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Susquehanna Resets Top Mgmt.

Vaeth-DuBroff to succeed Kennedy at radlo unit

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Susquehanna Radio has promoted
Houston-based Sr. VP/Regional Man-
ager Nancy Vaeth-DuBroff to Presi-
dent/COO of the division. The com-
pany veteran succeeds David Kennedy,
who will assume the role of President/
CEO of Susquehanna Media, which in- Vaeth-DuBroff  Kennedy
cludes the radio division, cable TV service Susquehanna Communi-
cations and online applications developer Susquehanna Technologies.
The changes are set to take place following the retirement of Peter

| N S I D E

NEW RADIO WORLDS
TO CONQUER

What two enormously successful radio
veterans have joined forces to work with
broadcasters overseas? A hint: Their new
venture is called Sabo-Mason International
Initiatives. This week R&R Exec. Editor
Roger Nadel talks with the principals about
exciting radio opportunities overseas. Also,
does your radio station get an annual
checkup? It should! Read all the questions
you should be asking.

THE INDUSTRY’S NEWSPAPER
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their columns to the year in music this week. Label group is No. 1 at .
The “most played” charts for 2004 can be Po R%III) P ic. Url , e e Marketlng POSt
found within each format section, along with p, Rhythmic, Y TR Bill Rose, a 23-year Arbitron
a special page highlighting all the artists who g g oy
. y Cyndee Maxwell o veteran, has been appointed Sr.
reachfgd lthbe ‘TO(t)] 15 durlnglthG_ yelard Fgrmat' ﬁRW;/EZgitodn_al &dMusiCdOL)erations b’g'a Label Group 1 31(:9 /O VP /Marketing,
specific label shares are also included. cmaxwelleradioandrecords com e - = US. Media Ser.
. The Zomba Label Group Island Def Jam Music Grouph 0.54%l 5 == Intms}?le\:jlr
Throughout this issue is the Label of the Year in 3 created role ROSZ
R&R'’s 2004 year-end tally, 5 5o RCA MUSIO Group | 10.53%J 3 '_%ﬁ* will head up the
thanks to the success of |4 T L aams PRk marketin e?forts
Usher, OutKast, ]-Kwon, vl Universal| 10.3%; e i =
Ciara, Petey Pablo, Three ,
| ' : NUMBER ONES Days Grace, Britney Spears, | Columb|a|8.9%| ; ;;l):iﬁ)aansyeiv[ijcfs; Rose
Kelis, Eamon, Youngbloodz, division. which
CHR/POP Nick Cannon and 311 across h Atlantlc 7. 8% > ) \i Sd ,h Radio. Adverti
* NELLY #/T. MCGRAW Over... (Derrty/Fo’ Reel/Curt/Universal) multiple formats. e s LelesTge o, Advertiser/
Zomba Label Group Sr % Agency, Outdoor and Product/
CHR/RHYTHMIC VP/P t Ri pt ll: e %# Customer Services groups. Rose
« SNOOP DOGG //PHARRELL Drop t. .. (Doggystyle/Geffen) e g =St will also oversee the custom re-
and his staff said “Yeah!” to search team. which manaces the
URBAN the challenge and made the newly laL;nched corr%Skcore
| + SNOOP DOGG {/PHARRELL Drop !t... (Doggystyle/Geffen) song by Usher featurmg Arbitton Online Radio Ratings
URBAN AC Ludacris and Lil Jon the service
« ALICIA KEYS TONY, TONI, TONE Diary (/RMG) ol mosqplayedicone, g Rose most recently served as
2004 at CHR/Pop, CHR/ .
. Exec. VP/GM of Arbitron New
GOSPEL R fjttermiReaticy Brpeti- In Ventures, where he managed
« J MOSS We Must Praise (Gospo Centric) | addition to ”Yeah!” the OutKast were another factor “Tipsy,” Ciara featuring research a,nd business develgo _
COUNTRY Usher phenomenon in- in the Zomba Label Group’s  Petey Pablo’s “Goodies,” e anA s Onlir}\)e
cluded “Burn”; “Confes-  victory, with “"Hey Ya!” “The  petey Pablo’s “Freek-a- Radio Services di\E)isio); He also
« TIM MCGRAW Back When (Curb) sions, Part 2”; and his duet Way You Move” and “Roses” T.eek” and Three Days played a primary rol;e in the
AC | with Alicia Keys, "My ialczd;gzrg :feto ra:l);thl?il:;; ﬁxs Grace’s ”(1 Hate) Everything Arbitron /Edison Media Re-
« LOS LONELY BOYS Heaven (Or/Epic) ' Boo. group- LABEL = See Page 15 search Internet studies, which
HOT AC i ROSE » See Page 15
* MAROON 5 She Will Be Loved (Octfone/J/RMG)
SMOOTH JAZZ
* RICHARD ELLIOT Your Secret Love (GRP/VMG) Top UBS Toplcs; West Racks Up Gl'ammy Noms Radio Revenue
ROCK « ’ R C e
ecording Academy announces best of 2004
* VELVET REVOLVER Fali To Pieces (RCA/BMG) Less Is More’ 8 y Sllghtly Ahead
3 1 By Keith Berman >
ACTIVE ROCK Satellite Radio R&R Assocate Radio Editor In October
« CHEVELLE Vitamin R (Leading Us...) (Epic) By Joe Howard Hopranoiaditratecorsicom , By Roger Nadel
R&R Washingion Bureau Several of the music R&R bxec Edfor
ALTERNATIVE jhoward@radioandrecords.com industry’s finest got early rmadel@radioandrecords.com
+ GREEN DAY Boulevard Of Broken Dreams (Reprise) NEW YORK — The radio ex- holiday gifts, as the nomi- A strong performance in na-
TRIPLE A ecutives gathered here at the nees for the 47th annual tional sales overcame sluggish-
. Grand Hyatt for this week’s Grammy Awards were an- ness at the local level in Octo-
* U2 Vertigo (interscope) | 32nd annual UBS Media Week nounced on Tuesday morn- ber, according to the monthly
CHRISTIAN AC | Conference unanimously ing at the Music Box at the report released by the RAB.
« CASTING CROWNS Voices... (Beach StreetReunionPLG) | |  praised Clear Channel’s “Less Henry Fonda Theatre in Combined local and national
CHRISTIAN C | Is More” inventory-reduction Hollywood. spot sales were up 1% over the
HR | plan and were united in their Topping the list was Roc- same month last year, due to a
* TOBYMAC Gone (Forefront/EMI CMG) skepticism about the satellite A-Fella/IDJMG artist Kanye 6% surge in national revenue
CHRISTIAN ROCK radio industry. But, amid talk West, with 10 nominations, received five nominations. that was offset by a 1% de-
« RELIENT K Be My Escape (Gotee) of pursuing new acquisitions, while J/RMG'’s Alicia Keys  The 47th annual Grammy crease in local sales.
| several execs discussed the pos- and LaFace/Zomba’s Usher Awards will be televised live The October numbers did
CHRISTIAN INSPO sibility of launching their own each took eight. on CBS-TV from the Staples | little to change the picture for
* MICHAEL W. SMITH Healing Rain (Reunion/PLG) subscription radio services. Additionally, Concord/ Center in Los Angeles on 2004 through the first 10
SPANISH CONTEMPORARY While much has been said Hear Music’s Ray Charles Feb. 13, 2005, also known as months of the year. Year-to-
|+ JUANES Nada Vaigo Sin Tu Amor (Universal) about Infinity’s plans to divest scored seven places on the “Grammy Sunday.” date, local sales remain ahead
. L some stations, President/COO list; Reprise act Green Day ”This year’s nominees 3% (as they have since August),
REGIONAL MEXICAN Joel Hollander said his company scored six; and Blue Note/  truly reflect a trend of music national sales improved slightly
* GRUPO MONTEZ DE DURANGO Quiero... (Disa) is actually working on entering Virgin’s Norah Jones, Col- makers participating in mul- (from -2% to -1%), and total
TROPICAL new markets. During his Tues- umbia’s Prince and Inter- tiple aspects of the creative spot sales remain ahead 2% for
T TN T ey day presentation, Hollander scope’s Loretta Lynn each GRAMMY > See Page 26 the fourth consecutive month.
e UBS - See Page 14 RAB - See Page 26

ISSUE NUMBER 1585

Next week: A wrap-up of the year’s biggest news

wwWwW americanradiohistorv com


www.americanradiohistory.com

1981
"Athens'

Rock Alternative"

{Athens, GA)

Creating Listener-Driven Innovation
Since 1981

2002
JACK FM
(Canada)

Progressive Talks =

2000
Jammin' Oldies

2001

NPR News & Progressive
1997

Hip Hop
1999
1993 NPR News :
All News
(first in Canada) :
1994 .
e wodemAC  |magqine the Future...
Triple A

1991
Alternative

£PARAGON

i
=

1987
Smooth Jazz

303 922 5600"-www paragonmediastrateqies. com



www.americanradiohistory.com

Rﬁ NEWS December 10, 2004 R&R @ 3

Clear Channel Deal Gives
Fox News Radio Big Push

NEWS &

FEATURES

Stinehour Appointed Archway
Pres./CEQO; Vicente Vice Chair

Approximately 100 News/Talkers will get service Radio Business 4
By Adam Jacobson news staffs via the company’s Clear Archway Broadcasting linger said of Vicente, Management/
R&R Radio Editor : o Al tstandi Marketing/Sales 10
ajacobson@radioandrecords.com Channel News Network. has hired Kathy Stine is an outstanding

With an agreement announced “Working this closely with a pre- | | hour as President/CEO executive and has worked Technology 12
early Monday morning, Fox News  mier national news provider for the of the Atlanta-based 12- very hard in putting Street Talk 20

Radio became a formi-
dable competitor to CBS
Radio News and ABC
Radio News — thanks
to Clear Channel.

As part of a five-year [

majority of our News/
Talk stations makes over- |
whelming sense,” Clear
Channel Radio CEO John i
Hogan said. ”Because of |

the breadth of this rela-

deal, approximately 100 . tionship, our local news '
News/Talk stations radio directors will get a more

owned by the nation’s largest
broadcaster will use Fox News Ra-
dio as their primary source for
breaking national news and 24/7
hourly updates. At the same time,
Fox will have access to news pro-
duced by Clear Channel’s local

customized and higher- quality na-
tional news product, and that’s
great for listeners.”

Fox News Chairman/CEO Roger
Ailes added, "This deal positions

FOX» See Page 15

Urban AC WRNB Bows In Philly

Radio One has launched Urban
AC WRNB/Philadelphia at the
107.9 frequency. Formerly WPPZ,
the station has relocated from 107.7
and has been dark since Radio One
purchased it in February. Since
then, the company has moved the
station’s city of license from Bridgeton
to Pennsauken, NJ.

Initially, the call letters WPPZ
sparked rumors that Radio One
would launch a Gospel format on

T

the signal. The new call letters
WRNB are taken from Radio One’s
Urban AC in Dayton, which is now
awaiting new calls.

The new “WRNB 107.9” is cur-
rently running jockless, and a PD
has yet to be named. The station
was launched with the help of Ra-
dio One consultant Alan Sneed and
WDHT/Dayton OM |.D. Kunes. As
predicted, the station will be picking

WRNB - See Page 15

Niemeyer Manages Infinity/Minn.

Mary Niemeyer has been pro-
moted from Director/Sales to VP/
GM of Infinity’s Minneapolis clus-
ter, which comprises News/Talk
WCCO, AC WLTE and ‘80s WXPT.
Her promotion fills the vacancy cre-
ated by the mid-October death of Sr.
VP /Market Manager Dick Carlson.

Niemeyer joined Infinity in 1998
as LSM of WCCO following 15
years with Southern Minnesota
Broadcasting. She was promoted to
GSM of WCCO in 1999 and was
named Director/Sales for the three-
station cluster 18 months ago.

“Mary has exemplified the char-
acteristics of a strong leader through-
out her tenure with Infinity and is
the natural choice for this important
position,” said Infinity Sr. VP Les
Hollander.

Niemeyer told R&R, “Like most
Minnesotans, I grew up with
WCCO-AM. Every day I am
amazed at how this powerhouse
continues to live up to its great heri-
tage. I still get goose bumps every
day I come to work and see those
big WCCO call letters on the front

NIEMEYER: See Page 15

CC/Minn. Ups Westerman, Abbott |

KFAN (The Fan)/Minneapolis
PD Doug Westerman has been
upped to the newly created posi-
tion of OM at the Clear Channel
Sports/Talker and at Sports cluster-
mate KFXN. Concurrently, KFAN
Exec. Producer Chad Abbott has
been named to succeed Westerman
as PD at The Fan.

Westerman has been a staple of
the Twin Cities radio market since
1985. A part of The Fan since 1995,
he played a big role in expanding
the station’s signal to cities around
the region, including Rochester,
Mankato, St. Cloud and Duluth,
MN, and Fargo, ND, via the re-
cently launched Fan Radio Net-

work.

“I'll still be very involved in the
day-to-day operations at KFAN and
KFXN,” Westerman told R&R. “But
I'll be expanding my duties with
the Fan Radio Network and also
working with other Clear Channel
AMs in the region.”

Known as “Pops” to co-workers,
Westerman is heard on the air daily
as a wisecracking sidekick to after-
noon host Chad Hartman. Wester-
man’s radio resume also includes
stints at crosstown KSTP-AM and
as Exec. Producer for the NFL Min-
nesota Vikings’ five-state, 72-station
radio network.

WESTERMAN - See Page 15

station radio group. Her
appointment follows the
promotion of Al Vicente
from President/CEO to
Vice Chairman.
Stinehour is a veteran
broadcaster with 29
years’ experience in corporate
marketing, communications,
sales and operational manage-
ment. She was most recently VP/
Market Manager of the eight-sta-
tion Cumulus cluster in Toledo,
but she has also held manage-
ment positions with Clear Chan-
nel, Chancellor AMFM, Noble,
Evergreen and Hoker. She will
assume day-to-day responsibili-
ties for the operation of Archway’s
stations in Greenville, NC; Co-
lumbus, GA; and Little Rock.
Archway Chairman Reg Hol-

Stinehour

Archway on the map.
We look forward to
working with him in his
new role.”

Regarding Stinehour,
Vicente said, “Kathy
will bring the opera-
tional focus that our
company needs right now on its
existing operations while we
continue to pursue opportuni-
ties to add to our portfolio of ra-
dio stations.”

Stinehour said, "My mission
will be to work with CFO Gor-
don Herzog and our fine station
management teams to maximize
the return on the investment
made in our existing properties
and to continue to expand
through additional acquisitions. I
am thrilled about this challenge.”

Remington To Lead KRZZ/S.F.

Spanish Broadcasting System has
named Peter Remington VP/
GM for Regional Mexican KRZZ
(La Raza 93.3)/San Francisco. He
will report directly to SBS Chief
Revenue Officer Marko Radlovic.

Remington is a 23-year radio vet-
eran and has worked at Eastman
Radio in New York, KFRC/San
Francisco, Regent Broadcasting in
Las Vegas and, most recently, Cu-
mulus Media, where he was VP/
Regional Manager and Director/
National Sales.

“We are excited about welcom-
ing Peter Remington to our SBS
family,” Radlovic said. “After hav-
ing previously worked with him, 1

am confident that Peter’s solid ra-
dio background, knowledge of the
Hispanic market and proven lead-
ership abilities will guarantee the
success of KRZZ in San Francisco
and San Jose.”

Remington said, “It's very simple:
If you're not reaching the Hispanic
consumer today, you're going to be
out of business tomorrow. SBS is
solely focused on Latino listeners
and is the proven leader in Spanish
radio in the markets it competes
in.”
SBS is operating KRZZ pursuant
to an LMA pending the closing of
its announced acquisition of the sta-
tion from Infinity.

Harrell New WDVD/Detroit PD

Hot AC KIMN/Denver
PD Ron Harrell has been
named PD of ABC’s Hot
AC WDVD/Detroit, effec-
tive Dec. 13. He replaces
Greg Ausham, who exited
in September.

“We're thrilled that Ron
will be part of our team,”
WDVD President/GM Steve
Kosbau said. “His keen un-
derstanding of Hot AC and many
years of experience in Denver will
be invaluable as we take WDVD to
new heights.”

Harrell, who has been with
KIMN for nearly 10 years, told
R&R, "It has been a great honor
to serve the various companies
and managers during the past de-

www americanradiohistorv com

Harrell

cade at KIMN. This pro-
gramming and marketing
team has consistently
| produced an entertaining

product for the audience,
allowing a killer sales
staff to produce competi-
tive revenue in a very
competitive marketplace.
I look forward to helping
Steve Kosbau and ABC
Radio VP/Programming Tom
Cuddy to accomplish the same
goals.”

Harrell’s programming experi-
ence includes PD/morning host
duties at Oldies WRMX/Nash-
ville and a stint as PD/morning
host at Oldies WTYX/Jackson,
MS.
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KSON & KSOQ
Make Marks PD

KSON & KSOQ/San Diego
Asst. PD/MD John Marks has been
promoted to PD for the Jefferson-
Pilot Country simulcast. He suc-
ceeds John Dimick, who was re-
cently named PD of WQHT/New
York.

Jefferson-Pilot/San Diego VP/
GM Darrel Goodin said, ”I am
thrilled that John has agreed to pro-
gram KSON & KSOQ. He’s an ideal
choice for the position, based on his
25 years’ experience in the format,
his tremendous instinct for the val-
ues of the Country lifegroup and
his intimate knowledge of our op-
eration.”

Marks said, “Many big names in

both the radio and record industries
have passed through KSON over
the years, and I'm humbled to fol-
low in their footsteps. I appreciate
Jefferson-Pilot’s trust and confi-
dence in me to be the caretaker of
such great call letters. I look for-
ward to working with the KSON
brain trust to continue our ratings
and brand dominance in San Di-
ego.”
Before joining KSON & KSOQ in
July Marks was PD of KKAT/Salt
Lake City. Before that he pro-
grammed KWNR/Las Vegas. His
programming background also in-
cludes stints in Seattle; Little Rock;
and Beaumont, TX.
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Analyst Foresees 4%
Radio Growth In’05

By Adam Jacobson

R&R Radio Edrtor
ajacobson@radioandrecords.com

cording to one leading media analyst, a 4% ad-revenue

increase can be expected for radio in 2005. Wachovia Capital
Markets analyst James Boyle made that prediction in a re-

port issued late last week.

Boyle forecast that broadcast TV
will likely be flat in 2005, as the vol-
ume of political ads and the lack of
an Olympics broadcast bring levels
down. Print media, including news-
papers, are expected to see a 3% rev-
enue climb in 2005, while outdoor
should see a healthy 6% jump next
year, Boyle said. According to Boyle,
the fastest-growing ad media are the
Internet (20% growth expected in
‘05), cable TV (9%) and magazines
(7%).

About radio’s overall share of ad-
vertising dollars, Boyle said the in-
dustry “remains sideways at 7.4%.”
He added, however, that if radio fix-
es its supply-demand imbalance
with such inventory-reduction plans
as Clear Channel’s “Less Is More”
initiative, the industry should return
to being a modest share-gainer on

the local level. He forecast that ra-
dio’s share of local ad dollars will im-
prove from 16.5% to 16.7% next year.

Meanwhile, Boyle singled out Ra-
dio One as a radio company worthy
of investment. “Radio One’s niche
strategy should continue to outpace
its markets in revenue growth and
ratings increases,” he said.

Another Wall Street analyst be-
lieves that investing in radio may
slow due to continued apathy among
traders and brokers. SunTrust Robin-
son Humphrey's Stuart Kagel on
Dec. 3 downgraded Cox Radio, Clear
Channel, Emmis and Radio One
from “buy” to “neutral” after deter-
mining that investors may react
quickly if the stocks show significant
movement in either direction.

“Our downgrade is not based on
a belief that radio stocks will trade

significantly lower, but rather that
near-term upside is limited,” Kagel
said. “Looking ahead to 2005, we ex-
pect that investor indifference to ra-
dio names will persist as the market
grapples with continued weak radio
ad demand, uncertainty surrounding
Clear Channel’s ‘Less Is More’ initia-
tive, potential compressed operating,
leverage, and increasing iPod and
satellite radio penetration.”

While Kagel noted that radio has
historically been less impacted by
fragmentation than other media, he
believes the increasing penetration of
new digital options could impact how
radio stocks perform on Wall Street.

“Whether these threats are real or
imagined, we believe the mere per-
ception of increasing audience frag-
mentation will be enough to limit
multiple expansion and cast doubt
over radio’s long-term ability to gain
share,” he said.

— Additional reporting by Joe
Howard

“With PD Advantage, | Walk
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advantage® helps me get a deeper
underskanding of my liskeners. It gives me
a leg up on my compelition, too—I see
where they’re weak, where our best
opportunities exist, and then develop a
plan of attack. | use the P1 ZIP code tools
fo zero in on where Io focus my marketing
and events. The Diary Comments have
been incredibly useful. They're like a focus
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Arbitron Compiles Ethnic-Commuter Profiles

Arbitron has brought together detailed profiles of ethnic com-
muters, using data from the 2000 census and the ratings
firm's own information, including commuter travel times, time of
departure and method of getting to work. Among Arbitron’s find-
ings: In the Raleigh-Durham market, 47% of the Hispanic work-
ing population car-pools. In New York, African Americans have an
average commute time of 41 minutes, the highest for African-
American commuters anywhere in the nation. Additionally, 26%
of African-American commuters and 24% of Asian commuters in
New York have commute times of 60 minutes or more. Meanwhile,
26% of African Americans who live in the Clarksville-Hopkinsville,
TN-KY metro leave for work before 6am, compared to 23% of the
general market. Arbitron has posted the new data alongside its
general-population profiles. For more information, visit www.
arbitron.com.

Sirius Head Justifies Cost For Stern

irius Chairman Joe Clayton told Credit Suisse First Boston Me-
dia & Telecom Week conference attendees on Monday that
while it will cost Sirius roughly $100 million a year to produce
Howard Stern’s daily morning show when Stern moves to Sirius in
2006, he believes Stern brings enough of an audience to justify the
cost. “Whether you love him or you hate him, he is the most-lis-
tened-to radio host among 18- to 49-year-old males across the
country,” Clayton said. “This is exactly our target demographic”
Citing figures compiled by Odyssey Research, Clayton said that
30% of the estimated 12 million Stern fans nationwide say they will
“very likely” subscribe to satellite radio during Stern’s first year on
Sirius. “Even if a fraction of that number comes to Sirius, this would
be more than enough to recoup our investment,” Ciayton said.
“Sirius only needs to generate 1 million subscribers over the five-
year term to cover our costs. Based on his loyal and large fan base,
we believe this is easily achievable.”

Continued on Page 6

PoWell: Final Ownershlp
Rules Years Away

Says indecency debate is ‘enough
to pop an eardrum’
By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords com

» eaking out on two of the hottest issues facing his agency,
FCC Chairman Michael Powell recently shared his views on
the future of the FCC’s media-ownership rules at an indus-
try conference and submitted a column to one of the nation’s
top newspapers to offer his perspective on indecency en-

forcement.
Possibly disappointing some in the

that 1 think is going to be really trou-

wwwW americanradiohistorv com

audience, Powell said Dec. 2 at the
Practising Law Institute telecommu-
nications policy and regulation con-
ference that the final word on the
FCC’s embattled media-ownership
rules won't be written anytime soon.
“[ think, sadly, it's going to take a
good five to seven years to get it un-
tangled and settled again,” he said.

Powell added that even a final rul-
ing from the Philadelphia appeals
court that remanded the FCC'’s sta-
tion-ownership limits to the commis-
sion for further review probably
won't mark the end of the controver-
sy. “I don’t mean any one proceed-
ing,” he said. “I just mean a re-estab-
lishment of both a framework and a
national consensus about what it
ought to be.”

Powell also believes the uncertain-
ty surrounding the rules is harming
the media industry. He said, “1 think
the regret is not that the rules weren’t
put in place, but only that I think it’s
now created a fairly chaotic and con-
fused media environment at a time

bling to the industry and consum-
ers.”

Ear-Splitting Debate

In an opinion piece that appeared
in the Dec. 3 edition of the New York
Times, Powell described the debate
about broadcast indecency as
“enough to pop an eardrum.” He
stressed, however, that, amid all the
talk, there is an important balance
the FCC must strike.

“Qverheated words obscure
what should be an important de-
bate over two American values that
are, at times, in tension,” Powell
wrote. “It is no surprise that those
who make a living by selling saucy
fare rant the loudest — it drives up
the ratings. As one deeply suspi-
cious of government involvement
in the regulation of content, I un-
derstand and often agree with
those who stand up for the cher-
ished value of free speech. But as a
parent, I respect the desire of the

POWELL See Page 6
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Experience. Stability. Vision.

And Judi Ratto.

Judi Ratto is clearly on the fast track to success. It was just

Susquehanna People

five years ago that she brought her experience in sports
marketing, along with a unique talent for selling, to

KNBR radio. Today, she is a team leader, helping to ’
manage the National/Sports sales efforts of Susquehanna/ g
San Francisco Radio which includes KFOG, The Bone,
KNBR, the San Francisco Giants, and Golden State Warriors.

“I love it!” Judi says.

\L “Susquehanna Radio
Corp. is the type
of company that
fosters growth
'1 and development.
1 They give you
! the opportunity
and the tools to
| excel. After that,
it's simply up to
{ each individual to {

make the most of it.”

Make a Sound Career Choice!

With operations in major markets across the United

States, Susquehanna Radio Corp. offers a number of radio

career opportunities. 'or more information, visit our ]udl Ratto
National/Sports Sales Manager

website, or call our Human Resources Department at )
Susquehanna — San Francisco

(717) 852-2132.

SUS QUEHANNA ~ syauomo Conmerceconer s
221 W. Philadelphia St. B York, PA 17404

RADIO CORP. (717) 8522132 m Fax (717) 771-1436

www.susquehannaradio.com

A subsidiary of Susquehanna Pfaltzgraff Co.

Susquehanna Radio Corp. is un Equal Employment Opportunity Employer,
an ESOP Company, and maintains a Drug-Free Worl: Environment.
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FCC Narrowl
CCFargoDea

+'y a 3-2 vote, the FCC last week denied an appeal by Triad

RADIO BUSINESS

Broadcasting’s Fargo, ND station group that sought to block
Clear Channel’s February purchase of KDAM-FM/Fargo
from the Michael Radio Group.

With KDAM, Clear Channel owns
seven stations in the North Dakota
market. Triad owns five stations,
under the licensee name Monterey
Licenses and operates Guderian
Broadcasting’s KEGK-FM via an
LMA.

Triad argued that Clear Channel
should be forced to comply with the
FCC’s June 2003 radio-ownership
rules, which were upheld by an ap-
peals court earlier this year, but the

FCC responded that it “doesn’t gen-
erally” apply new rules retroactive-
ly. Clear Channel filed its application
to buy KDAM in 2001.

Triad also argued that Clear
Channel controlled 50% of the mar-
ket's advertising revenue before the
KDAM purchase, but the FCC ruled
that there are still enough competi-
tors in the market.

Dissenting Commissioners Jon-
athan Adelstein and Michael Copps

ir Approves

issued a joint statement criticizing
their colleagues’ approval of the deal.
“Here, the majority has not even con-
sidered the public-interest benefits or
harms,” Adelstein and Copps said.
“We find that the amount of concen-
tration at issue here is potentially very
harmful to competition.”

Aside from Clear Channel, Triad
and Guderian, the Fargo market’s oth-
er owners include Media Entertain-
ment Group, Educational Media
Foundation, Fargo Baptist Church,
Minnesota Public Radio, Northwest-
ern College Radio Network and Prai-
rie Public Broadcasting, according to
BIAfn market data.

— Joe Howard

Continued from Page 4

BUSINESS BRIEFS

Clayton denied that Sirius is negotiating with Viacom for an early release of Stern from his Infinity con-

TRANSACTIONS AT A GLANCE

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

o KWFH-FM/Parker, AZ $35,000

® KDXE-AM/North Little Rock (Little Rock), AR $350,000

* KZBN-AM/Santa Barbara, CA $750,000

® WZOT-AM/Rockmart, GA $150,000

¢ KRUD-AM/Honolulu, HI $60,000

* WLBJ-AM/New Albany, IN $1 million

* WDOW-AM & FM/Dowagiac, Ml $950,000

® WYKK-FM/Quitman, MS $500,000

® WLTN-FM/Lisbon and WLTN-AM/Littleton, NH Undisclosed

® KYKC-FM/Byng, OK $900,000

* KJON-AM/Carroliton (Dallas), TX $3.25 million

® KFJZ-AM/Fort Worth (Dallas), TX $2.5 million

® KZBS-FM/St. George, UT $250,000
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

o WSO0S-FM/St. Augustine (Jacksonville), FL
PRICE: $7.75 million
TERMS: Asset sale for cash
BUYER: Renda Broadcasting Corp., headed by President
Anthony Renda. Phone: 412-875-1800. It owns 23 other
stations, including WEJZ-FM & WWRR-FM/Jacksonville.
SELLER: 3 Point Media LLC, headed by Manager Bruce
Buzil. Phone: 312-204-9900

tract, but he said the satcaster would be willing to discuss a deal that would benefit everyone involved if
the opportunity presents itself.

XM Chief Sees Possible Cellular, Satellite Marriage

M Satellite Radio President/CEO Hugh Panero told Reuters this week that his company has heid

discussions with cellular providers about a possible content partnership, and he believes convergence
between the industries will likely occur over the next five years. “We're a natural place that people want to
go to explore how we can do things together,” Panero said. “Then you get a lot of engineers together, and
as long as they're all motivated and in the same room, magic can happen. And that’s what | think will
happen.” Panero continued, “Our core base is people who listen to radio in the home and car and, now, in
the mobile market. | think that as other distribution points present themseives, whether it be cell phones
or other mobile devices, we obviously can have a place in that.” He added, “Convergence will occur at
some point. it will happen even without our effort.”

Toyota Joins Satellite Race

M and Sirius on Tuesday announced separate partnerships with Toyota, with XM apparently coming

away on better footing. Beginning with the 2006 mode! year, XM will be a factory-instalied option in
Toyota and Lexus models and a dealer-installed option on 10 2005 Toyota, Lexus and Scion models. Sirius,
meanwhile, announced that its audio equipment will be a post-production add-on or dealer-instailed op-
tion on nine Toyota, Lexus and Scion models beginning in February.

CC/Chicago Stations Approve AFTRA Representation

y a vote of 17-6, staff at Clear Channel’'s Urban WGCI and Gospel WGRB/Chicago approved an
agreement to make AFTRA their official bargaining agent. it will be the first time the stations have
had AFTRA representation. According to the Chicago Sun-Times, the vote was taken back in July, but the
results were impounded pending a ruling by the National Labor Relations Board regarding separation of
the two stations. Continued on Page 15

004 DEALS TO DATE

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

Stations Traded This Quarter:

$1,795,086,952

(Last Year: $2,329,837,267)

$320,875,469

(Last Year: $852,751,456)

854

(Last Year: 882)

196

(Last Year: 303)

Powell
Continued from Page 4
American people for a minimum
level of decency on the public air-
waves — particularly where their
children are concerned.”
Concerning the FCC’s recent step-
ping up of indecency enforcement,
Powell wrote, “The FCC’s job of reg-
ulating indecent content on the air-
waves is not optional. It has been re-

quired ever since Congress made the
broadcast of obscene, indecent and
profane material illegal more than 70
years ago.

“When certain broadcasters trade
responsible restraint for torrid sensa-
tionalism in the relentless race for rat-
ings, it should come as no surprise
that escalating calls for the govern-
ment to enforce indecency laws ag-
gressively are the result.”

;
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www.starcallwireless.com
randi@starcall.net

Text Messu
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€ Listeners text-in to request, dedlcate, win and interact with your on-air staff from any ceH phone.
© Text Messages from listeners displayed in real-time on an easy-to-read private web page.

© Special text-only phone numbers with your dial position (ex: 41029, 2MEGA, etc).

© FREE cellular phone number database development (permission-based).

© FREE bounce back messages to listener’s cell phones.

« Perfect advertiser opportunity for Name-in-Title Text Hotline.
© Great revenue opportunity with no spot inventory needed.

888-796-2255
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Establish Your Presence
with Roll-a-Sign™

® Cost-effective and Durable © |
® Perfect for concerts, events and giveaways ©
®  Will beat or match competitor’s pricing* ©

Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station,
company or special event. Each banner is printed on high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
figuration of your logo, vou can get anywhere from 169 to 340 banners on a 1,000 roll.

It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign™

gets your message across and is ideal to give away at concerts and other public events.

Fax us your logo along with the specific color separations and size, and we will give you a
free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!

Visit our website today for more information or call to place an order!

www.rollasign.com
1-800-231-6074

Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
Phone 713-507-4200 - Fax 713-507-4295 - email: ri@reefindustries.com

©2004 REEF INDUSTRIES, INC. Roll-a-Sigiv is a registered trademark of Reef Industries, Inc. *Restrictions apply. Call for details!
¢ g Ppi
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| think you're amazing!"
"I love you!"
"You're inspirational, you're wonderful, you're great!”
"Your voice is so soothing."
"I fall asleep to you every single night."
"You give so many people inspiration and strength."

*actual quotes from Delilah listeners

For more information, contact your
Premiere representative at (818) 377-5300
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ROGER NADEL

MANAGEMVIENT MARKETING SALES

TR et

R&R December 10, 2004

rnadel@radioandrecords.com

- New Radio Markets
To Conquer

Industry veterans see big opportunity overseas

Radio has been a tough business for four full years
now. The optimistic handicappers are hoping for 4%-
5% growth in 2005. That’s not bad, but it’s a far cry from
the late "90s, when revenue and profits were growing
annually at double-digit levels.

New technologies — from compet-
itors like satellite and Internet radio
and increasingly sophisticated wire-
less devices including iPods, cell
phones and BlackBerrys — are chip-
ping away ata medium that was once
unchallenged in providing
out-of-home and at-work
information and entertain-
ment. So the smart radio
people today are looking
at new frontiers to con-
quer.

Two of radio’s mostsuc- &
cessful and respected vet-
erans recently joined forc-
es to work with broad-
casters where the next opportunities
are: overseas. Dan Mason and Walter
Sabo have formed a new joint ven-
ture, under the Sabo-Mason Interna-
tional Initiatives banner, to ”fish
where the fish are,” as the saying
goes. We caught up with the two of
them recently to find out more about

Dan Mason

and expertise, we think there is, ob-
viously, a terrific investment oppor-
tunity in many of these countries.
Clear Channel, Saga and Emmis have
all participated internationally. Long-
term, a goal for us would be to estab-
7 lish our own independent
international radio broad-
casting company, standing
right next to the American,
companies | mentioned.

We have 60 years of
combined experience in
radio. Our short-term goal
is to assist international
broadcasters to increase
their ratings, revenue and
profitability. It is a pretty simple plan,
with a meticulous execution of the ba-
sics.

WS: Until now most countries
have only had government-run radio.
They literally don't know the basics
of attracting an audience in a com-
mercial environment.

R&R: How does radio in

{‘ SABO-MASON
INTERNATIONAL INITIATIVES

the ULS. compare to the rest
of the world?
DM: Every country is

the explosion of commercial radio
they’ve detected in foreign markets.

R&R: Give us an overview of your
new business.

DM: We officially kicked off last
month at the NAB European Confer-
ence in Lisbon, Portugal. We did a
few panels and workshops to get ac-
quainted and to get a general feel for
the potential market. We came back
with some good information, and we
continue to involve ourselves in one-
on-one sessions with several broad-
casters around the world. We are fo-
cused on asking the right questions
to determine the scope of the prob-
lems significant to each country.

WS: People who live in a country
know their country, but many are
new to commercial radio, or new to
radio period. With our experience, we
can work with programmers to con-
vert their knorvledge of their coun-
tries into great radio.

R&R: What spportunitics do youi see?

DM: With the correct information

unique. There are regula-
tory issues and cultural issues con-
cerning programming content. Then
there is a major issue of radio’s gen-
eral acceptance among advertising
agencies. Newspaper and

that are about the size of the Chicago
radio advertising market. Then it
drops off drastically. Amassive coun-
try like India only has the revenue of
a market about the size of Memphis.
I have noticed that several countries
have only developed their radio ad-
vertising markets in the past five

“As far as total radio
revenue dollars,
there is only one
country in the world
that can even
compare to a market
like New York or Los
Angeles. That is
Japan.”

Dan Mason

years. It tends to grow quickly once
it is established; some of the Asian
markets have doubled since 1999.
WS: That's not because they don't
want the money; it's because in many
European countries, commercial ra-
dio is new. In countries like Australia
and Canada there are few-

television have done a
great job of entrenching
themselves in the advertis-
ing communities — same
old story.

Onre of the biggest hur-
dles we will face will be == »
helping international
broadcasters grow the ad-
vertising pie, especially in
Eastern Europe. Many of
the Eastern European radio stations
do not even sell local advertising. As
far as total radio revenue dollars,
thereis only one country in the world
that can even compare to a market
like New York or Los Angeles. That
is Japan — the radio advertising mar-
ket there mirrors our top two markets
here.

Qutside of that, you have countries
like France, Germany and the UK.

Walter Sabo

er than 700 stations nation-
wide. So there are not a lot
of companies selling radio
compared with the US.

R&R: How about pro-
gramming? What are the key
differences?

DM: Once again, as in
local sales, many of the
Eastern European coun-
tries are programmed by a
24-hour network coming from some-
where else. In several cases, there is
no local programming. To me, this is
the fun part. I can only dream of
launching the first local morning
show in a community where there
has been no local programming. If
that doesn’t creatively excite a pro-
grammer, nothing will.

We strongly believe that if there is
good local programming, advertising

-

WwWWwWw.americanradiohistorv.com

|
|
|

|
‘
!
‘

Year-End Checkup

Are you analyzing your
customer service?

To make sure your body is healthy and strong, you visit
the doctor once a year, even if you think nothing’s wrong.
Why should be it any different for one of the most impor-
tant parts of your radio station: the health of your relation-
ship with your advertisers?

One way to accomplish a checkup is with a brief questionnaire that
goes to your direct and agency clients. This kind of annual review can
accomplish several things. First, it's one more way to say “Thanks for
the business.”

It's also a way to make sure that the GM and GSM have direct
contact with the clients. No matter how good the relationship between
client or buyer and AE is, it never hurts for management to have some
visibility. You just might find that something is bothering an advertiser,

provided at the end.

your needs?

business?

to your satisfaction?

some other recognition.

but not enough to pick up the phone to ask for help.

. An easy way to accomplish this contact is by sending a personal-
ized mailer that asks a handful of questions, each of which can be
answered on a 1-to-5 scale. An opportunity to add comments should be

Here are some sample guestions you can include:

¢ |s the AE’s contact at a frequency level you prefer?

* Does the AE visit your office regularly?

* Does the AE keep you informed about what's new at the station
and what new sales opportunities are available? |

* Does the AE address your specific advertising needs? |

* What kind of service does our continuity department provide? !

* Does finance send invoicing and affidavits in a way that meets !

* Does our station demonstrate to you that it appreciates your

* Does station management maintain sufficient contact with you?
* Are problems, if and when they occur, resolved in a timely fashion

It's important that AEs understand that the goal here is simply to
maintain a line of communication between station management and
advertiser in order to maximize revenue. How many times have you
realized, after the fact, that the reason your station wasn’t being bought
was because of a fixable problem that no one addressed? The only
thing worse than knowing about problems is not knowing about them.

