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softly at Alternative this week: “Don’t Tread on Me,”

from their upcoming album of the same name, picks up _ Let’s Hear It For The Ladies

Most Added at the This week R&R is devoted to the struggles and
. P format, with 55 adds, ’ accomplishments of women in the radio and record
&5 ‘g‘!; o & 7 2nd debuts at No. 35°. industries. Qur format editors tatk to some of the most
i x.};g PN Don't Tread on Me hits successful women in the business and discover that
, &1 J("l iy ' stores on Aug. 16, and they have a lot to say about sexism, juggling careers
RN 2 the band kicked off ” & ” and family, breaking down barriers and the importance
their nationwide tour /4 ” / ” [ ﬁ ” ” ” J' of a feminine touch. Prepare for an eye-opening and
on Wednesday. www.radioandrecords.com instructive experience.
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FEELS LIKE TODAY...BEST SELLING ALBUM OF 2005

CMT, CMA & ACM VOCAL GROUP OF THE YEAR

AND NOW THE MOST TALKED ABOUT SONG OF THE YEA
“SKIN (saraeTH)” IS ON YOUR DESK - IMPACTING NOW!
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THE FIRST SINGLE
FROM THE BRAND NEW ALBUM

e . Listen and download
cmdl ol \‘ ' \ - apreview of Nickelback’s
L’ = -f new single this Thursday,
July 28, 2005 at noon
Eastern Time

The full track will be available
at 7am Eastern Time
Wednesday, August 3rd at
www.dmds.com

Call your Roadrunner
representative
for further details

Impacting all ROCK formats
August 8, 2005

Register now. |
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HAPPY VALENTINE

Rock Editor Ken Anthony sits down
with Epic VP Cheryl Valentine to
relive her rock 'n’ roll

journey from child

equestrian to

successful record

exec. She's a woman

with her ear to the

underground and a

passion for music

who is not afraid to tell it like it is.

See Page 54
WONDER WOMEN

It hasn't been easy for women to win
prime spots at Rhythmic stations, but
more and more are making inroads
and taking on jobs traditionally
handled by men. Urban/Rhythmic
Editor Dana Hall talks to five female
personalities who have pushed their
way to the front of the line.

See Page 30
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By Jos Moward

REA W, Bureau Ctwet
1howar oy, com

the radio and record indus-
tries, New York Attorney Gen-
eral Eliot Spitzer's
| office announced
Monday morning
that Sony BMG had |
admitted that some
of its employees
made illegal pay-
ments to radio sta-
tion staff in ex-
| change for airplay

of its labels’ artists. |
Under a settle-
ment agreement, the
label group will pay $10 mil-
lion to a New York nonprofit
organization that funds mu-
sic-education programs.
According to the 43-page
settlement agreement, illegal
payments from Sony BMG
labels to station personnel
took the form of straight

Spitzer

THE VIEW FROM THE TOP

R&R Publisher/CEQ Erica Farber profiles
Summit City Radio Group President/CEQ
Kristine Foate, a hands-on executive
committed to the growth of individuals
within her company and to the
communities she proudly serves. Foate

details how she made it to the top and offers lots of
| useful advice, including: “Leaders should have zero
tolerance for staff who make disparaging remarks about
other radio stations or other radio companies.” Page 80.

The voice of New York middays: Page 46

bribes, vacations, electronics
and contest prizes for station
promotions. In some cases,
independent promoters
were used as middlemen to
funnel pavments to
stations.

Sony BMG Admits To Payola Practices

Industry reels as Spitzer’s investigation results in $10 million settlement

that Sony BMG employees
concealed some payments
by using fictitious contest
winners to document the
transactions, creating the ap-
pearance that payments and
gifts were going to listeners

Spitzer said, “"Our
investigation shows
that, contrary to lis-
tener expectations that
songs are selected for air-
play based on artistic merit
and popularity, airtime is of-
ten determined by undis-
closed payments to radio
stations and their employ-
ees.”

Spitzer’s office reported

SONYd; BMG

MUSIC ENTERTAINMENT

instead of station employees.
Under the settlement, the
company has committed to
cease making such payoffs
and will in the future fully
disclose all items of value
provided to radio stations.
Sony BMG has also agreed
to hire a compliance officer to
monitor promotion practices

PAYOLA See Page 12

Lioyd Brings Her
‘Best Self’ To The
Radio Newsroom

In a revealing interview for
this week’s focus
on women in
the radio and
record indus-
tries, CBS Radio |
News GM Con-
stance Lloyd |
discusses the
chailenges she
faced rising
through the ranks
of the male-dominated radio
news business and shares in-
sights on things she might have
done differently. The industry
veteran also offers advice to
women entering today’s news-
rooms.

Lloyd

R&R: How did you get into ra-
dio?

CL: | was a broadcast jour-
nalism major at Emerson Col-
lege. It was my fourth major! |
did news on WERS/Boston at
Emerson and several TV intern-
ships, but [ was a bigger radio

LLOYD See Page 11
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Study: PPM Would
Add $696 Million In
Annual Radio Revs

A joint RAB/Arbitron study
on the potential economic impact
of Arbitron’s Portable People
Meter audience-measurement
device determined that compiete
radio-industry adoption of the
device — and abandonment of
Arbitron’s existing diary-based
method — could result in an ad-
ditional $696 million in annual
revenue for the industry.

To arrive at that growth esti-
mate, study administrator
Forrester Research factored to-
gether both projected PPM
gains and diary-only declines.
Panelists indicated that if the
diary system remains, their an-
nual radio spending would de-
crease by $282 million annually,
while full PPM implementation
would result in an additional
$414 million in radio spending.

PPM See Paga 10>

Glickenhaus CEO As Finest City
Gets Control Of San Diego Trio

New company names Stapleford, Thomas PDs

By Keith Borman
R&R Associate Radio Editor
kbermanradioandrecords.com

Finest City Broadcasting,
a new San Diego-based com-
pany, has made an agree-
ment with Comunicacion
Xersa to secure the program-
ming, sales and marketing
rights for Rhythmic Oldies
XHRM (Magic 92.5), CHR/
Rhythmic XHTZ (Z90) and
Alternative XTRA-FM (91X)
in Tijuana-San Diego. The
company takes over those
rights from Clear Channel,
which has been operating
the trio.

Market veteran Mike Glick-
enhaus, who served as VI’/
Market Manager for Clear
Channel/San Diego from
1996-2004, wiil oversee Fin-

Glickenhaus Stapleford

est City Broadcasting as
Presidenf/CEO.

“This opportunity with
these three class C 100,000-
watt stations with some of
the best signals in the market
and heritage format brands
in my hometown is a career
dream come true,” Glickenhaus
said. “Finest City will be
GLICKENHAUS See Page 11

McKenna To Head
Entercomy/Seattle

By Adam Jacobson

R&R Radio Editor
aacobsondradiandrecords com

Entercom/Denver Market
Manager Jerry McKenna has
been transferred to a similar role
at the company’s Seattle cluster.
He'll oversee Oldies KBSG,
News/Talk KIRO, Active Rock
KISW, Triple A KMTT, Alterna-
tive KNDD, FM Talk KQBZ
and Talk KTTH.

“Jerry’s leadership of our
Denver stations has led to phe-
nomenal success,” said Enter-
com Regional VP Deborah
Kane, to whom McKenna re-
ports. “We look forward to re-
peated success with our Seattle
stations.”

McKenna said, “l am looking
forward to managing these ter-
rific properties and working
with the exceptional team that
Entercom has assembled in Se-
attle.”

McKENNA See Page 11"
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Abrams Adds Oldies VP Role At Infinity

Keith Abrams, VP/Pro-
gramming for Infinity’s
Denver cluster, has added
corporate-level duties as
VP/’60s-70s Hits Program-
ming,.

In his new position Abrams
will oversee Infinity’s 11
Oldies stations nationwide,
assisting each station’s PD
with on-air content develop-
ment, new initiatives and
the creation of promotions and
events. He will work closely with

e
Abrams

Infinity President/Pro- |
gramming Rob Bamett and
Boston-based Sr. VP/Pro-
gramming Greg Strassell.
Strassell said, “Keith’s
expertise has greatly im-
proved our position at
[Oldies] KXKL (Kool
105)/ Denver. He brings a
wealth of creativity,
knowledge and experi-
ence to one of our most |
treasured formats. Keith has done

ABRAMS See Page 10

Schwartz To Manage Infinity In San Diego

Peter Schwartz has
been promoted to Market
Manager of Infinity Broad-
casting’s San Diego sta-
tions: Classic Rock KPLN
and AC KYXY. The ap-
pointment is effective
Aug. 1.

Schwartz has been
GSM for KYXY since 2000
and was GSM for KPLN
from 1997-2000. Before
joining Infinity /San Diego
he was GSM of American Radio
Systems’ KMXB & KXTE/Las Ve-

gas.

Schwartz

“Peter has earned this
promotion and has prov-
en himself as a leader and
the best candidate,” In-
finity Sr. VP/Western
Mid-Size Markets Lisa
Decker said.

“The fact that he has
successfully led the sales
efforts for Infinity’s top-
rated KYXY for the past
five years and is well-
known in the San Diego
market means he is uniquely
qualified and will be able to hit |
the ground running.”

DuBiel Official PD Of Chicago’s ‘Nine FM’

Matt DuBiel has been named
PD of Newsweb Corp.’s subur-
ban Chicago eclectic Adult Hits
trimulcast “Nine FM,” which
comprises WKIE/Arlington
Heights, WDEK/DeKalb and
WRZA/Park Forest, IL. He has
been the stations’ interim PD
since the April departure of PD
Sky Daniels to the VP/Station
Development post at Superior
Broadcasting.

DuBiel was Daniels’ first hire
when staffing for Nine FM began

in 2004. “My family and | owe
Sky big-time for making me a |
part of this station and this '
team,” DuBiel said. “Sky has |
been a great friend and mentor. | l
wouldn’t be here if it wasn’t for |
him.” |
DuBiel’s radio career began in |
the early 19905, when he interned,
for legendary Chicago air person- |
ality Steve Dahi at WLUP/Chi- |
cago. He's also worked at Chi-
cago’s WKQX and WTMX and |
suburban Chicago’s WLLL

| work,

The 2005 Hip-Hop Summit on Financial Empowerment National Tour recently
visited Washington, DC, where 2,500 peopie ages 18-35 iearned how to “Get
Your Money Right” from several experts and five members of Congress. Seen
here are (I-r}) Hip-Hop Summit Action Network partner and Chrysler Financial
VP William F. Jones Jr., a triend of Wammer Bros. recording artist Paul Wall,
HSAN Chairman Russell Simmons, host of CNBC's Suze Orman Show Suze
Orman, Wall and Russell Simmons Music Group recording artist Rev Run.

Def Jam Expands "La Familia’

Perez appointed President of new world-music label

Def Jam Recordings has launched
Roc La Familia, a new label that
will feature artists in various workd-
music genres, including
reggae, calypso, tribal,
West Indian and reg-
gaeton. Def Jam will

provide marketing, sales -
and distribution sup-@m
T 1 O —

port for Roc La Familia,

which will be based in

New York and overseen by Presi-
dent Juan Perez.

“Everybody talks about the
world getting smaller — well, we
are doing something about it,”
Def Jam and Roc-A-Fella Presi-
dent/CEO Shawn “Jay-Z” Carter

said. “Roc La Familia will lever- |

age the extensive resources of Def |

Jam to introduce fans to cuitures |

that they would not

normally be exposed

to. World music has |

evolved as a genre. It

now blends contempo-

rary styles such as hip-
hop, rock and elec-

tronica with traditional l

and roots music.” i

|

[

|

I

Roc La Familia’s debut artist will
be Houston-based rapper Aztek
Escobar, who is currently work-
ing on his first album, Colombian

ROC LA FAMILIA See Page 10

ESPN Radio Debuts In Suburban Boston

Tang set as 6M, Tribou now PD of WAMG & WLLH

ESPN Radio made its debut in
Boston this week on two subur-
ban AM outlets, WAMG/Ded-
ham, MA and WLLH/Lowell,
MA, which are now
simulcasting the
24/7 ABC Radio-
owned sports net-

The stations’ flip
from Tropical follows the recent
closing on the sale of the outlets
by Mega Communications to
WallerSutton 2000 LP. Newly

| == se g Ve |
R A D i O sports market in the

formed company J-Sports Boston
— headed by former ESPN execu-
tive Jessamy Tang — has inked |
an LMA to operate the two sta-
tions as “890 & r
1400 ESPN Radio/
Boston.”

“Boston is the best

country,” said Tang, |
who will also serve as GM of the
new ESPN Radio/Boston. “We are
thrilled to integrate our compelling

ESPH See Page 10

March Returns To WIZF/Cincinnati As PD

Radio One has hired veteran
programmer Phillip David
March as PD of Urban WIZF
(The Wiz)/Cincinnati. The ap-
pointment marks March'’s second
stint as PD of WIZF; he beld the
position in the late 1990s under
then-owner Blue Chip Broadcast-

ing.
March replaces Terry Thomas,
who recently moved to Radio

One’s CHR/Rhythmic KBXX
(The Box)/Houston as PD. March
was most recently PD of Cumu-
lus’ Urban WHRP/Huntsville,
AL, which he helped launch in
2003. Before that he was OM of
Cumulus’ Wilmington, NC clus-
ter, a post that included oversight
of Urban AC WKXS and Urban ;

WMNX " mARCH So0 Page 185 |
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| KOOL/Phoenix as

Chicago’s 'Drive’
Ups Martin To PD

Patty Martin has been elevated
from Program Manager to PD of
Bonneville Classic Rock simulcast
WDRV/Chicago and WWDV/
Zion, IL, collectively known as
“The Drive.” She assumes duties
that had been held by Bonneville
National PD/Music Greg Solk,
who is now focusing on his cor-
porate role.

“Patty has been invaluable
these past four years in helping to
build The Drive brand in Chi-
cago,” Solk said in a memo to
Bonneville/Chicago staff. “As PD,
Patty will be assuming some of
my day-to-day responsibilities as
she continues to work with the
rest of the programming depart-
ment to take The Drive to new
heights.”

Before joining The Drive as Pro-
gram Manager in April 2001, Mar-
tin spent eight years as MD of
Infinity’s crosstown Triple A
WXRT. Her 20-plus years in radio
also include four years as KI.OL/
Houston MD, two years as KSJO/
San Jose MD and two years as
KMBY/Monterey MD.

Martin, speaking about her first
PD role, said, “Getting the PD title
is a great vote ot confidence from the
upper management at Bonneville
in Chicago. That they feel | have

MARTIN See Page 10

Lake Becomes PD
0f KOOL/Phoenix

Charley Lake, PD of WJMK/
Chicago from 2002
until its flip from
Oldies to Aduit
Hits on June 3, has |
transferred to In-
finity Oldies sister

PD. He succeeds .
Todd Wallace, who —
exited in May and Lake
is now focusing on

his consultancy.

Lake reports to Infinity /Phoe-
nix Sr. VI’/Market Manager Mark
Steinmetz, who said, “The KOOL.
staff is excited to work with Char-
ley. He is a terrific programming
manager who knows how to get
the most from a talented team.
He’ll have everyone involved in
the process of developing KOOL's
potent and compelling air sound
and brand image.”

lake told R&R, “KOOL is al-
ready an extremely successful ra-
dio station. So what's the first law
of the Hippocratic Oath? Do no
harm. I'll be following that.
KOOL, like many of today’s gold-
based stations, has moved far
more strongly into the era of “70s-
based music. That's a good thing
for Oldies stations.

“I'll miss the outstanding staff
at WIMK and the many friends
Fve made at Infinity /Chicagn, but the
opportunity 0 work with the super-
talented lineup at one of America’s

LAKE See Page il
July 29, 2005 Radio & Records © 3
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Arbitron Kicks 0ff Q2

Eamings

Season

Revenve groVs, one-time gain bopsts profit

By Joe Howard

R&R Washington Bureau Ctwe!
fhowara@ragdwandrecords com

etting the earnings season off to an upbeat start,
Arbitron on July 21 announced that its Q2 revenue in-
creased 7%, to $69.8 million, while EBIT rose 17%, to $18.6
million. Helped along by those increases and a one-time re-
duction in income-tax expenses, the company’s net income
improved from $8.6 million (27 cents per share) a year ago

to $15.4 million (48 cents).

Arbitron President/CEO Ste-
phen Morris said, “We made stead y
progress on our two key growth in-
itiatives, the Houston market dem-
onstration of the Portable People
Meter and the pilot panel for Project
Apollo, the national marketing-re-
search service that will collect mul-
timedia and purchase information
from a common sample of consum-

”

ers.

During Arbitron’s earnings con-
ference call, Morris said the compa-
ny is focused on getting the first
Project Apollo panel installed this
year and hopes to have initial feed-
back from that trial in the first six to
nine months of 2006.

About the PPM trial, he said, “ Ar-
bitron went to Houston to demon-
strate our ability to recruit a PPM
panel in an ethnically diverse mar-

ket and to show that consumers will
participate ina PPM ratings panel. As
of June 30, when we completed the
recruitment of 2,100 consumers, key
ethnic and racial groups were well-
represented in the installed panel.”

Morris also said the July 20 re-
lease of his company’s joint study
with the RAB on the PPM’s potential
impact (see story, Page 1), com-
bined with other efforts in the
industry, paints a hopeful picture
for radio’s adoption of electronic
measurement.

“This study certainly seems to
suggest that there are significant
economic incentives for radio to
move forward,” he said. “I think this

EARNINGS See Page 6

Study: Michigan Listeners
Loyal To Local Radio

By Adam Jacobson

R&R Raco Eddor
radigandrecords com

A study of radio listening conducted by the Communica-
\ tions Research Institute of East Lansing, MI shows that
local radio remains strong among listeners in the state of

Michigan.

Among the key findings of the
study, released last week: Seventy-
nine percent of those surveyed said
they spend as much or more time lis-
tening to local radio as they did a
year ago. Ninety-five percent said
they expect to listen to local radio as
much or more in the coming year,
887% feel their local radio station pro-

A4
jonesradio.com 2~

vides a valuable service to the com-
munity, and just 20% listen regular-
ly to personal players, including
iPods, CD players and Walkman-
type devices.

Meanwhile, says the study, “Vir-
tually every research participant
could name their favorite local ra-
dio station.” People also miss their

old stations when they move to an-
other area and like listening to local
radio for area news, weather and
sports.

