NEWSSTAND PRICE $6.50
Enough ‘Love’ For A Hat Trick

J/RMG artist Mario tops three formats this week as
“Let Me Lave You" climbs 3-1* at CHR/Pap. The song
scores its third week at No. 1 at CHR/Rhythmic and its
fourth week on top at Urban. J/RMG also secures the
No. 2 spot at
Pop as Gavin
DeGraw's “I
Don’'t Want
to Be” slides
into that
position.
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JANUARY 21, 2005
A Chat With The Chairman

Emmis Communications Chairman/CEQO Jeff Smulyan
gives his z
perspective on a
variety of issues
facing his

company and

radio in general in
this week’s
Management/
Marketing/Sales
column. Page 8.
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MOST ADDED i i
A WEEK EARLY! V!

OFFICIAL
ADD DATE:

NEXT MONDAY,
JANUARY 24™ |

michael bublé “home”

new adds include:

KOST/LA KRWM/Seattle KOSI/Denver

KUDL/Kansas City KQXT/San Antonio KBEE/Salt Lake City

WWLI/Providence WRMM/Rochester WDEF/Chattanooga
KRNO/Reno

Album it's iimé in stores February 8thli!! I k)

| L
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HOT 104 STAYS COOL

CHR/Pop WYOK (Hot 104)/
Mobile’s tower was blown away by
Hurricane lvan right before the
start o the fall book. PD Ted
Striker talks about the trials and
tribulations of severely reduced
power and a staff turnover while
waiting for the new transmitter to
kickin on Feb. 1.

See Page 26

ARBITRON PPM & 101

A-bitren is the topic of two
columns this week: Rock Editor
Kzn Anthony explores the potential
research applications of the
Portabe People Meter, and

A ternctive Editor Kevin Stapleford
teckles the Arbitron basics
averyone should know.

See Pages 56 and 60

JRBAN AC ANITA EAKER

How Does It Feel (Biue Note/Virgin)

5 CHR/POP
¥ NARIO Let Me Love You (/AMG)

}CI-IVRH YTHMIC
MARIO Let Me Love You {J//AMG)
‘-3,l|FBAN
MARIO Let Me Love You (J/AMG)
}GIBPEL
JMOSS We Must Praise (Gospo Centric)
= >cwrmw
EARRYL WORLEY Awful, Beautiful Life (DreamWorks)

’ LO% LONELY BOYS Heaven (Or Music/Epic)
}I'.m AC
€09 GOO DOLLS Give A Little Bit {Wamer Bros.)

SMOOTH JAZZ
" RICHARD ELLIOT Your Secret Love (GRP/VMG)

)ﬁmK
- ¥ BREEN DAY Boulevard Of Broken Dreams (Reprisé)
)‘GTIVE ROCK
BREEN DAY Boulevard Of Broken Dreams (Reprise)
LTERNATIVE
i GREEN DAY Boulevard Of Broken Dreams (Reprise)

)TNPLE A
CRE;N DAY Boulevard Of Broken Dreams (Repn'se_)

’GHISTMN AC
CASTING CROWNS Voices O (Beach Street/Reunior/PLG)

’GIBISTIH CHR
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Hollander Promoted To
Chairman/CEO At Infinity

Sykes returns to cable with new position at MTV

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords.com

Rumors of the move be-
gan swirling a few weeks
ago, and on Jan. 14 [
radio-industry vet-
eran Joel Hollander [§
was officially named |
Chairman/CEO of
Infinity Broadcast-
ing, stepping up |
from the President/
COO post he'd held
since May 2003.
Hollander replaces
John Sykes, who
will return to his cable roots
with a new, as-yet-un-
named MTV Networks post
in which he’ll oversee the

has overall responsibility
for Infinity’s 183 radio sta-
tions and will oversee the
day-to-day operations of
& | the division. He re-
b ports to Viacom co-
President/co-COO
Leslie Moonves.
y "Joel is one of the
| finest operators in
| the radio busi-
ness, hands-down,”
Moonves said. “He
has brought tre-
mendous energy,
industry savvy and
discipline to Infinity Broad-
casting since joining the
company, where he has
helped our stations grow

Hollander

JANUARY 21, 2005

LONG LIVE ‘VIVA’ |
A’

WWVA (Viva)/Atianta i

scores big with its CHR- I

style format, playing |

today’s biggest Latin pop

artists. PD Victor Martinez \QQS}:_!,
explains the phitosophy |

behind the station and
how it targets a surprising number of Hispanics in the

i

Hannity Joins TRS 2005 Lineup

ABC-syndicated talker to host newsmaker luncheon

ABC Radio Networks’ nationally syndicated |g
tatk host Sean Hannity has joined the lineup for
the upcoming 10th annual R&R Talk Radio Semi- &
nar, to be held March 10-12 at the Loews Santa
Monica Beach Hotel in Los Angeles. Hannity will
be the host and moderator at this year’s TRS Fri-
day Newsmaker luncheon, where he’ll go one-
on-one on March 11 with a very special guest to
be announced.

Along with hosting his daily WABC/New
York-based national radio program, Hannity
serves as co-host of Fox News Channel’s nightly Hannity &

TRS See Page 12

e e

Hannity

Benson Numed Jeff-Pilot Radio Pres.

By Rager Nadel

R&R Exec, Editor
rnadel@radioandrecords.com

Don Benson has been promoted to President
of Jefferson-Pilot's Radio Division, moving up
after 10 years as Sr. VP/Operations & Program-
ming with the 18-station group. He will be re-
sponsible for stations in Miami, San Diego, Den-

- 8
28

development and launch of
new television networks.
Hollander, who was Presi-

their ratings and revenue
in a challenging advertis-
ing climate. He's also

dent/CEO of Westwood
One from 1998-2003, now

helped sell Madison Ave.
HOLLANDER See Page 15

ver, Atlanta and Charlotte. o I
Benson succeeds Clarke Brown, who is retiring ‘ .

in June after 38 years with the company, the last

14 as President of the radio unit. Brown, who was Benson

honored with the Lifetime Achievement Award at the NAB Radio
BENSON/See Page 15

FCC Instructed
To Probe Payola
At WKSE/Buffalo

By Keith Berman

R&R Associate Radio Editor
koerman@radioandrecords.com

executives last week
confirmed the re-
alignment of three
of the company’s
AMs serving
Southern California.
The changes, set

to occur Feb. 3, @ A
will see KLAC/
Los Angeles
move its Adult
Standards format to

The FCC last week turned its
attention to Entercom CHR/Pop
WKSE (Kiss 98.5)/Buffalo as
allegations of payola arose fol-
lowing PD Dave Universal’s dis-
missal from the station. Uni-
versal’s exit came as New York
Attorney General Eliot Spitzer
tegan turning up the heat on his
investigation into several record

Clear Channel Shifts SoCal AMs
KLAC, XTRA-AM swap formats; KXTA to go Talk

After months of rumors,
Clear Channel’s Los Angeles  has not publicly revealed

TRAS]

\‘{/ that will include several Air

'El Zol’ Shines In
Washington, DC
As WHEFS FHips

By Adam Jacobson
R&R Radio Editor
jacobson@radioandrecords.com

Infinity’s WHFS/Washing-
ton has said its last goodbye as
an Alternative station serving
both the nation’s capital and
nearby Baltimore. On Jan. 12,

Although Clear Channel

KXTA’s new format,
N\ R&R has con-
firmed that
the station will
flip to a liberal-
themed Talk format

Q\EMFRE

=" geles Lakers
NBA team has aired

SWITCHFOOT This Is Your Life (Sparrow/EMI CMG)

CHRISTIAN ROCK
FRELIENT K Be My Escape (Gotee)

' CHRISTIN INSPO

CASTING CROWNS Voices Of... (Beach Sb'eei/Reumon/PLGz 1

?S* ANISH CONTEMPORARY

JUANES Nada Valgo Sin Tu Amor (Universal)

'l'lf 2IONAL MEXICAN

S TUCANES DE TUUANA El Virus Def Amor (Umversadq_-

) TROPICAL

labels.

On Jan. 12 New York Times re-
porter Jeff Leeds wrote that
Entercom had terminated Uni-
versal amid an internal investiga-
tion into whether Universal had
improperly accepted travel pack-
ages and other gifts directly from
record companies.

"I did nothing that Entercom

XTRA-AM/Tijuana-San

Diego, a 50kw powerhouse
that enjoys a signal that cov-
ers most of Los Angeles,
Riverside and Oxnard, CA.
KLAC will become “Xtra
Sports 570, adopting the
Sports Talk format cur-
rently aired on XTRA-AM
and simulcast partner KXTA/

its games on KLAC for
several years, and those games
will remain on the station
when it flips to Sports Talk. “I
think most of the sports fans
out there are saying, ‘It’s about
time,”” Clear Channel Re-
gional VP Greg Ashlock said.
“It just makes sense to marry

KLAC See Page 15

after almost 35 years as a cut-
ting-edge rock ‘n’ roll radio sta-
tion, WHFS played Jeff Buck-
ley’s “Last Goodbye” as its fi-
nal English-language song.
Immediately following that,
the station stunned the region
by playing Cristian’s 1997 hit

MARC ANTHONY Se Esfuma Tu Amor (Sony Discos) LA.

ISSUE NUMBER 1590 FCC See Page 15

CC-flips three to lib Talk: Page 3

WHFS See Page 15

© Radio & Records
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PERFORMANCE-DRIVEN
MARKETING

Mark Panetta

*-ehl
Senior Vice Presrdent

— SR
s
Nothing matters except results...

Marketlnc Strategy
L

tha?pérformance—dnven marketing.
Mark has a 20-year hlstorv in radio
and a vision for developing campaigns
that perform. That's why Mark's
clients depend on him and the entire
dmr team to deliver results.

And we do.

ot

Find out what dmr can do far your station, p us T
are

- )
download a complimentary copy of dmr’s 2005 e st
Performance-Driven Marketing Resource Guide at radillid
dmrinteractive.com/results

or call us, toll-free at I-800-261-083 1



www.americanradiohistory.com

January 21, 2005

NEWS & FEATURES

Radio Business 4
Management/

Marketing/Sales 8
Technology 11

Street Talk
Opportunities 76

Marketplace i
Publisher’s Profile 80

20

FORMAT SECTIONS

News TalkSports
A&R Worldwide
Classic Rock
CHR/Pop
CHR/Rhythmic

Smooth Jazz

Brown To Become PD At KDJM/Denver

Derrick Brown has ac-
cepted the PD position at
Infinity’s Urban Oldies
KDJM (Jammin’ 92.5)/
Denver, effective Jan. 31.
He has been PD of Cox’s
Urban AC WHQT (Hot
105)/Miami for five years.

Brown will report to In-
finity/Denver VP/Pro-
gramming Keith Abrams
and Sr. VP/Market Man-
ager Drew Hilles.

Abrams said, “We set out with
a goal of hiring one of the premier
program directors in the nation

Brown

for this job, which, Fm
happy to report, we ac-
complished. WHQT’s No.
1 ranking in Miami
#® speaks volumes about
§ Derrick’s talents and abili-
ties. We are very excited
that he is joining our In- |
| finity/Denver team.” ~
Brown told R&R, “I'm
looking forward to the
challenge; the first is to fill
the vacant midday and
night slots. Also, part of my job
will be to put a name and face on

BROWN See Page 12

Clear Channel Flips Three To Liberal Talk

Clear Channel Radio flipped
three more stations to liberal Talk
on Monday: WWRC/Washing-
ton, WXDX-AM/Detroit and
WSAI/Cincinnati. The trio joins a
growing list of CC outlets that
have moved to fill the progressive
Talk position in numerous mar-
kets across the country over the
past few months.

As has been the case with pre-
vious flips to left-leaning Talk by
the company, all three stations
will feature an on-air lineup that

includes most of the current crop
of nationally syndicated progres-
sive talk hosts, including Jones
Radio Networks’ Ed Schultz and
Stephanie Miller; Air America
Radio’s personalities, including Al
Franken and Randi Rhodes; and
WOR Radio Network’s Lionel. |
WWRC will feature Westwood
One’s Imus in the Morning, which [
will be simulcast on clustermate
WTNT/Washington, while WXDX
will debut a new local morning
CLEAR CHANNEL See Page 12 ’

WODB/Columbus Taps Shannon AsPD

Bill Shannon has joined Saga Communications’ WODB (Oldies
107.9)/Columbus, OH as PD. He comes from the PD post at Clear

Channel’s Oldies WXLY (Y-102.5)/Charleston, SC, where he’s worked
since 1998. Before that he spent two years in programming at Oldies

WRQN/Toledo.

Saga Exec. VP/Group PD Steve Goldstein said, “Oldies is a format
with a lot of challenges, and Bill is clearly one of the pre-eminent Old-
ies programmers in the country. He knows how to make a radio sta-
tion shine, and I'm pleased he’s with our company to build this key

acquisition.”

Shannon said, “It’s both a thrill and an honor to be joining Saga’s
Columbus radio group and to have the opportunity to program Old-
ies 107.9. It's going to be a lot of fun. Should anybody ask, I'll be leav- |

ing my hurricane shutters behind.”

© Radio & Records

[

Following the Red Sox’s earth-shattering sweep in the 2004 World Series, there
was much revelry across the nation (including some in R&R'’s offices!). Back in
Boston, the guys at WBCN tried hard to contain their excitement as they posed
with the first World Series trophy to grace the town since 1918, Seen here are
(I-r) WBCN PD Dave Wellington, Red Sox third baseman Kevin Youkilis, WBCN
midday guy Adam 12 (crouching), Red Sox pitcher Lenny DiNardo, WBCN
weekender Mark Hamifton and Dropkick Murphys bandmember Ken Casey.

Metro Elevates Four To Regional SVPs
B’cast ops unit ups Brown, Grant, Haake, Baronfeld

Metro Networks has upped
four execs to Regional Sr. VP/
Broadcast Operations posts. Jeff

| Brown will serve the East, Larry

Grant the Southeast, Mike Haake
the Midwest and David Baron-
feld the West. They report to
Metro Networks Sr. VP/Broad-
cast Operations John Frawley.

Brown, who is based in Boston,
has been with Metro since 1991,
managing operations centers on
the local and regional levels. He is
a 20-year radio veteran.

Based in Nashville, Grant was
most recently Regional VP for
Metro’s Mid-South region. He
joined Metro in 1987 as Regional
Manager for Georgia and Florida
and in 1990 moved to Washing-
ton, DC to oversee the company’s

| ‘Mid-Atlantic region.

Haake was previously VP/
GM for Metro’s operations in
Houston, Austin and Kansas
City; he’s now based in Dallas.
He joined the company in 1990

as a traffic anchor and in 1994

moved to Houston to become

Director/Operations there.
Haake has also worked in sales
and affiliate relations for both
Metro and its parent, Westwood
One, and once served as Sports
Director for KLEX-AM /Lexing-
ton, KY.

Baronfeld, now based in Los
Angeles, joined Westwood One
in 1997 and most recently served
as VP/ Affiliate Relations for the
Rocky Mountain region. Before

that he worked as VP/Interna- |

tional Affiliate Relations for SW
Networks, VP/GM for KHOW/
Denver and KSJO/San Jose and
GSM for Infinity /San Francisco.

“Metro Networks is thrilled to

continue to employ the most tal- |

ented professionals in the busi-
ness,” said Westwood One COO
Chuck Bortnick. “I am confident
that this new management team
of senior vice presidents will in-
crease the concentration and at-
tention that each Metro/Shadow
market deserves, and I look for-
ward to the team bringing our

METRO See Page 12

Clear Channel Classic Rocker WAXQ (Q104.3)/New York earlier this month flew
104 lucky listeners out of freezing New York temperatures to bask in the warm
sunshine of Miami — and Lenny Kravitz's presence during an intimate concert.
Seen here dressed in shirtsleeves and without the aid of space heaters are (I-r)
Virgin VP/Pop Promotion Jason McFadaen and Exec. VP/Promotion Hilary
Shaev, Kravitz, 0104.3 & WHTZ (Z100)/New York Director/Marketing Paul
Miraldi and Q104.3 PD Bob Buchmann.

www americanradiohistorv com

| DeVoe Appointed

To OM/PD Post At
KCHZ/Kansas City

Nineteen-year broadcast vet-
eran Maurice DeVoe has been
named OM/PD of Cumulus
CHR/Pop KCHZ (Z95.7)/Kansas
City. He replaces “Just Plain”
Dave Johnson, who relinquished
795.7 programming duties in No-
vember 2004 to concentrate on his
morning show.

DeVoe, who will arrive at the
station in early February, most re-
cently programmed KRWP/
Houston and previously served
as PD of WPHI/Philadelphia. His
programming experience also in-
cludes stints as Asst. PD/MD of
| KKBT/Los Angeles, WKSS/Hart-

ford and WPGC/Washington.

“Fm so excited,” Johnson told

R&R. “I've been both the PD and
| morning show host for so long
| that it is going to be so refreshing
to have the luxury of concentrating

DeVOE See Page 12

! Spear Set As GM
At Musician-Run
| WYMS/Milwavkee

| Dale Spear has been chosen as
| GM for WYMS/Milwaukee, the

Milwaukee Public [ g .

Schools-owned

noncomm that has
I been run by the

musician-led non-
profit group Radio
for Milwaukee
since Jan. 1. Spear
is a 10-year veteran
 of Public Radio In-
ternational and. most recently
served as that entity’s VP/Pro-
gramming & Acquisitions.

Spear will be in charge of hir-
ing programming, on-air, sales
and promotional staff. He'll also
oversee WYMS's forthcoming for-
mat change from traditional Jazz
to a format focused on singer-
songwriters that features folk,
| Americana and genres of music
found at many Triple A stations
across the U.S.

SPEAR See Page 12

Roman Now GM At
Entravision/Vegas

Chris Roman has been named
GM for Entravision’s Las Vegas
radio and TV properties. He will
now oversee the operations of Re-
gional Mexican KQRT (Radio Tri-
color) and Spanish CHR KRRN
(Super Estrella), as well as
Telefutura affiliate KELV-TV and
Univision affiliate KINC-TV.

Roman is trading duties with
Gabriel Quiroz, who had been
Entravision/Las Vegas GM and
now takes over for Roman as GM
of Entravision’s Santa Barbara, CA
TV properties. Entravision owns
Univision affiliate KPMR-TV and
Telefutura affiliate KTSB in Santa

Barbara.
| RDMAN See Page 12
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Viacom Exec: Radio Expectations
Must Be Lowered

Moonves predicts slower, more gradual industry growth

By Joe Howard

R&R washi:zlnn Bureay
' .com

uring an appearance at a media-industry conference last

week, Viacom co-President/co-COO Les Moonves said
that while he believes the Infinity radio division he oversees
can deliver sustainable growth right away, expectations for
the industry must be tempered.

“What we have to do is manage
expectations,” Moonves said Jan. 11
at the Smith Barney Citigroup me-
dia conference. “I don't think you
can overpromise, which I think has
been done at Infinity for a number
of years. We can't promise double-
digit expansion and growth.”

To improve Infinity’s languishing
fortunes, Moonves said he plans to
expand a program launched last
year to invest in the company’s sta-
tions, and to trust the creative staff
to improve Infinity’s stable. “What I

found in the radio division is that
they were starved; they were burn-
ing the furniture,” he said. “We had
to change the culture, give some cre-
dence to the creative people and give
support.”

He also noted that Infinity is start-
ing off the year with a strong Janu-
ary and said that, with the division
still generating $1 billion in annual
revenue, the radio business is viable.
“I believe in the radio business,”
Moonves said. “It's a very good busi-
ness.”

At the same conference Viacom
Chairman/CEO Sumner Redstone
stated that the company is interest-
ed in acquiring more cable channels,
as Viacom's cable operations consis-
tently generate strong results. He
also said the company is considering
expanding delivery of its content to
the Interne: and cell phones.

