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Breaking Benjamin Break Big & ‘Sooner’ Radio To The Rescue

Hollywood’s Breaking Benjamin are storming the | g Radio has a way of turning

Active Rock and Alternative charts again as “Sooner or & devastating events, like

Later,” the second single off their album We Are Not | ‘f' those in Southern Asia two
Alone, scores Most weeks ago, into measures
Increased Plays this week \ ' that unite local communities
at both formats. The while supporting beneficia- !

-track jumps 48-35* at _ ries of tie Industry'S efforts.  fae

Alternative with 192 R&R’s Roger Nadel offers a

additional plays and 42- primer on fundraising with :
30" at Active Rock with ”lﬂ/” & #[””””.‘: tips from the pros in various i .
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MILLIONS
ELEANOR

WRITTEN BY ADAM COHEN * PRODUCED BY KEITH FORSEY & BRIAN REEVES
MANAGEMENT; CARTER FOR W. F. LEOPOLD MANAGEMENT
818-955-8511 SPAM@LEOPOLDMANAGEMENT.COM

L ¥4

WWW.MANHATTANRECORDS.COM
WWW.LOWMILLIONS.COM

“After seeing Low Millions @ Boulder in August | "Low Millions is one of those ‘switchboar
bezame a believer in their Talent & Stor Quality. After every time we play it, the phones light up with people
Playing the single ‘Eleanor’ the song has become a staff asking, ‘Who is that?’ The song is just hota
and stener favorite. Seems we all can not get enough needs right now: a pure pop record by an ortist wha's
of “Eleanor’!” never been employed by The Disney Channel.”

WXRV/Bos'on, PD Dana Marshall | Infinity/Austin VP of Programming

www americanradiohistorv com
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EXCEPTIONAL
WOMEN

That's the name of a public-
affairs program on WMJX
(Magic 106.7)/Bostor — a
program that’s won a
remarkable 19 awards. The
shcw is celebrating 12 years of
car did conversations in a way
that is unigue &nd intimate.

See Page 45

THE SCHOOL
OF ROCK

Ro:zk Editor Ken Anthcny offers
a nuts-and-bolts checklist to
effectively program music —
one of the most impc rtant
keys to success for your
racCio station.

See Page 55
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Alternative checks in on ‘Less Is More’: Page 59 7

i | Thousands of radio sta-
tions all over the United
States have embarked on an
ambitious promotion cam-
paign designed to remind lis-

FM 88 92 96
T

AM 540 600

RADIQ. You hear it here first.

teners of how much radio is
part of their lives. Fifteen ra-
dio groups were on board for
Monday’s launch, each con-
tributing a bank of 30-second
promotional spots. The spots
will have a combined value
over six weeks of more than
$28 million.

NutlonWIde Ad Campaign
Promotes Power Of Rudlo ’

i Blitz designed to counter focus on sutellite, iPods ?

100 104 108

¢ . =t q
700 800 1000 1200 1400 1500

According to Emmis Ra-
dio President Rick Cum-
mings, the project was
conceived during the NAB
Radio Show in San Diego

-
-

last October. It was on the
opening day of the NAB
show that Howard Stern an-
nounced he was moving to
satellite radio in 2006.

“This started out with a
lot of key industry leaders

CAMPAIGN See Page 11 |
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The 2005 Consumer Electronics Show was held in
Las Vegas Jan. 5-9, and technology is the theme of this
week’s R&R Focus. Get the scoop on panels, keynotes,
announcements and the tempting gadgets to be found

on the show floor in R&R’s Technology column,
Page 10, and look for other tech-related features
in this week’s issue.

S

WNEW/New York
Makes Martini PD

By Julie Kertes

RA&R AG/Hot AC Editor
Jkertes@radioandrecords.com

Infinity Broadcasting has
named Rick Martini PD of
Rhythmic AC WNEW (Mix
102.7)/New York. He replaces
Frankie Blue, who resigned last
week.

“Rick is an experienced
broadcaster and a veteran of
the New York market,” said
WNEW VP/GM Maire Mason.
“He has a passion for the for-
mat, and his leadership quali-
ties are exemplary. We are very
fortunate to have Rick on the
Mix team.”

Martini was Asst. PD/MD of
WNEW from 2003-04 and was
instrumental in its launch as
Mix 102.7. He left the station
last July to become Asst. PD for
clustermate WCBS-FM.

“I'm very exciting about re-
turning to Mix 102.7,” Martini
told R&R. “In the past year the

MARTINI See Page 11

By Lon Heiton and Chuck Aly
R&R Nashville Bureau

Lyric Street President
Randy Goodman |
has music in his
blood. While at
Nashville’s David
Lipscomb Univer-
sity, he was the
drummer in a band
that included Kim
Richey and Bill
Hloyd, but his future
was in the business
side of the industry,
and in 1981 he joined RCA/
Nashville, where he did it
all.

Starting on the lowest
rung of the publicity depa-t-
ment, he later moved into
artist development and

Randy Goodman's
Magic King

A banner year for Disney’s Lyric Street

Goodman

Bonneville Appoints Nat'l Programmers

Solk oversees music outlets;

Bonneville’s 37 radio stations
will receive additional corporate
programuming support as a result of
two new appointments: Greg Solk
as National Programming Direc-
tor/Music and Jim Farley as Na-
tional Programming Director for
News/Talk.

Bonneville President/CEO Bruce
Reese said Solk and Farley will

——— —

Farley works with N/T

Solk
work with Bonneville’s senior management at the corporate and
market levels to create and implement programming strategies and

BONNEVILLE See Page 22

Farley

Rudlo To The Rescue

The true meaning of localism is felt coast to coast

By Roger Nadel

R&R Exec. Editor
rnadel@radioandrecords.com

For months now, terrestrial
radio broadcasters have been
looking for ways to differenti-
ate their products from what’s
being offered on satellite and
the Internet. Who knew that an
event half a world away would
bring home that difference? Be-
cause of the earthquake and

tsunami that devastated south-
ern Asia two weeks ago, people
are once again realizing why
their relationship with radio is
so personal.

All over the United States
and Canada people are heeding
the pleas of their favorite jocks,
talk show hosts and newscast-
ers to dig in to their pockets to

See Page 8

e

dom

merchandising. He became
VP/Product Development in
1988 and in June 1990 was
named VP/Promo-
tion & Product Devel-
opment. That was
two months before he
and RCA & BNA/
Nashville Chairman
Joe Galante moved to
New York, with
Goodman serving as
RCA'’s Sr. VP/Mar-
keting.

The pair returned
to Nashville in 1994, with
Goodman as Sr. VP/GM of
the RCA Label Group/Nash-
ville, which included the
RCA and BNA imprints.

RE——

See Page 38 J
{
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Sledge Gets New
VP/Country Post
At Clear Channel

Clear Channel has elevated
Regional VP/Southwest Alan
Sledge to the newly created
position of VP/Clear Channel
Country. Sledge
will retain his
duties as Direc-
tor/Program-
ming Opera-
tions for Clear
Channel’s
Phoenix cluster
and will now be
called on to as-
sist local Coun-
try programmers throughout
the company in developing
content.

“Alan has clearly earned
this opportunity,” said Clear
Channel Sr. VP/Programming
Tom Owens. “This promotion
recognizes Alan’s contribu-
tions to the success of many

SLEDGE See Page 12

b
Sledge
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Glenn Beck attracts more adults 25-54
before noon than any other program!

_ 888,500

400K

300K |-287:890

28,500

~  PERSONS 25 - 54 MEN 25 - 54 PERSONS 12+ ==
AVERAGE QUARTER HOUR AVERAGE QUARTER HOUR AVERAGE QUARTER HOUR

Let Glenn Beck do this for you in 2005

= Monday - Friday
GLENN@ECK SAM - 12PM ET

|
PROGRAM

Contact Premiere ats

*Scurce: Arbitron Nationwide Spring 2004, axact sir Simes for all talk programe startisg bajore 12 noon local time.

-’
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03 Radio Revenue Grows At Emmis

Company is seeing no impact from ‘Less Is More’

By Joe Howard

R&R Viahirgion Bureaw Chief
PO S AT COm

Giving the radio industry a
glimmer of hope for the year
ahead, Emmis Communications
on Jan. 6 reported growth in its
fiscal Q3 2005 radio revenue. Ra-
dio revenue rose 3%, to $69.8 mil-
lion, driven by ad rates that Emmis
CFO Walter Berger said were up
nearly 3.5% over year-ago levels.

“I am very, very proud to say
that this is now our seventh quar-
ter in a row — almost two years
— where we have demonstrated
inventory optimization and rate
increases,” Berger said that momn-

ing during a conference call with
investors.

Revenue from the company’s
international radio operations
contributed $4 million to the fis-
cal Q3 total.

For the company overall, rev-
enue grew 11%, to $169 million,
while operating income rose 24%,

to $48.5 million, and station oper- |

ating income improved 16%, to
$62 million. Subtracting the con-
tributions of the three Phoenix
stations Emmis is swapping to
Bonneville, Q3 net income rose
from $10 million (14 cents per

EMMIS See Page 22

Fant Now Cumulus/Houston Market Mgr.

Veteran Houston radio
executive Pat Fant has
joined Cumulus Broadcast-
ing as Market Manager for
its two FM stations in the
market: Urban AC KRWP
(Power 97.5) and Country
KVST (K-Star 103.7).
KRWP's airstaff was dis-
missed on Dec. 30, 2004,
and the station is running
jockless in anticipation of a Jan. 15
format flip.

Fant

During Fant’s more than
two decades in Houston
he helped build KLOL
into a legendary AOR
powerhouse. He later as-
sisted in the sign-on and
growth of Alternative
KTBZ (The Buzz). With
KLOL's Nov. 12, 2004 for-
mat change from Rock to
Hispanic Urban, market

FANT See Page 22

Thompson Tapped As WUBE/Cincy PD

Clear Channel Director/Oldies Programming and KQOL/Las Ve-
gas PD Marty Thompson has been named PD of Infinity Country
WUBE (B105.1)/Cincinnati. He succeeds Tim Closson, who left the sta-

tion on Oct. 1, 2004.

“We're extremely excited to have Marty join the WUBE team,” said |

Infinity /Cincinnati Sr. VP/GM Jim Bryant. “Marty is an extreme-
ly bright individual who understands radio, knows how to get the most
from his talent and is very familiar with Cincinnati. Marty will make
WUBE totally reflect the soul of our city. 'm eager to see Marty put
his mark on B105.”

Thompson previously worked in the Queen City from 1990-98 pro-
gramming Oldies WGRR, now also owned by Infinity. In Las Vegas
he coordinated programming for 72 stations while directly program-
ming KQOL.

© Radio & Records

At a recent gathering in Las Vegas, Zomba Label Group President/CEQ Barry
Weiss (second from left) hosted a dinner extravaganza at Nobu, where mass
quantities of sushi were consumed and fun was had. Surrounding Weiss are
2omba artists Ciara, Britney Spears, Three Days Grace, Anthony Hamilton,

Petey Pablo and Youngbloodz.

"Lite’ Leader Flourishes In Fall Ratings
Clear Channel AC remains No. 1 in New York

By Adam Jacobson

R&R Radio Editor
aEToiEmETIsaamarican com

Chalk up another victory for
Clear Channel AC WLTW (Lite
FM)/New York. The perennial
ratings leader is solidly No. 1 in
the market’s fall 2004 Arbitrons,
climbing 5.7-6.0 12+. Emmis’
CHR/Rhythmic WQHT (Hot 97)
and Spanish Broadcasting Sys-
tem’s WSKQ (Mega 97.9) are once
again tied for second, with both
stations dropping 4.9-4.7.

Clear Channel Urban WWPR
(Power 105.1) is right behind Hot
97 and Mega, finishing at No. 4
with a 4.2-4.6 jump. Taking the
No. 5 slot is the market’s top-
rated AM stations, News/Talk
WABC, which climbs 4.14.5.

Urban AC WRKS lost ground
in the fall survey, falling from a
second-place tie to No. 6. Other
notable New York moves include

Station (Format) Su'0d Fa'04
WLTW-FM (AC) 57 60
WOHT-FM (CHRRhy) 49 47
WSKQ-FM (Tropical) 49 a7
WWPR-FM (Urban) 42 46
WABC-AM (Talk) 41 45
WRKS-FM (Urban AC) 49 43
WHTZ-FM (CHR/Pop) 43 42
WCBS-FM (Okdies) 36 35
WPAT-FM (Spanish Cont) 3.3 3.4
WQCD-FM (Smooth Jazz) 28 3.4

Cantinweausly updaled ralings
results: www. radioandreconds.com

a 2.8-3.4 gain for Smooth Jazz |

WQCD, which recently re-imaged
itself as “New York Chill,” and a
2.4-3.1 leap for Univision Radio’s

RATINGS See Page &

Kearney New WBTS & WSB-FM VP/GM

Dan Kearney has been
promoted to VP/GM of
Cox Radio/Atlanta’s CHR/
Rhythmic WBTS (95.5 The
Beat) and AC WSB-FM (B- [f
98.5). He had previously
been GSM for News/Talk
clustermate WSB-AM since
1999.

Kearney, who joined
Cox in 1997 as LSM of
KF1/Los Angeles, said,
“It's exciting to have the
opportunity to help grow
two radio stations that
are already market lead-
ers in their formats. Both
B-98.5 FM and 95.5 The

“Since Dan’s arrival at Kearne Beat have solid, profes-
WSB-AM he has generated Y sional staffs, and I look
record-setting revenue,” said forward to working with them

Cox/Atlanta VP/Market Man-
ager Chris Wegmann. “Cox Radio
believes strongly in promoting
from within, and this is a logical
next step for Dan.”

to make great stations even bet-
ter.”

Meanwhile, WSB-AM LSM
Chris Osgood is elevated to
Kearney's former post.

Magee Named Fox
News Radio SVP

Kevin Magee has added duties
as Sr. VP for Fox News Radlo He
will retain his cur- ¢
rent title as VP of
Fox News while
taking on respon-
sibility for ex-
panding program-
ming and new
business opportu-
nities for Fox’s ra-
dio news division.
Magee assumes a
position previously held by Jack
Abernethy, who was recently el-
evated to CEO of Fox Television
Stations Inc.

“Kevin has been instrumental
in bolstering Fox News’ program-
ming, and I'm pleased to have
him running the radio division,”

MAGEE See Page 22

Magee

Entravision Boosts
Rocha To Prog. VP

Nestor Rocha has been named
Entravision Radio’s Program-
ming VP. He replaces Haz Mon-
tana, who exited the company.

Rocha will continue to program
Entravision’s signature CHR sta-

ion, KSSE (Super Estrella)/Los An-
geles. He is also programming the
Super Estrella Network, previously
ed by Veronica Medina.

Entravision Radio President
Jeffery Liberman told R&R, “I
started to look at what we were
doing on the programming side,
and we needed a new direction.
And the new direction had to be

ROCHA See Page 12,

|
Kennedy Programs
' KZZ0/Sucramento

| Byron Kennedy has added PD
duties at Infinity Broadcasting
Hot AC KZZO
(The Zone)/Sacra-
mento. Kennedy
| will remain PD
for CHR/Rhyth-
mic clustermate
KSFM and OM |
for the Infinity/ |
Sacramento clus-
ter, which also in-
cludes Classic Al-
ternative KHWD.
Infinity /Sacramento Sr. VP/
Market Manager Doug Harvill
said, “Byron has earned this op-
portunity, and I'm excited to work
| with him in continuing KZZO’s
l outstanding success story.”
KENNEDY See Page 12

Kennedy

Del Rio Appointed KBMB/Sacramento PD

Entravision’s CHR/Rhythmic KBMB (103.5 The Bomb)/Sacramento
has hired Tommy Del Rio as PD. The station has been without a PD
since it changed ownership late last year.

Before his recent stint as OM/PD of XMOR/San Diego, Del Rio was
OM/PD of Buckley’s KIOO/ Visalia, CA; KKBB/Bakersfield; and
KSEQ/Fresno. He's also been PD of KWWV /San Luis Obispo, CA and
KDON/Monterey.

www americanradiohietorv com

RE&R Observes
King Holiday

In observance of the Martin
Luther King Jr. Day holiday,
R&R's Los Angeles; Nashville;

and Washington, DC offices will
be closed Monday, Jan. 17.

January 14, 2005 R&R © 3
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Congressman Readies
New Indecency Bill

By Joe Howard

R&R Washington Bureau
howard@radioandrecords.com

ep. Fred Upton plans to introduce a new version of the

broadcast-indecency legislation he first raised last vear.
The bill aims to drastically increase the fines the FCC can
impose for violations of its indecency rules.

end of the month, adding that most
of the original bill's provisions will
remain in place.

Upton spokesman Sean Bonyun
told R&R that the lawmaker hopes
to reintroduce the legislation by the

In particular, Bonyun said Upton
plans to retain the provision that
would cap the maximum fine the
FCC can impase against a station or
individual at $500,00. The legisla-
tion would a so require the FCC to

INDECENCY/See Page 6

Analyst Lowers Q4 Radio Forecasts

illiam Blair & Co. analyst Alissa Goldwasser reduced
her Q4 outlooks for several radio companies based on
her expectation that the industry ended 2004 on alackluster note.

Goldwasser lowered her Q4 rev-
enue forecasts for Cox, Entercom
and Radio One by $1 million each,
to $109.5 million, $110.8 million and
$80.1 million, respectively. Howev-

and her $152.1 milijon revenue esti-
mate for Westwood One.

“We believe tough conditions per-
sisted in Q4 as a generally mild retail
environment and continued sluggish-

er, she let stand her Clear Channel
Q4 revenue forecast of $2.4 billion

ness in domestic auto sales appear
to have affected *wo of radio’s most

important advertising categories,”
Goldwasser said in a Jan. 5 report.
She went on to express pessi-
mism about the industry’s chanc-
es for an early jump-start in 2005,
saying, “A catalyst for the radio in-
dustry remains elusive, and there
is little evidence to suggest a
marked improvement in the first
part of 2005.”
— Joe Howard

NoBoDY DOES IT BETTER.
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BUSINESS BRIEFS

CBS Fires Four Over Bush National Guard Story

our employees of CBS News, including three executives, were

fired this week for their role in preparing and reporting a disputed
story about President Bush’s National Guard service. The firings came
in the wake of a report by an independent panel that concluded that
CBS News failed to follow basic journalistic principles in preparing
the piece. The panel — headed by former U.S. Attorney General Dick
Thornburgh and former Associated Press President Louis Boccardi
— also said CBS News compounded its failures with its “rigid and
blind” defense of the 60 Minutes Wednesday report.

Out.in the purge are Sr. VP Betsy West, who supervised CBS
News’ primetime programs; 60 Minutes Wednesday Exec. Producer
Josh Howard and Sr. Broadcast Producer Mary Murphy; and the
producer of the controversial piece, Mary Mapes. The correspon-
dent on the story, CBS Evening News anchor Dan Rather, earlier
announced plans to retire in March.

Commenting on the panel’s findings, CBS Chairman Les
Moonves said, “We deeply regret the disservice this flawed 60 Min-
utes Wednesday report did to the American public, which has a rlght
to count on CBS News for fairness and accuracy”

Arbitron, Emmis Among Fortune’s Best To Work For

wo radio-related businesses were recognized in Fortune

magazine’s annual list of the “100 Best Companies to Work
For”: Arbitron was listed at 60th overali and 24th on the small-com-
panies list (1,000-2,500 employees), and Emmis placed 74th overall
and 27th among midsized companies (2,500-10,000 employees).
Arbitron’s program in which workers recognize the contributions of
their fellow employees was singled out by Fortune, and Emmis
Chairman/CEO Jeff Smulyan’s good communication with his staff-
ers was key to Emmis’ making the fist.

Fisher President/CEO Resigns

isher Communications President/CEO William Krippaehne Jr.

has resigned at the request of the company’s board of direc-
tors. Fisher Broadcasting President Benjamin Tucker Jr. is now serv-
ing as acting President/CEQ of Fisher Communications. Krippaehne
said, “With the corporate restructuring and refinancing work behind
us, it is appropriate for the company to seek new leadership with
more direct operating experience in the broadcasting business. Af-
ter 23 years of service to the company, it is time for me to move
on, and | wish the employees, management and board continued
success.’

Stevens Elected Commerce Committee Chairman

en. Ted Stevens has been elected Chairman of the Senate

Commerce & Transportation Committee. Stevens has been a
member of the committee since 1971, with the exception of two years
he served on the Energy & Natural Resources Committee. Under
Senate term-limit rules, Stevens had to step down as Chairman of
the Appropriations Committee, freeing him to succeed John McCain
as head of the Commerce Committee. Stevens will continue to serve
on the Appropriations Committee and will remain Chairman of the
Defense Appropriations Subcommittee. He will also keep his seats
on the Homeland Security & Governmental Affairs Committee and
the Rules Committee. Stevens was one of the sponsors of the Tele-
communications Act of 1996.

Salem: General-Market Radio
Struggles With Christian Formats

avid Evans, Exec. VP/CFO of Christian-targeted broadcaster
Salem Communications, said Tuesday at the 15th annual
Continued on Page 6

Disney Splits
Chairman, CEO Roles

he chairman and CEO posts at Walt Disney Co., parent

of ABC Radio, have been filled by two different people
since March 2004, and on Jan. 6 the company’s board of di-
rectors made the change permanent.

Former U.S. Sen. George Mitch-
ell was named Disney’s Chairman
last year after shareholders deliv-
ered a vote of no confidence in
former Chairman/CEO Michael
Eisner, who retained his CEO title.
Mitchell said that permanently
splitting the jobs “embraces princi-
ples of good corporate governance

that the company is committed to
pursuing.”

According to Reuters, the deci-
sion came after discussions with
several major shareholders, includ-
ing Connecticut State Treasurer De-
nise Nappier, who, acting on behalf
of Connecticut’s state pension fund,
initially proposed splitting the jobs.

© Radio & Records
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Keynote Speaker
Robert Plant

SXSW Interview
Lou Reed

MARCH 16 -

( The South by Southwest Music and Media
Conference showcases hundreds cf musical acts
from around the globe on fifty stagas in down-
town Austin, TX,

By day, conférence registrants do business in
the SXSW Trade Show in the Austin Convention
Center and partake of a full agenda of informative
and provocative panel discussions featuring
{1 hundreds of spedkers of international stature.

For more infarmation including:
» conference updates

» registration discounts

» exhibitors

» confirmed artists & panelists

+ﬂL “Nm TalentMatch.com:
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— BUSINESS BRIEFS

Continued from Page 4

Smith Barney Citigroup Entertainment, Media & Telecommunications Conference :hat his company's secu-
lar competitors tend to avoid Christian formats because most don’t know how to run such stations suc-
cessfully. “The Christian arena is very much a specialty format” Evans said. “They haven't got the staff
to do it, since their staffs have no experience in the Christian world.” Evans also believes that general-
market operators run the risk of conflict within a cluster if one station flips to a Christian format. He said,
“L think they’ve struggled, quite frankly, with putting a Christian Talk & Teaching format.in the same studio
as a station that might be broadcasting Howard Stern. Those don't fit together well, and they find it hard
to recruit staff.”

In other news from Salem, the company last week issued a statement saying it has no plans to pur-
chase WNUE/Orlando from Mega Communications. Salem was responding to a fraudulent press release
that was issued on Dec. 31, 2004, The company said it didn't know where the release originated. The
erroneous information was picked up by several radio-news websites.

Clear Channel Debuts Real-Time Traffic Data

lear Channel announced at the Consumer Electronics Show last week that real-time data from its

internal traffic network is now available as a subscription service to users of AudioVox's Radio Data
System Traffic Message Channel equipment. The 24-hour service provides live traffic data for 48 of the
top 50 markets. RDS-TMC information is broadcast on an FM data channel carried simultaneously with
a station's audio signal, and data is displayed on aftermarket in-car navigation systemns. Clear Channel
Exec. VP/Distribution Development Jeft Littlejohn said, “This offering is an extension of our aggressive
and continued commitment to the broad roliout of digital radio services.”

HD Radio Wins CNET Award At CES

Biquity's HD Radio digital radio technology took CNET's Next Big Thing Awa-d in the Car Technology
I category at the Consumer Electronics Show last week. iBiquity President’‘CEO Bob Struble said,
“More than 2,500 companies exhibited at this year's Consumer Electronics Show, displaying thousands
of products and technologies. The selection of HD Radio technology for a Next Big Thing Award from
among this crowded field is a great honor that speaks to the transformational nature of this technology
for consumers of AM and FM radio” Meanwhile, HD Radio’s supplemental-audio feature was an hon-
oree in CES’s Innovations 2005 Design and Engineering Showcase. For more CES coverage, see
Page 10.

Subscriptions, Not Hardware Sales, Key For Sirius

peaking Monday at the Smith Barney Citigroup Global Entertainment, Media & Telecommunications

Conference in Phoenix, Sirius Satellite Radio Exec. VP/CFO David Frear told the investment com-
munity that the company doesn't really care how much hardware it sells. Its main concern, rather, is
gefting subscriptions from the buyers of the 7 million satellite radio receivers tha: have been sold in North
America. “We're all about what it sounds like when you turn the radio on,” Frear said. “We’re looking at
winning over the hearts and minds of people with branded content and allowirig them to take it around
with them.” Responding to an audience question about the popularity of iPods, Frear said that as teen
iPod owners become adults, they'll spend less time downloading music. He said of Sirius’ business plan,
“I don't want to go straight into the wheelhouse of the MP3 industry. It's not a functionality. It's not a core
driver of satellite radio.”

Meanwhile, Sirius said last week that it has selected Microsoft's Windows Media Video 9 for a video
service it plans to launch in the second half of 2006. With the service, now under development, Sirius
hopes to enter the market for in-car video by offering two or three channels of content directed to chif-
dren. Sirius CEO Mel Karmazin said, “Working together with Microsoft will help ensure the exciting de-
velopment of a solid and user-friendly video platform for Sirius for years to come.”

In other news, a Jefferson County, KY judge issued a temporary injunction this week ordering Clear
Channel News/Talker WHAS/Louisville to provide its broadcasts of University of Louisville football and
men's basketball to Sirius. The university filed.suit to force WHAS to provide its game coverage to the
satcaster, but CC attorneys argued that the station has no obligation to make the games available to
Sirius under the terms of WHAS’s contract with Nelligan Sports Marketing, which holds the broadcast
rights to University of Louisville sports. Clear Channel RVP/Programming Kelly Carls told R&R that, while
WHAS is disappointed with the ruling, it will comply with the order.

FCC Outlines Process For Noncomm Fundraising Waiver

t the request of John Broomall of Christian Community Broadcasters, the FCC has outlined the pro-

cess for noncommercial broadcasters that want to get short-term waivers to raise funds for tsunami
relief. According to Michael Wagner of the FCC's Media Bureau, stations should contact him at
michael.wagner@fcc.gov with the specifics of their planned fundraising activity, including when and for
how long a fundraiser will run and where the donations will go. The noncomm licensee should also indi-
cate whether a planned fundraiser will be part of its regularly scheduled pledge drive.

XM Raises $100 Million

M Satellite Radio has raised $100 million from an unnamed investor’s exercise of an option on an

additional purchase of XM's 1.75% convertible senior notes due 2009. The notes are convertible to
20 shares of XM common stock for each $1,000 worth of notes, equating to a conversion price of $50
per share.

Home Depot Marketer To Keynote RAB2005

H ome Depot Exec. VP/Merchandising & Marketing John Costello has been set as a keynote speaker
at RAB2005, which will take place Feb. 10-13 in Atlanta. Costello will share his insights on industry
trends and his philosophy for protecting Home Depot's position as radio's No. 1 national advertiser. Home
Depot spent more than $100 million on national spot and network advertising in 2003.

In other news, because of recent bad weather across the U.S., the RAB has extended the deadline
for early registration for RAB2005 by five days, to Jan. 14. Fees will remain $550 for RAB members and
$950 for nonmembers through that date, after which they will rise to $650 for members and $995 for
nonmembers.
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JBANSACTIONS-AT-A-GLANGE
: All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

o WBIX-AM/Natick (Boston), MA Undisclosed

® WCXT-FM/Hart (Muskegon), MI $4.1 million

© WJSE-FM/Petersburg (Atlantic City), NJ $4.75 million
* WKQW-AM & FM/Qil City, PA $540,000

® WBRY-AM/Woodbury, TN $130,000

© KKAW-FM/Albin and KREO-FM/Pine Bluffs

Full transaction listings, posted daily, can be found at

o WARK-AM & WARX-FM/Hagerstown, MD

PRICE: $14 million

TERMS: Asset sale for cash and note

BUYER: Nassau Broadcasting Partners LF, headed by
President/Chairman Lou Mercatanti Jr. Phone: 609-452-

9696. It owns 47 other stations. This represents its entry i

into the market.

SELLER: Manning Broadcasting Inc., headed by President/
GM Eugene Manning. Phone: 301-733-4500

FREQUENCY: 1490 kHz; 106.9 MHz

POWER: 1kw; 16kw at 853 feet

FORMAT: Talk/Oldies; Oldies

BROKER: Glenn Serafin of Serafin Brothers Inc. and Larry
Patrick of Patrick Communications

Dollars to Date: $61,670,001 |
(Last Year: $1,838,887,951) ©
Dollars This Quarter: $61,670,001
(Last Year: $493,700,533)

I Stations Traded This Year: 26

| Stations Traded This Quarter:

(Last Year: 880) E

26

(Last Year: 231) 1§

Indecency
Continued from Page 4

rule on indecency complaints with-
in 180 days and would include cer-
tain protections for local broadcast-
ers.

The latter stipulation is designed
to protect stations in situations like
Janet Jackson’s infamous breast-bar-
ing Super Bowl XXXVIII perfor-
mance, which drew thousands of
complaints about content over which

affiliates not owned by CBS-network
parent Viacom had no control.

After Upton’s indecency bill
made it through the House during
the last session of Congress, the Sen-
ate version got weighed down with
amendments targeting media own-
ership and violence on television —
riders that ultimately spelled the
bill’s demise. “We got close to the
goal line but couldn’t get an agree-
ment,” Bonyun said. “Time just ran
out.”

Ratings

Continued from Page 3
Spanish Contemporary simulcast
WCAA & WZAA (Latinomix).

On Long Island, the 10kw daytim-
er that could — Barnstable’s Adult
Standards WHLI-AM — surges from
a tie for 11th to third as Clear Chan-
nel AC WALK-FM repeats at No. 1
in the Nassau-Suffolk ratings with a
5.6-6.3 increase. Meanwhile, second-
place honors go to WABC, which ris-
es 4.3-5.1. Summer’s No. 2, CC
CHR/Pop WBLI, slides to No. 6 in
the fall book with a 5.0-39 move.

WALK-FM is again No. 1 in
Hamptons-Riverhead, NY, seeing a
74-89 jump in the market’s first fall

book. And in Middlesex, WLTW is
again No. 1 as Millennium Radio
Group FM Talker WKXW jumps
from third to second with a 4.6-5.6
move. Greater Media AC WMGQ
jumps from a tie for No. 7 to No. 3
with a 4.1-5.0 gain.

With the fall Arbitrons, there will
be 293 markets, including the newly
rated markets of Valdosta, GA; La-
Salle-Peru, IL; Concord (Lake Re-
gions), NH; New River Valley, VA;
Lebanon-Rutland and Montpelier-
Barre, VT, and La Crosse, WI. As pre-
viously reported, Arbitron has
dropped Westchester and Blacks-
burg-Christiansburg-Radford-Pulas-
ki, VA as rated markets.
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Radio To The Rescue

Continued from Page 1

support relief efforts. While radio may have
initially been a little slow off the mark in real-
izing that it could be the linchpin between its
audience and relief organizations, since things
got rolling, the effort has resembled a runaway
train.

What we've seen over
the past two weeks are
examples of radio’s cre-
ativity, its resourcefulness
and its ability to turn on
a dime. Projects range

from the incredible day- 4 A
long Chicago Tsunami % J
Relief Drive (m which 38 Theresa Beyer

radio stations and seven

television stations delivered the same message
and generated $1.7 million in funds for the
American Red Cross) to single-station projects
(such as the benefit concerts organized by Te-
jano KXTN/San Antonio and Alternative
KNDD/Seattle) to the yearlong fundraising
commitment announced by ABC’s Los Ange-
les cluster to the $16,000 raised by Hot AC
WZPL/Indianapolis, which took donations to
get The Smiley Morning Show to stop playing
the same song over and over (the song was
“Over and Over”). This is a story about re-
sourceful people creating ideas to help listen-
ers become part of the solution.

Even the FCC chipped in, allowing non-
commercial stations a temporary waiver to
raise money locally provided they document
in advance how they’re conducting their
drives and where the proceeds will go.

Find The Right Partner

When you make decisions that will affect the
sound of vour radiostation, even if only for a few
hours or a day, it's important to weigh the bene-
fits against the potential harm it might cause. That
harm, by the way, can come in many forms —
from aligning with a problem charity to chang-
ing the listeners’ expectation of the sound of the
station to taking staff away
from the jobs they’re sup-
| posed tobe doing,

Oldies WCBS-FM/
New York Director/Mar-
keting & Promoticns
Theresa Beyer notes the
importance of credibility
in your charity partner.
“You really want to mzke
sure it’s a legitimate orga-
nization that's well-established and that has in-
roads already in place in the disaster area,” che
says. “And you want to make sure thatas much
money as possible goes to the stricken area and
not to staffing or to pay the organization’s light
bills.”

Before committing to a charity, it pays to
check it out. There are ways to find out what
percentage of the donations is swallowed by
overhead, or “administration” costs. Websizes
like the one at www.give.org (operated
by the Better Business Bureau) and
www.charitywatch.org have done the research
and can help you avoid embarrassment later.
As Vallie-Richards Consulting CEO Dan Val-
lie points out, “Many people hesitate to give
because of all the past stories of how the dona-
tions were never received or were diverted for
selfish or political reasons.”

Dan Vallie

The Predictive

Shakeup 0f Radio

l"ve been curious about how

By Dave Van Dyke

the radio industry compares

to other industries in many ways, especially when it
comes to competitive flanking and guerilla strategies.

2004 was the year digital media began

l to gain some traction. Some say tradition-

al radio is going through significant chang-

es due to new competitive threats, while

others see recent soft times as part of the

cycle of life of the industry in general and

feel that radio is simply dealing witha lull
right now.

I'talked with Anita McGahan, a profes-

| sor of management, about her recently
published paper on something she refers
toas the “trajectories of industry change.”
I'was curious about her analysis of indus-
try change and what she thought of what
the radio industry is currently going
through.

According to McGahan, who observes
all types of industries and companies, tra-
ditional radio is at a crossroads and should
not be distracted by new competitive me-
dia. She suggests we stand back and un-
derstand how the whole audio entertain-
ment industry is changing and view our
place in the larger landscape of all things
audio. Broadcasters are misreading

Programming Decisions

Once you've found a partner and made the
decision to move forward, you'll be facing key
programming decisions. Should you doa sim-
ple turnkey promotion with a web link and
PSAs? Should it be a one-day event? Do you
break format? Are you better served creating
a sustaining project?

Timing is a consideration. In the case of the
tsunami that hit Dec. 26, it came right on the
heels of the year-end food and coat drives at

growth clues and arriving at false conclu-
sions all the time, says McGahan.

I asked what her message to the radio
industry’s leaders would be. The mostim-
portant thing to appreciate, she said, is
that all businesses go through life cycles
during which obsolescence becomes a
consideration. New technologies shake
up all industries, and all companies at
some time are faced with defending their
turf.

Radio is caught in an evolution as a re-
sult of two types of threats of obsolescence
from digital media:

* Athreat to our core activities — those
activities involving attracting listeners
with programming and delivering con-
sumers for advertisers

* Athreat to our core assets — our du-
rable resources, such as talent and pro-
gramming, and intangibles such as pro-
gramming knowledge and brand capital
that have historically made radio effective
at delivering audiences.

Continued on Page 9

many stations. Says Beyer, “A lot of stations
have already exhausted their efforts, and then,
lo and behold, this event happens. The first
move s to sit down with station management
and determine what you can do, what the
marketplace will bear and what you are al-
ready involved in.”

The next issue to ponder is how quick your
response will be. Beyer advises paying atten-
tion to the dlock and the news coverage. “If you

Continued on Page 9
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Radio To The Rescue
Continued from Page 8

start having these conversations two weeks af-
ter the disaster, you're probably better off do-
ing something on a lesser level than coming out
of the box really strong,” she says.

For some stations, the decision of whattodo
may be just a matter of using an existing tem-
plate. Entercom VP/News-Talk Programming
Ken Beck says, “Some stations have heritage
radiothons they have done over decades. The
- audience and station staff
look forward to them, and
they have become huge
events, not just mandato-
ry charity drives.

“News/Talk WEEI/
Boston'’s Jimmy Fund ra-
diothon and N/T KGO/
San Francisco’s Cure-A-
Thon are examples. It
takes time to build this
kind of community equity, but it's great when
you get there.”

Don’t Shortchange The Story

Vallie says he has no problem advising sta-
tions to embrace the tsunami story. “It's not
often that one event is on the minds of the ma-
jority of the audience; this is, and the bigger
mistake would be to minimize the commit-
ment toit,” he says. “You just have to decide
the best way to do it considering the format
and target audience of the station.”

For some formats, Vallie recommends cre-
ating a series of tsunami relief projects. He
says, “The help will be needed for along time,
long after it's no longer a media focus, and it
would be impressive to a listener and help
recall of the station if the station set up a sus-
tained effort and mentioned it often over the
next several months or possibly longer.”

Beyer agrees that the need will exist for a long
time to come, and she has already heard from
charities that fear the money that's being do-
nated in substantial amounts now will dry up
ina few months. Her suggestion: Be cognizant
of burnout just like you are with your music.
Entercom’s Beck puts it slightly differently: “If
the charity drive is just another piece of noise
on the air, it's time to move on.”

Hen Beck

Beck sees fundraisers as an opportunity to tie
inadvertisers. “Having partnerships with clients
is a great way to make a bigger splash, and it
tightens relationships with those clients,” he
says.

Beyer advises caution, however. “If you are
tying in with a water distributor who's going
to send over three planeloads of bottled wa-
ter, it makes sense,” she says. “Or if you part-
ner with a bank that's doing matching dona-
tions, that makes sense. When you're looking

WL ]

“It's about coming
together as human beings
and putting the business
issues aside to make a
difference in these
people’s lives that have
been devastated.”

Theresa Beyer
| i

at a partner, it can’t just be added value; it's
got to be ‘What are you guys bringing to the
table here?"”

Powerful Radio

Back, fora moment, to the reason radio sta-
tions were so quick to respond with radio-
thons, casual day-for-pay promotions, public
service announcements, pay-to-request-songs
campaigns and all the other creative fundrais-
ing ideas: Radio is uniquely positioned to
serve its audience.

John Brenner at CHUM/Ottawa nicely
sums up his company’s one-day, $3.1 million
fundraiser on 32 Canadian stations: “Our pro-
gram hosts did an outstanding job of turning
aninternational story into a local story that held
the interest of the listener in each market. It was
a textbook case of creating powerful radio.”

Beyer concurs, saying, “It’s about corning
together as human beings and putting the busi-
ness issues aside to make a difference in these
people’s lives that have been devastated.”

The Predictive
Shakeup Of Radio

Continued from Page 8

Based on the nature of these threats, the
industry will find itself on a growth curve
with the following identities:

The Stable Trajectory: The period when
neither core assets nor core activities are
jeopardized. During this phase the indus-
try is operating effectively and efficiently,
understands its strengths and weakness-
es and has no significant outside competi-
tive threats. There is a balance between
investing in product and sales. However,
over time this phase tends to begin to
weaken after an extended period of wealth
and profit-taking.

The Intermediary Trajectory: The pe-
riod after successful times, when the in-
dustry begins to experience new compe-
tition, which is generally aided by new
technology. This is when either core ac-
tivities or core assets are threatened, but
not both. It is a time when a tipping
point is approaching, but there is still
time to adjust and avoid significant
damage to revenue, profit and consum-
ers. This phase is often characterized by
short-term profit-taking as a reaction to
the new threat while avoiding invest-
ment that could block competitive in-
roads.

Radio is at the beginning of this cycle,
with competitive media making advanc-
es. Industries at this point should fend off
attacks to either core activities or core as-
sets by reinvestment in those core
strengths. Defensive strategies come from
company marketing, product and sales
innovations that refresh perceived obsoles-
cence.

The Radical Trajectory: This, the most
serious period, occurs when core assets
and core activities are both threatened with
impending obsolescence. At this pointitis
often too late in the life cycle to recover
from severe competitive and technological
inroads. Industries in the radical phase

may never be able to infuse enough fund-
ing back into the business to fend off the
momentum of oncoming competitors.

With radio sitting between the late stag-
es of stability and the early stages of the
intermediacy, our business has a great op-
portunity. This perspective will motivate
the industry to bring its most creative and
hard-working people together to find an-
swers,

Historically, radio has found a way tore-
invent itself to suit the times every decade

P

Il Radical:

Competitive
Threats to Both
Core Assets &
Core Activities

IL Intermediary: | {
Competitive | N

o
\ | Threatsto L—
.| Core Assets
or
Core Activities

or so. Whether the competition was mov-
ies in the 1930s, television in the 1940s or
abrupt changes in music preference in the
'60s, radio has always figured it out.

Therefore, when analyzing our indus-
try’s current state, it is important to ap-
preciate our position in the landscape of
all of the changes that are coming fast
and furiously and not focus too much on
just one element of that change. What do
these new technologies mean to an in-
dustry that has faced technological ad-
vancement before and reinvented itself
time and time again?

Dave Van Dyke is President of Bridge Rat-
ings, a Glendale, CA-based research company
dedicated to providing ongoing, immediate re-
liable and affordable audience-measurement
services for radio. He also has considerable
experience as a music programmer and radio-
station GM.
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Z]SPOTS

.Ccom

a weekly online auction of last-minute radio spots

Gives stations the ability to sell last-minute spots more efficiently...
while maintaining complete confidentiality of rates

toll free: 866-461-0300 ext.219

Complete details at www.bid4spots.com
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HD Radio Builds
Buzz At CES

Portability, customization themes at Vegas trade show

'he 2005 International Consumer Electronics Show was held

in Las Vegas from Jan. 5-9, with more than 120,000 exhibi-
tors, analysts, buyers, reporters and assorted industry affiliates
attending keynotes and panel discussions, walking the floor at
the cavernous Las Vegas Convention Center and visiting exhibits
that overflowed into nearby hotels and tents across the street.

Despite miserable weather — there was
snow on the Strip for the first time in years —
the atmosphere at the show was as hot, crowd-
ed and amped-up as ever as exhibitors com-
peted for attention with their coolest new and
upcoming products in every area of consum-
er electronics.

iBiquity Digital got things off to an exciting
start on the audio side with a
flurry of pre-show announce-
ments, including a commit- I
ment by 21 radio ownership
groups — among them ABC
Radio, Beasley, Bonneville,

Clear Channel, Cox Radio,

Citadel, Cumulus, Emmis,

Entravision, Infinity, Radio

One, Saga, Susquehanna and Univision Radio
— to accelerate the conversion of 2000 AM and
FM stations to HD Radio digital. That's com-
bined with 500 stations that already license HD
Radio, including 200-plus already on the air.

On the same day, Clear Channel announced
that it now has HD Radio broadcasts up and
running at 65 stations and plans to have 95%
of its stations in the top 100 markets —or about
1,000 stations — outfitted with digital broad-
cast equipment within three years. This fol-
lows up on CC’s Advanced Technology Initia-
tive, launched in July 2004.

HD Radio On The Move

The public commitment of so many radio
leaders to accelerate the roliout was big
news, but these are early days yet for HD
Radio. Asked how many consumers can
hear the HD Radio broadcasts that are al-
ready on the air, iBiquity President/CEO
Bob Struble told R&R, “Thousands — not
tens of thousands, thousands.”

So, though iBiquity is in the middle of a
huge technology rollout — a partnership deal
with iLab America to create reference designs
for upcoming products that will move HD
Radio from the aftermarket car-audio arena
into the OEM auto market and to home enter-
tainment centers and tabletops receivers was
also announced at the show — Struble said,
“The most important thing is getting stations.”

Once HD broadcasts are on the air, making
the public aware of what the technology offers
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will become a priority, and Struble said that
will have to be done at the station level, not-
ing, “The local guys know very well how to
do that.”

Starting the supplemental programming
HD Radio permits will be the next priority,
and, in a couple of years, receivers with TiVo-
like recording and buffer capabilities are ex-

pected, along with on-de-
mand programming, such as

jonal  traffic and weather reports.
- Broadcasters, meanwhile,
detailed their own effor-s.
Greater Media CEO Peter
Smyth told R&R that his
company has already con-
verted all five of its Boston
properties to HD Radio and has done the sarae
at WMGC/Detroit, WDHA/Morristown and
WPEN & WMWX/Philadelphia. Over at En-
tercom, Exec. VP Jack Donlevie told R&R that
the company has already converted its stations
in Boston; Kansas City; Portland, OR; and Se-
attle to HD Radio and plans to have 80% of :ts
stations converted within the next four yeas.

Keynotes & Panels

Microsoft, with its customary acres of CES
floor space, emphasized its push into the
home-entertainment market by showing the
newest Windows Media Center PCs. These
PCs are designed to connect a household’s
worth of entertainment technology, including
TVs, stereos and portable devices like the Win-
dows Portable Media Center.

AtMicrosoft Chairman/Chief Software Ar-
chitect Bill Gates’ opening CES keynote — a
one-on-one with NBC Late Night host Conan
O'Brien — Gates talked about how Media Cen-
ters let consumers link their electronics togeth-
er and control them with a single remote.

In response to O'Brien’s question about dig-
ital music, Gates said, “Music is a fun area. It's
one that everyone, I think, would agree is go-
ing digital, so the ability to create playlists, to
have it in your pocket, to organize it in rich
ways — people are going to take it for grart-
ed

“What we're doing here is taking an ap-
proach — it’s very typical for us — we're say-
ing we're not going to make the hardware,

we're simply going to provide a rights man-
agement system that can connect up everyone
who is using Windows PlaysForSure to every-
body who has content.”

Friday’s highlight was an “Industry Insid-
er” session with MTV Networks Chairman/
CEO Judy McGrath. What was MTV doing at
an electronics show? Talking about a new “dig-
ital imperative” that includes a partnership
with Microsoft under which MTV will supply
content for the Windows Portable Media Cen-
ter and Windows Media Player 10.

MTV is also set to launch a digital music
service that will include downloads, stream-
ing audio, a subscription music service and a
player. Explaining MTV’s interest in the digi-
tal world, McGrath said, “Digital has pro-
foundly changed the habits of the MTV audi-

“Music is one area that
everyone, | think, would
agree is going digital, so
the ability to create
playlists, to have it in your
pocket, to organize it in
rich ways — people are
going to take it for

gra nted.”

Bill Gates

ence.” She said the digital initiative is designed
to make MTV'’s target consumers “the most
connected young community in the world.”

McGrath continued, “You guys, the CE wiz-
ards of the world, we want to partner with you.
We want to join you in the hipness. We can
program for your platform.”

Last Gadget Standing

One of the most popular sessions at CES is
always the “Last Gadget Standing” panel,
where the crowd and online voters at the PC
Magazine website decide which of 10 products
showcased is most likely to last. The session
was co-hosted by “Internet Mom” columnist
Robin Raskin and PC Magazine Editor-in-Chief
Michael Miller, and the products competing
for applause included a Logitech universal re-
mote, Kodak and Epson digital photo printers,
the MobiTV mobile satellite TV receiver, PDAs
by Palm and Dell and the Delphi MyFi porta-
ble XM Satellite Radio receiver.

The crowd was cheerful, opinionated and
loud and included a sizable contingent of XM
fans who shrieked and applauded at every
mention of the satcaster’s name. XM Chief Pro-
gramming Officer Lee Abrams’ “radio sucks”
presentation on the MyFi was a big hit with
the crowd — and not just the XM partisans.
Abrams compared the $350 MyFi to the tran-
sistor radio in its potential to change the way
radio is used, then said XM is “liberating
America from shitty radio.”

Abrams spent his allotted four minutes
bashing broadcasters and said very little about
the MyFi itself. But what he said was good
enough to get the MyFi into the finals, in a run-
off against Dell’s Axim X50v, a PDA with a
beautiful 3.7-inch display and capabilities that
Dell says make it the first true pocket PC. The
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Axim was the ultimate winner, but it's inter-
esting to see how well Abrams’ radio-bashing
goes over with crowds that don’t have a stake
in the industry.

On The Show Floor

Sirius Satellite Radio spent CES broadcast-
ing live from the show floor under banners
featuring its soon-to-be headliner, Howard
Stern. Stern didn’t make an appearance at CES
this time — but wait till next year, when his
show will have just launched on Sirius when
CES comes around.

Sirius was showing a sample of the ReGo,
due in the spring, which will be its equivalent
to XM's portable MyFi receiver. The ReGo,
which is oriented horizontally and has round-
ed edges that make it look like a camera, comes
with four hours of recording capability and a
built-in FM transmitter. Also on the way is the
Sportster Replay, with a 44-minute buffer that
lets users pause the programming, Sirius has
historically run behind XM technologically, but
Sirius spokesman Ron Rodrigues told R&R
that it hopes to catch up to or even surpass its
rival by 2006.

XM, meanwhile, has some new XM2Go re-
ceivers set to join the MyFi. Startup Tao, a new
subsidiary of Giant International, will launch
in May with a black XM2Go player that, like
the MyFj, has five hours of recording capabil-
ity that’s most useful for time-shifting. Tao is
also set to debut a 20-gigabyte music player
that can synch up and add content wirelessly,
something the Apple iPod can’t match (yet).

Phillips is planning an XM2Go receiver of
its own, and it was also showing lots of prod-
ucts that fall into its “Connected Planet” ini-
tiative, including a Wireless Music Center that
can rip 40 gigabytes’ worth of CDs and send
the music wirelessly to up to five receivers. The
Connected Planet line serves the same purpose
as Microsoft’s Media Center: It gives consum-
ers access to all their digital entertainment on
demand, from anywhere in the home.

New company Zon Audio, in partnership
with Klipsch, has an arrangement similar to
the Wireless Music Center but even simpler,
as music from any source with a line-out jack
can be controlled all over the house with a sin-
gle wall-mounted dial or a tiny remote.

On a smaller scale, Panasonic is bringing out
twonew lines of digital audio players: a sporty
line of flash players with an industrial look and
a lipstick-sized player that has an FM receiver
and — something that's going to become in-
creasingly common — the capability to record
from an FM signal.

Over at Samsung, which had almost as
much floor space as Microsoft, the company
was showing off the buzz-generating YH-99,
a 20-gigabyte portable video and audio play-
er that supports Microsoft’s Janus digital rights
management. Janus is the technology that
moves Napster’s (and, soon, others’) legal all-
you-can-eat tethered downloads off the com-
puter to compatible portables.

The Customized World

Everybody who's doing entertainment elec-
tronics is concentrating on portability, flexibil-
ity, customization and on-demand access to
content. There’s little point these days in de-
signing anything that does only one thing, and,
increasingly, everything has to work with ev-
erything else. Content providers, including the
record labels, and traditional broadcasters can’t
afford to be seen as obstructive or to lag tech-
nologically, or they’ll be left behind.

Additional reporting by Joe Howard.
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NEWSBREAKERS

Loos Upped To PD
At KWIE/Riverside

Styles Media CHR/Rhythmic '

KWIE (Wild 96)/Riverside has pro-
moted Asst. PD Chris Loos to the
PD position, which has been vacant
since July 2003. Loos will also con-
tinue as MD/middayer.

Loos has worked as a producer
and air talent at Urban KKBT (100.3
The Beat) and Urban AC KHHT (92
Jamz) in Los Angeles. He has also
served as Production Director at
CHR/Rhythmic KISV (Hot 94.1)/
Bakersfield.

“We are thrilled to give Chris this
position,” Styles Chief Program-
ming Officer Anthony Acampora
said. “It is something he has more
than earned. In such a highly com-
petitive marketplace, Chris has
helped keep the station among the
market leaders with our 18-34 tar-
get demo. With Styles growing at a
quick pace, we needed to have a
day-to-day PD at KWIE.”

Loos said, “I'm looking forward
to seeing Wild 96 grow into the sta-
tion in the Inland Empire for hip-

hop and R&B. We've got a great |

team of people here, and I'm ex-
cited about the things we've got
planned for 2005. I'd like to thank
Anthony Acampora, [Styles Re-
gional VP/GM] Kimberly Fletcher
and Styles Media for giving me this
opportunity.”

‘Bayou 105.3 Bows
In New Orleans

Entercom on Jan. 5 flipped Hot
AC WKZN (1053 The Zone)/New
Orleans to Rock as “Bayou 105.3,”
playing what the company describes
as “kick-ass rock n’ roll.” Morning
duo Walton & Johnson, most re-
cently at KLOL/Houston, join for
mornings as the syndicated Kidd
Kraddick in the Morning moves to
CHR/Pop clustermate WEZB (B-97).

“Personally, | have long admired
and desired to work with "the
gawds’ of morning radio,” said
Entercom/New Orleans VP/Mar-
ket Manager Phil Hoover. “Profes-
sionally, it is Entercom/New Or-
leans’ honor to create Bayou 105.3
specifically around Walton &
Johnson, and together we will

1

LOUNGING, NOT FIGHTING Five For Fighting’s John Ondrasik
stopped by KYSR (Star 98.7)/Los Angeles’ Star Lounge, where he got
comfortable with the Star crew. Seen here are (I-r) recently exited Star Asst. PD/
MD Chris Patyk, Star afternoon co-host Lisa Foxx, Ondrasik and Star afternoon
co-host Jason Puliman and PD Angela Perelli.

' Weber Officially PD At KCXX/Riverside

| All-Pro Alternative KCXX ¢
| (X103.9)/Riverside has offi-
cially given Jake Weber pro- §
gramming stripes. Weber,
who will continue his duties
as KCXX morning show
host, has been serving as in-
| terim PD since Kelli
Cluque’s exit in early De-
cember 2004.

Weber came to the station
from KQWB/Fargo, ND,
where he spent 12 years in a variety
of positions, including PD, MD, Pro-

Weber

motions Director and morn-
ing host. He began his ca-
reer as an air personality at
KWSH/Seminole, OK and
has also worked at KDRQ/
Wishek, ND; WDAY-AM &
FM/Fargo; and KDLM/
Detroit Lakes, MN.

“It'sa hell of a lot warmer
here than in Fargo!” Weber
told R&R. "The people
here are incredible talents,
and I can't wait to see how we per-
form in the next book.”

| Black Becomes PD At WDHT/Dayton

Radio One has named Craig Black PD of CHR/Rhythmic WDHT (Hot
102.9)/Dayton. He replaces Marcel Thornton, who leaves to join Radio
One’s syndicated Russ Parr Morning Show, which is heard on WDHT.

Black was PD of the company’s Urban WFUN (Q95.5)/5t. Louis be-
fore it flipped to Urban AC late last year. He spent four years in St. Louis,
working his way up from mixer/air talent to MD to PD.

“We've been very fortunate to find two solid programmers behind the
success of WDHT,” said Radio One/Dayton OM ].D. Kunes, to whom
Black will report. “Marcel Thornton put the station on the map, and now
we're lucky to have Craig come on board to build on to it. Craig is an
intelligent, systematic, methodical programmer, and I'm looking forward
to working with him as we take WDHT to the next level.”

‘Rock the Bayou’ with their legion
of loyal listeners.”
Walton & Johnson are excited

about their new radio home. “We're
just grateful to have work,” John
Walton joked.

Campaign
Continued from Page 1

saying, ‘What can we do?’ as a re-
action to the power of satellites and
iPods,” Cummings told R&R. “Af-
ter years of going to these things
and having them center around
who owns what and what stations
are available for sale, it was refresh-
ing to have the discussion be about
how we get our story out there.”
The theme of the campaign is
“Radio: You hear it here first.” Ev-

© Radio & Records

ery promo and message will in-
clude that tagline.

The station groups currently air-
ing spots are ABC, Beasley, Bonne-
ville, Buckley, Clear Channel, Cu-
mulus, Emmis, Entercom, Greater
Media, Infinity, Jefferson-Pilot, Jour-
nal, Radio One, Regent and
Susquehanna. More are expected to
join.

Cummings said the campaign is
starting with acts that are primarily
relevant to 18-34-year-olds. The
spots feature such artists as Nelly,

Avril Lavigne, Hoobastank, Luda-
cris, Ashanti and Alicia Keys. “We
approached them and got them on
board to help us tell our story,”
Cummings said.

In each case, the spots are de-
signed to showcase the artists using
their own words to relate how ra-
dio helped them succeed in the mu-
sic business. Award-winning New
York agency DeVito/ Verdi is doing
the creative.

“We never take the opportunity
to talk about how powerful this

Rosen Chosen As GM For Wilks/Fresno Trio

‘'ormer Clear Channel/New Orleans Director/Sales Jody Rosen has

been named GM of Alternative KFRR, Classic Rock KJFX and Old-
ies KTSX in Fresno. The move follows Wilks Broadcasting Group's take-

over of the trio from Mondosphere.

“ couldn’t ask for a more exciting opportunity,” Rosen told R&R. “In the
short time that I've been here I've found Fresno to be a very progressive
and sophisticated place, and we look forward to becoming a major play-

erin this market. | am thrilled.”

Rosen replaces Steve Miller, who will serve as a consultant until the
transition is complete. Meanwhile, KFRR PD Chris Squire exits and is
replaced by Asst. PD/MD The Reverend, and KFRR middayer Jack Ham-
mer is upped to Asst. PD.KTSX is now stunting, with a format change due
in the coming weeks. No personnel changes are planned for KJFX.

Laud Now Excelsior EVP/Affil, Sales & Midz.

etwork broadcast veteran Liz Laud has been named Exec. VP/

Affiliate Sales & Marketing for Excelsior Radio Networks. Laud

will be responsible for signing up affiliates for The Rick Dees Weekly Top
40, which Excelsior began syndicating on Jan. 1.

Laud was most recently Sr. Director/Affiliate Sales at Jones Radio

Networks, overseeing BDS and RadioVoodoo. She has also been VP/
Affiliate Sales & Programming at Westwood One Radio Networks and

DIR Broadcasting.

“Rick is a superstar, The Rick Dees Weekly Top 40 is an American
classic, and Liz is a skilled industry veteran,” said Excelsior Radio Net-
works CEO Spencer Brown. “Liz will work with all versions of The Rick
Dees Weekly Top 40 and give it the attention and focus it deserves. She
will also bring her expertise to the other programs and services within

the company.”

| KLEY/San Antonio Goes ‘0ld School’

Border Media Partners on Jan. 7
flipped Regional Mexican KLEY
(La Ley)/San Antonio to Rhythmic
Oldies as “Jammin 94.1, San An-
tonio’s Old School.” Cluster OM
Robin Flores will oversee the pro-
gramming of the new station,
which is currently running jockless
and airing 20,000 jamz in a row.”

Flores told R&R, “We stunted
with Tejano music for several days

to throw off the market and then
debuted with the new format. We'll
stay away from the ‘60s titles and
focus on ‘70s artists like Earth,
Wind & Fire; Marvin Gaye; and The
Commodores and ‘80s acts like
Kool & The Gang, Prince and Janet
Jackson.

BMP purchased the signal from
Spanish Broadcasting System in
February 2004.

medium is,” Cummings said.
“Maybe it's time to remind them of
what we all take for granted.” He
cited as an example the 4,000 new
songs that are exposed on radio
each year, saying that it's time ra-
dio got credit for that kind of reach
and influence.

Cummings said group heads
have decided that the time has
come to put some perspective to the |
reach of radio vs. XM and Sirius.
“Satellite today reaches less than
1% of the public each week, while
radio reaches 96% of the 12+ audi-
ence, but you would think it was
the other way around,” he said.

Once the first series of spots com-
pletes its run, followup campaigns |
will target different demos, some
focusing on new and emerging
stars, others on country acts, and |
still others using newsmakers who
can explain the importance of radio
in impacting the local marketplace.

Expect to see related ads turn up
soon on the Internet and eventually
in consumer-oriented print publica-

wwwW americanradiohistorv com

tions. Cummings said the industry
is prepared for a long-term assault
to get its point across.

Howard Stern reacts to pro-radio
campaign: Street Talk, Page 18
— Roger Nadel

Martini
Continued from Page 1

station has shown significant
growth in the target demos. I'm
looking forward to working with
[moming hosts] RuPaul and Rick
Stacy and new morning show ad-
dition Michelle Visage. They, along
with an all-star airstaff, will give
New York City the most exciting ra-
dio station we’ve had in years.”

Martini’s 25-year radio career in-
cludes stints as PD for KOSI/Den-
ver and OM/PD for WBZO/
Nassau-Suffolk. He has also held
on-air positions at WALK /Nassau-
Suffolk; WCLR/Chicago; WPXY/
Rochester, NY; KITY & KONO/San
Antonio; and the ABC Radio Net-
work.
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® JULIAN DAVIS is named Director/
Urban Media Services at Arbitron,
which is creating a new department
to focus on supporting radio stations
and advertising agencies that target
African Americans. Davis joined Ar-
bitron as Sr. Account Manager/Radio
Station Sales.

® BOB DeBLOIS transfers from the
LSM post at WMMR/Philadelphia to the
GSM post at clustermate WPEN. Re-
placing him at WMMR is JIM ANTES,
who was previously Clear Channel
Radio Sales/Philadelphia’s VP/Director
of Sales.

® MARC RIVIECCIO is appointed Di-
rector/Promotions for WHTZ/New York.
He moves over from the Promotions
Manager post at clustermate WWPR.

¢ BERNIE SAPIENZA is named VP/
Retail Business Development for iBig-
uity Digital. He spent 14 years with
Tweeter Entertainment Group, where
he rose lo VP/Merchandising.

® JEFF THOMAS
is promoted to Di-
rector/Sales for
Ciear Channel/Los
Angeles. He spent
five years oversee-
ing sales for the
| cluster's KFi &
1 KLAC.

Thomas

® KENNY WARDELL is tapped as
KCBS-AM/San Francisco’s Marketing
& Promotions Director. He has a back-
ground in radio, television and event
marketing.

Records
b

| *HEIDI BROWN
4| is promoted from
Sr. Director/Prod-
uct Marketing to
VP/Marketing for
Epic Records.

F
Brown
® JIM CATINO rises from Director/
A&Rto Sr. Director/A&R at RLG/Nash-
ville.

® MICHAEL FLEISHER is named
Exec. VP/CFO for Warner Music
Group. For five years Fleisher served
as Chairman/CEQ of technology-re-
search firm Gartner inc.

® RUST RECORDS, a Cleveland-
based independent record label, be-
comes an imprint label with Universal/
Motown Records Group. Rust Presi-
dent Ken Cooper and his partners re-
tain full control over the Rust label.

¢ TERESA LaBAR-
BERA WHITES @
joins the Zomba La-
bel Group as VP/
A&R. She spent 14
years at Columbia
Records, most re-
cently as VP/A&R.

LaBarbera
Whites

National Radio

® LIFESTYLE TALKRADIO NET-
WORK, formed following the recent
sale of Liberty Radio to Business

CoNoaLences

Former WHNN-FM/Saginaw,
Mi VP/GM Daniel Stewart, 60,
Jan. 3,

TalkRadio Network, will air Barry Far-
ber's weekday noon-2pm ET and Sun-
day 5-7pm ET programs. The week-
day program will also be rebroadcast
on BTRN from midnight-2am.

Meanwhile, LTRN has tapped Joel
Gibbs as the new host of the national-
ly syndicatec two-hour weekend talk
show The Movie Show. Gibbs, who
has hosted Everything Entertainment:
America’s Movie Talk Show since
1991, takes over for the program’s
longtime co-hosts Max Weiss and Mike
Mayo, who have exited. For more in-
formation, ca | Jeff Weber at 203-422-
2800.

* WESTWOOD ONE is providing ex-
clusive worldwide radio coverage of the
47th annual Grammy Awards. Coverage
includes A Look Back at the Grammys,
with exclusive two-hour format-specif-
ic speciais featuring highlights from
past Grammy Awards shows (begin-
ning Jan. 22); two-hour format-specif-
ic Grammy-romination specials for
CHR, Altemative, Hot AC, Urban, Clas-
sic Rock and Country formats (Feb. 5-
6); and Backstage at the Grammys, a
multistation live remote broadcast from
the backstage area of L.A’s Staples
Center (Feb. 10-11).

Coverage culminates in the week of
the awards siow with exclusive back-
stage coverage and interviews leading
up to the broadcast of the Grammys

JRN Debuts True Country 24-Hour Format

J ones Radio Networks is launching its fourth 24-hour Country format
on Jan. 24. True Country will combine hits from A-list artists with the
most popular country songs of ail time, aiming for “family-friendly pro-
gramming that's familiar even to the occasional listener”

“We're very excited to be launching our second new format in 13
months,” said JRN/Denver VP/GM Phil Barry. “True Country furthers our
commitment to our 24-hour format business, particularly our Country pro-
gramming lineup. We're focused on providing the greatest number of
localized options in both mainstream and niche formats."

Jones Media Networks VP/Integrated Country Media Jim Murphy said,
“Our affiliates asked for a format that plays the full variety of country hits,
from today’s biggest stars to the most popular country gold. That's exact-

ly what True Country delivers.”

Jones is making True Country available as a turnkey, satellite-deliv-
ered option or as a library with customized playiists for individual mar-

kets.

on Feb. 13. For more information, con-
tact Peter Sessa at 212-641-2053.

Industry

*DAVE SCOTT, the 46-year radio-in-
dustry veteran who is founder and
President of Scott Studios, retires from
full-time operation and management
duties with parent company dMarc
Broadcasting. He will continue working
for the company as a consultant and
product architect.

® REINI MIKA STEINER is named Di-
rector/Research & Media Consulting,
International for Pinnacle Media World-
wide, which opens an office in Bavar-
ia, Germany. Steiner was most recent-
ly Intemational Director/Research &
Program Development for Groupe
NRJ, Munich/Paris.

Product & Services

® PULSE CREATIVE MEDIA is formed
by Jason Reed to provide radio imag-
ing, voiceovers, commercials and web
development. Reed will work with
voiceover vet Alyson Steel on radio and
TV imaging. For more info, visit www.
puisevo.com.

®TM CENTURY launches AIR-
PACKu.s., a monthly programming and
imaging service developed by Creative
Mills Productions for CHR, Country and
Oldies stations and consisting of three
to six custom song parodies and sung
power intros per month. Both the power
intros and parodies are sung in the style
of the original artists and can be pro-
duced for the station in general or a spe-
cific daypart. AIRPACKu.s. is available
for cash or barter. For more information,
contact David Graupner at 972-406-6800.

Country: WXBQ/Bristol, VA mom-
ing co-host Bill Blake retired on
Dec. 6, 2004. Richard Quillen, who
co-hosted mormnings with Blake for
the last 15 years, is now joined by
Steve Stroud, who comes over
from WYYD/Roanoke, VA ..
WWQM/Madison moves to 730
Rayovac Drive, Madison, WI 53711.
Phones and e-mail remain the
same.

News/Talk: WWNC/ Asheville, NC
moming host Scotty Rhodarmer re-
tired on Dec. 29, 2004 after a 50-year
career at the station ... Thirty-year
veteran Texas newsman Bob
Crowley, most recently a reporter at
KRLD/Dallas, joins crosstown
WBAP as overnight anchor ... Infin-
ity has officially inked a new
multiyear deal to keep the NFL
Chicago Bears on WBBM-AM/Chi-
cago.

Urban: KBTE (104.9 The Beat)/Lub-
bock, TX picks up syndicated
morning show The Playhouse from
KXJM/Portland, OR, replacing the
syndicated Russ Parr Morning Show.

Radio: Dee Perkins is named AE/
Satellite Services at Westwood One.
She was previously a traffic an-
nouncer for Metro Networks ...
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First Broadcasting names Alastair
Westgarth Exec. VP/Engineering &
Software Systems. Westgarth was
formerly President/CEO of wire-
less broadband technology com-
pany Navini Networks ... Bob Free-
man joins Hotchkiss Marketing So-
lutions. He has worked at the LSM
and GSM levels in radio and cable
in San Diego ... Radio One agrees to
standardize its 69 stations on dMarc
Broadcasting’s 5532 and Maestro
digital automation systems.

National Radio: Leslie Segrete of |

TV’s While You Were Out joins
how-to guru Tom Kraeutler as co-
host of The Money Pit Home Im-
provement Radio Show ... ].T. The
Brick signs a new multiyear deal
with Premiere Radio Networks-
distributed Fox Sports Radio to
continue hosting Fox Game Time
ReAct from 10pm-2am ET Mon-

day-Friday and Fox NFL Sunday |

ReAct from 8-11pm ET on Sun-
days ... Doug Stephan’s Good Day,
already heard via six network af-
filiations, inks a deal with Massa-
chusetts-based National Radio
Network, which becomes the sev-
enth distributor of the daily radio
show ... Jones Radio Networks
welcomes Peter McLaine to the
Adult Hit Radio format to host
the 6-10am ET slot. McLaine most
recently worked for KIMN and
KDJM in Denver ... Michael

www americanradiohistorv com

Medved inks a new five-year deal
with Salem Radio Network to
continue hosting his daily 3-6pm
ET talk show. Also at SRN, na-
tionally syndicated talk host and
Fox News Channel contributor
Mike Gallagher marks a mile-
stone, as his daily 9am-noon ET
show inks its 200th affiliate sta-
tion: WGHC/Poughkeepsie, NY
... Hollywood-based All Comedy

Baltimore; KTLK/Santa Barbara,
CA; WBUF/Buffalo; and WMFN/
Grand Rapids, taking the recently
launched network past the 100-affili-
ate mark ... CRG Media picks up na-
tional syndication and affiliation du-
ties for the Jeff Andrews’ Sheet Happens
show-prep service and Listen to Life
With Dr. Joey Faucette. CRG also signs
an agreement with Florida-
based Southeast AgNet to handle

Network inks deals with WXYV/  affiliate relations for the “Vine to
Kennedy | Sledge '
Continued from Page 3 Continued from Page 1 |

Before joining Infinity/Sacra- | Clear Channel Country properties.”

mento four years ago, Kennedy |  Sledge said, “For many years

held PD positions at KPTY/Phoe- | Country radio has been the format

nix and KXVE/Honolulu. Kenne- | of choice for working Americans —

dy replaces “Mr. Ed” Lambert, who
left the station late last year.

“I'm very excited about the op-
portunity to work with KZZO,”
Kennedy tolc R&R. “"Hot AC is a
new format for me as a program-
mer, but certainly not as a listener.
Plus, it's great that I'll have the help
of people I trust, like [Infinity VP/

Adult Top 40 Programming] Jon
| P gr g

|
|

Zellner and [Sr. VP/Programming]
Greg Strassell, who understand this
format; they’l be a tremendous re-
source for me.