One other thought: This survey can also be useful as a way to 1
reward excellent customer service wherever it's happening throughout
the station. When you receive a completed questionnaire where a
buyer raves about how the AE (or someone else at the station) went
above and beyond, consider sharing that feedback with your staff and
using it as the basis for awarding that employee a dinner for two or

will follow. In Western Europe, radio
is much more advanced and compa-
rable to the US. Speaking globally, if
that is even possible, I think it's safe
to say that there is not even close to
the amount of narrowcasting that we
have done here.

A goal for us would be to work
with international companies, teach-
ing them how to program to a target
demo and then follow through on
qualitative research to that listener.
One size shouldn't fit all, so to speak.

WS: Many of these stations are
brand-new and have to be successful
quickly. Dan and I have been in that
situation many times. We will work
with clients to help them start up their
stations and see results faster than if
they were doing it on their own.

R&R: How about technology?

DM: Some countries are broadcast-
ing in digital, some in analog and
some in both digital and analog. We
see situations where licenses have
been recalled and traded in for larger
coverage areas. It is confusing. Many

situations are like driving into a city
where the road constructionand traf-
fic patterns change by the day. Unlike
the U.S,, the landscape isin the devel-
oping stages.

WS: It’s similar to the U.S., except
that one signal can be a national sig-
nal because the country is small. Dig-
ital radio is enjoying success, especial-
ly in England, because they have both
manufacturers and regulators who
were enthusiastic about its potential.

R&R: Why are you two involved?
You're very stuccessful in the U.S.

WS: We studied the marketplace,
and international radio is one clear
area for growth. We also like adven-
ture and believe this will augment
our work in the U.S. Every time I re-
turn from work with an internation-
al client, I am full of new and fresh
ideas for the U.S. market.

DM: This is like turning the clock
back several years to get in on the
ground floor of investment in radio.
There are no opportunities like this
in the US.
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LisTENERS ARE TALKING...

"[t reminded me of my son in Iraq, who won't be home for Christmas."
"I lost my mother early this year, and this song keeps her close to me."
/ \

"I hope there's a CD store in heaven, so my sister can see how I feel about her."”

AND STATIONS ARE LISTENéN
_________ e BB e

Cleveland, Atlanta, .
New York, Rochester... '

adding more markets evervda.

"Someone Is Missing
At Christmas"
will touch your heart and

be a powerful addition to
your holidav playlist.

If you don't have this song,
dounload it free at
ww. patriciamusic.com/sample.

lnspm:d by my sister Lyn Pease Chaffee and othﬂ‘g R
nght waé l ou'r

oy 1 S
AMAW.americanradiohist
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BRIDA “CONNOLLY

What You Want,

bconnolly@radioandrecbrds.com

_TECHNOLOGY

When You Want It

Audio entertainment in the on-demand world

A+ roadcast radio is on-demand entertainment. The in-
dustry has had portable players for 50 years now, and
radio is available pretty much wherever and whenever
anybody wants it. Cassettes and CDs also let people
carry their own music with them as long as a player is
available. And now digital entertainment is racing to-
ward total portability, too, but in a form where the con-
tent and the player are in the same box and consumers
can carry an entire entertainment library in a pocket.

Nifty two-sided discs aside, physi-
cal media for music distribution —
and, probably, entertainment distribu-
tion overall — is winding down. And
as technology is doing away with the
need for physical media, some tech
companies are working to do away
with the need to be anvwhere near
where your digital files are stored.

Beyond The iPod

Portability for digital media still
means copying files onto a device,
then carting the device around with
you. No matter how much stuff vou
can jam onto a high-capacity iPod,
once you take it out of the house, you

More and more, it
will take an
affirmative act on
the part of the
consumer to hear (or
see) anything they
aren’t already
familiar with.

can use only the content that's load-
ed. But now there are software devel-
opers that want to help you get
around that.

One such developer is Orb Net-
works, which has in beta a product
called the Personal Media Player. Ac-
cording to Orb, this software lets sub-
scribers take all their digital media
with them, wirelessly, wherever they
0.

To use Personal Media Portal,
you'll need a good computer — a
Windows XP Media Center model,
ideally with a TV tuner card — a
broadband connection and a web-ca-

pable wircless device like a laptop,
mobile phone or PDA with a data
package. If you have all those things,
Orb Networks can make all the digi-
tal content stored on the computer
available to all your wireless devices,
anywhere, anytime.

Orb says its software can securely
transfer smaller files, like photos, and
stream movies and media to any web
browser. You could, for example, use
your laptop to watch movies stored on
your home PC, stream TV playing on
vour PC to your laptop or phone and
have all your stored music — in near-
ly any format — streamed to you any-
where.

This streaming capability apparent-
ly extends to purchased digital music,
which would appear to violate the
end-user licensing agreements for at
least some services, and it's probably
against some video EUL As as well. If
the software catches on, some close
questioning from entertainment-in-
dustry lawyers may follow. But even
if the C&Ds eventually start rolling,
Orb is addressing what is inarguably
a consumer desire.

Consumers are beginning to expect
total portability for ail their entertain-
ment. Ad campaigns for everything
from mobile phones to SUVs are be-
ing built around the idea, and devic-
es that help people carry their enter-
tainment around are selling millions.
And what consumers want, tech com-
panies are going to help them get —
unless content owners decide to inter-
vene.

The entertainment industry, which
has a history of trying to halt what it
sees as threatening distribution tech-
nologies, could find itself waiting
around for innovative new applica-
tions to arise so it can cripple them or
stamp them out. Not the best way to
engender goodwill among “I want it
my way” consumers.

Who Needs New Music?

Historically, new technology and
distribution models have created a

demand for new content. When pa-
perback binding took off in the 1930s,
it revolutionized publishing. Home
videos created a secondary market for
theatrical releases and an entirely new
direct-to-video industry, and cable
and satellite TV have a vast appetite
for fresh content. Some digital distri-
bution channels are having the same
effect — satellite radio and webcast-
ing offer lots of space for developing
talent.

This isn’t just
lugging around a
stack of CDs or even
an iPod; it is,
potentially,
portability for every
gigabyte of bought,
ripped, recorded or
stolen digital
entertainment a
consumer owns.

But distribution technologies that
make it possible for consumers to ac-
cess their preferred content anywhere
could easily turn into a wall that keeps
new content from creeping in. This
isn’t just lugging around a stack of
CDs or even an iPod; it is, potentially,
portability for every gigabyte of
bought, ripped, recorded or stolen
digital entertainment a consumer
OWnS.

More and more, it will take an af-
firmative act on the part of the con-
sumer to hear (or see) anything they
aren’t already familiar with. Sure, new
music is being served to consumers in
movies, TV shows, video games and
commercials, and other means to
sneak new tunes to perhaps-incurious
ears will doubtless arise. But with new
technologies’ narrowcast, personal-
ized, customized, never-hear-any-
thing-you-don’t-like approach, it may
be up to old-line distributors like ra-
dio to keep the demand for fresh con-
tent alive.

Radio will ultimately have to re-
spond to the highly customized enter-
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Universal Music Group
Makes Deal With Snocap

Unconfirmed reports have been floating around for weeks,
but now Universal Music Group has made it official: It
has signed a licensing agreement with Snocap, a music-
database venture co-founded by Napster inventor Shawn
Fanning, who serves as Snocap’s Chief Strategy Officer.

Snocap describes itself as “the first end-to-end provider of digital
licensing and copyright management services for the digital music
marketplace.” Snocap will ultimately use a proprietary content-
identification service, using audio-fingerprinting technology licensed
from Philips Royal Labs, to identify, register and track music over
various digital distribution platforms, including peer-to-peer networks.

Fanning said, “Today there is still a great divide, and consumers are
caught in the middle. There are some good authorized online music
services, but they have limited content and a comparatively small
number of users. There are unauthorized services that have content
and users orders of magnitude higher, but the service they provide is
inferior and they are at odds with rights holders. Snocap is the means
to bridge that divide for the consumer.”

It's not yet known what kind of pricing and rights will be offered to
consumers under the new venture.

GomScore, Arhitron Release First 'Net Ratings

More than 4 million people 12 and older listened to Yahoo!’s
LaunchCast, AOL’s AOL Radio Network and Microsoft's MSN Radio —
the three charter subscribers to the new comScore Arbitron Online
Radio Ratings — during an average broadcast week in the month of
October.

The AQH figure for Monday-Friday, 6am-7pm was 334,800 for the
three services combined. LaunchCast led the way in individual ratings
with a Monday-Sunday, 6am-midnight cume of 1.33 million and an
AQH of 128,300. The AOL Radio Network showed a cume of 1.8
million and an AQH of 81,700, and MSN Radio came in with a cume of
424,700 and an AQH of 20,400.

The new comScore Arbitron ratings are based on listening by
200,000 U.S.-based members of comScore's worldwide consumer
panel. ComScore panelists agree to have all their online activity,
including listening to online audio, monitored by comScore.

WOQXR/MNew York Joins AOL Radio Network

New York Times-owned Classical WQXR/New York is now
available to AOL subscribers through Radio @ AOL, and it's joined
AOL's free Radio @ Netscape webcast service. WQXR has maintained
its popular Internet simulcast since 2001, and longtime 'Net listeners
can still reach the stream directly through the station’s website at
www.wgxr.com.

WQXR President/GM Tom Bartunek said, “Our Internet stream has
become an important service for listeners all over the world. Our new
collaboration with AOL will enable us to service all our existing listeners
and will make our stream available to AOL subscribers in superior, CD-
quality sound.”

AOL Music & AOL Radio Network Exec. Director/Music Industry
Retations Jack Isquith said, “WQXR is one of the most respected
classical music stations in the worid. It's wonderful to have this
opportunity to enhance our radio offering while bringing this treasured
station to classical music fans around the giobe.”

The AOL Radio Network began offering streams of several Infinity
radio stations, including WCBS/New York, WUSN/Chicago and KTWV/
Los Angeles, last year.

iTunes Music Store Debuts In Canada

After a delay of a couple of days, Apple launched the Canadian
version of its popular iTunes Music Store on Dec. 3. The Canadian
iTunes Store has about 700,000 songs, comparable to other interna-
tional versions, with the same portability and burning rights as the U.S.
ITMS. Canadian customers get a slight break on the price per song: It's
99 cents, or about 85 cents U.S.

tainment consumers will be carrying  hear about new music — could have

around. It could try to pull ahead with
fresh and original content listeners
can't get elsewhere, or it could tight-
en playlists even more for fear of ex-
posing a P1 to a song he or she doesn’t
care for.

Radio — which even now remains
the only meaningful way consumers

a lot to say about what the digital era
will ultimately mean for music. If ra-
dio narrows its focus and helps con-
sumers block out the unfamiliar, the
technologies that should be creating
an unprecedented demand for fresh
material could end up stifling new
content, and new artists, instead.
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Manning GM For
Tama/Tampa Duo

Veteran broadcaster David Man-
ning has joined Tama Broadcasting
as GM of Urban AC simulcast
WTMP-AM & FM/Tampa. He re-
places Dr. Glenn Cherry, who steps
down to concentrate on his Presi-
dent/CEO duties for Tama.

Manning was most recently Mar-
ket Manager for Cumulus/Houston.
He started his radio career at leg-
endary WLAC/Nashville and over
the course of his 25 years in broad-
casting has worked for Hicks Com-
munications, Capstar, Clear Channel
and Cumulus.

Manning said, “This is a wonder-
ful opportunity, to be able to join the
dynamic team and company that Dr.
Cherry has been able to put into
place here in Tampa and his other
markets. I look forward to working
with Dr. Cherry and his partners in
helping their vision continue to
grow locally and nationally.”

Tama was founded by Cherry in
2001 and also owns four properties
in Jacksonville.

UBS |

Continued from Page 1

said that Infinity has held discussions

with many radio group heads about

possibly buying stations in markets

like Atlanta, Miami, Minneapolis, San
Diego and Houston.

Hollander wouldn't divulge to
R&R whether Infinity is close to ink-
ing any deals, but he did reveal that
he doesn’t expect anything to happen
before year’s end. He added that the
company is not in any rush to reduce
its portfolio. “We've had some mean-
ingful discussions, but we don’t need
to do this tomorrow,” Hollander said.
“These aren’t bad radio stations.”

Hollander did admit that some of
the transactions being considered
could raise eyebrows. “Some of them
will be surprising, and some won't be,
but we are doing this very cautiously,”
he said.

Hollander noted that Infinity
would also consider more deals like
the one it struck recently with Span-
ish Broadcasting System, through
which-Infinity swapped one of its sta-
tions for a stake in SBS. In fact, he said
Urban radio is one area in which In-
finity would like to gain more expo-
sure.

As for the persistent rumors that
Howard Stern may make his planned
jump to Sirius before his Infinity con-
tract runs out at the end 2005, Hol-
lander said, “We believe he will be on

_the air all of next year,” but he ac-
" knowledged that Infinity is actively
searching for a replacement and may
do a soft launch for Stern’s replace-
ment. “We might pilot something else
in a few markets,” Hollander said.
“We will deal with him when we are
ready to execute a plan. I have been
dealing with radio talent for a long
time, and I have a strong back.”
Hollander praised recently ap-
pointed Viacom co-President/co-

— NEWSBREAKERS _

Bonneville/S.L.C. Mgmt. Realigned

Bonneville International Corp: has realigned its radio and TV man-
agement team in Salt Lake City. Chris Redgrave has been promoted
from GM/Station Manager to VP/Station Manager at News/Talk KSL-
AM and KUTR-AM, r - =
which is currently dark
as Bonneville prepares
for that station’s sign-
on early next year; Red-
grave will also serve as
Director/Sales for the
company’s Salt Lake [
City radio and televi-
sion stations and in her

o 1;&
edgrave

Mecham

e
Christensen

new role will oversee marketwide coordination of responsibilities for »

all radio and TV group sales and for radio NTR initiatives.

In her newly created position Redgrave will report to Bruce
Christensen, who remains in his current role of President of KSL-TV/
Salt Lake City and adds duties as GM at KSL-AM & KUTR. Mean-
while, Richard Mecham will continue as Sr. VP/GM of Bonneville's
Salt Lake City FM stations — Hot AC KQMB, Classic Rock KRSP and
AC KSFI — while also now overseeing the company’s radio proper-
ties throughout southern Utah and eastern Idaho.

Bonneville President/CEO Bruce Reese said the changes in re-
sponsibilities are designed to help the company better achieve its
programming and financial goals in its hometown market. Of
Redgrave’s appointment, he said, “Chris has proven her sales and
management skills across a broad range of radio responsibilities.
She now is in the best possible position to help us take advantage
of the tremendous reach of our radio and television properties in
the Salt Lake market.”

Redgrave said, “I'm very proud of the progress that we've made
since acquiring our new Salt Lake stations. Not only have our sales
been remarkable, but our audience growth has been most gratifying.
We also have a brand-new radio station to put on the air, and the
program opportunities with KUTR are boundless, giving us a chance
to serve this community in a manner that will be absolutely unique
in the market.”

Also at Bonneville/Salt Lake City: Paulette Cary takes on GSM du-
ties for KSFI, while Kimberly Dickerson is named Sales Manager for
KQMB; Stephanie Palmer is now 1.SM for KSL-AM & KUTR; Roch-
elle Beatty becomes VP /Promotion for KQMB, KRSP & KSFI and for
Bonneville’s St. George, UT and Idaho stations; Steve Poulsen takes
on VP/Marketing & Promotion responsibilities for KSL-AM & TV

& KUTR; and Laurie Bott is tapped as KSL-AM & KUTR Promotions

Director.

COO Les Moonves for taking steps to
bolster the company’s radio division
and said Moonves actions are long-
overdue. “There has been a lot of posi-
tive momentum internally,” Hol-
lander said. “There was a long time
when Infinity’s assets weren't pro-
moted and there was a total lack of
marketing spending. But radio is like
any other business: You have to feed it.”

While Hollander praised former
Infinity President/COO Mel

Karmazin’s and former CFO Farid -

Suleman'’s performances during their
stewardship of the company, he said,
“That was then, and this is now. Les
is a totally different person with a dif-
ferent style. He and [Viacom Chair-
man/CEO] Sumner Redstone have
been totally supportive and have
given us the capital to do things that
we haven't-been able to do. I don’t
think anyone has thought about op-
erating this company past 30 days out
in a long time. But we're not thinking
of tomorrow, we're thinking of five
years from now.”

In fact, Hollander credited Viacom
brass for giving Infinity almost $14
million to launch promotional cam-
paigns for eight stations, including

WCBS/New York and WNEW /New
York. He revealed that the latter sta-
tion needed help because it began los-
ing millions of dollars after afternoon
hosts Opie & Anthony were fired.

While he’s interested in new mar-
kets, Cumulus Chairman/CEO Lew
Dickey said his company has identi-
fied about $50 million in acquisitions
it could make to bolster some of its
clusters, although neither he nor CFO
Marty Gausvik would discuss where
they’re looking and insisted that no
firm deals have been made.

Dickey did say, however, that some
of the seven construction permits Cu-
mulus spent $8.5 million to win in the
FCC’s recent FM auction are meant to
grow some of its clusters and noted
that part of Cumulus’ desire to partici-
pate in the auction was related to the
dearth of buying opportunities.

‘Less Is More’
Already Working?

Clear Channel CFO Randall Mays
said during his luncheon keynote ad-
dress Tuesday that the buzz created
by his company’s “Less Is More” in-
ventory-reduction plan is already at-
tracting advertisers to radio. "It has

www.americanradiohistorv.com

Rounder’s country product.

ence in the Country format.”

and passionate to work."

Rhonda Vincent.

_EXEcunivE ACTION

Severson Set As Rounder Director/Promotion

Mike Severson has joined Rounder Records in the newly created
position of Director/Promotion. He'll be based in Nashville and work

Rounder VP/Promotion Brad Paul told R&R, “We are very pleased to
bring Mike into the mix. He is highly regarded in the industry. His years of
experience will be a big help in continuing to expand Rounder’s pres-

Severson said, “Rounder is a very respected label with great people
who are putting out amazing music. It's genuine music that I'm proud of

Most recently Severson was Contemporary Christian Editor for All Ac-
cess. He spent eight years with MCA/Nashville promotion and before
that worked in Tulsa radio at KWEN and KCKL.

Rounder’s country artists include Alison Krauss, Malibu Storm and

SO ARG IR P

positively impacted the awareness of
radio,” Mays said. “It has already
been successful, at the very least, in
creating a dialogue and putting us in
front of advertisers. We have every in-
dication this is having a positive im-
pact on our performance.”

Mays said Clear Channel is com-
mitted to the program, and he reiter-
ated his belief that it's the right thing
to do. “This may not be the ultimate
answer, but it can’t be wrong to ser-
vice your customers,” he said. “This
can grow organically, and we are
committed to it.”

Commenting on the plan, Dickey
said that while his company’s stations
will maintain the 12 minutes of com-
mercials per hour it has run since
1997, he believes Clear Channel’s ini-
tiative could help Cumulus sell more
spots. Dickey noted that while Cumu-
lus has historically sold 60-second
spots, the “Less Is More” plan will
emphasize 30-second spots, which
could allow companies like Cumulus
to sell two ads in one 60-second slot,
thereby increasing ad revenue. How-
ever, he warned that Clear Channel
must first reduce its hourly advertis-
ing minutes.

""We are at the levels they aspire to,”
Dickey said. “It's been hard to com-
pete with them because they’ve been
pricing for share. They have to stop
pricing for share.”

During his presentation, Entercom
President/CEQO David Field said,
“What Clear Channel has done here
[with its “Less Is More' campaign] is
unambiguously good. It's win-win for
us, our customers and our listeners.”
To stress his bullishness about the ra-
dio business, Field devoted the bulk
of his session to a presentation of the
recently released Wirthlin Worldwide
Study from the Radio Ad Effective-
ness Lab titled “Personal Relevance,
Personal Connections: How Radio
Ads Affect Consumers.”

Radio’s Digital Future

It sounded like the group heads
had made a pact, as just about every
one referred to satellite radio as “pay
radio.” In fact, Mays announced that
he has removed “satellite radio” from
his vocabulary. “I'm just going to call
it what it is,” Mays said, but he noted
that his company “doesn’t take a static
view of the world” and would con-

sider launching a subscription-based
pay-radio service.

“There’s nothing to preclude us
from getting into subscription ra-
dio,” Mays said, noting that HD Ra-
dio allows for creation of specialized
audio channels. In the meantime,
Mays is defending terrestrial radio.
“There will always be people who
are willing to pay to avoid commer-
cials, but we can't let pay radio po-
sition us as not being responsive to
our listeners,” he said.

During his presentation, Emmis
Chairman/CEO Jeff Smulyan re-
marked, “We have lost the perception
of radio with advertisers due to the
cachet of satellite radio, but there is
nothing structurally wrong with radio.
The history of pay radio is uneven. In
fact, it’s pretty scary.”

However, he, too, would consider
getting into that business. “We would
be willing to come up with some com-
petition for pay radio if there was an
opportunity,” Smulyan said.

Dickey took a more hard-line ap-
proach. “I'm not worried about a
niche product cannibalizing some-
thing that 95% of people listen to,” he
said, referring to how many Ameri-
cans reportedly listen to radio each
week. “People are so price-conscious
these days, the concept of pay radio
isn’t commercially viable.”

2004 Radio Revenue
Misses Forecasts

Universal McCann Director /Fore-
casting Bob Coen said Monday
morning that while he had expected
the radio industry’s national ad rev-
enue to grow 7% this year, he now
projects national spending will grow
only 2%, to $4.4 billion. As for local
spending, while he had predicted a
6% gain, he now expects local spend-
ing to grow 4%, to $15.4 billion.

Kicking off the conference, Coen
forecast 2005 local radio spending
would rise 5%, to $16.3 billion, and
that national radio spending would
improve 5%, to $4.7 billion.

Also, he believes that while major
retailers still have faith in “tried and
true” advertising outlets like radio,
television and newspaper, he expects
advertiser skittishness will continue
until the economy recovers. “They’re
still very stingy,” Coen said.

Additional reporting by Adam Jacobson
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About You” were also major con-
tributors to the label’s triumphant
year-end achievement.

Zomba's 13.9% label share was at-
tributable to a remark-
able 4,665,214 plays
across 12 R&R for-
mats (Latin, Christian, 3
Gospel and Canadian §
airplay are not in-
cluded in this total) in
the chart year.

The Island Def Jam
Music Group latched
on to second place for
Overall Label Share by a narrow
margin over the RCA Music Group
— IDJMG'’s total plays across the 12
R&R formats added up to 3,533,110,
vs. RCA’s total plays of 3,448,138.
RCA Music Group retained its No.
3 position from last year, although
its label share rose from 6.5% to
10.53%. Island Def Jam’s label share
also increased, from 6.7% last year to
10.54% this year.

Island Def Jam Sr. VP /Promotion
Ken Lane and his staff found their
best efforts rewarded on Hooba-
stank’s “The Reason”; Nickelback’s
“Someday,” “Figured You Out” and
“Feelin’ Way Too Damn Good”
(with the Roadrunner promotion
team); Christina Milian’s “Dip It
Low”; Jay-Z’s “Dirt off Your Shoul-
der”; Ludacris featuring Shawnna'’s
“Stand Up”; Ludacris’ “Splash Wa-
terfalls”; Kanye West's “Jesus
Walks”; and Kanye West featuring
Syleena Johnson’s ”All Falls Down.”

Island Def Jam also ranked No. 2
in label share at Urban, Active Rock
and Rock.

RCA Music Group Exec. VP/Pro-
motion Richard Palmese and his
staff can credit their honors to Ma-

Riccitelli

Rose
Continued from Page 1

are used by marketers, advertisers
and agencies interested in online
consumer behavior.

“Bill has worked with the adver-
tising, agency and broadcasting
communities for over two decades
and understands the industry’s
growing need for accountability,”
said Arbitron President/U.S. Media
Services Owen Charlebois, to whom
Rose reports. “Having led successful
marketing efforts at Arbitron in the
last few years, Bill brings a wealth of
unique experience that will allow
him to focus our US. Media Services
efforts to address new opportunities
with our clients.”

Rose joined Arbitron in 1981 in
the company’s San Francisco Radio
Station Sales division, where he re-
mained through 1986. After a stint at
KSFM & KSM]/Sacramento, Rose
rejoined Arbitron in 1994 as a Sr. AE
in its Eastern Radio Station Services
division. He rose to Marketing Man-
ager, Radio Station Services in 1995
and later served as Market Develop-
ment & Research Communications.

Rose will remain based in New
York. .

— Adam Jacobson

December 10, 2004 R&R ® 15

T

roon 5's “This Love” and “She Will
Be Loved”; Alicia Keys’ “If I Ain't
Got You,” “You Don’t Know My
Name,” and “Diary” featuring Tony,
Toni, Tone & Jermaine Paul; Dido’s
“White Flag”; Santana featuring
Alex Band’'s “Why Don't You & I”;

I
Lane

Palmese

Cassidy featuring R. Kelly’s “Hotel”;
Avril Lavigne’s “My Happy End-
ing” and “Don’t Tell Me”; Sarah
McLachlan’s “Fallen”; Ruben Stud-
dard’s “Sorry 2004”; Velvet Revolver’s
“Slither”; and Monica’s “U Should've
Known Better.”

The RCA Music Group was the
No. 1 label at Urban AC, AC, Hot
AC and Triple A. RCA ranked No. 2
in label share at CHR/Pop.

2004 was another year of big
changes in the industry amid the
corporate mentality of owning a big-
ger piece of the pie. Labels consoli-
dated and staffs and artist rosters
were shuffled, if not cut. In an indus-
try that was accustomed to operat-
ing by its own rules and that re-
spects loyalty to one’s work, peers
and co-workers, these changes were
deeply resented on many levels. -

And although it took some time to
adjust to the changes, the mood in
the industry is, at, last one of accep-
tance. Those who are still gainfully
employed understand they. now
have the responsibility to create a
new business model. Who knows
what changes are still to come with
BMG and Sony’s merger or what
other acquisitions and deals may yet
take place?

Hopefully, the people in the in-
dustry have a better idea how to
handle the changes that lie on the
horizon. Certainly, the start of a new
year signals that it is time to move

INEWSBREAKERS _

FCC ACTIONS
Supreme Court Gives FCC Extra Time For Appeal

he U.S. Supreme Court has approved a 30-day extension of the Dec. 2 deadline the FCC faced in appealing

a Philadelphia appeals court’s challenge of the commission’s numerical station-ownership limits. The FCC
filed its request on Nov. 22. Although the agency has not publicly stated that it will challenge the ruling, the
extension suggests its lawyers are considering such an appeal. If an appeal is not made, the comrission will
need to rewrite its media-consolidation rules.

FCC Auction Participants Incur Penalties For Withdrawn Bids
Bruce Buzil and Chris Devine’s College Creek Broadcasting and Cumulus Media are two of the bidders
in the FCC's recently completed FM station auction that are on the hook for thousands of dollars in fees after
withdrawing some high bids. In College Creek’s case, the penalties add up to $844,950 for five bids the company
withdrew, while Cumulus is liable for $115,020 in fees for four withdrawn bids. According to the FCC’s auction
rules, a bidder that withdraws a high bid during the course of an auction must submit a withdrawal fee equal to the
difference between the amount withdrawn and the amount of the subsequent winning bid. No penalty is imposed
if a subsequent winning bid equals or exceeds the withdrawn bid. However, if a high bid is withdrawn on a permit
that isn't ultimately auctioned, the withdrawing bidder must pay a fee equal to 3% of the withdrawn bid. To ensure
payment, the FCC deducts the fees from bidders’ upfront auction-participation payments or down payments.

o

BUSINESS BRIEFS
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Winfrey Helps Out Broadcasting Museum

Daytime talk host Oprah Winfrey's Oprah Winfrey Foundation has donated $250,000 to the Museum of Broad-
cast Communications to help pay for the transfer of 150 programs from the museum’s civil rights collection
to digital format and to make the programs available online. Included in the collection are radio and TV programs
that detail minorities’ efforts to gain equality, including profiles of some of the nation’s most influential civil rights
leaders. Museum founder and President Bruce DuMont said, “There is a tremendous appetite for accurate informa-
tion in the online world, and we are grateful to the Oprah Winfrey Foundation. Preserving important radio and TV
programs is a part of what the MBC does, but sharing that content by turning programs into educational tools is how
we maximize the influence of our collection.”

Disney Declares Annual Dividend

Walt Disney Co.’s board of directors on Dec. 1 declared an annual cash dividend of 24 cents per share, an
increase of 14% over last year's dividend. The dividend is payable Jan. 6, 2005 to shareholders of record at
the close of business on Dec. 10, 2004. Additionally, the Disney board elected Estee Lauder Cos. Chairman/Global
Affairs Fred Langhammer as a new independent director, effective in January 2005.

Radio One Declares Dividend

adio One’s board of directors on Dec. 3 approved a cash dividend on the company’s 6.5% convertible pre-
ferred securities and on its 6.5% 144A convertible preferred securities. The dividend is payable Jan. 15, 2005
for shareholders of record as of Dec. 15, 2004.

New York Times Co. Adjusts Guidance

C iting weaker-than-expected advertising revenue, the New York Times Co. this week announced that it ex-
pects Q4 earnings per share of 69 cents-73 cents, below Thomson First Call analysts’ forecast of 75 cents.
NYT also said it now expects its 2004 EPS to range between $1.90 and $1.93, compared to the Thomson First Call
forecast of $1.96. By comparison, the company reported Q4 2003 EPS of 73 cents and 2003 EPS of $1.95. The
new figures don't take into account the company’s pending sale of its longtime headquarters. NYT Exec. VP/CFO
Leonard Forman said, “While advertising revenues in the fourth quarter continue to show modest year-over-year
improvement, they have not been as strong as we had anticipated” He added, “We believe that 2005 will be
another challenging year” NYT also announced that, starting next year, it will include costs associated with its
stock-option and employee stock-purchase-plan as expenses, which couid save the company millions in pretax

forward and embrace the challenges dollars.
ahead.
WRNB ’ Niemeyer Fox suffer most. Hogan told the Journal

Continued from Page 3

up the syndicated Tom Joyner Morn-
ing Show, which currently runs on ri-
val Urban AC WDAS-FM.

Radio One/Philadelphia VP/
GM Lynn Bruder told R&R,
“We're thrilled about the new sta-
tion. It's not every day that you get
a move-in to a top 10 market like
this. Radio One is a specialist in the
Urban AC format, and to have that
kind of expertise behind us is in-
credible leverage, helping us to
compete in an already highly com-
petitive marketplace.

“I can also say that in 2005 WRNB
will have the privilege of hosting the
syndicated Tom Joyner Morning Show.
That'’s the icing on the cake. What
manager would not want that kind
of instant credibility?”

Continued from Page 3

of the building. As for WLTE, I've
been a consistent listener dating back
to the days when it was WCCO-FM.
Itis a gem in the Twin Cities market.
I am also grateful to work with the
only true ‘80s music station in the
market, WXPT.”

Westerman
Continued from Page 3

Abbott has spent virtually his entire
broadcasting career at KFAN, having
arrived at the station in 1995 as an
intern. Over the past decade he came
up through the ranks at the station
and held a variety of part-time and
full-time positions before rising to
his most recent job as Exec. Pro-
ducer.
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Fox News to become a significant
player in the radio industry and is
another example of our commitment
to the medium. We look forward to
working with Clear Channel Radio,
one of the most innovative radio op-
erators in the industry.”

While Fox News is known for
its conservative slant, Hogan told
the Wall Street Journal that Clear
Channel does not have a political
agenda. “What we have is the
greatest number of listeners for
the longest period of time,” he
said. Ailes told the newspaper,
“The issue is choices and places
to get news and information, and
this doesn’t do anything to ham-
per that at all.”

With the CC-Fox News Deal, it
appears that ABC Radio News will

that it is likely the stations that cur-
rently have deals with ABC will opt
out of a renewal, although CC's cor-
porate deal with Fox News
wouldn’t necessarily mean a whole-
sale change at the company’s
News/Talkers.

Clear Channel confirmed that
ABC Radio Networks talk program-
ming from hosts such as Paul
Harvey and Sean Hannity will con-
tinue to air on the CC stations that
currently broadcast those programs.

Terms of the all-cash deal were
not revealed by Fox News or Clear
Channel.

Retired KABC/Los Angeles
morning show engineer/personal-
ity “Waco” Pat Patryla, 74, Nov.
15.
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Live365 is the largest Intemet radio
network, with thousands of stations in a
wide variety of formats. Programmed by true
music tastemakers from around the globe,
Live365 offers an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated playlists,
Live365 charts the tastes and preferences
of today’s most vibrant music community.
Tracks with the most plays during the
se;/en days ended Dec. 7, 2004 are listed
below.

LIVE .COM
Travis Storch « 866-365-HITS
Top Rock
U2 Vertigo

GREEN DAY Boulevard Of Broken Dreams
PAPA ROACH Getting Away With Murder
CHEVELLE Vitamin R {Leading Us Along)
LINKIN PARK Breaking The Habit

Top Country

KATRINA ELAM No End In Sight

S. TWAIN {/B. CURRINGTON Party For Two
JAMIE O'NEAL Trying To Find Atlantis

T. TRITT #/J. MELLENCAMP What Say You
KEITH URBAN You're My Befter Halt

Top Blues

SHINEDOWN Simple Man

ALBERT CUMMINGS Come Up For Air
JOSS STONES Fell In Love With A Boy
BILL PERRY Another Man

BEN HARPER Brown Eyed Blues

NATIONAL MUSIC _

30 million homes
Muslc 27,000 businesses
CHOICE

Available on digital cable and DirecTV
Damon Williams e 646-459-3300
R&B & HIP-HOP

Damon Williams

50 CENT Disco Inferno

FABOLOUS {/PHARRELL Tit 4 Tat

LIL MO t/LIL WAYNE Hot Girls

BEANIE SIGEL {/MELISSA Feel It In The Air
TWISTA {/FAITH EVANS Hope

TYRA Country Boy

RAP

DJ Mecca

50 CENT Disco Inferno

DIPLOMATS 1/JIM JONES & S.A.S. Dutty Clap
NAS Disciple

SNOOP DOGG /50 CENT Oh No

T.I. {/TRICK DADDY, LIL JON & LIL WAYNE Stand Up

ROCK

Gary Susalis

FINGER ELEVEN Thousand Mile Wish

KORN Another Brick In The Wall (Parts 1, 2, 3)

ND WARNING Back To Life

POWDERFINGER (Baby I've Got You) On My Mind
KENNY WAYNE SHEPHERD The Place You're In

ALTERNATIVE

Gary Susalis

BLINK-182 Always

HAWTHORNE HEIGHTS Ohio Is For Lovers
DENIS LEARY Merry F***in’ Christmas
SIMPLE PLAN Me Against The World
UNDEROATH Reinventing Your Exit

USED All That I've Got

WHITE STRIPES Jolene (Live)

TODAY’S GOUNTRY
Liz Opoka
MONTGOMERY GENTRY Gone
ADULT ALTERNATIVE

Liz Opoka

KEANE Bend And Break
LUNA Malibu Love Nest
U2 Miracle Drug

SMOOTH JAZZ

Gary Susalis
DAVID BOSWELL Hold Tight To Your Dreams

SIRIUSA

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Alt Nation New Country
Rich McLaughlin Al Skop
UNWRITTEN LAW Save Me ANDY GRIGGS If Heaven
CHELY WRIGHT Bumper Of My S.U.V.
The Pulse BROOKS & DUNN It's Getting Better All The Time
Haneen Arafat TRACE ADKINS Songs About Me

HOOBASTANK Disappear

Sirius Hits 1

Kid Kelly

LINDSAY LOHAN Over

GWEN STEFANI f/EVE Rich Girl

ALICIA KEYS Karma

JET Look What You've Done

TYLER HILTON When It Comes

GREEN DAY Boulevard Of Broken Dreams

Hot Jamz

Geronimo

50 CENT Disco Inferno

T.1. Bring 'Em Qut

JA RULE {/FAT JOE & JADAKISS New York

LIL JON & THE EASTSIDE BOYZ Lovers & Friends
USHER Caught Up

Octane

Jose Mangin
BREAKING BENJAMIN Sooner Or Later
MOTLEY CRUE If | Die Tomorrow

Spectrum

Gary Schoenwetter
ERIC CLAPTON Sweet Home Chicago
CHRIS ISAAK Santa Claus Is Coming To Town

Universo Latino

Gino Reyes
RICARDO ARJONA Porque Es Tan Cruel Al Amor

Reggae Rhythms

Pat McKay
SIZZLA Haven't | Told You

Rick Gillette » 800-494-8863
10million homes 180,000 businesses

DMX Fashion Video
David Mihail

The top music videos shown on DMX Fash-
ion video, targeted at 18-34 adults.
CHINGY Balla Baby

AMERICAN HI-FI Geeks Get The Girls
YELLOWCARD Only One

JILL SCOTT Whatever

DESTINY'’S CHILD Soldier

MIDNIGHT MOVIES Mirage

HEAD AUTOMATICA Beating Heart Baby

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.
HOT JAMZ

Mark “In The Dark” Shands

GWEN STEFANI {/EVE Rich Girl
ALTERNATIVE

Dave Sloan
TED LEO & THE PHARMACISTS Me & Mia
ARCADE FIRE Neighborhood 3 (Power Out)

DANCE

Randy Schiager

SUN Without Love (Motivo Radio Edit)

IN-VOX Will | Ever? (Chris Panaght Radio Edit)
KENNE True Faith (Atmighty Mix)

RACHEL STEVENS Some Girls

ROBBIE WILLIAMS Radio (Maloney Edit)
LINGEN AND MOORE Passion

DA MOOCH {/CHYNNA Love |s Everything
DIGITAL ZEN PRESENTS... If You Don't Know...
GIRLS ALOUD ['ll Stand By You

DEEP DISH Flashdance (Meat Katie Edit)
SELWYN Satisfactual (Sterling Remix)

D.H.T. Listen To Your Heart

KYLIE MINOGUE | Believe In You {Mylo Vocal Mix)
SLINKEE MINX Closer (Video Mix)

ADULT ALTERNATIVE

Stephanie Mondeilo

ANNA NALICK Breathe

R.E.M. Aftermath

KINGS OF CONVENIENCE I'd Rather Dance...
SECRET MACHINES Nowhere Again

RUFUS WAINWRIGHT The One You Love

INTERNATIONAL HITS

Mark “In The Dark” Shands

KYLIE MINOGUE | Believe In You

GWEN STEFANI {/EVE Rich Girl ~

U2 Vertigo

SNOOP DOGG f/PHARRELL Drop It Like it's Hot

RAP/RIP-HOP

Mark “In The Dark” Shands
NAS Thief’s Theme
NAS tLUDACRIS Virgo

866-MVTUNES

21,000 movie theaters

WEST

1. CHRISTMAS BALLS Alf | Want For Christmas...
2. RAY CHARLES t/NDRAH JONES Here We Go Again
3. COLLECTIVE SOUL Counting The Days

4.02 Vemgo
5. ROLLING STONES Honky Tonk Women

MIDWEST

1. COLLECTIVE SOUL Counting The Days

2. CHRISTMAS BALLS All | Want For Christmas...
3. U2 Vertigo

4. BREAKING BENJAMIN So Cold

5. BROOKE HOGAN Everything To Me

SOUTHWEST

1. CHRISTMAS BALLS All | Want For Christmas...
2.02 Veni%?
3. COLLECTIVE SOUL Counting The Days
4. ROLLING STONES Honky Tonk Women
5. BROOKE HOGAN Everything To Me

NORTHEAST

1. COLLECTIVE SOUL Counting The Days

2. CHRISTMAS BALLS All | Want For Christmas...

3. REGIS PHILBIN It Had To Be You

4. ROLLING STONES Honky Tonk Women

5. RAY CHARLES {/NORAH JONES Here We Go Again

SOUTHEAST

1. CHRISTMAS BALLS All | Want For Christmas...

2. COLLECTIVE SOUL Counting The Days

3. ROLLING STONES Honky Tonk Women

4.U2 Vertigo

5. RAY CHRHLES {/NORAH JBNES Here We Go Again

RADIO Dszp

Artist/Title Total Plays
BOWLING FOR SOUP 1985 75
J0JO Baby It's You 75
J0JO Leave (Get Out) 74
KELLY CLARKSON Breakaway 74
RAVEN SYMONE Backfiip 72
BLACK EYED PEAS Let's Get It Started 72
ASHLEE SIMPSON Pieces Of Me 7
HILARY DUFF Come Clean 70
JESSE McCARTNEY Good Life 61
JESSE McCARTNEY Beautiful Soul 40
HILARY DUFF Fly 33
LIL ROMEO f/N. CANNON My Cinderella 31
AVRIL LAVIGNE My Happy Ending 29
YELLOWCARD Ocean Avenue 29
HILARY DUFF Why Not 29
CHRISTY CARLSON ROMANO Dive In 29
SKYE SWEETNAM Tangled Up (n Me 28
JUMPS It's A Beautiful World 28
DIRTY VEGAS Days Go By 27
JENNIFER LOPEZ Jenny From The Block 27
‘POWEREDLT] ; %
HIE]I[ AB ASE Playlist for the week of Nov. 29-Dec. 5.