While Guzman & Co. analyst Jake
Balzer believes expanding its cable
holdings could be a good move for
Viacom if .t doesn’t overpay, he is
skeptical about Redstone’s interest in
new forms of media. “Although this
may add modest incremental reve-
nue, an Int2met-cell phone business
model that can have a significant
impact on the top line — much less
the bottom line — remains unclear,”
Balzer said in a Jan. 13 report.

Analyst Cuts 2005 Forecasts

iting “wobbly” ad spending so far this year, Harris
Nesbitt analyst Lee Westerfield on Jan. 14 cut his Q1
and 2005 forecasts for Clear Channel, Emmis, Entercom, Cu-
mulus, Saga and Beasley but let stand his forecasts for

Entravision and Univision.

In an industry report Westerfield
noted that radio had a late-month
surge in December 2004, thanks to
retailers and automakers trying to
clear out inventory. He added, how-
ever, that media buyers are indicat-
ing that the spending bump didn't
carry over into this month.

Meanwhile, Westerfield said he
believes that Clear Channel’s much-
lauded “Less Is More” ad-inventory-
reduction plan won't help the indus-
try’s advertising doldrums in the

short term. “Reducing commercial
loads sets the stage for pricing sta-
bility, but not immediately, as some
other observers had hoped,” he said.
“Before pricing can stabilize, first we
need to track whether radio compet-
itors to Clear Channel add time to
gain ad share.” Westerfield projects
that any benefits from the “Less Is
More” program won’t materialize
until next year.

Westerfield also said he believes
the sweeping digital-radio rollout

that iBiquity and 21 broadcasters an-
nounced earlier this month “should
lead to advancements in the datacast-
ing business models, offering a sec-
ond revenue stream amounting to
3%-5% of ad revenue.”

Over at Banc of America Securi-
ties, analyst Jonathan Jacoby said
that while the overall radio adver-
tising market is “firming” and pac-
ing up over 5% for January, Febru-
ary trends “appear more anemic.” In
a Jan. 13 rzport Jacoby said, “Radio
continues to show volatility, limited
visibility and last-minute places.
[It's] hard to foresee a sustainable
radio recovery in the first half of
2005.”

— Joe Howard

WW1, MarketWatch Renew
MarketWatch.com Network Deal

estwood One and MarketWatch Inc. last week renewed the

deal under which MarketWatch provides programming for the
MarketWatch.com Radio Network. which airs on more than 200 sta-
tions nationwide. "The MarketWatch.com Radio Network otfers out-
standing, timely, accurate business news to listeners across
America,” WW1 COO Chuck Bortnick said. “We are very pleased
to extend our partnership with MarketWatch and continue to build
Oon our success.”

Emmis Chief More Fearful Of iPods Than Satcasters

mmis Communications Chairman/CEQ Jeff Smulyan said this

week that, despite the buzz surrounding Sirius and XM Satel-
lite Radio, iPods are a bigger threat to broadcasters. In a Q&A
posted on Emmis’ website (www.emmis.com), Smulyan said the
iPod is a threat “because you have a larger number of people with
an alternative source of music” However, he also said he can re-
member when people predicted radio's demise following the release
of the first eight-track tapes. “Despite continually evolving technolo-
gies, nothing has replaced the local information and local person-
alities we give our audiences,” he said. “We know our communi-
ties, and we respond to their needs.”

Smulyan added that over the holidays Emmis radio stations raised
$500,000 for charitable causes in their communities. “I don't see
how satellite radio can match that reach.” he said. “Sirius and XM
may or may not be viable businesses, but the reality is that two of
Emmis’ stations reach more people then the entire satellite indus-
try, and those satellite subscribers still spend much of their listen-
ing time with terrestrial radio.”

Study Affirms Listeners’ Preference
For Shorter Stopsets

A new report from Atlanta-based research company Navigauge
is the latest study to document listener attrition related to com-
mercial stopsets. The study found that the longer a break runs, the
smaller the percentage of qualified audience that stays through the
break until programming returns. The study concluded that in a spot
break of no more than four commercials, roughly 80% of listeners
are still listening after two spots, but only 70% are still listening af-
ter three spots.

Furthermore, the longer the spot break, the more likely listeners
are to tune out during the first commercial. Navigauge said, “This
may indicate that those who listen to stations with longer stopsets
have become conditioned to these longer breaks and take the start
of the first commercial as their cue to leave.” But the erosion is
somewhat reduced, the company found, if the first spot in a stopset
is 30 seconds long rather than 60. The research examined the be-
havior of in-car listeners through more than 46,000 commercial
breaks, totaling more than 127,000 spots.

Continued on Page 6

YOUR

COMPETITOR’S

[sales feedback is rarely this clear]

SALES STAFF IS

BETTER

they need so they know what they’re doing right and what they
can do better. From introductory sales training to advanced
in-house sales management issues, Irwin Pollack takes the

Would you like to know ten reasons why? In just one day, Irwin

Pollack can tell you. Flying over 250,000 miles a year - I]‘win ‘
| Pollack |

advising, speaking to, and working hand-in-hand with over

100,000 radio, newspaper, and television executives in every - guesswork out of understanding exactly what you need to
one of the fifty United States (and Canada) - owners, L.L! catch up to, then (eventually) surpass the competition. Call

managers, and salespeople can get the continuous feedback today for a free, no-obligation phone consultation.

1-888-RADIO-50
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Glenn Beck attracts more adults 25-54
before noon than any other program!

595,800

600K

287,800

226,600
191,400

148,100

INGEAHAM B

DERSONS 25 - 54 MEN 25 - 54 PERSONS 12+‘_: :
AVERAGE GUARTER HCUR AVERAGE GUARTER HOUR AVERAGE QUARTER. HOUR

Let Glenn Beck do this for you in 2005

Monday - Friday
GLENN ECK SAM - 12PM ET

 PEREviET =
= W I S5

Contact Premiere af: 2123453935

PROGRAM

*Source: Arbitron Nationwide Spring 2003, exart air times for all talk programs atarting d#fore 12 noon Jocef time.
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Continued from Page 4 B All transaction information provided by

z = 3 3 i 5 BIA’s MEDIA A Pro, Chantilly, VA.
Commercial-Production Firm Claims Radio Spot Infringes y B i

ony Quin, President of commercial-production company |1Q Television Group, szid this week that he 1 ':\éiﬁ-ggw;n'i(ﬂin-AM, KRFM-FM & KSNX-FM/Show Low,
has sent a cease-and-desist letter to Citadel/Harrisburg Market Manager Bob Adams and to the pro- : . 3

ducer of a commercial Quin claims is too similar to IQTV’s “Video Wall” campaign. Quin said the adver- ! p Wﬁg;:mm::":::%r;:g’sc&g 650:000

tisement, produced by Chicago-based SuperSpots for Citadel’s CHR/Pop WCPP/Harrisburg, infringes on 2 4

. @ KIHY-FM/E tt (Boise), ID $3.25 milli
IQTV's copyright. Neither Adams nor SuperSpots VP/GM David Gariano was available for comment to [, WDQV-FI‘\A/n;Inar:l((eina(woéif},(Tr:verssengi;)/; MI $580.000

R&R. © WBMI-FM/West Branch, MI Undisclosed

5 " * KADU-FM/Hibbing, MN $30,000
XM Responds To Pro-Radio Campaign ' _ | KCRO-AM/Omaha, NE $3.1 milion
sing some of the same artists featured in the pro-radio campaign launched on radio stations across © WWBG-AM/Greensboro and WTOB-AM/Winston-Salem
the country last week, XM Satellite Radio has unveiled its own crusade for the hearts and minds of (Greensboro-Winston Salem-High Point), NC $1.25 million
listeners. XM’s “Hear It Here Best” promotion is designed to counter the “Radio: You Hear it Here First’ | and exchange of WFTK-AM/Wake Forest (Raleigh), NC
30-second messages being played on thousands of terrestrial radio stations owned by 15 different radio & KSWB-AM/Seaside, OR $100,000
groups. XM is using its website to tout its commercial-free programming, its ability to broadcast live and ® KWKC-AM & KZQQ-AM/Abilene, TX $850,000
its efforts to break new artists. ® KTDR-FM/Del Rio, TX $350,000
In other news from XM, the satcaster has acquired Effanel Music, which specializes in recording live ® KVJY-AM/Pharr (McAllen), KFNI-AM/Pleasanton and
broadcasts for record labels and television networks. In its 25-year history Effanel has produced perfor- i KZDC-AM/San Antonio, TX $5.75 million
mances by Madonna, The Dave Matthews Band, Santana, Bruce Springsteen, R.E.M., Pearl Jam and Full transaction listings, posted daily, can be found at 1
The Dixie Chicks and has worked on such programs as the annual Grammy and MTV Video Music Awards. | www.radioandrecords.com.
XM President/CEO Hugh Panero said, “Bringing Effanel into the XM family is a strategic fit because e —'__‘__— NERE O T 3 1T ]
live content plays such a central role in XM's programming. XM now has a built-in mobile recording and - , U3 . ]
broadcast d|vn$|9n that enables us to air, in digital sound, Il\{e music, sports and entertainment events ° K JFX'FM/F’GS”O, KTSX-FM/San Joaqui”

from anywhere in the world." The terms of the deal were not disclosed.

and KFRR-FM/Woodlake (Fresno), CA

Hitzges Added As RAB2005 Keynoter PRICE: $25 million
ofivational speaker Vicki Hitzges will present the Saturday luncheon keynote at RAB2005, set for TERMS: Asset sale for cash and note. This deal includes
Feb. 10-13 at the Hyatt Regency hotel in Atlanta. Hitzges will address the most challenging issues a $1.25 million escrow deposit, with $20.5 million in
facing today's radio managers, including how to thrive in a competitive environment, how to remain moti- : cash due at closing along with a $3.25 million promissory
vated and upbeat, and how to maintain a positive attitude under trying circumstances. note. The purchase price includes a noncompete
3 . payment.
'

Arbitron Sets Date For Shareholders’ Meeting BUYER: Wilks Broadcast Group LLC, headed by CEQ
rbitron will host its annual meeting with investors on May 24 at the Ritz-Cariton Central Park hotel in Jeffrey Wilks. Phone: 770-772-4077. It owns no other
New York. The meeting is scheduled for 9am ET. Arbitron shareholders as of April 1 will be eligible stations.

to attend. SELLER: Mondosphere Broadcasting, headed by co-

President Clifford Burnstein. Phone: 559-434-1715
BROKER: Michael Bergner of Bergner & Co.
COMMENT: This transaction reflects an updated purchase
. . - . price for a listing that first appeared in R&R’s transac-
Univision Radio Facing $28,000 FCC Fine tions listings on Jan. 4.
he FCC on Jan. 12 proposed a $4,000 penalties against seven Univision stations — a total of $28,000 — %

for airing a conversation between Raul Brindis from The Raul-Brindis and Pepito Show and a Hispanic
Broadcasting Corp. sales rep without the sales rep's consent. The incident dates back to when HBC owned

the stations. According to the FCC, Brindis, who is based at Univision Radio's KLTN (Estereo Latino)/Hous- Dollars to Date: $108,400,001 |
ton, called the sales rep’s cell phone pretending to be someone the rep had met at a bar. He revealed his (Last Year: $1,836,672,952) -
true identity only after airing what the commission described as a “flirtatious conversation.” 2 B

Univision argued that since the complainant worked for HBC, it was unnecessary, according to FCC Dollars This lIuarter. $108;400;001 |
rules, for Brindis to announce that the call was being broadcast. While the commission acknowledged (Last Year: $493,700,533) |

Stations Traded This Year: 47 %

(Last Year: 878)

that its rules do allow station staff to broadcast conversations with fellow -staffers without prior notice in
certain cases — such as news and sports coverage — in this case Brindis lied about his identity and
aired a conversation the complainant assumed was private. The commission aiso rejacted Univision's con-

reegg

tention that it shouldn't be held liable since the violation occurred before it owned the stations, noting that Stations Traded T["s lIuarter: 47 5
FCC rules stipulate ownership transfers don’t absolve new owners from previous rule violations. (Last Year: 231) i
— — - . =S
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MANAGEMENT-MARKETING-SALES

ROGER NADEL

A Conversation With
Jeff Smulyan

Emmis CEO tackles challenges at home, abroad

and in the skies

1at a whirlwind couple of weeks this has been for Jeff
Smulyan. While many of us were still getting over a long
weekend of New Year’s celebrating, the Chairman/CEO of In-
dianapolis-based Emmis Communications was revving into

high gear.

Compare your week of Jan. 5-12 with
Smulyan’s, and you'll see what I mean.
Here are just a few of the highlights on
his calendar:

¢ Announcing double-digit growth
in his company’s third-quarter 2005 re-
port

¢ Buyinga radio network in Slovakia

* Celebrating Emmis’ selectionas one
of Fortune’s top 100 companies to work
for

* Helping launch a nationwide pro-
radio campaign blitz

And this doesn't even include time out to
cheer as the national-champion University of
Southern California Trojans won the Orange
Bowl (Smulyan sits on the university’s board of
trustees) or as the Indianapolis Colts, whose quar-
terback, Peyton Manning, set a league record for
touchdown passes, entered the NFL playoffs.

I'managed to comer Smulyan for a few min-
utes last week to get his perspective on a num-
berof the pressing issues facing his company and
radio in general.

R&R: Emmis is spending $14 million to buy Ra-

& KMIA-AM / Phoenix
& KSVE-AM / El Paso

dio Expres in Slovakia to add to its Esrope-
an holdings. What's the attraction?

JS: We're excited. It's not a large in-
vestment, but we felt that there are
| some great opportunities there, and
we're looking forward to it. That econ-
omy’s growing nicely.

R&R: Is this a situation where American
broadcasters feel there may not be as much
room to grow domestically?

JS: We've been doing this for a long
time, so this is not a brand-new thing
for us. We’ve been in Hungary for a number of
years, and we were in Argentina but left because
we weren't thrilled with the circumstances
down there. We've believed in international ra-
dio for well over a decade.

We haven't, probably, made as many invest-
ments as we would have liked to, but we feel
very strongly about it. We brought in [Emmis
International President] Paul Fiddick, who is
one of the great all-time broadcasters. He has
been charged with building it out and done a
very good job.

There's obviously more risk, but there’s a lot
of upside. It's very encouraging.

Radio Redefined

How do listeners view it?

T There’s nothing like a good, healthy debate. One of the

better arguments these days is what the future holds
for radio. Are spotloads a turnoff? Is satellite the wave of
the future? Is the Internet so ubiquitous that it overwhelms
everything else? Are iPods and other MP3 players causing

tune-out?

This may be an oversimplification, but is
radio dying for good — or are people dying
for good radio? Or perhaps we've misinter-
preted the situation entirely and don't even
realize that things may be better than we
think.

True, radio revenue since 2000 is nothing
like it was in the last part of the 1990s. But
get over it already. Just this past week Via-
com co-President/co-COO Les Moonves
again asked the investment community to
adjust its thinking on what Kind of revenue
levels radio is capable of. Other group heads
feel the same way.

It’s interesting to read what observers are
writing about our industry. Some say own-
ers are still smarting from the Aug. 30, 2004
cover article in Barron’s that suggested that
“the outlook for the industry’s stocks is
bleak,” and that's what prompted the new
pro-radio campaign. More recently, a column
titled “The Death of Radio” that appeared on
the Motley Fool website on Jan. 13 bemoaned
the flip of Infinity’s Alternative WHFS/

R&R: Fortune magazine named Emmis one of
the 100 best companies to work for. You finished 74th
overall and 27th among midsized companies.

JS: I am very proud, because I think that’s
something a lot of our people have worked on
for a long time.

R&R: Creating a positive work environment
seems to be one of the key issues people talk about in
radio these days.

JS: We think it is, we really do. We take great
pride in this. We don't always get everything

Washington to Tropical, suggesting that the
station’s inability to change caused its de-
mise.

But fast-forward to the February 2005 is-
sueof PC World magazine (of all places), and
you'll find a discussion of the expansion of
the medium in “Radio, Reinvented.” Simi-
larly, Art Vuolo's Jan. 14 column in the Onk-
land [M1] Press suggests that it is insane for
broadcasters to panic over the growth of XM
and Sirjus Satellite Radio.

Perhaps we should pay more attention to
what's going right. Most of the time what’s
going right relates to taking educated risks.
ABC had little tolose when itadded Lost and
Desperate Housewives to its fall 2004 schedule,
but the programming struck a chord, and
ABC s in a resurgence based on the shows’
success. So it is with radio: Note the mon-
ster fall growth of AC stations in Los Ange-
les, Chicago and Detroit that went toall-hol-
iday music.

Despite the indecency crackdown,

Continued on Page 10

right around here, I can promise you that. But [
think everybody tries hard here, and I'm really
pleased. [Editor’s note: Two-thirds of the scoring
used by Fortune in these rankings comes from ran-
dom surveys of employees.]

R&R: At the NAB Radio Show last fall, radio
seemed to be reeling. Howard Stern announced he
was moving to satellite, MP3-player sales were soar-
ing, and the FCC was cracking down on indecency.

Continued on Page 10

Welcomes 5 New
Radiovisa Entravision 24/ 1 Affiliates!

& KMXA-AM / Denver

Radiovisa - Now with 15 affiliates in the Top 25 Hispanic markets!
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@ KRIY-AM / Albuquerque
@ K(VR-AM & FM / Stockton
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Affiliation contact:
Ana Salcido
(212) 582-3627

Radiovisa

The new BRAND in
Spanish Talk Radio

www.radiovisa.com
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A Conversation
With Jeff Smulyan

Continued from Page 8

Last week 15 radio groups, representing several thou-
sand radio stations, lmunched a campaign using 30-
second promos by young artists to elevate the image
of terrestrial radio in the minds of its users. What was
the genesis of that program?

JS: 1 give [Entercom Communications Presi-
dent/CEQ] David Field, [Bonneville Interna-
tional Exec. VP] Bruce Reese and [Susquehan-
na Media President/CEO] David Kennedy and
a few other people a lot of credit. The thought
was that we really need to come up with some
new things to re-brand this industry, and this
was one of them. It’s really going to be a lot of
different things that a lot of us have been work-
ing on.

Itisn'tjust the marketing, although that is one
of the most visible parts; it’s also the research
the RAB has done. They've completed two of
the three parts to the research, and it's really
very encouraging, It's also the beefed-up nation-
al marketing efforts of the RAB, and it's been a
lot of us coming together and saying that we
havesome structural issues to address in the in-
dustry, and let's come together and do it. I'm
very encouraged. The radio business has been
very focused on dealing with whatever its prob-
lems have been.

R&R: Two different constituencies are being tar-
geted: the new on-nir campaign is focused on listen-
ers, while the RAB and Radio Ad Effectiveness Lab
efforts are ainted at advertisers. Can you speak to that?

JS: I think we've lost some of our cachet, and
that’s something we have to regain both in the
ad community and with listeners at large. A
number of the senior leaders in the industry
have been meeting for a while and talking about
various issues, and all of these things come to-
gether. It's all part of a multipart campaign to
reinvigorate the industry.

R&R: What do broadcast-group executives hope
the first wave of pro-radio spots, the ones using stars
and that are aimed at 18- to 34-year-olds, will have
accomplished at the end of the six-week run?

JS: [ hope they will start to change the per-
ception that radio’s an industry that's on its last
legs — though I don’t think our listeners really
feel that way. It will get them to think about the
value of radio, what it does in their communi-
ties and how many ways it informs them and

entertains them and has brought the commu-
nities together.

When you can walk into a 7-Eleven and you
run into an old friend and they say, “Tell me
about satellite radio,” I think it's time for us to
change the perception, and I'm hopeful that’s
what this campaign will do.

R&R: Is radio getting enough credit for the work
it's doing raising tsunami-relief funds — especially
in markets like Chicago, where ownership issues and
ratings focus were set aside for a day and almost $2
million was raised as a result?

