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RADIO RAT

Jeff Dinetz did time in the majors but is
now deing things his own way as Exec.
VP/co-C00 of NextMedia Radio Group,
which operates 58 stations in 15
markets around the country. CHR/Pop
Editor Kevin Carter finds out how the
company came together and gets
Dinetz’s thoughts on finding talent, HD
Radio and why your website is now the
most important part of your station.

See Page 19
DEEP ROOTS

Hubbard Radio President Ginny Morris
oversees a company that her
grandfather started in 1923 and that
has long been a Midwest media
fixture. In a conversation with News/
. Talk/Sports Editor Al Peterson, she
reveals the pros, cons, ups and downs
of being an independent operatorin a
consolidated radio world.

See Page 8
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Univision Accepts Saban’ s |
$12.3 Billion Buyout Offer -

Latest offer beats Televisa by 50 cents a share

By Jeffrey Yorke
R&R Wash ngton Bureau Chief
Jjyorke@raaioandrecords.com

An investor group led by
| media billionaire Haim
Saban offered $36.25 per
share for Univision — 75
cents per share more than
the offer the group made
last week and 50 cents per
share more than an
| offer from Mexico
City-based Grupo
Televisa — and the
| bid was accepted
| late Monday night.

Lee Partners — will also
assume $1.4 billion in debt
accrued by the nation’s
largest Hispanic broad-
caster.

The auction almost stalled
when Grupo Televisa, the
world’s largest Spanish-
language broadcaster, lost
four of its part-
ners and failed to |
pull together an
offer by the June
20 deadline. Its
bid last week ex-

The price repre- UNIVISION ceeded the $35.50

sents $12.3 billion

and 13% more than Uni-

| vision's $32.03 closing price
on Menday.

The buyers — led by
Saban Capital Group and
including Madison Dear-

| born Partners, Providence
| Equity Partners, Texas Pa-
cific Group and Thomas H.

T

that the Saban con-

tingent initially offered.
Televisa said Tuesday it
was “disappointed” with
the outcome of the auction
for Univision and that it
has “a number of alterna-
tives it is considering.” :

UNIVISION See Page 7

Independence Is No Hazard For Duke
Midwest's Wright bullish on radio, Country

By Lon Helton

R&R Country Editor
Ihelton@radioandrecords.com

Midwest Communications
President Duke Wright wasbom
tobe inradio. His parents owned

WDEZ. (WRIG-FM originally si-
mulcast Top 40 with WRIG-AM.
In 1972 it went to the Schulke
Beautiful Music format. In the

Wright's Music Store in
Wausau, W! and in 1958
signed on WRIG-AM/
Wausau, W], the station

early "80s it flipped to Country as

] WDEZ))

Wright’s early jobs
were night jock, PD and
‘| engineer. “Then I real-

BORN INTO THE BUSINESS

|

f South Central Communications is

‘ celebrating its 60th anniversary this
year, and VP/COO JP Engelbrecht
(pictured) talks to R&R Publisher/CEO
Erica Farber about the company started
by his grandfather, which currently has
12 radio stations, two TV stations and
10 Muzak business units. “Don't always
follow the tried-and-true methods,” says Engelbrecht
“Think for yourself, and challenge what's happening.” Page 72.

FCC Intends To Hold Public Hearings,
Conduct Studies On Media Ownership

The five FCC commissioners on June 21 unanimously agreed
to open media-ownership regulations to public comment, com-
mitting to a series of at least six public hearings in various regions
of the country “to more fully involve the people,” FCC Chairman
Kevin Martin said.

The commission will allow a 120-day comment period and au-
thorize an unspecified number of studies to learn what options it
has and what directions it might take in the proceeding.

The Telecommunications Act of 1996 requires the FCC to peri-
odically review broadcast-ownership rules to determine “whether
any of such rules are necessary in the public interest as a result

FCC Sce Page 6

Mastellar Now Sr. Dir. Of ESPN Radio

By Al Peterson

R&R Newszalk/Sports Editor
apeterson@radioandrecords.com

KESN (ESPN Radio 103.3)/Dallas Operations
Director Scott Mastellar has been named to the
newly created position of Sr. Director for ESPN
Radio. Mastellar will report to ESPN Radio VP/
GM Bruce Gilbert and will relocate to the
network’s Bristol, CT headquarters later this sum-
mer.

Mastellar will be responsible for all content on
the ESPN Radio Network and will also assist in
the integration and oversight of programming at ESPN’s five
owned-and-operated radio staticns in New York, Los Angeles,

MASTELLAR See Page €

Mastellar

Dubai Hosts Int’l Radio Conference
Challenges explored on other side of the world

By Allen Kepler
Special to R&R

Imagine a radio conven-
tion without presentation
after presentation from ven-
dors looking for customers;
with no group CEOs over-
seeing hundreds of radio
stations; and with no com-
mon thread or alliance
among the attendees, except

INTERNATIGNM

CONFERENCE

was especially refreshing to

that became the mother- ized that you'd better do
ship of what is now the some sales if you were
Midwest Communica- { going to getanywherein
tions group. thebusiness,” he says. "1

Wright began working Ml B oot into that and eventu-
at the stations when he ~ Wright  ajly took over as GM of

the Wausau stations in 1965.”
Wright moved up to President in
1975.

Midwest currently owns 42 sta-
tions in 12 markets, including
Country outlets WDEZ /Wausau,

was 18. After college and a stint
with Uncle Sam, he joined the
broadcast company full-time.

It was due to his foresight and
insistence that the company
obtained a CP for an FM fre-

that they are all interested
in learning, sharing experi-
ences and growing radio’s
impact in their home coun-
tries.

This was the case at the
first International Radio
Conference, which took
place last menth in Dubai.
The conference was heavily
attended by broadcasters
from throughout the Middle

be in this very different part
of the world, where maybe
an American didn’t really
belong but could learn a
great deal.

This was a conference
where the topic of “research”
meant “ratings service,”
which is lacking or nonexist-
ent in most of the delegates’
home countries. This was a
conference based in a coun-
try where less than 1% of

quency in 1963 and debuted ~WI; WNCY/Appleton-Oshkosh, East, Europe, India and the

WRIG-FM/Wausau in 1964. To- . subcontinent and Africa. It DUBAI See Page 7
day that FM is market leader DUKE See Page 34
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- THANK YOU

BRUCE

FOR HOOKING US UP WITH THE BEST SEAT IN THE HOUSE.

Now on AOL® Music, you can watch a different video from each stop on Bruce Springsteen’s 18-city tour with the
Seeger Sessions Band. Songs hand-picked by the man himself. Free and on demand, only on aolmusic.com.

aolmusic.com

©2006 AOL LLC. Al Rights Reserved AQL and AOL.com are registered trademarks of AQLLLC.
Al other trademnarks and brand names mentloned herein are the exclusive property of thelr respective owners.
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RADAR Audience Continues To Ebb

ABC Daytime Direction retains top spot in RADAR 89

By Adam Jacobson Ry £
R&R Management/Marketing/Sales Editor ,2'9 LCUTES 1) RADAR ,89' (FIAT
ajacobson@radioandrecords.com ing the No. 1 ranking in the June

2006 national-inventory network
ratings compiled by Arbitron.

RADAR See Page 12

The ABC Daytime Direction
network earned an average audi-
ence of 7.1 million listeners and a

RADAR 89 Audience  AQH |

(In Thousands) Rating I

Rank Network

1 ABC Daytime Direction Network" 7,106 29
2 ABC Prime Access Radio Network 5,518 22

3 Jones MediaAmerica TWC Radio Network" 5492 22 |
4 Dial-Giobal Compiete FM Network"* 5,323 2.1
5 Westwood CBS News Primetime Network* 4,995 20
6 ABC Morning News Radio Network" 4,982 2.0
7 Premiere Morning Drive AM Network" 4,467 1.8
8 Premiere Emerald Plus Network" 4,395 18
9 Premiere Mediabase Network" 4,328 1.7
10 ABC News/Talk Radio Network" 4,097 1.7
11 Dial-Global Contemporary Network” 4,094 1.7
12 Premiere Sapphire Plus Network" 3,770 1.5
13 ABC Young Adult Radio Network" 3,572 1.4
14 Westwood CBS Mix Weekend Radio Network® 3,552 14
| 15 Premiere Diamond Plus Network’ 3403 14
16 American Urban Pinnacle Network" 3,157 1.3
| 17 American Urban STRZ Entertainment Network® 3,123 1.3
18 Dial-Global News & information Network* 3,096 1.2
19 CMN Prestige* 2,972 1.2
20 Premiere Pearl Plus Network* 2,963 12

| - No broadcasts in one or more component dayparts.

