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Audioslave Dominate Rock Formats

The Interscope/Epic band score Most Added and o . ' Tl
Most Increased Plays at Alternative, Active Rock and \“ |

Rock with “Be Yourself.” At Alternative, the track gets
71 adds (out of 72 stations), +549 plays and a debut
; TSI at No. 29%; at Active A o Nerds, Snobs & Class Clowns

0 o f@ it gets 55 of 59 : r ' : The class of 2005 grades the format, their

s “ %4 4 possible adds, +338
”"®‘ plays and debuts at

peers and more in this week’s in-depth
look at Alternative. Who made the honor

No. 33*; and it picks rofl? Who’s passing notes? Who's in
up 21 adds and +97 ”l”/” ”[””””& detention? The report card begins on

lays at Rock. v
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STEVIE WONDER

R&R Urban AC #1 Most Increased, |
+581 First week at radio! Debuts @ (@)

"So What The Fuss” sets a new record for
the largest gain overall and for a debuting tifle
in the history of the Urban AC format |

The First single,

“SO WHAT THE FUSS”

Going for Adds March 22nd @ Urban, Urban AC,
= Rhythmic Top Forty, Adult Contemporary & AAA
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N Stores May 3rd
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STARS

Amultitude of 3
artists performad S

during tha
Country Radic Seminar earlier this
montt. Lon Helton takes an informal
palt ko se2 which artist hit the

| format’s unofficial sweet spot.

See Page 38

DREAD AIRCHECK
SESSIONS?

They dom't have to be a chore when
one understands that airchecks can
benefit a radic station in several
ways. Talant coach Steve Reynolds
provides tips on holding productiva
sessions.

See Page 45
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® Get the lowdown on how being local contributed to
the fall ratings successes of WAXQ/New York and
WKRR/Greensboro. Classic Rock, Page 23.
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Talent, Content King At R&R TRS 2005

Talk radio industry positioned to resist satellites, iPods, other threats

By Roger Nadel

R&R Executive Editor
rnadel@radioandrecords.com

The fog made things hazy outside this
year’'s R&R Talk Radio Seminar, held at
Loews Santa Monica Beach Hotel near Los
Angeles from March 10-12, but there was ab-
solute clarity inside the hotel about the is-
sues and challenges facing radio. Two words
echoed over and over as the overriding
themes of TRS 2005: content and talent.

Kicking things oft with a bang, the annual
“Talk Radio Roundtable” provided a forum
for Premiere’s Phil Hendrie, Westwood
One’s Tom Leykis, Talk Radio Network’s
Erich “Mancow” Muller and KZOK/
Seattle’s Bob Rivers to take a few shots at the
big radio groups and syndicators.

Mancow proclaimed that “talent is the
wave of the future” and that unique hosts
will always win. Leykis declared that mu-
sic radio is in big trouble, even suggesting
that stations that play “10 in a row” are
nothing more than “iPods with stopsets.”

There was consensus among the panelists
that consolidation and the resulting increase
in voicetracking have created a problem for
radio, because there’s no longer sufficient

PTG —

A 1
FAB FOUR OF TRS 2005 A diverse quartet of
guest speakers entertained and inspired attendees at this
year's R&R Talk Radio Seminar, including (clockwise
from top left) ABC Radio Networks talk host Sean
Hannity; Air America Radio host Al Franken; Westwood
One talker Joe Scarborough; and Radioactive LLC
President Randy Michaels, who was the recipient of this
year's R&R News/Talk Radio Lifetime Achievement
Award. More TRS photos: Page 14

emphasis on cultivating new talent. Rivers
made a plea to give talent the time it takes
to find their audience. Hendrie suggested the
growth of satellite, podcasting and Internet

TRS See Page 11
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Cummings Rebuts
Daily News' Slam
Against Hot 97/N.Y.

The New York Daily News on
March 8 printed a blistering edi-
torial by Errol Lewis titled “Shame
on Hot 97," which took WQHT
(Hot 97)/New York to task for the
recent shooting outside the station
and such controversial promotions
as “Smackfest,” accusing tle sta-
tion of fostering an atmosphere of
violence and even printing Emmiis
Communications Chairman/CEQ
Jeff Snulyan’s direct phone num-
ber. Here, Emmis Radio President
Rick Cumumnings responds to
R&R about the editorial.

First, the shooting incident
that took place in front of Hot
97’s building, on the street, was
an incident that resulted, appar-
ently, between two camps. We
neither incited it nor knew any-
thing about it until it happened.

This would be no different
than an interview subject at the
Daily News pulling out a gun on
the street and shooting. We
didn’t ask for this, we didn’t en-
courageit, and we work daily to try

CUMMINGS See Page 11

Boyce Boosted T
ABC News/Talk

i

VP/Programming

Ey Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Fifteen-year ABC Radio vet-
eran Phil Boyce has been
S~ | named to the
| newly created
position of VP/
Programming
for the com-
pany’s News/
Talk stations
nationwide.
In his new
role Boyce will
continue his
day-to-day programming chores
at WABC/New York and his su-
pervisory responsibilities for
ABC Radio Networks’ syndi-
cated Sean Hannity Show while
also overseeing programming at
the company’s owned-and-oper-
ated News/Talkers nationwide.

BOYCE See Page 22

Boyce

By Joe Howard

R&R Washington Bureau Chief
Jjhoward@radioandrecords.com

Outgoing FCC | £
Chairman Michael |.*
Powell choked up as
he bade farewell to
the commission on
March 10. Fighting
back tears at his final
monthly commis-
sion meeting, his
90th as a commis-
sioner and last as Chairman,
Powell was sent off with
praise and a round of hugs
from his fellow commission-
ers and a standing ovation
from the crowded commis-
sion meeting room.

Harking back to law
school, Powell recalled the
words of U.S. attorneys who
took pridedn public service.
“They said that there was

Powell’s Emotional FCC Farewell
Outgoing chair 'loved every single day’ at agency

nothing cooler than
walking into a court-
room and saying to
the judge, ‘Your
honor, I stand here
on behalf of the
American people,””
Powell said. “There’s
nothing cooler than
thinking you’re sit-
ting here solely on
behalf of the Ameri-
can people, focused only on
trying to do the right thing
for our citizens.”

Gesturing to Democratic
Commissioners Michael
Copps and Jonathan Adel-
stein, with whom he has
often sparred, Powell said,
“We do often disagree
about the best way to
achieve that, but I've never

POWELL See Page 22

Powell

Eobinson Upped
To Infinity VP/Hot
AC Programming

By Julie Kertes

R&R AC/Hot AC Editor
Jjkertes@radioandrecords.com

Kevin Robinson has been pro-
moted to VP/
Hot AC Pro-
gramming for
Infinity Broad-
casting. He will
retain his duties
as PD of KYKY
(Y98)/St. Louis,
a post he as-
sumed in Sep-
tember 2004.
Robinson succeeds Jon Zellner,
who joins XM Satellite Radio as
Sr. VP/Music Programming (see
story, Page 3).

Robinson’s career spans more
than 24 years and a variety of
formats, including Hot AC,
CHR/Pop, Oldies, Rock, News/
Talk, Christian Talk and

ROBINSON See Page 11

Robinson
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Davis’ Next Job Is NextMedia VP/Prog.

Veteran programmer
and radio executive Steve
Davis has been hired by
NextMedia to serve as
VP/Programming for the
multimedia company’s ra-
dio stations. Beginning
April 1, he will oversee

Skip Weller, to whom
Davis will report. “We’ve
been looking for Don’s re-
placement and got over
100 applicants for this job.
Steve had all of the quali-
fications, and we're very
happy to be bringing him

programming for all 65 aboard.”

NextMedia stations through- Davis has spent the last

out the US. : nine years with consultancy
Davis succeeds former (BE3AS Zapoleon Media Services,

Exec. VP/Programming Don  working from his Richmond home.

Parker, who recently exited
NextMedia to focus on radio-sta-
tion consulting services. “We're
very excited about Steve joining
us,” said NextMedia President

COUNTDOWN TO CLEVELAND

b

Convention 2005 - June 23-25

Spotlight On Cleveland’s Alternative Universe

Infinity's WXTM (Xtreme Radio) has been living on Alterna-
tive’s hardes: edge since 2001. Home to the soon-to-be-syndi-
cated Rover’s Morning Glory and the annual X-Fest and Night-
mare Before X-Mas extravaganzas, Xtreme Radio proudly sup-
ports a music scene that lays partial claim to the likes of the
home-grown Nine Inch Nails and Marilyn Manson,

WXTM PD Kim Monroe and Asst. PD Dom “Nard Boy” Nardella
will proudly s=rve as your Alternative hosts for R&R Convention
2005, and they invite you to stop by for a visit (if you can get past
their futuristic airlock entry system). “Make sure you check out
the Warehouse District while you're here,” they say. “It's the cen-
ter of boozing and all things debaucherous.”

NoBoDY DOES IT BETTER.

He will continue to be based in
Virginia's state capital and told R&R
the decision to join NextMedia
wasn't an easy one.

DAVIS See Page 10
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Co. on Sunday ended |
months of speculation
when it elevated cur-
rent President/COO
Robert Iger to its CEO
post. Iger on Sept. 30
will replace the em-
battled Michael Eisner,
who last September
announced his plans

planned. He initially said he
would stay on through his Sep-
tember 2006 contract expiration.

lger Set As Disney’s New CEQ

Eisner will exit one year earlier than expected
The Walt Disney S

iger

to step down. drew her name from
Eisner’s departure will consideration.
come a year earlier than originally ”After a lengthy, thorough

-

Also, Disney’s board
made the selection
well ahead of its
self-imposed June
2005 deadline. How-
ever, its decision
was made easier af-
ter eBay CEO Meg
Whitman — the only
external candidate in
the running — with-

and professional selection pro-
cess, comparing both internal

IGER See Page 10

Zeliner Joins XM As Sr. VP/Music Prog.

WBMX & WODS/Bos-
ton OM/PD Jon Zellner
has been named to XM
Satellite Radio’s newly
created position of Sr.
VP/Music Programming,
effective March 28. He
also previously served as
Infinity’s VP/Hot AC
Programming.

Zellner is best known
for his eight-year stint as
PD of CHR/Pop KMXV /Kansas
City; he added VP/Programming
stripes for Infinity’s four-station

ellnér

Kansas City cluster and PD
Bl duties at clustermate AC
| KSRCin 1999. His previous
programming experience
4 includes time as OM of
8§ KTHT/Fresno and KYIS/
4 Oklahoma City and as
B Asst. PD/MD of Phoenix’s
KZZP and KOY-FM;
WKZL /Greensboro; and
WNCI/Columbus, OH.
“Jon Zellner will be a
great addition to our tal-
ented programming team at XM,”

ZELLNER See Page 22

Tolliver Tapped As WTMP-AM & FM PD

Muhammad still OM, moves into new public affairs role

Tama Broadcasting has named

| Lynn Tolliver PD of Urban

WTMP-AM & FM/Tampa. He
succeeds Louis Muhammad, who
continues as OM of the stations
and adds responsibilities for man-
aging the stations’ newly created
public affairs department.

A 35-year radio-industry vet-
eran, Tolliver began his career at
WINO-AM/Cleveland, where he
was eventually elevated to PD/
MD. He’s also worked in various
programming and on-air capaci-
ties at WVON/Chicago; WJLB/
Detroit; WCUE/ Akron; WABQ/
Cleveland; and WVKO/Colum-

Muhammd

bus, OH. Tolliver’s most notable
stint, however, was the 18 years
he spent at WZAK/Cleveland,
where he started as PD/on-air

TOLLIVER See Page 10
e e

Duckworth PD For Pamplin/Portland Duo

Veteran programmer
Paul Duckworth has been
named PD for Pamplin
Communications” Adult
Standards KKAD and
News/Talk KPAM in
Portland, OR, effective
March 28. He replaces
Gregg Clapper, who has
exited the stations to pur-
sue other opportunities.

Duckworth spent the
past five years as PD for
Fisher Communications’ conser-
vative Talk KVI/Seattle. Prior to
that he was PD and News Direc-
tor at Fisher’s News KOMO/Se-
attle. Duckworth was PD and an

www americanradiohietorv com

Duckworth

on-air personality at
WDBO/Orlando before
his move to Seattle a de-
cade ago.

“Paul is exactly who we
need in this position,”
said KKAD & KPAM
GM Paul Clithero, to
whom Duckworth will
report. “He is a strafegic
thinker who knows the
Northwest region and
our stations. I think all of
us will benefit from what Paul has
to offer our company, and I am
truly excited to have him join our

”

" DUCKWORTH See Page 10

Philips Elevated To
CMT Exec. VP/GM

MTV Networks has upped
Brian Philips to Exec. VP/GM
for CMT. Philips
joined CMT in
2001 as Sr. VP/GM
and has overseen
the network’s
launch of such
programming as |
CMT Crossroads,
CMT Insider and
the fan-voted
CMT Music Awards.
He will continue his day-to-day
management of the network, in-
cluding programming, produc-
tion, talent relations, marketing
and promotion.

“Brian is the perfect person to
lead CMT, since he has the soul
of an outlaw and the heart of
a poet,” said MTV Networks

Philips

PHILIPS See Page 11

Rivera Now PD At
WLZL/Washington

Aracely Rivera has been
named PD for Infinity’s new

> N

Tropical WLZL
(El1 Zol 99.1)/
Washington. She
previously pro-
grammed Entra-
vision’s KBRG
(Radio Romantica)/
San Jose and was
on the air in mid-
days there for the
past six years. Before that she pro-
grammed Entravision’s Super
Estrella Network.

“I am thrilled to have some-
one of Aracely’s knowledge, ex-
perience and determination to
lead the charge at the new El Zol
99.1,” said station Sr. VP/GM
Michael Hughes. “This is an im-
portant launch for Infinity, and
we know our programming
tecam is in great hands with
Aracely.”

Rivera said, “I really couldn’t
be more honored to have been
chosen to program El Zol. The
station already has a great team in

RIVERA See Page 11

KREL Brings 'Bob’
To Sacramento

First Broadcasting on Tuesday
morning flipped Country KREL
(Real Country 92.1)/Sacramento
to an eclectic Adult Hits format as
“Bob 92.1, We Play Anything.”
With the flip, KREL’s entire air-
staff exited, and the station is run-
ning jockless. KREL PD Jim
Dorman remains at the helm.

“We're excited to have Bob in
the building and bring him to Sac-
ramento,” Dorman told R&R.
“Bob is the guy women love and
men want to be around.”

Dorman also said the station
does not have plans to hire a new
airstaff, explaining that the format
as a whole — especially at launch
— is jockless.

Rivera
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Senate Introduces
New Indecency Bill

Bill includes rules for satellite, cable

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords.com

f‘ollowing the lead of their colleagues in the House of Rep-
resentatives, Sens. Kay Bailey Hutchinson and Jay
Rockefeller on Monday introduced legislation to raise the
maximum fine the FCC can impose for indecency violations
to $500,000, or up to $1 million when “aggravating” factors

exist.

These factors would include wheth-
er the broadcast under investigation
was scripted or recorded, whether the
station had a chance to review the
broadcast and whether the station
failed toblock or “dump” a live broad-
cast.

Broadcasts where the audience is
larger than usual — such as national
sporting events or awards shows —
could also trigger a doubled fine. The
bill limits to $3 million the amount any
station can be fined for incidents tak-
ing place within a 24-hour period.

Another provision would extend
to radio a “warning label” system,

like that currently used by television
and movies, to give listeners informa-
tion about the language and sexual or
violent content of recorded or script-
ed programs. That provision would
not apply to live broadcasts.

Meanwhile, network-affiliate sta-
tions are afforded some protection in
the bill, which says affiliates must be
given an opportunity to review all
scripted and recorded programs be-
fore broadcast. Stations that aren’t
given that opportunity before a cited
broadcast would be exempt from in-
decency fines.

The bill also extends restrictions on

indecent programming to satellite and
cable television and adds prohibitions
on “excessively violent” program-
ming to broadcast, satellite and cable
TV. The restrictions on violent pro-
gramming would not apply to radio.

The bill’s introduction came on the
heels of comments made March 11 by
Senate Commerce Committee Chair-
man Ted Stevens, who has said he
wants indecency restrictions im-
posed on subscription services, in-
cluding satellite radio.

While Stevens said he supports the
House bill that would increase the
FCC’s maximum indecency fine to
$500,000, he said he feels that bill
didn’t go far enough and he hopes
the Senate version will “level the
playing field” between broadcast
and subscription services.

INDECENCY See Page 6

Arbitron Updates PPM Progress

Arbitron held a Portable People Meter summit in Houston last
week to update broadcasters about the PPM test that began
in that city in January. Arbitron had originally expected to complete
the 2,100-person panel for the test by the end of this month, but
is now projecting that the panel will be filled by the end of June.
Also, because a few of the PPMs aiready distributed were not work-
ing properly — there was a 1% failure rate, according to Arbitron
— all the meters have been replaced. The first monthly market data
is now expected in July.

Meanwhile, Arbitron is continuing to work on obtaining Media Rat-
ing Council accreditation for the PPM. If all goes as expected —
and enough radio groups agree to pay the higher rates associated
with electronic data measurement — Arbitron hopes to transition
Houston from a test market to a commercial PPM market next year.

News, Talk, Spanish-Language Formats
Show Fall Growth

he latest Katz Media Group study of national format averages

shows the fall 2004 ratings period was a good time to be in the
News and Talk business: Total shares for the formats were up 10%
from fall ’03. Katz attributed the gain to the presidential election and
the publicity surrounding Howard Stern’s announcement that he is
leaving terrestrial radio for satellite.

Other key findings: Spanish-language formats are the ones to
watch, showing 8% growth over fall 2003. Country listening is at its
highest levels since mid-2000, but the Rock formats continue to have
problems. The biggest losses in Rock were in younger-skewing for-
mats, including Alternative. Classic Rock and Triple A, which had been
losing audience share, remained flat compared to fall 2003.

Neprtudy Gives Older-Skewing Stations Ammo

A new report by Scarborough shows that a high percentage of
the nation’s wealth is in the hands of people aged 50 and older.
Given that almost 40% of the population falls into the 50+ demo,
radio stations that have strong 25-54 and 35-64 numbers, such as
News/Talkers, may be able to benefit from the research. The
Scarborough study aiso found that persons 50 or older tend to have
more financial assets and use more financial services than their
younger counterparts.

Wa;ner Mus)'c Group Fﬁes Fo; IPO

Warner Music Group went private last year when it was pur-
chased by Edgar Bronfman, but on March 11 parent com-
pany Warner Music Group Corp. filed a registration statement with
the Securities and Exchange Commission for a proposed initial pub-
lic offering. The funds raised will reportedly be used to repay debt
and for general corporate purposes. WMG didn’t specify how many
shares it plans to make available for public purchase or at what
price.

SBS Strong In Q4;
NextMedia Sees Loss

By Adam Jacobson

R&R Radio Editor
ajacobson@rathoandrecords com

NoBoDY DOES IT BETTER.

Continued on Page 6

:
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panish Broadcasting System last week reported the

strongest Q4 and full-year fiscal results in the
company’s history. The Miami-based broadcaster saw a net
revenue increase of 30% during Q4 2004, to $45.8 million.
That performance easily exceeded SBS’s guidance of mid-
to high-teen growth.

Q4 operating income from con-
tinuing operations before deprecia-
tion and amortization came in at
$15.4 million, a 27% rise. Income from
continuing operations before income
taxes and discontinued operations for
the quarter was $10 million, com-

implementing most of its strategic,
financial and operating initiatives.
He said, “We are making notable
progress in reducing the Hispanic-
media-industry ratings and revenue
gap across our markets while trans-
lating these gains into improving

MARK HEIDEN 970-472-0131
RICK TORCASSO 972-661-1361
ELIZABETH HAMILTON 703-757-9866

MARK VERONE 847-705-2046

pared to a loss of $500,000 a year be-  cash flows.”
WWW.PTPMARKETING.COM fore. For the full year, SBS's net reve- Alarcon also noted that recently
nue climbed 16%, to $156.4 million.  launched Regional Mexican KRZZ/
SBS Chairman/CEO Raul Alarcon  San Francisco is off to a strong start
Jr. said his company’s exceptional ~ as SBS’s cross-promotional efforts
DIRECT MAIL. TELEMARKETING. growth was the strongest in the radio ~ with Viacom are bearing fruit. Late
industry and reflected SBS's success in EARNMIGS See Page §
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You test your music to find the hits, but if you think about it, every song your
station plays also represents a marketing decision. It says what your station stands
for, what it’s all about. Only FACTe Strategic Music Tests from Coleman provide
you with the deeper insights you need to make the best decisions. Any “no frills”
music test can tell you what songs are most popular, but only FACT provides
exclusive benefits that help you blow away the competition.

ADVANCED STRATEGIC

If your music test only tells you whats popular, you’re not getting
the whole picture. FACTw includes advanced strategic measures
like Fit, Compatibility and TSL Maxe that help you make better
:dec;isionssabout which songs to play and which to avoid. Fit makes
sure your station meets listener expectations, Compatibility gives
you a cohesive sound and TSL Max helps you select the songs that
maximize your TSL without undermining your Cume. Plus, FACT
includes key dimensions like Familiarity and Burn that some other
music tests don’t even provide.

It's ime fo
call Coleman. COLEMAN

MusicC. TRENDS. BRANDING.
www.ColemanlInsights.com

919-571-0000
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Indecency
Continued from Page 4
“They didn’t get into this level-
playing-field [issue] like I did,”
Stevens said of his House col-
leagues. “But I've been waiting to be
Chairman so I could do this, and |
want to do it, so I'm going to try. We
don't know yet where the votes are

on the floor, but  haven’t had many
objections yet.”

Stevens also insisted that heisn’t try-
ing to censor content but wants to see
a system created where pay program-
ming is tiered so parents can more eas-
ily restrict the kind of programming
their children are exposed to.

“Idon’t care how they packageit,”
he said. “If you want to pay for it,
you have a right to buy it. We're say-
ing they have the burden to tell you
what’s in it, not force you to expose
your children first and then go back
and ask, 'How can [ get rid of this
stuff?"”

Earnings
Continued from Page 4

last year KRZZ became the first af-
filiate of the KLAX (La Raza)/Los
Angeles-based E! Cucuy De La Maria-
na program, hosted by popular air
personality Renan Almendares Co-
ello.

To bring the El Cucuy show to
markets where SBS does not own sta-
tions, the company has expanded its
relationship with ABC Radio Net-
works, having ABC handle the pro-
gram’s syndication services. The re-
lationship has helped SBS's bottom
line, as it is already starting to bene-
fit from the show’s placement nation-
ally.

Continued from Page 4

All these factors helped SBS fore-
cast Q1 2005 net revenue growth in
the low-double-digit range. The
company also expects operating in-
come from continuing operations
before depreciation and amortiza-
tion to grow in the low- to mid-sin-
gle-digit range.

NextMedia Sees
Down Quarter, Year

Privately held NextMedia, which
owns 65 radio stations nationwide,
saw its net revenue rise 9%, to $30.5
million, during Q4 2004. However,
the multimedia company’s net in-
come declined from $1.1 millionto a
net loss of $13.6 million during the
quarter. NextMedia blamed the loss
on certain radio markets that have

Analyst: Radio Musf/ Invest In Content

Banc of America Securities analyst Jonathan Jacoby said that in the face of challenges from new tech-
nologies, the radio industry must focus more than ever on creating a compeliing product. “Radio is
entering a phase of increasing competition for mind share, listening and programming,” Jacoby said in a

recently released report.

experienced growth below expecta-
tions, also pointing to deteriorating
business conditions for its outdoor
division.

On a pro forma basis, NextMedia's
radio division saw a revenue increase
of 6%, to $21.1 million. For the year,
the company saw its net revenue in-
crease 8%, to $115.2 million, but net
income dipped from $9.5 million to
a loss of $37.9 million.

Investors in NextMedia include
Tailwind Capital Partners, AltaCom-
munications, Weston Presidio Capi-
tal and Goldman Sachs Capital Part-
ners, as well as senior management.
NextMedia was founded by Exec.
Chairman Carl Hirsch and Presi-
dent/CEQ Steven Dinetz.

Pointing to radio talents like Howard Stern, Dr. Laura Schlessinger and G. Gordon Liddy, all of whom
have signed agreements with satellite radio, and the satcasters’ deals with major sports leagues, Jacoby
predicted that radio’s expenses could rise over the next few years as the industry works to retain listeners.
“The bar is being raised, and we believe that radio operators will need to invest, from new format trials to
new personalities;” he said. “Competition is rising for the listener. Radio cannot be complacent”’

However, Jacoby also said the future of the radio business isn't in question: “Despite what the naysayers
are projecting, the local radio business will remain for many years to come. Radio stations throw off an
inordinate amount of cash. From a cash-cow perspective, radio has one of the most appealing business
models across domestic industries.”

Radio One Chief Repays Company Loans
adio One President/CEO Alfred Liggins has repaid in full approximately $21.1 million in loans from
the company. Liggins used one loan to purchase 1.5 million shares of Radio One class D common

stock, and on March 8 he made a $6 million cash payment on the remaining balance. He made a pay-

ment of $2 million cash in December 2004, and last month he used approximately 1.1 million of the shares
he had purchased to pay the loan down by $17.8 million. Also on March 8, Liggins paid off a second,

$380,000 loan from Radio One.

AWRT Announces 2005 Gracie Winners

merican Women in Radio & Television has announced the winners of its 2005 Gracie Allen Awards,
recognizing programming created for, by and about women. This year's winners inciude ABC Radio’s

Sateliite Sisters, Fordham University’s WFUV/New York, Youth Radio and Jefferson-Pilot. Individual radio
broadcasters recognized include Julianne Welby and Jennifer Pulsone of WFUV, Jefferson-Pilot's Bob &
Sheri Show and Pam Stone Show, Satellite Sisters co-host Sheila Dolan and WGVU/Grand Rapids’ Shelley
irwin. Among the television and movie winners being honored are actresses Meryl Streep and Susan Lucci
and broadcasters Hannah Storm and Suze Orman. The awards ceremony is set for June 22 in New York.

Deadline Extended For Radio-Mercury Awards

he RAB has extended the deadline for Radio-Mercury Awards entries until March 25. Up for grabs in

the awards, presented for great radio creative, is more than $160,000 in cash prizes, including a
$100,000 grand prize and 12 $5,000 awards. There is a new category this year, for best 30-second spot.
Other categories include a student award that grants $2,500 to a school, college or university and an award
for the best PSA. The 2005 Radio-Mercury Awards will be presented during a June 8 luncheon at Cipriani
42nd Street in New York.

DG Systems Improves Commercial Tracking

llas-based DG Systems has partnered with Verance Corp. subsidiary ConfirMedia to provide em-
bedded coding in the audio and video spots distributed by DG. The coding is designed to provide
better tracking of spot scheduling and distribution and improved airplay verification for agencies and me-
dia outlets. DG Systems Chairman/CEQ Scott Ginsburg said the partnership will give advertisers and agen-
cies better accountability from stations in documenting that schedules are run as ordered.

Tribune Co. Names New Director

ribune Co. has added J. Christopher Reyes to its board of directors. Reyes is Chairman of Reyes

Holdings, a food and beverage distributor with operations in North, Central and South America. Tribune
Chairman/CEOQ Dennis FitzSimons said, “Chris’ business acumen and experience, as well as his extensive
community involvement, make him a great addition to Tribune's board.” Reyes said, “It is an honor to be elected.
I look forward to working with the company’s talented executive team and distinguished board members.
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All transaction information provided by
BIAX’s MEDIA Access Pro, Chantilly, VA.

Multistate Deal

® WVXR-FM/Richmond, IN; WVXH-FM/Harrison, WVXM-FM/
Manistee and WVXA-FM/Rogers City, MI; and WVXC-FM/
Chillicothe, WVXU-FM/Cincinnati and WVXW-FM/West Union,
OH $15 million

State-by-State Transactions

® KLTU-FM/Mammoth, AZ $1

® KHOZ-AM & FM/Harrison, AR $3.7 million

® WFGM-AM/Sandy Springs (Atlanta), GA $50,000
* FM CP/Muncie (Marion), IN $10

e FM CP/Mansfield, LA Undisclosed

® KTIB-AM/Thibodaux, LA $285,000

* WWKZ-FM/Aberdeen (Tupelo), MS $1.1 million

® WCCD-AM/Parma (Cleveland), OH $2.1 million

* WWBR-FM/West Point (Norfolk), VA $1.13 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

o KFRC-AM/San Francisco
PRICE: $35 million
TERMS: Asset sale for cash
BUYER: Family Stations Inc., headed by President Harold
Camping. Phone: 916-641-8191. It owns 45 other sta-
tions, including KEAR-FM/San Francisco.
SELLER: Infinity Broadcasting, headed by President/CO0
Joel Hollander. Phone: 212-846-3939
BROKER: Media Yenture Partners
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2005 DEALS YO BATE

RN

Dollars to Date: $478,437,437
(Last Year: $1,838,392,951)
Dollars This Quarter: $478,437,437

(Last Year: $493,050,533)

205

(Last Year: 847)

Stations Traded This Year:

205

(Last Year: 230)

Stations Traded This Quarter:

Monday Night Football Indecency Complaints Denied

he FCC has ruled that actress Nicollette Sheridan’s towel-drop-

ping performance during a November 2004 broadcast of ABC-
TV’s Monday Night Football didn't violate its indecency rules. In its
decision, released Monday, the agency said that while the segment
was “sexually suggestive,” it fell short of running afoul of the
commission’s indecency rules.

In the skit, Sheridan, playing her character from the network’s pro-
gram Desperate Housewives, attempts to and ultimately succeeds in
seducing Philadelphia Eagles wide receiver Terrell Owens (also fea-
tured) as he prepares for that night's game. While Owens resists her
advances during most of their exchange, he relents after she drops
the towel she is wearing, prompting her to jump into his arms. In par-
ticular, the ruling remarked that Owens was fully clothed throughout
the skit and noted that Sheridan was covered up until the brief scene
where she dropped the towel and leaped into Owens’ arms.

The FCC said, “Although the scene apparently is intended to be
titillating, it simply is not graphic or explicit enough to be indecent
under our standard.” While he stopped short of objecting to the de-
cision, FCC Commissioner Michael Copps said, “At a time when
recent surveys show that a substantial majority of parents are very
concerned that children are being exposed to too much inappro-
priate content, | would hope that television broadcasters would go
the extra mile in exercising self-discipline when airing or promoting
programming that may not be appropriate for younger viewers.
There wasn't much self-discipline in this particular promotion. Broad-
casters can and should do better”
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ROGER NADEL
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Insights From Radio’s
Biggest Customer

Winning nationally by thinking locally

7. friend of mine told me last week that he’s recently become
-+ = asmall investor in a radio station in a top 20 market. After
a long career working for radio companies of various sizes, he
now finds himself in the position of deciding which expenses
are critical and which might be considered discretionary. Inter-
estingly, the cost of buying ratings information may end up on

the “discretionary” line.

His reasoning for resisting paying for rat-
ings reports: If the advertising industry is con-
tinuing to move to a re-
turn-on-investment
mentality, then what
| really matters to an ad-
vertiser isn’t how many
listeners a station has,
but how many of those
listeners are buying that
advertiser’s products.

That said, the reality
is that much of our
business is still depen-
dent on Arbitron data, especially at the nation-
al level, and my friend readily concedes that
showing rankings may be necessary. But that
does raise an issue that was one of several key
points addressed by John Costello during his
keynote address at the RAB2005 sales confer-
ence last month in Atlanta.

Costello is Exec. VP/Merchandising & Mar-
keting for Home Depot, which happens to be
radio’s No. 1 national brand advertiser. Cos-

John Costello

tello said Home Depot is on radio 40 weeks a
year, paying for airtime on 2,500 stations in 320
markets to the tune of more than 1 million
spots annually. In 2003 that amounted to $100
million in national spot and network radio
spending.

The good news is that Costello is a champi-
on of our medium, both as a listener and as a
marketer. He said the challenge will be for ra-
dio to adjust to changes in technology in or-
der to remain as important to companies like
Home Depot as it has been in the past.

Power Shift

“Customers today have more choices than
ever before,” Costello said, “and one of the
more important aspects of that is that custom-
ers today also have more power than they’ve
ever had before. We've all talked for years
about being customer-focused, and I don’t
think I can recall a meeting in the last year or
two years where we didn’t talk about getting
more focused on our customers, because the
power has shifted.”
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It has been said by many successful executives and by every author on the sub-
Ject: Leadership is not just about getting people to do what is needed to succeed;
leadership is about inspiring people to want to do what needs

There has never been a time in the history of our great
industry that this principle has been more important. Given to-
‘| day’s revenue-growth and creative challenges, our industry
leaders must not just dictate what needs to be done; they must
inspire people — who, for the most part, are already passion-
ate about radio — to go through walls for their employers to
achieve success for their companies and themselves.

Chuck Bortnick, COO, Westwood One Networks

Each week R&R invites successful people in and outside the radio and recording
industries to share their thoughts on defining and communicating leadership.

- it T

What that means, Costello said, is that cus-
tomers are becoming the programmers. With
more media choices, with more radio choices,
with more magazine choices and more Inter-
net choices, customers have become more ac-
tively involved in deciding what media they
want to let into their lives.

And sometimes that means that with the
multiplicity of choices comes a battle for the
attention of the multitaskers. Costello ex-
plained, “I've got sons who listen to the radio,
watch TV and play games on their laptops, all
at the same time, and they’ll go back and forth
between listening to commercial radio and lis-
tening to their iPods. They love commercial
radio, they love their iPods, they love their
gaming, and they go back and forth at a speed
we've never seen in the past.”

Flexibility Is Essential

Radio must embrace the need to truly be a
partner to its customers by being solutions-ori-
ented. “We're asking our agencies to cooper-
ate more than ever before,” Costello said.
“We're asking our media partners to cooper-
ate more than ever before. The days of ‘silo
marketing,” in my judgment, are over. We need

to understand the interaction: If someone hears
a great radio commercial and then sees an ad
in a magazine that is very different, what does
that do to our brand perception?”

Costello said Home Depot has developed a
simple strategy for its media partnerships:

¢ Segment: Build strong relationships with
your, and their, most valuable customers.

¢ Stand out: Differentiate your brand from
others.

¢ Surround the customers: Determine how
to connect with customers.

¢ Do more with less: Make productivity a
way of life —it’s all about ROL

¢ Choose the best partners: Great partner-
ships equal great results.

Within the changing marketing environ-
ment, Home Depot’s objectives remain the
same: drive customer demand and loyalty, en-
hance the Home Depot brand and position and
drive revenue growth. From Costello’s per-
spective, radio has a real opportunity to shine
if it can adjust to the new world order driven
by customer fragmentation, media fragmen-
tation and retail fragmentation.

Costello said, “I hope you appreciate not

Continued on Page 8
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How Video Can Play On Radi

By Adam Guild

he world of sight, sound and motion is relentlessly converg-

ing, with programming served by the television networks
(cable and broadcast), original shows produced by cable and
satellite providers and streaming video served up over the
Internet. You can now get video streamed to your cell phone or
mobile digital player, and Microsoft has announced a software
platform for interactive TV that runs on a set-top box. I suspect
it will be months rather than years until satellite radio starts

beaming music video along with the tunes.

Where does this leave the tradition-
al over-the-air radio broadcaster? With
more options than you might think.
Although we are raising children who
are fixated (seemingly from the cradle)
on any form of video, there will al-
ways be a place for talk, sports and
music to be heard in the background
as you work on other things or sim- |
ply close your eyes to the world.

But radio cannot be complacent
about video convergence — mostly
because there is a great opportunity awaiting
those who take advantage of digital delivery
of video with sounds.

According to AccuStream iMedia, the num-
ber of video streams served over the Internet rose
to 14.2 billion in 2004, a 79% increase from 2003.
The average streamed video lasted 2 1/2 min-
utes. Clearly, broadband-delivered video has ar-
rived and will continue to grow, and streamed
video advertising will grow along with it. Not
only can the Internetdeliver the sight, sound and
motion advertisers say they need, it can deliver
interactivity. So how can terrestrial radio get in
the game?

Unless you are using a subscription webcast
service like Real’s Rhapsody, you ordinarily
have to go to a radio station’s website to hear
its programming over the ‘Net (say thank you
to all those guides that compile listings of free
online radio).

Instead of static photos or station logos, why
not take a page out of the playbook of the World-
Now network of television websites and put
video content on your site? Logic points to

-

Adam Guild

music videos, but people also sit and
watch classical concerts and operas
on TV, so why not put them on your
| radio site?

Rights should not be an issue, since
video producers seem more than
happy to provide their product in
exchange for a link to purchase the
video. Moreover, since most new
music is introduced to consumers by
radio, I expect this is also a revenue-
share opportunity for stations.

Online video gives you the opportunity tosell
video advertising, with the huge advantage
over TV of being able to report nearly real-time
viewing and interaction. Using the basic
premise of behavioral targeting, you can watch
the click rate on videos and deduce a good deal
of information about the users. That, in turn, can
lead to a more targeted pitch to advertisers that
want to reach specific demographics, with a
pitch that is based on actual audience numbers
rather than projections —an improvement over
traditional radio selling,

It should be a no-brainer for station managers
and owners to include video while streaming
music over the Internet. Lately, we have had sev-
eral inquiries for video avails, but when we men-
tion radio-station websites or Internet radio sites,
buyers pass immediately. But they will take a
second look at sites that stream videos.

Thope the radio industry will see this as a bet-
ter mousetrap. This opportunity is radio’s to lose.

Adam Guild is President of Interep interac-
tive, the largest independent online ad sales
company in the United States.

0 | Biggest Customer

Insights From Radio’s

Continued from Page 7

only the power of your ability to connect with
your listeners on a local level, but the speed
and flexibility you provide us so that if we
learn on Monday that a major snowstorm is
headed in a certain direction, we can have ad-
vertising on the air on Wednesday.”

Home Depot undertakes a handful of dif-
ferent campaigns, including seasonal, nation-
al, branding messages, local events, partner
projects and service messages. Each offers a
different opportunity for radio to provide a lo-
cal connection.

Costello maintained that people don’t make
a decision to shop at a $5 billion company
called Home Depot, they choose to shop at
their neighborhood Home Depot store. How
radio uses its sophisticated capabilities to per-
sonalize that experience is key to maintaining
and expanding its relationship with Home
Depot.

Do The Due Diligence

So what should you be doing to demon-
strate that your station is an appropriate part-
ner for Home Depot (or any other retailer, for
that matter)? As always, it starts with a needs

| analysis and asking lots of questions. Do the

research, and know your customer.

In Home Depot’s case, the company is hap-
py to help. Costello said the stores” primary
targets are “home perfecters” — couples 25-
45 years old who own their own homes and
do a lot of maintenance and improvement
projects. Other primary shoppers are “delega-
tors” (aged 45-50+, who want a nice home but
don’t have the time or desire to do it them-
selves) and contractors.

Secondary targets include first-time home
buyers and a couple of emerging segments:
new movers, people aged 50 and up (Costello
mentioned the partnership between his com-
pany and the American Association of Retired
Persons) and Hispanic consumers.

Costello said it's critical to understand the
changing Hispanic market not just for your
relationship with your customers, but for your
company’s future growth. Keep in mind that
Hispanic consumers are going to account for
50% of population growth over the next 10
years.

Costello asked, “How can all of us be

growth companies without understanding this
major cultural shift? Hispanic customers and
listeners want to transact in both English and
Spanish and consume media in both English
and Spanish. So whether you are a targeted
[for Home Depot] radio station or not, the
question is: Are we all responding to this ma-
jor demographic shift?”

That’s not the only shift Costello spoke
about. The aging of the baby boom generation
is also something to consider in projecting
where consumption and retail spending are
headed, and he said these topics are never far
from his strategists’ minds as they look to the
future.

Creativity Counts

For Home Depot, the key remains finding
ways to continue melding the local connection
of radio with national economies of scale,
which Costello said is a powerful combination.
Stations that are responsive to the retailer’s in-
satiable desire for new and creative branding
ideas will win, whether it's an in-store garden-
ing contest or a communitywide cleanup
project.

What makes it a little tougher right now is
that radio is expected to accomplish these
things during a period when the medium is
under attack. Costello acknowledged that that
reality can’t be ignored.

“The world is changing,” he said. “There’s
the impact of commercial-free and satellite ra-
dio. There are new technologies, whether it's
the iPod or gaming, that are emerging. And
there’s a whole new level of accountability. De-
pending on how, as an industry, you approach
it, it could be a challenge. But I think there are
some real opportunities, and the key is to un-
derstand the dynamics and ftigure out how to
turn it into an advantage.”

While this isn’t so different from the chal-
lenges TV faced from cable 30 years ago and
now faces from video on demand, what is dif-
ferent is radio’s ability to respond to the con-
sumers’ taking the power. Costello said, "1
think the key is innovation, content, differen-
tiation and local appeal.”

In other words, radio must figure out what
its strengths are, then play to those strengths.
If John Costello, with 25 years of expertise in
product and retail marketing, is optimistic
about radio’s ability to withstand the challeng-
es and live to fight another day, can we be any
less certain?
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Patent Weather

As sunshine follows rains, infringement

suits follow CE success

/ hile a whole bunch of consumer electronics industries

¥ nervously await the Supreme Court’s decision on MGM
v. Grokster — oral arguments begin March 29 — life goes on in
the larger CE biz, with companies suing and being sued, pat-
enting and (allegedly) infringing and, occasionally, settling and

agreeing to terms.

Much in the news of late have been a couple
of high-profile patent cases that could affect the
fortunes of Apple and, eventually, other compa-
nies — and they’re not the only patent worries
for those who stream and sell music on the ‘Net.
With the caveat that I'm not a lawyer and am
not expressing any opinion on the validity of
anybody’s patent or infringement claim, here’s
what's up.

Going after Apple on the iPod side is a Chi-
cago outfit called Advanced Audio Devices,
which applied for a patent on a digital “music
jukebox” back in 2000 and received the patent
in 2003. Having apparently just noticed that
Apple’s been making iPods since January of
2001, AAD last week filed suit against Apple for
infringing, by way of the iPod, its jukebox
patent.

The patent covers a “music jukebox {that] in-
cludes a housing, audio input structure on the
housing for receiving audio signals, audio out-
put structure on the housing for outputting au-
dio signals and a data storage structure in the
housing for storing audio signals.”

It goes on, “The music jukebox is configured
such that a music library of sound tracks is stor-
able in the data storage structure. The music
jukebox includes means for selecting a sound
track from the music library stored in the data
storage structure to play through the audio out-
put structure, and the housing includes a display
thereon which identifies sound tracks in the
music library.”

That does kind of sound like an iPod, doesn’t
it? It also sounds rather like the players released
by Korean company Sachan and U.S.-based Di-
amond Multimedia in the late "90s, before AAD
filed its patent application. Diamond, in fact, was
sued by the RIAA (in a burst of post-MP3 but
pre-Napster copyright paranoia) over its Dia-
mond Rio player, won the case and settled a
counterclaim against the RIAA for defamation,
all by the midd'e of 1999.

But it is, obviously, up to Apple — which has
made no public statement on AAD's suit and ap-
parently doesn't plan to — to decide whether to
claim those players or other late-'90s digital-
music technology are “prior art” that could in-
validate AAD's patent or to defend the case in
another way.

Meanwhile, About That DRM....

The other patent dispute that's arisen against
Apple gets into the very touchy area of software
patents. A company called Pat-Rights says Ap-
ple’s password verification, used to control ac-

cess to the iTunes Music Store and to music pur-

chased there, infringes on a patent it filed for in
1998 and won in 2003. That patent covers a ver-
ification method to protect software from unau-
thorized use.

Says Pat-Rights on its website: “Everyone
knows that iTunes allows a user to play pur-
chased music tracks on up to five computers
without re-paying the money {paid for a down-
loaded song} under the condition that the com-
puters are registered. The computer registration
involves a process of identity verification in
which a user is required to key into the comput-
er the correct Apple ID and password he used
to purchase the song.” And that, according to
Pat-Rights, is infringement.

Pat-Rights is thinking big:
It has approached Apple
with a demand for 12% of
gross revenue from the
sales of iTunes songs and
iPods and says it’ll file suit
on March 21 if Apple
doesn’t come to the table.

And whatis Pat-Rights? It's headquartered in
Hong Kong and so far seems to have existed
only to enforce its patents against companies that
actually make stuff. That's a perfectly legitimate
business model, if not an especially appealing
one, but Pat-Rights says it plans to get into the
“Internet digital content distribution market”
soon, with an office in the United States.

In the meantime, however, Pat-Rights is think-
ing big: It has approached Apple with a demand
for 12% of gross revenue from the sales of iTunes
songs and iPods and says it'll file suit on March
21 if Apple doesn’t come to the table. The com-
pany is alleging that Apple’s infringement is will-
ful, saying the fact that Apple hasn't tried to patent
its approach proves that it knew the technology
is infringing. And that matters, because if an en-
tity is found to have willfully infringed on a
patent, it can be Liable for triple damages.

The demand of 12% of gross profits is based,
says Pat-Rights, on a comparison of the profits

bly take the matter to court.

W A

TN R R TR R o

of Napster’s subscription service with Apple’s
iTunes and iPod profits, though the company
supplies no figures (and doesn’t seem to be
aware that Napster sells songs to nonsubscrib-
ers). Apple has, once again, been silent on the
threatened suit, though some material on the
Pat-Rights website — which is not the last word
inclarity — suggests that claims of prior art will
be Apple’s defense if it comes to a lawsuit.

Over At Acacia

Anold friend of the Internet-entertainment biz,
Acacia Technologies, resurfaced in the news this
week as it licensed its digital-video-production
patents to Lietch Technology. Every licensing deal
is a step forward for Acacia, which is dedicated
to buying, then enforcing tech patents. Its hold-
ings include a group of five patents that itbelieves
cover all audio and video streaming — wireless-
ly or over cable, satellite or the Internet.

Acacia signed licensing deals for its digital
media transmission, or DMT, patents with Ra-
dio Free Virgin and the Walt Disney Interactive
Group last year, and it has added more than 200
licensees for the patents, mostly cable providers,
since then. Acacia also shows every sign of be-
ing willing to aggressively pursue providers of
streamed content: It has already sued a number
of adult-entertainment companies over what it
says is infringement on its DMT patents.

The company has also demanded licensing
deals from colleges and universities that use on-
demand streamed audio and video in their dis-
tance-learning programs, and groups of univer-
sities and adult-entertainment companies have
formed to try to have the Acacia patents invali-
dated.

Again, buying patents and pursuing licens-
ing deals for them is a perfectly legal business
model, but the kind of broad patents Acacia and
others own and are pursuing are leading to calls
for an overhaul of the patent system that would
protect at least software from these sorts of suits,
which proponents of reform say are having a
chilling effect on technological innovation and
commerce.

On the content providers’ side of digital en-
tertainment, copyright is more often heard about
than patents, but over the last few years patents
have become at least as hot an issue for technol-
ogy companies as a whole. While copyrights
apply only to the particular expression of ideas,
patent reformers say that patents as they’re cur-
rently being granted give patent holders monop-
olies on the ideas themselves.

One of the more radical approaches to reform
would involve doing away with software pat-
ents entirely and letting software — which is, of
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And In Other Legal NewS....

As Apple dives into new patent cases in the U.S., it has won a victory
in the U.K: Domain-name registrar Nominet has ordered the owner of
the www.itunes.co.uk domain to hand the domain over to Apple.

No one disputes that Benjamin Cohen registered the domain before Apple
applied for a U.K. trademark on the term iTunes, but Nominet ruled that his
registration was nonetheless “abusive” and that he’s been using the site to
mislead people into believing it's affiliated with Apple. Cohen says he'll proba-

In other news, a University of Arizona student has become the first person
convicted under a state law of possessing counterfeit copyrighted material.
Eighteen-year-old Parvin Dhaliwal pled guilty and was fined $5,400 for the low-
level felony. He also received a deferred three-morith jail sentence and three
years' probation, and he’ll spend 200 hours doing community service.

Dhaliwal was 17 when he committed the crimes, which reportedly included
selling copies of illegally obtained movies. The matter was kept in state court
i —where a deferred sentence that can later be cleared from Dhaliwal’s record
was an option — at the request of federal prosecutors who didn't want to sub-
Ject the teen to a federally mandated jail term,

e R e A

course, a form of written expression — be copy-
righted instead. That would mean that rights
owners would still have recourse if their code
was co-opted for a new application, but they
wouldn't be able to go after someone who hap-
pened to invent a program with the same func-
tion as one on which they owned a patent.

o B

While copyrigitts apply
only to the particular
expression of ideas, patent
reformers say that patents
as they’re currently being
granted give patent
holders monopolies on the
ideas themselves.

Not all reformers agree that software patents
need to be done away with, but the call to change
the system is growing — even in some unexpect-
ed quarters. Microsoft, a holder of thousands of
software patents, just gained a court victory in
aninfringement suit filed against it by Eolas over
technology that allowed the launching of third-
party programs within a web browser, as a mul-
timillion-dollar judgment against Microsoft was
set aside and the case sent back for a new trial.

And on March 10, Microsoft general counsel
Brad Smith, leading a panel at the American
Enterprise Institute, called for widespread patent
reform in the U.S. After noting that Microsoft is
at any given time defending itself against 30 to
40 infringement suits at a cost of about $100 mil-
lion a year, Smith called for better and more con-
sistent funding for the U.S. Patent & Trademark
Office and the introduction of ways the public
can question or protest a possibly dubious patent
before the patent is granted.

Microsoft would also like to see changes to the
standard for willful infringement, including the
end of that triple-damages rule, and the consol-
idation of all patent-related lawsuits to a single
federal court.

Microsoft’s goals are not the same as those of
many other patent reformers, but it does have a
stake in both sides of the issue as both a patent
holder and a popular target for infringement
lawsuits. And when Microsoft gets involved in
an issue, things do seem to change.
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Garza Appointed
PD At Raleigh’s
‘La Ley’

Julie Garza has been named PD
B for WYMY (La Ley)/
Raleigh. She re-
i places Miguel Gon-
zalez, who remains
at the station as
part of the morning
show El Vacilon.
Garza comes to
WYMY from KMJR/
Corpus Christi, TX, where she
served as D for two years.

“It is a pleasure to be in Raleigh,”
Garza told R&R. “This is the first
time I've been at a station outside of
Texas. The goal is to continue to give
the audience what it wants, because
this is a very local station and really
involved with the community. I'm
very happy about that, because I
think it’s important to work with the
people and for the people. There is
a lot that is involved in program-
ming such a large station, and I'm
happy to be here because, profes-
sionally, it's wonderful.

“Programming in Raleigh is dif-
ferent from programming in Texas.
This market is much younger, and
the Hispanic population is steadily
increasing. People who migrate to
Raleigh are coming from other cit-
ies, whereas in Texas it’s more of an
established population. But the ba-
sics are the same: People appreciate
that we remain aware of what they
want, so they identify with the sta-
tion.”

Garza

Iger

Continued from Page 3
and external candidates against our
criteria for CEO, I am pleased to an-
nounce the decision to select Rob-
ert Iger as the company’s next Chief
Executive Officer,” said Disney
Board Chairman George Mitchell.
“Bob is an experienced, talented
and visionary leader who has made
crucial and substantial contribu-
tions toward Disney’s strong per-
formance.”

Iger said, "It is truly an honor to
be entrusted with the responsibility
of guiding this great company,
which occupies such an important
place in the hearts and minds of
millions the world over, toward a
very bright future. I feel all the more
privileged to succeed Michael,
whose tremendous 20-year leader-
ship and enormous accomplish-
ments have built this company into

Duckworth

Continued from Page 3

Duckworth said of his move to
Portland, “I'm honored to have the
opportunity to work with such a
talented group of people. They've
got a terrific game plan, and I can’t
wait to brainstorm a few ideas in
hopes of achieving even greater
success. This is an exciting time for
KPAM and a real highlight for me.”
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In a surprise move, Susque-
hanna’s WGLD (Gold 104.5)/In-
dianapolis on Sunday evening
dropped Oldies and adopted the
eclectic Adult Hits “Jack FM” pre-
sentation. Steve Cannon stays on
asPD.

The format flip of WGLD con-
tinues a rising trend of stations
dropping the Oldies format due
to sales challenges.

WGLD was con- 5
sistently ranked \04
among India-
napolis’ top five
stations 12+ and

was nominated for the Marconi
Award for Oldies Station of the
Year in 2001, 2002 and 2003. Gold
1045 debuted in June 1997 to fill
an Oldies void in the market.

However, Cannon told R&R
however, that WGLD had been
seeing a slow erosion of listeners
over the past year. “Research
showed us that it was a typical

WGLD/Indy Trades Oldies For ‘Jack FM’

playing what we want

Oldies station — pretty healthy
from the aspect that the audience
knew everything about it, but the
truth was that the audience was
aging, and they weren’t listening
as long. It really came down to
the idea of making the station a
little bit younger without hurting
the core.”

After Cannon and Susque-
hanna executives saw the initial
results of the
company’s

“Tack FM” sta-
tion in Kansas

City, KCJK, a
decision was made to place the
format and its unconventional
presentation on WGLD. “Jack is
the kind of a format that plays ev-
erything,” Cannon said. “It has
a big library of '70s, 80s and "90s
music. We think [Jack FM] will do
extremely well in this market. It
just has that fit. It's extremely
good for a Midwest market.”

Steele Slides In As PD At WKSE/Buffalo

Entercom’s CHR/Pop WKSE
(Kiss 98.5)/Buffalo has named Jimmy
Steele to its vacant PD post, effective
March 21. Steele replaces Dave Uni-
versal, who exited late last year.

Steele most recently spent four
years programming WNCI/Co-
lumbus, OH, and he’s also spent
time in the PD chairs at KIXY /San
Angelo, TX; WHHY/Montgomery,
AL; WZEE/Madison; and WRVW/
Nashville.

“I grew up listening to Buffalo
radio, and I worked in the market

in the '80s at Rock 102 [WBEN] and
Majic 102 [the late WM]Q, now
Entercom’s Hot AC WTSS),” Steele
told R&R. “I consider it a privilege
to be able to go back to Buffalo as
the Program Director of one of
America’s heritage CHRs.

“I look forward to working with
the team there, VP/GM Larry Robb
and [WTSS PD] Sue O’'Nell, as well
as [Entercom Sr. VP/Programming]
Pat Paxton, [VP/Programming] Bill
Pasha and the talented team at
Kiss.”

the world’s pre-eminent leader in
family entertainment.”

Eisner, who frequently clashed
with the Disney board during his
nearly 21-year reign, said, “It is with
a considerable amount of satisfaction
and even pride that I approach the
end of my term as CEO of this com-
pany. I have enjoyed virtually every
moment of my tenure and want to
express my appreciation to the phe-
nomenal colleagues with whom I
have been privileged to work.”

Two of Eisner s staunchest critics,
former directors Roy Disney and
Stanley Gold, aren’t pleased with
the selection of Iger. “We find it in-
comprehensible that the board of
directors of Disney failed to find a
single external candidate interested
in the job and thus handed Bob Iger
the job by default,” the two men,
who are still Disney shareholders,
said in a joint statement. “The need
for the Walt Disney Co. to have a
clean break from the prior regime
and to change the leadership cul-
ture has been glaringly obvious to
everyone except this board.”

Iger was named Disney’s Presi-

dent/COO in January 2000. At that
time he was also named to the
company’s board of directors and
its executive management commit-
tee. Iger first became part of
Disney’s management team in
1996, when the company acquired
Capital Cities/ ABC, for which Iger
was President/COQ.

While she believes Iger’s eleva-
tion to CEO will have a neutral im-
pact on Disney stock, Merrill Lynch
analyst Jessica Reif Cohen said in a
Monday report that the move pre-
sents new issues that Disney must
address. Among them are whether
Eisner will stay on in any capacity
and whether Disney’s fractured re-
lationships with many in the cre-
ative community can be repaired
on Iger’s watch.

Cohen also cited uncertainty
over who will replace Iger as Presi-
dent/COO and whether Mitchell
will remain Chairman, as well as
other near-term questions facing
the company.

Additional reporting by Adam
Jacobson.

www americanradiohistorv com

Promo Only Partners With Mediabase

Promo Only and tech partner Destiny Media Technologies have
reached an agreement with Mediabase to have the Promo Only
MPE music-delivery software integrated into Mediabase’s research en-

gine,

“Mediabase provides the very best research tools to the broadcast and
recording industries,” Mediabase President Rich Meyer said. “This ex-
clusive agreement underscores our continued commitment to that pas-
sion. We are proud to provide this unique and valuable innovation to our

customers.”

Mediabase now displays links that let subscribers download the Promo
Only MPE software, and certain songs in the “Charts” and “Daily Log"
sections of the Mediabase package have icons that users can click to
listen to or download full-length tracks

Promo Only MPE delivers music in a proprietary file format, with secu-
rity that involves password protection, encryption and tracking that al-
lows content owners to see who is listening to and downloading their
tunes. Universal Music Group has been using the system to deliver mu-
sic to radio since late last year, and Clear Channel and Citadel are among
the companies using it at their stations.

SEEIRAANLAN, s

A 'Kool’ Return For Oldies In Jucksonville

Renda Broadcasting’s WKQL/
Jacksonville, which last month
changed call letters from WWRR
(Arrow 100.7), flipped on
March 7 from Classic
Rock to Oldies as “Kool ]j
100.7.” KOMA /Oklahoma
City PD Kent Jones is in *j:.
Jacksonville to assist GM i
Bill Scull with WKQL's re-
launch.

The flip marks a return to Jack-
sonville of the Oldies format, the
WKQL call letters and the “Kool”
moniker. In early January Cox Radio
flipped Oldies WKQL (Cool 96.9) to
Classic Hits as WJGL (The Eagle).
Renda’s WKQL is a class CO signal
based just north of Jacksonville, and

A

e

the station can be heard across a
wide area stretching from St. Augus-
tine, FL to Waycross, GA.

As “Kool 100.7,” the new
~ version of WKQL is focus-
i %Ea ing on “the greatest hits

' ;:E of the '60s and "70s” by

-/ playing mainstream titles

from such artists as Crosby,

Stills, Nash & Young; The
Monkees; Bill Withers; Elton
John; Fontella Bass; Jay & The
Americans; Frankie Valli & The
Four Seasons; and The Young-
bloods.

With the move from Arrow,
Premiere’s syndicated Bob & Tom
Show is dropped from morning
drive.

Tolliver
Continued from Page 3

personality and was promoted to
VP/Operations & Programming for
WZAK and clustermates WIMO &
WZJM. He has also been GM of
WRTK/ Youngstown, OH.

Tolliver also has experience in
other areas of the industry, having
served as Midwest Regional Pro-
motion Director for MCA Records
and written for such publications as
Impact Magazine, Jack the Rapper and
Black Radio Exclusive.

Of his new endeavor, Tolliver
said, ”I look forward to this move
up as PD, which will be beneficial

in learning and growing. Florida
has been a positive in my life, and
I look forward to some good things
here in Tampa.”

Muhammad, meanwhile, has an
extensive background in public ad-
ministration and community rela-
tions. “Our mission as broadcasters
in the radio industry not only cen-
ters around entertainment, but also
enlightening and empowering our
audience,” he said. “Tama shows by
example that we can accomplish
this mission with perseverance and
hard work focused on the develop-
ment of the communities in which
we serve.”

Davis
Continued from Page 3

“It was going to take a hell of an
opportunity to leave Zapoleon, and
[ think this is a great opportunity,”
he said. “Their attention to radio,
their mission, their way of doing
radio — it was all very appealing. I
feel very, very good about this com-
pany and where they are going
with their radio stations. Guy
Zapoleon was not just my partner,
but one of my dearest friends, but I
had to jump in [to the NextMedia

role]. It's been a tough couple of
days.”

Before joining Zapoleon, Davis
served as a regional programming
executive for Liberty Broadcasting
in the Mid-Atlantic region. He has
also been VP/Programming for
Four Seasons Communications,
overseeing stations in Washington,
DC; Norfolk; and Richmond. Davis
also enjoyed stints as PD of
WRVQ/Richmond, WMXB/Rich-
mond and WAFX/Norfolk. He be-
gan his career at then-Top 40
WHHY /Montgomery, AL.
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Continued from Page 1

radio has shifted the paradigm, giv-
ing talent the power, because em-
ployment options exist now that
never existed before.

Salem Radio Network talk show
host Mike Gallagher opened March
11’s morning session by proclaiming
that the era of good feeling is com-
ing back to Talk radio. He said listen-
ers are tired of being defined as “red”
or “blue” and of being hit repeatedly
over the head with talk about what
separates us. Gallagher said he hopes
this year’s trend in Talk radio will be
to focus on what brings Americans
together.

Gallagher was followed by
Westwood One/MSNBC personality
Joe Scarborough, who was the fea-
tured breakfast speaker. The former
Republican congressman said, “Talk
radio is the most vital medium to-
day,” adding that he has freedom to
communicate on the radio that his
MSNBC show can't begin to provide
and saying that if something doesn’t
fit in a nice little box, TV won’t run
it.

Scarborough also delivered a ver-
bal jolt of caffeine with his spirited
attack on departing FCC Chairman
Michael Powell, whose legacy,
Scarborough said, was leaving a
chilling effect on broadcasters by
“putting his boot on free speech in
America.” Scarborough called on the
commission to clarify the rules on in-
decency.

Avoiding Audience Erosion

The morning panel sessions spot-
lighted the future of radio news and
looked at the growth of progressive
Talk.

In the news discussion, KGO &
KSFO/San Francisco PD Jack Swan-
son echoed what's becoming a famil-
iar theme: the threat to traditional ra-
dio from technology (such as iPods
and podcasting) that allows consum-
ers to customize their experience.
Swanson said the way to stay rel-
evant is to staff your station with tal-
ented individuals who are compel-
ling storytellers.

WTOP/Washington VP /Program-
ming Jim Farley urged attendees to
stop thinking of themselves as being
in the radio business and start think-
ing of themselves as being in the con-
tent business, noting that content is
king in the changing world of infor-
mation dissemination. He also en-
couraged programmers to take
chances by hiring younger staffers.

ABC Radio News VP/GM Steve
Jones reminded the audience that
News and News/Talk listening is up
and that continued focus on rel-
evance and responsiveness is critical
to keeping those listening levels high.
In his newsroom they use website
hits to determine which stories truly
have listeners’ interest.

At the March 11 lunch ABC Radio
Networks personality Sean Hannity
revved up the crowd with a stirring
stump speech in which he declared
that “Talk radio is doing a lot of
things right” and said that the indus-

try needs to reduce the focus on
what it's doing wrong.

He repeated the claim that insuf-
ficient resources are being devoted to
talent development but noted the
variety of topics talk show hosts can
focus on today, including politics,
lifestyle, economics, technology, ad-
vice and, on FM, “hot Talk.”

Focus On The Listener

The expected opportunity for ter-
restrial radio programmers to slam
their satellite counterparts did not
materialize at the “Satellite Radio:
It's Here, Now Deal With It” panel.
Sirius VP/Programming Jay Clark
said radio is responsible for its own
problems, what with higher spot-
loads, cost cuts, programming cuts,
automation and failure to give the
audience what it wants and to take
calculated risks.

Clear Channel/Northern Califor-
nia Talk Programming chief Ken
Kohl directed the focus back to what
programmers can control: “staying
focused on the listener.” The veteran
programmer said it's more impor-
tant than ever to be doing memo-
rable radio, doing what the listener
wants, and only what the listener
wants.

During the “Talent Recruitment”
panel there was agreement that a
successful talk show host must be
passionate and entertaining, have a
point of view and be curious. Clear
Channel /Phoenix Talk PD Laurie
Cantillo said it's a little like pornog-
raphy: She can't exactly define what
makes a good talk show host, but
she knows it when she sees it.

And how do you deal with talent
who can't get along? Syndicated talk
show host Dr. Drew Pinsky sug-
gested that programmers often do
themselves and their listeners a dis-
service by failing to differentiate be-
tween a talent who is simply misbe-
having and a talent who needs to be
referred to a specialist for treatment.
Good programmers will defer to their
instinct when facing a problem that
does not have an obvious solution.

Liberals Can Be
Patriotic Too

March 12’s featured morning
speaker was Air America Radio host
Al Franken, who celebrates the net-
work’s first anniversary this month.
Franken brought both laughter and
deafening silence to the Grand Ball-
room in an hourlong session, and he
also confirmed his Senate ambitions.

Starting off with stories of Air
America’s turbulent beginnings and
financial woes, Franken joked, “[ex-
Air America Chairman] Evan Cohen
said Air America had capital for
three years, but it turned out we had
enough for three weeks.”

Addressing complaints from
Hannity and Bill O'Reilly that he
isn’t patriotic because he criticizes
the American government, Franken
told stories of his USO trips to enter-
tain troops in Iraq and those who
have returned to the U.S. The room
fell silent as Franken related his first-
hand experiences with the troops.

SRO AT CRS smi sponsored the standing-room-only CRS Live show at the
recent Country Radio Broadcasters convention. Songwriters played their songs
to a crowd of over 1,000 PDs, GMs and record executives and also talked about
the stories behind the music and shared their thoughts on the writing process.
Seen here are (back row, I-r) BMI's Dan Spears, songwriter Randy Scruggs,
BMI's Harry Warner, songwriter Bob DiPiero, BMI's Mark Barron and Paul
Corbin and (front, I-r) artists and songwriters Andy Griggs and Sara Evans.

In the first general session of the
mornings the focus was on what
makes winning stations great. KFI/
Los Angeles PD Robin Bertolucci
shared the philosophy that has
taken her station to the No. 1 posi-
tion in the L.A. market, including
the intermingling of news staff into
talk shows, encouraging playfulness
and sense of humor in the product
and the need for risk-taking in order
to continue growing.

In that same session, Arbitron
VP/Radio Programming Services
Bob Michaels unveiled several pro-
posed design changes to the Por-
table People Meter, including ideas
developed by the same team that
designed Apple’s iPod.

The final general session, hosted
by Coleman’s Jon Coleman, pro-
vided a researcher’s look at how lis-
teners respond to programming on
a real-time basis. Listeners admitted
they might give a host only 30 sec-
onds to two minutes before chang-
ing the station if the topic is one they
don’t like.

Interactivity Next
For Radio?

At the closing lunch on March 12
former Clear Channel Radio CEO
Randy Michaels received the R&R
News/Talk Radio Lifetime Achieve-
ment Award.

Michaels, who has been out of the
limelight since departing Clear
Channel, is now resurfacing in his
new role as President of startup Ra-
dioactive. His speech electrified the
audience with insights, at times hu-
morous and at times deadly serious,
about the future of Talk radio
(which he believes can be bright if
radio focuses on what makes it
unique) and his belief that the ulti-
mate direction for radio is
interactivity, based on the use of
wireless broadband to truly custom-
ize the listener’s experience.

Michaels’ address was followed
by the announcement of the annual
TRS Industry Achievement Awards.
A complete list of winners can be
found at wuwnw.radioandrecords.con/

conventions/trs2005/awards/index.asp.
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Cummings
Continued from Page 1

to prevent such things whenever we
can. In 17 years in a tough, tough
city, in a format born in the mean
streets, we have had two incidents,
with one person injured.

While I understand the criticism,
I think our record overall is pretty
darned good here. From manage-
ment right through part-time talent,
we have people who really care
about their listeners. How else could
we have dominated the New York
landscape for so many years?

As for the “Smackfest” contest, it
was just that: a silly radio contest. All
participants were ID-checked adults,
male and female, who had a good
time and won prizes.

It was supervised by medical per-
sonnel, and no one was injured. It
was a radio promotion not a lot dif-
ferent from Celebrity Boxing or Fear
Factor or, for that matter, American
Idol. In fact, in my opinion, it was far
less “emotionally scarring” than

watching Simon Cowell rip someone
about their total lack of talent.

Ali media have controversial pro-
gramming and entertainment — in-
cluding this guy’s column in the
Daily News, by the way. And most all
of us work hard to make sure we
stay within community and FCC
guidelines. I think our record has re-
flected that for 25 years.

As usual, the harsh criticism
comes from people completely out
of touch with hip-hop culture. I
don’t pretend to understand or agree
with everything that happens in the
hip-hop world, either. However,
while [ don’t know this guy [Lewis],
I'm guessing he listened to music
and participated in cultural events as
a young man that made his parents
crazy. Lyrical references to violence,
guns, sex, misogyny and drugs are
not exactly new.

This guy was “listening and par-
ticipating” as a young man, too, 'm
guessing. [s it a harsher world 30 or
40 years later? Yup. But it's the same
in many, many ways.

And I thought it was a really low
shot to publish the CEO’s phone
number. This is a guy demanding
accountability from us — and doing
this? Please.

The views expressed in a letter to the
editor are those of the writer only. The
writer is solely responsible for the con-
tent. R&R reserves the right to edit let-
ters.

Rivera
Continued from Page 3

place, and my goal is to help main-
tain its status and grow in different
areas that make a great radio
station. Connecting with our culture
and building formats that hit home
and tap in to the very unique needs
of our listeners is what I live for.
couldn’t ask for more.”

Philips

Continued from Page 3

Music/Logo/Films Group President
Van Toffler, to whom Philips reports.
“He’s done a tremendous job of es-
tablishing CMT as the home of and
authority on country music by cel-
ebrating America’s music and stories
and bringing them to life on televi-
sion.

“Guided by his passion, he'll lead
us in introducing new original pro-
gramming and specials that, with a
fresh and energetic spirit, will fur-

ther connect CMT'’s diverse audi-
ence to the huge world of country
music.”

CMT enjoyed its most-watched year
ever in 2004, with distribution now ex-
tending to more than 77 million house-
holds. The fourth quarter was CMT's
fifth consecutive most-watched quarter
among persons 1849.

Before joining CMT Philips was
Director/FM Programming for
Susquehanna in the Dallas and At-
lanta markets. He also spearheaded
KPLX/Dallas” shift to a Texas-fla-
vored Country format.

Robinson
Continued from Page 1

Contemporary Christian. His pro-
gramming experience includes stints
at WYLL & WZFS/Chicago; WJID
& WJMK/Chicago; WBUF/Buffalo;
and WVIC/Lansing, ML

“Kevin first impressed Infinity
while at WIMK, and now he has led
KYKY to a position of prominence
in St. Louis,” Infinity President/Pro-
gramming Rob Barnett said. “He

has the commitment and the new
ideas to represent the best fleet of
Hot AC stations in the country.”

Robinson told R&R, “We've gota
great group of PDs here in our com-
pany, and with the power of Infin-
ity and its brand we can be even
stronger. ['ve been with the company
for more than 10 years — it's the
company I call home — so I'm flat-
tered and humbled to represent the
company’s Hot AC stations on a na-
tional level.”
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Live365 is the largest Intemet radio
network, with thousands of stations in
a wide variety of formats. Pro-
grammed by true music tastemakers
from around the globe, Live365 offers
an enthusiastic audience for
established and up-and-coming artists
alike. In a world of consolidated
playlists, Live365 charts the tastes
and preferences of today’s most
vibrant music community. Tracks with
the most plays during the seven days
ended March 8 are listed below.

LIVE COM
Travis Storch » 866-365-HITS
Top Alternative
GREEN DAY Boulevard Of Broken Dreams
U2 Vertigo
INTERPOL Evil

ARCADE FIRE Neighborhood #3 (Power Out)
KILLERS Smile Like You Mean It

Top Jazz

CHRIS BOTTI Indian Summer

BONEY JAMES {/JOE SAMPLE Stone Groove
PAUL BROWN Moment By Moment

EUGE GROOVE XXL

NORMAN BRDWN West Coast Coolin'

Top Electronica-Dance

HOUSE OF URBAN GROOVES House Of Urban...
DELERIUM f/SARAH McLACHLAN Silence 2004
GWEN STEFANI What You Waiting For

LUCAS PRATA Never Be Alone

DESTINY’S CHILO Lose My Breath

SIRIUS

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter

Alt Nation

Rich McLaughlin

JACK JOHNSON Sitting, Waiting, Wishing

U2 Sometimes You Can't Make it On Your Own
HAWTHORNE HEIGHTS Ohio Is For Lovers
SOCIAL DISTORTION Don't Take Me For Granted

GAME /50 CENT Hate It Or Love It
RYAN CABRERA 40 Kinds Of Sadness
CAESARS Jerk It Out

New Country

Al Skop

TRENT WILLMON The Good Life

PAT GREEN Baby Doll

RANDY ROGERS BAND Tonight's Not The Night

Octane

Jose Mangin

NINE INCH NAILS The Hand That Feeds
AUDIOSLAVE Be Yoursetf

H.1.M. Buried Alive By Love

LIFE OF AGONY Love To Let You Down

Spectrum
Gary Schoenwetter

Music
CHOICE

Your Music. Your Choice

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

HIT LIST

Justin Prager

AMERICAN Hi-Fi The Geeks Get The Girls
AARON CARTER Saturday Night
KILLERS Mr. Brightside

SOFT ROCK

Justin Prager

HOWIE DAY Collide

SCOTT GRIMES Sunset 8lvd.

ELTON JOHN All That I'm Allowed
MAROON 5 Sunday Morning

VANESSA WILLIAMS You're My Everything

DJ Mecca

DA HYYTAZ What U Trippin On!

JADAKISS Checkmate

LIL WYTE /THREE 6 MAFIA Bad Guy
SMITTY One Time

CLINTON SPARKS t/P. DIDDY Run This City

ROCK

Gary Susalis

AUDIOSLAVE Be Yourself

LIFE OF AGONY Love To Let You Down
SEVEN WISER Lies

SOCIAL DISTORTION Highway 101

ALTERNATIVE

Gary Susalis

ACCEPTANCE Different

PEPPER Give It Up (Dirty Hot Sex)

BRIGHT EYES Take It Easy {Love Nothing)
DEATH FROM ABOVE 1979 Blood On Our Hands
FUTUREHEADS Decent Days And Night

MANDD DIAO God Knows

TODAY’S COUNTRY
Liz Opoka

REBECCA LYNN HOWARD That's Why | Hate...
TRAVIS TRITT | See Me

ADULT ALTERNATIVE
Liz Opoka

0ZOMATLI Love And Hope
JOSH ROUSE it's The Nighttime

AMERICANA
Liz Opoka
JOSH ROUSE It's The Nighttime

BUDIOSEAVE e o BILL WYMAN'S RHYTHM KINGS Disappearing Nightly
The Pulse RINGSIDE Tired 0f Being Sorry
Haneen Arafat SOUNDTRACK OF OUR LIVES Believe I've Found
INGRAM HiLL Almost Perfect Heart & Soul
Sirius Hits 1 BJ Stone
Kid Kelly VIVIAN GREEN Gotta Go Gotta Leave
GAVIN DeGRAW Chariot Shade 45
SIMPLE PLAN Untitied Li
il Shawn

KIMBERLEY LOCKE Coulda Been T TR

DANCE

Randy Schiager

- NEVARAKKA Secrets

3
Rick Gillette » 800-494-8863
10 million homes 180,000 businesses

DMX Hospitality
Joel Oltyan

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adulits.

BASEMENT JAXX Oh My Gosh

HOT HOT HEAT Goodnight Goodnight
FEATURES Blow It Out

MODEST MOUSE World At Large

NEW ORDER Krafty -
RINGSIDE Tired Of Being Sorry

BEN LEE Catch My Disease

This secﬁon features this week’s new ad(}s
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

HOT JAMZ

Mark “In The Dark” Shands
USHER Dot Come

BROOKE VALENTINE Girffight
DESTINY'S CHILD Cater 2 U

50 CENT Piggybank

DAVID MORALES Here | Am

MADISON PARK VS LENNY B More Than This
POLYPHONICS Nightlights

MOBY Lift Me Up

3 SPEAKER HIGH Let It Go

MARIAH CAREY It's Like That

PULL Closer {Phunk Investigation Club Edit)
RONNY V What If

MAROON 5 She Will Be Loved

OSCAR DE LA FUENTE Sun |s Out

MYNT {/KiM S0Z2| Stay (Valentin Radio Mix)
ERNEST KOHL Only You

AUBREY If You Don't Know Me By Now

BANIG Boogie On The Dance Floor (Red Velvet Edit)

LASGO Yesterday
RACHEL STARR Till There Was You

COUNTRY

Leanne Flask

RASCAL FLATTS Fast Cars And Freedom

ALAN JACKSON The Talkin' Song Repair Blues

RHYTHMIC DANCE

Danielle Ruysschaert
MADISON PARK More Than This
ANNA VISSI Lessons In Love
ROSKO Love Is A Drug

RAP/HIP-HOP

Mark “In The Dark” Shands
MACEO Hoe Sit Down
JADAKISS Animal

fsﬁep_

Total Plays

Artist/Title
BOWLING FOR SOUP 1985 78
JESSE McCARTNEY Beautiful Sout 76
KELLY CLARKSON Since U Been Gone 74
ALY & A.J. Do You Believe In Magic 74
JESSE McCARTNEY Because You Live 74

DIANA DeGARMO Emotional 72
KELLY CLARKSON Breakaway 71
J0JO Leave (Get Out) 71
J0J0 Baby It's You 63
BLACK EYED PEAS Let’s Get It Started 42
CHEETAH GIRLS | Won't Say 36
GWEN STEFANI {/EVE Rich Girl 32

AVRIL LAVIGNE My Happy Ending 32
LIL ROMEQ f/N. CANNON My Cinderella 29

USHER Caught Up 29
NELLY #/T. McGRAW Over And Over 29
RAVEN SYMONE Backilip 28
JESSE MCcCARTNEY Good Life 26
ASHLEE SIMPSON Pieces Of Me 25
HILARY DUFF Fly 25

Piaylist for the week of March 7-13.

866-MVTUNES

WEST

21,008 movie theaters

1. COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

3. AQUALUNG Brighter Than Sunshing

4, MONTY LANE ALLEN if | Were An Angel

5. TROY ANDREWS QUINTET Softly. As In A...

MIDWEST

1. COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

3. MARK KNOPFLER The Trawlerman’s Song
4. MICHAEL BUBLE Home

5. MONTY LANE ALLEN 1f | Were An Angel

SOUTHWEST

1. COLLECTIVE SOUL Better Now

2 AARON CARTER Saturday Night

3 MARK KNOPFLER The Trawlerman's Song
4 MONTY LANE ALLEN If | Were An Angel

5 AQUALUNG Brighter Than Sunshine

NORTHEAST

1 COLLECTIVE SOUL Better Now

2. AARON CARTER Saturday Night

3 MONTY LANE ALLEN If | Were An Angel
4 MICHAEL BUBLE Home

5 TROY ANDREWS QUINTET Softly. As In A

SOUTHEAST

1 COLLECTIVE SOUL Better Now

2. ARRDN CARTER Saturday Night

3 AQUALUNG Brighter Than Sunshine

4. MONTY LANE ALLEN [f | Were An Angel

5. TROY ANDREWS QUINTET Softly. As In A...

AoL Radio @Network

Ron Nennis 415-934-2790

Top Alternative
Pete Schiecke
Z-TRIP Walking Dead
AUDIOSLAVE Be Yourself

Top Pop

Jeff Graham
DESTINY'S CHILD Girl
MARIO How Could You

Top Country

Beville Darden

KEITH URBAN Making Memories Of Us

ALAN JACKSON The Talkin’ Song Repair Blues
RASCAL FLATTS Fast Cars & Freedom

New Smooth Jazz
Beville Darden

THAD JONES Subtle Rebuttal
KEN WALKER SEXTET Amsterdam After Dark

@RADID NETWORKS

Phif Hall» 972-991-9200

ABC AC

Peter Stewart
MICHAEL BUBLE Home

Hot AC

Steve Nichols
ANNA NALICK Breathe {2am)

Tom Joyner Morning Show

Vern Catron
STEVIE WONDER So What The Fuss

Country Coast To Coast

Dave Nicholson
BUDOY JEWELL (f She Were Any Other Woman

Real Country

Richard Lee

GRETCHEN WILSON Homewrecker
TRAVIS TRITT | See Me

s Nevna

([

Ken Moultrie » 800-426-9082

Hot AC
John Fowlkes

U2 Sometimes You Can't Make It On Your Own

CHR

Steve Young/John Fowikes
TRICK DADDY Sugar (Gimme Some)
AKON Lonely

Rhythmic CHR

Steve Young/John Fowlkes
MARID How Could You

BROOKE VALENTINE Girlfight

AMERIE One Thing

Mainstream Country

Hank Aaron
ALAN JACKSON The Talkin' Song Repair Blues

New Country

Hank Aaron
ALAN JACKSON The Talkin' Song Repair Blues

Lia

Ken Moultrie/Hank Aaron
DIERKS BENTLEY Lot Of Leavn’ Left To Do
PHIL VASSAR 1l Take That As A Yes

BIG & RICH Big Time

Danny Wright

Ken Moultrie/Hank Aaron

KEITH URBAN Making Memories Of Us
DARRYL WORLEY If Something Should Happen

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Rock Ciassics

Adam Fendrich
MOTLEY CRUE If | Die Tomorrow

U.S. Country

Penny Mitchell

REBA McENTIRE My Sister

VAN ZANT Help Somebody

KEITH URBAN Making Memories Of Us

B T R Y e

\WESTWOOD ONE;

Charlie Cook * 661-294-9000

Soft AC

Andy Fuller
ROB THOMAS Lonely No More
FIVE FOR FIGHTING If God Made You

Mainstream Country

David Felker
ALAN JACKSON The Talkin' Song Repair Blues

Hot Country

Jim Hays
ALAN JACKSON The Talkin' Song Repair Blues

Young & Verna

David Felker

ALAN JACKSON The Talkin' Song Repair Blues
TRAVIS TRITT | See Me

CLEDUS T. JUDD Paycheck Woman

K SN W SH 5 SN T SO SIS A S48 0%

WAITT RAINO

Country Today

John Glenn

BIG & RICH Big Time

KE{TH URBAN Making Memories Of Us
REBA McENTIRE My Sister

Alternative Now!

Polychronopolis
NINE INCH NAILS The Hand That Feeds
AUDIOSLAVE 8e Yourself

Scott Meyers » 888-548-8637

Nightly Tesh Show
MICHAEL BUBLE Home

LAUNCH

susic oN YAFIOO!
Jay Frank « 310-526-4247

o B it

s

Audio

AMBER DOTSON ['ll Try Anything
BLUE COUNTY That Summer Song
DEANA CARTER One Day At A Time
DESTINY'S CHILD Girl

LILA McCANN Go Easy On Me

MINT CONDITION I'm Ready

MISSY HIGGINS Ten Days
NEWSBOYS Devotion

RAY SCOTT My Kind Of Music

RYAN CABRERA 40 Kinds Of Sadness
TELECAST Radiate

DUHKS Mists Of Down Below
REDWALLS Thank You

UNDEROATH Reinventing Your Exit
VIVIAN GREEN Gotta Go Gotta Leave

Video

BLAKE SHELTON Goodbye Time

CHEVELLE The Clincher

DESTINY'S CHILD Girl

JENNIFER LOPEZ Hold You Down

JO DEE MESSINA My Give A Damn’s Busted
MARQUES HOUSTON All Because Of You

{¢ musicsnippet.comy
Tony Lamptey « 866-552-9118

GAME 1/50 CENT Hate It Or Love It
50 CENT Baltimore Love
YING YANG TWINS Whispers
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n

72 million households

2
3

EMINEM Mockingbird

50 CENT Candy Shop

GAME Hate It Or Love It

FRANKIE J. Obsession (No Es Amor)

GREEN DAY Boulevard Of Broken Dreams
JENNIFER LOPEZ Get Right

MY CHEMICAL ROMANCE [m Not Okay (i Promise)
KILLERS Mr. Brightside

USHER Caught Up

TRICK DADDY Sugar (Gimme Scme)

T.1. You Don't Know Me

KELLY CLARKSON Since U Been Gone

GWEN STEFANI Rich Girt

LUDACRIS Number One Saot

OMARION O

FAITH EVANS Again

TRILLVILLE Some Cut

MARIAH CAREY {/FATMAM SCOOP It's Like That
FABOLOUS Baby

NAS Just A Moment

Video playlist for the week of March 7-13.

David Coin g
General Marager

MARS VOLTA The Widow tI'll Never Sieep Alone)
KILLERS Mr. Brightside

GAME Hate It Or Love It

USED All That I've Got

EMINEM Mockingbird

50 CENT Candy Shop

BRAVERY An Honest Mistake

DADDY YANKEE Gasolina

GREEN DAY Boulevard Of £xoken Dreams

MY CHEMICAL ROMANCE Helena

JIMMY EAT WORLD Work

RISE AGAINST Give It Ail

TRILLVILLE Some Cut

NAS Just A Moment

TRICK DADDY Sugar (Gimine Some)

MIKE JONES {/SLIM THUG & PAUL WALL Stil...
UNWRITTEN LAW Save Me

QUEENS OF THE STONE ASE Little Sister
CIARA {/LUDACRIS Oh

COMMON The Corner

Video playlist for the week of March 7-13.

75 miltion households

Rick Krim
Exec. VP

ADDS

- = RN RN NN W WO DD N N

43
42
42
41
40
40
39
37
33
30
29
29
28
27
27
27
26
24
22
20

MARIAH CAREY it's Like That
TORI AMOS Sieeps With Bitterflies
BILLY IDOL Scream

AKON Lonely

GARBAGE Why Do You Love Me

U2 Sometimes You Can't Make It On Your Own
EMINEM Mockingbird

GREEN DAY Boulevard Of Broken Dreams
GWEN STEFANI 1/EVE Rich Girl

3 DOORS DOWN Let Me Ge:

MARIAH CAREY It's Like That

KEANE Somewhere Only Wz Know

ALICIA KEYS Karma

JOHN LEGEND Ordinary People

KELLY CLARKSON Since U Been Gone
CROSSFADE Cold

JET Look What You've Don::

JACK JOHNSON Sitting, Waiting. Wishing
KILLERS Mr. Brightside

QUEEN LATIFAH {/AL GREEN Simply Beautifu
WILL SMITH Switch

USHER Caught Up

VELVET REVOLVER Dirty Little Thing

TORI AMOS Sleeps With Butterflies

Video piaylist for the week of March 14-21.

NATIONAL MUSIC

Lorn Parkerson
202-380-4425

SAYELLIYE
RADIO

BPM (XM 81)

Alan Freed

KELLY OSBOURNE One Word

JENN CUNETTA Come Rain Come Shine
ERNEST KOHL Only You 2005

3 SPEAKER HIGH Have A Good Time

HIGHWAY 16 (XM16)

Ray Knight

KEITH URBAN Making Memories Of Us
VAN ZANT Help Somebody

RASCAL FLATTS Fast Cars & Freedom
BOBBY PINSON Don't Ask Me How | Know

U-POP (XM29)

Zach Overking

CHEMICAL BROTHERS I/TIM BURGESS Believe

KINGS OF LEON King Of The Rodeo

J. JOHNSON {/G. LOVE & D. FRANKENREITER Mudtootball
U2 {/JACKNIFE LEE Fast Cars

THE LOFT (XM50)
Mike Marrone

CHRISTINA DONA Uitramarine

CHRISTINA DONA Invisible Girl

CHRISTINA DONA Wherever Finds You

CLEM SNIDE Tiny European Cars

CLEM SNIDE God Answers Back

CLEM SNIDE When We Become

EMILIANA TORRINI Next Time Around
EMILIANA TORRINI Heartstopper

EMILIANA TORRINI At Least It Was
EMILIANA TORRINI Serenade

EMILIANA TORRINI Nothing Brings Me Down
INARA GEORGE Genius

M. WARD Hi-Ft

M. WARD Radio Campaign

MATT DUKE Focus

MATT DUKE Don't Ask (For Too Much)

MATT DUKE Weeping Winds

MATT OUKE On The Seaside

WATERCOLORS (XM71)
Trinity

JEFF LORBER By My Side

PAUL JACKSON JR. Never Too Much

X COUNTRY (XM12)

Jessie Scott

REX HOBART & MISERY BOYS Heartache To Hide
BLUERUNNERS The Gravedigger

JOHN DOE Worried Brow

CHATHAM COUNTY LINE Ruination

XM CAFE (XM45)
Bill Evans
KATHLEEN EDWARDS Back To Me

EMILIANA TORRINI Fisherman’s Woman
KEREN ANN Nolita

36 million households

Cindy Mahmoud,
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

50 CENT Candy Shop

GAME 1/50 CENT How We Do
T.L. You Don't Know Me

GAME 1/50 CENT Hate tt Or Love It
AMERIE One Thing

OMARION O

NIVEA It's OK

TRILLVILLE t/CUTTY Some Cut
JOHN LEGEND Ordinary Pecple
FANTASIA Truth Is

LUDACRIS Number One Spot

RAP CITY

TRILLVILLE 1/CUTTY Some Cut

T.I. Bring 'Em Qut

NAS {/QUAN Just A Moment

MIKE JONES 1/S. THUG & P. WALL Still Tippin'
GAME 1/50 CENT How We Do

LUDACRIS Get Back

TRICK DADOY Sugar (Gimme Some})

50 CENT Candy Shop

Video playiist for the week of March 13.

CMT | r1eLewision

COUNTRY MUSIC TELEVISION

75 1 milon housotolds Friday, 318 Monday, 3/21
rian Philips, Sr.
Chris Parr, VPMusic & Talent * Reba McEntire, The View * Omarion, Jay Leno.
ADDS (ABC, check local listings for  *Gwen Stefani, David Letter-
KATHLEEN EDWARDS Back To Me )
HOT APPLE PIE Hillbillies time). man.
Mo R * Kenny Chesney, The To- * Jet and Tommy Lee, Late
Pl ., ., [
TOP 20 w W night Show With Jay Leno (NBC,  Night With Conan O'Brien (NBC,
BRAD PAISLEY Mud On The Tires 31 30 check local listings for time). check local listings for time).
JOSH GRACIN Nothin’ To Lose 29 25 , . . .
KEITH URBAN You're My Better Half %8 29 * Tori Amos, Late Show With * Nic Amistrong &The Thieves,
e LU » David Letterman (CBS, check  Craig Ferguson.
ALISON KRAUSS & UNION STATION Restless 27 27 local listings for time).
LEE ANN WOMACK | May Hate Myself In.. 26 28 T . )
SUGARLAND Baby Girl 2% 20 * Christina Milian, Jimmy Tuesday, 3/22
RASCAL FLATTS Bless The Broken Road 24 28 ) .
TOBY KEITH Honkytonk U 24 24 Kimmel Live (ABC, check local » The Doves, Jay Leno.
NELLY /TIM McGRAW Over And 0 24 23 ot ;
SHOOTER JENNINGS 4mvguﬂfy " 2 18 listings for time). * Queens Of The Stone Age,
MONTGOMERY GENTRY Gone. > o * Ani DiFranco, Late Late  David Letterman.
BLAINE LARSEN How Do You Get That Lonely 22 22 Show With Craig Ferguson » Louis XIV, Jimmy Kimmel.
MARTINA McBRIDE God's Will 18 29 _—
BIG & RICH Holy Water 4 11 (CBS, check local |IStIngS for . OEV Osbourne and Trace
BRAD PAISLEY That's Love [P ; . =1
KENNY CHESNEY 0Id Biue Chair 13 17 time). Adkins, Conan O 'Brien.
JAMIE O’NEAL Trying To Find Atlantis 13 16 Py Tommy Lee and Vince NEil,
Airplay as monitored by Mediabase 24/7 Saturday, 319 Craig Ferguson.

between March 7-13.
* Gwen Stefani, Saturday * The Dears, Last Call With

Night Live (NBC, 11:30pm ET/  Carson Daly (NBC, check local
listings for time).

Wednesday, 323
* Amos Lee, Jay Leno.
* Tegan & Sara, Jimmy Kim-
mel.

GREAT AMERICAN COUNTRY "

Jim Murphy, VP/Programming
26.5 million households

Thursday, 3/24

*Sum 41, The Ellen DeGen-
eres Show (check local listings
for time and channel).