JS: Sometimes we get caught in these com-
petitive battles, but my sense is that there is that
ability. We’ve done itover and over again in the
past. 'mvery gratified by the response I've seen
in the industry.

R&R: Localism has become a key to fundraising
projects — what they did in Chicago is different than
what stations did in Indianapolis and St. Louis and
elsewhere.

JS: Nobody has the pulse of those commu-
nities like we do. And when you compare that
to anything with a national footprint, es>ecial-
ly when you have to pay for it, like satellite, it
makes a big difference, and it points out a sig-
nificant difference.

R&R: Is there the same concern about Iaternet
radio as there is about satellite radio?

JS: XM and Sirius have done a brilliant job

of repositioning us and marketing themselves, |

and we, as old radio marketers, have probably
been lax in not responding as well as we should
have. A lot of people looked at the technology
and looked at the overall mass and sort of dis-
missed the Internet— not that those businesses
couldn’t be viable, but whether they wou'd ever
be really giant threats.

There's a little bit of a danger on the Internet
side of the equation, too, because everybody
looks at those businesses as, “Gee, they’re nice,
but they’re not really businesses,” and nobody’s
found a real way to make money — although
if you look at AOL and Yahoo, they’re telling
you they're selling some ads. Our job is to al-
ways find out what our customers like and then
make sure that we're responsive, and I think,
from that standpoint, we have to be cognizant
that, whether it’s two kids with a tin car. or In-
ternet or satellite or anything else, that's how
we got here, by being responsive to what peo-
ple care about in our communities.

R&R: Ultimately, is there room for all three forms

of radio to coexist — terrestrial, Internet and satel-
lite?

JS: I've seen so many iterations of “the de-
mise of radio.” I think it was Barron’s last year
that asked “Is Radio Dead?”— if I'd seen that
headline in 1953, when television came about, |
would have given it a lot more credence than
in 2004. We'll survive. We may not have the
growth rate that we'd like, but this industry’s
clearly got a unique selling proposition that will
allow it to survive for a good long time.

R&R: Radio looks like it will finish 2004 with
2% growth vs. 2004. I it too early to get a sense of
how this year is shaping up from a revenue stand-
point?

JS: It looks a little bit better, but, boy, we're
all so gun-shy. January’s shaping up tobea pret-
ty good month, but that doesn’t mean a lot. [Ed-
itor's note: on Jan. 5, Emmis reported 11% growth
in its fiscal Q3 2005, which ended in November.]

R&R: Carat is estimating that ULS. advertising
growth for 2004 will finish up 5.8%, and 2005 growth
should be 4.5%. Radio hasn’t grown nearly that
much. How’s it going to get there?

JS: We have a long way to go, no question.
Obviously, the last two years have not been
great years, make no mistake about that.

R&R: Is there a sense that programming is play-
ing any role in radio’s challenges?

JS: I don't think it's as big an issue as has
been portrayed. We always have had various
niche players, where satellite has 300 channels.
Remember, the cable companies have offered
free audio for 30 years. The history of pay au-
dio has not been very good anywhere.

We've had eight-tracks and CDs and DVDs.
We have another entrant in the local market
in cable companies — I think they’re getting
much better — and that clearly has an impact.
The newspapers are getting more aggressive.
And [ can speak firsthand as a TV owner and
tell you that local TV is more aggressive than
it used to be. All those things kind of impede
radio’s ability to grow, but I don’t think any of
them structurally erode the value of the me-
dia.

R&R: And Apple has just announced a $99 iPod.

JS: iPod is just another variation of the eight-
track and the cassette player and the CD play-
er. We've always had ways to personalize mu-
sic and make it portable. So the fact that iPod is
there — it's an advancement, but I don't think
it leads to the demise of radio. I do think it's
another erosion of time spent listening, but
there’s no form of media in the world thathasn't
had a dramatic erosion of consumption time in
the last decade. There are just so many more
choices.

| Radio Redefined

Continued from Page 8
Howard Stern still is pulling down big numbers
inNew York and L.A., which suggests that good
programming can still attract an audience (and,
asformer Infinity President Dan Mason remind-
ed ussome months back [R&R 10/29/04], spot-
load seems irrelevant to Stern’s fans). The new
Adult Hits “Jack” format on KJKK broke into
I the top 10 in Dallas in a matter of months, not
years. Spanish Broadcasting System can docu-
ment the listenership that moved overnight
when Renan "El Cucuy” Almendares Coello
bolted across town to KLAX/Los Angeles in
March '04.

Consumers appear to see things differently
than broadcasters do. Is it possible that their def-
inition of radiois a little broader than AM or FM?
Doesit already include programming that comes
across the Internet (note that Apple’s iTunes calls
its aggregation of broadcast streams and Net-

only webcasts “Radio”), from XM and Siriusand
even from those audio-only channels in the ca-
ble box?

If all those things are radio to the consum-
er, maybe radio would be better off — as Con-
sumer Electronics Association President Gary
Shapiro told R&R Publisher/CEO Erica Far-
ber in last week’s Publisher’s Profile — wel-
coming the competition instead of working to
reposition or deposition it.

One contributor to a chat room on the Michi-
gan Buzzboard website noted this week the iro-
ny of the pro-radio campaign, writing, “Anyone
remember the late 50s-early ‘60s ‘Who Listens
toRadio?’ campaign by the [NAB] to combat the
effect on radio listenership of that whippersnap-
per television box?”

A current Hewlett-Packard television com-
mercial reminds us that all great companies are
adapting to change. Let’s make sure radio is
adapting and not just resisting.

— Roger Nadel

/1

BID4LZ
SPOTS

.Ccom
a weekly online auction of last-minute radio spots

Gives stations the ability to sell last-minute spots more efficiently...
while maintaining complete confidentiality of rates

toll free: 866-461-0300 ext.219

Complete details at

www.bid4dspots.com
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ParT Two OF A Two-PART SERIES

Can The Internet
Break An Artist?

Techies get behind unsigned Geoff Byrd

W'hen MP3s began being traded on FTP sites, close to a de-
cade ago, unsigned musicians got their first real chance
to present their music side by side with the big names. When
peer-to-peers came in, that was even better, since they let indie
artists make their music available instantly to anybody who
might be interested. It should’ve been huge.

And it is — so huge that even the |
best independent music is getting
buried. So far, not one artist has seen
online exposure lead to meaningful |
radio airplay or a major-label deal.
But that may be about to change.

Two weeks ago we got some
background on GarageBand.com,
Live365 and Microsoft’s initiative to
make indie artist Geoff Byrd the first
star to break off the Internet. This
time out we hear why the ‘Net companies
chose Byrd, get some specifics on the campaign
and hear more from the artist himself.

Why This Guy?

Byrd is a 28-year-old Portland, OR-based
singer-songwriter (and former high school
teacher) who's been a working musician for
about seven years. He's had the same steady
band for 21/2 years and has built a solid local
following. And when he put the band’s music
up on GarageBand.com, he got an unprece-
dented response.

GarageBand.com CEO Ali Partovi says,
“They finished recording their first 10 songs
and posted four songs on GarageBand about
a year ago, so it was December '03. Within
about two months, by February 2004, all four
songs had reached the top 10 on our charts,
which is an astounding accomplishment.

“Rarely are there more than two songs by
one artist that get that high. Having one artist
with four songs get that high is a testament not
only to the quality of his music, but, frankly,
it's also a testament to the fact that our charts
seem to work, because you could not end up
there by chance. Clearly, across the board, peo-
ple like his music.”

To protect the review process, the music
GarageBand reviewers hear is not identified.
Partovi says, “The reviewers did not know
who they were hearing and could not choose
who they would want to hear, so Geoff Byrd
couldn’t tell his friends to go rate his music.

“It's randomly assigned listeners, and you
can't rate a song more than once. The whole
system is designed so that every listener who
hears a song is hearing something for the first
time and doesn’t know what it is. For all four
songs to perform this well is a great testament

© Radio & Records

Geoff Byrd

that this is not just a one-hit wonder,
| it's really a great artist.

"What happened was, between Feb-
ruary and July, GarageBand was still
working on getting ourselves to fi-
nancial stability and negotiating the
broader deal with Live365, so we
weren't able to take a strong interest
in Geoff or any of our top artists yet.
But during this period, Geoff, on his
own — and thanks to being at the top
of GarageBand’s charts — saw his career pick
up momentum.”

Once the deal with GarageBand.com was in
place, Live365 took an interest in Byrd. “We
wanted to do something unique with Geoff,
because we saw the potential early on,” says
Live365 Director/Business Development Dav-
id Porter. “We've buttressed the normal library
placement with some additional featuring on
our website.

“That’s been both in terms of placement
within the music library itself, which is prima-
rily a broadcaster destination, and on our web-
site. We have him featured on the ‘Listen’ {fea-
tured-artist] page, and we've promoted himin
newsletters that go out to all of our user base.
Through all these different means we've been
able to get some great airplay for Geoff and get
him exposure on our network. He turned out
to be the most-added artist on our network
several weeks ago.”

Microsoft was the last to step in to the effort
behind Byrd. It began promoting his music as
part of a deal with GarageBand in November
2004. The push worked: Byrd’s “Silver-Plated”
debuted alongside major-label artists in MSN
Music’s top 20 most-downloaded tracks.

Why GarageBand.com?

Having GarageBand, Live365 and MSN be-
hind you has to be good. But back in 2003, with
thousands of sites for unsigned artists to
choose from, what led Byrd to focus on Ga-
rageBand?

About choosing places to offer his music
online, Byrd says, “What | found was, rather
than breadth, it was depth that was important.
1t was working a few sites that are really, real-
ly good and that actually do benefit you real-
ly hard, rather than working thousands of sites

$99 or a gigabyte for $149.

the white iPod earbuds.

and doing it sort of half-assed. There are a lot
of them, and some of them don't get any hits
atall, or the sites might get hits, but you might
be buried on them.

“What I found was, after trial and error, that
the two that I thought were the most impor-
tant were [online music retailer] CD Baby and
GarageBand — CD Baby for selling the CD
and getting it out there, because 1 do get a lot
of hits, and then GarageBand, the place where
1 probably got the most activity.”

Byrd and his band have been combining the
Internet with more traditional efforts for build-
ing an audience, but the ‘Net has made a real
difference. “We started by putting together
good material, a good band and a local follow-
ing, but there’s really nowhere you can go from

HHTH T R T

‘“We started by putting
together good matenial, a
good band and a local
following, but there’s really
nowhere you can go from
there without either having
a lot of money or having
serious contacts. Without
those, we started to hit the
Internet hard.”

Geoff Byrd

L

there without either having a lot of money or
having serious contacts or whatever,” Byrd
says.
“Without those, we started to hit the Inter-
net hard, and 1 spent a lot of time on Garage-
Band, | spent a lot of time on CD Baby, and I
spent a lot of time on a few others. | started
getting a lot of contacts and built my team
around that. Then we went down to Los An-
geles, and 1 found my manager.

“Then the whole MSN thing kicked it to
another level, because MSN’s been doing a lot
of high-exposure sort of stuff for me, and I've
been trying to do my best to get their name out
there.”

www americanradiohistorvy com

Apple Debuts Flash
iPod At Macworld

i The annual blowout known as Macworld was held in San Francisco
E last week, and among the items Apple introduced there was the long-
rumored flash-memory iPod. The tiny new iPod shuffle looks a lot
like a pack of gum (the Apple website has a footnote that reads “Do
not eat iPod shuffle”) and comes with 512 megabytes of memory for

The shuffle comes in white only, and it's a simple item, with no display,
just a clickwheel. That’s why it's called a “shuffle”: because there’s no way
to select and play a particular song. Additionally, an “Autofill” synch feature
lets the shuffle load up with random music from the user's collection, so
there's no way to know what songs are on the player until they come through

Contrary to some reports, however, users do have some control: Autofill
can be directed to load only from certain iTunes playlists, and playlists can
be played in the order in which they’re loaded.

T —————

A New Model

The Internet’s been good for Byrd, but is it
making things easier for independent artists
in general? ”1 think that’s true in theory,” he
says. “In practice, the industry right now is
really, really shy about doing any kind of art-
ist development, and they’re really shy about
doing any kind of risk-taking. It's actually
really brutal right now for independent artists.

“The new model for independent artists has
to be to secure your own independent career
by selling enough CDs and getting enough
high-profile shows and doing enough with the
Internet to make a living, then have it be le-
veraged against ‘Well, they can pick me up or
they can not pick me up, but either way F'm
doing whatI love and I'm pursuing my dream,
and I'm making a living,"”

Between the online push and some early
radio airplay — including Hot ACs KSRK/
Portland, OR; KPLZ/Seattle; and KLLY/
Bakersfield — Byrd has attracted the attention
of some major labels. If he ultimately gets a
deal and his career takes off, it will boost the
profile of GarageBand.com and other un-
signed-artist sites, and other musicians who
are pinning their hopes on the ‘Net will also
get their shots.

The Internet should be the best thing that
ever happened to talented artists (and not just
musicians) who can’t easily find an audience
through traditional routes. Could it be starting
to happen at last?

For The Record

In last week’s Technology column, there
was an error in the list of companies tak-
ing part in the accelerated rollout of HD
Radio announced by iBiquity earlier this
month. Here is a complete list of partici-
pating companies: ABC Radio, Beasley
Broadcast Group, Bonneville Internation-
al, Clear Channel Communications, Cox
Radio, Cumulus Media, Emmis Commu-
nications, Entercom Communications, En-
travision Communications, Greater Me-
dia, Infinity Broadcasting, Jefferson-Pilot
Communications, Journal Broadcast
Group, Liberman Broadcasting, Next-
Media Group, Radio One, Regent Com-
munications, Saga Communications,
Sandusky Radio, Susquehanna Radio,
Univision Radio.
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NEWSBREAKERS

® BOB KOONTZ becomes Station
Manager/GSM for ABC Radio’s KDIS
& KSPN/Los Angeles. He had been Di-
rector/Sales for the four-station ABC/
Los Angeles cluster, but that position
has been eliminated.

® CHRIS OSGOOD rises from LSM to
GSM of WSB-AM/Atlanta.

® BRIAN REED is named VP/Sales for
Entravision, based in Los Angeles.
Reed, who will cversee local ad sales
across the company'’s 21 radic mar-
kets, most recently served as VP &
Director/Sales for Univision Radio.

® GILBERT HETH-
ERWICK is named
President of Sony
BMG’s classical di-
vision. He was most
recently VP/GM of
BMG Classics.

cherwick

© JEFF WILLETT is named VP/Chris-
tian & Country Music for WEA Corp.
Willett was Exec. VP of Faith & Values

Entertainment before spending six
years in the mortgage industry.

@ 4TH STREET MEDIA GROUP, as
part of a licensing agreement with
WPT Enterprises, on Feb. 1 will begin
syndicating the David Stein-hosted
“WPT Poker Corner,” a 60-second fea-
ture that is based on the Travel Chan-
nel's World Poker Tour program and
features tips and trivia about poker. For
more information, contact 4th Street
Media Group’s Dan Forth at 203-227-
5650.

® ON THE HOUSE SYNDICATION
launches RiderRadio, a two-hour, call-
er-drniven talk show for motorcycle en-
thusiasts. The program will air Sun-
days from 9-11am ET, originate from
KNBR-AM/San Francisco and be
available live via satellite on ABC Star-
guide 3. For more information, contact
Terry Hickman or Leigh Taylor at 800-
737-2474.

¢ SYNDICATED SOLUTIONS INC.
will begin syndicating Trave! Today
With Peter Greenbergon March 5. The
show will air on Saturdays from 10am-
noon. SSI will also distribute a daily
60-second short-form companion fea-
ture, “Today’s Travel Minute.” Both

shows will be available from SSI via
satellite or on CD. Meanwhile, SSI
will begin syndicating The Lynn
Woolley Show on Feb. 28. The show
will air Monday-Friday, 9am-noon ET.
For more information, call 203-431-
0790.

Metro
Continued from Page 3

broadcasi operations division to the
next level.”

In related news, Metro has
named Christopher Leonard VP/
Regional Director for Florida and
Atlanta, vased in Miami. He was
previously Director/Operations for
Houston, Atlanta, Miami, Tampa
and Orlando.

Brown
Continued from Page 3

Jammin’ 92.5 for the community. I

hope to do this by building the re- |

lationship with the African-Ameri-
can community in Denver, which is
what we achieved with Hot 105
over the past five years.”

Before his stint at WHQT Brown
was Asst. PD at Clear Channel’s
Urban WiGCI and AC WLIT in Chi-
cago.

NosoDY DOES IT BETTER.

P o1

N T

-To-

P O |

N T

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN

970-472-0131

RICK TORCASSO 972-661-1361

ELIZABETH HAMILTON
MARK VERONE

703-757-9866
847-705-2046
WWW.PTPMARKETING.COM

DIRECT MAIL. TELEMARKETING.
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| SISTER? OR BROTHERS? Some of the guys from Sister Hazel swung
by WQAL (Q104)/Cleveland to hang with the station crew before Q104
presented the band at the city's new House of Blues. Seen here making all kinds
of merriment are (I-r) Q104 night guy John Connor, Sister Hazel's Ken Block,
Q104 afternoon driver Fig and Sister Hazel’s Drew Copeland.

TRS

Continued from Page 1
Colmes. With his provocative style
and passionate opinions, Hannity
has become one of America’s rising
stars of Talk since the debut of his
ABC Radio Networks program in
2001.

The list of prominent figures who
have appeared on Hannity’s radio
show reads like a who's who of
American politics; it includes Presi-
dent George W. Bush, Vice President
Dick Cheney, Secretary of State
Colin Powell, former New York
Mayor Rudy Giuliani, California
Gov. Amold Schwarzenegger, the
Rev. Jesse Jackson, Steve Forbes and
many more.

“Our Friday Newsmaker lun-
cheon has become a one-of-a-kind

event for attendees of the R&R Talk
Radio Seminar,” said R&R News/
Talk/Sports Editor Al Peterson.
“Having Sean Hannity as host of
this year’s special event is a really
terrific addition to help us celebrate
our 10th annual TRS. Sean will con-
tinue a TRS tradition of giving at-
tendees a unique opportunity to
witness a special up-close and per-
sonal dialogue with some of
America’s most fascinating person-
alities. This is an event you won't
want to miss.”

For more information about TRS
2005 registration, this year’s agenda
and hotel reservations, log on to
www.radioandrecords.com and click
on “Conventions.” Or call our spe-
cial TRS 2005 hotline at 310-788-
1696 for more information.

Spear
Continued from Page 3

Paragon Media Strategies CEO
Mike Henry is consulting WYMS
with its planned programming

| changes. He said, “Dale is not only
a public-radio pro of the highest re-
gard, he is a visionary who wants
to make better radio and radio bet-
ter. His array of experience over the
| past 20 years aligns with the mul-
tiple responsibilities required to

lead WYMS into the future of pub-
lic radio.”

Radio for Milwaukee’s co-
founders include musician Peter
Buffett; Ambrosia and Bruce
Homsby & The Range co-founder
Joe Puerta; and former Narada
Records Marketing Director Todd
Broadie. Radio for Milwaukee is
running WYMS under a seven-year
contract with Milwaukee Public
Schools.

| Roman
Continued from Page 3

“Entravision has a deep bench
filled with enormously talented ex-
ecutives, and we are fortunate to
have managers like Chris and Gabe
on our team,” said Entravision Chair-
man/CEQ Walter Ulloa. “Together

these two have over three decades
of combined broadcast-manage-
ment expertise that will help us
achieve our goal of successfully
growing our broadcast properties
in the fast-growing and most
densely populated U.S. Hispanic
markets.”

DeVoe

I Continued from Page 3
on just the morning show:. I think
doing a morning show and being
PD s doable, but you've got to have
a lot of support.

