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A Breath Of Destiny 
Destiny's Child are back with a vengeance as their new 

sirgle, "Lose My Breath," is Most Added at CHR /Pop, 

with 118 stations; at CHR /Rhythmic, with 79 stations; 

and at Urban, 

with 67 stations. 

Congratulations 

to Columbia's 

Charlie Walk and 

his staff on a 

huge week! 

New! Radio Upfront 2005 
Just in time for Ad Week in New York, R &R is pleased to 

present Radio Upfront 2005, a special section that will 

help ad agency planners, buyers and corporate market- 

ers make the most of radio's ability to reaci any 

audience. It all begins on the next page. 
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#2 
Most Added! 
Over 75 stations 

first week! 

! Top 5 Phone 

Z100 KRBE KBKS WBBO WPST WFBC 

Including: a Irk,, 

Z100 KITS WKSC KHKS KRBEAT.04111xKS 

WHY! KBKS WBLI. WFLZ WAKS KCHZ 
KZHT WPRO WNOU KHFI WDCG WQZQ 
WKSS WFKS and many more... 

10~1,e- to-0/137 
Their New Single 

TRL PREMIERE 915/04 

TRL (Band Walk On) 9/20/04 

"SIMPLE PLAN MAKES A VIDEO" ®I 2 9/27/04 
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IN STORES OCTOBER 26 
Produced by Bob Rod[ Rngineered by Beb Rock sod Bic Rsbnkamu 

Mixed by Rauh SiaubJl&R Direction by Andy Karp 
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I N S I D E 

SELF -SYNDICATION 

R &R CHR /Pop Editor Kevin Carter, Country 
Editor Lon Helton and Alternative Editor Max 
Tolkoff interview air talent who pour their 

blood, sweat and tears into the huge task of 

syndicating their own shows. While they 
certainly hope to improve their profitability 
over the course of time, turning their dreams 

into reality offers its own rewards. 

Pages 35, 51, 72 

AMR WORLDWIDE 
Most music fans credit the sound of an 

album to the artist. But pros know that the 
producer plays a pivotal role in the process. 
Producers combine artists' abilities, 
songwriting skills, raw emotions and attitude 
into one cohesive work of art. A &R 

Worldwide Editor Sat Bisla offers more on 

the topic. 
Page 33 

tiUMBER ONES 
CHR/POP 

ASHLEE SIMPSON Pieces Of Me (Geffen) 

CHR/RHYTHMIC 

TERROR SQUAD Lean Back (Universal) 

URBAN 

CIARA UPETEY PABLO Goodies (LaFace/Zomba) 

URBAN AC 

PRINCE Call My Name (Columbia) 

GOSPEL 

KIERRA SHEARD You Don't Know (EMI Gospel) 

COUNTRY 

KEITH URBAN Days Go By (Capitol) 

AC 

FIVE FOR FIGHTING 100 Years (Aware/Columbia) 

HOT AC 

HOOBASTANK The Reason (Island/IWMG) 

SMOOTH JAZZ 

GEORGE BENSON Softly, As In A Morning... (GRPNMG) 

ROCK 

THREE DAYS GRACE Just Like You (Jive/Zomba) 

ACTIVE ROCK 

BREAKING BENJAMIN So Cold (Hollywood) 

ALTERNATIVE 

GREEN DAY American Idiot (Reprise) 

TRIPLE A 

R.E.M. Leaving New York (Warner Bros .) 

CHRISTIAN AC 

JEREMY CAMP Walk By Faith (BEC) 

CHRISTIAN CHR 

BARLOWGIRL Never Alone (Fervent) 

CHRISTIAN ROCK 

JEREMY CAMP Stay (BEC) 

CHRISTIAN INSPO 

STEVEN C. CHAPMAN All Things.. (Sparrow /EMI CMG) 

SPANISH CONTEMPORARY 

PEPE AGUILAR Miedo (Sony Discos) 

TEJANO 

PESADO Ojala Oue Te Mueras (Warner M.L.) 

REGIONAL MEXICAN 

GRUPO MONTEZ DE... Lastima Es Mi Mujer (Visa) 

TROPICAL 

GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 
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Are You Selling The 
Power Of The Medium? 
Radio's true value is its one -to -one intimacy 

By Kim Vasey 
Special to RSR 

I have worked in 
the advertising in- 
dustry for more 
than 20 years, so I 

guess one could say that I 

have seen my fair share of 
sales pitches over the years - 
from the rather mundane to 
fantastic PowerPoint presen- 
tations aflame with color, 
moving graphics and even 
sound bites. 

Many of them were im- 
pressive displays of the 
reigning air personality of 
the day, the current No. 1 sta- 
tion in the market or a broad 
array of top- ranked radio 
networks with names that 
did little to clarify what the 
heck they really were. 

I've heard from both se- 
nior -level account executives 

CRADIO UPFRONT 

and bright -eyed neophytes, 
all enthusiastically touting 
the properties they had to sell 
and why I should buy them 
for our clients: "My station is 
No. 1 in your demo," "Our 
personality moves product," 
"We have the highest come in 
the market," "We have the 
strongest lineup of stations," 
etc., etc., etc. 

Buy Me, Buy Me, 
Buy Me! 

Year after year I sat there re- 
viewing one presentation after 
another, often trying to feign 
even a modicum of interest. 

See Page 8 

Tolkoff Tapped 
As OM/PD At 
WFNX/Boston 
By Julie Gidlow 
R&R News Editor 
jgidlo wradioandrecords. cam 

R &R Alternative Editor Max 
Tolkoff has been named OM/ 
PD of Alternative WFNX/Boston. 

The appointment 
marks a return to 
'FNX for Tolk- 
off, who was the 
Phoenix Media 
station's PD from 
1989 to 1993. 

"I worked 
with Max in the 
early '90s and 
have missed his 
great big bear 

hugs," FNX Radio Network 
GM Andy Kingston said. 
"Now that Kelly's Roast Beef 
has more than one location, 
Max has agreed to come back 
and elevate 'FNX to even 
greater heights than he did in 

TOLKOFF See Page 23 

Tolkoff 
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Ienner, Anthony Promoted At 
Sony Music Label Group U.S. 
Execs add CEO and COO duties, respectively 

By Keith Berman 
MR Associate Radio Editor 
kbermanhìradioandrecords.com 

Don Ienner has added CEO 
duties for Sony Music Label 
Group U.S., where he already 
serves as President. At the 
same time, Sony BMG Music 
Entertainment Exec. VP Mi- 
chele Anthony has added 
COO duties for Sony Music La- 
bel Group U.S. 

Ienner, who has served in his 
most recent post since April 
2003, will oversee all the activi- 
ties of the labels within the 
Sony Music Label Group, in- 
cluding Columbia Records 
Group, Epic Records and Sony 
Music Nashville. 

He's been with the company 

lenner Anthony 

since 1989, when he joined as 
Columbia Records Group Pres- 
ident, and was promoted to 
Chairman of CRG in 1994. He 
has also held the position of 
Arista Records Exec. VP /GM 
and founded and served as 
Exec. VP of Millennium Rec- 
ords. 

SONY P. See Page 19 

Premiere Radio Networks, Katz 
Media Group Tighten Alliance 
Clear Ch. Advantage, Katz Dimensions merge 

By Jeff Green 
RSA Exec Editor 
jgreenyradioandrecords.com 

In moves aimed at improv- 
ing corporate synergy, Pre- 
miere Radio Networks and 
Katz Media Group announced 
plans to collaborate more 
closely on behalf of clients and 
customers, while the Clear 
Channel Advantage and Katz 
Dimensions units on Sept. 20 
will begin operating as a uni- 
fied new sales and marketing 
division named Clear Channel 
Katz Advantage. 

Premiere will continue to 
operate independently within 

Copps Urges Return Of Red Flag 
Stresses need for thorough FCC analysis 

By Joe Howard 
R8R Washington Bureau 
jhoward @adioandrecords.com 

FCC Commissioner Mi- 
chael Copps recently en- 
dorsed restoration of his 
agency's controversial "red 
flag" process for broadcast - 
station -sale applications, 
stating at a recent industry 
conference that the practice 
could prevent further con- 
solidation in radio and TV. 

The unofficial red -flag 
policy was previously used 
by the agency's Media Bu- 
reau to notify the public 
about acquisitions that could 
lead to high levels of owner- 
ship concentration and to 
closely investigate how cer- 
tain deals would affect mar- 
kets. 

While industry criticism 
led the agency to abandon 
the practice, Copps warned 
at NABOB's annual Fall Man- 

agement Conference that, 
unless the policy is rein- 
stated, the floodgates may 
open for a wave of new sta- 
tion sales. 

"This was an important 
way to give the public infor- 
mation about combinations 
that would result in high 
levels of concentration," 
Copps said. "The commis- 
sion has eliminated this 
public opportunity, choos- 
ing instead to allow huge 
mergers to fly under the ra- 
dar." 

Copps fears that an ap- 
peals court ruling last week 
that allows the Media Bu- 
reau to adopt Arbitron- 
based market definitions 
may also diminish the level 
of scrutiny for station sales. 
"I worry that the commission 

COPPS See Page 19 

Olds Press 

the Katz Media Group, and its 
existing staffing structure re- 
mains intact. Premiere is led by 
President /COO Kraig Kitchin, 
who will now report to KMG 
CEO Stu Olds. 

KATZ See Page 23 

Universal South 
Names Powers 
SVP /Promotion 
By Lou Helton 
RSA Country Editor 
IhehonOadiandrecords.com 

Former Universal Music 
Group /Nashville Sr. VP/Pro- 
motion Michael Powers has 
joined Univer- 
sal South in a 
similar capacity. 
He succeeds Bry- 
an Switzer, who 
left the label two 
weeks ago. 

Tim DuBois, 
a partner in the 
label with Uni- 
versal and Tony 
Brown, told R &R, "Tony and I 

are very excited to add Michael 
to our team over here. He's a 
proven winner and brings an 
energy and expertise to our 
staff that will pay big dividends 
for us." 

Powers told R &R, "I can't 
POWERS See Page 3 

Powere 

Next week: CHR/Pop's `What's Cookin' For Fall' special! 

www.americanradiohistory.com

www.americanradiohistory.com


It's fine fió 
gall Coleman. 
You've tried the latest gadget. 
You've been inundated with mounds of research data. 
You've gone the cheap, no- frills route. 

And you're not getting what you need. 

It's time for deeper insights. 
It's time to make better decisions. 
It's time to bring in the industry's leading team. 

It's time to call Coleman. 
919-571-0000 MUSIC. TRENDS. BRANDING. 

P.O. 13829.. Research Triangle Park, NC 2770 
wlvw Coleman Insights.com 
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Yahoo! Buys Musicmatch 
In $160 Million Cash Deal 
By Brida Connolly 
Far Technology Editor 
bconncl yrrradioandrecords. can 

First -generation Internet com- 
pany Yahoo! has agreed to purchase 
software and music company 
Musicmatch for $160 million in an 
all -cash deal. The Musicmatch Mu- 
sic Store has a catalog of about 
700,000 99 -cent digital songs for 
sale, and this purchase brings Ya- 

hoo into the online music market, 
competing against such companies 
as RealNetworks, AOL and market 
leader Apple Computer. 

Along with the song store, Yahoo 
acquires the popular Musicmatch 
music -management software, sub- 
scription Musicmatch Radio web - 
casts and the new $7.95 -a -month 

Musicmatch on Demand song - 
streaming package, which allows 
limited sharing of music with non- 
subscribers. Musicmatch's highly 
regarded preference -matching tech- 
nology serves as the engine behind 
its top -rated Artist on Demand 
webcast channels. 

Among its other ventures, Yahoo 
operates the popular Launch music 
portal, including both ad- supported 
free webcasts and premium sub- 
scription channels. Citing Nielsen 
Netratings, Yahoo said its music of- 
ferings reach about 13 million 
people and that the addition of 
Musianatch could bring that up to 
23 million. 

YAHOO See Page 20 

KABC /L.A: s Minyard To Retire 
Morning host a fixture on N/T station for 35 years 

Longtime KABC /Los Angeles 
morning host Ken Minyard has an- 
nounced that he will hang 
up his headphones for the 
final time on Oct. 15. That's 
the date that the host of 
KABC's Ken and Company 
will mark 35 years on the 
air in Southern California. 

"It's been a great run, 
but I need to get some 
sleep." quipped Minyard 
as he announced on -air his 
pending retirement. "I 
went to management a few weeks 
ago and told them that I was going 
to retire. It's hard, because it's been 
a lot of fun, but it seems that all the 
stars are lined up properly and now 
is the right time to do this." 

Minyard began his radio career 
in his hometown of McAlester, OK 
at the age of 13 and moved on to 
both radio and television gigs in 
San Francisco and Minneapolis be- 
fore landing in L.A. 3 1/2 decades 
ago. Except for a brief stint hosting 

a nationally syndicated radio talk 
show with his son, Rick, in 1999, 

Minyard has been a fixture 
on KABC since his arrival at 
the ABC Radio News/ 
Talker in 1969. He's out- 
lasted several different 
morning partners, includ- 
ing legendary L.A. radio 
personalities Bob Arthur 
and Roger Barkley, who 
both had long runs sitting 
across the console from 
Minyard. 

In recent years Minyard has been 
paired with Peter Tilden - now 
morning host at crosstown Country 
outlet KZLA - as well as current 
co-host Dan Avey, who will remain 
with KABC following Minyard's re- 
tirement next month. 

"Ken has been called the Johnny 
Carson of Talk radio,'" said KABC 
Operations Director Erik Braver- 
man. "He has had a long history of 
tremendous ratings success during 

MINYARO ' See Page 20 

Minyard 

JONES RADIO 
'T,, (KS INC. 
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SOUP TASTIER AT HIGH ALTITUDES Silvertone/Jive./Zomba artists 

Bowling For Soup dropped in at Jones Radio Networks' Denver studios to 

wreak some havoc. Seen here mid - wreaking are (I -r) JRN Production Director 

Mike Willson, bandmember Jaret Von Erich, JRN Sr. Director/Programming Jon 

Holiday and bandmember Erik Rodham Clinton. 

RR. NEws September 17, 2004 R&R 3 

THE PRE -SHOW FESTIVITIES Before the actual awards are given out, 

the nominees must be announced. Exec. Producer Dick Clark was joined last 

Tuesday by Kelly Clarkson and Nick Lachey to announce the nominations for 

the 32nd annual American Music Awards. The awards ceremony will be held 

Nov 14 in Los Angeles and broadcast live on ABC. Nominees' names - 
compiled from data supplied by R &R and Soundscan - were revealed in 19 

categories covering eight music genres. 

Styles Ups Fletcher To SoCal RVP 
Kimberly Fletcher, who 

had been VP /GM of Styles 
Media's CHR /Rhythmic 
KWIE/Riverside, has been 
promoted to Regional VP 
for the company's South- 
em California operations. 
Fletcher will now oversee 
operations for KWIE and 
Styles' newest acquisitions, 
KZAB /Los Angeles and 
KZBA /Riverside, which 
the company is purchasing from 
Spanish Broadcasting System. 

Fletcher will be based in Los An- 
geles. Prior to joining KWIE she 
was GSM for Entravision's CHR/ 
Rhythmic KDLD & KDLE /L.A., 
and she has also worked for L.A. 

radio stations KFI and KZLA. Her 
promotion follows last week's ap- 
pointment of Anthony Acatnpora 
as Chief Programming Officer for 
Styles. 

F1e 

"Kimberly has done a re- 

markable job with the 
startup of KWIE and driv- 
ing significant revenue in 
the six months she has been 
with us," Styles Media Man- 
aging Members Don Mc- 
Coy and Tom DiBacco said. 
"With Kimberly's experi- 
ence in the Los Angeles 
market, we have no doubt 
that she will do the same 

with KZAB, as well as incorporate 
KZBA into our Riverside -San Ber- 
nardino cluster." 

Fletcher said, "I am very honored 
that the company has put its trust 
in me to run the Southern Califor- 
nia operations. I'm glad to be work- 
ing with radio professionals who 
have high integrity and passion for 
the product. They are in this be- 
cause they truly love the radio busi- 
ness." 

Het 

roc_. 

Emmis Vs. Star Battle Continues 
Company asks court to withdraw request for TRO 

By Dana Hall 

Rar Urban Editor 
dhalld rad,oandrecords. cam 

R &R has learned that Emmis has 
asked to withdraw its bid for a tem- 
porary restraining order to keep 
former WQHT (Hot 97) /New York 

morning man Star from being heard 
on New York's airwaves before 
March 2005. The TRO was originally 
requested after Emmis filed suit 
against Star, a.k.a. Troi Torain, and 
Clear Channel earlier this month. 

Star has been working at Clear 
Channel -owned Urban WPHH 
(Power 104.1) /Hartford since Janu- 
ary of this year and was last heard 
on Hot 97 in May 2003. Star con- 
tends he was fired at that point, 
while Emmis says he was sus- 
pended indefinitely and under con- 
tract until March 2004 and that he 
has a one-year noncompete clause. 
Emmis' suit daims that Clear Chan- 

nel and Star threatened to "immi- 
nently" return The Star & Buc Wild 

Morning Show to New York on a 

Clear Channel station, rumored to be 
Urban WWPR (Power 105.1). 

On Sept. 10 a judge ruled that 
Emmis had failed to prove its case 
for the TRO, and the company was 
given until a Sept. 14 court appear- 
ance to present more information in 

support of its daim. Instead, Emmis 
made the request to withdraw its 
bid for a TRO. The judge was ex- 
pected to rule on the request do so 
at a Sept. 15 appearance. 

Star's manager, Wyatt Cheeks, 
told R &R that his client has fully 
complied with the terms of his con- 
tract with Emmis and plans not only 
to return to the New York airwaves 
by January 2005, but also to syndi- 
cate his show. Cheeks said, "While 
it is not over yet, clearly the court's 
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Powers 
Continued from Page 1 

thank Tim DuBois, Tony Brown and 
[Universal South VP /GM] Van 
Fletcher enough for this job. This la- 

bel has an amazing roster and staff 
and a huge commitment to making 
the best music on the Row. Coming 
into the Universal South office to- 
day was refreshing. I have a new 
energy and passion for the songs 
and the artists who sing them. I 

simply can't wait to work with ra- 
dio again in making the Universal 
South artists the next superstars in 
country music." 

Powers spent four years in radio 
before joining Mercury/Nashville 
as Manager /Northeast Promotion 
in April 1993. He rose to Director/ 
Northeast in December 1996, VP/ 
National Promotion in September 
1998, VP /Promotion in November 
1999 and Sr. VP /Promotion in Janu- 
ary 2001. He was named Sr. VP/ 
Promotion for UMG's Nashville 
imprints - Mercury, MCA /Nash- 
ville and Lost Highway - in Sep- 
tember 2002. 

ruling in this matter shows that there 
is serious merit to Star's claim that 
he has more than met his obligations 
to Emmis." 

Clear Channel Exec. VP /Chief Le- 

gal Officer Andy Levin told R &R, 
"We are pleased that Emmis with- 
drew its request for a preliminary 
injunction. We look forward to 
bringing Star to New York as soon as 
possible." 

Representatives from Emmis had 
no comment. 
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New Coverage 
For Entercom, Regent 
By Joe Howard 

achovia Securities analyst Jim Boyle launched coverage 
of Entercom Communications and Regent Communications 
on Sept. 7, crediting the companies for getting their stations 
to the No. 1 and 2 spots in many of their markets. 

Boyle assigned a "market perform" 
rating to Entercom stock and set a tar- 
get -price range on the issue of $40 -$42. 

In a report, he described the broad- 
caster as a "splendid group in a soft 
sector" and praised Entercom man- 
agement for launching initiatives de- 
signed to increase revenue growth 
and for consistently outperforming 
the industry on a same- station basis. 

Boyle also gave a "market perform" 
rating to Regent, with a target range 
of $6-$7. He noted that while Regent's 
revenue growth had been lagging the 
overall sector for the past two years, 
the company has in 2004 begun out- 
performing the industry. 

Citadel Downgraded 
CIBC World Markets analyst Jason 

Helfstein on Sept. 8 reduced his rat- 
ing on Citadel stock from "sector per- 
former" to "sector underperformer," 

saying in a report that he believes Cit- 
adel has the largest potential among 
its radio peers to revise its Q3 forecasts 
downward. 

Helfstein cited the stock's recent out - 
performance relative to its peers as an- 
other reason for the revision, noting that 
while the issue was earlier trading at a 

discount to other radio stocks, its price 
has risen over the past three mon-hs. 

Helfstein also believes that Citadel 
is facing some operational challenges. 
He said, "Citadel operates at a dispro- 
portionately high EBITDA margn rel- 
ative to its peers Entercom and Cumu- 
lus, which suggests that there's better 
margin improvement to be seen from 
those other companies." 

He said Citadel's ratings "current- 
ly remain weak," but Helfstein thinks 
recent staff changes will improve the 
situation. "Citadel has been making a 

significant number of personnel 

"Citadel has been 

making a significant 

number of personnel 

changes in its 

markets, which 

should result in 

improved ratings 

over the next six to 

12 months." 

Jason Helfstein 

changes in its markets, which should 
result in improved ratings over the 
next six :o 12 months," he said. 

Helfstein reduced his target price 
on Citadel stock from $17 to $16 per 
share. 

Is your 
AC Audience 

growing old 
before your 

Alan Kabel is the 

ye2 
Anti -Aging Solution 
for AC at Night. 

-+ Research proven 
to fight the signs of 
audience aging. 

Dual action of 
personality and great 
mainstream AC hits 
to provide extra 
7pm - midnight lift. 

Dramatically 
increases ratings 
in just 1 book! 

800.426.9082 

A.Xabe1 
THE NEW SOUND OF AC AT NIGHT 

R A D I O 
NETWORK®. 
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BUSINESS BRIEFS 

Arbitron Adds Four New Markets 

I n a move precipitated by Nassau Broadcasting's acquisition of sta- 
tions in the markets, Arbitron is adding Concord, NH (market No. 

175); Lebanon -Rutland -White River Junction, NH (180); and Mont- 
pelier- Barre -Waterbury, VT (259) to the markets it measures twice 
yearly, beginning with the fall 2004 survey. Nassau President/CEO 
Lou Mercatanti said, "The new metros will allow all of our stations 
to be 'home stations' in Arbitron -rated markets. Nassau will now have 
the ability to serve listeners and advertisers seamlessly across 
Maine, Vermont and New Hampshire with a total of six measured 
markets." 

Additionally, with RTG Media on board as a charter subscriber, 
Arbitron will add the Valdosta, GA market (No. 267). Valdosta will 
be measured twice yearly, beginning with the fall survey. RTG Me- 
dia GM Bob Ganzak said, "Having Arbitron rate the market is just 
another step in RTG Media's commitment to Valdosta and the sur- 
rounding counties." 

In other news from Arbitron, the company's board has authorized 
the repurchase of up to $25 million in Arbitron common stock by 
Dec. 31. depending on market conditions. Arbitron President/CEO 
Steve Morris said, "Over the last year, many of our employees, ex- 
ecutives and directors have taken advantage of our performance in 

the market by exercising their stock options. Through this program, 
the cash generated by the exercise of options will be used to offset 
partially the dilution in earnings per share." 

Meanwhile, the nomination deadline is nearing for the Arbitron 
Radio Advisory Council elections. Positions for AC and CHR/Pop 
stations in noncontinuous markets, AOR stations in continuous mar- 
kets and Gold/Oldies and Spanish -language stations in all markets 
are open, with terms starting in January 2005. Qualified Arbitron sub- 
scribers who are involved in the daily operation of a radio station 
and who hold the title of GM or higher are eligible. Interested par- 
ties must submit their eligibility- certification forms to Ernst & Young 
by Sept. 22. Election ballots will go out to applicable client stations 
on Oct. 11. 

Continued on Page 6 

Disney's Eisner 
Plans 2006 Exit 
Former board members push for faster departure 

mbattled Walt Disney Co. CEO Michael Eisner said on 
Sept. 9 that he plans to leave the company when his current 
contract expires, in 2006. But if two outspoken former Disney 
board members have their way, Eisner will be out much 
sooner. 

In a letter to Disney's board of di- 
rectors, Eisner said he believes that 
now is the time to make the announce- 
ment of his departure "so that there 
will be a comfortable period of succes- 
sion." Eisner, whose employment con- 
tract expires on Sept. 30, 2006, said, 
"Until then, I shall continue to exert 
every effort to help the company 
achieve our goals, to assist the board 
in selecting the new CEO and to make 
the transition expeditious, efficient, 
smooth and easy." 

Disney Chairman George Mitchell - who took that post after Eisner's 
Chairman stripes were taken away by 
a shareholder vote in March - said, 
"We respect Michael's decision and 
are deeply grateful for his remarkable 
20 years of creative leadership." 

However, dissident former board 
members Roy Disney and Stanley 
Gold, who resigned in November 
2003 - Roy Disney after Disney Co. 
invoked its mandatory retirement age 
and Gold because he was unhappy 
with Eisner's leadership tactics - on 
Monday sent Disney's nonemployee 
directors a letter expressing their dis- 

pleasure at the prospect of Eisner's re- 
maining with the company for two 
more years. 

"There is no acceptable solution 
that includes Eisner's continued lead- 
ership at Disney for the next two years - let alone any longer than that," Roy 
Disney and Gold said in the letter, in 
which they also threatened to propose 
a reshuffle of the board unless an in- 
dependent company is immediately 
hired to find Eisner's replacement. 
Roy Disney and Gold want a new 
CEO in place by the company's next 
board meeting, slated for early 2005. 

Meanwhile, California Public Em- 
ployees Retirement System President 
Sean Hannigan, whose group is an 
influential Disney shareholder, said, 
"It is not clear to us how a two-year 
lame -duck CEO will benefit share 
owners, and his continued presence 
on the board would prevent the corn - 
pany from the clean break that is 
needed to restore investor confi- 
dence." 

Eisner has led Disney since 1984. 

- Joe Howard 
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° Eliminate Clutter o 
Go Paperless! 

o 

Radio's Only "Paperless" Promotion Information System 

600+ radio stations are stressing less and being more productive with PromoSuite's time -saving, 
organizing and money- saving features. What are you waiting for? Now that PromoSuite 

is available for Cash or Barter... you have no more excuses! 

PromoSuite'''' Software Tools Include... 

> ListenerSync' "' Listener Database System 
> Integrated Web Collection & Email Capabilities 
> Contest Tools w /Prize Closet Manager 
> Liner, PSA & Promo Scheduling 
> Event, Remote & Appearance Coordination Tools 

> Sales Promotion & Client Affidavit Management 
> Promotional Calendars 

PromoSuite's "Paperless" In- Studio Link Includes... 

All Promo, Liner, PSA and Contest Copy Sent 
Directly to Your Studio 
Winner Eligibility Automatically Checked 
by Name & Household 

3 Weather, Traffic Report, Concert Listings 
and Links to Important Websites 
Song Request & Storm Closing Tracking 

Call 212.509.1200 to schedule your "stress- free" live demo today! 

Now Available for Cash or Barter. No Excuses! www.PromoSuite.com 
C:opynght 02004 Broadcast Manager. Inc. All Rights Reserved 
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BUSINESS BRIEFS 
Continued from Page 4 

Premiere Reconfigures RADAR Networks 

premiere Radio Networks is planning to reconfigure its RADAR -measured networks, effective with 
RADAR 83, set for release on Dec. 20. Premiere said the changes are designed to "strengthen its 

RADAR- related product in the marketplace" and are in response to Clear Channel's "Less Is More" spotload- 
reduction initiative. Premiere is keeping the names of its four "Gem" networks of Clear Channel O &Os - 
Diamond, Emerald, Sapphire and Pearl - but the alignments of each network will change and the spots 
offered will drop from 56 to 28 30- second units per week on all but the female- targeted Pearl Network. 
Meanwhile, each Gem network will gain a companion "Plus" network featuring 15- second units. 

Effective with RADAR 83, Premiere is also adding three new networks to RADAR measurement: Male 
Focus, including Premiere male -oriented prep services and programs; Female Focus, female -targeted sta- 
tions that carry Premiere's Delilah, and Premiere Morning Drive, daily morning units on stations affiliated 
with Premiere -syndicated personalities including Rush Limbaugh and Dr. Laura Schlessnger. At the same 
time, the Morning Drive AM, Morning Drive FM, Weekday Tracks, Weekend Tracks, Action, Pulse and Evening 
networks will be discontinued. Also, starting with RADAR 82, due on Oct. 4, Premiere said it will "provide 
advertisers with special RADAR tabulations based on that survey's listening -respondent database" 

Emmis Sets Fiscal 02 Conference Call 

Emmis Communications will release its results for its fiscal Q2 2004 on Sept. 28. Emmis Chairman/ 
CEO Jeff Smulyan and Exec. VP /CFO Walter Berger will host a conference call at 9am ET that day 

to discuss the company's performance during the quarter. 

Clear Channel Sends C &D Over `Progressive' Positioner 

Clear Channel's attorneys have reportedly sent a cease -and -desist letter to Midwest Family's WTDY/ 
Madison over WTDY's decision to position itself as 'Madison's Progressive Talk." According to 

Madison's Capital Times, just days before CC debuted its new Madison liberal Talker, WXXM, WTDY 
shuffled its on -air lineup and began using the phrase, which CC says it has already trademarked. WXXM 
OM Mike Ferris told the newspaper that WTDY apparently got wind of his station's pending flip and began 

Continued on Page 20 

ARBITRON 

'With PD Advantage, I Walk 
into My GM's Office 
Confident That I Know 
What I'm Talking About." 

Rod Arquette 
VP News and Programming 
KSL Newsrodio 1160 
Salt Lake City, UT 

"PD Advantage helps me get a deeper 

understanding of my listeners. It gives me 

a leg up on my competition, too-I see 

where they're weak, where our best 

opportunities exist, and then develop a 

plan of attack. use the PI ZIP code tools 

to zero in on where to focus my marketing 

and events. The Diary Comments Fave 

been incredibly useful. They're like a focus 

group -with a lot less work!" 

Find out what PD Advantage insight can do for your 

station-contact your Arbitron representctive or drop 
an e-mail to bob.michaels @arbitron.com 

e 2004 Arbihon Inc. PO Advantage* is o registered murk of Arbitron Inc. 

Co advantage 
When You Know More, You Program Bens vraw.ArbifronRodio com 

L 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

WTTR- AM/Westminster, MD $540,000 
WNBP- AM /Newburyport, MA $500,000 
WLGN -AM & FM /Logan, OH $675,000 
WTMZ -AM /Dorchester (Charleston), SC Undisclosed 

Full transaction listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 
WMOO-FM/Derby Center and WIKE -AM/ 
Newport, VT 
PRICE: $2.35 million 
TERMS: Asset sale for cash 
BUYER: Nassau Broadcasting Partners LP, headed by 
President/Chairman Lou Mercatanti Jr. Phone: 609 -452- 
9696. It owns 44 other stations. This represents its entry 
into the market. 
SELLER: Northstar Media Inc.. headed by President/ 
Treasurer William J. Macek. Phone: 978 -373 -5677 
FREQUENCY: 92.1 MHz; 1490 kHz 
POWER: 2kw at 620 feet; 1kw 
FORMAT: Hot AC; Country 
BROKER: The Sales Group 

2004 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$1,476,386,483 
(Last Year: $2,324,252,266) 

$504,580,640 04 
(Last Year: $197,043,087) 

637 
(Last Year: 881) 

186 
(Last Year: 190) 

FCC ACT IONS 

FCC Freezes Radio Applications 

T he FCC's Media Bureau on Sept. 8 placed an immediate tempo- 
rary hold on the filing of applications on FCC forms 301, 314 

and 315. The freeze applies to sale or transfer applications, appli- 
cations for new commercial stations or amendments to existing 
facilities, and amendments to pending applications that use these 
forms. It was necessitated by the recent federal appeals court 
ruling that allows the commission to enact many of its new ra- 
dio- ownership rules, including the controversial Arbitron -based ra- 
dio-market- definition method. The Media Bureau said it will release 
instructions on filing new applications and offer guidance on the pro- 
cessing of pending applications using these forms in the near fu- 
ture. Applications for pro forma assignments of license and trans- 
fers of control that use FCC form 316 will be processed as usual. 

More Than 300 To Compete For New FM Stations 

The FCC on Sept. 13 released a list of 363 applicants who are 
qualified to compete for the 288 new- station allotments the com- 

mission will auction off on Nov. 3. A total of 697 parties filed appli- 
cations to participate, but 308 of the applications filed were deemed 
incomplete by the agency. Meanwhile, because FCC rules stipulate 
that any application for a noncommercial station that is mutually ex- 
clusive with a commercial -station application will be returned, 28 ap- 
plications for noncommercial stations were rejected by the commis- 
sion. 

FCC Reduces EAS Fine Against Michigan Station 

The FCC last week reduced from $16,000 to $12,800 a fine im- 
posed against Mid -West Family Stations' WGMY /South Ha- 

ven, MI for failing to take required field measurements, properly 
monitor its EAS system, maintain required records or properly reg- 
ister two antenna structures. The company argued for a reduction 
of the fine because of its overall history of compliance with the 
agency's rules. 

Continued on Page 20 
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Experience. Stability. Vision. 
And Marian Soto. 

"You'll learn. You'll grow. You'll be rewarded." Those are 

the words Marian Soto would say to anyone considering 

a career at Susquehanna Radio Corp. After all, she is living 

proof of them. Marian started nearly 20 years ago as a 

continuity director, moved up to sales service coordinator, 

and is now enjoying success as an account manager. 

"1 love being part of a solutions- oriented team. 

We have dedicated personnel in every department 

who work together as a full- service marketing company. 

That really sets us apart from other broadcasters and 

delivers unparalleled results for our customers." 

Of course, Mariaú s passion is just one thing she has 

in common with her co- workers. The other is a long 

tenure. "Once you're part of the Susquehanna family, '4 

you just naturally want to stay." 

-411011,001404str.... 

Ilibtowroff ii,( 

) 

Marian Diaz -Soto 
Account Manager 
WFMS 

Susquehanna - Indianapolis 

I 
susQuEHAvNA 
RADIO CORP. 
A subsidiary of Susquehanna Pfaltzgraff Co. 

6 

Make a Sound Career Choice! 
With operations in major markets across the United 

States, Susquehanna Radio Corp. offers a number of 

radio career opportunities. For more information, visit 

our website, or call our Human Resources Department 

at (717) 852 -2132. 

Susquehanna Commerce Center West 

221 W. Philadelphia St. York, PA 17404 
(717) 852 -2132 Fax (717) 771 -1436 
www.susquehannaradio.com 
Susquehanna Radio Corp. is an Equal Employment Opportunity Employer, 

an ESOP Company, and maintains a Drug -Free Work Environment. 
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'aK RADIO UPFRONT 

Are You Selling The Power Of The Medium? 
Continued from Page 1 

Sadly, I often clipped bits and pieces of those presentations and regurgitated them back to our 
clients, saying, "The strength of this network or the strength of that personality ... blot., 
blah blah." Shame on me for having done so, because over the years I have come to realize 

that I neglected to "sell in" the power of the medium first. If you read 
on, you will discover why radio's strength is nothing compared to the 
power of the medium. 

The strength of a medium is based on the size of the audience that 
each station, program or network delivers against a target demc- 
graphic. But the power of advertising is in the message, not merely h 
the medium by which a message can be transported to consumers. 

Visualization Leads To Relevance 
So, what is the power of the radio? It's radio's ability to create a 

personal visualization in the consumer's mind that is as unique b 
that individual as the individual himself. When people can visualize 

something, it touches them emotionally. Your message then becoms more relevant to them, 
which equates to a higher level of significance. 

And the more significance they attach to a client's mess the greater the retention 
factor and the easier they can recall a product when they have a need for it, leading to the 
"drive to purchase." 

One of the key findings of a new research study released by the Radio Ad Effectiveness Lab, 
"Personal Relevance, Personal Connections: How Radio Ads Affect Consumers," was the fact 

that consumers feel that radio listening is a one-on-one and emotional -drive experience. 

The report revealed that listeners believe that both the medium and its advertising mes- 

sages are more relevant to them. This study speaks volumes about the true power of rte 
medium. You can find the full study at the RAEL website at wrow.radioadlab.org. I urge you 
to download it and to begin to speak to your clients about the power of the medium first 
and the strength of your property second. Clients, account managers, planning teams arti 
creative teams need to be awakened to these new findings. The study also has some guid- 
ance for creatives. 

N Vasey 

My client Computer Associates VP /Global Media Director Mike Paradiso said to me 
the other day, "If creatives saw radio as a medium that needs insightful creative rather 
than a medium that they think is limiting, it would get more of its due." Wow - what a 

great, insightful comment, and how true it is. We've all been faced with creatives and, 
often, advertisers who say, "We can't use radio - we need the visual component." 

If you arm yourself with the findings in this study, you will have an arsenal of infor- 
mation that will help you to position the power of radio to your clients. Although I'm not 
in sales, per se, I'll be out there in the industry right along with you, selling the power of 
the medium. Won't you join me? 

Kim Vasey is Sr. VP/Director Radio at mediaedge:cia, whose clients include Campbell Soup, 
AT &T, Wrangler, Pizza Hut, Gallo Winery, MetLife and Payless Shoes. She can be reached at 212- 

474 -0655 or kim.vasey@mecglobal.com. 

About The Program Listings 
To help advertising- agency media planners, buyers and corporate marketers capitalize on 

radio's ability to reach any audience segment, R &R is pleased to present this special section of 

network and syndicated programs that accept advertising, sponsorship or underwriting. The 

shows, furnished to R &R by major and independent program suppliers, reflect a diverse range of 

talent and content but are not intended to represent a comprehensive catalog. 

These listings are for long -form programs. In future issues we'll present the listings for 

short-form (10 minutes or less) and special and seasonal programs. Shows that are new for 

2005, that are debuting this autumn or that have been on the air for less than a year are 

designated by an asterisk. The contact names furnished are those given by the program source 

as representatives for advertising, sponsorship or underwriting for that program, although some 

also handle affiliate relations. 

You'll find more coverage of network and syndicated programming by many of R &R's format 

editors throughout this special issue. 

Long -Form Programming 
Name of Show 

Absolute '80s 

Ace & rJ Show 

Acoustic Cafe 

Afterglow (sacred music. 

commentary) 
Alan Kabel 

Alan Nathan's Battleline 

All Blues Show 

Amazing '80s 

Rh MG Kelly 

America On The Road 1 

America On Watch 

American Christian 

Music Review 
American Country 

Countdown 
With Bob Kingsley 

American Hit List 

With Machine Gun Kelly 

American Jewish Music 

From The Milken Archives 

With Leonard Nimoy 

American Top 40 

With Ryan Seacrest 

America's Car Show 

Animal Planet Radio 

Animal Talk 

Arnie Spanier Show 

Around The World 

With Arthur & Barney 

Audio Journeys 

Auto Talk 

Back To The '705 

Starring Charlie Tuna 

Backtrax USA With 

Kd Kelly -'80s version 

'Denotes new program. 

Source 

United Stations Radio Neworks 

Ace & TJ Syndication 

RDR Radio 

Afterglow 

Jones Radio Networks 

Radio America Network 

All Blues Productions 

MGK Communications 

America On The Road Inc. 

Talk Radio Network 

United Stations Radio Networks 

ABC Radio Networks 

MGK Communications 

WFMT Radio Network 

Premiere Radio Networks 

Syndicated Solutions (SSI) 

Animal Planet/Discovery 

Network/Matrix Media 

Animal Talk Network 

Sporting News Radio 

02 Broadcasting 

Travel Radio International 

Hubbard Radio Network 

MGK Communications 

Backtrax Radio Network 

Host 

Nina Blackwood 

Ace & TJ 

Rob Reinhart 

Don Johnson 

Nan Kabel 

Alan Nathan 

Brian Elliott 

MG Kelly 

Mike Anson 

& Jack Nerad 

Dick Marcinko 

Linda O'Brian 

Bob Kingsley 

MG Kelly 

Leonard Nimoy 

Ryan Seacrest 

Tom Torbjomsen 

Steve Dale 

Jamie Flanagan 

& Mark Hones 

Amie Spanier 

Arthur von 

Wiesenberger & 

Barney Brantingham 

Patricia Lawrence 

Paul Brand 

Charlie Tuna 

Kid Kelly 

Length & Frequency 

3 hours, weekends 

4 hours, weekdays 

2 hours, weekly 

30 minutes, weekly 

5 hours, 7pm- 

mid., weekdays 

3 hours,l Oam -1 pm ET, 

weekdays/Saturdays 

2 hours, weekly 

2 hours, weekly 

1 hour, weekly 

3 hours, 

5 -8pm ET, Saturdays 

2 hours, weekends 

4 hours, weekends 

3 hours, weekly 

2 hours, 13 weeks, 

weekly 

4 hours, weekly 

2 hours, noon -2pm, 

weekends 

1 hour, weekly 

1 -4 hours, weekly 

3 hours, 7 -10pm ET, 

weekdays 

1 hour, 1-2pm ET, 

Saturdays 

30 minutes, weekly 

3- 6pm/3 -5pm CT, 

Saturdays/Sundays 

4 hours, weekly 

2 hours, weekly 

Target Fermat 

CHR, AC, 

Hot AC 

Various 

Triple A, 

America's 
General 

AC; Hot AC 

News/111k, 

Talk, 

Various 

Hot AC, '80s 

Various 

Talk 

Country 

Country 

Oldies 

Classical 

CHR 

Talk, Cc untry, 

Sports 

Talk, Various 

Various 

Sports/Talk 

Talk 

Talk, 

News/talk 
News/falk, 
Talk 

Oldies, Classic 

HAS, AC 

AC, Ho: AC, 

CHF/Pop 

Demo 

25-54 adults 

18 -49 women 

25 -54 adults 

18+ adults 

25 -54 adults; 

18 -49 women 

25+ adults 

25+ adults 

25 -54, 

25 -49 adults 

18+ adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

12+ 

18-49 adults 

25 -54 men 

25-54 adults 

12+ 

25-54 adults 

12+ 

12+ 

18+ men 

25-54 adults 

18-49 adults 

Contacaitle/ Phone/E-mail 

Jim Higgins, EVP /GM, 212. 869-1111 x231; jimhiggins@unitedstations.com 

Glenn Felty, President, True Measure, 212 -808 -4641; glennitmemeasure.com 

Rob Reinhart, Producer/Affiliate Relations, 734- 761 -2043; rob®acate.com 

Don Johnson, President/Producer /Host, 901. 754.7221; donaftergl ®aol.com 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556.9493; slove®mediameda.com 

Jane Silk, Director /Business Development, 202 -408 -0944 x204; /silk @radioamerica.org 

Brian Elliott, President, 303 -321 -6997; allbluesshow®hotmaiLcom 

Eileen Decker, SVP/National Sales, Dial- Global, 212 -967 -2888; edeckercdial- globaLcom 

Al Herskovitz, President, 888 -781 -9025; h- and- h @arq.net 

Bill Crawford, SVP /Operations, 888 -383 -3733; bill@talkradionetwork.com 

Jim Higgins, EVP /GM, 212 -869 -1111 x231; jimhiggins@unitedstations.com 

Jeff Steele, Exec. Dir. /SW Radio & Country Program Sales, 972 -448 -3387: jeffsteelesabc com 

Eileen Decker, SVP/National Sales, Dial -Global, 212 -967 -2888; edecker@dial- globaLcom 

Terry Medina, Clearance Manager, 773- 279 -2114; tmedina ®wfmt.com 

Rhonda Scheidel, VP, 212 -445 -3905; rscheidel@premiereradio.com 

Bob Carey, President, 203- 431 -0790; bcarey@syndsolutions.com 

Patricia Harvey, Director /Affiliate Relations, 214-618-0680; patricia@matiamediainc.com 

Jamie Flanagan, Producer/Host, 586 -777 -5559; jamie@animaltalkradio.com 

Chuck Duncan/Jennifer Williams, EVP /Affiliate Relations, 847 -400 -3110; cdunanCr4sponingnews.com 

Andy Whatley, President, 415 -277 -1710; andy.whatley@q2broadcasting.com 

Patricia Lawrence, Executive Producer, 877-662-8747; advemurestetravelradio.com 

Jon Ginter, Network Coordinator, 651 -647 -2853; jginther®hbi.com 

Eileen Decker, SVP/National Sales, Dial -Global, 212 -967 -2888; edecker@dial- global com 

Kathy Gilbert, Exec. Producer, 201-487-0900; backtrax2 'aoLcrom 

Continued on Page 10 
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ION 

lbw 

1 

Name of Show 

Backtrax USA With 

Kid Kelly -'90s version 

BeBe Winans Radio Show 

Best Friends 

Best Of The Oldies 

BET Awards 

Big Band Jump 
Bill Bennett's Morning 
In America 

Bill Miller Show 

(variety music/talk) 

Billy Block's 

Western Beat Radio 

Bloomberg On The Money 

Blues Deluxe 

Bo Reynolds Show 

Bob & Sheri 

Bob & Tom Show 
Bobby Jones 
Gospel Countdown 

Breakfast With Champions 

(human potential)' 

Breakthrough' 

Bruce Williams Show 

Business Talk 

Radio Countdown 

Business Talk This Morning 

ChickChat Radio 

Chill With Chris Botti' 

Chop Shop' 
Christopher Lowell 

Radio Show 

Cigar Dave Show 

Clark Howard Show 

Classic Country Gold 

With Kyle Cantrell 

Club Jam 

CMT's Weekly Country 

Music Countdown 

With Lon Helton 

College Football 

Game Of The Week 

Computer America 

Contact 

Cool Bobby B's 

Doo-Wop Stop 

Countdown Jazz Trax' 

Countdown 
With Walt "Baby" Love 

Country Hitmakers 

Country Oldies Show 

Cracked Up Comedy 

Crook & Chase Countdown 

CrunkRadio With Lil John 

& Emperor Seamy' 

Current Classics 

D7- CHR/Pop version 

D7 -Hot AC version' 
Damon Vickers Show 

Dan Patrick Show 

Danny Wright All Night 

Dave Koz Show 
Dave Ramsey Show 

David Lawrence Show 

Dawson McAllister Live 

Daybreak USA (magazine) 

Delilah 

Diamond Jim's 
Baseball Show 

Dick Clark's Rock. Roll 

& Remember 

Dick Clark's U.S. 

Music Survey 

Source 

Backtrax Radio Network 

Superradio Networks 

Animal Radio Network 

Best Of The Oldies Radio Network 

BET Radio Network 

Crawford Houston Group 

Salem Radio Network 

National Radio Syndicators 

Huntsman Entertainment 

Bloomberg Radio Networks 

Music Unlimited 

BP Radio Networks 

Jefferson Pilot Radio Networks 

Premiere Radio Networks 

American Urban Radio Networks 

Media IQ 

Best °T IN Oldies Radio Network 

Liberty Broadcasting 

Stephan Productions 

BusinessTalkRadio Network 

Greenwave Productions 

Crystal Media Networks 

Envision 

Envision 

Cigar Conoisseur Radio network 

Cox Radio Syndication 

Bluegrass Radio Network 

JamTraxx Media 

CMT Radio Network 

Sports USA Radio Network 

BusinessTalkRadio Network 

Sacred Heart Program 

MannGroup Radio Services 

Jazz Trax 

Walt "Baby' Love Productions/ 

Excelsior Radio Networks 

Huntsman Entertainment 

Radio -Studio Network 

Sirius Satellite Radio 

United Stations Radio Networks 

American Urban Radio Networks 

Envision 

Ignite Media 

Ignite Media 

EBN 

ESPN Radio 

Jones Radio Networks 

Crystal Media Networks 

Dave Ramsey Show 

Online Today 

Folger Entertainment Co. 

USA Radio Network 

Premiere Radio Networks 

SRN Broadcasting 

United Stations Radio Networks 

United Stations Radio flehvorks 

Host 

Kid Kelly 

BeBe Winans 

Varies 

Darryl Evans 

Various 

Don Kennedy 

Bill Bennett 

Bill Miller 

Billy Block 

Ben Farnsworth 

& Connell McShane 

Dave Johnson 

Bo Reynolds 

Bob Lacey 

& Sheri Lynch 

Bob & Tom 

Dr. Bobby Jones 

Renee Blake 

Darryl Evans 

Bruce Williams 

Doug Stephan 

David Weiss 

& Amanda Clarke 

Heidi Hanzel 

& Lara Dyan 

Chris Botti 

Steve Black 

Christopher Lowell 

Cigar Dave 

Clark Howarrd 

Kyle Cantrell 

Jammerz 

& The Rocketman 

Lon Helton 

Various 

Craig Crossman 

Kim Fudow 

Bobby B 

Art Good 

Walt "Baby" Love 

Devon O'Day 

Steve Warren 

Various 

Lorianne Crook 

& Charlie Chase 

Lil John 

& Emperor Searcy 

Carter Alan 

Dave Kirby 

Dave Kirby 

Damon Vickers 

Dan Patrick 

& Rob Dibble 

Danny Wright 

Dave Koz 

Dave Ramsey 

David Lawrence 

Dawson McAlliste' 

AI Lerner 

& Richard Stevens 

Delilah 

George Castle 

Dick Clark 

Dick Clark 

Length & Frequency 

2 hours, weekly 

2 hours, weekends 

1 hour, weekly 

3 hours, weekly 

Varies 

2 hours, weekends 

6 -9am ET, weekdays 

3 -5 hours. weekly 

1 hour, weekly 

1 hour, weekday 

mornings 

1 hour, weekly 

5 hours. 

7pm Saturdays 

4 hours, weekdays 

6.10am ET 

4 hours, weekdays 

2 hours, weekends 

1 hour, weekly 

1 hour, weekly 

3 hours, 7 -10pm, 

weekdays 

2 pours, 9-11am ET, 

Saturdays 

2 hours, 6 -8am, 

weekdays 

1 hour, weekdays 

2 hours, weekly 

1 hour, weekly 

3 hours, weekly 

2 hours, noon -2pm ET, 

Saturdays 

3 hours, l -4pm ET, 

weekdays 

1 hour, weekly 

5 hours, weekends 

3 hours, weekly 

Varies, Saturdays 

2 hours, 10pm- 

midnight, weekdays 

15 -30 minutes, weekly 

3 hours, weekly 

2 hours, weekly 

2 hours, weekly 

2 hours, weekly 

2 hours, weekly 

24 hours/day, daily 

3 hours, weekends 

2 hours, weekends 

1 hour, weekly 

1 hour, weekly 

1 hour, weekly 

2 hours, 5 -7pm ET, 

weekdays 

3 hours, weekdays 

middays 

6 hours, mid -6am, 
daily 

2 hours, weekly 

3 hours, 2-5pm ET, 

weekdays 

10pm -lam ET, 

weekdays 

2 hours, 9 -11 pm ET, 

Sundays 

4 hours, weekdays 

5 hours. daily 

1 hour, weekly, 

April -October 

4 hours, weekends 

3 hours, weekends 

Target Format 

CHR/Pop, Hot AC 

Urban, Unan AC. 

Gospel 

various 

Oldies, News/Talk 

Urban, Urban AC, CHR/Rhythmic 

Adult Standards 

Talk, Nevis/Talk 

Adult Standards 

Country, . americana 

News, News/Talk 

General 

Country 

Contemporary 

Rock 

Gospel 

Talk/General 

Various 

News/Ta k 

Talk, News/Talk, Business Talk 

News/Ta k, 

Business Talk 

Talk 

Smooth Jazz. AC, 

Hot AC 

Rock, Active Rock 

News/Tak, AC 

Talk, News/Talk, Sports 

News/Tak 

Country 

CHR/Po), 

CHR/Rhythmic 

Country 

Sports, News/Talk, 

Talk 

News/Talk, 

Busines Talk 

News/Talk, AC, Country 

Oldies 

Smoott Jazz 

Urban, 3HR/Rhthmic 

Country 

Country, Classic Country 

Sirius satellite Radio 

Count! 

CHR/Rhythmic, Urban 

Classic Rock 

CHR/Pop 

Hot AC 

Talk, B isiness Talk 

Sports.Talk 

Country 

Smooth Jazz, AC, Hot AC 

Newsralk 

Talk 

Various 

News/Talk 

AC 

Sport/Talk, News 

Oldies 

AC, Hot AC 

Demo 

18-49 adults 

25 -54 adults 

25-54 adults 

18+ 

25 -54 adults 

35+ adults 

35 -64 adults 

55+ adults 

25 -54 adults 

25 -54 adults 

25-49 men; 

18 -54 men 

18 -49 adults 

25-44 adults 

25 -54 men 

25-54 adults 

35+ adults 

People with 

disabilities 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 

women/men 

25 -54 adults 

18 -34 adults 

25 -54 adults 

25 -64 men 

25 -54 adults 

35+ adults 

18 -49 adults 

25 -54 adults 

25 -54 men 

25 -54 adults 

25-54 adults 

35 -54 adults 

25 -54 adults 

18 -34 adults 

25 -54 adults 

35+ adults 

18 -49 men; 

18-34 women 

25 -54 adults 

12 -34 demos 

25-54 adults 
18 -34 adults 

18 -49 adults 

25 -54 adults 

18-49 men 

25 -54 adults; 

18-49 women 

25 -54 adults 

25-54 adults 

25 -54 adults 

12 -24 men/ 

women 

25 -54 adults 

25 -54 

women 

25+ men 

25 -54 adults 

25-54 adults 

ontac!JTitle/ Phone/E -mall 

Kathy Gilbert, Exec. Producer, 201 -487 -0900; backtrax2@aolcom 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556 -9493; slove @mediamerica.com 

Judy Francis, GSM, 435-644-5992; hal@animalradio.com 
Darryl Evans, President, 818- 227 -8016; oldiesradionelwork @juno.com 
Peter Kosann, President/Sales, 212 -641 -2037; peter¿kosann@weslwoodone.com 

Don Kennedy, President, 800- 377 -0022: don @bigbandjump.com 

Linnae Young, GM/Salem Radio Reps, 972 -402 -8800; lyoung@salemreps.com 

Phil McComb, President, 620.431 -3700; bill@thebillmillershowcom 

Ron Huntsman, President/CEO, 615-255-1100; info@huntsmanent.com 

Anita Tobias, Sales Manager, 212 -318 -2201; radionetwork@bloomberg.net 

David Fusco, VP /Operations, 817- 261 -3520; bluesdeluxe@juno.com 

Michelle Jasko, President, Nashville Radio Syndication, 615 -673 -3450; 

nashvilleradio @bellsouth. net 

Eileen Decker, SVP/National Sales, Dial -Global, 212 -967 -2888; edeckerrdial- globalcom 

Rhonda Scheidet, VP, 212 -445 -3905; rscheidel @premiereradio.com 

Vernon Wright, SVP/Sales, 212 -883 -2100; vwright@aum.com 

Renee Blake, President, 505-352 -9089: renee blake@yahoo.com 

Darryl Evans, President, 818-227 -8016; oldiesradiontwork@juno.com 

Marlene Cadillo, Advertising Sales Coordinator, 973- 438 -8258; 

marlenecadillo @libertybroadcasting.com 

John Murphy, Talk Radio Specialist, Dial- Global, 212 -967 -2888; jmurphy@dial-globalcom 

Jeff Weber. Exec. VP, 203 -422 -2800; jweber@businesstalkradio.net 

Chandler van Voorhis, President, 540-687-9338; chandler®chickchatradio.com 

Lynn McAdams, SVP /Sales, 310 -266 -4801; lynn@crystalmedianetworks.com 

Danno Wolkoff, President, 216.831 -3761; dannow@envisionradio.com 

Danno Wolkoff, President, 216 -831 -3761; dannow@envisionradio.com 

Dave Zeplowitz, President, 813 -832 -1970; cigardave@smokethis.com 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556 -9493; slove®mediamedra.com 

Al Snyder, Director /Affiliate Relations, 859 -881 -9155; alradio@aolcom 

Richard Baum, SVP/Sales, 312 -558 -1630; richbaum @unitedstations.com 

Peter Kosann, President/Sales, 212. 641 -2037; peterj_kosanrt@westwoodon.com 

Cathy Csukas, COO, Jones MediaAmerica, 212 -302 -1100; ccsukas@mediaamerica.com 

Jeff Weber, Exec. VP, 203- 422 -2800; jweber@businesstalkradio.net 

Julia Hart, Project Development Coordinator, 314 -533 -0321 x12; 

hart @sacredheartprogram. com 

Eileen Decker, SVP/National Sales, Dial- Global, 212 -967 -2888; edecker@dial- global com 

Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins@unitedstations.com 

Eileen Decker, SVP/National Sales, Dial- Global, 212 -967 -2888; edecker@dial- global com 

Ron Huntsman, President/CEO, 615- 255 -1100; info @huntsmanent.com 

Steve Warren, President, 800 -827 -1722; sales @radio- studio.net 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212- 556 -9493; slove®mediamerica.com 

Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins @unitedstations.com 
Vernon Wright, VP /Sales, 212 -883 -2100; vwright@aum.com 

Danno Wolkoff, President, 216 -831 -3761; dannow@envisionradio.com 

Jason Parker, President, 615- 665 -8981; jason@ignitemediaonline.com 

Jason Parker, President, 615.665- 8981; jason@ignitemediaonline.com 

Patricia Harvey, Director /Affiliate Relations, 214- 618 -0680; patricia@matrixmediainc.corn 

Mike Connolly, VP /Ad Saks, 212 -735 -1747; michaelt.connolly@abc.com 

Susan Love, VP /Ad Sales. Jones MediaAmerica. 212 -556 -9493: slove @mediamerica.cc 

Lynn McAdams, SVP/Sales, 310 -266 -4801; lynn@crystalmedianetworks.com 

Chris Thomas. National Ad Sales, 877- 410 -3283 x111; chrish@daveramseycom 

Andy Whatley, President, 02 Broadcasting, 415-277-1710; 

andy.whatley@q2broadcasting.com 

Joel Folger, President. 817 -545 -3113; joel@boldnewradio.com 

Eileen Decker, SVP /National Sales, Dial- Global, 212 -967 -2888; edecker@dial- global.corn 

Rhonda Scheidel, VP, 212 -445-3905; rscheidel @premiereradio.com 

Steven Leventhal, President, 888- 735 -1995; mail @internetfm.com 

Jim Higgins, EVP /GM, 212-869-1111 x231: 

jimhiggins @unitedstations.com 

Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins @unitedstations.com 

'Denotes new program. Continued on Page 12 
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Establish Your Presence 
with Roll- a- SignTM 

Cost -effective and Durable Will beat or match competitor's pricing* 
Perfect for concerts, events and giveaways 

Roll- a- SignT" disposable plastic banners are a cost effective way to promote your station, company or special 
event. Each banner is printed on high quality, weather resistant, 6 mil plastic film. We can print up to four spot 
colors of ink per banner. Depending on the configuartion of your logo, you can get anywhere from 169 to 340 
banners on a 1,000' roll. 

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll -a- Sign TM gets your message 
across and is ideal to give away at concerts and other public events. 

Fax us your logo along with the specific color separations and size, and we will give you a free quotation. If you 
have questions, please contact Roll -a- SignTM TODAY! 

Visit our website today for more information or call to place an order! 

www.rollasign.com 
1- 800 -231 -6074 

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075 
Phone 713 -507 -4200 - Fax 713- 507 -4295 - email: ri @reefindustries.com 

©2004 REEF INDUSTRIES, INC. Roll -a -Sign is a registered trademark of Reef Industries, Inc, *Restrictions apply. Call for details! 
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Name of Show Source Host Length & Frequency Target Fumat Demo Contact/Title/Phone /e -mail 

Dick RobinsonsAmerican Robinson Media Group Dick Robinson 2 hours, weekly Adult Standards, Jazz 18+ adults Waft Pinto, Affiliate Relations, 877 -563 -2253; walt@waltpinto.com 

Standards By The Sea 

Dinosaur Rock' Starbound Broadcasting Ronjon 2 hours, weekly Classic Pock, '80s, Hot AC 25 -54 adults Ron Walton, Producer, 919- 949 -0775; rockincub@hotmaiLcom 
Don Kennedy Show 

(big band) 

Crawford Houston Group Don Kennedy 5 hours. weekly Adult Standards 35 +aduhs Don Kennedy, President. 800- 377 -0022; don @bigbandjump.com 

Doo -Wop Express Norwood Media Ron Norwood 2 hours, weekly Oldies, Adult Standards, AC 50+ adults Ron Norwood. President. 503 -364 -7863: ron.nonvoods^comcastnet 
Doug Stephan's 

Good Day 

Doug Stephan 

Productions 
Doug Stephan 5 hours, 5 -10am ET. 

weekdays, Sundays 

Talk. Adult Standards 25 -54 aduhs John Murphy, Talk Radio Specialist, Dial -Global, 212 -967 -2888; jmurphy@dial- globalcom 

Dr Butt Show Envision Dr. Perry Buffington 3 hours, 9am -noon ET, News/Talk, AC 25 -54 adults Danno Wolkoff, President, 216 -831 -3761; dannow@envisionradio.com 
Dr. Joy Browne Show WOR Radio Network Dr. Joy Browne 3 hours, weekdays News/Ta k, AC 25+ adults Amanda Flood. Director/Network Sales. 212 -642 -4482; aflood@worradionet.com 
Or Laura Berman Show' UBC Radio Network Dr. Laura Berman 2 hours, weekly Various 18 -54 women Brad Saul, President. 312 -640 -5000 x226: bradsaul@earthlink.net 
Ed Schultz Jones Radio Networks Ed Schultz 3 hours, 3-6pm ET. 

weekdays 

News/Ta k 25 -54 adults Susan Love, VP /Ad Sales, Jones MediaAmerica, 212- 556 -9493; s/ove@mediamerica.com 

El Panda Show 

Internacional 

(entertainment) 

Radio Formula Network Antonio "El Panda" 

Zambrano 

4 hours, 

Monday- Saturday 

Spanish Talk 18 -49 adults Michael Norris, VP /Sales. 800 -611 -7414: mnorris@radioformula.us 

Ella Es... Gigi Graciette Radiovisa Network Gigi Graciette 2 hours, loam -noon, 

PT, weekdays 

Spanish Talk 25 -54 adults Gina Hahn, Manager /Network Sales, 818-382 -6141; ghahn@radiovisa.com 

En El Medio Radiovisa Network Antonio Gonzalez 2 hours, noon -2pm Spanish Talk 25 -54 adults Gina Hahn, Manager /Network Sales, 818- 382 -6141; ghahn@radiovisa.com 

Con Antonio Gonzalez' PT, weekdays 

Environmental Directions Educational Communications Nancy Pearlman 30 minutes. weekly Various 12+ Nancy Pearlman, Exec. Producer, 310-559-9160; ecnp@aol.com 

Exploring Music WFMT Radio Network Bill McGlaughlin 1 hour, weekly Classica 12+ Terry Medina, Clearance Manager, 773- 279 -2114; tmedina @wfmt.com 
With Bill McGlaughlin- 

EXPN Radio 

(action sports) 
ESPN Radio Rick Thorne 1 hour, Saturdays Alternative 12 -34 men Mike Connolly, VP /Ad Sales, 212 -735 -1747; michaelt.connolly@abc.com 

Extreme Mix' Hot House Productions Station host 4 hours, weekly CHR /Pop, 

CHR/Rhithmic 
18 -34 women Jake Evans. President, 414- 916 -9131; jake@hothouseproductions.com 

FamilyFun Day Radio Disney Ernie D 2 hours, 2 -6pm ET, 

Sundays 

Radio Disney Kids 6-14; 

18+ moms w/ 

kids 2 -11 

Ruth Josenhans, VP /Sales, 972 -448 -3342; ruth.josenhans@abc.com 

Fast Talk Performance Racing Network Benny Parsons 1 hour, weekly Country. News/Talk, Sports 25 -54 adults Gerry Horn, Director /Sales, 704 -454 -4704: ghorn@lowesmotorspeedwaycom 
With Benny Parsons 

Fight Back Talk Radio Network David Horowitz 2 hours, 7 -9pm ET Talk 25 -54 adults Bill Crawford, SVP /Operations, 888 -383 -3733; bill@talkradionetwork.com 

Focus On The Family Focus On The Family Dr. Bill Maier 1 hour. weekly Various 25 -49 women Brian Neils, Sr. Radio Representative. 719- 531 -3309; neilsbf @fot.org 

Weekend Magazine Broadcasting 

Folkscene KPFK Radio /Los Angeles Howard & Roz 2 hours, Saturdays Public Fadio, Americana 25 -54 adults Roz & Howard Larman, Producers, 818- 346 -4112: folkscene@folkseene.com 

Fox All Access Fox Broadcasting Co. Chris Leary 2 hours, weekly CHR, Hot AC Teens; Jim Maurer, VP. 310- 820- 8666:jmaurer @dial -global.com 

18-34 adults 

Fox College GameTime Fox Sports Radio Various 8 hours, noon -8pm ET, 

Saturdays. 

football season 

Sportsralk, Sports 25 -54 men Tom Repicci, Sales Manager, 818 -461 -8617; trepicci @premiereradio.com 

Fox News Live Fox News Radio Networks Alan Colmes 10pm -lam ET. News/Talk 25 -54 aduhs Jennifer Lingua, Manager /Affiliate Relations, 212- 301 -3544: 

weekdays jenniferlingua@foxnews.com 

Fox NFL GameTime Fox Sports Radio various B hours, 1-9pm ET, 

Sundays, 

football season 

Sportsr"alk, Sports 25 -54 men Tom Repicci. Sales Manager. 818- 461 -8617; trepicci@premiereradio.com 

Fox NFL Sunday Fox Sports Radio Terry Bradshaw. 1 hour, noon -1 pm ET. Sports/Talk. Sports 25 -54 men Tom Repicci. Sales Manager, 818- 461 -8617: trepicci @premiereradio.com 

Howie Long 

& Jimmy Jonson 

Sundays. 

football season 

Frequency Jam Radio Disney Ernie D 1 hour, 5 -6pm ET, 

Fridays 

Radio Cisney Kids 6 -14 Ruth Josenhans, VP /Sales, 972 -448 -3342; ruth.josenhans@abc.com 

Friday Night Live 

Track Show 

Bohemia Island R.P. (Robopimp) 2 hours, 10pm- 

mid.. Fridays 

Rock 15 -25 demos Dan Angelo, CEO. 707-448-7805: ccmn_mediagaol.com 

Fuel JamTraxx Media Unhosted 2 hours, weekends CHR/Pop, CHR/Rhythmic 18 -49 adults Richard Baum, SVP /Sales, 312 -558 -1630: richbaum@unitedstations.com 

GAC's Classic Country Jones Radio Networks Bill Cody 4 hours, weekends Country 25 -54 adults Susan Love, VP /Ad Sales, Jones MediaAmerica, 212- 556 -9493; slovegmediamerica.com 

Weekend With Bill Cody 

Game Show' Animal Talk Network Jamie Flanagan 1 -2 hours, weekly General 18+ aduhs Jamie Flanagan, Producer /Host, 586- 777 -5559: jamie@animaltalkradio.com 

Games Night Atlalo Communications 

& Brian Donovan 

Marc Atlalo 1 hour, weekly Varioue 18 -34 adults Marc Aflalo. President/CEO. 514-262-6531 info@aflalo.com 

(video game music) & Rayne Summers 

Garage Logic With Hubbard Radio Network Joe Soucheray 3 -6pm CT, weekdays News/Talk, Talk 25 -54 men Jon Ginther, Network Coordinator, 651 -647 -2853: jginther @hbi.com 

Joe Soucheray 

(conservative Talk) 

Geoff Metcalf Show Liberty Broadcasting Geoff Metcalf 3 hours, lOpm -1 am, News/Talk 25 -54 adults Marlene Cadillo, Advertising Sales Coordinator, 973 -438 -8258; 

weekdays marlenecadillo @libertybroadcasting.com 

Gerardo Por La Mañana Radiovisa Network Gerardo Lorenz 5 hours, 5 -10am PT, 

weekdays 

Spanish Talk 25 -54 adults Gina Hahn, Manager/Network Sales, 818- 382 -6141: ghahn@radiovisa.com 

Glenn Beck Program Premiere Radio Networks Glenn Beck 3 hours, weekdays News/Talk. Talk 25 -54 adults Dan Metter. SVP, 212 -445 -3926: dmetter@premiereradio.com 

Global Maestro II WFMT Radio Network Paul Freeman 2 hours, 13 weeks. 

weekly 

Classical 12+ Terry Medina, Clearance Manager. 773- 279 -2114; tmedina@vzfmtcom 

Goddard's Gold WestStar TalkRadio Network Steve Goddard 3 hours. weekends Oldies 25 -54 adults Tracey Page, VP /National Sales. 602 -381 -8200 x209; traceyp@vreststar.com 

Good Times Radio Networks Ron Parker & Scott 3 hours. weekends Oldies 25 -54 adults Eileen Decker, SVP /National Sales. Dial- Global. 212 -967 -2888; edecker @dial- global.com 

Oldies Magazine' "Fastlane" Phillips 

Gospel Traxx Walt "Baby" Love Productions/ Walt "Baby" Love 3 hours. weekly Urban, Christian 18-49 African- Eileen Decker, SVP /National Sales, Dial- Global, 212 -967 -2888: 

Excelsior Radio Networks American 

women: 
edecker@dial- globalcom 

25 -54 adults 

Groove Boutique United Stations Radio Networks Rafe Gomez 2 hours, weekends Smooth Jazz 25 -54 adults Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins @unitedstations. com 

Hangover Cale Dugan Productions Dave Dugan 3 hours, 9 -noon ET. Alternative, Indie 18 -54 adults Dave Dugan. President. 317- 574 -0368: ddugansiquest.net 

Sundays 

hardDrive United Stations Radio Networks Lou Brutus 2 hours, weekends Rock 18 -49 adults Jim Higgins. EVP /GM, 212 -869 -1111 x231; 

jimhiggins@unitedstations.com 

Health Talk 

With Dr. Ronald Hoffman 

WOR Radio Network Dr. Ronald Hoffman 1 -2 hours, 

weekdays- weekends 

News/Talk 25+ adults Amanda Flood, Director/Network Sales. 212- 642 -4482; aflood@worradionetcom 

Hip -Hop Throw Down American Urban Radio Networks Skip Cheatham 2 hours. weekends CHR /Fhythmic. Urban 18 -34 adults Vernon Wright. SVP/Sales, 212 -883 -2100; wzright@aurn.com 

Hip Mixes JamTraxx Media Unhosted 4 hours. weekends CHR /Fop, 

CHR/Phythmic 

18 -49 adults Richard Baum, SVP /Sales, 312 -558 -1630; richbaum @unitedstations.com 

Hollywood Hamilton Crystal Media Networks Bob Coburn 90 minutes. Active Rock (Mon.). 18 -49 adults Lynn McAdams. SVP/Sales, 310 -266 -4801: lynn@crysta/medianetworks.com 

Weekend Top 30 11:30pm ET, 

Monday, Wednesday 

Classic Rock (Wed.) 

Hollywood's VonHenry Productions Eric "Hollywood" 2 hours. weekends Urban Oldies 18 -54 adults H. Leon Harper, Executive Producer, 336-765-7619: erichollywooddavisáyahoo.com 

Basement Party Davis 

Home Improvement. USA SRN Broadcasting/ 

Dave Rusch Media 

Dave Rusch 2 -3 hours, 2 -7pm ET, 

weekends 

Talk 25+ adults Dave Rusch, Exec. Producer, 847- 508 -1948: drusch @orban.com 

House Of Blues Ben Manilla Productions Dan Aykroyd t hour, weekends Various 25 -54 adults Dick Silipigni, Sales Executive, United Stations. 212- 869 -1111 x278: 

Radio Hour as Elwood Blues dicksilipigni @unitedstations .com 

House Of Hair United Stations Radio Networks Dee Snider 2 hours, weekends Rock, '80s 25 -54 adults Jim Higgins. EVP /GM, United Stations, 212- 869 -1111 x231; 

jimhigginsgunitedstations.com 

'Denotes new program. Continued on Page 14 
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RULE # 1 

"Always treat the customer right, 
because if you don't, someone else will. 

RULE # 
Don't forget rule #1. 

Over 25,000 um 

Promotional 
& ment 

Items f or the Entertain 

Industry Pro 
Vehicle 

peal 
Dolls to Vehi 

s 

COYOTEPROMOTIONS.COM, a division of Adobe Graphics & design, Inc. 

started in ig8g in Sante Fe, New Mexico. (We've grown since then.) We now serve over 

2,500 clients in radio, television and the recording industry including: 

C-011 ESPIA Cr1 .a.:J E Jrz;:ïaiìJìgi?1i 'i):.7..51-4'40f.)9 .)ÌJ? JìJES 
') aJIJ ro'J J;:r _ k 

:LArí', f i';-\,. 'Jill r?:1 Sr.arlJ'J_, 'r'Jrlí3C ?-100 ',01%,1 EPIC A;n:ira ita!'JIJ OÌJ? . 
r1rIÌJ.11%r1,1Gt1_iìJ? ir1_GA CJlY111'JìJir.arlJìi; rJ:Se FAO r:.Ji.t SJr'za.aJIU í;21.l\ 
;'r;1 'e'Ji.'1` 'rl:1r i`JE'r'1 I'o1,1G;a'I1: E. 'r'JIJsi`J HO F 97 í:1`11N 'r'Jí!TIJ 'r'JP! 1 

riJSriìi Cir' r 1.,CIO 'r'IG-r1 'ÓJ'l',P',/A ;?,a!lla 'ri:JìJrE_'r'JI;,!,t:-1i15 iIJ'r'J 

We carry over 25,000 different items! 
ADOBE GRAPHICS & DESIGN I COYOTEPROMOTIONS.COM 
PH:1- 800 -726 -9683 516- 487 -5696 FX: 516- 482 -7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 

300 NORTHERN BL., SUITE #26 GREAT NECK, NY,11021 PO Box 2212, GREAT NECK, NY 11022 
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Demo 

25 -54 

18 -49 adults 

25 -54 adults 
25-54 adults 

18+ adults 

18+ adults 

18+ adults 

18+ adults 

35+ adults 

25 -54 adults 

15 -25 demos 

25-54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25+ adults 

25 -54 men 

25 -54 adults 

25 -54 adults 

18 -49 adults 

25 -54 adults 

25-54 women 

25 -54 women 

35+ men 

45+ adults 

12+ 

25 -54 adults 

12+ 

25 -54 adults 

18 -54 men 

15 -30 demos 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

45+ adults 

18 -49 men 

25 -54 adults 

25-54 women 

25 -54 adults 

25+ adults 

18 -54 adults 

35 -54 adults 

25+ adults 

25 -49 adults 

35+ adults 

18-49 adults 

25 -49 women 

25 -54 adults 

25 -54 

35+ adults 

25 -54 adults: 

18-49 women 

25 -54 men 

25 -44 adults 

,---, , -- 1,---- -4 
Contacf/fille/PhoneIE -mail 

Sean Brennen, VP/Marketing, 615- 301 -0001; sean .brennen@themarketinggroup.com 

Andy Whatley, VP, 415 -277 -1710; andywhat/ey @g2broadcasting.com 

Eileen Decker, SVP /National Sales, Dial- Global, 212- 967 -2888; edecker@dial- globaLcom 

Bill Crawford, SVP/Operations. 888-383-3733: bill@talkradionetwork.com 

D. Scott Karnedy, SVP /Sales & Marketing Solutions, 646- 443-8920; 
dscoUkarnedy@xmradio.com 
Al Snyder, Director /Affiliate Relations, 859-881 -9155: alradio@aol.com 
Dave Graveline, President, 305 -824 -9000; dave @graveline.com 

Eric Heft. Manager. 515- 222 -9393: ericheft@clearchannel.com 

Tom McGrath, GM, 800 -854 -3746; tom@eirish.com 

Chuck Duncan /Jennifer Williams. EVP /Affiliate Relations. 847 -400 -3110: 

cduncan@sportingnews.com 

Jessica Lazny, VP/Sales, 818- 295-5800; jessica@radioexpress.com 

Jim Higgins, EVP /GM, United Stations. 212-869-1111 x231; 

jimhiggins@unitedstations. cam 

Tonia King, owner, 978- 544 -3205; Ionia @jazva ations.com 

Marlene Cadillo, Advertising Sales Coordinator, 973-438-8258; 

marlenecadillo @libertybroadcasting .com 

Marlene Cadillo, Advertising Sales Coordinator, 973- 438 -8258: 

marlenecadillo @libertybroadcasting.com 

Bill Crawford, SVP/Operations, 888 -383 -3733: bill@talkradionetwork.com 

Amanda Flood. Director/Network Sales. 212 -642 -4482; allood@worradionet.com 

Dan Metter, SVP, 212- 445 -3926: dmetter @premiereradio.com 

Marlene Cadillo, Advertising Sales Coordinator, 973 -438 -8258; 

marlenecadillo @libertybroadcasting .com 

Wendy Figliuolo, VP/Strategic Sales. 212 -735 -1117: wendyfigliuolo @abc.com 

Marty Lambert, Director /Affiliate Sales, 888 -552 -4321; sales@thebigshow.com 

Bill Crawford, SVP /Operations, 888 -383 -3733; bill@talkradionenvork.com 

Eileen Decker, SVP /National Sales, Dial- Global, 212 -967 -2888: edecker@dial -globaLcom 

Eileen Decker, SVP /National Sales, Dial -Global. 212 -967 -2888; edecker@dial- global con 

Jim Murphy, President, 410- 366 -5118; murpj242@cs.com 

Jim Murphy, President, 410- 366 -5118: murpj242@cs.com 

Judy Francis, GSM, 435 -644 -5992; hal @animalradio.com 

Gina Hahn, Manager /Network Sales. 818- 382 -6141; ghahn@radiovisa.com 

Mario Mazza, VP /Programming, 781- 736-9546; mmazza@wcrb.com 

Tracey Page, VP /National Sales, 602- 381 -8200 x209; traceyp@weststarcom 

Michael Norris, VP/Sales, 800- 611 -7414; mnorris@radioformula.us 

Jessica Lazny, VP /Sales. 818 -295 -5800; jessica@radioexpress.com 

Wendy Figliuolo, VP /Strategic Sales, 212 -735 -1117; wendyligliuolo@abc.com 

Bill Crawford, SVP /Operations, 888- 383 -3733; bill@talkradionetworkcom 

Peter Kosann, President/Sales, 212 -641 -2037; peterj.kosann@westwoodone.com 

Jim Higgins, EVP /GM, United Stations, 212 -869 -1111 x231; 

jimhigginsgunitedstationscom 
Bill Crawford, SVP /Operations, 888 -383 -3733: bill@talkradionetwork.com 

Phyllis Katz. Ad Sales. 212- 947 -0049; mylradio @aol.com 

Peter Welpton, VP /Syndication, 904 -245 -8500; peterc4lexandterrycom 

Susan Love. VP /Ad Sales. Jones MediaAmerica. 212 -556 -9493: slove@mediamerica.com 

Susan Love, VP /Ad Sales. Jones MediaAmerica. 212- 556 -9493; stove @mediamerica.com 

Marlene Cadillo. Advertising Sales Coordinator. 973 -438 -8258. 

marlenecadillo @libertybroadcasting.com 

Amanda Flood, Director /Nehvork Sales, 212- 642 -4482: allood@worradionetcom 

Alex Ewen. VP, 212- 868 -9000: alex @renegadenation.com 

Eileen Decker, SVP /National Sales, Dial -Global, 212 -967 -2888; edecker @dial- globaLcom 

Glenn Feity, President. True Measure, 212-808-4641; sales@huemeasure.com 

Michael Norris, VP /Sales, 800 -611 -7414; mnorris@radiolormula.us 

Randy Abel. ManageriAffiliate Relations, 770 - 789 -9616; randyabel @funseekers.net 

Richard Baum, SVP/Sales, 312 -558-1630; richbaum@unitedstations.com 

Rob Taylor, President. 866 -810 -7330: rob@taylorbroadcasting.com 

Leon Clark, GM, 646 -274 -3086; Iclark@airamericaradio.com 

Andy Whatley, President. 415 -277 -1710: 

andy whatley@g2broadcasting.com 

Dave Logan, Director /Marketing, Interep, 213- 309 -9372; dave_logan@interep.com 

Susan Love, VP /Ad Sales. Jones MediaAmeríca, 212 -556 -9493: slove@mediamerica.com 

Tom Repicci, Sales Manager, 818 -461 -8617; trepicci@premiereradio.com 

Eileen Decker. SVP /National Sales, Dial- Global. 212- 967 -2888: edecker@dial- global com 

. 
weekdays 

III 
.Radio 

.John 

.John 

. - 
.La 

i -` 

IliLegends 

Radio 

Radio 

.Lobster's 

.Magic 

& 

Ill 

Name of Show 

In- Studio Magazine 

(new music/artists)* 
Inside Mac 

Inside The '60s 

Insights With Barry Farber 

Instant Traffic &Weather 

Into The Blue 

Into Tomorrow With 

Dave Graveline (consumer 

electronics/technology) 

Iowa State 

Hour Irish Hour 

James Brown Show 

Jammin' World Chart Show 

Jazz Trax Radio Show 

Jazz Variations 

JD Balart's American 

Journal 

Jeff Katz Show 

Jerry Doyle Show 

Jim Cramer's RealMoney 

Jim Rome Show 

Job Talk 

John Batchelor Show 

John Boy & Bitty Big Show 

John Bradshaw 

Layfield Show 

Tesh Radio Show 

(daily) 

Tesh Radio Show 

(weekend edition) 

Journey Into Jazz 

Journey Into Song 

Joy Turner's 

Animal Communicator' 

Juancarlos Show 

Kids Classical Hour 

Kim Komando Show 

La Fórmula Es... (sports) 

Hora Coca -Cola 

Larry Elder Show 

Laura Ingraham 

Leeza At Night' 

Legends Of Jazz 

0f Success 

Brown Bro Jr Show' 

Lex & Terry Show 

Lia 

Lifetime Radio For rWomen' 

Linda Chavez Show 

Lionel Show 

Little Steven's 

Underground Garage 

L tt/e Walter's l me Machine 

Rock Box 

LópezDóriga 

Ludlow Porch Show 

Lunch Party/Traffic Jam 

Of The'80s 

Source 

The Marketing Group 

Universal Talk Network 

MannGroup Radio Services 

Talk Radio Network 

XM Satellite Radio 

Bluegrass Radio Network 

Advanced Radio Network 

Clear Channel Sports 

Irish Music Corporation 

Sporting News Radio 

Radio Express 

Jazz Trax 

Creative Voice & Media 

Liberty Broadcasting 

Liberty Broadcasting 

Talk Radio Network 

WOR Radio Network 

Premiere Radio Networks 

Liberty Broadcasting 

ABC Radio Networks 

John Boy & Billy Radio Network 

Talk Radio Network 

Teshmedia Group 

Teshmedia Group 

J.M. Productions 

J.M. Productions 

Animal Radio Network 

Radiovisa Network 

Charles River Media 

WestStar TalkRadio Network 

Radio Formula Network 

Radio Express 

ABC Radio Networks 

Talk Radio Network 

Westwood One 

United Stations Radio Networks 

Talk Radio Network 

Music Of Your Life 

Network 

Lex & Terry Morning 

Network 

Jones Radio Networks 

Host 

Corey Duke 

Scott Sheppard 

Gary Bryan 

Barry Farber 

Various 

Terry Herd 

Dave Graveline 

John Walters 

Tom McGrath 

James Brown 

PJ Butta 

Art Good 

Tonia King 

José -Diaz Balart 

Jeff Katz 

Jerry Doyle 

Jim Cramer 

Jim Rome 

Margot King 

John Batchelor 

John Boy & Billy 

John Bradshaw 

Layfield 

John Tesh 

John Tesh 

Jim Murphy 

Jim Murphy 

Joy Turner 

Juancarlos Ortiz 

Ray Brown 

Kim Komando 

Raúl Orvahanos 

Julieta Ramirez 

Larry Elder 

Laura Ingraham 

Leeza Gibbons 

Ramsey Lewis 

John Resnick 

Les Brown Jr 

Lex & Terry 

Lia Knight 

Donna Britt 

Linda Chavez 

Lionel 

Little Steven 

Walter DeVenne 

Paul Wells 

Joaquin Lopez Dórlga 

Ludlow Porch 

Unhosted 

Tom Furci 

Janeane Garofalo 

Sam Seder 

JD Vaughn 

Various 

Marie Osmond 

Mark Patrick 

Matt Harris 

& Ramona Holloway 

Length & Frequency 

1 hour, weekly 

1 hour, 4 -5pm ET, 

Saturdays 

3 hours, weekly 

1 hour, 4 -5pm ET. 

Saturdays 

24 hours day, daily 

1 hour, weekly 

3 hours. weekly 

Various 

1 hour, weekly, pref. 

8am Sundays 

2 hours, l0am -noon ET 

2 hours, weekends 

2-5 hours, weekly 

2 hours, weekly 

2 hours. noon -2pm, 

weekdays 

2 hours, 5 -7pm, 

weekdays 

3 hours.10pm -1am/ 

11 pm -tam, weekdays 

Saturdays 

1 -2 hours, 

weekdays- weekends 

3 hours, weekdays 

2 hours, 4 -6pm, 

Sundays 
4 hours. 

Mondays Saturdays 

4 hours, 

Monday -Saturday 

2 hours. 9 -11am ET, 

Saturdays 

5 hours. 6 days/week 

3 hours, weekends 

1 hour, weekly 

1 hour, weekly 

1 hour, weekly 

3 hours. 2 -5pm PT. 

weekdays 

1 hour, Saturdays. 

9 -10am ET 

3 hours, weekends 

1 hour, weekdays 

2 hours, weekends 

3 hours, weekdays 

3 hours, 9am -noon ET. 

weekdays 

5 hours, 7pm -midnight, 

daily 

2 hours, weekends 

1 hour, 8 -9am ET. 

weekends 

2 hours, 8 -10am. 

weekdays 

4 hours, 6-lOam ET, 

weekdays 

5 hours. 7pm -mid., 

Monday-Saturday 

4 hours, 5-9am or 

6-10am, 
-Saturday Monday-Saturday 

2 hours. loam -noon. 

weekdays 

3 hours, 

weekdays- weekends 

2 hours, weekends 

3 hours, weekly 

1 hour, weekly 

2 hours, daily 

3 hours, weekdays 

1 hour, weekdays 

2 hours. weekly 

3 hours, 7 -10pm ET, 

weekdays 

1 hour, 4 -5pm ET, 

Sundays 

1 hour, weekly 

5 hours, middays or 

pm drive, weekdays 

3 hours, 5-8am ET, 

weekdays 

4 hours. weekdays 

3 -7pm ET 

Target Frail 
Country 

Talk 

Oldies 

Talk 

Traffic Listeners 

Country /E luegrass 

Various 

Various 

Soh AC, -alk. 

Adult Standards 

Sports/Ták 

Urban 

Smooth ,azz 

Various 

News Tal; 

News/Talx 

Talk 

News Tal< 

Sports/T Ik, Sports 

Talk, Bus ness Talk 

News. Ta k 

Classic Rock. Active Rock, 

Country 
Talk 

AC. Christian AC, Oldies 

AC 

Adult Standards, Jazz 

Adult Standards, Jazz, 

Soft AC 

Various 

Spanish Talk 

Classical 

News/Ta k 

Spanish News/Talk 

Spanish /English CHR 

News, Talk 

Talk 

Ell 

MP . 
IP 

ill l 

A 
9A 

a 

IIII 

pp 

Hot AC 

Smooth Jazz 

Talk 

Adult Standards 

Rock 

Country 

AC 

News/Tàk 

News/Tak 

Classic Rock 

Oldies 

Classic Rock/Hits, TripleA 

Spanish News/Talk 

General 

CHR/Poa, 

CHR/Rtythmic 
Hot AC. AC 

Talk, News/Talk, 

Altematve 
Talk 

Classical 

AC 

Sportsralk, Sports 

Contemlorary 

Jones Radio Networks 

Liberty Broadcasting 

WOR Radio Network 

Renegade Nation Productions 

MGK Communications 
Flow Communications 

Radio Formula Network 

America's Home Spun 

Gospel Network 

JamTraxx Media 

Taylor Broadcasting 

Air America 

02 Broadcasting 

Concert Music Network 

Jones Radio Networks 

Fox Sports Radio 

Jefferson Pilot Radio Networks 

Majority Report 

Making It Work 

Making Music In Monaco 

Marie 8 Friends 

Mark Patrick Show 

Matt & Ramona Show 

'Denotes new program. Continued on Next Page 
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Name of Show Source Host Length & Frequency Target Format Demo Contact/Title/Phone/E-mail 

1 Matter Of Taste Universal Talk Network Rachel Cane 2 hours, 2 -4pm ET, Talk 25 -54 adults Andy Whatley, VP. 415 -277 -1710: andywhatley @g2broadcasting.com 

& David Michael Cane Saturdays ii Maxim Radio Sirius Satellite Radio Various 24 hours /day. daily Sirius Satellite Radio 18 -39 men Susan Love. VP /Ad Sales. Jones MediaAmerica. 212 -556 -9493: sloveamediamerica.com 

Meet The Press Westwood Ore Tim Russell 1 hour, noon -1pm ET, News, News/Talk 25 -54 adults Peter Kosann. President/Sales. 212- 641 -2037; peterj_kosanneewestwoodone.com 

Sundays 

Meeting On The Air Consultation Radio Network TBD 1 hour, weekly Talk. Nevis/Talk, 18 +aduns John Stupak. VP. 800- 226 -8608: johnCesundayrounds.com II alcoholism. drug addiction) Public Radio 

Merrill Lynch's Concert Music Network Skitch Henderson 1 hour. weekly Classical 35+ adults Dave Logan, Director /Marketing, Interep, 213- 309 -9372; dave_logan @interep.com 

lb An Evening At The Pops 

'Michael Medved Show Salem Radio Network Michael Medved 3 -6pm ET. weekdays Talk. News/Talk 35 -64 adults Linnae Young. GM /Salem Radio Reps. 972 -402 -8800: lyoung@salemreps.com 

Michael Reagan Show Radio America Network Michael Reagan 3 hours. 6 -9pm ET, Talk, News/Talk 25+ adults Jane Silk, Director/Business Development, 202 -408-0944 x204; jsilk@rdioamerica.org 
weekdays 

Mike 8 Mike ESPN Radio Mike Greenberg 4 hours. weekdays. Spons/Talk 18 -49 men Mike Connolly, VP /Ad Sales. 212 -735 -1747; michael.Lconnollyc'abc.com 

.In The Morning 8 Mike Golic morning drive 

Mike Gallagher Show Salem Radio flerivork Mike Gallagher 9 -noon ET, weekdays Talk, News/Talk 35 -64 adults Linnae Young, GM /Salem Radio Reps, 972 -402 -8800; lyoungigsalemreps.com 

Mike Malloy Show Air America Mike Malloy 3 hours. lOpm -lam ET. Talk, News/Talk. 25 -54 adults Leon Clark. GM. 646 -274- 3086: lclark0airamericaradio.com 

weekdays Alternative ' Mr. Fix -It' Business TalkRadio Network Paul MacGregor 1 hour, 8 -9am, News/Talk, Business Talk 25 -54 adults Jeff Weber. EVP, 203 -422 -2800; jweber @businesstalkradio.net 

Saturdays 

Modem Rock Classics Western Front Radio Networks Julio Flores 2 hours. weekly Alternative, Hot AC 25 -49 adults Kevin Hines. Sales Manager. 818 -445 -0154: kevinhinesatvesternhonhadio .com 

Monday Night Showcase Bohemia Island Dan Angelo 3 hours. 9pm- Rock 21 -34 adults Dan Angelo. CEO, 707-448-7805; ccmn_media ®aol.com 

mid. PT, Mondays 

Money Pit Squeaky Door Productions Tom Kraeutler 2 hours. weekends News/Talk, various 25 -54 adults Tom Kraeutler, President, 732 -663 -1071; show®moneypit.com 

8 Debby Robins..on 

.Money Talk ABC Radio Networks Bob Brinker 3 hours, weekends News, Talk 25 -54 adults Wendy Figliuolo, VP /Strategic Sales, 212 -735 -1117; wendyligliuolo ®abc.com 
With Bob Brinker 

in Moonlight Groove Highway' Envision Raechel Donohoe, 6 hours, mid. -Barn, Classic Rock, Triple A, Oldies 25 -54 adults Gaye Ramstrom, VP /Ad Sales. Prods., Crystal Mountain, 216 -514 -8449: 

Dusty Street, daily gaye @crystalmtn.net 

David Sperow. 

Ben Fong -Torres. 

Morgan Stanley's Concert Music Network Various 1 hour. weekly Classical 35+ aduts Dave Logan, Director /Marketing, Interep. 213- 309 -9372; dave_loganginterep.com 
On American Spirit 

INMorning Extravaganza Fox Sports Radio Tony Bruno 5 hours. Sam -fpm ET, Sports/Talk, Sports 25 -54 men Tom Repicci. Sales Manager. 818 -461 -8617: trepiccisprerniereradio.com 

With Tony Bruno 8 Andrew Siciliano weekdays 

® 8 Andrew Siciliano 

Morning Sedition Air America Marc Maron 3 hours. 6 -9am ET, Talk. News/Talk, Alternative 25 -54 adults Leon Clark. GM, 646- 274 -3086: Iclark ®airamericaradio.com 

8 Mark Riley weekdays 

MoforTrend Magazine Talk Radio Network Bob Long 2 hours, 1 1 am -1 pm ET, Talk 25 -54 adults Bill Crawford, SVP /Operations. 888 -383 -3733: bill4talkradionetwork.com 
weekends 

h 6 ours. Memories Music Memories Pete Michaels 3 hours, weekly Oldies 35+ adults Peter Heiman, Director /Affiliate Relations, 888- 434 -7664; 

affiliates@musicmemoriesradio.com 

_Musical Starstreams Musical Starst'eams Forest 2 hours, daily /weekly Smooth Jazz. Triple A 25 -49 adults Forest. President. 619- 276 -8989: forest4starstreams.com 

Music's New Generation United Stations Radio Networks Mathew Blades 1 hour, weekends CHR 18 -49 adults Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins ®unitedstations.com 
NASCARChannel XM Satellite Radio Various 24 hours /day, daily Sports, Sports/Talk 18+ adults D. Scott Karnedy. SVP /Sales & Marketing Solutions. 646-443-8920: 

dscottkarnedy@xmradio.com 
National Lampoon Crystal Media Networks Richard Belzer 1 hour, weekly Classic Rock, 25 -54 adults Lynn McAdams, SVP /Sales. 310- 266 -4801; lynnwcrystalmedianetworks.com 

Radio Show Talk, News/Talk 

NCAA Basketball Westwood One Kevin Harlan, Join Varies Sports/Talk. various 25 -54 adults Peter Kosann, President/Sales. 212 -641 -2037: peterj_kosannmweshvoodone.com 

& The Final Four Thompson. Bill Faftery. 

