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Destiny’s Child are back with a vengeance as their new -." ADI PFRONT ,-’12005
sirgle, “Lose My Breath,” is Most Added at CHR/Pop, foo oo @ e v e \:-'
with 118 stations; at CHR/Rhythmic, with 79 stations; a e —

and at Urban, ' New! Radio Upfront 2005

with 67 stations.
Pl Congratulations Just in time for Ad Week in New York, R&R is pleased to
¢ s to Columbia's ) 1 present Radio Upfront 2005, a special section that will

Charlie Walk and help ad agency planners, buyers and corporate market-
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huge week! audience. It all begins on the next page.
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MOSt Added! | Z1ﬂﬂ KRBE KBKS WBBII

Over 75 stations
first week!

Including: &\ 1aq

2100 KIIS WKSC KHKS KRBE<WXKS WKQI
WHYI KBKS WBLI WFLZ WAKS KGHZ KXXM
KZHT WPRO WNOU KHFl WDCG WQzZQ WEZB
WKSS WFKS and many more...

% k Their H(le/n;;

P2 AL PREMIERE 9:15/04

BE 18U (Band waik on) 9,20/04

Iy = » Produced by Boh Rock, Inginecred by Boh Rock and Eric Helmiamp
Qi !si/%%f PLAN MAKES A VIDEO el o ikt

VIDEO PREMIERE 9/15/04

“Daily Download”
begins 10/19/04 through 10/26/04 . (Band Walk On) 9/2Z/04

> TRL. ALBUM RELEASE APPEARANCE www simplenlan.com wwwjavarecorUseoll
- 10/26/04 - street date walk-on ©200¢ Lova Fecords l_C r the United States and

WEA Internationd Ir = world outside of the United States.

“Daily Dawnload”
Live Performance 1(/27/04
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SELF-SYNDICATION

R&R CHR/Pop Editor Kevin Carter, Country
Editor Lon Helton and Alternative Editor Max
Tolkoff interview air talent who pour their
btood, sweat and tears into the huge task of
syndicating their own shows. While they
certainly hope to improve their profitability
over the course of time, turning their dreams
into reality offers its own rewards.

Pages 35, 51,72

A&R WORLDWIDE

Most music fans credit the sound of an
album to the artist. But pros know that the
producer plays a pivotal role in the process.
Producers combine artists’ abilities,
songwriting skills, raw emotions and attitude
into one cohesive work of art. A&R
Worldwide Editor Sat Bisla offers more on
the topic.

Page 33

&1 NUMBER ONES
CHR/POP

* ASHLEE SIMPSON Pieces Of Me (Geffen)
CHR/RHYTHMIC

« TERROR SQUAD Lean Back (Universal)
URBAN

« CIARA I/PETEY PABLO Goodies (LaFace/Zomba)
URBAN AC

* PRINCE Call My Name (Columbla)

GOSPEL

* KIERRA SHEARD You Don't Know (EMI Gospel)
COUNTRY

+ KEITH URBAN Days Go By (Capitol)

AC

* FIVE FOR FIGHTING 100 Years (Aware/Columbia)
HOT AC

« HODBASTANK The Reason (/siand/{DJMG)
SMOOTH JAZZ

+ GEORGE BENSON Sottly, As In A Moming... (GRP/VMG)
ROCK

« THREE DAYS GRACE Just Like You {Jive/Zomba)
ACTIVE ROCK

« BREAKING BENJAMIN So Cold (Hollywood)
ALTERNATIVE

« GREEN DAY American |diot (Reprise)

TRIPLE A

« R.E.M. Leaving New York (Warner Bros.)
CHRISTIAN AC

« JEREMY CAMP Walk By Farth (BEC)
CHRISTIAN CHR

« BARLOWGIRL Never Alone (Fervent)
CHRISTIAN ROCK

= JEREMY CAMP Stay (BEC)

CHRISTIAN INSPO

« STEVEN C. CHAPMAN All Things.... {Sparrow/EMI CMG)
SPANISH CONTEMPORARY

« PEPE AGUILAR Miedo (Sony Discos)

TEJANO

« PESADO Ojala Que Te Mueras {Warner M.L)
REGIONAL MEXICAN

+ GRUPD MONTEZ OE... Lastima Es Mi Mujer (Disa}

TROPICAL
« GILBERTD SANTA ROSA Sombra Loca (Sony Discos)

—
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By Kim Vasey
Special to R&R

[ have worked in
the advertising in-
dustry for more
than 20 years, so |
guess one could say that I
have seen my fair share of
sales pitches over the years —
from the rather mundane to
fantastic PowerPoint presen-
tations aflame with color,
moving graphics and even
sound bites.

Many of them were im-
pressive displays of the
reigning air personality of
the day, the current No. 1 sta-
tion in the market or a broad
array of top-ranked radio
networks with names that
did little to clarify what the
heck they really were.

I've heard from both se-
nior-level account executives

Are You Selling The
Power Of The Medium?

Radio’s true value is its one-to-one intimacy

RADIO UPFRON

o e "t

)

T.

all enthusiastically touting
the properties they had to sell
and why | should buy them
for our clients: “My station is
No. 1 in your demo,” “Our
personality moves product,”
“We have the highest cume in
the market,” “We have the
strongest lineup of stations,”
etc., etc., etc.
Buy Me, Buy Me,
Buy Me!

Year after year I sat there re-
viewing one presentation after
another, often trying to feign
even a modicum of interest.

See Page 8

Tolkoff Tapped
As OM/PD At
WFNX/Boston

By Julie Gidlow

R&R News Editor
Joidlow@radioandrecords.com

R&R Alternative Editor Max
Tolkoff has been named OM/
PD of Alternative WFNX/Boston.

: The appointment
marks a return to
‘FNX for Tolk-
off, who was the
Phoenix Media
station’s PD from
1989 t0 1993.

“1 worked
with Max in the
early ‘90s and
have missed his
great big bear
hugs,” FNX Radio Network
GM Andy Kingston said.
“Now that Kelly’s Roast Beef
has more than one location,
Max has agreed to come back
and elevate ‘FNX to even
greater heights than he did in

TOLKOFF See Page 23

Tolkoff
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Ienner, Anthony Promoted At

Sony Music Label Group U.S.
Execs add CEO and COO duties, respectively

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

Don Ienner has added CEQ
duties for Sony Music Label
Group U.S., where he already
serves as President. At the
same time, Sony BMG Music
Entertainment Exec. VP Mi-
chele Anthony has added
COO duties for Sony Music La-
bel Group U.S.

lenner, who has served in his
most recent post since April
2003, will oversee all the activi-
ties of the labels within the
Sony Music Label Group, in-
cluding Columbia Records
Group, Epic Records and Sony
Music Nashville.

He's been with the company

lenner Anthony

since 1989, when he joined as
Columbia Records Group Pres-
ident, and was promoted to
Chairman of CRG in 1994. He
has also held the position of
Arista Records Exec. VP/GM
and founded and served as
Exec. VP of Millennium Rec-
ords.

SONY - See Page 19

— — —

Premiere Radio Networks, Katz
Media Group Tighten Alliance

Clear Ch. Advantage, Katz Dimensions merge

By Jeff Green

RE&R Exec Editor
Jjgreen@radioandrecords.com

In moves aimed at improv-
ing corporate synergy, Pre-
miere Radio Networks and
Katz Media Group announced
plans to collaborate more
closely on behalf of clients and
customers, while the Clear
Channel Advantage and Katz
Dimensions units on Sept. 20
will begin operating as a uni-
fied new sales and marketing
division named Clear Channel
Katz Advantage.

Premiere will continue to
operate independently within

By Joe Howard

RERminql;niurmu
Jjhoward@radioandrecords.com

FCC Commissioner Mi-
chael Copps recently en-
dorsed restoration of his
agency’s controversial “red
flag” process for broadcast-
station-sale applications,
stating at a recent industry
conference that the practice
could prevent further con-
solidation in radio and TV.

The unofficial red-flag
policy was previously used
by the agency’s Media Bu-
reau to notify the public
about acquisitions that could
lead to high levels of owner-
ship concentration and to
closely investigate how cer-
tain deals would affect mar-
kets.

While industry criticism
led the agency to abandon
! the practice, Copps warned
{ atNABOB's annual Fall Man-

Copps Urges Return Of Red Flag

Stresses need for thorough FCC analysis

agement Conference that,
unless the policy is rein-
stated, the floodgates may
open for a wave of new sta-
tion sales.

“This was an important
way to give the public infor-
mation about combinations
that would result in high
levels of concentration,”
Copps said. “The commis-
sion has eliminated this
public opportunity, choos-
ing instead to allow huge
mergers to fly under the ra-
dar.”

Copps fears that an ap-
peals court ruling last week
that allows the Media Bu-
reau to adopt Arbitron-
based market definitions
may also diminish the level
of scrutiny for station sales.
“I'worry that the commission

COPPS - See Page 19

Oids Press

the Katz Media Group, and its
existing staffing structure re-
mains intact. Premiere is led by
President/COOQO Kraig Kitchin,
who will now report to KMG
CEO Stu Olds.

KATZ » See Page 23

Universal South
Names Powers
SVP/Promotion

By Lon Helton

R&R Country Editor
Iheiton@radioandrecords.com

Former Universal Music
Group/Nashville Sr. VP/Pro-
motion Michael Powers has
joined Univer- |

sal South in a
similar capacity.
He succeeds Bry-
an Switzer, who
left the label two
weeks ago.

Tim DuBois,
a partner in the
label with Uni-
versal and Tony
Brown, told R&R, “Tony and I
are very excited to add Michael
to our team over here. He's a
proven winner and brings an
energy and expertise to our
staff that will pay big dividends
for us.”

Powers told R&R, “I can’t

POWERS ' See Page 3

Powers

Next week: CHR/Pop’s ‘What’s Cookin’ For Fall’ special!

www.americanradiohistorv.com
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You've tried the latest gadget.
You’ve been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

It’s time to call Coleman. COLEMAN

9219-571-0000 MusiC. TRENDS. BRANDING.

PO. 13829, Research Triangle Park, NC 27702
www.ColemanlInsights.com
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Yahoo! Buys Musicmatch
In $160 Million Cash Deal

By Brida Connolly

R&R Tedwemgy Bt
Sovvpikdodidrnond o

First-generation Internet com-
pany Yahoo! has agreed to purchase
software and music company
Musicmatch for $160 million in an
all-cash deal. The Musicmatch Mu-
sic Store has a catalog of about
700,000 99-cent digital songs for
sale, and this purchase brings Ya-
hoo into the online music market,
competing against such companies
as RealNetworks, AOL and market
leader Apple Computer.

Along with the song store, Yahoo
acquires the popular Musicmatch
music-management software, sub-
scription Musicmatch Radio web-
casts and the new $7.95-a-month

Musicmatch on Demand song- |
streaming package, which allows
limited sharing of music with non-
subscribers. Musicmatch’s highly
regarded preference-matching tech- |
nology serves as the engine behind
its top-rated Artist on Demand |
webcast channels,

Among its other ventures, Yahoo |
operates the popular Launch music
portal, including both ad-supported
free webcasts and premium sub-
scription channels. Citing Nielsen
Netratings, Yahoo said its music of-
ferings reach about 13 million
people and that the addition of
Musicmatch could bring that up to
23 million.

YAHOO - See Page 20

KABC/L.A’s Minyard To Retire

Morning host a fixture on N/T station for 35 years |

Longtime KABC/Los Angeles

a nationally syndicated radio talk l

moming host Ken Minyard hasan-  show with his son, Rick,in 1999, |
nounced that he will hang T Minyard has been a fixture |
up his headphones for the on KABC since his arrival at

final time on Oct. 15. That's
the date that the host of
KABC’s Ken and Company
will mark 35 years on the
air in Southern California.
"It's been a great run,
but | need to get some
sleep,” quipped Minyard
as he announced on-air his
pending retirement. “I
went to management a few weeks
ago and told them that I was going
to retire. It’s hard, because it’s been
a lot of fun, but it seems that all the

Minyard

the ABC Radio News/
Talker in 1969. He’s out-
lasted several different
morning partners, includ-
ing legendary L.A. radio |
personalities Bob Arthur
and Roger Barkley, who
both had long runs sitting !
across the console from
Minyard.

In recent years Minyard has been
paired with Peter Tilden — now
morning host at crosstown Country
outlet KZLA — as well as current

stars are lined up properly and now  co-host Dan Avey, who will remain |

is the right time to do this.” with KABC following Minyard’s re-
Minyard began his radio career tirement next month.

in his hometown of McAlester, OK “Ken has been called the ‘Johnny

at the age of 13 and moved on to
both radio and television gigs in
San Francisco and Minneapolis be-
fore landing in L.A. 3 1/2 decades
ago. Except for a brief stint hosting

Carson of Talk radio,” said KABC
Operations Director Erik Braver-
man. “He has had a long history of
tremendous ratings success during

MINYARD - See Page 20

THE PRE-SHOW FESTIVITIES Betore the actual awards are given out,
the nominees must be announced. Exec. Producer Dick Clark was joined last
Tuesday by Kelly Clarkson and Nick Lachey to announce the nominations for
the 32nd annual American Music Awards. The awards ceremony will be held
Nov. 14 in Los Angeles and broadcast live on ABC. Nominees’ names —
compiled from data supplied by R&R and Soundscan — were revealed in 19
categories covering eight music genres,

Styles Ups Fletcher To SoCal RVP

Kimberly Fletcher, who “Kimberly has done a re-
had been VP/GM of Styles markable job with the
Media’s CHR/Rhythmic startup of KWIE and driv-
KWIE/Riverside, has been ing significant revenue in

promoted to Regional VP the six months she has been
for the company’s South-
ern California operations.
Fletcher will now oversee
operations for KWIE and

Styles’ newest acquisitions, !
KZAB/Los Angeles and
KZBA/Riverside, which
the company is purchasing from

aging Members Don Mc-
§ Coy and Tom DiBacco said.
“With Kimberly’s experi-
ence in the Los Angeles
market, we have no doubt
that she will do the same

Fletcher

Spanish Broadcasting System. KZBA into our Riverside-San Ber-
Fletcher will be based in Los An-  nardino cluster.”

geles. Prior to joining KWIE she Fletcher said, “I am very honored

was GSM for Entravision’s CHR/  that the company has put its trust

Rhythmic KDLD & KDLE/L.A.,
and she has also worked for L.A.
radio stations KFI and KZLA. Her
promotion follows last week’s ap-
pointment of Anthony Acampora
as Chief Programming Officer for
Styles.

in me to run the Southern Califor-
nia operations, I'm glad to be work-
ing with radio professionals who
have high integrity and passion for
the product. They are in this be-
cause they truly love the radio busi-
ness.”

Emmis Vs. Star Battle Continues
Company asks court to withdraw request for TRO

with us,” Styles Media Man- |

JONES RADIO

=T\ KS, INC.
£TE

SOUP TASTIER AT HIGH ALTITUDES Ssivertone/Jive/Zomba artists
Bowling For Soup dropped in at Jones Radio Networks’ Denver studios to
wreak some havoc. Seen here mid-wreaking are (I-r) JAN Production Director

Mike Willson, bandmember Jaret Von Erich, JAN Sr. Director/Programming Jon
Holiday and bandmember Erik Rodham Clinton.

% nel and Star threatened to “immi-
NIRRT nently” return The Star & Buc Wild
R&R has learned that Emmishas ~ Morning Show to New York on a
asked to withdraw its bid fora tem-  Clear Channel station, rumored tobe

| porary restraining order to keep  Urban WWPR (Power 105.1).
| former WQHT (Hot 97)/New York On Sept. 10 a judge ruled that
morning man Star from being heard  Emmis had failed to prove its case
on New York’s airwaves before  for the TRO, and the company was

March 2005, The TRO was originally
| requested after Emmis filed suit
against Star, a.k.a. Troi Torain, and
Clear Channel earlier this month.

Star has been working at Clear
Channel-owned Urban WPHH
(Power 104.1)/Hartford since Janu-
ary of this year and was last heard
on Hot 97 in May 2003. Star con-
tends he was fired at that point,
| while Emmis says he was sus-

pended indefinitely and under con-

tract until March 2004 and that he
has a one-year noncompete clause.
| Emmis’ suit claims that Clear Chan-

given until a Sept. 14 court appear-
ance to present more information in
support of its claim. Instead, Emmis
made the request to withdraw its
bid for a TRO. The judge was ex-
pected to rule on the request do so
ata Sept. 15 appearance.

Star’s manager, Wyatt Cheeks,
told R&R that his client has fully
complied with the terms of his con-
tract with Emmis and plans not only
to return to the New York airwaves
by January 2005, but also to syndi-
cate his show. Cheeks said, “While
it is not over yet, clearly the court’s

September 17, 2004 R&R © 3
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Powers
Continued from Page 1
thank Tim DuBois, Tony Brown and

with KZAB, as well as incorporate ] [Universal South VP/GM] Van

Fletcher enough for this job. This la-
bel has an amazing roster and staff
and a huge commitment to making
the best music on the Row. Coming
into the Universal South office to-
day was refreshing. I have a new
energy and passion for the songs
and the artists who sing them. |
simply can’t wait to work with ra-
dio again in making the Universal
South artists the next superstars in
country music.”