¢ TinaTurner, The View.

* Billy Idol, Jay Leno.

¢ Kings Of Leon, Conan
O'Brien.

Gwen Stefani — Julie Gidlow

ADDS

JOHN CONLEE They Also Serve
WILKINSONS LA

GACTOP 20

ALAN JACKSON Monday Morning Church

BLAINE LARSEN How Do You Get That Lonely
JOSH GRACIN Nothin' To Lose

TRACE ADKINS Songs About Me

TOBY KEITH Honkytonk U

BUDDY JEWELL If She Were Any Other Woman
SUGARLAND Baby Girl

LEE ANN WOMACK | May Hate Myself [n The Morning
DIERKS BENTLEY Lot Of Leavin' Left To Qo
SHANIA TWAIN Don't!

MARTINA McBRIDE God's Will

RASCAL FLATTS Bless The Broken Road

BLAKE SHELTON Goodbye Time

DEANA CARTER One Day At A Time

BILLY DEAN Let Them Be Little

JOE NICHOLS What's A Guy Gotta Do

JO DEE MESSINA My Give A Damn’s Busted
CRAIG MORGAN That's What | Love About Sunday
MIRANDA LAMBERT Me And Charlie Talking
GEORGE CANYON My Name

(__

v
e severen: e e ,,_.3

The 1Tunes Music Store Top 10

HERRE, P A A APl s A A e o e 8t e A 0 :\p”mm\,

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all five
major label groups and hundreds of independents. He-e's a
snapshot of the top-selling downloads on Tuesday, March 15, 20C5,

e e o e el

Information current as of March 18.

PSILISTAR

Top 10 Songs

1. GREEN DAY Boulevard Of Broken Dr2ams B
CONCERT PULSE 2. KELLY CLARKSON Since U Been Gone i
3. GWEN STEFANI f/EVE Rich Girl i
Avg. Gross . ¢ 5
Pos. Artist (in 000s) 4. KILLERS Mr. Brightside E
5. 50 CENT Candy Shop i3
SCHEr S 6. WILL SMITH Switch £
2 JOSH GROBAN $593.4 7. CIARA f/MISSY ELLIOTT 1, 2 Step :
3N STEAMROLLER ﬁﬁ?ﬂ; 8. BEN FOLDS Bitches Ain’t Shit |
5 TRANS-SIBERIAN ORCHESTRA $362:g 9. FRANKIE J f/BABY BASH Obsession (No Es Amor) 4
6 LARRY THE CABLE GUY $256.4 10. USHER Caught Up |
7 DAVID COPPERFIELD $241.2 £ P4
8 RASCAL FLATTS $236.4 5 3
9 BILL GAITHER & FRIENDS “HOMECOMING” $235.6 : Top 10 Albums i i
10 . H . ¢
1 ﬂ‘,’éﬁ}:{ cz%’:mm §$§;; 1. JACK JOHNSON /n Between Dreams (iTunes version) 1
:g g;AALMKEN §132-7 i 2.50 CENT The Massacre 3
PAISLEY 177.1
14 RON WHITE §175.2 3. VARIOUS ARTISTS Garden State ST
15 MARILYN MANSON §153.0 4. KILLERS Hot Fuss _é
Among this week's new tours: 5. WILCO A Ghost Is Born (tour EP) 3
DEF LEPPARD/BRYAN ADAMS 6. GREEN DAY American Idiot ;
G0GO'S
JACK JOHNSON 7. KELLY CLARKSON Breakaway I
KENNY G. 8. MAROON 5 Songs About Jane 3
| 9. KASABIAN Kasabian i
The CONCERT PULSE i: f 3 | .
e el | 10. GWEN STEFANI Love, Angel, Music. Baby j
On-Line Listings, 800-344-7383; %t F
California 209-271-7900. e % JUEC IR 4 .o e R e e i
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NEWS/TALK/SPORTS

AL PETERSON

5! drecords.com

The 2005 R&R News/Talk Industry
Achievement Award Winners

Nothing says more than receiving the respect and admiration of your
peers. Congratulations to all of this year's winners of R&R News/Talk
Industry Achievement Awards as voted by News/Talk readers of R&R.
General Manager of the Year: Mickey Luckoff, KGO & KSFO/San Francisco

® ®
TRS 2 0 0 5 4 P I ct u re Th I s Program Director of the Year: Phil Boyce, WABC/New York
® 1 Radio Executive of the Year: John McConnell, ABC Radio

Industry Executive of the Year: Amy Bolton, Jones Radio Networks

Memorable moments from R&R’s Talk Radio Seminar i News Radio Executive of the Year: Steve Jones, ABC News Radio
g Station of the Year (Markets 1-25): KMOX/St. Louis
undreds of News/Talk radio executives, programmers and ! Station of the Year (Markets 26-Plus): WDBO/Orlando

Local Personality of the Year: Bill Handel, KFl/Los Angeles

ersonalities descended on An
p ¢ d on Los geles last week to take Syndicated Personality of the Year: Sean Hannity, ABC Radio Networks

part in the 10th annual R&R Talk Radio Seminar. Springlike
Southern California weather, a host hotel just steps from the
blue Pacific, record-breaking attendance and a wide array of
inspiring speakers and learning sessions combined to make TRS
2005 a smashing success. This week we share just a few great
moments from News/Talk radio’s biggest annual gathering.

L SEE B B e o % R

£ — 3 LRy

_ m : NOT RETIRING JUST YET Ragioactive £

i | & President and former Clear Channel Radio CEQ GOOD IDEA! wvmALWashington PD Randall
FOUR FUN FOLKS sharing a smileandafew  Randy Michaels (r) accepts the 2005 R&R News/Talk  Bloomaquist (r) accepts a special award from R&R’s

- - minutes together during TRS 2005 are (I-r) WMAL/ Lifetime Achievement Award from R&R's Al Peterson  Erica Farber for initiating and presiding over the very
RADIO’S BEST FRIEND art vuoio (1) accepis  Washington's Randall Bloomaquist, Wall Street at Saturday’s TRS Awards luncheon. first R&R Talk Radio Seminar, held in 1996.
a special nod of appreciation from R&R’s Erica Journal Radio Network's Nancy Abramson, KGO & = } = 7

Farber for the decade Vuolo has spent as official KSFO/San Francisco’s Jack Swanson and Wall Street
videographer of the Talk Radio Seminar. Journal Radio’s Paul Bell.

THE OTHER SIDE OF TALK A diverse panel of talk hosts kicked off Thursday’s “Talk Radio Round-
table” at TRS 2005 with a lively discussion that ranged from hilarious to deadly serious. Moderator Don
Anthony of Talentmasters (at podium) presided over a group that included (I-r) Premigre Radio Networks' Phil
Hendrie, Westwood One’s Tom Leykis, Talk Radio Network’s Mancow and KZOK/Seattle host Bob Rivers.

BEAUTY AND THE BEASTS Chatting it up at Thursday evening’s beachside cocktail Soiree are (I-r)
Talk Shows USA's Skip Joeckle, Chick Chat Radio co-host Heidi Hanzel, Chick Chat Radio exec Chandler Van
Voorhis and R&R’s Al Peterson. Continued on Page 16

CONGRATULATIONS
SEAN HANNITY

on your third consecutive honor as
R&R News/Talk Syndicated Personality
of the Year 2005

RADIDO NETWDRKS
america listans to abc

www.hannity.com www.abradio.com

TUNED IN TO AMERICA

Y ARS
SEAN HANNITY TUNED IN TO AMERICA
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“ARE'YOUR
P'l\LSTENERS

P 25-54 Ratings Surge

Summer Fall
\ 2004 2004

WLS-AM Chicago 0.9 1.5 +67%
KLIF-AM Dallas 1.1 1.8 +64%
KPRC-AM Houston 2.3 3.1 +35%

- KVI-AM  Seattle 0.9 2.3 +156%

- KFTK-FM St. Louis 2.0 4.4 +120%

#1 in Da :
KFMB-AM San Diego 2.6 3.4 +34% #1inDa

KXL-AM Portland 2.7 6.0 +122%

KCMO-AM Kansas City 3.0 3.6 +20%

KFAQ-AM Tulsa 2.7 43 +59%

KWKY-AM Des Moines 0.2 1.1 +450%

Thef ;

i

r i am-12pm ET Weekdays |
f _ flTlafé%alé? 2?2-‘3‘01#5439 mﬂ D

o = e |_

i, ¢

Source: Arbitron AQH Share, Persons 25-54, Summer to Fall 2004
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Continued from Page 14

LADIES’ CHOICE Urging Talk radio to embrace more programming that appeals to women are (I-r) Lara
Dyan and Hgidi Hanzel, co-hosts of Chick Chat Radio, Take on the Day's Geoff Rich; Jefferson-Pilot’s Rick
Jackson; Satellite Sister Liz Dolan; and ABC Radio’s John McConnell.

Oceration Eamity Fung
e T "

REMEMBERING QUR TROOPS nationally syndicated host Dr: Laura Schigssinger {at podium)
presents a check tor $51,280 from the recent online saie of her personally designed jewelry to Overation
Family Fund, a volunteer group that assists the families of U.S. military persommel kilied or wounded ir action.

WHY LF TALK FEELS RIGHT piscussing the g;;wing world of progressive Talk at TRS 2005 are

(I-r) Ciear Ctanne! Radio’s Gabe Hobbs, Air Arerica Radio’s Jon Sinton, Jones Radio Networks host
Stephanie Mifler WLW/C/ncmnat/s Darry! Parks, Entefcoms Ken Beck and W/NZ/M/am/s Gary Reyes.

'[ ﬁf‘ Mornmg v‘

DON’T TELL ANYBODY, BUT.... Sharing some of the secrets behird the ratings at thsir respactive
stations are (I-r) WBBM/Chicago’s Drew Hayes, KRMG/Tutsa’s Drew Anderssen, KOGO/Sar: Diega 5 Chft Albers,
KFl/Los Angeles’ Robin Bertolucci and moderator Bob Michaels of Arbitron.

CAN YOU FEEL THE LOVE? sharing a THEY SAID T, NOT ME Researcher Jon
moment at Friday night's Talk Radio Network-rosted ~ Coleman presided over an exclusive Saturday-
hapoy hour are (I-r) TRN'Ss Erich “Mancow” Muller, morning presentation for TRS 2005 attendees on
R&R’s Erica Farber and TRN host Jerry Doyle and what real listeners think about some of radio’s
head honcho Mark Masters. biggest nationally syndicated falk shows.

: : = SR AI.I. THE NE WS THAT FITS Discussing the cha/lenges and changes facing radio news today are (I-r)
ALWAYS LEAD WITH THE LEFT FOOT Jores Racio Natworks nationaliy oym:/cated fost Ed Fox News Radia’s Kevin Magee, ABC News Radio’s Steve Jones, AP Radio’s Thom Callahan, WTOP/
Schultz puts his all into an impromptu belly dance during Toursday evening’s JRI-hosted opening-nght Washingtorr’s Jim Farley, KGO/San Francisco's Jack Swanson and moderator Harvey Nagler of CBS Radio

“Talktail” reception at TR5 2005. News.

iliates and colleagues who have been
Ik Industry Achievement Award, 2005

Nws/T alk Program Director of the Year

- . I ]
News Radio. Exectiiive of

Steve Jones, VP, ABL& ]\ R >  johm McGonr ' Sr. VP, Programming,
' ' =5 ABC Radio Networks

ABC Radio

Sramming, IObC FADIO NETWORKS
: - 212-735-1700
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WBAP DALLAS/FTAWORTH, TX

WSB  ATLANTA, GA

KFYI PHOENIX, AZ

KFMB SAN DIEGQ, CA

WKRC CINCINNATI, OH

KSL SALT LAKE CITY, UT

WDBO GRLANDO, FL

WLAC NASHVILLE, TN

WOKV JACKSONVILLE, FL

KRMG TULSA, OK

WO0O0D GRAND RAPIDS, MI

KMJ FRESNO, CA

KVOR COLORADQ SPRINGS, CO

WABC NMNORRISTOWN, NJ

WCOA ZENSACOLA, AL

WABC NEWBURGH-MIDBDLETOWN, NY
WABC Z0UGHKEEPSIE, NY

WOC ZAVENPOET-ROCK IS-MOLINE, IA-IL
WABC STAMFORC-NORWALK, CT

KVEC 5SAN LUIS OBISPO, CA

WABC TZANBURY, CT

KTMS SANTA BARBARA, CA

KQMS =EDDING, CA

WABC SUSSEX, NJ

KNZZ ZRAND JUNCTION, CO §6
W S Rie e , We are honored to be

WABC NASSAU-SUFFOLK, NY | part of your team!

WHO NTON.OF We will not rest until you are

WOWO T WAYNE IN ' ranked #1 in your market.”

KEEL  SHREVEPORT, LA

KLVI  SEAUMONT-PORT ARTHUR, TX -Sean
WDWS CHAMPAIGN, IL

WLS  LAFAYETTE, IN

WVNN HUNTSVILEE, AL

And all cur other station partners...
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Hot 97 Breathes Hug h elief

A big undercover sting operation involving New York's
Gambino crime family resulted in a 53-count racketeering in-
dictment, 29 arrests and a surprising revelation: WKTU/New
York morning guy John “Goumba
Johnny” Sialiano and sidekick johnny
Rocket had reportedly been pressured
by the Gambinos to run spots for sev-
eral mob-related businesses. Manhat-
tan U.S. Attorney David Kelley told the
New York Post the Gambinos “forced a
radio station [identified by Post sources

He don't know nothin’, 3 WKTU] to run advertisements and

OK? conduct promotional events involving

Gambino family businesses, including

those whose profits the Gambinos were extorting.”
Amazingly, Clear Channel brass could not be reached for

comment when contacted by ST's simulated news staff.

Stickin’ It To The Man

WMMR/Philadelphia night jock Dee Snider, of Twisted Sis-
ter fame, came to the aid of a local high school whose right
to rock had been compromised. Hamburg High, near Read-
ing, PA, is holding a talent show next month, but the princi-
pal, ak.aa. “The Man,” had outlawed rock bands from per-
forming. “They had security concerns
and were afraid of ‘mosh-related in-
juries,”” WMMR PD Bill Weston tells
ST. Several students contacted

5

| t oy
Fighting for your right to
rock, dude!

Snider, who, as you know, lives by the
credo “We’'re not gonna take it.” Af-
ter Snider took up the cause on the
air, the school relented but cited a
$400 fee to hire an extra security de-
tail. “I authorized Dee to pay for it,
but a guy who owns a local security
company offered to do it for free,” says Weston. The low-
key Snider has promised to attend the show on April 21 ...
and may be coaxed onstage if someone twists his arm. “I've
never gone anywhere where there are musical instruments
present where |'ve not been pressured to sing — much to
my chagrin,” Snider joked.

At Least He’s Not Bitter

Last week RuPaul exited mornings at WNEW/New York.
Infinity’s version: Ru left after he and the company failed to
come to terms on a new agreement. However, a gander at
Ru’s website yields a slightly more, er, descriptive answer. Un-
der the heading “Why Did | Leave?” was this interesting
weblog entry: “Imagine being one of the passengers in a rag-
gedy, old, beat-up car that is being driven aimlessly, more or
less, by nearsighted simpletons with no map. My life is too
precious. Please, let me out at the far corner.”

Formats You'll Flip Over

* San Antonio just got its first Progressive FM Talk station:
On March 17, at 8am, CHR/Rhythmic KHTY made the switch
to liberal Talk as KRPT. Nate Lundy, PD of clustermate
WOAI, will oversee the new KRPT.

* At press time Clear Channel Active Rocker KMRQ/
Modesto, CA was stunting by playing only songs containing
the word “rock” while running contradictory promos claim-
ing “Rock is dead.” An announcement was expected on
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March 18 at 5pm. Among the rumors: |) a flip to Spanish-
language [Ed. Note: Hurban — it's not just for breakfast any-
more], or 2) an '80s/'90s-based Rock station, possibly using
the handle “Smart Rock.” But then again, what the hell do
we know? Stay tuned.

* Qantum Communications Classic Hits WURV/Florence,
SC flipped to Rock as WWRK (Rock 102.9). Randy
“Mudflap” Wilcox, PD of Country clusterbuddy WEGX,
takes over as PD and will do afternoons as “Crash.” Former
WKZQ/Myrtle Beach, SC morning show producer Special
K joins as half of The Morning Wood, teaming up with Plain
Jane. Rounding out the lineup are Joe Dirt in middays and
Kane at night.

The Programming Dept.

* Travis Loughran returns to Clear Channel CHR/Rhyth-
mic KYLD (Wild 94.9)/San Francisco as Asst. PD/MD.
Loughran knows his way around the Wild hallways, having
spent a few years there as the station’s Creative Director.
He's currently Morning Show Production Director at WQHT
(Hot 97)/New York, which, as you might imagine, must be a
million laughs these days. CC West Coast Supreme Head
Cheese Michael Martin said, “To make Travis feel at home,
I'm going to shoot him in the leg his first day.”

* Clear Channel/San Jose OM & KCNL PD John Allers
goes on what can only be described as a Wheel o’ Promo-
tion rampage: KUFX, KSJO & KCNL Promotions Director
Rob Ayala trades up for Asst. PD stripes at KCNL. Next,
KCNL Asst. Promo Director Jennifer- Kamps is upgraded
to “just plain” Promotions Director, while interim Program-
ming Assistant Jeanene Calhoun gets her permanent ID
card laminated.

* WRAX/Birmingham PD Susan Groves exits as her con-
tract isn't renewed. At press time the rumor mill pointed
strongly toward KDJE/Little Rock PD Ken Wall as the front-
runner to replace Groves.

* WKCI (KC101)/New Haven, CT PD Chaz Kelly tackles
MD/midday overlord Kerry Collins, forcibly rips off his tat-
tered MD stripes and exchanges them for fuchsia Asst. PD
stripes. Not content, Kelly proceeds to drag night guy Jagger
up to afternoons and staple Collins’ old MD stripes to his
sleeve, causing him to bleed all over the board. Completing
her tour of the station, Kelly hires Trey Morgan from WBVD
(95.1 The Beat)/Melbourne for nights.

* Former KFRX/Lincoln, NE PD Ryan Sampson is
headed to New York as the new Program Coordinator/As-
sistant and on-air host at Sirius Hits |, where he'll have to
deal with Kid Kelly and his violent mood swings.

* Shakeup in Spokane™, as KZZU PD Casey Christo-
pher exits. OM Ken Hopkins (and
KZZU's former longtime PD) slides into
, Christopher’s still-warm chair.

* Tons o’ fun at WKSM (99 Rock)/Ft.
Walton Beach, FL as PD Mark Murphy
turns in his stripes but remains in morn-

ings. Seconds later the domino effect
kicks in, launching MD/midday jock
Woofy (possibly pictured) headfirst into
the PD chair, while evening entertainer

Yup, 'it's a bitch in the
summer.
Dawn Avello assumes MD duties.

* Aaron “Buck” Burnett’s parents are pleased as punch
that their son’s interim MD stripes were upgraded to official
MD ones at Alternative KTEG/Albuquerque. Seeing as how

www americanradiohietorv com

Buck's parents don't know KTEG Promotions Director judi
Civerolo, they're pretty indifferent to the fact that she is now
Asst. PD.

* Regent CHR/Pop KNNN (Mix 99.3)/Redding, CA morn-
ing co-host Clark Taylor is upped to PD, freeing up Mix af-
ternoon jock Don Burton to concentrate all of his PD love
on Soft AC clustermate KSHA (K-Shasta).

* KOZZ/Reno, NV Asst. PD/Promotions Director/night
dude Rick Carter crosses the street for mornings on KODS
(The River). KOZZ OM Ken Allen replaces Carter as Asst.
PD/night jock, while KDOT/Reno PD Jave Patterson adds
Group Marketing Director and On-Site Coordinator duties
to his dated '80s outfits and Pantene hairdo.

* BJ Kelli, OM of Styles Media Hot AC WKMX/Dothan,
AL and possible love child of BJ Harris and MJ Kelli, is upped
to OM of the five-station cluster. Kelli will continue to co-
host mornings on WKMX with PD John Houston.

TIMELINE

YEAR AGO

o

¢ John Roberts joins Clear Channel/Dal-
las as VP/Programming & Operations.
¢ Mary “Cha Cha" Chavez adds PD du-

ties at KDJM/Denver.
» Brian Bridgman becomes PD of KKRZ/ I
Portland, OR. I_Srian
Bridgman

YEARS AGO

®

¢ Universal Records names Angelique Ridenour VP/A&R.

* Brenda Jones joins Capitol Records as VP/R&B Mar-
keting

* Steve Giuttari named OM of KKYX-AM & KCYY-FM/
San Antonio.

YEARS AGO

®

+ Phil Boyce transfers to WABC/New York as PD.
« Vince Fruge moves to WIZF/Cincinnati as VP/GM.
* Bob Walton named PD of WRDU/Raleigh.

YEARS AGO

®

* Guy Zapoleon transfers to KNRJ/Hous- |
ton as PD.

* MCA and Geffen Records merge. Gef-
fen Records becomes a wholly owned

subsidiary of MCA. &
* Joe Simone named PD of WEAZ/Phil- Guy
adelphia Zapoleon

YEARS AGO

®

¢ Jim Kefford becomes VP/GM of WEAN & WPJB/Prov-
idence.

= Dan Davis named PD of WCKG/Chicago.

» Rick Dobbis named VP/Marketing at Chrysalis.

YEARS AGO

®

« Sal Licata appointed President of Chrys-
alis Records.

* Bill Stevens resumes PD position at
KUTE/Los Angeles.

¢ Linda Bloomer joins KTAR/Phoenix as
Promotion Director.

YEARS AGO

Sal Licata

®

No. 1 30 years ago: “Have You Never Been Mellow” by
Olivia Newton-John. 2
bS = 4
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Quick Hits

* Gene & Julie Gates have been tapped for mornings at
Infinity’s heritage AC KVIL/
Dallas. G&] are currently
doing mornings on Clear
Channel's WLTM/Atlanta
and afternoons on CC sis-
ter KIOI/San Francisco.
They will replace Scott
Robb and Amy Catherine,
who exited in January. Re-
maining co-host Terry King
has been filling mornings

since then.

* After three months of
“retirement,” Walt Tiburski, best known for his many fine
years of service with Infinity and Clear Channel in picturesque
Cleveland, home of R&R Convention 2005, cleverly sidesteps
a messy winter by resurfacing in sunny Florida as Director/
Sales for Renda’s four-station Ft. Myers cluster.

* More changes at ABC Rocker WZZN (94.7 The Zone)/
Chicago. Last week PD Bill Gamble announced that Sludge
would cross the street from WKQX (Q101) to anchor The
Zone's morning show. Now, the rest of the story: Morning
freak, well, Freak, will shift to afternoons, displacing Steve
Fisher, who exits. Remaining wakeup freak Brian The Whip-
ping Boy has officially been invited to stick around as the

TOP 10 SHOWS

Total Audience
(109.6 million households)

March 7-13
Adulils 18-49

1 CSI 1 American Idol (Tues.)

2 American Idoi (Tues.) " (tie) American Idol (Wed.)

3 American Idof (Wed.) 3 cSl

4 American Ido! (Mon.) 4 American Idol (Mon.)

5 Without A Trace 5 Survivor: Palau

6 Survivor: Palau 6 Extreme Makeover: Home

7 CSI: Miami ‘ Edition

8 Extreme Makeover: Home 7 Without A Trace
Edition 8 CSI: Miami

9 Two And A Half Men 9 The Apprentice 3

10 Cold Case | 10 House

Source: Nielsen Media Research

news/sports guy on the all-new Sludge morning show, which ;
debuts later this month. ‘

* Utilizing all of his formidable PD powers, KMY] (My 94.1)/ ‘
San Diego PD Duncan Payton called himself into his office, '
told himself to sit down and quickly promoted himself and his |
afternoon partner; Mel McKay, to mornings. He then thanked
himself and went to lunch. My Mornings With Duncan & Mel
will replace Jagger & Kristi, who left last month. D&M will con-

tinue to cover afternoons until a new show is hired.

¢ Shane Blue, PD/MD/afternoon talent/Imaging Director
at WRZE/Cape Cod, MA, is taking over nights at WXKS-FM
(Kiss 108)/Boston as “Jackson Blue.” He replaces Kory

Knight, now doing afternoons at KIBT/Colorado Springs.

* New Orleans radio fave Rod Ryan returns to the mar-

ket, this time in mornings at Clear Channel Rocker WRNO,

replacing Walton & Johnson. Ryan, who will continue to do

mornings at KTBZ (The Buzz)/Houston, will syndicate his
show back to the Crescent City via a complex network of |
wires, diodes and flashing light-thingies.

* Clear Channel Classic Rock KZPS/Dallas PD Christie
Banks welcomes new night gal Tasha Stevens from after-
noons at Active Rocker KOQJ/Baton Rouge. ‘

* It's deja vu all over again at KKDA (K |04)/Dallas as night
jock Greg Street leaves — again. This was Street’s second
time at KKDA,; the first time he left was to do nights at WVEE
(V103)/Atlanta.

* WPTE (94.9 The Point)/Norfolk part-timer Natalia
lichyshyn is upped to nights. “She’ll be known simply as
‘Natalia,” for obvious reasons,” says a grinning PD Steve
McKay. Natalia replaces jason Goodman, now at WKZL/
Greensboro.

* After 12 years in mornings, Pat Cashman will exit KJR-
FM/Seattle on March 18. He plans to devote his time to his
own broadcasting and advertising business.

* Congrats to WKSC (Kiss 103.5)/Chicago PD Rod
Phillips and his brand-new wife, Carrie, who made it legal
on March 12. Among the highlights: a serenade by Atlantic

recording artist Ryan Cabrera during the ceremony.

News/Talk Topics

* Just hours after KGO/San Francisco announced it was

ending its 18-year relationship with the 49ers, Susquehanna

inked the team to a four-year deal. The games will now air
on KNBR and Classic Rock KSAN-FM.

« The Miami Dolphins have also switched flagships from
Beasley's WQAM/Miami to Jefferson-Pilot’'s WAXY.

Condolences

* Danny Joe Brown, the former lead singer of Molly
Hatchet, died March 10 of complications from diabetes. He
was 53. Brown joined the band in 1975 and was aboard for
its best-known album, 1979’s Flirtin’ With Disaster. He left in
the early '80s due to his diabetes, rejoining Hatchet in 1982.
The band later broke up, reuniting in 1996. Brown’s career
ended in 1998, after he suffered a stroke.

¢ Prominent Honolulu morning personality Michael Jones
succumbed to a stroke while on vacation in Thailand on
March 3. Jones pulled huge morning ratings from 1985-1993
on KQMQ, KRTR and KGMZ in Honolulu. His other expe-
rience included stints in Houston at KRLY, KLOL and KAUM.

| FILMS

BOX OFFICE TOTALS

March 11-13

Title Distributor $ Weekend $ To Date

1 Robots (Fox)" $36.04 $36.04
2 The Pacifier (Buena Vista) $18.15 $54.47
3 Be Cool (MGM/UA) $10.25 $38.37
4 Hostage (Miramax)* $10.21  $10.21
5 Hitch (Sony) $8.78 $149.84
6 Million Dollar Baby (WB) $5.15 $84.05
7 Diary Of A Mad Black... (Lions Gate) $4.87 54401
8 Constantine (WB) $3.83 $66.51
9 Man Of The House (Sonyi $1.77 $16.52
10 Cursed (Miramax) $1.56 $16.52

*First week in release. All figures in millions.
Source: ACNielsen EDI

COMING ATTRACTIONS: This week’s openers include Ice
Princess, starring Michelle Trachtenberg. The film's Disney
soundtrack sports Caleigh Peters’ “Reach,” Emma Roberts’
“If | Had It My Way,” Jesse McCartney’s “Get Your Shine On,’
Michelle Branch’s “You Set Me Free,” Diana DeGarmo’s
“Reachin’ for Heaven,” Jump5’s “Just a Dream,” Raven Sy-
moné’s “Bump” and cuts by Aly & A.J., Lucy Woodward,
Superchic{k], Tina Sugandh, Natasha Bedingfield and film
co-star Hayden Panettiere.

— Julie Gidlow

anta Bab

Ey Jodn Jauts, To/w;/ W ¥ DAL S(,‘W

Recorded by:
o« Eantha K2

o Kylie Mirogue

o Madosna

With thanks to all the Program Directors and Disk Jockeys who through the years have made &anta Baby
one of the world’s best lobed Christmas songs.
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' TOP 50 ALBUMS

THE INDUSTRY’S NO. 1 RETAIL CHART March 18, 2005

w W ARTIST ALBUM

1 1 50 CENT The Massacre

3 2 JACK JOHNSON In Between Dreams

b 3 GAME The Dacumentary

2 4 JENNIFER LOPEZ Rebirth

6 5 GREEN DAY American idiot

9 6 KELLY CLARKSON Breakaway

14 7 KILLERS Hot Fuss

7 8 RAY CHARLES Genius Loves Company
10 9 JOHN LEGEND Get Lifted

N 10 EMINEM Encore

15 11 - USHER Confessions

4 12 MARS VOLTA Frances The Mute

13 13 3 DOORS DOWN Seventeen Days

8 14 OMARION 0
- 15 BLACK LABEL SOCIETY Mafia

17 16 GWEN STEFANI Love, Angel, Music, Baby
17 KENNY CHESNEY Be As You Are

19 18 LUDACRIS The Red Light District
16 19 RAY! Soundtrack

25 20 CIARA Goodies

18 21 FANTASIA Free Yourself

23 22 RASCAL FLATTS Feels Like Today
20 23 Tl Urban Legend

21 24 MAROON 5 Songs About Jane

22 25 LIL’ JON & THE EASTSIDE BOYZ Crunk Juice
37 26 GRETCHEN WILSON Here For The Party

6 27 SHANIA TWAIN Greatest Hits

28 28 MARIO Turning Point

24 29 JESSE MCCARTNEY Beautiful Soul

33 30 TOTALLY COUNTRY IV Various

29 AN ALICIA KEYS The Diary Of Alicia Keys
45 32 TIM MCGRAW Live Like You Were Dying
27 33 MOTLEY CRUE Red, White & Crue

K} 34 TINA TURNER All The Best

32 35 JOSH GROBAN Closer

4 36 CROSSFADE Crossfade
48 37 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
- 38 MICHAEL BUBLE It's Time

42 39 KIDZBOP 7 Various

38 40 DESTINY'S CHILD Destiny Fulfilled

12 4 "JUDAS PRIEST Angel Of Retribution

40 42 DADDY YANKEE Barrio Fino
46 43 NOW VOL. 17 Various

3B M SNOOP DOGG R&G {Rhythm & Gangsta)
- a5 KENNY CHESNEY When The Sun Goes Down
- 46 TOBY KEITH Greatest Hits 2

- 47 GUNS N'ROSES Greatest Hits

- 48 u2 How To Dismantle An Atomic Bomb
26 49 TORI AMOS - The Beekeeper

- 50 CRAIG MORGAN My Kind Of Livin’

LABEL

Shady/Aftermath/interscope
Brushfire/Universal
Aftermath/G-Unft/Interscope
Epic
Reprise
RCA/RMG
Island/IDJMG
Concord
Columbia
Shady/Aftermathfinterscope
LaFace/Zomba Label Group
Strummer/Universal
Republic/Universal
Epic
Artemis
Interscope
BNA
Def Jam/IDJMG
WSM Soundtracks
LaFace/Zomba Label Group
JIRMG
Lyric Street
Atlantic .
Octone/J/RMG
wr
Epic
Mercury
JRMG
Hollyweod
BNA
JIRMG
Curb
Hip-o
Capitol
143/Reprise
Columbia
HReprise
Reprise
Razor & Tie
Columbia
Epic
Universal Music Latino
LCapitol
Geffen
BNA
DreamWorks
- Geffen
Interscape
Epic
Broken Bow

POWERINDEX CHANGE
806,052 -30%
108,683 51%
87,014 1%
83,120 69%
79,685 4%
60,474 3%
55,735 0%
54,583 31%
49,258 - 19%
48,207 18%
45,089 15%
44,363 63%
43,603 -23%
43,572 40%
41,744 -
40,757 13%
39,508 - +30%
38,669 3%
36,701 -28%
36,083 +1%
35,580 12%
34,292 6%
34,238 A2%
33,798 10%
31,872 14%
30,534 +0%
29,644 1%
29,138 12%
28,933 -20%
27,382 1%
26,646 19%
26,416 +3%
25,349 24%
24,686 22%
24,214 23%
24,178 12%
23,969 +3%
23,778 ~
23,404 14%
23,193 19%
23,164 60%
23,138 16%
22,770 8%
22,722 -25%
22,618 -
21,836 -

21,468 -
21,046 -
20,878 0%
20,791 -

© HITS Magazine inc.

Continues

Thank God 50 Cent
and The Game bur-
ied the hatchet. Call
us crazy, but we
think it’s better that
they celebrate this
top-of-the-world
moment as friends,
rather than letting
| the bullets continue -
to fly — even if that

might hype the

50 Cent

sales. Enough is enough.

And Fitty and The Game both continue to
have plenty, as »oocon e
the former’s The [ '
Massacre (Shady/ |§
Aftermath/Inter-
scope) hangs in
for a second mon- §§
ster week at No.

1, dropping by an
unusually slim 30%, to 806,000.

That's nearly eight times the sales seen by
the No. 2 record, which happens to be Jack
Johnson's In Between Dreams (Brushfire/Univer-
sal). Johnson sells about 109,000 for the week.
Game, meanwhile, sees only an 11% decline for
The Docuntentary (Aftermath/G-Unit/Inter-
scope), moving 5-3 on 87,000 sold.

The Killers

Indeed, all the hubbub surrounding Fitty
may be playing a role in his continued chart
dominance, but the fact is, you can’t turn on the
radio without hearing him. He’s got four tracks
on the Rhythmic chart, including three in the
top five (one of which is a Game cut featuring
him) and three in the top 20 at CHR/Pop.
Sheesh.

Rounding out the top five are Jennifer Lo-
pez’s Rebirth (Epic), at No. 4 (83,000 sold), and
Green Day’s American Idiot (Reprise), at No. 5
(80,000). Yes, it's a down market.

Meanwhile, The Killers’ Hot Fuss {(Island/
IDJMG) enters the top 10 for the first time,
moving 14-7 as big multiformat airplay for “Mr.
Brightside” reaches critical mass. The band
moves nearly 60,000 this week — the same as
last week, which is quite a feat. Did we men-

tion it’s a down market?

The week’s top debut goes to former
Ozzy guitarist Zakk Wylde’s Black Label
Society, whose Mafia (Artemis) lands at No.
15. The week’s . RN
biggest gain e A
goes to Kenny :
Chesney’s Be S
As  You Are
(BNA), which [
shoots up 30%, [N
thanks to a Tar-
get campaign,
and moves 34-17.

Next week: Look for chart debuts for the
18th edition of the Now That's What I Call Mu-
sic series (this one on Epic), Baby Bash (Uni-
versal) and Brooke Valentine (Virgin).

Black Label

20 ® Radio & Records March 18, 2005
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GO/NG FORADDS

MIKE TRIAS
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StevieWonder
Returns

Blind since infancy, Steveland Morris of Saginaw, MI was born
with vastly superior musical insight. The man who has become
known to the world as Stevie Wonder is considered one of the pre-
mier singer-songwriters of the 20th cen- _
tury, and he has the hardware to prove |
it: He's won everything from Grammys
to an Oscar. Next week Wonder’s music
officially enters the new century as he |
presents “So What the Fuss” to multiple |
formats. It's the lead single from Won- |
der’s first new CD in 10 years, A Time to |
Love. Wonder promises to present unusu-
al guests on the album. On one track
Doug E. Fresh provides rhythm with his
beat-boxing, while another track features a female talking-drum
player from Nigeria.

Wonder says that he next wants to work on a jazz album with
harmonica, a gospel album and a musical, but it doesn't look like
he'll be done promoting A Time to Love anytime soon. Wonder will
be appearing all over TV, including on Oprah, Good Morning Ameri-
ca, Larry King Live, Primetime Live, The Tonight Show With Jay Leno
and Ellen Degeneres. He will also perform at Tiger Woods’ Tiger Jam
VIII on May 21 in Las Vegas, an event that raises over $1 million for
philanthropic organizations.

It's been a while, but if you think that
Nine Inch Nails are getting a little rusty,
think again. NIN are Going for Adds at
Rock, Active Rock and Alternative with
“The Hand That Feeds,” the first single
from the band’s upcoming CD With
Teeth. The song, produced by Rick Ru-
bin, features Foo Fighters frontman Dave
Groh! on drums. While the only official

Trent Reznor member of NIN is Mr. One-Man-Band

himself, Trent Reznor, the touring band

is a bunch of all-stars: Aaron North (guitar), Jerome Dillon (drums),

Jeordie White (bass) and Alessandro Cortini (keyboards). NIN plan

to tour major U.S. markets until late May, as well as headline the
Coachella Valley Music and Arts Festival in Indio, CA on May 1.

Alia Davis, Lalisha McLean and Akissa Mendez, otherwise known
as Allure, came together in the early "90s while attending New York’s
LaGuardia High School for the Performing Arts. While they made
an impact as a group, they really hit it big when they remade “All
Cried Out” with 112. Now Allure reintroduce themselves to the
world as they present “Frustration,” our first look at their upcom-
ing CD Chapter 111. The album features guest appearances by Joe
Budden and Elephant Man and production by Tricky Stewart, The
Edmonds Group and Frank Nitti.

Baby Bash first sweetened up radio in

2003 with “Suga Suga,” but it's been a §&
while since we last heard from him.
What's he been up to? “Working harder
than an ugly stripper, man, trying to
keep in motion,” he says. Next week the
fruits of his labor will officially be of-
fered to Pop radio in the form of “Baby
I'm Back,” the lead single from his just- L 4 -
released sophomore effort, Super Sauicy. Allure
The track features Alianue Thiam, a k.a.
Akon, who also produced the song. Though he wasn’t exactly raised
in the high-class neighborhoods of California’s Bay Area, Baby Bash
says that his surroundings as a youngster don’t influence his music
much. “People like to dance and have fun sometimes and don’t want
to hear how many people you killed and how much dope you sell,”
he says.
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Week Of 3/21/05

CHR/POP ROCK

BABY BASH Baby I'm Back (Universal) NINE INCH NAILS The Hand That Feeds (/nterscope/
GAME f/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) |

JOHNNY FREEMAN The Love (Sauthern Signal) ‘ ACTIVE ROCK
CHR/RHYTHMIC

GUCCI MANE Icy (Big Cat/

MANNIE FRESH fTATEEZE Conversations (Cash Money/Universal) ALTERNATIVE

MEMPHIS BLEEK Like That (Roc-A-Fells/iDJMG) ‘

NINO BROWN f/BABY BASH Eye Candy (M..A./Triple X) NINE INCH NAILS The Hand That Feeds (/aterscope/

STEVIE WONDER So What The Fuss (Motown/Universal) STEREOPHONICS Dakota {You Made Me Feel Like The One) (V2/
SYLEENA JOHNSON f/R. KELLY Hypriotic (ive/Zomba Label Group) WAKEFIELD C'mon Baby (/ive/Zomba Label Group)

NINE INCH NAILS The Hand That Feeds f/nterscope/

URBAN TRIPLE A

GUCCI MANE Icy (Big Cat)

MEMPHIS BLEEK Like That (Roc-A-Fella/iDJMG) ANDY SUMMERS f/STING ‘Round Midnight (Fue/ 2000)

PITBULL f/LIL JON Toma (TVT) AQUALUNG Brighter Than Sunshine (Skightl Bigger/Red Ink/Columbia)

STEVIE WDNDER So What The Fuss (Motown/Universal) GLENN TILBRDOK Lost In Space (Compass/

SYLEENA JOHNSON f/R. KELLY Hypnotic (/ve/Zomba Label Group) ‘ MAKTUB Say What You Mean (Velour/

TANK | Love Them Girls (BlackGround/Universal) | MARTHA WAINWRIGHT When The Day Is Short (Zoe/Rounder/
U R B AN AC PAUL BRADY Love In A Bubble (Campass'/

PEPPER’S GHOST You're In My Heart (Little Pretty) Hybrid)

ALLURE Frustration (Lightyear) STEREOPHONICS Dakota {You Made Me Feel Like The One) /V2/

STEVIE WONDER So What The Fuss (Motown/Universal) STEVIE WONDER So What The Fuss (Motown/Universal)

GOSPEL UNIVERSAL HONEY Afraid Of My Heart (47/
CHRISTIAN CHR

ALVIN DARLING All Night (Emtro Gospei) l
SOUL SEEKERS fH. WATKINS Make A Way (Gaspo Cerntric/Sony BMG) ‘ BUILDING 429 Show Me Love (Word/Curl/Warner Bros.)

SOUL SEEKERS Somewhere Listening (Gospo Centric/Sony BMG)
SOUL SEEKERS What Would You Do (Gospo Centric/Sony BMG) |

COUNTRY CHRISTIAN AC

ALAN JACKSON The Talkin' Song Repair Blues (Arista/ MICHAEL OLSON I Believe In Jesus (Rocketown/
AMANDA WILKINSON No More Me And You (Universal South/ SHAWN McDONALD Open Me (Sparrow/EMI CMG)
DOUG STONE Only You Lofton Creek)
KEITH URBAN Making Memories Of Us (Capito) CHRISTIAN ROCK
LAUREN LUCAS What You Ain‘t Gonna Get (Warner Bros.)
LEANN RIMES Probably Wouidn't Be This Way (4sylum/Curb) ADMIRAL TWIN That's All Right (Vew Pop Rival)
RASCAL FLATTS Fast Cars And Freedom (Lyric Street BUILDING 428 Show Me Love (Word/CurtyWarner Bros.)
CALLS FROM HOME Hold On (November/Twelve)
Ac DISCIPLE The Wait Is Over (SRE/
STEVIE WONDER So What The Fuss (Motown/Universal) FABRIK Fall Of The Raman Empire (M0)
KIDS IN THE WAY Apparitions Of Melody (Fiicker/
HOT AC LESTER FINN EXPERIMENT The Sound (Vinth Hour/
ANASTACIA Left Outside Alone (Columbia) SEVENSYSTEM Betrayed [Crosswalk/

BEN FOLDS Landed /Epic/
INSPO
SMOOTH JAZZ
MICHAEL OLSON | Believe In Jesus (Rocketown/

CHIELI MINUCCI Good Times Ahead (Shanachie)

HERB ALPERT & TIJUANA BRASS Kiling Me Softly (Shaut Factary) CHRI STI AN RHYTH MIC

MARCUS MILLER f/ERIC CLAPTON Silver Rain (Koch/
VICTOR WOOTEN Prayer Vanguard) ' No Adds

MICHAEL OLSON | Believe In Jesus (Rocketown/

R&R'’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
jfagot@radioandrecords.com.
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Powell
Gontinued from Page 1

met anyone who ever raised their
hand and took an oath who wasn’t
equally committed to doing the
same thing, just as all of my col-
leagues are here. It saddens me
when public officials and bureau-
crats are criticized for ulterior mo-
tives, none of which I have ever
found in a government bureaucrat.

“Government service is not lucra-
tive, and it takes a personal toll on
you and your family. But at the end
of the day, it’s the highest honor and
greatest privilege anyone can have.
I've loved it, every single day of it.
Thanks to the most remarkable pub-
lic staff I've ever worked with and
my tremendous colleagues, both
those sitting here and those who
came before. It will be the greatest
memory of my life.”

Asked after the meeting by a re-
porter why he’s leaving at a time
when the FCC has some big deci-
sions ahead of it, Powell said there
would likely never be a time for him
to step down when the agency
wasn’t facing some major issue.
“I've been through that and could
say that about any single moment in
my tenure,” Powell said. “You can
always do more, but [eventually]it's
time to go. It's like a merry-go-
round — it’s not going to stop spin-
ning because I jumped off.”

Powell brushed aside another
reporter’s question about what is-
sues will define his FCC tenure. “I
don’t think your legacy lives in the
issues, because they’ll change,” he
said. “Three years from now there’l!
be some other hot topic. If you build
a talented team, what you really
leave behind is an institution that
can endure and adapt to whatever
the issue of the day is.”

As for what advice he’d have for
his successor, Powell said, “Commu-
nications is a dramatically more ex-
pansive thing than when we talked
about it in 1997. There are really
hard decisions to make, and it isn’t
easy, but my biggest advice is to en-
courage people. Nobody wants a
meek chairman, and bold means
controversy, bold means making
hard choices. ButI never didn’t want
to get up and come to work in the
morning, ever.”

Praise From His Peers

Powell's tellow commissioners
offered unanimous acclaim for their
departing colleague. “The chairman
of this agency is one of the hardest
jobs imaginable,” fellow Republican
Kathleen Abernathy said. “No mat-
ter what decisions you make, there
are plenty of folks out there who are
convinced they could do a better job.
You face significant criticism, and
you have to be willing to dig deep,
stick to your guns and do what you
think is the right thing. Despite these
challenges, Michael has been un-
daunted. He has been a true vision-
ary and leader.”

Copps and Adelstein said that,
despite their headline-grabbing dis-
agreements with Powell, things
were different behind the scenes.
“When differences among us arise,
they are generally the result of dif-
fering interpretations of the facts of
the case,” Copps said. “A spirit of
collegiality still exists at your favor-
ite regulatory agency. Michael is a
warm, engaging and bright human
being, and I have enjoyed my inter-
actions with him here.”

Adelstein reflected on Powell's
military service, revealing how
Powell doesn’t let the effects from a
near-fatal military Jeep accident
slow him down. “He’s really a sol-
dier at heart,” Adelstein said. “He
has given a lot of himself to this
country — he almost gave his life —
but continued to dedicate himself to
public service. Those old injuries
cause him trouble, especially with
the demands of this job and all of the
travel, but people don’t know that
because he never complains aboutit.
He just soldiers on.”

Kevin Martin said to Powell,
“You've been an articulate spokes-
man and eloquently articulated your
vision for not only the communica-
tions industry, but also the FCC's
regulation of it. You helped lay the
groundwork so that services in ev-
ery sector can thrive. The steps
you've taken to foster new services
and technology will be your most
important legacy.”

What’s Next?

Powell’s first post-FCC stop will
be the Aspen Institute, a Washing-
ton-based think tank where former
Chairmen Bill Kennard and Reed

Hundt also went after exiting the
commission. Powell will spend
three months advising the group on
communications policy and opera-
tions.

However, first up is some down-
time. Powell told reporters that his
near-term plans include a vacation
to the Virgin Islands with his kids.
His last day at the FCC was March 18.

As for his next long-term profes-
sional challenge, Powell insisted
that he hasn’t been shopping for a
new job. “I made a real commitment
not to get out there until I really
walked out the door,” he said. “You
can’t focus on what you're doing
here and worry about that. I'll go to
the beach, read a book, then start
talking to people and thinking about
it. I have ideas, but I have a lot of
work to do on that.”

The Contenders

While Martin has been widely
rumored as a possible successor to
Powell, the New York Tinmes on March
10 reported that Commerce Depart-
ment Asst. Secretary/Commerce &
Information Michael Gallagher has
met with the White House about
taking over and may outmaneuver
him for the job.

Gallagher has worked closely
with Powell, and some inside
Powell’s office have expressed a
preference for Gallagher. However,
installing Martin as the next Chair-
man would be casier, as a sitting
commissioner doesn’t need Senate
approval.

Additionally, Martin has strong
ties to the Bush White House. Before
joining the FCC he worked on the
first Bush presidential campaign
and worked briefly at the White
House before going to the commis-
sion. Plus, Martin’s wife, Cathie, has
worked for Vice President Dick
Cheney and currently works at the
White House.

Other names that have been men-
tioned include attorney Earl
Comstock, who's rumored to have
the support of Senate Commerce
Committee Chairman Ted Stevens;
Federal Energy Regulatory Com-
mission Chairman Pat Wood; and
former Texas PUC Chair Rebecca Klein.

Additional reporting by Adam
Jacobson.

Boyce
Continued from Page 1

He'll continue to report directly to
WABC VP/GM Tim McCarthy and,
now, also to ABC Radio Station
Group President Mitch Dolan.
“Phil Boyce has been a key con-
tributor to the gains made by WABC
over the past decade and also shares
in the tremendous success of The
Sean Hannity Show,” Dolan said. “We
look forward to his continued ac-
complishments in those areas as he
now also becomes a prime program-
ming resource for all ABC Radio-
owned News/Talk stations.”
Boyce joined ABC Radio in 1990
as PD at WIR/Detroit. In 1995 he
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moved to New York and assumed
his current position, as PD at WABC.
The news of his most recent promo-
tion was announced at the recent
R&R Talk Radio Seminar (see related
story, Page 1), where Boyce took
home an R&R News/Talk Industry
Achievement Award for PD of the
Year — the second consecutive year
that R&R readers have bestowed
that honor upon him.

“T am thrilled to be able to work
more closely with some of the best
News /Talk stations and best PDs in
the country,” Boyce told R&R. “We
have always worked closely on an
informal basis; this just makes it
more official. We have some huge
challenges ahead for all of us, and

we’ll be working hard to keep the
ABC stations at the forefront of the
News/Talk revolution.”

Zellner
Gontinued from Page 3

said XM Exec. VP/Programming
Eric Logan. “He built an outstand-
ing reputation in the radio industry
for his leadership and vision in over-
seeing successful stations in a wide
variety of markets.”

Zellner told R&R, “Leaving Infin-
ity after nine years was a very diffi-
cult decision for me. I still believe
that this is the best radio company
out there, but the opportunity to
embrace the future with XM was one
that I just couldn’t pass up.”

www americanradiohistorvy com

= \.

RADIO AND RECORDS
2049 Century Park East, 41st Floor * Los Angeles CA 90067-3215
Tel 310-553-4330 » Fax 310-203-9763
www.radioandrecords com
EDITCAIAL
ROGER NADEL « rnadel@radioandrecords.com
RICHARD LANGE - rlange @radioandrecords.com
BRIDA CONNOLLY « beconnolly @radioandrecords.com
JULIE GIDLOW - jgidiow @ radioandrecords com
ADAM JACOBSON * ajacobson @ radioandrecords.com
KEITH BERMAN * kberman@radioandrecords.com
CARRIE HAYWARD * chayward@radioandrecords.com
MICHAEL TRIAS « mtnas @radioandrecords.com
JULIE KERTES * jkertes @radioandrecords.com
KEVIN STAPLEFORD ekstapleford @ radioandrecords.com
KEVIN CARTER * kcarter @ radioandrecords.com
KEVIN PETERSON * kpeterson @radioandrecords.com
LON HELTON - /helton @radioandrecords.com
JACKIE MADRIGAL « jmadrigal @ radioandrecords com
AL PETERSON -« apeterson@radioandrecords.com
KEN ANTHONY - kanthony @radioandrecords.com
CAROL ARCHER * carcher@radioandrecords.com
JOHN SCHOENBERGER * jschoenberger@radioandrecords.com
URBAN/RHYTHMIC EDITOR DANA HALL  dhall@radioandrecords.com
ASST. URBAN/RHYTHMIC EDITOR DARNELLA DUNHAM * ddunham @radioandrecords.com
SR. DIRECTOR/DIGITAL INITIATIVES JOHN FAGOT - jfagot @ radioandrecords.com
DIRECTOR/SPECIAL PROJECTS AL MACHERA * amachera @radioandrecords.com
DIRECTOR/MUSIC OPERATIONS JOSH BENNETT « jbennett@ radioandrecords.com
CHARTS & MUSIC MANAGER ROB AGNOLETTI » ragnoletti@radioandrecords com
CHART COORDINATORAATIN MARCELA GARCIA « magarcia @radioandrecords com
COORDINATOR MARK BROWER * mbrower@radioandrecords.com
7900 Wisconsin Avenue #400 » Bethesda, MD 20814 = Tel 301-951-9050 » Fax 301-951-9051
WASHINGTON BUREAU CHIEF JOE HOWARD - jhoward @radioandrecords.com
1106 16™ Avenue South * Nashville, TN 37212 « Tet 615-244-8822 = Fax 615-248-6655
NASHVILLE BUREAU CHIEF  LON HELTON « /helton@radioandrecords.com
ASSOCIATE COUNTRY EDITOR CHUCK ALY * caly @radioandrecords.com
OFFICE MANAGER KYLE ANNE PAULICH « kpaulich@radioandrecords.com

T oRcuaTion

CIRCULATION MANAGER JIM HANSON * jhanson@radicandrecords.com

INFORAMATION TECHNOLDGY

DIRECTOR SAEID IRVANI * sirvan: @radioandrecords.com
LEAD DEVELOPER CECIL PHILLIPS = cphillips @ radioandrecords com
APPLICATION DEVELOPER HAMID IRVANI « hirvani@radioandrecords.com
WEB/APPLICATION DEVELOPER AMIT GUPTA = agupta @radioandrecords.com
NETWORK ADMINISTRATOR KEITH HURLIC » khurlic@radioandrecords.com
SYSTEM ADMINISTRATOR JOSE DE LEON « jdeleon @radioandrecords.com
DATABASE ADMINISTRATOR PUNEET PARASHAR e« pparashar@radioandrecords.com
PRODUCTION & DESIGN
PRODUCTION DIRECTOR KENT THOMAS « kthomas @ radioandrecords.com
PRODUCTION MANAGER ROGERZUMWALT * rzumwalt @radioandrecords.com
GRAPHICS DELIA RUBIO » drubio@radicandrecords.com
DESIGN DIRECTOR TIMKUMMEROW » tkummerow @ radioandrecords.com
DIRECTOR/DIGITAL PRODUCTS SUSAN SHANKIN * sshankin @radioandrecords.com
AD DESIGN MANAGER EULALAE C. NARIDO It » bnarido @radioandrecords.com
DESIGN GLORIOSO FAJARDO  gfajardo @radioandrecords.com
DESIGN SONIAPOWELL® spowell @ radioandrecords.com
DESIGN CONSULTANT GARY VAN DER STEUR * gvdsteur @ radioandrecords.com
DESIGN CONSULTANT CARL HARMON * charmon @radioandrecords.com

DIRECTOR/SALES HENRY MOWRY = hmowry @ radioandrecords.com
ADVERTISING COORDINATOR NANCY HOFF « nhoff@radioandrecords.com
SALES REPRESENTATIVE GABRIELLE GRAF - ggraf@radioandrecords.com
SALES REPRESENTATIVE MEREDITH HUPP « mhupp @radioandrecords.com
SALES REPRESENTATIVE ERNLLAMADO « ellamado@radioandrecords.com
SALES REPRESENTATIVE KAREN MUMAW « kmumaw @radioandrecords.com
SALES REPRESENTATIVE MARIA PARKER * mparker@radioandrecords.com
SALES REPRESENTATIVE KRISTY REEVES * kreeves @radioandrecords.com
SALES REPRESENTATIVE STEVE RESNIK * sresnik @ radioandrecords.com
SALES REPRESENTATIVE JEANNETTE ROSARIO « jrosario @ radioandrecords.com
SALES REPRESENTATIVE MICHELLE RICH « mrich @radioandrecords.com
SALES REPRESENTATIVE BROOKE WILLIAMS * bwilliams @ radioandrecords.com
SALES ASSISTANT VALERIE JIMENEZ « vjimenez @radioandrecords.com

EXECUTIVE EDITOR
MANAGING EDITOR
ASSOCIATE MANAGING EDITOR
NEWS EDITOR

RADIO EDITOR

ASSOCIATE RADIO EDITOR
ASSOCIATE EDITOR
ASSOCIATE EDITOR

AC/HOT AC EDITOR
ALTERNATIVE EDITOR
CHR/POP EDITOR
CHRISTIAN EDITOR
COUNTRY EDITOR

LATIN FORMATS EDITOR
NEWS/TALK/SPORTS EDITOR
ROCK EDITOR

SMOOTH JAZZ EDITOR
TRIPLE A EDITOR

FRANK COMMONS » fcommons @radioandrecords.com
MARIA ABUIYSA » mabuiysa@radioandrecords.com

MAGDA LIZARDO « miizardo @radioandrecords.com
SUSANNA PEDRAZA - spedraza@radioandrecords.com
ERNESTINA RODRIGUEZ « erodriguez @ radioandrecords.com
GLENDA VICTORES » gvictores @radioandrecords.com

CHIEF FINANCIAL OFFICER
COMPTROLLER

ACCTG. SUPERVISOR/PAYROLL MGR.
CREDIT & COLLECTIONS

BILLING ADMINISTRATOR

BILLING ADMINISTRATOR

PUBLISHER/CEO ERICA FARBER « efarber @radioandrecords.com
VP/EDITORIAL & MUSIC OPERATIONS CYNDEE MAXWELL * cmaxwell @ radioandrecords.com
DIRECTOR/OPERATIONS PAGE BEAVER » pbeaver@radioandrecords.com
GENERAL COUNSEL/HR DIRECTOR LISE DEARY e /deary @ radioandrecords.com
DIRECTOR/CONVENTIONS JACQUELINE LENNON » jlennon @radioandrecords.com
EXECUTIVE ASSISTANT AMANDA ELEK « aelek @radioandrecords.com
OFFICE ADMIN/RECEPTION JUANITA NEWTON e« jnewton @radioandrecords.com
MAILROOM ROB SPARAGO * rsparago@radioandrecords.com

A Perry Capital Corporation



www.americanradiohistory.com

CLASS/IC ROCK

nl ac

ADAM JACOBSON

drecords.com

A Tale 0f Two Winners

Local focus yields success in New York, Greenshoro

¢ hen one thinks of a market like New York and a company
% like Clear Channel, one doesn’t think of local radio. But

WAXQ (Q104.3)/New York is a radio station that sounds like
New York. Then there’s Dick Broadcasting’s WKRR (Rock 92)/
Greensboro, which has seen enormous growth in morning drive
thanks to a homegrown program that replaced a super-huge

syndicated offering.

In the fall 2004 Arbitrons, Q104.3 finished at
No. 525-54 in the highly competitive New York
market. The station was ranked No. 1 in mid-
days, No. 2 in afternoons and No. 4 in evenings
among men 25-54. Give credit to PD/afternoon
host Bob Buchmann for proving that rock n’
roll can work in America’s top radio market.

A Living, Breathing Rocker

“We all know the universe of classic rock that
7 researches,” Buchmann
i says. “Market by market
that will vary by some
songs, but, for the most
part, it’s the same stuff.
i The challenge is, how do
F you create a living, breath-
ing radio station with the
knowledge that you have
to play these songs?”

At WAXQ, Buchmann
has allowed the station to breathe a little by go-
ing deeper into the music — and playing select
currents. For the seven-day period ending March
7, Q104.3 played Robert Plant’s new single,
“Shine 1t All Around,” 13 times. U2's “Vertigo”
aired 11 times, while Velvet Revolver’s “Fall to
Pieces” received 10 spins. Meanwhile, on March

Bob Buchmann

7 Buchmann played such vintage songs as Lit-
tle Feat’s “Fat Man in the Bathtub” and The Roll-
ing Stones’ “Memory Motel” during his shift.

“We're turning on a segment of the audience
by playing a track they haven’t heard ina while,”
Buchmann says. “In 2004 Classic Rock got to a
point where it needed to breathe. Legitimately
cool classic rock depth does that.”

Tri-State Sounds

Give a listen to Q104.3, and you'll know that
it’s tailored for listeners in New Jersey, Long Is-
land and upstate New York. Oh, and don't for-
get the people in the five boroughs who listen.
There’s plenty of Billy Joel and Bruce Spring-
steen, and if you listen long enough, a Meat Loaf
song is bound to pop up.

“When people say that Clear Channel stations
aren’t local it's most-
ly unfair, because
Clear Channel lets us
run the station ata
local level,” Buch- 737
mann says. “1t’s that ”;
simple. It's refresh-
ing, and it’s fantastic.
1f you're in a major
market, all you are is a large local station.”
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That being said, one of the major reasons
Q104.3 is a success is its personalities — all fa-
miliar names to a generation of Rock radio lis-
teners. “We tapped the best of three local stations
that had done great jobs here,”
Buchmann says.

In mornings are Jim Kerr and
Shelli Sonstein, who hosted WPL]/
New York’s wakeup show for
much of the 1980s. Buchmann, who
first made waves as WBAB/Nas-
sau-Suffolk’s 20-year PD, is in after-
noons. Other familiar names include middayer
Maria Milito, who worked at WXRK (K-Rock)/
New York during its Classic Rock years, and
market veteran Ken Dashow, who is on from 4-
gpm.

Former WPL] and WNEW /New York air tal-
ent Carol Miller is in overnights, and when long-
time New York air personality Pat St. John isn’t
busy over at Sirius, he can be heard on Satur-
day mornings on Q104.3.

OnSunday nights Q104.3
gives listeners what Buch-
mann calls “a one-hotir crash
course on cool, new stuff”
during Out of the Box, host-
ed by Jonathan Clarke. “It’s
a left-field idea that’s real-
ly worked for us,” Buch-
mann says.

“People today who love
classic rock grew up listening to AOR. We're not
their Classic Rock station, we are their Rock sta-
tion, 20 years later. And that’s it.

“It's not brain surgery, it's just answering the
question, what do Classic Rock listeners want? If
youjust play the music on a closed-door, 286-song
playlist, you can’t survive in the long term.”

Doug McKnight

Carolina Challenge

AtWKRR, PD Doug McKnight finds himself
with a station that’s dominant in men. The sta-
tion’s morning show, 2 Guys Named Chris, is
huge. Getting to
this point took a
huge gamble and
the vision of GM
Bruce Wheeler, but
it's McKnight who
has successfully
managed the store.

“This station or-
iginally ran The John Boy & Billy Big Show in

:;@»/

mornings,” McKnight says. “For several years
in the mid-1990s that was a cash cow for us. But
six years ago they notified us that they were be-
'mg bought by Premiere, and Premiere was be-

ing purchased by Clear Channel. This was not
totally unexpected.”

The program ended up on another station,
owned by Clear Channel, in Greensboro: WVBZ
(The Buzzard), which airs a mainstream Rock for-
mat. What did Rock 92 do? “We saw the oppor-
tunity to do something else and not to pipe in
something,” McKnight says.

“We put two guys in this building together.
Chris Kelly, who was CHR/Pop clustermate
WKZL's morning co-host with Jack Murphy, was
paired with Chris Demm. Demm had been read-
ing the news during The John Boy & Billy Show,
and we saw that his talents were not being maxi-
mized, to say the least.”

An Important Addition

The local media vilified Wheeler when Kelly
and Demm first took to the airwaves, but, after
a rough first year, 2 Guys Named Chris has defi-
nitely clicked with listeners throughout North
Carolina. “This thing has gained nothing but
steam,” McKnight says. “One Chris is liberal and
intellectual, and the other Chris is conservative
and a goofball.”

The duo are so popular that, starting in Sep-
tember 2004, 2 Guys Named Chris added a bonus
hour that keeps them on from 6-11am.

Diedre James then became an important com-
ponent of the show. “She is a young black wom-
an who started as a phone screener who'd open
the mike a little bit,” says McKnight. “Chris
Kelly would egg her on, and she became such a
fun part of the show that we took her out of the
phone-screening booth and brought her in full-
time. She’s very young and very hip, and Chris
Kelly is ‘Wonder Bread.””

Rock 92’s decisions proved to be the right
ones: In fall 2004 2 Guys Named Chiris ranked No. 3
25-54, and among men 25-54 it was No. 1, with
a 12 share. Johst Boy & Billy finished at No. 3
among men 25-54, with an 8.5.
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SXSW 2005

SAT BISLA

sat@radioandrecords.com

International talent showcases in Austin

he annual South by Southwest music festival in Austin
attracts thousands of music-industry professionals from the

U.S. and abroad who are keen to showcase their artists — un-
signed or signed — to A&R people, publishers, booking agents
and others seeking to distribute or acquire talent.

This year there’s a massive influx of inter-
national acts performing at the many show-
case venues inand around Austin, as well as
many talented domestic artists. It's a chore
to sift through the thousand or so acts per-
forming at SXSW, so we've filtered through
the schedule and this week will give you an
overview of what’s going on. Keep in mind
that there’s still time to jump on a plane and
head down to Texas to soak up some great
musical talent. You can get the skinny at
WWT.SXSTU.COM.

U.K.-Related Events

If you enjoy teatime, bangers and mash and
British music, be prepared to indulge in an
abundance of great new acts from across the
pond. The British Phonographic Industry has
a phenomenal lineup of events at this year’s
SXSW. The BPI, along with UK. Trade & In-
vestment and other industry partners (BBC
Radio 1, BBC Radio 2, 6 Music, NME, Uncut,
Music Week, the Scottish Arts Council, the
Welsh Music Foundation, NIMIC, AIM, MTV
2, British Music Rights and PPL), will be pro-
moting British music at SXSW.

“Simply put, the British music business is
buzzing in 2005,” says BPl Chairman Peter
Jamieson. “The international success of bands
like Franz Ferdinand and The Futureheads has
put us back on the map, but there’s so much
more talent that is still relatively unknown
outside the U.K. We're pooling our resources
to give new British music the exposure it de-
serves.”

There are a number of events that A&R
Worldwide recommends you check out if
you're a fan of British music. On Thursday,
March 17, from noon-3pm, BPI/Radio 2 and
sUKonthis offer a British barbecue (is there such
a thing?) at Brush Square Park (north tent).
There will be performances from James Blunt,
Skin, Rachel Fuller and the highly-touted
Embrace.

Also on Thursday, which happens to be St.
Patrick’s Day, if you're a fan of Irish talent, you
should check out the guitar-driven sounds of
Noel Hogan (guitarist from The Cranberries)
and his Mono Band, who will perform at the
Soho Lounge (217 E. 6th Street) at 9pm. Hog-
an co-wrote The Cranberries’ hit singles
“Dreams” and “Linger.”

At the BPl and BBC Radio 2 British show-
case, which takes place at 8pm at Buffalo Bil-
liards on Friday, March 18, Dogs Die In Hot
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Cars, James Blunt, The Go! Team, Tom Baxter
and Amy Smith will perform.

MTV2 UK. will present an awesome line-
up of UK. bands, including Tom Vek, Nine
Black Alps, Hard-Fi, The Magic Numbers,
Idlewild and The Music, on Saturday, March
19, from 8pm-lam at La Zona Rosa (612 W. 4th
Street).

These are must-attend events for U.S. ra-

dio programmers and others wishing to get
an early lead on upcoming U K. stateside re-
leases.

*
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The Great White North

On Wednesday, March 16, hold on to your
musical maple leaf as things kick into high
gear with “The Canadian Blast Oft” (Exodus,
302 E. 6th Street), featuring Old Reliable, Ra-
diogram, The Nice Ones, The Besnard Lakes,
Shikasta and one of the most anticipated
bands of the whole festival, Boy.

Boy recently had a most-added single
(“Up in This Town”) on Canadian Rock ra-
dio and have a video in heavy rotation on
MuchMusic. They're four young guys with
amazing songs and Beatles/Byrds/QOasis-
like melodies. Significant international ra-
dio and A&R interest will make this show-
case one not to miss.

Another Canadian showcase of note on
Wednesday is the Juno-winning trio The
Wailin’ Jennys (BD Riley’s, 10pm).

“The Canadian Reception” takes place on
Thursday, March 17, at the Driskill Hotel (604
Brazos Street). This is an invitation-only net-
working event that will give you a chance to
meet delegates from every Canadian compa-
ny attending SXSW. The guest list is limited,
but be nice to the doorman, and he might let
you in.

Also on Thursday, you should check out the
Endearing Records/Boompa Records show-
case at Sake on Sixth (621 E. 6th Street). It will
feature artists from both of these independent
Canadian record labels, including Aaron
Booth, The Parkas, The Ladies And Gentle-
men, Leeroy Stagger, Run Chico Run (think
Elvis Costello fronting The Flaming Lips) and
The Salteens.

Other Canadian showcases of note on
Thursday include The Heavy Blinkers, (Lati-
tude 30, 1am), Jorane (Pecan St. Ale House,
10pm) and up-and-coming 17-year-old sing-
er-songwriter Kyle Riabko (Hard Rock Cafe,
11pm).

Various Friday showcases include Toron-
to metal outfit Cursed (Back Room,
8:50pm), the ultra-cool Money Money
(Hard Rock Cafe, midnight) and an after-
hours performance from one of the most ...
interesting ... acts at SXSW, Lederhosen Lu-
cil (Latitude 30, 2:10am).

On Saturday, March 19, (if you've still got
the energy) check out “The Alberta Bound
for Austin Showcase” at Maggie Mae's (323
E. 6th Street, 1-5pm). This event will feature
some of Alberta, Canada’s most talented
artists in the roots, rock and alt country
genres. A great hang, great beers and great
music for a Saturday afternoon. Artists per-
forming include Ann Vriend, Joanne & Ha-
ley Myrol, Lorrie Matheson, Old Reliable,
Samantha King, Shuyler Jansen, The Swift-
ys and Whitey Houston.

Another act to catch on Saturday is
Nathan Wiley (Lava Lounge Patio, noon),
who is described as “the next Tom Waits
meets Leonard Cohen.” Bruce Warren, Asst.
GM/PD at WXPN/Philadelphia, says,
“Nathan’s got a singular voice and is a sol-
id songwriter.”

Also on Saturday, check out “NXNE Pre-
sents” (Momo’s, 618 W. 6th Street). This is
another not-to-be-missed event, featuring
great Canadian artists such as Apostle Of
Hustle, Matt Mays & El Torpedo, Uncut,
Priestess Award-winning rock outfit The
Trews and Canadian-chart-topping act The
Waking Eyes.

Other Saturday-night shows include the
gifted Winnipeg quartet Novillero (Latitude
30, 9pm), Ontario’s controller.controller (Eter-
nal, 9pm) and U.S. alternative specialty show
favorites Stars (Blender Bar, 11pm).

The Land Down Under

If you'd like to indulge in sounds from
Australia, block out Friday, March 18, from
noon-7pm for “The Aussie Barbecue.” There
will be performances from some of Austra-
lia’s hottest talent, including Brian Baker,
Ben Lee, Gyroscope, the four-times-plati-
num John Butler Trio, Old Man River, After
The Fall, The Grates, Little Birdy, Starky,
Sarah Blasko, Holly Throsby, Elena, Andy
White, Jackie Bristow and many others.
Watch out for the boomerangs! For more
information, go to www.australianmusic
collective.cont.

Other Recommended Showcases

Other showcases of note happening on
Wednesday, March 16, include the unsigned,
unpublished Scottish quartet Jupiter And
Teardrop (Nuno’s, 9pm), a band formed and
fronted by Geoff Martyn, founding member
and keyboardist of Travis.

Austin buzzband Firekills (Redrum, 11pm)
will play to more than a few A&R executives
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Tom Vek

as their hometown radio and independent
sales story continues to turn heads, and the
performance by unsigned San Francisco four-
piece Every Move A Picture (Lava Lounge
Patio, lam), who've caught the attention of
NME and tastemaking radio programmers
abroad, will be one not to miss.

On Thursday, March 17, the performance
by 21-year-old Australian singer-songwriter
Missy Higgins (Maggie Mae’s, 9:15pm) will
explain to conventiongoers how her debut
CD, Sounds of White, went quadruple platinum
Down Under. Fellow Aussies The Morning
After Girls (Habana Calle 6, 10pm) will roll out
their unique psychedelic, Velvet Under-
ground-tinged rock. Later that evening be sure
to catch New York electro-punksters LCD
Soundsystem (Elysium, Tam).

Friday, March 18, will bring sweat-soaked
showcases from New York’s Mormingwood
(Eternal, 8pm) and UK. hard rock act Breed
77 (Hard Rock Cafe, 11pm). Breed 77’s mix of
musical influences and styles, spanning me-
lodic hard rock, Spanish flamenco guitar and
North African rhythms, has already won them
tens of thousands of diehard U.K. fans and
will be a highlight of SXSW.

If The Beatles and Stones are more your
vibe, keep your Friday-night schedule clear for
Copenhagen, Denmark’s The Blue Van (The
Drink, 1am), whose debut LP will be released
stateside in April via TVT Records.

Early Saturday evening check out the
award-winning Austin band Del Castillo
(Town Lake Stage at Auditorium Shores,
6pm) and their unique merging of flamen-
¢o, blues and rock. Later on you'll be howl-
ing at the moon for UK. five-piece Dogs
(Buffalo Billiards, 9pm) and Australian,
Ozzy-inspired trio Wolfmother (Club De-
Ville, 11pm).

I'm ready for an afternoon kip now!

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Flushing Your
Fall Promotion

CKRA/Edmonton responds at warp speed

to national tragedy

Let’s face it, almost any radio station could pull off a big promotion
1 if given the proper tools. However, it takes a very special
station to be able to pull the plug on a big promotion just be-
fore the payoff and still have it work, although in a much dif-

ferent way than intended.

Such was the case this past weekend in
Canada, when the entire country was stunned
by the senseless and unprecedented murders
of four Royal Canadian Mounted Police offic-
ers during what was supposed to be the rou-
tine arrest of a pot farmer. Canada is a coun-
try where cops aren't often killed. In fact, an
event of equal magnitude had not occurred
since sometime in the 1800s.

“In Canada, this tragedy is on par with the
Oklahoma City bombing,” says pg
Paige Nienaber of CPR, who con-
sults NewCap CHR/Pop CKRA
(96X)/Edmonton, which was days
away from wrapping up a frenetic
$20,000 "Fugitive” contest, the same  f
game that galvanized the audience
of sister CIHT (Hot 89.9)/Ottawa
last year.

CKRA PD Brad Muir and Nien-
aber were attending the Canadian
Music Week conference in Toronto on Friday,
March 4, when they were informed of the trag-
edy. Pulling the strings by remote control,
Muir and other station personnel piled onto a
conference call to decide what, exactly, they
should do.

“The first thing we had to do was pull the
promotion off the air for the time being,” says
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FOR THEIR FALLEN COMRADES rhe Royal Can-

adian Mounted Police took to the streets in a parade and ‘
ceremony commemorating the four RCMP officers who were E
killed on March 3. The tragedy led CKRA/Edmonton to cancel its
“Fugitive” contest.

Muir. “We couldn’t go on the air talking about
tugitives — especially since our spin on it had
been referring to the FBI, as in the ‘Fugitive
Bureau of Investigation.” We had a real police
feel to all of the promotions, which made it
even more insensitive to be running it.”

The Right Decision

Muir and crew didn’t just pull all promos
for the contest off the air, they decided to can-
cel the contest entirely. It was a
gutsy move, given that the tragedy
happened at a very inopportune
time: The station was riding the
peak of what Muir describes as
“probably the most historic radio
promotion ever done” in all his
years in radio. He says listeners
were only aday or two away from
nabbing the Fugitive.

“I found myself thinking like a
radio person: Suspend it, then bring it back
when appropriate,” Nienaber says. “But then
I had some coffee and realized that what 96X
did was the right approach. Occasionally, the
opportunity to do something that makes you
more than just a radio station comes along,
This was one of those times.”

CKRA’s morning show opened up the
phone lines to listeners, al-
lowing them to reach out to
each other on the air that
morning. “The medium has
the power to affect people
and give them an outlet to let
them vent, to let them feel
good about it and to give
them a place to make a do-
nation or a phone call or
send an e-mail,” Muir says.
“They can get a response
and say, ‘OK, I've reached
out to my friends, and I feel
safe again.” In times of trou-
ble people reach out to oth-
er people.”

Many listeners thanked
96X for pulling the contest,
using the word “classy” to
describe the act, and sug-

S— gested donating the $20,000

prize money to the families of the fallen RCMP
officers. Muir blessed the idea and told his
morning show to go on the air and announce
that the station was starting a trust fund for
the families immediately and would take do-
nations at the office.

“By 9:30am on Friday we had systems in
place to take donations,” Muir says. “We also
had flowers delivered to all the RCMP detach-
ments in the city. We wanted them to know
that we understand and care.”

Let’s See Your iPod Do That

The outpouring from the community over-
whelmed 96X. “I don’t think the station has
ever gotten as many e-mails in a one-day pe-
riod as what we got on Friday,” Muir says,
adding that his BlackBerry was slammed with
some 300 e-mails before it crashed from the
overload. "My promotions director is still an-
swering e-mails, and we're taking the time to
answer every single one.

“It's one of those things where those of us
in the business tend to forget the power of the
medium. It's not just about playing music or
silly radlo contests. At the end of the day it's
| about emotion and
| communication, and
we could sense that
people were reaching
out through us to paci-
fy what had just hap-
pened.”

From the sound of
things, the Edmonton
community immedi-
ately rallied behind
96X’s decision. Among the mounds of e-mails
the station received were these nuggets of
goodness:

“I'm just a little citizen, but [ wanted to say
that what your station is doing is above and
beyond the call of duty. What a great gesture.”

Paige Nienaber

“Ten years from now
no one will
remember that your
station was the one
that gave away
$20,000. They will
remember you as the
station that broke all
the radio rules.”

Paige Nienaber

“The shooting of the four RCMP officers
was such a terrible tragedy, and we all need
to realize that the families of these officers
take precedence over any games. You at 96X
have recognized this and respectfully have
pulled the plug on the Fugitive game —
which makes me very proud. I am also very
proud of the fact you are going to donate
the $20K to the families of the fallen offic-
ers. Nothing will bring these individuals
back, but this is a very nice way of saying
that Edmonton cares about those who pro-
tect us. Way to go, 96X!”
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“It’s one of those things
where those of us in the
business tend to forget
the power of the
medium. It’s not just
about playing music or
silly radio contests. At
the end of the day it’s
about emotion and
communication.”

Brad Muir

“You are a class radio station. Way to go. |
am 100% behind you in your decision. Life is
precious, and admire your acknowledgment
of the precedence this tragedy deserves.”

“I think it was a very compassionate and
heartwarming decision on your radio station’s
part. It shows respect and dignity to the fam-
ilies, who will need all of the community sup-
port they receive, monetarily and emotional-
ly. Though I realize that some of your players
will not fully understand your move and you
may get some flak, I believe you did the right
thing.”

A Memorable Event

Muir is positively bursting with fruit flavor
where his staff is concerned, given the fact that
they seamlessly carried out all the orders he
blasted out from Toronto. “They pulled it off
very top-notch,” he says. “We had TV spots
and billboards we had to pull. We had our
complete website dedicated to this. It all had
to be turned around at 7am on a Friday.”

At press time Muir and company were still
tallying up how much they’d received in do-
nations and were planning on working with
the RCMP to distribute the funds. All Fugi-
tive references have left 96X’s airwaves, and
the station is still treading lightly around the
situation.

“From the listeners’ and the families’ stand-
point, we want to be as respectful as human-
ly possible and not continually remind peo-
ple what happened,” Muir says. “The only
thing we have to do now is bring in our actu-
al Fugitive, identify the person and have a
short conversation with him or her on the air,
because the tens of thousands of people who
were playing the game want to know who
they were chasing.”

Nienaber credits Muir and NewCap VP/
Programming Steve Jones for their foresight.
“God bless the people who had the balls to
realize that this was far more important than
getting a winner,” he says. “You don’t win lis-
teners by giving them stuff, you win listeners
by doing good things.” And on the scale of
good things, he says, “this was off the charts.”

“Ten years from now no one will remem-
ber that your station was the one that gave
away $20,000,” Nienaber says. “They will re-
member you as the station that broke all the
radio rules. This is how radio will beat the
iPod and the killer satellites.”
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ARTIST TITLE LABEL(S)

GREEN DAY Boulevard Of Broken Dreams (Reprise)
KELLY CLARKSON Since U Been Gone /RCA/RMG)
USHER Caught Up (LaFace/Zomba Label Group)
GWEN STEFANIfIEVE Rich Girl {interscope/

CIARA f/MISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)

FRANKIE J. fiBABY BASH Qbsession (No Es Amor) [Columbia)
MARIO Let Me Love You (L/AMG)

EMINEM Mockingbird (Shady/Aftermath/interscope/

50 CENT Disco inferno (G-Unit/Shady/Aftermath/interscope)
JESSE MCCARTNEY 3eautiful Soul (Hollywood)

NATALIE Goin' Crazy (Latium/Universal)

50 CENT Candy Shop (Shady/Aftermath/interscope)

ROB THOMAS Lonely No More (At/antic/

GAVIN DEGRAW | Don't Want To Be (J/RMG)

GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope)
ALICIAKEYS Karma (/RMG)

MARIAH CAREY It's Like That {/sland/IDJMG)

DESTINY'S CHILD Soldier (Columbia)

SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geffen)
LIL' JON & THE EASTSIDE BOYZ f/lUSHER & LUDACRIS Lovers & Friends (7V7)

RYAN CABRERA True (£.V.L.A./Atlantic)
3 DOORS DOWN Let Me Go (Republic/Universal)

BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group)

JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.)
EMINEM Like Toy Soldiers (Shady/Aftermath/Interscope)
JET Look What You've Done (Atlantic/

KILLERS Mr. Brightside (/sland/IDJMG)

TRICK DADDY Sugar (Gimme Some) (Siip-N-Slide/Atlantic)
MARDON 5 Sunday Morning (Octone/J/RMG)

AKON Lonely (SRC/Universal)

WILL SMITH Switch (Interscope)

KEANE Somewhere Only We Know (Interscape)

AVRIL LAVIGNE Nobody's Home (Arista/RMG)

TIM MCGRAW Live Like You Were Dying (Curly)
JENNIFER LOPEZ f/FAT JOE Hold You Down (£pic/
OMARION O /Epic/

HOWIE DAY Coliide (£pic/

SNOOP DOGG f/PHARRELL Drop it Like It's Hot (Doggystyle/Geffen)

CROSSFADE Cold (Columbia)

NELLY N Dey Say (Derrty/Fo’ Reel/Universal)
GAVIN DEGRAW Chariot (/RMG)

PAPA ROACH Scars (Geffen)

LUDACRIS Get Back (Def Jam South/IDJMG)

EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope)

ASHANTI Only U (Murder Inc./IDJMG)

TYLER HILTON When It Comes (Maverick/Reprise)
JENNIFER LOPEZ Get Right (Epic/

LENNY KRAVITZ Lady (Virgin)

J0JO Not That Kinda Girl (BlackGround/Universal)
T.1. Bring 'Em Qut (Grand Hustle/Atlantic)

RS pLavs
8619 -167
8462 +117
n2a +595
6938 +483
6619 -646
6435 +329
6040 -566
5979 +46
5182 +219
4851 -521
4741 +846
4406  +1013
4051 +287
4009 -299
3769 +152
3674 +375
3496 +103
3428 -482
3161 123
2783 -742
2778 -333
2584 +3N
2514 +41
2307 -305
2304 12
2147 +326
1949 +347
1744 +330
1606 -398
1570 +421
1570 +28
1320 +96
1318 -267
1317 +138
1221 +320
1204 +411
1170 +228
1156 21
1138 +51
1049 -660
987 +244
984 +11
882 -109
819 -2
840 -397
137 423
708 -268
655 13
644 -26
567 -82

TOTAL
AUDIENCE
(00)

763714
751607
598572
596389
575348
593544
459134
468745
405491
32214
378667
431709
317118
333733
293792
337929
231896
235451
214218
177917
242361
156864
159362
244815
196523
195611
120624
117006
111682
124105
80804
79924
118723
82944
92973
73490
77895
72991
48344
63764
48818
44211
68725
83838
54685
23305
70060
35991
49054
42449

CHART

WEEKS ON  TOTAL STATIONS/
ADDS

12
15
"
13
17

8
17
13
12
20

6

119/0
11810
117/0
118/0
115/0
117/0
117/0
114/0
108/0
1170
114)1
105/9
110/2
114/0
121
11013
109/0
109/0
108/0
80/0
108/0
91/5
101)2
106/0
N
80/4
8915
7613
103/0
63/13
75)2
7601
102/0
4443
70/9
6914
61/9
104/0
61/8
810
85/14
6817
51/0
35/0
940
5910
95/0
73{0
4812
30/0

119 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005. Arbitron inc.).© 2005 Radio & Records.

POWERED[}]

MEDIABASE

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
DESTINY’S CHILO Girl [Columbia) 37
MARIO How Could You L/AMG) 32
RYAN CABRERA 40 Kinds Of Sadness /£.V.L.A/Atlantic) 18
GAVIN DEGRAW Chariot (/RMG) 14
OMARION 0 (£pic/ 14
TRICK OAODY Sugar (Gimme Some) /Ship-N-Slide/Atlantic/ 13
AKON Lonely /SRC/Universal) 13

GAME 1/50 CENT Hate It Or Love It [Aftermath/G-Unit/interscope) 10

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
50 CENT Candy Shop /(Shady/Aftermath/interscope) +1013
NATALIE Goin’ Crazy (Latium/Universal) +846
USHER Caught Up fLaFace/Zomba Label Group) +595
GWEN STEFANI flEVE Rich Girl finterscope) +483
AKON Lonely (SRC/Universal) +421
OMARION O (£pic/ +MN
ALICIA KEYS Karma (/AMG) +375
3 DOORS DOWN Let Me Go (Republic/Universal) +n
GAME /50 CENT Hatelt Or Love |t (Aftermath/G-Unit/interscope)  +365
JOHN LEGEND Ordinary People (Columbia) +354

NEW & ACTIVE

GAME /50 CENT Hate It Or Love It /Aftermath/G-Unit/Interscope)
Total Plays: 560, Total Stations: 28, Adds: 10

JOHN LEGEND Ordinary People {Columbial

Total Plays: 553, Total Stations: 59, Adds: 6

ASLYN Be The Girl (Capitol)

Total Plays: 553, Total Stations: 39, Adds: 0

JIMMY EAT WORLD Work {lnterscope/

Total Plays: 515, Total Stations: 36, Adds: 1

NIVEA f/LIL’ JON & YOUNGBLOODZ Okay {/ive/Zomba Label Group)
Total Plays: 467, Total Stations: 22, Adds: 1

FANTASIA Truth s £/AMG)

Total Plays: 432, Total Stations: 33, Adds: 0

SUM 41 Pieces /lsland/IDJMG)

Total Plays: 398, Total Stations: 32, Adds: 5

LUDACRIS Number One Spot (Def Jam South/lIDJMG/

Total Plays: 392, Total Stations: 30, Adds: 5

SWITCHFOOT This Is Your Life (Columbial

Total Plays: 381, Total Stations: 28, Adds: 4

TRILLVILLE Some Cut (BME/Warner Bros.)

Total Plays: 354, Total Stations: 24, Adds: 5

Songs ranked by total plays

Station playlists for all R&R reporters E
are available on the web at
www.radicandrecords.com.
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THIS TOTAL

WE W armst e LABEL(S) PLAYS PLATS AUDENE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4220 -39 8%54
2 o KELLY CLARKSON Since U Been Gone (RCA/RMG) 4086 +23 79747
3 3 CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 3674 -108 70814
4 o GWEN STEFANI f[EVE Rich Girl //nterscape/ 3672 +58 72827
7 6 FRANKIE J. f/BABY BASH Obsession (No Es Amor) {Lolumbia) 3282 +287 64678
8 Q USHER Caught Up fLaFace/Zomba Label Group) 3272 +306 59971
5 7 MARIO Let Me Love You (/RMG) 3018 -252 56786
6 8  JESSEMCCARTNEY Beautifui Soul (Hollywood) 2811 -318 51853
9 0 EMINEM Mockinghird (Shady/Aftermath/interscope) 2707 +60 52544
" @ ROB THOMAS Lonely No More (Atiantic/ 2586 +238 50854
15 m NATALIE Goin’ Crazy (Latium/Universal) 2146 +427 43059
10 12 DESTINY'S CHILD Soldier /Columbia) 2098 -362 39127
12 13 GAVIN DEGRAW | Don't Want To Be (//RMG) 2055 -265 38035
17 @ 50 CENT Disco Inferno /G-Unit/Shady/Aftermath/Interscope) 1822 +184 31169
18 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 1742 +170 31488
16 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1736 +135 34288

20 @ MARIAH CAREY It's Like That /island//0JMG) 1665 +125 33082
19 @ SNOOP DOGG flJUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 1628 +61 30326
13 19 RYAN CABRERA True (£.V.L.A/Atlantic/ 1598 -385 30494
21 @ ALICIAKEYS Karma (J/RMG) 1494 +207 30445
14 21 LIL"JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7) 1429 -327 27870
22 @ GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 1330 +22 25457
27 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 1209 +327 22347
25 @ WILL SMITH Switch flnterscope/ 996 +109 20568
32 @ KILLERS Mr. Brightside //s/and//DJMG) 872 +184 18441
30 @ JET Look What You've Done (Atlantic/ 868 +167 18434
24 27 MARODON 5 Sunday Morning (Octone//RMG) 864 -97 18534
26 28  JAY-Z & LINKIN PARK Numb/Encore {Warner Bros.) 812 -74 15389
28 29  AVRIL LAVIGNE Nobody's Home {Arista/RMG) 721 -121 15444
K] 30 FRICKIN A Jessie's Girl {Toucan Cove/Alert) 666 -30 13652
23 31 NELLY N Dey Say (Derrty/Fo’ ReelfUniversal) 658 -471 9279
47 @ AKON Lonely (SRC/Universal) 648 +322 11449
35 33 EMINEM Like Toy Soldiers (Shady/Aftermath/Interscope) 593 -21 10400
38 @ GAVIN DEGRAW Chariot (J/RMG) 582 +188 10183

42 @ TRICK DADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic) 509 +137 8794
33 36 GOODCHARLOTTE ! Just Wanna Live (Daylight/Epic/ 444 -179 8965
36 37 J0JO Not That Kinda Girl (BlackGround/Universal) 432 -7 9243
37 38  PAPAROACH Scars (Geffen) 411 -23 7960
39 39  TIMMCGRAW Live Like You Were Dying (Cur) 401 -18 6258
4 @ KEANE Somewhere Only We Know (lnterscope) 392 +66 8217

40 41 JENNIFER LOPEZ Get Right (£pic/ 365 -51 6685
43 @ HOWIE DAY Collide (£pic/ 360 +71 6439
49 @ STYX | Am The Walrus (New Door/l/Me) 340 +35 6187
44 44 SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 323 -37 5667
34 45  ASHANTI Only U (Murder Inc./IDJMG) 312 -348 4946
@ JENNIFER LOPEZ fJFAT JOE Hold You Down (Epic/ 310 +119 7101
@ oMARION 0 (5ic) 293 +86 6053
45 48  SIMPLEPLAN Shut Up fLava/ 283 -62 5245
@ TYDYL WAVE Lay Down (/ndependent) 21 +40 5140
46 50 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 269 -70 4744

WEEKS ON  TOTAL STATIONS/
CHART ADDS

12
15
16
13

8
1
16
19
"

5

6
16
21
"
10
"

8

6

13

65/0
64/0
62/0
64/0
62/0
62/0
58/0
590
6310
64/1
62/4
54/0
500
520
57/1
56/2
54/1
51/0
44j0
503
47j0
511
53/8
4312
36/2
3713
310
26/0
21/0
322
241
33)8
3012
34/4
35(9
12/0
19/0
191
202
241
17/0
21/5
1001
18/0
1410
21/6
22/5
1301
15/3
1

65 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/42.
© 2005 Radio & Records

MOST ADDED'

ARTISTTITLE LABEL(S)

DESTINY'S CHILD Girl (Columbia)

RYAN CABRERA 40 Kinds Of Sadness /£.V.L.A./Atlantic)
MARIO How Could You (/AMG)

TRICK DADDY Sugar (Gimme Some) (Sijp-N-Slide/Atlantic)
AKON Lonely (SRC/Universal)

50 CENT Candy Shop (Shady/Aftermath/interscope)
JENNIFER LOPEZ fIFAT JOE Hold You Down (Fpic/
JOHN LEGEND Ordinary People (Columbia)

OMARION 0 /Epic/

HOWIE DAY Collide (£pic/

TRILLVILLE Some Cut (BME/Warner Bros.)