John Tautges, others 

NCAA Football Westwood One John Tautges Varies Sports/Talk, various 25-54 adults Peter Kosann. President/Sales. 212 -641 -2037: peterj_kosannc ivestwoodone.com 

8 Fran Curci 

Neal Boortz Shoiv Cox Radio Syndication Neal Boortz 3 hours. loam -1 pm ET News/Talk 25 -54 adults Susan Love. VP /Ad Sales. Jones MediaAmerica, 212- 556 -9493: slove@mediamerica.com 

weekdays 

Net Music Countdown United Stations Radio Networks David Lawrence 2 hours, weekends CHR 18 -49 adults Jim Higgins, EVP /GM. 212 -869 -1111 x231; 

jimhigginsebunitedstations.com 

New Music Nashville The Marketing Group Bob Guerra 1 hour. weekly Country 25 -54 adults Corey Duke, Manager /Affiliate Relations. 615- 327 -4848: 

corey.duke@newmusicnashville.com 

New Wave Nation United Stations Radio Networks Nina Blackwood 3 hours, weekends Rock, Hot AC 25 -54 adults Jim Higgins, EVP /GM, 212 -869 -1111 x231; 

jimhiggins @unitedstations.com 
News You Can Use Radio America Network Jane Silk 1 hour,1 -2pm ET, Talk, News/Talk 25+ adults Jane Silk. Director /Business Development. 202 -408 -0944 x204: jsilk@radioamerica.orç 

weekdays 

Newsbeat With Radio America Network Blanquita Cullum 1 hour. 2 -3pm ET, Talk. News/Talk 25+ adults Jane Silk, Director /Business Development. 202 -408 -0944 x204; jsilk®radioamerica.org 

Blanquita Cullum weekdays 

Newsweek On Air Newsweek -Associated Press David Alpern 1 hour. weekends News. News/Talk, Talk 25 -54 adults Kelly Boulos. Media Services Coordinator, MediaAmerica. 212 -556 -9483; 

II & Warren Levinson kboulos @mediaamerica.com 
Newswrap USA Radio Network Various 2 hours, 3 -5pm ET, News/Talk 25 -54 adults Eileen Decker, SVP /National Sales. Dial- Global, 212- 967 -2888; edecker®dial- global.com 

weekdays 

NFL 8 The Super Bowl Westwood One Boomer Esiason, Mary Varies Sports/Talk, various 25 -54 adults Peter Kosann, President/Sales, 212- 641 -2037: peterj_kosannwestvoodone.com 

Il Albert. Jinx Gray, ethers 

NFL Sunday Doubleheader Sports USA Radio Network Various Varies, Sundays Sports, News/Talk. Tall: 25 -54 men Cathy Csukas, COO, Jones MediaAmerica, 212- 302 -1100; 

111 
ccsukas@mediaamerica.com 

Nights With Alice Cooper' United Stations Radio Networks Alice Cooper 5 hours, 7pm -mid., Rock. Classic Rock 25 -54 adults Jim Higgins. EVP /GM, 212- 869 -1111 x231; 

weekdays jimhigginsdunitedstations.com 
Official Texas Countdown The Marketing Group Chuck Taylor 2 hours, weekly Country 25 -54 adults Sean Brennen, VP /Marketing, 615- 301 -0001; 

Sean. brennenWthemarke tinggrou p. com 

O'Franken Factor Air America Al Franken 3 hours. noon -3pm ET. Talk, News/Talk, Alternative 25-54 adults Leon Clark, GM. 646- 274 -3086; Iclarkóairamericaradio.com 

8 Katherine Lanpher weekdays 

On The House On The House Syndication James 8 Morris Carey 4 hours. weekly Talk, Sports 25 -54 adults Ray Hall, Marketing Coordinator, 925- 432 -7246 x35; ray @onthehouse.com 

On The Verge (future ideas) Greenwave Productions Chandler van Vocrhis 2 hours, 2 -4pm ET News/Talk, Talk 25 -54 adults Chandler van Voorhis, President. 540- 687 -9338: chandler(chickchatradio.com 
Saturdays I Online Tonight Online Today David Lawrence 10pm -lam ET, Talk 25 -54 adults Andy Whatley. President, 02 Broadcasting, 415- 277 -1710: 

With David Lawrence Saturdays andy.whatley@q2broadcasting.com 

Open House Party Superradio Networks John Garabedian. <ane 5 hours, weekends CHR/Pop 18 -34 adults Susan Love, VP /Ad Sales. Jones MediaAmerica. 212 -556 -9493. slove@mediamerica.com 

Opie & Anthony Show' XM Satellite Radio Opie & Anthony 24 hours /day, daily "Cringe" radio 18 -49 adults D. Scott Karnedy, SVP /Sales 8 Marketing Solutions, 646 -443-8920; 
dsco tt. kamedy'xmradio. com 

Pam Stone Show Jefferson Pilot Radio Networks Pam Stone 2 hours, weekdays, Contemporary 25 -44 adults Eileen Decker, SVP /National Sales, Dial- Global, 212 -967 -2888: edeckerndial- global com 
10 -noon ET 

Passion! With Liberty Broadcasting Rabbi Shmuley Boteach 3 hours, 2 -5pm, News/Talk 25 -54 adults Marlene Cadillo, Advertising Sales Coordinator, 973 -438 -8258: 

Rabbi Shmuley Boteach weekdays, marlenecadilloC libertybroadcasting.com 

Penn State Basketball Penn State Spots Marketing Steve Jones Varies, seasonal Various 18+ adults Angelo Scialfa. Manager /Regional Sales. 610 -617 -2563: ascialfa@pennstatesports.com 

Penn State Football Penn State Sports Marketing Steve Jones Varies. seasonal Various 18+ adults Angelo Scialfa, Manager /Regional Sales, 610- 617 -2563; ascialta @pennstatesports.com 

Penn State Women's Penn State Sports Marketing Jerry Fisher Varies, seasonal Various 18+ adults Angelo Scialfa. Manager /Regional Sales, 610- 617 -2563; ascialta @pennstatesports.com 

Basketball 

Pet Pointers' Animal Radio Network Greg McDonald 1 hour, weekly Various 18 -54 adults Judy Francis, GSM. 435- 644 -5992; hal ®animalradio.com 

Peter Marshall Music Of Your Life Peter Marshall Noon -3pm, weekdays Adult Standards 45+ adults Phyllis Katz. Ad Sales, 212- 947 -0049: mylradiocaolcom 

Radio Network 

Philosophy Talk' Ben Manilla Productions Profs. John Perry TBD, weekly Various 25 -54 adults Ben Manilla. President, 415- 421 -1220 x12: benm @'bmpaudio.com 

8 Ken Taylor 

'Denotes new program. Continued on Page 16 
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Name of Show 

Pit Reporters 

Playhouse Disney 

Pocos Pero Locos' 

Point Of View 

(conservative talk) 

Polkatime America 

Powersource Top 20 

Countdown 
PANS Sunday Drive 

(NASCAR)' 
Produce Pair 

Psychedelic lime Warp 

Putumayo World 

Music Hour 

Racing Country 

Racing Rocks 

Radio Factor 

With Bill O'Reilly 
Radio Health Journal 

Radio Leftovers (comedy) 

(January 2005)' 
Radio Mixes 

Radio Theatre 

Randi Rhodes Show 

Ray Lucia Show 

Real Estate Insiders 

Relationship Highway 

Retro Stars With 

Dave Stewart - 
The Nineties Show 

Rick & Bubba 

Rick Jackson's 

Country Hall 0f Fame 

Rightbackatcha! 
Ring Talk 

Rob Black & Your Money' 

Robert Scott Bell 

RockLine 

Rock Talk 

With Allan Handelman 

Rockin' '80s' 
Rollye James Show 

Ron Insana Show 

Ross Brittain's 

Weekend Hit Machine' 
Roy Masters 

Rush Limbaugh Program 

Rusty Humphries Show 

Sabor Méxicano 

(cross- border newsy 
Sacred Heart Classics' 

Saturday Broadcast Of The 

Metropolitan Opera 

Saturday Morning 

Sports Talk 

Saturday Night America 

Saturday Night At The '80s' 

Savage 

Scott Shannon's 
True Oldies Channel 

Sean Hannity Show 

70s With Steve Goddard' 
Sirius Lett /RightPatriot 

Sirius NFL Radio' 
Sirius OutO' 

Sirius Talk Central 

Small Business Advocate 

Smooth Jazz Top 10 

Sonrise 

Source 

Performance Racing Network 

Radio Disney 

Superradio Networks 

USA Radio Network 

AMPOL Radio Network 

The Marketing Group 

Performance Racing Network 

02 Broadcasting 

& Mark Ferro 

SRN Broadcasting 

Big Toe Audio 

Performance Racing Network 

United Stations Radio Networks 

Westwood One 

MediaTracks Communications 

All Star Radio Networks 

JamTraxx Media 

Focus On The Family 

Broadcasting 

Air America 

BusinessTalkRadio Network 

Syndicated Solutions (551) 

Western Front Radio Networks 

Creative Broadcast Audio 

Citadel Broadcasting 

Of Birmingham 

Rick Jackson Country 

Reach Media 

Universal Talk Network 

02 Broadcasting 

Talk Radio Network 

Crystal Media Networks 

Allan Handelman 

Communications 
Envision 

Mediatrix 

Westwood One 

Radio Networks 

Talk Radio Network 

Premiere Radio Networks 

Talk Radio Network 

Radio Formula Network 

Sacred Heart Program 

Metropolitan Opera 

Hubbard Radio Network 

Talk Radio Network 

ABC Radio Networks 

Talk Radio Network 

ABC Radio Networks 

ABC Radio Networks 

WestStar TalkRadio Network 

Sirius Satellite Radio 

Sirius Satellite Radio 

Sirius Satellite Radio 

Sirius Satellite Radio 

Small Business Network 

Western Front Radio Networks 

His Biz 

Host 

Brett McMillan 

BB Good 

Khool Aid 

Kerby Anderson 

Brian Juntikka 

Rich Miller 

John Kernan 

Dan Avakian 

Saturdays 

Steven Leventhal 

Dan Storper 

& Rosalie Howarth 

Paul Schadt 

& Cathy Martindale 

Riki Rachtman 

Bill O'Reilly 

Reid Pence. 

Nancy Benson, 

Shel Lustig 

Various 

Unhosted 

Dave Arnold 

Randi Rhodes 

Ray Lucia 

David Hall. Bob Walters 

Stephen Piazza 

Julio Flores 

& Cathi Parrish 

Dave Stewart 

Rick & Bubba 

Rick Jackson 

Tom Joyner 
Pedro Fernandez 

Rob Black 

Robert Scott Bell 

Bob Coburn 

Allan Handelman 

Zander 

Rollye James 

Ron Insana 

Ross Brittain 

Roy Masters 

Rush Limbaugh 

Rusty Humphries 

Ricardo Iglesias 

Various 

Various 

Joe Soucheray 

& Patrick Reusse 

Rusty Humphries 

Todd Pettengill 

Michael Savage 

Scott Shannon 

Sean Hannity 

Steve Goddard 

Various 

Various 

Various 

Various 

Jim Blasingame 

Cathi Parrish 

Kevin Peterson 

Length & Frequency 

1 hour, weekly 

(40 weeks) 

2 hours, 9 -11am ET, 

weekdays 

2 hours, weekends 

2 hours, 2 -4pm ET, 

weekdays 

1 hour, weekly 

2 hours, weekly 

2 hours, Sundays 

1 hour, noon -1 pm ET, 

2 hours, weekly 

1 hour. weekly 

2 hours, weekly 

2 hours. weekends 

2 hours, noon -2pm ET, 

weekdays 

30 minutes, weekly 

1 hour, weekends 

4 hours, weekends 

30 minutes, weekly 

3 hours. 3-7pm ET. 

weekdays 

4 hours, noon -4pm. 

weekdays 

2 hours. 10am- 

noon ET, Sundays 

2 hours, weekly 

2 hours, weekly 

(Fridays- Sundays) 

4 hours, weekdays 

3 hours, weekends 

2 hours, weekends 

2 hours, 1 -3am ET, 

Mondays 

1 hour, 3 -4pm ET, 

weekdays 

3 hours. 1 -4pm ET 

90 minutes,11:30pm ET, 

Monday, Wednesday 

3 hours. 

weekdays /Sundays 

1 hour, weekly 

3 hours, l0am -1pm ET. 

weekdays 

3 hours, noon -3pm ET, 

Saturdays 

3 hours. weekends 

2 hours, noon -2pm 

ET /9 -11am, weekdays/ 

Sundays 

3 hours, weekdays 

3 hours, 4 -7pm ET, 

weekdays 

30 minutes. weekdays 

15 -30 minutes, weekly 

1 hour. weekly 

10am -noon CT, 

Saturdays 

3 hours. 8 -11 pm ET. 

Saturdays 

5 hours, Saturdays 

3 hours, 7 -10pm ET. 

weekdays 

24 hours/day, daily 

3 hours. Mondays - 

Saturdays 

3 hours, weekends 

24 hours/day, daily 

24 hours/day 

24 hours/day, daily 

24 hours/day, daily 

2 hours, 7 -9am ET, 

weekdays 

2 hours. weekly 

2 hours. Sundays 

Target Format 

News/Talk. Sports 

Radio Disney 

CHR/Rhyhmic, Urban 

News/Tall, 

Various 

Country, Christian Country 

Country, Dews/Talk. Sports 

Talk 

Rock, Cla;sic Rock, Classic Hits 

Various 

Country 

Rock. Classic Rock 

Talk 

General 

Various 

CHR /Pop CHR/Rhythmic 

Various 

Talk. News/Talk, Alternative 

News/Tak, Business Talk 

Talk 

Talk 

Hot AC, CHR/Pop 

AC, Rock, Country 

Country 

Urban AC 

Talk, Spc rts 

Talk 

Talk 

Active Rock (Mon.); 

Classic Frock (Wed.) 

Rock formats /FM Talk 

Classic Rock, '80s 

Talk 

Talk 

Oldies 

Talk 

News/Talk. Talk 

Talk 

Spanish News/Talk 

Religioss 

Classical 

News/Talk. Talk, Sports 

Talk 

Hot AC, AC, Oldies 

Talk 

Oldies 

News. talk 

AC, Old es 

Sirius Mellite Radio 

Sirius Satellite Radio 

Sirius Satellite Radio 

Sirius Satellite Radio 

News/Trlk, Talk 

Smooth Jazz 

CHR/Pcp 

Demo 

25 -54 adults 

Kids 2 -5; 

18+ moms 

wdkids 2 -5 

18 -34 adults 

35+ adults 

12+ 

25 -54 adults 

25 -54 adults 

12+ 

18+ adults 

25 -54 adults 

25 -54 adults 

18 -49 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

18 -49 adults 

12+ 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -35 women 

25 -54 adults 

25 -54 adults 

25 -54 adults 

18+ men 

25 -54 adults 

25 -54 adults 

18 -49 adults 

18 -49 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

18 -54 adults 

25 -54 adults 

35+ adults 

18 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

25 -54 adults 

18+ men 

G/L 

community 

25 -54 adults 

25 -54 adults 

25 -54 adults 

18-34 women 

Contact/Title/Phone/E -mail 

Gerry Horn, Director /Sales, 704- 454 -4704; ghorn @lowesmotorspeedwaycom 

Ruth Josenhans, VP /Sales. 972 -448 -3342; ruth.josenhans@abc.com 

Susan Love, VP /Ad Sales. Jones MediaAmerica, 212- 556 -9493; 

slove@mediamerica.com 

Eileen Decker. SVP /National Sales. Dial -Global. 212- 967 -2888: edeckersdial- global 

Brian Juntikka, President/CEO, 239 -277 -1798; polkatimeamerica @aol.com 

Sean Brennen, VP /Marketing. 615 -301 -0001; sean .brennen @themarketinggroup.com 

Gerry Horn, Director /Sales, 704- 454 -4704; ghorn @lowesmotorspeedwaycom 

Andy Whatley, President, 415 -277 -1710: 

andywhatley@q2broadcasting.com 

Steven Leventhal, President, 888- 735 -1995; mail @internettm.com 

Angela Huffstutler, Sales Exec., Putumayo, 800- 995 -9588 x262: angela @putuma' o 

Gerry Horn, Director /Sales. 704- 454 -4704; ghorn @lowesmotorspeedwaycom 

Jim Higgins, EVP /GM, 212- 869 -1111 x231; 

jimhiggins@unitedstations.com 

Peter Kosann, President/Sales. 212 -641 -2037; peterj_kosanneeweshvoodone.com 

Shel Lustig, President, 847 -299 -9500; slustigeemediatracks.com 

Michael Grafman, COO, 800- 765 -4080; michaelg @allstarradio.com 

Richard Baum. SVP /Sales, 312 -558 -1630; richbaum @unitedstations.com 

Brian Neils, Sr. Radio Representative. 719- 531 -3309; neilsbf@fotforg 

Leon Clark, GM, 646 -274 -3086; Iclark @airamericaradio.com 

Jeff Weber, Exec. VP, 203 -422 -2800: jweber@businesstalkradio.net 

Bob Carey, President. 203- 431 -0790: bcarey @syndsolutions.com 

Kevin Hines, Sales Manager, 818 -445 -0154; kevinhines @westernfrontradio.com 

Dave Stewart. President. 800- 322 -3204: in!oLretrostars.com 

Dale Daniels, Sales Executive, 205- 917 -1985; dale.daniels @citcomm.com 

Michelle Jasko. President, Nashville Radio Syndication. 615 -673 -3450: 

nashvilleradio@bellsouth.net 

Don Moore, ABC VP/Multi -Cultural Sales, 312-899 -4181; don.t.moore @abc.com 
Andy Whatley. VP, 415 -277 -1710: andywhatley @g2broadcasting.com 

Andy Whatley, President, 415 -277 -1710; 

andywhatley @g2broadcasting.com 

Bill Crawford, SVP /Operations. 888- 383 -3733: bill@talkradionetwork.com 

Lynn McAdams. SVP/Sales. 310- 266 -4801: lynn @crystalmedianeh.'orks.com 

Allan Handelman. President, 704 -596 -4718; ahshoweevnet.net 

Danno Wolkoff, President, 216-831 -3761; dannow@envisionradio.com 

Jon Cornell. Marketing Manager. 610- 296 -1596: jon @rollye.net 

Peter Kosann, President/Sales, 212 -641 -2037: peterj,kosann @westwoodone.com 

Eileen Decker. SVP /National Sales. Dial- Global. 212- 967 -2888: edecker @dial -global con 

Bill Crawford, SVP /Operations, 888- 383 -3733; bill@talkradionetwork.com 

Dan Metter, SVP, 212- 445 -3926; dmetter @premiereradio.com 

Bill Crawford, SVP /Operations. 888- 383 -3733; bill@talkradionetwork.com 

Michael Norris. VP /Sales, 800- 611 -7414: mnorris @radioformula.us 

Julia Hart, Project Development Coordinator, 314- 533 -0321 x12: 

jhart eesacredheartprogram. org 

Dave Logan, Director/Marketing. Interep. 213- 309 -9372: dave_logan @interep.com 

Jon Ginther, Network Coordinator, 651 -647 -2853; 

jginther @hbi.com 
Bill Crawford, SVP /Operations. 888 -383 -3733: bill@talkradionetwork.com 

Wendy Figliuolo,VP /Strategic Sales, 212 -735 -1117; wendyfigliuolo @abc.com 

Bill Crawford. SVP /Operations. 888- 383 -3733; billeetalkradionelwork.com 

Wendy Figliuolo, VP /Strategic Sales, 212 -735 -1117; wendyfigliuolo @abc.com 

Wendy Figliuolo. VP /Strategic Sales. 212 -735 -1117; wendyfigliuolo @abc.com 

Tracey Page, VP /National Sales, 602 -381 -8200 x209; traceyp@weststarcom 

Susan Love, VP /Ad Sales. Jones MediaAmerica. 212- 556 -9493: 

slove@mediamerica.com 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556 -9493; slove@mediamerica.com 

Susan Love. VP /Ad Sales. Jones MediaAmerica, 212 -556 -9493: slove@mediamerica.com 

Susan Love, VP /Ad Sales, Jones MediaAmerica, 212- 556 -9493; slove@mediamerica.com 
Jim Blasingame, President. 888 -823 -2366; jb @sba.com 

Kevin Hines, Sales Manager, 818 -445 -0154; kevinhines @westernfrontradio.com 
Jim Higgins, EVP/GM, 212- 869 -1111 x 231; 

jimhiggins@unitedstations.com 

'Denotes new program. Continued on Next Page 
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Source 

United Stations Radio Networks 

His Biz 

Orange Productions 

Wilbur Entertainment 

Syndicated Solutions (SSI) 

Talk Radio Network 

Radio Networks 

Host 

Kevin Peterson 

Kevin Peterson 

Sid Mark 

Kenny Sargent 

Steve Shannon 

& DC Chymes 

Barry Farber 

Mike Harvey 

Length & Frequency 

2 hours, weekends 

2 hours, Sundays 

2 hours, weekly 

2 -3 hours, weekly 

4 hours, 6 -10am ET, 

weekdays 

3 hours, 4 -7pm ET 

6 hours, 6pm -mid. 

ET, Saturdays 

Target Format 

CHR, Hot AC 

AC 

Adult Standards 

Talk. Sports 

CHR, Hot AC, Country 

Talk 

Oldies 

Demo 

18 -49 adults 

25 -54 women 

35+ adults 

25 -54 men 

25 -49 adults 

25 -54 adults 

25 -54 adults 

Contactgitle/Phone/E -mail 

Jim Higgins, EVP /GM. United Stations. 212- 869-1111 x231; 

jimhigginsdunitedstations.com 
Jim Higgins, EVP /GM, United Stations. 212- 869 -1111 x 231: 

jimhigginsCdunitedstations. com 

Brian Mark, VP/Sales, 610 -667 -8620; brianmarkadsoundsolsinatra.com 

Eileen Decker, SVP /National Sales. Dial- Global. 212 -967 -2888: edeckergedial- globalcom 
Bob Carey, President, 203 -431 -0790: bcarey@syndsolutions.com 

Bill Crawford. SVP /Operations. 888 -383 -3733; billeetalkradionetwork.com 

Eileen Decker, SVP /National Sales. Dial- Global, 212 -967 -2888; edeckerddial- globalcom 

k Radio Stephan Productions Doug Stephan 3 hours, 6 -9am ET, Talk, News/Talk. Business Talk 25 -54 adults John Murphy, Talk Radio Specialist, Dial- Global, 212- 967 -2888: 

untdown Show Saturdays jmurphyddial- globalcom 
mmy Bruce Show Talk Radio Network Tammy Bruce 3 hours, noon -3pm ET/ Talk 25-54 adults Bill Crawford, SVP /Operations, 888-383-3733; billCdtalkradionetwork.com 

7 -10pm, weekdays/ 

Saturdays 

xasA &M Clear Channel Sports Dave South Varies Various 18+ adults Bob Merril. Manager. 713- 212 -8590; bobmerrildclearchannel.com 

FootbdNBaskefball 

The Beacon Ken Mills Agency Austin Harris 1 hour, weekly Hot AC 25-34 women Ken Mills, Director. 763- 513 -9988; publicradio@hotmail.com 

(public affairs /music) 
The Classics United Stations Radio Networks Steve Downes 2 hours, weekends Classic Rock, Oldies 25 -54 adults Jim Higgins. EVP /GM, United Stations. 212 -869 -1111 x231; 

jimhiggins@ unitedstations. com 

The Drive With CJ Silas Fox Sports Radio CJ Silas 4 hours, 3 -7pm ET. 

weekdays 

Sports/Talk. Sports 25 -54 men Tom Repicci, Sales Manager, 818-461-8617; trepicci'premiereradio.com 

The Herd 

V /dh Colin Cowherd 

ESPN Radio Colin Cowherd 3 hours, weekday 

middays 

Sports/Talk 18 -49 men Mike Connolly. VP /Ad Sales. 212 -735 -1747; michaelt connollydabc.com 

The Masters Westwood One John Tautges Varies Sports /Talk 25 -54 adults Peter Kosann. President/Sales, 212 -641 -2037: peter) kosanngwestwoodone.com 
& Mitch Voges 

The Movie Show On Radio Liberty Broadcasting Mike Mayo 2 hours, 4 -6pm. Talk 25 -54 adults Marlene Cadillo, Advertising Sales Coordinator, 973 -438 -8258: 

& Max Weiss Saturdays marlenecadillodlibertybroadcasting .com 
The Road United Stations Radio Networks Bobby Mitchell 2 hours, weekends Country 25 -54 adults Jim Higgins, EVP/GM, 212 -869 -1111 x231; jimhiggins ®unitedstations.com 
The Tour Bus Wilbur Entertainment Ralph Sutton & Stacey X 3 -4 hours, weekly Rock 18 -49 men Gary Schonfeld, PresidenU'MediaAmerica, 212- 302 -1100; gschonfelddmediaamerica.com 
The Vault' Allalo Communications Concept show 1 hour, weekly Rock, Active Rock 18 -24 adults Marc Aflalo, President/CEO. 514- 262 -6532; inlogafIalo.com 
Tnis Week 

In College Football 

EBN Larry Ness 

& Fred Wallin 

1 hour. 11am -noon ET, 

Saturdays 

Talk, Sports/Talk 25 -54 men Patricia Harvey, Director /Affiliate Relations, 214- 618 -0680: patriciadmatrixmediainc.com 

This Week In Pro Football EBN Larry Ness 

& Fred Wallin 

1 hour, 6- 7/11am -noon, 

Sundays 

Talk, Sports/Talk 25 -54 men Patricia Harvey, Director /Affiliate Relations, 214- 618 -0680; patriciadmab-ixmediainc.com 

Thunder Road United Stations Radio Networks Steve Mitchell 2 hours. weekends Country 18 -49 adults Jim Higgins, EVP /GM. 212- 869 -1111 x231: 

(music, NASCAR) jimhiggins @'unitedslations.com 

Tim Brando Show Sporting News Radio 'Dm Brando 3 hours, 3 -6pm ET, Sports/Talk 25 -54 adults Chuck Duncan /Jennifer Williams, EVP /Affiliate Relations, 847- 400 -3110; 

weekdays cduncan4spofingnews.com 
Tom Gresham's Gun Talk Cane River Publishing Tom Gresham 3 hours. 2 -5pm ET, 

Sundays 

News/Talk, Talk 25 -54 adults Tom Gresham. President. 318- 352 -4590: tom @guntalk.com 

Tom Joyner Morning Show Reach Media Tom Joyner 4 hours. weekdays Urban AC 25-54 adults Don Moore. ABC VP/Multi- Cultural Sales. 312 -899 -4181; don.tmooredabc.corn 
Tenia's Kitchen Creative Voice & Media Tonia King 1 hour. weekly Various 25 -54 adults Tonia King, owner, 978- 544 -3205; tomárjazzvariations.com 
Tony Snow Show' Fox News Radio Networks Tony Snow 3 hours, 9am -noon ET, 

weekdays 

News/Talk 25 -54 adults Jennifer Lingua, Manager /Affiliate Relations, 212- 301 -3544; jennifer.linguagfoxnews.com 

Travel Today' Syndicated Soluticns (SSI) Peter Greenberg 2 hours. weekends Talk. various music formats 25 -54 adults Bob Carey, President, 203 -431 -0790; bcarey @syndsolutions.com 
Trends, Taste And Travel Cy Emerus Inc. Cy Emerus 2 hours, 8 -10am ET, 

Saturdays 

News/Talk. Talk 25 -54 adults Gary Hummel, Director/Marketing, 724- 615 -1401; gary®cyemerus.com 

Trip 'N Tyme EBN Justin Tripp, 

Justin Tyme, others 

3 hours. 5 -Sam ET, 

weekdays 

AC, Hot AC, Country 18 -49 adults Patricia Harvey, Director /Affiliate Relations, 214 -618 -0680; 

patriciadmatrixmediainc.com 
TRL Weekend Countdown MTV Radio Network Damien Fahey 3 hours, weekends CHR /Pop 12 -34 demos Peter Kosann, President/Sales, 212 -641 -2037; peterLkosanndwestwoodone.com 
TRL Weekend MTV Radio Network Ouddus 2 hours, weekends CHR /Rhythmic, Urban 12 -34 demos Peter Kosann, President/Sales. 212 -641 -2037: peterj_kosannígrvestwoodone.com 

Countdown Rhythmic 

Troy Aikman Show Sporting News Radio Troy Aikman, 1 hour, 5 -6pm ET, Sports/Talk 25 -54 adults Chuck Duncan/Jennifer Williams, EVP /Affiliate Relations. 847- 400 -3110: 

Bruce Murray Thursdays cduncanCdsportingnews.com 

(football season) 

12 -Inch Saturday Night MannGroup Radio Services Lara Scott 4 hours, weekly Hot AC, '80s 25 -54 adults Eileen Decker. SVP /National Sales. Dial- Global, 212- 967 -2888; edecker(ddial- global corn 

('80s remixes) 

Unfiltered Air America Lia Winstead, Chuck D.. 

Rachel Maddow 

3 hours, Barn-noon ET, 

weekdays 

Talk, News/Talk, Alternative 25 -54 adults Leon Clark, GM, 646- 274 -3086; Iclarkdairamericaradio.com 

University Of Florida Clear Channel Sports Mick Hubert Varies Various 18+ adults Mark McCauley. Sales Manager. 407- 916 -8404: markmccauleyCdc/earchannel.com 

FootbalUBasketball 

Urban AC Countdown Walt "Baby" Love Productions/ Walt "Baby" Love 2 hours, weekly Urban AC 25-54 adults Eileen Decker, SVP /National Sales, Dial- Global, 212 -967 -2888; edeckerCddial- globalcom 
With Walt "Baby " Love Excelsior Radio Networks 

USA Music Magazine American Urban Radio Networks John Monds 2 hours. weekends Urban AC 25 -54 adults Vernon Wright. SVP /Sales, 212- 883 -2100: vwrightgaurn.com 
VH1 Weekty Rewind VH1 Radio Network Rachel Perry 3 hours, weekly AC. Hot AC 25 -54 adults Peter Kosann, PresidenUSales, 212 -641 -2037: peterLkosanncdwestwoodone.corn 

& Aamer Haleem 

Vie.vpoin!s MediaTracks Communications Christopher Michael 30 minutes, weekly General 25 -54 adults Shel Lustig. President. 847- 299 -9500; slustigídmediatracks.com 
& Sandy Hausman 

Walking Exploration Travel Radio International Patricia Lawrence 30 minutes, 13 weeks Talk, News/Talk 12+ Patricia Lawrence, Executive Producer, 877 -662 -8747; adventuresgtravelradio.com 
Of Historic Germany' 

Wad St. Journal Wall St. Journal Radio Network Michael Wallace 1 hour. News, News/Talk, Sports 25 -54 adults Nancy Abramson. Director /Affiliate Relations, 212 -597 -5601: 

This Morning weekday mornings nancyabramsonddowjones.com 

Watchdog On Wall Street Talk Radio Network Dick Markowski 2 hours, 8 -10am ET. Talk 25 -54 adults Bill Crawford, SVP /Operations, 888- 383 -3733; billdtalkradionelwork.com 
Saturdays 

Wayne Manor' Wilbur Entertainment Stephen Wayne 5 hours. weekly Rock 18 -49 men Adam Wilbur, President. 831- 429 -2050: adamwilbur ivilburentertainmentcom 
Wendy Williams Experience Superradio Networks Wendy Williams 4 hours, weekdays Urban. Urban AC, CHR/Rhythmic 18 -49 adults Susan Love, VP /Ad Sales, Jones MediaAmerica, 212 -556 -9493; slove®mediamerica.com 
Whitney Allen With X Radio Networks Whitney Allen 1 hour. weekdays Country 18 -49 adults Eileen Decker. SVP /National Sales. Dial- Global. 212 -967 -2888: edeckerddial- globalcom 
America's Hollis( 

Wink Martindale Music Of Your Life Wink Martindale 10 -noon, weekdays Adult Standards 45+ adults Phyllis Katz, Ad Sales, 212 -947 -0049: mylradiodaol.com 
Radio Network 

Women Of Country' Da Silva Group Michelle Wright 1 hour, weekly Country. Classic Country 25+ adults Rui Da Silva, President. 780- 462 -7388: ruiddasilvagroup.com 
Woodsongs Kids' Poet Man Records USA Michael Johnathon 1 hour, weekly Americana -Triple A 12+ Tammy Farley. VP/Marketing, 859- 255 -5700; radiorwoodsongs.com 
Woodsongs Old Tinte Poet Man Records USA Michael Johnathon 1 hour. weekly Americana- Triple A 25 -54 adults Tammy Farley, VP /Marketing, 859- 255 -5700: radioiwoodsongs.com 
Radio Hour 

World Cafe WXPN Radio Network David Dye 2 hours, 2 -4pm ET, 

weekdays 

Public Radio. Americana 25 -54 adults Rolanda Myers, Traffic Manager, 215- 573 -3336; rolandadxpn.org 

Woad Chart Show Radio Express Lara Scott 2 hours, weekends CHR 15 -30 demos Jessica Lazny, VPiSales, 818- 295 -5800: jessicaCdradioexpress.com 

World Music Series 

(live concerts) 

Malibu II Broadcasting Various 60 -90 minutes. 

bi- monthly 

Smooth Jazz 25-54 adults Roger Lifeset, President. 818- 991 -7732: pppromodweblvnet 

XM Public Radio' XM Satellite Radio Bob Edwards. others 24 hours/day, daily Public Radio, Americana 25 -54 adults D. Scott Kamedy. SVP/Sales & Marketing Solutions. 646 -443 -8920: 

dscott. karnedy4xmradio. com 

You Heard It Here First!' Western Front Radio Networks Fred Wallin 1 hour. weekly Sports/Talk 18 -34 adults Kevin Hines, Sales Manager. 818- 445 -0154: kevinhines vestern/rontradio.com 
& Jose Lambiet 

Your Weekend With WestStar TalkRadio Network Jim Brickman 3 hours. weekends AC. Soft AC 25 -54 adults Tracey Page. VP /National Sales. 602- 381 -8200 x209; traceyp(weststarcom 

Jim Brickman 

'Denotes new program. 
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BRIDA CONNOLLY 
bconn olty@radioandrecords. com 

TECHNOLOGY R &R September 17, 2004 

Telos Wants To 
Get FM Surrounded 
Audio -tech company says it can add `wow' to HD Radio 

Telos Systems is aggressively making the radio 
rounds these days. It had a booth at the R &R Conven- 
tion, it was at the Conclave in July, and it'll be at the 
NAB Radio Show next month. What all this activity is 
about is a new Telos project: 5.1 surround sound for 
digital FM radio. 

Omnia Audio has been a division 
of Telos since 1992, and Omnia Pres- 
ident Frank Foti - an ex -radio guy 
who was, among other 
things, chief engineer of 
WHTZ /New York dur- 
ing its legendary worst - 
to-first run in 1983 - has 
been describing the won- 
ders of FM surround far 
and wide. That's because, 
as Foti and Telos freely 
acknowledge, they need 
the support of radio and 
the record labels to get HD Radio 
creator iBiquity to go along with the 
surround -sound plan. 

I recently spoke with Foti about 
his hopes for the technology and 
what he thinks it could do for radio 
and the music industry. 

A two-year window is plenty of 
time to convince the record labels 
that they're sitting on not tens of mil- 

lions, but probably hun- 
dreds of millions of dollars 
in catalog that can be reis- 

sued, in all formats of 
music. I realize they're not 
going to do that overnight, 
but I do think there is a 

way to jump -start broad- 
casters. 

Foti Wé ve already opened 
up informal chats with a 

couple of program syndicators that 
would be willing to license, let's say, 
the top 1,000 titles in each radio for- 
mat. Then they could provide DVD 
Audio libraries to broadcasters, so 
that - let's say, just for the sake of 
discussion - if, at the first of next 
year, we were to flip the switch and 
allow multichannel broadcasting, a 

radio station would have plenty of 
content. 

We have to plant the seed and get 
it on the air. Then, as the radios be- 
come available, we'll be whetting 
the appetite of the consumer, who 
is the ultimate goal in this whole 
thing. The image I have in my mind 
is for a consumer to wake up and 
say, "You know, Martha, it's kind of 
rainy today. I hear there's this mul- 
tichannel radio available. I'm going 
to Best Buy, I'm gonna get me one 
of these radios, and we'll have a lis- 

ten to it." If we can do that by hav- 
ing content and the transmission 
technology in place first, the whole 
concept of digital radio has a chance 
to succeed. 

Ultimately, it's a win -win -win 
scenario. The labels would win be- 
cause, as the new technology gains 
popularity, they'll have reason to is- 

sue back catalog and new releases 
in surround. Broadcasters will win 
because the eventual goal is to draw 
listeners back and allow radio to 
maintain its competitiveness with 
other delivery methods. The receiv- 
er manufacturers will win because 

4 

Frank 

R &R First, without getting too tech- 

nical, what exactly do you have here? 
FF: What we have, and what 

we're affectionately calling either 
the "killer app" or "putting the wow 
back into radio," is the capability of 
allowing FM radio to grow from 
being stereo into being 5.1 multi- 
channel surround sound. This re- 
quires that the broadcast station add 
the new HD Radio capabilities as 
developed by iBiquity 

What the technology basically 
does is use the digital channel that's 
created by iBiquity to transmit a dig- 
ital signal that contains the existing 
stereo programming, along with in- 
formation that will re -create in a ra- 

dio the full 5.1 multichannel listen- 
ing experience. 

R &R: But there's not a lot of 5.1 au- 
dio product out there. 

FF: You're right, there's not, but 
from where I'm sifting, if I were to 
have a crystal ball, I'm viewing it in 

the following way: While we have 
the capability and the hardware in 
prototype form, to bring it to life, to 
bring it to where a consumer would 
have access to it, is going to take 18 

months to two years. 

they'll sell more radios, and better 
radios. Ultimately, the listeners will 
win because they'll be getting a bet- 
ter product. 

R &R: Have you been in talks with 
iBiquity? 

FF: I've had many business- slash- 
friendly discussions with iBiquity 
CEO Bob Struble about that fact that, 
if they want to see HD Radio be- 
come successful, they need to offer 
what we call a "wow factor" for FM 

and AM. Anyone who's had a 

chance to do an A -B comparison of 
the HD AM system and analog AM 
sees there's a wow factor there. It's 
fabulous -sounding. The audio is 

comparable to FM stereo. 
For FM, the technology is better 

than the system that we're using 
now, but to the untrained ear, the im- 
provement is a small increment. Be- 

ing able to offer multichannel sur- 
round adds a wow factor to the FM 
system. And, in this day and age, 
consumers are drawn to something 
that gives them a wow. 

"We need 

broadcasters to help 

promote this 

technology and 

adopt it." 

If you look at the recent past and 
the things that people gravitate to, 

there's a wow factor to them. Peo- 
ple are jazzed by the Apple iPod. 
And satellite radio - whether or not 
terrestrial broadcasters want to ac- 

knowledge it, people are starting to 
pay attention to it. So digital radio 
needs a wow factor, and we believe 
that 5.1 multichannel audio is the 
wow factor for HD FM. 

R &R It's that big a difference? 

FF: Oh, yes. When we started 
kicking this around, which was al- 
most a year ago, I remember think- 
ing, "You know, I'm an old stereo 
guy." Since I do so much develop- 
ment in stereo, I wondered, "What's 
the big shakes in all this ?" Then I sat 

Altnet: We'll Sue You Right Back! 
Altnet, owned by KaZaa partner company Brilliant Digital 
Entertainment, has sued the RIAA and various of its cur- 
rent and former executives, tech company Loudeye and 
its subsidiary Overpeer and digital- rights company Media - 
Sentry, alleging that, in the process of offering spoofed files 
on P2Ps KaZaa and Grokster, the defendants infringed on 
Altnet's 'TrueNames" file- naming algorithm. 

Altnet piggybacks on KaZaa and Grokster to distribute content on 

the P2Ps, side by side with infringing offerings. It offers a little music 
and a lot of games, but everything it offers is licensed and legal. So 
why is Altnet so agitated about P2P spoofing, in which content owners 
offer damaged or inaccurately labeled files on P2Ps with the aim of 
wasting outlaw downloaders' time? 

It's possible that the RIAA and others are infringing on Altnet's 
patented algorithm; that's for the courts to decide. But Altnet's 
announcement of the suit said this: "Altnet alleges that [spoofing] has 
inhibited the growth of P2P for legitimate file- sharing that benefits 
copyright holders (which Altnet advocates) and thereby has injured its 

business." 

So Altnet is saying that by using spoofing to make illegal downloads 
less appealing, the content owners are messing with the P2Ps' - and, 

thus, Altnet's - biggest draw. Altnet apparently believes content 
owners are obliged to make their top -quality material freely available for 
theft so Altnet's less desirable content can find an audience. 

Altnet CEO Kevin Bermeister makes it clear that the refusal to play 

ball is a big issue: "Altnet has built its business to directly address the 
modem moral dilemma of digital copyright infringement, yet their failure 

to establish - or embrace - legitimate, consistent and competitive 

business practices delays the day when we will both see significant 
revenue from this incredible distribution stream." 

Of course, the RIAA's member labels are already addressing the 
P2P- created "modem moral dilemma" with their own legal digital 

distribution and without the help of Altnet and its P2P buddies, and the 

major labels have shown no inclination whatever to use Altnet's rights 
protection and payment systems instead of their own. No wonder Altnet 
is annoyed. 

and listened to this thing. It knocked 
me over. 

I have purchased quite a few 
DVD Audio discs and SACDs, and 
I've set it up in my apartment where 
I can sync the CD up to the DVD 
Audio disc and go back and forth, 
and the difference is startling. 
There's some mixes out there that'll 
knock you off your feet. 

We had it running at the R &R 

Convention. We had jingles and pro- 
mos, and we did a multiperson 
morning show. Those added ele- 
ments, where things are all around 
you, draw you in. There's a sublim- 
inal engagement that happens that 
makes everything so exciting. If it's 
music, if it's hearing a radio -station 
jingle where the sweeper is buzzing 
all around your head, it brings back 
the excitement, from a technological 
point of view, that I feel has been 
missing in terrestrial radio. 

R &R: Will this be compatible with 

older consumer equipment? 
FF: One of the tremendous advan- 

tages of this technology is that it's 
backward-compatible. If you have a 
radio that plays multichannel 
sound, you'll get multichannel 
sound. If you do not have a multi- 
channel radio, you'll hear stereo as 
a normal stereo radio would play it. 
If you have mono, you'll hear nor- 
mal mono. 

The technology we're working 
with and developing is the only one 
that will maintain true s ereu for ste- 
reo sound and true multichannel 

sound. I say that because there are 
other technologies out there that'll 
do surround sound, but they corn- 
promise the stereo sound, as well as 
compromising the surround sound. 
To me, that's a double negative. We 

live in a technological world today 
where we should be able to have the 
best of everything, and being able to 
do surround sound on radio fits 
right in. 

Think back to when FM went ste- 
reo. Just about every FM station was 
convincing us that it was stereo. The 
top -of- the -hour ID would be the call 
letters and - if itwasa station that's 
near and dear to my heart - it 
would be, "WHTZ, FM stereo." You 
heard the word stereo all the time. 

Broadcasters need to recognize 
that if you're going to broadcast dig- 
ital, you have to promote HD Radio 
or HD surround. Unless we let con- 
sumers know and tell them the sto- 
ry, they're not going to know it's 
there. 

R&R I imagine that when the labels 

committed to DualDisc at HARM last 
month, that was encouraging. CD- 
DVD hybrids includea 5.1 track almost 

by definition. 
FF: That is a very good step in the 

right direction, We need broadcast- 
ers to help promote this technology 
and adopt it. If we're able to have 
even a small say in the matter, we're 
going to make every effort to do so, 
so the technology is successful, and, 
ultimately, it ends up being for the 
betterment of radio. 
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FEARLESS STONE S- Curve/EMl artist Joss Stone recently did a show at Universal Citywalk in Orlando as part of the 

Nokia Presents Hard Rock Live concert series, which airs on MN and is produced by Fearless Entertainment. Seen here 

following the kick -ass show are (l -r) Fearless CEO Brian Murphy, S -Curve Marketing Director Amy Tourna, Fearless Exec. 

Producer Christina Hull, Hard Rock Cafe International Director/Marketing Brian Siemienas, Stone and M7V Networks VP/ 

Music Programming Amy Doyle and Manager /Music Programming Tuma Basa. 

Sony 
Continued from Page 1 

"The addition of the CEO title 
recognizes Donné s many contribu- 
tions," said Sony BMG CEO An- 
drew Lack, to whom Ienner reports. 
"From building Columbia Records 
Group into one of the most impres- 
sive organizations in the history of 
the music business to successfully 
leading all of Sony Music's U.S la- 

bels, he has repeatedly proven him- 
self to be a strong leader and a 

highly effective strategist." 
Anthony, who was named Sony 

Music Entertainment's Exec. VP in 
1994, will report to and work with 
lenner on all aspects of the manage- 
ment and operation of the Sony Mu- 
sic Label Group. As Sony BMG's Exec. 

VP, she will continue to report to Lack 
and oversee government relations. 
She will also serve as the company's 
liaison on legislative and legal issues. 

Anthony joined the company in 
1990 as Sr. VP Prior to that she was 

a partner in the entertainment law 
firm Manatt, Phelps, Rothenberg 
and Phillips. 

"I first met Michele over 15 years 
ago, when she was the lawyer for 
Alice In Chains and I wanted to 
sign the band to Columbia," Zenner 

said. "I was deeply impressed with 
her broad -based understanding of 
both the creative and business sides 
of the industry, and after our very 
first meeting I started pushing for 
her to join Sony. 

"Over the years, she has proven 
time and again that my instincts 
were correct. From playing a piv- 
otal role in the signing of key art- 
ists to making invaluable contribu- 
tions to the management of the 
company, she's been a major asset 
to Sony and to the industry as a 
whole. I couldn't be more pleased 
that we'll be working together more 
closely than ever as we continue to 
build on the company's stature as 
a leading force in entertainment." 

In related news, Tim Prescott has 
been named Exec. VP /Chief Mar- 
keting Officer for Sony BMG. 
Prescott, who previously held a 

similar position at BMG, will be 
based in New York and report di- 
rectly to Lack. 

Reporting directly to Prescott 
will be the existing Sony Music En- 

tertainment International Market- 
ing team and regional marketing 
staff and the current BMG Global 
Marketing Group. Prescott will also 
have a direct marketing relation- 
ship with all Sony BMG operating 
companies, labels and label interna- 
tional- marketing personnel world- 
wide. 

'Tim brings to Sony BMG an out- 
standing record of achievement and 
a unique understanding of the dy- 
namics that shape music markets 
around the world," Lack said. "I am 
confident that he will be a driving 
force for Sony BMG as we leverage 
our vast resources to bring our art- 
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EXECUTIVE ACTION 

Smith Set As KSEQ/Fresno, KI00/Visalia OM /PD 

lexa Smith has been named OM/PD of Buckley Broadcasting's CHR/ 
Pik Rhythmic KSEQ/Fresno and Classic Rock KIOONisalia, CA, ef- 
fective Sept. 27. She was previously Asst. PD /MD /middayer at Rose City 
Radio CHR/Rhythmic KXJM /Portland, OR. 

"This is truly a dream come true," Smith said. 'So many excellent pro- 
grammers have gotten their start in the Fresno area; it's like heritage - 
radio training ground. I have been lucky to have already trained under 
great programmers such as [KXJM PD] Mark Adams, who is also an 
awesome teacher." 

Smith got her radio start as an intern at KMJI, KSFM & KSMJ /Sacra- 
mento and eventually worked her way up to Production Director and week- 
end air talent. She then landed her first full -time on -air position, working 
middays at XHTZ/San Diego. That led to her being named to MD and 
midday posts at KHZZ/Sacramento. W PYO /Orlando and KXJM. 

Kelly Named Infinity Records/Nashville VP 

Infinity Records/Nashville has tapped Joe Kelly as VP /National Pro- 
motion. Formerly VP of Blue Diamond Records, Kelly will head a new 

regional promotion department currently being assembled. 
Prior to his stint with Blue Diamond Kelly was Southeast Regional for 

Platinum Entertainment. 

Copps 
Continued from Page 1 

may use the court decision as an ex- 
cuse to end competition analysis 
completely," he said. 

Appearing on a panel at the con- 
ference, Copps' Sr. Legal Adviser, 
Jordan Goldstein, said, "Flagging 
makes sure there is a backstop. That 
shouldn't go away." 

Commenting on these concerns, 
FCC Media Bureau Chief Ken 
Ferree told R &R, "The commission 
voted on an item to end flagging 

once the new rules went into effect, 
because the competition concerns 
were addressed in the rules. In our 
opinion, those conditions have now 
been met. The bureau has no au- 
thority to override a commission 
decision." 

Media Bureau Special Adviser for 
Media Ownership Erin Dozier said 
that with or without the red -flag pro- 
cess, the bureau always has the au- 
thority to scrutinize proposed trans- 
actions and does consider the effect 
proposed sales will have on markets. 

ists' music to the broadest possible 
audience around the globe." 

Before to being named Chief 
Marketing Officer for BMG in early 
2003, Prescott served as head of 
BMG's Asia Pacific Region. He 
joined BMG as Managing Director 

of BMG Australia and New Zealand 
in 19%, having previously held sev- 
eral senior management positions in 
marketing, promotions and A &R at 
Sony Music and PolyGram Austra- 
lia. He began his career in 1979 at 
CBS Records /Sony Music Australia. 

10 i 

red Formate 

Wóüldñ't 
but 

rather 
call a professional? 
When you need help with programming, call a radio professional. At Jones Radio Networks, our professionals 
have years of experience in big and small markets across America. We understand your problems because 
we've solved them before. 

Call us. We'll deliver programming that's right for you, whether it's 24 Hour Formats, music libraries, 
logs, or a whole new format. 

When you need programming call a professional at Jones Radio Networks. 

800.609.5663 

Song -by -Song Music Music On Hard Drive Chartbreakere Weekly Hit COs 
RADIO 
NETWORKS. 

die. Ram 
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Radio 
PRAIRIE RADIO introduces Pop 

Radio, a new hybrid AC format, avail- 
able to stations as a music -log ser- 
vice. It features music from the '70s, 
'80s and '90s. For more information, 
contact Peter Oleshchuk at 317 -695- 
2530. 

Records 

81G3 RECORDS enters into a dis- 
tribution and license agreement with 
EMI Music Marketing. Big3 releases 
will be distributed by EMI domestical- 
ly, and the arrangement allows EMI 

to license Big3 product international- 
ly. Additionally, the Big3/EMI relation- 
ship includes the opportunity for EMI 
to enter into subdistribution arrange- 

ments with Eig3 for distribution of un- 
affiliated labels. 

National Radio 
ABC RADIO on Sep:. 16 -19 will pro- 

duce a one -hour special celebrating 
the 2004 Emmy Awards. For more in- 

formation, contact Joe Lyons at 212- 
576 -2700, ext. 237. 

JONES RADIO NETWORKS on 
Sept. 22 presents Live oy Request Star- 
ring John Fogerty, a two-hour simulcast 
with A &E. For more information, con- 
tact Sarah Beatty at 800-426-9082. 

WESTWOOD ONE on Oct. 4 
launches "Access Hollywood Update," 
a daily, one -minute entertainment - 
news feature hosted by Nancy O'Dell 
and Billy Bush. For more informalon, 
contact Peter Sessa at 212 -641 -2053. 

Changes 
Records: Buena Vista Music Group 
promotes Carolyn Javier to VP/ 
Business Affairs ... Warner/ 
Chappell Music announces Neil 

Gillis as Sr. VP /Creative Music So- 

lutions. 

Nat'l Radio: The U Network de- 
buts on college campuses through- 
out the U.S., Canada and the U.K. 

Minyard 
Continued from Page 3 

his 35 years in Los Angeles mom - 
ing radio. In fact, over the span of 
his first 17 years with the station, 

there were only four ratings books 
in which his morning show was 
not ranked No. 1 in Los Angeles. 
His shoes will be very difficult to 
fill 

BUSINESS BRIEFS 
Continued fron Page 6 

using "Progressive Talk "; he called the move "sneaky" WTDY PD. /morning host John "Sly" Sylvester said, "You 

can't trademark something you don't have up on the air." He added that WTDY has no plans to stop using the 
positicner. 

Border Media Partners Secures New Funding 
Border Media Partners, led by co- founder and President Tom Castro, has secured $85 million in funding that 
will not only enable BMP to pay for its recent acquisition of eight radio stations in Texas from Amigo 

Broadcasting, but will also let BMP extend its borrowing capacity to $200 million. Castro told R &R that $70 
million of the new funding is coming from Vestar Capital Partners, a new investor in BMR Vestar will now be 
represented on BMP's board by Ken O'Keefe, formerly President/COO of Clear Channel Radio. 'We can 
borrow $1.30 for every dollar," Castro said. "This is a nice vote of confidence in the company, and we look 
forward to buying more stations. This has been a tough year for the industry, but we've been able to grow 
nicely in our markets. [Vestar's] is the biggest single equity investment that has been made this year, and, 
hopefully, this is a sign that investors will be willing to step up to the plate and put some more money into this 
industry." 

Sirius Marks Nasdaq Anniversary 
Sirius Satellite Radio President/CEO Joe Clayton on Sept. 13 presided over Nasdaq's opening as the New 

York -based satcaster marked its 10th anniversary on the exchange. Sirius was founded in 1990 as CD 

Radio and went public in September 1994. Having changed its name to Sirius, the company launched its 

nationwide satellite radio service on July 1, 2002. Sirius has been one of Nasdaq's most active traders in 2004, 
with an average daily volume of nearly 31 million shares. 

In other news from Sirius, ABC -TV's Monday Night Football co-anchor and former Oakland Raiders coach 
John Madden will provide commentary for the NFL Channel's Stadium Tailgate Show, which airs Sundays 
during the football season before the satcaster's coverage of NFL games. Additionally, Baltimore Ravens head 

coach Brian Billick, New York Jets head coach Herman Edwards, Washington Redskins running back Clin- 
ton Portis and Oakland Raiders defensive lineman Warren Sapp have signed on to make regular contributions 
to the channel throughout the NFL season. 

Continued on Page 23 

POINT A POINT B 

mar- ket -ing Imär'ki'ting). n. I. getting the message from point a to point b. 

NOBODY DOES IT BETTER. 

Po I N T- T o- Po t N T 
D R E C T M A R K E T I N G S O L U T I O N S 

GREAT CLIENTS. GREAT MARKETING. 

MARK HEIDEN 970-472 -0131 
RICK TORCASSO 972- 661 -1 361 

ELIZABETH HAMILTON 703- 757 -9866 
MARK VERONE B47 -705 -2046 

WWW.PTPMARKETING.COM 

DIRECT MAIL. TELEMARKETING. 

FCC ACTIONS 
Continued from Page 6 

FCC Fines Another Florida Pirate 
Tampa resident Fritzner Simon has been fined $10,000 by the 

FCC after he confessed to operating an unlicensed FM station in 

the Tampa area at 87.9 MHz. The FCC also detected an illegal radio 

station operating on 102.1 MHz from a home where Simon's car was 
parked, but Simon claimed his wife and her friend were driving the car 
that day and that the parked car was not his. Meanwhile, the FCC 
cancelled a $10,000 penalty it imposed against Brooklyn, NY -based 
Hip Hop Corp. after the company proved that it was not the operator 
of the Tampa pirate station. 

Yahoo 
Continued from Page 3 

Yahoo CEO Terry Semel said, 
'Yahoo is committed to being a ma- 
jor player in digital music. This 
combination bolsters our strategy to 
capture the largest audience of con- 
sumers as they make the shift to 
digital music and supports Yahoo's 
goal to give consumers the greatest 
choice, control and flexibility in how 
they interact with their music." 

Musicmatch founder and CEO 
Dennis Mudd said, "We are very 
pleased to be joining the Yahoo 
family. By combining assets with 
Launch, we believe that Music - 
match will have an even stronger 
position to take advantage of the 
rapidly growing digital -music seg- 
ment." 

After the deal doses, expected in 
Q4, Musicmatch will be a wholly 
owned subsidiary of Yahoo. 

REVENGE OF THE 'SOS Sirius recently held a party in New York to 

welcome original MN Vis Mark Goodman, Alan Hunter and Nina Blackwood 

as hosts on its Big '80s channel. Besides '80s tunes spun by Sirius DJ Kurtis 
Blow, partygoers enjoyed performances by The Motels' Martha Davis; Benin's 

Terri Nunn; Dave Wakeling of The English Beat and General Public; and Night 

Ranger members Jack Blades, Kelly Keagy and Jeff Watson. Seen here are (l -r) 

Nunn, Davis and Blackwood. 
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MUSIC 
CHOICE. 
30 million homes 

27,000 businesses 

Available on digital cable and DirecTV 

Damon Williams 646- 459 -3300 

HIT LIST 

Seth Neiman 
CHRISTINA AGUILERA Hello (Follow Von I 

CIARA 1 /PETEY PABLO Goodies 

JESSE MCCARTNEY Beautiful Soul 

CHRISTINA MILIAN 1 /JOE BUDOEN Whatever 

NELLY I /CHRISTINA AGUILERA Tilt Ya Fend Back 

STELLAR PROJECT Get (Ip Stand Up 

SKYE SWEETNAM I Don't Care 

TERROR SQUAD Lean Back 

USHER I /ALICIA KEYS My Boo 

UTADA Easy Breezy 

SOFT ROCK 

Seth Neiman 
ALICIA KEYS If I Ain't Got You 

LUTHER VANDROSS 1IBEYONCE The Closer 

R&D & HIP -HOP 

Damon Williams 
CrlINGY Ralla Baby 

CRIME MOB I/SCRAPPY Knack If You Buck 

JA RULE I/R.KEILY 8 ASHANTI Wonderiul 

LIL WAYNE f/MANNIE FRESH Go DJ 

LL COOL J In AURELIUS Hush 

RELAY I /CHRISTINA AGUILERA Tat Ya Head Bark 

R KELLY I Ares' Night (Treat Her Like Heaven) 

SNOOP DOGG I/PHARRELL Drop It Like ds tirn 

TALIB KWELI I/MARY J. BEIGE I Try 

USHER 1 /ALICIA KEYS My Boo 

RAP 

DJ Mecca 
GAME 1/S0 CENT Westside Story 

JADAKISS 1/STYLES Why, 
JIM JONES f /JUELZ SANTANA Crank Musik 

JUVENILE 1/WACKO Nolia Clap (Remix) 

PETE ROCK I/SKILLZ One MC And One DJ 

PITBUII Lill JON 305 Anthem 

TERROR SQUAD 1/MASE 8 EMINEM Lean Back 

TRICK DADDY 1/111 JON Let's Go 

ROCK 

Gary Susalis 
DOGFIGHT Standrag SUIT 

SEVENDUST Face To Face 

ALTERNATIVE 

Gary Susalis 
DATSUNS Gads Best Friend 

GOOD CHARLOTTE Predictable 

LE TIGRE TKO 

RADIO 4 Stale 01 Alen 

RAZORLIGHT Golden Touch 

SPIDERRAIT Black Betty 

SENSES FAIL Buried A Lie 

SUGARCULT She's The Blade 

TODAY'S COUNTRY 

Liz Opoka 
JIMMY BUFFETT I rcense To Chill 

JOHN MICHAEL MONTGOMERY Goes Good.. 

PROGRESSIVE 

Liz Opoka 
RAY LAMONTAGNE Trouble 

MADELEINE PEYROUX Don't Wait Too Long 

AMERICANA 
Liz Opoka 
WILL HOGE Hey Mr President (Anyone But YOUI 

LORI McKENNA Pour 

III, . 866- MVTUNES 

Kbrll 
l e K I 1 21.000 movie theaters 

WEST 
I HILARY DUFF Fly 

2 JESSE McCARTNEY Beaualc: SO.,' 

3 KIMBERLEY LOCKE Wrunn 
4 KELLY CLARKSON Breakrr:,r. 

5 RAVEN Rackthp 

MIDWEST 
1 HILARY DUFF Fl; 

2 JESSE McCARTNEY Beautiful Soul 

3 KIMBERLEY LOCKE Wrong 

4 BURKE RONEY Wendy 

5 TIM McG RAW Lave Lake You Were Dying 

SOUTHWEST 
1 HILARY DUFF Fly 

2 KIMBERLEY LOCKE Wrong 

3 JESSE McCARTNEY Beautiful Soul 

4 KELLY CLARKSON Breakaway 

5 REBA McENTIRE Somebody 

NORTHEAST 
1 HILARY DUFF fly 
2 RAVEN Backflop 

3 KELLY CLARKSON Breakaway 

4 REGIS PHILBIN It Had To Be You 

5 KIMBERLEY LOCKE Wrong 

SOUTHEAST 
1. HILARY DUFF Fly 

2. KEANE Somewhere Only We Know 

3.0E SOL Cmca De Mama 

4. TIM McGRAW Lave Like You Were Dying 

5. REBA McENTIRE Somebody 
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SIRIUS* 
1221 Ave. of the Americas 

New York, NY 10020 
212- 584 -5100 

Steve Blatter 

New Country 
Al Skop 
KENNY CHESNEY The Woman With You 

T. TRITT f /J. MELLENCAMP What Say You 

Spectrum 
Gary Schoenwetter 
SNOW PATROL Run 

MARK KNOPFLER Boom, Like That 

PATTI SCIALFA You Cant Go Back 

MAVIS STAPLES Pops Recipe 

BIG HEAD TODD 8... Forever Man 

JAMIE CULLUM Wind Cries Mary 

GOV'T MULE Slackiaw Jezebel 

Kids Stuff 
Kaaren Hushagen 
PAUL McCARTNEY The Music 8 Animalmn 

Sirius Blues 
Pat St. John 
NEB' MO' Times They Are A Changing 

Alt Nation 

Rich McLaughlin 
LAZYBOY Underwear Goes Inside The Pants 

01001IN' KIDS Stop The World 

WORKING TITLE Something She Said 

The Pulse 

Haneen Arafat 
TEARS FOR FEARS Call Me Mellow 

Sirius Hits 1 

Kid Kelly 
SIMPLE PLAN Welcome To My Lite 

J-KWON You 8 Me 

Hot Jamz 

Geronimo 
TERROR SQUAD Take Me Home 

YOUNG BUCK Shorty Wanna Ride 

DESTINY'S CHILD Lose My Breath 

LL COOL J Hush 

D 
Rick Gillette 800 -494 -8863 

10 million homes 180.000 businesses 

DMX Fashion Retail 

Trevor Pronga 

The hottest tracks at DMX Fashion Retail. 

targeted at 18 -34 adults. 

RADIO 4 Party Crashers 

KASKADE I Like The Way 

FAITHLESS No Roots 

POSTAL SERVICE Such Great Heights 

SHORE I'll Be Your Man 

RIVERA ROTATION Lalinica Witch 

BENT Comm' Back 

ARSENAL Longee 

OUANTIC Sound Of Everything 

NIKKA COSTA I Don't Think We've Met 

PETER MAUCK GROUPIAIORAHJONES New York Ciy 

AIR Alpha Beta Gaga 

This section features this week's new adds 

on DMX MUSIC channels available via digi- 

tal cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
NELLY I /CHRISTINA AGUILERA Tilt Ya Head Back 

YELLOWCARD Only One 

CHRISTINA MILIAN... Whatever U Want 

URBAN 

Jack Patterson 
ANTHONY B. Lighter 

POVERTY Paradise 

MARIO Let Me Love You 

ALTERNATIVE 

Dave Sloan 
ZUTONS Pressure Point 

FAINT Desperate Guys 

DANCE 

Randy Schlager 
ZANDER All My Life 

GAUDINO Bmersweet Melody (Sattmiods Extended Mix) 

M.P. BOX Fire It Up (Mari And M.P. Project Club Mix) 

ANGEL CITY On You Know (I Go Crazy) 

SERAPHIM SUITE Heart (Church Pernix) 

IAN POOLEY Heaven (Tonka's Bass And Beats Tool Ede) 

DAVID MORALES 1/LEA LORIEN How Would U Feel 

FAITHLESS I Want More 

DIDO Sand In My Shoes (Fllterheadz Remix Edit) 

JANET JACKSON Just A Little While 

MONKEY BARS Shuggie Love 

SLINKEE MINX Summer Rain (Radio Edit) 

DTB PROJECT The Sun Is Shining (Dowr On Me) 

MARLY You Never Know 

TBM I,CHERYI LYNNE Blue Skies (DJ Manolo RemúEde) 

MARK f /ANGIE BROWN KNIGHT Burning Up 

MICHAEL BURNS Corrector Tones (Matthew Dekay_.I 

AARON SMITH f/LUVL1 Dancen (JJ Flores And Steve...I 

MORGAN 1 /ASTRID Falling 

MATT GOSS Fly (Love To Infinity Ede) 

FLEXY Mamasita 

SHARON T. Tell Me (DJ Rico Tribal Edit) 

ADULT CONTEMPORARY 

Jason Shiff 
LENNY KRAVITZ Lady 

ASHLEE SIMPSON Shadow 

DURAN DURAN (Reach Up For The) Sunrise 

RHYTHMIC DANCE 

Danielle Ruysschaert 
DANNY HOWELL From Dusk Till Dawn 

ROZALLA Alright 

MARLY You Never Know 

RAP/HIP -HOP 

Mark "In The Dark" Shands 
NELLY Another One 

NELLY N Dey Say 

NELLY Boy 

NELLY She Don't Know My Name 

NELLY Down In Da Water 

NELLY Playa 

Artist/Title 
JOJO Leave (Get Out) 

HILARY 8 HAYLIE DUFF Our Lips Are Sealed 

JESSE McCARTNEY Beautiful Soul 

ASHLEE SIMPSON Pieces Of Me 

CHEETAH GIRLS Cinderella 

AVRIL LAVIGNE My Happy Ending 

RAVEN Supernatural 

HILARY DUFF Come Clean 

JESSE McCARTNEY Good Life 

KELLY CLARKSON Breakaway 

HILARY DUFF Fly 

JOJO Baby It's You 

RAVEN SYMONE Backflip 

BLACK EYED PEAS Let's Get It Started 

STEVIE BROCK All For Love 

HOOBASTANK The Reason 

MICHELLE BRANCH Are You Happy Now? 

SIMPLE PLAN Perfect 

AVRIL LAVIGNE Sk8er Boi 

STEVIE BROCK 31s A Magic Number 

m 
Playlist for the week of Sept. 6 -Sept. 13. 

HE'llla16:1S6 

Total Plays 
75 

74 

73 

73 

72 

66 

61 

60 

60 

45 

42 

42 

38 

32 

30 

30 

29 

29 

29 

28 

AOL Radio@ Network 
Ron Nenni 415-934-2790 

Top Alternative 
Robert Benjamin 
DOGS DIE IN HOT CARS I Love You 'Cause I Have To 

DONNAS Fall Behind Me 

Fresh 100 

Mark Hamilton 
ASHLEE SIMPSON Shadow 

NELLY I /CHRISTINA AGUILERA Tilt Ya Head Back 

DESTINY'S CHILD Lose My Breath 

JOSS STONE You Had Me 

Top Country 

Lawrence Kay 
JEFF BATES Long. Slow Kisses 

DONOVAN CHAPMAN Good Problem To Have 

Smooth Jan 
Stan Dunn 
PIECES OF A DREAM It's Go Time 

CRAIG CHAQUICO Her Boyfriend's Wedding 

RADIO NETWORKS 

Phil Hall 972- 991 -9200 

ABC AC 

Peter Stewart 
ELTON JOHN Answer In The Sky 

HALL 8 OATES Ill Be Around 

Hot AC 

Steve Nichols 
JOHN MAYER Daughters 

Touch 

Stan Boston 
PATTI LABELLE 8 RON ISLEY Gotta Go Solo 

TEENA MARIE 8 GERALD LEVERT A Rose By Any... 

Tom Joyner Morning Show 

Vern Catron 
TEENA MARIE 8 GERALD LEVERT A Rose By Any... 

Country Coast To Coast 

Dave Nicholson 
REBA McENTIRE He Gets That From Me 

Ken Moultrie 800- 426 -9082 

Hot AC 

John Fowlkes 
RYAN CABRERA On The Way Down 

DURAN DURAN (Reach Up...) Sunrise 

CHR 

Steve Young /John Fowlkes 
NELLY (/CHRISTINA AGUILERA Tilt Ya Head Back 

NITTY Nasty Gal 

KILLERS Somebody Told Me 

Rhythmic CHR 

Steve Young /John Fowlkes 
TRICK DADDY f/IJL JON 8 TWISTA Let's Go (20114 

SHAWNNA 1/LUDACRIS Shake That Sh" 
DESTINY'S CHILD Lose My Breath 

YONNIE In Da Club 

SNOOP OOGG f /PHARRELL Drop It Lake Its Icy 

Sott AC 

Mike Bettelli/Teresa Cook 
KEITH URBAN You'll Think Of Me 

Mainstream AC 

Mike Bettelli/Teresa Cook 
HOOBASTANK The Reason 

The Dave Winged Show 

Mike Bettelli/Teresa Cook 
MARTINA MCBRIDE In My Daughter's 1-yes 

The Alan Kabel Show - Mainstream AC 

Steve Young/Teresa Cook 
HOOBASTANK The Reason 

The Alan Kabel Show - Hot AC 

Steve Young /John Fowlkes 
SEETHER f /AMY LEE Broken 

Mainstream Country 
Hank Aaron 
SHANIA TWAIN w/BILLY CURRINGTON Party For Two 

New Country 
Hank Aaron 
MONTGOMERY GENTRY You Do Your Thing 

Lia 

Ken Moultrie /Hank Aaron 
JOE NICHOLS If Nobody Believed In You 

Danny Wright 
Ken Moultrie /Hank Aaron 
KENNY CHESNEY The Woman With You 

U.S. Country 

Penny Mitchell 
J. BUFFETT I/M. McBRIDE Trip Around The Sun 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
BROOKS 8 DUNN That's What It's All About 

PHIL VASSAR I'll Take That As A Yes 

LEANN RIMES Nolhn "Bout Love Makes Sense 

( WESTWOOD ONE? 

Charlie Cook 661 -294 -9000 

Soft AC 

Andy Fuller 
MARTINA MCBRIDE In My Daughter's Eyes 

Bright AC 

Jim Hays 
SEETHER 1 /AMY LEE Broken 

Mainstream Country 

David Felker 
DARRYL WORLEY Awful, Beautiful Life 

Hot Country 

Jim Hays 
WILLIE NELSON (/TORY KEITH Midnight Rider 

DARRYL WORLEY Awful. Beauhlul Life 

Young & Verna 

David Felker 
BLAKE SHELTON Some Beach 

i=1.7711--17- -r{ si O 

After Midnite 

Sam Thompson 
BLAKE SHELTON Some Beach 

SHANIA TWAIN I/BILLY CURRINGTON Party For T.:o 

INRN 
Country Today 

John Glenn 
STEVE HOLY Put Your Best Dress On 

PAT GREEN Don't Break My Heart Again 

SHANIA TWAIN I /BILLY CURRINGTON Furls For b.ro 

AC Active 
Dave Hunter 
LENNY KRAVITZ Lady 

VANESSA CARLTON While Houses 

Alternative Now! 

Chris Reeves 402- 952 -7600 
DONNAS Fall Behind Me 

MARILYN MANSON Personal Jesus 

HIGH DIALS Fields In Glass 

ARMY OF FRESHMAN Gel 'Em Up 

the john tesPr 
radio show'_, 

cure inn KH.YMre fv Y., Ur, 

Scott Meyers 888 -548 -8637 

Nightly Tesh Show 

LEANN RIMES tRONAN KEATING Last Thing On My Mind 

Weekend Tesh Show 

KEITH URBAN Voa'II Thank of Me 

LAUNCH 
Music orlyArloc 

Jay Frank 310- 526 -4247 

Audio 
BRANDY Who Is She 2 U 

GOOD CHARLOTTE Predictable 

JOSS STONE You Had Me 

LAMB OF GOD Laid To Rest 

RASCAL FLATTS Feels Like Today 

Video 
CHRISTINA MILIAN Whatever U Want 

DURAN DURAN (Reach Up _.1 Sunrise 

JOJO Baby It's You 

LLOYD Hey Young Girl 

K musicsnippet -com» 
Tony Lamptey 866 -552 -9118 

Hip -Hop 
ALKEMIST Hold You Down 

R &B 
TEEDRA MOSES Be Your Girl 

4MULA1 Gotta Roll 

TIFFANY EVANS Let Me Be Your Angel 

JILL SCOTT Golden 
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72 million households 

Ppra 

RYAN CABRERA On The Way Down 

JOJO Baby Its You 

MAROON 5 She Will Be Loved 

CIARA IIPETEY PABLO Goodies 

HILARY DUFF Fly 

ASHLEE SIMPSON Pieces Of Me 

USHER Confessions Pan 2 

BEASTIE BOYS Triple Trouble 

KILLERS Somebody Told Me 

JADAKISS Why 

NELLY I /JAHEIM My Place 

YELLOWCARD Only One 

GOOD CHARLOTTE Predictable 

BLACK EYED PEAS Let's Get It Staled 

HOUSTON I Like That 

AVRIL LAVIGNE My Happy Ending 

LIL FLIP Sunshine 

12 

10 

9 

8 

6 

6 

6 

5 

5 

5 

5 

5 

4 

4 

TAKING BACK SUNDAY A Decade Under The Influence 3 

Video p/ayhst for the week of Sept 6 -12 

David Cohn 

General Manager 

2 
TERROR SQUAD I/FAT JOE 8 REMY Lean Back 28 

NELLY I /JAHEIM My Place 27 

LIL FLIP Sunshine 25 

KANYE WEST Jesus Walks 25 

TWISTA I/R. KELLY So Sexy 25 

CIARA I/PETEY PABLO All Falls Down 24 

T.I. Lets Get Away 23 

JADAKISS Why 23 

LL COOL J Headsprung 23 

GREEN DAY American Idiot 21 

KILLERS Somebody Told Me 21 

BEASTIE BOYS Triple Trouble 19 

LINKIN PARK Breaking The Habit 19 

HOORASTANK Same Direction 18 

YELLOWCARD Ocean Avenue 17 

BREAKING BENJAMIN So Cold 16 

SECRET MACHINES Nowhere Again 16 

TAKING BACK SUNDAY A Decade Under The... 15 

LOSTPROPHETS Wake Up (Make A Move) 15 

AKON I/STYLES P Locked Up 13 

Video playfist for the week of Sept 6 -12 

75 million households 

R;cA Amr 
Exec. VP 

ADDS 

LINKIN PARK Breaking The Habit 

JOSS STONE You Had Me 

BLACK EYED PEAS Let's Get It Started 

AVRIL LAVIGNE My Happy Ending 

MAROON 5 Sne Will Be Loved 

BOWLING FOR SOUP 1985 

LINKIN PARK Breaking The Habit 

NELLY I /JAHEIM My Place 

SWITCHFOOT Dare You To Move 

VELVET REVOLVER Fall To Pieces 

JAMIE CULLUM All At Sea 

JAMIE CULLUM Twentysomething 

JAMIE CULLUM Frontis' 

GAVIN DeGRAW I Don't Want To Be 

FINGER ELEVEN One Thing 

KEANE Somewhere Only We Know 

KILLERS Somebody Told Me 

MODEST MOUSE Float On 

ALANIS MORISSETTE Eight Easy Steps 

JILL SCOTT Golden 

ASHLEE SIMPSON Preces Of Me 

Video pláylist for the week of Sept 13 -20. 

Lori Parkerson 

202 -380-4425 

20 on 20 (XM 20) 

Michelle Boros 

ASHLEE SIMPSON Shadow 

KILLERS Somebody Told Me 

NELLY I/CHRISTINA AGUILERA Tilt Ya Head Back 

USHER 1 /ALICIA KEYS My Boo 

BPM (XM 81) 

Blake Lawrence 

UTADA Devil Inside 

CHEYNE I've Got Your Number 

PAUL VAN DYK Connected 

DR. KUCHO Lies To Yourself 

EMMA Free Me 

Squiu (XM 48) 

Charlie Logan 

SHINEDOWN Burning Bright 

NICKELBACK Because Of You 

U -POP (XM 29) 

Zach Overking 

EMBRACE Gravity 

THRILLS Whatever Happened To Corey Harm 

KANYE WEST Jesus Walks 

KILLERS All These Things That I've Done 

THE LOFT (XM 50) 

Mike Marrone 

A GIRL CALLED EDDY Girls Can Really Tear You Up Inside 

A GIRL CALLED EDDY Tears All Over Town 

A GIRL CALLED EDDY The Long Goodbye 

CANDY BUTCHERS Nice To Know You 

CANDY BUTCHERS What To Do With Michael 

CANDY BUTCHERS Unexpected Traffic 

CANDY BUTCHERS Hang On Mike 

ELVIS COSTELLO Monkey To Man 

GLENN TILBROOK Neptune 

K.D. LANG A Case 01 You 

KEB MO' For What Its Worth 

KEB' MO' People Got To Be Free 

KEN STRINGFELLOW Je Vous En Prie 

MADELEINE PEYROUX Dance Me To The End 01 Love 

MARK KNOPFLER Boom. Like That 

BLUE NILE Because Of Toledo 

BLUE NILE I Would Never 

REAL JAZZ (XM 70) 

Maxx Myrick 

MARILYN SCOTT Nightcap 

MADELEINE PEYROUX Careless Love 

BRANFORD MARSALIS Eternal 

WATERCOLORS (XM71) 

Trinity 

REGINA BELLE Lazy Afternoon 

RENEE OLSTEAD A Love Plain Las! 

X COUNTRY (XM12) 

Jessie Scott 

CMT 
COUNTRY MUSIC TELEVISION 

75.1 mllion households 

Brian Philips, Sr VP /GM 

Chris Pan VP/Music & ralent 

ADDS 
LEANN RIMES Nothuf 'Bout Love Makes Sense 

KEITH URBAN Days Go By 

TOP 20 
Plays 

TW LW 

TERRI CLARK Girls Lie Too 31 33 

ALAN JACKSON Too Much Of A Good Thing.. 31 33 

KENNY CHESNEY I Go Back 30 32 

BIG & RICH Save A Horse (Ride A Cowboy) 30 31 

TIM McGRAW Lrve Lire You Were Dying 30 31 

LOS LONELY BOYS Heaven 30 30 

B. PAISLEY f /A. KRAUSS Whiskey Lullaby 29 31 

GRETCHEN WILSON Here For The Party 29 31 

J. BUFFETT 1 /C. BLACK Hey Good Lookro 29 30 

SARA EVANS Suds In The Bucket 29 29 

TOBY KEITH Stays In Mexico 26 29 

RASCAL FLATTS My Worst Fear 26 28 

SHELLY FAIRCHILD You Don't Lie... 26 13 

TRACE ADKINS Rougn 8 Ready 25 19 

MARTINA McBRIDE Flow Far 17 32 

LONESTAR Mr. Mom 15 27 

WARREN BROTHERS Sell A Lot 01 Beer 15 15 

TRICK PONY The Brice 14 12 

DIERKS BENTLEY How Am I Doiri 13 14 

CLEOUS T. JUDD I Lc ve NASCAR 13 13 

Airplay as n onitored by Mediabase 24/7 

between Sept 6 -12 

Jim Murphy. VP /Programming 

26.5 million households 

ADDS 
BROOKS & DUNN Toat's What Its All About 

LEANN RIMES Noth,n "Bout Love Makes Sense 

PHIL VASSAR I'II Tace That As A Yes 

TOP 20 
ALAN JACKSON Toc Muth Of A Good Thing 

TRACE ADKINS Rough & Ready 

BLAKE SHELTON Scme Beach 

GRETCHEN WILSON Here For The Party 

TOBY KEITH Stays In Mexico 

SARA EVANS Suds In The Bucket 

BIG 8 RICH Save A Horse (Ride A Cowboy) 

JULIE ROBERTS Break Down Here 

DIERKS BENTLEY how Am I Dorn' 

RASCAL FLATTS Feels Like Today 

B. PAISLEY f /A. KRAUSS Whiskey Lullaby 

TRICK PONY The Bide 
CLEDUS T. JUDD I Love NASCAR 

TIM McGRAW Live Like You Were Dying 

SHEDAISY Come Home Soon 

MONTGOMERY GENTRY You Do Your Thing 

LONESTAR Mr. Mom 

BLUE COUNTY That's Cool 

TRENT WILLMON Dixie Rose Deluxe's... 

KATRINA ELAM No End In Sight 

Inform ion current as of Sep! 17 

NULSTAR. 
CONCERT PULSE 

Pos. Artist 
MADONNA 

PRINCE 

SIMON & GAF FUNKEI 

DAVE MATTHEWS BAND 

ERIC CLAPTON 

VAN HALEN 

SHANIA TWA N 

OZZFEST 2007 

STING 

DEAD 

NO DOUBTIBJNK -182 

KENNY CHESNEY 

USHER 

FLEETWOOD MAC 

"PROJEKT R)VOLUTION"/LINKIN PARK 

CHARLIE ROBISON Good Times 

NITTY GRITTY DIRT BAND Walkin' In The Sunshine 

RANDY ROGERS BAND Down B Out 

DAN BERN My Country II 

CHUCK PROPHET Automatic Blues 1 

1 

1 

XM CAFÉ (XM45) 1 

Bill Evans 
1 

1 

JCSEPH ARTHUR Our Shadows Will Remain 

BLUE NILE High 

XMLM (XM42) 

Ward Cleaver 

CRADLE OF FILTH Nymphetamrne 

HEMLOCK Bleed The Dream 

CATARACT With Triumph Comes Loss 

Avg. Gross 
tin 0005) 

S55768 
51 .724 1 

51.170.5 
51.166.8 

5980.5 

S933 8 

$893.3 

S843.2 

S805.8 

S761.5 

5714.1 

5710.2 

5701.2 

5626.2 

$574 7 

Among this week's new tours: 

CHEVELLE 

DOLLY PARTON 

HELMET 

KITTIE 

WEEN 

The CONCERT PULSE is courtesy of 
Fausta, a publcarron of Promoters' 

On -L ne Listings, 800 -3ad -7383; 
California 209- 271 -7900 

TEL 
Tube Tops 

Live by Request Starring John 
Fogerty airs as a two-hour special 

on A8E, and Jones Radio Networks 

will handle the radio simulcast (Wed- 

nesday, 9/22, 10pm ET). 

Friday, 9117 

With Conan O'Brien (NBC, check lo- 

cal listings for time). 

Cary Brothers, Late Late Show 
With Craig Kilborn (CBS, check lo- 

cal listings for time). 

Tuesday, 9/21 

The Thrills, Jay Leno. 

8 Ball & MJG. Jimmy Kimmel. 

Tears For Fears, Conan O'Brien. 

Peter Cincotti. Craig Kilbom. 

Wednesday, 9/22 

Ash lee Simpson, Jay Leno. 

Elvis Cotello. David Letterman. 

The Datsuns, Craig Kilborn. 

Thursday, 9/23 

Ricky Fanté, The Ellen DeGen- 

eres Show (check local listings for 

time and channel). 

Bowling For Soup, Live With 

Regis & Kelly (check local listings for 

time and channel). 

Crosby & Nash. The Tonight 

Show With Jay Leno (NBC, check 

local listings for time). 

Natalie Merchant, Late Show 

With David Letterman (CBS, check 

local listings for time). 

Young Buck, Jimmy Kimmel 
Live (ABC. check local listings for 

time). 

Marilyn Manson and Mase. 
Last Call With Carson Daly (NBC, 

check local listings for time). 

Monday, 9/20 

Skye Sweetnam. Jay Leno. 

Green Day. David Letterman. 

Flava Flay. Jimmy Kimmel. 

Rachael Yamagata, Late Night 

Keith Urban 

Keith Urban, Jay Leno. 

Mos Def. David Letterman. 

Ying Yang Twins and Lou 
Rawls. Jimmy Kimmel. 

The Calling, The Tony Danza 

Show (check local listings for time 

and channel). 

- Julie Gidlow 

r Apple's iTunes Music Store is the leading digital -music service in 

the U.S, offering a catalog of more than 1 million songs from all five 

major label groups and hundreds of independents. Here's a 

snapshot of the top -selling downloads on Tuesday. Sept. 14, 2004. 

Top 10 Albums 
1. BOWLING FOR SOUP 1985 

2. BLACK EYED PEAS Let's Get It Started (Spike Mix) 

3. KELLY CLARKSON Breakaway 
4. MAROON 5 She Will Be Loved 

5. CIARA f /PETEY PABLO Goodies 
6. USHER f /LUDACRIS & LIL JON Yeah! 

FRANZ FERDINAND Take Me Out 

TERROR SQUAD Lean Back 

AVRIL LAVIGNE My Happy Ending 

10. NELLY My Place 

The iTunes Music Store Top 10 

i 

7. 

Top 10 Albums 
1. RAY CHARLES Genius Loves Company 

2. BJORK Medulla 

3. ALAN JACKSON What / Do 

4. JILL SCOTT Beautifully Human: Words... 

5. MAROON 5 Songs About Jane 
6. ROGER WATERS To Kill The Child... (single) 

7. O.A.R. 34th & 8th 

8. JASON MRAZ Tonight, Not Again... 
9. FRANZ FERDINAND Franz Ferdinand 

10. ANITA BAKER My Everything 
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www.americanradiohistory.com


KR 
10100 Santa Monica Blvd, Third Floor Los Angeles CA 90067.4004 

Tel (310) 553 -4330 Fax (310) 203-9763 

www.rad,oand ecords.com 

EXECUTIVE EDITOR 

MANAGING EDITOR 

ASSOCIATE MANAGING EDITOR 

NEWS EDITOR 

RADIO EDITOR 

ASSOCIATE RADIO EDITOR 

ASSOCIATE EDITOR 

ASSOCIATE EDITOR 

AC/HOT AC EDITOR 

ALTERNATIVE EDITOR 

CHR/POP EDITOR 

CUR /RHYTHMIC EDITOR 

CHRISTIAN EDITOR 

COUNTRY EDITOR 

LATIN FORMATS EDITOR 

NEWS/TALK/SPORTS EDITOR 

ROCK EDITOR 

SMOOTH JAZZ EDITOR 

TRIPLE A EDITOR 

URBAN EDITOR 

DIRECTOR /OPERATIONS 

SR. DIRECTOR/DIGITAL INITIATIVES 

CHARTS & MUSIC MANAGER 

PRODUCT 8 TECH SUPPORT MGR. 

CHART COORDINATOR/LATIN 

COORDINATOR 

JEFF GREEN lgreeneradioandrecords.00m 

RICHARD LANGE rlangedradroendrecords.com 

BRIDA CONNOLLY bconnollydradloandrecords.com 

JULIE GIDLOW Ig cliowd radloandrecords com 

ADAM JACOBSON alacobsondradioandrecords.com 

KEITH BERMAN kbermandradioandrecords.com 

CARRIE HAYWARD chaywarddradroandrecords.com 

MICHAEL TRIAS minas B radioandrecords.com 

JULIE KERTES Mertes dradloandrecords.com 

MAX TOLKOFF mlolkoll®md,oandrecords.com 

KEVIN CARTER kcarterd rad,oandrecords.com 

DONTAY THOMPSON drhompson dradioandrecords.com 

RICK WELKE rwelkedrathoandrecords.com 

LON HELTON Ihelrondmdioand ecords. corn 

JACKIE MADRIGAL jmadnga /M radroandrecords.crom 

AL PETERSON apetersondrarhoandrecords.com 

KEN ANTHONY kanlhonydradloandrecords.com 

CAROL ARCHER carchereradoandrecords.com 

JOHN SCHOENBERGER Ischoenbergera radioandrecords .com 

DANA HALL dhalldradioandrecords.com 

AL MACHERA amacheradradioandrecords.com 

GREG MAFFEI gmalleidradioandrecords.com 

ROB AGNOLETTI ragno /etti @radioandrernrds.com 

JOSH BENNETT jbennettdradmandrecords.com 

MARCELA GARCIA magarcia #6rad oandrecords.com 

MARK BROWER mbrowerte radioandrecords.com 

7900 Wisconsin Avenue 0400 Bethesda. MD 20814 Tel (301) 951-9050 Fax (301) 951 -9051 

ASSOCIATE EDITOR JOE HOWARD jhoward @radioandrecords.6om 

1106 16^ Avenue South Nashville. TN 37212 Tel (615) 244 -8822 Fax (615) 248-6655 

BUREAU CHIEF LON HELTON IheltonRradioandrecords.com 

ASSOCIATE COUNTRY EDITOR CHUCK ALY caly @radloandrecords.com 

OFFICE MANAGER KYLE ANNE PAULICH kpaulicheradroardrerords,com 

CIRCULATION MANAGER JIM HANSON Manson Bradioandreoords.coo 

DIRECTOR 

LEAD DEVELOPER 

APPLICATION DEVELOPER 

WEB/APPLICATION DEVELOPER 

NETWORK ADMINISTRATOR 

SYSTEM ADMINISTRATOR 

DATABASE ADMINISTRATOR 

PRODUCTION DIRECTOR 

PRODUCTION MANAGER 

GRAPHICS 

GRAPHICS 

DESIGN DIRECTOR 

AD DESIGN MANAGER 

DESIGN 

DESIGN 

DIGITAL DESIGN 

DESIGN CONSULTANT 

DESIGN CONSULTANT 

DIRECTOR /SALES 

ADVERTISING COORDINATOR 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES REPRESENTATIVE 

SALES ASSISTANT 

SAEID IRVANI sirvanidradmandrecords.com 

CECIL PHILLIPS cphill,pscìradroandrecords.com 

HAMID IRVANI hirvam¢tradloandrecords.com 

AMIT GUPTA aguptadradioandrecords.com 

DAVID PUCKETT dpucketrdradioandrecords.com 

JOSE DE LEON Ideleondradloandrecords.com 

PUNEET PARASHAR pparashar@radroandrecords.com 

KENT THOMAS kthomasdradioandrecords corn 

ROGER ZUMWALT rzumwalIBmdloandrecords corn 

FRANK LOPEZ (lope, radroandrecords.com 

DELIA RUBIO drubrodradmandrecords.com 

TIM KUMMEROW tkummerowdradroandrecords.com 

EULALAE C. NARIDO II bnando@radmandrecords.com 

SUSAN SHANKIN sshankindradioandrecords.com 

GLORIOSO FAJARDO gla/ardodradioandrecords.com 

MIKE THACKER minackereradloandrecords.com 

GARY VAN DER STEUR gvdsteurdradioandrecords.com 

CARL HARMON charmoneradroandrecords.com 

HENRY MOWRY hmowryBradioan&eoords.com 

NANCY HOFF nhollBradloandrecords.com 

GABRIELLE GRAF ggraldradioandrecords.rom 

MEREDITH HUPP mhopperadioandrecords.com 

LINDA JOHNSON ljohnsoneradioandrecords.com 

ERN LLAMADO ellamadodradioandrecords.com 

KAREN MUMAW kmumawdradioandrecords.com 

MARIA PARKER mparker @radroandreoords.00m 

KRISTY REEVES kreevesOrad,oandrecords.com 

STEVE RESNIK sresnikdradioandecords.com 

MICHELLE RICH mrichdradroandrecords.com 

BROOKE WILLIAMS. beslliams Bradroandrecords.cwn 

ANGELA NOR WOOD anorwooddradloandrecords.com 

CHIEF FINANCIAL OFFICER 

COMPTROLLER 

ACCTG. SUPERVISOR/PAYROLL MGR. 

CREDIT AND COLLECTIONS 

BILLING ADMINISTRATOR 

BILLING ADMINISTRATOR 

PUBLISHER /CEO 

VP/EDITORIAL a MUSIC OPERATIONS 

DIRECTORIOPERATIONS 

GENERAL COUNSEL/DIRECTOR HR 

DIRECTOR OF CONVENTIONS 

EXECUTIVE ASSISTANT 

OFFICE ADMIN/RECEPTION 

MAILROOM 

FRANK COMMONS lcommonsdradroandrecords.com 

MARIA ABUIYSA mabmysa cerad oandrecords.com 

MAGDA LIZARDO mkzardodradioandrecords.com 

SUSANNA PEDRAZA spedraza,c radmoasdrecords.com 

ERNESTINA RODRIGUEZ erodnguezeradioandrecords.com 

GLENDA VICTORES gvictores drad,oandrecords.com 

ERICA FARBER elarberd radroandrecords.com 

CYNDEE MAXWELL cmaveelleradmandrecords.com 

PAGE BEAVER pbeavereramoandrecords.com 

LISE DEARY Idearyeradmandrecords. corn 

JACQUELINE LENNON Ilennond radioandrecords.com 

TED KOZLOWSKI Ikozlowskid mdioandrecords.Com 

JUANITA NEWTON 'newtondradioandrecords corn 

ROB SPARAGO rsparagoBradloandrecords.com 

A Perry Capital Corporation 

Katz 
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Continued from Page 1 

The newly merged Clear Chan- 
nel Katz Advantage will be led by 
President Bonnie Press, who has 
been President of Katz Dimensions 
and will continue reporting to Olds. 
The strategic sales solution pro- 
vider will have a combined market- 
ing force of over 110 employees, the 
majority coming from Katz Dimen- 
sions. The move displaces former 
Clear Channel Advantage Presi- 
dent Don Howe, whose status at 
press time was unclear. 

Regarding the shift with Pre- 
miere, Olds said, "Our goal with 
this new collaborative structure is 

to take advantage of existing syn- 
ergies and explore new partner- 
ship and revenue -stream possibili- 
ties. We are pleased that this more 
formalized relationship will allow 
us to do what we discussed infor- 
mally over the past year. 

"For example, [this includes] 
the creation of the Premiere Radio 

One Network, which took advan- 
tage of the Clear Channel Urban 
lineup of radio stations, along 
with the Katz -represented stations 
of Radio One. Together, [Radio One 
President /CEO] Alfred Liggins, 
[Clear Channel Radio CEO] John 
Hogan and Kraig Kitchin made 
that a reality." 