RADAR 89, June 2006 network rankings of all audiences to all commercials, Mon-
day-Sunday, 6am-midnight, persons 12+, total U.S.

Gay Radio Arrives In Windy City

Clear Channel CHR/Pop WKSC (103.5 Kiss FM)/Chicago has launced an
HD2 offering devoted entirely to the market's gay population. “Pride Radio,"
featuring music, entertainment and spoken-word content designed specifi-
cally for gays and lesbians, can now be found in Chicago at 103.5-HD2.

“Chicagoland is home to one of America’s largest gay populations,”
said Clear Channel Regional VP/Programming Darren Davis. “It’'s an idea
that's so fabulous, we just had to do it in high definition on HD Radio.”
WKSC and clustermates Urban WGC!, AC WLIT, Smooth Jazz WNUA and
Urban AC WVAZ also offer HD2 multicasts, which were launched earlier
this year.

Pride Radio is also available online, and a link for direct access to the
station’s audio stream can be found on R&R’s new, comprehensive HD
Radio Station Links page, available only at www.radioandrecords.com.

Presented by
Broadcast Electronics

—AOLEEINEW & ACTIVE -

|
I

[

Former President Bill Clinton (1) and NAB Radio Board member and East
Arkansas Broadcasters owner/CEQ Bobby Caldwell had a tender moment
together earlier this month at the NABEF Service to America awards dinner. The
event was held at the Ritz-Carlton in Washington, DC.

Industry Legend Arif Mardin Dies

By Sarah Vance bel house producer and ar-
PAR SRR TP o ranger. He became VP in 1969

and served as Sr. VP until

Legendary record producer 2001, when he joined the reac-

Arif Mardin died on June :
25 at his home in New hv;t:g)x:r;:;::an/ENH
York, following a As a pr;)ducer
lengthy battle with Mardin’s winning,
pancreatic cancer. streak began in
He was.74. 1966, with “Good
BommIstéPnbul, Lovin’” by The
Turkgy, Mardm was Young Rascals. In
the first recipient of the 1970s he helped
the Quincy Jones create the distinctive

Scholarship at the
Berklee College of Mu-

Mardin

layered sound of The
e Bee Gees, and in 2002 he
sic in quton. He began produced Norah Jones’
his music career at At- album Come Away With

::;atzct]ijyli(e)sec? trliirsodghltf\zz; and, Me, which earned him four
becoming studio manager, la- MARDIN See Page 12

LETTERS TO THE EDITOR
Owner Reacts To New Indecency Law

Whitney Radio President/Editorial Director William O’Shaughnessy, who
owns WARTN & WVOX/New Rochelle, NY, sent the following letter to R&R after
the Broadcast Decency Enforcement Act of 2005 was signed into law.

It was with sadness, a heavy heart and not a litte trepidation that | dictated
the memo below.

I've been immensely proud that our community radio stations have “flown
without a net” (read: seven-second delay) for damn near 30 years of my stew-
ardship, because |'ve always believed that our sophisticated audience in the
“Golden Apple” and the New York area could handle an occasional vulgarity.

Phil Reisman, the star feature columnist of Gannett, once wrote, “WVOX has
never put a condom on its microphone.”

To: All on-air show hosts, producers and board operators

From: William O’Shaughnessy

As you know, I've devoted a major part of my professional life to free-speech
issues and the First Amendment. As you also know, these are desperate and
dangerous times for free expression and creativity.

Congress has rolled over on this fundamental issue. And the FCC has, as
you also know, moved in with Draconian fines for any violation.

So, from this moment forward, you are put on notice that we will countenance
no swearing, no vulgarity and no utterance that is offensive to our audience or in
violation of our own established high standards. We have established a 24-hour
monitoring system to ensure compliance. OWNER See Page 12

Memories 0f R&R Conventions Past

KWED/Seguin, TX owner/GM Hal Widsten sent the following letter in re-
sponse to CHR/Pop Editor Kevin Carter’s June 16 column on memorable mo-
ments from past R&R conventions.

As a former CHR programmer and attendee at very early R&R conventions,
your column about memorable moments was very interesting. I'm writing to add
a couple ot memories about the early days.

At one of the first R&R conventions in Dallas, we arrived at the hotel, checked
in and headed directly for a suite hosted by a record company. Upon arriving at
said suite we were handed a drink and engaged in conversation by a promotion
babe about their new releases.

There was a television set tumed on with the volume tumed down, and |
happened to notice that there was a live shot on the air from a fire scene. It was

MEMORIES See Page 12
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| tinue to hold

GreenStone Taps
Cohen, Larkin As
Dirs./Programming

GreenStone Media, the re-
cently formed FM Talk network
targeting women, has named
WOR/New York Asst. PD Heath-
er Cohen to the new position of
Director/Programming, New York.
Concurrently, GreenStone Exec.
Producer Dan Larkin has been
upped to the newly created posi-
tion of Director/ I'rogramming, Los
Angeles.

Cohen has spent the past eight
years at WOR, Buckley Broad-
casting’s New York City flagship.
During her tenure she rose from
studio technician and executive
producer to her most recent role
as Asst. PD.

“We are so pleased that Heath-
er is joining our management
team,” GreenStone Exec. VP/
COO Edie Hilliard said. “Her
strong management skills and ex-
tensive experience programming
and producing Talk radio, plus
her real passion for developing
compelling talk for women, uni-
quely qualify her to lead our East
Coast team. We expect great things
from her.”

Mac Made PD Of
KVGS/Las Vegas

Riviera Broadcast Group Alter-
native KVGS (Area 108)/Las Vegas
has promoted Asst. PD Larry Mac
to PD. Mac, who
joined KVGS late
last year, will con-

down the midday
airshift.

“This is a very
natural progres-
sion for Larry, a
great next step
for his career,”
Riviera VP/Pro-
gramming JJ Jeffries said. “Larry
has worked hard and shown he is
ready to accept the PD role at
KVGS. I am fully confident in his
abilities.”

Mac said, “Becoming PD of
Area 108 is a dream come true for
me. Since beginning my radio ca-
reer, it has always been my dream
to one day become a program di-
rector of a major radio station,
and I'm honored to have the op-
portunity to take over the helm of
Area 108 after the amazing job
that JJ has done.

”I thank J]J Jeffries, [Area 108
GM] Ken Christensen and every-
one else at Riviera Broadcast
Group for giving me this amazing
opportunity.”

R&R Observes
Fourth Of July

R&R's Los Angeles; Nashville;
and Washington, DC bureaus will
be closed on Tuesday, July 4 in
observance of Independence
Day. The R&R reporting deadline
for the week will be extended to
Wednesday, July 5.

Mac
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NAB Says LPFM Bill
Cuts Third-Adjacent Protection

LPFM group: NAB circulating bum info on interference

he NAB last week said that Sens. John McCain and

Maria Cantwell plan to offer a low-power FM amend-
ment to telecommunications legislation in the Senate Com-
merce Committee that would eliminate the decades-old
third-adjacent channel interference protections “that pre-
serve clear radio signals for listeners.” The lobbying asso-
ciation urged rejection of the amendment, which could crowd
the dial with more LPFM licenses.

Hoping to influence members of
Congress with the scratchy sounds
of interference, the NAB has dusted
off its 2-year-old recordings of two
Bonneville stations in Washington,
DC that suffered from interference
due to short-spacing.