NATALIE Goin’ Crazy (Latium/Universal)

GAVIN DEGRAW Chariot (//RMG)

MOST

INCREASED PLAYS

ARTISTTITLE LABEL(S)
NATALIE Goin' Crazy (L atium/Universal)

50 CENT Candy Shop (Shadly/Aftermath/interscope)
AKON Lonely (SRC/Universalj

USHER Caught Up (LaFace/Zomba Label Group)

—d i —a P
D =2 - §

s 8T NN N O WD

INCREASE

+427
+327
+322
+306

FRANKIE J. fBABY BASH Gbsession (No Es Amor) (Columbia) +287

ROB THOMAS Lonely No More (Atiantic)
ALICIA KEYS Karma (J/RMG)
GAVIN DEGRAW Chariot (J/AMG)

50 CENT Disco Inferno /G-Unit/Shady/Aftermath/interscope)

KILLERS Mr. Brightside /isiand//DJMG)

BOWLING FOR SOUP Almost (Sitvertone/Jive/Zomba Label Group)

JET Look What You've Done (Atlantic)

DESTINY'S CHILD Girl (Columbia)

TRICK DADDY Sugar (Gimme Some) (Ship-N-Slide/Atlantic)
3 DOORS DOWN Let Me Go /Republic/Universal)
MARIAH CAREY It's Like That //sland/i0JMG)
JENNIFER LOPEZ f{FAT JOE Hold You Down (Epic/
WILL SMITH Switch //nterscope)

BRIE LARSON She Said (Universal)

OMARION 0 /Epic/

JOHN LEGEND Ordinary Pecple (Columbia)

RYAN CABRERA 40 Kinds Of Sadness /£.V.L.A./Atlantic)
HOWIE DAY Collide /£pic/

MARIO How Could You (J/AMG)

KEANE Somewhere Only We Know (/nterscope)

SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Daggystyle/Geffen)

EMINEM Mockingbird /Shady/Aftermath/Interscope)

AARON CARTER Saturday Night (Trans Continental Records)

GWEN STEFANI f/EVE Rich Girl finterscope)
BABY BASH Baby I'm Back (Universal)

+238
+207
+188
+184
+184
+170
+167
+156
+137
+135
+125
+119
+109
+92
+86
+84
+74
+71
+69
+66
+61
+60
+59
+58
+57
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America’s Best Testing CHR/Pop Songs
12 + For The Week Ending 3/18/05

¢ RateTheMusic com

w

Artist Title (Label) W W Famil.

KELLY CLARKSON Since i Been Gone (RCA/RMG) 438 430 99% 23% 442 435 455
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 410 414 98% 39% 418 395 4.10
ROB THOMAS Lonely No More (Atlantic/ 406 391 70% 8% 403 392 439
3 DOORS DOWN Let Me Go (Republic/Universall 4.00 - 1% 10% 403 422 404
JESSE MCCARTNEY Beautiful Sout (Holywood) 392 387 97% 3% 410 383 391
RYAN CABRERA True (£.V.L.A/Atlantic) 390 388 98% 37% 403 399 3.80
MAROON 5 Sunday Morning (Jctonel//RMG) 390 373 96% 29% 381 400 367
BOWLING... Almost (Silvertone/Jive/Zomba Label Group) 380 387 68% 13% 435 387 348
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 381 369 95% 35% 384 372 315
ALICIA KEYS Karma (J/RMG) 380 362 8% 21% 388 382 344
USHER Caught Up fLaFace/Zomba Label Group) 372 364 92% 31% 361 376 392
GAVIN DEGRAW | Don’t Want To Be (/RMG) 3N 370 96% 51% 369 383 380
GWEN STEFANI fJEVE Rich Girl (interscope/ 364 365 97% 3% 346 352 397
CIARA M. ELLIOTT 1, 2 Step (LaFacelZomba Label Group) 364 363 95% 47% 375 358 3.44
JAY-Z & LINKIN PARK NumbfEncore (Warner Bros.) 360 350 96% 44% 353 364 356
FRANKIE J. fBABY BASH Obsession (No Es Amor) Colimbia) 3.55 3.67 82% 26% 349 363 3.46
EMINEM Mockingbird (Shady/Aftermath/Interscope) 350 3857 94% 9% 371 346 324
MARIO Let Me Love You (/RMG) 343 344 93% 52% 334 336 347
MARIAH CAREY It's Like That /sland//D/JMG) 343 327 0% 20% 348 351 326
NATALIE Goin' Crazy fLatium/Universal) 337 34t 56% 17% 326 361 3.21
NELLY f[T. MCGRAW Over... (Derrty/Fo’ ReeflCurtyUniversa)) 3.34 338 98% 66% 3.16 323 3.68
DESTINY'S CHILD Soldier [Cofumbia/ 329 319 97% 53% 331 336 296
EMINEM Like Toy Soldiers (Shady/Aftermatfyinterscope/  3.28 - B89% 3% 334 316 327
50 CENT Candy Shop /Shady/Aftermat!y/interscope) 3.28 - 8% 32% 354 328 298
ASHANTI Only U (Murder Inc./IDJMG) 327 330 82% 3% 339 318 304
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 326 321  80% 32% 321 333 323
NELLY N Dey Say (Derrty/Fo’ RecllUniversal) 324 318 75% 8% 313 315 324
LIL' JON... flUSHER & LUDACRIS Lovers & Friends (7V7) 3.22 318 85% 39% 328 336 298
S. DOGG f/J. TIMBERLAKE Signs (Doggystyle/Geffer/ 316 323 66% 24% 298 332 3.08

.

Total sample size is 332 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available lor local radio stations by
calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

W W
Burn 12-17 18-24 25-34

~

* CHR/POP

~
CHR/POPTOP30 ,ieCl
MEDIABASE
e WiEC  ARTIST TITLE LABEL(S) o siavs eI STATIONS
3 @)  USHER Caught Up (aFace/Zomba Label Group) 533 +44 8 70
1 2 GWEN STEFANIf[EVE Rich Girl (Interscope/ 504 -28 1 5/0
2 3 GREEN DAY Boulevard Of Broken Dreams (Reprise) 469 -30 L 5[0
b 4 KELLY CLARKSON Since U Been Gone (RCA/RMG) 437 -2 13 70
7 o* K-0S Man | Used To Be (Astralwerks/EMC/ an +11 [} 70
4 6 MARIOQ Let Me Love You (/RMG) 405 -66 14 5/0
8 0* SUM 41 Pieces (Island/IDJMG) 378 +17 8 70
9 8 MARIAH CAREY |t's Like That fIsland/IDJMG/ 350 -5 6 70
] 9 CIARA M. ELLIOTT 1, 2Step (Laface/ZombalabelGroun) 330 -84 15 il
10 104 SHAWN DESMAN Let's Go (Vik/Sony BMG) 329 -20 5 5/0
14 m FRANKIE J. f{BABY BASH Obsession... [Cofumbia) 325 +61 3 6/0
15 @ ROB THOMAS Lonely No More (Atlantic) 287 +38 4 6/0
16 @ 50 CENT Candy Shop (Shady/Aftermath/interscope) 290 +32 4 52
1 @ GAME f/50 CENT How... (AftermatlyG-Unit/Interscope) 284 +5 7 610
13 @ EMINEM Mockingbird (Shady/Aftermath/interscope) ~ 284 +5 6 5/0
12 16 S. DOGG f/J. TIMBERLAKE Signs (Doggystyle/Geffen) 211 -8 4 5/0
17 m* SIMPLE PLAN Shut Up (At/antic/ 258 +8 6 40
21 18 50 CENT DiscoInfemo (G-Unit/Shady/Aftermathyinterscope) 211 -2 " m
18 1948 AVRIL LAVIGNE Nobody's Home (Arista/AM5) 215 -20 18 5/0
18 20 JENNIFER LOPEZ Get Right /Epic/ 201 -45 S 70
28 @  ALCIAKEYS Karma (/M) 19 +42 2 61
22 22 DESTINY'S CHILD Soldier [Columbia) 194 -20 14 610
@ NATALIE Goin' Crazy (Latium/Universal] 185 +58 1 i
@* AVRIL LAVIGNE He Wasn't /Arista/AMG) 182 +56 an
24 25  MAROON 5 Sunday Morning (Octone//AMG) 171 -18 § 6io
20 26 LIL' JON... flUSHER & LUDACRIS Lovers &Friends (7V7] 174 -46 10 51
25 27 JESSE MCCARTNEY Beautifid Soul (Hofywood) 172 -22 13 46
26 28  GOOD CHARLOTTE | Just Wanna Live (Daylight/Fpic) 171 -19 n 440
@ KILLERS Mr. Brightside //sland//0JMG) 168 +63 1 an
27 30 ¥ NELLYfIT.MCGRAW Over... Denty/Fo' ReelCurtyUniversa) 166 21 19 8/0
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

/

Qs are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

/

| just got a new morning show at
; KZMG/Boise, |ID a couple of weeks
I ago, so I'm excited about that. |
* managed to find someone in the
company who | thought had a lot of
potential: Shamus, from our sister
station KBEE/Salt Lake City. We

]
:
PD, KZMG/Boise, ID g

also got Tara Kelly, who'’s a native Idaho girl. # They have a tre-
mendous work ethic, and they get the need for a morning show
to marry its community. If you get morning people who can do that,
and if they have halfway-decent personalities, a good PD can help
with content ¢« Musically, | think the format is poised to be in good
shape — thankfully. I'm a little concerned right now about where
the genuinely strong records are coming from. | am glad that 50
Cent has put out what's going to be a very accessible record. # It's
very West Coast, party-friendly pop hip-hop. | think we can stilldo
something with two or three cuts off the Eminem album. # At the
same time I'm very glad to see artists like Jesse McCartney and
Ryan Cabrera experience success at Pop and sell some records.
When cute young boys have hits, you tend to get mothers back
into the format, and it tends to broaden the overall appeal of the
format. I'm also cautiously optimistic about what a new Backstreet

"\, Boys album will mean to the format this year.
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arTist: Aslyn

LageL: Gapitol
By MIKE TRIAS/ASSOCIATE EDITOR

Singer-songwriter Aslyn isn’t quite an
overnight success story, which is
probably what landed hera .
record deal in the first |
place. After submitting her °
three-song demo to Capitol, '
she thought she would be
performing one of those :
songs for her audition. In-
stead, they asked her to per- 28
form the latest song she’d
written. A veteran of the !
Atlanta club circuit, Aslyn :
passionately performed “493- &
1023” — which she had just written the
previous week with her brother — and
got the deal.

Aslyn’s March 29 debut album, Lemon
Love, is very personal. It takes its name
from a song that equates her love life to
having a lemon for a car. Right now,
however, Aslyn has no car. “I've been on
tour in a van and trailer,” she says. As for
her love life, she says, “Unfortunately, I
don’t have any stories in that department
either. But maybe doing without will

www americanradiohistorv com
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keep me away from problems.” That
could be a very good thing, considering
her busy schedule. She performs on
Jimmy Kimmel Live on March 16, and
after she wraps her current radio promo
tour she goes straight into touring with
Marc Broussard.

One highlight on the album is “Wally,”
the story of her grandparents’ 55-year
relationship. “The first lines of the song are
very specific,” says Aslyn. “They met at a
USO dance, then he was sent out to sea.
She sent him a photo of herself and wrote
onit, ‘Dear Wally. You're the
+ sweetest boy ['veever known.’
_ The weekend [my grandma]
¢ passed away, [my grandpa]
> would not let go of that
picture. That inspired the
whole song.” Aslyn also re-
members playing the song
for her grandfather for the
first time. “He has a hearing
aid, so he couldnt really

T hear it. I typed out the lyrics
for him, and I played it acoustically. Tears
came to his eyes as he was reading it.”

“Be the Girl,” a song about wanting to be
not just a girl to a guy, but the girl, is
another highlight from Lemon Love. The
pop rock anthem showcases not only
Aslyn’s knack for writing strong melodies,
it also allows her confident, emotive voice
to shine. The song is climbing up the Hot
AC chart and just starting to make waves
at Pop, and it will be featured in an
upcoming episode of Charmed.

S T
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| CHR/POP REPORTERS

Stations and their adds listed alphabetically by market

-

KCDD/Abilene, TX
: Brad Elliot

WFLY/Albany, NY*
DM: Kevin Cailahan

MO: Christy Taylor

NT

RYAN CABRERA
WKKF/AIhany NY*

PD/MD: Rob Dawes
soeaé VALENTINO

KKOB/AIhuamerque NM*

MD: Carlos Duran
2 JENNIFER LOPEZ UFAT J0F
1 SUM 4t
50 CENT

KQID/Alexandria, LA

P0: o Ronens
TODDFIJLCHER

WAEB/Allentown, PA*

PD: Laura St. James
MO: Mike Kelly
o Adds

KPRF/Amarillo, TX
OM: John McOueen
PO/MD: Marshat Blevins

7 ALICIAKEYS

WIXXIAﬂnIelon wi*
5 JO“N LEGEND
SWITCHFOOT

WSTR/Atlanta, GA*

PD: Dan Bowen
APD: J.R.

WWWO0/Atlanta, GA*

1] : Dylan Sprague

MD: Jetf Miles
CROSSFADE

KHFV/Austin, TX*
PD/MD Tnmmy Austin

MST\N‘(S CHILD

WBZN/Bangnv, ME
OM: Paul Oupuis
PD: Dan Cashman
APD/MD: Aden “Kid™ Jamesun
3 JOHN LEGEND
2 TRICK DADDY
2 OMARION

WFMF/Baton Rouge, LA*
PD: Kevin Campbell

SN DECRAW

SRS chi

AMERICAN HLFI

MARID

AYAN CABRERA

KQOXY/Beaumont, TX*

OM: Jim West

PO/MD: Brandin Shaw

APD: Patrick Sanders
PAPAROACH

KHSD/BlIIlngs MT

CENT
ﬂ TRILLVILLE
3 RYAN CABRERA

WXYK/Biloxi, MS*

Y BASH
VMY EAT WORLD
RELIENT K

WWYIJBmgharrnnn 1y
OM: Ed Wa

POMD; K.l nl
19 DESTINY'S CHILD
MARI
GAME 1550 CENT

WQEN/Birmingham, AL*
Doug Hamand

5 INNIFERLOPEZVFATJOE
| TRICK DADRY

WBND/BIoommqmn IL
IDK'J‘ Dan Westhel

oy Trmnu
APD: Chad Fasig
MD: Russell Rush

JET
TRICK DADDY

ngse D*
‘TIM Mceml

DESTINVS CNILD
MARID
XELLY CLARKSON

KZMG/Boise, ID*
PD: Jim Allen
1 DESTINYS CHILD
MARID

AARON CARTER
RYAN CABRERA
UNWRITTEN LAW

WXKS/Boston, MA*
PD: Cadiliac Jack Mcl:anney
APO/MD: David Corsy

DAVE MATTHEWS BAND

KNOE/Bryan, TX
PO/MD: Lesley K.
No Ades.

WKSE/Buffalo, NY*
MO Brian Wilde
No Adds.

WIXOO(Burlington*

PD/MD: Ben Hamitton

APD: Pele Belair
DESTINY'S CHILD
MARIO

WZKL/Canton, OH*
PD: John Stewart

WRZE/Cape Cod, MA

DM: Steve McVie

PD/MD: Shane Biue
TYOVL WAVE

KZIA/Cedar Rapids, IA
DM: Robs Norton

PO/MD: Kevin Walker
1 DESTINYS CHILD

WQ0B/Champaign, IL
OM/PD: John McKeighan
Ko Adds

WSSX/Charleston, SC*
OM/PD: Miks Edwards

DMD: ial Ed
DESTIN%E?HILD
MR
FAN 3
ELEVEN 54
WNKS/Charlotte*
PD: John Reynolds
MD: Keli Reynoids
11 GWEN ST
KILLE
2 AICIAKEYS

WKXJ/Chanannnga TN
DM: Kris Van Dyke

MD: Heather Backman
2 TRICK DADDY

WKSC/Chicago, IL*
PD: Rod Phillips
MD: Jaﬂ Murray
1 SoLG FoR so
DESTINY'S CHILD
JANFER LOPEZ (FAT 108
GAVIN DEGRA

KLRS/Chico, CA
POMD: Eric Brown
1550 CENT

11 RYAN CABRERA

11 KIMBERLEY LOCKE

11 DESTINY'S CHILD
11 MARID

WKFS/Cincinnati, OH*
OM: Scott Reinhart
PD: Tommy Bodean
MD: Jordan
MARIQ
FAN 3

WAKS/Cleveland, OH*

APD/MD:
17 PRETTY i
PAPA
DESTINYS CHILD

KKMG/CnInmdn Springs, CO*

DM: Bobl
PDCh:dlmf
3 JT

WNOK/Columbia, SC*
PO:

WCGQ/Columbus, GA
OM/PD: Bob Quick

1 SWITCHROOT
1 DESTINYS CHILD
1 MARID

WNCI/CnIumhus, OH*
PD: Michaal McCoy

APD/MD Jos Kelly
OMARION

| GAVIN DEGRAW
RYAN CABRERA

m‘IYY/Concord {Lake Regions),

POMD: AJ Dukette
GAVIN DEGRAW
TRICK DADDY

WGICICnokevuIIe L]

DM McFly
Scomev

MD Freaky Dave

5 FRICKIN A

KHKSIDaIIas ™*

APD/MD Femand Ven:
BROOKE VALENTINE '/BVG BO! SLIL JON
AN CABRER

WDKF/Dayton, OH*

OM: Tony Tiord

PD' Wes Mcl:ain
GAM

1 DESTIWSCH\LD

(AN CABRERA
SW!TCHFOOT

UNWRITTEN LAW

WGTZ/Daylnn OH*

PD/AMD Scrm Sharp
7 mlcxm A

l)ESﬂNVS CHILD

WVYBIDaymna Beach, FL*
DM; Frank

DESTINYS CHILD
MARIO

KFMD/Denver, CO*

PD/MD; Jim Lawson
DESTINY'S CHILD
MARID

FAN 3

KKDMIDes Moines, 1A*
PD: Greg Chance
MO: Steve Wazz
1 SEANIER 07 AT 06

MARIO

WDHOIDetmn M
Alex Tear
e
: Re
2% GAME 'Bﬂuzaﬂ
25 PRETTY RICKY
Z KILLERS

WKQI/Detroit, Mi*
PD: Dom Theodore

APD/MD: Beay Daniels
DESTINYS CHILD

WLVY/EImira, NY
OM/PD: Gary Knight
APD: Brian nll

HLI
13 USHER & AL\CIA KEYS
N LEGEND

WNKI/EImira, NY
DIMD J.I Morgan

ERS
4 JENNIFEH LOPEZ IFAT JOE

WRTS/Erie, PA
OM: Rick Rambaldo
PD: Dan Edwards
APD/MD: Karen Black
4+ GO0 GOODOLLS
3 TIMMCGRAW

KDUK/Eugene, OR
OM: Chris Sargent
PD: Valerie Steele

12 HOWIE DAY

12 AKON

12 JENNIFER LOPEZ (FAT JOE

WSTD/Evansville, IN
PD: Stan ‘The Man’ Priest
APD: Brad Booker

MD: Josh Strickland

19 50 CENT

8Tl

5 TRICK DADDY

4 DESTINY'S CHILD
4 MARID

4 WILL SMITH

3 YING YANG TWINS
2 TRILLVILLE
2 GAME /50 CENT

WDAYFargo
DMPD: Mike “Blg Dog” Kapel
A, o

KMCK/Fayetteville, AR
:26 my Ki

et o

1 RYAN CABRERA

KMXF Fayetteville, AR
OM: Tom Travis
POMD: ke D.

31 S0CENT
30 JOHN LEGEND

WWCK/FIIm M

PAPA RO&CH
RYAN CABRERA

WJMX/Florence, SC
i
KEANE :
EMINEM
OMARION
RYAN CABRERA
CRINGE

KWYE/Fresno, CA*
PD: Mike Yeager
APD: Ryder

MD: Nikki Thomas
7 BABY BASH
OMARION

KSME/FL. Collins, CO*

PD: Chris Kelty

MD: Jo Jo Tumbeaugh
DESTINY'S CHILD

WXKB/FL. Myers, FL*
Bt
&1 %RIDAZ'MY e
NB RIDAZ VANGELIRA
TRILLVILLE
DESTINYS CHILD
GAVIN DEGRAW

KISR/FL. Smith, AR

5 JENNIFEN LOPEZ 1FAT JOE
5 HO‘ME Day

KZBBIF! Smith, AR
Matthews

PIJIMD Todd Chase
5 NATALIE

WYKSIGameszIe FL*

APD/MD Alan Fox
2 RYAN CABRERA
CAESARS

KKXL/Grand Forks, ND
OM/PD: Rick Acker
APD: Dave Andraws

MD: Trevor .
TIM MCGRAW
RYAN CABRERA

WSNX/Grand Rapids, MI*
PD: Eric 0'Brien

APD/MD;
27 GAME {50 CENT
20 CHINGY LIANET JACKSON
13 PRETTY RICKY
s BOBBY VALENTINO
2 BABY BASH
CROSSFADE

WKZL/Greensboro, NC*
PD: Jeff McHugh
APD: Terrie Knight
MD: Marcia Gan
CAESARS

WEHD/Greenvme NC*

Tony Banks
APﬂ D: Chis “Hollywood™
1 lﬁmmn LAW Mam
1 TRICK DADDY

WHHT/GreenvIIIe NC*
Jolf Davis

APDIMD Blake Larson
nalmr X
mu_vvu(

S0 CENT

WFBC/Greenville, SC*
: Nikki Nite

APD/MO: Kobe
No Adds

WHKF/Harnshur& PA*
PO/MD: Jelf Hurley (Bird.
1 NELLY!'JIéNGTm

DEST’NV’S CHILD

WKSSMHartlord, CT*
PD: Rick Vaughn

MD: Jo Jo Brooks
DESTINY'S CHILD

RYAN CABRERA

KRBEMouston, TX*

PD: Tracy Auslin

MD: Leslie Whittle
MARID

WKEEMuntington
PD: Jim Davis

JOHN LEGEND
DESTINYS CHILD
S0 CENT

%ZYP/Huntsvllle AL*
MD: Al “Lisa” Elliot

WNOU/ndianapolis, IN*
OM: David Edgar
PO: Chris Edge

MD: Dylan
2 JENNIFER LOPEZ (AT JOE
1 SIMPLE PLAN

WYOY/Jacksun MS*
APDIMD Nalsm

DESTWV'S CHLD

WAPE/Jacksonville, FL*
DM/PD: Cat Thomas

KILLERS
TRICK DADDY

WFKS/Jacksonville, FL*
PD: Skip Kally
APD/MD: Mack

4 NIVEAAIL' JON & YOUNGBLOODZ
1 JENNIFER LOPEZ FAT JOE

WGLU/Jnhnsmwn PA
Mitch Edwants
APDIMD Joualhan Reed
8 TR‘EK DADDY
7 AXON

7 MARIAH

& NATALIE
5 NELLY

5 BABY BASH

KSYN/Joplin, MO

PD: Jason Knight

APDj E§tm Kraus
CIARA FLUDACRIS
BROOKE VALENTLNE {BIG BOI & LIL' JON
DESTINY

TER
/PETEY PABLO & EBONY EYEZ
JENNIFER LOPEZ 1FAT JOE

WKFR/Xalamazoo, M
OM: Miks Mckally

KCHZ/Xansas City, MO*
OM/PD: Maurice DeVoe
JOHN LEGEND

KMXV/Kansas City, MO*
MD: Jamie Co:
? i swm

KIMEEN.EV LOCKE

WWSTIKnuxvnIIe ™
PD: Rich Bailey
MD: Scoll Bahannon
4 NATALEE
SO CENT

KSMB/Lafayette, LA*

PD: Bobby Novesad

APDIMD Andml “A.6." Gordon
DESTIWSCHILD

SUM 41

WLAN/Lancasier. PA*
APIJ/MD Hnl Love

JORN LEGEND
50CENT

WHZZAansing, MI*
DM/PD: Jason Addams
APD: David Bryan

No Adds

WLKT/Lexington, KY*
DM/PD Bany an

Z
DfSTIWS CHILD
HOWIE DAY

KFRXAincoln, NE

PD: Ryan Sampson

MD: Adam Michaels
FRICKIN A

OMARION
TYDYL WAVE

KLALAttle Rock, AR*
PD: Randy Cain
APD: Ed Johnson
MD: Charlotte
AMERICAN HI-FL
50 CENT

KiIS/Los Angeles, CA*

PD: John
APDIM&] .ma Pilat

8 AX(
4 AMERIE
1 OMARION

WDJXLouisville, KY*
PD: Shane Collins

3 TRICK DADDY
1 DESTINY'S CHILD

WZKF/Louisville, KY*
PDMD: Chris Randolph
NoAdds

WZEE/Madlson wr

UNWRITTEN LAW
DESTINY'S CHILD
LUDACRIS
MARID

SOCENT

KIFSMedford, OR
OM: Bill Nielsen
PD/MO: Michael Moon

40 AKON

25 GREEN DAY

10 TRICK DADDY
SIMPLE PLAN

WAOAMelboume, FL*
PD: Beau Richards
MD: Eric Deniro

PAPA ROACH

WHBQ/Memphis, TN*
PD: Kamn with a K

RELNTK

WHYI/Miami, FL*
PD: Roh Roberts
APD: Donnie Michaels
MD: Michael Yo
10 HOWIE DAY
DESTINY'S CHILD
MARI
RYAN CABRERA

WXSS/Mllwaukee wi*

g2

RDOKF VALENTINE 181G BOI & LI JON

KDWB/Minneapolis, MN*
PD: Rob Morris
MD: Derek Moran
1 GAME 150 CENT
CROSSFADE
JoHN LEGEND

WABBMobile, AL*
OM: Jay Hasting
PD/MD: Jammer
GAVIN DEGRAW
RELIENT K
DESTINY'S CHLD
MARIO

WYOK/Mobile, AL*

OM: Dan Balla

APOMD: Brian Sims
RYAN CABRERA

KHOPModesto, CA*
DM: Richard Perry

PD: Chase Mu
DESTINY'S CHIL
MARID
CAESARS

KNOEMonroe, LA
DM/PD: Bohby Richards
MARIO

V{‘HHYIMnntgnmery, AL

POMD: Steve Smith
18 DESTINY'S CHILD
RYAN CABRERA

WVAQ/Morgantown, WV
OM: Hoppy Kertheval

:Lacy
APD: Brian Mo
MD: Meghan Durst
nmsum
AKON
DESTINYS CHILD
AARON GARTER
TYDYL WAVE

WWXM/Mane Beach, SC

APD Kmn
STvx

WRVW/Nashviile, TN*
PO/MD: Rich Davis

11 GAVIN DEGRAW

1 HOWIE DAY

1 AXON
1 OMARION

WBLINassau, NY*
OM: Nancy Cambino
PD: W Rice

APD: Al Levine
MO: LJ Zabietski
o Adds

WFHN/New Bedford, MA
PD: James Reitz

MD: Dayid Dura

23 DESTINYS CH\LD

23 MARIQ
2 KIMBERLEY LOCKF
2 NIVEA ILIL' JON & YOUNGBLOODZ
1 CIARA MLUDACRIS

WKCI/New Haven, CT*
PD: Chaz Kelly
MD: Kerry Colling

GAVIN DEGRAW

HOWIE DAY
CROSSFADE

WQGN/New London, CT
PD: Ksc:am Palana
MD: M

5 cnosswpwfumw

5 SOCENT

5 DELGADO

WEZB/New Orleans, LA*
DWPD Mltasl(;:'lan

MD Stevie G
1 GWENSTF_FAM

1 AME
RVAN CABRERA
CROSSFADE
CAESARS

WHTZ/New York, NY*
PD: Tom Poleman

APD: Sharon Dastur
MD: Paul “Cubby” Bryant
9 AXON

9 AMERIE
£ GAVIN DEGRAW

KBAT/Ddessa ™
John Moesch
PD Lon Caro

MD: Cos Eu
2 T
10 AYAN CABRERA

KCRS/Odessa, TX
MD: Naie Rodriguez
36 GAVIN DEGRA

36 BOWLING FOR SOUP

KJYO/Oklahoma City, OK*
PD: Mike McCoy

MD: J. Rod
14 TRICK DADDY
1 MARIO

Wxxl.lDrlandn FlL*

m Cook
A|P01/'_4TD Pm Oe Graalt
GAVIN DEGRAW

WILN/Panama City, FL
OM: Mike Prel

TRILLVILLE
OMARION

WIOQ/PhlIadeIphla PA*

PD: Todd Shannon

APD/MD: Marian Newsome
MARID

KZZP/Phoenix, AZ*
PD: Mark Medina
MD: Ching
30 GWEN STEFANI
9 ROB THOMAS
DESTINY'S CHILD

WKST/Pitisburgh, PA*
PD: Mark Anderson
APD: Mark Allen
M0: Mikﬂ’
1 CiARA FLUDACRIS

WJBQ/Poriland, ME
DM/PD: Tim Moare
MD: Mike Adams

MARIO

FAN 3
RYAN CASRERA

KKRZ/PunIand OR*

WERZ/Portsmouth, NH*

OM/PD: Mike 0'Donnell

APOMD: Kevin Matthews
SWITCHFOOT

JENNIFER LOPEZ (/AT JOE

WSPK/Pﬂughl(eepsm NY

APD Sky vmm
MD: Paulie Crnz
12 DHT

AMERIE
GAVIN DEGRAW

WPRO/medence Rl
OM/PD: Tony Bristol
APD/MD: Davey Mums

DESTINY'S CHILD
MARIQ

KBEM]uad Clhes 1A*
DM: Darren P
PD: Jeft Jamu
MD: Steve Fuller
GAVIN DEGRAW
JOHN LEGEAD

WHTS/Quad Cmes 1A*
PD 0’3 Waiteia:

7 OMARION

WDCG/Raleigh, NC*
PD: Rick Schmidl
APD: Randi Wesl

: Brof

16 HUWI?DAV
CROSSFADE
PAPA ROACH
TRICK DADOY

KRCS/Ragid City, SO
PD/MD: D. Ray Knight
No Adds

WRVORichmend, VA*
PD: Wayne Coy
APD: Darren Stone
MD: Jonathan Resd
AKON
TRICK DADDY
AARGN CARTER

WJJS/Roanoke, VA*
POMD: Cisgo
GAVIN DEGRAW
DESTINY'S CHILD
3 DOORS DOWN
MARID
FAN 3

WXLK/Roanoke, VA*
PD: Kevin Scolt

APD: Danny Meyers

MD: Bob Patrick
HOWIE DAY
TRILLVILLE
MARIO

WKGS/Rochester, NY*
PD: Erick Andarson
MD: Nick DiTueci

DESTINY'S CHILD

MARID

WPXY/Rachester, NY*
PD: Mike Dangar
APD: Carson
MO:J8.
1 OMARION
1 3 DO0RS DOWN
AMERICAN Hi-FI
MARI
RYAN CABRERA
CAESARS

WZ0K/Rockford, IL
PO/AMD: Jenna West
2 nﬁwnmmmw
20 MAROON 5
DESTAYS CHLD
/4N CABRERA

KDND/Sacramenln CA*
MD I:Imﬂn%nr K.

RV

DESTANS ti
WIOG/Saginaw, MI*
PD: Carey

MARID
JENNIFER LOPEZ 1£AT JOE

KZHT/Salt Lake City, UT*
PD: Jeff McCartney

MD: Kramer
21 DESTINY'S CHILD
1 GAME 50 CENT
GWEN STEFAN!
MARID

KELZ/San Anlnnin, ™
PD: DOI)?H
T

DESTINVS CHILD

KXXM/San Antonio, TX*

KHTS/San Dlegu CA*
PD: Diana Laird
APD/MD: Hitman Haze
13 RYAN CABRERA
4 BABY BASH
1 LUDACRIS
CAESARS
MARIO

L(éLY/San Luis Obispo, CA

MD: Crai Mamall
4 JOHN LEGEND
TRICK DADDY
3DO0RS DOWN

WAEV/Savannah, GA
OM: Brad Kelly
PD/MD: Chis Alan
APD: Russ Francis
3 TRICK DADDY

TRILLVILLE
UM 41

W2ZAT/Savanaah, GA
PD: Brian Rickman
RYAN CABRERS

KBKS/Seattle, WA*

DM/PD: Mika Preston

APD/MD: Marcus D.
GAVIN DEGRAW.

KHUF/Shrevepnn LA*
PD: Erin B

MD: Evan Hartny

No Adcs

WNDV/SDuih Bend, IN
. Tommy Frank

APD Bamis Mack
D: Otis

NUMGS

KZZU/Spokane, WA*
OM: Ken Hopkins

MD: Brooke Fox

No Adds

KS!.Z/SL Louis, MO*
M?'ng’ J

AMER(E
BOBBY VALENTIND
LUDACRIS

WNTQ/Syracuse, NY*
omPD: Tnm Mnchell
MD: Jimm

1 DESTIN OﬂILD

WWHT/Syracuse, NY*
PD: Butch Charfes
MD: Jeff Wise
19 YING YANG TWINS
9 EMINEM
BESTINY'S CHILD

WHTF/TaIIahassee FL
M: Jay Taylor
PD Damen Slapmns
APD/MD: Justi
2 SROKE VALENTIE VB1G 801 & LI JON
1 BABY BASH
21 NIVEALL' JON & YOUNGBLOODZ
7 CRINGE

WFLZ/Tampa, FL*
DM/PD: Jeit Kapugi

APDMD:
11 CAOSSFAD?
DESTINYS .,mm

WMGl/Term Haule IN
MD: Mat

5 DESTINYS CHILD

\WKS/ToIedn, OH*

APDIMD MAndmn
§ TRILLVILLE

WKHOIvaerse City, Ml
OM/PO: T

WPST/Trenton, NJ*
DM/PD: Dave McKay
APD/MD: Chris Puorro
TIM MCGRAW
TRICK DADDY

KRQQ/Tucson, AZ*
DM: Tim Richards

KHTT/Tulsa, OK*
OM/PD: Tod Tucker
APD: Matt Ryder
MD: Tim Raint
24 TORIAL

SUM41

GAME /50 CENT
RYAN CABRERA

S
NB RIDAZ f/ANGELINA
BOBBY VALENTING

KiZS/Tulsa, OK*
PD: Chase
MARID

WWKZ/Tupelo, MS
PD: Rick Stevens

MD: Marc Allen

No fads

KISX/rLer X
PD/MD my Thempson

DESWIV 'S CHILD
RYAN CABRERA

WSKS/Utica, NY

OM: Stew Schantz

PD: Steve Lawrence

APD/MD: Shaun Andrews

19 JENNIFER mmwnm
16 PETEY PAB:

14 YING VANG TWINS UL JON & THE
EASTSIDE
BROOKE VALENTME /BIG 801 & LIL JON

DES“NVS
DOORS uowu
MM

WLDIW. Palm Beach, FL*

OM: Dave Denver
PD: Chris Marina
MD: Dave Vayda

1 KJLLERS
CENT
HOWIE DAy

KWTX/Waco, TX
PD: Daren Taylor
APD/MOD: john Dakes
AXON
JOHN LEGEND
DESTINY'S CHILD
JENNIFER LOPEZ FAT JOE

WIHTWashington, DC*
P: Jeftrey Wyatt
MD: Albig Dee
16 WILL SMITH
13 JENNIFER LOPEZ HFAT JOE
10 BOWLING FOR SOUP
6 HOWIE DAY

WBHT/Wilkes Barre, PA*
. PD: Mark McKay
DOWN
DEST]WS CHILD

WKHZ’WIIkes Barre, PA*
OM: Jim Rising
PD: Tias Schustsr
APDMD: Kelly K.
5) CENT

WSTW/WlImmglnn DE*
PD: John Wilson
APD/MD: Mike Rossi

T ESTIRYS CHLD

GAVIN DEGRAW

WAZO/WlImlnglnn NC
PD: Mark Jacobs

15 SWITCHFGQT

14 TRICK DADDY

KFFM/VaI(ima, WA

PDIMD Slm Rocha
APD H a Cosby

29 NJC\AKFVS
25 WILL SMITH

WAKZ/Ynungsmwn OH*

WHODT/Youngstown, OH*
.
mm‘“ Reynol

rOWERED[]T]

MEDIABASE

*Monitored Reporters

184 Total Reporters

119 Total Monitored

65 Total Indicator

Did Not Report,
Playlist Frozen (5):
KZlil.ubbock, TX
WAZY/Lafayette, IN
WIFC/Wausau, Wi
WMGB/Macon, GA
WWAX/Duluth

\ : . J/
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DANA HALL

dhall@radioandrecords.com

How To Break An Artist

Seasoned promo execs tell all

reaking a record and breaking an artist are two separate
goals. While every promotion executive would like to see

his or her records climb the charts and hit No. 1., it's always the
greater goal to establish an artist as a core one for the format.

I asked a group of promo vets three main
questions: 1) What are the tried and true ways
to break an artist today? Do you have to have a
video, a promo tour and a big-name producer
to break? 2) What are some of the new avenues
that labels are using to break artists? 3) What
constitutes being “broken” in these executives’
eyes, and who are some artists who have
achieved that status?

Michael Williams
VP/Promotions, Rhythmic, J

The first step in break-
ing an artist is having a hit
record. In today’s market
F4 you have to challenge
1 yourself creatively to en-
sure that you have the
4 goods. The second step is
& promotion and marketing,
.where radio promotion

tends to lead the charge.
This is especially true for
urban and rhythmic art-
ists. Rock artists can break from touring and oth-
er exposure.

A great example of real artist development on
the rock and pop side is what was done with Ma-
roon 5 and Gavin DeGraw, where radio was not
the initial driver in breaking those artists. Gavin
had his single on the television show One Tree
Hill, which helped build familiarity and thus as-
sisted in breaking him at radio.

On the Rhythmic side, you really need a vid-
eo and a promo tour to break an artist. The
Rhythmic demographic is made up of young,
cutting-edge listeners who are very visual. Im-
age is very important to breaking an artist at the
format and maintaining that artist’s credibility.

50 Cent, Lil Jon and Usher are core artists be-
cause their music, image and lifestyle speak di-
rectly to the listeners. It would be impossible to
break an artist at Rhythmic without visuals. You
can have a radio hit, but not break an artist.

New tools being used by labels to break art-
ists include the Internet and ringtones. We also
still utilize the mix-show and mix-tape circuit,
but that's more specific to hip-hop music.

There are some artists who are able to galvanize
an audience. These are people like Usher, 50 Cent,
Lil Jon or Puffy, in the past, who not only influence
music, they can also influence what people wear,
what they drink and the kind of cars they drive.
They are able to tap in to the culture, and that es-
tablishes them beyond just having hit records.

We're on the verge of accomplishing that with
Mario. Right now we’re coming off a huge
record — the biggest audience numbers ever —
but he still has to make that transition to being a
superstar, and that’s determined by more than
just how many records he’s sold.

30 ® Radio & Records March 18, 2005 -

Michael
Williams

Alicia Keys is one of the few acts [ can remem-
ber who was able to gain that kind of superstar
status on her first album, but she was unique.
Alicia is the perfect example of being a true art-
ist rather than just having a hit record. On the
first album, which basically only had one big
single, she went on to win Grammys, do a
worldwide tour and sell millions of albums.

Noah Sheer

Sr. Director/Rhythm & Crossover
Promotion, Def Jam

A video isn't a given anymore, yet you still
have to get a record played and get the artist
known to ultimately break them. A lot of times
you actually have to have the radio play before
you can get the video play. With Bobby Valentine,
we didn't have a video, but he still got airplay.

In fact, he wasn’t even officially signed with
Def Jam when the record first came out. It was
initially released through DTP. Many times to-
day you will see an artist start to break on a lo-
cal or regional level, on an independent label.
That can be the first step in breaking the artist,
because they have a home-base following.

You have to have the fundamentals: the com-
bination of a hit record and a talented artist. You
can have the biggest producer of the moment
who gives you a dope track, but if the artist
doesn’t have that extra “thing,” he or she won't
have longevity.

Timing is also an important factor. If a newer
act is going up against superstars at radio, it's
going to be a challenge.
That's why you see most of
the big guns come out in
the fourth quarter (before
the holidays), and you
won't see most of the baby
acts until after the new
year begins — so they're
not competing with the
superstars for airplay.

Timing can also be a fac-
tor when choosing the single for a new artist. If
you're releasing a ballad and there are already
several big ballads out there, it's going to be a
lot harder to get your track noticed. If you lose
the first track, the artist is already at a disadvan-
tage.

I'm a big believer in the mix-show and mix-
tape circuit for breaking new artists. It's a foun-
dation you can build on. A good analogy is that
when you build a home, you have to have a sol-
id foundation, or else the home will crumble.
The same can be said for a new artist. That foun-
dation gives the audience a measure of familiar-
ity with the artist prior to going for regular air-
play at radio.

When is an artist officially broken? I would
have to say it's when they have multiple hits to

Noah Sheer

When the artist has muitiple hits

success than their debut

port over a period of time.”

A

their name. Usually, that means you have to have
a followup album with hits on it as well. So, it's
a combination of multiple hits and a solid fol-
lowup project. An artist has broken when
they’ve proven they have some kind of staying
power or career.

Tony Monte
VP/Crossover Promotion, Capitol

The first step in breaking an artist is under-
standing the artist. Sharing an artist's vision and
direction is the key to positioning their music in
a way that connects with an audience or poten-
tial consumer. Our world has become so multi-
dimensional and fragmented that it’s imperative
to create as many avenues as you can, both tra-
ditional and nontraditional, to build impressions
in hopes of creating a bond with your targeted
core.

The video, promo tour and cre- !
ative associations are beneficial, but
all are fragments in breaking an art-
ist and just part of the timeline. Tim-
ing in developing artists has never
been so important as it is in the cur-
rent marketplace. Our hearts beat lo-
cally and globally at the same time.

Each area you mention — video,
mix show, mix tape, promo tours and
name producers — plays a significant
role, but one is not necessarily more important
than another. The key is coordinating those
elements to solidify a stable foundation. There
have been a number of instances where the per-
ception of excitement, growth in awareness and
even airplay weren't enough to create a true
base.

When you look back at some of the biggest art-
ists in contemporary music, how many had over-
whelming launches? The ones who continue to
make music over 10, 15 or 20 years built on their
core and their legitimate fan base. There’s no bet-
ter promotion than hearing what's good from a
friend or someone you respect. Force-feeding the
latest priority, most of the time, ensures nothing
more than short-term gratification.

No matter the format, the first element that's
essential is the music. The song is key, and the
artist’s interpretation of it is imperative. When
you can feel the music, feel each note, each word,
that's the mark of a champ.

Whether it's an R&B artist or a hip-hop artist,

www americanradiohistorv com

Breaking It Down

The PDs polled for this column said an artist has broken:
When their sophomore album has the same or more

When they reach platinum status in sales
When they have their first No.1 record
Mark Adams, PD of KXUM/Portland, OR, says, “You can have success with-
out a No. 1 record. You can have a compelling sales story but limited, or non-
existent, commercial radio airplay. You can have critical success with a soph-
omore album yet receive neither sales nor airplay. However, muitiple hits, by
definition, means you're getting consistent and recognizable airplay and sup-

Dave Steel, PD of KRKA/Lafayette, says, “You can break even if you don't
go No. 1. With superstar artists like Usher, Lil Jon and others holding the top
spot, it's hard to get through sometimes. Platinum sales can be attributed
partially to effective marketing. A successful sophomore album can some-
times help retain your status, but if you can have multiple hits, this will keep
you in the public ear for an extended period of time. These hits can come
from one album or from a number of albums.”

Tony Monte

42%

30%
16%
12%

there can be a blueprint, but there’s no strict
formula. Each artist has to play to his or her
strengths. Part of our job is locking down the
drivers. The Jay-Z/R. Kelly Best of Both Worlds
tour showed (if you got to see one of the few
shows they performed‘pgég%}) the common
thread between R&B and hip-hop, but it also
magnified the differences.

Defining when an artist has broken is differ-
ent in every case. Each of the examples you give
clearly shows development, success and, in
some cases, maturity. When an artist can release
multiple albums, remain relevant and grow with
each full-length release, that's my definition of
breaking.

It's unfortunate that the current climate hand-
cuffs labels and artists and prevents them from
reaching their true potential. Release deadlines,
Wall Street packaging and making decisions
s based on ancillary factors can (and
has) crippled some exceptionally
talented individuals and groups.
Once someone is either creatively or
artistically compromised, the end
result is rarely positive.

Count the artists with No. 1 records
who wind up in “Whatever hap-
pened to?” conversations. Everyone
reading this can probably rattle off
a dozen platinum artists who nev-
er achieved anything more and are
essentially nonexistent.

Muiltiple hits are great, except when the suc-
cess is attributed to the song and not the art-
ist. Then the writers and producers benefit. 1
also believe it goes deeper than their sopho-
more album having greater success than their
debut. Breaking an artist, a real artist, com-
bines endless elements.

Why do people still want to hear what Jay-
Z or LL Cool J has to say? Their numbers may
not grow from where they were when they were
in their prime, but both deliver hits and sell out
shows to this day, which is more than most peo-
ple are capable of. U2 seem to be pretty damn rel-
evant 25 years after Boy. If you don’t have their
new album, I'm damn sure you've heard some
of it.

These are cornerstone artists. Having just
a piece of what Jay, L. and U2 have — be it
longevity, artistry, consistency or financial
success — would satisfy an artist’s goals and
undoubtedly define them as having broken.
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LAST THIS Marc" 18, 2005 TOTAL i TOTAL WEEKS ON  TOTAL STATIONS/ PMHED
o

WEEK WEEK ARTIST TITLE LABEL(S} PLAYS PLAYS AU?‘I’%;ICE CHART ADDS MED]ABASE
1 0 50 CENT Candy Shop (Shady/Aftermath/interscope) 6739 +103 834192 9 80/0
5 @  FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia) 4778 +269 463600 10  64)0 MOST ADDED’
2 3 GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 4524 -460 520894 18 740
4 4 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 4061 451 530563 14 78/0 ARTIST TIE LABEL(S) Aoos
3 5 LIL'JON & THEEASTSIDE BOYZflUSHER & LUDACRIS Lovers & Friends 77/ 3821 715 452537 16  3gjo | DESTINY'S CHILD Gid Cobmbia) L5

PRETTY RICKY Grind With Me /Atiantic) 3
6 6 MARIO Let Me Love You (/AMG) 3162 475 486023 13 820 | yupinH CAREY We Beiong Together MonrC/UMG) B
7 7 EMINEM Mockingbird (Shady/Aftermath/interscope/ 3416 -6 353265 15 60/0 CASSIDY I'm A Hustla (/RMG) 23
13 ©  GAME 150 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 3350 +620 497751 6 758 TYRA Country Boy (Universal) 20
15 @  TRILLVILLE Some Cut (BME/Warner Bros.) 3190 +493 352877 13 70/3 | FANTASIA Baby Mama U/AMG) L
R. KELLY In The Kitchen (Jive/Zomba Label Group) 10

10 @ USHER Caught Up (LaFace/Zomba Label Group) 3149 +19 316018 1" 1710 GAME f/50 CENT Hate It Or Love It (Aftermath/G-Unitinterscope) 8
12 m BABY BASH Baby I'm Back (Universal) 3134 +3Nn 325897 9 63/0 CIARA f{LUDACRIS Oh (Laface/Zomba Label Group) i
16 @  AKON Lonely (SRC/Universal 3130 +493 272275 6 671 AMERIE One Thing (Columbia) 1
1 @  NATALIE Goin' Crazy (Latium/Universal 3089  +160 257508 14 583
8 14 CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 3030 330 335620 22 80j0
9 5 MARIAH CAREY It's Like That (/sland//0JMG) 2093 331 281561 9 76/0 MOST
18 YING YANG TWINS Wait (7V7) 2808  +272 273860 6  76[2
14 @ TRICK DADDY Sugar (Gimme Some) (Slip-N-Slie/Atlantic) 2797 +68 194107 12 7001 INCREASED PLAYS oL
20 @ OMARION 0 /Epic/ 2511 +127 243208 10  66/5 ARTIST THLE LABEL(S) e
17 18 DESTINY'SCHILD Soldier (Columbia) 2294 335 194225 16 710 | GAME /50 CENT Hatelt Or Love It (Aftermathy/G-Unit/interscape) +620
19 20  SNOOP DOGG fPHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 2265 121 246819 26 7700 | TRILLVILLE Some Cut (BME/Warner Bros,) +483
22 € BOBBYVALENTINO Slow Down (07P/Def Jam/lDJMG) 2104 +82 204478 7 652 | AKON Lonely (SRC/Universal +433
21 22 T.\. Bring 'Em Out (Grand Hustle/Atiantic) 2076 230 272831 16 7300 :T:f;m gg:;slg'ggﬁf ‘/’;;’fvi”,’;"f/‘/’ ey ::g}
23 @  NIVEAILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 1930 +97 188060 14 652 | yiNGYANG TWINS Wait 7V7) +77
27 @ T.1. You Don't Know Me (Grand Hustle/Atlantic) 1657 +201 172325 5 67/5 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) +289
26 @D  LUDACRIS Number One Spot (Def Jam South/IDJMG) 1618 +133 174255 4 743 :L";:I'(EE “’,";l;;'ﬁ"’ﬁ‘;’,g”,’g",’,’o. & LIL' JON Girlfight (Vigin e
25 26 PITBULLALIL' JON Toma 7V7) 1570 B 122322 T B0 | M fGrnd HustlAdanti) R
29 €D BROOKE VALENTINE f/BIG BOI & LIL’ JON Girlfight /Virgin/ 1550  +213 102367 6 654
28 @  FANTASIA Truthls (/RMG) 1467 +72 162963 8 511
24 26 SNOOP DOGG flJUSTIN TIMBERLAKE Signs (Joggystyle/Geffen) 1417 169 94748 5 46/
30 30 TORIALAMAZE Don't Cha (Universal 137 164 107079 14 36/0
3 €  MARIO How Could You (/AMG) 1079  +158 87724 3 643 NEW & ACTIVE
32 32 DADDY YANKEE Gasolina (V/ Music) 1047 116 156938 16 1TI0 | cassinyimA HustadAMG
41 €D AMERIE One Thing (Columbia) 1003  +249 181538 4 3777 | Total Plays: 407, Total Stations: 29, Adds: 23
35 €  GWEN STEFANIfiEVE Rich Girl finterscope) 930 +40 162383 12 22/0 | TWEAPONZ Mia Mira Defiant
31 35 LLOYDBANKS Karma finterscope) 929 281 131605 19 ggp | 'otalPlays: 328, Total Statons: 12, Adds: O
33 36 LUDACRIS Get Back (JefJam South/IDJMG) 898 192 88215 19 620 | o IBP(I]z?y(s;:Yiil[t);, e s 2
50 €D  CIARATILUDACRIS Oh [LaFace/Zomba Label Group) 811 4381 91207 2 57 | pperrvpiews brind With Me Atlontic
36 38  JOMNLEGEND Ordinary People (Columbia) 788 84 95845 6 372 | Total Plays: 287, Total Stations: 39, Adds: 31
42 €  JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic/ 758 +13 89896 4 330 | MARQUES HOUSTON Al Because Of You (7.6,
40 40 AUCIAKEYS Karma L/AMG) 723 40 86339 16  3zj0 | IotalPlays: 222 Total tations: 17, Adds: 3
47 @ NBRIDAZ/ANGELINA Notice Me Upstairs) 699  +198 48989 2  26/0 T"m':lﬁ,%:yi" ;?gﬁ;ﬁ:ﬁgfﬁfjﬁ"’;’g" ot e
a4 @ 112U Aiready Know Def SoulllDJMG) 644 +88 77791 4 393 | parw EVANS Again Capit)
38 43 ASHANTI Only U Murder Inc/IDJMG) 642 202 67732 19 5700 | Total Plays: 212, Total Stations: 15, Adds: 4
6 @  M.JONES/S. THUG & P.WALL Still Tippin' (SwishaHouse/Asylum/Warner Bros,) 613 +93 58288 2 30/3 | CUBAN LINK HMYA Sugar Daddy (MOS)
43 @ KYOUNG Happy Together (Treacherous) 611 +48 41762 3 344 | Total Plays: 169, Total Stations: 19, Adds: 4

MASHONDA Back Of The Club (/AMG) 528 +116 49493 1 39)2 #:tg:‘,',gy's“?gﬂ';:?g;":l’gn‘s{“‘; f%swé
39 47  NELLY NDey Say (Derty/Fo’ ReelUniversall 526 238 42566 B 280 | poverooreenciue Kook
49 @  FANTASIA Baby Mama (/AMG) 525 +38 80656 3 19711 | Total Plays: 150, Total Stations: 9, Adds: 3
45 49 JENNIFERLOPEZ GetRight (Enic) 417 117 61578 10 4200

@  JARULEfILLOYD Caught Up Murder Inc./I0JMG) a1 +101 24033 13N Songs ranked by total plays

84 GHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Station p|ay|ists for all R&R reporters
week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week www.radioandrecords.com.
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH number. -
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

All hooks are not created equal.
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\_ RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

ﬁﬂlﬂ"lﬂMIlﬁlﬂ [:”’” émerica ’s Best Testing CHR/Rhythmic Songs 12 +
- UUHID or The Week Ending 3/18/05
" Persons Persons Persons

Artist Title (Label) W LW Familiarity Burn  12-17 18-24  25-34
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 419 413 99% 7% 42 417 422
50 CENT Candy Shop (Shady/Aftermath/interscope) 419 4.7 98% 20% 4.27 405 422
50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 408 414  96% 27%  4.06 410 404
FRANKIE J. lBABY BASH Obsession {No Es Amor) (Columbia) 406 419 85% 18% 4.22 4.03 412
MARIO Let Me Love You (J/RMG) 405 411 99% 1% 4n 3.85 427
NIVEA fiLIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 397 394 60% 10% 4.1 4.03 3.78
GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope) 396 4.01 99% 30% 3.86 3.97 3.95
MARIAH CAREY It's Like That (/s/and//DJMG) 396 4.00 87% 15% 3.98 387 4.00
TRICK DADDY Sugar {Gimme Some} (Siip-N-Slide/Atlantic) 394 388 80% 16% 4.06 17 400
LIL' JON & THE EASTSIDE BOYZ f/USHER & LUDACRIS Lovers & Friends (7V7) 3.93  4.08 97% 40% 3.93 3.90 3.98
USHER Caught Up (LaFace/Zomba Label Group) 393 3197 97% 3% 3.88 390 396
DESTINY'S CHILD Soldier (Columbia) 392 380 99% 43% 3.97 3.80 3.90
EMINEM Mockingbird (Shady/Aftermath/interscops) 392 405 98% % 413 3N 3.81
LLOYD BANKS Karma (/nterscope) 390 394 83% 23% 3.89 3.88 397
GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 389 404 59% 9% 4.00 393 3.76
LUDACRIS Get Back (Def Jam South/IDJMG) 388 378 96% 34%  3.76 jea 404
NATALIE Goin' Crazy fLatium/Universal) jsg 4.03 76% 16% 4.00 .77 KR
OMARION O (£prc/ 38 3n7 75% 20% 4.16 3N 3Im
T.1. Bring ‘Em Qut (Grand Hustle/Atlantic) 384 375 89% 26% 4.03 376 394
BABY BASH Baby I'm Back (Universal) 370 3.65 49% 9% 379 3.65 384
TRILLVILLE Some Cut (BME/Warner Bros.) 369 385 61% 14% 392 364 355
SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen) 367 346 100% 54%  3.60 3.67 3.86
FANTASIA Truth Is (J/RMG) 3.64 = 69% 19% 3.46 354 3.81
SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Doggystyle/Geffen) 3.62 = 65% 14% 3.14 3.60 421
AKON Lonely (SRC/Universal) 362 3.68 62% 18% 397 349 3.65
PITBULL f/LIL" JON Toma (7VT) 359 3.63 47% 1% 3.89 3.58 a4
TORI ALAMAZE Don't Cha (Universal) 330 3M 57% 19% 333 3.17 3.45
YING YANG TWINS Wait (7V/7) 330 352 49% 15% 342 3.22 3.51
Total sample size is 344 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Tolal familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
musthave 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show Opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
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ARTIST: 50 Cent

LABEL; Shady/Aftermath/interscope
By MIKE TRIAS/Associate Editor

I’m looking to move the competi-
tion off the block,” says 50 Cent
about his just-released sophomore
album. “The album title says it all: |
want all the rappers to move the fuck
out of the way.” Everyone, not just rappers, got out of the way
as 50 slaughtered the competition with first-week sales total-
ing over 1.1 million units.

507s recent beefs with various figures probably propelled
sales, but what could potentially be his most intriguing beef
is still on the horizon. Brian “Head” Welch, the Korn guitarist
who recently left the group after finding God, wrote a song
for 50 while visiting Israel. He plans to deliver the song to the
rapper in person, and if 50 accepts the song’s message, it’s
all good. If not, Head will share the song with the world on his
upcoming solo album. Head told MTV, “It's not a mean song,
but it is like a loving father disciplining his son and tefling him
how it is — kind of like Tre’s dad in the movie Boyz N the
Hood”

Though 50 often enacts musical vengeance on those he
feels have attacked him or done him wrong, Head is not wor-
ried. “There is really no way he can come back at me through
music, because it's not from me — it’s from the Big Guy,” he
says. “Even 50 respects the Big Guy.”

In other news, Vivendi Universal will release the video game
50 Cent: Bulletproof in time for the holiday season. In the
game 50 will tackle New York’s underworld. The ever-ambi-
tious rapper has set his sights high for Bulletproof. “I plan to
shake up the video game world like | did the rap world,” he
says. “I'm pulling no punches with my game.”
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Base Is Boomin’
In Charleston, SC

Terry Base on the winning ways of WWWZ

By Darnella Dunham
R&R Asst. Urban/Rhythmic Editor

" ome stations are hard to topple — even when the competi-
< tion keeps coming at them with new challengers. Citadel’s

WWWZ (Z93)/Charleston, SC, led by OM Terry Base, is one of
those stations that has been able to stand the test of time, rein-
venting itself along the way. If it’s not No. 1 (which is rare), it's
consistently in the top three. Most recently the station went from
an 8.6 in spring 04 to a 9.6 in summer '04 to a 9.3 in fall '04.

I the past three years alone, the sta-
tion has had two direct competitors chal-
lenge its foothold in the market: Clear
Channel’s WSSP (Power 94.3) and lo-
cally based Daniels Broadcasting’s
WWBZ (Hot 98.9). Botl stations strug-
gled in the ratings, ultimately changing
formats last fall within three months of
each other — WSSP to FM Talk in Sep-
tember, and WWBZ to Regional Mexi-
cair in November.

293's greatest challenge thus far came just over
a year ago, when Apex launched Urban AC
WXST (Star 99.7). The station went to No. 1 in
the winter 04 ratings period, earning an 8.3 share
to 293's 7.7. But since then Base and his team
have been able to return to the status quo, with

IR BT AR

“It's much more gratifying
to beat the competition
than to play the game by
yourself.”

W@ e

Terry Base

—1 Star 99still performing in its target demo
{ but no longer challenging WWWZ
at its gane.

It's not the first time a heritage Ur-
ban has been challenged, but WWWZ
is one of those outlets that has been able
to reinvent itself in recent years to ac-
commodate the changing Urban format
by specifically focusing on the 18-34
demo instead of trying to be all things
toall listeners.

R&R Asst. Urban/Riythinic Editor Darnella
Dunham caught up with Base recently to talk
about the market's challenges, as well as his pro-
gramming philosophy for a heritage Urban.

R&R: Were you threatened when any of the di-
rect competitors came to Charleston?

TB: No, because we're so used to direct
competitors. ] can’t remember a time when we
have not had somebody trying to get our au-
dience in some shape or form.

R&R: There have been a lot of situations in re-
cent years where a heritage Urban station has been
challenged by a new, younger-targeted station and
lost. Wiy have you been able to succeed against
these stations when other stations have lost signif-
icant market share?

TB: You must truly

¥ U T e == understand what your
; i R FER R B heritage is. A lot of times
S A i young-skewing hip-hop

i it stations tend to run from

S SRR R

TN

front), Def Jam’s Ron Hurd and WUBT's Scooby.

VALENTINO IN THA "VILLE peT/pet Jam artist Bobby

Valentino took a few minutes to “Slow Down” and meet the folks at
WUBT/Nashville. Seen here are (I-r} WUBT's Dolewhite, Valentino (in

o3 5505 AR 0 T SIS SRR i A RS B G QSR 4 R 2 I B RS SO 0

¢ that, but for some stations
it's their most valuable
asset. In our situation, we
have an excellent airstaff,
and we really try to su-
perserve our audience
and not just use that as a
¢ cliche.

When direct competi-
tion comes into the market,
our audience remembers
who'sbeen there for them.
They know who they en-
¢ joy listening to and, when
they’re out in the commu-

nity, who shows them love back. They know
who's willing to take time out to interact with
them. They know the station; it's been there for
them. They don’t say, “What have you done for
me lately?” Instead, it’s, “Man, you guys have
always been doing it for us.”

R&R: What do you do to superserve your audi-
ence?

TB: We embrace the concept of the radio
station being theirs — they own us. Often you
hear a station position itself to the audience
as “your radio station,” but we really are their
station. They tell us what to play, they tell us
the type of events they want us to bring to
them. The audience has a lot of say in the di-
rection we take. We get a lot of loyalty for that.

R&R: As a progrant director, was it hard for you
to put your ego aside md really listen to the listen-
ers?

TB: Being from Charleston has been an ex-
tra help, but even in markets where ['ve
worked before, I went in and assessed the
community. Every market has its little quirks.
Each one is a little bit different from the next.
If you miss the opportunity to identify with
the things that really motivate your audience,
you'll miss some time spent listening and
AQH share. We make it a little more difficult
than it really is. The bottom line is to truly
understand your audience.

R&R: How does your staff react when a new
challenger is conting directly at you?

DU SPEE TR
“Often you hear a station

position itself to the
audience as ‘your radio
station,” but we really are
their station. The audience
has a lot of say in the
direction we take.”

N Ry LA A

TB: Our staff gets excited — but have you
ever seen a heavyweight champion not want
to take on the best that's out there? The men-
tality of “Oh, my God, there’s competition” is
wrong. [tshould be “"We welcome all comers.”
Hating the competition is so played out. We
embrace the competition. We raise our level
of expectation for ourselves, and we respect
the competition. At the end of the day you
want to be the best at what you do. It's much
more gratifying to beat the competition than
to play the game by yourself.

R&R: When a station is coming after you, do
you take the battle on-air, or do you keep it moving
as thouglt it wasn’t even in the market?

TB: Keep it moving — you've got to. The
minute you react is the minute you begin to
getattacked, and that can affect you negative-
ly. You can’t worry about what they're saying
or doing. If you're doing your job correctly,
what they’re saying has no viability. You can-
not react to the competition.

R&R: What about in the streets, on a promo-
tional level? Do you go after them at their events?

TB: Nope, you can't. Like we said, keep it
moving. Do what you do, raise it up when the
competition comes in, tighten yourself up and

www americanradiohistorv com

“When there’s competition
in the market, you’ve got
to rely more on research.”
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eliminate any mistakes — because that's what
will hurt you, the little things —but you can’t
acknowledge their presence.

R&R: Are you surprised at all the success you've
had against your competition?

TB: I'm elated that we’ve been able to have
such a wonderful run taking out all attempts
to take us out, but I'm not surprised. [ don’t
want to sound arrogant, but I believe that peo-
ple love our station. They loved it before I got
here to program it, and they’ll love itif I'm not
here to program it, as long as the people who
are empowered to do the job do it right.

R&R: You said that when a competitor comes
into the market you tighten up. Specifically, what
are some of the adjustments you've made?

TB: The first adjustment is music. You owe
it to yourself to tighten your playlist. That's
the first law of competition. It's comparison
time now, and there’s no way you can let your
competitor out-music you, because your mu-
sic is your lifeblood.

R&R: Does that mean you become more passive
nmusically?

TB: No, there’s a degree. There are only
three kinds of songs that are ever made for any
format. In the laws of programming, there are
songs that will help you, there are songs that will
hurt you, and there are songs that won't hurt
you. When competition is in the market, you
eliminate the songs that won't hurt you from
your playlist because the stakes are higher.

R&R: Do your concentrate on just the songs Hiat
will lelp you?

TB: Just the songs that will help you, never
the songs that will hurt you. How do we know
if a song is going to help us or hurt us? That's
the call you've got to make every time you add
anew song to your playlist. That's why youend
up playing less music when there is more com-
petition. You must be sure beyond a shadow of
adoubt that you're choosing only the best songs
available to fight off competitors.

R&R: What role does research play in dealing with
conpetition?

TB: You continue to rely on research. When
you don't have competition, research may say
one thing, but you may be compelled by your
gut and let that rule your thoughts. When
there’s competition in the market, you've got
to rely more on research. You also have to
check your other sources. You’ve got to know
the streets even more.

R&R: Do you have an interest in applying your
programming strategy to other nuarkets, or are you
content to continue to win in Charleston?

TB: It’s great to do what you do ata high lev-
el in your hometown, which Charleston is for
me. But, certainly, anything I can do within my
company, I welcome the opportunity. It's al-
ways great to help sister markets and sister sta-
tions. I recently had the opportunity to help
with the recruiting and hiring process for our
new PD in Lafayette, LA. That was a wonder-
ful experience, and the station is coming off of
great fall numbers. It’s always a blessing to see
your work pay off, even in other markets.
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March 18, 2005 R POWERED[Y]
W W senst s s R e VERPNEEO MEDIABASE
1 0 50 CENT Candy Shop (Shady/Aftermath/lnterscope) 3791 +318 484787 8 69/0
4 2 TRILLVILLE Some Cut (BME/Warner Bros.) 3103 -100 354540 18  G65/0 MOSTADDED
6 0 FANTASIA Truthls (J/AMG) 3078 +5b5b 371133 14 66/0 ARTIST TITLE LABEL(S) ADDS
3 4 LU JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7V7] 2996 -356 380221 15 9/0 GAME £/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope) 59
5 5  JOHN LEGEND Ordinary People (Columbiz) 2945 118 344603 13 630 :E:Q'nf ?:‘ﬁ? Gr:f' /Z(”';’Zb'a/b ot o :ﬁ
. g n The Kitchen (Jive/Zomba Label Group,
2 6  GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope/ 2901 472 359552 15 60/0 MARIAH CAREY We Belong Together (MonarC/0JMG) 3
8 o T.1. You Don't Know Me (Grand Hustle/Atlantic) 2774 +132 313798 12 67/0 PRETTY RICKY Grind With Me (Atfantic/ 29
7 8  MARIO Let Me Love You (J/RMG) 2609 -150 340528 21 69/0 GUCCI MANE lcy (Big Cat/ 22
9 @ OMARION 0 (pic/ 2568  +155 261791 13 56/0 gﬁfﬂ&"fﬁg:g:r;’%‘:?[CkF/U”ZE’S;” ol o ‘:
. . aFace/Zomba Label Group,
10 @ NIVEA f/LIL' JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group) 2348 +93 235429 15 6111 BOYZ IN OA HOOO Dem Boy:z (Bad Boy/Atantic 5
14 @  YING YANG TWINS Wait (7/7) 2153 +294 226885 6 601 VIVIAN GREEN Gotta Go, Gotta Leave (Columbia) 5
13 @ FANTASIA Baby Mama (J/AMG/ 21121 +247 212241 7 67/0
17 @ AMERIE One Thing (Columbia) 1876 +238 226295 8 6211
" 14 T.1. Bring "Em Out (Grand Hustle/Atlantic) 1812 -282 252187 16 68/0 Mo ST
16 15 USHER Caught Up (L aFace/Zomba Label Group) 1566 173 150375 10 66/0
25 @ LUDACRIS Number One Spot (Def Jam South/IDJMG) 1554 +161 175520 5 65/1 INCREASED PLA YS
12 17 DESTINY'S CHILD Soldier (Columbia) 1554 -375 158445 17 68/0 T;’&L
19 @ M. JONES f/S. THUG & P. WALL Still... (SwishaHouse/Asylum/Warner Bros.) 1535 +27 131733 9 64/0 QRIS IRNILEYCBELS) INCREASE
, e ., GAME /50 CENT Hate It Or Love it /AftermathyG-Unit/interscope)  +350
26 @ BROOKE V{\LENTINE f/BIG FOI & LIL’ JON Girlfight (Virgin/ 1534 +144 123892 8 5710 50 CENT Candy Shop (ShadiyAftermatinterscope) 4318
15 20 50 CENT Disco Inferno /G-Uﬂ/t/S/lady/Aftermatll//ﬂterscape/ 1474 -313 208285 13 24i0 CIARA HLUDACRIS Oh (LaFace/Zomba Label Group) +313
27 @ 112 U Already Know (Def Soul/iDJMG) 1455 +97 170761 6 59/2 YING YANG TWINS Wait (7V7) +294
20 22 TYRA Country Boy (Universal) 1442 -59 100137 16 43/0 FANTASIA Baby Mama (/RMG) +241
SN AMERIE One Thing (Columbia) +238
18 c Isl; 14 -1 127 9 65/0
23 MARIAH CAREY lt's Like That (/sland//DJMG) 35 76 842 ] JADAKISS Checkmate (White Labe) 4226
23 24 CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 1226 -235 134873 19 70/0 BOBBY VALENTINO Slow Down [DTP/Def Jam/IDJMG) +210
3 @ BOBBY VALENTINO Slow Down (OTP/Def Jam/IDJMG) 1214 +210 139507 4 58/4 MARQUES HOUSTON All Because 0f You (7.U.6./ +195
28 é®  TRICK DADDY Sugar (Gimme Some) (Slig-N-Slide/Atlantic) 1187 +18 95547 9 511 FAITH EVANS Again (Capitol +187
32 @ FAITHEVANS Again (Capitol) 1185 +187 131154 5 58/0
24 28  TWISTAIFAITH EVANS Hope (Atlantic/Capitol) 1157 -237 111418 13 4210
35 € GAME f/50 CENT Hate It Or Love It (Aftermatt/G-Unit/interscope) 1155  +350 211919 3 6359 NEW & ACTIVE
30 @ R. KELLY In The Kitchen (Jive/Zomba L abel Group) 137 +101 135430 7 53/50 AT ICOT] I —
. em Boyz (Bad Boy/Atiantic
22 31 FABOLOUS Baby (At/antic/ 995 -467 109853 1" 54/0 Total Plays: 372, Total Stations: 35, Adds: 5
34 @ MARIO How Could You (/RMG) 878 +63 101592 3 54/2 TORI ALAMAZE Don't Cha (Universal
38 @ MARQUES HOUSTON All Because 0f You (7.U.G.) 866 +195 69740 5 a7 Total Plays: 361, Total Stations: 9, Adds: 0
29 34  SNOOP DOGG Let's Get Blown (Doggystyle/Geffen) 805 -343 103619 1 45/0 GUCCI MANE Icy /Big Cat/
36 @ TWEET f/MISSY ELLIOTT Turn Da Lights Off (Atlantic/ 802 +32 75726 7 4501 Total Plays: 299, Total Stations: 22, Adds: 22
42 @ CASSIDY I'm A Hustla (J/AMG) 755 +177 110678 4 45(2 DO OR OIE Magic Chick (Legion/
33 37  LLOYDBANKS Karma (/nterscope) 729 123 135088 20 380 | Total Plays: 288, Total Stations: 24, Adds: 0
€D  CIARA fILUDACRIS Oh (LaFace/Zomba Label Group) 4 +313 92770 1 6206 CUBAN LINK fIMYA Sugar Daddy (M0B)
Total Plays: 199, Total Stations: 27, Adds: 1
40 @ JA RULE fiLLOYD Caught Up (Murder Inc./IDJMG) 648 +40 42149 2 47/0
. . LIL’ MO Yeah Yeah Yeah (Cash Money/Universal)
S e R I
LDy * ’ MASHONDA Back 0f The Club L/AMG/
39 42  URBAN MYSTIC Long Ways /Sobe/ 602 -65 30937 8 32/0 Total Plays: 191, Total Stations: 24, Adds: 0
8 @ WEBBIE f/BUN B Give Me That (TriljAsylum/ 518 +56 43043 2 0/0 MANNIE FRESH fTATEEZE Conversations (Cash Money/Universal)
47 @ DESTINY'S CHILD Cater 2 U (Columbia) 517 +49 61286 2 m Total Plays: 183, Total Stations: 33, Adds: 2
45 @ N2U flJJERMAINE DUPRI Baby Mama Love (Virgin) 512 +24 22368 3 40/0 WILL SMITH Switch f/nterscope/
@  JENNIFER LOPEZ fIFAT JOE Hold You Down (Epic/ 452 +29 24319 1 3800 Total Plays: 168, Total Stations: 27, Adds: 1
37 47  LUDACRIS Get Back (Def Jam South/IDJMG) 450 -252 40488 17 55/0 J-KWON f[PETEY PABLO & EBONY EYEZ Get XXX'd
. . (Jive/Zomba Label Group)
49 48  NAS Just A Moment (Columbia) 429 1" 243M 2 29/0 Total Plays: 154, Total Stations: 25, Adds: 1
- 43  RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 394 -29 26318 4 38/0
46 50  ALICIAKEYS Karma (J/RMG) 380 -105 34915 16 3210 Songs ranked by total piays
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of . N
3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is placed Station playlists for all R&R reporters
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases .
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 3/18/05

Pers.

Pers.

Pers.

~

Artist Title (Label) TW LW  Famil. Burn 12-17 18-24 25-34
50 CENT Candy Shop (Shady/Aftermathy/interscope) 421 428 97% 4% 443 433 344
MARIO Let Me Love You (/AMG) 419 417 99% 4% 413 419 392
GAME /50 CENT How We Do (Aftermath/G-Unitfinterscope) 419 4.7 97% 32% 414 426 3.74
LI’ JON & THE EASTSIDE BOYZ... Lovers & Friends (7V7)  4.17 414  98% 37% 416 431 362
50 CENT Disco Infarno (G-Unit/Shady/Aftermath/interscape) 817 424  98% 28% 406 416 3.73
CIARA {MISSY ELLIOTT 1, 2 Step LaFace/Zomba Label Group) 8.07 402  99%  50% 4.03 412 3.75
MARIAH CAREY it's Like That {island/!DJMG) 398 389 83% 15% 405 410 388
FANTASIA Truth Is (/AMG) 397 390 73% 16% 405 416 363
T.L. You Don't Know Me (Grand Hustle/Atlantic/ 397 395 70% 13% 408 412 394
USHER Caught Up (LaFace/Zomba Label Group) 393 401 98% 39% 388 401 3M
TWISTA {{FAITH EVANS Hope (tlantic/Capitel) 393 409 79% 18% 385 350 367
LUDACRIS Number One Spot (Def Jam South/i0JMG) 3.0 76% 14% 387 397 353
T.L. Bring ‘Em Out (Grand Hustle/Atlantic) 388 397 8% 33% 387 398 353
LUDACRIS Get Back (Def Jam South/{DJMG) 388 384 98% 42% 389 398 358
112 U Already Krow (Def SouliDJMG) 3.87 - 4% 7% 399 414 364
TRICK DADDY Sugar (Gimme Some) (Slip-N-Siide/Atlantic) 385 3.82 79% 17% 375 386 3.39
OMARION 0 (£pic/ 383 376 82% 22% 367 38 3.06
DESTINY'S CHILD Soldier (Columbia) 379 389 98% 52% 369 395 276
TRILLVILLE Some Cut (BME/Warner Bros.) 374 386 68% 21% 372 394 312
SNOOP DOGG f/FHARRELL Drop It Like... Doggystyke/Geffen) 3.713 374  99% 63% 379 380 375
FABOLOUS Baby /Atlantic) In 38 7% 20% 378 389 3M
NIVEA fILIL’ JON... Okay (ive/Zomba Label Group) 364 387 70% 18% 362 384 297
AMERIE One Thing /Columbia) 361 375 65% 15% 367 371 357
SNOOP DOGG Let's Get Blown (Doggystyle/Geffen) 358 366 84% 29% 364 373 333
JOHN LEGEND Grdinary People (Columbia) 357 352 7% % 375 372 385
BROOKE VALENTINE f/BIG BOI & LIL' JON Girfight Vigiw 354 369 62% 17% 347 367 297
YING YANG TWINS Wait (7¥7) 342 5% 13% 347 381 289
TYRA Country Boy (Universall 333 338 68% 22% 324 343 250
FANTASIA Baby Mama (J/AMG) 330 329 56% 19% 335 345 3.04

Total sample size is 333 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on Survey. Sample composition is based on
persons 12+. Persons are screened via the Internet. Once passed. they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

Qalling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Beanie Sigel

LABEL: Roc-A-Fella/IDIMG
CURRENT PROJECT: The B.Coming

IN STORES: March 29
CURRENT SINGLE: “Feel Itin the Air” featuring Melissa

TOP SPINS AT: WUSL/Philadelphia; WIMH/
Greensboro; WJKS/Wilmington, DE; WZFX/

Fayetteville, NC

By DARNELLA DUNHAM
ASST. RHYTHMIC/URBAN EDITOR

ersonal stats: On Nov. 8, 2004 Beanie

Sigel entered a federal penitentiary to
serve a one-year sentence on a federal
weapons charge. Before he was incarcer-
ated he made the most of his remaining
free time by completing his third solo al-
bum, filming State Property 2 and shooting
five videos injust five days. Expectations
run high for Sigel and his Roc-A-Fella
labelmates. Label head Damon Dash has
promised, “I will not stop until the entire
world knows what he’s capable of. Not
only is he one of the illest rappers alive,
he’s a savvy businessman and an incred-
ible actor.”

Influences: Beanie Sigel was born and
raised in Philadelphia, and his experi-
ences in the streets have served as the
foundation for his lyrical content in the
past. But on The B.Coming his personal
growth and transformation as a result of _
his legal problems inspired the songs

“Lord Have Mercy,” “Change” and “Look
at Me Now.”

The album: Just Blaze (Usher, The
Game), Buckwild (Fat Joe, Black Rob) and
Pharrell of The Neptunes (Jay-Z,
Fabolous) provide the beats Beanie Sigel
uses to express the wide range of emotions

he experienced while dealing with his

pression,”

court case. “When [ started recording this
album [ was going to call it The Great De-
says Sigel. “But over the course
of making the album, I went from a really
dark place to a place where [ feel I've
grown and matured as a man and as a fa-
ther and as a businessman.”

-~

REPORTERS

Stations and their adds listed alphabetically by market

WJIZ/Albany, GA
PD/MD: Jammin’ Jay

25 L)
20 DESTWY'S CHILD

9 TOHIA
19 BROOKE \/ALEN'TINE 1/815 BOI & LIL JON

WZBN/Albany, GA
OM: Bill Jones

PO: Hone Mack

32 GAME /50 CENT
28 R KELLY

15 BOYZ IN DA HOOD
15 GUCC! MANE

WAJZ/Albany, NY*
PD: Sugar Bear

APD: Wonder Woman
25 R KELLY

VNIAN GREEN
DFSTIIN S CHILD

KBCE/M"IMII[I LA
ise Thomas
5 PRETTY RICKY

KEDG/Alexandiia, LA

OM/PD: Jay Stevens

MD: Wade Hampton

56 MIKE JONES V/SLIM THUG & PAUL WALL
PRETTY RICKY

WHTA/Atanta, GA”
PD: Jarry Smokin 8
APD: Dimmririus. sm:m
MD: Ramana Debrea

1‘5 %gvl? 1750 Cﬂﬂ

WVEE/Atlanta, GA*
PO: Tony Brown
MO: Tosha Love
7 TRICK DADDY
4 R KELLY

t GAME 150 CENT
TWEET t/MISSY ELLIOTT

UPMgusta, 64

OMPD: Ron

AN Foes TaTEE ¢

1 DESTINY S CHILD
CIARA I1LUBACRIS

WPRW/Augusta, GA*
PD: qm “Fattz” Saefl

MD. TuTu
3 GAME 1550 CENT
2 MARIAH CAREY
1 R KELLY
DESTINY SCHILD

WERQ/Ballimore, MD"
PD: Victor Starr
MD: Neke Hawse
3 ROKELL
15 GAME VSDL
DESTINY'S CHILD

WEmXBaton fauge. LA”

Twegzy

D Koot DJ Supa Mike

33 GAME 1/50 CENT

20 R KELLY

19 MARID
CIARA 1L UDACRIS

m
MARIAH CAREY

KTCX/Beaumont. TX*
PD- Doug Hams
APD/MD; Adrian Scott
21 R KELLY
6 GAME /50 CENT
2 MARIAH CAREY
DESTINY'S CHILD
BABY BASH

WBUV/Biloxi, MS*

: Walter Brown
PDMO- Terrence Bibh
40 R KEILY

9 GUCCI MANE
2 GAME /50 CENT
PRETTY RICKY

MARIAH CAREY
DESTINY'S CHILD

W.ZD/Bitox), MS”
PD: Rob Neal
9 GAME 1/50 CENT

8 B KELLY

6 DESTINY'S CHILD

1 C-MURDER 1B G
MARIAH CAREY
PRETTY RICKY

BABY BASH
GUCCI MANE

WBOT/Boston, MA~
POMD: Lamar "LB0" Robinsor

b GAME 1/50 GENT
DESTINY S CHILD

WBLK/Buttalo, NY*

PDMD. Chns Fisynalds
25 GAME 1/50 CENT
6 AKON

DESTINYS CHILD

WWWZ/Charleston, S¢°

DM/PD: Terry Base

MO: Yonm Rude

26 R KELLY

26 GAME 1750 CENT
PRETTY RICKY
MARIAH CAREY
GUCCH MANE
DESTINY'S CHILD

WPEG/Charlotte*
PD: Tem Avery
MD- Deon Cole
No Adds

JTT/Chattanooga. TN
Pn Keim Landecker
MD Magic Cruicher
1 DE IWVSCH{LD
11 VIVIAN GREEN
5 WILL SMITH

BABY BASH

R KELLY

GAME 1/50 CENT
PRETTY RICKY

WGCI/Chicago, IL*

OM/PD: Elroy Smith

APD/MD: Tittany Green
8 COMMON

AMERIE

6 YING YANG TWINS
MARIAH CAREY
DESTINY'S GHILD

WPWX/Chicago, IL*

PO" fay Alan

MD. Barbara McDowell

2 R KULLY

29 GAME 50 CENT

16 DESTINVSW(II Ll
MARIAH C)

WIZF Cincinnati, BH*
PO’ Terri Thomas
MO. Greg Williams
16 GAM K50 GENT
1 DESTINY'SCHILD

WENZ/Cleveland, OH*
OM/PO: Kim Johnson
MD: Eddie Bauer
14 GAME #50 CEN1
2 BOYZ IN DA H(
1 MANNIE FRESH )r'TME[T

WTMG/Gamesville, FL*
PD/MD; Scot Hinds

10 GUCCI MANE
9 PRETTY RIGKY
4 GAME /50 CENT

VIVIAN GREEN

WHXTLColumbia, 5C*
PD: Chns Connots
APD: Bill Black

31 GUCCY MANE
5 GAME 1750 CENT

DESTINYS CHILO
WXBT/Columbia, SC*
DM: L Smith

PD. Brian Anthony

17 R KELLY
7 GAME t50 CENT

MARIAH CAREY

DESTINY'S CHILD
WMSU/Columbus, MS
OMPD, fames Alexander
MO: Shawna Young

35 YING YANG TWINS
K MAR{AH CAREY

17 HROOKE VAL[NTINE HBIG BOI & LiL" JON
11 GAME /50 CENT
PRETTY RICKY

WCKX/Columbus, OH*
PO; Paul Strong
MD: Warren Stevens

10 GAME 1750 CENT

KKDA/Dallas, TX*
PO/MD: sni;: cmme

GAME
1+ BOYZ IN DA HOOD
1 GUGCCI MANE
DESTINY'S CHILD

WDTJ/Detroit, MI*
PD.

. il
25 R KELLY
17 GAME 1750 CENT
10 BOBBY VALENTIND
1 MARIAH CAREY

WILB/Detroit, MI*

PD: KJ Holiday

APD/MD" Kris Kelley

34 R KELLY

21 GAME 1750 GENT
PRETTY RICKY

MARIAH CAREY

DESTINY'S CHILD
WDBT/Dothan, AL
OM- Jerry Broadway

5 MARIAH CAREY

WJJN/Dothan, AL

DM: JR Wilson

PO/MD: Tony Black

15 LUDACHIS

14 gﬂANN\[ FRESH {(TATEEZE
12

12 GAME 1740 CENT

5 PRETTY RICKY

WZFX Fayetteville, NC*
OM: Mac Edwards
PDMD JBﬂ Anﬂerwn

23 R KELLY
13 GAME /50 CENT
2 GUCCI MANE

11

DESTINY'S CHit &
PRETTY RICKY
MARIAH CAREY

WYNK/Florence, SC
OM. Matt Scurry
PD Gerald Mr.Swaln
MO. Pam Jorda
17 AMERIE
14 R KELLY
GAME 150 CENT
MARIAH CAREY

MARIAH CAREY
DESTINY'S CHILD
BABY BASH

WIKS/Greemville, NC*
PDMD. B.K. Kirkland

9 NIVEAALIL JON & YOUNGBLOODZ

1 BOBBY VALENTING

WIMZ/Greenville, SC*

DM: Tony Fisids

APD K:ren Elann
Dowg Daws

Nu Mds

WPHHHarttord, CT"
PO/MD: Mychal Maguire
18 R KELLY
9 MARIAH CAREY
5 LUDACRIS
DESTINY'S CHILD

WEUPHuntswille, AL*
OM Stave Mu

PD: Big Ant
MO. Jaye Danisis
39 R KELLY

32 GUCCI MANE
7 GAME 1/50 CENT
2 DESTINY SCHILD
PRFTTY RICKY
MARIAH CAREY

WHRPMHuntsville, AL*
PD/MD. Pl Umd March
34 (;UOC\

7 GAME (/50 CENT
1 BORBY VALENTING

MARIAH CAREY

DESTINY'S CHILD

BABY BASH
w.lMI/Jach:on MS™

2R
12 DESUNY’S CHILD

GAME !,’5[) LENI
PRETTY RICKY
MARIAH CAREY

WRJWJacI(sM MS*
26 FAM& ’/JO CENT
KELLY
B GUCCI MANE
DESTINY § GHILD

PRETTY RICKY
MARIAH CAREY

WJBT/dacksonvilte, FL*
OM: Gail Ausin
PO G-Wiz
4 GAME 1750 CENT
1 R KELLY
DESTINY SCHILD
MARIAH CAREY

KPRS/Kansas City, MD*
OM Andre Carson
POMO: Myron Fears

5 DESTINY § CHILD
BOYZ IN DA HNOD
MARIAH CAHEY

KliZXilleen, TX
om: T|mTh0 mas

PD, BabnSitte
2% J[ NN!FEH L()P[ZHM JOE
23 LUDAC 5

23
MNHAH CAREY
14

KARQ/Latayette, LA®
PD D-Rock

24 R KELLY
1 BABY BASH
GUCCI MANE
DESTINY'S CHI D
GAME 1/50 CENT
PRETTY RICKY
MARIAH CAREY

KJMH/Lake Charles. LA
OM: Bryan Taylor
PDMD" Enk
APD. Gina Cook
19 R KELLY

9 GAME 1/50 CENT

1 PRETTY RICKY
KZWA/Lake Charles, LA
DM: Antony Bartie
PD; Fraok Tr

D: Tammy Tousant
14 JA RULE #LOYD
7 KAUSH
WOHHLansing, MI”
POMD" Brant Johnson
19 GAME (/50 CENT
14 R KELLY
5 DESTINY'SCHILD
BABY BASH
GUGCI MANE
PRETTY RICKY

C-MURDER 1B G
MARIAH CAREY

AP jone
5 PRETTY RICKY

WETF/Lexington, KY*
PO, loy Mexander
3 R KELLY
8 MARIAH CAREY

AME /50 CENT
| DISTKNY‘S('HFLD

PRETTY RICKY

KIPRA ttte Rock, AR*
DM/PD: Joe Booker
':'.;I R KELLY

9 BABY BASH

7 PRETTY RICKY
MARIAH CAREY
DESTINY'SCHILD
GAME 1/50 CENT

al:’BYTILos Angeles, CA*
. Tawala Sim?