“I don’t have a morning show

| producer or a music director, so it
was a lot to handle. But my com-
pany has given me the opportunity
to concentrate on being a great
morning show host. I'm very much
looking forward to giving 100% to
that, and not just half my time.”

www americanradiohistorv com

: Clear Channel

Continued from Page 3

show hosted by former WLS/Chi-

cago talk host Nancy Skinner.
Meanwhile, WSAI, which has
changed call letters to WCKY, is
now the flagship station for the
newly launched radio program
hosted by TV talk host Jerry
Springer. Springer’s show, which
is scheduled for a national rollout
this spring, will air live from 9am-
noon on both WCKY and WXDX.
© Radio & Records
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’ NATIONAL MUSIC

Live365 is the largest Intemet radio
network, with thousands of stations in
awide variety of formats.

by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for

and up-and-coming artists alike. Ina
world of consolidated playlists,
Live365 charts the tastes and
preferences of today's most vibrant
music community. Tracks with the
most plays during the seven days
ended Jan. 11, 2005 are listed
below.

This week's Live365 is frozen.

LIVE LOM

Travis Storch « 866-365-HITS
Top Rock
2 Vertigo
PAPA ROACH Getting Away With Murder
GREEN DAY Boulevard Of Broken Dreams
KILLERS Mr. Brightside
MY CHEMICAL ROMANCE I'm Not Okay...

Top Country

TERRI CLARK The World Needs A Orink
S. TWAIM 1/8. CURRINGTON Party For Two
BLAKE SHELTON Some Beach

KEITH URBAN You're My Better Half
JAMIE O°NEAL Trying To Find Atfantis
Top Blues

MARK MORRISON Return Of The Mack
LOS LONELY BOYS Heaven

JOSS STONE Feil In Love With A Boy
SORRENTO USSERY Make Sweet Love
BEN HARPER Brown Eyed Blues

SIRIUSHA/

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Biatter
Alt Nation
Rich McLaughiin
PAPA ROACH Scars
QUEENS OF THE STONE AGE Little Sister
GREEN DAY Holiday
LOUIS XIV Finding Out True Love Is Blind
INTERPOL Evil
KAISER CHIEFS | Predict A Riot
The Pulse
Haneen Arafat
AVRIL LAVIGNE Nobody's Home
Sirius Hits 1
Kid Kelly
EMINEM Mockingbird
JOHN MAYER Daughters
Hot Jamz
Geronimo
BROOKE VALENTINE Girl Fight
NIVEA Baby
BOBBY VALENTINO Slow Dawn
TRICK DADDY Sugar (Gimme Some)
CASSIDY I'm A Hustia

Octane

Jose Mangin

SYSTEM OF A DOWN Cigaro

NO ADDRESS When I'm Gone (Sadie)
QUEENS OF THE STONE AGE Litde Sister
FUTURE LEADERS OF THE WORLD Everyday
CRAZY ANGLOS Fade

DROWNING POOL Kitlin' Me

Spectrum

Gary Schoenwetter
RILO KILEY | Never

JOHN MELLENCAMP Thank You
OZOMATLI Love & Hope

GLEN PHILLIPS Thanktul
COLLECTIVE SOUL Better Now
BILLY IDOL Scream

Heart & Soul

8J Stone

KEM | Can't Stop Loving You

LEDISI My Sensitivity (Gets In The Way)

Shade 45

Lil Shawn

BUMP J BumpJ

HAYES Brains

GAME Dream

50 CENT I'm A Animal

R.A. THE RUGGEQ MAN Lessons
GAME {/EMINEM We Ain't

Music:
CHOICE

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

ROCK

Gary Susalis

A PERFECT CIRCLE Passive

CHEVELLE The Clincher
ALTERNATIVE

Gary Susalis

KASABIAN Club Foot

KINGS OF LEON The Bucket

MARS VOLTA The Widow

SNOW PATROL Chocotate

ZUTONS Pressure Point

TODAY’S COUNTRY

Liz Opoka

TRACE ADKINS Songs About Me

JO DEE MESSINA My Give A Damn’s Busted
ADULT ALTERNATIVE

Liz Opoka

ARIHEST AFond Farewell

JACK JOHNSON Sitting, Waiting, Wishing
AMERICANA

Liz Opoka

ELEVEN HUNDRED SPRINGS Long Haired...
LDRETTA LYNN Miss Being Mrs.

866-MVTUNES

21,000 movie theaters

WEST .

1. SHANIA TWAIN 1/M. McGRATH Party For Two

2. RAY CHARLES /NORAH JONES Here We Go Again
3 TROV JOHNSON It's You

Vertigo
5 TIH McGRAW Live Like You Were Dying

MIDWEST

1. MARY J. BLIGE Children Of The Ghetto

2. SHANIA TWAIN I/M. McGRATH Party For Two

3. TROY JOHNSOM It's You

4. RAY CHARLES I/NORAH JONES Here We Go Again
5. MONTY LANE ALLEN It | Were An Ange!

SOUTHWEST

1. SHANIA TWAIN /M. McGRATH Pasty For Two

2, TROY JOHNSON It's You

3. RAY CHAALES i/NORAH JONES Hese We Go Again
4. MONTY LANE ALLEN If | Were An Angel

5. TIM McGRAW Live Like You Were Dying

NORTHEAST

a -
s

Rick Gillette » 800-494-8863
10mitlion homes 180,000 businesses

DMX Hospitality
Joel Dityan

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.

OZDMATLI Love And Hope

JACK JOHNSON Sitting, Waiting, Wishing
MAIA SHARP Something Wild

THRILLS Whatever Happened To Corey Haim?
BRIE LARSON She Said

ARIHEST They're On To Me

ZUTONS Pressure Point

BEN LEE Catch My Disease

RACHAEL YAMAGATA Letter Read

ALTERNATIVE

Dave Sloan

CHEMICAL BROTHERS Galvanize

BRAVERY Honest Mistake

ROCK

Dave Sloan

QUEENS OF THE STONE AGE Little Sister

BILLY 100L Scream

DANCE

Randy Schiager

SHAPESHIFTERS Back To Basics (Main Vocal Edit)
GWEN STEFANI Rich Girl (Jones And Moss Edit)

JONATHAN PETERS USYLVER LOGAN SHARP All This Time

JULIET Avalon {Jacques Lu Cont Versus Remix Edit)
DAVIO MORALES /LEA LORIEN How Would U Feel
ANNA VISSI Call Me {Valentin Radio Edit)

SOUTH CENTRAL (/KATHY BROWN String Of Life

NICOLE MIRRA Don't Let Go {Mr. Mig Dance Radio Edit)

LNM PROJEKT /BONMIE BAILEY Everywhere
LOVEFREEKZ Shine (Chosen Few Remix Edit)
PLATINUM PROJECT Love Is The Orug
CASCADA Miracle

NINA SKY Turnin’ Mé On (Lenny B Radio Remix)
JILL SCOTT Whatever {Mig Big Boom Remix)
ELLEE VEN Undar My Skin (Dave Gadbois Remix)

1. SHANIA TWAIN UM. McGRATH Party For Two

2. MARY J. BLIGE Children Of The Ghetio

3. TROY JOHNSON It's You

4.RAY CRAALES {/NORAH JONES Here We Go Again
5. MONTY LANE ALLEN If | Were An Angel

SOUTHEAST

1. SHANIA TWAIN /M. McGRATH Pasty For Two

2. MARY J. BLIGE Cnilﬂren 0f The Ghetto

3.TROY JOHNSON It

4. RAY CHARLES I/NORAH JONES Here We Go Again
5. TIM McGRAW Live Like You Were Dying

This section features this week's new addds ADULT ALTERNATIVE

on OMX MUSI(; channels availablevia igi- Stephanie Mondello

tal cable and direct broadcast satellite. wzsf INDIAN GIRL What Are You Afrad 02

CHR/POP ADULT CONTEMPORARY

Jack Patterson Jason Shiff

BRIE LARSON She Said DURAN OURAN What Happens Tomorrow

NELLY N Dey Say 3 DOORS DOWN Let Me Go

HOT JAMZ IIITEIII:ATIOIIAL HITf

Mark “In The Dark” Shands ﬂﬂg waﬁsmiza; kl AShands

JADAKISS 1/MARIAH CAREY U Make Me Wanna )

RAP/HIP-HOP

URBAN Mark “In The Dark” Shands

Jack Patterson T.1. Motivation

URBAN MYSTIC Long Ways T.1. ASAP

AKON Ghetto YING YANG TWINS Wait

RADIO Disnep
ArtistTite - Total Plays
BOWLING FOR SOUP 1985 75
BLACK EYED PEAS Let's Get It Started 75
ASHLEE SIMPSON Pieces Of Me 75
J0JO Leave (Get Out) 74
RAVEN SYMONE Backflip /4
J0JO Baby It's You 7
KELLY CLARKSON Breakaway !
JESSE McCARTNEY Beautiful Soul 70
JESSE McCARTNEY Because You Live 47
HILARY DUFF Come Clean 45
HILARY DUFF Py 3
AVRIL LAVIGNE My Happy Ending 3t
LIL ROMEO {/N. CANNON My Cinderella 30
VANESSA CARLTON A Thousand Miles 2
FAN_3 Geek Love 2
HILARY DUFF | Am 28
YELLOWCARD Ocean Avenue 28
SKYE SWEETNAM Tangled Up In Me 27
CHRISTY CARLSON ROMANO Dive In 2
ASHLEE SIMPSON Shadow 2%
POWERED ] Video playlist for the week of Jan. 11-17.

VEDARASE

Aol Radio@Network

Ron Nenni 415-934-2790
Top Alternative
Pete Schiecke
QUEENS OF THE STONE AGE Little Sister
SHINEDDWN Burning Bright
KILLERS Smile Like You Mean I
TAKING BACK SUNDAY This Photograph Is Proof
Top Pop
Jeff Graham
50 CENT Candy Shop
ASHANTI Onty U
USHER Caught Up
MARIAH CAREY It's Like That
Top Country
Beville Darden
LONESTAR Class Reunion
SHEDAISY Don't Worry "Bout A Thing
BLAKE SHELTON Goodbye Time
JNMMY BUFFETT 4/TOBY KEITH Piece Of Work
TIM McGRAW Drugs Or Jesus
CRAIG MORGAN That's What | Love About Sunday
Top Jams
Donya Floyd
MARIAH CAREY 1t's Like That
GUERILLA BLACK You're The One
50 CENT Candy Shop
Top Jazz
Beville Darden
OAVIO SANBORN Tin Tin Deo
FRANK CATALONO Hyde Park

@RTEIFN'ETWUR K5

Phil Hall = 972-991-9200
Rejeice

Williemae Mciver
LEX! He Got Up

24 HOUR FORMATS

Jon Holiday = 303-784-8700
Adult Hit Radio

Jon Holiday

RYAN CABRERA True

Rock Classics

Adam Fendrich

U2 All Because Of You

U.S. Country

Penny Mitchell

SHANLA TWAIN Don't!

AARON LINES Waitin' On The Wonderful

GREAT AMERICAN COUNTRY

Jim Murphy * 303-784-8700
KENNY CHESHEY Oid Biue Chair
DYERS DAUGHTERS My Lucky Stars And Stripes

| IWESTWOOD ONE |

Charlie Cook * 661-294-9000
Adult Rock & Roll

Jeff Gonzer
BILLY 1DOL Scream
JUDAS PRIEST Revolution

Mainstream Country

David Felker
PHIL VASSAR I'i Take That As A Yes

Hot Country

Jim Hays
0 DEE MESSINA My Give A Damn's Busted

Young & Verna

David Felker
TRACE ADKINS Songs About Me

y En;rswvonE

After Midnite

Sam Thompson

BROOKS & DUNN I's Getting Better All The Time
JOE NICHOLS What's A Guy Gotta Do

KENNY CHESNEY Anything But Mine

Qv

WAITT RAIND NETHEEORS

Country Today

John Glenn
LONESTAR Class Reunion

AC Active

Dave Hunter
RYAN CABRERA True

Alternative Now!

Chris Reeves * 402-952-7600
GOLDFINGER Wasted

BREAKING BENJAMIN Soaner Or Later
APERFECT CIRCLE Passive

BEM LEE Catch My Disease

LAUNCH

wusic oN YAEIOO!

Jay Frank e+ 310-526-4247

Audio

BLACK LABEL SOCIETY Suicide Messiah
BROOKE VALENTINE Girtfight

CHEVELLE The Clincher

CHINGY Don't Worry

EMINEM Mockingbird

JEFF CARSON God Save The World

JO DEE MESSINA My Give A Damn's Busted
JOHN BUTLER TRIO Zebva

JUDAS PRIEST Revolution

MARIAH CAREY It's Like That

NAS Just A Moment

STRATA Never There

MARS VOLTA The Widow

VANESSA WILLIAMS You Are Everything

Video

JENNIFER LOPEZ Get Right

JIMMY EAT WORLD Work

SNOW PATROL Chocolate

SUM 41 Pieces

USED All That I'vé Got

TRENT WILLMON Home Sweet Holiday Inn
TRILLVILLE Some Cut

TWEET {/MISSY ELLIOTT Turn Da Lights Otf
USHER Caught Up

& musicsnippet.comdy»

Tony Lamptey » 866-552-9118

Hip-Hop
TRU Where You From
RED CAFE All Night Long

Please Send Your Photos

R&R wants your best snapshots.
Please include the names and titles of all pictured

and send them to:

R&R, c¢/o Keith Berman:

kberman@radioandrecords.com

© Radio & Records
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72 miltion households

JENNIFER LOPEZ. .. Get Right

GREEN DAY Boutevard 01 Broken Dreams
DESTINY'S CHILO Soldier

GAME 1/50 CENT How We Do

CIARA f/MISSY ELLIOTT 1. 2 Step

EMINEM Like Toy Soldiers

MARIO Let Me Love You

JESSE MCCARTNEY Beautiful Soul

TWISTA I/FAITH EVANS Hope

USHER Caught Up

KELLY CLARKSON Since U Bzen Gone

GWEN STEFANI Rich Girt

SNODOP DOGG Let's Get Biown

LUDACRIS Get Back

MY CHEMICAL ROMANCE I'm Not Okay {I Promise)
ASHANTI Only U

JA RULE I/FAT JOE & JADAKISS New York

LIL JON & THE EASTSIDE 80YZ What U Gon' Do
T.). Bring 'Em Qut

U2 All Because Of You

Video playlist for the week of Jan 11-17.

David Cohn

General Manager 2‘

LIL JON & THE EASTSIDE BOYZ What U Gon' Do
LUDACRIS Get Back

SNODP DDGG Let's Get Blown

T.\. Bring Em Out

GAME 1/50 CENT How We Do
DESTINY'S CHILD Soldier

EMINEM Like Toy Scidiers

CIARA I/MISSY ELLIOTT 1,2 Step
JENNIFER LOPEZ Get Right

MY CHEMICAL ROMANCE I'm Not Okay
GREEN DAY Boutevard Of Broken Dreams
KILLERS Mr. Brightside

HOOBASTANK Disappear

MUSE Hysteria

MDDEST MOUSE Ocean Breathes Safty
JIMMY EAT WORLD Pain

FRANZ FERDINAND This Fire

BLINK-182 Aways

JAY-Z & LINKIN PARK Numb/Encore

U2 vertigo

Video playlist for the week of Jan. 11-17.

75 mitllon households

Rick Krim
Exec. VP

ADDS

T N N O A A

USHER Caught Up
ASHANTI Only U

GREEN DAY Boulevard Of Broken Dreams
GAVIN DeGRAW | Don't Wanl To Be
DESTINY'S CHILD Lose My Breath
NELLY I/TIM McGRAW Over And Over
KELLY CLARKSON Since U Been Gone
EMINEM Like Toy Soidiers
JENNIFER LOPEZ Get Right
JOHN MAYER Daughters
U2 Ali Because Of You
KEANE Somewhere Onty We Know
LENNY KRAVITZ Lady
AVRIL LAVIGNE Nobody's Home
MARODN 5 Sunday toming
JOHN MELLENCAMP Walk Tall
SNOOP 00GG I/PHARRELL Drop It Like It's Hot
SNOW PATROL Run
GWEN STEFANI {/EVE Rich Girl
USHER Caught Up
CROSSFADE Cold
HOWIE DAY Collice

Video playlist for the eek of Jan. 17-24.
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Lori Parkerson
202-350-4425

20 ON 20 (XM 20}
Michelle Boros
NELLY N Dey Say

3 D00RS DOWN Let Me Go
ASHANTI Only U

NITTY Hey Bitty

BPM (XM 81)

Alan Freed

KYLIE MINOGUE | Believe In You

KING BRAIN I/M.1.C. I'm Dane

0.H.T. Listen To Your Heart

NARCOTIC THRUST When The Dawn Breaks
SEAMUS HAJI Last Night A DJ Saved My Life
RACHAEL STARR Till There Was You
LOVEFREEKZ Shine {Radio Mix)

HIGHWAY 16 (XM 16)

Ray Knight

SHANIA TWAIN Dont

LONESTAR Class Reunion

SAWYER BROWN Mission Temple Fireworks Stand
JEFF BATES Long, Slow Kisses

AARON LINES Waitin' On The Wonderful

SQUIZZ (XM 48)

Charlie Logan

A PERFECT CIRCLE Passive
CHEVELLE The Clincher

THEORY OF A DEADMAN No Surprise
REOLIGHTMUSIC Say It Again

U-POP (XM29)

Zach Overking

JENNIFER LOPEZ /FABOLOUS Get Right
SCISSOR SISTERS Take Me Out

MIRI BEN-ARI Sunshine To The Rain

IAN BROWN Longsight M13

THE LOFT (XM50}

Mike Marrone

AMOS LEE Arms 0f A Woman

AMOS LEE Colors

AMOS LEE All My Friends

CHUCK PRDPHET Pin A Rase On Me
DUNCAN SHEIK There's A Home

ELVIS COSTELLD The Scarlet Tide
ELVIS CDSYELLO The Delivery Man
FRANCIS DUNNERY Solsbury Hill
FRANCIS DUNNERY Back In NYC

JOHN BATOORF & J.L. STANLEY Atbum
JON BRION Knock Yourself Out

KINGS OF CONVENIENCE Misread
LORI McKENNA Hurt

LORI McKENNA One Step Up

MIKE DOUGKTY Reai Love/lt's Only Lite
MIKE OOUGHTY Ways + Means

MIKE DOUGHTY Ossining

REAL JAZZ (XM70)

Maxx Myrick

CHAKA KHAN LONDON SYMPHONY. .. Hazel's Hips

BEN WOLFE F. Minor (The Drive)

DONALOD HARRISDN Hand Jive

STEFANO DI BATTISTA Parker's Mood

C. RODITH{/K. IGNATZEK & J. RASSINFOSSE Light In.

WATERCOLORS (XM71)
Trinity

ADANI & WOLF Oaylight

DAVID SANBORN Tin Tin Deo

KEN NAVARRO You Are Everything
PETE BELASCO Rurry Hurry

X COUNTRY (XM12}

Jessig Scott

SCOTT, THOMPSON, MALONE You'll Never Leave..
RAY WYLIE HUBBARD Dust Of The Chase

XM CAFE (XM45)

Bill Evans

ANI DIFRANCO Knuckle Dovin

BEN LEE Awake Is The Nevs Sleep

MARK GEARY Ghosts

CHRISTOPHER WILLIAMS When ! Was Everything

XMLM (XM42)
Ward Cleaver
AGNOSTIC FRONT Another Voice

|

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Erian Philips, Sr. VP/GM
Chr's Pan, VP/Music & Talent

TERRI CLARK The World Needs A Drink
AARDN LINES Waitin' On Wonder(ul
LOS LONELY BGYS More Than Love

Plays
TOP 20 w oW
ALAN JACKSON Monday Morning Church 32 32
BRAD PAISLEY Wud On The Tires 30 30
GRETCHEN WILSON When | Think About.. 28 30
BIG & RICH Holr Water KT |
SHANIA TWAIN Don't! 277 n
J. BUFFETT /M. McBRIOE Trip Around. 27 30
KE{TH URBAN You're My Better Half 277
KENNY CHESNEY 01d Blue Chair 24 28

S. BROWN {/R. RANDOLPH Mission Temple... 23 33
REBA MCENTIRE He Gets That From Me 23 30

MARTINA McBRIDE God's Will 23 %
NELLY t/F. McGRAW Over And Over 23 2%
JOHN MELLENCAMP Walk Ta!l 23 2B
LEE ANN WOMACZK | May Hate Myself in.. 22 32
JULIE ROBERTS Wake Up Older 2 2%
RASCAL FLATTS Bless The Broken Road 2 n
KENNY CHESNEY Anything But Mine A 24

LEANN RIMES Nothin' ‘Bout Love Makes.. 18 17
PAT GREEN Don't Break My Heart Again 18 16
DARRYL WORLEY Awiful, Beautifui Life 17 18

Airplay az monitored by Mediabase 24/7
between Jan. 11-17.