Kitchin said, "Both Premiere Ra- 

dio Networks and Katz Media 
Group work with thousands of the 
same radio stations and advertis- 
ers each year, making this align- 
ment a natural one. Stu Olds and I 
have worked collaboratively since 
becoming a part of Clear Channel 
in 2000, and I look forward to con- 
tinuing in that tradition for many 
years to come. 

"Premiere will continue to op- 
erate as a standalone entity. We 

will not merge our operations or 
change our management struc- 
ture, nor will we change our mis- 
sion to provide the most compel- 
ling programs and services to 
radio stations worldwide while 

also serving the needs of adver- 
tisers." 

The new Clear Channel Katz Ad- 
vantage division will have two con- 
centrations: The sales arm of Katz 
Dimensions will continue to service 
unwired, sports, direct- response 
and agricultural business, and the 
new Clear Channel Katz Advan- 
tage marketing arm will have an 
agency division, advertiser divi- 
sion and multicultural division. 

Olds said, "This is the evolution 
of our combined successes within 
Clear Channel Advantage and 
Katz Dimensions. The strategy for 
the new Advantage will be to capi- 
talize on established agency rela- 
tionships and reach key advertiser 
decisionmakers." 

Under their prior identities, the 
Clear Channel Advantage division 
developed and sold media -mar- 
keting initiatives for advertisers to 
reach its radio, outdoor and event 
audiences, while Katz Dimensions 
was KMG's radio -based inte- 
grated marketing unit. 

Tolkoff 
Continued from Page 1 

the early '90s. He is truly a legend 
in our industry and one of the best 
Alternative program directors in 
the country. I am absolutely 
thrilled to bring him back, and I 

know that he will do great things 
for 'FNX in the months and years 
to come." 

A 26 -year broadcasting veteran, 
Tolkoff previously programmed 
the Los Angeles -area "Y107" Alter- 
native trimulcast of KLYY /Arca- 
dia, KSYY /Fallbrook and KVYY/ 
Ventura, CA and was once PD of 
XTRA -FM (91X) /San Diego. He 
spent a year as Sr. Director /Alter- 
native Promotion at A &M Records 
and co- founded Mutant Promo- 

tions, a record -promotion com- 
pany serving the Alternative for- 
mat. 

In addition, he and consultant 
Fred Jacobs designed the "Edge" 
format that is now used by many 
Alternative stations nationwide. 
Tolkoff also spent time at Click - 
Radio as musical architect and 
voice for its Alternative and other 
Rock formats; was Alternative 
Editor for The Gavin Report; and 
helped independent record labels 
through his consulting company, 
Foundation Marketing. 

"WFNX's cultural impact, lo- 
cally and nationally, has always 
exceeded its ratings," Tolkoff told 
R &R. "Over the years that fact 
has been proven by the station's 
effect on record sales and by the 
many industry awards WFNX has 

either received or been nominated 
for. 

"The challenge of returning the 
station to its leadership position in 
New England is both daunting 
and exciting. Frankly, it's the only 
thing that could drag me away 
from the people who have become 
family at R &R. I'm like a salmon 
being called back upstream. Hope- 
fully, I won't get eaten by a bear." 

R &R VP /Editorial & Music Op- 
erations Cyndee Maxwell said, 
"I'm sure our copy editors will es- 
pecially miss Max's 'First, the 
earth cooled' writing style. His 
R &R legacy includes a broken 
chair and a membership to the 
Bacon of the Month Club. Despite 
the fact that we will never forgive 
him for leaving, we really do wish 
him the best." 

BUSINESS BRIEFS 
Continued from Page 20 

XM Launches Emergency Alert Channel 
XM Satellite Radio has debuted the Emergency Alert channel, offering listeners critical, updated information 

on natural disasters, weather emergencies and other incidents. The Content of the channel, part of XM's 
local traffic and weather offerings, may include such information as evacuation routes, shelter locations and weather 
information for affected areas. 

Katz: Country Continues Resurgent In Spring '04 
Katz Media Group's report on national format averages in spring 2004 showed that Country's average 12+ 

share has increased in each of the past three years: The format ended spring 2004 at 13.7, up from 13.3 in 

spring '03 and 13.1 in spring '02. Why is Country doing so well? Study author Lisa Chiljean said, "Any combina- 
tion of these factors could be contributing to this positive turn of events for the Country format: a new and differ- 
ent influx of talent and music product coming out of Nashville, less fragmentation of the format within markets, 
less blurring of the lines between pure country artists and crossover adult contemporary artists and a downturn 
in the shares for some of the Rock or Adult Contemporary niches" 

African -American- and Hispanic- targeted formats accounted for four of the 10 most popular formats in the spring, 
while Soft AC, Hot AC and AC all showed declines. In second place after Country is Urban, with an 8.9 average 
share, followed by combined Spanish- language formats, with a 7.9. The rest of the top 10, in order: CHR/Pop, 
7.8; Soft Rock, 6.6; Urban AC, 6.5; AC, 6.5; News/Talk, 6.1; Rock, 6.0; and CHR/Rhythmic, 5.9. 

Study: Talk Radio Helps Voters Form Opinions 
According to a just -released Arbitron study, Talk radio programs are enjoying broad -based popularity and in- 

fluence among people of all political persuasions in this election year. The study was conducted in August 
with 1,072 Arbitron diary respondents in Pennsylvania, considered an important "swing state" in the elections. 
Among the findings: A quarter of Pennsylvania voters who consider themselves independents said Talk radio 

programs help them form opinions on current issues Also, half of Republicans and 30% of Democrats in the 
Keystone State believe that Talk radio influences their views on current issues Get more details on the survey at 
www.arbitron.com. 
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AL PETERSON 
apetersonQradioandrecords. com 

Talk Radio's 
Rising Stars 

,NEWS /TALK /SPORTS 

Networks and syndicators tout format's up- and -comers 

Ask someone to name his favorite national Talk ra- 
dio hosts, and a number of quickly recognized names 
will likely fall off his tongue. Talk radio in 2004 has a 
number of national stars whose names have become 
household words all across America. 

But we all know that even the 
brightest of stars doesn't 
shine forever. In a format 
that relies on personali- 
ties to draw and hold an 
audience, smart radio 
people are always look- 
ing for tomorrow's big 
names. So, as part of this 
week's Radio Upfront spe- 
cial, I asked representa- 
fives from a number of 
leading networks and 
syndicators to identify some person- 
alities and shows that they believe 
are the rising stars of Talk. 

You may want to clip and save 
these pages for future reference 
when opportunities arise at your 
station. You can also use them in a 

couple of years to check on the pre- 
dictions made by this week's con- 
tributors. 

more than 200 stations nationwide, the 
folks at the independently 
syndicated Dave Ramsey 

Show have high expecta- 
tions for a daily short-form 
feature that was launched 
earlier this year. 

Program: "The Daily Mon- 
ey Makeover" 
Host: Dave Ramsey 
Airs: Daily 
Contact: Bill Hampton, 
877 -410 -3283 

The Dave Ramsey Show team 
launched their first short feature in 
January. A 90- second vignette with 
a rock 'n' roll feel, it's pro- 
duced specifically for 
music formats, with 
cross -promotional value 
in mind for affiliates. With 
no corporate mandates 
and already boasting 
more than 100 clearances, 
"The Daily Money Make- 
over" consists of snippets 
of the compelling, relat- Shmuley 

Dave 

Independently Syndicated 
With the success of Dave Ram - 

sey's daily three -hour program on 

Ramsey 

able, grab- your -attention advice 
Ramsey gives weekdays on his 
three -hour talk show. 

Liberty Broadcasting 
Liberty - whose roster includes 

well -known network talkers like 
Bruce Williams, Mort Crim, Heloise 
and Linda Chavez -is betting that 
Shmuley Boteach is poised for 
breakthrough success at Talk. 

Program: The Passion 

Host Shmuley Boteach 
Airs: 2 -5pm ET, Monday -Friday 
Contact: Bruce Wernick, 888 -727- 
8629 

Boteach takes on the controversial 
topics of our day, including war, 
politics, family values, race, religion, 
crime and even relationships. As 
host of one of radio's most provoc- 
ative new shows, he challenges his 
listeners with lightning intensity. 

Talk Radio 
Network 

Independently owned 
TRN - already home to 

successful syndicated 
talkers like Michael Sav- 
age, Laura Ingraham and 
Rusty Humphries - is 

placing bets on two new 
Boteach shows that CEO Mark 

America Has Changed 

R &R September 17, 2004 

TRS 2005 Dates Announced 
As you plan your budgets and travel calendars for next 
year, be sure to make note of the dates for the 10th an- 
nual R &R Talk Radio Seminar, to be held March 10 -12, 
2005, at the Loews Santa Monica Beach Hotel in Los An- 
geles. 

Tne Talk Radio Seminar 

has become the must -attend 

event for all levels of 

professionals in the News/Talk 

radio business. Our attendees 

are a who's who of News and 

Talk radio managers, 

programmers and hosts, along 

with many other notable industry executives from across the country. 

The TRS has grown over the past decade into non -music radio's 

largest yearly gathering of the best of the best in News and Talk radio. 
Previous attendees know that the goal of the TRS is to provide the 

News/Talk radio industry with pinpoint -targeted learning sessions 
designed to grow stations' ratings and revenue while also offering ideas 

and ways to help anyone who works in Talk radio become better at 

their job. Whether you are a veteran or first -time manager, programmer 
or performer, the R &R Talk Radio Seminar is sure to broaden your 

perspective and knowledge of the News/Talk radio industry. 

Part and parcel of each year's TRS event is a roster of stellar 

speakers and presenters who provide attendees with useful insights 

and inspiration. Some of the many famous faces who have addressed 

attendees over the past 10 years are Paul Harvey, Mike Wallace, Rush 

Limbaugh, Dan Rather, Peter Jennings, Sen. John McCain, Steve 

Forbes, Don Imus, Dr. Laura Schlessinger, Sam Donaldson and 

Charles Osgood. 

TRS 2005 marks the 10th anniversary of the R &R Talk Radio 

Seminar, so you can bet that our speakers, learning sessions and 

attendees will be bigger and better than ever. Be sure to make plans 

now to attend News/Talk radio's biggest national gathering, March 10- 

12, 2005, in R &R's hometown of Los Angeles. 

Be watching these pages in the weeks ahead for regular updates 

about the people who will attend and the plans for TRS 2005. Also, be 

on the lookout for the opening of our money -saving early -bird registra- 

tion, which will soon be available online at www.radioandrecords.com. 

Masters believes have the right stuff. 
Program The Tammy Bruce Show 

Host Tammy Bruce 
Airs: Noon -3pm ET, Monday -Fri- 
day 
Contact Greg Doyle, 888- 383 -3733 

Tammy Bruce is an openly gay, 

pro-choice, gun- owning, pro-death- 
penalty, voted- for -Ronald Reagan 

progressive feminist. She eviscerates 
the feminist elite's hatred of men, 
marriage and motherhood; the black 
elite's championing of violent rap; 
the gay elite's grab for children by 
insinuating let -it -all- hang -out sex - 
education programs into schools; 

Continued on Page 27 

Our Commitment to You Hasn't 

With Full Coverage 
from Boston, New York 
and Wherever the Road 

to the White House 
Takes Us. 

ABC's Ann Campton ABC s 

r 
ABC's Aaron Katersky 

IT MATTERS WHERE YOU GET YOUR NEWS 
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Laura moraba 
Anli la? 260 

"Laura's smart, funny, energetic, talented 
KSFO's Pl's. A perfect fit for our team!" 

Special Thanks to: 
®-.vaxcu:..:. KSF S soon = 

m 
t 

and speaks directly to 

Jack Swanson 
Program Director, KFO 

M a WEEKDAYS 9am - 12 noon EST 

CaZiE0 TITHE r,. 
, r7.01,0,11/.01., 

SHOW 
"Tam -my is smart...she's funny...she's passionate...Fhe's unpredictable... 
and above all, she's entertaining! These are all of J.e ingredients to a 
successful show." - Erik Braverman, 

Operations Director.- KAD 
to: 

TALKRADIO 

WEEKDAYS 12 noon - 3pm EST 

JJEUL1% UI1YIIE si our., 
Now Over 101:1 Stations 

"Edgy and to the point. The Jerry Doyle Show is a daily dose of 
common seise laced +.cith attitude. Jerry has what it takes to lie 
radio's next superstar." 

Special Thanks to: 

Brian Gann, 
Program Director; KF_9Q 

TRN Enterprises talkradionetwork 888-383-3733 
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No kidding, I'll make sure that sucker shines monthly. 

For more information contact your Premiere Rajo Networks representaive at 818.3; 7.5300 
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Talk Radio's Rising Star 
Continued from Page 24 

the academic elite's nihilism and 
anti -Americanism; and the enter- 
tainment elite's "moral depravity 
beyond measure." In short, she's un- 
predictable and totally entertaining. 
Program: The Jerry Doyle Show 

Host: Jerry Doyle 
Airs: 1 Opm-lam ET, Monday -Friday 
Contact: Greg Doyle, 888- 383 -3733 

"Smart, independent and fear- 
less" is how one major- market PD 

describes Jerry Doyle. Strong opin- 
ions combined with a diverse back- 
ground and quick wit make Doyle 
"the real deal," according to TRN 
CEO Mark Masters. "He has range, 

passion and intellect that he shares 

with listeners," says Masters. "Sta- 
tions airing his show already love 
Jerry" 
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Lara Dyan Heidi Han 

Hanzel and Dyan talk about things 
listeners deal with on a daily basis, 

like being married, being single, of- 
fice romances, losing weight, dating 
tips for guys, what men should 
know about women, Internet dat- 
ing, raising kids and more. 

Program: Trends, Taste and Travel 

With Dr. Cy 
Host: Cy Emerus 

Airs: 8-10am ET, Saturday 
Contact: Skip Joeckle, 719 -579-6676 

Trends, Taste and Travel With Cap- 
tain Cy highlights destinations 
from around the world and 
offers features, editorials on 
travel, vacation tips and cov- 

erage of local and internation- 
al cuisine, along with items on 

the best destinations, hotels, 
flights and specials on travel. 
Captain Cy's many listeners - affectionately known as 

"crew members" - are invit- 
ed to share their travel expe- 

riences by phone and e-mail. 

Weststar TalkRadio 
Network 

Fueled by the success of its week- 

ly Kim Komando Show, the Phoenix - 
based network has high hopes for a 

Tammy Bruce Jerry Doyle 

Talk Shows USA 
This recently launched indepen- 

dent syndication company offers a 

variety of talk shows in a number of 
genres and has high hopes that Talk 
radio is looking for much more than 
just left or right political shows. 
Program: ChickChat Radio 

Hosts: Heidi Hanzel and Lara Dyan 
Airs: Two hours daily, Monday -Fri- 
day 
Contact: Skip Joeckle, 719-579-6676 

ChickChat is a contemporary, rel- 
evant, stylish, unique, nonpolitical, 
entertaining, not -for -women -only 
syndicated daily radio show hosted 
by two women who are not at a loss 

for words or opinions. Co -hosts 

zel 

talk show where guests may 
not aU be from this world. 
Program: The Other Side 

Host: Steve Godfrey 
Airs: 9pm-midnight ET, Satur- 

day 
Contact: Kristen Bechtold, 
602 -381 -8200 

Many believe that Steve 

Godfrey is a living bridge to the 

other side. The program's 
premise is based on the expanding 
interest of millions who believe in an 

afterlife and spirituality but may not 
necessarily share traditional religious 

beliefs. Now cleared at stations in 
more than 70 markets, including 
KFYI /Phoenix, KHOW/Denver and 

KRMG /Tulsa. 

Westwood One 
With a roster of Talk radio stars 

that already includes Bill O'Reilly, 
Don lints and Larry King, Infmity- 
owned Westwood One is looking for 
big things from these two up -and- 

comers. 
Program: The Lars Larson Show 

Host: Lars Larson 

Airs: 7 -10pm ET, Monday -Friday 
Contact: Dennis Green, 212 -641- 
2069 

Peabody- and Emmy- winning 
news personality Lars Larson tack- 
les the topics and issues on the 
minds of Americans with 
his strong opinions and 
insight. The show in- 
cludes compelling inter- 
views with special guests 

and caller interaction 
with listeners. It is the 
only live show in this 

daypart doing anal- 
ysis of the breaking, 
topical news of the 

day. 

Program: The Ron Insana Show 

Host: Ron Insana 

Airs: Noon -3pm ET, Saturday 
Contact: Dennis Green, 212- 

641 -2069 

This is the first radio show 
to combine money, power and Cy Emerus Steve Godfrey 

LIVE FROM RADIO ROW Fox News Channel's John Gibson (I) chats 

with KVI /Seattle morning host Kirby Wilbur during a live broadcast of Wilbur's 

show at the Republican National Convention in New York City. 

politics in a way that empow- 
ers and educates listeners. 
Along with special features and 

listener call -ins, Insana hosts 

fantastic guests and discusses 

the issues that listeners care 

about. Although Insana is well 
known as a leading CNBC per- 
sonality, his recently launched 
radio program is not a business 

and financial show. 

Lars Larson 

WOR Radio 
Network 
The Buckley Broad- 

casting -owned network, 
home to such established 
national personalities as 

Dr. Joy Browne and Joey 

Reynolds, is hoping that 
the time is right for a per- 
sonality who comes at 
Talk radio listeners from 
just a little left of center 
with opinions that are lib- 
erally laced with comedy. 

Program: The Lionel Show 

Host: Lionel 
Airs: lOpm -lam ET, Monday -Friday 
Contact: Amanda Flood, 212 -642- 

4482 

A former prosecutor and defense 
attorney, Lionel tackles the trials and 

Ron Insana Lionel 

legal issues that dominate today's 
headlines. He has been a host on 
Court TV and is a frequent legal con- 

tributor on CNN and Fox News, as 

well as MSNBC's Scarborough Coun- 

try. Neither left nor right, up nor 
down, Lionel calls it the way he sees 

it while offering unique, witty and 

unpredictable insights on today's 
political and social issues. 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Call me at 858-486-7559 

or e-mail: apeterson@ 

radioandrecords.corn 

Talkin Portland 
Ed Schultz is leading a radio revolution, taking KPOJ Portland 

to #1 in Talk with a 5.8 share, Adults 25 -54, in his first book. 

JUST ADDED - WINZ Miami and KLSD San Diego. 
THE 

EdSCHOLTZ 800.61 1 .5663 
,a KPOI.FM Portland. O. MOnday-iriday. NOOn -3P PT. subject to limitations printed the eln. 

R A 0 1 0 
NETWOaKS 

tonesredio.com 
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ST! EETTÁLK 

Meet The New Mayer Of New York 

' \fPLJ /New York evening personality Christine Richie 

has a fine tradition of allowing listeners to call in after con- 

certs to give her "instant re- 

views." After one recent 

show, however, a unique 

chain of events occurred 
that makes for a perfect ST 

tale. ABC VP /FM Program- 

ming Tom Cuddy picks up 

the story: "John Mayer had 

just finished playing with Ma- 

roon 5 and was listening to 

WPLJ on his tour bus. As a 

goof, he decided to call in and give a review of his own show." 

What Mayer had not counted on, however, was the brick 

wall -like impenetrability of one of WPLJ's gate- keeping phone 

ops. Cuddy says, "John called the request line, identified him- 

self as John Mayer and said he wanted to review his own 

show. The phone op responded, 'I dont have time to play 

with you right now, sir,' and hung up!" After this scenario was 

repeated several times, it was time to call in the big guns. 

By now it was I I :30pm, and Colum- 

bia Exec. VP Charlie Walk was still out 

at dinner, naturally. His cell phone rang.... 

"They explained what was going on, so 

I called the request line," Walk tells ST. 

Walk ID'd himself using the patented 

"Don't you know who I am ?" rap, which 

fell on deaf ears. "She told me, 'If you 

were really the label heavyweight you 

say you are, you'd be calling the hot line, 

not the request line,' and then hung up 

'I swear I'm really John 
Mayer dammit!' 

Seriously I'm Charlie 
Walk. dammit!' 

on me!" Walk says. 

Not having WPLJ's hot line programmed into his 

BlackBerry, Walk made a hasty call to Columbia VP /Adult Pete 

Cosenza, who was home asleep. "He was half out of it and 

mumbled that the number was in his briefcase downstairs," 

says Walk. And then it got weird. Cosenza forgot that he had 

set his motion -detector house alarm before going to bed. 

"The next thing I heard was the alarm was going off," says 

Walk. "Pete's wife was yelling, the baby was crying - all hell 

broke loose." 

Here's the happy ending: Finally - after what seemed like 

hours - the baby stopped crying, the hot line was dialed, 

and Mayer sung a cappella to prove that it was really him and 

was allowed on the air. Throughout the entire incident Richie 

was completely unaware of the phone -screening drama un- 

folding just yards away from the studio. Walk adds, "Mayer 

said, 'Man, you guys have tougher security here than the 

White House! "' 

One day after WXKS -FM (Kiss I 08)/Boston caused a seis- 

mic shift in the market - and the industry - by cutting loose 

22 -year station vet and midday host Ed McMann and after- 

noon talent Artie The One Man Party, two new faces have 

been installed in their places. Deirdre Dagata makes the 

short commute from middays at clusterbuddy WJMN (Jam'n 

94.5) to take over I Oam -3pm, while WKCI (KC I01) /New 
Haven, CT night jock Kory gets the call of his young life to 

take over nights at Kiss 108. Current Kiss night guy Romeo 

moves up to afternoons. 

CC Upset They Were Shut Out 

During their recent GM meetings in swinging New Orleans, 

Beasley Broadcast Group brass got crazy and started hand- 

ing out awards. After everyone consumed mass quantities of 

Pat O'Brien's infamous Hurricanes, 

Kid Curry, longtime PD of WPOW 
(Power 96) /Miami was somehow 

elected Program Director of the 

Year. Seconds later Joe Bell of 

WKIS (Kiss Country) /Miami was 

dubbed GM of the Year, while Ft. 

Myers sales princess Heather 
Monahan was recognized as Sales 

Manager of the Year. Shortly :here- 

after the cops showed up to shut 

the place down, but not before 

WRXK (96 K- Rock) /Ft. Myers was named Radio Station 

of the Year. 

"I work for a great company," Curry tells ST. "This year I 

dedicate this award to my dac. I'm a radio baby, and he would 

have loved to have seen me win this award. He passed away 

two years ago, and I'm sorry he's gone. God bless Beasley 

Broadcasting - I love this pla:e!" 

'Dos hurricanes. por 
favor' 

The Programming Dept. 

In a surprising announcement, WNCI /Columbus, OH PD 

Jimmy Steele says he will not be renewing his current deal, 

which expires Oct. 31. 

PD Greg Ausham exits ABC Hot AC WDVD /Detroit. 
Look for GM Steve Kosbau, a former PD himself, to oversee 

the action until a replacement is named. Ausham can be 

reached at 330 -667 -9209 orgausham @aol.com. 

Jay Michaels has been named Asst. PD /MD /midday tal- 

ent of Entravision CHR/Rhythmic KKDL/Dallas. He replaces 

Steve Bartel, who returned home to the Northeast for fam- 

ily reasons. Michaels is no stranger to the market, having spent 

five years at crosstown KDGE (The Edge) in the early '90s. 

Most recently he programmed Emmis CHR/Rhythmic KDHT/ 

Austin. 

After 13 years at WFLZiTampa, MD Stan "The Man" 
Priest is leaving his first -eve- radio gig to embark on his first 

PD adventure: at heritage CHR/Pop WSTO /Evansville, IN. 

Look for Priest's MD and overnight duties to be consolidated 

from within, says WFLZ PD -eff Kapugi, who expects to make 

an announcement about that soon. 

Chris Rollins, PD /imaging guru of Clear Channel CHR/ 

Rhythmic WGBT (94.5 The Beat) /Greensboro, is upped to 

Director /Imaging & Production for the cluster, which means 

he has to give back his PD stripes. 

WUSL (Power 99) /Philadelphia MD Coka Lani trans- 

fers to Miami to become MD /midday personality at Clear 

Channel sister WMIB (103.5 The Beat). The move reunites 

Lani with WMIB PD Dion Summers, with whom she worked 

at WERQ (92Q) /Baltimore. She replaces Darnella Dunham 

as MD and Big Tigger on the air - he was voicetracking 

middays. Tigger will continue to do station events to support 

his syndicated weekend shcw. 

Bob Raleigh, who stepped down last week as Cumu- 

lus Country Format Director, has been named PD of Cumu- 

lus Country WDEN /Macon, GA. Raleigh replaces Gerry 

Marshall, who retired in April. 

KHTE /Little Rock Asst. PD Toni Seville adds MD stripes. 

This courtesy sentence was added later in post- production 

to pad this bit, thus making it appear longer and more sub- 

stantive. 

Quick Hits 

Infinity Oldies WCBS -FM /New York has a prime morn- 

ing opening, as Dan Taylor, who replaced the legendary 

Harry Harrison 18 months ago, is stepping down. 

Tmene 
1 YEAR A60 

Johnny Cash dies from complications of diabetes at age 
71. 

Jim Fox becomes Station Manager of KRXQ /Sacramen- 
to. 

Tom Parker named Director /AM Operations for Clear 
Channel /Richmond. r 
J 
WNEW -FM /New York flips to Talk. 
John Brown named Sr. VP /Promotion at Giant/Nash- 
ville- 
Scott Ginsburg accused of insider trading. 

/9 
Marty Loughman promoted to CEO of 
Shamrock Broadcasting, succeeding Bill 
Clark, who continues as Chairman. 
Bob Visotcky named GM of KYLD -FM/ 
San Francisco. 
Strauss Zelnick named President/CEO 
of BMG Entertainment North America. Bob Visotcky 

Michael Crusham named GM of 
WWSW -AM & FM /Pittsburgh. 
Dave Brewer upped to Sr. VP /Opera- 
tions Director for Pollack Media Group. 
Pierre Bouvard joins Coleman Re- 
search as VP /GM. 
Brenda Romano upped to VP /CHR Pro- 
motion for Mercury Records. 

YEARS A60 
Smokey Rivers named PD of WAVA/ 
Washington. 
KEGUDallas flips from AOR to CHR. 
Sam Church named PD of KKLT /Phoe- 
nix. 

25 YEARS A60 

Brenda 
Romano 

Smokey 
Rivers 

Ralph Nader blasts the FCC on dereg- 
ulation proposals, urges public hearings. 
Gary Berkowitz joins WROR /Boston as PD. 
MCA and IBM for DiscoVision Associates to develop and 
market videodiscs and videodisc players. 

JJ YEARS A60 

George Wilson promoted to Executive VP of Bartell 
Broadcasting. 

WIOQ (Q I 02)/Philadelphia PD Todd Shannon is still look- 

ing to fill the fashionable size -six shoes worn by former Chio 

in the Morning companion Angi Taylor, who left last week 

to pursue life and love in Chicago. Interested candidates need 

to get their materials in front of Sallie Boyd, the mysterious - 

yet- benevolent keeper of the applications, c/o WIOQ, 440 

Domino Lane, Philadelphia, PA 19128. And, for the love of 

God. no calls or e- mails, please! 

After five years of toiling as a part-timer at Entercom 

CHR/Pop WKSE /Buffalo, Froggy (his 

parents met while working at Rep- 

tile World) is upped to middays, re- 

placing Chrissy Cavotta. Down the 

hall, Research Asst. /Promotion 
Asst./part-time jock Jen Cohen is 

awarded Asst. MD stripes. 'Daddy love Froggy: Froggy 
love Daddy ?' 

PD Michelle Engel finally installs 

some air talent on Infinity Classic Rocker WZGC (92.9 Dave 

FM) /Atlanta: Please welcome Steve Barnes, last heard doing 

www.americanradiohistory.com

www.americanradiohistory.com


mornings at crosstown WNNX (99X). He's joined by CNN 
reporter Holly Firfer and Mitch Evans on sports. Also re- 

turning to the air chair is market vet Mara Davis. who had 

been doing middays at the station formerly known as Z93 

before it became "Dave." 

Alternative KQRX/Midland- Odessa, TX makes a few 

changes: Dré segues from nights to middays and picks up 

Asst. PD /MD stripes. He replaces Ashley, who leaves to go 

to school. Brent Owens, who was a club mixer in Albuquer- 

que, joins for nights. Owens has radio in his blood: His fa- 

ther, Michael, and grandfather, Buck (yes, that Buck Owens), 

have been in the radio biz for years. 

Scott Styles, currently doing weekends /fill -in at 

Entercom Hot AC WMYX/Milwaukee, is leaving for a full -time 

FILMS 
BOX OFFICE TOTALS 

September 10 -12 
Tine Distributor S Weekend S To Date 

1 Resident Evil: Apocalypse (Sony)' $23.03 S23.03 

2 Cellular (New Line) $10.10 $10.10 

3 Without A Paddle (Paramount) $4.51 $45.51 

4 Hero (Miramax) $4.42 $41.65 

5 The Princess Diaries 2: Royal... (Buena Vista) $2.93 $89.25 

5 Anacondas: The Hunt For The... (Sony) $2.80 $27.57 

Paparazzi (Fox) $2.71 $12.00 

8 Collateral (DreamWorks) S2.71 $92.69 

9 Vanity Fair (Focus) $2.61 $11.09 

10 Napoleon Dynamite (Fox Searchlight) S2.51 $30.29 

All figures in millions. ' First week in release 
Note: Figures reflect a three -day weekend. 

Source: Nielsen EDI 

COMING ATTRACTIONS: This week's openers include 
Mr. 3000, starring Bernie Mac. The film's Hollywood 
soundtrack sports two tunes by Earth, Wind & Fire - "Shin- 
ing Star" and "Let's Groove" - along with Kool & The 
Gang's "Jungle Boogie;' McFadden & Whitehead's "Ain't 
No Stopping Us Now," Marvin Gaye's "Lets Get It On," 
War's "Why Can't We Be Friends," Staple Singers' "Re- 
spect Yourself," Joe Tex's -I Gotcha," Ike Turner & The 
Kings Of Rhythm's "Getting Nasty." James Brown's "(Call 
Me) Super Bad," Tyrone Davis' "Turn Back the Hands of 
Time," Steve Lawrence's "The Best Is Yet to Come" and 
Calvin Richardson & Claudette Ortiz's "If You Don't Know 
Me by Now." 

Kris Kristofferson has a supporting role in Silver City, 
which opens in limited release this week. - Julie Gidlow 

STREETTALK 

gig as MD /nights /imaging & production dude at CHR/Pop 

WXXB (B 102.9) /Lafayette, IN. 

WLAN /Lancaster, PA debuts its new morning show: 

Greg Valentine, most recently with WIOQ /Philadelphia, and 

Liz Bell from WZAT /Savannah, GA. Jason Groff. the previ- 

ous show's producer, will continue to, well, produce. 

,r Morning guy Mudd 
exits Radio One Alterna- 

tive WLRS /Louisville. PD 

Annrae Fitzgerald will an- 

nounce her new morning 

show shortly. 

Greater Media Rock- 

- WMMR/Philadelphia 

PD Bill Weston welcomes 

back a voice from the 

past - Paul Jaxon, his 

new afternoon jock. "He used to work for me at WHJY /Provi- 

dence, but, in spite of that, I rehired him anyway," Weston 

tells ST. Jaxon 's previous experience includes WFNX/Boston, 

where he was half of Joxon & The Pharmacist. He replaces 

Razz, who can be reached at 732 -322 -3375 or 
mrazz923 @aol.com. 

V 

Mudd (foreground( at a fanuly reunion. 

Formats You'll Flip Over 

General Broadcast Group Alternative KMXW/Wichita 
flips to Rhythmic AC as "Magic 92.3." PD Ron Eric Taylor re- 

mains in the house, working with consultant Mark St. John. 

For now, the station is running jockless, with the exception 

of the syndicated Kidd Kraddick in mornings. 

Things are still running jockless, thank you very much, at 

Clear Channel's KIST /Santa Barbara, CA, which flipped last 

week from CHR/Pop to "The New Rock Alternative, FM 107.7." 

Talk Topics 

The word out of Atlanta is that Air America will replace 

Country on WSWK before the end of the month. Clear 

Channel /Boston AMs WKOX and WXKS are also slated to 

make the shift to liberal Talk this month using programming 

from AAR, as well as Jones Radio's syndicated Ed Schultz Show. 

This year marks the 28th anniversary of WQCB - the 

Washington Quarter Century Broadcaster's Club, which was 

founded in (976 by the late Eddie Gallaher and others as a 
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social hang for broadcasters who had worked in the Balti- 

more- Washington market for at least 25 years. After strug- 

gling with the math, we discovered that this year's crew will 

include anyone who worked in the market before 1979. This 

year's dinner will be held on Friday, Oct. 29. For more info, 

contact Walt Starling at starling @starpowecnet. 

Baby Poop 

Belated congrats to Susquehanna/Cincinnati Dir. /Program- 

ming and WRRM PD TJ Holland and his wife. Tracy. on the 

birth of their first child. Impossibly gorgeous 

son John David arrived on Sept. I. 

"Young JD weighed in at 6 lbs., 10 oz. 

and has blonde hair and blue eyes," 

says Holland. "You can see him fea- 

tured in next month's GQJr., Maxim 

Baby and in a Vanity Fair layout fea- 

turing the 'Hottest Tots of 2004.' By 

the way, Tracy is a little concerned that 

he's already being romantically linked to 

party gadfly Tara Reid." 

No mere camera 
can do JD justice. 

Congrats to our friend Adam Goodman, President of 

Goods Entertainment and VoiceHunter.com, and his wife, 

Elise, on the birth of their second child. Jason Daniel 
Goodman was born on Sept. 8. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

1 Joey 1 

2 NFL Football Opener 2 
(Colts vs. Patriots) 

3 2004 NFL Showcase 3 

4 The Apprentice 2 4 

5 CSI 5 

6 CSI: Miami 6 

7 Fox NFL Sunday 7 

Post -Game (tie) 

8 Medical Investigation 9i9 g 

9 Law And Order 10 

10 Amazing Race 5 (tie) 

Sept. 6-12 
Adults 18-49 

Joey 

NFL Football Opener 
(Colts vs. Patriots) 

The Apprentice 2 

2004 NFL Showcase 

Fox NFL Sunday Post -Game 

Amazing Race 5 

CSI 

Medical Investigation 9/9 

Big Brother 5 (Tuesday) 

Father Of The Pride 

Fear Factor 

Source: Nielsen Media Research 

Contact Stuart McRae at 1- 866 -4- FORMAT 
24 Hour Formats 

RADIO NETWORKS 
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30 01Z17* TOP 50 ALBUMS 
THE INDUSTRY'S NO, I RETAIL CHART September 17, 2004 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 ALAN JACKSON What I Do Arista 182,416 - 
1 2 TIM MCGRAW Live Like You Were Dying Curb 152,654 -32% 

3 3 RAY CHARLES Genius Loves Company Concord 137,890 -26% 

4 ANITA BAKER My Everything Blue Note /EMC 132,238 - 
5 5 NOW VOL. 16 Various UTV 128,721 -20% 

7 6 ASHLEE SIMPSON Autobiography Geffen 90,842 -20% 

4 7 LL COOL J Definition DefJam /IOJMG 78,957 -56% 

2 8 JILL SCOTT Beautifully Human...Vol.2 Hidden Beach /Epic 74,047 -61% 

12 9 MAROON 5 Songs About Jane Octone /J /RMG 68,835 +4% 

8 10 YOUNG BUCK Straight Outta CaSHville G Unit /fnterscope 65,578 -38% 

6 11 R. KELLY Happy People/11 Saved Me Jive /Zomba 64,797 -46% 

11 12 USHER Confessions Laface /Zomba 62,821 -9% 

13 13 GRETCHEN WILSON Here For The Party Epic 55,246 +1% 

17 14 AVRIL LAVIGNE Under My Skin Arsta /RMG 49,231 -4°/u 

16 15 BIG & RICH Horse Of A Different Color Warner Bros. 47,369 -10% 

9 16 MASE Welcome Back Bad Boy /Universal 46,851 -42% 

18 17 LOS LONELY BOYS Los Lonely Boys Epic 44,277 -7% 

19 18 JIMMY BUFFETT License To Chill RCA /Mailboat 40,695 -6% 

23 19 GARDEN STATE Soundtrack Epic 40,309 +5% 

21 20 BLACK EYED PEAS Elephunk A &M /fnterscope 39,774 -5% 

22 21 RYAN CABRERA Take It All Away E. V.L.A. /Atlantic 36,228 -9% 

14 22 PAPA ROACH Getting Away With Murder Dream Works 32,444 -40% 

23 SENSES FAIL Let It Enfold You Vagrant 31,395 - 
15 24 BJORK Medulla Atlantic 30,788 -43% 

29 25 LLOYD BANKS The Hunger For More G Unit /fnterscope 30,497 -10% 

40 26 KILLERS Hot Fuss Island /IDJMG 30,366 0% 

24 27 213 The Hard Way TVT 30,210 -17% 

27 28 KANYE WEST College Dropout Roc -A fella /IDJMG 30,178 -12% 

35 29 VELVET REVOLVER Contraband RCA /RMG 29,669 -7% 

30 30 ALICIA KEYS The Diary Of Alicia Keys J /RMG 29,362 -13% 

25 31 SHYNE Godfather Buried Alive Del Jam /IOJMG 28,763 -21% 

34 32 BRAD PAISLEY Mud On The Tires Arista 28,661 -12% 

28 33 YELLOWCARD Ocean Avenue Capitol 28,588 -16% 

33 34 GUNS N'ROSES Greatest Hits Geffen 28,509 -13% 

41 35 JOJO Jojo BlackGround /Universal 28,433 -6% 

37 36 LINKIN PARK Meteora Warner Bros. 27,721 12% 

38 37 MODEST MOUSE Good News For People Who Love... Epic 27,455 -12% 

36 38 SWITCHFOOT Beautiful Letdown Columbia 27,315 -14% 

43 39 BREAKING BENJAMIN We Are Not Alone Hollywood 27,026 -2% 

42 40 ALTER BRIDGE One Day Remains Windup 26,628 5% 

44 41 PRINCESS DIARIES 2 Soundtrack Walt Disney 25,520 -7% 

26 42 AKON Trouble SRC /Universal 25,292 -30% 

46 43 KENNY CHESNEY When The Sun Goes Down RNA 24,421 -9% 

48 44 FRANZ FERDINAND Franz Ferdinand Epic 24,064 -2% 

10 45 INSANE CLOWN POSSE Hell's Pit Psychopathic 23,958 -68% 

32 46 RESIDENT EVIL: APOCALYPSE Soundtrack Roadrunner /IDJMG 23,779 -28% 

47 TERROR SQUAD True Story SRC /Universal 23,398 - 
50 48 EVANESCENCE Fallen Wind -up 23,135 -4% 

45 49 HOOBASTANK The Reason Island /IDJMG 23,078 -14% 

49 50 TERRI CLARK Greatest Hits Mercury 22,506 -7% 

© HITS Magazine Inc. 

ALBUMS 

Jackson's Heights 

The hats have it. 

Arista Nashville's 
Alan Jackson doesn't 
have a 9/11 anthem on 
his new album, Whitt I 

Do, but that doesn't 
prevent it from going 
to No. 1 in its first 
week, with 182,000 - 
plus in sales. 

Right behind Jackson is another cat in 

a hat, Curb's Tim McGraw, who lands in 

Alan Jackson 

the No. 2 spot. 
Concord's Ray 
Charles is show- 
ing surprising 
strength in Star - 
bucks nation- 
wide to nail No. 
3 with the post- 
humous Genius 
Loves Company. 

Top newcom- 
er is the come- 
back album from 
Blue Note's newly inked Anita Baker, 
whose My Everything finishes No. 4 in its 

debut on the chart. 

Ray Charles 

The rest of 
the top 10 in- 
cludes UTV's 
perennial Now. 

Vol. 16, Geffeá s 

Ashlee Simp- 
son (No. 6), Def 
Jam /IDJMG's Tim McGraw 

LL Cool J (No. 7), Hidden Beach /Epic's 
Jill Scott (No. 8), Octone /J /RMG's resur- 
gent Maroon 5 (No. 9) and G -Unit /Inter 
scope's Young Buck (No. 10). 

Counting the Charles album, UMG is 

distributing five of this week's top 10 al- 

bums. 
The only other newcomer on the charts 

is Vagrant's Let Senses Fail, at No. 23. 

Epic's hit Garden State soundtrack con- 

tinues to show upward mobility, moving 
No. 23-19, with sales showing a 5% in- 

crease. Maroon 5 experience a 4% uptick, 
while Epic /Sony Nashville's Gretchen 
Wilson is up 1 %. 

Next week: It's all about Fo Reel/ 
Universal's St. Louis rapper Nelly, 
whose Sweat and Suit albums hit retail 
with prerelease estimates running around 
500,000 for each. Now that's Lunatic. 
Also on tap are Jive's Bowling For Soup, 
Interscope's Helmet, Maverick's Prodi- 
gy, Virgin's The Thrills and WB's Kasey 
Chambers. 
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MIKE TRIAS 
mtriasQradioandrecords.com 

It's Her Prerogative 

GONG FOR ADDS 

Britney Spears has had her share of drama, but she has prov- 
en that even though everybody's talkie stuff about her, she can 

live her life. Next week she is Going for Adds with her version 

of the 1988 Bobby Brown hit "My Prerogative," featuring lyrics 

that Spears seems to live by: "I don't need permission /Make my 

own decisions /That's my preroga- 
tive." The song, which received a 

makeover courtesy of producers 
Bloodshy & Avant, also serves as the 

lead single from Spears' upcoming 
greatest -hits CD, Greatest Hits: My Pre- 

rogative. Two additional new tracks 
will grace the album, which is packed 

with Spears' biggest hits to date. The 

collection is slated for release Nov. 9, 

along with a greatest -hits DVD. Despite being busy rehabilitat- 

ing her knee and making wedding plans, Spears has somehow 

found the time to promote her soon- to -be- released Elizabeth 

Arden perfume, Curious. 
Ex- Lonestar vocalist John Rich and songwriter Big Kenny started 

working together in 1998 in Nashville, taking the name Big & Rich. 

Their debut CD, Horse of a Different Col- 

or, came out earlier this year and has 

taken the country world by storm (per- 

haps they should rename themselves 

Bigger & Richer). Next week the duo are 

Going for Adds with "Holy Water," the 

latest single from Horse. Things just 
keep getting better for Big & Rich. They 
will be appearing at Tim McGraw's 
Swampstock concert in Rayville, LA on 

Sept. 19 and stopping by CMT's Total Access on Sept. 24. To top it 
all off, they have been nominated for two CMA Awards: the Ho- 
rizon Award and Duo of the Year. Tune in to CBS on Nov. 9 to see 

if Big & Rich can take home the trophies. 

He has opened for such acts as The Dave Matthews Band, Ma- 

roon 5 and Gavin DeGraw, and next week Marc Broussard is Go- 

ing for Adds at Hot AC radio with "Where You Are," a track tak- 

en from his sophomore effort, Carencro. 

The album takes its name from Brous - 

sard's hometown in Louisiana, and all 

the material on the CD was co-written 
by Broussard. Among those who 
helped the artist pen the songs were 

Radney Foster (of alternative country 
and CMT's Crossroads fame), Martin 
Sexton, Jay Joyce (Shelby Lynne) and 

Angelo (Kings Of Leon, Patti Griffin). 
Broussard, who is the son of Boogie Kings guitarist and Louisi- 
ana Hall of Fame member Ted Broussard, has many musical in- 

fluences beyond his father and other local heroes. "The kind of art- 

ist I'd like to evolve into is Prince," he says. "My ambition is to 

do the whole thing as well as I can and have people dig it. I want 

to be a true entertainer." 
Steven Eugene Grove has been in love with playing the saxo- 

phone ever since he "accidentally" discovered it in fifth grade. "My 
friend was playing sax in the school band, and I thought I could 

sit beside him if I played the sax too," Grove says. After he deliv- 

ered a memorable solo on Exposés '80s hit "Season's Change," 

Grove's career picked up. To gain more attention, he took on the 

stage name Euge Groove - "Euge" is what his mother -in -law calls 

him, and "Groove" is how Europeans often pronounce his last 

name. Next week he's arriving at radio with his latest single from 

the album Livin' Large, the aptly titled "XXL." Groove is currently 

on the Guitar & Saxes Tour with Jeff Golub, Warren Hill and Marc 

Antoine. After a nice break, he will join Hill's Smooth Jazz Cruise 

from Jan. 15-22. 

Britney Spears 

Big & Rich 

Marc Broussard 
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CHR/POP 

Week Of 9/20/04 

BRITNEY SPEARS My Prerogative (Jive/Zomba) 

CHRISTINA MILIAN f /JOE BUDDEN Whatever U Want 
(Island/1OJMGI 

SCISSOR SISTERS Take Your Mama (Universal) 

TREE THIRTEEN Stupid Little Games 

(Out The Box/Uninhibited) 

CHR/RHYTHMIC 

BRITNEY SPEARS My Prerogative (Jive /Zomba) 

CHRISTINA MILIAN fIJOE BUDDEN Whatever U Want 

( /s/andl /DJMG) 

KANYE WEST The New Workout Plan 

(Roc- A-FeIIa /IDJMG) 

LADY SAW I've Got Your Man (VP) 

PLAY N-SKILLZ Call Me (Universal) 

R. KELLY Red Carpet (Jive /Zomba) 

TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) 

(Atlantic) 

URBAN 

EE-DE Let's Get To It (The Krunk Love Song) (NME) 

KANYE WEST The New Workout Plan 

(Roc -A- Fella /IUJMGL 

R. KELLY Red Carpet (Jive /Zomba) 

TWISTA fIR. KELLY So Sexy Chapter II (Never Like This) 

(Atlantic) 

YONNIE fIYING YANG TWINS In Da Club (Universal) 

No adds 

URBAN AC 

COUNTRY 

BIG & RICH Holy Water (Warner Bros.) 

DONOVAN CHAPMAN Good Problem To Have (Curb) 

JEFFREY STEELE Once A Cowboy 
3 Ring Circus /Lofton Creek) 

WILLIE NELSON Midnight Rider (Lost Highway/MCA) 

AC 

AMY GRANT fIKEB' MO' Come Be With Me (UMe) 

MICHAEL McDONALD Reach Out, I'll Be There 

(Motown /Universal) 

HOT AC 

CALLING Anything (RCA /RMG) 

MARC BROUSSARD Where You Are (lsland/IDJMG) 

SMOOTH JAZZ 
BROTHER 2 BROTHER Off The Hinges (Canino) 

EUGE GROOVE XXL (Narada) 

GEORGE COLLICHIO The Call (Kezia) 

NESTOR TORRES Give Me The Chair Where I Wait For You 

(Heads 110 

NIGHTBYRD Moonlight Serenade (Dream Whisper) 

ROCK 

COLLECTIVE SOUL Counting The Days (El Music) 

INSTRUCTION Breakdown (Geffen) 

MICK FLEETWOOD BAND Something Big (Sanctuary /SRG) 

RAMMSTEIN Amerika (Republic /Universal) 

VANISHED Favorite Scar (226) 

ACTIVE ROCK 

COLLECTIVE SOUL Counting The Days (EL Music) 

INSTRUCTION Breakdown (Gellen) 

RAMMSTEIN Amerika (Republic /Universal) 

VANISHED Favorite Scar (226) 

ALTERNATIVE 

HIVES Two-Timing Touch And Broken Bones (Intenscope) 

LE TIGRE TKO /Strummer /Universal) 

STRAYLIGHT RUN Existentialism On Prom Night (Victory) 

VANISHED Favorite Scar (226) 

TRIPLE A 

CAMPER VAN BEETHOVEN 51-7 (Pitch -A Tent /Vanguard) 

LEGENDARY SHACK'SHAKERS Believe (Yep Roc) 

MICK FLEETWOOD BAND Something Big (Sanctuary /SRG) 

PETER CASE Wake Up Call (Vanguard) 

ROBBIE ROBERTSON Shine Your Light (Hollywood) 

TOM WAITS Make It Rain (Anti/Epitaph) 

TONY FURTADO Bet On The White Horse (Funzalo) 

VAST CAPITAL Real As It Feels (A Bird GI Passage) 

VIRGINIA COALITION Pick Your Poison (Bluharmnock/RedInk) 

WILLY DEVILLE fIRICHARD HILDAGO Chieva (Eagle) 

CC ADCOCK Lafayette Marquis (Yep Roc) 

INTERPOL Antics (Matador) 

JESSE COLIN YOUNG Living In Paradise (Artemis) 

KEREN ANN Not Going Anywhere (Blue Note /EMC) 

L O W EN & NAVARRO All The Time In The World (Red Hen) 

PO' GIRL Vagabond Lullabies ( Netzwerk) 

ROBYN HITCHCOCK Spooked (Yep Roc) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gma rtei®radioandrecords. corn. J 
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ADAM JACOBSON 
ajacobsonQradioan drecords. com 

CLASSIC ROCK 

Stellar Syndication 
PDs on station benefits from national shows 

In markets large and small, syndicated programming 
has proven to work on a multidimensional level for 
Classic Rock radio. Whether it's a morning show 
beamed in via satellite or a weekly offering, the local 
appeal of the shows continues to be the driving force 
for stations that have agreed to air them. 

Sounds From The 
Underground 

listeners about how much they enjoy 
the program. 'The show's pitch to us 

KSAN (107.7 The Bone) /San Fran- was that all the stations that play the 
cisco PD Larry Sharp has three syndi- program get a great response," Sharp 
cated shows on his station TheSupersfar says. "It's hard to identify any ratings 
Concert Series, which typically airs Sat - growth on Sunday nights, but we def- 
urday nights; the Bob Cobum -helmed finitely get a lot of e-mails about it. The 
Rocklin, airing Wednesday nights; and listeners to the show become avid fans, 
Renegade Nation Productions' Little and I think it's one of the best and one 
Steven's Underground Garage, which runs of the most unique shows out there. 
Sundays fmm lOpm- midnight. "Little Steven [Van Zandt] has got 

Interestingly, KSAN has continued his own style. It's a blending of past 
to have success with RockLine even af- and future in an amazing show with 
ter Cobum exited mornings at The him hosting. And, on top of every- 
Bone in January 2003 to accommodate thing, he's so cool. He called once to 
Lamont & Toncili. "Bob is a super -pro- thank me for putting the show on, and 
fessional guy, and we still talk fairly I was like, 'Oh, cool! " 

often about guests and whether or not Sharp says that Van Zandt has of- 
each show works for us from a musi- fered to make a personal visit to 
cal standpoint," Sharp says. "We had KSAN to meet a potential advertiser 
a good relationship with him that pre- one -on -one about the show, and 
ceded our hiring him for mornings. It's Sharp is considering moving Little 
just another great show that's out there. Steven's Underground Garage to a bet - 

"Sometimes there is a show like ter time slot. 
RockLine that gives a station some 
credibility because it's bringing stars 
to your station, but a show has got to KBZU /Albuquerque is one of 
have something special going for it to many stations that air Premiere Radio 
put aside regular programming." Networks' syndicated Bob & Tom 

Sharp says Garage has been on Show, based at WFBQ /Indianapolis. 
KSAN for close to a year and that the The show has aired on KBZU since 
station receives a lot of feedback from April 2002. 

Morning Magic 

"Bob & Torn has done very well," 
says KBZU PD Scott Souhrada. "It's 
a show that takes a while for the lis- 

teners to catch on to, but it has helped 
to broaden our audience demos. I'm 
a huge Bob & Tom fan, and it worked 
well for me in the other markets where 
I ran the show. 

"It's hard to find a show that is spe- 
cific to what we want to have on the 
air. One of the best things about Bob 

Kevoian and Tom Griswold is that 
their support staff is phenomenal. 
There's no problem getting hold of 
anybody. They give you as much sup- 
port as you ask for." 

Souhrada says that the national ap- 
peal and awareness of Bob & Tom have 
been very positive for his station. "We 
get lots of calls from people who say, 
'Hey, I listened to them when I was in 
market A, and now I can listen to them 
here,'" he says. 

Bob & Toni, says Souhrada, has be- 
come a "good solid rock show that 
continues to do well." He admits that 
his Rock competitor in town contin- 
ues to have a very strong local mom - 
ing show but notes, "We've drawn 
from a number of sources. The Bob & 

Tom Show is strong too. It has a differ- 
ent big audience." 

Live & Local- Sounding 
KLOS /Los Angeles -based Mark 

and Brian Show, offered by KLOS Syn- 
dications, is the centerpiece of KZEL/ 
Eugene, OR's lineup. Cumulus /Eu- 
gene OM and KZEL PD Russ David- 
son says the program, which has been 
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"Everyone gets a kick out of hearing Alice 

Cooper on the radio. They especially like his 

choice in deep cuts. It's him, broadcasting 

from a `toxic waste site' out in the middle of 

the Arizon desert, just doing his thing." 
Russ Davidson 

on KIEL for about a year, has several 
benefits for the station. 

"We like that it is a live, West Coast 
show," he says. "They are winners, 
and they do well in every market they 
are in. It took a while for them to catch 
on, but we like that it's live. KGON, 
up in Portland, OR, also runs the 
show, so there's built -in familiarity 
with it hem." 

A local producer, Mark Rainey, 
works hard to make the Mark and 
Brian broadcasts on KZEL sound like 
the hosts are actually working out of 

Oregon. "We do contesting on the 
show," Davidson says. "It's a local 
show to us. Rainey does the news, 
traffic, weather and sports. 

"And, in a lot of ways, Mark and 
Brian is a local show. They talk about 
the Oregon Ducks; they give us a dai- 
ly promo. I think a lot of people think 
that they're in the building, but they 
don't try to hide the fact that it's not a 
local show." 

Another syndicated offering that 
has been successful on KZEL is Unit- 
ed Stations' Nights With Alice Cooper, 

a five -hour program featuring the leg- 

endary rock artist. Among the other 
stations airing the show are KDKB/ 
Phoenix; WIBA /Madison; and KURK/ 
Reno, NV. 

"Everyone gets a kick out of hearing 
Alice Cooper on the radio," Davidson 
says. "They especially like his choice in 

deep cuts. It's him, broadcasting from a 

'toxic waste site' out in the middle of the 

Arizona desert, just doing his thing. He 
gets a lot of guests in the studio, and it's 
proven to be a hit for us." 

Local Feel, National Feed 
Sue Kelly, PD of Bonneville's Clas- 

sic Hits KRSP (Arnow 103.5) /Salt Lake 
City, continues to be supportive of Off 
the Record, a weekly show from West- 
wood One hosted by veteran KCBS- 
FM /Los Angeles afternoon host Un- 
de Joe Benson. "It airs Sunday nights 
at 7pm, and it's been in that slot for 
close to seven years," Kelly says. 

"We added that particular program 
to the lineup before we started pack- 
aging our weekend programming. It 
hasn't really stood out, so it's not 
clashing with the other things we do 
on the station." 

Kelly has been extremely selective 
with the specialty programming KRSP 

airs. In fact, the Benson- helmed pro- 
gram is her station's only syndicated 
show. 'We've turned down a lot of syn- 
dicated opportunities," she says. "Some 
are too much of a departure from what 
we do. This show focuses on the same 
artists we play. It's not that much differ- 
ent from what the station does, because 
Joe talks about the vibe of the artist fea- 

tured. It really slides in very well to the 
station's overall presentation" 

The seamless connection with the 
rest of the station's sound reinforces 
Kelly's desire to maintain the local 
feeling of KRSP, which is one of the 
reasons the station has remained Salt 
Lake City's Classic Rock leader. "That 
local feeling is so important to this 
radio station," she says. "Sure, we're 
highly produced. But we're home- 
grown, we're local, and our on -air 
people live the lifestyle. We're part of 
the community" 

We don't mean to offend non -listeners. 

That's just a bonus. 
To generate talk about your station you need targeted, stylish, irreverent 

TV commercials that build awareness. We create them and we sell them. 

Check us out at magnetoworks.com /radio or call for a DVD at 503222.7477. 

MAGNETO "BRAND 

ADVERTISING 
Television for radio 
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The Studio Magicians 
Producers are the secret movers behind the music 

Most music fans attribute the content of a finished 
album to the talents of the artist and the songwriters. 
However, real connoisseurs understand that the producer 
plays a pivotal role in the overall scheme of the music. 

Producers aggregate all the key ele- 

ments of an artist's musical abilities, 
songwriting skills, raw emotions and 
attitude into one cohesive work of au- 
dio art. But in most cases we don't hear 
in much detail about the producer and 
the team of engineers and mixers who 
work behind the scenes in the studio 
to deliver a successful finished album. 

Take, for example, producer- mixer- 
engineer Rollo Armstrong. Most peo- 
ple outside the creative community 
have probably never heard of him. 
However, he has played an integral 
part in the soaring international success 
of his sister Didó s career. Rollo not 
only produced the past two Dido al- 
bums, he co-wrote some of her more 
notable songs ("White Flag," "Hunter") 
and assisted in the mixing and overall 
musical ambience of the albums. 

When an album's production meets 
the label's expected standard, the A &R 

executive or label chief will sign off and 
approve the next steps toward release. 
Ultimately, this leads to a chance to be 
played on the radio, heard by the lis- 

tener and purchased by the 
consumer. The decisions in 
the studio make the critical 
difference between success 
and failure for the artist. 

But first, the right pro- 
ducer must be chosen. 
Finding the proper pro- 
ducer is just as important 
as everything else in the 
creative process, and the 
search must be carefully 
calculated to find the right chemistry 
between the act and the studio team. 

Try to imagine albums from Em- 
inem, Snoop Dogg, Eve or NWA with- 
out the production input of Dr. Die. 
Dre has not just influenced the afore- 
mentioned artists, but an entire gen- 
eration of music. Or imagine The Beat- 
les' discography without the input of 
producer Sir George Martin. Would 
the early recordings that catapulted 
the band to fame have sounded the 
same and had the same impact? 

Some of the greatest albums of our 
time may not have resonated as fully 
if it were not for the producer's indi- 
vidual blueprint. When you listen to 
a CD and look at the production cred- 
its, you'll find a common thread be- 

tween the sound of the album and the 

producer who was involved in the cre- 

ative process with the artist. Take, for 

example, U2. We hear certain distinct- 
ly different musical attitudes and 

styles on each album, depending on 
whether it was produced by Brian 
Eno, Jimmy [ovine or Daniel Lanois. 

Artists and their representatives 
may find producers directly fion their 

own Rolodexes, or they may seek the 
assistance of established producer - 
management companies 
that offer one -stop shop- 
ping to meet all their pro- 
duction needs. 

There's a slew of pro- 
ducer-, engineer- and mix- 
er- management compa- 
nies in the States, Europe 
and Australasia, but find- 
ing the right people for 
your project requires dili- 
gence. A detailed who's 
who of the production world is avail- 
able in such publications as The Pro- 

ducer & Engineer Directory. Or try look- 
ing online for companies like Nett- 
werk Producer Management (www. 

nettwerkmanage rnent.com), SJP Dodgy 
(www. tastentusic.condsjp) or Moir - 
Marie and Frank McDonough (room. 

mcdman.com). The choices 
are endless! 

This week we highlight 
two of the most prominent 
producer- management 
companies in the business. 

Stephen Budd 
Management 

Principal: Stephen Budd 

The Zeppelin Building, 59- 

61 Farringdon Road, Lon- 

don EC1M 3JB, U.K. 

Phone: 011-44-207-916-3303 
E -mail: stephenbudd®record- 
producers. corn 
website: www.record- producers.com 

Producer clients: Rick Nowels 
(Dido, Madonna, Santana), Tore Jo- 
hansson (Franz Ferdinand, The Car- 
digans, Tom Jones), Jon Kelly (Kate 
Bush, Tori Amos, Beautiful South), MJ 

Cole (MJ Cole, Nitin Sawney, Dido), 
Greg Haver (Lostprophets, Manic 
Street Preachers, Super Furry Ani- 
mals), Mark Wallis (Travis, U2, The 
Smiths), Arthur Baker (Interpol, 
Rammstein, New Order), Steve Lyon 
(Depeche Mode, The Cure, Amplifi- 
er), Biker & Delgardo (Jamelia, Craig 
David, Usher), Valgier Sigurdsson 
(Bjork, Mum, Sigur Ros). 

Projects in production: Rick No- 
wels (writing and producing): Vanes- 

sa Brown, Charlotte Church, Lerner; 

Tore Johansson (producing): New Or- 

der, OK Go; Valgier Sigurdsson (pro- 

ducing): Bjork; Greg Haver (produc- 
ing): Manic Street Preachers, Melanie 

C; Biker & Delgardo (writing and pro- 
ducing): Lemar; Jon Kelly (producing): 

Beulah, Beautiful South, Tom Baxter; 

Mark Wallis (producing): Rooster. 

About his criteria for finding pro- 
duction talent, Budd says, "They must 
demonstrate the ability to write great 
songs and /or make great records. 
Also, we must be impressed that they 
want to work hard and are, in our es- 

timation, marketable to the 
client, industry and pub- 
lic." Stephen Budd Man- 
agement helps its produc- 
tion clients, he says, "by 
maximizing their opportu- 
nities to succeed and by al- 

lowing them to concentrate 
on making great records." 

Worlds End 

Principal: Sandy Raberton 
183 N. Martel Ave., Suite 270, Los An- 

geles, CA 90036 
Phone: 323 -965 -1540 

E -mail: sandy@worldsend.com 
Website: www.worldsend.com 

Producer clients: Dave Sardy (Jet, 

The Thrills, Hot Hot Heat), Steve Lilly- 

white (U2, Dave Matthews Band, 
Counting Crows), Tim Palmer (Pearl 

Jam, Ozzy Osboume, U2), The Matrix 
(Avril Lavigne, Britney Spears, Liz 

Phair), Hugh Padgham (Sting, Phil Col- 

lins), Lou Giordano (Taking Back Sun- 

day, The Ataris), Nick Launay (Nick 
Cave, Silvetrhair, Lou Reed), Rick Park- 

er (The Shore, Kill Radio), Matthew Ger- 
rard (Hilary Duff, Jesse McCartney, 
Raven Simone), Greg Fidelman (Slip- 

knot, American Head Charge). 
Projects in production: Steve Lil- 

lywhite (producing): Jason Mraz; 
Dave Sardy (producing): Oasis; Tim 
Palmer (mixing and producing): 
Better Than Ezra; The Matrix (pro- 
ducing): Lindsay Pagano; Hugh 
Padgham (producing): Caesar; Lou 
Giordano (mixing): Plain White T's; 
Rick Parker (producing): The Dead; 
Matthew Gerrard (producing): Del - 

tra Goodrem; Greg Fidelman (mix- 
ing): Dan Wilson. 

According to Roberton, Worlds 
End "tries to go beyond being influ- 
enced by name acts that a producer 
has worked with and listen to sounds 
and arrangement inputs that you 
know the producer must have made." 
He continues, "We have now started 
signing acts to a production compa- 
ny and have our own producers de- 
veloping these acts. In essence, we're 
doing the artist development, and 
we'll then license the artist to the ma- 
jor labels for release." 

Sandy Roberton 

Steph en Budd 

Executive Dossier: 
Mike Caren 

Position: Sr. VP /A &R 

Company: Atlantic Records 
Location: Los Angeles 
Website: www.atlantic- records.com 
Industry experience: 12 years 
Artist roster: Twista, Trick Daddy, Nappy Roots 
Resume: "I've worked at Atlantic for seven 

years as an A &R executive. During that time, 
I've signed seven acts whose Atlantic debuts 
have gone either gold or platinum, including 

Trick Daddy (four certified albums), Twista 
(two), T.I. and Nappy Roots. I started at Loud 

Records when I was 16 and then worked in 

marketing for Ruthless and Big Beat just prior 

to Atlantic. 
"I also released six records on my own 

label, Serious Entertainment, while a freshman Mike Caren 
at NYU, and I have produced, written or 
programmed on more than 20 albums. I recently co -wrote Jem's'Just a 
Ride' [ATO /RCA] and produced Trick Daddy's 'Sugar on My Tongue,' 
featuring Ludacris and Cee -lo [Slip -n -Slide /Atlantic] " 

Creative challenges: "It's always a challenge to see how far you 
can push an artist to deliver their best. I believe all my artists are 
extremely talented and want them to have all the resources necessary 
to see their potential realized. I want them to feel confident that every 
element is as great as it can be. 

"It's also difficult to make the best record possible with a limited 

amount of time. Meeting release dates and feeling confident that you 
have four hits on a truly cohesive record can certainly be challenging." 

The evolution of artist development: "The meaning of develop- 
ment depends on your position. On an A &R level, it is developing an 
artist as a songwriter and producer. I am not very interested in artists 
who don't write. Even if they need support, I only want to work with 

artists who try. 

"It's been amazing to watch some of my artists hone their abilities 
and really step up to write hits for themselves. I don't think that has 
changed much since I've been in the business. I just understand it 

better after gaining some experience. 
"As for artist development on a touring, marketing and career - 

development level, it has changed so dramatically just in the 10 years 
I've been in the business that we could talk about it for hours." 

Acts In development: Rock -N -Roll Soldiers, a garage rock band 
from Eugene, OR; Handsome Boy Modeling School, featuring guest 
appearances from Franz Ferdinand, Jack Johnson, Cat Power, RZA, 

Mars Volta, Linkin Park, Deftones, etc.; Bump J, street hip -hop from 
Chicago; and Treysongz, a 19- year -old soul vocalist. Rock -N -Roll 

Soldiers and Handsome Boy already have a lot of intemational interest. 
Check them out. 

Advice to the unsigned: "Get your music out! Sell it, give it away, 
play it, let it be heard. Build a fan base and labels will find out. Don't 
bother sending anyone at a label a copy. If the public likes what they 
hear, our research team will find you." 

If he weren't in the music business: "I would probably have a lot 

more money and be a lot more successful in a boring business that 
required lots of lawyers, accountants, board members and un -fun 

people whom I don't want to work with. Well, at least until I'm at least 
30 years old (three years away, but creeping up way too fast)" 

Sound Bites 
Steve Sasse is appointed London - 

based head of A &R at Sony /ATV 
Publishing. He most recently gar- 
nered success at Sony /ATV Europe 
for his U.K. signing Razorlight. 

Longtime Zomba U.K. Managing 
Director Steven Howard will leave the 
publishing company to pursue other 
interests. Howard has been with Zom- 
ba Publishing for more than 25 years. 

Banana Recordings signs an in- 

ternational licensing deal with Sony 
that will see the major release three 
priority- artist albums per year outside 
the U.K. 

Platinum -selling German rock act 

Rammstein have recorded their new 
Universal studio album, Reise Reise, 

slated for a fall release in Europe. 

Rammstein's latest single, "Mein 
Teil," has reached No. l in Germany, 
and the followup track, "Amerika," is 

released this week. 
Domino-signed Franz Ferdinand 

(Epic in the U.S.) won the U.K. Na- 
tionwide Mercury Prize last week, 
beating formidable contenders Keane, 
Joss Stone and The Streets. Previous 
award recipients include Dizzee Ras- 

cal, Oasis, P.J. Harvey, Ms. Dynamite 
and Badly Drawn Boy. 

Send your unsigned or signed 
releases to: 
Sat Bisla 
A &R Worldwide 
449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212 , U.S.A. 
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SETS AN ALL 
TI REC 

#1 for 10 consecutive 
Weeks at R&R! 

The most weeks at 

#1 in the 30 year 
history of the R &R 

Country Chart! 

10 Consecutive Weeks 

#1 Audience Chart 
at Billboard! 

#1 at MediaBase 

Callout since July ist! 

#1 Soundscan Debut 
Top 200 with 

769,000 albums sold! 

TIM McGRAW 
LIVE LIKE YOU 

WERE DYING 
www.americanradiohistory.com
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KEVIN CARTER 
kcarter@radioandrecords.com 

CHRIPOP 

Ace & TJ: Doin' 
It For Themselves 
The FCC determines that `self -syndication' is not as 
indecent as it sounds 

n the beginning Ace & TJ were simply a night guy 
and an overnight guy doing crossovers in Alexandria, 
LA. Today their burgeoning morning show empire has 

expanded to five stations and stomped all over the com- 
petition in the ratings throughout the Southeast, and 
world domination is now well within their grasp. 

The WNKS (Kiss 95.1) / Charlotte- 
based duo are not only a success be- 

cause they worked their way up 
from market 2,807 to market 37 in 
less than 15 years, but also because 

they really are wearing the hats of 
both morning show guys and syn- 
dicators. And we think that's pretty 
damn swell. 

"Yeah, we basically say we were 

selling it out of the trunk of our car," 

says TJ, who explains that when 
they signed their latest deal with 
Kiss, it allowed them to explore syn- 
dication - but without any corpo- 
rate assistance. 

"It's hard, because we're the only 
people I know of who are doing it 
all ourselves," says Ace. "We don't 
have the backing of the parent com- 
pany, so it's been a long, arduous 
process. But we've got a system in 
place now that's very effective." 

That system is Adam Goodman, 
who not only serves as the guys' 
business manager and goes out to 

get them new affiliates, but also, in 
his spare time, runs VoiceHunter. 
com. 

"The show itself is owned by a 

company that the two of them are 

partners in, called ATJ LLC," says 

Goodman. "WNKS has what we 
deem a 'host -affiliate contract,' but 
it's not an Infinity program. That's 
important for us, because the mo- 
ment we were able to take care of 
that, Clear Channel picked us up in 
two markets. 

"It's a nice story, because it is not 
an agent, not a big syndicated com- 
pany; it's just the two of them, and 
I'm their business and syndication 
manager. We are keeping it very 
much in the family." 

That family has now grown to 
five stations: In addition to Kiss, Ace 

& TJ and their crew of miscreants - 
sidekick Angie, Exec. ProducerYan- 

Ace & TJ 

kee Pete and Producer Ryan-air on 
WSEA /Myrtle Beach, SC; WQEN/ 
Birmingham; WZNY /Augusta, GA; 
and WKXJ /Chattanooga, TN. 

Put Your Clocks Together 

Goodman says the show's 
growth has been accomplished 
largely by word of mouth. Will there 

ever be anything more than that? 

"For us, from a marketing stand- 
point, there's never been - and, 
chances are, never will be -a huge 
Ace & TJ marketing push, where 
thousands and thousands of dollars 
are spent to get our faces out there, 

simply because those thousands 
and thousands of dollars come from 
me and 'Ti" says Ace. 

In other words, an Ace & TJ ac- 

tion -figure line is probably not in 
their future. "The money that's 
spent on that sort of thing is our 
money, because of the way it's set 

up," says Ace. "We've formed our 
own company, and we are our own 
entity within the radio world." 

Despite the fact that the show is 

syndicated, the guys definitely 
make an effort to thoroughly en- 

twine themselves with the stations 

they air on. "The biggest roadblock 
I've discovered as a syndicator is 

when a station says that it really 
feels that it needs to stay local," 
Goodman says. 

"The reality is, when we put our 
clocks together, we have done about 
11 different things that a local station 

can do, and we encourage the sta- 

tion to make it sound as local as any 
show they would do on their own. 
That's something we're very proud 
of. We prerecord opens for every lo- 

cal break, and the station can have 

them feed into weather or traffic or 
news. We encourage the board op to 

use all the breaks we record. 

"We also have instances where 

Ace & TJ are involved with other 
dayparts via phone. They've done 
trips into a lot of our markets. It's 
something they feel is important, 
something that makes the show 
seem local even though it's being 
done out of Charlotte." 

No Force 

"Adam and our Exec. Producer, 

Pete Herrick, are in constant contact 
with the stations, making sure they 
have what they need and making 
sure that everybody at the stations 
is able to most effectively utilize the 

product, whether it be liners or 
questions, promos or appearances - that kind of stuff," says Ace. 

"We've always had 

the support of 

everybody along 

the way, but we've 

had to dig for every 

station that we've 

gotten so far." 
Ace 

'They both do a fantastic job. Oth- 
er than that, we've never had a par- 

ent company come in to say, 'Well, 
you're ready to get started. We're 
going to put you on 10 stations, and 

you're going to get the ball rolling. 
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"You'd be far better off talking about what 

you did or something you saw on TV last 

night than chatting with the mayor because 

you think you're being local. That's not 

being local, that's bad radio." 

Ace 

Here you go.' Nobody's ever done 
anything for us except to say, 'Hey, 
jump out there and go get 'em.' 

"We've always had the support of 
everybody along the way, but it's 
never been a case where they were 
going to do stuff for us and put us 

on stations to help us get our feet 

wet. We've had to dig for every sta- 

tion that we've gotten so far." 
"At the same time, you don't nec- 

essarily want to be forced on any- 

one, either," says TJ. "Each of these 

stations has a GM and a PD. How 
supportive would they be if some- 

body forced us on them and they 
really didn't want us? [WQEN PD] 

Tommy Chuck in Birmingham 
wants us, and we can tell, because 

he's very supportive of us and ev- 
erything we do with him and the 

entire station. 
"But if it were a case where Clear 

Channel had told him, 'Tommy, 
you've got to have these boys on the 

radio, and that's just the way it is,' 

and maybe he had something else 

in mind for his station, it might not 
work out as well. You may end up 
losing in the long nm." 

Crossing State Lines 

When it comes to actually putting 
the show together every morning, 
how do Ace & TJ make sure they're 
not being exclusionary? How does 

a Charlotte -based show air in anoth- 
er state without alienating anyone? 
We're told that mass hypnosis may 
be involved, but we'll save that the- 

ory for later. 

'We don't overanalyze every little 
word we say," says TJ. "You kind of 
have to go with what you know, what 
you find to be interesting, just as long 
as it's not blatantly local to any one 

market. As long as it's entertaining to 
a wide variety of people, you're petty 
much OK. For example, if Kiss in 
Charlotte has something huge going 
on that's just for that station, if the 

contest or game is entertaining 
enough, we'll do it and let everybody 
hear it. 

"The other day we sent one of our 
producers, Ryan, to Birmingham, 
because Tommy was having a con- 

test that was very entertaining. It 
was just for the listeners in Birming- 
ham, but Ryan went down there and 

covered it for us and got involved 
in the whole thing just like he 
would've if it had been in Charlotte. 

"We don't necessarily sit around 
every day and ask, Will this play in 

Charlotte? Will this play in Myrtle 
Beach? Will this play in Augusta or 
Chattanooga ?' It just kind of comes. 

We do what we feel would be enter- 
taining to everybody. If the Char- 
lotte mayor has a story that's enter- 
taining to the people in Augusta, he 

goes on. 

"We don't necessarily try to hide 
the fact that we're housed in Char- 
lotte, but, at the same time, we're not 

putting Panthers players on every 
week. 

"Each of these 

stations has a GM 

and a PD. How 

supportive would 

they be if somebody 

forced us on them 

and they really didn't 

want us ?" 
rJ 

"That's one of the main things 
that made us think we'd be able to 

do syndication, because when we 
were a local show, we never gave in 
to that whole 'interview a local per- 

sonality just because they're local, 
no matter whether they're entertain- 
ing or not' thing." 

"We've all heard those shows 
where they'll say, 'It's Wednesday, 
and the mayor's coming in today!' 
and the mayor has nothing to say 

and nobody cares," Ace says. "You'd 
be far better off talking about what 
you did or something you saw on 
TV last night than chatting with the 
mayor because you think you're 
being local. That's not being local, 

that's bad radio. We talk about uni- 
versal things that everybody expe- 
riences, and that's what our show is 

all about." 
"People have different opinions 

about radio in general, but if a show 
can genuinely be so unforced that 
you don't even know it's a radio 
show, you're doing something 
right," Goodman says. 
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34 34 PETEY PABLO Freek A -Leek (Jive /Zomba) 

41 ® SKYE SWEETNAM Tangled Up In Me (Capitol) 

42 VANESSA CARLTON White Houses (A &M /Lnterscope) 

30 37 D12 How Come (Shady /lnterscopel 

36 38 BRITNEYSPEARS Everytime (Jive /Zomba) 

44 KILLERS Somebody Told Me (Island /IDJMG) 

40 MODEST MOUSE Float On (Epic) 

e DESTINY'S CHILD Lose My Breath (Columbia) 

L2 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /WW.1MS) 

GOOD CHARLOTTE Predictable (Epic) 

44 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 

MONICA U Should've Known Better (J /RMG) 

C) MIS TEEQ One Night Stand (Reprise) 

CD AKON fISTYLES P. Locked Up (SRC /Universal) 

JOJO Baby Its You (BlackGround /Universa[) 

49 PITBULL fILIL' JON Culo (TVT) 

50 TOBY LIGHTMAN Real Love (Lava) 

29 

31 

e 

CHR/POP TOP 50 i 

TOTAL 
PLAYS 

® September 17, 2004 
ARTIST T'LE L4EELS 

ASHLEE SIMPSON Pieces Of Me (Geffen) 8143 

MAROON 5 She Will Be Loved (Octone /J /RMG) 7751 

AVRIL LAVIGNE My Happy Ending /Arista /RMGI 7225 

JOJO Leave (Get Out) (BlackGround /Universal) 6011 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 5885 

RYAN CABRERA On The Way Down (E.VL.4. /Atlantic) 5315 

LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 5163 

CHRISTINA MILIAN Dip It Low Us/and /IOJMG) 4976 

NINA SKY Move Ya Body (Next Plateau /Universal) 4688 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 4594 

ALICIA KEYS If I Ain't Got You (J /RMG) 4471 

KEVIN LYTTLE Turn Me On (Atlantic) 4420 

CIARA f)PETEY PABLO Goodies (Laface /Zomba) 4309 

NELLY My Place (Oerrty /Fo'Reel /Universal) 4243 

LINKIN PARK Breaking The Habit (Warner Bros.) 3884 

FINGER ELEVEN One Thing (Windup) 3825 

HOOBASTANK The Reason (Island /LOJMG) 3816 

KELLY CLARKSON Breakaway (Hollywood) 3382 

TERROR SQUAD Lean Back (Universal) 3361 

JUVENILE Slow Motion (Cash Money /Universal) 3354 

BOWLING FOR SOUP 1985 ,Silvertone /Jive /Zomba) 3154 

SEETHER fIAMY LEE Broken (Windup) 2815 

C. AGUILERA M. ELLIOTT Car Wash (OreamWorks /Gellen/ /nterscope) 2576 

SWITCHFOOT Dare You To Move (Red ink/Columbia) 2531 

USHER fIALICIA KEYS My Boo (Laface /Zomba) 1981 

ASHLEE SIMPSON Shadow (Geffen) 1824 

HILARY DUFF Fly (Buena Vista /Hollywood) 1787 

DASHBOARD CONFESSIONAL Vindicated (Vagrant / lnterscope) 1649 

USHER Confessions Part 2 (LaFace /Zomba) 1546 

NITTY Nasty Girl (Rostrum /Universal) 1481 

LLOYD f /ASH ANTI Southside (Murder lnc. /OefJam /IDJMG) 1373 

FRANZ FERDINAND Take Me Out (Domino /Epic) 1371 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /Fo'Reel /Universal) 1327 

1267 

32 

LDebut> 

40 

'Debut> 

45 

49 

LDebut> 

!Debut> 

LDebut> 

50 

43 

1208 

1193 

1184 

1087 

1032 

1017 

994 

979 

890 

818 

792 

750 

718 

689 

680 

638 

I- 
PLAYS 

-259 

+308 

+541 

546 

+315 

+381 

+352 

-529 

450 

+177 

-227 

-558 

+686 

415 

+72 

+246 

358 

+387 

+453 

-381 

+293 

+272 

+480 

+188 

+757 

+572 

+95 

+71 

-620 

+218 

-109 

+22 

+503 

136 

+38 

+184 

-451 

-190 

+103 

-509 

+994 

-204 

+169 

-31 

+50 

+209 

+138 

+412 

-44 

-331 

TOTAL WEEKS ON TOTAL STATIONS 
AUDIENCE CHART ADDS 

(UT) 

660993 17 120/0 

617306 12 12110 

575758 12 12110 

429925 23 11910 

498507 13 11910 

426751 14 11811 

408632 10 10913 

354103 22 11510 

362579 16 10910 

330926 10 10812 

344700 19 11410 

398112 17 11610 

345018 8 10716 

252294 9 11410 

269857 8 11311 

253624 17 10312 

309369 29 12010 

292644 8 9711 

274800 7 8117 

209080 12 9010 

173572 7 11213 

185139 6 9917 

182593 3 10214 

155732 7 10414 

149814 2 9518 

169056 3 107119 

108670 5 9512 

67396 7 8810 

97700 18 10410 

110904 5 5019 

83646 8 5510 

60545 6 8013 

131539 2 68126 

85053 20 9010 

33293 5 8013 

73233 4 85112 

76446 14 99)0 

73384 20 10410 

35840 4 77/8 

37707 10 7910 

117821 1 1181118 

50001 16 8510 

46509 1 68110 

45991 12 4810 

24333 4 5613 

29629 1 6017 

84277 1 26110 

53372 1 80117 

54242 5 3110 

17596 6 6710 

121 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting stat on. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AUN number. 

Average Quarter Hour Persons used herein with permission from Arbitran Inc. (© 2004, Arbitron Inc.). © 2004, R &R. Inc. 

Most Added' 
www.rradds.com 

ARTIST TITLE LABEL 

POWERED 

luEDIABASE 

ADDS 

DESTINY'S CHILD Lose My Breath (Columbia) 118 

SIMPLE PLAN Welcome To My Life (Lava) 52 

TRICK DADDY Let's Go (Slip-NShde /Adantic) 34 

NELLY f /C. AGUILERA Tilt Ya Head Back (Derrty /Fo'Ree)Dniversa /) 26 

ASHLEE SIMPSON Shadow (Geffen) 19 

JESSE MCCARTNEY Beautiful Soul (Hollywood) 

JOJO Baby Its You (BlackGround /Universal) 

VANESSA CARLTON White Houses (A &Mllnterscope) 

THREE DAYS GRACE Just Like You (Jive /Zomba) 

Most 
Increased Plays 

19 

17 

12 

11 

TOTAL 

PAY 

ARTIST TITLE LABEL(S) INCREASE 

DESTINY'S CHILD Lose My Breath (Columbia) +994 

USHER /AALICIA KEYS My Boo (LaFace /Zomba) +757 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) +686 

ASHLEE SIMPSON Shadow (Geffen) +572 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) +541 

NELLY fIC. AGUILERA Tilt Ya Head Back IDemy/fo'Reel/Universall +503 

C. AGUILERA f)M. ELLIOTT Car... (DreamWorks/Gefendnterscope) +480 

TERROR SQUAD Lean Back (Universal) +453 

JOJO Baby It's You (BlackGround /Universal) +412 

KELLY CLARKSON Breakaway (Hollywood) +387 

New &Active 
TRICK DADDY Let's Go (Slip-NSlidelAtlantic) 

Total Plays: 531, Total Stations: 45, Adds: 34 

J-KWON You & Me (So So Del /Zomba) 

Total Plays: 527, Total Stations: 14, Adds: 0 

YELLOWCARD Only One (Capitol) 

Total Plays: 509, Total Stations: 49, Adds: 7 

GAVIN DEGRAW I Don't Want To Be (J /RMG) 

Total Plays: 501, Total Stations: 33, Adds: 3 

CHRISTINA MILIAN fIJOE BUDDEN Whatever U Want (lslandlID MG) 
Total Plays: 412, Total Stations: 36, Adds: 10 

JOSS STONE You Had Me (S- Curve /EMC) 

Total Plays: 400, Total Stations: 39, Adds: 4 

BUSTED What I Go To School For (Universal) 

Total Plays: 392, Total Stations: 37, Adds: 0 

JADAKISS 1IANTHONY HAMILTON Why (Ruff Rydersllnterscopel 

Total Plays: 373, Total Stations: 12, Adds: 0 

SIMPLE PLAN Welcome To My Life (Laval 

Total Plays: 330, Total Stations: 58, Adds: 52 

THREE DAYS GRACE Just Like You (Jive /Zomba/ 

Total Plays: 321, Total Stations: 44, Adds: 11 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

) 

NEW PRODUCTS AVAWARIE! CALL TODAY HN A CAiIIOOI 

EventTape' 
BunchaBanners"" 
FlashBags- 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax 

www.firstfiash.com 

1- 800 -21 FLASH 
1.800- 213 -5214 
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174 CHR /POP TOP 50 INDICATOR 

WEEK 

THIS 

1 0 
2 2 

3 0 
5 0 
4 5 

10 0 
9 7 

6 8 

8 9 

7 10 

12 Q 
13 ® 
17 ® 
14 

15 ® 
18 

11 17 

23 0 
21 D 
16 20 

24 ® 
29 ® 
20 23 

26 

27 a 
34 

22 27 

44 

31 

28 30 

40 ® 
35 ® 
43 ® 
39 

33 35 

[Debut> 

30 37 

36 38 

38 39 

loebut> 

37 41 

49 OD 

46 J 
42 44 

50 

41 46 

rebut> 

Loebut> 

48 49 

Loebet> 

® September 17, 2004 
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ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS PLAYS 

TOTAL 

AUDIENCE 

IWI 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADOS Most Added' 

MAROON 5 She Will Be Loved (Dctone /J /RMG) 3772 +48 69868 12 6010 www.rrindicator. corn 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3523 -172 67193 16 5910 ARTIST'ITLE IABEL(s, ADDS 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) 3444 +169 64040 13 5810 DESTINY'S CHILD Lose My Breath (Columbia) 34 

SIMPLE PLAN Welcome To My Life (Lava) 16 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 3022 +270 55118 13 5710 
NELLY f /C. AGUILERA Till Ya Head Back (Derrty /fo "Ree Universal) 9 

JOJO Leave (Get Out (BlackGround /Universal) 2889 -79 54997 22 5310 TRICK DADDY Let's Go ISlipNSlide /At /antic) 9 

RYAN CABRERA On The Way Down (E. V L.A. /Atlantic) 2703 +319 49619 11 5810 ASHLEE SIMPSON Shadow (Geffen) 7 

USHER fIALICIA KEYS My Boo (LaFacelZomba) 7 

NELLY My Place (Dart y /fo'Reel /Universal) 2432 -55 47040 9 55/0 
JOJO Baby It's You (BlackGround /Universal) 6 

NINA SKY Move Ya Body (Next Plateau /Universal) 2402 -349 42328 14 5310 C. AGUILERA 11M. ELLIOTT Car... (DreamWorks /Geffen/lnterscope) 5 

KEVIN LYTTLE Turn Me On (Atlantic) 2311 -381 42928 17 5010 NITTY Nasty Girl (Rostrum /Universal) 5 

CHRISTINA MILIAN Dip It Low (Island /DJMG) 2229 -473 42356 23 4810 
JESSE MCCARTNEY Beautiful Soul (Hollywood) 5 

BOWLING FOR SOUP 1985 (Silverone /Jive /Zomba) 4 

FINGER ELEVEN One Thing (Windup) 2037 +25 36045 16 5312 VANESSA CARLTON White Houses (A &Mllnterscope) 4 

LINKIN PARK Breaking The Habit (Warner Bros.) 1976 +187 36532 7 5210 KILLERS Somebody Told Me (/s /and /IDJMGI 4 

LIL' FLIP Sunshine (Suckafree /Laud /Columbia) 1950 +366 36565 8 4913 
YELLOWCARD Only One (Capitol) 4 

LIL' FLIP Sunshine (Sucks Free /Loud /Columbia) 3 

HOUSTON f1CHINGY & NATE DOGG I Like That (Capitol) 1874 +124 33449 9 4910 
KELLY CLARKSON Breakaway (Hollywood) 3 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 1869 +162 33315 7 5514 TERROR SQUAD Lean Back (Universal) 3 

SEETHER GAMY LEE Broken (Wind -up) 1836 +280 32045 8 5611 AKON fISTYLES P. Locked Up (SRC /Universal) 3 

ALICIA KEYS If I Ain't Got You (J /RMG) 1822 314 30071 18 4810 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 1634 +409 31070 7 5012 

KELLY CLARKSON Breakaway (Hollywood) 1594 +229 29779 8 48/3 

HOOBASTANK The Reason (ls /and / IDJMG) 1430 -213 27501 29 4210 

SWITCHFOOT Dare You To Move (Redlnk/Columbia) 1260 +208 22855 6 4510 

C. AGUILERA QM. ELLIOTT Car Wash (DreamWorks /Geffen /lnterscopel 1223 +503 20266 3 4715 

JUVENILE Slow Motion (Cash Money /Universa /) 1199 -202 23534 10 39/0 

TERROR SQUAD Lean Back (Universal) 963 +157 18498 5 4013 

HILARY DUFF Fly (Buena Vista /Hollywood) 

ASHLEE SIMPSON Shadow (Geffen) 

USHER Confessions Part 2 (Laface /Zomba) 

919 

846 

755 

+120 

+256 

-533 

15416 

13692 

14004 

4 

2 

15 

4011 

4617 

2912 

Most 
Increased Plays 

TOTAL 
USHER fIALICIA KEYS My Boo (Laface /Zomba) 745 +370 14519 2 4117 PLAY 

ARTIST' ". - Ac_ -. INCREASE 

DASHBOARD CONFESSIONAL Vindicated (Vagrant / /nterscope) 670 +61 11680 7 34/2 
C. AGUILERA fIM. ELLIOTT Car... (DreamWorks/GeftenInterscope) +503 

NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 635 -100 11393 16 2010 CIARA fIPETEY PABLO Goodies (Laface /Zomba/ +409 

VANESSA CARLTON White Houses (A &M /lnterscopel 601 +118 12578 4 3614 USHER fIALICIA KEYS My Boo (LaFacelZomba) +370 

LIL' FLIP Sunshine (Sucks free oudiColumbia) +366 
LLOYD LIASHANTI Southside (Murder lnc. /De1Jam /1DJMG) 556 +16 8874 5 2511 

RYAN CABRERA On The Way Down (E.V.L.A. /Atlantic) +319 

NITTY Nasty Girl (Rostrum /Universal) 547 + 149 10336 2 2815 NELLY fIC. AGUILERA Tih Ya Head Back (De ty /fo'Ree/Uoversa9 +309 

FEEL She Makes Makeup Look Good (Curb) 538 +38 8996 7 1810 SEETHER f /AMY LEE Broken (Wind-up) +280 

BLACK EYED PEAS Lets Get It Started (A &Mllmerscopei +270 
FRICKIN' A Trend (Toucan Cove /Alert Entertainment) 530 -71 10357 10 15/0 

ASHLEE SIMPSON Shadow (Geffen) +256 

NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /Fo'Reel /Universa /) 513 +309 9379 1 3519 DESTINY'S CHILD Lose My Breath (Columbia) +239 

MODEST MOUSE F oat On (Epic) 494 -115 9796 6 2010 KELLY CLARKSON Breakaway (Hollywood) .229 

COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 477 -47 10314 14 1510 
SWITCHFOOT Dare You To Move (Red lnk /Columbia) +208 

LINKIN PARK Breaking The Habit (Warner Bros.) +187 
BRITNEY SPEARS Everytime (Jive /Zomba) 410 -98 9393 20 1110 JOJO Baby It's You (BlackGround /Universal) +174 

KILLERS Somebody Told Me (/s /and /IDJMG) 399 +120 6597 1 2714 AVRIL LAVIGNE My Happy Ending (Arista /RMG) +169 

KIMBERLEY LOCKE Wrong (Curb /Reprise) 373 -137 5589 11 1810 
BOWLING FOR SOUP 1985 (SilvertonelJivelZomba) +162 

TERROR SQUAD Lean Back (Universal) *157 
BURKE RONEY Wendy (RWorld /Ryko) 354 +59 5107 4 1111 

NITTY Nasty Girl (Rostrum /Universal) +149 

FRANZ FERDINAND Take Me Out (Domino/Epic) 354 +32 6063 3 1811 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) +124 

BROOKE HOGAN Everything To Me (Transcontinental /14) 354 -102 6464 10 19/0 HILARY DUFF Fly (Buena Vista /Hollywood) +120 

KILLERS Somebody Told Me (Island /IDJMG) +120 
TOM KAFAFIAN Can't Change Me (Great Escape) 335 +42 4488 3 1011 

VANESSA CARLTON White Houses (A &Mllnterscopel +118 

BRITNEY SPEARS Outrageous (Jive /Zomba) 319 -154 4583 9 1010 AKON f /STYLES P. Locked Up (SRC /Universal) +81 

JOJO Baby Its You (BlackGround /Universal) 292 +174 4377 1 24/6 YELLOWCARD Only One (Capitol) +70 

GOOD CHARLOTTE Predictable (Epic) 292 +24 6629 1 2011 
DASHBOARD CONFESSIONAL Vindicated (Vagrant/lnterscope) +61 

BURKE RONEY Wendy IR World /Ryko) +59 
SKYE SWEETNAM Tangled Up In Me (Capitol) 279 -18 4082 4 1610 TRICK DADDY Let's Go (Slip NSlide /Atlantic) +58 

DESTINY'S CHILD Lose My Breath (Columbia) 239 +239 4941 1 34/34 MAROON 5 She Will Be Loved (Dctone /J /RMG) +48 

TOM KAFAFIAN Can't Change Me (Great Escape) +42 
60 CHR /Pop reporters. Songs ranked by total plays for the airplay week Of Sunday 9/5 - Saturday 9/11. 

FEEL She Makes Makeup Look Good (Curb) +38 
© 2004 Radio & Records. 

Own Your Events 
If no one can see your signs, do they know who staged the event? Make sure you claim ownership at 
all your events with cost -effective, disposable plastic banners. 

We print your logo using up to four spot colors. Perfect for concerts, events and giveaways. 
Packaged on a roll and easy to use. Weather- resistant 
Up to 3' High 6' Wide Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
P 9 713/507 -4200 713/507 -4295 FAX 

ri@reefindustries.com www.reefindustries.com 

.._. 