Powers spent four years in radio
before joining Mercury/Nashville
as Manager/Northeast Promotion
in April 1993. He rose to Director/
Northeast in December 1996, VP/
National Promotion in September
1998, VP/Promotion in November

| 1999 and St. VP/Promotion in Janu-

ary 2001. He was named Sr. VP/
Promotion for UMG’s Nashville
imprints — Mercury, MCA /Nash-
ville and Lost Highway — in Sep-
tember 2002.

ruling in this matter shows that there
is serious merit to Star’s claim that
he has more than met his obligations
to Emmis.”

Clear Channel Exec. VP/Chief Le-
gal Officer Andy Levin told R&R,
“We are pleased that Emmis with-
drew its request for a preliminary
injunction. We look forward to
bringing Star to New York as soon as
possible.”

Representatives from Emmis had
no comument.

Www.amenI! !!l !ll ll! _
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New Coverage

For Entercom,

By Joe Howard

ReR Washnglon bureay
wis.com

achovia Securities analyst Jim Boyle launched coverage
of Entercom Communications and Regent Communications
on Sept. 7, crediting the companies for getting their stations
to the No. 1 and 2 spots in many of their markets.

Boyle assigned a “market perform”
rating to Entercom stock and set a tar-
get-price range on the issue of $40-$42.
In a report, he described the broad-
caster as a “splendid group in a soft
sector” and praised Entercom man-
agement for launching initiatives de-
signed to increase revenue growth
and for consistently outperforming
the industry on a same-station basis.

Boylealso gave a “market perform”
rating to Regent, with a target range
of $6-$7. He noted that while Regent’s
revenue growth had been lagging the
overall sector for the past two years,
the company has in 2004 begun out-
performing the industry.

Citadel Downgraded

CIBC World Markets analyst Jason
Helfstein on Sept. 8 reduced his rat-
ing on Citadel stock from “sector per-
former” to “sector underperformer,”

saying in a report that he believes Cit-
adel has the largest potential among
its radio peers to revise its Q3 forecasts
downward.

Helfstein cited the stock’s recent out-
performance relative to its peers as an-
other reason for the revision, noting that
while the issue was earlier trading ata
discount to other radio stocks, its price
has risen over the past three monhs.

Helfstein also believes that Citadel
is facing some operational challenges.
He said, “Citadel operates at a dispro-
portionately high EBITDA marg:n rel-
ativeto its peers Entercom and Cumu-
lus, which suggests that there’s better
margin improvement to be seen from
those other companies.”

He said Citadel’s ratings “current-
ly remain weak,” but Helfstein thinks
recent staff changes will improve the
situation. “Citadel has been making a
significant number of personnel

Regent

“Citadel has been
making a significant
number of personnel
changes in its
markets, which
should result in
improved ratings
over the next six to
12 months.”

Jason Helfstein

changes in its markets, which should
result in improved ratings over the
next six ‘o 12 months,” he said.
Helfstein reduced his target price
on Citadel stock from $17 to $16 per
share.

eyes

Anti-Aging
Solution

= Research proven

= Dual action of

= Dramatically

800.426.9082

AlanKabel

THE NEW SOUND OF AC AT NIGHT

Is your
AC Audience
growing old
before

your

Alan Kabel is the
Anti-Aging Solution
for AC at Night.

to fight the signs of
audience aging.

personality and great
mainstream AC hits
to provide extra

7pm - midnight lift.

increases ratings
in just 1 book!
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BUSINESS BRIEFS

Arbitron Adds Four New Markets

n a move precipitated by Nassau Broadcasting's acquisition of sta-

tions in the markets, Arbitron is adding Concord, NH (market No.
175); Lebanon-Rutland-White River Junction, NH (180); and Mont-
pelier-Barre-Waterbury, VT (259) to the markets it measures twice
yearly, beginning with the fall 2004 survey. Nassau President/CEO
Lou Mercatanti said, “The new metros will allow all of our stations
to be ‘home stations’ in Arbitron-rated markets. Nassau will now have
the ability to serve listeners and advertisers seamlessly across
Maine, Vermont and New Hampshire with a total of six measured
markets.”

Additionally, with RTG Media on board as a charter subscriber,
Arbitron will add the Valdosta, GA market (No. 267). Valdosta will
be measured twice yearly, beginning with the fall survey. RTG Me-
dia GM Bob Ganzak said, “Having Arbitron rate the market is just
another step in RTG Media's commitment to Valdosta and the sur-
rounding counties.”

In other news from Arbitron, the company's board has authorized
the repurchase of up to $25 million in Arbitron common stock by
Dec. 31, depending on market conditions. Arbitron President/CEO
Steve Morris said, “Over the last year, many of our empioyees, ex-
ecutives and directors have taken advantage of our perforrance in
the market by exercising their stock options. Through this program,
the cash generated by the exercise of options will be used to offset
partially the dilution in eamings per share.”

Meanwhile, the nomination deadiine is nearing for the Arbitron
Radio Advisory Council elections. Positions for AC and CHR/Pop
stations in noncontinuous markets, AOR stations in continuous mar-
kets and Gold/Oldies and Spanish-language stations in all markets
are open, with terms starting in January 2005. Qualified Arbitron sub-
scribers who are involved in the daily operation of a radio station
and who hold the title of GM or higher are eligible. Interested par-
ties must submit their eligibility-certification forms to Ernst & Young
by Sept. 22. Election ballots will go out to applicable client stations

on Oct. 11.

Continued on Page 6

Dlsney s Eisner
'Plans 2006 Exit

Former board members push for faster departure

Embattled Walt Disney Co. CEO Michael Eisner said on
Sept. 9 that he plans to leave the company when his current
contract expires, in 2006. But if two outspoken former Disney
board members have their way, Eisner will be out much

soonet.

In a letter to Disney’s board of di-
rectors, Eisner said he believes that
now is the time to make the announce-
ment of his departure “so that there
will be a comfortable period of succes-
sion.” Eisner, whose employment con-
tract expires on Sept. 30, 2006, said,
“Until then, I shall continue to exert
every effort to help the company
achieve our goals, to assist the board
in selecting the new CEO and to make
the transition expeditious, efficient,
smooth and easy.”

Disney Chairman George Mitchell
— who took that post after Eisner’s
Chairman stripes were taken away by
a shareholder vote in March — said,
“We respect Michael’s decision and
are deeply grateful for his remarkable
20 years of creative leadership.”

However, dissident former board
members Roy Disney and Stanley
Gold, who resigned in November
2003 — Roy Disney after Disney Co.
invoked its mandatory retirement age
and Gold because he was unhappy
with Eisner’s leadership tactics — on
Monday sent Disney’s nonemployee
directors a letter expressing their dis-

WwWWW . americanradiohistorv.com

pleasure at the prospect of Eisner’s re-
maining with the company for two
more years.

“There is no acceptable solution
thatincludes Eisner’s continued lead-
ership at Disney for the next two years
— letalone any longer than that,” Roy
Disney and Gold said in the letter, in
which they also threatened to propose
a reshuffle of the board unless an in-
dependent company is immediately
hired to find Eisner’s replacement.
Roy Disney and Gold want a new
CEO in place by the company’s next
board meeting, slated for early 2005.

Meanwhile, California Public Em-
ployees Retirement System President
Sean Hannigan, whose group is an
influential Disney shareholder, said,
“It is not clear to us how a two-year
lame-duck CEO will benefit share
owners, and his continued presence
on the board would prevent the com-
pany from the clean break that is
needed to restore investor confi-
dence.”

Eisner has led Disney since 1984.

— Joe Howard
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600+ radio stations are stressing less and being more productive with PromoSuite’s time-saving.
organizing and money-saving features. What are you waiting for? Now that PromoSuite

is available for Cash or Barter... you have no more excuses!
» PromoSuite® Sofiware Tools Indude... PromoSuite’s “Paperless” In-Studio Link Includes... l
> listenerSync® Listener Database System » All Promo, Liner, PSA and Contest Copy Sent
> |ntegrated Web Collection & Email Capabilities Directly to Your Studio
» Contest Tools w/Prize Closet Manager » Winner Eligibility Automatically Checked
»- Liner, PSA & Promo Scheduling by Name & Household
» Event, Remote & Appearance Coordination Tools » Weather, Traffic Report, Concert Listings
» Sales Promotion & Client Affidavit Management and Links to Important Websites
> Promotional Calendars » Song Request & Storm Closing Tracking

Gall 212.209.1200 to schedule your “stress-free” live demo today!

Now Available for Cash or Barter. No Excuses! www. PromoSuite.com
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BUSINESS BRIEFS

Continued from Page 4

Premiere Reconfigures RADAR Networks

remiere Radio Networks is planning to reconfigure its RADAR-measured networks, effective with

RADAR 83, set for release on Dec. 20. Premiere said the changes are designed to “strengthen its
RADAR-related product in the marketplace” and are in response to Clear Channel's “Less Is More” spotioad-
reduction initiative. Premiere is keeping the names of its four “Gem” networks of Clear Channel O80s —
Diamond, Emerald, Sapphire and Pearl — but the alignments of each network will change and the spots
offered will drop from 56 to 28 30-second units per week on all but the female-targeted Pearl Network.
Meanwhile, each Gem network will gain a companion “Plus” network featuring 15-second units.

Effective with RADAR 83, Premiere is also adding three new networks to RADAR measurement: Male
Focus, including Premiere male-oriented prep services and programs; Female Focus, female-targeted sta-
tions that carry Premiere's Delilah; and Premiere Moming Drive, daily morning units on stations affiliated
with Premiere-syndicated personalities including Rush Limbaugh and Dr. Laura Schlessinger. At the same
time, the Morning Drive AM, Morning Drive FM, Weekday Tracks, Weekend Tracks, Action, Pulse and Evening
networks will be discontinued. Also, starting with RADAR 82, due on Oct. 4, Premiere said it will “provide
advertisers with special RADAR tabulations based on that survey’s listening-respondent database.”

Emmis Sets Fiscal Q2 Conference Call

mmis Communications will release its results for its fiscal Q2 2004 on Sept. 28. Emmis Chairman/
CEOQ Jeff Smulyan and Exec. VP/CFO Walter Berger will host a conference call at 9am ET that day
to discuss the company’s performance during the quarter.

Clear Channel Sends C&D Over ‘Progressive’ Positioner

lear Channel's attorneys have reportedly sent a cease-and-desist letter to Midwest Family's WTDY/
Madison over WTDY's decision to position itself as “Madison’s Progressive Talk.” According to
Madison's Capital Times, just days before CC debuted its new Madison liberal Talker, WXXM, WTDY
shuffled its on-air lineup and began using the phrase, which CC says it has already trademarked. WXXM
OM Mike Ferris told the newspaper that WTDY apparently got wind of his station’s pending flip and began
Continued on Page 20
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“With PD Advaniage, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advantoge® halps me get o deeper
understanding of my lisfeners. it gives me
a leg up on my competition, too—! see
where they're weck, where our best
opporunities exist, and then develop a
plan of attack, | use the P1 ZIP code fooks
o zero in on where ko focus my markefing
and events, The Diary Comments Fave
been incredibly useful, They're like o focus
group—with o lot less work!”

Find out what PD Advantage insight can do for your
station—contact your Arbitron represenictive or drop
an e-mail to bob.michaels@arbitron.com

© 2004 Acbiron Inc. PD Advanloge® is  registered mark of Arbiron Inc

() advantage

When You Know More, You Progrom Belier
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TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

© WTTR-AM/Westminster, MD $540,000

© WNBP-AM/Newburyport, MA $500,000

® WLGN-AM & FM/Logan, OH $675,000

® WTMZ-AM/Dorchester (Charleston), SC Undisclosed

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WMOO-FM/Derby Center and WIKE-AM/
Newport, VT
PRICE: $2.35 million
TERMS: Asset sale for cash
BUYER: Nassau Broadcasting Partners LF, headed by
President/Chairman Lou Mercatanti Jr. Phone: 609-452-
9696. It owns 44 other stations. This represents its entry
into the market.
SELLER: Northstar Media Inc., headed by President/
Treasurer William J. Macek. Phone: 978-373-5677
FREQUENCY: 92.1 MHz; 1490 kHz

POWER: 2kw at 620 feel; Tkw
FORMAT: Hot AC; Country
BROKER: The Sales Group

2004 DEALS TO DATE

Dollars to Date: $1,476,386,483

(Last Year: $2,324,252,266)

Doliars This Quarter: $504,580,640

(Last Year: $197,043,087)

Stations Traded This Year: 637

(Last Year: 881)

Stations Traded This Quarter: 186

(Last Year: 190)

FCC ACTIONS

FCC Freezes Radio Applications

he FCC's Media Bureau on Sept. 8 placed an immediate tempo-

rary hold on the filing of applications on FCC forms 301, 314
and 315. The freeze applies to sale or transfer applications, appli-
cations for new commercial stations or amendments to existing
facilities, and amendments to pending applications that use these
forms. It was necessitated by the recent federal appeals court
ruling that allows the commission to enact many of its new ra-
dio-ownership rules, including the controversial Arbitron-based ra-
dio-market-definition method. The Media Bureau said it will release
instructions on filing new applications and offer guidance on the pro-
cessing of pending applications using these forms in the near fu-
ture. Applications for pro forma assignments of license and trans-
fers of control that use FCC form 316 will be processed as usual.

More Than 300 To Compete For New FM Stations

he FCC on Sept. 13 released a list of 363 applicants who are

qualified to compete for the 288 new-station allotments the com-
mission will auction off on Nov. 3. A total of 697 parties filed appli-
cations to participate, but 308 of the applications filed were deemed
incomplete by the agency. Meanwhile, because FCC rules stipulate
that any application for a noncommercial station that is mutually ex-
clusive with a commercial-station application will be retumed, 28 ap-
plications for noncommercial stations were rejected by the commis-
sion.

FCC Reduces EAS Fine Against Michigan Station

he FCC last week reduced from $16,000 to $12,800 a fine im-

posed against Mid-West Family Stations' WGMY/South Ha-
ven, M for failing to take required field measurements, properly
monitor its EAS system, maintain required records or properly reg-
ister two antenna structures. The company argued for a reduction
of the fine because of its overall history of compliance with the
agency's rules.

Continued on Page 20
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Experience. Stability. Vision.

And Marian Soto.

“You'll learn. You'll grow. You'll be rewarded.” Those are

Susquehanna People

the words Marian Soto would say to anyone considering
a career at Susquehanna Radio Corp. After all, she is living
proof of them. Marian started nearly 20 years ago as a
continuity director, moved up to sales service coordinator, §
and is now enjoying success as an account manager. P

“1 love being part of a solutions-oriented team.

s

We have dedicated personnel in every department

who work together as a full-service marketing company.
That really sets us apart from other broadcasters and
delivers unparalleled results for our customers.”

Of course, Marian'’s passion is just one thing she has

in common with her co-workers. The other is a long

tenure. “Once you're part of the Susquehanna family, »

you just naturally want to stay.” i g
£
f
]

\, ;
Make a Sound Career Choice!
t
With operations in major markets across the United
» Y States, Susquehanna Radio Corp. offers a number of

radio career opportunities. For more information, visit

our website, or call our Human Resources Department
at (717) 852-2132.

Marian Diaz-Soto
Account Manager

WFMS

Susquehanna — Indianapolis

Susquehanna Commerce Center West

221 W. Philadelphia St. B York, PA 17404
Lf SUS QUEHANNA {(717) 852-; 382plmFatx (:'] 7()”77]-]436

RADIO C ORP. www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidiary of Susquehanna Pfa/fzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.
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Continued from Page 1

Sadly, I often clipped bits and pieces of those presentations and regurgitated them back to our
clients, saying, “The strength of this ne:work or the strength of that personality ... blal,
blah blah.” Shame on me for having done so, because over the years [ have come to realiz2
that I neglected to “sell in” the power of the medium first. If you read
on, you will discover why radio’s strength is nothing compared to th2
power of the medium.

The strength of a medium is based on the size of the audience thet
each station, program or network delivers against a target demc-
graphic. But the power of advertising is in the message, ot merely in
the medium by which a message can be transported to consumers.

Visualization Leads To Relevance

So, what is the power of the radio? It's radio’s ability to create a
personal visualizasion in the consumer’s mind that is as unique t
that individual as the individual himself. When people can visualize
something, it touches them emotionally. Your message then becomfs more relevant to them,
which equates to a higher level of signiticance.

And the more significance they attach to a client’s messdge, the greater the retention
factor and the easier they can recall a product when they have a need for it, leading to the
“drive to purchase.”

One of the key findings of a new research study released by the Radio Ad Effectiveness Lab,
“Personal Relevance, Personal Connections: How Radio Ads Affect Consumers,” was the fact
that consumers feel that radio listening is a one-on-one and emotional-drive experience.