"“The Zone is a great radio station
with a great group of people who
care tremendously about its suc-
cess. ] can’t say enough about Asst.

the listeners who make our
economy work. Our stations reach
that audience, and I am proud of
them and our employees who have
made them successful.”

Sledge joined Clear Channel as |
Director/Regional Country Pro-
gramming and KNIX/Phoenix PD |
in July 1999. He was elevated to Di- |
rector/ Programming Operations in |
April 2000.

— Chuck Aly ‘

PD/MD Todd Violette, who has re- |
ally stepped up during the interim
and made this transition very easy
for me.”

Wine” daily feature. Southeast
AgNet provides agricultural news
to stations in the Southeastern
U.S. and has recently gained the
rights to distribute “Vine to Wine”
in 20 states. Meanwhile, CRG Me-
dia-syndicated health talk show
Duke and the Doctor adds KLAV/
Las Vegas; WVCH/Chester, PA;
and WVCC/Newnan, GA as af-
filiates.

Rocha
Continued from Page 3

to look at the youth of the Hispanic
marketplace.

“When [ looked at the research I
saw that over two-thirds of Hispan-
ics in the United States are under the
age of 34. I took a hard look at what
we were doing as a company with
each of our marketplaces and decided
we needed to focus on that young 18-
34 group with our FM assets. In do-
ing that I felt there could not be a bet-
ter person to lead that charge than
Nestor, who was instrumental in the
development of the format.”

Rocha told R&R, “This is some-
thing that I have always dreamed

| of. It means I have done my home-

work. It’s a challenge, but chal-
lenges are great. I feel I can give
110%, and, obviously, my strength
is with the 18-34 demo. I want to
provide that knowledge to Entra-
vision as a company, not just in
L.A., and for all our formats.”
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’ NATIONAL MUSIC

Live365 is the largest Internel radio
network, with thousands of stations in
a wide variety of formats. Programmed
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for estabiished
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
preferences of today's most vibrant
music community. Tracks with the
most plays during the seven days
ended Jan. 11, 2005 are listed
below.

LIVE .COM

Travis Storch  866-365-HITS

Top Rock

U2 Vertigo

PAPA ROACH Getting Away With Murder
GREEN DAY Boulevard Of Broken Oreams
KILLERS Mr. Brightside

MY CHEMICAL ROMANCE I'm Not Okay...

Top Country

TERRI CLARK The World Needs A Drink

S. TWAIN 1/8. CURRINGTON Party For Two
BLAKE SHELTON Some Beach

KEITH URBAN You're My Better Half

JAMIE O'NEAL Trying To Find Atlantis

Top Blues

MARK MORRISON Return Of The Mack
LOS LONELY BOYS Heaven

JOSS STONE Fell In Love With A Boy
SORRENTO USSERY Make Sweet Love
BEN HARPER Brown Eyed Blues

SIRIUSA/

Hot Jamz

Tonya Byrd

50 CENT Candy Shop

CAM'RON Harlem Streets

FRANKIE J. Obsession (No Es Amor)

Music-
CHOICE

30 milfion homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

HIT LIST

Seth Neiman

3 DODRS DOWN Let Me Go
JENNIFER LOPEZ Get Right
LUDACRIS Get Back

SOFT ROCK

Seth Neiman

KATRINA CARLSON Orive

KELLY CLARKSON Breakaway

RAY CHARLES UDIANA KRALL You Don't Know Me
GOD GO DOLLS Give A Littte Bit

LIONEL RICHIE Long Long Way To Go

SIMPLY REQ Home

RAP

DJ Mecca

MIKE JONES I/SLIM THUG... Still Tigpin®
ROCK

Gary Susalis

BREAKING BENJAMIN Sooner Or Later
CROSSFADE So Far Away
DAMAGEPLAN Ashes To Ashes
SHINEDOWN Burning Bright

MOTLEY CRUE If 1 Die Tomorrow
PORCUPINE TREE Shallow
POWDERFINGER {Baby I've Got You) On My Mind
REDLIGHTMUSIC Say It Again

VELVET REVOLVER Dirty Little Thing
ALTERNATIVE

Gary Susalis

BLACK MARIA The Memento
INTERPOL Evil

KASABIAN Club Foot

MATCHES Chain Me Free

MANDO DIAO God Knows
MATCHBOOK ROMANCE My Eyes Bum
RISE AGAINST Give It All

U2 AN Because Of You

ZUTONS Pressure Point

TODAY’S COUNTRY

Liz Opoka

CHELY WRIGHT Bumper Of My S.U.V.
ABULT ALTERNATIVE

Liz Opoka

TORI AMOS Sleeps With Butterflies
CHUCK PROPHET Just To See You Srnile
RUFUS WAINWRIGHT The One You Love
SMOOTH JAZZ

Gary Susalis

3RO FORCE Driving Force

JAMES GABRIANO Rviera Sunnise
GARRY GOIN Goin' Places

ARTIE TRAUM Acoustic Jazz Guitar
DAVID SANBORN Closer
AMERICANA

Liz Opoka

ALAN JACKSON Strong Enough

LORI McKENNA Stealing Kisses

BUDDY MILLER Fire And Water

PO’ GIRL Movin' On

1221 Ave. of the Americas BONE BROTHERS Hip-Hop Baby
Nevy’ztz ?84";1100320 New Country
Al Skop
J DEE MESSINA My Give A Damn's Busted
Steve Blatter KEITH ANDERSON Pickin' Wikdfiowers
Octane
Att Nation Jtczse Mangin
Rich McLaughlin SKINDRED Pressure
:AERS ZOLTA The Widomever Sleep Alone) THEDRY DF A DEADMAN No Surprise
HEMICAL BROTHERS ize REDLIGHTMUSIC Say It Agai
KILLERS Smile Like You Mean it ° " L
Spectrum
Gary Schoenwetter
The Pulse BEN HARPER Wicked Man
Haneen Arafat ELVIS COSTELLD There's A Story In Your Voice
ASYLN Be The Gir CARBON LEAF Life Less Ordinary
Shade 45
AT Lil Shawn
f(l':llu;;l;ts 1 BEANIE SIGEL Feel It In The Air
i CAM'RON Harlem Strests
EMINEM Toy Sokdiers FAT JOE Safe 2 Say
JENNIFER LOPEZ Get Right GAME 1/50 CENT Hate It Or Love It
FRANKIE J. Obsession (No Es Amor) 50 CENT Candy Shop
HOT JAMZ
Mark “In The Dark” Shands
MISC  pemmeee
= —— . jon...
Rick Gillette » 800-494-8863 EMINEM Like Toy Soldiers
10mitlionhomes 180,000 businesses URBAN
Jack Patterson
. ’ FABOLOUS Baby
DMX Fashion Retail TRILLVILLE Some Cut
Jeanne Destro ALTERNATIVE
The hottest tracks at DMX Fashion Retai, Dave Sloan
targeted at 18-34 adults MARS VOLTA The Widow (I'l Never Sleep Alone)
) PERFECT CIRCLE Passive

GAELLE Rain

GRANDADBOB Mmmmm

ESTHERO | Drive Alone

JT DONALDSON 1/SYMPHONY Trust Me

PEAS Looks Like Heaven

GWEN STEFANI Rich Girl

U2 All Because Of You

PITTY SINGS Radio

FATBOY SLIM Wonderful Night

CHEMICAL BROTHERS Galvanize

D. SANBORN 1. WRIGHT Don't Let Me Be Lonely Tonight
NOVECENTO {/STANLEY JORDAN Sky Flower
KASKADE Maybe

TAXI Take What You Wanl

NOISESHAPER 1/JACKIE DEANE You Take Control

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson
JENNIFER LOPEZ Get Right
BOWLING FOR SOUP Almost

LOUIS XiV Finding Out True Love is Blind
GREEN DAY Holiday

ADULT CONTEMPORARY
Jason Shiff

U2 All Because Of You
MAROON 5 Sunday Morning

INTERNATIONAL HITS

Mark “In The Dark” Shands
BILLY IDOL Scream

KYLIE MINOGUE | Believe In You
ERASURE Breathe

SCISSOR SISTERS Filthy/Gorgeous

RHYTHMIC DANCE

Danielle Ruysschaert

DEEP DISH Flashdance {Paul Rinco Remix)

CLARA UMISSY ELLIDTT 1,2 Step (Don Candiani Remi)
DAVID MORALES Needin' U Face

DAVID MORALES 1/TAMRA KEENAN Here | Am

GERI Ride It

RAP/HIP-HOP
Mark “In The Dark” Shands
SEAN PAUL We Be Burin’

T.t. U Don't Know Me
EMINEM Like Toy Soldiers

RAMO Sfaiep

Artist/Title Total Piays|
J0JO Baby It's You 77
BOWLING FOR SOUP 1985 75
HILARY DUFF Come Clean 74

JESSE McCARTNEY Beautiful Soul 73

'| ASHLEE SIMPSON Pieces Of Me 73

BLACK EYED PEAS Let's Get it Started 72

KELLY CLARKSON Breakaway 1
JOJO Leave (Get Out) 7
RAVEN SYMONE Backdlip 7
HILARY DUFF Why Not 32
AVRIL LAVIGNE My Happy Ending 32
LIL ROMEO /N. CANNON My... 3
CHRISTY CARLSON ROMANO Dive In 31
HILARY DUFF [ Am 3
JESSE McCARTNEY Good Life 3
ASHLEE SIMPSON Shadow 30
YELLOWCARD Ocean Avenue 29

SKYE SWEETNAM Tangled Up InMe 29
VANESSA CARLTON A Thousand Miles 29
HILARY DUFF Fly 28
Video playlist for the week
of Jan. 3-9.

powereD 23

MEDIABASE

566-MVTUNES

WEST

1. SHANIA TWAIN (/M. McGRATH Party For Two
2. RAY CHARLES {/NORAH JONES Here We Go Again
3. TRDY JOHNSON It's You

4 U2 Vertgo
5. COLLECTIVE SOUL Counting The Days

MIDWEST

1. MARY J. BLIGE Children Of The Ghetto
2. SHANIA TWAIN (/M. McGRATH Party For Two
3. RAY CHARLES /NDRAH JONES Here We Go Again

4.U2 Vertigo
5. TROY JOHNSON If's You

SOUTHWEST

1. SHANIA TWAIN /M. McGRATH Party For Two

2. TRDY JOHNSON It's You

3. ROLLING STONES Honky Tonk Woman

4. RAY CHARLES {/NORAH JONES Here We Go Again
5. MONTY LANE ALLEN It | Were An Angel

NORTHEAST

1. SHANIA TWAIN (/M. McGRATH Party For Two

2 ROLLING STONES Honky Tonk Woman

3.MARY J. BLIGE Children Ot The Ghetto

4 RAY CHARLES {/NORAH JONES Here V/e Go Agan
5. TROY JOHNSON It's You

SOUTHEAST

1. SHANIA TWAIN UM. MCGRATH Party For Two

2 ROLLING STONES Honky Tonk Woman

3. MARY J. BLIGE Children Of The Ghetto

4.TRDY JOHNSDN I's You

5. RAY CHARLES /NORAH JONES Hers We Go Again

Aol Radio@Network
Ron Nenni 415-934-2790

Top Pop

Jeff Graham

50 CENT Disco Inferno

EMMA Free Me
JENNIFER LOPEZ Get Right

Top Country

Beville Darden

JULLE ROBERTS Wake Up Older

KENNY CHESNEY Anything But Mine

JO DEE MESSINA My Give a Damn's Busted
CHELY WRIGHT Bumper Of My S.U.V.

Top Jams

Donya Floyd
JENNIFER LOPEZ Get Right
50 CENT Disco Inferno
MARIO Let Me Love You

Top Janz

Beville Darden

ADAN) & WOLF Daylight

NOVECENTD U/STANLEY JORDAN Easy Love
LALAH HATHAWAY Forever, For Always, For Love
PETE BELASCO Hurry, Hurry

@RAD| DO NETWDORKS

Phil Hall » 972-991-9200

Tom Joyner Morning Show

Vern Catron
MARIO Let Me Love You

Country Coast To Coast

Dave Nicholson

LONESTAR Class Reunion

JO DEE MESSINA My Give A Damn's Busted
KENNY CHESNEY Anything But Mine

Real Country

Richard Lee
JEFF BATES Long Slow Kisses

(1]

Ken Moultrie » 800-426-9082

Hot AC
John Fowlkes
RYAN CABRERA True

CHR

Steve Young/John Fowlkes
ASHLEE SIMPSON La La

MAROON 5 Sunday Moming
JENNIFER LOPEZ Get Right

LENNY KRAVITZ Lady

CHINGY Balia Baby

NELLY N Oey Say

EMINEM Mockingbird

EMINEM Like Toy Soldiers

Rhythmic CHR

Steve Young/John Fowlkes

JARULE /FAT JOE & JADAKISS New York New York
EMINEM Mockingbird

JENNIFER LOPEZ /FABOLOUS Get Right

Soft AC
Mike Bettelli/Teresa Cook
TIM McGRAW Live Like You Were Dying

Mainstream AC
Mike Bettelli/Teresa Cook
JOHN MAYER Daughters

The Alan Kabel Show - Mainstream AC

Steve Young/Teresa Cook
JOHN MAYER Daughters

Mainstream Country

Hank Aaron

KENNY CHESNEY Anything But Mine

CRAIG MORGAN That's What | Love About Sunday

New Country
Hank Aaron
JO DEE MESSINA My Give A Damn’s Busted

Danny Wright

Ken Mouitrie/Hank Aaron

CRAIG MORGAN That's What | Love About Sunday
24 HOUR FORMATS

Jon Holiday * 303-784-8700

Adult Hit Radio

Jon Holiday

SIMPLE PLAN Weicome To My Life
KELLY CLARKSON Since U Been Gone
Adult Contemporary

Rick Brady
TIM McGRAW Live Like You Were Dying

0.S. Country

Penny Mitchell

CRAIG MORGAN That's What | Love About Sunday
BLAINE LARSEN How Do You Get That Lonely
BLAKE SHELTON Goodbye Time

GREAT AMERICAN COUNTRY

Jim Murphy = 303-784-8700
RASCAL FLATTS Bless The Broken Road
BRAD JOHNER Free

| WESTWOOD ONE ]

Charlie Cook  661-294-9000
Adult Rock & Roll

Jeff Gonzer
U2 All Because Of You

Bright AC

Jim Hays

RYAN CABRERA True
Mainstream Country

David Felker

MONTGOMERY GENTRY Gone
LONESTAR Class Reunion

JOE NICHOLS What's A Guy Gotta Do

Hot Country

Jim Hays
KENNY CHESNEY Anything But Mine

Young & Verna

David Felker
J0 DEE MESSINA My Give A Damn’s Busted

Gy

RO LTV

Country Today

John Glenn

BROOKS & DUNN It's Getting Better All The Time
MARK CHESNUTT I'm A Saint

MARTINA McBRIDE God's Will

Alternative Now!

Chris Reeves » 402-952-7600
GREEN DAY Holiday

KILLERS Smile Like You Mean It

VELVET REVOLVER Dirty Littie Thing

CHEVELLE The Clincher

TAKING BACK SUNDAY This Photograph Is Proof
LOUIS Xi¥ Finding Out True Love Is Blind
GRATITUDE Orive Away

MARS VOLTA The Widow...

radio show! =
Music and inteligence for your Life
Scott Meyers » 888-548-8637
Nightly Tesh Show
KELLY CLARKSON Breakaway

Weekend Tesh Show
JOHN MAYER Daughters

LAUNCH

music on YarHoO!
Jay Frank » 310-526-4247

Audio

SUM 41 Pieces

JIMMY EAT WORLO Work
STRAYLIGHT RUN Existentialism On Prom Night
HOWIE DAY Collide

GAME 1/50 CENT How We Do
FABOLOUS Baby

JOHN LEGEND Used To Love You
SHANIA TWAIN Don't

KEITH URBAN You're My Better Half
SHADOWS FALL What Drives The Weak

Video

BRAD PAISLEY Mud On The Tires

BROOKE VALENTINE Girtfight

CHELY WRIGHT Bumper Of My S.U.V.

FABOLOUS {/MIKE SHOREY Baby

JENNIFER LOPEZ Get Right

JOSH GRACIN Nothin' To Lose

JULIE ROBERTS Wake Up Older

KEITH URBAN You're My Better Half

LEE ANN WOMACK | May Hate Myself In The Morning
MIKE JONES {/SLIM THUG & PAUL WALL Still Tippin®
SHANIA TWAIN Oon't

TERRI CLARK The World Needs A Orink

TRICK DADDY fALIL KIM & CEE-LO Sugar (Gimme Some}
TWISTA /FAITH EVANS Hope

U2 All Because Of You

<< musicsnippet.com

Tony Lamptey » 866-552-9118
Hip-Hop
CUBAN LINK Sugar Daddy

N.0.R.E. 4 A Minute
GETO BOYS Declaration Of War

© Radio & Records
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72 mitlion households

Plays
JENNIFER LOPEZ Get Right 8
CIARA f/MISSY ELLIOTT 1, 2 Step 5
ASHANTI Only U 4
EMINEM Liks Toy Soldiers 4
JESSE McCARTNEY Beautiiul Soul 4
USHER Caught Up 4
KELLY CLARKSON Since U Been Gone 3
LUBACRIS Get Back 3
GWEN STEFANI Rich Girl 3
MARID Let Me Love You 3
GREEN DAY Boulevard Of Broken Dreams 3
DESTINY'S CHILD Lose My Breath 3
USHER Red Light 2
LINOSAY LOHAN Rumors 1
KILLERS Mr. Brightside 1
BLONDE REOHEAD Elephant Woman 1
DESTINY'S CHILD Soldier 1
MARK RONSON Och Wee 1
USHER Seduction 1

Videa playfist for the week of Jan. 3-9.
David Cohn
General Manager _2_

T.1. Bring 'Em Out 32
JA RULE 1/FAT JOE & JADAKISS New York 32
LIL JON & THE EASTSIDE BOYZ Wnat U Gon' Do 31
GAME 1/50 CENT How We Do 31
SNOOP DOGG t/PHARRELL Drop It Like It's Hot 30
EMINEM Like Toy Soldiers 30
LUDACRIS Get Back 29
DESTINY'S CHILD Soldier 2
CIARA f/MISSY ELLIDTT 1,2 Step 28
JAY-Z & LINKIN PARK Numb/Encare 22
BLINK-182 Always 20
MUSE Hysteria 20
MODEST MOUSE Ocean Breathes Salty 18
JIMMY EAT WORLD Pain 19
MY CHEMICAL ROMANCE I'm Not Okay... 19
KILLERS Mr. Brightside 18
GREEN DAY Boulevard Of Broken Dreams 18
FRANZ FERDINAND This Fire 18
HODBASTANK Disappear 8
U2 Vertigo

Videa playtist for the week of Jan. 3-9.

75 million households

Rick Krim
Exec. VP

JENNIFER LOPEZ Get Right
U2 All Because Of You
ALICIA KEYS Karma

GREEN DAY Boulevard Of Broken Dreams
GAVIN DeGRAW | Don't Want To Be
NELLY #/TiM McGRAW Over And Over
USHER 1/ALICIA KEYS My Boo
OESTINY'S CHILD Lose My Breath
EMINEM Like Toy Sotdiers

JENNIFER LOPEZ Get Right

JOHN MAYER Daughters

U2 All Because Df You

KELLY CLARKSON Since U Been Gone
KEANE Somewnhere Only We Know
LENNY KRAVITZ Lady

MAROON 5 Sunday Moming

JOHN MELLENCAMP Walk Tall

MOTLEY CRUE If | Oie Tomormow
SNOOP 00GG I/PHARRELL Orop 1t Like it's Hot
GWEN STEFANI I/EVE Rich Girl

VELVET REVOLVER Fall To Pieces
CROSSFAOE Cold

HOWIE DAY Coliide

Video playlist for the week of Jan. 10-17.

14  R&R January 14, 2005

NAT/IONAL MUSIC

Lon Parkerson
202-380-4425

20 ON 20 (XM 20)
Michelle Boros

EMINEM Puke

MARIO Let Me Love You

JESSE McCARTNEY Beautifu! Soul
DESTINY'S CHILD Soldier

KELLY CLARKSON Since U Been Gane
FABOLOUS Breathe

BPM (XM 81}

Alan Freed

110 Runavay (Ford Radio Edit}

STONEBRIDGE f/THERESE Take Me Away
DELERIUM I/SARAH MCLACHLAN Silence 2004
NIRVANA With The Lights Out

HIGHWAY 16 (XM 16)

Ray Knight

MONTGOMERY GENTRY Gone

MARTINA McBRIDE God's Will

TRENT WILLMON Home Svzeet Holiday Inn
BRODKS & DUNN It's Getting Better All The Time
SARA EVANS Tonight

U-POP (XM28)

Zach Overking

MABELINE ZERO Gold Star

JAMELIADJ

DANIEL BEDINGFIELD Nothing Hurts Like Love

THE LOFT (XM50)

Mike Marrone

BRIAN WILSON Smile

CARY BROTHERS Honestly

DAN HICKS & HIS HOT LICKS That Ain't Right
DAN HICKS & HIS HOT LICKS Hey, Bartender
JASDN COLLETT Little Clown

JASON COLLETT Bitter Beauty

U2 Crumbs From Your Table

U2 Sometimes You Can't...

RAW (XM66)

Leo G

2PAC t/NATE DOGG Thugs Get Lonely Too
EMINEM Like Toy Soldiers

WATERCOLORS (XM71)
Trinity
RAFE GOMEZ Icey

X COUNTRY (XM12)

Jessie Scott

MIKE McCLURE My Sweet Lily

TOMMY ALVERSON | Feel Like Drinkin’ Today
IRIS DEMENT | Never Shall Forget The Day

XM CAFE (XMd5)
Bill Evans

U2 How To Drsmantie An Atormic Bomb

_Thi\ﬁeLs_chan is frozen.

CMT

COUNTRY MUSIC TELEVISION

75.1 milfion households
Brian Phifips. Sr. VP/GM
Chris Par, VP/Music & Talent

| ADDS

AMY DALLEY | Weuld Cry
JOE NICHOLS Whzt's A Guy Gotta Do

T0P 20 i
Wty
§$. 8. /R. RANDOLPH Mission Temple. 32 1
ALAN JACKSON Monday Morring Church 31 24
BIG & RICH Holy Water 3t 3
| SHANIA TWAIN Dcn't! 3110
GRETCHEN WILSON When [ Think About.. 30 24
J. BUFFETT I/M. McBRIDE Trip Around.. 30 23
{  LEE ANN WOMACK [ May Hate Myself In.. 30 9
REBA MCENTIRE He Gets That From Me 29 27
BRAD PAISLEY Mud On The Tires 28 25
| KEITH URBAN Youre My Better Half 28 24
KENNY CHESNEY 0ld Blue Chair 28 0
MARTINA McBRIDE God's Will 2% 21
| NELLY #/T. McGRAW Over And Over 26 0
| JULIE ROBERTS Wake Up Older 26 Ll
RASCAL FLATTS Bless The Broken Road 24 21
l JOHN MELLENCAMP Walk Tall 23 0
RASCAL FLATTS Feels Like Today 17 13
LEANN RIMES Nothin' ‘Bout Love Makes... 17 11
PAT GREEN Don't Ereak My Heart Again 17 W
CHARLIE ROBISON El Cerrito Place 16 22

Airplay as monitored by Mediabase 24/7

netween Jan. 3-9.

\.. o
g ", INERICAN
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Jim Muphy, VP/Programming
26.5 million households

ADDS

BRAD JOHNER Free

RASCAL FLATTS Bless The Broken Road

g TELEVISION

Friday, 1/14
| * John Legend, The Ellen
DeGeneres Show (check local
listings for time and channe).
* Radio talent Ryan Seacrest,

Live With Regis & Kelly (check
local listings for time and chan-
nel).

The Killers
Monday, 117

' n €3 t callistings for time).
» a
Q ) % Tuesday, 1/18
l , \ | :

o Alter Bridge, Jay Leno.
« Elefant, Jimmy Kimmel.

|
[
|
|

The Hives

* The Hives, The Tonight Show
With Jay Leno (NBC, check local
listings for ime).

* The Game /50 Cent, Jimmy
Kimmel Live (ABC, check local
listings for time).

* Fat Joe, Last Call With Carson

Joss Stone

Wednesday, 1/19

¢ Indigo Girls, Late Night With
Conan O'Brien (NBC, check lo-

« Joss Stone, Conan O'Brien.

GAC TOP 20

GRETCHEN WILSDN When | Think About Cheatin’
81G & RICH Holy Water
SUGARLAND Baby Girl

Daly (NBC, check local listings
for time).

Saturday, 115

* Wayne Newton, Jimmy Kim-
mel.
¢ Ice Cube and Ray LaMon-

| MARTINA McBRIDE God's Will
JIMMY WAYNE Paper Angels
REBA McENTIRE He Gets That From Me

| ALAN JACKSON Morday Moming Church
KEITH URBAN You're My Better Half
JDSH GRACIN Nothin’ To Lose
KENNY CHESNEY Anything But Mine
BILLY DEAN Let Them Be Little

CHELY WRIGHT Bumper Of My S.U.V.
S. TWAIN 1/B. CURRINGTON Party For Two

BRAD PAISLEY Mud On The Tires
DARRYL WORLEY Awful, Beautiful Lite

LEANN RIMES Nothi' ‘Bout Love Makes Sense

ANDY GRIGGS If Hezven

JOE NICHOLS What's A Guy Gotta Do.
CRAIG MORGAN That's What | Love About Sunday
TRACY BYRD Revenge Df The Middte Aged Woman

Intormaticn current as of Jan. 14.

PRLLSTAR

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

‘ CONCERT PULSE
| Avg. Gross
| Pos. Artist (in 000s)
1 STING 59216
2 METALLICA 9116
3 BETTE MIOLER $869.0
4 BARAY MANILOW 58224
5 R. KELLY/JAY-2 7418
6 CHER $681.3
7 TOBY KEITH $551.9
8 JAY-2 & FRIENDS 5498
9 VAN HALEN $484.1
16 MANNHEIM STEAMROLLER $370.0
1 YANNI $3505
12 BEASTIE BOYS $3405
13 NORAH JONES $3074
14 REM. $296.0
15 TRANS-SIBERIAK ORCHESTRA $2505
ALRON CARTER
0AN2IG
ERASURE
GAVIN 0eGRAW
RESCAL FLATTS

www americanradiohistorv com

The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters’

On-Line Listings, 800-344-7383
Califcmia 209-271-7900.

* The Killers, Saturday Night
Live (NBC, 11:30pm ET/PT).

N

tagne, Conan O'Brien.

— Julie Gidlow |

r,. - .. ..' -
The iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Jan. 11, 2005.

S

1. GREEN DAY Boulevard Of Broken Dreams

2. KELLY CLARKSON Since U Been Gone

3. CIARA f/MISSY ELLIOTT 1, 2 Step

4. JENNIFER LOPEZ Get Right

5. LENNY KRAVITZ Lady

6. 50 CENT Disco Inferno

7. SNOOP DOGG f/PHARRELL Drop It Like [t's Hot
8. USHER f/LUDACRIS & LIL JON Yeah!

9. NELLY f/TIM McGRAW Over And Over

10. U2 Vertigo

Top 10 Albums

VARIOUS ARTISTS Garden State ST

U2 How To Dismantle An Atomic Bomb

GREEN DAY American Idiot

ANDREW LLOYD WEBBER The Phantom Of The Opera
VARIOUS ARTISTS The Life Aquatic ST

KILLERS Hot Fuss

MODEST MOUSE Good News For People Who Love Bad News
EMINEM Encore

KELLY CLARKSON Breakaway

0. MAROON § Songs About Jane

PN A ON -

-
R

)
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NEWS/TALK/SPORTS

AL PETERSON

apeterson@radioandrecords.com

=2
1.4

WMAL: Capitol Talk

Broadcasting within earshot of DC’s power brokers

s America gets set for the presidential inauguration next
.week, thousands of media members from organizations
around the world will descend upon our nation’s capital. For
many journalists it will probably be their first taste of a city
where there’s more news made in a day than many other cities

will see in a month.

But for the crew at WMAL/Washington, In-
auguration Day will be just another day at the
office, covering and talking about what's go-
ing on around DC and around the world.
WMAL President/GM Chris Berry and PD
Randall Bloomquist have worked together
for nearly two years to revive the venerable
station that both felt was in need of a bit of
restructuring and some fresh ideas when they
first arrived.

Berry and Bloomquist recently took time
out to chat about their experiences at the sta-
tion as it has evolved from a heritage Full Ser-
vice station to modern-day News/Talker and
also to talk about what it's like to run a Talk
station in a town where you know that every-
one from members of Congress to cabinet sec-
retaries to even that guy in the Oval Office
might be listening at any given moment.

R&R: Chiris, you arrived at WMAL first, after
asuccessful run as VP of ABC News Radio in New
York. What were some of your first impressions?

CB: The station had been dominant for de-
cades and still had a very firm foundation, but
I felt it had been neglected a bit from a pro-
gramming perspective. | felt like the station

was trying to hold on to some of its old Full
Service attributes that weren't as relevant any-
more and that it was just
not focused as well as it
needed to be. It became
clear to me that [ was go-
ing to need a program-
mer who would be able
to shake things up a bit.

Randall and [ had
known each other for
some time, and when he
expressed an interest in
coming here and helping us get the station
back on a winning track, I welcomed it. I felt
he had the passion, intelligence and energy to
do what needed to be done.

R&R: Randall, what attracted you to the idea
of leaving your programming post at WRVA/Rich-
mond and joining Chrisat WMAL?

RB: My wife always accuses me of leaving
stations right when they’re about to start win-
ning, and | guess that’s sort of true. I'm proud
of the fact that, since I left, WRVA has contin-
ued to build on what we started there and
done very, very well. But, honestly, WMAL
was always —inall of radio—my dream job.

Chris Berry

SOME GUYS HAVE ALL THE LUCK Proving that his job can get pretty darn gruefing at
times is KSPN/Los Angeles’ Steve Mason (1), getting a friendly fondle from actress Traci Bingham
during a recent visit by the former Baywatch babe to ESPN Radio’s West Coast flagship.

[ grew up in the Baltimore-Washington area
and literally dreamed one night that I was
program director of WMAL.

R&R: What did your ears tell you were some
challenges that would need to be addressed at
WMAL?

RB: When Chris arrived it was a station sort
of sitting on idle, and |
when [ arrived a couple |
of months later it was [Ii§
clearly a station in transi- |
tion, because he had al- [
ready made some very |
difficult decisions and
long overdue moves.
Chris and I were very
much on the same page,
and | would echo his
comments about what
needed to be improved at WMAL. It was a
station that was still trying to be all things to
all people, and, as we all know, those days are
over for radio. We needed to narrow the fo-
cus of the station from what was such a broad
spectrum down to more of a laser beam —and
I think we’re almost there now.

R&R: Wiat's the biggest lesson you learned,
Chris, while overseeing the evolution of WMAL
over the past couple of years?

CB: The lesson to be learned is that, as ’Ds

Randall
Bloomquist

and managers, we need to always be work-
ing on bench strength when it comes to tal-
ent, so that if something unforeseen happens,
or if the competitive nature of things changes
and you have to make a change, you've al-
ready identified or have someone in place you
can call on whose work ethic you already
know and with whom you're already comfort-
able, someone you trust to relate to your au-
dience. That's a lesson to be learned for a lot
of stations. It's easy to get comfortable when
you have success, but it's also a real danger.
Look at the Howard Stern thing — what's
going to happen with those stations when he
goes away?

R&R: A good example of that is morning co-
host Fred Grandy, isn’t it?

CB: Yes, the station was fortunate to have
had a relaticnship with him as a fill-in guy.
That, combined with his background in Hol-
lywood when he was Gopher on The Love Boat
and his three years serving in Congress, gives
Fred a unique perspective on things along
with some of the show-biz attributes that you
need.

By pairing him with Andy Parks, who has
been part of the station for a long time and is
someone whom listeners are familiar with, we

Continued on Page 17

FROM CRISIS COVERAGE..... . TO SPECIAL EVENTS

] CooRABIO

TRUSTED, CREDIBLE, COMPLETE

2-735-1700

—-—

ABC NEWS RADIO HAS YOU COVERED
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DON’T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO!

HITH

regist

LOEWS SANTA MONICA BEACH HOTEL
LOS ANGELES, CA

CELEBRATING OUR 10TH ANNIVERSARY!

SEMINAR

registration

FAX THIS FORM BACK TO 310-203-8450

OR MAIL TO:

R&R Talk Radio Seminar 2005
P.O. Box 515408

Los Angeles, CA 90051-6708

OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

Please print carefully ar type in the form below.
Full peyment must accompany registration
form. Flease include separate forms for each
registration. Photacopies are acceptable.

Name

Title

Call Letters/Company Name

SEMINAR FEES

BEFORE FEBRUARY 4, 2005 $399 There is a $50.00
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Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity

to extend a warm welcome to you during your upcoming meeting.

* To confirm your reservation, your arrival must be graranteed by charging two
nights deposit to a major credit card, or you may send payment by mail. Deposits

will be refunded only if reservation is cancelled by February 18, 2005.
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» Check in time is 3:00 pm; check out time is 122100n.

TYPE OF ROOM TALK RADIO SEMINAR RATE

Single / Double $199/night

Or mail to:

Loews Santa Monica Beach Hotel

1700 Ocean Avenue

Santa Monica, CA 90401

or visit R&R’s website to email your reservation
request directly to Loews Santa Monica Beach Hotel
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NEWS/TALK/SPORTS

WMAL: Capitol Talk

Continued from Page 15

were able to create a program that is news-in-
tensive but that also has an entertainment ele-
ment that will appeal to existing listeners and,
hopefully, attract new ones.

RB: Another thing that has helped in the
growth of momings is that we were able to
put together a structure there that was never
part of the station before. Harden & Weaver
were on the air together and were hugely suc-
cessful for 30 years in this market. They were
such powerful personalities that they could,
s0 to speak, get away with doing just about
anything on the air. Some of the folksy ap-
proach that worked for them had lingered in
mornings with some of the predecessors of
Fred and Andy.

We've moved away from that now and cre-
ated much more of a news utility in the morn-
ing. It's a clock that moves. We don’t take lis-
tener calls on the morning show; it’s news,
weather, traffic, sports, newsmaker interviews
and lifestyle features. We're going to be talk-
ing about everything from the latest news
from Baghdad to this week’s new DVD releas-
es and which new movies are opening this
weekend. It moves constantly forward and
never gets a chance to bog down.

R&R: You were one of the charter affilintes for
Sean Hannity's national show when it launched.
What's been the impact of his now-highly-success-
ful program on the growth of WMAL?

RB: We carried his show the day he went
on the air with it: Sept. 10, 2001. What can I
say about Sean? He’s built a remarkable level
of success and has helped to pull the station
along with him. Wealready had three success-
ful hours of Rush, and we were able to add
three more hours of equivalent horsepower
with Sean. For a programmer, it doesn't get
any better than that.

CB: Another thing that’s an advantage that
Sean brings to us is that a lot of the things he
talks about on his show are local issues here
in Washington. While he’s not all politics and
is terrific at injecting his personality into the
show, there’s a reason people living here iden-
tify with being inside the Beltway, and Han-
nity talks abouta lot of issues that listeners in-
side the Beltway are very familiar with.

R&R: Do you ever think to yourself while lis-

tening to the station, "Gee, some really big ears
might be hearing this right now?”

RB: We know they are listening, because on
occasion they actually call in.

CB: I get letters from people like the spous-
es of Supreme Court justices. Colin Powell
recently called in about something he heard.
So, yes, we do know they are listening. One
of my favorite stories — I guess I can tell this
now that he’s not in office anymore — is about
Sen. Tom Daschle. I was over at the Capitol
for an open-house event, and as I walked in
there was a radio next to a couch in his office.
For the heck of it [ flipped it on, and it was set
on WMAL. I guess maybe he’d been listen-
ing to Rush and Sean.

KR ]

“It's easy to get
comfortable when you have
success, but it’s also a real
danger. Look at the
Howard Stemn thing —
what’s going to happen
with those stations when
he goes away?”’

Chris Berry

TN I T

R&R: Describe to us the essence of today's
WMAL.

RB: When I first came here I was asked a
similar question by our sales staff, who want-
ed to know what the station was going to be.
Noting that we are also the home of Maryland
Terrapins sports,  said, "WMAL is a flag-wav-
ing, God-bless-America, go-Terps News /Talk
radio station.” And that's what it is today. We
are a conservative-Jeaning, flag-waving place
for that guy who is about 40 years old and
lives in the suburbs with his wife and a cou-
ple of kids.

R&R: How do you respond to critics who sug-
gest that you've moved the station from its admit-
tedly broader roots to being just another conserva-
tive Talk station?

CB: Early on, after we'd made a few chang-
es, I got calls from people complaining about
one show or another that was no longer on,
telling me it was the only show they’d listened
to on the station. You know what? That's a
problem for me. We don’t want people to only
listen to one show. We want them to listen to
three hours of Rush and three hours of Han-
nity and three hours of Michael Graham, and
we want them to listen to the morning show
as they drive to work.

RB: The notion that Talk radio is any dif-
ferent from music radio has always puzzled
me. When people tell me you need a liberal
show or a Libertarian program or whatever, I
wonder if these same people call the Country
station and tell them they need to add a rock
show or a soft AC program to the station.

R&R: Tell us a bit about WMAL's efforts on
behalf of the Fisher House that have become such a
huge success for both the station and that organi-
zation.

RB: [ went to a listener lunch with our mid-
day host, Michael Graham, and happened to
sit across from a guy whom [ learned was
Exec. Director of the Fisher House Foundation.
He described to me what they did as being
sortof a Ronald McDonald House for the fam-
ilies of wounded soldiers.

Two or three weeks later we started talking
at the station about an idea to build a friend-
ship between the station and Fisher House to
raise money for them. All of our people
jumped into this project with both feet, and it
has touched every department and person at
this station. We began the fund drive on Nov.
10,2004 and to date have raised over $1.8 mil-
lion just from local donations.

R&R: Why do you think this project touched
such a nerve with listeners?

RB: After 9/11 many Talk stations started
using more unabashed flag-waving imagery
and language, and listeners drank it up. They
love America, and they want to wave the flag.
People who are inclined to listen to Talk radio
— especially to our stars like Rush and Sean
— are people who are not afraid to put that
big magnetic yellow ribbon on their car and
hang the flag out on their front porch.

We didn’t have to say, “If you support the
war, you need to support the troops.” They
knew that instinctively, and all we did was
give thema way to say, “Yes, Iam giving more

than just lip service, and I support the soldiers
who are fighting this war for us.”

Everyone on our airstaff visited one of the
area Fisher Houses, and we also had the fa-
ther of a Marine who had lost a leg come in
and talk to our entire staff. It took this project
from being a Power Point presentation to be-
ing an act of compassion for flesh-and-blood
people who are not very different from you
or me.

NG T T

“When people tell me you
need a liberal show or a
Libertarian program or
whatever, | wonder if these
same people call the
Country station and tell
them they need to add a
rock show or a soft AC
program to the station.”
Randall Bloomgquist
[ T

You suddenly find yourself thinking, “Gee,
what if [ had to be spending 12 hours a day at
a hospital with my injured loved one? What
would happen to my job? How would I pay
my mortgage? What would happen to my life
savings?” Having everyone here see it and
hear about it for themselves was the key to
making this whole project work on the air,
because our people were truly speaking from
their hearts.

Frankly, we thought we were being pretty
gutsy setting a goal to raise $250,000 over the
course of a month. [t was envisioned as a pret-
ty traditional fundraising campaign but has
since become so much more. That $250,000
suddenly became a half-million and then
$750,000. That's when we said, “Let’s try for
$1 million.” The audience ate up the idea of
that goal, and they have really responded. It's
a tremendous testament to the power of local
radio.

¢ Industry event calendar update

MANAGER'S/A MINUTE
Your Free, Weekly E-Mail

* Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
* Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.
* Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many others.

| If You've Got 60 Seconds,
You'll Want To Read the R&R Manager’s Minute!

To subscribe, send your name, email and contact information to managersminute@radioandrecords.com __/

|
-- / ! I|
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Pro-Radio Provides More

A expected, Howard Stern wasted little time dumping
on terrestrial radio’s new “pro-radio” promotional campaign,
“Radio: You Hear It Here First.” Calling it “the biggest com-
pliment of my career,” Stern is convinced that the campaign,
ostensibly created to pump up the
benefits of terrestrial radio over
satellite and other “alternative
media,” was created specifically in
reaction to his highly self-pro-

moted move to Sirius.

“They spent $28 million, on this
campaign?” an incredulous Stern
remarked to WXRK/New York
GM Tom Chiusano. “Hell, if you

& had paid me that $28 million, |
Futiling our minimum weekly . " at $28 million

Howard requirement. would have stayed.” Replied

Chiusano, “You said leaving wasn't
about the money,” to which Stem shot back, “l lied.” Stern
and sidekick Artie Lange also found the time to create their
own anti-satellite radio promos using these sure-fire slogans:
“Satellite radio touches your children in inappropriate places,”
“Satellite radio prefers Jews over Christians” and “Satellite ra-
dio was responsible for the 9/1 | catastrophe.”

Putting Our Lives In Perspective

* David Bianchi, producer of United Stations’ Nights with
Alice Cooper show, was on vacation in Phuket, Thailand when
the tsunami hit on Dec. 26. Since then Bianchi has remained
in the country since then as a volunteer aid worker. He re-
flected on the situation in an e-mail: “Although the Thai gov-
ernment is going to great lengths to help tourists get out of
the country, it's going to be a few days before | can get back.
I've donated most of my clothes, shoes and money, and | just
wish there was more | could do. I'm still cleaning up debris
and pulling bodies out of the ocean — not quite the vacation
| expected. | can't say enough how lucky | feel to be alive.”

* Enrique Santos, co-host of £/ Vacilén De La Madana on
WXDJ/Miami, celebrated his 30th birthday by following Presi-
dent Bush'’s recent example of tsunami relief: He personally
donated $10,000 to the Tsunami Relief Fund. “If the president
motivated me, I'm confident that | will motive others as well,”
said Santos. “| feel truly blessed to have health and to be alive
today, when | turn 30. I'm not a millionaire, and my bank ac-
count looks nothing like the president’s; however, the num-
ber of deaths increases daily, and the survivors need our help.”

Knock Us Over With A Sledgefiammer

Clear Channel's WWPR (Power 105.1)/New York finally
confirmed what we've all
| known for months: Star &
; Buc Wild, infamous for their
controversial tenure across

the street at Emmis rival
WQHT (Hot 97), have offi-
cially joined Power [05.1 for
mornings beginning Monday, Jan. |7. The guys can also be en-
joyed on WPHH/Hartford; WUSL/Philadelphia; and WPRW/
Augusta, GA. Down the hall, Power 105.1 Promotions Man-
ager Marc Rivieccio gets the big call and is named Director/
Promotions at clustermate WHTZ (Z100).

The Programmiing Dept.

¢ After nearly five years of being on the road nearly 40
weeks a year, NextMedia VP/Programming Don Parker is
18  R&R January 14, 2005

New York mornings are about to
get interesting.

Free Ammo For Howard

leaving to pursue a consulting career and some personal
projects. He will hang around the office for a month or so until
a replacement is named. Until then, find him at 323-655-41 14
or dparker@nextmediagroup.net.

* Russ Schenck sheds half of his programming load at
Cromwell/Nashville, giving up CHR/Pop WQZQ (102.5 The
Party) to concentrate all of his man-love on Alternative WBUZ.
He also moves from afternoons to middays. OM Jim Patrick
picks up programming oversight of WQZQ, aided by after-
noon jock Sammy, who adds Asst. PD stripes. Party MD Trip-
per adds MD duties at Cromwell’s three other “Party” sta-
| tions: WYDS/Decatur, IL; WTC)/Owensboro, KY: and WWGO
| in exotic Mattoon, IL.

* The same day that Wes McCain started his new PD gig
at WDKF/Dayton, Clear Channel/Lexington, KY OM Barry
Fox permanently plopped in McCain's still-warm PD chair at

| CHR/Pop WLKT/Lexington, KY.

* Rob Ryan (ex-KKRZ‘Portland, OR; KKMG/Colorado
Springs) is named PD of CHR/Rhythmic KKYD & Hot AC
KLZR in Topeka, KS. He replaces Courtney Aita, who will
now handle promotions for both stations.

* KNDE/Bryan-College Station, TX PD/market-leading
morning talent Mason exits to fill the PD vacancy at CHR/
Pop WQPO/Harrisonburg, VA.

¢ Clear Channel Alternative WYNF/Macon, GA Asst. PD/
MD/afternoon personality John “Houston” Lund is upped
to PD as Erich West relinquishes PD duties but continues as
OM for the seven-station cluster.

* WZEE (Z104)/Madison night jock Dylan annexes Asst.
PD/MD stripes.

* KBBT/San Antonio Pragramming Asst. Cindy Hill is
upped to co-Asst. PD & Director/Community Affairs and will
work alongside her new peer, Asst. PD/MD Romeo.

Geek Horner

Nassau Broadcasting will celebrate Valentine's Day by per-
forming a delicate frequency-swap maneuver between CHR/
Pop WPST/Trenton-Philadelphia and clustermate WTHK
(The Hawk). WPST will slide up to 94.5, while The Hawk
will take over 97.5, which was recently approved to have its
city of license changed to Burlington, NJ, which is in the Philly
metro.

Potentially Lucrative Gigs

* KOHT/Tucson PD R Dub! needs a morning show to re-
place Chico & Rascal, a.k.a. the stars of The Mexicanz, who
recently segued to wakeups at new CC “Hurban” sister KLOL/
Houston. Mr. Dub! prefers a show that’s already established.
Rush your stuff to him at KOHT, 3202 N. Oracle Rd., Tucson,
AZ 85705 — no MP3s, please.

* Cox Rocker KISS/San Anzonio has a rare opening, as MD/

| midday host € Cruz exits. PD Kevin Vargas seeks a replace-
ment, so send materials to Human Resources, KISS, 8122 Data
Point, Suite 500, San Antonio, TX 78229.

* Sandusky Rocker KDKB/Phoenix also finds itself in the un-
familiar position of having to look for a new morning show
after 16 years: Tim Scott, half of the station’s veteran morn-

‘ ing duo Tim & Mark, is retiring from radio to pursue other

interests. KDKB PD Joe Bonadonna tells ST that the company

l is “in discussions” with Pete Cummings, afternoon dude on

Active Rock clustermate KUPD, to possibly replace Tim &
Mark.

* WFKS/Jacksonville night jock Mack @ Night pulls a 180

| and decides not to take nights at Clear Channel sister WAKS/

Cleveland, electing to remain .n sunny Florida in January ... go

www americanradiohistorvy com

figure. WAKS PD Dan Mason now has to start his search for
the third time. Don't tease him any longer, rush your package
to 6200 Oak Tree Blvd., Suite 400, Cleveland, OH 44131 —
no MP3s!

In a related story, Mason's father, legendary broadcaster Dan
Mason, the President of Infinity, CBS, Group W and Cook In-
let Radio Partners, joins First Broadcasting as a senior advisor.

¢ Clear Channel CHR/Pop KSLZ/St, Louis has nights open
as Jet Black exits. Rush your stuff to PD Boomer at 1001 High-
lands Plaza Drive West, Suite 100, St. Louis, MO 63110. Find
| Black (may be an assumed color) at 636-734-2819.

YEAR AGO

. Clancy Woods named Sr. VP/Market Manager of SBS's
New York stations.

* Al Franken signs with Progress Media to host a week-
day show on the company’s new Liberal Talk Air Ameri-
ca network,

* Emmis’ WMLL/St. Louis fiips to a modernized Adult Stan-
dards presentation as “Red 104.1."

YEARS AG O

©)

*Ken Lane named Sr. VP/Promotion of
Island Def Jam Music Group.

* America Online announces a merger
with Time Warner worth $163.4 billion.
¢ Michael Albl joins Clear Channel Radio

as VP/Radio Warfare.

Michael Albl

YEARS AGO

®

¢ Shamrock Broadcasting's Clancy Woods transfers to
GM of WHTZ (Z100)/New York.

* Joe Hecht appointed VP/Pop Promotion at Relativity
Records.

e Larry Pareigis named KYCY/San Francisco’s new PD.

YEARS AGO

®

* Chrysalis Records promotes Joe Kien-
er to Vice Chairman and John Sykes to
President

* Polly Anthony named Sr. VP of Epic
Records.

*Rlck Alden promoted to Sr. VP/CHR polly Anthony
Promotion at Elektra.

YEARS AGO

®

* John Lander appointed Exec. VP at newly formed Main-
stream Communications.

« Gordon Anderson appointed VP/Promotion of Manhat-
tan Records.

e In twin promotions at Atlantic, Judy Libow is upped to
VP/National Album Promotion and Lou Sicurezza is
named VP/Field Operations.

YEARS AG6D0

e Jeff Pollack resigns as PD of WMMR/
Philadelphia to form Pollack Communi-
cations.

¢ LeBaron Taylor named VP/GM Divi-
sional Affairs at CBS Records.

« C. Charles Smith resigns as President Jeff Pollack
of Pickwick International.

®

YEARS AG O

_@__

* Buz Bennett resigns from KDWB/Minneapolis to form
BBO Inc. (The Buzz Bennett Organization).

* Don Whittemore named National Promotion Director at
Warner-Spector.

¢ Murray The K takes

1ds at WLIR/N: 1-Suffolk.

=R
© Radio & Records
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Syndication Showcase

o KXJM/Portland, OR's morning Playhouse picks up its ninth
affiliate, KBTE/Lubbock, TX. It will replace the syndicated
Russ Parr Morning Show.

* In Superadio-land, on the same
day that Los Angeles’ own Baka
Boyz, based at WMIB/Miami, re-

on KDAY/Los Angeles, Superadio
also cleared Wendy Williams on

Superadio’s syndicated BeBe
Winans Radio Show was just picked
up by WBLS/New York, airing
every Sunday from %am-noon.

Williams discovered to be
bicoastal.

Formats You’ll Adjust Yourself Over

* On Dec. 30 the airstaff of ratings-challenged Cumulus
Urban AC KRWP/Houston went buh-bye. Since then the sta-
tion has been running jockless in anticipation of a reported jan.
15 format flip, which some believe will be to Rock.

* After two weeks of jockless splendor, Clear Channel Ac-
tive Rocker WGIR-FM/Manchester, NH emerged from its
holiday cocoon as “Active Rock Radio @ 101.1FM, Rock 101.”
New playas include Asst. PD/midday hostess Becky Pohotsky

TOP 10 SHOWS

Tolal Audience
(109.6 miftion households)

Jan. 3-9
Adults 18-49

1 CSt 1 Desperate Housewives
2 AFC/NFC Playoff Game 2 2 AFC/NFC Playoff Game 2
| {NY Jels vs. Chargers) (NY Jels vs. Chargers)
J Desperate Housewives 3 ¢S
4 Without A Trace 4 AFC/NFC Showcase 2
5 AFC/NFC Showcase 2 5 Extreme Makeover: Home
6 Lost Edition
7 Orange Bowl! & Fox NFC Wildcard Postgame

(USC vs. Okiahoma) (Vikings vs. Packers)

8 Extreme Makeover: Home (tie) Lost
Edition 8 Without A Trace
9 Fox NFC Wildcard Postgame | 9 Orange Bow!
(Vikings vs. Packers) (USC vs. Oklahoma)
10 Everybody Loves Raymond 10 CSI: Miami

Source: Nielsen Media Research

turned to the market in afternoons

KKBT/Los Angeles. But wait! |

. Harris called himself into his

| self the morning gig perma-

© Radio & Records

| (ex-WLZX/Springfield, MA) and afternoon dude Big Jim

Murray (inbound from WFNX/Boston).

Talk Topics

* XM is expanding its Talk lineup with the addition of Dr.
Laura and G. Gordon Liddy in February.

= KIRO/Seattle personality Dave Ross moves from his cus- I

tomary %am-noon shift to 3-6pm. Stepping in to fill Ross’
former shift is Allan Prell.
* Best wishes for a speedy recovery to WCBM/Baltimore

talk host Les Kinsolving, who suffered a heart attack on jan. |

5. He underwent heart bypass surgery two days later.

Quick Hits

* After filling in as morning co-host with Shea Maddox for
the past three months, KALC (Alice 105.9)/Denver PD B]

office and broke the good
news to himself: He has been
so impressed with his awe-
some talents that it was his
great pleasure to award him- .
Sh e brains of the
nently! Harris cemented his outfit, Producer Tracy.

wakeup rep as half of M) & BJ

on WFLZ/Tampa a few years ago.

* WMIB (103.5 The Beat)/Miami afternoon host Nina
Chantelle exits. PD Dion Summers is looking for a replacement.

¢ Flinn CHR/Pop WHBQ/Memphis PD Karson With A K fi-
nally fills the night shift that's been vacant since November:
Please welcome Evan “Big Boy” Rose, who risks severe
market whiplash by making the leap from KZMG/Boise, ID.

¢ Active Rocker KIKXX (Real Rock 93.1)/Bakersfield announces
the tasteful addition of Snatch The Sidekick to mornings,
anchored by the lovely Rocky Nash. Mr. Snatch segues from
KTEG/Albuquerque.

* Saga Active Rocker WLZX/Springfield, MA announces sev-
eral new hires and promotions: Courtney Quinn joins as MD/
midday jock from WXMM/Norfolk. She replaces Becky Pohotsky
(see above). Derek Whitman is upped from overnights to just
plain nights/Asst. Promotions Director; and Carolyn Zak is upped
from weekends to overnights.

* WMGI/Terre Haute, IN PD Matt Luecking hires Aaron Green
for nights from acrass the street at the now-defunct WZZQ.

| Condolences

* DC-area broadcasters and radio listeners came together
last Saturday night and raised $22,000 in a silent auction and
fundraiser for late airborne traffic reporter (and former R&R
DC staffer) Walt Starling, who succumbed to cancer on Jan.
4. Some 800 mourners — a veritable who's who of current
and past Washington radio and TV broadcasters — attended
Starling's Jan. 7 funeral, which featured a flyover by traffic
planes and news choppers.

* Belated condolences to the family and friends of veteran
college/hard rock indie promoter Bill Larson, who died of
cancer afew days before Christmas. He was 44 and the owner

| of Blue Viking Promotions for many years.

. BOX OFFICE TOTALS |

January 7-9

| Title Distributor § Weekend § To Date
1 Meet The Fockers (Universal) $28.49 $204.29 I
2 White Noise (Universal)* $24.11  $24.11
3 The Aviator (Miramax) §7.49 $4279
4 Lemony Snicket’s A Series ... (Paramount) $7.43 $105.56
5 Fat Albert (Fox) $5.74 $41.02 ‘
6 Ocean’s Twelve (WB) $5.31 $11531 |
7 Spanglish (Sony) $4.25 $37.50

| 8 National Treasure (Buena Vista) $4.25 $160.52 ]
9 The Phantom Of The Opera (WB) $3.42 $21.54

I 10 The Life Aquatic With... (Buena Vista) $2.74 $19.44

“First week in release. All figures in milfions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include
Elektra, the spinoff from the movie Daredevil. The film's
Wind-up soundtrack contains 15 songs, including Evanes-
cence's "Breathe No More,” Jet's "Hey Kids,” The Don-
nas’ “Everyone Is Wrong,” Switchfoot's “Sooner or Later,
Finger Eleven’s “Thousand Mile Wish (Elektra Mix),” Tak-
ing Back Sunday's “Your Own Disaster” and Alter Bridge's
| “Save Me." Cuts by Megan McCauley, Strata, 12 Stones,
The Dreaming, Submersed, Hawthorne Heights, The

Twenty Twos and Full Blown Rose complete the ST.
Recording artist Ashanti stars in Coach Carter, whose
Capitol soundtrack sports Fabolous f/Mike Shorey's "No
| Need for Conversation,” Chingy f/GIB’s “Professional,” The
Game f/Lil Scrappy's “Southside,” Ciara’s “Roll Wit You,
Twista f/Faith Evans’ “Hope,” Mack 10 f/Da Hood's “Bal-
la,” St. Lunatics’ “Time" and Kanye West, Malik Usef &
Common'’s “Wouldn't You Like to Ride.” Aiso on the ST are
tunes by Red Cafe, Van Hunt, Ak'sent, Czarnok, Letoya

and Trey Songz.
— Julie Gidlow

I#’s fime #o call Coleman.

You've tried the latest gadget.

You've been inundated with mounds of research data.
You’ve gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.

It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

I¥s fime to call Coleman.

919-571-0000

www.americanradiohistorv.com

COLEMAN

MusicC. TRENDS. BRANDING.

www.ColemanlInsights.com
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART January 14, 2005

Eminem Refuses To Lose |
|

Eminem’s Encore lasts yet another week. |

The Shady/Aftermath/Interscope rap |
icon’s  Encore
tops the album
chart  again,
though its 95,000
total is indicative
of a week in
which sales are
off 35%.

Reprise’s

Eminem

Green Day

Green Day are No. 2, followed by Def Jam
South/IDJMG's Ludacris (No. 3), TVT's Lil
Jon & The Eastside Boyz (No. 4), Mercury
Nashville’s Shania Twain (No. 5), GOOD/Co-
lumbia/Sony Urban'’s John Legend (No. 6),
LaFace/Zomba’s Usher (No. 7), Columbia‘s
Destiny’s Child (No. 8), Warner Bros.” Jay-Z/
Linkin Park (No. 9) and RCA/RMG's Kelly
Clarkson (No. 10).

W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 EMINEM “Encore Shady/Interscope 95,254 -54%
2 Y] GREEN DAY American Idiot Reprise 91,754 -54%
5 3 LUDACRIS “The Red Light District Def Jam/iDJME 72,386 -46%
4 4 LIL' JON & THE EASTSIDE BOYZ Crunk Juice wr 69,146 -51%
13 5 SHANIA TWAIN Greatest Hits Mercury 67,289 -31%
7 6 JOHN LEGEND Get Lifted Columbia 66,730 -43%
8 1 USHER Confessions LaFace/Zompa L abel Group 66,532 -43%
10 8 DESTINY'S CHILD Destiny Fulfilled Columbia 65,492 -38%
3 9 JAY-ZILINKIN PARK Collision Course Warner Bros. 64,492 57%
12 10 KELLY CLARKSON Breakaway RCA/RMG 62,222 -37%
] 1" NOW VOL 17 Various Capitol 61,173 A41%
14 12 GWEN STEFANI Love, Angel, Music, Baby Interscope 58,078 -35%
19 13 RAY CHARLES Genius Loves Company Concord 57,137 -20%
6 14 2PAC Loyal To The Game Interscope 55,824 -56%
16 15 U2 How To Dismantle An Atomic Bomb Interscope 52,091 -40%
" 16 SNOOP DOGG R&G (Rhythm & Gangsta) Geffen 51,182 -50%
24 17 MARIO Turning Point JIAMG 48,736 -26%
18 18 CIARA Goodies Laface/Zomba Label Group 48,730 -41%
22 18 KILLERS Hot Fuss Island/IDIMG 46,255 -31%
21 20 TOBY KEITH Greatest Hits 2 DreamWorks 45,268 -33%
32 21 GRETCHEN WILSON Here For The Party Epic 43,916 -18%
30 22 GEORGE STRAIT 50 #1's MCA 43,051 -24%
26 23 MARODN 5 Songs About Jane Octone/J/RMEG 42,882 -29%
- 24 GARDEN STATE Soundtrack Epic 42,756 -
15 25 ASHANTI Concrete Rose Murder Inc./IOJMG 42,727 -52%
17 26 NELLY Suit Derrty/Fo’ ReelfUniversal 42,304 -48%
42 27 PHANTOM OF THE OPERA Soundtrack Sony Classical 40,728 -15%
23 28 TL Urhan Legend Atlantic 39,882 -39%
20 29 LINDSAY LOHAN Speak Casablanca/Universal 39,454 -44%
28 30 RASCAL FLATTS Feels Like Today Lyric Street 38,909 -33%
43 31 FANTASIA Free Yourself JIRMG 38,407 -19%
- 32 MODEST MOUSE Good News For People Who Love... Epic 33,938 -
33 33 AVRIL LAVIGNE Under My Skin Arista/RM6 30,751 -43%
44 34 BIG & RICH Horse Of A Different Color Warner Bros. 30,093 -37%
40 35 TIM MCGRAW Live Like You Were Dying Curb 29,810 -39%
36 36 CREED Greatest Hits Wind-up 29,622 -44%
39 37 JOHN MAYER Heavier Things Aware/Columbia 29,479 -40%
27 38 CAM'RON Purple Haze Roc-A-Fella/l0JME 28,068 -52%
- 39 RAY! Soundtrack Atlantic 27,431 —
25 40 SIMPLE PLAN Still Not Getting... Lava 27,239 -57%
4 M GUNS N'ROSES Greatest Hits Geffen 26,604 -43%
31 42 VELVET REVOLVER Contraband RCAIRMG 26,002 -64%
34 43 KORN Greatest Hits Vol.1 Epic 25,603 -62%
50 44 JESSE MCCARTNEY Beautiful Sout Hollywood 25,530 -41%
47 45 SWITCHFOOT Beautiful Letdown Columbia 25426 -45%
- 46 ALISON KRAUSS Lonely Runs Both Ways Rounder/\DIMG 24,703 -
KI Y BRITNEY SPEARS Greatest Hits: My Prerogative Jive/Zomba Label Group 24,449 -64%
38 48 GOOD CHARLOTTE Chronicles Of Life & Death Epic 24,163 63%
29 49 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 22,755 -61%
41 50 ASHLEE SIMPSON Autobiography Geffen 22,692 -53%
© HITS Magazine Inc.
J A L B U M S u Epic’s Garden State soundtrack takes advan- | Big & Rich
=l # tage of the DVD release to climb back into the | (No. 44-34).
chart at No. 24. Also returning to the top 50 are The year'’s

Epic’s Modest Mouse {No. 32), Atlantic/Rhi-
no/WMG Soundtrack’ Ray! soundtrack (No.
39) and Rounder/IDJMG's Alison Krauss (No.
46). In addition, the double-platinum posthu-
mous Ray Charles album on Concord moves
19-13, thanks to saturation TV advertising and
the Oscar and Grammy buzz surrounding the
disc and hit movie.

Top movers include J/RMG's Mario (No.
24-17), Epic/Sony Nashville’s Gretchen Wil-
son (No. 32-21), MCA Nashville’s George
Strait (No. 30-22), Sony Classical’s Phanton of
the Opera soundtrack (No. 42-27), ] /RMG's Fan-
tasia (No. 43-31) and Warner Bros. Nashville’s

first big re-
lease hits Jan.

18, with G e

Unit/After- e
math/Inter- \% "

hopper The

Game's Docu- Ray Charles

mentary,

which won't hit the chart until Tuesday,
Jan. 25. The first 200,000 copies of the disc
will include a limited-edition DVD of the
rapper’s life on the mean streets of Comp-
ton, CA
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GOING FORADDS

MIKE TRIAS

mirias@radioandrecords.cam

Poised For
Stardom

It’s always exciting to hear from legends we haven't heard from
in a long time, but this business is all about the next big thing. While
next week’s list of artists Going for Adds
runs the gamut from established artists
to baby bands, we're going to focus on
a few stars who are arguably in the mid-
dle position — artists who, with their
next project, may shoot into superstar-
dom.

KEM had a successful outing with his
debut album, KEMISTRY, and next week
we will get a taste of his March release,
KEM Album I, when 1 Can’t Stop Lov-
ing You” goes for adds at Urban AC. KEM is already doing what
every great superstar should: On Dec. 29 he played a sold-out con-
cert called An Intimate Evening of New Music With KEM at the De-
troit Opera House, and a portion of the proceeds went to Detroit-
area community organizations.

That night $20,000 was raised and divided among four organiza-
tions: the Detroit Rescue Mission, the Highland Park Development
Corporation, the Aneurysm Genetic Study Group at Wayne State
University and African Americans and Allies Against Domestic Vi-
olence. “It's a blessing and mind-blowing at the same time to be in
a position to give $20,000 away,” said KEM. “But it's important for
me to give back to the Detroit-area community, which has been a
big support to me in my musical endeavors, as well as on a person-
al level during some tough times in my life.”

Rachael Yamagata is definitely on the right track when it comes
to finding the path to superstardom. On Feb. 3 she will appear on
The OC, which is, of course, a show that
does a great job of showcasing music by
up-and-coming artists. Yamagata, a sing-
er-songwriter of German-Italian and
third-generation Japanese-American de-
scent, originally began her career as a
singer in the Chicago-based funk band
Bumpus. She spent six years with the
band, and as she grew musically, her
songwriting evolved beyond funk. In
2001 Yamagata decided to part ways
with Bumpus tc explore her own sound. Check out the fruits of her
labor as “Letter Read,” the latest from her aloum Happenstance, goes
for adds at Triple A.

The Killers sprinted out of the box with “Somebody Told Me,” the
tead single from their debut CD, Hot Fuss. Thanks to its success, the
Las Vegas band has been nominated in three categories at this year’s
Grammys: Hot Fuss is up for Best Rock Album, and “Somebody Told
Me"” is up for both Best Rock Song and Best Rock Performance by a
Duo or Group With Vocal. To keep their momentum going, Brandon
Flowers (vocals-keyboards), David Keun- .
ing (guitar), Mark Stoermer (bass) and
Ronnie Vannucci (drums) have a busy
schedule ahead of them, including ap-
pearing on SNL on Jan. 15 and playing
two songs on TRL on Jan. 18. And noth-
ing keeps up momentum better than an-
other hit single: “Mr. Brightside” rises to
No. 4* at Alternative and reaches Pop and
Hot AC outlets next week.

Tweet made a lot of noise with “Oops
(Oh My)” a couple years back, and now she’s back to prove she’s
not a one-hit-wonder. “Turn da Lights Off,” featuring Missy Elliott,
is our first glimpse of her upcoming album. It hits Urban airwaves
next week. The midtempo cut gets its old soul feel via Elliott’s pro-
duction work and samples of Nat King Cole’s “Lost April” and Luth-
er Vandross’ and Cheryl Lynn'’s “If This World Were Mine.”

KEM

Rachael Yamagata

© Radio & Records
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CHR/POP

EMINEM Mockingbird (Shady/Aftermath/interscope)
FRICKIN' A Jessie's Girl (Toucan CovelAlert/
KILLERS M. Brightside fistand/IDJMG)

NITTY Hey Bitty (Universall

CHR/RHYTHMIC

BABY BASH Baby I'm Back (Universall

BEANIE SIGEL Feel It In The Air (Roc-A-Fella/IDJMG) |
BROOKE VALENTINE fIBIG BOI & LIL SON Girlfight /Virgin/
CAMRON HK WEST & S. JOHNSON Down And Out Roc:A+elyiMG/
EMINEM Mockingbird (Shady/Aftermath/interscape)

NITTY Hey Bitty (Universall

SLY BOOGY f/JAGGED EDGE If U Got Crew (/AMG/

URBAN

AMERIE One Thing [Columbia/

BABY Shyne On {Cash Money/Universall

BEANIE SIGEL Feel It In The Air (Roc-A-Felia/I0JMG)

BROOKE VALENTINE f/BIG BOI & LIL JON Girlfight (Virgin/
CAMRON K WEST & S. JOHNSON Down And Out (RocA-FelylLIMG/
SLY BOOGY flJAGGED EDGE If U Got Crew (/RMG) 1
TWEET f/MISSY ELLIOTT Turn Da Lights Off /Atiantic/

URBAN AC

KEM ! Can't Stop Loving You (Matown/Universal)

COUNTRY

LONESTAR Class Reunion {That Used To...) (BN4/

SAWYER BROWN f/RDBERT RANDOLPH Mission Temple
Fireworks Stand (Curby

SHANIA TWAIN Oon't! (Mercury/ t

TIFT MERRITT Good Hearted Man (Lost Highway/DreamWorks) ‘

AC

CROSBY, STILLS & NASH Lay Me Oown (Sanctuary/SRG)
JOE COCKER One (UMe/

RYAN CABRERA True (E.l/.L.A./Atlantic)

SCOTT GRIMES Sunset Blvd. (Velocity/

HOT AC |

AVRIL LAVIGNE Nobody's Fool (Arista/AMG/

BOWLING FOR SOUP Almost (Siivertone/Jive/Zomba L abel Group)
DURAN DURAN What Happens Tomorrow Epic/

FRICKIN' A Jessie’s Girl [Toucan Cove/Alert)

JESSE McCARTNEY Beautiful Soul (Hollywood/

KILLERS Mr. Brightside {/s/and//{DJMG)

MR. NORTH Bring It On (Uninhibited)

RAY CHARLES {/NORAH JONES Here We Go Again /Concord)

SMOOTH JAZZ

ADANI & WOLF Daylight (Rendezvous/

CARGL DUBOC Use Me (Gold Note/

GABRIEL MARK HASSELBACH Take That (Wind Tunnel)
JEFF LORBER Boh La La (Varada/

JIM ADKINS Ocean Breeze {Clear Image/

KEN NAVARRG You Are Everything (Positive Music Records)
KENNY G. IEARTH, WIND & FIRE The Way You Move AristalRMG)

ROCK

A PERFECT CIRCLE Passive (Virgin/
CHEVELLE The Clincher (Epic/
CRAZY ANGLOS Fade /Atfantic/
PROM KINGS Alone (Three /(/ngs/

0000006006000 060000000

Week Of 1/18/05

ACTIVE ROCK

A PERFECT CIRCLE Passive Virgin/
CHEVELLE The Clincher /£pic/
CRAZY ANGLOS Fade (Atlantic)
PROM KINGS Alone {Three Kings/
SKINDRED Pressure £ ava/

ALTERNATIVE

A PERFECT CIRCLE Passive (Virgin/

BEN LEE Catch My Disease fVew ifest/

LONGVIEW When You Sleep (Columbial

MARS VOLTA The Widow ('l Never Sleep Alone} (Strummer/Unversal)
PROM KINGS Alone (Three Kings/

SKINDRED Pressure flava/

TRIPLE A

BEN LEE Catch My Disease Vew West/
BIG HEAD TODD AND THE MONSTERS Dty Juice (Sanctuary/SRG/
BRIAN WILSON Surf's Up Vanesuch/

DRE ALLEN PROJECT f/DAWN ROBINSON Fly
{Movemakers/Tommy Boy)

DWIGHT TWILLEY Walking On Water (OM)

JOHN BUTLER TRIO Zebra /L ava/

MINNIE DRIVER Invisible Girl (Zoe/Rounder/
RACHAEL YAMAGATA Letter Read (RCA Victor/AMG)/
STEVE EARLE Rich Man's War f£-Squared/Artemis)

CHRISTIAN AC

BEBE WINANS Safe From Harm (Hidden Beach/

BIG DADDY WEAVE & BARL OWGIRL You're Worthy Of My Praise fFenert/
CHRIS RICE Me & Becky /Rocketown/

MICHAEL COOK Learning How To Love /4 postrophe)

NIRVA Jesus’ Blood (Rocketown/

OVERFLOW Cry On My Shoulder (Essential/PLG)

RACHAEL LAMPA No Other One (Word/Curby/Warner Bros.)
STEVE DEAL BAND Wash (Deepercalling/Whitaker/

CHRISTIAN CHR

BiG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Prase fFenent/
CHICA Then You Came {independent)

CHRIS RICE Me & Becky (Rocketown/

OVERFLOW Cry On My Shoulder (Essentiaf/PLG/
PROCUSSIONS Introducing... (What's Your Name?) (Basementalism!
RACHAEL LAMPA Qutrageous (Word/Curby/Warner Bros.)
SPOKEN How Long (Tooth & Vaill

STEVE DEAL BAND Wash (Deepercalling/Whitaker)

CHRISTIAN ROCK

DAY OF FIRE Detainer (Essential/PLG/

POCR MAN'S RICHES Break Me (Word O0f Mouth)
PROCUSSIONS Introducing... (What's Your Name?) (Basementalism/
SPOKEN How Long Tooth & Nail}

INSPO

BEBE WINANS Safe From Harm (Hidden Beach)

BIG CADDY WEAVE & BARLOWGIRL You're Worthy Of My Prase Fenert/
CHRIS RICE Me & Becky (Rocketown/

MICHAEL COOK Learning How To Love /4 postrophe/

NIRVA Jesus’ Blood (Rocketown/

BVERFLOW Cry On My Shoulder (Essential/PLG)

RACHAEL LAMPA No ther One /Word/Curt/Warner Bros.)
STEVE DEAL BAND Wash (Degpercalling/ Whitaker)

CHRISTIAN RHYTHMIC

PROCUSSIONS Introducing... 'What's Your Name?) (Basementalism/

R&R’s Golng for Adds features the complete list of songs |mpactmg radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

Jjfagot@radioandrecords.com.
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NEWS

Emmis
Continued from Page 3

share) to $18.1 million (28 cents).
The per-share result was right in
line with Thomson First Call ana-
lysts” estimates.