°`' ) 1-800-231-6074 
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AttR CHR /POPS 
. September 17, 2004 

r - 
Arne. ica's Best Testing CHR /Pop Songs 

OialeTheMuSÍC.cOm 12 + For Tne Week Ending 9/17/04 
II Iplltl 

w w w 
Artist Title (Label) TV,/ LW Famil. Burn 12 -17 18 -24 25 -34 

KELLY CLARKSON Breakaway (Hollywood) &.31 4.31 89% 6% 4.55 4.26 4.12 

MAROON 5 She Will Be Loved (Ottone /J /RMG) 4.25 e,;3 98% 18% 4.44 4.21 4.16 

AVRIL LAVIGNE My Happy Ending (Arista /RMG) ó,1e A.18 98% 22% 4.38 4.27 3.97 

RYAN CABRERA On The Way Down (E. V.L.A. /4tlantic) 4.12 e,28 91% 13% 4.38 4.29 3.86 

SEETHER f /AMY LEE Broken (Windup) 4.10 71% 9% 4.24 4.06 4.17 

SWITCHFOOT Dare You To Move (Red Ink /Columbia) 4.07 74% 9% 4.27 4.09 3.95 

BOWLING FOR SOUP 1985 (SilvertonelJive /Zomba) 4.07 4.14 73% 10% 4.44 3.96 3.84 

ASHLEE SIMPSON Pieces Of Me (Geffen) 193 4.14 99% 37% 4.18 4.12 3.73 

SWITCHFOOT Meant To Live (Red Ink /Columbia) 191 3.11 94% 38% 3.96 3.96 3.75 

FINGER ELEVEN One Thing (Windup) 191 3.18 80% 21% 4.01 3.74 4.00 

HOOBASTANK The Reason (ls/aod/ /OJMG) 188 3.90 100% 53% 3.66 3.80 4.00 

USHER fILUDACRIS & LIL' JON Yeah (Laface /Zamba) 188 379 99% 53% 3.89 3.96 3.94 

LINKIN PARK Breaking The Habit (Warner Bros.) 3.87 3.93 90% 23% 3.98 3.69 3.91 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 178 3.12 98% 32% 3.72 3.65 4.00 

JOJO Leave (Get Out) (BlackGround/Universall 330 375 98% 48% 3.66 3.68 3.89 

ALICIA KEYS If I Ain't Got You (J /RMG) 165 3.53 97% 40% 3.54 3.72 3.72 

USHER Confessions Part 2 (Laface /Zomba/ 3.61 3.52 97% 49% 3.86 3.61 3.58 

NICKELBACK Feelin Way Too... (Roadrunner/aD/MG) 3.59 3.64 75% 23% 3.67 3.43 3.83 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 3.56 3.37 87% 30% 3.61 3.72 166 

NELLY My Place (Dent y /Fo'Reel /Universal/ 3.56 3.45 83% 23% 3.60 3.64 3.52 

TERROR SQUAD Lean Back (Universal) 154 3.11 84% 28% 3.62 3.76 142 

CIARA f!PETEY PABLO Goodies (Laface /Zomba/ 3.49 3.26 69% 22% 3.63 3.53 141 

D12 How Come (ShadylInterscopel 1.45 3.40 96% 40% 3.66 3.45 3.53 

CHRISTINA MILIAN Dip It Low (IslandlOJMG) 3.43 3.47 96% 51% 3.35 3.42 3.56 

NINA SKY Move Ya Body (Next Plateau /Universal/ 3.42 3.27 96% 51% 3.39 3.28 3.46 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 1.41 3.30 84% 31% 3.56 3.47 3.50 

LOS LONELY BOYS Heaven (Or/Epic) 3.33 3.33 92% 45% 2.97 3.28 3.73 

KEVIN LYTTLE Turn Me On (Atlantic) 1.27 3.19 93% 51% 3.17 3.20 3.59 

JUVENILE Slow Motion (Cash Money/Llniversa0 3.23 3.18 90% 44% 3.28 3.39 3.35 

Total sample size is 445 respondents. Total average favorabillyestimates are based on a scale of 1 -5. (1= dislike very much, 5 = like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total barn represents the number of 
respondents who said they are bred olhearing thesong. Songs must have 40% famikariytoappearonsurvey. Samplecompositionis based 

on persons 12 +. Persons are screened via the Internet. Once passed. They can take the music test based on the format/music preference. 

RateTheMusic.com results are not meant to replace rollout research. The results are intended to show opinions of participants on the the 

Internet only. RatemheMusic is a registered trademark of RateTheMusic.com. The PTM system, is available for local radio stations by 

`calling 818 -377 -5300. RateTbeMusic.com data is provided by Medabase Research, a division of Premiere Radio Networks. 

RR CHR /POP TOP3O POWERED 
CANADA ÌÌEDl:111-1SE 

LAST 
WEEK 

THIS 
WEE. ARTIST - _ =I( 

TOTAL 
PLAYS 

+l- 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 O BLACK EYED PEAS Let's Get It Started (A &M /lnterscope/ 476 +6 12 410 

3 ©+ AVRIL LAVIGNE My Happy Ending (Arista/RMG) 459 +45 14 510 

8 © MAROON 5 She Will Be Loved ( Octone/ /RMG) 423 +87 7 310 

4 0 NELLY My Place (Derrty /Fo'Reel /Universal) 410 +35 7 410 

5 © K-OS Crahhuckit (Astralwerks/Virgin) 377 +17 6 610 

6 0 + KESHIA CHANTE Does He... (Vik/BMG Music Canada) 370 20 11 410 

10 O ASHLEE SIMPSON Pieces Of Me (Geffen) 368 +37 10 310 

11 0 LINKIN PARK Breaking The Habit (Warner Bros.) 352 +35 6 310 

7 0 NINA SKY Move Ya Body (Next Plateau /Universal/ 341 +2 16 610 

2 10 JOJO Leave (Get Out) (BlackGround /Universal) 337 -88 14 410 

9 11 LIL' FLIP Sunshine (Sucka Free /Loud /Columbia/ 304 .27 7 210 

14 a KEVIN LYTTLE Turn Me On (Atlantic) 291 +14 10 510 

18 a CIARA fIPETEY PABLO Goodies (Laface /Zomba/ 286 +32 5 411 

13 14 JUVENILE Slow Motion (Cash Money/Universal) 277 9 9 210 

12 15 CHRISTINA MILIAN Dip It Low (Island /IDJMG) 273 -33 18 510 

15 0 BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 268 +11 4 110 

16 17 TERROR SQUAD Lean Back (Universal) 254 -3 9 412 

21 0 RYAN CABRERA On The Way Down (EV..L.A. /Atlantic) 248 +53 2 411 

17 19 HOUSTON IICHINGY & NATE DOGG I like That (Capitol) 242 -15 10 310 

19 20 SEETHER fIAMY LEE Broken (Wind-up) 210 16 16 210 

25 ® KELLY CLARKSON Breakaway (Hollywood) 191 +44 2 310 

(Debut> ® C.AGUILERA... Car Wash (DreamWorks/GeNeninterscope) 176 +70 1 512 

27 ® USHER fIALICIA KEYS My Boo (LaFace /Zomba/ 163 +27 2 414 

22 24 USHER Confessions Part 2 (LaFace/Zomba) 153 -26 15 410 

24 FEFE DOBSON Don't Go (Girls & Boys) (Island /LOJMGI 152 +1 15 410 

/oebut> LL COOL J Headsprung (DelamllÛ MG) 144 +24 1 111 

loebut> HILARY DUFF Fly (Buena Vista /Hollywood/ 141 +45 1 410 

FINGER ELEVEN One Thing (Wind-up) 137 +24 3 510 

26 29 ALICIA KEYS If I Ain't Got You (J /RMCI 134 -13 9 310 

29 30 MIS -TEED Scandalous (Reprise) 124 .7 18 110 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 

Songs ranked by total plays tor the airplay week of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the char. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.. Indicates 

Canton. ©2004, RBR, Inc. 

AN ANGEL IN MISSOURI Recording artist Angel stopped by KSLZ (2107- 7) /St. Louis to chat with the gang. Seen here 

right before a spontaneous pie fight erupted are (l -r1 Z107 -7 MD Taylor J and PD /afternoon driver Boomer, Angel and promo 

guy /Angel fan club member 0 -Tip. 

I 

'IV 

BERT IN THE HIZZYRap and fashion mogul and actor P. biddy 

stopped by Atlanta's Vision Nightclub to host 0100 Night for WWWO (0100). 

0100 secured a VIP area where 50 listeners got to hang with the biddy 

himself. Seen here are (1-0 0100 morning show executive producer Jeff 

Dauter, biddy and morning host Bert Weiss. 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of all pictured and send 

them to: 

R &R, c/o Keith Berman: kberman@radioandrecords.com 
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Stations and their adds Aged alphabetically by market 

WRY/Albany. NY' 
)M Kern Callahan 
'U John Too 

Tear Wes 
rArri 

liKXF Albany NY 
POND Rob Dawes 

KKOB/Albuguergue. NM' 
OM Mare Haskell 
PO Kns Abrams 

APO Mark Anderson 
1.10 Carlos Ouran 

XCIID/Alesandria. LA 
PO Ron Roans 

WAEB/Allentown. PA' 
PO Laura SI Jeerer 
KID Mae Kelly 

KPRF,Amarillo. TX 
OM Jam McQueen 
POND Marshal Barra 

KGOT Anchorage, AK 
0M Mara Murowr 
19 ON Stewed 

WIXX Appleion. WI' 
FOR, 03,10 Bums 

WSTR/Ananla, GA' 
FO Clan Bowen 
PM J R Ammons 
MO Michael Chase 

WWWQ/Atlanta. GA' 
CAPD ken Sprague 
MO Je! 'Ales 

WAYV/Allanlic DN. NJ' 
PO 1A0 Paul Kelly 

PWOijlaYnPASTr'''. 
GA' 

KHFI/Aushn. TI 
POMO Tommy Agar 

BIRD/Bangor. ME 
OM PacrOupurs 
PO Om Cashman 
AVOID Wien Krd Jameson 

IAFMFAiaton Rouge. LA' 
PO KevIn Campbell 

KOXY13eaumont, DC' 
OM Jim West 
PE TAD Brandm Shaw 
ASO Patna s,nder: 

XIISCLBIllings. MT 
OM Tom Owes 
POND Kyle Mary 

sr 

WXYNBilosi. MS 
oat JOy MDP 
PO Kyle Curley 

APO MO Limas 

WNYL/Bingharoton. NY 
OM,P0 K1 Bryant 

WOEN/Birmingham. AL 
OM Dag Namara 
PO Tommy Chuck 
MC Abelson Reams 

I,IDSAL/ nG insge, l 

KZMG/Boise. ID 
PO am Alien 

WXKSBoston. MA 
PD Cadillac lad meta., 
AMINO David Gorey 

ANDE/Bnon, IX 
PD Bake, 
AMMO 1.0a, K. 

rearaptrommc 
6 Pall nerS 

1166, 01 5000 

WKSEA3oltalo, NY' 
PO Dam Lkinenal 
Ma Brian Wilde 

Ma/Burlington' 
PO/NO Ben Memnon 
P/17 Pete OM. 

3 Serell 
316,1 klerannerv 

WZKI1Canton. OH 
PO Alles Stewart 
MO Sae 'vier 

WI:LIE/Cape Cod, MA 
OM Slew Mal 
POMO Slane Blue 

^ .1 

KZIA/Cedar Rands, IA 

ore Bob Nonce 
MAD Kern wow 

' 

WO013/Champaign. IL 
OMPO John ;Pak Than 

WSSYJCharleslon. SC' 
PD Mike (thralls 

API Greg PA 
MO Special Ed 

WVSR/Charlesion. 
om Jell WhAehead 
PO Jay Parr. 

/POMP *lie 

WNKS Charlotte' 
PO John Rey.. 
MD Kell Rrynotos 

WKXJ/Chattanooga. TN 
0M on van Nee 
PO MAO Rwys 

WKSC/Chicago, IL 
PO Rod Ph 11 11 ps 

MO JET morw 

KLRS/Chico. CA 
POMO Eno &awn 

WAFS/Cincinnati. OH 
0M won Amnon 
PO Tommy Bodeen 
MO Jordan 

WAKS 'Cleveland. OH 
OM Kevin Mehhea 
0M Jed AitairreaS 
PO Dan lemon 
0110M° Kasper 

KKMG Colorado Springs. CO' 
OM MOM Ince 
PO Dead Ruler 

WNOX/Columbia, SC 
PD 61 WA, 
MD Peen° 

WCGO/Columhus. GA 
MVO Bob Ora 

WNCl/Columbus. OH' 
PO Jimmy Steele 
MOMO Joe KelG 

KHKS/Dallas. TX' 
PO 113010011 0005 
MOMO remanao Mau* 

WOKF,Daylon, OH' 
OM tom lition1 
PO Mad Johnson 

WGTZ/Dayton. 011' 
DM JD Kends 

PO/PAO Stell Shea 
OEM redSimar 
LE 
SWORN. 

WVYB/Daylona Beach. FL' 
OM 11111011 500! 
POMO Kohr 

TACK.. 
I triafittalCIASPS 

KIIMANAKO 
MMAMM IAMB ROB MOAN 
MAW DeM.TOI 
Mlle tOfOrIK000000 
DBMS MA 

KFMD/Denver. CO' 
PD Jim Serial 

KKOM/Des Moines. IA' 
PO Greg ON. 
MO Jare d Goldberg 

WDRO/Detrod. MI' 
PO API Tear 
APO Jay Towers 
MO MO Curry 

, 

. , 
, , 

WKOVDetrod, MI' 
PD Dom Theodore 
AMMO Beau Danels 

WLVY/Elmira, NY 
OMPO Gary sniem 
APO linen Sloll 

WNKI/Elmira. NY 
PO MO .0 Morgan 

WRTS/Erie. PA 
OM- RIO Ra10300 
PO Jen Hurlry 
APD.1.10 Karen Ell. 

KOUKAugene. OR 
DM Cas Sargent 
PD Valent Steele 

WSTO/Evansville. IN 
PO MD Josh &morale 
APO Brad kola 

11 1. 

loliACK/FAItleville, AR 

APO jaaAi JJ 

KMXF/Tayeneolle. AR 
OM Tom Trans 

POMO IM D 

WINCK/Flinl, MI' 
PD Stall Pie 

WJMXTIorence, SC 
OM Randy Mica 
POND Sealy G 

KV/YE/Fresno, CA' 
PD MAI Yeager 
APO Ryder 
MO NU Partin 

KSME/Ft. Collins. CO' 
PO [ens Min 
MD Jo Jo Turnleaugh 

WXKB/Ft. Myers. FL' 
PO COUCOU 
APOTAD Randy Strew 

KISH TI Smith. AR 
Olen Mg Dog" R. lades 
AMT. MN. Oldham 

KZBB/FI. Smith. AR 
OM lee Matta. 
POND Todd Cease 

sr. rag rytyp MOM 

WYKS/Gonesolle. FL' 
POMO Jen Banta 
APO Mike Fyne 

WSNX/Grand Rapids, MI' 
POMO ne O Bnen 

WKZL/Greensboro. NC' 
P0 Jell McHugh 
MS. Tern Knmll 
MD: Marta Carl 

co 

WERO,Creenolle. NC' 
PD Tory Banta 
APOND Chns HolTryroor Mann . 

WRHT/Greenolle. NC' 
OMPO AI Dar s 

MIND Blake Larson 
. 

- , 

WFBC/Greenville, SC' 
Po Nit Nee 

WWMD/Hagerstown 
PO Gene Carnrchiel 
MD Jell Damea 

WHKF/Harnsburg, PA' 
NM Memel Maw 
AMID: ry I I AM 
el MORSTAVSP 
In cane, 0501 
M Bridle...Add a nAtiaSPrittrert 

WKSS/Hartlard. CT' 
PO Alit Vaughn 
MD To Jo Brooks 

K138E/Houston, TX' 
PO Tracy ham 
UD leide VOIAM 

PO AM Davie 

APOND Gary Miller 
-. 

WZYP/Hunlsolle. AL' 
PO Kea Sear 
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America's Best Testing CHR /Rhythmic Songs 12+ 
For The Week Ending 9/17/04 

Persons Persons Persons 
Artist Title (Label) TW LW Familiarity Burn 12 -17 18 -24 25 -34 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

CIARA f!PETEY PABLO Goodies /Laface /Zomba/ 

NELLY My Place (Oeufy /Fo'Reel /Universal/ 

TERROR SQUAD Lean Back (Universal/ 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /DeíJam /IDJMG) 

USHER fIALICIA KEYS My Boo deface/Zomba) 

JUVENILE Slow Motion (Cash Money /Universal) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

USHER Confessions Part 2 (Laface /Zomba) 

LL COOL J Headsprung (De1Jam /IDJMG/ 

T.I. Let's Get Away (Grand Hustle /Atlantic) 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 

J -KWON You & Me (So So Del /Zomba/ 

MONICA U Should've Known Better (J /RMG) 

JADAKISS fIANTHONY HAMILTON Why (Riff Ryders/lnterscopel 

YING YANG TWINS Whats Happnin! (TVT) 

NINA SKY Move Ya Body (Next Plateau/Universal) 

LLOYD fIASHANTI Southside(Murderinc. /Oe /Jam /IDJMG/ 

LLOYD BANKS On Fire (lnterscope) 

KANYE WEST Jesus Walks (Roc -A- fella /IDJMG) 

TWISTA fIR. KELLY So Sexy (Atlantic) 

AKON fISTYLES P. Locked Up (SRC /Universal) 

PITBULL Back Up (TVT) 

YOUNG BUCK Let Me In pnterscope) 

LIL SCRAPPY No Problem (ME/Reprise) 

213 Groupie Luv (TVTI 

KEVIN LYTTLE Turn Me On (Atlantic) 
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Total sample size is 487 respondents. Total average lavorability estimates are based on a scale of 1 -5. (1 =dislike very mach, 5 = like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs 
must have 40% familiaritytoappearon survey. Sample composition is based on persons 12 +. Persons are screened via the Internet. Once passed, theycan take the music 
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants 
on the the Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem. is available for local radio stations by calling 818 -377 -5300. 

RaleTheMuslc.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 

ARTIST: Christina Milian 
LABEL: Island /IDJMG 
By MIKE TRIAS.Associate Editor 

Christina Milian has been a film, 
television and theater star since 

childhood. Her music career got a 

boost when she appeared on Ja Rule's "Between Me and 

You" and co -wrote Jennifer Lopez's "Play." Milian then in- 

troduced her own single, "AM to PM," which became a hit 

abroad. Her star continued to rise when she hosted MN's 
Wannabes and landed movie roles, including a lead role in 

last year's Love Don't Costa Thing. Finally, at age 22, an all - 

grown-up Milian is making her musical mark in the U.S. 

with her debut album, It's About Time. 

Says Milian, "Obviously, the title refers to the length of 

time that it took me to complete this and finally have an 

album available in the U.S. But the other meaning is that I've 

learned that everything in my career has to do with timing. 
Clearly, I could have rushed to put an album out two years 

ago when I first had a hit single, but because I had to wait, it 
worked out for the best." 

Although the album is filled with both club cuts and bal- 

lads, Milian has chosen to follow her upbeat first single, 

"Dip It Low," with another club banger, "Whatever U Want." 

Milian's vocal skills and Joe Budden's guest rap create an 

Urban feel on "Whatever U Want." but the track and melody 

also lend themselves to Pop, making the song perfect for 
Rhythmic. 

Milian is currently touring with Usher and Kanye West 

through mid -October, but she will also drop by the set of 

Mad TV on Oct. 2 to perform her latest single. Of course, 

she can't forget her roots - Milian will also be acting in a 

skit on the show. 

Reporters 
laffi/IYWMMew. NM' 

IEIlMliwwl4r 

14 00511015 pnW 

16 
ro1M'011fi 

MIXO.DOY 

KYll/N o. NM' 

A. 
26 914101911AI)Levn95 

I comma. 
KOn/Mr61M.7x 
meFMeMa. ß Own E.MYO 

213 
RE 16064 SP EW O0Y YAN01 

iM0.oLRi 

AK 
OILNj1MRia11IMM11111w.10N 
1PeMMNM 
Nowa 

NWS/EA4y1nb.OA 

Mn9RIe1r1IRM 
a o15tun4 MD 

w732/MMWt CpII. NJ 
rows 

I ~i1 wuW 1Ja x0012 
t WS0R15(aW 

KINT/Auttn. Tr 
Mk MI* 
YOJ:MMbo111a 
21 

ÓÉ1 5 SOnlo 
11 ow5lxAMlaM WOE SAbFN 

W SVAMIaTIMN. M 
PON/ á 1n p 

CIINCY 

ßwIINLLmNiM#MpMm. Al. 
MO:IIIIImM- 

4i urw4.M 
40 ADBAMER51vOWKML012 

WaANAMNM. MA' 
ß.CM1MlYMM,M.1 
.7.0933 011939 
n11YMÓl1DAN1 

3 1v15 OW131%Cnnu 

CKEYANR6IO. NY. 
P OMSM 
Aß Y 11nM 
H O: WM* 

6 050áNiNL[ rWL 

WCZOICIanAp.K 

V FAMOUS 
12 u901141w61Y5 

9 S143010006 

WWUA1aNasmn.SC 
ßRN111xM1 
No bas 

EVKIT741mIWIR.YFV 
09 NW MII 
9ó TIMOR 
as 022.4 VIM, PABLO 

TW 
o.IL ß 

MW 
10 Li. 

30121Lx910 

WWM6Tas Gasn. Tx' ä 
N11QÑG. LIIM SK0 6 0R W Y 0410E 

10 It 
9 004RKA WNxG 1oGEMRVCI9 

K2rMChrStl,Tx 
orRM 
YD *la M' IeYI 

sdnG 9UIX 
4 0051xYSMW 

KIPMMIas.Tx 
JM.ON1111aea 

J.n01i.11ri11YsmEZlt WAauR1nE 
3 0051xr500W 

WeInAMgrn ON 
m6rRJ.e.RMw 
ma 1NMTrr 

1 00014tt504W 
aNiY 

KDKENnnM. CO- 
N cm cam 
ND JOEL MP 
N OMG 

5 FIBROUS 

KDRINasMONas, M 
YPoA 

11Y 

1AOO1016 

KPRPofl6e11yPasao. Tr 
)111Poa04grR11M 
20 

ÑÓ R1ry$MN IO4AL4W 6 0.00YY4A0 

Tr ATOM 
PO= FatlMA1Xn4 

$1 1E1 5n1J1'Sallo 
SNORE lwM OW 4 0600r 1004RE 

WNCNTM. MI 0tbxa 
9941 9941 

6f 005/ nN1Y1YSPIIW 
4 1AONaEP 

KBD$Ælpno. CAI 
40. qnq mow 
"1=4'001 
ä 

00 "1 áI:0 
KEEQ61qm.CA 
37 a1NGr 

9 005nN0ta1W 

WIR/TI. AA. fL 
Á mN14am 
31000. mot 

á 1E emOY ruuE 

i 
WAM 

ñ)UNGEIXa 

WA'AN. W6YM. M 
MAW xMMMrr. 
IIPM /1 Allar 

16 014'5050 

WNFrtAI. wA11Ie. W 
otM.MO ñ 

5 GS S4IJWINILF 
III FMK I MMlO WIMNS 

N ri.IIMn 
IA. WI 

MMV.q Nen 
FtOI 

111.1 Lr 11L1 Ln6TMAAanEM 

WMG8MrLSn 1Maa m. NCI 

Po Mg 901199 
APO 

WJMHGreens0om. NC. 

MO 79 
SNOOP A LIOOV 

23 MO( 0111 

WOSLCENwAIIe. NC' 
9]u)9LpGf9.1. 

5 4 WAVeE 

WMr1TTwMlle. SC' ß NNX 
WORMY. 1Y1 R 1w1 

i 4í1ARWRU021. iLWAtMS 

0rlVO<pM19094.6MM ßPIMY 
27 4RERNON0.1ae.laA6J.PAM 

Poá 0SO0 

VAWOAIM1Mm1 PA 
or10.JM.o'OM 
IßMJ 11w 

4 MOWS 0140 

I JeO M. KELLY 6 Awprl 

EVDONTM11Mm. CT. 

1R raER1Yi1. 02110 
a MY 

E LRÑEÚ9a6oJ01Y1M40E 
6 Ó151635091 

IOI06/116001ulu. MI 

M.1141NG-rM.M-A1MM 

OF 17 

t5 111. EOgEl1Mn004tN5 

WAw1mnMM.M 
.110.8111.7 

i9 16(93800 c 
! SWOP DOM 

5r,aGIW 

IQMFMOMMN. NI 
0N Warymu4 
NNC M. 

.INMY.L4 vp°AEJn11Y xK5¢1 W 

KSAxAIMeMM. Tx 
140 70148308680 
MO 1349340300.4 
10 OW 

oEsroo, POLO 

IOIYMMtM1.1x NA 
8 OUP T 

1R AÉNL10N4W4N0045W8t 
M110pRE2 1 

DON48tlMmPNb. M 
RM1M.Ma 

10 1a91M4M093'mtaX 
pÚN i5 YMAW 6MiR5AIXxNU0D2 

MßMIM r Mz 
49 MX OA. 
Ib K1U001MG 

WW0AMas11M. TN 
PMmRMAM 

24 
14 

RSnM5R9LD 

Stations and their adds listed alphabetically by market 
WYNARN1NNe, iK I gEIßWApl6, G' 
01911133 1111Naa peelE RryR1NM ß Mm 0110 

O 
IQMIY. 

n 
, 

WNJxEano 

W.IICAn Vgas. M 
801/113 39111 
31 r0És11JR W W 

) 
1211261' 

.erMAMYROAO0Y10040E 

KYEGLi 
P M iM Y6RM. NY 

YpJWM 
s Of5M1SaW 

MOMS 
Lt. 

RIM 
NANA 
IMOÓf 
6 1 kSRNY5 0n0 

KINIAJNe Nd, AR' 

ßJrNMN 
M510 Taie SaM 
35 Ma 000 
9 9113 

IMAM ANNA 
FAM 

CA 

6410M1111100J 

0051xYSMLD 
Tdo JJAM a 

WI<PWMMMI. WI' 

Ú 11sE)L IRISIRRAGWIFM 

É2 01106 ÑY'Sa1W 

ow 
IMFWM'MN. 11X 

'TAM. 

TII 

1490DY IK006ANGER51Ya4GOio12 
20 1Ma WON' 

- MOW 1Na 

APP. MMML 
2 unas 

00s1M er5 CHILD 

N2 1ÁR1 .FN N 05 1MIM1 4L06 0.1000 011.0.EE 

KDOOeJiéMonleOeme:61'. CAI 

ß0Nla Nan .re1 
M).iN1Mm. 

2 
U.': 

2 
YOUNG 

' W ñlf 

ßMWJW1Nr. 
Y 

IR4wMmr 
i6dIIG 

Aua 
noao.mr 

10 0L' WAYM 
10 OML 

WKTIVWNVML NY vim 
ias5 16NrrY1 ÉNaaO 

t tKNMr.101.1Ur ¿J. P MR 
ú0NBILM 

YßpTITA4i1'a1I1Yá'M. NY 

MP IBN 

1Ó Rü06040 
SMWAMMN, VA. 
OrePYmisY 
uMM6Y 

ÓRFAOn'60NI0Yr4R0£ 
0831105 ax0 

N,IwN1a1d 
No Was 

gIWONtlYamA My. OO 
ß11691111408.3 
bOm411 
13 MIMI 

3.8.30 
0411 

KOgWmW. NV 
01131946 11M 
PRem:NR.I.WA 
10 
] 

Mr 
owners cros 
anG1 

WNIMI0TIM111, R' 
ßN¢RimroM 
M'.BrMa 
') 

Ll10LJ Of10 

W aMr . FL' 

N : PM War 
ím Ñ°oRaEllrrlMAOIr 6 oAWr rMI.EE 

1] 0351171Y50e1.0 

KaW0mm1. G 
1500.YPr 
Al x9400.nF00GG .xrt 
17 CAW 050901 

ISANIRrinSpeps. co oft'm:: 
MRfMMeMN 

is NI 
20 21.3 

WPNIPIxIaOelpnla PA' 
dT colt 

i ómtirr5sèx,1: 

KWi49RO1n11. A2 p ró¡'8 v 
12 00511131O4W 
) SXO00 WGG 

Anas 
K18AYSNR.AZ. ßWIMW 
II NÓPF LM1ASK06a00YYANKEE 
A 0051x05910 

MA A a1ME 
MOMElwl01M1a 

5 9100.0066 

3 mar 
Or0 

oMIYIOUIVIERiIüxN6N' 

MtMry1I11MMaOs! 
30 M96 
1. DBMS DSO 

LLOYD 

0 NN111nw. 
1p1bNOW 
! nM100MP0011fÓ 

995 13003314938 

i 005M05050 

K Y 0 
D 

J61AIM e5.100116 ASNMO 
4 00 00W 

W JSW1 NV. 

29 Gnqs' 

16 
0351105 09L0 

ßKfiDSRMMMSO. CA 
ane ut o 110m 

15001ram 
1 SPm 3 00'15G O11W 

N WFAY1xRN1. CA. 
ma MIRIAM 
18 OW. 
3 4ML15 

WIMWSAennlMo. Cr 
:ottoman M ea 

sOV 4L4 uIWYI-,G 

14 LI( WAM 

KSPMSrtMmMlo. CA' 

1;13.I. 

WOCGSI 

KUUUSall L2:e C7, UI. 

BBT SSn Ar10n10. TY' 
PO 

APO 9110 

6 
- LUENKiFbG'. I&LNiE svN 

uL'EDdEaMWOw1M1M 
uL,ON6MF SiP0E9m1 

x1TLS1n Diego. Cr 
N : Pm laH 
M: 

&JPl 
I 

LO[SONTSaIW 

KE aM fr1d380 G' 
WiM 

OES0m501IW 
RL R 

ß L4Rtl.JJNmmMONFYIMIR. 1. G' 
1115aOY1ES11NY5(MW 
10 51J00000GG 

KWwV/SM l5M DMge. CA 
4]eLL')1k5'A5A 

3 0000X1'5000 
wxc 

ASADA. w Rae G' 
P. 

, MwN 
50 9910 
24 00STNY501LD 

M9oo1 MRNIAOM. 
G' 

19, 910/91.3 
19 005MYS0130 
S 

4POW a 

PtW1 

Wl. WA. 
99 9919 

YP4a0M1 
9 MLLYLOW5TßM1KLEM 
6 7130.08103 
2 005MIrsO1W 

F. V, WA. 

ß SMaoWNIN 
IQOMa'M4a-M11n 

30 NaE4 ÑMM51Pw. AGL"n[ M 
8851111Y5 061L0 

ASPWBMAINSeM. 
MO Or e1a1 RNS ß M.MM80 

SCRAM 

iác 
KWPNIONMINM, Ce 

M:01160 31tt'.F9 
P 

WLLOnem/I FL 

JN101M5uin10eF110 

39 N1Ó x E UNA SKY 6041703 vANME 
2 03511113,9111.0 

ßlr. 
p1NM11w 

M vdiwwa 

.Tx 

NORWAY. Palm SMd. TV 

ILNRY11410GIItG+1 

Ì NpF$Y6Mr44E YMCNGN1n 
WPOCNIasR11pW.00 
OtM. ßq EN1Rw 

bosams. 
Is 0051W13+ 

KOD&WTMNM KS' ß Bm MNNn 

Á plAY066lml53114.2103331,11 '. 

20 005111tt50uW 
9 CHxLY 

KNIMnYIMgmn.pWA 

.09.61. M. NM 

Note: For complete 
playlists, see R &R 

Music Tracking. 

*Monitored Reporters 

September 17. 2004 

108 Total Reporters 

91 Total Monitored 

17 Total Indicator 

POWERED 
11EDIABASE 

Did Not Report, Playlist Frozen (2): 
KRRG/Laredo, TX 
WPKF/Poughkeepsie, NY 

www.americanradiohistory.com

www.americanradiohistory.com


DONTAY THOMPSON 
dthompson@radioandrecords.com 

CHR/RHYTHM/Ç 

The Big Label 
E -Mail Directory 
How to contact the format's record executives 

Everyone knows that communication is essential 
when working in the radio and record businesses. In 
a time when just about everyone has more to do with 
less time to do it, technological advances such as in- 
stant messaging allow us to communicate with mul- 
tiple individuals at one time rather than spending 
hours making phone calls. 

Devices such as the Blackberry 
and Sidekick allow the traveling ex- 

ecutive to conduct business on the 
road and stay on track with what's 
happening in the office. And then 
there's e-mail. 

It is very important the e-mail ad- 

dresses of record -company execu- 
tives. Contact with the right exec can 

benefit any station both musically 
and promotionally. Imagine not be- 

ing able to contact the right individ- 
ual to send you a hot new song by a 

Atlantic 
Andrea Ganis, Exec. VP/ 
Promotion 
atlqueen @aol.com 

John McMann, Sr. VP /Pop- 
Crossover Promotion 
john.mcmann@atlantic- 
recording.com 

Bad Boy 
Mel Smith, Sr. VP /Promotions 
msmith @badboyworldwide.corn 

superstar when your competition is 

playing it. Frustrating, right? Well, 
that's why this week we're giving 
you a list of the e-mail addresses of 
many of the biggest record- industry 
players. 

Whether you're programming a 

CHR/ Rhythmic station in a major or 

small market or you once worked in 
the record business and are currently 
looking for a new job, add these ad- 

dresses to your contact list. I'm sure 
you'll find them very beneficial. 

Henry Polanco, National Director/ 
Mix Show & Club Promotions 
hpolanco@badboywoddwide.com 

Big 3 

Anthony lovino, Radio 
Promotions 
anthony @big3entertainment. com 

Capitol 
Tony Monte, VP /Crossover 
Promotion 
Cony. monte @ capitolrecords. com 

CHRISTINA VISITS THE BAY AREA The ever -busy Christina Milian 

was in the San Francisco Bay Area to visit the staffs of KMEL and KYLD along 

with IDJMG's Noah Sheer and Roland West. Seen here are (l -r) Sheer KMEL & 

KYLD Asst. PD/MD Jazzy Jim Archer, Milian and West. 

Glenn Aure, Director /Crossover 
Promotion 
glen. aure @ capi tolrecords. com 

Island Del Jam Music Group 
Marthe Reynolds, VP /Rhythm- 
Crossover Promotion 
marthe.reynolds@umusic.com 

Noah Sheer, Sr. Director /Rhythm- 
Crossover Promotion 
noah.sheer@umusic.com 

Interscope /Geffen /A &M 
Nino Cuccinello, VP /Rhythm- 
Crossover Promotion 
nino.cuccinello@umusic.com 

Brian Gray, National Crossover 
Promotion 
brian.gray@umusic.com 

Enrique Ongpin, West Coast 
Rhythm/Crossover Regional 
enrique.ongpin@umusic.com 

Karen Rite, East Coast Rhythm/ 
Crossover Regional 
ka ren. rite @ umusic. com 

Marilyn Lecointre, Southeast 
Rhythm/Crossover Regional 
marilyne.lecointre @umusic. com 

Dave Leonard, Midwest Rhythm/ 
Crossover Regional 
dave.leonard@umusic.com 

Steve Chavez, Southwest 
Rhythm/Crossover Regional 
steve.chavez@umusic.com 

J Records 
Michael Williams, VP /Rhythm- 
Crossover Promotion 
michaelwilliams@ bmg.com 

Artie Gentile, National Director/ 
Rhythm- Crossover Promotion 
artie.gentile@bmg.com 

Jive/Zomba Label Group 
Joe Riccitelli, Sr. VP /Promotion 
joe.ficcitelli@jiverecords.com 

Rick Sackheim, VP /Rhythm- 
Crossover Promotion 
rick.sackheim o bmg.com 

September 17, 2004 R &R 41 

WHAT'S GOING ON HERE? How could anyone resist touching the 

clean- shaven head of Bobby Ramos. PD of KKPR/EI Paso? When Kool -Aid, 

midday momma at KPWR/Los Angeles, laid eyes on his noggin, she couldn't 

help but give it a big wet kiss. OK, we admit we aren't really sure what's going 

on in this photo. 

JILL SCOTT IS BACK With her new album, Beautifully Human: Words & 

Sounds 2, out, Jill Scott has been hitting the road promoting the record and her 

single "Golden." While in Sacramento for a performance, she got a visit 

from KBMB PD Jayare and his wife, Keinya Johnson. Seen here (1 -r) are Keinya, 

Scott and Jayare. 

Koch 
Dee Sonaram, VP /Crossover 
Promotion 
dee.sonaram kochent.com 

Robbins 
Frank Murray, National Radio 
Promotion 
fmurray @robbinsent. com 

Sanctuary 
Paula Tuggey, VP /Rhythm- 
Crossover Promotion 
paula.tuggey@ 
sanctuarygroup.com 

Sony Music 
Liz Pokora, VP /Pop- Crossover 
Promotion 
liz_pokora @sonymusic.com 

Mike Lieberman, National 
Director /Rhythm Promotion 
mthael Hebeiran @sonymusiccum 

Ayelet Cohen, National Director/ 
Rhythm Promotion 
ayelet_cohen@sonymusic.com 

M 
Joey Carvello, VP /Crossover 
Promotion 
joey @tvtrecords.com 

Danny "C" Coniglio, National 
Director /Crossover Promotion 
dannyc @Mrecords.com 

Ultra 
Phil Neves, National Promotion 
Director 
phil@ultrarecords.com 

Universal 
Val Delong, Sr. VP /Promotion 
val. delong @ umusic. com 

Gary Mareta, VP /Promotion 
gary.marella@umusic.com 

Warren Gesin, Sr. National 
Rhythm/Crossover Promotion 
warren.gesin @ umusic. com 

Chuck Field, Sr. National Rhythm/ 
Crossover Promotion 
chuck.field@umusic.com 

Upstairs 
Jo Lopez, co- CEO /Radio 
Promotions 
jo@upstairsrecordsinc.com 

Warner Bros. 
Franco lemmello, VP /Crossover 
Promotion 
franco. iemmello @ wbr. com 

Virgin 
Hilary Shaev, Exec. VP/ 
Promotion 
hilary.shaev@virgin-records.com 

Andrea Kline, VP /Rhythm- 
Crossover Promotion 
andrea.kline@virgin-records.com 
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Po werdold 
"Powergold offers us limitless options with scheduling criteria and has integrated with all our 

other systems seamlessly. The reliability, customer service, and support that the folks at 
Powergold have provided us have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services K 

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP 

42 CHR /RHYTHMIC TOP 50 , 
linir i-® September 17, 2004 

POWERED 

MEDIABASE 
LAST 

WEEK 

THS 
WEEK ARTIST TITLE LABELS) 

TOTAL 
PLAYS 

.I- 
PLAYS 

TOTAL 

AUDIENCE 

COO) 

WEEKS ON 

CHART 
TOTAL STATIONS' 

ADDS Most Added' 
i O TERROR SQUAD Lean Back (Universal) 6978 +15 716835 14 8510 www.rradds. corn 
2 2 CIARA fIPETEY PABLO Goodies /Laface /Zomba/ 6939 -24 760249 15 8910 ARTIST ' E v... ADDS 

3 3 LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 5463 356 544327 17 8410 DESTINY'S CHILD Lose My Breath (Columbia) 79 

4 0 NELLY My Place (Derrty /fo'Ree/ /Universa /) 5379 +28 458387 9 8510 CHINGY Balla Baby (DTP /Capital/ 55 

6 O LL COOL J Headsprung (DefJam /IDJMG) 4324 +209 402535 11 8611 
N.D.R.E. f/NINA SKY & DADDY... Oye Mi Canto (Del Jam /IDJMG) 28 

TRICK DADDY Let's Go (S/ip-N-S/ide /At /antic) 25 
9 O AKON fISTYLES P. Locked Up (SRC /Universal) 4207 +517 420436 21 7211 

YOUNG BUCK Shorty Wanna Ride (lnterscopel 24 
7 7 CHRISTINA MILIAN Dip It Low (Island /IBJMG) 3973 -55 363078 26 7410 SNOOP DOGG Drop It Like Its Hot (DoggyStylelGeffen) 16 

11 0 USHER fIALICIA KEYS My Boo (LW ace /Zomba) 3749 +773 351326 4 8710 LL COOL J Hush (Del Jam /IOJMG) 15 

5 9 JUVENILE Slow Motion (Cash Money /Universal) 3659 .421 387468 22 8410 
FABOLOUS Breathe (At /antic) 13 

LIL' WAYNE Go DJ (Cash Money /Universal/ 13 
8 10 KEVIN LYTTLE Turn Me On (Atlantic) 3454 300 328223 21 7410 

GAME 1150 CENT Westside Story (lnterscopel 9 
12 m JADAKISS fIANTHONY HAMILTON Why (RuffRyders /lnterscopel 3183 +227 363864 11 7311 

10 12 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 2905 490 300977 18 7810 

17 ® J KWON You & Me (So SoDef /Zomba) 2357 +226 146708 8 7112 

13 14 LLOYD fIASHANTI Southside (Murder lnc. /DefJam /IDJMG) 2332 476 167582 19 7310 

15 15 T.I. Let's Get Away (Grand Hustle /Atlantic) 2309 14 169203 13 6910 Most 
18 0 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 2278 +227 261692 6 7110 Increased Plays 
14 17 NINA SKY Move Ya Body (Next Plateau /Universal) 2202 .293 231587 23 6810 

TOTAL 

16 18 USHER Confessions Part 2 (Laface /Zomba) 2030 .215 200570 23 4910 PLAY 

ARTIST TITLE LABEL(S) INCREASE 

20 0 ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 1938 +111 240651 9 7414 
USHER f1ALICIA KEYS My Boo (LafacelZombal +773 

29 a TRICK DADDY Let's Go (Slip- N-Slide /Atlantic) 1793 +574 156336 3 69125 DESTINY'S CHILD Lose My Breath (Columbia) +694 

23 ® LIL SCRAPPY No Problem /BME /Represe) 1623 +87 200577 10 6012 TRICK DADDY Let's Go (Slp NSlide /Atlantic) +574 

22 22 MONICA U Should've Known Better (J /RMG) 1476 -195 161671 14 6110 
AKON f /STYLES P. Locked Up (SRC /Universal) +517 

27 ® 213 Groupie Luv (Ti/7? 1385 +113 147880 8 4811 
LL COOL J Hush (Del Jam /IDJMG) +480 

FABOLOUS Breathe (At/antic/ +401 
28 (D LLOYD BANKS I'm So Fly (/nterscope) 1319 +68 71186 5 6210 NELLY fIC. AGUILERA Tit Ya Head Back (Dentylfó Reel/Uo'versali +270 

24 25 PITBULL Back Up (TVT) 1228 144 70111 11 4410 SNOOP DOGG Drop It Like Its Hot (Doggy Style /Geffen) +251 

19 26 YOUNG BUCK Let Me In /lnterscopel 1212 -606 132572 12 7210 N.O.R.E. fININA SKY & DADDY_. Oye Mi Canto (OefJamIlDlMG) +248 

33 ® N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (DefJam /IDJMG) 1202 +248 205437 5 50128 

30 28 SHAWNNA fILUDACRIS Shake That Sh't (DTP /DefJam /IDJMGI 1197 .6 160501 9 5912 

26 29 LLOYD BANKS On Fire (lnterscope) 1147 126 84686 20 7610 

31 a NELLY Flap Your Wings (Derrty /fo'Reel /Universa /) 1116 +8 125936 4 5310 

32 ® YONNIE fIYING YANG TWINS In Da Club (Universal) 1065 +45 53461 4 5213 New &Active 
36 ® CHINGY Bella Baby (DTP /Capitol) 1019 +174 63276 3 65155 

MOBB DEEP Real Gangstaz (Vio /ator /Zomba) 
25 33 TWISTA fIR. KELLY So Sexy (Atlantic) 998 292 125158 13 6310 

Total Plays: 438, Total Stations: 28, Adds: 5 

44 0 FABOLOUS Breathe (Atlantic) 898 +401 100169 2 67113 SHYNE fIASHANTI Jimmy Choo (Gang /andlDel Jam/IDJMG) 

35 e GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 898 +40 54870 7 5213 Total Plays: 425, Total Stations: 23, Adds: 0 

41 ED XZIBIT Muthaf"ka (Loud/Columbia) 836 +187 61099 3 4617 LIL' EDDIE fIMARIO WINANS I Don't Think I Ever (Yel/owcity /Big37 

® LL COOL J Hush (BefJam /IDJMG) 831 +480 90004 1 63115 
Total Plays: 411, Total Stations: 33, Adds: 3 !Debut> 
D.O.D. f(KANYE WEST Higher (Legion) 

40 ID RUPEE Tempted To Touch (Atlantic) 774 +93 77635 4 4214 
Total Plays: 368, Total Stations: 27, Adds: 1 

37 39 JUVENILE fIWACKO & SKIP Nolia Clap (RapA- Lot /Asy /um) 754 -12 110799 10 2910 LLOYD Hey Young Girl (Murder Inc. /Del Jam /l /JMG) 

45 CD SNOOP DOGG Drop It Like Its Hot (Doggy Style /Geffen) 717 +251 110569 2 26116 Total Plays: 341, Total Stations: 27, Adds: 3 

CD DESTINY'S CHILD Lose My Breath (Columbia) 694 +694 108157 1 79179 JOHN LEGEND Used To Love You (Columbia) /Debut> 

39 42 SILKK THE SHOCKER WASTER P We Like Dem Girls (New No Limit /Koch) 687 29 46737 6 3610 
Total Plays: 323, Total Stations: 31, Adds: 5 

LIL' WAYNE Go DJ (Cash Money /Universal) 
49 (D NELLY fICHRISTINA AGUILERA Tilt Ya Head Back (Derrty /fo'Reel /Universa /) 680 +270 47843 2 1316 

Total Plays: 295, Total Stations: 15, Adds: 13 

34 44 AMANDA PEREZ f/LAYZIE BONE Dedicate (Powerhowse /Virgin) 609 -328 30729 8 3810 PITBULL Danunit Man (TVTI 

43 a GAME f150 CENT Westside Story (lnterscopel 588 +88 78471 2 2119 Total Plays: 293, Total Stations: 15, Adds: 5 

38 46 PETEY PABLO fIRASHEEDA Vibrate (Jive /Zomba) 552 -167 28748 11 4110 1.20 fILUDACRIS Break Bread (DTP /Capital) 

'Debut). O JOJO Baby It's You (BlackGround /Universali 491 +223 56416 1 2911 
Total Plays: 288, Total Stations: 20, Adds: 0 

MANNIE FRESH Real Big (Cash Money /Universal) 
CD BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 449 +48 28091 8 1410 

Total Plays: 267, Total Stations: 20, Adds: 1 

42 49 FRANKIE J. fIPAUL WALL On The Floor (Columbia) 449 -78 23148 8 1810 

BODY HEADBANGERS f!YOUNGBLOODZ I Smoke, I Drink (Universal) 440 +3 58963 1 916 Songs ranked by total plays jOebut> 

91 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 9/5 -9/' 1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in :otal plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (C)2004, Arbitron Inc.). © 2004, R &R, Inc. 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 + Support: 501 -821 -1123 

Download a free trial version at www.powergold.com 
info @powergold.com 
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14 #3 Most Added this week!! 
56 total stations with 28 new adds!! 

R &R Rhythmic: 33 - 27 ( +248!!) 
Rhythm Monitor: 31* - 24* ( +179x!!) 

T5 callout @ WJMN! 
T10 callout @ KYLD! 

NWMtptlltYILIII/M111..UTANIIIibilllOtll:Wl wan 1111lIIISIGCIR í0U1 IAl 15ÚA0 All al MUSIC AAAOF l a[N A ti 

WHAlE VE 

ON 

DESK 

WAFT 
FEAT. JOE BUDDEN 

PRODUCED BY BRADLEY & STEREO F)R B -RAD PRODUCTIONS 

MIXED BY STEPHEN GEORGE FOR LOREAL, INC. 

CN TOUR NOW WITH 

USHER& 

a 
ISLAND DEF JAM MUSIC THE 
.D,VEw=.INU=ICOYVSIVV o ".,,,,.. 

WWW.CHRISTINAMILIAN.COM WH1IN.ISLANDRECORDS.COM 

Impacting 9/27! 

FIFltllA THE INC ;: .'+ I Vfl LEM iT 

I HEIM.RHDRUi.c:UM 

"Wonderful" 
` E" r R .1 f L L r Q S NA N 11 

Early adds include: 

KWNZ, WRCL, 
KZFM, and WWKL 

ON YOUR 
DESK NOW! 

NEW 
1111 

IN STORES 
ALBUM II /9/2004 

www.americanradiohistory.com

www.americanradiohistory.com


44 ( RHYTHMIC MIX SHOW TOP3O 
® September 17, 2004 

RANK ARTIST - 

1 TERROR SQUAD fIFAT JOE Lean Back (Universal) 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

LL COOL J Headsprung (De /Jam /IDJMG) 

MASE 3reathe, Stretch, Shake (Bad Boy /Universal) 

LIL' FLIP Sunshine (Sucka Free /Loud /Columbia) 

AKON f/STYLES P Locked Up (SRC /Universall 

JADAKISS f /A. HAMILTON Why ( Interscope) 

LIL SCRAPPY No Problem (EWE/Reprise) 

JUVENILE Slow Motion (Cash Money /Universal) 

SNOOF DOGG Drop It Like It's Hot (DoggyStvle /Geffen) 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

NELLY fIJAHEIM My Place (Derrty /Fo'Reel /Universa) 

NELLY Flap Your Wings (Derrty /Fo'Ree/ /Universal) 

KEVIN LYTTLE Turn Me On (Atlantic) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

TRICK DADDY Let's Go (Slip -N-Slide /Atlantic) 

JUVENILE fIWACKO & SLIP Nolia Clap (Rap-A -Lot) 

GAME 1150 CENT Westside Story (lnterscope) 

T.1. Let's Get Away (Grand Hustle /Atlantic) 

N.O.R.E. f1 NINA SKY & TEGO Oye Mi Canto (DefJam/IDJMG) 

CHING'f Balla Baby (DTP /Capitol) 

USHER fIALICIA KEYS My Boo (Lek-ace/Zomba) 

XZIBIT Muthafka (Loud /Columbia) 

YOUNG BUCK Let Me In (lnterscope) 

FABOLOUS Breathe (Atlantic) 

LLOYD BANKS On Fire (lnterscope) 

MOBB DEEP Real Gangstaz (Violator /Zomba) 

213 Groupie Love (TV-1) 

J -KWON You & Me (So So Del /Zomba) 

SILKK THE SHOCKER WASTER P We Like Dem Gi.ls (New No Limit /Koch) 

Monitored airplay data supplied by Mediabase Research, a division of 
Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
9/5- 9/11 02004, R &R, Inc. 

POWERED 
MEDIABASE 

P°T' 
1 - 

r- ...J-- _ 
DESTINY'S CHILD Lose My Breath (Columbia) 

SNOOP DOGG Drop It Like It's Hot (DoggyStyle /Geffen) 

LL COOL J Fush (Del Jam/IDJMG) 

RUPEE Tempted To Touch (Atlantic) 

GAME f150 CENT Westside Story 1G Unit /lnterscope) 

RUPEE Tempted To Touch (Atlantic) 

USHER ON TOUR While making a stop on his North American tour, FMB sensation Usher got a 

visit from KZZP /Phoenix Asst. PD /MD Chino and Chino's beautiful wife, Marie. Pictured here all smiles 

are (I -r) Marie, Usher and Chino. 

VEGAS IN HONOLULU? Mr. Vegas recently held a performance in Honolulu for local station 

KXME. From this photo it appears that things go pretty hot. Pictured here with a shirtless Mr. Vegas are 

VXME PD KC (third from I) and other station staff members. 

RULE # 1 

"Always treat the customer 
right, because if you don't, 

someone else will. 

RULE # 2 
Don't forget rule #1. 

COYOTEPROMOTIONS.COM, 

a division of Adobe Graphics & Design, Inc. 

started in 1989 in Sante Fe, New Mexico. 
(We've grown since then.) 

We now serve over 2,500 clients 
in radio, television and 
the recording industry. 

Over 25 pet° um 
promotioau 

Items for toe Ob eh ad 

it"pt to Vehicle 
97raps 

PH:1- 800 -726 -9683 516 -487 -5696 FX:516- 482-7425 CUSTOMERSERVICE @COYOTEPROMOTIONS.COM 300 NORTHERN Bl., SUITE ;}26 GREAT NECK. NY, 11021 PO Box 2 ?Q,GREAT NECK, NY 11022 
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America's Best Testing Urban Songs 12 + 
For The Week Ending 9/17/04 

\ 

Pers. Pers. Pers. 
Artist Title (Label) TW LW Famil. Burn 12 -17 18 -24 25 -34 

TERROR SQUAD Lean Back (Universal) 4.29 4.21 96% 27 °/o 4.36 4.40 4.23 

CIARA 11PETEY PABLO Goodies flaFace /Zomba) 4.18 4.26 91% 18% 4.05 4.18 3.63 

NELLY My Place IDerrty /fo' Reel /Universal) 4.12 4.19 95% 19% 4.06 4.27 3.34 

LIL' FLIP Sunshine (Sucka Free /loud /Columbia/ 4.10 419 97 °/b 30% 4.11 4.29 3.56 

USHER Confessions Part 2 (laface /Zomba) 4.06 4.04 99% 47% 4.10 4.21 3.77 

AKON fISTYLES P. lacked Up 'SRC /Universal) 3.98 4.08 80% 21% 3.85 3.94 3.60 

T.I. Let's Get Away (Grand Husde /A1 /antic/ 3.97 4.01 73% 16% 3.90 4.02 3.52 

CHRISTINA MILIAN Dip It Low (Island/IDJMG) 3.96 3.95 98% 36% 3.95 4.09 3.50 

LL COOL J Headsprung (DelJaln/IDJMG) 3.95 4.02 81% 18% 4.04 4.24 3.41 

KANYE WEST Jesus Walks (Roc-A-fel /a / /DJMG/ 3.94 3.92 94% 35% 3.96 3.98 3.88 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 3.94 3.96 68% 9% 3.93 3.95 3.86 

JUVENILE Slow Motion (Cash Money /Universal) 3.93 4.14 99% 43% 3.96 4.10 3.53 

LLOYD BANKS On Fire (Interscope) 3.92 3.97 93% 40% 3.93 3.99 3.76 

JADAKISS... Why (Rull RyderslInterscope) 3.92 4.09 85% 23% 4.00 4.07 3.77 

YOUNG BUCK Let Me In (Interscope) 3.90 3.81 78% 18% 3.83 3.81 3.89 

MONICA U Should've Known Better (J /RMGI 3.87 3.82 85% 27% 3.77 3.97 3.02 

LLOYD BANKS I'm So Fly (late/scope) 3.84 66% 14% 3.77 3.86 3.54 

ALICIA KEYS fITONY, TONI, TONE... Diary (JIRMG) 3.82 3.81 82% 26% 3.95 4.10 3.40 

LLOYD fIASHANTI Southside (Murder Inc /DelJam/lDJMG) 3.16 3.80 93% 32% 3.56 3.77 2.80 

TWISTA 11R. KELLY So Sexy (Atlantic) 3.74 3.85 87% 29% 3.81 3.98 3.30 

JUVENILE MACK() & SKIP Nolia Clap (Rap -A-Lot) 3.71 3.62 43% 9% 3.68 3.71 3.60 

NELLY Flap Your Wings (Beutty /Fo'ReeUUniversal) 3.70 3.66 77% 21% 3.66 3.15 3.35 

BRANDY Who Is She 2 U (Atlantic) 3.63 3.56 50% 11% 3.64 3.71 3.36 

LIL SCRAPPY No Problem /ME/Reprise/ 3.59 3.77 76% 23% 3.47 3.53 3.31 

ANTHONY HAMILTON Charlene (So So Del /Zomba) 3.53 3.72 45% 13% 3.69 3.86 3.22 

Total sample size Is 402 respondents. Total average tavorabililyestimates are based on a scale of 1 -5 (1= dislike very much. 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 

respondents whosaidtheyare tired of heanngthesong. Songs must have40% familiaritytoappear on survey. Sample composition is based 

on persons 12, Persons are screened via the Internet. Once passed they can take the music test based on the format'music preference 
RaleTheMusic.com results are not meant to replace calloet +hhhh'' s ;'e intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of : The RTM system, is available for local radio stations by 
calling 818-377-5300. RaleTeMusic.com dala Ts provided hÿ Mednahase Research, a division of Premiere Radio Networks. 
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ARTIST - _'-_. 
TOTAL 
PLAYS 

II - 
PLAYS 

WEEKS ON 
CHART 

TOTAL 
STATIONS 

1 KIERRA SHEARD You Don't Know (EMI Gospel) 660 +41 9 2411 

2 2 FRED HAMMOND Celebrate (He Lives) (Verity) 567 52 9 2110 

3 3 ISRAEL... Again I Say Rejoice (Integrity /Vertical) 461 26 9 1910 

6 Q NEW BIRTH TOTAL... Suddenly (EMI Gospel) 442 +23 9 2011 

4 5 WILLIAMS BROTHERS Still Here (Blackberry) 435 .48 9 1810 

5 6 JIMMY HICKS... Blessed Like That (World Wide Gospel/ 397 58 9 1810 

7 7 TONEX Make Me Over (Verity) 350 .3 9 1211 

8 NEW DIRECTION I'm Gonna Wave... (Gasp Centric) 334 7 9 1410 

14 KEITH WONDERBOY... Let Go And Let God (Verity) 318 +27 9 1712 

10 h DOROTHY NORWOOD Praise In The Temple (Ma/aco) 315 +6 9 1811 

13 TONEX fIKIRK FRANKLIN Since Jesus Came (Verity) 311 +17 9 1411 

9 12 R. KELLY U Saved Me (Jive/Zomba) 311 .7 9 1010 

12 13 STEPHEN HURD Undignified Praise... (Integrity) 289 6 9 1310 

11 14 DEANDRE PATTERSON Give Him Glory (Tyscot) 289 11 8 1610 

23 DEITRICK HADDON God Is Good (Verity) 284 +66 6 1613 

19 7 SONS OF SOUL Run On (Verity) 267 +40 6 1312 

17 J. MOSS We Must Praise (Gasp Centric) 265 +13 4 1411 

16 0 ISRAEL... Another Breakthrough (Integrity/Vertical) 260 +3 9 1210 

18 19 JEFF MAJORS Pray (MusicOnel 240 .7 4 1010 

20 TYE TRIBBETT No Way... (Sony Gospel /Columbia) 229 +4 4 1110 

30 LASHELL GRIFFIN Free (Epic) 220 +25 4 1212 

24 L. SPENCER SMITH & TESTAMENT God Will (Emtral 219 +3 3 1010 

15 23 KEVIN DAVIDSON Bounce Back (New Haven) 215 -49 4 1211 

21 24 KAREN CLARKSHEARD I Owe (Atlantic) 213 -10 4 910 

26 25 GLENDALE BAPTIST... I Don't Know Why (KAM) 210 -2 4 910 

25 26 KIRK WHALUM Falling In Lave With Jesus (Warner Bros.) 205 8 4 910 

28 27 DOTTIE PEOPLES Still Running (Air Gospel) 204 -2 4 1011 

27 28 JOE PACE... Hallelujah Anyhow (Integrity) 188 19 4 910 

1Debur> BISHOP TD JAKES Take My Life (Dexterity /EM /Gospel) 185 +19 1 1011 

BISHOP M.V. KELSEY... Run And Tell That (Independent) 184 +18 2 1110 

33 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. 
0 2004 Radio & Records. 

Detailed station playlists for all R &R reporters are available on the web at www.radioandrecords.com. \ J 

Stations and their adds listed alphabetically by market 

WJILAIbany. GA 
POND. Jamison Jay 

WZBN /Albany. GA 
OM eral Jones 
Po Haase Mack 
APOMDfladenck Smith 

WAJZ/Albany. NY' 
PO Super har 
APO. Wonder Woman 

REDO/Alexandria. LA 
OMPO Jay Stevens 
MD Wade Namplon 

WHTAIAIIanla. GA' 
PO Jerry Smokin 
APO OumtnusSleaem 
MD Ramona Debreaur 

WVEE/Allanla. GA' 
PO Tony Brown 
MD rossa love 

WFXAIAugusta. GA' 
DMPD Ron Thomas 

WPRW /Augusta. GA' 
Po Tim Fa. Snell 
MD Trou 

WEROJealtimore. MD' 
PO Victor Stan 
MO Neke Howse 

WEMXBalon Rouge. LA' 
Po J weery 
Mo K IDJSupaMae 

KTCXINeaunMM, TX' 
PO Doug Haas 

APO MO Afina Seda 

f ADNMIERSrYpAMMloOUZ 

WBUVIBilosi, MS' 
OM'. Waller Bron 
POMO i perce Who 

. J nsiTODRGM00DZ 

WM/Biloxi. MS' 
PO. Rob Neat 

10 AnNN 

WBOTIBoslon. MA' 
171D Lamar lao Robinson 

WBLKNutlalo. NY' 
P11510 Crans Reynolds 

WWWZ'Chadeston. SC' 
OM PO Terry ease 
MO Conn Rude 

WPEG /Charlone 
PD -em Ave, 
MD Dean Cole 

WJTTithadano00a, TN' 
PO Keith laroeehr 
MD Magic CnWaer 

. i,i55.PSLYOUNG640002 

WM/Chicago. IL' 
DM 110 Elroy Sm1w 
APO MD obey Green 

WPWX/Chicago, IL' 
PO Jar Alan 
MD Barbara McDowell 

W12FCincinnall, OH' 
PD Tern Thomas 
MO. Greg Witham 

DADDY 
.11 WAWA. 

WENZ/Cleveland. OH' 
OMTD. Kim Johnson 
MD. Eddie huer 

S2wLG 

WHXT/CoWnlbia, SC' 
PO: Chis Edna 
APO: WO Wad 
MO: Mailings* O: 

29 Lt WAYM 
ILHO d STOP 

WXBT/CnlumMa, SC' 
oM:users 
Po:IdaappMeaay 
30 JUhNRE WYADAO SRIP 

W 1EM 5 BOBAM'íNìlnüNGBLD00Z 

WFXE/COIuIIWS, GA 
DM:Uwtl Dada 
PD/MO: MEiM Eoul 
II L Two* 
IO B]WHFADRUJGfi. ' 
WMSUrtolumbus. MS 
OMIT James Anaider 
MD Shown Young 

WW1/Columbus. OH' 
PO Paul Strong 
MO Waren Stevens 

IOWA/Dallas. TX' 
POMW Sim Cheatham 
5, Lk WAYNE 
20 BOO YHEADBANGEA5lYOIJNGBL000Z 

WDTJIOeDOiI. MI' 
Po: BaeM sparo 
22 11D001J 
24 lll'WAYNE 

Po:WJIMINxAMaeDWralae,MaaI' 

VOW Kris 
a SKIP 

12 YOUMGBUCK 

WJ,NIrDObun, AL 
0M: JR Wilson 
P0MD. ron oaa 

KDú 
12 OIL Worts 

WZFX/Fayetteville. NC' 
OM Mac Edwards 
PO/MD .MB Anderson 
ND: Mike Task 
37 

.IM1d1INL NEWACK0 6 SKIP 

WYNNTIOrence. SC 
OM Man.Uny 
PO Gerald MuSwain 
MD Pam JaYan 

WTMG /Gainesville. FL' 
PO MO Sinn Hinds 
APO Terence Brown 

WIKS.Greenville. NC' 
POW) B Auckland 

WJMI/Greenville, SC' 
OM: Tony Felds 
APO: Tann Bland 
MO: Doug Darn 

WPHH MyaLWgorMda.orlCT' 

POMÓn M 

f I mlLU:kv ñ oAOnr YANKEE 
30 ALADA 

30 LLLOOIJ 

WEUP/HuMtville, AL' 
OrA. Slew Mow 
Po BaAM 
MO Jaye Daniels 

WHRPMunlmille. AL' 
POND enlIEy Dark Munk 

WJMI /Jackson. MS' 
ONTO' Slav Branson 

36 BOOT NEAD9WGERSOCCIAGM000Z 
24 JUVENILE MACAO &STOP 

WRJIWarJMOn, MS' 
PO: Dama Jelema 

FMWRCNG9L00DZ 34 MIE 6 SK 

WJBT/Jaztromille, FL' 
OM WM Austin 
Po:uWia 
75 BODMeNMbNaGERSIY011NGB1000Z 

KPRS/Kansas Ciry. MO' 
OM Andre Carson 

PoUVEANyiLmE MACAO d SKIP 
20 JICWUI 

KXZAfilleen, TX 
OM: Tim Thomas 
PO/MO: the BaSrSiner 

.5D 

KRROlalayeOe,LA' 
171774D John k 

KJMH;Lake Charles. LA 
OM'. Bryan Taylor 
POMD. Eno Thomas 
APO. Gina Cook 

:CK CA[O3 
OESTNr S 3.. 1. I 

KWMake Charles, LA 
PO: Faye I. Blaekwell 
MD: iaw+[ m ron 
15 plIMSY 

WOHHAansing. MI' 
POMO' ens Johnson 
'S JJYENILF I WACKA a SKIP 
m 213 

KJMZJLawton. OK 
OMPO: lens Markey 
APO Tow Tone 

C4. 
6 SLIM 

WBTFAJaeyaingtan,KY' 

1PSrJWWEMIE 
Maunder 

06SKIP 
15 DESrINYSOIIIO 

KIPWtinle Rock, AR' 
DM/PD: Joe Booker 

27 202, 5,Ir34..0; PS,OUNGBmC 

KKBTAns Angeles, CA' 
Po Rab 
M0: Tons 

MOM'S. 0 
J JUVENILE IWACK0 a5KIP 

WGZSILOdisville, KY' 
PO: Mark Gunn 
MO: TGerad Hamm 
15 

12 DESIINYSCMIL0 

1Y 

WFXMIMacon. GA 

OD;oROallr 
Ralph 

51 YDÚNG BUCK LaUMLmS d T 1 

WMBMacon, GA 
MAIM 

DAODWvI 

W ms 

5 USHEneAICAKEYS 

PD MOAN C TN' 

APMI/13 DerM SSW 
ro 60W46A0BAGERSUVOUNGBl00DZ 

61 Ln'WAYrE 

WEDRIMiami. FL' 

zRWENIGLBEiwWACI KÓ6o5K1P 
16 lIL'wAYNE 

WMIBIMiamí, FL' 
OM: Rob RMnN 
PD: Dion Bantmen 
MD: DMneih Dunham 
51 TRICI(DADDY 

DESTI W SCMILC 

WKKV/MiheaWWe, WI' 
Per Doc Lote 
MD: Baikw Gideon 

YOUNG 
W YNE 

4 BUCK 

WBLXfMobile, AL' 
POMO: *morale Reuben 
39 BODY 
29 JWONILK IImAACK0 d SKIPUNGPLO^0: 

KRIM/Monroe. LA 
PO: ChM Cam 
M rWl 

DESTINY 

WZIOTIMontgomery, AL 
OMMD: Michael Long 
P0: Oiled 
12 DESI:NY SCHILD 

WMDAIIMVItlenBeach, SC 

PO ' Beervnnyy 

ySSmon 

MO'. OJVinous 

XM RIWJTlMW01k 
PO Lew II. 
33 SIEOOPDDIl 
s ow 

WUBT.Nashville. TN' 
PD MO Pantela An,ese 

WNPLNashvdle. TN' 
OM JIn Kennedy 
PO DemLk[mhen 
MO. R¢k lVYker 

Sinus Street B aLNelwod 
OM Geron 
PO Tonya Bond 

5M The City/Network 
PD I M !very 
MO DJ %elusive 

KNOU;New Orleans. LA' 
PO Lamondd Wllllams 

WOULNew Orleans. LA' 
0M Carla Boamer 
Po Angela Watson 

WELS New YaM. NY' 
PD Pinny Brown 
MO Deneen Womack 

WWPIUNew York. NY' 
PO. Michel Saunders 
MO: Mara Meiodea 
36 OGRE ININASKY d DADDY YANKEE 

DESIINVS CHILD 

WOWVNOdoalkJl,aeVyA' 

'.O6'd 
Al 

iF,¿E MACAO a 510P 
el^x.ux 

KBLN/Omaha. NE' 
PDMO wren McCain 
3J ,U'/ENILE I WACKO d SKIP 

6 Iii WAYNE 

WWI/Philadelphia. PA' 
PO' Thee Mdhm 
MO Coka.Lan Kimbmugn 

WM10/Pillsburgh, PA' 
OMTD. Gaqe'Geo' Cook 
M0: Kode WMd 

.uVE e nWACKO a sx r 
19 , WAYNE 

WHOK/Raleigh. NC' 
YOu PO, 

MD: Saar Aleunfer 

WBTJMichmond. VA' 
PO Aaron Mas well 
AFOMD. Mike Siren 

WCOX Richmond. VA' 
PO 510 Hegg,eBaker 

WOKXINocheSler. NY' 
OM 173 anore Marcel 
No JimJ 
MO soence 

WTLZ,Saginaw. MI' 
P D 

WEASISavannah. GA 
PD sam Nelson 
APD MD Kenya Cabine 

KBTLShreveyyOd,LA' 
POMO Duenn&rols 

KDKSBhrevepgd. LA' 
DMPD Ouenn Eihals 

IOW Shrevep0rt. LA' 
PO GORiIPr 

KATZ.St Laws. MO' 
0M Chuck Awns 
PO Owi9n1Slone 

MA AM SKIP 

WFUtl51. LOUis. MO' 
POMO :WrAaiyMid 
26 ill 

a:tJ,- 
MN 

WBWT/Tallahassee. FL 
OM Stem Cannon 
ro Dale FlInT 

WWL Offallahassee. FL 
OM Humane Dave 
PO Ed loe World famous 
APO MD Jay B1ace 

n rlliràöawGERSIYODU6131.0002 

WBTPRampa,FL' 

PO 
Jell 

Jóm Yma" Shepard 
MO: Owen RoAiMM 

S00 L 13:010.3 
,;éLUS 

'Monitored Reporters POWERED 

100 Total Reporters II J IIIf1 UAll1I 

72 Total Monitored 

28 Total Indicator 

WTMP/Tamya, FL 
OMTD. Lova Muhammad 
AMMO Bq Money Cro 

I USHER IALICh4KEYS 
17 MESS/. E-Nl 

WJUC/T01Bd0.OH' 
Po: ChdMYrA Ma 

3 JUVENHFI:Y/AUl06Sole 

KJMMnulsa, OK' 
PO: Terre 
APOMIOKfJADDY 
Is 
ID PCDYHFMBANGEPS'r '.. 

WESEnu elo. MS 
0M: eras Shnera 
Po. Jell Lee 
MM./011w "DJ XTC' Vaughn 

; JIMNILEIVVACK06 Sly: 

'aJaW0n 

WHYS/Washington, OC' 
PO 

MO 

DnlMiüaby 

WJKSAWIminglon. OE' 
PO Tony ouadarone 
M0: Manuel Mena 

WMNK' Wilmington. NC 
PO Al Payne 

MD Rom Sanchez 

Note: For complete 
playlists. see R &R 

Music Tracking. 

Did Not Report, Playlist Frozen (3): 
Music Choice R &B -Hip Hop /Network 
Music Choice Rap /Network 
Sirius Hot Jamz/Network 

1 
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Future Legends 
Which new urban artists will have long careers? 

is difficult to predict which artists will stand the test of 
time. Many PDs feel that much of the music being released 
today is merely chasing trends. Others feel that since the Ur- 
ban format is so track- and producer -driven, development 
of superstar artists and artist longevity are rare. 

For many programmers, an artist 
hasn't officially broken unless her 
second album is as successful or 
more successful than her debut. Few 
acts are able to achieve that. It's in- 
teresting, too, to note that many of the 
artists programmers cited in this sto- 
ry as having the potential for longev- 
ity have actually already been around 
for five or 10 years (Alicia Keys, Ush- 
er). So it seems that in some cases you 
have to achieve multiple successes 
before you're considered to have the 
potential for longevity. 

There are always those unique art- 
ists who stand out very early in their 
careers. We've seen it in recent years 
with acts like Beyoncé, 50 Cent, Jill 

Scott and the aforementioned Usher 
and Keys. Of the latest crop of new, 
young acts currently climbing the 
charts, who do programmers feel will 
be around at this time next year and, 
more important, in years to come? 
Here are the top three artists pro- 
grammers cited. 

Kanye West 

Roc- A- FellaIDef Jam 
At any time you can turn on an 

Urban station (or even a Rhythmic 
or CHR) and hear a Kanye West 
song within a matter of minutes - 
he's that hot right now. Having cre- 
ated hits for such superstars as Jay- 
a, Ludacris and Alicia Keys, West 
has been in demand as a producer 
since 2000, his signature being com- 
bining old -school samples from 
songs like The Jackson 5's "I Want 
You Back" with the rhyming skills 
of artists like Jay -Z. 

But who would have guessed that 
this self -proclaimed average Joe 
from Chicago would become a hip - 
hop superstar himself - and not 
just because of his production skills? 
His rhymes have been called witty, 
smart and thought -provoking. In 
fact, it's his ability to hold a mirror 
up to hip -hop and reflect the genre's 
obsession with all things bling that 
makes him stand out. 

His label says: "I think what 
comes across with Kanye is his spir- 
ituality and realness," says Def Jam 
Sr. VP /Urban Promotion Benny 

Pough. "He's earned the respect of 
his peers in the music industry as 
well as radio because he's been suc- 
cessful in everything he's set out to 
do - from being a writer to a pro- 
ducer to an artist to an executive. 

Kanye West 

"He's in control of his destiny. So 
many artists today don't have that 
control because they don't have the 
same passion, hunger for excellence 
and dedication that a person like 
Kanye possesses. Whatever Kanye 
does, I believe he's in this business 
to stay. He simply has the golden 
touch." 

Programmers say: "Kanye West 
will have longevity in the music 
business because he has brought 
socially conscious hip -hop to a 

mainstream level and changed the 
game not only with his produc- 
tion, but with his lyrical content, 
like he showed us on 'Jesus 
Walks, " says WBOT (Hot 97.7)/ 
Boston PD LBD. 

"I can see Kanye West doing his 
thing and actually getting bigger, 
maybe even crossing over and pro- 
ducing duets with other artists from 
different formats," says WUSL 
(Power 99) /Philadelphia MD Coka 
Lani. "He is a keeper. He is versatile, 
has producing skills and is just com- 
ing into his own as an artist. I can't 
wait to see him in four years." 

"Kanye, as an artist, definitely has 
the heart to keep corning with some 
hot ish," says WZFX (Foxy 99) /Fay- 
etteville, NC PD Jeff "Uzi D" 
Anderson. "Six years ago I would 
have said Usher, 'cause I felt him 
and thought he had it. Right now I 
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would say Kanye West. He has writ- 
ing and producing on lock, and have 
you seen this kid perform? He lash- 
es his freakin' heart in it." 

John Legend 

Columbia 
As the first artist signed to Kanye 

West's production company, Kon- 
Man Entertainment, the young sing- 
er was immediately in the spotlight. 
Some folks may have been waiting 
to see if West's golden touch would 
finally fail, but what those folks 
didn't realize is that John Legend 
was a star long before West found 
him. 

As an aspiring R &B artist known 
as John Stephens, Legend sold thou- 
sands of copies of his independent- 
ly released CDs and sold out night- 
clubs up and down the East Coast 
when he performed live. More re- 

cently, you may have seen Legend's 
name on the credits of such projects 
as Alicia Keys' The Diary of Alicia 
Keys, Jay -Z's The Black Album and 
Kanye West's The College Dropout 
and on singles by Janet Jackson, 
Mary J. Mtge, Black Eyed Peas, Tal- 

ib Kweli and Twista, just to name a 

few. 

His label says: "While most peo- 
ple probably recognize John from 
his work with Kanye, he's actually 
been around a lot longer," says Sony 
Music Sr. VP /Urban Promotion 
Rodney Shealey. "He's probably 
been on quite a few songs that your 
station has played in the past -you 
just didn't know his name. 

John Legend 

"His success is due in part to the 
way programmers are responding 
to something familiar about his 
sound. It's the new direction that 
R &B and hip -hop are heading in. 

John epitomizes that you can live in 
both the R &B and hip -hop worlds 
and have it be natural. 

Who Will Stand 
The Test Of Time? 
Below are all the people I talked to about the new crop of 
artists and all the artists they mentioned. 

WHXT /Columbia, SC Asst. PD Bill Black: John Legend, Anthony 
Hamilton 

KKBT/Los Angeles MD Tawala Sharp: Letoya, Jarvis, Ciara, 
Shawn Kane, Fantasia, Chingy, Young Buck 

WEMX/Baton Rouge PD J- Tweezy: Alicia Keys. Goapele, Chingy, 
Slim Thug 

WKYS/Washington MD DJ Iran: John Legend 
KKBT PD Scorpio: Usher, Kanye West, Alicia Keys 
WCHB -FM/Detroit PD Spudd: Chingy, O'Ryan, Lloyd 
Former WPHH/Hartford PD Nicole S.: Alicia Keys, Usher 
WBOT /Boston PD LBD: Kanye West 
WAJZ/Albany, NY MD Wonder Woman: Alicia Keys, Anthony 

Hamilton 

WUSUPhiladelphia MD Coka Lani: Kanye West, Houston, Jarvis 
WIZF /Cincinnati PD Terry Thomas: John Legend 
WNPUNashville MD Rick Walker: Young Buck 
WZFX/Fayetteville, NC PD Jeff Anderson: Kanye West, John 

Legend 

WJTT /Chattanooga, TN MD Magic: Alicia Keys 

KNOU/New Orleans PD Lamonda Williams: Twista. Anthony 

Hamilton, Lil Flip, Christina Milian, John Legend 
KTCX/Beaumont, TX MD Adrian Scott: John Legend, Lloyd Banks, 

Young Buck, Slim Thug 

WOHH/Lansing, MI PD Brant Johnson: Carl Thomas 

WTLZ/Saginaw, MI PD Eugene Brown: Urban Mystic 

WWWZ/Charleston, SC MD Yonni: Kieran, John Legend 

WERO/Baltimore MD Neke Howse: Anthony Hamilton 
WTMG/Gainesville PD Scott Hinds: Shawn Kane, James Lee 

"We really did a lot of setup work, 
making sure that radio knew who 
John was and what he could bring 
to the table. Many programmers 
also saw a piece that ran on MTV 
that explained where he came from, 
who he's worked with and how 
much he's covered in his short 
career. 

"We also tried to make sure that as 
many programmers as possible 
could see John live, since that is one 
of his strongest suits. People heard 
him first, then they saw him, and it 

was basically a no- bramer after that 
If some PDs have called him the male 
Alicia Keys, I'm not mad at that." 

Programmers say: "John Legend 
is going to be around," says KKBT 

(The Beat) /Los Angeles MD Tawa- 
la Sharp. "His pure talent is going 
to win him a Grammy, or at least a 

Moon Man." 
"John is a name you may not 

know yet, but, believe me, you will," 
says WHXT (Hot 103.9) /Columbia, 
SC Asst. PD BiII Black. 'People have 
said he could be the next Stevie 
Wonder." 

lohn Legend, without a doubt, is 

the one artist who will have longev- 
ity in this industry," says WHTA/ 
Atlanta PD Jerry Smokin' B. "He's 
next in line for major success. Oth- 
ers should take note of how this guy 
is building his career. He's not on 
everyone's video, getting in the way. 

He's just being himself and letting 
his life story tell itself. When you 
have talent and a gift, the rest will 
work itself out. This is a new -school 
cat doing old- school moves. It's a 

sneak attack on the music industry 
with a humble attitude." 

"John Legend gets my vote," says 
WIZF (The Wiz) /Cincinnati PD Ter- 
ry Thomas. "Here's why: He's a 

songwriter and an artist. From Di- 
lated Peoples, Jay -Z and Kanye West 
to Lauryn Hill, Slum Village and 
Alicia Keys - everyone has heard 
his work in some way, even if they 
didn't realize it was him. He's a gift- 
ed songwriter, a hell of a singer and 
a nice guy to boot. It may take some 
time for him to catch on as a solo art- 
ist, but he's already making his 
mark - one that won't be erased." 

Anthony Hamilton 

"John Legend is a very talented 
musician, and he has given every- 
one a taste of what he can do with 
Kanye West," says KTCX /Beau- 
mont, TX MD Adrian Scott. "I feel 
that after everyone checks out his 
new single, 'Used to Love You,' he 
is going to bring a new sound and 
longevity to R &B, whether it be 
singing or producing." 

Anthony Hamilton 

So So Def /Zomba 
Anthony is one of those artists 

Continued on Page 49 
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POWERED 
MEDIABASE 48 

RiURBAN TOP 50 
September 17, 2004 

LAST 
WEEK 

1 

2 

3 

4 

5 

6 

7 

8 

10 

17 

9 

14 

11 

18 

12 

13 

20 

19 

15 

16 

22 

24 

21 

23 

26 

27 

25 

28 

33 

31 

30 

[Debut> 

37 

29 

38 

35 

48 

LDebut> 

34 

42 

41 

40 

36 

44 

43 

32 

[Debut> 

47 

49 

[Debut> 

THS 
WEEK 

o 
2 

o 
4 

5 

6 

7 

o 
o 
11 

® 
13 

15 

16 

19 

20 

23 

24 

27 

28 

3. 

® 
34 

® 
® 
® 
39 

(D 
43 

45 

46 

48 

49 

CD 

ARTIST TITLE LABEL(S) 

CIARA fIPETEY PABLO Goodies deface/Zomba) 

TERROR SQUAD Lean Back (Universal) 

JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/Interscopel 

NELLY My Place (Derrty /Fo'Reel /Universal) 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J /RMG) 

LIL' FLIP Sunshine (SuckaFree /Loud /Columbia) 

LL COOL J Headsprung ( DefJam /IDJMG) 

AKON //STYLES P. Locked Up (SRC /Universal) 

LIL SCRAPPY No Problem (BME /Reprise/ 

USHER fIALICIA KEYS My Boo (Laface /Zomba/ 

TWISTA fIR. KELLY So Sexy (Atlantic) 

ANTHONY HAMILTON Charlene (So So Del/Zomba) 

KANYE WEST Jesus Walks (RocA Fe /la /IDJMG) 

MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

JUVENILE Slow Motion (Cash Money /Universal) 

T.I. Let's Get Away (Grand Hustle/Atlantic) 

JUVENILE fIWACKO & SKIP Nolia Clap (RapAdot /Asylum) 

NELLY Flap Your Wings (Derrty /fo'Reel /Universal) 

USHER Confessions Part 2 (Laface /Zomba/ 

YOUNG BUCK Let Me In (lnterscopel 

GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 

LLOYD BANKS I'm So Fly (lnterscopel 

CHRISTINA MILIAN Dip It Low (island /IDJMG) 

CRIME MOB Knuck If You Buck (BME /Warner Bros. /Reprise) 

BRANDY Who Is She 2 U (Atlantic) 

DEM FRANCHISE BOYZ White Teez (Universal) 

R. KELLY U Saved Me (Jive /Zomba) 

BODY HEADBANGERS fIYOUNGBLOODZ I Smoke, I Drink (Universal) 

LIL' WAYNE Go DJ (Cash Money /Universal) 

NEW EDITION Hot 2 Nite (Sad Boy /Universal) 

SHAWNNA fILUDACRIS Shake That Sh't (DTP /DefJam /IDJMG) 

LL COOL J Hush (DelJam / IDJMG) 

MANNIE FRESH Real Big (Cash Money /Universal) 

LLOYD BANKS On Fire (lnterscopel 

JOHN LEGEND Used To Love You (Columbia) 

LLOYD Hey Young Girl (Murder Inc. /DefJam /IDJMG) 

FABOLOUS Breathe (Atlantic) 

SNOOP DOGG Drop It Like It's Hot (Star Trek) 

LLOYD fIASHANTI Southside (Murder Inc. /Del Jam /IDJMG) 

URBAN MYSTIC Where Were You? (Sobel 

MOBB DEEP Real Gangstaz (Violator /Zomba) 

SHYNE fIASHANTI Jimmy Choo (Gangland /DefJam / IDJMG) 

HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

BEENIE MAN King Of The Dan:ehall (Virgin) 

D.O.D. fIKANYE WEST Higher (Legion) 

LENNY KRAVITZ fIJAY -Z Storm (Virgin) 

YOUNG BUCK Shorty Wanna Ride ( lnterscope) 

O'RYAN Take It Slow (Universal) 

JARVIS Radio (So So Def /Zomba) 

KEYSHIA COLE I Changed My Mind (Geffen /lnterscopel 

TOTAL 
PLAYS 

I - 
PLAYS 

TOTAL 
AUDIENCE 

loo) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

4243 +184 603094 12 7210 

3681 104 487013 14 6210 

3530 +6 385947 13 6910 

3136 .66 397809 9 7210 

2959 -231 421149 17 6910 

2539 615 294863 15 5510 

2393 -62 261861 11 6910 

2387 +18 303098 11 3510 

2258 +161 242353 16 6410 

2046 +489 267240 3 7212 

1950 -293 241716 16 6510 

1913 +131 230276 10 6011 

1773 -171 250859 24 7010 

1653 +174 202092 5 5711 

1590 -351 188713 31 2410 

1565 -312 173752 16 6510 

1479 +98 182081 10 54145 

1479 +20 190363 5 6610 

1383 -289 156541 23 410 

1380 -265 139847 13 6410 

1224 +69 101115 8 5510 

1171 +86 112588 6 6410 

1167 -47 155112 11 3110 

1126 -14 92848 12 4110 

1054 +33 92212 7 5410 

1047 +46 119350 7 3710 

995 -61 153051 14 5710 

979 -251 68832 1 37135 

975 +242 113468 3 55154 

813 +69 91271 10 3810 

806 -27 81079 7 4710 

777 +413 112104 1 6318 

752 +167 54693 2 4310 

734 -176 102538 20 6510 

731 +157 72437 2 5210 

717 +81 52397 3 5211 

702 +261 64586 2 6017 

662 +312 89756 1 Ill 
574 111 52009 19 5310 

553 +48 33571 5 3010 

546 +40 64680 3 4510 

543 +3 42354 4 5010 

529 92 64878 16 4711 

480 +8 105038 4 3011 

460 36 40538 8 3211 

460 -282 28215 9 3810 

452 +179 35429 1 51151 

429 -14 26069 4 3210 

426 -8 24655 4 4511 

410 +161 49653 1 4413 

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average 

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004, R &R. Inc. 

Most Added' 
www.rradds. corn 

ARTIST TITLE LABEL(S) ADDS 

DESTINY'S CHILD Lase My Breath (Columbia) 67 

LIL' WAYNE Go DJ (Cash MoneylUniversal) 54 

YOUNG BUCK Shorty Wanna Ride (lnterscopel 51 

JUVENILE MACK() & SKIP Naha Clap (Rap Alot /Asy /um) 45 

TRICK DADDY Let's Go (SIipNSlide /Atlantic) 42 

BODY HEADBANGERS IIYOUNGBL00DZ I Smoke... (Universal) 35 

J.KWON You & Me (So So Del /Zomba) 29 

CHINGY Balla Baby (DTP /Capita /) 25 

4MULA1 Gotta Roll (Sobel 24 

XZIBIT Muthaf"ka (Load /Columbia) 18 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

TOTAL 

PLAY 

INCREASE 

USHER fIALICIA KEYS My Boo (LafacelZomba) +489 

LL COOL J Hush (Del.am/WWJMG) +413 

SNOOP DOGG Drop It Like It's Hot (Star flak) +312 

DESTINY'S CHILD Lose My Breath (Columbia) +285 

FABOLOUS Breathe (Atlantic) +261 

LIL' WAYNE Go DJ (Cash Money /Universal) +242 

CHINGY Balla Baby (DTP /Capitol( +214 

CIARA fIPETEY PABLO Goodies (Laface /Zomba) + 184 

YOUNG BUCK Shorty Wanna Ride (lnterscope) +179 

MASE Breathe, Stretch, Shake (Bad BoylUniversal) + 174 

New &Active 
CHINGY Balla Baby (DTP /Capitol) 

Total Plays: 400, Total Stations: 54, Adds: 25 

TRICK DADDY Let's Go (Slip NSlide /Atlantic/ 

Total Plays: 342, Total Stations: 49, Adds: 42 

1.20 fILUDACRIS Break Bread (DTP /Capitol) 

Total Plays: 334, Total Stations: 31. Adds: 0 

213 Groupie Lue (TVT) 

Total Plays: 320, Total Stations: 26, Adds: 2 

HOUSTON Ain't Nothing Wrong (Capitol) 

Total Plays: 312, Total Stations: 40, Adds: 5 

N2U Issues (Virgin) 

Total Plays: 311, Total Stations: 35, Adds: 0 

TRILLVILLE fIPASTOR TROY Get Some Crunk... (BME /Warner Bros.) 

Total Plays: 307, Total Stations: 31, Adds: 0 

DESTINY'S CHILD Lose My Breath (Columbia) 

Total Plays: 285, Total Stations: 67, Adds: 67 

CASSIDY fIJUVENILE Make U Scream (JIRMG) 

Total Plays: 177, 'fatal Stations: 24, Adds: 3 

N.O.R.E. fININA SKY & DADDY... Oye Mi Canto (Del Jam /IDJMG) 

Total Plays: 164, Total Stations: 18, Adds: 17 

Songs ranked by total plays 

Detailed station playlists for all R &R 
reporters are available on the web at 
www.radioandrecords.com. 

#2 Most Added!!! KNEK 
KQXL WIMX WLXC 
WWDM > WAGH WRBV 

unt"Acting 
Like You're Free" 

(FROM) A MAN'S POINT OF VIEW 

KOKY 
WUKS 
WGRP 

The solo debut for the Main Ingredient lead vocalist 

Contact Jesus Garber at 

The Jesus Garber Company @ 323- 469 -1504 

For further information contact 
Maurice B. Dixon @ 212- 315 -1000 

www.americanradiohistory.com

www.americanradiohistory.com
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Future Legends 
Continued from Page 46 

who has been around for some time. His 
first official record deal was with Uptown 
in 1993, but his first album release was ac- 

tually in 1995, on MCA. A deal with Atlan- 
tic put him on the Roots single "Po' Folks," 
but his solo project on that label never 
came out. 

Coming From Where I'm From, his current 
album, on So So Def /Zomba, could have 

been viewed as his last chance. In fact, 
when his former label Arista folded into 
the Zomba Label Group earlier this year, 

one might have thought that Anthony 
would once again become a victim of mu- 
sic- industry bureaucracy. But on the 
strength of his soulful voice and gritty, 
down -to -earth lyrics on songs like "Char- 
lene," radio has embraced him as one per- 

former who could, and should, have a 

long career. 

His label says: "I remember right after 
the merger with Arista I went to a show- 
case to see Anthony," says Jive /Zomba Sr. 

VP /Urban Promotion Larry Khan. "As he 

performed, I got that feeling: 'This is why 
I got into music.' 

"In promotion we often complain about 
the research that radio uses in its music se- 

lection, but this was actually a case where 
research helped us. A few stations started 

to get some good research back on 'Char- 

lene; and we were able to spread the word 
on that. Listeners started to respond to the 

song and to Anthony as an artist, and ra- 

dio simply responded to its listeners. 

"When I see success like this for an art- 
ist like Anthony, I think what it says is that 
there is still a place for artistry in music. As 

much as we like our crunk, our Cristal and 

our club hits, there is still room for good 
old- fashioned singing." 

Programmers say: "I love Anthony 
Hamilton and hope to see him recognized 

more in the near future," says WAJZ /Al- 
bany, NY MD Wonder Woman. "He's an- 

other natural talent with such soul. He's 

already earned so many nominations for 
awards. I hope his next album blows up. I 
loved his album the moment I heard it last 

year." 

"Anthony Hamilton will be around be- 

cause he's grimy and sexy with an R &B 
hip -hop fusion sound," says WERQ 
(92Q) /Baltimore MD Neke Howse. "It's 
different, and he's talented. That sound 
will last forever." 

HEY, DENEEN While in St. Louis, So So Det/Zomba Recording artist Anthony Hamilton took time 

out to meet the fans. Pictured here (l -r) are listener Andrea Hubbard, Hamilton and KMJM (Majic 

104.9) /St. Louis Director/News & CommunityAffairs Deneen Busby 

September 17, 2004 R &R 49 

Sfrov3:42 STAB 
ARTIST: Jill Scott 

LABEL: Hidden Beach /Epic 

CURRENT PROJECT: Beautifully Human: 

Words and Sounds Vol. 2 

IN STORES: Aug. 31 

CURRENT SINGLE: 'Golden" 

TOP SPINS AT: WJUC/Toledo; WNPL/ 

Nashville; WEMX/Baton Rouge; 

WJMI /Jackson, MS; KDKS/ 

Shreveport, LA; WBLX/Mobile 

HOMETOWN: Philadelphia 

By CARRIE HAYWARD /ASSOCIATE EDITOR 

Personal Stats: Born April 4, 1972 in 
North Philadelphia, Jill Scott was 

raised by her mother and grandmother 
after her mom left Scott's abusive stepfa- 
ther. She began training as a singer in the 
eighth grade, but she got her start in the 
music industry as a performance poet in 
Philadelphia's cafe scene and as an actress 
in a touring company of Rent. 

Through her poetry readings Scott met 
DJ Jazzy Jeff, as well as The Roots' Amir, 
who asked her to join the band in the stu- 
dio. With The Roots she co -wrote "You 
Got Me," which, as performed by the 
group and Erykah Badu, went on to win 
a Grammy for Best Rap Performance 
(Duo or Group). Jazzy Jeff began burning 
and distributing copies of Scott's demo, 
and she was soon signed to new indie la- 
bel Hidden Beach. 

Her debut album, 2000's Who Is Jill 
Scott ?: Words and Sounds Vol. 1, went 
double -platinum. After two years of tour- 
ing; a live double album, Experience: Jill 
Scott; and contributions to film sound- 
tracks including Down to Earth, In Too 

Deep, Brown Sugar and Rush Hour 2, Scott 
decided to take a break from music. 

In the interim she got married, bought a 
house, established the Blues Babe Founda- 
tion to assist disadvantaged students, wrote 
a book of poetry that will be published this 
fall, made her prime -time sitcom debut on 
UPN's Girlfriends and starred in the Show - 
time movie Cave Dwellers. Some break! 

Now the singer is back, with the answer 
to Who Is Jill Scott ?: her third album, 
Beautifully Human. Of the album's life - 
affirming themes, Scott says, "Music is 
supposed to touch people and act as the 
bridge between one human being and an- 
other. I want listeners to feel something 
when they experience this album. There 
are songs to remind us to get wild, be quiet 
and also be revolutionary." 

The Album: For Beautifully Human, 
Scott eschewed collaborations with trendy 
producers in favor of the same team she 
worked with on her debut: James Poyser, 
Andre Harris & Vidal Davis and Mama's 
Boys. "I don't want to work with somebody 
just because they make hot tracks," Scott 
recently told Essence. "I really want to like 
you, spend my time with you. Have a meal. 
Laugh." 

See Her: Scott will play three dates in 
the Kool Nu Jazz Concert Series - Sept. 
24 in Chicago, Oct. 23 in Atlanta and Nov. 
12 in Detroit - before embarking on a Eu- 
ropean tour in the middle of November. 