On the subject of satellite radio,
8% of those surveyed had access to
either XM or Sirius. Half of those
satellite radio consumers said they
don't get good reception when driv-
ing, and 83% said they wouldn't
continue to pay for satellite radio if
it started carrying commercials.

MICHIGAN See Page 6

Emmis Would Buy ABC Radio For Right Price
fter London's daily Financial Times reported that Emmis had
made a bid on Walt Disney Co's ABC Radio stations, a well-
placed Emmis source told R&R that the company would be inter-
ested in acquiring some or all of the ABC stations if the deal made
financial sense.

“We've always been interested,” the source said. “At the right
valuation we'd do it, and at the wrong valuation we wouldn't. You
can't give up too much of your business to make a deal. Radio com-
panies have leamed that lesson over the last five years.”

The source nonetheless believes Emmis would be a perfect new
home for some of ABC’s top stations. “They have stations in Los
Angeles, New York and Chicago, and so do we, so the matchup is
the best,” the source said. “For a lot of reasons, it would strengthen
them and strengthen us. But the deal has to make sense.”

That Financial Times report also said that Citadel and Entercom
have bid on the ABC properties, then quoted an insider as saying
the bids were “underwheiming™ and that Disney had asked the three
bidders to “sharpen their pencils” before it decides whether to se-
lect a preferred bidder.

The 72 ABC stations are said to be worth approximately $3 bil-
lion, and ABC Radio is presently fifth in owner rank, with estimated
2004 revenue of $454.8 million, according to BIAf.

A Citadel executive did not wish to comment on the report when
contacted by R&R, and Entercom Exec. VP/General Counsel Jack
Donlevie was not available tor comment before R&R's press time.
Disney execs told the Financial Times that ABC Radio is “a won-
derful asset” but did not comment further.

In other news concerning Emmis, TheStreet.com last week
quoted “a source close to the deal” as saying that Emmis is willing
to “take a haircut” on the price of its TV stations, now up for sale,
since no serious bids have emerged for the whole group.

Responding to the report, an Emmis source told R&R, “This per-
son is absolutely, completely out to lunch. That Is totally erroneous.
false and nonsensical. I'm not sure what this person's agenda was,
but it sounds like somebody who wants to drive down the price.”

The source wouldn't comment on how many bidders are in the
running for the TV stations but did say that Emmis is happy with
the level of interest in its TV assets and believes it will snag more
than $1 billion for the properties.

Analyst: Ad Rates Struggie To Balance Inventory Cuts

n a report issued July 26, Wachovia Securities analyst Marci
Ryvicker credited the radio industry for sticking to its inventory-
reduction efforts. But she also said operators must do more to com-
pensate for the revenue that's being sacrificed in the name of lower

commercial loads. 2
“We do not believe ad rates are high enough to offset the year-
over-year inventory reduction that has occurred to date,” Ryvicker
said. “Year-over-year-FM drivetime reductions of approximately one
unit and 1 1/2 minutes per hour have remained unchanged since
the beginning of the year. We are pleased that radio groups are
Continued on Page 6

Programming

Satellite-Delivered Formats

jones ..

'Music & Scheduling

Researched and automation ready, Song-by-Song Music Logs
are available for more than 40 formats.
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Continued from Page 4

maintaining their lower inventory levels, but our hope is for this year-over-year reduction to expand even

turther”

Meanwhile, citing weak revenue trends, Ryvicker reduced her June radio-industry growth forecast from
3% to 1% and cut her Q3 forecast from 3% to 2%. She also cut her expectations for several companies,
including Cox Radio, Entercom and Radio One. Ryvigker said, “As Q2 appears to be weaker than origi-
nally expected, we believe that most groups will meet the low end rather than the high end of Q2 guid-
ance and provide Q3 forecasts of low- to mid-single digits.”

Meanwhile, in his weekly “Broadcast Beat” report, Banc of America Securities analyst Jonathan Jacoby
said national pacings have over the past week “decelerated further for July, August and September.”

He noted in the July 22 report that July business is pacing ahead in the single-digit-percentage range
and said August pacings are still negative. While acknowledging that it's still too early to make a firm cali
on the month, Jacoby said September pacings, while down siightly, are stiill up in the mid-single-digit range.
However, he also reiterated his befief that the month is being propped up by early business being booked

for Labor Day weekend.

When Stern Goes, Wil Listeners Stay?
ccoeding to a new report from Bridge Ratings, just 5% of listeners to affiliates of New York-based
syndicated moming host Howard Stern plan to stick with their station once Stem heads to Sinus

Satellite Radio in January 2006.

Earnings
Continued from Page 4

report, in aggregate, is good news for
radio and good news for the PPM.”

Morris said Arbitron is scheduling
meetings with some of its biggest
customers regarding the commercial
launch of the PPM, adding, “If the
radio industry is ready to move, we
are, infact, ready to move with them.”

Clear Channel last month request-
ed proposals for competing electron-
ic-measurement technology, and
Morris said the request is healthy for
the process. He said that while he
doesn’t know the details of how
Clear Channel is proceeding, he

thinks the move was a catalyst for
increasing interest in new measure-
ment technologies for radio.

In Other Earnings

In other eamings news, revenue
in Journal Broadcast Group’s radio
division grew 5%, to $21.4 million,
while operating earnings increased
9%, to $5.4 million. For the compa-
ny’s broadcasting division overall,
including its television operations,
revenue increased 2%, to $42.9 mil-
lion.

Operating revenue for the divi-
sion fell 19%, to $8.9 million, due
totough year-ago comps for the TV
side, which didn’t effectively re-

Continued on Page 11

place the robust political ad spend-
ing of 2004. TV revenue dipped 1%,
to $21.5 million, and operating eam-
ings decreased 43%, to $3.5 million.

In the New York Times Co.’s
broadcasting division, revenue
dipped 1%, to $37.2 million, as the
company’s stations felt the loss of
$3.4 million in political spending
from 2004. However, Q2 gains in
automotive, financial services and
home-improvement spending part-
ly offset the lost political dollars.

NYT’s Q2 operating profit de-
creased 17%, to $9.2 million, due
primarily to higher employee com-
pensation costs.

Michigan
Continued from Page 4
“The research confirms what we
suspected all along,” Jackson Radio
Works co-Chairman and Michigan
Association of Broadcasters Radio
Issues Committee Chairman Bruce
Goldsen said. “Listeners in Michi-
gan place a high value on what we
dobest, which is keeping citizens in
touch with their local communities
through news, community service,
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music that is preferred by local citi-
zens and personalities who become
part of the extended family.”

The results were presented to the
MAB board, which commissioned
the research, on July 21 at the group's
annual meeting and leadership re-
treat. The MAB hired the CRI to con-
duct the study, led by Michigan
State University Communications
Professors Dr. William Donohue
and Dr. Charles Atkin and retired

MSU Professor Dr. Bradley Green-

During April and May 2005, the
CRI conducted a statewide tele-
phone survey of 300 Michigan resi-
dents and seven focus groups in-
volving 75 individuals.

“Most adults still feel close ties to
their local radio stations, which sat-
isfy listener needs for information
about the community as well as
their preferred type of music,” At-

www.radioandrecords.com.

PRICE: $2.25 milllon

Phone: 703-777-1200
FREQUERNCY: 1200 kiz

FORMAT: News/Talk

ANl transaction infermation provided by
BiA's MEDIA Access Pre, Chantilly, VA. -

© AM CP/Farmington, NM $50,000
© WMVO-AM & WQIO-FWMount Vernon, OH $2 million
®WTTC-AM & FMW/Towanda, PA $350,000

® WDRF-AM/Woodrut!, SC $210,000

© KLGH-FMMission, SD $32,000

© WBLT-AM/Bedford, VA $240,000

© WHLF-FM/South Boston, VA $1 million

* KTRW-AMSpokane, WA $850,000

Full transaction listings, posted daily. can be found at

DEAL OF THE WEEK
© WAGE-AM/Leesburyg, VA
TERMS: Asset sale for cash
BUYER: Potamac Radis, hoaded by Manager James
Weitzman. Phowe: 703-532-0400. It owns ne other stations.
SELLER: Radis WAGE, headed by President Grenville Emmet.
POWER: Skw day/1kw night

BROKER: Larry Patrick of Patrick Communications

2005 DEALS TO DATE

Dollars to Date: $1,081,456,641
(Last Year: $1,836,782,950)
Dollars This Quarter: $116,000,701
(Last Year: $492,830.639)
Stations Traded This Year: 554
(Last Year: 843)
Stations Traded This Quarter; 63
(Last Year: 198)

kin said. “Even young adultsunder by emerging technologies doesn’t

age 30 are regular radio listeners,
despite their increased use of per-
sonal players and other new tech-
nologies.”

MAB President/CEO Karole
White said, “We felt we had a good
story to tell, but we wanted hard,
unbiased data to demonstrate what
we suspected to be true. The facts
show that the hype being put forth

align with the reality that local ra-
dio is uniquely positioned to pro-
vide the local touch listeners value.”

The MAB plans-to use the CRI
research to help develop a cam-
paign, set for late summer, to pro-
mote the strengths of local radio
throughout Michigan. The MAB
represents more than 300 Michigan
radio and television stations.

Baton Rouge, LA  WJBO
Worcester, MA WTAG
Lubbock, TX KFYO
Green Bay, W1

Reaganamjcs

AQH Spring Fall

35
6.5
85
5.1
74

Weekdays 6p-9p EST, 3p-6p PST,
Refeed 9p-midnight EST, 6p-9p PST,

Weekend Edition, Saturdays 8a-10a EST, 5a-7a PST

"MITCHAEL

REAGAN

The Legacy Lives On

SHOW

Recently added:
WMET - Washington, D.C.
WWTC - Mpls/St. Paul
WCO]J - Philadelphia
KOGO - San Diego
WGKA - Atlanta
WIND - Chicago
KFYI - Phoenix
KBJD - Denver

Affiliate Relations, Call

Steve Graham, 866-523-4258

WWAV-aRekicakkadiohistore=cola

-
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‘The NAB Radio Show is a great place to o
refuel your creative engine. Our people really ks ?‘é
benefit from the timeliness of the discussions

and panels. From hearing about the latest on :
the Jack format to learning how HD Radio !
affects them, our team returns to their

stations more informed and focused. Don't

let this great opportunity to learn slip away.

See you there.”

PTEMBER 21-23

NSYLVANIA CONVENTI

HILADELP

2' FO R'1 Special offer for Register and Book Your Hotel Rooms Online Today!
I REGISTRATION NAB Members Only! www.nab.org/conventions/radioshow
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3:00-7:00pm

' 3:00-5:00pm
|

l 6:00-8:00pm

|

l 6:30pm-8:15pm

| 8:00pm- Midnight

8:30-9:30am

e

10:002m-4:00pm

10:00-11:45am

NOON-1:45pm

2:00-3:30pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

12:30am

I 8:30:9:303m

I 10:00am-4:00pm

REGISTRATION OPEN

TRIPLE A LABEL SUMMIT *
By invitation only

NICKEL CREEK/XBCO PRIVATE PREVIEW AT THE REEF

Hear the band play their new CD, Why Should The Fire Die?, in it's
entirety as part of a KBCO promotion.

E-TOWN AT THE BOULDER THEATER
Performances by Soulive and Raul Midon

FOX THEATRE

Performances by:

Jackson Browne, insids Recordings/C85

Leo Kottke & Mike Gordon, RCA Victor Growp

FRIENOS OF BILL W.
REGISTRATION OPEN

BRINGING NEW BLOOD TO THE FORMAY
Sponsored by Capitol Records

The kickoff panel of the R&R Triple A Summit always seems to set the
tone for the rest of the gathering, and this year should be no exception.

This session will focus on the newer and younger members of the

community: the programmers, promotion people and potential listeners.

We will look at the subject from two angles: younger programmers

within the format and new ways to attract a younger adult audience to

Triple A programming.

LUNCHEON
Spoasored by Columbia Records and Red Ink
Performances by Aqualung snd Brandi Carlile

SIX IN 60
Sponsored by W.F. Leopold Management

This year’s SBR Creative Media session is catled “Six in 60." It wil

feature six hot topics that atfect your radio life defivered in 60 minutes,
including understanding and counter-programming the “Jack™-type Adult
Hits format and the evoiving ways to market your station. in addition to
its esteemed panelists, the session will open with an appearance by a

very special mystery guest.

COCKTAIL PARTY
Sponsored by Curd Records
Performance by DeSol

E-TOWN AT THE BOULDER THEATER
Performances by: Beth Orton and Turin Brakes

FOX THEATRE

Performances by:

David Gray, AT0 Records/RCA Music Group
Mike Ooughty, ATO Records

The Fray, Epic Records

PLAYERS CLUB -
Performances by:

Brett Dennen, Flagship Recordings

James Blunt, Atlantic Records

David Gray

CLUB R&R
Sponsored by Virgin Records
Pertormance by Tristan Prettyman

r—_—'— :

FRIENDS OF BILL W.

REGISTRATION OPEN

10:00-11:45am

NOON-1:45pm

2:30-4:15pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

8:30-9:30am
10:00-2:00pm
10:00-11:45am

NOON-2:00pm

2:15-4:15pm

4:30-6:00pm

8:30pm- Midnight

9:00-11:00pm

Agenda subject to change.

WWwW-americantadiohistorn.-com

MENTORING

Just because we work in the format, does that mean we know everything
there is to know or that we can't learn something new? Some of the most
recognizable and successful format veterans will be available to answer your
questions. The session will be split into two parts: small-group
brainstorming and a period to ask questions and get advice from veterans on
both the radio and records sides.

LUNCHEON
Sponsored by Warner Bros. Records and RCA Music Group
Performances by William Topley and Judd & Maggie

SMALL BUT PROFESSIONAL

There are many stations that have been successfully executing the Triple A
format in small and medium-size markets for years. This panet will address
the unique — and perhaps not so unique — problems and needs of this very
important segment of the Tripie A radio community.

COCKTAIL PARTY
Sponsored by 429 Records
Performance by Saucy Monky

FOX THEATRE b
Performances by:

Pete Yorn, Columbia Records

The Walltlowers, Interscope Records

Ringside, Getien Records

Pete Yorn The Walifiowers

PLAYERS CLUB

Performances by:
World Leader Pretend, Warner Bros. Records
Missy Higgins, Reprise Records

CLUB R&R
Sponsored by Lost Highway
Performance by Mary Gauthier

FRIENDS OF BILL W.
REGISTRATION OPEN

STRATEGIC VISIONING

Lois Todd and Chris Chopyak, partners in consulting company Alchemy,
offer new ways to iook at your job and those who work with you, as well as
toois to help you reach your goais in your personal life. They believe that aii
the necessary resources exist in any given system or individual, and they
chalienge and encourage us to become inspired.

R&R INDUSTRY ACHIEVEMENT AWARDS LUNCHEON
Sponsored by Verve Music Grosp
Performances by Jackie Greene and Teddy Thompson

SNEAK PREVIEW OF ELIZABETHTOWN

Sponsored by RCA Records

Elizabethtown is a new film by director Cameron Crowe, starring Orlando
Bloom and Kirsten Dunst. Music s an integral part of the film, and it
includes new music written expressly for the feature by such artists as Ryan
Adams, Lindsey Buckingham, Nancy Wilson and My Morning Jacket. There
will 3iso be a short intro by the director himself and Jim James from My
Morning Jacket will perform a few songs. Sorry, no press allowed.

RATE-A-RECORO*

Sponsored by New West Records

Refreshments Courtesy of Songlines

Vote Tabulation by Broadcast Architecture

The annual “Rate-A-Record™* is once again coordinated by WXPN/Philadelphia
PD Bruce Warren. In addition to the opinions of the radio and records
community, we have again invited listeners of Summit host station KBCO to
join us. It will be a chance to preview some exciting new releases scheduled
for late summer and early fall. Facilitator: Bruce Warren, WXPN/Phliadelphia
“"Rate-A-Record” is a service mark of dick clark productions

FOX THEATRE

Performances by:

Spin Doctors, Rutination/C05

Amos Lee, Blue Note/EMC

Shannon McNally, Back Porch/Narada

PLAYERS CLUB

Performances by:

Big Blue Hearts, Eagle Eye/C05
Dirty Blonde, Zomba Label Group

sm Doctors
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registration

Smrperaeecmm— |

-

FAX THIS FORM BACK TO 310-203-8450 JULY 9 - AUGUST 5, 2005
OR MAIL TO: Please print carefully or type in the form befow.
- . 3 AFTER AUGUST 5, 2005
R&R Triple A Summit Full payment must accompany registration s
gk Loy« form. Piease nclude separseforms foreach | ON-SITE REGISTRATION ONLY
Los Angeles, CA 90051-6708 T n———

METHOD OF PAYMENT

OR REGISTER ONLINE AT www.radioandrecords.com
PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

MAILING ADDRESS
Amount Enciosed: §_
DVIsa D MasterCard D Amencan Express D Check

-~ Account Number [ == |
Expiration Date

Call Letters/Company Name | |

Strest Month  Date Signature i

City State Zp Print Cardhoider Name Here P

Telephone # Fax # QUESTIONS? Call the R&R Triple A Summit

E-mail - - ~ Hotline at 310-788-1696

m@tl‘j@& Millennium Harvest House Hotel, Boulder, CO

registration ~ TYPE OF ROOM [| vrpLE A summiT RaTE
I Thank you for requesting reservations at the SIS U $129/139 night
j Millennium Harvest House Hotel. Our staff would like to take the opportunity | yunennium Club Rooms || $149/159 night
I to extend a warm welcome to you during your upcoming meeting. (single/double)
| e To conﬁ'rm your reservation, your arrival must be guaranteed by charging two
I nights deposit to a major credit card, or you may send payment by mail. Deposits FOR HOTEL RESERVATIONS, PLEASE CALL:
I will be refunded only if reservation is cancefled at least 30 days prior to lrrin'l. 303-443-3850 or 866-866-8086
0 * Reservations requested after July 28, 2005 or after the room block has been filled Or mail to: Millennium Harvest House Hotel

are subject to availability and may not be availabie at the Summit rate. 1345 28th Street, Boulder, CO 80302

. Check in time is 3:00 pm; check out time is 12noon. Millenniumhotsis.com (Group Code: 12746)

————————————d————————————————————

www. americanradiohistorv.com
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Abrams
Continued from Page 3

an exceptional job of keeping
Infinity’s stations competitive in the
crowded Denver marketplace, and
I'm confident he will bring the
same enthusiasm to working with
our stations elsewhere.”