.. ber
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Jim 1Autphy, VP/Programming
26.5 million households

ADDS

KENNY ROGERS 21d Blue Chair
OYERS DAUGHTERS My Lucky Stars And Stripes

GACTOP 20

ALAN JACKSDN Monday Morning Church

REBA McENTIRE e Gets That From Me

KEITH URBAN Yo.'re My Better Half

GRETCHEN WILSIN When | Think About Cheatin®
SUGARLAND Baby Girl

DARRYL WORLEY Awful, Beautiful Lite

LEANN RIMES Nathin' ‘Bout Lave Makes Sense
JOSH GRACIN Nothin' To Lose

MARTINA McBRIDE God's Wilt

BILLY DEAN Let Them Be Little

81G & RICH Holy Water

TERRI CLARK The World Needs A Drink

BRAD PAISLEY Mud On The Tires

CRAIG MORGAN That's What | Love About Sunday
LEE ANN WOMACK | May Hate Myself in The Morning
KENNY CHESNEY Anything But Mine

JOE NICHOLS What's A Guy Gotta Do....

SHANIA TWAIN Don't!

CHELY WRIGHT Bumper Of My SUV

ANDY GRIGGS If Heaven

Information current as of Jan. 21.

PSILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 STING $9216
2 METALLICA 59116
3 BETTE MIOLER $869.0
4 BARRY MANILOW 58224
5 R. KELLYAAY-Z $7418
6 CHER 56813
7 TOBYKEITH $5519
8 JAY-Z & FRIEKDS $5498
9 VANHALEN $4841
10 MANNHEIM STEAMROLLER $370.0
11 YANNI $3595
12 BEASTIE BOYS $340.5
13 NORAH JONES $3074
14 R.EM. $296 0
15 TRANS-SIBER:AN ORCHESTRA §2505

chart and tour list are frozen.
AARDN CARTER
DANZIG
ERASURE
GAVIN DeGRAW
RASCAL FLATTS

This wee

The CONCERT PULSE is courtesy of
Polistar, & publication of Promoters*
On-Lire Listings, 800-344-7383:
California 209-271-7900.

‘DeGeneres Show (check lo-

TELEVISION

Friday, /21

Monday, 1/24

< Minnie Driver, The Ellen

cal fistings for time and chan-
nel).

«|ce Cube, The View (ABC,
check local listings for-time).

« Jill Scott, The Tonight Show
With Jay Leno (NBC, check
local listings for time).

« Trick Daddy, Jimmy Kim-
mel Live (ABC, check local
listings for time).

« Ja Rule and My Chemi-
cal Romance, Last Call With

Carson Daly (NBC, check lo-
cal listings for time).

Ani DiFranco |

* Ani DiFranco, Jay Leno.

Tuesday, 1/25

« Brian McKnight, Jay Leno.

» Scissor Sisters, Late Night
With Conan O'Brien (NBC, ’
check local listings for time).

¢ Paula Abdul, Late Late
Show With Craig Ferguson
(CBS, check local listings
for time).

Wednesday, 1/26

e Lyle Lovett, Jay Leno.
» Crossfade, Conan OBren.

Saturday, 1/22

4 Thursday, 1/27
Ludacris
. » Unwritten Law, Jay Leno.
» Ludacris, Saturday Night * Vanessa Williams, Craig
Live (NBC, 11:30pm ET/PT). Ferguson.
— Julie Gidlow ‘

7
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f The iTuf;es Musit Store Top 10

™
y

?

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five i
major lab2! groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Jan. 18, 2005.

1. GREEN DAY Boulevard Of Broken Dreams
2. CIARA f/MISSY ELLIOTT 1, 2 Step

3. KELLY CLARKSON Since U Been Gone
4. JENNIFER LOPEZ Get Right

5. THE GAME /50 CENT How We Do

6. LENNY KRAVITZ Lady

7. 50 CENT Disco Inferno

8. KILLERS Mr. Brightside

9. FAITH EVANS & TWISTA Hope

10. USHER f/LIL JON & LUDACRIS Yeah!

Top 10 Albums

1. VARIOUS ARTISTS Garden State ST

2. THE GAME Documentary

3. KILLERS Hot Fuss

4. ANDREW LLOYD WEBBER Phantom Of The Opera ST
5. GREEM DAY American Idiot

6. VARIOUS ARTISTS The Life Aquatic ST

7. U2 How To Dismantle An Atomic Bomb

8. VARIOUS ARTISTS In Good Company ST

9. EMINEM Encore

10. VARIOUS ARTISTS Coach Carter ST

J
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WHFS

Continued from Page 1

“Despues De Ti ... ;Que?” and
spending the next day stunting
with liners from such stations as
Spanish Broadcasting System’s
KLAX & KXOL/Los Angeles and
WZNT/Puerto Rico, along with
songs commonly heard on each of
those stations.

On Jan. 13 WHFS officially
moved to Tropical as “El Zol 99.1.”
WHFS’s playlist now features me-
rengue, bachata and reggaeton
titles and such core artists as Juan
Luis Guerra, Marc Anthony and
Monchy Y Alexandra.

SBS National PD Pio Ferro is
presently in the Washington, DC
area assisting Infinity with El Zol's
launch. According to a WHFS rep-
resentative, Infinity wili be hiring a

full-time programmer for the sta-
tion with input from Ferro. The sta-
tion source also confirmed that In-
finitv executives planned WHFS’s
format change and that Ferro is
simply executing a plan drafted by
Infinity.

The move to Spanish-language
programming at WHES signals the
next stage in an agreement forged
between SBS and Infinity in Octo-
ber 2004 that gave Infinity a 10% eq-
uity interest in SBS in exchange for
what is now Regional Mexican
KRZZ (La Raza)/San Francisco.

WHFS’s format flip came as a
shock to many alternative music lov-
ers and to those who first listened to
the station at 102.3 MHz, its home
from 1961 until 1983. The station first
emerged as a progressive Rocker
under Jake Einstein, who joined the
station as Sales Manager in 1969 and

helped turn it into a regional favor-
ite.

Among WHFS's storied alumni are
legendary WMCA /New York air per-
sonality Murray The K; former Uni-
versal Sr. VP /Promotion Steve Leeds,
currently a consultant for Sirius; Wea-
sel, who was Leeds’ roommate when
he joined WHFS as Murray The K’s
board operator and was on-air there
from 1972-1999 (he’s now on-air 7pm-
midnight at WARW/Washington);
WARW afternoon host Cerphe; and
15-year WHFS vet Pat Ferrise.

The station’s PDs have included
Tom Calderone, Robert Benjamin
(from 1991-2003) and, most re-
cently, Lisa Worden. WHFS was
also well-known for its annual
HFStival concert, held since 1993.

More on WHES's format flip: Street
Talk, Page 20.

FcC

Continued from Page 1
was not 100% aware of, or approved
of, the entire time I was there,” Uni-
versal told the Times. “1 was allowed
to do whatever [ had to do to foster
relationships.”

Entercom Sr. VP /Programming Pat
Paxton responded to the Tines only by
saying, “We do have policies in place
that prohibit Entercom employees
from accepting gifts that exceed $25in
value not just from record companies,
but all vendors that we work with.”

Following the article’s publication
Universal wrote an open letter to the
trade press in which he reiterated
that Entercom management was
aware of and encouraged him to
form relationships with label execu-

tives, which included taking trips
and attending sports events with
them. “Never were these trips based
on any kind of airplay,” he wrote.
“Nobody questioned how my re-
lationships were fostered when
Entercom was making millions of
dollars because of them. How did [
spend 60 grand putting together a
radio show that would make 500
grand? Relationships. [ had them
and was encouraged to keep them.
I acted as the ‘indie’ for WKSE for
the last seven years.
“Unfortunately for me, I did my
job in that area too well. With all
that’s going on in the state of New
York, it was easier for them to get rid
of me than defend how I did busi-
ness for them. I believe they will

come to see this was not the right
thing to do.”

FCC Commissioner Jonathan
Adelstein on Jan. 13 asked the
agency to investigate the situa-
tion, and the following day FCC
Chairman Michael Powell issued
a statement that directed the FCC
Enforcement Bureau to begin ex-
amining “potential violations of
the ‘payola’ and sponsorship
identification provisions of the
Communications Act” in relation
to WKGSE, as well as commentator
Armstrong Williams, who report-
edly received $240,000 from the
government to promote its No
Child Left Behind Act during his
cable TV appearances and in his
newspaper column.

Benson

Continued from Page 1
Show last fall, will continue to be
involved with the radio group as he
helps transition Benson into his
new role.

Benson has spent 20 of his 30
years in broadcasting with Jef-
ferson-Pilot. For 11 years he worked
at WQXI-AM & FM/ Atlanta, even-
tually rising to VP/Operations.
Benson also previously served as
VP/Operations at KIIS-FM/Los

Angeles, where he was credited
with bringing Rick Dees to the mar-
ket, and as Corporate VP/Program-
ming for Western Cities Broadcast-
ing. After a seven-year stint as a
consultant Benson returned to
Jefferson-Pilot in 1994 in the Sr. VP
role he’s held until this promotion.

Jefferson-Pilot Communications
President Terry Stone congratu-
lated both his incoming and de-
parting radio group heads. He
said, “Clarke has made a tremen-

dous contribution to Jefferson-
Pilot’s radio business over the
yearsand has been an outstanding
advocate for the broadcast com-
munity. He has helped assemble an
outstanding team of broadcast
professionals. Jefferson-Pilot Com-
munications is recognized as the
premier midsized communica-
tions company in the country, and
I'know that our radio division will
continue to excel under Don’s
leadership.”

Hollander

Continued from Page 1
on the power of radio and our In-
finity brands, which has made a
huge impact. I have the utmost con-
fidence in Joel and his team, and 1
look forward to working with them
as we realize the full potential of
our industry-leading portfolio.”

Hollander said, “We have the
industry’s strongest, most power-
ful collection of stations, and 1 am
looking forward to working with
Leslie and all the hard-working
employees at Infinity as we maxi-
mize our full potential and really
sell the power of radio.

“Under Leslie’s leadership, we
have received an unprecedented
amount of support and resources,
and we’ve already started to see
that translate into real momentum.
Having his ear and guidance will
be a huge benefit as we seek to
grow our businesses.”

KLAC
Continued from Page 1
the premier sports franchise in the
country with the leading Sports
radio station in the market.”
Ashlock aiso explained that by
turning XTRA-AM into “The Fabu-
lous 690,” Clear Channel fills a
void left in San Diego when it
changed KPOP/San Diego from
Adult Standards to Talk as KLSD.

The format moves result in the
appointment of Don Martin to the
Station Manager post at KLAC.
Martin had been PD of KXTA &
XTRA-AM since 2002. Before that
he programmed KKZN & KOA/
Denver.

Clear Channel Regional VP Roy
Laughlin, who oversees the L.A.
cluster with Ashlock, said, “Don is

wwWwW americanradiohistorv com

the guy that you give the ball to
when you‘re down six points with
two minutes left on the clock in the
fourth quarter, and you need a
touchdown to make the playoffs.
He’s a leader who instills confi-
dence throughout the team and has
the competitive fire to ensure suc-
cess.”

— Adam Jacobson
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AL PETERSON

apeterson@radioandrecords.com

;5 TRS 2005 Panel To Discuss
v «0‘ ‘Why Left Talk Feels Right’
»

She’s Got It All |

upcoming R&R Talk Radio Semi- ¢ = Wi
JRN’s Amy Bolton is at the top of her game

nar will focus on the emergence of ((/"‘
more and more left-leaning Talk ra-
dio stations all across the country = 4

in recent months. |s “progressive A

Talk” the flavor of the month, orf 7777/

does it mean increased audience, FAART @@g
ratings and revenue success for

Talk radio’s future?

Moderated by Clear Channel Radio VP, News/Talk/Sports Programming
Gabe Hobbs, the panel will feature Air America Radio President Jon Sinton;
Jones Radio Networks nationally syndicated host Stephanie Miller; veteran
KPQJ/Portland, OR programmer Mike Dirkx; Entercom VP/Programming Ken |
Beck; and WINZ/Miami GSM Gary Reyes. It's a session you won't wart to
miss.

The 10th anniversary R&R Talk Radio Seminar will be held March 10-12 at

. t's not uncommon to hear people talk about the idea of “hav-
ing it all.” It's a phrase that is defined differently by each in-
dividual, but the root of having it all is generally thought to be
achieving success, both personally and professionally, in your
life.

By that definition, it's fair to say that Jones
Radio Networks VP/GM Amy Bolton does
indeed have it all. A mother of six —
yes, that's correct, six children — hap-
pily married, living and working
amid the hustle and bustle of Wash-
ington, DC and at the top of her game
in the network radio business, Bolt-
on oversees a plethora of successful
JRN national radio programs and fea-
tures for both Talk and music radio.

Bolton began her broadcast career
the old-fashioned way: starting from
the bottom and working her way up. "l start-
ed at WTOP/Washington, answering phones
at the reception desk,” she says. “Over the next
three or four years I moved from that job to
become an assistant for the local sales depart-
ment, then to programming assistant.

“I next went to work for a company called
the Broadcast Group, which was a small inde-
pendent syndicator, back in 1984, when there
really wasn’t much out there in the way of syn-
dicators. That's where I first learned about af-
filiate relations and how to call on stations.”

Bolton’s next stop was with the then-fledg-
ling MediaAmerica, where she did affiliate
sales for several years before moving out on
her own as an independent affiliate-relations
specialist working on a number of shows and

Amy Bolton

features for a variety of companies. That led
to a position with ABC Radio Networks that
took Bolton and her now-growing
family to Dallas.

“I Joved ABC and the people |
worked with, but, as a family, we
really were not happy living in Dal-
las,” says Bolton. “] was offered a
chance to move back to DC to work
for Sony-Warner’s new SW Net-
works, so we moved back home. I
spent atout three years there dur-
ing the period when consolidation
in the industry was really heating up and
things were changing very rapidly.

“When SW went through some changes I
was offered a position with Westwood One
based in Arlington, VA. T spent about a year
there when Ron Hartenbaum — whom I'd
worked for a number of years earlier at Medi-
aAmerica — offered me an opportunity to
work with him, aleng with Paul Douglas and
Greg Moceri from Cox Radio, to syndicate
Neal Boortz and Clark Howard, and I took it.”

Since that time Bolton has risen through the
ranks at Jones Racio Networks, which now
syndicates not only Boortz’s and Howard’s
shows, but also Ed Schultz and Stephanie
Miller. The latter two shows have put the long-
time network execative on the leading edge

S

the Loews Santa Monica Beach Hotel in Los Angeles. Log on at
www.radioandrecords.com now to save on early-bird registration, get
complete hotel-reservation info and review the entire TRS 2005 agenda.

=== e

of the developing “progressive Talk” format
that has been popping up in markets across
the country over the past six months.

I caught up with Bolton recently to talk
about some of the challenges of balancing a
high-powered career witha demandingjob as
mom to a brood of a half-dozen kids, as well
as to get her thoughts on the future growth of
liberal Talk and the year ahead for Jones Ra-
dio Networks.

R&R: Talk about the growth of JRN, as well as
your personal growth within the company over the
past few years.

AB:Istarted out as a sales rep for Jones sev-
en years ago and have been fortunate to be
able to grow within the company into various
management positions that ultimately land-
ed me in my current role as VP/GM, where [
am involved in the overall success of all of our
shows and how that success relates to JRN’s
bottom line. It's been very invigorating.

Neal Boortz and Clark Howard were Jones’

first foray into Talk radio, and the growth of
both of those shows over the past few years
has been a really great experience for every-
one involved. We've grown at a good, steady
pace atJones, and in the past courle of years I
feel like we've really exploded.

R&R: Part of that growth has come from the
rollout of Ed Schultz's national show. Tell us how
that came about.

AB: People have been talking about the idea
of progressive Talk radio for a while now, but
everyone kept saying it wouldn't work be-
cause you couldn’t mix conservative shows
with liberal shows and most Talk stations out
there leaned conservative. When Democracy
Radio brought Ed to me, at first [ said, “No,
he’s from Fargo, ND, and that won't work.”
But the more I heard his show, the more I re-
alized how good he was.

Ed has that particular something that you
just know when you hear it. Even at that, if
somebody had brought him to us three or four

Continued on Page 19
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The Dave Ramsey Show
Increases from Spring '04 to Summer ‘C4**
Nashville WWTN 9.0109.5 STILL NUMBER ONE!
Derwer KBID 0.1to 1.2
Louisvile WGTK 0.21t617
Charieston WQNT 0.8to 1.2
Spokane KQNT 1.8t02.5
Omaha KHLP 15t 30
Charlotte WBT 1.21t03.6
Winston-Salem WTRU 0.51t0 1.4

The Dave Ramsey Show Men. 25 - 54 %
Salt Lake City KLO 2.2 =
San Antonio KTSA 3. ”(FIRSTBOOKH

> =

The Dave Ramsey Shon Adult525 54*

Greenville, SC WLFJ 190 2.2 _ g
Birmingham WERC 33t0 4.7 5 alter caller...
Huntsville WBHP 0.Stc 2.4 ' s s Lme '

Jackson, MS WFMN 421043 KDAYS LIVE 2-5PM/ET

'4Amxtron Sumrha 2004, Spr‘mg to Summer 3'3(}4 -AQH share Tcases.

i '“'i'fv“‘_}t--\x'-wc_ ‘L F =

NOW HEARD -ON- OVER 215 ﬂFFIl.I'ATES AND GROWING!

: For Syndlmon Call:
Bob Borquez 21-877-410-DAVE (3283)
Listen online @ www.daveramsey.com
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LOEWS SANTA MONICA BEACH HOTEL
LOS ANGELES, CA

DON’T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO!
CELEBRATING OUR 10TH ANNIVERSARY!