Aol Radio@Network
Ron Nenni 415-934-2790

Top Alternative
Pete Schiecke

3 DOORS DOWN Let Me Go

GREEN DAY Wake Me Up When September Ends
LOSTPROPHETS | Don't Know

VELVET REVOLVER Dirty Little Thing

Fresh 100

Jeff Graham

KELLY CLARKSON Since U Been Gone
GWEN STEFANI {/EVE Rich Girl
KEANE Somewhere Only We Know

Top Country

Beville Darden

SHELLY FAIRCHILD You Don't Lie Here Anymore
MIRANDA LAMBERT Me And Charlie Talking
TOBY KEITH Mockingbird

Top Jams

Donya Floyd
TRILLVILLE Some Cut

Top Jazz

Beville Darden

MICHAEL LINGTON Two Of A Kind

BONEY JAMES f/JOE SAMPLE Stone Groove
KENNY G {/DAVID SANBORN Pick Up The Pieces

@RADID NETWORKS

Phil Hall» 972-991-9200

ABC AC

Peter Stewart
JOSH GROBAN Believe
JOHN MAYER Daughters

Hot AC

Steve Nichols
LOS LONELY BOYS More Than Love
NELLY f/TIM McGRAW Over & Over

Rejoice
Williemae Mciver

LASHUN PACE For My Good
GOSPEL WONDERS | Look To Jesus

L ]]

RADID

Ken Moultrie « 800-426-9082

CHR

Steve Young/John Fowlkes
JAY-Z & LINKIN PARK Numb/Encore

JA RULE #/R. KELLY & ASHANTI Wonderful
EMINEM t/DR. DRE & 50 CENT Encore

Rhythmic CHR

Steve Young/John Fowlkes
50 CENT Disco Infemo

ALICIA KEYS Karma

NB RIDAZ Pretty Gir

The Alan Kabel Show — Hot AC

Steve Young/John Fowlkes
NELLY {/TtM McGRAW Over And Over
MAROON 5 Sunday Morning

Mainstream Country

Hank Aaron
BROOKS & DUNN It's Getting Better All The Time

New Country

Hank Aaron

BROOKS & DUNN It's Getting Better All The Time
TERRI CLARK | Think The World Needs A Drink
LEE ANN WOMACK | May Hate Myself in The Moming
TRACY BYRD Revenge Of A Middie-Aged Woman

Lia
Ken Moultrie/Hank Aaron
LEE ANN WOMACK | May Hate Myself In The Morning

Danny Wright

Ken Moultrie/Hank Aaron
BROOKS & DUNN It's Getting Better All The Time
MONTGOMERY GENTRY Gone

24 HOUR FORMATS
Jon Holiday = 303-784-8700

Adult Hit Radio

Jon Holiday
AVRIL LAVIGNE Nobody's Home
GREEN DAY Boulevard of Broken Dreams

Rock Classic

Adam Fendrich
STYX | Am The Walrus

U.S. Gountry

Penny Mitchell
MONTGOMERY GENTRY Gone

GREAT AMERICAN COUNTRY
Jim Murphy » 303-764-8700
MARTINA McBRIDE God's Will

KENNY CHESNEY Anything But Mine
JOSH GRACIN Nothin' To Lose

Charlie Cook » 661-294-9000

Adult Rock & Roll

Jeff Gonzer
U2 All Because Ot You:

Mainstream Country

David Felker
TERRI CLARK The World Needs A Drink

Hot Country

Jim Hays
SUGARLAND Baby Girl

Youny & Verna

David Felker
ANDY GRIGGS If Heaven
JOE NICHOLS What's A Guy Gotta Do

WHN

WAITT RADH AETRIRKS

Country Today

John Glenn
TOBY KEITH Mockingbird
SHELLY FAIRCHILD You Don't Lie Here Anymore

AG Active

Dave Hunter
GREEN DAY Boulevard Of Broken Dreams

Alternative Now!

Chris Reeves * 402-952-7600
UNWRITTEN LAW Save Me
JIMMY EAT WORLD Work

T

LAUNCH

music ON YAEICQO!
Jay Frank » 310-526-4247

Audio

FUTURE LEADERS OF THE WORLD Let Me Out
RAZORLIGHT Golden Touch

T.1. Bring 'Em Qut

KILLERS Mr. Brightside

XZIBIT Hey Now

Video

BABY Shine On

FANTASIA Truth Is

GERALD LEVERT One Million Times

KELLY CLARKSON Since U Been Gone

KENNY CHESNEY Anything But Mine

KILLERS Mr. Brightside

TRACY BYRD Revenge Of A Middle-Aged Woman

£¢ musicsnippet.com)»

Tony Lamptey * 866-552-9118

R&B

JOHN LEGEND Ordinary People
GERALD LEVERT One Mitlion Times
NICOLE WRAY If | Was Your Girtfriend

www.americanradiohistorv.com
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72 million households

Plays
LINDSAY LOHAN Rumors 23
GREEN DAY Boulevard Of Broken Dreams 23
SNODP DDGG f/PHARRELL Drop It Like It's Hot 22
JAY-Z & LINKIN PARK Numb/Encore 21
ASHANTI Only U 19
GODD CHARLOTTE | Just Wanna Live 18
GWEN STEFANI What You Waiting For? 17
ASHLEE SIMPSON La La 16
RYAN CABRERA True 14
U2 Vertigo 12
NAS Bridging The Gap 12
KELLY CLARKSON Since U Begn Gone 12
MARIO Let Me Love You 1
DESTINY’S CHILD Soldier 1
FABOLOUS Breathe 1
YELLOWCARD Only One 7
CIARA 1/MISSY ELLIOTT 1,2 Step 11
ALICIA KEYS Karma 11
LUDACRIS Get Back 1
EMINEM Mosh 10

Video playlist for the week of Nov. 29-Dec. 5.

David Cohn

General Manager '—2—'
JAY-Z & LINKIN PARK Numb/Encore 37
SNOOP DOGG {/PHARRELL Drop It Like It's Hot 28
EMINEM Mosh 27
CIARA /MISSY ELLIOTT 1, 2 Step 25
LIL JON & THE EASTSIDE BOYZ What U Gon' Do 23
TRICK DADDY Let's Go 22
YOUNG BUCK Shorty Wanna Ride 22
JA RULE 1/FAT JOE & JADAKISS New York 22
U2 Vertigo 20
LUDACRIS Get Back 20
BLINK-182 Always 19
CHEVELLE Vitamin R (Leading Us Along) 19
FRANZ FERDINAND This Fire 19
GREEN DAY Boulevard Of Broken Dreams 18
HOOBASTANK Disappear 18
JIMMY EAT WORLD Pain 17
YELLOWCARD Only One 17
MY CHEMICAL ROMANCE |'m Not Okay {1 Promise) 16
MODEST MOUSE Ocean Breathes Saity 15
DESTINY'S CHILD Soldier 15

Video piaylist for the week of Nov. 29-Dec. 5.

75 million households

Rick Krim
Exec. VP

ADDS

JOHN MAYER Daughters

EMINEM Just Lose It

U2 Vertigo

USHER 1/ALICIA KEYS My Boo

GAVIN DeGRAW | Don't Want To Be
DESTINY’S CHILD Lose My Breath
GREEN DAY Boulevard Of Broken Dreams
GWEN STEFANI What You Waiting For?
SWITCHFOOT Dare You To Move

JIMMY EAT WORLD Pain

KEANE Somewhere Only We Know

RAY CHARLES What'd | Say

KELLY CLARKSON Breakaway

DURAN DURAN (Reach Up For The) Sunrise
LENNY KRAVITZ Lady

MAROON 5 Sunday Morning

JOHN MELLENCAMP Walk Tall

VELVET REVOLVER Fall To Pieces

GO0 GOO DOLLS Give A Little Bit
HOOBASTANK Disappear

Video piaylist for the week of Dec. 6-13.

NATIONAL MUSIC
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Lori Parkerson

202-380-4425 s A;:; 'L‘I,T E
20 DN 20 (XM 20)
Michelle Boros

GOOD CHARLOTTE 1 Just Wanra Live
50 CENT Disco Infemo
GREEN DAY Boulevarg Of Broken Dreams

BPM (XM 81)
Alan Freed

NADIA It's Gonna Take Time
ALYSON Feel You
CASCADA Miracle
KASKADE Sweet Love
MAGNOLIA It's All Vain

HIGHWAY 16 (XM 16)
Ray Knight
TRACE ADKINS Songs About Me

SQUIZZ (XM 48)
Charlie Logan
MUDVAYNE Fucking Determined

BREAKING BENJAMIN Sooner Or Later
CRADLE DF FILTH Nymphetamine

U-POP (XM28)

Zach Overking
BRIAN McFADDEN lrish Son
DIZZEE RASCAL Dream
KEANE This Is The Last Time

THE LOFT (XM50)
Mike Marrone

ROBYN HITCHCOCK Sometimes A Blonde
RDBYN HITCHCOCK Everybody Needs Love
RDBYN HITCHGOCK Tryin' To Get To Heaven. .
ROBYN HITCHCDCK Television

DEVLINS Careless Love

DEVLINS Don't Let It Break Your Heart
DEVLINS Feel It When You're Gone

DEVLINS Lazarus

XM CAFE (XM45)
Bill Evans

VARIOUS ARTIST Christmas Gumbo
VARIOUS ARTIST Garden State

Please Send
Your Photos

R&R wants your best
snapshots

(color or black & white).
Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith
Berman:

kberman@radioandrecords.com

CMT

COUNTRY MUSIC TELEVISION

75.1 miflion households
Brian Phitips, Sr. VPIGM
Chris Parr, VP/Music & Talent

BILLY OEAN Let Them Be Little
CRAIG MORGAN E! Cerrito Place
CHARLIE ROBINSON That's What | Love About...

TOP 20 oW

S. TWAIN 1/B. CURRINGTON Party For Two 35 32
J. BUFFETT I/M. McBRIDE Trip Around... 30 25

LONESTAR Mr. Mom 29 26
REBA McENTIRE He Gets That From Me 28 30
BIG & RICH Holy Water 28 26
GRETCHEN WILSON When | Think About... 28 25
SHEDAISY Come Home Soon 28 24
BLAKE SHELTON Some Beach 28 23
ALAN JACKSON Monday Morning Church 28 15
KEITH URBAN Days Go By 27 28
RASCAL FLATTS Feels Like Today 27 27
ALISON KRAUSS & UNION STATION Restless 25 21
JIMMY WAYNE Paper Angels 24 19
KENNY CHESNEY Anything But Mine 23 1

DARRYL WORLEY Awful. Beautiful Life 17 18
PAT GREEN Don't Break My Heart Again 16 9
L. SKYNYRD & M. GENTRY Gimmie Back... 16 0
DIERKS BENTLEY How Am | Doin’ 14 18
TOBY KEITH Stays In Mexico 13 22
T. TRITT f/J. MELLENCAMP What Say You 13 20

Airplay as monitored by Mediabase 24/7
between Nov. 29-Dec. 5.

T |

", ERCAN,
¢ LONTRY.

Jim Murphy, VP/Programming
26.5 million households

ADDS

KENNY CHESNEY Anything But Mine
JDSH GRACIN Nothin’ To Lose
MARTINA McBRIDE God's Wil

T0P 20

S. TWAIN {/B, CURRINGTDN Party For Two
GRETCHEN WILSON When | Think About Cheatin’
BIG & RICH Holy Water

SHEDAISY Come Home Soon

REBA McENTIRE He Gets That From Me

JIMMY WAYNE Paper Angels

DARRYL WORLEY Awful, Beautiful Life

DIERKS BENTLEY How Am | Doin’

LeANN RIMES Nothin’ ‘Bout Love Makes Sense
BLAKE SHELTON Some Beach

J. BUFFETT I/M. McBRIDE Trip Around The Sun
SUGARLAND Baby Girl

ALAN JACKSON Monday Morning Church
ANDY GRIGGS If Heaven

MIRANDA LAMBERT Me And Charlie Talking

T. TRITT {/J. MELLENCAMP What Say You

PHIL VASSAR I'll Take That As A Yes

CHELY WRIGHT Bumper of My S.U.V.

BILLY DEAN Let Them Be Little

JAMIE O'NEAL Trying To Find Atlantis

Information current as of Dec. 10.

PSRLLSIAR

CONCERT PULSE

Avg. Gross
Pos. Artist (in 000s)
1 PRINCE $1,711.8
2 PHIL CDLLINS $1.009.8
3 STING $939.3
4 BETTE MIDLER $910.4
5 METALLICA $895.8
6 BARRY MANILOW $881.1
7 R. KELLYAAY-Z $787.8
8 USHER $780.5
9 KENNY CHESNEY $749.6
10 VAN HALEN $7285
11 CHER $637.2
12 TiM McGRAW $597.9
13 JOSH GROBAN $500.4
14 PROJEKT REVOLUTION/LINKIN PARK $602.5
15 CURIOSA/THE CURE $489.9

mis week’s chart and tour list are frozen. |

JOSH GROBAN
JULIE ROBERTS
SEVENDUST
SLIPKNOT
TONY FURTADO

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters'
On-Line Listings, 800-344-7383;
California 209-27 1-7900.

www.americanradiohistorv.com
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TELEVISION

Friday, 1210

s
Clint Black

» Clint Black, Live With Regis
& Kelly (check local listings for time
and channel).

* Jimmy Eat World, The To-
night Show With Jay Leno (NBC,
check local listings for time).

» Pearl Jam, Late Show With
David Letterman (CBS, check lo-
cal Iiétings for time).

* D12, Late Night With Conan
O'Brien (NBC, check local listings
for time).

*Lil Jon & The Eastside
Boyz, Last Call With Carson Daly
(NBC, check local listings for
time).

* Duran Duran, The Tony Danza
Show (check local listings for ime
and channel).

Saturday, 12/11
 Scissor Sisters, Saturday
Night Live (NBC, 11:30pm ET/PT).

Monday, 1213

* Ludacris, Jay Leno.

* Ashanti, David Letterman.

* Velvet Revolver, Jimmy
Kimmel Live (ABC, check local
listings for time).

* Beenie Man, Conan O'Brien.
* Badly Drawn Boy, Carson
Daly.

Duran Duran

¢ VVH1 premieres Duran Duran:
The Set Presented by Bailey's, a
one-hour concert special (11pm
ET/PT).

» Celine Dion, Jay Leno.

* The Pixies, David Letterman.

* Simple Plan, Jimmy Kimmel.

» Skindred, Conan O'Brien.

» John Mayer and Howie Day,
Carson Daly.

Wednesday, 12/15

» Sarah McLachlan, Jay Leno.
* Sum 41, Jimmy Kimmel.
* Shawn Colvin, Carson Daly.

Thursday, 12/16

* Sawyer Brown featuring
Robert Randolph, Jay Leno.

* Ciara and Missy Elliott,
David Letterman.

* Rufus Wainwright, Carson

Daly.
— Julie Gidlow

¢

by,

- The Tunes MusicSore Top10

TR R

5. U2 Vertigo

9. MARIO Let Me Love You

3. EMINEM Encore

5. U2 The Complete U2
6. GREEN DAY American Idiot

9. THE KILLERS Hot Fuss

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., oftering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, Dec. 7, 2004.

Top 10 Songs

1. KELLY CLARKSON Since U Been Gone

2. GREEN DAY Boulevard Of Broken Dreams

3. MARIAH CAREY All | Want For Christmas Is You
4. CIARA #/MISSY ELLIOTT 1, 2 Step

6. JAY-Z & LINKIN PARK Numb/Encore
7. NELLY #/TIM McGRAW Over And Over
8. SNOOP DOGG f/PHARRELL Drop It Like it's Hot

10. KELLY CLARKSON Breakaway
Top 10 Albums

1. U2 How To Dismantle An Atormic Bomb
2. KELLY CLARKSON Breakaway

4. GWEN STEFANI Love, Angel, Music, Baby
7. VINCE GUARALDI TRIO A Charlie Brown Christmas
8. JESSICA SIMPSON ReJoyce: The Christmas Album

10. LEWIS BLACK Rules Of Enragement
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WhereIn The World Is Lara?

CBS News reporter paints pictures from Afghanistan

Does traveling the globe to cover news and events
in exotic locales seem like a dream job to you? Just
think of what it would be like to see new places, meet
new people and learn about new cultures all over the
world. It’s the kind of broadcasting gig many dream of,
but few get to experience.

world that most of us see only on TV Aal 3 1% : B
or hear about on the radio.

A GRACIOUS GOOD AFTERNOON T0 YOU, SIR Liy Tomiin (1),
familiar to many these days as Debbie Fiderer, secrelary to the president on TV’s
The West Wing, paused for this photo with United Stations Radio Network Exec.
VP Charlie Columbo during a recent visit to USRN's New York studios.

R&R: While your face is familiar to
many from 60 Minutes and The CBS
Evening News, you also do a lot of re-

One member of the elite corps of
individuals who have such jobs is
(BS Radio News reporter and 60

Minutes correspondent Lara Logan.

But when you review a
list of some of the places
she’s been, the idea of be-
ing a globe-trotting news
reporter starts to sound a
lot less like a dream and
a bit more like a night-
mare.

Logan has filed reports
for CBS News from Af-
ghanistan, both under the
Taliban before the war
and after the U.S. invasion as she
traveled with the Green Berets
searching for Al Qaeda and Osama
Bin Laden in the mountains of that
war-torn country. Logan was the
only journalist from an American
network in Baghdad as U.S. troops
arrived, and she reported live from
Firdos Square as the statue of Sad-
dam Hussein was brought down.

Loganwas in Africa when terror-
ists bombed the U.S. embassies in
Nairobi and Tanzania, in Northemn

Lara Logan

Ireland during that country’s bloody
conflicts, and on the ground when
war broke out in Kosovo.

Not only does Logan willingly ac-
cept assignments in such
dangerous places, she ac-
tually lobbies to get them.
“I fight for these assign-
ments,” she says. “I love
1 tobe inextreme situations
where what’s going on is
intense and so much
more important than any-
thing in your own life. For
me, it puts everything in
perspective and makes
my life so much more fulfilling.

“When you haven’t showered for
three months — nothing but a buck-
et of cold water to wash in, day af-
ter day —and you take that first hot
shower, it’s like no shower you've
ever experienced. It makes you re-
alize how fortunate you are.”

Logan is just back from her latest
tour in Afghanistan, and [caught up
with her to talk about some of the
changes she’s witnessed and the ex-
periences she’s had in a part of the

porting for CBS Radio News. What is
it that you like about radio?

LL: The best part is that some sta-
tions let me be on the air for half an
hour or more, and we can really get
into a story. You can never really do
that on TV, because on television, the
more simply you view something,
the easier it is to tell about it. In TV
we have to make everything simple.
And radio stations also often let me
take questions from listeners — 1
love taking phone calls.

R&R: But the old saying is that one
picture is worth a thousand words,
right?

LL: Yes, but you can really paint
pictures on radio too. [ remember re-
porting at the beginning of the cam-
paign in Afghanistan about how |
was sitting on the roof of my mud
house just after sunset one evening,
watching the lights of all these cars
streaming out of Kabul. It was the
Taliban escaping the city, just as they
had been doing for many nights.

But on that particular night, as 1
watched, I heard the U.S. jets roar-
ing in overhead for the first time,
and they began bombing the con-
voys, as the Northern Alliance had

www.americanradiohistorv.com

been begging them to for weeks. It
was an amazing picture to describe.

R&R: You've recently returned from
Afghanistan. Can you paint us some pic-
tures of life there today?

LL: One of the most startling and
visible changes is in Kabul, where
there are shops, restaurants and
even beauty salons everywhere that
are open late into the night. Remem-
ber, under the Taliban, women
couldn’t even go out in the streets
without a male escort or without a
burga, and now they’re going into
the salons and getting their hair and
nails done and enjoying being wom-
en again. That's not to say that it’s
anidealsituation. There are still very
dramatic cultural differences there
compared to Western society, butit’s
a country that is now thriving in so
many ways.

Still, it's a very fragile peace, and
there is so much that could make it
all unravel. The national army and
police force aren’t as strong as they
should be. It will take years to root
out the corruption from all the insti-
tutions and to change the way they

are run and change the mind-set of
the people. But Afghans are finally
beginning to think of themselves as
anation, and that is something that
is very much in the beginning stag-
es.

That’s why the election of Hamid
Kharzhai was so important. His big-
gest job is to get Afghans to support
their country first, before their eth-
nic groups, and that will be a very
difficult task. Those divisions are
very real and very old, and the
bridges between the various groups
are all very new.

R&R: Do you feel safe there today?

LL: There is still some guerilla
warfare, and a low-level insurgency
is going on — that's a constant threat
— but it's reallv a peaceful country.
You can drive to different parts of
the country now; there are new
roads being built. It's all quite in-
credible. You can now drive from
Kabul south down to Kandahar in
just a matter of hours, whereas be-
fore it could take weeks.

R&R: You don't fear being shot at or
blown up by a roadside bomb?
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LL: It's so random that you really
never know. You have to take pre-
cautions and be sensible. Would 1
travel on the road at night? No. If |
were going to the south, a Pashtun-
dominated area, would [ go with
somebody from the north who
didn’t speak the language? No.

It’s still a country at war, in a way,
but it's dramatically different from
before, when you couldn’t move
around and you literally could not
function. People couldn’t watch TV
or listen to the radio. They couldn’t
painta picture of animals or trees —
not of anything living.

R&R: What were some other chang-
es you noted during your recent visit?

LL: In Kabul we had a hammock
in the garden that my cameraman'’s
wife sent over from the USS. If you
lay back in that hammock in the af-
ternoon and looked up at the sky, it
was full of kites of every color and
description. Kite flying was banned
under the Taliban. In a country that
doesn’t have video games or shop-
ping malls or Toys-R-Us, one of the
favorite things for children and
adults to do is fly kites. That's an
amazing symbol of the day-to-day
freedom that people enjoy there
now.

Another one of the most visible
changes is the lights of Kabul at
night. Afghans are colorful people
— they love to socialize and go out
to restaurants. I think one of the rea-
sons that the Taliban collapsed so
quickly is because, while there was
a small, hard-core group of people
who were very extreme in their be-
liefs, the majority of Afghans went
along with them in the beginning
because they thought it was an al-
ternative to war.

After a while, though, it was only
because they had no choice. It was
“Support us, or we'll kill your fami-
ly.” Everything was motivated by fear,
and many Afghans have told me they
hated the Taliban version of Islam.
They hated not being able to listen to
music or watch TV or play soccer.
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R&R: What's something that would
surprise me about Afghans?

LL: That they are not particularly
religious. That’s one of the biggest
misconceptions. They are extremely
traditional. They believe in customs
and social practices, but they’re not
extremely religious in the way peo-
ple in Saudi Arabia and Iran are.

R&R: How big is the drug trade
there?

LL: The narcotics trade is spiral-
ing out of control, and it’s something
very difficult to combat. There is no
quick fix and no easy solution. You
have poverty-stricken farmers who

“Many Afghans |
have talked to
have doubts about
how long America
will stay and how
committed America
is, but what | hear
over and over is
that they do not
want America to
leave.”

can earn 100 times more by farming
opium poppies than they can by
farming anything else. The trans-
port network for drugs is better than
itis for any other agricultural prod-
uct in Afghanistan. There is an en-
tire terror industry that’s built
around drugs, and it works. It's big,
big business.

R&R: Are Afghans happy that Ameri-

NEWS/TALK/SPORTS

cans are there, or would they rather we
jisst go home?

LL: The vast majority of Afghans
have shown that they welcome hav-
ing Americans there. [ronically, most
Afghans [ have spoken to would
rather have Americans or another
foreigner intervene than they would
someone from another ethnic group.
They are more distrustful of their
own people from a different ethnic
group than they are of outsiders.

They’re mistrustful of outsiders in
a different way. Many [ have talked
to have doubts about how long
America will stay and how commit-
ted America is, but what [ hear over
and over is that they do not want
America to leave. They feel safer
with American soldiers than they do
with soldiers of a local warlord from
a different tribe.

Probably the biggest superficial
difference between Iraq and Af-
ghanistan is that the vast majority of
Afghan people welcome American
intervention. They've never been
helped by a central government of
their own before, so they have no
faith in one. The idea is new to them,
and they want help.

R&R: Tell us what it was like being
there during the first-ever national elec-
tions.

LL: The most amazing thing for
me was going out and meeting with
some of the nomadic people, many
of whom had walked for three days
or more to come and learn how to
vote. Many had never held a pen in
their lives. Never mind being taught
how to read and write, many had to
be taught how to hold a pen to make
their mark on the paper. But it was
something that they felt was worth
walking days to do. Compare that
to the Western world, where we are
so blase about these things. In Amer-
ica some people don’t even bother
to vote.

R&R: How's the morale of our troops
serving in Afghanistan today?

LL: Having spoken with many of
the soldiers who are there for the

“While there was a small, hard-core group of
people who were very extreme in their
heliefs, the majority of Afghans went along
with them in the beginning because they
thought it was an alternative to war. After

a while, though, it was only because

they had no choice.”

first time and those who've been
coming there over a period of years
— many of them for the second or
third time — what I hear from them
over and over is an amazing sense
that they are doing something that
matters. They believe they are mak-
ing a difference.

There are huge cultural differenc-
es, to be sure, and there are things
the soldiers find very strange about
the Afghans, things that take getting
used to. But, overwhelmingly, the
thing 1 keep hearing most is that
they feel that they’re doing some-
thing that really matters, and they
are so proud of that.

At the same time, their over-
whelming impression is that Amer-
icans back home don’t hear nearly
enough about Afghanistan and that
they don’t know about all that is
going on and being accomplished
there. They feel the accomplish-
ments in Afghanistan are being
overshadowed by the conflict in
Iraq.

R&R: Being a reporter is one thing,
but what’s it like to be a woman doing
what you do in that part of the world?

LL: Being a foreigner is an advan-
tage in a culture like Afghanistan,
because I can do things as a foreign
woman that no Afghan woman
could even think about doing. I can

go to a restaurant and sit in public
talking with Afghan men. That is
outrageous in Afghan society. I'm
very careful to always be respectful
of someone else’s culture and to not
judge people purely by my own
standards, and 1 try to learn why
they do or see things in a particular
way.

But I don’t pretend to be Af-
ghan. I don’t wander around in
Afghan clothes, and I don’t hide
my differences. I'm very bold, ac-
tually, when 1 sit with Afghans,
whether it’s rural people or com-
munity leaders or Afghan Amer-
icans — exiles who have come
back. I ask men if they beat their
wives and tell them why I think
that’s wrong. I'm constantly
trampling all over the normal
conventions when it comes to
how they’re used to dealing with
women.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Call me at 858-486-7559
or e-mail: apeterson@
radioandrecords.com

11 di
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Seismic Shift In Bay Area Radio

Michael Martin, recently upped Clear Channel/West
Coast Sr. VP/Programming, has several extremely rare and lu-
crative opportunities: First, given his vast new programming
empire and expanded duties, he now has to
replace himself as PD of KMEL, KYLD &
KIOI/San Francisco and is looking for several
people to fill those slots. In addition, long-
time KYLD & KMEL Asst. PD/MD Jazzy Jim
Archer is leaving in January to explore sev-
eral options outside of radio. Motivated can-

didates should rush their most interesting
stuff to Martin at 340 Townsend Street, San
Francisco, CA 94107. Martin adds, “No calls,
please; | don't have enough Xanax.”

‘My work here is
done; I'm needed
elsewhere.’

Hey, Hey, It's A Monkee!

Former Monkees drummer Micky Dolenz has been inked
as the new morning show host on Infinity Oldies WCBS-FM/
New York. The shift has been open since September, when

Dan Taylor, who replaced the legendary
, Harry Harrison 18 months ago, stepped
B down. “We heard Micky was interested in
satellite radio, so we wanted to move
quickly,” WCBS PD Dave Logan tells ST,
tongue planted semi-firmly in cheek. Dolenz
began his career as the 10-year-old star of
the TV show Circus Boy. You probably al-

ircus Boy
residuals must've
run out.

ready know about his Monkees gig. He’s also
a published author, voiceover artist, success-
ful TV director and Broadway vet, most recently appearing in
Aida. His vast radio experience: co-hosting the WCBS-FM
morning show on Oct. 7. Dolenz makes his full-time WCBS-
FM debut on Jan. 10.
Hollander Hopes Howard Hangs
Despite the ever-increasing tension between Howard
Stern and Infinity management over Stern’s pending move
to Sirius and the rumors that he may bail before his current
deal is up in January 2006, Infinity Presi-
dent/COO Joel Hollander said he hopes
Howard sticks around for the full term.
“We are counting on Howard being on
the air, but we are feverishly looking for
§ someone to replace him,” Hollander said
at the UBS Media Week conference. Ad-
dressing the subject of Stern’s eventual re-

ma;f;ﬁ mi? placement, Hollander said, “We are going
to spend a lot of money on talent. We are
going to do something big at the right time.” Mike Nesmith,
Davy Jones and Peter Tork are anxiously waiting by their

phones.

The Programming Dept.
* While everyone in the industry was apparently at lunch,
Entravision VP/Programming Haz Montana quietly left the
company on Nov. 18. Montana joined Entravision in August
1998 as PD of Spanish Contemporary KSSE (Super Estrella)/
Los Angeles and was upped to VP/Program- g
ming in December 2000. In a related story,
Entravision Alternative KHRO/EI Paso
flipped to “Super Estrelia.”

* Veteran programmer/air personality/
equine hoof model “Mister Ed” Lambert
returns to Texas, this time to fill the newly
created Asst. PD slot at Infinity Rocker

Texas Xmas wish
KSRX (K-Rock)/San Antonio. Lambert will jist: a taiking horse.

also do middays on K-Rock, replacing joe B, a.k.a. Greg Mar-
tin, who crosses the hall to become PD of News/Talk
clusterbuddy KTSA-AM. Lambert, whose previous PD stops in-
clude KHKS/Dallas, WWWQ/Atanta and WZEE/Madison, most
recently programmed Infinity sister KZZO/Sacramento.

* WLLD (Wild 98.7)/Tampa PD Orlando restructures his
programming team: Wild’s longtime MD Beata is upped to
Asst. PD/Music & Artists Relations, while current Asst. PD/mid-
day dude Scantman becomes Asst. PD/Talent Development.

* New England radio fave Pete Falconi joins Infinity Oldies
WODS/Boston as MD. Most recently Falconi was a national af-
filiate rep for Superadio Network. His previous stops include
Director/Programming & Ops for Citadel’s Worcester, MA clus-
ter and PD of Entercom’s WEGQ/Boston. Falconi replaces
Sandy Benson, who left to devote more time to her family.

* KWOD/Sacramento night jock/Asst. MD Violet has offi-
cially been anointed “Regular, Normal, Full-Time MD.” Violet
has been doing the deed since Marco Coliins left a few months
ago.

* Following KCXX (X103.9)/Riverside PD Kelli Cluque’s
exit on Dec. 3, GM Bill McNulty delicately slapped Veicro
interim PD stripes on morning dude Jake Weber.

* KHFI/Austin late-night personality Deidre Gott is
awarded fabulous MD stripes by PD Tommy Austin, who had
been covering both gigs and was running out of clever excuses
to avoid talking to record reps.

* Hometown fave Roshan Vance joins Crawford Urban
AC WSRB (Soul 106.3)/Chicago as Asst. PD.

* Millennium’s recently launched Hot AC WSJO (SojO
104.9, South Jersey’s Own Radio Station)/Atlantic City, NJ inks
Philadelphia radio vet (WPLY, WDRE, WXPN) Marilyn
Russell as MD/midday personality.

* KKUU/Palm Springs, CA night guy Ron T adds fashion-
able MD stripes.

Quick Hits

* KKCW (K103)/Portland, OR morning legend Craig Walker
is retiring in January after a 35-year career, the last 20 at K103.
Clear Channel Regional VP/Programming Tony Coles has fi-
nally found his replacement: Bruce Murdock, who used to
work for Coles at KLSY/Seattle as one-third of Murdock,
Hunter & Alice. Walker's final show is Jan. 14; Murdock joins
John Erickson and Dana Jeffries on Jan. 7.

* Legendary KRTH (K-Earth 101)/Los Angeles air person-
ality Brian Beirne — known as “Mr. Rock 'n’ Roll” to gen-
erations of Southern Californians — will host his last |0pm-
midnight show on Dec. I5.

* After nearly a year at WNEW-FM/New York, Gregg
Daniels is coming home to the shift he did for more than a
decade: afternoons on Infinity sister WBMX/Boston. Daniels
left in January to do mornings at WNEW, where he teamed
with fellow Mix alum Lynn Hoffman. That experiment ended
a few months ago, when Rick Stacy moved into mornings and
was joined by RuPaul — but we digress. Daniels will replace
Tom Mitchell, who arrived at Mix the very same day OM/PD
Jon Zellner did: April 19. Oddly, Mitchell is returning to his
former afternoon gig at KMXB/Las Vegas.

* After ayear and a half at WASH/Washington, PD Bill Hess
recently made a pilgrimage back to his old Providence stomp-
ing grounds to visit friends and family. “While [ was in town, |
performed a ‘radio kidnapping,” Hess confesses — which ex-
plains the guy standing next to him: new WASH Production
Director Jim McKenna, whom Hess “borrowed” from Clear
Channel/Providence.

But wait! There's more! Across the hall at clustermate
WBIG (Big 100.3), Stephanie Wells is upped from weekends

www.americanradiohistorv.com
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* WKRK/Detroit receives a $27,500 fine i
from the FCC for indecency. !

* Ryan Seacrest becomes the new host
of American Top 40.

* Terry Fahy promoted to VP/GM, Los
Angeles for Salem Communications.

B0 2445 460

* Rona Landy becomes VP/GM of WTJM-FM/New York.

* Radio One buys WPLY-FM/Philadelphia for $80 million.

« Citadel Communications spends $145 million for 11 mid-
market stations.

/g,’ VEARS AGO

* Judy Ellis becomes Sr. VP for Emmis
Broadcasting.

* Bob Krasnow teams with MCA Records
to create an as-yet-unnamed label. .

* Seymour Stein appointed President of §
Elektra Entertainment Group.

¢ Jan Jeffries appointed VP/Operations Bob Krasnow
of Burkhart/Douglas & Associates.

1

¢ Independent record promoter Joe Isgro pleads not guilty
to a 57-count indictment charging conspiracy, fraud, rack-
eteering and payola.

* Paul Atkinson named Exec. VP/A&R at MCA Records.

* Group W Radio and Legacy-Metropolitan Broadcasting
finalize a $385 million merger.

* Don Kelley named OM of WMJX/Boston.

_{[/ YEARS AGD

* NBC Radio creates a new long-form
entertainment programming unit, NBC
Radio Entertainment.

* Norm Feuer resigns as President of Vi-
acom.

* Paul Drew named Director of the Radio
Marti Program of the Voice of America.

Ve a0

.

* Eleven people are trampled or suffocated to death as
thousands of fans rush the doors at a Who concert at
Cincinnati’s Riverfront Coliseum.

* FBI agents in Fort Worth raid what is described as the
largest counterfeit tape operation in the Southwest, con-
fiscating about 15,000 pirated 8-track tapes.

* XEROK/EIl Paso GM Ray Gardella fires consultant Kent
Burkhart and PD John Long; three jocks and the pro-
duction director immediately walk out.

Paul Drew

- /

to middays on Big 100.3. She replaces Kathy Whiteside, now
doing middays on WLIF/Baltimore. “My work here is done,”
says Hess. “It’'s now back into my hovel, where | spend every
waking hour scheduling every possible version of ‘Winter Won-
derfand’ known to man on WASH-FM — ho ho ho!”

* Virgin National Director/Alternative Promo Jenni
Sperandeo exits as her position is eliminated. Reach out to
her at 323-252-4217 or supabroad@earthlink.net.

* After spending a few months at Infinity Oldies KLUV/Dal-
las, well-traveled air personality/lucky bastard Jeffrey T. Ma-
son manages to avoid winter altogether by landing his first-
ever Country gig: nights at Beasley’s WKIS/Miami.

Continued on Page 23
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Rock Breaks Scissors

q{)

Scissors Cuts Paper

s

Epic Breaks Artists

THANK YOU RADIO FOR YOUR SUPPORT IN LAUNCHING THE CAREERS
OF FRANZ FERDINAND, MODEST MOUSE AND LOS LONELY BOYS.

Look out in 2005 for new music from...
Tori Amos, Augustana, Natasha Bedingfield, Damnwells, Howie Day, Eighteen Visions,
Exit The King, Brandi Flores, Ben Folds, Fuel, Incubus, Judas Priest, Lamb Of God, Life Of Agony,
Jennifer Lopez, Mudvayne, Oasis, Omarion, Ozzy Osbourne, Phantom Planet, Shakira,
Sneaker 2 Bombs, Susie Suh, Trading Yesterday, Vendetta Red, Butch Walker & The Zutons

?.\\\\ "1%
£ EPIC =
e /TI\\
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THE NEW SINGLE FROM 3menc I‘Idlt

Fr odu - by Rob -C a:auo & Green Bay Mired by Chris

#1 at Alternative
SecondiWeek in a Row!

#2 Triple A!
Top 10 Active/Mainstream Rock!

#1 Most Added Hot AC
3rd week in a row!

Already On These Pop Majors:
2100/New York
KRBE/Houston
WXKS/Bostan

B WSTR/Aflanta
& . WWWa0/Atlanta
% KBKS/Seattle
WFLZ/Tampa

- “WRKS/Cleveldnd

_...and many more!
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Continued from Page 20

* WMMR/Philadelphia is very excited to announce that, af-
ter four years of part-time status, Randy Kotz has been upped
to full-time. Sure, it's overnights, but Kotz still seems pretty
psyched about the attention ... not to mention the swell health
insurance.

* Entercom Hot AC WMYX/Milwaukee has a rare night
opening: Cindy Huber is leaving at the end of the year to
spend more time with her family. That means PD Tom
Gjerdrum will now have to do some actual work during the
holidays to find a replacement, for which he is eternally grate-
ful. Rush your best stuff to him at WMYX, | 1800 West Grange
Avenue, Hales Corner, W1 53130. No e-mails, please.

Baby Poop
After nine years of on-air bliss, WLTM/Atlanta and KIOI/San
Francisco married duo Gene & Julie Gates just finished col-

laborating on their most fulfilling project to date: daughter
Sophia Elisabeth, born Dec. .