Abrams took on programming

NEWSBREAKERS

oversight for Infinity/Denver’s
Rhythmic Oldies KDJM, AC KIMN
and Kool 105 in July 2004. He has
previously served as Station Man-
ager of Mercury Broadcasting’s
KALL, KCPX, KOSY & KRAR/Salt
Lake City. Abrams has also been PD
of KBSG-FM/Seattle, WWMG/
Charlotte, WPYR/Memphis and
WHTX/Pittsburgh.

\

March

Continued from Page 3

Earlier in his career March spent
nine years as PD of Davis Broad-
casting’s Urban cluster in Colum-

BRIGHT COLORS.

7
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bus, GA, overseeing Urban WFXE,
Urban AC WKZ] and Gospel
WOKS. He began his career in Lou-
isville as an air personality and later
moved to St. Louis.

LONG-LASTING.

Siino Set As Metro EVP/Sales, Midg. & Ops

al Siino has been appointed Exec. VP/Sales, Marketing & Opera-
s s for the radio division of Metro Networks, based in New York.
He was previously Metro's Sr. VP/Eastern Region & Operations.

“Sal has been instrumental in the resurgence of the Metro Networks
division of Westwood One.” said WW1 co-COO Peter Kosann, to whom
Siino reports. “Since joining the company, Sal has demonstrated a strong
ability to defiver revenue growth, streamline our sales processes, work
well with our advertising clients to heip them achieve their marketing
goals, and recruit talented sales executives.”

Before joining Metro Siino practiced law and worked as an invest-
ment banker.

DURABLE. WEATHER-RESISTANT.

\ (I“'./ -‘1.).‘..‘-':1'1I!" Yol VA VLI I.-I‘-{(

Big promotion got you worried? No need to fret when
Communication Graphics is in your corner. Quality
printing on time and on price!

Preferred by more radio stations since 1973,

<=Communication
-Graphics Inc

THE DECAL COMPANY
(800) 331-4438 - www.cgilink.com

ANNAN A e+

Pressley New PD
0f Press’ Radio
Breeze Network

Press Communications has
named Lauren Pressiey PD of the
Radio Breeze network, which con-
sists of WBHX & WWZY/Mon-
mouth-Ocean and WKOFE/Atlantic
City, NJ.

Pressley’s radio experience in-
cludes stints at WJDM-AM/New
York; WCTC-AM/Middlesex; WJLK/
Monmouth-Ocean; and WBUD &
WKXW /Trenton, NJ. She has also
held positions at Sirius Satellite Ra-
dio and Shadow Traffic.

Lsko

Continued from Page 3

greatest radio stations is simply ir-
resistible.”

Following WIMK's flip to “1043
Jack FM,” Lake began overseeing
the development of the Oldies
WJMK-HD2 channel and Internet
stream wjmk.com, designed to con-
tinue the station’s previous format.
He’s been with Infinity since 1998
and spent five years as OM of
WAZU, WHOK & WLVQ/Colum-
bus, OH. Lake has also been Na-
tional PD for the Bartell group; VP/
Promotion for the Epic, East/West
and Motown labels; and a promo-
tion exec at A&M Records.

Continued from Page 3

local programming with ESPN Ra-
dio to bring high-quality, entertain-
ing shows to the market.”

Joining the stations as PD is
former WGAN/Portland, ME pro-
grammer Doug Tribou, who will
oversee an initial lineup of such
ESPN Radio Network shows as
Mike & Mike in the Moming, The Colin
Cowherd Show, The Dan Patrick Show,
The SportsBash and ESPN GameNigiit.
Additionally, the station will air lo-
cal sports updates every 20 minutes.

Martin

Continued trom Page 3
the ability to keep this great station
on the right track is fantastic. Greg
Solk and [Bonneville/Chicago VP/
GM] Jerry Schnacke have been ter-
rific leaders, allowing us to out our
niche in the market.

“F've learned so much in the past
four years, and I'm thrilled to have
this opportunity to continue in an
expanded role. Now if I could only
figure out how to change the signa-
ture on my e-mail.”

Roc La Familia

Continued from Page 3

Necktie. Perez said, “I'm happy to
open doors to artists of diverse cul-
tures such as Aztek Escobar, a rap-
per born in the US. with Colom-
bian heritage.”
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Lioyd

Continued trom Page 1

listener. | started applying for jobs,
WBZ/Boston called me, and | was
off to the races.

R&R: Did you ever try your hand as
a nusic DJ?

CL: No, but music actually
steered me toward radio. | had a
first-class FCC license and was the
head sound manager for some Bos-
ton bands. | thought about doing
engineering before I did news.

R&R: How did male engineers deal
with a female counterpart?

CL: This was the mid-"70s, and
nobody believed 1 could do it. That
was an eye-opener, because |
thought I could do everything.
People wouldn't let me touch elec-
trical wires, and | was the engineer.

R&R: How did you deal with that?

CL: I kept a good attitude. Also, |
had four brothers growing up who
used to beat me up, so | leamed how
to fight for what [ needed without
making a scene.

R&R: Discuss working your way
through the male-dominated radio news
ranks.

CL: It was challenging, but |
didn’t recognize that it was such a
boys’ dub until | was faced with cer-
tain things. Entering the business, |
wasn't trying to break down barri-
ers or prove something other than
that | was the best at my job. That
attitude helped me ignore a lot of
slights.

R&R: Wihat were the biggest chal-
lenges?

CL: The biggest problems were
male anchors who didn’t believe |
was the best producer and editor. |
was questioned on stories, and some
guys went over my head to ask
people less knowledgeable than me
because | was a woman. Or they'd
vell to the other guy in the room. |
had more expertise, but it didnt
matter. [ realized that other people
didn’t have the same expectations
for me that I had for myself.

R&R: Did you confront them?

CL: I confronted some, but I'm no
tattletale, and 1 never told the bosses.
Maybe | should have, but | wanted
to deal with it. ! think too many
women feel like they have to do that,
rather than resolve conflicts. When
it’s a pervasive attitude, if it doesn’t
change from the top, it will never
change from the bottom.

R&R: Contrust those challenges with
today’s environment.

CL: More women are entering
newsrooms and getting more re-
spect. Prejudice against female edi-
tors isn’t gone, but it has lessened.
The biggest problem is keeping
women around. They have a harder
time proving that it’s not about
spending time in the newsroom.
Many people think that if you aren’t
working 12 hours a day or aren’t
available at a second’s notice, you
aren’t up for the job.

Many women leave because they
have families, and we're losing them

NEWSBREAKERS

three times as fast as men. Only

about 15% of top media executives |

are women, but it’s only when
people are in decisionmaking posi-
tions that they can influence pro-
gramming.

R&R: You're a woman in a deci-
sionmaking position. Describe your re-
sponsibilities.

CL: | walk around the newsroom
and ask, “How does this relate to
people’s lives?” | elbow everyone to
bring it down to some relatable fact.
I also make sure we have a diverse
group in terms of age, sex and cul-
ture to raise different issues that af-
fect people. The more diverse a
newsroom is, the more questions
that get asked.

R&R: How hirve you managed to bal-
ance farily and work?

CL: 1 didn't find a good balance.
I'm a single mother with two kids.
My balance was, | dedicated my

whole heart and head to news- |

gathering at work, and while I was
home | tried to dedicate myself to
that But it was a balancing act that
neither side won. The myth of a
supermom is just that — a myth.

R&R: If you could go back, what
would you do differently?

CL: I didn't explore new horizons
until my children grew up alittle bit.
Maybe [ would have changed jobs
more if | didn’t have children. |

probably would have, but I'm not |

sure how.

R&R: But you reached the top of the
business and also raised your children.
Didn’t you find that balance?

CL: I'll tell you an anecdote |

about that. My two children will
never go into broadcast news be-
cause it was their rival. They hate
broadcast news. They listen to the
news and talk about what's going
on in the world, but that's as far as
it goes.

I think I'm a successful woman,
but I don’t think I'm a successful
mom in some ways, in terms of
what other parents gave their kids.
But in other ways I'm a very suc-
cessful mom, because | raised two
girls who understand their contribu-
tions to the world around them.

R&R: Share a memorable moment
from: your career.

CL: When John Belushi died |
called Chevy Chase, who was his
close friend. He didn’t know yet,
and it was most emotion-filled,
heart-wrenching interview | ever
did. And here is a talent a woman
brought to that: I let him be emo-
tional in a conversation. I let him
half-sob, because 1 understood that
the emotion was going to carry that
conversation. As a woman, | brought
greater talent to that situation than
many men would have.

R&R: What's your advice for women
getting into radio news today?

CL: You don’t have to prove

yourself, but be performance-ori- *

ented and bring your best interests
and your best self into the news-
room.

— Joe Howard

| PPM

Continued from Page 1

: In fact, the study, released July
20, found that nearly one in four
ad agencies and individual adver-
tisers currently using radio would
increase their annual spending if
the device were fully implemented
and operating in place of the diary
system. Broken down by group,
22% of agencies said they’d in-
crease spending once Arbitron
fully adopts electronic measure-
ment, compared to 24% of adver-
tisers.

Eight percent of agency and ad-
vertiser respondents said their ra-
dio budgets would decrease if
Arbitron’s diary system remained
the company’s sole measurement
method. Both national and local
advertisers were surveyed.

Interestingly, advertisers indi-
cated that other dayparts would
benefit from the worse-than-ex-
pected morning drive ratings
numbers found in last year’s PPM
test in Philadelphia.

Ad-agency respondents said
they’d spend 3% less money on
morning drive, while individual
advertisers said they’d lower their
morning drive spending by 5%.
Presented with findings that momn-
ing drive audience estimates were
10%-20% lower with PPM vs. di-
ary data, while other dayparts
were 10%-20% higher, roughly

84% of respondents said they
would increase or continue their
spending habits outside morning
drive.

The study noted, however, that in
overall spending the net results of
the reallocated dollars would be
close to-the break-even point.

PPM Skeptic Responds

Cox Radio CEO Bob Neil, who's
long been critical of the PPM’s tech-
nological capabilities, believes the
survey “skews to the positive,”
adding that the resuits should be
considered “hypothetical.”

In a statement, Neil said, “Our
concern regarding the study is that
it appears to portray Arbitron’s
PPM as being a technology that has
the ability to measure all radio lis-
tening, which, in our opinion, is not
the case. Cox Radio’s position con-
tinues to be that the technology cur-
rently employed by Arbitron does
not, in fact, have the ability to mea-
sure all radio listening.”

Neil added that while those mis-
givings led to his company’s refusal
to participate in the ongoing Hous-
ton PPM trial, Cox still supports the
industry’s adoption of electronic
audience measurement.

“We welcome the opportunity to
participate in the testing of a tech-
nology that we feel has the poten-
tial to measure all radio listening,
whether that technology is devel-
oped by Arbitron, other research
companies or even an industry-

sponsored effort,” he said. “Once
electronic measurement becomes a
reality, may the predictions of this
study be just the tip of the iceberg
as it relates to the positive future of
radio.”

Can The PPM Meet Expectations?

Banc of America Securities analyst
Jonathan Jacoby said in a July 21 re-
port that while adopting electronic
measurement wili help the in-
dustry’s accountability with adver-
tisers, he questions whether the
study’s results make a strong enough
case.

“This study was done in a
vacuum. The real-world impact
likely will be more muted,” Jacoby
said. "We believe that other media
will also look to improve their mea-
surement technologies, making it
more difficult for radio to com-
pletely close the perceived measure-
ment gap.”

Jacoby also noted that the study
sought respondents’ input only on
their radio spending but didn‘t con-
sider from which media that in-
creased spending would come.

“While we believe the PPM will
help radio close the measurement
gap with other media, we estimate
its economic impact will be mod-
est,” he said. “Radio’s long-term
success is much more dependent
on the medium’s ability to compete
for mindshare, listeners and quality
programming.”

— Joe Howard

Finest City
Continued from Page 1

intensely focused on a commitment
| to the listeners and advertisers in
the community we live in with a
group of people who have a driv-
ing passion for both radio and
America’s Finest City.”

Also coming on board are Kevin
| Stapleford, who departs R&R's Al-
| temative Editor post to serve as VP/
Programming of Finest City and PD
of Magic 92.5 and 91X, and Rick
Thomas, who will program Z90.
Citadel/Spokane VP/GM Jim Votaw
will be one of Finest City’s VPs/Sales.

Stapleford, who joined R&R in
October 2004, has a 15-plus-year his-
tory with Alternative radio, includ-
ing programming 91X. He also
launched and programmed KNDD/
Seattle and consulted such stations
as WHFS/Washington and the
former KREV & WREV (Rev105)/
Minneapolis.

“The chance to reconnect with
proven winners like Mike and Jim
and to work alongside a program-
mer of Rick’s caliber is very excit-
ing,” Stapleford told R&R. “I'm go-
ing to miss R&R and being at the
center of the storm, but Finest City
Broadcasting is on the verge of cre-
ating something huge in my home-
town. I couldn’t not be a part of it.”

Thomas, who launched Z90 and
Magic 92.5, was most recently PD
of KBBT/San Antonio and OM of
Univision’s San Antonio cluster. He
has also programmed KOY-FM/
Phoenix, KSFM/Sacramento and
KYLD/San Francisco.

“It’s a little extra special, coming
back to San Diego for this,” he told
R&R.

McKenna
Continued from Page 1
McKenna joined KALC, KEZW,
KKHK-FM & KOSI/Denver in
May 2002. Before that he served as
Exec. VP and Regional VP for Cita-
del, overseeing the company’s sta-
tions in California and Nevada.
He's also been VP/Market Man-
ager for Infinity /Sacramento, VP/
GM of KGMS & KSFM/Sacra-
mento and KITS/San Francisco,
and GM of WMIL & WOKY/Mil-
waukee.

Continued from Page 6

Bridge President Dave Van Dyke said, “Forty-one percent listen only be-
cause of Howard, and their intent is to seek other radio stations for their
morning listening once Stem joins Sinus ” Twenty-three percent of the 2,650
Stem fans interviewed in seven major markets said they intend to sub-
scribe to Sinus, while another 31% are considenng it,

Since Sirius CEO Mel Karmazin has sald the new Stem show will include
commercials, Bridge asked about the impact spots will have on a paid ver-
sion of the program. Twelve percent of those who were unsure about sub-
scribing to Sirtus said it was “very likely” they would subscribe if there were
no commercials on the show. Meanwhile, 100% of those who now intend to
subscribe said they'd do so if the show were commercial-free — but that
drops to 71% when eight commercials an hour are proposed, and to 39%
when 16 spots ag hour are on the tabie.

Kavigauge Acquired By TV Ratings Company
cknowledging that it faced challenges in breaking into the business,
budding in-car ratings measurement company Navigauge, which stud-
ied the relationship among in-car radio listening, outdoor advertising and
dniver behavior, has agreed to sell its intellectual property and assets to
erinMedia, which conducts TV-audience research for broadcast. cable,

sateliite and online services.

Former Navigauge Sr. VP Drew Simpson said, “Most or all radio broad-
casters in larger markets have signed long-term, high-dollar contracts. Over
time, this has removed nearly all the ratings dollars from the radio market-
place. Navigauge was relegated to being an ‘add-on’ or ‘custom research’
Wne item for radio-station and ownership-group budgets.”

www americanradiohistorv com
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Continued from Page 1

and to implement an internal ac-
counting system designed to detect
future abuses. Spitzer credited the
company for its cooperation in the
investigation, saying executives
“promptly agreed to reforms when
the problems were identified.”

In a statement attached to the
settlement, Sony BMG said, “De-
spite federal and state laws prohib-
iting unacknowledged payment by
record labels to radio stations-for
airing of music, such direct and in-
direct forms of what has been de-
scribed generically as ‘payola’ for
spins have continued to be an un-
fortunately prevalent aspect of ra-
dio promotion.

“Sony BMG acknowledges that
various employees pursued some
radio promotion practices on be-
half of the company that were
wrong and improper and apolo-
gizes for such conduct. Sony BMG
looks forward to defining a new,
higher standard in radio promo-
tion.”

Radio Station
Employees Named

While no record-label staffers
were named, a handful of radio
programmers were singled out in
the settlement. Among them were
KHTS/San Diego PD Diana Laird,
who allegedly accepted a flat-
screen TV from Epic Records, and
WRHT/Greenville, NC’s Blake
Larson, who reportedly accepted
airfare, a laptop computer and a
Sony PlayStation 2. Both Laird and
Larson are said to have hidden the
gifts by using fictitious names and
claiming the items were awarded
to listeners.

According to the settlement,
former WKSE/Buffalo PD Dave
Universal — who was fired by
Entercom in January — took trips
to New York and Miami that were
tied to adding specific Epic records,
including “I'm Real” by Jennifer
Lopez in 2001, “Hold On” by Good
Charlotte in late 2003 and “Take Me
Out” by Franz Ferdinand in Au-
gust 2004.

In an exclusive interview with
R&R, Universal said, “The way
they described each of these three
instances in the settlement is
completely inaccurate. Under the
advice of my lawyer, pending our
future lawsuit, 1 can’t be more
specific right now.

“All1 can say is, any time | took
atrip, it had nothing to do with air-
play of a specific song or artist.
What those labels chose to write
these trips off against, it's up to
them to explain.”

Also named is WHYl/Miami's
Donnie Michaels, who allegedly
accepted airfare to Las Vegas and
a laptop during his time at WFLY/
Albany, NY. €olumbia’s promo-
tions department also allegedly
paid for a trip to Boston for un-
named “programmers” at Clear
Channe¥'ss WWHT/Syracuse.
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Those deals were approved, said the
agreement, by a “former VP/Top 40
at Columbia.”

Spitzer’s staff reported that it
foiled a plan by Sony®s urban pro-
motion staff to give a plasma TV
to Urban WWPR /New York PD
Michael Saunders. The TV and
other equipment were allegedly
going to be sent to Saunders’
home address, but Spitzer’s inves-
tigators caught wind of the deal
before the merchandise could be
delivered.

Saunders offered no comment
when contacted by R&R. Aside
from Saunders and Universal, the
radio personnel mentioned in the
Sony documents did not respond to
R&R'’s requests for comment.

Clear Channel — which owns
KHTS, WWHT and WWPR — said
“We are cooperating fully with Mr.
Spitzer’s office. Clear Channel has
extremely strict internal policies
against payola. We investigate any
allegation of this nature, and any-
one who is found to have violated
our strict internal policies will be
disciplined, up to and including
dismissal. The allegations made will
be fully investigated, and any
wrongdoing will be met by swift and
appropriate disciplinary action.”

On the label side, R&R had con-
firmed by its Tuesday press time
that Epic Exec. VP/Promotion Joel
Klaiman had exited.