SEMINAR FEES

BEFORE FEBRUARY 4, 2005 $399 There is a $50.00
FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 5 - MARCH 4, 2005 $450 el
OR MAIL TO: Please print carefully 2r type in the form below. AFTER MARCH 4, 2005 February 4, 2005
R&R Talk Radio Seminar 2005 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500

P.O. Box 515408 form. Fiease include separate forms for each

I

i

|

i

|

|

|

|

I Los Angeles, CA 90051-6708 ragis:ration. Photccopies are acceptable.
| METHOD OF PAYMENT
|

1

1

l

|

i

|

|

|

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDLAL REGISTRATION

OR REGISTER ONLINE AT www.radioandrecords.com

MAILING ADDRESS
Amount Enclosed: §

Name O visa O maserca O ansrican Express D Creck

Account Number | §

Title

Expiration Date
Call Letters/Company Name | I | I

Street Month  Date Sigrature

City State Zip Print Cardholder Name Here

Faxg Call the R&R Talk Radio Seminar 2005
?
QUESTIONS? Hotline at 310-788-1696

Loews Santa Manica Beach Hotel, Los Angeles, CA

A EEATY

SR-332048 =

Thank you for requesting reservations at the LEEE:OFROON TALKIRADIGISEMINAR RAYE

| Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity Single / Doutle $199'night
| toextendawarm welcome to you during your upconring meeting. ]
| * To confirm your reservation, your arrival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL:310-458-6700
nights deposit to a major credit card, or you may send payment by mail. Deposits Or mail to:
will be refunded only if reservation is cancelled by Febraary 18, 2005. Loews Santa Monica Beach Hotel
« Reservations requested after February 18, 2005 or after the room block has been 1700 Ocean Avenue

Santa Monica, CA 90401
or visit R&R’s website to email your reservation
request directly to Loews Santa Monica Beach Hotel

filled are subject to availability and may not be available at the Seminar rate.
* Check in time is 3:00 pm; check out time is 12noon.

7 . = > \: I = ]l = x> .‘.« :r:_ o 3 T - : T
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NEWS/TALK/SPORTS

She’s Got it Al
Continued from Page 16

years ago, | would've said no, but I felt he was
really the right host at the right time, as Talk
radio was beginning to look beyond its tradi-
tional conservative boundaries.

Although I did think there was a shift in
thinking beginning at Talk radio, the fact is,
we heard a star in Ed Schultz. I felt Ed could
be successful because he's a good talk host
who does a good radio show. Honestly, in the
beginning I didn’t buy into the whole idea of
format purity. [ was of the mind that a good
show is a good show, and the stations that win
are those that put on good shows.

R&R: Have you changed your opinion on that
now?

AB: Yes. The Talk format has splintered, as
most formats do over time. Most formats start
out under a broad umbrella, then splinter. As
that continues to happen in Talk radio, we will
see even more variations — perhaps not as
powerful as what we've seen with progressive
Talk, but I definitely see a continuation of that
trend in the format overall.

R&R: It would appear, at least fiom early re-
sults, that rather than taking shares away from con-
servative Talk stations, progressive Talkers are ac-
tually growing the Talk audience in a mumber of
markets. Is Hhat how you see it?

AB: That's right. Stations that are flipping
to progressive Talk can only strengthen the
AM band and Talk radio overall. Progressive
Talk provides a radio station for the other 50%
of Talk listeners to go to. If you don’t have a
progressive Talk station injust about any mar-
ket, you are excluding a large percentage of
people who would otherwise listen to one of

“We’ve grown at a good,
steady pace at Jones, and
in the past couple of years
I feel like we’ve really
exploded.”

© Radio & Records
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“People, at least initially,
did want to stay away from
using the term liberal,
because, frankly, it's often
portrayed and perceived as
a dirty word — people
burning flags and all that
sort of stuff.”

vour radio stations if you put something on
the air they wanted to hear.

R&R: Do you also se, as some have suggested,
progressive Talk outlets pulling in listeners from
NPR stations in their markets?

AB: The format is not so much pulling
from NPR as it is preventing new and young-
er listeners from going there. In other words,
the old NPR listeners wake up with public
radio, drive with it, listen to it at work and
even go to sleep with it. The quasi-public-
radio listener, or public radio wannabe, that’s
who we're getting, and that’s what's so great:
Progressive Talk is a format that gets you that
25-54 demo, and on a News/Talk station to
boot. f also think it will pull in audience from
a variety of music-formatted stations too.

R&R: You have added Stephanie Miller to the
JRN lineup as another ieft-leaning talker, right?

AB: Stephanie is terrific, and she comes at
this whole idea from a different approach,
because she’s a comedian. She is very, very
funny, and her spin on things is a little dif-
ferent from what other shows offer. She’s
talking politics with a funny spin as opposed
to being a comedian who uses politics to be
funny. She’s great because she’s not only a
woman in Talk radio, but also a fresh voice
offering a lot of energy that is going to really
help a lot of stations.

Ultimately, with both Stephanie and Ed,
the key to their success is going to come from
the fact that they are both much more mid-
dle-of-the-road-type personalities as op-

posed to coming from the far left. In the end
that's what will win, because when you look
at the potential audience, there are many,
many more people in the middle than on ei-
ther the far right or the far left.

R&R: Why the term progressive Talk? Is it
a conscious effort to not allow the format to be la-
beled "liberal” by other media?

AB: No, it just evolved naturally. People,
at least initially, did want to stay away from
using the term liberal, because, frankly, it's of-
ten portrayed and perceived as a dirty word
— people burning flags and all that sort of
stuff.

But, honestly, the word liberal really just
doesn't quite do it when it comes to describ-
ing the type of Talk it is, so the word progres-
sive just sort of evolved. It seemed to fit.

R&R: You represent talents from both politi-
cal spectrums on JRN. Do you ever fear getting
whiplash while having a conversation with Neal
Boortz and Ed Schultz in the same room?

AB: Neal is a fabulous talent, and so is Ed.
The two of them have differing opinions, and
their shows are representative of that fact and
express those different opinions. But, as Neal
so beautifully puts it, they are also stable-
mates.

And, of course, let's not leave out Clark
Howard, who doesn't talk political ideology
but does a show that is totally unique. It's a
privilege to have all of them as part of Jones
Radio Networks.

R&R: Not to be too personal, but it's tougl to
profile who you are professionally without at least
a nod to who you are personally. You have quite
the family circus at home, don't you?

AB: Yes. My husband and | have six kids
under the age of 14 and two big dogs — an
Irish wolfhound and a Newfoundland. We
each get abouta postage-stamp-sized area of
space in the house.

R&R: How do you manage to balance all that
with an executive job?

AB: I don't really think about it, I just do
it. | know | am a better mom because I have
ajoband a career that [ love, and [ know I'm
also a better employee because of my fami-
ly. I'm so fortunate to have the best of both
worlds.

It's not easy, and sometimes, I'll admit, I
think to myself that I just can’t do it, I just
can’t have it all. But that moment quickly

passes, and I realize that 1 am really lucky to
have such a full, noisy and wonderful life.

R&R: You have added to that noise a bit by
choosing to live in a fascinating but forever-
changed city in the wake of 9/11. How has life in
DC changed for you as a resident and a parent
since 20017

AB: It's absolutely changed. When there’s
an alert I can’t drive across town without
having them stop my Suburban to check it
out, look under all the seats and make sure
who [ am. We live right on Capitol Hill, and
that's cool, because you see things like the
president and his two choppers going back
and forth all the time and a lot of famous fac-
es going in and out of the Capitol.

And we know, for example, when there are
certain helicopters zigzagging across the sky,

“The Talk format has
splintered, as most
formats do over time. Most
formats start out under a
broad umbrella but then
splinter.”

they’re checking for indications of anthrax or
other things in the air. I don’t think the city
will ever again be what it was before 9/11,
but that's probably true of a lot of other plac-
es too. DC is still a great city, and we love liv-
ing here.

R&R: Finally, from the vantage point of this
being January of a brand-new year, how do you
see 2005 shaping up for Jones Radio Networks and
for you personally?

AB:JRN was first to enter the market with
Ed Schultz, pioneering the progressive Talk
format. We've had a great year, and in 2005
we’ll continue to push the envelope by de-
veloping new shows and bringing new rev-
enue and new listeners to Talk radio. As for
my personal goals this vear, they are to keep
having fun at work and at home, to spend
some more time with my kids and to defi-
nitely try not to get pregnant!

It's fime fo call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data:
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

s time fo call Coleman.
919-571-0000
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COLEMAN

Music. TRENDS. BRANDING.

www.Colemaninsights.com

January 21, 2005 R&R ¢ 19


www.americanradiohistory.com

Law & Order: Midwest Victims Unit

Several weeks ago we reported that WNOU/Indianapolis
morning co-host Billy Breeze had been terminated on Jan.
3. At the time station brass weren't forthcoming with any de-
tails — and now we have a pretty good idea why: Accord-
ing to the Indianapolis Star, |8-year-old Bonnie Jean
Ventress, who says she twice had sex with Breeze, ak.a.
Dennis Grubbs, filed a lawsuit last Thursday against Emmis
and Grubbs. Ventress claims that last Dec. 9, after their re-
Zm lationship had soured, Breeze
=i

o aired her home phone number
- and encouraged listeners to call
and harass her, reportedly offer-

ing a prize to whomever could

————
-

I —
S —
—

harass her best. Ventress says

" she received dozens of calls, in-

If Jerry Orbach was still
alive, he'd investigate.

which a listener vowed to “gut
her like a fish.” Her suit seeks compensation for pain and suf-
fering but does not cite a dollar amount. When contacted
by ST, Emmis/Indianapolis VP/Market Manager Tom
Severino declined to officially comment due to the pending
legal action.

Across Los Lonely Street

In the wake of WHFS/Washington’s much-talked-about
Jan. 12 flip from Alternative to Spanish-language, the station’s

cluding death threats and one in |

Among the activities: Taxtoo roulette. “We spun a wheel
containing multiple tattoos and the areas to put them,” says
Joey. Up for grabs were a tzttoo of William Hung on your calf
(shown), “I Like Boys” on your forearm, a Teletubby, “Clay
Aiken Forever™ on your biczp or an Eagles logo on your butt.
“One contestant spray-paiited their new Dodge Durango
Eagle green; another waxed all of the hair off his body,” Joey
says. The kicker: “One lady laid down and let her dog eat Alpo
out of her mouth. Philly fans are the nuttiest!”

Label Love

* Equity Music Group hires Gary Greenberg, Jeff Davis
and Brad Helton as Regional Promotion Managers for the
West, Southeast and Southwest, respectively. Greenberg suc-
ceeds David Berry, who joined RCA/Nashville three weeks
ago; Davis fills a slot that's >een vacant since last May; and,
Helton, son of R&R Country Editor Lon Helton, replaces Ted
Wagner, who left for RCA/Mashville in December.

* After paying her dues as assistant to Columbia overiord
Charlie Walk for the past 2 1/2 years, congrats to the
hardworking Bettie Levy, who is rewarded for her efforts
with a swell promotion to Manager/Video Promotion for Co-
lumbia Records.

| The Programming Dept.

former competitors reacted very differently. WIYY (98

Rock)/Baltimore celebrated the demise of 'HFS with an
“Adios HFS” party broadcast live from local Mexican hotspot
Nacho Mama’s. Naturally, all promos and weather breaks
were bilingual for your pleasure. 98 Rock jocks invited lis-
teners to drop by and trade in their old, expired 'HFS gear
for new 98 Rock swag. Adding insult to injury, prominently
displayed on the 98 Rock website was this message: “Adios,
"HFS. We're still goin’ strong after 28 years!”

There was a slightly classier farewell from crosstown
WWDC (DCI101)/Washington, which took calls from lis-
teners who wanted to share memories of "HFS. DC10! PD
Joe Bevilacqua also voiced a promo: “DCI0} would like
to thank the staff and disc jockeys of WHFS for over 20 years
of alternative rock that made them legendary. We know a
lot of you grew up with WHFS and will miss it. Over the next
few days we'll continue to pay tribute to one of DC'’s heri-
tage radio stations that, sadly, is now gone. DCI0] will con-
tinue to be DC’s Rock station. Remember, DC10! rocks! Al-
ways has, always will.”

Former "HFS morning team The Junkies didn’t stay un-
employed for long: They return to FM Talk clustermate
WIJFK-FM for middays.

Setting Up An Eagles/Pats Super Bowl

WIOQ/Philadelphia’s Chio in the Morning show recently
held a live pep rally to
ralse money for tsunami
victims, dangling red-hot
Eagles playoff tickets as an
incentive. “We also held a
contest: ‘What would you
do for playoff tickets?"”

The gift that keeps on banging.

says Exec. Producer Joey
B. Yup, it was just as
tasteless and entertaining as it sounds.

20 * R&R January 21, 2005

* After a decade at KPWR (Power 106)/Los Angeles, Sr.
Dir./Programming & Artist Relations Damion Young exits
to pursue some new projects. Young, already a successful
producer under his alter ego, Damizza, is CEO of Baby Ree
Entertainment, which just r2leased Volume 3 of his all-star
mix-tape series.

* After several months as Dir./Rock Programming for
NextMedia's Wilmington, NC cluster and PD of Alternative
WSFM (Surf 98.3), Brian Burns heads to Atlanta for a sales
position with Mainstream Media International, a sports-mar-
keting company that works with NASCAR, the Indy Racing
League, the PGA and NCAA college football.

* Active Rocker KISW/Sezttle ups Music Asst. Ashley “P-
Nut” Wilson to “Regular” MD, with all the rights and privi-
leges thereof.

* Confetti and balloons streamed from the ceiling as
WDCG (G105)/Raleigh nigrt guy Brody accepted an ex-
panded role as MD. Brody ~emarked, “I'm now an MD? |
can examine people? Sweet.”

* Brian Casey is named PD of Clear Channel Hot AC
WVTI/Grand Rapids. Casey sneaks across the border from
Ohio, where he's been PD/morning host of Cumulus Hot
AC WWWM/Toledo for the last four years. He replaces Mark
Feurie, who remains with the cluster as PD of Classic Rocker
WBFX (101.3 The Fox).

* Changes at Hot AC WAEZ (Electric 94.9)/Johnson City,
TN: PD Jay Patrix exits, alorg with midday jock/Imaging Di-
rector Stevie “B.” Gary Blake is now acting PD and is cov-
ering middays for now.

* Tim “Rayne” Rainey is the new MD/night dude at

| KHTT/Tulsa. Here's how it all breaks down: When former

KHTT midday jock Matt Tha Brat left for KNGY (Energy
92.7)/San Francisco, MD Ryder moved from nights to
middays and. had his stripes upgraded to Asst. PD, clearing
the way for Rayne, who had been working part-time at
KLUC/Las Vegas while he earned his B_A. in broadcast jour-
nalism at UNLV.

www americanradiohistory com

* KNDE/Bryan-College Station, TX Asst. PD/MD/midday
personality Lesley K. is upped to PD, replacing Mason, now
programming WQPO/Harrisonburg, VA.

Quick Hits

* New WNEW/New York PD Rick Martini makes his first
official personnel move, bringing Michelle Visage back to
the market as part of his morning show. For the past few
years Visage has been doing mornings on Clear Channel’s

TIMELINE

|
@r“n AGO
l

= Maria Elena Nava named OM for Spanish Broadcast-
ing System’s Los Angeles cluster.

« Bill Conway promoted to VP/Sr. PD of Bonneville’s San
Francisco station group.

« Scott Veigel named PD, Zach Cochran named Station
Manager of KWAX/Denver, a new WAY-FM Christian
affiliate

®

* Doc Wynter promoted to Director/Urban Programming
for Clear Channel Radio.

« Brian Graden promoted to MTV President/Programming.

* Broadcast Architecture promotes Brian Stone to COO/
Sr. VP.

YEARS AGO

YEARS AGO

®

« Mickey Eichner retums to daily record-
company operations as Sr. VP at MCA
Records.

* Radio Equity Partners NAC (Smooth
Jazz) KLJZ/New Orleans hires Shirley

Maldonado as PD. N!ickey
«Stan Martin promoted to VP/Station  Eichner |
Manager at WQEW-AM/New York. |

YEARS AGO

®

« Charley Lake joins Epic Records as VP/
Pop Promotion.

=Columbia promotes Marc Benesch to
Sr. VP/Promotion.

* Nancy Jeffries joins Elekira Records as
VP/A&R.

Nancy

YEARS AGO

&

« Clarke Brown transferred to San Diego as VP/GM of
KSON-AM & FM.

= Michael Mayer promoted to PD at WRIF/Detroit.

« Harold Childs named President of Qwest Records.

YEARS AGO

®

« John Bayliss resigns as President of Gannett Co.s
Combined Communications radio division.

= Bruce Holberg takes the GM position at WMET/Chica-
go

« Erica Farber exits as VP/GM of WXLO/New York after
five years.

YEARS AGO

®

« Steve Popovich joins Epic as VP/AZR. %

« Brian White joins Bartell's WMYQ/Mi-

ami.

¢ Harv “The Morning Mayor" Moore ter-
L minated from WPGC/Washington. P

s

© Radio & Records
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KHHT (Hot 92 Jamz)/Los Angeles.
Her New York relocation teams
her with Rick Stacy and reunites
her with RuPaul — the two used
to do mornings together at cross-
town WKTU and also worked on
' VHI’s campy classic RuPaul Show.

Much more than your Visage is also known for her early
standard radio face. ) )

90s music career as the lead
singer of Seduction.

* WKSC/Chicago night jock “Java Joel” Murphy was
blown out for reportedly making a racially insensitive com-
ment on the air. In a statement, Clear Channel Regional VP
John Gehron said, “The comments made by Java Joel on |
the Jan. |1, 2005 show were inappropriate and do not re-
flect the opinions of WKSC or its employees.” According to
Robert Feder of the Chicago Sun-Times, Murphy was riffing
on the '80s sitcom Mr. Belvedere. in a moment of serious men-
tal implosion, he joked about the possibility of adopting “three |
black kids” and “taking them to the zoo to see where they |
came from.”

* Less than a week after leaving Emmis Alternative
WKQX (Q101)/Chicago, veteran promo princess Natalie
DiPietro makes a triumphant return to Milwaukee, reclaim- |
ing her old gig as Dir./Marketing & Promotions at Entercom
CHR/Pop WXSS/Mitwaukee.

* The third time's the charm at WAKS in Cleveland (home
of R&R Convention 2005!), as PD Dan Mason finally fills his
night vacancy: Please welcome Jet Black, most recently en-
joyed at Clear Channel sister KSLZ/St. Louis.

* Scott Bristow, a.k.a. Scott E. Mack, joins legendary Cu-
mulus CHR WHHY (Y102)/Montgomery, AL. Mack comes
from Clear Channel/West Palm Beach, where he did part-
time at CHR/Pop WLDI and produced the morning show on
Oldies WOLL (Kool 105.5).

TELEVISION

Due to the Martin Luther King Jr. Day holiday,
Nielsen television ratings were unavailable at
press time

* New WDKF/Dayton PD Wes McCain introduces him- | few months to find a replacement. Interested folks should
rush their stuff to Infinity Broadcasting, 4105 Stuart Andrew
Boulevard, Charlotte, NC 28217.

¢ KWIE (Wild 96)/Riverside morning co-host Noah Ayala
moves into the vacant night post. Liza Michelle and Jose

self, then wrestles night jock Drake to the floor and hot-glues
MD stripes to his jacket sleeve. Not yet satisfied, McCain then
shuffles the jock schedule a tad, moving Promotions Direc-

tor Quinn from middays to afternoons and promoting Tay-
lor from weekends to noon-3pm. As for McCain, well, he | Padron continue on the morning show, but Ayala’s move
grabs the cushy 10am-noon PD shift.

¢ Jason Kerr is going to the Show: Kerr, who currently
toils for Next Media’s Erie, PA properties, gets the call and
is headed for the big city — Pittsburgh — as Imaging Direc-
tor for Oldies WWSW (3WS) and Production Director for
WBGG (Fox Sports Radio 970).

* WLLD (WiLD 98.7)/Tampa mixer Mad Linx will take
over for Big Tigger as the host of BET's The Bassment. That's
because the multitasking Mr. Tigger is now hosting BET Style

opens up a prime morning co-host position. Interested re-
placements should hit up PD Chris Loos at Styles Media,
KWIE, 1845 Business Center Drive, Suite 106, San Bernar-
dino, CA 92408, or e-mail chris@wild96.com.

Talk Topic

After eight years as PD of News/Talker WGN/Chicago,
Mary June Rose has resigned. WGN VP/GM Mark Krieschen
tells R&R a search for Rose’s successor has begun.

and cor " » 25 to host The Blueprint, a series of one-on-one
hip-hop .. ust interviews.