The report revealed that listeners believe that both the medium and its advertising mes-
sages are more relevant to them. This study speaks volumes about the true power of tie
medium. You can find the full study at the RAEL website at wunw.radioadlab.org. 1 urge you
to download it and to begin to speak to your clients about the power of the medium first
and the strength of your property second. Clients, account managers, planning teams and
creative teams need to be awakened to these new findings. The study also has some guid-
ance for creatives.

Vasey

My client Computer Associates VP/Global Media Director Mike Paradiso said to me
the other day, “If creatives saw radio as a medium that needs insightful creative rather
than a medium that they think is limiting, it would get more of its due.” Wow — what a
great, insightful comment, and how true it is. We’ve all been faced with creatives and,
often, advertisers who say, “We can’t use radio — we need the visual component.”

If you arm yourself with the findings in this study, you will have an arsenal of infor-
mation that will help you to position the power of radio to your clients. Although I'm not
in sales, per se, I'll be out there in the industry right along with you, selling the power of
the medium. Won't you join me?

Kim Vasey is Sr. VP/Director Radio at mediaedge:cia, whose clients include Campbell Soup,
AT&T, Wrangler, Pizza Hut, Gallo Winery, MetLife and Payless Shoes. She can be reached at 212-
474-0655 or kim.vasey@mecglobal.com.

About The Program Listings

To help advertising-agency media planners, buyers and corporate marketers capitalize on
radio’s ability to reach any audience segment, R&R is pleased to present this special section of
network and syndicated programs that accept advertising, sponsorship or underwriting. The
shows, furnished to R&R by major and independent program suppliers, reflect a diverse range of
talent and content but are not intended to represent a comprehensive catalog.

These listings are for long-form programs. In future issues we'll present the listings for
short-form (10 minutes or less) and special and seasonal programs. Shows that are new for
2005, that are debuting this autumn or that have been on the air for less than a year are
designated by an asterisk. The contact names furnished are those given by the program source
as representatives for advertising, sponsorship or underwriting for that program, although some
also handle affiliate relations.

You'll find more coverage of network and syndicated programming by many of R&R’s format
editors throughout this special Issue.

Long-Form Programming

Name of Show Source Host Length & Frequency | Target Farmat
Absolute '80s United Stations Radio Networks | Nina Blackwood 3 hours, weekends CHR, AC,
Hot AC
Ace & TJ Show Ace & TJ Syndication Ace & TS 4 hours, weekdays Various
Acoustic Cafe RDR Radio Rob Reinhart 4 2 hours, weekly Triple A,
Americana
Afterglow (sacred music, | Afterglow Don Johnson 30 minutes, weekly General
commentary)
Alan Kabel Jones Radio Networks Alan Kabel 5 hours, 7pm- AC; Hot AC
mid., weekdays
Alan Nathan's Battleline | Radio America Network Alan Nathan 3 hours,10am-1pm ET, | News/Telk,
weekdays/Saturdays | Talk,
All Biues Show All Blues Productions Brian Efliott 2 hours, weekly Various
Amazing '80s MGK Communications MG Kelly 2 hours, weekly Hot AC, '80s
With MG Kelly
America On The Road 1 | America On The Road Inc. Mike Anson 1 hour, weekly Various
& Jack Nerad
America On Watch Talk Radio Network Dick Marcinko 3 hours, Talk
5-8pm ET, Saturdays
American Christian United Stations Radio Networks | Linda O'Brian 2 hours, weekends Country
Music Review
American Country ABC Radio Networks Bob Kingsley 4 hours, weekends Country
Countdown
With Bob Kingsley
American Hit List MGK Communications MG Kelly 3 hours, weekly Oldies
With Machine Gun Kelly
American Jewish Music | WFMT Radio Network Leonard Nimoy 2 hours, 13 weeks, Classicat
From The Milken Archives weekly
With Leonard Nimoy
American Top 40 Premiere Radio Networks Ryan Seacrest 4 hours, weekly CHR
With Ryan Seacrest
America’s Car Show Syndicated Solutions (SSt) Tom Torbjornsen 2 hours, noon-2pm, | Talk, Ccuntry,
weekends Sports
Animal Planet Radio Animat Planet/Discovery Steve Dale 1 hour, weekly Talk, Verious
Neétwork/Matrix Media
Animal Talk Animal Tatk Network Jamie Flanagan 1-4 hours, weekly Various
& Mark Honas
Amie Spanier Shovs Sporting News Radio Amie Spanier 3 hours, 7-10pm ET, | Sports/Talk
weekdays
Around The Worid 02 Broadcasting Arthurvon 1 hour, 1-2pm ET, Talk
With Arthur & Barney Wiesenberger & Saturdays
Barney Brantingham
Audio Journeys Travel Radio International Patricla Lawrence 30 minutes, weekly | Talk,
News/Ralk
AutoTalk Hubbard Radio Network Paul Brand 3-6pmy3-5pm CT, News/alk,
Saturdays/Sundays | Talk
Back To The '70s MGK Communications Chariie Tuna 4 hours, weekly Oldies, Classic
Starring Charlie Tuna Hits, AC
Backtrax USA With Backtrax Radio Network Kid Kelly 2 hours, weekly AC, Ho: AC,
Kid Kelly — '80s version CHR/Pap

Demo Conlacl/Title/ Phone/E-mail

25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; fimhiggins@unitedstations.com

18-49 women | Glenn Felty, President, True Measure, 212-808-4641; glenn@truemeasure.com

25-54 adults Rob Reinhart, Producer/Affiliate Relations, 734-761-2043; rob@acafe.com

18+ adults Don Johnson, President/Producer/Host, 901-754-7221; donattergi@aol.com

25-54 adults; | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
18-49 women

25+ adutts Jane Silk, Director/Business Development, 202-408-0944 x204; jsik@radioamerica.org
25+ adults Brian Elliott, President, 303-321-6997; alibiuesshow@hotmail. com

25-54, Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
25-49 adults

18+ adults Al Herskovitz, President, 888-781-9025; h-ang-h@arq.net

25-54 adults Bill Crawford, SVP/Dperations, 888-383-3733; bili@talkradionetwork.com
| 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com

25-54 adults Jeft Steele, Exec. Dir./SW Radio & Country Program Sales, 972-448-3387, jefl.steele@abc.com
25-54 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
12+ Terry Medina, Clearance Manager, 773-279-2114; tmedina@wimt.com

18-49 adilts Rhonda Scheidel, VP, 212-445-3905; rscheidel@premiereradio.com

25-54 men Bob Carey, President, 203-431-0790; bearey@syndsolutions.com

25-54 adults Patricia Harvey, Director/Affiliate Relations, 214-618-0680; patricia@matrixmedizinc.com
12+ Jamie Flanagan, Producer/Host, 586-777-5559; jamie@animaltalkradio.com

25-54 adults Chuck Duncan/Jennifer Williams, EVP/Affiliate Relations, 847-400-3110; cduncan@sportingnews.com
12+ Andy Whatley, President, 415-277-1710; andy.whatiey@qZ2broadcasting.com

12+ Patricia Lawrence, Executive Producer, 877-662-8747; adventures@travelradio.com

18+ men Jon Ginther, Network Coordinator, 651-647-2853; jginther@hbi.com

25-54 adutts Eileen Decker, SVP/National Sales, Dial-Giobal, 212-967-2888; edecker@dial-global. com
18-49 adults Kathy Gilbert, Exec. Producer, 201-487-0900; backtrax2@aol.com

*Denates new pragram.

Continued on Page 10
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The Best Brands in the Business

For Advertising Sales Information,
Call Jennifer Purtan at 212-735-1750
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Name of Show Source Host Length & Frequency | Targel Formal Dema Conlacl/T:lIe/ Phone/E -mail §?
Backtrax USA With Backtrax Radio Network Kid Kefly 2 hours, weekly CHR/Pop, Hot AC 18-49 adults | Kathy Gilbert, Exec. Producer, 201-487-0300; backtrax2@aol.com 5
Kid Kelty —'%0s version e
BeBe Winans Radio Show | Superradio Networks BeBe Winans 2 hours, weekends Urban, Uraan AC, 25-54 adults | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; siove@mediamerica.com =

Gospe! =
Best Friends Animal Radio Network Varies 1 hour, weekly various 25-54 adults | Judy Francis, GSM, 435-644-5992; hal@animalradio.com ==
Best Of The Oldies Best Of The Oldies Radio Network | Darryl Evans 3 hours, weekly Oldies, News/Talk 184+ Darry! Evans, President, 818-227-8016; o/diesradionetwork@juno.com is
BET Awards BET Radio Network Various Varies Urban, Urdan AC, CHR/Rhythmic | 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peter] kosann@westwoodone.com o
Big Band Jump Crawford Houston Group Don Kennedy 2 hours, weekends Adult Standards 35+ adults | Don Kennedy, President, 800-377-0022; don@bigbandjump.com
Bill Bennett's Morning Salem Radio Network Bill Bennett 6-9am £T, weekdays | Talk, News/Talk 35-64 adults | Linnae Young, GM/Salem Radio Reps, 972-402-8800; lyoung@saiemreps.com i
In America -4
Bill Miller Show National Radio Syndicators Bifl Miller 3-5 hours, weekly Adult Stadards 55+ aduits | Phil McComb, President, 620-431-3700; bit@thebitimiliershow.com 2
(variety music/talk) f
Billy Block's Huntsman Entertainment Billy Block 1 hour, weekly Country, Americana 25-54 adults | Ron Huntsman, President/CEO, 615-255-1100; info@huntsmanent.com 4
Western Beat Radio
Bloomberg On The Mongy | Bloomberg Radio Networks Ben Farnsworth 1 hour, weekday News, News/Talk 25-54 adults | Anita Tobias, Sales Manager, 212-318-2201; radionetwork@bloomberg.net
& Connell McShane | mornings
Blues Deluxe Music Unlimited Dave Johnson 1 hour, weekly General 25-49 men; | David Fusco, VP/Operations, 817-261-3520; biuesdeluxe@juno.com
. 18-54 men
Bo Reynolds Show BP Radio Networks Bo Reynolds 1 5 hours, Country 18-49 adults | Michelle Jasko, President, Nashville Radio Syndication, 615-673-3450;
7pm Saturdays nashvilleradio@belisouth.net
Bob & Sheri Jefferson Pilot Radio Networks | Bob Lacey 4 hours, weekdays Contempoarary 25-44 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
& Sheri Lynch 6-10am ET
Bob & Tom Show Premiere Radio Networks Bob & Tom 4 hours, weekdays Rock 25-54 men | Rhonda Scheidel, VP, 212-445-3905; rscheidei@premiereradio.com
Bobby Jones American Urban Radio Newworks | Dr. Bobby Jones 2 hours, weekends Gospel 25-54 adults | Vernon Wright, SVP/Saies, 212-883-2100; wwright@aurn.com
Gospel Countdown
Breakfast With Champions| Media 1Q Renee Blake 1 hour, weekly Talk/General 354+ adults | Renee Blake, President, 505-352-9089; renee_blake@yahoo.com
{human potential)*
Breakthrough* Best Of The Oldies Radio Network | Darryl Evans 1 hour, weekly Various People with | Darryl Evans, President, 818-227-8016; oldiesradionetwork@juno.com
disabilities
Bruce Williams Show Liberty Broadcasting Bruce Williams 3 hours, 7-10pm, News/Tak 25-54 adults | Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
weekdays marienecadilio@libertybroadcasting.com
Business Tatk Stephan Productions Doug Stephan 2nours, 9-11am ET, | Talk, News/Talk, Business Talk | 25-54 adults [ John Murphy, Talk Radio Speciatist, Dial-Global, 212-967-2888; jmurphy@dial-global.com
Radio Countdown Saturdays
Business Talk This Moming | BusinessTatkRadio Network David Weiss 2 hours, 6-8am, News/Tak, 25-54 adults | Jeff Weber, Exec. VP, 203-422-2800; jweber@businesstalkradio.net
& Amanda Clarke weekdays Business Talk
ChickChat Radio Greenwave Productions Heidi Hanzel 1 hour, weekdays Talk 25-54 Chandler van Voorhis, President, 540-687-9338; chandier@chickchatradio.com
& Lara Dyan women/men
Chilt With Chris Botti* Crystal Media Networks Chris Botti 2 hours, weekly Smooth Jazz, AC, 25-54 adults | Lynn McAdams, SVP/Sales, 310-266-4801; lynn@crystaimedianetworks.com
Hot AC
Chop Shop* Envision Steve Black 1 hour, weekly Rock, Active Rock 18-34 aduits { Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com
Christopher Lowell Envision Christopher Lowell | 3 hours, weekly News/Tak, AC 25-54 adults | Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com
Radio Show
Cigar Dave Show Cigar Conoisseur Radio hetwork | Cigar Dave 2 hours, noon-2pm ET,| Talk, News/Talk, Sports 25-64 men | Dave Zeplowitz, President, 813-832-1970; cigardave@smokethis.com
Saturdays
Clark Howard Show Cox Radio Syndication Clark Howarrd 3 hours, 1-4pm ET, News/Telk 25-54 adults | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
weekdays
Ciassic Country Gold Bluegrass Radio Network Kyle Cantrell 1 hour, weekly Country 35+ adults | Al Snyder, Director/Affiliate Relations, 859-881-9155; alradio@aol.com
With Kyle Cantrell
Club Jam JamTraxx Media Jammerz 5 hours, weekends CHR/P02, 18-49 adults | Richard Baum, SVP/Sales, 312-558-1630; richbaum@unitedstations.com
& The Rocketman CHR/Rh.thmic
CMT's Weekly Country | CMT Radio Network Lon Hetton 3 hours, weekly Country 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
Music Countdown
With Lon Hefton
College Football Sports USA Radio Network Various Varies, Saturdays Sports, News/Talk, 25-54 men | Cathy Csukas, C00, Jones MediaAmerica, 212-302-1100; cesukas@mediaamerica.com
Game Of The Week Talk
Computer America BusinessTalkRadio Network Craig Crossman 2 hours, 10pm- News/Talk, 25-54 adults | Jeff Weber, Exec. VP, 203-422-2800; jweber@businesstalkradio.net
midnight, weekdays | Business Talk
Conlact Sacred Heart Program Kim Furlow 15-30 minutes, weekly | News/Talk, AC, Country 25-54 aduits | Julia Hart, Project Development Coordinator, 314-533-0321 x12;
hart@sacredheartprogram.com
Cool Bobby B's MannGroup Radio Services Bobby B 3 hours, weekly Oldies 35-54 adults | Eileen Decker, SVP/Nationaf Sales, Oiat-Global, 212-967-2888; edecker@dial-global.com
Doo-Wap Stop
Countdown Jazz Trax* Jazz Trax Art Good 2 hours, weekly Smoott Jaz 25-54 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
jimhiggins@unitedstations.com
Countdown Walt “Baby” Love Productions/ | Walt "Baby” Love 2 hours, weekly Urban, SHR/Rhthmic 18-34 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
With Walt “Baby™ Love Exce!smr Radio Networks
Country Hi H Entertai Devon 0'0ay 2 hours, weekly Country 25-54 adults { Ron Huntsman, President/CEQ, 615-255-1100; info@huntsmanent.com
Country Oldies Show Radio-Studio Network Steve Warren 2 hours, weekly Country, Classic Country 35+ aduts | Steve Warren, President, 800-827-1722; sales@radio-studio.net
Cracked Up Comedy Sirius Satellite Radio Various 24 hours/day, daily Sirius ¢ atellite Radio 18-49 men; | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; stove@mediamerica.com
18-34 women|
Crook & Chase Countdown | Unlted Stations Radio Networks | Lorianne Crook 3 hours, weekends Countrv 25-54 aduits | Jim Higgins, EVP/GM, 212-869-1111 x231;
& Charlie Chase jimhiggins@unitedstations.com
CrunkRadio With Lil John | American Urban Radio Networks | Lil John 2 hours, weekends CHR/Raythmic, Urban | 12-34 demos | Vemon Wright, VP/Sales, 212-883-2100; vwnight@aurn.com
& Emperor Searcy” & Emperor Searcy
Current Classics Envision Carter Alan 1 hour, weekly Classic Rock 25-54 adutts | Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com
D7-CHR/Pop version Ignite Media Dave Kirby 1 hour, weekly CHR/Pap 18-34 adults | Jason Parker, President, 615-665-8981; jason@ignitemediaontine.com
D7-Hot AC version* Ignite Media Dave Kirby 1 hour, weekly Hot AC 18-49 adults | Jason Parker, President, 615-665-8981; jason@ignitemediaontine.com
Damon Vickers Show EBN Damon Vickers 2 hours, 5-7pm ET, Talk, Brsiness Talk 25-54 aduits | Patricia Harvey, Director/Affiliate Refations, 214-618-0680; patricia@matrixmediainc.com
weekdays
Dan Patrick Show ESPN Radio Dan Patrick 3 hours, weekdays Sports Tatk 18-49 men | Mike Connotly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abc.com
& Rob Dibble middays
Danny Wright Al Night | Jones Radio Networks Danny Wright 6 hours, mid.-6am, Country 25-54 adults;| Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
daily 18-49 women
Dave Koz Show Crystal Media Networks Dave Koz 2 hours, weekly Smoot Jazz, AC, Hot AC 25-54 aduits | Lynn McAdams, SVP/Sales, 310-266-4801; lynn@crystalmedianetworks.com
Dave Ramsey Show Dave Ramsey Show Dave Ramsey 3 hours, 2-5pm £7, News/ alk 25-54 adults | Chris Thomas, National Ad Sales, 877-410-3283 x111; chrish@daveramsey.com
weekdays
David Lawrence Show Online Today David Lawrence 10pm-1am €T, Talk 25-54 adults | Andy Whatley, President, 2 Broadcasting, 415-277-1710;
weekdays andy.whatley@q2broadcasting.com
Dawson McAlfister Live | Folger Entertainment Co. Dawson McAlliste- 2 hours, 9-11pm ET, | Various 12-24 men/ | Joel Folger, President, 817-545-3113; joei@boldnewradio.com
Sundays women
Daybreak USA (magazine) | USA Radio Network Al Lemer 4 hours, weekdays News/Talk 25-54 adults | Eiteen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
& Richard Stevens
Delilah Premiere Radio Networks Delilah 5 hours, daily AC 25-54 Rhonda Scheldel, VP, 212-445-3905; rscheidel@premiereraio.com
women