Payola Methods Detalled

The settlement stated that Sony
BMG staff were required to keep
specific records of how radio staff-
ers were being compensated for
playing Sony BMG artists’ songs.
Documents were found stating,
“Junior promotions personnel are
directed to obtain approval and to
provide weekly reports of their pay-
for-play transactions,” while a May
2003 e-mail from Columbia’s VP/
Pop directed staff to report “any
promotions you did this week for
airplay; flyaways, equipment, etc.”

In exchange for the promotions,
Sony BMG reportedly expected spe-
cific returns from stations. “Promo-
tion staff must demonstrate the
value of specific promotional activ-
ity in terms of airplay,” said the re-
port. “Frequently, Sony BMG em-
ployees seek not just a promise from
the station to add the song, but a
specific spin commitment — an
agreement by the radio program-
mer to play a song a minimum
number of times, usually at speci-
fied times during the day.”

In fact, one Columbia exec told
investigators that such commit-
ments were used to “hold stations
accountable for the expensive pro-
motional support they received.”
Spitzer’s office said, “Such pay-for-
play deals have constituted an inte-
gral part of Sony BMG's business
strategy and have proceeded with
the knowledge and approval of the
top promotion executives at each
Sony BMG label.”

Washington Reacts
Armed with the stunning results

of Spitzer’s yearlong investigation,
FCC Commissioner Jonathan Adel-
stein called on his agency to inves-
tigate the payola practices that had
been uncovered.

“We’ve seen a lot of smoke
around payola for a while, but now
we know it’s coming from a real
fire,” he said. “It’s time to dump a
bucket of cold water on it. We need
an immediate investigation to de-
termine whether these practices
violate federal payola laws. I've
asked Mr. Spitzer to share all of the
evidence that he has uncovered
with the FCC.”

Adelstein also noted that it is un-
fair to listeners “if they hear songs
on the radio because someone was
paid off, not because it's good mu-
sic.” This isn't the first time Adel-
stein has issued a plea for FCC ac-
tion on pay-for-play issues: In May
he expressed his desire for an FCC
investigation of potential viola-
tions of the agency’s product-
placement rules.

Adelstein continued, “It’s a real
tribute to Attorney General Eliot
Spitzer that he has blown the lid off
a potentially far-reaching payola
scandal. I’ve been expressing con-
cern about this for some time in
terms of enforcing our federal
rules, but it took someone with
Spitzer’s tenacity and subpoena
power to bring forward solid evi-
dence.” Adelstein is also challeng-
ing the entertainment industry to
voluntarily reform these practices.

Wisconsin Sen. Russ Feingold, a
longtime crusader against pay-for-
play practices, expressed his satis-
faction with the news and said now
is the time for lawmakers to step up
enforcement efforts against payola
and similar practices.

“l have long been concerned
about these payola schemes, which,
combined with increasing concen-
tration and vertical integration in
the radio industry, have the strong
potential for limiting creativity, lo-
calism and diversity on our air-
waves,” Feingold said late Monday.

“I have introduced legislation in
the past to promote competition in
the radio and concert industries,
and, while this settlement is a step
in the right direction, it provides
even more evidence that it is time
for Congress to address these issues
at a national level.”

Feingold has twice introduced
legislation — once in 2002 and
again in 2003 — to, among other
things, “close a loophole in the
FCC regulations covering payola
to ensure that radio station broad-
casts are not improperly influ-
enced by the payment, whether
directly or indirectly, to the lic-
ensee of any radio station unless
an appropriate sponsorship iden-
tification announcement is made.”
The legislation — dubbed the
“Competition in Radio and Con-
cert Industries Act” — has never
gained traction.

Additional reporting by Kevin
Carter and Dana Hall.
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AL PETERSON

Funny Lady

Who knew politics could be funny?

nlike some of her counterparts, talk host Stephanie Miller
doesn'’t take life and politics all that seriously. Her left-lean-
ing Jones Radio Networks-syndicated talk show — produced by
Democracy Radio and WYD Media Management — was
launched just a little under a year ago and has enjoyed steady
growth in markets across the country, including such major cit-

ies as Los Angeles, Washington and Boston.

Her current show isn’t Miller’s first
round of success in Talk radio. The
stand-up comtc and daughter of
former Republican Congressman
William Miller has previously host-
ed successful local talk shows on both
KABC and KF1in Los Angeles and a
network show for ABC Radio.

In addition oher radio resume, Mill-
er’s TV credits include co-hosting
CNBC'’s Equal Time alongside Bay
Buchanan and, most recently, hosting
the revived /e Got a Secret on the Oxygen Network.

The first time | met Miller was at an R&R Talk
Radio Seminar held in Washington, DC back in
1998. The unabashed liberal showed me then
that comedy always wins out over political dog-
ma by showing up at a TRS cocktail party wear-
ing a black beret and sporting a big cigar while
doing a dead-on impression of former Clinton
White House intern Monica Lewinsky.

| recently caught up with Miller and asked if
she would participate in this week’s R&R Focus
on women in the industry. True to form, she re-
plied, “Why not? | have breasts and a micro-
phone, so 1 guess that would qualify me, right?”

In this candid one-on-one chat | asked how
the daughter of a onetime Republican candidate

for vice president ended up on the left
side of the political media and why
she thinks progressive Talk radio can
succeed better when it has a sense of
humor.

R&R: You come from a pretty Repub-
lican background for a liberal.

SM: You really want to hear my
whole abandoned-by-wolves-and-

Stephanie Miller raised-by-Republicans story? OK.

My dad ran for vice president on the
Republican ticket with Barry Goldwater in 1964.
'm the punch line to that joke. But I was only 3
years old at the time so | don’t really remember
anything about it, and | don’t think anyone can
actually blame me for the landslide.

A JULY VISIT WITH MR. OCTOBER Bsaseba Hall of Famer Reggie Jackson (r) shares a
laugh with ESPN Radio’s Dan Patrick (I) duning the 76th annual Major League Baseball All-Star
Weekend in Detroit earlier this month. ESPN Radio provided play-by-play. pre-game and post-game

coverage of this year's All-Star Game.

phrase you hear today from the GOP. Although
it would make for a much better story, my poli-
tics are not a rebellion against my dad; it'sa path
I found and took completely on my own.

R&R: Was politics something vou heard a lot
about around your house?

SM: Not really. I didn’t grow up wanting to
go into politics or anything like that. Actually, |
grew up wanting to be Carol Burnett, so it's kind
of odd that ! ended up in political talk. I never
planned it to tum out this way. My roots are ra-
dio, not political radio. Does anybody remem-
ber when it was just radio — just good radio?

R&R: So how did you end up int the radio busi-
essy .

SM: Like so many things in life, it was sort of
an accident. You know how the saying goes: Life
is what happens while you’re making other
plans. | was just out of college and my dad had

aiomyssapesinmmyen & = 1 EPHANIE

ago, and L truly believe that if he were alive
today, he would be appalled at what has
become of not only the Republican party he was
part of, but also the whole country. What exists
today is not my dad’s Republican party, and,
frankly, I don’t even think it's Goldwater’s Re-
publican party anymore.

My dad was truly a compassionate conserva-
tive in a very real sense, not just some catch-

M I L L E RShow

just died, so | found myself back home in Buffa-
lo, which is where 1 grew up. | had a friend who
was in radio, and | started doing comedy bits
and character voices for The Sandy Beach Shoiw.
That led to my getting my own show on a sta-
tion in suburban Lockport, NY, and one thing

“After co-hosting Equal
Time with Bay Buchanan, |
don't worry about anything
anymore. I've stared down
a Buchanan and lived.”

led to another. ! ended up moving to Rochester,
NY, then Chicago and then New York City. 1 was
like anyone else who graduates from college
with a really useful theater arts degree: [ was try-
ing to figure out what [ could do to make a liv-
ing with it. Radio kind of happened for me, and
1 ended up loving it.

R&R: When did it first occur to you that you
might be funny?

SM: In high school | was a class clown, and |
realized that | really liked making people laugh.
Growing up, my heroes were Carol Bumett and
Lucille Ball. | loved what they did, and | want-
ed to entertain people and make them laugh.
And guess what? News flash, people: Radio is
actually an entertainment medium.

Continued on Page 14
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Funny Lady

Continued from Page 13

We may be the poor red-haired bastard step-
child of show business, but, dam it, we're show
business! As Jerry Seinfeld said when he was
given an award at the Museum of Television and
Radio: “Hmmm ... the Museum of Television
and Radio. Sojust who are the hangers-on here?”

R&R: Your current show isn't your first go-
around with a national radio show, is it?

SM: No, it's not. When | was working at
KABC in Los Angeles, ABC Radio gave me a na-
tionally syndicated show, but that was back
when there was no such thing as progressive
Talk radio. Despite good ratings and a lot of peo-
ple telling us how funny the show was, there
was difficulty clearing it nationally. So many
people at the-time felt that you couldn’t put a

“Capitalism will be a fact
at progressive Talk
stations just as it is at
conservative Talk stations.
The good shows that get
ratings and attract
advertisers will succeed,
and the ones that don't
will not — it’s as simple
as that.”

show like mine — and | have never tried to hide
my liberal leanings — on a conservative Talk
station, which was all there was out there at the
time.

1 used to hear all the time that no liberals had
ever been successful on the radio, but | was do-
ing pretty well, and so were others who were
hosting local shows, like Ed Schultz and Randi
Rhodes,

1 think the mistake that was being made was
that they kept putting people on the air who
were big names, like Mario Cuomo and Jim

Hightower. They weren’t radio people, and their
shows just weren't very entertaining. It's hard
for me to believe that people never seem to un-
derstand that Rush Limbaugh — regardless of
what you may think of his politics — is a radio
guy who is also a very good entertainer.

R&R: So 1 take it that you still believe, despite the
current move to format purity for stations on the lef
vs. the right, that entertaining listeners is still job one?

SM: Absolutely. I have said this over and over
again: The minute progressive Talk becomes
strictly a political movement, we're dead. We
have to do highly entertaining shows that get
good ratings just like everyone else.

Conservative talk hosts and stations don’t call
it “conservative Talk” — it just is. And it can't
be any different for liberal or progressive Talk.
It just is what it is, and it must be entertaining
and get ratings, not be a political movement, if
it's going to succeed.

Capitalism will be a fact at progressive Talk
stations just as it is at conservative Talk stations.
The good shows that get ratings and attract ad-
vertisers will succeed, and the ones that don't
will not — it’s as simple as that.

R&R: You're clear that entertainment is your first
concern and that politics comes second on your show.
Do you worry about getting typecast because of the
way Talk radio is structured today, with stations gen-
erally offering cither all conservative or all liberal
shows?

SM: After co-hosting Equal Time with Bay
Buchanan, I don't worry about anything any-
more. I've stared down a Buchanan and lived.
But, yes, | do worry about that a littie. Then
again, | hope down the road that radio — and
our country — won't always be this divided.
Our crew jokes that we're sort of like the radio
version of the Island of Misfit Toys — too liber-
al for conservatives and too politically incorrect
for iiberals.

It's fair to say that there’s a bit of Don Imus
or Howard Stemn in our approach to the show,
and | can say that, from my own experience, we
have a lot of listeners from both sides. Like [ said
before, I'd like to think that if a show is good,
people will listen to it, regardless of what kind
of station it's on. | feel pretty sure that Rush Lim-
baugh wouldn’t have the ratings he has if only
conservatives listened to him.

R&R: Conservatives are criticized for constantly
rehashing the Clinton presidency. Are you concerned
at how much time many progressive talk shows spend
rehashing the 2004 and even the 2000 clections?

.

SM: Again, as always, it comes down to do-
ing good radio. I recall people saying that it
would be the end of Rush when Clinton left, but
guess what? He's still here because he's a great
radio person. The way I look at it, when Clinton
was in office, | was playing defense, and now
I'm on offense. People who say that George W.
Bush’s re-election was the best thing that ever
happened for liberal Talk don’t get it. It doesn’t
matter. You either play defense or offense, de-
pending on who's in the White House,

R&R: With cveryone so divided these days, do you
think that talk hosts have any obligation to try to
change the tone in America?

“l have said this over and
over again: The minute
progressive Talk becomes
strictly a political
movement, we're dead.”

SM: | actually see it as my solemn duty to
lower the level of discourse, but people with
more dignity than | have — senators and con-
gressmen — yes, they should do that. Deep
down, most people are sick of the divisiveness
and would like to see an end to all the argu-
ing. Then again, the divisiveness is probably
a good thing for Talk radio from both the left
and the right.

R&R: Describe your show for someone who
hasn't heard it.

SM: It's a great shock. You really should be
medicated before listening. | always joke that
when people are hearing our show for the first
time, they must look a little like the audience
did while watching “Springtime for Hitler” in
The Producers. It takes a bit of getting used to.

Itis essentially a comedy show that happens
to talk about politics, entertainment and what-
ever the heck else is going on out there in the
world. It's a well-womn phrase, but you really
do need to talk about what people are talking
about at the water cooler. Real folks don't stand
around talking about a new farm bill or gon-
gressional bill number XYZ; they’re talking

about Michael Jackson or Tom Cruise or what
disease Brad Pitt has. We try to cover it all and
talk about what real people are talking about.

Idon’t need to get in there and announce, “I'm
a liberal,” because if you listen to the show, it
will be clear to you that | come at whatever it is
I'm talking about with a point of view. When |
did shows on conservative-leaning stations |
didn’t say [ was a liberal, and now that I am on
primarily progressive Talk stations [ still don’t
need to say it. I do the show that | do, and you
can take it however you want to as a listener.

R&R: What changes have you seen as a woman
in the industry?

SM: Well, for one thing, I'm a little less of a
circus freak as a woman in radio today than |
used to be. There are a couple more of us out
there now. When [ started 20 years ago there
were a lot fewer of us, especially women who
were the main hosts of shows and not just side-
kicks. Certainly, that has changed, and it's great.

R&R: You've done both TV and radio i the past
couple of decades, but you seems to always return to
your radio roots. What is it about the medium that
keeps bringing you back?

SM: It is my first love. Also, the more TV |
have done, the more I've learned to love radio.
There's nothing as creatively free on TV as there
ison radio. In television there are so many cooks
in the kitchen — it’s always very hit or miss. I've
done a couple of TV shows that I've loved do-
ing, but it is hard to replicate on TV the kind of
creative freedom you can have in radio.

Might I do TV again? Maybe, but right now |
am really totally focused on the radio show.
Frankly, one of the mistakes | may have made
early on in my radio career was saying yes to
every opportunity that came along and not fo-
cusing enough on the radio show. I'm working
on this show 24/7 these days, and [ can honest-
ly say that | am having the best time of my life.

TALK BACK TO R&R!

Do you have questions, comments or
feedback regarding this column or other
issues? -

Call me at 858-486-7559
or g-mail:
apelerson@radioandrecords.com

On the Fast Track in L.A.
0.2 -1.

800.611.5663

ESTEPHANIE
M LL E RShow

Source Amnlmn DMANO‘-MSPOS_WSMn.mam.mW|olmnmpnmwm

jonesradio.com

M35-549
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MANAGEMENT-MARKETING-SALES

Advice From Qur
‘Foremothers’

Tips from some of radio’s most influential women

By Jaye Albright

' ichelle Wie isn’t trying to rewrite golf history; she just

' i wants to play in the same league with the very best golf-
ers. A few weeks ago, though she was losing in the quarterfinal
round of the Men’s U.S. Amateur Public Links tournament, Wie
— the only woman in a field of 157 golfers — rightfully garnered
the lion’s share of attention from the press and emerged the clear

SPOTLIGNHT

If | had to choose one word to describe my management phi-
“losophy, it would be empathy. The best managers are able to
step outside themseives and their own heads and see any situ-
ation through the eyes and needs of those they manage.

In order to move a person from one position to another on
something, you must show that person why it truly is in his or
her best interest to make the move. The only way you can begin
the change process is to really understand what motivates and
inspires each person.

If you are not an empathetic leader, you will find it difficult to

achieve any meaningful changes in your people and your organization.

— Loma Ozmon, President, Ozmon Media

Each week R&R invites successful people in and outside the radio and recording

moral victor.

Wie crushed all but seven of the men
against whom she competed. The 15-year-oid
made history by becoming the first woman to
compete in the tournament. Her big drives and
very large dreams inspire golfers of all ages,
ethnicities and genders. L

In radio we have a group of women who no
doubt feel very much like Wie. In 1996 a list of
the 40 most powerful people in radio didn’t
contain a single woman’s name. Now, a decade
later, the same list still annually honors 40 of
radio’s most powerful executives — but this
year five of them are women.

Number 14 is Citadel COO Judy Ellis, who
makes the list for the third time, while at
No. 21 is Radio One Chairperson Catherine
Hughes, appearing for the sixth consecutive
vear. Also on the list, at Nos. 24, 38 and 40, re-
spectively, are first-timers Susquehanna Presi-
dent/Radio Nancy Vaeth-Dubroff, Hubbard
Broadcasting President Ginny Morris and NRG
President/CEO Mary Quass.

In 1998, three years after that first list of pow-
erful executives was released, a group of 40 of
radio’s most influential women organized
to mentor budding female radio leaders. And
between 1999 and 2005 a total of 78 female ra-
dio executives have made the list.

Ten of the women on the 1999 list — Quass,

—~-

EQUAL OPPORTUNITY PROGRAMMING e For NewsTalk and Music AM/FM Stations

s All Ab

.

Emmis Radio VP Val Maki, WLTW & WTJM/
New York VP/GM Rona Landy, Judy Car-
lough, Breakthrough Marketing CEO Julie
Lomax-Brauff, Edie Hilliard, Arbitron Qutdoor
VP Joan Gerberding, Southern California
Broadcasters Association President Mary Beth
Garber, Translucent Media President Corinne
Baldassano and R&R’s own Erica
Farber — banded together to create
an ad hoc group, now called Men-
toring and Inspiring Women in Ra-
dio.

The game was radio, and these pi-
oneers — our “foremothers,” if
you'll permit a little poetic license —
blazed a trail for women to follow,
creating an organization that reach-
es out to both women and men who
aspire to professional leadership in
our industry.

From the MIW website (www.radiomiw.
com), some of radio’s most influential women
share their experience and offer some tips that
can help you succeed.

Nancy Vaeth-DuBroff
Susquehanna Radio President, Nancy

Vaeth-DuBroff is the 2005 spokesperson for
MIW in Radio. She says, “Success is not a

and, EVERYONE dreams!