A CD of the recordings — made
July 13, 2004 by a Sony WM-FS421
Sports Walkman cassette player-FM
stereo radio combinationand a Sony
mode] SRF-M35FM stereo Walkman
— was sent to the Commerce Com-
mittee. The recordings show inter-
ference to WGMS-FM, at 103.5, from
WWZZ-FM, at 104.1.

News WTOP is now at 103.5 and
Classical WGMS has been moved to

‘“The NAB has
delivered a CD to the
Senate Commerce
Committee staff that
claims to demonstrate
something that isn’t
true.”

104.1. The format and calls of WWZZ
no longer exist.

NAB Conclusions
‘Pseudoscientific’

But the NAB’s recordings turned
out to be as controversial as the no-
tion of lifting third-adjacent protec-
tions.

“The NAB has delivered a CD, to
the Senate Commerce Committee
staff that claims to demonstrate
something that isn’t true,” said LPFM
advocacy group Prometheus Radio
Project. “

“With their CD the NAB says that
allowing small community organiza-
tions, schools and churches to oper-
ate 100-watt radio stations will cause
devastating interterence to other sta-
tions on the FM band.

“The tone of the recording was
authoritative, but the implied con-
clusions were pseudoscientific.
These recordings demonstrate noth-
ing but the desperation of the NAB
in its quest to protect its members
and their 1,934 business models
from new competition.”

NAB See Page 5

‘Rehr’ Insight Into NAB Chief’s Thinking

"4 avid Rehr has been President/CEO of the NAB for just
< shy of seven months, and he’s spending a lot of time
traveling the nation, meeting with broadcasters, politicians,
community groups and just about anyone else who can give

him the lay of the land.

Last week he stopped in at Whit-
ney Radio’s WRTN & WVOX in
New Rochelle, NY and had an inter-
esting on-air chat with station own-
er Bill O’'Shaughnessy. Here are some
excerpts from the Whitney Radio-
produced transcript of that interview.

First, Rehr explains why he’s vis-
iting the station and provides some
perspective on his job.

DR: The Wall Street Journal has
said this radio station [WVOX] is
“the quintessential local radio sta-
tion in America.”

BO:Idon't even read the Journal.

DR: I read it religiously, and I
needed to come and find out for
myself. I have been so impressed
with the diversity of viewpoints and
the interesting people I met in the
hallways — the interns who are get-
ting an education here on what local
radio is all about. It’s a great testa-
ment to the importance of local radio
that makes the community vibrant.

BO:Is it tough that you've got, like,
8,000bosses? In the beer industry you
had the Busches and the Heinekens.

4 ® Radio & Records June 30, 2006

{Rehr formerly headed the National
Beer Wholesalers Association. ]

DR: I also had 1,850 distributors,
family-owned and -operated, all
across the country, plus the “legacy”
families.

When [ was interviewed for the
job for the broadcasters, several of
the people, including the great Phil
Lombardo, said this is a rough-and-
tumble business.

I kind of looked at them and
looked around the room and asked,
“Anyone here ever meet August
Busch III?” He is one of the most in-
tense people I have ever met in my
life —a great businessman, a superb
entrepreneur. I'll match up the inten-
sity and competitive spirit of August
1T to anyone in television or radio.

Local Radio Will Survive

Later in the interview Rehr and

O'Shaughnessy discussed the future _

of local broadcasting.

BO: Is local radio going to be
around for a while? We've got iPods
— my wife gave me one for Christ-

mas, and [haven't taken it out of my
drawer yet—and we've also got the
damn Star Wars satellites. s local-
yokel radio going to survive?

DR: That's a very good question.
When I'm out meeting with radio
broadcasters, [ remind them, in the
case of satellite radio, both XM and
Sirius have about 10 million sub-
scribers, give or take. Every week
between 260 million and 280 million
Americans listen to local radio.

[ think local radio — the thing that
gets me all fired up every day to rep-
resent you and the 8,300 members
of the NAB all across the country —
is all about community. It’s about
the community. Think of what the
world would be like if the world had
no local radio.

I want to make the point that ra-
dio and television will adapt, and
we will change, and we will evolve.
But that’s what's great about our
industry. We are fiercely entrepre-
neurial and tremendously competi-
tive, and all of those juices and en-
ergy will be put in the right direc-
tion to serve the people who are lis-
tening to the station right now.

See Page 3 for a letter and memo on
indecency from Whitney Radio’s
O'Shaughnessy.
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Commercial Loads One Minute Shorter
Than In 2004

he average length of a spot break at radio stations in the

top 50 markets is seven minutes, 30 seconds, a full minute
shorter than in 2004, according to a new study by Media Moni-
tors. The proportion of 30-second spots has increased to 21%,
compared to 13% two years ago, and the average number of
units per hour has decreased to 8.4, down from nine in 2004.

Media Monitors President Philippe Generali was scheduled
to review the study’s results Wednesday at the annual Interep
Radio Symposium in New York. According to Generali, the study
includes data for spots that ran as recently as June 25. More
than 1,000 radio stations in the top 50 markets were reviewed
and assessed for the study.

“Almost all the major groups agree with the basic logic be-
hind reducing spotloads,” Generali said. “What we found is
simple: Radio now has shorter breaks, fewer units and fewer
spots per hour”

President Orders Emergency Alert
System Update

In an executive order issued Monday, President Bush has
assigned Homeland Security Secretary Michael Chertoff the
task of overhauling the Emergency Alert System “to ensure that
under all conditions the president can communicate with the
American people,” including in cases of war, terrorist attack,
natural disaster or other public danger.

The current Emergency Alert System was set up during the
Cold War to enable the president to address the public through
a chain of television and radio broadcasters in the event of a
nuclear attack. The FCC limits EAS messages to two minutes,
and under existing rules participation by broadcasters in state
and local alerts is voluntary.

According to a report in the Washington Post, the EAS was
never used during the Sept. 11, 2001 terrorist attacks, but the
independent commission that investigated the attacks concluded
that “adequate communications” are central to preparedness.

In February 2006 the White House called for an update of
the EAS in its report on the flawed response to Hurricane
Katrina, noting that state and local officials failed to use the EAS
to warn the public before the storm.

The updated EAS will include “an integrated alert and warn-
ing system that reaches as many Americans as possible through
as many forms of communication as possible, including televi-
sion, radios, PDAs, cell phones, etc.,” said Homeland Security
Department spokesman Russ Knocke. “We're talking about a
quantum leap forward.”

Bush ordered several federal agencies to assist with the EAS
update, including the FCC, which will need to adopt new rules
requiring that communications systems be able to transmit alerts.

NAB spokesman Dennis Wharton said in response to the
White House order, “We support strengthening the EAS system
to the extent that it's flexible, reasonable and works within the
constraints of the existing system.”

FM Modulators Fail NAB Emissions Tests

he NAB recently studied emissions by “Part 15” FM modu-

lators of the type used to transmit satellite radio and MP3-
player signals to FM radios and has sent a letter to FCC Chair-
man Kevin Martin containing its report. The NAB purchased 17
FM modulators and found in its tests that 13 out of the 17, or
76%, exceeded the field-strength limits set by the FCC.

According to the NAB, one device transmitted a signal that
was 20,000% stronger than allowed by FCC rules, and six de-
vices were found to exceed the FCC field-strength limit by more
than 2,000%.

Meanwhile, the study found that many devices transmitted sig-
nals that were substantially wider in bandwidth than the 200 kHz-
wide FM channel. That, said the NAB, could result in interfer-
ence not only to the signal in the channel to which the FM modu-
lator device is tuned, but to first- and second-adjacent channel
signals.

The NAB’s letter to Martin said, “From the resuits of these
tests, it is reasonable to conclude that many, and perhaps most,
such devices in the marketplace are violating the FCC rules.
Moreover, it is also reasonable to conclude that these devices
are causing disruptive interference to FM broadcast stations' sig-
nals.”