Diamond Jim's SRN Broadcasting George Castle 1 hour, weekty, Sporte/Talk, News 25+ men Steven Leventhal, President, 888-735-1995; mail@internetim.com
Baseball Show April-October
Dick Clark's Rock. Roll | United Stations Radio Metworks | Dick Clark 4 hours, weekends Oldies 25-54 adults | Jim Higgins, EVP/GM, 212-863-1111 x231;

& Remember jimhiggins@unitedstations.com
Dick Clark's U.S. United Stations Radio Networks | Dick Clark 3 hours, weekends AC, Hot AC 25-54 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
Music Survey jimhiggins@unitedstations.com ]
*Denotes new program. Continued on Page 12
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Establish Your Presence
with Roll-a-Sign™

» Cost-effective and Durable « Will beat or match competitor’s pricing™ =
= Perfect for concerts, events and giveaways =

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station, company or special
event. Each banner is printed on high quality, weather resistant, 6 mil plastic film. We can print up to four spot
colors of ink per banner. Depending on the configuartion of your logo, you can get anywhere from 169 to 340
banners on a 1,000’ roll.

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™ gets your message
across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a free quotation. If you
have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or €all to place an order!

www.rollasign.com
1-800-231-6074

alleiaia e ial

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sign is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
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Name of Show

Dick Robinson's American
Standards By The Sea
Dinosaur Rock*

Don Kennedy Show

(big band)

Doo-Wop Express

Doug Steéphan’s

Good Day

Dr. Buff Show

Dr. Joy Browne Show

Dr. Laura Berman Show*
£d Schultz

£l Panda Show
Internacional
(entertainment)

Ella Es ... Gigi Graciette

Source
Robinson Media Group

Starbound Broadcasting
Crawford Houston Group

Norwood Media

Doug Stephan
Productions

Envision

WOR Radio Network
UBC Radio Network
Jones Radio Networks

Radio Formula Network

Radiovisa Network

En EI Medio Radiovisa Network
Con Antonio Gonzalez®
Envir tal Directi Educational Ci ication:
Exploring Music WEMT Radio Network
With Bilt McGlaughtin®
EXPN Radio ESPN Radio
(action sports)*
Extreme Mix” Hot House Productions
FamilyFun Day Radio Disney
Fast Talk Performance Racing Network
With Benny Parsons
Fight Back Tatk Radio Network
Focus On The Family Focus On The Family
Weekend Magazine Broadcasting
Folkscene KPFK Radio/Los Angeles
Fox All Access Fox Broadcasting Co.
Fox Coltege GameTime | Fox Sports Radio
Fox News Live Fox News Radio Networks
Fox NFL GameTime Fox Sports Radio
Fox NFL Sunday Fox Sports Radio
Frequency Jam Radio Disney
Friday Night Live Bohemia island
Track Show
Fuel JamTraxx Media
GAC's Classic Country Jones Radio Networks
Weekend With Bill Cody
Game Show* Animal Talk Network
Games Night Aflalo Communications
{video game music)
Garage Logic With Hubbard Radio Network
Joe Soucheray
{conservative Talk)
Geoff Metcalf Show Liberty Broadcasting
Gerardo Por La Mafiana | Radiovisa Network
Glenn Beck Program Premfere Radio Networks
Global Maestro If WFMT Radio Network
Goddard's Gold WestStar TalkRadio Network
Good Times Radio Networks
Oldies Magazine*
Gospel Traxx Walt “Baby”™ Love Productions/
Excelsior Radio Networks
Groove Boutigue United Stations Radio Networks
Hangover Cafe Dugan Productions
hardDrive United Stations Radio Networks
Health Talk WOR Radio Network
With Dr. Ronald Hoffman
Hip-Hop Throw Down American Urban Radio Networks
Hip Mixes JamTraxx Media
Hollywood Hamilton Crystal Media Netviorks
Weekend Top 30
Holtywood's VonHenry Productions
Basement Party
Home f t, USA | SRN Brc ing
Dave Rusch Media
House Of Blues Ben Manilla Productions
Radio Hour
House Of Hair United Stations Radio Networks

Hast
Dick Robinson

Ronjon
Don Kennedy

Ron Norwood
Doug Stephan

Dr. Perry Buffington
Dr. Joy Browne

Dr. Laura Berman
Ed Schultz

Antonio “El Panda”
Zambrano

Gigi Graciette
Antonio Gonzalez

Nancy Pearlman
Bill McGlaughlin

Rick Thorne
Station host
Emie D

Benny Parsons

David Horowitz
Dr. Bill Maigr

Howard & Roz
Chris Leary

Various

Alan Colmes

various

Terry Bradshav,
Howie Long

& Jimmy Jonson
Ernie D

R.P. {(Robopimp)

Unhosted
Bill Cody

Jamie Flanagan

& Brian Donovan
Marc Aftalo

& Rayne Summers
Joe Soucheray
Geoff Metcalf
Gerardo Lorenz

Glenn Beck
Paul Freeman

Steve Goddard
Ron Parker & Scott

“Fastiane” Phillips
Walt “Baby” Love

Rafe Gomez

Dave Dugan

Lou Brutus

Dr. Ronald Hoffman

Skip Cheatham
Unhosted

Bob Coburn

Eric “Hollywood”
Davis
Dave Rusch

Dan Aykroyd
as Elwood Blues
Dee Snider

Leng!h & Frequency | Targel Fermat

2 hours, weekly

2 hours, weekly
5 hours, weekly

2 hours, weekly

5 hours, 5-10am ET,
weekdays, Sundays

3 hours, 9am-noon ET,
3 hours, weekdays

2 hours, weekly

3 hours, 3-6pm ET,
weekdays

4 hours,
Monday-Saturday

2 hours, 10am-noon,
PT, weekdays

2 hours, noon-2pm
PT, weekdays

30 minutes, weekly

1 hour, weekly

1 hour, Saturdays

4 hours, weekly

2 hours, 2-6pm ET,
Sundays

1 hour, weekly

2 hours, 7-9pm ET
1 hour, weekly

2 hours, Saturdays

2 hours, weekly

8 hours, noon-8pm ET,

Saturdays,

football season
10pm-1am ET,
weekdays

8 hours, 1-9pm ET,
Sundays,

football season

1 hour, noon-1pm ET,
Sundays,

football season

1 hour, 5-6pm ET,
Fridays

2 hours, 10pm-
mid., Fridays

2 hours, weekends
4 hours, weekends

1-2 hours, weekly
1 hour, weekly

3-6pm CT, weekdays

3 hours, 10pm-1am,
weekdays

5 hours, 5-10am PT,
weekdays

3 hours, weekdays
2 hours, 13 weeks,
weekly

3 hours, weekends
3 hours, weekends

3 hours, weekly

2 hours, weekends

3 hours, 9-noon ET,
Sundays
2 hours, weekends

1-2 hours,
weekdays-weekends
2 hours, weekends
4 hours, weekends

90 minutes,
11:30pm ET,
Monday, Wednesday
2 hours, weekends

2-3 hours, 2-7pm ET,
weekends
1 hour, weekends

2 hours, weekends

Adutt Standards, Jazz

Ctassic Fock, '80s, Hot AC
Adult Stendards

Oldies, Adult Standards, AC
Talk, Aduit Standards

News/Talk, AC
News/Talk, AC
Various
News/Talk

Spanish Talk

Spanish Talk
Spanish Talk

Various
Classical

Alternative

CHR/Pop,

CHR/Rhythmic

Radio Disney

Country. News/Talk, Sports

Talk

| Various
|

Public Fadio, Americana
CHR, Hot AC
Sports/Talk, Sports

News/Talk

Sports/Talk, Sports

Sports/Talk. Sports

Radio Disney
Rock

CHR/Pap, CHR/Rhythmic
Country

General
Various

News/Talk, Talk

News/Talk
Spanish Talk

News/Talk, Talk
Classical

Oidies
Otdies

Urban, Christian

Smooth Jazz
Altemative, Indie
Rock

News/Talk
CHR/Rhythmic, Urban
CHR/Fop,
CHR/Rhythmic
Active Rock {Mon.),
Classic Rock (Wed.)
Urban Oldies

Talk

Various

Rock, '80s

Demo
18+ adults

25-54 adults
35+ adults

50+ adults
25-54 adults

25-54 adults
25+ adults

18-54 women
25-54 adults

18-49 adults

25-54 adults
25-54 adults

12+
12+

12-34 men
18-34 women
Kids 6-14;
18+ moms w/
kids 2-11
25-54 adults

25-54 adults
25-49 women

25-54 adults
Teens;
18-34 adutts
25-54 men
25-54 adults

25-54 men

25-54 men

Kids 6-14
15-25 demos

18-49 adults
25-54 adults

18+ adults
18-34 aduits

25-54 men

25-54 adults
25-54 aduits

25-54 adults
12+

25-54 adults
25-54 adults

18-49 African-
American
women;
25-54 adults
25-54 adults
18-54 adults
18-49 adults
25+ adults

18-34 adults
18-49 adults

18-49 adults

18-54 adults
25+ adults

25-54 adults
25-54 adults

Con!achle/Phone/e-mail
Walt Pinto, Affiliate Relations, 877-563-2253; waft@waltginto.com

Ron Walton, Producer, 919-949-0775; rockincub@hotmail.com
Don Kennedy, President, 800-377-0022; don@bigbandjump.com

Ron Norvood, President, 503-364-7863; ron.nonwood@comcast.net
John Murphy, Talk Radio Specialist, Dial-Global, 212-967-2888; jmurphy@cial-global.com

Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com

Amanda Flood, Director/Network Sales, 212-642-4482; aflood@worradionet.com

Brad Saul, President, 312-640-5000 x226; bradsaul@earthiink.net

Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; sfove@mediamerica.com

Michael Norris, VP/Sales, 800-611-7414; mnorris@radioformula.us

Gina Hahn, Manager/Network Sales, 818-382-6141; ghahn@radiovisa.com
Gina Hahn, Manager/Network Sales, 818-382-6141; ghahn@radiovisa.com

Nancy Peariman, Exec. Producer, 310-559-9160; ecnp@zol.com
Terry Medina, Clearance Manager, 773-279-2114; tmedina@wimt.com

Mike Connolly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abc.com
Jake Evans, President, 414-916-9131; jake@hothouseproductions.com

Ruth Josenhans, VP/Sales, 972-448-3342; ruth josenhans@abc.com

Gerry Horn, Director/Sales, 704-454-4704; ghorn@lowesmotorspeeday.com

Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com
Brian Neils, Sr. Radio Representative, 719-531-3308; neilsbf@fotf.org

Roz & Howard Larman, Producers, 818-346-4112; folkscene@fofkscene.com
Jim Maurer, VP, 310-820-8666: jmaurer@dial-global.com

Tom Repicci, Sales Manager, 818-461-8617; trepicci@premiereradio.com
Jennifer Lingua, Manager/Affiliate Relations, 212-301-3544;

jenniferlingua@foxnews.com
Tom Repicci, Sales Manager, 818-461-8617; trepicci@premiéreradio.com

Tom Repicci, Sales Manager, 818-461-8617; trepicci@premiereradio.com

Ruth Josenhans, VP/Sales, 972-448-3342; ruth.josenhans@abc.com
Dan Angelo, CEO, 707-448-7805; ccmn_media@aol.com

Richard Baum, SVP/Sales, 312-558-1630; richbaum@unitedstations.com
Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; siove@mediamerica.com

Jarnie Flanagan, Producer/Host, 586-777-5559; jamie@animaltalkradio.com
Marc Aflalo, President/CEQ. 514-262-6532; info@aflalo.com

Jon Ginther, Network Coordinator, 651-647-2853; jginther@hbi.com
Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
marlenecadillo@libertybroadcasting.com

Gina Hahn, Manager/Network Sales, 818-382-6141; ghahn@radiovisa.com

Dan Metter, SVP, 212-445-3926; dmetter@premieéreradio.com
Terry Medina, Clearance Manager, 773-279-2114; tmedina@v/mt.com

Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com
Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@diai-global.com

Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888;
edecker@dial-global.com

Jim Higgins, EVP/GM, 212-869-1111 x231;
jimhiggins@unitedstations.com
Dave Dugan, President, 317-574-0368; ddugan@iguest.net

Jim Higgins, EVP/GM. 212-869-1111 x231;
jimhiggins@unitedstations.com
Amanda Flood, Director/Network Sates, 212-642-4482; aflood@worradionet.com

Vernon Wright, SVP/Sales, 212-883-2100; vwright@aurn.com
Richard Baum, SVP/Sales, 312-558-1630; richbaum@unitedstations.com

Lynn McAdams, SVP/Sales, 310-266-4801; ynan@crystalmedianetvorks.com

H. Leon Harper, Executive Producer, 336-765-7619; erichollywooddavis@yahoo.com
Dave Rusch, Exec. Producer, 847-508-1948; drusch@orban.com
Dick Silipigni, Sales Executive, United Stations, 212-869-1111 x278;

dicksilipigni@unitedstations.com
Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231;

jimhiggins@unitedstations.com

I

Egaa&hd

*Denotes new program.

Continued on Page 14
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RULE #1
“Always treat the customer right,
because if you don’t, someone else will.

RULE #2
Don’t forget rule #1.

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc.
started in 1989 in Sante Fe, New Mexico. (We’ve grown since then.) We now serve over

2,500 clients in radio, television and the recording industry including:

We carry over 25,000 different items!