STREETTALK

-

‘ Talk Topics

‘ * Hey, who's laughing now? Congrats and big love to our
buddies Michael O'Shea, Ric Lippincott and the rest of the
crew of Hollywood-based All Comedy Network as the com-
pany blows past the {00-affiliate mark, inking deals with
WXYV/Baltimore; KTLK/Santa Barbara, CA; WBUF/
Buffalo; and WMFN/Grand Rapids.

* ST hears that syndicated midday maven Dr. Laura
Schiessinger will soon form a new company to take over dis-
tribution and affiliate relations for her daily show — functions
currently handled by Premiere Radio Networks, which will
continue to oversee ad sales.

* Local hosts John Fricke and Mike Costa exit Sports/Talker
XPRS (The Mighty 1090)/Tijuana- San Diego. Fricke had
co-hosted middays with John Kentera, who slides into
Costa’s former night slot. Look for Premiere’s syndicated Jim
Rome Show to fill middays.

* Market vet Charles Goyette is the new morning voice
of liberal Talk outlet KXXT/Phoenix. He will join Jones Radio
Networks’ Ed Schultz and the Air America crew.

December 10, 2004 R&R ® 23

ST Shot 0’ The Week

Greater Media/Boston VP/Programming and WMJX
(Magic 106.7)/Boston PD Don Kelley (I) celebrates his
15th year at the station’s helm by being allowed out on

a supervised field trip. He's shown here admiring the
Boston Red Sox World Series trophy held in a death grip

’ . - .
FIL MS e | by Sox Exec. VP/Public Affairs Dr. Charles Steinberg.
. i Seconds later Kelley attempted to touch the trophy and
* Bill Coffey, who hosted mornings on Entercom Country ) T e S e | e e s
BOX OFFICE TOTALS WBEE/Rochester, NY for the past |3 years, died Dec. 6 of an el
bl apparent heart attack at his home in Pennsylvania. He was 56 g
B . s SR O, L) years old. “We are devastated by the shocking news,” said |
1 National Treasure (Buena Vista) $17.00 $110.11 WBEE VP/GM Michael Dovle i
2 Christmas With The Kranks (Sony) ~ $11.16  $44.92 ; / ichael Doyle in a statement | TEL EVISION
3 The Polar Express (WB) $10.77 $96.12 & posted on the station’s website. “Our | '
4 The Incredibles (Buena Vista) $9.01 $225.85 i thoughts, prayers and deepest sympathies go |
§ Closer (Sony)’ $7.70  §7.70 out to Bill’s family at this very difficult time. TOP TEN SHOWS Nov. 15-21
6 SpongeBob SquarePants (Paramount) $7.65 $68.20 He will be tly mi ' Total Audience Aduits 18-49
7 Alexander (WE) s | i will . cg:r*:fa Y mlSSédeZ"bth: R°§he;ter | (1055 million households)
8 Finding Neverland (Miramax) $282 $1168  o/rvwaves. Loliey i survived by his wilte, Bar- - I
9 Bridget Jones: The Edge Of... (Universal)$2.76  $36.32 bara, and his three adult children, Heather, | | > 0 2 R fami
10 Ray (Universal) $1.88 $67.79 Stefan and Freya. WBEE has set up a tribute 3 SUI;/ivan Vanuaty 3 T},e' Apprentice 2
First week in release. Al il to Coffey at www.whee.com. | | 4 Everybody Loves Raymond 4 Csl
irst week in reiease. igures inn miflions. . 3 i it
Source: ACNielsen EDI * We offer our condolences to the family and friends of | 5 ?fgifchprzz:)z?sf'meml-"we g "3’;:7';1‘:); df;%?;lln Football
Neal Newman, OM/Asst. PD of Infinity Sports/Talker WIP/ | People You Meet In Heaven) (Rams vs. Packers)
COMING ATTRACTIONS: This week’s ers include Blade: 5
o 2 ;TS WEBKS openers incude =a Philadelphia, who died suddenly Dec. 2 after suffering aheart | | 6 TwoAnd A Half Men 7 Everybody Loves Raymond
Trinity, starring recording artist Kris Kristofferson. The film’'s New 7 Without A Trace 8 Law & Order SWU
Line Records soundtrack contains cuts by The RZA; Lil Flip / | | attack. He was 49 years old. | 8 ER. (tie) Two And A Half Men
Ghostface Killah & Raekwon; WC, E-40 & Christ Bearer; OI’ * Memphis radio icon A.C. “Moohah” Williams, longtime 7 NFL Monday Night Football | 10 ABC Premiere Event
Dirty Bastard & Black Keith; Ramin Djawadi; Kool Keith Pre- | | personality on the legendary WDIA, died Dec. 3 of heart fail- (Rams vs. Packers ) (Mitch Albom’s The Five
sents Thee Undatakerz; Overseer; Black Lab; Paris, Texas; 10 Lost People You Meet In Heaven)
’ ’ ’ ’ ’ ure at age 88. Williams started at WDIA in 1949 and spent
The Crystal Method; and Manchild. - ‘
— Julie Gidlow the next 34 years there, retiring on Dec. |, 1983. | Source: Nielsen Media Research
|

{An “addictive sound.’
—RADIO EXPRESS |
| -TOPHITS U.S.A.

L

MOTION: JON KONJOYAN

SHEA RECORDS

818-9809217

www.shearecords.com

jovykon@aol.com
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Wi MI TS TOP50 ALBUMS
: THE INDUSTRY'’S NO. 1 RETAIL CHART December 10, 2004

w ™ ARTIST ALBUM
- 1 JAY-ZILINKIN PARK Collision Course

1 2 u2 How To Dismantle An Atomic Bomb
2 3 EMINEM Encore

- 4 KELLY CLARKSON Breakaway
- 5 NAS - Street’s Disciple

— 6 Tl Urban Legend

3 7 SHANIA TWAIN Greatest Hits

6 8 NOW VoL 17 Various

5 ] DESTINY'S CHILD * Destiny Fulfilled

14 10 LIl JON & THE EASTSIDE BOYZ Crunk Juice

10 1 USHER Confessions

4 12 TOBY KEITH Greatest Hits 2

12 13 CLAY AIKEN Merry Christmas With Love
16 14 JESSICA SIMPSON Rejoyce: The Christmas Album
1 15 GWEN STEFANI Love, Angel, Music, Baby

9 16 SNOOP DOGG R&G (Rhythm & Gangsta)
11 17 NELLY Suit

13 18 TIM MCGRAW Live Like You Were Dying
18 18 GEORGE STRAIT 50 #1's

23 20 RAY CHARLES Genius Loves Company

8 21 FANTASIA Free Yourself

21 22 HILARY DUFF Hilary Duff

22 23 GREEN DAY American Idiot

28 24 GRETCHEN WILSON Here For The Party

- 25 JOSH GROBAN Live At The Greek

15 26 CREED Greatest Hits

25 27 ROD STEWART Stardust...The Great American...
17 28 BRITNEY SPEARS Greatest Hits: My Prerogative
- 29 GERALD LEVERT Do | Speak For The World?
29 30 RAY! Soundtrack

41 31 TRANS-SIBERIAN ORCHESTRA The Lost Christmas

32 32 MAROON 5 Songs About Jane

26 33 SIMPLE PLAN Still Not Getting...

35 34 CIARA Goodies

36 35 RASCAL FLATTS Feels Like Today

33 36 ANDREA BOCELLI Andrea

- 37 MANNHEIM STEAMROLLER Christmas Celebration

39 38 AVRIL LAVIGNE Under My Skin

38 39 BIG & RICH Horse Of A Different Color -
18 40 NIRVANA With The Lights Out

37 4 ASHLEE SIMPSON Autobiography

4 42 VELVET REVOLVER Contraband

31 43 ALISON KRAUSS Lonely Runs Both Ways

27 44 JA RULE R.U.LE.
43 45 KENNY CHESNEY When The Sun Goes Down
46 46 SWITCHFOOT Beautiful Letdown

45 47 KORN Greatest Hits Vol.1

- 48 JOSH GROBAN Closer

47 49 JOJO Jojo

24 50 CHINGY Power Ballin’

LABEL

Warner Bros.
Interscope
Shady/interscope
RCA/RMG

Columbia

Atlantic

Mercury

Capitol

Columbia

wr

LaFace/Zomba Label Group
DreamWorks
RCA/RMG

Columbia

Interscape

Geffen

Derrty/Fo’ ReelfUniversal
Curb

MCA

Concord

JIRMG

Buena Vista/Hollywood
Reprise

Epic

Reprise

Wind-up

JIRMG

Jive/Zomba [ abel Group
Atlantic

Atlantic

Lava

Octone/JJRMG

Lava

LaFace/Zomba Label Group
Lyric Street

Universal

American Gramaphone
Arista/RMG

Warner Bros.

Geffen

Geffen

RCA/RMG

Rounder

Def Jam/IDJMG

BNA

Columbia

Epic

143/Reprise
BlackGround/Universat
Capitol

POWERINDEX CHANGE
363,912 . -
272,824 -67%
244,640 48%
240,902 -
236,515 -
198,825 =
187,299 -53%
165,303 -50%
164,192 -51%
151,958 13%
134,707 27%
134,266 61%
130,966 -28%
126,564 19%
122,408 -61%
112,176 -46%
108,642 41%

97.787 -45%
96,730 -12%
86,952 +4%
85474 - -65%
84,185 8%
80,758 -8%
79,512 +12%
19,34 =
76,364 -63%
72,568 1%
66,175 -45%
65,449 -
64,563 -8%
62,845 +19%
60,722 -10%
58,454 2T%
57,593 -10%
56,207 9%
55,370 -16%
53,831 -
53,788 -10%
53,301 -12%
52,943 52%
52,386 -14%
51.216 +3%
50,184 -26%
48,151 -39%
41,409 -20%
40,497 13%
39,943 15%
39,568 =
39,527 -14%
i 39,445 -562%

© HITS Magazine Inc.
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Jay-Z, Linkin Park
Collide At No. 1

This mash is
a monster.

Jay-Z and
Linkin Park
give the old
heave-ho to U2
this week, as
their Collision
Course on Warn-
er Bros. debuts
at No. 1 this week, with almost 364,000 in

Jay-Z

first-week sales.

U2 are off by al-
most two-thirds, while
Shady/Aftermath/
Interscope rap provo-
cateur Eminem hangs
in the No. 3 slot.

The week’s other
big newcomer is
RCA /RMG American Idol winner Kelly Clark-
son, whose sophomore album bows at No. 4,
ahead of debuts from Columbia/Sony Urban’s
Nas (No. 5) and Atlantic rapper T.I. (No. 6).

The rest of the top 10 is rounded out by Mer-
cury Nashville’s Shania Twain (No. 7), Capi-
tol's Now Vol. 17 (No. 8), Columbia’s Destiny’s

Kelly Clarkson

Child (No. 9) and TVT crunkmeisters Lil Jon

& The Eastside Boyz (No. 10).

You have to go down to No. 25 for the
week’s other newcomers, beginning with Re-
prise’s Josh Groban live album, followed by
Atlantic’s Gerald Levert (No. 29) and Ameri-
can Gramaphone’s perennial stocking stuffers
Mannheim Steamroller (No. 37).

Another year-end standard, Lava/ Atlantic’s
g ITans-Siberian Or-
% chestra, are the
week’s biggest gain-
ers, posting a +19%
§ rise in sales, followed
by Epic/Sony Nash-
¢ ville’s multi-Gram-
my nominee Gretch-
en Wilson (No. 24,

+]2°/0).
In all, 17 al-

bums score

better than

100,000  in

sales this

week. 3 oF
Next week: Linkin Park

Look for Def

Jam South/IDJMG rapper Ludacris to move
into the No. 1 slot, with Casablanca/Univer-
sal’s Lindsay Lohan, Roc-A-Fella/IDJMG’s
Cam’ron and J's Mario in the mix for top 10
debuts. Also expect sales boosts for Grammy
nominees Kanye West, Usher, Alicia Keys,
Ray Charles, Green Day and Norah Jones,
among others.

www americanradiohistorv. com
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Stocking
Stuffers

It looks like Trace Adkins has an extra stocking to stuft this holi-
day season. Adkins’ wife, Rhonda, gave birth o their third child, Trin-
ity Lee Adkins, on Dec. 3. Trinity is the couple’s third daughter and
Trace’s fifth child overall (he has two teecnage daughters from a pre-
vious marriage). Adkins is Going for
Adds next week at Country with “Songs
About Me,” the lead single from his yet-
to-be-titled next album. If you were hop-
ing to get that special someone the CD,
you’ll have to give them an IOU: The disc
isn’t scheduled to arrive on store shelves
until March 2005.

If the rabid fan in your family still

Trace Adkins
needs to get on the Adkins diet for the

holidays, maybe you can satisfy their appetite with tickets to his up-
coming shows. He will be appearing with Montgomery Gentry at the
second annual Montgomery Gentry & Friends Rockin” New Year’s
Eve Party in Lexington, KY. Adkins will also embark on a 20-show
tour with Montgomery Gentry, beginning Feb. 3 in Madison. right
after he finishes playing the Grand Ole Opry Cruise 10 the Caribbean
on Jan. 22-29. Can’t afford the tickets or the fare to get your loved
one to a show? Then just get them the December issue of Tall maga-
zine, which sports Adkins on the cover.

Do you have a family member who is begging for new wheels for
Christmas? If you win MTV2’s latest contest, you can satis{y their
needs. The network is giving awuy a tricked-out limited-edition Snoop
Dogg scooter complete with an XM por-

table satellite radio. Your loved onc can
cruise down the street while humping
Welcome 1o da Chuuch With Big Snoop
Dogg, a new 90-minuic music show on
XM hosted by the rap icon from his Los
Angeles crib. No doubt Snoop will be

playing not only his favorite hip-hop hits.
but also “Let’s Get Blown,” the latest sin-
¢gle from his album R&G (Rhythm &
Gangsta): The Masterpiece. The cut arrives at Rhythmic and Urban

Snoop Dogg

“next week. following hot on the heels of “Drop It Like It's Hot,” which
still sits atop both formats’ charts.

If a scooter won’t cut it, do what Kenny Wayne Shepherd did
and get a crew to customize a classic. Shepherd, a huge Dukes of Haz-
zard fan, had a 1969 Dodge Charger customized just for him, and the
Learning Channel will feature the making of the “Xtreme Lee” on a
January cpisode of Rides. If that’s too expensive for you, maybe you
can just get your car-crazy relative Shepherd’s latest album, The Place
You're In. “*Alive,” the CD’s latest single, is finishing its run on the
charts, and next week the album’s title 7
track will be Going for Adds at Rock and [4
Active Rock. KQRC/Kansas City is al-
ready on it. You can catch Shepherd live
in Baltimore on Dec. 8 and at the Bow-
ery Ballroom in New York on Jan. 3.

Don’t ever let your friends say that you
didn’t get them something Fabolous for

Kenny Wayne
Shepherd

Christmas — give them Fabolous’ latest
album, Rea{ Talk. The single “Breathe” is
reason enough for the avid rap fan to pick up the CD, and the single
“Baby,” which arrives at Urban next week, is the icing on the cake.
“Baby” features Mike Shorey, the first artist signed to Fabolous® la-
bel, Street Family Records. Real Tulk is Fabolous’ third album, and it
features production by The Neptunes, Just Blaze, Scott Storch and oth-
er top beat makers.

GOING FOR ADDS _

December 10, 2004 R&R ® 25

1

0006006000000 0000000600

Week Of 12/13/04

CHR/POP

LINDSAY LOHAN Qver [Casablanca/lniversal)

CHR/RHYTHMIC

SNOOP DOGG Let's Get Blown (Doggystyle/Geffen)

URBAN

FABOLOUS Baby (Atlantic)
SNOOP DOGG Let’s Get Blown (Doggystyle/Geffen)

URBAN AC

No Adds

COUNTRY

TRACE ADKINS Songs About Me (Capitol)

AC

No Adds

HOT AC

No Adds

SMOOTH JAZZ

No Adds

ROCK

KENNY WAYNE SHEPHERD The Place You're In (Reprise/

ACTIVE ROCK

KENNY WAYNE SHEPHERD The Place You're In (Reprise)

ALTERNATIVE

No Adds

TRIPLE A

DAYNA KURTZ Amsterdam Crown (Kismet/Music Allies)
ERIC CLAPTON Sweet Home Chicago (Duck/Reprise)
SHIVAREE | Close My Eves (Zoe/Rounder)

MOCEAN WORKER £nter The Mowo (Hyena)

VARIOUS ARTISTS South Pacific (Putumayo)

CHRISTIAN AC

No Adds

CHRISTIAN CHR

No Adds

INSPO

No Adds

CHRISTIAN ROCK

MENDING POINT Through The Stars (Word Of Mouth)

CHRISTIAN RHYTHMIC

No Adds

i,

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for Adds is
e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.
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RAB

Continued from Page 1

Last month the RAB began fac-
toring nonspot revenue into the pic-
ture for a more complete look at
how much of the advertising pie ra-
dio is taking. In October the non-
spot category grew 11%, but, even
with NTR added in, overall spot
and nonspot revenue for the month
remained at +1%. When 11% year-
to-date nonspot growth is factored
into the picture for the first 10
months of the year, total revenue
increases 3% over 2003.

“The national sector’s return to
healthy figures will help radio fin-

ish the year with modest but posi-
tive results,” said RAB President/
CEO Gary Fries. “Local has sus-
tained the medium through a tur-
bulent year. As we move into 2005,
all indicators point to continued
stability in all segments of the radio
business.”

Among the categories leading
the national charge in October were
home improvement, Internet/e-
commerce and insurance, accord-
ing to George Nadel Rivin of the
accounting firm Miller, Kaplan,
Arase & Co., which provides data
from 150 markets for the monthly
RAB report. But the real driver for
the month was political advertis-

Radio Spot Revenue Jan-Oct 2004

12

Feb

Jan

_Mar__ Apr

EEA Month —— Y-T-D

_For the fourth consecutive month, total radio spot revenue finished 2% better
than the corresponding month a year ago. October revenue grew by 1%, fueled
by a strong national showing thanks mainly to an infusion of politi-
cal advertising. October's growth, however, was substantially less than the 4%

gain experienced in September.

News

ing, which Rivin described as a
“key factor” in the growth of na-
tional sales for October. In the
weeks leading up to the Nov. 2 na-
tional elections, significant dollars
were spent around the country on
ballot-measure advertising, which
stations are free to price at the top
of the rate card.

When it comes to candidate ad-
vertising (as opposed to advocacy
ads for propositions), radio stations
are required to accept “lowest unit
rate” advertising for federal offices,
which include the race for president,
as well as all races for the U.S. Sen-
ate and the House of Representa-
tives. So, while there may be revenue
attached to campaigns for federal of-
fice, those spots are helpful mainly
to stations that are not sold out.

In larger markets, where stations
may serve a listening area with sev-
eral overlapping legislative dis-
tricts, it can become a juggling ex-
ercise to handle all the requests for
airtime at the station’s cheapest
rates.

Going forward, analysts will be
watching closely to see whether the
national growth that boosted
October s overall revenue report
will continue beyond the election.
With projections for 2005 of rev-
enue growth of 4%-6%, both local
and national are going to have to
show consistent growth month in
and month out, something the ac-
.companying chart suggests has not
happened during the first 10
months of 2004.

Susquehanna

Continued from Page 1
Brubaker as Susquehanna Media
President/CEQ, set for Feb. 11,
2005.

Vaeth-DuBroff has been in her
most recent role since 1999 and has
had oversight of the company’s
KRBE/Houston and its Dallas and
Kansas City clusters. Before that
she spent 10 years as GM of KRBE.
From 1986-89, Vaeth-DuBroff served
as GM of Country WFMS/India-
napolis. She started her long tenure
with the company at its Dallas clus-
ter in the mid-1980s, rising through
the sales ranks as NSM and GSM.

Vaeth-DuBroff told R&R that
her promotion marks a “clean suc-
cession” at Susquehanna and noted
that she will still be working
closely with Kennedy. “It’s a great
honor, and I'm very excited about
this new role at Susquehanna,” she
said. “This is a terrific company,
and there are terrific people here.
One thing that stands out above
everything else is the value of
people in this organization. At-
tracting and keeping the best
people is the most important part
of the mix.”

Kennedy said, “Nancy has made
outstanding contributions in many
roles to the growth and success of
Susquehanna Radio. I have every
confidence that as President/COO
she will build upon this foundation
and further strengthen our com-
pany’s leadeship position in the
radio industry.”

Kennedy commented on the
changes at the company, saying,
“When I reflect on what Pete
Brubaker and our senior radio
management team have accom-
plished during the past decade,
there is much that we can be very
proud about. I am honored by and
welcome the challenge of dealing
now with all of the Susquehanna
Media properties and look for-
ward to the opportunity to work
with our outstanding management

group to further our company’s
growth and success.”

Kennedy has been involved in
Susquehanna Radio operations for 31
years and has been President/COO
for the last decade.

Although Brubaker is leaving
Susquehanna Media after 27 years
of service, the company expects a
continuing relationship with him
under the terms of a consulting ar-
rangement that is already being
developed.

Grammy
Continued from Page 1

process, while also often collabo-
rating with a diverse slate of other
artists in various genres,” said Re-
cording Academy President Neil
Portnow. “And with new artists
emerging in rock, country, pop,
R&B and rap, as well as in many
other fields, we are pleased to see
the robust health and creativity of
all genres of music. All of this en-
sures that Grammy Sunday will
once again deliver music’s biggest
night, filled with unique, special
and unforgettable performances.”

The nominees for Record of the
Year, which is awarded to a song’s
producers, recording engineers
and mixers, are A&M’'s Black Eyed
Peas, for “Let’s Get It Started”; Ray
Charles & Norah Jones’ “Here We
Go Again”; Green Day’s ”“Ameri-
can Idiot”; Epic artists Los Lonely

Boys” “Heaven”; and Usher featur-
ing Ludacris & Lil Jon’s “Yeah!”

Many of those names are seen
again in the list of nominees for Al-
bum of the Year: Ray Charles and
various artists” Genius Loves Cormi-
pany, Green Day’s American Idiot,
Alicia Keys’ The Diary of Alicia Keys,
Usher’s Confessions and Kanye
West’s The College Dropout.

The Song of the Year award goes
to a track’s songwriters, and the
songs up for the accolade this year
are Aware/Columbia artist John
Mayer’s “Daughters,” Alicia Keys'’
“If I Ain’t Got You,” Kanye West's
“Jesus Walks,” Curb artist Tim
McGraw’s “Live Like You Were Dy-
ing” and Island act Hooebastank’s
“The Reason.”

The Best New Artist category this
year highlights Los Lonely Boys,
Octone/]/RMG’s Maroon 5, S-
Curve/EMC’s Joss Stone, Kanye
West and Epic artist Gretchen Wil-
son.
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_OLDIES

Jon Zellner sees Oldies success at WODS/Boston

%

“n Nov. 19, like dozens of radio stations across the

U.S., WODS (Oldies 103.3)/Boston shifted to an all-
holiday music format. As the sounds of the season play
through Christmas Day, OM/PD Jon Zellner and his
crew are looking forward to a bountiful 2005 for his
station and its lively approach to Oldies.

In the concluding portion of our
exclusive two-part interview with
Zellner, VP/Programming for all of
Infinity’s Hot AC stations and OM for
WBMX (Mix 98.5)/ Boston, he discuss-

es the continuing issue of aging dem-
os and keeping the Oldies format fresh.

R&R: What is the key issue of concern
for Infinity’s Oldies stations?

Behind The Scenes

Here’s a quick look at one of the key reasons WODS/
Boston is so successful: its key people.

» Dale Dorman, host of The Breakfast Club. “He’s one of the only jocks
inducted into the Rock 'n’ Roll Hall of Fame,” says WODS OM/PD Jon Zellner. “He
is a living legend in Boston.” Dorman is celebrating his first anniversary at WODS.
He previously did afternoons at crosstown WXKS (Kiss 108) after a long tenure at
then-Top 40 WRKO. His co-hosts are June Knight and Jimmy Del Ponte and
producer Erin Kayff.

* Paula Street, middays. “She’s been in that shift ever since the station

performance of anyone on WODS.”

who grew up next door.”

gems as Suzi Quatro’s “Stumblin’ In.”

signed on the air in 1987, says Zellner. “She has had, of late, the best

» J.J. Wright, afternoons. “J.J. has been in the marketplace a long time and
worked at WRKO, Kiss 108 and, most recently, WROR,” says Zeliner.

» Patrick Callahan, evenings. “When Patrick worked in Pittsburgh, his
airname was Suitcase Simpson,” says Zellner.

» Mike Finegan, nights. A fixture on WODS since 1987.

* Maurice Wilkey, overnights. “The Oldies Gangsta of Love™ and “the kid

* Barry Scott, host of the The Lost 455 and Saturday Night Dance Party. He
also hosts a daily afternoon “Lost 45” feature that allows WODS to feature such

JZ: Keeping the radio stations
sounding fresh while playing 30-year-
old music. My Asst. PD/Imaging Di-
rector, Joe Cortese, is one of the best
in the business. His imaging is second
to none, and he does an amazing job
of making the production values
sound like today yet fit perfectly with
music from the 1960s and 1970s. We
are lucky to have him.

R&R: Do you think that, in some miar-
kets, Oldies transcends demos? In New
York many people in their 30s grew up lis-
tening to WCBS-FM because that's what
their parents listened to.

JZ: Sure, but keep in mind that
‘CBS-FM in the 1970s and '80s played
currents. Back in the "80s radio for-
mats weren't as niched as they are to-
day, and you would have as many as
three CHRs, two or three AORs and
two or three AC stations in any given
market. Now you have splinter for-
mats: Urban AC, Hot AC, Modern
AC, Classic Hits, Classic Rock. People
expect very specific kinds of musicon
different radio stations.

I think Oldies transcends genera-
tions. WODS is definitely a station that
targets moms and dads and families.
It's a station parents can listen to with
their kids and not be embarrassed by
lyrical content or the direction the
morning show is taking.

R&R: Do you share notes with the otli-
er Infinity Oldies programmers around
the country?

JZ: We-do monthly conference calls

Top 40 radio.

KINKS You Really Got Me

SUPREMES Reflections
DOORS Touch Me

JIMMY BUFFETT Margaritaville
FOUR TOPS Baby | Need Your Loving
BYRDS Turn, Turn, Turn

VAN MORRISON Moondance
BEATLES Yesterday

BEACH BOYS Fun, Fun, Fun
RASCALS Good Lovin'

What To Look Forward To

WODS/Boston will return to Oldies on Dec. 26. The
station is currently airing all-holiday music. Here's an idea
of what the station sounded like at 2pm on Nov. 18,
before it dusted off its yuletide superhits, courtesy of the
Mediabase 24/7 database. We've also included the year
in which each record played was originally released to

MARTHA & VANDELLAS Dancing In The Street

KING HARVEST Dancing In The Moonlight

DUSTY SPRINGFIELD | Only Want To Be With You

CARLY SIMON/JAMES TAYLOR Mockingbird

1964
1965
1972
1967
1968
1964
1977
1964
1965
1970
1965
1964
1966
1974

with the PDs and talk about feature
ideas, promotions, music cycles and
things like that.

R&R: It's interesting how you weave
through the years. You have a great MD
in Pete Falconi.

Obl;e@ﬁ

1033

WODS « BOSTON

JZ: Our average year is 1968, and
the years that we span are 1964-75.
There’s more fringe from the late "70s
than there is from the early ‘60s, and
we really play virtually nothing from
prior to 1964. We're trying to shed that
image in an effort to move the radio
station’s perception forward.

R&R: Have there been issues in terms
of getting away front the 60+ listener?

JZ: 1t's an education process, and
our sales department has done a

phenomenal job of taking sample
hours in to clients and agencies. The
name Oldies 103.3 defines what we
are. That can be a plus or it can be a
negative, depending on how you
look at it. Some people’s definition
of oldies is American Graffiti and
doo-wop. For others, it’s the "60s
and '70s — what we are. We show
clips of current movies that use
songs from the "60s and '70s during
our sales calls.

People are very passionate about
this music because it brings them
back to a happier time in their life.
When men reminisce, they think
about facts and figures and data.
When women reminisce, they think
about how they felt ata certain time,
and music is a very important part
of that. The song you danced to at
your senior prom, the song they
played on your wedding day, the
song that was playing when you
had your first child — we try to
evoke that emotion between the
songs whenever we can.

24 Hour Formats

Call Melinda Davis at (866)445 -3239 @RAD.DNETWDRKS

www americanradiohistorv. com
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* CHR/POP TOP 30

HOOBASTANK The Reason (/s/and//DJMG)

BEYONCE' Naughty Girl (Columbia)

USHER f/LUDACRIS... Yeah (Laface/Zomba Label Group)
CHRISTINA MILIAN Dip It Low (/sland/\DJMG)

MAROON 5 This Love (Octone/J/RMG)

M. WINANS fIENYA & P.DIDDY | Don't... (Bad Boy/Universal)
BLACK EYED PEAS Let's Get It Started ([A&M/Interscope)
AVRIL LAVIGNE My Happy Ending (Arista/RMG)

JOJO Leave {Get Out) (BlackGround/Universal)

10 NINA SKY Move Ya Body (Next Plateau/Universal)

11 USHER Burn {LaFace/Zomba L abel Group)

12 BLACK EYED PEAS Hey Mama (A&M/Interscape)

13 MAROON 5 She Wili Be Loved (Octone/J/RMG)

14 SEETHER f/AMY LEE Broken (Wind-up)

15 % K-0S Crabbuckit (Astralwerks/Virgin)

16 % AVRIL LAVIGNE Don't Tell Me (4rista/RMG)

17 % KESHIA CHANTE Does He Love Me (Vik/BMG Music Canada)
18 % KESHIA CHANTE Bad Boy (Vik/BMG Music Canada)

19 MIS-TEEQ Scandalous (Reprise/

20  ASHLEE SIMPSON Pieces Of Me (Geffen)

21 USHER Confessions Part 2 {LaFace/Zomba Label Group)

22 DESTINY'S CHILD Lose My Breath (Columbia)

23 LINKIN PARK Breaking The Habit (Warner Bros.)

24 KEVIN LYTTLE Turn Me On (Atlantic)

25 OUTKAST Roses (Laface/Zomba Label Group)

26  CIARA fIPETEY PABLO Goodies (LaFace/Zomba Label Group)
27  LIL" FLIP Sunshine (Sucka Free/l oud/Columbia)

28 % X-QUISITE Sassy Thang (Warner Music Canada)

29 TERROR SQUAD Lean Back (Universal)

30 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group)
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CANADIAN FORMATS

* COUNTRY TOP 30

TERRI CLARK Girls Lie Too (Mercury)
TIM MCGRAW Live Like You Were Dying (Curb)
SARA EVANS Suds In The Bucket (RCA)
KEITH URBAN Days Go By (Capitol)
GRETCHEN WILSON Redneck Woman Epic/
KENNY CHESNEY ! Go Back /BN4/
7 % CAROLYN DAWN JOHNSON Die Of A Broken Heart (4rista)
8 AARON PRITCHETT My Way (Royalty/
9 BROOKS & DUNN That's What it's All About (Arista)
10 GRETCHEN WILSON Here For The Party (£pic/
11 MONTGOMERY GENTRY If You Ever Stop... (Columbia)
12 B. PAISLEY fJA. KRAUSS Whiskey Lullaby (Arista)
13 LONESTAR Mr. Mom (BNA/
14  LONESTAR Let's Be Us Again /BNA4)
15  ALAN JACKSON Too Much Of A Good Thing... (Arista)
16 w ADAM GREGORY Never Be Another (Sony Music Canada)
17  GEORGE STRAIT | Hate Everything (MCA)
18 % JASON MCCOY | Feel A Sin Comin’ On (Open Road/Universal)
19  BROOKS & DUNN That's What She Gets For Loving Me (Arista/
20 % PAUL BRANDT Leavin' (Orange/Universal)
21 GARY ALLAN Nothing On But The Radio (MCA/
22 % DOC WALKER North Dakota Boy (Open Road/Universal)
23 BILLY CURRINGTON I Got A Feelin’ (Mercury)
24  TOBY KEITH Stays In Mexico (DreamWorks)
25 AARON LINES Turn It Up {l Like The...) (RCA/
26  PHIL VASSAR In A Real Love /Arista)
27  DAVID LEE MURPHY Loco /Koch/
28 RASCAL FLATTS Mayberry (Lyric Street)
29 TOBY KEITH Whiskey Girl (DreamWorks)
30 » GORD BAMFORD Heroes (GIWB/

DT bW N —
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FIVE FOR FIGHTING 100 Years (Aware/Columbia)
LIGNEL RICHIE Just For You (sland/IDJMG)
MAROOCN 5 This Love (Octone/JIRMG)
SEAL Love's Divine (Warner Bros.)
5 % CELINE DION You And | (Fpic/
6 GEORGE MICHAEL Amazing (Epic/
7 % ALANIS MORISSETTE Everything (Maverick/Reprise)
8 LOS LONELY BOYS Heaven (Or Music/Epic)
9 SARAH HARMER Almost (Zoe/Rounder)
10 » RON SEXSMITH Whatever It Takes (Vettwerk/
11 % SHANIA TWAIN 1t Only Hurts When... (Mercury/IDJMG)
12 % SARAH MCLACHLAN Stupid (Arista/RMG)
13 SHERYL CROW The First Cut... (A&M/Interscope/
14  DIDO White Flag (Arista/RMG)
15 MARTINA MCBRIDE This One’s For The Girls (RCA)
16 3 DOORS DOWN Here Without You (Republic/Universal)
17 % JACKSOUL Still Believe In Love (Vik/BMG Music Canada)
18  NORAH JONES Sunrise (Blue Note/EMC)
19 MICHAEL MCDONALD Ain't No... (Matown/Universal)
20 DIANA KRALL Narrow Daylight (GRP/VMG)
21 HOOBASTANK The Reason (/s/and//DJMG)
22 % SARAH MCLACHLAN World On Fire (Arista/RMG)
23  JOSH GROBAN You Raise Me Up (743/Reprise/
24 w SHAYE Beauty [EM/ Music Canada)
25 % JACKSOUL Shady Day (Vik/BMG Music Canada)
26  UNCLE KRACKER f/DOBIE GRAY Drift Away (lava/
27  EVANESCENCE My Immortal (Wind-up)
28  SIMPLY RED Sunrise (simplyred.com/Red Ink)
29 % SARAH MCLACHLAN Fallen (Arista/RMG)
30 « BRYAN ADAMS Open Road (Universal)

2w N =
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1 HGOBASTANK The Reason (/sland//DJMG)
2 MAROON 5 This Love (Octone/J/RMG)
3 COUNTING CROWS Accidentally In Love [DreamWorks/Geffen)
4  MAROON 5 She Will Be Loved (Octone/J/RMG)
5 % ALANIS MORISSETTE Everything (Maverick/Reprise)
6 % AVRIL LAVIGNE My Happy Ending (Arista/RMG)
7 3 DOORS DOWN Away From The Sun (Republic/Universal)
8 CALLING Our Lives (RCA/RMG)
9 GEORGE MICHAEL Amazing (£pic/
10 % SARAH MCLACHLAN World On Fire (Arista/RMG)
11 ASHLEE SIMPSON Pieces 0f Me (Geffen)
12 LOS LONELY BOYS Heaven (0r Music/Epic)
13 SEETHER fJAMY LEE Broken (Wind-up/
14 # BRYAN ADAMS Open Road (Universal)
15 % AVRIL LAVIGNE Don't Tell Me (Arista/RMG)
16  TRAIN Ordinary (Columbia)
17 % NELLY FURTADO Try (DreamWorks/Interscope)
18 % STABILO Everybody (Virgin Music Canada)
19 % NICKELBACK Feelin’ Way Too Damn Good (Readrunner/DJMG)
20 % SARAH MCLACHLAN Stupid (Arista/RMG)
21 BOWLING FOR... 1985 (Silvertone/Jive/Zomba Label Group)
22  NO DOUBT It's My Life {interscope)
23 FEFE DOBSON Don't Go {Girls & Boys) (Island/IDJMG)
24 FIVE FOR FIGHTING 100 Years (Aware/Columbia)
25 KELLY CLARKSON Breakaway (Hollywood)
26  MELISSA ETHERIDGE Breathe (/sland/IDJMG)
27 % K-0S Crabbuckit (Astralwerks/Virgin)
28  SHERYL CROW Light In Your Eyes (A&M/Interscope)
29 EVANESCENCE My Immortal (Wind-up/
30 » JACKSOUL Still Believe In Love (Vik/BMG Music Canada)

* ROCKTOP 30

1 HOOBASTANK The Reason (/sland//DJMG)
2 VELVET REVOLVER Slither (RCA/RMG)
3 JET Cold Hard Bitch (Atlantic)
KILLERS Somebody Told Me (Is/and/I0JMG)
5 & TRAGICALLY HIP Vaccination Scar (Zoe/Rounder)
6 MATTHEW GOOD Alert Status Red (Atlantic/
7 % NICKELBACK Feelin’ Way Too Damn Good (RoadrunnerIDJMG)
8 % THORNLEY So Far So Good (604/Universal)
9  VELVET REVOLVER Fall To Pieces (RCA/RMG)
10 LENNY KRAVITZ Where Are We Runnin'? (Virgin/
SEETHER fJAMY LEE Broken (Wind-up/

o

=

12 SWITCHFOOT Meant To Live (Red Ink/Columbia)

13 LINKIN PARK Breaking The Habit (Warner Bros.)

14 ALTER BRIDGE Open Your Eyes (Wind-up/

15 POWDERFINGER (Baby I've Got You)... (Republic/Universal)
16 w TREWS Not Ready To Go (Sony Music Canada)

17  TEA PARTY The Writings On The Wall (EM/ Music Canada)
18 U2 Vertigo (Interscope)

19. FRANZ FERDINAND Take Me Out (Domino/Epic)

20 JET Rollover D.J. (Atlantic)

21 GREEN DAY American Idiot (Reprise/

22 % TREWS Tired Of Waiting (Sony Music Canada)

23 % WAKING EYES Watch Your Money (Warner Music Canada)
24 % THORNLEY Come Again (604/Universal)

25 % BILLY TALENT River Below (At/antic)

26 % FINGER ELEVEN One Thing (Wind-up/

27  JET Are You Gonna Be My Girl (Atlantic)

28  AEROSMITH Baby, Please Don’t Go (Columbia)

29  DARKNESS | Believe In A Thing... (Must...Destroy/Atlantic)
30 BLINK-182 | Miss You (Geffen) [ﬁiﬁ
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Zomba Ushers Out 2004
With No. 1 Label Share

RMG, Universal, Columbia, IDJMG round out top five

The year 2004 was all about LaFace/Zomba. Powered
by the incredible talent of superstar artists like Usher
and OutKast, Zomba took the lead on the year-end top
100 and most-played songs charts and had the largest
CHR/Pop label share in a year that bore witness to mas-
sive label consolidation and the disappearance of such
venerable freestanding labels as Elektra and Arista.

Pop radio lavished Usher with an
insane amount of love in 2004, giving
his collaborative effort with Ludacris
and Lil Jon, “Yeah!,” the No. 1 spot on
the year-end chart. He also showed up
a few other times on the chart: “Burn”
checked inat No. 13; “Confessions, Part
2" hit No. 47; and his steamy duet “My
Boo,” featuring the lovely and talent-
ed Alicia Keys, came in at No. 52.

Usher also has the most hit songs,
with four in the year-end top 100, and
was far and away the most-played art-
ist of 2004, with almost half a million
cumulative Mediabase plays — the fi-
nal tally stands at 490,855.