Despite revenue overlap with
Clear Channel in many markets,
Emmis Radio President Rick
Cummings said his company’s ra-
dio stations haven’t been nega-
tively impacted by Clear Chan-
nel’s “Less Is More” inventory-re-
duction plan, which launched last
month and is now in place across
Clear Channel’s radio platform.

“We've not really seen a loss of
any piece of business,” Cummings
said during the conference call.
“We watch it and talk about it on
a weekly basis, but I can’t tell you
that there has been any big change
in our business as a result of ‘Less
Is More.””

Still, Cummings supports the
initiative. “We're hoping that what
develops is a tightening of inven-
tory and a demand on the inven-
tory that will be positive for all of
us,” he said. “It's happening, but
it's a little too early for us to tell
you what we think the outcome is
going to be.”

Cummings also noted that
while some advertisers are em-
bracing the initiative’s focus on

more 30-second spots, others are
concerned about the creative im-
plications and whether the shorter
ads will be as effective as 60-sec-
ond spots.

Maintaining Price Integrity

Cummings also said that if the
radio industry is going to follow
the example set by the “Less Is
More” program, it must resist the
temptation to lower ad rates just to
get a sale.

“There may be some times
where we have to suck it up and
pass on a piece of business because
the rates just aren’t there for us,”
he said. “We've not been in that
spot yet, at least not in that many
cases, but I think that is one possi-
bility. It'll be interesting to see how
all that unfolds, but we continue to
think that we have to maintain
high rates and be really diligent
about giving up our inventory.”

Cummings added that conver-
sations he’s had with other groups
indicate that they, too, are stand-
ing pat on rates. “I occasionally
talk to people who say they’re just
not going to take really low rates,”
he said. “We can’t do that and con-
tinue to drive demand. We're all in
that same position.”

For fiscal Q4, Emmis forecasts ra-
dio revenue of $61.5 million, broken
down into $56.5 million in domes-

tic radio revenue and $5 million
from international radio opera-
tions. On a pro forma basis, do-
mestic radio revenue is expected
to grow 3%. Overall, Emmis ex-
pects total fiscal Q4 revenue of
$139.1 million.

Emmis’ Digital Plans

Emmis is among 21 broadcast-
ers that have committed to accel-
erating the conversion of. their sta-
tions to HD Radio, and Chair-
man/CEO Jeff Smulyan noted
during the ezrnings call that digi-
tal radio is “ene of those opportu-
nities for gare-changing in the ra-
dio business.”

Smulyan nated that the infusion
of digital spectrum will better en-
able terrestrial radio to battle sat-
ellite radio, which employs a busi-
ness model he believes won't pose
a real threat to broadcasters.

“Our sense is that pay radio will
be a spectacular success if it reaches
20 million people, and we'll prob-
ably make up that loss in popula-
tion growth in the next five years,”
Smulyan said. “They’ve done a re-
markable job of creating this won-
derful idea that satellite radio is
everywhere, when in reality
they’re up to a total of 3.5 million
to 4 million subscribers. We reach
290 million people every week.”

Magee

Continued from Page 3

said Fox News Chairman/CEO
Roger Ailes. “He is a dedicated,
experienced executive who will be
an asset in heading the expansion
of the Fox News brand.”

The appointment marks a re-
turn to radio for Magee, who be-
gan hisbroadcast career as a writer

and reporter at News KYW/
Philadelphia before spending a
decade with ABC Radio as Sr.
Editor. In 1990 he joined ABC-TV
as Broadcast Producer, and he
was named Sr. Broadcast Pro-
ducer for Good Morning Americain
1991. In 1997 he was named Exec.
Producer/Business News for
CNBC television, a position he
held for four years, before joining
Fox News in 2001.

"It feels great to return to my
roots in radio,” Magee said . “I
look forward to bringing the
network’s success to radio and in-
creasing its presence on another
platform.”

Magee has also been named
Chairman of the newly formed
Fox News Programming Council,
which is being launched to create
and coordinate programming be-
tween radio and television.

Bonneville
Continued from Page 1

identify and work with station
programming and promotion tal-
ent. [n addition, they will serve as
company representatives to major
clients, vendors, government
agencies and industry organiza-
tions.

Reese said, "These new func-
tions will allow us to leverage to
an even greater extent the high
level of professionalism we're so
fortunate to have among our
Bonneville employees. Both Jim
and Greg have, over time, consis-
tently demonstrated terrific fore-
sight and innovation. They are
widely respected both within our
company and in our industry for
their superb work.”

Solk will have programming
oversight over 34 stations in eight
markets. His promotion comes
just over a month after he was
named VP /Programming for the
company’s Chicago stations.
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Fant
Continued from Page 3

speculation has Cumulus switch-
ing KRWP to a rock-oriented for-
mat under Fant. Cumulus would
not reveal the station’s new format
prior to its launch.

Said Solk, “This is a terrific
chance to share ideas, build even
stronger programming teams and
continue to provide a first-class
product for our clients and our
audiences.”

Farley has successfully pro-
grammed News WTOP/Washing-
ton for Bonneville. He’ll add sta-

tions in Salt Lake City and Phoe- |

nix to his portfolio. Farley said,
"I'm truly thrilled to work for a
company with an ongoing com-
mitment to news and information
programming and to exploring
and actively developing new op-
portunities to share it.”

— Roger Nadel |

Cumulus COO Jon Pinch said of
Fant’s hiring, “We were blown
away to find and hire Pat, a sea-
soned Houston radio veteran who
is a proven winner in multiple for-
mats. Pat’s combination of market
knowledge and management ex-
perience is exactly what Cumulus
needs in Houston.”

Fant said, “Cumulus has im-
pressed me as a company full of
radio professionals who just get it.
Cumulus has not been a contender
in Houston, and with some im-
provements planned and some
now in place, we will be a serious
contender to capture the imagina-
tions of Houston-area listeners
and advertisers alike. It's been
proven more than once that great
local radio is all about the people.
Cumulus gets that.”

Fant has also worked at stations
in Dallas, serving as Market Man-
ager for KBFB & KTXQ under SFX
Broadcasting, Capstar and Chan-
cellor Broadcasting.

®

10100 Santa Monica Blvd, Third Floor » Los Angeles CA 90067-4004
Tet (310) 553-4330 « Fax (310) 203-9763
www.radioandrecords.com

—

EDITORIAL

EXECUTIVE EDITOR
MANAGING EOITOR
ASSOCIATE MANAGING EDITOR
NEWS EOCITOR

RADIO EOITOR

ASSOCIATE RADIO EDITOR
ASSOCIATE EOITOR
ASSOCIATE EOITOR

ACHOT AC EOITOR
ALTERNATIVE EOITOR
CHR/POP EDITOR
CHR/RHYTHMIC EDITOR
CHRISTIAN EOITOR
COUNTRY EDITOR

LATIN FORMATS EDITOR
NEWS/TALK/SPORTS EDITOR
ROCK EDITOR

SMOOTH JAZZ EDITOR
TRIPLE A EDITOR
URBAN/RHYTHMIC EDITOR

ROGER NADEL * made/@radioandrecords.com

RICHARD LANGE * range @radioandrecords.com

BRIDA CONNOLLY » beonnolly @ radioandrecords.com
JULIE GIDLOW * jgidiow @radioandrecords.com

ADAM JACOBSON * ajacobson @ radioandrecords.com
KEITH BERMAN « kberman@radioandrecords.com
CARRIE HAYWARD » chayward @ radioandrecords.com
MICHAEL TRIAS * mtrias @ radioandrecords.com

JULIE KERTES * jkertes € radioandrecords.com

KEVIN STAPLEFORD skstapleford @ radioandrecords.com
KEVIN CARTER « kcarter @ radioandrecords.com

DONTAY THOMPSON » dthompson @ radioandrecords.com
KEVIN PETERSON * kpeterson @ radioandrecords.com
LON HELTON » /heifon @ radioandrecords.com
JACKIE MADRIGAL * jmadrigal @ radioandrecords.com
AL PETERSON * apelerson @ radioandrecords.com
KEN ANTHONY * kanthony @ radioandrecords.com
CAROL ARCHER - carcher@radioandrecords.com
JOHN SCHO! Of Z

DANA HALL » ghall@radioandrecords.com

MUSIC OPERATIONS

AL MACHERA » amachera @radioandrecords.com
JOHN FAGOT * jfagot @radioandrecords.com

ROB AGNOLETT) » ragnoletti @radioandrecords.com
JOSH BENNETT » jbennett @radioandrecords.com
MARCELA GARCIA » magarcia @ radioandrecords.com
MARK BROWER » mbrower @radioandrecords.com

DIRECTOR/OPERATIONS

SR. DIRECTOR/DIGITAL INITIATIVES
CHARTS & MUSIC MANAGER
PRODUCT & TECH SUPPORT MGR.
CHART COORDINATORAATIN
COORDINATOR

7900 Wisconsin Avenue #400 « Bethesda, MD 20814 * Tel (301) 951-9050 « Fax {(301) 951-9051
WASHINGTON BUREAU CHIEF JOE HOWARD * jhoward @ radioandrecords.com
1106 16" Avenue South » Nashville, TN 37212 + Tel (615) 244-8822 + Fax (615) 248-6655
NASHVILLE BUREAU CHIEF  LON HELTON * thelton & radioandrecords.com
ASSOCIATE COUNTRY EDITOR CHUCK ALY ¢ caly @radioandrecords.com
OFFICE MANAGER KYLE ANNE PAULICH » kpaulich @radicandrecords.com

i

CIRCULATION MANAGER JIM HANSON ¢ jhanson @ radioandrecords.com

INFORMATION TECHNOLOGY

DIRECTOR

LEAD DEVELOPER
APPLICATION DEVELOPER
WEB/APPLICATION DEVELOPER
NETWORK ADMINISTRATOR
SYSTEM ADMINISTRATOR
DATABASE ADMINISTRATOR

SAEID IRVANI * sirvani @ radioandrecords.com

CECIL PHILLIPS ¢ cphillips @ radioandrecords.com
HAMID IRVANI » hirvani@radioandrecords.com

AMIT GUPTA » agupta @radioandrecords.com

KEITH HURLIC » khurlic @ radioandrecords.com

JOSE DE LEON * jdeieon@radioandrecords.com
PUNEET PARASHAR » pparashar@radioandrecords.com
PRODUCTION & DESIGN

PRODUCTION DIRECTOR
PRODUCTION MANAGER
GRAPHICS

DESIGN DIRECTOR
DIRECTOR/DIGITAL PRODUCTS
AD DESIGN MANAGER

DESIGN

DESIGN

DESIGN CONSULTANT

DESIGN CONSULTANT

KENT THOMAS « kthomas @radioandrecords.com
ROGER ZUMWALT » rzumwall @radioandrecords.com
DELIA RUBIO «. drubio @ radioandrecords.com

TIM KUMMEROW » tkummerow @ radioandrecords.com
SUSAN SHANKIN » sshankin @ radioandrecords.com
EULALAE C. NARIDO Il * bnanido @radioandrecords.com
GLORIOSO FAJARDO » gfajardo @ radioandrecords.com
SONIA POWELL® spowel! @ radioandrecords.com

GARY VAN DER STEUR » gvdsteur @ radioandrecords.com
CARL HARMON + charmon @radioandrecords.com
ADVERTISING

HENRY MOWRY * hmowry @radioandrecords.com
NANCY HOFF + nhoff @radioandrecords.com
GABRIELLE GRAF + ggral@ radioandrecords.com
MEREDITH HUPP » mhupp @ radicandrecords.com

ERN LLAMADO  eliamado @radioandrecords.com
KAREN MUMAW « kmumaw @ radioandrecords.com
MARIA PARKER * mparker @radioandrecords.com
KRISTY REEVES ¢ kreeves@radioandrecords.com
STEVE RESNIK * sresnik @ radioandrecords.com
MICHELLE RICH « mrich@radioandrecords.com
BROOKE WILLIAMS » bwilliams @ radioandrecords.com
VALERIA JIMENEZ * vjimenez @radioandrecords.com

DIRECTOR/SALES
ADVERTISING COORDINATOR
SALES HEPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES REPRESENTATIVE
SALES ASSISTANT

FINANCE

CHIEF FINANCIAL OFFICER
COMPTROLLER

ACCTG. SUPERVISORPAYROLL MGR
CREDIT AND COLLECTIONS
BILLING ADMINISTRATOR

BILLING ADMINISTRATOR

FRANK COMMONS ¢ fcommons @radioandrecords.com
MARIA ABUIYSA ¢ mabuiysa @ radioandrecords.com

MAGDA LIZARDO * miizardo @ radioandrecords.com
SUSANNA PEDRAZA * spedraza @radioandrecords.com
ERNESTINA RODRIGUEZ * erodriguez @ radioandrecords.com
GLENDA VICTORES ¢ gvictores @radioandrecords.com
ADMINISTRATION

ERICA FARBER « efarber @ radioandrecords.com
CYNDEE MAXWELL * cmaxwell @ radioandrecords.com
PAGE BEAVER + pbeaver@radioandrecards.com

LISE DEARY « ideary @radioandrecords.com
JACQUELINE LENNON * jlennon @ radioandrecords.com
AMANDA ELEK « gelek & radioandrecords.com
JUANITANEWTON « jnewton @ radioandrecords.com
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OLDIES

Ages Of Rock

Defining the times through the music

By Hurricane Heeran

t seems that the Oldies format is trying to redefine itself. Some
stations are adding music from the '70s and '80s (sometimes
dropping the ‘50s and cutting down the '60s in the process),
while others are calling themselves “Classic Oldies” and stay-

ing as pre-'70s as possible.

As much as we would like things to be nice,
neat and orderly, they aren’t. It would be great
if when someone said they wanted to hear '50s
music, they were referring to music made
from 1951-1960, but that isn’t usually what
thev mean, and if you tried to program a ra-
dio station that way, you would have “Mona
Lisa” by Nat King Cole in your library.

In terms of oldies, there is a clean demarca-
tion event to separate the early material, which
can be called "Graffiti Gold” (after the first
American Graffiti movie), from the rest of tra-
ditional oldies music. That event is The Beat-
les going No. 1 on the American charts and
coming over to the States. Yes, the start of Bea-
tlemania makes for a great midpoint.

Graffiti Gold

Certain musical trends occurred in these
pre- and post-Beatlemania time periods, and
we're going to cover some of them this week,
starting with the Graftit Gold era.

* Cover Songs: By this, [ mean a version of
a song that was turning into a hit at R&B or
Country donc by a pop artist and released to
compete for airplay at mainstream stations.
Prime Example: The Crew Cuts covering The
Penguins and Perry Como. In this case, it's a
trend that died out, for the most part, as R&B
artists gained exposure on Top 40 stations and
crossover hits by original artists became the
new rule.

* Idol Singers: Once upon a time record

companies found their own singers who
looked good and had a fair amount of sing-
ing talent. Prime Examples: Frankie Avalon,
Fabian, Tommy Sands.

* Girl Groups: They mostly sang someone
else’s songs, but they showed that it wasn't
entirely a man’s world: Prime Examples: The
Ronettes, The Chiffons, The Skangri-las, The
Shirelles.

* Folk Music Influence: Folk music had
been around for a long time, but it tended to
be excluded from mainstream pop music.
Then came Bob Dylan; The Kingston Trio; and
Peter, Paul & Mary.

* Early Motown: Music began to rival au-
tomobiles as Detroit’s biggest export. Prime
Examples: Barrett Strong with “Money,” The
Marvelettes, Mary Wells.

* Surf Music: The California Tourism Board
couldn’t have created a better set of jingles
than these songs about fun at the beach. Prime
Examples: The Beach Boys, Jan & Dean, The
Surfaris, Dick Dale.

Soundtrack Of The '60s

New music acts and new trends kept com-
ing in the ‘60s. Some singers and bands were
destined to be one-hit wonders, while a few
trends (such as the Boston Sound) were mere-
ly wishful thunking. Here are the trends from
that era that continue to reverberate.

* The British Invasion: After the Beatles ar-
rived, at times it seemed like the airwaves had

% \choc-ttl
Voo

Call Melinda Davis at (866)445-3239

let us know.)

Solid Gold

Here's a quick list of songs and events from 1955 that you can cele-
brate in jingles and other ways during 2005. (If you want more, just

 Disneyland opens on July 17.
* “Rock Around the Clock” by Bill Haley goes No. 1.
* “Ain't That a Shame” released by Fats Domino — and Pat Boone.
 “Earth Angel” by The Penguins released.
¢ “Maybellene” by Chuck Berry released.
* “Only You” by The Platters released.
* “Tweedlee Dee” by LaVern Baker released.
* The Brooklyn Dodgers win the World Series.

been taken over by musical acts from England,
to the point that radio antennas should have
sported the Union Jack. Prime Examples: The
Rolling Stones, The Kinks, Herman’s Hermits,
Peter & Gordon, The Who.

* Soul Success: R&B became slick and sophis-
ticated asit flowed more and more into the main-
stream of American music. Prime Examples:
Aretha Franklin, Wilson Pickett, Brenton Wood.

* The Classic Motown Sound: Billed as “the
Sound of Young America.” The Detroit build-
ing called Hitsville was hotter than a Mustang
convertible. Prime Examples: The Supremes,
The Four Tops, The Temptations, Marvin
Gaye, Stevie Wonder.

* Concept Albums: Sgt. Pepper’s Loncly
Heart’s Club Band was more than a collection
of random songs. It got airplay without any
singles being released; it also paved the way
for rock operas.

* Bubblegum Music: Studio groups such as
1910 Fruit Gum Company and The Archies
were formed to sing songs aimed at a pre-teen
audience.

Boundaries & Exceptions

The Beatles taking the United States by
storm makes for a good midway point when
examining an Oldies library, but trying to find
good starting and ending points is a bit daunt-
ing. Bill Haley & The Comets reaching the No.
1 spot on various music charts in 1955 is a
commonly accepted milestone, however there
are songs (such as "Sixty Minute Man” by Bil-

= p=—— s R =

ly Ward & The Dominoes and “Pledging My
Love” by Johnny Ace) that fit the format that
precede that event.

And determining when a traditional Old-
ies station library ends has been a sticking
point for years. Is it 1970, 1971, 1972 or 1973? 1
suppose that depends upon whether you are
using the breakup of The Beatles, the signing
on of the first Oldies stations or the debut of
R&R (Oct. 5,1973) as your cutoff.

Whether such songs as Rick Nelson’s
“Garden Party,” Don McLean's “American
Pie” and Elton John’s “Crocodile Rock”
(which are all about people’s feelings about
the music of the ‘50s and ’60s) should be
played if they fall outside of your boundary
is a good question. Just remember that the
average listener isn’t so anal retentive that
he’ll be upset because you played a record
from July 1971 when your library is supposed
toend in December 1970. He'll either like the
song and listen, or he won't.

Hurricane Heeran is a Renaissance man who
also writes a column about Japanese animation at
www.popthought.com.

TALK BACK TO R&R!

Do you have questions, comments or feedback
regarding this column or other issues?

Call me at 310-788-1662
or e-mail:
hheeran@radioandrecords.com

24 Hour Formats

RADIO NETWDORKS
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Film & TV Music

Supervisors

Creating opportunities for signed and unsigned talent

_,"t’s no secret that music supervisors in the film and TV, video-
I gaming and advertising arenas have been generating great
success for both established and unknown artists in recent years.
In fact, it is becoming increasingly common for unsigned acts
to be placed in high-profile national film and TV projects, video

games and commercials.

It's also much easier for signed artists to recoup
their financial obligations to a record label froma
handful of high-profile film and advertising syn-
chronization and licensing requests
than itis by selling albums. In addition,
getting music placed in the aforemen-
tioned media builds awareness with
larger audiences and helps sell CDs.
Meanwhile, artists who don't initially
get support from radio are often able to
doso after garnering some licensing op-
portunities.

Music supervisors are to film, TV
and other media what PDs and MDs
are to radio stations. But, unlike radio program-
mers, most of these supervisors prefer towork in
stealth, and they‘re not the easiest people to track
down. They’re pleasant folks, but they prefer to
focus on the creative aspects of their business —
and they seem to be in more demand now, by la-
bels, publishers, managers and artists, than ever
before.

We spoke with several key music supervisors
based in Los Angeles about the work they do in
hopes of shedding more light on their interest-
ing profession.

High-Profile Placement

Alex Patsavas is responsible for placing the
right artists and music in such high-profile TV
shows as The OC, Without a Trace and Boston Pub-
lic, and she has helped a number of artists cap-
ture instant national attention as a result.

Patsavas got her start in the music business
while attending the University of lllinois, where
she promoted rock shows at a variety of venues
and brought touring acts to campus including
Smashing Pumpkins, Jane’s Addiction, Soul
Asylum and They Might Be Giants. After leav-
ing UOI, she began working in the film and TV
department at BMI and as an agent trainee at
Triad Artists.

For the past 10 years she has been a music
supetvisor, beginning at Roger Corman’s leg-
endary Concorde Films and for the last seven
years at her own company, the Chop Shop. Her
other credits include work on Rescue Me, Carni-
vale, The Mountain, Fastlane and Roswell.

I asked Patsavas to define her role as a music
supervisor. “My job can have so many different
facets,” shesays. "] work closely with the project’s
producers and creators to help define a sound for
the show.” That part of the job includes selecting
athemesong, either newly composed or licensed.
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Patsavas continues, “Once that sound is de-
fined, I submit a series of compilations of new
releases and catalog tracks that might work or
the show. Additionally, I pitch sor.gs
for specific moments in specific scenes,
as well as book talent for on-camera
appearances. [ also clear and confirm
each track for air.”

Patsavas has played a big role in
getting a number of established and
up-and-coming artists the opportuii-
ty to have their music placed in TV
projects. She says, “I have had the
good fortune to work with so many
amazing artists. Themes are always an
interesting way for bands to reach out
to a broader audience. Phantom Plan-
et’s ‘California’ is the theme for The OC,
Blink-182's ‘I Miss You' is the main ti-
tle for The Mountain, and we licensed
The Von Bondies’ ‘C’'mon C'mon’ for
Rescue Me.

“Another way to get some unique
exposure is an on-camera appearance.
The OC has a concert venue, the Bait
Shop, where a number of bands are
playing live. The Walkmen, The Killers, Modest
Mouse, The Thrills and Rachael Yamagata all
perform new songs on the show this season. The
audience connects with the band as it is written
into the story line for the show. Rooney and Jem
were featured on camera last season.”

Patsavas adds, “1 am very eager to hear un-
signed, as well as independent and major-latel
talent. Local bands that have already established
a regional fan base and can show CD sales are
especially interesting to me.”

Music For Movies

Lindsay Fellows, VP/Motion Picture Music
for Walden Media & Bristol Bay, got his start as
a singer and songwriter and has gold and plati-
num awards to his name. I asked Fellows to talk
about how he got into the world of music su-
pervision.

“I graduated from Queen’s University Film
School and went on to begin a career at RCA
Records in the film and TV licensing division,”
he says. “I combined my interests in film and
music with the development of artists’ careers,
which led me to help launch the now-defunct
Squint Entertainment record label as head of
radio promotion and licensing.”

Though only a handful of records were re-
leased on Squint, Lindsay went on to break the

Lindsay Fellows film, as well as deliver a hit

careers of Sixpence None The Richer, who de-
livered the hit songs “Kiss Me” and “There She
Goes,” and Chevelle, who have been dominat-
ing the Rock and Alternative airwaves. Fellows’
strategic campaign to break the bands through
long-term artist development, radio and touring

“I work closely with the
project’s producers and
creators to help define
a sound for the show.
Once that sound is
defined, | submit a
series of compilations
of new releases and
catalog tracks that
might work for the
show.”

Alex Patsavas

was key to their success. Through aggressive li-
censing of music in such key placements as the
films She's All That and Bounce, the EA video game
Road Rash and TV’s Dawson’s Creek, Fellows
opened up both bands to a wider global market.

I asked Fellows about his current high-pro-
file role in regard to music in upcoming film
projects. “As VP /Motion Picture Music for
Walden Media and Bristol Bay, under the AFG
Film Group, my day-to-day role is fo-
cused on marketing, music supervi-
sion and soundtracks,” he says. “Re-
cently, I've been the Soundtrack Exec.
Producer for Holes; the Imax films
Pulse: A Stomp Odyssey and Ghost of the
Abyss; | Am David; Around the World
in 80 Days; and a few others. It is im-

pottant tostrategically part-
ner great music, artists and

single and soundtrack to ra-
dio. That inspires me.” A
Fellows is also working on the ea- 4
gerly anticipated Narnia: The Lion, The
Witch & The Wardrobe, based on the
books by C.S. Lewis and expected to
be a blockbuster on a par with the Lord
of the Rings trilogy. Narnia is scheduled
for worldwide release in December.

The Right Music Choices

Warner Bros. Pictures Director/Music Carter
Armstrong's career in the music business began
innocently enough. He says, “I wanted to be a
rock star who would mature into a career as a
film composer, and then — laugh if you like —
a music supervisor-type film-studio executive
like my idol and mentor Gary LeMel.

"I took a degree in music composition at
UCLA and studied film scoring with the legend-
ary composer David Raksin, who actually scored
Charlie Chaplin films and composed the famous
theme from Otto Preminger’s Laura. 1 was in a
band here in Los Angeles for about 10 years,
playing just about every club you can think of,
when [ suddenly became a grown-up who had
to pay rent and buy food.

“In order to sustain myself, I took a job at the
now-defunct trade magazine The Album Network.
I had three columns a week, designed and sold

www americanradiohistorv com

marketing programs and ads and basically
learned tons about the music business in the
boot-camp environment of a weekly music trade
publication. It was an invaluable experience.”

Armstrong’s job focuses on all aspects of
music in film. He explains, “Depending on
what the project’s needs are, 1 am helping film-
makers make the right choice of composer and
translating the filmmaker’s needs and the stu-
dio’s needs to the composer. In addition, I'm
selecting songs for placement in films; select-
ing and building deals for single tie-ins and
videos for songs in the film; setting up
soundtrack deals; dealing with any on-cam-
era performances, pre-production and pro-
duction music; getting songwriters to create
songs for film and remixers to remix songs or
scores; and dealing with several other excru-
ciating details with which I won't bore R&R'’s
readers.

“Right this minute [ am working on Constan-
tine, a smaller but no less intense film called
Duma, a Warner Independent Pictures film called
Syriana, House of Wax and a little bit of Harry
Potter and the Goblet of Fire, which is going to have
some tremendous musical surprises. Be excited,
music fans.”

In regard to breaking new artists in film
projects, Armstrong says, “The stars have yet to
align for me on a big break for an artist, but I
can't wait. The closest thing I can think of that
happened recently was with Catwoman. 1
brought in Junkie XL, a.k.a. Tom Hotkenborg, to
remix some stuff for a club scene, and it was so
good that we ended up having him work with
the composer, Klaus Badelt, remixing and
tweaking score cues. I'm not saying 1 started his
film career by any stretch of the imagination, but
he’s been doing a lot of this kind of stuff since
then.

“Also, we used the Mis-teeq song ‘Scandal-
ous’ heavily in our TV campaign for Cakwoman
and had a video in the top 10 at TRL with a Cat-
woman version of the video for that song. The
track was getting to be a monster before we got
involved, but I think we added to its longevity.

“Honestly, most of the time 1 am looking for
an artist whose name is going to elevate the pro-
file of the film as much as the great song. It's an
amazing thing when you can find a new artist
with a song so strong you can con-
vince everyone to take the leap of faith.
With so much money at stake, people
are very wary of any risk.”

Armstrong is a strong proponent of
supporting new artists and is quick to
note that unsigned talent can definite-
ly find its way into a motion picture.
He says, “A lot of times you need to
replace a song that was in the temp

Carter Armstrong ., with something that can actual-

ly be cleared and that you can afford
after spending all your money on score and ex-
pensive brand-name artists. The best way for
less-well-known artists to get on my radar is to
create incredible music and get hooked up with
someone who is in the community as a publish-
er or a plugger.

“The tiny community of music supervisors is
very eager to share great new music with one
another. We get geeked out by great bands and
want to spread the gospel. It all happens organ-
ically.”

Send your unsigned or signed
releases to) |
Sal Bigla
A&R Worldwide |
449 5, Baverly Drivie, Suite 300

Beverly Hills, CA 90212 USA I
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Power Gold!
No, not the kind that will get you some extra lovin® on Christmas. Here
are the most-played gold songs over the course of 2004.
Rank ARTIST Song Year Of Release
1. NICKELBACK How You Remind Me 2001
2. LINKIN PARK In The End 2001
3. MARY J. BLIGE Family Affair 2001
[ ] [ ] i 4. NELLY Ride Wit' Me 2000
Ir 5. FAT JOE f/ASHANTI What's Luv 2001
p i 6. LIFEHOUSE Hanging By A Moment © 2000
| o e - Il 7. AVRIL LAVIGNE Complicated 2002
idi inae g 8. JOHN MAYER Your Body Is A Wonderland 2001
One idiot, one computer, too much caffeine: a case study Bl oo e
fl 10. PUFF DADDY f/F. EVANS & 112 I'll Be Missing You 1997
t's really amazing how much information they trust us with. 11. PUDDLE OF MUDD Blurry 2001
: : : 12. EVE Let Me Blow Ya Mind 2001
Give u.s a Mediabase login and pass.word, and we can see T e 001
what’s being played on hundreds of stations across the country. 14. CALLING Wherever You Will Go 2001
Oh, the power — it almost makes us giddyv. 15. JIMMY EAT WORLD The Middle 2001
¢ P a akes us grady 16. NO DOUBT Hella Good 2001
Now that the holidays are over, you're probably pulling lots of Christmas tunes out of your 17. AVRIL LAVIGNE I'm With You 2002
playlist, leaving holes that need to be filled. Since you're no doubt suffering the mind-numb- 18. JASON MRAZ You And | Both 2002
ing aftereffects of hearing The Waitresses’ “Christmas Wrapping” a few too many times, here’s 19. SHAGGY Angel 2000
some material to consider when tweaking your station for the new year. Special thanks to Evil 20. STAIND it's Been Awhile 2001
Minion Keith Berman for his inordinate amount of attention to geeky detail. Keith thanks Star- 21. PINK Just Like A Pill 2001
bucks for his overcaffeination. 22. PINK Don't Let Me Get Me 2001
r - - - = — — - - 23. NELLY Country Grammar (Hot S**t) 2000
| 24, PINK Get The Party Started 2001
9 25. NOTORIOUS B.I1.G. Mo’ Money, Mo’ Problems 1997
Let’s All Come Together i
H 1 ? —
And Sing ‘Kumbaya :
Everywhere we looked, people were gathering to do all kinds of col- ¢ y
laborations. Hell, the No. 1 song of 2004 was a collaboration — that’s The Power Of The

Usher f/Ludacris & Lil Jon’s “Yeah,” in case you've been asleep or
o living in Turkmenistan for the last 12 months. Here we take a look
| back at the top 10 collaborative gold songs played on Pop radio from
Dec. 26, 2004-Jan. 1, 2005.

“The” was a very powerful word in 2004. Many people don't realize the use-
fulness of this little definite article. Here are the top 10 recurrents from the
week of Dec. 26, 2004-Jan. 1, 2005 with the word “the” in their tities.

’ :1 ARTIST Title
FAT JOE f/ASHANTI What's Luv ) RYAN CABRERA On The Way Down
2PAC & DR. DRE California Love : OUTKAST The Way You Move
JAY-Z f/JA RULE & AMIL Can | Get A... BLACK EYED PEAS Where Is The Love?
PRAS f/ODB & MYA Ghetto Superstar LINKIN PARK Breaking The Habit
SHAGGY f/JANET JACKSON Luv Me, Luv Me 3 DOORS DOWN Away From The Sun
JAGGED EDGE f/NELLY Where The Party At? SHERYL CROW The First Cut Is The Deepest
SANTANA f/ROB THOMAS Smooth JASON MRAZ The Remedy
CHAD KROEGER f/JOSEY SCOTT Hero SR SN O ENTTHIE Wire ™)
i BIG PUNISHER f/JOE Still Not A Player CHRISTINA AGUILERA The Voice Within
|
e T 5 = == =T =
Side By Side, Together Again, Etc. |
What happens when two CHR/Pop stations battle it out in a top 10 market? Well, if the universe doesn’t explode in the process, you have what's going on in
Detroit, where Clear Channel's WKQI (Channel 95-5) and ABC Radio’s WDRQ (93.1 DRQ) throw down on a daily basis. We took a quick snapshot of what these
two stations did on an idie Tuesday afternoon, specifically Jan. 4.
Channel 95-5 93.1 DRQ l
3:01pm  CIARA f/MISSY ELLIOTT 1, 2 Step 3:01pm MARIO Let Me Love You
3:03pm  NELLY N Dey Say 3:05pm AVRIL LAVIGNE Nobody's Home |
3:07pm  USHER f/LUDACRIS & LIL JON Yeah 3:09pm DJ SAMMY & YANOU /DO Heaven
3:11pm  JA RULE f/ASHANTI & R. KELLY wonderful 3:i1ipm NELLY f/TIM McGRAW Over And Over I
I 3:15pm EMINEM f/DR. DRE & 50 CENT Encore 3:15pm JA RULE f/ASHANTI & R. KELLY Wonderfut
P 3:21pm  ASHANTI Only U 3:2ipm ASHLEE SIMPSON Pieces Of Me
Stopset 3:23pm LiL JON & THE EASTSIDE BOYZ f/USHER... Lovers & Friends
3:27pm  BRANDY Have You Ever 3:27pm MAROON 5 Sunday Morning l
3:31pm 50 CENT Disco Inferno | Stopset |
Stopset 3:37pm EMINEM f/DR. DRE & 50 CENT Encore
3:39pm  PETEY PABLO Freek-A-Leek 3:41pm BEASTIE BOYS (You Gotta) Fight For Your Right
3:43pm  LIL JON & THE EASTSIDE BOYZ f/USHER... Lovers & Friends 3:45pm JAY-Z & LINKIN PARK Numb/Encore
Stopset Stopset
3:53pm TRICK DADDY Let's Go [ 3:53pm DESTINY'S CHILD Soldier
3:57pm  MAX-A-MILLION Sexual Healing 3:57pm JENNIFER LOPEZ Get Right
3:59pm  NELLY f/TIM McGRAW Over And Over
-~ — — — eSm——— - o et Tl Ty > 5 D = - e = T e N T 4
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January 14, 2005
ARTIST TITLE LABEL(S)

GAVIN DEGRAW | Don't Want Ta Be L/AMG)

NELLY fiTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universall

MARIOD Let Me Love You (/ARMG)

CIARA f/MISSY ELLIOTT 1, 2 Step {Laface/Zomba Label Group)

KELLY CLARKSON Breakaway {Hollywood)

SNOOP DOGG fIPHARRELL Drop It Like it's Hot (Doggystyle/Geffen)

JESSEMCCARTNEY Beautiful Soul (Hollywood)

USHER & ALICIA KEYS My Boo [ aface/Zomba Label Group)
RYAN CABRERA True (E.V.L.A./Atlantic)

DESTINY'S CHILD Soldier (Cofumbia)

KELLY CLARKSON Since U Been Gone (RCA/RMG)
DESTINY'S CHILD Lose My Breath (Columbial

AVRIL LAVIGNE Nobody's Home {Arista/RMG)

JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.)
SWITCHFOOT Dare You To Move (Red Ink/Columbia)

TOTAL
PLAYE

7872
7872
7521
6848
5850
55¢1
5471
5075
48%0
4688
4583
418
39¢8
3595
3590

LIL" JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends /7V/7) 3496

MAROON 5 She Will Be Loved {Octone/)/AMG)
SIMPLE PLAN Welcome To My Life /ava)
GREEN DAY Boulevard Of Broken Dreams (Reprise)

EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/lnterscope)

J0JO Baby It's You (BlackGround/Universal)

JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG)

JOHN MAYER Daughters (Aware/Columbia)

GWEN STEFANL fIEVE Rich Girl #aterscope/

TRICK DADDY Let's Go (Shp-N-Slide/Atlantic)

GOOD CHARLOTTE I Just Wanna Live (Daylight/Epic)
EMINEM Just Lose It (Shady/Aftermath/interscope)
ASHLEE SIMPSON La La (Geffen/

MAROON 5 Sunday Morning (Octone//RMG)
CHINGY Balla Baby (Capitol)

LENNY KRAVITZ Lady (Virgin/

EMINEM Mackingbird /Shady/Aftermath/interscope)
U2 Vertigo finterscope/

JENNIFER LOPEZ Get Right (£pic/

HOOBASTANK Disappear (island//DJMG)
YELLOWCARD Only One (Capitoll

LUDACRIS Get Back (Def Jam South/IDJMG)

50 CENT Disco Inferna (G-Unit/Shady/Aftermath/interscope)
USHER Caught Up /LaFace/Zomba Label Group)
ASHANTI Only U (Murder Inc.IDJMG)

ALICIAKEYS Karma (/RMG/

N.O.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Felia/IDJMG)

NELLY N Dey Say (Derrty/Fo’ Reel/lUniversal)

KILLERS Somebody Told Me f/siand//DJMG)

TYLER HILTON When It Comes (Maverick/Reprise)

GO0 GOO DOLLS Give A Little Bit (Warner Bros.)

3 DOORS DOWN Let Me Go (Republic/Universall
EMINEM Like Toy Soldiers (Shady/Aftermath/interscope)
LINDSAY LOHAN Over (Casablanca/Universal)

KEANE Somewhere Only We Know finterscope)

3439
3379
3345
3086
2983
2698
2682
2629
2528
2398
2248
2106
2081
1990
1961
1836
1664
1340
1290
121
1234
1216
1101
1001

966

905

894

799

789

676

641

622

622

550

4=
PLAYS

+650
-156
+1179
+1067
-245
+336
+878
471
+657
+785
+927
-293
+415
+546
-351
+1002
-187
-269
+959
+148
-319
+196
+159
+470
117
+405
-646
+321
+301
-384
+274
+527
+3
+1340
-106
-398
+180
+346
+250
+211
+127
74
+319
-92
+49
+125
+355
+187
+68
+75

TOTAL
AUDIENCE
00)

646337
638739
635284
599631
453603
397668
472142
382472
455753
385836
454871
335943
302659
366552
243493
288369
273530
226575
309327
260863
229885
169237
191414
215898
162382
126575
161807
147560
169120
115404
113432
162056

91556
193464

49629

65516

74993
101157
128640

71679

45057
101478
102775
109639

31089

34720

27207

72619

20196

17429

WEEKS ON  TOTAL STATIONS!
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ADDS

118/0
104/0
11501
131
114/0
10912
11501
115/0
11212
1092
1163
116/0
114/0
106/4
104/0
59/18
116/0
110/0
105/12
96/0
106/0
901
8911
10617
920
9611
110/0
9412
108/5
86/0
8012
69/53
At
81/20
7410
7910
5412
35/8
74142
69/29
7915
65/0
28111
420
50/0
33
53(7
146
56/6
50/6

119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tofal plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing @ song. Most Increased Plays lists the songs with the greatest week-to-week increases
in totat plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc

POWERED [:) {

MEDIABASE
MOST ADDED

www.rradds.com

ARTIST TITLE LABEL(S) ADDS

EMINEM Mockingbird (Shady/Aftermattyinterscope) 53
USHER Caught Up {Laface/Zomba Label Group/ 42
FRANKIE J. Obsession (No Es Amor) [Columbia) a
ASHANTI Only U (Murder Inc./IDJMG] 29
JENNIFER LOPEZ Get Right (£pic/ 20
LIL' JON & THE EASTSIDE BOYZ f{USHER & LUDACRIS!
Lovers & Friends (TV7) 18
BOWLING FOR SOUP Almost (SilvertonelJive/Zomba Label Group) 17
BRIE LARSON She Said (Universall 13
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 12
NELLY N Dey Say /Derrty/Fo’ ReellUniversall n
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TILE LABELSS) INCREASE
JENNIFER LOPEZ Get Right {Fpic/ +1340
MARIO Let Me Love You (/AMG/ +1179

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Grous)  +1067
LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS

Lovers & Friends (TV7) +1002
GREEN DAY Boulevard 0f Braken Dreams (Reprise/ +959
KELLY CLARKSON Since U Been Gone (RCA/AMG) +927
JESSE MCCARTNEY Beautiful Sou! Hollywood) +878
DESTINY'S CHILD Soldier (Columbial +785
RYAN CABRERA True (£.V.L.A/Atlantic) +657
GAVIN DEGRAW | Don't Want To Be (J/AMG) +650

NEW & ACTIVE

JET Look What You've Done {At/antic/

Total Plays: 510, Total Stations: 39, Adds: 4

BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group)
Total Plays: 494, Total Stations: 66, Adds: 17

GUERILLA BLACK fIMARIO WINANS You're The One /Virgin/
Total Piays: 433, Total Stations: 28, Adds: 0

TIM MCGRAW Live Like You Were Dying (Curly

Total Plays: 407, Total Stations: 23, Adds: 2

GAME {150 CENT How We Do (Aftermath/G-Unit/interscape)
Total Plays: 408, Total Stations: 16, Adds: 9

DIANA DEGARMO Emotional (RCA/RMG)

Total Plays: 347, Total Stations: 32, Adds: 0

SKYE SWEETNAM Number One (Capitolf

Total Plays: 318, Total Stations: 26, Adds: 1

FRANKIE J. Obsession (No Es Amor} (Columbial

Total Plays: 179, Total Stations: 46, Adds: 41

TWISTA fIFAITH EVANS Hope (Atiantic/Capito)

Total Plays: 151, Total Stations: 22, Adds: 10

TRICK DADDY Sugar {Gimme Some) (Sfip-V-Shide/Atlantic)
Total Plays: 99, Total Stations: 14, Adds: 10

Songs ranked hy total plays

= =1

Station playlists for all R&R reporters
are available on the web at |
www.radioandrecords.com. {

6o Ahead. Say When.

And we’ll get you hooks on time. Every time.

y #

» Digital, Clear, Consistent

» Custom Production - Callouts, Montages & Video Hooks
> 75,000+ Song Library

» All Formats & International Titles

> On-Time Delivery

H

UNLIMITED
L S e

The World's Premier Musc Hook Service

ks

Email: hooks@hooks.com
www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #109
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)
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‘ CHR/POP TOP 50 INDICATOR

January 14, 2005 B WESON TOTALSHIONS
W WX ARTIST TITLE LABELS) T sUATS A-}n'(a’mz ot iR
2 €  GAVIN DEGRAW | Don't Want To Be (/AMG) 3091  +134 68888 12 56/0 i
1 2 NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal 3298 430 61256 12 5710 m Ou;{M“DME D
5 ©  MARID Let Me Love You L/AMG) 3139 +480 59155 7 5612
A6 52880 23 Bgl0 | o ueRd e
4 4 KELLY CLARKSON Breakaway (Hollywood) 2631 1 USHER Caught Up (LafaceiZomba Late Graup 18
3 5  USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 2607 -186 50698 17 52/0 JENNIFER LOPEZ Get Right (Eic/ 18
8 ©  CIARAHIMISSY ELLIOTT 1, 2 Step LaFace/Zomba Label Group) 2585 +42 51003 7 541 NELLY N Dey Say (Derrty/Fo’ ReellUniversall 13
. EMINEM Mockingbird (Shady/Aftermath/interscope) 12
10 5312
10 @ JESSEMCCARTNEY Beautiful Soul /f{o/lywaod/ 2588  +430 54977 I ASHANTI oy U e e M) b
*] e RYAN CABRERA True (£ V.L.A/Atlantic) 2383 +238 49960 10 511 BOWLING FOR SOUP Almost /SivertanelJive/Zomba labelb‘mup/ 10
6 8  SWITCHFOOT Dare You To Move (Red Ink/Columbia) 2099 179 38611 21 4810 GREEN DAY Boulevard Of Broken Oreams (Reprise/ 8
7 10 SIMPLE PLAN Welcome To My Life (Lava) 2084 231 40018 14 470 t'l:sﬂg :{";E %905 BOYZ f{USHER & LUDACRIS ,
. ovi riends
13 @  AVRILLAVIGNE Nobody's Home fArista/RMG) 1968  +114 38833 9 531 STYX | Am The Wakus Independent 7
15 @  KELLY CLARKSON Since U Been Gone (RCA/RMG) 1965  +317 38184 6 5612 LENNY KRAVITZ Lady (Virgin/ ;
17 @  DESTINY'S CHILD Soldier (Columbia) 1942 +427 40447 7 554 :;g:::ls 2'3‘"" ms'ff;" /ﬂep;m:/%;/mﬂ -'5'
Amrrd " A Jessie's Girl (Toucan Lov
12 (O sNOOP DOGG fIPHARRELL Drop it Like It's Hot (Daggystyle/Geffen) 1937 +18 37424 8 492 DESTINY'S CHILD S (Cabrtie H
n 15 DESTINY'S CHILD Lose My Breath {Columbia) 1847 -227 35404 16 48{0 GWEN STEFAN! f/EVE Rich Girl finterscape/ 3
22 (D  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1532 +472 28107 3 518 MAROON 5 Sunday Morning (Octanel/RMG) 3
, A JAYZ & LINKIN PARK Numb(Encore (Warner Bros.) 3
14 17 JOJO Baby It sYou. (BlackGround/Universal) 1508 328 29185 16 410 T ;
16 18 MARDONS5 She Wil Be Loved (Octane//AMG) 1419 460 27380 27 39/0 JET Lock What You've Done Atéantic) 3
20 @ JOHNMAYER Daughters (Aware/Columbial 121 +64 24912 1 43/0 EMINEM Like Toy Soldiers (Shady/Aftermatiinterscope/ 3
24 @  GWEN STEFANIFIEVE Rich Girl finterscapel 1188 +175 24667 4  4g/3 | FRANKIE.. Obsession (No Es Amor) (Coiumbial 3
23 @  JAY-Z&LINKIN PARK NumbiEncore (Warner Bros.) 1142 +100 24095 6 433
27 @ GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic/ 1079 +165 21985 4 39
26 @ MAROON 5 Sunday Morning (Octone/J/RMG) 1034 +53 20402 7 43/3
30 @ UL JON&THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends 7V7/ 1023 +224 18233 3 3877
I
18 25  EMINEM JustLose It (Shady/Aftermath/interscope] 900 439 15980 14 31j0 v ) MOST 1l
28 26  EMINEM fIDR. DRE & 50 CENT Encore (Shady/Aftermatt/interscope) 891 16 17728 6 402 INCREASED PLAYS
28 @ JARULEfR. KELLY & ASHANTI Wonderful (Murder inciDJMG) 890 +81 18661 8 3 ! : ' o
Y
)| 28 HOOBASTANK Disappear fIsiand//DJMG) 855 215 16516 10  29)0 | AmsTTmE Laseys INCREASE
25 29 TRICK DADDY Let's Go (Ship-N-Slide/Atlantic) 838 144 16756 15 3210 JESSIE Mcc’:nlmzv Be&;u/t;ful Soul (Holywood +490
. MARIO Let Me Love You (/AMG/ +480
&) DLty il A0 12558 8 3UO | coren DAY Bouevard Of Broken Dreams (Reprise) 72
33 @ LENNY KRAVITZ Lady (Virgin) 639 +82 11022 1" 28/6 DESTINY’S CHILD Soldier {Columbia) +427
35 €D  ASHLEE SIMPSON Lala (Geffen/ 625 +94 11709 6 283 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFecaZomba Label Grow) +421
- KELLY CLARKSON Sincs U Been Gane (ACA/AMG) +317
38 EMINEM Mockinghird /Shady/Aftermath/int 29112
(33 oc mgbl.r { lla.dy/ torma Winterscope) 601  +242 11975 2 I JENNIFER LOPEZ Get ight Bsi i
36 K. GO0 GOOD OOLLS Give A Little Bit (Warner Bros.) 498 -6 8996 5 211 EMINEM Mockingbird ISbadyAdfrennatll//mermpd +242
31 35  CHINGY Balla Baby (Capitol 481 -275 9103 3 2210 RYAN CABRERA Troe (£.V.L.A /Atlantic) +238
34 36 YELLOWCARD Oniy One (Capital 479 60 9837 12 19)0 ::;ﬂ':‘z':g:vs"ohe; ’:::; lﬂeﬂ%"f:gjm s +;g;
e “ St
a5 €D 3DOORS DOWN Let Me Go (Republic/Universal) 463 +231 7675 2 215 LIL' JON & THE EASTSIDE nsoivmz’fmsm s
44 @  ASHANTI Only U (Murder inc/i0JMG) 451 +167 8904 2 25111 | Lovers & Friends VT +224
38 €D  50CENT Discolnfero (6-Unit/Shady/Aftermattinterscope) 42 +83 7099 2192 2::;‘;}??"{'}'};";;&“ (ﬁzﬂfgfw +:;5
nly Inc/IDJML +167
37 40  ALICIAKEYS Karma (L/AMG) 383 -2 9381 a4 20 600D CHARLOTTE | Just Wawa Uve Daylght/aic e
4 @ LUDACRIS Get Back (Def Jam South/IDJMG/ 361 +59 7790 3 19/0 GAVIN DEGRAW 1 Don't Want To Be (/AMG/ +134
48 @  USHER Caught Up /LaFace/Zomba Label Group) 338 +132 7453 2 3218 USHER Caught Up (LaFace/Zomba Labe! Group) +132
LINDSAY LOHAN Over (i asabiamcalinirsal +116
4
0 ® KILERS Somebody Told.Me //s/.?nd//wm/ 334 +27 8851 16 1211 AVRIL LAVIGRE Noboty’ Hams s i
@ JENNIFER LOPEZ Get Right (Epic/ 322 +266 8750 1 3118 JAY-Z & LINKIN PARK NumbiEncore (Warer Bros.) +100
42 @ A.J.CROCE Don'tLet Me Down (Eleven Thirty/ N +10 6301 a 9 NELLY N Dey Say (Derrty/Fo’ ReellUniversal +100
@  BOWLING FOR SOUP Aknost (Sivertone/Jive/Zomba Label Group) 298 4228 4236 1 2610 2:'3:"‘13[',”"3:’:‘ la l/;’g;;’;"ﬁym — +:;
. isco Inferno /6 ermath/interscope)  +
@  UNDSAY LOHAN Over (CasablancalUniversal) 282 +116 5646 1 152 LENNY KRAVITZ Lady (Vigin B2
47 @ KEANE Somewhere Only We Know (interscope) 257 +46 4503 2 16/0 JA RULE f/R. KELLY & ASHANTI Wonderful (Murder incA0JME) +81
43 43 N.OR.EfININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fells/iDJMG) 257 28 5135 11 120 :ggz‘c':lks\';" gauihm/jwagﬁv:mwm +64
, . et Back (Def Jom I0JML +59
@ NELLY N Dey Say (Derrty/Fo’ ReelfUniversal) 183 +100 2631 1 1813 MAROON § Sunday Moring (OctanelJ/AMG) +53
59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. SAVING JANE Girl Next Door 4/ert/ +49
© 2005 Radio & Records. KEANE Somewhere Only We Know finferscope/ +46

AS A SPECIAL THANK YOU
FOR YOUR MANY YEARS OF SUPPORT

R&R Roc Ks REGISTER NOW
C LEVE LAN D.' ; \ | AND SAVE OVER $250!
JUNE 23-25:2005 FRcowenronzes ZZ233 §2 QO

RENAISSANCE CLEVELAND HDTEL

www.radioandrecords.com
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CHR/POP

January 14, 2005

\callmg 818-377-5300. Rale TheMusw com data is provided by Med:abase Research, a division of Premiere Radio Nefworks.

o ) N oS ™
¢ RateTeMusicom > 4reszeemanzgere | | R cHr/popTOP30  fRveecld
= - = » CANADA 4
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 WS ARmST TME LABEL(S) MR, il MESKSONL YO
KELLY CLARKSON Since U Been Gone (3CA/AMG/ 132 418 9% 10% 447 433 427 2 €  MARID LetMe Love You (L/AMG) 470 +78 5 5/0
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1200 - 7% 9% 449 421 444 3 9* AVRIL LAVIGNE Nobody's Home /Arista/RMG) 429 +41 10 510
KELLY CLARKSON Breakaway (Hoywood) 114 4)7 100% 39% 404 430 452 1 8 NELLY f[T.MCGRAW Over... (Derty/Fo’ ReelCurtyUniversall 417 +5 10 80
RYAN CABRERA True (£.V.L.A./Atlantic) 108 393 9% 20% 433 428 37 7 CIARA fiM. ELLIDTT 1, 2Step (LaFace/ZombalabelGroup) 408 +T71 0
GAVIN DEGRAW | Don't Want To Be (/AMG) 405 483 36% 35% 403 422 405 4 ©  GAVINDEGRAW | Don't Want To Be L/AMG) 389 +6 7 m
JESSE MCCARTNEY Beautiful Soul (Hollywood 402 3195 N% 19% 420 423 379 6 o* SIMPLE PLAN Welcome To My Life {Lava/ 363 +26 15 120
SWITCHFOOT Dare You To Move (Red Ink/Columbia) .01 3393  96% 39% 406 405 405 5 7 S.DOGG fPHARRELL Drop't... (Doggystyle/Geffen) ~ 357 4 9 70
YELLOWCARD Only Orne (Capitall 401 338 7% 16% 423 413 376 " ©  oesTINY's CHILD Soider (Cotumbia) 314 +53 5 60
MAROON 5 She Will Be Loved {0ctonel)/RMG) 398 397 100% 52% 401 404 395 9 94- K.CHANTE Let The Music Take You VkBMG Music Canada) 307 +14 10 gie
SIMPLE PLAN Welcome To My Life /{ava/ 397 391 96% 28% 415 409 402 8 10 USHER & A.KEYS My Boo (Laface/Zomba Label Group) 303 8 17 10
AVRIL LAVIGNE Nobody's Home fArista/RMG) 396 404 30% 19% 405 410 390 14 @  KELLY CLARKSON Since UBeen Gone RCA/RMG) 302 +65 4 7
JAY-Z & LINKIN PARK NumbiEncore (Warner Bros.) 391 - 91% 23% 389 412 410 10 J0J0 Baby It's You (BlackGround/Universall 3+ " 8fa
CIARA /M. ELLIOTT 1, 2 Step A aFaceZomba Label Grou) 383 352 87% 20% 403 389 378 16 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 297 +71 2 50
SEETHER f/AMY LEE Broken /Wind.up/ 380 386 95% 40% 389 387 392 17 JESSE MCCARTNEY Beautiful Soul (Hallywood) 288 +63 4 4je
NELLY 4T. MCGRAW Over.. (Demty/Fo’ ReelCurtyUniversa) 3.78 380 99% 51% 357 381 411 12 ®  OESTINY'S CHILD Lose My Breath (Columbia) 4 +1 15 118
DESTINY'S CHILD Lose My Breath {Columbia) 374 383 99% 47% 367 363 405 18 g RYAN CABRERA True (£.V.LA/Atiantic) 238 +48 4 50
USHER & ALICIA KEYS My Boo dafacelZomba Label Groun) 365 348  89% 52% 396 374 367 2 GWEN STEFANI/EVE Rich Gil (interscope/ 21 +48 2 501
J0J0 Baby It's You fBlackGround)Universal) 359 349 92% 35% 357 365 354 22 @  GOOD CHARLOTTE I Just Wanna Live aylight/Epic) 226 +49 2 48
GWEN STEFANI flEVE Rich Girl fiaterscope/ 359 - 74% 18% 322 358 394 13 19 U2 Vertigo finterscope) 223 -15 13 9le
MARID Let Me Love You L/AMG/ 358 341 87% 31% 378 351 378 20 @ IAKALOPE Prety Life (OrangelUniversal 205  +20 4 6
EMINEM Just Lose It (Shady/Aftermath/interscape) 3156 352 99% 50% 382 352 377 18 21 EMINEM Just Lose It (Shady/Aftermattyinterscope) 186 22 13 138
EMINEM f1DR. DRE... Encore (Shady/Afrermath/interscope/ 349 3.35  84% 25% 365 367 372 26 @D JAY-Z&LINKINPARK NumblEncare (Warer Bros) 185 +41 3 710
TRICK DADDY Let's Go /Shp--Shide/Atlantic) 347 319 85% 34% 362 371 383 24 8 EMINEM f{DR. DRE...Encore (Shady/Aftermathiinterscope) 178 +26 4 40
DESTINY'S CHILD Soldies (Columbia) 346 326 92% 3% 360 341 3N 25 e K-0S Man| Used To Be (Astralwerks/EML) 178 +26 2 4n
JOHN MAYER Daughters (Aware/Columbia) 346 334 87% 3% 347 380 354 15 25 KELLY CLARKSON Breakaway (Hollywood/ 178 51 17 7o
CIARA fIPETEY PABLO Goodies aFace/Zomba Label Group/3.32 335  86% 5§9% 351 337 345 @ LI JON...HUSHER & LUDACRIS Lovers & Friends 7V 170 +37 1 3
LIL’ JON... flUSHER... Lovers & Friends (TV7) 329 - 55% 19% 385 336 317 28 @  SOCENT Discolnfemo (6 UniShady/Aftemattinterscapel 160 +17 2 3
JA RULE fIR. KELLY... Wonderful Murder IncI0JMG) 323 - 66% 25% 340 346 322 27 @vp KYPRIOS Never Say Goodbye (Sony Music Canada) 156 +12 13 70
S. DOGG fIPHARRELL Drop It Like... Doggystyle/Geffen) 321 281 97% 47% 342 322 364 30 % GWEN STEFANI What You Waiting For? fiaterscope) 153 +16 10 i
ASHANTI Only U (Murder Inc/IDIMG) 143 +27 1 10
Total sample size is 367 respondents. Tolal average lavorability estimates are bassd ona scale of 1-5. {1=gislike very much, 5 = like very
much). Tolal famili the ge of wiho zed the song. Tolal bum represents the number o} 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
respondenfsuhosatdrheyarenredolheanngthesong Songs must have 40% fardifarity to appear on survey. Sample composition is based Songs ranked by total plays for the airplay week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat fram
on persens 12+. Persons are screened via the Internet. Once passed. they can lake the music test based on the formal/music preference. previous week. If twa songs are tied in total piays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com results are not meant lo replace caliout research. The results awe intended to show opinions of participants on the the 15 are maved tc recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reportad to R&R
Internet only. RateTheMusic is a of RateTheMusic.com. The 3TM system, is available for focal radio stations by J by each reporiing station. Songs unreported as adds do not count toward overall total stations playing a sorng.

\© 2005, R&R, Inc. o Indicates Cancon.

REACH FOR THE SKY We find it rather interesting that despite the fact that many have trouble
telling apart the twin sisters who comprise Nina Sky, the only person wearing clothing with their name
on it in this picture is WIHT (Hot 99.5)/Washington PD Jeff Wyatt. Seen here are (I-r) Wyatt, Nina
Sky's Natalie, Universal’s Dave Ravikoff, Nina Sky's Nicoie anii Universal's Dave Reynolds.

28 ¢ R&R January 14, 2005

SIRIUSRY

BUT SHE IS Atter finishing her video for “He Wasn't,” Avril Lavigne stopped by Sirius” studios in
New York tc crash the Sirius Hits 1 studios and perform a couple of songs. Seen here are (I-r) Sirius
Hits 1 host Rich Davis, Lavigne and Sirius Hits 1 host Jason Drew.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Plezse include the names and titles of all pictured and send them to:
R&R, c/o Keith Berman: kberman@radioandrecords.com

© Radio & Records
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The Hot List

DANA HALL

com

Programmers predict which new
artists will break big in 2005

004 was a good year for new artists on the CHR/Rhythmic
scene. Kanye West, Ciara and Lil Jon all became core acts at
the format with some of the hottest songs and albums of the year,
and folks like Kanye and Lil Jon were also among the top pro-

ducers.

This week I ask programmers to think
ahead for 2005 and predict which artists they
feel confident will be the new superstars at
CHR/Rhythmic. Here’s what they have to say.

Tom Calococci
OM, KBXX, KMJQ & KROI/Houston

John Legend is going to be a breakout star
as R&B continues its resurgence thanks to Ali-
cia Keys, R. Kelly, Usher and songs from Mar-
io, Omarion, Anthony Hamilton and others.

Mike Jones is straight outta H-Town and is
going to take the hip-hop scene by storm with
his unique flava and rhymes.

Ciara will continue to break out in 2005.

Boogie D
MD, WPGC-FM/Washington

Amerie has a really hot song out right now
that I love and that we're playing heavily. It's
called “One Thing.” I think this song could
bring her career to a whole new level once
people start to pick up on it.

Rare Essence have been around for years,
but they’ve really only been big here in the DC
area. However, they did a remake of Ashlee
Simpson’s “Pieces of Me” with a go-go beat
thatis so hot it will put them on the map across
the board.

Raheem DeVaughn is the last one. We're
killing “Guess Who Loves You More.” I think
he will be the Anthony Hamilton of 2005.

Ijust realized that my picks are all from the

DC area. [ think that means DC will be back
on the map when it comes to music in 2005.

Lee Cagle
PD, WBTS (The Beat)/Atlanta

Ciara will only get bigger. I have to admit [
didn't feel her at first. I thought she had one
hit, “Goodies,” but then she followed up
strong with “1, 2 Step.” She’s definitely not a
one-trick pony. She has proven me wrong.
She's the real deal.

The Ying Yang Twins have been huge in the
South and finally broke out nationally with
“Salt Shaker.” In 2005 they will continue to
dominate the national music scene with their
new album that's coming out early this year.
Dirty South, in general, will continue to dom-
inate the airwaves.

Lil Jon is an artist who we'll see explode
beyond music in 2005. I see him on television
and in movies. He's such a character, and he
works really hard. His talent can't be denied.

Orlando
PD, WLLD/Tampa

Pitbull is major for this region right now and
spreading fast. [ recently saw a few of his
shows outside of the market, and his popular-
ity is getting bigger every day. With our pro-
duction base drenched in the Southern sound,
we get a different offering from Pit.

He's very lyrical, which is really different
from the other offerings out of the region,
where the focus is

KUBE’S MIRACLE Kust/Seattte gathered over 10,000 toys
during the five-day period leading up to Christmas. A few days into the
toy drive things got a little weird as KUBE PO Shellie Hart and MD Eric
Powers attempted to hire a giant snowman for their street team.

mostly on the track,
and the lyrics come as
an afterthought. With
Pitbull, you can tell that
the lyrical content is
just as important. He
was one of the memo-
rable performers at last
year's Last Damn
Show, and he tore the
house down. Big things
from the little chico Pit-
bull, I promise.

Jojo is another star
who will shine even
brighter in ‘05. Her vo-
cal skill is impeccable,
and you find yourself
reminded of real singers

© Radio & Records

LIL JON & THE WESTSIDE BOY? Christmas was crunk this year at KBXX/Houston's
holiday party. KBXX OM Tom Calococci even got onstage to raise a glass to the guest stars of the
night, Lil Jon & The Eastside Boyz. Tom, is that Crunk Juice in your glass?

=

when you hear her. Our audience has gotten
crazy for M. Little Big Voice. For the first time
in a long while Rhythmic has an artist we can
grow for years.

Urban radio has its challenges playing Jojo,
Pop loves her as long as the formatic pendu-
lum doesn't swing too far the other way, but
she fits right in with the “come one, come all”
presentation of our format. She landed a role
in the motion picture Aquamarine, sang for the
president and visited every radio station phys-
ically possible. Believe me, ‘05 will be a major
springboard for the next level of Jojo.

T T TN SR,

“If you look at what hip-
hop has become, it’s so
pop. In the underground
hip-hop culture there’s
actually a backlash against
anything that’s mass-
appeal.”

Scrap Jackson

| e

Rick Thomas
PD, KBBT/San Antonio

N.O.RE, Lil Flip, Pitbull and Ciara wili all
continue to do well and grow even bigger than
they already are. I also think reggaeton will
become a viable mainstream musical style.

Russ Allen
PD, WKHT {Hot 104.5)/Knoxville

The Game should be huge in 2005. His cut
“Envy Me,” featuring 50 Cent, is bananas.

Brooke Valentine miight be something. At
least she looks good.

Broadway Joe Ratcliff
PD, KHTE/Liftle Rock

Ciara is going to be major. She has the tal-
ent to pick up where Aaliyah left off. It will
be interesting to see how she manages her
career. | hope they take her in a direction fo-
cusing on her talent and evolve her like Be-
yoncé, with some class. If she can do that, she
will be a major superstar.

Mario may be a real star, judging by the

www americanradiohistorv com

success of his current single, “Let Me Love
You.” He's got the whole package in every
other sense. Someone is going to have to pick
up after Usher’s project is over.

Lioyd Banks will continue to be major if he
can distinguish himself from the whole 50
Cent camp. He can't just be another gangsta
though; he has to be different.

Greg Williams
PD, KDGS/Wichita

T.L, The Game, Natalie and Daddy Yankee
all have great potential to do big thangs in
2005. Also, surprisingly enough, [ think Fan-
tasia Barrino could make some noise.

Scrap Jackson
PD, WBTT/Ft. Myers

I have to ask, why not Jill Scott? There is so
much potential for her to cross over to the
Rhythmic world. I mean, just listen to her al-
bum and all the hip-hop influence there.

John Legend has the same kind of poten-
tial. He's the male version of Alicia Keys. I've
heard a couple of cuts off the album, and they
are so hot.

It's so refreshing to hear R&B singers like
John and Jill on the radio. There is a whole
movement going on right now in hip-hop. If
you look at what hip-hop has become, it's so
pop- In the underground hip-hop culture
there’s actually a backlash against anything
that's mass-appeal. That’s why we see more
artists like John, Jill and even Anthony Hamil-
ton starting to break out, even with the hip-
hop crowd.

Also, by playing artists like this, Rhythmic
radio can differentiate our stations from our
CHR sister stations that have started to fully
embrace hip-hop music.

D Excell

MD, WMBX/West Palm Beach

The Game. With 50 Cent and Dre behind this
guy, I think there is something there. The new
track, "MVP," is already buzzing for us,and I'm
sure he has a lot of heat in store for us this year.

Pitbull. This is one artist we expect to blow
up to his full potential this year. “Toma” is get-
ting some early phones, and there are at least
two other tracks on his album that [ can see
being big records.