ADOBE GRAPHICS & DESIGN / COYOTEPROMOTIONS.COM
PH: 1-800-726-9683 « 516-487-5696 + FX: 516-482-7425 « CUSTOMERSERVICE@COYOTEPROMOTIONS.COM
300 NORTHERN BL., SUITE #26 - GREAT NECk, NY, 11021 « PO Box 2212, GREAT NeCk, NY 11022
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Name of Show Source Length & Frequency | Target Firmat Demo L‘ﬂntact/fl!le/Phﬂne/E-mail
In-Studio Magazine The Marketing Group Corey Duke 1 hour, weekly Country 25-54 Sean Brennen, VP/Marketing, 615-301-0001; sean.brennen@themarketinggroup.com
(new music/artists)*
Inside Mac Universal Talk Network Scott Sheppard é hour, 4-5pm ET, Takk 18-49 adults | Andy Whatley, VP, 415-277-1710; andy.whatley@q2broadcasting.com
aturdays
Inside The '60s MannGroup Radio Services Gary Bryan 3 hours, weekly Oldies 25-54 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Insights With Barry Farber | Talk Radio Network Barry Farber ; hour, 4-5pm ET, Tatk 25-54 adults | Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com
aturdays
Instant Traffic & Weather | XM Sateliite Radio Various 24 hours/day, daily Traffic Listeners 18+ aduits | 0. Scott Karnedy, SVP/Sales & Marketing Solutions, 646-443-8920;
dscott karnedy@xmradio.com
Into The Blve Bluegrass Radio Network Terry Herd 1 hour, weekly Country/t luegrass 18+ adults | Al Snyder, Director/Affiliate Relations, 859-881-9155; afradio@aol.com
o into Tomorrow With Advanced Radio Network Dave Graveline 3 hours, weekly Various 18+ adults | Dave Graveline, President, 305-824-9000; dave@graveline.com
Dave Gravefine (consumer
electronics/technology)
fowa State Clear Channel Sports John Walters Various Various 18+ aduits  |Eric Heft, Manager, 515-222-9393; ericheft@clearchannel.com
Football/Basketbatt
frish Hour Irish Music Corporation Tom McGrath 1 hour, weekly, pref. | Soft AC, Zalk, 35+ adults  {Tom McGrath, GM, 800-854-3746; tom@eirish.com
8am Sundays Adult Stadards
James Brown Show Sporting News Radio James Brown 2 hours, 10am-noon €T, | Sports/Talk 25-54 adults |Chuck Duncan/Jennifer Williams, EVP/Affiliate Relations, 847-400-3110;
weekdays cduncan@sportingnews.com
Jammin' Worid Chart Show | Radio Express PJ Butta 2 hours, weekends Urban 15-25 demos |Jessica Lazny, VP/Sales, 818-295-5800; jessica@radioexpress.com
Jazz Trax Radio Show Jazz Trax Art Good 2-5 hours, weekly Smooth .azz 25-54 adults |Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231;
jimhiggins@unitedstations.com
Jaz Variations Creative Voice & Media Tonia King 2 hours, weekly Various 25-54 adults | Tonia King, owner, 978-544-3205; lonia@jazzvanations.com
JO Balart's American Liberty Broadcasting José-Diaz Balart 2 hours, noon-2pm, | News/Talk 25-54 adults | Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
Radio Journal weekdays marlenecadifio@iibertybroadcasting.com
Jeff Katz Show Liberty Broadcasting Jeff Katz 2 hours, 5-7pm, News/Talz 25-54 adults |Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
weekdays marlenecadillo@iibertybroadcasting.com
bl Jerry Doyle Show Talk Radio Network Jerry Doyle 3 hours, 10pm-1am/ [ Talk 25-54 aduits | Bill Crawford, SVP/Operations, 888-383-3733, bill@talkradionetwork.com
11pm-2am, weekdays/
Saturdays
Jim Cramer's RealMoney | WOR Radio Network Jim Cramer 1-2 hours, News/Tal< 25+ adults | Amanda Flood, Director/Network Sales, 212-642-4482; affocd@worradionet.com
weekdays-weekends
Jim Rome Show Premiere Radio Networks Jim Rome 3 hours, weekdays Sports/Telk, Sports 25-54 men | Dan Metter, SVP, 212-445-3926; dmetter@premiereradio.com
Job Talk Liberty Broadcasting Margot King 2 hours, 4-6pm, Talk, Bus ness Talk 25-54 adults | Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
Sundays marlenecadilio@libertybroadcasting.com
John Batchelor Show ABC Radio Networks John Batchelor 4 hours, News, Tak 25-54 adults | Wendy Figiiuoio, VP/Strategic Sales, 212-735-1117; wendy.figlivoio@abc.com
Mondays-Saturdays
John Boy & Billy Big Show| John Boy & Billy Radio Network [John Boy & Billy 4 hours, Classic Rock, Active Rock, 18-49 adults |Marty Lambert, Director/Affiliate Sales, 888-552-4321; sales@thebigshow.com
Monday-Saturday Country
il John Bradshaw Talk Radio Network John Bradshaw 2 hours, 9-11am ET, | Talk 25-54 adutts |Bill Crawford, SVP/Operations, 888-383-3733; bili@alkradionetwork.com
Layfield Show Layfield Saturdays
John Tesh Radio Show | Teshmedia Group John Tesh 5 hours, 6 days/week | AC, Chrigtian AC, Oldies 2554 women | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-giobal.com
M (daily)
John Tesh Radio Show | Teshmedia Group John Tesh 3 hours, weekends AC 25-54 women Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global. com
(weekend edition)
Joumey Into Jazz J.M. Productions Jim Murphy 1 hour, weekly Adult Standards, Jazz 35+men  |Jim Murphy, President, 410-366-5118; murpj242@cs.com
Journey Into Song J.M. Productions Jim Murphy 1 hour, weekly Adulf Standards, Jaz, 45+ adufts  |Jim Murphy, President, 410-366-5118; murpj242@cs.com
Soft AC
Joy Turner's Animal Radio Network Joy Tumer 1 hour, weekly Various 12+ Judy Francis, GSM, 435-644-5992; hal@animalradio.com
Animal Communicator®
Juancarfos Show Radiovisa Network Juancarlos Ortiz 3 hours, 2-5pm PT, | Spanish Talk 25-54 adults |Gina Hahn, Manager/Network Sales, 818-382-6141; ghahn@radiovisa.com
weekdays
Kids Classical Hour Charles River Media Ray Brown 1 hour, Saturdays, Classical 12+ Mario Mazza, VP/Programming, 781-736-9546; mmaza@wcrb.com
9-10am ET
Kim Komando Show WestStar TalkRadio Network Kim Komando 3 hours, weekends News/Ta k 25-54 adults | Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com
La Férmuia Es ... (sports) | Radio Formula Network Radl Orvarianos 1 hour, weekdays Spanish News/Talk 18-54men | Michael Norris, VP/Sales, 800-611-7414; mnornis@radioformula.us
La Hora Coca-Cola Radio Express Julieta Ramirez 2 hours, weekends Spanish/&nglish CHR 15-30 demos| Jessica Lazny, VP/Sales, 818-295-5800; jessica@radioexpress.com
Larry Elder Show ABC Radio Networks Larry Elder 3 hours, weekdays News, Telk 25-54 adults |Wendy Figliuolo, VP/Strategic Sales, 212-735-1117; wendy.fighiuolo@abc.com
Laura Ingraham Talk Radio Network Laura Ingraham 3 hours, 9am-noon ET, | Talk 25-54 adults |Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com
weekdays
Leeza At Night* Westwood One Leeza Gibbons 5 hours, 7pm-midnight,{ Hot AC 25-54 adults |Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
daily
Legends Of Jaz United Stations Radio Networks [Ramsey Lewis 2 hours, weekends Smooth Jazz 25-54 adults [Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231;
jimhiggins@unitedstations.com
Legends Of Success Talk Radio Network John Resnick 1 hour, 8-9am ET, Taik 25-54 adutts |Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com
weekends
Les Brovn Jr. Show" Music Of Your Lite Les Brown Jr. 2 hours, 8-10am, Adult Standards 45+ adults | Phyllis Katz, Ad Sales, 212-947-0049; mytradio@aol.com
Radio Network weekdays
Lex & Terry Show Lex & Terry Morning Lex & Terry 4 hours, 6-10am ET, | Rock 18-49 men | Peter Welpton, VP/Syndication, 904-245-8500; peter@lexanaterry.com
Radio Network weekdays
Lia Jones Radio Networks Lia Knight 5 hours, 7pm-mid., | Country 25-54 adults | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
Monday-Saturday
Lifetime Radio For Women* | Jones Radio Networks Donna Britt 4 hours, 5-9am or AC 25-54 women |Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
6-10am,
z Monday-Saturday
Linda Chavez Show Liberty Broadcasting Linda Chavez 2 hours, 10am-noon, | News/Tak 25-54 adults | Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
kd: marlenecadilo@libertybroadcasting.com
Lionet Show WOR Radio Network Lionel 3 hours, News/Tak 254 adults | Amanda Flood, Director/Network Sales, 212-642-4482; aflood@worradionet.com
|weekdays-weekends
Little Steven's Renegade Nation Productions  |Little Steven 2 hours, weekends Classic Rock 18-54 adults | Alex Ewen, VP, 212-868-9000; alex@renegadenation.com
Underground Garage
Little Waker's Time Machine| MGK Communications Walter Devenne 3 hours, weekly Oldies 35-54 adults |Elleen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Lobster's Rock Box Flow Communications Paul Wells 1 hour, weekly Classic RockMHits, Tnple A 25+ adults | Glenn Fetty, President, True Measure, 212-808-4641; sales@truemeasure.com
Ldpez Dériga Radio Formula Network Joaquin Lopez Dériga |2 hours, daily Spanish News/Talk 25-49 adutts | Michael Norris, VP/Sales, 800-611-7414; mnorris@radioformula.us
Ludlow Porch Show America’s Home Spun Ludlow Porch 3 hours, weekdays General 35+ adults | Randy Abel, Manager/Affiliate Relations, 770-789-9616; randyabe/@funseekers.net
Gospel Network
Lunch Party/Traffic Jam | JamTraxx Media Unhosted 1 hour, weekdays CHR/PO2, 18-49 adults |Richard Baum, SVP/Sales, 312-558-1630; richbaum@unitedstations.com
CHR/Rhythmic
Magic Of The '80s Taylor Broadcasting Tom Furci 2 hours, weekly Hot AC, AC 25-49 women | Rob Taylor, President, 866-810-7330; rob@taylorbroadcasting.com
Majority Report Air America Janeane Garofalo 3 hours, 7-10pm ET, | Talk, News/Talk, 25-54 adults |Leon Clark, GM, 646-274-3086: Iclark@airamericaradio.com
& Sam Seder weekdays Altemnatve
Making it Work Q2 Broadcasting JD Vaughn 1 hour, 4-5pm ET, Talk 25-54 Andy Whatley, President, 415-277-1710;
Sundays andy. whatley@q2broadcasting.com
Making Music In Monaco | Concert Music Network Various 1 hour, weekly Classiczl 35+ adults | Dave Logan, Director/Marketing, Interep, 213-308-9372; dave_logan@interep.com
Marie & Friends Jones Radio Networks Marie Osmond 5 hours, middays or - |AC 25-54 adults; | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
H pm drive, weekdays 1849 women
@ Mark Patrick Show Fox Sports Radio Mark Patrick 3 hours, 5-8am ET, Sports/alk, Sports 25-54 men | Tom Repicci, Sales Manager, 818-461-8617; trepicci@premiereradio.com
weekdays
‘8 Matt & Ramona Show Jefferson Pilot Radio Netwvorks  |Matt Harris 4 hours, weekdays Contemdorary 25-44 adults |Eileen Oecker, SVP/National Sates, Dial-Global, 212-967-2888; edecker@dial-global.com
.| & Ramona Holloway {3-7pm ET

- § *Denotes new program.

Continued on Next Page
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Name of Show Source Host Length & Frequency | Targe! Format Demo Contacl/Title/Phone/E-mail
Matter Of Taste Universal Talk Network Rachel Cane 2 hours, 2-4pm ET, Takk 25-54 aduits | Andy Whatley, VP, 415-277-1710; andy.whatiey@q2broadcasting.com
& David Michael Cane | Saturdays
Maxim Radio Sirius Satellite Radio Various 24 hours/day, daily Sirius Sateilite Radio 18-39 men | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
Meet The Press Westwood One Tim Russert 1 hour, noon-1pm ET, | News, News/Talk 25-54 aduits | Peter Kosann, President/Sales, 212-641-2037; peter|_kosann@westwoodone.com
Sundays
Meeting On The Air Consultation Radio Network TBD 1 hour, weekly Talk, News/Talk, 18+ adults | John Stupak. VP, 800-226-8608; john@sundayrounds.com
(alcoholism, drug addiction) Public Radio
Merrilf Lynch’s Concert Music Network Skitch Henderson 1 hour, weekly Classical 35+ aduits | Dave Logan, Director/Marketing, Interep, 213-309-9372; dave_logan@interep.com
An Evening At The Pops
Michael Medved Show | Salem Radio Hetwork Michael Medved 3-6pm ET, weekdays | Talk, News/Talk 35-64 adults | Linnae Young, GM/Salem Radio Reps, 972-402-8800; lyoung@salemreps.com
Michael Reagan Show Radio America Network Michael Reagan 3hours, 6-9pm ET, | Tak, News/Talk 25+ advits | Jane Silk, Director/Business Development, 202-408-0944 x204; jsitk@radioamerica.org
weekdays
Mike & Mike ESPN Radio Mike Greenberg 4 hours, weekdays, | Sports/Talk 18-49 men | Mike Connolly, VP/Ad Sales, 212-735-1747; michael t.connolly@abc.com
In The Morning & Mike Golic morning drive
Mike Gallagher Show Salem Radio Network Mike Gallagher 9-noon ET, weekdays | Talk, News/Talk 35-64 adults | Linnae Young, GM/Salem Radio Reps, 972-402-8800; lyoung@salemreps.com
Mike Malloy Show Air America Mike Malloy 3hours, 10pm-tam ET, | Talk, News/Talk, 25-54 adults | Leon Clark, GM, 646-274-3086; lciark@airamericaragio.com
weekdays Alternative
Mr. Fix-it* Business TalkRadio Network Paul MacGregor 1 hour, 8-9am, News/Talk, Business Talk 25-54 adults | Jeff Weber, EVP, 203-422-2800; jweber@businesstalkradio.net
Saturdays
Modern Rock Classics Western Front Radio Networks ~ [Julio Flores 2 hours, weekly Alternative, Hot AC 25-49 adults | Kevin Hines, Sales Manager, 818-445-0154; kevinhines@westernfrontradio.com
Monday Night Showcase | Bohemia island Dan Angelo 3 hours, 9pm- Rock 21-34 adults | Dan Angelo, GEQ, 707-448-7805; ccmn_media@aol com
mid. PT, Mondays
Money Pit Squeaky Door Productions Tom Kraeutler 2 hours, weekends News/Talk, various 25-54 adutts | Tom Kraeutler, President, 732-663-1071; show@moneypit.com
& Debby Robinson
Money Talk ABC Radio Nexworks Bob Brinker 3 hours, weekends News, Talk 25-54 adults | Wendy Figlivolo, VP/Strategic Sales, 212-735-1117; wendy.fighiuolo@abc.com
With Bob Brinker
Moonight Groove Highway * | Envision Raechel Donohie, 6 hours, mid.-6am, Classic Rock, Triple A, Oldies | 25-54 adults | Gaye Ramstrom, VP/Ad Sales, Prods., Crystal Mountain, 216-514-8449;
Dusty Street, daily gaye@crystalmtn.net
David Sperow,
Ben Fong-Torres
Morgan Stanley's Concert Music Network Various 1 hour, weekly Classical 35+ adutts | Dave Logan, Director/Marketing, Interep, 213-309-9372; dave_logan@interep.com
American Spirit
Morning Extravaganza fox Sports Radio Tony Bruno 5 hours, 8am-1pm ET, | Sports/Talk, Sports 25-54 men | Tom Repicei, Sales Manager, 818-461-8617; trepicci@premiereradio.com
With Tony Bruno & Andrew Siciliano | weekdays
& Andrew Sicitiano
Morning Sedition Air America Marc Maron 3 hours, 6-9am ET, Talk, News/Talk, Alternative 25-54 adults | Leon Clark. GM, 646-274-3086; Iclark@airamericaradio.com
& Mark Riley weekdays
MotorTrend Magazine Talk Radio Network Bob Long 2 hours, 11am-1pm ET,! Talk 25-54 adults | Bill Crawford, SVP/Operations. 888-383-3733; bifl@talkradionetwork.com
weekends
Music Memories Music Memories Pete Michagls 3 hours, weekly Oldies 35+ adults | Petér Heiman, Director/Affiliate Relations, 888-434-7664;
affiliates@musicmemoriesradio.com
Musical Starsireams Musical Starst-eams Forest 2 hours, daily/weekly | Smooth Jazz, Triple A 25-49 adutts | Forest, President, 619-276-8989; forest@starstreams.com
Music's New Generation | United Stations Radio Networks |Mathew Blades 1 hour, weekends CHR 18-49 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
Jimhiggins@unitedslations.com
NASCAR Channel XM Satellite Radio Various 24 hours/day, daily Sports, Sports/Tatk 18+adults | D. Scott Karnedy, SVP/Sales & Marketing Solutions, 646-443-8920;
dscoft.karnedy@xmradio.com
National Lampoon Crystal Media Networks Richard Belzer 1 hour, weekly Classic Rock, 25-54 adults | Lynn McAdams, SVP/Sales, 310-266-4801; lynn@crystaimedianetworks.com
Radio Show Talk, News/Talk
NCAA Basketbalf Westwood One Kevin Harlan, John | Varies Sports/Talk, various 25-54 adults | Peter Kosann, President/Sales. 212-641-2037; peterj_kosann@westwoodone.com
& The Final Four Thompson, Bill Raftery,
John Tautges, others
NCAA Football Westwood One John Tautges Varies Sports/Talk, various 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
& Fran Curci
Neal Boortz Show Cox Radio Syndication Neal Boortz 3 hours, 10am-1pm ET, | News/Talk 25-54 adults | Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
weekdays
Net Music Countdown United Stations Radio Networks |David Lawrence 2 hours, weekends CHR 18-49 aduits | Jim Higgins, EVP/GM, 212-869-1111 x231;
Jimhiggins@unitedstations.com
New Music Nashvilie The Marketing Group Bob Guerra 1 hour, weekly Country 25-54 adutts | Corey Duke, Manager/Affiliate Relations, 615-327-4848;
corey.duke@newmusicnashville.com
New Wave Nation United Stations Radio Networks |Nina Blackwood 3 hours, weekends Rock, Hot AC 25-54 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
Jimhiggins@uniteds!ations.com
News You Can Use* Radio America Network Jane Sitk 1 hour, 1-2pm ET, Talk, News/Talk 25+ adults | Jane Silk, Director/Business Development. 202-408-0944 x204; jsilk@radioamerica.org
weekdays
Newsbeat With Radio America Network Blanquita Cullum 1 hour, 2-3pm ET, Talk, News/Talk 25+ adults | Jane Silk, Director/Business Development, 202-408-0944 x204; jsilk@radioamerica.org
Bianquita Cutlum weekdays
Newsweek On Air Newsweek-Associated Press David Alpern 1 hour, weekends News, News/Talk, Talk 25-54 adults | Kelly Boulos, Media Services Coordinator, MediaAmerica, 212-556-9483;
& Warren Levinsan kboulos@mediaamerica.com
Newswrap USA Radio Network Varlous 2 hours, 3-5pm ET, News/Talk 25-54 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.cor
weekdays
NFL & The Super Bow! | Westwood One Boomer Esiason, Marv| Varies Sports/Talk, various 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
Albert, Jim Gray, cthers
NFL Sunday Doubleheader| Sports USA Radio Network Various Varies, Sundays Sports, News/Talk, Talk 25-54 men | Cathy Csukas, COO, Jones MediaAmerica, 212-302-1100;
ccsukas@mediaamerica.com
Nights With Alice Cooper* | United Stations Radio Networks  [Alice Cooper 5 hours, 7pm-mid., Rock, Classic Rock 25-54 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
weekdays jimhiggins@unitedstations.com
Official Texas Countdown | The Marketing roup Chuck Taylor 2 hours, weekly Country 25-54 adults | Sean Brennen, VP/Marketing, 615-301-0001;
sean.brennen@themarketinggroup.com
O'Franken Factor Air America Al Franken 3 hours, noon-3pm ET, | Talk, News/Talk, Alternative 25-54 adults | Leon Clark, GM, 646-274-3086; Iciark@airamericaradio.com
& Katherine Lanpher | weekdays
On The House On The House Syndication James & Morris Carey | 4 hours, weekly Télk, Sports 25-54 adults | Ray Hall, Marketing Coordinator, 925-432-7246 x35; ray@onthehouse.com
On The Verge {future ideas) | Greenwave Productions Chandler van Vocrhis |2 hours, 2-4pm ET, News/Talk, Talk 25-54 adults | Chandler van Voorhis, President, 540-687-9338; chandier@chickchatradio.com
Saturdays
Online Tonight Online Today David Lawrence 10pm-1am ET, Talk 25-54 aduits | Andy Whatley, President, Q2 Broadcasting, 415-277-1710;
With David Lawrence Saturdays andy.whatley@q2broadcasting.com
Open House Party Superradio Networks John Garabedian, <ane |5 hours, weekends CHR/Pop 18-34 adults | Susan Love, VP/A Sales, Jones MediaAmerica, 212-556-3493; sfove@mediamerica.com
Opie & Anthony Show* | XM Sateliite Radio Opie & Anthony 24 hours/day, daily “Cringe” radio 18-49 adults | D. Scott Karnedy, SVP/Sales & Marketing Solutions, 646-443-8920;
dscoft karnedy@xmradio.com
Pam Stone Show Jefterson Pilot Radio Networks  |Pam Stone 2 hours, weekdays, Contemporary 25-44 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com:
10-noon ET
Passion! With Liberty Broadcasting Rabbi Shmuley Boteach | 3 hours, 2-5pm, News/Talk 25-54 adults | Marlene Cadillo, Advemsmg Sales Coordinator, 973-438-8258,;
Rabbl Shmuley Boteach weekdays, arl dillo@libertybr .com
Penn State Basketbal Penn State Sports Marketing Steve Jones Varies, seasonal Various 18+ adults | Angelo Scialfa, Manager/Regionat Sales, 610-617-2563; ascialfa@pennstatesports.com
Penn State Football Penn State Spots Marketing Steve Jones Varies, seasonal Various 18+ adults | Angelo Scialfa, Manager/Regiona! Sales, 610-617-2563; ascialfa@pennstatesports.com
Penn State Women's Penn State Spo-ts Marketing Jerry Fisher Varies, seasonat Various 18+ adults | Angelo Scialfa, Manager/Regional Sales, 610-617-2563; ascialfa@pennstatesports.com
Basketball
Pet Pointers* Animal Radio Netvork Greg McDonald 1 hour, weekly Various 18-54 adults | Judy Francis, GSM, 435-644-5392; ha/@animairadio.com
Peter Marshall Music Of Your Life Peter Marshall Noon-3pm, weekdays | Adult Standards 45+ adutts | Phyllis Katz. Ad Sales, 212-947-0049; mylradio@aol.com
Radio Network
Philosophy Talk* 8en Manilla Productions Prots. John Perry TBD, weekly Various 25-54 adults | Ben Manilla, President, 415-421-1220 x12; benm@bmpaudio.com
& Ken Taylor
*Denotes new program. Continued on Page 16