Urban AC Reporters 

WOVE/Albany. GA 
OM'. Bill lenes 
PO Hone Mad 

WKSP /Augusta. GA' 
OM. Mike Krone, 
PoMD. Tim FM! Snell 
APO Cher Bess.., 

WWINABallimore, MO' 
PO rim Walls 
AP010. Beim FNMr 

KOXLJBaton Rouge. LA' 
0M Jell -tampon 
m,MO. Mn Vernon 

WBHKTJIrmingham. AL' 
OMM Jal (Mon 
AMMO OamlJonmon 

WMGLJtharleston. SC' 
oapo rent' ease 
MO. rK Janes 

WXSTJthadeston. SC' 
OM John Yemr 
Maki/ Mabel See 

MIBAWCharlotte 
MKT Tom Ivry 
Ma kris 

WONC/Cbadotte 
PO Boogie O 

MO Bim Sievers 

WUVNthadohesviIle, VA 
oMtro. Moshe R. Thompson 
APO MiMaelKmgb 

WSRBIChicxgo. IL' 

MOMi 
Cosby 

WVAZ/ChiCagO, IL' 
01A40 Elmy$mM 
APDMO'. Amanda Owen 

WZAK/Cleveland, OH' 
OMPO Kim Johnson 
MO Flabby Push 

WLXC /Columbia. SC' 
PO Doug Williams 

MUM/Colombia. SC' 
PO 

MO l,rina.ros 

WAGHColumhus, GA 
OM Br an Walert 
Po 1F0 0ueen Rasheeda 
MD Edward Lewis 

WXMG/Columbus. OH' 
OM. Paul Strong 
Po: Wane 

etu[ almrwO GOO 

WRNBNaylon. OH' 
OM/PO. J 0. aunes 

WMXONetroil. MI' 
OM KJ N011day 
P o Jamnlan Muhammad 
AM aneilSlevem 
MO Sheila lmle 

WUKS/Fayye!tteville. MC' 
PO Geren Oars 
MO Calvin Pee 

cis 

WDZIJTIin1, MI' 
Po Trey Moneti 
MD: Yvonne Daniels 

MI. S1CMF 

WCMGIFIOrence. SC 
OM. Man Solny 
PO, Ernie Dee 

WFLMI1I. Pierce. FL' 
OMM Mike James 

WOMGIDreensbor0, NC' 
POMO AC Slone 

KMJOMOUSton, TX' 
OM Tom Calomel 
PoMD. Sam Came 

WIC/Indianapolis,IN' 
Po Brian Wallace 
APO/PAD. Garth Mami 

ts seat 

Stations and their adds listed alphabetically by market 

WJXN.Jackson, MS' 
PO. Steve Poston 

WKXUJackson. MS' 
OMRO: Stan Branson 

WSOUJacksonville. FL' 
PD/PAD KJ Brooks 

WOK/Kansas City. MO' 
PO' kmw Jackson 

KSSM/Xilleen, TX 
POMO Mad Raymond 

APO. Monica Reid 

KNEKRahyege.LA' 
POM Join KSK& 

STOW 

gMMt 

KKRX/Lawton. OK 
OM PO Terry Monday 
KM Tony Tone 

KOKY/LiOle Rock, AR' 
OM Joe Booker 
PO/MO. Mars Dylan 

KJLHAOS Angeles, CA' 
PDMAO.úow.oRpMell 

WMJMLouisW lle. NY' 
PO M0 rim Gerard Girton 

WRBV/Macon. GA 
Po1Tl0-çans Whams 

.a 1:,M ....i .,.wvOLLwOT 

KJMSMemphis, TN 
POE 00,101 
MMIR EKBñeCWM 

MS 

WHOT/Miami. FL' 
Po Oemd Brown 
APOMO Karen Vaughn 

WJMPoMilwaukee. WI' 
POMO: Laura Jones 

WOLT/Mobile.AL' 
PO Steve Cmmbley 
MO Kathy Barlow 

KJMGR,lonroe. LA 
PO Chns collons 

WMCLMOntgi 
Elliott 

AL 
POND Darryl b 

WoOK/Nashvllle, TII' 

No 
0. DDrdd Corbett 

Sinus Heart 8 Sou TN eOWOrk 
OM PO 111 Slone 

Sirius Slow Jaw/Network 
OM Id. Stow 
14TtIS 

XM The Flom; Network 
OM: Lari Padenon 
PIP Mari onn 

16 *town 
a MGM Kul 

WYBC/New Haven, CO' 
OM'. Wayne Sshmidl 
PO. Juan Caddie 
APO vAngela Malerba 

WYLOMew Orleans. LA' 
OM Cara Boabse, 
PD AI Applebem 

WRNS/New Yolk, Ply' 
0M'. Joel Mullen 
Po Ton Beasley 
MO'. Jvlie Gushne, 

WKOS.N Aolk. VA' 
OMPO Ens MyBNeh 

WVKLJNOdolk. VA' 
OM. 0od Lamb 
POMO Don London 

KRMP. Oklahoma City, OK' 
PO Te M Malt 
MO Eddie Bmsao 

WCFB Orlando, FL 
Po Steve HOlomol 

WOAS Philadelphia. PA' 
OM rhea Mitcham 
PO Joe iambuno 
APO.MO. Jo Gamble 

WFXCATaleìgh, NC' 
PO Cy YYwJOndp 

aMn 
APotII/ASxA. wsoil ii:fiwuisHSii 

WXJS/Richmond, VA' 
DMPO: Kevin Gardner 

WVBE/Roanoke. VA' 
POMO Walt [Old 

WLVH,SaraDoan GA 
OM. Brad Belly 
PoMD. Gary young 
APO Jewel Caner 

KMJMSI, Louis. MO' 
OMPD. thud Aborts 

WPHRSyracuse. NY' 
OM Rosh tauber 
PO Butch Charm 

APO MO JKenny Dees 

WHBXnallahassee, FL 
OMIT Hurricane have 
APO Victor human 

WIMXrtoledo. OH' 
PO Rudy love 
MO Brando Browne 

TA SWIM! 

'Monitored Reporters 

69 Total Reporters 

51 Total Monitored 

18 Total Indicator 

POWERED 
MEDIUM 

Did Not Report, Playlist Proven (2): 
Music Choice Smooth R &BMetwork 
WMXU/COlumbus, MS 
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URBAN AC TOP 3O__ 
CIAL 

PLAYS 
I- 

PLAYS 
TOTAL 

AUDIENCE 
(00) 

WEEKS ON 

CHART 
TOTAL STATIONS, 

ADDS 

® September 17, 2004 
ARTIST TITLE LABELS) 

PRINCE Call My Name (Columbia) 1320 -45 130017 18 4510 

ALICIA KEYS fITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMG) 1310 +49 130847 15 4310 

ANITA BAKER You're My Everything (Blue Note/EMC) 1255 -7 136599 12 4910 

LUTHER VANDROSS Think About You (J /RMG) 1090 +42 137977 43 4810 

TEENA MARIE Still In Love (Cash Money /Universal) 1033 +4 111632 30 4710 

BRIAN MCKNIGHT What We Do Here (Motown) 939 +113 106001 12 4510 

JILL SCOTT Golden (Hidden Beach /Epic) 880 -37 92176 14 4410 

R. KELLY U Saved Me (Jive /Zomba) 798 +33 73555 13 4112 

ALICIA KEYS If I Ain't Got You (J /RMG) 714 -111 81291 29 4310 

R. KELLY Happy People (Jive /Zomba) 693 -23 86130 26 2110 

KEM Love Calls (Motown /Universal) 631 +35 52928 84 3710 

BOYZ II MEN What You Won't Do For Love (MSM /Koch) 577 -37 54465 10 3710 

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Del Sou //IDJMG) 555 +107 59214 7 4411 

PATTI LABELLE New Day (Oaf Soul /IDJMG) 551 +1 74945 26 3710 

TAMYRA GRAY Raindrops Will Fall (19 /Sobel 518 -21 38036 8 4213 

BONEY JAMES fIBILAL Better With Time (Warner Bros.) 483 65 36115 11 3312 

VAN HUNT Down Here In Hell With You) (Capitol) 334 +7 20114 10 2811 

T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money /Universal) 323 +84 25153 2 3213 

LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMG) 312 -39 26191 20 3010 

ANGIE STONE U Haul (J /RMG) 291 +28 24116 5 2916 

AMEL LARRIEUX For Real (Bliss Life) 248 .9 42871 4 910 

NORMAN BROWN I Might (Warner Bros.) 235 +57 19172 2 2813 

LASHELL GRIFFIN Free (Epic) 230 -22 11508 19 1810 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMS) 201 +36 13860 2 2314 

TAMIA Still (At /antic) 201 -24 13769 5 1810 

NELLY My Place (Derrty /fo'Reel /Universal) 199 +52 15203 2 710 

FANTASIA I Believe (J/RMG) 199 -5 13874 10 1610 

USHER Confessions Part 2 (Laface /Zomba) 193 +19 41827 6 210 

JANET JACKSON R &B Junkie (Virgin) 181 -19 8147 11 1710 

WILL DOWNING Rhythm Of U & Me (GRP /VMS) 180 40 16759 14 1511 

51 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 
of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004. R &R, Inc. 

New &Active 
JOSS STONE Spoiled (SCurve /EMC) MARIO WINANS fIENYA & P. BIDDY I Don't Wanna Know (Bad Boy /Universal) 

Total Plays: 148, Total Stations: 18, Adds: 2 Total Plays: 114, Total Stations: 7, Adds: 0 

INCOGNITO True To Myself (Narada) RAPHAEL SAADIO Rifle Love (Pcokie /Navarre) 

Total Plays: 145, Total Stations: 14, Adds: 0 Total Plays: 108, Total Stations: 16, Adds: 4 

JEFF MAJORS Pray (Music One) TARRALYN RAMSEY Remedy (Casablanca /Universal/ 

Total Plays: 143, Total Stations: 11, Adds: 0 Total Plays: 106, Total Stations: 15, Adds: 1 

GEORGE BENSON Irreplaceable (GRP /VMG) URBAN MYSTIC Where Were You? (Sobel 

Total Plays: 131, Total Stations: 13, Adds: 1 Total Plays: 60, Total Stations: 1C, Adds: 4 

THEO Chemistry (TWPI UNWRAPPED VOL. 3 Doo Wop Chat Thing) (Hidden Beach) 

Total Plays: 120, Total Stations: 6, Adds: 0 Total Plays: 48, Total Stations: 6, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds.com 

POWERED 
MEDIABASE 

ARTIST TITLE LABE_ S 

USHER fIALICIA KEYS My Boo (Laface /Zamba) 

CARLTON BLOUNT Acting Like You're Free (Magnatar) 

ANGIE STONE U Haul (J /RMG) 

LALAH HATHAWAY Forever, For Always, For Love (GRPNMG) 

RAPHAEL SAADID Rifle Love (Pookie /Navarre) 

URBAN MYSTIC Where Were You? (Sobel 

AMERICA COMING TOGETHER CACTI Wake... (Bunga /o /Universal) 

TAMYRA GRAY Raindrops Will Fall (19 /Sobel 

T. MARIE fIG. LEVERT A Rose By Any... (Cash Money /Universal) 

NORMAN BROWN I Might (Warner Bros.) 

ADDS 

Most 
Increased Plays 
ARTIST .. 

17 

1 

6 

4 

4 

4 

4 

3 

3 

3 

TOTAL 
PLAY 

INCREASE 

BRIAN MCKNIGHT What We Do Here (Motown) +113 

P. LABELLE & R. ISLEY Gotta Go Solo (De /Sou / / /OJMG) +107 

T. MARIE fIG. LEVERT A Rose By Any... (Cash Money /Universal) +84 

JOSS STONE Spoiled /5-Curve/MC/ +63 

NORMAN BROWN I Might (Warner Bros.) +57 

NELLY My Place (Derrty /Fo'ReellUniversal) +52 

A. KEYS fITONY, TONI, TONE & J. PAUL Diary (J /RMG) +49 

LUTHER VANDROSS Think About You (J /RMG) +42 

AL GREEN I Can't Stop (Blue Note /EMC) +41 

LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) +36 

Most 
Played Recurrents 
ARTIST T.T).E :ASa,s, 

TOTAL 
PLAYS 

SMOKIE NORFUL I Need You Now (EMI Gospel) 468 

USHER Burn (Laface /Zomba/ 397 

MONICA U Should've Known Better (J /RMG) 390 

AVANT Don't Take Your Love Away (Geffen) 330 

ANTHONY HAMILTON Charlene (So So Del /Zomba/ 329 

HEATHER HEADLEY I Wish I Wasn't (RCA /RMGI 266 

RUBEN STUDOARD Sorry 2004 (J /RMGI 240 

MUSIO Whoknows (Del Sou /l /BJMG) 239 

BEYONCE' Me, Myself And I (Columbia) 216 

ALICIA KEYS You Don't Know My Name (J/RMG) 215 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

WA N i N G! 

i N D ECE N Y 

500 
T- Shirts 
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1500 
T- Shirts 
$2 35 

White T- shirts 
Heavy 100% Cotton 

Printed up to 4 Colors on 1 Side 
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No Art Charges! 

ßßUlEM A `\[V JU/ 5 51GN U , 
Free Catalog 
CALL NOW! 

1. 80034 -EMKAY 
531- 777 -3175 

FAX: 531- 777 -3158 

www.emkaydesigns.com 
info gemkaydesigns.com 
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So, You Want To 
Syndicate Your Own Show 
The promise and perils of doing it yourself 

Anybody who's ever cracked a mike has at one time 
or another come up with a great idea for a syndicated 
show. Many pitch the idea to major syndicators, while 
a few intrepid souls take a shot at bringing the show 
to the marketplace themselves. This is a story about the 
trials and tribulations of going it alone. 

Syndicating your own show 
means handling -or hiring people 
to handle - the production, station 
clearance, affiliate relations and, of 
course, that most important ele- 
ment, sales. 

Cantrell's Classic 
Country Gold 

Kyle Cantrell had spent his entire 
radio career at WSM -AM /Nashville 
before leaving in the mid- 
dle of 2002. It was then he 

decided to pursue a route 
that his friend, Terry 
Herd, had been pushing 
him toward for years. 
Herd hosts his own blue- 
grass show, Into the Blue, 

and for a number of years 

had encouraged Cantrell 
to syndicate a Sunday - 
morning classic -country show 
Cantrell had done from WSM -AM. 

When Cantrell left the station, he 

decided it was time to heed Herd's 
advice. He spent almost a year get- 
ting things ready and in June 2003 

launched Classic Country Gold With 

Kyle Cantrell. 

Cantrell wasn't a babe in the syn- 
dication woods - he had been on 

the corporate side of the 
business, running pro- 
grams launched by WSM - 
AM's parent, Gaylord. His 
overview after a year on 
his own: "It's not easy, it's 
not inexpensive, and it's definitely 
not for the faint of heart. But it is 
very rewarding to put something 
out and watch it be so accepted by 
stations. It's still a long way from 
being what I would call successful, 
but I expected it would be that way 
and that it was going to take a 

while." 
When it comes to the two major 

issues of syndication - clearance 
and sales - Cantrell took a shot at 
doing them both but quickly real- 

ized there weren't enough hours in 

the day to do that and produce a 

weekly show. He also made the 
choice of pursuing stations before 
sales. 

"I decided to build a network 
first, because without stations, you 
have nothing to sell," he says. "I in- 
vested my own money to build the 
net, and I didn't do it on a shoe- 
string. I tried to do everything right. 

From incorporating to 
trademarking to licens- 
ing, I made sure all the le- 

galities were taken care 
of. If you're going to do 
this, be serious about it 
and do it right. It's your 
only hope." 

His station -clearance 
career was brief. "After a 

month of making calls 
and not having them returned, I re- 

alized that clearance took longer 
than I had time for with my limited 
expertise and with the other things 
I had to get done for the show," he 

says. 

Enter affiliate relations veteran Al 
Snyder. "He took the bull by the 
horns and got us 65 stations before 
we even went on the air," says 

Kyle C antrell 

Cantrell. "That was way beyond my 
expectations. Since then, Al has tak- 

en us to 146 affiliates." 

Finding A Niche 

As for sales, Cantrell is still doing 
it himself. His advice for would -be 

do-it -yourselfers: "You'd better be a 

good salesperson. You're not selling 
audience the way a big syndicator 
can, especially if your stations are in 
smaller markets. You're selling the 
concept of the show to people who 

want to buy into what you're doing 
for a very targeted audience. Hope- 
fully, you have found a niche that is 

very targetable and is also one that 

a sponsor wants to buy into. 
"It's important to define the 

show's niche and stick to it. Aniched 
show is not for every station, but, 
hopefully, it can get on 
enough stations to suc- 

ceed in attracting spon- 
sors. And it's sponsor- 
ships we're talking about 
here, not spot sales. Spot 
sales is a numbers game, and that's 
a very difficult game fora small syn- 
dicator to compete in." 

And who does Cantrell call on? 

"Anyone who will listen," he says. 

"We made a list of those most likely 
to want to be part of a show celebrat- 

ing country's past, and we went af- 

ter them. It's really an uphill battle. 
When I mentioned earlier that this 
isn't for the faint of heart, that is 

what I was talking about. You've 
really got to have the nerve for this." 

Has he tried the national- sales- 

rep route? "We talk with them 
monthly, but we just don't have 
enough numbers yet to get them on- 

board," he says. "But the upside to 
growing the show in a grass -roots 
fashion is that it will have greater 
staying power if it ever becomes as 

successful as I want it to be." 
Asked to define success for his 

show, Cantrell says, "It's a number 
out there somewhere. I lost money 
last year -and expected to, since it 
was a startup year. This year I'm in 

the black, although not 
solidly enough to call it a 

success yet. 

t11-1 TT, "Hopefully, someday 
this will be a venture I'll be 

able to live off of, but it's 
not there yet. Or it may always be a 

sideline. I just don't know yet. But 
it is a lot of fun, and it's been a great 
process for me to go through. If I had 
it to do all over, I would." 

Meet Huntsman 
Entertainment 

September 17, 2004 R8R 51 

"We know we're battling for the same airtime 

as Westwood One and Premiere. Our strength 

is our ability to turn on a dime. We can create 

programming for a group of stations because 

our business model doesn't work for 

companies their size." 

Ron Huntsman 

70 closed in 1989, Huntsman had to 
find something to do. "My wife, Viv- 
ian, and I hung out our shingle as a 

promotion company," he says. 
"And our first project was to work 
Charlie Daniels' new album on CBS. 

"But once a radio guy, always a 

radio guy, I guess, and my first sug- 

gestion to promote the new album 
was to do a radio special. We had 
almost 600 stations on that first spe- 

Ron Huntsman is a former radio 
programmer and personality who 
left the business to work with Char- 
lie Daniels and his Sound 70 com- 
pany in the mid -70s. When Sound 

your shows. Having enough fund- 
ing to support the show until you 
get to the point of interesting a na- 

tional rep is what stops most peo- 

ple who have nice programs that 
would probably work in syndica- 
tion." 

An Indie Syndie 
Among Giants 

Life for a small syndicator has 

changed dramatically in the last few 
years as consolidation in 
that industry and radio 
ownership has resulted in 
monoliths like Premiere 
Radio Networks and 
Westwood One. "The ho- 

mogenization of broadcasting is a 

pretty scary thing," Huntsman says. 

"I'm just glad we had the founda- 
tion we did before all the changes 

took place. 

"Today's environment is really 
tough. The realities of major- market 
radio and the inventory available, 
plus the fact that radio group own- 
ers have their own syndication com- 
panies and try to keep the programs 
in the family, have made it more dif- 
ficult than ever to break through. 

"We know we're battling for the 

same airtime as Westwood One and 

Premiere. Our strength is 

our ability to turn on a 

dime. We can create pro- 
gramming for a group of 
stations because our busi- 
ness model doesn't work 
for companies their size. 

"All the changes in the 
last few years have made 
the bigger companies' 
business models even 

more conservative, which has al- 
lowed us to fill a few more niches. 

We don't have to have our shows in 
a lot of the top 10 markets to survive 
because we don't have the over- 
head. 

"The good news is that many lo- 
cal programmers are still making 
their own decisions. We've found 
that if we can fill a need and give 
them programming their co-owned 
syndication companies don't, we 
can get on the air." 

'Quality, Consistency 
& Continuity' 

In the last two weeks Huntsman 
has added a pair of new affiliations 
to his content stable. Joining Country 

Continued on Page 51 

HUNTSMAN 
Entertainment Inc. 

cial, which led to CBS Records or- 

dering four more. 

"During those early years we also 

partnered with John McCann to 
produce Live From Nashville radio 
remotes. With that experience, and 

about 25 specials later, we decided 
to tackle a weekly program called 
Country Hitmakers, which is now in 
its 10th year." 

The two areas most critical to a 

syndicated show's survival are sta- 

tion clearance and sales. Huntsman, 
his wife and a part-timer called sta- 

tions in the early days. As the corn - 

pany grew, he hired oth- 
er people to do that. Sales 

for Huntsman's shows 
are handled by Dial-Glo- 
bal. "We job out our sales 

to them for weekly ad- 
vertisers," he says. "Our 
radio specials are prima- 
rily funded by labels or 
tour promoters, and we 
handle those sales in- 
house." 

As anyone who has ever attempt- 
ed syndication will tell you, there's 
a "chicken or the egg" conundrum 
to radio syndication: Which comes 

first, sales or station clearances? 
"That's what's really difficult," says 

Huntsman. "I had promoted rec- 

ords for 15 years and figured that if 
I could do that, I could promote radio 
shows. I knew what it was like to be 

on the other side of the desk, what 
good radio was and the proper way 
to do things. 

"But when it comes to a weekly 
show, the challenge is filling those 
units every week, 52 weeks a year. 

You have to reach a certain critical 
audience mass for national sales 
reps to even be interested in you and 

Ron Hun tsman 
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CHUCK ALY 
caly@radioandrecords.com 

A Trip Down 
The Tributaries 

NASHVILLE 

Notable projects from outside Nashville's mainstream 

s the industry rounds the corner into the all -im- 
portant fourth quarter, superstar releases are lining up 
like jets on a rain -swept runway. But before we get 
caught up in the madness of the holiday shopping sea- 
son, here's a look at four notable releases with Nash- 
ville ties. 

Ricky Skaggs & Kentucky Thunder 

Brand New Strings 
(Skaggs Family) 

Brand New Strings, the new album 
from Ricky Skaggs Sr Kentucky Thun- 
der, hits stores Sept. 28. Skaggs Fami- 
ly Records GM Stephen Day says that 
energizing Skaggs' fan base and blue- 
grass supporters is a key part of the 
release plan, but the label is also keep- 
ing a hopeful eye on Country radio. 

"Ricky has really accomplished on 
this album what he's come to be 
known for, which is taking the true el- 

ements of country and throwing in 
bluegrass influences to come out with 
something so many people like," Day 
says. "He's been doing it for a long 
time." 

Day points to a street -level appeal 
that continues with this release. "It's 
not about catching the ear of a focus 
group or programmers," he says. 
"These songs and this blend of influ- 
ences connect so well with the com- 
mon man." 

The label has a print ad campaign 
planned, as well as a press push and 
promotional efforts surrounding 
Skaggs' touring. A video element is in 
the works as well. Skaggs Family 
Records is also working an extensive 
radio plan built around the first sin- 
gle, "Spread a Little Love Around," 
written by Harley Allen. 

"The title says it all," Day says. 
"Some of it is a little corny, but that 
seems to work in the song's favor. As 

a nation, we're pretty battered these 
days with all kinds of things - war 

and the election. A lot of us have me- 
dia fatigue, and this song is naively 
nostalgic in the best way possible. 
Everybody who hears it likes it." 

The single is being shipped to 
stations and included on CDX, with 
secondary Country and Americana in- 
dependent promotion on board. 
Mainstream Country is firmly on the 
agenda, however. "We have this rela- 
tionship with Lyric Street, of course," 
Day says. "[Lyric Street VP/Promo- 
tion) Kevin Herring is a great guy; his 
team does really great work, and 
they're supporting us too." 

The Lyric Street tie also provides 
the Skaggs Family Records with the 
muscular distribution of Hollywood/ 
UMVD, which means that if main- 
stream radio decides to spread a little 
love, Brand New Strings could be a 

surprise hit. 

Ray Charles 

Genius Loves Company 
(Concord) 

The late Ray Charles transcended 
genre boundaries, most notably in 
country with his seminal 1962 albums 
Modern Sounds in Country and Western 

Music (Vols. 1 and 2). His final album, 
Genius Loves Company, testifies to the 
breadth of his relevance through du- 
ets with artists including Van Morri- 
son, Bonnie Raiff, Elton John, Gladys 
Knight and Willie Nelson. And with 
a major motion picture about Charles 
due this fall, interest in the legend is 

only going to grow. 
Concord Records, which released 

the new album in partnership with 
Starbucks, followed its original release 
plan after Charles' June 11 death. "It 
was a slow process getting this album 
recorded," says Concord GM Gene 
Rumsey. "Somewhere in the middle 
Ray found out he was much sicker 
than anyone knew. He found out 
about the liver cancer. At that point 
some of the artist selections changed 
and some of the song selections 
changed direction. They became a lot 
more poignant." 

Rumsey was in the studio for 
Charles' last recording, the duet with 

Elton John on "Sony Seems to Be the 
Hardest Word." "When Elton saw Ray 
come in, he was surprised, visibly 
shaken, at how thin and gaunt Ray 
looked," Rumsey says. "I still almost 
cry listening to the track, hearing the 
emotion in his voice because he 
knows this is pretty much it." 

Despite the inevitability of Charles' 
condition, Concord vowed not to al- 
ter its plans. "We agreed to stick with 
our original street date no matter what 
happened," Rumsey says. "We were 
in a meeting when we got the call that 
Ray had died, and we immediately 
began getting calls from the big retail- 
ers asking if we were going to rush the 
release. The answer was no. We were 
not going to do anything to exploit the 
situation." 

The album, released Aug. 31, 
opened as the second- best -selling disc 
in the country. "People say we're 
probably selling more because of 
Ray's death, but I don't agree with 
that," Rumsey says. "We had so many 
plans for him to help promote this al- 

bum, and not having a spokesperson 
in the artist makes marketing more 
difficult. But I'm proud that we stuck 
with our plan." 

At radio, Concord is hampered by 
not having singles rights. "We ser- 
viced the album to Country radio and 
have independent promotion on it," 
Rumsey says. "Not having singles 
rights slows us down though. I want- 
ed to take out a full page ad in R&R 
that said, 'Even though we don't have 
singles rights, you have the right to 
play any track you want,' but I didn't 
want to piss off all the other labels 
whose artists were involved." 

With Universal's Jamie Foxx-star- 
ring film, a CBS concert special, a 60 

Minutes segment and other high-pro- 
file media about Charles due in the 
coming months, programmers could 
do worse than tie lines of musical rele- 
vance to such an iconic entertainer. 
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Bluegrass Box 

Can't You Hear Me Callin' 
(Columbia Legacy) 

Squeezing decades of musical histo- 
ry into one collection is quitea task, one 
that had never been attempted in the 
bluegrass genre before now. Columbia 
Legacy's Can't You Hear Me Collin' - 
Bluegrass: 80 Years ofAmerican Music hits 
stores Sept 21 and is the most definitive 
encapsulation of its kind to date. 

With 109 songs on four discs, the set 
is sure to be a staple in the collection 
of serious musicologists and the blue- 
grass faithful. However, it was also 
compiled with the idea that it would 
serve as a welcoming introduction to 
younger fans who may not be famil- 
iar with bluegrass' scope. 

As daunting as the task may seem, 
compiler Gregg Geller says culling 
four discs' worth of material wasn't 
terribly difficult. "It happens organi- 
cally when you're doing a project like 
this," he says. "Obviously, I was do- 
ing it for Sony, so it was going to com- 
prise predominately Sony material - 
Columbia and Epic. I examined those 
archives, and I was allowed to license 
a limited number of tracks from oth- 
er companies. 

"With four CDs as the parameter, 
you're forced to focus and establish 
priorities. I was pleasantly sur- 
prised, once I played with the se- 
quence, how well it flowed from 
start to finish. Going in, you never 
know how that will come to pass, 
but I like the way it tells the story." 

Throughout the process Geller was 
mindful to serve two audiences. "The 
idea was to create a collection that you 
could hand to a novice and, were they 
to listen start to finish, it would make 
them feel like they had an under- 
standing. But I also wanted to provide 
fans of bluegrass with a one-stop of all 

the key tracks. Plus, the set includes 
several tracks that aren't available 
anywhere else." 

Stalwarts like Bill Monroe, Flatt & 

Scruggs, The Stanley Brothers and Jim 
& Jesse comprise the bulk of the col- 
lection, which also ranges to newer 
grass from artists like Alison Krauss, 
Patty Loveless and The Dixie Chicks. 

"There's something for every- 
body," Geller says, "But, first and fore- 
most, we do these things for succeed- 
ing generations. I have a 20- year -old 
son, and I often think in the back of 
my mind, 'What can I hand him to 
give him the beginnings of knowledge 
about this music ?' That's what this is." 

Stephen Foster 

Beautiful Dreamer: The 
Songs Of Stephen Foster 

(American Roots 
Publishing) 

Stephen Foster may be the most 

historically significant and least 
known figure in American popular 
music. The songwriter behind some of 
this nation's earliest big hits, songs 
like "Camptown Races," "Oh! Susan- 
na" and "Old Folks at Home (Swanee 
River)," died destitute at the age of 37 
in 1864 and is little more than a foot- 
note in our cultural history. But a new 
tribute album from Nashville -based 
American Roots Publishing hopes to 
educate while it entertains. 

"So many people's knowledge of 
Stephen Foster's music comes from 
cartoons," says Steve Fishell, co- 
producer of ARP's Beautiful Dream- 
er: The Songs of Stephen Foster. "I was 
really enlightened once I dove into 
his catalog, about 200 songs. I was 
amazed and a bit embarrassed that 
I hadn't realized how diverse his 
style was from song to song. His lyr- 
ics are so evocative, and the melo- 
dies get under your skin and don't 
leave." 

David Macias, the project's other 
producer, had had the idea to make 
this album for some time. "I grew up 
in Florida, where Foster wrote the 
state song," he says. "I just assumed 
everybody knew more about him 
than they did." 

Not only did the project fit the 
mission of ARP, a fledgling non- 
profit charged with preserving re- 
gional culture, but it also resonat- 
ed with artists. "One of the things 
we tried to do was be really di- 
verse, rather than genre -specific," 
Fishell says. "It was almost like 
making a soundtrack record." The 
disc's boasts artists ranging from 
Alison Krauss, David Ball and 
Suzy Bogguss to John Prine, 
Michelle Shocked and Roger 
McGuinn. 

"All the artists donated their 
time and worked hard to make it 
come together," Fishell says. "No- 
body is making any money on this 
record, but they were all extremely 
enthusiastic. They leaped at the 
chance." 

The album setup has been predicat- 
ed on press, which was handled by 
ARP's Tamara Saviano. "We've been 
in every major publication in a very 
major way," Macias says. "We expect- 
ed that would be the lead pony. With 
radio, we were able to get noncomm 
Triple A and Americana. NPR has 
done a very nice piece. We suspected 
we'd get a lot of good press, but the 
reaction at radio has definitely exceed- 
ed what we anticipated." 

So far, the project is ahead of fore- 
casts on all fronts. "It's been an ab- 
solute pleasure from start to finish," 
Macias says. "There aren't too many 
projects that people come to with this 
amount of devotion and selfless- 
ness." 
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COUNTRY TOP 5O 
J September 17, 2004 

t EE ty - 

3 0 KEITH URBAN Days Go By (Capital) 

1 2 TIM MCGRAW Live Like You Were Dying (Curb) 

2 3 TERRI CLARK Girls Lie Too (Mercury) 

6 0 SARA EVANS Suds In The Bucket (RCA) 

4 0 GRETCHEN WILSON Here For The Party (Epic) 

5 0 ANDY GRIGGS She Thinks She Needs Me (RCA) 

7 0 GEORGE STRAIT I Hate Everything (MCA) 

8 0 ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

10 0 TOBY KEITH Stays In Mexico (DreamWorks) 

11 0 PHIL VASSAR In A Real Love (Arista) 

13 Q BROOKS & DUNN That's What Its All About (Arista) 

12 ® RASCAL FLATTS Feels Like Today (Lyric Street) 

15 ® JOE NICHOLS If Nobody Believed In You (Universa /South) 

17 0 GARY ALLAN Nothing On But The Radio (MCA) 

18 ® LONESTAR Mr Mom (BNA) 

16 0 TRACE ADKINS Rough & Ready (Capitol) 

19 m JULIE ROBERTS Break Down Here (Mercury) 

20 0 DIERKS BENTLEY How Am I Damn' (Capitol) 

21 0 JIMMY WAYNE You Are ( DreamWorks) 

27 KENNY CHESNEY The Woman With You (BNA) 

22 a SHEOAISY Come Home Soon (Lyric Street) 

23 a DARRYL WORLEY Awful, Beautiful Life ( DreamWorks) 

25 ® BLAKE SHELTON Some Beach (Warner Bros.) 

24 BLUE COUNTY That's Cool (Asylum/Curb) 

26 a MONTGOMERY GENTRY You Do Your Thing (Columbia) 

28 0 CRAIG MORGAN Look At Us (BBR) 

32 ® SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 2123 

29 TRICK PONY The Bride (Asylum /Curb) 

30 e STEVE HOLY Put Your Best Dress On (Curb) 

31 30 RESTLESS HEART Feel My Way To You (Koch) 

33 ® CLAY WALKER Jesus Was A Country Boy (RCA) 

37 e J. BUFFETT fIM. MCBRIDE Trip Around The Sun (RCA /Mailboat) 

36 a KATRINA ELAM No End In Sight (Universal South) 

34 Q SUGARLAND Baby Girl (Mercury) 

38 ® REBA MCENTIRE He Gets That From Me (MCA) 

40 ED LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 1452 

35 37 TRAVIS TRITT IIJOHN MELLENCAMP What Say You (Columbia) 1369 

39 PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 1344 

42 CI TRENT WILLMON Dixie Rose Deluxe's... (Cohmrbia) 1133 

41 40 MARK CHESNUTT The Lord Loves The Drinkin' Man (Keaton) 

48 j TIM MCGRAW Back When (Curb) 

43 JENKINS Getaway Car (Capitol) 

44 43 LOS LONELY BOYS Heaven (0 )/Epic) 

45 JOSH GRACIN Nothin' To Lose (Lyric Street) 

46 0 BILLY DEAN Let Them Be Little (Curb) 

47 (D CATHERINE BRITT The Upside Of Being Down (RCA) 

IOebet.> BRAD PAISLEY Mud On The Tires (Arista) 

50 a TRENT WILLMON The Good Life (Columbia) 

49 49 EMERSON DRIVE November (DreamWorks) 

- KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 

TOTAL .I TOTAL .b TOT.AUO. d. AUD. WEEKS TOTAL 

POINTS POINTS PLAYS PLAYS 1901 100) ON ADDS 

12454 

12336 

10622 

10552 

10275 

10117 

9248 

6713 

8056 

7566 

7469 

7458 

6929 

6264 

5724 

5604 

5215 

5128 

4797 

3689 

3669 

3372 

2959 

2913 

2657 

2245 

2122 

2061 

1821 

1812 

1611 

1556 

1527 

1475 

978 

885 

767 

647 

640 

629 

588 

544 

438 

436 

390 

399 4493 +127 424929 9229 13 11310 

489 4351 -215 427443 23271 17 11310 

1477 3800 559 364621 43006 23 11210 

1100 3761 +398 360999 34314 21 11310 

-7 3686 +37 346804 3666 15 11310 

349 3620 +79 339090 12678 29 11310 

288 3369 +123 320913 18573 11 11210 

109 3239 +66 293086 2028 14 11210 

136 2793 +19 274763 10538 7 113/0 

189 2663 +86 262321 11310 20 11212 

369 2654 +93 253337 21305 12 11210 

355 2678 +143 248751 14473 14 11310 

82 2576 +15 230130 7527 25 11210 

953 2193 -359 203756 33671 14 11012 

414 2004 +149 190514 20941 10 10714 

126 2170 ,56 175340 10301 21 10712 

195 1936 +47 161716 10263 28 10310 

128 1927 +68 166309 5911 18 10310 

131 1748 +17 153460 9338 22 10111 

1195 1310 +428 116898 31970 3 93115 

226 1367 +45 113586 7980 11 98/1 

363 1133 +95 100997 11300 11 9114 

317 1098 +101 94569 15148 7 9117 

97 1130 +12 83336 7099 16 89/0 

160 1069 +53 78142 3823 9 92/4 

181 964 +80 67612 7176 21 7910 

367 671 +217 71807 1572 2 63130 

187 815 +18 54879 5734 12 7212 

185 812 +69 56089 4369 17 7312 

52 670 -21 54374 2499 9 6211 

82 679 +14 50911 3720 10 6711 

401 467 +115 57553 13938 4 63112 

296 609 +104 41555 10218 9 6510 

39 589 +22 42634 4246 8 5913 

295 529 +98 46711 12677 4 6519 

397 544 +178 42754 8159 3 67114 

15 521 42 42622 1166 3 55110 

192 422 +73 43391 6578 5 4214 

136 479 +39 23125 4029 6 5810 

27 379 -10 21295 866 10 4211 

403 227 +111 32168 13981 3 1413 

97 265 +29 21114 3932 5 4911 

22 242 13 19497 -1989 5 1010 

58 220 +30 18824 4733 2 37111 

81 261 +22 18100 3214 2 3918 

52 246 +23 13696 2296 4 4413 

180 176 +68 12938 2794 1 30125 

9 59 2 15217 -758 7 010 

43 212 20 11057 589 2 3214 

2 104 1 11491 .19 2 1010 

113 Country r eporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 915 -9/11. Bullets appear on songs gaining points and /or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase 
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds 
officially reported to 13813 by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter 
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission 
from Arbitron Inc. (© 2004. Arbitron Inc.). © 2004. R8 R. Inc. 

Most Added 
www.rradds.com 
ARTIST T T__ _...... ,. 

53 

POWERED 
ilEDIABASE 

ADDS 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) 30 

BRAD PAISLEY Mud On The Tires (Arista) 25 

KENNY CHESNEY The Woman With You (BNA) 15 

LEANN RIMES Nothin'Beet love Makes Sense (Asylum /Curb) 14 

J. BUFFETT W. MCBRIDE Trip Around The Sun RCA/Mai/boat/ 12 

JOSH GRACIN Nothin' To Lose (LyncStreet) 11 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 10 

JEFF BATES Long, Slow Kisses /RCA) 10 

REBA MCENTIRE He Gets That From Me (MCA) 9 

Most 
Increased Points 

TOTAL 
POINT 

ARTIST 
" 

".E '.. _ INCREASE 

KENNY CHESNEY The Woman With You (BNAI +1195 

SARA EVANS Suds In The Bucket (RCAI +1100 

GARY ALLAN Nothing On But The Radio (MCA) +953 

DARRYL WORLEY Have You Forgotten (DreamWorks) +579 

ALAN JACKSON Where Were You (When...) (Arista) +572 

LONESTAR Mr. Mom (BNAI +414 

TIM MCGRAW Back When (Curb) +403 

J. BUFFETT LIM. MCBRIDE Trip Around The Sun (RCA /Mailboat) +401 

KEITH URBAN Days Go By (Capitol) +399 

LEANN RIMES Nothin 'Bout Love Makes Sense (Asylum /Curb) +397 

Most 
Increased Plays 
ARTIST ' 

TOTAL 
PLAY 

INCREASE 

KENNY CHESNEY The Woman With You (BNA) +428 

SARA EVANS Suds In The Bucket (RCA) +398 

GARY ALLAN Nothing On But The Radio (MCA) +359 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +217 

ALAN JACKSON Where Were You (When...I (Arista/ +179 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) +178 

DARRYL WORLEY Have You Forgotten (DreamWorks) +176 

LONESTAR Mr. Mom (BNAI +149 

RASCAL FLATTS Feels Like Today (Lyric Street) +143 

KEITH URBAN Days Go By (Capitol) +127 

Breakers 
No Songs qualify for Breaker Status 

this week. 

Songs ranked by total plays 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as s3O a month! 

HitDisc® is the music service for over 3,000 radio stations, shouldn't it be yours? 

Call 072.406.6800 or e -mail HitDisc @TMCentury.com for details. 

M CENTURY 

CHR. AC. Urban. Country. Rock.Alternative. 

Latin. Christian. Smooth Jazz. Dance. Euro 
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54 p COUNTRY TOP 50 INDICATOR 
® September 17, 2004 

LAST THIS 

WEEK WELK 

1 

4 © 
3 

7 Q 
6 © 
2 6 

8 

9 p 
10 0 
11 e 
14 

12 ® 
13 

15 

16 

20 

19 

17 18 

22 Q 
23 

25 

24 ® 
26 ® 
27 

28 

29 

33 ® 
40 ED 

30 

31 

34 

32 

35 ® 
36 ED 

38 

37 ;6 

43 

41 

39 M 
50 (1) 
42 1 

49 

46 CD 

45 CD 

44 45 

48 46 

- 

47 48 

ARTIST TITLE LABEL(SI 

KEITH URBAN Days Go By (Capitol) 

SARA EVANS Suds In The Bucket (RCA) 

TOTAL 
POINTS 

5822 

5327 

ANDY GRIGGS She Thinks She Needs Me (RCA) 5138 

GRETCHEN WILSON Here For The Party (Epic) 5082 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 5077 

TERRI CLARK Girls Lie Too (Mercury) 

GEORGE STRAIT I Hate Everything (MCA) 

TOBY KEITH Stays In Mexico (Dream Works) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

BROOKS & DUNN That's What It's All About (Arista) 

PHIL VASSAR In A Real Love (Arista) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

TRACE ADKINS Rough & Ready (Capitol) 

GARY ALLAN Nothing On But The Radio (MCA) 

LONESTAR Mr. Mom (BNA) 

WERKS BENTLEY How Am I Doin' (Capitol) 

JIMMY WAYNE You Are (Dream Works) 

JULIE ROBERTS Break Down Here (Mercury) 

SHEDAISY Come Home Soon (Lyric Street) 

BLAKE SHELTON Some Beach (Warner Bros.) 

KENNY CHESNEY The Woman With You (BNA) 

DARRYL WORLEY Awful, Beautiful Life (Dream Works) 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 

BLUE COUNTY That's Cool (Asylum /Curb) 

TRICK PONY The Bride (Asylum /Curb) 

CRAIG MORGAN Look At Us (BBB) 

J. BUFFETT OM. MCBRIDE Trip Around The Sun (RCA /Mailboat) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

STEVE HOLY Put Your Best Dress On (Curb) 

RESTLESS HEART Feel My Way To You (Koch) 

REBA MCENTIRE He Gets That From Me (MCA) 

SUGARLAND Baby Girl (Mercury) 

MARK CHESNUTT The Lord Loves The Drinkin' Man (Vivaton) 

CLAY WALKER Jesus Was A Country Boy (RCA) 

PAT GREEN Don't Break My Heart Again (Universal /Republic /Mercury) 

EMERSON DRIVE November ( DreamWorks) 

LEANN RIMES Nothin "Bout Love Makes Sense (Asylum /Curb) 

TRAVIS TRITT f/JOHN MELLENCAMP What Say You (Columbia) 

KATRINA ELAM No End In Sight (Universal South) 

BRAD PAISLEY Mud On The Tires (Arista) 

KEITH BRYANT Ridin' With The Legend (Lofton Creek) 

JOSH GRACIN Nothin' To Lose (Lyric Street) 

TRENT WILLMON Dixie Rose Deluxé s... (Columbia) 

CATHERINE BRITT The Upside Of Being Down (RCA) 

JENKINS Getaway Car (Capitol) 

NOTORIOUS CHERRY BOMBS It's Hard To Kiss... (Universal South) 

JOE DIFFIE If I Could Only Bring YoL Back (BBB) 

DIAMOND RIO Can't You Tell (Arista) 

- 49 KEVIN FOWLER Ain't Drinkin' Anymore (Equity Music Group) 

Loebut> i TIM MCGRAW Back When (Curb) 

4855 

4840 

4073 

3970 

3734 

3578 

3417 

3410 

3383 

3171 

2806 

2727 

2687 

2496 

2286 

2123 

2045 

1852 

1433 

1232 

1089 

1024 

978 

969 

923 

909 

859 

777 

749 

707 

677 

672 

668 

631 

502 

450 

443 

416 

400 

391 

305 

249 

202 

197 

177 

I' 
POINTS 

TOTAL 
PLAYS 

b 
PLAYS 

TOT.AUO. 

1W) 

.L AUD. 

(001 

WEEKS 
ON 

TOTAL 
ADDS 

83 4480 +80 139330 1600 13 11310 

267 4091 +218 126016 7194 21 11311 

32 3994 +34 121950 1096 28 11010 

116 3929 +100 120520 2448 14 11210 

66 3908 +47 120349 1227 14 11210 

-557 3737 -475 119970 -11653 22 10410 

295 3725 +227 114778 8250 11 11210 

267 3142 +217 94451 5415 7 11310 

276 3061 +233 92883 5957 14 11210 

161 2891 +144 88990 3259 12 10911 

265 2738 +209 85024 6291 21 11012 

7 2692 +17 79849 -430 26 10414 

51 2607 +61 81662 1386 24 10811 

258 2615 +202 79607 7666 14 11110 

270 2436 +235 76540 6323 10 10911 

185 2193 +142 66028 4992 19 10513 

69 2082 +49 63902 2013 26 10212 

32 2065 -26 62860 -814 29 9411 

187 1916 +151 57715 4020 11 10512 

292 1764 +223 52141 6665 7 10114 

385 1692 +290 48474 10144 4 101111 

266 1597 +187 46526 5741 11 9919 

133 1443 +92 43506 3110 10 8910 

91 1141 +66 31769 1771 16 7311 

73 974 +64 27870 1704 12 7011 

7 842 +19 26041 504 22 5912 

181 800 +144 24732 4114 4 6316 

485 810 +442 20521 9336 2 65136 

45 757 +34 23038 907 16 5511 

1 726 +10 21326 415 10 5312 

90 752 +73 20232 2089 4 6417 

6 679 1 17550 53 9 5010 

-7 630 +14 17232 -576 11 5611 

46 582 +33 17042 1017 9 4710 

23 556 +16 13947 373 4 4411 

-15 546 .7 16085 463 5 5110 

268 526 +187 14914 5920 3 53114 

180 511 +147 16014 4016 2 45111 

44 527 +44 13130 876 8 4513 

267 403 +217 11149 5563 2 38120 

27 382 -26 9456 322 11 2611 

134 350 +100 10039 3008 3 42114 

33 322 +26 10506 960 5 2811 

8 306 +7 9142 130 5 2910 

-4 308 -8 9239 466 5 3615 

-16 262 -15 6823 -431 9 1610 

14 210 +12 5821 413 2 2111 

-175 173 134 4430 3829 7 1711 

36 158 31 4360 -581 2 1010 

87 165 +73 3752 1942 1 1015 

113 Country reporters. Songs ranked by total clays for the airplay week of Sunday 9,5 - Saturday 9'11 

© 2004 Radio & Records. 

Most Added 
www.rrindicator.com 
ARTIST ".L ADDS 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) 36 

BRAD PAISLEY Mud On The Tires (Ansia) 20 

LEANN RIMES Nothin''Bout Love Makes Sense (Asylum /Curb) 14 

JOSH GRACIN Nothin' To Lose (Lyric Street) 14 

BIG & RICH Holy Water (Warner Bros.) 13 

KENNY CHESNEY The Woman With You (BAIA) 11 

TRAVIS TRITT fHJOHN MELLENCAMP What Say You (Columbia) 11 

DARRYL WORLEY Awful, Beautiful Life ( DreamWorks) 9 

REBA MCENTIRE He Gets That From Me IMCA) 7 

J. BUFFETT VIM. MCBRIDE Trip Around The Sun (RCA /Mailboat) 6 

Most 
Increased Points 
ARTIST - _- - 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) 

KENNY CHESNEY The Woman With You (BNA) 

GEORGE STRAIT I Hate Everything (MCA) 

BLAKE SHELTON Some Beach (Warner Bros.) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

LONESTAR Mr. Mom (BNA) 

TOTAL 
POINT 

INCREASE 

+485 

+385 

+295 

+292 

+276 

+270 

LEANN RIMES Nothin''Bout Love Makes Sense (Asylum /Curb) +268 

TOBY KEITH Stays In Mexico (DreamWorks) +267 

SARA EVANS Suds In The Bucket (RCA) -267 

BRAD PAISLEY Mud On The Tires (Arista) +267 

Most 
Increased Plays 
ARTIST TITLE L1BEL(S,, 

TOTAL 
PLAY 

INCREASE 

S. TWAIN WI B. CURRINGTON Party For Two (Mercury) +442 

KENNY CHESNEY The Woman With You (BNA) +290 

LONESTAR Mr. Mom (BAIA) +235 

RASCAL FLATTS Feels Like Today (Lyric Street) +233 

GEORGE STRAIT I Hate Everything (MCA) +227 

BLAKE SHELTON Some Beach (Warner Bros.) +223 

SARA EVANS Suds In The Bucket (RCA) +218 

TOBY KEITH Stays In Mexico ( DreamWorks) +217 

BRAD PAISLEY Mud On The Tires (Arista/ +217 

PHIL VASSAR In A Real Love (Arista) +209 

R &R's Year -End Chart Pack 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2003! Call (310) 788 -1625 or email 
moreinfo@radioandrecords.com AAD/D & MRS. 
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RI? COUNTRY CALLOUT AMERICA, BYBullseve 55 

® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 17, 2004 

Callout America:: song selection is based on the top 35 titles from the R &R Country chart for the airplay week of September 8 -14. 

ARTIST Title (Lab=i LIKE A LOT 

TOTAL 

POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN CALLOUT AMERICA:, 

TIM MCGRAW Live Like You Were Dying (Curb) 57.3% 80.1% 10.8% 97.3% 2.5% 3.3% HOT SCORES 
BRAD PAISLEY fIALISON KRAUSS Whiskey Lullaby (Arista) 55.8% 82.1% 9.5% 98.0% 3.3% 2.5% 

ANDY GRIGGS She Thinks She Needs Me (RCA) 46.0% 82.3% 13.0% 99.3% 2.5% 1.5% lassuvord of the Week: Raleigh. 
ALAN JACKSON Ton Much Of A Good Thing Is A Good Thing (Arista) 44.0% 75.5% 14.8% 98.3% 5.0% 3.0% Question of the Week: How do you 

JOE NICHOLS If Nobody Believed In You (Universal South) 40.5% 69.1% 18.8% 96.8% 4.8% 3.5% feel about Country singers' patriotic 
songs dealing with the 9/11 terrorist 

GARY ALLAN Nothing On But The Radio (MCA) 40.0% 75.5% 16.0% 96.5% 4.5% 0.5% attacks or the war on Iraq? 

SARA EVANS Suds In The Bucket (RCA) 33.0% 73.3% 16.5% 97.0% 5.0% 2.3% Total 

GRETCHEN WILSON Here For The Party (Epic) 32.0% 56.1% 20.0% 97.3% 13.0% 8.3% 
I like them a lot and want 
to hear more: 29% 

JULIE ROBERTS Break Down Here (Mercury) 29.0% 62.S% 22.5% 96.3% 8.0% 3.3% I like those kinds of songs: 28% 

PHIL VASSAR In A Real Love (Arista) 28.8% 70.3% 21.5% 97.5% 3.5% 2.3% Hey, it doesn't matter to me: 27% 

TERRI CLARK Girls Lie Too (Mercury) 28.3% 66.1% 23.8% 98.0% 5.0% 3.3% 
I'm a little tired of those songs:10% 
I'm really, really tired 

GEORGE STRAIT I Hate Everything (MCA) 28.3% 72.1% 17.3% 95.3% 3.5% 2.5% of hearing them: 6% 

JIMMY WAYNE You Are (Dream Works) 27.8% 58.1% 24.5% 92.0% 7.8% 1.8% PI 
I like them a lot and want 

DIERKS BENTLEY How Am I Doin' (Capitol) 23.5% 53.5% 25.3% 91.0% 9.0% 3.3% to hear more: 29% 

TRACE ADKINS Rough & Ready (Capitol) 23.3% 58.1% 21.3% 92.8% 10.5% 3.0% I like those kinds of songs: 28% 

KEITH URBAN Days Go By (Capitol) 23.3% 68.1% 19.0% 94.5% 5.3% 2.3% 
Hey, it doesn't matter to me: 26% 
I'm a little tired of those songs: 12% 

TOBY KEITH Stays In Mexico (DreamWorks) 20.3% 59.5% 24.0% 91.3% 4.5% 3.3% I'm really, really tired 

BROOKS & DUNN That's What It's All About (Arista) 19.0% 60.1% 25.5% 92.0% 5.0% 1.5% of hearing them: 5% 

LONESTAR Mr. Mom (BNA) 16.3% 451% 22.3% 81.8% 11.0% 2.8% 
P2 

I like them a lot and want 
RASCAL FLATTS Feels Like Today (Lyric Street) 15.8% 49.5% 32.3% 93.3% 9.0% 2.5% to hear more: 30% 

BLAKE SHELTON Some Beach (Warner Bros.) 15.5% 54.1% 18.0% 82.3% 8.3% 2.0% I like those kinds of songs: 26% 
Hey, it doesn't matter to me: 29% 

CLAY WALKER Jesus Was A Country Boy (RCA) 15.3% 42.5% 25.0% 76.0% 6.0% 2.5% I'm a little tired of those songs: 7% 
KENNY CHESNEY The Woman With You (BAIA) 14.5% 49.1% 24.8% 80.3% 5.0% 1.5% I'm really, really tired 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 14.3% 41.3% 26.5% 83.8% 11.0% 5.0% of hearing them: 8% 

Male 
SHEDAISY Come Home Soon (Lyric Street) 13.0% 42.5% 25.0% 81.5% 9.3% 4.8% I like them a lot and want 
BLUE COUNTY That's Cool (Asylum /Curb) 12.8% 53.1% 27.5% 88.8% 6.3% 1.3% to hear more: 27% 

STEVE HOLY Put Your Best Dress On (Curb) 12.3% 46.5% 21.3% 79.3% 7.3% 4.3% 
I like those kinds of songs: 24% 
Hey, it doesn't matter to me: 27% 

KATRINA ELAM No End In Sight (Universal South) 11.5% 47.3% 26.0% 79.8% 5.5% 1.0% I'm a little tired of those songs: 14% 

CRAIG MORGAN Look At Us (BBB/ 10.5% 46.1% 27.5% 82.0% 4.8% 3.0% I'm really, really tired 
of hearing them: 8% 

SUGARLANO Baby Girl (Mercury) 8.5% 39.3% 26.8% 77.3% 8.0% 3.3% Female 
JIMMY BUFFETT fIMARTINA MCBRIDE Trip Around The Sun (RCA /Mailboat) 7.5% 41.1% 24.5% 74.0% 6.3% 2.3% I like them a lot and want 

TRICK PONY The Bride (Asylum /Curb) 7.3% 32.3% 30.0% 81.0% 13.0% 5.8% to hear more: 32 

I like those kinds of songs: 31% 
DARRYL WORLEY Awful, Beautiful Life (Dream Works) 7.3% 38.1% 27.5% 74.5% 7.8% 1.3% Hey, it doesn't matter to me: 27% 
RESTLESS HEART Feel My Way To You (Koch) 6.5% 37.1% 26.5% 73.0% 8.3% 1.3% I'm a little tired of those songs: 7% 

TRAVIS TRITT fIJOHN MELLENCAMP What Say You (Columbia) 4.5% 28.1% 19.0% 59.0% 10.5% 1.5% 
I'm really, really tired 
of hearing them: 3% 

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like It A Lot, In Fact It's One 01 My 
Favorites b) I Like It c) It's Okay..Just So-So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio I) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country airplay 
chart. The sample is composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3r° each in 

the 25 -34, 35 -44, and 45 -54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: 

Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa. Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. 

MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, 

San Antonio. WEST: Portland. OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside -San Bernardino. Boise, Denver, Monterey -Salinas. © 2003 R&R Inc. © 2003 Bu lseye Marketing Research Inc.. 

Why Ronnie Dunn does his 
interviews in his bathroom 

JONES 

Lia knows. She has a direct line to Couitry's biggest artists. 
Lia brings your station the stars, their musi :, and their lives. 

800.426.9082 PIAO10 
NETWORKS Lia brings your station the Stars 

dlo.com Monday- Saturday, Seven to Midright. 
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(lalulheMusic.com 
America's Best Testing Country Songs 
12 + For The Week Ending 9/17/04 

n rumio 

Artist Title (Label) TW LW Famil. Burn 
Per. 

25 -54 
W 

25 -54 
M 

25 -54 

TIM MCGRAW Live Like You Were Dying (Curb) 4.53 4.50 99% 23% 4.57 4.67 4.50 

SARA EVANS Suds In The Bucket (RCA) 4.32 4.18 98% 13% 4.31 4.19 4.40 

BRAD PAISLEY 11ALISON KRAUSS Whiskey Ltilaby (Arista) 4.25 4.23 99% 26% 4.24 4.22 4.25 

GARY ALLAN Nothing On But The Radio (MCA) 4.24 4.25 88% 7% 4.24 4.32 4.18 

BLAKE SHELTON Some Beach (Warner Bros.) 4.24 - 62% 5% 4.28 4.29 4.27 

KEITH URBAN Days Go By (Capitol) 4.20 4.22 95% 14% 4.20 4.33 4.10 

JOE NICHOLS If Nobody Believed In You(UnivesalSouthl 4.20 4.16 93% 16% 4.23 4.35 4.15 

ANDY GRIGGS She Thinks She Needs Me (RCA) 4.19 4.20 96% 15% 4.19 4.31 4.10 

GEORGE STRAIT I Hate Everything (MCA) 4.16 4.05 95% 15% 4.22 4.30 4.16 

CLAY WALKER Jesus Was A Country Boy (RCA) 4.15 - 59% 5% 4.17 4.12 4.21 

DIERKS BENTLEY How Am I Coin' (Capitol) 4.13 4.17 86% 12% 4.12 4.18 4.08 

LONESTAR Mr. Mom (BNA) 4.09 3.90 79% 11% 4.06 4.07 4.06 

TRACE ADKINS Rough & Ready (Capitol) 4.07 4.07 92% 19% 4.12 4.04 4.18 

JIMMY WAYNE You Are (DreamWorks) 4.07 4.06 79% 13% 4.08 4.31 3.93 

BROOKS & DUNN That's What It's All About (Arista) 4.05 4.00 88% 16% 4.09 4.18 4.03 

TERRI CLARK Girls Lie Too (Mercury) 4.04 4.12 100% 31% 4.08 4.02 4.12 

PHIL VASSAR In A Real Love (Arista) 4.02 3.99 88% 15% 4.01 4.15 3.90 

DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 4.00 3.93 51% 4% 3.99 3.97 4.00 

CRAIG MORGAN Look At Us (BBR) 3.98 3.95 65% 7% 3.96 4.00 3.94 

RASCAL FLATTS Feels Like Today IlyricStreet) 3.96 3.91 93% 16% 3.91 4.03 3.81 

SHEDAISY Come Home Soon (lyric Street) 3.95 3.87 77% 12% 3.91 4.04 3.81 

ALAN JACKSON Too Much Of A Good Thing... (Arista) 3.94 3.91 97% 21% 4.08 4.09 4.06 

JULIE ROBERTS Break Down Here (Mercury) 3.92 3.77 91% 24% 3.84 3.80 3.86 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 3.92 3.91 70% 10% 3.96 3.95 3.96 

GRETCHEN WILSON Here For The Party (Epic) 3.89 3.91 98% 31% 3.92 3.80 4.01 

BLUE COUNTY That's Cool (Asylum /Curb) 3.85 3.81 52% 7% 3.78 4.09 3.62 

TOBY KEITH Stays In Mexico (DreamWorks) 

TRICK PONY The Bride (Asylum /Curb) 

3.83 

3.83 

3.66 

3.74 

92% 

66% 

20% 

11% 

3.86 

3.81 

3.81 

3.74 

3.89 

3.85 

STEVE HOLY Put Your Best Dress On (Curb) 3.62 - 43% 6% 3.64 3.79 3.54 

Total sample size is 474 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5= like very 

much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said theyare tired of hearing thesong. Songs must have 40% familiaritytoappearonsurvey Sample composition is based 

on persons 12 +. Persons are screened via the Internet. Once passed, they can take the music test based on the formaUmusic preference. 

RateTheMusic com results are not meant to replace callout research. The results are intended to show opinions of participants on the the 

Internet only. RatelheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by 

calling 818 -377.5300. RateTheMusic. corn data is provided by Mediabase Research. a division of Premiere Radio Networks. 

R-" COUNTRY TOP 3O REDM 
CANADA MEDIABASE 

WEEK WEEK ARTIST TITLE LABEL(S) 

2 

1 

6 

4 

3 

5 

7 

10 

14 

12 

11 

19 

9 

18 

24 

21 

28 

20 

15 

25 

22 

23 

8 

13 

27 

¡Debut> 

)Debut> 

¡Debut> 

/Debut> 

lDebut 

TOTAL I- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

O KEITH URBAN Days Go By (Capitol) 619 

2 TIM MCGRAW Live Like You Were Dying (Curb) 579 

© GRETCHEN WILSON Here For The Party (Epic) 556 

0 SARA EVANS Suds In The Bucket (RCA) 549 

5 + TERRI CLARK Girls Lie Too (Mercury) 527 

Q ALAN JACKSON Too Much Of A Good Thing... (Arista) 508 

7 DOC WALKER North Dakota Boy (OpenRaad /Universal) 415 

o GEORGE STRAIT I Hate Everything (MCA) 410 

O LONESTAR Mr. Mom (BNA) 400 

BROOKS & DUNN That's What Its All About (Arista) 399 

11 e GORD BAMFORD Heroes (Independent) 394 

® TOBY KEITH Stays In Mexico (DreamWorks) 375 

13 BIG & RICH Save A Horse, Ride A Cowboy (Warner Bros.) 365 

14 LISA BROKOP Wildflower (Asy /um /Curb) 340 

® RASCAL FLATTS Feels Like Today (Lyric Street) 322 

0; GIL GRAND Never Comm r Down (Spin) 320 

fiD PAUL BRANDT Convoy (Orange/Universal) 315 

18 GARY ALLAN Nothing On But The Radio (MCA) 311 

19 i CAROLYN DAWN JOHNSON Die Of A... (Arista) 309 

e e SEAN HOGAN Catalina Sunrise (Barnstorm) 301 

® PHIL VASSAR In A Real Love (Arista) 297 

ANDY GRIGGS She Thinks She Needs Me (RCA) 296 

23 KENNY CHESNEY I Go Back (BNA) 296 

24 JOSH GRACIN I Want To Live (Lyric Street) 289 

25 WILKINSONS Little Girl (Open Road/Universal) 270 

DIERKS BENTLEY How Am I Doin' (Capitol) 249 

® JULIE ROBERTS Break Down Here (Mercury) 239 

G GEORGE CANYON I'll Never Do... (Universal South) 218 

e JOHNNY REID You Still Own Me (Independent) 218 

KENNY CHESNEY The Woman With You (BNA) 208 

+37 

32 

+56 

+2 

-40 

+7 

-25 

+8 

+19 

+15 

3 

+41 

-41 

-17 

+45 

+13 

+48 

-19 

-67 

+28 

+12 

+16 

-135 

-95 

-1 

+53 

+66 

+174 

+33 

+100 

11 

15 

9 

13 

20 

12 

14 

9 

5 

8 

12 

4 

12 

13 

7 

5 

2 

6 

18 

3 

3 

7 

17 

14 

5 

810 

1010 

710 

1010 

1010 

1010 

910 

710 

910 

710 

410 

811 

610 

810 

711 

711 

611 

610 

1110 

811 

510 

610 

1110 

510 

610 

510 

711 

812 

711 

712 

20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R8R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. * Indicates 

Cancon ©2004, RBR, Inc. 

C O U N T R Y 

FLASHBACK 
OYEAR AGO 

No. I : "It's Five O'Clock Somewhere" - Alan Jackson 

OYEARS AGO 

No. I :"Something Like That" -Tim McGraw 

10 
YEARS AGO 

No. I: "What The Cowgirls Do" -Vince Gill 

15 
YEARS AGO 

No. I: "Killin'Time "- Clint Black 

20 YEARS AGO 

No. I :1 Don't Know A Thing About You" - Conway Twitty 

25 YEARS AGO 

No. I : "I May Never Get To Heaven" - Conway Twitty 

3U 
YEARS AGO 

AMMEMEML 

No. I: "Please Don't Tell Me "- Ronnie Milsap 

Syndicate Your Own Show 
Continued from Page 51 

Hitmakers, Christmas on Music Row, Western 

Beat Radio, the Live From Nashville remote 

broadcasts, the artist clip service, weekly 
liners and the interview clip service are Live 

From the CRS - remote broadcasts from 
the Country Radio Seminar- and the Pro 

Rodeo Radio Network, which is in conjunc- 

tion with Jeff Tracy. Tracy also hosts Horse- 

man's World, which is now in Huntsman's 
corral. 

Offering some advice for those think- 
ing of swimming in syndicated waters, 
Huntsman says, "What we've had going 
for us through the years is that program- 

mers came to know that we stood for qual- 

ity, consistency and continuity. We have a 

great track record for as many hours of 
programming as we've shipped. When 
they get our packages, they give our pro- 
grams a listen because they know we de- 

liver quality programming. 
"The minute we went to weekly syn- 

dication, I got a whole new respect for 
those who do this. Once you start, that 

"It's important to define 

the show's niche and 

stick to it. A niched show 

is not for every station, 

but, hopefully, it can get 

on enough stations to 

succeed in attracting 

sponsors." 

Kyle Cantrell 

monster has to be fed every week, and it's 
got to be on time. Ten years of that will 
make you lose your hair." 

If all of this sounds a bit daunting but 
you have a great idea, there's still hope. 

Huntsman says, "Were always looking for 
great radio people with great ideas that 
make sense." 

www.americanradiohistory.com
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KEANAbilene. TX 

OM: James Cameron 

PORAD: Rudy Fernandez 

APO: Shay Hill 

WOMX/Akron. OH' 

OMPD. Kevin Mason 

APD: Ken Steel 

WGNNAlbany. NY' 

PD: Bun Brindle 

MD' Bill Farky 

wawó 

KBOUNbuguerque. NM' 
PD: Stephen Gluttari 

APDMD. Sammy Cease 

KRST /Albuquerque. NM' 
01A/P0 : Eddie Haskell 

MD: Paul Bailey 

KRRV /Aleeandna. LA 

OM: Scott Bryant 

PO/AMD Steve Casey 

WCTOAllentown. PA' 
P0: Bobby Knight 

APD:MD: Sam Malone 

KGNC /Amarillo. TX 

OM: Dan Gorman 

PD: Lm Butler 

APO MD Patrick Clark 

KBRJ/Anchoage. AK 

0M: Dennis Bookey 

PO: Matt Valley 

MD. Billy Halcher 

WWWW /Ann Arbor. MI 
OMPO. Rob Walker 

MO. Tom Baker 

WNCY /Appleton. WI 

OM. Jeff McCarthy 

PO. Randy Shannon 

APOMDMarci Braun 

WKSF /Asheville, NC 

DMPD. Jed Davis 

APO Sharon Green 

MO. Andy Woods 

WKHXAtlanIa. GA' 
OMIT Mark Richards 

MD'. Johnny Gray 

WPUR Atlantic City. NJ 

PDMD. Joe Kelly 

WKXC /Augusta. GA 

PO: TGentry 

APO;MO: Zach Taylor 

KASE/Auslin. TX' 

OMPO: Jason Kane 

APO,MO. Bob Picked 

NUR/Bakersfield. CA' 

PO: Evan Bridwell 

MD'. Adam Jeunes 

WPOC;Ballomore. MD' 
PO: Ken Biesen 

MD. Michael J. 

WYNK/Balon Rouge. LA' 
OM. Bob Murphy 

PO: Paul On 

APO TAD Austin James 

WZKXBolteo MS 

PD: Bryan Rhodes 

MD: Gwen Wilson 

WHWKBinghamton, NY 

PO AMD Ed Walker 

WHO Birmingham. AL' 
PD tom HOnraban 

MO. Jay Crum 

WZZK/Birmingham. Al' 
POMO: Brian (Inver 

WBWN Bloomington, IL 

OM PO Dan Westhoff 

APO MD. Brick Stevens 

WHKJUBluefield. WV 

POND FredPersinger 

KIZN/Boise. ID 

DMPD: Rich Summers 

APD MD: Spencer Burke 

KOFC Boise. ID 

PD. Lance Tidwell 

APO MO Jin Miller 

WKLBIBOSIOn. MA' 
PD: Mike Brophey 

APDIMD:GInmy Roger 

KAGGAIryan,TX 
PD MD. Jenniler Allen 

WYRKBullalo. NY' 
PD Jahn Pal 
APD MD Wendy Lynn 

WONO;Burlington 

PO. Sieve Pblkey 

MD: Margot SbJOhn 

KRAK Cedar Rapids. IA 

OM'. Dick Sladlen 

PD Bob Janes 
MO Dawn Johnson 

WIXY Champaign. IL 

01APD R. VI Smith 

WEIL Charleston. SC' 
Po MD trey Cooler 

WNKT /Charleston. SC' 
PD: Bob McNeill 

MO. Tyler On The Radio 

WOBLChanestan, WV 

0M'.Jett Whitehead 

PD: Ed Roberts 

MD' Bill Nagy 

MKT/Gila rlotte' 
OM. Bice Logan 

PD,MO. John Roberts 

WYPYBaIan Bouge. LA' 
WSOCiCharlo0e' 

OMPO. Bandy Chase 
OM PO. 

MO'. Jemmy Broals 
APO MD'. Rick McCracken 

KYKRBeaumont. TX 

OM'. Trey Poston 

PD MD Mickey Ashworth 

WJLS:Beckley. WV 

OMPD. Dave Wallis 

WKNNIBilmi. MS 

OM: Waller Brown 

Ptl Kipp GreggonY 

WUSY. Chattanooga. TN 

PO. Kns Van Dyke 

MD'. BAI Poindexter 

WUSN, Chicago. IL' 
POMO. Mike Peterson 

WOOF/Cincinnati. 0H' 
PO: Rm Cimson 

APD: Kathy D- Connor 

MD: nuke Hamilton 

WYGY /Cincinnati. OH' 
OM: TJ Holland 

PO: Stephen Guided 

APO MD. Dawn Michaels 

Stations and their adds listed alphabetically by market 
KAFFFIagslal. AZ 

PD'. Chris Halstead 

APD MD: Hugh James 

WFBEFlnnI. MI 

WGARCIeveland. OH' 
PO: Coyote Collins 

PD: Meg Stevens 
APOMO:Oave Geronimo 

MD: Chuck Collier 

WXFL/Florence, AL 

PD MO Gary Murdock 

KCCY /Colorado Springs, CO' 

PD: Travis Daily 

M0: Valene Hart KSKS/Fresno. CA' 
PO: Steve Pleshe 

KKCS/Colarado Springs, CO* 

PO: Cody Carlson Ca... 

WCOS/Columbia. SC' 
PO. U SmAh 

M0: Glen Garrett 

WCOlicolumbus. OH' 
PO. John Crenshaw 

APO MO Dan E. Zuko 

WGSQ,Cookeville. TN 

OM. Marty McFly 

PO. Gabor Hammon 

APD. Philip Gibbons 

MO. Stewart James 

KRYS /Corpus Christi. TX 

PD: Frank Edwards 

NMI/Dallas. TX' 
PD: Paul Williams 

APO: Smokey Rivers 

MO: Cody Alan 

KSCS Dallas, TX' 
[APD: Lenin Palagi 

APOI/MO */ 
wvuasnrwanwvc S. 

WGNEDaytona Beach. FL' 

OM. B J. Nielsen 

Po MD. Jell Davis 

KYGODenver. CO' 

PO MD: Joel Burke 

KHKI:Des Moines. IA' 
OM. Jack O'Brien 

PDMD_ Jimmy Olsen 

WYCD Detroit. MI' 
PO' Mac Daniels 

APO Ron Chatman 

KKCBDululb 
OM;PD. Johnny Lee Walks 
MD: Jim Dandy 

WAXX/Eau Claire. WI 

POND: George House 

CHEY/El Paso. TX' 
PD'. Steve Grammy 

M0. Bobby Gutierrez 

WRSEElizabeth City. NC 

OM -. Tam Chanty 

POND : Randy Gill 

KANU Eugene. OR 

PDMD. Jim Davis 

WKDOEvansville. IN 

PO/MO. Jon Prell 

KVOX'Fargo 

OM'. Janice LVnitimore 

PD. Eric Beyer 

MD'. Scott Winston 

KKIXPayeBeville. AR 

PD DaveAshcraR 

APOMD: Jake McBride 

WKMLFayetteville. NC 

PD. Paul Johnson 

KUADP1. Collins. CO 

PD. Mark Callaghan 

MD. Brian Gary 

WCKT/Ft. Myers. FL' 
OMAS: Steve Amari 

AMMO: Dave Logan 

WWGR/FI. Myers, FL' 
PO: Mark Phillips 

MD: Steve Hart 

WYZB/Ft. Walton Beach. FL 

OM. Scratch Malone 

P01Á0 Todd Nixon 

WOHKFt. Wayne, IN 

OM PD Rob Kelley 

WDGK Gainesville. FL' 
PD. Mn Bob 

MD. Big Red 

WBCT,Gand Rapids. MI' 
OMPO. Doug Montgomery 

MO: Dave Taft 

I DLO.. 
owwwux - asivonwemn 

we N wun 

WTOR /Greensboro. NC' 

OM. Lm Saoedield 

PO: Bill Dotson 

AMMO Angie Ward 

WRNS /Greenville. NC' 
PO: Wayne Carlyle 

MD: Boomer Lee 

WESC /Greenville. SC' 
DMPD: Sco0JOhnson 

APDMD'. John Landrom 

WSSLGreenville. SC' 
OMPO. Scora Johnson 

WO MD Ka Ldyloe 

WAYLHagerstown 
PO. Chris Carmichael 

MD. Don Brake 

WCALHarisburg. PA' 
PO'. Sam McGuire 

WRBT,/Harisburg PA' 
OM. Chris Tyler 

PO MD. Shelly Easton 

APO: Newman 

WWYLHanord. CT' 

MO Jay Thomas 

KILT TX' 
PD Jed Garrison 

rAD- Greg Frey 

KKOQ Houston, TX' 
PO. Johnny Chiang 

LID: Christi Brooks 

MGR/Huntington 
PD: Judy Eaton 

MD Dave Poole 

WORM/Huntsville. AL 

DMPD: Todd Berry 

MD: Dan McClain 

WFMSR rid ianapolis. IN' 
OM. David Wood 

PD: Bob Richards 

MD. J.D. Cannon 

WMSI /Jackson. MS 

PO: Rick Adams 

MO: Marshall Stewart 

WUSJ /Jackson. MS 

PO: Tom Freeman 

WROO /Jacksonville. FL' 

OM: Gail Matin 
PD: Casey Caner 

WXBOUohnson City' 
PO,MO. Bill Nagy 

WMTLJohnslown. PA 

AMPO. Steve Walker 

MO'. Lana Mosby 

KIXO'Joplin. MO 

OM. Ray Michaels 

PO. Steve Kiser 

APO: Jay Mdrae 

WNWN;Kalamaroo. MI 

PD: P.J. Loony 

APO:MD: Phil O'Reilly 

KBEQMansas City. MO' 
POI Mike Kennedy 

MD'. T J. McEntire 

KFKF,Kansas City. MO' 
DM PO'. Dale Carter 

APO MD Tony Stevens 

WOAF/Xansas City, MO' 
PD: Wes MoShay 

APD MO Jesse Garcia 

WIVKKnoeville. TN' 
DMPD: Mike Hammond 

MD: Colleen Addair 

WKOAILaIeyeBe. IN 

PD: Mark Allen 

MO: Bob Visa 

KMDLLalayeOe. LA 

POND. Mike James 

KXKC/Lafayetle, LA 

PD: Renee Reveo 

MD. Sean Riley 

WPCV/Lakeland. FL' 
DM: Steve Howard 

MD Jeni Taylor 

WIOV;Lancaster. PA 

POMD: Dick Raymond 

WITLRansing. MI 

PD: Jay J. McCrae 

APDMO. Chns Tyler 

KWNR/Las Vegas. NV' 
P0: Broms O'Brian 

MD: Jed Jay 

WBBN/Laurel. MS 

DMPD: Larry Blakeney 

APORAD: Allyson Scott 

WOKQ4ewislan, ME 

OM: Mad Ericson 

PO: Mad Jennings 

APD/MO Dan Lunnle 

WOOL/Lexington. KY 

PD/MD. Ric Larson 

WLXXLexington. KY 

OM: Robed Lindsey 

PD: C.C. Matthews 

MD: Karl Shannon 

KZKXLincoln. NE 

OM: Jim Steel 

PD. Brian Jennings 

AMINO, Carol Turner 

KSSNrLi0le Rock. AR' 
PO,MO'. Chad Heritage 

KZLALOs Angeles. CA' 

OMPO: RA. Culis 
APO/MO: Tonya Campos 

WAMLLouisville. KY' 
POMO. Coyote Calhoun 

KLLLlubbock, TX 

DMPD. Jett Scott 

APD/MD : Kelly Greene 

WDEN,Macon. GA 

PD: Gerry Marshall 

APD,MD: Laura Starling 

WWOM,Madison. WI' 
PO. Mark Granlin 

MD Mel McKenzie 

KIN/Mason Clty IA 

PO MD Brooks 

KTEXMcAllen. TX' 

0M: B /t1 Santiago 

PO'. JoJo Cerda 

APO Frankle Dee 

MO. Patches 

KRWQMedlord. OR 

PO. Larry Neal 

MO: Scott Schuler 

WGKX/Memphis. TN' 
PO: Chip Miller 
MD: Mark Billingsley 

WOKKaMeridian, MS 

POMD,ScoOy Ray 

WKIS.Miami. FL' 
PD: Bob Barnett 

MD: Darlene Evans 

WMILMilwaukee. WI' 
PD: Kerry Waffe 

APO:Scott Dolphin 

MD: Mitch Morgan 

KEEYiMinneapolis. MN' 
OM/PD. Gregg Swedberg 

AFORAD: Trans Moon 

WKSJRAObile. AL' 
OM. Kit Carson 

POND : Bill Black 

KJLO;Monrae. LA 

OM PD- Mike Blakeney 

ATOM/Monterey. CA' 
PD: Dennis Manine: 

WLWI/Montgomery. AL 

OM PD: Bill Jones 

MO. Darlene Oison 

WCTY/Now London. CT 

PO/MD:Jimmy Lehn 

APO: cave Elder 

WNOE/New Orleans. LA' 
OM: Jim Owen 

PD: Non Braids 

WGH/Nodolk, VA' 

OM/PO John Shomby 

MD Mark McKay 

KIM/Odessa. TX 

PO: Mike Lawrence 

APOMD:Kelley Peterson 

KNFM/Odessa, TX 

OM/M): John Moeuh 

KTST/Oklahoma Clry, OK' 
PO A/merry Allee 

gOLY/Oklahoma City, 010 
0M: Tom Travis 

APOMD: Bill Reed 

KXKT.,Omaha. NE' 
PD: Tom Goodwin 

MD. Craig Allen 

KHAY /Oman, CA 

PD Mark Hill 

KPLMPalm Springs. CA 

PO: Al Gordon 

MO: Nary James 

WXBM/Pensacola, FL 

PD/M0: Lynn West 

WXCLPeoria. IL 

OM. Rick Hirschmann 

PORT: BI Stone 

WKTUPhiladelphia, PA' 
P0: Bob McKay 

IIPOAAO:Ca1dKInAJtl 

r 

}Atáër-wr 
!my cwwc0« 

KMLE/Phoenle, AZ' 
PO: Jay McCarthy 

APDIMD Dave Collins 

KNIPhoend. AZ' 
PD: Shaun Holly 

MD: Gwen Foster 

WDSYPiOsburgh. PA' 
PD: Keith Clark 

APDMD: Stoney Richards 

WOGI/Pitlsburgh. PA' 

DM: Frank Bell 

PD: Mad Lindow 

WPOR/POnland. ME 

PER Rick Jordan 

MD: Glon Mane 

KUPLPonland. OR' 
PD: Cary Rolfe 

MD: Rick Taylor_.___ 

KWJJ:Portland. OR' 
PD. Mike Moore 

1ÁD: Savannah Jones 

WCTKProvidence. RI' 
WGTRTAynle Beach. SC tilO Sam Stevens 

OM PD. Matt Andreas 

WKOF Nashville. TN' 
DM PD. Dave Kelly 

MO. Nun Leslie 

WSIXMashville. TN' 
ON Clay Hunniwtl 
PO,MD. Keith Kaufman 

WSM/Nashvrlle. TN' 
PO. John Sebastian 

MO: Frank Seres 

WLLR,Ouad Cities. IA 

PD. Jim O'Hara 

MO. Ron Evans 

WE/DRRaleigh. NC' 
PD: Lisa Mckay 

APO MD: Mike'Maddawg' 

Biddle 

KOUT/Rapid City. SO 

POND: Mad Holston 

KBULReno. NV 

OM PO: Tom Jordan 

APD:JJ Christy 

MD. Chuck Reeves 

KFRG Riverside. CA' 
OM: Lee Douglas 

PO MD: Bon Jeffrey 

WSLC;Roanoke. VA 

PO Bred Sharp 

MO. RObynnJaymes 

WYYD/Roanoke. VA 

P0140: Joel Bearing 

WBEEROChester. NY' 

OM: Dave Symonds 

PD: Billy Kidd 

MD: Nikki Landry 

WXXO/Rockfon. IL 

PO: Steve Summers 

APD ND Kathy Hess 

KNCI,Sacamento. CA' 
DMPD Mark Evans 

APO: Greg Cole 

MD:Jennifer Wood 

WCENBaginaw. MI 

PO: Joby Phillips 

MD: Keith Allen 

WKCQSaginaw. MI 

OMPO. Rick Walker 

WICO Salisbury MO 

DM. Joe Edwards 

PD AMO. EJ Four 

KSOP Salt Lake City. UT' 

APD NID. Debby Turpin 

KUBLSaII Lake City. UT' 
PD: Ed Hill 

MD: Pat Garrett 

KGKLSan Angelo. TX 

OM MD'. Keith Montgomery 

KAJASan Antonio. TX' 

POND' Clayton Allen 

KSONSan Diego, CA' 
DMPD: John Dimick 

KUSS,San Diego. CA' 

PD: Mike DBnan 

MD: Gwen Foster 

KZBRBan Francisco. CA' 
PO: Ray Massie 

KRTY,San Jose, CA' 
PD: Julie Stevens 

KRALSanta Barbara. CA 

PDMD: Rick Barer 

KSNIRanta Maria. CA 

PDMD Tim Brown 

WCTOSarasola. FL' 
OM PO Mark Wilson 

APO. Heidi Decker 

WJCLSavannah. GA 

OM. John Thomas 

PO'. Bill West 

KMPS,Seanle. WA' 
PO: Beck Brenner 

MB Tony Thomas 

KRMDBhrevepon. LA 

Po: Lei Acme 

APO.MD. James Anthony 

KXKShrevepon. LA 

OM. Gary McCoy 

PD: Russ Winston 

KSUXSioux City. IA 

PD: Bob Rounds 

APO MD: Tony Michaels 

WBYT,SOUIh Bend. IN 

OM/PD : Clint Marsh 

APOMD: Lisa Kosty 

KDRKSpokane. WA' 
ON Tim Cotter 

PD. Jay Oaniels 

APD. Bob Castle 

MD Tony Travato 

KIXLSpokane. WA' 
OM: Robert Harder 

POND' Paul Coyote Neumann 

APD. Lyn Daniels 

WPKXSpdnglield, MA' 
PD. RJ McKay 

APO: Nick Damon 

MO. Jessica Tyler 

KITSlSpringlield. MO 

OMPO: Brad Hansen 

APO: Curly Clark 

KSD/St. Louis, MO' 
OM: Mike Wheeler 

PD. Steve GeoOeries 

MD: Bil ly Greenwood 

WILSt. Louis. MO' 

PD. Greg Monnga 

MD. Danny Montana 

KATMISIockton. CA' 

OM: Richard Perry 

PD: Randy Black 

APO MD,MoJoe Roberts 

WOOS/Syracuse. NY' 
PO: Rich Lauber 

APDIMDLSkip Clad 

WTNT/Tallahassee. FL 

OM. Steve Cannon 

PDMD. Big Woody Hayes 

WORK/Tampa. FL' 
DMPD: Mike Culotta 

AYO:Beecher Manin 

MD:Jay Roberts 

WYUU,Rampa. FL' 
OMPO: Mike Culotta 

APO. Will Robinson 

MO. Roberts 

WTHUTerre Haute. IN 

OMPO: Barry Kent 

MD: Many Parry 

WIBW/Topeka. KS 

0M Ed O'Donnell 

PD. Bich Bowers 

APO MO Stephanie Lynn 

WICMRraverse City. MI 

PD: Jack O'Malley 

APDRAD: Ryan Oobry 

KIIM/Tucson. AZ' 
OM: Herb Crowe 

PD MD Burr Jackson 

KV0O7ulsa, OK' 
PD MD Moon Mullins 

KNUETyler. TX 

OM PD. Michael Croise 

WFRG,Utica. NY 

OM PD. Tom Jacobsen 

NJUG Visalia. CA 

PORN) Dave Daniels 

WIRK/W. Palm Beach. FL' 
PD: Milch Mahan 

MD:J.R. Jackson 

MAIN 
is 

., 
.. 

mmm roomy w WI LOWS 

WACO/Waco, TX 

DMPD, Zack Owen 

WMZQJWashinglon. DC' 

OM: Jed Wyatt 

PO ;George King 

WBELWausau. WI 

PD: Bob Jung 

APOMD: Vanessa Ryan 

WO'JKWheeling. WV 

PO Jim Elliott 

KLURuWichita Falls. TX 

OMPD: Brent Samen 

KFDI/Wichita. KS' 

OMPD: Bevetlee Banntgan 

ESN/Wichita. KS' 
PO: Chuck Geiger 

MD; Pat Moyer 

var iaenµ 
i Looilrpao 

aP 

WGGY/Wdkes Bare. PA' 
PD'. Mike Krinik 

MD: Carolyn Dmsey 

WWOQ4Vilmington. NC 

OM. Perry Stone 

PO Paul Johnson 

MARIO Bitgin Banks 

KXOD,Yakima. WA 

PO. Dewey Boynton 

APO Joel Baker 

WGTYryod, PA 

POND: Brad Austin 

WOXILYoungslown. OH 

PO: Dave Steele 

APO. Doug James 

MO. Burton Lee 

POWERED 

Monitored Reporters 

226 Total Reporters 

113 Total Monitored 

113 Total Indicator 

Did Not Report. Playlist Frozen (6): 
KKJG/San Luis Obispo. CA 
WDJR /Dothan. AL 
WPAP /Panama City. FL 
WPSK/Blacksburg, VA 
WWZD/Tupelo. MS 
WXTA/Erie, PA 
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JULIE KERTES ADULT CONTEMPORARY 
Mertes@radioandrecords.com 

Nighttime Programming 
AtAC&HotAC 
Is syndication the secret to success? 

The 7pm- midnight daypart used to stump program- 
mers who were looking to increase their ratings. In the 
past AC and Hot AC radio have had difficulty compet- 
ing at night, when the typical listener is watching TV, 
cooking dinner, helping with homework, putting kids 
to bed or getting geared up for the next day's activities. 

But in recent years syndicated 
programs have flourished at night 
and are becoming more common. 
The shows provide some- 
thing that was missing in 
regular daytime pro- 
gramming: relevant con- 
tent that enhances listen- 
ers' lives. 

Among these programs 
is The Delilah Show, the 
leading syndicated show 
at AC, with over 200 sta- 
tions onboard. The love 

show model at night with great suc- 
cess, providing a fun and entertain- 
ing program. Most recently, West- 

wood One announced 
the addition of Leeza Gib- 
bons' pop culture- driven 
show to its roster. It will 
air on several Infinity Hot 
ACs across the nation. 

Mike 

songs- oriented program provides 
emotional support to listeners, and 
Delilah's words of inspiration make 
the show unique and compelling. 

There is also The John Tesh Show, 

which crosses over several formats 
and dayparts on over 115 stations 
but airs mostly on AC at night. This 
program provides useful tips for 
making one's life easier and brands 
itself as the "music and intelligence 
for your life" program. 

At Hot AC there's The Alan Kabel 

Show, which has used the morning 

McVay 

More Than Music 

Nighttime syndication 
has been successful at AC 
and Hot AC because lis- 

teners are offered much more than 
just music. The audience is clearly 
yearning for substance on the radio 
at night and looks to these programs 
to ease the effects of daily stress. 

McVay Media President Mike 
McVay explains why syndication at 
AC has been so well received: 
"When Delilah's program was first 
syndicated several years ago, it was 
unique. There hadn't been a nation- 
ally syndicated program of this na- 
ture in the history of AC radio. 

"The Delilah Show has changed the 

IT AIN'T NO CUBS GAME But a good time was had nevertheless when 

the KYKY (Y98) /St. Louis staff got to hang with Ryan Cabrera at the Y98 

concert at the St. Louis County Fair and Air Show. Seen here are (back, 1-r) 

Y98's Greg Hewitt, Claire Copeland, Jen Myers and Mark Edwards; Cabrera; and 

Y98's Caroline Gross, (front, l -r) Stephanie Duran and Brandi Rowe. 

face of nighttime radio at AC. Her 
program gives listeners hope - 
hope for better love, a better world 
and a better life. Many broadcasters 
initially missed this element that 
makes her show so successful." 

WLTM /Atlanta PD 
Louis Kaplan, whose sta- 
tion carries Delilah, real- 
izes the importance of 
having a solid, personali- 
ty- driven program in 
nights. "AC stations are 
all about at -work listen- 
ing," he says. "In a perfect 
world you have a strong 
morning show followed 
by your bread and butter, middays. 

"But for most AC stations, with- 
out syndicated programming, 
nights can be a struggle. In a format 
that doesn't always portray itself 
with a lot of flair and personality, 
there must be something compelling 
and entertaining at nights to gamer 
a listening audience, and Delilah 
does that." 

Delilah has successfully attracted 
the AC listener in the evenings and 
at the same time has attracted the 
younger audience that wouldn't 
normally listen to AC radio. Because 
she addresses topics like relation- 
ships, personal problems and love, 
her show appeals to people outside 
the AC listening group. 

Alternative To TV 

Ratings at night continue to climb 
at many stations, proving 
that the adult audience's 
listening habits are 
changing. "These shows 
have become 'destination 
programs,- McVay says. 
"They are competing 
with TV, and that hasn't 
happened in a lot of 
years. The John Tesh Show 

presents an entertaining Chad 
alternative to TV with information 
intended to make your life easier, 
and this is a benefit for women who 
are suffering from 'time poverty. " 

WAJR -FM, WFBY & WWLW/ 
Morgantown, WV OM /PD /MD 
Chad Perry put Tesh in nights be- 
cause of Tesh's name recognition as 
a multimedia star. Perry's decision 
more than paid off, as the Tesh show 

R &R September 17, 2004 

has been incredibly well received 
and has helped him bring new lis- 
teners to the station. 

"I just got back from an Arbitron 
diary review, and 30% of the newly 
converted P1s were enthusiastic 
about Tesh, commenting about how 
they love the show and listen every 
night," says Perry. 'These 
new Pls had come from 
many different formats, 
including Country, Rock 
and CHR. 

"In the diaries we 
looked at, all personali- 
ties - local and syndicat- 
ed - received positive 
and negative comments. 
Tesh, however, had noth- 
ing but positive comments. He's 
non -polarizing and doesn't chase 
anyone away, which is a win -win 
for nighttime programming. The 
show reaches out to all types of peo- 
ple of different ages. It's got great 
content delivered with warmth, 

which is a strong pack- 
age." 

Perry acknowledges 
that attracting listeners at 
night plays an important 
strategic role in setting 
them up for other day - 
parts. "With an AC sta- 
tion, unless you are in a 
large market, you're not 
selling nights, but it is 

still an important daypart and gives 
you a chance to bring people to your 
station," he says. "One shouldn't 
use nights as an opportunity to su- 
perserve a slice of your cume, but as 
an opportunity to bring people to 
the station so that their radio dial 
will be set to your station in the 
morning." 

KMZQ /Las Vegas PD Craig 
Powers also runs John Tesh. "It is 
different from anything else out 
there," he says. "It's information 
that is useful. The show relates to 
people. It's home improvement for 
the brain. Our ratings have been 
phenomenal since we started run- 
ning Tesh. It just goes to prove 
that, although the adult audience 
is busy doing things like helping 
with homework, preparing dinner 
and driving to soccer or karate 

practice, if the program 
is compelling enough, 
they'll make time to lis- 
ten at night." 

Syndicated program- 
ming also offers peace of 
mind that the show you 
are running is of high cal- 
iber. "We know we'll have 
good radio with syndica- 

Peny tion," says Powers. "There 
are professionals in place. Syndica- 
tion keeps getting better and bet- 
ter and better. There are so many 
technical and programming im- 
provements that you know you're 
delivering a quality show to your 
listeners." 

ing their way to Hot AC as well and 
having similar success. KLTG /Cor- 
pus Christi, TX OM /PD /morning 
show host /Group PD Bert Clark 
runs Alan Kabel at night and has 
almost doubled his numbers in the 
last year. Again, the secret to this 
success story is content. 

"Alan Kabel does a 
great job of taking morn- 
ing show material and 
applying it to 7pm to 
midnight," says Clark. 
"We've nearly doubled 
the numbers since the 
show first went on the 
air. We went from 4.5 in 
spring 2003 to 8.8 in fall 
2003. In spring 2004 we 

were at 6.3,but the time in this day - 
part was 11.1 among women 18-44, 

up from 9.3 in spring 2003." 
Clark explains the added benefits 

of syndication: "We don't have the 
luxury of being a training ground 
for talent anymore. Kabel is profes- 
sional, has resources and knows 
how to use them. The show sounds 
local. They way the clocks are setup, 
it's easy to insert station liners, mak- 
ing the show sound seamless." 