Amerie. I think this will be the year where
Amerie will make a huge tumn toward her cross-
over potential. I know Columbia is still work-
ing on getting her next album together, but 'm
sure we will see her shine this year.
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CHR/RHYTHMIC TOP 50

January 14, 2005 POWERED[1]
W W ARTIST TLE LABELSS) b A aboke o raame “thABASE
1 @ MARIO Let Me Love You (/RMG) 6700  +214 838638 10 820
3 @  LIL' JON & THE EASTSIDE BOYZ {{USHER & LUDACRIS Lovers & Friends (7V7/6332 +367 741132 7 350 MOST ADDED:
2 €  CIARAIMISSY ELLIOTT 1, 2 Step LaFace/Zomba Label Group) 6324  +275 773921 13 810 waw.rrades.com
4 4 SNOOP DOGG fIPHARRELL Drop It Like It's Hot Doyttt e/ 5611 283 G99909 17 790 | MTSTTME LS A0
5 @ DESTINY'SCHILD Soldier (Coumbia/ B18T 4354 57362 7 790 | ERNE Mol S emotiitoscoe .
6 @  50CENT Discolnferno (6-Unit/Shady/A frermativitesscapel 4774  +635 5382086 5 750 | qpey ,,A',,DY s‘:ﬁ;:m s::.:) m%”fmﬂ B
7 ﬂ GAME £/50 CENT How We Do /Aftermatty-Linitimterscans/ a3n +555 567447 9 7212 FRANKIE J. Obsession (No Es Amor) (Columbia) 25
10 @  ASHANTI Only U (Murder inc/IJMG) 3497  +262 366239 10  78/1 | MIRIBEN-ARIISCARFACE & ANTHONY HAMILTON
8 9 JARULEf/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 3148 369 300579 13 760 m&m&‘"&”ﬁm :Z
12 (D LUDACRIS Get Back (Def Jom South/IDJME) 3128 +51 283883 10 B2 | ycuen Caugn Up fLafacaZomba Lobel Grouy .
11 11 USHER&ALICIA KEYS My Boo (LaFace/Zomba Label Group/ 2914 275 319738 1S 780 | BABYBASH Baby m Back (Unvarsal 12
9 12 NELLY fITIM MCGRAW Over And Over (Derty/Fo’ ReeyCurb/Universal) 2859 384 237226 14 430 MARIAH CAREY fFATMAN SCOOP It's Like That (MonarIR/MG) 11
18 @ T Bring'Em Out (Grand Hustie/Atiantic) 2538 +375 279868 7 733 | PBULLLIL JON Toma 7V7) W
17 D LLOYDBANKS Karma finterscape/ 2238 +67 275002 10 630
13 15 LIL'JON & THE EASTSIDE BOVZ fiLIL SCRAPPY What UGon' Do 7VT) 2234 146 228196 12 76/0
16 16  TERROR SQUAD Lean Back /Universall 2066 118 190564 29 76/0 i) MOST .
20 @  DADDYYANKEE Gasolina /¥ Musc/ 2027 4266 239323 7 215 INCREASED PLAYS
15 18 CIARA fIPETEY PABLO Goodies /LaFace/Zomba Label Group) 1850 258 197101 30 7900 ey
14 19 TRICK DADDY Let's Go /Siip-N-Side/Atiantic) 1924 321 183513 18 g0 ‘O EMES WCREASE
19 20 N.O.RE fININA SKY & DADDY YANKEE OyeMiCanto (RocAfala/0JMG) 1880 182 173293 20 640 ;ﬂ:‘;:“ogm'}g” lepic) R o
23 @ JARULEFIFAT JOE & JADAKISS New York (Murder inc IDJME) 1788 +173 288781 6 682 | GAME{)SO CENT How We Do ,A,,,,,,,,,j oh/G Unitfnterscope]  +555
22 @  EMINEM Mockingbird (Shady/Aftermath/interscape) 1770 4121 120321 6 53141 | USHER Cavght Up LaFaceiZombs Label Groug) +481
24 @  ALICIAKEYS Karma (/AMG) 1631 +140 152605 7 6410 | FRANKIE J. Obsossion (o Es Amer Colomiss/ +378
21 24 DESTINY'S CHILD Lose My Breath (Columbia/ 1556 150 212279 16 700 Iﬁ;’: :’;‘:&g’;’;ﬁ’ﬂg‘z”;ﬁ;‘am I i)
30 €@ TORIALAMAZE Don't Cha Universall 1373 +113 83852 5 465 |0 Friends 1V7) +367
2% €D NBRIDAZ Pretty Girl Wnstairs) 1365 0 140811 15 322 | DESTINY'S CHILD Soldier (Columbs +350
27 27 JADAKISS fIMARIAH CAREY U Make Me Wanna finterscape) 1331 3 189066 8 410 | MARIHCAREYfFATMAN SCOOP I'sLike That MonaGARMG) +332
28 28 GUERILLA BLACK fIMARIO WINANS You're The One (Vigin/ 1283 A4 63136 9 d4gp | CIARAWMISSYELLIOTT 1,2 Step (LafacaZomla Label o) +275
25 29  EMINEM f/DR. DRE & 50 CENT Encore (Shady/A iturmathyiitessenns) 1172 313 114022 8 380
36 @ SNOOPDOGG Let's Get Blown (Diaggystyleefien 1158 +212 124942 2 5403 . ;
29 31 CHINGY BallaBaby Capital 1022 259 68984 18 5400 NEW & ACTI VEJ
40 €D  NATALIE GoingCrazy Latium/ 97 w0 e 5 s | SR
33 33 2PACHNATE DOGG Thugs GetLonaly Too (Ameruinterscape) 818 55 51480 390 | ot lys. 524, Tota Statons. 23, Adds: 0
29 €  USHER Caught Up /LaFace/Zomba Label Group) 808 4481 114856 2 TN2 | TEAMIts Geti Hot (Moe Doelpstairy
38 €D  GWEN STEFANIFIEVE Rich Girl faterscope) 908 +61 75581 3 340 | Total Plays: 450, Total Stations: 17, Adds: 1
32 36 LIL'WAYNE GoDJ (Cash Money/Universal 888 100 110958 14  56/0 | BABY BASH Baby ' Back Unversal
39 @  NINASKY Tunin' MeOn /Next Plateau/Universal 874  +32 85846 2 gy | ovePlays: 382 Total Stations: 15, Adds: 12
34 38 YOUNG BUCK Shorty Wanna Ride finterscope/ 872 85 99973 15  46[0 ::,':,T Af;i g';;?};f,’{’;‘;ﬁ’m 2 Adds 4
31 39 JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 842 -181 69419 6 2910 MARIAH CAREY flEATMAN SCOOP It's Like That Monar/IDJMG)
42 @ EMINEM Like Toy Soldiers (Shady/Aftermath/interscope) 818  +139 118938 2 14/4 | Total Plays: 332 Total Stations: 13, Adds: 11
35 41  FABOLOUS Breathe (Atiantic) 816 134 135078 17  54/0 | SLYBOOGY flUAGGED EDGE If U Got Crew L/AMG)
a1 @ FABOLOUS Baby (Atiantic 784 452 76208 2 4ga | ot Pars: 315, Total Statons: 26, Adds: 1
@  FRANKIEJ. Obsession (No Es Amor) (Columbia/ 84890 1 U2 | e T st
43 @  TRICK DADDY Sugar (Gimme Some) (Slip-N-Shide/Atiantic) T 4106 58231 3 A225 | Geropoys YesYes Yal Maplot
37 45  AKON Ghetto (SAC/Universal 751 175 67398 8 4300 | TotslPlays: 171, Total Stations: 11, Adds: 0
@  JENNIFERLOPEZ Get Right /Epic/ 682  +682 107765 1 46/14 | SUMTHUG Lie A Boss (Boss Hogy/
a5 (D NIVEAfILIL' JON & YOUNGBLOODZ Okay (ive/Zomba Label Group) 635  +19 41525 5  agq | roto Pavs: 168, TotalStatons: 13, Adds:0
@  omARION 0 Eric) 624  +182 66084 1 334 mm'ff&“r'ﬂﬁ g:m}: 9, Adds: 1
48 @ TWISTAHFAITH EVANS Hope (Atlantic/Capital 600  +121 33669 2 354
46 @  TRILLVILLE Some Cut (BMEWamer Bros.) 544  +25 66983 4 113 Songs ranked by total plays
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Rgdio Networks. Songs ranked by total plays for the airplay Station p|ay|is[s for all R&R repur[ers
week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increase3 Plays lists the songs with the greatest week-to-week www. radipandrecords.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc.
" e
Our prices are so low /e ¥
L 1 n = i =
some might say they are = - Printod up 1o 4 Colors on 1 Side
: f - No Setup Charges! Free Catalog
- - « Mo Art Charges! CALL NOW!
' 1-800-34-EMKAY
: 631-777-3175
RILE 4 ! www.emkaydesigns.com
indi @ ey esipns. com
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ﬁ N A
mmmgmﬂsic com America’s Best Testing CHR/Rhythmic Songs 12 + . aes -
. For The Week Ending 1/14/05 | ] [ {
Persons Persons Persons Sy s
Antist Title (Label) TW LW Familiarity Burn 12-17 18-24 25-34
ARTIST: Miri Ben-Ari
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 425 FUEEERE c %% 446 416 407 LageL: Universal
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscapel 414 3.89 T14% 10% 4.18 403 440 o mls.m .
itor
MARID Let Me Love You (/AMG) 413 4278 9% 24% 431 409 406
LIL JON & THE EASTSIDE BOYZ f{USHER & LUDACRIS Lovers & Friends (7V7) 407 421  87%  17% 430 400 400 . ’ A'. n. b N 'k.' 'm'
DESTINY'S CHILD Soldier (Columbia/ 403 10 97% 6% 426 388 387 M . ir?hi;a:h:: g\zgf“']:gpa:‘
EMINEM flnn..nnf & 50 CENT Encore (Shady/Aftermath/interscope) 399 406 91% 22% 493 397 408 couple years. The world at large
EMINEM Mockinghird (Shady/Aftermath/interscope) 3.98 - 65% 14% 4.22 385 400 took notice when she stole the
NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 393 414 98%  44% 4.06 3ga 387 spotlight in Twista's “Overnight y
GAME /50 CENT How We Do (Aftermath/G-Unit/lnterscope) 390 387 83% 17% 398 379 3.95 Celebrity,” and she continued to
LLOYD BANKS Karma finterscape) 390 383 76% 1% 416 378 382 shine with her work on Kanye AN
ALICIA KEYS Katma (/RMG) 388 - 80% 17% 381 378 409 West's The College Dropout. How- -
TERROR SQUAD Lean Back (Universal 387 390 99% 49% 383 363 4.1 ﬁ‘;irt:sceor:fk':]%‘;v\r/]'ﬁ:gs;ma:;g \ <
N L
JA RULE fIR. KELLY & ASHANTI Wonderful (Murder Inc./iDJME) 387 407 93% 27% 393 375 394 the game in typical fashion. e }L
JADAKISS f/MARIAH CAREY U Make Me Wanna finterscope/ 387 395 69% 15% 381 386 4.04 Born and raised in a small town near Tel-Aviv, Israel, Ben-Ari
LUDACRIS Get Back (Def Jam South/I[DJMG) 386 3.88 89% 19% 394 3.68 407 took up classical violin when she was very young, but it was
GUERILLA BLACK fIMARIOD WINANS You're The One (Virgin/ 384 389 50% % 3.90 384 392 expensive, Famed violin virtuoso Isaac Stern, who passed away
TRICK DADDY Let's Go (Ship-N-Shde/Atlantic) 383 396 96% 35% 395 383 357 in 2001, came to her rescue and recommended her for a schoi-
JA RULE {{FAT JOE & JADAKISS New York Murder inc./iDJMG) 383 - 76% 19% 393 383 373 ‘:ILS“S':’ '(;_0’" the American-israel Cultural Foundation to further
T.1. Bring ‘Em Out /Grand Hustie/Atlantic) 383 371 64% 1% 401 376 393 MR,
§ After playing in the Israeli Army String Quartet during her
ASHANTS Only U (Murder lnc./OJMG, I I I o X . i
beens Au{:lAlK:\’! s”M"‘; ;l" ; ot Lot o) 3 :2 388 8%% 2':" 388 3N 319 mandatory military service, Ben-Ari took her music to the U.S.
DDA I 380 393 99% 53% 403 358 393 She went from playing classical to jazz to hip-hop and R&B.
CIARA fIPETEY PABLO Goodies /L aFace/Zomba Label Group) 379 392 99% 4% 3.73 377 382 Since her breakthrough performance on NBC's Showtime at
DESTINY'S CHILD Lose My Breath (Columbiz) 378 395 99%  45% 3.83 372 366 the Apolfo, Ben-Ari’s star has been rising. She has written, per-
CHINGY Balla Baby (Capital 367 382 94% 32% 378 355 379 formed and produced for everyone from Britney Spears to Trick
FABOLOUS Breathe Atiantic/ 367 382 91% 32% 369 366 359 Daddy.
LIL’ JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon’ Do (7V7) 366 369 89% 25% 373 366 363 I (LD ) e ML 19 8L W ) SED
SNOOP DOGG fIPHARRELL Drop It Like I’s Hot (Doggystyle/Geffen) 362 381 99% 46% 366 346 3.8 e S e 0 e e
N.O.8.E. tININA SKY & DADDY YANKEE Oye Mi Canto (Roc-A-FellailUMG) 362  3.64 % 367 3 and Anthony Hamifton, As usual, her tafent shines just as
oY YARKEE Soentn 1 s ¥ glifcedie e i:% ‘:;:z o 3-:9 L] brightly s the vocalists’; her melodies and the phrasing of her
asolina (V{ Music, . - . .38 344 riffs even sound like the last drops of light rain failing to the
Total sam%e size is 354 :eipandents. Tag': averagejavohr:nﬂity estimates are based on a scale of 1-5. (1=dislike very much, § = like very much). Total familiarity ground as the clouds overhead part to reveal a blue sky.
P e percentage 0 d 0 recognized the song. Total bur represents the number of respondents who said they are tired of hearing the song. Songs You can check out more of her work when she reieases her
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persol d via the Internet. O ed, th take th i . . N
test based on the ic p ? .,’.‘...". it rnm;esulrsareno!mpeg:rsttZrepI;negilaZst::es:r’cefin%levl’:su;sgnzn‘m Pc ‘elZis:u.. 'gxcan‘;airetlg{r:fs:c new album in March. It features collaborations with Mya-
on the the Internet only. RateTheMusic is a reg d of RateTheMusic.com. The RTM syslem, is available for local radio stations by calfing 816-377-5300. Faboious, Twista, Pharoahe Monch and a host of others.
\_RateTheMusic.com dala is p by Mediabase Research, a division of Premiere Radio Networks. J o
p
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DANA HALL
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PART Two Or A Two-PART SERIES

More Who's Who

Urban promotion contact list

Here’s Part Two of the label-contact information for urban
promotion teams. Be sure to clip this section, and last
week’s, to add to your Rolodex. Hopefully, it will help make
your life a little easier and a whole lot more organized.

Capitol

Geo Bivins

VP /Urban Promotion

Phone: 323-871-5033

Fax: 323-871-5250

E-mail: geo.bivins@capitolrecords.com
Brad Davidson

Sr. Director/Urban Promotion

Phone: 323-871-5434

Fax: 323- 871-5250

E-mail: brad.davidson@capitolrecords.com
David “Sonny D” Rego

Mix Show Manager

Phone: 323-871-539%6

Fax: 323-871-5250

E-mail: david rego@capitolrecords.com
Patrick Pore

Northeast Regional

Phone: 212-786-8918

Fax: 212-786-8919

E-mail: patrick.pore@capitolrecords.com
Amande Johnson

Southeast Regional

Phone: 770-417-4549

Fax: 770-449-4742

E-mail: amande.jolnsonmicapitolrecoris.com
Dewayne Holmes

Midwest Regional

Phone: 847-806-7987

Fax: 847-806-6094

E-mail: dewayne.holmes@capitolrecords.com
Orian “Lump” Lumpkin

Southwest Regional

Phone: 713-443-5992

Fax: 713-484-7173

E-mail: orian.lumpkim@capitolrecords.com

J

Ken Wilson

Sr. VP/Urban Promotion
Phone: 646-840-5720

Fax: 646-840-5729

E-mail: 877624064 2@skytel.com
Randy Franklin

VP/Utban Promotion

Phone: 646-840-5717

Fax: 646-840-5729

E-mail: itsrandy@tmail com
Stephanie Lopez

Sr. National /Urban Promotion
Phone: 646-840-5724

Fax: 646-840-5729

Hilda Ferrer

Radio & Video Promotion Coordinator
Phone: 646-840-5616

Fax: 646-840-5729

32 o R&R January 14, 2005

Nicole Sellers

National Director/Field Promotions,
Southeast Regional

Phone: 770-414-6276

Fax: 770-414-6270

Russ Jones

Sr. Director/Rap Promotion & Marketing
Phone: 646-840-5721

Fax: 646-840-5729

Judd Guevara

West Coast Mix Show Promotion
Phone: 310-358-4002

Fax: 310-358-4352

E-mail: judd@tmo.blackberry.net
Kelly Mack

East Coast Regional

Phone: 646-840-5727

Fax: 646-840-5729

E-mail: kmack@nextel blackberry.net
AJ Savage

Carolinas Regional

Phone: 803-781-4602

Fax: 803-781-7346

E-mail: 8773866869@arcinwireless.net
Damon Lott

Mid-Atlantic Regional

Phone: 301-837-3838

Fax: 301-837-3814

E-mail: damonlott@tmo.blackberry.net
Allan Cole

Midwest Regional

Phone: 630-268-6486

Fax: 630-268-6471

E-mail: acole1@tmail.com

Louis “LC” Conner

Southern Regional

Phone: 972-480-5178

Fax: 972-480-5104

E-mail: 8773151331@skytel.com

Ant Fail

West Coast Regional

Phone: 310-358-4204

Fax: 310-358-4352

E-mail: antlive67@nextel blackberry.net
Maurice Harley

Ohio Valley Regional

Phone: 248-952-6583

Fax: 248-952-6532

E-mail: mauriceharley@nextel blackberry.net

Jive

Larry Khan

Sr. VP /Urban Promotion & Marketing
Phone: 212-824-1729

Fax: 212-229-2573

E-mail: larry khan@jiverecords.com

MARIOQ’S THE MAN The J Records crew and New York radio were out in force at the release
party for Mario’s new album, Turning Point. Seen here (I-r) are J VP Ken Witson, WWPR (Power
105.1)/New York's Ed Lover, J's Stephanie Lopez, Mario, J President Clive Davis and J's Russ Jones.

Craig Davis

Sr. National Director /Urban Promotion
Phone: 212-824-1335

Fax: 212-727-2154

E-mail: craig.davis@jiverecords.com
Puerto Rican Bob

National Director/Mix Show Promotion
Phone: 212-824-1376

Fax: 212-924-0743

E-mail: robert. hernandez@bmg.com
Brian Harris

National Director/Urban Promotion
Phone: 630-268-6428

Fax: 630-268-6419

E-mail: brian.harris@jiverecords.com
Gloria Fitts

Southwest Regional

Phone: 972-480-5192

Fax: 972-480-5136

E-mail: gloria fitts@jiverecords.com
Akil Taffe

Mid-Atlantic Regional

Phone: 301-837-3826

Fax: 301-837-3815

E-mail: akil taffe@jiverecords.com
Rodney Terry

Southeast Regional

Phone: 770-414-6202

Fax: 770-492-6703

E-mail: rodney.terry@jiverecords.com
Rod Edwards

West Coast Regional

Phone: 310-358-4255

Fax: 310-358-4264

E-mail: rod edwards@zomba.com

UniversalMotown

Mike Horton

Sr. VP/Urban Promotion
Phone: 212-373-0714

Fax: 212-373-0686

Troy Dudley

VP/Urban Promotion

Phone: 212-373-0722

Fax: 212-841-5131

Azim Rashid

National Director/Urban Promotion
Phone: 212-373-0782

Fax: 212-841-5131

Bobby Duckett
Director/Urban AC Promotion
Phone: 212-841-8720

Fax: 212-841-5131

wwwW americanradiohistorv com

Gordon Alderson
Ohio Valley Regional
Phone: 248-273-6523
Fax 248-273-6532
Paul “Big Paul” Tuivai
West Coast Regional
Phone: 310-865-2705
Fax: 310-865-2905
Travis Nuckles
Southeast Regional
Phone: 678-742-9020
Fax: 678-742-9091
Anita Anderson
Carolinas Regional
Phone: 704-896-9898
Fax: 704-895-9889
Carter Russell
Midwest Regional
Phone: 312-567-1123
Fax: 312-842-2353
Antone Barnes
Mid-Atlantic Regional
Phone: 301-429-2436
Fax: 301-429-2397
Olden Hatcher
Southeast Regional
Phone: 972-919-6346
Fax: 972-241-5320
Tarik Dash
Northeast Regional
Phone: 212-373-0705
Fax: 212-841-5131
Virgin
Lionel Ridenour
Exec. VP/Urban Promotion
Phone: 212-786-8268
Fax: 212-786-8279
E-mail: lionel.ridenour@uirgin-records.com
Greg Powell
VP/Urban Promotion
Phone: 212-786-8254
Fax: 212-786-8277
E-mail: greg.powell@virgin-records.com
Juliette Jones
National Director/Urban Promotion
Phone: 212-786-8254
Fax: 212-786-8277
E-mail: juliette.jones@virgin-records.com
Sean Guest
Mid-Atlantic Regional
Phone: 201-384-6063
Fax: 201-385-0750
E-mail: sean. guest@irgin-records.com
Continued on Page 34
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URBAN TOP 50

January 14, 2005 Pq‘h"EHHJ BY
S WIS ARTIST TME LABELS) i oLiTs AJ%’;‘&:E WEEKS TOTAL mons! M I“ I]l AB ASE
1 a MARIO Let Me Love You (/AMG/ 4438 +148 594655 12 68/0 o 5. ‘o
3 o LIL’ JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7] 4168 +358 556666 6 6I0 ’ M nau{.rmg'flg
2 ©  OESTINY'S CHILD Soldier (Cotumbia) 4044 +255 551890 8 670 ARTIST TITLE LABEL(S) w A00S
4 o CIARA fIMISSY ELLIOTT 1, 2 Step /LaFace/Zomba Label Group) 3783 +337 476894 10 6810 TRICK DADDY Sugar (Gimme Some) (Skp-N-Shide/Atiantic) 52
5 5  SNOOPDOGG fIPHARRELL Drop It Like It's Hot [Doggystyle/Geften) 3363 27 478335 15  64jo | JENNIFERLOPEZ Get Right fEpi ;‘;
7 @  LUDACRIS Get Back (Def.Jam SoutIDIMG) 2639 4208 31388 B G0 | oMb TN
8 o T.1. Bring 'Em Qut (Grand Hustle/Atlantic) 2458 +229 278127 7 67i2 Sunshine To The Rain (Universal) 22
9 9 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 2362 +304 281426 4 22§12 USHER Caught Up LaFace/Zomba Label Group) 14
6 9 JARULE /R. KELLY & ASHANTI Wonderful (Murder lncI0JMG) 2337 A1 279651 13 6O/0 ::m::"; Tgf:;" '%%’ :
10 D ASHANTI Only U (Murder inciOIMG) 2157 4140 285793 10 S8 [ oo o m{ How We Do MGtk 4
17 m TRILLVILLE Some Cut (BME/Warner Bros.) 1973 +242 188890 9 611 CHINGY flJANET JACKSON Don't Worry /Capitol [
n 12 LLOYD BANKS Karma finterscopel 1932 230 233497 1" 4610
20 8 GAME /50 CENT How We Do /Aftermath/G-Unit/Interscope) 1914 +322 268357 6 57/4 M O S T
15 JADAKISS fIMARIAH CAREY U Make Me Wanna finterscope/ 1828 +58 218464 10 60/1
14 @ LIL' JON & THE EASTSIDE BOYZ f{LIL SCRAPPY What U Gon’ Do (TV7/ 1788 +8 216411 1 590 I NCREAS'ED PLA YS
12 16 LIL' WAYNE Go DJ (Cash Money/Universal) 1702 -200 169172 17 63/0 TgT:vL
16 17 TRICKDADDY Let's Go (Slip-N-Slide/Atlantic) 1601 -130 159330 14 59)0 ARTIST TITLE LABEL(S) INCREASE
21 @  JARULEfFAT JOE & JADAKISS New York Murder inci0JMG) 1586 +141 182872 6  60I0 ﬂl' J“;‘ :',";E %S“’E BOYZ{USHER & LUDACRIS w58
13 19 USHER& ALICIA KEYS My Boo fLaFace/Zomba Label Group) 1582 204 175183 17 670 | g ,,M',':;Y ELLIOTT 1,2 St lafocelZomba Latel Gy s
18 20  YOUNG BUCK Shorty Wanna Ride finterscope) 1521 -146 163042 15 63(0 GAME /50 CENT How We Do (Aftermath/G-Unitlinterscopel  +322
23 @  JOHNLEGEND Ordinary People {Columbia) 1428 +191 168267 4 5901 USHER Caught Up (LaFace/Zomba Latel Group) +318
25 @) NIVEAfLIL' JON & YOUNGBLOODZ Okay (ive/Zomba Label Group) 1346 +157 111338 6 531 :‘E’ °TEI"“§P“;°I'L'"efs"':d(ﬁ"ig'j”m‘”m””’”""‘””" +§2;
2% €  AUCIAKEYS Karma U/AMG) 1827 +132 188063 7SS | TantwLe oo e Harerdas) e
27 @ OMARION 0 (Fic/ 1309  +238 138724 4 512 | OMARION 0 5sid +238
26 @ FANTASIA Truthls (L/RMG) 1304 +144 127592 5 55/9 T.. Bring 'Em Out {Grand Hustle/Atiantic) +229
22 26 FABOLOUS Breathe (Atlantic) 1262 144 148831 16 640 | UDACRIS Get Back (Defam SouthiDIMG) +208
26 @) TYRA Country Boy GG&L/ 1128 +93 110392 7 4501
30 @ SNOOP DOGG Let's Get Blown (Joggystyle/Geffen) 1097 +143 106172 2 5213 NEW & A CTIVE
29 23  GUERILLA BLACK f/MARIO WINANS You're The One (Virgin/ 968 72 68226 9 500 *
32 ) FABOLOUS Baby /Atkntic/ 955  +145 84924 2 56/6 GERALD LEVERT One Millon Times (Atlantic)
31 @ T YouDon't Know Me (Grand HustleAtlantic 827 +102 15068 3 qp | c@PesIBToadSuios 1B A0
% €  CHINGY{JANET JACKSON Don't Worry (Capitol 86 478 43627 3 514 }::;'g:fg&sﬁ’afﬁs'g:ni"g‘;’ ﬁ’gs'f’gz””e’""’””"
3b @ TWISTA fIFAITH EVANS Hope /At/antic/Capitol) 813 +64 78690 4 45/2 .
. . AKON Ghetto (SRC/Universal)
33 € BODYHEADBANGERS fYOUNGBLOODZ { Smoke, | Drink (Universal 797 +8 69682 15 30 | Tots Plays: 291, Total Stations: 15, Adds: O
37 35  NELLY Na-nana-na (Denty/Fo’ Reel/Universsl 616 -32 45173 8 3210 URBAN MYSTIC Long Ways /Sabe/
@ USHER Caught Up (LaFace/Zomba Label Group] 585 +318 67822 1 59114 Total Plays: 231, Total Stations: 37, Adds: 37
36 37  LLCOOL J Hush (Def Jam/IDJMG) 568 91 98180 15 48/0 LLOYD BANKS I'm So Fly fiaterscope)
38 €D  SLIMTHUG Like A Boss /Boss Hogg) 494 +18 37168 3 32 Total Plays: 163, Total Stations: 10, Adds: 0
! €&  RAZAH Feels So Good Virgin/ 473 +48 23314 3 33 B.6. Don't Talk To Me (Chappa City/Koch)
40 40 TERRORSOUAD Take Me Home (Universal a7 A5 76775 12 220 | Total Plays: 150, Total Stations: 13, Adds: 0
46 € TANGOf/DAVID BANNER & BONE CRUSHER Wobble And Shake I i/ 421 +27 24353 2 363 #:t’::‘g:y':lf;fzrf; gg:o/fs% i 40
39 42  DESTINY'S CHILD Lose My Breath /[Columbia) 407 -60 65079 14 44/0 , )
45 43 NELLY fTIMMCGRAW Over And Over (Demty/Fo’ ReslCurUniversal 402 T 300 | i e et
48 @ USHER That's What It's Made For fLaFace/Zomba Label Group) 367 +21 50360 2 1/0 RAHEEM DEVAUGHN Guess Who Loves You More
43 45  AVANT Can't Wait (Geffen) 358 -36 46168 10 20/0 (Jive/Zomba Label Group)
LY 46 MANNIE FRESH Real Big (Cash Money/Universal) 357 -55 30129 16 320 Total Plays: 126, Total Stations: 10, Adds: 3
42 47  CHINGY Balla Baby /Capitol) 356 74 23858 14 34/0 EURICKA Crunk (HOF
47 48 XZIBIT Hey Now (Mean Muggin') /Columbia) 341 21 18466 7 260 | Total Plays: 103, Total Stations: 9, Adds: 0
@  BABY Shyne On (Cash Money/Universall 324 +24 14035 1 100
49 50  N.O.R.E.f/NINA SKY & DADDY YANKEE Oye Mi Canto Roc-A-Fell//DJMG) 323 -1 42335 5 710 Songs ranked by total plays
69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of N N
1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Station playlists for all R&R reporters
tirst_. Songs below No. 20 are moved to recurrent after 20 weeks on thg chart. Most Added is the total number of_ new adds oﬁici_ally reported to R&R by each _reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average www. Ipandrecor m.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc.
. 2 kS ==
_.@+.__ . R&R’s Year-End Chart Pack ﬁz@
NOW AVAILABLE!
Includes year-end charts for all R&R formats from
1974 through 2004! Call (.‘i 10) 788-1625 or email .
subscribe@radioandrecords.com RADI0 & RECORDS.
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January 14, 2005

URBAN

¢ RateTheMusic.com

Pers. Pers.

America’s Best Testing Urban Songs 12 +
For The Week Ending 1/14/05

Pers.

Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
LIL' JON... fUSHER._.. Lovers & Friends (7¥7) 431 424 8% 1% 435 445 3w
CIARA /M. ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 426 425 98% 22% 424 433 391
MARIO Let Me Love You {4imiis! 428 4N % W% 4M 437 356
50 CENT Disco Infero (G-Unit/Shady/Aftermathy/interscope) 4,22 - 6% 10% 423 424 418
T.L Bring ‘Em Out (Grand Hustle/Atiantic) 416 379 70% 11% 407 409 400
GAME f/50 CENT How We Do /A fermath iintlinteroopel 415 406 83% 13% 415 415 415
ALICIA KEYS Karma LRIz 412 389 85% 15% 417 429 367
LUDACRIS Get Back (Def Jam South/{BJMG) 410 402 92% 17% 411 410 415
TRICK DADDY Let's Gn (S Siisdtlantic) 406 410 9% W% 401 401 462
LLOYD BANKS Karma /interscope) 406 405 76% 14% 404 409 387
DESTINY'S CHILD Soldier [Columbial 405 394 8B% 23% 403 415 359
LIL' JON... fiLIL SCRAPPY What U Gon’ Do (TV7/ 403 392 86% 18% 401 402 398
S. DOGG fIPHARRELL Drop It Like... Tipuaiploefony 802 388 99% 4% 408 488 409
USHER & ALICIA KEYS My Boo [laface/Zomba Label Grop) 397 407 93% 53% 403 415 357
ASHANTI Only U Merder Inc.IDJMG) 393 i86 90 % 187 d00 3T
JARULE fIR. KELLY... Wonderful (Murder lnc JIOJMG) 392 399 92% 33% 393 404 351
JA RULE fIFAT JOE... New York (Murder lnc/OJMG) 381 485 84% 24% 382 38§ 38
NIVEA fJLIL’ JON... Okay (ive/Zomba Label Group) 390 370 43% 7% 382 391 350
FABOLOUS Breathe M nlantic 183 1E3 &M I 189 187 4mS
LIL" WAYNE Go DJ (Cash Money/Universal) 380 379 84% 28% 370 366 385
LL COOL J Hush Def Jam/I0JMG) 379 388 AM% 3% 3IM 317 Al
JADAKISS fMARIAH CAREY U Make Me Wamna fterscape) 378 404 75% 22% 377 386 342
FANTASIA Teuth Is L/RMG) 176 - B% 1% 376 3m 300
YOUNG BUCK Shorty Wanna Ride (interscope) 375 375 81% 26% 376 375 382
GUERILLA BLACK fiIMARID WINANS You'n: The Om ey’ 3.67 366 54% 11% 368 361 348
A. HAMILTON Charlene (So So Def/Zomba Label Group) 364 365 6% 23% 372 380 341

very much). Total famillarity rep the of

participants on the the Intemet only. isa

Total sample size is 381 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
who recognized the song. Total burn represents the number
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show apinions of

of RateTheMusic.com. The RTM system, is available for

local radio stations by calling 818-377-5300. Rale Ybelu'uslc. com data Is provided by Mediabase Research, a division of Premiere

|

More Who's Who

Continued from Page 32

Cheryl Winston

Midwest Regional

Phone: 847-806-7985

Fax: 847-806-6075

E-mail: cheryl winston@uvirgin-records.com
Jae Jackson

Southeast Regional

Phone/fax: 843-769-6025

E-mail: jae.jackson@virgin-records.com
Junius Thomas

Southwest Regional

Phone: 972-783-9008

Fax: 972-907-0282

E-mail: junius. thomas@uirgin-records.com
Mar Brown

West Coast Regional

Phone: 323-692-1191

Fax: 323-692-1190

E-mail: mar.brown@uirgin-records.com
Norjon Hedman

Mix Show Manager

Phone: 212-786-8285

Fax: 212-786-8277

E-mail: norjon.hedman@virgin-records.com

Wamner Bros.

Cynthia Johnson

Sr. VP/Urban Promotion

Phone: 212-275-2681

Fax: 212-275-4531

Renee Burdine

National Director/Urban Promotion
Phone: 818-953-3431

Fax: 818-953-3382

Tikiya Crawford
Northeast Regional
Phone: 212-275-4669
Fax: 212-275-4531
Happy Lewis
Midwest Regional
Phone: 630-678-5211
Fax: 630-678-5265
Pam Mercer

Ohio Valley Regional
Phone: 216-229-9812
Fax: 216-229-9813
Lenny Whiteside
Southeast Regional
Phone: 404-602-3578
Fax: 404-602-3363
Romereo Hartfield
Southwest Regional
Phone: 214-3349-8900
Fax: 214-349-3740
Troy Marshall

Sr. National Director/Mix Show,

West Coast Regional
Phone: 818-953-2197
Fax: 818-953-3382
Brannon Scales

Mix Show Coordinator

Phone: 818-953-3381
Fax: 818-953-3382

Do you have questions,

Call me at 20

TALK BACK TO R&R!

regarding this column or other issues?

or e-mail:
dhall@radioandrecords.com

comments or feedback

1-656-3431
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January 14, 2005
ARTIST TITLE LABEL(S)

ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL
ANITA BAKER How Does It Feel /Blue Note/Virgin)

PATTI LABELLE & RONALD ISLEY Gotta Go Solo {Jef Soul/lDJMG)
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

GERALD LEVERT One Million Times (At/antic/

BRIAN MCKNIGHT What We Do Here (Motown/Universal)
ANITA BAKER You're My Everything (Blue Note/Virgin)
JILL SCOTT Whatever (Hidden Beacl/Epic/

LUTHER VANDROSS Think About You (L/AMG)

TEEMA MARIE f/G. LEVERT A Rose By Any Other Name (Cash Money/Universall

PRINCE Call My Name (Columbial
JOSS STONE Spoiled (S-Curve/Virgin)

USHER & ALICIA KEYS My Boo /Laface/Zomba Label Group)

FANTASIA Truthls (/RMG)

0'JAYS Make Up (Music World/SRG/
NELLY My Place (Derrty/Fo’ ReellUniversal)
NORMAN BROWN | Might /Warner Bros.)

EARTH, WIND & FIRE f/RAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 442

BOYZ Il MEN You Make Me Feel Brand New IMSM/Koch)

BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)

ANGIE STONE f/ANTHONY HAMILTON Stay For Awhile
ALICIAKEYS Karma (/AMG)

RUBEN STUDDARD [ Need An Angel L/AMG)/

MARIO Let Me Love You (L/RMG/

QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector)
JEFF MAJORS Pray (Music One)

TAMIA Still (Atiantic)

AVANT Can't Wait (Geffen/

JOHN LEGEND Ordinary People (Columbia)

URBAN MYSTIC Where Were You? (Sobe/

+l- TOTAL

TOTAL
PLAYS

PLAYS Al.l%?)lci CHART

Diary (J/RMG) 1297 120 165738 30
1089 +66 127333 13
1082 -154 110830 22
1068 +26 95003 1
987 +35 86614 "
981 123 113728 27
974 82 102557 27
965 +67 118508 9
926 +4 132317 58
901 -63 83585 1
821 58 105470 33
718 -69 79087 15
m 17 105348 14
632 +118 1479 5
580 -28 39764 13
503 +44 51756 17
493 5 29334 17
-15 34958 9

428 34 28063 7
354 +52 30473 3
(WAMG) 340 -10 31396 6
299 -6 36769 6
268 +12 17200 8
260 +39 67126 3
204 +7 17774 8
196 -57 19235 1"
185 +12 12835 1
180 +27 28400 6
178 +74 33756 1
156 +18 8774 14

WEEKS ON TOTAL STATIONS/
008

A
43/0
50/0
48/0
512
51/0
49/0
480
491
4810
a6/
4210
433
351
416
30/0
1)0
3110
301
36/0
39/8
2810
2912
2210
5/4

211
10/0
12/0
10
in

8i0

56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc.

N2U Issues (Virgin)

RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group)
Total Plays: 101, Total Stations: 8, Adds: 0

Total Plays: 93, Total Stations: 11, Adds: 0

MICHAEL B. SUTTON Nobody /Little Dizzy/
Total Plays: 67, Total Stations: 8, Adds: 0

NEW & ACTIVE

LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG/
Total Plays: 28, Total Stations: 16, Adds: 16

KENNY G. fIEARTH, WIND & FIRE The Way You Move (Arista/AMG/
Total Plays: 21, Total Stations: 18, Adds: 18

TINA TURNER Open Amms (Capitol
Total Plays: 20, Total Stations: 18, Adds: 18

POWERED[}3

MEDIABASE
M(w?w{ T ADDED’

rradds.com
ARTIST TITLE LABEL(S) A00S

TINA TURNER Open Arms (Capitol 18
KENNY G. fEARTH, WIND & FIRE The Way You Move /Arsta/IMG) 18
LEDIS! #/B. JAMES My Sensitivity (Gets In The Way) (GRPVMG) 16
BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall 8
FANTASIA Truth s L/AME)

MARIO Let Me Love You (/AMG/

JOSS STONE Spoiled /S-Curve/Virgin)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG/
ALICIA KEYS Karma (/AMG)

WILLIE CLAYTON Unconditionally /Endzone/

MR W aE o

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

USHER Caught Up /LaFace/Zomba Label Group) +124
FANTASIA Truthls (/RMG) +118
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group] +80

INCREASE

SMOKIE NORFUL | Need You Now /EM/ Gospell +
JOHN LEGEND Ordinary People (Columbia) +74
JILL SCOTT Whatever {Hidden Beach/Epic) +67
KEM | Can't Stop Loving You (Matown/Universal) +67
ANITA BAKER How Ooes It Feel (Blve Note/Virgin/ +66
R. KELLY Happy People L/ive/Zomba Label Group] +56

BRIAN MCKNIGHT Everytime You Go Away /Matown/Universal) +52

MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS

ANTHONY HAMILTON Charlene /So So Def/Zomba Labe! Group) 823

KEM Love Calls (Motown/Universal) 484
ALICIA KEYS If | Ain't Got You (/AMG/ mn
JILL SCOTT Golden (Hidden Beack/Epic) n
SMOKIE NORFUL | Need You Now (EM/ Gospel) 363
PATTI LABELLE New Oay (Def Soul/DJMG) 348
R. KELLY Happy People {/ive/Zomba Label Group) 36
HEATHER HEADLEY | Wish | Wasn't (RCA/AMG) 292
TEENA MARIE Still In Love (Cash Money/Universal) 288
ALICIA KEYS You Oon't Know My Name (/AMG/ 281

Station playlists for all R&R reporters
are available on the web at

www.radioandr m.
Songs ranked by tota! plays
4 KMJQMHouston, TX* KJMS/Memphis, TN* WRKS/New York, NY* KBLX/San Francisco, CA* WIMX/Taledo, OH* )
REPORTERS gSRemrEEEer | SRR Bgures |
4 ORUAN MONGHT ln% ::'mm &0 11 LEDKS! UBONEY JAWES "‘*'.'{"“1.'.""
9 g 5 5 WTLC/ndignapolis, IN* . EATAS Music Choice Smooth R&B/
Stations and their adds listed alphabetically by market P Bl Walizce WHOTMian, FL a Satelite
WO o Mams PD: Derrck Brown WS Nortol. VA OMD: Damcn Williame uscaloosa, AL
WOVE/Albany, GA WONC/Charlotte* WXMG/Columbos, OH* ABeR o e Yo 7 i (w0 ¢ e - s iy
OM: Bitl Jones PD. 1.0 Ksnes OM: Paal Swong WIMRMitwaukee, Wi+ LEDIS! (BONEY JAMES. Sirivs Hearl & Soul/Satellite APD: Michelle Miller
PD: Hodle Mack WD; Kith Steveses PO: Wanes Slewens WJXN/Jackson, MS: JMRMilwaukee, Wi OM/PD: B.J. Siooe
s AN MOORGHT Noiads PO: Swve POMD: Laer Joses WVKL/Norfolk, VA* oo
WAKB// , GA* WERRChicaga, L WROU/Dayton, OH to . . Sirius Siow Jamz/Satellite
e A POMO: Tracis upable iR ot WiiJackson, MS* rvéogn uml:'lqu s %Y'dpm a
KENNY G LEARTH WINO & AIRE e OM/PD: Stan Bransen WHURMashington, OC
i 1 s 4 R ——— iy MO: Katiey Bariow XAMP/Dkiahoma City, 0K Nodass WHOR Washington,
WKSP/Augusta, GA* WVAZChicago, IL° oK SRS IR wo ¢ re b PO: Tory Mondy XM The Flow/Satellite MO: Trac LaTrele
OM: ke Krgmer OMPD; Elroy Smith Pl Rubaad . KJMG/Monroe, LA OM: Lori Parkersen LEDIS tBONEY NS
PO/MNO: Tiem “Faltr” Saeil APOMO: Armando Rivera APD: Onell Stevens WSOL/Jacksonville, FL* Coltins s, PO Maxz Myrick
Chartet o HC: Sheia Lise POND: K Boks foffrorcli RTpen oL olow
KENNY G UEARTH, WD & RE VH/Sava WMM./Washington, OC*
e WaAKleveland, OH* WS Fayativie, NG KK Kansas City, MO* - plecy. - il o iy e s O
WWiN/Baltimore, MO’ i #&" PO Gamret Do PO Jerold 10 WRLE CLAYTON Carsam oy Ty 0SS STONE
APOD: o e oo 11 TRA TUeR WOQKNashille, TN* TS 2 PAMLLE
tase 4 KENNY G {EAR™ WD & IR KSSM/Killeen, TX i o 1B Rk
. pouse. La WLXC/Columbia, SC* eI P, Mark Aryeens e _."";:_;.".;é".”mnm WDAS/Philadelphia, PA* (RHRT MOA RS
KaxLBton Rowge. 0oy s . Lo Erbes O i i e poweren g
4 3 KENKY G, VEARTH. WIND & FIRE WOZZfFlint, MI PD; Joe Tamburro KMJM/SL. Louis, MO’
PN U derms iy P: Trey Michieis WYBC/Now Haven, CT* APDIMO: Jo Gombla : Chack Ains
e T PR . MO: Yroame Daniels POND: ¥ OM: Wayne Schmiol i § Saamsn ME“IABASE
T WWOMColumbia, SC Bon i o e il L WPXC/Raleigh, NC* WFUN/SL. Louis, MO
WBHKBirmingham, AL* O Lariback w",‘.f,”;':‘,,’“ ¢ LA el veoney s P Cy Y P0: Gort Adams *Monitored Reporters
m:-n‘:";‘"’:m B PO Emin Dee KOKY/Little Rock, AR KEMY 0. VEARTH, WIND & FRE PO: Craly Binck ooy
4 KENY G VEANTI, WD & FIRE § LECRR ORI G Joe Booker 76
MO: Low Bemett § Romr b RS L R FAVE, W i KMEZMew Orteans, LA' WKIS/Richmond, VA® el Total Reporters
fos WAGH/Cokumbus, GA H e . e POMD: Lebon *L85" oE AP WPHR/Syracuse, NY* ———
WHBLCharleston. SC* ON: B ks ey o APO: ey Dot 11 EARTHL WD & FRE VRAPYAEL SAADID 0 ik Labr 56 Total Monitored
e, 3 Rashoeds o o 3 KDY G. VEARTH, WIND & ARE . : Dukch Chales ————————
“nmunmm e WO, L] Lews WELATL Fiesce L ”""L“mm 03 Angeles. CA' A TumaeR rwmw.. noke, VA APOMD: Kemy Does 20 Total Indicator
POMD: James T. TR WYLD/New Orleans, LA* i
WIST/Charfesion, SC* Wizyrolmius, 6A P“Tﬁg" T O oy e ottt 100 N anassse FL Did Not Report, Playlist
O: Johe POMD: Mickae Sou T e POME: Tim Gerard Gion et o Bianciony APD: Vickr Deacan Frozen (3):
POND: Mickoel Tee o LEDSI MY kS LA KATHAMAY o I ey Lo & e KKRX/Lawton, OK
Con KEMHY G UEARTI WIND & FRE WRSVMacon, GA WO: o o TEEMAMARK .
WMXI mbus, b WBLS/New York, NY 19 NORMAN BAOWN & R KELY WKXS/Wilmington, NC
Py oancte P’?‘" m”f_ G/Greensboro, NC* POARD: Qfs Wiliams £ iy b 17 AN STORE ATl A TOH sRmuy WUVA/Charlottesville, VA
\ *m Mrﬂ"ﬂ' {TH. Wm Slons T xg gﬁl&n«mm % m"""m"‘" :uwn B AUICIA KEYS. J
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‘ E
- GOSPEL TOP 30
January 14, 2005 o . 4t
i *
W W aamsT TIME LABELS) T o bk YERGPY TOMLSupos ' 1//////” OSTA .DDEQ//
o) - 1 11T wwwerrindicator.com’i /i
1 0 J MOSS We Must Praise (Gospo Centric/ 917 +2 36248 19 32/0 | ARTISTTITLE LABEL(S} ADDS
2 ©  SMOKIE NORFUL | Understand (EM/ Gospel) 769 +70 31748 9 31f2 | BEBEWINANS Safe From Harm Hidden Beach) 12
3 3 KIERRA SHEARD You Don't Know (EM! Gospell 618 22 20901 24 26 | OLAWRENCE GH. WALKER You Covered Me Werity/ v
' ' TRICK HADDON Gad| o) SMOKIE NORFUL | Understand (EM/ Gaspel) 2
DE DDON God Is Good (Verrty 609 2 nw 2 2111 | DONALD LAWRENCE Hesled ety 5
5 5  NEW BIRTH TOTAL PRAISE CHOIR Suddenly (£M Gospel/ 589 6 23164 24 25/0 | STEPHEN HURD Lead Me To The Rock intagrity Gospell 2
6 @  DONNIEMCCLURKIN | Call You Faithful fVerrty) 566 +20 2133 8 251 | RUBENSTUDDARD | Need An Angel /AMG) 2
7 ©  DONALD LAWRENCE Healed (Verty/ 556 +30 20956 16 21f2 | KURT CARR Let Our God Arise (Gospo Centri/lnterscope) 2
8 8 JIMMY HICKS & VOICES OF INTEGRITY Blessed Like That /Workd Wide Gospel 487 25 22901 24 200 | JOHNNY smnzng VTrust God Platinum) 2
9 €@  BISHOP TD JAKES Take My Life (Dexterity/EMI Gospel 264 8 1923 14 gan | SMOKENORFUL CantNobody /W Gospel 2
10 10 DOROTHY NORWOOD Praise In The Temple (Maiscol a4 1 258 #2200 ‘ //’W/é MOST [’/
11 11 KEITHWONDERBOY JOHNSON Let Go And Let God (Verity) 410 13 19584 24 1710 . INCREASED PI'AYS
16 @  TED & SHERI Celebrate (Word/CurtyWarner Bros.) 391 +15 14906 5 2011 romL
14 13 TYETRIBBETT No Way (The G.A. Chant) (Sony GospefColumbia) kY] 42 21433 19 150 | pansr e wsews i
15 14 BISHOP MICHAEL V. KELSEY... Run And Tell That (Samari Sound) 370 A0 11083 14 20/0 | SMOKIE NCRFUL | Understand (EHH Gaspel +10
12 15  BISHOP PAUL S. MORTON f/ARETHA FRANKLIN Seasons Change (Tehifah) 368 41 1588 7 14/0 | FUBEN STUDDARD | Need An Angel (/RMG) +59
17 16 DENETRIA CHAMP Go On Through It 0/ 330 3 e 7 190 :f:::;‘;"::lf"s;':m ?::“5”7”"\;";"’:";'6’ oty *:;
, ! -TEE 5:7 Wake Up (Gospo Centric]  +
1817 GMWAMASS CHOIR Only A Test (Guspo Centri/ 321 1 12088 1 170 | CrEPHEN URD Lond N To TheBuck gty ooped 438
20 18 L. SPENCER SMITH & TESTAMENT God Will lEmlm} 300 q 12046 18 14!0 KURT CARR Let Our God Arise /6””0 L‘enrn'c/lnlelsmpe/ +33
21 19 FORTITUDE He's Alright (Word/Curly/Warner Bros.) 297 -9 14495 8 1710 | D.LAWRENCE f/H. WALKER You Covered Me (Verity/ +33
19 20 BENITAWASHINGTON Thank You (Light! 287 a0 13 8 15(1 | TONEX HIKIRK FRANKLIN Since Jesus Came (Verity/ +32
23 21 JEFFMAJORS Pray (Music One/ m 2 13313 18 10/0 | MARTHA MUNLZZ Shout findependent] +31
22 22 JOEPACE We've Come To Praise Him dintegnity Gospell 263 39 1183 12 170 | DONALDLAWRENCE Healed Verty) v
15 g g - o ’ .
24 23 TIMBOWMAN My Praise (Liguid 8 261 2 9762 4 1511 [///NEIE" & ACTIVE.
26 @  MENOF STANDARD Just Like You (Muscle Shoals Sound Gospel) 32 +8 14 9 100 mm“’ﬂ BUTLER Dot You Worry m’//
25 25  LASHELL GRIFFIN Free (£pic/ 223 2 12302 13 90 | TotalPloys: 183, TotalStations: 10, Ades: 1
27 @ LORI PERRY | Found It In You (Music One/ 220 +2 10698 3 90 | \SRAEL AND NEW BREED Friend Of God fintegrity Gospel)
28 €  TWINKIE CLARK He Lifted Me (Veriry/ 194 +7 8863 2 10/0 | Total Plays: 176, Total Stations: 8, Adds: 0
29 €@  FRED HAMMOND Loved On Me Venty) 190 +5 8391 3 10/t | LASHUN PACE For My Good (EM! Gospel
@  RUBEN STUDDARD | Need An Angel W/RMG) 187 458 8530 1 ) ) L UL B L Bl
0 DAMON LITTLE Do Right (Warid Wide Gospel)
€  STEPHEN HURD Lead Me To The Rock fintagrity Gospel 187 +36 7906 1 1112 | Total Plays: 157, Total Stations: 10, Adds: 1
CHOIR BOYZ It's Alright (Music One/
35 Gospel reporters. Songs ranked by totat plays for the airplay week of Sunday 1/2 - Saturday 1/8. Total Plays: 150, Total Stations: 8, Adds: 0
© 2005 Radio & Records. Songs ranked by total plays
1 s R / 7 Dot TX 1t Rock, AR W : o, VA roninepormrs |
¢ i REPOR TE S /r 7 :; mﬁ?ﬁ?}: %@&m Nohﬂ.;‘ “Cag'n By m 35 Total indicator
Stations and their adds listed alphabetically by markef | :visussoom o R o 1F SR Did Not Report, Playiist
L = — 5 S = Lweince ) 3§ Divwie cahneas Frozen (14):
2, GA i eston, SC g %0, | 1o B § s : ey R Sheridan Gospel Network/
21 TRED HAMMOND m:a‘"m “DENETRIA CHAMP '3 B0oE STUDGARD : £ i.rM:nla.-:ﬂ WALKER 23 SMOKIE NORFIL Satellite
21 AU D NEW BreeD 3 Eh'-g.::#‘.:- s b éﬁ:u}"éfmmm:",,‘”‘, D e e
= 1t 2 e WENNBirmingham, &L
e LRI gpgmeeo [ (WEER.,  (REEe | PR meelohi
et g Cannon 10 Juss - BT ML . ‘c'm Mo T b f- QZIEEE WIS VINUCHES R SAoRT S
MD , TN ] i e, FL Wéﬁﬁ?’ﬁ’&’."‘lﬂg
i e . e, |BEEE" e 2
G R g Db | S 00| SRR
4 JOMATHRM IRITLIS BEBE BT S FTTLNE )
She Runs...
Muscular dystrophy must be
—and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.
Where hope begins
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COUNTRY REPORTERS

4 Stations and their adds listed alphabetically by market W
. o . Beach, SC WLLR/Quad Cities, 1A KRAZ/Santa Barbara, CA KiiM/Tucson, AZ*
WOMX/Akron, OH* WJLS/Beckley, WV WYGY/Cincinaati, OH* WKW Fayetiile, NG | WRET/Harrisbur, PA | WiTLAarsing, W Ll PR U1 POMD: Rick Barker O: Her Crowe
OWPD: v Hason QWP Deve Wik OM: TJ Holland PD: Pau Jotwson Ok i e eeao n 3 ASRU b SI | s s ¢ sohae | POMO: Bz ackson
- Ke U KO0 CESNEY PO: Stephen Giuttari CESY Yodx § P 1 AULBOR KRAUSS & DA STATION
-l SR POM: Dow Hicaeis | B o - T T § Enoteer KSNVSanta Martz, CA et
e il § oy P | i oeSun KWNR/Las Vegas, NV* | OMPD: Dave Kelly - POMD: Tim Brows o
WKNN/Biloxi, MS 3 LOWSTM TRACE A PO O'Brian MD: Kien Lestie 13 BLUE CONTY KV0O/Tulsa,
WGNA/Azany, NY- OM: WalerSrown 1 wningsm KFFIagstal, AZ s L WODRRaleigh, HC* FO:fic tmoton
PD: Buzz Brindle 0 .| Po:cteis Hoistead WWYZMartord, CT* T Loy WCTQ/Sarasota, FL* 1 Bl e
WO: Bl 1 REBANCENTIRE WGAR/Cleveland, OH AP/NID: Hugh James PO: Juskin Case WSIXNashville, TH* APD/NO: Mike ‘Maddawy’ OM/PD: Mark Wilson HEcl
| . | Rounats PD: Meg Stevens HEr- Ay MO: Jay Thomas WBBN/Laurel, MS OM: Clay Hunnicutt Biddie APD: Heldi Decker §
e TR N B e e L T -+ 55
KBQuAiuqueraue, WA | v roxiloxi, WS e WFBE/Fini, Wi AT St WWZ0/Tupeto. MS
PO Tin dones PO: Bryan Rhodes 0" | PD: Copote Collas KiLTMHouston, TX* 0 LoesTin WSMMNashille, TN* XOUT/Rapid Ciy, SO WJCL/Savannah, GA OM: Rick Stevers
APD/MD: Samany Cruise o Con Wi KCCY/Colorado Springs, oD Dave PD: ek Gart PD: John Sebastian PI/MD: Mark Howsion OM: Pal Garrelt P8
= TESLi PO s Doty MO gz Seronino | FU. et Garison WOKQAewiton, ME | . Frog S 17 ol s PO: aomerLee Tenem
|| s WD: Vaere i b OM: Mark Ericson o b 2 i
KRST/Albuquergue, NM® | | EETE 3 Slok rsen " RN e Do PD: Mark Jemnings
OM/PO: Eddie Haskel - s APO/MO: Dan Loanie WCTY/Mew London, CT | KBULMeno, NV KMPS/Seatle, WA* o an
G oD Egake P LS e it MO Cures WO T s 4 Bt
i o s g, 0| A W | oM et L E b
s : it i B WGHMorolk, VA* O Seevenot, LA
XRRV/Alexandria, LA WOXB/Birmingham, AL* . 9 006 NESGMA OM/PD: John Shomby PD:Les m""" ' KJUGI!I:;I::. CA
PO/AMD: Steve Casey PO s¢ APL/MD: James Anthony [ T
s MD: Jay Crze PO: LI Smith KSKS/Fresno, CA* 1 SR
| M NP lonGamet PD: Seve Pleshe
WCTO/Allentown, PA 4 VTR MD: Jason Hunst KXKS/Shrevepor, LA .
PD: Sheily Easton WBWN/Bloomington, IL 2 Y OESHEY 2 600G & DU OM: Gary MeCoy WIRK/W. Palm Beach, FL
APO/MD: Sam Maions OMPD: Ban Westholl PD: Russ Winslaa PD: Mikch Mahan
4 loeon APDMD: Buck Stevens WCOLColumbus, OH* KUAD/Ft. Colling, CO gt oy NO: J.R. Jacksan
T ) PD: John Crenshaw PD: Mark Caliaghan P (73
10 10 DFE GESSIA APO/MD: Dan€. Zuko APD: Dave Jensen .
KGNC/Amaritio, TX Eoe MD:M:II-% KS'UX/Som City, 1A
OM: Dan Goman WHKBluefield, WV i’,‘é& P: Bob Rounds WACO/Maco, TX
- TEghee | Rt
WCKT/FL. Myers, FL* 0 JO EE MESSNA.
OMPO: Steve Amari WBYT/South Bend, IN
POMD: Dave Logan OMUPD: Ctint Marsh WMZQ/Washington, DC*
3 GEYWRRT APOMD: Lisa OM: Jeft Wyatt
oot o
MD: Shelley Race
WWGRL. Myers, FL* KDRK/Spokane, WA* o
PD: Mark Philkigs OM: Tim Cotier
KRYS/Corpus Christi, TX MO: Stevs Har PD: Jay Daniels WDEZWausay, W)
WWWW/Ann Arbor, Mi PD: m“g.nm Lo APD: Bob Castle PD: Bob Jeng
OMPD: Rob Walker KQFC/Boise, 0 i MO: Toay Tovato Wu's’i.“"w'“"""
";"ﬁan'!?v. [rprip KL MR, WYZB/F. Watton Seach, FL oo
§ ORLY WRIGHT OM:
& MARTINA MCBPK . N KDXZ/Spokane, WA* WOVK/Wheeling, WV
HET WKLE/Baston, MA® KPLIDalas, TX el OM: Rober Harder POMOim ENiot
§ Do o PD: Mike Brophey PD: Paud Willams POMD: Paul “Coyole™ Neumany| 2 L0514
BB Y 2 APD: Sinokey Rivers
7 SAAEWNS. APOAMD: Rogers APD: Lym Daniels
§ e otswn ' MRAIOALAVRR MD; Cody Alan b s KLURMichita Fatls, TX
! [=3 WOHKFL. Wayne, IN* L3 “ﬂ"""‘""’.
CY Wi - fob 7
:'M".J,m KAGG/Bryan, TX . O Ry WPKK/Springfield, MA* Sog
: POMD: Jeonier Alfen KSCS/Dallas, TX Do v PD: R Mckay L WOk
PO: Rady Shasasn il OM/PD; Lomin Patagi il
3 B AN st WOGK R W Jesica or KFOVWichita, KS*
1 REBECCAL VI HOWAD WYRK/Buttalo, NY* LT3 PO: M. Bob et OMPD:
| e : Jobn Paul MD: Big fod 0eE eSSk MD: Carol Hughes
et PO ok Beach, FL» | Vi fed, -y
%ML’M WGNE/Daytona 1 7n s 3 TRAGE ANS
2 TAACE AR08 OM: B.J. Nietsen 4 KENY GHESMEY KTTS/Springfield, MO 1
WHKSF/Asheville, NC 1 JODEE MESSWA POMMD: Jefl Davis 7 LONESTAR : Brad Hansen
OMP: Jefl Davis e 4 W“'”"“- it TR
APD: Sharoa Grsen WECT/ ids, M1 3 .
MD: Brian Hatlield WOKO/Burtingion fBrand Rapi S PD: Chuck Geiger
o PO: Steve Pekey KYGO/Denver, CO* ND: Dave Tk MO: Pal Mayer
MD: Margot §t John PD: Joel Burke Mo KSO/St. Louls, MO* R e
WKHY/AUanta, GA* WP Sanut Dol O: Mike Wheelor S
OM/PD: Mark Richards L WTOR/Greensbors, NC* PD: Steve Geafteries
MD: Johewy Gray KHAK/Cedar Rapids, 1A oM MD: Bily Greeawood .
MD: Johem Grs DM Dick KHKUDes Moines, A 754 WGGY/Wilkes Barre, PA'
1 KN OESHEY iy 8 " PD: Bill Dotson PO: Mike Krinik
2 LOMESTAR PD: Bob James OM: Jack 0'Brien Ward .
i o MD: Dawn Johnson POMD: Smy Oisen AP Soge WILSL. Louis, WO MO Caran ey
TS "o i Do CESEY PD: Greg Mozingo LOESTAR
b e MD: Danny Montana L
WPUR/Atantic City, N c e
POMD: doa Kelly periiiinion Ay m%n i e - WWOQWilmington, NC
1} i ey  dven AP i s oy KA e e P e
1 et 7 MONTGOMENY GENTRY —— '« TACE A0S PO: Rawdy Bisck AL g
| R oo eston, S0 mriag et : Madee Roberts
WEZIJU\I! h E)
wn‘m/mm.m oM 2 Copler a w:sc/crs‘:wm s 1 Doy g_nnmum. WA
2 LonesTd - -
oL WOJR/Dothan, AL OMPD: Scofl ohason PD: Lance Tidwell ]
X : Joha Landrum . :
A0 e i AL o O Fapper o B D MY RS
MCHOLS 3 POMD: Fasn
RGN WRLMON WNKT/Charleston, SC 15 JMME OVEN WSSL/Greenville, SC° Afw' Clark
PD: Bian Do kb OW/PD: ScoflJohmson WOKKMeridian, - WETYork, PA
KASE/Austin, TX® M Tfe On The Radio APOMD: Kt Layion WOAFKansas City, MO® | ppage o N Phosni, AZ* KGKL/San Angela, TX o0 POMD: 8 At
DO MESSIA KKCB/Duluth o das PD: Wes McShay 7 PA1 G . " : Boemer Kingsion bt v
AP e ot ON/PD: Johnay Loe Walker Josze Garcia PD: Skawn Holly i§ ey WQYKTamga, AL ik oy
i WOBE/Charleston, WV | O: n Dandy WAYZMagersiown e WIS/ Miami, FL* N0 eaForke OWPD: Mk Culotta e
2 JANE OWEM h - 3 BRO0KS § CRBey 3 1 MONTGOMERY GENTRY ’
1 M gt OM: Jeff Wiiichead o worees PO: Chis Canmichael N P: Bob Bamelt [ KANSI Antonio, TX* | APD: Beecher Martin
o PD: g Roberts WO Torl Anderson MD: Darlene Evans Biewue POMD:Ciaon Men ML iy Robes WOXKYoungstown, OH
WAXUEau Claire, W1 A N KB OESEY & 3 R whoT PO: Dave Steele
old, CA® MO BAl Qelah 1 v e, TH® L5 R WX i i 3
KUZZBakersfield, MD: B tagy PO/ME: GeoneHoza 4 i st WIVKXnoxviie, | oo Bt GESEY APD: Dowg James
PO: Evan Bridwell § G oeaer 49w 7 RAODYTRAVS OMPD: Mike . WDSY/Pitishurph, PA RAOA LERT WD: Burion Lee
WO: Ada Jefries U <o WO Colleen Addaie WIILMilwaukee, W1 | pp; koith Cark T Pl
ot Craroner XHEY/E Paso, TX* D™ PO: ety Woke MPOMD:ShoeyRickaris | KSONSan Diego, CA | quar Mie oot H e
POMD: Steve Gramzay WCATMHanisborg, PA® APD: Scolt Dolphin OMUPD: Johe Dimick Bl { g A
WROGRattmore, W+ | EACELOB = PO: Wil obkn WKOALatayeti, IN HD: Mk orpen APDND:Joe Marks ot Wekida
PD: Ken Boesen :g,-;',",,;m Bk g’::v‘;“ 1 oz WOGUPittsburgh, PA* e
MO Mickael T B WRSF/Elizabeth City, NC | 3 bamiecs oAl 1 Roiey OM: Frank Bedl WTHUTeme Haute, IN ;
QR0 e o 1 e pen PO Nark Lindow Kuss/anDlego,ca* | AR Bk POWERED
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Randy Goodman’s Magic Kingdom

Continued from Page 1

In June 1997 Goodman opened the doors to
Disney’s foray into the country-music world. In
the two months before Lyric Street’s launch
Goodman experienced a number of life-chang-
ing events, including heart bypass surgery,
which prompted him to comment to R&R with
alaugh in June 1997, A new baby, a new artery,
a new job — what more could I ask for?”

R&R spoke with Goodman recently in his
memorabilia-filled Division Street office.

R&R: Lyric Street will be 8 years old this summer.
Tuke us back to that first year and the very beginnings
of the company.

RG: [ started at my home in June 1997, but it
was wild getting there. The first week of Janu-
ary, [RLG Chairman] Joe Galante and I talked
about my not renewing my contract. My bon
voyage from RLG was right after CRS. In April
my doctors wanted to do another angiogram
[Goodman had previously undergone the pro-
cedure in September 1996), and they found an
artery had closed. May 10 I turned 41, and May
14 T had a single bypass. June 1 Lyric Street be-
gan, and June 4 Jennifer and I had a baby. On
Aug. 1 we moved into the offices on 19th Ave. I
figured if I could get through that year, every-
thing else was a cakewalk.

R&R: And things have been good?

RG: There’s a real family here. It's hard to put
my finger on why that is. We feel like we're up
against the world. We're asmall label, and we've
weathered consolidation and haven't been gob-
bled up. The good news is we're owned by the
second-largest media company, and Disney has
been in the music business since Day One. And
country is so hand-in-glove demographically
with what they do. I tell my staff our existence
is up to us. It's in our hands.

R&R: When did you project to Disney that Lyric
Street would be in the black?

RG: Inour first five-year plan I said thatif they
couldn't stomach losing money for five years,
they didn’tneed to start this company. And I told
them what I thought we'd lose over that five-

year period.

In our third year we released a SheDaisy CD,
Aaron Tippin had “Kiss This,” and at the end of
that year we began to roll out Rascal Flatts. Ske-
Daisy sold 2 million and Aaron sold 750,000.
Those all helped us break even that year. We
broke even in year four. The ﬁfthye?rwg dipped
alittle bit, and in the sixth and seventh years we
broke even again.

e ST, fo =

“We feel like we’re up
against the world. We’re a
small label, and we'’ve
weathered consolidation
and haven’t been gobbled
up. ”

VI T H T

But 2004 was huge. We're seven years into i,
and last year we dropped a double-digit percent-
age of operating income to our overall net reve-
nue. A huge part of the success is Rascal Flatts.
With their catalog and third album — which
came out Sept. 28 and is already over 1.5 mil-
lion — we're closing in on 6 million units.

R&R: Was there a moment when you knew this
was actually going towork?

RG: I still wake up some nights wondering i
it's going to work. But I guess it was hitting five
years. Once we got there, we were selling
records, had a stable staff and had the suppor*
and blessings of our home office. By the fifth year
we had gotten SheDaisy through, come back
with Rascal Flatts, revitalized Aaron Tippin and
were beginning to develop some things. When
you're developing catalog, you know you're do-
ing good work. So, the fifth year I thought,
“We're good for now.”

But I still don’t take anything for granted. Just

in the last two years

things have changed so
much. There’s been
more consolidation. A
myriad of labels have
gone away. There’s no
point, however, at which
you canexhale anymore.

We had a big Buena
Vista Music Group meet-
ing a few weeks ago. We
were able to go out there
with a lot of success, and
it was exciting. It was
nice to hear a lot of acco-
lades being thrown

COMING HOME Lyric Street's Greg McCGarn (1) and Randy
Goodman joined SheDaisy on the deck of the UJ.S.S. Ronald Reagan as
it returned to port earlier this year from overseas deployment.

around by our boss to
the whole music group
about our group.

[ told my staff to think
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about the feeling they had that night. That's a
feeling we all want to have next year, but that
feeling only comes with a lot of hard work. You
can't take anything for granted.

R&R: Do you think it's even tougher tostart upa
new label in the environment we're in now?

RG: Yes. Since Lyric Street started we've seen
the consolidation of radio and accounts. Our
average retail price point has dropped more than
a dollar over the last year. This business is more
expensive, and it’s harder.

But I look at the success of Gretchen Wilson.
She’s a unique and compelling artist who had a
unique and compelling song driven by the de-
livery system of Country radio to the masses. It
wasn't about smoke and mirrors, it was about
blowing up this record at radio. And that’s our
mission statement — to be a country-music la-
bel driven by unique and compelling artists with
unique and compelling songs driven by the de-
livery system of Country radio.

It's so easy to get off target and sign an act
because they’re cool and we think we can
work them at Triple A. But our whole focus is
to sign artists who will get on Country radio.
If they don’t get on Country radio, it's not
going to work.

R&R: What's it like having the world's second-larg-
est media company as a resource?

RG: They call it synergy at Disney. It's anoth-
er one of those double-edged swords. One of the
reasons | thought this could work was, I finally
drank the Kool-Aid of what synergy can do. [
thought, “If it really can happen, it could be a
huge competitive advantage.” That may have
been a bit naive on my part. I've come to realize
that synergy isabout going to your synergy part-
ner with something that has value, something
that makes sense for them to stretch out on.

When we signed SheDaisy, in our naivete, we
called the head of distribution for movies. And
instead of introducing them with an EPK, we
did a film. You left the theater feeling that these
women were stars — they must be, because
they're on film.

R&R: Synergy seemed to come a lot easier for She-
Daisy than for Rascal Flatts.

RG: It may have been because it was three
sisters, but it wasindeed harder for Rascal Flatts.
Everyone always laughs at my synergy e-mails,
and the only time [ get in trouble with my boss
is when I send one out. I'll unload because I'm
sitting here with one of the biggest artists in any
format and those guys won't wake up.

After Rascal Flatts won the CMA Horizon
Award [Buena Vista Music Group Chairman]
Bob Cavallo made the call and got them on Good
Morning America. Once they got on, they did so
well and endeared themselves so much that [tal-
ent booker] Mark Bracco became a huge fan,

So sometimes it takes a little bit of big brother
putting their arm around them. Once wedo that
and people realize how unique and great our
artists are, the door is open.

R&R: A Disney company, ABC Radio, owns ra-
dio stations, four of which are Country — WKHX
& WYAY/Atlanta and KSCS & KTYS/Dallas. Does
synergy come into play there?

RG: That's a great microcosm of the chal-
lenges of being truly synergistic. Everybody
puts their butts on the line in every Disney
company every day. Atlanta and Dallas are
such big markets. Everything is so tight and
so precious that if programmers and music
directors don’t believe it's the right thing for
the radio stations, they can't let synergy force
them to make what they believe to be a wrong
decision. That's a hard thing to accept some-
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times. But, no, we don't get automatic adds
in Atlanta and Dallas, believe me.

R&R: Tell us about the move back to Nashuille from
New York.

RG: We were going toa screening for the then-
unknown Jennifer Lopez, riding in a taxi in Man-
hattan. Joehad just gotten back from thisbig meet-
ing in Giitersloh [Germany], and I knew that
something was amiss. He was a bit distant. Joe
said, “We're going home.” I said, “I thought we
were going toa screening.” I'm thinking, “ Are we
going to Stamford, Connecticut? What does that
mean?” Joe said, “No, I'm through. We're going
back to Nashville.” And that was it.