LaFace/Zomba keeps it in the fam-
ily, also grabbing the No. 2 most-
played artist spot with OutKast, who
had 415481 plays. OutKast's two gi-
gantic hits, “The Way You Move” and
“Hey Ya!” were No. 5 and No. 7, re-
spectively, on the year-end chart.
“Roses” clocked in at No. 37.

Also in the Zomba family, Jive's
Britney Spears, despite a busy sched-
ule that included two marriages, still
found time to grab a spot in year-end
the top 10: “Toxic” was No. 10, giving

her the No. 4 most-played artist title.’

The nubile Mrs. Federline also
showed up at No. 33 on the year-end
chart with “Everytime.”

“Having great artists Usher and
OutKast join the already strong stable

atJive to form the Zomba Label Group
put us over the top this year,” says
Zomba Sr. VP /Promotion Joe Riccitelli.
“We were No. 2 last year at Jive as
a standalone. This year, being pro-
pelled into the No. 1 position can be
directly linked to the acquisition of
LaFace Records. Having that caliber of
artists in your house makes you that
much more dominant, as you can see
by the label-share percentages. Special
thanks to Pop radio, the entire Zom-
ba Label Group staff and to our
friends at LaFace and Arista.”

RCA Music Group

Right behind Usher and posse on
the year-end chart were Octone/]/
RMG’s Maroon 5, whose second sin-

A

Most-Played Artists

For your listening and dancing pleasure, here is a list of
the top 10 most-played artists at the CHR/Pop format dur-
ing the 2004 chart year.

Artist Plays Label

1. Usher 490,855 LaFace/Zomba

2. OutKast 415,481 LaFace/Zomba

3. Maroon 5 397,903 Octone/J/RMG

4. Britney Spears 286,850 Jive/Zomba

5. Jessica Simpson 257,883 Columbia

6. Beyoncé 240,558 Columbia

7. Avril Lavigne 216,658 RCA Music Group

8. Nelly 205,537 Universal

9. Nickelback 204,988 Roadrunner/IDJMG
10. Hoobastank 204,253 Island/IDUIMG

gle, “This Love,” came in at No. 2.
CHR/Pop was still experiencing after-
shocks following the explosion of the
band’s debut album, Songs About Jane,
which put three tracks on the chart
this year: Also making appearances
are “She Will Be Loved” atNo. 16 and
the album’s catchy kickoff track,
“Harder to Breathe,” at No. 49.

Continuing the theme of three,
Maroon 3, er, 5 were also No. 3 on the
most-played artist chart with 397,903
plays. They're joined by RMG Cana-
dian import Avril Lavigne, who en-
joyed 216,658 plays this year, good
enough for No.7. Lavigne’s “My Hap-
py Ending” showed up at No. 19 on
the year-end chart, and “Don’t Tell
Me” was at No. 34. We hope you’re
writing all these numbers down.

“This has been an extraordinary
year for our label group,” says RMG
Exec. VP/Promotion Richard Palm-
ese. “The breakthrough of Gavin De-
Graw is, without a doubt, a highlight
that speaks to the passion and com-
mitment that our team brings to work
each and every day. Maroon 5 deliv-
ering hit after hit after hit, with more
on the way, has put them on top of the
charts around the world to the tune of
6 million albums sold.

“Avril Lavigne continues to wow
us as her hit power keeps her on top
of the Pop charts again to the world-
wide tune of 6 million sold, and Ali-
cia Keys is having another award-
winning year, with CHR stepping up
big-time in support of her critically
acclaimed multiplatinum album.

“With Kelly Clarkson and Mario
now joining Gavin, M5, Alicia and
Avril on the charts, and with upcom-
ing releases by Carlos Santana and
Christina Aguilera, it appears that ‘05
will be as much fun as ‘04 has been.
We are and will continue to be Top
40's best friend.”

Universal

Over at Universal, it was all about
some guy named Nelly, who wears the
title of the No. 8 most-played pop art-
ist of the year and has three songs on
the year-end chart. He also has the hon-
or of bringing us what is probably the
most unlikely duet of the year: “Over
and Over,” featuring country star Tim
McGraw, who not only breaks into the
Pop world, but also gets the added
bonus of being married to the gorgeous
Faith Hill. But we digress.

On the most-played chart, Black-
Ground/Universal’s JoJo climbed into

www americanradiohistorv com

H LT LABEL SHARE

Zomba Label Group 18 8%

'RCA Musu: Group 11 7%]

| Universal 11.6% |

Columbia 9.7% |

e

Island Def Jam Mu;ic' Group 8.9% |

Interscope 8. 2%]

% | Atlantlc 5, 5%]
Capltol 4.0%|

| “Warner Bros. 3. B%I

i
A | Wmd-up 3.3%|

the top 10, with “Leave (Get Out)”
sliding in at No. 9.

Columbia

Thelovely and talented Jessica Simp-
son propelled Columbia into both top
fives as well: “With You” was the
fourth most-played song of the year,
while Mrs. Lachey’s melodic tones
were heard 257,883 times this year,
making her the fifth most-played art-
ist. Right behind Simpson was the
equally lovely and talented — and
bootylicious — Beyoncé, who was No.
6 on the artist list.

Beyoncé’s “Naughty Girl” was No.
17 on the year-end chart, while her
project with Sean Paul, “Baby Boy,”
checked in at No. 41.

Columbia Records Group Exec. VP/
Creative Marketing & Promotion
Charlie Walk looks back on the year:
“I'm really proud of the performance
of our CHR/Pop team, headed by
Todd Glassman and supported by
Brad Davidson, Julie Stillman and
Aimie Vaughan, who were able, de-
spite the many challenges that existed
at radio, to secure the No. 4 most-
played song of the year, ‘With You' by
Jessica Simpson, and year-end chart
positions for her top 10 followup ‘Take
My Breath Away,” for multiple No. 1s
from Beyoncé and for Lil Flip’s ‘Sun-
shine.’

“They also did some incredible work
on the launch of Destiny’s Child with
‘Lose My Breath’ and ‘Soldier” heading
into the fourth quarter. And let’s not for-

get two top five songs from the artist-
development story of the year, Switch-
foot, who sold over 2 million records
based on the success of ‘Meant to Live’
and ‘Dare You to Move.’

“We are also extremely proud of the
current success of ‘Daughters’ by John
Mayer, which has quickly turned into
a phenomenon wherever it's been
played and looks to be one of the most
important Pop records of 2005.”

Island Def Jam

The Island Def Jam Music Group
scored two spots in both of the covet-
ed top 10s: Hoobastank (Island/ID-
JMG) were No. 3 on the year-end chart
with their powerballad “The Reason,”
and Nickelback’s (Roadrunner/ID-
JMG) “Someday” was No. 6. The two
also showed up on the most-played
artist chart; Nickelback at No. 9, fol-
lowed by Hoobastank at 10.

“This has been a monumental
year for Island Def Jam,” says Sr.
VP/Promotion Ken Lane. “The new
team has continued on the winning
path of success, as we've had a ter-
rific year with Hoobastank, Nickel-
back and Christina Milian.

“Looking toward 2005, we'll con-
tinue down that path with Ja Rule,
Ashanti and Ludacris, as well as
some exciting new music from Ma-
riah Carey. On the new-artist front,
be aware of L.A. Reid’s first signing,
Kristian Leontiou, and a few bands
you'll definitely be hearing from,
Blue Merle and The Bravery.”

ARTIST Title

HOOBASTANK The Reason
OUTKAST Hey Ya!

JOJO Leave (Get Out)
MAROON 5 She Will Be Loved

ASHLEE SIMPSON Pieces Of Me
BRITNEY SPEARS Toxic

OUTKAST The Way You Move
MAROON 5 This Love
JESSICA SIMPSON With You

Most Weeks At No. 1

It's not easy to hit No. 1 on the chart, let alone stay there,
given the intensity of the competition. Here are a few stand-
outs that managed to withstand the aural assault.

NELLY fTIM McGRAW Over And Over

USHER f/LUDACRIS & LIL JON Yeah

Weeks at No. 1

©
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USHER f/LUDACRS... Yeah (LaFace/Zomba Label Group)
MAROON 5 This Love (Octone/J/RMG)

HOOBASTANK The Reason (/s/and/IDJMG)

JESSICA SIMPSON With You (Columbia)

OUTKAST The Way You Move (LaFace/Zomba Label Group)
NICKELBACK Someday (Roadrunner/|DJMG)

OUTKAST Hey Ya! (Laface/Zomba Label Group)
EVANESCENCE My Immortal /Wind-up)

JOJO Leave (Get Out) (BlackGround/Universal)

10
"
12
13
14
15
16
17
18
19
20
21
22
23
24
25

BRITNEY SPEARS Toxic (Jive/Zomba Label Group)
SWITCHFOOT Meant To Live (Red /nk/Columbia)
ASHLEE SIMPSON Pieces Of Me (Geffen/

USHER Burn (Laface/Zomba Label Group)

LINKIN PARK Numb (Warner Bros.)

3 DOORS DOWN Here Without You (Republic/Universal)
MAROON 5 She Will Be Loved (Octone/J/RMG)
BEYONCE' Naughty Girt (Columbia)

CHRISTINA MILIAN Dip It Low (/sland/IDJMG)

AVRIL LAVIGNE My Happy Ending (Arista/RMG)

M. WINANS fIENYA & P. DIDDY | Don't... (Bad Boy/Universal)
BABY BASH Suga Suga (Universal)

NO DOUBT it's My Life finterscope)

J-KWON Tipsy (So So Def/Zomba L abel Group)
SIMPLE PLAN Perfect {Lava/

RYAN CABRERA On The Way Down (£.V.L.A./Atlantic)

R&R year-end charts are based the total number of plays received by
each artist, title, and label for the issues dated December 5, 2003

apienk  through December 3, 2004. Monitored data provided
g"‘ 24 by Mediabase 24/7, a division of Premiere Radio

."
g & Networks, Inc.
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26
27
28
29
30
N
32
33
34
35
36
£Y)

CHR/POP

BLACK EYED PEAS Hey Mama (A &M/interscaope)

KEVIN LYTTLE Turn Me On /Atiantic)

BLACK EYED PEAS Let's Get It Started (A&M/Interscope)
ALICIA KEYS If | Ain't Got You (J/AMG)

TRAPT Headstrong (Warner Bros.)

KELLY CLARKSON Breakaway (Hollywood)

NINA SKY Move Ya Body Wext Plateau/Universal)
BRITNEY SPEARS Everytime (Jive/Zomba Label Group)
AVRIL LAVIGNE Don't Tell Me (Arista/RMG)

FINGER ELEVEN One Thing (Wind-up/

CIARA f[PETEY PABLO Goodies L aface/Zomba Label Group)
OUTKAST Roses (Laface/Zomba Label Group)

SHERYL CROW TheFirst Cutis The Deepest (A&M/interscope)
D12 tJEMINEM My Band (Shadly/Interscope)

EAMON F**k It... (Jive/Zomba Label Group)

BEYONCE' f/SEAN PAUL Baby Boy (Columbia)

CHINGY One Call Away [OTP/Capitol)

YELLOWCARD Ocean Avenue (Capitol)

LUDACRIS flSHAWNNA Stand Up (Def Jam South/l0JMG)
LOS LONELY BOYS Heaven (Or Music/Epic)

LIL' JON & THE EASTSIDE BOYZ Get Low (TV7)

USHER Confessions Part 2 (Laface/Zomba Label Group)
DESTINY'S CHILD Lose My Breath (Columbia)

MAROON 5 Harder To Breathe /Octone/J/RMG)

LIL" FLIP Sunshine (Sucka Free/l oud/Columbia)

SANTANA f{ALEX BAND Why Don't You & | (Arista/RMG)
USHER & ALICIAKEYS My Boo (Laface/Zomba Label Group)
NELLY f/T. MCGRAW Over... (Derrty/Fo’ Reel/Curb/Universal)
HILARY DUFF Come Clean (Buena Vista/Hollywood)
MIS-TEEQ Scandalous (Reprise/

www.americanradiohistorv.com

56
57
58
59
60
61
62
63
64
65
66
67
68
69
10
n
12
13
14
15
76
1
18
19
80

FUEL Falls On Me (Epic/

HOUSTON f/CHINGY & NATE DOGG I Like That {Capitol)
BOWLING FOR... 1985 (Silvertone/Jive/Zomba L abel Groug)
JUVENILE Slow Motion (Cash Money/Universal)

SEETHER f/AMY LEE Broken (Wind-up/

CASSIDY fIR. KELLY Hotel (J/AMG)

SWITCHFOOT Dare You To Move (Red Ink/Columbia)
JESSICA SIMPSON Take My Breath Away (Columbia/
PETEY PABLO Freek-A-Leek (Jive/Zomba Label Group)
NELLY f/P. DIDDY & M. LEE Shake Ya... (Bad Boy/Universal)
KELIS Milkshake (Star Trak/Zomba Label Group)
KIMBERLEY LOCKE 8th World Wonder (Curly/Reprise)
EMINEM Just Lose It (Shady/Aftermath/interscope)
TWISTA fiK. WEST & J. FOXX Slow Jamz (At/antic/
NELLY My Place Derrty/Fo’ Reel/Universal)

BLINK-182 | Miss You (Geffen/

JET Are You Gonna Be My Girl /At/antic)

SARAH CONNOR Bounce /£pic/

DIDO White Flag (Arista/RMG)

TERROR SQUAD Lean Back [Universal)

3 DOORS DOWN Away From The Sun [Republic/Universal)
LINKIN PARK Breaking The Habit (Warner Bros.)

LIZ PHAIR Why Can't |17 (Capitol)

STAIND So Far Away (Flip/Atlantic)

STACIE ORRICO (There's Gotta...) (ForeFront/Virgin/EMICMG)

3

81
82
83
84
85
86
87
88
89
90
9
92
93
94
95
96
97
98
99
100

NICK CANNON Gigolo (Jive/Zomba Label Group)

JAY-Z Dirt Off Your Shoulder (Roc-A-Fella//0JMG)
CHINGY f/S. DOGG & LUDACRIS Holidae In (DTP/Capitol)
GAVIN DEGRAW | Don't Want To Be (/RMG)

BEYONCE' Me, Myself And | (Columbia)

MATCHBOX TWENTY Bright Lights /At/antic)

D12 How Come (Shady/Interscope)

CHRISTINA AGUILERA The Voice Within (RCA/RMG)
JOJO Baby It's You (BlackGround/Universal)

NICKELBACK Feelin’ Way Too Darmn Good (Roadrunner/0JMG)
M. LEE f{J. DUPRI Wat Da Hook Gon Be (Fo’ReelfUniversal)
GOOD CHARLOTTE Hold On (Dayhght/Epic)

TRICK DADDY Let's Go (Shp-N-Shide/Atlantic)

SEAN PAUL I'm Still In Love With You (VP/Atlantic)
ASHLEE SIMPSON Shadow (Geffen)

LIMP BIZKIT Behind Blue Eyes (Flip/Interscape)
FOUNTAINS OF WAYNE Stacy's Mom (S-Curve/EML)
SIMPLE PLAN Welcome To My Life [ava/

MICHELLE BRANCH Breathe (Maverick/Warner Bros.)
THREE DAYS GRACE (| Hate)... {/ive/Zomba Label Group)
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Weeks Year-
Peak Peak On End
Position  Date Chart Rank
K
KELIS Milkshake (Star Trak/Zomba Label Group) .8 0108 15 66
ALICIA KEYS If | Ain't Got You (/AMG) 8 0827 24 28
|
AVRIL LAVIGNE Don't Tell Me (Arista/RMG) 11 0528 20 34
AVRIL LAVIGNE My Happy Ending (Arista/AMG) .2 1001 23 19
LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 6 0924 20 50
LI’ JON & THE EASTSIDE BOYZ Get Low (TV7) 12 1212 5 46
LINKIN PARK Breaking The Habit (Warner Bros.) 14 0824 19 77
LINKIN PARK Numb (Warner Bros.) 5 0305 21 14
LOS LONELY BOYS Heaven (Or Music/Epic) 11 0730 20 45
LUDACRIS fISHAWNNA Stand Up (Def Jam South/IDJMG) g o108 13 44
KEVIN LYTTLE Turn Me On /Atiantic/ 4 0806 20 27
M
MAROON 5 Harder To Breathe (Octone//RMG) 12 12/05 3 49
MAROON 5 She Will Be Loved /OctOne/J/RME) .........coeeenecesresermremneeerserssiernans @5 0924 23 16
Weeks  Year MAROON 5 This Love (Octone//RMG) Q@ o507 28 2
p;efffﬁ . gzj‘; Cg:n !f:rZ( CHRISTINA MILIAN Dip tt Low (/sland/iDJMG) 3 07130 25 18
MIS-TEEQ Scandalous (Reprise) 10 0716 20 55
A
= N
CHRISTINA AGUILERA The Voice Within /RCA/AMG) 12 o018 N 88 NELLY My Place (JerrtyiFo ReelUniversal 10 003 17 .
NELLY #/P. DIDDY & MURPHY LEE Shake Ya Tailfeather (Bad Boy/Universal) ............ 15 12/05 2 65
— NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ ReelCurl/Universal) ................. @5 105 ] 53
BABY BASH Suga Suga (Universal 2 oes 14 21 NICKELBACK Someday (Roadrunner/IDJMG) 2 013 2 6
BEYONCE’ Naughty Girl (Columbia/ 2 0528 20 17 NINA SKY Move Ya Body (Next Plateau/Universal) .... 5 0813 20 32
BEYONCE' fISEAN PAUL Baby Boy (Columbia) 4 1205 7 & NO DOUBT It's My Life finterscope) 5 iz v o2
BLACK EYED PEAS Hey Mama (A&M/interscape) 9 0528 24 26 O
BLACK EYED PEAS Let's Get It Started (4&Myinterscope/ .4 0924 24 28 "'
BLINK-182 | Miss You (Geffen) 15 05114 21 1 STACIE ORRICO (There’s Gotta Be) More To Lite (Forefront/Virgin/EMI CMG) ................. 6 12/05 4 80
BOWLING FOR SOUP 1985 (SIVer10nE/Jive/Z0mb Label GrOup ... 10 1105 18 58 UL ORI A L Omn ws w7
OUTKAST Roses (Laface/Zomba Label Group) 5 07/02 20 37
C OUTKAST The Way You Move (LaFace/Zomba Label GrOup)..............covcwerresrone Q3 oz 22 5
, P
RYAN CABRERA On The Way Down (£.V.L.A./Atiantic) .3 1008 25 25
CASSIDY f/R. KELLY Hotel (/AMG) 11 0416 20 61 LIZ PHAIR Why Can'ti? (Capitol 1 1212 3 78
CHINGY One Call Away (DTP/Capitol) 6 0402 20 42 §
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTP/CEEION .....o.coveroceerrrreerne 12 1219 13 83
CIARA f/PETEY PABLO Goodies / aFace/Zomba Label Group) ...........wvwereeeessvseersen 3 w5 19 36 SANTANA fIALEX BAND Why Don't You &t (Arista/RMG) 7 12/05 6 51
KELLY CLARKSON Breakaway (Hollywood) Qm 102 19 k] SEETHER f/AMY LEE Braken (Wind-up) 10 1203 17 60
SARAH CONNOR Bounce (Fpic/ 11 0402 18 73 SIMPLE PLAN Perfect /Lava/ 4 1219 1N 24
SHERYL CROW The First Cut Is The Deepest (A&M/IRIErSCODE) .....c..covceeerrceersncreen 110319 20 38 |  SIMPLE PLAN Welcome To My Life fava/ 14 126 1 98
ASHLEE SIMPSON Pieces Of Me (Geffen) Q@@ o827 24 12
9 ASHLEE SIMPSON Shadow (Geffen) 15 1022 1" 95
JESSICA SIMPSON Take My Breath Away (Columbia) 8 0521 17 63
012 How Come (Shady/lnterscopel 15 0730 16 87 JESSICA SIMPSON With You (Columbia) O o1 2 4
012 H{EMINEM My Band (Shadlinterscope) 3 0430 18 38 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (00ggystyle/Getfen) ... 12 1208 5 -
GAVIN DEGRAW | Don't Want To Be (/MG 5 1203 12 84 BRITNEY SPEARS Everytime (Jive/Zomba Label Group) 4 0625 20 33
DESTINY'S CHILD Lose My Breath (Columbia) 3 1mnz oz 48 BRITNEY SPEARS Toxic (Jive/Zomba Label Group) Q@ oz 21 10
HILARY DUFF Come Clean (Buena Vistaftioflywood) 9 0402 20 54 SWITCHFOOT Dare You To Move (ed ink/Columbia) 6 1203 18 62
E SWITCHFOOT Meant To Live (Red Ink/Columbia) 5 0716 35 1
T T
EAMON F**k it (| Don’t Want You Back) (/ive/Zomba Label GrOup) ..........ccererevorrererrin. 9 0227 16 40 :
EMINEM Just Lose It (Shady/Aftermath/interscope) 5 1119 10 68 WAL DT B 14 1008 18 75
EVANESCENCE My Immortal (Wind-up) 2 039 2% 8 3 DOORS DOWN Here Without You (Republic/Universal) 2 12]05 15 15
TRAPT Headstrong (Warner Bros.) 5 12/05 8 30
F TRICK DADDY Let's Go /Slip-N-Slide/Atlantic) 1203 1N 93
B TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (Atfantic) 0305 18 69
FINGER ELEVEN One Thing (Wind'up/ 10 10/08 26 35 w
FOUNTAINS OF WAYNE Stacy's Mom /S-Curve/EMC) 10 12j08 7 97 ~ ==
FUEL Falls On Me (Eprc/ 14 03j05 15 56 USHER Burn (L aFace/Zomba Label Group) 2 06{11 20 13
USHER Confessions Part 2 {Laface/Zomba Label Group) ..............ccoseeurervosvercrssenseerinnenn 6  08/06 20 47
u USHER & ALICIA KEYS My Boo flaface/Zomba Label Gr0Up) ..c.veoveererrrern. 3 1119 13 52
USHER f/LUDACRIS & LIL' JON Yeah [LaFace/Zomba Label Group/ 04/09 33 1
HOOBASTANK The Reason (Island/iDJMG) ©® 0521 30 3
HOUSTON f/CHINGY & NATE DOGG | Like That (Capito) 9 0924 20 57 ‘..."
3 MARIO WINANS f[ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal)............ 4 0528 20 20
o h_d
J-KWON Tipsy (So So Def/Zomba Label Group) B 7 04)23 20 23 YELLOWCARD Ocean Avenue (Capital) 13 0618 20 3
JOJO Baby it's You (BlackGround/Universal) 7 12j03 12 89
J0JO Leave (Get Out) (BlackGround/Universal) Q@® 06 29 9
JUVENILE Slow Motion (Cash Money/Universal) 10  08/27 20 59 -
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B | ‘POWEREDTD
CHR/POPTOP50 MEDIABASE

“eo pecember 10, 2004

W WE ARTIST TITLE LABELES) i PLaYs Al}%?l'ﬁ T e | Most Added’
1 1 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 9495 -163 819324 10 106/0 www. },add;_com
3 e USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 7636 +1 639960 14 1170 e ADDS
2 3 KELLY CLARKSON Breakaway (Hollywaod) 7393 -333 599053 20 116/0 DIANA DEGARMO Emotional (RCA/BMG) 23
5 o GAVIN DEGRAW | Don’t Want To Be (/AMG)/ 6858 +676 600480 13 119/4 | GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2
4 5 DESTINY'S CHILD Lose My Breath ({Columbia) 6315 -335 526611 13 118/0 | KEANE Somewhere Only We Know (/nterscope) 20
6 @) SWITCHFOOT Dare You To Move (Red Ink/Columbia) 5635 +52 423169 19 114j0 | SKYE SWEETNAM Number One (Capita) 19
7 @  J0JO BabyIt's You (BlackGround/Universal) 5394  +103 407120 13 1150 | CWEN STEFANIGRVE fich il fnerscope 18
AL R S e e * ASHLEE SIMPSON La La (Geffen/ 12
12 o SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 5091 +830 429721 6 109/6 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 1
8 9  EMINEM Just Lose It (Shady/Aftermath/interscope) 4568 -660 343036 1 116/0 JESSE MCCARTNEY Beautiful Soul (Holywood) 10
14 @ SIMPLE PLAN Welcome To My Life (Lava/ 4373 +166 330050 12 119/0
" 11 TRICK DADDY Let's Go (Skp-N-Slide/Atlantic) 4318 -107 282495 12 100/0
9 12 MAROON 5 She Will Be Loved (Octane/J/RMG) 4279 506 336664 24 119/0
10 13 SEETHERf/AMY LEE Broken (Wind-up/ 4258 -367 374859 18 106/1
23 @ MARIO Let Me Love You (/RMG/ 3875 +1115 326069 5 11419
13 15 CIARA f[PETEY PABLO Goodies (L aface/Zomba Label Group) 3636 -621 260479 20 113/0
22 D RYANCABRERA True /£.V.LA/Atlantic) w2 .62 3 71w | MOST
20 D  JESSEMCCARTNEY Beautiful Soul (Hallywood) un e 23mm s 1z | IncreasedPlays
16 18  AVRILLAVIGNE My Happy Ending Arista/AMG) 3331 294 273237 24 12000 TOAL
18 @ AVRIL LAVIGNE Nobody's Home {Arista/RMG) 3326 +301 242078 6 115/2 m OmLE ;BELL(S) You (IAMG) “01“:‘1‘555
. et Me Love You +
15 20  RYAN CABRERA On The Way Down (£.V.L.A./Atlantic) 3281 -364 272326 26 115/0 CIARA fMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group/ +858
24 @ CIARA f/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) Jo21 +858 243523 5 109/8 | SNOOP DOGG fIPHARRELL Drop It Like... (Doggystyle/Geffen) +830
21 22  BOWLING FOR SOUP 1985 (Silvertane/Jive/Zomba Label Group) 2416 434 154302 19 112/0 KELLY CLARKSON Since U Been Gone (RCA/RMG) +695
19 23 N.O.R.E.fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iDJMG) 2395 596 230304 9 910 ‘;“!‘X'N"c“:::&v; 'T”°"'/‘E"l’lal"LT/; ‘;e 4(/;7"’5/ +:;g
i rue (E.V.LA./Atlantic +
33 @ KELLY CLARKSON Sm(fe u Bt‘zen Gone (RCA/RMG) 2364 +695 189625 3 103/9 EMINEM fIDR. DRE... Encore (Stiady/Aftermatt/nterscape)  +583
26 €D  CHINGY BallaBaby (07P/Capito) 2253 +133 133824 7 8513 | JESSE MCCARTNEY Beautiful Soul (Hollywood) +564
30 @ JOHN MAYER Daughters (Aware/Columbia) 2151 +229 147870 9 85(7 GWEN STEFANI fIEVE Rich Girl finterscape/ +415
31 @ DESTINY'S CHILD Soldier (Columbia) 2139 +244 154339 4 102(7 | JAY-Z&LINKIN PARK NumbiEncore (Warner Bros.) +313
28 @ HOOBASTANK Disappear (/sland/IDJMG) 2103 +86 96283 6 99/3
37 @ EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/Interscope) 2076 +583 176268 4 91/9
27 @ YELLOWCARD Only One (Capitol) 2072 +37 103018 12 8713
35 @ JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 1952 +373 148007 3 931
34 @ JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 1901 +248 141477 5 834
40 @ MAROON 5 Sunday Morning (Octone/J/RMG) 1488 +202 83088 3 98/a New & A Ctive
43 @ GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic/ 1390 +285 58449 2 86/9
32 35  LLCOOL J Hush (Def Jam/IDJMG) 1375 474 79817 8 810 #unfxg'ms f;*;tsB?ck /Il7§fJ«_9m Stﬁh{ngMg/
.. otal Plays: 5/, Total Stations: 44, Adds:
39 @ LENNY KRAVITZ Lady (Virgin/ ‘ 1343 +40 57873 7 74j5 TYLER HILTON When It Comes (Maverick/Reprise
29 37  LINDSAY LOHAN Rumors (Casablanca/Universal) 132 -630 140317 10 90/0 Total Plays: 539, Total Stations: 47, Adds: 4
4 @ U2 Vertigo (interscope) 1283 +156 60030 4 69/7 GREEN DAY Boulevard Of Broken Dreams (Reprise/
42 €D  ASHLEESIMPSON Lala (Geffen/ 1259  +144 79529 3 8912 | Total Plays: 446, Total Stations: 58, Adds: 21
. 600 GOO DOLLS Give A Little Bit (Warner Bros.)
38 40  TERROR SQUAD Lean Back (Universal) 1259 -82 96619 19 84/0 Total lays: 420, Total Stations: 22, Adds: |
.36 1 KILLERS Somebady Told Me (s/and//iDJMG) 1190 -311 134283 16 89/0 GUERILLA BLACK fIMARIO WINANS You're The One (Virgin/
25 42  GWEN STEFANI What You Waiting For? (Interscape) 1113 -1032 104998 10 111J0 Total Plays: 403, Total Stations: 31, Adds: 1
44 @ FABOLOUS Breathe /Atlantic) 891 +55 57271 3 3501 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/Interscape)
5 ions: 13, Adds: 7
46 44 VELVETREVOLVER Fall To Pieces (RCA/RMG) 742 38 6012 4 sy | vl Plars 373 TotalStaions: 1 Adds
o XZIBIT Hey Now (Mean Muggin'} (Columbia)
@ GWEN STEFANI f{EVE Rich Girl interscope) 737 +415 59033 1 72118 Total Plays: 320, Total Stations: 23, Adds: 0
45 46  LINKIN PARK Breaking The Habit (Warner Bros.) 667 -140 54750 20 85/0 JET Look What You've Done (Atfantic/
47 47  AKONfISTYLES P. Locked Up (SRL/Universal) 638 125 35983 13 48)0 Total Plays: 289, Total Stations: 24, Adds: 3
@ UL JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends 7V7/632  +289 74330 1 1473 L
Total Plays: 170, Total Stations: 15, Adds: 9
@ AI.ICIA KEYS Karma /J/HMG} 628 +344 30266 1 66’7 TIM MCGRAW Live Like You Were Dying {Curb)
@ EMINEM Mockingbird (Shady/Aftermath/interscape) 627 +243 63551 1 43 Total Plays: 97, Total Stations: 14, Adds: 6
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . 8
of 11/28-12/4. Bullets appear on $ongs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Station playlists for all R&R reporters
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are availahle an the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, inc.
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. . CHR/POP TOP 50 INDICATOR £

.
N
 Zow o December 10, 2004
WeEk WeEK  ARTIST TITLE LABEL(S) hs PLAYS AJ%%?JLCE Ve AL BN Most AddEd ®

1 0 NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ ReelfCurb/Universal) 3804 +53 73448 9 5811 www.rrindicator.com

3 e USHER & ALICIA KEYS My Boo (Laface/Zomba Label Group) 3281 +110 62506 14 5511 ARTISTTITLE LABEL(S} ADDS

2 3 KELLYCLARKSON Breakaway (Hollywood) 3230 254 63791 20  56/0 g:‘EEE':ISDTAE:';N'lf'EVE S;“Q 5:(" //'[']’9'“”/’;/? y ::

: oulevard Of Broken Dreams (Reprise

5 0 GAVIN DEGRAW [ Don't Want To Be (J/RMG/ 3195 +254 64184 9 54/0 KEANE Somewhere Orly We Know (ntarscape) 12

6 0 J0J0 Baby It's You (BlackGround/Universal) 2845 +135 58603 13 5710 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 10
4 6  DESTINY'S CHILD Lose My Breath (Columbia/ 2804 206 53421 13 550 KELLY CLARKSON Since U Been Gone (RCA/AMG) .8

. LIL' JON & THE EASTSIDE... flUSHER... Lovers & Friends (7V7) 8

7 o SWITCHFOOT Dare You To Move (Red Ink/Columbia) 2704 +74 52373 18 5N CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) T
10 o SIMPLE PLAN Welcome To My Life Lava/ 2206 +74 44696 " 51/2 MARIO Let Me Love You (/AMG) 5

9 9 MAROON 5 She Wil Be Loved (Octone/JJRMG) 2033 -184 41585 24 4801 GOO GOO DOLLS Give A Little Bit /Warner Bros.) 5

p RYAN CABRERA True (£.V.LA./Atiantic) 4
1 .

8 0 EMINEM Just Lose it /S/lady/Afte?rmatll/lnterscope/ 1983 350 38135 " 53/0 SNOOP DOGG fPHARRELL Drap t Like s Hot DaggystyeiGeffen) &
11 1 SEETHER f/AMY LEE Broken (Wind-up/ 1838 -13 36330 20 45]0 JESSE MCCARTNEY Beautiful Soul (Holywaod) 4
12 @ AVRIL LAVIGNE Nobody's Home (Arista/RMG)/ 1791 +167 34853 6 54/0 DESTINY'S CHILD Soldier (Columbia) 4
20 () RYANCABRERA True (£.V.L.A/Atiantic) 1678  +472 . 34485 7 55 | JOHNMAYER Daughters (Aware/Cokimbis) 4
24 @ MARIO Let Me Love You (/RMG) 1570 +505 29081 4 485
18 @ SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Joggystyle/Geffen/ 1557 +332 29078 5 48ja
17 @ TRICK DADDY Let's Go (Slip-N-Slide/Atlantic/ 1416 +39 26894 12 45)0
14 17 RYAN CABRERA On The Way Down (E.V.L.A./Atlantic/ 1321 -263 25347 23 a1
13 18  CIARA fIPETEY PABLO Goodies LaFace/Zomba Label Group) 1294 -296 25072 19 430
26 @ JESSEMCCARTNEY Beautiful Soul (Hollywood) 1279 +345 28775 7 a4ja
15 20 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba Label Group) 1240 -288 27655 19 35/0
16 21 AVRILLAVIGNE My Happy Ending (Arista/RMG) 1221 242 25851 25 3901
21 @ HOOBASTANK Disappear (Island/iDJMG) 19 +37 23343 7 450
32 @ CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 1089 +348 21605 4  46f7
34 @ KELLY CLARKSON Since U Been Gone (RCA/RMG) 978 +273 19479 3 49/8
22 25  N.O.R.E.fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG] 951 -163 17684 8 an
30 @ DESTINY'S CHILD Soldier (Columbia/ 950  +130 20465 4 44/ Most
29 @  JOHNMAYER Daughters (Aware/Columbia) g9 5 1w s ap |IncreasedPlays
31 €@ CHINGY BallaBaby [D7P/Capitol 843  +101 15505 6 363 e

. ARTISTTITLE LABEL(S) INCREASE

33 @ MAROON 5 Sunday Morning (Octone/)/RMG) 839 +99 17746 4 413 MARIO Let Me Love You (/AMG) +505

23 30 LINDSAY LOHAN Rumors (Casablanca/Universall 81 -278 ) 18395 10 24J0 RYAN CABRERA True /E.V.L.A/Atlantic) +412

35 @ U2 Vertigo (interscope) 682 +90 121388 5 310 CIARA f/MISSY ELLIOTT 1, 2 Step /LaFace/Zemba Label Group) +348

JESSE MCCARTNEY Beautiful Soul (Hollywood) +345

39 @ JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 655 +141 13447 3 352 SNOOP DOGG HIPHARRELL Drop it Like.. (Doggystyle/Geffen) +332

40 @ EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/Interscope) 646 +161 14020 3 isn KELLY CLARKSON Since U Been Gone /RCA/RMS) +273
27 34 LLCOOL J Hush (Def Jam/IDJMG) 645 -270 12467 8 26/0 GAVIN DEGRAW | Don’t Want To Be (/AMG) +254 |

g GWEN STEFANI f/EVE Rich Girt (interscope) +202

36 12919 9 2

©  veLLoWcARD Orly Ore (cap il 639 49 19 3101 AVRIL LAVIGNE Nabody's Home Ansta/AMG) +167

19 36 GWEN STEFANI What You Waiting For? (Interscope/ 599 -613 10685 10 24/0 EMINEM f|DR. DRE...T Encore (Shady/Aftermathyinterscope/  +161
38 @ JA RULE f/R. KELLY & ASHANTI Wonderful (Murder inc.//DJMG) 589 +29 10527 5 on JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) +141
37 @ LENNV KRAVITZ Lady /Vllylll/ 579 +5 8837 8 22“ GREEN DAY Boulevard 0Of Broken Dreams /REPIISE/ +138

J0JO Baby It's You (BlackGround/Universal) +135
28 39 KILLERS Somebody Told Me fisiand//0JMG) 430 384 12006 13 2000 | preTiNyS CHILD Soldier (Cokumbia 130
141 @ ASHLEE SIMPSON La La (Geffen) 440 +4 8730 3 25/0 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 121
46 @ GO0 GOODOLLS Give ALittle Bit (Warner Bros.) 390 +121 8051 2 205 23!::: :EI;LS";‘(IA Kﬂjﬁl:ly;oo {LaF ace/Zomba Label Group) +:::
arma +

42 42  BURKE RONEY Wendy (R World/Ryko/ 343 -42 6719 16 9/0 CHINGY Balla Baby (DTP/Capital +101
@ GWEN STEFANIf{EVE Rich Girl /Interscope/ 321 +202 6684 1 35/15 MAROON 5 Sunday Morning (Octonel/AMG) +99
43 44  VELVET REVOLVER Fall To Pieces (RCA/RMG) 300 -38 5041 a4 140 LIL' JON & THE EASTSIDE... flUSHER... Lovers & Friends (7V7] +91
. . . U2 Vertigo finterscape) +90

[Debut>
[Debut> @ GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 278 +63 4938 1 27110 LUDACRIS Get Back (Def Jam South/IBIMG) +83
44 46  DAVID MARTIN fiRANKIN SCROO Chillin’ (Martel) 269 -21 5150 8 70 3 DOORS DOWN Let Me Go (Republic/Universal +82
@ A.J. CROCE Don’t Let Me Down (Eleven Thirty) 246 +75 4766 1 9/0 A.J. CROCE Don't Let Me Down (Fleven Thirty) +15
@ ALICIAKEYS Karma (J/AMG) 215 +110 5748 1 1713 SWITCHFOOT Dare You To Move (Red Ink/Columbia) +14
. SIMPLE PLAN Welcome To My Life [ava/ +14
50 49 FABULUUS Breathe //4”3[1”6'/ 210 -16 3847 2 12’0 JOHN MAYER Daughters /Aware/ﬂu/umbia} +65
47 50  RUPEE Tempted To Touch (Atlantic/ 210 -56 6121 2 710 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) +63
o ) 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) ~ +63
59 CHR/Pop reporters. Songs ranked bgoéaotoilag: dfi%r éhg :Clzprl(zjag week of Sunday 11/28 - Saturday 12/4. TIM MCGRAW Live Like You Were Dying (Curd/ +62
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- CHR/PoP

"o December 10, 2004

_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

/

- N ~
C RateTeMusiceom ) ireicrsecniemmsoraresnse || RS cppipopTOP30  PWEEM
e CANABA MEDIABASE
Artist Title (Label) TW LW Famil. Burn 1 2\{\11 /1 8\{\;—4 25\{\,34 WEH WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  "CHARTT  STATIONS
KELLY CLARKSON Breakaway (Hollywood) 417 429 9%% 31% 417 432 405 1 1 NELLY... Gver And Over (Derrty/Fo’ ReelfCurtyUniversall 526 9 7 Bj0
RYAN CABRERA True (E.V.L.A./Atlantic) 405 - 7% 1% 431 425 379 3 9* SIMPLE PLAN Welcome To My Life Lava/ 455 431 12 120
GAVIN DEGRAW | Don’t Want To Be (/AMG) 403 411 9% 20% 428 443 378 2 3 DESTINY'S CHILD Lose My Breath (Columbia) 419 -16 12 10
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 399 408 84% 10% 421 388 382 4 4 USHER... My Boo (LaFace/Zomba Label Group) 409 € 14 00
MAROON 5 She Will Be Loved (Octonel//AMG) 397 402 100% 48% 400 395 401 5 © e AVRILLAVIGNE Nobody's Home (drista/AMS) 397 +6 750
NELLY... Over And Over (Derrty/Fo’ ReellCurtyUniversa) 397 415  97% 34% 391 406 406 1 @  SN0OP DOGE... Drop ik I Hot (Daggystylefetten) 366 +21 70
SWITCHFOOT Dare You To Move (Red ink/Cakmbia) 394 399  97% 31% 422 388 372 10 @  GAVINDEGRAW | Dor't Want To Be L/AME) 47 43 a
AVRIL LAVIGNE My Happy Ending (Arista/AMG) 391 396 98% 44% 387 390 397 6 8  EMINEM Just Lose It (Shady/Aftermattfinterscope) 341 50 10 1300
SIMPLE PLAN Welcome To My Life (Lava/ 381 405 93% 20% 432 393 355 11 @ J0J0 BabyIts You BlsckGrounalimiversa 323 +13 & 80
SEETHER f/AMY LEE Broken (Windup) 387 401 96% 31% 383 402 386 13 e K CHANTE Let The Music... Vik/BMG Music Canade) 298 +18 T80
JESSE MCCARTNEY Beautiful Soul (Holywood) 385 403 72% 12% 412 386 362 8 11 GWEN STEFANI What You Waiting For? (lnterscope) 293 21 1M
YELLOWCARD Only One (Capital 385 389 70% 14% 428 396 345 12 @  KILLERS Somebody Told Me fsand/DIMG) 289 +2 12 90
RYAN CABRERA On The Way Down (£.V.LA/Atlanti/ 384 389 98% 41% 392 397 358 § 13 KELLYCLARKSON Breakaway (Holywood) 282 &3 470
BOWLING FOR SOUP 1985 SheronetfieZomta (G 382 398 97%  40% 402 375 368 15 @ vz verigo fnterscope 281 +13 10 90
KILLERS Somebody Told Me (stand/I0JMG) 380 384 79% 19% 404 365 374 27 @ MARIO LetMeLove You L/AMG) 233 +105 30
EMINEM Just Lose It (Shidy/Mftemmatiiterscopel 359 378 9% 41% 375 375 359 122 ? :L’:g:n;nz j‘:;f": "ZZ"Z?; l;"/’;"t’/ 5’”,”;” ;2; *;g : 1;’:;
USHER & ALICIA KEYS My Boo (Laface/Zomba Label Grou) 358 362 97% 41% 380 362 348 AL g el Al |
DESTINY'S CHILD Lose My Breath (Cokumbi/ 353 376 98% 40% 345 341 367 8 @  maroons e T
J0J0 Baby I's You (BlackGraund/Universal) 353 362 90% 29% 378 348 349 16 134 KOS Crabbuckit UstrabeertsVigin] e
LINDSAY LOHAN Rumars (CasablancaUniversal 349 371 9% 4% 351 355 335 ;g 8“' ;:SP'T‘::\S(g?;:f;gﬁ;‘:f;;oﬁf:bym’/””s’” Lanade) fgg +3: 'g ;:g
HOOBASTANK Oisappear /Island//0JMG) 347 - 5% 0% 367 336 331 - R T o 5
BLACK EYED PEAS Let's Get It Started (A&M/interscope) 341 352 99% 60% 347 323 370 T - LI.NI']S‘A';LOHAN A S
B SO ol ) R L @  KELLY CLARKSON Since UBeen Gone (RCARMS) 167 +70 1 N
GWEN STEFANI What You Waiting For? flaterscope) 330 348  94% 33% 303 320 355 D EMINEN.. Encore Stady/Atmatinterscaps) W ez s
Ift:oiﬁn: Y L‘;;s f/" %ﬁ;ﬂ iy R e ) e @  JESSEMCCARTNEY Beautiful Soul (Holywoo) 184 +85 1 301
ush Def Jam 315 325 60% 21% 349 311 310 ) .
CIARA fIPETEY PABLO Goodies flaFaceZomti LabelGoy 302 330 94% 55% 338 280 289 g ;';“:':‘Nc:::tge:r;:g(;h; ﬁ:;';{g;;:f’gm&l ::: :iﬁ ': 11;?
N.O.R.E.... Oye Mi Canto (Roc-A-Fella/iDJMG) i : 9 9 ; i ! .
srmmE not:t;.“ Drop It (&e :s Hut//zjgyy/szy/e/seffen/ ;:2 ::ll ;;";: :;‘;: :i: 223 :gg Al R UL L e L e e 2 e L
Tota/samp/é size is 506 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very @ FABOLOUS Breathe (Arantc 125 +12 1 n
much). Total familiarity represents the percentage of respondents who recognized the song. Totél burn represents mé number of 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based Songs ranked by total plays for the airplay week of 11/28-12/4. Bullets appear on songs gaining plays or remaining fiat from
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com results are not meant to replace calout research. The results are intended to show opinions of participants on the the 15are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportedto R&R
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by by each reporting station. Songs unreported as adds do not count toward overail total stations playing a song. ¥ Indicates

\ Cancon © 2004, R&R, Inc.