Craig 

Louis Kaplan 

Fun Nightly Entertainment 

Syndicated night shows are mak- 

Powers 

"These shows have 

become `destination 

programs.' They are 

competing with TV, 

and that hasn't 

happened in a lot of 

years." 

Mike McVay 

Another upside to syndication is 
that listeners tend to associate the 
syndicated program with the station 
it airs on. "Syndication sets you 
apart from the other stations," Clark 
says. "A special show at night like 
Libel's is something that everyone 
will remember." 

In dosing, McVay says, 'The chal- 
lenging part about nighttime syndi- 
cation is getting past the PD gate- 
keepers. Program directors need to 
accept the shows for what they are 
and adopt the mind -set of, why not 
put something on that will attract 
listeners and make the station more 
memorable ?" 

Syndicated programming has 
been the way at AC and, more recent- 
ly, Hot AC to a stronger, more com- 
petitive position at nights. Syndi- 
cated shows continue to recruit new 
listeners in this historically troubled 
daypart as the audience changes its 

listening habits and welcomes night- 
time radio as a companion while un- 
winding from a hectic day. 
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e September 17, 2004 
ARTIST TITLE LABELS) 

TOTAL 
PLAYS PLAYS 

TOTAL 
A'C'ENCE 

WEEKS ON 
CHART 

TOTAL STATIONS 
ADDS 

FIVE FOR FIGHTING 100 Years (Aware /Columbia) 1916 +13 186646 37 10810 

MARTINA MCBRIDE This One's For The Girls (RCA) 1793 112 168669 35 10710 

DIDO White Flag /Arista /RMGI 1701 -118 163111 49 9810 

LOS LONELY BOYS Heaven (Or /Epic) 1670 +14 185231 15 8612 

MAROON 5 This Love (Ottone /J /RMG) 1620 26 192199 21 8511 

SHERYL CROW The First Cut Is The Deepest (A &M/Interscopel 1606 -189 147542 49 10310 

MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 1544 42 147318 45 10010 

KIMBERLEY LOCKE 8th World Wonder (Curb) 1506 +26 90935 24 9911 

SEAL Love's Divine (Warner Bros.) 1496 66 144104 33 10210 

MERCYME Here With Me ( /N0 /Curb) 1106 10B 56094 22 8510 

JOSH GROBAN You Raise Me Up (143 /Reprise/ 1090 -59 96086 46 10310 

KEITH URBAN You'll Think Of Me (Capitol) 1035 .74 84694 17 9413 

LIONEL RICHIE Just For You (island / /DMG) 996 127 81730 27 9110 

3 DOORS DOWN Here Without You (Republic /Universal) 906 .35 96164 38 6110 

LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Curb) 760 -3 32577 14 8310 

JOSH GROBAN Remember When It Rained (143 /Reprise) 759 -117 66631 8 8313 

CHERIE 0 der Than My Years (Lava) 558 +19 33520 9 7412 

ALICIA KEYS If I Ain't Got You (J /RMGI 519 +46 59684 5 6114 

HOOBASTANK The Reason (Island /IDJMG) 487 +6 55893 13 3412 

JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 470 +155 17215 6 5317 

SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 431 .126 49915 14 4610 

ELTON JOHN Answer In The Sky (Universal) 385 +177 30928 2 73112 

HALL & OATES I'll Be Around (U- Watch) 365 +108 55369 2 5718 

CLAY AIKEN I Will Carry You (RCA/RMG) 347 15 15826 5 5012 

CELINE DION You And I (Epic) 347 -49 49463 16 3710 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 309 .37 55616 3 51112 

NEWSONG fINATALIE GRANT When God Made You (Reunion) 267 4 7887 3 4414 

COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 251 -21 27784 8 1610 

PHIL COLLINS Don't Let Him Steal Your Heart Away (At /antic) 240 +183 36717 1 66116 

JIM BRICKMAN fIMARK SCHULTZ 'Til I See You Again (WindhamHll(/RMG) 212 -61 12228 18 3810 

117 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added 
is the total number of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. 

Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 

Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
SEAL Get It Together /Warner Bros.) DARYL HALL She's Gone (Rhythm & Groove /Liquid 8) 

Total Plays: 209, Total Stations: 37, Adds: 2 Total Plays: 106, Total Stations: 21, Adds: 0 

KELLY CLARKSON Breakaway (Hollywood) RAY CHARLES f1ELTON JOHN Sorry Seems To Be The Hardest Word (Concord) 

Total Plays: 202, Total Stations: 18, Adds: 2 Total Plays: 81, Total Stations: 16, Adds: 1 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) ANGEL Love Is (Mldas/ADA /WMG) 

Total Plays: 169, Total Stations: 28, Adds: 2 Total Plays: 40, Total Stations: 14, Adds: 1 

KATRINA CARLSON Drive (Kataphonic) TIM MCGRAW Live Like You Were Dying (Curb) 

Total Plays: 139, Total Stations: 28, Adds: 2 Total Plays: 8, Total Stations: 18, Adds: 18 

CHRISTINE MCVIE Friend (Koch) SIMPLY RED Home (simplyredcorn) 
Total Plays: 114, Total Stations: 24, Adds: 3 Total Plays: 3, Total Stations: 15, Adds: 15 

Songs ranked by total plays 

59 

POWERED 
MEDIABASE 

Most Added' 
vwvw.rradds.com 
ARTIST TITLE LABELS) ADOS 

TIM MCGRAW Live Like You Were Dying (Curb) 18 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic/ 16 

SIMPLY RED Horne (simplyred.com) 15 

ELTON JOHN Answer In The Sky (Universal) 12 

MARTINA MCBRIDE In My Daughter's Eyes (RCA) 12 

HALL & OATES I'll Be Around (U-WatchI 8 

JEFF TIMMONS Whisper That Way (SLG /Rising Phoenix) 7 

WILSON PHILLIPS Get Together (Columbia) 6 

ALICIA KEYS If I Ain't Got You (J /RMG) 4 

NEWSONG f /NATALIE GRANT When God Made You (Reunion) 4 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST ._ LAREL INCREASE 

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) +183 

ELTON JOHN Answer In The Sky (Universal) +177 

JEFF TIMMONS Whisper That Way (SIG/Rising Phoenix) +155 

CELINE DION Have You Ever Been In Love (Epic) +138 

HALL & OATES I'll Be Around (U- Watch) +108 

WILSON PHILLIPS Get Together (Columbia) +76 

LUTHER VANDROSS Dance With My Father (J/RMG) +73 

CELINE DION God Bless America (Epic) +68 

WILSON PHILLIPS Already Gone (Columbia) +68 

NICHOLAS JONAS Dear God (Independent) +68 

Recurrents 
TOTAL 
PLAYS 

ARTIST TITLE LABELS 

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava) 1138 

SHANIA TWAIN Forever And For Always (Mercury//GJMG) 1136 

TRAIN Calling All Angels (Columbia) 1024 

MATCHBOX TWENTY Unwell (At /antic) 1024 

VANESSA CARLTON A Thousand Miles (A &M / /nterscope) 

SANTANA MICHELLE BRANCH The Game Of Love (AdstaRMG) 

LUTHER VANDROSS Dance With My Father (J /RMG) 

COUNTING CROWS Big Yellow Taxi (Geffen//nterscopel 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

CHRISTINA AGUILERA Beautiful (RCA/RMG) 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 

873 

833 

828 

791 

721 

691 

683 

642 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Music & Intelligence For Your Life, 

TESH SIGNS 115th AFFILIATE 
The "daily edition" of The John Tesh Radio Show is pleased to announce that it is now heard 

on over 115 stations! 

AC's New Answer for Compelling Daily Family Programming 

the daily john test, 
radio show' ,rte 

Weekend Show: 150+ Affiliates 
Intelligence Minutes: 45+ Affiliates 

"The John Tesh Radio Show has been an outstanding addition to 
our station. The growth which John's show has given to our evening 
numbers has been HUGE, taking us to a 16.7 share in the Spring '04 book 
(M -F 7p -12a, with W25 -54, up from a 12.5 in Fall '03.) John has shown 
broad growth across ALL demos, not only with women 25 -54, but with the 
younger demos, and men as well. Tesh Rocks!" 
-Danny Howard, Director of Programming, WDEF/FM- Chattanooga 

...All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!! 

For more info, please contact: Scott Meyers The TeshMedia Group Toll -free: 888 -548 -8637 email: Scott@Meyers.net 
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POWERED 
MEDIABASE 
'Monitored Reporters 

138 Total Reporters 

117 Total Monitored 

21 Total Indicator 
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WZID /Manchester, NH 

i 

60 AC, 
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aleTheMusÍcwcOm 
Il I011ltsE 

Artist Title Label) 

America's Best Testing AC Songs 12+ 
For The Week Ending 9/17/04 

w w w 
TW LW Famil Burn 25-54 25-34 35-54 

JOSH GROBAN You Raise Me Up (143 /Reprise) 

MAROON 5 This Love (Octone /J /RMG) 

3 DOORS DOWN Here Without You (Republic /Universals 

HOOBASTANK The Reason (Island /IDJMGi 

JOSH GROBAN Remember When R Rained (143 /Reprise) 

KIMBERLEY LOCKE 8th World Wander (Curb) 

LIONEL RICHIE Just For You ilsland7DJMG1 

EVANESCENCE My Immortal (Wind -up/ 

FIVE FOR FIGHTING 100 Years (Aware /Columbia/ 

LOS LONELY BOYS Heaven (Oáfpic) 

MERCYME Here With Me ( /NO /Curb) 

KEITH URBAN You'll Think Of Me (Capitol) 

CHERIE Older Than My Years (Lava/ 

L. RIMES fIR. KEATING Last Thing On My Mind (Curb) 

MARTINA MCBRIDE This Ones For The Girls (RCA) 

SEAL Loves Divine (Warner Bros.) 

SEALS & CROFTS Summer Breeze iO4 (Warner Bros.) 

DI00 White Flag (Arista /RMG) 

MICHAEL MCDONALD Aio't No Mountain... (Motown) 

SHERYL CROW The First Cut Is... (A &Mllnferscope) 

3.85 3.77 98% 44% 3.84 3.54 3.96 

3.77 3.90 96% 53% 3.85 3.83 3.85 

3.69 3.74 97% 48% 3.77 3.77 3.77 

3.69 - 86% 36% 3.76 3.76 3.77 

3.65 3.85 68% 16% 3.63 3.24 3.79 

3.63 3.81 95% 37% 3.65 3.40 3.74 

3.62 3.65 90% 30% 3.64 3.54 3.68 

3.62 3.58 90% 45% 3.61 3.80 3.54 

3.59 3.65 97% 53% 3.61 3.59 3.61 

3.59 3.81 88% 33% 3.61 3.44 3.67 

3.58 3.73 78% 25% 3.60 3.78 3.53 

3.57 3.87 77% 26% 3.61 3.41 3.68 

3.57 3.59 60% 14% 3.63 3.71 3.60 

3.55 3.66 62% 13% 3.52 3.46 3.54 

3.52 3.70 94% 50% 3.53 3.56 3.52 

3.47 3.64 89% 38% 3.53 3.38 3.58 

3.42 3.52 93% 40% 3.35 3.22 3.40 

3.35 3.36 95% 58% 3.32 3.55 3.24 

3.28 3.40 99% 53% 3.26 3.12 3.31 

2.97 3.21 99% 70% 2.94 3.00 2.91 

Total sample size is 317 respondents. Total average favorability estimates are based on a scale of 1 -5 (1 =dislike very much, 5= like 

very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number 

of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 

is based on persons 12+. Persons are screened via the Interner. Once passed, they can take the music test based on the format/music 

preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of 

participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTMsystem, is available for 

local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere 
Radio Networks. 

RR AC TOP3O 
CANADA 

WEEK 
THIS 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

/- 
PLAYS 

POWERED 

MEDIABASE 
WEEKS ON 

CHART 
TOTAL 

STATIONS 

1 1 MAROON 5 This Love lOctone /J /RMG) 395 27 20 1010 

3 0 GEORGE MICHAEL Amazing (Epic) 394 +2 15 810 

2 3 4. CELINE DION You And I (Epic) 388 -7 15 810 

6 0 LOS LONELY BOYS Heaven (Or /Epic) 355 +37 9 511 

5 5 LIONEL RICHIE Just For You Ils/and/IDJMG) 305 -20 23 1110 

4 6 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 294 -39 23 1210 

11 ee SARAH HARMER Almost (Zoe /Roundel) 290 +23 21 810 

8 SEAL Love's Divine (Warner Bros.) 290 0 23 1110 

10 4, SARAH MCLACHLAN World On Fire (Arista /RMG) 284 +12 6 510 

9 10 i JACKSOUL Shady Day (Vik/BMG Music Canada) 277 10 7 810 

12 4 SHAYE Beauty (EMI Music Canada) 252 +2 7 610 

15 HOOBASTANK The Reason ( /Bland/ /OJMG) 238 +20 8 510 

13 13 * RON SEXSMITH Whatever It Takes (Nettwerk) 235 12 21 810 

25 0 é BRYAN ADAMS Open Road (Universal/ 187 +32 2 710 

14 15 SEALS & CROFTS Summer Breeze '04 (WarnerBros.) 181 -43 11 210 

17 16 EVANESCENCE My Immortal (Windup) 180 13 19 710 

18 17 CORKS Summer Sunshine (At /antic) 172 -15 15 410 

23 18 DELTA GDODREM Born To Try (Sony Music Australia) 163 2 9 310 

26 19 a K.D. LANG Helpless (Nonesuch) 152 3 3 611 

27 I COUNTING CROWS Accidentally ...(DreamWoks /Geffen) 151 +9 2 411 

(Debug i NELLY FURTADO Try (DreamWorkslnterscope) 114 +15 1 310 

(Debut> KIMBERLEY LOCKE 8th World Wonder (Curb /Reprise) 106 +25 1 210 

loeb,t> 23 UNCLE KRACKER Rescue (lava) 103 -5 1 211 

- 24 e R. MALCOLM Something More (Vik/BMG Music Canada) 103 .10 2 810 

25 e COLIN JAMES Make A Mistake (Atlantic) 98 2 6 710 

¡Debut> L. RIMES f /R. KEATING Last Thing On My Mind (Curb) 92 +9 1 310 

27 i JANN ARDEN If You Loved Me (ZaelRounderl 92 10 14 610 

28 a JESSE COOK Early On Tuesday (Naradal 88 1 4 610 

( Debut> JAMIE CULLUM All At Sea (Verve /Universal) 84 0 1 310 

I CHANTAI. KREVIAZUK Julia (Columbia) e 83 +5 2 510 

24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. 
Songs ranked by total plays for the airplay week of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from 
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No. 

15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. f Indicates 

Cancan. © 2004, R &R, Inc. 
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Curt Hansen 
Operations /PD, 

WEBE /Bridgeport, Cl. 

It's was a great 108 Days of Summer 
on WEBE (WEBE 108) /Bridgeport, CT, 
with another huge ratings win and tons 
of appearances with the WEBE108 
$108,000 cash box at workplaces, 
beaches, festivals, parks and parties 
all over WEBE -land. Now we're 
gearing up for the fall campaign with 
a brand -new talent on the WEBE 
Wake -Up Morning Show. Famed Con- 
necticut personality Marylee joins 
Storm N Norman for Connecticut's 

family -friendly morning show, followed by 108 minutes 
commercial -free to start your workday, Danny Lyons in the 
Lyons Den in middays, Peter Bush and Anne Rondepierre 
for the drive and Delilah and John Tesh at night. The 
current crop of music is the best I've heard in years - 
loads of great product, modern and hip, but with a famil- 

iar retro feel. It's rock, but it's very accessible to a broad demographic. 
Love the Maroon 5, Hall & Oates, 311, Los Lonely Boys and Count- 
ing Crows - perfect for WEBE108! 

Five For Fighting's "100 Years" 
(Aware /Columbia) reclaims No. 1, 

followed by Martina McBride's "This 
One's for the Girls" (RCA) at No. 2, and 
Dido's "White Flag" (Arista /RMG) at 
No. 3 ... Phil Collins' "Don't Let Him 
Steal Your Heart Away," (Atlantic) de- 
buts at 29 and is Most Increased, with 
+183 ... Elton John's "Answer in the 
Sky" (Universal) goes 30 -22 with +177 
... Gaining momentum is Jeff Timmons' "Whisper That Way' (SLG/ 
Rising Phoenix), which goes from 24 to 20 with +155 ... Hall & Oates' 
'I'll Be Around" (U- Watch) gets a nice bump, from 28 to 23, and 
Kimberley Locke's "8th World Wonder" (Curb) goes to No. 8 ... Most 
Added this week are Tim McGraw's "Live Like You Were Dying" 
(Curb), with 18 adds; Collins, with 16; and Simply Red's "Home" 
(simplyred.com), with 15 ... Hoobastank's "The Reason" (Island/ 
IDJMG) continues to lead the Hot AC chart at No. 1, Maroon 5's "She 
Will Be Loved" (Octone /J /RMG) moves to No. 2, with +197 plays, and 
Los Lonely Boys' "Heaven" (Or /Epic) slips a notch, to No. 3 ... Fin- 
ger Eleven's One Thing" (Wind -up) breaks into the top five at No. 5, 
John Mayer's "Daughters" (Aware /Columbia) goes 19 to 17 and is 
Most Increased ( +267), and there are big jumps for Duran Duran's 
"(Reach Up for the) Sunrise" (Epic), which moves 33 to 28 with +239 
plays, and Lenny Kravitz's "Lady" (Virgin), which rises from 40 to 34 
... Vanessa Carlton's "White Houses" (A &M/Interscope) debuts at No. 35, 
and Dido's "Sand in My Shoes" (Arista/RMG) enters the chart at No. 
38 ... Most Added are Switchfoot's "Dare You to Move" (Red Ink/Co- 
lumbia), with 14 adds, while Bowling For Soup's "1985" (Silvertone/ 
Jive /Zomba) and Mayer each get 11. 

- Julie Kertes, AC/Hot AC Editor 

artist 
ARTIST: 311 

LABEL: VOICano /ZOnlba 
By JULIE KERTES /AC/HOTAC EDITOR 

311 may not be the most talked -about 
band at Hot AC. Recently, we've 

heard more about 311 frontman Nick 
Hexum's younger brother, Zack. Many 
people think of the forever- touring, 
grass- roots -oriented band as an Alter- 
native staple, but Hot AC supported the 
band's "All Mixed Up" single a few years 
back and continues to have success with 
their cover of The Cure's "Love Song," 
which broke into Hot AC's top 10. 

In speaking to people of all ages and 
musical tastes about 311, one finds a 
common thread in the passion people 
have for this band. Fans will boast 
about 311's amazing shows much the 
way Deadheads speak about The Grate- 
ful Dead. The band's hybrid sound -a 
mixture of rock, hip -hop, funk, pop and 
reggae - appeals to the widest of audi- 
ences, who are always represented at 
these shows. 

If you're a hard -core 311 fan, you'll 
know that every March 11 (3/11) the 
band has a concert in New Orleans that 
attracts thousands of fans from across 
the country. The event has been so 
monumental for the city that the mayor 
officially proclaimed the date 311 Day. 
A DVD of the 2004 show will be released 
in October and is sure to be a top seller. 

Listening to their current CD, Great- 
est Hits '93 to '03, is like listening to 
311 for the very first time. The disc 
contains 14 hits, plus three new songs: 
"Love Song," which was taken from the 
50 First Dates soundtrack, and the pre- 
viously unreleased "How Do You Feel'?" 
and "First Straw." From the beachy 

feel of "Amber" and "I'll Be Here for 
Awhile" to the edgier "You Wouldn't 
Believe" and "Down," the CD is a per- 
fect blend of the band's multi -genre 
repertoire. 

Greatest Hits '93 to '03 is consistently 
selling about 20,000 pieces each week, 
and of 311's seven CDs, four are gold, 
one is platinum and one is triple- plati- 
num. They also have under their belts 
a live CD and two DVDs -one gold and 
one platinum. 

The current single, "Amber," is off the 
From Chaos album, and it was worked 
at Hot AC more than two years ago. The 
song was truly ahead of its time. This 
laid -back tune, with 311's reggae flavor, 
has a vibe similar to Los Lonely Boys' 
Hot AC hit "Heaven" and would en- 
hance the music mix at any Hot AC. If 
Los Lonely Boys are working for you, 
you can bet 311 will too. 

Says KDMX/Dallas MD Lisa Thomas, 
"311's `Amber was a missed hit for the 
format." Just as memorable as the 
melody are the lyrics: "Whoa, amber is 
the color of your energy/Whoa, shades 
of gold displayed naturally/You ought to 
know what brings me here/You glide 
through my head blind to fear /And I 
know why," 

I recently heard the song for the first 
time in about three years, and I can at- 
test that its dreamy melody has been 
stuck in my head for days. "Amber" is 
going for adds at Hot AC Sept. 27. 
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62 HOT AC TOP 4O 
e September 17, 2004 

POWERED 
MEDIABASE 

LAST 
WEEK 

THIS 
WEEK ARTIST TITLE LAF=_ 

TOTAL 
°LAVS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

(OU1 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

Most Added " 
1 1 HOOBASTANK The Reason (Island /IDJMG) 3582 127 230985 30 9610 www.rradds.com 
4 0 MAROON 5 She Will Be Loved (Octone /J /RMG) 3459 + 197 213511 12 9511 ARTIST T TLE LABELS! ADDS 

2 LOS LONELY BOYS Heaven 10r/Epic) 3357 .92 222330 26 9310 SWITCHFOOT Dare You To Move (Red /nk/Columbial 14 

3 4 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 3034 -235 193883 19 9510 BOWLING FOR SOUP 1985 (Silvertane /Jive /Zomba/ 12 

6 0 FINGER ELEVEN One Thing (Wind -up) 2928 +32 169860 19 8710 
JOHN MAYER Daughters (Aware /Columbia/ 11 

DURAN DURAN (Reach Up For The) Sunrise (Epic) 8 

5 E MAROON 5 This Love (Octane /J /RMG) 2755 -170 202143 36 9510 
KEANE Somewhere Only We Know (/nterscope) 1 

8 O ASHLEE SIMPSON Pieces Of Me (Geffen) 2589 +116 169595 7 8711 LENNY KRAVITZ Lady (Virgin) 6 

7 8 3 DOORS DOWN Away From The Sun (Republic /Universal) 2258 -303 110200 31 7510 LINKIN PARK Breaking The Habit (Warner Bros.) 6 

9 E GAVIN DEGRAW I Don t Want To Be (J /RMG) 2238 -55 126363 26 8210 
DIDD Sand In My Shoes (Arista /RMG) 5 

VANESSA CARLTON White Houses (A &Mllnterscopel 5 
10 10 SWITCHFOOT Meant To Live (fled Ink/Columbia) 2027 .170 108759 24 7710 

JOHN MELLENCAMP Walk Tall (/s /and //DJMG) 5 

11 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 2021 +193 113654 8 8614 

12 12 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/7D/MO 1697 20 83587 15 7210 

13 13 NICKELBACK Someday (Roadrunner / IDJMG) 1560 88 116935 51 7810 

14 

16 

17 

14 

® 
311 Love Song (Volcano /Zomba/ 

SARAH MCLACHLAN World On Fire (Arista /RMG) 

BOWLING FOR SOUP 1985 (Silvertone /Jive /Zomba) 

1349 

1311 

1250 

-195 

+28 

+74 

86763 

63386 

61632 

22 

8 

7 

6610 

7213 

64112 

Most 
Increased Plays 

TOTAL 

19 JOHN MAYER Daughters (Aware /Columbia) 1247 +267 82406 4 72111 PLAY 

15 13 TRAIN Ordinary (Columbia) 1181 231 53032 15 6110 
ARTIST "I .E 'LABEL S, 

JOHN MAYER Daughters (Aware/Columbia) 

INCREASE 

+267 

18 6) RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 1154 +111 64850 7 6214 DURAN DURAN (Reach Up For The) Sunrise (Epic/ +239 

20 SEETHER fIAMY LEE Broken (Windup) 1112 +159 47117 9 5414 MAROON 5 She Will Be Loved (Octane /J /RMG) +197 

21 21 AVION Seven Days Without You (Columbia) 917 -34 31552 15 4510 
AVRIL LAVIGNE My Happy Ending (Arista /RMG) +193 

VANESSA CARLTON White Houses (A &Mllnterscopel +173 
23 KELLY CLARKSON Breakaway (Hollywood) 855 +67 54211 6 4414 

SEETHER fIAMY LEE Broken (Wind-up/ +159 

24 ® FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware /Columbia) 792 +59 25823 6 5212 LENNY KRAVITZ Lady (Virgin) + 145 

22 24 RICHARD MARX When You're Gone (Manhattan /EMC) 714 117 35780 14 4610 ASHLEE SIMPSON Pieces Of Me (Geffen) +116 

27 ® ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 637 +64 22146 5 4612 
DIDO Sand In My Shoes (Arista /RMG) 

RYAN CABRERA On The Way Down (E. V L.A. /Atlantic[ 

+113 

+111 
25 26 SHERYL CROW Light In Your Eyes (A &M /lnterscope) 601 -117 41423 20 4210 

28 ED KILLERS Somebody Told Me (/s /and / IDJMG) 595 +58 20661 5 3712 

33 DURAN DURAN (Reach Up For The) Sunrise (Epic) 593 +239 41309 2 4718 

29 HOWIE DAY Collide (Epic) 525 +6 25189 5 3211 

31 DIANA ANAID Last Thing (Five Crowns Music) 473 +40 15187 6 3011 New &Active 
26 31 SCISSOR SISTERS Take Your Mama (Universal) 472 -218 27717 13 3210 

SWITCHFOOT Dare You To Move (Red Ink/Columbia) 
30 32 MARTINA MCBRIDE This One's For The Girls (RCA) 441 -10 28373 14 2010 Total Plays: 319, Total Stations: 26, Adds: 14 

32 ® JOJO Leave (Get Out) (BlackGround /Universal) 440 + 64 18692 4 1111 PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

40 LENNY KRAVITZ Lady (Virgin 409 +145 23060 2 3816 
Total Plays: 315, Total Stations: 11, Adds: 0 

LOS LONELY BOYS More Than Love (Or /Epic/ 
/Debut> VANESSA CARLTON White Houses (A &M /tnterscopel 400 +173 17744 1 3415 Total Plays: 281, Total Stations: 28, Adds: 3 

39 LINKIN PARK Breaking The Habit (Warner Bros.) 374 +78 21918 2 2016 YELLOWCARD Ocean Avenue (Capitol) 

36 ® TEARS FOR FEARS Call Me Mellow (Universal Music Entertainment) 371 +56 11611 3 3112 
Total Plays: 237, Total Stations: 11, Adds: O 

JEM They (ATO /RCA /RMG) 
/Debut) CI DIDO Sand In My Shoes (Arista/RMG) 368 +113 9246 1 4215 Total Plays: 210, Total Stations: 14, Adds: 0 

38 INGRAM HILL Will I Ever Make It Home (Hollywood) 339 +31 9313 3 2612 JOHN MELLENCAMP Walk Tall (/s /and /IDJMG) 

35 BONNIE MCKEE Somebody (Reprise) 320 +2 7755 3 2713 
Total Plays: 151, Total Stations: 19, Adds: 5 

98 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an AOH number. Average Quarter Hour 'ersons used herein with permission from Arbitran Inc. 

(© 2004, Arbitron Inc.). © 2004, R &R. Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 
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HOTAC 
September 17, 2004 

61ateTheMesicacom 
: kr,li, 

America's Best Testing Hot AC Songs 12 + 

For The Week Ending 9/17/04 

W W W 
Artist `"tile {Laben TW LW Famil. Burn 18 -34 18 -24 25 -34 

MAROON 5 She Will Be Loved (Octone /J /RMG) 4.32 4.31 99% 20% 4.38 4.42 4.30 

MAROON 5 Thus Love (OC!onelJIRMGI 4.23 4.26 100 % 47% 4.22 4.19 4.27 

KELLY CLARKSON Breakaway (Hollywood) 4.16 3.99 73% 8% 4.18 4.27 4.03 

GAVIN DEGRAW I Don't Want To Be (J /RMG( 4.15 3.99 84% 17% 4.24 4.40 3.90 

RYAN CABRERA On The Way Oawn(E.V.L.A./Atlantic) 4.15 4.00 77% 12% 4.16 4.23 4.00 

COUNTING CROWS Accidentally ln Love (DleamWorks/Gefen) 4.11 4.09 93% 22% 4.06 4.17 3.83 

BOWLING FOR SOUP 1985 (Silvenane /Jive /Zomba) 4.09 3.90 76% 11% 4.07 4.18 3.87 

SWITCHFOOTMeantToLive (RedInk/Columbia) 4.04 4.02 94% 33% 3.86 199 3.62 

KILLERS Somebody Told Me (Island /IDJMG/ 3.99 - 41% 5% 3.85 4.12 3.15 

JOHN MAYER Daughters (AwarelColumbia) 3.97 - 56% 10% 4.03 4.33 3.24 

SARAH MCLACHLAN World On Fire/Arista/MR 3.95 3.85 59% 9% 4.00 4.05 3.92 

HOOBASTANK The Reason (ls /and /IDJMG) 3.93 4.07 100% 55% 3.88 3.81 4.00 

FINGER ELEVEN One Thing (Windup) 3.86 3.9B 90% 30% 3.76 3.75 3.80 

AVAIL LAVIGNE My Happy Ending (Arista /RMG) 3.84 3.88 93% 26% 3.80 3.99 3.48 

3 DOORS DOWN Away From The Sun (Republic / Dniversal) 3.82 3.89 93% 40% 3.79 3.87 3.64 

TRAIN Ordinary (Columbia) 3.81 4.02 80% 18% 3.65 3.78 3.42 

SEETHER f)AMY LEE Broken (Wind-up) 3.79 3.97 70% 16% 3.85 3.87 3.82 

NICKELBACK Someday (Road/unnerl /OJMG) 3.77 3.88 99% 56% 3.65 3.82 3.34 

RICHARD MARX When You're Gone (Manhattan /EMC) 3.74 3.53 59% 10% 3.59 3.55 3.64 

LOS LONELY BOYS Heaven (1k /Epic) 3.73 3.75 97% 44% 3.56 3.55 3.58 

FIVE FOR FIGHTING The Devil In The... (Aware/Columbia) 3.71 - 41% 3% 3.82 4.00 3.50 

ASHLEE SIMPSON Pieces Of Me (Geffen) 3.66 3.58 94% 36% 3.56 3.73 3.26 

NICKELBACK Feelirí Way Too... (Roadrunner) /DJMG) 3.64 3.80 86% 31% 3.57 3.65 3.41 

311 Love Song (Volcano /Zomba) 3.60 3.66 86% 33% 3.50 3.69 3.19 

ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 3.57 3.44 41% 9% 3.48 3.29 3.78 

SHERYL CROW Light In Your Eyes (A &Mllnterscope/ 3.55 3.51 84% 30% 3.37 3.34 3.42 

MARTINA MCBRIDE This Ones For The Girls (RCA) 3.45 3.66 86% 31% 3.42 3.51 3.27 

Total sample size is 264 respondents. Total average favorability estimates are based on a scale of 1 -5. (1 =dislike very 
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total 
bum represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity 
to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, 
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace 
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a 

registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818 -377- 
5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. 
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88 HOTAC TOP .30 
CANADA 

POWERED 
IIEDIABASE 

1 

THIS TOTAL .l - WEEKS ON TOTAL 
MEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS 

1 O MAROON 5 She Will Be Loved (Octane /J /RMG) 596 +2 

3 2 AVRIL LAVIGNE My Happy Ending (Arista /RMG) 569 -4 

4 3 ASHLEE SIMPSON Pieces Of Me (Geffen) 554 -5 

2 4 COUNTING CROWS Accidentally... (D!eamWorks/Geffen) 537 -37 

5 5 HOOBASTANK The Reason (Island /IDJMG) 503 -46 

8 

7 

6 

10 

e e SARAH MCLACHLAN World On Fire ( Arista /RMG) 

7 BRYAN ADAMS Open Road (Universal) 

8 TRAIN Ordinary (Columbia) 

Q STABILO Everybody (Virgin Music Canada) 

9 10 LOS LONELY BOYS Heaven (Or /Epic) 

11 

14 

15 

20 

13 

12 

16 

28 

23 

25 

19 

26 

29 

LOebat2' 

21 

27 

24 

IDebut> 

(Debut> 

Loeboni> 

488 5 

485 -12 

479 -35 

399 +21 

372 -38 

11 4 NICKELBACK Feelin' Way Too... (RoadrunnerlIDJMG) 355 -18 

4, DEFAULT All She Wrote ITVT) 348 +10 

3 DOORS DOWN Away From... (Republic/Universal) 342 +17 

BOWLING FOR SOUP 1985 (SilvertonelJive /Zomba/ 327 +37 

15 SEETHER fIAMY LEE Broken (Windup) 318 -21 

16 CALLING Our Lives (RCA /RMG) 317 -30 

17 MIS-TEED Scandalous (Reprise/ 310 -13 i K-OS Crabbuckit (Astra/werks/Virgin) 297 +63 

JOJO Leave (Get Out) (BlackGraund /Universal/ 297 +31 

é NELLY FURTADO Farce (DreamWorks /lnterscopel 271 +20 

21 SWITCHFOOT Meant To Live (Redlnk/Coluerbia) 261 -41 

§e 

JACKSOUL Shady Day (Vik/BMG Music Canada) 256 +18 

311 Love Song (Volcano /Zomba/ 238 +9 

BLACK EYED PEAS Let's Get It Started (A &M /lnterscope) 228 + 12 

25 é FEFE DOBSON Don't Go (Girls & Boys) (island /IDJMG) 228 47 

26 é SOULDECISION Cadillac Dress (EMI Music Canada) 227 -8 

27 UNCLE KRACKER Rescue (Lava) 202 -51 

28 GORDIE SAMPSON Sunburn (Independent) 188 -5 

KELLY CLARKSON Breakaway (Hollywood) 171 +68 

RYAN CABRERA On The Way Down (E V.L.A. /Atlantic) 169 +46 

9 410 

12 510 

10 410 

17 610 

23 1110 

11 410 

6 610 

13 710 

10 310 

17 510 

13 410 

8 310 

23 1510 

4 813 

14 510 

20 710 

13 310 

2 512 

6 411 

6 510 

9 410 

4 510 

7 210 

1 412 

16 410 

11 310 

14 410 

1 210 

1 312 

1 413 

23 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 9/5 -9/11. Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a \ ong. etj Indicates Cancon. © 2004, R&R. Inc. 
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KRUZ/Santa Barbara, CA 
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chill out your weekends... heat u p your ratings 

'Forget the 'OFFICIAL quote! 
ust take a few minutes to 

listen and experience this 
mesmerizing show far yourself. 
IT IS REALLY TOO COOL FOR 

WORDS." 

Mike Vasquez, PD of San 
Diego's #1 station 12 +, KIFM 

NEW! 2 hours weekly from 
Crystal Media Networks 

"Chill with Chris Botti' is leading the way in a new, exciting and fresh direction in Smooth Jazz" 

Kurt Johnson, PD KOAI, Dallas 

"Chill with Chris Boa, is a perfect fit for our Saturday nights. The phone and e -mail response was immediate. I was 

urprised by the listener reaction after just one show. Thanks Chris " 

Dave Kosh PD of Smooth Jazz 107.5 WJZZ, Atlanta 

Winner cf the R &R 

ndustry Achievement Award 
Smooth Jazz Personality 
3 Years In A Row 

MEDIA NETWORKS Call Laurie Nickoloff 310.823.4818 or email laurie@crystalmedianetworks.com 
Produced by Rendezvous Enterainnent & Blue Ski Productions 
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CAROL ARCHER 
carcherpa radioandrecords.com 

SMOOTH JAZZ September 17, 2004 R&R 65 

The Allure Of Syndicated 
Programming 
Diverse musical styles and personalities attract new cume 

mooth Jazz radio airs some of the finest syndicated 
programming available in the medium, and that's not 
just fortunate, it's smart business. I asked several of the 
format's best and brightest to weigh in with their 
thoughtful analysis of syndicated programming that 
works like a wondrous cume magnet. 

Chill Willi Chris Bolti 

Crystal .Medlar 

CHILLI ' BOTTI 
KIFM /San Diego PD Mike 

Vasquez: "To explain why I've cho- 
sen to air Chill With Chris Botti, I need 
to go back a few years. I've listened 
to chill since first hearing it in Miami 
in 2001, but I've been apprehensive 
about playing it in regular rotation, 
since a lot of it doesn't possess the 
elements that I look for in a hit song, 
like a strong melody. However, it's 
starting to evolve in the direction of 
what we look for; Praful is the perfect 
example. 

"Now our well-known stars, like 
Dave Koz and Botti, are experiment- 
ing with chill, and I really feel this is 

the time to embrace it and expose it 
to our audience. When I first learned 
of Chill With Chris Botti, I couldn't 
contain my excitement. Here's a hip, 
respected artist who has traveled the 
world and can tell real -life stories 
about how this music is accepted and 
utilized globally. 

"On the demo he talks about hear- 
ing this unbelievable sound in a ho- 
tel lobby in Europe, and his musical 
selections took me on a virtual jour- 
ney as I listened to them. Although 
I'm far from being an expert on chill, 
I could tell that the show contained 
the best of the best in chill and that 
the time had arrived. 

"As a PD, it's my job to seek out 
ways to entertain my audience and 
keep our station from becoming wall- 
paper. A compelling spice show for a 

quick two hours on Saturday night 
110pm- midnightl definitely fits the 
bill. I've heard it said that this is a great 
way to attract younger listeners, but 
that's the icing on the cake; I have to be 
more concerned about satisfying my 
existing core audience first and 
foremost. The great news is that my 
initial read on my core is that they love 

the sound of chill and lounge. 

"At our Anniversary Festival in 

"We debuted Chill 

With Chris Botti on 

Sept. 4, and the 

unaided response 

was tremendous but 

not surprising." 

Mike Vasquez 

May, Praful performed two SRO 
shows. He wasn't on the main stage, 
but, judging by the crowd's reaction, 
he should've been. During Praful's 
performances I talked with 100listen- 
ers - in the demo! - about this new 
sound and was shocked by how pas- 
sionate they were about it and that 
they wanted to hear more on the air. 

"The chill sound is still in its infan- 

cy, but it's definitely something that 
we all need to follow, and the only 
way to expose it is to - well, expose 
it! We debuted Chill With Chris Botti 
on Sept. 4, and the unaided response 
was tremendous but not surprising." 

The Dave Koz Radio Show 

(Crystal Media) 

WJJZ /Philadelphia PD Michael 
Tozzi: "The music that's provided 
within the show is in the pocket -a 
slam -dunk for us. There's no ques- 
tion that what Dave plays is what we 
play, so we don't remove ourselves 
from the format. And that's very im- 
portant, because Smooth lazz ratings 
around the country are taking a hit. 
We were among the lucky ones that 
didn't get clobbered in the spring 
book. 

"Dave was good as a host from the 
start, but he has become great, be- 
cause he does KTWV (The Wave)/ 
Los Angeles' morning show on a daily 
basis. His interaction with co-host Pat 
Prescott is incredible, and he has 
great interviewing skills. On his 
weekly shows Dave does interviews 
that we can't get, which helps us out, 
because he's pretty visible. 

"He's done a lot of gigs for us, and 
we talk about him on the air all the 
time as a friend of the station. There 
are lots of people who think Dave 
comes to Philadelphia to do a live 
show for us every week, and that's a 

tribute to how he communicates with 
the audience. We run the show 9- 

11am Sunday morning, before our 
highly rated Sunday- brunch pro- 
gram. It's a great lead -in for the 
brunch, and Dave gets great ratings 
for us." 

KHJZ /Houston PD Maxine Todd: 
"The Koz show is a great weekend 
destination. Its cachet is the smooth 
jazz superstars Dave has on the show. 
The way we program and customize 
it, people think Dave Koz is a regu- 
lar airstaff member." 

I.It: 

The Groove Boutique 

(United Stations 
Radio Networks) 

111111TISIM 
Emmis /New York VP /GM Barry 

Mayo: "We discovered a potential 
benchmark show when we met The 

Groove Boutique's host, Rafe Gomez, 
and heard him mix smooth jazz beat - 
to-beat with emerging chill music. 
We actually had a hand in syndicat- 
ing his show, convincing United Sta- 
tions Radio Networks to market it 
nationwide, thereby absorbing much 
of the cost. Now we've got a cutting - 
edge feature that's still format- friend- 
ly and reflects the activities of our lis- 

teners on a New York Saturday 
night." 

JauTralt 

(United Stations 
Radio Networks) 

KSSJ /Sacramento PD Lee Han- 
sen: -KSSI proudly airs InzzTrax ev- 

"There are lots of people who think Dave Koz 

comes to Philadelphia to do a live show for us 

every week, and that's a tribute to how he 

communicates with the audience." 

Michael Tozzi 

ery Saturday at 7pm. This gives our 
passionate partisans a chance to sit 
back and relax and enjoy the show 
without the distractions of the work- 
week. 

"Art showcases the best of what's 
new in smooth jazz, keeping our lis- 

teners informed and entertained. His 
unique presentation and long -term 
relationships with virtually all the 
artists make his interviews memora- 
ble. You feel like you know the art- 
ists a little better after listening to Art 
discuss their music with them. 

"The production values of the 
show have contributed a lot over the 
years, too, but the primary benefit is 

that Art Good's passion for the mu- 
sic is contagious and shines through 
in even. show." 

Jones Radio Networks 

SJ Format 

KMGQ /Santa Barbara, CA PD 
Mark DeAnda: "Among many 
other things, I admire Jones' vocal- 
programming philosophy, which 
follows my own - which is that, 
for the most part, familiarity 
breeds contempt in Smooth Jazz. 
Listeners come to this format be- 
cause it's unique, and when you 
play songs duplicated over two or 
three other formats, P1 TSL - the 
lifeblood of Smooth Jazz - drops 
drastically. 

"Jones plays familiar artists and 
sounds, like Stevie Wonder's 
'Creepin" single and Doobie Broth- 
ers album cuts, with little or no burn- 
out. Jones doesn't play it safe when 
it comes to adding new music or wait 
until a song is a proven hit. I also 
agree with Jones' philosophy that 
there shouldn't be more than four 
vocals per hour in standard, non -hol- 
iday clocks. 

"Jones' clocks are flexible enough 
to avoid the sterility that comes with 
many satellite formats. The clocks are 
also designed so that 30- minute mu- 
sic sweeps are guaranteed virtually 
every hour of the day - an obvious 
benefit in this format. 

"Jones also solicits and incorpo- 
rates local input through its Online 
Music Panel, giving local audiences 
a say in the national programming 
process. JRN's jocks are profession- 
al, informative and the ultimate in 
smooth. Jones' Smooth Jazz OM, 
Steve Hibbard, is not only a talented 
industry veteran, but also a calming 
and secure presence who welcomes 

input and suggestions from his affil- 

iates." 

Legends Of Jazz 
With Ramsey Lewis 

(United Stations Radio 
Networks) 

WVMV /Detroit PD Tom Sleeker. 
"We run Ramsey Lewis Sundays 9- 

11pm -a great destination for peo- 
ple who like the legends and more 
traditional product. Listeners love it. 
It's usually one of the top -rated 
shows on Sunday night. It brings 
some new cume to the station. We get 
good listener feedback on Legends of 
Jazz and good ratings on Sunday 
nights." 

"Through 

QuietMusic's soft 

approach to 

weekend relaxation, 

I realized that I 

could actually 

forget the real 

world for a while." 
Shaun Holly 

QuietMusic 

( WestStar) 

KESZ, KNIX & KYOT /Phoenix PD 
Shaun Holly: "I discovered QuietMu- 
sic a number of years ago on KYOT, 

when, like other fast -paced 9- to-5'ers, 
I felt like I needed an escape from the 
weekday e- mails, voice mails and 
meetings. Through QuietMusic's soft 
approach to weekend relaxation, I re- 

alized that I could actually forget the 
real world for a while. Now, when I'm 
asked to re- evaluate weekend pro- 
gramming, I remember the impact 
QuietMusic had on me to this day, and 
I know that it will continue to have a 
place on my Smooth Jazz station." 

www.americanradiohistory.com

www.americanradiohistory.com


66 SMOOTH JAZZ TOP3O 
® September 17, 2004 

LAST MR 
WEEK W EK ARTIST TITLE LABELISI 

1 1 GEORGE BENSON Softly, As In A Morning Sunrise /GRP /VMGI 

2 © BONEY JAMES Here She Comes (WarnerBros.) 

4 0 GERALD ALBRIGHT To The Max (GRP/VMG) 

3 4 MICHAEL LINGTON Show Me (Rendezvous) 

5 5 MARC ANTOINE Mediterraneo (Rendezvous) 

6 0 DAVE KOZ All I See Is You (Capitol) 

7 7 ANITA BAKER You're My Everything (Blue Not e/EMC) 

11 O WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

8 9 JOYCE COOLING Expression Naradal 

13 CHRIS BOTTI Back Into My Heart (Columbia) 

10 11 PAUL TAYLOR Steppin' Out (Peak) 

12 a SEAL Love's Divine (Warner Bros.) 

15 a RICHARD ELLIOT Your Secret Love (GRP /VMG) 

14 0 PAUL JACKSON, JR. Welkin' (Blue Note /EMC) 

16 0 MARION MEADOWS Sweet Grapes (Heads Up) 

17 a NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

18 m TIM BOWMAN Summer Groove (liquid 8) 

19 a NICK COLIONNE It's Been Too Long (3 Keys Music) 

21 a KIM WATERS In Deep (Shanachie) 

20 a RAMSEY LEWIS TRIO The In Crowd (Narada) 

22 0 PATTI LABELLE New Day (DelSoul/IDJMG) 

23 SOUL BALLET Cream (215) 

25 a RENEE OLSTEAD A Love That Will Last (143 /Reprise) 

26 CD MINDI ABAIR Come As You Are (GRP /VMG) 

24 0 GLADYS KNIGHT fIEDESID ALEJANDRO Foelin' Good (Vacilan) (Pyramid) 

[Debut> a HALL & OATES Love TKO (U Watch) 

27 ® STEVE OLIVER Chips & Salsa (Koch) 

28 0 PETER WHITE How Does It Feel (Columbia) 

29 a PIECES OF A DREAM It's Go Time (Heads Up) 

30 0 CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 

TOTA'. I- TOTAL WEEKS ON TOTAL STATIONS 
P -AYS PLAYS AUDIENCE CHART ADDS 

856 -8 114749 16 3910 

843 +53 106265 14 3910 

773 +40 96158 18 3910 

769 -1 98321 23 3810 

712 20 87008 30 3510 

628 +2 75124 29 3810 

574 12 68843 11 3710 

517 +45 55285 13 3410 

473 15 58666 27 3710 

457 +30 63860 19 3810 

453 -25 65475 33 3810 

447 +19 37495 18 3010 

406 +37 50838 8 3413 

404 +21 45101 19 3310 

376 +12 35156 11 3010 

357 +9 39444 7 3210 

342 +11 32722 6 3312 

305 +14 46523 12 2911 

291 +41 21916 10 2711 

277 +7 40485 16 2410 

245 +5 20178 13 1710 

234 +8 41792 4 2615 

220 +26 18922 8 1811 

213 +29 35807 3 2616 

203 +2 9224 14 1510 

165 +88 14545 1 1311 

162 +10 7666 4 1511 

158 +18 27784 3 1712 

154 +27 15461 2 1410 

129 +12 4914 2 1110 

39 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week at 9/5.9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in 

plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Flour Persons 
times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission froni 
Arbitron Inc. (© 2004. Arbitron Inc.). © 2004, R &R. Inc. 

New &Active 
GREG ADAMS Firefly (215) 

Total Plays: 101, Total Stations: 11, Adds: 1 

EVERETTE HARP Can You Hear Me (A440) 

Total Plays: 77, Total Stations: 10, Adds: 1 

ALICIA KEYS If I Ain't Got You (J /RMG) 

Total Plays: 67, Total Stations: 5, Adds: 1 

RAFE GOMEZ Icy (Tommy Boy) 

Total Plays: 63, Total Stations: 7, Adds: 0 

CHUCK LOEB Bring It (Shanachie) 

Total Plays: 61, Total Stations: 6, Adds: 0 

DAVID LANZ Big Sur (Decca /ltniversall 

Total Plays: 57, Total Stations 9, Adds: 2 

ERIC DARIUS Night On The Town (HigherOctave /Naradal 

Total Plays: 56, Total Stations: 5, Adds: 0 

FOURPLAY Fields Of Gold (RCA Victor) 

Total Plays: 45, Total Stations: 8, Adds: 4 

DIDO White Flag /Arista /RMGJ 

Total Plays: 44, Total Stations: 4, Adds: 0 

POSITIVE FLOW The City Streets (Shanachie) 

Total Plays: 42, Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rradds.com 

POWERED 
bIEDIABASE 

ARTIST -. LE LABEL S/ ADDS 

MINDI ABAIR Come As You Are (GRP /VMG) 6 

SOUL BALLET Cream (215) 5 

DAVE KOZ Let It Free (Capitol) 5 

FOURPLAY Fields Of Gold (RCA Victor) 4 

FATTBURGER Work To Do (Shanachie) 4 

RICHARD ELLIOT Your Secret Love (GRP /VMG) 3 

GRADY NICHOLS Tuesday Morning (Compendia) 3 

Most 
Increased Plays 
ARTIST TITLE LIBELIS) 

TOTAL 
PLAY 

INCREASE 

HALL & OATES Love TKO (UWatch) +88 

BONEY JAMES Here She Comes (Warner Bros.) +53 

WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) +45 

KIM WATERS In Deep (Shanachie) +41 

GERALD ALBRIGHT To The Max /GRP /VMG) +40 

RICHARD ELLIOT Your Secret Love (GRP /VMG) +37 

FOURPLAY Fields Of Gold (RCA Victor) +37 

CHRIS BOTTI Back Into My Heart (Columbia) +30 

MINDI ABAIR Come As You Are (GRP /VMG) +29 

DAVE KOZ Let It Free (Capitol) +28 

Most 
Played Recurrents 
ARTIST __ _a5ELIS' 

TOTAL 
PLAYS 

EUGE GROOVE Livid Large (Narada) 391 

PAUL BROWN 2417 (GRP /VMG) 335 

DAN SIEGEL In Your Eyes (Native Language) 318 

DIANA KRALL Temptation (GRP/VMG) 302 

PETER WHITE Talkir Bout Love (Columbia) 266 

RICK BRAUN Daddy .0 (Warner Bros.) 263 

PRAFUL Sigh (Rendezvous) 258 

RICHARD SMITH Sing A Song (A440) 255 

STEVE COLE Everyday (Warner Bros.) 227 

HIL ST. SOUL For The Love Of You !Shanachiel 224 

NICK COLIONNE High Flyin' (3 Keys Music) 223 

L. VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGJ 221 

JAllMASTERS Puerto Banus (Trippin "N' Rhythm) 217 

B. CULBERTSON fIN. BROWN Come On Up (Warner Bros.) 216 

RICHARD ELLIOT Sly (GRP /VMG) 207 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

MANAGER'sMINUTE 
Your Free, Weekly E -Mail 

Study Summaries from BIA, Center for Media Research, E- Marketer, Interep, Katz, The Media Audit, NAB and more. 

Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund. Irwin Pollack, Walter Sabo and many others. 

Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others. 

Industry event calendar update 

If You've Got 60 Seconds, 
You'll Want To Read the R &R Manager's Minute! 

To subscribe, send your name, email and contact information to managersminute @radioandrecords.com 
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WEEK 

1 

2 

4 

3 

5 

9 

6 

8 

7 

10 

13 

11 

14 

12 

15 

16 

17 

25 

22 

18 

21 

23 

20 

(Debut> 

24 

28 

30 

(Debut> 

(Debut> 

IDebut> 

( SMOOTH JAZZ TOP 30 INDICATOR 67 

WEEK 

e September 17, 2004 

ARTIST TITLE LABEL :S 
TOTAL 
PLAYS 

. I - TOTAL 
PLAYS AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

Most Added 
www.rrindicator. corn 

1 BONEY JAMES Here She Comes (Warner Bros.) 219 .14 1151 13 1510 
ARTIST 

' ".. _ ADDS 

2 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 204 -7 978 15 1410 
DAVE KOZ Let It Free (Capitol) 7 0 WAYMAN TISDALE Ain't No Stoppin Us Now (Rendezvous) 179 +6 800 11 1410 FOURPLAY Fields Of Gold (RCA Victor) 4 

4 GERALD ALBRIGHT To The Max (GRP /VMG) 170 -26 609 18 1310 FATTBURGER Work To Do LShanachie) 4 

5 EVERETTE HARP Can You Hear Me (4440) 164 -6 783 14 1610 
EUGE GROOVE XXL (Narada) 

BLAKE AARON Infatuation (215/ 

3 

3 

ANITA BAKER You're My Everything (Blue Note /EMC) 159 +7 902 10 1410 

1 MICHAEL LINGTON Show Me (Rendezvous) 157 .3 480 21 1210 

8 STEVE OLIVER Chips & Salsa (Koch) 152 -2 737 8 1410 Most 
9 FOURPLAY Play Around It (RCA Victor) 150 .8 930 13 1210 Increased Plays 
10 KIM WATERS In Deep (Shanachie) 140 -7 741 13 1410 

TOTAL 
PLAY 

INCREASE 
RICHARD ELLIOT Your Secret Love (GRP /VMG) 138 +7 535 7 1110 

FOURPLAY Fields Of Gold (RCA Victor: +54 
12 TIM BOWMAN Summer Groove ( LiquidB) 132 3 479 5 1210 DAVE KOZ Let It Free (Capitol) +47 

NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 123 +1 466 7 1110 FATTBURGER Work To Do (Shanachie) +34 

14 RAMSEY LEWIS TRIO The In Crowd (Narada) 118 -16 439 14 1311 
BLAKE AARON Infatuation (215) +32 

ERIC ESSIX Sweet Tea (Essential) +28 
15 MARC ANTOINE Mediterraneo (Rendezvous) 111 -5 536 30 810 

JEFF KASHIWA Peace Of Mind (Native Language) +26 

16 DAVID BENOIT I RUSS FREEMAN Palmetto Park (Peak/Concord) 109 7 557 11 1110 RICHARD SMITH Whatz Up? (A440) +26 

17 JOYCE COOLING Expression (Narada) 103 -10 517 27 1210 A.J. Joy Ride (Integy) +25 

GRADY NICHOLS Tuesday Morning (Compendia) +23 0 SHADES OF SOUL fIJEFF LORBER WI CHRIS BOTTI Gazpacho (Narada) 102 +12 466 7 910 
HOUSE OF URBAN GROOVES The House Of... Theme (Peak) +23 

0 SOUL BALLET Cream 1215) 102 +1 385 5 1110 

20 CHRIS BOTTI Back Into My Heart /Columbia/ 102 7 528 20 1210 Most 
21 GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin' Good (Vacilon) (Pyramid) 100 -4 714 12 910 Played Recurrents 
22 MARION MEADOWS Sweet Grapes (Heads Up) 92 3 649 11 1010 TOTAL 

23 AL JARREAU Cold Duck (GRP/VMGI 92 -13 425 9 
ARTIST ABELISI 

1110 
PLAYS 

EUGE GROOVE Livin' Large (Narada) 81 
GRADY NICHOLS Tuesday Morning (Compendia) 89 +23 370 1 1012 

HIL ST. SOUL For The Love Of You (Shanachiel 74 

25 ERIC MARIENTHAL Secrets (Peak) 88 -5 495 9 810 PETE BELASCO Deeper (Compendia) 55 

RAFE GOMEZ Icy (Tommy Boy) 83 +1 260 2 1010 
PAUL BROWN 2417 (GRP /VMG) 55 

GRADY NICHOLS Allright (Compendia) 34 
MINDI ABAIR Come As You Are (GRP /VMG) 82 +3 258 2 1010 

ALKEMX Time To Lounge (Rendezvous) 33 

PAUL BROWN Moment By Moment IGRP/VMG) 81 +11 182 1 611 RICHARD SMITH Sing A Song (44401 30 

JAMES VARGAS Sitting Pretty (Trippin ''N' Rhythm) 80 +6 182 1 710 NAJEE Eye 2 Eye IN-Coded) 30 

NOVECENTO Easy Love (Favored Nations) 80 +4 300 1 710 
NICK COLIONNE High Flyin' 13 Keys Music) 

KIM WATERS The Ride ( Shanachie) 

29 

28 

17 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. RICHARD ELLIOT Sly (GRP /VMG) 26 

© 2004 Radio & Records. STEVE COLE Everyday (Warner Bros.) 26 

Reporters 
WZMR Alleen, !1 / 

%NM/Anchorage, AK 
ON/PD: Aaron Melinda, 
ha 4.00s 

WJZLAIIAnte GA' 
POMO 11.1, Kn:r. 
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40 Ma, 

KSMJRakersfield, CA' 
DM/PO: CAN To ,mMnl 
APO: ehe Honk 

911601 mAin 

WSMJ/Saltimore, MO' 
POMO I Sri Leigh 

WVSUrvninmgham. AL 
PO/MO. Mdyalrrsh 

BLAKE 

TowPUr 

4rM6 WI RAM Wmm6LO 

WNUAJChiceoo. IL' 
ON Bob aaNe 
PO: Mon Wan 
MD. Miami LaGrasse 

RYA 011001.1 

WNWV/Cleyeland, OH' 
hWPD: Banda NIMMe 

KSKX/COlorado Springs, CO. 
PO: Shoe Hibbard 
MD: Lande CON 

SION °LIAR 

WJUVCOIUmbus, OH 
PD /MD: Bill Harman 

KOMMDallas. TX' 
OM/PO: aeri JMmaon 
MO: Mark Saniwd 

MN. MIAM 

KJCD/Demer. CO' 
PO/MO : Michael Fenw 

WVMVNelroit, MI 
OIND: sew meow 
MO' Sandy Kovach 

/4.0.1A KEYS 

KEZLJFmsno. CA' 
OM: E. Currie Johnson 
MAO J. WaidMMlmar 
Ho MON 

WORR/Ft. Myers. FL' 
OM: Men Donad 

PO: Joe Tome, 
MD: rana Bachman 

SOM BALM 

WSBZ/Ft. Walton Beach. FL 
PO: MM Caner 
MD: Mare Samara 

II BOIA 
7 PALA mom 

w040.0 
°LWRewI 

WOTOMaromd, CT 
PRIMO: Sinai Slone 

11 10 ALiOniltrS1711041I 3111 eR f 
9MeNx 

MwPAm 
YJ 

Stations and tbeb adds listed alphabetically by market 

KIULNouslon, TX' 
PD: Maxine Todd 

APO/110: Greg Morgan 
DAN KO/ 

KPVUMouslon, TX 
PD/MD: Marla Peder 

DM RftL 
IU FUW GROOVE 

O DOC InMLL 

1eK 10 MIMI 
10 11011601 

WYJZAIdianapoNS, IN' 
OMPD: Can Frye 
10 MA 

UM/Jefferson City, MO 
MAID: DanTamer 

e 60MV JAWSewLAL 
(IMI e0l 

KOASAas Vegas. NV 
PO/NO: EM Fan 

o M eat 
WMf 013100 

KUAPAIKIe Rock, AR 
PO/MO: Misluel IMAM 

DAY( KOOq 
4 

..maYMULL 
3 GUM' MOWS 
e MRLOPS 

M1MTM 

KSBRJIdt AKgeNt, CA 
MVO: Tony Waeal 
M0: UM aasMW 

NOIIAI 
orwa 
MUMMY 

KTWWIOa AlqeNS. CA' 
PO: Pad OM/M6M 
APOJWD:SawW Pam! 

WJZIAouMsille, KY' 
POW: GM Wass 
*20: Non F/Itt 

SOUL SO-LOT 

WJZNIMemphls,TN' 
PDMO: Norm Miller 
MMKW 

Rn 
GROOVE 

WIVE/Miami, FL' 
0M: Rab Roberts 
MAID Aid MeMlllwl 

RexARpflLnl 

WJZIJ1AIImNkee, WI' 
ro:SbnMWkMM 
ND: SMas Soon 

{OARS a Mt 
1 1,111101 

IUZYMinneapolis, MN' 
PO: BN Wood 

M0: Maw Woll 
No AM 

KRVRnrlodesto, CA' 
OMMD: Doe/ WWII 
PO: Sim Wean 

iviirt IDRMRRP 

IMP NM° 
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Monitored Reporters 

56 Total Reporters 

39 Total Monitored 

17 Total Indicator 

Did Not Report, 
Playlist Frozen (3): 
DMX Jazz Vocal Blend/ 
Network 
WEAA/Baltimore. MD 
WJAB/Huntsville, AL 
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ROCK R &R September 17, 2004 

Rock Syndication In 2004 
Who's who in morning drive, and what's up with 
long -form shows? 

his week we turn our attention to the world of syn- 
dication in the Rock formats, from morning giants like 
Howard Stern and Bob & Tom to long- running pro- 
grams like RockLine, Loveline and hardDrive. Who 
runs these shows, and why? What are the advantages 
and disadvantages of syndication? 

The most interesting facet of the 
whole syndication process is how the 
pendulum has shifted from weekly 
programming to morning 
drive. In recent years the 
number of syndicated 
morning shows has sky- 
rocketed to the point that, 
in most competitive mar- 
kets, you'll find one or 
more major syndicated 
shows battling it out with 
the local morning teams. 

This onslaught of syn- 
dication begs the ques- 
tion, what is the best option for you 
in morning drive? Is keeping it live 
and local always better than featur- 
ing a strong syndicated morning 
talent? One thing remains certain: 
Today's technology and the global 
community it has spawned make 
syndicated shows much more per- 
sonal experiences for the listener 
than they've ever been before. 

Howard Vs. The World 

Syndicated morning radio begins 
and ends with Howard Stem. From 

his home base at WXRK /New York, 
Stem started the syndicated morning 
craze organically back in the late '80s 

with a handful of stations 
including WYSP /Phila- 
delphia and KLSX /Los 
Angeles Today Stem limed- 

casts to approximately 46 

affiliates, including nine 
Rock and Active Rock sta- 
tions, like KISW /Seattle; 
KUFO /Portland, OR; and 
WCCC /Hartford. 

While the power of 
Howard is obvious from a 

ratings standpoint, it's the intangibles 
he brings that make a PD comfortable 
giving up this valuable time slot. "I'm 
a firm believer in a live and local 
morning show - except for 
Howard," says WCCC PD Michael 
Picozzi. "At its worst, the Stem show 
is the most entertaining show on ra- 
dio, TV, cable, satellite, the Internet or 
even at a Dunkin' Donuts in the mom - 
ing. There is nothing else like him. 

"We keep our breaks from 
Howard as local as possible with 
traffic, weather, contests, promos - 

Michael Picozzi 

MANOR WITHIN EARSHOT Earshot vocalist Will Martin (1) offers 

pointers to WCCC /Hartford jock Stephen Wayne, host of the soon- to -be- 

syndicated Wayne Manor show. 

whatever there's time for. We treat 
Howard as if he's our morning man, 
as opposed to some stations that 
seem to treat his time like it was a 
different radio station." 

Stern's Loss, Lex 
& Terry's Gain 

While Picozzi remains bullish on 
Stern, it's weh documented that 
Stem's bout with the FCC earlier this 
year led to Clear Channel dropping 
his show from all of its stations and 
losing big in the ratings along the 
way. This has paved the way for 
shows like Lex & Terry to gain a few 
new stations. 

Lex & Terry are currently heard on 
22 stations from their home base of 

WFYV /Jacksonville, including Ac- 
tive Rocker WRQC /Ft. Myers. It's 
easy for WRQC PD Lance Hale to 
identify the advantages of running a 
syndicated morning show. "You get 
an established, developed product 
and don't have to worry about find- 
ing the right people and hoping that 
there is chemistry," he says. 

Hale also notes that you don't 
have to put all of the elements of a 
show together to try to see what 
sticks. "In our case, with Lex & Ter- 

ry, you get a show with a great and 
growing track record that's been at it 
for a few years and continues to grow 
and get better," he says. 

"Lex & Terry are still in their infant 
stage here at WRQC, after the exit of 
Bubba The Love Sponge earlier this 
year. I believe they're actually a better 
fit for the station than Bubba was, 
and I'm expecting big things from 
them in the fall." 

While Hale loves the content and 
chemistry an established syndicated 
morning show brings, he is also 
aware of the disadvantages. "Unfor- 
tunately, there's very little locality" 
he says. "It's harder to get your 
show out on the street in front of 
people, shaking hands and kissing 
babies. 

"We're actually starting to get 
more interactive with Lex & Terry in 
the fall. They have features we'll be 
contributing to, like their popular 
Drunk Bitch Friday, and we're plan- 
ning on bringing them in for a mar- 
ket visit as well." 

The Local Approach 
While Picozzi and Hale like their 

chances running with Stem and Lex 

& Terry, Jack Paper, PD of Clear 

Rock's Top Personalities 
And Programs 
The following is a list of the top syndicated morning shows 
and long -form syndicated programs based on their num- 
ber of affiliates. 

Morning Shows 
1. The Bob & Tom Show (Home base: WFBQ/Indianapolis): 140 

markets, including Atlanta, San Francisco, San Jose, Pittsburgh, St. 
Louis and Tampa. 

2. The John Boy & Billy Big Show (Home base: WRFX/Charlotte): 
More than 90 affiliate markets throughout the U.S. 

3. The Howard Stem Show (Home base: WXRK/New York): 46 
affiliates, primarily in major markets. 

4. Lex & Terry (Home base: WFYV /Jacksonville): 22 affiliates, 
primarily in markets in the Southeast. 

5. Mark & Brian (Home base: KLOS/Los Angeles): 13 affiliates, 
primarily in the Westem markets. 

6. Mancow (Home base: WKQX/Chicago): Eight markets, primarily 
in the Midwest. 

Rock Shows 
1. The House of Hair. Hosted by Dee Snider and featuring two 

hours of '80s hair bands and metal. Approximately 150 affiliates. 
2. hardDrive: Hosted by Lou Brutus and featuring two hours of new 

rock and new bands. One hundred and six affiliates. 

3. RockLine: Hosted by Bob Cobum, this weekly interview show is 

in its 23rd year. Approximately 100 affiliates. 

4. Loveline: Hosted by Adam Carolla and Dr. Drew Pinsky, this 
landmark daily two -hour talk show offers advice on all matters 
pertaining to sex and relationships. Approximately 90 affiliates. 

Channel's Active Rock KMRQ/ 
Modesto, CA prefers the local ap- 
proadt. "If you can get a good local 

morning show that has the potential 
and talent to really plug itself into 
your community and your listeners, 
you've got to take that any day of the 
week," he says. 

"I'm fortunate to run a 

morning show called The 

Front Row that is only on 
in Fresno and Modesto, so 
I still have pretty good ac- 
cess to them. I can still get 
them to do local promo- 
tions and events when 
needed, and that's price- 
less with a syndicated 
morning show." 

Paper echoes Hale's 
sentiments about the advantage a 
strong syndicated show may have in 
the area of content, noting, "The true 
positive to running a syndicated 
morning show is the availability of a 

strong product that you might not 
have in your local market. The nega- 
tive is running the risk of sounding 
'out of market' and alienating your 
listeners." 

he says. "We have a local connec- 
tion with Howard, as he was here in 
the early '80s, but outside of that we 
run Wayne Manor on Saturday nights. 

"It's a brand -new live show done 
out of our studios here in Hart- 
ford. It'll soon be syndicated nation- 
ally and over the Internet live with 

pictures, making it unique 
and the coolest" 

RockLine, with Bob 
Cobum, is one of the long- 
est- running syndicated 
shows on Rock radio, cel- 

ebrating its 23rd year on 
the air in nearly 100 mar- 
kets. The show runs an 
Active Rock version on 
Monday night and a Classic 
Rock edition on Wednes- 

day night. Loveline is another long - 
running syndicated show, airing on 
roughly 90 stations nationwide, 
about 25% of which have rock -based 
formats. 

The most successful syndicated 
rock show in terms of affiliates (it's 
running in over 150 markets) is The 

House of Hair, with former Twisted 
Sister frontman Dee Snider, which 
offers two hours of '80s metal at its 
finest. Another popular long -form 
rock show is hardDrive, hosted by 
Lou Brutus. This two-hour show fea- 
turing hot new rock by today's big- 
gest artists and baby bands runs in 

about 106 markets. 
With the likes of Stem and Bob & 

Tom in morning drive, heritage 
long -form programs like RockLine 
and Loveline and a great history of 
entertaining personalities and qual- 
ity programming, the Rock format 
continues to be a strong player in the 
syndication field and should be for 
years to come. 

Jack 

Long -Form Programming 
Morning show syndication may 

have taken off in the last 10 to 15 

years, but strong syndicated rock 
shows are still prevalent, if not plen- 
tiful. Paper airs two favorites, Rock - 

Line and hardDrive. "They are both 
great shows that really add some- 
thing to the station's success and di- 
versity," he says. 

Picozzi, however, is not a big fan 
of running syndicated programming 
outside of mornings. "WCCC is live 
and local with our music program- 
ming, and we like to brag about it," 

Paper 
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THIS 
WEEK 

ROCK TOP 30, 
TOTAL 
PLAYS 

+1- 
PLAYS 

TOTAL 
AUDIENCE 

IDO) 

WEEKS ON TOTAL STATIONS, 
CHART ADDS 

LAST 
WEEK 

® September 17, 2004 
ARTIST TITLE LABEL(S) 

1 THREE DAYS GRACE Just Like You (Jive /Zomba) 671 +11 33952 21 2911 

2 ALTER BRIDGE Open Your Eyes (Windup) 588 +13 23804 12 2710 

5 0 VELVET REVOLVER Fall To Pieces /RCA /RMG) 576 +69 26054 7 2811 

3 4 SHINEDOWN Simple Man (Atlantic) 547 -27 20309 14 2710 

4 5 VELVET REVOLVER Slither (RCA/RMG) 514 -5 28147 22 27/1 

6 Q LINKIN PARK Breaking The Habit (Warner Bros.) 507 +1 23115 13 2110 

8 7 JET RDllove, D.J. (Atlantic) 372 -26 13058 11 2310 

7 8 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 369 -39 21787 20 2310 

11 0 CROSSFADE Cold (Columbia) 351 +27 11686 19 2112 

12 0 BREAKING BENJAMIN So Cold (Hollywood) 339 +32 11212 15 1812 

10 11 SALIVA Survival Of The Sickest (ls /and /IOJMG) 314 -43 11687 13 20/1 

15 GODSMACI( fIDROPBOX Touche (Republic /Universab 312 +37 11863 8 25/1 

9 13 JET Cold Hard Bitch (At /antic) 311 -47 20489 32 2410 

14 GREEN DAY American Idiot (Reprise) 309 +23 14428 5 19/0 

13 ® PAPA ROACH Getting Away With Murder (Geffen) 300 +6 11135 9 1911 

17 KENNY WAYNE SHEPHERD Alive (Reprise) 267 +18 9777 4 2112 

18 SILVERTIDE Ain't Comin' Home (J /RMG) 266 +25 8865 5 2311 

19 CHEVELLE Vitamin R (Leading Us Along) (Epic) 256 +18 9379 6 1910 

16 19 SLIPKNOT Duality (Roadrunner //OJMGI 241 -33 9893 19 1511 

20 20 SEETHER fIAMY LEE Broken (Windup) 193 -25 11811 20 1110 

22 21 TESLA Words Can't Explain (Sanctuary /SRG) 173 -10 5046 10 1310 

21 22 VAN HALEN Up For Breakfast (Warner Bros.) 166 -21 4344 5 1610 

23 FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 159 +4 4013 9 1611 

24 A PERFECT CIRCLE Blue (Virgin) 136 +9 3850 4 1010 

25 25 KORN Word Up (Epic) 105 1 1491 2 1113 

(Debut> NICKELBACK Because Of You (Roadrunner /IDJMG) 103 +64 3478 1 2017 

!Debut> DROWNING POOL Love And War (Windup) 101 +26 1661 1 1311 

30 MEGA DETH Die Dead Enough (Sanctuary /SRG) 97 +10 1403 2 1110 

28 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 93 +3 2336 4 710 

- THORNLEY Easy Comes (Roadrunner /IDJMG) 84 +5 1741 2 1311 

30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to- 
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R &R, Inc. 

New &Active 
SWITCHFOOT Meant To Live (Red Ink /Columbia) 

Total Plays: 83, Total Stations: 3, Adds: 1 

SKINDRED Nobody (Lava) 

Total Plays: 51, Total Stations: 5, Adds: 0 

TANTRIC After We Go (Maverick/Reprise) 

Total Plays: 43, Total Stations: 3, Adds: 0 

SCORPIONS Love 'Em Or Leave 'Em (Sanctuary/SRG) 

Total Plays: 37, Total Stations: 3, Adds: 0 

SPIDERBAIT Black Betty (Independent) 

Total Plays: 35, Total Stations: 3, Adds: 1 

Reporters 

KIRR/Albuquerque. NM' rw, 
re s eoawa .m 
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PO PM Ma 
P O GM. 
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MPO Vow im 
APD Da WO 
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ld 

IM lane 
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PP kl - 
N O aPn. 
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PO Jon Pa, 
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WPXC/Cape Cod. MA 
Pro 

bows Nor nuat+M. 
S aRNff1QQE 
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C611.7 knin 

WEBN/Cincinnati, OH' 
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PO h 

Yoe 

KNCN/Corpus Christi, TX' 

WPM 1411e Maw. 

KLAO/El Paso, TX' _, ls . a fun 

PILLAR Bring Me Down (Flicker /EMI CMG /Virgin) 

Total Plays: 34, Total Stations: 5, Adds: 2 

DAMAGEPLAN Pride (flektre /Atlantic) 
Total Plays: 34, Total Stations: 5, Adds: 1 

BURDEN BROTHERS Shadow (Kirtland) 

Total Plays: 28, Total Stations: 5, Adds: 0 

INSTRUCTION Breakdown (Geflen) 

Total Plays: 17, Total Stations: 4, Adds: 2 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 

Total Plays: 16, Total Stations: 6, Adds: 3 

Songs ranked by total plays 
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Most Added® 
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POWERED 
MEDIABASE 

ARTIST TITLE LABEL(S) ADDS 

NICKELBACK Because Of You (RoadrunnerlIOJMG) 7 

COLLECTIVE SOUL Counting The Days (El Music Group) 7 

KORN Word Up (Epic) 3 

MARILYN MANSON Personal Jesus /Nothing //nterscopel 3 

KENNY WAYNE SHEPHERD Alive (Reprise) 2 

CROSSFADE Cold (Columbia) 2 

BREAKING BENJAMIN So Cold (Hollywood) 2 

PILLAR Bring Me Down (FlickerIEMI CMG /Virgin) 2 

INSTRUCTION Breakdown (Geffen) 2 

TESLA Into The Now (Sanctuary/SRG/ 2 

Most 
Increased Plays 
ARTIST TITLE LABELS) 

TOTAL 
PLAY 

INCREASE 

VELVET REVOLVER Fall To Pieces (RCA/RMGI +69 

NICKELBACK Because Of You (Roadrunner/IDJMG) +64 

GODSMACK IIDROPBOX Touche (Republic /Universal) +37 

BREAKING BENJAMIN So Cold (Hollywood) +32 

THREE DAYS GRACE II Hate) Everything About You (Jive /Zomba) +29 

CROSSFADE Cold (Columbia) +27 

DROWNING POOL Love And War (Windup) +26 

SILVERTIDE Ain't Comm rí Home /J /RMGI +25 

GREEN DAY American Idiot (Reprise) +23 

TANTRIC Hero (Maverick/Reprise) +21 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

AUDIOSLAVE I Am The Highway (InterscopelEpic) 239 

NICKELBACK Figured You Out (Roadrunne, /IDJMG) 207 

THREE DAYS GRACE (I Hate) Everything About You (Jive/Zomba) 204 

SHINEDOWN 45 (Atlantic) 198 

LINKIN PARK Lying From You (Warner Bros.) 178 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 169 

TRAPT Headstrong (Warner Bros.) 162 

JET Are You Gonna Be My Girl (Atlantic) 162 

AUDIOSLAVE Show Me How To Live (lnterscope/Epic) 135 

GOOSMACK Be-Align (Republic /Universal) 134 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

Stations and their adds listed alphabetically by market 

KFZX-0dessa, TX 

KCLB/Palm Springs. CA á 
WWCT/Peoria. IL 

WMMR/Philadelphia, PA' 
Vh64 PO BM 

On Du OM. 

KDKB/Phoenix, AZ' 

KUFO/Podland, OR' 
APOM Dan 

WHEB/Ponsmouth, NH' 
MVO Ahlüeres 
'PO Ono Dr Ganef 

WHJY/Providence, RI' 

WBBB/Raleigh, NC' s 
rREmtw 

KCAL/Riverside. CA' 
PO 

AMMO 
a,. Mew 

WROV,lroanoke, VA' 

ww.oir .r.,,. 

WXRX,Rocklord. IL 

A. 

KRXO/Sacmmento. CA' 

KBER/Salt Lake City, UR' 

poem 

KSRX/San Antonio, TX' 
ace arm s 

Ava.Fx 

KOMW ,evanaw 

KZOZ/San Luis Obispo, CA rroawarr 

KTUX/Shreveport. LA' 

WKLT/Traverse City, MI 
KAM ,enP. 

KMOD/Tulsa, OK' 

KRTO/rulsa, OK' 

.1OroOVc.: 

KBRO/WacO, TX 
P.M ind111ghla 

KBZS/Wichita Falls, TX 
An mwra 
MAO 

WWFX/Worcester, MA' 
DM a Bah Ares 
wo mage W. 

POWERED 
MEDIABASE 

'Monitored Reporters 

48 Total Reporters 

30 Total Monitored 

18 Total Indicator 

Did Not Report, Play! ist Frozen (3): 
WMTT /Elmira, NY 
WMZK/Wausau, WI 
WRVC /Huntington 
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-VAL 
PLAYS PLAYS 

TOTAL 
AUDIENCE 

lem 

WEEKSCN 
CHART 

TOTAL STATIONS 
ADCS Most Added® 

BREAKING BENJAMIN So Cold (Hollywood) 1818 -35 82976 21 6010 www.rradds.com 
LINKIN PARK Breaking The Habit (Warner Bros.) 1772 +23 86176 14 5810 

ARTIST TITLE LABEL(S) ADDS 

THREE DAYS GRACE Just Like You (Jive /Zomba) 1511 86 71740 24 5910 
SUBMERSED Hollow (Wind-up) 15 

PAPA ROACH Getting Away With Murder (Geffen) 1493 +17 74148 10 6010 SKILLET Open Wounds (Ardent /Lava) 13 

SALIVA Survival Of The Sickest (ls /and / /DJMG) 1448 -38 67765 14 6011 NICKELBACK Because Of You (Roadrunner /IDJMG) 10 

ALTER BRIDGE Open Your Eyes (Windup) 1424 16 68378 13 5910 
COLLECTIVE SOUL Counting The Days (E/ Music Group) 10 

MAGNA -El Down In It (Aezra) 8 
VELVET REVOLVER Fall To Pieces (RCA/HMG) 1382 +104 66339 8 6010 

SUM 41 Were All To Blame (Is /and /IDJMG) 7 

CROSSFADE Cold (Columbia) 1368 -17 65680 33 5810 LAMB OF GOD Laid To Rest (ProstheticlEpic) 6 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1273 +104 52524 7 6010 DONNAS Fall Behind Me (Lookout! /At /antic) 6 
SLIPKNOT Duality (Roadrunner / /DJMG) 1193 -78 57055 22 5710 Most 
FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 1161 +35 44601 15 5710 Increased Plays 
SHINEDOWN Simple Man (At /antic) 1108 174 43220 16 5210 

TOTAL 

GREEN DAY American Idiot (Reprise) 1101 +55 44251 6 5611 PLAY 

ARTIST -_. - . _- _ INCREASE 

GODSMACK fIDROPBOX Touche (Republic /Universal) 1051 +37 48787 9 5610 NICKELBACK Because Of You IRoadunnerl/DJMG) +170 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 932 +71 32255 16 5610 MARILYN MANSON Personal Jesus (Nothing //nterscope) +130 

VELVET REVOLVER Slither (RCA /RMG) 910 98 50844 23 5710 
CHEVELLE Vitamin R (Leading Us Along) (Epic) +104 

VELVET REVOLVER Fall To Pieces (RCA /RMG) +104 
A PERFECT CIRCLE Blue (Virgin) 838 +31 29090 7 5710 

KORN Word Up (Epic) +102 

KORN Word Up (Epic) 837 +102 28258 5 5212 KENNY WAYNE SHEPHERD Alive (Reprise) +90 

SILVERTIDE Ain't Comin' Home (J /RMGI 727 +88 28282 7 5514 SILVERTIDE Ain't Comin' Home (J /RMG) +88 

NONPOINT The Truth (Lava) 723 21 20525 13 5110 
USED Take It Away (Reprise) +83 

LOSTPROPHETS Wake Up (Make A Movel (Columbia) +71 
KENNY WAYNE SHEPHERD Alive (Reprise) 594 +90 27779 4 4612 

GREEN DAY American Idiot (Reprise) +55 

SKINDRED Nobody (Lava) 556 +16 13692 8 4911 

EARSHOT Wait (Warner Bros.) 520 -90 21868 20 3610 Most 
PILLAR Bring Me Down (flicker /EMI CMG /Virgin) 499 -46 12911 12 4011 Played Recurrents 
JET Rollover D.J. (At /antic) 483 179 19599 11 3810 TOTAL 

ARTIST T.TLE L7BEL/S. PLAYS 

THORNLEY Easy Comes (Roadrunner /IDJMG) 482 +19 13883 6 4312 SEETHER fIAMY LEE Broken (Wind-up) 534 

DROWNING POOL Love And War (Wind -up) 479 +36 12131 4 4514 EINKIN PARK Lying From You (Warner Bros.) 506 

DAMAGEPLAN Pride (Elektra /At /antic) 394 +42 10803 10 3312 
JET Cold Hard Bitch (Atlantic) 502 

NICKELBACK Figured You Out (Roadrunne //IDJMG) 495 
MARILYN MANSON Personal Jesus (Nothing // nterscope) 392 +130 11270 3 3514 

SHINEDOWN 45 (Atlantic) 464 

MEGADETH Die Dead Enough (Sanctuary/SRG) 392 +27 13582 7 3410 THREE DAYS GRACE 1I Hate) Everything About You (JivelZomba) 461 

HOOBASTANK Same Direction (Island /IDJMG) 363 99 17495 16 3210 GODSMACK Re-Align (Republic /Universal) 441 

HELMET See You Dead (/nterscopel 360 +9 8514 5 3911 
A PERFECT CIRCLE The Outsider (Virgin) 399 

TRAPT Headstrong (Warner Bros.) 373 
NICKELBACK Feelin' Way Too Damn Good (Roadrunner /IDJMG) 347 40 16080 20 3210 

AUDIOSLAVE Show Me How To Live Ilnterscope /Epici 364 

NICKELBACK Because Of You (Roadrunner /IDJMG) 328 +170 7681 2 43110 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 302 0 4793 11 2810 New &Active 
KILLSWITCH ENGAGE The End Of Heartache (Roadrunner /IDJMG) 290 -2 7259 5 2811 FALL AS WELL Lazy Eye (Universal) 

METALLICA Some Kind Of Monster (Elektra /Warner Bros.) 275 -178 12813 12 3910 Total Plays: 87, Total Stations: 11, Adds: 0 

12 STONES Far Away (Windup) 250 +10 4334 7 2712 
SKILLET Savior (Lava) 

Total Plays: 72, Total Stations: 6, Adds: 0 

MUSIC Freedom Fighters (Capitol) 226 +14 3159 3 2913 RAMMSTEIN Amerika (Republic /Universal) 

INSTRUCTION Breakdown (Geffen) 209 +5 4979 5 2412 Total Plays: 61, Total Stations: 6, Adds: 1 

COLLECTIVE SOUL Counting The Days (El Music Group) 
USED Take It Away (Reprise) 176 +83 2889 2 2014 

Total Plays: 40, Total Stations: 14, Adds: 10 

SPIDERBAIT Black Betty (Independent) 134 +39 4456 2 1012 MAGNA-FI Down In It (Aezra) 

SUM 41 Were All To Blame (Is /and /IDJMG) 133 +48 1932 1 1917 
Total Plays: 40, Total Stations: 13, Adds: 8 

INCUBUS Talk Shows On Mute (Epic) 
KILLERS Somebody Told Me ;Island /IDJMG) 126 +26 3702 2 410 Total Plays: 33, Total Stations: 9, Adds: 0 

BURDEN BROTHERS Shadow (Kirtland) 120 +21 1231 2 1511 LAMB OF GOD Laid To Rest (Prosthetic /Epic) 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /Interscope) 113 6 3878 4 210 
Total Plays: 27, Total Stations: 8, Adds: 6 

SKILLET Open Wounds (Ardent /Lava) 
TANTRIC Hero (Maverick /Reprise) 110 +8 5560 2 410 Total Plays: 19, Total Stations: 14, Adds: 13 

PUDDLE OF MUDD Spin You Around (Geffen) 109 -11 3115 16 1310 SUBMERSED Hollow (Wind-up) 

Total Plays: 11, Total Stations: 15, Adds: 15 
KILLRADIO Do You Know (Columbia) 101 +15 1100 2 1210 

DONNAS Fall Behind Me (Lookout! /At /antic) 

VAN HALEN Up For Breakfast (Warner Bros.) 100 .13 1486 4 1110 Total Plays: 11, Total Stations: 6, Adds: 6 

60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networis. Songs ranked by total plays for the airplay week 

of 9/5 -9/11. Bul ets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein will- permission from Arbitron Inc. (© 2004. Arbitron 

Inc.). © 2004. R &R, Inc. 

Detailed station playlists for all R &R 

reporters are available on the web at 
www.radioandrecords.com. 

Got Good Record Service? 
Get all the hits, for all the formats, every week for as little as S30 a month) 

HitDisc ° is the music service for over 3,000 radio stations, shouldn't it he yours? 

Call 012.406.6800 or e -mail HitDisc @TMCentury.com for details. 

flog CENTURY' 

CNR, AC, Urban. Country. Rock. Alternative. 

Latin . Christian. Smooth Jazz. Dance, Euro 

www.americanradiohistory.com

www.americanradiohistory.com


POWERED 
MEDIABASE 

ACT /VE ROCKE 
September 17, 2004 

RateTheMusicwciom 
FI M111111Fa 

America's Best Testing Active Rock Songs 
12 + For The Week Ending 9/17/04 

M M M 

Artist Title (I abel) TW LW Famil. Burn 18 -34 18 -24 25 -34 

BREAKING BENJAMIN So Cold (Hollywood) 4.42 4.30 92% 10% 4.38 4.57 4.16 

THREE DAYS GRACE Just Like You (JivelZombal 4.39 4.29 97% 24% 4.16 4.27 4.04 

CROSSFADE Cold (Columbia) 4.32 4.21 78% 13% 4.27 4.42 4.12 

LINKIN PARK Breaking The Habit (Warner Bros.) 4.30 4.24 99% 30% 4.09 4.28 3.88 

EARSHOT Wait (Warner Bros.) 4.26 4.22 74% 7% 4.27 4.40 4.13 

SLIPKNOT Duality (Roadrunner/ /DJMGJ 4.24 4.21 89% 15% 4.26 4.47 4.05 

PAPA ROACH Getting Away With Murder (Geffen) 4.22 4.17 85% 10% 4.06 4.33 3.73 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 4.14 4.09 87% 12% 3.98 4.31 3.64 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 4.02 3.99 69% 6% 3.90 4.14 3.65 

GODSMACK fIDROP60X Touche /Republic /Universal) 4.01 3.92 72% 10% 4.07 4.22 3.91 

VELVET REVOLVER Slither (RCA /RMG) 3.99 3.99 91% 29% 4.09 4.04 4.14 

KORN Word Up (Epic) 3.98 3.83 71% 9% 3.73 3.66 3.79 

DROWNING POOL Love And War (Windup) 3.96 47% 4% 3.98 4.19 3.76 

NONPOINT The Truth (lava) 3.96 3.95 46% 6% 3.73 4.03 3.39 

A PERFECT CIRCLE Blue (Virgin) 3.95 3.95 57% 9% 4.02 4.37 3.73 

PILLAR Bring Me Down (flicker /EM /CMG /VÜginl 3.89 3.97 44% 6% 3.72 4.07 3.36 

VELVET REVOLVER Fall To Pieces (RCA,'RMG) 3.88 3.88 75% 12% 3.85 3.65 4.04 

HOOBASTANK Same Direction (island / IDJMG) 3.87 3.89 87% 20% 3.79 3.93 3.65 

FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 3.82 3.73 57% 10% 3.54 3.68 3.41 

SALIVA Survival Of The Sickest (/s /and / DDJMG) 3.79 3.71 74% 17/p 3.77 3.88 3.66 

GREEN DAY American Idiot (Reprise) 3.72 3.70 81% 18% 3.30 3.27 3.33 

ALTER BRIDGE Open Your Eyes (Windup) 3.69 3.72 81% 21% 3.66 3.59 3.73 

SHINEDOWN Simple Man (Atlantic) 3.67 3.68 77% 23% 3.55 4.00 3.07 

NICKELBACK Feehn' Way Too... (Roadrunner/IDJMGI 3.66 3.58 91% 36 % 3.58 3.68 3.47 

METALLICA Some Kind 01 Monster (Elektra /Warner Bros.) 3.25 3.12 83% 30% 3.15 3.51 2.78 

Total sample size is 433 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5= like very 

much/. Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of 
respondents who said they are tired of hearing the song. Songs must have 40 °n familiarity toappear on surrey Samplecomposition is based 

on persons 12, Persons are screened via the Internet Once passed. they can take the music test based on the format /music preference. 
RateTheMusic com results are not meant to replace cahoot research. The results are intended to show opinions of participants on the the 

Internet only RateTheMusic is a registered trademark of RateTheMusic.com. The RIM system, is available far local radio stations by 

calling 818- 377 -5300. RateTheMusic. cor data is provided by Mediabase Research. a division of Premiere Radio Networks. 
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ROCK TOP 30 
CANADA 

LAST 
WEEK ARTIST 

TOTAL el- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1 1 KILLERS Somebody Told Me ( /stand //DJMG) 566 

2 2 LINKIN PARK Breaking The Habit (Warner Bros.) 468 

3 ©* TEA PARTY The Writings On The Wall (EM /Music Canada) 465 

5 0 ALTER BRIDGE Open Your Eyes (Windup) 

8 0 VELVET REVOLVER Fall To Pieces (RCA, /RMG) 

6 6 GREEN DAY American Idiot (Reprise) 

4 7 JET Rollover O.J. (At /antic) 

7 8 * MATTHEW GOOD BAND Alert Status Red (At /antic) 

11 0 * WAKING EYES Watch Your Money (Warner Bros.) 

9 10 FRANZ FERDINAND Take Me Out (Domino/Epic) 

10 11 SEETHER 11AMY LEE Broken (Wind-up) 

16 ®* BILLY TALENT River Below (Atlantic) 

18 ®* THORNLEY Come Again (Roadrunner //DJMG) 

13 14 * TREWS Tired Of Waiting (Sony Music Canada) 

15 0 TRAIN Ordinary (Columbia) 

12 16 * BRYAN ADAMS Open Road (Universal) 

19 e * TRAGICALLY HIP It Can't Be... (Zoe/Rounder) 

21 18 a STABILO Everybody (Virgin Music Canada) 

14 19 VELVET REVOLVER Slither (RCA /RMG) 

20 20 DASHBOARD... Vindicated (Vagrant /Jnterscopel 

27 ®* SUM 41 We're All To Blame (/s /and //DJMG) 

24 ® R.E.M. Leaving New York (Warner Bros.) 

25 ® PAPA ROACH Getting Away With Murder (Gellen) 

30 HOOBASTANK The Reason (island //DJMG) 

22 25 RUSH Summertime Blues /Anthem/At /antic) 

1oebnt> 

29 

¡Debut> 

(Debut> 

27 

439 

435 

416 

400 

359 

320 

315 

309 

266 

276 

275 

265 

251 

234 

216 

199 

182 

173 

168 

157 

140 

-13 

.30 

+2 

+12 

+105 

-11 

-35 

+54 

+16 

-12 

.16 

+33 

+51 

-3 

+11 

-31 

+9 

.2 

-78 

-39 

+29 

+12 

+2 

+6 

138 -34 

+2 

-8 

+19 

+51 

+1 

CHEVELLE Vitamin R !Leading Us Along) (Epic) 131 

GODSMACK fIDROPBOX Touche (Republic /Universal) 129 

BREAKING BENJAMIN So Cold (Hollywood) 124 

JIMMY EAT WORLD Pain (Interscope) 110 

HIVES Walk Idiot Walk (Interscopel 110 

15 

12 

7 

811 

811 

711 

8 511 

4 913 

6 411 

8 811 

18 711 

13 711 

11 611 

20 910 

13 1013 

4 813 

13 210 

7 611 

5 511 

4 512 

11 511 

22 710 

10 411 

2 611 

2 511 

2 512 

23 1610 

15 610 

1 311 

2 513 

1 311 

1 312 

6 111 

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 9/5 -9/11. Bullets appear on songs gaining plays or remaining 
flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs 
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially 
reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a 

\song. f Indicates Cancon. © 2004, R&R, Inc. 2 

Reporters 
Stations and their adds listed alphabetically by market 

KEYJIAbilene.TX 
DM James Cameron 
PO MO FnNPain 
APo Cw MCGuve 

WOBKIAlbarN, NY' 
POMO Dub Walker 

KZRK/AmarillD. TX 
PDMD ErcSlastev 

WWVA/Appleton, WI' 
POND Guy 

WCHZAuaausta. GA' 
DM Harley Drew 
POMO Chuck Williams 

KRABJBakerslield, CA' 
Po,MD Oami)rpaNs 

KRFRBakerslield, CA' 
MO ü New 

MY/Baltimore, MD' 
OM Kerry Madmeyer 
PO One Kt 
APOMD WtMecMan 

WCPRBiio,I. MS' 
0M. Jay Taylor 
PO. scot Fn, 
MD MACK Cry 

WKGBRionhamton, NY 
Olen Jim Free 
MONO Tim Boland 

WMFRmton, MA' 
Po Keen Wings 
MO Mtress Came 

WYBB/Chadestan. SC' 
OMM Mae Allen 

WRXRJChattanooga, TN' 
OM Kns wn Dde 
Po Boner 

MO opt 

WIIRthicago, IL' 
Po Bill Gambie 
APO Siese levy 
MD. James 0enoslp'. 