We go to this screening, and I sat there for two
hours going, “What the heck is going on?” I
couldn’t even watch the movie. Afterward Joe
and I began talking. We were just to the point
where Dave Matthews Band was coming along.
We had been working on that project for six or
seven months and knew how important it was
going to be. Things were really beginning to
happen with some of our signings. I said, “Joe,
the fields are ripe for harvest. Why are we leav-
ing now?” Looking back on it, it was the right
time.

R&R: Do you think things would have been differ-
ent if that Giitersloh meeting had happened six months
later, after Dave Matthews Band broke?

N T ]

“Our whole focus is to sign
artists who will get on
Country radio. If they don’t
get on Country radio, it’s
not going to work.”

TR R 1T 1)

RG: Yes. Joeand Thad come from RCA /Nash-
ville, whichhad been Label of the Year every year
in the ‘80s. I'll never forget being on a plane af-
ter moving to New York and talking to a guy
about what I do. I told him I used to work for
RCA/Nashville and went through the legacy
with Dolly, Waylon Jennings, Alabama, The
Judds, Clint Black and on and on.

Heasked who was on the roster in New York,
and I looked at this list of 80-some-odd artists
and didn’t know what to say. I asked if he knew
Bruce Hornsby, and he said, “I think I've heard
of him.” That's when I realized we were in a
world of hurt. It takes so long, and there had
been so much dysfunction. No one had ever
done the hard work that Joe, in particular, had
to do, which was to approach it as a business.

Joe didn’t have to teach me passion for the
music. Instead, New York became my doctoral
degree in the music business. I went through
some serious boot camp with Joe. He would
move me through a lot of different jobs. So when
I sat down with Disney I knew how to read an
income statement. ] knew what a balance sheet
was. | knew how to create a business plan. It
blew them away, because most label people
don’t understand all those aspects.

R&R: Were you not aware of how ntuch you really
knew?

RG: Not until [ started doing this job. There

Continued on Page 40
@ Radio & Records
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Randy Goodman’s Magic Kingdom

Continued from Page 38

were things that | hadn't done and didn't think
I could do, but when the time came, I was pre-
pared. ] had sat many times in an office with Joe
when we had to let an artist go. Ill never forget
when Joe had to make that decision about Steve
Wariner. | came by Joe's office afterward, and his
lights were out. I slipped my head in, and he was
sitting in this dark office, just completely despon-
dent because we all loved Steve.

The hard discussions you have to have with
management and artists, | had always done with
Joe. When the bad stuff came down [ was going
to be there and I might get scarred and nicked,
but I wasn't the guy delivering it. I would al-
ways go to business-plan meetings in Burbank
with Joe. Toward the end there he would say,
"Just make the presentation. You know what
you'redoing.” But again, he was there. My safety
net was there. All of sudden you step out and
don’t have that.

R&R: What other differences are there between be-
inga No. 1and a No. 27

RG: One big difference is the schedule. I'm
my own boss now. My schedule is my own. |
waited longer than most people to have a fami-
ly, and that’s given me a lot greater flexibility.
Not to say that I couldn’t have done it before,
but I think I would have felt the need to be there.

I also have to realize that the sirategic vision
of where we are going, what we are doing, and
what we want to be about rests on me. That's a
hard thing. It's easy to be reactive. It's much
harder to be proactive. It's much harder to close
your door and take a little retreat and be strate-
gic, but if you don't, you wake up one day and
everyone is bumping up against you.

Another difference between being at RCAand
being at a startup is the expenses you can ab-
sorb. We would fly first class, we would stay in
the Four Seasons. Now I stay at this little place
outside of Burbank, and I take Southwest. [ want
to make sure we drop enough money to the bot-
tom line.

R&R: Was there ever a sense that " All these people
have jobs and families, and all that comes down to me”?

RG: Yeah, it's a very frightening thing and
may illustrate one of the reasons Disney want-
ed to hire me. I didn'’t have any desire to leave
RCA, but I thought at least talking to them
would be a good experience. I told them, “You
guys are crazy. You don't want to start a label
now. This is the worst possible environment.” [
told them what's wrong with the marketplace,
and I guess everybody else had come inand said
they wanted the job and would find Elvis. Iwas
much more realistic, and they wanted to hire me
because of that.

My first call after taking the job was to [cur-
rent Lyric Street A&R head] Doug Howard. The
second person ] knew I needed to hire was Ter-
esa Russell, who had been with me all those
years at RCA. Doug came over here with a con-
tract. Teresa, a single mom, left after 18 years at
RCA. Robin Gordon left PolyGram after 17
years. When [ wake up at night it's not atout
me, it's about those people. They came and
planted their flag as a leap of faith. [ have a g-eat
sense of loyalty to them because they showed a
great sense of loyalty to me.

R&R: You have been really stable in terms of staff
size and turnover. Why?

RG: We are only 20 people, and we started
with 17 five years ago. Again, that was because
I had the experience of being able to see waat
had happened to other new labels. It's a great
temptation when you start off on a roll and he
back office suggests you bring in more people.
It would be a lot easier. We would have alot less
blisters and bleeding. We all wear a lot of hats. I
probably get my hands dirtier as President of this
label than I did as the GM of the RCA Label
Group.

The stability comes from hiring really good
people. And the people we brought together
really work, culturally. We seem to share simi-
lar values, and that’s important too.

AN R s

“In our first five-year plan
| said that if Disney
couldn’t stomach losing
money for five years, they
didn’t need to start this
company.”

S N T

R&R: Have you applied the mentoring lessons you
learned at RCA here?

RG:Job lines are really blurry and messy. Peo-
ple are in and out of my office, and I'm always
inand out of their offices. It has really flattened
our organization. There’s much less of a hierar-
chy because we can't afford a hierarchy, so we
make decisions a lot quicker.

Last year we had blown the roster up to 13
artists, which was way too big. We had to make
some hard decisions for the health of the com-
pany. This year we are down to seven, but if
something comes along, we can take that skunk-

works mentality, pull it

HAKUNA MATATA The Lyric Street staff kicks back at Nashville’s
Sunset Grille.

together and get it out
quick. 1 can’t compete
with major consolidated
labels on a critical-mass
level, but I hope to bring
a more agile, aggressive
attitude to the market-
Place.

R&R: Tuke us through
your roster, and giveus your
personal thoughts on each
artist.

RG: SheDaisy came
out of the box with a
double-platinum album
and four top 10 singles,
and we felt we'd built a
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good brand. But we mis-
stepped on the second
record. Kristin is such an
amazing songwriter, but
the album gota little over-
produced. It was just out-
side our format. And
then, after 9/11, the mu-

To come back with
this album in light of all
that and have a top 10
first single — there are
artists who have had
longer and bigger-sell-
ing careers who can’t get
that far back. “Come
Home Soon” has been
incredible, and we just

HEAVY METAL Lyric Street execs Doug Howard (second from r)
and Randy Goodman present an award plaque to Rascal Flatts.

crossed 400,000 units on
the album.

Josh Gracin was on American Idol while he was
still in the Marines, and he's such a great guy.
His first single went top four, the second single
is really kicking in, and we're just shy of 400,000
units shipped on this album. Worst case, we'll
come out of this debut album with three top 10s
and a gold album.

Kerry Harvick’s new album is being pro-
duced by Byron Gallimore. Her first single was
"Cowgirls.” We did a great job of setup, and
once we heard that single, we thought it was
one we wanted to go with, and we jumped into
the marketplace. But we get an F in due dili-
gence and intelligence in the marketplace.
There were 13 debut albums and singles from
females coming out around the same time. We
were fifth or sixth in. It was crazy, and it was
as much my fault as anybody’s. That didn't do
as well as we'd hoped. But she’s a very talent-
ed singér and songwriter — she wrote 70% of
the album. _

Brian McComas had a top 10 with “99.9%
Pure”and is now out with Rascal Flatts. Brian's
a greaf singer-songwriter, and he has an incred-
ible work ethic. Whatever show he can do, he’s
out there trying to build that fan base.

Josh and Cheyenne Ragsdale are a brother-
sister duo. We've been working on this record
for the last year. It's been a long-developing pro-
cess because it’s art. They’re in their early 20s,
come from a great family and grew up in

‘Natchez, MS hearing Fautkner quoted as much

as the Bible.

Both of their parents are ministers. It's not
Southern fire and brimstone, it's a grace-filled
view of life. They have this Faulkner-esque, goth-
ic-country feel about them, and their album is
spectacular.

God bless Aaron Tippin. He was a really im-
portant part of us getting established, and it's
obvious that, with him, if you find the right song,
you can get it through radio and sell a bunch of
records. The struggle for us — and Aaron — is
that he’s so narrowcast at radio. It's got tobe the
exact right record.

To his credit, he understands that. People Like
Us did 750,000 units. That's an ATM. There’s no
capital cost. You don't have to set him up. Just
lock, load and go.

Rascal Flatts — what can I say? It's been an
amazing ride. The guys have matured and grown
up. I'm so proud watching them and their man-
agers. You see their show live, and it's just stag-
gering. They played Chicago last month, and it
wasa sellout. They did a show in Huntsville, AL,
and I took the whole staff down to see them.

There's nothing like going to an auditorium
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that holds 10,000 people and hearing the dedi-
bels before they come out and knowing it's your
act and they’re headlining. You always have
those hopes and dreams, but you never know.
Alot of it is how an act matures. Some acts can
handle it, and some acts can't. It's so hard be-
ing an artist today.

The exciting thing is, the guys are writing.
And with Dan Huff producing the new album,
I think it's going to make them more of a band
and less of a vocal group. There’s a whole new
energy and sense of who they are.

R&R: "Movin'On" is credited with moving them
on to the proverbial next level and renlly breaking
them out of that boy band image. The story is that
Lyric Street was reluctant to release it as a single until
you saw the success in Nashville after Gerry House
played it on his WSIX morning show.

RG: That was a song you hear on a first al-
bum and think to yourself, “Wouldn't it be
great if we could get to this as a single?” But it
was so slow and sparsely produced, which
wasn’t what Rascal Flatts were known for. And
we were coming out of a third single that was
aballad and that took everything we had to get
to top 10. Their co-manager, Trey Tumner, is very
close to Gerry, and we decided to let him play
it to see what happened. And it got good reac-
tion.

It did take them from being a boy band to
being artists, and right at that time they went
out on the road with Toby Keith. Toby had just

" exploded, and they were exploding. They had

to toughen up because they were out with Toby.
Then they went on the road with Brooks &
Dunn, and then with Kenny Chesney. Them
being out with three of the more party, up, rau-
cous kinds of acts helped people realize “This
ain’t no boy band. This is a kick-ass, young
man'’s band.”

R&R: What's your assessment of the current state
of the business and Lyric Street?

RG: When you look at the business, the en-
vironment and how tough it is, it makes me
even more proud of this organization and the
staff. Everyone understands fiscal responsibil-
ity and how important it is to be cost-conscious.
If you do that, you don't have to throw out
records to make your numbers. It allows us to
be a little more patient.

But when we get an act like Rascal Flatts,
we know we have to deliver. We can't stop.
We can't be tired. If we go into overtime, we
go into overtime. That's why we have become
a great place for artist development. We've
been under the industry’s radar, and I kind of
like that.

© Radio & Records
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ARTIST TITLE LABEL(S)
DARRYL WORLEY Awful, Beautiful Life (Oreamiorks)

BLAKE SHELTON Some Beach (Warner Bros.)

TIM MCGRAW Back When (Curb/

GRETCHEN WILSON When { Think About Cheatin’ (Epic/
KEITH URBAN You're My Better Half (Capitol)

RASCAL FLATTS Bless The Broken Road {Lyric Street)

BRAD PAISLEY Mud Dn The Tires {Arista

ALAN JACKSON Monday Morning Church (4rists)

LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb)
REBA MCENTIRE He Gets That From Me (MCA/

JOSH GRACIN Nothin' To Lose {Lyric Street)

BIG & RICH Holy Water (Warner Bros.)

LEE ANN WOMACK | May Hate Myself In The Moming (MCA/
BILLY DEAN Let Them Be Little {Curt)

SUGARLAND Baby Girl (Mercury)

CRAIG MORGAN That's What | Love About Sunday B8R/
MONTGOMERY GENTRY Gone (Columbia)

ANDY GRIGGS if Heaven (RCA)

PAT GREEN Don't Break My Heart Again {Universal/Republic/Mercury) 4090

BROOKS & DUNN It's Getting Better All The Time (Arista/)
JAMIE D'NEAL Trying To Find Atlantis (Capitol)

TOBY KEITH fIKRYSTAL Mockingbird (DreamWorks)

JOE NICHOLS What's A Guy Gotta Do (Universal South)
BLAINE LARSEN How Do You Get That Lonely (BNA/Giantslayer)
MIRANDA LAMBERT Me And Charlie Talking /£pic/

JIMMY WAYNE Paper Angels (JreamWorks)

MARTINA MCBRIDE God's Will (3C4)

TERRI CLARK The World Needs A Orink (Mercury)

TRACE ADKINS Songs About Me (Capitol

KENNY CHESNEY Anything But Mine (BN A/

JO DEE MESSINA My Give A Damn'’s Busted (Curb)

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista)
AMY DALLEY | Would Cry (Curly

JEFF BATES Long, Slow Kisses (RCA/

MARK CHESNUTT i'm A Saint (Vivaton)

CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red)
TRACY BYRD Revenge Df A Middle-Aged Woman (BNA/
SHELLY FAIRCHILD You Don't Lie Here Anymore (Columbia)
KEITH ANDERSON Pickin’ Wildflowers (Arista)

BLUE COUNTY Nothin' But Cowboy Boots (Asylum/Curl)
SARA EVANS Tonight (RCA)

ALISON KRAUSS & UNION STATION Restiess (Rounder)
LONESTAR Class Reunion (That Used To...) (BNA/

TRENT WILLMON Home Sweet Holiday Inn (Columbia)
RANDY TRAVIS Four Walls (Word/Curb/Warner Bros.)

RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment)
PAT GREEN Somewhere Between Texas... (Uraversalipulalis Moy

TRENT WILLMON The Good Life (Columbia)
KENI THOMAS Not Me (Moraine/
KEVIN FOWLER Ain't Drinkin’ Anymore (Equity Music Groug)

B e B b THO W
11875 1557 4323 +647 398848 41863
11681 222 4148 -156 411355 -11489
10833 631 4012 -153 381434 -10400
10287 504 3759 +333 347158 11748
9948 1000 3592 +370 334864 35917
9504 B28 3295 +328 335318 29660
9459 520 3541 +241 315253 12436
7985 492 3042 +254  27440B 12514
7671 115 2840 +114 272914 3231
7048 410 2607 +171  23874B 8632
6616 561 2409 +212 210002 11731
5775 212 2156  +83 189462 3559
5509 315 2036 +114 178130 12548
5501 133 2165 +104 177587 8885
4999 357 1841 +148 163196 11B21
4448 645 1671 +233 140726 19378
4406 513 1620 +196 135062 1B133
4269 243 1544 _ +124 136622 11456
259 1456 +117 128276 7767
4003 382 1528 +163 140353 18329
3732 228 1427  +106 114498 8344
3158 169 1123 +77 103211 1727
2652 235 993 +114 81895 8597
2227 195 8N +48 66704 3211
2226 126 863  +42 54893 3606
2127 742 810 327 70135 -24354
2006 191 855  +84 62082 2520
1930 120 780  +55 56136 1105
1814 299 743 +147 54968 9195
1799 642 M7 +266 60459 25259
1710 673 529 +248 57068 19165
1656 269 598  +99 50438 8122
1618 180 623  +86 47754  3B39
1571 41 639 -8 45838 187
1500 147 603  +66 36952 2901
1381 59 520 +3 49147 2951
1060 -124 466 -37 26315 -5211
1029 -194 489 -85 27272 -2758
1022 312 463  +152 25485 8714
920 98 422 +19 17103 4565
790 237 326  +54 21631 8548
647 105 257  +46 17515 2568
612 51 220 +203 14590 13309
546 1 269 +1 12413 826
515 22 256 +17 11381 288
435 153 102 +65 10252 924
387 34 54 5 12998 422
354 38 52 +4 10796 1184
286 a3 127 +20 6120 1133
258 86 42 +13 7704 1476
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116 Gountry reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 1/2-1/8. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the
songs with the greatest week-to-week increases intotal points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission
from Arbitron Inc. (@ 2005, Arbitron Inc.). © 2005, R&R, Inc.
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MEDIABASE
 /MOST ADDED

rradds.com

ARTISTTITLE LABEL(S) ADDS

KENNY CHESNEY Anything But Mine (BNA/ 4
JO DEE MESSINA My Give A Damn’s Busted (Curty/ 32
LONESTAR Class Reunion (That Used To...) (BNA/ 30
TRACE ADKINS Songs About Me (Capitol 17
SHANIA TWAIN Don't! Mercury/ 15
MIRANDA LAMBERT Me And Charlie Talking Epic/ 13
BROOKS & DUNN It's Getting Better All The Time (Arista/ 12
SUGARLAND Baby Girl (Mercury) 10
//vé/;l-'ﬂgg PoINTS
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
DARRYL WORLEY Awful, Beautiful Life (DreamWorks/ +1657
KEITH URBAN You're My Better Half (Capital) +1000
RASCAL FLATTS Biess The Broken Road (L yric Street) +828
JO DEE MESSINA My Give A Damn’s Busted (Curty +673
CRAIG MORGAN That's What I Love About Sunday (BBR/ +645
KENNY CHESNEY Anything But Mine (BN4) +642
LONESTAR Class Reunion (That Used To...) (BN4/ +571
JOSH GRACIN Nothin' To Lose (Lyric Street) +561
BRAD PAISLEY Mud On The Tires (rista +520
MONTGOMERY GENTRY Gone (Columbia/ +513
2, 1
WililleMOST )
.INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
DARRYL WORLEY Awful, Beautiful Life (DreamWorks/ +647
KEITH URBAN You're My Better Half Lapita) +370°
GRETCHEN WILSON When | Think About Cheatin’ (Epic/ +333
RASCAL FLATTS Bless The Broken Road {Lyric Street) +328
KENNY CHESNEY Anything But Mine (BN4) +266
ALAN JACKSON Monday Moming Church (Arista) +264
JO DEE MESSINA My Give A Damn's Busted {Curb/ +248
BRAD PAISLEY Mud On The Tires (Anista +241
CRAIG MORGAN That's What { Love About Sunday 888)  +233
JOSH GRACIN Nothin' To Lose {Lyric Street) +212

WIl{BREAKERS,

BLAINE LARSEN
How Do You Get That Lonely (BNA/Giantslayer)
9 Adds » Moves 29-24
MARTINA MCBRIDE
God's Will (RCA)
9 Adds * Moves 31-27
TERRI CLARK
The World Needs A Drink (Mercury)
7 Adds » Moves 30-28
TRACE ADKINS
Songs About Me (Capitol)
17 Adds * Moves 33-29
KENNY CHESNEY
- Anything But Mine (BNA)
41 Adds » Moves 40-30

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the webh at
www.radipandrecords.com.

"Athens’ Rock Alternative"
Aihars, GA)
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Creating Listener-Driven Innovation Since 1981
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Progressive Talk

Imagine the Future...
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COUNTRY TOP 50 INDICATOR

January 14, 2005

VIUE%T( WTEESK ARTIST TITLE LABEL(S) P% m’ﬁrs }ﬂ% PL.A‘-VS w('o‘o)u 0. *(:v)w' VIBE"J(S %} M as TA DD_E .D *
3 @) DARRYLWORLEY Awful, Beautiful ife (Dreamorks) 5010 223 3307 +147 115331 6080 26 10811  www.rrindicator.com
1 2 BLAKE SHELTON Some Beach (Warner Bros.) 4780 -339 3666 -285 111865 6883 22 10Gj0 | ARTISTTME LS Avos
7 € BRAD PAISLEY Mud On The Tires Arists) 4682 537 3651 +401 107226 10741 17 107(2 | O DEEMESSINA My Give A Darn's Busted (Curt) 3
6 @ GRETCHEN WILSON When | Think About Cheatin’ (£pic/ 4629 464 3648 +389 104920 10315 11 1070 ;ﬂ::ﬂ:;ﬁfvnmﬂ'ﬁ: m I;wﬂw 3
2 5 TIMMCGRAW Back When (Curt/ 4504 364 3473 292 105840 6905 16 103/0 | TRACE ADKINS Songs About Me (Capita) 19
4 @ ALAN JACKSON Monday Morning Church (Arista) 4492 21 3478 +25 101807 1265 13 108/0 | SUGARLAND Baby Girl (Mercury) 13
9 @ KEITHURBAN You're My Better Half (Capital 425 576 3406 +433 101808 11798 11 1083 | SHANIATWAIN Don'! Mercury) Lt
ANDY GRIGGS If Heaven (ACA) 10
11 €@ RASCALFLATTS Bless The Broken Road (Lyric Straet) 4213 485 3214 +396 96646 10793 10 107/1 ] MONTGOMERY GENTRY Gone (Columiis) 10
12 @ LEANNRIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb) 3792 227 3037 +221 86787 5925 18 105/0 | MIRANDA LAMBERT Me And Chariie Talking /£pic/ 8
5 10 SHANIA TWAIN W/ BILLY CURRINGTON Party For Two Mercury/ 3563 708 2719 578 82588 -13938 17  98/0
13 @ REBAMCENTIRE He Gets That From Me MC4) 3096 222 2745 +173 78803 4830 19 107)2
B 12 DIERKS BENTLEY How Am] Duin’ (Capito) 3255 877 2453 562 72822 15167 34 9110
14 13 BIG & RICH Holy Water (Warner Bros.) 3178 14 2479 .24 73366 1162 15 103
16 @ JOSHGRACIN Nothin' To Lose Lyric Street) 3096 275 2399 +209 71266 5751 18 9913
1B (D LEEANN WOMACK ! May Hate Myself In The Moming (MCA/ 2883 273 2272 +232 66323 6053 11 9912
17 (O BILLY DEAN Let Them Be Little (Curt/ 2786 148 21°9  +114 63133 3454 15 9812
19 (D BROOKS & DUNN It's Getting Better All The Time (Arista/ 2567 351 2002 +269 55961 7735 6 98/6
20 D ANDYGRIGGS If Heaven (RCA/ 2307 251 1751 +175 52422 4597 12 91j10
23 ) SUGARLAND Baby Girl Mercury) 2232 331 1736 +277 49874 7490 24 86/13
22 @ JAMIE O'NEAL Trying To Find Atlantis (Capital 2193 244 1725 +183 48709 6184 13 944 1 MOST ,
21 €@ PATGREEN Don't Break My Heart Again UiversalfepbiciMercnry) 2062 40 1620 +27 45853 1187 19 8472 IN,CREASED POINTS
25 € MONTGOMERY GENTRY Gone (Columbia) 2050 355 1591 +279 49703 8916 7 8710 TotL
26 € CRAIG MORGAN That's What ! Love About Sunday (BBA) 1867 255 1460 +222 43789 5729 9  B6[7 | ARTIST TTLE LABELS) CRE
27 €@ TOBY KEITH f/KRYSTAL Mockingbird resmorks 1664 114 1332 494 38638 2173 7 752 ::TA'I')' ;’;‘;t;‘m:n"n‘t‘;ﬂ%w I:;;
28 €D JOE NICHOLS What's A Guy Gotta Do WUniversal South) 1543 138 1246 +113 34029 2581 B  7817| paceal FLATTS Bless The Broken Road dyri Street 455
29 €D MARTINA MCBRIDE God's Will (RCA) 1352 271 1082 +211 29847 6309 5  70/7 | KENNY CHESNEY Anything But Mine BAA/ +492
33 @ KENNY CHESNEY Anything But Mine (BM4/ 1266 492 1016 +382 28818 10860 3 77/24 | GRETCHENWILSON When ! Think About Cheatin’ Epic)  +454
24 28 JIMMY WAYNE Paper Angels (Dreamiorks) 1207 484 925 377 27765 11002 9 64l 'T': :;: ﬂﬁ:g“s‘oﬂ%z l: zae"z.:pi';’”‘ed L :;:‘;’
34 @ TRACE ADKINS Songs About Me (Capitol 1140 367 895 +275 25254 8631 4 73119| MONTGOMERY GENTRY Gone (Columbia) +355
30 € MARKCHESNUTT I'mA Saint fVivaton) 109 14 824 +7 22650 254 11 68/1| BROOKS & DUNN It's Getting Better All The Time Arists)  +351
31 € TERRICLARK The Worid Needs A Drink (Mercary) 1073 113 868 +92 22441 2508 § G2l | SUCARLAND Baby Gil Mercury —
32 €D MIRANDA LAMBERT Me And Charlie Talking (£pic) 1023 93 789 +90 23528 2287 12 618
39 €D BLAINE LARSEN How Do You Get That Lonely (BNA/Giantslayer) 747 139 616 +121 17255 2801 6 5377
38 € PHILVASSAR V'l Take That As A Yes (The Hot Tub Song) drista) 719 107 587  +92 17545 2647 7 495
40 € SARAEVANS Tonight (RCA/ 612 61 493 +42 13355 1360 9 405
37 36 CHELY WRIGHT Bumper Of My S.UV. (Duaitone/Painted Red) 606 17 510 24 13714 1016 6 383
41 €D AMY DALLEY | Would Cry (Curb) 467 24 354 +21 10438 386 8 3B
42 €D ALISON KRAUSS & UNION STATION Restless (Rounder) 453 37 343 +28 10333 g4 5 323
€D J0DEE MESSINA My Give A Dama's Busted (Curb/ 480 425 35z +339 10821 10642 1 44/39
44 @ BLUE COUNTY Nothin’ But Cowboy Boots /Asylum/Curb) 431 118 353 +9 9850 2791 3 3386
@ LONESTAR Class Reunion (That Used To...) (BNA/ 389 311 334 +261 8153 6384 1 38/28 i : MOST {,
43 (P XEITH ANDERSON Pickin’ Wildfiowers (Arista) 381 3 281 +13 9234 193 3 43 /N CREASED PLAYS
45 (D RANDY TRAVIS Four Walls (Ward/CurtyWarner Bros,) 277 50 224 +22 5579 757 5 194 e
46 @ JOHN STONE Shame On M (Tootsie's 2 3% 161 +20 33 ;34 gy | S TEAES ' eREASE
50 D TRENTWILLMON Home Sweet Holiday Inn (Calumbia) 164 60 167 465 2951 933 2 164 ::TA'I']' ;’;‘;ﬂ‘:&“&"gﬁ"&:ﬁ")j ”’f;”"” :gi
49 @ KENITHOMAS NotMe (Moraine) 1280 7 102 42 2822 70 2 1010 RASCAL FLATTS Bless The Broken Road dyric Street/ +396
@ s.BROWN f/R. RANDOLPH Mission Temple Fireworks Stand (Cur) 102 37 77T +28 2039 769 1 9/4| GRETCHENWILSON When! Think About Cheatin’ k) +389
@ CARLY GOODWIN Just Another Mountain (OreamBear Mausic/ 97 19 87 +10 1833 192 1 110 5:’:,"51 :n":sss’m A’;‘yﬁs'mlgﬂ[:m - ::g;
@ SHANIA TWAIN Don't! Mercary) 9% 95 80 +80 2673 2673 1 1212 yorvecuroy centey 6o (Coumbia w778
@ BLAKE SHELTON Goodbye Time (Warner Bros.) 93 93 65  +65 2369 2369 1 44| SUGARLAND Baby Girl Mercury) +27
TRACE ADKINS Songs About Me (Capital +275
108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8. BRODKS & DUNN it's Getting Better All The Time frista)  +269

© 2005 Radio & Records.
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COUNTRY CALLOUT AMERICA. 5 “Bulissye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES January 14, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 2-8.

ARTIST Tille (Label) UKEALOT  POSTVE  IOEX NEUTRAL FAMILARITY Disuke  Buay | GALLOUT AMERICAs
ALAN JACKSGN Monday Morning Church {Arista/ 43.5% 77.0% 4.20 16.0% 96.8% 28%  1.0% HOT SCORES
BLAKE SHELTON Some Beach (Warner Bros.) 393%  71.3% 415 15.8%  970%  3.0% 10% .
DIERKS BENTLEY How Am | Doin’ (Capitol 37.8%  73.3% 405 188%  983%  A45% 18% This Week At
TIM MCGRAW Back When (Curty 37.8%  735% 4.06 150%  963%  63% 1.5% Callout America
SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury/) ~ 35.8%  65.0%  3.84 178%  968%  83% 58% By John Hart
SHEDAISY Come Home Soon fLyric Street) 34.3% 70.8% 4.01 13.8% 93.5% 15% 15%
CRAIG MORGAN That's What | Love Ahout Sunday (BBFR/ 325%  765% 4.07 12.3%  923%  43% 03% | £ Nlan Jackson powers up, moving
REBA MCENTIRE He Gets That From Me (MCA) 315%  67.8% 391 185%  95.0%  75% 23% [ stongwith"Monday Moming Church”
to the No. 1 slot from last week's No. 2
JIMMY WAYNE Paper Angels (OreamWorks) 30.8%  68.3% 4.05 178%  898%  30% 08% | cou i America fackson s the No. 2
LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb} 30.3% 70.3% 3.96 21.5% 97.5% 45% 1.3% passion song overall in the sample. New
DARRYL WORLEY Awful, Beautiful Life (DreamWorks) 293%  703% 3.96 185%  963%  5.3% 13% | tothis week's top five are Shania Twain
BRAD PAISLEY Mud On The Tires (Arista) 270%  705% 3.95 185%  95.3%  53% 10% ‘VTVV'V‘:"Z;“I{IOC‘;::‘E?I: ;IV;“; Ll
JOSH GRACIN Nothin’ To Lose /Lysic Street) 26.3% 65.8% 3.90 22.3% 94.0% 48% 1.3% B Paiéley's “Mud on the Tires”
GRETCHEN WILSON When | Think About Cheatin’ picy/ 243%  583% 3.80 230%  900%  7.3% 1.5% | moves from No. 14 last week to the No.
SUGARLAND Baby Girl (Mercury) 233%  585% 379 220%  89.3%  65% 2.3% [ 12siot Alsonew to thetop 10is LeAnn
BILLY DEAN Let Them Be Little (Curt/ 20% S58% 373 218%  88A%  B8% 2s% | Smes Romin ?:;“”f;"f‘r’oxal';‘;st
RASCAL FLATTS Bless The Broken Road fyric Street) 225%  603% 3.79 220%  908%  63% 23% | week's No. 13. Craig Morgan is well in
MARTINA MCBRIDE God's Will (04 210%  405% 385 150%  625%  55% 15% | frontof his spin-chart rank, with “That's
LEE ANN WOMACK | May Hate Myself In The Morning (MCA) 208%  515% 369 215%  845%  93% 2.3% g}lllfuxt ';(::rfl‘;:z‘:::l::gnka; T‘:}:’é L':
BROOKS & DUNN It's Getting Better All The Time (Arista/ 208%  513% 382 178%  768%  65% 1.3% 7‘passio.n =y ‘ :
JAMIE O°NEAL Trying To Find Atlantis (Capitol 193%  530% 363 258%  908%  9.3% 28% Womien overall rank Alah Jacksons
KEITH URBAN You're My Better Half (Capitol) 18.5% 57.0% 3.72 27.0% 91.8% 6.0% 1.8% | “Monday Morning Church” as the No.
ANDY GRIGGS If Heaven (RCA/ 183%  555% 3.76 253%  87.0%  53% 1.0% |1 song Leann Rimes is at No. 2 with
“Nothin’ ‘Bout Love Makes Sense”;
BIG & RICH Holy Water (Warner Bros.) 178%  41.0% 345 325%  888%  11.8% 35% | piogiche No. 5 passion song with fe-
PAT GREEN Don't Break My Heart Again {Universal/Republic/Mercury) 16.5% 56.8% 3.77 25.5% 87.5% 48%  0.5% | males.
BLAINE LARSEN How Do You Get That Lonely (BVA/Giantslayer) 165%  52.5% 3.77 188%  783%  55% 1.5% Men rank Shelton’s “Some Beach” as
MARK CHESNUTT I'm A Saint Vivaton/ 165%  525% 3.85 225%  775%  20% 0.5% |2 srong No. 1and the No. 1 passion
o song too. Jackson’s “Monday Morning
TOBY KEITH fIKRYSTAL Mockingbird (DreamWorks) 165%  355% 3.20 173%  793%  168% 98% | Church” is the No. 2 song positive and
JOE NICHOLS What's A Guy Gotta Do (Universal Sauth) 153%  455%  3.61 235%  793%  7.8%  25% | passion with males.
JEFF BATES Long, Slow Kisses (RC4/ 150%  48.3% 3.60 268% 855% 93% 13% | Heads up for newcomers this week.
MONTGOMERY GENTRY Gone (Columbia/ 110%  358% 331 6.3%  80.0%  13.8% 43% I‘l’]‘f';ghze;“s‘(‘):; e e
PHIL VASSAR ['ll Take That As A Yes (The Hot Tub Song) (Arista) 10.0%  368% 3.35 255%  713%  103% 48% | America, and it's the No. 23 passion
TERRI CLARK The World Needs A Drink (Mercury/ 8.8% 38.0% 3.38 25.5% 18.5% 13.0% 2.0% | song. Others newcomers include Trace
MIRANDA LAMBERT Me And Charlie Talking pic/ 85%  205% 3.1 225%  123%  138% 6.5% C:’S‘;';Ss Z?T%fk:kﬁf; et . ([;T:;
TRACE ADKINS Songs About Me (Capital/ 7.5% 30.0% 341 260%  705%  85% 2.0% |y ; o

Hot Tub Song).”

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live Interviewers conducting an interview with each respondent. Scores are: 5) 1 like it a lot; in fact, it's one of my
favorites; 4) | like it; 3) It's OK, Just so-so; 2) | don't like it; and 1) | strongly disiike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout,
songs must have entered the top 40 positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the
sample markets. The sample is 50% malefemale and evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Buliseye Callout is conducted in these regions and
markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; Atlanta. MIDWEST: Flint, M!; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA: Providence; Washington, DC. WEST:
Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 R&R Inc. © 2005 Bullseye Marketing Research Inc.

Also Available:

Powerline / AC Music / Jon Rivers

MasterControl / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
On Track / Contemporary Christian Music with Interviews / Dave Tucker

Strength For Living / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert
At A Glance Spots / Variety of Topics

2004 Holiday Special

{% 5
FamilyNet
raqaio

countr
CROSSROADS

Hit country music,
interviews with
top entertainers
and inspirational
commentaries by

www.FamilyNetRadio.com

‘ Grammy winner e-mail: Info@FamilyNetRadio.com
¥ | BILL MACK 800.266.1837
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COUNTRY
N

America’s Best Testing Country Songs
12 + For The Week Ending 1/14/05

)
¢ RateTheMusic com

RR< » coyntryrop30 [reem

Total sampie size is 331 respondents. Tolal average favorahility estimates are based on a scale of 1-5. {1=diskike very much, 5 = fike very

much). Toial famillarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, Mwmmmmmmmmﬂm
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for iocal radio stations by
L calling 818-377-5300. RateTheMuslc.com dala is provided by Mediabase Research, 2 division of Premiere Radio Networks.

J

CANAD:

Artist Title (Label) TW LW Famil. B A o T e ERSON Tom
mil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS HART  STATIONS

BLAKE SHELTON Sowse Beach (Wamer oz 424 423 9% 2% 428 430 4% i &)  BRAD PAISLEY M On The Tires ideittal 5653 +77 12 mn
GARY ALLAN Nothing Gn But The Radio (MCA/ 421 423 98% 25% 418 433 409 2 € L RIMES Nothin ‘Bout Love Makes Sense Asybm/Curty 538 +59 13180
TIM MCGRAW Back When Curt 416 475 9% 0% 418 48 425 1 € TIMMCGRAW Back When (Curt/ 521 +38 12 18R
JOE NICHOLS What's A Guy Gotta o (Universal South)  4.13 - B1% 8% 413 408 4.16 4 ﬂ BLAKE SHELTON Some Beach (Wamer Bros.) 520  +47 1" 110
KENNY CHESNEY The Woman With You A/ 412 433 95% 2% 411 4m 4l 5 ©  KEITH URBAN Yeu're Wy Better Halt (it 511 443 E I
DARRYL WORLEY Awful, Beautiful Life DreamWorks) 412 415 92% 20% 448 415 420 6 O A sackson Monday Morning Church (Arista) 488 +66 1
JOSH GRACIN Nothin'’ To Lose fLyric Street) 11 4B 85% 13% A A0 AM 8 @  GRETCHEN WILSON When| Trink AboutCheatin i/ 469 +73 AR E)
DIERKS BENTLEY How Am | Doin’ (Capitol 410 407 96% 33% 410 417 406 7 ©  KENNY CHESNEY The Woman With You BV4) 450  +24 16 19
BRAD PAISLEY Mud On The Tires Arista/ 408 407 97% 18% 408 336 415 10 @ DOCWALKER Freghe Me.. Open frodlivimsal 425 484 |
KEITH URBAN You're My Better Half (Capitall 406 415 89% 21% 402 422 390 9 @  816.& RICH Holy Water Warmer Bros,) 403 412 11 181
SUGARLANID Baty Girl idtevzary! a03 288 7TH  1I% 404 280 A6 Db CAROLYN 0. JONNSON Head (ver High Hews (Arista) 400 30 13 L1
SHEDAISY Come Home Soon (Lyric Street) 402 402 9% 2% 401 410 396 17 @  RASCALFLATTS Bless The Broken Road yric Steet/ 397 +74 4 133
GRAIG MORGAN Ther's What | Lave About Sunday BB/ 398 385 76% 10% 388 405 384 13 @ DARRYL WORLEY Awful, Beautiful Life (OreamWorks/ 381 +21 7 101
RASCAL FLATTS Bless The Broken Road fyric Street/ 395 415  88% 21% 385 407 373 15 @)  REBAMCENTIRE HeGetsThatFromMe MC4/ 377 432 LI 1)
LEANN RIMES Nothin' ‘Bout Love Makes Sense idspien®ie 394 189 H2% 17% 3188 402 397 12 §. TWAIN wiB. CURRENGTON Perty Foc Two (Harcaryy 372 +7 15 1%
ALAN JACKSON Manday Morning Church /drista/ 393 403 94% 23% 404 405 403 16 @ DEANTUFTIN Wide Open Highway (Stobn Horse) 368 +33 4 8i3
ANDY GRIGES If Heaven i34/ 393 481 66% 10% 397 408 391 1 @  J05H GRACIN tein ToLose iyric i) 363  +84 102
GRETCHEN WILSON When | Think About Cheatin’ i/ 3.91 401 96% 29% 397 404 392 14 @Q GEORGE CANYON I'll Never Oc... (Universal South) 362 +9 16 201
LEE ANN WOMACK ! May Hate Myself In The Moming 04/ 390 390 79% 12% 31833 403 387 18 @#Jﬂsﬂﬂfﬂﬂmvllielﬂmwmm M2+ 8 1n
BROOKS & DUNN It's Getting Better All The Time (drista/ 390 - 65% 9% 399 421 386 20 e CHRIS CUMMINGS Not Again (Warrer Bros) 309 +26 s
REBA MCENTIRE He Gets That From Me (MCA/ 386 409 97% 31% 33 400 3 22 @ JOHNNY REID You St OwnMe (Gpen RosdUnversaf 303 24 16 7N
MONTGOMERY GENTRY Gone (Columbia/ 385 384 70% 17% 381 393 374 25 €D USAHEWITT One Of These Goodbyes fncependent) 297 +46 10 1411
JIMMY WAYNE Paper Angels (Draamiarks) M A T TN 3% M TS 36 e JAKEMATHEWS SipsOf... GpenRoadlnirsal 285 +39 6 140
BLAINE LARSEN How Do You Get That Lonely BN Gantsbyerd 377 — 0% 7% 376 384 3N 28 @ BROOKS & DUNN [t's Getting Better All... /Arista) 285 +64 2 121
BILLY DEAN Let Them Be Little (vt 376 400 83% 18% 388 40 177 24 (D GORDBAMEORD My Hesrt's A Genis (SHE/ mE 3 z w
S. TWAIN 1B. CURRINGTON Party For Two (Mercury) 374 360 97% 33% 376 366 382 27 @ DUANE STEELE Nobody Cheated, Nobody Lied ot 277 +41 4 0
BIG & RICH Holy Water (Warner Bras, iT 382 9% 3% 361 3A0 153 2 @D LISABROKOP Hey, DoYou... CurtyEM! Music Ganaia/263  +50 2 (i}
PAT GREEN Oon't Breok My... iliemsalilputdic Mooy 369 373 79%  20% 376 391 368 23 28 LONESTAR Mr.Mom BNA) 65 1128 1901
JAMIE O'NEAL Trying To Find Atlantis (Capito 159 378 Te% I8 A& A54 AR “® @) JAMIEO'NEAL Trying To Find Atants (Capital ;|0 +36 2 9j2
€D  AARON PRITCHETT John Roland Wood fAoyaltyl 285 +41 1 BN

21 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. Most Added is thetotal number of new adds officlally reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
\ © 2005, R&R, Inc. ofls Indicates Cancon.
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* No. I: “Nobody’s Home” — Clint Black
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* No. I: “There’s A Fire In The Night” — Alabama
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* No. I: “Coward Of The County” — Kenny Rogers
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* No. I: “Ruby Baby” — Billy “Crash” Craddock
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* No. |:“There Goes My Life”— Kenny Chesney

e A A S e i v Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured and

send them to:

R&R, Attn: Lon Helton: 1106 16th Ave. South,
Nashville, TN 37212

Email: Ihelton@radioandrecords.com
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Two Exceptional
Women 0f AC

0'Terry, Vernon celebrate 12 years in public affairs

ost public affairs shows are used to fulfill the FCC re-
quirement and are swept under the rug and aired when
listeners are fast asleep. At WMJX (Magic 106.7)/Boston, how-
ever, the station’s 30-minute FCC requirement has become a vi-

tal part of its success.

2005 marks the 12-year anniversary of Mag-
ic’s award-winning public affairs show, Excep-
tional Women, which is hosted by two of radio’s
most exceptional women, WMJX Asst. 'D Can-
dy O'Terry and News Director Gay Vernon.

Since 1993 the program has profiled nearly
300 women who have shared their plights and
their stories of courage and accomplishment. It
has won 19 awards, including seven
Gracie Allen Awards from American
Women in Radio & Television.

Greater Media/Boston VP/Pro-
gramming Don Kelley tells R&R,
“Once in a while you get really lucky
and find an excellent hire. I was fortu-
nate to luck out twice in a row, with
Candy joining the station in ‘90 as a
programming assistant and Gay com-
ing onboard in ‘91 as News Director.

“When the show was created, Candy and
Gay's attitude was that it was going to be spe-
cial and unlike any other interview show. 1 am
not aware of any local public affairs show that
compares to the caliber of this one.”

It Started With A Story

Show creator O'Terrv explains how she came
up with the idea: “In the fall of 1992 ] was invit-

“l was inspired to create a
show about women who
are role models, women
who defy the odds and
leap over obstacles,
women who can fly with
broken wings —
exceptional women.”

Candy O'Terry

ed to attend a United Way luncheon in Boston
where a young woman named Kim Scanlan was
being honored for her work around domestic
abuse.

© Radio & Records

Candy O'Terry

“As Kim's story unfolded onstage, the wheels
in my head started turning. | approached Kim
after the ceremony and asked her if I could in-
terview her on Magic 106.7 as part of our Sun-
day-morning public affairs programming.

“A few weeks later | sat with Kim in an off-
air studio and conducted an interview that
would change the course of my career. I remem-
ber her story: a little girl raped by her
father, a woman abused and battered
by her husband, running from her
home in the middle of the night with
her baby in her arms.

“Kim is now a champion for the
rights of abused women throughout
Massachusetts. She inspired me to cre-
ate a show about women just like her:
women who are role models, women
who defy the odds and leap over ob-
stacles, women who can fly with broken wings

- exceptional women.

“I sent a memo to Gay Vernon, whose inter-
view skills [ had admired for many years. [ told
her about my idea and asked her to be my co-
host. We‘ve been a team ever since.”

A New Angle

Initially, the show aired once 2 month because
the hosts didn’t have enough material for weekly
installments. But it didn’t take long before it was
flourishing, as word spread about this compel-
ling public affairs show. Soon the duo was in-
undated with Exceptional Wonien candidates.

“It was then that [ created the line ‘Some
women make headlines, and others make things
happen quietly,” savs O'Terrv. “This became a
defining point for the show. Within about six
months of its inception, Exceptional Wonien was
a wecekly public affairs show and was later
moved to the 7:30am time slot.”

Women programming for women
and about women has a lot to do with
the success of the program, which airs
on a station that targets, well, women.
“Women, we all know, like to share,”
Vernon says. “It's therapeutic, it's sec-
ond nature, and women are good lis-
teners.

“The combination can be informa-
tive and entertaining, of course, but at
times it’s life-altering. Sometimes listeners hear
something on our show that turns their lives
around. Our listeners set their alarms on Sun-

Meet WMIJX’s Exceptional Women

As they celebrate 12 years of interviews, | asked Candy O'Terry and
Gay Vernon which interview was their most memorable or surpris-
ing. Here’s what they had to say.

CO: In 1996 | had the chance to interview my favorite singer of all time,
Linda Ronstadt. Truth be told, | once dreamed that | was her backup singer. |

| was trying very hard not to dissolve into a groupie.

| knew she was in a new place in her life as a single mom, the mother of
two adopted children. Instead of concentrating on the typical questions like “Tell
me what life was like on the road in the '70s,” | wanted to start a fresh course
and hear about the adoption process, her transition into motherhood, that kind
of thing. | launched into my first question about the adoption, and she said, I
don’t want to talk about that.”

| learned two things that day: Always have two very different sets of ques-
tions, and warm up your guest before you get to the heart of the matter.

The story does have a happy ending: About halfway through the interview |
shared with Linda that | was adopted and was also a single mom. She saw
that we were simpatico and opened right up.

GV: Rosalynn Carter was here a few years ago. | decided that if | only had
30 minutes, | would avoid talking about the time spent in the White House,
because that would really be about her husband. All my questions were about
her as a young woman, a young married mother, etc., and life after the White
House.

She didn't give me any pat answers, as S0 many people who have been in-
terviewed a thousand times often have prepared. She got misty talking about
the strength of her mother when her father died at a young age. She remem-
bered the phone ringing with the news, and she started to cry. She told me it
had been at least 40 years since someone had asked her about her mother.

She spoke about racism in the South and standing up against it and sitting
all night with a rifle on her lap to protect her home and business when her

husband was away.

We captured a picture of why Rosalynn is who she is. It was stunning. | didn't

expect the candor.

day momnings to listen. What sets Ex-
ceptional Women apart from most shows
is that it's a 30-minute one-on-one can-
did conversation between two women.
The conversation can go in any direc-
tion.”

O'Terry says, “Public affairs shows
are typically very broad-based. Excep-
tional Women is clearly defined.”

O'Terry and Vernon alternate host-
ing the show. Each has her own style,
creating an intimate interview environment.
“Each woman has her own area of expertise,”
Kelley says. “Both have strengths in different ar-
eas, which makes for a stronger show. Between
the two of them, they draw out incredible sto-
ries and get guests to open up, riveting listeners
to the radio.”

One Step Further

One byproduct of the well-received program
is the Exceptional Women Awards, which
O'Terry says were a natural extension of the
weekly show. Every May about 1,000 people
come together to salute exceptional women in
six categories: performing arts, trailblazer, busi-
ness, public service, healthcare and
courage. Award recipients are women
whose stories have inspired O'Terry,
Vernon and their listeners throughout
.| the year.
| "Thestory of how theevent came
. '} about is really a testament to the
8 synergy that can and does occur be-

| tween the sales and programming
~ ends of a radio station,” O’'Terry
says. “In 1998 [ was approached by
Magic salesperson Tim Stansky, who saw a
full-page ad in the New York Tiies for a break-
fast honoring women. He saw the sponsor

wwWw americanradiohistory com

Don Keliey

dollars; 1 saw the chance to put
some exceptional women in the
spotlight on an even grander scale.
“I insisted that the event have a
beneficiary — a mission that would
unite listeners and our advertisers. |
lost my mom to breast cancer when |
was just a teenager, and the station
| had already been active in the fight
against breast cancer — such a perfect
fit for Boston’s reigning female AC.
We began a partnership with the Dana Farber
Women’s Cancers Program in 1998 that exists to
this day, along with our new liaison with the
American Cancer Society.”

“Candy and I share the hosting duties,” Ver-
non says. “There are videos featuring sound
from the interviews under photos and videos the
women have supplied. It takes months to put it
together, but it's an inspirational experience and
convinces us all to do a bit more with our lives.”
To date, the Exceptional Women Awards have
raised over $100,000 for the fight against breast
cancer.

One of Exceptionial Wonien's first interviews in
2005 will be with Magi Bish, whose 16-year-old
daughter, Molly, was abducted and murdered in
2000. A missing-children advocate, Bish was in-
strumental in lobbving Beacon Hill to adopt the
” Amber Law.” Bish and her husband, john, have
created a foundation in their daughter’s name
and have provided child ID kits to more than
92,000 children in Massachusetts.

O'Terry says, "Magi is a first-grade teacher
who throughout Molly’s three-year disappear-
ance continued teaching. Her courage and
strength humbled me throughout our inter-
view, to the point where we were both crying
and had to stop for a minute to compose our-
selves.”
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1 0 LOS LONELY BOYS Heaven (08 Music/Epic) 2170 +90  20€720 30 101/8
Z 0 KEITH URBAN You'll Think Of Me [Capitol) 1797 +77 142330 32 105/4 MOSTﬁDDED
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3 @  MARTINA MCBRIDE In My Daughter's Eyes (AC4/ 1683 4138 149318 18 9B [, —
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10 o TIM MCGRAW Live Like You Were Oying (Curb) 1227 +181 71124 14 90/13 | KATRINA CARLSON Orive /Kataphanic/ 13
n @ KELLY CLARKSON Breakaway (Hollywood) 1165 +190 139056 15 66/13 | ROD STEWART f/STEVIE WONDER What A Wonderful World
8 11 ELTON JOHN Answer In The Sky fUniversal) 1118 107 59730 17 913 | MAME 1
12 B MAROON 5 She Will Be Loved (Octone///RM6) 1073 +157 118700 12 656 :I"NL‘; f; ‘:“gf: L B;_“;;““’*{/f”'“’j:z// y :g
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16 @ MICHAEL MCDONALD Reach Out, 'll Be There (Motown/Universal) 614 +65 52058 13 55/5
15 @ ALICIA KEYS If | Ain't Got You (/RMG) 589 +8 48099 20 5113
17 @ ROD STEWART f/STEVIE WONDER What A Wonderful World (/RVG/ 532 +43 63752 10 64/11
18 18 JOSHGROBAN Believe (Reprise) 269 -112 53489 7 1812 MOST
19 @ SHANIA TWAIN W/ MARK MCGRATH Party For Two (Mercury/IDJMG) 316 +31 15122 7 3314 INCREASED PLA YS
20 @ CELINE DION Beautiful Boy (£pic/ 208 +28 17216 10 3313 TP"LTAAVL
21 @ KATRINA CARLSON Drive (Kataphonic/ 283 +6 12704 12 43{13 | ARTIST TLE LABELSS) INGREASE
22 @ LIONEL RICHIE Long Long Way To Go fisland//DJMG) 270 +14 24731 9 3513 KELLY CLARKSON Breakaway (Hallywaod) +190
23 @ JIM BRICKMAN fIROCH VOISINE My Love Is Here (Windham HilYRIMG) 244 +21 8516 5 3477 TIM MCGRAW Live Like You Were Dying /Curd) +181
24 24 SIMPLY RED Home (simpiyred.com/Red ink) m 6 7205 9 44j10 | JOHN MAYER Daughters fAwareLolumbia) +179
28 €D GO0 GOODOLLS Give ALittle Bit (Warner Bros.) 198 a6 25731 2 o) | MAROOS Me WG el f’/‘;"”"/ﬂﬁ’ - =
ar wart i +
26 @ RICHARD MARX Ready To Fty (Manhattan/EMC) 183 +22 4982 3 32i6 DANIEL BEBINGFIELD If You're Not The One dsiznd/iDUMG)  +146
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25 @ COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 168 +2 16012 19 12i0 ENRIQUE IGLESIAS Hero (interscope/ +95
27 29 JOHN MELLENCAMP Walk Tall disiand//0JMG) 137 9 4512 6  19/2 | LOSLONELY BOYS Heaven /OF Music/Lpic) +90
@  RUBEN STUDDARD | Need An Angel W/ANG/ 113 +8 1825 1 214 | TRAIN Drops Of upiterTell el (Columbis +B2
116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tled in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added is the
total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total
Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each stafion is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from  Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc. NEW & ACTIVE
MOST KENNY G. fIEARTH, WIND & FIRE The Way You Move
: TOTAL (Arista/AMG)
P LA YE D R E CUR R E N TS ARTIST TITLE LABEL(S) PLAYS Total Plays: 12, Total Stations: 33, Adds: 33
SEAL Love's Divine (Warner Bros.) 1084 TINA TURNER Open Arms (Capitol/
ARTIST TITLE LABEL(S) lfICE | SHANIA TWAIN Forever And For Always (Mercury/iDJME) 1069 Total Plays: 12, Total StaEns:_BZ, Aads: 31_ -
DIDO White Flag {Arista/RMG) 1401 MATCHBOX TWENTY Unwsell (Atiantic) 1014 Songs ranked by total plays
MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/Universall 1240 JOSH GROBAN You Raise Ifle Up (143/Reprise) 901 Station playllsls for all R&R reporters
SHERYL CROW The First Cut Is The Deepest (A&M/interscope/ 1163 KIMBERLEY LOCKE 8th World Wonder (CurlyReprise/ 878 . are available on the web at
UNCLE KRACKER fIDOBIE GRAY Orift Away fLava) 1125 LUTHER VANDROSS Dance With My Father (/RMG) 845 www.radioandrecords.com.
TRAIN Catiing AN Angels (Columbia) 1090 SANTANA fMICHELLE BRANCH The Game Of Love (Aricta/RMG/ 828 |*

I#’s fime to call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheag, no-frills route.

And you're not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

i's fime to call Coleman. COLEMAN

919-571-0000 MUs.C. TRENDS. BRANDING.

www.Colemanlnsights.com
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Chad Perry i
OM/PD, WWLW/
Morgantown, WV

S e A

T o, T —R Ty DT

WWLW/Morgantown, WV's format
competitor is a satellite-delivered, un-
staffed AC station. Consequently, we

one brilliant promotion, we fill our year
with appearances. Our morning show
is almost always appearing on televi-
sion in cross-promotional campaigns.
We map out the major and secondary
fairs and festivals and then take owr-

. love to hammer home the fact that we |
are live and local. Instead of having

LT TN

artist

armist. MercyMe

LaseL: INO/Curb

ership with bannering, on-air promotion and talent appear- 8y JULIE KERTES/AGHOT AC EDITOR

ances. Sometimes it’s not about winning the battle of pro-

- motions, it's about winning the war for listeners’ hearts and

minds. % Being a large-market-to-small-market immigrant,

| have some advice for a programmer or talent contemplat-

ing such a move: Never go to a smaller market thinking you

will retire. If you want to retire, get a chicken farm. Be prepared to work

harder than you have ever worked in your life, and you’ll reap the kind

of rewards and satisfaction that often prove elusive in larger markets.

Immerse yourseif in the community, and you will discover more about

radio and about people than you ever imagined possible. & As for

music that I'm championing, oh, let's go for the edge: Nelly f/Tim

McGraw’s “Over and Over.” | think it's nearing the time for this kind of

product to begin to cross over to mainstream AC, and this could be

the one that does it. It's an intriguing record, and I'd like to see it have

its chance. It would add another dimension to the variety that serves
AC so well.

reat music takes the listener on an
emotional rollercoaster, evoking pro-
found thoughts and the desire to hear the
same song over and over. When insightful
lyrics are wed to heartfelt melodies, the
result is a song that crosses any format
border. MercyMe's music does just that.
Radio host John Tesh is a
fan. He tells R&R, “I see a lot
of bands, and I have been
onstage and in the studio
with many of them. In an age
of heartless, manufactured
music, I must say it's been
years since I have experi-
enced a band whose songs
and live performances are
| pure heart. How many other
bands can say their songs have changed,
or even saved, lives? As my mom would
say, ‘Bless their hearts.”

The Greenville, TX band that started
out as a Contemporary Christian act has
acquired fans in all radio formats. KMGA/
Albuquerque PD Kris Abrams says, “The
fact that they come to us from a Contem-
porary Christian background only broad-
ens their appeal in our post 9/11 world.”

The track that propelled MercyMe into
mainstream radio was “I Can Only Imag-

| ine” from the CD Almost There. The song
gives a description of what heaven would
be like and has proven to be a research
and request monster. MercyMe’s lead
singer, Bart Millard, was inspired to write
the song by the passing of his father.
WLTM/Atlanta OM/PD Louis Kaplan tells
R&R, “I've always loved songs that moti-
vate the AC listener to call the radio sta-
tion. MercyMe delivers songs that reach
our audience in a meaningful way.”

l The top three at AC are unchallenged
this week: Los Lonely Boys’ “Heaven”
(Or/Epic) remains No. 1, Keith Urban’s
“You'll Think of Me” (Capitol) is No. 2, and
Martina McBride’s “In My Daughter's Eyes”
(RCA) sticks at No. 3 ... Most Increased
Plays goes to Kelly Clarkson’s “Breakaway” |
(Hollywood), with +190 plays, and the song
goes from 11-10 ... Tim McGraw's “Live Like
You Were Dying” (Curb) gets second Most

! Increased Plays, with +181, and goes 10-9 ... Ruben Studdard’s “I Need an
Angel” (JJRMG) debuts at AC at No. 30, and Most Added this week is Kenny

G f/Earth, Wind & Fire’s “The Way You Move" (Arista/RMG), with 33 adds ...

| Second Most Added is Tina Turner’s “Open Arms” (Capitol), with 31 ... At Hot
AC, it's another winning week for the folks at Warner Bros., as The Goo Goo
Dolls’ “Give a Little Bit" is No. 1 again this week ... Maroon 5's “She Will Be
Loved” (Octone/J/RMG) is No. 2, and John Mayer’s “Daughters” (Aware/Co-
lumbia) is No. 3 ... Most Increased goes to 3 Doors Down’s “Let Me Go” (Re-
public/Universal), with +218 plays, propelling the song up 35-30 ... Green Day’s
“Boulevard of Broken Dreams” (Reprise) gets second Most Increased Plays
(+212), pushing the track 16-14 ... McGraw’s “Live Like You Were Dying"” de-
buts at No. 40, and Most Added this week is Maroon 5's “Sunday Morning,”

|| with 18 adds. — Julie Kertes, ACMHot AC Editor

tiV

Lty

The band has received numerous
awards from the Christian-music commu-
nity, including 2004 Dove Awards for
Song of the Year, for “Word of God Speak”
from the 2002 album Spoken For; Artist
of the Year; Group of the Year; and Pop
Contemporary Song of the Year, for
“Word of God Speak.” WRSA (Lite 96.9)/
Huntsville, AL OM/MD/Asst. PD Nate
“Adams” Cholevik says, “MercyMe can
take over AC just as easily as Christian.
The impact ‘I Can Only Imagine’ and
‘Here With Me’ had on our
station was unbelievable.”

MercyMe's latest CD, Un-
done, brought us the debut
single “Here With Me” earlier
in 2004, which was the second
consecutive single from the
band to hit top 10 on the AC
chart. Undone introduces the
band’s second lead guitarist,
Barry Graul, who gives the al-
bum an edgier, more textured sound. It
marks a return to the band’s rock roots
after much success with ballads like “I Can
Only Imagine.”

“We've been a rock band for 10 years,”
says Millard. “Before we ever signed, it's
what we wanted to be.” Tracks like “Ev-
erything Impossible,” “Caught Up in the
Middle” and “A Million Miles Away”
showcase their ability to deliver upbeat
pop rock songs.

The latest single, “Homesick” (going for
adds Jan. 24), was also written by
Millard, and it’s another moving ballad
about how people are left behind when a
loved one moves on to heaven — a sort of
followup track to “I Can Only Imagine.”
Again, in typical MercyMe fashion, the
song evokes deep emotion.

With total album sales approaching 3.5
million records, it is certain MercyMe are
touching more than just the Christian
community.
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DURABLE.

LONG-LASTING.

BRIGHT COLORS.

Need more attention?

You're a big dog. You have a big promotion going on. But,

how do you get more attention from your promotional

partners? Pick the right one! Communication Graphics.
Preferred by more radio stations since 1973.

Communication

eeraraphics Inc
(800) 331-4438 - www.cgllink.com
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Wi W aamsT e LABEL(S) P oLavs AJ%}?«%E R T o “EHIABASE
1 0 GO0 GOO DOLLS Give A Little Bit (Warner Bros.) Nz +70 259977 12 961 "
2 2 MAROON 5 She Will Be Loved [Octons/J/RMG) 3363 59 247057 7 931 M a,‘fmmﬁ'?,ﬁpfp
3 3 JOHN MAYER Daughters (Aware/Columbial 3270 -150 227189 19 93N ARTISTTITLE LAgELS) 4008
4 o KELLY CLARKSON Breakaway (Hollywood) 3206 +37 232862 1 802 MAROON 5 Sunday Moming /UEIMe/J/ﬁMGI 18
5 5  FINGER ELEVEN One Thing (Wind'up) 3149 6 238107 33 911 | 3DOORSDOWN LetMe Go RepubkicsUiniversal 1
. 30 99383 9004 GREEN DAY Boulevard Of Broken Oreams (Reprise/ 10
7 @  LENNYKRAVITZ Lady (Vigin 2696  +30 1 17 90 | oush CABRERA True (VLA s
6 7 SWITCHFOOT Dare You To Move (Red ink/Columbia) 2654 A7 164430 16 8511 JET Look What You've Oone (Atiantic) 7
8 8  RYAN CABRERA On The Way Down (£.V.L.A./Atlantic) 2429 -109 144003 22 8310 HOWIE DAY Colide (£pic/ ]
10 © 2 vertigo dnterscopel 2204 +47 155860 14 75N :\EI::II 33:;':;0: :'r:s UuBee" Zm}: a//”ﬁ%m’ :
obody's Home (Aris
1" @ HOOBASTANK The Reason (/siand//DJMG) 2032 0 151962 45 920 DURAN DURAN What Happens Tomarrow (Esic) P
9 11 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba Label Group/ 2013 145 145340 22 7501
12 @ LOS LONELY BOYS Heaven (OR Music/Epic/ 1968 +17 155549 4 8710
13 13 HOWIEDAY Collide /£pic/ 1900 13 114789 20 756
16 @ GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1713 +212 101119 5 8210 Mﬂs r
15 15 SEETHER f{AMY LEE Broken (Wind-up/ 1702 -n 99462 24 6111 INCR .E A s ED PL A ys
17 @ HOOBASTANK Disappear (Island//DJMG) 1544 +65 68863 10 7210 ToTAL
18 D  NELLY fTIM MCGRAW Over And Over (Derty/Fo’ ReedCurt/Universal 1532 +132 89302 8 4312 ARTIST TILE LUBELLS) R
19 @ KEANE Somewhere Only We Know /interscope/ 1243 +46 48806 1" 60/3 3 DOORS DOWN Let Me Go (Republiclni +218
20 19 KILLERS Somebody Toid Me //s/and/iDJMG) 1160 13 71783 20 3710 GREEN DAY Boevard Of Broken Oreams Reprise) +212
21 @ MARGGN 5 Sunday Morning (Octone//IRMG) 1159 +96 78985 6 65/18 NELLY fITIM MCGRAW Over And Over
23 €  JET Look What You've Done (Atiantic/ 849 +93 27516 10 5007 /'z:f%; :ﬁiﬂ'ﬂzﬂﬂf{m’fg el + 1::
ic/Epit N lay Moming (Oct +
22 % LOS LONELY BGYS More Than l.ove (OR Music/Epic) 751 56 35940 15 5110 JET Look What You've Oons Atintic) 93
28 @ ANNA NALICK Breathe (2am) (Columbia/ 694 +77 31617 6 45 ANNA NALICK Breathe (2am} (Columbia) +77
24 25  INGRAM HILL Will | Ever Make it Home (Hollywood) 690 -36 30685 18 390 GOO GOO OOLLS Give A Little Bit (Warmer Bros.) +70
26 26  CALLING Anything (RCA/RMG) 661 52 19573 12 4D ::g:i:::::‘g "““3'51‘;::}, gfl';‘l [;“V lava) *:;
29 €@  LOWMILLIONS Eleanor Manhattan/EML) 641 450 19318 10 350 Ll '
27 28  DURAN DURAN (Reach Up For The) Sunrise (Epic/ 611 -87 29569 17 3710
30 @ RYANCABRERA True (£.V.L.A./Atlantic/ 603 +91 37506 2 40110
35 €D  3000RS DOWN Let Me Go (Republic/Universal 527  +218 26892 2 5114 NEW & ACTIVE
K] @ KELLY CLARKSGON Since U Been Gone /RCA/RMG) 477 +33 25450 3 2216
. p JOSS STONE Right To Be Wrong (S-Curve/EMC)
32 @ ASLYN Be The Girl Capitol) a1 +41 8681 6 32/0 Total Plays: 201, Total Stations: 21, Adds: 5
33 33 MINDY SMITH Come To Jesus (Vanguard) 343 ] 8869 9 24)2 DURAN DURAN What Happens Tomarrow (Epic/
k' 34  LINKiN PARK Breaking The Habit /Warner Bros.) 328 2 18856 17 14/0 Total Plays: 194, Total Stations: 15, Adds: 6 )
36 €D  AVRILLAVIGNE Nobody's Home (Arista/AMG) 310 +6 11815 2 216 %};‘;:y‘s”ﬁga‘ ‘;‘:}‘t: gfa'u‘;‘:l:’;’f ’;f”;s(’:]”’””"
38 €D  RACHAEL YAMAGATA WornMe Down (ALA Victor/RMG) 305 +25 11215 4 252 | SNOW PATROL Run/A&Minterscapel
40 @ RICHARD MARX Ready To Fly (Manhattan/EMC) 266 +26 13914 8 2313 Total Plays: 144, Total Stations: 13, Adds: 1
q . SCISSOR SISTERS Laura (Universal)
37 38  BLACK EYED PEAS Let's Get It Started (4&M/interscape) 256 43 17757 1" 8/0 Total Plays: 137, Total Stations: 12, Adds: 1
39 39  JOHN MELLENCAMP Walk Tall fis/and/i0JMG) 233 37 14848 13 160 0ZOMATLI (Who Oiscovered) America? (Concord)
@  TIMMCGRAW Live Like You Were Dying (Curt) 207 +5 12549 1185 Total Plays: 94, Total Stations: 10, Adds: 0
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Qtati H
of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song wqr{h the Iarger i(:nl;:re:se| inap‘:ays is Station plavI!Sts for all R&R reporters
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times H d
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. w radigandr rdﬁ'FQm B
(©2005, Arbitron Inc.). © 2005, R&R, Inc.
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Total sample size s 310 respondents. Total average favorability estimates are based on a scale o 1-5. (1=disiie very 20 e SARAHMCLACHLAN Push AristalRHG) 23«6z M
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LAST THIS TOTAL /= TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Aun(g)ucs CHART “COm
2 1 SOUL BALLET Cream 275/ 188 -2 963 20 141 ARTIST THTLE LABEL(S) ADDS
1 2 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 180 -45 897 22 1310 :::;3:3;::?& l'l; M/ea w:’atgmve/ g
se Me lo
3 €@ MINDI ABAIR Come As You Are (GRP/VMG) 179 + 968 17 1610 | s NBORN T Tin Deo (GRAVMS) ¥
5 o EUGE GROOVE XXL (Narada) 149 +12 947 13 n NILS Pacific Coast Highway [Baja/TSA/ 4
4 e RICHARD ELLIOT Your Secret Love (GRF/VMG) 147 0 584 22 1210
6 6  WAYMAN TISOALE Ain't No Stoppin’ Us Now (Rendezvous/ 132 -2 889 26 100
8 @ GREGADAMS Firefly 275/ 131 5 658 14 1N MOST
7 8 GARRY GOIN Don't Ask My Neighbors (Compendia) 129 2 1B 13 1P INCREASED PLAYS
10 9 NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations) 118 0 502 1" 1211 r:ml.
" @ QUEEN LATIFAH California Dreamin’ (Vector/ 13 +1 1169 10 9j0 ARTIST TITLE LABEL(S) INCREASE
25 m FATTBURGER Work To Do (Shanachie) 110 +29 708 13 L1 MAYSA Hypnotic Love Maded/ +31
12 12 EVERETTE HARP Can You Hear Me (4440) 109 3 599 29 1100 ::gglr::im";:‘;o’”ﬂ’”’ ”;:/"’ :g;
19 @ GRADY NICHOLS Tuesday Morning (Compendia) 103 +8 963 16 1011 NORMAN BROWN Let's Play (Wamer Bras.) +29
23 @ POSITIVE FLOW The City Streets (Shanachie/ 102 +16 n 1" 8i0 CAROL DUBOC Use Me /Gokd Note/ +28
13 15  DAVE KOZ Let It Free (Capital) 102 -1 457 13 90 U::":lm IDA:]// he P At +§:
X " ] K 6. Pick Up eces (Arsta/AMG) +
9 16 FOURPLAY FIB'I.is Df Gold /RCA Victor/RMG) 100 20 693 15 1110 PAMELA WILLLAMS Fiy Away With Me (Shanachi w26
0 MAYSA Hypnotic Love (N-Coded) 99 +37 733 1 1011 JEFF LORBER Ooh La La Varads/ +26
29 @ SERGIO CAPUTO Jazzy Girl f/diosyncrasy) 97 +24 585 6 81 ALL-FOR-7 A Walk In Paradise (Hipohash Music/ +25
14 19 TIM BOWMAN Summer Groove (Liguid 8) 93 -9 413 20 100
20 @ RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord) 92 0 1075 8 710 MOST
15 21 CHRIS BOTTI No Ordinary Love (Columbia) 92 -9 340 (] 10{0
16 22  GERALD ALBRIGHT To The Max (GRP/VMG} 91 -6 173 33 610 PLA YED REEURRENTS -
18 23 PAUL BROWN Moment By Moment (GRP/VMG) 89 -7 378 10 710 ARTIST TITLE LABEL(S) PLAYS
21 24 STEVE OLIVER Chips & Salsa (Koch) 88 A 521 23 90 ::;‘m&’:g "Dm Sl;;hCMW/WWHW ::
n Deep /Shanaci
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, . - s You
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18 Smooth Jazz reporters. Songs rankeé bg Jg;a:a gl;)és &fol; ;1(1:3 :;;’_)Iay week of Sunday 1/2 - Saturday 1/8. NICK COLIONNE High Flyin’ (3 Keys Music/ 13
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OM: Jim Walton PD/MO: Lori Lewis OM: E. Curtis Johnson 4 NILS .
PO/MD: Paul Lavois 2 0AVID SANBORN PO/MD: J. Weldenheimer KTWV/Los Angeles, CA 4 PETE BELASCO KIFM/San Diega, CA Music Cholce Smooth Jazz/
s e e T e e, e
8 BONEY JAMES /JOE SAMPLE WVSU/BIrmInuham, AL WZIZFFt. Myers, FL* ‘P&%mf?"g‘;o Pascual 2 CAROL DUBOC APOMMD: Kot Cata IA.pn z ‘:w . u';::k"
& ADANI & WOLF i OM: Steve Amari MICHAEL LINGTON Ho Adds 4 PETE BELASCO
8 30 FORCE ‘““DEEE'"E VRO PD: Joe Tamer 4 ERIC ESSIX
8 80BBY CALDWELL YDENISE | 13 BURT CONRAD ALLSTARS MO: Randi Bachman WAZULouisville, KY* WQCO/New York, NY* 4 RAMSEY LEWIS TRIO
LIS 13JAMIE BONK BONEVUAMES JOE SAMBLE PO/MD: Gator Blass PD:Blike Lawesecs KKSF/San Francisco, CA* EORLAY
ZHES SN crace WQTQMarttord, CT P BONEY AMES (i0E SAMPLE | 19MOGEAN WORKER WO ensmer  DOTSERO
CAROL DUBOC B i 15AYA 1 CHRIS BOTTI
KNIK/Anchorage, AK 5OBBY WELLS KEN NAVARRO WLVEMiami, FL* 7 MARC ANTOINE
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No Ad NILS WZMouston, TX POMD: Rich McMillan 5 A Sirius Jazz Cale/Satellite
PETE BELASCO PD: Maxine Todd e A e APLE KJzY/Santa Rosa, PD: Teresa Kincal
. i e WLOO/Driando, FL* APDAD: Aob Sinleton B L
R LB WNUATHicago, 1L BONEY JAMESTJ0E SAMPLE | - Mitwaukee, Wi* POIME: i Horgn 2 OAVE KOZ A TR
RKENNY,GHY YEARTH, WIND & FIRE | OM: Bob Kaake KPVU/MHouston, TX : Stan Atkinson KENNY G. #/EARTH, WIND & FIRE | 2 DAVID SANBORN NILS
3RO FO P: Steve Stiles PO: Wayne Tumer MD: Sieve Scott 3 LALAR RATRAWAY 1 MICHAEL MCDONALD
MO: Michae! La Crosse 17 MARION MEADOWS No Adds 3 PAMELA WILLIAMS 1 CHRIS BOTTI
. VANESSA WILLIAMS 14 PIECES OF A DREAM 3NILS 1 ALEXANDER ZONJIC
o akersfiBld A 14SHAWN KAN KJZi/Minneapolis, MN* 2 3R0 FORCE XMW i
: Chris Townshend WNWV/Cleveland, OH* 14 NESTOR TORRES PD: Lauren MacLeash 2 ADANI & WOLF Slereaion/Sateliie
APD: Nick Novak : 3 10 KA ALECE MD: Mike Wolf 2 DAVID SANBORN PO/MO: Shirltta Colon
HALL & OATES OM/PD: Bemie Kimble 10BURT CORRAD ALLSTARS AL BROWN DMX Jazz Vocal Blend/Satellile |  No Adds
KENNY G, 1 CRAIG CHAQUICO 3‘.&‘5;& e PO/MO: KenXi Johnson
KSKN/C olora do Sp rings, CO* mlzjl_lg;lrl'a:anolls, IN* ey e WJJZ/Phitadelphia, PA* 5333%”2"“ '?."s%’i’{'e
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R T i e ey TS
WIESB"E"‘L"WELL UDENISE 3 506y GALOWELL (DENISE i Mongomery, AL KYOT/Phosnix, AZ* .
WILLIAMS 1BBOKEY JAVEES 110E SAMPLE PD: Shaun Holly 13 JUEWETT BOSTICK
. 2 HALL & OATES 17 GREG ADAMS APOMD: Angle Handa 12LOVE GYPSIES WSSM/St. Louis, MO*
WJZA/Columbus, OH JEFF LORBER 17 VERNON D. FAILS MARC ANTOINE 12 JAMES GABRIANO PD: David Myers
PD/MD: Bill Harman 3RO FORCE 17EUGE GROOVE PAMELA WILLIAMS 11 JAMIE BONK No Adds
PO'II!EHED No Adds N 16LALAR HATHAWAY 11BRIAN CULBERTSON
- KOAS/Las Vagas, NV 16 SERGIO CAPUTO 11 PIECES OF A DREAM
MEDIABASE KOA/allas, TX® PO/ ik Foxx 16B0BBY WELLS 11SOUL BALLET
) OM/PD: Kurt Johnson No Adds 16 JEFF LORBER KJZS/Reno, NV* 10 GERALD ALBRIGHT WSJT/Tampa, FL*
Monitored Reporters MD: Mark Sanford 16KENNY G. VEARTH, WIND & FIRE | OM: Rob Brooks 10 GAROL DUBOC PO: Ross Block
DAVID SANBORN KUAP/Little Rack, AR 16 PAMELA WILLIAMS PD/MD: Robert Dees 8 CHAKA KHAN MD: Kathy Curlls
54 Total Reporters SN PO/MD: Michael Nellums 16GRADY NICHOLS MICHAEL LINGTON 8 JOYCE COOLIN No Adds
e e 10 JEFF LORBER 1680BBY CALDWELL UDENISE FOURPLAY 8 REGINA seu.e TLenn JonEs
36 Total Monitored KJCO/Denver, CO* 8 RONNY JORDAN WILLIAMS BONEY JAMES 1/JOE SAMPLE 7 DIANA KRA
dicato R ENy ! Flscher 4 DAVID SANBORN 1 CAROL ouBoC AHTA BALGR 7 li‘&?%’#’»?mows
18 o Dccatoy 2 DAVID SANBORN 3 BOBBY CALOWELL YDENISE 15 RON FATTORUSSO & SWiNG 00T SISER WdzW Mashington, 0C*
DithovRopoTt ZIRDIORCE “éugim gRACE :gglﬁ'ﬁ;g:ge KSSJ/Sacramento, CA* g ngSAGROOVE mz.c"?'z""’:g""
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Digital Radio:
The Next Big Thing

Highly significant for revenue,

competition and creativity

ast October at R&R’s10th annual Smooth Jazz Label Summit,
Broadcast Architecture President Allen Kepler spoke of a
new technology with the potential to revolutionize radio: HD
Radio, the high-definition technology that enables AM and FM
stations to broadcast digitally — a tremendous leap forward

from today’s analog broadcasts.