BABY, IT’S COLD QUTSIDE vanessa Cariton brought some warmth to the frozen tundra of Maine recently when
she journeyed up there to play a show for WBZN (Z107.3)/Bangor, ME listeners. Seen here are (I-r) Z107.3 morning co-
hosts John & Cori and Carlton.

o

ONE TREE, MANY ROOTS One Tree Hill actor and recording artist Tyler
Hilton spent a fine afternoon hanging out with the crew from WAEB (B104)/
Allentown. Seen here just before breaking into a spontaneous conga line are (I-r})
B104 night guy/Imaging Director Scott Lowe and PD/midday goddess Laura St.
James, Hilton and B104 MD/afternoon dude Mike Kelly and morning host Ken
Matthews.

Please Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and titles of all pictured and
send them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com §

© L R S < P &meo}
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s

WFI.Y/Mbany NY*
OM: Xevin Callahan

DIANA DEGARMO
LINDSAY LOHAN

WKKF/Albany, NY*
PDMD:; Rob Dawes
1 GWEN STEFANI 1EVE

KKDB/Mbl;&lerque NM*

PD: Kris Abrams

APD: Mark Anderson

MO: Carlog Duran
GWEN STEFANI VEVE

KQID/Alexandria, LA
PD: Ron Roberts
8 LYZA WILSON

KEANE
SNOOP DOGG HPHARRELL
GREEN DAY
BOWLING FOR SOUP
3DOORS DOWN

WAEB/AIIemuwn PA*
PD: Laura St. James
MD: Mike Kelly

9 U2
4 MARID

KPRF/AmanIIu ™
IM: John McQueen

‘AN CABF
16 LI JON & EASTSIDE BOYZ .

KGOT/Anchorage, AK
OM: Mark Murphy
PD: Bill Stewart

9 FRICKIN' A

WIXX/Appleton, Wi*
PDMD: David Bums
27 GREEN DAY
15 FRICKIN'A
B JET

WSTR/Atlanta, GA*
PD: Oan Bowen
APD: J.R. Ammons
MD: Michael Chase
KEANE
GREEN DAY

WWW(0/Atlanta, GA*

GREEN DAY

KHFYAustin, TX*
PDMD: Tommz Austin
2 SNOOP DOGG [PHARRELL
KEANE

WBZN/Bangor, ME
DM: Paul Dupms
PD: Ban Cashmal
/MO Men“l(ld Jameson
4 JOHN MAYER

WFMF/Baton Rnuge LA*
PO: Kevin Cam m}?m
2 DlANA DE

GREEN DAY
SKYE SWEETNAM

KOXY/Beaumom ™"
OM: Jim We
ano Brandln Shaw
APD: Patrick Sanders
6 JESSE MCCAHTNEY

KRSO/BlIImgs MT
OM: Tom Oakes
PI: Kyle McCoy
MD: Jeff Michiaels
4 GREEN DAY
3 KELLY CLARKSON
2 GWEN STEFANI (EVE
1 ASHANTI

WXYKIBih)li. Ms*
y Tayior
o Kvle Curley

APDMD: Lucas
8 YELLOWCARD

WWYL/Bmghamlon NY

10 LINDSAVmN

CIAM MISSY ELLIGTT

WOEN/Bmmngham AL*

P!) Tommy Chm:k
MD Manlson Resves

1 0w oo
1 JAY-Z & LINKIN PARK
EMINEM (DR DRE & 50 CENT
KSAS/Boise, ID*
PD: Hoss GD%%E
9 SNOOP DOYit YPHARRELL
1 CHINGY
GREEN DAY

KZMG/Boise, ID*
PD: Jim Allen
2 ASHANT!

WXKS/Bost

KEANE
LENNY KRAVITZ

KNDE/Bryan, TX
% m’ﬁs.;..
1 g«%mm U
KEYS
LI JON & EASTSIDE BOYZ...
GWEN STEFANI VEVE

-

~

Stations and their adds listed alphabetically by market

WKSE/Bufialo, NY*
PD: Dave Universal
MO: Brian Wilde

5 GREENDAY

2 ASHANTI

: LUDAGRIS

1 LIL" JON & EASTSIDE BOYZ..
1 JA{IRFLEE’.‘;R KELLY & ASHANTI

WIXO(Burlington*
PDMD: Ben Hamiltan
APD: Pete Belair
3 AVRIL LAVIGNE
SKYE SWEETNAM
DIANA DEGARMO

W2ZKL/Canton, OH*
PD: John Stewart

TYLERHILTON

WRZE/Cape Cod, MA
OM: Steve McVie
POMD: Shane Blue

USHER
LUDACRIS

KZINCedar Raplds 1A

PDIMI) Kevm Walker
1 GREEN DAY
1 GOOD CHARLOTTE

WQQB/Champaign, iL
OM/PD: John McKeighan
2S00

AN CABRES
‘3 EMINEMVDH DRE & 50 CENT

WSSX/CharIesiun, SC*

APD G PI|1
MD: Sgﬁml Ed

IM MCGRAW
GREEN DAY
SKYE SWEETNAM
DIANA DEGARMO

WNKS/Charlotte*

PD: .lohn Reynolds

MD: Keli Reynolds

8 EMINEM R ORE & 50 CENT
JARULE R KELLY § ASHANTI

j ClAHM'M!SSV ELLIOTT

GREEN DAV

WKXJ/Bhattanunga N*
OM: Kris Van Dyke
PO: Riggs

6 GREEN DAY
4 EMINEM{DR DRE & 50 CENT

WKSC/Chlcagn IL*

1 MAROCN 5

1 JOHN MAYER
LUDACRIS
50 GENT

KLRS/Chico, CA

MD: Eric Brown
16 CIARA TMISSY ELLIOTT

WKFS/Cincinnati, OH*
3 Reinhart
PD: Tommy Bodean
MO: Jordan
1 JAY-Z & UNKIN PARK
DIANA DEGARMO
ASHANTI

WAKS/Cleveland, OH*
OM: Xevin Metheny

DM: Jett Zukaudnas

PD: Dan Masal

1 HDDSASW'

KKMG/Colorade Springs, CO*
OM: Bobby Irwin

PD: Chad Rufer
7 YELLOWCARD

]
GWEN STEFANI VEVE

WNOK/Columbia, SC*
: Tobry Knapp

MO: Pancho
3 GIARA #MISSY ELLIOTT
1 ASHLEE SIMPSON
TYLER HILTON

wcGO/CaIumbus GA
OM/PD: Bol
EANE

JAY-Z & LINKIN PARK
STEFANI YEVE

1K
! GREEN
1 cmmwissvmlon
1
1
1 DIANA DEGARMO

WNCI/Columbus, OH*
PO Junmy Sme

APOMD: Joe ,';7
14" JAY-Z & LINKIN PARK
4 MARID

600D CHARLOTTE
DIANA DEGARMO

KHKSIDaIIas ™
PD: Patrick Davis

AGI;D/MD Fermando Ventura
4 JAY-2 & LINKIN PARK

WDKF/Daylon, OH*
OMPD: Tony Tittord
No Aads

WGTZ/Dalen OH*

PDIAMD Scﬂl Slﬂrp

4 .IESSE MCCARTNEV
1 GOOD CHARLOTTE

WVYB/Daytona Beach, FL*
OM: Frank Scott

POMD: Kotter
£ GRENOAY
4 FABOLOUS

SKYE SWEETNAM
DIANA DEGARMO

KFMD/Denver, CO*
POMD: Jim n
& KELLY CLARKSON
50 CENT

KKDM/Des Moines, IA*
PO/AMD: Greg Change
GWEN STEFAN) 1EVE

WDRG/Detroit, MI*
PD: Alex Tear

APD: Jay Towers

MD: Keith Curry

No Adds

WKOIIDetrun M
D: Dom Theod

APD/MO: Beay Dameis
2 GAVIN DEGRAW

WLVY/Elmira, NY
DMPD: Gary Knight
APD: Brian Stolt
14 AICAKESS

12 GWENS'
9 JON & EASTSIDE BOYZ.

WNKUEImIra NY
POMOD: lgmgan

5 DESTI NV'S
3 LL JONS BTSI BOYZ
3 GWEN STEFAN! /EVE

WRTS/Erie, PA
OM: Rick Rambaldo
PD: Jetl Hurley
APD/MD: Karen Black

KEANE
GWEN STEFANI /EVE

KDUK/Eugene OR
Sargent

PD Vahe Steele

8 JAv-Z A LINKIN PARK

WSTO/Evansville, IN
PO: Stan ‘The Man’ Priest
APD: Brad Booker
MD: Josh Strickdand

15 LIL JON & EASTSIDE BOYZ.
11 RYAN CABRERA

9 GWEN smnm VEVE

§ GOOD CHARLOTTE

KMCK/Fa¥enevil|e, AR
OM: Jay Phi
APD,

MC: Hya
13 JARULE IR KELLY & ASHANTI

KMXFIFayeneviIIe. AR

PDMD Ilw IJ
12  CIARA YMISSY ELLIOTT
11 MARID

WWCK/Flint, Mi*
PO: Scotl Free
No Adcs

WJMX/Florence, SC
OM: Randy Wilcox
PDMD: Scotty 6.

No Adds

KWYE/Fresno, CA*
PD: Mike Yeager

: Ryder
MD: Nildki Thomas
11 RYAN CABRERA

1 IN MA
G000 CHARLOTTE
GWEN STEFAN! VEVE

KSME/FL. Collins, CO*
PO: Chris Kelly

MD: Jo Jo Tumbeaugh

i A RULE TR KELLY & ASram

WXKB/Ft. Myers FL*
PD: Matt Jol
APDMD Ranﬂy Sherwn

KISR/Ft. Smith, AR
OM/PD: “Big Dog” Rick Hayes
APD/MD: Michael Didham

52 GREEN DAY
2 3DOORS DOWN

5 GWEN STEFAN VEVE
5 KILLERS

KZBBIF! Smith, AR
e Matthews
PIJMD Todd Chase
5 MAROON 5
5 GOOD CHARLOTTE
5 EMINEM
5 UL JON & EASTSIDE BOYZ..

WYKS/Gainesville, FL*
PD: Jeri Banta

APD/MD: Afan Fox

No Addss

WSNX/Grand Rapids, MI*

GREEN DAY
WKZL/Greensburu NC*

ShOOP DOGB 1PHARRELL
JAY-Z & LINKIN PARK
INDSAY LOHAN

WERDIGreenvIIIe NC*
PD: T uny

APOMD: yvmod Mann
GWEN STEFAM YV

WRHTIGreeanIe NC*

APDMD make uvson
+ DIANA DEGARMO
LINDSAY LOAN

KEANE
SKYE SWEETNAM

WFBC/Greenville, SC*
: Nikdi Nite

APDMD: Kabe
4 LENNY KRAVITZ
1 DEsnws CHILD
SIMPSON

WWMD/Hagerstown
PD: Chris Camichael
MD: Jett Daniels

20 GREEN DAY

15 KELLY CLARKSON

12 SHOOP DOGG IPHARRELL

WHKF/Hamsburg PA*
IJ Jemry Kidd

WKSS/Hamurd cr*

MD .In Ja Bmoks
GOO GOG 00LLS

KRBE/Houston, TX*
PD: Tracy Austin
MD Leslie Whitlle

No Adds

WKEEMuntington

PD. Jim Davis

APD/MD: Gary Miller
SNOOP DOTGG {PHARRELL

TYLER HILTON
GWEN STEFANI VEVE

WZYP/HumszIe AL*

MD M “Llsa Elliott
& JESSE MCCARTNEY
T

WNOUIIndlanapohs IN*
PIJ Chris Edqa
3 HZ & LINKIN PARK
2 DESTINY'S CHILD
1 JOHN MAYER
1 EMINEM (DR. DRE & 50 CENT
MARDON §

WYDY/.Iankson Ms*
OM/PD: Johnay
APOMD: um West

EANE

Ki

GREEN DAY

GWEN STEFANI VEVE
DIANA DEGARMO

WAPE/.Iacksan"e FL*
OM/PD: Cal
APDIMD Tnny Mann

WFKS/Jacksonville, FL*
PD: Skap Kelly

4 KELLY CLARKSON
1 ASHLEE SIMPSON

WGI.U/Johnslown PA
PD: Mitch Edwards

APDMD Jonathan Reed

LENNV KRAVITZ
KELLY CLARKSON

KSYN/Joplin, MO

PD: Jason Knigit

APD: Steve Kraus
el

GOO GO DOLLS
50 CENT

KcHzansas Ciy, MO*
OM/PD: Dave

MD: Jacgui
2 JESSE MCCARTNEY

KMXV/Xansas City, MO*
MO: Jamie Cox
DIARA IMISSV ELLIOTT

WWST/Xnoxville, TN*
PD: Rich Balley

5 nNo
4 CIARA tMISSY ELLIOTY
1 EMINEM VDR DRE & 50 CENT
1 MAROON &

WAZY, Yam IN
116 NELLY UTIM MCGRAW
% NORE IHRASKY 8 DAY vAMEE

‘ DESTINVS CHILD
5 KELLV CLARKSON

KSMB/Lafayette, LA*
PD: Bobly Novs:

3 ASHLEE SIMPSON
LUDACRIS

WLANALancaster, PA*
OM: Michael McCoy

PD: JT Bosch

APDMO: Hotly Lave

7 L

5 KELLY CLARKSON
JET

2 JAY-Z & LINKIN PARK
KEANE

WHZZ\Lansing, MI*

OM/PD: Jason Addams

APD: Davd Bryan
KEANE

WI.KT/Lexmmun KY*
PD fes McCain
|ch KEYS
: LS

KFRXAincoln, NE

PO: Ryan Sampson

MO: Adam Michaels
‘600D CHARLOTTE
EMINER

KLAL/LmIe Rock, AR*
andy Cain
Jahnson

MO: Chaﬂolle
14 GREEN DAY
SKYE SWEI
GIWEN STEFAN VEVE
LINDSAY LOHAN

KliS/Los Angeles, CA*
PD: John

APD/MD: Julie Pilat
9 JAY-Z & LINKIN PARK

WDJXA.ouisville, KY*
PD: Shane Collins

TIM MCGRAW

GWEN STEFANI1EVE

WZKFAouisville, KY*

PDMD: Chris Randolph

44 SEETHER AMY LEE
ALICIAKEYS

LLIDACRIS
GWEN STEFANI YEVE

WZEE/Madlsun wi*

ke Fen
PDM
2 cwu uwssv Lot
DIANA DEGARMO

WJYY/Manchester, NH
PD/MD: AJ Dukette
GREEN DAY

GWEN STEFANO EVE

KIFS/Medford, OR

DM: Bill Nielsen

PD/MD: Michael Maon
TIM W RA

GOOD CHAR
DESTINYS. CH(LD
EMINEM

WADA/Melbourne, FL*

PD: Beau Richards

MD: Eric Deniro

6 JESSE MCCARTNEY
LUDACRIS

WHY|Miami, FL*
PD: Rob Roberts
APD: Donnie Michaels
MD: Michael Yo

8 TYLER HLTON

1 CHINGY
G000 CHARLOTTE
GWEN STEFANILEVE
FRANKIE .

WXSS/Milwaukee, WI*
OMPD: Brian Kelly
APDMO:

KDWB/Minneapolis, MN*
PD: Rob Moris

MD: Derek Moran
16 GWEN STEFANI VEVE

WABB/MDbiIe, AL*

PDM
GUERILLA BMCK MARIO WINANS
TYLER HILTON

WYOK/Mobue AL
Ted Striker
APDMD Scolt Adams

KHOP/Modesto, CA*
OM: Richard ey

WHHY/Montgomery, AL

OM: Bill Janes

PO: Stm Smith

MO: La Lapary
etk

WVAQ/Morgantown, WV
Hoppy Kercheval

00D CHARLOTTE
GWEN STEFAN( VEVE

WWXM/Mane Beach, SC
OM: Mark

PD: Steve Wllmms

APD:

: Kosmo
CIARA IMISSY ELLIOTT
KELLY CLARKSON

WRVW/Nashville, TN*
PDMO: Rich Davis
11 JAY-Z & LINKIN PARK
| BESTRYS LD
" T T D 8 50cENT

UVﬂ!IiVNascsal#_ NY*
) ambino
PO. .le

APD: Al Levine

MD: LJ Zabietski

No Adds

WFHN/New Bedford, MA

MD Dmn Dmn
2 KELLY CLARKSON

WKC|/NewlyHaven, cr*

MD: Kex lfins
; EMIN VDH DRE & 50 CENT
2 600D CHARLO'ITE
ALIGIAKEYS.

WGGN/New London, CT
PD: Kevin Palana
MD: G%%a&% Mumm

5 G000 CHARI
ERUNLY T EMTSIDE BOYZ

WEZBMNew Drieans, LA*
OM/PD: Mike Kapian

APD: Chartie

MO: Stevie G

2 W

25
19 KELLY CIARKSON

4 EMINEM
JADAKISS YMARIAH CAREY

WHTZ/New York, NY*
PO: Tom Pnlmn
APD: Sharon
MD: Paui "Cuhby" Bryam
1012
1 LENNY KRAWTZ
GWEN STEFANI VEVE

KBAT/Odessa, TX
DM: John Moesch
PD Lao Caro

10 GWE STEE\NI VEVE

KCRS/Odessa, TX
MD: Nate Rodriguez
70 USHER & ALICIA KEYS
28 RYAN CABRERA

28 AVRIL LAVIGNE

28 SIMPLE PLAN

7 KELLY CLARKSON

7 MARID

KJYOIOkIahoma City, OK*
PO: Mike
MD: J Rod

HANTI
DIANA DEGARMO

WXXL/Orlando, FL*

OM/PD; Adam Cook

APD/MO: Pete De Grast
1 DESTINY'S CHILD

W|I.N/Panama City, FL
OM: Mi
PD; Kellh Alleﬂ
APDMD: G-Man
2 it A
Bihawen

W|DOlPhlladelphla PA*

APDMD Manan Newsome
6 EMINEM
KELLY CLARKSON

KZZP/Phoenix, AZ*
PO: Mark Medina

MD: Chino
13 TN DEGRAW
1 GAME 50 CENT

1 RYAN CABRERA
DESTHY'S CHILD

WKST/Pittsburgh, PA*
PD; Mark Andorsan
APD Mark Allen

!6 DES%‘S CHILD

2 AVRII. LA
2 KELLY CLARKSON

WJBO/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams
LLIDACRIS
SKYE SWEETNAM
DIANA DEGARMO
LINDSAY LOHAN

KKRZ/Portland, OR*

12 JESSE MCCARTNEY
1 JOHN MAYER
KEANE

ASHANT!
GOOD CHARLOTTE

WERZ/Portsmouth, NH*
OM/PD: Mike 0'Ocnnell
APDMO: Kevin Matihews
5 KEANE
1 SKYE SWE
DIANA DEGARMO
LINDSAY LOHAN

WSPK/Poughkeepsie, NY
P;/nl; oughkeeps

APD ‘Sky Walker
MO: Paulie Cnz
CHARLO

Goon
GWEN STEFANI VEVE

WPRO/Providence, RI*
0MPO: Tuny Bristol

APD, v?
" S0P DOGR IPHARRELL
KEANE

KBEA/uad Cities, IA*
OM: Darren Pitra
PD: Jeff James
MD: Steve Fuller
'3 GWEN STEFANI VEVE
600D CHARLOTTE

WHTS/Quad Cities, |A*
PD: Tony Waitekus
MD: Joey Tack
3 CHINGY
TiM MCGRAW

WDCG/Hathh NC*

MARI)
ASHLEE SIMPSON

WRVQRichmond, VA*
PD: Wayne Cay
APD: Darren Sione
MD: Jonathan Reed
2 CIARA IMISSY ELLIOTT
KV AM

GWEN STEFANI VEVE

ALIGIA KEYS

JARULE YR KELLY & ASHANTI

W.IJS/Roanoke VA*
P!) mo
DU\NA IIGARMO

WXLK/Roanoke, VA*
PO: Kevin Scot

APD: Danny Meyers
MD: Bob Patrick
KEANE
ASHLEE SIMPSON

WKGS/Rochester, NY*
PO: Erick Anderson
MO: Nick DiTucci

39 USHER
1 LENNY KRAVITZ

WPXY/Rnchesler NY*
PD: Mike Dange
APD: Camn
MD:J.B.
KEANE
ASHLEE SIMPSON
SKYE SWEETNAM
DIANA DEGARMO

WZ0K/Rockiord, IL
PD: Dave Johnson

MD: Jenna West
17 MICKELBACK
4 SINPLE PLAN
14 MAROON 5

JESSE MCCARTNEY

KONO/Sacramento, CA*
PO: Steve Weed

1 JOHN MAYER

WIOG/Saginaw, MI*
PO: Brem Carey

MO: Eric Chase
GREEN DAY
LUBACRIS

DIANA DEGARMO

KUDD/SaIl Lalte Clty ur
OMPD: Bria

GREEN DAY

KZHT/Sall Lake City, UT*
PD: Jetl McCariney
MO: Kramer

SKYE SWEETNAM

CINDSAY LOHAN

KELZ/San Antonio, TX*
1, e

KXXM/San Amonio, ™"
ELLIOTT
EMINEM VOR. DRE & 50 CENT

KHTS/San Diego, CA*
PD: Dumuh!m

KSI.Y/San I.uis Obispo, CA

MZMIII
STEFANHIEVE

WAEV/Savannah, GA
OM: 8rad Kelty
: Chris Alan
APD: Russ Francis
KEANE
GUERILLA BLACK IMARID WINANS
REEN DAY
CIARA tMISSY ELLIOTT
DIANA DEGARMO

WZAT/Savannah, GA
PD: Brml Rickman

GOO 60O DOLLS

KBKS/Seattle, WA*

OM/PD: Mike Presion

APOMD: Marcus D.
bEsz KRAVITZ

KRUF/Shreveport, LA*
PD: Erin Bristol
MO: Evan Harl

SKYE SWEETNAM

GWEN STEFAN! VEVE

WNDVISOulh Bend IN
PD: Casey Da

APD: Bernie Mack

MD: Otis

GOOD CHARLOTTE
LIL JON & EASTSIDE 8OYZ

KZZUISpokane WA'

MD: ma an

SWFETNAM
DWIA DEGARMO

KDMGISpnngﬁeld MO

LUDACE
LIL' JON & EASTSIDE BOYZ..
USHER

WNTQ/Syracuse, NY*
DWPD Tom Mitchell
MO: Jimmy Ofsen

1 kSHLEE SIMPSON

DIANA DEGARMO

WWHTIScﬂacuse, NY*
PD: Butch Charles
MO: Jeft Wise
GAVIN DEGRAW
HOOBASTANK

WFLZ/Tampa, FL*

OM/PD; Jefl
chgsmmv L

WMGVTerre Haute, IN

MO: MatlLuecking

3% SNOOP DOGG HPHARRELL
3 TYLERHILTON

3 KEANE
WVKS/Toledo, OH*
OM/PD: Bill Michaels

: rews
2 LIL" JON & EASTSIDE BOYZ

WKHQ/Traverse City, Mi
PD: Mark Elliott
MD: Like Spencer

MARIO

GREEN DAY
DESTINYS GHILD

WPST/Trenlon N
OM/PO: Dave McKay
APDMD: CI'rBPumm
KEANE
ASHLEE eSO
SWEETNAM

KRQQ/Tucson, AZ*
OM: Tim Richars

PDMD: Ken Carr
6 CIARA IMISSY ELLIOTT
2 JOHNMAYER ¢
1 HOOBASTANK

KHTT/TuIsa oKk*
OM/PD: Tod Tucker
APD: Matt "The Brati” Derrick

MD:
5 LIL Wavt E
3 TIM MGGRAW
GREEN DAY

DIANA DEGARMC

KIZS/Tuisa, OK*
PD: Chase

1 JOHN MAVER
MICIA
ASHLI
EMINEM (/I:ﬂ DF(E & 50 CENT
JAY-Z & LINKIN PARY
GWEN STEFANI ﬁEVE
LINDSAY LOHAN

WWKZ/TupeIu, MS
MD Mam Allen

KISX/Tyler, TX

OM: Dave Asherafl

PDMD: Thompson
AUCIA KEYS

500D CHARLOTTE

WSKS/Utica, NY
DM/PD: Stew Schantz
APD: Shaun Andrews
1 FRICKIN A
GWEN STEFAN] VEVE

£

JADAKISS ¥MARIAK CAREY
GUERILLA BLACK YMARIQ WINANS
GREEN DAY

WI.DI/W Palm Beach, FL*
OM: Dave Denver
PD: Chris Maring
MD: Dave V:
1 KELLY CLARKSON
LiL JON & EASTSIDE BOYZ

KWTX/Waco, TX
PD: Darren Taylor

APD/MD: John Dakes
CHINGY

GREEN DAY
CIARAIMISSY ELLIOTT
TYLER HILTON

W|HT/Wash|ng10n nc*
firey Wyalt

MD Alh Oee
18 JESSE MCCARTNEY
8 RYAN CABRERA

WIFC/Wausau, Wl
PD: John

APD: Jammin' Joe Malone
MD: Bel

3t RYAN CABRERA
15 KELLY CLARKSON
15 MAROON 5

WBHT/Wilkes Barre, PA*
PD: Mark McKay
APDMD: AJ.
4 KELLY CLARKSON
GWEN STEFAN( VEVE

WKRZ/Wilkes Batre, PA*
OM: Jim Rising
PD: Tias Schuser
APOMD: Kelty K.
KEANE

WSTW/WiImingtun, DE*

APDMD M R
2 JAY-Z & LINKIN PARK
SKYE SWEETNAM

KFFM/Yakima, WA
ris

OM: Ron Hal
PO/MD: Steve Rocha
29 JESSE MCCARTNEY
28 MARIO

WYCR/ork, PA*
PI: Bavy Crockett
MD: Sally Vicious

1 GREEN DAY

1 SKYE SWEETHAM

WAKZ/Youngstnwn OH*
OM: Dan Rivers

POMU: Jerry Mac

15 SOCEAT

USHES
LIL JON & EASTSIDE 80YZ

WHOT/Youngstown, OH*
PD: Jahn Trow

MD: Lisa Reynolds
2 JESSE MCCARTNEY

‘POWEREDLNE

MEDIABASE

*Monitored Reporters
179 Total Reporters

120 Total Monitored

59 Total Indicator

Did Not Report, Playlist Frozen (4):

KZli/Lubbock, TX

WHTF/Tallahassee, FL
WKFR/Kalamazoo, Ml

WMGB/Macon, GA
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DONTAY THOMPSON

R&R December 10, 2004

dthompson@rad:oandrecords com

Zomba Tops
Rhythmic In 2004

Universal and IDJMG shine as well

Al

W hen Arista Records dissolved and most of its art-
ists became part of the Zomba Label Group, who
would have thought Zomba would have a year like this?
Figuring prominently in ZLG’s 2004 domination were
marquee artists who released albums this year, coupled
with releases from some promising newcomers.

The main reason ZLG has the
largest chart share at CHR/Rhyth-
mic this year is its fine promotion
team, headed by Sr. VP/CHR Pro-
motion Joe Riccitelli and VP/
Rhythm & Crossover Promotions
Rick “Sacadeez” Sackheim (shout-
outs to John Strazza, Pop dude at
ZLG, and Shawn “Pecas” Costner,
the Urban dude).

OK, maybe it's extreme to say
that’s the main reason, but those
guys did play a big part in the pro-
cess. Let’s be more realistic now:
One of the main reasons ZLG had
so much success at Rhythmic in "04
was a guy by the.name of Usher.
Just about everybody and their
momma ran out and bought Con-
fessions right when it came out. The
record sold over 1 million copies in
its first week and is still selling to
this day.

Taking the No. 2 chart-share spot
at Rhythmic this year are our good
buddies at Universal Records, and
not very far behind them, in the No.
3 position, are the folks at IDJMG.

Heavy Hitters

When Usher dropped Confessions,
Rhythmic programmers had a field
day. They played numerous tracks
off the album, which is why the
crooner had three top 10 singles in
'04. “Yeah” was Usher’s biggest
record of the year, taking the No. 1
spot at Rhythmic and staying there
for an amazing 10 weeks.

Then there were such joints as
“Burn,” which places at No. 7 on the
year-end Rhythmic chart; “Confes-
sions, Part 2,” which isat No.9; and
“My Boo,” whichsits at No. 18. Ush-
er not only had four different
records hit No. 1, he is also the most-
played artist a the format. With a
total of 449,007 plays at Rhythmic,
the megastar doubles the results of
Chingy, who is in second place with
212,666 plays.

ZLG continued to dominate the

Rhythmic format this year with
newcomer J-Kwon, who had every-
one in the club getting “Tipsy.” The
song grabs the No. 2 position on the
year-end chart. ]-Kwon is followed
by another ZLG artist, Petey Pablo,
who takes No. 3 with his smash
“Freek-a-Leek.”

But hold on — things don’t stop
there for the good folks at ZLG. They
also nab the No. 4 position with Ci-
ara’s “Goodies.” And even though
Ciara’s latest single, “1, 2 Step,” is
still building at the format, it makes
the year-end top 100 at No. 88.

ZLG’s OutKast also had a stellar
year. “The Way You Move” takes the
No. 24 spot on the year-end chart,
“Hey Ya” does its thing at No. 29,
and “Roses” is at No. 46. Other ZLG
talent appearing in the top 100 are
Nick Cannon, Youngbloodz, Eamon
and Kelis.

Universal Appeal

ZLG would have achieved the
amazing feat of owning the top five
most-played records of the year if it
weren't for Juvenile’s “Slow Mo-
tion” at No. 5. This is part of the rea-
son Universal has the second-high-
est chart share at CHR/Rhythmic in
'04. Val DeLong, Gary Marella, War-

CHR/RHYTHMIC

ren Gesin and Chuck Field contin-
ued to grind it out this year with a
slew of releases.

In addition to its success with Ju-
venile, Universal scored with a track
that had everyone doing the Rock-
away, Terror Squad’s banger “Lean
Back.” The song peaked at No. 1 on
the Rhythmic chart, staying there for
five consecutive weeks, and it takes
the No. 6 position in the year-end
top 100. Universal scores again with
Mario Winans’ “I Don’t Wanna
Know,” another No. 1 single at
Rhythmic, which is No. 8 in the top
100.

Akon also shines for Universal,
adding to its label share with his hit
“Locked Up,” which takes the No.
21 position on the year-end chart.
Nina Sky fared well with their de-
but, “Move Your Body,” which is
No. 22 on the chart, and Nelly con-
tinued to make an impact in 2004
with “My Place” (No. 25) and “Over
and Over” (No. 61). Baby Bash,
Murphy Lee, Play-N-Skillz, Mase
and JoJo were other Universal art-
ists who had songs that made the
year-end top 100 this year.

IDJMGee!

Marthe Reynolds and Noah Sheer
at IDJMG helped the imprint take
third place in label share at Rhyth-
mic in 2004. With Kanye West lead-
ing the way as the fifth-most-played
artist at the format, with 164,025
spins, and releases from veterans
Jay-Z, LL Cool ] and Ludacris, ID-
JMG remains one of the most con-
sistent labels at the format.

2004 was a busy year for West,
who lent his production skills to oth-
er artists who made the year-end
chart in addition to putting singles
of his own in the year-end top 100.
The “retired” Jay-Z has three records
in the top 100: “Dirt off Your Shoul-
ders” (No. 15), “99 Problems”(No.
80) and “Change Clothes” (No. 97).

Ludacris represents DTP by get-
ting a couple of songs in the year-
end top 100: “Splash Waterfalls”
takes the No. 27 position, and al-
though “Stand Up” was released
toward the end of last year, it still
manages to grab No. 34. “Stand Up”
also made it to No. 1 on the weekly
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CHR/RHYTHMIG LABEL SHARE

\Zomba Label Group 22.9%

|Un|versal 15.8%|

[Island Def Jam Music Group 13.0%]

| Atlantic 8.8%| .

Bt o

[Interscope 7.6%|

|COIumb|a 7. 3%]

|Cap|tol 6.0%

|RCA Music Group 5. 5%]

“ | Geffen 1 6% |

chart and maintained that position
for two consecutive weeks.

Christina Milian adds to ID]MG's
label share by taking No. 26 on the
year-end chart. Others who help out
are LL Cool ] with his banger “Head-
sprung” (No. 41), N.O.R.E. with
“OyeMi Canto” (No. 58) and Ja Rule
with “Wonderful” (No. 89).

The Rest Of The Best

Atlantic Records looked solid this
year, taking fourth place in label
share with releases from Twista, Trick
Daddy and Fabolous. Headed by
VP/Rhythmic & Pop Promotions
John McMahon, the company saw
much success with Twista, who is at
No. 72 on the year-end chart with “So
Sexy.” The Chicago native is also one
of the most-played artists at the for-
mat this year, placing third with
212,345 plays.

Other Atlantic artists making the
year-end top 100 are Kevin Lyttle
with “Turn Me On” (No. 28), Sean
Paul with “I'm Still in Love With
You” (No. 49), Trick Daddy with
“Let’s Go” (No. 48) and T.I. with
“Rubber Band Man” (No. 67).

Capitol Records artist Chingy
had a solid 2004, which added to
the label’s success at CHR/Rhyth-
mic. (What's up, Tony Monte and
Glen Aure?) As mentioned earlier,
the young superstar is the second
most-played artist at the format this
year. Leading the way for Chingy
is “One Call Away,” which takes
the No. 12 position on the year-end
chart. “Balla Baby” takes No. 66,
and, although they were released
late in 2003, both “Right Thurr” and
“Holidae Inn” managed to make it
into the top 100.

Capitol also had a smash in Hous-
ton’s debut single, “I Like That,”
which is No. 16 on the year-end
chart. [ swear, every time I hear that
song | think of McDonald's. Veter-
an rappers Westside Connection
also represent Capitol in the top 100,
taking the No. 56 spot with “Gang-
sta Nation.” ’

Other year-end notables include
indie label TVT, which had Joey
Carvello busting his ass to get air-
play on artists such as Ying Yang
Twins, Pitbull and Lil Jon & The
Eastside Boyz.

Ying Yang Twins score as one of
the most-played artists at Rhythmic
this year, with a total of 162,890
spins. Although we didn't always
understand what the hell they were
saying, their songs, such as “Salt
Shaker” (No. 11 in the year-end top
100} and “What Happening” (No
33), were huge records at the format.
Joey, you can now take a vacation
and leave all the stress for Danny
Cee.