* Four years of blind, part-time loyalty pays off handsomely
for Johnny Gibson, as WRKR/Kalamazoo, MI PD Jay Dea-

con hands him the keys to the coveted overnight shift.

BOX OFFICE TOTALS

January 14-16

Title Distributor § Weekend $ To Date

1 Coach Carter (Paramount)* $29.16 $29.16

Let’s Get Ready To Roast! 2 Meet The Fockers (Universal) $22.51 $234.30
3 Racing Stripes (WB)* $18.86 $18.86

When outgoing Jefferson-Pilot Radio Group President 4 In Good Company (Universal) $16.63 $17.13
Clarke Brown gets verbally barbequed at the annual Bayliss 5 Elektra (Fox)* :1 479 214-79
. 0 am e 6 White Noise (Universal) 13.81 2.85

Roast on Ma‘rch 16 in New York, he'll be dlsho?ored by 7 The Aviator (s\lliramax) $6.30 $51.52
some of the industry’s heaviest playaz, including his replace- 8 Lemony Snicket's A Series ... (Paramount) $5.34 $112.42
ment, Don Benson; Emmis Chairman/CEO Jeff Smulyan; 9 The Phantom Of The Opera (WB) $462 $27.51
10 Fat Albert (Fox) $3.80 $45.61

Interep’s Jeff Dashev; WKRP in Cincinnati creator Hugh Wi-
son (who is said to have used Brown as the model for Herb
Tarlek); and Brown's son, Chad, GM of WCBS-FM/New
York. Over the past 19 years the Bayliss Broadcast
Foundation’s annual Radio Roast has raised $1.5 million to
fund scholarships for more than 280 college and university
students who plan to work in the radio industry. For ticket
info, go to www.baylissfoundation.com.

“First week in release. All figures in millions
Source: ACNisisen EDI |

COMING ATTRACTIONS: Two recording artists star in films
opening this week. Ja Rule stars in Assault on Precinct 13,
and Ice Cube stars in Are We There Yet?

Meanwhile, the voices of two recording artists — Snoop
Dogg and Mandy Moore — can be heard in Racing Stripes,
which also features the voice of radio personality Steve
Harvey. The film showcases new music by Sting and Bry-
an Adams.

Now playing is In Good Company, whose Hollywood |
soundtrack contains three songs by Iron & Wine (“Naked
As We Came,” “Sunset Soon Forgotten” and “Trapeze
Swinger”) and two by The Soundtrack Of Our Lives (“Sis-
ter Surround” and “Ten Years Ahead”). David Byrne's
“Glass, Concrete & Stone,” Diana Krall's “Besame Mucho”
and vintage tunes by Peter Gabriel, Steely Dan and Aretha
Franklin complete the ST.

Their Loss, Your Gain

After almost six years as a member of the syndicated Ace
& T] Show, sidekick Angie is moving to Los Angeles as her

husband is named Marketing Director of Infinity Classic
Rocker KCBS-FM (Arrow 93). She'll remain in Charlotte for

a while to sell her house, so Ace & T] have the luxury of a — Julie Gidlow

YOUR

COMPETITOR’S

[sales feedback is rarely this clear]

SALES STAFF IS

BETTER

Would you like to know ten reasons why? In just one day, Irwin
[ Trwin |
| Pollack |

Pollack can tell you. Flying over 250,000 miles a year -
advising, speaking to, and working hand-in-hand with over
100,000 radio, newspaper, and television executives in every i~ muﬁ.m
one of the fifty United States (and Canada) - owners, L
managers, and salespeople can get the continuous feedback 1 888.RADIO-50

)

they need so they know what they’re doing right and what they
can do better. From introductory sales training to advanced
in-house sales management issues, Irwin Pollack takes the
guesswork out of understanding exactly what you need to
catch up to, then (eventually) surpass the competition. Call
today for a free, no-obligation phone consultation.

© Radio & Records
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HITSTOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART January 21, 2005

Green Day

»r

B | 5oyz (No. 5)
l round out the

top five.
RCA/RMG’s
Kelly Clarkson
(No. 6), Warner

Bros.” Jay-Z/

Eminem

Mack 10 f/Da Hood and St. Lunatics,
among others, is the week’s top debut, at
No. 26. Interscope’s Keane also debut, at
No. 48.

The week’s top gainer is DreamWorks
Nashville’s Toby Keith, who goes No. 20-
12, with an 11% rise.

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
2 1 GREEN DAY American Idiot Reprise 99,604 +8%
1 2 EMINEM Encore Shady/interscope 83,345 -13%
5 3 SHANIA TWAIN Greatest Hits Mercury 72,066 +7%
6 4 JOHN LEGEND Get Lifted Columbia 71,567 +1%
4 5 LIL' JON & THE EASTSIDE BOYZ Crunk Juice wr 69,841 +1%
10 6 KELLY CLARKSON Breakaway RCA/RMG 56,608 -8%
] 7 JAY-ZILINKIN PARK Collision Course Warmner Bros. 55,863 -13%
7 8 USHER Confessions LaFace/Zomba Label Group 55,108 17%
n 9 NOWVOL 17 Various LCaprtal 53,776 12%
3 10 LUDACRIS The Red Light District Def Jam/IDIME 52,260 -28%
8 n DESTINY'S CHiLD Destiny Fulfilled Loleniita 51,548 21%
20 12 TOBY KEITH Greatest Hits 2 DreamWorks 50,115 +11%
12 13 GWEN STEFANI Love, Angel, Music, Baby Intarscope 44,168 -20%
16 14 SNDOP DDGG R&G {Rhythm & Gangsta) Geffen 43,535 -15%
18 5 CIARA Goodies LaFsce/Fomba Label Group 41,881 -14%
15 16 u2 How To Dismantle An Atomic Bomb Interscope 41,034 21%
17 MARIO Turning Point JRME 40,389 17%
14 18 2PAC Loyal To The Game Interscope 40,096 28%
27 19 PHANTOM OF THE OPERA Snundirack Somy Clagsical 38,717 6%
26 20 NELLY Suit DerrtyfFo’ ReellUniversal 38,233 -10%
19 2 KILLERS Hot Fuss Istand MG 37,423 19%
30 22 RASCAL FLATTS Feels Like Today Lyric Street 35,408 9%
28 23 Tl Urban Legend Atlantic 35,060 12%
23 24 MARDODN 5 Songs Ahout Jane Octone/J/RMG 34,299 -20%
13 25 RAY CHARLES Genius Loves Company Concord 34,062 40%
- 26 COACH CARTER Soundtrack Capitol 33.877 -
22 27 GEDRGE STRAIT 50 #1's MCA 33,363 23%
2% 28 ASHANTI Concrete Rose Murder Inc.//DJME 32,822 -23%
31 29 FANTASIA Free Yourself JIRME 32,392 -16%
24 30 GARDEN STATE Soundtrack Epic 31,350 27%
21 3 GRETCHEN WILSON Here For The Party Epic 30437 -31%
44 32 JESSE MCCARTNEY Beautiful Soul Hollywood 26,311 +3%
35 33 TIM MCGRAW Live Like You Were Dying Curl 25,532 4%
4 X4 BIG & RICH Horse Of A Different Color Warner Bros. 24,576 -18%
37 35 JOHN MAYER Heavier Things Aware/Columbia 24,497 17%
40 36 SIMPLE PLAN Still Not Getting... lava 24,298 11%
36 37 CREED Greatest Hits Wind-up 24,239 -18%
33 38 AVRIL LAVIGNE Under My Skin Arista/AMG 23,709 -23%
29 39 LINDSAY LOHAN Speak CaraliancaUnversal 23,604 40%
32 40 MODEST MOUSE Good News For People Who Love... Epic 23,127 -32%
39 M RAY! Soundtrack WM Soundtracks 22,451 -18%
43 42 KORN Greatest Hits Vol.1 Epic 22,029 14%
4 43 GUNS N'ROSES Greatest Hits Geffen 21,457 19%
43 44 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 20,622 -9%
45 CELINE DION Miracle Fpi: 20,481 -
- 46 KEANE Hopes And Fears Interscope 15,450 -
46 47 ALISDN KRAUSS Lonely Runs Both Ways Rimurider 18,774 28%
42 48 VELVET REVOLVER Contraband RCAIRMG 18,486 -29%
- 4 JoJo Jojo BlsekGrowndiniversal 18,168 =
38 50 CAM'RON Purple Haze Roc-A-Fella/IDIMG 18,115 -35%
© HITS Magazine Inc.

(J ]'] ALB“MS Idiot climbs to the No. 1 spot, with 99,000 | Linkin Park (No. 7), LaFace/Zomba’s Ush- Next

- albums sold, beating back last week’s | er (No. 8), Capitol's Now 17 (No. 9) and | week: It's all

champ, Shady /Aftermath/Interscope rap- | Def Jam/IDJMG’s Ludacris (No. 10) make | Aftermath/

It'S A WonderfUI per Eminem, whose Encore finishes at No. | the top 10 virtually identical to last week’s, | Interscope

Gl‘een D(Iy with Now 17 (rising from 11 to 9) the lone | hip-hop star

Mercury Nashville’s Shania Twain | exception. The Game,

There’s an Idiot wind blowing at the | (No.3), GOOD/Columbia/Sony Urban's Capitol’s Coach Carter soundtrack, fea- | whose Docu-

top of the album chart this week. | John Legend (No. 4) and TVT crunkmeis- | turing new songs by Twista f/Faith Evans, | mentary is on

Reprise rockers Green Day's American | ters Lil Jon & Red Cafe, Fabolous, Chingy, The Game f/ | pace to sell

The Eastside Lil Scrappy, Ciara, Kanye West, Van Hunt, | 400,000 in its

first seven

days, based on early reports from re-
tailers nationwide. Now, depending
on whether the frigid cold in the Mid-
west and East Coast keeps buyers out
of stores, we’ll see if it can reach

500,000.

John Legend
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MIKE TRIAS
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MariahCare
Emancipate

It has been tough going for Mariah Carey over the past few years,
both in her personal and professional
life. However, word on the street is that
she will free herself of her past drama
and missteps and once again rise to the ly#
top of the pop world with her forthcom-
ing album, The Emancipation of Mimi,
which arrives March 22. “It’s Like That,”
a cut from the album, featuring Fat Man
Scoop, leaked to radio a few weeks ago
and has been warmly received. Next
week the song officially arrives at Pop,
Rhythmic and Urban.

The title of the album is very personal to the songstress: Mimi is
a nickname that those close to Carey call her. As for the “Emanci-
pation” part, Carey says, “For the first time in my life | feel free and
unashamed to be who I really am. | am celebrating that I've grown
into a person and artist who no longer feels imprisoned by my in-
securities. | can now honestly say, ‘This is me, the real me, take it or
leave it.” Carey turned to the industry’s hottest talents for help on
Mimi: Pharrell Williams, Jermaine Dupri and Kanye West all pro-
duced songs for the album.

Queens Of The Stone Age have a princess of sorts to parade
around Rock, Active Rock and Alternative next week in the form of
“Little Sister.” The track is our first peek at QOTSA’s upcoming
fourth CD, Lullabies fo Paralyze, which is scheduled to drop on the
same day as Carey’s Mini. The masses have been waiting for the
Queens for a while, and radio has responded to their clamoring by
helping the band debut at No. 31* and No. 46* on the Alternative
and Active Rock charts, respectively.

Special guests on the new CD include Garbage’s Shirley Manson, ZZ
Top's Billy Gibbons and The Distillers’ Brody Dalle. In March QOTSA
hope to lull their fans into paralytic musi-
cal bliss with a nationwide tour.

English standouts Snow Patrol broke
through on the music scene last year with
their third CD, Final Straw, after 10 years of
hard work. The band got their start in 1994
at Dundee University when Gary Light-
body met guitarist Mark McClelland. “Our
eyes met across the crowded dance floor,”
says Lightbody. “Iknew he was the one for
me. We dlicked musically and we liked the
same bands, so we thought, ‘Why not start one of our own?”

They initially wanted to take up the moniker Polar Bear, but ex-
Jane’s Addiction bassist Eric Avery was already using that name for
his band and would have been quite displeased. So, after adding
drummer Johnny Quinn in 1998, the trio released their debut, Songs
for Polar Bears. After their second release Snow Patrol decided they
needed to fill the ranks a little more and enlisted guitarist Nathan
Connolly during the recording of Final
Straw. Next week they intend to give fans
yet another tasty treat in the form of
“Chocolate,” hitting Alternative and Tri- 3
ple A outlets.

Carbon Leaf came to R&R’s offices last |4
year to play a few tunes from their debut |
Vanguard album, hidian Summer, includ- '
ing the hopeful Hot AC hit “Life Less Or-
dinary.” They were unsigned for a long
time but made their mark independent-
ly. They started on the Virginia college circuit, then won the first Coca-
Cola New Music Award and, in 2002, were the first unsigned act to
perform at the American Music Awards. Now the Virginia-based band
are spreading their wings with shows all over the Midwest and South
through mid-March, followed by performances in West Coast and
Rocky Mountain markets for the remainder of March.

Mariah Carey

Snow Patrol

Carbon Leaf

© Radio & Records

0060006006006 060000000

.oo--.----................. .0;;
® * .;;
I:
Week 0f 1/24/05 - o
@
CHR/POP ACTIVE ROCK s

BLACK LABEL SOCIETY Suicide Messiah (Artemis/
FUTURE LEADERS OF THE WORLD Everyday (£pic/
QUEENS OF THE STONE AGE Littie Sister (interscope/
STRATA Never There (Wind-up/

ALTERNATIVE
CHEMICAL BROTHERS Galvanize (Astralwerks/EMC)
CHEVELLE The Ciincher (£pic/
GOLOFINGER Wasted (Maverick/Warner Bros.)
GRATITUOE Drive Away (Atlantic/
| QUEENS OF THE STONE AGE Little Sister (/nterscape)
i SNOW PATROL Chocotate (4&Miinterscope!
STRATA Never There (Windup/)

TRIPLE A

CHRISTOPHER WILLIAMS Did Not Draw (BRY/

| COLLECTIVE SOUL Better Now (£/ Music Group)
GRIPWEEDS | Believe (Rainbow Quartz)
HOLLY WILLIAMS Sometimes Universal South/
JESS KLEIN Sink My Teeth In (Bykodisc/Music Allies/
JOHN FOGERTY Wicked Old Witch (DreamWorks/Geffen)
MARK GEARY Beautiful (Signature Sounds/
NAVIGATORS | See You Clearly (Velour/
PINBACK Fortress (Touch And Go/
SEAN COSTELLO No Half Steppin’ (Artemis/
SNDW PATROL Chocolate (A&M/interscape/
STEPHEN KELLOGG... You've Changed (Foundations/Universal)
TIM BODTH Wave Hello (Koch/

CHRISTIAN AC

BEBO NORMAN Nothing Without You (Essential PLG/

HOWIE DAY Coliide pic/

MARIAH CAREY It's Like That /'siand//0IMG)

NELLY N Dey Say (Derrty/Fo’ ReeliUniversal)

PAPA RDACH Scars (Geffen]

STORY OF THE YEAR Sidewalks (Maverick/Reprise/
TRICK DADDY Sugar (Gimme Some} (Ship-N-Shide/Atlantic)

CHR/RHYTHMIC

BABY Shyne On (Cash Money/Universal)
JOHN LEGEND Ordinary People (Columbia)
MARIAH CAREY it's Like That AsiancliDJMG)
PITBULL fiLIL JON Toma (T¥7/

URBAN
ALCHEMIST fININA SKY Hold You Down (Kach/
MARIAH CAREY It's Like That fisland/UMG/
PITBULL flLIL JON Toma (7V7/

URBAN AC

GERALD LEVERT So What {If You Got A Baby) /Atiantic)
RAHSAAN PATTERSON Forever Yours fArtistry Music)

COUNTRY

BLAKE SHELTON Goodbye Time (Warner Bros.)

JEDD HUGHES Soldier For The Lonely (MCA/

JESSI ALEXANDER Canyon Prayer (Colzmbia

JULIE ROBERTS Wake Up Older (Mercury/

REBECCA LYNN HOWARD That's Why | Hate Pontiacs (Arista)
SHEDAISY Don't Worry ‘Bout A Thing /L yric Street/

AC

FIVE FOR FIGHTING If God Made You (Aware/Columbia)
MERCYME Homesick #N0/Curb/
MICHAEL BUBLE Home (143/Reprise/

HOT AC

CARBON LEAF Lite Less Qrdinary (Vanguard)
KATRINA CARLSON Drive {Kataphonic/
VELVET REVOLVER Fall To Pieces (RCA/RMG)

SMOOTH JAZZ

AYA Uptown Naked Music/

INCOGNITO Autumn Song (Narada Jazz/EMI)
MARC ANTOINE Cubanova (Rendezvous/
VANESSA WILLIAMS You Are Everything [Lava/

ROCK

BLACK LABEL SOCIETY Suicide Messiah fArtemis/
FUTURE LEADERS OF THE WORLD Everyday /Epic/
QUEENS OF THE STONE AGE Little Sister finterscope)
STRATA Never There (Wind.up/

JOHN DAVIS Salvation (Rambler/BHT)
MICHAEL TAIT How Great Thou Art (Waterfront/
OUT OF EDEN Fairest Lord Jesus (Gotee/

CHRISTIAN CHR
BEBO NORMAN Nothing Without You (Essential/PLG/
GRAND PRIZE It's Not Over /4 postrophe)
JOHN DAVIS Too Far Out (Rambler/BHT)
TODD SMITH Lukewarm (Curb)
TREEG3 Maker Of All Things finpop/

CHRISTIAN ROCK
CHARITY VON Shine (Slanted)
GRAND PRIZE It's Not Qver /A postrophe)
SUBSEVEN Free To Conquer (Flicker/
TDDD SMITH Lukewarm (Curb)

INSPO

BEBD NDRMAN Nothing Without You (Essential/PLG)
MICHAEL TAIT How Great Thou Art (Waterfront)

CHRISTIAN RHYTHMIC

No Adds

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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A&R WORLDWIDE

SAT BISLA

sat@radioondrecards.com

A&R Worldwide
Announces MUSEXP0

Global forum focuses on discovery and development

t’'s a brand-new year, and it’s been met with a sigh of relief
from those in the international music and media sectors who
are preparing for and expecting a more productive 2005. The past
several years have been tough for the music business, but 2005
promises to deliver solutions and opportunities for the indus-

try as a whole.

A&R Worldwide has spent the past year de-
veloping a global forum targeting the creative-
industries sectors. The event is called MUSEX-
PO, and it will offer unprecedented access to
discovery and development opportunities for
the international music and media businesses
while providing showcase platforms for new
and unsigned artists. MUSEXPO will take place
in Los Angeles May 1-4, at the Wyndham Bel
Age of West Hollywood.

MUSEXPO brings together a definitive list of
music- and media-industry leaders from around
the globe — the people who play a pivotal role
in the discoverv and development of talent and
related resources. There will be roundtable dis-
cussions that focus on discovering, developing
and breaking acts territory by territory and glo-
bally; international A&R, touring and booking;
exploiting synchronization and licensing oppor-
tunities and building new forms of revenue; and
artist management in a new era.

Meanwhile, international radio professionals
and member of the press who are renowned for
discovering and developing talent will be in at-
tendance, and you'll hear about new opportu-
nities in music technology and distribution. To
maximize opportunities for attendees, MUSEX-
PO will cap attendance at several hundred key
delegates to ensure quality interaction and net-
working success.