“This show has the highest ratings ever seen by
Wimmer Research, a company that has conducted

several hundred radio program analyses since

about 1982."

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

Roger Wirr mer, from summary of perceptual study

¢

industries to share their thoughts on defining and communicating leadership.

Nancy
Vaeth-DuBroff

gender thing. My path to management has
been through sales. | have been with the
same company for 25 years. There have been
opportunities with other companies, but
there have also been lots of opportunities
g ‘within Susquehanna that have
kept me challenged.

“I’'ve worked in three of our
markets — Dallas, Houston and
Indianapolis — and have done re-

_gional work the last four years.
One of the reasons I've always
stayed put is our company’s com-
mitment to and investment in its
people. I've had the benefit of on-
going education, training and sup-
port.

“We all have periods of frustra-
tion from time to time. For me, the
best way to deal with those is to
work through them and not make
any major changes or decisions as
the result of what is usually a tem-
porary condition. | also equate giv-
ing up with failure, and if there is
one thing [ really hate, it’s to lose.
So it's always been best for me to

Amy Rosenthal

ride out the storm. The sun always comes out
eventually.

“I've worked hard to keep balance in my
life. I've enjoyed the relocations, meeting
new people, working on new assignments
and tackling new projects. That doesn’t mean
| haven’t had days where | asked myself
what would have happened if I'd made oth-
er choices, but 1 don’t spend a lot of time
thinking that way.

“l am also lucky to have an extremely sup-
portive and encouraging husband. I'm hap-
py with the choices 1've made because
they’ve brought me to the place | am today
— and it’s a pretty good place to be.”

Amy Rosenthal

Amy Rosenthal, formerly GM of
ABC Radio/Minneapolis, says, “1
was destined for a career in adver-
tising, some way, somehow. My
dad was in it for 40 years. My old-
er brother went into it. After grad-
uating from college with a B.A. in
literature and rhetoric, | moved
back in with my parents and took

Continued on Page 16

M-F/9P-12M across all time zones!

I Dreams

THE ALL NEW

“Hetbn

More evocative Nighﬁime radio
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Advice From Our ‘Foremothers’
Continued from Page 15

the summer off to have fun. When my dad got
tired of that, he said, ‘Go get a job ... now!’

“So | pounded the pavement in Manhattan
and got a job as a bookkeeper at a tiny pri-
vately owned ad agency off Park Avenue. L had
no business being the bookkeeper because 1
could barely add a column of numbers — |
was terrible.

“The gal sitting at the desk next to mine was
the media planner and buyer. When she an-
nounced that she was leaving the agency, the
owner decided to train me to replace her, so |
became the media department. After a few
months of buying media it was obvious that the
people who were calling on me were having
more fun, so | decided to give radio sales a shot.

“1 spent seven years with two different ra-
dio companies in Syracuse, my last four as
LSM at Park Communications’ Country
WRRB. Park also owned stations in Minneap-
olis, and in 1986 they offered me a GSM posi-
tion there.

“My marriage had ended, so the timing was
right to make the move to a new start in a big-
ger market. Minneapolis would have been a
huge shack to my system had I not spent those
years in Syracuse. Syracuse proved to be a
great buffer zone between New York City and
Minneapolis — the snow, the slower pace, just
about everything.

“After 1 arrived in Minneapolis
the deal with Park went sourand [
got a job selling airtime at KQRS/
Minneapolis. It was the first station
ABC purchased after the Cap Cit-
ies-ABC merger.

“l grew up ina liberal Democrat-
ic household where the mantra
was, ‘You can be whatever you
want to be and do whatever you
want to do if you put your heart
and mind to it.” My parents were fabulous role
models for that. | always looked straight ahead
and did whatever work needed to be done.

“Always take note of where you are on the
food chain and remember that your job is to
make your boss’ job easier. That's a fact of life
in any big company. You may perceive your-
self to be a terrific employee or manager, but
if you‘re not giving your boss what she or he
needs, you're not doing your job.

“My personal life philosophy is that the de-
cisions | make are the right ones for me at the
time | am making them, so there’s no point in
looking back on them with regrets.”

Here are Rosenthal’s top 10 tips for success:

1. Do your homework. That means be pre-
pared, Whether you're calling on a client or
following up on something for your boss, al-
ways be thorough.

2. Anticipate roadblocks. Try to imagine the
consequences of any action you take. If you
can anticipate what could go wrong, you've
got the battle nearly won.

3. Manage laterally. Manage the relation-
ships with your peers in the sales department,
or with your fellow department heads if you're
a manager. Managing them means to manage
the perceptions that they have of you. Be a
team player — offer help and ask for help.

4. Manage up. Everyone in business must
know her place on the food chain. You have
to manage up to your boss. Your job is to make
your boss’ job easier. You do that by being pre-
pared, providing information and providing
assistance in getting results for the company.
And you da.it willingly and cheerfully.
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Kim Guthrie

5. Don’t ask anyone to do anything you
wouldn't do. Lead by example.

6. Communicate, communicate, communi-
cate. You can never communicate too much.
Be clear at all times.

7. Don’t take yourself too seriously. Be able
to laugh at yourself. Life’s too short not to.

8. Think big picture. Think long term. In
this business everyone is after quick fixes and
short-term results. Leaders with vision think
beyond the short term and imagine results
over the long haul.

9. Don’t be embarrassed to ask questions.
Seek out help and you will get it. It's no shame
to admit that you don’t know something.
You'llbe surprised at how willing people will
be to help you.

10. It’s the vision thing. All leaders have it.
They know where they want to take their
company, and they can imagine and visual-
ize how to get there. They get their team to
buy in to that vision and chase it down to-
gether. You can do that on a smaller scale if
you have a vision for your own career. Start
there.

Kim Guthrie

Cox Radio Regional VP/GM Kim Guthrie
also has a list of tips for success to share.

1. Work hard. Long hours get noticed. Man-
agement is not a 9-to-5 job, and even on your
way to your car to go home for the night,
you'll find that you will have many conver-
sations in the parking lot before you actually
get to go home.

2. Happy people are productive
people. Do your part to be a posi-
tive influence on the rest of the
team. Be the one whg pulls the prac-
tical jokes or organizes the station
softball team.

3. Volunteer for additional re-
sponsibilities without being asked
to do so and without expecting to
be paid for it. Run the department
when your manager is on vacation. You want
to be seen as the heir apparent for that job if
and when it becomes available. Don't wait
until the position is open to show them what
you can do.

4. Be willing to move. Often, the best jobs
with the best companies are not going to be
conveniently located near you.

5. Tell your boss your goal is to someday
be promoted. You have to be “sold up the
chain” to your manager’s boss too. Be sure
they all know your future intentions.

6. You need support at home. Your whole
family gets into the radio business,
not just you — and it is so much
easier to be into your job when
your spouse, significant other or
children are behind you and into
it too.

7. Don’t have a gender agenda.
You want to be promoted because
you're good, not because you're a
woman (or a man).

8. Be prepared to give up your
own priorities for their priorities.
Whether it’s a crisis one of your AEs is hav-
ing or your boss needs that report now, you
will get used to reshuffling your priorities all
day long. And their priorities need to come
before yours.

9. Be a leader now, whether it’s in getting
great spot rates, leading in new business or
coming up with solutions to problems. You
need (and want) to set the pace.

10. Management is the spreading of hope.
The best managers — and the most promot-

L)

Dawn Jones

August

Aug. 10-13 — R&R Triple A
Summit 2005, Boulder, CO;
www.radioandrecords.com.
Aug. 19-20 — Dan O’Day's In-
ternational Radio Creative &
Production Summit, Los Ange-
les, CA; www.danoday.com/
summit

<_September >
Sept. 2-5 — Tom Joyner Fami-
ly Reunion 2005, Orfanda; www.
blackamericaweb.com/fami
y05
Sept. 21-24 — NAB Radio Show,
Philadeiphia; www.nab.org

Sept. 23-Dec. 15 — Fall Ar-
bitron

<_October >

Oct. 14 — R&R Smooth Jazz La-
bel Summit, Los Angpies; www.

radioandrecords.com.

r——————————___——__———_—————___——__—_v-'

Mark Your Calendars

Important dates and events in the coming months

< October

Oct. 18 — Nashville Songwriters
Foundation Hall of Fame Dinner,
Nashville;www.nashvillesong
writers.com.

Oct. 17 — ASCAP Country Awards
Dinner, Nashville; www.ascap.
com

Oct. 18 — BMI Country Awards,
Nashville; www.bmi.com '
Oct. 19 — SESAC Country Awards
Dinner, Nashville; www.sesac.
com

Oct. 22 — International Gospel
Music Hall of Fame and Museum
induction ceremony, Detroit; www.
igmhf.org

—Socomber

Dec. 8-11 — R&R Christian Sum-
mit, Nashville; www.radioandre
corgs.com.

Dec. 12-13 — Last reporting
days of the year

able people — are the ones who lead the staff
with their vision and optimism. You don’t
need to be a manager to be a positive influ-
ence on others.

Dawn Jones

Dawn Jones, Sales Manager/New Busi-
ness, NTR & Training at Beasley / Fayetteville,
NG, offers a few more useful tips.

1. If you help enough people get what they
want, you will get what you want. Be a team
player. It comes back to you in great multiples.

2. Find out what your specialty is
and work it. If you're a computer or
a qualitative guru, offer your assis-
tance to management. Become their
go-to person. Offer your assistance
to your team as well, so you can be
viewed as the inside source.

3. Have systems in place to be
more organized. Set a weekly and
daily schedule for collections, new
business calls, returing calls and
making appointments. Stick to your
schedule to avoid distractions. Make an ap-
pointment with yourself so you’re not dou-
ble-booking your time.

4. Take care of your inside champions. Rec-
ognize and take care of the assistants, traffic
people and receptionists in your building, and
also outside your building. The receptionist at
your client’s office may give you more infor-
mation than you'll get from the client. Take care
of her with little spiffs — they go a long way.

5. Find a mentor. Find someone who's had

success in the area of radio you are interested
in, and don’t be shy about asking questions
and picking her brain. Her experience can
help you avoid pitfalls, and she can be the
gateway to good networking.

Big Thanks

R&R'’s Management, Marketing and Sales
pages will leave the golf lessons to Michelle
Wie, but a big thank you to Nancy, Amy, Kim
and Dawn for sharing lessons from women
whose own success is proof that their advice
works. And thanks to MIW webmaster Ruth
Presslaff of Presslaff Interactive Revenue for
her assistance in writing this report.

If you'd like to make a serious com-
mitment to your career, click the “Men-
toring” tab at www.radiomiw.com.
Some of radio’s most powerful women
are prepared to make a serious com-
mitment o you If you're selected as one
of the group's 2005-2006 mentees.

The MIWs are committed to using
their influence and resources to sup-
port women in radio to develop strong
management and leadership skills.
The MIWs are equally committed to
advocating the advancement of wom-
en to senior positions in radio compa-
nies and corporations.

Jaye Albright is a consulting partner

at Albright & O’Maliey Consutlting.

—M
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TECHNOLOGY

BRIDA CONNOLLY

Broadcasting In An

On-Demand

orld

R&R Convention tech session ranges far and wide

he “Broadcast Entertainment in an On-Demand World”

technology session that opened R&R Convention 2005 in
June covered just about everything broadcast radio has to do —
and stop doing — in order to keep up with an ever-growing band
of online, on-demand and satellite competitors.

On the panel were Yahoo! Music/l aunchcast
Radio Sr. Music Director John Lenac; Manager
Intemnet /Operations for Bonneville’s WGMS,
WTOP-AM & FM & WWZZ/Washington,
FederalNewsRadio.com and VivalaVoce.com
Steve Dolge; and David Lawrence, host of Net
Music Countdoun, The David Lawrence Show and
Online Tonight. 1 co-moderated with Clear Chan-
nel Sr. VP/GM Online Music & Radio Gerrit
Meier.

Be Where The People Are

After the introductions Meier cited a recent
NPD Group study that showed radio listening
was down 4% from a year ago while listening
to music stored on a computer rose 22% and
ownership of portable digital players rose by
127%.

He said, “The question we need to ask our-
selves is, how about traditional radio in an on-
demand world? Is this a world that traditional
radio needs to embrace?”

Lawrence responded, “I think that if there's
any message you should walk away from here
today with, it’s to lose any concept that the ra-
dio that’s in your car, that is on your table, that
is in your cubicle at work or that is a Walkman
is the only way the station is going to get your
signal to your listeners.

“Whether it's through podcasting, whether
it's through mobile distribution, whether it's
through combination devices that have yet to be
created by the Samsungs and the Sonys and the
Apples of the world, our content is king. It al-
ways was king. It never stopped being king.”

Dolge said, “Everything that you see today in
terms of digital media, satellite radio — they’re
taking off slivers of the pie. And that's all they
are right now. The day could come when they're

“We should be where the
people are. There’s only so
much we can do to drive
listeners to the radio.”

Steve Dolge

taking off big pieces of the pie, but radio is still
radio and is still the favorite listening device
among most people.

“Having said all that, we should be where the
people are. There’s only so much we can do to
drive listeners to the radio. Teasing and appoint-
ment listening are only so effective because,
frankly, people’s habits are not driven by your
teases. People’s habits are not driven by your
clock, they re driven by their clock at home.”

Asked for his perspective on programmed
content vs. on-demand, Lenac said he believes
they complement one another. “About half of
our usage is customized stations,” he said. “In
our last Arbitron book, last month, we had 3.3
million cume and an AQH of 270,000. Half of
those people are listening to stations they create
and customize themselves.”

Who's Watching The Website?

The first step to moving toward on-demand
is, of course, setting up a station website. [ asked
Dolge, who heads up WTOP-AM & FM’s award-
winning www.wtopnews.com, if radio stations
overall are making the most of their sites.

“No,” he replied. He noted that WTOP, with
its News format, has the advantage of never be-
ing short of web content, but continued, “At
most radio stations you can tell when a website
is controlled by the marketing director. That
means that people think of the website as a bill-
board or a bus back for the radio station. But you
can shift out of that mentality and think of the
website as its own entity, as its own radio sta-
tion.”

Dolge also said that streaming the over-the-
air signal is essential. Asked what makes a good
website, he said, “Number one is content that
people can come back to consistently and find
over and over” — including, at a music site, in-
formation about what’s being played on the air.

“Radio stations that really care and want to
make money with their websites can,” Lawrence
said, “but only if they take advantage of the con-
struction tools that are available to them to take
it to a level beyond a second-generation website
with a lot of Flash, a lot of animated GIFs, and
not a lot of substance.”

“If they’re willing to put in the resources too,”
said Dolge. “We have one person dedicated to
the sales effort for ali our websites, and his job
is to prevent salespeople from giving away the
website, which is far and away the No. 1 prob-
lem that radio stations have in terms of generat-
ing revenue from the web — that it’s all value-
added.

“If you believe your website has value, you
should be compensated for that value.” That phi-
losophy, he said, has the WTOP website on pace
to bill $1 miltion in 2005, and all the Bonneville/
DC web properties pacing to bill $4 million.

When the discussion turned to what makes a
good music website, Lenac said, “One of the big-
gest problems with FM websites is clutter. So the
point about using sites as value-added shows
that the sales departments are perceiving that's
all a website is for, that it’s not an extension of a
brand. A

“The consumers are going there, the listeners
are going there, and they’re just seeing a bazil-
lion ads. And even if it's not cluttered with ads,
it's cluttered with a bazillion different kinds of
content, with promotions and things. People
don’t like that.”

Meier agreed that a station website has to be
uncluttered and easy to use. “It has to be updat-
ed, and it has to be relevant,” he said. “There’s a
certain kind of behavior that people already
have when they’re in the online world, how they
click and where they look, and it becomes very
intuitive. To go against that will be counterpro-
ductive.”

Podcasting, Anyone?

Asked to explain what, exactly, a podcast is,
Dolge replied, “Podcasting is essentially the au-
tomatic downioading of MP3 content, audio
files, through an RSS feed. Podcast can also refer
to an actual file — a program, a podcast, a show:

“Podcasting is essentially amateur radio on
demand. Anybody with a computer, a micro-
phone, an Internet connection and a website host
can create a podcast.”

“Radio stations that really
care and want to make
money with their websites
can.”

David Lawreace

Dolge began producing podcasts for WTOP
carlier this year. “I'll put together an eight- to 10-
minute podcast with weather, top stories, wraps
from our reporters, sports and a little entertain-
ment feature,” he said. “I usually record this af-
ter 4pm. | get the closing numbers on Wall Street
and post it around 4:30.”

The target for the podcasts is commuters and
other people out of reach of a radio — “riding
the Metro, the subway and the bus” — because,
Dolge said, “Those are found listeners. Those are
people you aren't going to get anyway.”

Meier said, “The main difference with pod-
casting, which is the time-shifting of content, is
the frequency at which that content is being up-
dated. Otherwise, it’s really just an orf-demand
download.” He pointed to Clear Channel’s suc-
cessful podcast version of WHTZ /New York's
“Phone Tap” moming show feature, updated
daily and available as a free download at
wu10.2100.com.

HD Radio On Track
HD Radio, which will bring radio in the Unit-
ed States into the digital era, is growing rapidly.
Hundreds of stations are broadcasting in HD,
new consumer hardware is rolling out — includ-
ing, for the first time, tabletop receivers — and

www americanradiohistorv com

“One of the biggest
problems with FM websites
is clutter.”

John Lemac

deals with automakers are reportedly in the
works.

The panelists agreed that content, especially
new programming offered over the “side chan-
nels” or “subchannels” that a digital signal
makes possible, is going to be critical to making
HD a success with consumers.

“The content is going to drive this more than
the audio quality,” Dolge said. “Some audio-
philes might disagree with me, but | think most
people are relatively satisfied with the audio
they're getting out of their automobile, because
they understand they’re in their automobile. So
the jump in audio quality from going to digital,
while nice, probably isn’t going to make you buy
a new radio.”

Dolge noted that webcast side channels for
terrestrial stations (though they were never en-
thusiastically adopted by commercial radio) can
be very successful — if the content is right. He
pointed to Viva La Voce, aside channel for Clas-
sical WGMS, and added, “Our FederalNews-
Radio stream |originally a side channel for
WTOP| was so successful that we bought a ter-
restrial signal. | definitely believe that it 1l be the
content that drives sales of HD radios over the
quality.”

Lawrence, meanwhile, said that it shouldn‘t
be taken for granted that HD Radio will bring
better audio. “We've got to be very, very careful
about assuming that there will be ajump in qual-
ity upward when it comes to HD Radio,” he said.
“We are all looking at options for how we're
going to split the signal and how it's going to
sound.