VWWW A e

VEREENENET



www.americanradiohistory.com

Ay

Name of Show
Pit Reporters

Playhouse Disney

Pocos Pero Locos®

Point Of View
(conservative talk)
Polkatime America
Powersource Top 20
Countdown

PRN's Sunday Drive
(NASCAR)*

Produce Pair

Psychedelic Time Wap
Putumayo World
Music Hour

Racing Country

Racing Rocks

Radio Factor
With Bilt O'Rellly
Radio Health Journal

Radio Leftovers {comedy)
(January 2005)*

Radio Mixes

Radio Theatre

Randi Rhodes Show
Ray Lucia Show

Real Estate Insiders
Relationship Highway

Retro Stars With
Dave Stewsart —
The Nineties Show
Rick & Bubba

Rick Jackson's
Country Hall Of Fame
Rightbackatcha!
Ring Talk

Rob Black & Your Money*

Robert Scott Belf
RockLine

Rock Talk

With Allan Handelman
Rockin' '80s *

Rollye James Show

Ron Insana Show

Ross Brittain's
Weekend Hit Machine *
Roy Masters

Rush Limbaugh Program
Rusty Humphries Show

Sabor Méxicano
(cross-border news)*
Sacred Heart Classics*

Saturday Broadcast Of The
Metropolitan Opera
Saturday Morning
SportsTalk

Saturday Night America

Saturday Night At The 80s*
Savage

Scott Shannon'’s
True Oldies Channel
Sean Hannity Show

705 With Steve Goddard”
Sirius Left/Right/Patriot

Sirius NFL Radio*
Siriys OutQ”

Sirius Talk Central
Small Business Advocate

Smooth Jazz Top 10
Sonise

RADIO UPFRONT ’2005

W ST e B o
Source
Performance Racing Netwcrk

Radio Disney

Superradio Networks
USA Radio Network

AMPOL Radio Network
The Marketing Group

Performance Racing Network
Q2 Broadcasting

& Mark Ferro

SRN Broadcasting

Big Toe Audio

Performance Racing Network

United Stations Radio Networks

Westwood One

MediaTracks Communications

Al Star Radio Networks
JamTraxx Media

Focus On The Family
Broadcasting

Air America
BusinessTalkRadio Network
Syndicated Solutions (SSI)
Western Front Radio Networks
Creative Broadcast Audio
Citadel Broadcasting

0t Birmingham

Rick Jackson Country

Reach Media
Universal Talk Network

Q2 Broadcasting

Talk Radio Network
Crystal Media Networks

| Allan Handelman

Communications
Envision

Mediatrix

Westwood One

Radio Networks

Talk Radio Network
Premiere Radio Networks
Talk Radio Network
Radio Formula Network
Sacred Heart Program
Metropolitan Opera
Hubbard Radio Network
Tatk Radio Network

ABC Radio Networks
Talk Radio Network

ABC Radio Networks
ABC Radio Networks

WestStar TalkRadio Network
Siriys Satellite Radio

Sirius Satellite Radio
Sirius Satellite Radio

Sirius Satellite Radio
Small Business Network

Western Front Radio Networks
His Biz

P P P Py

Host
Brett McMillan

BB Good

Khool Aid
Kerby Anderson

Brian Juntikka
Rich Miller

John Kernan

Dan Avakian
Saturdays

Steven Leventhal
Dan Storper

& Rosalie Howarth
Paul Schadt

& Cathy Martindale
Riki Rachtman

Bill O'Reilly

Reid Pence,
Nancy Benson,
Shel Lustig
Various

Unhosted
Dave Arnold

Randi Rhodes

Ray Lucia

David Hall, Bob Watters,
Stephen Piazza

Julio Flores

& Cathi Parrish

Dave Stewart

Rick & Bubba

Rick Jackson

Tom Joyner
Pedro Fernandez

Rob Black

Robert Scott Bell
Bob Coburn

Allan Handelman

Zander
Roflye James

Ron Insana

Ross Brittain
Roy Masters
Rush Limbaugh
Rusty Humphries
Ricardo lglesias
Various

Various

Joe Soucheray

& Patrick Reusse
Rusty Humphries

Todd Pettengill
Michael Savage

Scott Shannon
Sean Hannity

Steve Goddard
Various

Various
Various

Various
Jim Blasingame

Cathi Parrish
Kevin Peterson

Length & Frequency

1 hour, weekly

(40 weeks)

2 hours, 9-11am ET,
weekdays

2 hours, weekends

2 hours, 2-4pm ET,
weekdays

1 hour, weekly

2 hours, weekly

2 hours, Sundays
1 hour, noon-1pm ET,

2 hours, weekiy
1 hour, weekly

2 hours, weekly
2 hours, weekends

2 hours, noon-2pm ET,
weekdays
30 minutes, weekly

1 hour, weekends

4 hours, weekends
30 minutes, weekly

3 hours, 3-7pm ET,
weekdays

4 hours, noon-4pm,
weekdays

2 hours, 10am-
noon ET, Sundays

2 hours, weekly

2 hours, weekly
(Fridays-Sundays)

4 hours, weekdays
3 hours, weekends

2 hours, weekends

2 hours, 1-3am ET,
Mondays

1 hour, 3-4pm ET,
weekdays

3 hours, 1-4pm ET

90 minutes, 11:30pm ET,
Monday, Wednesday

3 hours,
weekdays/Sundays

1 hour, weekly

3 hours, 10am-1pm ET,
weekdays

3 hours, noon-3pm ET,
Saturdays

3 hours, weekends

2 hours, noon-2pm

ET/9-11am, weekdays/ |

Sundays

3 hours, weekdays

3 hours, 4-7pm ET,
weekdays

30 minutes, weekdays

15-30 minutes, weekly
1 hour, weekly

10am-noon CT,
Saturdays

3 hours, 8-11pm ET,
Saturdays

5 hours, Saturdays
3 hours, 7-10pm ET,
weekdays

24 hours/day, daity

3 hours, Mondays-
Saturdays

3 hours, weekends
24 hours/day, daity

24 hours/day
24 hours/day, daily

24 hours/day, daily
2 hours, 7-9am ET,
weekdays

2 hours, weekly

2 hours, Sundays

Ta/ge!Farmaf
News/Talk, Sports

Radio Dis ey

CHR/Rhytmic, Urban
News/Talk

Various
Country, Christian Country

Country, tews/Talk, Sports
Talk

Rock, Classic Rock, Classic Hits
Various

Country
Rock, Classic Rock
Talk

General

Various

CHR/Pop CHR/Rhythmic
Various

Talk, News/Talk, Alternative
News/Tal<, Business Talk
Talk

Talk

Hot AC, CHR/Pop

AC, Rock, Country
Country

Urban AG
Talk, Sperts

Talk

Talk

Active Rack (Mon.);
Classic Fiock (Wed.)
Rock fornats/FM Talk

Classic Rock, 80s
Talk

Talk

Otdies

Talk

News/Talk, Talk

Talk

Spanish News/Talk
Religiols

Ciassical

News/Telk, Talk, Sports
Talk

Hot AC, AC, Oidies
Talk

Oldies
News, Talk

AC, Oldes
Sirius Satellite Radio

Sirius Satelfite Radio
Sirius Satellite Radio

Sirius Satellite Radio
News/Talk, Talk

Smoott Jaz
CHR/Pcp

Demo
25-54 adults
Kids 2-5;
18+ moms
whids 2-5
18-34 adults
35+ adults

12+
25-54 adults

25-54 aduits
12+

18+ adults
25-54 aduits

25-54 adults
18-48 aduits
25-54 adults
25-54 adults

25-54 adults

18-49 adults
12+

25-54 aduits
25-54 adults
25-54 adults
25-54 adults

25-35 women

25-54 adults
25-54 adufts

25-54 adults
18+ men

25-54 adults

25-54 aduits
18-49 aduits

18-49 adults

25-54 adults
25-54 adults

25-54 adults
25-54 adults
25-54 adults
25-54 adults
25-54 adults
18-54 adults
25-54 adults
35+ adults

18-54 adults
25-54 adults

25-54 adults
25-54 adults

25-54 adults
25-54 adults

25-54 adults
25-54 aduits

18+ men
G
community
25-54 adults
25-54 adults

25-54 adults
18-34 women

| Cantacl/ﬁrle/Phane/E-mail
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Gerry Horn, Director/Sales, 704-454-4704; ghorn@lowesmotorspeedvray.com

Ruth Josenhans, VP/Sales, 872-448-3342; ruth josenhans@abc.com

Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; =3
Slove@mediamerica.com e

Eileen Decker, SP/National Sales, ial-Global, 212-967-2868; edecker@dia-global.com =

Brian Juntikka, President/CEQ, 239-277-1798; poikatimeamerica@aol.com
Sean Brennen, VP/Marketing, 615-301-0001; sean.brennen@themarketinggroup.com

Gerry Horn, Director/Sales , 704-454-4704; ghorn@lowesmotorspeedway.com

Andy Whatley, President, 415-277-1710;

andy.whatley@q2broadcasting.com

Steven Leventhal, President, 888-735-1995; mail@intemetfm.com

Angela Huffstutler, Sales Exec., Putumayo, 800-995-9588 x262; angela@putumayo.com
Gerry Horn, Director/Sales, 704-454-4704; ghorn@lowesmotorspeedway.com

Jim Higgins, EVP/GM, 212-869-1111 x231;

jimhiggins@unitedslations.com

Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com

Shel Lustig, President, 847-299-9500; slustig@mediatracks.com

Michael Grafman, COO, 800-765-4080; michaelg@allstarradio.com

Richard Baum, SVP/Sales, 312-558-1630; richbaum@unitedstations.com
Brian Neils, Sr. Radio Representative, 719-531-3309; neilsbf@fotf.org 4

Leon Clark, GM, 646-274-3086; Iclark@airamericaradio.com

Jeff Weber, Exec. VP, 203-422-2800; jweber@businesstatkradio.net

Bob Carey, President, 203-431-0790; bearey@syndsolutions.com

Kevin Hines, Sales Manager, 818-445-0154; kevinhines@westemfrontradio.com

Dave Stewart, President. 800-322-3204: info@retrostars.com

Dale Daniels, Sales Executive, 205-917-1985; dale.daniels@citcomm.com

Michelle Jasko, President, Nashvifle Radio Syndication, 615-673-3450;
nashvitleradio@belisouth.net

Don Moore, ABC VP/Multi-Cultural Sales, 312-899-4181; don.t moore@abc.com
Andy Whatley, VP, 415-277-1710; andy whatley@q2broadcasting.com

Andy Whatley, President, 415-277-1710;

andy.whatley@q2broadcasting.com

Bill Crawford, SVP/Operations, 888-383-3733; bili@talkradionetwork com
Lynn McAdams, SVP/Sales, 310-266-4801; lynn@crystaimedianetworks.com
Allan Handelman, President, 704-596-4718; ahshow@vnet.net

Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com
Jon Cornell, Marketing Manager, 610-296-1596; jon@roflye.net

Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-giobal.com
Bill Crawford, SVP/Operations, 888-383-3733; bili@talkradionetwork.com

Dan Metter, SVP, 212-445-3926; dmetter@premiereradio.com

Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com

Michael Norris, VP/Sales, 800-611-7414; mnorris@radioformula.us

Julia Hart, Project Development Coordinator, 334-533-0321 x12;
jhart@sacredheartprogram.org

Dave Logan, Director/Marketing, Interep, 213-309-9372; dave_logan@interep.com
Jon Ginther, Network Coordinator, 651-647-2853;

jginther@hbi.com

Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com

Wendy Figliuoto,VP/Strategic Sales, 212-735-1117; wendy.figliuolo@abc.com
Bill Crawford, SVP/Operations, 888-383-3733; bill@talkradionetwork.com

Wendy Figliuolo, VP/Strategic Sales, 212-735-1117; wendy.figliuolo@abc.com
Wendy Figliuoto, VP/Strategic Sales, 212-735-1117; wendy.fighiuolo@abc.com

Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com

Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493;
slove@mediamerica.com

Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
Susan Love, VP/Ad Sales. Jones MediaAmerica. 212-556-9493; slove@mediamerica.com

Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamérica.com
Jim Blasingame, President, 888-823-2366; jp@sba.com

Kevin Hines, Sales Manager, 818-445-0154; kevinhines@westernfrontradio.com
Jim Higgins, EVP/GM, 212-869-1111 x 231;

jimhiggins@unitedstations.com

Continued on Next Page
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Name of Show
Sonrise

(secular positive music)
Sonrise AC

Sounds Of Sinatra
Speedfreaks (motor Sports)
Steve And DC
Morning Show
Sunday Live

With Barry Farber
SuperGoid

With Mike Harvey *
Tatk Radio
Countdown Show
Tammy Bruce Show

Texas AGM
Football/Basketball
The Beacon

(public affairs/music)
The Classics

The Drive With CJ Silas

The Herd
With Colin Cowherd
The Masters

The Movie Show On Radio

The Road

The Tour Bus

The Vault®

This Week

In College Football

This Week In Pro Football

Thunder Road
{music, NASCAR)
Tim Brando Show

Tom Gresham's Gun Tak

Tom Joyner Morning Show
Tonia’s Kitchen
Tony Snow Show*

Travel Today*
Trends, Taste And Travel

Trip ‘N Tyme

TRL Weekend Counldown
TRL Weekend
Countdown Rhythmic
Troy Aikman Show

12-Inch Saturday Night
('800s remixes)
Unfiltered

University Of Florida
Football/Basketball
Urban AC Countdown
With Walt “Baby" Love
USA Music Magazine
VH1 Weekly Rewind

Viewpoints

Walking Exploration

0f Histonc Germany *
Wall St. Journal

This Morning

Watchdog On Wall Street

Wayne Manor®

Wendy Wilkams Experience
Whitney Allen With
America’s Hotlist*

Wink Martindale

Woinen Of Country*
Woodsongs Kids*
Woodsongs Oid Time
Radio Hour

World Cale

World Chart Show
World Music Serigs
(live concerts)

XM Public Radio*

You Heard It Here First!*

Your Weekend With
Jim Brickman

Source
United Stations Radio Networks

His Biz

Orange Productions
Wilbur Entertainment
Syndicated Solutions (SS1)
Talk Radio Network

Radio Networks

Stephan Productions

Talk Radio Network

Clear Channe! Sports

Ken Mills Agency

United Stations Radio Networks
Fox Sports Radio

ESPN Radio

Westwood One

Liberty Broadcasting

United Stations Radio Netwarks
Wilbur Entertainment

Aflalo Communications

EBN

EBN

United Stations Radio Networks
Sporting News Radio

Cane River Publishing

Reach Media

Creative Voice & Media

Fox News Radio Networks

Syndicated Solutions {(SSI)
Cy Emerus Inc.