Continued on Page 5
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NAB

Continued from Page 4

Prometheus Radio said the stations
that the NAB recorded “cannot dem-
onstrate what the NAB claims they
can,” noting that both WGMS and
WWZZ were full-power stations and
that no low-power station was in-
volved in the interference. “These re-
cordings,” the group said, “have no
relevance to the question of whether
new 100-watt stations will disrupt
established signals.”

Prometheus Radio also pointed
out that the stations were 41 kilo-
meters apart, noting, “For two sta-
tions of this size, the normal legal
minimum separation is 74 kilome-
ters.” The group said, “The record-
ing claims that there is interference
‘inside the protected contour,” but

makes no mention of where. Inter-
ference between two high-power
stations in this situation is normal,
predictable and legal under current
FCC rules.”

The group said that the NAB lob~
bied the FCC in 1996 to allow great-
er technical flexibility for stations
wanting to make adjustments to
their coverage — “changes that they
knew would result in this sort of in-
terference.”

“When it comes to interference
from radio stations, small stations
have a minuscule fraction of the im-
pact of the full-power stations rep-
resented by the NAB,” Prometheus
Radio said. “The pot is calling the
kettle black.”

The group pointed out that a $2.2
million study of LPFM interference
ordered by Congress and conducted

by Mitre using parameters set by the
NAB “recommended that Congress
litt the third-adjacent channel restric-
tions that were imposed in 2000 in re-
sponse to the NAB's stated concerns.”

Prometheus Radio said the NAB
has “been caught lying on this issue
in the past,” adding, “Congress
should rely upon the results of the
scientific studies conducted on the
issue of low-power radio and ignore
misrepresentations from trade asso-
ciations afraid of competition.”

When contacted by R&R, NAB
spokesman Dennis Wharton said,
“There is nothing misleading about
the interference documented by
NAB.”

To hear the interference, visit
www.nab.org/xert/corpcomm/
pressrel/mixdown.mp3.

Continued from Page 4

Business Briefs

air radio broadcast service.”

The letter concluded, “The NAB urges the commission to vigorously enforce its Part 15 rules with
regard to these devices and, in so doing, protect consumers’ use and enjoyment of the free over-the- |

Fritts Opens Lobbying Firm

ddie Fritts, who retired at the end of last year after 23 years as President/CEO of the NAB, has

hung out his shingle at the Fritts Group, a small-but-growing lobbying cutfit a few paces from the
NAB in Washington, DC. Former NAB Exec. VP/Public Affairs Kathy Ramsey and former NAB Direc-
tor/Government Relations John Lively have joined Fritts in the firm, the National Journalreported.

The Fritts Group already has an impressive client list that includes CBS, Cyren Call, EarthLink,
GoDaddy, News Corp., ION Media Networks and Vonage. “We are purposefully a small boutique
firm, operating on a conflict-free basis,” Fritts told the National Journal.

Fritts also intends to return to his roots and invest in radio and television stations.

| Journal Sells KBBX/Omaha To Connoisseur Media

X C onnoisseur Media, headed by industry vets Jeffrey Warshaw and Michael Driscoll, has en-
: tered its biggest market to date by agreeing to acquire Regional Mexican KBBX (Radio Lobo)/

RR RADIO BUSINESS

[ ]

. * KIKF-FM/Cascade and KQDI-AM, KXGF-AM, KQDI-FM & KINX-

.« KBBX-FM/Nebraska City (Omaha), NE $7.5 million

~ » KHON-AM/Spanish Fork (Salt Lake City), UT $315,000

. www.radioandrecords.com.

s

- Omaha from Journal Broadcast Group for an undisclosed price. Journal's sale of KBBX was nec-

essary because the company’s December 2005 purchase of KMTV-TV/Omaha and immediate LMA
with that station put Journal over FCC ownership limits in the market.

KBBX will be paired with a construction permit for a new FM station licensed to Pacific Junction,
IA, southeast of Council Bluffs, IA. Meanwhile, Connoisseur said plans are underway to build sta-
tions in Des Moines; Rapid City, SD; and Bismarck, ND. It already owns stations in Wichita; Erie, PA,
Bloomington, IL; Huntington, WV; and Billings, MT.

Kalil & Co. served as the broker in the Connoisseur-Journal transaction. Upon the deal’s closing,
Journal will own and operate six radio stations in Omaha, in addition to KMTV.

Cumulus Dutch Auction Hits 11.5 Million Shares

umulus concluded its Dutch auction on June 14, and the company said last week that it bought

back 11.5 million shares at $11.50 apiece, for a total of $132.3 million. On June 23 Cumulus
revealed plans to buy back another 5 million class B shares from various Bank of America invest-
ment subsidiaries at $11.50 per share.

Sirius’ Karmazin Would Buy XM

peaking at a conference in New York on Monday, Sirius Satellite Radio CEQO Mel Karmazin ac-
knowledged that he’d like to buy direct competitor XM Satellite Radio.

“Regarding XM, would we like to buy them? Sure,” said Karmazin, according to a Reuters report.

“We'd love to buy them. Price would matter, so that would be an issue, and there would definitely be

. the regulatory issue.”

Karmazin also said it isn't likely that Sirius will be sold. He stressed that Sirius’ business plan “doesn’t
really involve our doing a deal,” and said, “From our point of view, we don't see — other than if it was in
the best interests of our shareholders — that we would be interested in being acquired.”

RTNDA Announces 2006 Murrow Award Winners

he Radio-Television News Directors Association has named the recipients of the 2006 Edward
R. Murrow Awards from a pool of more than 3,700 entries received from nearly 570 radio and TV news
organizations nationwide. The annual trophies for excellence in electronic journalism were dominated this
year by Hurricane Katrina coverage, with Entercom News/Talker WWL/New Orleans and Big Easy televi-
sion outlets WWL-TV and WLOX-TV singled out for their efforts before, during and after the storm.
Among the radio news operations honored with Overall Excellence Awards were ABC News Radio;
KCBS-AM/San Francisco; and WATD/Marshfield, MA. In the radio-network category, CBS Radio News
and ABC News Radio led the way, with four awards each. Multiple award winners from radio this year
included KCBS-AM/San Francisco, WTOP-AM & FM/Washington, KIRO/Seattle and WWL/New Orleans.
For a look at all the 2006 Edward R. Murrow Award winners, see www.rtnda.org.
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Transactions At A Glance

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

State-by-State Transactions

* KJLO-FM/Monroe, LA $500,000

¢ WYOY-FM/Gluckstadt, WUSJ-FM/Madison, WIIN-AM/
Ridgeland and WJKK-FM/Vicksburg (Jackson), MS Internal stock
transfer worth $402,684

FM/Great Falls, MT Undisclosed

* WNYQ-FM/Malta (Albany), NY $4.9 million
¢ WGZ0-FM/Parris Island (Hilton Head), SC $1.4 million
* WWVV-FM/Ridgeland (Hilton Head), SC $800,000

* WKLP-AM & WQZK-FM/Keyser, WV $2.15 million
Full transaction listings, posted daily, can be found at

Deal Of The Week

UNIVISION RADIO HOLDINGS

PRICE: Undisclosed (see comment)

BUYER: Saban Capital Group, headed by Chairman/CEQ Haim
Saban. Phone: 310-557-5100. It owns no other stations.
SELLER: Univision Communications, headed by Chairman/CEQ
A. Jerrold Perenchio. Phone: 310-556-7676

TERMS: Univision Communications, the parent company of
Univision Radio, is being sold to a group of investors that
includes Saban Capital Group, Madison Dearborn Partners,
Providence Equity Partners, Texas Pacific Group and Thomas H.
Lee Partners, for $36.25 per share in cash.

COMMENT: The transaction is valued at approximately $13.7
billion, including the assumption of $1.4 billion in debt. The
purchase price includes Univision’s television assets.
HOLDINGS: Univision Radio comprises 73 radio stations located
in New York; Los Angeles; Chicago; San Francisco; Dallas;
Houstori; Miami; Puerto Rico; San Diego; Nassau-Suffolk;
Phoenix; San Jose; San Antonio; Las Vegas; Austin; McAllen,
Fresno; El Paso; Albuguerque; Monterey; and Beaumont and
Waco, TX.