“People are no longer associating digital with
quality. And if you split your signal too much,
something’s got to give.”

Very Demanding

Meier asked the panel, “What's the one thing
radio should focus on when moving to on-de-
mand content?”

Lawrence replied that stations sheuld focus
on the practical aspects, saying, “Find somebody
you can trust and that doesn’t charge you anarm
and a leg to explore new options and help you
decide which ones you should pursue. Let some-
body give you a bird’s-eye view of things and
then show you why an on-demand application
will make money for you, not just how cool it
is.

Dolge’s advice was “Stream if you're not
streaming.” He continued, “Think about where
your listeners are and try to go there, rather than
trying to force them to where you are. Don’t let
Arbitron dictate everything you do, and don't
let sales dictate everything you do. There wili
be a payoff in the end. In the long run, it's not
all about trying to monetize every single thing
you do.”

“Keep it as simple as possible, and, when it
comes to on-demand, think about creating your
own content,” Lenac said. “The No. 1 song in
the U.K. two weeks ago was a ringtone |the
“Crazy Frog Axel F” tone]. So who's to say that,
instead of just monetizing ringtones, you can't
have your moming show jingle be a ringtone?”
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~ Jeff & Jer Ready To Cross The Street

There was a monumental disturbance in the radio force
in San Diego this week as word spread that market vets Jéff
& Jer. synonymous with mornings at KFMB-FM (100.7 Jack
FM). will cross the street for the same shift at Clear Channel
rival KMYI (My 94.1), possibly as soon as Sept. I. No word
yet on what Jack PD Tracy Johnson will do to replace )&,
who have worked for him for years — all the way back to
the late KKLQ (Q106). When this historic deal goes down at
My 94.1, My Mornings With Duncan & Mel will magically trans-
form itself into My Afternoons, giving PD Duncan Payton and
partner Mel McKay a much-needed break from that 3am
alarm they've been waking up to since Jagger & Kristi left in
February. Jason Kane, who's been voicetracking afternoons
since March, will move to nights.

! Bert In Mirror Is Larger Than He Appears

‘ Noted buff guy Bert Weiss. morning dude at Susquehanna
CHR/Pop WWWQ (All The Hits Q100)/Adanta, did not win
the recent Cadillac Valet Challenge for Charity. He didn't even
come close. Weiss and his elite cadre of four
area valet-parking employees competed in
precision-driving and -parking events against
teams led by fellow Adlanta jocks Ryan
Cameron of WVEE (V103), WCLK's
Carl Anthony, Jimmy Baron from sis-
ter WNNX (99X) and Ray Mariner
of WSTR (Star 94). “Ray won, and
my team came in fourth because
the driver’s seats were at a prede-
termined position and | literally
coukdn't reach the pedals!” the 5’ 4"
Weiss shrieks.

Cadillac supplied the high-end
Escalades, XLRs and CTSs and the prize
money, which went to the charity of the
winning team's choice. In addition to his

T, S —. - . &

Bert shown aimost
actual size.

seat issues, Weiss managed to complicate matters further:
“During the relay, | couldn't get the door open, so | climbed
out of the window, which was a 30-second time violation.”
Sadly, even sitting in a stylish Escalade didn’t help Weiss's im-
age. “| looked like a high school freshman behind the wheel
of his daddy’s new Caddy.” he tells ST. *I could barely see
over the dashboard.”

Label Love

Longtime Island Def Jam VP/Promotion Mike Easterlin has
made a lifestyle decision and is returning home to Dallas with
his family on Aug. 10 to become Co-
lumbia’s new Regional Director/Promo-
tion. Now meet his eerily familiar re-
placement: noted I1DJ Rock Chick Laura
Curtin, who will now have to deal with

= 4

grownups as the new VP/Aduit Formats.

Curtin will be joined in her upper-demo
adventure by Brigette Germroth, who
comes in from ALLLR.

* Jive/Zomba Label Group National Director/Top 40 Pro-
motion Jeff “JR” Rizzo has been pre-approved to add the

Easterfin learning to
speak Texan.

prefix "Senior” in front of his title, thus rendering him Sr. Na-
tional Director/Top 40 Promotion, which, we all can agree,

is a much better-sounding gig. Despite his potent new pow-
ers, the humble Mr. Rizzo will remain based in Chicago.

-
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* Univision flips Spanish Contemporary KQMR/Las Vegas
to Hispanic Urban as “La Kalle.”

Quick Hits

* New York radio vet Kim Ashley (ex-WPLJ) has joined
the morning show at Infinity’s
WNEW, where she'll work with
host Michelle Visage and news-
person Judy DeAngelis.

¢ The Star & Buc Wild empire
continues to swell noticeably with
the addition of Clear Channel Urban
WBT] (106.5 The Beat)/Richmond,
where it replaces the syndicated
Doug Banks Morning Show.

Wedding Crashed, No Injuries Reported

it's only natural that some enterprising radio personalities
would try and capitalize on the current Wedding Crashers phe-
nomenon by trying to crash a local wedding. Such was the
case at KMHX (Mix 104.1)/Santa Rosa, CA, when Afternoon
Munchkin Athena solicited listeners to spilt the beans about
promising local weddings that she and PD Brandon Bettar
could crash. "Hey, free food and booze, right?" Bettar says.
On paper, it looked good. “Initially, one wedding planner gave
us permission to crash three different weddings, but, the day
before, they got cold feet and toid us not to show up,” Bettar
continues. Undeterred by a simple no, Bettar began cold-call-

The Premiere-syndicated Star & Buc Wild can now be loved
ing local hotels, trying to find any wedding possible. “I finally
found one at the local Hyatt. but the receptionist recognized

W) TIMELINE
my voice and asked me if we were going to crash it,” he says.

“I was busted, so we decided to send Athena in alone.” !

So the 4° 11" Athena, armed only with a minidisc recorder
and charm to burn, crashed the Hyatt wedding by herself.
"Athena proceeded to blend right in and started chatting with

Ashiey: Up with the
chickens.

YEAR AGO

 Chris Geisen adds PD duties at WNDE/ l -‘ -
L

family members, friends and, of course, the bartender,” says Indianapolis.

Bettar. “Everything was going well until the bride overheard . mr::h gcean named PD of WMC-FM/ | &1 E #
her talking with the bride's sister. That’s when she came over « John Stc:vens named COO/Radio of

and said, "You're that annoying girl from Mix. Will you please Paragon Media Strategies. Danny Ocean

leave?’ Athena did — but not before doing ‘The Worm' on

her way out!” YEARS AGO

¢ Jerry Blair named Exec. VP of Arista Records.

* Dennis Reese appointed Sr. VP/Promotion at Elektra
Entertainment Group.

* Bruce Agler promoted to OM at KOTK/Portland, OR.

Lovely Libby Leaving Lisa

WHFS/Bakimore Asst. PD Libby Carstensen is taking a
break from the industry after 10 years. “I've wanted to do
this for a long time, but | have never had the courage to do
it.” she telis ST. “I love radio, but | want to figure out if there
are other things that | love. And the beauty of it is, like the

YEARS AGO

®

* Tom “Grover” Biery elevated to VP/
Alternative Pron'\otron at Warner Bros.

prodigal son, you can always come back home to radio.” Records.
Carstensen, who also programmed KFMA/Tucson, will return * Rick Van Cise named PD/News Direc-
tor at KOMO-AM/Seattie. \-

home to lowa, where our minions — er, interns — are cur-
rently scouting out picturesque Dubuque as a potential site
for R&R Convention '06.

« Barbara Bolan named Sr. VP/Market- Bartira Bolan
ing at Virgin Records America.

YEARS AGO

®

The Programming Dept.

* Win Communications hires George Sosson as Presi-

* "Good news/bad news" is the best way to describe the dent/COO. ]
decidedly mixed emotions feit by Jim Murphy, OM/PD of o :::ﬂorksmllahan Jr. named President of ABC Radio

Hot AC KEZR/San Jose and AC KBAY/Gilroy, CA. Following
a stellar spring book for both stations, Murphy was invited
to exit after 10 years, along with GM Joe Armao and GSM
Michael Hobson, as the stations make the transition from
Infinity to NextMedia by LMA.

* Chrysalis promotes Steve Schnur to VP/Album, Alter-
native & Video Promotion.

YEARS AGO

®

*Jim Herron moves to PD of WCLR/

* In the wake of OM Greg Dunkin's recent departure from Chicago.
Journal/Tucson, lucky Journal/Omaha Director/Operations * :‘“ (\:{ap:bianco named PD of WPIX/
ew York.

Tom Land gets to commute back and forth to oversee both
markets for now. Land will hang in Tucson during the week
and head back to Omaha on the weekends. He assures us

* Dick Harlow promoted to VP/GM of
WMFR & WMAG/Greensboro, NC.

Joe
Capobianco

YEARS AGO

that the search will begin soon for Dunkin's replacement; oth-

®

erwise, the pace will kil him.

* PD Annie Sommers has resigned from Pamal AC
WMEZ/Pensacola, FL, the former radio home of R&R's own
Kevin Peterson. The gig is now open, so if you're a fan of
sun, surf, sand and the odd hurricane or two, rush your stuff
to consultant-to-the-stars Joel Salkowitz at nyflyboy@aol.
com.

* Monte Lang named Exec. VP/Radio at Amaturo Group.

* Jack Beach named PD of WLPL/Baltimore. |

 Carolyn Metheny appointed Director of Operations for |
KJJJ & KXTC/Phoenix.

YEARS AGO [

&

* Jimmy Guercio forms Caribou Records.
« Don Wright appointed PD of KSJO/San Jose.
= Chris Holliday named PD of WLCY/Tampa.

* WYKS/Gainesville PD Jeri Banta has a prime opening as
Asst. PD/MD/afternoon jock Alan Fox exits stage left.

-

-
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in six markets, including WWPR/New York; WUSL/Philadel-
phia: WMIB/Miami; WPHH/Hartford; and WPRW/Augusta,
GA.

* With Steve Sweeney gone from Infinity Classic Rock
WZLX/Boston, who will fill the gaping hole in mornings? Our
guess: Kartson & McKenzie, last seen at WPDH/Pough-
keepsie, NY. WZLX also welcomes Anngelle Wood to the
airstaff. Wood was last seen at crosstown Alternative WFNX,
where she was morning co-host and music & entertainment
reporter.

* Crawford Urban WPWX (Power 92.3)/Chicago wel-
comes Kendra G to the overnight shift. replacing Shawn
Knight. Since November 2003 Ms. G has been tearing up
nights at WBLK/Buffalo.

FILMS

BOX OFFICE TOTALS

July 22-24
Title Distributor $ Weekend  $ To Dete
| 1 Charlie And The Chocolate... (WB) $28.25 $114.05
| 2 Wedding Crashers (New Line) $2566  $80.36
3 Fantastic Four (Fox) $1264 $12293
4 The island (DreamWorks)* $12.40  $12.40
5 Bad News Bears (Paramount)* $11.38 $11.38
6 War Of The Worlds (Paramount) $8.92 $208.42
7 Hustie & Flow (Paramount)® $8.01 $8.01 |
| 8 The Devil's Rejects (Lions Gate)'  ,$7.06 $7.06
9 Batman Begins (WB) $472 $191.10
| 10 March Of The Penguins (Warner ind.) $4.38 $9.30

“First week in release Al figures in mitlions
Source: ACNielsen EDI

COMING ATTRACTIONS: This week's openers include Sky
| High, whose Hollywood soundtrack contains covers of '80s

classics by Bowting For Soup (Modern English’s “| Melt With

You™), They Might Be Giants (Devo's “Through Being Cool"),

vitamin C (Til Tuesday's “Voices Carry”™), Elefant (The Smiths’
' “Piease Please Please Let Me Get What | Want”), Cary Broth-
ers (Spandau Ballet's “True®), Caleigh Peters (The Cars’“Just
What | Needed"), Skindred (English Beat's “Twist and Crawl")
and more.

Also opening this week is Steaith, whose Epic soundtrack
includes three new cuts by Incubus — “Make a Move,” "Admi-
ration” and a duet with Chrissie Hynde called “Neither of Us
Can See” — along with Kasabian's “L.S.F. (Lost Souls Forev-
er)”;*(She Can) Do That” by David Bowie and BT; “Buliet-proof
Skin” by Gavin Rossdale's new group, Institute; and a version
of *Nights in White Satin” by Glenn Hughes with The Red Hot
Chili Peppers’ Chad Smith and John Frusciante.

Epic is also releasing the ST to Must Love Dogs, which
contains songs by Sheryl Crow, Linda Ronstadt, Rilo Kiley,
Natalie Cole, Rodney Crowell, Ryan Adams and more.

* Hartford residents are standing down from Condition

Mauve following Dana's move into nights at WTIC-FM. She |

was last heard doing part-time at WBMX/Baoston, and her ar-
rival pushes Mike Kelley to overnights.

* NextMedia Alternative WSFM/Wilmington, NC wel-
comes Kimberly “Vegas” Kithoffer for middays. Vegas, a

former standup comic. comes by way of noted comedy hot- |

bed WQSM/Fayetteville, NC.

* Ryan Hall risks life, limb and culture shock by trading
the afternoons/Creative Services post at Hot AC KLLY/
Bakersfield for afternoons at Citadel's WBHT/Wilkes Barre.
Hall replaces Marino, who was lured by the big money and

loose women (or is that big women and loose money?) of |

Washington, DC to work part-time at WIHT (Hot 99.5).

The 40 Is Sient

It's the end of an era at Infinity’'s WLTE (102.9 Lite FM)/
Minneapolis, where legendary moming guy Orly Knutson has
retired after 20 years at Lite and 46 years in this great indus-
try of ours. Knutson and his wife are loading up the Family
Truckster and will move back to Indiana. “Not only is this a
loss to the 102.9 Lite FM airstaff and Infinity/Minneapolis, but
it is a great loss to Twin Cities broadcasting,” says Lite PD
Phil Wilson while reaching for a Kieenex. "He will be sorely
missed.”

M.IA In Momings

* Cox Hot AC KRAYV (Mix 96)/Tuisa morning co-host Chris
Kellogg plans to leave the station and move back to Con-
necticut to be closer to family. However, he will remain in
place until OM Steve Hunter finds a replacement. Have you
always secretly yearned to wake up in Tulsa? Really? If so, send
your package to steve.hunter
@cox.com,

* After 10 years at the station
— the last 8 1/2 in mornings —
Rob Moorehead has left
WDHA/Morristown, NJ. Market
vet Jim Monaghan is filling in.

* Morning co-host Omelette
exits Saga Active Rocker WLZX
(Lazer 99.3)/Springfield, MA,
leaving Leslie to temporarily fly

— Julie Gidlow | Omelette: The high school
G solo.
FREE RENT DC

Now THAT'S
DGRESS

PR

Legendary Philadelphia personality
Hy Lit — who once commanded an
amazing 719 of the nighttime audi-
ence on then-Top 40 WIBG — has
fallen on hard times, according to Stu
Bykofsky, a reporter for Philly news-
papers the Daily News and Inquirer.
Lit, now 71, suffers from Parkinson's
disease and is facing mounting medi-
cal and drug bills that are reportedly
in excess of $1,200 a month.
Bykofsky is spearheading an effort to help the 50-year Philly
radio legend and is asking fans to contact him at
stubyko@phillynews.com with any offers of assistance.

Hyski, back in the day.

Joe O’Brien, who was one of the
original “Good Guys” during a 34-year
career at the legendary WMCA/New
- York, was killed last weekend in a car
crash in Lenox, MA. He was 90. His
passenger, Ruth Meyer of Kansas City,
and the driver of the other car were
not injured. If Meyer’s name sound fa-
miliar, it’s because she was PD of

Forever a Good Guy WMCA during the Good Guys era in
the mid-'60s.
TOP 10 SHOWS July 18-24
Total Audience R
(109.6 million households) e L 1
I~ 1 ¢80 j
2 Without A Trace 2 8o You Think You Can Dance
3 So You Think You Can Dance .= 3 Without A Trace
4 Two And A Hall Men 4 Bral Camp
5 Law & Order Criminal intent 5 Family Guy
6 NCIS 6 Big Brother 6 (Toesday) |
7 Brat Camp (tie} Two And A Halt Men
8 Law & Drder: SVU 8 Hell's Kitchen
9 Law & Order (tie} The Simpsons (8:30pm)
10 CSI: Miami 10 American Dad

(tie} Big Brother 6 {Thursday)
Source: Nielsen Media Research

IT'8 FREE AND EASY TO BROADCAST FROM THE CENTER FOR AMERICAN PROGRESS IN THE NATION’S CAPITAL.
JUBT ONE CALL PUTS OUR RESOURCES AT YOUR DISPOSAL, INCLUDING A BRAND NEW STATE-OF-THE-ART TALK
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HI/TSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART July 29, 2005

And we mean
hot! A lot of po-
sition-jumping
upward this
week, but the
clear truth
seems to be that |
if everything
could be a com-
pilation, the
world might be a better place. That's certain-
ly the message of the chart this week, as Cap-

All American
Rejects

doesn’t hurt that
the disc contains
hits by many art-
ists currently — or,
at least, recently — in the top 10, including Cap-
itol's own Coldplay, who manage to maintain
the No. 4 spot this week, with 79,000.

Also featured on Now are Virgin's Gorillaz,
rapidly becoming one of the big success stories
of the summer as they jump from No. 14 to No.
7, with 55,000 sold. And it's only going to get
bigger, since “Feel Good Inc.” is everywhere

Bow Wow

Columbia’s Bow Wow is at the top 10 half-
way mark, down two places, to No. 5, with
57,000. Rounding out the bottom of the list are
A&M/Interscope’s Black Eyed Peas, jumping
from No. 8 to No. 6, with 57,000; Columbia/
CRG's Carly Simon, making a strong baby
booming kinda debut at No. 8, with 54,000,
Roswel/RMG's Foo Fighters, jumping from
No. 11 to No. 9 on 54,000; and American Ido}
Kelly Clarkson (RCA/RMG) at No. 10, up
from unlucky 13, with 53,000.