Kepler began, “I saw a presentation about
HD Radio a month ago and haven’t been able
to stop thinking about it,
because it’s further along
than many people realize.
Evenalot of GMs I speak
with aren’t aware of its
potential for creativity
and entertainment and,
on the business side, ad-
vertising, which is about
having 800 million points
of purchase — more than
there are Americans — for your products.”

Describing the new technology, Kepler said,
”HD Radio was developed by iBiquity, which
was established in 1991 as USA Digital Radio
Partners. It's considered by some the most
significant advance in radio broadcasting
since the introduction of FM stereo more than
50 years ago. We're shifting from an analog to
a digital society, from kHz to kilobytes.”

Digital Radio Is Our Friend

Kepler turned the discussion to HD Radio’s
benefits to AM and FM, saying, “It provides
vastly improved audio quality: static-free,
crystal-clear reception with quality equal to
CD and superior to Sirius and XM satellite
radio; reduction of ‘bridge fades’ for AM; and
wireless data services like song-title informa-
tion and news, weather and traffic on a sepa-
rate band.

“The change is so significant that it com-
pares to the difference between dial-up and
high-speed Internet connections. Another cool
aspect of the transition to HD Radio is that it
offers immediate improvement in sound qual-
ity with no programming interruption.”

Radio stations are in the process of convert-
ing to HD now. WNWV/Cleveland was the
first Smooth Jazz outlet to launch HD broad-
casts, WNUA /Chicago, KKSF/San Francisco
and WVMV/Detroit are broadcasting in both
HD and analog mode, with many others, pre-
sumably, to follow.

Kepler made the conservative projection that
by the beginning of 2005 more than 100 radio
stations nationally will have jumped on the
digital bandwagon. He predicted that by 2007
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Allen Kepler

iBiquity will have 2,500 stations signed up to
license the technology for converting to HD.
“Radio today has already made more than a
$200 million investment to make the conversion
to this new form of broadcasting,” he said.

Double Your Fun
Kepler went on to explain that HD’s FM-
hybrid mode consists of 9 kilobytes of broad-
casting information, which is a stream that can
be split any way a broadcaster chooses. One
could broadcast extremely high-quality audio
interviews on a separate channel, for example.
e 1T TR

“HD Radio is considered
by some the most
significant advance in
radio breadcasting since
the introduction of FM
stereo more than 50 years
ago.”

VI

But of far greater significance to those at-
tending the Smooth Jazz Label Summit was
Kepler’s next revelation. “You could split the
stream in two and broadcast two completely
different radio stations,” he said. “There might
be KTWV (The Wave)/Los Angeles and, say,
KTWV-I, which would be all-instrumental. Or,
here in L.A., you might have KTWV-Latino
playing the same music only with Spanish-
speaking jocks and a completely separate set
of ads to compete in the Spanish-language
market.

“Conceivably, you could even split the sig-
nal into 16 bands for 16 channels of Talk. But
to keep the fidelity at or better than we have
now, you really need 48 kilobytes [half the 96
mentioned above] and, with a format like
Smooth Jazz or Classical, preferably more.”

Next Kepler played audio samples: first
FM, then HD Radio’s FM hybrid, followed by

more benefits of HD Radio.

'—J"-_h'

screen.

»

AM and then the HD Radio AM hybrid. The
differences were striking, to say the least. He
commented that not all 9 stations have im-
peccable FM signals like KTWV's, saying,
“Some sound muddy because of the way their
music is processed.”

He added that, until now, AM audio, with
its pops, hisses and fades, has been better suit-
ed to Talk formats than music and that numer-
ous AM signals are currently dark. All that
could change if AM re-emerges as an outlet
for music programming,

“This technology has been around for
awhile,” Kepler said, “but there is a bit of a
standoff among radio and the RIAA and the
stereo manufacturers, so there has to be some
collective vision.”

A Great Big Beautiful Tomorrow

Kepler continued, “Further down the road
— as determined by radio, the music indus-
try and stereo makers getting along — the
time will come about when digital radios are
standard in cars and people replace their home
analog radios with digital. But why should
they buy something new when their old mod-
els still work just fine?

“On radio we have to offer people some-
thing to give them a reason to buy new stere-
os, and once we reach critical mass, we can
broadcast in an all-digital mode to send 280
million kilobytes out on every FM and AM
radio station. What that means is that you can
split their signals — why shouldn’t there be a
traditional Jazz station in every market?

“Think about it: Infinity and Clear Chan-
nel often own five FMs ina market, and I don’t
think they have 30 formats to put on them
once they’ve gone all-digital. Those split sig-
nals will favor formats like AC, Oldies and
Classic Rock, which will be OK at 48 kilobytes.

"1 don’t worry that radio won't be able to
find great people to program these formats.
Radio, in fact, is in a better position than XM
or Sirius, because programming will be local-
ized within each market.

“Other things that are out there and being
talked about by iBiquity include traffic reports
for your immediate area — you don’t have to
sitand wait for traffic on the ones or the sixes.
Push one button, and you've got it — for the
Valley, the Westside or the airport.

“We may also have special services similar
to TiVo that will allow you to record, say, Ram-
sey Lewis” Legends of Jazz if you don’t stay up
late enough to hear it, so you can listen to it at
your convenience,

wwWwW americanradiohistorvy com

* It offers the opportunity for more advanced data and audio services, such
as surround sound; multiple audio sources at the same dial position; store and
replay capabilities; and a “buy” button for music, concert tickets, etc.

* No subscription fees. HD Radio is free, just like analog radio.

+ It offers a seamless transition, without programming interruptions.

The Benefits Of HD Radio

Digital broadcast provide listeners with radically improved audio quality
and reception and new data services such as displayed artist and
song info, traffic, weather, sports scores, etc., and it's free to con-
sumers, just like today's analog AM and FM radio. Here are some |

= FM broadcasts will have CD-quality sound.

* AM will sound as good as today’s analog FM stereo.

= |t's static-free, without pops, hisses and fades.

* It offers new data services, including scrolling text displayed on a radio

LI T

“There are 800 million
radios in the U.S. When
every one of them has
point-of-purchase
capability, just think of the
impulse buying that will
happen with music.”

Hiini,

“HD Radio will also offer the instant down-
load and purchase of songs and CDs with a
‘buy it’ button on digital receivers. There are
800 million radios in the U.S., including over
200 million in cars. When every one of them is
HD and has that point-of-purchase capability,
just think of the impulse buying that will hap-
pen with music, which is very good news for
your business and the industry in general.

“Eventually, there will be MP3 players built
in, too, so people can make playlists of their
favorite tunes. Adults still want to buy full
CDs, and you'll be connected to a website that
will mail the CD to you. But ] have a 16-year-
old, and the chances of him going to a record
store to buy a CD are slim to none, because he
buys songs. This doesn’t pertain as much to
Smooth Jazz now, but maybe it will as young
people get older and come to this format.”

The Future is Now

“There is huge potential with this technol-
ogy, but to succeed, digital radio will require
the music industry, the stereo manufacturers
and radio all to buy in as radio is already do-
ing by investing hundreds of miltions in con-
version,” Kepler continued.

"Kenwood, JVC and Panasonic have units
out now, and numerous other manufacturers
have them coming soon. We'll see them seri-
ously pushing HD Radio, especially in cars,
since XM and Sirius are nearly standard. But
digital radio sounds amazing, and it’s free.

“Satellite radio has done terrestrial radio
something of a favor by waking us up, and
now that the technology is there, we can make
the most of it. A lot of people have bought sat-
ellite receivers and pay a monthly fee to get
away from commercials and to have a broad-
er selection, which shows there is a demand.
HD Radio can capitalize on that too.”
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W W ARTIST TITLE LaBELS) b oLivs .J.?.:a.’)‘.'ag S PANICIA STATIONS “ HD] AB ASE
1 ﬂ RICHARD ELLIOT Your Secret Love (GRP/VMG/ 726 +2 80391 23 330
%
2 2 SOULBALLET Cream (275) 630 -2 82309 19 35/0 ! 4/ M%L‘EJQQED 0%
3 0 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.} 674 0 80561 22 3310 ARTISTTITLE LABEL(S) ADDS
4 4  WAYMAN TISDALE Ain’t No Stoppin’ Us Now (Rendezvous) 607 -5 72224 28 3210 BONEY JAMES f/JOE SAMPLE Stone Groove /Warner Bros.) 8
5 @  CHRIS BOTTI Back Into My Heart (Columbia) 552 +5 75269 34 330 | DAVIDSANBORN Tin Tin Deo (GREVMG) 8
6 @ MARION MEADOWS Sweet Grapes (Heads U/ 551  +24 73238 26 29jp | MICKAEL LINGTON Two Of AKind (Rendervous 5
7 @  MINDIABAIR Come As You Are (GRPVMG) 518 34 65173 18 350 | ohb FORCE Beleve nMe figher Uctave 5
LUEGOUCILLI + ! PAMELA WILLIAMS Fiy Away With Me (Shanachis/ 4
9 o TIM BOWMAN Summer Groove (Liguid 8/ 487 +9 58498 21 30/0 VANESSA WILLIAMS You Are Everything (Laval 3
8 o QUEEN LATIFAH California Dreamin’ {Vector/ 487 +6 51088 1 34/0
n @ PAUL JACKSON, JR. Walkin' (Ble Note/EMC) 461 +2 41331 34 300
10 11 GERALD ALBRIGHT To The Max (GRP/VMG) 4£5 -10 59299 33 340
13 @ DAVE KOZ Let It Free {Capitol) a3 +19 43984 1 3on # M as T
12 13 ANITABAKER You're My Everything (Blue Note/Virgin) 368 31 44922 26 320 REASED PL
16 @ PETER WHITE How Does It Feel {Co/umbia) n +26 58124 18 29J0 TPOLTAA'L
14 @ PAUL BROWN Moment By Moment (GRP/VMG/ 373 +3 53446 14 3312 ARTIST TITLE LABEL(S) INCREASE
17 (O EUGEGROOVE XXL Warads) 356 +14 4418 11 310 g:xtﬂvf?;‘:ﬂ:";n Tin geo SGﬂP/VMG/ +::
. alk On By (Warner Bros. +
18 g MICHAEL MCDONALD Tracks Of My Tears (Motown/Universall 345 +22 31960 12 2501 BONEY JAMES {1J0E SAMPLE Stone Groove (Warmer Bras) 439
19 SEAL Walk On By (Warner Bros.) 335 +21 30056 6 230 MIND! ABAIR Come As You Are (GRPVMG) +3
2 @ RAY CHARLES f[DIANA KRALL You Don’t Know Me (Concord/ 302 +24 25593 1" 2310 PAMELA WILLIAMS Fly Away With Me (Shanachie/ +29
20 @ PIECES OF A DREAM It's Go Time (Head's Up) 293 +3 25847 17 25/0 FOURPLAY Fields Of Gold /704 Victor/AMG) +27
21 @  KENNY 6. Pick Up The Pieces fArista/RMG) 293 +9 34339 3 252 | PETERWHITE How Does it Feel (Coumbia/ +26
23 @  MICHAEL LINGTON Two Of A Kind (Rendezvous/ 253 417 267117 5 315 | WCKBRAUN Daddy.0 (Wamer Bros) +25
26 @ BONEY JAMES f{JOE SAMPLE Stone Groove (Wamer Bros.) 195 +39 34922 2 23/8
2 @ HALL & OATES Il Be Around {U-Watch/ 193 +4 19602 4 151
. . B
o D rowuer v e o o e e | g YilimosT W ¢
ields Of Go lictor + E
27 @ GREG ADAMS Firefly (275/ 168 +15 16103 13 151 PLA ED RECUHR NTS
30 @ JOYCECOOLING Camelback (Narada/ 18 +13 1130 2 100 | mnsr mme weess s
29 @ ALICIA KEYS If | Ain't Got You L/AMG) 13 +2 17903 4 70 GEORGE BENSON Softly, As In A Moming Sunrise (GRPVME 339
@ MARC ANTOINE Madrid (GRF/YMG) 97 +15 10002 1 0/0 KIM WATERS In Oeep (Shanachie) 325
. N ] . P . . . BONEY JAMES Here She Comes (Wamer Bros./ 320
36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay X 3
week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If twa Songs are fied in total plays, the song with the larger increase in | NICK COLIONNE It's Been Too Long (3 Keys Music/ 32
plays is placed first. Songss below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the tota!Anumber of ne\lu aAdds oﬁlgally reported F}D R&R | MICRAEL LINGTON Show Me (Rendezvous/ %7
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons ! endezy
times number of plays (times 100). Each daypart on each station is assigned an AQGH number. Average Quarter Hour Persons used herein with permission from LB Medlterra;\en {ﬂ e 24
Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, Inc. DAVE KOZ MR See s You (Capital =)
" PAUL BROWN 2417 (GRPVMG) 235
1 - cr RICK BRAUN Daddy-Q (Warner Bros.) 203
s //// NEW & ACTI VE! ; ALEXANDER ZONJIC Lo It With Me (Heads MICK COLIOME Hop P 3 Foys M =
RAFE GOMEZ ke Tommy Boy) ;Tﬂ:ﬂ'sw?ﬁmsﬂm sv:n:d;: (Sthanachie St TG oo
cy {Tommy 50y, y Fway E PETER WHITE Talkin' Bout Love (Columbia) 187
O WL o fvens AR ARTUNE s i L S e
aylight (Rendezvou: anova ou . 1
Total Plays: 65, Total Stations: 6, Adds: 2 Total Plays: 21, Total Statiens: 4, Adds: 2 Ll e 7
FATTBURGER Work To Do (Shanachie/ MICHAEL MCDONALD Aix't Nothing Like The Real Thing (Motown/Universall N n
Total Plays: 61, Total Stations: 4, Adds: 0 Total Plays: 17, Totai Stations: 4, Adds: 0 Station plavIESts for all R&R reporters
DAVID SANBORN Tin Tin Deo (GRRVMG) 3RD FORCE Beiee In Me ghar Octave) are available on the web at
Total Plays: 58, Total Stations: 10, Adds: 8 Total Plays: 16, Total Staticns: 5, Adds: 5 www.radipandrecords. com.
Songs ranked by total plays
DON’'T |
|
|
N
Personal Music Test
& Better recruitment than hotel ballroom AMTs
& Small one-on-one groups
] Random start of song hooks
(=] 0-100 sliding Positive & Burn scales
cﬁm-'| |‘\,ﬁﬁE\3- The Music Testing Specialists
||I t www.ComQuestMusicTesting.com
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The School 0f Rock:

Part Two

How to effectively program your music

Back in November (11/26) I wrote my first School of Rock col-
umn on the “MPRs of Programming,” a nuts-and-bolts
checklist for efficiently prioritizing a programmer’s responsibilities.
I believe the first M on the list, music, is the most important el-
ement of the MPRs. Effectively programming music is the key

to your station’s success.

My focus this time will be on the many fac-
tors involved in playing the right music. There
are many decisions to be made. In keeping
with my original MPR premise, here is a ba-
sic checklist that can be used as a primer to
focus attention on the music-programming
priorities necessary to keep your radio station
on track.

This checklist is intended to be used by pro-
grammers in all market sizes as a fundamen-
tal overview of music programming. With
these basics as our foundation, the key ques-
tion in programming the right music for your
radio station might well be “Where do 1 be-
gin?” With such a vast universe of music avail-
able, the prospect can be overwhelming,

Your format and target demo will obvious-
ly narrow the musical playing field. For the
purposes of this checklist, let's focus onan Ac-
tive Rock station whose primary target is 25-
44 men. What resources do you need to de-
velop a music list that reflects the tastes of this
core demographic? Which artists will be the
foundation of the playlist?

The Artist Benchmark List

A great place to start is to create your sta-
tion’s artist benchmark list. These artists are
the cornerstone of your radio station. A typi-

cal Active Rock list might include ‘80s stal-
warts AC/DC, Motley Crue and Ozzy Os-
bourne; key "90s acts like Metallica, Stone Tem-
ple Pilots and Soundgarden; as well as more
recent artists like Linkin Park, Godsmack and
Tool.

You can do this exercise with any format.
Typically, you should start with about 20 to
25 artists. These are the artists you need tocon-
sistently showcase for your listeners. Once
you've created this Mt. Rushmore of core art-
ists, it's time to organize them so they will
perform effectively for your audience.

Music Clusters

Your station’s artist benchmark list will usu-
ally cover a wide range of musical styles with-
inthe format. The next step is to organize these
artists by creating music clusters. A typical Ac-
tive Rock station might feature current and li-
brary music clusters that include mainstream,
hard rock, hard alternative, ‘80s rock, ‘90s
grunge and ‘70s classics. You can come up
with your own set of cluster names, but typi-
cally you'll cluster your music by eras and
genres.

Here’s a sample of current and library mu-
sic cluster ratios for an Active Rock station
whose primary demo is 25-44 men.

L]

! 5 . ‘i ? Iiliﬁ.

o Currents: 70% main-
stream/hard rock, in-
cluding currents from
artists like Nickelback,
Three Days Grace,
Chevelle and Disturbed;
30% hard alternative,
including currents from
artists like A Perfect Cir-
cle, Linkin Park, Green
Day and Jet

* Library: 40% '90s
grunge, featuring the
best from artists like
Nirvana, Stone Temple
Pilots and Alice In
Chains; 30% '80s rock,

HARTFORD MINI-CONCERT wccCiHarttord weicomed
Collective Soul for a four-song on-air concert. Seen here (I-r) are
Collective Soul vocalist-guitarist Ed Roland, WCCC MD/Asst. PD Mike
Karolyi and jock Rick The Fluffer, new Collective Soul iead guitarist
Joel Kosche and WCCC Promotions Event Manager Rex Emrick.

featuring the best from
rockers like Ozzy Os-
bourne, Motley Crue
and Guns ‘N Roses;
30% today’s rock, fea-

© Radio & Records

turing the best from top

artists of the last five years like Nickelback,
Godsmack and Metallica

The overall playlist of the station noted
above might include about 70% library mate-
rial per hour, with the remaining 30% being
currents. These ratios might vary by daypart
as well.

Once you've determined the appropriate
music ctusters or genre styles for your station,
the next step is to create categories and clocks
that will further manage and direct the ar-
rangement of your station’s artist benchmark
list and subsequent music clusters.

Rotations & Scheduling

Music research usually determines how
many songs and which songs fill each cate-
gory. These music clusters should be filled
with the best-testing tunes from your artist
benchmark list in the categories you've set up
for your station.

Scheduling music effectively is a skill in
itself. Whether you're adept at Selector, Mu-
sicMaster or some other music-scheduling
system, the more effectively you execute the
special policies and tricks of your scheduling
system, the smoother the ebb and flow of your
music — which leads directly to longer TSL.

o8t I S L

The first step in making
decisions about what
currents to play on your
radio station has to be
based on gut.

L T TR

Another important but often overlooked el-
ement of scheduling music is the art of pro-
gramming proper rotations of high-testing
music. Beyond playing power-testing cur-
rents, effectively rotating power recurrents can
be a true secret weapon in programming high-
rotation stations in formats like CHR, Active
Rock, Alternative and Hot AC.

Power-testing currents shouldn't fall off the
map once they've moved out of regular rota-
tion. Many times these songs are still very hot
with the audience even though you and the
jocks may be tired of hearing them. At the very
least, power recurrents should definitely ro-
tate higher than regular, medium-testing cur-
rents.

Current Music Decisions

If your station plays current music, deter-
mining what new music to play presents even
more of a programming challenge. An astute
music director is an invaluable asset to a pro-
grammer and a radio station. If your age puts
you outside of your station’s target demo, hire
a music director or a music assistant in the
demo to help you make music decisions, us-
ing his or her feedback as a barometer of the
musical tastes of your core audience.

In order of importance, there are three key
areas involved in the current-music decision
process,

* Gut/station sound: The first step in mak-
ing decisions about what currents to play on
your radio station has to be based on gut. Hav-
ing a great ear for new music isn’t something

www americanradiohistorv com

you can teach someone. A great programmer
has a knack for following his or her gut in-
stincts or initial reaction to new music.

Of course, the song needs to fit the sound
of the station first. But beyond station sound,
a programmer's gut feeling about a song’s po-
tential to get a positive reaction from listeners
is the first step in deciding what currents get
played on the air.

o WU T T T

Effectively programming
music is the key to your
station’s success.

L

* Callout research: After a song has been
played on the radio for a while, callout re-
search is used to gauge its success. There are
many intangibles involved in this process as
well. What are your screening criteria for the
panel? Are you testing the right hook of the
song? How many times do you test someone
before discarding their input?

Some type of music research is necessary
to support continued airplay of each current.
Requests and sales are also important factors
in researching new music. Overall, callout re-
search is still the most effective way to deter-
mine how well your new music is perform-
ing, because it’s an arbitrary process that deals
with the 80% of your audience that will never
call a radio station with a request or purchase
anew CD.

¢ Music charts and record-label priorities:
Beyond simple gut reaction and callout re-
search, the music charts and record-label pri-
orities are also important factors in helping
programmers make current-music decisions.

The music charts are based on spins — ob-
viously a good barometer of a song’s success
on individual radio stations. Why? Most of the
time a station’s spins are based on its own pos-
itive callout research, sales figures and re-
quests.

A record label’s commitment to a new art-
ist and song is another important element in
a programmer ‘s decision to commit toa track.
The label needs to champion each artist with
promotions like concert tie-ins, merchandise
and other forms of nontraditional support.
This sends a message to programmers thatan
artist matters to the label.

Music Quantity

All of the steps noted above will help you
pick the right music to play on your station.
But while music-quality decisions affect cume
and TSL, the final step of an effective program-
ming process is determining the right quanti-
ty of music.

Whether you promote music marathons or
“40 minutes nonstop,” these music-quantity
benchmarks have proven effective in building
a radio station’s TSL. The combination of
great-testing music and long music sets is a
powerful one-two punch that should ulti-
mately lead to ratings success.

FOR THE RECORD: Allen Kovac's
first name was misspelled in last
week's column.
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ROCK TOP 30

January 14, 2005

Ve W amsT e LABEL(S) i
1 o GREEN DAY Boulevard Of Broken Dreams (Reprise) 682
2 2 VELVET REVOLVER Fall To Pieces /RCA/RMG) 610
3 @  SHINEDOWN BurningBright /Atiantic) 529
6 o PAPA RDACH Getting Away With Murder (Geffen/ 434
4 5 U2 Vertigo {Interscope) 465
5 6  COLLECTIVE SDUL Counting The Days (£/ Music Group} 439
7 7 BREAKING BENJAMIN So Cold /Hollywood) 411
9 o THREE DAYS GRACE Home (/ive/Zomba Label Group) 410
8 0 MOTLEY CRUE If | Die Tomorrow fisiand//0JMG) 409
12 10  THREE DAYS GRACE Just Like You (ive/Zomba Label Group) 339
13 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 335
14 @ PAPA ROACH Scars (Geffen) 330
" 13 NICKELBACK Because Of You (Roadrunned/\0JMG) 325
15 m CHEVELLE Vitamin R (Leading Us Along) (Epic/ 313
16 @  ALTERBRIDGE Find The Real (Wind-up/ 317
10 16 SILVERTIDE Ain't Comin’ Home (/RMG) 307
20 D  VELVETREVOLVER Dinty Little Thing (RCA/RMG) 217
17 @ CROSSFADE So Far Away (Columbia) 204
18 @ KORN Another Brick In The Wall /Epic/ 203

24 @ U2 Al Because Of You finterscope) 175
19 21 GREEN DAY American ldiot (Reprise/ 175
23 @ SLIPKNOT Vermilion (Roadrunner/IDJMG) 171
21 23 SALIVA Razor's Edge (/sland/!DJMG) 158
25 @  SUBMERSED Hallow (Windup/ 145
22 25  KENNYWAYNE SHEPHERD Alive (Reprise/ 128
26 26 JET Look What You've Dane /Atlantic) 12
29 €@  EXIES Ugly Vigin) 10
27 28 MARILYN MANSON Personal Jesus (Nothing/Interscope) 99
28 29  HOOBASTANK Disappear {Island//0JMG) 90
@ BREAKING BENJAMIN Sooner Or Later (Hollywood) 82

pLivs Ao
{00}

+28 35831
-44 35706
+29 21137
+31 29316
-33 24378
-53 20081
17 16740
+31 16539
+12 16491

-1 19526
+18 15887
+17 13263
-32 16310
+6 13310
+9 10504
-63 14472
+45 5842
+6 6341
+1 8446
+33 10822
-16 12180
+19 3133
-13 4922
+18 2563
-30 5958
-12 6898
+22 2763
-20 5822

-3 2250
+36 2188

29 Rock reporters. Monitored airplay data suppli

d by Mediabase R

a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the charl. Most Added is the total number of new adds officially reported to R&R by each
reporting Station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitron Inc.). © 2005, R&R, Inc.

CHEVELLE The Clincher (Epic)

Total Plays: 68, Total Stations: 8, Adds: 6
JUDAS PRIEST Revolution /£pic/

Total Plays: 62, Total Stations: 11, Adds: 7
SEVENDUST Face To Face (7V7/

Total Plays: 61, Total Stations: 6, Adds: 0
KENNY WAYNE SHEPHERD The Place You're In fReprise/
Total Plays: 47, Total Stations: 7, Adds: 1

NEW & ACTIVE

) Songs_ran-ked by total plays

A PERFECT CIRCLE Passive Virgin)

Total Plays: 42, Total Stations: 5, Adds: 3
TESLA Into The Now (Sanctuary/SRG/

Total Plays: 33, Total Statiens: 3, Adds: 0
INSTRUCTION Breakdown /Geffen/

Total Plays: 24, Total Stations: 3, Adds: 0
MEGADETH 0f Mice And Men (Sanctuary/SRG/
Total Plays: 20, Total Stations: 7, Adds: §
BILLY 1DOL Scream (Sanctuary/SRG)

Total Plays: 11, Total Staticns: 6, Adds: 6

SKINDRED Pressure flava/

Total Plays: 10, Total Staticns: 3, Adds: 2

POWERED[3
o
WEEKS ON TOTAL STATIONS/ ME"] AB ABE
8 2501
22 21 MOST ADDED’
1" 2710 www.rradds.com
24 19/0 ARTIST TITLE LABEL(S) ADDS
14 2210 JUDAS PRIEST Revolution (Epic/ 7
14 2210 CHEVELLE The Ciincher (Eprc/ 6
30 170 BILLY 1DDL Scream (Sanctuary/SRG) ]
1 231 U2 Ali Because Of You finterscape) 5
3 211 BREAKING BENJAMIN Sooner Or Later (Hollywood) 5
! MEGADETH Of Mice And Men (Sanctuary/SRG) 5
36 250 3 DDDRS DOWN Let Me Go (Republic/Universal 4
5 2414 VELVET REVOLVER Qirty Little Thing (RCA/RMG) 3
8 25)1 A PERFECT CIRCLE Passive (Virgin/ 3
16 21/0
21 1710
§ 242 MOST
200 170 INCREASED PLAYS
2 20’3 TOTAL
8 15/0 ARTIST TITLE LABEL(S) INGRERSE
7 141 VELVET REVOLVER Oirty Little Thing (RCA/AMG) +45
2 16/5 JUDAS PRIEST Revolution (Epic/ +38
20 1310 CHEVELLE The Clincher /£pic/ +38
8 131 BREAKING BENJAMIN Sooner Or Later (Hollywood) +36
9 1310 U2 Al Because Of You finterscape/ +33
I THREE DAYS GRACE Home {Jive/Zomba Label Group) +31
4 PAPA ROACH Getting Away With Murder (Geffen/ +31
19 10/0 SHINEDOWN Burning Bright {Atiantic) +29
1 9/0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ +28
3 10/ | APERFECT CIRCLE Passive Vigin 2
1" 70
5 5/0
LW | oy AYED RECURRENTS
- TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFADE Cold (Columbia) 319
JET Cold Hard Bitch /Atiantic) 246
VELVET REVOLVER Slither (RCA/RMG/ 242
LINKIN PARK Breaking The Habit (Warner Bros./ 230
NICKELBACK Figured You Out (Roadrunner/{0JMG) 183
AUDIOSLAVE | Am The Highway (lnterscope/Epic) 192
AUDIOSLAVE Like A Stone (/nterscope/Epic/ m
SLIPKNOT Ouality (Readrunner/(D/MG] 153
TRAPT Headstrong (Warner Bros.) 152
LINKIN PARK Numb (Wearner Bros.) 149
Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

KZRR/Albuguerque, NM*

REPORTERS

| KIOC/Beaumont, TX*

OM: Bill May POMD: Mike Davis
PD: Phil Mahoney 12 GREEN DAY
APD: Judi Civernlo BLACK LABEL SOCIETY
6 JUDAS PRIEST JUDAS PRIEST
BILLY IDOL gRAZY ANGLOS
WZZO/Allentown, PA* e
PO: Rick Slrauss
MD: Chris Line WRQK/Canton, OH*
No Adds PO: Gamett Hart
MD: Nick Andrews
KWHL/Anchorage, AK 1 BREAKING BENJAMIN
APD: Brad SlenETﬂCLE CHEVELLE
A R
2 APERFECT WPXC/Cape Cod, MA
WT0S/Augusia, ME OM: Sleve Mevie
OM/PO: Steve Smith PDMD: Suzanne Tonaire
APD: Chris Rush APD: James Gallagher
7 JUDAS PRIEST ’ BREAKING BENJAMIN
4 MEGADETH SUBMERSED
1 CHEVELLE | JUDAS PRIEST
KLBJ/Austin, TX* WKLC/Charlestan, WV
OM/PD: Jelf Carrol | OM/PD: Bil Knight
MD: Loris Lowe | 1 APERFECT CIRCLE
ST | WEBN/Cincinnati, OH*
DM/PO: Scott Remnhart
COLLECTIVE SQUL MO: Rick Vaske
K00J/Baton Rouge, LA" 1 CHEVELLE
DM: Jetf Jamigan A PERFECT CIRCLE
PD: Paul Cannell BREAKING BENJAMIN
B e ST | WMMS/Cleveland, OH*
6 CHEVELLE PD: Bo Malthews
FUTURE LEADERS OF THE WORLD | MD: Hunler Scaft
BLACK LABEL SOCIETY CHEVELLH
MEGADETH 3000RS DOWN

Stations and their adds listed alphabetically by market

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana
1 CHEVELLE
1 APERFECT CIRCLE
MEGADETH

KLAQ/EI Paso, TX*
OM/PD; Courtney Netson
APD/MD: Gienn Garza

JUDAS PRIEST

WMTT/Eimira, NY
PD: George Hamis
MD: Stephen Shimer

1 REOLIGHTMUSIC

KFLY/Eugene, OR
OM/PD: Chris Sargent
MD. Tim Davis

19 CROSSFADE

18 MEGADETH

16 VELVET REVOLVER
16 SHINEDOWN

5 MOTLEY CRUE

4 BXIES

WRCQ/Fayetteville, NC*
OM. Perry Stone

PD: Mark Arsen

1D: Al Field

No Adds

WBZT/Greenville, SC*
OM: Scott Johnson
PD: Craig Debolt
13 LENNY KRAVITZ
7 VELVET REVOLVER
502

3 MEGADETH
1 BILLY IDOL

WRVC/Huntington
OM/PD: Jay Nunley
APD/MD: Reeves Kirtner
9 CANOIRIA

2 MEGADETH

WRKR/Kalamazoo, Mi
OM: Mike McKelly

PD/MD: Jay Deacon

No Adds

KZZEMedtord, OR
PD: Marty McGuire

MD: Rob King

2 SHINEODWN

2 MOTLEY CRUE

1 VELVET REVOLVER

1 EARSHOT

1 BREAKING BENJAMIN
1 SUBMERSEO

WDHA/Morristown, NJ*
POMD: Terrie Carr

5 BILLY IDOL

4 QUEENS OF THE STONE AGE
1 SLIPKNOT

1 THEORY OF A OEADMAN
WXMM/Norfolk. VA*
OM: John Shomby

POMD: Jay Slater

No Adds
| KFZX/Ddessa, TX
PDMD: Steve Driscoll
14 PAPA ROACH

2 MEGADETH

KCLB/Paim Springs, CA
OM: Gary DeMaraney
PD: Rick Sparks
No Adds
WWCT/Peoria, IL

9 AUDIOSLAVE

S AUDIDSLAVE
WMMR/Philadelphia, PA*
POD: Bill Weston
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszler
5 BILLY IDOL
KOKB/Phoenix, AZ*

PD: Joe Bonadonna

MD: Paul Pelerson

3 3000RS DOWN
KUFO/Portland, OR*
OM/PD: Dave Numme

| APDMD: Oan Bozyk

5 CROSSFADE
5 SHINEDOWN
5 QUEENS OF THE STONE AGE

WHEB/Portsmouth, NH*
PD: Chris “Doc” Garrett
MD: Jason “JR” Russell

AMAGEPLAN
KENNY WAYNE SHEPHERD

[V}

JUDAS PRIEST
WHJY/Providence, Ri*
PD: Scott Laudani
APD: Doug Palmleri
MO: John Laurenti
28 3 DOORS DOWN
27 MOTLEY CRUE
2w

u
14 ALTER BRIDGE
10 VELVET REVOLVER
6 SUBMERSED
JUDAS PRIEST

WBBB/Raieigh, NC*
POMD: Jay Nachlis

KZ0Z/San Luis Obispo, CA

POMO: David Atwood WHZK/Walats

PDMD: Nick Summers

1 JUDAS PRIEST

| KBER/Salt Lake City, UT*

OM: Bruce Jones

PD: Kelly Hammer

APOMD: Helen Powers
BREAKING BENJAMIN

KSRX/San Antonio, TX*
OM/PD: John Cook
APD: Ed “Mister Ed” Lambert
MD: Mark Landis
7 3000RS DOWN
SKINDRED

THREE DAYS GRACE 1 VELVET REVOLVER 32 BLACK LABEL SOCIETY
ALTER BRIDGE 1 BREAKING BENJAMIN 16 JUDAS PRIEST
5N 1 MEGADETH 15 KILLSWITCH ENGAGE

KCALRiverside, CA* 12 MEGADETH
PD: Steve Hotiman - 11 VELVET REVOLVER
APOMD: Dary! Norsell gl&ﬁrxgenon. A 6 SHINEDOWN

VELVET REVOLVER HD: Pt Stone 4 EXIES
WROV/Roanoke, VA" elActs KBZSWichita Falis, TX
PO: Aaron Roberts OM: Chris Watters

: Tate WWOG/Sy NY* PD: Liz Ryan
1u2 OM: Rich Lauber APOMD: Vicki Vox
BILLY 100L PO Scorch 5ﬁr§€v&LcET ol
MD: Scatt Dixon 5 RFECT CIRCLI

WXRX/Rockford, IL No Adds 4 BREAKING BENJAMIN
OM: Keith Edwards
PO/MD: Jim Stone
2 BLACK LABEL SOCIETY WKLT/Traverse City, Ml

BILLY IDOL POMD: Terri Ray

QUEENS OF THE STONE AGE 7 JUDAS PRIEST
KRXQ/Sacramento, CA® 3 XEY WaIE o

acramento, 3 KENNY WAYNE SHEPHERD

OM:Jim Fox 1 CROSSFADE poweReD 14
PD: Pat Madin {
18 BREAKING BEWAMIN | E Q
18 CHEVELLE KMOD/Tulsa, OK* Nl “lABAk E
13 A PERFECT CIRGLE

OM/PD: DonCristi
u2

*Monitored Reporters

KRTO/Tulsa, OK*
gl’)ﬂndslgfgﬂmi‘,l'(‘:;ly 48 Total Reporters
APD: Kelly Garrett
PAPA!'(O:CH 29 Total Monitored
KORN _
| 19 Total Indicator
KBRO/Wase. X Did Not Report,
o o Playlist F 1):
| 1 VELET evObieR | Kabsuin
MEGADETH
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ACTIVE ROCK TOP 50

January 14, 2005 ﬂﬁ“ﬁiﬁ‘
W amSTmEES LS shrs Al}%ﬂé{ o T o 1
1 €  GREEN DAY Boulevard Of Broken Dreams /Reprise) 1963 +112 102515 9 580 MOST ADDE, D’
2 2 CHEVELLE Vitamin R {Leading Us Along) {Epic/ 1628 140 78515 22 58/0 wwwLrradds.com
3 € THREE DAYS GRACE Home (Jive/Zomba Label Group) 1564 +49 63808 13 590 :::;;’ITEL;:&‘; o i ‘::s
L . e Clincher {Epic,
6 ©  SHINEDOWN BumingBright (Atéantic) 1414 +92 65619 13 5911 JUDAS PRIEST Revalution (Egic 2
5 5  PAPA ROACH Getting Away With Murder (Geffen/ 1400 -28 80962 25 5810 A PERFECT CIRCLE Passive (Virgin/ 20
4 6  BREAKING BENJAMIN So Cold /Hollywood) 1384 -101 77079 36 60/0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 13
8 @ PAPAROACH Scars (Geffen) 1265  +123 55834 9 580 ';::El:lﬂsigr TUJEMice AndA';:nl/S:ngwa'yZSﬂﬁl . 1:
. . STONE ittle Sister fintersco,
8 ©  KORN Another Brick In The Wall Epic/ 1242 +55 49224 1 55/0 SKINDRED Pressure fLava) 7
7 9 VELVET REVOLVER Fall To Pieces /ﬁL‘A/ﬁME/ 1220 -60 64338 23 5610 FUTURE LEADERS OF THE WORLD Evefyday /Ep”:/ 7
13 @ MOTLEY CRUE If { Die Tomorrow (/s/and//{DJMG/ 119 +112 57838 3 5210 CRAZY ANGLOS Fade /At/antic/ 7
10 Q) ALTER BRIDGE Find The Real (Wind-up) 1108  +58 45820 7 590 | BLACK LABEL SOCIETY Suicide Messiah Artemis/ §
14 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1077 +79 45775 6 5210 Mo ST
n {®  CROSSFADE Cold (Columbial 1057 +15 54841 48 53/0 INCR E A S ED P L A YS
16 @ SLIPKNOT Vermilion (Roadrunner//0JMG) 1052 +93 40843 12 571 o
12 15 NICKELBACK Because Of You /I?oa.dmnner/lﬂJME/ 1031 -4 47665 1 5010 TR T, mc?else
17 @  CROSSFADE So Far Away (Cokimbia) 1000 +69 37176 11 561 | ppeaying BENJAMIN Sooner Or Later Hollwood  +345
18 @ SLIPKNOT Duality fRoadrunner/IDJMG) 850 0 42027 37 540 CHEVELLE The Clincher (Epic/ +180
15 18 FUTURE LEADERS OF THE WORLD Let Me Out /£pic/ 842 A2 34142 30 460 JUDAS PRIEST Revol;tion {Epic) +153
. PAPA ROACH Scars (Geffen) +123
2 @ EXEs ugy Wirgin B35 #1056 2334 1 SO oo DAY Bouevard Of Broken Dreams (eprise)  +112
]9 20 SALIVA Razor's Edge //s/and//UJMb‘/ 753 -61 29184 12 48,0 MOTLEY CRUE If | Die Tomorrow /I:Iand/ll]JMb‘l +112
23 @  SEVENDUST Face To Face /7/7) 726 +11 19541 13 4110 A PERFECT CIRCLE Passive Virgin/ +11
25 @D  VELVET REVOLVER Dirty Little Thing (RCA/RMG) 714 +89 33074 4 542 EXIES Ugly (Virgin) +106
. ) U2 All Because Of You finterscope) +96
. 1
20 23 COLLECTIVE SOUL Counting The DaYs {El Music Group) 665 134 26953 5 45/0 SUIPKNOT Vermilion (Roadrunner/I0JMG) 193
24 24  DROWNING POOL Love And War (Wind-up/ 643 -n 21136 19 4310
27 €@ LOSTPROPHETS | Don't Know (Columbis) 630 +51 17983 9 450 MOST
21 26 U2 Vertigo finterscope/ 618 121 23564 14 35/0 PL A YE D RECURRE N TS
26 @ EARSHOT Someone (Warner Bros.) 590 +10 17707 12 46/0 T
30 €@  SUBMERSED Hollow (Windup) 531 +74 13503 14 3800 T‘;;:; B':;sfmi St e Yo Lo s Ll roug "7;‘1'5
ust Like You fiive/Zomba Label Grou
28 @ KILLSWITCH ENGAGE The End Of Heartache {Roadrunner/IDJMG) 523 +11 14148 20 4310 LINKIN PARK Lying From You (Warner Bros.) 508
42 @ BREAKING BENJAMIN Sooner Or Later (Hollywood) 513 +345 18360 2 60/13 JET Cold Hard Bitch {Atfantic) 544
32 31 NONPOINT in The Air Tonight fLava/ 3713 17 9518 9 3110 VELVET REVOLVER Slither [RCA/RMG/ 532
38 €D  SHADOWS FALL What Drives The Weak (Contury Medial 335  +24  §535 8 300 ;‘;‘:;’;n:::‘(“ﬂﬂ':?*'“g;"e;f’% f W"”"I; Bros) ﬁ;
e-Align (Republic/Universa
33 33  SPIDERBAIT Black Betty flaterscope) 327 -35 8295 17 2710 GREEN DAY American diot Reprise/ a2
kil 34  MARILYN MANSON Personal Jesus (Nothing/Interscope) 325 72 17070 18 2410 THREE DAYS GRACE (I Hate)... (ive/Zomba Labe) Group) 387
38 @ U2 All Because Of You finterscope) 288 +96 10830 2 26/4 NICKELBACK Figured You Out {Readruaner/I0JMG) n
35 €D  KENNY WAYNE SHEPHERD The Place You're In (Reprise) 276 +31 5212 2 303 | LINKINPARK Numb (Warser Bros.) 37
47 @ JUDAS PRIEST Revolution £pic/ 261 +153 23052 2 3220
@ CHEVELLE The Clincher (Epic/ 253 +180 9584 1 44430 NEW & ACTIVE
37 @ JIMMY EAT WORLD Pain (interscope/ 207 +2 8528 7 710 DAMAGEPLAN Soul Bleed {Atlantic/
Total Plays: 80, Total Stations: 6, Adds: 1
40 @ CANDIRIA Down (Type A/ 191 +B 3635 6 20/0 COPPER Tum /Rackpie)
36 41 INSTRUCTION Breakdown (Geffen) 184 -22 5553 20 2000 Total Plays: 80, Total Stations: 10, Adds: 0
43 (D LAMB OF GOD Laid To Rest (Prosthetic/Epic/ 176 +10 3931 8 1800 BLACK LABEL SOCIETY Suicide Messiah (Artemis)
. . Total Plays: 60, Total Stations: 9, Adds: 6
[Debut>
[Debue> @ A PERFECT CIRCLE Passive (Virgin/ m +111 9685 1 31420 MEGADETH Of Mice And Men (Sanctuary/SAG)
39 44 JET Look What You've Done /Atlantic) 157 31 6403 1 12/0 Total Plays: 38, Total Stations: 16, Adds: 13
45 @ CRADLE OF FILTH Nymphetamine (Roadrunner/iDJMG) 151 +16 4782 4 150 SKINDRED Pressure Lava/
4 46 HODBASTANK Disappear (Isiand/I0IMG) 146 1 ames g qyo | o Pars 3 Total Staons: 10, Adds: 7
Isappear fisiam : f FUTURE LEADERS OF THE WORLD Everyday (Epic)
41 47 A PERFECT CIRCLE Imagine (Virgin/ 140 34 4583 13 1810 Total Plays: 33, Total Stations: 9, Adds: 7
48 48 MY CHEMICAL ROMANCE I'm Not Okay (| Promise) (Reprise) 105 A w29 2 3 A ELST O JACE S e
X X Total Plays: 20, Total Stations: 8, Adds: 8
46 43  KENNY WAYNE SHEPHERD Alive (Reprise/ 104 -6 11635 19 60 CRAZY ANGLOS Fade /Atiantic)
@  FALL AS WELL Dead & Growing Oider fimprint/ 92 +35 1757 1 9/0 Total Plays: 12, Total Stations: 7, Adds: 7
61 Active Rock reporters. Monitored airplay data supplied by Mediabase R , adivision of Premiere Radio Netwarks. Songs ranked by total plays for the airplay week A A
of 1/2-1/8. Bullets appear onsangs gaining plays or remaining flat from previous week. If two songs aretied in total plays, the song withthe largerincrease in plays isplaced || Station playlists for all R&R reporters l
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total Stations playing a song. Total Audience equals Average Quarter Hour Persons times rumber of plays -
ftim)es ©1 0;)30 gac&l él;y;:art on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron www.radioandrecords.com.
nc.). , R&R, Inc.
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ACT/IVE ROCK

~
ﬁ’gmg””s’ﬂ [:””’ America’s Best Testing Active Rock Songs RR ] RO C K To P 3 0 FOWEREDY )4
Rt 12 + For The Week Ending 1/14/05 CANAER MEDIABASE
- ) . MMM
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 M AREST TTLE LABELS) ToWL el WEEKSON TOTAL
BREAKING BENJAMIN So Cold (Hollywood) 444 446 95% 20% 443 453 435 1 @  GREEN DAY Boulevard Of Broken Dreams (Aeprise) 672 =y ] 15/0
CROSSFADE Cold [Columbia) 427 426 89% 18% 424 412 433 2 ©  COLLECTIVE SOUL Counting The Days /£/Music Group) 576 +15 13 18/0
THREE DAYS GRACE Home (ive/Zomba Label Group) 426 4.20  86% 13% 413 414 413 3 ©  VELVET REVOLVER FallTo Pieces (ACA/AMG) 528 +8 18 23j0
PAPA ROACH Getting Away With Murder (Geffer/ 425 427 9% 24% 426 409 441 4 4 U2 Vertigo finterscope) 451 mn u 250
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 424 433 95% 18% 402 429 380 5 O TEAPARTY Stargazer (EM/ Music Canad) 43 +23 8 14j0
SEVENDUST Face To Face 7V7) 822 410 58% 5% 426 428 4.2 8 @ JET LookWhat Youve Oone tbniict LU )
SLIPKNOT Oualty (Roacrunner/i0MG) 420 422 8% 1% 425 405 440 6 @  JIMMYEATWORLD Pain ligstsiiye! 34 4136 190
CHEVELLE Vitamin R {Leading Us Along) Epic/ 819 422 9% 18% 401 330 410 Z g‘.' BOY Same Oid Song (MapleMusic/lniversall /0 4115 200
. 9 3 DOORS DOWN Let Me Go (Republic/Universal) 376 +23 4 1310
EXIES Ugly (Virgin) 416 399 5% 4% 392 413 3177
PAPA ROACH Scars (Geffen/ 414 405 B1% 8% 402 388 412 11 @ 02 A Because D1 You fersoopel 36 +45 104
SHINEDOWN Burning Bright /Atantic 408 398 61% 7% 407 408 405 :2 8 ;'ELTEL'E d B”lgf"l‘[s)'_deT”S"’””/’”J%G’ — g;z L i
DROWNING POOL Love And War (Wind'sp/ 401 397 67% %% 406 397 412 o e TR A A i -
EARSHOT Someone (Warer Bras. 399 404 4% 2% 376 405 357 11 o o e SIBTERINRERi o Home e 3 L 2Ll oWl
’ ’ : > : - 18 SUM 41 Pieces (ishand//0JMG) 303 58 3
CROSSFADE So Far Away (Columbia) 398 400 ©65% 8% 379 371 38 Ds A * L
SLIPKNOT Vermiion fRoadunner/IoJMG) 3% 406 71% 10% 403 397 408 | | e 3"’ JRENS Reckiapucticoavoly. hercl <l v
’ : . . . 16 BILLY TALENT Nothing To Lase (Atiantic/ 284 +1 6 110
KORN Another Brick In The Wall (Epic/ 387 381 8% 19% 38 384 382 | 15 17: PROJET ORANGE Tdl AngmrF ends (HBMGMisi: 270 2 12 130
LOSTPROPHETS | Don't Know (Columbial 384 396 62% 12% 378 392 388 ]é i5) e THREE DAYS GRACE Wake Up (fiesZomba Label Graug) 256 1 8 710
R RTE e el (R sach ool SEL J00_JRti__the 5. it 5 21 19 M.GOOD IfsBeenAWhikeSice... UniersalMusic Canads/ 205 10 11 80
Y H 0, 0,
3 DOORS DOWN Let Me Go (Republic/Universall : 383 386 72% 14% 371 367 375 23 @ BREAKING BENJAMIN So Cold (Hollywaad) 197 +18 16 10
FUTURE LEADERS OF THE WORLD Let Me Out /£pic/ 381 396 73% 21% 364 380 352 20 21 e THORNLEY Come Again (604/Universal 192 28 19 1800
VELVET REVOLVER Fall To Pieces /ﬁCA/ﬁMG/ 377 382 2% 29% 390 390 390 24 @ PAPAROACH Scars (GEffEII/ 180 +30 2 7,4
GREEN OAY American Idiot (Reprise/ 373 389 8% 4% 362 391 33 22 234 NICKELBACK Because Of You (Roadtunner/iDJMG) 179 a1 2
NICKELBACK Because Of You (Roadrunner/I0JMG) 372 376 Bp% 18% 352 337 364 27 @  CHEVELLE Vitamin R (Leading Us Along) (£pic/ 150 +5 16 90
SALIVA Razor's Edge fisland//0JMG) 3N 361 53% 9% 352 334 367 2% @* SIMPLE PLAN Me Against The World fLava) 149 +2 4 50
ALTER BRIDGE Find The Real (Wind-up/ 368 360 45% 9% 37 367 375 2 e WAKING EYES Beginning (Warner Music Canads) 147 +5 3 Bi1
COLLECTIVE SOUL Counting The Days (&/ Music Group) 365 376 59% 9% 373 385 385 30 @Q TRAGICALLY HIP Gus: The Polar Bear From... Zog/Rounder) 143 +10 2 70
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 365 - 5% 12% 364 343 1376 29 28 MUSIC Breakin' (Capitol) 138 4 5 m
MOTLEY CRUE If | Die Tomarrow fisland/{0/MG) k¥ - 4% 12% 325 3N 328 25 29 PAPA ROACH Getting Away With Murder (Gefferj 132 -25 17 12j0
Total sample size is 336 respondents. Total average favorability estimates are based on a scale of 1-5. (1=distike very much, 5 = like ver) @ Gl el W, ) 8 +7 ! ]
1 re: [ olail avei re 0ast O i
mzcn)sa nf;} Grihanty o the = of i mwne: ized the song. Tolal bum represzms the number of 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
respondents who said tneyare tired of hearing the song. Songs must have 40% familiarty to appear on Survey. Sample composition s basec' Networks. Songs ranked by total plays for the airplay week of 1/2-1/8. Bullets appear on songs glalnlf!g plays or rernaining
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the formatmusic preference flat trom previous week. If two songs are tied in total plays, the song with the larger increase In plays is placed first. Songs
RateTheMusic.com results are not meant lo replace callout research. The results are intended to show opinions of participants on the the below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by reported to R&R by each reporting station. Songs unreported as adds do not count toviard overall total stations playing a
\L‘alliny 816-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) QOHG» © 2005, R&R, Inc. o Indicates Cancon. y,
( WRUF/Gainesville, FL* R ackson,MS* WAJOMadison, Wi* WNORAortolk, VA* WIBNSalstury, MO WA se, NY* \
OMPOD: Harry Guscon PD: Randy Hawke PD: Harvey Kojan OM Tom n:hell
REPOR TERS APD' Monica Rix IFD lmhnmn APD/MD: Blake Patton APDMD: Tim Parier APDMD. Mll NIH!IEV ‘k
2 MD Mali Lehtola M Brad Stevens 4 CHEVELLE KENNY WAYNE SHEPHERD MEGADETH Rzm
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FOMEHenk Pl L b3 2 3 JUDAS PRIEST P BobEwarts NG BENJAMIN KsS/San Antonio, TX* WA
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R ,,,D . wmb Mm m,"mn !lngga%alging, M ;melol.g?mwm 1 BREAKING BENJAMIN ﬁgm l\“l"sV %Is‘m_ A
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8L WINhicago. L AP{RFECI CIRCLE & CHERLLE onae ) AP0 iy Wi OMPO: Mot Bahan TDAS PRIEST e
o bl L KOMPAas Vegas, NV AT o ) . RADLE OF ALTH
Appleton, WI* DA FREST PO Jonn Grifin DAMAGEPLM APERFECT CIRCLE KXFX/Santa Rosa, CA' v
YoM s MO o Vool KRBR Dulth v H By Ha BUACK AgEL SOCETY ;”n’#‘;::“ w".'\’;" 3 RATSTY THEOR
SKINDRED 1 A\lgﬁ\wmcmﬁgg OMPD. Jark Fleischer ’ JOBRS PHEST KEANY WATRE SHEPHERD
1 CHEVELLE T REVOLVER WIPT/Greenvilte, SC* BILLY (00L WYSP/Philadelphia, PA”
TS O Aot § (5T REVILE arg/?su Mnﬂ e %ZTNMlaml e oD TG :g %Igg‘%ww -
. IREE DAYS GRAGE oSS il Edwands 1 APERFECT CIRCLE KICTWichita, KS*
:ﬁ,@g%ﬁm MEGADETH KNRQ/Eu ene, OR ! WEMO”HE e, ﬁ%ﬁ;ﬁ:ﬁ"ﬁm Ho: Mk Kilabre HO Sate ] 0 Ry Ml:hms
Rosdgs oo KROR/Chico, CA auzms OF THE STONE AGE h mr&gwc 10 SREAKKG BELAMIN Gm‘%f ’E}%‘ gsgl:ﬁﬁgnlfmm " BN S
OM: Ron Woodward i KﬁPDPhoenix A APD: Ryan Castle
. POMO: Dain Sandoval i - . " MD:; Witson .
e gyt e ket g e o e SRR e | Bt
7 Fa D: Mike Hold PO Jerome Fischer MD; Marilynn Mee clﬁ?\,mz lbﬁ
o s raest 15 DROWNING POOL APOMD. Sick fick i o 4D Twtch WEBADETH AMEEGAN BEAD HARGE mn s Hckay
1 15 MEGADETH 1 APERFECT CIRCLE KENNY WAYNE SHEPHERD 1AD: Stiler BILLY IDOL 1 BREAKING BENUAMIN
BLACK LABEL SOCIETY 1 e SKINDRED QUEENS OF THE STONE AGE WXLP/Quad Citis, A* WHBZ/Sheboygan, Wi ELLE
3 BLACK LABEL SOCIETY WWBNFlint, MI* o 3REAKING BENJAMIN uad Cities, Ll CAVRITTEN LAW
KA kel i i g‘nmﬂﬂ:?&‘ JUDKS PREST Km/Minneavolis, MN* g!’)‘l, &'ﬁ' ﬁ
g"m&'ﬁ"&"ﬁ ML Gojarado Sprngs: €07 %m‘mﬂt:"" i KIB./L incoln, NE m ve:: [‘.‘"?J, ’ L a';ilzlﬁmé BENJAMIN KATS/Yakima, WA
£ ooty moust O Fich o PR GRGLE 2 308 paesT T seel APOMO Patlo Cele HRER Souh Send. N O one Gk
1 ShEAkG s 3 QUEENS OF THE STONE AGE ez Fzmg'n'i ﬁ. FUTLRE LEADERS OF THE WORLD | 1’% : §Sr:n::n ‘? gﬁéﬁ'& e o%%’i‘ B TURRULE o e
johnson SHINEDOWN ¥
WIYY Bl Mo* KBBM/BuInmhia MO APD: Don De La Cna SKINDRED KDOT/Reno, NV* 2 APERFECT CIRCLE i ——
o K:/EyaPlla':‘?n::yﬂ ann A m Smgz el X KD.EA{n"hvﬁ?ld( AR mﬂnm“ﬂff'" i 3"3‘”4’6'“;'3.‘532{‘1@.. e, WA*
i L1 m ediziart " APERFECI CIRCLE WCCCHartford, CT OMPD: Ker POMD: sk Poper 1 CHEVELLE KHT0/Spokane, f POWEREDm
8 Socees 4 e o i ston ace RPoD e K P e APD: Mt Foley VAR e P e et 0
| it — e o | ThGE s 3o e ) MEDIABASE
BREAKING BENJAMIN S i) e s MEGADETH CHEVELLE
APD,MD Ronni Hurter G . . APERFECT CIRCLE *Monitored Reporters
X#”T,"?:',?;‘ b AUTURE LEADUE;SDFTHE wono | WROCH Myers, AL e b ol o e it WLDGSprigit, WA -
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ALTERNATIVE

KEVIN STAPLEFORD
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Less Is More,
More Or Less

The early word on Clear Channel’s

anti-clutter initiative

n July 2004 Clear Channel unveiled its plans to make the
world a better place. Under a multifaceted scheme dubbed

“Less Is More,” the broadcasting behemoth sought to

”e

improve

the value of radio” by placing ceilings on the number of com-
mercial and promotional minutes per hour.

"Clutter is a major issue in our industry,”
Clear Channel Radio CEO John Hogan said
at the time. “And our decision to limit the
amount of commercial time and length of
breaks while reducing promotional interrup-
tions will benefit listeners advertisers and the
industry as a whole.”

So, here we are, less than six months later,
and the initiative is actually taking shape on
stations all over this great land. We wondered
what the programmers on the front lines were
thinking, so we asked one.

Actually, we didn'task
just any old CC PD, we
went straight to Houston
to get the lowdown from
Clear Channel Director/
Rock Programming and
PD of KTBZ (The Buzz)
Vince Richards. “It’sa to-
tally different mind-set
and a new way of oper- yince Richards
ating,” he says. "We've
done it for about a month now, and just lis-
tening to the station, the results are awesome.
We sound so much better.”

o

Combating The Obvious

In this day and age the indiscriminate bash-
ing of Clear Channel has become an art form,
so the “Less Is More” initiative was originally
met with a whopping dose of skepticism.
Surely, many pundits said, the evil empire was
up to something, well, evil. Richards asserts,
however, that the program grew organically
out of overwhelming audience outcry and the
resulting fear of a backlash against the radio
industry as a whole.

He says, “ think that as the radio business
hasevolved over the past decade — withcom-
panies going public, changes in regulations re-
garding ownership and things of that nature
— we, asa medium, started to get away from
our consumers, the listeners. As a result, we've
seen dissent growing over the past few years.

“We also knew that there was an increas-
ingly large number of distractions, whether it
was the iPod or Internet radio or satellite ra-
dio or even video games. So, we started ask-
ing our listeners how we could get them to
spend more time with us. No matter how we

© Radio & Records

cutit, it always came back to the idea that we
had to do something about the issues of clut-
ter and commercials.

"“We've done companywide research asking
questions about what's wrong with radio. The
biggest issue that came back was that the com-
mercial breaks were simply too long. It was
becoming too taxing to sit through the long
stopsets, which is a huge problem for radio in
general. At the end of the day we realized that
we couldn’t keep going down the same path
and that we needed to come up with a differ-
ent paradigm.”

Avoiding Speed Bumps

While this all sounds well and good, thejury
is definitely still out, and not everyone is con-
vinced that a decluttering effort is what radio
needs. “Virtually all the research I've done sug-
gests that listeners say they want fewer longer
breaks, not more shorter ones,” says Mercury
Radio Research President Mark Ramsey.

“What makes a radio station easy to listen
to is the absence of speed bumps and the pres-
ence of compelling content. More breaks add
speed bumps and do nothing to create content.

“We have to get to the
larger and more influential
issue: What's the content
that we distribute between
the spots?”’

Mark Ramsey

“That being said, my theory is that ‘Less Is
More’ will not make a big difference in the
long run, pro or con. In the car folks tend to
switch channels when commercials come on.
In a workplace, where most of the quarter-
hours come from, the dial tends to stay where
it is, regardless of the distribution of spots.
That means the place where most of the quar-
ter-hours come from will be relatively immune
to more frequent breaks.

“In my opinion, as an industry, we have to
move beyond this issue and get to the larger

P

I doesn't exist.

“People can hear the difference between a 10-minute stopset and a three-
minute stopset. If we get a better product because Clear Channel is se-
cretly planning world domination through an evil ray gun and the ‘Less Is
More' initiative is a ruse to get them there, | guess I'm all right with that.”

Cluster-Busting In Kansas City
No CC in K.C., but ad ceilings are already in place

Got Clear Channel? Kansas City doesn't, but the fight against clutter is
already underway on another station known as “The Buzz?” Entercom’s
KRBZ doesn't need to worry about competing against the “Less Is More”
campaign, and its own streamlining efforts actually precede that program.

“| agree that radio, in a lot of instances, has become too cluttered,” says
KRBZ PD Lazlo. “A PD’s job is to balance art and
commerce, but the swing had been to the commerce
side, and I'm glad to see our business begin to swing
back. We can build brand loyalty in myriad ways, but
how much true loyalty can we get when we ask our
audience to sit through 10 minutes of commercials?”

As for whether Clear Channel has set the industry
standard, Lazlo says, “Entercom has really already led the way. We've had
discussions about clutter and limits on spotioads since ! got here, but if
the ‘Less Is More’ attitude is a step in the right direction — which | think
it is — who cares who gets the credit? We, as broadcasters, have too much
| competition to just bury our heads in the sand and pretend that clutter

and more influential issue: What's the content
that we distribute between the spots? That be-
ing said, 'Less Is More' is certainly a move in
the right direction, and I respect the boldness
of it. It's certainly not wrong, but neither is it
the panacea that some of us in radio seem to
wish it to be.”

A Foundation For Enchantment?

Ironically, Hogan floated the same senti-
ment back when the “Less Is More” hubbub
originally surfaced. “Reducing the number of
ads and promotional clutter is only part of the
answer,” he said. “We, as an industry, must
also do a better job of using the power of our
medium to engage and enchant listeners with
better creative.”

Richards points out that new programming
and sales models designed to reduce clutter
are merely a foundation on which such en-
chantment can take place. “Let me give you
an example,” he says. “We’re playing three or
four fewer minutes of commercials every
hour, so we're playing one or two songs more
per hour. In moming drive this gives our jocks
the opportunity to interact with their audienc-
es more than they did before.

“While this is a decluttering effort, it leaves
us plenty of room to bring the station to life. I
also have two minutes per hour in promo
time, and ['ve always been at that level. This
initiative just makes us more conscientious
and more creatively effective. It's all about
time management and ensuring that we're as
concise as we can be, and it's making us bet-
ter on the programming side.

“Each station is handling this opportunity
differently. There are no corporate mandates
at all in this company. That's one of the big-
gest misconceptions about Clear Channel.
Nobody tells me what to add, nobody tells me
what to play, and nobody tells me how to im-
age my radio station. Each market does its
own thing.”

The Real Deal, Really
Until the world sees a few rounds of ratings

wwWwW americanradiohistorv com

and revenue results, judging the effectiveness
of "Less Is More” is impossible. Still, Richards
claims that he has already seen evidence that
points to the initiative’s success. “The P1shave
already noticed,” he says. “We've received nu-
merous e-mails, and they’re happy that we’re
playing fewer commercials and that they’re
hearing more music.

“It sounds like we’re
playing more music —
and that’s exactly what
our listeners told us
that they wanted from
us.”

Vince Richards

“This is real. When you punch up the sta-
tion there’s a much better chance you're go-
ing to hear music. In my car I listen as a con-
sumer. I punch around. Since ‘Less Is More’
went into effect I've been hitting music on The
Buzz seven out of 10 times, whereas before it
was only half the time.

"“That’sa 20% increase, and the resultis that
it sounds like we're playing more music —
and that's exactly what our listeners told us
that they wanted from us. Now every time I
hear a competitive station go into a spot break,
[ know that we've got a big advantage, be-
cause our stopsets are shorter.