17 GAME /50 CENT
CIARA 1LUDACRIS
OESTINY'SCHILD

WGZB/Louisville, KY*
PD: Mark Guan

MARQUES HOUSTON
DESTINY'S CHILD

WFXM/Macon, GA
OM/PD. Ralph Meachum
8 PRETTY RICKY

WIBB/Macon, GA
FDMD: Chas Williams.
7 FAl IIHEVANS
5 BOYZ (N DA HOOD
7 CIARALUDACRIS
leRK/Memplus N

iate
APDMD; Dcvm Steal
89 R KEL
7 GAME |/aU CENT
MARIAH CAREY
QESTINYSCHILD

WIXMMeridian, MS
OM: Scott Stephens
POMD Casual

APD- Mista C.
17 BOBBY VALENTING
11 LIt JON T IGF GUBE
8 GAME t40 CENT
& NELLY IJUNG TRU

WEDRMiami, fL*
POMD; Cednt Holtlywood
71 PRETTY RICKY
5 GUCL Nl/\NE
1 MARIAH CAREY
DESTINVS CHno

CIIBAN HNM MYA

WMIBMismi, FL*
OM: A n ubens

: Dion Summe
MD: CubLam n:mmqn
% GI\.MF 1'50 CENT

CIARAG’LUDACRIS

WKKYMitwaokee, Wi°
PD: Doc Lave
MD: Baliey Coterman
34 R KELLY
S GAME ¥50 CENT

MARIAH GAREY
DESTINY'S CHILO

WBLXMobile, AL*

POMD: Myronda Reuten

12 R KELLY
4 GAME 150 CENT

MARIAH CAREY

DESTINY'S CHILD

BABY BASH
KHWMunme LA

g Coll
ZS MIKE JONFS |/Sl IMTHUG & PAUL WALL
28 GAME 1150 C

WDAIMyrtle Beach, SC
OM: Dave Solomon

36 GAME 150 CENT
1% TDrY AAMAZE

WUBT/MNashville, TN*
POMO: Pameta Anlm
1 GAME 1/50 CEN
KWON l/P‘HEV PABLO & EBONY EYEZ

BOYZ IN DA HODD

sgﬂg/ﬂw Ovizans, LA*
: Steve Hegwood
37 GAMt V'T)U CENT
8 GUC(H MANE
DEEUNVS&JH’LD

MARIAH CAREY

WOUENew Orfeans, LA™
DM.Ca M

PD: Angela
28 (zAME |/5IJ CENT
17
DESTINYS CHILD
C-MURDER 118 G

WWPR/New York, RY*
PO Michael Saunders
APD: Nadtne Sanlos
MD- Mara Melendez
54 GAME 1/50 CENT
17 R KELLY

WOWUNorfolk, VA®

OM/PD Enc Mychaets

26 GAME /50 CENT
1 DESTINY'S CHILD

1 Li
MARIAH CAREY

WWHV/Norolk. VA*
PD Pinsl! Bmwn

45 EAMF I/SO CENT
4
D[leNV S CHILD

PREWY RICKY
MARIAH CAREY

KVSP/Dkiahoma City, DK*

OM/PD. Terry Monday

MD: Eddie Brasco

16 GAMF 190 CENT

15 R KELLY
I3
2 GUCCI MANE

1 DESTINY $ CHILD

1 BABY BASH
PREITY RICKY
MARIAH CAREY

KBLR/Omaha, NE*
PO/MD- Bryant McCain
35 GAME £ 50 CENT
lﬂ PRETI'V RICKY

? EAEY HASH

2 GULET MANE
DFSTINY'S CHU D
VIVIAN GREEN
MARiAH CAREY

WUSUPhIIaﬂsIWIIa PA*
Thea Mitchem

APD/MI} Kashon Poweil
10 R KELLY
9 BOBBY VALENTING

WAMO/Pittsburgh, PA™
DM/PD Gemw “Gen’ Cook

e Wred
43 (‘AME 1/5(] CENT

19 D[QTINY SCHILD
MARIAH CAREY

quK/Ralamh NC*

MD Shavm Mexander
4 GAME /50 CENT
DESTINY SCHILD

WBTJRichmond, VA*
: Azron Maxwell

APD/MD; Mike Stregt

32 GAME 150 CENT

15 CASSIDY
1 R KELLY

WCDX/Richmond, VA~

PD/MD: Repgre Baker

22 GAME 1/50 GENT
CIARA $LUDAGRIS

WDK(Rochester, NY~
OM/PD. Andre Marcel
APD. Jim Jordan

MD. Tarig Spence

29 GAME /50 CENT

Y
DESTINY'S CHILD
PRETTY RICKY
MARIAH CAREY

WTLZ/Saginaw, MI*
PDMD: Eugene Brown
18 R KELLY
1 CIARA YLUDACRIS
DESTINY'S CHILD
GAME 1/50 CENT

Music Choice R&B-Hip Hop/Satefilte

OMPD: Damon Willsams

13 MARQUES HOUSTON

12 R KELLY

11 ASHANTY

11 DESTINY'S CHILD
8 SNOOP DOGG HJUSTIN TIMBEELAKE
8 RAY-J

Music Choice Rap/Satellite
OM/PD. Damon Williams

MD: Jagmin “DJ Mecca™ Thames
19 MEMPHIS BLEEK

18 DAVID BANNER

17 u AIS

16 DO OR DIE
14 STVLES P

12 VOUNG UUCK

XM The City/Saleline
PD. Lsa M. Ivery

MD: DJ Xclusive
15 GAME 750 CENT
WEAS/Savannah, GA

PD: Sam Nelson
APDMD" Kenya Catine
No Adds

WOBT/Savannah, GA
PO 8o Money
APD: Jetf Nice

15 112
§ NFLLY FJUNG TRU
2 R KELLY

KBTT/Streveport, LA”

PO/MD- Quenn Echals
GUCCI MANE
DESTINY S CHILD
BABY BASH

R KFILY

GAME 150 CENT
PRCTTY RICKY
MARIAH CAREY

KOKS/Shreveport, LA®
OM/PD: Quenn Echols
22 R KELLY
GAME 1/50 GENT
PRETTY RICKY

MARIAH CAREY
DESTINY'SCHILD

KM.JJ/Shreveport, LA"
PD: Al Weeden

3 R KELLY

3 GAME 150 CENT

1 BOYZ IN DA HOOD
DESTINY'S GHILD
BABY BASH

KATZ/SL Lowis, MO~
OM: Chuck Alking

PD. Dwght Stone

No Adds

WBWT/Tallahassee, FL

OM: Jet Hom

PD/APD Val\essaE Jerome
| FAITH EVANS

WWLD/Tallahasses. Fi
OM: Hurricane Dave

1§
7 PRETTYHICKY
wnTP/Tampa A
OM" Jeft Kapugi
PO Hun .Io«n" ima” Shepart
n Robil

binson
4 MARIAH CAREY
PRETTY RICKY

WJUC/InIedn ON

44 F( KELLV
2 GAME LSU CENT

VNIAN GREEN
MARIAH CAREY
BUCCI MANE
DESTINY'S CHILD
BABY BASH

WKYS/Washinglon, DC*

WIKS/Wilmington, DE~
P Tony Quartarone
MD. Manuel Mena

CAl
DESTINY'S CHILD
R KELLY

wMNXMumlan NC

N R KELLY

§ LILMO

5 JARULE 1LL0YD

5 MANNIE FRESH -TATEEZE

—

Note: For complete
adds, see R&R
Music Tracking.

POWERED[:) 4
MEDIABASE
*Monitored Reporters
101 Total Reporters
70 Total Monitored

31 Total Indicator

Did Not Report, Playlist Frozen (6):

Sirius Hot Jamz/Satellite
WESE/Tupelo, MS
WMKS/Macon, GA

WUVA/Charlottesville, VA

WZHT/Montgomery, AL
XM Raw/Satellite

_/
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URBAN AC TOP 30

March 18, 2005 powereD 213
LAST THIS TOTAL +i- TOTAL  WEEKSON TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDENCE CHART AODS M E“ l A B ASE
1 0 FANTASIA Truthls (/RMG) 1545 +1 198704 14 51/0 .
2 @  JOHNLEGEND Ordinary People (Columbia) 1307 +117 148701 10 24)0 MOST ADDED
3 0 JILL SCOTT Whatever (Hidden Beach/Epic) 1267 +96 138564 18 49/0 ARTIST TITLE LABEL(S) RD0S
7 o BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall 1161 +162 123092 12 50/1 DESTINY'S CHILD Girl (Columbia/ 16
4 5  LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 1059 -92 110612 26 46/0 CARLTON BLOUNT My Wife (Magnatar/ 10
8 0 KEM | Can't Stop Loving You (Motown/Universal) 1058 +80 122229 9 54/0 FAITH EVANS Again (Capitol) 4
5 ©  MARIO Let Me Love You (/AMG) 1049 +26 139223 12 16)2 GERALD LEVERT So What If You Got A'Babv) Atlantic) 3
6 8  ANITA BAKER How Does It Feel (Blue Note/Virgin) 891 123 114711 22 480 TRE':E":‘“::U'L';‘:‘;‘:':&:E“;‘EI:'A'RL""A"’::";‘;"TH;‘I -~ :
. in'tNo o Worry
n 0 GERALD LEVERT So Wha'xt (If You Got A Baby) (At/antic/ 787 +66 84409 7 50/3 TROY JOHNSON ' You (Sought After Entertainmen) 2
9 10 LUTHER VANDROSS Think About You {L/RMG)/ 681 -82 100150 67 440 MARIO Let Me Love You (J/BMG) 9
10 11 ALIC)A KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary /RMG) 670 -76 73914 39 35/0 STEVIE WONDER So What The Fuss (Motown/Universal) )
12 12 PRINCE Call My Name (Columbia) 564 -20 77174 42 3710 M 0 S T
17 @ FAITHEVANS Again (Capitol) 490 +83 46991 5 46/4
@ STEVIE WONDER So What The Fuss (Motown/Universall 457 +457 81212 1 212 I N CR EA SE D P LA YS
14 15 JOSS STONE Spoiled (S-Curve/Virgin) 451 - 47910 24 40/0 T'PLTA‘VL
16 @ TINA TURNER Open Arms (Capitol) 450 +10 32839 8 381 ARTIST TITLE LABEL(S) ] INCREASE
15 17 GERALDLEVERT OneMilion Times (Atiantic) 351 92 17380 20 3500 :;f:r"":{:"’(':‘fl’é:ﬁ uiLl ““; F“SGS ”A””’”W/”'//”’t”””;'l’/” — ::;
18 18 EARTH, WIND & FIRE fIRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 349 5 2633 18 1700 Everytime ou 50 Away (olowtinversay
@ ) . JOHN LEGEND Ordinary People (Columbia) +117
19 RAHSAAN PATTERSON Forever Yours (Artistry Music) 315 +21 16983 6 281 JILL SCOTT Whatever (Hidden Beach/Enic) +96
22 @ MINT CONDITION I'm Ready (image/ 313 +78 17653 3 241 FAITH EVANS Again (Capitol) +83
20 21  LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 274 -10 22686 8 24/0
23 @ AL GREEN Perfect To Me (Blue Note/Virgin) 273 +45 10227 4 2m NE W & ACTIVE
21 23 ALICIAKEYS Karma (//RMG) 242 -32 32885 15 1710 TEMMORA fHOWARD "E‘WETT There's No Me A£G/
24 24 ANGIESTONE JANTHONY HAMILTON Stay For Awhile (/RMG) 191 25 12570 15 170 | TotalPlays: 116, Totl Stations: 19, Adds:3
26 @D KENNYG.HEARTH, WIND & FIRE The Way You Move (Arista/AMG) 188 +2 9523 8 220 | MICHAEL B SUTTON Hobody el
27 @D SAMSON Atmosphere (Five Eight's) 176 +4 9184 4 16/ K:'E; RA"{;‘W ; ""E: m‘l"v'“"; " s o ne
. ou Don't Know ospe
B @ ODLTHEGMG IBUCKSTRETNoShou 05O 170 3 T2 g 0 S A
WL JAUCDLLLDL LTI SHLCL B * 2 ! ISRAEL AND NEW BREED Friend Of God lntegrity Gospel
@  TROY JOHNSON It's You (Sought After Entertainment) 137 +19 3323 1172 Total Plays: 64, Total Stations: 9, Adds: 0
[Debut> @ RAHEEM DEVAUGHN Guess Who Loves You More (Jive/Zomba Label Group) 135 +4 17096 1 710 Songs ranked by total plays
56 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . . -
of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the targer increase in plays is l Station playlists for all R&R reporters
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. ﬂﬂmm‘mm
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

4 KMJQHouston, TX WHQTMiami, FL* | WKUS/Norfolk, VA* Music Choice Smooth R&8/ WIMx/TDledD OH* \
REPORTERS T B A e i e T — e
M 3 il
No Adds Na Adds w70 TOM B O
; ; WILCA n* P e - O Do k. VA Sirius Heart & Soul/Satellte e
Stations and their adds listed alphabetically by market | Xiaruia™™ o FOMD: Do ok OAPD.0 I Sorn T —
WOVE/Albany, GA WXST/Charleston, SC* WMXU/Columbus, MS WOLT/Mobile. AL* e Thomas
OM: Bil Jones PO/MD: Michael Toe POMD: WIOW/Jackson, MS* PO: Steve Crambloy KRMP/Okiahoma City, OK* PDMD Anthony
PD: Hezie Mack DESTHYS CHID " mmmm OM/PD: Stan Branson Hnm[ d'".g"x ;%: 'E:? .."“"" ty ::?;;s S|:wm Jamz/Satellite A‘:O“:iw:lh Milier
Pheswmrson [ gl | cwioweo e 5 TEMMORA VHOWARD MEWET!
e ariote” e WSOL/Jacksonville, FL* KUMG/Monroe, LA i .
S Nibuquerque, NM* R Yoer Arery P0: wmn Sovens POMD: Kibrooks o0 S o 5 The Touch/Satellite
it May ViE WORDE WCFB/Orlando, FL OM: Phil Hall
ke OM/PD: Stave Holbrook PO; Stan Bosion WHURWashingion, 0C*
STEVIE WONDIR WONC/Charlotte* WAOU/Dayton, OH* KMUK/Karsas City, MO* gl E'““""ﬂ"“" L= i Gorboar e e WO, TrciLaTrole
3 WA Nokass nummwmom i
WAKBIM GA* AL GREEN - . . XM The Flow/Satellite
..... o - WK Nashvile, TN WDAS/Philadelphia, PA OM: Lo Parkarson
v Coromon WMXD/Detroit, M

WSRB/Chicago, IL* X g PO, _‘5“_,: I PD: Jos Tamburo 29 CO0LYS 10T BOX ) R

ND: Tracie Mr‘llﬂt i SAMSON APD/MO: Jo Gamble 14 JULE DEXTER WMMJ/Washington, DC
WKSP/Augusta, GA* el 4 S PD: Kathy Brown
el ndonre MO: Sheila Litie WYBC/New Haven, CT ) MO Wa Chase
AP0, o B wv%sm,nl[ 8 STEVIE WONDER %a :lmmsmm mccmmon. NC l\‘V“lVHISIﬂ“ wrml\ GA

PBeN S0 APD/MD: Amando Rivers . derelored : Oy Ve : b ‘

ROBEN STUDORRD TAARY MARY o WUKS Fayetevite, NC AP Angeta Malerka APOAD o ey FOAR: Gar Yomy WIS Wilmington, NG
WWINBahtimore, MD* D Seelbs R . 7 AN NN AR T
APOMD: ol Fi elresraipie il PO et L oot WIISRichmand, VA KMJM/S!. Louis, MO

1 YINP m“&""" MD: Bobby Rush WDZZFlint, MI* APD: Niacy Davis 2.9‘52'“‘ OM/PD: Chck Alkins

o Aads PD: Trey Michaels CARLTON BLOUNT Aods

KOXL Baton Rouge, LA Dt o et WYLDMew Orleans, LA WVBE/Roancke, VA WFUNSL Louis, MO* [BY
F IEM'M%MMB HEWETT WLXC/Columbia, SC* PO:AJ W'L!E‘“ Lt wvnews
s PO ey Wilioms x:‘gw s¢ PO: AL A onp

T CARLTON BLOUNT PD: Enie Doe S :ﬁ&”‘(sﬁ%m MARY MARY WSBY/Salisbury, MD mmu Ny
WBHI K/Bnmnwum AL* WWDMICoI mbia. SC* o pace VIM.IM/LoliIe Ky OM; Brian Cleary PO: Buch Charles *Monitored Reporters
O ay Dt PO Maslove WFLMFL Pierce, FL* i A 0. o bty Ao Koney Dot
;“n "L""'V'm MD: Lo Mack OM: Mike Jomes MO: Denoen Womack S — 74 Total Reporters

o - Jomes T WRBV/Macon, GA 7 EAITHEVARS el WHBX/Tallahassee, FL
P.AI;DM'T’M Gant PO/MD: Chris Wilkiams 2 BRIAN MCKMGHT CMRDATBG wHBX n:’m see.

T —— 5 R KK DEARD 5 CARLTON BLOUNT g APD: Vico Duncan 56 Total Monitored
wucucnanemn sc* 8 e S/New York, KBLX/San Francisco, CA* —
OMRD: Yery o : Srisn e JLI R el TN s AL PD: Kevin Brown a7 18 Total Indicator

Saed L PO: Shiyne Cole ! WPiL9%5 Eauan Colbec WD, Juie Gustines MO: Jet Bonds .
K CARLTON BLOUNT 1 RAH! PATTERSON J

CARLTON BLOUNT

The New Single

“My Wife”

i Follow up to the smash hit
“Acting Like You're Free”

from the album,
(From) A Man's Point of View

THANK YOU URBAN AC RADIO
FOR MAKING CARLTON BLOUNT
'MY WIF€' #2 MOST ADDeD!!

Promo copies, call The Jesus Garber Company: 323-469-1504 - Track dates, call Maurice B. Dixon: 212-315-1000

36 ® Radio & Records March 18, 2005

www americanradiohistorvy com


www.americanradiohistory.com

GOSPEL TOP 30

March 18, 2005
LAST THIS TOTAL ‘- TOTAL  WEEKSON TOTAL STATIONS/ .
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS LW e CCHRT  ADDS MOST ADDED
1 1 SMOKIE NORFUL | Understand (EM! Gospel) 976 -19 39114 18 3310 | armsT TITLE LABELES) ADDS
2 e DONNIE MCCLURKIN [ Call You Faithful (Verity/ 915 +4 33672 17 30/0 | RUBEN STUODARD |Need An Angel (/RMG) 4
3 ©  JMOSS We Must Praise (Gospo Centric) 854 +47 34626 28 29/1 :I:\III?ITITSE]['] ‘;:;": L'fvtv Y°E’ Na;‘/;//gﬂﬂy 7’173”/50/”'"1"3/ 4
. . AH STAMPLEY War Cry (EM/ Gospel) 4
5 ICAH
o BISHOP TD JAKES fiM STAMP.LEY Take My Life (Dexterity/EMI Gospel) 607 +5 28593 23 2501 KURT GARR God Blocked It (Gaspo Centri/ N
4 5  DEITRICK HADDON God Is Good (Verity/ 601 17 24599 30 2210 | \SRAEL AND NEW BREED Friend Of God (Integrity Gospel 3
6 o DONALD LAWRENCE Healed (Verity/ 562 +4 19336 25 18/0 | DEANDREPATTERSON Great Things (Tyscot/Taseis/ 3
8 0 TED & SHERI Celebrate (Word/Curb/Warner Bros.) 543 +35 20058 14 231 JOHNNY SANDERS | Trust God (Platinum) 3
7 €  LASHUN PACE For My Good (EM/ Gospel) 528 18 17381 9 20/0 f::m iﬂAﬂcﬂEK: Y(;;m /L‘M/j Gaspel g
, ey ospe
1
0 0 GMWA MASS CHOIR Only A Test (Gospo Centric) 434 +13 18623 20 19/0 MIGHTY CLOUDS OF JOY Been So Good To Me (EM/ Gaspel) 3
9 10 BENITA WASHINGTON Thank You (Light/ 434 -58 16353 17 16/0
14 @  JAMES FORTUNE You Survived (Warld Wide Gospel 432 «85 20339 6 241 MOST
11 @  ISRAEL AND NEW BREED Friend Of God (Integrity Gospel) 432 +23 12486 8 2173 INCREASED PLAYS
13 @ NEW BIRTH TOTAL PRAISE CHOIR Suddenly (EM/ Gospel) 399 +11 19788 33 15/0 TonL
17 @ BEBE WINANS Safe From Harm (Still Waters/TMG) 388 +15 17221 7 22]2 | ARTIST TITLE LABEL(S) INCREASE
18 @ TIMBOWMAN My Praise (Liguid &) 381 +25 16733 13 170 m;"; VfIA"DE"s ! T'"/SGt God g’/ﬁ“{"j'"/ +i;
e Must Praise (Gospo Centric, +
16 16 DENETRIA CHAIMP Qo On Through It (/DI 340 -33 16387 16 15/0 JAMES FORTUNE You Survived (World Wide Gaspe) 5
19 17 FORTITUDE He's Alright (Word/Curb/Warner Bros.) 323 -23 13582 17 1310 | KURT CARR God Blocked It (Gospo Centric +44
21 @ RUBEN STUDDARD | Need An Angel (/RMG) 316 +4 11341 10 16/4 | MICAH STAMPLEY War Cry (EM Gospel) +43
22 @  STEPHEN HURD Lead Me To The Rock /integrity Gospel) 305 +12 12986 10 14/0 | MISSISSIPPIMASS CHOIR One More Day Malaco/ +43
20 20 LORIPERRY | Found It In You (Palance/ 301 1 14057 12 14/0 TXJst:E(IE g;l'\rFI:NHE L|ftzj M}e (Verity) +:;
. . L LL ree (Eprc, +
28 @ TWINKIE CLARK He Lifted Me (Verity) . 290 +41 13217 10 1210 TONEX Work On Me (Verity) 37
24 @ DONALD LAWRENCE f{HEZEKIAH WALKER You Covered Me (Verity) 290 +18 7388 5 121
25 €D  RANCE ALLEN GROUP fIK. FRANKLIN Something About... (Tyscot/Taseis) 278 +10 9322 6 1310 NEW & ACTIVE
26 @ DAMON LITTLE Do Rignt (World Wide Gospel) 270 +16 14852 7 1511 | JOHNNY SANOERS | Trust God (Platinum)
23 25  MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 233 -60 9749 18 11j0 | Total Plays: 186, Total Stations: 10, Adds: 3
ANOINTED Gonna Lift Your Name /Sony Urban/Columbia)
[Debut> @ MIAMI MASS CHOIR Gluty, Glory findependent) 227 +35 7506 1 1211 Total Plays: 177, Total Stations: 12, Adds: 4
29 @ JONATHAN BUTLER Don’t You Worry (Maranatha!) 225 +2 11212 3 1110 | pEANDRE PATTERSON Great Things (Tyscot/Taseis)
30 @ KURT CARR Let God Arise (Gospo Centric/interscope) 212 +2 4540 6 11J0 | Total Plays: 172, Total Stations: 13, Adds: 3
Debur>  €1)  BISHOP PAUL S. MORTON f/K. JOHNSON .. A Mighty Good Friend (Tehillah/Light) 189 +12 7313 1 1211 ?RllllgIETTEég!\qPBf;l Happy ;l/i/;z .
Deb . iaht . otal Plays: , lotal Stations: /, s
[Debut> @ CHOIRBOYZ It's Alright (Music One/ 197 +6 10444 1 8/0 ANTHONY EVANS Even More /A0
34 Gospel regorters. Songs ranked by total plays f_or the airplay week of Sunday 3/6 - Saturday 3/12. Total Plays: 154, Total Stations: 8, Adds: 0
© 2005 Radio & Records '* —50"95 ranked by \ total p—l-";s -
- B
WIMO/Cleveiand OH WTlC/Inﬂlanannlls. N WMBMMiami, FL 'WDAS/Philadelphia. PA WPGE/WBSHMWOH 0c
REPORTERS .. (EEE e B i
WEMV/Columiia. SC "L,% ,_.A(”; i v;m v‘mgn MASS CHOIR g MRS
Stations and their adds Iisted alphabetically by market | =% M,_,me’ o wm:J : ; b oty - S
WPZE/Alanta. GA wwm/san umare, M wxiciraresion. S¢ i S L WSS CHOIR P ﬁ:‘:’z‘s BE&CUERS i rife Damslﬂ! LA, LS
OM: Frank Johvson ) 1 Rl L HOOVER 3 CMARLOTTE COMMUN Y M) Tomez Hams - D heiess 6 DEANDRE PATTERSON
Coanle Flint APD JeanAum Pﬂ Enwm 'w Wit JINERS 1 1085 12 RAEL N[ NEW BRETL o I3
;: LAASILIE%LG‘\\FF)N Ewsms o nr WWEJ;‘“BvEITaTh'.zI‘A g i ’ ?" ‘W N W%’ﬁﬁ"’.ﬁﬂ""‘ s MICAH STAMPLLY
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Radio Picks CRS Stars

Sugarland hit the sweat spot

M

usic? You want music? Come to Nashville during CRS
week, and you'll find more singers and pickers per square

foot than anywhere on the planet at any moment in time. The
hardest part is figuring out where you want to go and who you
want to see. KIZN/Boise, ID Asst. PD/MD Spencer Burke echoed
the sentiments of most of us when he said, “CRS is about the only
time I can think of where I wish there were three of me.”

I contacted Burke and about a dozen other
Country PDs and MDs I noticed out and about
at the various showcases around town during
w CRS week and asked
. 11l them to provide a line or
W4 two about three artists
§ who impressed them.
fill Our radio respondents

| were not limited by artist
| stature or venue — if they
sang during CRS week,
from label-sponsored
lunches to nightclubs to
suites, they were eligible
for this informal poll.

Offering his thoughts on acts that caught his
ears — and eyes — Burke said, “I really en-
joyed Jamie O'Neal. She looked svelte, and her
performance at the Capitol Friday lunch was
awesome. Her voice is incredible. Jamie’s got
the whole package.

“ Another notable performance was Curb/
Asylum’s Cowboy Crush. Some real potential
there — lots of energy and entertaining on-
stage. If anyone is looking to fill The Dixie
Chicks’ shoes, it would be Cowboy Crush. We
were also pleasantly surprised by Fanny Grace
and John Stone — exceptional talent just wait-
ing for a chance to break out.”

Spencer Burke

Sweet On Sugarland
To say that Mercury’s Sugarland emerged

from CRS-36 as the buzz act is an understate-

PU TTING THE O BACK Shaoter Jenn/ngs played New York's
CBGBs in advance of the release of his Universal South debut album.
Pictured at the show are (I-r) Universal South’s Van Fletcher;
Jennings; his mother, Jessi Colter; Little Steven Van Zandt; and
Jennings' manager, Marc Dottore.

ment, as evidenced by the number of folks who
included the band among their top three acts.

Noting that there were many great acts at
the CRS this year, KSNI/
Santa Maria, CAPD Tim
Brown said the band
topped his list. “There’s
no doubt the act that
stood out the most for me
8| has got to be Sugarland,”

| he said.

“Having had them in
town twice with the
Nashville to You concert
series, | already knew how great they are.
However, as if their New Faces performance
wasn'tenough to make believers out of every-
one in attendance, their performance at Blair’s
disco party was absolutely outrageous. These
guys have a bright future, in my opinion.

“Another artist who really made an impres-
sion on me this year was BrittinJack. I know
that you'll think that KRAZ/Santa Barbara,
CA PD Rick Barker put me up to this, since
he was signed to represent them during the
CRS, but I haven’t even seen Rick since. Flat
out, Brittinjack stole ‘The Next Big Thing’
showcase. [Ed. note: This was a CRS session that
featured five unsigned acts who were rated by six
PDs and 125 audience members using Broadcast
Architecture’s rheostat technology.]

“They've got the tunes, the energy and the
experience. Both Brittin and Jack have done

e tons of touring and writ-
ing, and I think that they
will be signed soon and
that we’ll be hearing great
things from them. In fact,
I think Lonestar will have
a hit with BrittinJack’s
song 'Doghouse.” Howev-
er, if Lonestar hadn't re-
corded it, BrittinJack
could've come with that
as their first single and
made some noise.

“I've got to acknowl-
edge Keith Anderson too.
Keith blew my socks off at
the Stage on Wednesday
‘ night. This kid has a ton of
. stage presence and some
really cool songs. Once
folks start hearing this guy,

Tim Brown
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they’ll be talking. My RLG rep took me for a
ride before the boat and played me some al-
bum cuts, and, trust me, ‘Pickin” Wildflowers’
is just the tip of the iceberg. Keep an ear on
Keith. It was also great to see Sawyer Brown
back in the saddle, and Leann Rimes is always
impressive.”

The Real Deal

KHEY/EI Paso, TX PD Steve Gramzay is
another programmer sweet on Sugarland. He
said, “I took in a total of 31 acts while in Nash-

' ville for the CRS, and it
might have been hard to
pinpoint a most impres-
sive artist if it weren't for
] Jennifer Nettles’ perfor-
mance at the New Faces
show.

“I've seen Sugarland
perform acoustically two
Steve Gramzay previous times on a small

stage. I realize now how
confining that must be for Jennifer. Her enthu-
siasm and energy are incredible. I'm thinking
flashback — the 70s, Woodstock, don't inhale.
Her voice is unique, and she can flat-out sing.
Mercury, give the lady some room when she
sings, because she’s a star.

"There really is no substitute for seeing art-
ists perform in person. Brian McComas is a
presence onstage. Warm, likable and friendly,
he holds your attention, and his music is cap-
tivating. I couldn’t help comparing him to
Toby Keith — you can go there if you want,
young fellow. In fact, you can go in just about
any direction and pull it off. [ hope Brian is
making music with us for a long, long time.
He's a lot of fun.

“Blaine Larsen — listen to this 19-year-old
sing. Something’s not right; he's way too
young to have a voice so mature, yet he’s po-
lite and shy, and you want to take him home
and adopt him. Well, as long as I don’t have
to feed him too. Picture George Strait 20 years
ago, and tell me there isn’t an uncanny resem-
blance. I don’t want to jinx you, Blaine, but
you’re the real deal, yessireebob!”

The Fun Girl Next Door

Also lining up for Sugarland is WCTY/
Norwich-New London, CT PD/MD Jimmy
Lehn, who came away from CRS-36 especial-
ly excited about the music. “Iwas blownaway
at nearly every event | attended,” he said.
“Even the session where we voted on the stars
of tomorrow featured vast talent.

“Of all the years [ have attended the CRS,
this year [ left most excited by the future of

www americanradiohistorv com

CLEAR PRIORITIES RcA Label Group/Nashville invited radio execs including Clear Channel’s
Alan Sledge and Gary Krantz to a special CRS showcase for RCA’s Bobby Pinson, BNA's Blaine Larsen
and Arista’s Keith Anderson. Seen here are (I-r) RLG’s Butch Waugh, Arista’s Bobby Kraig, RCA's Mike
Wilson, Pinson, Anderson, Larsen, Sledge, RLG's Joe Galante, BNA's Tom Baldrica and Krantz.
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our format. Our superstars are hitting it out
of the park, and the farm system of new stars
% is loaded with talent.
Nearly every new act 1
saw would beat any of
the artists [ see on Ameri-
can Idol. Thave high praise
for all the acts at the CRS.”
.| Singling out the three
[i%=— acts that got his attention,
* Lehn said, “ have loved
the song ‘Baby Girl' since
we first received it at the radio station. I saw
Sugarland twice at the CRS —at the New Fac-
es show with the band and once unplugged
or, as they called it, ‘raw sugar.” The vocals,
harmony and showmanship were outstand-
ing. They are very believable. I think they will
jump quickly from rookies to superstars.

“Each year at the CRS I seek out any per-
formance by Jeffrey Steele. He is well-known
as one of the best songwriters in Nashville. He
is also a terrific performer who sings with such
passion. I think he is on the brink of super-
stardom.

“Finally, Gretchen Wilson blew me away. |
am so grateful to have her in this format. Her
lunchtime show was the highlight of my CRS.
Her vocal power combined with her girl-next-
door appeal — not the nice girl next door, but
the fun one — and songs that hita chord with
our audience have given this format a huge
boost. I am convinced that WCTY’s impres-
sive fallbook was in large part due to our em-
bracing stars like Big & Rich and Gretchen
Wilson.”

Lehn said that there was one disappoint-
ment to his CRS listening tour: “The one art-
ist I wish I had seen was Alison Krauss. It is
time for Country radio to capitalize on this
superstar. We have potentially a bigger star
than Norah Jones. She will bring new cume
and a pure freshness to this format as soon as
she is recognized as the force she already is.”

Top Texas Picks

]1mmy Lehn

This was the inaugural
CRS cruise for KSCS/
Dallas PD Lorrin Palagi.
' His reaction after return-
ing home to the Big D:
“The CRS is extremely
cool. Lots to see and a ton
of great people to meet. [
was surprised at how
friendly and accessible
everyone was at all levels
and in all aspects of the biz — management,

Lorrin Palagi

Continued on Page 39
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trades, vendors, radio, records, artists. Every-
one was great. | feel truly blessed to be in this
format.”

Among the artists who impressed him was
Blaine Larsen. “It's hard to believe that voice
comes from that kid,” he said. “He is one of
the most naturally talented people I've ever
seen. His performance appeared effortless.
He'll be a big star.”

Palagi also applauded Brad Paisley. “Up
until eight months ago [ had little knowledge
or awareness of country music,” he said.
“About a year ago, while channel-surfing,
some guy with incredible stage presence
caught my eye. [ was drawn back to the chan-
nel where this guy was co-hosting The 100
Greatest Conntry Songs of All Time.

“I didn’t know who he was, but [ was im-
pressed with his easygoing confidence and
witty rapport. When someone on the skow in-
troduced Brad Paisley, | remember thinking
to myself, ‘This guy has an incredible career
ahead of him.” Seeing him live for the first time
on the RLG boat at CRS confirmed what [ felt
the first time I saw him. I'm thrilled that he'll
headline KSCS’s Country Fair at Texas Stadi-
um in April.”

Palagi also had good things to say about Jef-
frey Steele: “Wow. [ was blown away by this
guy. Bob Kingsley's songwriter showcase was
straight-ahead, Doot-kickin’ rock ‘n’ roll with
acountry twist. [effrey and his troupe of guest
artists blew the doors oft the joint. Great en-
tertainment.”

More From Texas

just down the interstate a piece from Pala-
giis Zack Owen, Programming Manager for
Clear Channel/Killeen & Waco, TX and Pro-

gram Manager/morning
host for WACO/Waco.
He focused on a new-
comer, a guy with a cou-
ple of hits and a star.

“I talked to more PDs
who said that Lauren Lu-
cas was the hit of the CRS

| newcomers — great
voice, great showman-
ship and great to look at,”
he said. [Ed. note: Lucas is a new artist on Warn-
er Bros. Her debut single, “What You Ain’t Gon-
na Get,” is Going for Adds March 21.]

“It had been many years since I'd last seen
Leann Rimes live, and I was very impressed
with her. Her voice was stronger than ever, her
music selection onstage and on her new al-
bum was perfect. [really believe that she came
across as sincere about missing Country radio
and about her commitment to getting back to
the country sound.

“Jeff Bates is one of the nicest guys and one
of the true effortless country voices in Nashville
| today. He also has an in-
| credible story to tell about
life. When we play Jeff's
music here, the phones
light up wanting to know
who he is and the title of
the album. His CDs con-
tinue to sell out in central
Texas stores.”

Checking in on West
Texas, KBCY/Abilene,
TXPD)B Cloud is another person on the Sug-
arland bandwagon. “They blew me away

Zack Owen

JB Cloud

when they played for us at the Cumulus din-
ner,” he said. “Lead singer Jennifer Nettles has
more soul than every shoe in the NBA. This
girl takes a song and makes you feel it, notjust
hear it.

“Pat Green proved once again how he can
work the crowd and the room at the AfterMid-
nite Disco Party. Whether it's Texas, country
or disco, Pat Green is an awesome entertainer
who has what it takes to woo crowds across
America.

“Jeff Bates gets three thumbs-up from me.
He has this natural ability to make you hang
on every word he sings. It's been a long time
since ['ve been this passionate about music
like his.”

East & South

WQDR/Raleigh PD Lisa McKay pretaced

s, €T musical comments by
noting, “I thought the
best marketing was done
*! by Warner Bros. with that
tall, round, hook-playing
jukebox by registration.
Sony comes in second
with the video clips
played between the
Gretchen Wilson-Mont-
gomery Gentry perfor-
mances at the Sony lunch. They definitelv had
a captive audience.

“Some of my favorite live musical memories
were from Fanny Grace. That band is spunky
and fun live. I also enjoved listening to Aaron
Lines play live in one of the penthouse suites
with all of Nashville as a backdrop.

“Billy Dean wowed me with his voice,
songs and general love for life and grateful-
ness at getting another shot. I'd only heard Pat
Green acoustically, so the disco party was a
nice upgrade as he plugged in and played
some ‘80s hits, including ‘Blister in the Sun.’
He seems very in touch with his audience.”

Citadel/ Allentown OM Shelley Easton en-
joyed CRS-36 so much that she couldn’t be
constrained by the parameters of three acts,
she had to mention four — two men, a wom-
an and a group.

“Keith Anderson’s got it, whatever ‘it’ is,”
she said. “He not only looks the part, but acts
it, with stage presence that puts him at the
head of the pack. His songs are relatable, fun
and well-written. In addition to the current
single, ‘Pickin” Wildflowers,” | love ‘Podunk’
and ‘XXL." If [ were a betting woman, [ would
bet on Keith to break through.

“I'm excited by Ryan Shupe & The Rubber
Band and by what these guys bring to our
format. I'm impressed. Period. They're a lit-
tle left of center, and their difference is all
good. I love when I can feel passionate about
the music, so their thank-vou card is in the
mail.

“Bobby Pinson could be the real deal. It will
be interesting to watch him reach for the star
that should hang above his door. His look and
persona aren’t exactly what we have come to
expect, but breaking the mold may be Bobby's
secret weapon. The fact that he’s a little rough
around the edges makes him the kind
of underdog the country audience may relate
to. I love his first single, and I fook forward to
an album from him soon.

“l'am also a big fan of Lauren Lucas. This
lady is poised, intelligent and talented. She
does her own thing and, lyrically, makes the
kind of music I would call sophisticated but
simple. She’s like Jackie O: She doesn’t need

—— o

Lisa McKay

NEW ARTIST FACT FILE

Label: Columbia

Single: “Help Somebody”

Album: Get Right With the Man
Producers: Mark Wright, Joe Scaife
Release Date: May 10

Hometown: Jacksonville. “We’re next-door
neighbors.” says Johnny Van Zant. “I can't get

away from him.”

Favorite Sports Team: “I don’t know if | should
say it here,” says Donnie Van Zant. “We love the

Florida Gators. | came walking through the
Nashville airport with a Gators hat on when

they were playing Tennessee. The lady at the
gate was like, ‘You're trying to make friends,

huh?"”
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: Birthdays: Johnny, Feb. 27; Donnie, June 11.

| Background: Lead singer for .38 Special, Donnie is the voice of Southern rock

' staples like “Wild Eyed Southern Boys,” “Hold on Loosely” and “Caught Up in You.” His

brother Johnny joined the reunited Lynyrd Skynyrd in 1987 after a solo career, taking

' the helm of the legendary group once fronted by their brother Ronnie.

' The two released independent albums under the Van Zant moniker in 1998 and

' 2001. On signing them to Columbia/Nashville, Sony/Nashville President John Grady

| said, “People in Nashville have been trying to re-create Southern rock and capture its

| audience for the past 25 years. We decided, why not start at the top?”

| Why Country: “We've always loved country music,” Johnny says. “It was what we

' were raised on.” Donnie adds, “Our dad was a truck driver for 35 years, and our

' mother worked at Dunkin’ Donuts as a manager, so we were forced into listening to
country whether we wanted to or not. We listened to Merle Haggard, Mel Tillis and

: Hank Williams. We had to watch Porter Wagoner and Dolly Parton on TV. It was
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mandatory in our house.”

Skynyrd Country: “Our brother, before he was killed, was really leaning toward
country. even back in 1977,” says Donnie. “If he had lived, | don’t know where
Skynyrd would have ended up.” Johnny agrees, saying, “Ronnie was definitely going
that way, and he wrote some of the best country songs ever, if you look at it. All those

lyrics are country lyrics.”

High-Fives: “The other day we heard our first single on the radio, and we got excited
about it,” Donnie says. “We were like, ‘Yeah!” When you've been in the business this
many years, you don't get that much. It was good to have that feeling again.”

Dedication: “We lost our father, Lacy, in August,” Johnny says. “We've lost our oldest
sister and older brother too. Our mom died four years ago. This album will probably be

dedicated to all of them.”

Chart Hound: “We saw the R&R charts in the office the other day, and we were
talking about our dad, who loved all that stuff,” Donnie says. “We wish he were here
right now, so we could hand it to him, and he could watch it go up. We used to get him
all the tip sheets and stuff. He was totally into it.”

“He could read the charts better than us,” Johnny says.

Feeling it: “This is from the heart,” Johnny says. “We’re not just trying to jump on
somebody’s bandwagon. We want to make a lot more of these.”

a lot of bells and whistles. Lauren is an artist,
one I'd watch make music happen anytime.”

West Coast

KMPS/Seattle Asst. PD/MD/afternoon
driver Tony Thomas is a renowned music ma-
ven who said these are just a few of the folks
who separated them-
g8 selves from the pack during

d CRS-36: “I'saw Sugarland
perform in three settings:
acoustic, with their band
at the New Faces show
| and rocking out at the Af-
terMidnite party.

“At each performance,
Jennifer Nettles’ voice
and charismatic stage
presence were a revelation. Combine that with
the energy and camaraderie of bandmates
Kristen Hall and Kristian Bush, and Sugarland
took a giant step forward at the CRS.

Tony Thomas

www americanradiohistorv com
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“At the conclusion of the Capitol lunch-
time show by Ryan Shupe & The Rubber
Band, the band not only got a standing ova-
tion, but the ‘Yeah, show me’ audience
blasted our of their seats as if rocket-pro-
pelled. The highest level of musicianship
['ve seen in ages. We've already gotten a
great reaction to ‘Dream Big’ on the air at
KMPS,

“The MuzikMatia, led by, but not limited
to, Big & Rich, showed themselves to be the
driving soul of the buzz in countrv music.
Gretchen Wilson proved she not only de-
served all that happened to her in the last year,
but also revealed at least three rock-solid fu-
ture singles.

“Cowboy Troy commanded the stage with
confidence, James Otto revealed his mastery
of gritty country soul, and the rest of the Ma-
fia performers grooved away with heart and
enthusiasm. A force not to be underestimat-
ed.”
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45 €D BRIANMCCOMAS The Middle Of Nowhere (Lyric Street) 781 155 292 +] 11835 2425 2 ABI9 [ cpueipean Tt o About Sundey BB 182
39 40 JULIE ROBERTS Wake Up Older (Mercury) 720 477 321 39 17100 5997 6 5012 | Bigg RICH Big Tie Wamer Bros, +170
44 @ TRENTWILLMON The Good Life (Columbia) 672 -7 164 0 21269 111 23 9/0| ANDYGRIGGS IfHeaven (RCA/ +158
46 (@ RANDY ROGERS BAND Tonight's Not The Night (Smith Entertainment) 662 61 167 7 18598 2674 11 11j0 | VANZANT Help Somebody (Columbic/ +153
@® KEITH URBAN Making Memories 0f Us (Capital 660 358 185  +B8 20796 12149 1 30/23
50 @ RASCALFLATTS Skin (Lyric Street) 639 122 176 +29 27132 7518 6 30
47 @ KENITHOMAS Not Me Moraine) 609 25 258 +12 17333 1161 9 27)0 ,
41 46 GEORGECANYON My Name (Universal South) 582 175 249 44 15536 -1069 2  34)2 BR EA KERS
- LILAM Go Easy On Me (38 1 187 2 2600
@ CCANN Go Easy On Me / 7/ 551 64 190 +23 3781 8 6/ ORIy
@ VAN ZANT Help Somebody (Columbia) 535 434 194 +153 18958 16209 1 29119 If Something Should Happen (DreamWorks)
48 (@ DIAMOND RIO One Believer (Arista/ 508 34 202 +1 13702 1275 2 316 14 Adds * Moves 35-30
@ REBA MCENTIRE My Sister (MCA/ 425 155 151  +79 7985 1474 1 3025

Songs ranked by total plays

116 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week

of 3/6-3/12. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase Station playlists for all R&R reporters
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds ilabl th b at
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the are available on the web a

songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter www.radioandrecords.com.

Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission - e

from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

“THANKS FOR THE
NOMINATION!”

(We'd like to ask for your vote too!)

Tim & Willy - 102.5 KNIX Phoenix
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COUNTRY TOP 50 INDICATOR
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March 18, 2005

ARTIST TITLE LABEL(S)
CRAIG MORGAN That’s What | Love About Sunday (BBR)

JOSH GRACIN Nothin’ To Lose (Lyric Street/
SUGARLAND Baby Girl (Mercury/

BROOKS & DUNN It's Getting Better All The Time (Arista/
KENNY CHESNEY Anything But Mine (BVA/

RASCAL FLATTS Bless The Broken Road (Lyric Street/
BILLY DEAN Let Them Be Little [Curt/

LEE ANN WOMACK | May Hate Myself In The Morning (MC4/
MONTGOMERY GENTRY Gone (Columbia)

TOBY KEITH Honkytonk U (DreamWorks/

JO DEE MESSINA My Give A Damn'’s Busted (Curb/
ANDY GRIGGS If Heaven (RCA/

TIM MCGRAW Drugs Or Jesus (Curb)

JOE NICHOLS What's A Guy Gotta Do (Universal South)
JAMIE 0'NEAL Trying To Find Atlantis (Capitol]
MARTINA MCBRIDE God's Will (RC4)

TRACE ADKINS Songs About Me (Capitol)

GRETCHEN WILSON Homewrecker (Epic/

LONESTAR Class Reunion (That Used To Be Us) (BVA/
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA)
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitofl
SHANIA TWAIN Don't! (Mercury)

MIRANDA LAMBERT Me And Charlie Talking (£pic/
BLAKE SHELTON Goodbye Time (Warner Bros.)

BIG & RICH Big Time (Warner Bros.)

PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song) (Arista/
DARRYL WORLEY if Something Should Happen (OreamWorks/
SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street)

KEITH ANDERSON Pickin’ Wildflowers (Arista/

BUDDY JEWELL If She Were Any Other Woman (Columbia)
MARK CHESNUTT 'm A Saint (Vivaton)

BOBBY PINSON Don't Ask Me How | Know (RCA/

TRICK PONY It's A Heartache (Asylurm/Curb)

TRAVIS TRITT | See Me (Columbia/

AMY DALLEY | Would Cry (Curt)

HANNA-MCEUEN Something Like A Broken Heart (MC4/
JULIE ROBERTS Wake Up Older (Mercury)

PAT GREEN Baby Doll (Universal/Republic/Mercury)

KEITH URBAN Making Memories Of Us (Capitol/

REBA MCENTIRE My Sister (MCA/

GEORGE CANYON My Name (Universal South)

AARON LINES Waitin’ On The Wonderful (BNVA/

BRIAN MCCOMAS The Middle Of Nowhere Lyric Street/
JEDD HUGHES Soldier For The Lonely (MCA/

KATRINA ELAM | Want A Cowboy (Universal South/
KENITHOMAS Not Me (Moraine/

ZONA JONES Two Hearts (0/Quarterback)

HOT APPLE PIE Hillbillies (OreamWarks/

DIAMOND RIO One Believer (Arista/

RASCAL FLATTS Fast Cars And Freedom (Lyric Street/

TOTAL
POINTS

5040
4856
4679
4639
4583
4155
3854
3706
3634
3486
3m
3370
3064
3055
2609
2556
2531
2468
2344
2162
1886
1821
1695
1493
1415
1248
1057
945
695
692
686
668
610
569
530
506
490
476
474
405
400
349
295
290
287
273
222
187
179
149

+-
POINTS

312
64
143
346
n
-689
294
-52
213
152
312
78
194
146
-30
39
19
505
21
11
169
60

147
248
-26
192
9
60
98
-460
152
59
135
-152
65
-50
130
325
223
61
-7
32
-18
-35
20
-2
104
18
110

TOTAL
PLAYS

4085
3818
3776
3705
3670
3219
3110
3045
2944
2782
2779
2718
2465
2456
2137
2074
2057
2006
1876
1813
1550
1443
1359
1248
1152
1047
902
768
552
605
520
546
485
475
447
a0
397
410
412
INn
353
275
234
217
256
209
232
133
124
120

+-

PLAYS
+236
+42
+143
+255
+304
-589
+227
-26
+178
+143
+249
+64
+160
+120
-23
+36
+73
+41
+176
+99
+118
+48
-16
+123
+201
-14
+176
+70
+55
+89
-396
+133
+85
+104
-114
+59
-48
+118
+274
+202
+82

+28
-27
21
+17
0
+67
+19
+101

TOTAUD.
(00)

122476
111807
109103
108298
108339
98927
91568
87459
87988
82738
80241
81392
70863
72800
62404
61356
61043
57891
55175
51946
43923
43154
39758
35656
32962
30706
24492
21998
16129
16746
13909
15757
14421
14242
11944
11003
9483
10490
11685
9001
8922
8079
6388
5984
5452
5781
5289
4576
4029
4072

+- AUD,
(00)

5813
222
3198
8731
8997
-16923
6046
-1525
5201
4854
5352
1022
4565
3454
25
575
2456
11651
4631
2314
3725
1475
112
3785
6206
-764
4383
1581
1513
2442
-10975
397
2045
3698
-3596
1319
-1230
2758
7569
4682
1509
-327
637
203
-882
491
14
27113
465
3242

WEEKS
18
27
33
15
12
19
24
20
16
1
10
21
8
17
22
14
13
5
10
15
9
10
21
10
6
16

12

20

s
10713
104/1
107/0
107/0
10812
97/0
1012
104j0
1042
108/0
1057
103)2
105/2
10313
9501
891
9511
1028
9312
84j2
88/6
8211
840
85/4
80/6
65/2
8o
65/5
442
48/4
510
713
45/6
49/9
340
4417
40/0
39114
4UIZBF
29115
32/5
2501
2616
20/0
241
2012
22j0
12i7
121
14/13

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12.
© 2005 Radio & Records

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
KEITH URBAN Making Memories Of Us (Capitol) 28
ALAN JACKSON The Talkin’ Song Repair Blues (4rista/ 22
REBA MCENTIRE My Sister (MCA) 15
PAT GREEN Baby Doll (UniversalRepublic/Mercury) 14
BOBBY PINSON Oon't Ask Me How | Know (RCA/ 13
RASCAL FLATTS Fast Cars And Freedom [Lynic Street) 13
GLENN CUMMINGS Good Oid Days (Gulf Coast) n
DARRYL WORLEY If Something Should Happen (DreamWorks) 10
TRAVIS TRITT | See Me (Columbia) 9
VAN ZANT Help Somebody (Columbia) 9
MOST
INCREASED POINTS
TOTAL
POINT
ARTIST TITLE LABEL(S) INCREASE
GRETCHEN WILSON Homewrecker (Epic/ +505
KENNY CHESNEY Anything But Mine /BA4) +3n
BROOKS & DUNN it's Getting Better All The Time (Arista)  +346
KEITH URBAN Making Memaries Of Us (Capitol) +325
CRAIG MORGAN That's What | Love About Sunday (BBA) +312
J0 DEE MESSINA My Give A Damn’s Busted (Curt/ +312
BILLY DEAN Let Them Be Little (Curd) +294
BIG & RICH Big Time (Warner Bros.) +248
REBA MCENTIRE My Sister (MC4) +223
MONTGOMERY GENTRY Gone (Columbia) +213
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST THTLE LABEL(S) INCREASE
GRETCHEN WILSON Homewrecker (£pic/ +411
KENNY CHESNEY Anything But Mine (BN4) +304
KEITH URBAN Making Memories Of Us (Capitol) +274
BROOKS & DUNN It's Getting Better All The Time (Arista)  +255
JO DEE MESSINA My Give A Oamn's Busted (Curd/ +249
CRAIG MORGAN That's What | Love About Sunday (BBR)  +236
BILLY DEAN Let Them Be Little (Curd/ +227
REBA MCENTIRE My Sister (MC4) +202
BIG & RICH Big Time (Warner Bros.) +201
MONTGOMERY GENTRY Gone (Columbia) +178

" Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-cffective and reusable

“masC
BANNERS

Many sizes and colors available
Durable enough for indoor or outdoor use

PLASTIC
BANNERS

Advertise your message in any color

Call today for more information!

1-800-231-6074 www.rollasign.com
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COUNTRY CALLOUT AMERICA. 5 ®ullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 18, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 6-12.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARITY DSk oisuke | CALLOUT AMERIC Ae
CRAIG MORGAN That's What | Love About Sunday (B8R s50% 84s% 435 1s% 3w 23 20 |FIOT SCORES
JOSH GRACIN Nothin’ To Lose (Lyric Street) 40.3% 78.3% 4.15 15.0% 97.8% 2.8% 1.8% Th. W k A
BROOKS & DUNN It's Getting Better All The Time (4rista) 38.5% 75.8% 4.05 12.5% 97.0% 5.3% 3.5% IS ee t .
KEITH URBAN You're My Better Half (Capitol) 298% 72.0% 397 190%  96.8% 40%  1.8% Callout America
SUGARLAND Baby Girl (Mercury) 34.0% 71.8% 3.98 17.5% 97.3% 6.0% 2.0% By John Hart
RASCAL FLATTS Bless The Broken Road (Lyric Street) 33.5% 710% 3.95 18.8% 98.0% 5.3% 3.0% T
KENNY CHESNEY Anything But Mine /BNA4/ 320% 708% 4.02  16.8% 93.5% 4.3% 1.8% e 12 M?rgan Cfi?tminates Call-
: out America for the fifth consecutive
LEE ANN WOMACK | May Hate Myself In The Morning (MCA4/ 33.3% 69.0% 3.96 17.3% 95.0% 6.5% 2.3% week, with “That's What I Love
ANDY GRIGGS If Heaven (RCA/ 21.8% 68.0% 3.95 16.8% 91.3% 4.3% 2.3% About Sunday” as the No. 1 song
JOE NICHOLS What's A Guy Gotta Do (Universal South) 25.8% 645% 384 17.3%  92.3% 8.5% 2.0% overall in every cell male and fe-
MARTINA MCBRIDE God's Will (BC4/ 353% 625% 388 175%  92.3% 8.0% 4.3% ;‘(‘;‘:lgzhvg‘sgr;;lzhe No. 1 passion
BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA) 27.8% 615% 387 158%  87.5% 7.5% 2.8% ey T
MONTGOMERY GENTRY Gone (Columbia) 245% 588% 3.73 23.8% 93.3% 6.8% 4.0% the week. Brooks and Dunn’s “It’s
JO DEE MESSINA My Give A Damn’s Busted (Curb)/ 280% 58.0% 379 16.8%  88.0% 100%  3.3% Getting Better All the Time” moves
] . . . " 2.8% strong from No. 8 to No. 3 this week.
JEFF BATES Long, Slow Kisses (AC4/ 21.8% 580% 370 238%  92.8% 7.3% B% | This song is the No. 3 passion song,
BILLY DEAN Let Them Be Little (Curd/ 25.5% 56.8% 3.67 25.5% 96.3% 10.3% 3.8% the No. 2 song with men and the No.
JAMIE O'NEAL Trying To Find Atlantis (Capitol 223% 530% 359 280%  95.5% 9.8% 4.8% 5;0“25 ‘?'ifféw‘*gin-c 1 X
y s “Baby Girl” enters t
TOBY KEITH Honkytonk U (DreamWorks) 21.0% 50.0% 372 180%  78.5% 6.8% 3.8% . upariand s - Baby St enters fe
op five at No. 5, up from No. 7 last
TRACE ADKINS Songs About Me (Capitol) 238% 49.0% 3.74 22.3% 80.8% 6.0% 3.5% week. This song is also the No. 5
LONESTAR Class Reunion (That Used To Be Us) (BNA/ 125% 48.3% 357 26.0%  84.5% 8.3% 2.0% passion song. Younger 25-34 listen-
PHIL VASSAR I'l Take That As A Yes (The Hot Tub Song) (rista)  19.8%  47.3% 357  21.3%  83.3% 9.8% 50y | o arethestrengthhere, ranking the
song No. 6 song in the demo and
TIM MCGRAW Drugs Or Jesus (Curb) 175% 455% 361  200%  78.5% 1.0%  2.0% N
KEITH ANDERSON Pickin’ Wildflowers (Arista/ 17.5%  455% 3.57 24.3% 82.3% 9.3% 3.3% “What's a Guy Gotta Do” by Joe
JULIE ROBERTS Wake Up Older (Mercury) 185% 455% 360 205%  79.5% 105%  3.0% | Nicholsdebutsinthe top 10 ot Call-
, . . . . . . out America as the No. 10 song, up
TRICK PONY It's A Heartache Asylum/Curb) 19.5% 4115% 3.64 24.5% 75.5% 6.0% 3.5% from No. 13 last week. Males 25-34
MIRANDA LAMBERT Me And Charlie Talking (£prc/ 145% 41.0% 330 235% 86.8% 14.8% 1.5% rank this as the No. 8 song for the
AMY DALLEY | Would Cry (Curb/ 13.5% 40.8% 3.53 24.8% 75.8% 6.3% 4.0% W“f‘k' )
BLAKE SHELTON Goodbye Time (1 14.0% % 350 21.0%  705% 10.3% 5% Newcomer Blaine Larsen contin-
oodbye Time (Warner Bros./ 40%  36.8% . .0% 5% 3% 2.5% es to be strong, with “How Do You
GRETCHEN WILSON Homewrecker (£pic/ 16.0% 36.3% 3.50 21.5% 71.3% 10.5% 3.0% Get That Lonely” going to No. 12
DIERKS BENTLEY Lot Of Leavin' Left To Do (Capitol) 148% 345% 352 21.3% 67.0% 8.3% 3.0% from No. 15; it's the No. 11 passion
DARRYL WORLEY If Something Should Happen (DreamWorks) 11.0% 330% 342 205%  65.0% 6.5% 5.0% L o
The big move this week is trom Jetf
SHANIA TWAIN Don't! (Mercury) 10.3% 283% 329 198%  62.0% 7.5% 6.5% L e Y (R — .
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 9.5% 28.3% 3.35 24.3% 65.0% 10.0% 2.5% from No. 22 last week to No. 15 this
BIG & RICH Big Time (Warmer Bros.) 135%  28.0% 340 195%  61.0% 100%  35% “"‘f(‘f' Fﬁ;“:‘t‘*&‘* e the strength,
ranking it at No. 4.
BOBBY PINSON Don't Ask Me How | Know (RCA/ 9.5% 235% 3.32 21.0% 56.5% 9.0% 3.0% '
Total sample size is 400 persons weekly. with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5} | like it a lot: in fact, it's one of my favorites 4) | like
it: 3) It's OK, just s0-s0; 2) | don't like it; and 1) 1 stiongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout. songs must have entered the top 40
positions on R&R's Country airplay chart The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sampie is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region Bullseye Callout is conducted in these regions and markets SOUTH: Charleston. SC; Charlotte: Baton Rouge; Nashville.
Atlanta. MIDWEST: Flint. MI: Indianapolis; Madison; Omaha; Cincinnati EAST: Harrishurg, Rochester. NY; Springfield. MA; Providence: Washington, DC. WEST: Madesto. CA; Salt Lake City; Colorado Spiings. CO: Portfand. OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research inc.
 Faith dTi
Faith an 1.

Lia knows. She has a direct line to Country’s biggest artists. Lia brings
your station the power of the stars, their music, and their lives,

Lia brings your station the power of the Stars
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o : o
COUNTRY
March 18, 2005
C RateTheMusic.o ) seressosrestmscomnsorssrz || R 4"+ COUNTRY TOP 30  [Sweeer
= UL For The Week Ending 3/18/05 AT MEMABASE
" CANADA:
Per. w M
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 W WEBC  ARTIST TITLE LABEL(S) MS  sais MG sTATOS
JOSH GRACIN Nothin' To Lose fyric Street) 429 420 98% 19% 427 434 42 2 1 JOSHGRACIN Nothin' To Lose (yric Street) 5% 35 13 10
RASCAL FLATTS Bless The Broken Road (lyric Street) 427 423 99% 24% 422 434 413 L 2 RASCALFLATTS Bless The Broken Road (Lyric Street) 545 65 13 1200
CRAIG MORGAN That's What | Love About Sunday B8R/ 420 415 98% 17% 421 415 425 8 ©  SUGARLAND Baby Girl Mercury) 510 +72 5 10
KENNY CHESNEY Anything But Mine (BNVA/ 416 417 95% 18% 412 410 443 4 @  KENNY CHESNEY Anything But Mine (BK4) 506 +32 1 8i0
SUGARLAND Baby Girl (Mercury/ 415 410 96% 23% 416 402 425 3 ©  BROOKS & DUNN It's Getiing Better.. Arista/ 483 +17 1n 1300
BROOKS & DUNN It's Getting Better All The Time /drista/ 414 413 93% 18% 419 428 4.12 7 o* SHANIA TWAIN Don't! Mercury/ 460 +15 7 13/0
JOE NICHOLS What's A Guy Gotta Do [Universal South) 8443 407 93% 13% 422 445 427 5 7 AARON LINES Waitin' On The Wonderful (BN4) 453 10 7 10/0
KEITH URBAN You're My Better Half (Capitol/ 411 418 99% 25% 4.10 438 390 12 o JO DEE MESSINA My Give A Damn's Busted Curl) 441 +59 4 8/0
ANOY GRIGGS If Heaven (RCA/ 411 408 89% 16% 443 424 405 10 0* GEORGE CANYON My Name (Universal South) 429 +4 6 12j0
B. LARSEN How Do You Get That Lonely (Giantslayer/BNA/8.11 408 82% 15% 4.03 413 3.96 9 10«4 PAUL BRANDT Home (Drange/Universal) 410 -18 1 9/0
JO OEE MESSINA My Give A Damn’s Busted [Curt) 408 381 83% 15% 418 438 4.04 15 m TOBY KEITH Honkytonk U (DreamWorks/ 394 +39 3 12/0
MARTINA MCBRIDE God's Will (RCA/ 407 420 95% 24% 410 412 410 14 @ MONTGOMERY GENTRY Gone (Columbia) 386  +20 8 11J0
TRACE ADKINS Songs About Me (Capito)) 407 379 90% 15% 415 414 415 13 @* CAROLYN DAWN JOHNSON Dress Rehearsal /4rista) 386 +8 5 12/0
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Uﬂpftﬂ// 406 4.06 63% % 413 410 415 17 m TIM MCGRAW Drugs Or Jesus (Curb/ 370 +44 3 110
AMY OALLEY I Would Cry (Curd/ 399 - ATh 4% 402 334 407 6 16 KEITHURBAN You're My Better Half (Capital 3B/ 08 1710
ALAN JACKSON Monday Morning Church fArista) 398 405 98% 31% 410 403 415 18 Q BILLY DEAN Let Them Be Little (Cur/ 348 +23 9 90
I 0,
JEFF BATES Long, Slow Kisses (RCA/ . 397 38 66% 13% 404 420 394 27 @ oo EMERSON DRIVE If You Were My Gil (DreamMorks) 335 +118 2 1452
e ol il U B s AR TR I IS e @  CRAIGMORGAN That's What  Love... (88A) 01 +94 1
0 _ 9, 0,
e 394 L LRSS U T 19 204 LISABROKOP Hey, Do You.. (Curt/EM Music Canada)233 18 11 80
LEANN RIMES Nothin' ‘Bout Love Makes Sense Asylum/Curt) 3.93 395 97% 27% 402 394 4.08 91 91 TRACE ADKINS Songs About Me (Capita) 200 . 3 -
TOBY KEITH Honkytonk U (OreamWorks/ 390 372 87% 16% 403 395 4.08 @ T WIlSUNg: ver (i) - 8 : 132
: [Debut> ic +
BILLY DEAN Let Ther Be Litte (Curt/ 389 386 9% 2% 397 397 39 2 23 JOENICHOLS Wiats °me:’;°; (U” ) w8 3 s
JAMIE 0°'NEAL Trying To Find Atlantis (Capitol) 389 385 94% 23% 395 378 4.06 2 @ — MCBRID: GG:’y Vz'lla(ﬁL‘A} : 7 1'3 3 o
P.VASSAR I Take That As A Yes (The Hot Tub Song) st/ 388 375  85% 19% 388 395 3.3 oas Wi *
REBA MCENTIRE He Gets That From Me (MC4) 387 381 99% 37% 398 399 398 20 254 DEAN TUFTIN Wide Open ngh.wav (Stolen Hofse}. 236 12 13 810
LONESTAR Class Reurion (That Used ToBe Us) B¥4) 387 383 T1% 13% 386 392 3.3 @  DIERKS BENTLEY LotOf Leavi LeftToDo Copito) 228 +58 1 802
TIM MCGRAW Drugs Or Jesus (Curt/ 382 400 3% 15% 383 383 382 @  BRAD JOHNER She Moved (Royaly) 228 426 LR E
MIRANDA LAMBERT Me And Charlie Talking Epic/ 379 363 82% 18% 377 358 388 23 g ANDY GRIGGS !f Heaven (ACA/ o 13 7
30 LONESTAR Class Reunion {That Used To Be Us) (BVA/ 218 +7 2 5{0
Total sample size is 336 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very . . . . .
much). Tolal tamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of 28 30 JAMIE O°NEAL Trying To Find Atlantis (Capitol) 214 -1 1 0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compo;ition is based - - i - - — - -
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Cou reporters. Monltoreq airplay data supplied by Mediabase Research, a dlv!s[on of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed first. Songs below No.
\ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. Y,
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c. o U -N T R Y NEW & ACTIVE
F E A g H B K{ K KATRINA ELAM | Want A Cowboy (Universal South)
m Total Plays: 205, Total Stations: 32, Adds: 1
JEDD HUGHES Soldier For The Lonely (MCA)
Total Plays: 146, Total Stations: 24, Adds: 0
HOT APPLE PIE Hillbillies (DreamWorks/
Total Plays: 129, Total Stations: 19, Adds: 18
SHELLY FAIRCHILD Tiny Town (Columbia)
Total Plays: 110, Total Stations: 22, Adds: 4
AMBER DOTSON I'll Try Anything (Capitol)
Total Plays: 108, Total Stations: 25, Adds: 6
RASCAL FLATTS Fast Cars And Freedom (Lyric Street)
Total Plays: 58, Total Stations: 12, Adds: 10
ALAN JACKSON The Talkin Song Repair Blues (Arista/
Total Plays: 48, Total Stations: 11, Adds: 11
N Y J
* No. |:“There’s No Way”_ Alabama ; Please Send Your Photos
YEARS AGO P
e o R P R R R e , R&R wants your best snapshots. :
« No. I:“Sugar Daddy” — The Bellamy Brothers spéiiisfhlgﬁqllig? the names and titles of all pictured and i
= R&R, Attn: Lon Helton:
1106 16th Ave. South, Nashville, TN 37212
. o 6] eal,.d ” Fl"E d 3 s
L SBL S GLLEEL SGU T L)l dy Fender Email: /helton@radioandrecords.com
\— J .
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COUNTRY REPORTERS

-

KBCY/Abilene, TX
OM: Brad Elliott
PD/MO: JB Cloud

APD: Doc Alexander
15 TRA

5 TRENT WILLMON

WOQMX/Akron, OH*
OM/PD: Kevin Mason
APD: Ken Steel

No Adds

WGNA/Abany, NY*
PD: Buzz Brindle

MD: Bill Eartey

Mo Adds

KBQI/Albuguerque, NM*
PD: Tim Jones

BLAKE SHELTON
GEQRGE CANYON

OM/PD: Eddie Haskell
MD: Paul Bailey

PAT GREEN

DARRYL WORLEY

KRRV/Alexandria, LA

PD/AMPaStee Caset

WCTO/Allentown, PA*
PD: Shelly Easton
APO/MD: Sam Malone
3 DARRYL WORLEY
1 BiG & RICH
PAT GREEN
SHELLY FAIRCHILD
SHANIA TWAIN
REBAMCENTIRE

KGNC/Amaritio, TX

OM: Dan Gorman

PO: Tim Bufler

APD/MO: Patrick Clark
B KEITH URBAN

5 REBA MCENTIRE

KBRJ/Anchorage, AK
OM: Dennis Bookey
PD: Matt Valiey
MD: Billy Hatcher

14 REBA MCENTIRE

6 HOT APPLE PIE

6 LEANN RIME!
6 HANNA-MCEUEN

WWWW/Ann Arbor, Mi
OM/PD: Rab Walker

3 KEITH LRBAN
3 BOBBY PINSON

WNCY/Appleton, Wi
OM: Jeff McCarthy

PD: Rand&Shannnn
REBA MCENTIRE

WKSF/Asheville, NC
OM/PO: Jeft Davis
APO: Sharon Green
MOD: Brian Hatfield

10 ALAN JACKSON

10 RASCAL FLATTS.

WKHX/Atlanta, GA*
0M/PD: Mark Richards
MO: Johnny Gray
4 VAN 2801
2 KEITH URBAN
RASCAL FLATTS
ALAN JACKSON

WPUR/Allantic City, NJ
PD/MD: Joe Kelly
8 KEITH URBAN
5 BOBBY PINSON
ALAN JACKSON

WKXC/Augusta, GA
PD: T Gentry
APD/MD: Zach Taylor
1 TRAVIS TRITT
1 VAN ZANT

KASE/Austin, TX*

PO: Mac Daniels

APD/MD: Bob Pickett
1 PAT GREEN

KUZZ/Bakersfield. CA*
PD: Evan Bridwell
ALAN JACKSON

WPOC/Baltimore, MD*
PD: Ken Boesen
MD: Michael J

9 MARTINA MCBRIDE
JANIE ONEAL

OM: Bob Murphy

PD: Paul O

APD/MO: Austin James
REBA MCENTIRE
KEITH URBAN

AMBER DOTSON
BRIAN MCCOMAS

PD/MO: Jimmy Brooks
No Adds

KYKR/Beaumont, TX

OM: Joey Armstrong

PD/MD: Mickey Astiworth
ALAN JACKSON

WJLS/Beckley, WV
OM: Dave Willis
PD/MD: Darrell Ramsey
25 ALAN JACKSON

11 KEITH URBAN

11 BRIAN MCCOMAS.

11 VAN ZANT

KRST/Albugquerque, NM*

WYNK/Baton Rouge, LA*

WYPY/Baton Rouge, LA*

WKNN/Biloxi, MS
OM: Walter Brown
Pv‘GJ MKD#PGOMERQ%EPWRY

GRETCHEN WILSON

WZIKX/Biloxi, MS
PO: Bryan Rhodes
MD: Gwen Wilson
1 TRAVIS TRITT
1 DARRYL WORLEY

1 TRICK PONY
1 BRIAN MCCOMAS

WHWK/Binghamton, NY
PO/AMD: Ed Walker
10 COWBOY TROY

RICKY SKAGGS

RASCA| FLATTS

WOXB/Birmingham, AL*
PO: Tom Hanrahan
APDMOD: Jay Cruze

No Adds.

WBWN/Bioomingion, L
0M/PD: Dan Westhoft
APD/MD: Buck Stevens

10 ALAN JACKSON

10 RASCAL HATTS

10 KENI THOMAS

KiZN/Boise, 1D

OM/PD: Rich Summers

APD/MD: Spencer Burke
REBA MCENTIRE

ALAN JACKSON
KEITH URBAN

KQFC/Boise, 10
APD/MO: Jim Miller
11 BUDDY JEWELL

4 DIERKS BENTLEY

4 REBA MCENTIRE

4 KENI THOMAS.

WKLB/Boston, MA*
PD: Mike Brophey
Al"[&/édn Ginny Rogers

TRAVIS TRI'I'[
KEITH URBAN

KAGG/Bryan, TX
PDMD: Jennlfer Allen

20 SHEDAISY
20 DARRYL WORLEY

WYRK/Buffalo, NY*
PO: John Paul
APDMD: Wendy Lynn

DARAYL WORLE:

WDKO/Burlington
PO: Steve Peikey
MO: Mar?ol StJohn
3 BUDDY JEWELL
3 HANNA-MCEUEN

KHAK/Cedar Rapids, 1A
OM: Dick Stadlen
PD:Bob James

MU ann Johnson

\G ANDV GRIGGS

15 JO DEE MESSINA

11 DIERKS BENTLEY
7 JOE NICHOLS

WiXY/Champaign, IL

MD: Nicole Beals
15 KEITH URBAN

WEZL/Charleston, SC*
PO/MOD: Trey Cooler
Mo Adds

WNKT/Charleston, SC*
PO: Brian Driver
MU Aleer On The Radio
1 LAUREN LUCAS
JON RANDALL
REBA MOENTIRE
PAT GREEN
AMBER DOTSON

WQBE/Charleston, WV
OM: Jeft Whitehead
PD: Ed Roberts
MU BlIIHagT%
7 KENNY CNESNEY TUNCLE KRACKER

7 KENNY CHL!
7 ANDY GRIGGS

WKKT/Charlotte *
OM: Bruce Logan
PDMD: John Roberts
No Adds

WSOC/Charlotte*
OM/POD: Jeff Roper
APD/MD: Rick McCracken

SHEDAISY
HANNA-MCEUEN

WUSY/Chattanooga, TN*
PO: Kris Van Dyke

MD: Bill Poindexter

No Adds.

WUSN/Chicago, iL*
PO: Mike Peterson
#D: Marci Braun

No Adds

WUBE/Cincinnati, OH*
PD: Marty Thompson
APD: Kathy 0"Connor
MO: Duke Hamilton
6 KEITH ANDERSON
4 ALAN JACKSON
2 DARRYL WORLEY
1 HOT APPLE PIE
WYGY/Cincinnati, OH*
OM: TJ Holland
PD0: Stephen Giuttari
APD/MD: Dawn Michaels
6 JOE NICHOLS
6 HOT APPLE PIE
3 TRAVIS TRITT
VAN ZANT
REBA MCENTIRE

WGAR/Cleveland, DH*
PD: Meg Slevens
MO: Chuck Collier
17 JAMIE ONEAL
1 DARRYL WORLEY
AARDN LINES

AMBER DOTSON
ALAN JACKSON

KCCY/Colorado Springs, CO*

PO: Travis Daily
MD: Valerie Hart
No Adds

KKCS/Colorado Springs, CO*

WCO0S/Columbia, SC*
PO: L) Smith

APD/MD: Gien Garrett
4 DIERKS BENTLEY

WCOL/Columbus, OH*
PD: John Crenshaw
APDMD: Dan E. Zuko
1 SHEDAISY
DIAMOND RIO
VANZANT

WGSQ/Cookeville, TN
OM: Marty McFly

PO: Gator Harrison

APD: Philip Gibbons
MD:; Stewart James

No Adds

KRYS/Corpus Christi, TX
PO: Frank Edwards

MD: Deena Blake

No Adds.

KPLX/Dallas, TX*
PO: Paul Williams
APD: Smokey Rivers
MD: Cody Alan

No Adds

KSCS/Dalias, TX*
OM/PO: Lorrin Palagi
APD/MD: Chris Hufl
17 KEITH URBAN

5 GRETCHEN WILSON

3 TiM MCGRAW

3 BLAINE LARSEN

WGNE/Daytona Beach, FL*
OM: B.J. Nielsen
PD/MO: Jeif Davis
1 BOBBY PINSON
VAN ZANT

JON RANDALL
REBA MCENTIRE
KEITH URBAN
HOT APPLE PIE
LEANN RIMES

KYGO/Denver, CO*
PD: Joel Burke

MO: Gamrett Doll
HOT APPLE PIE

KHKI/Des Maines, 1A*
OM: Jack 0'Brien
PDMOD: Jimmy Olsen
1 JEFF BATES
1 VAN ZANT
JON RANDALL
REBA MCENTIRE
HOT APPLE PIE

WYCD/Detroit, MI*
PO: Chip Miller
APD/MD: Ron Chatman
& COWBQY TROY

REBA MCENTIRE

PAT GREEN
WDJR/Dothan, AL
OM: Jerry Broadway
PO/MD: Brett Mason
15 BIG & RICH

15 LEANN RIMES
B BOBBY PINSON

KKCB/Duluth

OM/PD: Johnny Lee Walker
MO: Jim Dandy

No Adds

WAXX/Eau Claire, Wi
POMD: Geovge House

6 KE\TH ANDE
4 ALAN

KHEY/E| Paso, TX*
PO/MD: Steve Gramzay
2 GRETCHEN WILSON
2 KEITH ANDERSOR
1 BUDDY JEWELL
1 PHIL VASSAR
DARRYL WORLEY
BRIAN MCLOMAS

WRSF/Elizabeth City, NC
OM/PD: Tom Charity
9 PAT GREEN

9 KEVIN SHARP
9 GLENN CUMMINGS

WXTA/Erie, PA
OM: Adam Reese
PD/MD: Fred Horton
5 ALAN JACKSON
5 AARON LINES

KKNU/Eugene, OR

PDMD: Jim Davis
10 REBA MCENTIRE

10 GEORGE CANYON

WKODQ/Evansville, IN
PO/MD: Jon Prell

15 ALAN JACKSON
15 RASCAL FLATTS

KVDX/Fargo
OM: Janice Whitimore
PD: Eric Heyer
MD: Scott Winston
3 KEITH URBAN
3 B:;‘AN M%‘COMAS

Vi
3 GLENN CUMMINGS

Stations and their adds listed alphabetically by market

KKIX/Fayetteville, AR
PD: Dave Asheraft
APD/MUD: Jake McBride
1 KEITHURBAN
1 BOBBY PINSON

WKML/Fayetteville, NC
PD: Paul Johnson

MD: Dean0

No Adds

KAFF/Flagstatt, AZ
PD: Chris Halstead
APD/MD: Hu%h James

8 REBA MCENTT
8 BUDDY JEWELL

WFBE/Flint, Mi
PD: Coyate Collins
APDMD: Dave Geronimo
HOT APPLF PIE
JASON ALDEAN
GLENN CUMMINGS
COWBQY TROY

WXFL/Florence, AL
PD/MD: Garx Murdock

15 KEV\NSHAR
7 RASCAL FLA
6 GLENN CUMMWGS

KSKS/Fresno, CA*
PD: Steve Pleshe

MD: Jason Hurst
5 REBA MCENTIRE
JON RANDALL

KUAD/RL. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MO; Brian Gary

ALAN JACKSON
RASCAL FLATTS

WCKT/Ft. Myers, FL*
OM/PO: Steve Amari

APD/MD: Dave Logan
BUDDY JEWELL

WWGR/Ft. Myers, FL*
PO: Mark Phillips
MO: Steve Hart
1 DIERKS BENTLEY
BRIAN MCCOMAS
KEITH URBAN

WYZB/Ft. Walton Beach, FL
OM: Scratch Malone

PD: Todd Nixon

MD; John Sykes

31 CRAIG MORGAN
27 JODEE MESSINA

WOHK/Ft. Wayne, IN*
OM/PO: Rob Kelley

7 LEANN RIMES

4 ALAN JACKSON

3 RASCAL FLATTS

1 AMBER DOTSON

DARRYL WORLEY
KEITH URBAN

WOGK/Gainesville, FL*
PD: Mr. Bob
MD: Bi Re]ﬂ_r

REBA MCENTIRE

WBCT/Grand Rapids, Mi*
OM/PD: Doug Montgomery
MD: Dave Taft

VAN
REBA MCENTIRE
SHELLY FAIRCHILD.

WTQR/Greenshoro, NC*
OM: Tim Satterfield

PD: Bili Dotson

APDMD: An raue Ward

2 KEITN ANDE

WRNS/Greenville, NC*
PD: Wayne Cartyle
MD: Jeft Hackett
1 BOBBY PINSON
SHELLY FAIRCHILD
BUDDY JEWELL
DAVID BALL

WESC/Greenville, SC*

OM/PD: Scott Johnsen

APD/MD: John Landrum
TRAVIS TRITT

KSON
DARRYL WORLEY

WSSL/Greenville, SC*

OM/PD: Scott Johnson

APD/MD: Kix Laylon
TRAVIS TRITT

WAYZ/Hagerstown
PD: Chris Maestle
MO: Tori Anderson

13 GRETCHEN WILSON

13 KEITH URBAN

7 DARRYL WORLEY

7 KEITH ANDERSON

7 TRIGK PONY

WCAT/Harrisburg, PA*
PO: Will Robinson
APD/MD: Don Brake

KEITH URBAN
LAUREN LUCAS

WRBTMarrisburg, PA*
OM: Chris Tyler

APD: Newman

No Adds.

WWYZMartford, CT*
PD: Justin Case

MO: Jay Thomas
BIG 8 RICH
SHEDAISY

KILTMouston, TX*
PD Jeﬂ Garrison

V 1 DARRY m?EY

KKBQ/Houston, TX*
PO: Johnny Chiang
D: Christi Brooks
16 DIERKS BENTLEY
1 LONESTAR
1 SHANIA TWAIN

WTCR/MHuntington
PO: Judy Eaton
MD: Dave Poole
15 TONY RAMEY
5 HOT APPLE PIE
3 KEVIN SHARP
5 GLENN CUMMINGS

WORMMuntsvifle, AL
OM/PD: Todd Berry

MD: Dan McClain

N Adds

WFMS/Indianapalis, IN*
OM: David Wood
PD: Bob Richards

M0:J.D. Cannon
2 BiG & RICH
1 DAVID BALL

WMSi/Jackson, MS
PD: Rick Adams
MD: Marshall Stewart
10 TIM MCGRAW
8 JEFF BATES
KEVIN SHARP

WUSJ/Jackson, MS
PO: Tom Freeman

30 KENNY CHESNEY

23 JO DEE MESSINA

21 BLAINE LARSEN

12 LONESTAR

WROO/Jacksonville, FL*
OM: Gail Austin

PO: Casey Carter

No Adds.

WXBQ/Johnson Cily*
POMD: Bill Hagy

2 MARTINA MGERI!
2 JODEE MESSINA

WFG!/Johnstown, PA

MD: Lara Mosh!
2 REBA MCENTIRE

KiXQ/Joplin, MO
OM: Jason Knight
PO: Steve Kelly
APD: Jay McRae
15 KEITH URBAN

15 REBA MCENTIRE

8 PAT GREEN

6 HANNA-MCEUEN
8 BOBBY PINSON

B VAN ZANT

8 GLENN CUMMINGS

WNWN/Xalamazoo, Mi
PD: P.J. Lacey
APDMD: Phil 0'Reilly

3 KEITH URBAN

KBEQ/Xansas City, MD*
PD: Mike Kennedy

MD: T.J. McEntire

No Adds

KFKF/Kansas City, MO*
OM/PD: Dale Carter

APD/MD: Tony Stevens
RE MCENT 3

KIITN UWBAN
RASCAL FLATTS

WDAF/Kansas City, M0*
PD: Wes McShay
APDMD: Jesse Garcia
KEITH URBAN
DARRYL WORLEY

WIVKXKnoxville, TN*
OM/PD: Mike Hammaond
MD: Colleen Addair

REBA MCENTIRE

HOT APPLE PIE
GLENN CUMMINGS

WKOA/Lafayette, IN
PD: Mark Allen

MO: Bob Vizza

10 REBA MCENTIRE

10 BIG & RICH

10 ALAN JACKSON

10 RASCAL FLATTS

10 BLAKE SHELTON

10 VAN ZANT

KMDL/Lafayette, LA*

MD: T.0. Smith
ALAN JACKSON

KXKC/Lafayette, LA*
PO: Renee Revett
MO: Sean Riley
3 ALAN JACKSON
2 REBA MCENTIRE
BIG & RICH
HOT APPLE PIE

WPCV/Lakeiand, FL*
PO: Mike James

MU Jeni Taylor
EANN R\M(S

WIOV/La ncaster, PA
/MEDB Ulcsk Raymond
5 GEQRGE CANYON

B TRICK PONY
»\MANDA WN.K\NSON

WiTLALansing, M
PD: Jay J. McCrae
APDMD: Chris Tyler
4 ALAN JACKSON
1 KEITH URBAN

KWNR/Las Vegas, NV*
PD: Brooks 0'Brian
D: Sammy Cruise

PAT GREEN'
BUDDY JEWELL

WBBN/Laurel, MS

UM/PU Larry Blakeney
on Scolt

m REBA MCEN!XSE

10 PAT GREEN

18 JRY TFTER

i

10 GLENN CUMM{NGS

WBULLexington, KY

PDMD: Ric Larson
DIERKS BENTLEY

WLXX/Lexington, KY
OM: Robert Lindsey

MD: Karl Shannon
12 BLAKE SHELYON

8 TRACE ADKINS
7 KEITH URBAN

6 PAT GREEN
RASCAL FLATTS

KSSN/Little Rock, AR~
POMD: Chad Heritage

7 BIG&RI
DARRYL WORLEV

KZLA/Los Angeles, CA*
OM/PO: R.J. Curtis
APD/MD: Tonya Campos
No Adds.

WAMZ/Louisville, KY*
PD/MD: Cuxlele Calhoun
5 KE(TH URB)

1 TRICK PONY
HANNA-MCEUEN

KLLLALubbock, TX
OM/PD: Jeft Scott

APDMD: Kelly Greene
10 KEITH URBAN

WOEN/Macen, GA
PD: Bob Raleigh

APD/MD: Laura Starting
10 WWTGUMERV GENTRY

10 JOE NIGHOLS

13 TRAVIS TRITT

WWwQM/Madison, Wi*
PD: Mark Grantin
MD: Mel McKenzie

REBA MCENTIRE

SHELLY FAIRCHILD

VAN ZANT

KlAl/Mason City, 1A

ALAN JACKSON
KEITH URBAN

KTEX/McAllen, TX*
OM: Bilty Santiago
PD: JoJo Cerda
APY): Frankie Dee
MO: Paiches

1 SHEDAISY

1 BUDDY JEWELL
HANNA-MCEUEN

KRWQ/Medford, DR

PD: Lamy Neal

MO: Scott Schuler
ALAN JACKSON

WGKX/Memphis, TN*
PD: Lance Tidwell
MD: Tramgr.mhn

3 HANNA-MCEUEN

2 TRICK PONY

WOKK/Meridian, MS
PDMD: Scoﬂz Ray

18 ALAN JACKSOR

6 AMBER DOTSON

WKIS/Miami, FL*
PD: Bob Bamett
MD: Dariene Evans
No Aads

WMIL/Milwaukee, WI*
PD: Kemry Wolfe

APD: Scott Doiphin

MD: Mitch Morgan

1 BIG & RICH
1 PAT GREEN

KEEY/Minneapolis, MN*
OM/PD: Gregg Swedberg
APD/MD: Travis Moon
14 VAN ZANT
9 KEITH URBAN
JEFF BATES

WKSJ/Mobiie, AL*
OM: Kit Carson
PDMD: Bill Black

1 KEITH ANDERSON

KJLO/Monroe, LA
PD: John Reynolds
MO: Toby Otero

3 el
48 BULY CEAN
35 JOSHGRACIN
20 REBAMCENTIRE
20 LEANN RIMES

KTOM/Moanterey, CA*
PU Uave Kmh

1 HUT N’PIE PIE
KEITH URBAN
JON RANDALL

WLWI|/Montgomery, AL
OM/PD:Bill Jones
MD: Darlene Dixon

10 BUDDY JEWELL
ANDY GRIGGS.

WGTR/Myrtle Beach, SC
PD: Steve Stewart

15 KEITH URAAN

5 AMBER DOTSON

5 PAT GREEN

WKDF/MNashville, TN*
OM/PD: Dave Kelly
MO: Kim Leslie

SHEDAISY

KEITH URBAN

WSIX/Nashville, TN*
OM: Clay Hunnicutt
PD/MD: Keith Kaufman

2 KEITH URBAN
RASCAL FLATTS

WSM/MNashville, TN*
PD: John Sebastian
MO: Frank Seres
10 KEITH URTBAN

.\IIGUE ROBERTS

WCTY/MNew London, CT
PD/MO: Jimmy Lehn
APD: Dave Elder

15 KETH URBAN
5 PAT GREEN

WGH/Norfolk, VA*

OM/PD: John Shomby

APD/MD: Mark McKay
6 VAN ZANT

1 KEITH URBAN
SHEDAISY

KHKX/0dessa, TX
PD: Mike Lawrence
APD/MD: KelleyPelerson
12 BOBAY PINSO!

g DARRV_L WDRLEY

4 TRENTWILLMON

3 TOAST
TRICK PONY

KNFM/0dessa, TX
OM/PD: John Moesch

22 BILLY DEAN
20 JO DEE MESSINA

KTST/Okiahoma City, OK*
PD: Anthol n! Allen

11 MONTGOMERY GENTRY
§ GRETCHEN WILSON

KXKT/Omaha, NE*
PD: Tom Goodwin
MD: Craig Allen

No Adds.

KHAY/Oxnard, CA
PD/MD: Buddy Van Arsdale
TRAWIS TRITT
DARRYL WORLEY

KPLM/Palm Springs, CA
PO: Al Gerdon
MU:KnyJames

18 RASCAL FLATTS

10 HANNA-MCEUEN

10 ALAN JACKSON

10 KE/TH URBAN

WPAP/Panama Cily, FL
OM/PD: Jim Radford
APD/MD:; Shane Collins

25 KENNY CHESNEY
15 TIM MCGRAW

WXBM/Pensacola, FL
PD/MD: Lynn West

ALAN JACKSON

WFYR/Peoria, IL
OM/PD: Ric Morgan
9 RASCAL RLATTS
3 DIAMOND RIO

WXTU/Philadeiphia, PA*
PD: Bab McKay
APDMO: Cadillac Jack
2 REBA MCENTIRE
BRIAN MCCOMAS.

KMLE/Phoenix, AZ*
PD: Jay McCarthy
APD/MD Dave Collins

T TIMM
BUBBY PINSUN

KNIX/Phoenix, AZ*
PO: Shaun Holly

MD: Gwen Foster
1 TRACE ADKINS

WDSY,Pittshurgh, PA*
PO: Keith Clark

APD/MOD: Stoney Richards
No Adds.

WOGI/Pittsburgh, PA*
OM: Frank Befl

PO: Mark Lindow

No Adas

WPOR/Portiand, ME
PO: Rick Jordan
MD: Glori Marie

1 JEFF BATES

1 PHIL VASSAR

DARRYL WORLEY
KEITH URBAN

KUPL/Portland, OR*
PD: Cary Rolfe

MDO: Rick T.ylor
REBAMCE IRE

RASCAL
BUDDY .IEWELL

KWJJ/Partland, OR*
PD: Mike Moore
MD: Savannah Jones
12 BRIAN MCOOMAS
1 JEFF BATES
KEITH URBAN
RASCAL RATTS
GEQRGE CANYON
HOT APPLE PIE
WOKQ/Portsmouth, NH
OM: Mark Ericson
PD: Mark Jennings
APD/MO: Dan Lunnie

1 PAT GREEN
1 HOT APPLE PIE
VAN ZANT

WCTK/Providence, RI*
MO: Sam Stevens

ZONA JONES

LEANN RIMES

WLLR/Quad Cities, 1A
PO: Jim 0'Hara
MD: Ron Evans

7 DIERKS BENTLEY

4 SHANIA TWAIN

3 BIG & RICH

WQODR/Raleigh, NC*
PD: Lisa Mckay
APUIMU Mike 'Maddawg’

HANNA-MCEUEN
DIAMOND RIO

KOUT/Rapid City, SO
PD/MD: Mark Houston

17 LEANN RIMES
16 REBA MCENTIRE

KBUL/Rens, NV
OM/PD: Tom Jordan
MD: Chuck Reeves
.’! BOBBY PWSDN
N.MJAL‘KSON

KFRG/Riverside, CA*
OM: Lee Douglas
PO/MD: Don Jettrey

5 DARRYL WORLEY
§ DIERKS BENTLEY

WSLC/Roanoke, VA
PO: Brett Shamp

MD: Rubgnn.laymes

DIERKS BENTLEY

WYYD/Roanoke, VA
PD/MD: Joel Dearing
1 GRETCHEN WILSON
1 BIG & RICH
DARRYL WORLEY
DIERKS BENTLEY

WBEE/Rochester, NY*
OM: Dave Symonds
PO: Bilty Kidd

MO: Nikki Land|
2 REBAMCENTIRE
KEVIN SHARP

WXXQ/Rockford, IL
PO: Steve Summers
D/MD: Kamx Hess
GRETCHEN WILSON
GRAIG MORGAN
DARRYL WORLEY
JO DEE MESSINA

KNCi/Sacramento, CA*
OM/PD: Mark Evans
APD: Greg Cole
MD: Jennifer Wood
7 MARTINA MCBRIDE

1 RASCAL FLAT
LEANN RIMES

WCEN/Saginaw, MI
PD: Joby Phiflips
MD: Keith Allen

3 SHEDAISY

2 KATRINA ELAM

WKCQ/Saginaw, Mi
UM/}:D: Rvid( Walker
BLAKE ISHEUON

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APO/MD: Sandra Lee

6 BOBBY PINSON

5 TRICK PONY

4 BIG & RICH
4 SHEDAISY

KSOP/Salt Lake City, UT*
APD/MO: Debby Turpin
2 LAUREN LUCAS
HOT APPLE PIE
DIAMOND RIO

KUBL/Sait Lake City, UT*
PO: Ed Hill
MO Pat Garett

REBAMCENTIRE
HOT APRLE PIE
VAN ZANT

KGKL/San Angels, TX
OM/PD: Boomer Kingston
7 TRACY BYRD

N
7 KE{TH URBAN

KAJA/San Antonig, TX*
PO/MD: Clayton Allen
PAT GREEN

KEITH ANDERSON
BOBBY PINSON

KSON/San Diego, CA*
POMD: John Marks
5 BUDDY JEWELL
QLISON KRAUSS & UNION STATION
1 ELTON
1 GRETCHEN WILSON
JULIE ROBERTS

KUSS/San Diego, CA*
PD: Mike 0'Brian

MD: Gwen Foster

18 RYAN SHUPE

KZBR/San Francisco, CA*
PD: Ray Massie
1 REBAMCENTIRE
1 SHEDAISY
DIAMOND RIO

KRTY/San Jose, CA*
PD: Julie Stevens
ZANT

6 VAN
3 BIG & RiCH
3 DIERKS BENTLEY

KKJG/San Luis Obispo, CA
PUIMD: Peamer Daniels

12 GLENN CUWINGS

KRAZ/Santa Barbara, CA
PD/MU Rn:l( Barker

5 REBA MCENTIRE

3 GLENN CUMMINGS

KSNi/Santa Maria, CA
PD/MD: Tim Brown

!7 GRETCHEN WILSON

7 HOT APPLE PIE

WCTQ/Sarasota, FL*
OM/PD: Mark Witson
APD: Heidi Decker
4 LONESTAR
2 HOT APPLE PIE
2 RFBA MCENTIRE
TRICK PONY

KMPS/Seattle, WA*
PD: Becky Brenner
MD: Tony Thomas

Na Adds

KRMOD/Shreveport, LA

PD: Les Acree

APD/MD: James Anthony
TRAVIS TRITT

KXKS/Shreveport, LA
OM/PO: a%McC

8 GREYCHEN LSON
8 JO

6 MANINA MCBR\DE
3 PHIL VASSAR

KSUX/Sioux Cily, IA
PO: Bob Rounds

APDMD: Tony Michaels
8 KEITH URBAN.