Other notable debuts: Seny Urban’s Mary

w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 NOW THAT'S WHAT I CALL... Various Capitol 421,770 2 -
5 2 MARIAH CAREY The Emancipation Of Mimi Island/IDJMG 88,418 -10%
1 8 R.KELLY * Tp.3 Reloaded Jive/Zomba Label Group 84,485 -35%
4 4 COLDPLAY X&Y Capitol 79,109 21%
3 5 BOW wWow “  Wanted Sony Urban/Columbia 57,038 -50%
8 6 BLACK EYED PEAS Monkey Business A&M/Interscope 56,830 13%
14 7 GORILLAZ Demon Days Virgin 54,949 +6%
= 8 CARLY SIMON Moonlight Serenade Columbia 53,593 -
n 9 FOO FIGHTERS In Your Honor RCA/RMG 53,5638 -8%
13 10 KELLY CLARKSON Breakaway RCA/IRMG 52,561 -4%
7 n YING YANG TWINS U.S.A {United States Of Atlanta) nr 51,775 25%
2 12 SLIM THUG Already Platinum Geffen 50,741 -61%
12 13 GWEN STEFANI Love, Angel, Music, Baby Interscope 49,549 -10%
- 14 MARY MARY Mary Mary Sony 49,289 -
15 15 MIKE JONES . Who Is Mike Jones? Asylum/Warner Bros. 46,773 +1%
9 16 MISSY “MISOEMEANOR” ELLIOT The Cookbook Gold MindViolator/Atlantic 46,103 -28%
- 17 B5 B5 Bad Boy/Atlantic 45,538 = =
16 18 RASCAL FLATTS Feels Like Today Lync Street 43,513 5%
20 19 TOBY KEITH Honkeytonk University DreamWorks 42,960 +10%
6 20 ALL-AMERICAN REJECTS Move Along DreamWorks 39,727 -55%
17 2 SYSTEM OF A DOWN Mezmerize American/Columbia 39,320 7%
10 22 GEORGE STRAIT Somewhere Down In Texas MCA 38,428 -36%
18 23 CAROLE KING The Living Room Tour Concord 37,045 11%
22 24 KEITH URBAN Be Here Capitol 35,972 +4%
24 25 FALL OUT BOY From Under The Cork Tree Island/IDJMG 35,814 +14%
26 26 GREEN DAY American Idiot Reprise 33,604 +9%
23 27 KILLERS Hot Fuss Islond/IDJMG 32,130 0%
28 28 SUGARLAND Twice The Speed Of Life MCA 31,195 +5%
30 29 HUSTLE & FLOW Soundtrack Atlantic 31,058 +6%
2 30 50 CENT The Massacre Shady/Aftermath/interscape 30,026 -15%
25 3 JACK JOHNSON In Between Dreams Brushfire/Universal 28,465 9%
32 32 PRETTY RICKY Blue Stars Asylum/Warner Bros. 26,979 2%
3% 33 WEEZER Make Believe Geffen 25,815 -3%
k)| 34 AUDIOSLAVE Out Of Exile Interscope/Epic 25,642 -8%
29 35 COMMON Be Geffen 25,481 -15%
40 36 WEBBIE Savage Life Asylum/Trill 24,343 +2%
38 37 OFFSPRING Greatest Hits Columbia 24,275 +1%
- 38 DUKES OF HAZZARD Soundtrack Columbia 23,486 -
34 39 SHAKIRA Fijacion Oral Vol.1 Epic 22,352 17%
36 40 CIARA Goodies LaFace/Zomba Label Group 22,331 : 13%
217 M DAVE MATTHEWS BAND Stand Up RCA/RMG 21,589 -29%
- 42 LUDACRIS The Red Light District Det Jam/IDJME 21,357 -
33 43 BACKSTREET BOYS Never Gone Jive/Zomba Label Group 21,014 -22%
45 44 LIFEHOUSE Litehouse DOreamWorks 20,787 -5%
31 45 WHITE STRIPES Get Behind Me Satan Third Man/V2 19,675 -19%
44 46 PAPA ROACH Getting Away With Murder OreamWorks 19,603 -12%
46 47 ROB THOMAS Something To Be Atlantic 19,433 8%
- 48 KEM Kem li Motown/Universal 19,356 -
48 49 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge Reprise 19,223 +3%
39 50 LYFE JENNINGS Lyte 268-192 Columbia 18,483 -23%
© HITS Magazine Inc.

EJ.M AL@MM S‘ itol’s Now That's - these days. Mary, at No. 14,

What I Call Music Mariah Carey continues to amaze. The Is- | with 49,000; Bad

19 comes in at No. land/IDJMG diva s in at No. 2 this wee /Atlantic’s

'!Ot Fun ln The Summer- 1, With 42,000 up fmm] last ?veekmo. 5, with 88,000. ]ivek} :‘S),yat No. 17,

tlme: ”aw ’9 At No, I units sold. ; Zomba’s R. Kelly drops from No. 1 to a still- | with 46000;and P2
Hot damn! Of course, -it” respectable No. 3, with 84,000 sold. the Dukes Of '

Hazzard
soundtrack (Co-
lumbia/SMS), o
at No. 38, with ; =
23.000. Reentries Sk, Theng
include Def Jam South/IDJMG's Ludacris, at
No. 42, with 21,000; and Motown/Universal’s
Kem, at No. 48, with 19,000 sold.

Next week: Look for strong showings
from Young Jeezy, Jason Mraz, comedian
Dane Cook and Babyface.

20 ® Radfo & Records July 29, 2005
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MIKE TRIAS

mtrias@rodioandrecords.com

AllJacked Up

Last year Gretchen Wilson went from small-town girl from
Pocahontas, IL to award-winning multiplatinum artist seeming-
ly overnight after the release of her debut album, Here for the
Party. But the truth is, she paid her dues in Nashville’s music
circles like virtually all country artists do. Wilson’s industry ex-
perience will be an asset as she deals
with the release of her pivotal soph-
omore album. “All Jacked Up,” the
lead single and title track from the
CD, is Going for Adds at Country
next week.

While the full song is just hitting ra-
dio, a clip is already available as a ring-
tone through Cingular Wireless. This is
the second time the company has de-
buted a high-profile song before radio
airs it. Earlier this year Cingular offered Coldplay’s “Speed of
Sound” to its customers before the song aired at radio. Cingular
is also the sponsor of the current Kenny Chesney-Gretchen Wil-
son tour, which draws to a close in Louisville on Aug. 28.

Paul McCartney returns to radio next week with “A Fine Line,”
our first taste of his upcoming album Chaos and Creation in the Back
Yard, which is due in stores Sept. 12. Chaos is McCartney’s 20th
studio recording since leaving The Beatles and his first album in
four vears. It was produced by Nigel Godrich (Radiohead, Beck)
and recorded in London and Los Angeles over the past two years.

“I did not want to rush this album,” McCartney says. “I think
] it was worth the wait though. The mu-
sic became more interesting over time,
and I'm really proud of what we did.
We made a lot of it up as we went along,
Id try something, and if it didn’t work,
I'd try something eise. It was like mak-
ing a go-cart in the backyard.” Look for
McCartney to embark on a 37-city US.

Paul McCartney ' on Sept. 16. )

Institute enter the big leagues next
week as they go for adds with “Bullet-Proof Skin,” the first sin-
gle from their introductory album, Distort Yourself. Though the
album doesn't hit stores until Sept. 13, the song is already on
shelves as part of the soundtrack of the film Stealth. Institute com-
prises some familiar faces: Gavin Rossdale of Bush fame serves
as vocalist-guitarist, Chris Traynor (Helmet, Orange 9mm) also
strums the guitar, Cache Tolman (Rival Schools, CIV) plays bass,
and Charlie Walker (Chamberlain) pounds the skins. The quar-
tet will promote the CD with a trek
across the US. in August.

Get ready to experience some “Good
Times” with Tommy Lee. The Motley
Crue drummer enlists the aid of Butch
Walker for the single, the first from
Lee’s upcoming album Tommyland: The
Ride. August will be a big month for
Lee. Not only will his album drop Aug.
9, his six-part NBC reality show, Tom-
ny Lee Goes to College, premieres Aug.
16. Lee and Motley Crue will also be in the midst of their 55-date
North American tour with openers Sum 41, The Exies and Sil-
vertide.

After they reportedly partied together in Las Vegas, there was
much speculation that Lee was set to remarry ex-wife Pamela
Anderson soon. Anderson, however, denied the reports and ad-
dressed the rumors in her online journal. “I am not engaged to
Tommy Lee,” she wrote. “Please. We are friendly, we're family, but
that is not the truth. The press has some nerve.” At the end of her
journal entry she posted a few pics of her and Lee together, in-
¢cluding one of Lee wearing what looks like a tuxedo.

Gretchen Wilson

Tommy Lee

0000606000060 0000000

No Adds

CHR/RHYTHMIC

NIXKI FLORES Strike Epic/

NOAN Dat Boy Chevy (ive/Zomba Label Growp)

PURPLE RIBBON ALLSTARS._. Kryptonite /Puple AibbonVirgin/
T. LEE {/BUTCH WALKER Good Times /71 Education Services/
YOUNG JEEZY f/AKON Soul Survivor (Def JamyIDJMG)
YUMMY BINGHAM flJADAKISS Come Get tt AorownUinversal

URBAN

FANTASIA Ain't Gon' Beg You (/RME/

JAE MILLZ | Like That Unversal

PURPLE MBSO ALLSTARS._. Kryptonite Pple Aibban/Vimsy
SCRYBE f/P-MINOR Losa Control (Liv Entartainment/

T-PAIN 'm Sprung (ve/Zombs Ladel Growp/

YOUNG JEEZY HAKOM Soul Survivor (D Jam/IUM5)
YUMMY BINGHAM GSADAKISS Come Get tt Morown Unversal

URBAN AC

LATOYA LONDON Every Part Of Me Peat/
TROY JOHNSON Man/Woman (Sought Alter Entertainment/

GOSPEL

KIERRA “KIKI™ SHEARD That Thing [EA/ Gosped
OSCAR WILLIAMS You Are The One /Aleho int )

COUNTRY -

GRETCHEN WILSON Al Jacked Up Eaic/
KEITH ANDERSON XXL (Arista/
LUKE STRICKLIN American By God's Amazing Grace (Pacific/

AC

PAUL MCCARTNEY A Fine Line [Capital/

HOT AC

LIZ PHAIR Everything To Me /Capital/

MELISSA ETHERIDGE Refugee //sisnd/I0JMG)

RA Every Little Thing She Does Is Magc (Republic/Unrversal)
RINGSIOE Tired Of Being Sorry (Flawless/Geffen)

T. LEE f/BUTCH WALKER Good Times (71 Fducation Services/

SMOOTH JAZZ

S. WONDER From The Bottom Of My Heart (Motown/Universall
U-NAM I'm Only U-Nam (Trippin 'N° Rhythm/)

ROCK

3 DOORS DOWN Live For Today (Repubdc/Universal)
INSTITUTE Bullet-Proof Skin (laterscope/

ROLLING STONES Rough Justice (Vags
SUPAGROUP It Takes Balls Foodcham/

ACTIVE ROCK
3 DOORS DOWN Live For Today /Republc/Universall
MNSTITUTE Bullet-Proof Skin //nterscope/
SPIRACELL Putse (/MG/
SUPAGROUP |t Takes Balts (Foodchan/

ALTERNATIVE

3 DOORS DOWN Live For Today /Republic/Universall
8LOOOHOUND GANG Fox Trot (Geffen/

D.“JR GONG" MARLEY Weicome To Jamrock /Tuff GongUniversal
INSTITUTE Bulet-Proof Skin /inerscape)

SPIRACELL Pulse U6/

STELLASTARR Sweet Troubled Soul (RCA/RMG/

TRIPLE A

AMY RIGBY | Don’t Want To Talk About Love /Sgnature Sounds)
ASSEMBLY OF DUST Roads (Hybnid)

BRANDI CARLILE Fall Apart Again (Red ink)

D. “JR. GONG™ MARLEY Weicome To Jamrock (Tuff Gong/Universal
DAR WILLIAMS Echoes (Razor & Tie/

FEIST Mushaboom (Cherry Tree/interscope/

JUOE JOHNSTONE On A Good Day /BaJak/

LAKE TROUT Street Fighting Man/Now We Know (PadnyRy/
MELISSA ETHERIDGE Refugee /isiand!0IMG/

PAUL MCCARTNEY A Fine Line (Captal)

ROBBERS ON HIGH STREET The Price & Style /Mew Line/
ROLLING STORES Rough Justice (Vigay/

SHIVAREE 2 Far (Zoe/Rounder/

CHRISTIAN AC

CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)
WYNONNA Rescue Me (Curt/

" CHRISTIAN CHR

CASTING CROWNS Lifesong /Beach Street/Reumon/PLG)

CHRISTIAN ROCK

GRAND PRIZE Break Me (4 postrophe/

INSPO

CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)
WYNONNA Rescue Me (Curb/

CHRISTIAN RHYTHMIC

No Adds

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more Info, contact John Fagot at
Jfagot@radioandrecords.com.
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UVE

Travis Storch « 866-365-HITS

Back

ARCADE FIRE Newghborhood #3 (Power Out)
JINE INCH IAILS The Hand That Feeds
SYSTEM OF A DOWN 8.Y 0.8

MUDVAYNE Happy?

OASIS Lyla

Cowniry

SARA EVANS A Real Fine Place To Start
SUGARLAND Something More

FAITH MILL Mrsssssipps Girt

TIM McGRAW Do You Want Fries With That?
SAIE O'MEAL Somebody's Hero

Bives

JOHN LEE HOOKER JA. Boom Boom
SUSAN TEDESCHI Don't Think Twace

W. WILLIAMS & J. SUMEROUR Ain't Gonna.
DR. JOHN A U 4 Real

BIG HILL MORGANFIELD Boogre Child

Music
-CHOoICE
Yooy Manin. Vinw Chalea ™
30 mition homes
27,000 businesses
Available on digital cable and DirecTV
Damon Wilhams ® 646-459-3300

T LIST

Justin Prager

ALL-AMERICAN REJECTS Dirty Lttie Secret
BOW WOW VOMARION Let Me Hold You
CRAZY FROG Axel F

HOWIE DAY She Says

LUDACRIS Pxmpin’ All Over The World
RYAN CABREMA Shine On

ROCK

Gary Susalis

WSTITUTE Buliel-Proof Skin
TRAPT Stand Up
ALTERNATIVE

Gary Susalis

NINE INCH MAILS Onty
WHITE STRIPES My Doorbelt
TOBAY'S COUNTRY
John Hendricks

KEITH ANDERSON )00
RANODY TRAVIS Angels

RAY SCOTT My King Of Music

AMERICANA

Liz Opoka

MRCHELLE SHOCKED How You Play The Game
MICKEL CREEK When In Rome

SHANNON MCMALLY Miracle Mile

SHOOTER JENNINGS Busted tn Baylor County
$SOM YOLT Gramophone

Voice of America broadcasts n 44 tan-
Quages in over 60 countries with an audh-
ence of 100 million fisteners on 798 radio
stations and 502 television stations.

Larry London ® 202-619-3901
Arnis/Title Total Plays
KELLY CLARKSON Behind These Hazel Eyes 22
D.M.T. Listen To Your Heart 2
PUSSYCAT DOLLS VBUSTA RHYMES Don't . 22
RIHANNA Pon De Replay 22
BLACK EYED PEAS Don't Phunk With My 22
BABY BASH AKON Baby I'm Back 20
BOW BOW L/OMARION L et Me Hold You 20
PAPA ROACH Scars 18
LIFEHOUSE You And Me 18
MARIAH CAREY we Beiong Together 18

BOWLING FOR SOUP Onhio (Come Back..}) 16
JESSICA SIMPSON These Boots Are Made.. 16

PRETTY RICKY Grind With Me 16
GWEN STEFANI Coo! 1"
PRAS MICHEL USHARLI MCOUEEN Havent. 14
COLDPLAY Speed Ot Sound 12
CROSSFADE Coig 12
50 CENT Just A L1’ Bit 12
WILL SMITH Switch 10
FRANKIE J How To Deal 10
FAT JOE $/MELLY Get it Poppin® 10
MISSY ELLIOTT (/CIARA Lose Control 10
NATASHA BEDINGFIELD These words 8
CIARA 1A UOACRIS Oh 8
GREEM DAY Holiday [3
SIMPLE PLAN Untitied 6
Adds .