KRORttlim, CA 
0M Ro Woodward 
POND Dain Sandoval 

K1LOtolorado Springs. CO' 
OM Rich Havé 
Po Ross Ford 
APOMO 01i1 

KBBMtolumbia. MO 
DM Jack Lawson 
Po MD And senge 

WBZXtolumbus. OW 
PO WlFisn 
MIND RnnmMui':e 

KRPXICorpus Christi. TX' 
OMPO Son Hoi 
APO MO Dare ROC. 

KBPLDenver.CO' 
Po. Bob RiHUrds 
APoMO WilbeB 

KAZRDes Moines. IA' 
0M Jim Suueier 
Po Ryan Poma 
MO Andy Hall 

WRIF/Detmi. MI' 
OMPO Doug Polen. 

MOND Mark Pennington 

KRBRDuiNh 
PDMO Ray 'Crary Hay' Styles 
APO D Baw 

KNROFu ene. OR 
OM qua armson 
Po Al Soon 

WGBF,Ivansvílle, IN 
OM. Mike Sanders 
PO FDIR, 
APO NO Sbd Muck 

woo/ mt. MP 
OM Jay Patrick 
Po Brian Beddow 
/PTIND may lagne 

KRZR Tresno. CA' 
OMPO .E Curlis Johnson 
Am Don De La Cruz 
MO Mirri Radiant 

1. 

WBYNFI. Wayne, IN' 
PO Cindy Miler 

WRUFCainesville, FL' 
OMPO Many Guson 
APO. Monica Ru 
MD. Man lemon 

WKLOCrand Rapids, MI' 
OM Brem Albern 

PO Davin Amens 
MO. Spu0 

WZOPoGreen Bay, WI 
POND Roxanne Steele 

WXORCreenyille. NC' 
MID MO Man Lee 

WTPrlCreemille, 5C' 
OMPO. Mart Meen, 
MO. Smack Taylor 

MGM/Hagerstown 
OM. Arai Meander 
POMO Mae Holder 
APO: Slum Oren 

WOXAManisburg, PA' 
Po Claudine Deloremo 
MO Muon 

WCCCMaTDOm, CT' 
PO MORI Pitoni 
APO MD. Mke Kamtn 

WAMXMuminglon 
Po Paul Osiund 

WRTTMumsville, AL' 
OM. Rob Harder 
POND'. limbo Wood 

WRXW /Jada.on, MS' 
PD. Phil Conn 
APO: Big Johnson 
MD'. Bnd Stevens 

KORCMarsas City, MO' 
PR Bob Edwards 
APoMO,.Oase Fru 

KLFXKilleen. TX 
POMP. Bob Fonda 

WJXOAarlsieg, MI' 
Po Bob Olson 
MO Carolyn Done 

KOMPJLas Vegas, NV' 
Pt Jobe GnCin 
MO Big Many 

W%ZZLetinglon, KY' 
0M. Roben li:tlsey 
Po Jerome Fatter 
APO Twitch 
MD'. Sutler 

KIBZ&incoln. NE 

DM. Jim Steel 

PS Tim SMOan 
APOMD. Spero 

KOJELiRIe Rock. AR' 
DMPD. Ken Wail 
MO Many 

WTFXtouisville, KY' 
Po Muhael lee 
MO Irv. Webb 

KFMXtubbock. TX 
OMPO Wes Messmann 

WJJOMadisan, WI' 
PO Randa Mante 
APONO. Blake Pantin 

WGIRMandlester, NH 
MD. Jason 

_ 

JR- Russell 

KFROMccAllen, TX' 
PO Mee Duran 
MD Stacey Taylor 

KBREMerced. CA 
APO Miry Martinez 
MD Jason lacnanu 

WZTAMiami. FL' 
PO Troy Hanson 

MD Mae KAlabrew 

WLZRTIilwaukee. WI' 
PO Sean Mon 

MO. Manrynn Mee 

KXXRAMimeapolis, MN' 
OM. Dase Mminon 
PO Wade Litter 
WOMB Pablo 

KMRQiWOdesto, CA' 
OM. Max Miler 
POND Jack Pape, 

Matt Foley 

WRAT/Monmoulh, NJ' 
OMPD Carl Cran 

APoMD Robyn Lane 

WCLG/Momamown. WV 
OMPO. den NOler 
MD. Dave Murdock 

WXZOrMvrlle Beadl, SC 
PO MaM1 r Kinnry 
API MD Charley 

WNORNodolk, VA' 
PO Harvey Rouan 

,AMMO Tim Parker 

KATT,O dehoma City, OK' 
OMAD cr s Baker 
MO: Jake Daniell 

BIYYXaänama City. FL 
Po' Keen Allen 
APDMO Use Freak 

WTIWPensacola, FL' 
PO :Joel Sampson 
APDMO Mart Trie Shark 

WIXONeoda, IL 
OPA?LI' M,e Baton 

v--.KRiic 

wral 

WYSPRhiladelphia, PA' 
OMIT Tim Sabean 
Mo. Gil FLmrds 
MD Spike 

KUPO,FtloemK. AZ' 
PU JJJeMief 
MO LarryMcfeelie 

WXLP/Ouad Cities, M' 
OM Darren PM 
POND. Daselever+ 

NOOeno.NV' 
OM Jim TAIMellon 

POND Jaw Patterson 

WKOLSaginaw, Mr 
PO deny tannt 
APoMD Mason Lucas 

WZBH.Salisbury, MD 
OMPO' Sum Murphy 
AMMO. MAI Humer 

kucKA 

KISS/San Amonio, TX' 
PO. Kevin Valves 
MO: CJ. Cue 

I00Z4an Deggpo. CA' 
OM. Jim Mohr. 
PO MO Sunna Moran Brown 

KUROJSan Luis Obispo, CA 

Ca 6 M i rly Wmlord 

KXFX/Santa Rosa. CA' 
PO Don Hanson 
MD'. Todd Pyre 

OSWJSeattle. WA' 
PO: Dave RMIMrds 

AM. Ryan Castle 
Mt Ashley Hodson 

WHBZJSIkbabgan, Wl 
PO: 'Uwe -Mosrs 
ri 

MIKTM sota 

WRWVSomh Bend, IN 
OMPD'. Ron Stryker 

IOrro/Spokane, WR' 
PD,MOBe Bennett 

MOM MOO 

WL7X5 rirglield,IM' 
Po. Neal nsky 
MD Becky Ponolsky 

ICZRO/Springtield, MO 
OM. Brad Hansen 

PO Adam labroni Durres 

WAOXlacuse, NY' 
OM Tom Parlobell 

PO: Meus 
*PO,ND, Ryo 

WWOG/Syracuse. NY' 
OM Rich Lauber 

PO Scorch 
MO'. Son Dixon 

WXTB.Tampa. FL' 
OMPD Brae Haulm 
APOMD Brian Medlin 

KXRX/rri- Cities, WA 
PO Curl Cartier 
MO Scotty Steele 

KFMWWaledoo. IA 
OMM Michael Cross 

7: tfeaew MSeMW 

KICT/WChea. KS' 
OM Ron Eno Taylor 
MO'. RIO Thomas 

WBSX/Wilkes Barre, PA' 
0M Jules Riley 
Po [Mrs Boyd 
MO James McKay 

KATS/Yakima, WA 
OMM Ron Manis 

POWERED 

MEDIABASE 

*Monitored Reporters 

September 17, 2004 

88 Total Reporters 

60 Total Monitored 

28 Total Indicator 

www.americanradiohistory.com
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MAX TOLKOFF 
mtot koff@radioandrecords. com 

Got Game? 

ALTERNATIVE 

A format veteran taps in to a new audience 

Along time ago, at a convention far, far away, when 
the format was smaller, wackier, more daring and not 
as boring, Steve Masters, a panelist caught in a mean- 
dering, senseless session, suddenly leaped out of his 
chair and screamed, "This format is stale and boring! 
We need to fuck it up! We need to get retarded!" 

The slumbering crowd went nuts. 
And those were the days when Al- 
ternative panels were, in fact, 
crowded. Masters, who was MD of 
KIPS (Live 105) /San Francisco at the 
time, was permanently thrust into 
the national spotlight. Alas, the for- 
mat continued to get less "retarded," 
but the trade -off was that it got more 
popular. 

Masters spent more than 11 years 
as Live 105 MD, departing in 1994 

to see what the rest of the big, wide 
world had to offer. A couple of years 
ago Sean Demery, the current Live 
105 PD, brought Steve back to host 
the midday retro lunch show at the 
station, but that ended when Steve 
decided to concentrate full-time on 
other projects, including a syndicat- 
ed radio show, "GottGame," which 
is a two-minute weekly feature that 
covers the world of video games. It 
hits the target demo of this format 
right on the head, and Masters has 
the perfect voice and attitude for the 
show. 

Given the current high degree of 
difficulty in getting a syndicated 
show off the ground, especially 
when you're a one-man operation 
who has to write, voice and produce 
a show and then get stations around 
the country interested in running it, 
one wonders: Why? 

Steve is currently doing national 
promotion for Consolidated Con- 
ceptual Communications and Pro- 
motion. As we'll see in a moment, 
this is what pays the bills, since 
"GottGame," while building in af- 
filiates and popularity, is not quite 
in the black. Yet. I had a chat with 
Steve last week about his show for 
this special syndication issue of 
R &R. Read on. 

R &R: Describe the show for us. 

SM: It's a two-minute feature on 
what's hot in the world of video 
gaining. It's me talking to you about 
the hottest new games that are out. 
It's targeted to men 18-34, so I try to 
talk about the sports titles, the shoot- 
ers and the car -racing games - 

Steve Masters 

games that men 18-34 would be in- 
terested in playing. 

R &R: Why did you decide to do this? 

How did you come to say, "Hey, I think 
I need to do a syndicated radio show "? 

SM: I do national video-game 
promotion. A lot of the people read- 
ing your column know that I call 
radio stations occasionally for on-air 
giveaways of some of the great vid- 
eo games that are out. Through my 
affiliation with that and my love 
of broadcasting, one night 
it came to me in my sleep, 
as they say. I woke up in 
the middle of the night 
and said "You know 
what, I'm going to do a radio 
feature on video gaming." The next 
day I just started doing it. 

I wrote a piece, and I got some 
studio gear from my office so that 
when I'm playing a game I can 
record the sounds from it to give the 
listener a feel for what the game is 

like. While I'm describing the game, 
you're going to hear the sounds of 
the game. I also call the producers 
and stars of the games and get them 
on the feature. I really want to give 
the listener a feel for what it's like 
to play these games and why they're 
cool and why this game matters this 
week. 

R &R Having come from the Alter- 
native format, you thought it would be 

a natural fit, right? 
SM: Yeah, the video -gaming 

world has pretty much taken over a 
lot of people's entertainment time. 

A lot of people, they listen to the ra- 
dio in the car on the way home. 
When they get home from work, 
they're not necessarily watching 
prime -time television. 

Seventy percent of men are 
playing video games now, and the 
video -game industry generates 
more money than the music busi- 
ness and the movie business com- 
bined. Games are a huge part of 
people's lives now, and I think it's 
about time somebody did a radio 
feature on them. That's how it 
worked out. 

R &R How hard has it been to get the 

show out there? You started this as a 

one -man operation. Was thereany inter- 

est from big syndicators? 
SM: When I first started, every- 

body said I was crazy, of course. 
"You're nuts! "Alot of people didn't 
get it at first. 

R &R How did you get the ball roll - 

ingat radio stations? Who was your first 
station? 

SM: The first station was Live 105, 

because I was working there at the 
time, and Sean said, "Hey, that's 
pretty good. I'll put it on." From 
there it was KMBY /Monterey, 
where Kenny Allen started playing 
it. Then Mark Hamilton, up at 
KNRK /Portland, OR, loved it and 

R &R September 17, 2004 

"While I'm describing the game, you're going 

to hear the sounds of the game. I really want 

to give the listener a feel for what it's like to 

play these games and why they're cool and 

why this game matters this week." 

R &R You've actually transcended 
the Alternative format. 

SM: Alternative and Active Rock 
are our primary formats, but we 
have CHIC stations too. 

R &R So you're talking to stations, 
and they say, "I'd like to take the show, 

but I can't pay you." How do you get 

paid? 
SM: Right now I'm not making 

any money off it. Coming from the 
programming side of radio, I total- 
ly understand where PDs are. If you 
make the thing three minutes, 
they're going to say, "Oh, I can play 
a song. Forget it. I'd rather play a 

song." You make it one minute, and 
it sounds like a commercial. 

So I came up with a two-minute 
format simply because I can explain 
what's hot in the world of video 
gaming in that time and make it 
sound like a feature, but it doesn't 
come off sounding like an ad. You 

can only really talk about one game 
and describe it well in that time. I do 
the two-minute feature, and I give 
it out to stations for free. 

What we're looking to do even- 
tually is to have a national sponsor 
come in, so it's like, "Hey, it's Steve 
Masters for 'GottGame; presented 
by Mountain Dew. This week we're 
talking about blah blah blah." And 
then at the end I'd say, "Hey, when 
you're playing video games, reach 
for a Dew. Do the Dew. It's Steve 

Masters with 'GottGame.'" The 
sponsorship mention will 
be included as part of the 
copy. It'll never increase 
the length of the show. 

Stations are also allowed 
to find a local sponsor and keep 

all that money to themselves. At the 
beginning of the show I do a quick 
billboard and the show pauses for a 
quick second. That's where local sta- 
tions can put in their local avail or 
their local sponsorship. 

R &R: This seems like a natural for a 

product like Red Bull or Mountain 
Dew's AMP, those energy drinks. 

SM: I would like to see Mountain 
Dew, Pepsi, Coke - even Procter & 

Gamble. I heard they're trying to get 
their razors and deodorant products 
in front of men 18-34 through the 
video-game lifestyle. 

R &R: So now you've got over 100 

stations. At what point does this become 

difficult for you to do by yourself? 

SM: About a year ago, when we 
got up to about 25 stations, it was al- 
ready at a point where I needed to 
bring in an affiliate director. Her 

Gott Game 
started running it. Then it sort of 
snowballed. Dave Wellington at Ex- 

treme [KXTE /Las Vegas] got it on 
the air. He played it six times on the 
weekend. 

R&R So you were sending out demo 

discs to program directors? 
SM: I was doing that, and MP3s. 

I was pretending that the whole 
world was listening to it when I first 
started, and I was sending it out to 
everybody with whom I had rela- 
tionships. Whoever I talked to, I 

would say, "Hey I'm doing this two- 
minute feature. Check it out, check 
it out." Slowly, it evolved. 

We've been doing it for a year and 
a half now, and we're on 50 stations. 
We just picked up the Racing Rocks ka- 
ture, Riki Rachtman's show, which 
gives us another 50. So we're on over 
100 stations coast-to-coast now. 

name is Nazaneen. She calls all the 
radio stations all week, and she's 
really effective at getting through to 
people or leaving voice mail and let- 
ting people know that this feature 
exists. She organizes and makes sure 
that the radio affiliates are all kept 
up -to -date with the latest about 
what we're doing and that all their 
contact information is correct, so 
that when we send out the MP3 ev- 
ery week, it gets into the production 
in -boxes at the right stations. 

R &R: How do you see the show 
growing? 

"I try to talk about 

the sports titles, the 

shooters and the car - 

racing games - 
games that men 18- 

34 would be 

interested in 

playing." 

SM: In the plans we have, the 
next step would be to do one for 
Urban radio, and we're actually be- 
ginning some discussions with talent 
for that. That could be really, really 
huge. I can't disclose who it is right 
now, but it's a famous urban vocal- 
ist on Urban radio. Also, we're look- 
ing at doing a Spanish version, and 
we might even do one for Country 
as well. And Sports /Talk. We're 
looking at all those formats as po- 
tential growth areas for the "Gott- 
Game" feature. We'll create a for- 
mat- specific version of the show. 

R&R: What kind of advice would you 

give to fledgling syndication companies 

or people who want to start their own 
show and syndicate it? 

SM: It's the total cliche that you 
hear in Sports radio or that you hear 
coaches say or people at high school 
graduations: Find something you 
believe in, create it, and don't listen 
to all the negativity and people say- 
ing it will never work. Do it anyway, 
and if you believe in it and have a 
good product, at the end of the day 
it's going to be heard. It takes a lot 
of hard work, and you've just got to 
keep doing it. Just do it. 
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POWERED 
MEDIABASE 

ARTIST -!':: S 
TOTAL 
PLAYS 

1- 
PLAYS 

TOTAL 
AUDIENCE 

WEEKS ON 

CHART 

TOTAL STATIONS 
ADDS 

Most Added 
GREEN DAY American Idiot (Repose) 2437 +94 179171 6 7410 www.rradds. com 

LINKIN PARK Breaking The Habit (Warner Bros.) 2408 -49 171776 15 7110 ARTIST TITLE LABELS ADDS 

DONNAS Fall Behind Me (Lookout! /Atlantic) 23 
KILLERS Somebody Told Me (Is /and / /DAM 1851 +14 124733 19 6211 

USED Take It Away (Reprise) 12 

BREAKING BENJAMIN So Cold (Hollywood) 1839 +69 106515 20 6111 MODEST MOUSE Ocean Breathes Salty (Epic) 10 

THREE DAYS GRACE Just Like You (Jive /Zomba) 1819 -123 118306 24 6210 SUM 41 We're All To Blame (Island / IDJMG) 8 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 1659 +33 111306 7 6810 DOGS DIE IN HOT CARS I Love You 'Cause I Have To (1(2) 8 

JIMMY EAT WORLD Pain /lnterscope) 5 
SLIPKNOT Duality (Roadrunner /IOJMG) 1589 -78 88868 22 5410 

CAKE No Phone (Columbia/ 5 

FRANZ FERDINAND Take Me Out (Domino /Epic) 1578 -89 137092 21 6010 NICKELBACK Because Of You (Poadrunner /IDJMG) 5 

LOSTPROPHETS Wake Up (Make A Move) (Columbia) 1515 +40 68880 15 63)0 

PAPA ROACH Getting Away With Murder (Geffen) 1435 +58 68361 9 6210 Most 
VELVET REVOLVER Fall To Pieces (RCA /BMG) 1423 +88 104939 9 6712 Increased Plays 
JIMMY EAT WORLD Pain (lnterscope) 1372 +352 97146 3 69)5 TOTAL 

PLAY 

BEASTIE BOYS Triple Trouble (Capitol) 1223 -43 62700 11 6910 ARTIST ".: .AS_... NCREASE 

HOOBASTANK Same Direction (island /IOJMGI 1181 -69 58778 10 6411 JIMMY EAT WORLD Pain (lnterscope) +352 

CROSSFADE Cold (Columbia) 1099 +66 40825 17 4411 USED Take It Away (Reprise) +209 

DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope/ 1092 -71 73025 17 5010 
SUM 41 Were All To Blame (Islandl/DJMGI +161 

MODEST MOUSE Ocean Breathes Salty (Epic) +102 
COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 1057 +22 59605 12 6010 

AFI Head Like A Hole (Dream Works /lnterscope) +101 

MODEST MOUSE Float On (Epic) 1029 -6 106258 27 5510 GREEN DAY American Idiot (Reprise) +94 

YELLOWCARD Only One (Capitol) 1012 -9 49090 12 5510 SOCIAL DISTORTION Reach For The Sky (Time Bomb) +94 

TAKING BACK SUNDAY A Decade Under the Influence (Victory) 962 +15 55794 12 5310 
CAKE No Phone (Columbia) +93 

VELVET REVOLVER Fall To Pieces (RCA /RMG/ +88 
SEETHER fIAMY LEE Broken (Wind -up) 960 -95 64468 23 4210 EXPLOSION Here I Am (TarantA/a /Virgin/ +80 

A PERFECT CIRCLE Blue (Virgin) 855 +64 33989 7 4811 

ALTER BRIDGE Open Your Eyes (Windup) 808 -3 32364 11 3810 Most 
SNOW PATROL Run (A &M /Interscope) 765 +36 37122 8 4512 Played Recurrents 
KORN Word Up (Epic) 670 +30 46255 6 3912 TOTAL 

ARTIST __. PLAYS 
USED Take It Away (Reprise) 664 +209 38943 3 56112 

... _ 

VELVET REVOLVER Slither (RCA/RMG/ 945 
MODEST MOUSE Ocean Breathes Salty (Epic) 639 +102 38042 5 49110 

INCUBUS Talk Shows On Mute (Epic/ 712 

CAKE No Phone (Columbia) 634 +93 24991 3 4715 JET Cold Hard Bitch (Atlantic) 708 

SUM 41 Were All To Blame (lsland /IOJMG) 628 +161 43984 3 5118 LINKIN PARK Lying From You !Warner Bros.) 635 

SKINORED Nobody (Laval 610 +24 22605 7 4112 SHINEDOWN 45 (Atlantic) 629 

311 Love Song (Volcano /Zomba/ 627 
FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 538 +38 16896 10 2810 

SWITCHFOOT Meant To Live IRedlnk/Columbia) 578 

MUSE Hysteria (East West /WarnerBros.) 514 +55 17131 4 4012 BLINK-182 I Miss You (Geffen) 578 

GOOD CHARLOTTE Predictable (Epic) 481 +45 38419 3 2710 WHITE STRIPES Seven Nation Army (Third Man /V2) 552 

JET Rollover D.J. (Atlantic) 

SALIVA Survival Of The Sickest /lsland /IDJMG) 

471 

401 

.192 

-40 

25011 

15675 

11 

13 

4410 

2110 New &Active 
INTERPOL Slow Hands (Matador) 380 +31 35599 4 2512 PRESIDENTS OF THE UNITED STATES Some... (Independent) 

GODSMACKfIDROPBOX Touche (Republic /Universal) 359 -49 16215 9 2610 Total Plays: 187, Total Stations: 13, Adds: 0 

SOCIAL DISTORTION Reach For The Sky (Time Bomb) 342 +94 38830 2 2011 
STREETS Dry Your Eyes (Atlantic/ 
Total Plays: 187, Total Stations: 11, Adds: 1 

MARILYN MANSON Personal Jesus (Nothing /lnterscope) 325 +64 26469 2 2014 KEANE Somewhere Only We Know (Interscopel 

SHINEDOWN Simple Man (Atlantic) 306 +67 11626 2 1913 Total Plays: 183, Total Stations: 11, Adds: 0 

STROKES The End Has No End (RCA /RMG) 305 -66 10844 6 3110 
MORRISSEY First Of The Gang To Die (Sanctuary/SRG( 

Total Plays: 167, Total Stations: 12, Adds: 0 

NEW FOUND GLORY Failure's Not Flattering (What's Your Problem) (Geffen) 294 -14 9120 6 2610 RIDDLIN' KIDS Stop The World (Aware /Columbia) 

BEASTIE BOYS Ch Check It Out (Capitol) 272 -36 14497 20 2910 Total Plays: 150, Total Stations: 15, Adds: 1 

INSTRUCTION Breakdown (Geffen) 
SECRET MACHINES Nowhere Again (Reprise) 221 +41 8574 2 2112 Total Plays: 122, Total Stations: 8, Adds: 0 

DENVER HARBOR Picture Perfect Wannabe (Universal) 221 -4 3723 3 2311 BAD RELIGION Los Angeles Is Burning (Epitaph) 

AMBULANCE Primitive (The Way I Treat You...) (TVT) 219 +7 5860 3 1912 
Total Plays: 106, Total Stations: 8, Adds: 0 

12 STONES Far Away (Wind-up) 
EXPLOSION Here I Am (Tarantula /Virgin) 206 +80 7130 1 2313 Total Plays: 101, Total Stations: 11, Adds: 1 

MUSIC Freedom Fighters (Capitol) 205 -4 6121 1 2414 MY CHEMICAL ROMANCE I'm Not Okay II Promise) (Reprise) 

Total Plays: 100, Total Stations: 9, Adds: 2 
CURE AIt.End (Gellen) 200 +54 8497 1 1610 

NICKELBACK Because Of You (Roadrunner //DJMG) 
AUTHORITY ZERO Mexican Radio (Lava) 194 -15 6583 1 1610 Total Plays: 94, Total Stations: 15, Adds: 5 

75 Alternative reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No.20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting 
station. Songs unreported as ados do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays 

(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron 
Inc.). © 2004, R &R, Inc. 

CoYotfPRomoTìoNS.CoAtt + YOUR 1O6O = NUGE SAVNGS! 

Detailed station playlists for all R &R 
reporters are available on the web at 

www.radioandrecords.com. 

100% COTTON T-SHIRTS 1-4 COLORS - SAME LOW PRICE! 

288 576 1200 1512 2520 5040 
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01-8ieTheMusic.cvm 
rl M111111sL 

America's Best Testing Alternative Songs 12 + 
For The Week Ending 9/17/04 

Artist Title ILabel) TW 
Persons Men Women 

LW Familiarity Burn 18 -34 18 -34 18 -34 

TAKING BACK SUNDAY A Decade Under... (Victory) 

KILLERS Somebody Told Me (island /IOJMGI 

GREEN DAY American Idiot (Reprisal 

JIMMY EAT WORLD Pain (lnterscope) 

YELLOWCARD Only One (Capito /I 

BREAKING BENJAMIN So Cold (Hollywood) 

FRANZ FERDINAND Take Me Out (Domino /Epic) 

LOSTPROPHETS Wake Up (Make A Move) (Columbia/ 

COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 

STORY OF THE YEAR Anthem Of._ (Maverick /Reprise) 

A PERFECT CIRCLE Blue /Virgin/ 

DASHBOARD... Vindicated (Vagrant//nterscope) 

CHEVELLE Vitamin R (Leading Us Along) (Epic) 

MODEST MOUSE Float On (Epic) 

THREE DAYS GRACE Just Like You (Jive /Zombal 

CROSSFADE Cold (Columbia) 

HOOBASTANK Same Direction (Island //DJMG) 

VELVET REVOLVER Fall To Pieces (RCA /RMG) 

SEETHER f /AMY LEE Broken (Wind-up) 

PAPA ROACH Getting Away With Murder (Geffen/ 

LINKIN PARK Breaking The Habit (Warner Bros.) 

VELVET REVOLVER Slither (RCA /RMG) 

ALTER BRIDGE Open Your Eyes (Wind -up) 

JET Rollover O.J. (Atlantic) 

SLIPKNOT Duality (Roadrunner / /DJMG) 

KORN Word Up (Epic) 

HIVES Walk Idiot Walk ( /nterscope) 

SALIVA Survival Of The Sickest (Is /and / /DJMG) 

4.19 

4.17 

4.09 

4.09 

3.95 

3.92 

3.91 

3.90 

3.89 

3.87 

3.87 

3.96 

3.86 

3.84 

3.83 

3.83 

3.79 

3.75 

3.71 

3.71 

3.66 

3.66 

3.57 

3.52 

3.51 

3.46 

3.39 

3.30 

4.10 

4.15 

4.17 

3.88 

3.94 

3.82 

3.81 

3.78 

3.80 

3.61 

3.91 

3.70 

3.66 

3.80 

3.68 

3.70 

3.67 

3.53 

3.61 

3.71 

3.63 

3.54 

3.48 

3.46 

3.34 

3.30 

65% 

89% 

87% 

56% 

85% 

85% 

94% 

89% 

63% 

91% 

42% 

94% 

65% 

92% 

97% 

61% 

87% 

69% 

96% 

74% 

99% 

85% 

70% 

85% 

79% 

66% 

72% 

62% 

6% 

17% 

11% 

4% 

18% 

16% 

29% 

19% 

12% 

25% 

5% 

28% 

8% 

33% 

35% 

11% 

21% 

14% 

37% 

12% 

46% 

29% 

19% 

25% 

27% 

18% 

21% 

20% 

4.02 3.98 

4.15 4.08 

3.94 3.76 

3.97 4.04 

3.89 3.88 

3.83 3.87 

3.88 3.92 

3.85 3.81 

3.85 4.10 

3.75 3.69 

3.96 3.85 

3.76 3.83 

3.74 3.66 

3.94 3.88 

3.86 3.67 

3.68 3.71 

3.66 3.66 

3.66 3.59 

3.70 3.66 

3.60 3.48 

3.57 3.58 

3.60 3.51 

3.44 3.58 

3.50 3.45 

3.39 3.30 

3.48 3.37 

3.37 3.31 

3.20 3.16 

4.05 

4.20 

4.08 

3.91 

3.90 

3.80 

3.84 

3.89 

3.66 

3.79 

4.08 

3.71 

3.83 

3.98 

4.02 

3.65 

3.66 

3.73 

3.73 

3.72 

3.55 

3.70 

3.31 

3.55 

3.48 

3.57 

3.44 

3.24 

Total sample size is 415 respondents. Total average lavorability estimates are based on a scale of 1 -5. t 1= dislike very much, 5 = like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of respondents who said they 

are tired of hearing the song. Songs most have 40% familiarity to appear on survey. Sample composition is based on persons 12*. Persons are 

screened via the Internet. Once passed, they can take the music test based on the formab'music preference. RateTheMusic com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the the Internet only RateTheMusic is a registered trademark 

of RateTheMusic. corn. The RTM system, is available for local radio stations by calling 818- 377 -5300. RateTheMusic. com data is provided by 

Mediabase Research. a division o! Premiere Radio Networks. 

R &R September 17, 2004 

WHAT'S THE STORY? Story Of The Year had lots of fun on the Warped Tour this sum- 

mer. Then they went to visit WBRU /Providence, where everyone on the staff is forced to wear 

a red shirt - which is hard to see. because this photo is in black and white. Also. everyone 

but PD Seth Resler has one name. Seen here (I -r) are WBRU's Bender. Story Of The Year's Josh 

Willis, the station's Vixx, the band's Phil Sneed and the station's Lex and Resler. 

Was there ever any doubt that 
Green Day would go No. 1 ? ... 

"i However, lurking nearby. at No. 3, 
are The Killers. Oh. yes. They will 
kill too. They move 4 -3 this week ... 
Breaking Benjamin move 5 -4, right 
behind The Killers. This battle will be 
very interesting ... Chevelle move 8- 
6 ... Top 10 into the teens looks like 
this: Lostprophets, Papa Roach 
and Velvet Revolver all hold their 
positions, while the spins go up ... Jimmy Eat World go 21 -12 in one 
week ... Taking Back Sunday really start to take off. They fly 22 -20. 
It's far from over, and you need to watch this carefully ... A Perfect 
Circle move 24 -22 this week, and we just got word that APC will be 
releasing another full album this year. The album eMOTIVe is "a col- 
lection of songs about war, peace. love and greed," according to Vir- 
gin's Hilary Shaev. The first track will be delivered to radio next week, 
on Sept. 23. The album will be in stores Nov. 2 ... Keep Your Eye on 
the Ball: Snow Patrol, Skindred. Cake, Interpol, Ambulance, Mari- 
lyn Manson ... New to the Chart: The Explosion. The Cure ... Most 
Added: The Donnas, The Used, Modest Mouse. Sum 41. Dogs Die 
In Hot Cars, Jimmy Eat World. - Max TOlkofl, Alternative Editor 
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Reporters 
Stations and their adds listed alphabetically by market 

WHRVAIbany. NY' 
DM John Cooper 
Po: lise Mello 

SUM 4: 

KTZOIAIbuguergue. NM' 
PO atoe Bouhrsaa 
MO: Don Kelley 

1 DONNAS 
1 LISIO 

WNNX/Allanla. GA' 
OMIPO: Leslie Fnm 
MO Jas' Haman 

1 SNOW PATROL 
I DONNAS 

BUTCH WALKER 

WJSE/Allantic City. NJ' 
P0: Al Pannello 
APB: Soon Reilly 
M0. Steven Pappopart 

DOGS DIE IN HOT CARS 
RAZORLISHT 

SUBMERSED 

DONNAS 

KROX/Austin, TX' 
0M'. Jett Carrot 
PO: Melody Lee 
Mo' Toby A y an 

vol. 

WRAX/Bim,ingham, AL' 
PO Susan Groves 
MO'. Mart Lindsey 
No Adds 

ROXRBoise, ID' 
ON Ilan MGCOIIy 
Po Eric Krmemen 
M0: Jeremy Smith 

SLY J'. 
5O 

WBCNBoston. MA' 
Po Om wellington 
AMMO: Steven Strict 

HOOBASTANK 

ZACK DE LA ROCHA 

WEDGBullalo. NY' 
PO'. Lenny Mena 

DOGS Die IN HOT CARS 
ZACK DE LAROCHA 
SEVEN may THREE 

WBTZ/Budingten' 
0111/ PD: Mn Grim 
APDMO: Kevin Mm 

1 DONNAS 
BREAKING BENJAMIN 

WAVF /Charleston. SC' 
PO. One Raul 
MD: Solt Bee 
No Adds 

WENO/Charlone' 
OM: larvae LOçPO 

MO last .Daniel 
No Ad3 

WKOX/Chicago. IL' 
PO: Mike Stern 
APÒMD: Jaunt Jansen 

2 DONNAS 

WAOZ/Cincinnali, OH' 
POMO: Jett Nagel 
19 MARION MANSON 

WXTM/Cleveland, OH' 
PO: Kim Monroe 
APO. Dom Bardelle 
MO: Tim -Slats' 
C- A. < 

WAROCalumbia. SC' 
PD. Uave Stewart 
MO: Ilan Farra 

WWCD /Columhus, OH' 
OM Randy Malloy 
PO: Andy O 

Des MO Jack Delco 

DONNAS 

KDGE/Dallas, TX' 
PO'. Ovine Donerty 
APOAm: Man Ayo 

2 DROWNING POOL 
DONNAS 

WXEG/Dayytton. OH' 
ON. Torn rittora 
PA. Sr,,, Kramer 
co Boomer 
NEA, 

KTCLDenver. CD' 
Po Mite 0 Con nor 

APO. Rich Rub!, 
MO. 1111 Jord an 

.._ l.. 
CIMX/Oelnoil, MI' 
PO: Murray Bmothe. 
APO: Vince Cannon 
MD: Man Fndlin 

1 JET 

EARSHOT 

KHRO/EI Paso, TX' 
OM. Mlee Pans 
PO:Mo Jojo Gallia 
'A JIMMY EAT WORLD 
E MARILYN MANSON 
5 BOWLING EOR SOUP 

1 DONNAS 
NICKELPUSK 
DOGS CE In H00 CARS 
RIDDEN KIDS 

MA 0,0 Jacten 
AR 

No Adds 

KFRRIFresno, CA' 
PO: Chris Sgvirn 
MO: Rmrst 

MAROON 5 

WJBX/FI. Myers, FL' 
aMND: Join Rea 
APO: Fs Madrid 
MO. Jell Zeo 

SKINORED 
CAKE 

WXTW/Ft. Wayne, IN' 
OM' a Famed 
PO. Don Wahr 
APO:MallJmM. 
MD: Greg Travis 

5 EXPLOSION 
I DONNAS 

DOGS DIE na HOT CARS 

SUBMERSED 

WORD/Grand Rapids, MI' 
PD: Bobby Duncan 
MD: Kevin Censer 

3 MODEST MOUSE 
1 SNOW PATROL 

CAKE 

WXNRBreenville. NC' 
PO: Jell Caters 
APAMO: Charlie Shaw 

MODEST MOUSE 
USED 

WEER/Hagerstown 
DMPO. Dan Murnit 
No Adds 

KUCDIHnnolulu. HI' 
PO'. Jamie Ryan 

NYE: ,.AN 
MODES, MOUSE 

NA: 
MARILYN MANSON 
SAC 

XTBZJHOUaton, TX' 
FO Vince Richrn 
MO'. Don Janie 

.CHEMICAL ROMANCE 
T 

' 

EXPLOSION 

WRZXAndianapol is IN' 
PD: Scan Jameson 
MO: Michael Young 

1 DENVER HARBOR 

WPLNJacksonville, FL' 
0M- Gail AuslIn 
APDAID. Chad Chumley 

MODEST MOUSE 

WRZK/JOhnson City' 

KRBZ/Kansas City. MO' 
PO Greg Bergen 

APO: Lot, 
MO: Jason Ulaet 

t PJ HARVE' 
DONNAS 
SECRET MACHINES 

WNFZ/Xnoaville, TN' 
Po: Many Roei 

JIMMY EAT WORLD 

SUM 41 

KFTEltatlyette, LA' 
PA: Ben Petrie 
MD: Roper Pride 

t KORN 

CAKE 

SH NEC OWL 

IIXTE/Las Vegas. NV' 
PO: Chris Riplet 
MD: Carly Brown 

CRD SFADE 

AFI 

KR00/LOS Angeles, CA' 
PO Kevin Weatherly 
APO: Gene Sanaatoom 
MO Man Smith ^ 

PARS/Louisville, KY' 
PD'. Amu Fitzgerald 
NO: Davie Hill 

MODEST MOUSE 

USED 

WMAD/Madison, WI' 
OM: MIA. Ferris 
P0: Curtis Gems 

MY CHEMICAL ROMANCE 

DOGS DIE IN MOT CARS 

DONNAS 

WAIFS/Memphis, TN' 
PD: NO Cremmn 
MD: D: ney Nacre 

Adds 

WLUM/Mllwaukee, WI' 
PO. tommy Wilde 
MO: Kenny Neumann 

MODEST MOUSE 
SECRET MACHINES 

CAKE 

DONNAS 
MARILYN MANSON 

USED 

GREEN DAY 

WHTG/Menmuuth, NJ' 
PD: Mike Gavin 
APDMO: Brian Phillips 
10 SUM 41 

USED 
EXPLOSION 

KMBY/Manlerey, CA' 
PD/MD: Rem Allen 

9 DOGS DIE IN HOT CARS 

1 SUBMERSED 
1 DONNAS 

BURDEN BROTHERS 
SPARTA 

WBUZMuMIIIe. TN' 
DM: Man Pete* 
PAINS: wes aalend 

DONNAS 
NICKELBACK 
DOGS DIE IN HOT CARS 

KKNO/New Orleans. LA' 
OM. Tony Florentine 

Iç 

APO: Nick Rmiciaro 
e SHINEDOWN 
fi SUM 41 

5 DONNAS 
2 AMBULANCE 
1 CAKE 

WXRK/New Yod, NY' 
PO. Robert Cross 
MO. Mike Peer 
No Ass, 

WRRV/Newburgh, NY 
PD: Andrew Boris 

MODEST MOUSE 

DONNAS 
SIMPLE PLAN 

PD. N oele Diamond 
MD: Mike Powers 
No Adds 

KORX/Odessa. TX 
PO. Michael Todd 

MO: Ore 
24 CAKE 
17 BAD RELIGION 

17 KORN 
7 KEANE 

KHBLOklahoma City, OK' WDYLRicCmond, VA' KNDOrSeatIle. WA' KFMAnucsdn. AZ' 
OM: BAI Hurley PO. Mike Muryhy PD. Phil Mammy PD'. Man 511 
PD'. Jimmy Barred, 

Add, 
MO'. Dustin Matthews APO. Jim Keller 

`p ,- NASD 
SHIES 

APOM0 Stephen Callao 
NE Adds 

WJRR /Orlando. FL' LEGS KMYZ/Tulsa, OK' 
0M: Adam Cook PA. Lynn Darslaw 
PD: Pal Lynch WRXLJHichmond, VA' NO: Larbin Pierce 
APO: Rick Everett OM Bi11 Cahill KPNT,St. Louis. MO' to STONES 
XD: Brian [Memo PDMD. Casey tattiest! PD: Tommy Mattem MJSC 

4 USED 

2 JIMMY EAT WORLD 
5 USED 
4 SHINEDOWN 

MD: Jell Frisse 
1 DONNAS WPBZJW. Palm Beach, FL' 

3 A PERFECT CIRCLE AMBULANCE PD John 0 Connell 

WOCLJOHando. FL' 
MUSIC MD. Nil Rivers 

tE DROPKICK MURAMOS 

RD: BBobbRyp mon KCXX/fliverside, CA' 1 JIMMY EAT WORLD 

oWPO: Keel Claque WKRLJSyracuse, NY' DONNAS 
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4 AFI APOMD: im Hanle VELVET REVOLVER 
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WPLYIPhiladelphia, PA' ZACK DE LA ACCRA INTERPOL 
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M0: Dm Fein PO lisa Warden 
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USED KWODBacramento, CA' WXSR/Tallahassee, FL 

APO: Libby antensen 
MO: Pal Fenise 

SK110P ED OM: Curtiss Johnson 0M. Steve Cannon rin Adds 

KEOJ/Phoenis. AZ' 
OM. Lauri Havre 

PO: Ron Bum 
APO. Violet 
MD: Marto Collins 

'. OCT,';AS 

PO: Sale Flint 
MO. Mealhead 
MO MJ 

WWOCJWashington. DC' 
PO: Joe Bevilacqua 
MO: Domelle Flynn 

APO: Dead Air One M'USE SILVERTIDE 
MO'. Robin Nash SLM 
'.c ACAS 

KXRK/Sail Lake City. UT' WSUNITampa, FL' 
KZONIPhoenia. AZ' OM. Alan Hague OR Paul Cnano WSFM/Wilminglon. NC 

PO. Manion PO: Todd Note, Po $hark PD Brian Burns 
M0: Millie Lewis MO: Mie Fulkin MODEST'..-.,.. APO.MO: Mike Kennedy 

DOGS CIE IN HOT CARS 2 MODEST MOUSE MUSIC MJSE 
VELVET REVOLVER 

WXDX/PMaburfpph, PA' 
MUSE 

PD: Joie Motthitla 
MD: WNmla F. KBZTBan Diego, CA' 

5 SUM St PO: Gana Miches 
APO/11O: Nile Halloran 'Monitored Reporters 

WCYY/Portland, ME 
TO KILLERS 

J1IMY EAT s'!_ 
PA: Herb It 
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DENVER HARBOR 

CURE 
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PO. JIm Richards 
MD: Many WnnneY 
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DONNAS B KILLERS 

AMR/Portland, OR' 
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KITS/San Francisco. CA' 
PO. Sean Demery 

September 17, 2004 
APP. Jaime Cooley 
NT Adds 

APOMO. Aaron Aselsen 

83 Total Reporters 
WBRU/Providence, RI' 
PD Seth Resler 
MO. Andy Yen 

EAds 
KCNL/San Jose. CA' 
POINS' John Alles 75 Total Monitored 

KRZO/Reno, NV' 
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OM. Rob Brooks KJEEJSarda Barbara, CA 
PD. Jeremy smnn 

APDMD. Mal Diablo 
MO: Dan Henault 
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FAINT DONNAS 
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JOHN SCHOENBERGER 
jschoenberger@radioandrecords. com 

Music To Make 
Us Think 
Keb' Mo' reminds us of the power of music 

Most of us became familiar with Keb' Mo' - Kevin 
Moore - through his self -titled debut release, back in 
1994. But Moore had been kicking around the music 
business for quite some time before that. Since '94 he 
has released seven albums, including his latest, Peace 
... Back by Popular Demand. 

In addition, Moore has contributed 
to a number of other projects, includ- 
ing soundtracks, compilations and 
tributes. He has also served as a guest 
on a number of other artists' albums 
and composed and produced music 
for television and films. 

Moore was also inti- 
mately involved with the 
PBS series Martin Scorsese 

Presents the Blues, serving 
as a performer, producer 
and actor for the produc- 
tion and as host for the 13- 

part PRI Radio companion 
series, The Blares. 

His music is certainly 
deeply rooted in the blues, 
but he has never limited 
himself to that genre. As 
you'll read, Moore is a thoughtful and 
articulate man, and he feels strongly 
about the power of the music and the 
message on his latest project. 

After that, I kind of started all over 
again, and it was at that time that I 

really became interested in the blues. I 

guess what I needed to do was to pick 
one genre that excited me the most and 
focus on it. I put all my efforts in that 
direction, and that is what finally led 

to the deal with Okeh and 
Epic in 1993 and really got 
my career going in 1994, 
with my first album. 

As I look back on it, the 
years leading up to that were 
important forme. It took me 
awhile to figure out what I 

wanted to do and to discov- 
er what it is that I wanted to 
say. It was as much a life 

journey for me as it was a 

musical journey. 

R &R: What was the motivation to do 

the Peace project? 

KM: I went into it very reluctantly. As 

you know, I had put out Keep It Simple 

earlier this year, and I still felt a strong 
allegiance to that project. I had spent a 

lot of time doing that one and had even 
produced it myself. It had gotten great 
reviews, and in many ways it was the 
best album I had ever done. 

So, at first I felt a bit miffed that they 
were already moving on to something 
else concerning me. But after talking 
with my A &R guy, he told me that 
they'd like for me to consider doing a 

cover -type album on any concept or 
theme of my choosing. At first I didn't 
know how to take it, but then I began 
to look at it as an opportunity for me 
to try something different. 

R &R: Your general image these days 

Keb' 

R &R: Tell us a bit about your career. 

KM: I began performing in earnest 
when I was just 12 years old, and I was 
a regular live performer in that way 
until the age of 35. Basically, I was 
playing gigs. I loved being part of it. 
But I must say that I really had no di- 
rection and no particular focus in 
terms of any one genre of music. I 

tried to familiarize myself with as 
many styles as I could. It was really 
about making myself adaptable so I 

could keep playing. I started song - 
writing in the mid -'70s and did a 

record in 1980 with Casablanca, but 
that didn't pan out. 

Mo' 

"It actually began as an idea to collect and do 

protest songs -- mainly from the '60s - but 

as I got into it, the focus moved toward a more 

positive message concerning peace, love and 

understanding.''' 

TRIPLE A September 17, 2004 R&R 75 

is as a blues artist who has taken the 

genre's roots to heart. But, over the course 

of seven albums in the past decade, you 

have branched out into other, related styles 

as well. That comes across loud and clear 

on the new album. 

KM: This album is not so much 
about style as it is about a message. 
The title, Peace ... Back by Popular De- 

mand, pretty much says it all. It's not 

"I decided that, after 

Sept. 11, 2001, there 

was already enough 

anger going around, 

so I wanted to focus 

on something more 

healing and 

constructive." 

a political kind of record. It actually 
began as an idea to collect and do pro- 
test songs - mainly from the '60s.- 
but as I got into it, the focus moved 
toward a more positive message con- 
cerning peace, love and understand- 
ing. It's about humanity and love. 

I got to thinking about what we 
really need as a country right now. I 

thought about how everyone seems to 
be on one side of the fence or the oth- 
er, about how we seem to be at odds 
with so much of the world. I decided 
that, after Sept. 11, 2001, there was al- 
ready enough anger going around, so 
I wanted to focus on something more 
healing and constructive. 

I had already written a song called 
"Talk" with a friend of mine, Kevin 
So. We put it together right after the 
tragedy. He was stranded in L.A. for 
a few days, so he and some other folks 
were hanging around my house, and 
we started to write this song. We all 
knew, even then, that somehow war 
was going to come into the picture, 
and we wanted to get the thought out 
that maybe we ought to stop and 
think and try to understand before we 
took action in anger. 

That kind of set the tone for the rest 
of the songs that ended up on the 
record. I wanted to get away from the 

THE MIGHTY MAVIS STAPLES Mavis Staples recently did a 

special taping at the Museum of Television and Radio in New York City. 

Pictured here are (l -r) WFUV/New York MD Rita Houston, Alligator Records 

promo guy Tim Kolleth and Staples. 

idea of anger - the anger that was in 

our own country, as well as with our 
so -called enemies. I believe that they 
are our so- called enemies only be- 
cause we don't understand them - 
and they sure don't understand us. 

R &R: You had complete control of this 

project, didn't you? 
KM: Yes. I produced it and picked 

the players and songs and all of that. I 
had a month off the road from touring 
and had pretty much planned on tak- 
ing a rest, but when this thing came up, 
I got myself focused and jumped into 
it. I made the record and gave it to the 
label with the attitude of "Here it is. If 

you don't like it, too bad." But it turns 
out they were very excited about the 
concept, as well as the sound of it. 

R &R: How did the choice of songs 
come about? 

KM: I had a few tunes in mind, and 
I did some research to discover some 
others. Plus, the label made some sug- 
gestions, as well as friends. There are 
a couple of them that were basically 
new to me, and I imagine that a few 
that are familiar to me may be new to 
you. I had a couple of songs that I was 
really excited about doing, such as 
Lionel Richié s "Love Will Conquer 
All," but they didn't make the record 
because of time and budgetary con- 
straints. But, overall, I am pleased 
with the selections that made it on. 

I had never heard Nick Lowe's 
"(What So Funny 'Bout) Peace, Love 
and Understanding." That song, as 
you probably know, was recorded by 
Elvis Costello & The Attractions. It 
was really apropos for the record. The 
way I heard it was different from the 
original intent as an angry punk song, 
but I felt that the message could come 
across in a more positive way if it was 
arranged differently. 

"What's Happening Brother" is my 
favorite song from Marvin Gaye's 
boundary- breaking 1971 album 
What's Going On. That album, and es- 

pecially that song, is what connected 
me to him. It got my attention, espe- 
cially since I was of draft age at the 
time. 

John Lennon's "Imagine" hit home 
with me when I heard it all those years 
ago. It's a song that's perfect in the 
expression of its ideas and feelings. So 

many artists have covered it, but I 

didn't worry about whether the world 
needed another version of the song. I 

think the message is so profound, 
there should be more versions of it. 

Donny Hathaway's "Someday 
We'll All Be Free" was a very popular 
song in the neighborhood I grew up 
in in L.A. In terms of songwriting, 

playing, arranging and singing, Hath- 
away was considered a musical ge- 
nius, a phenomenon. My voice isn't 
anywhere near his, but I chose to in- 
clude this beautiful song because I 

wanted to bring it to more people. 
Most of the others, such as Dylan's 

"The Times They Are A-Changin'," 
Stephen Stills' "For What It's Worth" 
and The Youngbloods' "Get Together," 
are the kind of tunes that come easily 
to mind when you think of the theme 
of the project. These songs come from 
both sides of the fence. Some were 
more from the folk and rock side of 
things, and others have more to do 
with the civil rights struggle, which I 

could more closely relate to. 

R &R: How did you decide to arrange 
the songs? 

KM: I'd like to say there was some 
kind of grand plan, but a lot of it just 
came about as we were in the process. 
I certainly let each tune guide me to a 

certain extent, but I also had an over- 
all feeling that I wanted to emphasize 
the music a little less and prop up the 
message of the song more. It was all 

about the lyrics and the message for 
me, more than anything else. 

I had a core group of players who 
helped me out, including Jeff Parris on 
keys and Reggie McBride on bass, 
who are in my own band. We also had 
Paulinho Da Costa on percussion, 
Harvey Mason on drums, Paul Jack- 
son Jr. on guitar and Greg Phillinga- 
nes on organ. 

On "For What It's Worth," I want- 
ed someone like Mavis Staples to sing 
on it, but budgets and timing made 
that pretty much impossible. It just so 
happened that Nikka Costa was do- 
ing work in the same studio I was, and 
my girlfriend suggested I use her. It 
worked out great. 

The only other real guest, I'd say, is 

Mindi Abair, playing that cool sopra- 
no sax on "What's Happening Broth- 
er." I would have liked to have had 
more guests, but it didn't fit into the 
game plan for this project. 

R &R: When all is said and done, are 

you happy with horn the album came out? 
KM: Yes, I am happy. I think it has 

a message that we can never get 
enough of. It's strange how a situation 
that seemed a bit off to me at first has 
turned out to be something 1 am very 
satisfied with. In fact, I cherish that I 

had the opportunity to throw some- 
thing out there that may get people 
thinking. I believe that people on the 
left and the right have more in com- 
mon than not. We have way more rea- 
sons to come together than we have 
to split apart. 
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LAST 
WEEK 

THIS 
WEEK ARTIST TITLE LABELIS) 

TTAL 
PLAYS 

.1- 
PLAYS 

TOTAL 
AUDIENCE 

(00) 

WEEKS ON TOTAL STATIONS( 
CHART ADDS 

1 R.E.M. Leaving New York (Warner Bros.) 540 +62 27316 4 2510 

2 fl BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 433 +1 19002 10 2210 

4 JOHN MELLENCAMP Walk Tall (Island //DJMG) 387 +66 22274 4 1810 

3 4 FINGER ELEVEN One Thing (Windup) 320 -15 19824 12 1210 

5 © RACHAEL YAMAGATA Worn Me Down (RCA Victor) 298 +22 11357 13 2010 

6 Q JAMIE CULLUM All At Sea (Verve /Universal) 277 +3 9693 15 1911 

10 Q FINN BROTHERS Won't Give In (Nettwerk) 263 +5 12604 9 2010 

14 Q SCISSOR SISTERS Take Your Mama (Universal) 262 +23 10397 11 1410 

7 9 NORAH JONES What Am I To You? (Blue Note /EMC) 262 -9 15526 18 2010 

11 JOHN FOGERTY Deja Vu All Over Again) (Dream Works /Geffen) 260 +7 14538 6 1810 

16 CARBON LEAF Life Less Ordinary (Vanguard) 247 +37 10016 5 1611 

15 ® MAROON 5 She Will Be Loved (Dctone /J /RMG) 233 +15 9412 5 BIO 

13 13 MINDY SMITH Come To Jesus (Vanguard) 233 -11 13978 26 2110 

9 14 COUNTING CROWS Accidentally In Love (DreamWorks /Geffen) 231 -28 14936 20 2010 

8 15 BODEANS If It Makes You (Zoe /Rounder) 230 -31 11383 16 1810 

19 0 CROSBY & NASH Lay Me Down (Sanctuary /SRG) 226 +25 10469 8 1610 

12 17 MODEST MOUSE Float On (Epic) 223 22 11128 13 1210 

17 0 OZOMATLI (Who Discovered) America? (Concord) 209 +3 9963 10 1611 

26 0 SNOW PATROL Run (A &M /lnterscope) 190 +46 7647 2 1610 

20 m KEANE Somewhere Only We Know (lnterscope) 185 +25 6543 3 1711 

23 CAKE No Fhone (Columbia) 176 +26 9598 2 1210 

22 CHRISTINE MCVIE Friend (Koch) 171 +15 6872 5 1310 

21 THRILLS Not For All The Love In The World (Virgin) 164 +6 4953 4 1510 

25 311 Love Song (Volcano /Zomba) 151 +5 6963 17 710 

24 25 FIVE FOR FIGHTING The Devil In The Wishing Well (Jane Says) (Aware /Columbia) 143 -3 4092 3 1110 

28 SARAH MCLACHLAN World On Fire (Arista /RMG) 142 +15 6160 2 911 

18 27 PHISH ThE Connection (Atlantic) 133 .71 6273 16 1310 

27 28 GOMEZ Ncthing Is Wrong (Hut /Virgin) 132 5 6294 5 810 

'Debut> CHARLIE MARS Gather The Horses (V2) 129 +8 2615 1 1110 

'Debut> MARK KNOPFLER Boom, Like That (Warner Bros.) 124 +67 9479 1 1819 

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations plating a song. Total Audience equals Average Quarter Hour Persons times number 
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004. 
Arbitron Inc.). iD 2004. R &R. Inc. 

New & Active 
STEVE EARLE The Revolution Starts Now (ESquared /Artemis) 

Total Plays: 124, Total Stations: 13, Adds: 0 

SIMPLE KID Staring At The Sun (lector) 

Total Plays: 119, Total Stations: 12, Adds: 0 

K.D. LANG Helpless (Nonesuch) 

Total Plays: 118, Total Stations: 14, Adds: 0 

NEVILLE BROTHERS Ball Of Confusion (Back Porch /Narada) 

Total Plays: 114, Total Stations: 11, Adds: 2 

ELVIS COSTELLO Monkey To Man (Lost Highway) 

Total Plays: 111, Total Stations: 12, Adds:4 

INDIGO GIRLS Fill It Up Agair (Epic) 

Total Plays: 100, Total Statiors: 10, Adds: 0 

RAY LAMONTAGNE Trouble rRCA /RMG) 

Total Plays: 99, Total Stations 13, Adds: 4 

JOHN MAYER Come Back To Bed (Aware /Columbia) 

Total Plays: 93, Total Stations: 7, Adds: 0 

KILLERS Somebody Told Me ('sland / /DJMG) 

Total Plays: 91, Total Stations 4, Adds: 1 

HOWIE DAY Collide (Epic) 

Total Plays: 89, Total Stations 5, Adds: 0 

Songs ranked by total plays 

Most Added 

POWERED 
ilEDIABASE 

www.rradds. corn 
ARTIST TITLE UBEL(S: ADDS 

MARK KNOPFLER Boom, Like That (Warner Bros.) 9 

RAY LAMONTAGNE Trouble (RCA /RMG) 4 

ELVIS COSTELLO Monkey To Man (Lost Highway) 4 

JOSEPH ARTHUR Can't Exist (Vector) 3 

KEB' MO' Get Together (Okeh /Epic) 3 

NEVILLE BROTHERS Ball Of Confusion (Back Porch /Narada) 2 

TOOTS AND THE MAYTALS WI E. CLAPTON Pressure Drop (V2) 2 

PAUL WESTERBERG As Far As I Know (Vagrant) 2 

KEATON SIMONS Currently (Maverick /Reprise) 2 

Most 
Increased Plays 

ARTIST ' _. r_. 

ELVIS COSTELLO Monkey To Man (Lost Highway) 

MARK KNOPFLER Boom, Like That (Warner Bros.) 

JOHN MELLENCAMP Walk Tall (/s/and/LLUMG) 

R.E.M. Leaving New York (Warner Bros.) 

SNOW PATROL Run (A &M /lnterscope) 

CARBON LEAF Life Less Ordinary (Vanguard) 

CAKE No Phone (Columbia) 

KEANE Somewhere Only We Know (/nterscope) 

CROSBY & NASH Lay Me Down (Sanctuary/SRG) 

Most 
Played Recurrents 

TOTAL 
PLAY 

INCREASE 

+75 

+67 

+66 

+62 

+46 

+37 

+26 

+25 

+25 

ARTIST TITLE LABELS 
TOTAL 
PLAYS 

LOS LONELY BOYS Heaven (01/Epic) 231 

O. FRANKENREITER 11J. JOHNSON Free (Bnushfire /Universal) 160 

DAVE MATTHEWS Oh (RCA /BMG) 160 

NORAH JONES Sunrise (Blue Note /EMC) 155 

LENNY KRAVITZ Where Are We Runnin'? (Virgin) 139 

JET Are You Gonna Be My Girl (Atlantic) 112 

WHEAT I Met A Girl (Aware /Columbia) 105 

DAMIEN RICE Cannonball (Vector /Warner Bros.) 102 

SARAH MCLACHLAN Fallen (Arista/HMG) 102 

COLDPLAY Clocks (Capitol) 97 

Detailed station playlists for all R &R 

reporters are available on the web at 

www.radioandrecords.com. 

HER N EiBME 
11 

n E 4 

R &R Triple A: CD BDS AAA: Debut 20* 

DD 

KFOG KMTT KTCZ WBOS WXPN WGVX WXRV KRPI(add) 
WRLT WNCS WZEW WDET WFPK KZPL WFUV WMMM 

KWMT WOK! 

Sa es: 

WMVY WRNX WEHM WDOD WYEP & more 

Over 12,000 scanned this week...110,000 scanned so far 

www.keane.com 
MANAGEMENT: ADAM TUDHOPE 

PRODUCED by ANDY GREEN and KEANE 

Over 1.2 million sold internationally!! 

airs 9/21, 9/22 & 9/23 Shows selling out!! 
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TOTAL 

AUDIENCE 

M) 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADOS Most Added 

/ 
e September 17, 2004 

ARTIST TITLE LABELS/ 
TOTAL 
PLAYS 

I- 
PLAYS 

R.E.M. Leaving New York (Warner Bros.) 513 +53 5416 3 3310 www.rrindica tor. corn 

FINN BROTHERS Won't Give In (Nettwerk) 462 +13 5704 8 2810 
ARTIST TITLE LABEL(SI ADDS 

MARK KNOPFLER Boom, Like That (Warner Bros.) 19 

BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 445 +15 5587 10 2610 ELVIS COSTELLO Monkey To Man (Lost Highway) 13 

JOHN MELLENCAMP Walk Tall (island / /DJMG) 398 +55 3016 4 2311 JOSEPH ARTHUR Can't Exist (Vector) 8 

CROSBY & NASH Lay Me Down (Sanctuary /SRG) 352 18 3874 9 2910 
JIM WHITE fIAIMEE MANN Static On The Radio (bake Bop/V2) 5 

KASEY CHAMBERS Stronger (Warner Bros.) 5 

JOHN FOGERTY Deja Vu All Over Again) (Dream Works / Gellen) 334 +42 4307 7 2310 
RAY LAMONTAGNE Trouble (RCA /RMG) 4 

OLD 97'S New Kid (New West) 319 -36 3240 12 2310 NORAH JONES Those Sweet Words (Blue Note /EMC) 4 

RACHAEL YAMAGATA Worn Me Down (RCA Victor) 317 +1 3577 13 1910 GOVT MULE Slackjaw Jezebel (ATO /RCA /RMG) 3 

MICHAEL FRANTI Yes I Will (iMusic) 3 

CHRISTINEMCVIE Friend (Koch) 303 -4 2079 6 2210 
PAUL WESTERBERG As Far As I Know (Vagrant) 3 

STEVE EARLE The Revolution Starts Now (ESquarediArtemis) 295 +7 5222 4 2811 

GOMEZ Nothing Is Wrong (Hut /Virgin) 292 -4 2331 10 2210 Most 
JAMIE CULLUM All At Sea (Verve /Universal) 290 1 1934 19 1510 Increased Plays 

TOTAL 

KEANE Somewhere Only We Know (Interscope) 284 +36 4610 9 2310 PLAY 

ARTIST INCREASE 

K.D. LANG Helpless (Nonesuch) 271 +2 3833 7 2510 MARK KNOPFLER Boom, Like That (Warner Bros.) +87 

BODEANS If It Makes You (Zoe /Rounder) 251 -14 1208 15 1610 ELVIS COSTELLO Monkey To Man (Lost Highway) +71 

OZOMATLI Who Discovered) America? (Concord) 240 -6 2395 15 1610 
RAY LAMONTAGNE Trouble (RCA /RMG) +66 

JOHN MELLENCAMP Walk Tall (/s /and /IOJMG) +55 
PHISH The Ccnnection (Atlantic) 229 -77 1498 16 1710 MADELEINE PEYROUX Don't Wait Too Long (Rounder) +55 

CARBON LEAF Life Less Ordinary (Vanguard) 226 +15 2101 8 1910 MINDY SMITH Fighting For It All (Vanguard) +54 

MODEST MOUSE Float On (Epic) 211 +10 850 8 1110 
R.E.M. Leaving New York (Warner Bros.) +53 

JOHN FOGERTY Deja Vu All Over Again) (Steam Works /Geffen) +42 
DONAVON FRANKENREITER It Don't Matter (Brushfire /Universal) 199 +11 1206 4 1410 

KEANE Somewhere Only We Know (/nterscope) +36 

SCISSOR SISTERS Take Your Mama (Universal) 193 +11 2236 9 1110 

RAY LAMONTAGNE Trouble (RCA /RMG) 192 +66 4080 1 2314 Syndicated 
ELVIS COSTELLO Monkey To Man (Lost Highway) 190 +71 3921 1 28113 Programming 
THRILLS Not For All The Love In The World (Virgin) 182 +13 3458 4 1712 

Added This Week 

MADELEINE PEYROUX Don't Wait Too Long (Rounder) 177 +55 3224 1 2112 World Cafe - Dan Reed 215 -898 -6677 
MARK KNOPFLER Boom, Like That (Warner Bros.) 169 +87 3289 1 30119 No adds 

NORAH JONES What Am I To You? (Blue Note /EMC) 154 -37 1199 18 1010 Acoustic Cafe - Rob Reinhart 734 -761 -2043 
LOW MILLIONS Eleanor (Manhattan /EMC) 149 +6 1230 2 1412 

COLVINISCRUGGS Single GirllMarried Girl 

WILCO I'm A Wheel (Nonesuch) 144 .7 1615 9 1211 DONOVAN Beat Cafe 

NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 143 +29 2237 1 1610 G. LOVE Back Of The Bus 

MAVIS STAPLES Step Into The Light 

35 Triple A reporters. Songs ranked by total plays tor the airplay week of Sunday 9/5 - Saturday 9/11. RAY CHARLES fIDIANA KRALL You Don't Know Me 

© 2004 Radio & Records. 
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0M'. Tammy Allen 
PO'. Dan Musnalko 
MD: Maggie Brennan 
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PO: Scott Mbough 
MD'. Keeler 

WDET /Detroit. MI 
Po JUL., Adams 
MD'. Manin Bandyke 
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OM. Ellen Planmann 
PO/MO: Kim Clark 
APD Martin Anderson 

Stations and their adds listed alphabetically by market 
WITS /Indianapolis, IN' 
PD. Brad Holt: 

MO: Laura Duncan 
001S. AND Hi MATTALS W ERIC CLAPICra 

RAT LO 
O0 O 

LAMONTAGNE 

KMTN /Jackson, WY 
OM Scoli Anderson 
POMO. Mark -Fish" Fishman 

iaeoìiLansas City. MO 
Po. Jon Han 
MD Byron Johnson 

KZPL/Kansas City. M0' 
0M: Nick McCabe 
PO'. Ted Edwards 
MD., Ryan -SIao "Morton 

WOKI/Knosville, TN' 
PO Jim kegler 

WFPK/Leu Oville, KY 
0M: Brian Conn 
APO/MD: Stacy Owen 

WMMM/Madison. WI' 
PO: Tom Teurer 
MO: Gabbyrrsons 

KTCZ/Minneapolis. MN' 
PO'. Lauren MacLeasn 
APD/MO.MINe Wall 

WGVX/Mfnneapolfs. MN' 
OM'. Dave Hamilton 
PD: Jen Collins 

WZEW/Mobile, AL' 
0M: Tlm Lamp 
PO 
MD: lee Mn KOnÍk 

WBJB/Monmoulh, NJ WXPN /Philadelphia, PA 
0M: Tom Brennan AMMO Dan Reed 
PO'. Rich Robinson PD' Bruce Warren 
APO'. Leo Taman 
MO: Jell Raspe 

KPIG.IMonlerey, CA 
OM Frank Caprista 
PO,M O lauraEllen Happer 
APO Aileen MaTNeary 

WRLT /Nashville, TN 
OM PO Dana Hau 
APD/MO. Rev. Keith Coes 

WEHM,Nassau. NY 
PD: Brian Cosgrove 
MD Lauren Slone 

DMX Folk Rock/Network 
0M: Leanne Flask 
MD: Dave Sloan 

9 
9 

ILVISCOSTELL 
° ' 

3 

O 

an JONES 
THRILLS 

Music Choice Aduli Alternative/Network 
PO' Llañé 

aGNt 

Sirius Spectrum/Network 
PO: Oar,/ S hoenwelter 

MD: Rid 
5 PATTI 

IS SinPtES 
5 MARK WOPFLER 
.5 BIGHEAD MOO MONSTERS 

A JAMIE DLL L 

XM Cale/Network 
PO: Bill Enns 
MD: Brian Chamberlain 

r 

2 Rut 
NN WAYN PNEPO 

A GIRL CALLED FOOT 
Room ROBERTSON 

TON 
GRAHAM TON BANC 

WFUV/New York, NY 
PO: Chuck Singleton 
MoJRita ARTHUR 

NMILO 
TOM WATTS 
TOREN ANN 

WYEPBittsbur h, PA 
PO. Rosemary Wesen 
MD: Mike Smiler 

WCLZ/Portland. ME 
PD Herb Ivy 
MO'. Brian James 

KINK/Portland. OR' 
PD: Dennis Constantine 
MO. Kevin Welch 

WXRV/Porlsmoulh, NH' 
PD: Dana Marshall 

JOSEF, 
v- 

WDST/Poughkeepsie. NY 
PD Greg Gattine 
APO ,MORoger Menell 

KSOY/Rapid City, SD 
PO /TAD Chad Carlson 

KTHXBeno, NV' 
OM: Rob Brooks 
PO Harry Reynolds 

APD/MD: 
AOacd 

Herold 

SE Pi RATTPER et MP POTS Or Al 0.516.1A 

WOCM /Salisbury. MD 
PD: Joshua Clendaniel 
APO D. Deberaa Lee 

TO LOS LOLY 
COPELT I AL 

CON PARIS 
ROMJIE EARL 
Pf R CUE 
COMBIES 

T 

M 
DPNER,'SMCGiE 

LMCDONALD 
ADRIAN JAMES CUOCE 

GONE RISING 

5 AZTEC TWO STEP 

55 

BRAD 

5 JÓNx CALÉ 
"u MANN 

KENZ/Sa It Lake City. UT' 
OMPD Bose Jones 
MO. Nan Bushman 

KPRI /San Diego. CA' 
POMO: Dona SAaieb 

KFOG/San Francisco. CA' 
PD One Benson 
APO,MO. Haley Jones 

KBACISanla Fe, NM 
P0. Ira Gordon 

KTAO /Santa Fe, NM 
OM'. Mitch Miller 
PO. Brad Hockmeyer 
MD; Paddy Mac 

KRSH/Santa Rosa. CA' 
OM /PO: Dean Kaltar) 

I 1105 COSTELLO 
IL IR 

r RÉAIU 
TOP 

N SIMCNS 
JOSEPH ARTHUR 

WWVV /Savannah, GA 
OMPO. Bore Neumann 
APD: Gene Murrell 

KMTTBeatlle. WA' 
0M PO Chris Mays 
APO MD. Shawn Slewarl 

WRNX/Springtield. MA' 
PD 
APO ?DonOae MOOrhouse 
MO Lesa Witnanee 

KCLC /SI. Louis, MO 
PO. Rich Reignard 
MD'. Ervin Williams 

KWMTnucson, AZ' 
OMPO. Tim Richards 
MO. Blake Rogers 

WUIN/VJilmington. NC 
P Mark Keefe 
MO: Jerry Gerard 

daA 

RASETr CHASM RRSSEMU 

JOSEPH 0R11UR 
JOHN 

SIMS 'Miliñ 
P 

'Monitored Reporters 

60 Total Reporters 

25 Total Monitored 

35 Total Indicator 

POWERED 
11EDIIHISE 

J 

www.americanradiohistory.com

www.americanradiohistory.com


78 R &R September 17, 2004 -J . TRIPLE 

With 

Alex Cortright 
PD. WRNR /Baltimore 

Have 18 years really come and 
gone since Bruce Hornsby exploded 
on the scene with his socially aware, 
platinum- tinted hit, "The Way It Is "? 
Though the calendar pages keep fall- 
ing off, there is a timeless quality 
about Hornsby's music and his new 
album, Halcyon Days - which is kind 
of ironic, because this Virginian has 
never sounded so contemporary. 
Sting and Eric Clapton lend a hand on 

Gonna Be Some Changes Made," and the song 
sounds terrific on WRNR /Baltimore. It's fresh and invit- 
ing and features a satisfying hum -along melody. "What 
the Hell Happened" is a smart carnival romp that Randy 
Newman could've written. "Heir Gordon" has a similarly 
buoyant feel and finds Hornsby stretching out a little to 
give the song a cool stride -piano resolve. "Candy Moun- 
tain Run" feels like a modern gospel tune, but Hornsby 

slyly uses the image of candy to remind us that life is now, and that 
the sweetness of the moment should not be lost to vague notions of 
a perfect tomorrow. Hornsby loves to play - and plays very well - and that's been clear for years. But he exhibits self -discipline on 
Halcyon Days that intentionally puts the focus of the music on the song 
first and the musicianship second. That's a bold move for a player 
who's expected to jam at length. But, poking a little fun at himself, 
Hornsby says it all: "Can't keep doing what I've been doing /Gonna be 
some changes made." 

n the monitored chart this week 
R.E.M. set a record for this year 

with the most spins, coming in with a to- 
tal of 540. The previous record for the 
year, 526, was held by Norah Jones' 
"Sunrise" ... There are several other 
projects showing strength and staying 
power, including Bruce Hornsby. John 
Mellencamp, Rachael Yamagata. 
Jamie Cullum. The Finn Brothers, 
John Fogerty. Crosby & Nash and Ozomatli ... Scissor Sisters are 
now top 10 at 8*, with Carbon Leaf and Maroon 5 knocking on the door 
at 11' and 12 *, respectively ... Also showing growth are Snow Patrol, 
Keane. Cake. Christine McVie and The Thrills ... Charlie Mars and 
Mark Knopfler debut ... R.E.M are also No. 1 on the Indicator chart, 
with Fogerty and Steve Earle now in the top 10 at 6" and 10`, respec- 
tively ... In the Most Added category, Mark Knopfler comes in on top, 
with 28 new adds (that brings the total to 48). Elvis Costello also had 
a strong official first week, adding another 17 stations to bring his sup- 
port up to 40 total. Other big gainers include Donovan Frankenreiter 
and Low Millions ... Ray LaMontange. Madeleine Peyroux and The 
Neville Brothers debut ... Joseph Arthur. Jim White featuring Aimee 
Mann. Paul Westerberg and Keaton Simons also have a good show- 
ing their first week ... The new Norah Jones and Kasey Chambers 
see five before- the -box adds each. - John Schoenberger, Triple A Editor 

OF THE WEEK 

ARTIST: Crosby & Nash 

LABEL: Sanctuary/SRG 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

If you are around my age - early 50s - 
David Crosby and Graham Nash have 

been part of your life for a very long time. 
One forms many of his or her life -long 
bonds with ideas and experiences as a 
teen, and certainly for our generation mu- 
sic was an integral part of that process. A 
major part of my musical education was 
the British Invasion, including acts such 
as The Beatles, Dave Clark Five, Chad & 

Jeremy, The Kinks, The Animals, The 
Zombies and, of course, The Hollies (which 
included Nash). 

Soon the California music scene began 
to take hold, and acts such as Janis Joplin, 
The Doors. Jefferson Airplane, The Ma- 
mas And The Papas and The Byrds (which 
included Crosby) had an impact on me. 

That places Nash and Crosby at the core 
of my formative years, and they have re- 
mained part of my life and your lives ever 
since. In addition to their amazing success 
and influence on a generation of music 
fans and fellow musicians as part of 
Crosby, Stills & Nash, David Crosby and 
Graham Nash have been active as a duo 
and as solo artists for decades. 

Their 1972 collaboration - which began 
shortly after the breakup of CS &N - was 
called Graham Nash & David Crosby, and 
it spawned several hits. In 1975 they re- 
leased a followup studio effort called Wind 
on the Water and a live outing, and the fol- 
lowing year brought us the beautiful Whis- 
tling Down the Wire. 

Since then Crosby and Nash have done 
several solo projects. toured with Stills - 
and sometimes Neil Young - and have 
stayed active in others areas. Crosby is in 
a band with his son, James Raymond, 
called CPR. He has also won praise and 

acclaim for Stand and Be Counted, a book 
and television program documenting the 
activism and social awareness of contem- 
porary artists. Meanwhile, Nash has been 
become an avid photographer and a digi- 
tal- imaging pioneer. His book Eye to Eye: 
Photographs By Graham Nash was re- 
cently published. 

Now, nearly three decades after enter- 
ing the studio as a duo. David Crosby and 
Graham Nash have captured the magic all 
over again. Produced by Russ Kunkel and 
his son Nathaniel, Crosby & Nash boasts 
such impressive players as Dean Parks 
(guitar), Leland Sklar (bass) and Russ 
Kunkel (drums). In addition, Raymond 
plays the keys. and the other member of 
CPR. Jeff Pevar, adds his skills on guitar 
to the mix. 

With songs written or co- written by 
nearly all involved, the result is a double 
album of 20 thought -provoking, lyrically 
descriptive and melodically beautiful 
songs covering subjects from the personal 
to the global. 

"It was really strange and really won- 
derful that it was so easy," says Nash. "It 
felt like we'd just carried on where we'd 
left off 28 years ago. The musicians we 
worked with were completely amazing, 
and they shortened the distance between 
our minds and the music." 

So many of the songs on Crosby & Nash 
are worthy of attention. but the highlights 
include "Lay Me Down" "Half Your An- 
gels," "They Want It All," "Milky Way To- 
night" and "Shining on Your Dreams " 
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ARTIST TITLE L43EL SS 

THIS WEEK 
PLAYS 

STEVE EARLE The Revolution Starts Now (ESquared /Artemis[ 606 

VARIOUS ARTISTS Por Vida: A Tribute To The Songs... (Or) 526 

VARIOUS ARTISTS Touch My Heart... (Sugar Hill) 497 

K. KANE & K. WELCH You Can't... (Compass /Dead Reckoning) 482 

JUNIOR BROWN Down Home Chrome (Telare) 476 

NOTORIOUS CHERRY BOMBS The Notorious._ (Universal South) 455 

TODD SNIDER East Nashville Skyline (Oh Boy 453 

TIFT MERRITT Tambourine (Lost Highway, 399 

VARIOUS ARTISTS The Unbroken Circle (Dua /tone) 363 

DAVE ALVIN Ashgrove (YepRoc) 334 

VARIOUS ARTISTS Beautiful Dreamer... (American Roots) 325 

CRICKETS & THEIR BUDDIES The Crickets... (Sovereign Artists) 316 

BILLY JOE SHAVER Billy And The Kid ICompadie) 306 

NITTY GRITTY DIRT BAND Welcome To Woody Creek (Ara/tone) 292 

ELEVEN HUNDRED SPRINGS Bandwagon (Palo Dural 288 

DALE WATSON Dreamland (Kochi 277 

DWIGHT YOAKAM Dwight's Used Records (Koch) 270 

PAUL THORN Are You With Me? (Back PorchiNarada) 269 

OLD 97S Drag It Up (New West) 267 

CHARLIE ROBISON Good Times Amharic( 255 

MAVIS STAPLES Have A Little Faith (Alligator) 249 

LORETTA LYNN Van Lear Rose (lnterscopei 247 

DRIVE BY TRUCKERS The Dirty South (New West) 244 

OTIS GIBBS One Day Our Whispers (Benchmark) 219 

KATE CAMPBELL The Portable Kate Campbell (Compadre) 199 

BURRITO DELUXE The Whole Enchilada (Luna Chiral 196 

JAMES TALLEY Journey (Cimarron) 185 

MELBOYS the Melroys (95 North) 182 

KASEY CHAMBERS Wayward Angel (Warner Bros.) 181 

TRES CHICAS Sweetwater (Yep Roc) 178 

/- CUMLATIVE 
PLAYS PLAYS 

+5 3247 

-23 3903 

+18 2695 

-21 5241 

+44 1550 

-47 5394 

-45 4717 

+7 1717 

-15 1710 

.52 6456 

+16 1645 

3 2635 

17 1936 

+47 986 

+4 1430 

.4 6658 

.57 4998 

.4 1956 

.66 3081 

+99 530 

-5 1208 

-19 11848 

+22 975 

-12 2046 

-6 1048 

+29 677 

-25 2590 

+6 1313 

+165 197 

-14 2260 

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated 
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. 

For more information please visit www.americanamusic.org. 
© 2004 Americana Music Association. 

Americana Spot light 
by John Schoenberger 
Artist: Charlie Robison 

Label: Dualtone 
Many successful and influential singer- songwriters have migrated 

to the musical mecca of Austin, and many have helped define the sound 

of that community, but there is a certain quality to a born -and -bred 

Texas artist that can't be assimilated. Charlie Robison is a prime example. 

Born in Houston and raised on a ranch in Bandera, he absorbed local 

honky -tonk as well as the blues, Tex -Mex and other locally popular 
genres. He's also been a fan of artists ranging from Black Sabbath to 

Gram Parsons to Bruce Springsteen. By age 15 he was an active member 
of the Austin music scene and enjoyed stints with several local bands. 

After contributing to albums by Alejandro Escovedo and Kelly Willis, he decided to step out on his 

own. Since then he's had a handful of studio albums and a couple of live outings, and now Robison 

returns with Good Times. As the title suggests, many of the songs in this set are upbeat, life - 

affirming or just plain fun. But there is also a more reflective and mature side to Robison that we are 

just beginning to discover. Check out the title track, "New Year's Day," "Love Means Never Having to 

Say You're Hungry," "Photograph" and "Magnolia." 

Americana News 
Andy Moore returns to the fold at Vector Promotion to head up its Americana division. He can be 

reached at 615- 269 -6600 ... Country singer Dolly Parton will begin an arena tour on Oct.14 that lasts 

until mid -December. The singer, who rarely tours, will be backed by The Grascals, a six -piece bluegrass 

band. Parton released Live & Well, a live concert CD and DVD, on Sept. 14 ... Dwight Yoakam's longtime 

guitarist and producer, Pete Anderson, has filed suit against the singer for financial losses stemming 
from a series of concerts he expected to perform in 2002 ... Amy Grant and Vince Gill will once again 

unite for a holiday tour, called Simply Christmas With Amy Grant and Vince Gill. The 15 -city event, 

which runs from Dec. 1 to Dec. 19, includes the renowned Nashville Chamber Orchestra ... In addition 

to the recently published book The Man Called Cash: The Life, Love and Faith of an American Legend, 

there are several other books coming soon that may be of interest to you. Ray ::A Tribute to the Movie, 

the Music and the Man focuses on the upcoming movie about Ray Charles' life starring Jamie Foxx. 

The Elvis Archives promises more than 100 rare and exclusive color photos of the icon. Jimmy Dean 

tells his life story in Thirty Years of Sausage ... Fifty Years of Ham. Dean co -wrote the book with his 

wife, Donna Meade Dean. The Les Paul Legacy: The Man, the Sound and the Gibson Guitardetails the 

impact Paul has had on four generations of guitar players. Also be on the lookout for Happy Trails: A 

Pictorial Celebration of Roy Rogers and Dale Evans. 

Note: If you have Americana news, please forward it to jschoenberger @radioandrecords.com. 
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DRIVE BY TRUCKERS The Dirty South (New West) 
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The Pros And Cons 
Of National Shows 
PDs offer their takes on Christian specialty shows 

What is the value of playing a syndicated show on 
your station? That's one of the questions I asked a 
group of programmers recently. The answers I received - many of them off the record - were surprising. 

I can't put those off -the -record 
statements into print, but the main 
point that came out of the conversa- 
tions and e-mails was that many syn- 
dicated shows are hope- 
lessly out of sync with ra- 
dio's current needs. Corn - 
ments like "not relevant" 
and 'bad programming" 
were common. 

Of course, many other 
weekly or daily programs 
were praised for doing great 
jobs and even raising cume 
during their time slots. The 
one receiving the most ku- 
dos in my many conversations with 
PDs, Focus on the Family, is highlighted 
in a sidebar on this page. 

The Value Of Syndication 
I talked with three programmers 

who run a good amount of syndicated 
programming on their stations, and the 
fast area we touched on was the value 
of carrying such programming. 
WAYG /Grand Rapids PD Mike 
Couchman says that specialty pro- 
grams serve a specific purpose for him. 
"Currently, they conned listeners with 

aspects of our music or mission that 
aren't necessarily addressed during 
regular programming," he says. 

"In the future I would like to have 
that purpose in mind but 
also see more synergy be- 
tween our regular pro- 
gramming and the content 
of our specialty shows. 
Ideally, we'll find ways to 

recyde those fringe listen- 
ers and listeners attracted 
to the syndicated shows 
back to our regular pro- 
gramming and vice versa." 

Christian lnsp°WGNV/ 
Wausau, WI GM Paul Cameron looks 
at syndicated programming as an en- 
hancement to his station. "It can lend 
credibility" he says. "Shows like Focus 

on the Family and Family Life reinforce 
our station's broadcasting focus. 

"Having that outside source line up 
with our focus and objectives enhanc- 
es what the station has to offer. They 
may also have the resources and con- 
tacts to make a more effective presen- 
tation of the topic than we can do lo- 

cally on a daily basis. 
"Then, of course, each show has to 

Mike Co uchman 

Nicol Sponberg 
"Safe" 
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solo single from the album 
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line up with the goals of the station. 
Does it fit into the overall program- 
ming? Can people listen without 
thinking that we've totally flipped our 
programming approach? Many other 
questions can come to the surface." 

Purpose -Driven Programs 
For some programmers, introducing 

a new syndicated show can be an at- 
tempt to increase numbers during a 

weak time slot. For others, it is a sim- 
ple programming move that serves a 
smaller demographic that is important 
to the company's overall strategy. 

For Couchman, it seems to be a 

numbers game. "I'm not sure syndi- 
cated programs are the smartest thing 
to air from a ratings perspective, but 
they are on at times here when num- 
bers aren't critical. What am I talking 
about? Numbers are always critical!" 

"As times change, the specialty pro- 
grams need to change as well," says 
Cameron. "When they don't, we 
make the decision to go another 
direction Maintaining a relevant view 
of what listeners are seeking is impor- 
tant not only to the station, but to the 
people doing the shows. The shows' 
research should give them a bit of an 
idea of what the consumer is longing 
for. I believe that the shows we cur- 
rently carry are active in this way, and 
their programming reflects that." 

Airing a show that an- 
swers the call of a group of 
listeners and gives them 
more of a genre that isn't 
offered during regular 
dayparts is a good exam- 
ple of superserving the 
audience. KADI /Spring- 
field, MO PD Rod Kittle - 
man believes in this phi- 
losophy. "Shows that we 
air serve a specific niche. 
They do something that we can't do 
during regular programming over the 
course of the week." 

Focus On Focus 
A column on syndication wouldn't be complete without a little 
love for Focus on the Family. Few radio shows, mainstream 
or Christian, have the impact and reach of those produced 
by Focus on the Family. The leader of the pack is the 30- 
minute daily broadcast, which currently airs on over 1,900 
American radio stations. The company's 60- minute Week- 
end program is a close second, with 1,387 affiliates. 

Started in 1977 by James Dobson, the effect of Focus on the 
Family is felt the world over. Its global daily audience of an estimated 
200 million proves that this organization and its impact at radio and on 
TV are far -reaching. 

The organization's hourlong Focus on the Family Radio Magazine 
is heard on 94 mainstream radio stations bringing moral advice and 
information on the family to an audience that isn't necessarily tied to the 
church or living the Christian lifestyle. 

Seven more syndicated radio programs are offered, targeting the 
breadth of the consumer demographic. Focus also offers nine monthly 
magazines geared to everyone from parents and junior high and high 
school students to physicians and clergy. 

Focus on the Family is one of the largest, if not the largest, 
originators of syndicated radio programming in the United States. 

So I asked the programmers I 

talked to what they were looking for 
in the way of syndicated program- 
ming. "I am not aware of any shows 
that specifically aim to entertain the 
audience under 30 years of 

age," says Couchman. 
"Many shows aim to min- 
ister or inform, but enter- 
tainment only happens 
here and there. Few are at- 
tractive to listeners who 
aren't already concerned 
with personal or evange- 
listic ministry." 

Looking at things from a 

more traditional program- 
ming mind -set, Cameron offers his 
thoughts: "Anew venture into the niche 
market of the 25-54-year-old female 
would be great. It would need to focus 

on then areas of interest even more than 
what is currently available. Some shows 
are doing this; however, some of the 
longer -form teaching programs may 
need a new touch of relevance that oth- 
ers are beginning to offer." 

Kittleman believes that we need a 

bigger horse in the stable: 
a syndicated force that can 
make inroads outside of 
radio circles. "We need 
syndication providers to 
offer more retail perks," he 
says. "There really need to 
be better connections in 
the retail market for all in- 
volved." 

"I would also love to see something 
like an updated Open House Party -type 
show for Christian CHR. Some of the 
current offerings are targeted at teens 
and young adults and do a decent job 

of a hot music mix, but 
none go out of their way to 
make the between -song 
content - jocks, imaging 
and the like - very enter- 
taining or compelling." 

Cameron says that new 
types of syndicated pro- 
gramming would need to 
be as relevant as possible to 
the targets of the stations 
playing them. "It would 

include Delilah -type communication, 
talent and plenty of music," he says. 

"Three- minute interviews with the 
live guests are also key. Phones are a 
must, and maintaining a local flavor 
is important. Another idea might be 
a show featuring praise- and -worship- 
style music that includes behind -the- 
scenes information about the folks 
who are making that music." 

Unique Ideas 
Kittleman has some unique ideas . 

that will definitely turn heads. He 
says, "I'd like to see a show that 
sounds and acts like the Christian 
CHR countdown show The Weekend 

22 that could run live without costly 
satellite equipment every night of the 
week - something generic enough 
from the on -air host's perspective that 
it would fit into any station's pro- 
gramming philosophy. 

"I believe all of the labels could share 
in the expanse of the show and be equal- 
ly represented on it. One night could 
even feature a live concert from some- 
where in America. It could connect lis- 

teners flout all over the country" 
As Christian radio expands to meet 

the needs of every demographic with 
a more direct and well- researched ap- 
proach; more relatable programming 
content will be the desire of program- 
mers across the country. Some compa- 
nies are already looking to expand 
their present lists of offerings and 
should soon be introducing new 
shows that will excite PDs looking for 
a fresher approach to syndication. 

Rod Kit 

Paul Ca 

Future Shows 
As the radio landscape continues to 

shift at Christian frequencies, what 
can syndication companies offer that 
might not be available presently with- 
in the industry? I spoke with a few 
companies that provide these types of 
shows, and they were eager to give 
radio what it wants and needs to 
home in on its listeners' desires. But 
communication between radio and 
these companies seems to be almost 
nonexistent. 

meron Dreaming Big 
So what would our illustrious pro- 

grammers do if they had the oppor- 
tunity to program a multihour spe- 
cialty show? What would it sound 
like? To whom would it be targeted? 

Couchman says, "I've always want- 
ed to do a mix show similar to what 
Zeo Radio Networks puts out on the 
mainstream side - the best modern 
Christian CHR and hot AC music re- 

mixed beat to beat with potentially 
mass -appeal rhythmic music. WAWZ/ 
Middlesex is onto something with its 

similarly styled show. We'd have to be 
more current- based, but that show is a 

decent model for what I would love to 
air in the future. 

tleman 
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( CHRISTIAN AC TOP 30... 
® September 17, 2004 

LAST THIS TOTAL 1- WEEKS ON TOTAL 

WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS 

p JEREMY CAMP Walk By Faith (BEC) 1020 +42 18 3610 

3 0 MERCYME Here With Me (INO /Curb) 903 +6 25 3810 

2 3 THIRD DAY I Believe (Essential /PLG) 900 -26 19 3610 

5 STEVEN CURTIS CHAPMAN All Things New (Sparrow /EMICMG) 838 +7 14 3510 

4 5 TREE63 Blessed Be Your Name (Inpop) 827 -28 32 3610 

6 0 BETHANY DILLON All I Need (Sparrow /EMICMG) 820 +21 8 3110 

7 7 CASTING CROWNS Who Aml (Beach Street /Reunion/PLG) 739 -16 28 3610 

8 SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 671 +47 11 2911 

12 0 CHRIS TOMLIN Indescribable (Sixsteps/Sparow /EM /CMG) 651 +95 6 2411 

16 0 MICHAEL W. SMITH Healing Rain (Reunion/PLG) 584 +80 4 3012 

17 BY THE TREE Beautiful One (Fervent) 562 +58 6 2013 

10 12 BUILDING 429 Glory Defined (Word /Curb /WarnerBros.) 560 40 30 3510 

11 13 SELAH You Raise Me Up (Curb) 552 -19 23 3310 

9 14 KUTLESS Sea Of Faces (BEC) 543 -75 21 3110 

14 15 DAVID CROWDER BAND Open Skies (Sixsteps/Sparrow /EMICMG) 532 8 21 2810 

15 16 TELECAST The Beauty 01 Simplicity (BEC) 497 -13 7 1910 

19 WATERMARK The Glory Of Your Name (Rocketown) 482 +36 6 2312 

20 RACHAEL LAMPA When I Fall (Word/Curb/Warner Bros.) 467 +27 8 2110 

13 19 MATTHEW WEST The End (Sparrow /EMICMG) 466 -85 15 2310 

18 20 ANTHONY EVANS Here's My Life (NO) 417 -53 11 2410 

22 BARLOWGIRL Never Alone (Fervent) 407 +45 9 1711 

21 22 TREVOR MORGAN Fall Down (BHT) 365 2 6 1510 

26 BEBO NORMAN Disappear (Essential/PLG) 363 +33 3 1511 

23 JEFF DDT As I Lift You Up (Gotee) 358 +10 9 1410 

25 DELIRIOUS? Majesty (Here I Am) (Sparrow /EMICMG) 352 +16 12 1310 

28 m FFH Still The Cross (Essential /PLG) 351 +83 2 1611 

29 NEWSBOYS Presence (Sparrow /EMICMG) 305 +42 2 1412 

24 28 AVALON You Were There (Sparrow /EMICMG) 289 -48 16 1810 

30 ED SWIFT Alive In Love (Flicker) 269 +12 3 1211 

LOCbutj ®1 BUILDING 429 The Space In Between Us (Word /Curb /Warner Bros.) 259 +43 1 1413 

38 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
9/5 -9/11. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times 
number of plays (times 100). Each daypart on each station is assigned an ACH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 
(0 2004, Arbitran Inc.). 02004, R &R, Inc. 

New &Active 
BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 251, Total Stations: 10, Adds: 0 

SHANE & SHANE He Is Exalted( /npop) 

Total Plays: 239, Total Stations: 11, Adds: 1 

TREE63 King //npop) 

Total Plays: 227, Total Stations: 11, Adds: 1 

PHILLIPS, CRAIG & DEAN You Are God Alone ( /N0) 

Total Plays: 212, Total Stations:10, Adds: 2 

STARFIELD Filled With Your Glory (Sparrow /EM /CMG) 

Total Plays: 166, Total Stations: 11, Adds:1 

NICOL SPONBERG Safe (Curb) 

Total Plays: 165, Total Stations: 7, Adds:1 

POINT OF GRACE I Choose You (Word/Curb/Warner Bros.) 