WBYT/South Bend, IN
PD: Clint Marsh

PAT GREEN

KE{TH URBAN

DIERKS BENTLEY

KDRK/Spokane, WA*
OM: Tim Cotter

PD: Jay Daniets
APD:Bob Castle

MD: Tony Trovato

BRIAN MCCOMAS

KiXZ/Spokane, WA*
OM: Robert Harder
POMO: Pau! “Coyote” Neumann|
APD: Lyn Daniels
5 REBA MCENTIRE
2 HOY AF'PLE PIE

JON HANDALL

WPKX/Springfield, MA*
P0: RJ McKay
APD: Nick Damon
MD: Jessica Tyler
1 HOT APPLE PIE
AMBER DOTSON

KTTS/Springfield, MO
OM/PD: Brad Hansen
APD &“M"XE""“

12 KEITH URBAN

KSD/St. Louis, MO*
OM: Mike Wheeler
PO: Steve Geofferies
MO: Bil!&Greenwood
21 BROOKS & DUNN

12 KENNY CHESNEY

9 ANDY GRIGGS

6 MARTINA MCBRIDE

WIL/St. Louis, MO*
PD: Greg Mozingo
MO: Danny Montana

1 BLAKE SHELTON
KEITH URBAN

KATM/Stockton, CA*
OM: Richard Perry

PD: Randy Black
APOMD: Mo.loe Roberts
\0 HOT APPLE P!

1 JON RAND: AL
REEA MCENT\R[

WBBS/Syracuse, NY*

PD: Rich Lauber

N[’D/MD: Skip Clark
:/MNNAMCEUEN

WAIB/Tallahassee, FL
POMD: Cary Euang
10 EOBBV PINSON

WayKTampa, FL*
OM/PO: Mike Culofta
APD: Beecher Martin

MD: J;Robens
2 DARRYL WORLEY

WYUU/Tampa, FL*
OM/PO: Mike Culotta
MD: Ja lay Roberts

27 COWBOY TROY

WKKO/Toledo, OH*

OM: Tim Roberts

PD/MD: Gary Shores

APD: Harvelsueele
TRAVIS TRI

WiBW/Topeka, KS
OM: Ed 0’Donnell
PD: Rich Bowers

IMU Stephanie Lynn
8 PAT GREEN
8 GEORGE CANYON
8 HANNA-MCEUEN
8 KEVIN SHARP

~

WTCM/Traverse City, Mi
OM/PD: Jack 0'Malley

5 ALAN JACKSON

5 PATGREEN

$ KEITHURBAN

5 WAYNE WARNER

5 BRIAN MCCOMAS

IN SHARP
§ GLENN CUMMINGS

KiM/Tucson, AZ*
OM: Herh Crowe
PO/MD: Buzz Jackson
6 KEITH URBAN
4 ALAN JACKSON
1 RASCAL FLATTS
TRAVIS TRITT

KVOO/Tuisa, OK*

PD:R.W. Smith
BRIAN HCCOMAS

WWZD/Tupelo, MS
OM: Rick Stevens

PD: Bill Hughes
14 BUDDY JEWELL

KNUE/Tyler, TX

OM/PO: Michael Cruise
13 GRETCHEN WILSON

13 LONESTAR
13 BLAINE LARSEN

WFRG/Utica, NY
OM/PD: Tom Jacobsen
No Adds.

KJUG/Visalia, CA
PDMD: Dave Daniels
1 PAT GREEN
KEITH URBAN
HANNA-MCELI[N
BOBBY P
BRIAN MCCOMAS

GLENN CUMM\NGS
WIS TRITF

WIRK/W. Paim Beach, FL*
PD: Mitch Mahan
MO: J.R. Jackson
5 KATRINA ELAM
HOT APPLE PIE
/AN ZAN]
REBA MCENTIRE

ALAN JACKSON
PAT GREEN

WACO/Waco, TX
OM/PD: Zack Owen

10 BOBBY PINSON
WMZQ/Washington, DC*
OM: Jeft Wyatt
PD: George King
MO: Shelleg Rose

3 NEAL MCCCY

WDEZ/Wausau, Wi
PD: Bob Jung

APD/MD: Vanessa Ryan
24 KEITH URBAN

WOVK/Wheeling, WV
PD/MD: Jim Elliott

1 HOTAPPLE PIE

KLUR/Wichita Falls, TX
OM/PD: Brent Wamer

45 0 DEE MESSINA

31 GRETCHEN WILSON

31 GEORGE CANYON

KFDI/Wichita, KS*
0M/PD: Bevertee Brannigan

MD: Carol Hughes
2 BIGARICH

KZSN/Wichita, KS*
PD: Chuck Geiger
MD: Pat Moyer
1 DIERKS BENTLEY
1 BRIAN MCCOMAS
AARON LINES
AMBER DOTSON
TRICK PONY

WGGY/Wilkes Barre, PA*
PD: Mike Krinik
MUVCamITyn Drosey

1 BOBBY PINSON
JON RANDAL

LowsH
REBA MCENT(RE

KEITH URRAN
RASCAL FLATTS

WwQQ/Wiimingten, NC

OM: Pery Stone

APD/MD: Br_ipill Banks
TRAVIS TR/

KXDD/Yakima, WA

PD: Dewey Boynton

APD/MD: Joel Baker
PAT GREEN

WGTY/York, PA*
PD/MO: Brad Austin
2 BRIAN MCCOMAS
KEITH URBAN
DIAMOND RIG

WOXK/Youngstown, DH
PD: Dave Steele
APD: Doug James
MD: Buron Lee
8 JO DEE MESSINA

2 DARRYL WORLEY
BRIAN MCCOMAS

POWERED[: 4

MEDIABASE

*Monitored Reporters
224 Total Reporters
116 Total Monitored

Did Not Report,
Playlist Frozen (5):
KZKX/Lincoln, NE
WHKX/Bluefield, WV
WJCL/Savannah, GA
WPSK/Blacksburg, VA
WTHLU/Terre Haute, IN

_/
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JULIE KERTES

Jkertes@radioandrecords.com

The Dreaded
Aircheck Session

Turning a chore into much, much more

f you're a PD, you have to conduct them. If you’re a jock, you
have to endure them. I'm referring to the weekly — or some-
times more frequent — aircheck session. It’s never easy to give
or receive criticism, yet these meetings are crucial to improving
your product and creating a seamless flow in your station’s pre-

sentation.

I spoke to talent coach Steve Reynolds, of
the Reynolds Group in Raleigh, NC, about
how to approach aircheck sessions in a posi-
tive, productive manner. Reynolds emphasiz-
es the importance of cultivating per-
sonalities that build on the success
of a station and explains why
there’s more to a PD-air talent rela-
tionship than just boss and jock.

R&R: What is the benefit of an
aircheck session? Why do we do them?

SR: There are two purposes for an
aircheck session. Oneis obvious, and
the other is positive, yet subversive.
And each has a very different, distinct goal.

The obvious reason for weekly or regular
aircheck sessions is to critique those on your
staff who hold the keys to the success of a PD’s
strategy. Talent will make the station go from
good to great. They're the ones who can put
fun into your brand, who can connect with the
station demo in ways more human than your
music, who execute your vision. Regular cri-
tiques help them stay focused on the goal and
the overall station strategies.

The other, even more important reason to
get together regularly with each member of
your staff is to help establish and grow rela-
tionships with them. This is their face time,
where you learn their goals, dreams, strengths
and concerns. It's the one time each week they
can have your undivided attention — to par-
ticipate in the station’s success, to give you
feedback on how they view their growth, to
afford an opportunity for you to learn about
them in ways that will allow you to better
enroll them in executing your vision for the
station and to see how things are in their per-
sonal lives.

The great PDs use this time to make each
cast member of the station not only better un-
derstand their strengths and how they play in
to the station’s growth, but also to convey a
sense of camaraderie that makes the talent
work even harder to execute your vision.

Relationships are everything. This is your
best time to work on that in the intimate, one-
on-one ways that are most impactful.

R&R: Describe the optimal PD-air talent rela-
tionship that should be in place for a productive ses-
Sion.

Steve Reynolds

SR: Imagine two scenarios, one in which a
PD has little or no relationship with the talent
and points out what they do wrong when they
talk, and one in which the relationship is
@ | founded on more substantive
terms, where the PD makes it inter-
| active, even fun. Which is more pro-
ductive?

Whether grooming a moming or
afternoon talent, selling Saturns,
bottling Coke or coaching the De-
troit Pistons, all leaders have one
thing in common: They're great
managers of people. Wonder why
Phil Jackson has six NBA champi-
onships or certain PDs keep winning the Ar-
bitron war? They’re superior managers of peo-
ple. They understand what makes their peo-
ple tick — their fears, their goals, their
strengths, what motivates them and what
doesn’t. And they use all of that for their ben-
efit.

To do this, great managers focus lots of their
time on developing relationships with those
on their team in these five key areas:

Trust: Team members trust that the leader
will work in the team’s best interest before his
or her own.

Honest communication: Great managers of
people know what employees want most is a
leader who'll always shoot straight when
asked a question, who will always give them
information so they can stay enrolled in the
strategies of the station and who feels as
though the employees are integral to the sta-
tion’s success. I was taught long ago that there
are two kinds of managers: those who tell their
people nothing and those who tell their peo-
ple everything. Put people around you whom
you trust and bring them “inside.” They'll
work harder for you.

Collective responsibility: We're all in this to-
gether. Do your folks know that this is always
about the team, in good times and bad? The
team is always bigger and more important
than any one individual, including the man-
ager.

Caring;: Superior managers care about their
people. They know the names of spouses and
kids, milestone moments in people’s lives,
their goals, when they hurt or are sad and
what turns them on. They recognize all the

LA

FRIENDS FOR LIFE.... with a cD coming out March 22, Geffen act Lifehouse hit the road to
visit radio. Pictured here at the KYKY (Y98)/St. Louis studios are (I-r) Lifehouse singer Jason Wade

and bassist Bryce Soderberg, KYKY PD (and newly named Infinity VP/Hot AC Programming) Kevin
Robinson and Lifehouse drummer Rick Woolstenhulme.

RORE S ot

R

e R TR PSR et Do, R Fe it

good and bad times in the personal and pro-
fessional lives of their people, and they are
rewarded for this with an even closer relation-
ship that allows them to ask each person to
work harder.

“The great PDs use air-
checks to make each
cast member of the
station not only better
understand their
strengths and how they
play in to the station’s
growth, but also to
convey a sense of
camaraderie that makes
the talent work even
harder to execute your
vision.”

2 S N PR P T

Pride: Great managers convey and devel-
op a sense of pride about the station. Ever
work at a station that came under attack by a
competitor and see a team defend itas though
it were their child? Those are teams that
worked through adversity and won together
because they believed in the station.

There is nothing more important than
spending time with your people. Committing
tobuilding a superior team tends to be the one
key element that contributes most to growth
and success.

R&R: When examining each break, what should
a PD look for and bring attention to?

SR: Focus on these major areas when lis-
tening to a break:

How real and authentic is the talent? Did
he or she come off as a DJ or as a real person?
In life, authenticity is everything. We gravitate
to that which is real and authentic and are re-
pelled by stuff that's fake. Coach your people
to be real people, with a real tone of voice,
verbiage like a real person, comments like the
average listener, and a sense of honesty in
what they say — are they being true to them-

www americanradiohistorv com

selves? —and how they say it. If listeners feel
as though you're giving them a line, they’ll re-
ject you.

Was the core topic something interesting to
the listener? Was it about pop culture or some-
thing on listeners’ radar? Talk about some-
thing interesting to the listener, and they will
reward you with TSL. Violate this by talking
about something they do not care about, and
they will not.

Efficiency of words. We live in an “econo-
my society.” Everyone has A.D.D., and they
give us precious little time to make our point
before they give up on us. I've seen too many
focus groups where listeners to morning
shows raise their hands much earlier in a
break than we believe and say, “I got it.”

Great brands save listeners time. Get to your
point quickly. Establish the core topic, support
it with comments or observations, and know
how you'll end it. Great talent save listeners
time by connecting with the right content and
prepping the break in ways that lead them to
make their points quickly. Remember, sentenc-
es are always better than paragraphs. Why
read the book when you can get the essence
of it in Cliffs Notes?

Was a point made that either conveyed in-
formation or an emotion that would have en-
gaged the listener? Emotion in life makes ev-
erything stick. When you make the listener
feel something, they remember you.

Are the talent prepping properly before the
show? Is the program roughed out before they
ever head into the studio, or is the break be-
ing done on the fly, during the record before
the break?

How many listeners were used on the show
that day? Including listeners is important to
making others believe that their point of view
is being represented.

R&R: What are the most common issues dis-
cussed during aircheck sessions, and how can we
better address them?

SR: The single most important issue to dis-
cuss is content selection. What's hot right now
with the listeners of your radio station? De-
veloping a weekly “hot list” for your folks will
keep them focused on the P1 in ways that com-
municate “We get your life.”

Good things come to people who focus.
Make sure they understand who's listening to
the radio station, what their values structure
is and what topics most intrigue them. This
laser focus on the demo will be rewarded with
more listenership.

Continued on Page 48
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ACTOP 30

M OS T ARTIST TITLE LABEL(S)
PLAYED RECURRENTS
ARTIST TITLE LABEL(S) lmé MATCHBOX TWENTY Unwell (Atfantic/
UNCLE KRACKER f/DOBIE GRAY Drift Away (Lava) 1072
SHERYL CROW The First Cut Is The Deepest (A&Mylnterscope/ 1021
MICHAEL MCDONALD Aint No Mountain High Enough (Motown/Universall 1002 DIDO White Flag (Arista/AMG)
FIVE FOR FIGHTING 100 Years (Aware/Columbia) 928
TRAIN Calling All Angels (Columbia) 921 SEAL Love’s Divine (Warmer Bros.)

SHANIA TWAIN Forever And For Always (Mercury/IDJMG)

MARTINA MCBRIDE This One’s For The Girls (RC4/
JOSH GROBAN You Raise Me Up (743/Reprise/

LUTHER VANDROSS Dance With My Father (/AMG)

TOTAL
PLAYS

n
840
813
813
760
ni7
n3

March 18, 2005 Pmm
LAST THIS TOTAL +l- TOTAL WEEKS ON TOTAL smmus:l ME“]ABASE
WEEK zEK ARTIST TITLE LABEL(S) PLAYS PLAYS AUD(I,%NCE CHART DDS
1 KELLY CLARKSON Breakaway (Holfywood) 2399 +98 221129 24 102/0
2 2 LOS LONELY BOYS Heaven (OR Music/Epic/ 2202 -38 196178 39 105/0 MOS TA DDED‘
3 3 JOHN MAYER Daughters (Aware/Columbia) 2110 -33 167360 20 LT[ e — LABEL(S) ADDS
5 o TIM MCGRAW Live Like You Were Dying (Curb) 1896 +184 130800 23 91 JOHN WAITE New York City Girl Mo Brakes) 8
6 o MAROON 5 She Will Be Loved (Octone/J/RMG) 1704 +24 159420 21 86/1 SCOTT GRIMES Sunset Bivd. (Velocity) 5
4 6  MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 1656 76 153421 27 104jo | ROD STEWART Biue Moon L/AMG) 5
7 7 KEITHURBAN You'll Think Of Me (Capital 1546 59 120563 41 1050 :gm:m‘goh&’f'}’fz‘c’}”"”e (Atiantic g
8 8 HALL & OATES ['ll Be Around (U-Watch) 1407 -41 85631 26 101/0 CELINE DION In Some Small Way (Epic/ 5
9 0 MICHAEL BUBLE Home (74.3/Reprise) 1362 +40 99788 7 103/3 | RYAN CABRERA True (E.V.L.A/Atiantic) 4
10 @ GOO GOO DOLLS Give A Little Bit /Warner Bros.) 1162 +69 139281 1" 74)3 RASCAL FLATTS Bless The Broken Road (Lyric Street/ 4
n n MAROON 5 This Love (Octone/J/RMG) 1069 -12 115778 45 90/0
13 @ KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG) 965 +8 82892 9 8713
12 13 HOOBASTANK The Reason (/sland//0JMG) 955 -70 77062 37 61/0
14 m PHIL COLLINS Don't Let Him Steal Your Heart Away /Atlantic/ 888 +27 72285 25 81/0
17 @ RYAN CABRERA True (£.V.L.A./Atiantic) 637 +66 58526 8 5714
16 @ TINA TURNER Open Arms (Capitol) 617 +38 25853 9 691
18 Q MERCYME Homesick (/NO/Curb) 600 +81 15953 6 64/3 M OST
15 18 ROD STEWART f/STEVIE WONDER What A Wonderful World (/AMG) 459 -142 65356 19 55/0 INCREASED PLA ys
22 @ ROB THOMAS Lonely No More (At/antic/ 378 +105 64192 4 35/5 T,?LTA@L
19 @)  SCOTT GRIMES Sunset Bivd. (Velocity) 342 +38 9207 7  55/5 RIS B
20 21 RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 280 18 7845 11 463 | TIMMCGRAW Live Like You Were Dying (Curb) +184
23 €D  VANESSAWILLIAMS You Are Everything (Lava/ 275 422 1751 5 423 :z:'f;:]"n:AAsﬁﬂ:mf:;:::%’;‘;ﬁﬁf”w ::gg
24 @ FIVE FOR FIGHTING If God Made You (Aware/Columbia) 268 +17 11116 5 3913 KELLY CLARKSON Breakaway (Hollywood) +98
2 24 RICHARD MARX Ready To Fly (Manhattan/EMC) 263 -15 6113 12 38/0 JOSH GROBAN You Raise Me Up /743/Reprise/ +88
28 @ MAROON 5 Sunday Morning (Octone/J/RMG) 250 +69 42443 3 22/0 MERCYME Homesick (INO/Curb/ +81
25 € ELTON JOHN All That I'm Allowed (Universal) 232 +17 7108 4 31N ILJI'J“TC;ERK‘?::::'; ;’g%ﬂf ﬁm afif; ‘:hWﬂv[J/Z% +;g
. . ance Wi +
2 @ HOWIEDAY Colide £pic 207 488 1382 288 ATTER They Are The Ao ;v;arda Jazd N
27 @ ROD STEWART Blue Moon (//RMG) 210 +22 3107 2 43/5
30 @ FINGER ELEVEN One Thing (Wind-up/ 144 +1 12870 8 710
- @ JOE COCKER One (New Door/UMe/ 140 +12 1853 2 26/0
116 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. NEW& ACTIVE

CELINE DION In Some Small Way (£pic/

Total Plays: 93, Total Stations: 21, Adds: 5

RASCAL FLATTS Bless The Broken Road (Lyric Street)
Total Plays: 61, Total Stations: 19, Adds: 4

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

@ WWW.RADIOANDRECORDS.COM

e

CLEV

ROCKS
ELAND!

JUNE 23-25°2005

®

RR CONVENTION 2005

RENAISSANCE CLEVELAND HOTEL
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e N ™)
(ﬁam”’gM”sm ””m America’s Best Testing AC Songs 12 + R.R A C TO P 30 POWERED[T]
LA For The Week Ending 3/18/05 CIANAD MEDIABASE
) Woow W
- . LAST THIS TOTAL /- WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
1 1 MAROON 5 She Will Be Loved (Octone///RMG/ 422 -8 21 90
KELLY CLARKSON Breakaway (Hollywood) 389 396 98% 3% 396 391 397 3 0 MICHAEL BUBLE Home (743/Reprise/ 387 +3 8 1511
L0S LONELY BOYS Heaven (08 MusicEsic 380 370 9% 42% 397 397 397 4 Qe BRYAN ADAUS Flying Wniersal ¥} 42 15
6 €  LOSLONELY BOYS Heaven (OR Music/Epic) M7 49 33 1P
/t 0, 0,
MICHAEL BUBLE Home /743/”9[7//88} 380 395 60% 10% 392 400 390 7 o JOHN MAYER Daughters (Aware/Columbia) 341 +17 9 121
KEITH URBAN You'll Think Of Me (Capitol) 378 376 92% 31% 388 368 3.92 5 7 TINA TURNER Open Arms (Capitol/ n -21 8 12/0
60O GOO DOLLS Give A Lite Bit (Wamer Bros, 375 376 5% 26% 387 416 381 8 @e JANNARDEN WhereNo.. Unbersal Music Conads) 295 +3 B 131
9 9 o KALAN PORTER Awake In A Dream (Sony BMG/ 238 -15 23 1110
f 0, 9,
MAROON 5 She Will Be Loved (Octone/J/RMG) 372 318 98% 40% 373 364 375 10 10 HALL & OATES VIl Be Around (Red/Sony Music Canada) 230 17 22 710
MARGON 5 This Love (Octone/./AMG) 3N 379 99% 51% 377 367 379 18 e AMANDA STOTT Homeless Heart (M) 222 +36 10N
3 0 DOLLS Give A Little Bit {Warner Bros. 1
RYAN CABRERA True (£ V.L.A /Atlantic) 368 358 78% 2% 372 400 365 2 @ cooco e I I
15 )  TIMMCGRAW LivelikeYouWereDying (Curty 218 +20 16 7/0
Y 0, 9, .
MARTINA MCBRIDE In My Daughter N Eyes (RCA) 366 368 96% 41% 383 381 390 16 m J. BRICKMAN f/R. VOISINE My... (Windham HYRME) 216 +20 12 40
HOOBASTANK The Reason (Isiand/i/MG) 364 376 96% 45% 3.76 387 34 " 15* SARAH MCLACHLAN World On Fire (Arista/RMG) 213 -8 30 13/0
o . 1 .fIEARTH, WIND... The Way... (Arista/RMG) 21 +1
PHIL COLLINS Don't Let Him Steal Your Heart Away Mt 363 388 92% 21% 374 358 377 7 O xewnveqear, e I I
19 174 ASELIN DEBISON Faze (Sony Music Group) 148 A1 3 812
MERCYME Homesick (W0/Curb) 3.55 - 46% 10% 366 378 364 21 @* SHANIA TWAIN Don't! (Mercury) 137 +24 5 mn
HALL & OATES I'l Be Around (U/-Watch) 353 351 94% 33% 365 348 368 20 MARTINA MCBRIDE In My Daughter’s Eyes (RC4/ 126 +8 20 40
. 24 CELINE DION In Some Small Way (£pic 12 +19 5 6/1
TINA TURNER Open Ars (Capito] 340 360 6% 19% 349 331 353 * allWay pie) , ’
22 R.STEWART f/S. WONDER What A Wonderhul... U#8MG) 112 +3 17 n
KENNY G. fEARTH, WIND.. The Way YouMove /nista/AMG) 335 342 88% 31% 350 323 356 29 BLUE RODED Rena (Warner Bros.) 102 +36 2 m
M. MCDONALD Reach Out, I Be There tMatomnlimirsal 3.32 328 97% 43% 336 324 338 25 ROB THOMAS Lonely No More (Atiantic) 87 ] 12
. . 26 SARAH MCLACHLAN Push (Arista/RMG) 86 +3 4 51
KATRINA CARLSON Drive (Kataphonic) 327 346 75% 24% 334 338 333 ., ! Ll !
] 27 ALICIA KEYS If | Ain't Got You L/RMG) n +5 20 a0
R. STEWART /3. WONDER What A Wonderful World J/MG) 317 324  96% 47% 316 303 3.18 RYAN CABRERA True /E.V.L.A/Atlantic) 68 +24 1 40
JOHN MAYER Daughters (4ware/Columbia) 296 305 96% 53% 296 309 293 FRANCE D'AMOUR J'Entends TaVoix findependent) -63  +40 1 ojo
28 2844 RON SEXSMITH Not About To Lose /Nonesuch) 60 -1 12 In
Total sample size is 278 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like = SHAWN SMITH Fly (Siide/ 51 0 1 30
very much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number e .
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition 30 30 KEITH URBAN You'll Think Of Me (Capito) 51 -4 2 210
is based on persons [2+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music
prelgrgnce. RateTheMusic.com results are not mgant to. replace calfout research. The rqsults are intended to anw op{‘nions of 23 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
participants on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, Is available for Songs ranked by total plays for the airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from
Ioca!radm stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\  Radio Networks. )\ 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ol Indicates Cancon. Y,
5 5 . WLZW/Utica, NY
( REPORTERS e || i WY WOt NE | KA O B
tohate 14 MERCYVE L T WD. Mark Richarts
KSNE/Las Vegas, NV* # SARHMLAGHAN el
i j i fi KSSKMHonofulu, HI* . .
Stations and their adds listed alphabetically by market e s WALKNassau, Y- %\ﬁ%’gﬂd L KRWMSeate, WA e T e
: Chaz : Rob Miller A PDMDA Rick Shockl
m.lB/Aclﬂahr:y NY* wrcsmwma sc* WCRZFiin, M toars L T AEWYG I o 4 | 40w e o
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The Dreaded Aircheck Session
Continued from Page 45

Cover how to prep for breaks that ac-
complish superior content selection, ef-
ficiency of break design and where to
find morsels of information that tell lis-
teners things they do not know about
the topic.

R&R: What are some tips for reeling tal-
ent in without stifling creativity?

SR: Do not review more than one or
two breaks. Don’t overload them with
too many messages. Find one thing to
focus on — for example, brevity — and
show them how they executed it well, or
did not, in a couple of breaks.

IR SR LR R B

“Spend much more time
telling people what they do
right than wrong. There’s a
psychological theory that if
you focus only on the
positives, the negatives will
gvaway."

s s TS TR TR IS

Focus on the positive. Remember that
manager who always left you ugly voice
mails and e-mails? Remember how un-
motivated they left you? Now remember
that great manager who affirmed you
even when you knew you hadn’t done
the right thing? Spend much more time
telling people what they do right than
wrong.

There’s a psychological theory that if
you focus only on the positives, the nega-
tives will go away. In my years of coach-
ing great radio talent, I get much more
done when I show them how good they
are than when L issue a challenge.

That’s not to say you cannot be tough.
You should be. Talent, with their behav-

. AC

ior, will lead you to how they should be
managed. But in my experience, affirm-
ing people tends to be the quickest way
to move them forward.

R&R: What is the most important thing
to remember when critiguing someone’s
art?

SR: That they are emotionally vested
in what they do and take things very per-
sonally. I recently watched a new night
guy go over his ratings. Up in most ar-
eas, down in some, he took it all as a
statement of his worth, even though he’s
playing 12 songs and talks up four intros
an hour, at least right now.

A close friend who does mornings in
a major market recently added a second
female to his show to add a perspective
not represented on the program. The fe-
male cast member with more seniority
started to interrupt breaks when the new
female was talking.

In chatting with my friend, I encour-
aged him to talk with her about the fears
she might have about the new female on
the show. Was she worried she might be
nudged out because the other female
would be seen as fresher or more tal-
ented? Getting her to talk to him alone
about this fear put him in a position of
calming those fears so she could continue
performing as the authentic, interesting
and entertaining personality she is, in-
stead of competing with the other female
in the room for mike time. Again, it's
about relationships and trust.

Groom them right, develop a positive
relationship with each member of your
team, know the core reasons they re-
spond the way they do, and they will
propel you to success.

Your team probably has more to do
with how you win than you do. The
greatest strategists in our business have
nothing more than a vision on paper if
there’s no team to feel it, live it and ex-
ecute it. When working with people,
work hard to develop the vibe that you
care about them in ways that make them
come in each day, side arms strapped on,
ready to march up the hill behind you to
win.

“‘,xcwvn,ﬁ

armist: Joe Cocker
LageL: New Door/UMe

8y JULIE KERTES/AC/HOT AC EDITOR
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had the honor of meeting legendary

rocker Joe Cocker at Club R&R last
week. Cocker is traveling the U.S. pro-
moting his first album in three years,
Heart & Soul. The first single, U2’s “One,”
is developing on the AC chart, with steady
airplay gains each week.

Recording in today’s tech- .
nologically advanced world
was a change for Cocker. “I
don’t use the Internet or |
have a home computer,” he
says. “There’s something
about me that’s still an old
rock 1’ roller, and that makes
me not want to embrace this
technology. But I do realize it's the way
of the future.”

Thanks to producer CJ Vanston, the
computer became an integral part of re-
cording the album. Says Cocker, “We had
Eric Clapton playing on the record from
England. We'd send the information via
computer to Eric, and the very next day
he would send us back a solo. Technology
is moving in now, so it’'s almost impos-
sible to go back to the old format — five
players in a room doing 10 takes — which
is what I love to do.”

Other guests on Heart & Soul include
Jeff Beck, Jeff “Skunk” Baxter (Steely
Dan, Doobie Brothers) and Steve
Lukather (Toto, Boz Scaggs). The album
features Cocker’s renditions of old favor-
ites by some of his greatest musical influ-
ences. Tracks include Paul McCartney’s
“Baby I'm Amazed” and Marvin Gaye's
“What’s Going On,” as well as some more
recent hits. “We started out with mostly
material from the ’'60s,” Cocker says.

B

“And then I got enticed into trying some-
thing a little more adventurous, like the
single, U2’s ‘One.’ It was a suggestion
from the German record company. At
first I was a bit reluctant. Same thing
with R.E.M.’s ‘Everybody Hurts.' I was a
little shy.”

Cocker, who is known for putting his
signature on well-known songs, took a
little flak from fans when the album was
released. “The French gave me a hard
time for doing an album of all
covers,” he says. “To me, it’s
more of an interpretation.
It's me doing a ‘re-think’ of
~ these songs.”

The music business has
changed, according to Cock-
er, who looks back on the
early days of his music ca-
reer and says, “l remember
going down to A&M on La Brea. I could
walk in any day of the week, into
anybody’s office, any time of day, and they
would always entertain me. It was such
an intimate kind of scene. When we were
starting out labels cultivated artists. We
spent a year recording With a Little Help
From My Friends. There were tons of
guests — like Steve Winwood, Jimmy
Page and other great artists — who all
came in on the sessions. I didn’t feel any
heat about having to release it quickly.”

As for newer artists, Cocker makes this
point: “They are trying to become stars
before they’ve learned their craft. 'm not
saying you have to go out and sing in
bars, but you still have to get some life
experiences.”

Well, Cocker certainly has a few life ex-
periences under his belt, and on Heart &
Soul the 30+ years he’s spent honing his
craft come through the speakers with
grace and eloquence in pure Joe Cocker
fashion.

The John Tesh Radio Show is proud to welcome our newest daily affiliate starting on March 28, 2005

KPLZ/FM-Seattle!!

the daily john tes

Daily Show: 145+ Affiliates

radio show* .=

Weekend Show: 160+ Affiliates
Intelligence Minutes: 60+ Affiliates

AC’s Answer for Compelling Daily Family Programming

Just wanted to let you know that The John Tesh Radio Show was
#1 Women 25-54 in the Vegas Fall book (with an 8.7 share!),

beating our AC competition...yet again...(who came in 4th place)!
Just listening to the show makes you feel smarter than the next person too!
John also provides women with information that they can use everyday.

Craig Powers, Program Director/Music Director
Lite 100.5 Las Vegas, KMZQ/FM

...All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!!
For more info, please contact: Scott Meyers * The TeshMedia Group ¢ Toll-free: 888-548-8637 ¢ email: Scott@Meyers.net
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BT st e e BRSPS MEDIABASE
1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 4035 +167 282798 14 93/0 . .
2 e GOO GOO DOLLS Give A Little Bit (Warner Bros.) 3383 +8 242968 21 a3/0 MOSTADDED
3 0 ROB THOMAS Lonely No More /Atlantic/ 3047 +109 216289 6 95(1 ARTISTTITLE LABEL(S) ADDS
5 o MAROON 5 Sunday Morning (Octone/J/RMG) 2993 +162 204925 15 95(0 BETTER THAN EZRA A Lifetime (Artemis/ L}
4 5 KELLYCLARKSON Breakaway (Hollywood) 2754 142 215614 30  79)0 :;}:SSBBEH?:':“;;:;‘; g'é"ll’f/’b”ﬁj/ g
. eautiful Ink/Cotumbia,
12 o KELLY CLARKSON Since U Been Gone /RCA/RMG) 2369 +410 168559 12 83/5 J0SS STONE Right To Be Wrong (S-CurvelEMC) §
6 7 MAROON 5 She Will Be Loved (Dctone/J/AMG) 2309 -69 171562 36 9210 KELLY CLARKSON Since U Been Gone (RCA/AMG) 5
8 0 HOWIE DAY Collide (Epic/ 2305 +21 137126 29 85/2 GAVIN DEGRAW Chariot (/AMG) 5
“
7 9  FINGER ELEVEN One Thing (Wind-up/ 2268 87 164882 43  90/0 INGRAM HILL Aimost Perfect (Hollywood) 5
10 10 JOHNMAYER Daughters (Aware/Columbia) 21814 -39 149978 28 85/0
9 11 LENNYKRAVITZ Lady (Virgin/ 2063 -166 163453 26 83/0
1 @ KEANE Somewhere Only We Know (/nterscope/ 2054 +67 105281 20 811
13 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1984 +105 98881 1 8213 MOST
14 @ RYAN CABRERA True (E.V.L.A./Atlantic/ 1897 +21 107910 11 80/0
18 @ LIFEHOUSE You And Me (Geffen) 1751 +182 91887 6 80/2 INCREASED PLA YS
17 D ANNANALICK Breathe (2am) (Columbia) 1718 +144 90004 15 754 A
19 @  JET Lok What You've Done (Atiantic/ 1624 +137 106009 19 73 | AT LEEE INCREASE
16 18  AVRILLAVIGNE Nohody's Home (Arista/AMG) 1552 53 70692 11 69 :ibll; Elfz';':ﬁ’“éhs"‘_cf ;’J/%‘;g/ﬁme (RECAIRME! *‘;;g
. ario +
20 @ JESSE MCCARTNEY Beautiful Soul (Hollywood) 1406 +103 86104 9 55/4 LIFEHOUSE You And Me (Geffen) +182
21 @ DURAN DURAN What Happens Tomorrow (Epic/ 1144 +16 52288 9 65/4 GREEN DAY Boulevard OFf Broken Dreams (Reprise) +167
22 21 NELLY f[TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 1039 -33 14124 17 39/0 MAROON 5 Sunday Morning (Octone//RMG) +162
23 @ U2 Sometimes You Can't Make It On Your Own finterscope) 980 +161 46266 4 5973 :i::”;:;‘[’l‘::sk y;“ CT’t(gdak)e/g (/]" 2‘;“; Own lnterscope) +:21
L reathe (2am) (Columbia +
26 @ KILLERS Mr. Brightside //s/and//DJMq'/ 124 +85 31795 7 3812 JET Lok What You've Done fAtiantic/ 137
24 @ TIM MCGRAW Live Like You Were Dying (Curb/ 11 +9 42707 10 3211 INGRAM HILL Aimost Perfect (Hallywood) +127
25 @ VELVET REVOLVER Fall To Pieces (RCA/RMG) 680 +5 30124 6 40/0 ROB THOMAS Lonely No More (Atlantic/ +109
27 @ ASLYN Be The Girl (Capitol) 679 +49 15666 15 3m
32 @ GAVIN DEGRAW Chariot (J/AMG) 648 +233 18945 2 47/5
29 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 546 +57 12624 7 a4/4
31 @ GWEN STEFANI f[EVE Rich Girl {Interscope) 526 +107 34987 5 1714 NEW& ACTIVE
33 @ JACK JOHNSON Sitting, Waiting, Wishing [Brushfire/Universal) 493 +106 21455 5 351 MICHAEL TOLCHER Mission Responsible (Octone/
30 31 JOSS STONE Right To Be Wrong (S-Curve/EMC) 486 - 20367 8 35/6 Total Plays: 118, Total Stations: 13, Adds: 0
28 32 LOWMILLIONS Eleanor (Manhattan/EMC) 420 201 14766 19 280 | AFTERS Beautifu Love (Simp/e/iW0)
Total Plays: 113, Total Stations: 17, Adds: 8
3B €D JEM 24 ATORCARMG) 406 +56 10263 4 333 BETTER THAN EZRA A Lifetime /Artemis/
36 @ COLLECTIVE SOUL Better Now (E/ Music Group) 379 +34 10641 3 291 Total Plays: 107, Ttétal Sta;i;ns: ls, Adds: 14
7 RELIENT K Be My Escape (Capito//Gotee)
34 @ BLACK EYED PEAS Let's Ge.t It Started /A&M/Interscape) n +11 30287 18 6/0 Total Plays: 105, Total Stations: 13, Adds: 2
37 @ CARBON LEAF Life Less Ordinary (Vanguard) 293 +30 9305 3 2311 SUM 41 Pieces (Island/l0JMG)
38 @ SIMPLE PLAN Welcome To My Life [ava/ 258 +12 13222 16 14/0 I\(:Itlal; ;li:gvs: 92, ITZ‘;alljjtz/t?f}Si lbﬂ_,/AddSZ 0
eautiful (Red lnk/Columbna
@ fNGRAM HILL Almost Perfect (Hollywood) 236 +1217 7086 1 22/5 Total Plays: 95, Total Stations: 10, Adds: 8
40 39  TEARS FOR FEARS Closest Thing To Heaven (New Door/UMe} 175 -8 8304 2 17/0
- @ HOOBASTANK Disappear (/sland//{DJMG) 145 +25 3977 18 15/0 Songs ranked by total plays
95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio N tworks. © .. anked by total plays for the airplay week g :
of 3/6-3/12. Bullets apnear on songs gaining plays or remaining flat from previous week. If two songs are tied n tota _the song with the larger increase in plays is Statmn p|BV|I_StS for all R&R reporters
placed first. Songs betow No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the tota nu~ .. new adds officially reported to R&R by each are available on the web at
reporting station. Sorygs unreported as adds do not count toward overall total stations playing a song. Tota - .e equals Average Quarter Hour Persons times H
number of plays (time< 100). Each daypart on each station is assigned an AQH number. Average Quarter Hor- s used herein with permission from Arbitron Inc. www.radioandrecords.com.
(© 2005, Arbitron Inc ).© 2005 Radio & Records.

It's fime fo upgrade
your music testing.

Only FACTw® Strategic Music Tests from Coleman give you:

1. ADVANCED STRATEGIC MEASURES

2. IN-DEPTH ANALYSIS & RECOMMENDATIONS
3. HANDS-ON IMPLEMENTATION

4, A SUPERIOR APPROACH

It's fime #o call Coleman. COLEMAN

’ I 9 _57 I 3 oooo Music, TRENDS. BRANDING.

www.ColemanInsights.com
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America’s Best Testing Hot AC Songs 12 +

¢ RateTheMusic.com

For The Week Ending 3/18/05

W W w
Artist Title (Label) TW LW  Famil. Burn 18-34 18-24 25-34

GREEN DAY Boulevard Of Broken Oreams (Reprise/ 421 434 98% 3% 413 443 413
3 DOGRS DOWN Let Me Go (Regublic/Universal) 416 415 82% 1% 427 431 410
ROB THOMAS Lonely No More (Atlantic/ 409 412 79% 10% 425 4418 461
KILLERS M:. Brightside (/sland/l0JMG) 406 407 70% 12% 385 400 373
BOWLING FOR SOUP Aimost (Sitertonelve/Zomba Label Group) 4.03 - 70% 10% 388 380 425
MAROON 5 She Will Be Loved (Octane/)/RMG) 400 402 9% 47% 405 398 433
LIFEHOUSE You And Me (Geffen) 399 419 47% 5% 39 414 3N
KELLY CLARKSON Since U Been Gone (RCA/RMG) 396 409 97% 30% 399 402 386
SWITCHFOOT Dare You To Move (Red Ink/Columbia) 390 408 97% 42% 393 389 4.08
JET Look What You've Done (At/antic/ 388 391 89% 24% 404 400 417
HOWIE DAY Coliide (Epic/ 38 395 7% 19% 388 397 350
MAROON 5 Sunday Morning (Octone/J/RMG) 384 398 95% 32% 390 384 418
KEANE Somewhere Only We Know finterscope) 378 382 76% 22% 394 393 400
KELLY CLARKSON Breakaway (Hollywood) 375 396 99% 50% 389 385 404
ANNA NALICK Breathe (2am) (Columbial 372 378 55% 11% 359 3583 385
JESSE MCCARTNEY Beautiful Soul (Hallywood) 370 373 87% 33% 372 317 350
TIM MCGRAW Live Like You Were Oying (Curb/ 370 372 4% 4% 384 387 3IN
GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 368 388 92% 33% 375 379 358
FINGER ELEVEN One Thing (Wind-up/ 365 380 97% 49% 385 380 409
LOW MILLIONS Eleanor (Manbattan/EMC) 365 370 58% 15% 358 349 400
AVRIL LAVIGNE Nobody's Home (Arista/AMG) 364 384 96% 3% 358 358 358
RYAN CABRERA True (£.V.L.A /Atiantic) 362 383 96% 36% 366 367 362
VELVET REVOLVER Fall To Pieces (RCA/RMG) 356 370 68% 20% 370 365 386
ASLYN Be The Girl (Capitol 3.56 ~ 43% 8% 359 364 333
U2 Sometimes You Can't Make It On Your Own finferscope) 3.53 - 4% 12% 356 342 393
GWEN STEFANI f/EVE Rich Girl (interscape) 345 ~ 90% 3% 345 342 357
JOHN MAYER Daughters (Aware/Columbia) 337 332 96% 46% 335 330 354
DURAN DURAN What Happens Tomorrow (£pic/ 325 326 53% 14% 319 309 367
LENNY KRAVITZ Lady (Virgin/ 322 321 94% 45% 314 311 325

Total sample size is 294 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they

can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
\HateTheMllsic. com data is provided by Mediabase Research, a division of Premiere Radio Nelworks.
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ARTIST TITLE LABEL(S)
GREEN DAY Boulevard Of Broken Dreams (Reprise/

ROB THOMAS Lonely No More (At/antic)

KELLY CLARKSON Since U Been Gone (RCA/RME)
MAROON 5 Sunday Morning (Octone/J/RMG)

GO0 GOO DOLLS Give A Little Bit /Warner Bros.)

3 DOORS DOWN Let Me Go (Republic/Universal)
GWEN STEFANI f/EVE Rich Girl /interscope/

JANN ARDEN Where No... (Universal Music Canada)
KEANE Somewhere Only We Know (Interscope)

MICHAEL BUBLE Home (Warner Bros.)

LOW MILLIONS Eleanor (Manhattan/EMC)

JET Look What You've Done (Atlantic/

AVRIL LAVIGNE Nobody's Home Arista/RMG/
U2 Sometimes You Can’t Make It... finterscope)
DURAN DURAN What Happens Tomorrow (Epic/

HOWIE DAY Collide /Epic/
NELLY flT. MCGRAW Over... Darty/Fo’ FoaiTurlinkersal 334

STABILO One More Pill (Virgin Music Canada)
K-0S Man | Used To Be /Astralwerks/EMC)
SIMPLE PLAN Welcome To My Life (Atlantic/

LIFEHOUSE You And Me (Geffen/
SARAH MCLACHLAN Push (Arista/RMG)

JESSE MCCARTNEY Beautiful Soul (Hollywood)

JEREMY FISHER Highschool (Sany MG/
LIAM TITCOMB Sad Eyes (Sony BMG)
KILLERS Mr. Brightside (/sland/|DJMG)

SOULDECISION Kiss The Walls /HBE/Sextant/
GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic)

LENNY KRAVITZ Lady (Virgin/

304 KALAN PORTER Single (Sony BMG)

HOTACTOP 30

TOTAL
PLAYS

689
644
621
564
527
481
472
436
423
403
399
N
389
363
356
342

332
328
3
316
314
256
254
248
232
232
224
199
195

+-
PLAYS

+12
+53
+24
4
21
+23
+29
+14
+11
+56
17

17
+85
+31

-30

-56

+1

+8

-14
+33

+5

+5
+41

-20
+18

13

+1

-34

-15

~

POWERED [}

WEEKS ON
CHART

1"
5
1"
1"
18
6
6
6
13
4
14
6
18
3

16

20
3
1

2
15
2
16
4
16
1

MEDIABASE

TOTAL

STATIONS

101
1511
1N
1511
8/0
1n
6/0
131
101
141
1411
n
1210
10N
1
M
90
6/0
810
181
141
an
610
6/0
10/0
m
8j0
5/0
9j0
n

24 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
&low No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon. J

s

REPORTERS

Stations and their adds listed alphabetically by market

WKDD/Akron, OH* KCIX/Bolse m- WVMX/Cincinnati, OH* KIMNDenver, CO*
OM: Keith Kennedy DM/PD: Tommy Bodean DM: Keith Abrams
11 MARC BRDUSSARD APD Tobln Jslmos 1 KELLY CLARKSON PO: Dave Popovich
1 GWEN STEFANI VEVE JACK JOHNSON J0SS STONE APD/MD: Michael Giflord
5 HOWIE DAY
WRVE/Athany. NY* WBMXBaston, MA* WMVXCleveland, OH* .
a PD: Jon Zall MD: Jay Huds KSTZDes Moines, 1A
APD Kevin Rush ;400 Zoliner - -2 Huttson PO: Jim Schaefer
MD: Tred Hulse APDMD: Miks Mutianey No Adds MD: Jimmy Wright
TIN| MCGRAW 12 GAVIN DEGRAW PRTIH e
KELLY CLARKSON 2 GOCD CHARLOTTE
WIS Buttalo, NY il
5 o, NY* D: Allan Fee
KPEK/A"'WUE"IW NM PD; Sue D'Neil MD Rebecca Wikle WDVD/Detroit, Mi*
;D Tony Mmm ) MD: Roh Lucas 2 ANNANALICK PO: Byron “Ron” Harrell
RELINT K 21 BETTER THAN EZRA 5 KELLY CLARKSON
i KVUU/CoIomdo Spnngs co*
KMXS/Anchorage, AK WXALBurfington* PD/MD: AJ WKMX/Dothan, AL
PO/MD: Roxi Lennox PD: Scot McKenzie No Adds nWMn Phil Thomas
No Adds APD: £.J. Evans PD: Jotn Houston
OM: Greg Ball ;
P0: X PO: Jotf Ballentine KBMXDulurth
A el wconlt:apeCod MA MD: Sue Leighton DM: Johnny Lee Waker
e L Gragg Cossity 1 AFTERS PD: Carey Carter
L i m-y APOMD: 1. Holliday
No Adds 15 U2

13 GAVIN OEGRAW
6 GWEN STEFAN! /EVE
5 COLLECTIVE SOUL

WAYV/Atlantic City, NJ*

KKPN/Corpus Christi, TX*
PD: Paul Kei OM: Scott Hol

21" GWEN STEFANI YEVE WMT/Cedar Rapids, A APD: Brad Wells
NEW ORDER 13 MARTINA MCBRIDE ﬁ"/cﬂ gam T');"
e E ﬁﬁﬂ&ﬂ’c‘ﬁw" KLTG/Corpus Christi, TX* PD/Ml?"cn':; Lo
o s
KAMX/Austin, TX* Se0r! cames
: g BETTER THAN EZRA
2o - wcsulcnanesmn SC* BLACKOUT EFFECT BETTER THAN EZRA
No Adds gl']d o Anﬂnw AFTERS
"9 JESHE MCCARTNEY gwgg’am‘ﬂ"
KLLY/Bakersfield, CA* 11 AVRIL LAVIGNE KDMX/Dallas, TX* i
PD:E.J. Tyler PD: Pat McMahoa
W ot Bl R/Charleston, W MY
: uglier Wvs eston, 8 KELLY CLARKSON i .
AVION OM: Jofl Whitahead WashFayettevile, NC
eltind I, -
PD: Wade Hil
RETTER AN EZRA MD: Bruce Clark v{]mﬂ/?:&h"w o
No Adds MD: Scott McDonnell WBQB/Frederickshurg, VA
] 12 BETTER THAN EZRA OM/PO: Brian Demay
WWMX/Baltimore, MD* . APD/MO: Lisa Parker
Pngl:JJosn rge:‘:m \;IDU'LK:F;EHO“E 8 J0SS STONE
. Jason Ki pe »
1 ASLYN APD/MD: Derek James %’fm@ﬂnﬁ"‘m
No Adds MD: Shaun Vincent KALZ/Fresno, CA*
WUJM/Bifoxi, MS* No Adds &'3”.% E"yC}!‘I"IS Jahnson
gl',‘!f;‘,g}?r'l‘f"y Wmmmuél 0,1L* o 17 BETTER THAN EZ6
J PO/MD: Mary €llen Kachi 1 INGRAM HILL
§ BOWLING FOR SOUP BETTER Chi g KN-&H:"""S'" c0* 1 SWITCHFOOT
UMD RS MRNORTH
l]WMRV/;!mgh:mmm NY WKRQCincimali OH* 1 KE%._I%RCLARKSEOZ%
OM: i Foe incinnati, BETTER THAN EZRA .
by D APD: Grover Callins AFTERS WINK/FL. Myers, FL
MI] Josh Woltf MD: Brian Douglas KILLERS OM/PD: Boh Grissinger
No Adds

BETTER THAN EZRA
NEW ORDER

QAdus

WAJUFt. Wayne, IN*
PO: Barh Richands

MD: Marli Taylor

No Adds

WVT1/Grand Rapids, MI*
OM: Doug Monigomery
PO: Brian
APDMD: Ken
12 KEANE
9 DURAN DURAN
HOWIE DAY

WOZN/Greenshoro, NC*
DM: Brian Douglas

PD: Michael Bryan

MD: Neii Witson

39 DURAN DURAN

WIKZHagerstown
OM/PD: Rick Alexander
MO: Jofl Rolsman

9 NICKELBACK

4 JeT
GWEN STEFANI VEVE

WNNKMamsMru PA*
DM/PD: John

MD: Denny L w
FRANKIE J. 1/BABY BASH

WTICHartford, CT*

INGRAM HILL
U2

KHMXHouston, TX*
PD: Buddy Scott
APD/MD: Rick 0'Bryan
4 PAPA ROACH
173

WENS/Indianapolis, IN*
DM/PD: David Edgar
APDMD: Jim Cerane

No Adds

WZPLAndianapalis, IN*
OM/PD: Scott Sands
APD: Kari Johil
MD: Dave Decker
6 BETTER THAN EZRA

WAEZ/Johnson City*
PD: Jay Pairix
D: Bruce Clark
GAVIN DEGRAW

KMXB/Las Vegas, NV*
PD: Charese Fru%e
APD/MD: Justin Chase
1 GAVIN DEGRAW
JOSS STONE

WMXULexmgBtun Ky*
PO/MD: Dale 0
No Adds

KURB/Little Rock, AR*
PD: Randy Cain

MD: Rogers
1 JBEQScSkg M%%GARTNEV
JOSS STONE

AVION

KB|G/Lns Angeles, CA*
hani Kaye

KYSR/Los Angeles, CA*
PD: Angela Pereili

/MD: Deanne Saftren
8 GWEN STEFAN) #EVE

WXMA/Louisville, KY*
PD: George Lindsay
MD: Katrina Blair

JEM
COLLECTIVE SOUL

WMBZ/Memphis, TN*
PI’]: ?E_r?d Carson

WMC/Memphis, TN*
PD: Lance Ballance

3 JESSE MCCARTNEY
OURAN DURAN

WKTIMitwaukee, WI*
OM: Rick Balcher
PD: Bob Watker
1 3 DOORS DOWN
ANNANALICK

WMYXMilwaukee, WI*
OM: Brian Kelly

PD: Tom Gjenirum

MD: Kidd 0'Shea
No Adds

K0S0/Modesto, CA*
PD: Max Milier
MD: Donna Mifler
17 AVION
1 OISHWALLA

WJLKMonmouth, NJ*
OM/PD: Lou Russa
APD/MD: Debbie Mazella
No Adds

KCDU/Monterey, CA*

PD/MD: Mike Skot
SCOTT GRIMES
DISHWALLA

WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon

MD: Tony Mascaro

No Adds

WPTEMortolk, VA*

PD: Steve McKay

APD/MD: Jason Goedman
} EIAVINROEGRAW

LLERS
1 GOOD CHARLOTTE

KY1$/Dkiahoma City, OK*

DM/PD: Chris Baker
MD: Phil irzinga

JEM
LIFEHOUSE
AFTERS

KOKQ/Omaha, NE*
PO: Nevin Da

ng
MD: Brittany Hurtman
No Adds

KSRZ/0maha, NE*
DM: Tom Land

: Darla Thomas
JESSE MCCARTNEY

MD: Laura Francis
No Adds

KBBY/Oxnard, CA*
DM: Gail Furily
PD: J. Love

APD/MD: Daren McPeake
8 JEM
USHER

KFYV/Oxnard, CA*
OM/PO: Mark Elliott
9 SWITCHFOOT
JIMMY EAT WORLD

KPS!/Paim Springs, CA
PO/MD: Michael Storm
No Adds

WJLQ/Pensaco}a FL*
PD: John Stuart
No Adds

WXMP/Peoria, IL
OM: Rick Hirsthmann
PD: Scott Seipel

5 ANNA NALICK

WMWXPhiladelphia, PA*

PD: Mike Sommers
APD/MD: Joe Proke
JOSS STONE

KMXPIPhoenu A"
on Price
MI] John Pmlcmals
AVION
MOTLEY CRUE

WZPT/Pitisburgh, PA*
OM/PD: Keith Clark

APD: Jonny Hartwedl

MD: Scoft Alexander

No Adds

WMGX/Portland, ME
PD; Randi Kirshbaum
APD/MD: Ethan Minton
1 HOWIE DAY
1 BILLY MILES

KRSK/PnnIand OR*

5 MOTLEY CRUE

WBWZ/Pouyhkeepsue NY
OMPD: Jimi
46 KELLY CLARKSON

WSNE/P!WIdenw RI*

KI M’EERLE‘{ LOCKE
AN DURAN

WRFY/Reading, PA*
PD/MD: Al Burke

3 MOTLEY CRUE

2 ROB THOMAS

AVION
BETTER THAN EZRA

KLCAReno, NV
DM: Bill Schulz

PD: Bmm

MD: Connie Wray
GAVIN DEGRAW
AFTERS
DISHWALLA

WVOR/Rochester, NY*
PD: Dave LeFrois

MD: Joe Bonacci

No Adds

KZZ0/Sacramento, CA*
APD/MD: Todd Violette

2 BOWLING FOR SOUP

1 BETTER THAN EZRA

KQMB/Salt Lake City, UT*
OM/PD: Mike Nelson

APD: Justin Riley

MD: Justin Taylor

No Adds

KFMB/San Diego, CA*
DM/PD: Tracy Johnson
CAESAR!
ANNA NALICK

KMYVSan Diego, CA*
ncan Paylon
APD/MI] Wel McKay

KIOW/San Francisco, CA*
OM: Michasl Martin

PD: Casey Keating

MD: James Baker

No Adds

KLLC/San Francisco, CA*
PD: John Peaks

APOMD: Jayn
JET

KEZR/San Jose, CA*
DM/PD: Jim Murphy
APD/MD: Michaei Martinez
No Adds

%SBVISeaﬂIe WA*
24 BOWLING FOR SQUP

KPLZ/Seattle, WA"
PD: Kent Phillips

MD: Alisa Hashimoto
No Adds

KCDA/Spokane, WA*

OM: Rober! Harder

PDMD; Sam Hiil
INGRAM HILL
BETTER THAN EZRA

WHYN/Springfield, MA*
EPM‘;PDHE%

: Matt mnory

JOSS STONE

KYKY/S1. Louis, MO*
PD: Kevin Robinson
APD: Greg Hewilt
MD: Jen Myers
3 3 000 S OOWN

N STEFANI VEVE
BOWLING FOR SOUP

WVRV/SL. Louis, MO*
PD: Marty Linck

MD: Jitl Devine
SWITCHFOOT
BETTER THAN EZRA

WMTX/Tampa, FL*
OM/PD: Jett Kapugi

APD: Kurt Schrainer

MD: Kristy Kni

9 LIFE UUSE

WWWM/Toledo, OH*
OM: Tim Roberts
PD: Steve Marshall
MD: Jeft Wicker
7 ANNA NALICK

WKPK/Traverse City, MI
PD: Rob Weaver
MD: Heather Leigh
12 RYAN CABRERA
11 AVRIL LAVIGNE
11 EVANESCENCE
JACK JOHNSON

KEYW/Tri-Cities, WA
POMD: Paul Drake

7 GAVIN DEGRAW

7 DURAN DURAN

KZPT/Tueson, AZ*
DM: Tom Land

PD: Greg Dunkin
MD: Leslie Lots

No Adds

WRMF/W. Paim Beach, FL*
PD: Dennis Winslow

APD/MD: Amy Navamo

No Adds

WRQX/Washingten, DC*
OM/PD: Kenny King
MD: Carol Parker

3 3 DOORS DOWN

WWZIJWasmnginn De*

15 CARBON LEAF

KFBZWichita, KS*
PD: Barry Mckay
APD: Eric Summers

MD: Carson
BLACKOUT EFFECT

WXLO/MWorcester, MA*
DM/PD: Jay Beau Jones
APO/MD: Mary Knight

INGRAM HiLL

WMXY/Youngstown, OH*
OM: Dan Rivers

PO: Jerry Mac

MD: Mark French

No Adds
POWERED[T]

MEDIABASE

*Monitored Reporters

114 Totat Reporters
95 Total Monitored
19 Total Indicator

Did Not Report,
Playlist Frozen (2):
KRUZ/Santa Barbara,
CA

WSPT/Wausau, WI
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SMOOTH JAZZ

CAROL ARCHER

carcher@radioandrecords.com

Warren Hill's
Smooth Jazz Cruise

A week of floating nirvana in the Caribbean

i3

A ore than 1,800 avid Smooth Jazz fans set sail from Ft. Lau-
%&.derdale, FL Jan. 15 aboard Warren Hill’s Smooth Jazz

Cruise on Holland America Line’s M/S Zuiderdam — for a week
on the high seas. Destinations included Half Moon Cay, Tortola,

St. Thomas and Nassau.

With two shows nightly, late-night jams, au-
tograph parties and intimate “Behind the Mu-
sic” Q&A sessiens — not to mention a chance
to shoot hoops with NBA star-turned-bassist
Wayman Tisdale — fans
brushed elbows with
artists 24/7. A testa-
ment to the event’s
high groove quotient:
Before week’s end, over
50% of the passengers
| had already reserved
staterooms for Hill’s
— = 2006 cruise to San Juan,

Warren Hill Nevis and St. Barths.

Affinity travel is an idea whose time has
come, and niche cruising represents a signifi-
cant segment of the travel industry. Such cruis-
es are tailored to a wide range of tastes and
interests: music genres from jam bands, blues
and traditional jazz to bluegrass and classical;
gay and lesbian cruises — there are even The
Nation magazine and Cirque De Soleil cruises.

Whatever oneis into, there s probably a cruise
to match. And for affluent, diehard Smooth Jazz
fans — the heart of the P1 core — it’s hard to
imagine a better experience than WHSJC.

e

Murphy and morning host Tom Murphy.

CLEVELAND’S 2,500TH WINNER wnwv/Cleveland
recently gave away its 2,500th trip a day. Seen here are (I-r) WNWV
PD Bernie Kimble and Promotions Director Suzy Peters, trip winner
Brenda Worthington and former WNWV Promotions Director Tracey

Top Of The Line

My adventure began at Los Angeles Inter-
national Airport, where cool couples and
groups of elegant women were bound for
WHSJC on the red-eye, some returning for a
second year. Like an undercover agent, I lis-
tened surreptitiously to their animated conver-
sations about their favorite artists.

“Our philosophy is that
guests can choose the
level of cabin they
want, but everywhere
else on board everyone
is treated the same —
as VIPs.”

Michael Lazaroff

o Boae o B 00 g

This bunch has been
listening for years, and
they know their stuff.
They are the same folks
who buy CDs — in-
deed, 1,800 CDs were
sold during the cruise
— and concert tickets.
And for a well-heeled
group that spends a lot
on travel, cruises are
one good way to go.

Add the main event
of WHSJC, music —
with a lineup of high-
profile favorites like
Oleta Adams, "Rick
Braun, Norman Brown,
Paul Brown, Jonathan
Butler, Dave Koz, Euge
Groove, Jeff Golub,
Dave Koz, Wayman Tis-
dale, Kim Waters, Kirk
Whalum, Peter White

and Warren Hill — and the package is com-
plete, like frosting on a cake.

For some artists and industry people on
board, this cruise was their first. As KTWV/
Los Angeles morning co-host Pat Prescott said
from the stage, “1 thought I wasn't a cruise
kind of person, but now I have to ask myself,
‘What was I thinking?’ Can you believe all this
great music and how much fun we're having,
and this is only Day Three?” The crowd
cheered in boisterous agreement.

Holland-America’s Zuiderdam is top of the
line. It's the equivalent of a floating Four Sea-
sons Hotel, with food, service and amenities
to match, and is tended by a capable and car-
ing crew of 800.

A Floating Jazz Festival

Saxophonist and WHSJC co-producer War-
ren Hill spearheaded the 2005 cruise, as he did
last year. Adding an endearing personal di-
mension to the event, in celebration of their
10th wedding anniversary, he and his wife,
Tamara, renewed their wedding vows during
the voyage.

Hill's vision for the cruise is a jazz festival at
sea — except that none of the artists run away
to make their next gig. “People can get close to
the artists, and that means so much to them,”
Hill says. "I'll never forget how many hugs 1 got
from passengers with tears in their eyes on the
last night to thank me for the best vacation trip
and music experience of their lives.

“The high point of the week was Dave Koz's
concert in St. Thomas,
especially the finale,
with 23 artists onstage.
Being on the road for
normal gigs can be a
grind. You're just bare- §
ly getting enough sleep,
and sometimes you for-
get that music’s sup-
posed to be fun. But the
spirit the night of
Dave’s show was that
everyone had checked his ego at the door. Ev-
eryone was doing music for music’s sake and
had a chance to participate, play and hang, It
was an amazing night.”

The day after the ship returned and the pas-
sengers disembarked, many were stranded in
Florida by blizzards elsewhere. “Tamara and
I and {guitarist] Jeff Golub and his wife, Au-
drey, were stranded, and we stayed at the
Marriott,” says Hill. 1 ran into a couple wear-
ing WHSJC T-shirts, and the man was still on
cloud nine. He crushed me with his hug.

“They were stranded too — had to get a ho-
tel and all that — but the experience of the
cruise was so positive and they were on such
a high, they didn't care.”

Great Party, Music & Guests

Hill’s partner and co-producer, Michael Laz-
aroff, says, “What | like about this cruise and
why [ like doing this is seeing people from all
walks of life on a charter — all colors and na-
tionalities — and, because of the music, they all
get along. It's the greatest party ever. The cap-
tain told me that ours was the most well-man-
nered and appreciative group of guests they‘ve
ever had and that everyone seemed happy.

“It's a combination of music, a really good
cruise line and the way we are able to mini-
mize the hassles and provide people with as
much choice as we can. Our philosophy is that
guests can choose the level of cabin they want,
but everywhere else onboard everyone is treat-
ed the same — as VIPs.

www.americanradiohistorv.com
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“Pll never forget how
many hugs I got from
passengers with tears
in their eyes on the last
night to thank me for
the best vacation trip
and music experience
of their lives.”

Warren Hill

CFE g S e e

“There have been many jazz cruises, but this
is the first full-ship charter done with a view
to perpetuating itself. We wanted every aspect
of it to be first-class, and we’ll never compro-
mise on the quality of the performers or the
production. We spent a ton of money.

“Something else we do that sets us apart
is that we get on the ship eight weeks before
the cruise to meet the staff and figure out
every detail. We then spend the week before
the cruise getting everything ready, so pas-
sengers feel from the first moment they step
onboard that there is a plan from beginning
to end and that it’s not just a random con-
cert event.”

Lazaroff concludes by relating his favorite
experience during WHSJC: “The last full day
| was amazed by how many people who took
the time —and | wasn't even one of the artists
— to thank me and to tell me how much fun
they had and how important, sometimes even
profoundly important, this week was for them.

“I knew then that we’d brought something
special to people. Our key motivation is to
keep the lineup fresh, yet at a high leve] of en-
tertainment value.”

The Artist POV

Saxophonist Euge Groove, who grooved
mightily during his week on the cruise, says,
“As a relatively new artist, 'm always beating
it up and trying to sell myself onstage, so it’s
amazing to have the audience solidly behind
you. Last year half the people on the boat were
from Cleveland, where | had never played,
and they were amazing. It was a very special
moment for me, one of the best gigs [ had ever
done anywhere.

“This year | was wondering what I could do
for people who have already seen me. Fortu-
nately, the new album had come out, so | had
some new material, and it pumped me up to
try something a little different and to try a lit-
tle harder.

“The audiences were absolutely crazy.
That completely threw fuel on the fire for
me. | also found it quite inspiring to have
guys like Kirk Whalum, Kim Waters, Dave
Koz, Warren Hill and all these other great
sax players around.

“The most memorable moment for me was
when we did the second half of the jam with
Dave Koz. He and I agreed to jump into the
audience for our solos — me first from one
side, then him from the other. There we were,
standing on chairs and playing in the audi-
ence, which was shouting, cheering and grab-
bing Dave’s ass. I'll never forget the look on
his face.”
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March 18, 2005 ‘POWERED 34
B TS aamst e e RRE e e ERRTMES ME]]]ABASE
2 0 SOUL BALLET Cream (275} 710 +17 79747 28 34/0 A
5 e DAVE KOZ Let It Free (Capitol) 704 +58 87238 20 31/0 MOSTADDED
4 o KENNY G. Pick Up The Pieces /Arista/RMG) 685 +37 84546 12 31/0 ARTIST TITLE LABEL(S) ADDS
1 4  TIMBOWMAN Summer Groove /L /guid §/ 684 14 85730 30 31/0 PAUL TAYLOR Nightlife (Pea/ 6
3 5 MINDI ABAIR Come As You Are (GRP/YMG) 651 6 63148 27 330 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 6
8 @ BONEYJAMES flJOE SAMPLE Stone Groove (Warner Bros.) 584  +97 77779 11 3400 :{gﬁ iﬂ?cfczh:;sg?;h%% ;%ﬁ} g
acific Coa
7 7 MARION MEADOWS Sweet Grapes (Heads Up/ 483 -32 54685 35 30/0 3RD FORCE Believe In Me (Higher ctave) 3
9 8 PAUL BROWN Moment By Moment (GRP/VMG) 464 -6 72173 23 32/0 JOYCE COOLING Camelback Varada Jazz) 3
12 0 EUGE GROOVE XXL (Narada Jazz) a17 +11 43475 20 30/0 AVERAGE WHITE BANO Work To Do (Liguid 8§/ 3
6 10 NORMAN BROWN Up ‘N’ At 'Em (Warner Bros.) 416 129 58143 3 32/0
10 11 RICHARD ELLIOT Your Secret Love (GRP/VYMG) 414 -40 41474 32 33/0 MOST
1 12 QUEEN LATIFAH California Dreamin’ (Vector) 390 -3 39776 20 30/0 INCR A D
16 @ MICHAEL LINGTON Two Of A Kind (Rendezvous/ 387 +25 39626 14 33N E SE PLA YS .
TOTAL
15 14 CHRIS BOTTI No Ordinary Love /Columbia) 351 18 34911 15 29/0 . . PLAY
ARTIST TITLE LABEL(S) INCREASE
13 15 GERALD ALBRIGHT To The Max /GRP/VMG) 346 -40 46128 42 33/0 NILS Pacific Coast Highway (Bai/TSR) +100
17 16 RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord) 336 -4 30698 20 23/0 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros,)  +97
20 @ ANITA BAKER How Does it Feel (Blue Note/Virgin) 315 +27 35262 5 231 DAVE KOZ Let It Free (Capitol) +58
18 18 SEAL Walk On By (Warner Bros.) 296 -8 26047 15 2210 JEFF LORBER qoh lala /lVa{ada Jazz) +43
19 19 DAVID SANBORN Tin Tin Deo (GRP/VMG) 289 40 37643 9 2400 i::;?';ciB:'ﬁveT ': "g_e /”'0’/':',‘1”;;;76/ +‘;‘;
e . . . Pick Up The Pieces (Arista +
27 @ NILS Pacific Coaslt Highway (Baja/TSHR) 285 +100 26493 3 2813 STEVE COLE Thursday (Narads Jaz2) 37
21 @ HALL & UATES I'll Be Around /U-Wa[&‘ll/ 276 +4 22316 13 23[0 ANITA BAKER How Does It Feel /B/IIE NI][E/WIth/ +27
24 @ 3RD FORCE Believe In Me Higher Octave) 257 +44 24224 7 243 MICHAEL LINGTON Two Of A Kind (Rendezvous) +25
22 23 FOURPLAY Fields Of Gold (RCA Victor/RMG) 248 -5 28336 16 221 AVERAGE WHITE BAND Work To Do (Liguid 8/ +21
25 @ JEFF LORBER Qoh La La (Varada Jazz) 235 +48 18991 5 2212
23 25  KENNY G. f[EARTH, WIND & FIRE The Way You Move (Arista/AMG) 218 -19 23424 8 191 MOST
28 @ PAMELA WILLIAMS Fly Away With Me (Shanachie/ 183 +12 25049 8 16/0 PLA YED RECURRENTS
29 @ VANESSA WILLIAMS You Are Everything / ava/ 178 +9 19305 3 15/2
@  CHUCKLOEB Tropical (Shanachie) 126 +5 1779 1 1810 | st e wea) PLAYS
30 23  JOYCE COOLING Camelback (Narada Jazz) 125 -18 16071 10 15/3 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 339
- @ ADANI & WOLF Daylight /Rendezvous) 124 +8 17881 3 10/0 CHRIS BOTTI Back into My Heart (Columbia/ 288
36 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PIECES OF A DREA,M I's Go Time (Heads U , 269
week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in NICK COLIONNE It's Been Tao Long (3 Keys Music/ 261
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R | GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG) 224
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons KIM WATERS In Deep (Shanachie/ 7
times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from o
Arbitron Inc. (© 2005, Arbitron (nc.).© 2005 Radio & Records. PAUL JACKSON, JR. Walkin' (Blue Note/EMC) 27
PETER WHITE How Does It Feel [Columbia/ 199
PAUL JACKSON, JR. Ne\_ler Too Much (GRP/YMG) NICK COLIONNE High Flyin' 3 Keys Music) 196
N EW & A CTIVE Total Plays: 88, Total Stations: 10, Adds: 2 MICHAEL LINGTON Show Me /Bendezvous) 194
THA HOT CLUB I'm Gonna Love You Just A Little More Baby (Shanachie) PAUL TAYLOR Steppin’ Out (Peak/ 183
_ Total Plays: 69, Total Stations: 6, Adds: 0 BONEY JAMES Here She Comes (Warner Bras,) 182
ALEXANOER ZONJIC Leave It With Me (Heads Up/ 0100 White Flag /4rista/RMG) DAVE KOZ All | See Is You (Capital 174
Total Plays: 122, Total Stations: 11, Adds: 1 Total Plays: 53, Total Stations: 4, Adds: 0 PRAFUL Sigh (Rendezvous/ 172
MATT BIANCO f/BASIA Ordinary Day (Decca/lniversal) AVERAGE WHITE BAND Work To Do (Liguid 8/ DAN SIEGEL In Your Eyes (Vative Language) 166
Total Plays: 114, Total Stations: 9, Adds: 0 Total Plays: 45, Total Stations: 7, Adds: 3
PAUL TAYLOR Nightiife /Peak/ NORMAN BROWN West Coast Coolin’ (Warner Bros.) . .
Total Plays: 110, Total Stations: 16, Adds: 6 Total Plays: 39, Total Stations: 8, Adds: 6 Station p|ay|!5ts for all R&R reporters
STEVE COLE Thursday Varada Jazz) LUTHER VANDROSS Think About You (/RMG) are available on the web at
Total Plays: 94, Total Stations: 15, Adds: 4 Total Plays: 39, Total Stations: 4, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays

CLEVELAND
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SMOOTH JAZZ INDICATOR TOP 30

March 18, 2005 A
BT et e e R s R VERY RO MOST ADDED
4 o NILS Pacific Coast Highway (Baja/TSR) 179 +19 828 8 140 ARTIST TITLE LABEL(S) ADDS
3 © MINDI ABAIR Come As You Are (GRP/VMG) 169 +6 967 26 1411 STEVE COLE Thursday (Varads Jazz/ 3
MICHAEL HAGGINS Be Thankful (Cuate/ 3
2 LORBER La Narad:
0 JEFF Och La La (Narada Jazz) 164 +1 676 8 1511 PATCHES STEWART Rozd Song (Koch/ 3
1 4 SOULBALLET Cream 215/ 154 -1 948 29 11/0 3RD FORCE Believe In Me (Higher Octave) 2
9 o PAMELA WILLIAMS Fly Away With Me (Shanachie/ 147 +23 603 7 121 NORMAN BROWN West Coast Coolin’ (Warner Bros.) 2
12 @  3RDFORGCE Believe In Me (Higher Octave) 137 +18 460 5  14)2 ::;sl“l’“"x':“‘l‘g'::;l“;hg‘s 2‘/‘* "!;VJUf Ehe World (Koch/ :
y Boo (Narada Jazz
7 o EUGE GROOVE XX.L (Narada Jaz{/ 131 +2 795 22 110 PAUL JACKSON, JR. Never Too Much (GREAVMG) 7
6 8  CHUCKLOEB Tropical (Shanachie/ 130 -1 453 5 13/0 VICTOR WOOTEN Can't Hide Love (Vanguard) 2
9  QUEEN LATIFAH California Dreamin’ (Vector/ 129 -3 1191 19 10/0
21 ) GEORGEDUKE T-Jam (BPM) 124 +32 409 2 1) MOST
13 @  PAULTAYLOR Nightiife /Peak) 124 +13 46 2 100 INCREASED PLAYS
@ NORMAN BROWN West Coast Coolin’ (Warner Bros.) 120 +49 552 1 1312 TOTAL
PLAY
8 13 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.) 117 -1 817 10 10/0 ARTIST TITLE LABEL(S) INCRQASE
22 @ NELSON RANGELL That's The Way Of The World (Koch/ 109 +22 460 3 12/2 NORMAN BROWN West Coast Coolin” (Warner Bros.) +49
@  STEVE COLE Thursday (Narada Jazz) 106 +49 393 1123 STEVESCULE Thursday é"’a'ida th;;l/h Do +:57’
- ACOUSTIC ALCHEMY Say Yeah fHigher Octave +
14 16 DAVID SANFORN Tin Tin Deo /G{?P/VMG/ 106 -4 420 8 9/0 GEORGE DUKE T-Jam (8PM) +32
17 @ KENNY G. Pick Up The Pieces (Arista/RMG) 105 +8 543 10 8/0 BEBE WINANS Love Me Anyway (Hidden Beach/ +32
10 18 DAVEKOZ Let It Free (Capitol) 104 17 471 22 80 AVERAGE WHITE BAND Work To Do (Liguid §) +28
16 )  JAMES GABRIAND Red Teddy (Gabriano Productions) 101 +2 535 8 90 | PAMELA WILLIAMS Fy Away With Me (Shanachie) o)
. BONEY JAMES Thinkin' Bout Me (Warner Bros.) +23
18 21 SERGIO CAPUTO Jazzy Girl fldiosyncrasy) 95 671 15 8/0 MICHAEL HAGGINS Be Thankful (Cuate/ +22
26 @ NOVECENTO f/STANLEY JORDAN Easy Love (Favored Nations) 93 +12 435 20 81
20 23 GARRY GOIN Don't Ask My Neighbors (Compendia/ 91 915 22 8 MOST
11 24 NORMAN BROWN Up'N‘ At ‘Em (Warner Bros.) 87 33 a6 31 50 PLAYED RECURRENTS
24 @) MATTBIANCO f/BASIA Ordinary Day (Decca/Universal) 86 +4 an 2 1n Pt T e gl
- @ KEN NAVARRO You Are Everything (Positive/ 85 +17 318 5 n ANITA BAKER You're My Everything (Blue Note/Virgin) n
23 27 LALAHHATHAWAY Forever, For Always, For Love (GRP/VMG) 84 2 494 3 50 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous/ 69
. STEVE OLIVER Chips & Salsa (Koch/ 55
27 @ PETE BELASCO Hurry, Hurry /L’a.mpeﬂdla/ . 81 +3 626 3 10/0 GREG ADAMS Firely (275) 51
25 29 GRADY NICHOLS Tuesday Morning (Compendia) 80 A 888 25  6/0 G. KNIGHT f/E. ALEJANDRO Feelin’ Good (Vacilon) (Pyramia) 48
- @ RICHARD ELLIOT Your Secret Love (GRP/VMG) 79 +3 292 30 8/0 PETER WHITE How Does It Feel (Columbia) M
KIM WATERS In Deep (Shanachie 37
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12. 8ONEY J AMESnHee:pSg gzais,e;w Bros) 30
© 2005 Radio & Records 16 ONe L.omes [ivarner Gros.
4 KUAP/Little Rock, AR WFSK/Nashville, TN DMX Jazz Vocal Blend/Satellite | Music Choice Smooth Jazz/
R E Po R TE RS PD/MD: Michael Nellums MD: Chris Nochowicz PD/MD: KenKi Johnson Satellite
5 VICTOR WOOTEN 6 PATCHES STEWART gg ggu?umasms %nzcwm gmn?uy
- - - ” : Lal 1saiis
Stations and their adds listed alphabetically by market c . TOWAYMAN TISDALE TN Sx%’g g:l;i%m .
KAJZ/Albuguerque, NM* WVSU/Birmingham, AL WSBZ/Ft, Walton Beach, FL | KSBR/LOS Angeles, CA Rl 16 BOBBY WELLS 7 URBAN KNIGHTS
OM: Jim Walton PD/MD: Andy Parrish PO: Mark Carter AL No Adds 15 EVERETTE HARP 7 STEVE COLE
PD/MD: Pau! Lavoie MICHAEL HAGGINS MD: Mark Edwards EAGMACKSONRE 15 FATTBURGER 5 QUEEN LATIFAH
14 MIGHAEL LINGTON PATCHES STEWART No Adds T oh TR e AN 14 KENNY G. /ARTURO SANDOVAL 5 BONEY JAMES
1 PAUL TAYLOR WL0Q/0rlando, FL* 14 RONNY JORDAN 5 BRIAN LENAIR
JOYCE COOLING PD/MD: Brian Morgan MERICESSIX 4ERICESSX
g . . R, 4 JEFF KASH
g"z‘_gA/c""-‘aﬂﬂ‘ I WQTQHartford. CT KTWV/Los Angeles, CA : Zﬁ%ﬁ%ﬁ 'é%%MR 14 ALL-FOR-7 4 ERIC DARIUS
N LBoblKaake ! i PD: Paul Goldstein SLOW TRAIN SOUL 14 RAMSEY LEWIS TRIO 4 DOTSERO
WJZZ/Atlanta, GA PD: Steve Stites PD/MD: Stewart Stone APO/MD: Samantha Pascual 14 ANDRE DELANO 4 DAN SIEGEL
PD/MD: Dave Kosh MD: Michael La Crosse 8 PAUL TAYLOR NORMAN BROWN 14 NILS 3 MOCEAN WORKER
CHUCK LOEB e BN WIND & FIRE WJJZ/Philadelphia, PA* 13 NOVECENTO /STANLEY JORDAN
PAUL TAYLOR o PD: Michael Tozzi 13 ALEXANDER ZONJIC
. WJZL L ouisville, KY* MD: Frank Childs 12 KEN NAVARRO Sirius Jazz Cate/Satellite
KSMJ/Bakersfield. CA* KHJZ/Houston, TX PD/MD: Gator Glass 9 ANITA BAKER 12 DAVID SANBORN PD: Teresa Kincaid
rednt ' PD: Maxine Todd APD: Ron Fisher 12 GREG ADAMS e
OM/PD: Chris Townshend WNWV/Cleveland. OH* APD/MD: Greg Morgan 1 JOYCE COOLING 12 STEVE OLIVER MD: Rick Laboy
e L o
MARCUS MILLER /ERIC CLAPTON | [ VS :gb/sr:%l:";\::;igvuan i R R P e
4 FOURPLAY S ggvlg/xe/é&m 18\&%?!;&%00 XM Watercolors/Satellite
WEAA/Baltimore, MD WJZA/Columbus, OH* g’,k",f.f.’," lami, Fi 9 YELLOWJACKETS PD/MD: Shirlita Colon
%ﬁ&yrg 'é’riﬁfn““" PD/MD: Bill Harman PD/MD: Rich McMitlan . 9 PIECES OF A DREAM JEFF LORBER
lelidds No Adds KPVU/Houston, TX PAUL TAVLOR gbl/ZMSél_a :::énugees 5 SOUL BALLET
T2 08I CALDWELL No Adds IUOGIROWETD KWJ2/Seatile, WA*
WSMJ/Baltimore, MD* KOAl/Dallas. TX* }?:A'EESEYDELANO %{Zslt/Milm_aukee, LB g %SSIE_%SBEFI\:SHT PD: Carol Handl;ﬂ
PD/MD: Lori Lewis OM/PD: Kurt Johnson SIVETOnN, At KSSJ/Sacramento, CA* 9 CAROL DUBOC MD: Dianna Rose
MD: Mark Sanford ; cott PD/MD: Lee Hansen 9 JUEWETT BOSTICK No Adds
11PAUL TAYLOR ETEVEICOIlE 8 3RD FORCE 1 JEFF LORBER o 3 JAMIE BONK
7 MICHAEL HAGGIS " JovGe cootme 8 KENNY G CHAKA KHAN
7 JIM ADKINS VANESSA WILLIAMS KBZN/Salt Lake City, UT* I T ER KCOZ/Springfield, MO
KJCD/Denver, CO* 5 MATT BIANCO #/BASIA O Eh et omt vl OM: Jae Jones
PD/MD: Michael Fischer 5 PAVLO ) ) 9 NORMAN BROWN 6 INCOGNITO POMD: Courtney Hutton
- 7 1 NORMAN BROWN 5 STEVE COLE ',,( I.JIZ{/an;aplL:hshMN' S NORMAN BROWN S DAIDSOSWELL 15 NELSON A
4 v ¥ .} . Lauren [ S|
POWERED 1] uo; F:ngeO\ggE ® Aabrorce : %lésigLRLAmg%h 7 JEFF LORBER
e 5 MICHAEL LI
MEDIABASE | yywvroton, i W Zindianapolis, IN T iyl WSSWSL Lous, MO"
M3 andy/Kovach NILS s PD: Mike. \I;as::ﬁgzu ’ 5 GARRY GOIN PD: Oavg r'ayeur;"s'
Boldds 3RD FORCE KRVR/Modesto, CA* APD/MD: Kelly Cole 5 ACOUSTIC ALCHEMY No Adds
*Monitored Reporters OM/MD: Doug Wulff 3 URBAN KNIGHTS 5 URBAN KNIGHTS
PD: Jim Bryan 1 ACOUSTIC ALCHEMY 5 GEORGE DUKE
54 Total Reporters gslltll'ge:mi, EA‘ No Adds WSJT/Tampa, FL*
B :E. Curtis Johnson KJLU/Jefferson City, MO isco. CA* Jazz/Satellit : '
36 Total Monitored R Ko pa e g&sgﬁzgli’ﬁ&ﬁf’f"' £, Eﬁ?ﬁns']'e'i':ﬁ'l e lite f«%;’?(?:ﬁf Cors
: 1 STEVE COLE
i i : 16 BEsE WS EECIE S Jones Radio Network/Satellite* )
EI::I z‘:nzzﬁc::ézlmm Frozen (2): WLIZIFt Wyers, FL* 15 NORMAN BROWN OM: J.J. McKay WJZW/Washington, DC*
WJABMHuntsville, AL OM: Steve Amari KOAS/Las Vegas, NV* :gaﬁg\ﬁgﬁieews KJZY/Santa Rosa, CA* r‘%?::ﬁr 'clz,b.,al,r ‘ gﬁ'cxfﬁ %mgon
e o e A s | TSt
L PAUL TAYLOR ol 15 VICTOR WOOTEN D/MPD: Rob Singet ACOUSTIC ALCHEMY STEVE COLE )
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ROCK i
KEN ANTHONY
kanthony@radioandrecords.cam
Rock
Market M18-34 Share M25-54 Share
No.  Calls/City (Rank) (Rank)
6 WMMR/Philadelphia 7.0 (4) 4.8 (6)
15 KDKB/Phoenix 2.8(10t) 5.7(3)
23  WRKZ/Pittsburgh 12.6 (2) 71(2)
24 KUFO/Portland, OR 79Q 4.0 (61)
25 WMMS/Cleveland 13.4Q 7.4 (3)
| 26 KRXQ/Sacramento 7.9(3) 4.9 (41)
L4 27  WEBN/Cincinnati 11.8Q 8.6 (3)
® ' 28 KCAL/Riverside 6.6 (3t) 3.6(7)
30 KSRX/San Antonio 6.3(4) 4.8(5)
o 31 KBER/Salt Lake City 6.9(2) 55(3)
0 u I n 34 WHIY/Providence 172Q 145Q
40  WXMM/Norfolk 9.2(2) 5.4 (5)
_ e . ) 42  KLBIJ/Austin 2.6(13) 78 (2)
Ratings show stability in men 18-34 and 25-54 (0 WHRERACEY el ) o otel
59 WBZT/Greenville, SC 1.7 (12t) 339
64 KMOD/Tulsa 76(2) 114 Q |
ast week we reviewed how Active Rock radio performedin | 5 KRTU/Tusa giedl ey |
. ) 69 WZZO/Allentown 202Q 14.8 (2)
the fall 2004 Arbitron book, and this week we turn our at- ii 70 KZRR/Albuquerque 103 @t 11.1(2) |
tention to the Rock format. While Active showed some growth * MR 128Q 1390
. . . 76  KLAQ/El Paso 206 @ 152 @
in men 18-34 from spring 2004, the Rock story from spring to fall 78  WWDG/Syracuse 8.9 (3) 2.5 (13
was one of no growth. You heard right: No major losses in men 83  KOOJ/Baton Rouge 9.5(3) 5.7(7)
18-34 and 25-54 in the format that the industry and Spanish-lan- iio \'Z,'BZHRA//L,\'E(:”Z?;:”, N gé 23 2'; 5(1(51,;
guage radio have been trying to kill. The Rock format remains 113 WHEB/Portsmouth, NH 194 Q 1200
. 115 WROV/Roanoke, VA 10.8(2) 9.6 (2t)
relatively healthy and stable. 123 WRRX/Pensacola, FL 1.4 (111) 46(TY
Active showed growth in men 18-34 in the  No. | in men 18-34 and men 25-34 in spring 127 WRCQ/Fayetteville, NC 135(2) 85@3)
fall ‘4 ratings, and the Rock format had simi- ~ “04 and fall ‘04. The Active Rock format was 128 WRQK/Canton, OH 1730 1160
far percentages from spring to fall — with few-  up in the percentage of stations that were No. | 182 KTUx/Stwevepert LA 8.1(5) 5.5 (81)
. ' ] . ) 133 KIOC/Beaumont, TX 9.2(2) 13.5(2)
er stations surveyed. Several notable major-  men 18-34 from spring to fall, while the Rock CN/C Christi. TX 167 Q 26 Q@
market rockers, like KSJO/San Joseand KLOL/  format remained flat. Both the Active and 487 RO orpgs Pl ’ \
: ] 5 148 WWCT/Peoria, IL 7.4 (41) 4.6 (7)
Houston, have left the format since our last look  Rock formats were down slightly from book 149 KFLY/Eugene, OR 16.4Q 9.0(3Y)
at ratings, and 16 non-reporting Rockerg in to boo}un the percentage of stations that were 150 KCLB/Palm Springs. CA 5.4 (41) 9.0 (21)
markets 200-plus were ch. We also added five  No. I in men 25-54. 152 WXRX/Rockford, IL 200Q 121 @t
new stations. All of which means that last 155 WRVC/Huntington, WV 8.3 (4) 8.6 (21)
spring we took a look at the ratings for men 18- 165 WRKT/Erie, PA 10.5 (31) 12.5(2)
34 and men 25-54 for 69 Rock stations, and this 168 WMZK/Wausau, Wi 11.8(3) 5.7 (41)
time around we're looking at only 53. The ROCI( fonnat is stable 171 KWHL/Anchorage, AK 152 @ 79Qt
For this survey we’ll compare the numbers 173 KzZ0Z/San Luis Obispo, CA 9.0(2) 111 @
from spring ‘04 to fall for the 48 stations that and consistent in 181 WKLC/Charleston, WV 135@t 135(2)
remained in the Rock format in both of those = 184 WRKR/Kalamazoo, Ml 11.4 @t 14.1Q
rating periods. Last spring 20 of the 48 stations deIIVenng both men 18-34 185 WPXC/Cape Cod, MA 258Q 133@
ranked No. 1 in men 18-34, while 16 ranked d 25-54 190 KFZX/Odessa, TX 151 Q 141 Q@
No. 1 in men 25-54. In the fall, once again, 20 an el 192 WKLT & WKLZ/Traverse City, MI 14.3 @t 9.7 (3)
of the 48 stations ranked No. 1 in men 18-34, 197 KBRQ/Waco, TX 8.8 (3t) 10.2(3)
while 15 achieved No. 1 status in men 25-54. 204 KQDS/Duluth, MN 1252 9.9(2)
Looking at these numbers as percentages , ) . 209 WPTQ/Bowling Green, KY 2500 16.4 @
shows the format’s consistency with men 18- o‘F.rom spring to fall there’s a net increase of 211 KZZE/Medford, OR 115 @t 121 @t
34 and men 25-54. Last spring 42% of the Rock 6% in botl.1 Active and Rock stations achiev- 257 KBZS/Wichita Falls, TX 15.4 (2) 6.8 (3t)
stations surveyed were No. 1 men 18-34 in their u:g No. l‘m men 18-34 amii a net de.cnease of 264 WTOS/Augusta, ME 211@Q 19.0Q
markets, and the panel hit the same percent- 3% in Act¥ve and Rock stations nabbing No. 1 . — :
age mark in the fall. Meanwhile, 33% of the rankings in men.25-54. . T{es are c{enoteg bya “t. © AI’DIU’OH. Ma)f not be qugted or reproduced
Rock stations we surveyed last spring scored What does. this all mean? Active remains w1.tho.ut prior wntteq pgrm:ss:on from Arbitron. Data is Monday-Sunday, 6am-
No. 1 rankings in men 25-54, and in the fall that strong and vibrant in men 18-34, while the midnight, from Maximiser.
percentage was down slightly, with 31% of the R(.)ck format is stable and consistent in deliv-
stations hitting the No. 1 mark in the demo. oo umsean 16338 mycl 260
Check out the box below (“Rock’s No. 1 _ WereiRe.ls share: WKSM/Ft. Walton Beach, FL. Of the 69 TX; and KZZE/Medford, OR — and six came
Percentages”), where I've listed the percent- In spring ‘04 only one station in the Rock stitions sumweved, aix acored No! 2 i their /iRt
ageof Active Rock and Rock stations that were  format achieved almighty No. 1 12+ market e, SEN ‘AT o it 125 Ja s, There you have it, our semiannual look at
23% of the 69 Rock stations we surveyed in  the ratings for the Active Rock and Rock for-
Rock’s No. 1 Percentages spring ‘04 came in top three 12+ in their mar-  mats. As noted in the past, ratings in noncon-
Here's a look at the percentage of Active Rock and Rock stations that kets. You want to talk about consistency: The  tinuously rated Arbitron markets are subject
achieved No. 1 status in men 18-34 and men 25-54 in the spring '04 same percentage applies to fall ‘04. Of the 53 to much fluctuation since they are surveye_d
and fall '04 Arbitron books stations surveyed here, 23% finished inthe top ~ only twice a year. While the rating system is
’ No. 1 Spring '04 No. 1 Fall ‘04 three 12+. still an imperfect science, Rock’s report card
’ i ’ However, while only one station scored No.  shows strength and consistency in men 18-54.
Active 1 last spring, three stations hit the No. 1 mark  Despite the predictions of industry naysayers,
Men 18-34 47% 53% 12+ in their markets in fall ‘04. Congratula-  Rock is far from dead.
1 Men 25-54 25% 24% tions to KLAQ/El Paso; KZOZ/San Luis Next week we'll hear from the PDs of the
| Rock Obispo, CA; and WTOS/Augusta, ME for this ~ Active and Rock stations that achieved No. 1
! Men 18-34 42% 42% momentous achievement. 12+ status in their markets, a feat the Rock
l Men 25-54 33% 31% In addition to these No. 1s, three Rock sta-  formats need to celebrate. Big thanks again to
e tions came in second overall in their markets  R&R Assoc. Radio Editor Keith Berman for
T T T R R — WHEB/Portsmouth, NH; KFZX/Odessa,  helping crunch the Rock numbers. =
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ROCK TOP30