EBN

MTV Radio Network
MTV Radio Network

Sporting News Radio

MannGroup Radio Services

Air America

Clear Channel Sports

Walt “Baby” Love Productions/
Excelsior Radio Networks
American Urban Radio Networks
VH1 Radio Network
MediaTracks Communications
Travel Radio International

Wall St. Journal Radio Network
Talk Radio Network

Wilbur Entertainment
Superradio Networks

X Radio Networks

Music Of Your Life

Radio Network

Da Silva Group

Poet Man Records USA

Poet Man Records USA

WXPN Radio Network

Radio Express
Matibu 1| Broadcasting

XM Satellite Radio
Western Front Radio Networks

WestStar TalkRadio Network

Host
Kevin Peterson

Kevin Peterson

Std Mark
Kenny Sargent
Steve Shannon
& DC Chymes
Barry Farber

Mike Harvey
Doug Stephan

Tammy Bruce

Dave South
Austin Harris
Steve Downes
CJ Silas

Colin Cowherd

John Tautges
& Mitch Voges
Mike Mayo

& Max Weiss
Bobby Mitchell
Ralph Sutton & Stacey X
Concept show
Larry Ness

& Fred Wallin
Larry Ness

& Fred Wallin
Steve Mitchell

Tim Brando
Tom Gresham

Tom Joyner
Tonia King
Tony Snow

Peter Greenberg
Cy Emerus

Justin Tripp,

Justin Tyme, others
Damien Fahey
Quddus

Troy Aikman,
Bruce Murray

Lara Scott

Lizz Winstead, Chuck D.,
Rache! Maddow
Mick Hubert

Watt “Baby” Love

John Monds
Rachel Perry

& Aamer Haleem
Christopher Michael
& Sandy Hausman
Patricia Lawrence

|

| Michae! Wallace

I Dick Markowski
Stephen Wayne
Wendy Williams
Whitney Aflen

i Wink Martindale
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Length & Frequency | Target Format Demo Contact/Title/Phone/E-mail
2 hours, weekends CHR, Hot AC 18-49 adults | Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231;
jimhiggins@unitedstations.com
2 hours, Sundays AC 25-54 women| Jim Higgins, EVP/GM, United Stations, 212-869-1111 x 231;
Jfimhiggins@unitedstations.com
2 hours, weekly Adult Standards 35+ adults | Brian Mark, VP/Sales, 610-667-8620; drianmark@soundsofsinatra.com
2-3 hours, weekly Talk, Sports 25-54 men | Eileen Decker, SVP/National Sales, Dial-Globat, 212-967-2888; edecker@dial-giobal.com
4 hours, 6-10am ET, | CHR, Hot AC, Country 25-49 adults [ Bob Carey, President, 203-431-0790; beargy@syndsolutions.com
weekdays
3 hours, 4-7pm ET Tatk 25-54 adults | Bill Crawford, SVP/Operations, 888-383-3733; bill@lalkradionetwork.com
6 hours, 6pm-mid. Oidies 25-54 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-giobal.com
ET, Saturdays
3 hours, 6-9am ET, Talk, News/Talk, Business Talk | 25-54 aduits | John Murphy, Talk Radio Specialist, Dial-Global, 212-967-2888;
Saturdays jmurphy@dial-global.com
3 hours, noon-3pm ET/| Talk 25-54 adults | Bill Crawtord, SVP/Operations, 888-383-3733; bifl@tafkradionetwork.com
7-10pm, weekdays/
Saturdays
Varies Various 18+ adults | Bob Merril, Manager, 713-212-8590; bobmerrit@clearchannel.com
1 hour, weekly Hot AC 25-34 women{ Ken Mills, Director, 763-513-9988; publicradio@hotmail.com
2 hours, weekends Classic Rock, Oldies 25-54 adults | Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231;
jimhiggins@unitedstations.com
4 hours, 3-7pm ET, Sports/Talk, Sports 25-54 men | Tom Repicci, Sales Manager, 818-461-8617; trepicci@premiereradio.com
weekdays
3 hours, weekday Sports/Talk 18-49 men | Mike Connolly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abc.com
middays
Varies Sports/Talk 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peferj_kosann@westwoodone.com
2 hours, 4-6pm, Talk 25-54 adults | Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258;
Saturdays marlenecadillo@libertybroadcasting.com
2 hours, weekends Country 25-54 adults | Jim Higgins, EVP/GM, 212-863-1111 x231; jimhiggins@unitedslations.com
3-4 hours, weekly Rock 18-49 men | Gary Schonfeld, President/MediaAmerica, 212-302-1100; gschonfeld@mediaamerica.com
1 hour, weekly Rock, Active Rock 18-24 adults | Marc Aflalo, President/CEQ, 514-262-6532; info@afialo.com
1 hour, 11am-noon ET, | Tatk, Sports/Talk 25-54 men | Patricia Harvey, Director/Affiliate Relations, 214-618-0680; patricia@matrixmediainc.com
Saturdays
1 hour, 6-7/11am-noon, | Talk, Sports/Talk 25-54 men | Patricia Harvey, Director/Affiliate Relations, 214-618-0680; patricia@matrixmediainc.com
Sundays
2 hours, weekends Country 18-49 adults | Jim Higgins, EVP/GM, 212-869-1111 x231;
jimhiggins@unitedstations.com
3 hours, 3-6pm ET, Sports/Talk 25-54 adults | Chuck Duncan/Jennifer Williams, EVP/Affiliate Relations, 847-400-3110;
weekdays cduncan@sportingnews.com
3 hours, 2-5pm ET, News/Talk, Talk 25-54 adults | Tom Gresham, President, 318-352-4590; tom@guntalk.com
Sundays
4 hours, weekdays Urban AC 25-54 adults | Don Moore, ABC VPMutti-Cuttural Sales, 312-899-4181; don.t. moore@abc.com
1 hour, weekly Various 25-54 adults | Tonia King, owner, 978-544-3205; tonia@jazzvariations.com
3 hours, 9am-noon ET, | News/Talk 25-54 adults | Jennifer Lingua, Manager/Affiliate Relations, 212-301-3544; Jennifer. fingua@foxnews.com
weekdays
2 hours, weekends Talk, various music formats 25-54 adults | Bob Carey, President, 203-431-0790; bcarey@syndsolutions.com
2 hours, 8-10am €T, | News/Talk, Talk 25-54 adults | Gary Hummel, Director/Marketing, 724-615-1401; gary@cyemerus.com
Saturdays
3 hours, 5-8am ET, AC, Hot AC, Country 18-49 adutts | Patricia Harvey, Director/Affiliate Relations, 214-618-0680;
weekdays patricia@malrixmediainc.com
3 hours, weekends | CHR/Pop 12-34 demos | Peter Kosann, President/Sales, 212-841-2037; peter|_kosann@westwoodone.com
2 hours, weekends CHR/Rhythmic, Urban 12-34 demos | Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
1 hour, 5-6pm ET, Sports/Talk 25-54 adutts | Chuck Duncan/Jennifer Williams, EVP/Affiliate Relations, 647-400-3110;
Thursdays cduncan@sportingnews.com
{football season}
4 hours, weekly Hot AC, '80s 25-54 adults | Eiteen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
3 hours, 9am-noon ET, | Talk, News/Talk, Altemative 25-54 adults | Leon Clark, GM, 646-274-3086; Iciark@airamericaradio.com
weekdays
Varies Various 18+ adults | Mark McCauley, Sales Manager, 407-916-8404; markmccauley@clearchannel.com
2 hours, weekly Urban AC 25-54 adults | Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888, edecker@dial-global.com
2 hours, weekends Urban AC 25-54 adults | Vernon Wright, SVP/Sales, 212-883-2100; vwright@aurn.com
3 hours, weekly AC, Hot AC 25-54 adults | Peter Kosann, President/Sales, 212-641-2037; peterj_kosann@westwoodone.com
30 minutes, weekly | General 25-54 adults | Shel Lustig, President, 847-299-9500; slustig@mediatracks.com
30 minutes, 13 weeks | Talk, News/Talk 12+ l Patricia Lawrence, Executive Producer, 877-662-8747; adventures@travelradio.com
1 hour, News, News/Talk, Sports 25-54 adults | Nancy Abramson, Director/Affiliate Relations, 212-597-5601;
weekday mornings nancy.abramson@dowjones.com
2 hours, 8-10am ET, | Tak 25-54 adults | Bill Crawford, SVP/Operations, 888-383-3733; bill@alkradionetwork.com
Saturdays
5 hours, weekly Rock 18-49 men | Adam Wilbur, President, 831-429-2050; adamwitbur com
4 hours, weekdays Urban, Urban AC, CHR/Rhythmic | 18-49 aduits | Susan Love, VP/Ad Sates, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
1 hour, weekdays Country 18-49 adults | Eileen Decker, SVPMNational Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
10-noon, weekdays | Adult Standards 45+ aduits | Phyllis Katz, Ad Sales, 212-947-0049; mylradio@aol.com
1 hour, weekly Country, Classic Country 25+ adults | Rui Da Silva, President, 780-462-7388; rui@dasilvagroup.com
1 hour, weekly Americana-Triple A | Tammy Farley, VP/Marketing, 859-255-5700; radio@woodsongs.com
1 hour, weekly | Americana-Triple A 25 54 adults I Tammy Farley, VP/Marketing, 859-255-5700; radio@woodsongs.com
2 hours, 2-4pm ET, | Public Radio, Americana 25-54 adults i Rolanda Myers, Traffic Manager, 215-573-3336; rolanda@xpn.org
weekdays
2 hours, weekends ! CHR 15-30 demos| Jessica Lazny, VP/Sales, 818-295-5800; jessica@radioexpress.com
60-90 minutes, Smooth Jazz 25-54 adults | Roger Lifeset, President, 818-991-7732; pppromo@webtv.net
bl-monthly
24 hours/day, daily [ Public Radio, Amerlcana 25-54 adults | D. Scott Kamedy, SVP/Sales & Marketing Solutions, 646-443-8920;
| dscott.karnedy@xmradlo.com
1 hour, weekly Sports/Talk 18-34 adults | Kevin Hines, Sales Manager, 818-445-0154; kevinhines@westemnfrontradio.com
3 hours, weekends AC, Soft AC 25-54 adults | Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com

*Denotes new program.

i i .
i

WWW americanradiohistorvy com


www.americanradiohistory.com

BrRiDA CONNOLLY

e

beonnolly@r

-.com

prs o,
ecor

Telos Wants To
Get FM Surrounded

_TECHNOLOGY

Audio-tech company says it can add ‘wow’ to HD Radio

! elos Systems is aggressively making the radio
rounds these days. It had a booth at the R&R Conven-
tion, it was at the Conclave in July, and it'll be at the
NAB Radio Show next month. What all this activity is
about is a new Telos project: 5.1 surround sound for

digital FM radio.

Omnia Audio has been a division
of Telos since 1992, and Omnia Pres-
ident Frank Foti — an ex-radio guy
who was, among other -
things, chief engineer of
WHTZ/New York dur-
ing its legendary worst-
to-firstrun in 1983 — has | ™%
been describing the won-
ders of FM surround far
and wide. That's because,
as Foti and Telos freely
acknowledge, they need
the support of radio and
the record labels to get HD Radio
creator iBiquity to goalong with the
surround-sound plan.

I recently spoke with Foti about
his hopes for the technology and
what he thinks it could do for radio
and the music industry.

R&R: First, without getting too tech-
nical, what exactly do you have here?

FF: What we have, and what
we're affectionately calling either
the “killer app” or “putting the wow
back into radio,” is the capability of
allowing FM radio to grow from
being stereo into being 5.1 multi-
channel surround sound. This re-
quires that the broadcast station add
the new HD Radio capabilities as
developed by iBiquity.

What the technology basically
does is use the digital channel that's
created by iBiquity to transmit a dig-
ital signal that contains the existing
stereo programming, along with in-
formation that will re-create in a ra-
dio the full 5.1 multichannel listen-
ing experience.

R&R: But there's not a lot of 5.1 au-
dio product out there.

FF: You're right, there’s not, but
from where I'm sitting, if [ were to
have a crystal ball, I'm viewing it in
the following way: While we have
the capability and the hardware in
prototype form, to bring it to life, to
bring it to wherea consumer would
have access to it, is going to take 18
months to two years,

Frank Foti

A two-year window is plenty of
time to convince the record labels
that they’re sitting on not tens of mil-
lions, but probably hun-
dreds of millions of dollars
in catalog that can be reis-
sued, in all formats of
music. ] realize they’renot
going todo that overnight,
but I do think there is a
way to jump-start broad-
casters.

We've already opened
up informal chats with a
couple of program syndicators that
would be willing to license, let’s say,
the top 1,000 titles in each radio for-
mat. Then they could provide DVD
Audio libraries to broadcasters, so
that — let’s say, just for the sake of
discussion — if, at the first of next
year, we were to flip the switch and
allow multichannel broadcasting, a
radio station would have plenty of
content.

We have to plant the seed and get
it on the air. Then, as the radios be-
come available, we'll be whetting
the appetite of the consumer, who
is the ultimate goal in this whole
thing. The image [ have in my mind
is for a consumer to wake up and
say, “"You know, Martha, it’s kind of
rainy today. [ hear there’s this mul-
tichannel radio available. I'm going
to Best Buy, I'm gonna get me one
of these radios, and we'll havea lis-
ten to it.” If we can do that by hav-
ing content and the transmission
technology in place first, the whole
concept of digital radio has a chance
to succeed.

Ultimately, it's a win-win-win
scenario. The labels would win be-
cause, as the new technology gains
popularity, they'll have reason to is-
sue back catalog and new releases
in surround. Broadcasters will win
because the eventual goal is to draw
listeners back and allow radio to
maintain its competitiveness with
other delivery methods. The receiv-
er manufacturers will win because

they’ll sell more radios, and better
radios. Ultimately, the listeners will
win because they’ll be getting a bet-
ter product.

R&R: Have you been in talks with
iBigquity?

FF: I've had many business-slash-
friendly discussions with iBiquity
CEO Bob Struble about that fact that,
if they want to see HD Radio be-
come successiul, they need to offer
what we call 2 "wow factor” for FM-
and AM. Anyone who’s had a
chance to do an A-B comparison of
the HD AM system and analog AM
sees there's a wow factor there. It's
fabulous-sounding. The audio is
comparable to FM stereo.

For FM, the technology is better
than the system that we're using
now, but to th2 untrained ear, the im-
provementis a small increment. Be-
ing able to offer multichannel sur-
round adds a wow factor to the FM
system. And, in this day and age,
consumers are drawn to something
that gives them a wow.