Nino Cuccinello and Brian “Killa
Bee” Gray at Interscope/Geffen/
A&M score with hits in the year-end
top 100 from artists Lloyd Banks,
whose “On Fire” sits at No. 30; D12,
with “My Band” at No. 38; G Unit,
with “Wanna Get to Know You” at
No. 51; Snoop Dogg, whose “Drop
It Like It's Hot” takes No. 43; and
Jadakiss, with “Why" at No. 64. 2Pac
and Young Buck are other Inter-
scope/Geffen/A&M artists who
have singles in the top 100.

Michael Williams at ] Records had
hits from Alicia Keys, Ruben Stud-
dard, Cassidy and Monica. Keys
leads the way for ] with “If I Ain’t
Got You” (No. 19) and “You Don't
Know My Name” (No. 63).

Lastly, Andrea “Andreez” Kline
at Virgin has Amanda Perez’s “1
Pray” at No. 73 and Beenie Man's
“Dude” at No. 91 in the year-end top
100.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Call me at 201-459-0750

or e-mail:
dthompson@radioandrecords.com
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26 CHRISTINA MILIAN Dip It Low (/sland/{iDJMG) 57  BEYONCE’ f/]SEAN PAUL Baby Boy (Columbia)
27  LUDACRIS Splash Waterfalls [Def Jam South/IDJMG) 58 N.O.R.E.f/N. SKY & DADDY... Oye Mi... (Roc-A-Fella/iDJMG)
28  KEVIN LYTTLE Turn Me On [Atlantic/ 59 M. LEE f|J. DUPRI Wat Da Hook Gon Be (Fo’ Reel/Universal)
29  OUTKAST Hey Ya! {Laface/Zomba Label Group) 60 DESTINY’S CHILD Lose My Breath (Columbia)
30 LLOYD BANKS On Fire finterscope) 61  NELLY f[T. MCGRAW Over... (Derrty/Fo’ Reel/CurlyUniversal)
31 YOUNGBLOGDZ... Damn! (So So Def/Zomba Label Group) 62  PLAY-N-SKILLZ Freaks (Universal)
32 K.WEST {/S. JOHNSON All Falls Down (Roc-A-fella/iDJMG) | 63  ALICIA KEYS You Don’t Know My Name (/RMG)
33 YING YANG TWINS Whats Happnin! (TVT) 64  JADAKISS f/A. HAMILTON Why (Ruff Ryders/interscope)
34 LUDACRIS f[SHAWNNA Stand Up (Def Jam South/IDJMG) 65 EMINEM Just Lose it (Shady/Aftermath/interscope)
r 1| 66 CHINGY Balla Baby (DTP/Capitol)
67  T.1 Rubber Band Man (Grand Hustle/Atlantic)
68 T.I. Let's Get Away (Grand Hustle/Atlantic)
69  A.KEYS fiTONY, TONI, TONE & J. PAUL Diary (/RMG)
70 FABOLOUS Breathe (Atlantic/
71 TOO SHORT... Shake... (Short/Jive/Zomba Label Group)
72 TWISTA f[R. KELLY So Sexy (Atlantic)
73 AMANDA PEREZ | Pray (Powerhowse/Virgin)
1 USHER f/LUDACRIS... Yeah (LaFace/Zomba Label Group) 74 MONICA U Should've Known Better (/AMG)
A S U IR A L A L ) 75 2PAC fINOTORIOUS B.LG. Runnin'... (Amaru/interscope)
3 PETEY PABLO Freek-A-Leek (Jive/Zomba Label Group) 76 LIL SCRAPPY No Problem (BME/Reprise)
4 . CIARA fIPETEY PABLO Goodies /aFace/Zomba Label Group) \ : y 77 J-KWON You & Me (So So Def/Zomba Label Group)
5  JUVENILE Slow Motion (Cash Money/Universal) 78 YOUNG BUCK Let Me In finterscape)
6 TERROR SQUAD Lean Back (Universal) “ 79 MASE Breathe, Stretch, Shake (Bad Boy/Universal)
7 USHER Burn (Laface/Zomba Label Group)
8  M.WINANS f/ENYA & P.DIDDY i Don't... Bad Boy/Universay | 39 PITBULLHILIL’ JON Culo (7V7)
9  USHER Confessions Part 2 {LaFace/Zomba Label Group) 36 LIL" FLIP Game Over (Sucka Free/ oud/Columbia)
10 LI’ FLIP Sunshine (Sucka Free/L oud/Columbia) 37 KELIS Milkshake (Star Trak/Zomba Label Group)
11 YING YANG TWINS fLIL’ JON... Sait Shaker (7V7) 38 DIZHEMINEM My Band (Shady/lnterscope) !
12 CHINGY One Call Away (DTP/Capital) 39 LLOYD fiASHANT! Southside (Murder inc./Def Jam/IDJMG) |

40 NICK CANNGN Gigolo {Jive/Zomba Label Group)

41 LL COOL J Headsprung (Def Jam/IDJMG)

42  KANYE WEST Jesus Walks (Roc-A-Fella/lDJMG)

43 SNOOP DOGG f/PHARRELL Drop It... (Doggystyle/Geffen)
44 BABY BASH Suga Suga (Universal)

45 KANYE WEST Through The Wire (Roc-A-Fella//DJMG)

46  OUTKAST Roses (Laface/Zomba Label Group)

47  CHINGY f/S. DOGG & LUDACRIS Holidae In (OTP/Capitol)
48  TRICK DADDY Let's Go (Slip-N-Slide/Atlantic)

49  SEAN PAUL I'm Still In Love With You (VP/Atlantic)

50 EAMON F**k It... (Jive/Zomba Label Group)

"

51 G UNIT flJOE Wanna Get To Know You finterscape) 80  JAY-Z 99 Problems (Roc-A-Fella/iDJIMG)
52  CHINGY Right Thurr (OTP/Capitol) 81 G UNIT Stunt 101 finterscope)
53  BEYONCE' Me, Myself And | (Columbia) 82  JOJO Leave (Get Out} (BlackGround/Universal)
54  JAGGED EDGE Walked Outta Heaven (Columbia/ 83 RUBEN STUDDARD Sorry 2004 (J/RMG/
13 TWISTAf/K. WEST & J. FOXX Slow Jamz (Atlantic) 55  NB RIDAZ f/GEMINI So Fly (Upstairs) 84 AVANT Read Your Mind (Geffen

14 TWISTA Overnight Celebrity (Adiantic/ 56 WESTSIDE CONNECTION Gangsta Nations (Capita) 85 YOUNG GUNZ Can't Stop, Won't Stop (Def Jam/I0JMG)
15 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/iDJMG) 86 D12 How Come (Shady/nterscope)

16 HOUSTON f/CHINGY & NATE DOGG I Like That (Capitol) 87  CASSIDY fIMASHONDA Get No Better (J/AMG)
WAL LTI ) 88  CIARA fIM. ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
18  USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 89 JA RULE f[R. KELLY... Wonderful (Murder inc./0JMG)

19  ALICIA KEYS If I Ain't Got You (J/AMG) 90 LL COOL J Hush Def Jam/IDJMG)

AR AL G0 91 BEENIE MAN fIMS. THING Dude (Virgin)

21 AKON f/STYLES P. Locked Up (SRC/Universal) 92 MASE Welcome Back (Bad Boy/Universal)

22 NINA SKY Move Ya Body (Next Plateau/Universal) 93 BABY BASH Shorty Doowop /Universal

23 LIL"JON & THE EASTSIDE BOYZ Get Low (TVT) 94 MARIO Let Me Love You (/RMG)

24 OUTKAST The Way You Move (LaFace/Zomba Label Group) 95  BRITNEY SPEARS Toxic (ive/Zomba Label Group)

25  NELLY My Place (Derrty/Fo’ ReelfUniversal) 96  RYAN DUARTE You Universal

97  JAY-Z Change Clothes (Roc-A-Fella/lDJMG)

98  JUVENILE f/MANNIE FRESH In My... Cash Money/Universal)

93  R.KELLY Step In The Name Of Love (ive/Zomba Label Group)
100  JUVENILE f/WACKQ & SKIP Nolia Clap (Rap-A-Lot/Asylum)

R&R year-end charts are based the total number of plays received by

each artist, title and fabel for the issues dated December 5, 2003
' through December 3, 2004. Monitored data provided by

A% Mediabase 24/7, a division of Premiere Radio

g Networks, Inc.

© 2004 Radio & Records Inc.
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Weeks Year-
Peak Peak On End
Position  Date Chart Rank
— _
MURPHY LEE f/JERMAINE DUPRI Wat Da Haok Gon Be (Fo’ ReelUniversal) ............... T 12112 6 59
LIL* FLIP Game Over (Sucka Free/Loud/Columbia) 8 05/07 20 36
LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) @ 0813 25 10
LIL' JON & THE EASTSIDE BOYZ Get Low (7V7/ .1 1205 7 23
LIL' JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon' Da /TVT)................ 15 12/03 8 116
LIL' JON & THE EASTSIDE BOYZ f/USHER & LUDACRIS Lovers & Friends /7V7) .... 11 12/03 3 169
LL COOL J Headsprung (Def Jam/IDJMG) 5 0917 20 4
LL COOL J HUSh (DEf SAMYIDIME) .c....covococevvecsresevrsecsrissssssssssmssssssessinns 13 10129 12 80
LLOYD H/ASHANTI Southside (Murder Inc./Def Jam/IDJMG) 8 0813 20 39
LUDACRIS Splash Waterfalls (Def Jam South/iDJMG) .... 4 0319 20 27
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/iDIMG) ..........ovocoreeercrrrec @2 1205 8 34
KEVIN LYTTLE Turn Me On (Atlantic/ 7 0820 24 28
MARIO Let Me Love You (/AMG) oo 312103 6 94
Wesk y MASE Breathe, Stretch, Shake (Bad Boy/Universal) 15 09/24 16 79
eeKS ear-
Peak  Peak  On End CHRISTINA MILIAN Dip It Low fis/and//DJMG) 6 0903 32 26
Position  Date Chart Rank
A N
AKON fISTYLES P. Locked Up (SRL/UBVEISA .......ovrreeormsevermsrmrinveviresonrsesssirsessivrsssreses 4 10/08 32 A N.O.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fella/iDIMG) ................ 8 10/22 16 58
B _ NELLY My Place (Derrty/Fo’ Reel/Universal 3 M 0 %
BABY BASH Suga Suga (Uiersal.............. 11 1205 . m NELLY /TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) .3 105 10 61
LLOYD BANKS O Fire finterscope/ e 3 0708 20 30 WL SR L Tt I E e g U e
BEYONCE' Me, Myself And | (Columbial 7 0213 16 53 9
BEYONCE' Naughty Girl (Columbia) 2 0514 20 17
BEYONCE' f/SEAN PAUL Baby Boy (Columbia) 11 12/05 4 57 QUTKAST Hey Ya! (Laface/Zomba Label Group) 2 1219 12 29
g QUTKAST Roses (LaFace/Zomba Label Group) 7 0618 20 46
OUTKAST The Way You Mave (LaFace/Zomba Label Group) ............................ 3 12005 13 24
NICK CANNON Gigolo (Ji&/Z0mba Label GIOUP) .........ovvocevevescorvevrrsserveerssrsssressrsnss 7 013 15 40
CASSIDY f/R. KELLY Hotel (/AMG) 5 0206 19 20 P
CHINGY Balla Baby (O7P/Capitol)... 10 1Mz 14 66 .
CHINGY One Call Away (D7 Capital ... 3 5 28 12 PETEY PABLO Freek-A-Leek (Jive/Zomba Label Group) 3 0604 33 3
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (OTP/CHpitl) ... o 2 1205 6 47 SEANPAUL Fm StiIn Love With You (VF/Alantic) 3 0430 2 49
CIARA fIMISSY ELLIOTT 1, 2 Step (L6F20/Z0mba LaBel GrOUD) ..o 5 12003 9 88 LU T T I e G Rt W LTS A )
CIARA fIPETEY PABLO Goodies /aFace/Zomba Label Group) ...................coon....... @3 o924 26 4 GILL DGR LT 2706 9 0625 21 3
LB e 2 ) UL Pl ) SNOCP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geffen ............... Q@ 1 13 43
D12 fIEMINEM My Band (Shady/interscope) 4 0430 20 38
DESTINY'S CHILD Lose My Breath (Columbia) 4 12 12 60 - l-
T.L Let's Get Away (Grand Hustle/Atlantic) 15  09/10 20 68
EAMON F**k It { Dan't Want You Back) (/ive/Zomba Label Group) ............e.oeevveeueenn. 9  03/05 18 50 TERROR SQUAD Lean Back (Universal) ......... Q5 0820 25 6
EMINEM Just Lose 1t (Shady/Aftermath/Interscope) 4 10228 10 65 TRICK DADDY Let's GO (SHp-N-SHIG/AUBDIC) .......vv.ovvmrcrrrivrsvrsrssrsssrssssrsmssimsssesiessssos 5 112 14 a8
!= 2PAC fINOTORIOUS B.L.G. Runnin’ (Dying To Live) (Amaru/interscope) ........................ 10 12/19 12 75
' i i 1
FABOLOUS Breathe Atlantic/ 9 12103 13 70 TWISTA Overnight Celebrity (At/antic/ 2 06/04 22 4
!-. TWISTA fIKANYE WEST & JAMIE FOXX Slow Jamz (AH3NLE) .......vveorcveverene. @65 o0y 19 13
G UNIT STURE 101 0EISCOPE) ..ccovcooreororeroos s sreesssarrsrerssssseesssssessesersresecssricrcon 9 1205 1 81 -
G UNIT f/JOE Wanna Get To Know You /interscape) 9 04402 20 51 USHER Burn (LaFace/Zomba Label Group) QG o514 2 7
--.-—.- USHER Confessions Part 2 (LaFace/Zomba Label Group) ................cveoneevvversvernnrecs @ 3 o618 24 9
HOUSTON fICHINGY & NATE DOGG ! Like That (Capital) 5 0716 20 16 USHER & ALICIA KEYS My Boo /L aface/Zomba Label Group) .............oo.corvcc... @5 1015 15 18
d USHER fILUDACRIS & LIL' JON Yeah (LaFace/Zomba Label Group ................... @ uon o227 3 1
J-KWON Tipsy (So So Def/Zomba Label Group) . 2 03105 24 2 ‘_..A_!
J-KWON You & Me (S So Det/Zomba Label Group). 13 0917 15 77
KANYE WEST Jesus Walks (Roc-A-Fella/IDJMG) ... 12 07109 20 42
JA RULE fIR. KELLY & ASHANTI Wonderful (Murder IcIDIMG) ....ov.cveeoreeccreeecans 7 12/03 9 89
KANYE WEST Through The Wire (Roc-A-Fella/{DJMG) 9 0220 19 45
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/Interscope) ..c.uerevecriere 10 0924 20 64
i KANYE WEST f/SYLEENA JOHNSON All Falls Down (Roc-A-Fella/IDIMG) .................. 8 0514 20 32
JAGGED EDGE Walked Outta Heaven (Columbia) 5 01/09 10 54 ]
WESTSIDE CONNECTION Gangsta Nations (Capitol) 8 0130 14 56
JAY-Z 99 Prablems (Roc-A-Fella/IDJME) 12 0625 15 80 ]
MARIO WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universal.... € (1} 05/07 24 8
JAY-Z Change Clothes (Roc-A-Fella/IDJMG) 1M 1212 9 97
JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG) 5 0402 21 15 Y
JUVENILE Siow Mation (Cash Money/Universall Q@ 5B o709 28 5
K YING YANG TWINS Whats Happnin! /TVT/ 7 0716 20 33
YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Salt Shaker (TV7)................ 3 01130 2 1
KELIS Milkshake /Sta/ Trak/Zomba labE/G/ﬂllp/ 1" 37 YOUNG BUCK Let Me In //Ile/SL'UpE/ 14 03’27 15 78
LU BB DL L A S L LR YOUNGBLOODZ fILIL’ JON Darnn! (S0 S0 Def/Zomba Label GOUP) ... 4 1205 9 3

23 18
15 63

ALICIA KEYS If | Ain‘t Got You A/AMG/
ALICIA KEYS You Don't Know My Name (/RMG) .
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MEDIABASE

" CHRIRHYTHMIC TOP 50

"o December 10, 2004

W W ARTIST TITLE LABELS) ke PLATS AJ%?‘L& T ™ Most Added®
1 o SNOOP DOGG f/PHARRELL Drop it Like It's Hot [Doggystyle/Geffen) 6895 +151 836035 14 81/2 www.rradds.com
3 e MARIO Let Me Love You (/RMG) 5892 +655 614303 7 83N ARTIST TITLE LABEL(S) ADDS
5 0 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 5166 +623 561416 10 81)2 NINA SKY Tumin’ Me On (Next Plateaw/Universal) 33
4 4 NELLY f|TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 4948 279 416829 1" ann 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/Interscope/ 28
2 5 USHER &ALICIA KEYS My Boo /LaFace/Zomba Label Group) 4884 441 563398 16 81y | GWENSTEFANIHEVE Rich Girl (nterscope) 2
. . JA RULE {FAT JOE & JAOAKISS New York (Murder /nc.//I0JMG) 14
1" o LIL" JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7/7) 4303 +1062 507841 4 30/5 TEAM It's Gettin' Hot (Upstairs/ 1
7 o JA RULE fiR. KELLY & ASHANTI Wonderful (Murder Inc. /IDJMG) aun +269 434433 10 7901 SLY BOOGY f/JAGGED EOGE If U Got Crew {/RMG/ 9
6 8  TRICK DADDY Let's Go (Shp-N-Shide/Atlantic) 3481 -456 360173 15 73N TRICK OAOOY Sugar {Gimme Some) (Slip-N-Shde/Atiantic/ 8
10 9 N.ORE fININA SKY & DADDY YANKEE Oye Mi Canto (oc-A-Fella/IDJMG) 3179 89 338519 17 670 | I Bring EmOut (Grand Hustle/Atantic) y
. GETO BOYS Yes Yes Y'all (Rap-A-Lot) 7
8 10 DESTINY'S CHILD Lose My Breath (Columbia) 2876 -497 337696 13 FEN
12 11 CHINGY BallaBaby (0TF/Capitol) 2854 -358 199032 15 6711
9 12 FABOLOUS Breathe (At/antic/) 2686 -640 299242 14 FEN
23 @ DESTINY'S CHILD Soldier /Columbia/ 2637 +716 335196 4 75/5
16 @ LUDACRIS Get Back (Def Jam South/iDJMG) 2507 +266 227414 7 8312
13 15 CIARA fIPETEY PABLO Goodies (LaFace/Zomba Label Group) 2470 -251 239023 27 82/1 Most
15 @ UL JON & THEEASTSIDE BOYZILIL SCRAPPY WhatUGon' Do 77/ 2408  +83 243580 8 812 | fmcreased Plays
21 m GAME /50 CENT How We Do /Aftermath/G-Unit/Interscape) 2340 +338 310476 6 674 SOl
14 18  TERRORSQUAD Lean Back {Universal 2328 224 207503 26 8O/% | apmst e caseL i
17 @ ASHANTI Only U (Murder Inc./IDJMG) 2320 +140 238662 7 743 LIL’ JON & THE EASTSIOE.. flUSHER... Lovers & Friends /7¥7) +1062
18 @ EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope) 2129 +33 192546 6 53/2 50 CENT Disco Inferno (G-Unit/Shady/Aftermati/interscope)  +963
19 21 LIL'WAYNE Go DJ (Cash Money/Universal} 1849 201 231500 11 681 DESTINY'S CHILO Soldier (Columbia) +116
38 €@ 50 CENT Disco lnferno (6-Unit/Shady/Aftermathfinterscape) 1761 +963 239171 2 G1j28 m::ff;;:yse‘}:ﬁlgﬁ/{/’;’ﬁ  LfaceZonta Ll Group) ::gg
22 23 YOUNG BUCK Shorty Wanna Ride /Interscope) 1749 -200 170917 12 55/2 GAME 1/50 CENT How We Do (Affermath/G-Unit/interscope)  +338
25 @ LLOYD BANKS Karma fInterscope) 1728 +15% 205193 17 61/2 T.\. Bring ‘Em Out (Grand Hustle/Atiantic) +300
28 @ 1.1 Bring 'Em Out (Grand Hustie/Atiantic) 1413 +300 156044 4 737 | JABULEfR.KELLY & ASHANTI Wonderful Murder inc JUMG)  +263
24 26  EMINEM Just Lose It (Shady/Aftermathiinterscope) 1370 452 108772 11 630 iﬂﬂmiﬁeﬁﬁ%ﬁ ﬁi’gﬁ"é";f;’;:’{%’:‘z S :;gg
26 @ NB RIDAZ Pretty Girl Upstairs/ 1275 +65 103296 12 30/0
27 @ XZIBIT Hey Now (Mean Muggin’} (Columbia) 1201 +21 74561 6 511
29 @ GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/ 1138 +41 62202 6 51/3
32 @ JADAKISS fIMARIAH CAREY U Make Me Wanna (interscope/ 1119 +162 201590 5 43ja
35 €  AKON Ghetto SAC/Universal 1038 -+ 715680 5 518 | New & Active
33 @ ALICIAKEYS Karma (/AMG) 1004 +78 56677 4 6715 ) )
. TEAM It's Gettin' Hot (Upstairs/
30 33 JOHN LEGEND Used To Love You (Columbia) 997 33 105467 12 820 | 1ot plays: 326, Total Stations: 17, Adds: 11
41 @ JA RULE ﬂFAT JOE & JADAK'SS_NGW York (Murder Inc./IDJMG) 934 +233 185904 3 55“ q GWEN STEFANI f/EVE Rich Girl //II(EI.S‘L‘DpE/
39 @ EMINEM Mockingbird (Shady/Aftermath/interscope) 917 +172 94704 3 5/3 Total Plays: 314, Total Stations: 34, Adds: 21
3N 36  LLCOOL J Hush (Def Jam/IDJMG) 858 410 112252 13 48)0 NINA SKY Turnin' Me On (Next Plateau/Universal .
42 €  JAY-Z&LINKIN PARK NumbiEncore (Warer Bros,) 848  +176 63711 3 3gp | ool Plays: 305, Total Stations: 35, Adds: 33 _ ]
44 €D  TORIALAMAZE Don't Cha (Universal) 753 +101 50845 2 41]2 i:::':,EYASD%SUTQ(;;;(%:?:"?T? fxsd/f!ésw”mﬂ |
36 39 J0JO Baby it's You (BlackGround/Universal) 733 -126 53153 13 2411 CAM'RON Girls (Roc-A-Fela/\DIMG) |
47 @ DADDY YANKEE Gasolina /V/ Music/ 726 +199 104668 4 5/2 Total Plays: 287, Total Stations: 23, Adds: 0
49 @ 2PACHNATEDOGG Thugs Get Lonely Too Amaru/nterscape) 707 +249 57638 2 425 LAOY SAW I've Got Your Man (V¥
43 @  RUPEE Tempted To Touch (Atlantic) 653 0 118402 16 370 | 1ot Plays: 285 Total Stations: 20, Adds: 1
40 43 PITBULL DarmitMan (7V7) 615 82 B30T 11 3H1 | Topeonn Tk S gt ey
45 @ ANTHONY HAMILTON Charlene (So So Def/Zomba Label Group) 608 +19 130182 7 33/0 NELLY Flap Your Wings (Derrty/Fo’ ReefUniversal
46 @ CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise) 544 +12 103190 6 16/0 Total Plays: 220, Total Stations: 14, Adds: 0
50 @ NATALIE Going Crazy (Latium) 518 +106 26501 2 134 OUTKAST GhettoMusick (L aFace/Zomba Label Group)
48 @ NIVEAILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 4%  +38 27186 2 a4 | '@l Plavs: 196, Total Stations: 26, Adds: 1
@ TRILLVILLE Some Cut /(BME/Warner Bros.) 437 +73 51146 1 1212 gxa‘}?lgxzoggc{otal Stations: 24, Adds: 4
@ FANTASIA Truthls (/AMG) 354 +86 25438 1 2942
— @ BODYHEADBANGERS f/YOUNGBLOODZ | Smoke, | Drink (Universal 344 +10 5234 g 50 Songs ranked by total plays
86 GHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Station p|av|ists for all R&R reporters
week of 11/28-12/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week www.radioandrecords.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. -

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, inc.

Got Good Record Servige?  fwc=nrusy
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'CHR/RHYTHMIC

o December 10, 2004

\_ RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

('”/bm"m””sm c””’ America’s Best Tes.ting CHR/Rhythmic Songs 12 +
L For The Week Ending 12/10/04
: N Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24  25-34
CIARA f/MISSY ELLIOTT 1, 2 Step (laFace/Zomba Label Group) 428 4.15 86% 8% 445 426 407 .
LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends 7V7) 8.23  —  48% 5% 441 427  3.82 Agrist: Fantasia
MARIO Let Me Love You (/AMG) 422 424 84% 9% 426 427 406 LABEL: J/RMG
NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curt/Universal 412 430 9% 31% 420 AN 3.9 B e
USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 408 443 100% 40% 427 405 377 sn't it amazing that the whole
DESTINY'S CHILD Soldier (Columbial 4.08 - 6% 9% 417 421 365 | country witnessed the birth of a
JA RULE f/R. KELLY & ASHANT! Wonderful (Murder Inc./IDJMG) 399 4.10 85% 17% 4.04 4.01 3.86 star? Earlier this year 20-year-old
DESTINY'S CHILD Lose My Breath {Columbia/ 398 4.03 98% 36% 4.07 3.01 3.88 High Point, NC native Fantasia rose to the top when she be-
J0JO Baby It's You (BlackGround/Universal) 397 4.00 93% 23% 399 404 3.80 came the third person to capture the American Idof crown. As
CIARA f[PETEY PABLO Goodies (LaFace/Zomba Label Group) 396 397 99% 45% 3.90 400 3.82 the year draws to a close, Fantasia hopes that you fill your
TRICK DADDY Let's Go (Sijp-N-Slide/Atlantic/ 396 4.03 9% 25% 4.12 398  3.64 holiday stockings with a copy of her debut album, Free Your-
EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscape/ 396 396 79% 1% 4.01 4.02 3.91 self.
LLOYD BANKS Karma flnterscope/ 393 392 65% 9% 4.08 406 3.58 Although she didn’t write any of the songs on the album,
LUDACRIS Get Back (Def Jam South/IDJMG) 392 388 67% 9% 4.08 391 383 she really didn't need to — a collection of strong covers and
LL COOL J Hush (Def Jam/iDJMG) 389 385 90% 24% 3.96 383 382 the work of producers such as Missy Elliott, The Underdogs,
TERROR SQUAD Lean Back [Universal 386 3.89 98% 48% 3.75 391 3.99 Jermaine Dupri and Harold Lilly helps to truly bring out
ASHANT! Only U (Murder Inc /IDJMG) 386 3.87 2% 12% 4.06 3.94 3.46 Fantasia’s soulful voice.
EMINEM Just Lose It (Shady/Aftermathy/interscope/ 384 383 99% 37% 4.00 376 3.80 “It was amazing,” says Fantasia. “When | heard the songs |
SNOOP DOGG f/PHARRELL Drop It Like it's Hot (Daggystyle/Geffen/ 381 384 98% 3¢ 391 380 388 was getting ready to record, | wanted to ask each of the pro-
FABOLOUS Breathe (At/antic/ 378 378 81% 27% 3.80 382 351 ducers, ‘Have you heard something about me?’ It was like they
'GAME #/50 CENT How We Do (Aftermath/G-Unit/Interscape) 3.78 3.65 57% 9% 378 385 365 knew me, they knew about the situations I've been through in
LIL' JON & THE EASTSIDE BOYZ f/LIL SCRAPPY What U Gon’ Do (7V7) 377 3719 7% 19% 405 382 342 my life — and I've been through a lot!”
CHINGY Balla Baby (Capito) 376 38 91% 23% 399 379 337 This is especially apparentin the song “Baby Mama,” a shout-
N.O.R.E. fININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-fella/i0JMG) 368 366  89%  36% 366 372 350 out to all the single mothers in the world. “What I'm saying as
YOUNG BUCK Shorty Wanna Ride finterscope 367 365 72% 22% 384 361 364 ayoung single mother is that your life is not over because you
LIL WAYNE Go DJ (Cash Money/Universal 358 368 82% 2% 382 370 3.3 have a child,” says Fantasia, who has a daughter, Zion. “If any-
JOHN LEGEND Used To Love You (Columbia) 358 358 51% 13% 330 385 352 thing, having Zion has pushed me to work harder and be a
— —— — , — stronger woman, because | want her to have the best.”
Total sample size is 435 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity , - ,
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs The Soulshock & Karlin-produced “Truth Is” is the latest single
st o 0 iyt sps n ey Sorlcompesonsednrars 121, Porsars e scensd vttt Oipasss ey can et s || rom Free Yourset. T ballad, about st being in o despie
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. the heartbreak, just debuted on the Rhythmic chart at No. 49*.
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1 GERALD LEVERT
CHINGY H/JANET JACKSON

KBCE/AIexandna LA

PD: Denise Thomas
35 LIL' JON & THE EASTSIOE BOYZ YUSHER
&LUDACRIS

KEDG/Alexandria, LA
D : Jay Stevens
MD: Wade Hampion

No Adds

WHTA/Atlanta, GA*
PD: Jerry Smokin B

APD: Dimitrius Slevens
MD: Ramona Debreaux

50 CENT
WVEE/Atlanta, GA"

WFXA/Augusta, GA*
OM/PD: Ron Thomas
30 50 CENT
5 CHINGY 1/JANET JACKSON
TWISTA f/FAITH EVANS

WPRW/Au lgusta, GA*
PO: Tim “Fatiz" Snelt
MD: TuTu

GETO BOYS

TWISTA FAITH

CHINGY //JANET JACKSDN

WERQ/Baitimore, MD*
PO: Victor Stamr
MD: Neke Howse

No Adds

WEMX/Baton Rouge, LA*
PD: J-Tweezy

MD: Kool DJ Supa Mike

27 CHINGY /JANET JACKSON

KTCX/Beaumont, TX*

PO: Doug Hamis

APD/MD: Adrian Scott
CHINGY #/JANET JACKSON

WBUV/Biloxi, MS*
DM: Walter Brown
:D/MD Temence Bibb
lo Adds

WJZD/Biloxi, MS*
PD: Ri

ob Neal
3 TWISTA VFAITH EVANS
2 2PAC V/NATE DOGH
CHINGY f/JANET JACKSDN

p
Reporters

WBOT/Boston, MA*

PO/MD: Lamar (80" Rohl

5 JACAKISS UMARIAH CA

3 GUERILLA BLACK AR WINANS
2 TRILLVILLE

WBLK/Butfaio, NY*
PD/MD: Chris R
11 CHINGY AN

WWWZ/CharIeﬂon, sc*
DM/PD: Terry
MD: Voml Rude

ALAMAZE
JOH LEGEN
CHINGY NJANF[ JACKSON

WPEG/Chariotte*
PD: Terr Avery
MD Denn Cole

lds
JACKSON

WJTT/Chattanooga, TN*

PD: Keith Landecker

MD: MaXLc cmmr

8 GERALD LEV!
CMNGW/JANHJACKSON

WGCH/Chicago, IL*
DM/PD: Elroy Smith
APD/MD: Tiffany Green
12 GAME
1 FABOLOUS
1 TRILLVILLE
SNOOP 00GG
LLOYD BANKS
LUDACRIS
TWISTA /FAITH EVANS

WPWX/Chicago, IL*
PD: Jay Alan

MD: Barbara McDowell
No Adds

WIZF/Cincinnati, OH*
PD: Terri Thomas
MO: Gi

2 50CENT

1 GAME 50 CENT
WENZ/Cleveland, OH"
DM/PD: Kim Johnson

MD: Eddie Bayer
6 SLIMTHUG

WHXT/Columbia, SC*
PD: Chris Connors
APD: Bill Black
MD: Shanik Mincie
9 CHINGY KJANET JACKSON
1 NIVEATAIL' JON & YOUNGBLOODZ

V{AXBT/Cqumbla sc*
0l
PD Bnan Amhony

3 ZPAC I/NATE DOGG
1 CHINGY Y/JANET JACKSON
TWISTA f/FAITH EVANS

WFXE/Cqumbus GA

| Davis
n:hael Soul
13 SLIM

THUG
7 CHINGV I/JANFT JACKSON
3 JOHN

WCKX/Columbus, OH*
PO: Paul Strong
MD: Waman Smans

Williams

GD UDAVID gANNER & BONE CRUSHER

2 AN
1 2PACUNATE O

KKDA/MDailas, TX*
PD/MD %lup Cheatham

8 GUERILLA BLACK #/MARIO WINANS

3 GETO O S
1 NIVEA#LI.' JON & YOUNGBLO0OZ

SLI

TWISTA UFAITH EVANS
CHINGY {2JANET JACKSON
JOHNLEGEND

WDJJ/Detmn( MI*
6 EX»‘;‘E"./S.) CENT

WJLB/Detruit, Mi*

PO: KJ Hnllday

APD/MD: ley

3 CHINGY(JANETJACKSON

W.IJN/Dulﬂan AL
PD/MD Tnny Black

10 ou[&e
WZFX/Fa tteville, NC*
DM: Mac Edwards

PD/MD: Jetirey Anderson
APD: Mike Tech

1 CHINGY 1+JANET JACKSON
WYNN/Fiorence, SC
DM: Matt Scu
PO: Gerald Mc:

MD: Pam Jordan
2 CHINGY!/JANF[ JACKSON

wain

WTMG/Gainesville, FL*
PD/MD: Scott Hinds

APD: Terenc Bmwn
1 GERALD LEVERT

CHINGY VJANET JACKSON

WIKS/Greenville, NC*
PD/MD: B.K. Kirkla nd
CH(NGV R ckson

WJMZjGneenwlle sc*
DM: Tony Fields
APD Karen Blaml

2) 'cmw? ey ELLIOTT
3 DESTINY'S CHILD
2 ASHANTI

WPHHMartford, CT*
PO/MD: Mychai Ma‘?uim
12 GUERILLA BLACK (/MARID WINANS
3 NIVEAYLIL' JON & YOUNGBLOODZ
CHINGY FJANET JACKSON

WEUPMuntsville, AL*
OM: Steve Murry

PO: Big Ant

MD: Ja

WHRPHuntsville, AL*

PD/MO: Phillip David M:
TANGQ ¥D;
SLY BOOGY 1/JAGGED EDGE
CHINGY 1/JANET JACKSON

WJMi/Jackson, MS*
DM/PD: Stan Branson
APD: Alice Marie
No Adds

3 Daniels
TANGO #DAVID BANNER & BONE CRUSHER|

larch
AVI D BANNER & BONE CRUSHER|

Stations and their adds listed alphabetically by market

WRJH/Jackson, MS*

14 SUMTHUG

6 PITRULL

5 TANGO /DAVID BANNER & BONE
CRUSHER

5 TWISTA #FAITHEVANS
3 GETOBOYS

WJBT/JacksonwlIe FL*

KPRS/Kansas City, MO*
DOM: Andre Carson

PD/MD: Myron Fears
3 CHINGY {/JANET JACKSON
KRRQ/Lafayette, LA*
PD/AMD: Kiki Cain
YORIAUGMAZE
CHINGY /JANET JACKSON

KJMH/Lake Charles, LA
DM: Bryan Taylor

POMD: Erik

APD: Gina Cook

No Adds

KZWA/Lake Charles, LA
OM: Antony Bartie

PO: Frank Tra:

MD: Tammy

ousant
15 LIL JON & THE EASTSIDE BOYZ 1/USHER

CRIS
‘0 DESTINY S CHI
5 YUNG WUN '/DAVID BANNER

WQHH/Lansing, MI*
PDMD: Brant Johnson
No Adds

KJMZ/Lawton, OK
OM/PD: Terry Monday
APQ: Tony Tone

No Adds

WBﬁ/Lexmglon KY*
PO/MD: Jay Alexander
CHING l/JANHJACKSON

KIPR/Little Rock, AR*
OM/PD: Joe Booker

% AL DEVAUGHN

11 NICOLE WRAY

10 CHINGY {1JANET JACKSON
9 RUBENSTUDDARD

KKBT/Los Angeles, CA*
MD Tawala Sharp

ICK DADDY
14 GUERILLA BLACK t/MARID WINANS

WGZB/Loulswlle Ky*
rk Gunn
MD Gerald Hamson

WFXM/Macon GA
OM/PD: Ralph Meachum
82 LIL JON® THE EASTSIOE BOYZ L

SCRy
42 BUDYHEADEANGERSWOUNGBLOODZ
42 LLOYD BANKS

42 DESTINY'S CHILD

40 CtARA'/MISSV ELLIOTT

37 LUDAGR

37 NELLV!’[IM MCGRAW

WIBB/Macon, GA
PD/MD: Chris Williams
2 PITBULL

WHRK/Memphis, TN*
PO: Nate Bell

APDMD: Devin Steel

No Adds

XM The cny/Saleuum

WWHV/Norfolk, VA*
PD; Parish Brown

MD: Pezo Coconitz
4 SUMTHUG
3 TANGO YDAVID BANNER & BONE
RUSHER

WEDR/Miami, FL* HI
. - 2 JOHNLEGEND
POMD: Cotric Holtywood 1 GETOBOYS
- KBLR/Omaha, NE*
WMIB/Miami, FL* 4 '
DM: Rob Roberts il it
PO: Dion Summers . .
MD: Coka-Lani Kimbrough WUSL/Philadeiphia, PA*
61 LIL' JON & THE EASTSIOE BOYZVUSHER & PD: Thea Mitchem
Worcels APD: Kashon Powell
§ NSty \:ALr:lzD ?m:s n, PA*
2 DESTINY'SCHILD DM/PD: Gwmm S took