March 18, 2005 ‘POWERED[T]
WM e e B g VERP MO MEDIABASE
1 1 GREEN DAY Boulevard 0f Broken Dreams (Reprise/ 864 -1 45364 17 2710 (
2 2 SHINEDOWN Burning Bright (Atlantic) 496 -75 24301 20 2611 )
3 3 THREEDAYS GRACE Home (Jive/Zomba Label Group) 463 -65 14235 20 23j0 MOS TA DDED
4 4  VELVEY REVOLVER Fall To Pieces (RCA/RMG) 461 -53 27861 K] 27i0 ARTIST TITLE LABEL(S) ADDS
6 5  VELVET REVOLVER Dirty Little Thing /RCA/RMG) 409 -8 17100 1 24j0 AUDIOSLAVE Be Yourself finterscope/Enic) 21
7 6  3DOORS DOWN Let Me Go (Republic/Universal) 404 -9 22090 14 211 GREEN DAY Holiday (Reprise) 9
5 7 MOTLEY CRUE I | Die Tomorrow (Island/i0JMG) 394 43 18373 12 220 :::;RIT(I::E:NZI Shin;nl’t Al ;ruuyd (Sanctuary/SRG) lzi
one (Three Kings
8 8  PAPAROACH Scars (Geffen/ 343 -1 11347 17 22/0 MOTLEY CRUE Sick Love Sungg - 2
n 0 BREAKING BENJAMIN Sooner Or Later (Hollywood) 318 +20 144316 10 19/0 U2 Sometimes You Can't Make 1t On Your Own flaterscape/ 2
13 @ BILLY IDOL Scream (Sanctuary/SRG) 312 +42 16449 8 19/0
15 m THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 306 +44 10033 7 20/0
9 12 U2 AllBecause Of You fInterscope/ Jo3 -45 19199 1 16/0
10 13 BREAKING BENJAMIN So Cold (Hollywood) 295 -6 13094 39 16/0
12 14 THREE DAYS GRACE Just Like You (Jive/Zomba Label Group) 282 -1 16182 45 25/0
18 @ CHEVELLE The Clincher (Epic/ 267 +35 9524 9 1601 M O S T
22 @ 0Z2Y 0SBOURNE Mississippi Queen (Epic/ 260 +90 13313 2 171
16 @ CROSSFADE SoFar Away (Columbia) 202 0 7677 17 1400 INCREASED PLAYS
17 18 COLLECTIVE SOUL Better Now (E/ Music Group) 236 -2 9947 7 19/0 TOTAL
19 @ MUDVAYNE Happy? (Epic/ 230 1 89969 5 160 | mmst e wen INCREASE
30 @ ROBERT PLANT Shine It Al Around (Sanctuary/SRG) 190 +85 10377 2 1716 AUDIOSLAVE Be Yourself flnterscope/Epic) +97
29 @  SILVERTIDE Blue Jeans (/AMG) 187 +51 6057 3 1500 0ZZY OSBOURNE Mississippi Queen (Epic/ +30
24 €D QUEENS OF THE STONE AGE Little Sister finterscope/ 174 +10 6052 6 1371 | ROBERTPLANT Stinelt All Around (Sanctuary/SRG) +85
26 @  APERFECT CIRCLE Passive (Vigin) 170 +18 5069 6  1ajp | SLVERTIDE Biue Jeans L/AMG) +51
MOTLEY CRUE Sick Love Song //s/and/IDJMG) +45
20 24 ALTER BRIDGE Find The Real /W/'lld-llp/ 163 -40 5478 15 16’0 THEORY OF A DEADMAN No Surprise /ﬁaadrunner//DJMG} +44
2] @ KORN Another Brick In The Wall /Epic/ 154 +10 10329 16 9/0 BILLY IDOL Scream (Sanctuary/SRG) +42
25 26  BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 152 -2 4628 4 15/0 CHEVELLE The Clincher (Epic/ +35
21 27 SUIPKNOT Vermilion (Roadrunner/IDJMG) 145 49 2624 17 10j0 | NOADDRESS When I'm Gone (Sadie) (Atiantic/ +33
23 28 JUDASPRIEST Revolution (Epic/ 139 30 4508 9 20 | SPKNOT Before | Forget fRoachumer/MG) +28
28 29  SUBMERSED Hollow /Wind-up) 137 -B 3345 13 13i0
@ NO ADDRESS When I'm Gone (Sadie) /At/antic/ 125 +33 2737 1 16/1 M OS T
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of PLA YED RECURRENTS
3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed_ first. S_ongs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially rgponed to R&R by each ARTIST TITLE LABEL(S) PLAYS
o st Sorg g o s o o v ol s Dy s Mo 0 s s i e s ekl pApA ROACH Gt oy W o o 208
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. CROSSFADE Cold (Columbia) 234
VELVET REVOLVER Slither (RCA/AMG/ 220
PROM KINGS Alone (7hree Kings) JET Cold Hard Bitch (Atlantic) 213
NE W & AC TI VE Total Plays: 54, Total Stations: 7, Adds: 2 GREEN DAY American Idiot (Rerise/ 150
BECK E-Pro Interscape) U2 Vertigo finterscope/ 191
Total Plays: 53, Total Stations: 4, Adds: 0 JET Are You Gonna Be My Girl (Atlantic) 167
DROWNING POOL Killin' Me /Wind-up) MOTLEY CRUE Sick Love Song (/sland//0JMG) LINKIN PARK Breaking The Habit (Wamer Bros.) 162
Total Plays: 101, Total Stations: 8, Adds: 0 Total Plays: 52, Total Stations: 7, Adds: 2 NICKELBACK Figured You Out (Roadrunner/iDJME) 143
AUDIOSLAVE Be Yourseif (/nterscope/Epic) MARS VOLTA The Widow (I'll Never Sleep Alone) (Strummer/Universal) LINKIN PARK Numb (Warner Bros.) 142
Total Plays: 87, Total Stations: 21, Adds: 21 Total Plays: 48, Total Stations: 3, Adds: 0
.{:tglsg;a(;gzng;,ATNOLIStSrtO:t?:r:s{'.Gf[flfell\”(ids: 0 (T;;EIE:agls‘Lg? !;":):.Yallgfgtr{:ﬁ: 12, Adds: 9 Station p|3V|iStS for all R&R reporters
SLIPKNOT Before | Forget (Roadrunner//0JMG) MADSIDE Enemy (Evo/ are available on the web at
Total Plays: 89, Total Stations: 8, Adds: 1 Total Plays: 39, Total Stations: 5, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays

REPORTERS

Stations and their adds listed alphabetically by market

KZRHIAIbuquerque NM* KIOc/Beaumon! ©* WMMS/Cleveland, OH*
OM: Bill PD/MD: Mike Davis PD: Bo Matthews
PD: Phil Mal Y 10 OUEENS OF THE STONE AGE MD: Hurder Scott
APD: Judi Civerolo 8 SLIPKNOT 9 AUDIOSLAVE
Nous MOLEY e
o
. Paul
!’nm’“'éf.é‘.'&"“ e WFTQ/Bowiing Green, KY APD/MD: Monte Montana
MD: Chris Line OM/PD: Alex “Axe” Parocai 1 AUDIOSLAVE
5 AUDIOSLAVE APDMD: Moty Foster PROM KINGS
i 6 ALTER BRIOGE
6 REDLIGHTMUSIC
KWHL/Anchorage, AK OMPb Bl
g " : Bill Jones
GETh. | e
: Gal 5 0ZZY 0SBOURNI
1 MARS VOLTA MD: Nick Andrews 0Z2Y 0380l
1 AUDIOSLAVE No Adds
genr,
ngv?gnn'f WPXcICapeCod MA APD/MD: Glenn Garza
APD: Chris Rush OM: Steve McVie 2 AUDIOSLAVE
5 RA PDMD: Suzanne Toriaire
5 AUDIOSLAVE APD: James Gallagher KELY/Eugene, OR
2 RADIO SILENC e R
e A gty
, L
DMmMCannl
2 AUDIOSLAVE WKLC/Charleston, WY WRCO/Fax‘enevllle, NC*
0 OM/PD: Bill Kni OM: Perry Stone
K0OJ/Baton Rouge, LA* } Eﬁﬁ‘.‘gg’ﬂﬁwo'm PM%":Ia;kieid
PD: Paul Cannell 1 AUDIOSLAVE
D: Jay Bums
4 AUDIOSLAVE WEBN/Cincinnati, OH* ]
3 ROBERT PLANY OM/PD; Scott Reinhart WBZT/Greenville, SC*
1 ALTER BRIDGE MD: Rick Vaske OM: Scott Johason
GREEN DAY 4 GREEN DAY PD: Graig Debol
BREAKING POINT 1 AUDIOSLAVE No Adds

WRVC/Huntington WWCT/Peoria, IL
OM/PD: Jay Nunley PD: Gabe Reynolds
APD/MD: Reeves Kirtner MD: John Marshall
No Adds 10 AUDIOSLAVE
ATREYU
ROBERT PLANT
T e aano. I WMMR/Philadelphia, PA"
PD/MD: Jay Deacan PD: Bill Weston _
8 AUDIOSLAVE APD: Chuck Damico
MD: Sean “The Rabhi” Tyszler
12 AUDIOSLAVE
oo o
3 U
P My GREEN
3 ROBERT
2 SLIPKNOT AfT e
PD: Joe Bonadonna
WDHAMoristown, NJ* e
POMD; Tamie Carr ol L
5 AUDIOSLAVE DY
1 MO ADDRESS
GREEN WRKZ/Pittsburgh, PA*
OM: Keith Clark
WXMMINodolk VA m&" m
DM: John Shomby
PDMD: Jay Stater
ROBERT PLANT
AUDIOSLAVE
KUFO/Portiand, OR*
OM/PD: Dave Numme
KFZX/Odessa, TX APD/MD: Dan Bazyk
PD/MD: Steve Driscoll 14 AUDIOSLAVE
1 AUDIOSLAVE GREEN DAY
KCLB/Palm Springs, CA WHEB/Portsmouth, NH*
OM: Gary DeMaroney PD: Chris “Doc” Garrett
PD: Rick Sparks MD: Jason “ R” Russell
6 AUDIOSLAVE 2 AUDIOSLAVE
3 ROBERT PLANT GREEN DAY

WHJY/Providence, R1*
PD: Scott Laudani
APD: Doug Palmieri
MD:.éohn renti

u

WBBB/Raleigh, NC*
PD/MD: Jay Nachlis
1 GREEN DAY
AUDIOSLAVE

KCMJRlvemde CA*

Steve Hoftman
APD/MD Da Norsell
7 AUDIOS

WROV/Roanoke, VA*
PD: Aaron Roberts
APDMD: Heidi Krummert-Tate
11 RDBERT PLANT
7 0ZZY 0SBOURNE
GREEN DAY

WXRX/Rockford, IL

OM: Keith Edwards

PD/MBD: Jim Stone

17 A PERFECT CIRCLE

10 AUDIOSLAVE
GREEN DAY
REDLIGHTMUSIC
PORCUPINE TREE
NINE INCH NAILS

KRXQ/Sacramento, CA*
OM: Jim Fox
PD: Pat Martin

8 AUDIOSLAVE

2 MOTLEY CRUE

KBER/Salt Lake City, UT* KRTQ/Tulsa, OK*
OM: Bruce Jones OM: Steve Hunter
PD: Kelly Hammer PDIMD Chris Kellv
MD: Helen Powers KElg
APD/MD: Darby Wilcox 5 AUDIOSLAVE
AUDIOSLAVE
KBRQ/Waco, TX
KSRX/San Antonio, TX* PD/MD: Brent Henstee
OM/PD: John Cook 1 BLACK LABEL SOCIETY
APD: Ed “Mister Ed” Lambert 1 0ZZY OSBOURNE
PRI
WMZK/Wausau, Wi
6 AUDIOSLAVE PD: Nick Summers
PD: Steve Resnick
¥Z0Z/San Luis Obispo, CA 21 GREEN DAY
PPImD: Dawg FQ:‘\réomi
U/ &Z%Mm% Falls, TX
KTUX/Shreveport, LA* Liz Ryan
PD: Kevin West APDMD: Vicki Vox
MD: Fiynt Stone 4 SLIPKNOT
9 3 DOORS DOWN 1 ROBERT PLANT
ROBERT PLANT
AUDIOSLAVE
mnm BY

WWDG/Syracuse, NY*
DM Rich Lauber

MEDIABASE

*Monitored Reporters
WKLT/Traverse City, Ml
PDMD: Teri Ray

2 GREEN DAY

50 Total Reporters

g R 30 Total Monitored
v 20 Total Indicator
. Did Not Report, Playlist
KMOMO,PDDFD"J:E&? Frozen (1):
PRdM KINGS WMTT/Elmira, NY
AUDIOSLAVE

56 ® Radio & Records March 18, 2005

www.americanradiohistorv.com


www.americanradiohistory.com

: ACTIVE ROCK TOP 50

March 18, 2005

R B e W R e
1 1 THREE DAYS GRACE Home (Jive/Zomba Label Group) 1669 -159 76639 22 56/0
2 2 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1655 AN 86229 18 5710
3 3 SHINEDOWN Burning Bright (Atlantic) 1547 -93 75479 22 56/0
4 4 CROSSFADE So Far Away (Columbia) 1514 -56 58647 20 55/0
b 9 BREAKING BENJAMIN Sooner Or Later (Hollywood) 1448 +55 64717 1" 59/0
7 Q MUDVAYNE Happy? (Epic) 1364 +79 61493 6 58/0
6 0 CHEVELLE The Clincher (Epic/ 1333 +41 55342 10 59/0
8 8  PAPA ROACH Scars (Geffen) 1210 -34 53703 18 52/0
9 9  VELVET REVOLVER Dirty Little Thing (RCA/RMG) 1075 -55 43737 13 520
11 @  EXIES Ugly Wigiy 1034 +44 36819 20  56)0
10 11 A PERFECT CIRCLE Passive (Virgin/ 989 -5 36186 10 51/0
14 @ QUEENS OF THE STONE AGE Little Sister /Interscope/ 916 +28 33086 ] 540
16 @ THEORY OF A DEADMAN No Surprise (Roadrunner//[DJMG) 876 +64 31236 8 51j0
13 14 BREAKING BENJAMIN So Cold (Hollywood) 807 -91 47176 45 56/0
15 15 CROSSFADE Cold (Columbia) 797 -20 40797 57 5110
12 16 MOTLEY CRUE if ! Die Tomorrow (/siand/iDJMG) 778 -188 34562 12 40
18 @ SUBMERSED Hollow (Wind-up) 763 +15 23408 23 42/0
17 18  PAPA ROACH Getting Away With Murder (Geffen) 729 -70 43779 34 51/0
22 @ TRUST COMPANY Stronger (Geffen) 656 +91 15610 6 4813
27 @ 02ZY OSBOURNE Mississippi Queen (Eprc/ 655 +189 37261 3 a3n
21 @ BLACK LABEL SOCIETY Suicide Messiah (Artemis/ 614 +23 23069 9 a3n
24 @ DROWNING POOL Killin' Me (Wind-up) 578 +68 13808 5 43j0
25 @ SILVERTIDE Blue Jeans (J/AMG) 546 +44 14898 4 435
23 @ FUTURE LEADERS OF THE WORLD Everyday (Epic/ 534 +11 11508 8 43/0
19 25 3 DOORS DOWN Let Me Go (Republic/Universal) 520 -208 16853 15 32N
33 @ SLIPKNOT Before | Forget (Roadrunner/IDJMG) 518 +152 21877 4 a2
32 @ NO ADDRESS When I'm Gone (Sadie) (At/antic) 510 +106 13070 4 a5
28 @ SKINDRED Pressure (Lava/ 461 +14 9772 8 an
31 @ MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal) 459 +51 13634 7 aon
29 @ PROM KINGS Alone (Three Kings/ 444 +34 12676 8 453
20 31  ALTER BRIDGE Find The Real (Wind-uyp/ 437 -244 22138 16 3an
30 32 JUDAS PRIEST Revolution (Epic/ 343 -67 19136 1 28/0
@ AUDIOSLAVE Be Yourself (/nterscope/Epic) 338 +338 31286 1 55/55
35 34 CRAZY ANGLOS Fade (Atlantic) 297 -3 7080 8 310
34 35  KORN Another Brick In The Wall (Epic/ 297 -65 15316 20 2510
37 @ BILLY IDOL Scream (Sanctuary/SRG) 255 +32 10036 6 22)0
40 @ BECK E-Pro Interscape/ 240 +45 8636 3 211
38 @ SYSTEM OF A DOWN Cigaro (American/Columbia) 226 +13 16835 8 710
39 @ STRATA Never There (Wind-up/ 213 +5 5235 7 2110
45 @ PORCUPINE TREE Shallow /Lava/ 210 +58 3233 2 3316
36 41 U2 Alt Because Of You fInterscope/ 207 -58 6979 1 140
49 (D GREEN DAY Holiday (Reprise/ 196 +72 10111 2 3928
44 @ FULL SCALE Party Political (Columbia/ 194 +36 3400 5 19/0
41 @ ATREYU Right Side Of The Bed (Victory/ 186 +5 4729 5 221
42 @ COLLECTIVE SOUL Better Now £/ Music Group) 183 +19 4336 6 14)0
46 @ AMERICAN HEAD CHARGE Loyalty itrus/ORT) 147 +1 4449 6 19/0
@ KILLSWITCH ENGAGE Rose Of Sharyn (Roadrunner/I[DJMG) 127 +17 2909 1 161
47 48  SHADOWS FALL What Drives The Weak (Century Media) 127 13 5035 17 15/0
@ MOTLEY CRUE Sick Love Song (/sland//DJMG) 125 +69 9043 1 134
50 €D MADSIDE Enemy (Evo) 118 +1 1821 2 161

59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week Iftwo songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
inc.).© 2005 Radio & Records.

MED[ABASE

ARTISTTITLE LABEL(S) o ADDS
AUDIOSLAVE Be Yourself finterscope/Epic/ 55
GREEN DAY Holiday (Reprise/ 28
BREAKING POINT Show Me A Sign (Wind-up/ 10

SHADOWS FALL Inspiration On Demand /Century Media) 8
ROBERT PLANT Shine It All Around (Sanctuary/SRG) 7
PORCUPINE TREE Shaliow (Lava/ 6
SILVERTIDE Biue Jeans (//AMG) 5
MOTLEY CRUE Sick Love Song (/s/and//DJMG) )
LIFE OF AGONY Love To Let You Down (Epic/ )
NINE INCH NAILS The Hand That Feeds //nterscape/ 4

. MOST " -
INC'RE ASED PLA YS

TOTAL

ARTIST TITLE LABEL(S) mcwse
AUDIOSLAVE Be Yourself finterscope/Epic/ +338
02ZY 0SBOURNE Mississippi Queen (Epic/ +189
SLIPKNOT Before | Forget (Roadrunner/IDJMG) +152
NO ADDRESS When I'm Gone (Sadie) (At/antic) +106
TRUST COMPANY Stronger (Geffen/ +91
MUDVAYNE Happy? /Epic/ +79
GREEN DAY Holiday (Reprise/ +72
MOTLEY CRUE Sick Love Song (/s/and//DJMG) +69
DROWNING POOL Killin" Me (Wind-up/ +68

THEORY OF A DEADMAN No Surprise (Roadrunner/I0JMG) +64

- MOST
PLA YED REC URREN TS
TOTAL
ARTIST TITLE LABEL(S) PLAYS
SLIPKNOT Duality (Roadrunner//DJMG) 610
VELVET REVOLVER Fall To Pieces (RCA/AMG) 540
CHEVELLE Vitamin R (Leading Us Along) (pic/ 457

THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 455

SLIPKNOT Vermilion (Roadrunner/IDJMG) 432
LINKIN PARK Lying From You (Warner Bros.) 417
VELVET REVOLVER Slither [RCA/RMG) 412
JET Cold Hard Bitch (At/antic/ 376
NICKELBACK Figured You Qut (Roadrunner/IDJMG) kL0
LINKIN PARK Breaking The Habit /Warner Bros.) i

. ﬁ(@% i - .
NEW & ACTIVE

ROBERT PLANT Shine It All Around (Sanctuary/SRG)
Total Plays: 115, Total Stations: 14, Adds: 7
EIGHTEEN VISIONS | Let Go (Epic/
Total Plays: 95, Total Stations: 13, Adds: 0
REDLIGHTMUSIC Say It Again [OMl)/
Total Plays: 91, Total Stations: 10, Adds: 0
SHADOWS FALL Inspiration On Demand (Century Media)
Total Piays: 38, Total Stations: 10, Adds: 8
U2 Sometimes You Can’t Make It On Your Own fInterscope/
Total Plays: 35, Total Stations: 6, Adds: 2
BREAKING POINT Show Me A Sign (Wind-up)
Total Plays: 22, Total Stations: 12, Adds: 10

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.
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ACTIVE ROCK

4 T
POWERED[
” "’ M America’s Best Testing Active Rock Songs MIDIAD
aTle VLI D e sistiesetntng e ROCKTOP 30 ygpiAASE
ist Ti ; M U U1 LAST THIS TOTAL [~ WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS  PLAYS  CHART  STATIONS
BREAKING BENJAMIN So Cold (Hollywood) 433 420 98% 26% 430 431 429 ‘ 1 U2 AllBecause Ot You daterscope) T O
MUDVAYNE Happy? /E/I/C/ 4.28 4.18 55% 3% 454 4.55 452 2 2 GREEN DAY Boulevard Of Broken Dreams /HB/I//SE/ 501 .28 20 15’0
BREAKING BENJAMIN Sooner Or Later (Holywoos) 423 431 8% 9% 404 420 381 6 © - THEORY OF ADEADMAN NoSuprse (604Universal) 485 +41 8 1310
EXIES Ugly (Virgin 423 414 7% 7% 399 420 370 3 4 o SUMA1 Pieces (Island//DJMG) 485 512 3i0
PAPA ROACH Scars (Geffen/ 422 418 95% 20% 416 411 424 4 5 3DOORS DOWN Let Me Go /Aepublic/Universal) 450 38 1 13/0
CROSSFADE Cold (Columbia) 420 422 97% 29% 411 421 397 5 6 MOTLEY CRUE If | Die Tomorrow (/siand/iDJMG) 443 -9 " 12/0
PAPA ROACH Getting Away With Murder (Geffen/ 419 418 99% 28% 406 410 4.00 7 7 KILLERS Mr. Brightside f/sland/iDJMG) 37 -4 17 120
CHEVELLE The Clincher (Epic/ 418 424 7% 7% 414 429 393 8 8 o JET Look What You've Done (Atiantic) 337 -23 15 110
THREE DAYS GRACE Home (five/Zomba Label Group) 414 416 95% 23% 4.04 430 368 10 0 QUEENS OF THE STONE AGE Little Sister (interscope) 335 +5 8 10/0
CROSSFADE So Far Away (Columbia) 414 411 8% 13% 4.08 410 406 1 10 VELVET REVOLVER Dirty Littte Thing (RCA/RMG) 325 -1 9 9/0
SUBMERSED Hollow (Wind-up) 414 422 4%% 3% 414 422 405 g 1 PAPAROACH Scars (Geffen) 323 15 1 10/0
SHINEDOWN Burning Bright (At/antic) 411 424 73% 14% 399 408 388 13 @* BOY Up In This Tawn (MapleMusic/Universal) 314 +5 5 90
A PERFECT CIRCLE Passive (Virgin) 405 380 63% 8% 412 418 404 12 13l TEAPARTY Stargazer (EM! Music Canads) 298 17 17 13/0
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 401 430 99% 45% 387 385 389 18 @ M. MAYS Cocaine Cowgirl (Sonic/Warner Music Canads) 257 +13 3 1512
3 DOORS DOWN Let Me Go (Republic/Universal) 395 382 88% 21% 367 377 353 15 15 COLLECTIVE SOUL Better Now (&/ Music Group) 255 1 6 131
DROWNING POOL Killin' Me (W/ﬂdllﬂ/ 3.95 - 48% 4% 398 388 409 14 16* TREWS Fleetlng Trust /Sﬂﬂy BMG) 248 23 18 5/0
il 0, 0,
SLIPKNOT Vermilion (Roadrunner/I0JMG) 394 395 84% 17% 407 416 394 16 m THORNLEY Beautitul (604/Universal) 240 +1 8 11/0
- 0, 0,
;:g:; c“”‘"ﬁ:‘” S";"ge;((ﬁeffe”’ 388 ;: oo 4% 385386 34 17 18 JIMMY EATWORLD Wark finterscope) #3371 9
e o e | A LA
nother Bric e C g A ) : . ) .
ALTER BRIDGE Find :h R Ia/W'lZ ) 3 a7 W% 1% 350 33 ; 54 2 @  GREENDAY Holtey (epic 26 33 o
ind The Real (Wind-y ! : : : 4 ,
e neal TP ' 21 @ CROSSFADE SoFar Away (Columbia) 06 <2 40
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 353 369 76% 22% 338 327 353 20 2 WAKING EYES Beginning (Warner Music Canads) 199 20 12 1000
eginni e .
SKINDRED Pressure (Lava/ 352 360 50% 10% 338 337 338 5 * BILLY TALENT N gh_ '"Tg o ; /”"f anada o - i
QUEENS OF THE STONE AGE Little Sister fiterscope/ 351 331 63% 15% 338 361 308 w"' LIRS R '
THEORY OF A DEADMAN No Surpise Roadrumer/IUMG350  ~ 4% 11% 326 338 311 26 L ML L B LR A e I UL
BLACK LABEL SOCIETY Suicde Messish /temis) 342 — 41% 10% 345 317 368 bebus> @B 022Y OSBOURNE Misissipi ueen (Epic) LEU sz
FUTURE LEADERS OF THE WORLD Everyday i) 335 — 43% 9% 309 329 281 G AL SO U SR 2 S AP R L
MOTLEY CRUE If | Die Tomorrow (siand//DJMG/ 334 354 6% 17% 313 329 307 25 27 SILVERTIDE Ain't Comin’ Home (/RMG) 1% 13 1w 100
JUDAS PRIEST Revolution (£pic/ 316 330 48% 16% 295 295 2895 28 @  BREAKING BENJAMIN Sooner OrLater (Holjwood) 128 +16 3 Sh
[Debut>
Total sample size is 304 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5 = like very @ LA SR L i LU i ! Ll
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of @ BILLY IDOL Scream (Sanctuary/SRG) 112 +18 1 5/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based " - - - - o ) )
on persons 12+. Persons are screened via the Internet. Once passed, they can lake the music test based on the format/music preference. 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ _calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y, \ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. #fe Indicates Cancon. J
~ 2
WRUF/GameswlIe FL* WRXW/Jackson, MS* WJJ0Madison, WI* KATT/Oklahoma City, OK* KISS/San Antonio, TX* WXTB/Tamﬂ
DM/PD: Harry Guscotl PD: Johny Maze PD: Randy Hawke OM/PD: Chris Baker PD: Kevin Vargas OM/PD: Brad armn
REPORTERS it i o T W e s il et i
: Matt Lehtola : Brad Stevens i1 ADDIOSL: i i 7 AUDK
Stations and thejr adds listed alphabetically by market o - § L
e WYYX/Panama City, FL KXRX/Tri-Cities, WA
PD: Keith Ailen PD: Curt Carlier
i . W M1 WKLQ/Grand Rapids, MI* KORC, City, MO* APO/MD: T freak MD: Scotty Steele
Pt i e Do ot OO et At Fo s WGIRManchestr,NH pL e ok
PDIMA[L'L féa&iiam SR "‘“{L"ggq’“"‘ Penrington 3 AUDIOSi AVE M;nmgbsuﬂvvg Fitz APD: Be nI;nnmshv iRatel PIJ/MD Shauna Moran -Brown
R GREEN DAY H e GREEN DAY PAPA ROACH 5 AUDIOSLAVE
BREAKING POINT SHADOWS FAL GALEN DAY Riite? GREEN DAY 2 Gton
BREAKING PUWT LIFE OF AGONY KFHQMCA" Tx meaniasgnla FL. !{]Kls-clsnnjgglah' NY
en * Joel Sampsan 3 ibone
WOBK/Albany, NY* . WZOR Green Bay, Wi : OM/PD: Alex Duran APDIMO: Mark The Shark KURW" Lus hiso, G4 APDIMD: Tim Noble
[ Ve e e B st PO o K o e s DR Vi g
W08 oy LU i WOpeor 1L bt -
WWWX/Ap leton, WI* . z :JZZD?;SBOUHNE WXOR/Greenville, NC* WJXOD/L?ns"mg e ;'f&?%’&iﬂmﬁ? ggmp«'n M;%a Bahan qmmm?‘;étg?w
i, o WINGhicago L o KL st Ln o e v X Sarta R, G-
1 PORCUPINE TREE ?nag: E;Tg;e BREmNG POINT xg&% E%L 22%% ;mn MD:ATTglgeuPyne
MD: James VanOsdol KNR@/Eugene, OR ’ PROKINGS KICTWichita, KS*
WEHZ Auqust,GA° W A o WIPTGreenvile, SC* KOMPAas vegas, NV , ) o - a%_l:‘%:&éils s
ey NINE INCH NAILS V6 GARBAGE DM/PD: Mark Hendrix MD: Big Ma W‘_—ZR/MIMQUkEE,WI WYSP/Philadelphia, PA* el
PD/MD Chuck wllllams 9 AUDIOSLAVE MD: Smack Taylor 20 AUDIOSLAVE PD: Sean Elliott DM/PD: Tim Sabean 1 AUDIOSLAVE
4 SV 4 AUDIOSLAVE 9 MOTLEY GRUE MD: Maritynn Mee APD: G|I Edwards KISW/Seattle, WA* oo AR
iﬁ{,’,ﬁggﬂw KRGR/Chico, CA GREEN DAY 123 D00RS DOWN MD: PD: Dave Richards
OM: Ron wlfo%wam . SLACKLAGEL SOGETY e 2 AUE!USU«VE APD: Ryan Castle
. PONO"iinSndov WGBF Evansuile, N KZCD Lawon, OK R Ok M oty son WBSXWilkes Barre, PA*
PD: Jonn%';slresi e PD:'Falhpv_ . WOCMMagerstown APD, uavmrf:uer:msmw" KUPD/Phoenix, AZ* gg l_:l’llsrllessLiliullye‘;f
MD: 4] Prieve AFDIMD, 1k Wik e v KXXR/Minneapolis, MN* PD: 4 Jeffies MD: James McKay
1o AUOSL v APD: Shvwn Quinn 3 MOTLEY CRUE DM: Dave Hamillon MD: Larry McFeelie WHBZ/Sheboygan, W A
O ShonEnosce glr}l.%/CDI':deo Springs, CO* o :gnmfep";me' Gmos B o . LIFE OF ABDRY
ich o pare 19 GREEN DAV INCH 2 BLACK LABEL SOCIETY
KRAB/Bakersﬁeld CA' PE EUDlOSFLAr\;‘[ g{ﬂw.lsav@lw:kv MI giﬂ%er'xl‘.ﬂlgﬂisoec KY ‘g AUEEDSLAVE i gézﬂigﬁgw'?i KATS/Yakima WA
POMD: Danry Spanks o AoOMD oy e WOXAHarrisburg, PA* i . WXLPAuad Cites, 1A" ! SReENDAY DMPD: Ron Haris
: . i i i e o s
3 TRUST COMPANY KBBM/Columbia, MO EREAKING PONT 5 AUDIOSLAVE PROM KINGS PD/'MD:flack P;ﬂ!' D: il Sage H
ﬂlﬁd: ’:[Janc‘gtl.&msun AUDIOSLAVE 2 ggw‘:\gﬁj 6%& TRUST COMPANY APD: Mot Foley Poncupws msz KHTQ/Spokane. WA*
WIYY/Baltimore, MD* et ¥ 0F s o PUMD,SaryBoner
OM: Kery Plackmeyer R KIB‘L{Lincom, NE ané)ghsm gq%i‘m
P0MD:ho pecknan WBZX/Columbus, OH* DR s dnrson WCCCHartiord, CF* PO T Shntn . o e e POWERED [
H i PO: Hal fish APD: Don De La bruz PD: Wichal Prcozi APD/MD: Sparky WRATMonmouth, NJ PO/ND: Jave Pattersan N
SKINORED APO/N: Rori Hunter M Rick Roddam APDIMD: ke Karoly AMERICAN HEAD CHARGE gynmnc?i" C"d'{m 13 ADOSAE IED IABASE
1 SILVERTIDE GREEN DAY 1 3?@50\!\/5 FALL v3 AUDICSLAVE 1 P'Mi\%%gg’%?wgi ﬂnngheld MA
WCPR/Biloxi, MS* GRFEN DAY KDJEAittle Rock, AR* 5 Soscar pLant GREEN DAY PU Neal *Monitored Reporters
gtl,d' leg1 TFayIm KRPX/Corpus Christi, TX* %/P'Ra:yen Wall 1 GREEN DAY PROM KINGS MD: Sﬁoﬂggugy&:mn
0x s 5 3 ehor
it WD S s %Hgﬁgl”m m " WAMXHuntington Wi WCLG/Morgantown, WV WKQZ/Saginaw, MI* o 2 Tow Repertee
BREAKING POINT SRERNC FONT N"nﬁ‘"“ Milo™ Fennell Pg m’,’% gﬂ.,w,,d OeD M’amw 3 bt ag&zmm 59 Total Monitored
3 REAUIBA AL WTFXLouisville, KY* N pdmtock i KZRQ/Springfieid, MO —_—
wmisgnﬂllflnghamlon NY KBPYDenver, CO* 1 ROBERT PLANT ;%,'g:;mm gggmggnf’mt :%A'E;"u Jaabm Bumes 30 Total Indicator
- Willia B TR S VOLTA n Bi —_—
s . o oo sl A a0 T Playist Fresen ()
e | " - - I ylist Froze! H
AT KAZR/Des Moines, A° i &%ﬁ:‘ﬂ:&iﬁ:“ WNORorfolk, VA* “%"ﬁés‘ﬁ?ﬂ::m KZRK/Amarillo, TX
0 ki s DM Jim Schaeler ? GRoRY Vi KFMXLubbock, TX i ol 6 il WAOX/S’!racuse Ny WKQH/Wausau, Wi
i PO: Ryan Patrick S 3 SOEEAT AT OMPD: Wes Nessmann T AUDIOSLAVE m%}ﬁﬁ{mﬁls o 'zf;'s el WRBR/South
R ROBERTFLANT BAEAKNEG PONT 7 Ao RoReRr Lk Aposiie Bend, IN

MD: Mistress Carrie
16 AUDIOSLAVE
GREEN DAY
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ALTERNATIVE

[

¢ RateTheMusiccom

America’s Best Testing Alternative Songs 12 +

For The Week Ending 3/18/05

Persons Men  Women

Artist Title (Labei) ™w LW Familiarity Burn 18-34 18-34 18-34
GREEN DAY Holiday (Reprise/ 432 430 90% 16% 444 449 4.40
GREEN DAY Boulevard Of Broken Oreams (Reprise/ 4.27 4.22 99% 43% 440 437 4.42
KILLERS Mr. Brightside (/s/and//0JMG) 426 419 93% 23% 4.29 419 4.36
JIMMY EAT WORLD Pain (/nterscope/ 418 405 92% 25% 4.17 392 4.35
JIMMY EAT WORLD Work (lnterscope) 418 410 84% 13% 4.15 4.00 4.27
MY CHEMICAL RGMANCE I'm Not Dkay (I Promise) (Reprise/ 4.15 4.06 85% 20% 4.07 n 434
SUM 41 Pieces (lsland/IDJMG) 408 417 88% 15% 4.03 n 4.23
PAPA ROACH Scars (Geffen/ 402 398 92% 23% 392 368 an
CHEVELLE The Clincher (Epic/ 402 380 53% 7% 4.00 383 406
EXIES Ugly (Virgin) 399 389 59% % 3.93 3.76 a1
BREAKING BENJAMIN Sooner Or Later (Hollywood) 395 393 83% 17% 381 347 408
UNWRITTEN LAW Save Me fLava/ 394 404 71%% 12% 388 3.60 4.10
BREAKING BENJAMIN So Cold /Hollywood) 3gs 383 95% 38% 3.76 3.60 389
CROSSFADE Cold (Columbia) 386 3717 94% 35% 375 347 397
MUSE Hysteria (FastWest/Warmer Bros.) 385 380 12% 18% 3.3 3.61 3.83
JET Look What You've Done (Atlantic) 380 375 95% 30% 3.76 3.46 3.99
CROSSFADE So Far Away (Columbial 378 3865 69% 16% 3.68 348 387
3 DOORS DOWN Let Me Go (Republic/Universal) 377 360 9% 26% 3.62 328 388
SHINEDOWN Burning Bright (4 tlantic/ 3714 362 54% 13% 3.67 3.56 3.78
GARBAGE Why Do You Love Me (Geffen/ 3713 - 45% 8% 319 397 367
THREE OAYS GRACE Home (Jive/Zomba Label Group) 371 366 89% 28% 357 3.03 395
QUEENS OF THE STONE AGE Little Sister finterscope)  3.11  3.82 56% 10% 3.65 in 3.60
A PERFECT CIRCLE Passive {Virgin/ 369 367 49% 9% 358 333 384
VELVET REVOLVER Dirty Little Thing (RCA/AMG) 3.62 3.50 67% 17% 3.55 333 3.75
"BECK E-Pro /Interscape) 360 377 50% 10% 369 3.64 3.76

Total sample size is 312 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Tolal familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by

dediabase Research, a division of Premiere Radio Networks.

/

'MUSEXPO: The SXSW

gconcenl Goes Hollywood?

As the in crowd descends upon Austin for SXSW, we were wondering
- why a similar event couldn’t happen in the Pacific time zone. Like in a
: little town called Los Angeles, for example.

Enter Sat Bisla, VP of A&R Worldwide (as seen in the pages of R&R

- every single week). He's one of the driving forces behind the inaugu-
- ral MUSEXPO, four days of music seminars and showcases coming
. to West Hollywood May 1-4, 2005. Wanna know more? Take it away,

Sat.

& Media.

The purpose of MUSEXPO (www.musexpo.netl) is to bring together
| passionate, proactive and like-minded leaders from the music and
media businesses who have a vested interest in the discovery and
- development of talent, in nurturing relationships with some of the world’s
’ top creative and business minds and in creating new platforms to gen-
. erate new business opportunities. Los Angeles — which is the enter-
tainment capital of the world — does not have an annual red-letter date
that brings together the leading worldwide creative and business minds
in one forum. MUSEXPO, in a nutshell, is the United Nations of Music

MUSEXPO is designed to be a passion-driven event rather than a
fashion-driven event, with the core focus always being on creating a
“gqualitative vs. quantitative” forum. Look at it this way: A homemade

meal is much healthier than fast food, and MUSEXPO is a much

 healthier alternative to the fast-food options out there.

:  What's more, the Internet has revolutionized art and commerce in a
. way the world has never seen. Consumers now have access to prod-
' ucts, services, music, entertainment, etc., and there are no boundaries.
¢ It's truly a world without borders. However, many in the music and me-
. dia business have built walls around themselves because they are

afraid of change. There’s a sense of denial and arrogance that it's busi-
ness as usual.

Those who move forward and embrace change and welcome new
ideas — as well as creating them — will thrive. There is no event any-
where in the world that brings together every key component of the
music and media worlds (radio, film, TV, publishing, management, new
media, touring and booking, press, artist interests, etc.) in an intimate
- and solution-oriented environment.

. MUSEXPO is about supporting credible artists, as well as helping
- those who wish to move forward to connect with the global market in
' a new way that is not only healthy, creative and productive, but also

: profitable.

/

REPORTERS

Stations and their adds listed alphabetically by market

WHRL/Albany, NY*
DM: John Cooper
PD: Lisa Bielio
& AUDIOSLAVE
NO ADDRESS

WNNX/Atlanta, GA*
OM/PO: Leslie Fram
MD: Jag arren
16 AUDIOSLAVE
1 NINE INCH NAILS
LLERS

WJSE/Atlantic City, NJ*
PD: Scott Reiily
CAESARS

KILLERS
MADSIDE
GREEN DAY
AUDIOSLAVE

KROX/Austin, TX*
DM: Joff Carral
PD: Lynn Barstow
MD: Toby Ryan
8 AUDIOSLAVE
7 KINGS OF LEON
4 KILLERS

WRAX/Birmingham, AL*
PD: Susan Graves

1 AUDIOSLAVE
KILLERS
CITIZEN COPE

KQXR/Boise, ID*

DM: Dan McColly

PD: Eric Kristensen

MD: Jerami Smith
9 AUDIOSLAVE

WBCN/Boston, MA*
PO: Dave Wellington
APD/MD: Steven Strick
13 AUDIOSLAVE

WEDG/Buffalo, NY*
PD: Kerry Gray

MD: Evil Jim

17 AUDIGSLAVE

WBTZ/Burlington*
DM/PD: Matt Grasso
APO/MD: Kevin Mays
11 AUDIOSLAVE
NINE INCH NAILS

WAVFICharIeston sC*

BAUIr

OUEENS OF THE STONE AGE

WEND/Charlotte*

OM: Bruce Lagan

PO/MD: Jack Daniel
AUDIOSLAVE

WKQX/Chicago, IL*
PD: Mike Stern

APD/MD: Jacenl Jackson
12 AUDIOSLAVE

WAQZ/Cincinnati, OH*
PD/MD: Jett Nagel

28 KILLERS

10 AUDIOSLAVE

WXTM/Cleveland, OH*
PD: Kim Monroe
APD: Dom Nardella
MD: Tim *Slals"
9 AUDIOSLAVE
MY CHEMICAL ROMANCE
NINE INCH NAILS

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Dave Farra

6 AUDIOSLAVE

CAESARS

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy Davis
MD: Jack Devoss
7 AUDIOSLAVE
KILLERS
NO ADDRESS

KDGE/Dallas, TX*
PD. Quane Dohmy
APD/MD: Alan Ayo
2 AUOIOSLAVE
GREEN DAY
u2

WXEG/Dayton, OH*

OM: Tony Tittard

PD: Sleve Kramer

MD: Boomer

7 THEORY OF A DEADMAN
7 AUDIOSLAVE

KTCL/Denver, CO*
PD: Mike D'Connor
APD: Rich Rubin
MD: HIII .lnrnan

3 G OLDFINGER
CHEVELLE

CIMX/Detroit, MI*
PD: Murray Brookshaw
APD: Vince Cannova
MD: Mat! Frankiin

9 AUDIOSLAVE

KXNA/Fayetteville, AR
PO/MD: Dave Jackson
21 AUDICSLAVE
12 GREEN DAY
3 PORCUPINE TREE
NINE INCH NAILS

WYSK/Frederickshurg, VA

DM/PO: Paul Johnson

APD/MD: Frank Wells
COLLECTIVE SOUL

KFRR/Fresno, CA*
PD: Reverend
APD: Jack Hammer

4 AUDIOSLAVE

WJBX/Ft. Myers, FL*

OM/PD: John Rozz

APD: Fitz Madrid

MD: Jelf Zito

14 AUDIOSLAVE
Z-TRIP

WXTW/Ft. Wayne, IN*

OM: JI Fabini

OM: Bill Stewarl

PO: Don Walker
AUDIOSLAVE
CAESARS

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants
27 GREEN DAY
5 AUDIOSLAVE
1 MY CHEMICAL ROMANCE
HOT HOT HEAT

WXNR/Greenville, NC*
OM: Bruce Simel
PD: Jeff Sanders
APD/MD: Charlie Shaw
KILLERS
GREEN DAY
KIiNGS OF LEON
AUDIOSLAVE

WEEO/Hagerstown
MD: AJ Meyer

15 AUDIOSLAVE

5 NEW ORDER

KUCDMonolulu, HI*
PD: Jamie Hyatt
10 AUDIOSLAVE

ZTRIP
NINE INCH NAILS

KTBZMouston, TX*
PD: Vince Richards
MD: Don Jantzen
9 AUDIOSLAVE
NINE INCH NAILS

WRZXAndianapolis, IN*
PD: Lenny Diana

MD: Michael Young

12 AUDICSLAVE

WPLA/Jacksonville, FL*
OM: Gail Austin
APD/MD: Chad Chumiey
10 AUDIOSLAVE
GREEN DAY

WRZK/Johnson City*
PO/MD: Scott Dnks
K

AUDIOSLAVE

WTZR/Johnson City*
DM/PD: Bruce Clark

PD: Lok
1°NO ADDRESS
AUDIOSLAVE

KRBZ/Xansas City, MO*
OM: Greg Bergen
PD: Lazlo
MD: Jason Ulanel
9 AUDIOSLAVE
DAVE MATTHEWS BAND
NINE INGH NAILS

WNFZ/Xnoxville, TN*

PO: Anthony Pronm

MO: Greg Sutl

1 DHOWNiNG POOL

1 AUDIOSLAVE
GREEN DAY

KFTENLatayette, LA*
PD: Scott Perrin
MD: Roger Pride
2 AUDIOSLAVE
KILLERS
HOT HOT HEAT

KXTE/Las Vegas, NV*
PO: Chris Ripley

MD: Carly Brown
15 AUDIOSLAVE

KROO/Los Angeles, CA*
PD: Kevin Waatherly
APD Gene samjblnom
Matt Smif
22 AUDCDSLAVE
8 BLOC PARTY
NINE INCH NAILS

WLRS/Louisville, KY*
PD: Annrae Fitzgerald
MD: Davie Hill

6 AUDIOSLAVE

1 INTERP(

0L
MY CHEMICAL ROMANCE

WMAD/Madison, Wi*
OM: Mike Ferris
PD: Brad Savage

3 AUDIOSLAVE

MY CHEMICAL ROMANCE
TEGAN & SARA

MARS VOLTA

WMFS/Memphis, TN*

PD Ron Cressman
Sydnay Nabors
AUDIOSLAVE

WLUM/Milwaukee, WI*
PO: Kenny Neumann
9 KILLERS
3 Z-TRIP
AUOIOSLAVE

WHTG/Monmouth, NJ*
PD: Mike Gavin
APD/MOD: Brian Phillips
2 LOUIS XV
NEW ORDER
ACCEPTANCE
AUDIOSLAVE

KMBY/Monterey, CA*
PD/MD: Kenny Allen
1 PEPPER
1 UNDEROATH
1 ZTRIP
1 AUDIOSLAVE
CAESARS

WKZ0/Myrtle Beach, SC
PO: Mark McKinney
APD/MD: Charles

19 SNOW PATROL

17 A PERFECT CIRCLE

9 AUDIOSLAVE

KILLERS
MY CHEMICAL ROMANCE

WBUZNashville, TN*
DM: Jim Palrick
PD/MD: Russ Schanck

6 Z-TRIP

4 UNDEROATH
1 AUDIDSLAVE
EW

KILLERS

KKND/New Orleans, LA*

7 AvLYdIOSLAVE
N DAY
2 KILLERS

WXRK/New York, NY*
PO: Roberl Crass

MD: Mike Peer

24 AUDIOSLAVE

22 Z-TRIP
NINE INCH NAILS

WRRV/Newburgh, NY
PD: Andrew Boris
MD: Bil! Dunn

3 AUDIOSLAVE

Xl
MUDVAYNE

WROX/Norfolk, VA*
PD: Michele Diamand
MD: Mike Pawers
1 AUDIOSLAVE
KILLERS
NEW ORDER

KORX/Odessa, TX
PD: Mll)chael Todd

17 KILLERS
7 FALL AS WELL
7 AUDIOSLAVE

KHBZ/Okiahoma City, 0K*
OM: Bill Hurley
POD: Jimmy Barreda
14 Z-TRIP
11 AUDIOSLAVE
2 JACK JOHNSON

WJRR/Orlando, FL*
OM: Adam Cook
PD: Pat Lynch
APD: Rick Everett
MD: Brian Dickerman
13 AUDIOSLAVE

NINE INCH NAILS

WOCL/Orlando, FL*
PD: Bobhy Smith
15 AUDIOSLAVE

KEDJ/Phoenix, AZ*
PD: Marc Vnun?‘
MD: Robin Nas

1
5 GOLDFINGER
3 AUDIOSLAVE
BRAVERY

KZDN/Phoenix, AZ*
PD: Chris Patyk
MD Mitzie Lewis

10 AIUDIOSLAVE

ERS
BREAKING BENJAMIN
HOT HOT HEAT
NINE INCH NAILS
DAVE MATTHEWS BAND

WXDX/Pittsturgh, PA*
PD: John Moschitta
MD: Vinnie F.

9 Z-TRIP

6 AUDIOSLAVE

WCYY/Portland, ME
PD: Herb vy

MD: Brian James
7 AUD!CSLAVE

KNRK/Portland, OR*
PD: Mark Hamilton
APD: Jaime Cooley

6 ﬁlZJDIOGLAVE

WBRU/Providence, RI*
PD: Seth Aesler

APD: Sarah Rose

MD: Chris Novellg

17 FLOGGING MOLLY

12 AUDIOSLAVE

KRZO/Reno, Nv*
PD/MD: Mat Diablo
7 AUD.OSLAVE
2 MUCVAYNE
ACCEPTANCE

WDYL/Richmond, VA*
PO: Mike Murphy
MD: Dustin Matthews
6 AUDIDSLAVE
BEM LEE

WRXL/Richmond, VA*

OM: Bill Cahill

PO/MD: Casey Krukowski
3 AUDIOSLAVE

KC_XX/Riverside, CA*

8 AUOIOSLAVE
5 KILLERS

KWOD/Sacramento, CA*

OM: Curliss Johnson
PD: Aon Bunce
APDMD: viotet
11 KILLERS

11 AUDIOSLAVE

9 AF}»ADR FOR SLEEP

ACCEPTANCE

KXRK/Salt Lake City, UT*
DM: Alan Hague
PD: Todd Noker
MD: Artie Fafkin
13 AUD(OSLAVE
2 Z-TFRIP
ACCEPTANCE
CAESARS

KBZT/San Diego, CA*

PO: Garett Michaels

APDMO: Mike Halloran
1 AUDIOSLAVE

XTRA/San Diego, CA*
PO: Jim Richards
MD: Marly Whilney
7 AUDIOSLAVE
2 MY CHEMICAL ROMANCE
NINE INCH NAILS

KITS/San Francisco, CA*
PD: Sear Demery
APD/MD: Aaron Axelsen

3 ngDSLAVE

KCNL/San Jose, CA*
PO/MD: John Allers

6 AUDIOSLAVE

1 GROSSFADE

2
CAESARS

KJEE/Santa Barbara, CA
PD: Eddie Gutierrez
MD: Dave Hanacek

2 AUDICSLAVE

KNDD/Seattle, WA*
PO: PmIManmng
AFD: Jim Keller
12 AUDIOSLAVE
2 BRAVER
1 Z-TRIP
KILLERS
u2

KOHA/SJmngheld, MO
DM/PD: Kristen Bergman
MD: Shadow Williams

11 AUDIOSLAVE

KPNT/St. Louis, MO*
PO: Tommy Mattern
MO: JeH Frisse
15 AUDIOSLAVE
KILLERS
LTRIP

WKRL/Syracuse, NY*
PD: Stott Pelibone
APD/MD: Tim Noble
24 AUDIOSLAVE
NINE INCH NAILS

WXSR/TaIIahassee FL
OM: Jetf Horn

PD: Dale Flim

MD: Kirsten Winquist

20 SLIPKNOT

1 CHEVELLE
1 GARBAGE
1 AUDIOSLAVE

WSUN/Tampa, FL*
DM: Paul Ciliano
PO: Shark

& AUDIOSLAVE

5 HAWTHORNE HEIGHTS
JACK JOHNSON
ACCEPTANCE

KFMNTucson Az*
PD: Matt Spry

APD/MD Slaphan Kallao
19 PEPPI

9 AUDIOSLAVE

KMYZ/Tulsa, OK*
PD: Corbin Pierce

7 AUDIOSLAVE
KILLERS

WPBZ/W. Palm Beach, FL*
P0: John O'Connell
MO: Nik Rivers

13 AUDIOSLAVE
1 Z-TRIP

PEPPER
AMBULANCE LTD

WWDC/Washington, DC*
PD: Joe Bevifacqua
MD: Donielie Fi

¥nn
9 AUDICSLAV!

WSFM/Wiimington, NC
P?/ml: Mike Kennedy
1

8 MY CHEMICAL ROMANCE
5 SYSTEM OF A DOWN

POWERED[T]
MEDIABASE

*Monitored Reporters
83 Total Reporters

72 Total Monitored

11 Total Indicator

\
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ORT CARD 2005

Words ET@IH Nerd S

. g ) loodied. That’s the Alternative format’s word of
‘ " " ““, the year. We've been kicked out of Philadelphia,

- and stations have gone down in Washington, DC
and Albuquerque. Infinity is even hinting that the Big
Apple will be Alt-less once Howard Stern exits the
building. Is this part of an organic Darwinian process,
or are we falling apart? Are we one format or several?
In the fallowing pages the Alternative class of 2005
will discuss among themselves.

If there's anything PDs are not short on, it's opinions. To get the ball
rolling, we went 10 a sirait sampling of our favorite programmers for
insight int® what the hezk is going on in Alt World. We asked them to
grade the forma: and comment on what we're doing wrong and what we
could do »etter. Easy gracers? Yes. Full of constructive criticism? Heck
yes.

Phil Manning
KNID (The End)/Seattle
Overall format g-ade: B/D

Comnents: “B" for Blue State Alternative, “D" for Red State
Alternativse. Let's face it, there are two formats here: cutting-edge
Alternative and dull-knife Alternative.

We r 2ed to rethint. radio in today's age of convenience. In order to
maintair relevance in the digital age, we must continue to offer
exclusive content (zompelling morning shows and personalities,
station-tranded concerts, secret shows, local CDs and shows, etc.)
and alicw our listeners to use our products in a way that is more
convenent to them

For instance, we &ll jam our specialty programming into ghetto

D\ dayparts to appease the Arbitron game. Making these shows available
on demrand makes your radio station more accessible to the audience.

Find a way to get t done.

We have the liste vers captured in the car with relatively few
compe itors (AM, FM, CD, cell phone), but when they get home the

options increase a billionfold. When our
audience goes to the computer for alternative
music, we'd best be top-of-mind. Make your
radio station a rich storefront for all things
Alternative.

So you don't play Bright Eyes (or any of the
myriad of wonderful indie records out now) on
your radio station. You can certainly talk about
them and drive people to your website to
sample them. This allows you to be all things
Alternative while still piaying a focused Arbitron
game on-ar.

Grading the talent pool: If you are willing
to wark with your an-air talent, it can be great. If you resort to lowest-
comnon-denominator humor, you will be yesterday's news. From a
progiamming persJective, I'm not sure. But when | read last month that
WLUM/Milwaukee intarviewed 50 prospective PDs and ended up hiring
the poor cuy right in front of their nose, that tells me thers must no: be
a lot of forward-thinking programming minds out there.

Are you happy with label support? Extremely happy. They put up
with my vision, op nions and all-around goofiness because they know
we celiver whe we put our name behind a band. At the end of the day
we'r2 probably worth all the aggravation we put label folk through.

My minor beef is with managers and agents attempting to kil radio
festvals. Yes, 80% of them deserve to be killed. But with the new
bus ness mcdels, we are paying nearly full boat for these bands and
puting them o0~ 2 quality bill. We also guarantee loads of promotion
‘ ' when they roll through town for their own gigs. I'm not thrilled with the

tr=etment some of the heritage festival stations receive. but that's life,
anc it won't stop me from continuing to try to knock down doors.

Stations deserving an “A”: | do not have the good fortune of
list=ning to a ton of other stations in the format. (We're not all stream-

Fhil Manning

€% en =i o
-..'ﬂuxﬁ.:

J M) B, & P =P

ing? The End started on March 1.) | used to be a
1ape freak, but | have gotten slightly busier in my
life. Additionally, | am 150% about local, local,
local. Not to sound like a broken record, but it's
your KNRK/Portland, OR; KITS (Live 105)/San
Francisco; KROQ/Los Angeles;, and KBZT/San
Diego. I've also been quite impressec with our
Kansas City Entercom station, KRBZ

Suggestions: Make mistakes of aggression.
Think where the world will be in a year techno-
logically. Is your radio station prepared to be a
relevant part of this burgeoning techrology
world, or will your station be a nice tring to listen
to in the car for those 37-minute commutes? Are you really urique? Are
you local? Are you offering your audience any shiny nickels (besidas new
songs) to keep its attention?

Our audience is full of early adop:ers and bleeding-edgers. Yet, asice
from new music, sometimes-compel ing morning shows and station
festivals, many stations offer no new products to the market. The wcrlc is
inundated with cool, sexy new products. What new products are you
bringing? Be careful to not be viewed as 20th-century technclogy.

Disclaimer: The above opinions are most probably compietzly wrorg
and off base. Please consider the IL natic source.

Garett Michaels
KBZT/San Diego
Overall format grade: B-

Comments: There are some stations that are
doing outstanding jobs and should get A's.
However, there are others that are n the D range,
and they are pulling down the overall grade.

| made a statement back in August 2002 that
the presentation and imaging of most stations in the
Alternative format had not progressed beyond
what was being done in the mid-'90s. It is almost
three years later, and, for a large pcrtion of the format, that statemen’ siill
applies.

Also, it seems that in many cases there is a serious lack of local
flavor. Instead of taking the opport.nity to be local, many siations tend to
sound cookie-cutter, almost as if they were all programmed from the same
corporate office. It's the same current music rotations, same tight gold
library, same sweepers, same weekend promotions, etc.

If our format is going to surviv2, we're going to have to be more
compelling to listen to than an iPd. In other words, it's at:out the music
and a whole lot more.

Grading the talent pool: For the most part, there are plenty of
talented people both in programming and on-air. Unfortur ately, aur entire
industry seems like it's not having much fun these days. Because cf the
lack of fun, it is possible that many of those talented pecple are ust
currently lacking inspiration and passion.

Are you happy with label support? | am happier with some more
than others, but three come to mind:

Interscope has an amazing raster of talent, and they re stili trying to do
the right thing by breaking new artists and working with the stations in our
format.

With Warner Bros., perseverance comes to mind when | thin<
about what has happened with Muse. I'm really looking $o-ward to the
new Flaming Lips album.

Matador is truly in it for the Iove of music, and it shows. The sLccess
of Interpol is a great story.

Stations deserving an “A”: “Doing it right” is contingent upor the
market and situation. | believe we are doing it right for San Die jo
however, what we're doing could be wrong for somepla:e else That said,
| believe the following radio stations are doing it right far their markets
and situations:

KROQ: Music, morning shcw, promotions, events and prod ic'ion
value — they are the total pac<age. KROQ's influence zan be heard

on Alternative, Active Rock and CHR stations all over tye countre.
Continuec om Page 62

Kevitl Staplefori

Garett Michaels
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Words From Nerds, Sncbs And Class Clowns

Continued from Page 61

KNDD: A heritage radio station that proactively chose to reinvent itself.
The added competition in Seattle has made it more difficult, but The
End will ultimately prevail.

KNRK: Another case of a radio station with heritage choosing the tough
path of reinvention. Extra points for what they are attempting to do with
mornings.

KITS: Sean Demery and Aaron Axelson have done an outstanding job of
rescuing Live 105 from the brink of Active Rock and bringing it back to being
one of the true Alternative leaders. Quite possibly the most entertaining
station in the format.

CIMX (89X)/Detroit: Considering their long-standing heritage and the fact
that they have outlasted several competitors, this station does not get the
recognition it deserves. 89X has always done a great job of sounding uniquely
Detroit while stili serving Windsor, ON and following the strict Canadian rules.

Suggestions: Take risks, dare to be different and walk unafraid. Most
important, have fun!

Kim Monroe
WXTM/Cleveland
Overall format grade: B

Comments: Some of the music over the past couple of years has been

a bit lame, but | don't think that can be entirely to blame for the perceived

g death of Rock radio. The only weakness or flaw is
complacency. If you don’t continue to challenge
yourself and mirror the tastes of your audience, you
are killing yourself. You need to ask yourself, as a
programmer, “Am | providing my audience with the
' entertainment and content they want, in addition to
picking the right music?”

Grading the talent pool: I've not traveled as
much lately as | used to. There is some good talent
_. out there that is currently employed, but there are
definitely some bad ones out there. | have gotten
resumes and CDs from people who are unbelievably
bad. They just sound lazy.

. Are you happy with label support? For the most part | am happy with the
‘ | 3 label folks and their support. However, there are times when | think they
: crumble under pressure to get things done and forget about the relationships.

In the last year | have had better conversations with people from the
Firm, Q Prime, Spivack/Sobel, SAM, McGathy, etc. The management
companies are looking out specifically for their clients and seem to shoot
pretty straight with what's really happening. They almost seem to have more
passion than the labels do.

The fact that label promotion staffs have shrunk so severely and still have a
riciculous number of records to deliver has drained them and resulted in limited
focus for their artists. | used to have long, very passionate conversations with
labetl folks; now it's more like "What do you think of Band X? Oh, OK, how
about Band Y?! it's a drag.

Stations degserving an “A”: Well, of course, we do! To be honest, | try not
to pass judgmént on what other stations are doing outside of my market,
because | don't live there and | don’'t know what the audience expectations are
for that station./| do hope, however, that whoever is programming in any given
market is thinking primarily about their audience.

Suggestions: Reflect your market's expectations. We don't all have to
play and spin records the same way from city to city. Relax a little — we're
not curing canger.

“Todd ‘Nuke 'Em’ Noker -
Overall format grade: B

Comments: it is my opinion that we tend to
forgzt that while we're Alternative stations, we
nzed to have appeal for the masses. Too much
naw bizarre music can baffle your P2s.

Grading the talent pool: | only can rate the
talent on my station, and we're first-rate. With the
availzbility of music in sevaral other arenas, talent
13 now more important than ever. This has been a
prority for X96, and the results are clear.

Are you happy with label support? The labels do an excellent job —

| ' most of them, anyway — of keeping in touch with me about their projects.
I's all about maintenance and communication.

inlerscope seems to be doing it right, because they know how to keep me
in the loop about their new projects. Stef Harty at Columbia knows how to
nurture her projects and won't give up after a mere four weeks. Thinking
long t=rm in developing artists is absolutely crucial.

Kim Monroe

“Podd Noker
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Stations deserving an “A”: KBZT keeps in touch with its listeners and
responds appropriately. Their approach is fresh and successful.

Suggestions: Don't move too fast. If a song is a hit, play it relentlessly.
Just because it might dip on the national chart shouldn't influence regional
success. The chart is composed of some who do it right and some who
haven't a clue.

KXRK shares listeners with Hot AC and CHR stations, and this should be
acknowledged when programming an Alternative station. The temptation
exists to abandon songs once they cross to mainstream formats. It benefits
Alternative programmers to remain vigilant on burn scores when a song
crosses, but if Alternative listeners still want to hear The Killers or Blink-182,
then, by all means, keep playing them. It only makes your station more
appealing to the masses.

The right amount of specialty features seasons an Alternative station, and
these should always be aimed at your core listener. Draw the proper amount
of attention to these events to maximize the perception of being too cool for
the room without actually destroying familiarity among casual listeners.

And, for God’s sake, stop paying attention to the national chart! Learn
what the listeners in your market want, and then give it to them. There are
significant regional differences in taste. If you program your station based on
the national chart, you're letting an inexperienced, soon-to-be-working-at-
Taco-Bell program director with a 1.5 share do your job.

There have been several songs that reached the top 10 on the national
chart that | haven't given more than a few specialty-show spins. Remember
The Darkness’ “I Believe in a Thing Called Love”? We never touched that
song, and we're consistently No. 1 18-34. Who in the hell decided to
market that as an Alternative act? You can almost hear someone in a room
full of suits saying, “Let’s push this crap on the Alternative stations. They're
programmed by a bunch of dumbshits just out of college. They'll play
anything if we convince them that it's hip and cool!”

Bobby Smith
WOCL (0-Rock)/Orlando
Overall format grade: B

Comments: I'm an optimist. We’ve got format superstars like Green Day
and U2 that are over all media at the moment. These are our stars. With new
music coming from superstars like Nine Inch Nails, Audioslave, Red Hot Chili
Peppers and The Foo Fighters, | think this will be a better year for Alternative.

Meanwhile, it's very important that we continue to develop and hold on to
valuable salespeople who understand the format and the passionate lifestyle
of an alternative music fan. In many markets | hear the sgme thing:
salespeople who don’t get the station.” You can be an ~ Rt —
Alternative station that has a nine share 12+, but .
without a valuable sales staff to sell it, you might be
playing Spanish-language music sometime soon.
Reaching out and attracting sellers who understand
the format can only benefit the situation of Alternative
radio stations. I'm very thankful for my sales staff and
the way they are learning about O-Rock to sell it better. §i

Grading the talent pool: The best talent of any
format. We don’t have to act like DJs on the air, we
get to be ourselves and talk to people like normal
people talk. The personal experiences that my jocks
go through are the same experiences that most other
18-34-year-olds are going through — they can relate. | love the “We don't
have radio rules” theory behind the jock presentations. Obviously, there are
some rules, but a great jock can pull it off without sounding like a cliched
radio DJ.

Are you happy with label support? We always want more. Being in
Orlando, we have to fight for the same promotion opportunities that the top
10 markets get, but with a good relationship, we usually pull off some great
record-company-driven promotions. I'm happy with our relationship, but give
me more stuff.

The labels that understand that what sounds great in California might
not sound great in Orlando are the easiest to work with. There is such a
different music lifestyle in Alternative these days, and the labels that don’t
force stuff that will never work in Florida down our throats are the best.

Stations deserving an “A”: That's a tough question without knowing
the inside workings of the other stations, but | do pay attention to several
other big Infinity stations that | am so glad to know: WBCN/Boston, KXTE/
Las Vegas, WPBZ/West Palm Beach, WXRK/New York. You'd be crazy if
you didn't say KROQ. It is not only the premier Alternative format leader, it
is an every-format leader. Not one break is a throwaway. They always
sound huge, look huge and are huge.

Suggestions: Hold on to great jocks. With a multitude of formats, digital
gadgets, and satellites cutting into our game, the best way to stay on top is
to have the best air talent in-between the best records. The major TV
networks have had their numbers diminished by cable, but they have
survived by putting on great programming that everyone still watches and
talks about. Alternative radio needs to make sure we hang onto the best
talent we have to survive the outside-radio competition.

Bobby Smith
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Passing Notes: The Viability
o Of Being Diiferent |

Demery and McGuinn share with the class

veteran promotion executive gave the format a D+ for

its ability to be “different,” stating that too many

programmers are overindulging “that 16-year-old k/'¢
in the black Metallica T-shirt.” KITS (Live 105)/San
Francisco PD Sean Demery and Jim McGuinn, former PD of
the station farmerly known as WPLY (Y100)/Philadelphia,
have heard worse and lived to tell the tale. In fact, Y100
was flipped to Urban while the following thread unravelec.
Talk about sweprise endings.

Hey Jim,

Does a 16-year-old with a black Metallica shirt even listen to the
radio? Why wou d he, when he’s got Ride the Lightning on CD or iPod?
Why the hell would he wait for James and Lars to pop up indiscrimi-
nately on the radio whenever the jock or MD feels it's appropriate?

The only reason | can figure that Active Rock stations want to be
considered Alternative is because the sales departments at these
stations already have enough qualitative problems without calling it
Active Rock. How the hell do we get the Lexus deal if we call
ourselves Active Rock? On the other hand, the only reason the Alterna-
tive community and Active Rock aren’t split up by the trades is that a
dozen stations or an Alt panel wouldn’t make for a format that de-
serves its own se:ztion.

Me? | just pull up my special panel of like stations that have ratings.
Oh, looky! No Three Days Grace, 3 Doors Down or any of those other
bands with numbers in them.

Your Friend,
Sean
Now Seanboy,
| hear ya on tne Ride the Lightning tip, but | think it comes down to the

those complaint e-mails that say we aren't alternative enough (are there

zimilar letters sent to AC stations complaining that they aren’t AC enough?),

most of our listerers just aren’t that passionate about ... anything.

Face it: If vou rezlly love indie rock, you aren’t gonna listen to us anyway.
3ut if you like a lot of music plus video games plus Desperate Housewives,
well, guess wnat? \WWhen you get down to it, it makes much more sense to
mix genras and play great, reactive songs than to stick to a dud because it
fts your sonic center. Becoming too hip for the room doesn’t seem to be an
enswer. Besides, it's more subversive to slip the new and good into the soup
teing swallowed by the masses.

So, to finally answer your question: No. That 16-year-old in the Metallica
snirt doesn't listen to us (then again, are there actually any 16-year-olds still
ir to Metallica?), but tiat 32-year-old guy who sells insurance and drives a
Camry and watches Everybody Loves Raymond and loves Peart Jam?
T-at's the guy we can get. And I'll take him, because there's more of him
ttan you and me (thaqk God).

—Jim

Jimbo, Jimbo, Jimbo....

I've always said that you are one of the smart ones, and | hear what
you’'re saying, but here’s my thing: Many Alternative stations don’t
seem to stand for anything. A mishmash of rock, active rock, indie and
alr grunge staples makes for a supermarket that sells Pennzoil in
between Wheaties ard cornflakes, and for some reason the light bulbs
are in with the eggplants.

Coming from a Top 40 background, | understand the concept of
having a little something for everyone. But, frankly, radio doesn’t hold
the sole roll of quarte-s to the jukebox anymore. We are now fighting for

mind share, as opposed to just station share.

If you're going to go “red state” because you
have a hard time getting anything else to work in
your market, then embrace rock and its
attitude. Hell, spend a day on the lake without
sunscreen and show your redness! If you can
afford to go “blue state,” and you think that
position would build a coalition of P1s and
wannabes large enough to get the Lexus buy,
then hold your breath until somebody notices.

X Here’s my précis: Stand for something.
Music, ideology, whatever — smoke 'em if you
got ’'em. Don’t be a mirror of your market (blas-
rhemy); instead, create a community that you

|‘ coalition tat each station is building. As much as we may empathize witn

think your market can embrace in large enough
numbers to be considered a successful cult
brand, no matter what that is. Avoid being the
music accountant. “Oh, boy, an accountant! Can |
meet him?” Not!

My name is Sean Demery, and I’m here to scare
you.

Sean-y,

Alternative radio feels alarmingly like the Democratic party — always at a
crossroads, struggling to figure out how to win. We're on the right side in so
many of the battles, yet ultimately losing the war.

If we play to our core and passionately embrace the “true” alt music, will
we become Howard Dean? Can we win with the narrower position? Cr do we
slide toward the active right, and, if we do so, are we becoming what most
Alternative stations are: boring John Kerry centrists? We all learned in
November that there was nothing sexy about being John Kerry.

So how do you be Howard Dean and win? it has to do with the of’ "be
much more than a music jukebox” concept. Build great stationality and
personality and remember to connect to listeners’ hearts, not just research
scores’ hooks.

Your plan is problematic. If the appeal in your specific market for that
“stand for something passionate station” is not so great at liftoff (like, say, in
80% of the markets in America), it's hard to convince most corporations to
swallow that pill. They not only like accountants, they mostly are accoun-
tants. Believe me, | know.

—Howard Dean Wannabe in Philly

Jim,

Good points. They match the one on my head. | can’t equate radio
with winning a presidential election. Elections are winner takes all. In
radio, multiple winners take larger portions of available market share or
dollars. | want better ratings, but I’m not looking for No. 1 elected
status. Alternative is not the dominant force in music right now, so it’s
not likely that would happen anyway.

What | do want is the cult-brand status of the likes of Harley-
Davidson, Jimmy Buffett and Apple Computer in my category. None of
these franchises own their category, but they do have loyal, ravenous
believers who rally around the company flags. These brands are not
everything to everybody, but each stands for something that many can
believe in.

And here’s the good news about opting for art and building a
community: it’s fun and mind-expanding and creates an abundance of
stories that the sales folks can take to the clients (and, better yet, the
clients can repeat back to the salespeople). It’s the stories and cultural
vibe that have allowed us to sell this thing with or in spite of better-
than-usual ratings.

Not being specific in my intent leaves me with no specific purposein
my listener’s mind. And doing more of the same things delivers you the
same results. | will not be a coma patient in the format hospital. { will find
some way to make you realize that | am alive, vital and necessary. | will
wiggle my fingers and jiggle my toes until you notice me.

If you are going to live, live loudly, boisterously and dangerously. |
would rather take calculated risks and fail miserably than bide my time
staring at the ceiling waiting for a wet sponge. How about you?

—sd

(Editor’s Note: At this point in the note-passing, Radio One flipped a
seemingly healthy Y100 to Urban. Amid a huge listener backlash, Mr.
McGuinn fired off a final salvo.)

Well, Sean, guess what? You are right about that whole "build a brand”
/ibe. | have to tell you, | have learned more in the last few days about the
sower of a brand by observing the explosive growth of the Y100rocks.com
website — and the viral power of the Alternative fan base — than from
anything I've seen in the last 10 years.

You want more? The brand at Y100 was strong, and the backlash against
i's demise proves it. Its afterlife proves your point, but what happened to
¥100 terrestrially proves mine. If the art doesn't fit into the strategy of the
sccountants, it doesn’'t matter how wonderful you are. We had hefty cash
fiow and our power ratio was strong, but the company that owned Y100 hac
a strategy that called for dominating the Urban market in Phitly. Modest
Mouse wasn'’t going to help them do that.

Everybody out there needs to know that we're in a business, and busi-
nasses are run by accountants, right? The art and commerce must be
balanced. That's reality, dude. Believe me, | know.

_ove,
Jir

Jim McGuinn



www.americanradiohistory.com

* * \’ é 9'.‘ g - 3
BDS: 38 32 8 I
B N F‘:
A %
Already on over 40 stations mcluding 0101, Live105,,

WENX, 89X, 99X, KNDD, KZDN, KEDJ. KWOD, 91X,
'KBZT, KNRK and more!

b Catch them ™. ‘Elevator In Stores 4’05/0
b live at SXSW 3/17 at L &
La Zona Rosa at :l.'ve on Conan 0 B"en] 4/1]
12 Midnight! "

| Hot Hot Heat has been chosen April’s Advance Warning and THE LEAK on MTV!!

VIDEO HITS @

2 3/22 “ALL DAY PREMIERE™!

}[elfex'zd @ ,
*’“""“’%‘%mﬂ “PmNot Okay” 3 ¢ 8 &

] :
R&R:Debut €)  BDS: Debut3s* ™= o _A Pt

Already on over 40 stations including: | % |
KROQ, 'WXRK, Live105, WFNX, WXTM, WSUN, - | |
KPNT, KEDJ, 91X, KWOD, KRBZ and more! 1

Three Cheers for Sweet Revenge Certified Gold!

On Tour w/Green Day This Spring!
Headlining Vans WARPED TOUR all Summer! P— - -
Live on Jimmy Kimmel 4/04/05! Video on e @2

Impacting Alternative 3/29!
Early Airplay at WAVF and KBZT!
Already scanned over 25,000 copies!

Video in rotation at m“!

Pt
= i N 7 \ ’J\

e ]
Calrﬁ them live at ‘:
~ SXSW 3/17 at La Zona Rosa :‘

S s
ot

*:-7 Spin Party 3/18 al Stubbs % v o
o 3PM — '3 ,
=0 B Mo SRe

www.americanradiohistorv:-com


www.americanradiohistory.com

'I True stories from PDs winning on the Active edge

he wide musical breadth of the Alternative format in

2005 is impressive to many. To others, however, it’s a

total pain in the ass. Seems that our community of T2
monitored stations has a hard time agreeing on anything
this side of Green Dayx. What’s more, those venturing
deepest into the active rock realm present a perplexing
conundrum for anyone trying to stuff the format into a
convenient pigeonhole.

“‘Please tell me how can enyone pla¥ Led Zeppelin and be
classified as Alternative?” onz exasperated VP/Promotions
sputtered recently. Good question, and the widening divide
between “neo” and “active” A ternative cutlets requires some
answers. Luckily, a trio of PDs who walk: on Altemative's hardest
side are happy to oblige. For those about to rock, we salute you.

Viva Las Vegas

The modern debate on how hard the format could be began
in the desert of Nevada, wherz2 KXTE (X-Treme Radio)/Las
Vegas rose out of nowhere in 1996 to ot literate heritage
Alternative KEDG (The Edge)

“When we started, Alternative radio p=ople laughed at us for
playing Korn and Tool,” says KXTE PD Chris Ripley. “They
might have played bands like that at nigtt, but we were pound-
ing them at 10am, right after Howard Ste-n. Now every station
would kill to have them on thei- holiday sow.”

From the beginning KXTE kranded itszIf as “X-Treme Radio,” never
using the “A” word. Not even once. “This station is basically a Rock station,
and we lean to whatever is new and rock.” Ripley says. “It's more of a
tempo-based station, so if a song doesn't really rock, we probably won't
have a place for it.

7 people laughed at us for playing Korn and
Tool. Now every station would kill to have
them on their holiday.shew.”

Chris Ripley

‘l “When we started, Alternative radio

“I really don't care that much about the =hart. We pay a lot more attention
to what’s going on in Vegas than to the ma keting plan of any record
company. My job is to produce resuits for my radio station, not somebody
else's chart.

“Besides, we're targeting 18-Z4-year-olds. These people have iPods and
video games and the Internet, so to assume that anyone is going to make a
lifestyle out of sitting around listeing to a radio station is crazy.

“We're targeting an overservesd demo now, so we can't afford to follow
the dictates of a national agenda. It's all abcut what's happening here. We
need to be clear when we tell our listeners ‘This is what we are, and this is
what we do, and you can do it wita us.’

“The format is so splintered, but we've got an Active Rock station in our
market, and we serve as an alternative because we can play bands like
Unwritten Law, Queens Of The S-one Age, System Of A Down and Rise
Against. We're doing what works for Las Vegas, and if you don't want to
call it Alternative, that's fine with me.

“Besides, if you tried to divide the
Alternative panel in two, you'd end up
splitting too many hairs. You'd have to push
a lot of good Rock stations out, and that
would resuit in the slow death of the Alterna-
tive format.”

Buffalo: The Edgiest Edge

As you travel dcwn the long ana winding

The Offspring
Stone Temple Pilots

cutter with no regioralism.”
Gray and The Edge are big on rejional- 1
ism, catering to what he describes as “blue-

Alternative road, tha last station thzt you're 1. Linkin Park
likely to pass before you hit the Active Rock 2. Green Day
border is WEDG (The Edge)/Buffalo. “F'd 3. Nirvana
agree with that,” WEDG PD Kerry Gray says. 4. Red Hot Chili Peppers
“And I'll tell you what, | think it's pre'ty cool to 5. Beastie Boys
l ’ see the differences on the panel. Wnat | 6. PearlJam
don't like about a lot of the other for nats is 7. Foo Fighters
that they all sound tne same. It's just cookie- 8. Blink-182
9.
0.

Alt Rock: In A Class By Itself?

Kerry Gray

Defining The Alternative Difference

Wanna draw the line? Stay goid, Pony Boy. Three out of
three PDs surveyed believe that the ultimate difference
between the Alternatives and A=tive Rockers lies in their
libraries. The following are the top gold artists played by
each format in the past 12 monrhs.

Alternative Active Rock

collar rockers who aren’t ready to spend the day
with Crosby, Stills and Nash.” "We're targeting
30-year-old men, period, the middle of 25-34
persons,” Gray says. “We can’t change that just
because other stations in the format go younger.
That's where the hole is for us, that's where we'll
succeed, and that's how we'll stay No. 1in 18-34
and grow 25-54. We're going to be true to those goals.”

Buckle up, folks, because Gray is just getting started. “All of our core
artists came from Alternative except Metallica, our meal ticket,” he seys
when asked about The Edge’s decidedly Active Rock lean. “Are you gonna
ban every panel station that plays Metallica and not The Cure?
We are not in a position to adapt to a lost, unfocused, bipolar
musical outlook. We know our target, and we refuse to be a
limited niche format.

“Decaying Alternative heritage stations often have tired,
monotone-filter, white-noise production; jukebox morning
shows; disposable currents; condescending musicologists;
sterile promotions; and other cliches that are not reality-bz sed.
They break artists and don't develop them.

“What | think can ruin Alternative is if it gets too niched If
it's too narrow, it's not going to win. Once | got here, it was like
‘What are we doing pussyfooting around?' We had the music
test results, and Depeche Mode and even R.E.M. didn’'t waork.
It's not what the 25-34 audience in this market needs, and it's
not in our best interest to force it on them. We take pride in the fact that
we’re doing the right thing for our market.”

Dave Wellington

Boston: More Than A Feeling

Now we come to one of the nation’s greatest rock towns, where WBCN
boasts a grand heritage and an unflinching ability to play both Led Zeppelin
and The Cure. “Last time | checked the Alternative format was created
without specific ‘can do’ or ‘cannot do’ rules,” says WBCN PD Dave
Wellington. “Alternative was a format that was an alternative to the norm.

‘| do keep an eye on the format as a whole. | look at the group as a
whole for our challenges, hot new trends, new styles of music bubbling up
and things like that. But more important, | look at successful radio statios
like KROQ/Los Angeles, WXRK (K-Rock)/New York, WXTM/Cleveland,
KXTE, KITS (Live105)/San Francisco and [Philadelphia Active Rocker]
WYSP. | look at them not necessarily for what music they play, but for how
they win and position themselves in a very competitive, oversaturated
media environment.

“The psychographic of the audience that you are talking to is a huge
factor. Some Active Rock stations are very aggro in their production, music
and jock delivery. The music you play, your imaging and air talent style and
the promotions you do all contribute to how you sound. Some record
companies believe that it's only the music that categorizes you as an
Active Rock or Alternative station. | don’t agree with that.”

At this point | throw down the gauntlet and ask the same question that
the anonymous record rep tossed at me in the beginning of this very
column. “Dave,” | say solemnly, “you play Led Zeppelin. Aren’t you
concerned what this could mean to the format?”

“No,” he replies. “You are correct, we do play some Led Zeppelin
sprinkled in. The record labels’ priorities are just that — their priorities.
WBCN plays hits, and we focus on men 18-34. Songs that we feel will
appeal to those guys and songs that sonically fit with our library are songs
that we consider. We ignore songs that we
do not consider hits.

“Having said that, WBCN is most
certainly helping the format. We have ratings
that prove we are a winner, and high ratings
for WBCN translate into more impressions
for new music. More impressions translate
into more sales.

“You will hear new rock around the clock

-. Metallica on WBCN, not buried after midnight like

Z. Linkin Park some other stations. | would consider that

I Godsmack helping the format, not hurting it.”

4 Nirvana .

5 Alice In Chains Postscript

6. Stone Temple Pilots In Arbitron’s fall 2004 survey, WEDG,

7 Korn KXTE and WBCN were all in the top three

8 AC/DC 18-34 in their respective markets, and,

9. Pearl Jam combined, preached their version of the

0. Green Day Alternative gospel to aimost 1 million people

every week.

:
-
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the bravery an honest mistake
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| Catch
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%The Debut Single “An Honest Mistake” [ i abins i s coming varch 26t 2005
Live 105: Top 5 Phones, Top 10 Rank (26x)
KWOD: Top 10 Phones (17x) |
Appearing on Jimmy Kimmel April 6th
Elite 8 at @lz | (34x/week)

Self-Titled Debut Album in-stores March 29th
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1' Deer thoughss from the other end of the building

ut three Alternative PDs together in one room, and

youw're sure to hear impassioned arguments about what

the “A” wcrd really means. What happens when you put
three Alternative sales managers together? Let’s find out!

We cemmissioned Jacobs Media’s Dave Beasing to keep a few sales
veterans aftzr schoal in order to pick their brains about the art of the
Alternative sel'. At fi'st he was tempted to have Jennifer Wisbey of KNDD
(The End)/ Seattle, Keith Lawless of WSUN (97X)/Tampa and Gregg
Wolfson of KBZT (FIA 94/9)/San Diego simply write “I will not promise stupid
promotior s to close a deal” 100 times on the chalkboard. Instead, he opted
to pcse a few probin ] questions.

DB: Arbitron seems to have problems getting a
consistent measurement of 18-34 males. Do
advertisers understand this? If so, is it possible o
sell without ratings and base your pitch on good old
results?

KL: If a salesperson is really doing his or her job,
this shouldn’t be an issue. However, if you don’t
master selling the importance of this lifegroup, you
will eventually be the victim of “a bad book,” a
S | “wobble,” a “poor sample” or whatever. Instead, |
—_— want advertisers to understand that this lifegroup is

Keith kawless massive in size and critical for them to reach.
JW: Most people are looking at broader demos
‘han just m=2n 18-34 anyway, and the ratings are either up or down. Instead
of worrying about that, we position ourselves as the experts. We know how
to talk to this consume; group and what motivates them.
DB: Are idvertisers as excited about Alternative as they were five or six
years ago?
KL: Exci=d? | don't measure their excitement level for my format.
However, I'C say their perception of Alternative is much better. Once upon a
‘ me, Alternz¢ive had a negative connotation, and so did Gen X. That slacker
eputation hes been prcven wrong over time. For that matter, not only are a
ct of our seliers — like ne — members of Gen X, but so are the buyers.
GW: Gen Xers have grown up, and they've begun careers that generate
lts of disposabe ncome. They're buying homes, buying cars and raising
families, and Alt=rnative music is now considered mainstream — you hear it
everywhzre.
DB: | sometimes l{oke that the difference between an Active Rock listener
=3 3 and an Alternative listener is about 20 1Q points. Do
you discuss the differences between Alternative
Iisteners and other Rock listeners?

GW: Yes, we do. We feel that the on-air presen-
tation and content of our Active Rock competitor say
a lot about the type of person they're targeting.
Sometimes just sending the client to a competitor’s
website can illustrate that point.

JW: { don’t usually go down that road. | do say
that they are very different consumers with very
diferent lifestyles.

DB: What is Alternative’s biggest advantage

Gregg Wollson over other formats?

KL: Qualified results. Many formats deliver a lot
of re spondents to an ad cempaign, but are they ready to buy? On the flip
sidz some statons viith an older audience may deliver a more qualified
audiznce for some producks, but are they as responsive?

JN: Our auc’ence depends on us to tell them what's new and different.
Thzt s a tremendous olatfo'm for commercial messages.

D3: Any fast-growing new categories of business?

K_: New tect nalogy and education. By new technology, | mean every-
thin from gamir g svstems and game producers to MP3s and downloading
and cellular phoae technolagy — ringtones, wallpapers and so on. As for
education, there are so mar y special certifications you can get now, from
fashian to technclogy. Thes2 schools are very competitive.

GW: Energy crinks hair "emoval, plastic surgery....

JiM: And let's 1ot fcrget Fome builders, mortgage brokers and car

anJ‘acturers.

l D& : Which waulc you rather have: a young seller who gets the lifestyle
or a seteran salerperson who doesn’t even listen to the station but knows
how ‘¢ sell to ma~stream acvertisers?

KL. Give me som=body wth talent. They don't need to be in the lifegroup
to get ihe lifestyle.

€8 © Radio & Pecords Mach 58, 2009
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JW: Can't | have both?  would love to have a
seasoned seller who also gets the lifestyle.
However, | can always teach an inexperienced
seller who gets the lifestyle

GW: | have five sellers who are P1 to Alterna-
tive. Understanding, passion and conviction go a
long way. =

DB: A /ot of the people reading this article are Jennifer Wisbey
programmers. More than anything else, what do
you need from us in order to succeed?

JW: We need interesting ways to incorporate our clients into the
programming of the station and the lifestyle of our listeners.

KL: Mutual understanding. It is critical for the programming department to
understand how the sales department operates. It's also important for the
sales department to understand the programming department.

GW: Just continue providing a good product.

DB: Oh, you get extra credit for that answer, Gregg. Actually, all three of
you have been very impressive. | have no idea why your PDs say such bad
things about you. You're OK in my book. Class dismissed!

Alternative Sales Quiz

By Paul Jacobs

Selling Alternative is tricky. While there are probably 10 or 20 things a
salesperson or manager needs to focus on, the following five points must be
mastered. Ask your sales team to grade themselves on these criteria:

1. Are your salespeople cheerleaders for your audience? It's been
over a decade since Kurt Cobain passed, but the grungy image cf the youth
market remains. Despite all evidence to the contrary, talk to most car
dealers, banks and grocery-store clients, and their image of the typical
Alternative listener still falls under the definition of slacker.

This image has got to be changed. When you look at the research on
Generations X and Y, it's clear that they are married (or soon will be), having
kids, buying homes and furnishing them and consuming their brains out.
What's more, they will continue to do so for decades to come — an
advertiser's dream.

2. Are they attacking your negatives? If you've ever sold for an AC
station (or if you have one in your cluster), you know that their biggest
challenges each day are to 1) make sure there's a fresh pot of coffee in the
station kitchen; 2) make sure the e-mail server is working; and 3) make sure
there's always enough inventory. Why? Because no one ever questions the
quality of their audience.

Alternative stations, meanwhile, carry a ton of negative perceptions. Our
audience is thought by many buyers to be too young, too poor and too male.
They can't clear credit and they listen to “devil music,” so there must be
something wrong with them. Attacking these negatives head-on is critically
important. it won't matter how great your ratings or Scarborough incexes are
if the first thing that flashes into the mind of a prospective client is a picture
of Jeff Spicoli.

3. Are they focusing on value and ignoring the ratings? If the 12+ share
of the typical Alternative station doubled in the winter book, odds are the
revenue wouldn't double. Why? Because of the aforementioned image
problems, the Alternative audience is devalued in the typical advertiser's mind.

That's why focusing on turning around the negative image of the format
and its audience is paramount to success. Until mainstream advertisers see
the value of your audience, the Arbitron results are the last thing you should
be leaning on.

4. Are they looking for revenue in unconventional areas? For a
combination of reasons, a lot of advertisers who target the 18-34 demo are
putting their money in other media. Pick up a copy of Maxim, Teen People or
any of dozens of other magazines, and you'll see hundreds of advertisers
who, when they buy radio, use a 25-54 buying target or have gotten out of
radio altogether.

Waiting for the agencies to come around is futile. The dollars are out
there, but not via the traditional pipeline. Alternative stations must insist that
:heir national rep firms begin to go after these lost dollars. If they can't (or
won't), find another rep firm. And, locally, why worry about ticking off a media
buyer who isn't buying you? Go up the chain at the agency or directly to the
client. Stop waiting for the business to come to you.

5. Are they working harder than their competition? Over the past
cozen years I've made hundreds, if not thousands, of speeches and
presentations to advertisers promoting the value of the youth marxet. I've
come to the conclusion that, if you want to be successful selling Alternative,
you can do the same things that your competitors are doing.