2006 Deals To Date
$3,407,732,932
(Last Year: $2,836,253,805)

$311,514,620
(Last Year: $413,202,003)

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year: 545
(Last Year: 889)
Stations Traded This Quarter: 296

(Last Year: 251)

e s

e

s

FCC Actions

FCC Seeks Entrepreneurs For New Spectrum

he FCC last week issued a 65-page guide to what it would

like proposals to include for the commission’s just-autho-
rized spectrum in the 17/24 GHz broadcasting satellite service.
“Our goal in this proceeding is to promote prompt commence-
ment of services in this newly allocated band,” the FCC said.

The commission’s hope is that the new service will provide a
mix of local and domestic video, audio, data, video-on-demand
and multimedia services to residential and business subscrib-
ersin the U.S.

“The services will potentially include standard-definition and
high-definition formats and, in certain cases, may complement
existing direct broadcast satellite services,” the FCC said. “This
should provide U.S. consumers with access to a wider variety
of services and suppliers. Increased competition may also lead
to reduced prices for those services and further technological
innovation.”

The commission said four entities have filed applications to pro- i
vide broadcast satellite service in the 17/24 GHz BSS bands: \
DirecTV, Pegasus, EchoStar (the DISH Network) and Intelsat |
North America. The FCC said the applications represent “a wide [
range of system designs and business plans,” adding, “We will I
use them as a basis for developing service rules for BSS sys- |

NE

tems in these bands.
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Sepulveda Named
WEDJ & WSYW PD

Manuel Sepulveda has been
named PD of Continental Broadcast-

& ing/s Spanish Con-
temporary WED]
(Radio Latina) and
Regional Mexican
WSYW (La Que
Buena) in India-
napolis. He re-
places OM/PD
Scott Isenhart,
who exited in
May. Sepulveda
previously programmed XHBCE/
Tijuana-San Diego and before that
was PD of Entravision Radio’s Re-
gional Mexican La Tricolor Net-
work.

“Manuel brings to the table a
good cross section of experience,”
WED] & WSYW GM Russ Dodge
told R&R. “He’s put a station on the
air, he’s done turnarounds at sta-
tions, he’s dealt with smaller sta-

Sepulveda

heim.

Coleman Now Def Con Il Sr.

Def Con II, island Def Jam’s specialized promo- e
tion team, has brought in Lisa Coleman as Sr. Na- _
tional Director, working the label’s artists to Urban
radio and overseeing the regional promotion staff.
She’ll relocate to New York and report to Island Def
Jam Music Group Sr. VP/Promotion Rick Sack-

Coleman is returning to the IDJ family, having
worked at Def Jam from 1991-1998 as regional
promo rep for the Carolinas and then the Midwest.
She spent the next six years at Arista, where she
joined as Regional Promo Manager in 1998 and was upped to National
Director /R&B Field Promotion in 2003. Coleman spent the last year at
Sony Music as Southeast regional, based in Florida.

Nat'l Dir.

Coleman

tions, and he’s dealt with a network
situation.

“He’s got a multitude of experi-
ence within Hispanic formats,
which is good when you have two
radio stations that need some tender
loving care.”

Sepulveda told R&R, “One of the
reasons that motivated me to come to

Continental Broadcasting was the
plan of attack they have for the sta-
tions. I'm glad to bring the little or
much experience I have to this mar-
ket, which isn’t considered huge but
deserves to have really good-quality
radio. 'm also working with [McVay
Media] consultant Luis Villarreal,
who has a lot of experience.”

FcC

Continued from Page 1
of competition.” Among the ques-
tions asked in last week’s order is
how the commission should address
radio-television and newspaper-
broadcast cross-ownership issues.

In what appeared to be an attempt
to soothe concerns raised by Sens.
Byron Dorgan and Trent Lott — who,
in a terse letter to Martin last month,
suggested the FCC complete its re-
view of broadcasters” fulfillment of
localism and public-service obliga-
tions — Martin said, “I look forward
to hearing from the American people
on a variety of subjects, such as the
impact of the commission’s rules on
localism, campaign and community-
event coverage, minority ownership
and various types of programming,
like children’s and family-friendly
programming and independent and
religious programming.”

Martin said the FCC is also creat-
ing a new website on this topic that
will further contribute to making the
proceeding open and transparent.

Copps, Adelstein React

The FCC'’s latest action responds to
the Third Circuit Court’s 2004 deci-
sion in Prometheus Radio Project v. FCC
that stayed the FCC’s previous own-
ership-rules rewrite that came out of
the commission’s 2002 biennial re-
view order.

“It has been two years since the
Third Circuit sent back to us the mis-
guided handiwork of the previous
[Michael Powell-led] commission,”
said Democratic Commissioner
Michael Copps, who concurred in
part with the order and dissented
from other parts. "We owe the court
a response to its instruction to revisit
this proceeding and to do it right this
time.”

Although he described the process
as “the single most important public-
policy debate that the FCC will tackle
this year,” Copps is unlikely to em-
brace any loosening of media-owner-
ship rules. He criticized the commis-
sion’s efforts of three years ago by
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recalling how “the FCC tried to inflict
this massive wave of further consoli-
dation onto an already highly con-
centrated media industry.”

Copps also said he was disap-
pointed that “this item fails to com-
mit to specific efforts to advance
ownership by minorities.” He added,
“Ibetieve the ownership of our media
should look more like the diversity
of our people. But if all the commis-
sion does is ask a few pat questions
and then sweep this issue under the
rug one more time, we are not lay-
ing the groundwork for progress.”

Democratic Commissioner Jona-
than Adelstein isn’t buying in to the
FCC’s approach to the review. “Un-
fortunately, the manner in which the
commission is launching this critical
proceeding is totally inadequate,” he
said.

“The notice of proposed rulemak-
ing is so open-ended that it will per-
mit the majority of the commission to
allow giant media companies to get
even bigger at the time, place and
manner of their choosing. This notice
is thin gruel to those hoping for a
meaty discussion of media-owner-
ship issues.”

‘No Surprise’

Rep. Maurice Hinchey, founder
and Chairman of the Future of
American Media Caucus, said fol-
lowing the FCC’s meeting, “The
FCC’s decision today to review regu-
lations limiting media consolidation
COmes as no surprise.

“Chairman Kevin Martin has
made it quite clear that he intends to
overturn the existing rules, which are
our last backstop against the concen-
tration of print and broadcast media
into the hands of a few major corpo-
rations.

“Media consolidation is one of the
most dangerous issues confronting
our democracy. As control of the me-
dia is concentrated in the hands of
fewer and fewer conglomerates, lo-
cal reporting disappears, the diver-
sity both of viewpoints and owner-
ship disintegrates, the marketplace of

ideas shrinks, and, as a result, the
media will cease to be the crucial
check on the power of the federal
government that the Founding Fa-
thers intended.

“When the FCC attempted to
overturn media-ownership regula-
tions in 2003, the Congress, the
courts and, most important, the
public expressed their clear opposi-
tion to these efforts.

“It’s no coincidence, then, that Chair-
man Martin waited to raise this is-
sue until he had stacked the deck in
his favor, holding off on beginning
this review until he had a clear ma-
jority to support his position.

“It’s a travesty that, despite the
definitive bipartisan support for the
existing rules, the FCC is introduc-
ing partisanship into an issue that is
much bigger than politics.”

Media Access Project President/
CEO Andrew Schwartzman, who
attended the FCC meeting, said,
“The last time, the FCC started with
a presumption that its goal was to
deregulate. This time we have a
court decision that tells the FCC to
take its thumb off the scale. If the
commission follows that directive,
I'm sure that it will leave the exist-
ing rules in place.

“Over-the-air broadcasting and
daily newspapers are, by far, the
most powerful forces shaping pub-
lic opinion on local and national is-
sues. It is as simple as this: Diver-
sity in media ownership is good for
democratic self-governance.”