WKKV/MlIwaukee wi*
PD: Doc Love
MD: Bailey Coleman

TANGO f/DAVID BANNER & BONE
CRUSHER

WBLX/Mobile, AL*
PD/MD Nmnndl Reuben
u

CHINGV UJANFNACKSON

KRVV/Monroe, LA
PD: Chris Collins
1150 CENT

9 FABOLOUS

7 BABY

WDAI/Myrtie Beach, SC

DM: Dave Solomon
PD: Kenny Smooy
MD: 0J Vicious

No Adds

WNPL/Nashville, TN*

WUBT/Nashville, TN*
PD/MD: Pamela Aniese
No Adds

- Rick W
CHINGY IrJANET JACKSON

KNOU/New Orleans, LA*

PD: Lamonda Witliams

2 GETO BOYS,
TANGD /DAVID BANNER & BONE
CRUSHER

WOUE/MNew Orleans, LA*

OM Carla Bnatner

1 CM%GV 1/JANET JACKSON

JOHN LEGENI

WBLS/New York, NY*
PD: Vinny Brown
MD DMMn Womack

WWPR/New York, NY*

PD: Michagi Saunders
MD: Mara Melendez
No Adds

WOWINorfolk, VA*
M/PD: Eric el
9 GAME /50 CENT
2 TYRA

NELLY
TWISTA YFAITH EVANS
OMARION

MD: Kode W
24 CHINGY HJANET JACKSON
LADY SAW
TORI ALAMAZE
WQOK/RaIeigh NC*

MD' Shawn lexander
23 DESTINY'S CHILD

WBTJ/Rmhmond VA*

PO; Aaron Maxwell
APD/MD: Mike Street
21 LI JON & THE EASTSIOE BOYZ ¥iIL
SCRAPPY

WCDX/Richmond, VA*
PO/MD: Reggie Baker
2 GUER!LEX BLACK I/MARIC WINANS

WDKX/Rochester, NY*
OM/PD: Andre Marcel

APD: Jim Jordan

MD: Tarig Spence

No Adds

WTLZ/Saginaw, Mi*

PO/MOD: Eugene Bmvm
TRILLVILLE

- TANGO /DAVIO BANNER & BONE

glusulz Choice R&B-Hip Hop/
tel
DMIPD Damon Williams

Music Choice Rap/Satellite
OM/PD: Damon Williams

MD: Jasmin “DJ Mecca" Thames
14 ROQTS

14 JARULE UFAT JOE & JADAKISS
12 EMINEM

12 CHINGY

12 WHITE BOY

11 TRICK DADDY

10 BEANIE SIGEL
9 YUNG WUN

Sirius Hot Jamz/Satellite
OM: Geronimo

PD: Tonya Byrd

MD: Vanessa Gmllon

34 DIPLOMA

32 LUDACI

29 TWEAPONZ /PITBULL

22 GETOBOY:

2 ALICU\KEVS

20 MIKE JONES

19 TRILLVILLE

17 JADAKISS #/MARIAH CAREY

XM Raw/Satellite
PD: Leo G.
31 TER

ROR
.19 DJ QUIKI/NATE DOGG

18 SNOOP OOGG

MIT DJ Xcln:m
WEAS/Savannah, GA
PD: Sam Nelson

APDMD: KHT Cabine

14 CHINGY VJANET JACKSON

KBTT/Shreve, gl
PDMD lem

KDKS/Shreveport, LA*
DM/PD: Quenn Echols
2 GERALD LEVERT
TORI ALAMAZE

KM.IJ/Shrevepon LA®

feeden
1 "CHINGY I/JANF[ JACKSON
JOHN LEGEN

KATZ/St. Louis, MO*
DM: Ghuck Atkins
PD: Dwight Stone

JOHN LEGEND

WFUN/St. Louis, MO*
PD/MO: Craig Black
No Adds

WBWT/Tallahassee, FL
PD: Dale Flint
APD: Vanessa Jerome

1 JOHN LEGEND

1 ASHANTI

1L

1 50 CENT

WWLD/Tallahassee, FL
DM: Hurricane Dave

PQ: Ed the World Famous
APD/MD: Jay Blaze

4; g[«oopooc‘e H/PHARRELL

UDACRI
1 LI JON G THE EASTSIOE BOYZ fUSHER &
LUDACRIS

URBAN i
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K - America’s Best Testing Urban Songs 12 +
. For The Week Ending 12/10/04
RateTheMusic.com g GOSPEL Top 30
Artist Title (Labe W W Famil Bum 1247 1624 2534 W e T ks VERM g
ist Title (Label) amil. - burn WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
UL’ JON& THEEASTSIDEBOYZ. Lovers &Fiends 7V)) 822 — 5% 5% 413 420 395 é é ;m:; ;’;mf ':’:"” ol L L
A nderstand (EM/ Gospel) 622 +104 6 2801
MARIO Let Me Love You (/AMG) 420 407 82% 10% 411 425 3.69 ) )
. 2 3 KIERRA SHEARD You Don’t Know /EM/ Gospel) 610 -59 21 2710
CIARA... 1, 2 Step flaFace/Zomba Labe! Group) 418 408 83% 10% 413 425 376 3 4 DEITRICK HADDON God Is Good (Verity/ 600 23 18 2801
USHER & ALICIA KEYS My Boo LafaceZomba Label Group) 816 423  98% 40% 411 431 347 7 @ 0dis d‘"’ very, 95 .az 3 o
TRICK DADDY Let's Go /Sip-N-Slide/Atlantic) 414 409 92% 2% 410 406 421 DONALD LAWRENCE Healed (Verrty/ %+ I
LUDACRIS Get Back (Jef Jam South/IDJMG)/ 411 401 66% 7% 413 411 449 4 6 NEWBIRTHTOTAL... Suddenly (EM Gospel 56 71 a0
SNOOP DOGG... Drop It Like It's Hot (Joggystyle/Gefien) 407 408 98% 28% 411 416 398 5 8 JIMMY HICKS... Blessed Like That (Workf Wk Gospe) 546 +3 - 21 200
LLOYD BANKS Karma finterscope/ 403 398 69% 10% 397 407 369 153 . :g::ﬁ:‘:;:;‘:z:::;'gal!_\’*:u ;:TT'%E”/%M / gg; +ﬁ zf ;g;;
CIARA f/PETEY PABLO Goodies (Laface/Zombae Label Group) 402 400 98% 46% 398 4.06 3.72 Taise In 'e 0) '
JA RULE fiR. KELLY... Wonderful (Murder fnc /DJMG) 400 400 85% 18% 393 398 378 182 $ KEITH JOHNSON Let Go And Let God (Verity/ 393 -3; 21 1:’"
LL COOL J Hush (Def Jam/IDJMG) 393 391 88% 21% 393 400 369 BISHOP TD JAKES Take My Life Dexterity/EM Gospell 392 +1 " 19/0
LIL' JON & THE EASTSIDE BOYZ... What U Gon' Do/7V7) 3.93 380 78% 14% 388 385 3.90 1" 12 TYE TRIBBETT No Way... (Sony Gospe)/Columbia) 386 12 16 16/0
JADAKISS fMARIAH CAREY U Make Me Wanna fitarscape/ 392 392 63% 10% 391 398 367 17 @ BISHOP KELSEY... Run And Tell That flndependent/ 349 +27 1" 181
DESTINY'S CHILD Lose My Breath (Columbia/ 391 390 97% 31% 379 390 342 13 14 7 SONS OF SOUL Run Dn (Verity) 343 -20 18 14/0
DESTINY'S CHILD Soldier (Columbia) 391 389 79% 12% 3.78 395 325 14 15 FRED HAMMOND Celebrate {He Lives} (Verity/ 306 -38 21 18/0
FABOLOUS Breathe (Atlantic/ 390 408 90% 26% 399 394 417 19 16 L.SPENCER SMITH & TESTAMENT God Will (Emtro) 302 -14 15 15/0
NELLY My Place (Derrty/fo’ ReelfUniversal) 389 388 97% 4% 377 393 325 27 - GMWAMASS CHOIR Only A Test (Gospo Centric) 292 +21 8 1712
ASHANTI Dnly U (Murder Inc./IDJMG) 381 365 68% 14% 374 385 341 24 JOE PACE We've Come To Praise Him fIntegrity Gospel) 292 +18 9 1801
CHINGY Balla Baby (Capitol) 3719 3714 8% 23% 364 361 371 16 19 BENITA WASHINGTON Thank You fLight/ 291 -31 5 130
T.L. Bring 'Em Dut {Grand Hustle/Atlantic) 3.76 - 51% 8% 3714 378 366 2 @ DENETRIA CHAMP Go On Through It (J0Y) 285 +12 4 18/1
YOUNG BUCK Shorty Wanna Ride finterscope/ 372 383 76% 22% 361 361 360 22 21 FORTYITUDE He's Alright (Word/CurtyWamer Bros) 281 6 5 1811
AKON fSTYLES P. Locked Up (SRC/Universal) 3711 381 91% 46% 359 361 354 27 22 BISHOP PAULS.MORTON Seasons Change (Tehilah) 279 9 4 1212
JOHN LEGEND Used To Love You /L‘o/lllflhlbl 3NN 312 59:/0 16% 3.81 387 367 15 23 DEANDRE PATTERSON Give Him Glory (Tyscat/ 274 53 20 130
ALI'CIA KEYS tTONY, TONI, TONE._.. Diary U/RMG) 370 377 8% 3% 376 394 319 2 24 RICKY DILLARD Take Me Back (Crystal Rose) 267 23 20 14/0
JVENLE (WACHD B SUP Vo Cop i oo 308 371 8% 2% 384 3 38| | g TED& SHERI Covate WordGurbMamerBos) 206 16 2 130
::m:‘z%m:mgwi?/?sru i %ﬂ /}W 3.42 3.46 :‘I:"l/6 16'?/: 3.28 3'40 2'95 Wbl Tl S L — +5 ! 16/1
- STOG, R e A : o ' 2 29 28 ..STANDARD JustlieYou Musck Shoals SundGospe) 229 -5 6 100
Total sample size is 439 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like — LASHELL GRIFFIN Free fFpic/ 227 +2 10 10/0
very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number _ 30 PATRICK LUNDY Standin’ /AAMG) 200 19 3 100
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 11/28 - Saturday 12/4.
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of © 2004 Radio & Records.
participants on the the Internet only. Rate TheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Station playlists for all R&R reporters are available on the web at www.radioandrecirds. com.
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WI}TP/Tampa FL*
Mo: Smen Robinson

WTMP/Tamh
DM/PD: ans uhammaﬂ
APD/MD Big Mos

WJUC/Toledo, OH*
PD: Charlie Mack
13 UL JON & THE EASTSIDE BOYZ LIL

4 NIVEI(\:UUL JON & YOUNGBLOODZ
ALL STARS

KJMM/Tulsa, OK*
PD: Terry Monday
APD/MD: Aaron Bemard
5 CHINGY /JANET JACKSON

WESE/Tupelo, MS
DM: Rick Stevens

. Jelt Lee
MD: Julian “DJ XTC" V: g
49 LIL’ JON & THE EASTSIDE BOYZ /USHER &
LUDACRIS
28 GERALD LEVERT

WKYS/Washington, DC*
PD: Daryll Huckaby

MD: iran Waller

MD: P-Stew

17 50 CENT
15 JA RULE UFAT JOE & JADAKISS
WJKS/Wilmington, DE*

PD: Tony Quartarone
MD: Manuel Mena
No Adds

WMNX/Wilmington, NC
MD: Nikki Sanchez

5 JILL SCOTT
5 CHINGY tJJANET JACKSON

*Monitored Reporters

102 Total Reporters

73 Total Monitored

29 Total Indicator

POWERED[}]

MEDIABASE

Did Not Report, Playlist Frozen (4):
KliZ/Killeen, TX
WMKS/Macon, GA

WMSU/Columbus, MS

WZHT/Montgomery, AL
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Q:Does Usher Rule? A: ‘Yeah!’

BMG takes top honors at Urban, Urban AC and Gospel

With the success of artists including Usher, Alicia
Keys, R. Kelly, Luther Vandross and Tonex, the BMG
family is this year’s top-performing label group at Ur-
ban, Urban AC and Gospel radio. The Jive, J Records
and Verity promotion teams all deserve praise for suc-
cessfully working a number of projects and juggling
a midyear roster increase, all in the midst of mergers
and reorganizations.
Congratulations to Larry Khan, Sr.
VP/Urban Promotion for Jive; Ken
Wilson, Sr. VP/Urban Promotion at
J; Jeff Grant, Sr. VP/Gospel Promo-

tion & Artist Relations for Verity; and
their promotion teams.

Urban

It was Usher’s year all around at
Urban radio. He is the No. 1 artist at
the format and has the No. 1 record
of the year, “Yeah!” featuring Lil Jon
and Ludacris. Overall, he had four
tracks in the year-end top 100, three
of which were in the top 10. All of his
singles eventually hit the No. 1 spot
on the chart, spending a total of 20

weeks there — almost half the year.
“Yeah!” spent seven weeks at No. 1,
longer than any other track this year.

Other artists who have multiple
records in the year-end top 100 in-

clude Alicia Keys with four, three of
which are in the top 20; R. Kelly, who
found himself in the headlines as of-
ten as at the top of the charts and who
has three of his own tracks in the top

Top Five Urban AC Top Five Urban

Artists Of 2004 Artists Of 2004
Artist Plays Artist Plays
Alicia Keys 91,451 Usher 260,151
Luther Vandross 71,533 Alicia Keys 199,205
R. Kelly 59,798 Twista 163,769
Teena Marie 45,261 Kanye West 153,952
Prince 36,441 Juvenile 128,338

URBAN AC LABEL SHARE

RCA Music Group 25.1%

[ Zomba Label Group 14. 4|

£ | Universal 13.0%]

&

| Columbia 6.9%|

~ | Virgin 6.3%]

| Islanci' Def Jam Music Group 6.1%
h . )} ﬁ\tlantlc 3.9%] -
- Geffen 3.6%|)

Epic 3.0% >

i 15

‘ Verve Music%Group 2.4%

100 and is a featured artist on three
other artists’ songs; and Roc-A-Fella/
Def Jam superstar Kanye West, who
appears on the top 100 a total of five
times, three times with his ownsongs
and twice performing on others” hits
—and that doesn’t include the tracks
he’s produced that are on the chart.

Which labels dominated the No. 1
spot? The Zomba Label Group,
which includes Jive, LaFace and So
So Def, had six records spend a total
of 27 weeks at No. 1. They were Cia-
ra f/Petey Pablo’s "Goodies” (five
weeks), OutKast’s “The Way You
Move” (two weeks) and Usher s four
tracks: “Yeah!” (seven weeks) “Burn”
(six), “Confessions, Part 2" (three)
and "My Boo” (four).

The Universal team, which works
Cash Money, Geffen and Motown,
had three tracks go toNo. 1and spend
a total of 13 weeks there: Juvenile’s
“Slow Motion” (three weeks), Terror
Squad’s “Lean Back” (six) and Snoop
Dogg f/Pharrell’s “Drop It like It's
Hot” (four). Atlantic had two singles
that spent a combined six weeks at
No. 1, both by Twista, while ] Records
held the top spot for five weeks with
two Alicia Keys songs.

Asked about his team’s success,
Khan tells R&R, “It’s important to
note that this success is a result of the
efforts of many people, not just Lar-
ry Khan and Craig Davis or our staff.
You also have to congratulate [former
Arista staffers] C.C. McClendon and
Sean Pecas and their staffs, as well as
[former Arista] CEO L.A. Reid.
We've also been lucky to have the
support of Barry Weiss and Tom Car-
rabba. There are a lot of people who
can take their skate around the rink
while holding this cup high.”

Urban AC

] Records dominates the 2004 year-
end Urban AC chart for the second
consecutive year. It does so with star
power like Luther Vandross, Alicia
Keys and newcomer Ruben Studdard.
Keys has four tracks in the year-end
top 100, three of which are in the top
10. In fact, ] has half the records in the
top 10, including the No. 1 song,
“Think About You” by Luther Van-
dross, which is also the song that spent
the most weeks on the chart — 51. Yes,
that’s the entire year.

The record for most weeks at No.
1 for a single on the Urban AC chart
is held by Keys, with nine for “If I
Ain’t Got You.” She had two other
tracks hit No. 1 — for seven weeks
each, meaning she spent a total of 23
weeks in the top spot. Overall, ] held
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URBAN LABEL SHARE |

Zomba Label Group 20.7%

' Island Def Jam Music Group 14, 9%'

I Universal 14.493]

Es RCA Music Group 9.8%] L,
|Atlantic 9.7%] 4

# o

Columbia 7.6:%‘]

' Interscope 7.0%

-[ Capitol 3.5«%_.]

¥ - | Geffen 3.0%] .

Virgin 1.9%]

3

Top Five Gospel
Artists Of 2004

Artist Plays
Israel And New Breed 12,582
Tonex 11,490
Kierra Sheard 11,423
Fred Hammond 9,227
Jimmy Hicks 8,456

the top spot for 32 weeks, with Stud-
dard’s five weeks with “Sorry 2004”
and Vandross’ four with “Think
About You.”

The Universal team had two
records hit No. 1 — Teena Marie’s
“Still in Love” (four weeks) and Brian
McKnight's “What We Do Here”
(three weeks) — for a total of seven
weeks at the top. Virgin held down
No. 1 for five weeks with Anita Bak-
er’s Blue Note/ Virgin release “You're
My Everything,” Prince did it for
Columbia for four weeks with “Call
My Name,” while Gerald Levert was
on top for three weeks with “U Got
That Love” on Atlantic.

Randy Franklin, ] Records VP/
Urban Promotions, says, “In today’s
competitive music marketplace, to
have had the year at radio that ] had
in 2004 is truly a credit to the artists,

the music and our incredible staff. As
always, great teams win with great
coaches and players, so congrats to
our great lineup, from Clive Davis
and Charles Goldstuck to Ken Wil-
son, Stephanie Lopez, Nicole Sellers,
Allan Cole, LC Conner, Ant Fail,
Maurice Harley, Damon Lott, Kelly
Mack and AJ Savage. And thanks
to Urban radio for being there for J.”
Gospel 2004

R&R debuted the first-ever radio-
play-based Gospel chart in July of
this year. Thus far we've seen enthu-
siasm for the chart grow by leaps and
bounds in both the radio and record
communities.

Gospel music giant Verity Rec-
ords — home to legends like Fred
Hammond and future legends like
Tonex — dominated the airwaves
with 21% of all airplay at Gospe] ra-
dio. In October Verity became even
stronger by joining forces with Gos-
po Centric.

Max Siegel, President of Verity
Records and Jive Records VP/Urban
A&R, tells R&R, “This is an honor.
This recognition is a culmination of
the commitment and dedication to
excellence in ministry and artistry
that our artists and staff share.”

_ GOSPEL LABEL SHARE

Verity 21.1%

"EMI Gospel 13.3% |

| Integri’ty Gospel 1 Q.O%]

| Gospo Centric 6.9%|

| Columbia 3.7% |

World Wﬁé Gospel

3.5%|

\ l Blackberry 3. O%I

" | Tyscot 2. 8%[

\ Independent 2.7%]

4 |\ 'Warner Bros. 2.6%|
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PL@l G0SPO CENTRIC RECORDS
3 THANKS RADIO
Ml FOR MAKING

PR f—\IQF”
..;; . THE 3 LAY EATURING NEW MUSIC FROM

KIRK FRANKLIN E}TRIN -TEE a:7

1) w
N TS A | KURT CARR
. ¢ / . f ‘f- v/ I | ',j - . 1 '. - ¥y 4
- WSOFFF | LET OUR GOD ARISE™
! & -

[ Ly ISRAEL & NEW BREED AND BYRON CAGE
g GREAT ARTISTS GIVE THANKS

! A T S[]NES EARLY BELIEVERS INCLUDE: ABC RADIO NETWORK,
WPRGC, WENN, WCAD, KHVN, WLOK, WHAL, WEMV,
WELS, WLRM, WVEE, WYZE, WJLB
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ZOMBA LABEL GROUP

#1 OVERALL LABEL - #1 URBAN - #1 URBAN AC
#1 CHARTED URBAN SINGLE: YEAH! USHER/FT. LIL JON

9 GRAMMY NOMINATIONS!!!!!

Album of the Year
USHER
— CONFESSIONS

Record of the Year
USHER/ft. Lil Jon

- YEAH!
Best Male Best Male Best R&B Song
R&B Vocal Performance R&B Vocal Performance (A songwriter’'s award)
ANTHONY HAMILTON - CHARLENE By A Duo or Group with Vocals USHER - BURN
R. KELLY - HAPPY PEOPLE USHER & ALICIA KEYS USHER/ALICIA KEYS - MY BOO

USHER - BURN - MY BOO USHER/ f. Lil Jon - YEAH!



www.americanradiohistory.com

URBAN December 10, 2004 R&R ® 45

é .-m\ | 55 SLEEPY BROWN fjOUTKAST | Can't Wait finterscape)
- b6  KELIS Milkshake (Star Trak/Zomba Label Group)
N 57 FABOLOUS Breathe (Atlantic/

b 8 58  OUTKAST Hey Ya! (LaFace/Zomba Label Group)
= 59 BEENIE MAN f/MS. THING Dude (Virgin/

60 YOUNG BUCK Shorty Wanna Ride f/nterscape)
61 YOUNG BUCK Let Me In finterscope)

f ;*':~ 7 » i 62 LUDACRIS flSHAWNNA Stand Up (Def Jam South//DJMG)
- —-"'j: 63 YOUNG GUNZ No Better Love (Def Jam/IDJMG)
64 8-BALL & MJG You Don't Want Drama (Bad Boy/Universal)
65 TRILLVILLE Neva Eva (BME/Warner Bros.)
. _J

66  SLUM VILLAGE Selfish (Barak/Capitol)

67  SEAN PAUL I'm Still In Love With You (VP/Atlantic)

68 M. LEE f[J. DUPRI Wat Da Hook Gon Be (Fo’ ReelfUniversal)

26  YING YANG TWINS fLIL' JON... Salt Shaker (TV7) 69  CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise)
27 USHER& ALICIA KEYS My Boo (LaFace/Zomba Label Group) | 70 MUSIQ Whoknows (Def SoullIMG)
28 A.HAMILTON Charlene (Sa Sa Def/Zomba Label Group) 71 MASE Breathe, Stretch, Shake (Bad Boy/Universal)
1 USHER fILUDACRIS... Yeah LaFace/Zomba Label Group) | 99 GuTKAST The Way You Move (LaFace/Zomba Label Group) | 72 LL COOL J Hush (Def Jam/IDJMG)
2. ALICIAKEYS [f1 Ain't Bot You (/AME) 30 LLOYD BANKS On Fire finterscope) 73 R.KELLY U Saved Me (ive/Zomba Label Group)
SN Lo e 31 LI FUIP Sunshine (Sucka Free/Loud/Columbia) 74 TRICK DADDY Let's Go /Sljp-N-Slide/Atiantic)
O UL U U RS ) 32 LIL SCRAPPY No Problem (BME/Reprise) 75  BRANDY fKANYE WEST Talk About Our Love (Atlantic)
IO U B A i) 33 T.I. Rubber Band Man (Grand Hustle/Atlantic) 76 NELLY Flap Your Wings Derrty/Fo’ ReellUniversal)
6 A KEYSTITONY, TONI, TONE & J. PRUL Diary WJAMG) | 34 nyANT Read Your Mind (Geffen) 77 YING YANG TWINS Whats Happnin! (7V7)
7 PETEY PABLO freek-A-Leek (Jive/Zomba Label Group) 35 TWISTA fIR. KELLY So Sexy (Adiantic)
8 USHER Confessions Part 2 /l.aFace/Zamba Label Group) 36 CASSIDY f/R. KELLY Hotel (J/AMG)
9  CIARA f|PETEY PABLO Goodies /L aFace/Zomba Label Group) 37 AKON H/STYLES P. Locked Up /SAC Universal
el 38 KANYE WEST Through The Wire (Roc-A-Fella/I0JMG)
11 LUDACRIS Splash Waterfalls (Def Jam South/IDJMG)

39  AVANT Don't Take Your Love Away (Geffen)

40 YOUNGBLOODZ... Damn! (So So Def/Zomba Label Group)
41  JAGGED EDGE Walked Qutta Heaven (Columbia)

42 SNOOP DOGG f/PHARRELL Drop It... (Doggystyle/Geffen)
43 BEYONCE’ Naughty Girl (Columbia)

44  R.KELLY StepinThe Name Of Love (Jive/Zomba Label Group)
45 LL COOL J Headsprung (Def Jam/IDJMG)

46 LIl WAYNE Go DJ (Cash Money/Universal)

47  R. KELLY Happy People (Jive/Zomba Label Group)

48  LLOYD fJASHANTI Southside Murder Inc./Def Jam/IDJMG)
49  JUVENILE ff'WACKO & SKiP Nolia Clap (Rap-A-Lot/Asylum)
50 T.I Let's Get Away (Grand Hustle/Atlantic)

51 OUTKAST Roses (Laface/Zomba Label Group)

52 G UNIT f{JOE Wanna Get To Know You //nterscope)

53  JAY-Z Change Clothes (Roc-A-Fella/lDJMG)

54  JUVENILE fiMANNIE FRESH In My... (Cash Money/Universal)

78  JA RULE f[R. KELLY... Wonderful (Murder Inc.//DJMG)
79 HOUSTON fiCHINGY & NATE DOGG ! Like That [Capitol)
80 LIl WAYNE Bring It Back (Cash Money/Universal)
81 DESTINY'S CHILD Lose My Breath (Columbia)
82 CHINGY f/S. DOGG & LUDACRIS Holidae In (OTP/Capitol)
N 83  NINA SKY Move Ya Body (Next Plateau/Universal)
84 BODY HEADBANGERS... | Smoke... (Universal)
85 JAGGED EDGE What It's Like (Columbia)
86 MARIO Let Me Love You (/RMG)
87 MASE Welcome Back (Bad Boy/Universal)
88 JOE More & More (Jive/Zomba Label Group)
89 BEYONCE' f/{SEAN PAUL Baby Boy (Columbia)
90 DEM FRANCHISE BOYZ White Teez (Universal)
91 CHINGY Balla Baby (Capitol)
92 G UNIT Stunt 101 fInterscope)
93  CHRISTINA MILIAN Dip it Low (/sland/IDJMG)
94 JANET JACKSON | Want You (Virgin/
95 TAMIA Questions (At/antic/
96 NEW EDITION Hot 2 Nite (Bad Boy/Universal)
97 MOBB DEEP Got It Twisted (Vio/ator/Zomba Label Group)
98 GUERILLA BLACK f/BEENIE MAN Compton (Virgin/
99  JOE f/G UNIT Ride Wit U (Jive/Zomba Label Group)
100  ASHANTI Rain On Me (Murder Inc./IDJMG) M

12 JAY-Z Dirt Off Your Shoulder (Roc-A-Fella/IDJMG)
13 TWISTAf/K. WEST & J. FOXX Stow Jamz (Atlantic/ r
14 J-KWON Tipsy (So So Det/Zomba Label Group)

15 MONICA U Should've Known Better (J/AMG)

16  TWISTA QOvernight Celebrity (At/antic)

17  ALICIA KEYS You Don't Know My Name (J/AMG)

18 BEYONCE' Me, Myself And | (Columbia)

19 M.WINANS fIENYA & P. DIDDY |Don't... (Bad Boy/Universal)
20 LIl FLIP Game Over (Sucka Free/Loud/Columbia)

21 RUBEN STUDDARD Sorry 2004 (J/AMG)

22 JADAKISS fIA. HAMILTON Why (Ruff Ryders/interscope)
23 CHINGY One Call Away (O7P/Capitol)

24 NELLY My Place (Derrty/Fo’ ReelfUniversal)

25 K. WEST /S. JOHNSON All Falls Down (Roc-A-Fella//DJMG)

R&R year-end charts are based the total number of plays received by
each artist, title, and label for the issues dated December 5, 2003
e through December 3, 2004. Monitored data provided by

& Mediabase 24/7, a division of Premiere Radio
J Networks, Inc.

> © 2004 Radio & Records Inc.
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Weeks Year-
Peak Peak On End
Position  Date Chart Rank

[ .
MURPHY LEE f/JERMAINE DUPRI Wat Da Hook Gon Be (Fo’ ReellUniversal) .............. 11 12008 6 68
LIL SCRAPPY No Problem (BME/Reprisel 8 09/24 22 32
LIL" FLIP Game Over (Sucka Free/Loud/Columbia) 5 0430 2t 20
‘ LIL FLIP Sunshine (Sucka Free/l oud/Columbia) 2 08j20 21 3
LIL" JON & THE EASTSIDE BOYZ f/USHER & LUDACRIS Lovers & Friends (7¥77 ... 12 12{03 2 =
LIL’ JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon’ Do (7V7]............... 13 12/03 7 -
LIL" WAYNE Go DJ (Cash Money/Universall 3 1029 14 46
LL COOL J Headsprung (Def Jam/IDJMG] 7 0910 21 45
LL COOL J Hush (Def Jam/DIMG) "o o2 12 mn
LLOYD f/ASHANTI Southside (Murder Inc./Def Jam/IDJMG) 8 07/09 20 48
LUDACRIS Splash Waterfalls [Def Jam South/{DJMG) 2 0312 20 1"
LUDACRIS f/SHAWNNA Stand Up (Def Jam South/iDJMG) 4 12005 6 62
MARIO Let Me Love You (//AMG) 2 12/03 8 86
MASE Breathe, Stretch, Shake Bad Boy/Universal) 12 0924 16 n
Weeks  Year MASE Welcome Back (Bad Boy/Universal) 13 07/23 14 87
pocak ek e MONICA U Should've Known Better (/AMG) 3 0708 23 15
- R . N — _ N
UL LR L s Ly U UL B NELLY Flap Your Wings (Derrty/Fo’ ReellUniversal 15 1000 15 76
ASHANT Only U (Morder nc JDIME) o036 - NELLY My Place (Derrty/Fo’ ReellUniversall 2 w00 20 24
ASHANTI Rain On Me (Murder Inc./IDJMG) 13 12/05 5 100
AVANT Don't Take Your Love Away (Geffen/ 12 0430 20 39 ' ® )
AVANT Read Your Mind /Geffen) 2 08 12 34 - B
rtii»>” 1?8 8?8 B o o OUTKAST Hey Ya! (LaFace/Zomba Label Group) 1 06 18 58
) OUTKAST Roses (LaFace/Zomba Label Group) 11 05/28 20 51
S L LU O CCE e L E e OUTKAST The Way You Move (LaFace/Zomba Label G10Up).................o........ Q@@ 12705 11 29
BEYONCE' Me, Myself And | (Columbia) 2 0206 15 18
BEYONCE’ Naughty Girl (Columbia) 8 0507 20 43 [ =
BRANDY f/KANYE WEST Talk About Our Love (Atiantic/ 12 07/02 14 75 T -
- . _ c _ PETEY PABLO Freek-A-Leek (Jive/Zomba Label Group) 6 0611 30 7
CASSIDY #/R. KELLY Hotel (/AMG) 7 0318 19 36 S
CHINGY Balla Baby (OTP/Capitol 12 1z 1 e o T B I )
CHINGY One Call Away (DTF/Capitol) 2 0326 20 23 SLEEPY BROWN f/OUTKAST | Can't Wait (interscopel 12 0326 17 55
CHINGY f/SNOOP DOGG & LUDACRIS Holidae In (DTF/Capitol) 12/05 3 & SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Gefien ................... @& wnz 12 a2
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 12/03 6 - RUBEN STUDDARD Sorry 2004 (/RMG) 2 03/05 20 21
CIARA f/PETEY PABLO Goodies /Laface/Zomba Label Groupi ................................ o {5  09/10 23 9
D R S— o
DESTINY'S CHILD Lose My Breath (Columbial 7 1028 1 8 T.1. Let's Get Away (Grand Hustle/Atlantic) 10 0903 21 50
DESTINY'S CHILD Soldier (Columbia) 1 126 4 m T.1. Rubber Band Man (Grand Hustle/Atlantic) 9 0319 20 33
= TERROR SQUAD Lean Back (Universall © © 0730 23 4
T o i i TRICK DADDY Let's Go /Siip-N-Shide/Atlentic) 9 1119 u 74
LR L I UL 2PAC f/NOTORIOUS B...G. Runnin’ (Oying To Live) (Amarulnterscapel .................. 12 1208 89 -
G TWISTA Overnight Celebrity (Atlantic/ @2 o608 2 16
G UNIT Stunt 101 dnterscape) 8 12005 g 92 TWISTA HKANYE WEST & JAMIE FOXX Slow Jamz (Atlantic/ ......................... @ o030 18 13
G UNIT fIJOE Wanna Get To Know You nterscope) 10 os02 18 52 U B TSI B AR AT U LU
| o | ) (U
ANTHONY HAMILTON Charlene (So So Def/Zomba Label Group/ ......................c..c........ 4 1105 21 28
USHER Burn (LaFace/Zomba Label Group) Q© o016 21
= = = -‘——'!- — — —— USHER Confessions Part 2 {LaFace/Zomba Label Group) ....................c..cccoccnvunncn O 3 o618 23
J-KWON Tipsy (So So Def/Zomba Label Group) 2 04/09 21 14 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Groupi ................................ Q@ 1015 14 27
JA RULE Clap Back (Murder Inc./ADJMG) 14 12008 5 - USHER fILUDACRIS & LIL’ JON Yeah (LaFace/Zomba Label Group) ...................... ©@m oz 23 1

JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) ... 12/03 10 18

JADAKISS fIANTHONY HAMILTON Why (Auff Ryders/interscopel 090 21 22 . W
JAGGED EDGE Walked Outta Heaven (Columbia) 2 12105 8 41
S ————— s 2 15 8 KANYE WEST Jesus Walks (Roc-4-Fella/I0JMG) 2 0806 26 10
JAY.2 Dir O Your Shoulder (Rac A Fela/IOUME) w2 2 1 KANYE WEST Thiough The Wire (Roc-A-Fela/I0JMG) 4 o0 18 38
T e e e ez 23 KANYE WEST f/SYLEENA JOHNSON Al Falis Oown (Roc-A-FelsiDIJMG) .............. 4 0430 20 25
JUVENILE f/MANNIE FRESH In My Life (Cash Money/Universal 0213 19 54 MARIO WINANS f/ENYA & P. DIDDY | Don't Wanna Know (Bad Boy/Universall ............ 3 0430 20 19
JUVENILE fIWACKO & SKIP Nolia Ciap (Rap-A-Lot/Asylum) 1001 21 49 L

[ .4 T
I —— 6 ows 13 56 YING YANG TWINS f/LIL’ JON & THE EASTSIDE BOYZ Salt Shaker (VT ............. 7 0221 18 2
R. KELLY Happy People (Jive/Zomba Label Group) 9 0528 20 47 YOUNG BUCK Let Me In finterscape/ LR R UL
R. KELLY Step In The Name Of Love (Ji@/Zombi Label GIOU) ... 5 1205 8 44 YOUNG BUCK Shorty Wanna Ride finterscope/ O IR L
R. KELLY & JAY-Z Big Chips (Jive/Aoc.A-Fela/IDIMG/Zomba Label GIOUp ............. 4 npe 10 - YOUNGGUNZNoBetter Love (Def Jam/DIMG) LI
ALICIA KEYS If 1 Ain't Got You (/AMG) Qo042 27 2 YOUNGBLOODZ fiLIL' JON Oamn! (So So Def/Zomba Label Group) ............................. 9 12112 7 40
ALICIA KEYS You Oon't Know My Name (/AMG) @um 1ms 15 17 . M
ALICIA KEYS {TONY, TONI, TONE & JERMAINE PAUL Oiary (JAMGI.................. 2 0813 21 6

wWWWwW americanradiohistorv.com
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POWERED[:} 3

" URBAN TOP 50

e December 10, 2004
ARTIST TITLE LABEL(S)
SNOOP DOGG f/PHARRELL Drop it Like It's Hot (Doggystyle/Geffen)

MARIO Let Me Love You (/RMG)
USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group)

TOTAL
PLAYS

4482
4309
N2

LIL' JON & THE EASTSIOE BOYZ flUSHER & LUDACRIS Lovers & Friends 77/ 3043

JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG)
LIL' WAYNE Go DJ (Cash Money/Universal)

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
FABOLOUS Breathe (Atlantic)

YOUNG BUCK Shorty Wanna Ride finterscope)

TRICK DADDY Let's Go /Slip-N-Slide/Atiantic)

DESTINY'S CHILO Soldier (Columbia)

ANTHONY HAMILTON Charlene (So So Def/Zomba Label Group)
LIL" JON & THE EASTSIOE BOYZ f/LIL SCRAPPY What U Gon’ Do (7TV7)
T.1. Bring ‘Em Qut (Grand Hustle/Atlantic)
ASHANTI Only U (Murder Inc./I0JMG)

LUDACRIS Get Back (Def Jam South/IDJMG)

JADAKISS fIMARIAH CAREY U Make Me Wanna (interscope)
LLOYO BANKS Karma (Interscope)

TRILLVILLE Some Cut (BME/Warner Bros.)

LL COOL J Hush (Def Jam/IDJMG)

JA RULE f/FAT JOE & JAOAKISS New York (Murder Inc./IDJMG)
ALICIAKEYS Karma (J/RMG)

GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/
CHINGY Balla Baby [D7P/Capitol)

BOOY HEAOBANGERS f/YOUNGBLOOOZ | Smoke, | Drink (Universal)
GAME #/50 CENT How We Do (Aftermath/G-Unit/Interscape)
DESTINY'S CHILO Lose My Breath (Columbia)

NIVEA f/LIL' JON & YOUNGBLOOOZ Okay (/ive/Zomba Label Group)
R. KELLY & JAY-Z Big Chips (Jive/Roc-A-Fella/IDJMG/Zomba Label Group)
MANNIE FRESH Real Big (Cash Money/Universal)

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope)

TYRA Country Boy (GG&L)

NELLY My Place (Derrty/Fo’ ReelfUniversal)

NELLY Na-nana-na (Derrty/Fo’ ReelfUniversal)

FANTASIA Truthls (J/RMG)

TERROR SQUAD Take Me Home (Universal)

OMARION O (£pic/

NAS Bridging The Gap (Columbia)

HOUSTON Ain't Nothing Wrong (Capitol)

XZIBIT Hey Now (Mean Muggin’) (Columbia)

KEYSHIA COLE | Changed My Mind (4&M/interscope)

JOHN LEGEND Ordinary People (Columbia)

TWISTA f{R. KELLY So Sexy Chapter il (Never Like This) /Atlantic)
OEM FRANCHISE BOYZ White Teez (Universal)

NICOLE WRAY If | Was Your Girlfriend (Rac-A-Fella/IDJMG)
AVANT Can’t Wait (Geffen/

N.O.R.E. fiNINA SKY & DADOY YANKEE Oye Mi Canto (Roc-A-Fella/IDJMG)

2PAC fINATE DOGG Thugs Get Lonely Too (Amaruw/interscope)
ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile (J/RMG)
TWISTA f/FAITH EVANS Hope (Atlantic/Capitol)

Joo9
Jooo
2976
2739
2731
2646
2629
2159
1796
1755
1748
1M
1653
1627
1489
1378
1313
1030
1002
990
984
934
887
884
859
838
807
793
715
683
675
669
608
584
559
547
513
503
457
460
459
445
403
397
397
393

/=
PLAYS

-94
+4N
-352
+888
-112
-325
+301
-318
-327
+5
+419
-169
+138
+305
+219
+213
+1M
+248
+95
123
+191
+93
+116
-265
17
+69
-87
+160
-272
-108
+472
+59
-138
+24
+227
-84
+330
-37
-65
-48
-60
+253
-28
-105
+37
-50
+12
+154
+46
+209

adDiEnGe
(00)
594959
529264
409017
374539
410675
Josgoo
343979
322633
266690
260678
302239
298222
159190
183963
180443
178701
229449
142586
119555
247950
192982
97670
79258
84243
89376
86526
181439
59052
105960
67182
105319
63399
66056
50140
67316
137092
53278
42214
43874
36504
132193
76981
54452
42451
31214
39924
46721
28807
27262
37743
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ADDS

68/0
2n
72/0
51

54/0
66/0
21
6910
6610
571
7013
54/0
6312
6810
6213
68/1
611
50/2
5413
59/0
601
59/0
59/5
54/0
340
55/4
58/0
54/4
59/0
44j0
/6

482
62/0
a0
4501
330
5213
39/0
330
43j0
23/0
587
Joj0
35/0
211
33/0
10/0
373
26/0
45/8

Our prices are so low ¥
some might say they are

73 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
11/28-12/4. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

MEDIABASE

®
Most Added
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
CHINGY f/JANET JACKSON Don't Worry (OTP/Capitol) 28
TWISTA fiFAITH EVANS Hope (Atlantic/Capitol) 8

TANGO f/D. BANNER & BONE CRUSHER Wobble... (Virgin/
JOHN LEGENO Ordinary People (Columbial

GETO BOYS Yes Yes Y'all (Rap-A-Lot)

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope)
GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/
TORI ALAMAZE Don't Cha (Universal)

T T AN O ~ OO

Most
IncreasedPlays

TOTAL
PLAY
ARTIST TITLE (ABEL(S) INCREASE

LIL' JON & THE EASTSIOE... flUSHER... Lovers & Friends (7V7/ +888

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) ~ +872
MARIO Let Me Love You (/AMG) +4n
DESTINY'S CHILO Soldier (Columbial +419
OMARION 0 (Epic/ +330
T.1. Bring ‘Em Qut (Grand <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>