Here's the bottom line: If you want to make the grade in Alternative
sales, you've got to work harder, work smarter and embrace unconventonal
strategies and tactics. Otherwise, go somewhere else and make sure the
ccffeepot is full and the e-mail server is working.
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Promotional Show & Tell

‘ ‘ Lessons in how to play nice with your listeners

t wouldn’t be a true format review without some

creative blasts from our friends in the promotions

department. We asked a few marketing directors how
they bonded with their listeners in the past year, and this is
what they said.

Cha Chi Loprete
WBCN/Boston
“I Survived Gigli”

Not only is Boston the home of WBCN, it's also the childhood home of
actor Ben Affleck, star of one of the worst movies in history, Gigli. With thes=
facts in mind, we put together an awesome promot.on for the film's very last
Boston-area big-screen showing.

WBCN gave away all the tickets to the showing or the air, asking the questian
“"Can you sit through Gigli?" Everyone who made it to the end received an |
Survived Gigli" T-shirt. In addition. because we knew that J-Lo would soon be
Ben's “ex,” everyone at the theater had the chance to win an Xbox.

The day after the screening the Boston Herald ran photos of listeners
wearing their T-shirts. We also got coverage from CNN, Fox News, the BBC,
AP and Reuters. In addition, requests came in from all over the country from
people wanting T-shirts. The cost of this promotion
was a mere 350 T-shirts and one Xbox. This “attitude”
promotion turned the worst movie of the year into one &
of our most high-profile promotions. ‘I

i

David Harris
KHBZ (The Buzz)/Oklahoma City
“The 12 Strings Of Christmas”

In the month of December The Buzz gave its
listeners a once-in-a-lifetime opportunity to win a few
pieces of rock 'n’ roll history: We gave away 12
autographed guitars from the likes of The Cure,
Linkin Park, Green Day, The Red Hot Chili Peppers
and Korn.

Winners had to "sing for their strings,” as each day
listeners were given the chance to correctly finish the
lyrics of a song. If they did so successfully, they won the autographed guitar
from the appropriate band. Alt 12 guitars could be viewed on our website at
www.947thebuzz.com.

As if the guitars weren’'t enough, all 12 winners also qualified for the grand
Jrize. Fittingly called "A Green Christmas,” the packace included $1,000 in
sash, a new Apple iPod with the entire Green Day catalog and a trip to
—ondon to see Green Day live.

Shawnessy Renegar
WNNX (99X)/Atlanta
“'m With The Band”

During the fall 2004 book 99X gave listeners the chance to say, “I'm with
tye band” and mean it. Highlights included “CD Shopping With Chino,” as
Bteners qualified for a shopping spree at a local indie CD store (Criminal
=ecords) with Chino from The Deftones by winning tickets to a Social
_istortion/Deftones show. The “Meatless Meet & Greet.” meanwhile, gave
g-and-prize winners a chance to meet with the usually reclusive Morrissey.

We also put one lucky Green Day fan and nine of his friends backstage ir
e “Green Day Green Room.” We oultfitted the room with some of Green Day’s
hospitality rider items and gave the winner and his friends guitars, then brought
Green Day into the room. For “Walk With Metallica,” we sent one lucky winner
znd a guest jo walk with Metallica to the stage the night of their show.

Karac Ruleau

WWCD (CD101)/Columbus, OH

“Snag A Scion”

CD101 listeners collect “Lounge Tips,” which are given througnout the day
o wair, and they have untit midnight to log the tips into their Lounge accounts at
www.cd101.com. The tips are valued at 40 points and can be used in a
redemption section for movie passes, CDs or T-shirts, or they can be used in
ow- monthly auction for concert tickets, autographed memorabilia, etc.

Through this program we also gave away a brand-new Scion XB. During
our “Snag a Scion” promotion, Lounge members had the opportunity to
rezeem their points for an unlimited number of keys to start the car. We tied
th2 promotion in with a local bar and had over 500 people redeem their points
for keys.

_isteners and their friends showed up at the bar — meaning we helped
pro luce some major profits — and we had a massive party during the live
broadcast, with the car giveaway as the climax. The winnar was every
premotion director’s dream, screaming, crying and going crazy. All of the

WNNX (99X)/Attanta treats winners to the
Green Day “Green R>om.”

Scion dealers were very impressed, and, needless to say, the bar was r are
than grateful

Travis Hill
KDGE (The Edge)/Dallas
“Bands In The Sand”

Every day in May The Edge gave away a three-day trip to Jamaica, where
lucky listeners could meet and mingle with three bands as they enjoyed tie
beautiful beaches and exciting nightlife at the Hedonism resort.

Edge listeners boarded the plane from Dallas to Jamaica with Bowling For
Soup and local band Supercell. Hoobastank were waiting at the resort for n
exclusive meet-and-greet with listeners. The next day all three bands
performed a private acoustic show and signed autographs. The promotion
was such a success that The Edge had to add a second plane with seats fcr
sale that quickly sold out.

Russ Torbett

WNFZ/Knoxville

“Thanksgiving With Papa Roach”

On the Sunday before Thanksgiving Papa Roach made a stop in Knox-
ville. We gave away tickets to the show, as well as special tickets for a few
lucky listeners to enjoy Thanksgiving dinner with Papa Roach before the
show. The dinner was complete with turkey and
dressing, mashed potatoes, green beans, pumpkin
and pecan pies, cranberry sauce and, of course,
cold adult beverages. Papa Roach were very
excited to actually sit down and eat a warm Thanks
giving dinner, especially with the nicest and coolest
listeners around. That's Knoxville for ya.

Robin Rockwell
KITS (Live 105)/San Francisco
“Studio 105"

One of our most successful programs 1s Studio
105, which is a broadcast facility that we build at
Metreon, an entertainment complex in downtown
San Francisco. Think TRL meets Live 105. From
Thanksgiving to Christmas we broadcast live from
Studio 105 all day, right in the heart of holiday shopping. You gotta love it!

Studio 105 is compelling for our listeners whether they're on-air or on-
site. We incorporate features like “Celebrity Underwear Month” (each day we
feature underwear and a full catalog from an artist), “Pizza Pie Pow Wow"
(bands stop by, and we feed everyone) and “Band Roulette” (pick which ban
comes up next, snag a prize).

Consumers get to witness what radio is all about, and, when the bands
show up, it's a chance for listeners to hang with their favorite artists. We've
had Coldplay, AFl, New Found Glory and Paul Oakenfold, just to name a few

Also, from a sales point of view, this is a great opportunity to tie in third
parties to help create a vibe. Best of all, Live 105 is touching and feeling ove)
1 million people during this time frame.

Cal Cagno
CIMX (89X)/Detroit

“The Ultimate Summer Job”

During the spring book 89X degided to give someone a prize that no
amount of money could buy. We coordinated with the Vans Warped Tour to
send a winner out to work as a roadie for 10 dates, starting in Charlotte and
ending in Detroit.

Over two weeks we contested four times a day, with qualifiers grabbing a
pair of tickets to the Detroit date. The grand prize included the roadie gig, a 40-
gig Apple iPod and $500 cash. We also gave them a digital camera and a
brand-new cell phone so they could check in as our “Van's Warped Tour
correspondent.”

This also enabled them to send us pictures and stories from the road to
be posted in their online journal on our website. [n the end our winner
actually secured a job for himself on this year's tour.

Alyssa Holtgrewe

WRXL/Richmond

“Stickers Not Bombs”

WRXL has an ongoing connection with the Virginia troops stationed in
Iraq. When WRXL receives an e-mail or letter from Virginia-based troops
stationed overseas, we send over a care package stocked full of station
swag, including the latest CDs. This is great, because it's mainly website-
:riented and doesn’t add on-air clutter.

When we send over a care package we encourage the troops to send us
photos to post on the website, which really brings the whole thing home. it
allows the troops’ loved ones to see them on the website of their favorite
radio station at www. 102 7thex.com.
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The first single from the new album Waiting For The Siren’s Call
Produced by John Leckie & New Order
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Talent 101: The KROQ

“ A study session with Weatherly, Kimmel and Daly

mong the concerns bouncing around the Alternative

campus in 2005 is the belief that the talent pool is

shrinking. Although syndication and voicetracking
have taken their toll on the average broadcaster’s ability to
develop winning personalities, KROQ/Los Angeles has
managed to churn out a steady stream of breakthrough
talent. It's been this way since the '80s. What’s up with that?

“This is a place where talented people are given room to hone and
develop their skills,” Infinity VP/Programming and KROQ PD Kevin
Weatherly says matter-of-factly.

“The difference at KROQ is that we pull in people based on their raw
talent rather than their ability to fit into a preconceived idea of what we want

—— our airstaff to be. Because of that, we feel comfort-
able giving them room to make mistakes — within
certain parameters. We give them room and see
what happens.”

“You know what | think the secret to this whole
thing is?” says Jimmy Kimme!, KROQ alumnus and
host of ABC's Jimmy Kimmel Live. "People put way
too much stock in how important radio e
experience is, and it's not important at

__all. People need to broaden their
horizons and find talented people
wherever they are. Take some initia-
tive, round up good people, define a
role for them, and let them fill it. That's what KROQ does.”
Mastering The Intangible

“There are so many radio stations that put down rules and
limitations and alf this stuff, and it really inhibits growth,” says
Weatherly. “We adapt to the people we hire while they adapt to
us.

Easier said than done, of course. So how does one identify

Kevin We;tb;r}y

know it when you see it,” Weatherly says. “it's all about having an eye and

‘ 'the raw talent in the first place? “It's hard to explain it, but you

b

an ear for that intangible something that makes somebody stand out.

“It's something you can't teach people. Whatever it is, they either have it
or they don't. You identify those people who have it and then bring them
into a system that gives them encugh leeway to hone their craft.”

“Kevin used to tell me to be a listener rather than a DJ,” says Carson
Daly, another KROQ graduate and host of Last Call With Carson Daly on

“KROQ is ome of those rare places where
everyone is really talented and they know
how they fit in. There’s no backbiting
there.”

Jimmy Kimniel

NBC. “When he ended up hiring me, he said, ‘You’re on at night when 13-
to-20-year-olds are doing most of the listening. You're 22, you go to the
Whisky and the Rexy and you do what 22-year-olds do. I'm going to give
you the key to the radio station. Go be a listener, and then come back on
the air and talk about it.’

“That was a really cool way of iearning how to be relatable, which is
what he wanted more than anything else. KROQ always promoted the idea
of developing your own identity and not trying to sound like anybody else.”

“Kevin's secret is that he goes with a gut feeling,” Kimmel says. “We
nung out at a Denny’s after the Super Bowl in Tampa one night in 1991,
and he thought | was funny. He said he was going to figure out a way to get
me involved with his morning show. It took a couple of years to make it
happen, but eventually it did.”

Kimmel, by that time, had been doing morning radio for seven years,
experiencing the dark side of talent development during unsuccessful stints
in Phoenix, Seattle, Tampa and Tucson. “Too often the people who manage
radio stations are very shortsighted,” he says. “They push you to do these
corny bits on some consultant’s list or to run the syndicated stuff. You can’t
get any better doing that. If you're not coming up with new stuff on your
own, you're never going to get any good. It's a fazy way to go about things.”

Got To Be Real

“One of the things | look for is people who are interesting as people,”
Weatherly says. “| want people who are smart and have a perspective and
point of view of their own. We hire real people and then allow them to be
themselves, real people with real talent instead of disc jockeys.

72 ® Radio & Records Macch 18, 2005

Carson Daly

Meathod

“This goes back before my time — back to Jed The Fish and the KROC
of the '80s or Kevin & Bean in the '90s. There's a belief system in plz ce.
We believe in the people we hire, and we have patience with them.

“It's sort of like doing A&R. If you believe in a band, you're working
under the idea that they are going to eventually break. You let them fnd
themselves and get through a few albums before they have their brez k-
through record. U2 had a lot of room to develop before they deliverea The
Joshua Tree.

“And look at Geffen Records, with Sonic Youth. Sonic Youth attracked
Nirvana. Same thing here: The process sort of builds on itself. You attract
talent and help them develop; then, all of a sudden, it's a place where
talent wants to be.”

“| wanted to be at KROQ because | knew it was a very creative staiion,”
Kimmel says. “There weren't many of those places back then, and the-e
aren’t many of them right now either.”

Growing Up KROQ

As a local boy and tifelong listener, Daly was inspired more by KROQ's
musical heritage than its propensity for developing talent. “| never had any
aspirations to get to MTV,” he says. “I never thought about MTV or
television; it was all about music, and the epicenter of that for me was

-8y KROQ. To be there and to do nights — | was done! You coulc put
| afork in me. It was the time of my life.

“It was the craziest thing, because | grew up in LA, and |
used to come home from school listening to Jed and Richard
Blade and Sluggo and people like that. | used to send airchec<s
| to Kevin Weatherly before | even worked there, knowing that |

ultimately wanted to be at KROQ. He helped me with the
philosophy of finding my voice and becoming a personality on
Alternative radio.”
So how does one find one’s voice? “It was really simple stuff,”
‘ Daly says. “At the time it seemed that everybody was trying so
hard, and it seemed like the whole format wanted to sound like
Jed The Fish. He was like the flagship personality, and that's a
rookie mistake. Kevin encouraged me to
relax, and he kept reminding me to be
myself. | was a kid from Santa Monica, and that’s
what he wanted to hear on the air.

“‘Honestly, it was pretty easy to figure out why |
was there. | mean, there were a lot of really big
personalities gunning for that job who had far
more experience than me. Much to my surprise, |
auditioned on the air four or five times, and then
Kevin gave me the job. That told me that he
wasn't looking for somebody with DJ experience;
he was looking for something more down-to-
earth.

“After four shots of Jagermeister every single
night for about a month, | got over the shock. |
mean, | was a nervous wreck to be on KROQ. | had been a fan of that
station forever, and | listened every single day. To walk into the World
Famous KROQ with a card key that actually worked and to follow Jed
every night on top of everything else — it was just crazy.”

A Good Place To Be

Kimmel points out that, along with everything else, KROQ fosters a
tzam mentality that enables the talent to focus on living up to their poten-

Jimmy Kimmel

“We hire real people and then allow them

to be themselves.”
Kevin Weatherly

tial. “I'll give you an example,” he says. “That was the first station that |
ever worked for where the afternoon guy wasn't trying to screw up the
morning team. When | got there Jed The Fish left a note in my locker
telling me that | was doing great — this before | even met him.

“KROQ is one of those rare places where everyone is really talented
and they know how they fit in. There's no backbiting there. It's almost
unheard-of, and | went from this kill-or-be-killed mentality that | had at
other stations to wanting to bring in other people and making sure they had
a chance to shine.”

“My time at KROQ was awesome,” Daly says. "And the quote from
Kevin Weatherly that still rings in my ears is, ‘Never ask for permission,
always beg for forgiveness.’ That's a backward green light for anybody. I'ii
never forget it.”
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Approaching Top 10 at Active Rock
7 weeks after impact!
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KOGE KTBZ CIMX WRZX WMFS KKND
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KDGE KPNT KKND KXTE WXTM Q101 WJRR WJBX
WBUZ WNFZ WPBZ WXEG WRXL WNFZ KMBY WAQZ
WMADKMYZ KFTE WKRL KNXX WJSE WBZY WTPT
WZNE and many more

Monitor Active Rock: 28* - 24*
R&R Active Rock: € - €)

Recent Sales Certifications:
Vol: 3 The Subliminal Verses- PLATINUM!

SLIPKNOT, Self Titled Debut Album - 2x PLATINUM!!

DISASTERPIECES DVD - 3x Platinum!!!!
On Headlining Tour NOW!

Q101

1000 Spins Already
HUGE RESEARCH!
STILL Top 10
RANK!

FROM THE ALBUM
Vol.3¢: (THE SUBLIMINAL VERSES)
IN STORES NOW

CATCH SLIPKNOT ON THE SUBLIMINAL VERSES WORLD TOUR,
COMING 1O AN ARENA NEAR YOU.

Propucen sy Rick RusiN
Mixed sy Tikiry Dare
MaNAGEMENT: Copy BRENNAN
FOR SANC 1UARY ART1ST MANAGEAENT INC.

AL, -l

ON TOUR NOW WITH BREAKING BENJAMIN &

Produced by fapgaeietenson = Mized by Chis Lord-aige |
Mﬂnﬂwf;m McCGaty & Elizaget=tapn | i

1 for 1n De Gogf Entgrtaineent

-
=

Suishy

wuwnw.oll@rlotl G0l ¢ vwaheicadlunnerecoias.cum

WWW;WE‘?KI(JFABEADMAN&W’ * . WWIY.ROADRUNNERRECOH L COM

Bt _ 200G Agsvamngr freargs. nc.
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‘l Programmers

“wi  xactly where the Alternative road leads from here is
ff\ “ in the hands of the artists and programmers of
& tomorrow. With this tear-jerking sentiment in mind,
P

we polled a group of really smart industry types in
order to get a handle on which up-and-coming Alt
programmers had the proverbial “goods.” Five guys floated
to the top of the list, three of them with the same first
name, and here they are.

Mat Diablo

PD, KRZQ/Reno, NV

Our first Mat spells his name funny, and he's a
self-described radio lifer who was influenced early on
by Morrissey’s hair.

“l was born and raised in Reno, NV, and | grew
up listing to KRZQ,” Diablo says. “In fact, | was
listening when it actually signed on as an Alternative § 1
station in 1992. | was 12, but | remember vividly the ~— * s
first song they played was ‘High' by The Cure. After g
that | made a vow not just to work in radio, but to Mat Diablo
work at KRZQ.”

Following a stint at KZZF/South Lake Tahoe, NV in 1996, Diablo arrived at
KRZQ in 1998 as an intern before moving into overnights and nights. in 2000
he headed to KXTE/Las Vegas to finish his education, and then it was back
to KRZQ in 2002 as MD. Diablo was named PD earlier this year, after his
programming “partner,” Jeremy Smith, stepped down in preparation for a
return to graduate school.

“I’'m sure my dad would have been a lot happier if | had finished the
LSATs and gone on to law school, but it was always going to be radio for
me,” Diablo says. “I've been in a few bands and tried my hand at the pro
snowboarding circuit, but it's always been about radio.

“I love it here. Contrary to what people may believe, Reno is an incredibly
progressive market. Plus, if there was ever a time for Alternative stations to
define what they do and figure out who they're serving and why, it's now. |
feel like it's imperative that we win, because the call letters and the people at
this station.deserve it.”

Matt Grasso

PD, WB¥Z/Burlington, VT

Matt No. 2 not only dominates Burlington, VT via
the mighty WBTZ, he also impacts tens of thou-
sands of French Canadians in nearby Montreal. And
to think it all started on a chairlift.

While a senior at a “crappy college” in Vermont,
Grasso helped sign on a Triple A station in the
skiers’ paradise of Killington. “I rode the chairlift at
Killington with parts of the transmitter,” he says. This
was WEBK, circa 1994. Two years later he was
hired to do mornings at WEQX/Albany, NY.

“I got a call at 8am on the request line while |
was on the air at WEBK, and it was WEQX's PD,” Grasso says. "He was a
British guy named 1an Harrison, and he said, ‘Pack your fooking things; you
start working next Monday.’ So | did.”

Grasso discovered WBTZ while driving to Montreal in 1998. He called the
station to offer his services and was immediately hired to do whatever he
wanted. He was named PD in 2001 and handed the reins of clusterbuddy
Classic Rocker WIZN in 2004.

“When | was a kid in Hartford, | remember reading a story in the newspa-
per about how Classic Rock WHCN was the No. 1 biller in the market,”
Diablo says. “Then | saw the ratings, and they were, like, fifth. That's when |
realized, wow, this is really all about sales dollars.

“That's what makes me a bit different from other PDs. The most important
thing to me, as a PD, is to hit the budget. Breaking bands doesn’'t make your
company any money. For your business, it's really the dumbest thing you can
dO.” - " . =3 g )

Dom Nardella !

MD, WXTM/Cleveland

You may know Dom Nardella as “Nard Boy,” but
ook at him now. He's a native Ohioan, an architect of
WXTM and a real grownup worthy of the name
Dominic.
“I'm originally from Helt, } mean Youngstown, OH,
which is about 85 miles from Cleveland,” Nardella
says. "I've been Nard Boy since | first went on the air
there, at WNCD, in 1993.

11

%

M&tt Grasso
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top of their class

“My first name is Dominic, and that was also the name of my GM, so my
music calls would go to him. He was this short little ltalian guy with a temper
that would go off like that, and he said, ‘I'm sick and tired of getting all your
stupid record phone calls. You're Nard Boy from now on.”

After 11 years in various positions at WNCD (with simultaneous gigs at
clustermates CHR/Pop WAKZ and News/Talker WKBM in later years),
Nardella made his way to the big leagues. “| was being spread across so
many stations and formats in Youngstown, it was like being a ping-pong ball
bouncing around different voicetracking studios.

“WXTM went on the air in 2001. | contacted Dave Weliington, who
signed it on, and then Kim Monroe was named PD. We had worked
together many, many years before in Youngstown. She checked up on me,
and | got the job.

“l couldn't be happier. There's no other city like Cleveland. It's very biue
collar, so we had to sort of sneak in with WXTM. We're able to be more
alternative with our music now, but we've got to be very calculated, because
this is still very much a shot-and-a-beer town. if anything, the work here is
just beginning.”

_ Jeff Sottolano
Acting PD/MD, WZNE (The Zone)/ i
Rochester, NY E
Imagine how Jeff Sottolano’s parents feel. Their :

wonder boy gets himself a full scholarship to study

electrical engineering at the University of Rochester

and then falls into the radio pit. ‘
“| got into radio because | hated Connecticut,” i3

Sottolano says. “In the summer of my sophomore %

year | didn’t want to go home, and my parents

decided that | could borrow the car if | came up with

an internship. I'm sure they had something else in mind, but since | had

always been a big music fan, the idea of working at a radio station sounded

good.”

As a result, in 2001 young Sottolano arrived at a newly Alternative WZNE.
“From Day One it just hit me — even at an intern level — how much impact
you could have,” he says. “Your ideas could be seen and heard by thou-
sands of people. For example, because | really wanted to be on the air, | told
my PD that we should do an ‘Intern Weekend' and put all the interns on —
and we did it! It was amazing.”

in three short months Sottolano was hired as the station’s promotions van
driver and banner boy. He was named Marketing Director in the fall of 2002
and went on the air and was named MD in 2003. Then, following the
untimely departure of John McCrae this past December, he was named
interim PD. The best part? He’s only 23.

“There’s this feeling of impending doom in this format, and | don’t get it,”
Sottolano says. “Maybe I'm just bright-eyed and bushy-tailed, but look at
the music that's coming our way. | really welcome the challenges ahead of

us.’

Matt Spry
PD, KFMA/Tucson

Our final Matt's first PD assignment was at KFMA/
Tucson, the hub of the Infinity Alternative farm club. 1
WXRK/New York’'s Rob Cross and WHFS/Washington's
Libby Carstensen sprang from here, as did KROQ/Los
Angeles night guy Stryker. The mantle has now fallen
on the bilingual Mr. Spry.

In another local-boy-makes-good story, Spry was a
Tucson native attending Northern Arizona University in
Flagstaff. He also lived in Spain for a year as an
exchange student, enabling him to pick up a double
minor in broadcasting and Spanish. "Speaking Spanish is an Alternative life
vest these days,” he says. “You never know.”

in 1996, after taking a broadcasting class at NAU, Spry was bitten by
that pesky radio bug and ended up with a weekend overnight shift at
Country KAFF/Flagstaff, AZ. “When | graduated, | moved back down to
Tucson and started working at KFMA clustermate Classic Rock KLPX,” he
says. ‘| heard Chuck Roast [Rob Cross] doing the Test Department new-
music specialty show on KFMA, and | realized what really | wanted to do.”

Spry slid across the hall to KFMA in 1998 and was named MD in 2002
and PD last year. “My first month was when | learned the most,” he says. “It's
been a great experience, and I'm continuing to learn.

“And, yes, we do have that reputation here for developing great program-
ming people. | feel a little bit of pressure about it, but it's a big honor too. |
definitely want to continue the tradition and make KFMA a very strong
station.”

e %

dJeff Sottolan

v
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Matt Spry
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BDS: 21* (+106)  R&R: @) (+77)

Ubve lz' __ On over 50 total stations in five weeks including
WXRK, 101, WXTM, KXTE, WXDX, WJRR,
KDGE, WRZX, KPNT, KTBZ, KROX, WAQZ,

“HAPPY?” - WLRS...

. : Huge requests: Q101 (#4), KPNT, WXTM, KXTE,
Lost and Found in stores April 12th WXDX (#2), WJRR, WNFZ (#2), WBUZ, WXEG (#1),

Shipping over 400k units! WZNE (#3), WOCL (#8), WRXL, KHBZ, WAQZ, WPBZ (#3)

Coming soon from Epic Records...

Life of Agony y i Dead 60's Vendetta Red S
“Love to Let You Down” 18V “lletGo “Riot Radio” sSilhouette Serenade” OASIS “Lyla
IMPACTING 3/29 IMPACTING 4/12 IMPACTING 4/19 IMPACTING 5/24 IMPACTING THIS SPRING

“Forcetully direct bursts of pop urgency....
. . a gangbusting four-piece channelling the Co-headlining with Finch , .
Mal_n support on the Obsession spirits of The Clash and The Specials” starting A!:)ril 14th Don’t Believe The Truth
upcoming Mudvayne Tour oo o nad oyep  ~Moio In stores this spring

kicking off end of March
“There’s a riot going on and you’ll et it -
80k to date it yuurdun't throw at Igas?’:mz brickr’?gr Sisters Of The Select US dates with Jet
in 2005

e
Brokep Yall y - Single of the Week, NME

in stores May 31st
Main support on the upcoming _ REd Death
Garbage Tour kicking off in April in stores Summer 2005 S\,
: mPIC =
Album in stores May 31st 771\ o

TEGAN ANDSARA VN\‘&R’GTTEN LAW
soueaLous | IR

INCLUDES: “WALKING WITH A GHOST”

VOTED ONE OF THE TOP 50 ALBUMS
OF 2004 BY ROLLING STONE!

ARTIST DEVELOPMENT = COMMITMENT!
ON TOUR WITH THE KILLERS STARTING 4/11!

LIVE 105! WEFNX! 89X! KNDD! KEDJ!
91X! KRBZ! KCNL! CD101! WBUZ!
And many more!

lU Y 3

-+ PHONES AND RESEARCH
EVERYWHERE!

”~

<

&

1 Alreudy ||~|
KBZT/San Diego KXTE/ lus Yegas

. On tour with Sum 41 April through June  -.%

WWW.TEGANANOSARA.COM
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ALTERNAT/IVE TOP 50

LAST
WEEK

43

©0-00-000- i

060:2060085:0:0:20:00000000000:28:3830060=

o
o

March 18, 2005

ARTIST TITLE LABEL(S)

GREEN DAY Boulevard Of Broken Dreams (Reprise/
QUEENS OF THE STONE AGE Little Sister {lnterscape)
BECK E-Pro (Interscape)

GREEN DAY Holiday (Reprise/

KILLERS M. Brightside (/s/and//DJMG)

JIMMY EAT WORLD Work (interscope/

MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal)

PAPA ROACH Scars (Geffen)

BREAKING BENJAMIN Sooner Or Later (Hollywood)
CROSSFADE Cold (Columbia)

GARBAGE Why Do You Love Me (Geffen/

UNWRITTEN LAW Save Me /Lava/

THREE DAYS GRACE Home (Jive/Zomba Label Group)
CHEVELLE The Clincher (Epic/

A PERFECT CIRCLE Passive (Virgin/

3 DOORS DOWN Let Me Go (Republic/Universal)

JIMMY EAT WORLD Pain (/nterscape)

CROSSFADE So Far Away (Columbia)

EXIES Ugly (Virgin/

MY CHEMICAL ROMANCE F'm Not Okay (I Promise) (Reprise/
MUDVAYNE Happy? (Epic/

SUM 41 Pieces (Island/IDJMG)

TRUST COMPANY Stronger (Geffen)

VELVET REVOLVER Dirty Little Thing (RCA/RMG)
INTERPOL Evil (Matador)

LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atiantic)
SHINEDOWN Burning Bright (Atfantic)

KINGS OF LEON The Bucket (RCA/RMG)

AUDIOSLAVE Be Yourself (Interscope/Epic)

BRAVERY An Honest Mistake (/sland/IDJMG)

U2 Sometimes You Can't Make It On Your Own (/nterscope/
HOT HOT HEAT Goodnight Goodnight (Sire/Reprise/

NO ADDRESS When I'm Gone (Sadie) (At/antic/

KAISER CHIEFS | Predict A Riot (Universal)

JACK JOHNSON Sitting, Waiting, Wishing (Brushifire/Universal)
SYSTEM OF A DOWN Cigaro (American/Columbia)

MY CHEMICAL ROMANCE Helena (Reprise/

RISE AGAINST Give It All (Geffen/

SNOW PATROL Chocolate (A&M/Interscope)

KASABIAN Club Foot (RCA/RME)

KILLERS Smile Like You Mean It /sland//DJMG)
SLIPKNOT Vermilion (Roadrunner/IDJMG)

ZUTONS Pressure Point (£pic)

Z-TRIP Walking Dead (Hollywood)

ACCEPTANCE Different (Columbia/

TEGAN & SARA Walking With A Ghost (Vapor/SRG)

KORN Another Brick in The Wall (£pic/

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
SLIPKNOT Before | Forget (Roadrunner/IDJMG)

USED All That I've Got (Reprise/

TOTAL
PLAYS

2124
1946
1942
1567
1535
1478
1466
1350
1333
1301
1294
1189
1148
1146
1143
1010
989
939
847
838
818
804
M3
657
644
607
560
554
549
520
497
486
463
425
417
416
378
368
357
355
n
309
295
288
283
2719
278
276
270
270

+/ =
PLAYS

-182
+8
+116
+347
-59
+30
+77
141
+61
-32
+89
-270
-88
+132

-40
-56
+59
+39
-105
+77
124
+48
-157
+90
+34
+24
+65
+549
+41
+120
+73
+80
+28
+19
-1
+125
-1
+5
-168
+66
-58
197
+143
+146
0
17
+35
+74
74

TOTAL
AUDIENCE
(00)

162059
124496
121362
137041
113879
79488
111197
75096
68962
89353
80695
49683
52490
49122
55174
50183
83854
35251
40272
51686
43198
43482
22233
31466
37306
42531
25112
24087
745117
28537
28575
22634
20720
17545
39782
3121
32375
23878
14288
12567
51843
16243
7207
55009
10388
16552
30309
13460
11389
18105

WEEKS ON  TOTAL STATIONS/
DDS

CHART

23
9
6

10

23

13

10

18

"

4
q

14

2
9

"

14

27
8

16

22
5

15
6

12

15

M W W W -

N o

18

12

20

1
15

A
71/0
681
7211
68/7
54/0
64/0
68/1
54J0
5511
49/0
6710
59/0
45/0
5701
60/0
43/0
49/0
a7
41/0
52/0
4112
50/0
46/0
43/0
3612
3201
19/0
40}2
M
38)2
43/5
3513
3503
3200
2712
15/0
33/5
2000
26/0
38J0
33/20
1710
3400
22114
32/5
1601
9j0
1601
25/0
21/0

72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay week
of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).© 2005 Radio & Records.

‘poweren[ Y

MEDIABASE

MOST ADDED
ARTIST TITLE LABEL(S) ADDS
AUDIOSLAVE Be Yourself (/nterscope/Epic) n
KILLERS Smile Like You Mean It fIsland//DJMG) 20
Z-TRIP Walking Dead /Hollywaod) 14
NINE INCH NAILS The Hand That Feeds finterscope/ 12
GREEN DAY Holiday (Reprise/ 7
CAESARS Jerk It Out (Astralwerks/EMC) 7
U2 Sometimes You Can’t Make It On Your Own finterscope) 5
MY CHEMICAL ROMANCE Helena (Reprise/ 5
ACCEPTANCE Different (Columbia/ 5
PEPPER Give It Up (Volcom Entertainment/ 1
- MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TILE LABEL(S) INCREASE
AUDIOSLAVE Be Yourself fInterscope/Epic) +548
GREEN DAY Holiday (Reprise/ +347
ACCEPTANCE Different (Columbia) +146
Z-TRIP Walking Dead (Hollywood) +143
CHEVELLE The Clincher (Epic/ +132
MY CHEMICAL ROMANCE Helena (Reprise/ +125
U2 Sometimes You Can’t Make It On Your Own (/nterscope) ~ +120
BECK E-Pro (Interscape/ +116
PEPPER Give It Up (Volcom Entertainment/ +115
INTERPOL Evil (Matador/ +90
NEW & ACTIVE

GRATITUDE Drive Away /Atlantic/

Total Plays: 251, Total Stations: 22, Adds: 0
MODEST MOUSE World At Large (£prc/

Total Plays: 219, Total Stations: 14, Adds: 0
ARCADE FIRE Neighborhood #3 (Power Out} (Merge/
Total Plays: 219, Total Stations: 12, Adds: 0
PEPPER Give it Up (Volcom Entertainment/

Total Plays: 206, Total Stations: 11, Adds: 4
PROM KINGS Alone (Three Kings/

Total Plays: 186, Total Stations: 12, Adds: 0
SOCIAL DISTORTION Highway 101 (7ime Bomb)
Total Plays: 170, Total Stations: 8, Adds: 0
SENSES FAIL Buried A Lie Vagrant/

Total Plays: 137, Total Stations: 9, Adds: 0
STRATA Never There (Wind-up/

Total Plays: 131, Total Stations: 11, Adds: 0
CAESARS Jerk it Qut (Astralwerks/EMC)

Total Plays: 127, Total Stations: 16, Adds: 7
BILLY iDOL Scream (Sanctuary/SRG/

Total Plays: 108, Total Stations: 8, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.

R&R ROCKS
CLEVELAND!

JUNE 23-25-2005

RR CONVENTION 2005

s

!
.\'.

RENAISSANCE CLEVELAND HOTEL

WWW.RADIOANDRECORDS.COM

R

EGISTER

NOW!/
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TRIPLE A TOP 30 INDICATOR

March 18, 2005

MO: Margot Smith
RINGSIOE

KGSR/Austin, TX*
OM: Jett Carrol
PD: Ji

: Jody Denbery
APD: Jyl Harshman-Ross
MD: Susan Castie

9 RAY LAMONTAGHNE

9 BLIND BOYS OF ALABAMA
7 SHOOTER JENNINGS

WRNR/Bamee MD

PD/MD: Alex enrmqm
15 ROBERT PLANT

9 MIKE DOUGHW

5 GLEN PHILLIPS

WTMD/Baltimore, MD
APO/MD: Mike “Matthews” Vasilikos
SONNY LANDRETH
ED HARCOURT
ROBBERS ON FIGH STREET
AQUALUN
BLIND BOYS (F ALABAMA

KLRR/Bend, OR
DM/PD: Doug Donoho
APD: Dori Donohe

NF
ROBERT PLANT

KRVB/Boise, ID*
gM/PD Dan McCally
0 A

WBOS/Bostan, MA*
OM: Buzz K"IY
APD/MD: David Gmsbum
2 CARBON L

1 SNOW PATR\.L

KMMS/Bozeman, MT
OM/PD: Michelle Woifa
5 AUDIOSLAVE

WDOD/Chattanooga, TN*
OM/PD: Danrry Howard
10 BETTER THAN EZRA
2 AUDIOSLAVE
CAESARS

WXRT/Chicago, IL*
OmD:Jnnn meds

i
6 RACHAEL YAMAGATA
1 BENFOLDS
AUDIOSLAVE
REDWALLS

KBXR/Columbia, MO

OM; Jack Lawson

APD: Jaif Sweatman
CARBON LEAF
RAY LAMONTAGNE
ROBERT PLANT
AUDIOSLAVE

WCBE/Columbus, OH

9 EL] % BDYS OF ALAEAMA

G ROBERT PLANT
3 AQUALUNG

3 JOHNAT N RICE

3 MARTHA WAINWRIGHT
3 TISH HINOJOSA

WMWV/Conway, NH
PD/MO: Mark Johnson

5 MAVIS STAPLES

5 BLIND BOYS OF ALABAMA

4 JOHNATHAN RICE

4 YOUNG DUBLINERS

4 ROBERT PLANT

2 PAUL BRADY

KBCO/Denver, CO*
PD: Scott Arbough
MD: Keefer

9 NEVILLE BROTHERS

KOZT/Ft. Bragg, CA
PD: Tom Yates
APD/MD: Kate Hayes
4 STEVIE WONOER

WEHM/MHamptons, NY
PD: Brian Cosgrove
MO: Laurnn Stone

9 TEGAN A

1 JOHN BUTLER TRIO

1 BRIGHT EYES

WWVVHilton Head, SC
OM/PD: Bob Neumann
APO: Gene Murrell

No Adds

KSUT/ignacio, CO
PO: Stave Rauworth
MD: Stasia Lanier
7 RAY LAMONTAGNE
5 MARC BROUSSARD
3 BILL WYMAN'S RHYTHM KINGS

WTT$S/Indianapalis, IN*
PD: Brad Holtz
MD: Laura Duncan
17 RDBERT PLANT
6 RAY LAMONTAGNE
CAESARS

KMTN/Jackson, WY

oM. ScnnAndorsnn

PD/MD: Mark “Fish" Fishman
No Adds

KTBG/Kansas City, MO

MD lymn Jnlmsn
CROOKED FINGERS
BLUERUNNERS

KZPL/Kansas City, MO*
OM: Nick McCabe

PD: Ted Edwards

MD: Ryan “Stash™ Morton
No Adds

KTCZMinneapolis, MN*

WGVX/Minneapalis, MN*
OM: Dave Hamilton
PD: Jeif Collins
4 GARBAGE
CAESARS

WZEW/Mobile, AL*
OM: Tim Camp
PO: Jim Mahanay
MD: Lee Ann Konik
4 JEM

WBJB/Monmouth, NJ

OM: Tom Brennan

PD: Rich Robinson

APD: Leo Zaceari

MD: Jetf Raspe
JOHNATHAN RICE
BILLY MILES
RAY LAMONTAGNE
KENNY WAYNE SHEPHERD
LOU BARLDW
MOBY
GLEN PHILLIPS
ROBERT PLANT

GRIPWEEDS
BLIND BOYS OF ALABAMA

KPiG/Monterey, CA
OM: Frank Caprista
PO/MD: Laura Ellen Hopper
APOD: Aileen MacNeary
7 JOSHRITTER
2 BLIND BOYS OF ALABAMA
2 TONY FURTADD

WRLT/MNashville, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes
12 RAY LAMONTAGNE
NIC ARMSTRONG
BETTER THAN EZRA
MAVIS STAPLES

PD: Dennis cnnsllnline
MD: Kevin

18 LIFEHOUSE

5 RINGSIDE

4 AUOIOSLAVE

3 KEANE

2 SNOW PATROL

WXRV/Portsmouth, NH*
PO/MD: Dana Marshall
APD: Wilb

OISHWALI
JOHNATHAN RICE

WDST/Poughkeepsie, NY
OM: Greg Gattine
PD: Jimmy Butt
MO: Rick Schneider
7 SOLOMON BURKE
GARBAGE
RAY LAMONTAGNE

KSQYIBapuI City, SD
PD/MO: Chad Carison
24 JOHN MELLENCAMP

6 U
OZOMATLI

KTHX/Reno, NV*

PO: Rob Brooks

APD/MO: Dave Herold
CARBON LEAF
BRIGHT EYES
ROBERT PLANT

KENZ/Salt Lake City, UT*

OM/PO: Bruce Jones

MO: Kari Bushman

3 STEREOPHONICS
AMBULANCE (TD.

KPRI/San D;Ieuo CA*

ROBERT PLANT

'r’dusn: Chmce Adult Alternative/Satellite
D: Liz 0poki

9 JOSH ROUSE

8 OZOMATLI

Sirius Sgemmm/Sateilne
PD: Gary Schoenwetier
MD: Jessica Besack

9 JACK JOHNSON

8 JACK JOHNSON

2 BILL WYMAN'S RHYTHM KINGS

RI
SOUNDTRACK OF DUR LIVES

XM Cafe/Satellite
PO: Bill Evans
MD: Brian Chamberiain
11 MAIA SHARP

9 BRIGHT EYES

8 BRIGHT EYES

BLIND BOYS OF ALABAMA
HOLCDMBE WALLER
HOLCOMBE WALLER

KEXP/Seattle, WA
OM: Tom Mara
PD: Kevin Cole
APO: John Richards
MD: Oon Yates
9 KAISER CHIEFS
8 SAM PREKOP
6 AT THE SPINE
MATH AND PHYSICS CLUB
AQUALUNG
OF MONTREAL
DECEMBERISTS

KMTT/Seattle, WA*
OM/PD: Chris Maj
APD/MD: Shawn Stewart
5 SNOW PATROL
2 KATHLEEN EOWAROS
2 ROBERT PLANT
AMCS LEE

LAST THIS TOTAL +f- TOTAL WEEKS ON TOTAL STATIONS/ — 7 : °
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS ADEKCE  CHART DS Mo S r A DDED
1 0 JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 690 +13 7829 9 39/0 ARTISTTITLE LABEL(S) ADDS
2 2 TORIAMOS Sleeps With Butterflies (Epic/ 601 13 6410 9 3710 ROBERT PLANT Shine It All Around (Sanctuary/SRG) 16
4 0 U2 Sometimes You Can’t Make It On Your Own finterscope/ 541 +107 7447 4 3612 BLIND BOYS OF ALABAMA Spiri... (Real WorkdNarada JazzIEMC) 12
. RAY LAMONTAGNE Forever My Friend (RCA/RMG) 9
3 4 BLUE MERLE Burning In The Sun (Island/iDJMG) 531 -22 6055 10 3310 JOHNATHAN RICE Kiss Me Goodbye (Reprise) 9
5 0 KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 427 +23 6958 5 38/0 GLEN PHILLIPS Duck & Cover (Lost Highway) 8
7 e MAIA SHARP Something Wild (Koch/ 389 +15 4224 9 n RINGSIDE Tired Of Being Sorry fFlawless/Geffen) 6
8 @  BENLEE Catch My Disease ew West/ 388 +26 5229 7 35 | AUDIOSLAVEBeYourself fnterscopelEpic 4
12 € MOBY Beavtiful (V2 383 +65 5353 3353
10 e JOHN BUTLER TRIO Zebra (Lava/ 379 +23 3623 7 301 S
9 10 MARC BROUSSARD Home (/sland//DJMG) 349 9 2430 16 2411 o M QS T o
6 11 JOSS STONE Right To Be Wrong (S-Curve/FMC) 340 -35 2883 1" 24/0 I N CR EASED P LA YS
1 12 SNOWPATROL Chacolate (4&M/interscope/ 337 -7 2005 5 22/0 Tpm'
5 ARTIST TITLE LABEL(S} INCREASE
15 @ BEN FOLDS Landed (£pic/ 314 +21 115 5 on U2 Sometimes You Can't Make It On Your Own (Interscope)  +107
14 @ ANI DIFRANCO Studying Stones (Righteous Babe/Music Allies) 299 +5 4449 8 2710 GLEN PHILLIPS Ouck & Cover fLost Highway) +80
18 @ BECK E-Pro finterscope) 297 +17 5487 4 29/0 ROBERT PLANT Shine It All Around (Sanctuary/SRG/ +76
. MOBY Beautiful (V2/ +65
19 COLLECTIVE SOUL Better Now (E/ Music G,
0 Better Now (E/Music Group) 285 *6 M3 600 ) LNGSIDE Tired OfBeing Sory (lawess/Gefen +57
17 17 JOHN FOGERTY Wicked Old Witch (DreamWorks/Geffen) 276 -10 1731 6 2310 RAY LAMONTAGNE Forever My Friend (RCA/RMG) +42
22 18 HOWIE DAY Collide /£pic/ 266 -4 1805 1" 15/0 BLIND BOYS OF ALABAMA Spiit... (Reaf WorkiNarada Jazz/FMC) +40
20 19 RACHAELYAMAGATA Letter Read (RCA Victo/RMG) 265 14 1407 6  24p | MARYGAUTHIER Mercy Now fost Hghway) +34
@ s BETTER THAN EZRA A Lifetime (Artemis/ +30
23 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 258 +3 2565 25 16/0 BEN LEE Catch My Disease /New West) +26
25 @ JEM 24 (ATO/RCA/RMG) 254 +18 2447 2 21/0
16 22 SHIVAREE | Close My Eyes (Zoe/Rounder) 254 -34 2313 10 2210
21 23 MARKKNOPFLER The Trawlerman’s Song (Warner Bros.) 250 26 2851 6 26/0 S YND}CA TED
27 @  0ZOMATLI Love & Hope (Concord) 27 +22 2212 2 262 pROG RAMMING
24 @ JET Look What You've Done (Atlantic/ 246 0 1447 19 15/0 Added This Week
@ KEANE Everybody's Changing /interscope/ 224 +20 2892 1 1911 World Cafe — Dan Reed 215-898-6677
13 27  GREEN DAY Boulevard Of Broken Dreams (Reprise/ 213 -87 1589 17 15/0 ROBBERS ON HIGH STREET Spanishteeth
29 28 SHORE HardRoad (Maverick/Reprise) 196 19 1826 12 13j0 | SARAHVAUGHAN Peter Gunn (Max Sedgley remixi
26 29 CHUCK PROPHET Pin A Rose On Me (Vew West 194 34 1380 6 1gip | SHARONJONES&THEDAPKINGS How Do Let A Good Man Go
@  DUHKS Mists Of Down Below (Sugar Hill 185  +23 2813 1 190 | Acoustic Cafe - MMM-—M
GLEN PHILLIPS Better Off Here
43 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12. JOHN DOE There's A Black Horse
© 2005 Radio & Records
4 . - « ~
WEBK/Xillington, VT WFUV/New York, NY KFOG/San Francisco, CA* WNCW/Spindale, NG
R E POR TE RS OM/APD: Mitch Terricciano PD: Chuck Singleton P0: David Benson OM: Ellan Eiirmann
Al ’ . PD: Lesz Withanes MO: Rita Houston APO/MO: Haley Jones PO: Kim Clark
. . . . JDHNATHAN RICE 8 RAY LAMONTAGNE 11 RAY LAMONTAGNE o —
Stations and their adds listed alphabetigally by market LK RO gLANT . JIMMY LAFAVE
REGINA SPEKTOR BLIND BOYS OF ALABAMA
WAPS/Akron, OH WNCS/Burlington* WDET/Detroit, M| WOKL/Xnoxville, TN* KBAC/Santa Fe, NM .
o i Pt e " et A i AN, W
1 JOHNATHAN RICE RINGSIDE 6 euun eoys F ALABAMA BETTER THAN EZRA PD: Bruca Warren 6 CHERYL WHEELER APD: Donnie Moorhouse
1 ROBERT PLANT 4 STEVE ROBERT PLANT 2 STEVIE WONDER 4 KEANE MO: Lesa Withanes
2 SORNATHAN RICE RINGSIDE KEREN ANN RAY LAMONTAGNE 1 ROBERT PLANT
WOKL/An WHMVY/Cape Cod, MA 2 ANDY SUMMERS HSTING 1 BLIND BOYS OF ALABAMA JOHNATHAN RICE
JAnn Arbor, MI PO/MO: Barbara Dacey 2 D HARCOUR WEFPK/Louisville, KY KINGS OF LEON ANNA NALICK
DN(PD. Rob Walker 1 SOLOMON BURKE 2 GLEN PHILLIPS OM: 8rian Conn ! KRSH/Santa Rosa, CA* B
llzﬂbm'&gnnnllnﬂ e ile. VA 2 RINGSIDE Pg sﬂ AgI.EL - wyﬂ:/pmshm-qh PA o;uggé l'(JS“" Kattari Kc.";ﬁ/ﬁtﬁ Iio.llurs‘ MO
A O sz i, e oo A : B i e
g ool Lo BARLOW Q%SBEVMBLY AL ROBERT PLANT 20 MOBY
xsmm,en co 3 RAY LAMONTAGNE 1002 MARY GAUTHIER BLIND BOYS OF ALABAMA 11 AMBULANCE LTO.
PO/MO: Sam Scholl 3 ROBBERS ON HIGH STREET 10 ROBERT PLANT VIRGINIA COALITION JOHN DOE
| o 3 BLIND BOVS OF ALABAMA Ancaor DMX Folk Rock/Satellite KEMU/Steamboat Springs, CO
1 ADDicaLaR 2 TEGAN & SARA KRVI/Fa ] WCLZ/Pnniand ME o e POMO: Join Johnsan
2 LOW MLLIONS OM: it Iu Oog” Kepel WMMM/Madison, WI* P:orbley SORNATHAN RICE & E‘Sﬁ% BOVS D AL ABAMA
!’Jﬁﬁ’ﬁ'ﬂ"z"’.f"" } ?ggﬁi}nﬁmcs ;‘auuz"Id mm ;?) ’é‘&'."':»':" No Adds ROBERT PLANT R
APD: Chris Inggln Rl }(1) Séx 52‘ ONTAGNE KINK/Portland, OR* KTAQ/Taos, NM

OM: Mitch Miller
PD: Brad Hndmmr

MD: Plﬂ&
8 RAY LAMONTAGNE
8 GLEN PHILLIPS
8 ROBERT PLANT
6 RINGSIDE
6 LOW MILLIONS
5 ERIC ANDERS

KWMT/Tucson, AZ*
OM/PD: Tim Richards
MOD: Blake Rogers
12 JOSS STONE

1 CARBON LEAF

WXPK/Westchaster, NY
PD: Chris Herrmann
APO/MD: Rob Lipshutz
2 AUDIOSLAVE
RAY LAMONTAGNE

WUIN/Wilmington, NC
PO: Mark Keefe

MD: Jerry Gerard

2 NIC ARMSTRONG

2 GLEN PHILLIPS

2 ROBERT

2 BL|ND BOYS OF ALABAMA
2 JDHN DOE

poweren[Xd
*Monitored Reporters
69 Total Reporters

26 Total Monitored

43 Total Indicator
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: TRIPLE A

JOHN SCHOENBERGER

choenberger@radioandrecords.com

A Foundation
Built On Roots

SXSW strives to preserve its Austin heritage

he artists officially sanctioned by SXSW come from all over
the world and represent a broad variety of styles and genres.
But it’s the roots aspect of the musical world that is synonymous
with Austin, and that’s what’s still at the center of the SXSW

musical whirlwind.

It's hard to believe that the South by South-
west Music Conference and Festival is now in
its 19th year. The festival’s beginnings were

somewhat humble, but
& this year's gathering
beasts more than 60
panel discussions; a spe-
i cial keynote address by
Robert Plant; interviews
with Elvis Costello,
1 Shawn Fanning, Mavis
Staples and Erykah
Badu; a wide variety of
workshops and crash
courses; a film festival; a
trade-show exhibition; a golf tournament; and,
at the heart of it all, over 1,200 artist showcases
from March 16-20.

As SXSW has grown over the years, its rootsi-
er aspects have been a bit overshadowed by the
event's broader mission, but SXSW Music Festi-
val Director Brent Grulke feels that the founda-
tion is in no danger. | recently talked to Grulke to
get some insight into how he manages to accom-
modate so many acts and maintains the roots
image of the largest musical event in the world.

Brent Grulke

R&R: How many years have you been involved
with SXSW?

BG: | was Stage Manager the first year. | left
for a couple of vears, and I have been the Music
Festival Director for the last 12 years. So | was
there from the beginning and have been with
SXSW through most of its evolution.

R&R: SXSW has certainly expanded over the
years, with the vendor booths, the film festival and so
on, but the heart of SXSW remains the music. What
is your philosophy in the way you approach the acts
yout choose each year?

BG: There are a variety of considerations that
go into creating an event that serves the music
industry at large — however one defines that.
We are actively seeking to showcase talent that

“SXSW is an important
part of the industry’s
calendar, and it looks like
that is truer this year than
ever before.”
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other entities need or want us to showecase, so
we are reacting to the desires of the industry, to
a large degree. But, having said that, we also
want to create an environment for lesser-known
talent — be that a baby band on a major label or
an indie artist — that we feel excited about and
want to help expose to all the right people.

It's also very important to us to make sure we
are supporting Austin and the local music scene,
which is very vibrant. SXSW works as well as it
does in large part due to the fact that it takes
place in Austin, and we need to ensure that the
local music community is well-represented.

I might also add that the personalities and the
tastes of the musical staff here at SXSW can have
an influence. For example, one person here is
really into the jam band scene, and their enthu-
siasm for and knowledge of that genre have
made a difference in our awareness and subse-
quent support of that style of music over the past
few years. The same can be said for other styles
and trends of music.

R&R: As SXSW has become a major music enti-
ty, has industry pressure changed the general make-
up of the acts who showease?

BG: | can safely say that the percentage of
name acts, major-labet developing acts, indie-
label acts, completely unsigned acts and Austin-
based artists has remained relatively constant
over the years. What has changed is the sheer
number of acts that participate, and that can lead
to a misperception that more established artists
have kind of taken over SXSW. In reality, that is
not the case: The vast majority of acts are still
either on small indie labels or are unsigned.

R&R: Over the years the Alternative radio coni-
munity has made SXSW a de facto comvention, yet
the general perception of Austin leans more toward
the American roots scene. How do you try to preserve
that more organic side of the gathering?

BG: Frankly, it is something that we don’t
have to think about too much. Because that part
of what we are is so well-represented by the na-
ture of being in Austin, we use that as our foun-
dation, if you will. It’s like it’s in the air.

The perception of Austin is roots music, which
is based in large part on the rest of the country’s
exposure to Austin City Limits and their aware-
ness of KGSR and KUT, which lean heavily in
that direction, as well as the fact that there is a
big audience for that kind of music here and
many clubs that cater to it. Put on top of that how
many of these kinds of artists call Austin home,
and it is a given in many ways.

Frankly, we consciously try to reveal to those
who attend the other aspects of the Austin mu-

Showcase City

Several Americana-oriented labels and organizations were set to spon-
sor showcase events during the SXSW conference. A sampling of
scheduled events is listed below.

» The Americana Music Association celebrates its third year of hosting
an all-star lineup at world-famous Antone’s. This year's show, set for March
17, features The Duhks, Jim Lauderdale, Ray Wylie Hubbard, Robert Earl
Keen and band, Tony Joe White and Webb Wilder & The Nashvegans.

« Lost Highway hosts a showcase at La Zona Rosa on March 16 featur-
ing Glen Phillips, Mary Gauthier, Tift Merritt and Elvis Costello.

* The Welk Music Group, in conjunction with Harp magazine, hosts an
informal acoustic showcase on March 18 at Jovita's with Reckless Kelly,
The Duhks, Camper Van Beethoven and a tribute to John Fahey featuring
M Ward.

» Compass’ evening at Cactus Cafe on March 18, in conjunction with KUT/
Austin, spotlights Robyn Hitchcock, Marty Stuart, Beth Nielsen Chapman,
Bob Livingston and James Talley.

* Yep Roc has several things going on, including a March 19 all-day par-
ty at the Yard Dog Folk Art Gallery co-sponsored by Harp, MSN Music and
Southern Comfort. The party features Chris Stamey, Chatham County Line,
Thad Cockrell & Caitlin Cary, Robert Skoro, lan Moore, John Doe, Jake Bren-
nan & The Confidence Men, Dolorean, Laika & The Cosmonauts and The
Forty-Fives.

* Rounder’s showcase on March 17 at Caribbean Lights features Peter
Bradley Adams (from EastMountainSouth), Slaid Cleaves, Martha Wain-
wright, Tracy Bonham, Kathleen Edwards and Maimou.

* New West’'s March 17 lineup at Club Deville features Brent Best, Tim
Easton, Vic Chesnutt, Stephen Bruton, Sarah Lee Guthrie & Johnnie Iron,
Ben Lee, Nic Armstrong and Buddy Miller.

« Bloodshot has an all-day showcase at The Parish on March 19, featur-
ing Nine Pound Hammer, The Meat Purveyors, Devil In The Woodpile, Jim
and Jennie & The Pinetops, Bobby Bare Jr. and The Waco Brothers.

» No Depression magazine presents Jim Bryson, Robbie Fulks, Caitlin Cary
& Thad Cockrell, Jon Dee Graham and other special guests March 18 at
Tambaleo.

» Signature Sound, in conjunction with XM Satellite Radio’s The Loft, show-
cases on March 18 at Oslo. The acts include Kris Delmhorst, Mark Geary,
Lori McKenna and Amy Rigby.

« Back Porch/Narada has several acts playing around town, including The
Blind Boys Of Alabama, Chip Taylor & Carrie Rodriguez and Charlie Sexton.

* In addition, the Austin Music Awards show occurs during SXSW, and
Nanci Griffith (with The Crickets as her backing band!) headlines. The show
also features performances by Pinetop Perkins, Daniel Johnston, John Cale
& Alejandro Escovedo, The Hardcore Country Allstars With Alvin Crow, James

White, Pete Mitchell, Neil Flanz, Earl Poole Ball and Patricia Vonne.

sic scene. The truth is that Austin has always had
an alternative rock scene that almost rivals the
roots scene, and other musical styles have also
found acceptance here. But, having said that,
there is no doubt that Willie Nelson and such
artists as Lucinda Williams and Lyle Lovett, and
even Robyn Hitchcock, are considered royalty in
this town.

The thing about SXSW is that these artists are
recognized more as great songwriters and mu-
sicians than as representative of a certain genre
of music. SXSW draws so many music fans that
anybody could end up in the audience of any
kind of artist, regardless of their personal musi-

www.americanradiohistorv.com

cal preference. The appreciation of good music
supersedes personal taste; it simply brings out
the music lover in everyone.

Labels like Rounder, Sugar Hill and Bloodshot
have always had a presence here. Plus, as you
likely know, we put together a showcase at An-
tone’s in association with the Americana Music
Association. This year they have a great lineup
of artists planned for Thursday night.

R&R: How does SXSW feel to you this year?

BG: For what it’s worth, I think we're going
to have a greater number of industry participants
than we have ever had. The people who are still
left in the music business — any aspect of it —
recognize that SXSW is a great place for them to
get work done. Sure, music-business folks are
music fans, too, and they’ll have a great time, but
they can'tjustify their presence here unless they
feel they can get something constructive done.

SXSW is an important part of the industry’s
calendar, and it looks like that is truer this vear
than ever before. That certainly makes us at
SXSW happy, but, on the grander scale, it also
bodes well for the industry and the artists. With
so much gloom and doom out there, SXSW is a
haven for hope and promise. It's all about sus-
taining art and commerce together.

I feel very honored by the quality and diver-
sity of the artists we have this year at SXSW. The
way | see it, if there is good and compelling
music being made, the rest will follow.
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TRIPLE A TOP 30

March 18, 2005

TOTAL TOTAL

LAST
WEEK

WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()(I)%;JCE CHART ADDS
1 o JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 599 +22 30993 10 25/0
4 e TORI AMOS Sleeps With Butterflies (£pic/ 426 +36 20576 10 2310
3 e BLUE MERLE Burning In The Sun (/sland/iDJMG) 413 +12 18951 9 24/0
2 4 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 395 -28 25127 19 2410
6 9 U2 Sometimes You Can't Make It On Your Own f/nterscope) 394 +33 24109 4 22/0
5 6  JET Look What You've Done (Atlantic) 367 -14 18551 20 19/0
7 0 MADELEINE PEYROUX Don't Wait Too Long (Rounder/ 352 +29 15033 13 18/0
8 o COLLECTIVE SOUL Better Now £/ Music Group) 327 +7 17482 7 19/0
12 0 MOBY Beautiful (V2/ 319 +44 18083 6 22/0
9 10 MARCBROUSSARD Home {/sland//DJMG) 304 -1 12999 14 1710
14 m SNOW PATROL Chocolate /A&M/Interscope) 291 +28 14441 6 213
n @ HOWIE DAY Collide (£pic/ 291 +11 15037 16 15/0
13 @ JOSS STONE Right To Be Wrong (S-Curve/EMC) 285 +13 14421 8 1811
18 @ BECK E-Pro (Interscope) 269 +37 12183 5 17/0
10 15 LENNY KRAVITZ Lady (Virgin/ 264 -22 14335 20 20/0
16 @ JOHN BUTLER TRIO Zebra (Lava/ 240 +1 7577 6 16/0
20 @ ANNA NALICK Breathe (2am) (Columbia) 227 +15 8853 12 1n
23 @ KEANE Everybody's Changing (Interscape/ 219 +55 8605 2 1811
21 19 JOHN FOGERTY Wicked Oid Witch (DreamWorks/Geffen) 207 -3 6875 1710
15 20 U2 All Because Of You fInterscope) 204 -53 10840 14 16/0
19 21 KENNY WAYNE SHEPHERD Let Go (Reprise/ 193 -28 9127 9 13/0
17 22 SHORE Hard Road (Maverick/Reprise) 186 -51 4433 14 1610
27 @ OZOMATLI Love & Hope (Concord) 164 +20 5364 4 13/0
24 @ CARBON LEAF What About Everything? (Vanguard) 164 +6 4879 2 143
22 25  JOHN MAYER Daughters (Aware/Columbia) 161 -32 7569 18 1710
26 @ KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 152 +5 6172 3 13N
29 @ MAIA SHARP Something Wild (Koch/ 151 +18 3157 2 1110
25 28  BRUCE HORNSBY Circus On The Moon (Columbia) 145 -6 4325 8 1310
@ ROBERT PLANT Shine It All Around (Sanctuary/SRG/ 129 +59 8125 1 15/8
@ BEN LEE Catch My Disease (Vew West/ 129 +7 6711 1 122

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. {© 2005,
Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

TEGAN & SARA Walking With A Ghost (Vapor/SRG)
Total Plays: 120, Total Stations: 12, Adds: 0
BRIGHT EYES First Day Of My Life (Sadule Creek/ | RACHAEL YAMAGATA Letter Read (RCA Victor/AMG)
Total Plays: 120, Total Stations: 10, Adds: 1 | Total Plays: 83, Total Stations: 8, Adds: 0
JEM 24 (ATO/RCA/RMG) | GARBAGE Why Do You Love Me (Geffen/
Total Plays: 119, Total Stations: 10, Adds: 1 | Total Plays: 69, Total Stations: 8, Adds: 1
3 DOORS DOWN Let Me Go (Republic/Universal) JOSEPH ARTHUR Even Tho (Vector/
Total Plays: 115, Total Stations: 5, Adds: 0 Total Plays: 63, Total Stations: 5, Adds: 0

CHARLIE MARS Try So Hard (V2/
Total Plays: 106, Total Stations: 11, Adds: 0
ANI DIFRANCO Studying Stones (Righteous Babe/Music Allies)
- Total Plays: 93, Total Stations: 7, Adds: 0
| BETTER THAN EZRA A Lifetime (Artemis)
Total Plays: 83, Total Stations: 12, Adds: 4

WEEKS ON TOTAL |SJ'Il’JllTIONSI

‘POWERED[:]

MEDIABASE

MOST ADDED’

ARTIST TITLE LABEL(S) ADDS

ROBERT PLANT Shine It All Around /Sanctuary/SRG) 8

RINGSIDE Tired Of Being Sorry (Flawless/Getfen) 6

RAY LAMONTAGNE Forever My Friend (RCA/RMG) 5

BETTER THAN EZRA A Lifetime (Artemis) 4

SNOW PATROL Chocolate (A&M/interscope/ 3

CARBON LEAF What About Everything? (Vanguard) 3

CAESARS Jerk it Out (Astralwerks/EMC) 3

JOHNATHAN RICE Kiss Me Goodbye (Reprise/ 3

AUDIOSLAVE Be Yourself finterscope/Epic) 3

BEN LEE Catch My Disease (NVew West/ 2

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
ROBERT PLANT Shine It All Around (Sanctuary/SRG) +59
KEANE Everybody's Changing /interscope/ +55
MOBY Beautiful /V2/ +44
BECK E-Pro finterscope/ +37
TORI AMOS Sleeps With Butterflies (£pic/ +36
BETTER THAN EZRA A Lifetime (Artemis/ +35
CAESARS Jerk It Out (Astralwerks/EMC) +34
GLEN PHILUIPS Duck & Cover [Lost Highway) +34
U2 Sometimes You Can't Make It On Your Own flnterscope/ +33
LIFEHOUSE You And Me (Geffen/ +33

MOST
PLAYED RECURRENTS

TOTAL

ARTIST TITLE LABEL(S) PLAYS
LOW MILLIONS Eleanor (Manhattan/EMC) 228
KEANE Somewhere Only We Know //nterscope/ 225
U2 Vertigo {Interscope/ 170
RAY LAMONTAGNE Trouble (RCA/RMG) 168
CARBON LEAF Life Less Ordinary (Vanguard) 141
BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) 122
FINGER ELEVEN One Thing /Wind-up/ 109
LOS LONELY BOYS Heaven (OR Music/Epic) 106
COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 102
MODEST MOUSE Float On (£pic/ 102

Station playlists for all R&R reporters are
available on the web at
www.radioandrecords.com.

“Tired of Being Sorry”

KTCZ KINK

Written by Scott Thomas
Produced by Ringside www.ringsideband.com

Week 1 = 30% of R&R Panelists including:

WZGC WXRV WFUV

WDET WNCS WFPK WOKI

WRNX WAPS KTBG KTAO WEHM
Sirius DMX & more

Ringside in stores on 4/19

WDOD

IINS)

recoros GEFFEN
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It's really quite a story: 24 years old,
1 but he’s been writing and recording
" music for a decade; he was the only
non-superstar to share a stage with
Neil Young, R.E.M. and Bruce Spring-
' steen during the Vote for Change con-
AIBX Corlrlght cert’s Ias} agtumn; and he’s an artist
PD, WRNR/Baltimore yvho s doing it his way (reglly), but who
. - i1s nevertheless approaching real com-
mercial success. Bright Eyes (a.k.a. Conor Oberst) is an
independent voice for an independent format — honest,
{ smart and compelling. # “First Day of My Life” has been
in heavy rotation at WRNR/Baltimore for over a month,
and it sounds as fresh and innocent and inviting as the
moment we first heard it. This song also has the advan-
tage of being the best-loved song of this year thus far by
our listeners. They reference a wide scope of musicians, from early
Bob Dylan to Gordon Gano (of Violent Femmes) to The Cure, but the
one most consistent and most telling comment | hear is, “Alex, who
was that? it’s really good.” # So how does an acoustic-based song fit
on WRNR with Beck, Wilco and Garbage? Quite well, actually. After
all, a great song always stands on its own merit. Curious? To get a
better idea of this artist’'s range and talent, listen to both of his albums
released in January. Do you play Jack Johnson or maybe Madeleine
Peyroux? Then check out Bright Eyes’ “First Day of My Life”
Triple A
motion that will fast through March 20. s —
Spins were down a bit this week (five days r '
of regular rotation), but they will be signifi- §
cantly down next week. Speaking of the
monitored chart, Jack Johnson holds at |
1* for the second week, with Tori Amos, |
Blue Merle and the new U2 single round- §
ing out the bulleted-top five ... Madeleine
Peyroux holds at 7%, Collective Soul remain at 8*, and Moby is now in
the top 10 at 9* ... Other projects showing significant gains this week in-
clude Snow Patrol, Joss Stone, Beck, The John Butler Trio, Anna
Nalick and Keane ... Robert Plant and Ben Lee debut ... Keep an eye
on Ozomatli, Carbon Leaf, Maia Sharp, Bright Eyes, Tegan & Sara
and Better Than Ezra ... On the Indicator chart, Johnson is 1*, with
Kathleen Edwards at 5*, Sharp at 6, Lee at 7*, Moby at 8*, and John
Butler moving up to 9* ... Also making moves on the chart this week are
Ben Folds, Ani DiFranco, Jem, Beck and Collective Soul ... Keane and
The Duhks debut ... In the Most Added category, Plant closes out an-
other 24 stations, the new Ray LaMontagne single brings in 14 total adds,
The Blind Boys Of Alabama grab 13 adds, and Johnathan Rice and
Ringside come up with an even dozen each ... Also having a good first
week are Audioslave, Aqualung and Caesars ... Glen Phillips, Better
Than Ezra, Carbon Leaf and Low Millions close some important holes.

It has come to my attention that KBCO/
Denver is in the middle of an A-Z pro-

— John Schoenberger, Triple A/Americana Editor
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OF THE WEEK

armist. Ben Lee

LageL: New West

By JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

Not all artists who start their careers
while in their teens can make the
creative transition into adulthood. In Ben
Lee’s case, it has been a convoluted jour-
ney, but today he is easily writing the
best songs of his 12-year career — and
he’s still only 26!

Hailing from Sydney, Australia, Lee be-
gan to put his original tunes down on a
cassette machine in his bedroom at a
voung age. By the age of 14 he had tecamed
up with some schoolmates and formed the
band Noise Addict, which ultimately found
an underground following Down Under, as
well as in the States — so much so that
the band released a couple of projects on
the Beastie Boys’ Grand Royal imprint.

Somewhere along the way, Lee decided
his best move was to step out on his own,
and he began recording as a solo artist.
His debut effort, Grandpaiw Would, pro-
duced by Brad Wood and released by
Grand Royal, got the ball rolling for him.
His followup, 1997’s Something to Re-
member Me By, really got the public’s at-
tention. But it was his 1999 Capitol de-
but, Breathing Tornados, that helped
kick Lee’s career up to the next level at
home as well as here in the U.S.

However, as Lee moved into his 20s he
was also going through something of a
change both creatively and spiritually,
and his next two efforts, released inde-
pendently, didn’t match his previous ef-
forts in terms of commercial success. This
was also around the time he began a re-
lationship with actress Claire Danes,
which ended in 2003.

Now more mature, more scasoned and

more experienced in the ups and downs of
life, Lce returns with a new outlook on the
universe and a brand-new project on New
West, Awake Is the New Sleep, that is
brimming with catchy tunes, insightful
lyrics and a new musical bounce. “My re-
lationship with music is changing,” says
Lee. “I used to be fighting the world — try-
ing to prove something to someone. But all
of that has faded. Music is joy now, and 1
am looking for a different experience.”

The project was produced by Brad Woad,
with whom Lee worked back in the begin-
ning. [t features kevhoardist Lara Meyer-
ratken, who has played and recorded with
Lee for quite some time, as well his gui-
tarist, McGowan Southworth. In addition,
drummers Jason Schwartzman and Eric
Gardner, percussionist Chick Wolverton and
vocahsts Jenny Lewis and Jason Faulkner
added their talents to the project.

Unlike Lee’s past few outings, Awake
Is the New Sleep takes a more acoustic
approach, and the overall delivery suits
his newfound enthusiasm for music and
life well. Whether it’s the more upbeat
“Gamble Evervthing for Love,” “Catch My
Disease” and “Into the Dark” or the more
contemplative “Begin” and “Get Gotten,”
Lee has put together some of his best
songs ever in one great package.

“These songs came quickly,” Lee says. “I
just tried to get out of their way. They are
still teaching me lots of things months after
they were written and recorded. They want
to tell me all about how lucky I am to be at
the feet of this awesome mystery called life.”
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KPFT - HOUSTON-TX.
KTDE - GUALALA CA.
' KQKY - KEARNEY NE.
- WHAY- HINDMAN KY.
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~ Going For Adds Now!!!

= iy S e,

Dre Allen Project - A new band for o new day & nge!
“= The debut hit single "If Be Like That"

i

Already spinning af:
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L

KALX- BERKLEY CA. " KDDB - PARK HILLS MO.

KRVM - EUGENE OR.
KNON - DALLAS TX.
and many more to come!
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AMERICANA TOP 30 ALBUMS '/
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~
March 18, 2005
LAST THIS THIS WEEK 4= CUMLATIVE AMERICA NA SPOTLIGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 @) N.GRIFFITH Hearts... New Door/UME) 632 0 3694 | By John Schoenberger
2 e RAY WYLIE HUBBARD Delfirium Tremolos (Philo/Rounder) 610 +10 3658 Artist: The Duhks
3 3 RECKLESS KELLY Wicked Twisted Road /Sugar Hil) 533 25 3087 | Label: Sugar Hill
5 0 DUHKS The Duhks (Sugar Hil) 494 +32 2994 What's with these Canadians? Country and American roots-based music have found a real
. R TS b Wavs (Rounder) e . e home up north. There are certainly some big acts from Canada on the mainstream country
S ' side, including the likes of Shania Twain and Terri Clark, but the
8 0 MARY GAUTHIER Mercy Now (Lost Highway) 464 +32 1674 Americana community has its fair share, too, inctuding Kathleen
) ] ) Edwards and The Be Good Tanyas. Now there are The Duhks, |
7 0 HAYES CARLL Little Rock (Highway 87 Music/ 451 +6 2093 hailing from Winnipeg. This young quintet of three guys and
6 8  KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 438 22 1898 two gals has everyone talkin’ about their creative way of
synthesizing a variety of musical styles into their own sound.
9 ©  CLAY DUBOSE These Days (Lazy Aiver) 403 +20 2784 Some call it contemporary acoustic, while others describe it as
) “progressive soulgrass.” Whatever you wanna call it, | call it
10 SARAH L. GUTHRIE & J. IRION Exploration (New West) 377 +11 1999 pr , .
@ P o & damn good! The Duhks’ self-titled debut was co-produced by
12 11 HACIENDA BROTHERS Hacienda Brothers (Koch) 328 1 1496 Bela Fleck and Gary Paczosa and features originals as well as
. ) covers of material by artists such as Leonard Cohen, Paut Brady and Sting. Check out “Death
n 12 WILLIE NELSON It Always Will Be [Lost Highway/ 325 -35 9998 Came a Knockin'™ “Mists of Down Below” and “You and 1.”
13 13 JOHN FOGERTY Deja Vu (All Gver Again) (Geffen/ 296 21 4189
30 @ JIMMY LAFAVE Blue Nightfall (Red House/ 282 +122 532 AMERICA NA NEWS
14 15 TOM GILLAM Shake My Hand (95 North) 264 47 8212 , o _ , ,
Billy Joe Shaver’s 65th year is going to be a banner one, following a time of tragedy after his
15 16 KASEY CHAMBERS Wayward Angel (Warner Bros.) 259 29 13885 | son's death: Compadre will be releasing a live tribute album to Shaver in May, with guests Robert
Earl Keen, Joe Ely, Guy Clark, Jimmie Dale Gilmore, Bruce Robison, Kelly Willis, Todd Snider, Cory
23 LARRY SPARKS 40 (Rebe) 256 +31 127 . ' ) : )
Q / Morrow, Jack Ingram and more; Shaver will be seen on 60 Minutes /! in the near future; he just
29 @ SHOOTER JENNINGS Put The 0 Back n Country (Universal South) 256 +95 560 | published his autobiography; he has a song (“Live Forever™) and a role (as Reverend Shackelton) in
) The Wendell Baker Story, starring Luke and Owen Wilson, Will Ferrell and Eva Mendes; and he has
18 R 254 10 Lk announced his April 8 wedding! ... Sugar Hill Records is pianning a two-day festival in Durham, NC’s
17 20 JOHN HAMMOND In Your Arms Again (Back Porch/EMC) 242 12 1231 historic American Tobacco district. The May 20-21 event, dubbed SugarFest, will showcase the likes
® _ o of Sonny Landreth, Guy Clark, Sam Bush, Reckless Keily, The Duhks, Maura O'Connell and more ...
21 BILLY DON BURNS Heroes, Friends... (indieMafie/ 234 0 12131 Rodney Crowell is putting the finishing touches on a new album to be released in June. The project
18 22 BUDDY MILLER Universal United House Of Prayer (New West) 222 .29 11094 | features an amazing lineup of guest vocalists, including Emmylou Harris, John Prine, Beth Nielsen
o Chapman, Buddy & Julie Miller and J.D. Souther ... Columbia/Legacy is readying boxed sets by
22 23 VARIOUS ARTISTS Because Of Winn Dixie Wettwerk) 210 A7 1301 | American music titans Johnny Cash and June Carter Cash, both available in early June. Each set
20~ 24 JESSEDAYTON Country Soul Brothes (Stag) 204 31 4758 continues Legacy’s jrad_ﬂuon of combmmg state-_qf-the-art remastering tec_hmqlues and prevuous}y
unreleased tracks with first-class packaging ... Willie Nelson’s Jan. 9 tsunami-relief concert in Austin
@ CHATHAM COUNTY LINE Route 23 (Yep Roc) 201 +90 394 | will be released on CD and DVD to raise further funds for victims of the natural disaster in the Indian
25 26 RANDY ROGERS BAND Rollercoaster (Smith Entertainment) 200 ) e e v IS T ety b s S I 2 R L
Tsunami Relief will be available through traditional retailers and Willies-Corner.com.
24 27 SONNY LANDRETH Grant Street /Sugar Hill) 192 -21 2023
@  DAVE INSLEY Call Me Lonesome //ndependent) 181 +34 400 MO ST ADDED°®
19 23 CHARLIE ROBISON Good Times (Duaftone/ 177 -65 9982
ARTIST TITLE LABEL(S) ADDS
26 30 RICKY SKAGGS... Brand New Strings (Skaggs Family) 175 -6 7894 BLIND BOYS OF ALABAMA Atom Bormb (Real World/Narada/EMC) 18
] : — JIMMY LAFAVE Blue Nightfall (Red House/ 13
The Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated TISHHINOJOSA A Heart Wide Open (Valley Entertainment) 1
radio shows. satellite radio and internet stations that have agreed to submit weekly spin counts. 0 L
For more information please visit www.amencanamusic.org. RHONDA VINCENT Ragin’ Live /Rounder/ 3
\_ © 2005 Americana Music Association. JESSI ALEXANDER Honeysuckle Sweet (Columbia) 9/

By

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.
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That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can vou?

Call 1-800-996-4100 or log onto www.stjude.org _a g St-]“de Chi]drmﬁs "
Research
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to learn how you can help.
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CHRISTIAN

KEVIN PETERSON

kpeterson@radioandrecords.com

PART Two OF A Two-PART SERIES

Building A Great
Morning Show

More about how to start the day with success

- n Part One of this series (3/11), talent coaches Tommy
- Kramer and Randy Lane told us how to identify the right
morning personalities, determine their roles in the show and

make sure they’re being real and reflecting the listeners” inter-

ests. This week we find out how to put a show together every

day and the best places to find content, plus how to handle news,

guests and listeners on the air.

You've got a three- or four-hour show to do
every day, so how do you decide what vou're
going to talk about? “Here’s where 1 start,”

x‘*@;‘ P

Kramer says. “First of
all, it's about screening
what stuff is going to
work foryou. [ have five
basic subjects that 1
think always work: job
stuff; entertainment; re- |
lationships; the buzz,
which is whatever is the
topic today that every-
body’s talking about;
and then there’s a fifth category that's kind of
odd, and you don't really create it as much as
you recognize it and cultivate it.

“I call it ‘things that grow out of the show.’
They’re the things that are unique to you. When
Jon Rivers and I did mormings together at KLTY/
Dallas, Jon was heavy into fishing. In Dallas on
Friday afternoon you can’t get out of the city —
there are 8 million trucks with 8 million boats
all headed to the lake for the weekend.

“Jon got into fishing with his son, so on Mon-
days I would say, Jon Rivers went fishing with
his son. And what did you catch?” And it would
always be ‘Nothing. He never caught anything,
Jon would go to lakes where you could see fish
jumping out of the water over the boat and still
not catch anything.

“Finally, he hired a guide to take him out, and
the guide pointed them out and told him, "Those
are fish * Jon still didn’t catch anything. Finally,
one day Jon came in, and I started playing the
Andy Griffith theme, saying Jon was going to tell
us about his fishing trip this weekend, and he
said, ‘We did pretty good.” | asked him how
many they caught, and he said, *About a hun-
dred.’

“Lasked him how many he personally caught,
and he said, ‘Oh, 35 or 40." [ asked him how
many that beat his old record by, and he said,
‘Oh, 35 or 40." The point s, it became part of the
show because of where we lived and the lifestyle
of our listeners and Jon's lifestyle.”

Randy Lan‘e

Don’t Choose To Be Irrelevant

Kramer continues, “Those are things that
grow out of the show, things that are unique to
you, but the job stuff, entertainment, rejation-

ships and, of course, the buzz thing are really
where you begin.

“Job stuff isn’t really about jobs, it's about
people. When Kmart stores closed in Houston,
it wasn’t about the 12 stores that closed, it was
about the 1,200 employees who didn’t know
where their house payments were coming from
the next month.

“On entertainment, I'm in a battle with some
of my stations that can’t see that of course you
should talk about American Idol, of course you
should talk about Sureivor. Those are the shows
that your listeners are watching. Do vou think
they didn’t watch the Academy Awards?

“Some Christian stations think they can't
watch American Idol because it has the word ol
in it, but this isn’t about choosing a new God,
it’s about a music contract, and all the drama in
the world is on that show — plus, some of the
winners have been Christians.

“Survivor is the same thing. It's the seven dead-
ly sins on parade every weck. Two seasons ago
there was that old guy, Roger, who had the Bible
that his son gave him. His son wrote things next
to key verses in the Bible to give his dad strength.
Three times that scason on national TV, in front
of 30 million people, we saw people praying. If
you miss talking about it, you're choosing to be
irrelevant, and that’s not a good choice.”

You Can’t Do Enough Prep

Lane says he’s also a huge believer in show
prep. “I'm in agreement with [WPL]/New York
PD and morning co-host] Scott Shannon, who's
always been a ferocious prepper. He believes
that if you go in totally prepared for a show and
have mapped out what you're going to do in
every segment, it doesn’t mean you have to fol-
low it just because you put it on paper.

“Having prepped out every segment of the
show gives you the confidence that if something
bigger comes along that morning, you can leave
the prep and go with what’s hot. If you don’thave
things mapped out and you rely on something
to come up, you could be stuck with nothing.”

To make sure you have everything ready
ahead of time, Lane suggests a daily planning
meeting. "I would make sure that everyone con-
nected to the show gets together in a group plan-
ning session after every day’s show,” he says.
“The first thing you want to do in that meeting

is review the show you just completed and look
for what worked really well.

“If you get in the habit of focusing on what
went really well on the show, what will end up
happening is that you'll do more content that
plays to your strength. The more you focus on
what works and expand into those areas, the
more some of the negatives will organically fall
away on their own.

“You'll also want to take a look at the things
that did not work as well as they could have and
discuss why they didn’t work and Mgg:
what you could have done to make
them work better. That would be the
first part of the meeting.

“The second part of the meeting is
focusing on what you're going to do
on the show tomorrow, at least leav-
ing there with a skeleton of a plan for
the next day. Then what most shows &
do is, when people go their separate

i

ways after leaving the radio station, Tommy Kramer

they work on the show individually,

bringing some of their personal experiences to
the show, getting on the Internet to find things,
watching the right TV shows, reading magazines
and things like that. Most shows will have a
check-in point late in the afternoon or in the early
evening where they’ll communicate by phone or
e-mail to compare notes.”

Brainstorming Sessions

Lane continues, “The next stage is having ev-
eryone get to the radio station early enough be-
fore the show starts in the morning to go through
any prep services you might use, read the news-
paper, look things up on the Internet and final-
ize the show before it goes on the air.

“One of the excrcises we recommend is that,
before the show starts in the morning, everyone
involved in the show exchanges what they did
the previous day and evening to see if there’s any
personal-experience story that might be good as
a topic on the show. Then it’s all finalized, and
you're ready to go.

“We also recommend that one day a week they
have a brainstorming session. Many times that
will include the PD, and sometimes they Il invite
a guest to this meeting. The purpose of this ses-
sion is to brainstorm for future shows — not to-
morrow, but for, let’s say, April Fools” Day or top-
ical things like that. You're brainstorming ahead
so you don’t have to wait until the last minute if
there’s some kind of event or a promotion. You'll
have plenty of planning time.”

Once you have all your information gathered,
Kramer says laying out the show is very simple.
“Ijust write down each time in the hour I'm go-
ing to have a chance to stop and talk,” he says.
“If Istop at 10, 20, 40 and 50 minutes, I write those
times down for each hour.

“Next, I start filling in slots with, first, what [
have to do. That way I can see it, and I won't do
the same thing at the same time tomorrow. Then
I putin the things I want to do. I try to arrange it
so I don’t have two informational breaks in a row
§ and I don’t have two goofy breaks in
a row, so there’s a balance and flow to
it.”

News, Guests & Listeners

Most mormning shows do news in
some form each hour. Lane says,
“People need to feel up-to-date on
what's going on in the world and in
their market. We're finding that, on a
lot of shows today, having the per-
sonalities themselves do the news in
a concise, conversational wav is a very effective
way of doing it. Even onolder AC stations, that's
a very acceptable form of news today.

“There are so many sowces where you can get
news today that you don’t have to worry so
much that you have the journalistic credibility
to do news on a morning show. It's just getting
the information out there so vou don’t make
your listeners go somewhere else to find out
what's going on. When they get in to the office,
they feel like they're up-to-date.”

Kramer savs celebrity guests are also great on
a morning show, but he offers this advice: “What
Idon’tlike to dois stop and do an interview. What
Ltry to dois, whatever the show has going on, 1
fit the guest into it and let them be a co-host.

“If they have a book or a CD coming out, [ let
them plug their stuff while they're there, but I
don’t bring them in for that. We bring them in
to be part of the family and sit down to breakfast.”

When it comes to putting listeners on the air,
Lane says, “lam a fan of that, but Lwouldn’t put
listeners on just for the sake of putting them on.
Putting listeners on the air gives you the oppor-
tunity to find colorful people who can actually
be personalities and add to the entertainment
package of your show.

“It's also a way to help personalities connect
onamore personal level, both to the market and
to the listeners. Sometimes listeners can even be
useful to set up the talent with something theyre
going to do on the show.”

Music
Christian Music Group

Programmer’s Pick of the Month

“About You” ZOEgirl

"During our pre-testing we
saw high approval from
women of all ages. 'About
You' is a song moms and
daughters will love
together."