NAB Hopes Review Brings
‘Clarity To Rules’

NAB spokesman Dennis Whar-
ton said, “The NAB is pleased the
FCC is moving forward with its media-
ownership review, and we hope the
outcome brings greater clarity to
rules that preserve free, over-the-air
broadcasting’s role as the premier
news, information and entertain-
ment source for tens of millions of
Americans.”

Rev. Robert Chase, Exec. Director
of the Office of Communication of
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| HalVLakeland Promotes James To OM

M ike James has been promoted to the newly created OM position
s at Hall Communications’ News/Talk WLKF, Adult Standards
: WONN, Country WPCV and AC WWRZ in Lakeland. He will continue
¢ as WPCV's PD/afternoon driver.
: “WLKF, WWRZ and WONN all have PDs, so 'l be overseeing the
cluster from a big-picture perspective,” James told R&R. “I'm fortu-
nate because Hall Communications is locally owned and operated.
i They treat their employees like family. it's the best company I’ve ever
& worked for, and I'm thrilled that they created this position for me.”
A 26-year radio veteran, James began his career at a Country AM
: station in Daytona Beach. He spent 15 years at WWKA/Orlando, where
he was Director/Marketing & Promotions, then went on to program
# KKCS/Colorado Springs and KMDL/Lafayette, LA. James joined
¢ WPCV as PD in November 2004,

Lichtstein New Envision Dir./Programming

ichael Lichtstein has joined Envision Radio Networks’ New
: York office in the newly created role of Director/Programming.
= He most recently spent five years as Sr. Producer/Head Writer/Talent
= Booker for Premiere Radio Networks’ Most Requested, hosted by

= Carson Daly.

e d

Executive Action

¢ Lichtstein’s resume includes a stint as writer and producer for VH1's
¢ daily four-hour show Music Matinee.

©  “We're extremely excited to add a network-radio professional with
4 : Michael's talents to the Envision team,” ERN President/CEO Danno
: Wolkoff said. “We look forward to rolling out new programming and
¢ services under Michael's guidance and direction "

the United Church of Christ, encour-
aged the FCC to conduct sufficient
public hearings and independent
study on its proceedings regarding
the possible relaxation or repeal of
long-standing limits on broadcast-
station ownership.

“We urge the FCC to conduct in-
dependent factual analysis, develop
a full record and provide ample op-
portunity for the public to com-
ment,” Chase said. “If only media
insiders are heard, the public inter-
est is in jeopardy and diversity of
voice and localism are threatened.

“These are extremely important
questions for the future of democ-
racy in America. It is essential that
the American public engage in this
important debate.”

AFTRA ‘Extremely Disappointed’

“In just a few short days over
1,200 AFTRA members called for
openness and transparency at the
FCC in embarking upon their re-
view of media-ownership rules,”
said AFTRA National Director/Leg-
islative Affairs Thomas Carpenter.
"We are extremely disappointed that
a majority of commissioners de-
clined to answer that call.”

Carpenter said the FCC’s 120-day
comment period “is far too brief to
allow for meaningful public dis-

R

course.” He added, “When the FCC
intends to commission a number of
studies to support proposed rule
changes, the methodology and con-
clusions of those studies should be
discussed and debated.”

Carpenter said AFTRA is “some-
what gratified” that the FCC will
take public comments at field hear-
ings but said the union believes that
six hearings “is insufficient to gauge
the public response to these impor-
tant questions.”

Former FCC Commissioner Gloria
Tristani was working the hallways
outside the commission’s auditorium
during the meeting, handing out Ben-
ton Foundation press releases to re-
porters.

In the release, Tristani, the DC-
based group’s President, said, “The
Benton Foundation applauds the FCC
for finally tackling this issue, but it
should heed the lesson of its previous
process as it considers any changes to
its rules. Where there is an over-
whelming response by Americans,
the commission should take notice.”

The Benton Foundation recom-
mends that the FCC provide full no-
tice and a significant comment pe-
riod on specific proposals “so the
public knows what new rules the
commission is considering.”

— Jeffrey Yorke

Mastellar
Continued from Page 1

Chicago, Dallas and Pittsburgh. He
assumes the network programming
duties previously handled by Larry
Gifford, who recently exited to be-
come PD of KSPN (ESPN Radio
710}/ Los Angeles.

“Scott is a terrific people person,”
Gilbert said. “He is a fantastic radio
guy and the perfect choice to over-
see our ongoing Sports Talk evolu-
tion here at ESPN Radio.”

Mastellar is a 30-year radio vet-
eran with a varied broadcasting

background that includes stints as a
music-radio D] and a minor-league
sports play-by-play announcer. He
has been at the programming helm
of KESN since that station’s sign-on
as a Sports outlet in April 2001 and
before that held Sports program-
ming positions at stations in Port-
land, OR and Salt Lake City.
Mastellar told R&R, “I am ex-
tremely excited to join a very talented
group of individuals at ESPN Radio
who are dedicated to putting out
compelling, informative and enter-
taining Sports radio on a daily basis.”
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Dubai

Continued from Page 1

advertising revenue goes to radio.
This was a conference that awarded
the first-ever recognition for excel-
lence in broadcasting in the Middle
East region and that was the first of
its kind to take place. 1t was a truly
remarkable experience.

After the first day of the confer-
ence, the headline in local newspa-
per Emirates Today read, “Radio not
EE —_—— ready for inde-
pendence.” It was
| based on the first
and very lively
session, “Shifting
Sands: The Fu-
ture of Radio in
" the Middle East,”

i A where Raymond

— - Gaspar, Manag-
Allen Kepler ng Director of

Radio One in Le-
banon, presented the idea of form-
ing an association to improve the
image of radio. The idea was met
with a great deal of support and en-
thusiasm from the attendees. How-
ever, things are not that simple in
the Middle East.

Arab Media Group CEO Ab-
dullatif Al Sayegh said, “The United
Arab Emirates joining an indepen-
dent radio group is not likely. The
big problem we face right now is
cultural understanding.

“We continually see people come
in with the idea of freedom of ex-
pression but no understanding of
where they happen to be. They use
it mindlessly to criticize and destroy
what others have built. As long as
we do not give the government
some assurance that we are not here
to destroy, the independence of ra-
dio is not likely.”

Al Sayegh speculated that inde-
pendent radio ownership is possible
within the next 10 years and said
that, when stations are offered for
sale, his group may look to buy
them. All radio stations in the
United Arab Emirates are owned by
the government and operated under
a special mandate, according to
Emirates Daily writer Zarina Khan.

Gaspar, winner of the IRC’s first
Lifetime Achievement Award, said
in Emirates Today, “We need to get
together and agree on a system to

measure our audience and improve
awareness so people know what a
special medium radio is.” This was
a recurring theme among IRC at-
tendees, and all were in agreement
that a system of ratings would
greatly assist in increasing radio’s
reach in the Middle East.
Informative Sessions

Besides all the specific Middle
Eastern challenges mentioned, the
convention also had themes that we
Americans would find familiar.

The session titled “Ten Great Ways
to Make People Listen Longer,” pre-
sented by former Capitol Radio exec
Keith Pringle and Capitol Radio
Deputy Program Director Nik Good-
man, covered numerous TSL basics
that you'd expect to hear in a session
at the R&R or NAB conventions right
here in the US.

Sam Zniber, Depuly Managing
Director/Program General
Manager of RTL2 and Fun Radio
in France, gives a talk about
smarter music scheduling at the
International Radio Conference in
Dubai.

Sam Zniber from RTL.2 and Fun
Radio in Paris, along with Pringle,
had a great panel on smarter music
scheduling. There were presenta-
tions from BBC executives on news
coverage, and one on the impor-
tance of ratings and audience re-
search by Steve James of Commer-
cial Radio Australia.

A panel by Douglas McArthur of
the Radio Advertising Bureau in the
UK. on radio vs. print; a panel by
EMAP’s Mark Story on morning
show basics; and an interactive pre-
sentation by Chris Lytle, author of

The Accidental Salesperson, on man-
aging and motivating salespeople
were all extremely informative,

On the second day there was a
fantastic panel on the emerging ra-
dio market in India. Tapas Sen of
Radio Mirchi offered an extremely
thorough presentation on the state
of growth of commercial radio
throughout 91 Indian cities.