“We need
broadcasters to help
promote this
technology and
adopt it.”

If you look at the recent past and
the things that people gravitate to,
there’s a wow factor to them. Peo-
ple are jazzed by the Apple iPod.
And satellite radio —whether or not
terrestrial broadcasters want to ac-
knowledge it, people are starting to
pay attention to it. So digital radio
needs a wow factor, and we believe
that 5.1 multichannel audio is the
wow factor for HD FM.

R&R: It's that big a difference?

FF: Oh, yes. When we started
kicking this around, which was al-
most a year ago, | remember think-
ing, “You know, I'm an old stereo
guy.” Since I do so much develop-
ment in stereo, | wondered, “What's
the big shakes in all this?” Then [ sat
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is annoyed.

Altnet: We’ll Sue You Right Back!

Altnet, owned by KaZaa partner company Brilliant Digital
Entertainment, has sued the RIAA and various of its cur-
rent and former executives, tech company Loudeye and
its subsidiary Overpeer and digital-rights company Media-
Sentry, alleging that, in the process of offering spoofed files
on P2Ps KaZaa and Grokster, the defendants infringed on
Altnet's “TrueNames” file-naming aigorithm.

Altnet piggybacks on KaZaa and Grokster to distribute content on
the P2Ps, side by side with infringing offerings. It offers a little music
and a lot of games, but everything it offers is licensed and legal. So
why is Altnet so agitated about P2P spoofing, in which content owners
offer damaged or inaccurately labeled files on P2Ps with the aim of
wasting outlaw downloaders’ time?

It's possible that the RIAA and others are infringing on Altnet's
patented algorithm; that's for the courts to decide. But Altnet's
announcement of the suit said this: “Altnet alleges that [spoofing] has
inhibited the growth of P2P for legitimate file-sharing that benefits
copyright holders (which Altnet advocates) and thereby has injured its

So Altnet is saying that by using spoofing to make illegal downloads
less appealing, the content owners are messing with the P2Ps’ — and,
thus, Altnet's — biggest draw. Altnet apparently believes content
owners are obliged to make their top-quality material freely available for
theft so Altnet’s less desirable content can find an audience.

Altnet CEO Kevin Bermeister makes it clear that the refusal to piay
ball is a big issue: “Altnet has built its business to directly address the
modem moral dilemma of digital copyright infingement, yet their failure
to establish — or embrace — legitimate, consistent and competitive
business practices delays the day when we will both see significant
revenue from this incredible distribution stream.”

Of course, the RIAA’s member labels are already addressing the
P2P-created “modem moral dilemma” with their own legal digital
distribution and without the help of Altnet and its P2P buddies, and the
major labels have shown no inclination whatever to use Altnet’s rights
protection and payment systems instead of their own. No wonder Altnet

and listened to this thing. It knocked
me over.

[ have purchased quite a few
DVD Audio discs and SACDs, and
I'vesetitup in my apartment where
I can sync the CD up to the DVD
Audio disc and go back and forth,
and the difference is startling.
There’s some mixes out there that'll
knock you off your feet.

We had it running at the R&R
Convention. We had jingles and pro-
mos, and we did a multiperson
morning show. Those added ele-
ments, where things are all around
you, draw you in. There’s a sublim-
inal engagement that happens that
makes everything so exciting, If it's
music, if it's hearing a radio-station
jingle where the sweeper is buzzing
all around your head, it brings back
the excitement, from a technological
point of view, that I feel has been
missing in terrestrial radio.

R&R: Will this be compatible with
older consumer equipment?

FF: One of the tremendous advan-
tages of this technology is that it's
backward-compatible. If you have a
radio that plays multichannel
sound, you'll get multichannel
sound. If you do not have a multi-
channel radio, you'll hear stereo as
anormal stereo radio would play it.
If you have mono, you'll hear nor-
mal mono.

The technology we're working
with and developing is the only one
that will maintain true stereo for ste-
reo sound and true multichannel

www americanradiohistorv com

sound. [ say that because there are
other technologies out there that'll
do surround sound, but they com-
promise the stereo sound, as well as
compromising the surround sound.
To me, that's a double negative. We
live in a technological world today
where we should be able to have the
best of everything, and being able to
do surround sound on radio fits
right in.

Think back to when FM went ste-
reo, Just about every FM station was
convincing us that it was stereo. The
top-of-the-hour ID would be the call
letters and — if it was a station that’s
near and dear to my heart — it
would be, "WHTZ, FM stereo.” You
heard the word stereo all the time.

Broadcasters need to recognize
that if you're going to broadcast dig-
ital, you have to promote HD Radio
or HD surround. Unless we let con-
sumers know and tell them the sto-
ry, they’re not going to know it's
there.

R&R: 1 imagine that when the labels
committed to DualDisc at NARM last
month, that was encouraging. CD-
DVD hybrids includea 5.1 track almost
by definition.

FF: That is a very good step in the
right direction. We need broadcast-
ers to help promote this technology
and adopt it. If we're able to have
even a small say in the matter, we're
going to make every effort to do so,
so the technology is successful, and,
ultimately, it ends up being for the
betterment of radio.
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FEARLESS STONE s-Curve/emi artist Joss Stone recently did a show at Universal Citywalk in Oriando as part of the
Nokia Presents Hard Rock Live concert series, which airs on MTV and is produced by Fearless Entertainment. Seen here
following the kick-ass show are (I-r) Fearless CEQ Brian Murphy, S-Curve Marketing Director Amy Touma, Fearless Exec.
Producer Christina Hull, Hard Rock Cafe International Director/Marketing Brian Siemienas, Stone and MTV Networks VP/
Music Programming Amy Daoyle and Manager/Music Programming Tuma Basa.

Sony

Continued from Page 1

“The addition of the CEO title
recognizes Donnie’s many contribu-
tions,” said Sony BMG CEO An-
drew Lack, to whom lenner reports.
“From building Columbia Records
Group into one of the most impres-
sive organizations in the history of
the music business to successfully
leading all of Sony Music’s U.S la-
bels, he has repeatedly proven him-
self to be a strong leader and a
highly effective strategist.”

Anthony, who was named Sony
Music Entertainment’s Exec. VP in
1994, will report to and work with
lenner on all aspects of the manage-
ment and operation of the Sony Mu-
sic Label Group. As Sony BMG's Exec.
VP, she will continue to report to Lack
and oversee government relations.
She will also serve as the company’s
liaison on legislative and legal issues.

Arthony joined the company in
1990 as Sr. VP. Prior to that she was

a partner in the entertainment law
firm Manatt, Phelps, Rothenberg
and Phillips.

“1 first met Michele over 15 years
ago, when she was the lawyer for
Alice In Chains and I wanted to
sign the band to Columbia,” lenner
said. “I was deeply impressed with
her broad-based understanding of
both the creative and business sides
of the industry, and after our very
first meeting [ started pushing for
her to join Sony.

“QOver the years, she has proven
time and again that my instincts
were correct. From playing a piv-
otal role in the signing of key art-
ists to making invaluable contribu-
tions to the management of the
company, she’s been a major asset
to Sony and to the industry as a
whole. I couldn’t be more pleased
that we'll be working together more
closely than ever as we continue to
build on the company’s stature as
a leading force in entertainment.”

In related news, Tim Prescott has
been named Exec. VP/Chief Mar-
keting Officer for Sony BMG.
Prescott, who previously held a
similar position at BMG, will be
based in New York and report di-
rectly to Lack.

Reporting directly to Prescott
will be the existing Sony Music En-
tertainment International Market-
ing team and regional marketing
staff and the current BMG Global
Marketing Group. Prescott will also
have a direct marketing relation-
ship with all Sony BMG operating
companies, labels and label interna-
tional-marketing personnel world-
wide.

“Tim brings to Sony BMG an out-
standing record of achievement and
a unique understanding of the dy-
namics that shape music markets
around the world,” Lack said. “I am
confident that he will be a driving
force for Sony BMG as we leverage
our vast resources to bring our art-

EXECUTIVE ACTION

awesome teacher”

Smith Set As KSEQ/Fresno, KI0O/Visalia OM/PD

lexa Smith has been named OM/P D of Buckley Broadcasting’s CHR/

Rhythmic KSEQ/Fresno and Classic Rock KIOO/Visalia, CA, ef-
fective Sept. 27. She was previously Asst. PD/MD/middayer at Rose City
Radio CHR/Rhythmic KXJM/Portland, OR.

“This is truly a dream come true,” Smith said. “So many excellent pro-
grammers have gotten their start in the Fresno area; it's like heritage-
radio training ground. | have been lucky to have already trained under
great programmers such as [KXJM PD] Mark Adams, who is also an

Smith got her radio start as an intern at KMJI, KSFM & KSMJ/Sacra-
mento and eventually worked her way up to Production Director and week-
end air talent. She then landed her first full-time on-air position, working
middays at XHTZ/San Diego. That led to her being named to MD and
midday posts at KHZZ/Sacramento, WPYQ/Orlando and KXJM.

Platinum Entertainment.

Kelly Named Infinity Records/Nashville VP

nfinity Records/Nashville has tapped Joe Kelly as VP/National Pro-

motion. Formerly VP of Blue Diamond Records, Kelly will head a new
regional promotion department currently being assembled.

Prior to his stint with Blue Diamond Kelly was Southeast Regional for

Copps

Continued from Page 1

may use the court decision as an ex-
cuse to end competition analysis
completely,” he said.

Appearing on a panel at the con-
ference, Copps’ Sr. Legal Adviser,
Jordan Goldstein, said, “Flagging
makes sure there is a backstop. That
shouldn’t go away.”

Commenting on these concerns,
FCC Media Bureau Chief Ken
Ferree told R&R, “The commission
voted on an item to end flagging

once the new rules went into effect,
because the competition concemns
were addressed in the rules. In our
opinion, those conditions have now
been met. The bureau has no au-
thority to override a commission
decision.”

Media Bureau Special Adviser for
Media Ownership Erin Dozier said
that with or without the red-flag pro-
cess, the bureau always has the au-
thority to scrutinize proposed trans-
actions and does consider the effect
proposed sales will have on markets.

ists’ music to the broadest possible
audience around the globe.”
Before to being named Chief
Marketing Officer for BMG in early
2003, Prescott served as head of
BMG's Asia Pacific Region. He
joined BMG as Managing Director

of BMG Australia and New Zealand
in 1996, having previously held sev-
eral senior management positions in
marketing, promotions and A&R at
Sony Music and PolyGram Austra-
lia. He began his career in 1979 at
CBS Records/Sony Music Australia.

249 Hour Satellite Delive
]

d Formats

Song-by-8ang Music

Music On Hard Drive

Roberta may piay a doctor on TV, but

Wouldn't you rather
call a professional®

When you need help with programming, call a radio professional. At Jones Radio Networks, our professionals
have years of experience in big and small markets across America. We understand your problems because
we've solved them before.

Call us. We'll deliver programming that's right for you, whether it's 24 Hour Formats, music libraries,
logs, or a whole new format.

When you need programming call a professional at Jones Radio Networks.

800.609.5663

Chartbreakers Weskly Hit CDs

RADID
NETWORKS .
lonesradic.com
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Radio

® PRAIRIE RADIO introduces Pop
Radio, a new hybrid AC format, avail-
able to stations as a music-log ser-
vice. It features music from the '70s,
'80s and '90s. For more information,
contact Peter Oleshchuk at 317-695-
2530.

Records

® BIG3 RECORDS enters into a dis-
tribution and license agreement with
EMI Music Marketing. Big3 releases
will be distrituted by EMI domestical-
ly, and the arrangement allows EMI
to license Big3 product intemational-
ly. Additionally, the Big3/EMI relation-
ship includes the opportunity for EMI
o enter into subdistribution arrange-

ments with Big3 for distribution of un-
affiliated labels.

National Radio

® ABC RADIO on Sept. 16-19 will pro-
duce a one-hour special celebraling
the 2004 Emmy Awards. For more in-
formation, centact Joe Lyons at 212-
576-2700, ext. 237.

e JONES RADIO NETWORKS on
Sept. 22 presents Live by Request Star-
ring John Fogerty, a two-hour simulzast
with A&E. For more information, con-
tact Sarah Beatty at 800-426-9082.

® WESTWOOD ONE on Oct. 4
launches “Access Hollywood Update,”
a daily, one-minute entertainment-
news featur2 hosted by Nancy O'Dell
and Billy Bush. For more informasion,
contact Peter Sessa at 212-641-2053.

NE WSBREAKERS _

Changes

Records: Buena Vista Music Group
promotes Carolyn Javier to VP/
Business Affairs ... Warner/
Chappell Music announces Neil

Gillis as Sr. VP/Creative Music So-
lutions.

Nat'l Radio: The U Network de-
buts on college cammpuses through-
out the U.S., Canada and the UK.

Minyard
Continued from Page 3
his 35 years in Los Angeles morn-
ing radio. In fact, over the span of
his first 17 years with the station,

POINT A

mar-ket-ing (mir'ki'ting), a.

NogobpyY DOEs IT BETTER.

P o

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131
RiICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

MARK VERONE B47-705-2046

N T -

there were only four ratings books
in which his morring show was
not ranked No. 1 in Los Angeles.
His shoes will be very difficult to
fill.”

BUSINESS BRIEFS

Continued from Page 6

using “Progressive TalK’; he called the move “sneaky” WTDY PD/morning host John “Sly” Sylvester said, “You
can't trademark something you don’t have up on the air” He added that WTDY has no plans to stop using the
positicner.

Border Media Partners Secures New Funding

order Media Partners, led by co-founder and President Tom Castro, has secured $85 million in funding that

will not only enable BMP to pay for its recent acquisition of eight radio stations in Texas from Amigo
Broadcastirig, but will also let BMP extend its borrowing capacity to $200 million. Castro told R&R that $70
million of the new funding is coming from Vestar Capital Partners, a new investor in BMP. Vestar will now be
represented on BMP's board by Ken O'Keefe, formerly President/COQO of Clear Channel Radio. “We can
borrow $1.30 for every dollar,” Castro said. “This is a nice vote of confidence in the company, and we look
forward to buying more stations. This has been a tough year for the industry, but we've been able to grow
nicely in our markets. [Vestar's] is the biggest single equity investment that has been made this year, and,
hopefully, this is a sign that investors will be willing to step up to the plate and put some more money into this
industry.”

Sirivs Marks Nasdaq Anniversary

Sirius Satellite Radio President/CEO Joe Clayton on Sept. 13 presided over Nasdaq's opening as the New
York-based satcaster marked its 10th anniversary on the exchange. Sirius was founded in 1990 as CD
Radic and went public in September 1994. Having changed its name to Sirius, the company launched its
nationwide satellite radio service on July 1, 2002. Sirius has been one of Nasdaq's most active traders in 2004,
with an average daily volume of nearly 31 million shares.

In other news from Sirius, ABC-TV's Monday Night Football co-anchor and former Oakland Raiders coach
John Madden will provide commentary for the NFL Channel's Stadium Tailgate Show, which airs Sundays
during the football season before the satcaster's coverage of NFL games. Additionally, Baltimore Ravens head
coach Brian Billick, New York Jets head coach Herman Edwards, Washington Redskins running back Clin-
ton Portis and Oakland Raiders defensive lineman Warren Sapp have signed on to make regular contributions
to the channel throughout the NFL season.

Continued on Page 23
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FGC Fines Another Florida Pirate

ampa resident Fritzner Simon has been fined $10,000 by the

FCC after he confessed to operating an unlicensed FM station in
the Tampa area at 87.9 MHz. The FCC also detected an illegal radio
station operating on 102.1 MHz from a home where Simon’s car was
parked, but Simon claimed his wife and her friend were driving the car
that day and that the parked car was not his. Meanwhile, the FCC
cancelled a $10,000 penaity it imposed against Brooklyn, NY-based
Hip Hop Corp. after the company proved that it was not the operator
of the Tampa pirate station.
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Yahoo
Continued from Page 3

Yahoo CEO Terry Semel said,
“Yahoo is committed to being a ma-
jor player in digital music. This
combination bolsters our strategy to
capture the largest audience of con-
sumers as they make the shift to
digital music and supports Yahoo's
goal to give consumers the greatest
choice, control and flexibility in how
they interact with their music.”

Musicmatch founder and CEO
Dennis Mudd said, “We are very
pleased to be joining the Yahoo
family. By combining assets with
Launch, we believe that Music-
match will have an even stronger
position to take advantage of the
rapidly growing digital-music seg-
ment.”

After the deal closes, expected in
Q4, Musicmatch will be a wholly
owned subsidiary of Yahoo.
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Nunn, Davis and Blackwood.

REVENGE OF THE "80S Sirius recently held a party in New York to
welcome original MTV V.Js Mark Goodman, Alan Hunter and Nina Blackwood
as hosts on its Big '80s channel. Besides ‘80s tunes spun by Sirius DJ Kurtis
Biow, partygoers enjoyed performances by The Molels' Martha Davis; Berlin's
Terri Nunn, Dave Wakeling of The English Beat a