Total Plays: 151, Total Stations: 13, Adds: 6 

THIRD DAY Come On Back To Me (Essentlal/PLG) 

Total Plays: 146, Total Stations: 9, Adds: 1 

MONK & NEAGLE All I Need /flicker/ 

Total Plays: 146, Total Stations: 7, Adds: 0 

SCOTT RIGGAN I Love You Lord (Spinning Plates) 

Total Plays: 143, Total Stations: 6, Adds:O 

Songs ranked by total plays 

81 

POWERED 

MEDIABASE 

Most Added 
www.rrindicator -com 
ARTIST L LABEL(S) ADDS 

POINT OF GRACE I Choose You (Word/Curb/WamerBros.) 6 

THIRD DAY You Are Mine (EssentialIPLG) 4 

BY THE TREE Beautiful One (Fervent) 3 

BUILDING 429 The Space In Between Us (Word /Curb /WarnerBros.) 3 

MICHAEL W. SMITH Healing Rain (Reunion/PIG) 2 

WATERMARK The Glory Of Your Name (Rocketown/ 2 

NEWSBOYS Presence (Sparrow /EM /CMG) 2 

PHILLIPS, CRAIG & DEAN You Are God Alone (1NOJ 2 

NATALIE GRANT Live For Today (Curb) 2 

SARAH KELLY Matter Of Time ( Gotee) 2 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST T.'.! ,4BELS, INCREASE 

POINT OF GRACE I Choose You (WordïCurb /Warner Bros.) +139 

CHRIS TOMLIN Indescribable (Sixsteps /Sparrow /EMICMG[ +95 

FFH Still The Cross (Essential /PLG) +83 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) +80 

BY THE TREE Beautiful One (fervent) +58 

SHAWN MCDONALD Gravity (Sparrow /EMICMG) +47 

THIRD DAY You Are Mine (Essential/PLG) +46 

BARLOWGIRL Never Alone (Fervent) +45 

BUILDING 429 The Space In Between Us (Word/CuriWame /Bros.) +43 

Christian ACtivity 
by Rick Welke 

A Little Old, A Little New 
Two new entries into the top 10 this week demonstrate 

both the new guard in Christian music and one of the 

foundations of the industry. First, Chris Tomlin (12 -9, +95) 

leaps into the upper echelon of the chart for the first time in 

his solo career with "Indescribable" - atter only six weeks 

on the chart. Meanwhile, mainstay Michael W. Smith (16- 

10, +80) pulls forward six spots to add another top 10 to 

his mantel. 

Several other artists make strong moves this week, 

including By The Tree (17 -11, +58), FFH (28 -26, +83) and 

this week's only debut, from Building 429 ('30, +43). 

Another story line is building for an act that has already 

landed a No. 1 at Christian CHR and Rock, that being the 

ladies of BarlowGirl. They inch up this week (22 -21, +45) 

to No. 21. No other song this year has landed within the top 

20 on all three charts. 

AC music with commentaries about life, 
Also Available: 
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack 
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett 
ON TRACK / AC Christian Music with Interviews / Dave Tucker 
STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccor 
AT A GLANCE SPOTS / Variety of Topics 
2004 HOLIDAY SPECIAL 

hosted by Jon Rivers 

Fá il Net 
radio 

www.FamilyNetRadio.com 
e-mail: Info@FamilyNetRadio.com 

800.266.1837 
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82 c CHRISTIAN 
._) September 17, 2004 

CHR TOP 30 
LAST 

EEK WEEK ARTIST TILE LABELISI 

1 1 

2 2 

4 © 
3 4 

5 

7 0 
9 

8 Q 
6 9 

10 

16 

13 

14 ® 
18 

11 15 

15 16 

17 

22 0 
23 0 
21 20 

26 e 
20 22 

24 23 

25 24 

27 

(Debut> 

/Debut> 

(Debut> 

(Debut> e 
LDebut 

TOTAL 1- WEEKS ON TOTAL 
PLAYS PLAYS CHAOT STATIONS 

BARLOWGIRL Never Alone (Fervent) 1129 

SANCTUS REAL Everything... (Sparrow /EMI CMG) 1023 

SHAWN MCDONALD Gravity (Sparrow /EMI CMG) 882 

MERCYME Here With Me ( /NO /Curb) 814 

PAUL WRIGHT You're Beautiful (Gotee) 795 

JEREMY CAMP Stay (BEC) 786 

BY THE TREE Beautiful One (Fervent) 762 

D. CROWDER... Open Skies (Sixsteps1Sparrow /EMICMG) 748 

KUTLESS Sea Of Faces (BEC) 745 

OUT OF EDEN Soldiers ( Gatee) 732 

TOBYMAC Gone (forefront /EMI CMG) 684 

BETHANY DILLON All I Need (SparrowlEM /CMG) 664 

MATTHEW WEST The End (Sparrow /EMI CMG) 608 

AUDIO ADRENALINE Miracle (ForeFront/EMI CMG) 589 

CASTING CROWNS Who Am I (BeachStreet/Reunion'PLG) 586 

JADON LAVIK Following You (BEC) 566 

RACHAEL LAMPA When I Fall (WorrPCurb/WarnerBros.) 545 

PLUMB Taken (Curb) 519 

STARFIELD Filled With Your Glory (Sparrow /EMI CMG) 512 

SWITCHFOOT Meant To Live (Redlnk/Columbia) 487 

TREE63 King (Inpapl 411 

HAWK NELSON Every Little Thing (Tooth &Nail) 400 

S. CURTIS CHAPMAN Al Things New (Sparrow/EM /CMG) 365 

WARREN BARFIELD Soak It Up (Creative Trost Workshop) 344 

JEREMY CAMP Walk By Faith (BEC) 321 

BUILDING 429 The Space... (WordlCurb /Warner Bros.) 295 

BIG DISMAL Rainy Day (Lost Keyword) 295 

DAY OF FIRE Cornerstone (Essential/PLO 285 

IAN ESKELIN Shout (Inpop) 279 

TODD AGNEW Reached Down (Ardent) 276 

-62 23 2710 

-29 15 2710 

+63 9 2310 

.73 25 2210 

+6 11 2310 

+43 16 2210 

+54 10 2511 

+6 15 2110 

.7 27 1911 

+28 9 2011 

+96 4 2712 

+53 7 2210 

+2 13 1710 

+73 7 2110 

70 26 1510 

-28 14 1510 

+20 6 2111 

+52 12 1810 

+68 19 1311 

1 10 1010 

2 1814 

-96 8 1411 

35 12 1310 

6 16 1010 

+6 5 810 

+39 1 1413 

+38 1 1411 

+57 1 1612 

+14 1 1411 

+14 1 1211 

31 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. 
© 2004 Radio & Records. 

New &Active 
EVERLIFE Evidence (TOvah/SHELTERI 

Total Plays: 236, Total Stations: 12, Adds: 1 

TELECAST The Beauty Of Simplicity ,BECI 

Total Plays: 200, Total Stations: 5, Adds: 0 

PILLAR Rewind /flicker /EM/ CMGI 

Total Plays: 17E, Total Stations: 10, Adds: 0 

FUSEBOX Once Again (Elevate /lnpopl 

Total Plays: 17C, Total Stations: 7, Adds: 0 

GRITS Hittin' Curves (Gotee) 

Total Plays: 16G, Total Stations: 7, Adis: 1 

FALLING UP Bittersweet (Tooth & Nalll 

Total Plays: 152, Total Stations 4, Adds: 0 

FM STATIC Definitely Maybe (tooth & Nail) 

Total Plays: 150, Total Stations 8, Adds: 1 

BIG DADDY WEAVE Set Me Free (Fervent) 

Total Plays: 147, Total Stations: 5, Adds: 0 

BEBO NORMAN Disappear (EssentiadPLG) 

Total Plays: 145, Total Stations: 6, Adds: 0 

KIERRA SHEARD You Don't Know (EM /Gospel) 

Total Plays: 145, Total Stations: 5, Adds: 0 

ROCK TOP 30 

1 1 

5 © 
7 0 
2 4 

3 5 

6 0 
4 7 

8 0 
17 0 
9 10 

11 

12 ® 
10 13 

13 0 
14 0 
15 la 
23 m 
19 0 
18 19 

24 
'C li 

16 21 

25 ® 
26 ® 
!Debut> e 
27 ® 
20 26 

21 27 

29 e 
28 29 

30 30 

ARTIST -:LE LABEL(S) 

JEREMY CAMP Stay (BEC) 

THOUSAND FOOT... Faith, Love... (Tooth &Nail /EMC) 

KUTLESS Not What You See (BEC) 

FALLING UP Bittersweet (Tooth & Nail) 

HAWK NELSON Every Little Thing (Tooth & Nail) 

MOURNING SEPTEMBER Glorietta (Floodgate) 

SANCTUS REAL Everything... (Sparrow /EMI CMG) 

TAIT Reconnecting (ForeFront/EMI CMG) 

TOBYMAC Gone (Forefront /EMI CMG) 

EVERYDAY SUNDAY What Love Is (flicker) 

LAST TUESDAY Beat Dependent (OUG) 

NUMBER ONE GUN You Fail... (Salvage /floodgate) 

BARLOWGIRL Never Alone (Fervent) 

KIDS IN THE WAY Phoenix (Flicker) 

12 STONES Far Away (Windup) 

SKILLET Open Wounds (Ardent/Lava) 

DAY OF FIRE Cornerstone (Essential /PIG) 

EOWYN Take Me Away (Independent) 

TODD SMITH Alive (Curb) 

NATE SALLIE Without You (Curb) 

KINGSDOWN Dearest Nameless (Independent) 

PROJECT 86 Safe Haven (Tooth & Narl) 

FM STATIC Definitely Maybe (Tooth & Nail) 

FURTHER SEEMS FOREVER Hide Nothing (Tooth & Nadl 

POOR MAN'S RICHES Energy (Word 01 Mouth) 

MENDING POINT Embers (Word 01 Mouth) 

OC SUPERTONES We Shall Overcome (Tooth & Nail) 

UNDEROATH Reinventing Your Exit (Independent) 

DEAD POETIC New Medicines (Solid State) 

PIVITPLEX Rosetta Stone (BEC) 

TOTAL .l- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

385 -14 16 2411 

338 +24 9 2812 

313 +37 12 2510 

310 -83 17 2710 

287 -71 19 2310 

283 +7 9 2010 

268 -61 18 2511 

267 +5 10 2711 

239 +68 3 2315 

235 -26 18 2511 

225 +1 10 2210 

218 +19 9 1510 

216 -43 21 1610 

212 +15 6 23/1 

210 +18 7 2813 

205 +18 4 2613 

179 +36 3 2512 

167 +8 12 1910 

162 4 7 2312 

159 +18 5 1613 

157 20 12 1810 

153 +14 7 1911 

152 +24 3 1310 

149 +77 1 1217 

148 +22 3 1811 

139 -7 6 1010 

125 -20 15 1510 

123 +3 4 510 

114 .8 14 810 

111 -9 5 1812 

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. 
© 2004 Radio & Records. 

New & Active 
EVER STAYS RED I'll Tell The World (Wrinkle Free) 

Total Plays: 105, Total Stations: 16, Adds: 1 

TREE63 King (Inpop) 

Total Plays: 103, Total Stations: 14, Adds: 0 

APOLOGETIX Downer Of A Sister (Parodudesl 

Total Plays: 102, Total Stations: 14, Adds: 2 

AUDIO ADRENALINE Miracle (ForeFrondEM /CMG) 

Total Plays: 98, Total Stations: 12, Adds: 2 

GRETCHEN Fading (Independent) 

Total Plays: 94, Total Stations: 12, Adds: 1 

STAPLE Pop (Flicker) 

Total Plays: 93, Total Stations: 10, Adds: 3 

TODD AGNEW Reached Dawn (Ardent) 

Total Plays: 80, Total Stations: 5, Adds: 2 

IAN ESKELIN Shout (Inpop) 

Total Plays: 79, Total Stations: 12, Adds: 2 

FORMERLY BLIND Meaning Of Life (Independent) 

Total Plays: 73, Total Stations: 8, Adds: 1 

CROSSOVER And I Will (Se3) 

Total Plays: 56, Total Stations: 6, Adds: 0 

STICKER ME, BABY! 
WEIRD? WIRED? WACKY? 
He's a loyal listener with the power to help you during 
ratings. Give him a station decal from Communication 

Graphics and watch your TSL grow. 

C I municalion 
Graphics Inc 

T H E D E C A L C O M P A N Y 

800.331.4438 - www.cgilink.com 

3r 
T:s gIra 

BRIGHT COLORS. 
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LONG- LASTING. DURABLE. WEATHER- RESISTANT. 
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CHRISTIAN 
September 17, 2004 

INSPO TOP 20 
WEEK WEEK 

1 1 

2 2 

3 3 

6 

4 0 
5 G 

12 0 
10 0 
9 Q 
11 10 

8 11 

16 e 
17 

14 

13 

7 16 

Lebutl (I) 

19 0 
15 19 

20 20 

TOTAL I- WEEKS ON TOTAL 
ARTIST TITLE LABEL(SI PLAYS 

S. CURTIS CHAPMAN All Things New (Sparrow/EMICMG) 378 

PLAYS 

-7 

CHART 

13 

STATIONS 

2010 

JEREMY CAMP Walk By Faith (BEC) 345 -7 14 1810 

AVALON You Were There (Sparrow /EM /CMG) 330 -6 16 1810 

CHRIS RICE Go Light Your World (Rocketown) 318 +32 10 1811 

WATERMARK The Glory Of Your Name (Rocketown) 318 +21 8 2010 

DESPERATION Beauty Of The Lord (Integrity /Vertical) 285 -9 8 1610 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 258 +66 3 2214 

FFH Still The Cross (EssentiadPLG) 256 +26 4 2010 

BEBO NORMAN Disappear (Essential /PIG) 254 +23 4 1912 

ANTHONY EVANS Here's My Life / /NO/ 200 16 7 1410 

BABBIE MASON Shine The Light (Spring Rill) 197 40 12 1310 

DELIRIOUS? Majesty (Here I Am) (Sparrow /EMICMG) 183 +33 4 1313 

FERNANDO ORTEGA Take Heart, My Friend (Curb) 176 +33 3 1714 

GREG LONG Fifteen (Christian) 173 +21 9 1211 

BIG DADDY WEAVE Heart Cries Holy (fervent) 171 +2 12 1010 

KELLY MINTER This Is My Offering (Cross Driven) 171 -70 17 1010 

PHILLIPS, CRAIG & DEAN You Are God Alone (INO) 143 +34 1 1112 

TREE63 Blessed Be Your Name ( /Top) 138 +9 3 710 

BUILDING 429 Glory Defined (Ward /Curb /WanrerBros.) 132 19 19 910 

DON MOEN Thank You Lord (integrity /Vertical/ 119 -7 6 810 

22 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. 
2004 Radio & Records 

Rhythmic Specialty Programming 
ARTIST TITLE LABEL;SI 

1 GRITS Hittin' Curves (Gotee) 

2 KJ52 Back In The Day (Uprok) 

3 OUT OF EDEN Soldiers (Gotee) 

4 JOHN REUBEN Life Is Short (Gotee) 

5 FLYNN Love Is Dead (When) llllectl 

6 LOJIOUE Adrenaline Rush (I /lect) 

7 DISCIPLES OF CHRIST (D.O.C) Antidote (Disciples 01 Christ /Throne Room) 

8 M.O.C. Blase /Move) 

9 PEACE OF MIND We Gen A Make It (BEC) 

10 SOUL PURPOSE Bounce With Me (DEC) 

83 

CHRISTIAN AC 
TOP 30 INDICATOR 

LAST THIS 

WEEK WEEK 

1 1 

2 2 

5 0 
3 4 

4 5 

6 0 
9 

11 0 
7 0 

14 

12 e 
10 12 

8 13 

15 0 
17 

18 

19 17 

13 18 

20 19 

25 e 
16 21 

27 

29 

21 24 

30 e 
26 26 

23 27 

24 28 

22 29 

'Debut> 

ARTIST TITLE LABEL /S) 
TOTAL 

LA 

S. CURTIS CHAPMAN All Things New (Sparrow /EMICMG) 942 

JEREMY CAMP Walk By Faith (BEC) 917 

BETHANY DILLON All I Need (Sparrow /EMICMG) 794 

THIRD DAY I Believe (Essential /PIG) 764 

MERCYME Here With Me (IN0 /Curb! 743 

SHAWN MCDONALD Gravity (Sparrow /EM /CMG) 691 

BY THE TREE Beautiful One (fervent) 667 

C. TOMLIN Indescribable (Sixsteps /Sparrow /EM /CMG) 642 

BEBO NORMAN Disappear (Essential /PLG) 641 

MICHAEL W. SMITH Healing Rain (Reunion /PLG) 593 

FFH Still The Cross (Essentia/ /PLG) 561 

ANTHONY EVANS Here's My Life ( /NO) 506 

KUTLESS Sea Of Faces WO 496 

BARLOWGIRL Never Alone (Fervent) 491 

RACHAEL LAMPA When I Fall (Word/Curb /Warner Bros.) 488 

TREE63 Blessed Be Your Name ( /npop) 457 

CHRIS RICE Go Light Your World (Rocketown) 439 

AVALON You Were There (Sparrow /EM /CMG/ 426 

TELECAST The Beauty Of Simplicity (BEC) 421 

WATERMARK The Glory Of Your Name (Rocketown) 410 

CASTING CROWNS Who Am I (Beach Street/Reunion/PIG 384 

JEFF DEYO As I Lift You Up ( Gotee) 363 

PHILLIPS, CRAIG & DEAN You Are God Alone / /NO) 358 

SELAH You Raise Me Up (Curb) 347 

NEWSBOYS Presence (Sparrow/EMICMG) 343 

TREVOR MORGAN Fall Down (BHT) 339 

BUILDING 429 Glory Defined (Word /Curb/WarnerBros.) 339 

D. CROWDER... Open Skies (SixstepstSparrow /EM /CMG) 335 

MATTHEW WEST The End (Sparrow /EMICMG) 329 

BUILDING 429 The Space... (Word /Curb /Warner Bros.) 311 

I- WEEKS ON TOTAL 
PLAYS CHART STATIONS 

.22 14 3110 

-28 17 3010 

+80 8 3212 

-115 18 2710 

-62 19 2310 

-53 8 2511 

+77 9 2811 

108 5 2610 

+8 9 2510 

-115 4 2814 

+52 5 2511 

-64 11 2110 

-109 19 2010 

*16 12 1910 

+37 8 2011 

+8 19 1410 

-8 11 2011 

-79 16 1810 

2 4 2011 

+57 6 2013 

-72 19 1510 

+15 6 1510 

+56 2 2012 

59 19 1510 

+53 2 2113 

-12 7 1811 

-45 19 1210 

-28 19 1410 

65 11 1410 

+56 1 1711 

36 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/5 - Saturday 9/11. 
© 2004 Radio & Records. 

New &Active 
NICOL SPONBERG Safe (Curb) 

Total Plays: 258, Total Stations: 12, Adds: 0 

SHANE & SHANE He Is Exalted ((npop) 

Total Plays: 209, Total Stations: 12, Adds: 1 

POINT OF GRACE I Choose You (Word /Curb /WarnerBras.l 

Total Plays: 205, Total Stations: 14, Adds: 7 

TODD SMITH Turn To You (Curb) 

Total Plays: 165, Total Stations: 7, Adds: 1 

GINNY OWENS New Song (Rocketown) 

Total Plays: 163, Total Stations: 8, Adds: 0 

CAEDMON'S CALL There's Only One (EssentialP(G/ 

Total Plays: 158, Total Stations: 10, Adds: 1 

OVERFLOW Come Home Ifssentia( /P(G) 

Total Plays: 154, Total Stations: 8, Adds: 0 

TODD AGNEW Still Here Waiting (Ardent) 

Total Plays: 142, Total Stations: 10, Adds: 3 

BIG DISMAL Rainy Day (Lost Keyword) 

Total Plays: 118, Total Stations: 6, Adds: 0 

NICOLE C. MULLEN Everyday People (Word/Curb/Warner Bros.) 

Total Plays: 102, Total Stations: 7, Adds: 4 

R &R Packages The Reach & Frequency YOU NEED; 
I.: R &R Today: 

The leading management daily fax 

radioandrecords.corn: 
Radio's Premiere Website 

CLASSIFIED ADVERTISING 
The Industry's Newspaper with the 
largest help wanted section 

Contact KAREN MUMAW at kmumaw @radioandrecords.com or 310.788.1621 for information. 

www.americanradiohistory.com
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Syndication For 
Spanish -Language Radio 
PDs talk about the shows their stations air 

Syndicated shows have not been an important fac- 
tor in Spanish -language radio, with only big names 
like Renán "El Cucuy" Almendárez Coello or Eddie 
"Piolín" Sotelo being broadcast in multiple markets in 
the U.S. But recently, with News /Talk broadcasting 
companies like Radio Fórmula and Radiovisa coming 
on the scene, that has changed. 

Radio Fórmula is a Mexican com- 
pany that syndicates shows in Mex- 
ico and, now, through its Radio Fór- 
mula Network, in the 
U.S. Radiovisa and its 
shows are based in Los 
Angeles. Then there are 
the Univision Radio 
shows that are syndicat- 
ed, like Dra. Isabel and Tu 

Dinero Con Julie Stay. 

How well are these 
shows working in the 
markets where they are 
broadcast? Does their success, or 
lack of it, give us any indication 
about whether Spanish -language 
radio, and News /Talk in particular, 
will continue to syndicate? 

This week we speak with KRLV/ 
Las Vegas PD Rodd Stowell, 
KZUE /Oklahoma City PD Rubén 
Espinoza and WKDL/ Washington 
PD Mauricio Grullón about the 
syndicated shows they carry and 
what the shows do for their mar- 
kets. 

now. And Radiovisa was brand -new 
in syndication. 

We have local programming 
mixed with syndication, 
and the syndicated shows 
are doing well. Gerardo 
Por In Mañana does some- 
thing great: It has six - 
minute breaks during the 
show. I use three of those 
minutes for local news, 
sports and traffic. I give 
up half of my spot inven- 
tory to do that, but it 

makes the show look like it's local. 
People don't know the difference, 
because they call in to an 800 num- 
ber. Basically, I have localized the 
syndicated program. 

To me, the best advantage of Ra- 

diovisa is the fact that it's from Los 
Angeles. And because 70% of my 
Hispanic population came to Vegas 
through Los Angeles, they are famil- 
iar with what's talked about on the 
show, and that's big. 

The show is also targeting Mexi- 
cans, and 85% of the Hispanics in Las 
Vegas are Mexican. Where Radio 
Unica was more targeted to the Car- 
ibbean community, this show has 
more of a Mexican flair. Radio Fór- 
mula, on the other hand, has name 
power, with people like Joaquín Ló- 

pez Dóriga, Alfredo Palacos and the 
like. That's big, because people re- 
member those names from when 
they lived in Mexico. 

Also, having a morning show like 

Gerardo's that runs on Pacific Time 
is important. When I had Radio Uni- 
ca and ran Arriba Con Paul, it was on 
from 3 -6am and wasn't really a 

morning show. I ended up with 
Guillermo Descalzi as my morning 
drive, and that was more of a mid- 
day drive show. 

Our ratings have almost tripled 
now that we have these shows be- 
cause of the connection we bring our 

Mauricio 

Rodd Stowell 

KRLV (Radio Las Vegas)/ 
Las Vegas 

From Radio Fórmula, we have the 
Alfredo Palacios, Maxine Woodside 
and La Mano Peluda With Juan Ramón 

Saenz shows. From Radiovisa, we 
carry Gerardo Por La Mañana. I feel 
that syndicating from two different 
companies is a good mix. The rea- 
son I started to do it was because, 
when Radio Unica went bankrupt, 
I was in trouble, because I didn't 
have any alternative programming, 
and I knew I couldn't let that hap- 
pen to me again. That's why I went 
to two different companies. 

At the time Radio Fórmula was 
just beginning to bring its program- 
ming to the U.S. In fact, I was get- 
ting the feed directly from Mexico, 
instead of from the U.S., like I do 

Grullón 

audience to the West Coast and 
Mexico. The population in Vegas is 

over half a million Hispanics, and 
they are intelligent people who like 
to be informed. 

When we went Spanish News 
and Sports, there were six other 
Spanish -language stations in the 
market, and we-were the only one 
to have a local news staff and the 
first station to do traffic in Spanish. 
News /Talk radio has picked up 
since companies like Radio Fórmu- 
la and Radiovisa have started to syn- 
dicate shows. 

The fact that it's an election year 
also helps. The visits by Mexican 
President Vicente Fox have also 
been a big factor, as well as 9/11, 
because people want to keep up 
with the latest news. 

Rubén Espinoza 

KZUE (La Tremenda)/ 
Oklahoma City 

We broadcast Radio Fórmula's 
López Dóriga and La Mano Peluda. 
López Dóriga is on from 2 -3pm, and 
Mano Peluda is on from 4:30 -5pm. 
These shows are attractive to our au- 
dience because they're a way to 
have direct contact with Mexico, 
since about 95% of our Hispanic 
population is Mexican. According to 
the census, there are about 98,000 
Hispanics in the area, but who 
knows how many more there are 
who were not counted? 

Our audience likes these shows 
because when they go back to their 
country, they know the politics and 
the immigration and customs regu- 
lations and such. López Dóriga, for 
example, gets deep into Mexico's 
news. That's what people want to 
know. They want to know about is- 

sues that affect them and their fam- 
ilies back in Mexico, like the dual cit- 
izenship that Mexico allows you to 
have but that many people didn't 
know existed. 

Besides our syndicated shows we 
also have local news at fpm with 
Iván Lara. We bring our audience all 

the latest news of what's happening 
here in Oklahoma. We have a great 
system in place. In fact, we get infor- 
mation from media outlets like 
Univision Radio and Canal Conti- 
nental from Mexico and Cadena Car- 

R &R September 17, 2004 

RADIO GREATS Eddie "Piolín" Sotelo received the Excellence in Radio 

Broadcasting Award from the National Hispanic Media Coalition. Seen here (l -r) 

are Piolin, radio legend Art Laboe, who received the Lifetime Achievement 

Award, and KPWR/Los Angeles morning man Big Boy, who co- hosted the event. 

acol from Venezuela. From Univision 
Radio, we broadcast Dra. Isabel and 
the soccer matches, for example. 

We have the shows people like 
and the instant news and event 
coverage that other stations don't 
provide. With feeds from so many 
places, we can bring our audience a 

soccer match from Central America, 
the latest news from Iraq or any oth- 
er news from anywhere in the 
world. 

"News/Talk radio has 

picked up since 

companies like Radio 

Fórmula and 

Radiovisa have 

started to syndicate 

shows." 

Rodd Stowell 

Our station is doing so well with 
the syndicated shows, and people 
like our programming so much, that 
we have been invited to participate 
at the Oklahoma State Fair. This is 

the first time we have had the op- 
portunity to participate, and Ana 
Bárbara will be with us to perform. 
It took us a long time to be invited 
to participate in that event, but now 
the door is open. 

La Tremenda is a family station 
run by professionals, and that has 
been part of our success. This radio 
station has been here for 15 years, 
and Mexicans own it. 

Mauricio GNIIén 

WKDL (La Nueva Capital 
730) /Washington 

We carry Radiovisa's Gerardo Por 
La Mariana. We used to carry El Cu- 
cuy, but when he was at Univision 

Radio and went to afternoon drive, 
we were left without a morning 
show. That's when we opted to pick 
up Gerardo's show, and our audi- 
ence really likes it. 

We chose that show because it's 
not a morning show like the many 
others out there that are controver- 
sial or touch on subjects that may be 
questionable and that don't give 
anything back to the community. We 

feel that Gerardo is a very profes- 
sional person, someone who appeals 
to all the Hispanic communities - 
Mexican, Salvadorian, Honduran, 
etc. He touches on current issues 
that affect all of us. 

The show works well for our mar- 
ket. The audience has gotten used to 
the show, even though it's not local. 
Although at the beginning it wasn't 
getting much response, the audience 
has assimilated the show and now 
really supports it. But that's going 
to happen with any show. It hap- 
pened when we introduced El Cu- 
cuy in the market. But I must say 
that our audience accepted Gerar- 
do's show much faster because he's 
a lot more careful with what he says, 
the issues he covers and how he cov- 
ers them. 

This market is very conservative, 
and Gerardo fits our audience much 
better than El Cucuy. This market 
doesn't tolerate much vulgarity, and 
they tell you about any little thing 
they don't like or if they feel a DJ has 
crossed the line. I don't think we 
would consider El Cucuy's show for 
this market again. If we made any 
changes, it would be doing a local 
morning show. 

The station has made changes - 
it's a lot fresher, and it's now called 
"La Nueva Capital 730." It now has 
a younger and more dynamic feel, 

and we kept Gerardo's show. We 

have a two -hour local morning 
show called Despierta Raza from 6- 

Barn, and Gerardo Por La Mañana 
comes in from 8am -noon, because 
he's on live from the West Coast. His 
show is so popular that most of the 
calls Gerardo receives come from 
the DC and Vagina area. 
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This Week In Spanish- Language Music 

Radio Corner 
Jessie Durón 
PD, KOYE/Tyler, TX 

We held our Mexican Independence Day festival last Saturday, 

Sept. 11, at Rodeo 2000. We've done this festival every year. We 

always celebrate Cinco De Mayo and Sept. 16. We had games and 

rides for the kids and lots of great Mexican food. Banda Lamento 

Show, Kl and Varonil performed. Actually, Banda Lamento are 

doing great on our stations with the song "Amor Limosnero," and 

that's why we wanted to have them perform at the festival. We 

had over 10,000 people in attendance. 
Jessie Durón 

See Them Live 

17 Ricardo Montaner, Franco De Vita and Cristian Castro, Rosemont Theater, Chicago 

18 Ricardo Montaner and Franco De Vita, Madison Square Garden, New York 

18 Lucia Méndez, NYPV, Puerto Vallarla, México 

19 Ricardo Montaner and Franco De Vita, American Airlines Arena, Miami 

24 Lucia Méndez, Certamen Miss Gay Universo, Monterrey, México 

25 Lucia Méndez, Club Papi Show, Space 550, San Francisco 

26 Lucia Méndez, The New Bench and Bar, Oakland, CA 

15 Vicente Fernández, American Airlines Arena, Dallas 

16 Vicente Fernández, Freeman Coliseum, San Antonio 

17 Vicente Fernández, Toyota Center, Houston 

23 Vicente Fernández, Universal Amphitheatre, Los Angeles 

24 Vicente Fernández, AU State Arena, Chicago 

WORTH PLATINUM Los Temerarios received a platinum record for selling more than t million 

copies of their album En La Madrugada Se Fue. They are seen here with Univision Music Group 

President/CEO José Behar (c). 

September 17, 2004 R &R 85 

PARTY TIME Universal Music Latino threw a party for its artists and friends after the Latin 

Grammy ceremony. Seen here at the event are (l -r) David Bisbal, El Cucuy, Paulina Rubio and Universal 

Music Latin America & Iberian Peninsula Chairman Jesús Lopez. 

ALWAYS A DIVA Mexican singer -actress Lucia Méndez is touring to promote her latest album, 

Vivir. She's been performing at gay clubs in several U.S. cities, because the gay community has really 

supported her. She's seen here during a performance in Los Angeles. 

IT'S ALL DUCKY Natalia Lafourcade and La Forquetina filmed the video for the song "Patos," 

which appears on the soundtrack for the movie Temporada de Patos. 
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CONTEMPORARY TOP 25 
THIS 

WEEK ARTIST TITLE LABEL(SI 

1 PEPEAGUILAR Miedo ( SonyDsscos) 

2 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 

3 KALIMBA No Me Quiero Enamorar (Sony Discos) 

4 JUANES Nada Valgo Sin Tu Amor (Universal) 

5 ANDY & LUCAS Son De Amores (BMGLatin) 

6 CARLOS VIVES Como Tú (EM /Latin) 

7 FRANCO DE VITA USIN BANDERA Si La Ves (Sony Discos) 

8 MARC ANTHONY Ahora Quién ( SonyDiscos) 

9 PAULINA RUBIO Algo Tienes (Universal) 

10 YAHIR La Locura (WamerML.l 

11 JULIETA VENEGAS Andar Conmigo (BMGLatin) 

12 REYLI BARBA Desde Que Llegaste ( SonyDiscos) 

13 CHAYANNE Sentada Aqui En Mi Alma (SonyDiscos) 

14 MARCO ANTONIO SOLIS Prefiero Partir (fonovisal 

15 ALEJANDRO FERNANDEZ Me DediquéA Perderte (Sony Discos) 

16 JULIETAVENEGAS Lento (BMGLatin) 

17 SIN BANDERA Que Lloro ( SonyDiscos) 

18 HA ASH Estés En Dmde Estés ( SonyDiscos) 

19 MARIANA Que No Me Faltes Tû(Unvison) 

20 FRANCO DE VITA -ú De Qué Vas (Sony Discos) 

21 JD NATASHA Lágrmas (EMlLatin) 

22 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa) 

23 DIEGO TORRES Déame Estar ( BMGLatin) 

24 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

25 LUIS FONSI Por Ti Podria Mori (Universal) 

Data is complied from the airplay week of September 5 -11, 

and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

265 

220 

205 

195 

175 

156 

133 

130 

129 

127 

119 

113 

100 

96 

91 

90 

89 

81 

70 

67 

57 

55 

54 

51 

48 

Going For Adds 

KUMBIA KINGS Fuego (EMI Latin) 

TROPICAL TOP 25 
ARTIST .'._. -, 

1 GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 

2 MARC ANTHONY Valió La Pena (Sony Discos) 

3 JUAN LUIS GUERRA Las Avispas (Karen) 

4 TITO NIEVES Fabricando Fantasías (SGZEntertainment) 

5 DADDY YANKEE Gasolina (V/Music) 

6 DON OMAR Pobre Diabla (V/Music) 

7 GRUPO NICHE Culebra (Sony Discos) 

8 CARLOS VIVES Como Tú (EMI Latin) 

9 VICTOR MANUELLE Te Propongo (Sony Discos) 

10 ANDY & LUCAS Son De Amores (HMG Latin) 

11 MARC ANTHONY Ahora Quién (Sony Discos) 

12 ELVIS CRESPO 7 Días (Ole Music) 

13 PUERTO RICAN POWER Si Pero No (J &N) 

TOTAL 
POINTS 

278 

268 

225 

188 

144 

142 

134 

129 

121 

98 

90 

66 

59 

14 JUANES Nada Valgo Sin Tu Amor (Universal) 58 

15 ALEX "EL BIZCOCHITO" Dos Arnantes (Sony Discos) 

16 MELINA LEON Quiero Ser Tuya (Sony Discos) 

17 POCHY FAMILIA Y SU COCOBAND Amor De Lejos (Kubaneyl 

57 

57 

56 

18 GRAN BANDA Amiga Soledad (DAM Productions) 55 

19 DOMENICMARTE VenTú (J &N) 

20 FLORIDO FLORES Necesito Money (Universal) 

21 TONNY TUN TUN Dile A El (Karen) 

22 VICTOR MANUELLE Lloré Lloré (Sony Discos) 

23 JOSE ALBERTO "EL CANARIO" Hay Amores (Universal) 

24 NEGROS Me Cambiaste La Vida (Premium) 

25 LOS TOROS BAND Si Tú Estuvieras (Universal) 

Data is complied from the airplay week of September 5 -11. 

and based on a point system. 

© 2004 Radio & Records. 

Going For Adds 

BAD BOYS Volver A Empezar (fuentes) 

CHULY fIADASSA Así Te Gusta (Perfect Image) 

FITO BLANKO Me Voy A Marchar (Perfect Image) 

ILEGALES Como Tú (Perfect Image) 

54 

54 

51 

50 

50 

49 

47 

EXPOSE 
YOURSELF 

. . 

EventTape`° 
BunchaBanners' 
FlashBagsTM 
BumperStickers 
Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L 1 N E 

6528 Constitution Drive Fort Wayne, Indiana 46804 
Fax: (260) 436 -6739 www.firstflash.com 

1- 800 -21 FLASH 
1-800-213-5274 
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REGIONAL MEXICAN TOP 25 
ARTIST TITLE LABEL(S) 

1 GRUPO MONTEZ DE DURANGO Lástima Es Mi Mujer (Dila) 

2 LOS TEMERARIOS Qué De Raro Tiene ( Fonovisa) 

3 BANDA EL RECODO Delante De Mí (Fonovisal 

4 CONJUNTO PRIMAVERA VuelveCorenigo (Fonovisa) 

5 LOS HOROSCOPOS DE DURANGO Dos Locos ( Disal 

6 PESADO Ojalá Que Te Mueras (WarnerM .) 

7 PATRULLA 81 No Aprendí A Olvidar (Dzsal 

8 RETO Y SUS CANARIOS Está Llorando Mi Corazón (Sisa) 

9 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

10 VICENTE FERNANDEZ La Primera Con Agua (SonyDzscos) 

11 PALOMO Miedo (Sisal 

12 LOS HURACANES DEL NORTE Te Perdoné Una Vez (Univision) 

13 BANDACUISILLOS Suavito (Balboa) 

14 LOS TIGRES DEL NORTE No Tiene La Culpa El Indio (Fonovisal 

15 INTOCABLE Si Pudiera (EMlLatinl 

16 BRAZEROS MUSICAL DE DURANGO Lágrimas Y Lluvia ( Disa) 

17 BRONCO "EL GIGANTE DE AMERICA' Basta (Fonovisa) 

18 GRACIELA BELTRAN Corazón Encadenado /tin/vision) 

19 MARCO ANTONIO SOLIS Prefiero Partir (Fonovisa) 

20 INTOCABLE A Dónde Estabas ( EMlLatin) 

21 LOS HOROSCOPOS DE DURANGO Obsesión (Sisa) 

22 CONJUNTO ATARDECER YLasMariposas (Universal) 

23 TIGRILLOS La Etica (Sisal 

24 COYOTE Y SU BANDA TIERRA SANTA Piquetes De Hormiga ( EMlLatin) 

25 CLIMAX El Za Za Za La Mesa Que Más Aplauda /Baaoal 

Data is complied from the airplay week of September 5 -11, 

and based on a point system. 
CD 2004 Radio & Records. 

Going For Adds 

FITO BLANKO Me Voy A Marchar (Perfect Image) 

ILEGALES Como Tú (Perfect Image) 

YAHIR La Locura (WarnerML.l 

-a_ 
POINTS 

409 

396 

296 

288 

255 

242 

218 

202 

200 

185 

181 

177 

169 

150 

149 

134 

131 

121 

116 

110 

110 

107 

98 

96 

91 

TEJANO TOP 25 
ARTIST TITO L-EE. 

1 PESADO Ojalá Que Te Mueras (WarnerML.) 

2 DUELO Para Sobrevivir ( Univision) 

3 KUMBIA KINGS Sabes Chocolate (EMlLatin) 

4 MICHAEL SALGADO Mi Cielo Gris ( Freddie) 

5 LA FUERZA Ilusión (Independiente) 

6 JENNIFER PEÑA Vivo Y Muero En Tu Piel ( Univision) 

7 LOS PALOMINOS Qué Suerte La Mia (Urbana) 

8 ALICIA VILLARREAL Soy Tu Mujer (Universal) 

9 SOLIDO Como Olvidarte (Freddie) 

10 GARY HOBBS Quiero Amarte (AMMX) 

11 SOLIDO Contigo (Freddie) 

12 JOE LOPEZ Esta Vez (EM /Latin) 

13 LOS PALOMINOS Chulita (Urbana) 

14 LA CONQUISTA El Feo (VeneMusic) 

15 SOLIDO Tal Vez (Freddie) 

16 LA MAFIA Tienes Razón (Urbana) 

17 LA FIEBRE Quiero (Freddie) 

18 IMAN Si Me Hubieras Oicho ( Univision) 

19 DJ KANE Mía ( EMlLatin) 

20 INTOCABLE Si Pudiera (EMlLatinl 

21 NOTABLE Dame Una Razón ( Univision) 

22 CHENTE BARRERA La Misma Intención (OVo) 

23 TABU Cumbia Pa' Que Baile (JM3) 

24 LA TROPA F Amor A La Ligera (Freddie) 

25 JENNIFER PEÑA Hasta El Fin Del Mundo (Univision) 

Data is complied from the airplay week of September 5 -11, 
and based on a point system. 
© 2004 Radio & Records. 

TOTAL 
POINTS 

217 

173 

160 

133 

108 

108 

89 

87 

85 

78 

77 

76 

71 

70 

67 

66 

65 

60 

59 

57 

55 

55 

55 

54 

51 

Going For Adds 

FITO BLANKO Me Voy A Marchar (Perfect Image) 

ILEGALES Como Tú (Perfect Image) 

SESI Ya No Serás (OZonel 

YAHIR La Locura (Warner M.! .1 

Rock /Alternative 
TN ARTIST T.te 

1 BERSUIT VERGARABAT Argentinidad Al Palo (Universal) 

2 JULIETA VENEGAS Lento (BMGLatin) 

3 ZOE Peace And Love (Sony Discos) 

4 VOLUMEN CERO Autos (Warner M.L.) 

5 CONTROL MACHETE El Apostador (Universal) 

6 ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM /Latin) 

7 CAFE TACUBA Eres (Universal) 

8 ELY GUERRA Ojos Claros, Labios Rosas (High Octave) 

9 LUCYBELL Sálvame La Vida (Warner ML.) 

10 OZOMATLI Cuando Canto (Concord) 

11 PANTEON ROCOCO La Ciudad De La Esperanza (BMGLatin) 

12 VICENTICO Se Despierta La Ciudad (BMGLatin) 

13 ENANITOS VERDES Tu Cárcel (Universal) 

14 KINKY Presidente (fVettwerk) 

15 LIQUITS Chido (Surco) 

Songs ranked by total number of points. 10 Rock/Alternative reporters. 

Record Pool 
TW ARTIST Ttle.ni 

1 PEDRO JESUS Miradita Y Meneito (MP) 

2 PAULINA RUBIO Perros (Universal) 

3 MARC ANTHONY Valió La Pena (Sony Discos) 

4 GILBERTO SANTA ROSA Sombra Loca (Sony Discos) 

5 FULANITO Pégate (Cutting) 

6 FRAGANCIA Ahora Vengo Yo (El Toque Toque) (Lafinflava) 

7 MARC ANTHONY Ahora Quién (Sony Discos) 

8 GRUPO NICHE Culebra (Sony Discos) 

9 SONORA CARRUSELES Coquetona (Fuentes) 

10 GRUPO AGUAKATE Todo El Mundo (Universal) 

11 CLIMAX El Za Za Za La Mesa Que Más Aplauda (Balboa) 

12 CHULY Perrea (Hill2Hill) 

13 PUERTO RICAN POWER Sí Pero No (J &N) 

14 TITO NIEVES Fabricando Fantasías (SGZEntertainment) 

15 SON DE CALI Vida Consentida (Univision) 

Songs ranked by total number of points. 22 Record Pool reporters. 
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OPPORTUNITIES 

SOUTH 

Word Records in Nashville is 
looking for a CBA Retail Sales and 
Marketing Manager. This positicn 
will serve as a liaison between the 
label and Word Distribution, CBA 
independent and national accounts. 
Experience working with CBA 
retail required. 

To apply contact 
cindy.finch@wbr.com EOE 

MIDWEST 

relevant 
radio o, 

PRODUCER 

Drew Mariani Show 

Relevant RadioTn" seeks a self- motivated, 
team oriented, innovative, passionate PRO- 

DUCER. Responsible for producing the na- 

tionally broadcasted afternoon drive Drew 

Mariani Show. Position is located in Green 

Bay, WI. Must display strong organizational 

and communication skills and the ability to 
meet deadlines in a fast -paced media env - 

ronment. Candidate must be a practicing 
Catholic with an excellent grasp of the faith. 

Producer experience, bachelors degree a/o 

radio certification a plus. Proficient in MS 

Office. EOE 

Email resume & cover letter to: 

hr@relevantradio.com 

or fax to 920 -469 -3747 

WEST 

88 R &R September 17, 2004 

EAST 

WCBS -FM is seeking a personality 

or personalities to host our morning 

show. Please send your resume as 

well as the best representation of 

your work to: Dave Logan/WCBS- 

FM 1515 Broadway, 40th Fl New 

York, NY 10036. NO PHONE 

CALLS PLEASE. WCBS -FM /Infinity 
Broadcasting is an Equal 

Opportunity Employer. 

Candidates must demonstrate a 

clear ability to engage the audience 

with topical entertainment while 

honoring the significant musical 

heritage of CBS -FM. You should be 

able to document solid ratings suc- 

cess with Adults 25 -54. Major mar- 

ket experience is preferred. 

DIRECTOR OF ROCK 
PROGRAMMING: 

Join a company on the front line of 
interactive music television! MUSIC 
CHOICE, the world's leading digital 
music service, has a great opportu- 
nity for an experienced Director of 
Rock Programming available in our 
New York City office. Responsible for 
driving the development of our rock 
formats programming strategy to in- 
clude creating and implementing the 
philosophy and vision for assigned 
video and audio channels in conjunc- 
tion with MUSIC CHOICE'S goals 
and objectives. Also responsible for 
managing artist interviews and 
shows, as well as leveraging relation- 
ships with record labels and music 
related companies. Will also cham- 
pion special projects and oversee 
general operations of the dept. A BA 

or equivalent is preferred. Candidate 
will also possess a minimum of 7 

years exp. programming rock 
formats to include experience with 
video/TV production. Direct manage- 
ment of a team of programmers. 
Expertise in radio programming, 
syndication and or music industry, 
along with established relationships 
in the music industry is required. 
Knowledge and expertise in Selector 
scheduling software is preferred. To 

be considered, include salary 
requirements and forward your 
resume to: email: 

jobs @musicchoice.com 
Fax: 215- 784 -5870. EOE. 

RR Broadcasting is looking for 
our next Promotions Director! 

Are you an experienced, detail ori- 

ented, creative, strategic thinking, 
take charge person who enjoys a 
fast paced environment? 4 great 
stations (Hot AC, Oldies Newstalk 
and Talk /Sports) in a beautiful mar- 
ket with great facilities and a great 
staff. 

Must be reliable, outgoing, well or- 
ganized, creative, service -oriented, 
resourceful, & possess excellent 
communication skills. Must also be 
detailed oriented, have a great 
working attitude, ability to get along 
well with others and great commu- 
nication skills. 

Send your best stuff today! 
Human Recourses c/o 

RR Broadcasting 
2100 Tahquitz Canyon Way 

Palm Springs, Ca. 92262 

WEST 

On -Air Announcer 
Part Time w/ Full -Time potential. 
From artists like Frank Sinatra to 
Diana Krall, do you love "The Stan- 
dards"? Gold Coast Broadcasting 
LLC in Ventura is looking for an On- 
Air Radio Announcer. Qualified 
candidates will have a minimum of 
5 years on -air experience & are 
knowledgeable of the "Adult Stan- 
dards" format. Applicants should 
also have production & computer 
skills. Knowledge of Prophet systems 
a +. Please send cover letter, air 
check & resume to: ATTN: Tom 
Spence, 2284 S. Victoria Avenue, 
Suite 2G Ventura, CA 93003. No 
calls. Application Deadline: 9/24/04 
EOE 

Wanted: Salesperson - Palm Springs, CA. 

Sales experience preferred. Broadcast sales 
a plus! Email or fax resume to: GSM, Gregg 
Aratin: (760) 325 -4693 or gregg@ 
rrbroadcasting.com. EOE (9/17) 

POSIT IONS SOUGHT 
Programmers & Engineers Bill Elliott & Tim 
Subra. Check us out at www.3DSJ.com. 
(813)920 -7102, billelliott@3DSJ.com. 
(9/17) 

Hell on wheels. Loud, obnoxious rock chick 
looking for 7- midnight. Stuck in AC format 
right now...Help! Showgir1626@comcast. 
net. (9/17) 

Hardworking male air talent, great voice, 
personality and positive energy, looking for 
a gig in San Diego, hire me, you won't be 

sorry. Call: 858 -278 -1898. (9/17) 

Looking for an Indiana gig. I have over 
seven years of experience to bring to the 
table. Prod, On Air, etc. ANTHONY: (765) 
349 -1291 broadcastprofessional@yahoo. 
corn. (9/17) 

Fresh female talent, ideal for on -air, with 
production and copywriting experience. 
Willing to relocate. ELEXANDRIA: (972) 
603 -8211 friscopops21@aol.com. (9/17) 

REIR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days priorto issue 

date. Free Opportunities listings should be typewritten or 

printed on 8 12' X 11' company /station letterhead and are 

accepted only by mail or fax: 310 -203 -8727. Only free po- 

sitions sought ads are accepted by e-mail to: 

kmumaw@radioandrecords.com. Address all 20 -word ads 

to R&R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor Los Angeles, CA 90067. 

REIR Opportunities 
Advertising 
lx 2x 

$200 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www radioandrecords.com). 

Blind Box: add $50 

The R&R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 
on company /station letterhead and accompanied by 

advance payment. Please submit ad copy & logos via 

email to kmumaw @radioandrecords.com. Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa, MC, 

AmEx or Discover card accepted. Include card num- 

ber, name as it appears on credit card, expiration date 

and phone number. Blind box responses are sent to 
advertisers every Friday by first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 
be received by Thursday noon (PDT) eight days prior 
to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd., Third Floor, Los Angeles, 

CA 90067. 

RADIO Et RECORDS 
10100 Santa Monica Blvd.. Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

CO Radio 8 Records, Inc. 2004. 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. /10100 SANTA MONICA BLVD.. THIRD FLOOR. LOS ANGELES, CA 90067 

CIRCULATION: 

hone 

310- 788 -1625 

Fax E -mail 

moreinfo@radioandrecords.com 310-203-8727 

NEWS DESK: 310 -788 -1699 310 -203 -9763 newsroom @radioandrecords.com 

R &R ONLINE SERVICES: 310 -788 -1668 310-203-9763 cmaxwell@radioandrecords.com 

ADVERTISING /SALES: 310 -553 -4330 310-203-8450 hmowry@radioandrecords.com 

WEBSITE: www.radioandrecords.com 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1621 310 -203 -8727 kmumaw@radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310 -553 -4330 310 -203 -9763 mailroom @radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 rrdc @radioandrecords.com 

NASHVILLE BUREAU: 615-244-8822 615-248-6655 Ihelton@radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


PRODUCTION SERVICES 

FEATURES 

Z%/1/ >f 

"THE FORGOTTEN" 
Interviews with Julianne Moore, Dominic West, 

Gary Sinise, & Altre Woodard 
Download these free interviews and more at 

www.radiolinkshollywood.com 
Contact Lori Lerner at (310)457 -5358 

(310)457- 9869(Fax) radiolnks @solcom (e -mail) 

MARKETING & PROMOTION 

Richard Scudder 
P h o t o g r a p h e r 

Musicians CD /album covers 

Hollywood, CA 
24 years experience 

323 -512 -1022 

PUBLICITY PRINTS 
LithogrHpnr'rl On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES, 

1t('l't i .S 

BAN - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
E3 &W 1000 - $1 00.00 
Color 2000 - $408.00 

* PRICES INCLUDE 

TYPESETTING & FREIGHT 

* FAST PROCESSING 

* OTHER SIZES AVAILABLE 

PM. 
CnNNGESmInJT nO":1 

Send B.10 photo. chock/M.O. V98rMC. instnrchorn lo. 

1867 E. Fjorde Street. Deer R SpnnOhed. MO 65803 

TOLL FREE: 1- 888 -526 -5336 
www.abcpictures.com 

rMImtrRrt N(BTIAfB 

MARKETPLACE 
ADVERT /SING 

Payable in advance. Order must be typewritten and accom- 

panied by payment. Visa/MC /AMEx /Discover accepted. 

One inch minimum, addi- 

tional space up to six inches 

available in increments of 

one -inch. Rates for R &R 

marketplace (per inch): 

1 time 

6 insertions 
13 insertions 
26 insertions 

51 insertions 

Marketplace 
(310) 788-1621 
Fax: (310) 203 -8727 
e -mail: kmumaw @radioandrecords.com 

$95.00 

90.00 

85.00 

75.00 

70.00 
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VOICEOVER SERVICES 

j e n n i f e rOj e n nìfervau 

VO /CEO VER SERVICES 

JOE CIPIIANO 
P R O M O S 

AMERICA'S NUMBER 1 VOICE 
the voice of FOX, CBS and The Grammys 

Call Us. 

(310) 229 -4548 

www.loecipriano.com 

LEZLIE ROBINSON 
is your female voice 

VTs /Imaging V0s /Spots 
15 years experience 

lezlierobinson.com 514 -884 -4835 

www.radioandrecords.com 

Listen Nuw®m 
NEWS TALK /SPORTS IMAGING WITH AUTHORITY! 

Call! 
901.861.4876 

www.radioandrecords.com 

Lwww.radioandrecords.com 

DAVE PACKER 
V O I C E O V E R S 

The versatility that comes 
with a major market voice... 

at a price any market can afford! 

www.davepacker.com 609 -290 -3333 

10 
G 
olryR 

, á BRAND BUILDER Its working for KLOS (LA) WRKS 
(KISS /NY) WBCN (Boston I WSM AM /FM (Nashville) Microsoft Time 
Warner Perrier, and many, many more. Affordable rolls of plastic that repeat 
y)ur message over and over again. For event planning help, call Susan V. 

01.r.o, 1- 800 -786 -7411 rr @bannersonaroll.com 

MUSIC REFERENCE 

find Soaks for Autumn! 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 

35,000 songs 
1,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) 
Discounted price: $5 I.96 softcover /$63.96 hardcover 
(CA residents add sales tax) 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 10100 Santa Monica Blvd.. 3rd Floor, L.A., CA 900 

www.americanradiohistory.com

www.americanradiohistory.com


90 i ! THE BACK PAGES 
National Airplay Overview: September 17, 2004 

CHR/POP 
LW TW 

1 1 ASHLEE SIMPSON Pieces Of Me (Geffen) 

2 © MAROON 5 She Will Be Loved (Octane /J /RMGI 

3 © AVRIL LAVIGNE My Happy Ending (Arista /RMGI 

4 4 JOJO Leave (Get Out) (BlackGround /Universal) 

5 BLACK EYED PEAS Let's Get It Started LA &M/Interscope) 

9 RYAN CABRERA On The Way Down (EV.L.A. /Atlantic) 
10 LIE' FLIP Sunshine (Sucka free /Loud /Columbia) 

6 8 CHRISTINA MILIAN Dip It Low (island / IDJMG) 

7 9 NINA SKY Move Ya Body (Next Plateau /Universal/ 

13 0 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

11 11 ALICIA KEYS If I Ain't Got You (J /RMGI 

8 12 KEVIN LYTTLE Turn Me On (Atlantic) 

17 a CIARA IIPETEY PABLO Goodies (Laface /Zomba) 

12 14 NELLY My Place (Derrty /Fo'Reel /Universal) 

15 LINKIN PARK Breaking The Habit (Warner Bros.) 

18 FINGER ELEVEN One Thing (Wind-up) 

14 17 HOOBASTANK The Reason (island /IDJMGI 

' 

21 KELLY CLARKSON Breakaway (Hollywood) 

22 TERROR SQUAD Lean Back (Universal) 

16 20 JUVENILE Slow Motion (Cash Money /Universal) 

23 BOWLING FOR SOUP 1985 (Silvertane /Jive /Zomba) 

24 SEETHERfIAMY LEE Broken (Windup) 

28 C.AGUIL ERA DM. ELLIOTT Car Wash (OreamWorks/Geffen /lnterscope/ 

25 SWITCHFOOT Dare You To Move (Redlnk/Columbia) 

39 USHER fIALICIA KEYS My Boo (Laface /Zomba) 

38 ASHLEE SIMPSON Shadow (Geffen) 

29 HILARY DUFF Fly (Buena Vista /Hollywood) 

31 DASHBOARD CONFESSIONAL Vindicated (VagranUlnterscopel 

27 29 USHER Confessions Pan 2 (Laface/Zomba) 

37 © NITTY Nasty Girl (Rostrum/Universal/ 

#1 MOST ADDED 
DESTINY'S CHILD Lose My Breath (Colunrte- 

#1 MOST INCREASED PLAYS 
DESTBIY'S CHILD Lose My Breath t'Caimßia) 

TOP 5 NEW & ACTIVE 
TRLCLI DADDY Lets Ga Sip- A'SEde/Atlantic) 

J-KWUU You & Me rSo So LkNZmtla) 
YELLOWCARO thy One ¡Capital 

GAY1N DEGRAW I Don't Want To Be LJ /RMG/ 

CHRISTINA MILIAN NJOE BtiDDEN Whatever U Want (Islard/IOJMG) 

CHR/POP begins on Page 35. 

AC 
LW TW 

2 0 FIVE FOR FIGHTING 100 Years (Aware /Columbia) 

1 2 MARTINA MCBRIDE This One's For The Girls (RCA) 

3 3 DI00 White Flag (Arista /RMG) 

5 0 LOS LONELY BOYS Heaven (Or /Epic) 

6 5 MAROON 5 This Love (Octane /J /RMG) 

4 6 SHERYL CROW The First Cut Is The Deepest (A &M /lnterscope) 

7 7 MICHAEL MCDONALD Ain't No Mountain High Enough (Motown) 

9 0 KIMBERLEY LOCKE 8th World Wonder (Curb) 

8 9 SEAL Love's Divine (Warner Bros.) 

10 10 MERCYME Here With Me (INO /Curb) 

11 11 JOSH GROBAN You Raise Me Up (143 /Reprise) 

13 12 KEITH URBAN You'll Think Of Me (Capitol) 

12 13 LIONEL RICHIE Just For You (island / IDJMG) 

14 14 3 DOORS DOWN Here Without You (Republic /Universal) 

16 15 LEANN RIMES IIRONAN KEATING Last Thing On My Mind (Curb) 

15 16 JOSH GROBAN Remember When It Rained (143 /Reprise) 

18 CHERIE Older Than My Years (Laval 

20 ALICIA KEYS If I Ain't Got You (J /RMG) 

19 HOOBASTANK The Reason (lsland/IDJMG) 

24 i JEFF TIMMONS Whisper That Way (SLG /RisingPhoenix) 

17 21 SEALS & CROFTS Summer Breeze '04 (Warner Bros.) 

30 S ELTON JOHN Answer In The Sky (Universal) 

28 HALL & OATES I'll Be Around /U- Watch) 

22 24 CLAY AIKEN I Will Carry You (RCA /RMG) 

21 25 CELINE DION You And I (Epic) 

23 26 MARTINA MCBRIDE In My Daughter's Eyes (RCA) 

25 27 NEWSONG fINATALIE GRANT When God Made You (Reunion) 

27 28 COUNTING CROWS Accidentally In Love (Dream Works /Geffen) 

e PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic) 

26 30 J. BRICKMAN DIM. SCHULTZ'Til I See You Again (Windham Hill/HMG) 

#1 MOST ADDED 
TIM MCGRAW Lire Like Yau Were Drag (Cann 

M0ST INCREASED PLAYS 

TOP 5 NEW & ACTIVE 
SEAL Get It Tagetf.er (Wanner Bras.) 

KELLY CLARKSON Breakaway :Hollywood' 

BRUCE HORNSBY Gonna Be Some Changes Made /Columbia' 

KATRINA CARLSON Drive iXataphomi 

AC begins on Page 58. 

CHR/RHYTHMIC 
LW TW 

1 0 TERROR SQUAD Lean Back (Universal) 

2 2 CIARA fIPETEY PABLO Goodies [Laface /Zomba) 

3 3 LIL' FLIP Sunshine (Sucks Free /Loud /Columbia) 

4 NELLY My Place (Derrty /fo'Reel /Universa/) 

6 LL COOL J Headsprung (Del Jam / IDJMG) 

9 AKON fISTYLES P. Locked Up (SRC /Universal/ 

7 7 CHRISTINA MILIAN Dip It Low (lsland /ID MG) 
11 0 USHER fIALICIA KEYS My Boo (Laface /Zomba/ 

5 9 JUVENILE Slow Motion (Cash Money /Universal) 

8 10 KEVIN LYTTLE Turn Me On (Atlantic) 

12 a JADAKISS fIANTHONY HAMILTON Why (RuffRyders /lnterscope[ 

10 12 HOUSTON fICHINGY & NATE DOGG I Like That (Capitol) 

17 ® J-KWON You & Me (So So Bet /Zomba) 

13 14 LLOYD fIASHANTI Southside (Murder Inc/Del Jam/IDJMC) 

15 15 T.I. Let's Get Away (Grand Hustle /Atlantic] 

18 0 MASE Breathe, Stretch, Shake (Bad Boy /Universal/ 

14 17 NINA SKY Move Ya Body (Next Plateau /Universal[ 

16 18 USHER Confessions Part 2 (Laface /Zomba) 

20 ' ALICIA KEYS IITONY, TONI, TONE & JERMAINE PAUL Diary (J/RMC) 

29 TRICK DADDY Let's Go (SlipNSlide /Atlantic/ 

23 LIL SCRAPPY No Problem (BME /Reprise) 

22 22 MONICA U Should've Known Better (J /RMG) 

27 

8 
213 Groupie Luv MITI 

28 LLOYD BANKS I'm So Fly !lnterscope/ 

24 25 PITBULL Back Up (TVT) 

19 26 YOUNG BUCK Let Me In (Interscope) 

33 a N.O.R.E.IININA SKY & DADDY YANKEE Oye Mi Canto (Delam/IOJMG) 

30 28 SHAWNNA fILUDACRIS Shake That Sht (DTP /DeiJam/IDJMG) 

26 29 LLOYD BANKS On Fire /7nterscope7 

31 0 NELLY Flap Your Wings (Derrty /Fo'Ree4Universal7 

#1 MOST ADDED 
DESTINY'S CHILD Lose My Breath (Columbia! 

#1 MOST INCREASED PLAYS 
USHER FIALICIA KEYS My Boo (LaFace"Zornbal 

TOP 5 NEW & ACTIVE 
MOBB DEEP Real Gangstaz (VidatorZmnbai 

SHYNE FIASHANTI Jirrvry Choo (Gangland/DefJaim'LWfMGI 

LIL' EDDIE FIMARIO WINANS I Don't Think I Ever (Ye owcity /Bg3) 
0.0.0. FIKANYE WEST Higher (Legion) 

LLOYD Hey Young Girl (Allude rinc. /DefJant'IOJMGJ 

CHR/RHYTHMIC begins on Page 40. 

HOT AC 
LW TW 

1 1 HOOBASTANK The Reason (Island /IDJMG) 

4 0 MAROON 5 She Will Be Loved /Octone /J /RMG) 

2 3 LOS LONELY BOYS Heaven 101/Epic) 

3 4 COUNTING CROWS Accidentally In Love (Dream Works /Geflenl 

6 © FINGER ELEVEN One Thing (Wind-up) 

5 6 MAROON 5 This Love (Octane /J /RMGI 

8 0 ASHLEE SIMPSON Pieces Of Me (Geffen) 

7 8 3 DOORS DOWN Away From The Sun (Republic/Universall 

9 9 GAVIN DEGRAW I Don't Want To Be (J /RMGI 

10 10 SWITCHFOOT Meant To Live (Redlnk/Columbial 

11 e AVRIL LAVIGNE My Happy Ending (Arista /RMG) 

12 12 NICKELBACK Feelin' Way Too Damn Good (Roadrunner /1OJMG) 

13 13 NICKELBACK Someday (Roadrunner/IDJMG) 

14 14 311 Love Song (Vakano /Zomba) 

16 SARAH MCLACHLAN World On Fire (Arista/HMG) 

17 `Q+' BOWLING FOR SOUP 1985 (Silver/one /Jive /Zomba/ 

19 JOHN MAYER Daughters (Aware /Columbia) 

15 18 TRAIN Ordinary (Columbia) 

18 

' 

RYAN CABRERA On The Way Down (E. V.L.A. /Atlantic) 

20 SEETHER fIAMY LEE Broken (Wind -upl 

21 21 AVION Seven Days Without You (Columbia) 

23 KELLY CLARKSON Breakaway (Hollywood) 

24 FIVE FOR FIGHTING The Devil In The Wishing Well... (Aware /Columbia) 

22 24 RICHARD MARX When You're Gone (Manhattan /EMC) 

27 ED ALANIS MORISSETTE Eight Easy Steps (Maverick/Reprise) 

25 26 SHERYL CROW Light In Your Eyes (A &M /Interscope/ 

28 KILLERS Somebody Told Me (Island / IDJMG) 

33 DURAN DURAN (Reach Up For The) Sunrise (Epic) 

29 ' HOWIE DAY Collide (Epic) 

31 i DIANA ANAID Last Thing (Five Crowns Music) 

#1 MOST ADDED 
SWITCHF0OT Dare You To Move (Red Ink /Columbia! 

#1 MOST INCREASED PLAYS 
JOHN MAYER Daughters (Aware /Columbia) 

TOP 5 NEW & ACTIVE 
SWITCHFOOT Dare Yoc To Move (Red /nk'Coinnbiai 

PAT MCGEE BAND Beautiful Ways (Warner Bros.) 

LOS LONELY BOYS More Than Love !Or/Epic) 

YELLOWCARD Ocean Avenue !Capitol) 

JEM They AM/RCA/AMC) 

AC begin on Pap 511. 

POWERED BY 

MEDIABASE 

URBAN 
LW TW 

1 0 CIARA fIPETEY PABLO Goodies (Laface /Zomba) 

2 2 TERROR SQUAD Lean Back (Universal) 

3 0 JADAKISS IIANTHONY HAMILTON Why (Ruff Ryders /Interscope) 

4 4 NELLY My Place (Derrty /fo'Reel /Universal) 

5 5 ALICIA KEYS ffTONY, TONI, TONE &JERMAINE PAUL Diary (J /RMG) 

6 6 LIL' FLIP Sunshine (Sucka free /Loud /Columbia) 

7 7 LL COOL J Headsprung (Del Jam /IDJMGI 

8 AKON fISTYLES P. Locked Up (SRC /Universal) 

10 LIL SCRAPPY No Problem (BME /Reprise/ 

17 USHER fIALICIA KEYS My Boo /Laface /Zomba) 

9 11 TWISTA fIR. KELLY So Sexy (Atlantic) 

14 a ANTHONY HAMILTON Charlene (So So Del /Zomba) 

11 13 KANYE WEST Jesus Walks (Roc-A-Fella /1OJMG) 

18 MASE Breathe, Stretch, Shake (Bad Boy /Universal) 

12 15 JUVENILE Slow Motion (Cash Money /Universal) 

13 16 T.I. Let's Get Away (Grand Hustle/Atlantic) 

20 

8 
JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A- Lot /Asylum) 

19 NELLY Flap Your Wings (Derrty /Fo'Reel /Universal) 

15 19 USHER Confessions Part 2 (Laface /Zomba) 

16 20 YOUNG BUCK Let Me In (lnterscope) 

22 ® GUERILLA BLACK fIBEENIE MAN Compton (Virgin) 

24 ® LLOYD BANKS I'm So Fly (Interscope) 

21 23 CHRISTINA MILIAN Dip It Low (lsland/IDJMG) 

23 24 CRIME MOB Knuck If You Buck (BMf /WarnerBros. /Reprise) 

26 

8 
BRANDY Who Is She 2 U (Atlantic) 

27 DEM FRANCHISE BOYZ White Teez (Universal) 

25 27 R. KELLY U Saved Me (Jive /Zomba) 

28 28 BODY HEADBANGERS fIYOUNGBLOODZ I Smoke, I Drink (Universal) 

33 , LIL' WAYNE Go DJ (Cash Money /Universal) 

31 NEW EDITION Hot 2 Nile (Bad Boy /Universal) 

#1 MOST ADDED 
DESTINY'S CHILD Lose My Breath (Columbia) 

#1 MOST INCREASED PLAYS 
USHER FIALICIA KEYS My Boo !Laface;Zomba) 

TOP 5 NEW & ACTIVE 
CHINGY Balla Baby iUTP /Capitoli 

TRICK DADDY Let's Go (Slip N- Sdde/Atlentic) 

1-20 FILUDACRIS Break Bread (DTP /Capitol 

213 Groupie Luv (TV7I 

HOUSTON Ain't Nothing Wrong (Capitoe 

URBAN begins on Page 45. 

ROCK 
LW TW 

1 O THREE DAYS GRACE Just Like You (Jive /Zomba) 

2 ALTER BRIDGE Open Your Eyes (Wind-up) 

5 VELVET REVOLVER Fall To Pieces (RCA /RMGI 

3 4 SHINEDOWN Simple Man (Atlantic) 

4 5 VELVET REVOLVER Slither (RCA/RMG/ 

6 0 LINKIN PARK Breaking The Habit (Warner Bros.) 

8 7 JET Rollover D.J. (Atlantic) 

7 8 NICKELBACK Feehn' Way Too Damn Good (Roadrunner /IDJMGI 

11 . CROSSFADE Cold (Columbia) 

12 BREAKING BENJAMIN So Cold (Hollywood) 

10 11 SALIVA Survival Of The Sickest (/s /and/ IDJMGI 

15 ® GODSMACKfIDROPBOX Touche (Republic /Universal) 

9 13 JET Cold Hard Bitch (Atlantic) 

14 GREEN DAY American Idiot (Reprise) 

13 PAPA ROACH Getting Away With Murder (Geffen) 

17 ' KENNY WAYNE SHEPHERD Alive (Reprise) 

18 SILVERTIDE Ain't Comin' Home (J /RMGI 

19 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

16 19 SLIPKNOT Duality (Roadrunner/ID/MG) 

20 20 SEETHER IIAMY LEE Broken (Wind-up) 

22 21 TESLA Words Can't Explain (Sanctuary /SRG/ 

21 22 VAN HALEN Up For Breakfast (Warner Bros.) 

23 ® FUTURE LEADERS OF THE WORLD let Me Out (Epic) 

24 ® A PERFECT CIRCLE Blue (Virgin) 

25 25 KORN Word Up lfpicl 
NICKELBACK Because Of You (Roadrunner /IDJMG) 

DROWNING POOL Love And War (Windup) 

30 ; MEGADETH Die Dead Enough (Sanctuary /SRG) 

28 ' LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

THORNLEY Easy Comes (Roadrunner /IDJMGI 

#1 MOST ADDED 
NICKELBACK Because Of You !Roadrunner / IDJMG) 

#1 MOST INCREASED PLAYS 
VELVET REVOLVER Fag To Pieces (RCA/RMG) 

TOP 5 NEW & ACTIVE 
SWITCHFOOT Meant To Live (Redlnk /Cdurnbia 

SKINDRED Nobody (Lava) 

TANTRIC After We Go fMaverickRepr, e,) 

SCORPIONS Love 'Em Or Leave 'Em (Sanctuary/SRC; 

SPIDERBAIT Black Betty (Independent) 

ROCK begin on Payo U. 
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URB N AC 
Lw TW 

1 1 PRINCE Cal My Name (Cohunhzá) 

3 o ALICIA KEYS f!TONY, TONI, TONE & JERMAINE PAUL Diary (J /RMGI 

2 3 ANITA BAKER You're My Everything (BlueNote /EMC) 

4 LUTHER VANDROSS Think About You (J/RMG) 

5 TEENA MARIE Still In Love (Cash Money /Universal) 

7 BRIAN MCKNIGHT What We Do Here (Motown) 

6 7 JILL SCOTT Golden (Hidden Beach /Epic) 

9 0 R. KELLY U Saved Me (Jive /Zomba) 

8 9 ALICIA KEYS If I Ain't Got You lJ /RMGI 

10 10 R. KELLY Happy People (Jive /Zomba) 

12 m KEM Love Calls (Motown /Universa /) 

11 12 BOYZ II MEN What You Won't Do For Love (MSM /Koch) 

16 

8 
PATTI LABELLE & RONALD ISLEY Gotta Go Solo (De /Sou / /IDJMG) 

13 PATTI LABELLE New Day (DefSoul/IDJMG) 

15 15 TAMVRA GRAY Raindrops Will Fall 119 /Sobel 

14 16 BONEY JAMES fIBILAL Better With Time (Warner Bros.) 

19 

8 
VAN HUNT flown Here In Hell With You) (Capitol) 

23 T. MARIE fIG. LEVERT A Rose By Any Other Name (Cash Money/Universal) 

18 19 LUTHER VANDROSS WI BEYONCE' The Closer I Get To You (J /RMGI 

20 a ANGIE STONE U -Haul (J /RMG/ 

21 21 AMEL LARRIEUX For Real (Bliss Life) 

28 a NORMAN BROWN I Might (Warner Bros.) 

22 23 LASHELL GRIFFIN Free (Epic) 

30 LALAH HATHAWAY Forever, For Always, For Love (GRP /VMG) 

24 25 TAMIA Still (At/.mtic/ 

- NELLY My Place (0errty /fo "Reel /Universal) 

26 27 FANTASIA I Believe (J /RMG) 

29 J USHER Confessions Part 2 (Laface /Zomba/ 

27 29 JANET JACKSON R &B Junkie (Virgin) 

25 30 WILL DOWNING Rhythm Of U & Me (GRP /VMG) 

#1 MOST ADDED 
USHER FIALICIA KEYS My Boo (laface /Zomba) 

#1 MOST INCREASED PLAYS 
BRIAN MCKNIGHT What We Do Here (Motown) 

TOP 5 NEW & ACTIVE 
JOSS STONE Spoiled /S-Curve /EMC) 

INCOGNITO True To Myself (Narada) 

JEFF MAJORS Pray (Music One) 

GEORGE BENSON Irreplaceable (GRP /VMG) 

THEO Chemistry (TWP) 

URBAN begins on Page 45. 

ACTIVE ROCK 

1 1 BREAKING BENJAMIN So Cold (Hollywood) 

2 o LINKIN PARK Breaking The Habit (Warner Bros.) 

3 3 THREE DAYS GRACE Just Like You (Jive /Zomba] 

5 0 PAPA ROACH Getting Away With Murder ( Geffen) 

4 5 SALIVA Survival Of The Sickest (island /IDJMG] 

6 6 ALTER BRIDGE Open Your Eyes (Windup) 

9 0 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

7 8 CROSSFADE Cold (Columbia) 

11 o CHEVELLE Vitamin R (Leading Us Along) (Epic) 

10 10 SLIPKNOT Duality (Roadrunner/WWI 
12 a FUTURE LEADERS OF THE WORLD Let Me Out (Epic) 

8 12 SHINEDOWN Simple Man (Atlantic) 

13 GREEN DAY American Idiot (Reprise) 

14 GODSMACK IIDROPBOX Touche (Republic /Universal) 

16 LOSTPROPHETS Wake Up (Make A Moves (Columbia) 

15 11 VELVET REVOLVER Slither (RCA /RMGI 

17 A PERFECT CIRCLE Blue (Virgin,' 

19 KORN Word Up (Epic) 

21 SILVERTIDE Ain't Comi' Home (J /RMG) 

18 20 NONPOINT The Truth (Lava) 

25 ® KENNY WAYNE SHEPHERD Alive (Reprise) 

24 ® SKINDRED Nobody (Laval 

22 23 EARSHOT Wait (Warner Bros.) 

23 24 PILLAR Bring Me Down (Flicker /EMICMG /Virgin) 

20 25 JET Rollover D.J. (Atlantic) 
26 ' THORNLEY Easy Conies (Roadrunner /IDJMG] 

29 DROWNING POOL Love And War (Wind-up) 

32 DAMAGEPLAN Pride (Elektra /Atlantic/ 

3G ' MARILYN MANSON Personal Jesus (Nothing /lnterscope,' 

31 r MEGADETH Die Dead Enough (Sanctuary /SRG) 

#1 MOST ADDED 
SUBMERSED Hollow (Wind-up) 

#1 MOST INCREASED PLAYS 
NICKELBACK Because Of You (Roadrunner7OJMG) 

TOP 5 NEW & ACTIVE 
FALL AS WELL Lazy Eye (Universal) 

SKILLET Savior (Lava) 

RAMMSTEIN Amerika (Republic /Universal) 

COLLECTIVE SOUL Counting The Days (El Music Group) 

MAGNA -FI Down In It /Aetra) 

ROCK begins on Page 68. 
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28 

32 

29 

30 

31 

1W 

o 
2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

KEITH URBAN Days Go By (Capitol) 

TIM MCGRAW Live Like You Were Dying (Curb) 

TERRI CLARK Girls Lie Too (Mercury) 

SARA EVANS Suds In The Bucket (RCA) 

GRETCHEN WILSON Here For The Party (Epic) 

ANDY GRIGGS She Thinks She Needs Me (RCA) 

GEORGE STRAIT I Hate Everything (MCA) 

ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista) 

TOBY KEITH Stays In Mexico (DreamWorks) 

PHIL VASSAR In A Real Love (Arista) 

BROOKS & DUNN That's What It's All About (Arista) 

RASCAL FLATTS Feels Like Today (Lyric Street) 

JOE NICHOLS If Nobody Believed In You (Universal South) 

GARY ALLAN Nothing On But The Radio (MCA) 

LONESTAR Mr. Mom (RNA) 

TRACE ADKINS Rough & Ready (Capitol) 

JULIE ROBERTS Break Down Here (Mercury) 

DIERKS BENTLEY How Am I Doi' (Capitol) 

JIMMY WAYNE You Are (OceaniWorks) 

KENNY CHESNEY The Woman With You (BNA) 

SHEDAISY Come Home Soon (Lyric Street) 

DARRYL WORLEY Awful, Beautiful Life (Orean,Works) 

BLAKE SHELTON Some Beach (Warner Bros.) 

BLUE COUNTY That's Cool (Asy lum /Curb) 

MONTGOMERY GENTRY You Do Your Thing (Columbia) 

CRAIG MORGAN Look At Us (BBR) 

SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

TRICK PONY The Bride (Asylum /Curb) 

STEVE HOLY Put Your Best Dress On (Curb) 

RESTLESS HEART Feel My Way To You (Koch) 

#1 MOST ADDED 
SHANIA TWAIN WI BILLY CURRINGTON Party For Two (Mercury) 

#1 MOST INCREASED PLAYS 
KENNY CHESNEY The Woman With You (MA) 

TOP 5 NEW & ACTIVE 
DUSTY DRAKE I Am The Working Man (Warner Bros.) 

RACHEL PROCTOR Where I Belong /BNA) 

JOE DIFFIE If I Could Only Bring You Back (BBR) 

JEFF BATES Long, Slow Kisses (RCA) 

JESSI ALEXANDER Make Me Stay Or Make Me Go (Columbia) 

COUNTRY begins on Page 51. 

ALTERNATIVE 
LW TV.' 

2 0 GREEN DAY American Idiot (Reprise/ 

1 2 LINKIN PARK Breaking The Habit (Warner Bros.) 

4 KILLERS Somebody Told Me (Island /IDJMG) 

5 BREAKING BENJAMIN So Cold (Hollywood) 

3 5 THREE DAYS GRACE Just Like You /Jive /Zomba) 

8 0 CHEVELLE Vitamin R (Leading Us Along) (Epic) 

6 7 SLIPKNOT Duality (Roadrunner /IDJMG) 

7 8 FRANZ FERDINAND Take Me Out (Domino /Epic) 

9 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 

10 i PAPA ROACH Getting Away With Murder /Geffen/ 

11 VELVET REVOLVER Fall To Pieces (RCA /RMG) 

21 JIMMY EAT WORLD Pain (lnterscope) 

12 13 BEASTIE BOYS Triple Trouble (Capitol) 

13 14 HOOBASTANK Same Direction (Island /IDJMG) 

18 ® CROSSFADE Cold (Columbia) 

14 16 DASHBOARD CONFESSIONAL Vindicated (Vagrant /lnterscope) 

16 a COHEEO AND CAMBRIA A Favor House Atlantic (Columbia) 

17 18 MODEST MOUSE Float On (Epic) 

20 19 YELLOWCARD Only One (Capitol) 

22 TAKING BACK SUNDAY A Decade Under the Influence (Victory) 

15 21 SEETHER fIAMY LEE Broken (Wind -up) 

24 ® A PERFECT CIRCLE Blue (Virgin) 

23 23 ALTER BRIDGE Open Your Eyes (Wind-up) 

25 - SNOW PATROL Run (A &M /lnterscope) 

27 KORN Word Up (Epic) 

35 USED Take It Away (Reprise) 

30 MODEST MOUSE Ocean Breathes Salty (Epic) 

29 CAKE No Phone (Columbia) 

32 ' SUM 41 We're All To Blame (/s /and /IDJMG) 

28 i SKINDRED Nobody (Lava) 

#1 MOST ADDED 
DONNAS Fall Behind Me (Lookout//Atlantic/ 

#1 MOST INCREASED PLAYS 
JIMMY EAT WORLD Pain Otte/scope/ 

TOP 5 NEW & ACTIVE 
PRESIDENTS OF THE UNITED STATES Some Postman Is Grooving (Independent) 

STREETS Dry Your Eves (Atlantic) 

KEANE Somewhere Only We Know (lnterscope) 

MORRISSEY First Of The Gang To Die (Sanctuary /SRG) 

RIDOLIN' KIDS Stop The World (Aware /Columbia) 

ALTERNATIVE begins on Page 72. 

SMOOTH JAll 
LW 1W 

1 1 GEORGE BENSON Softly, As In A Morning Sunrise (GRP /VMG) 

2 8 BONEY JAMES Here She Comes (Warner Bros.) 

4 GERALD ALBRIGHT To The Max (GRP /VMS) 

3 4 MICHAEL LINGTON Show Me (Rendezvous) 

5 5 MARC ANTOINE Mediterraneo (Rendezvous) 

6 0 DAVE KOZ All I See Is You (Capitol) 

7 7 ANITA BAKER You're My Everything (Blue Note/EMCI 

11 0 WAYMAN TISDALE Ain't No Stoppin' Us Now (Rendezvous) 

8 9 JOYCE COOLING Expression (Narada) 

13 J CHRIS BOTTI Back Into My Heart (Columbia) 

10 11 PAUL TAYLOR Steppin' Out (Peak) 

12 SEAL Love's Divine (Warner Bros.) 

15 RICHARD ELLIOT Your Secret Love (GRP /VMG) 

14 PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 

16 MARION MEADOWS Sweet Grapes (Heads Up) 

17 NORMAN BROWN Up 'N' At 'Em (Warner Bros.) 

18 TIM BOWMAN Summer Groove (Liquid 8) 

19 : NICK COLIONNE It's Been Too Long (3 Keys Music) 

21 ' KIM WATERS In Deep (Shanachie) 

20 i RAMSEY LEWIS TRIO The In Crowd (Narada) 

22 PATTI LABELLE New Day (Del Soul /IDJMG) 

23 SOUL BALLET Cream (215) 

25 RENEE OLSTEAD A Love That Will Last (143 /Repnsel 

26 MINDI ABAIR Conte As You Are (GRPIVMS) 

24 GLADYS KNIGHT fIEDESIO ALEJANDRO Feelin Good (Vacilon) (Pyramid) 

HALL & OATES Love TKO (U-Watch) 

27 STEVE OLIVER Chips & Salsa (Koch) 

28 PETER WHITE How Does It Feel (Columbia) 

29 ' PIECES OF A DREAM It's Go Time (Heads Up) 

30 CRAIG CHADUICO Her Boyfriend's Wedding (Narada) 

#1 MOST ADDED 
MINDI ABAIR Come As You Are (GRP /VMG) 

#1 MOST INCREASED PLAYS 
HALL & OATES Love TKO (U- Watch) 

TOP 5 NEW & ACTIVE 
GREG ADAMS Firefly (215) 

EVERETTE HARP Can You Hear Me (A440) 

ALICIA KEYS If I Ain't Got You /J /RMG) 

RAFE GOMEZ Icy (Tommy Boy) 

CHUCK LOEB Bring It (Shanachiel 

Smooth Jazz begins on Page 65. 

TRIPLE A 
LW Tw 

1 R.E.M. Leaving New York (Warner Bros.) 

2 BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 

4 JOHN MELLENCAMP Walk Tall (Island /IDJMG/ 

3 4 FINGER ELEVEN One Thing (Wind-up) 

5 RACHAEL YAMAGATA Worn Me Down (RCA Victor) 

6 JAMIE CULLUM All At Sea (Verve /Universal) 

10 FINN BROTHERS Won't Give In (Nett werk) 

14 SCISSOR SISTERS Take Your Mama (Universal) 

7 9 NORAH JONES What Am I To You? (Blue Note/EMC) 

11 

1G7 

JOHN FOGERTY Deja Vu All Over Again) (DneamWorks /Geffen) 

16 CARBON LEAF Life Less Ordinary (Vanguard) 

15 MAROON 5 She Will Be Loved (Ottone /J /RMGI 

13 13 MINDY SMITH Conte To Jesus (Vanguard) 

9 14 COUNTING CROWS Accidentally In Love (DreamWorks/Gellen) 

8 15 BODEANS If It Makes You (Zoe /Hounder) 

19 0 CROSBY & NASH Lay Me Down /Sanctuary /SRO 

12 17 MODEST MOUSE Float On (Epic) 

17 OZOMATLI (Who Discovered) America? (Concord) 

26 SNOW PATROL Run (A &M /lnterscope] 

20 r KEANE Somewhere Only We Know (Interscope) 

23 CAKE No Phone (Columbia) 

22 CHRISTINE MCVIE Friend (Koch) 

21 THRILLS Not For All The Love In The World (Virgin) 

25 311 Love Song (Volcano /Zomba) 

24 25 FIVE FOR FIGHTING The Devil In The Wishing Well... (Aware /Columbia) 

28 SARAH MCLACHLAN World On Fire (Arista /RMGI 

18 27 PHISH The Connection (Atlantic) 

27 28 GOMEZ Nothing Is Wrong (Hut /Virgin) 

' 

CHARLIE MARS Gather The Horses (V2) 

MARK KNOPFLER Boom, Like That (Warner Bros.) 

#1 MOST ADDED 
MARK KNOPFLER Boom, Like That (Warner Bros.) 

#1 MOST INCREASED PLAYS 
ELVIS COSTELLO Monkey To Man (Lost Highway) 

TOP 5 NEW & ACTIVE 
STEVE EARLE The Revolution Starts Now (E.-Squared/Artemis) 

SIMPLE KID Staring At The Sun (Vector) 

KO. LANG Helpless (Nonesuch) 

NEVILLE BROTHERS Ball Of Confusion (BackPorch/Narada) 

ELVIS COSTELLO Monkey To Man (Lost Highway) 

TRIPLE A begins on Page 75. 
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i 
By Erica Farber 

or the last four years, Thom Callahan has 

been GM of the nation's oldest news and 

information provider, the Associated Press. 

AP has been broadcasting to radio stations 
since 1946 and is the only independent news 

and information cooperative serving radio. 

Getting into the business: "I started my 

career at CBS Records in New York in record 

promotion and sales. I moved with the 
company to a number of cities and took on 

more responsibility as I went along. I 
eventually ended up in St. Louis as Regional 

Manager in 1978. I got interested in radio and selling, 
and I started selling spots for KSHE /St. Louis. I didn't 
know what a spot was at that time, but I soon found out. 
That's what started the whole thing." 

Joining AP: "A search firm contacted me. At the 
time I was with Metro Networks. I met with Jim Williams, 

our VP/Broadcast, and we had a number of very long, 
involved conversations. I was excited about the 
opportunity but was enjoying what I was doing. I had a 

long talk with my wife about it. She said that this was 

what Td always wanted: a national platform and an 
organization that represents quality and integrity. So, 

largely based on what she said, I decided this would be a 

good move, and we made the change in 2000." 
His responsibilities: "We have over 4,000 people 

working around the globe to bring news and information 
every day, and radio is one part of that. We have 
television, newspaper, online /digital and photo divisions. 
AP, more than anything, provides a quality service to 

stations. We've tried to improve upon that as we've gone 

along, with improvements to our text service, as well as 

by adding new features to our audio products. At the 
same time we've kept a finger on the pulse of what the 
industry wants and adjusted our offerings to where the 
industry was going." 

Mission of the company: "To supply news and 
information in a timely, accurate and unbiased way. We 

serve over 4,200 radio stations in the United States with 
some fcrm of service. It could be text, audio, products for 
their websites, show prep, state news or entertainment. 
We match our offerings to the station's needs. An Urban 
station that plays music at loam doesn't need our full 

service, so we have one level of service for music stations 
and another for News /Talk /Sports stations. We try to mix 

and match our products to fit what the station's audience 
is about and who the station wants to have as listeners." 

Biggest challenge: "We have two big challenges 
ahead of us. One is the ongoing discussion with clusters 

and groups about the intrinsic value of our service. We 
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believe that music and news are not mutually exclusive 
and that today's listener wants to be entertained and 
informed. Can anyone imagine playing 10 songs in a row 

when 9/11 occurred? 
"The second is intellectual property. There's a whole 

generation of broadcasters that is used to looking on 
websites for all sorts of information and thinks it's OK to 

broadcast that information over the airwaves. There are 

copyright laws and intellectual -property issues that we 

ask broadcasters to look at before they do those types of 

things. 
"Our product is what people buy, so we protect that 

as closely as we can. Our goal is to have a cooperative 
venture with broadcasters, and, for the most part, we do. 

Broadcasters - at least in the groups we deal with and 
the individuals we know - respect and understand that, 
and we have a great advisory board that helps us in that 
area quite a bit." 

The advisory board: "We've been fortunate that 
we've attracted a quality group of broadcasters who meet 
with us a number of times a year to advise us, who 

understand what's happening with AP and who help 

shape and mold our offerings and tell us how we can best 
serve the industry." 

State of the industry: "I see positive growth for our 

business. Most stations have had to go after local business 
to offset the losses of national spot and other advertisers 
who've cut back at radio. This has made the average sales 

professional stronger at selling our medium. Most major 

markets are going to digital broadcast, and that will be a 

huge advantage for both the sound and presentation of 

radio. 

"From a content standpoint, there is so much 

happening on all fronts on this planet right now, and 
radio is playing a major role in shaping and defining our 
national agenda, as well as our collective outlook on what 
we think of the world beyond our borders. And, strictly 
from an investment standpoint, nobody is selling their 
radio stations, and broadcast stocks, at least the ones I 

follow, are up over last year. While I understand that we're 

not having the record double -digit growth we once had, 
the industry is still pretty solid. 

"Are we going through change? Of course. Is there 
more competition from other sources outside radio? 
Absolutely. But the basics are very much there, and I'm 

optimistic about the long -term growth and stability of 

the industry." 
How's business? "2003 was an unbelievable year, but 

2004 will be our fourth straight year of membership and 
revenue growth, primarily due to AP Network News. We 

were always a cash -and -carry business. Now we're offering 

our services on a barter basis, and that has really grown 

our business. Ten- and 30- second barters have been a 

home run for us." 

Something about his company that would surprise 
our readers: "Something people don't realize about AP is 

that it's not owned by anyone other than our members. 
It's still the world's only independent news organization. 
On a worldwide basis, we're reaching over 1 billion people 

every day. We're ubiquitous in most aspects of daily 
events and coverage. We're a wholesaler and retailer of 

news and information to the planet, yet we don't brand 
ourselves to the public. Even though some of the public 
knows there's this thing out there called AP, it's really the 
members we serve - radio, television, broadcast, websites 
and satellite." 

Most influential individual: "Robert Hyland, VP /GM 

of KMOX /St. Louis when I was there. He was a driving 
force for excellence in radio broadcasting. I've yet to meet 
another individual in my lifetime so focused on achieving 
success for his radio station and himself. In my personal 
life, my wife, Sally, has been there with me for most of 

my adult life. Her sense of humor, integrity and, most of 

all, her love, have kept me going." 

Career highlight "Being appointed Director /Sales at 
KMOX would have to be a highlight. I'm proud of the 
revenue growth we achieved during those years. And, 

currently, my role at AP. I'm very proud of our sales and 
management team and the enormous efforts of our 
broadcast staff to produce what I consider to be an 
invaluable service. There aren't many people who put 
themselves in harm's way to cover a story, and our 
reporters do it on a daily basis. The dedication these 
individuals have is hard to describe. I've also been 
fortunate in that we have great support from our new 

CEO, Tom Curley, and our VP /Broadcast here in 
Washington, Jim Williams." 

Career disappointment "I have a quote from 
Thomas Jefferson that sits on my desk: 1 like the dreams 
of the future better than the history of the pasti I'm not 
one to dwell on the past, good or bad. I'm more 

interested in the present and going forward. Everyone has 
disappointments in their career, and Fm not without my 

share, but I tend to focus on the future, where the 
opportunity is." 

Favorite radio format "Classic Rock, Jazz and 
News/Talk." 

Favorite television show: "I really do not watch TV. 

If there's a good movie on, Ill do that. Fm probably the 
only guy in America who has not watched a reality show 

or Dr. Phil or any of the other time- wasters on TV right 
now." 

Favorite song: "The Look of Love, Diana Krall's 

version." 
Favorite movie: "The first two Godfather movies and 

The Last Samurai." 
Favorite book: "The Cider House Rules by John 

Irving." 
Favorite restaurant "Almost any French bistro in 

Paris. When you're on vacation, everything tastes better." 
Beverage of choice: "Route 66 Root Beer." 

Hobbies: "I like to go to art museums, either here or 

in Europe. I especially like French Impressionism. Good 

wine, good friends and my dogs. I have a golden retriever 
who thinks she's human and a mutt who's right behind 
her. My daughter just got into the business, selling 
advertising for the Bonneville cluster in St. Louis. She's 

off to a great start and loves it." 
E -mail address: "tcallahan @ap.org." 
Advice for broadcasters: "What we do should 

benefit the community we live in. The FCC license is a 

responsibility. We have to inform, entertain, grow 

listenership, help our stations and learn from each other. 
I'm very optimistic about the future of the business. The 

best is yet to come if we believe in ourselves and the 
product we produce. That product can take many 
different forms, but, at the end of the day, is it 
something that we, as individuals, are proud of? Are we 

willing to put our own money, time, talent and energy 
behind it? If the answer is yes, I think we're fine. I hope 
broadcasters will continue to attract quality people to the 
industry. At the end of the day, it's a people business." 
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CONGRATULATIONS 

BLAIR GARNER! 

COUNTRY MUSIC ASSOCIATION 

NATIONAL BROADCAST PERSONALI 

OF THE YEAR AWARD NOMINEE 

F!\I )IO NETWORKS 
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Al Roker's Weather Network 

Dick Clark's 
Rock, Roll & Remember 
Music Calendar 
US Music Survey 

Lou Dobbs Financial Report 

House of Blues Radio Hour 
with Dan Aykroyd 

Nights with Alice Cooper 

Crook & Chase Countdown 

House of Hair 
with Dee Snider 

HEARS 

LAUNCH 
Radio Networks 

W 
Z 
0 
0 
GC 

LONGFORM - SHORTFORM - COMEDY - MORNING PREP 

212-869-1111X0 
hifp://www.0 nitedstations.co m 
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