“This is radio, and we all try to do things
with smoke and mirrors. We try to make
things bigger than they are, which is the na-
ture of the medjum, This, however, is as real
as it gets. When you punch in, you're either
going to hear music or part of an incredibly
short stopset. It sounds like we're playing
more music because we are. It's a good thing
for us and for our listeners.”
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ALTERNATIVE TOP 50

January 14, 2005

i ARTIST TITLE LABEL(S) i s AJ%‘L b e+
1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 2781 +36 21(1 579 14 7210
2 CROSSFADE Cold (Columbial 1779 +3 127330 32 5411
4 JET Look What You've Done (At/antic/ 1677 +28 118366 12 67/0
5 KILLERS Mr. Brightside flsiand//DJMG) 1651 +21 128220 14 59j2
6 PAPA ROACH Scars (Geffen/ 1635 +97 106859 9 631
3 JIMMY EAT WORLD Pain fiaterscope) 1623 31 129847 18 5710
10 THREE DAYS GRACE Home (ive/Zomba Label Group) 1462 +133 78703 12 5710
7 CHEVELLE Vitamin R {Leading Us Along) (Epic/ 1401 -86 81275 22 5111
9 MY CHEMICAL ROMANCE I'm Not Okay (| Promise) /Reprise/ 1387 +45 85266 13 64J2
" U2 All Because Of You flnterscope) 1331 +127 100904 5 6911
8 BREAKING BENJAMIN So Cold (Hollywood) 1266 -82 99051 35 5011
12 MODEST MOUSE Ocean Breathes Saity (£pic/ 1160 -35 82547 20 50/0
18 UNWRITYEN LAW Save Me Lava/ 1147 +106 60874 5 6712
13 PAPA ROACH Getting Away With Murder (Geffen/ 1100 -82 72376 24 3910
16 LOSTPROPHETS |Don’t Know (Columbia) 1097 +48 44270 8 58/0
17 MUSE Hysteria (£astWest/Warner Bros.) 1092 +54 85518 19 5111
14 VELVET REVOLVER Fall To Pieces /RCA/RMG/ 1049 -45 63637 24 420

23 SLIPKNOT Vermilion (Roadrunner//0JMG) 991 +93 40957 1" 45/0

15 MARILYN MANSON Personal Jesus Vot interscope/ 985 -8 70004 17 42{0

20 GREEN DAY American Idiot (Reprise/ 984 -30 92024 2 600

2 3 DOORS DOWN Let Me Go (Republic/Universall 961 +25 50566 5 4300

200:500:0060::0:2000:000:220023002:0-00=05-60-0-00000 2

25 JIMMY EAT WORLD Work f/aterscope) 948 +114 60149 4 613
19 U2 Vertigo flnterscope/ 924 91 71164 14 460
2 FRANZ FERDINAND This Fire {Domino/Epic/ 908 -35 63095 12 52/0
26 SUM 41 Pieces f/sland/IDJMG) 863 +35 36599 6 5212
USED Al That I've Got (Reprise/ 789 +37 38995 6 4813
24 MUSIC Breakin’ {Capitoll 764 91 31993 1" 5010
28 SOCIAL DISTORTION Reach For The Sky (7ime Bomb) 689 4 73562 17 28i0
29 SHINEDOWN Burning Bright (At/antic/ 614 +46 22731 [} 3N
33 VELVET REVOLVER Dirty Little Thing (RCA/AMG/ 542 +112 36223 3 437
31 COHEED AND CAMBRIA Blood Red Summer Equal Vision/Columbial 516 +18 19857 6 3710
30 SUM 41 We're All To Blame fisland//DJMG/ 491 -30 40178 18 1810
k3 EXIES Ugly (Virgin/ 456 +31 16309 17 3415
36 HOOBASTANK Disappear fisiand/IDJMG/ 428 +10 24927 ] 24/0
48 BREAKING BENJAMIN Sooner Or Later Hollywood) 390 +192 19031 2 3919
32 KEANE Somewhere Only We Know f/aterscope) 389 -59 33620 14 22i0
39 KASABIAN Club Foot (RCA/RMG/ 386 +46 1761 3 35/8
35 INTERPOL Slow Hands (Matador/ 373 -46 40084 19 3310
37 KORN Another Brick In The Wall Egic/ 361 16 34512 6 14/0
MARS VOLTA The Widow {I'll Never Sleep Alone) (Strummer/Universall 346 +173 50005 1 28115
40 RISE AGAINST Give It All (Geffen) 339 +15 12997 ] 2210
4 ZUTONS Pressure Point (Epic/ 335 +56 11437 2 3217
38 BLINK-182 Always (Geffen/ 334 -19 12321 5 21{0
49 A PERFECT CIRCLE Passive (Virgin/ 301 +111 38247 2 31116
43 ELEFANT Misfit (Kemado/Hollywood) 298 +17 11938 5. 2o
41 COLLECTIVE SOUL Counting The Days (£/ Music Group! 295 10 12746 7 15/0
42 RAZORLIGHT Golden Touch (Universal) 281 -20 8731 4 < “19/0
GREEN DAY Holiday (Reprise/ 262 +86 41740 1 103
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 239 +85 18602 1 1817
45 JAY-Z & LINKIN PARK NumbiEncore (Waraer Bros.) 236 -8 35491 7 130

rowerep ]
MEDIABASE
MOST ADDED
www.rradds, cam
ARTISTTITLE LABEL(S) ADDS
QUEENS OF THE STONE AGE Little Sister intevscape/ 23
INTERPOL Evil (Matador/ 17
A PERFECT CIRCLE Passive (Virgin/ 16
MARS VOLTA The Widow (Il Never Steep Alone}
(Strummer/Universall 15
BREAKING BENJAMIN Sooner Or Later (Hofywood/ L]
KASABIAN Club Foot (RCA/AMG/ 8
CHEVELLE The Clincher (Epic/ 8
- MOST
INCREASED PLAYS
oL
LAY
ARTST TME LABELS) INCREASE
BREAKING BENJAMIN Sooner Or Later (Holywood) +182
MARS VOLTA The Widow (Il Never Sieep Alone)
{Strummer/Unsversall +173

QUEENS OF THE STONE AGE Little Sister fiaterscope/ +137
THREE DAYS GRACE Home (/ive/Zomba Label Group/ +133

U2 All Because Of You fiaterscope/ +127
JIMMY EAT WORLD Work finterscope/ +114
VELVET REVOLVER Oirty Little Thing (RCA/AMG) +112
A PERFECT CIRCLE Passive (Vigin/ +1M1
UNWRITTEN LAW Save Me fLava/ +106
PAPAROACH Scars (Geffen/ +97
NEW & ACTIVE
SEVENOUST Face To Face (7V7/

Total Plays: 229, Total Stations: 12, Adds: 0

TAKING BACK SUNDAY This Photograph... | Know You Know} (Victory/
Total Plays: 224, Total Stations: 19, Adds: 5

LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atlantic
Total Plays: 210, Total Stations: 15, Adds: 6

ALTER BRIDGE Find The Real (Wind'up/

Total Plays: 203, Total Stations: 9, Adds: 0

STRAYLIGHT RUN Existentialism On Prom Night (Victary/
Total Plays: 191, Total Stations: 11, Adds: 0

FINGER ELEVEN Thousand Mile Wish (Wind-up/

Total Plays: 172, Total Stations: 12, Adds: 1

INTERPOL Evil (Matador/ .

Total Plays: 167, Total Stations: 23, Adds: 17

NICKELBACK Because Of You (Roadrunner/IDJMG)

Total Plays: 148, Total Stations: 7, Adds: 1

CHEVELLE The Clincher (Epic/ -

Total Plays: 142, Total Stations: 13, Adds: 8

QUEENS OF THE STONE AGE Little Sister flnterscape)
Total-Plays: 137, Total Stations: 23, Adds: 23

Songs ranked by total plays

73 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwarks. Songs ranked by total plays for the airplay week
of 1/2-1/8. Bullets appear on songs gaining plays or remaining fiat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of naw adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of play$
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron
Inc.). © 2005, R&R, Inc.

Station playlists for all R&R reporters
are available on the web at
www.radipandrecords.com.
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From the desk of Elias Chios

Dear All,

| hope this message finds you all well. | have never done anything like this before, because | have never worked a band like this before. We've
been slowly, carefully and methodically taking our time creating audience and industry awareness for a new, totally unique artist of ours that we
found. It has not been easy because they really don't fit perfectly in any format, yet we believe it is possible that they can be played by stations
in almost every format.

Unfortunately only a small amount of programmers were able to get a little taste of them at the R&R Convention last June. We have had
them on tour before that performance and constantly following, as we continue the growth of “COIN OPERATED BOY.” | am talking about
THE DRESDEN DOLLS.

For 8 months we have been taking programmers out to see their live show and doing everything we can to get initial spins at stations. We knew
THE SONG would convince programmers of its value. AND BOY HAS IT DONE THAT!

We had a hunch that “COIN OPERATED BOY” would create immediate phones. So we went after test spins and battle spins. This is one of
those very left of center things that, if we did what we do in this business with most other songs, which is put an add date on it, ship it and
work it...this would have been over in 3 weeks. Now 8 months later, the tests and the base, we feel, have been established.

Here is what happened...

® KCRW/Los Angeles was the first. 2 weeks of airplay led to us turning away dozens of people the first time they played LA and have doubled
the ticket sales each of the next 2 times through the city

® KBZT/San Diego chose our record to participate in the “KBZT Recommend” Program. 1-2 weeks into the airplay we had the act in town for
a show and it was a sellout at The Kasbah. Again, great phones and a great reaction from the airplay. They played the song “GIRL ANACHRONISM”
and have since added “COIN OPERATED BOY” and it is their #1 Phone Record, over 1400 albums sold to date, and at their New Years Eve
Show, Garrett was heard saying he wished they were rolling tape to capture their performance. It is their #8 Ranking Record!

® KRBZ/Kansas City saw the R&R performance, came back, tested a couple spins and the phones blew up. They added the record, asked us
for the band for their show, which happened a few weeks ago, and the station the next day told us that our band stole the show, and a couple
hundred people swarmed the signing table after the performance. Ali the merch and product sold out. They returned to K.C. 2 weeks ago as a
headliner and sold 800 tickets! It was still their #1 Phone record. Bergen says: “The Dresden Dolls react, research, and matter to the audi-
ence. A band whose live set is as good as any concert you'll see this year... ‘Coin Operated Boy’ resonated immediately with our hardcore
P1’s, and the total audience has made this the phone record of the year...Did | mention it tests?”

® KXRK/Salt Lake City is spinning and, once again, phones blew up immediately, sales started happening and we got proactive as we plan to
do with every station that will support The Dresden Dolls. We sent them in to do a lo-dough show, this is what we want to do everywhere,
lo-dough shows...put them on radio shows, etc...This formula is working for The Dolls and we'll make it work for you! Lazle said: “It’s a
smash! easily our top requesting song on the station. Since I've been here we’ve never had a record react like this on the station.”

© KEDJ/Phoenix was fascinated by this track, so they put this in once a day. The song had been their #1 Phones record for 7 straight weeks!
Over 1200 CUMed sales in the market a lo-dough show later this month.

® WFNX/Boston added the record with one spin a day and the response was so great it is currently their #2 Ranking song ard they are playing
it 34x per week as we are approaching 4,000 scans in the market!

® WBRU/Providence added this record before the Holiday Break and we just found out today that it is BY FAR their #1 PHONE RECORD! And
in keeping with the lo-dough tradition, we are doing one for them in early February. Sales Tripled in 3 weeks!

® Qver the Holiday KHWD/Sacramento gave “COIN OPERATED BOY” one spin a night, as Dead Air Dave has been a fan for months. And
guess what? Far and away #1 Phone record the first week and it is currently the #3 Ranking Record with 28 spins per week. Lo-Dough Show in
late January!

® CD101/Columbus added “COIN OPERATED BOY” and told us that after only 30 spins it received more requests in ONE WEEK than any other
song last year total!! They are currently spinning this 3x per day!

® THE DRESDEN DOLLS “COIN OPERATED BOY,” out of 75 new artists on the channel, were voted #10 in @Iz Subterranean year end
poll!!

Every Market has been a carbon copy Story.

— Convince Programmers to give test spins

— Within Days, phones explode

— Programmer sees value and adds the scng

— Song grows to be one of the most played on the station

~— Roadrunner gets the banc in to marry up with a performance for the station
— CDs start selling briskly

It you are looking for songs that make the listener interact with your station (and who isn’t?) Play this once a night for 3 nights...we are
sure you’ll experience the same thing these programmers did.

Thanks and be well,
Elias Chios
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(" RateTheMusiccom

America’s Best Testing Alternative Songs
12 + For The Week Ending 1/14/05

Persons Men  Women
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY Boulevard Of Broken veams j Sisnsis/ 454 451 g% 1% 451 450 453
JIMMY EAT WORLD Psin /interscape/ 418 419 91% 21% 414 414 414
KILLERS Mr. Brightside (/slend//D.JM51 4110 408 Bi% 15% 414 399 437
GREEN DAY American Idiot /Reprise/ 409 3.95 99% 39% 4.05 405 404
MY CHEMICAL ROMANCE I'm Not Okay { Promise) (Reprise) 4.07 3.92 74% 13% 4.09 397 4.26
SOCIAL DISTORTION Reach For The Sky /7ime Bomb/ 405 4.08 73% 13% 4,07 413 3.96
JIMMY EAT WORLD Work fntsrscope) 1 - m% e am  3im Lo
LOSTPROPHETS | Don’t Know /Columbial 3.97 3.75 14% 13% 3.86 382 3.90
SUM 41 Pieces (island/IDJMG/ 391 387 BE% o5 3.83 167 s
PAPA ROACH Scars (Geffen/ 3.84 313 79% 17% 3.76 3.50 407
MODEST MOUSE Dcean Breathes Salty (£pic/ 382 374 85% 3% 39 387 3.96
CHEVELLE Vitamin R {Leading Us Along) (Epic/ 3.81 n 85% 24% 3.78 3.76 3719
CROSSFADE Cold {Columbya) .80 170 1% 5% a.76 160 386
BREAKING BENJAMIN So Cold (Hollywood! 379 3.88 93% 35% 37 3.61 3.85
JET Look What You've Done (At/antic/ 379 3.85 90% % 3713 3.53 4.00
MUSE Hysteria (FastWest/Warner Bros.) 379 3.81 60% 12% 3.83 38C 3.88
UNWRITTEN LAW Save Me (Lava/ 3.76 - 53% 8% 3.67 3.62 374
THREE DAYS GRACE Home (ive/Zomba Label Group! n 3.67 Ti% 22% 3.67 3.52 387
PAPA ROACH Getting Away With Murder (Gaffen/ 3.70 37 93% 1 3.50 3.32 373
USED All That I've Got /Reprise/ 3.68 3.58 54% 9% 3.60 3.52 3.69
VELVET REVOLVER Fall To Pieces (RCA/RMG/ 367 3.60 83% g% 364 357 31
FRANZ FERDINAND This Fire ({Domina/Epic/ 3.67 3.51 68% 18% 39 388 3.95
3 DOCGRS DOWN Let Me Go (Republic/Universall 3.56 343 711% 1% 3.51 3.29 3.78
COHEED AND CAMBRIA Blood Red Surrmer (Fqual Vsonabimixe/ 3.47 - 53% 15% 3.52 3.60 3.4
SLIPKNGT Vermilion (Readrunner/I[DJMG/ 3.25 3.05 58% 2% w 3.33 351 3.03
U2 Vertige finterscope/ n 3.57 97% 49% 3.01 293 3.09
MARILYN MANSON Personal Jesus (Vothing/interscope)  3.04 3.02 Bi% 35% 322 3.30 312

Total lamiliarity rep

the p of
are tired of hearing the song. Songs must have

who

the number of

Total sample size is 301 respondents. Total average favorabilily estimates are based on a scaie of 1-5. {1=dislike very much, 5 = like very much).
the song. Total bum rep

dents who said they

40% familiarity to appear on survey. Sample composition is based on persons 12+ Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace caliout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, Is available for focal radio stations by calling 818-377-5300. RateTheMusic.com data is provided by

ALTERNATIVE

Well, first off, Happy New Year! | start-
ed mine off with the flu, but | don't think
that is indicative of the sort of year 2005
will be. As a matter of fact — despite the
fever, cough, body aches, lack of appe-
tite and general malaise of the first week
— t think 2005 is going to be great! @ I'm

ON THE]

y . . | looking forward to a ton of great music
' Lisa Biello | both from bands we know and love and
i PD, WHRL/Albany, NY | bands we'll get to know and love. Screw

1 T, T e RN Tl T

all the Debbie Downers. There is good

So what's going to stop Green
Day from securing a sixth con-
secutive No. 1 showing next week?
Well, nothing. “Boulevard of Broken
Dreams” continues to grow, raking in
over a thousand more plays than its

closest competitor.

Breaking Benjamin rack up the
biggest increases of the week, with
“Sooner or Later” (No. 35). Right be-
hind them The Mars Volta score adds in far-flung places like Pittsburgh,
San Francisco, Tampa, Nashville and Phoenix. “The Mars Volta are the
real deal,” says KUCD/Honolulu PD Jamie Hyatt. “Admittedly, | didn’t
hear it on the first few listens. But we kept listening, and then bam! Now,
I think this might be the sound that could revitalize Alternative radio as
we know it. Just what we needed.”

The early action on Queens Of The Stone Age’s “Little Sister” is
huge, including adds at KROQ/Los Angeles, WXRK (K-Rock)/New York,
WKQX (Q101)/Chicago, WNNX (99X)/Atlanta, KTBZ (The Buzz)/Hous-
ton and KXTE (Extreme)/Las Vegas. Interscope isn't officially going for
adds until Jan. 25, so it's funny how things work out.

— Kevin Stapleford, Alternative Editor

music still being made. Dig. Explore. Find it. Then play it. And keep
listening to the stuff you hate. | recently saw a repeat performance
of Modest Mouse on TV, and I'll be damned if the light bulb didn't
By go off. Duh! (No, Paddy, that doesn't mean you can call in the
_..-!"":'I add.) # I'm not big on resolutions, but | do have some goals for

2005, and you should too. Seriously, write down five things you want
to achieve this year, and then each month consciously do something to get you
there. Instead of feeling bad about the passing year, you'll feel better about it and
yourself. And since you are doing something to advance your life, you can then
reward yourself! (We are such dogs — ring the bell, and we drool.) ¢ | like to
reward myself by going shopping, specifically for shoes. Since | started 2005 sick
as a dog and lost a few pounds, | see some hot new boots in my future.

\ Mediabase Research, a division of Premiere Radio Networks. J
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Part ONE OF A Two-PART SERIES

The WXPN Clubhouse

New digs and new opportunities

Triple A noncomm stalwart WXPN/Philadelphia moved into
new offices and state-of-the-art studios this past October.
These new facilities are not only the base of operations for
WXPN’s local programming, they also serve as the home studio
for the station’s nationally syndicated daily show World Cafe,
which regularly features guest artists and live performances.

Whereas, in the past, WXPN and World Cafe
were forced to operate out of cramped and
limited studio space, they now enjoy beauti-
ful modern studios with plenty of broadcast
and production options. World Cafe even has
it own large performance studio for live sets.

In addition, World Cafe Live, a beautiful
restaurant and live music venue that is open
to the public, is part of the complex. It offersa
small stage upstairs and a larger one down-
stairs.

There are several interesting aspects to this
unique partnership between a nonprofit pub-
lic radio station and a for-profit private entity.
If necessary, World Cafe
can utilize the venue, and
many other synergies are
currently being explored.
The renovation of this
historic building was
conceived with this kind
of use in mind, and the
_| complex servesasacom-

munity gathering place,
giving WXPN a concrete
presence in the City of Brotherly Love.

I talked to WXPN GM Roger Lamay and
World Cafe Live owner Hal Real before the
holiday break. Over the next two weeks we'll
learn about the years of effort it took to make
this multiuse facility a reality and the hopes
of all involved for its future.

In Part One I'll focus on what Lamay had
to say concerning WXPN's participation.

Roger Lamay

R&R: When did this whole idea first arise?

RL: [ have been GM at WXPN for almost two
years now, but this has been in the works for
close to seven years. It came out of the belief
that WXPN was one of Philadelphia’s leading
cultural institutions. Hal Real was an early sup-
porting member of the station, and he came
forth with the idea that if WXPN wanted to
fulfill its potential as a cultural institution for
thecity, it needed an actual physical place peo-
ple could come to and experience.

To add to the experience, he had the idea of
a restaurant and club that would share the fa-
cility and would help to take the World Cafe
brand and expand upon it— it is, after all, our
flagship show — not only for WXPN, but also
for the 150 other stations that carry it daily.

First off, it made sense because WXPN des-
perately needed a new facility. We had out-

®© Radio & Records

grown where we were, and we needed a big
enough place that the actual station and all of
the office functions could be together. We also
needed to bring our studios and the equip-
ment into the 21st century.

Second, we liked the idea that a new facili-
ty could offer tremendous growth options for
both WXPN and World Cafe. If we wanted to
take advantage of any new opportunities, we
needed the room to be able to do so.

R&R: Once the idea was in place, what did it
take to get it going?

© HHITHHTH TN HTHAT N

“It is a remarkable
opportunity for us to
interact with the public
and help further our
commitment to making
WXPN a true cultural
institution in the city.”

SRSESEEEGITIRA Y| HH

RL: First off, the University of Pennsylva-
nia, which holds our license, had to be sold
on the project. They had to become comfort-
able with the idea of a nonprofit organization
partnering with a for-profit enterprise. They
then had to accept the potential risk of the
project.

The challenge was to take this radio sta-
tion/club concept and materialize it without
taking the station’s membership money and
putting it at undue risk. We also had to find
out what the station represents and marry that
to a commercial entity.

We agreed that the best way to make this
work was to license the World Cafe name and
enjoy the marketing benefits of that. The way
we eventually came to look at it — and Hal
actually coined the phrase — is that the facil-
ity would become the WXPN clubhouse.

R&R: Let's talk about the building.

RL: We had a couple of other sites we were
looking at that fell through for various reasons.
Then we came to this site, which turned out,
by far, to be the best location and the building
best-suited for what we had in mind.

This area of town was already starting to
go through a renaissance, of sorts. The build-
ing was owned by the university, and it had
also purchased much of the land around it. It's
called the Postal Lands, and it's being devel-
oped for residential and retail use, as well as
university use.

The building itself used to be a plumbing
factory, but it had been abandoned for many
years. The warehouse nature of the building
lent itself well to the architectural changes we
had in mind. Because it’s right next to the
Walnut Street Bridge, both floors of the build-
ing are actually at street level.

There were a few champions of this idea
within the university, and they went out and
found a developer in town who had already
turned some other old buildings into apart-
ment/ loft-type structures and who had the
experience topreserve the historic aspects of the
building while modernizing it. WXPN and Real
Entertainment, which is the company behind
World Cafe Live, are actually their tenants.

When it was all said and done, it was a fairly
complicated deal to put together. We had to
get the university onboard and find a devel-
oper for the renovation of the building, and
then WXPN and Real Entertainment had to
come up with the money to outfit the build-
ing to our needs. Between the two of us, we
actually enlisted the services of three differ-
ent architects. WXPN took a leap of faith and
advanced some money to start the construc-
tion. That ended up being the catalyst to fi-
nally get all of the contracts signed.

R&R: How much money did you have to gen-
erate?

RL: Our share of the project — everything
relating to WXPN's offices and studios and
any other financial obligations to make this
happen — came to about $4 million. As we
talk today, we arejust a tiny bit shy of that goal,
and it was raised almost entirely from our
membership.

R&R: Besides its daily functions as a radio sta-
tion, a restaurant and a

ing three big murals we did in conjunction
with the Philadelphia Mural Arts Project. We
have also put in a big window in the new
World Cafe performance studio for folks to
stand out on the street and watch the bands
perform live on-air.

It is a remarkable opportunity for us to in-
teract with the public and to help further our
commitment to making WXPN a true cultur-
al institution in the city. In this day and age
there really aren’t many radio stations you can
go to and see anything except their reception
area,

R&R: Were there any worries along the way
about WXPN compromising its integrity by part-
nering with a commercial entity like Real Enter-
tainment?

RL: The most concerns were raised by some
of the other music promoters in town. Hal and
I wentaround to visit all of them to make sure
everything was on the table. In no way does
WXPN have an exclusive relationship with
World Cafe Live. Hal and I like to say that we
spend two-thirds of our time exploring the
advantages of us doing this thing togetherand
the other third of the time explaining to ev-
eryone how we are separate and independent.

We had a slogan during the fund drive:
“QOur studios are moving, but our heart is in
the same place.” That sentiment can be ap-
plied on many levels beyond our relationship
with the listeners. I think we are living up to
that promise.

Sure, there are challenges in this pairing of
a public radio station with a private compa-
ny, but with the right leadership and vision
we will overcome any situations that might
compromise either entity. We are very con-
scious that we are plowing new ground, and
all of us want it to be a successful model for
others to leam from.

Next week: We'll explore Hal Real's perspective
on the relationship he has with the WXPN, as well
as his vision for World Cafe Live,

club, you hope the facility
will serve other purposes for
the community too.

RL: Seeing the fin-
ished product really
drives home the fact that
this building can touch
the community on many
levels. Since it is a pub-

lic building, with people
coming in to see shows
and so on, we knew it
would change the way
people interact with the
radio station. We knew it
would give us a more
concrete image in peo-
ple’s minds — not only
those who support and
listen to the station, but
also many who may
have not been very
aware of us and what we
represent.

One of my favorite
things about all of this —
and we are still figuring
out all the possibilities —
is that we offer tours of
the building. We haveset
the building up ina way
that there are interesting
things to see and read
about the station, includ-

COME ON IN The entrance to the WXPN/Philadelphia complex.
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Songs ranked by total plays
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Can you imagine...
L] L]
a world without children?

to learn how you can help.

At St. Jude Children's Research Hospital, we can't

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.$tjude.org

St. Jude Children's
Research Hospital

ALSAC - Danay Thomas, Fatnder
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U2 AltBecause Of You finterscope)

RAY LAMONTAGNE Trouble /RCA/RMG)

MARK KNOPFLER Boom, Like That (Warner Bros.)
GREEN DAY Boulevard Of Broken Dreams /Reprise)
R.EM. Aftermath (Warner Bros.)

LOW MILLIONS Eleanor (Manhattan/EMC)

JET Look What You've Done fAt/antic/

KEANE Somewhere Only We Know #interscope)
MARC BROUSSARO Home (/sland/iDJMG)

JOSS STONE Right To Be Wrong (S-Curve/EMC)
FINN BROTHERS Anything Can Happen (Nettwerk/
SNOW PATROL Run (A&Miinterscopel

BRUCE HORNSBY Circus On The Moon (Columbia)
JACKSON BROWNE W] BONNIE RAITT Poor Poor Pitiful Me (Artemis/
MADELEINE PEYROUX Don't Wait Too Long (Rounder/
HANDSOME BOY MODELING SCHOOL Breakdown (Atiantic/
RAY CHARLES f/[VAN MORRISON Crazy Love (Concord)
SHORE Hard Road (Maverick/Reprise)

ALISON KRAUSS & UNION STATION Restless (Rounder/
JAMIE CULLUM High And Dry (Verve/Universal)

HOWIE DAY Collide (Epic/
JOHN MAYER Daughters (Aware/Columbial

NORAH JONES Those Sweet Words (Blue Note/EMC)
JOSEPH ARTHUR Can't Exist (Vector/

TEGAN & SARA Walking With A Ghost (Vapor/SRG/
WILCO Theologians (Nonesuch/
BUTTERFLY BOUCHER I Can't Make Me (A&M/interscaope/
BLUE MERLE Burning In The Sun fisland/IDJMG/

MICK JAGGER & DAVE STEWART f/ SHERYL CROW Old Habits Die Hard (Virgin/ 215 12
SHIVAREE | Close My Eyes (Zoe/Rounder)

January 14, 2005
ARTIST TITLE LABEL(S)

g ks
602 +110
475 10
428 17
426 +32
417 +59
408 +1
397 -24
388 +12
370 +33
340 +52
309 +9
298 +6
295 +13
291 +23
285 -9
280 -51
263 -6
258 +3
255 +2
252 -12
238 +20
236 +28
236 -26
229 1
224 -10
221 +8
217 +12
215 +71

214 +83

TOTAL WEEKS ON  TOTAL STATIONS!
AUDIENCE CHART ADDS
{o0)

5960 4 340
5586 16 28/1
4482 16 3o0/0
2979 8 2411
5312 3 zn
3299 17 240
2781 10 230

33 24 2210
3909 7 25/0
4184 2 m
3011 6 28/0
2817 1" 17i0
3483 4 25/0
2725 5 2210
4151 16 2410
3575 5 2610
3223 8 1710
2089 3 191
4919 6 2410
3154 6 19/0
951 2 17/0
1483 2 131
623 10 16/0
3077 12 200
2039 5 211
2146 8 18/0
2344 3 19/0
2804 1 2915
688 10 15/0
2825 1 2412

42 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8.
© 2005 Radio & Records.

MOST ADDED’

www.rrindicator.com
ARTISTVITLE LABEL(S) ADOS
TORI AMOS Sleeps With Butterflies (Epic/ 27
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 24
MAIA SHARP Something Witd (Kach/ L
ANI DIFRANCO Studying Stones (Righteous Babe/Music Alles) 18
BLUE MERLE Burning In The Sun f/sland/iDJMG) 15
0ZOMATU Love & Hope (Concord) 10
CHUCK PROPHET Pin A Rose On Me (New West/ 10
JOSH RITTER Kathleen /V2/ 10

N. GRIFFITH f/J. BUFFETT i Love This Town New DoonUniversal) 9
TIFT MERRITT Stray Paper (Lost Highway) 8

MOST
INCREASED PLAYS

ARTIST TITLE LABEL(S)

TOTAL
PLAY
INCREASE

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall +139
TOR1 AMOS Sleeps With Butterflies /£pic/ +129

U2 Al Because 0f You finterscope/

+110

AN1 DIFRANCO Studying Stones (Righteous Babe/Music Alles/  +86

SHIVAREE | Close My Eyes (Zoe/Rounder) +83
BLUE MERLE Burning In The Sun f/sland//0JMG/ +71
CHUCK PROPHET Pin A Rose On Me (New West/ +60
R.EM. Aftermath (Warner Bros.] +59
JOSS STONE Right To Be Wrong (S-Curve/EMC)/ +62
MAIA SHARP Something Wild (Koch/ +51

SYNDICATED
PROGRAMMING

Added This Week

World Cafe - Dan Reed 215-898-6677

ANi OIFRANCO Studying Stones

ASSEMBLY OF DUST Man With A Plan

BLUE MERLE Burning In The Sun
BRIGHT EYES Take It Easy

JACK JOHNSON Sitting, Waiting, Wishing

SHIVAREE | Close My Eyes

TORI AMOS Sleeps With Butterflies

Acoustic Cafe —Rob Reinhart 734-761-2043

No adds reported this week
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TRIPLE A

l - Every ncw and then a record comes
o | across my desk that | love on the very
| first play. Anna Nalick’s “Breathe
. (2am)” falls into that category. OK, I'll
admit 'm a sucker for those lyrically
; powerful female singer-songwriters
like Fiona Apple and Sarah McLachlan,
but this young artist truly deserves a
second listen. @ | found this track fits
7 the Hot AC lean of Ann Arbor's WQKL (107-1 FM) per-
fectly, and the listeners seem to agree — the song has
reached top 10 in phones for us. Several of the callers
were already familiar with Nalick after just a few plays
due to “Breathe (2am)” being featured as an iTunes
single of the week. * Nalick’s debut album, Wreck of the
i Day— which hits the street Jan. 25 — is sophisticated, haunting, rich
I and poignant. She possesses a lonely tone that cuts through like noth-
ing I've heard since Tori Amos’ Little Earthquakes. She wrote all the
lyrics and music for the disc and enlisted the help of Christopher Thorn
and Brad Smith — the founding members of Blind Melon, now a pro-
l duction team — and Eric Rosse, best-known for his production work
with Amos.

Rob Walker
0M/PD, WQKL/Ann Arbor, MI

hings are back in full swing this week.
[ On the monitored chart, Green Day

Triple A

continue to rule the roost with their criticatly
acclaimed new album and the single “Bou-
levard of Broken Dreams” ... John Mayer,
Low Millions, U2 and Jet round out the
top five ... Other projects storming into the
new year include Lenny Kravitz, Ray
Charles featuring Van Morrison, Howie
|| Day, The Shore, Madeleine Peyroux,
R.E.M., Anna Nalick and Marc Broussard ... This week the new Jack
Johnson and Tori Amos offerings debut, and Michael Franti re-enters
at *30 ... Other developing projects to keep an eye on include Kenny
Wayne Shepherd, The Finn Brothers, Tegan & Sarah and Jamie
Cullum ... On the Indicator chart, the next U2 single captures the top slot,
Green Day and R.E.M. move into the top five, and Broussard and Joss
Stone go top 10 ... Other projects doing well include Bruce Hornsby,
Jackson Browne with Bonnie Raitt, Alison Krauss & Union Station
and Day ... Blue Merle and Shivaree debut ... Lots of action in the Most
Added Category this week, with Johnson and Amos each bringing in a
total of 40 adds ... Maia Sharp isn’'t far behind with 29 combined adds,
while Blue Merle grab 21, Ani DiFranco gets 18, Ozomatli gain 15, Josh
Ritter pulls in 13 and Chuck Prophet collects a dozen ... Other projects
doing well this week include Nanci Griffith featuring Jimmy Buffett, Tift
Merritt. Roomful Of Blues, Snow Patrol, The Zutons. Death Cab For

i Davey Ray Moor.
Uil vey Ray r — John Schoenberger, Triple A Editor

PPy

A fApnist

armist: Ani DiFranco

LageL: Righteous Babe/Music Allies
By JOHN SCHOENBERGER / TRIPLE A EDITOR

Most of us know the story — a teen-
ager leaves home and goes to New York

City to chase her musical muse. Ani DiFranco
found that muse and a voice as uncompromis-
ing and distinct as you're likely to encounter
in any form of artistic expression. What has
added fuel to her success is the fact that
DiFranco has remained fiercely independent
not only in her music and her radical attention
to certain social causes, but in the way she has
conducted business through her own indepen-
dent label, Righteous Babe, based in her home-
town of Buffalo.

Since 1990 DiFranco has released 13 studio
efforts — including her new album, Knuckle
Down — two live projects and several EPs and
retrospectives. She has evolved musically from
her punk-folk beginnings to jazz-funk grooves
with a five-piece band to her current work as
a solo artist. She has cumulatively sold well
over 5 million albums, has been on the cover
of countless publications, continues to tour
over 200 days a year and has thrown her
weight behind other artists of like mind.

What sets this new project apart from
DiFranco’s previous efforts is the fact she has
invited a fellow musician to co-produce the
new record, and that honor goes to Joe Henry.
When you think about it, it makes a lot of
sense, as Henry is as independently minded
and musically adventurous as she is.

“Iinvited him out to share the stage with
me,” DiFranco says, “and we struck up a
friendship and started talking about making
records. We really hit it off. We had a real lively
dialogue going, 5o I took that as my cue to step
out of my solitude and work with a co-pro-
ducer for the first time.”

DiFranco played all the instruments and

produced, engineered and mixed her last
project, Educated Cuess; it was truly a solo al-
bum. This time around she decided to allow
other players to get involved in addition to ac-
cepting the creative input of Henwy. And for the
first time she predetermined much cf what she
wanted to accomplish. “This time I not only
had a deadline, but a context to write for: the
group of musicians that I was going to work
with, and the where, when and how of the
record.”

As you listen 1o the 12 new songs on Kinckle
Down, you can'’t help but feel that CiFranco is
letting us see a little deeper into herself than she
ever has before. Sure, she has always taken her
own life and deeply held convictions as inspi-
ration for her songs, but this time around she
has focused more on her personal life and less
on the social and political causes she feels so
strongly about.

In addit.on to the single, “Studying Stones,”
check out the title track, “Recoil,” “Lag Time,”
“Paradigm” and “Modulation.” As you might
expect, there will be extensive touring in sup-
port of this new album, starting in earty Feb-
ruary and lasting all the way until May — with
many of the dates already sold out.
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AMERICANA TOP 30 ALBUMS '

- N
January 7, 2005
LAST THIS THIS WEEK 4= CUMLATIVE A MERICA NA SPO TL IGHT
WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS PLAYS PLAYS
By John Schoenberger
1 0 ALISON KRAUSS... Lonely Runs Eoth Ways (Rounder/ 670 +16 5462 .
Artist: The Gourds
| 3 2 WILLIE NELSON It Always Will Be fLost Highway! 523 52 6033 | Label: Eleventhirty
2 3 KASEY CHAMBERS Wayward Angel (Warner Bros) 510 76 10525 ) o ) ) )
| BN Austin’s The Gourds have been honky-tonkin’ and good-timin’ audiences since the mid-"90s, but
| 4 4 BUDDY MILLER Universal United House Of Prayer iNew West) 455 44 8218 | most of the bandmembers also have history with acts such as The Damnations, Uncle Tupelo and
5 5 TOMGILLAM Shake My Hand (95 North/tayden's Ferry) 399 13 4920 ik Wilco. Their current lineup includes co-founders and multi-
) ' TEE instrumentalist-vocalists Kevin Russell and Jimmy Smith,
6 6 RICKY SKAGGS... Brand New Strings (Skaggs Fami) 391 3 5618 aounRng accordionist Clause Bernard, drummer Keith Langford and banjo
8 7 NEKO CASE The Tigers Have Spoken (Anti/Epitaph! 382 8 3560 ‘ and fiddle player Max Johnston. What is so appealing about The
N Gourds’ music is the off-the-wall way they blend musical genres
" &= GHARAIEBEASAN| o, Toues/b0a o/ 8 o LI while always keeping the listener on the edge of his seat with
10 0 STEVE EARLE The Revolution Starts Now (F-Squared/Artemis/ 336 +1 11699 Y 7 creative and sometimes literate tyrics. in fact, they describe their
3 ound as “music for the unwashed and well-read.” In 1997 the
9 10 TONY JOEWHITE The Heroines (Sanctuary/SAG) 23 W 5130 gy Soundas “music for the unwashed 0 v |

| released the first of four albums put out by Watermelon before it
1 2 @  JESSE DAYTON Country Soul Brother (Stag/ 301 +4 2439 folded. In 2000 they signed with Sugar Hill and put out three
l albums before moving over to Eleventhirty for their current release, Blood of the Ram. Standout

13 12 TIFTMERRITT Tambourine fLost Highway) 268 6 7664 :
tracks include “Lower 48," “Arapaho” and “Spanky.”
11 13 VARIOUS ARTISTS Enjoy Every Sandwich... Artemis/ 21 56 3797
| 14 14 IISOEMENT Licines o 252 16 2919 AMERICANA NEWS |
15 15 DANHICKS & THE HOT LICKS Selected Shorts (Surfog) 235 26 2411

l Shawn Colvin, Emmylou Harris and The Finn Brothers are among the artists featured on the '
21 @ STOLL VAUGHAN Hold On Thru Sleep And Dreams (Shadowdog/ 231 +21 2086 | Because of Winn-Dixie soundtrack, due Feb. 1 from Nettwerk. The film opens Feb. 15 in the U.S.
Based on Kate DiCamila’s book of the same name, the movie features Dave Matthews’ acting debut

{18 17 JUNIOR BROWN Down Home Chrome (Telarc) 225 -15 7330 N . g .
Lynn Anderson, best known for her 1970 hit “Rose Garden,” was charged with drunk driving on
|19 18 MELONIE CANNON Melonie Carnon (Skaggs Family/ 202 A7 4727 | Dec. 2 near Denton, TX ... Nearly a year after his death, Johnny Cash is the subject of a new DVD
18 19 PETER ROWAN & TONY RICE Yeu Were There For Me /Rouader/ 197 38 37ag | reissue. The Bab Eifstron film thnny Cash! The Man, His World, His Musigis set for re-release on f
| March 8. The long out-of-print film contains many rare features, including interviews conducted in |
20 20 VARIGUS ARTISTS Hard Headed Woman... Bloodshot) 133 24 2083 | 1958-1969, concert footage and a peek inside the country legend's life in the studio and at home ..
[ 2 21 VARIOUS ARTISTS Texas Unplugged Palo Duro) 177 30 2236 | SFX Entertainment founder Robert FX. Sillerman has acquired majority ownership in the assets of
' @ P — — - 8 Elvis Presley’s estate. The new partnership will conduct all business activities involving Elvis Presley
[pebar KEETERS Easy For The Takin® #ree Boundl h 2 1050 | Enterprises, Graceland and tour operations. However, the singer's sole heir, daughter Lisa Marie
| 23 23 STRAY CATS Rumble In Brixton (Surfdog/ 173 -24 1654 | Presley, will retain most of her father's personal effects and the titie to Graceland and its 13-acre
X grounds in Memphis ... Just before the holiday break the Blues Foundation announced the 26th
30 JOHNNY BUSH Honkytonic (B6M) 173 12 2476 ;
| @ mRHOE (B4R ¥ annual W.C. Handy Award nominees. The winners will be honored during the Blues Hall of Fame
25 25 ACOUSTIC SYNDICATE Long Way Round (Sugar Hil 170 9 2202 | Induction ceremony and Charter Members Dinner on May 4. Check out the nominees at www. biues.org.
|
! @ JOHN FOGERTY DOeja Vu (Al Dver Again) (Geffen/ 166 +43 1756
®
| 17 27 VARIOUS ARTISTS Touch My Heart... (Sugar Hilll 164 -4 8457 M OS TADDE D
29 @ NOTORI0US CHERRY BOMBS The Notorious... (Universal Soutl/ 163 +1 9591 ARTIST TITLE LABEL(S) ADDS
27 29 GOURDS Blood Of The Ram Eleventhirty) 167 13 2104 | SOWNYLANORETH Grant Street (Sugar 48) o
) ANI DIFRANCDO Knuckledown (Righteous Babe) 10
@ TOMMY ALVERSGN Heroes & Friends (Smith Entertainment] 157 +26 833 NANC! GRIFFITH Hearts In Mind (New Door/Universall 10
. Nrolay chart — " th_ e — —t—— t'_ll E_ d SARAH LEE GUTHRIE & JOHNNY IRION Exploration (New West/ 6
e Americana Airplay Chart represents the reported play of terrestrial radio stations, nationally syndicates
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. JORTIN TREWHL Top Ma"Y HEATHINERS ’”"’"’T By i
For more information please visit www.ameficanamusic.org. ROOMFUL OF BLUES Standing Room Only {Aflgatar/ 5
_ © 2005 Americana Music Association. HOLLY WILLIAMS The Ones We Never Knew (Universal South! 5
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CHRISTIAN

KEVIN PETERSON

PART ONE OF A Two-PART SERIES

Another Programming
Tool: Music Research

More information to help us make the right decisions

ast week Walt Disney World Resort Exec. VP/Operations Lee

Cockerell told us the four simple concepts that keep millions

of people coming back to Disney. Those simple concepts were

common threads that came from surveys of 6,000 guests. This

week Cockerell opens our discussion about using research as a
tool to help us make the right decisions.

On Disney’s use of research Cockerell says,
“We have a big research group. We are always
talking to our guests. We
have an Internet survey for
our guests who stay here
on the property. Thirty-five
percent of the guests fill it
out in detail and send it
back to us. Most places do
asurvey, and you're lucky
if you get 1% or 2%. Our
guests want to help us run
this place. There's a lot of
emotion around what we do here.”

There’s a lot of emotion around Christian
music, too, and, like Disney guests, our listen-
ers also want to help us run our businesses. And
since they are the people we want to listen to
our radio stations and buy our CDs, who bet-
ter to tell us what they want?

“Talking to your guests or your listeners is
really important,” Cockerell says. “I read
something the other day that said most exec-
utives spend all their time fixing problems
they created, because things change. That's
why research is so important: It keeps your
thumb on what's really happening.”

Hearing the guy who runs Disney World
talking so much about the importance of re-
search got me thinking about research in the
Christian-music world. Are we asking our lis-
teners what they want to hear?

To find out, I enlisted the help of K-Loveand
Airl Network PD David Pierce, Hit Music Re-
search founder Ken Farley, WAWZ (Star 99.1)/
New York PD Johnny Stone and RateThe-
Music.com Director /Radio Client Services Axl
Nemetz for a two-part music-research Q&A.

Johnny Stone

R&R: What are the benefits of doing music re-
search on a regular basis?

DP: it's twofold. Obviously, it helps you tar-
get what your listeners want to hear, and, over
a period of time, it educates you. It gives you
better insight when you see research for a
year’s time. When you talk about listeners and
what they want to hear, it sharpens that fo-
cus.

KF: Doing research on a regular basis pro-
68 ¢ R&R January 14, 2005

vides you with information about not on.y
which songs your target listeners really like ard
want to hear, but also how much they want to
hear them. And depending on to what extent
you utilize the research tools you have at your
disposal, you can glean a lot of informaticn
about your listeners that will help you devel-
op a profile of who they are, what's important
to them and how your station can meet those
needs effectively.

SHRTHTTTTHET TR T R T R

“What you really need to
do is play the music your
audience wants to hear,
which a lot of times is
directly the opposite of
what you want to hear.
That’s why music research
is so important.”
Johnny Stone

U T e

JS: One of the biggest problems Chris-
tian music has these days is that we play
stuff the MD likes or the PD likes because
we get de-luged with so much ma-
terial. What you really need to do
is play the music your audience |
wants to hear, which a lot of times
is directly the opposite of what
you want to hear. That's why mu-
sic research is so important.

AN: It's the best way to gauge the
likes and dislikes of your audience.
The simplest way to put it is, with
research, you can play more songs
they do like and stop playing the songs they
don’t like. That's what’s going to help you
to achieve your goals of increased cume, in-
creased TSL, increased ratings and in-
creased revenue.

Axl Nemetz

Daycare, which donated many of the toys.

HEEDING THE CALL wren the Saivation Army let KTSY/Boise, ID know that it was low on gifts
this Christmas, KTSY listeners showed up in force at the Boise Towne Square Mall for the Great ldaho
Toy Drive. In just four hours listeners brought in over 1,000 toys. Seen here are Salvation Army
Captain Mario Ruiz, KTSY midday host Lies! “Bozz" Vistaunet and people from Here We Grow Christian

R&R: Some PDs or GMs might say, “We can’t
afford it,” or, “It's not in the budget.” Where should
music research be on the priority list and in the bud-
get?

DP: That's a tough thing, because I don’t
know a programmer who
doesn’t want to do re-
search. The hesitation is
usually up the chain. It
should be something
where, as a programmer,
you keep going back and
finding creative ways to
sell your GM or owner on
the fact that you can't af-
ford not to do research.
There are so many tools and so many resourc-
es that people can grab hold of to show peo-
ple what research will accomplish for you.

KEF: Let’s face it, music is obviously a key
element that attracts listeners to your station,
so doing music research should be a priority.
And I'm not just saying that because I run a
music-research company. Back when [ was a
PD in Christian radio, I longed to have more
information at my fingertips besides just my
gut instinct, no matter how good I might have
thought it was. At the time, though, we didn’t
feel it was realistically affordable.

Looking back, I would say that you really
can't afford not to do something. But I can cer-
tainly sympathize with stations where they are
short on staff, budgets are tight or almost non-
existent, and the last thing the station manager
wants to hear about is setting aside money for
research. That's why when I started Hit Music
Research, the primary goal was to provide cost-
effective research for Christian radio stations
that always wanted to do research but hadn’t
been able to afford it.

JS: If you're a music station, it’s at the top
of the list. It's an incredibly impor-
tant thing. You've got to test your
music to make sure you're playing
the right stuff.

AN: It's a hard thing to sell to
somebody who’s predisposed
against spending the money on it
because they don't understand the
benefit or the damage that can be
done by playing the wrong songs.
Sometimes you have to spend mon-
ey to make money. It might be positioned in
terms of, “Do you want to play better songs so
we can get higher ratings? Do you want the in-
creased revenue that can be derived from that?”

Hopefully, they can be made to see that

David Pierce

www americanradiohistorv com

there is a concrete goal at the end of the re-
search that benefits the station greatly, that it's
not a luxury and shouldn’t be perceived as
such. Researchis one of the few tools that pro-
grammers have at their disposal to program
their radio stations and make them better sta-
tions than they were the week before.

R&R: If a programmer is still on the fence about
whether to use music research, or he wants to but
still has to convince a GM or owner, what advice
would you give him?

DP: Id do a little research on the research
and try toshow the value and some of the dif-
ferent options that are available. There are a
handful of very good online testing services
right now that are pretty affordable. With au-
ditorium testing, there are some pretty eco-
nomical and creative ways to get that done.
would try to understand what the real resis-
tance is and address that.

KF: I would suggest
they give it a try and see
how it works for them.
Worst-case scenario, they
spend alittle time getting
familiar with how it
works. Best case, they're
sold on the information
they're getting and how |
it can be applied in map-
ping out a strategy and
plan for programming their station.

JS: If you're on the fence when it comes to
music research, you need to get off the fence
on the side that says do it. If you're a music
radio station, that’s your product — music —
and you’d better be up to speed on what your
audience wants to hear. If you don’t do any
music research at all, that's a huge mistake. If
you're trying to convince your GM, have them
read this article.

AN: There are people out there — PDs,
GMs, whoever — who don’t believe in re-
search or don’t believe in the methodology.
Sometimes it's hard to change a belief, no mat-
ter how much evidence you put in front of
someone. Those people have probably had a
negative experience with research in the past,
or they were using research that wasn't con-
ducted properly and have a tainted view of
it. When research is conducted properly there
is no downside.

Ken Farley

Next week: We dive into the nuts and bolts of
music research— who to test, sample sizes, asking
the right questions, reading the numbers — and
look at results from a current research study.
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CHRISTIAN AC TOP 30

Songs ranked by total plays

January 14, 2005 POWERED -1}
Wk Wi ARTIST TITLE LAGEL(S) A s o soks “ I‘ I_“ AB ASE
1 0 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG/ 1143 +136 13 3613
3 @  SALVADOR Heaven (Word/Curb/Warner Bros.) 987  +108 1 3213 )
2 0 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 987 +104 2 3an ngw.sr 17"' # atDo e 5" D
4 o NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 954 +130 17 in AT LBELS -
5 @ MERCYME Hoesck iWOCut) ) gat w18 8 33121 JEREMY CAMP Take You Back BEC/Touth & Aol 7
[} o MONK & NEAGLE Dancing With The Angels (Flicker/ 812 +77 10 303 BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My
7 ﬂ PHILLIPS, CRAIG & DEAN You Are God Alone /VG/ 147 +54 14 2810 Praise (Fervent] Il
B e BY THE TREE Beautiful One (Fervent/ 676 +178 21 2713
9 e STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 651 +80 8 2813
n @ THIRD DAY You Are Mine (EssentialPLG) 586 +78 1" 2442
13 m MICHAEL W. SMITH Healing Rain (Reunion/PLG/ 575 +69 19 2501
12 @ NATALIE GRANT Live For Today (Curb/ 552 +46 1" 21 M 05 T
10 @ BUILOING 429 The Space In Between Us (Word/Curb/Warner Bros.) 537 0 16 2m INCRE A s ED PL A YS
14 @ POINT OF GRACE | Choose You (Word/Curt/Warner Bros.) 526 +37 14 25(3
15 €O MARKSCHULTZ He Wikl Carry Me (Word/Curty/Warner Bros.) 465 +61 7 202 i
16 D FFH Still The Cross (EssentiaPLG) 455 +59 17 22 | AT TME MBS INCREASE
17 @) NEWSONG When God Made You (Reunion/PLG) 365 +16 6 13j0 | JEREMY CAMP Take You Back (BEC/Toath & Nai +144
2 D  JEREMY CAMP Take You Back (BEC/Tooth & Nail %2 44 2 2317 e e e
NEWSBOYS Presence (My Heart's Oesire) (Sparrow/EMI CMG/ +130
18 @ TOBYMAC Gane (ForeFront/EMICMG) 308 +7 6 152 | \AERCYME Homesick IOt/ T
20 @ BEBO NORMAN Disappear /ESSEII{IH”P[G/ 282 +28 18 17/0 SALVADOR Heaven /Word/CurlyWarner Bros.) +108
19 21 THIRD DAY/STEVEN CURTIS CHAPMANIMERCYME | See Love fLost Keyword) 273 -3 12 14/0 CHRIS TOMUIN indescribable (Sixsteps/Sparrow/EMICMG)  +104
21 @  TREE63 King finpop/ 242 +15 13 12/0 KUTLESS Sea Of Faces (BEC/Tooth & Nail +95
22 @  SHANE& SHANE He s Exalted (inpop/ 20+ 9 15/p | VREEGD Blessed Be Your Name fpop/ +8
24 @  ANOYCHRISMAN Complete (Upside/SHEL TER) 219 +30 5 (pp || O L SR do e
27 @ NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 193 +46 2 1212
@  SELAN AIMy Praise (Curty 192 +58 1 8
26 @ WATERMARK The Glory Of Your Name /Rocketown) 188 +32 20 19/3
@ BIG DADOY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent/ 182 +72 1 1014
@ SWITCHFODOT This Is Your Life /Sparrow/EMI CMG)/ 177 +56 1 m Mﬂ 5' r
2% @ ACRDSS THE SKY When God Ran (Creative Trust Workshop/ 175 +4 6 8i0 PL A YED RE‘C'URR EN TS
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. |f two songs are tied in total plays, the song with the larger inCrease in plays is placed ,T,‘L’E;
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting | ARTIST TITLE LABEL(S)
stt‘atigg.lggngéag:rgponﬂ ::g:ghs :t:tpot (i:::nt‘tonv;aardnoxar:u totalljmagsgrsa pla)(/)ino :eso;g. Tgtal Audierjﬂtf equa]s A;t:]rag: Q_ua.rthour:ebrions Itimegtzxanol;er :mtlays TREEG3 Blessed Be Your Name (fapop/ 515
: nl(r:n) @20)(55, R&Ra.ﬁc. jonis assigned a number. ge Quarter Hour Persons used herein with permission from Arbitron Inc. ( ATbtrOn | Y CAMP Walk By Faith (BEC/Tooth & Nail 59
MATTHEW WEST More (Universal South/EMI CMG) 523
i BETHANY DILLON All | Need (Sparrow/EMI CMG) 522
NEW & ACTIVE o Si‘yL’ﬁZ%T’Tifaf’é‘t"al::sﬁ”&”i’:.’i%” e CASTING CROWNS Who Am lsf;mh StreetReunionPLG] 518
SCOTT KRIPPAYNE Gentle Revolution (Spring Hilll MERCYME Here With Me INO/Curb/ 492
MATTHEW WEST You Know Where To Find Me (Sparrow/EM/ CMG) Total Plays: 127, Total Stations: 7, Adds: 0 BUILDING 428 Glory Oefined /Word/Curt/Warner Bros) an
Total Plays: 170, Total Stations: 7, Adds: 0 IAN ESKELIN Magnify dinpop/ MERCYME | Can Only Imagine /NO/Curb) 414
PAUL COLMAN Gloria (Al God's Children) finpap/ Total Plays: 123, Total Stations: 6, Adds: 0 MERCYME Word Of God Speak /W) kL]
Total Plays: 160, Total Stations: 7, Adds: 0 MUTE MATH Control (Teleprompt/Word/Curb/Warner Bros.) NEWSBOYS You Are My King (Amazing Love) (Sparrow/EMI CMG) 364
CAEDMON'S CALL There's Only One (Holy One) (EssentialiPLG) Total Plays: 115, Total Stations: 4, Adds: 0 -
Total Plays: 151, Total Stations: 10, Adds: 0 ?;:ﬂgy':ﬁ%gﬂal; ::I;tz::d éls;l:;r_ laovel (Sparrow/EM! CMG) Statmn playlists for all R&R reporters
i Piare 161, Tot St e s SparouEHI UG | oy GRANT The Wate M utWarr Brs) are available on the web at
_ | Total Plays: 107, Total Stations: 4, Adds: 1 www.radipandrecords.com.

VIR
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V]

Up to 3' High and 6' Wide
Durable
Weather-resistant

V]

V]

Own Your Events

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.

1-800- 231-6074

P.0. Box 750250 Houston, Texas 77275-0250
713/507-4200 713/507-4295 FAX
ri@reefindustries.com www.reefindustries.com
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( ~N
CHR TOP 30 ROCK TOP 30
B T et e Lases) TS ks VERMY A W WS aRmisT TTE LABEL(E) T etk VMY oAk
1 0 SWITCHFOOT This Is Your Life (Sparrow/EMI CMG} 1190 +37 10 28/1 1 0 RELIENT K Be My Escape (Gotee/ 435 +1 " 11/0
3 ©  MATKEARNEY Undeniable lagop) 1069 +24 13 281 § ©  FLYLEAF Breathe Today fOctone) 339 443 10 241
5 0 BARLOWGIRL Mirror (Fervent/ 1012 +90 10 201 2 o MAT KEARNEY Undeniable (/npap/ 33 +14 10 200
2 4 TOBYMAC Gone (Forefront/EMI CMG/ 984 -138 19 25/0 5 o HAWK NELSON Letters To The President (Tooth & Nail 324 +27 10 2213
8 6 JEREMY CAMP Take You Back (BEC/Tooth & Naij 953  +163 8 2912 ) 5 ROPER Amplify (5 Minute Walk) 294 2 12 26/1
4 6 EIG DISMAL Rainy Day {Lost Keyword) 912 12 16 240 8 0 THOUSAND FOOT KRUTCH This Is A Call (Tooth & Naij285  +13 8 19/0
8 ©  RELIENT K Be My Escape (Gotee/ 875  +73 1 25¢ 3 7 SANCTUS REAL Alone (Sparrow/EMI CMG) 281 -29 14 3011
7 8 BUILDING 429 The Space... Word/Curb/Warner Bros.) 7176 -28 16 2300 4 8 MUTEMATH Control {Telagrompt/Word/CurlyWarmer Bros.) 270 -30 14 N2
10 o NEWSBOYS Presence... (Sparrow/EM! CMG) 734 +7 15 2310 10 e SEVEN PLACES Even Vihen (BEC/Tooth & Nail) 267 +21 9 19/0
6 10 DAY DF FIRE Comerstone (Essential/PLG) 132 -95 16 2108 13 @ RADIAL ANGEL Not Beautiful findependent} 260 +43 8 2113 |
12 m SKILLET A Littte More fArdent/Lava) 672 +69 8 2501 14 m FALLING UP Escalates (Tooth & Nail) 257 +42 7 231 |
13 @ CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 542 +97 9 201 16 @ WEDDING Move This Cty fRambier/ 247 +44 3 1614 |
14 @ THOUSAND FOOT KRUTCH Thisis A Call (Tooth & Na#) 571 +32 6 18/0 15 @ SWITCHFOOT This Is Your Life (Sparrow/EMICMG/ 238 +29 8 211
19 @ SANCTUS REAL Things Like You /Sparrow/EMI CMG) 557  +171 4 20/3 18 @ PILLAR Hypnotized (Flicker/Virgi/EMI CMG) 229 +28 7 2913 |
16 @ THIRD DAY You Are Mine (EssentialPLG) 546 +49 9 2012 17 @ BDA Maybe You (Creative Trust Workshop/ 215 +13 8 1m
17 @  BDA Maybe You (Creative Trust Workshop! 537  +69 9 16/0 20 @  OLVIATHE BAND Shutlt Out (EssentialPLG) 203 +6 4 152
1 17 MUTEMATH Control (Teleprompt/Word/CurtyWarmer Bros,) 469 -169 12 1610 9 17 TOBYMAC Gene (Forefront/EMI CMG! 187 -70 18 19i0
21 @ KUTLESS It's Like Me (BEC/Tooth & Naill M +16 4 1713 12 1B DAY OF FIRE Cornerstone (Essential/PLG) 184 -51 18 210
18 @ SALVADOR Heaven (Word/Curb/Warner Bros.) an +42 10 141 21 @ GRAND PRIZE King Of Kings /4 postraphe/ 180 +13 1" 221
15 20  TREE63 King (/npop/ 374 141 17 1210 24 @ 12 STONES Photagraph /Wind up/ 178 +25 3 191
26 @ EXIT EAST All Of This fFervent/ 361 +82 3 13n 23 @ ADELAIDE Hard To Find Word Of Mouth) 175 +21 4 10/0
@ SUPERCHICK Pure fInpop/ 352 +301 1 19114 1" 22 FURTHER SEEMS FOREVER Hide Nothing (Tooth & Nai) 163 -82 16 1810
23 @ SEVEN PLACES Even When /BEC/Tooth & Nail) 351 +29 3 10/0 22 23 BIG DISMAL Rainy Day fLost Keyword) 152 12 6 12i0
28 @  PAULCOLMAN Gloria (All God's Children) ffapag) 349 +97 2 141 26 @  KUTLESS Vs Like Me (BEC/Tooth & Nail 150 +14 4 131
20 25 PILLAR Rewind (Flicker/Vigin/EMI CMG) 38 -62 12 110 30 @ EMERY Fractions (Tooth & Naill 146 +28 B 1212
@ BY THE TREE Hold You High (Fervent/ 214 +M 1 1212 @ GRITS We Don't Play /Gotee) 131 +21 1 1mn
22 27 RSHELTON Why Don't We Pray (B-Rite/ 268 -5 8 8in @ SUPERCHICK Pure {lnpon/ 121 +127 1 1M
@ MATTHEW WEST You Know... (Sparrow/EM/ CMG) 255 +99 1 1215 27 28 EVERLIFE Evidence /SHELTER) 125 -9 § 131
@ AFTERS You (Simple/iNO) 244 +120 1 1317 @ EVER STAYS RED Blue (Wrinkle Free/ 19 +26 1 1314
27 30  TCDDAGNEW Reached Down fArdent/ 243 -29 16 e 19 30 FM STATIC Definitely Maybe (Tooth & Nail) 106 -95 18 14j0
30 CHR reporters. Songs ranked by total ptays for the airplay week of Sunday 1/2 - Saturday 1/8. 37 Rock reporters. Songs ranked by total plays for the airpiay week of Sunday 1/2 - Saturday 1/8.
© 2005 Radio & Records. © 2005 Radio & Records.
NEW & ACTIVE NEW & ACTIVE
SHAWNMCOONALO ARI Need {fs Your Love) (Sparrow/EMICMG)  GRITS We Don't Play (Gotes/ THIRO OAY “Til The Day | Die f£ssential/PLG/ BARLOWGIRL On My Dwn (Fervent/
Total Plays: 233, Total Stations: 11, Adds: 3 Total Plays: 185, Total Stations: §, Adds: 1 Total Plays: 97, Total Stations: 13, Adds: 2 Total Plays: 82, Total Stations: 15, Adds: 11
STACIE DRRICO | Could Be The Dne (Farefront/EM! CMG/ BETHANY OILLON Lead Me Dn (Sparrow/EM/ CMG/ TOBYMAC Slam FForefront/EM! CMG) AFTERS You (Simple/iNO)
Total Plays: 223, Totat Stations: 10, Adds: 1 Total Plays: 161, Total Stations: 9, Adds: 6 Total Piays: 93, Total Stations: 18, Adds: 10 Total Plays: 76, Total Stations: 10, Adds: 7
THIRO./STEVEN C. CHAPMANMERCY... See Love Last Keyword ~ MERCYME Homesick (IWG/Curb) EOWYN Hold Me (7 Cubed/ TINMAN JONES Poetic {Cross Oriven/
Tota! Plays: 218, Total Stations: 6, Adds: 1 Total Plays: 150, Total Stations: 8, Adds: 4 Total Plays: 88, Total Stations: 11, Adds: 2 Total Plays: 72, Total Stations: 9, Adds: 1
JEFF ANDERSON Dpen My Eyes {Gotee/ HAWK NELSON Letters To The President (Tooth & Naiff SKILLET A Little More (Ardent/Lava) APOLOGETIX JC's Mom (Parodudes/
Total Plays: 214, Total Stations: 9, Adds: 2 Total Plays: ¥48, Total Stations: 6, Adds: 3 Total Plays: 88, Total Stations: 5, Adds: O Total Plays: 66, Total Stations: 12, Adds: 3
0.CROWOER...R ionary Love (Sixsteps/Sp EMICMG/  STORYSIOE:B More To This Lite (Sitent Majority) ONE DAY LESS Blinded (fadependent! JEREMY CAMP Take You Back (BEC/Tooth & Nail
kTalal Plays: 197, Total Stasions: 8, Adds: 1 Total Plays: 121, Total Stations: 5, Adds: 1 Total Plays: 87, Total Stations: 7, Adds: 2 Total Plays: 65, Total Stations: 4, Adds: 1 J

AR,

from their debut €0

all gas. no brake,

in stores February 15th

“We are so excited about Stellar Kart!
Their song “Spending Time” was only just
added and it's one of the most requested
songs on right now. We can't wait to see

what 20095 has in store for this group -

it's going to be huge!”
Hikki Cantu - Radiol

www. stellarkart.com | www, wordrecords. com

IOW ! r X fe bn‘}m ar For more information, contact lori.cline@wbr.com !
S - v i or james. riley@whbr. com, @ |

CURR

‘l& | ©2005 Word EntentainmentLLC, A Wamer/Curb Company.  wad cvvicom I
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s A
S W ammsT TITLE LABELS) T ahs VESIM ks VEK  WeE«  ARTIST TILE LABEL(S) WS ks o shaions
1 o CASTING CROWNS Voice... (Beach Street/Reuno/PLG! 351 +63 13 18/0 1 o CASTING CROWNS Voice... Beach Street/Reurion/PLG) 1083 +116 14 353
2 @  MICHAELW. SMITH Healing Rain (Reunion/PLG) 288 +54 18 16i0 5 @ MERCYME Homesick (NO/Cur S8EE RIS oL 81
; 3 0 SALVADOR Heaven (Word/Curb/Warner Bros.) 860 +138 10 293
6 ©  SELAH AIMy Paise Curt) avis il . 2 @  THIRDDAY You Are Mine iEssentialiPLG) B2 +17 13 324
5 O  PAULBALOCHE Offering... integrity/Verticall 252 +48 " 1710 7 ©  MONK & NEAGLE Dancing With The Angels (Flicker) 827  +129 1 3113
4 o NEWSBOYS Presence... l.S‘parmw/EM/CM[:‘/ 242 +30 14 14/0 6 o C. TOMLIN Indescribable IS/}sleps/Sparmw/EM/CM[:‘/ 803 +100 20 284
0 T 5 = p it 8 €  PHILLIPS, CRAIG & DEAN You AreGod Alone /N0) 783 +115 17 30/4
10 MERCNE: Homesiek A0 4 4 @  NEWSBOYS Presence... (Spamow/EM! CMG) 768 +46 17 21
7 ©  THIRD DAY You Are Mine (EssentialPPLG) 221 +46 12 11 9 €  STEVEN C.CHAPMAN Much Of You (Spamow/EMICMG) 758 +184 10 30/6
@  PHILLIPS, CRAIG & DEAN You Are God Alone W0} 226 +16 16 1510 10 O  BUILDING 429 The Space... Word/CurtyWarner Bros,) 608 +39 16 2312
1 @  MICHAEL W. SMITH Healing Rain (Beunion/PLG) 519  +23 19 2412
il.. ) 63 5/1
16 @  WARKSCHULTZ He Wi MudCurbWamerBres) 178+ S 12 @  POINTOF GRACE |Choose You (Word/Cust/Warner Bros) 568 +32 W
9 @  CHRISTOMUN indescribabe (SistensSparowEMICHG) 173 +32 13 950 14 @  MARKSCHULTZ He Wil (Word/CurtyWarner Bros) 551 +80 CI )7
14 @  CAEDMON'S CALL There's Only One... (EsseatialPLG) 171 +63 il 10/0 13 8 NATALIE GRANT Live For Today /Curt/ 561 +69 9 231
16 NEWSONG When God Made You /Reunion/PLG) 416 +29 10 16/1
8 FFH Still The Cross fEssential/PLG) m +10 19 10 §
? MrEbeossussgotinglLo) 17 ) ANDY CHRISMAN Complete Lpsice/SHELTER) 401 +38 § 112
13 @ STEVEN C. CHAPMAN Much Of You /Sﬂa”DW/EM/CM[I‘) 167 +54 6 13“ 30 m JEREMY CAMP Take You Back (HEC/TOOI/I & /Vﬂl7/ 380 +226 2 21“1
15 @  T0DD AGNEW Still Here Waiting Ardent) 150  +35 10 8i0 2 O  SELAH AIMy Praise (Curty 387 +99 4 B
12 @ BEBO NORMAN Disappear /EssentiallPLG) 136 +28 19 710 18 @ FFH Still The Cross (Essential/PLG) 345 +3 20 1613
- 20 @ AMY GRANT The Water (Word/Curb/Warner Bros) 329 +47 1" 12/0
" 16 FERNANDO ORTEGA Take Heart, My Friend [Curty 136 -3 18 1010 23 @ NICOLE C. MULLEN | Am (Word/CurtyWarner Bros) 295 +62 6 1412
18 @  OELIRIOUS? Majesty (Here | Am) (Sparrow/EMi CMG) 127 +61 19 61 26 @  AVALON | Wanna Be With You (Sparrow/EMICMG) 281 +77 7 182
Besae> )  JENNWEBER One Pure... (Creative Trust Workshop) 118 +53 1 90 19 23 TREEG3 Kng inpcp) ar 0 1z 1
. Bl 22 @  CAEDMON'S CALL There's Only One... [EssentiaPLG) 215 +20 12 133
wesar> @ BABBIEMASON Jesus s (Sping Hil "s  +32 LI 24 @D SHAWNMCOONALD Alll Need.. /Sparow/EMICMG) 266 +36 4 150
Debur> 1) AMANDA OMARTIAN Worthy... fntegrity/Verticall 107 +31 1 13 25 €D  MATTHEW WEST You Know... (Sparow/EMICMG) 263 +56 3 13N
R - = — E——C @ PAUL COLMAN Gloria (All God's Children) //apop) 180 +35 1 9j0
19 Inspo reporters. Songs ranked by total piays for the airplay week of Sunday 1/2 - Saturday 1/8. 28 @ IAN ESKELIN Magrity finp WA 178 gl i 90
© 2005 Radio & Records. - @ TOOO AGNEW Still Here Waiting (Ardent/ 176 +41 3 1012
@ SONICFLOOD Your Love Goes On Forever (/iV0/ 167  +108 1 9/5
Q Q ® 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 1/2 - Saturday 1/8.
Rhythmic Specialty Programming AN 0 2005 Ragio & Records. ’ ’
RANK ARTIST TITLE LABEL(S)
1 SOUL PURPOSE Bounce With Me /BEC/Tooth & Nail NEW& ACTIVE
2 GRITS We Don't Play (Gotee/
3 FLAME Upen My Heart (Cross Movement) TOBYMAC Gone I:‘arefmn{/EM/ Cme) BETHANY DILLON Lead Me On (Sparrow/EMI CMG)
4 CROSS ) Total Plays: 166, Total Stations: 8, Adds: 1 Total Plays: 121, Total Stations: 8, Adds: 6
MOVEMENT Lord You Are (Lross Movement SCOTT KRIPPAYNE Gentle Revolution (Sgring Hill DARRELL EVANS You Stole My Heart (Whitaker/
5 APT.CORE | Am A Temple (Rocketown} Total Plays: 161, Total Stations: 8, Adds: 0 Total Plays: 121, Total Stations: 6, Adds: 0
6  KIERRA SHEARD You Oon’t Know (EM/ Gospel/ THIRD..ISTEVEN C.CHAPMANMERCY . |SeeLovedast Aeyword | TODD SMITH Tum To You (Curb)
7 RJ HELTON Why Don't We Pray (8-Aite) IZISLTI:J:(B;Tlr'al-s'a;mn;};;fd;,z w, Totixl! Plays: 1 17li Total Sftalions: 6, Adds: 1
ollowing You (BEC/Tooth & Nai EXIT EAST All Of This fFervent/
g IFLumerSHIRITGXIPARI]GerUp 250 Total Plays: 150, Total Stations: 8, Adds: 0 Totallays: 115, TtalStatos: 6, Adds: D
9 LOJIBUE Adrenaline Rush (iect/ SARA GROVES Compelled 140/ SWITCHFOOT This Is Your Life (Sparrow/EMI CMG)
10 PEACE OF MIND We Gon A Make It (B£C/Tooth & Nail) Total Plays: 137, Total Stations: 7, Adds: 1 Total Plays: 114, Total Stations: 6, Adds: 0 J
N A

The leading management daily fax

Radio’s Premiere Website

The Industry’s Newspaper with the

CLASSIFIED ADVERTISING largest help wanted section
Contact KAREN MUMAW at kmumaw@radioandrecords.com or 310.788.1621 for information.
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JACKIE MADRIGAL
JmadeigeiBradiamndrecords.com

Staying On Top
0f The Game

PDs’ tips on how to keep stations sounding fresh

| ost radio stations’ playlists are very tight, and getting a

lew song played in a medium or large market is not an

easy feat, but new music is not the only factor that determines

if a station sounds fresh or has become stale and boring. The

DJs’ delivery and the overall sound of the station also have a
bearing on the station’s coolness.