India’s radio stations currently
account for only about 3% of all ad-
vertising in the country — about
$80 million U.S. The growth has
been tremendous, up from $20 mil-
lion U.S. in 2001.

Sen said there is great opportu-
nity for everything from foreign in-
vestment to research and consulting
and even production and on-air po-
sitions within India’s radio market.

The final session on the third day
of the convention was titled “The
Future of Radio” and featured RTL
Sr. Strategy Executive Dan DAversa
offering insight into how Europe is
looking at digital radio.

His presentation was mind-blow-
ing, as he talked about the potential
of digital short- and medium-wave
radio and their ability to broadcast
throughout Europe digitally on one
frequency.

RTL is also about to roll out a ra-
dio receiver that will be able to de-
tect what type of frequency the
stream is coming from and catch it
remotely so the end user doesn'’t
have to worry about whether he’s
listening to AM, FM, an FM side
channel, a podcast or a medium- or
short-wave broadcast. The receiver
will figure that out, and he’ll simply
be receiving a branded product like
“Kiss” or “Fun Radio.”

Heavy Enthusiasm

The IRC covered many topics. All
sessions ran one after the other with
short coffee breaks in between, so
they never conflicted, making it
very easy for the 186 attendees to
listen in on all of them.

Interestingly, the entire convention
was presented in English, which
generated probably the only com-
plaint, which came from attendees
who would have liked to have had
an Arabic translation throughout the
presentations. Otherwise, the enthu-
siasm level remained very high
throughout the three-day meeting.

i
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International Radio Conference creator/host lan Carless (r) presents a Radiocast

Award to Roger Saad, Chairman of Mix-FM in Lebanon, for Station of the Year.

IRC organizers lan Carless and
Rick Houghton kept things moving
quickly through each eight-hour day
of meetings. Their company, Talk-
about Media, was formed three
years ago and is based in Dubai.

Carless’ background includes tele-
vision production and direction with
Star TV, MTV, TWI and Channel V.
He has also set up and run produc-
tion companies in Hong Kong, the
Philippines and Indonesia.

Houghton started in radio at age
16 and worked on-air at Radio City/
Liverpool, as well as several other
radio stations in the U.K. He moved
to Dubai in 1996 to set up UAE’s
first private radio station, Channel 4,
and continues as an afternoon host
for Radio City in Dubai.

Carless said, “The goals for the
first IRC were very clear. First, we
wanted to get back to basics and
present a forum with more action-
able ideas and information than any
other conference. In other words, we
wanted to avoid the commercialism
of some other conferences and
present information that people
could take away and use, adapt or
ignore as they see fit. By doing so we
hoped to appeal to delegates not just
from the Middle East, but the world
over.”

Were his goals achieved? “We
achieved both our primary goals
and then some,” Carless said. “The
high point for me was the enthusi-
asm and eagerness of all the del-
egates who attended. This took me
by surprise. There was a real hunger
from everyone there not just for
knowledge, but for anything that

could help them to develop on both
an individual and industry basis.”

Radiocast Awards

Awards were handed out after
the second day of sessions to ac-
knowledge achievements by Mid-
dle Eastern broadcasters. Winners
of the Middle East Radiocast Awards
included Dubai’s Dubai 92, which
took prizes for Best Station Imag-
ing, Best Non-Breakfast Show (Natha-
lie), On Air Personality of the Year
(Catboy) and Best Radio Commer-
cial ("Yo! Sushi”).

Mix-FM in Lebanon won Station
of the Year, Ahmed Fahmy of
Egypt's Nogum-FM was named
Station Programmer of the Year, and
Dubai Eye’s Business Breakfast was
awarded Best Breakfast Show. As
previously mentioned, Raymond
Gaspar was honored with the first-
ever Lifetime Achievement Award.

As for 2007, Carless hopes to host
a bigger and even better convention,
picking up where we left off in this
first-ever [RC. He said, “The IRC con-
ference was and always will be an in-
ternational radio conference aimed at
an international audience. Dubai is
the crossroads between Europe, Af-
rica, Asia and the subcontinent. With
the development underway in the
city, Dubai is an exciting destination.

“However, next year I'm sure we
will run breakout sessions aimed
specifically at Middle Eastern del-
egates tackling local issues.”

Allen Kepler is President of Broadcast
Architecture and can be reached at
allenwk@aol.com.

Univision
Continued from Page 1

The Univision radio division
comprises 73 stations in 22 markets,
including Los Angeles, New York,
Chicago, Houston and Miami. The
radio division grew dramatically in
2002, when Univision acquired His-
panic Broadcasting. The acquisition
made Univision Radio the largest
Spanish-language radio broadcaster
in the US.

Based in Los Angeles, Univision
owns and operates Univision Music
Group and Univision Online and
holds a 50% interest in Mexico-
based Disa Records. Univision also
owns television operations that in-
clude the Univision Network, the

TeleFutura Network, Galavision
and the Univision and TeleFutura
television groups.

‘Market Conditions

Have Been Volatile’

The selling price fell short of the
$40 per share Univision envisioned
in February, when Chairman/CEO
A. Jerrold Perenchio put the com-
pany on the market.

Perenchio, a Hollywood talent
agent-turned-media investor, began
assembling the now-sprawling me-
dia empire in 1992, when he saw a
hole in the Spanish-language media
market.

But his hope that an auction
would bring in big bidders appears
to have been dashed by the reality
of a media market filled with con-

cerns about the near-future economy.
The only other group to submit a bid
was Grupo Televisa — $35.75 per
share — and that came days after the
deadline and was riddled with com-
plexities, including concerns about
whether too much foreign owner-
ship might run afoul of federal au-
thorities.

“It was less than we thought
[Univision was] willing to accept
going into the first round,” David
Bank, an RBC Capital Markets ana-
lyst in New York, told Bloomberg
News. “The price was a function of
lower expectations. Market condi-
tions have been volatile.”

Televisa appeared to be a strong
contender for Univision in the early
going, but a series of top-investor de-
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fections crumpled its buying power.
Carlyle Group, Blackstone Group
and Kohlberg Kravis Roberts & Co.
left the negotiating table before the
Televisa bid was made amid dis-
agreements over how much to offer.

Venevision Investments, owned by
Venezuelan billionaire Gustavo
Cisneros, dropped out of the consor-
tium on June 23. That left Televisa
with Boston-based Bain Capital and
Cascade Investment, the investment
company owned by Microsoft Chair-
man Bill Gates.

Analyst: Not A Done Deal

Banc of America media analyst
Jonathan Jacoby on Tuesday predicted
that the Saban-Univision transaction
won't be a done deal if Grupo Televisa
has anything to say about it.

“We note that Univision’s bylaws
give Televisa and Venevision the abil-
ity to veto a sale of the company, but
a veto can be overridden by 60% ap-
proval from shareholders,” Jacoby
told investors in an e-mail.

“For Televisa to win Univision,
we believe they would have to
bid at least $38 [per share} and
perhaps even higher. We believe
that Univision management will
view Televisa as a ‘riskier’ bid-
der”

Jacoby also said Televisa’s for-
eign-ownership component “would
probably require more time to re-
ceive the necessary regulatory ap-
provals.” As it stands, Jacoby values
the overall deal at $13.5 billion, in-
cluding the debt.
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Born To Do Radio

Ginny Morris’ radio roots run deep

" inny Morris is President of Hubbard Radio, a division of

Hubbard Broadcasting. She represents the third genera-

tion of a broadcasting family that has long been a Midwest me-
dia fixture from their Minneapolis-St. Paul headquarters.

President of Hubbard Radio since 2000,
Morris began her broadcast career in 1982,
while still in college, when she joined the
promotion department of the company’s
Twin Cities flagship television station,
KSTP-TV.

After rising to manager of that depart-
ment, in 1990 she was asked to take on the
challenge of managing KSTP-AM/Minne-
apolis, the radio station that started the Hub-
bard family’s broadcasting business back in
1923, when it was known as WAMD.