Here are some of the delegates and roundtable
participants already set for MUSEXPO:

* R&R Publisher/CEO Erica Farber

* Universal/Island Records Group U.K. Man-
aging Director Nick Gatfield

* Electronic Arts Worldwide head of music
Steve Schnur

* KCRW/Los Angeles head of music Nic
Harcourt

* Co-Chairman/COO Atlantic Records
Group Craig Kallman

* 14th Floor/ Warner Music U K. CEO Chris-
tian Tattersfield

* Brainstorm Music Marketing/Germany
President Deville Schober

* Atenzia Music Group/Sweden head of
A&R Magnus Soderkvist

* KROQ and KCRW /Los Angeles personali-
ty and Matrix trilogy music supervisor Jason
Bentley

* Iceberg Records/Denmark President Man-
fred Zahringer

24 ¢ R&R January 21, 2005

* DC Music executive Dave Holmes (manag-
er, Coldplay, Delta Goodrem, Rilo Kiley)

* Nettwerk Management executive Peter
Leak (manager, Avril Lavigne, Dido)

* BBC Radio 1 and MTV Europe personality
Zane Lowe

* Universal Music & Video Distribution Pres-
ident Jim Urie

» Clear Channel Music Worldwide CEO
Michael Rapino

* XM Satellite Radio Chief Programming
Officer Lee Abrams

* CD Baby founder and President Derex
Sivers

* KDLD (Indie 103.1)/Los Angeles PD
Michael Steele

* Music Week LK. Publisher Ajax Scott

* Warner Bros. Pictures Director/ Music Carter
Armstrong

¢ 10th Street Entertainment executive Jordan
Berliant

MUSEXPO will be announcing international
and domestic artist showcase and performance
details in the coming weeks. Details and regis-
tration are available at i musexpo.nef.

Sound Bites

¢ Cannes, France will host the 39th annua!
Midem music-market conference later this
month. This annual event, which attracts thou-
sands of music buyers and sellers from around
the globe, will take place Jan. 23-27 at the Pal-
ais Des Festivals. For more information, visit
wiww.mident.cont.

¢ Norwegian singer-songwriter Kate Havne-
vik has signed a worldwide publishing deal
with Tim Smith, GM of the U K. branch of Zom-
ba Music Publishing. Havnevik has been writ-
ing and recording new material with producer
Guy Sigsworth (Annie Lennox, Madonna, Seal)
in London and is available for signing world-
wide.

* British alt-pop outfit Kasabian are sched-
uled to release their critically acclaimed self-ti-
tled debut stateside in the coming weeks via
RCA Records. The group scored a number of
chart-topping singles in the UK. last year, in-
cluding “L.S.F. (Lost Souls Forever).” Kasabian
are managed by Graham Lowe, who also rep-
resents U.S. rock act BRMC.

* Top German production team Hamm &
Bertoni has joined the roster of UK. producer-

1

Executive Dossier:
Jonathan Shalit

Position: Managing Director

Company: Shalit Global Music

Address: 7 Moor Street, Soho, London W1 D SNB
Exchange rate: $1.93 for one British pound
E-mail: jonathan@shalitglobal.com

Website: www.shalitglobal.com

History in the business: “In 1994 | conceived a Gersh-
win tribute album and hired Sir George Martin to record a
host of artists, including Etton John, Sting, Carly Simon and
Cher. Then | recorded with the BBC and Stephen Sondheim
in London. [ followed this with the reinvention of Grammy
winner Leo Sayer.

“In 1997 | discovered Charlotte Church and worked with
her to develop a career that took her from the back streets
of Cardiff [Wales] to three platinum albums in the United
States. In 2002 | moved into urban music with Big Brovaz.
with whom we had top 10 records in 12 countries. This
past year | have been working with Jamelia, who has sold a million copies of
Superstar and had four top 10 singles and accolades all over the world.”

Define artist development: “When discovering a new artist, the core factor is,
of course, great music and talent. But the ‘star discoverer' also has to have a
vision of how you can sell the act and create a real career. There are many dis-
coverers who are good at marketing and many good at A&R, but few good at
both.

“In order to develop a true talent who goes on to become a success, you have
1o give the artists space to be themselves. However, at the same time you must
gently guide them to work with the kinds of people who can maximize their ca-
pabilities. You take calculated risks but ultimately have to know where you are
heading,

“I have had strong support abroad because | have taken the time to under-
stand the world and think lateratly, continually creating opportunities and rela-
tionships that many people simply do not spend the time and effort to create.”

Biggest challenges for an independent: “Certainly, making a living in today's
record industry. We are all victims of our forefathers who did not have the fore-
sight to prepare for today's technotogy. When the going gets tough, the tough
get going.

“Ironically, out of these difficult times has developed a climate where the tal-
ented independent operators can fly. The challenges actually create opportuni-
ty and make life more exciting and interesting.”

Nontraditional management: “Our relationships across all media are unique,
and we have developed skills across the board, whereas most — not all — mu-
sic executives have skills only in their area. | work in the entertainment indus-
try, not the music industry. As much as music is the very core of what | do, it
has been by thinking far bigger that we have often achieved more than our ri-
vals.

“| rarely see traditional managers with the controllers of television stations,
editors of newspapers or even at trade and government events. Aside from the
few prominent ones, most stay in their own niche and never venture further
afield.”

Acts in deveiopment: “With Sony BMG we have a great act for the new year,
Silibil And Brains [www.silibilandbrains.com], signed by Celia McCamley and sup-
ported from the outset by Don lenner and David Massey. Also, in the middle of
2004, while [ was in Budapest. | met a New York-born 21-year-old Hungarian
star named Linda Kiraly [www.kiralylinda.hu) — Streisand meets Celine meets
Whitney meets Mariah. Then there is J'Nay, who won MOBO Unsung with Nick
Gatfield and Darcus Beese at Universal Island. And, last but not least, Terri Walk-
er on Def Jam /Mercury.”

The future: “Develop great artists who want to sell millions of CDs all over the
world. Having now been approached quite a few times to run a major record
label and entertainment company, this may one day be an avenue | follow. As |
have explained, few have the cross-industry skills that we do.”

Jonathan Shalit

RS P -

management company Big Life. The duo have
just completed production on forthcoming re-
leases from Interscope signing Joanna and EMI's
Tara Michael.

* Scandinavian Teddybears STHLM are gen-
erating strong interest internationally thanks to
the success they're enjoying with synchroniza-
tion and licensing opportunities — in particu-
lar their song “Cobra Style,” which will appear
ona worldwide Heineken TV ad. The single fea-
tures ragamuffin sensation Mad Cobra on vo-

wwWwW americanradiohistorv com

cals. The track has been compared to Fatboy
Slim’s “Rockafeller Skank” and is slated for in-
ternational success, thanks to its multiformat
crossover appeal.

* Australian singer-songwriter Missy Hig-
gins has exceed triple-platinum album sales
Down Under with her debut full-length, The
Sound of White. Higgins is signed to Wamer Bros.
stateside (A&R by WB Sr. VP/ A&R James Dow-
dall and A&R exec Andy Olyphant) and is ex-
pected to release her first U.S. single next month.

© Radio & Records
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Current Songs,
Classic Artists

New material gets a lift from Jim Villanueva

his week Current Classics, a weekly 60-minute syndicated

program hosted by WZLX/Boston’s Carter Alan, celebrates
its 100th show. That makes Jim Villanueva, a veteran of South-
ern California Classic Rock radio, a happy guy.

There are many reasons Villanueva is sat-
isfied with the show’s longevity. For one, it has
given many artists airtime in a world where
only their most popular material —evenif it's
been beaten to death by Classic Rockers
throughout North America — makes it to
playlists.

Villanueva made a name for himself as su-
pervisor of KLOS/Los Angeles’ research de-
partment. From 1987-92 he assisted in music
scheduling and worked on the special pro-
gramming heard on the ABC-owned FM.

“] plugged in the same 300 songs at KLOS
all the time,” he recalls of his time there. It was
through that experience that he developed a

1 1’ TR

“The initial reaction I got
was ‘We don’t play
currents.” That was
exactly what we expected
Classic Rock
programmers to say.”

L T

concept for getting new material from Clas-
sic Rock's core artists on the radio.

Stubborn Snub

From 1992-97 Villanueva served as a pro-
ducer, writer and interviewer for Global Sat-
ellite Network, which offered such weekly

programs as Rockline to stations across the
U.S. and Canada. He then spent two years in
asimilar role at the Album Network and SFX
Radio Network before a second stint at KLOS,
where he served as MD from 1999-2002.

It was Villanueva’s experience working
with syndicated programming and his role
as music director that convinced him in 2003
to devote his time to Current Classics. How-
ever, the early pitches for the show to Classic
Rockers didn’t go so well.

“The initial reaction I got was ‘We don't
play currents,”” Villanueva says. “That was
exactly what we expected Classic Rock pro-
gramumers to say.” His response? “Look at
Bruce Springsteen’s ‘The Rising’ and Fleet-
wood Mac’s ‘Say You Will.” Both songs re-
ceived considerable exposure following their
respective releases in

REEL, ROCK & ROLL A8C Classic Rocker KLOS/Los Angeles
recently wrapped up jts Operation: Reel, Rock & Roll benefit after
collecting more than 9,000 COs and DVOs for injured and active duty
troops. Seen here with some of the donated DVDs and CDs are (I-r)

l KLOS mormning hosts Brian Phelps and Mark Thompson.

early 2002,

“We're not saying to
stations that they
should add this stuff
and place it in regular
rotation, but it should
be exposed,” Villanue-
va says. “There should
bea platform to expose
new material from art-
ists who built this for-
mat

One of those acts,
Heart, released [upi-
ter’s Darling in June
2004, and Current Clas-
sics featured the album
two weeks in a row.
The show also focuses
on remasters and
boxed sets, and live
material as well. “This

© Radio & Records
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SOUL GOES ON ramed guitarist Neal Schon (i), known for his work with Santana and Journey,

tatks with Current Classics’ Jim Villanueva while backstage at last year's Crossroads Guitar Festival in
Dallas. Schon is also a member of Soul Sirkus, which features Jeff Scott Soto, known for his work with
Panther and Yngwie Malmsteen’s Rising Force during the 1980s.

show is about all new material,” Villanueva
says.

"Another initial question [ received was
whether there was a lot of new product out
there. Yes, there is. Look at Sanctuary, Sony
Legacy, BMG Classics, EMI and Universal. We
are doing nothing more than exposing this
material. And we give artist interviews and
tour dates.”

Just because something is new, however,
doesn’t mean Alan is going to play it. “We
don’t play the bad stuff,” Villanueva says. "I
use the same criteria I did when I was KLOS's
MD. It's got to be good.”

Proper Presentation

Twenty-two stations now air Current Clas-
sics. Affiliate relations for the program are be-
ing overseen by Villanueva; Envision Radio
Networks had been handling them until the
end of 2004.

On the program that aired the weekend
of Jan. 15 Alan played music from David
Bowie, Yes and The Stray Cats. Two tracks
from the new Soul Sirkus CD, featuring
Journey guitarist Neal Schon, also received
airtime.

To overcome concerns about familiarity —
or the lack thereof — with material from clas-

© HHTHHATT LTI T

“Out of everything | do,
P’m most comfortable
sitting in a room chatting
with the artist, because |
already feel that | know
this person.”

ny

sic rock artists (something Villanueva consid-
ers the biggest problem at the format), he ar-
gues that it is all about how a station presents
the new music to its listeners.

" At KLOS, if anew Aerosmith record came
outand we didn’t have our jocks tell our peo-
ple about it, they’d just continue to call and
ask for ‘Dream On,” Villanueva says. “The

www americanradiohistorv com
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“We’re not saying to
stations that they
should add this stuff
and place it in regular
rotation, but it should
be exposed. There
should be a platform to
expose new material
from artists who built
this format.”

L T

Who included two new songs on last year's
Then and Now. We played them, We featured
songs from Rush’s Feedback record. There were
two new John Lennon releases, putting
records on CD for the first time. We played
songs from both of those albums.”

To assist programmers, Villanueva has ar-
ranged with the record labels to include three
full-length songs at the end of the program CD
that’s sent to his affiliates each week. That way,
should a station wish to add one of the songs,
it's right there. These slots aren’t sponsored,
however. “The songs are thrown on there at
my discretion,” Villanueva says.

Comfort Zone

When Villanueva launched Current Clas-
sics he needed clearance in a top 10 market
to get it off the ground. Getting WZLX as
an affiliate and one of its legendary air per-
sonalities to host the program was a major
coup.

“When I spoke to Carter about the concept
of the show, he got it right away,” Villanueva
says. Alan also understood one of the key
points of the show, which is the art of the in-
terview. “Out of everything [ do, I'm most
comfortable sitting ina room chatting with the
artist, because | already feel that I know this
person,” Villanueva says. “It’s really about
having a conversation rather than having an
interview.”
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The Station That Once
Again Reaches The Beuches

Mother Nature is pissed at Hot 104

T f someone were to produce a made-for-TV movie based on
i the last six months of WYOK (Hot 104)/Mobile PD Ted Striker’s
life, the promos — voiced by Don LaFontaine, of course — would
go something like this: “In a world of hurricanes and mayhem,
one PD stands alone against incredible odds to put his station

back on the air.”

Striker and the Hot crew were riding the
wave of their Back to School Bash, a multi-
ple-artist end-of-summer blowout that drew
8,000 people to a venue in the relatively calm

- metropolis of Mobile.
Then the weather gods
tossed a fastball that
beaned Hot 104 right in
the skull: Hurricane
Ivan, which ravaged the
Gulf Coast like an over-
caffeinated Tasmanian
devil and toppled the
station’s tower.

“Nobody had really
given any thought to this 1,700-foot tower
falling over, but it did, at 12:57am,” says
Striker. "I was sitting here in my office when
it happened. It took off WPMI, the NBC af-
filiate; WKS], the Clear Channel station; and
the Cumulus stations — us, Urban WBLX
and WJLQ/Pensacola, FL. Five stations went
off the air in the blink of an eye. Everyone
except WBLX and us was able to relocate
quickly.”

In the space of two days Hot 104 went from
a 100,000-watt transmitter at 1,500 feet to its
backup, a measly 1,000 watts at 200 feet. "It's
actually from our STL tower here in the sta-
tion’s parking lot,” Striker says. To make mat-
ters worse, the tower went down in the mid-
dle of September, only days away from the
start of the fall book.

Staff Shuffle

As if that weren't bad enough, Striker also
had to contend with replacing some of his staff.
His night guy, B-Dub, left for WXSS/Milwau-
kee, and his trusted Asst. PD/MD, Scott Ad-
ams, who'd been at WYOK since its launch,
took off for sister KCHZ /Kansas City. And then
there was the matter of his morning show.

“We felt like the morning show wasn't work-
ing, and we felt that if we didn’t have a mom-
ing show that was one of the strongest in the
market, it would be very difficult to do any-
thing against any stations competing in our de-
mographic,” Striker says. “So a couple of weeks
after the tower came down we brought in The
Sid Morning Show from St. Louis.”

Striker says that a positive thing about
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having only enough transmitter power to
make microwave popcorn is that his new
morning show has a chance to ramp up be-
ing thrown right into the fire.

“You know how sometimes when people
launch a brand-new station they’ll bring in
jocks weeks ahead of time and have them

“We felt like 2004 was
the year of Hot 104 — it
just got delayed for a
little bit. So now 2005
will be the year of '04.
2005 is the new 2004
— all the kids are
talking about it.”

practice in the studio even though it's not
transmitting?” he asks. “That’s kind of how
we view this. We've been able to get the
morning show in, turn them loose, aircheck
them a lot and really tweak and fine-tune the
show to the point that we feel like when we
go back to full power, they're going to be
explosive.”

The other pieces fell into place when Brian
Stauffer came from WQZQ (Party 102.5)/
Nashville as Hot's new Asst. PD/MD/ after-
noon guy, and AJ joined the station from
WZKL/Canton, OH for nights. With Striker
in middays, the lineup was once again com-
plete.

A Low Point

Other than that, it's been pretty much sitting
and waiting for Hot 104. Striker says a real low
point came right before Thanksgiving, when
the engineers told them the power-up date
would have to be pushed back from mid-De-
cember to Feb. 1, effectively killing the entire
fall book and the first phase of the winter one.
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Get To Know....
Ted Striker

Most recent ratings highlights: in Mobile: 1.6-2.6-3.1-3.5; in Pensacola: 0.9-
1.6-1.7-3.8.

Career recap: KBKS/Seattle; WZPL/Indianapolis; WILN/Panama City, FL; KIYO/
Oklahoma City; KQAR/Little Rock; WYOK/Mobile.

What possessed you to get into this business? My college advisor tatked me
out of becoming an advertising executive.

Early influences: Charlie Brown at KIR & KUBE/Seattle; Casey Keating at
KPLZ/Seattle; and Mike Ripley at KOZE/Lewiston, ID.

Most influential radio station growing up: KUBE & KPLZ in Seattle.

First exciting radio gig: KRSB/Roseburg, OR.

Family: Married to radio (sad, huh?).

What stations are preset in your car as we speak? WYOK and our competitors.

What CDs are in your car player as we speak? Eminem’s Encore, Promo Only
January '05 and Enya's A Day Without Rain.

Hobbies: Playing piano, jogging, travel and placing cereal boxes in alphabeti-
cal order.

Guilty pleasure music: Eighties hair bands, baroque waltzes.

Secret passion: TLC's Dating Story.

The one gadget you can't live without: My new Sony VAIO laptop.

Wheels: 2003 Hummer H2 (OK, it's the station vehicle, but sometimes it's
easier to just take it home).

Favorite sports teams: Indianapolis Colts; Seattle Seahawks, Sonics and Mariners.

Favorite food: Raw, goopy, gooey oysters.

Favorite local restaurant: “Welcome to Moe’s!” (Moe’s Southwest Grill)

Favorite cereal: Apple Jacks.

Favorite junk food: Zingers.

Favorite city in the world: Drain, OR.

Favorite vacation destination: Swiss Alps; Monaco; Branson, MO.

Favorite TV show: The Amazing Race.

Last movie you saw: National Treasure.

Last movie you rented: Stepford Wives.

Read any good books lately? Night Fail by Nelson DeMille.

Favorite nontrade publication: FHM.

What current radio stations, other than your own, do you admire and why?
KBKS/Seattle: Every time | go home to Seattle and listen, there is a vibe of
excitement and energy on that station. KFi/Los Angeles: Total theater-of-the-
mind radio, and I'm a big Phil Hendrie fan. WAKS/Cleveland: 1 think their pro-

cessing sounds killer.
Birthplace: Seattie.

Favorite day of the week: Monday.

Larry?)

Ever gone toilet-papering? Just last week!

Favorite word or phrase: “| like to party.”
\ Favorite drink: Triple grande nonfat latte WRS.
Favorite ice cream: Mint chocolate chip.
Favorite fast-food restaurant: Chick-Fil-A.
Which store would you choose to max out your credit card? Nordstrom.
Most annoying thing people ask you: “Are you a DJ?”
Last person you went to dinner with: Larry Schuster. (Good crab cakes, huh,

T Bw ™"

"The next day I flew home to Seattle for
Thanksgiving, and there was a cloud over my
head the whole time [ was home,” Striker says.
"I really didn't enjoy Thanksgiving. It's hard
to shake that, because I'm a very competitive
person by nature, and I really wanted to get
back in the game. When you have your legs
cut out from underneath you like that, it's dif-
ficult.”

Adding insult to injury, Hot’s crosstown
competitor, WABB, along with everyone else
in the market going after the highly coveted
18-34 demo, has taken full advantage of the
situation. "I give all the credit to WABB,” Strik-
er says. "It's pretty much an anything-goes
CHR now, which is great, but now they’re
north of a 16 share 18-34, and we're back to
somewhere near the levels we were at when
got here.”

Even with its transmitter currently being
powered by gerbils, Hot is still reaching a
good chunk of the Mobile market, and the
neighbors are noticing that there’s a radio sta-
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tion there. “It’s almost like people who live
closer to the actual station have discovered us
and are calling in,” Striker says.

"The morning show told me that when they
first started they’d do bits and their phones
would be completely d