It's all about getting people not to change
the station even if the song you are playing is
not their favorite. How do you get people to
stay tuned while waiting for their favorite
song to come on? How do you stay in touch
with what your audience wants to hear and
how they want to be entertained?

All stations have to face facts and realize
that the public has a short attention span. And
with fierce competition in Latin radio in al-
most every major market, it’s no wonder that
everyone is looking to stay in top shape mu-
sically and otherwise.

This week we asked PDs in some of Latin
radio’s most exciting market to explain what
they do to keep their stations sounding fresh,
and here’s what they had to say.

Miguel Gonzalez
WYMY/Raleigh

Ilike to get the staff’s opinion. I'm not the
type of person who likes to impose something
just because I want to do it. It's important to
hear the staff’s ideas about promotions. In re-
gard to music, we, as programmers, know
what we’re doing. There are many new bands,
and we get material all the time. I would like
to give every band an opportunity, butit's not

“As a programmer, you
have to always be looking
at your programming
categories and at which
songs are no longer
working and which you
need to add because
people are asking for
them.”

Miguel Gonzdlez

72 o R&R January 14, 2005

possible. Still, it's important to continually re-
fresh the music and be on the lookout for new
things.

As a programmer, you have to always be
looking at your programming categories and
at which songs are no longer working and
which you need to add because people are
asking for them. We have to open spaces for
new music and determine which of the many
new songs will get a shot. It's like a chass
game, and it's a risk.

All programmers have had to put a scng
back in rotation that we removed thinking that
it wasn’t working when it actually was. You
have to be able to admit your mistakes and
fix them. You have to be aware of what'’s go-
ing on and check data, statistics, articles and
anything and everything that is related to the
music and radio industries.

It’s also important to know what's wozk-
ing in other markets, because, althoughnot all
markets are the same or have the same tastss,
you need to know what's going on through-
out the whole country.

Having a professional staff is also very im-
portant. I always tell my staff that if they ere
professional and are the best they can be at
their jobs, they are not only valuable to this
company, but also to any company they may
work for in the future. We have the good for-
tune to have really good people here at
WYMY.

Ricardo ‘Chico’ Rico
Former PD, KTZR/Tucson

Thehitsare thehits. If we're playing hits, we're
going to be right on. We try to rotate our gold
category to keep a little bit of freshness in the
overall rotation, but what really keeps thinzs
fresh is what comes between the songs. Always
having forward momentum at the station is
what keeps things fresh, always having promo-
tions and having the imaging sound fresh ard
current and never letting that get stale.

The hits we’re going to play are tried-and-
true, so there’s not a whole lot we can co
musicwise. It’s what comes in between the
songs that keeps the station fresh. Even if
you're playing the best music, other stations
can come in and play the same music. But if

ALL SMILES Superstar Chayanne had the time of his life at a sold-out concert he gave in

Washington, DC. He's seen here with the staff of WILC/Washington.

they don't have what you have between the
songs, you'll be able to win with your promo-
tions, your imaging and the way you sell the
station.
Sammy Soto
KTUZ/Oklahoma City

There are several elements to consider. One
of them is vision. You can’t hope to have a fu-
ture if you are not aware of what the future
may bring and the music changes that may
happen. Many times a new music style may
be making strides and we don’t know about
it until we get hit with tons of promos from
the labels.

You have to have the vision to know where
things are headed, like when banda made it
big, and, most recently, duranguense. These
are music movements that have had an im-
pact and have stabilized other genres.
Nortefio, for example: Because of the du-
ranguense movement, it is stable, and it will
make a comeback later.

You also have to know what is ethical to pro-
gram, because there are songs that you should
avoid because of their language. Of course, a
PD has to have his own criteria, and it also de-
pends on which market you are working in.

It’s extremely important to be aware of
which music styles are hot and to adapt to
that. If you don’t, your station becomes mo-
notonous and boring. Programmers don’t
want to let go of the music styles that we like,
but we have to. We have to program music
that we may not particularly like, because we
have to understand that radio is for the pub-
lic, and they decide. Programming can't be a
personal thing; it has to be professional.

“You can’t hope to have a
future if you are not aware
of what the future may
bring and the music
changes that may
happen.”

Sammy Soto

You also have to open the doors to new
music, because everything wears out. There
have always been and always will be great tal-
ents, and at some point somebody opened the
door to them on radio. We will never find tal-
ented artists if we don’t open the door.

For example, Méntez De Durango came

WwwWwW americanradiohistorv com

here knocking on doors, and their hard work
paid off. Look at them now and the craze they
have created. There are now many bands that
play that style of music. We should never stop
supporting new talent. We should support as
many new talents as possible, and time will
tell which make it and which don't.

“I’s important to know
what’s going on in the
world, to take in as much
information as possible, to
leam about new things and
to communicate all this to
the audience with lots of
energy.”

Luis Del Busto

Luis Del Busto

WSUA/Miami

It’s important to know what’s going on in
the world, to take in as much information as
possible, to learn about new things and to
communicate all this to the audience with lots
of energy. Our DJs also keep on top of artist
promotions, concerts and events and such, be-
cause the audience is interested in that kind
of information. The objective is to inform and
entertain our listeners.

With the music, you should study itand see
what fits your market. Once you know what
works, play the hits a lot. Repetition is impor-
tant, because you always have new people
tuning in. We keep track of people’s respons-
es and likes and then make any necessary ad-
justments. And we complement the hits with
new music.

Good promotions are also important.
come up with contests based on song lyrics
and things like that, which is what keeps peo-
ple interested.

TALK BACK TO R&R!

Do you have guesticns, comments or
feedback regarding this column
or other issues?

Call me at 310-788-1670 or e-mail:
jmadrigal@radioandrecords.com

© Radio & Records
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. REG/IONAL MEXICAN TOP 30

January 14, 2005

WK WX ARTIST TITLE LABELSS) s ahis "B O ae
2 o LOS TUCANES DE TIJUANA El Virus Del Amor (Universall 1294 +75 7 6/0
1 2 GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 1199 25 10 5/0
4 o BETO Y SUS CANARIOS Esté Llorando Mi Corazdn (Edimonsa) 1094 +18 13 290
5 o K-PAZ DE LA SIERRA Volveré (Univision/) 1063 +35 13 20/0
3 5 INTOCABLE Invisible (EM/ Latin) 920 -235 8 710
6 B KUMBIA KINGS Fuego (EM/ Latin) B69 -103 13 1710
8 7 LOS RIELEROS DEL NORTE Tu Nuevo Carifiito (Fonovisa) 769 -1 13 180
9 e PALOMO MiTristeza (Disa/ 760 +49 7 51
7 9 PESADO Qjald Que Te Mueras (Warner M.L.) 708 65 14 29/0
n 10  ISABELA A Manos Lienas (Disa) 675 -8 12 1110
10 11 LOS TIGRES DEL NORTE La Manzanita (Fonovisa) 625 -69 12 4)0
12 12 PESADO Te Apuesto Lo Que Quieras Warner M.L.) 617 -10 2 5/0
19 @ DIANAREYES Rosas fUniversal 596 +39 8 30
13 14 MARCO ANTONIO SOLIS MiMayor Sacrificio /Fonovisa/ 596 .20 10 6/0
18 @ BANDA EL RECODO Ya Soy Feliz (Fonovisa) 595 +20 5 200
14 16 GRUPO BRYNDIS La Ultima Cancion /Disa/ 589 -20 6 50
17 m LOS TEMERARIOS Sombras fFonovisa/ 585 +3 1 30
16 18 CONJUNTO PRIMAVERA Pa’ Qué Son Las Pasiones (Fonovisa) 579 16 5 40
15 19 LOS INVASORES DE NUEVO LEON El Rumbo Que Td Quieras /EM/ Latin) 529 -76 13 14{0
20 20 ANABARBARA Loca (Fonovisa) 520 24 7 30
23 @  LALO MORA Si Me Vas A Dejar (Edimonsa/ 516 +51 4 9/0
22 @ PATRULLA 81 No Aprendi A Olvidar (Disa/ 509 +29 13 2110
2 23 LUPILLORIVERA Renunciacion (Univision) 496 A3 2 210
26 @  ADOLFO URIAS Qué Chulos Ojos fFonovisa) 446 +6 12 30
25 25  BANDA EL RECODO Delante De Mi fFonovisa/ 437 5 13 19/0
- @ GRUPO MONTEZ DE DURANGO Lastima Es Mi Mujer (Disa/ 425 +24 1 26/0
30 27  JOSE MANUEL FIGUEROA Regalo A Mi Medida (Universal) 396 5 3 2/0
28 28 GERMAN LIZARRAGA Enamorado De Ti (Disa/ N 19 1" 110
27 29 CONTROL Me Gustas /EM/ Latin) 9 -36 6 40
— @ LOS HOROSCOPOS DE DURANGO Obsesién (Edimonsa) 386 +14 1 9/0

49 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, R&R, inc.

PANCHO BARRAZA Te Amo Y Te Amaré (Balboal

NEW & ACTIVE ', Total Plays: 13, Total Stations: 6, Adds: 0

- MARIANA Que No Me Fates T Univisi
JENNIFER PERA Hasta I Fin Oel Mundo Univision e o ot

Total Plays: 295, Total Stations: 12, Adds: 0

LOS ALACRANES MUSICALES A Cambio O Qué Univision) GRACIELA BELTRAN Corazén Encadenado (Univision/

Total Plays: 269, Total Stations: 11, Adds: 0 Total Plays: 95, Total Stations: 9, Adds: 0

ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos/ BRAZEROS MUSICAL DE DURANGO Lagrimas Y Liuvia (Disa/
Total Plays: 183, Total Stations: 9, Adds: 0 Total Plays: 82, Total Stations: 5, Adds: 0

Songs ranked by total plays

poweren[1]

MEDIABASE
y MOST ADDED'

www.rradds.com

ARTIST TITLE LABEL(S) ADDS|
PESADO Te Apuesto Lo Que Quieras (Warner M.L/ 2
RAMON AYALA Y Bailando Freddie/ 2

W mosT
" INCREASED PLAYS '

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
INTOCABLE Aire (EM/ Latin) +322
BRONCO “EL GIGANTE DE AMERICA" Sefior Mesero fFanowisa) +133
DUELO Bienvenido Al Amor (Uniision) +89

LOS HURACANES DEL NORTE Tu Ponte En Mi Lugar {Unvision/ +76
LOS TUCANES DE TIJUANA El Virus Del Amor Universal) +18

BETO Y SUS CANARIOS A Usted (Oisa/ +13
LALO MORA Si Me Vas A Dejar Edimonsa) +51
PALOMO Mi Tristeza Disa/ +49
JOAN SEBASTIAN Anoche Sciié Contigo (Balboa/ +49
EL POOER DEL NORTE En Tu Basura /Disa/ +47
! MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
LOS HOROSCOPOS OE OURANGO Dos Locos (isa/ 381
LOS HURACANES OEL NORTE Te Perdoné Una Vez Univision) 302
PALOMO Miedo (Disa/ 282
CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa) m
PATRULLA 81 Cémo Pude Enamorarme Oe Ti (Disa) 73
PALOMO Baraja De Oro Disa) 249
KUMBIA KINGS Sabes A Chocolate (EM/ Latin) 229
AOAN CHALINO SANCHEZ Nadie Es Etemo (Sony Discos) 192
K-PAZ OE LA SIERRA Imposile Olvidarte (Edimonsa/ 188

L0S HURACANES OEL NORTE Només Por Tu Culpa (Univision/) 179

Station playlists for all R&R
reporters are available on the web
at www.radioandrecords.com.

We’'ll hook you up?

> Custom Production - Callouts, Montages & Video Hooks

> Digital, Clear, Consistent

> 75,000+ Song Library

> All Formats & International Titles

> On-Time Delivery KS

UNLIMITED

. - —-m——
m W GoldDiscs and HitDiscy The World's Premier Music Hook Service

© Radio & Records

www americanradiohistorv com

Email: hooks@hooks.com
www.hooks.com
FAX: (770)452-4675

16 Perimeter Park Drive, #1038
Atlanta, GA 30341-1324

For The Best Auditorium
Test Hook Tapes

Michael Pelaia
(770)452-HOOK (4665)

January 14, 2005 R&R * 73
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CONTEMPORARY TOP 30

January 14, 2005 POWERED 1]
W WX ARTIST TILE LABEL(S) G s MECKSON  TOTALSTATONS M Ei}[A BASE
1 o JUANES Nada Valgo Sin Tu Amor (Universal) 916 +25 14 23i0
2 @  PAULINARUBIO Dame Otro Tequia (niversal 780 420 1" 70 MOST ADDEDs
4 € ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos) 729 453 14 1810 0
3 4 ALEKS SYNTEK f/ANA TORROJA Ducle &l Amar (EM) Lati 706 13 14 18/0 ;’:“;}J’;‘s‘gﬁi R — o
6 o CRISTIAN Te Buscaria (BMG Latin) 645 +47 6 2/0
5 6  OBIE BERMUDEZ Todo El Afio (EMI Latin) 638 -30 10 40
8 o PEPE AGUILAR Miedo /Sony Discos) 482 +17 14 1710
7 8  JULIETA VENEGAS Lento (BMEG Latin) 482 -4 14 141
9 0 LA5A. ESTACION Ef Sol No Regresa (BMG Latin) 426 +34 6 40
" @ DAVID BISBAL Esta Ausencia (Universal) 407 +39 6 310
12 0 LAURA PAUSINI Escucha Atento (Warner M.L.) 391 +37 12 81 (Z Mas T
10 12 MARCO ANTONIO SOLIS MiMayor Sacrificio /Fonovisa) 386 -4 1" 30
13 @ LUIS MIGUEL Que Seas Feliz (Warner M.L) 372 +36 12 2/0 ! INCBEASED PLA YS
18 D  KALMBA Tocando Fondo (Sony Discos/ 359 449 2 n i
: ARTIST TITLE LABEL(S) INCREASE
19 @ ENANITOS VERDES Tu CérFel Universall 348 +44 8 m LULS MIGUEL Sabes Una Cosa (Warmer ML) +67
21 O JUANES Volverte A Ver (Universal 337 +66 3 20 JUANES Vobverte A Ver (Uniersal +66
15 Q GLORIA TREVI En Medio De La Tempestad (BMG Latin/ 33 +1 10 in OBIE BERMUDEZ Antes /M Latin/ +56
14 18 FRANCO DE VITA f/SIN BANDERA Si La Ves (Sony Discos/ 330 2 14 10 ALEJANDRO FERNANDEZ Me Dedigué A Perderte /Sony Discos/ +53
17 @  FEY LaFuerza Del Destino (EM/ Latin) 323 +8 2 110 JULIETA VENEGAS Algo Estd Cambiando (BMG Latin) +53
16 20 ALEXANDRE PIRES Cosa Del Destino (BMG Latin) 312 12 7 100 g:‘“M“ }““;“"“ Ff’"‘/; ,"f[;"’l'y r’;’l"“"’ *:;
2 21 N.OREHININASKY & DADDY YANKEE Oye Mi Canto (Roc-A-Fel/MG) 294 9 2 20 s T e e ey 0 e
26 @ JULIETA VENEGAS Algo Estd Cambiando (BMG Latin/ 269 +53 4 10 ENANITOS VERDES Tu Chrcel {niversal +28
22 @ SIN BANDERA De Viaje (Sony Discos/ 263 +1 9 30 DAVID BISBAL Esta Ausencia (Universall +39
28 @ ALEJANDRO SANZ Tu No Tienes Aima (Warner M.L.) 253 +46 2 110
29 @ CARLOS VIVES Voy A Oividarme De Mi (EM/ Latin) 233 +26 3 10
23 26 KUMBIA KINGS Fuego (EM/ Latin) 232 -13 8 4/0
24 27 LALEY Mirate (WarnerM.L.) 224 -1 2 211
27 g JENNIFER PENA Hasta Ei Fin Det Mundo (Univision) 219 +9 13 610
30 TOMMY TORRES De Rodiltas (Ole Music/ 212 +7 3 0/0 p
25 30  BACILOS Pasos De Gigante (Warner M.L/ 210 -13 12 5/0 4 {/1 Mas T m MW
30 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the PLA YE D REEURR E N TS
airplay week of 1/2-1/8. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase TOTAL
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new‘adds officially re_ported toR&R | ammsT TME LABEL(S) PLAYS
b ch e S g efr o s ol sl g 7 Ul P s e v i eS| 4 VNGOG o G i s
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005, Arbitran Inc.). © 2005, R&R, Inc. SIN BANDERA Que Lloro (Sony Discos/ 359
REYLI BARBA Desde Que Llegaste /Sony Discos/ 332
FRANCO DE VITA Ti Qe Qué Vas Sony Discos/ 7
N, Ew & A CTIi/‘E” ALICIA VILLARREAL Soy Tu Muier {Universal) KALIMBA No Me Quiero Enamorar /Sn.ﬂy Discos) 310
Total Plays: 91, Total Statians: 4, Adds: 0 CHAYANNE Cuidarte EI Alma /Sony Discos/ 309
DADDY YANKEE Gasolina /V/ Music/ DON OMAR Pobre Oiabla (V/ Music/ ;::ég:n‘:::sginﬁfaé;;‘;;:; 1BMG Latin :gz
Total Plays: 159, Total Stations: 3, Adds: 1 Total Plays: 62, Total Stations: 3, Adds: 1 MANA Mariposa Traicionera Warner ML) m
DS ) e ALESSANDRA & RICARDO MONTANER Amarte Es Mi Pecado (EM) Latiy | YAHIR ta Locua (Warer ML/ g
otal Plays: 107, Total Stations: 3, Total Plays: 33, Total Stations: 3, Adds: 0 Station playlists for all R&R
GRACIELA BELTRAN Corazén Encadenado (Univision) CHARLIE ZAA Llora Corazén (Ole Music) reporters are available on the web
Total Plays: 96, Total Stations: 3, Adds: 0 Total Plays: 25, Total Stations: 3, Adds: 0 at www.radigandr .
Songs ranked by total plays

COYOTEPROMOTIONS.COM + YOUR LDG0 = HUGE SAVINGS! I TH Tt (13 128 (1

Graphics/Proois
& All Changes!

100% Cotrom T-SHIRTS

1-4 CoLoRs - SAME Low PRICE!
NO SET UP “Z 288 5T6 1200 1512 2520 5040
CHARGE!

NO COLOR 235 | 230 | 225
N\ATCHl
CHARGE
L

COYOT £ PrRoane Ttﬂﬂﬁ.CﬂM

FOR A GOOD TinnEs Email: info@coyotepromotions.com

Coyotepromatioms.com is a division of
Adobe Graphics B Design, Inc.
74 « R&R January 14, 2005 © Radio & Records
www americanradiohistorv com
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LATIN FORMATS

January 14, 2005

' W ' i W
' . ¥ - wmmrze 1pg4 IR
"' rtROPICALTOP25]I; ], ! 1[1HI] ROCK/ALTERNATIVE. 1]/
WK ARTIST TITLE LABEL(S) e TH  ARTIST Tite Labeky)
1 MONCHY & ALEXANDRA Perdides (/&) 8 1 MOLOTOV Amateur WUniversal)
2 MARC ANTHONY Se Esfuma Tu Amar (Sony Discos/ 182 2 VOLUMEN CERO Autos (Wamer M.L/
3 GILBERTO SANTA ROSA Piedras Y Flores (Sony Discos) 34 3 VICENTICO Los Caminos De La Vida /BMG Latin)
4 TITONIEVES /LA INDIA YaNo Queda Nada (SGZ Entertainment) 18 4  PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/DLN)
5  JUANLUIS GUERRA Para Ti (KarenUniversal 104 5  LUCYBELL Hoy Sofié (arner M.L.)
5  OBIEBERMUDEZ Todo El Aito /EMI Latin) 102 6  ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave/
7 JUANLUIS GUERRA LasAvispas (Karen/Universall 83 7 JUANES Nada Vaigo Sin Tu Amor Universal)
8  DADDY YANKEE Lo Que PasS, Pasb (V/ Music/ 83 8  LALEY Mirate (Warner M.L)
9 ELGRANCOMBO DE PUERTO RICO ElMatrimonio (Sovy Discos/ 82 9 ZOE Solo Sony Discos/
10 DOMENIC MARTE VenTii (/8&A) 77 10  SUPERLITIO Perdéname (Cielo/BMG Latin)
n OSCARD’LEON Enamoraito (Sony Discos) 73 11 TOMMY TORRES De Rodillas /D/e Music)
12 CHARLIE CRUZ Grita Conmigo (SGZ Entertainment) 73 12 LIQUITS Chido (Sureo/
13 TONDROSARID Resistiré (Universall 69 13 RABANES & DON OMAR Rockton (Sony Discos/
14 ELGRANCOMBO DE PUERTO RICO MiGorda Bonita (Sany Discos) 69 14 DESOL América, Mi Radio /Curt/
15 ENRIQUE FELIX Galetitas De Avena (Mayinba Productions) 66 15  STOIC FRAME Demonios Del Astalto findependiente/
16 B U T e ) . Songs ranked by total number of points. 11 Rock/Alternative reporters.
17 IVYQUEEN Die (Perfectimage/ 62
18 MARCANTHONY Valio La Pena (Sony Discos/ 57
19 KINITO MENDEZ Hony Td Si Jony /&M 56 ,
20 VICTORMANUELLE TeFroporgo Sony D 5 ., I; Il RECORD POOL /
21 ELVISCRESPO Pan Comié (O Music/ 53 W ARTIST Tite Labeks)
22 TITONIEVES Fabricando Fantasias (SGZ Entertainment/ 50 1 EDDIE SANTIAGO Loco Por Tu Amor (HP)
el L T o b ) 8 2 MONCHY & ALEXANDRA Perdidos (/&N
24 ELPUEBLO Shorty Ven Conmigo (DAM Productions) a7 3 BANDA GORDA Traigo Fuego /MP)
a3 (LIRS AL A e i 2 30 b 4 OBIE BERMUDEZ Todo El Afio (EM/ Latin)
Data is complied from the airplay week of 1/2/05-1/8/05, 5  TDNOROSARIO Resistiré (Universal)
Ree (R 6  ELGRAN COMBO DE PUERTD RICO E| Matrimonio (Sany Discos)
~ ~ 7 KINITO MENDEZ Hony Tu Si Jony (/&M
8  GUANABANAS Pa’ Mis Mujeres Del Mundo (Cutting/
9 PAULINA RUBIO Dame Otro Tequila {Universall
10 TITO NIEVES f/LA iNDIA Ya No Queda Nada (SGZ Entertainment)
11 GILBERTO SANTA RDSA Piedras Y Flores (Sony Discos/
12 JOMAR Todas Las Noches (Univision/
. CONTEMPORARY b4y . 13 ILEGALES Como Tii (Perfect Image)
] 14 FULANITO Gozando Viviré (Cutting/
1 15 CHARLIE CRUZ Grita Conmigo (SGZ Entertainment)
SORAYA Llévame (EM/ Latin)
Songs ranked by total number of points. 21 Record Pool reporters.
\. /
. s ~
REGIONAL MEXICAN s . s - g
iQué Pasa Radio!
B0l fRTpuiptarithis Waek The charts are pretty steady this week, although some songs have
begun to make a run for top positions. In Regional Mexican Los
Tucanes De Tijuana take the No. 1 position, with “El Virus del Amor,”
while Grupo Montéz De Durango fall to No. 2 after three weeks at
TROPICAL e No. 1, with “Quiero Saber de Ti." One of the biggest gainers is Diana
Reyes, with “Rosas,” which moved up from No. 19 to No. 13.
Contemporary has also seen some big gains. Kalimba's “Tocando
No Gaing for Adds for this Week Fondo” went up to No. 14 from No. 18. Julieta Venegas also made a
significant move, with “Algo Esta Cambiando,” which is now at No.
22, up from No. 26. And although Juanes remains at No. 1 with
“Nada Valgo Sin Tu Amor” for 14 weeks now, his second single,
ROCK/ALTERNATIVE sl “Volverte a Ver,” went up to No. 16 from No. 21. Does radio like
Juanes or what?
Don't forget to report your adds. The deadline is Tuesday at noon
No Going for Adds for this Week PT.
L J . Y,

© Radio & Records
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NATIONAL

Network
Advertising Sales

Advertising salespeople wanted
to develop new business for Talk
Radio Network (TRN), TRN
Enterprises and TRN-FM,
national syndicators of talk radio
programs including: The Michael
Savage Show, The Laura
Ingraham Show, Mancows’s
Morning Madness and other
blockbuster weekday programs.
Sales experience required. Call
for details (54 1) 474-2297. ECE

EAST
Account Manager
National Radio Services

Arbitron is a leading media information
services company providing software
solutions that will shape the future of the
broadcasting industry. We offer a challenging,
dynamic environment where you can be
creative, express yourself and enjoy
personal and professional growth. We are
looking for an Account Manager to join our
National Radio Services team in New York.
Primary Duties:

* Serve as the principal Arbitron contact with
Networks, Syndicators, Rep Firms, and other
key national accounts

* Develop prospective clients and maintain-
ing current client contracts

* Train client personnel at all levels on how
to use National services and software

Skills/ Experience Requirements:

* Network or Rep Firm radio sales experienced
preferred

* 5+ years experience in the media industry
with sales experience

* Must possess Arbitron product knowledge
in addition to a solid understanding of the
radio industry

* Ability to handle multi-stage negotiations |

¢ Travel is required, although it is not
extensive

Arbitron offers acomprehensive employment
package.

Send resumes to salesjobs@arbitron.com or
mail to OE Recruiter, Arbitron, 9705 Patuxent
Woods Drive Columbia, MD 21046. FAX 410-
312-8607.

We are one of FORTUNE magazine’s “100
Best Companies To Work For in America”.
An Equa! Opportunity Employer M/F/D/V.

Visit us at www.arbitron.com

AARBITRON

OPPORTUNITIES

EAST

Creative Services/
Production Director

‘Hot 97 New York — The official #1
Station for Hip-Hop and Ré&B
needs a Creative Services/Produc-
tion Director with excellent Hio-
Hop and “street” sensibilities. Do
you think every station sounds the
same? Can you create magic un-
der pressure? Does the thrill of a
head to head battle get you vp
early and keep you up late? Ifyou
answered yes, send your stuff
ASAP Excellent written/verbal
communications skills and a drive
for perfection will get your demo
in the player; the best imaging/
prod will get you the gig. Packages
to jdimick@hot97.emmis.com or
Attn: John Dimick, WQHT, 395
Hudson St. 7" Floor, New York, NY
10014. EOE

SOUTH

Christian Inspo. family of
radio stations in Daytona
Beach Florida is looking for an
Assistant Manager. PD/on-air,
fund-raising experience pre-
ferred. Send cover letter and
resume and air check to
bill@cornerstoneministry.org
or mail to The Cornerstone,
4295 Ridgewood Ave., Port
Orange, FL 32127. See our
web site at www.wilu.org.
Reach the lost and disciple
the saved in a snow free
environment. Cornerstone
Broadcasting Corp. is an
equal opportunity employer.

MIDWEST |

Wichita’s Newest Hip-Hop anc
R&B station KSIM-FM 107-9 Jam:z
is looking for on-air talent for all
shifts. Good production skills is a
must.

Interested applicants can send a
resume and aircheck to:Andre
Carson, Operations Manager

Carter-Sherman Broadcast Group
11131 Colorado Ave.
Kansas City, MO 64137
Carter-Sherman Broadcast Group
is an equal opportunity employer.

The Albuguerque News Talk
Program Director job you‘ve
been waiting for is now avail-
able. We've hired #1 rated 25
year Morning Man Veteran
Larry Ahrens from KKOB AM.
We've hired a dynamic female
TV veteran from the market
and have syndicated shows
on hold. We need your help
building this opportunity into
a premier Albuquerque radio
station. Please send resumes
to American General Media,
Attn. HR Director, Job
73-0056, 4125 Carlisle NE,
Albuqgquerque, NM, 87107
EOE . serachim®aol.com

R&R Opportunities

Free Advertising

Radio & Records provides free {20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS In Opportunities. Free listings of the same length
are also avallable to individuals seeking work in the in-
dustry under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/statlon letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

Creative Imaging Birector/

Afternoon Drive
“Xtreme Radio X1075 KXTE Las Vegas
has a rare full time opening. We need a
very Creative Imaging Director/After-
noon Drive Host. Put your best imag-
ing and on-air demo together and send
it to: RESUME@INFINITYLV.COM AND
REFERENCE JOB# CI0A4.04 OR MAIL
TO: 6655 W. SAHARA AVENUE, D110
LV, NV 89146. INFINITY IS AN EOE.
WOMEN AND MINORITIES ARE EN-
COURAGED TO APPLY. NO PHONE
CALLS PLEASE.”

POSITIONS SOUGHT

Hard-working talented & motivated coun-
try on air talent needs a full time gig! Willing
to re locate ANTHONY: (765) 349-1291
broadcastprofessional@yahoo.com. (1/14)

Talk Show Hast - 3 years major market ex-
perience. Great with callers and booking
guests. Prefer Southern California.
Park806@aol.com. (1/14)

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067

Editors will be intended tor

R&R Opportunities

Advertising
1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch inctud-
ing heading). Includes generic border. If logo, custom
border or larger heading are required, add 1/2 inch {$60
for 1x, 850 for 2x). In addition, all ads appear on R&R's
website. (vww. radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address alt ads to:R&R Opportunities,
10100 Santa Monica Blvd., Third Floor, Los Angeles,
CA 90067.

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicabie
sales tax) in the United States, $330.00 in Canaca and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material d for

Allletters toR&Rorits

and may

be used for this purpose. Letters may be edited

Publisher.

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liabifity regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2005.
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CHR/POP

™w
a GAVIN DEGRAW | Don't Want To Be (/AMG)
2 NELLY{[TIM MCGRAW Over And Over (Derrty/Fo'Reel/Curb/Universal)
MARID Let Me Love You L/AMG)
CIARA fIMISSY ELLIOTT 1, 2 Step (L aFace/Zomba Label Group!
5 KELLY CLARKSON Breakaway (Hollywood/
8 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen)
JESSE MCCARTNEY Beautiful Soul (Hollywood/
8 USHER & ALICIA KEYS My Bao (Laface/Zomba L abel Group)
10 RYAN CABRERA True (£.V.L.A/Atlantic)
12 DESTINY'S CHILD Soldier (Calumbial
14 KELLY CLARKSON Since U Been Gone (ACA/AMG)
DESTINY'S CHILD Lose My Breath (Cofurnbia)
16 AVRIL LAVIGNE Nobody's Home /Anista/AMG)
18 JAY-Z & LINKIN PARK NumbiEncare (Warner Bros.)
SWITCHFOOT Dare You To Move {Red ink/Columbia/
25 @ LIt JON & THEEASTSIDE... fUSHER& LUDACRIS Lovers & Friends (7V7)
MARGON 5 She Will Be Loved (Octone///AMG)
SIMPLE PLAN Welcome To My Life /Lava/
26 GREEN DAY Boulevard Of Broken Oreams {Reprise/
20 EMINEM f/DR. DRE & 50 CENT Encore /Shady/Aftermath/interscope/
17 21 JBJO Baby It's You (BlackGround/Universall
24 § JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IOJMG)

DoNpOwW—NE

JOHN MAYER Oaughters {Aware/Columbia)

GWEN STEFANI f/EVE Rich Girt /iaterscope/

22 25 TRICK DADDY Let's Go /Slip-N-Skde/Atlantic)

29 €D G0OD CHARLOTTE I Just Wanna Live (Daylight/Epic)
21 27 EMINEM Just Lose It (Shady/Aftermath/interscope)
30 8 ASHLEE SIMPSON La La (Geffen/

k)] MARGON 5 Sunday Morning (Octons//AMG)

27 30 CHINGY BallaBaby (Capitol

THE BACK PAGES

January 14, 2005

™w
MARIO Let Me Love You L/AMG/
LiL' JON & THEEASTSIDE.. fAJSSHER & LUDACRIS Lovers& Friends /7V77
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
4 SNOOP 0OGG f/PHARRELL Drop It Like It's Hot {Doggystyle/Geffen)
DESTINY’S CHILD Soldier [Cokimbial
50 CENT Disco Infemo (G-Unit/Shady/Aftermath/interscope)
GAME /50 CENT Hew We Do (Aftermath/G-Unit/interscope)
ASHANTI Only U (M.srder Inc/IDIMG]
9 JARULEf/R. KELLY & ASHANTI Wonderful Murder Inc./IDJMG)
@ LUDACRIS Get Back (Def Jam South/IDJMG)
11 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group)
12 NELLY fTIM MCGRAW Over And Over (Derrty/Fo’ ReellCurb/Universal)
18 T.1. Bring ‘Em Out {Grand Hustle/Atlsntic)
17 LLOYD BANKS Karma finterscaps/
LIL' JON & THE EASTSIDE BOYZ fjLIL SCRAPPY What U Gon’ Do (7V77
TERROR SQUAD Lean Back (Universal)
20 @ DADDY YANKEE Gasolina /V/ Music/
CIARA f/PETEY PABLOC Goodies fLaFace/Zomba Label Group)
TRICK DADDY Let's Go (Skp-N-Skide/Atlantic/
N.O.R.E.f/NINA SKY & DADDY YANKEE OyeMi Canto fRoc-A-Fela/iDMG/
23 § JARULE IFAT JOE & JADAKISS New York (Murder inc./IDJMG/

oINS NRORNW—E

EMINEM Mockingbiro (Shady/Aft R
ALICIA KEYS Karma /AMG/
DESTINY'S CHILD Lose My Breath [Columbis/
30 8 TORI ALAMAZE Don't Cha (Universall
NB RIDAZ Pretty Girl {Upstairs)
JADAKISS fIMARIAH CAREY U Make Me Wanna {interscape/
28 28 GUERILLA BLACK HMARID WINANS You're The One /Vigin/
25 29 EMINEM fIDR. DRE & 50 CENT Encore (Shady/Aftermati/interscope)
36 @ SNOOP DOGG Let's Get Blown (Doggystyle/Geffen)

271 2

powereo[21
MEBIABASE

MARIO Lat Me Love You (/AMG/
LIL’ JON & THE EASTSIDE. flUSHER & LUDACRIS Lovers & Friends /7V77
DESTINY'S CHILD Scldier (Columbia)
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
5  SNDOP DDGG HPHARRELL Drop It Like It's Hat (Doggystyle/Geffon)
g LUDACRIS Get Back /0ef Jam SouthiDJMG)

=
2

T\, Bring "€m Out (Grand Hustle/Atlantic)
50 CENT Disco Inferno (6-Unit/Shady/Aftermath/interscape)

9 JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc./IDJMEG)
10 8 ASHANTI Only U (Murder Inc/IDJMG]
17 TRILLVILLE Some Cut (BME/Warner Bros./
11 12 LLOYD BANKS Karma finterscope/
20 GAME /50 CENT How We Do (Aftermath/G-Unit/interscopel
15 JADAKISS fIMARIAH CAREY U Make Me Wanna flaterscape/
14 LIL’ JON & THE EASTSIDEBOYZ/LIL SCRAPPY WhatU Gon’ Do (777
LIL" WAYNE Go OJ (Cash Money/Universal]
TRICK DADDY Let's Go /Siip-N-Shide/At/antic/
21 @ JA RULE fIFAT JOE & JADAKISS New York (Murder Inc/IDJMG)
USHER & ALICIA KEYS My Boo /Laface/Zomba Label Group!
YOUNG BUCK Shorty Wanna Ride fiaterscope/
23 JOHN LEGEND Ordinary People (Columbis)
25 NIVEA fiLIL’ JON & YOUNGBLOODZ Okay (five/Zomba Label Group!
24 ALICIAKEYS Karma (/AMG/
27 OMARICN 0 /Epic/
26 FANTASIA Truthls L/AMG)
FABOLOUS Breathe /Atlantic/

28 TYRA Country Boy (66&L/

30 SNOOP DOGG Let's Get Blown (Daggystyle/Geffen)

23 29 GUERILLA BLACK f/MARIC WINANS You're The One (Virgin)

32 €D FABOLOUS Baby (Atlantic)

DWW PN W —

#1 MOST ADDED
EMINEM Mockingbisd (Shady/Aftermattyi )

#1 MOST INCREASED PLAYS
JENNIFER LOPEZ Get Right /Eaic/

TOP5 NEW & ACTIVE
JET Look What You've Done (Atiantic)

BOWLING FOR SOUP Almost /Sivertonel/ive/Zomba Label Group/
GUERILLA BLACK FIMARIC WINANS You're The One (Vg
TIM MCGRAW Live Like You Were Dying (Curd/

GAME F/50 CENT How We Do iAsftermarhfi-thaiistamenpe!

CHR/POP begins on Page 25.

LOS LONELY BOYS Heaven /0 Music/Epic/

KEITH URBAN You'll Think Of Me (Capitall

MARTINA MCBRIDE In My Daughter’s Eyes (7C4/

FIVE FOR FIGHTING 100 Years {Aware/Columbia)

MARBCN 5 This Love {Octone//RMG/

PHIL COLLINS Don't Let Him Steal Your Heart Away (Atlantic)

HALL & BATES I'll Be Around U-Watch/

MARTINA MCBRIDE This One’s For The Girls (2CA/

TIM MCGRAW Live Like You Were Oying /Curly

KELLY CLARKSON Breakaway {Hollywood)

ELTON JOHN Answer In The Sky Universal]

MARDON 5 She Will Be Loved (Octone/J/AMG/

JOHN MAYER Daughters {Aware/Columbia)

HOOBASTANK The Reasan f/siand//0JMG/

MICHAEL MCDONALD Reach Out, 'l Be There (Motown/Universall
ALICIA KEYS If | Ain't Got You LV/AMG/

ROD STEWART f/STEVIE WONDER What A Wonderful World L/#M6)
JOSHGROBAN Believe (Reprise/

SHANIA TWAIN wiMARK MCGRATH Party For Two (Mercury/IDJME)
CELINE DION Beautiful Boy /Epic/

KATRINA CARLSCN Orive (Kataphonic)

LICNEL RICHIE Lang Long Way Yo Go fisland//DJMG]

JIM BRICKMAN tIROCH VOISINE My Love Is Here (Windham HE/RMG)
SIMPLY RED Home {simplyred.com/Red Ink)

GOO GO DOLLS Give A Little Bit (Wamer Bros.)

RICHARD MARX Ready To Fly (Manhattan/EMC)

RAY CHARLES f/DIANA KRALL You Don‘t Know Me Concord)
COUNTING CROWS Accidentally In Lave (OreamWovks/Geffen)
JOHN MELLENCAMP Walk Tall //siand//OJMG/

- @ RUBEN STUDDARD | Need An Angel (/AMG)

000~ - -000 =
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#1 MOST ADDED
EMINEM Mockingbird (Shady/Aftermathil
#1 MOST INCREASED PLAYS
JENNIFER LOPEZ Get Right /Epic/

TOP5 NEW & ACTIVE
RUPEE Tempted To Touch (Atiantic/
TEAM It's Getiin' Hot (Moe Doallpstairs/
BABY BASH Baby I'm Back (Uinwersal
FANTASIA Truths L/AMG)
MARIAH CAREY FIFATMAN SCODP It's Like That (Monar(/IDJM5)

CHR/RHYTHMIC begins on Page 29.

w W

a GOO GOO DOLLS Give A Little Bit /Warner Bros.)

2 MAROON 5 She Will B2 Loved (Octone//RMG)

3 JOHN MAYER Daughters {Aware/Columbial
o KELLY CLARKSON Breakaway (Hollywood)

5 FINGER ELEVEN One Thing (Wind-up/
© LENNY KRAVITZ Lady Virgin/

7 SWITCHFOOT Dare You To Move (Red ink/Columbia)

8 RYAN CABRERA On The Way Down (£ V.L.A/Atlentic)
8 U2 Vertigo finterscope/

HOOBASTANK The Reason //sland//DJMG)
11 BOWLING FOR SQUP 1985 (Sivartone/Jive/Zomba Label Group)
12 @ LOS LONELY BOYS Heaven (08 Music/Epic/
13 13 HOWIE DAY Coflide /Egic/
16 @ GREEN DAY Boulevard Of Broken Oreams {feprise/
SEETHER f{AMY LEE Broken (Wind-up/
HOOBASTANK Disappear /isisnd//D/MG)
NELLY fTIM MCGRAW Over And Over Derrty/Fo’ ReellCurt/Universall
KEANE Somewhere Only We Know /Interscape/
KILLERS Somebody Told Me (/sland//DJMG/
21 8 MARGON 5 Sunday Moming (Octome//RMG/
JET Look What You've Oone /Atiantic/

LOS LONELY BOYS More Than Love (0 Music/Epic]
25 SIMPLE PLAN Welcome To My Life fava/
28 ANNA NALICK Breathe (2am) {Columbia/
INGRAM HILL Will | Ever Make It Home (Hollywood)
CALLING Anything (RCA/AMG/
29 @ LOW MILLIONS Eleano: (Manhattan/EML)
DURAN DURAN (Reach Up For The) Sunrise (Epic/
30 8 RYAN CABRERA True t£.V.L.A/Atlsntic]
35 3 DODRS DOWN Let Mz Go {Rapublic/Universal)

Lo N N N L

#1 MOST ADDED
TRICK DADDY Sugar (Gimme Some) (Stip-N-Skde/Atiantic)

#1 MOST INCREASED PLAYS
UL’ JON & THE EASTSIDE BOYZ FIUSHER & LUDACRIS Lovers & Friends (7¥7)

TOP5 NEW & ACTIVE
GERALD LEVERT One Million Times (4riaatic)
TRICK DADDY Sugar (Gimme Some) (Sio-V-Side/Atlantic/
AKON Ghetto (SAC/Universal
URBAN MYSTIC Long Ways /Sobe/
LLOYD BANKS I'm SaFly flaterscape)

URBAN begins on Page 32.

™

ﬁ GREEN DAY Boulevard Of Broken Dreams (Aeprise/

2 VELVET REVOLVER Falt To Pieces (RCA/AMG)
SHINEDOWN Buming Bright /Atiantic/

PAPA ROACH Getting Away With Murder /Geffen/

5 U2 Vertigo flaterscapel

6 COLLECTIVE SOUL Counting The Days /& Music Group/
7 BREAKING BENJAMIN So Cold /Holywood/

8 THREE DAYS GRACE Home (Uive/Zomba Label Group]
MOTLEY CRUE If | Oie Tomorrow (island/iD/MG/

10 THREE DAYS GRACE Just Like You {five/Zomba Label Group/
3 3 DOCRS DOWN Let Me Go (Repubic/Universall

PAPA ROACH Scars (Geffen

13 NICKELBACK Because Of You (Roadrunner//0JMG)

8 CHEVELLE Vitamin R (Leading Us Alang) (£pic/

ALTER BRIDGE Find The Real (Wind-up/

16 SILVERTIDE Ain't Comin’ Home (/AMG/

VELVET REVOLVER Oirty Little Thing (ACA/RMG/

) CROSSFADE So Far Away {Columbial

) KORN Anather Brick In The Wall (£pic/

() U2 All Because Of You flnterscape)

21 GREEN DAY American Idiot {Reprise/

@ SLIPKNOT Vermilion (Roadrunner/IDJMG)

23 SALIVA Razor's Edge fisiand/iDJMG/

@ SUBMERSED Hallow Mindup/

25 KENNY WAYNE SHEPHERD Alive {Reprise/

26 JET Look What You've Dane /Atisntic/

@ EXIES Ugly Viginy

28 MARILYN MANSON Persanal Jesus Nothing/interscope/
29 HOOBASTANK Oisappear fisland/IDJMG/

@ BREAKING BENJAMIN Saaner Or Later {Holfywood/

ORI b IS b b o) b b bt e — — =
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#1 MOST ADDED
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista/AM5/

#1 MOST INCREASED PLAYS
KELLY CLARKSON Breakaway (Hofywood/

TOP 2 NEW & ACTIVE
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista/MG)
TINA TURNER Open Arms (Capitol

AC begins on Page 45.
78  R&R January 14, 2005

#1 MOST ADDED
MARODN 5 Sunday Moring (0ctans//AME)

#1 MOST INCREASED PLAYS
3DOORS DOWN Let Me Go (Rspublic/Universal

TOP5 NEW & ACTIVE
JOSS STONE Right To Be Wrang /S-Curve/EMC)
DURAN DURAN Wtat Happens Tomorrow (£pic/
ELLIE LAWSDON Gotta Get Up From Here /Atlantic/
SNDW PATROL Run (A&M/Interscope/
SCISSOR SISTERS Laura (Universall

AC beg'ns on Page 45.

wWWWwW americanradiohistorv.com

#1 MOST ADDED
JUDASPRIEST Revolution (Epic/

#1 MOST INCREASED PLAYS
VELVET REVOLVER Qirty Little Thing (RCA/RMG)

TOP 5 NEW & ACTIVE
CHEVELLE The Clinches /Epic/
JUDAS PRIEST Revolution /Epic/
SEVENDUST Face Yo Face (7V7]
KENNY WAYNE SHEPHERD The Place You're In (Reprise/
A PERFECT CIRCLE Passive (Vigi/

ROCK begins on Page 55.
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URBAN AC

w W

1 1 ALICIAKEYS fTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
4 @ ANITABAKER How Does It Feel (Blue Note/Virgin)

2 3 PATTILABELLE & RONALD ISLEY Gotta Go Solo (e SoufiDIMG)
3 8 LALAH HATHAWAY Forever, For Always, For Love (GRPIVMG)

8 GERALD LEVERT One Million Times /Atiantic/

5 & BRIAN MCKNIGHT What We Do Here Motown/Universall

6 7 ANITABAKER You're My Everything (Blue Note/Virgin)

10 8 JILL SCOTT Whatever (Hidden Beach/Epic)

9 LUTHER VANDROSS Think About You L/AMG/

7 10 T.MARIEf/G. LEVERT A Rose By Any Other Name (Cash Money/Universal
11 11 PRINCE Call My Name (Columbia)

12 12 JOSS STONE Spoiled (S-Curve/Virgin)

13 13 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group)

15 @ FANTASIA Truth s L/AME)

14 15 0'JAYS Make Up (Music World/SRG/

18 @ NELLY My Place (Derrty/Fo’ ReellUniversal]

16 17 NORMAN BROWN | Might (Warner Bros.)

17 18 EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way (Sanctuary/SRG/

19 19 BOYZ Il MEN You Make Me Feel Brand New /MSM/Koch/

21 @ BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal)
21 ANGIE STONE fJANTHONY HAMILTON Stay For Awhile L/AMG/

22 22 ALICIAKEYS Karma L/AMG)

23 RUBEN STUDDARD | Need An Angel (/RMG/

25 MARIOD Let Me Love You (/AMG)

24 QUEEN LATIFAH f/AL GREEN Simply Beautiful (Vector/

JEFF MAJORS Pray (Music One/

TAMIA Still (Atlantic)

AVANT Can't Wait (Geffen)

JOHN LEGEND Ordinary People {Columbial

UHBAN MYSTIC Where Were You? /Sobe/

#1MOST ADDED
TURNER Open Arms /(3

#1 MOST INCREASED PLAYS

USHER Caught Up {LaFace/Zomba Label Group)

TOP5 NEW & ACTIVE
RAHEEM DEVAUGHN Guess Who Loves You More (UJive/Zomba Label Group)
N2U Issues {Virgin/
MICHAEL B. SUTTON Nobody (Littée Dizzy/
LEDISI FIBONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG/
KENNY G. FIEARTH, WIND & FIRE The Way You Move /Arista/AMG/

URBAN begins on Page 32.

w W

1 @ GREEN DAY Boulevard Df Broken Dreams (Reprise/

2 2 CHEVELLE Vitamin R (Leading Us Along) (Epic/

3 8 THREE DAYS GRACE Home (Uive/Zomba Label Group)
6 SHINEDOWN Burning Bright /4t/antic}

8 5 PAPARDACH Getting Away With Murder (Geffen/

4 6 BREAKING BENJAMIN So Cold (Hollywood!

9 8 PAPA ROACH Scars /Gefen/

8 KORN Another Brick In The Wall £Epic/

7 9 VELVET REVOLVER Fall To Pieces (RCA/RMG)

13 MOTLEY CRUE If | Die Tomorrow fislanc/i0JMG/
10 ALTER BRIDGE Find The Real /Wind'up/
14 3 DOORS DOWN Let Me Go /Republic/Universal)

n CROSSFADE Cold {Columbial
16 SLIPKNOT Vermilion (Roadrunner/IDJMG)
12 15 NICKELBACK Because Of You (Roadrunner/iOJMG)
17 8 CROSSFADE So Far Away (Columbial

18 SLIPKNOT Ouality {Roadrunnes/IDJMG/

15 18 FUTURE LEADERS DF THE WORLD Let Me Out /Epic/

22 O EXIES Ugly Vigin)

SALIVA Razor's Edge (/sland//DJMG/

SEVENDUST Face To Face (TV7]

VELVET REVOLVER Dirty Little Thing /RCA/AMG}
COLLECTIVE SOUL Counting The Days /£/ Music Group/
OROWNING POOL Love And War (Wind'up/

27 @ LOSTPROPHETS | Don’t Know (Columbia)

21 26 U2 Vertigo finterscape)

26 €3 EARSHOT Someone (Warner Bros.)

30 €@ SUBMERSED Hollow (Wind-up/

28 ) KILLSWITCH ENGAGE The End Of Heartache (Roadrunned/IDJMG)
42 €1) BREAKING BENJAMIN Sooner Dr Later (Hollywood)

#1 MOST ADDED
CHEVELLE The Clincher (Epic/

#1 MOST INCREASED PLAYS
BREAKING BENJAMIN Sooner Dr Later (Hollywood)

TOP5 NEW & ACTIVE
DAMAGEPLAN Soul Bieed (Arlantic)
COPPER Turn {Rockpie!

BLACK LABEL SOCIETY Suicide Messiah {Artemis/
MEGADETH Df Mice And Men (Sanctuary/SRG)

ROCK begins on Page 55.
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COUNTRY

w W
3 o DARRYL WORLEY Awful, Beautiful Life [DroamWorks/
1 2 BLAKE SHELTON Some Beach (Warner Bros.)
2 3 TIMMCGRAW Back When (Curh)
4 GRETCHEN WILSON When | Think About Cheatin’ (£pic/
5 KEITH URBAN You're My Better Half [Capitol]
7 RASCAL FLATTS Bless The Broken Road /Lyric Strest)
6 BRAD PAISLEY Mud On The Tires /Arista/
10 ALAN JACKSON Mondsy Morning Church (Arésta/
] LEANN RIMES Nothin' ‘Bout Love Makes Sense (Asylum/Curb/
12 REBA MCENTIRE He Gets That From Me (MCA)
13 ik} JOSH GRACIN Nothin’ To Lose flyric Street)
14 3} BIG & RICH Holy Water (Warner Bros.)
16 LEE ANN WOMACK | May Hate Myseif In The Morning /MCA/
15 BILLY DEAN Let Them Be Little (Curd)
18 SUGARLAND Baby Girl (Mercury/
22 ) CRAIG MORGAN That's What | Love About Sunday /88A/
20 ) MONTGOMERY GENTRY Gone (Columbia)
19 ANDY GRIGGS If Heaven (ACA/
21 k) PAT GREEN Don’t Break My Heart Again fUniversal/Republic/Mercury/
23 BROOKS & DUNN It's Getting Better All The Time (4rista/
24 JAMIE O'NEAL Trying To Find Atlantis (Capitol/
25 TDBY KEITH f/IKRYSTAL Mockingbird /OreamWorks/
27 JOE NICHOLS What's A Guy Gotta Do (Universal South)
29 €0} BLAINE LARSEN How Do You Get That Lonely /BNA/Giantslayer/
28 ¥} MIRANDA LAMBERT Me And Charlie Talking /£pic/
26 JIMMY WAYNE Paper Angels (OreamWorks)
3 MARTINA MCBRIDE God's Will (RCA/
30 TERRI CLARK The World Needs A Drink (Mercury/
33 TRACE ADKINS Songs About Me (Capitoll
40 KENNY CHESNEY Anything But Mine (BA4}
#1 MOST ADDED
KENNY CHESNEY Anything But Mine /GNA4/
#1 MOST INCREASED PLAYS
DARRYL WORLEY Awful, Beautifu! Life /DreamWorks/
TOP 1 NEW & ACTIVE
SHANIA TWAIN Don't! Mercury/
COUNTRY begins on Page 38.
ALTERNATIVE
w W
1 GREEN DAY Boulevard Df Broken Dreams /Reprise/
2 CROSSFADE Cold /Columbial
4 JET Look What You've Done /Atiantic/
5 KILLERS M. Brightside f/sland/IDJMG/
6 PAPA ROACH Scars {Geffen)
3 JIMMY EAT WORLD Pain {interscopel
10 o THREE DAYS GRACE Home L/ive/Zomba Label Group}
7 8 CHEVELLE Vitamin R (Leading Us Along) /Epic/
9 8 MY CHEMICAL ROMANCE I'm Not Okay {} Promise) (Reprise/
1" U2 All Because Of You f/nterscope)
8 11 BREAKING BENJAMIN So Cold (Holywood)
12 12 MODEST MOUSE Ocean Breathes Salty (Epic/

18 B UNWRITTEN LAW Save Me lave/
13 14 PAPA ROACH Getting Away With Murder (Geffen/
16 8 LOSTPROPHETS | Don't Know (Columbia/
17 MUSE Hysteria (EastWest/Warner Bros.)
VELVET REVOLVER Fall To Pieces (RCA/RMG/
23 @ SUPKNOT Vermilion (Roadrunner/DIME!
MARILYN MANSON Personal Jesus /Nothing/Interscape/
GREEN DAY American Idiot (Reprise/
22 3 DOORS DOWN Let Me Go (Republic/Universal)
25 JIMMY EAT WORLD Work finterscape)
U2 Vertigo finterscope)
FRANZ FERDINAND This Fire (Domino/Epic)
SUM 41 Pieces f/sland/iDJMG}
USED All That I've Got (Reprise/
MUSIC Breakin’ {Capitol)
SOCIAL DISTORTION Reach For The Sky (Time Bomb)
29 8 SHINEDOWN Burning Bright (Atfantic)
33 VELVET REVOLVER Dirty Little Thing /RCA/AMG)

PUWEIED BY

MEDIABASE

o RICHARD ELLIOT Your Secret Love (GRP/YMG/
2 SOULBALLET Cream /275
o NDRMAN BROWN Up ‘N’ At ‘Em /Warner Bros.)
WAYMAN TISDALE Ain't No Stoppin’ Us Now /Rendezvous/
CHRIS BOTTI Back Into My Heart (Columbia)
MARION MEADOWS Sweet Grapes /Heads Up/
MINDI ABAIR Come As You Are (GRPVMG/
TIM BOWMAN Summer Groove /Liguid 8/
QUEEN LATIFAH California Dreamin’ (Vector/
PAUL JACKSON, JR. Walkin’ (Blve Note/EML)
GERALD ALBRIGHT To The Max (GRP/VMG/
DAVE KDZ Let It Free (Capitol)
ANITA BAKER You're My Everything (Blue Note/Virgin/
5} PETER WHITE How Does It Feel (Columbia)
&) PAUL BROWN Moment By Moment (GRP/VMG/
) EUGE GROOVE XXL /Nerada/
[} MICHAEL MCDONALD Tracks Of My Tears /Motown/Universal)
5} SEAL Walk On By (Worner Bros./
RAY CHARLES f/DIANA KRALL You Don’t Know Me {Concord)
PIECES OF A DREAM [t's Go Time (Heads Up/
KENNY G. Pick Up The Pieces (Arista/AMG)
Fl MICHAEL LINGTON Two Df A King (Rendezvous/
BONEY JAMES flJOE SAMPLE Stone Groove (Warner Bros.)
HALL & OATES I'll Be Around /U-Watch}
£l CHRIS BOTTI No Ordinary Love (Columbial
) FOURPLAY Fields Of Gold (ACA Victor/AMG/
[l GREG ADAMS Firefly (275/
i2) JOYCECOOLING Camelback Narada/
&1 ALICIA KEYS If | Ain't Got You (/AMG/
MARC ANTOINE Madrid /GRP/VMG/

#1 MOST ADDED
BONEY JAMES FIJOE SAMPLE Stone Groove (Warner ros.

#1 MOST INCREASED PLAYS
DAVID SANBORN Tin Tin Deo /GRP/VMG/

TOP5 NEW & ACTIVE
RAFE GOMEZ Icy (Tommy Boy!
ADANI & WOLF Daylight (Sendezvous/
FATTBURGER Work To Do (Shanachie)
DAVID SANBORN Tin Tin Deo (GAP/VMG)
KENNY G. FIEARTH, WIND & FIRE The Way You Move (Arista/AMG)

SMOOTH JAZZ begins on Page 51.

TRIPLE A

w W

1 8 GREEN DAY Boulevard Of Broken Dreams {Reprise/
4 JOHN MAYER Daughters /Aware/Columbisl

2 3 LOWMILLIONS Eleanor (Manhattan/EMC)

7 U2 AN Because Of You fiaterscope/

6 JET Look What You've Done /Atlantic/

3 6 U2 Vertigo finterscope)

5 7 KEANE Somewhere Only We Know finterscope/

9 @ LENNY KRAVITZ Lady Virgin/

8 9 MARK KNOPFLER Boom, Like That (Warner Bros.)
11 1D SNOW PATROL Run (A&M/interscaope)

10 11 RAYLAMONTAGNE Trouble (RCA/AMG/
12 RAY CHARLES fI\VAN MORRISDN Crazy Love {Concord/
13 HOWIE DAY Collide /£pic/

14 SHORE Hard Road (Maverick/Reprise)
JACKSON BROWNE W/ BONNIE RAITT Poor Poor Pitiful Me {Artemis/
pal @ MADELEINE PEYROUX Don’t Wait Too Long (Rounder/
M. JAGGER & D. STEWART f/ S. CROW 0id Habits Die Hard (Virgin/
CARBON LEAF Life Less Ordinary (Vanguard/
JOHN MELLENCAMP Walk Tall //sland//0JMG)
24 R.E.M. Aftermath (Warner Bros.
- JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
SARAH MCLACHLAN World On Fire (Arista/AMG)
ANNA NALICK Breathe {2am) (Columbia)
MARC BROUSSARD Home f/skand//DJMG)
WILCO Theologians onesuch/
MAROON 5 She Will Be Loved /Dctane///AMG/
28 @ NORAH JONES Those Sweet Words (Blve Note/eEML)
R.E.M. Leaving New York (Warner Bros.)
- % TOREAMOS Sleeps With Butterflies (Epic/
MICHAEL FRANTI Yes | Will (iMusic/

© #1MOST ADDED
QUEENS OF THE STONE AGE Little Sister fiaterscape/

#1 MOST INCREASED PLAYS
BREAKING BENJAMIN Sooner Or Later fKodlywood)

TOP 5 NEW & ACTIVE
SEVENDUST Face To Face (TV7]
TAKING BACK SUNDAY This Photograph Is Proof {l Know You Know) {Victory/
LOUIS XIV Finding Out True Love Is Biind {Pineapple/Atiantic)
ALTER BRIDGE Find The Real /Wind-up/
STRAYLIGHT RUN Existentialism On Prom Night (Victory)

ALTERNATIVE begins on Page 59.

www americanradiohistorv com

#1 MOST ADDED
JACK JOHNSON Sitting, Waiting, Wishing (Brarshfire/Uiniversal

#1 MOST INCREASED PLAYS
TORI AMOS Steeps With Butterifes (£ic/

TOP5 NEW & ACTIVE
GO0 GOO DOLLS Give A Little Bit /Warner Bros.
ALISON KRAUSS & UNIDN STATIDN Restiess Rounder)
JOSS STONE Right To Be Wrong (S-Curve/EMC)
KENNY WAYNE SHEPHERD Let Go (Reprise/
BLUE MERLE Burning In The Sun fisiand//DJMG)

TRIPLE A begins on Page 63.
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ary Shapiro is President & CEQ of the Consumer Electronics Association. The
association represents the interests of consumer elect-onics manufacturers, as =vell
as produces the largest annual trade show held in the U.S., the International CZS,
which took place last week in Las Vegas.

Shapiro is a leader in the development and launch of high-definition TV and led
the manufacturers’ fight to preserve the legality of recording equipment and the
consumer battle to protect video-rental rights and the right to record.

Beginning his career: “In college I was a house mznager. I ran concerts and

sound systems and set up boards for music. When I went to law school I worked on Capitol Hill for a
member of Congress, Mickey Edwards. I also followed the progress of the Sony/Betamax case. Then I
worked for a law firm whose client was an electronics trade association. - became an associate at taat
firm, and it ended up that the association became a client I worked with extensively.

“They offered me an in-house position after I had been out of law school for a couple of vears,
and I jumped at it. The organization only had about 15 people workimg for it then. It was the
Consumer Electronics Group, and it was part of a bigger organization. I ended up coordinating all
the different parties supporting Sony in the Sony/Betamax case before the Supreme Court and.
ended up working with the Home Recording Coalition, which focused on ensuring that recodirg
technologies can be sold and used. Our association was also running something that I found
enormously exciting called the Consumer Electronics Show.”

Moving up in the organization: “In 1990 I became General
Counsel of the parent organization at the time, the Electronic
Industries Association. A year later I was asked to head up the
Consumer Electronics Group. There were about 70-80 member
companies, and I said I would take the job as long as we were
allowed to grow and expand our membership. They said yes, and
we never looked back.

“We grew our show to be the largest trade show of any type,
with 1.5 million net square feet and attracting over 110,000
people. We now we have 1,750 corporations as members and a
staff of 135. We are one of the 20 largest trade associations in
the country based on revenue and one of the top 40 associations
based on number of employees.”

Mission of the association: “The mission of the Consumer
Electronics Association is to grow the consumer technology
industry. We see a world where our products are ubiquitous,
where consumers will have access to information, education and
entertainment at only pennies per hour for any of our products.”

The membership: “Our members range from Microsoft to
Sony, and now we've started allowing retailers as well. We just
merged with a retail organization a few months ago, the
Professional Audio and Visual Retailers Association. We're working
with Circuit City, smaller retailers, custom installers, integrators,
home automation companies, peopte who sell car stereos and car
navigation devices, and even semiconductor comparnies. We have
everyone from ESPN to the Discovery Channel. We even have the
Motion Picture Association as a member.

“A number of companies have joined because of our efforts
in promoting high-definition television as a new medium. Some
comparies are joining because of what we are doing to promote
digital radio. Some companies joined to have access to our
market research, some to join our technology standards
committees. We do a phenomenal array of market research. We're
asking consumers all the time what they think about our
products. We have a publication, Technology to Watch, that a lot of peoplz pay attention to. And, of
course, the most visible thing we do by far is produce the Intemational Consumer Electronics Show.”

Why the CES is so successful: “We've done some things right, and we were lucky — that’s the short
answer. We reinvent the Intemational CES every year. We know that any dec sion that people make to
spend time at a meeting where they have to travel is close to a 50/50 decision. They need a reason to
want to go. We spend a lot of time focusing on how we treat our guests. We book at the transportation
system, the signage, the thickness of the carpets, the entire experience. We do 12 different surveys after
each show to see how we did. We have over 25 strategic partners, and we survey them after the show.

“We've positioned the show in such a way that we've attracted the world’s technology and
entertainment leaders. We've been welcoming even to those we are comp-titive with, whether tha's
other associations or other events or even people from Washington, DC. We do everything we can to
make it a phenomenal experience. We also focus heavily on attracting international attendees,
because exports are so important. We also get the public policy leaders of the country. We spend a
tremendous amount of time planning and thinking and going through processes and procedures. Cur
entire staff is ingrained with a customer-service-oriented mentality.”

Biggest issue facing the electronics industry: “For those that are _mporters, the weakening
dollar is a big issue. For U.S. manufacturers, it's a good thing. So, the gereral economy and the
currency are big issues in obvious ways. The second big issue is consumer confusion. We want to
make sure consumers understand the products and their compatibility issaes. We are teaching
consumers a whole new language with this shift to the digital revolution, and it’s like shifting from
the horse and buggy to the automobile. There are so many different word; we have in our lexicon
today that didn't exist 15 years ago.”
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GARY SHAPIRO

President & CEO, The Consumer Electsonics
Association

Products ke is most excited about: “There’s no question that digital radio is the most exciting
audio product out there. When I say digital radio, I mean HD Radio from iBiquity, as well as XM and
Sirius satellite adio. It's exciting because it offers consumers a new reason to focus on radio as a
medium. It allows radio to be equal to other media in terms of quality. It's something new, exciting
and different, and consumers are flocking to it. Digital radio is the future, and it's something that I
see as a fundamental shift in radio.”
State of the electronics industry: “The industry is very healthy. We projected 4% growth for
2004 and announced that it was 8% growth. The industry is extraordinarily and intensely
competitive. Part of it is creating new products and part of it is intense competition and prices
dropping. Prices always go down and quality atways goes up in consumer electronics. What we are
seeing now is more and moe product from China, in terms of manufacturing. We're seeing Chinese
brands come aloag, so you have this tremendous technology being introduced, but there’s also
phenomenal competition.
“The consumer is the beneficiary. They're having a love affair with our products. MP3 sales are hot.
HDTV is hot. The No. 1 produict that people want is a flat TV. Digital cameras are hot. There are all these
products that have tremendcus growth as people basically create their own content and shift it around.”
Biggest challenge: “Ficuring out how to best allocate my time. There’s public policy, industry
promotion, getting to know my own constituency, learning about individual issues and developing
and mentoring s-aff. It’s a lat. I also have to testify in Congress; lobby; focus on strategic
pertnerships; develop new partnerships, affiliations and mergers;
ard work with an active board.”
State of radio: “I think terrestrial radio is challenged. There's
ne question that broadcasters have made and continue to make a
huge mistake in not challenging and clarifying their First
Amendment rights. They are going to lose out to subscription
radio services just as the over-the-air television broadcasters have
lost out to cable and satellite because they have greater freedom
and creativity. The market share has gone down dramatically for
ovar-the-air broadcasts in television. The historic parallel for i
radio is difficult to miss, and I think radio broadcasters have
blown it.
“There used to be people who would stand up for the First
Amendment and require clarification. I don’t hear members of
Congress standing up. I haven't seen anything from the NAB on
this. The silence of radio on these issues is deafening. I
understand that most radio stations say, ‘That’s not me. We don't
do that. We'e not shock jocks; but I just don't get it. The lack of
strategic thinking in the radio industry is appalling. Not to insult
some of your advertisers and readers, but I think it’s just
amazing.
“What happened is, after the Telecom Act this phenomenal
consolidation took place, and the people who were owners and
thinkers have gone away and been replaced by a relatively small
number of very large companies. I don't know what they are
focased on, but they are missing the boat. It sounds arrogant of
me, but it just seems so obvious.”
Something about the CEA that would surprise our
readers: “Some 200 companies in the U.S. manufacture
loudspeakers that the rest of the world loves. Americans are less -
discerning, for the most part, in their appreciation of quality of =
sound than many other countries in the rest of the world. The g
U.S. high-quality loudspeaker-manufacturing industry is huge, '} .
and it's appreciated all over the rest of the world and relatively
less known in the U.S.”
Most influential individual: “My mentor’s name is Jerry Kaloff. He occupies a very unique
position on our exacutive boasd. He is the Industry Executive Advisor. He is a font of wisdom. He never
went to college, bit he is one of the brightest people I know. He's suffering through leukemia right now
and has been a major influence in my life for the last 15 years.”
Career highlight: “I am most proud of protecting the ability of technology makers to build i
products that are iseful, of protecting consumers’ right to record and of helping to introduce HDTV to
the marketplace.”
Career disappointment “I greatly regret that our organization did not oppose the extension of
the copyright term. It was a travesty. It was a theft from the American public. No organized group
opposed it in Congress, and it’s really quite a shame. It’s just wrong.”
Favorite radis format: ‘I switch between Howard Stern and NPR.”
Favorite television show: “I watch very little television.”
Favorite song: “T just got married, and it was my wedding song: ‘Return to Sorrento.”
Favorite movie: “Groundhog Day.”
Favorite book: “The Powar of Now by Eckhart Tolle.” L
Favorite restaurant: “Kzybang. It's in Vietnam.”
Beverage of choice: “Haf orange juice, half water.” f
Hobbies: “Skiing, reading, biking, dancing, golf, consumer electronics.” i
E-mail address: “gshapiro@ce.org.”
Advice for bradcasters “Stand up for the First Amendment. Shift to HD Radio quickly.”
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Roll-a-Sign™ disposable plastic banners are a cost eZfective way to promote your station,
company or spedal event. Each banner is printed or: high quality, weather resistant, 6 mil
plastic film. We can print up to four spot colors of ink per banner. Depending on the con-
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