Bitten by the radio bug, Morris oversaw
the development of KSTP-AM into a highly
successful Talk station. In 1995 she took on
additional management responsibilities, for
Hot AC clustermate KSTP-FM (KS95), and
in 1999 she added management of the Hub-
bard Radio Network, a regional Talk radio
network that serves a reported 40-plus af-
filiates in the upper Midwest, to her slate of
duties.

A former Chair of the NAB Radio Board,
Morris currently serves on the board of the
RAB and in the Minnesota Chamber of
Commerce. She’s an active member of her
community, working with the Twin Cities’
Metropolitan Airport Foundation, Gillette
Children’s Hospital, the Children’s Cancer
Research Fund and St. Paul Academy.

I recently chatted with Morris about the
pros, cons, ups and downs of being an in-
dependent operator in a consolidated radio
world.

R&R: Your radio roots run pretty deep.

GM: Yes. I got into radio the easy way: I
was born into it. My grandpa started the
business in 1923. In 1990 I was asked to take
on KSTP-AM, a station that had floundered
for a number of years. I think my dad had
a kid and a radio station that he didn't
know what to do with, so he put us togeth-
er and said, “Why don't you giveit a try?”
Iloved radio immediately, and I've been in
it ever since.

Today my corporate responsibilities in-
clude overseeing KSTP-AM & FM; FM107
[WFMP/Minneapolis], where we're doing
Talk targeted to women; and a small sta-
tion, WIXK/New Richmond, WI.

R&R: By today's standards, that's a small
radio operation.

GM: It's pretty darn small by today’s
standards — I'd say about half a cluster
—but it’s an operation that I am very pas-
sionate about and
very involved in.
Running it gives me
| constant joy and
challenge.

R&R: What are some
of the advantages and,
conversely, challenges of
being a small and inde-
pendent operator in to-
day’s radio business?

GM: The ability to
be nimble and make decisions quickly
without a bureaucracy is a huge benefit. We
also have the benefit of being a small com-

Ginny Morris

pany within a bigger company that offers
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STOP THE PRESSES! June 30 is “630 Day" in Washington, DC, when listeners, clients and
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other friends of ABC Radio-owned News/Talker WMAL attend a variety of functions sponsored by the
station. As part of the 2006 celebration, The Washington Times created this special press run

promoting the station and its activities.

“Anyone who runs a
station for us, be it on the
radio or TV side, is
expected to be engaged in
their community.”

a lot of resources that many standalone ra-
dio companies might not have access to.
We’ve also got two TV stations in the mar-
ket. All of those things are advantages for
us.

On the other hand, because we control
a limited amount of inventory in the ra-
dio markets where we operate, there are
also many situations in which we are
somewhat at the mercy of what the “big
guys” do in terms of how they run their
businesses, how they treat their custom-
ers, how many commercials they air, what
rates they charge and what rates they ac-
tually get.

R&R: Everyone I've ever spoken to who
works for your company seems incredibly hap-
py to be there, and most of those who used to

work there seem to wish they were back. What
is it about Hubbard that breeds that kind of
satisfaction in the people who work there?

GM: There is an entrepreneurial spirit
that is encouraged here. People are encour-
aged to take chances and think nontradi-
tionally, and that’s a big part of it. We try
not to take for granted that the way we’ve
always done something is still the best way
to do it today, and we try to understand
what is great about all of our people as in-
dividuals, what they all individually bring
to the party.

I’'m particularly gratified by the number
of people who have left Hubbard Radio and
come back, often in a completely different
role than the one we knew them in previ-
ously. There is a flexibility here that is kind
of fun for people. They don’t have to be
typecast forever and known only as one
thing in the company.

I feel very privileged to work with the
great team that we have at Hubbard, and 1
am happy that people have invested their
careers with us. I take that responsibility
very seriously.

R&R: Since most of your stations are lo-
cated in market No. 16, Minneapolis, even a
young broadcaster coming to work for Hub-
bard starts in your largest market. Has the

Continued on Page 10
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lack of opportunity for career growth within
the company ever hindered you in attracting
people you've wanted for your stations over
the years?

GM: No — at least no one has ever given
me that reason for not taking a job here. Part
of that is our understanding of what kind
of person is a good fit with us. If you are
someone who thrives in a large corporate
environment, you would probably be very
frustrated by the informality in the way we
do business here, how we make decisions
and how flexible things are.

We're not right for everybody, that's for
sure, but I think we're pretty good at un-
derstanding who's a Hubbard person and
who's not.

R&R: Another somewhat unique feature of
KSTP-AM in today's Talk radio business is that
you don’t carry very much syndicated program-
ming.

GM: No, we don't, and, thanks to Clear
Channel, we now carry even less. But, no,
we don’t carry much in the way of syndi-
cation, and, with the exception of very few
shows, that is by choice. Our recent experi-
ence of losing Rush Limbaugh after some-
thing like 18 years reminded us that we
must control our own destiny to the great-
est degree we possibly can.

We must always be building and search-
ing to develop local talent that is contract-
ed to Hubbard and not to somebody else.

That said, I am really excited about the
next phase for KSTP in light of some of
our recent changes. As hard as it was to
lose Rush, and as great as he was on our
station, it’s also been a little bit liberating.
Rush tends to overshadow everyone else
on any station he’s on, although here at
KSTP Joe Soucheray has long dominated
Rush’s numbers on the station.

R&R: In 2006 do you see any swinging of
the pendulum, so to speak, in the direction of
Talk, and will that have any impact on KSTP?

GM: The pendulum is always kind of
swinging. Right now, I don’t know if I
think it’s going in one particular direction
or the other. The way the pendulum
swings will always be dictated by the tal-
ent on the air. For example, | have always
believed that Rush would have been equal-
ly successful on the radio had he been a lib-

eral because he is such a phenomenal com-
municator.

On a national level, there’s a bit of a void
out there right now. There are a lot of peo-
ple who want to sound like Rush, but they
aren’t as skilled or as entertaining as he is.
So I don't really know what direction the
format is headed; I just know that we are
trying to focus locally and be sure that we
understand our own community and know
how to talk to them. We're very proud of
and grateful for the successful local shows
we have.

R&R: How important to the company’s niis-
sion Is a strong commitment to community ser-
vice?

GM: Very important. Anyone who runs
astation for us, be it on the radio or TV side,
is expected to be engaged in their commu-
nity. We feel very strongly that that’s not
only our obligation, but it’s also very good
for business. My grandpa used to say, “If
you serve the community, the profits will
take care of themselves.” While it may not
be quite that simple, in a lot of ways it clear-
ly is.

Chae o PN

“l don’t think of myself
as a female broadcaster.
I’m just a broadcaster,
and | am mostly
perceived as such by
whoever is in the room.”
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If you understand what your listeners
and advertisers want and you serve those
needs, and if you also understand and serve
the needs of community organizations,
you're bound to have a great business.

So, even though there is a more contem-
porary version of what my grandpa used
to say, I think the basic philosophy remains
pretty darn true. I also think it holds true
for a lot of other businesses too. To provide
a good service is, typically, good business.

R&R: As many big companies have learned
the hard way, acquiring stations is easy, operat-
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ing them successfully is a bit more complicated.
Would you like Hubbard to grow, and do you
see any opportunities out there to make that hap-
pen?

GM: Absolutely, but only at a price where
we could run the properties the way we
believe they should be run. We don’t want
to expand at a price where we’d have to
starve existing properties in order to make
it work. Any growth that we’re lucky
enough to have would be incremental and
well-considered.

R&R: CBS is on record as wanting to sell
some stations.

GM: Yes, but I don’t see any bargains
there yet.

R&R: A recent report by the Most Influen-
tial Women in Radio group said the number of
women in the front office at radio is still low com-
pared to the number of available positions. Has
being a woman presented any special challeng-
es to you in your career?

GM: No, but I don’t know that my expe-
rience is relevant because I'm an owner. |
don't think of myself as a female broadcast-
er. I'm just a broadcaster, and I am mostly
perceived as such by whoever is in the
room. I don't really think much<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>