— Brian Nelson,

WJQK/Grand Rapids

For promotional information on EMI CMG singles

call 800.347.4777 or e-mail at radio @ mail.emicmg.com
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CHRISTIAN AC TOP 30

March 18, 2005 Poweren[ 13
WU mer e s B e VERM MEDIABASE
1 1 JEREMY CAMP Take You Back (BEC/Tooth & Nail) 1187 -4 " 3710
2 2 CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 992 -78 22 3710
3 3 MERCYME Homesick (INO/Curb) 954 47 17 34/0 MOST ADDED
4 4 SALVADOR Heaven (Word/Curl/Warner Bros.) 835 -1 20 36/0
5 5  STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 762 35 17 3210 ASRJ::CT::;OL;B;”S’ e Goes O Forve 1) “’;S
g our Love Goes On Forever
7 0 CHRIS TOMLIN Holy I's The Lord (S/xsteps/sz?rrow/EM/ CMG) 147 +1 7 281 SWITCHFOOT This Is Your Life (Columbia/ 3
8 0 BEBO NORMAN Nothlng Without You (Essential/PLG) 730 +79 8 N NEWSBOYS Devotion /Sparmw/EM/ CMG) 3
9 0 BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent/ 656 +13 10 2910 NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 2
6 9  CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 628 -54 30 3710 SWIFT | Need You (Flicker) 2
1 10 MARK SCHULTZ He Will Carry Me (Word/CurtyWarner Bros.) 594 6 16 2501 BUILDING 429 No One Etse Knows (Word/CurtyWarner Bros) 2
10 11 MONK & NEAGLE Dancing With The Angels (Flicker/ 574 -68 19 33i0
12 12 BY THE TREE Beautiful One (Fervent/ 547 -52 30 29/0
13 13 PHILLIPS, CRAIG & DEAN You Are God Alone (/NV0) 537 17 23 26/0
17 @ SONICFLOOD Your Love Goes On Forever IND) 535 +68 6 25/3 MOST
14 15 THIRD DAY You Are Mine (Essential/PLG) 482 -63 20 27/0 INCRE SED PLA YS
16 16 SELAH All My Praise (Curb/ 457 -18 10 2110 A
21 D ZOEGIRL About You (Sparrow/EMI CMG) 442 +57 3 2211 e
18 ) SWITCHFOOT This Is Your Life (Columbia) 435 +24 10 213 | ARTIST TITLE LABELS) INCREASE
22 @ NEWSONG When God Made You (Reunion/PLG) N +9 15 20/0 BEBO NORMAN Nothing Without You (Essential/PLG) +18
19 @  PAULCOLMAN Gloria (All God's Children) finpop/ 391 +3 10 17/0 ‘J:::'SSOTFUCML;"'!“ gofliyvlvs'uTP? LerY/S/xﬁep:/f;;arro[vy/;Z/ﬁ z;m; +;:
- od Will Lift Up Your Head (Essentia +
23 @ AVALON | Wanna B? With You (Sparrow/EMI CMG) 367 +11 9 191 SONICFLOOD Your Love Goes O Forever /NV0) +68
20 22 NATALIE GRANT Live For Today (L'urb/ 364 .24 20 25’0 Z0EGIRL About You /Spﬁme/EM/ EME/ +57
26 @ BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 337 +44 7 16/0 TREEG3 Maker Of All Things finpop) +51
24 24 TOBYMAC Gone (ForeFront/EMI CMG) n -5 15 1710 TODD AGNEW Still Here Waiting (Ardent/ +45
25 25  ANDY CHRISMAN Complete (Upside/SHEL TER) 306 1 14 17/0 | NEWSBOYS Devotion (Sparrow/EMI CMG) +45
30 €@ BRIANLITTRELL InChrist Alone (Reunion/PLG) 266 +39 2 12j0 | BETHANY DILLON Lead Me On (Saarrow/EM/ CMG) -
BRIAN LITTRELL In Christ Alone (Reunion/PLG/ +39
2] 27  NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 260 -15 1" 20)2
28 28  MATTHEW WEST You Know Where To Find Me (Sparrow/EM! CMG) 259 -8 5 15/0
@  TREEG3 Maker Of All Things //npop) 252 +51 1 501 MOST
- @ SUPERCHICK Pure (Ingop/ 226 +12 3 11/0 PLA YED RECURRENTS
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of o
3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is PLAYS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each ARTIST TITLE LABEL(S)
reporting station. Songs unreported as adds do not count toward overall tota! stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. TREEG3 Blessed Be Your Name ”,”pgp/, 516
(© 2005, Arbitron Inc.).© 2005 Radio & Records. NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 475
CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 458
BY THE TREE Hold You High (Fervent/ MATTHEW WEST More (Universal South/EMI CMG) 445
NEW & ACTIVE Total Plays: 191, Total Stations: 10, Adds: 0 BUILDING 429 Glory Defined (Word/CurtyWarner Bros.) an
JOEL ENGLE Louder Than The Angels (Doxology/ JEREMY CAMP Walk By Faith (BEC/Tooth & Nail) 395
Total Plays: 177, Total Stations: 10, Adds: 1 MERCYME | Can Only Imagine (ING/Curty 391
EXIT EAST All Of This fFervent/ SHAWN MCDONALD Al | Need (Is Your Love) (Sparrow/EM! CMG) NEWSBOYS He Reigns /Sparrow/EMI CMG) 363
Total Plays: 218, Total Stations: 11, Adds: 0 Total Plays: 170, Total Stations: 8, Adds: 0 MERCYME Here With Me NO/Curb) 349
RACHAEL LAMPA No Other One (Word/Curb/Warner Bros.) TODD AGNEW Still Here Waiting (Ardent/ MERCYME Word 01 God Speak (V0) 337
Total Plays: 210, Total Stations: 8, Adds: 0 Total Plays: 168, Total Stations: 8, Adds: 0
NATALIE GRANT Held (Curb) KUTLESS It's Like Me (BEC/Tooth & Nail) i H
Total Plays: 203, Total Stations: 11, Adds: 0 Total Plays: 163, Total Stations: 8, Adds: 0 Station playl!sts for a"hR&R Leptﬂ rters
OVERFLOW Cry On My Shoulder (Essential/PLG) FFH You Drive, Il Ride (EssentialPLG) are available on the web a ]
Total Plays: 203, Total Stations: 10, Adds: 0 Total Plays: 161, Total Stations: 10, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays
The R&R Annual Subscription Package
Delivers The Most For Your Money
D D
D
(5330 valve)
2 1 I R&R Di 1
" S, 0l semi-annual R&R Directories
150 valve
G ) )
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subscribe online: THE INDUSTRY’S NEWSPAPER

subscribe@radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com
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a a
CHR TOP 30 ROCK TOP 30
Wk WEEK  ARTIST TITLE LABEL(S}) PArS oA MG STATIONS Wk WK ARTIST TITLE LABEL(S) PArS pavs Mo sTaIoNs
1 0 JEREMY CAMP Take You Back (BEC/Tooth & Nai) 1158 +8 17 28/0 5 0 SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nail) 321 +41 7 26/1
2 0 SUPERCHICK Pure (inpop/ 122 +48 10 29/0 4 e STELLAR KART Spending Time (Word/CurtyWarner Bros,) 317 +36 9 3N
3 3 SWITCHFOOT This Is Your Life (Columbia) 963 -48 19 220 1 3 WEDDING Move This City (Rambler/ 317 -3 12 30/0
4 4 CASTING CROWNS Voice Of... (Beach Street/Reumion/PLG) 938 3 18 2411 3 o PILLAR Hypnotized (Ficker/Virgin/EMI CMG) 299 +7 16 2810
5 ©  SKILLET ALittle More (Ardent/Lava) 915 +15 17 23/0 9 ©  SPOKEN How Long (Tooth & Naif 292 +30 7 2612
6 o SANCTUS REAL Things Like You (Sparrow/EMI CMG) 909 +37 13 24/0 8 e ANBERLIN Paperthin Hymn (Tooth & Nail) 291 +24 5 28/3
8 0 TOBYMAC Atmosphere (Forefront/EMI CMG/ 851 +9 5 28/0 6 7 TOBYMAG Slam (Forefront/EMI CMG) 260 -19 9 2910
7 8 THOUSAND FOOT KRUTCH This!s A Call (7ooth & Nai) 848 -7 15 23/0 10 8 SUPERCHICK Pure (Inpop/ 259 -3 10 2110
9 o AFTERS You (Simple/INO) 835 +40 10 2601 2 9 THOUSAND FOOT KRUTCH This Is A Call (7ooth & Nail) 253 -40 17 16/0
10 @ BARLOWGIRL Mirror (Fervent/ 788 +22 19 18/0 7 10 FALLING UP Escalates (Tooth & Nad) 237 -34 16 22/0
n " RELIENT K Be My Escape (Capitol/Gotee) 690 -51 20 19/0 14 m PROJECT 86 A Shadow On Me (Tooth & Nadl) 236 +13 5 2210
13 @ KUTLESS It's Like Me (BEC/Tooth & Nail 683 +12 13 18/0 17 @ FLYLEAF Red Sam (Octone/ 232 +40 4 25(5
12 @ SHAWN MCOONALD All{ Need... (Sparrow/EM! CMG) 682 +8 9 19/0 " 13 12 STONES Photograph (Wind-up/ 232 17 12 2410
15 @ SEVEN PLACES Even When (BEC/Tooth & Nail) 664 +35 12 1811 13 14 DAY OF FIRE Detainer (Essentizl/PLG) 221 -3 7 2710
16 @ MATTHEW WEST You Know Where... (Spamow/EMICMG/ 643 +30 10 2011 16 @ POOR MAN'S RICHES Break Me (Word Of Mouth) 196 +2 6 16{0
14 16 BY THE TREE Hold You High (Fervent/ 643 -3 10 2010 15 16 KJ-52 Are You Real (BEC/Tooth & Nail) 186 -19 5 1710
17 Q SEVENTH DAY SLUMBER Caroline (BEC/Tooth & Nail) 632 +41 8 22i0 19 @ SUBSEVEN Free To Conquer fFlicker/ 181 +5 4 2011
18 @ ZOEGIRL About You (Sparrow/EMI CMG) 579 +40 5 2312 12 18 OLIVIA THE BAND Shut it Out (Essential/PLG) 173 -63 13 18/0
20 @ BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 494 +13 8 19/1 27 @ CASTING PEARLS Weighted /Big Box/ 168 +28 2 1813
21 @ JEFF ANDERSON Open My Eyes (Gotee/) 435 +15 8 14/0 29 @ FURTHER SEEMS FOREVER Like Someone../Tooth & Nai) 161 +32 2 1213
22 @ OVERFLOW Cry On My Shoulder (Fssential/PLG) 419 +42 6 1511 21 @ MONDAY MORNING Dear You (3.7/ 161 +1 3 2310
27 @ JARS OF CLAY God Will Lift Up Your Head (EssentialfPLG) 412  +152 2 19/5 @ FADED ME Free (Independent) 156 +31 1 13N
18 23 THIRD DAY You Are Mine (Essential/PLG/ 407 -80 18 110 22 23 BARLOWGIRL On My Own (fervent/ 156 1 9 22/0
@ KRYSTAL MEYERS The Way To Begin (Essential/PLG) 334  +106 1 1715 18 24 SEVEN PLACES Even When (BEC/Tooth & Naif) 153 -37 18 12/0
23 25  TREE83 Maker Of All Things finpop/ 328 -6 4 131 23 25 AFTERS You (Simple/iNO) 145 -9 8 19/2
26 @ RACHAEL LAMPA Outrageous (Word/CurtyWamer Bros) 315 +32 5 13/0 @ GRAND PRIZE it's Not Over /4 postrophe) 144 +29 1 1713
@  STELLARKART Spending Time Word/CurtyWamer Bros) 285 +10 1 1p @  KRYSTAL MEYERS The Way To Begin (EssentialPLG) 141 +54 1 14
24 28  SALVADOR Heaven (Word/Curby/Warner Bros.) 281 -47 19 9/0 @ SANCTUS REAL The Fight Seng (Sparmow/EMICMG/ 146 +104 1 16/10
25 29 EXIT EAST AN Of This (Fervent/ 270 -3t 12 8/0 @ CHEMISTRY From Within (Razor & Tie/ 1371 +107 1 14/8
30 @ STORYSIDE:B More To This Life (Silent Majority} 263 +16 4 10/0 26 30  EVERSTAYS RED Blue (Wrinkie Free) 137 -4 10 10/0
" 30 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12.
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
DELIRIOUS? Inside Outside (Sparrow/EMI CMG) CHICA Then You Came /independent/ APRIL SIXTH Dear Angel (Columbial SLINGSHOT57 Chase You Down //ndependent)
Total Plays: 248, Total Stations: 9, Adds: 1 Total Plays: 192, Total Stations: 7, Adds: 1 Total Plays: 99, Total Stations: 12, Adds: 6 Total Plays: 82, Total Stations: 10, Adds: 3
FALLING UP Escalates (7ooth & Nail GRAND PRIZE It's Not Over {4 postrophe/ EVERYDAY SUNDAY Comfort Zone Flicker/ WINKLE Standing Here (Independent/
Total Plays: 248, Total Stations: 8, Adds: 0 Total Plays: 169, Total Stations: 5, Adds: 0 Total Plays: 92, Total Stations: 9, Adds: 1 Totai Plays: 80, Total Stations: 8, Adds: 1
KJ-52 Are You Real (BEC/Tooth & Nail) NEWSBOYS Devation (Sparrow/EMI CMG) JEFF ANDERSON Open My Eyes (Gotee/ BENJAMIN Activate (BEC/Tooth & Naill
Total Plays: 240, Total Stations: 13, Adds: 0 Total Plays: 144, Total Stations: 10, Adds: 4 Total Plays: 90, Total Stations: 6, Adds: 2 Total Plays: 80, Total Stations: 5, Adds: 1
CHARITY VON Shine (Santed) BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of... Ferveny/ GRETCHEN Passion M0/ STAPLE Fists Afire (Flicker)
Total Plays: 226, Total Stations: 10, Adds: 0 Total Plays: 128, Total Stations: 4, Adds: 0 Total Plays: 89, Total Stations: 14, Adds: 5 Total Plays: 79, Total Stations: 7, Adds: 0
EVERLIFE I'm Over It (SHELTER) DAVID CROWDER BAND Revolstionery Love (Shxseans/SpamwEM CMG) SONICFLOOD This Generation /40 CHARITY VON Shine (Sianted)
&tal Plays: 198, Total Stations: 11, Adds: 5 Total Plays: 123, Total Stations: 5, Adds: 1 Total Plays: 87, Total Stations: 8, Adds: 0 Total Plays: 78, Total Stations: 9, Adds: 0 )

? o o m\\\'&"‘“m &@
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T-Shirts

$935

T-Shirts

Free Catalog

Our prices . T-Shirts CALL NOW!

some might say they ai ~ |$955

-ea. -€a. 1-800-34-EMKAY
", White T-shirts 631-777-3175 ;
+ Heavy 100% Cotton - - - |
+ Printed up to 4 Colors on 1 Side FAX: 631-777-3168 !
. ﬂa Setup Charges! :
+ No Art Ch ] . |
il www.emkaydesigns.com
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-
WK WEEK  ARTIST TITLE LABEL(S) o ehs VRSN STdoks W WK ARTIST TITLE LABEL(S) I skis "Ear sTatons ‘.
1 1 SELAH All My Praise (Curb/ 326 - 16 18/0 2 0 JEREMY CAMP Take You Back /BEC/Tooth & Nai) 1088 +23 1" 3710 |
2 2 MERCYME Homesick (NO/Curt) N 14 180 ! 2 MERCYME Homesick (M0/Curty 161 12 18 3
3 3 STEVEN C. CHAPMAN Much 0f You /S EMICME) 294 13 1 1500 5 0 BIG DADDY WEAVE &... You're Worthy Of... (Fervent/ 861 +121 8 34)2
: uch 01 You (SparowEMICMG) ' ’ 4 4 CASTINGCROWNS Voie Of Tnith Beach SteetReuso/PLG) 185 61 23 2m
B Q  WATERMARK Knees To The Earth (Rocketown) 218 +3 8 18/0 3 5 STEVENC.CHAPMAN Much Of You (Sparrow/EM/ CMG) 744 -105 19 280
4 5 M. SCHULTZ He Wil Carry Me (Word/CurtyWarner Bros,) 211 K 15 15/0 7 g BEBO NORMAN Nothing Without You (Essential/PLG) 121 +81 1 3010 i
o 10 CHRIS TOMUIN Holy s The Lord /SixstusSrammuERICMG/ 08 +115 7 312
5 6  A.OMARTIAN Worthy Is The Lamb (lntegrity/Vertical) 275 5 10 16/n 8 8 SELAH Al My Praise (Curt) 660 16 13 2400
8 @  BEBO NORMAN Nothing Without You (EssentialPLG) 269 +35 7 181 17 ©  BY THE TREE Hold You High (Fervent/ 563 +76 8 2442
7 ©  NICOLE C. MULLEN | Am (Word/Curt/Warner Bros.) 231 +1 g 16/0 8 10 SALVADOR Heaven (Word/Curb/Warner Bros.) 551 43 19 220
. . 8 11 M. SCHULTZ He Will Carry Me (Word/Curt/Warner Bros.) 543 17 18 2210
13 VARIOUS ARTISTS Extraordinary God (Discovery Ho 167 24 1 131
o xtaodinry God iscovery House) * J 15 @  SONICFLOOD YourloveGoes OnForever (V) 536 +41 0 221
10 10 JENNWEBER One Pure And... (Creative Trust Workshop/ 167 12 10 1140 16 @ AVALON | Wanna Be With You (Sparrow/EMICMG) 514 +22 1 210
12 Q RUSS LEE Sweetest Sound (Vertical Vibe) 166 +22 4 131 ! 14 PHI.LIPS, CRAIG & DEAN You Are God Alone /¥0) 505 -42 26 20/0
16 @ ALLEN ASBURY fIRUSS TAFF We Wil Stand (Jotology) 159 +26 4 131 14 15 BETHANY DILLON Lead Me On /Spfarmw/EM/CMG/ 500 -18 g 2110
13 16 ANDY CHRISMAN Complete (Upside/SHELTER) 447 -18 15 19/0
15 @ C. BILLINGSLEY In Your Presence (Perpetual Entertainment) 148 +14 7 11 19 17 MONK & NEAGLE Dancing With The Angels (Flicker/ 400 48 20 1710
14 @ C. TOMLIN Holy Is The Lord (Sixsteps/Sparrow/EMI CMG) 136 +1 2 80 24 @ ZOEGIRL About You (Sparrow/EMI CMG) 372 +48 3 21)2
20 @  MICHAEL TAIT How Great Thou Art (Materfrony 135 +20 21 '8 19 NEWSONG When GodMadeYou ReunionPLG) 358 8213 181
] ) 26 @ FFH You Drive, I'll Ride (Essential/PLG) 358 +79 3 18/4
m NATALIE GRANT Held Curt) 128 +16 1 12i2 22 @ OVERFLOW Cry On My Shoulder (Essential/PLG/ 351 +5 6 16/0 |
19 18  PAULCOLMAN Gloria(AllGod'sChitdren) fpop) 118 7 a8 23 @  CHRISRICE Me & Becky fRocketown) R 5 18
_ . 27 @  NATALIEGRANT Held (Curty 17 483 21
©  MICHAEL O'BRIEN Pressing On (iscovery House) 117 +22 11 21 25 NICOLEC.MULLEN | Am (Word/Curb/Warner Bros) 317 -31 15 11
@  SONICFLOOD Your Love Goes On Forever (V0) 14 +28 1 13 29 @  SWITCHFOOT This Is Your Life (Columbia) 297 +30 5 142
28 @ RACHAEL LAMPA No Other One Word/CurtyWamer Bros,) 2817 +30 4 1440
19 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12. Debat> @ JARS OF CLAY God Wil Lift Up Your Head (EssentialPLG) - 214 +124 L 18/8
© 2005 Radio & Records @ NEWSBOYS Devotion (Sparrow/EMI CMG) 245  +169 1 1447
25 30  SHAWNMCDONALD ANl Need... (Sparrow/EMI CMG) 244 -56 13 14/0
o o o 37 AC reporters. Songs ranked by total plays for the airplay week of Sunday 3/6 - Saturday 3/12.
Rhythmic Specialty Programming " 2003 Ratio & Records '
RANK  ARTIST TITLE LABEL(S)
1 FLYNN f/SHARLOCK POEMS Get Up /ect/ NEW & ACTIVE
2 GRITS We Don't Play (Gotee/
3 cnoss MOVEMENT I_Urd You Are /E/USS MUVL’”IL’”U BRIAN LITTRELL In Christ Alone (Reunion/PLG) WATERMARK My Cgve[ing (G|0fy G|0[y) {Rocketown/
4 0.C. D W Total Plays: 236, Total Stations: 13, Adds: 5 Tatal Plays: 175, Tatal Stations: 9, Adds: 1
M.0.C. Daddy We Need Ya (Move/ MICHAEL W. SMITH Bridge Over Troubled Water Reunion/PLG) | QUT OF EDEN Fairest Lord Jesus /Goree)
5 KJ-52 Are You Real (BEC/Tooth & Nail) Total Plays: 221, Total Stations: 13, Adds: 0 Total Plays: 159, Total Stations: 11, Adds: 0
6 FLAME Open My Heart (Cross Movement) RUSS LEE Sweetest Sound (Vertical Vibe) EXIT EAST All Of This /Fervent)
7 DISCIPLES OF CHRIST (D.0.C) Flow Rapusicall o ;Z:GT':“‘R’:ALZ' I’:‘;f; ! oo ol Pars: 18, Tl Stons 8;\"“%
u an ge x0logy) MSON Where You Are
8 PHANATIK Shot Clock (Cross Movement) Total Plays: 203, Total Stations: §, Adds: 1 Total Plays: 150, Tatal Stations: 8, Adds: 1
9 RAWSRVNT Shake Sum'than (Sou/ Deep/ JADON LAVIK What If (BEC/Tooth & Nailf SUPERCHICK Pure finpap/
g 10 LEGACY Green Light (Flavor Alliance/Leg-up) L Total Plays: 177, Total Statians: 11, Adds: 1 Total Plays: 136, Total Stations: 8, Adds: 2
_/ J

the incredible new ballad
from the CD Resurrec ion

ing for adds now

N .

t AC and Inspo
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Not The Same

Old "Suvave’

KTZR/Tucson PD Gerry Ferndndez on the

station’s new CHR format

‘ucson’s premier Contemporary station, KTZR, used to be
known as “Qué Suave,” but with the arrival of PD Gerry

Fernandez came a change of name as the station left behind its
AC format for CHR. The station is now “Suave FM” and targets
young Hispanics with a mix of pop music and a few select bal-

lads.

Sound familiar? Other stations have done
the same thing, but Fernandez brings to KTZR
knowledge from having worked on stations
in Mexico that also target a young demo. This
may come in handy, since most of the Hispan-
ic population in Tucson is Mexican or of Mex-
ican descent.

Why go from AC to CHR? Fernandez says,
“The main idea behind making these chang-
es — not only in programming, but also im-
age, DJ delivery and production — is due to
the changes that have been happening in the
U.S. Hispanic population in the last few years
and the ones coming in the next five years.

“Alarge part of the Hispanic population in
many markets is young, and they don’t have

“Just because radio is
free to the listener
doesn’t mean that we
have to do bad radio
with low quality.”

e e

a lot of Spanish-language radio options to
choose from because the format thathas dom-
inated is Regional Mexican. The stations that
do play pop are looking for a balance between
ballads from the ‘80s and '90s, targeting an
audience that is 25 to 50 years old.

“Young people, first- and second-genera-
tion Mexican-Americans, don’t have format
alternatives to choose from as far as the Span-
ish CHR format is concerned.”

A Young Target

Ferndndez says that Clear Channel is look-
ing at the future and at the changes that need
to take place to give the younger audience
something it can listen to. Right now many 18-
20-year-olds are choosing to listen to English-
language stations because they don’t have an
alternative in Spanish.

Suave FM now targets an 18-34 demo and
plays a lot more pop music than other stations,
yet ballads haven’t been completely dis-
missed. “We do play ballads, but only specif-
ic versions and in certain time slots,” Fernan-
dez says. “I'm programming on a curve, so
after a ballad we bring in a medium-tempo
song followed by one that is more uptempo.
That's the main idea behind the change: to
give the audience new music.

“We want to be able to program new mu-
sic and not wait until songs are hits, because,
ultimately, it is radio

AT i L

Carlos Alvarez a big hug at Premio Lo Nuestro.

R

SO LOVEABLE singer Mariana Seoane gave KLVE/Los Angeles DJ

. that makes the hits. If
i we wait until a song is
. a hit but no radio sta-
| tion is willing to play
é that song, we have
problems. That's when
we begin to see a lack of
new music in the U.S.
Latin market.”
Fernandez says that
many artists and rock
bands have no exposure
in the U.S. unless they
are featured on video
channels like MTVS.
And although networks
like Univision and Tele-
mundo feature artists

like Juanes or Shakira and the labels really push
their material on the radio, other great artists,
like Natalia Lafourcade, may end up on the
back burner.

New-Music Focus

Giving new music a chance is one of Fernan-
dez’s main ideas, although the hits still take
center stage. “My programming formula is
based on 70% proven hits in order to keep the
audience interested, because they will know
those songs — hits from the ‘90s and now. The
other 30% is based on recurrents and new mu-
sic that may not necessarily be that new in Lat-
in America but is new to the U.S,, like Natalia
Lafourcade or Benny Ibarra.

“This kind of music is really good but may
not have been given the proper opportunity
in the U.S. Music is music, and when it's good,
it will work. When it isn’t good, it can only
survive while that style of music is popular at
the moment. I'm pro-quality music, and the
programming at Suave FM at this moment is
all quality music.”

Intrue CHR form, Suave FM also plays reg-
gaeton hits, as well as some English-language
music. “I play about 10%-15% proven reggae-
ton hits,” Fernandez says. “I haven’t wanted
to explore too much on that side of the music,
because the reggaeton movement is not as hot
here as it is in New York.

"I play reggaetdn because people are begin-
ning to ask for it, but I'm basing that part of
the programming on songs that are already
hits. If I begin to play reggaeton tracks that
people don’t know, they won’t understand
what we're doing, especially because I'm al-
ready playing pop music that they may not
necessarily know.”

A Language Thing

Clear Channel is focusing on a young au-

dience with its “Hispanic Urban” format on

“My programming
formula is based on 70%
proven hits in order to
keep the audience
interested, because they
will know those songs —
hits from the '90s and
now. The other 30% is
based on recurrents and
new music.”

the “Mega” stations, targeting second- and
third-generation Hispanics. While Ferndndez
is also targeting a young audience, and even
going after second-generation Hispanics who
may speak English most of the time, he says
the two formats are completely different.

“Qur station is 100% in Spanish,” he says.
“The DJ delivery is in Spanish. But the sta-
tion’s imaging package is 50% pure Spanish
and 50% pure English, meaning that we are
not mixing one language with the other —
we're not doing the Spanglish thing. We have
no intention of warping the Spanish language
or the English language.

www americanradiohistorvy com

“We want to be able
to program new music
and not wait until
songs are hits,
because, ultimately, it
is radio that makes
the hits.”

“Normally, English is the first language for
second-generation Hispanics, but they contin-
ue to live by their Hispanic roots and speak
Spanish at heme or with friends. By using both
languages, we can target the Spanish speaker
as well as the English speaker.”

Fernandez says that Suave FM wants to cre-
ate a new format for its audience and give
them a place to hear Latin music with a faster
pace, not a format that plays music that has a
slower tempo and a lot of ballads for an adult
audience. “We want to give the audience a
format that allows them to listen to uptempo
music, new music, with more variety, where
songs don’t repeat every hour,” he says.

““We repeat songs every three to 3 1/2 hours.
People used to listen to the station because
they had no other option. That often happens
inmarkets with not many stations. When peo-
ple don’t have options, they're stuck listening
to whatever you are playing. But just because
radio is free to the listener doesn’t mean that
we have to do bad radio with low quality.”

Quality Radio

Fernandez’s vision is to give the audience
quality radio, because the world is changing,
and the young audience is asking for alterna-
tives. “If we, as Hispanics, want to preserve
our identity, our language and our culture in
the U.S., we have to be innovative with the
Latin formats,” he says.

“If we don't, those second-generation His-
panics, who will later be third-generation and
soon, will only listen to English-language sta-
tions. It's happening already. We have to be
on par with the English stations in quality,
production and programming,.”

Fernandez is also adamant about doing ra-
dio that watches its language. “I do the momn-
ing show, and it’s cool, high-energy and posi-
tive, but withoutbad words,” he says. “"Many
stations use vulgar language, and that is not
Hispanic culture. That’s not who we are. Mex-
ican radio doesn’t do that, so why would we
come to the U.S. and give the Americans a
vulgar, uneducated image of Mexicans and
Hispanics?

“We have to do good shows with fun seg-
ments and even double entendres, because
that's part of our culture — as long as it's
done with style. Eventually, the FCC will reg-
ulate Spanish-language stations, and when
they do, those stations that don’t know how
to do radio without vulgarities will not know
what to do.”

Fernandez explains that he monitors his sta-
tion all day long and will not tolerate vulgar-
ity. “My philosophy is no vulgarities, no curs-
ing and no bad words,” he says. “We give you
good pop music, new music, a faster pace,
good ballads and quality radio.”
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See Them Live
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F 5

18  Julieta Venegas, El Rey Theater, Los Angeles
i 19 ’
19  Andrea Echeverri, Multikulti, Tijuana, Mexico

Daddy Yankee, Aragon Ballroom, Chicago

20  Andrea Echeverri, San Diego
21 Andrea Echeverri, House of Blues, Anaheim
22  Andrea Echeverri, House of Blues, Los Angeles

24  Andrea Echeverri, Club El Rodeo, Sacramento
25  Andrea Echeverri, Barcelona, Sunnyvale, CA

T

26  Andrea Echeverri, Excelsior, Fresno

RS

1 Los Temerarios, Disco Rodeo, Dalton, GA
2 Juanes, Don Haskins Center, El Paso
2 Julieta Venegas, Metro, Chicago
A BIG NIGHT Lucybell performed at Chile’s Festival Internacional De La Cancion De Vida Del Mar 2 Los Temerarios, Municipal Auditorium, Nashville
and ook home the Antorcha De Oro end Plata, the t=stival’s most coveted awards. 3 Los Temerarios, Crickett Arena, Charlotte
4 Joan Sebastian, United Center, Chicago
7 Juanes, Plaza De Toros, Guadalajara, Mexico
8 Los Temerarios, South Florida Fairgrounds, West Palm Beach
8-9 Juanes, Auditorio Nacional, Mexico City, Mexico
9 Los Temerarios, Osceola Heritage Park, Orlando
10  Los Temerarios, Lee Civic Center, Ft. Myers
20  Juanes, Dodge Arena, McAllen
21 Juanes, Escape 2000, Houston
22 Juanes, Municipal Auditorium, San Antonio
24 Juanes, Jazz Festival, New Orleans
SELLOUT Hactor E1 Bambino took New York by storm. performing three nights to sold-out venues 28  Juanes, Lawlor Events Center, Reno, NV
as part of his promotional tour in suppo t of the album Los Anormales. 29  Juanes, House of Blues, Las Vegas
30  Juanes, Dodge Theater, Phoenix

1
working her latest single, “Tatuaje.” H

8 o AU BN ok - R o et i

TOP 10 SPANISH-LANGUAGE SHOWS

TOP 10 ENGLISH-LANGUAGE SHOWS

ON HISPANIC NETWORKS MOST WATCHED BY HISPANICS

1 Rubi (M-F) 1 American ldol (Weds.) i

2 Amor Real (M-F) 2 American ldol (Tues.)

3 Cristina (Mon.) 3 csi {

4 Apuesta Por Un Amor (M-F) 4 Simpsons

5 Mas Alld De Rubi (Sat.) 5 American ldol (Mon.)

6 Mujer De Madera (M-F) 6 Without A Trace £
7 Aqui'Y Ahora (Thur.) 7 Extreme Makeover

8 Don Francisco (Wed.) - 8 St Miami BUSY, BUSY, BUSY alexs Syntek is the voice of Rodney in the Spanish-language version of the !
9. Hospital £l Paisa (Fri.) | 8 ginulallieg | new animated movie Robots. The singer-songwriter also recently signed with publishing company i
10 GH: Rubi (Sat.) | 10 That ‘705 Show ? | SESAC for representation in the U.S. and Puerto Rico. %

March 7-13; Hispanics 2+ | i j
O O SRR S sizonemner O U S O SR 2 R R A B A SOOI SIS B S0 OSSP i ARSI OSSR GHBBFSHE SRS SRS
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REG/ONAL MEXICAN TOP 30

March 18, 2005 ‘powERED[Y]
WK WS ARTIST TITLE LABELS) P s "Chr oo MEDIABASE
1 0 INTOCABLE Aire /EM/ Latin) 1609 +20 9 340 - S .
2 e CONJUNTO PRIMAVERA Hoy Como Ayer (Fonovisa) 1518 +32 9 3n _ M OSTADDE D
4 o LOS TIGRES DEL NORTE La Sorpresa /Fonovisa) 1152 +106 4 512 ARTIST TITLE LABELS) . ADDS
3 4 LOS TUCANES DE TIJUANA Et Virus Del Amor (Universal) 1138 -13 16 3710 MARCO ANTONIO SOLIS En EI Mismo Tren /Fonovisa/ 3
5 5  K-PAZDE LA SIERRA Volveré (Univision) 919 59 22 36/0 LOS HURACANES DEL NORTE Ti Ponte En Mi Lugar Univision) ~ 2
7 e LOS HOROSCOPOS DE DURANGO Si La Quieres /Disa/ 834 +40 7 51 LOS TIGRES DEL NORTE La Sorptesa fFonovisa) 2
6 7 LOS HURACANES DEL NORTE T Ponte En Mi Lugar (Univision) 829 -38 9 26/2
10 0 BETO Y SUS CANARIOS Esta Liorando Mi Corazdn (Edimonsa) 681 +24 22 340
8 9 LALO MORA SiMe Vas A Dejar (Edimonsa) 677 -76 13 2210
9 10 LA AUTORIDAD DE LA SIERRA Me Quedé Sin Nadie (Disa/ 668 -1 5 2/0
12 m JULIO PRECIADO Lo Mejor Fue Perderte (Sony BMG) 610 +23 6 210 L
27 @  EZEQUIEL PERA Beso A Beso (Fanovisa) 58  +160 3 10 . MOsT.
14 @ GRUPOINNOVACION Mafiana Que Ya No Esté (Fonovisa/ 570 +12 8 15/0 INCREASED PLAYS
1 14  BANDA EL RECODO Ya Soy Feliz (Fonovisa) 554 -40 14 2210 TOTAL
13 15 PESADO Te Apuesto Lo Que Quieras (Warner M.L.) 529 -34 1 15/0 G ST mgs:gss
1 16 BETOYSUS A i - 1
6 e 523 2 8 810 | pATRULLA 81 Eres Divina sy 191
25 m CONJUNTO ATARDECER Y Te Vi Con El {Universal) 509 +76 2 2N OUETO VOCES DEL RANCHO Tengo A MiLupe (EM/Latin)  +181
20 @ LOS INVASORES DE NUEVO LEON Si Por Mi Fuera (EM/ Latin) 507 +22 4 20 EZEQUIEL PENA Beso A Beso (Fonovisa) +160
17 19  ELPODERDEL NORTE En Tu Basura (Disa/ 492 -32 4 9/0 TITO Y LOS REYES DEL CAMING Un Tren /Disa/ +123
22 @ TORO Y FREDDY Lo Lindo De Ti (isa) 481 +14 3 30 PATRULLA 81 No Aprend A Ohvidar (Disa) +120
21 21 GRUPO BRYNDIS La Uitima Cancion (Disa) 483 A 15 1710 m ;:":]":i:::z'fﬂf l’j‘s‘?mfesa/g:/zvf-’/ *:g:
18 22 BRONCO“EL GIGANTE DE AMERICA™ Sefior Mesero (Fonovisa) 480 14 9 1901 Pt /F;:'/';’;“s a "o
23 @ KUMBIA KINGS Na Na Na (Dulce Nifia) (EM/ Latin) 479 +10 3 ai VICENTE FERNANDEZ Ignacio Bemal /Sony BMG) +93
28 @ JOAN SEBASTIAN Como Olvidar (Balboa) 454 +55 4 5/0 ROGELIO MARTINEZ Vida Prestada (Fonovisa/ +82
19 25  DIANAREYES Rosas (Universal) 448 43 17 21)0
26 @ DUELO Bienvenido Al Amor (Univision) 437 +10 9 1310
15 27  GRUPO MONTEZ DE DURANGO Quiero Saber De Ti (Disa/ 433 -100 19 26/0
29 @ JENNIFER PENA Si Yo Me Vuelvo A Enamorar (Univision) 382 0 2 90
@  ZAINO No Podré Sobrevivir (Fonovisa) 360 +8 1 2/0
- @ JENNI RIVERA Amiga, Si Lo Ves [Univision) 346 +23 2 8/0
50 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase » ’ 0 - oy
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R o, NE W&ACT ’ VE 5
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest ’ )
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned CUISILLOS Adicto (Balboa)
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. Total Plays: 321, Total Stations: 12, Adds: 0
R MARCO ANTONIO SOLIS En El Mismo Tren (Fonovisa)
C L Ma ST . TOTAL Total Plays: 294, Total Stations: b, Adds: 3
PLA YED R E CU R’R E, NTS ST C 2 PLAYS BOBBY PULIDO Obsesion (Universal)
e ! ) . Total Plays: 268, Total Stations: 5, Adds: 1
o SO S SO 3% PAQUITA LA DEL BARRIO Las RodiNeras (Balboa)
ARTIST TITLE LABEL(S) PLAYS LOS HOROSCOPOS DE DURANGO Dos Locos (Disa/ 342 Total Plays: 187, Total Stations: 5, Adds: 0
PESADD Ojala Que Te Mueras (Warner M.L) 483 | ANA BARBARA Loca (Fonovisa) 337 Songs ranked by total plays
KUMBIA KINGS Fuego /EM/ Latin) 453 | POLO URIAS Mi Primer Amor (Fonovisa) n Station playlists for all R&R
PATRULLA 81 Nc Aprendi A Olvidar (Disa/ 400 | RAMON AYALA Y Bailando /Freddie/ 34 reporters are available on the web
LOS RIELEROS OEL NORTE Tu Nueva Cariito (Fonovisa) 388 | LOSMORROS OEL NORTE Dos Botellas De Mezcal (La Siema/ 250 at www.radioandrecords.com.
Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners
Cost-effective and reusable
Many sizes and colors available il

Durable enough for indoor or outdoor use

Advertise your message in any color

Call today for more information!
1-800-231-6074 www.rollasign.com
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CONTEMPORARY TOP 30

March 18, 2005 pOWERED[]
Wk WEEK  ARTIST TITLE LABEL(S) BLAYS pLATs Ve TN M E “ I A BASE
2 o JUANES La Camisa Negra (Universal) 720 +137 5 4/0
1 9 JULIETA VENEGAS Algo Esta Cambiando (Sony BMG) 713 +66 13 1910 MOSTA DDEDQ
3 e JUANES Volverte A Ver (Universal) 585 +9 12 19/0
) ARTIST TITLE LABEL(S) ADDS
4 4 ALEKS SYNTEK f/ANA TORROJA Duele El Amor (EM/ Latin) 483 -46 23 20/0 LAURA PAUSINI Viveme (Warner ML) 2
6 5 CRISTIAN Te Buscaria (Sony BMG) 473 -14 15 19/0
8 o REYLI BARBA Amor Del Bueno (Sony BMG) 472 +42 8 1310
5 7 JUANES Nada Valgo Sin Tu Amor (Universal) 440 712 23 2710
13 0 KALIMBA Tocando Fondo (Sony BMG) 413 +39 " 1310
1" o FEY La Fuerza Del Bestino (EM/ Latin) 410 +4 " 1110
7 10 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony BMG) 401 -58 23 21/0
12 m LA 5A. ESTACION El Sol No Regresa (Sony BMG) 389 +5 15 16/0
14 @ ALEJANDRO FERNANDEZ Qué Lastima (Sony BMG) 374 +5 6 710
9 13 PAULINA RUBIO Dame Otro Tequila (Universal) 368 -54 20 1810
10 14 LUIS MIGUEL Sabes Una Cosa (Warner M.L.) 343 -75 6 710
17 O CARLOS VIVES Voy A Olvidarme De Mi (EM! Latin) 337 +31 12 8/0 MOST
20 ) PEPEAGUILAR El Autobis (Sony BMG) 305 +35 9 13/0 INCREASED PLAYS
16 17 YAHIR Te Amaré (Warner M.L.) 289 -32 4 510 ot
18 18  DAVIDBISBAL Esta Ausencia (Universal) 286 -1 15 1210 ARTIST TITLE. LABEL(S) IN;;:XSE
19 @ FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 280 +10 2 4/0 JUANES La Camisa Negra (Universal) 137
30 @ TOMMY TORRES DBame Esta Noche (Ole Music/ 270 +59 6 210 MDO Otra Vez (Ofe Music) +131
21 21 CONJUNTO PRIMAVERA Hoy Comoe Ayer (Fonovisa) 264 -2 4 6/0 CHAYANNE Contra Vientos Y Mareas (Sony BMG) +99
@)  INTOCABLE Aire (EM/ Latin) 258 +60 1 210 ng’)‘(ﬂu';‘;"ggﬂs'a msa:‘;';‘dz A{'p‘;’;i’ ZW;”ZG}’MU *3‘;
. mer M.L. +
@ RBD Rebelde (EM/ Latin) . 247 +68 1 2/0 jENNIFER LOPEZ Get Right (Epic +76
27 @  SORAYA Liévame (EW) Lati) | 283 +26 2 610 PAULINA RUBIO Ama En Libertad (Universal 470
@ LAURA PAUSINI Viveme (Warner M.L.) 241 +65 1 312 RBD Rebelde (EM/ Latin) +68
@ DAVID DEMARIA Precisamente Ahora (Warner M.L.) 240 +94 1 211 JULIETA VENEGAS Algo Esta Cambiando /Sany BMG/ +66
@@ OBIE BERMUDEZ Como Pudiste (EM Latin) 233 +35 1 20 LAURA PAUSINI Viveme (Warner M.L) +65
26 @ LA 5A. ESTACION Alge Mas (Sony BMG) 227 +7 3 5/0
@ FRANCO DE VITA Ay Dios (Sony BMG) 203 +60 1 110
23 30  DADDY YANKEE Gasolina (V/ Music/ 199 -39 7 710
32 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 3/6-3/12. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
P L A YEDI%EOC.?ZR R ENTS ARTIST TITLE LABEL(S) ;EIYA; NEW& ACTIVE
JULIETA VENEGAS Lento (Sony BMG/ 31 No New & Active This Week.
ARTIST TITLE. LABELS) Wows | PEPE AGUILAR Miedo /Sony BMG) 04
LA OREJA DE VAN GOGH Rosas (Sony BMG) 397 MARCO ANTONIO SOLIS Mi Mayor Sacrificio (Fonovisa) 214 Songs ranked by total plays
JULIETA VENEGAS Andar Conmigo (Sany BMG/ 325 KALIMBA No Me Quiero Enamorar (Sony BMG) 248 Station pIayIists for all R&R
FRANCO DE VITA f/SIN BANDERA Si La Ves (Sany BMG/ 324 FRANCO DE VITA Tu De Qué Vas (Sony BMG) 238 reporters are available on the web
SIN BANDERA Qe Lloro (Sany BMG) 321 | HA*ASH Te Quedaste (Sony BMG) 224 at www.radioandrecords.com.

IF YOU'RE NOT AT YOUR LAST JOB

YOUR 401(k) SHOULDN'T BE EITHER.

Leaving a 401(k) with a previous employer could mean leaving it alone with no one to watch over it.

At Edward Jones, we can explain options for your 401(k) and help you select the one that’s best for you. If you'd
like to roll it over into an Edward Jones IRA, we can help you do it without paying taxes or penalties. So you
can feel confident someone is looking out for you and your 401(k).

To find out why it makes sense to talk with Edward Jones about your 401(k) options, call today.

RAFAEL CUEVAS

2863 Executive Park Drive, Suite #102
Weston, FL 33331 Edward Jones

Tel: 954-389-5577 Fax: 866-462-5335 www.edwardjones.com yember sic IARASING SENBE O INVESTING
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~
TROPICAL TOP 25
WEEK  ARTIST TITLE LABEL(S) PONTS
1 MARC ANTHONY Se Esfuma Tu Amar (Sany BMG) 208
2 JUAN LUIS GUERRA Para Ti (Vene Music/Universal) 170
3 EL GRAN COMBO DE PUERTO RICO E!Matrimonio (Sony BMG) 157
4 MONCHY & ALEXANDRA Perdidos (/&N 144
5 GILBERTO SANTA ROSA Piedras Y Flores (Sony BMG) 113
6 TITOROJAS Quiero (MF) 106
7 DADDY YANKEE Lo Que Paso, Paso (V/ Music/ 104
8 AVENTURA LaBoda (Premium/ 102
9 GILBERTO SANTA ROSA Enséiiame A Vivir Sin Ti (Sony BMG)/ 92
10 VICTOR MANUELLE La Vida Es Un Carnaval (Sony BMG) 91
n FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment) 86
12 LOS TOROS BAND Perdoname La Vida (Universall 83
13 OBIE BERMUDEZ Todo El Afio (EM/ Latin) 83
14 CHARLIE CRUZ Ven Devédrame OtraVez (SGZ Entertainment) 81
15  TONOROSARIO Resistiré (Universal 69
16 DOMENIC MARTE Ven T( (/&N 69
17 ENRIQUE FELIX Galletitas De Avena (Mayimba Productions) 68
18 FRANKIE J. fflBABY BASH Obsession (No Es Amor) (Columbia/ 59
19 MONCHY & ALEXANDRA Hasta E! Fin (/&N 56
20 JUANES Volverte AVer {Universall 54
21 LA GRANBANDA Chiquilla (DAM Productions) 53
2 KINITO MENDEZ Hony T Si Jony (/&N 52
23 DADDY YANKEE Machete (W Music/ 51
24 ELVIS CRESPO Pan Comid (0l Music/ 50
25 TITC NIEVES f/LA INDIA Ya No Queda Nada (SGZ Entertainment/ 49
Data is complied from the airplay week of 3/6/05-3/12/05,
and based on a point system.
© 2005 Radio & Records. y
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CONTEMPORARY

JD NATASHA Tatuaje (EM/ Latin)

REGIONAL MEXICAN

BANDA MR. LOBG El Cutis /La Sierra)
EL CHALINILLO Celoso (La Sierra)
KAMPESING MUSICAL Sin Reproches L a Sierra)

LOS RAZOS Mis Dos Comparieros (Sony BMG)
NARCOS DE TIJUANA Se Feliz (La Sierra)
SERGIO VEGA “EL SHAKA™ Corazén De Oropel (Sony BMG)
TORMENTA DE DURANGDO Mi Horéscopo (La Sierra)
VICENTE FERNANDEZ Ignacio Bernal (Sony BMG)
ZAFIROS DEL NORTE El Soltero (La Sierra)

TROPICAL

No Going for Adds for this Week

ROCK/ALTERNATIVE

No Going for Adds for this Week

LATIN FORMATS

4 N\

ROCK/ALTERNATIVE

TW  ARTIST Title Label(s)
MOLOTOV Amateur (Universal)

STOIC FRAME Demonios Del Asfalto (£ Comandante/V&J)
ENJAMBRE Biografia (Oso/V&J)

LIQUITS Chido (Surco/

ANDREA ECHEVERRI A Eme 0 WNacional)

CIRCO Un Accidente (Universal)

VOLUMEN CERO Autos (Warner M.L.)

IGNACIO PENA Donde Estabas (Everywhere Music)
VICENTICO Los Caminos De La Vida (Sony BMG)

ELY GUERRA Te Ameo, | Love You (Higher Octave)
AN.ILM.A.L. Combative Universall

JULIETA VENEGAS Algo Esta Cambiando /Sony BMG)
ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave)
LUCYBELL Hoy Seiié (Warner M.L.)

15 JD NATASHA Tatuaje (EM/ Latin)

W o ~N O O W N =

_ = o e
L S R I -]

Songs ranked by total number of Foints. Data compiled from playlists submitted on a
weekly basis by 11 specialty rock/alternative shows, airing at least 2 hours per week, on
radio stations across the country.

- J
s )

RECORD POOL

TW  ARTIST Title Label(s)

TITO ROJAS Quiero (MP/

BANDA GORDA Traigo Fuego (MP/

EL GRAN COMBO DE PUERTO RICO El Matrimonic (Sony BMG)
DON OMAR Reggaetdn Latino (Urban Box Office)

EDDIE SANTIAGO Loco Por Tu Amor (MFP)

DOMINGO QUINONES El Més Buscado (Universal)

MARC ANTHONY Se Esfuma Tu Amer (Sony BMG)

TONO ROSARIO Resistiré (Universal)

NORIEGA f/TITO "EL BAMBINO" Te Encontraré (Flow Music/Cutting)
10 IVY QUEEN Bile (Perfect Image)

11 FRANKIE NEGRON Todo Es Mentira (SGZ Entertainment)

12 GEORGE DELGADO Tu Guarachita (Rumba Jams)

13 VICTOR MANUELLE La Vida Es Un Camnaval (Sony BMG)

14 CONJUNTOIMAGEN Suéltala (Muzig/

15 MARIA ISABEL Antes Muerta Que Sencilla (Universal)

W o N OO g R W N -

Songs ranked by total number of points. 22 Record Pool reporters.

iQué Pasa Radio!

A couple of artists make big jumps this week on the Regional Mexi-
can chart. Ezequiel Pena’s "“Beso a Beso” (Fonovisa) moves from
No. 27 to 12; Conjunto Atardecer’s “Y Te Vi con EI” (Universal) goes
from No. 25 to 17; and Joan Sebastian’s “Cémo Olvidar” rises from
No. 28 to 24. Entering the chart at No. 29 is Zaino, with “No Podré
Sobrevivir’ (Fonovisa).

Contemporary radio is on the move with new music. Five songs
have entered the chart, and three of them are from EMI Latin:
Intocable’s “Aire;” at No. 22; RBD’s “Rebelde;” at No. 23; and Obie
Bermudez's “Como Pudiste,” at No. 27. Warner Music Latina’s Laura
Pausini enters the chart at No. 25, with “Viveme,” and David
DeMaria comes in at No. 26, with “Precisamente Ahora.” Franco De
Vita enters at No. 29 with “Ay Dios” (Sony BMG). No surprise at all,
Juanes moves into the No. 1 position, with “La Camisa Negra.”

Remember that you, radio PDs, are responsible for the hits, the
debuts and the drops. Report your adds and make things happen.

L The deadline is Tuesday at noon PT. J
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NATIONAL

WIVI seeks A.M. host w/traffic and M.D.
duties. T&R to: Jon Peterson, Nisky Mail
PMB# 175, St. Thomas, USV! 00802 or
jon@pirateradiovi.com. EOE (3/18)

GENERAL SALES MANAGER -
SPORTSRADIO WEEI / WRKO,
Boston’s Talk Station

Are you looking for one of the GREATEST
Sales Management opportunities in Radio?
1. Great PEOPLE * LEAD one of the most
respected Radio Sales Staffs in Boston.
2. Great PRODUCTS * POSITION and
SELL The #1 Rated Sports Radio Station
in America and Boston's Legendary Talk
Station.

3. Great MOMENTUM * GROW and
BUILD on the Double Digit Revenue In-
creases this Sales Team has created.

4. World Champion SPORTS - Boston Red
Sox Baseball on Radio and "New England
Patriots Monday” on Radio.

If you have a proven track record that
shows specific exampies of:

ENERGY, EXECUTION, ability to ENER-
GIZE, and EDGE your best career move
may be with us, NOW! We're SportsRadio
WEEI, "The #1 Rated Sports Radio Sta-
tion in America”; WRKO, "Boston’s Talk
Station; and Entercom Communications,
One of America’s most respected broad-
casting companies.

We're looking for a LEADER who knows
the power of “CONFIDENCE"” thru INI-
TIATIVE, COLLABORATION, and AC-
COUNTABILITY to WIN! Idealcandidates
should have atleast 3-5 years Sales Man-
agement Experience and proven success
in NTR, Business Development, Sports
Sales, and Transactional Business, as well
as, proven success in leading a team of
highly motivated mid to senior level Ac-
count Executives.

Please forward resumes to
hrboston@entercom.com or Entercom
Boston,Attn: Human Resources, 20
Guest Street, 3rd Floor, Brighton, MA
02135.

No phonecalls please.
ENTERCOM BOSTON IS AN EQUAL
OPPORTUNITY EMPLOYER. W/M/D/EN

RVP Programming - Atlanta

Are you a big time programmer?
Are you skilled enough to over-
see six local stations, three radio
networks (including the Atlanta
Braves), and three additional
markets? Are you ready for the
biggest programming gig in the
South?

If you answered “Yes!” to these
three questions, then we should
talk! Please email vyour
resume and qualifications to:
AtlantaHR@clearchannel.com or
fax to 404-367-1043. All
resumes will be received in con-
fidence.

Clear Channel is an EOE.

OPPORTUNITIES

EAST

LOCAL SALES MANAGER -
WRKO, Boston's Talk

Station
Are you looking for a Sales Management
opportunity that is SET UP for GREAT Suc-
cess?
1. We've got a terrific LOCAL SALES TEAM
with over 70 years of combined Radio
Sales EXPERIENCE.
2. We're investing significant dollars in
MARKETING the Radio Station.
3. We've just hired a fantastic new MAR-
KETING / BUSINESS DEVELOPMENT MAN-
AGER.
4. We're pacing to have DOUBLE DIGIT
GROWTH in Q1 2005.
5. We have A STRATEGIC PLAN for MORE
GROWTHI!
If you have a proven track record that
shows specific examples of: ENERGY, EX-
ECUTION, ability to ENERGIZE, and EDGE
your best career move may be
with us, NOW!I We're WRKQO, "Bostons Talk
Station and Entercom Communications,
One of Americas most respected broad-
casting companies.
We're looking for a LEADER who knows
the power of "CONFIDENCE" thru INITIA-
TIVE, COLLABORATION, and ACCOUNT-
ABILITY to WIN! Ideal candidates should
have at least 2-3 years Sales Management
Experience or at least 3-5 years Account
Executive Experience and proven success
in NTR, Business Development, and Trans-
actional Business, as well as, proven suc-
cess in leading a team of highly motivated
mid to senior level Account Executives.
Please forward resumes to
hrboston@entercom.com or Entercom
Boston, Attn: Human Resources, 20 Guest
Street, 3rd Floor, Brighton, MA 02135.
No phone calls please.
ENTERCOM BOSTON IS AN EQUAL OP-
PORTUNITY EMPLOYER. W/M/D/E/NV

ON-AIR TALENT
Atlanta’s hottest and fastest growing sta-
tion, VIVA 105.3 is looking for an on-air
talent with a minimum of four years ex-
perience in Spanish contemporary.
Please send your resume and demo tape
[minimum of five minutes) to:
HRAtanta@clearchannel.com or fax it to:
404-367-1043. All resumes will be re-
ceived in confidence. Clear Channel is
an EOE.

STATION MANAGER
FM Christian music station in the
mid-west is seeking a Station
Manager. Key skills include team
leader/builder, creativity, and
hard working. Station is commit-
ted to impacting the community
for Christ and the lives of our lis-
teners. Underwriting or sales ex-
perience is important. Station is
an equal opportunity employer.
Resumes and qualifications to:
jobs@goodratings.com.

PROGRAM DIRECTORS

Searching for detail oriented PD’s for
Midwest properties. Classic Rock
and Oldies background required.
Must be a self starter with strategic
programming skills. A great work
ethic is a must. Minimum three years
experience and a proven track record
required. Send resumes to: Radio &
Records, 2049 Century Park East,
41st Floor, #1032, Los Angeles, CA
90067. EOE

WEST

American General Media's KISV is looking
to fill the position of Music Director,

Mixshow Coordinator,and various full and

part-time on-air shifts. Send package to:
KISV/HOT 94.1 , Picazzo Stevens, P.0.Box

2700 Bakersfield, CA 93309.No calls please.
EOE (3/18)

R&R Opportunities

Free Advertising

Radio & Records, inc. provides free (20 words maxi-
mum) listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in
dustry under Positions Sought

To appear in the following week’s issue, your ad must te
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritien or
printed on 8 1/2" X 11" company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only fres pa-
sitions sought ads are accepted by e-mai' to-
kmumaw@radioandrecords.com. Address all 20-word ads
to R&R Free Opportunities, 2049 Century Park East ., 41st
Fioor, Los Angeles, CA 90067

Chief Engineer needed:
Clear Channel b-station
cluster in Medford, Oregon.
Contact Bill Nielsen (541)
772-4170. EOE (3/18)

POSITIONS SOUGHT

Recent ABS grad. Rookie to the world of
radio, but eager, willing, and enthusiastic to
learn anything and everything radio. NATE:
(405) 872-5919. (3/18)

Energetic, hard working rookie DJ looking
for a position in production, board-ops, or
on-air. Will travel. GLIF: (405) 620-2499.
(3/18)

Motivated and energetic talent ready to
succeed. Knowledge in all aspects of broad-
casting. Willing to relocate. KATHLEEN:
(405) 476-8140. (3/18)

ABS graduate and rap aficianado looking for
an opportunity in the broadcasting industry
to use my talent and expertise. LEELO: (405)
323-2668. (3/18)

R&R Opportunities

Advertising

1x 2X
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ
ing heading). Includes generic border. If logo, custcm
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, al! ads appear on R&F's
website. (www.radioandrecords.com).

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling.

Positions Sought: $50/inch

Individuals seeking employment may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. include card num
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail

To appear in the following week’s issue, your ad must
be received by Thursday noon (POT) eight days prior
to issue date. Address all ads t0:R&R Opportunities,
2049 Century Park East., 41st Floor, Los Angeles,
CA 90067

RADIO & RECORDS, INC.

2049 Century Park East., 41st Floor, Los Angeles, CA 90067

Publisher

R&R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., at 10100 Santa Monica Bivd., 3rd Floor, Los Angeles, California 90067 Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
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MARKETPLACE

VOICEOVER SERVICES

BY1O’NEIL

PUBLICITY PRINTS Y

Lithographed On Heavy, Semi-Gloss Paper

DAVE PACKER

VOICEOVERS

"QOur listeners pay attention

because Dave talks to them,
not at them."

www.davepacker.com 609-290-3333

* REQUEST FREE
CATALOG AND SAMPLES!

BIW - 8x10's - .
500 — $90.00

HEARD BY
45 MILLION
LISTENERS DAILY

{um, give or take a few)

1-877-4-YOURVO
(877-496-8786)

THE VOIZE HEARD ABOVE THE REST'®

DEMO:
www.samoneil.com

1000 — $120.00

5x7 - JOCK CARDS

B&W 1000 — $100.00
Color 2000 ~ $408.00

* PRICES INCLUDE Listsa Newl
TYPESETTING & FREIGHT
# FAST PROCESSING

* OTHER SIZES AVAILABLE

Roberta Solomon
Hearing is believing.

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

Send 8x10 photo, check/M.C. Visa/MC, instructions to:
1867 E. Florida Street. Dept. R Springfield, MO 65803
TOLL FREE: 1-888-526-5336

www.abcpictures.com

PICTURES

FEATURES

www.califgrniaaircheck.com

fo006 - LS
“ROBOTS”

Interviews with Robin Williams,

)
www.voicegal.com {

Ewan McGregor & Halle Berry
Download these free interviews and more at |
www.radiolinkshollywood.com 1 913.341.8475 J

Contact Lori Lerner at (310)457-5358
(310)457-9869(Fax) radioinks @aol.com (e-mail)

' WWW.RADIOANDRECORDS.COM |

New! 5th Edition Green Book Of Songs By Sub;ect -

The Thematic Guide To Popular Music
1,569 jam-packed pages

86,000 listings

35,000 songs

1,800 subjects

All music formats

100 years of music |

Order via R&R: Save 20% and get free UPS shipping* (*on U.S. orders) "
Discounted price: $51.96 softcover/$63.96 hardcover
(CA residents add sales tax)

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Fioor, L.A., CA 90067

www,mitcheraig.com Hot l:llll/llnylnmu: Imaging .

 calll
_ 991.881.4878

AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys
Call Us.
(310) 229-4548

Tre InpusTRY's NEWSPAPER

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and accom-
panied by payment. Visa/MC/AMEx/Discover accepted. One
inch minimum, additional space up to six inches available
in increments of one-inch.

Rates for R&R marketplace ;:;z:rtions sggg:
(per inch): 13 insertions  85.00
26 insertions  75.00
51 insertions  70.00

Marketplace

(310) 788-1621

Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com

R&R ROCKS

REGISTE

NOW/ n

CLEVELAND' I35\
JUNE 23-25°2005  zx convention 2000

RENAISSANCE CLEVELANb HOTEL .
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GREEN DAY Boulevard 0f Broken Dreams (Reprise/

KELLY CLARKSON Since U Been Gone (RCA/RMG)

USHER Caught Up (LaFace/Zomba Label Group]

GWEN STEFANI f{EVE Rich Girl /nterscape/

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group)
FRANKIE J. fiBABY BASH Obsession (No Es Amor) (Columbia)
MARIO Let Me Love You (/AMG/

EMINEM Mockingbird (Shady/Aftermathiinterscape/

50 CENT Disco Inferno (G-Unit/Shady/Aftermathyinterscope)
JESSE MCCARTNEY Beautiful Soul (Hollywood/

NATALIE Goin' Crazy (Latium/Universal)

50 CENT Candy Shop (Shady/Aftermath/interscape)

ROB THOMAS Lonely No More (Atlantic/

GAVIN DEGRAW | Don't Want To Be (/AMG/

GAME {50 CENT How We Do (Aftermath/G-Unit/Interscope)
ALICIAKEYS Karma (J/AMG)

MARIAH CAREY It's Like That (/siand//DJMG/

DESTINY'S CHILD Soldier (Columbia)

SNOOP DOGG f/JUSTIN TIMBERLAKE Signs (Joggystyle/Geffen)
LIL" JON... flUSHER & LUDACRIS Lovers & Friends (7V7/
RYAN CABRERA True (£.V.L.A/Atlantic/

3 DOORS DOWN Let Me Go (Republic/Universall

BOWLING FOR SOUP Almost (Sivertone/Jive/Zomba Label Group)
JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.)

EMINEM Like Toy Soldiers (Shady/Aftermath/interscope/

JET Look What You've Done /At/antic/

KILLERS Mr. Brightside (/siand/IDJMG/

TRICK DADDY Sugar (Gimme Some) (Slip-N-Siide/Atlantic)
MAROON 5 Sunday Morning (Octone/J/RMG)

AKON Lonely (SRC/Universal)

#1 MOST ADDED
DESTINY'S CHILD Girl [Columbia/

#1 MOST INCREASED PLAYS

50 CENT Candy Shop (Shady/Aftermath/interscope/

TOP5 NEW & ACTIVE

GAME F/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscopel

JOHN LEGEND Ordinary People (Columbia)
ASLYN Be The Girl /Capitol)
JIMMY EAT WORLD Work (/aterscope/

NIVEA FiLIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group/

=

c@=600=--00-~@ 2

N
o

(S RIS
s =)

CHR/POP begins on Page 25. -

KELLY CLARKSON Breakaway /Hollywood)

LOS LONELY BOYS Heaven (OR Music/Epic)

JOHN MAYER Daughters (Aware/Columbial

TIM MCGRAW Live Like You Were Dying (Curb/

MAROON 5 She Will Be Loved (Octone/J/AMG)/

MARTINA MCBRIDE In My Daughter’s Eyes (RCA/

KEITH URBAN You'll Think Of Me (Capitol)

HALL & OATES F'll Be Around (U-Watch/

MICHAEL BUBLE Home (743/Reprise/

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

MAROON 5 This Love (Octonel/RMG/

KENNY G. f[EARTH, WIND & FIRE The Way You Move (Arista/RMG/
HOOBASTANK The Reason (isiand//0JMG)

PHIL COLLINS Don't Let Him Steal Your Heart Away /Atlantic/
RYAN CABRERA True (£.V.L.A./Atlantic)

TINA TURNER Open Arms (Capitol)

MERCYME Homesick (/NO/Curb)

ROD STEWART f/STEVIE WONDER What A Wonderful World (/AMG/
ROB THOMAS Lonely No More (Atlantic/

SCOTT GRIMES Sunset Blvd. (Velocity/

RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord/
VANESSA WILLIAMS You Are Everything /Lava/

FIVE FOR FIGHTING f God Made You (Aware/Columbia)
RICHARD MARX Ready To Fly (Manhattan/FMC/

MAROON 5 Sunday Morning (Octone/J/RMG)

ELTON JOHN All That I'm Allowed WUniversall

HOWIE DAY Coliide /£pic/

J ROD STEWART Blue Moon (/AMG)

FINGER ELEVEN One Thing (Wind-up/
JOE COCKER One (New Door/UMe)
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50 CENT Candy Shop (Shady/Aftermath/interscapel

FRANKIE J. fIBABY BASH Obsession (No Es Amor) (Columbia)
GAME /50 CENT How We Do /Aftermath/G-Unit/Interscape)

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscapel

LIL’ JON... flUSHER & LUDACRIS Lovers & Friends (7V7/

MARIO Let Me Love You (J/AMG/

EMINEM Mockingbird (Shady/Aftermatyinterscopel

GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/Interscape)
TRILLVILLE Some Cut (BME/Warner Bros.)

USHER Caught Up (LaFace/Zomba Label Group/

BABY BASH Baby 'm Back (Universal)

AKON Lonely (SRC/Universall

NATALIE Goin’ Crazy /Latium/Universal)

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba L abel Group/
MARIAH CAREY It's Like That f/siand/IDJMG)

YING YANG TWINS Wait /TVT)

TRICK DADDY Sugar (Gimme Some) (Sjp-N-Shide/Atlantic/
OMARION O (Fpic/

DESTINY'S CHILD Soldier (Columbia)

SNOOP DOGG f/PHARRELL Drop It Like It's Hot (Doggystyle/Geffen/
BOBBY VALENTINO Slow Down (07P/Def Jam/IDJMG/

T.1. Bring "Em Qut (Grand Hustle/Atlantic)

NIVEA fiLIL' JON & YOUNGBLOODZ Okay (/ive/Zomba Label Group)
T.1 You Don't Know Me (Grand Hustle/Atlantic/

LUDACRIS Number One Spot (Def Jam South/iDJMG)

PITBULL f{LIL' JON Toma (TV7/

BROOKE VALENTINE {BIG BOI & LIL" JON Girlfight (Virgin/
FANTASIA Truthls L/RMG)

SNOOP DOGG f{JUSTIN TIMBERLAKE Signs (Joggystyle/Geffen)
TORI ALAMAZE Don't Cha (Universal)

#1 MOST ADDED

DESTINY'S CHILD Girl (Columbial

#1 MOST INCREASED PLAYS

GAME F/50 CENT Hate It Or Love It (Aftermath/G-Unit/interscapel
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TOP 5 NEW & ACTIVE
CASSIDY I'm A Hustla (J/RMG/
TWEAPONZ Mira Mira (Defiant/

SLY BOOGY It's Nuthin' (J/RMG/
PRETTY RICKY Grind With Me (At/antic/
MARQUES HOUSTON All Because Of You (T.U.6./

CHR/RHYTHMIC begins on Page 30.

GREEN DAY Boulevard 0f Broken Dreams (Reprise/

G0O0 GOO DOLLS Give A Little Bit (Warner Bros.)

ROB THOMAS Lonely No More /Atlantic)

MAROON 5 Sunday Morning (Octone/J/RMG/

KELLY CLARKSON Breakaway /Hollywood)

KELLY CLARKSON Since U Been Gone (RCA/RMG/

MAROON 5 She Will Be Loved (Octone/J/RMG)

HOWIE DAY Collide (Epic/

FINGER ELEVEN One Thing /Wind-up/

JOHN MAYER Daughters /Aware/Columbia)

LENNY KRAVITZ Lady (Virgin/

KEANE Somewhere Only We Know //nterscope)

3 DOORS DOWN Let Me Go (Republic/Universal)

RYAN CABRERA True (F.V.L.A/Atlantic)

LIFEHOUSE You And Me (Geffen/

ANNA NALICK Breathe (2am) (Columbia)

JET Look What You've Done (At/antic/

AVRIL LAVIGNE Nobody's Home (Arista/AMG/

JESSE MCCARTNEY Beautiful Soul (Hollywood)

DURAN DURAN What Happens Tomorrow (£pic/

NELLY /TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal)
U2 Sometimes You Can't Make Ht On Your Own (/nterscape/
KILLERS Mr. Brightside /s/ana//DJMG/

TIM MCGRAW Live Like You Were Dying /Curb/

VELVET REVOLVER Fall To Pieces (RCA/RMG)

ASLYN Be The Girl (Capfto))

GAVIN DEGRAW Chariot (/AMG)

BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group)
GWEN STEFANI f/EVE Rich Girl /nterscape)

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall
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50 CENT Candy Shop (Shady/Aftermath/interscopel
TRILLVILLE Some Cut (BME/Wamer Bros.)

FANTASIA Truthls L/RMG/

LIL" JON... flUSHER & LUDACRIS Lovers & Friends (7V7/
JOHN LEGEND Ordinary People (Columbial

GAME /50 CENT How We Do (Aftermath/G-Unit/interscape/
T.1. You Don't Know Me (Grand Hustle/Atlantic/

MARIO Let Me Love You (J/AMG/

OMARION O (£pic/

NIVEA f/LIL’ JON & YOUNGBLOODZ Okay (J/ive/Zomba Label Group}
YING YANG TWINS Wait /7V7/

FANTASIA Baby Mama (J/AMG)

AMERIE One Thing (Columbia/

T.1. Bring "Em Qut (Grand Hustle/Atlantic/

USHER Caught Up (LaFace/Zomba Label Group)

LUDACRIS Number One Spot (Def Jam South/IDJMG)

DESTINY’S CHILD Soldier (Columbia/

M. JONES f/S. THUG & P. WALL Still... (SwishaHouse/AsylumyWarmer Bras.)
BROOKE VALENTINE f/BIG BOI & LIL’ JON Girlfight /Virgin/

50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope/

112 U Already Know (Def Soul/iDJMG)

TYRA Country Boy Universal)

MARIAH CAREY it's Like That (is/and//DJMG)

CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba L abel Group)
BOBBY VALENTINO Slow Down (OTP/Def Jam/IDJMG/

TRICK DADDY Sugar (Gimme Some} (Ship-N-Shide/Atlantic/

FAITH EVANS Again (Capitol)

TWISTA f/FAITH EVANS Hope (At/antic/Capitol)

GAME /50 CENT Hate It Or Love It (Aftermath/G-Unit/interscope)

R. KELLY In The Kitchen (Jive/Zomba Label Group)

#1 MOST ADDED

GAME F/50 CENT Hate It Or Love ht (Aftermath/G-Unit/Interscape)

#1 MOST INCREASED PLAYS

GAME Fi50 CENT Hate It Or Love It (Aftermath/G-Unit/interscopel

@

TOP5 NEW & ACTIVE
BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atiantic/)
TORI ALAMAZE Don't Cha (Universal
GUCCI MANE Icy /Big Cat/
DO OR DIE Magic Chick (Legion/
CUBAN LINK FIMYA Sugar Daddy M08/

. URBAN begins on Page 33.

GREEN DAY Boulevard Of Broken Dreams (Reprise/
SHINEDOWN Burning Bright (At/antic/

THREE DAYS GRACE Home (Jive/Zomba Label Group)
VELVET REVOLVER Fall To Pieces (RCA/RMG)
VELVET REVOLVER Dirty Little Thing (RCA/RMG)

3 DOORS DOWN Let Me Go (Republic/Universall
MOTLEY CRUE if | Die Tomorrow {/sland/IiDJMG/
PAPA ROACH Scars (Geffen)

BREAKING BENJAMIN Sooner Or Later (Hollywood/
BILLY IDOL Scream (Sanctuary/SRG/

THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG/
U2 All Because Of You (lnterscape/

BREAKING BENJAMIN So Cold /Hollywaood)

THREE DAYS GRACE Just Like You (Jive/Zomba Label Group)
CHEVELLE The Clincher (£pic/

02ZY 0SBOURNE Mississippi Queen (£pic/
CROSSFADE So Far Away (Columbial

COLLECTIVE SOUL Better Now (£/ Music Group)
MUDVAYNE Happy? (Fpic/

ROBERT PLANT Shine It All Around (Sanctuary/SRG/
SILVERTIDE Blue Jeans (J/AMG/

QUEENS OF THE STONE AGE Little Sister //nterscape/
A PERFECT CIRCLE Passive (Virgin/

ALTER BRIDGE Find The Real (Wind-up/

KORN Another Brick In The Walt /(£prc/

BLACK LABEL SOCIETY Suicide Messiah /Artemis/
SLIPKNOT Vermilion (Readrunner/I0JMG)

JUDAS PRIEST Revolution (£pic/

SUBMERSED Hollow (Wind-up/

NO ADDRESS When I'm Gone (Sadie) (At/antic/

#1 MOST ADDED

JOHN WAITE New York City Girl (No Brakes)

#1 MOST INCREASED PLAYS

TIM MCGRAW Live Like You Were Dying (Curb/

TOP 2 NEW & ACTIVE
CELINE DION In Some Small Way (Epic/
RASCAL FLATTS Bless The Broken Road (Lyric Street/

AC begins on Page 45.
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#1 MOST ADDED

BETTER THAN EZRA A Lifetime (Artemis/

#1 MOST INCREASED PLAYS
KELLY CLARKSON Since U Been Gone (RCA/RMG)

TOP 5 NEW & ACTIVE
MICHAEL TOLCHER Mission Responsible (Octone/
AFTERS Beautiful Love (Simple/INO/
BETTER THAN EZRA A Lifetime (Artemis/
RELIENT K Be My Escape (Capitol/Gotee/
SUM 41 Pieces (/slsnd//DJMG) -

AC begins on Page 45.

wwWw americanradiohistorv com

#1 MOST ADDED

AUDIOSLAVE Be Yourself (interscope/Epic)

#1 MOST INCREASED PLAYS

AUDIOSLAVE Be Yourself (/interscope/Epic/

TOP 5 NEW & ACTIVE
DROWNING POOL Killin Me /Wind-up/
AUDIOSLAVE Be Yourself (Interscope/Epic/
TRUST COMPANY Stronger (Geffen/
SLIPKNOT Before | Forget (Roadrunner//[0JMG)
PROM KINGS Alone (7hree Kings/

ROCK begins on Page 54.
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1 FANTASIA Truth Is (J/RMG)

JOHN LEGEND Ordinary People (Columbia)

JILL SCOTT Whatever (Hidden Beach/Epic)

BRIAN MCKNIGHT Everytime You Go Away (Moatown/Universal)
LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)

KEM | Can't Stop Loving You (Motown/Universal)

MARIO Let Me Lave You (J/AMG/

ANITA BAKER How Does It Feel (Blue Note/Virgin)

GERALD LEVERT So What (If You Got A Baby) /At/antic)

LUTHER VANDROSS Think About You (J/AMG)

ALICIAKEYS flTONY, TONI, TONE & JERMAINE PAUL Diary (J/AMG)
PRINCE Call My Name (Columbia)

FAITH EVANS Again (Capitol)

STEVIE WONDER So What The Fuss (Motown/Universal)

JOSS STONE Spoiled (S-Curve/Virgin)

TINA TURNER Open Arms (Capito))

GERALD LEVERT One Million Times (Atlantic/

EARTH, WIND & FIRE f/R. SAADIQ Show Me The Way (Sanctuary/SRG)
RAHSAAN PATTERSON Forever Yours (Artistry Music/

MINT CONDITION I'm Ready (image/

LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG)
AL GREEN Perfect To Me (Blue Note/Virgin)

ALICIA KEYS Karma (J/RMG)

ANGIE STONE fIANTHONY HAMILTON Stay For Awhile (J/AMG)
KENNY G. f/EARTH, WIND & FIRE The Way You Mave (Arista/AMG)

) SAMSON Atmosphere (Five Eight's)

KOOL & THE GANG f/BLACKSTREET No Show ‘05 (Sanctuary/SRG)
RUBEN STUDDARD f/MARY MARY Ain’t No Need To Worry (J/AMG)
TROY JOHNSON It's You (Sought After Entertainment)

RAHEEM DEVAUGHN Guess Wha Loves You More (ive/Zomba Label Group)

THE BACK PAGES
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CRAIG MORGAN That's What | Love About Sunday /BBR/
JOSH GRACIN Nothin' To Lose (Lyric Street)

RASCAL FLATTS Bless The Broken Road {yric Street)
SUGARLAND Baby Girl Mercury/

KENNY CHESNEY Anything But Mine /8N4

BROOKS & DUNN [t's Getting Better All The Time (Arista)
BILLY DEAN Let Them Be Little [Curb/

MONTGOMERY GENTRY Gone (Columbia)

JO OEE MESSINA My Give A Damn's Busted (Curb)

LEE ANN WOMACK | May Hate Myself In The Morning /MC4/
TOBY KEITH Honkytonk U (DreamWorks/

ANDY GRIGGS If Heaven (RCA/

JOE NICHOLS What's A Guy Gotta Do (Universal South)

TIM MCGRAW Drugs Or Jesus (Curb/

MARTINA MCBRIDE God's Will (RCA/

JAMIE O°'NEAL Trying To Find Atlantis (Capitol)

GRETCHEN WILSON Homewrecker (£pic/

TRACE ADKINS Songs About Me (Capitol

BLAINE LARSEN How Do You Get That Lonely (Giantslayer/BNA}
LONESTAR Class Reunion (That Used To Be Us) /BNV4/
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol)

JEFF BATES Long, Slow Kisses (RCA/

SHANIA TWAIN Don't! (Mercury)

PHIL VASSAR I'll Take That As A Yes {The Hot Tub Song) /Arista/
MIRANDA LAMBERT Me And Charlie Talking (£pic/

BIG & RICH Big Time (Warner Bros.)

KEITH ANDERSON Pickin’ Wildflowers (Arista/

BLAKE SHELTON Goodbye Time (Warner Bros.)

BOBBY PINSON Don't Ask Me How | Know (RCA/

DARRYL WORLEY If Something Should Happen (Dreami¥orks)

- #1 MOST ADDED
DESTINY'S CHILD Gid (Columbia)

#

NVersa

URBAN begins on Page 33.
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1 THREE DAYS GRACE Home (Jive/Zomba Label Groug)
2 GREEN OAY Boulevard Of Broken Dreams (Reprise/
3 SHINEOOWN Burning Bright /Atiantic)
4 CROSSFADE So Far Away (Columbia)
BREAKING BENJAMIN Sooner Dr Later Hollywood)
MUDVAYNE Happy? (Epic/
CHEVELLE The Clincher (Epic/
8 PAPAROACH Scars (Geffen)
9 VELVET REVOLVER Dirty Little Thing (RCA/RMG)
1 @ EXIES Ugly Wirginy
10 11 APERFECT CIRCLE Passive (Virgin/
14 8 QUEENS OF THE STONE AGE Little Sister (/nterscape/
THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG)
BREAKING BENJAMIN So Cold (Hollywood)
15 15 CROSSFADE Cold (Columbia)
12 16 MOTLEY CRUE If | Die Tomorrow (/s/and/iDJMG)
18 @ SUBMERSED Hollow (Wind-up/
17 18 PAPA ROACH Getting Away With Murder (Geffen)
22 TRUST COMPANY Stronger (Geffen)
27 0ZZY 0SBOURNE Mississippi Queen (£pic/
21 BLACK LABEL SOCIETY Suicide Messiah (Artemis)
24 OROWNING POOL Killin' Me (Wind-up)
25 SILVERTIDE Blue Jeans (J/AMG)
23 FUTURE LEADERS OF THE WORLD Everyday (£pic/
19 25 3 DOORS DOWN Let Me Go (Republic/Universal)
33 € SLIPKNOT Before | Forget (Roadrunner/IDJMG)
32 @) NO ADDRESS When I'm Gone (Sadie) (At/antic/
28 €&) SKINDRED Pressure fLava/
31 €& MARS VOLTA The Widow {I'll Never Sleep Alone) /Strummer/Universal)
29 €l) PROM KINGS Alone (Three Kings/

OO~ WM —

13 14

#1 RANCT ANNEDN

AUOIOSLAVE Be Yourself //nterscope/Epic)
#1 MOST INCREASED PLAYS

TOP5 NEW & ACTIVE

ROBERT hine arv/SRG)

S atio

ROCK begins on Page 54.

~ #1MOST ADDED

REBA MCENTIRE My Sister (MCA/

#1 MOST INCREASED PLAYS

Hies fL

COUNTRY begins on Page 38.

ALTERNATIVE

w W

1 1 GREEN OAY Boulevard Of Broken Dreams (Reprise/

2 QUEENS OF THE STONE AGE Little Sister (/nterscope/
3 BECK E-Pro (interscope/

12 GREEN DAY Holiday (Reprise/

4 5 KILLERS Mr.Brightside {/sland//DJMG)

7 8 JIMMY EAT WORLD Work (/nterscope/

8 MARS VOLTA The Widow (I'll Never Sleep Alone} (Strummer/Universal)
5 8 PAPAROACH Scars (Geffen)

10 o BREAKING BENJAMIN Sooner Or Later (Hollywood)

9 10 CROSSFAOE Cold /[Columbia)

13 @) GARBAGE Why Do You Love Me /Geffen)

6 12 UNWRITTEN LAW Save Me /Lava/

11 13 THREE DAYS GRACE Home (Jive/Zomba Label Group)
17 @ CHEVELLE The Clincher (£pic/

14 15 APERFECT CIRCLE Passive (Virgin/

15 16 3 DOORS DOWN Let Me Go (Republic/Universal)

16 17 JIMMY EAT WORLD Pain (Interscope)

21 8 CROSSFADE So Far Away (Columbis)

23 EXIES Ugly (Virgin)

19 20 MY CHEMICAL ROMANCE |'m Not Okay {| Promise) (Reprise/
24 €3 MUDVAYNE Happy? (Epic/

20 22 SUM 41 Pieces (Island/IDJMG)

25 @ TRUST COMPANY Stronger (Geffen)

22 24 VELVET REVOLVER Dirty Little Thing (RCA/RMG)

28 INTERPOL Evil (Matador)

26 J LOUIS XIV Finding Out True Love Is Blind (Pineagple/Atiantic)
29 SHINEDOWN Burning Bright (Atlantic)

33 KINGS OF LEON The Bucket (RCA/RMG)

- AUDIOSLAVE Be Yourself (/nterscope/Epic)

34

BRAVERY An Honest Mistake (/s/and//DJMG)

#1 MOST ADDED

#1 MOST INCREASED PLAYS

AUDIOSLAVE Be Y

TOP5 NEW & ACTIVE

GRATITUDE Orive Away (Atlantic/

DDEST MOUSE World At |

ge

ALTERNATIVE begins on Page 59.
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POWERED |-}

MEDIABASE

W TW

2 SOUL BALLET Cream (215)

5 DAVE KOZ Let It Free (Capitol)

4 KENNY G. Pick Up The Pieces /4rista/RMG)

T 4 TIMBOWMAN Summer Groove (Liguid 8/

3 5 MINDIABAIR Come As You Are (GRP/VMG)

8 0 BONEY JAMES f/JOE SAMPLE Stone Groove (Warner Bros.)
7 7 MARION MEADOWS Sweet Grapes (Heads Up/

9 8 PAUL BROWN Moment By Moment (GRP/YMG)

12 € EUGE GROOVE XXL (Narada Jazz)

6 10 NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.)

10 11 RICHARD ELLIOT Your Secret Love (GRP/VMG)

11 12 QUEEN LATIFAH California Dreamin’ (Vector/

16 @ MICHAEL LINGTON Two Of A Kind (Rendezvous)

15 14 CHRIS BOTTI No Ordinary Love (Columbiz)

13 15 GERALD ALBRIGHT To The Max (GRP/YMG/

17 16 RAY CHARLES f/DIANA KRALL You Don‘t Know Me (Cancord)

20 Q ANITA BAKER How Does It Feel (Blue Note/Virgin)

18 18 SEAL Walk On By (Warner Bros.)

19 19 DAVID SANBORN Tin Tin Deo (GRP/VMG)

27 NILS Pacific Coast Highway (Baja/TSR)

21 HALL & OATES ['ll Be Around (U-Watch)

24 3RD FORCE Believe In Me Higher Octave)

22 FOURPLAY Fields Of Gold (RCA Victor/RMG)

25 JEFF LORBER Och La La Narada Jazz)

23 KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG)

VANESSA WILLIAMS You Are Everything {Lava)
CHUCK LOEB Tropical (Shanachie/

JOYCE COOLING Camelback (Narada Jazz)

- @ ADANI & WOLF Daylight (Rendezvous)

#1 MOST ADDED

6
25

28 § PAMELA WILLIAMS Fly Away With Me (Shanachie/
29

SMOOTH JAZZ begins on Page 51.
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JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal)
TORI AMOS Sieeps With Butterflies (£pic/

BLUE MERLE Burning In The Sun (/sland//0JMG)

GREEN DAY Boulevard Df Broken Dreams (Reprisa/

U2 Sometimes You Can’t Make It On Your Own f/nterscope)
JET Look What You've Done {At/antic)

MADELEINE PEYROUX Don't Wait Too Long (Rounder/
COLLECTIVE SOUL Better Now (£/ Music Groupj

MOBY Beautiful /V2/

10 MARC BROUSSARD Home (/sland//DJMG)

% SNOW PATROL Chocolate (A&M/interscope)

N

HOWIE OAY Collide (£pic/
JOSS STONE Right To Be Wrong (S-Curve/EMC)
BECK E-Pro (Interscope)
LENNY KRAVITZ Lady (Virgin/

JOHN BUTLER TRIO Zebra (Lava/

ANNA NALICK Breathe (2am) [Columbia)

KEANE Everybody's Changing //interscope)
JOHN FOGERTY Wicked DId Witch (DreamWorks/Geffen)
U2 All Because Of You finterscape)
KENNY WAYNE SHEPHERD Let Go (Reprise/
SHORE Hard Road (Maverick/Reprise)
27 g 0ZOMATLI Love & Hope (Concord)

CARBON LEAF What About Everything? (Vanguard)

JOHN MAYER Daughters (Aware/Columbia)
26 g KATHLEEN EDWARDS Back To Me (Zog/Rounder)
MAIA SHARP Something Witd (Koch/
BRUCE HORNSBY Circus On The Moon (Cokimbia)
— 8 ROBERT PLANT Shine It All Around (Sanctuary/SRG)
BEN LEE Catch My Disease (Vew West/
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BY ERICA FARBER

outh by Southwest is a private company based in Austin that has, since 1987,
produced an internationally recognized music and media conference and
festival. The 19th annual installment takes place from March 16-20, running
simultaneously with the SXSW Interactive Festival and SXSW Film Conference. At
the helm is Managing Director Roland Swenson, one of the event’s original
visionaries and founders.

Getting into the business: “I'm one of the people who founded the event in
1987, so, at this point, that's my career. When I was at the University of Texas
here in Austin, my roommate started a band with some friends of ours from high school. I
was always the roommate who had a checking account and a car, so, naturally, I became the
manager. The next thing I knew it was five or six years later, and I was like, 'My God, I'm
trapped in the music business’

“T'd been to the New Music Seminar in New York several times and was involved with a
group of people here in Austin who were working with the Chamber of Commerce to develop
Austin’s music businesses as an industry and a tool for tourism. The Chamber of Commerce
brought the folks from the New Music Seminar to Austin to talk about starting one here.
They looked at it and thought it was a good idea but then decided not to do it. At that point
me and the people who became my partners decided we would just go for it and do it
ourselves.”

A big undertaking: "It was a little scary in a way,
because we didn't know what was going to happen or how
it would be received. But it was one of those things where
we were in the right place at the right time with the right
idea, and people were receptive to it. There was an act
called Timbuk 3 who had a top 20 single called ‘The Future’s
So Bright, I Gotta Wear Shades’ They caused a lot of record
companies to look at lots of acts down here, and it
snowballed from there.

“One of the reasons we succeeded was that, from the
outset, we were determined to make it an event where
people in the business — artists and businesspeople alike
— who were outside of New York, Los Angeles and Nashville
could congregate. There were a huge number of people like
that who needed a place to get together.”

The mission of SXSW: “SXSW works on a lot of
different levels. We describe it as a tool for artists and
businesspeople to promote themselves. That works on the
level of unsigned artists looking for various kinds of deals
— record deals, publishing deals, agency deals,
management deals — up to more established artists who
are promoting a new project. We draw a large number of
daily papers, weekly papers, magazines and people from
radio and TV.

“It's a good place to launch a new project because
you've got press people from all over the world whom you
can reach in a short amount of time. Rather than having to
travel around to a lot of places or fly a lot of people in to
see you, they are all here.”

Determining who participates: “It’s a fairly complex process that we have developed
over the years. We had over 6,000 acts request a showcase this year. It's an application
process, and we've recruited about two dozen people in Austin whose taste we respect. They
come from a variety of backgrounds — people who work in record stores and at radio
stations, club bookers, musicians and so forth. They come in and check out the CDs, a
hundred at a time, and listen to them all and grade them.

“The application period runs from September to December. Every act that applies gets
listened to by two different people. Then we average those scores, and everybody who scores
above a certain level gets listened to by someone on the festival staff. We choose from there.
That's one way we book.

“The other way is, we have built relationships over the years with lots of indie labels,
booking agents and managers who call us and ask, ‘Is there a place for my act? We have to
build an event that’s going to attract people, and we need headliners to support unknown
artists. The ratio works out to be that about half of the acts are on some kind of indie label,
from tiny to fairly large, about a third of them are completely unsigned, and about 10% or so
are On mMajors.

“There are going to be over 1,100 acts over five nights in 60 different venues all over
Austin. We try to book as widely as we can in terms of music genres. We'll have bluegrass,
hip-hop, world music, country, folk and on and on and on. One of the things that facilitates
that is Austin’s diverse club scene, where there’s a club and an audience for just about every
type of music you can think of.”

ROLAND SWENSON

Managing Director, South By Southwest

AT

On SXSW’s continued growth: “We all thought there was a chance it was going to be
kind of a big deal. The thing we didn’t know was that it was going to be more work every
year and that it would never get any easier. Fortunately, we have a great group of people wh>
work together really well, and we all get through this thing together. It is kind of a trial by
fire every year, and it is extremely intense. It's like a roller-coaster ride every day. We are all
adrenatine junkies.”

Biggest challenge: “Saying no. We have to say no to a lot of things we like or would like
to do, and sometimes people take it personally.”

Festival highlights this year: “Robert Plant.is going to do the keynote. We've also just
confirmed Elvis Costello doing a one-on-one interview. There are a lot of great acts. I am
interested in a Scottish group called Aberfeldy that is a really great pop act. The Neville
Brothers are going to play for free on a big outdoor stage.”

Something about SXSW that would surprise our readers: “One of the things that
keeps me here is the group of people I work with who really love music and really believe in
what we do.”

State of radio: “Austin is home to one of Clear Channel's facilities. There are some
advantages for everybody in consolidation, but a price is paid by music and people who love
music in general. The regional aspect of breaking acts is certainly damaged, but at the same
time there’s more of a chance for independent and
noncommercial stations to get ratings shares. In Austin, the
NPR station has strong numbers, and we are also lucky to
have one of the pioneering Triple A stations [KGSR] and
KLBJ, a Rock station that has broken quite a few acts over
the years. It was the first station in America to play The
Police. It helped break Elvis Costello in the U.S.

“There is the tradition here of good radio, and that’s the
reason Austin is the way that it is. On the one hand, I kind
of mourn for the radio of my youth, which was very eclectic,
with Top 40 and everything, but I recognize that the market
dictates what happens to you. Now it’s just part of
capitalism.”

State of the record business: “It’s certainly becoming a
very different game with the advent of digital downloads.
That'’s going to be a good thing for the labels, because it’s
going to free them up to do what they do best, which is
market artists. There are certain record companies that we
work with that come to us and say, ‘This act is going to be
big, and most of the time they are right. They know how to
do that, and being free from having to press records and
ship them all over America is going to increase their
potential exponentially.

“The record industry — and entertainment in general —
is always resistant to change. When radio was introduced,
musicians were convinced that no one would ever pay to
hear them play again because they would be able to hear
music for free on the radio. It's sort of a generational thing,
where each generation faces some new technology that, at
first, they resist, but finally figure out how to work with. We
are in the process right now of the industry coming to terms with the new realities.”

Career highlight: “For me, personally, the year Johnny Cash was the keynote speaker
was the high point. The first concert I ever went to see was Johnny Cash with The Carter
Family, The Statler Brothers and Carl Perkins, so in my world he was the archetype. To meet
him and have him be part of the event was very moving for me.”

Career disappointment: “I can’t think of anything off the top of my head. There’s a
disappointment every day.”

Favorite radio format: “I tend to listen to noncommercial radio a little more, but with
stations like KGSR, there’s a lot of good radio in Austin.”

Favorite television show: “Scrubs.”

Favorite all-time band: “The Rolling Stones.”

Favorite song: “"We Can Work It Out’ by The Beatles.”

Favorite book: “Sometimes a Great Notion by Ken Kesey.”

Favorite movie: “Chinatown.”

Favorite restaurant: “Arcimboldo’s in Cannes.”

Beverage of choice: “Single-malt scotches.”

Hobbies: “Travel and reading mystery novels.”

E-mail address: “sxsw@sxsw.com.”

Advice for broadcasters: “Every week add a dark-horse record.”

Adyvice for record companies: “Software albums.”
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YOUR FUTURE STARTS HERE

All Industry Opening Ceremony
April 18, 2005

Sponso-ed by:

State of the Industry
Opening Address
Edwaid 0. Fritts

Presicent & CEO
\ NAB

£

Keynote Speaker

ivan Seidenberg
Chairman & CEQO
"z o Verizon

t & Comnmunications

A~

Distinguished Service Award
Recipient

Lowry Mays

Cnairman of the Board
Ctear Channe!
Communications

Spirit of Broadcasting Award
Recipient: Howard University

H. Patrick Swygert
Presioent
Howard University

Debbie Allen
Producer, Director.
Actor and
Choreographer
Howard University
Alumna

§

- NA\BIED
.

NAB-HD will provide a hands-

—~~..0n look at everything that
goes into putting together a
digital te evision operation...
by building a functioning sta-
tion right on the exhibit floor!
From capture to editing to
delivery, this is aunique
opportunity to see how it all
comeés together.

THE WORLD’S LARGEST ELECTRONIC MEDIA SHOW

April 17, 2005

Broadcast Engineering
Conference Opening
Keynote Speaker

" B Dr. Robert Pepper

Chief. Policy Development
FCC

PRV

April 18, 2005

MultiMedia World
Keynote Speaker

Hector Ruiz
LB Chairman & CEQ
r Advanced Micro Devices

‘“ : ? (AMD)

April 18, 2005

RTNDA Paul White Award
Reception & Dinner

Award Recipient:

) Charles Osgood
CBS

April 18, 2005
Television Luncheon

Hall of Fame Inductee ]”
Accepting:

‘ Jay Leno
" Host of The Tonight Show
®®  with Jay Leno

.

prd

Luncheon sponsored by MfCroSoft:

April 19, 2005
Radio Luncheon
Keynote Speaker
=% John Gage
- Co-Founder and Chief

Researcher
Sun Microsystems

Hall of Fame Inductee

Jack Buck
1924-2002

Ll -
Accepting:
= _ ™ Carole Buck

‘, "

Speclal Remarks:

Ozzie Smith
National Baseball
Hall of Fame

n N

Luncheon sponsored by: ;;::"ASCAP

April 20, 2005

Technology Luncheon
Keynote Speaker

w‘;’ Dr. Robert W. Lucky
%, ® Engineer/Author

J |
Engineering Achievement Award
Recipient (Radio)

Milford K. Smith
- Greater Media, Inc.
ol L h

Engineering Achievement Award
Recipient (TV)

"%, Dr. Oded Bendov
{C; - TV Transmission

3 _ Antenna Group, Inc.
J i

@ Sessions

Convergence and Content on the
Move: Fiding the Digital, Mobile,
Virtual and Personal Wave

April 18, 2005

Shane Robison

Chief Technology Officer/
Chief Strategy Officer

HP

Sponsored by: @J

invent

Video - The Next Wave In Publishing
Aprit 19, 2005

Steve Saylor

Vice President of Digital

Video and Audio
Adobe Systems

IPTV ~ The Technology and
Market Dutlook

April 19, 2005

Jonathan Kiein
President
CNN/U.S.

Sponsored by: WiDEViN E
TeeHNoL

Look Before You Leap - The Dollars
and Sense of Transitioning to HD
April 19, 2005

David Krall

President/CEO
Avid

A

Taking I to the Streets — Moblle
Devices Add Drama to Sports &
Reality Programming

April 20, 2005

" Mark Cuban
President

; HONet, LLC
-t

New Technology for Digital Media
April 20, 2005

Kenneth Williams
Chief Executive Officer
Ascent Media

Conferences: April 16-21 » Exhibits: April 18-21 » Las Vegas Convention Center » Las Vegas, Nevada USA
www.nabshow.com
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® Perfect for concerts, events and giveaways © '
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Roll-a-Sign™ disposable plastic banners are a cost effective way to promote your station, = —
company or special event. Each banner is printed on high quality, weather resistant, 6 mil -
| plastic film. We can print up to four spot colors of ink per banner. Depending on the con- ‘
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It's easy to use ... just roll off the desired length and cut! Indoor or outdoor, Roll-a-Sign “ -
’ gets your message across and is ideal to give away at concerts and other public events. =
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