WEEZER Beverty Hills

CLICK FIVE Just The Girl

LUDACRIS Pimpin’ All Over The world
ROB THOMAS Thrs (s How A Heart Breaks
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SIRIUSA/

SATELLITE RADIO
1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Sirlus Nits 1
Kid Kelly -

HOWAE DAY She Says

SLACK EYED PEAS Don't Lie

FALL OUT BOY Sugar. We're Gom’ Down
REV AUN Mind On The Road

Jose Mangin

MNE INCH HAILS Onty

3 DOORS OOWN Live For Today

COMEED & CAMBAIA Weicome Home

Nard Attack

Jose Mangin

TRIVIUM A Gunshot To The Head Of Trepidation
SO WORK Weapon Of Vandty

The Puise

Haneen Arafat

B0 JOVI Have A Nice Day

DAMIEL POWTER Bad Day

Outisw Country

Jeremy Tepper

BANIO & SULLIVAN I'm At Home Getting Hammered
BANJO & SULLIVAN | Don't Give A Truck

Left Of Conter TURFERS Wipe Out 2005
Rich McLaughiin The Beat
JOLEWILD E) Captan Howard Marcus
DEATH CAB FOR CUTIE Soul Meets Bady ANMIE Heartbeat
REOWALLS Thank You STONEBRIDGE {/THERESE Take Me Away
GIRAFFES Man U. GROOVE COVERAGE Porson
ADULT CONTEMPORARY
Jason Shitt
- HOWIE DAY She Says
3 DOORS DOWN Here By Me
2 i . .. o Bend And Break
O e S S
[
: counTRY
This section features this week's new adds Leanne Flask
on DMX MUSIC channets avaitable via digi- TRACE ADIONS Arington
tal cable and direct broadcast satelite. LISA BROKOP 8ig Picture
ALTERNATIVE RYAN SHUPE & THE AUBSERSAND Dream Big
Dave Stoan RYTHANC BANCE
STELLASTARA Sweet Troubied Soul Danielle Ruysschaert
OAMIEN MARLEY Weicome To Jamrock EVE UOWEN STEFAN Let Me Blow Your Mind (Chub Mix)
[~ ¢ MICHAEL GRAY The Weekend
OURAN DURAN Girts On Film (Sai Tank Remix)
Davedioan VIVIAN GREEN Gotta Go Gofta Leave
3 DOORS DOWM Live For Today USHER Caught Up (Bimbo Jones Mix)
ROLLING STONES Rough Justice PUSSYCAT DOLLS Dont Cha (Raiphi's Hot Freak Max)
L 08-MYTUNES
©
o
WEST Artist/Titie Total Plays
1. COLDPLAY Soeed Of Sound HILARY DUFF Wake Up 81
2. SCOTY GRIMES Livin' On The Run AKON Lonely 80
3. TilM McGRAW Do You Want Fries with That?
4. AUDIOSLAVE Be Yourselt CRAZY FROG Axel F 7
5. LEANN RMMES Probably Wouldnt Be Thes Way JESSE McCARTMEY She's No You 78
MIDWEST JESSE MCCARTNEY Beautiul Soul 7
1. COLDPLAY Speed Of Sound
2. TN MCGRAW Do You Wan Fries With That? SOWLING FOR SOUP 1985 n
3 $COTT GRISSES L’ On The Run KELLY CLARKSON Behind These Hazel Eyes 76
4. AUDIOSLAVE Be Yourselt
5. LEANM RBSES Probably Wousdn't Be This Way GWEN STEFAM LEVE Rich Gir 3%
SOUTHWEST BACKSTREET 80YS incomplete K<}
1. COLDPLAY Speed Of Sound CHEETAH GIRLS | won't Say 32
2. 7104 McGRMW Do You Want Fries With That? .
3 AUDIGSLAVE Be Yoursel S agcelior You 52
4. $COTT GAWMES L On The Run USHER Caught Lp 3
S.M?SH?MWO‘MMBHVSWW ALY & A.J. Do You Beiieve In Magic 0
NORTH - KELLY CLARKSON Since U Been Gone 30
1. COLDPLAY Sound
zmcn&o?dmm'mmnm 0J0 Leave (Get Out) 3
i.;mbo‘vwwmheswmv That? ASHLEE SIMPSON Pieces Of Me 2
3. LEN RRIED procac Woakdn Be T Wy JEBSE MCCANTNEY Get You Shine On 28
SOUTHEAST KELLY CLARKSOM Breakaway 8
1. COLDPLAY Speed Of Sound BUACK EYES PEAS Let's Get It Started 28
2. $COTY GRIMES Lvia’ On The Run
3 T McGAMWY Do You Want Fres With That? MY &AJ. No One %
! mmw""*’"‘ Be This Way Playlist for the week of July 18-24,

WONDER IF HE WEARS THEM AT NIGHT Seen here with sunglasses
donned is Oasis bandmember Noel Gallagher, who recently stopped by Sirius’
New York studios to chat with Alt Nation personality Demos. During the
scintilating conversation Gallagher revealed his dislike of rap and also said that
even though he fights constantly with his brother Liam, they “haven't had it out

In a couple of years now.”

Aot Radio@®@Network |

Ron Nenni » 415-934-2790 |

Top Alternative

Pete Schiecke

SWATCHFOOT Stars

CHERRY MONROE Sateilites

BECK Girt

Top Pop

Jet! Graham

HILARY DUFF Wake Lip

MARIAH CAREY Shake It Off

Top Country

Beville Darden

KEITH URBANM Better Lde

DIERKS BENTLEY Come A Littie Closer
KEITH ANDERSON O(L

Top Jams

Donya Floyd

50 CENT 10088 DEEP Outta Control
YING YANG TWINS Bagd

Ken Mouitnie « 800-426-9082

Aduit Top 40

WEEZER Beverty Hilts

oW

Steve Young/John Fowikes
BACKSTREET BOYS Just Want You To Know
MARIAN CAREY Shake It Oft

HOPE PARTLOW Who We Are

POB THOMAS Thes is How A Heart Breaks
Rhythmic CHR

Steve Young/John Fowlkes

JERBANINE DUPREE Gofta Getcha
Mainstream Country

Hank Aaron

RYAN SHUPE & THE RUBBERBAND Dream Big
Now Country

Hank Aaron

RYAN SHUPE & THE RUBBERBAND Dream Big
KEITH ANDERSON YO(L

Lis

Ken Moultrie/Hank Aaron

MONTGOMERY QENTRY Something To Be Proud Of
CRAIG MORGAN Recneck Yacht Club

RYAN SHUPE & THE RUBSERSAND Dream Big
Banay Wright

Ken Moultrie/Hank Aaron

LOMESTAR You're Like Coming Home

WEAL McCOY Billy's Got His Beer Goggles On
Seft AC

Mike Bettelli/Teresa Cook

KIMBERLEY LOCKE If | Could

Mainstream AC

Mike Bettelli/Teresa Cook

CARRIE UNDERWOOD inside Your Heaven
The Alan Kabel Show - Mainstream AC
Steve Young/Teresa Cook

EABLES No More Cloudy Days

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Reck Classics

Adam Fendrich

ROLLING STOMES Rough Justice
U.S. Country

Penny Mitchel!

LEE AMN WOMACK He Oughta Know By Now
GRETCHEN WALSON Al Jacked Up

WESTWOO0 ONE

Chartie Cook » 661-294-9000

Aduit Reck & Roll
Jeff Gonzer

80N JOVI Have A Nice Day
ALICE COOPER Sunset Babees (All Got Rabies)
ROLLING STONES Rough Justice

Adult Contemporary

Andy Fulier

RASCALS FLATTS Biess The Broken Aoad
Bright AC

Jim Hays

B0 JOVI Have A Nice Day

Mainstream Country
David Felker
CRAIG MORGAN Redneck Yacht Clud

et Country

Jim Hays

TRACE ADIINS Arkington
HOT APPLE PIE Hillbilles

Young & Verma
David Felker
PHIL VASSAR Good Ote Days

e F(:’TI'IT:!T—FC—T‘

PNE TWW ORI

After Midaite
Sam Thompson

LONESTAR You re Like Comn’ Home
GARY ALLAN Best | Ever Had

I"
A“" AL AR FRORNS
Country Today
John Gienn
JOSH GRACIN Stay With Me (Brass Betf)
JASON ALDEAN Hicktown
AARON TIPPI Come Friday
COWBOY CRUSH Nobody Ever Dred Ot A Broken Heart

AC Active
Dave Hunter
HOOTIE & THE BLOWFISH One Love

Alternative Now!
Polychronopolis

ADVENGED SEVENFOLD Bat Country
311 Dont Tread On Me

OISTURBED Stricken

BUMDSIOE Feil in Love With The Game
TOWERS OF LONDON On A Noose

Scott Meyers « 888-548-8637

Nightly Tosh Show
BACKSTREET 8OYS incompiete

Weskend Tosh Shew
AMMA NALICK Breathe (2am)

LAUNC

Music oN YAHOO!
Jay Frank e 310-526-4247

Audio

16 DADDY WEAVE What | was Made For
ILLY DEAM Race You To The Bottom
SOW WOW UCIARA Like You
BRAD PAISLEY Alcohol

BRANDI CARLILE Throw It All Avay
BY TME TREE Only To You

OMERKS BENTLEY Come A Littie Closer
HOOTIE & THE BLOWFISH One Love
HOWIE DAY She Says

STITUTE Butlet-Proot Stan

JOSH TURNER Your Man

KAC! BROWN Unbeiievable

KEXE WYATT Put Your Hands On Me
MARC ANTHONY Amigo
MAMO Here | Go Again

MARY MARY Heaven

NE-YD VPEED! PEEDI Stay

RAHEEM DEVAUGHN Believe

RAY J One Wish
SHARISSA | Got Love

U2 City Of Bisnding Lights
UNDERGATH A Boy Brushed Red.

Video

BUACK EYED PEAS Don Lie
BOBBY VALENTING Teii Me
BRAD PAISLEY Aicohol
CHRIS BROWN Run It
HILARY DUFF Wake Up

RAY $COTT My Kind Of Music

£ musicsnippet.com

Tony Lampley » 866-552-9118

Hip-Nep
JERMANE DUPRI Gofta Getcha
DIPLOMATS The Best Out

CHAS BROWN Run It
FATTY KOO Chilis
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72 miflion heuseheids

Y CHEMNCAL ROMANCE tHeiena 30
COMMON Go 0
F00 FIGHTERS Best Of You 2
LUDACRIS Prmpin Al Over The World 2
GORILLAZ Feel Good Inc 29
PSC UT.L. & LIL SCRAPPY I'm A King 28
FALL OUT BOY Sugar, We're Gong Down 8
MSSY ELLIOTT Lose Controt 27
JESSICA SHAPSON These Boots Are Made Foc.. 27
WANYE WEST... Damonas 3

SIMPLE PLAN Untrtied 19
KELLY CLARKSON Berwnd These Hazel Eyes 8
RIHANMA Pon De Replay 1%
HAWTHORN HEIGHTS Otio is For Lovers 15
WEDBIE (/BUN B. Grve Me That 15
SHAIIAA La Tortura "
BRAVERY An Honest Mistake 13
PUSSYCAT DOLLS. .. Don't Cha 13
DESTINY'S CHILD Cater 2U 13
BOW WOW 1/OMARION Let Me Hoid You 13

Video playiest for the week of July 18-24.

—)

David Cohn 2
General Manager
FOO FIGHTERS Best Of You 3
MIKE JONES Back Then 30
XINGS OF LEON Four Kxcks 30
MSSY ELLIOTY Lose Control 2
GORILLAZ Feet Good inc 28
ILLERS Al These Ttwngs That I've Cone 28
KANYE WEST... (amonas a
FALL OUT BOY Sugar, We're Gong Down a
WEBBIE BUN 8. Give Me That 3
YING YANG TWIng Baod 3
BRAVERY Faaress 2
COMMON Go 2t
LUGACRSS Pimpur All Over The Wortd il
PSC UTL. & LIL SCRAPPY |'m A King 21
RISE AGAST Swing Lte Avay H
ALL-AMERICAN REJECTS Dirty Litie Secrets Fal
L. ASAP 20
NINE IICH NAILS Oy 20
T.). Motnvation 20
INCUBUS Make A Move 19

Video plaviest for the week of July 18-24

ADDS

LEELA JAMES Music

NEY RUN Mind On The Road
STAMID Rignt Here
TOMAY LEE Good Times

MARIAH CAREY We Beiong Together
PUSSY CAT DOLLS UBUSTA RMYES Don't Cha
BUACK EYED PEAS Don't Phunk Wrth My Heart
PAPA ROACH Scars
COLDPLAY Speed Of Sound
NATASHA BEDINGFIELD These Words
LIFENOUSE You And Me
GREEM DAY Hosdzy
GWEN STEFANI Cool
ROS THOMAS This Is How A Hear! Breaks
FOO FIGHTERS Best Of You
RIHANNA Pon De Replay «
IELLY CLARKSON Behind These Hazel Eyes
JESSICA SIMPSON These Boots Are Made For Walkin®
SHAKIRA 1ALEJANORO SANZ Lz Tortura
. KELLY Trapped In The Closet
BECK Girt
ANNA MALICK Breathe
BLACK EYED PEAS Don't Lis
WREZER Beverly Hills
Video piaylst for the week of July 25-31,

NATIONAL MUS/

Lori Parkerson
202-380-4425

Alan Freed

DEEP DISH Say Hello
LR LOVE Littie Love
MYLD in Your Amms

WIGHWAY 18 OIM18)

Ray Knight

CATHERINE BRITT § ELTON JOHN Where We Botn
JOE MCHOLS Tequila Makes Her Clothes Falt Off
WARREN BROTHERS Change

SHAWN KNG in My Own Backyard

SQUIZZ (XMM4E)

Charfie Logan

NE INCH MARLS Ony

CHEVELLE Panx Prone

SUVERTIDE S F.C

THROTTLEROD Tomorrow And A Losded Gun
POWERIIAN 5080 Heroes And Vilains
MBTITYTE Buket-Proot Sian

HIMDER Get Stoned

THOUSAND FOOT KRUTCH Move
THOUSANO FOOT IRUTCH Absciute
U-POP (X429)

Ted Keily

WEEZER We Are All On Drugs

MELANE C Better Alone

ROOSTER No Digoty

KRONOS QUARTET UASHA BHOSLE Dum Maro Dum
THE LOFT (XMS50)

Mike Marrone

AIREE MANN | Cant Heip You Anymore
AMBEE MANN Cear John

ANMEE MANN That's How | Knew This Story.
EELS Raircao Man

EELS Troutie With Creams

POSIES Love Comes

POSIES it's Great To Be Here Agan

VAN MORRISON Mag«c Time

VAN MORRISON Carry On Regardiess

X COUNTRY (Xat12)

Jessie Scott

TWO TONS OF STEEL Vegas

MICHELLE SHOCXED Don't Ask

LIMBECK Let Me Come Home

VARIOUS ARTISTS Brewed in Texas. Voi 2

36 million housoholds

Cindy Mahmoud,
VP/Music Programming
& Entertainment
This week's BET Playlisi frozen

VIDEO PLAYLIST

DESTINY'S CHILD Cater 2V

BOYZ 18 0A HOOD Dem Boyz
PRETTY MICKY Grng With Me

BOW WOW LOMARION L st Me Hold You
FANTASIA Free Yoursett

LYFE Must Be hxe

MCE JONES Back Then

GAME Dreams

LUDACRS 1S0B8Y WALENTING Prmom’ Al Over The World
MARIAH CAREY We Belong Together

RAP CITY

GAME Creams

MIKE JONES Back Then

WEBBIE (/BUN 8. Give Me That

JERMAINE DUPRI tJONNTA AUSTIN Gorta Getcha
YING YANG TWINS {/MNE JONES Badd

KANYE WEST... Damonds

BOYZ % DA HOOO Dern Boyz

TI.ASAP

LUDACAES VBOBBY WALENTINO Pemom’ Al Over The Worl

Video playhst for the week of July 17.

CMT

COUNTRY MUSIC TELEVISION
75.1 mitlion househoids
Brian Philtps. Sr. VP/GM
Chns Parr, YVPMusic & Talent

Pays
TOP 20 ™ W
SHAMA TWAIN | Ain't No Quitter 29 9
TRISHA YEARWODO Georgia Rain 9 27
SARA EVANS A Real Fine Place To Start % N
FAITH BLL Mississiopr Girl B 28
TOBY KEITH As Good As | Once Was 28 28

ALAN JACKSON The Talkin' Song Repair Blues 28 25
LEANN RIMES Provably Wouldnt Be This Way 27 29
KEITH ABDERSOM Pickin’ Wild Fiowers 27 28
818 & NICH Big Time a7 u
SUGARLAND Something More 26 27
BROOKS & OUNN Play Something Country 26 28
MONTGOMERY GENTRY Somettung To Be... 25 12

RASCAL FLATTS Here's To You 23 23
WILLIE NELSOM U/ T. MBBERT I'm A Worned.. 23 12
PAT GREEN Baby Dol 22 28
SRAD PAISLEY Aicchol 2 2
VAN ZANT Help Somebody 17 14
KEITH URSAN Making Memories Of Us 15 20

DIERXS BENTLEY Lot Of Leavin Let To Do 15 13
COWBOY TROY | Piay Chicken With The Train 15 12

Aupiay as monitored by Mediadase 247
between July 18-24.

GREAT AMERICAN COUNTRY ~

38.3 miilion househoids
£d Haray, President
Sarah Trahern, VP/Programming

GAC TOP 20

SUGARLAND Something More

FAITH HILL Mississippi Girl

TOBY KEITH As Good As | Once Was

TRISHA YEARWOOD Georga Rain

BLAKE SHELTOM Gooodye Time

BROOKS & DUNN Play Something Country
NEAL McCOY Billy's Got His Beer Goggles On
SHeDAISY Don't Worry ‘Bout A Thing

TRICK PONY it's A Heartache

BRAD PAISLEY Aicohol

SARA EVANS A Real Fine Place To Start
CHELY WRIGHT The River

JOSH GRACIN Stay With Me (Brass Bec)
KEITH ANDERSON Piciun Wild Flowers
MONTGOMERY GENTRY Something To Be Proua Ot
RYAN SHUPE & THE RUDBERBAND Dream Big
ALAN JACKSON The Tatkin Song Repair Biues
CRAIG MORGAN Redaneck Yacht Club

ERIKA JO | Break Things

OWIGHT YOAKAM international Heartache

Intormation current as of July 29.

CONCERT PULSE

Avp. Gross
Pos. Artist n 000s)
1 DAVE MATTHEWS BAND $1.046.2
2 KENNY CHESNEY $8976
3 YOM PETTY & TME HEARTBREAKERS $6132
4 STEVIE NICKS / DON HENLEY $603 5
S BRUCE SPANGSTEEN $4173
¢ SANTANA $4113
7 RASCAL FLATTS $3996
8 MOTLEY CRUE . S3622
9 GAEEN DAY $356 4
10 VANS WARPED TOUR $3532
1M ST §3513
12 SARAH McLACHLAN 3223
13 ANORE RIEV $286.7
14 MAROON S $278.2

$266 4

Among thes week's new tours’
CLEOUS T. JuDD
ERIC 8188
KISSERS
NUMBER ONE FAN
STEVE KIMOCK SAND

The CONCERT PULSE s courtesy of
Poltstar, & puthcation of Promoters’

—

TELEVISION

Tube Tops

Dierks Bentiey; Big & Rich
with Cowboy Troy; Sara Evans;
Alan Jackson; Miranda Lam-
bert; Jo Dee Messina; Dolly
Parton and The Grascals; Rascal
Flatts; Sugariand; Keith Urben;
Phil Vassar; Gretchen Wilson;
Lee Ann Womack; Wynonna,

| and Trisha Yearwood are siated

to perform on ABC's CMA Music
Festival: Country Music's Biggest
Party (Tuesday, 8/2, 9pm ET/PT).

I Fridey, 7729

¢ Jessica Simpson and Willie
Neison, The Tonight Show With
Jay Leno (NBC, check local list-
ings for time).

» Jack Johnson, Jimmy Kim-
mel Live (ABC, check local list-
ings for time).

* Amos Lee, Late Night With
Conan O'Bnen (NBC, check lo-
cal listings for time).

* Keane, Last Call With Carson
Daly (NBC, check local istings for
time).

s Lindsay Lohan and Kelly

Clarkson, The Tony Danza Show
(check local kistings for ime and
channel).

Sy, 779

*Green Day, Saturday Night
Live (NBC, 11:30pm ET/PT).

WMenday, 1

* Neil Diamond. The Ellen De-
Generes Show (check local list-
ings for time and channel).

¢ Incubus, Jay Leno.

* Son Volt, Late Show With
Dawvid Letterman (CBS, check lo-
cal listings for time).

* Loveline co-host Adam Ca-

¢ Fall Out Boy, Conan O'Brien.

* Scott Welland, Carson Daly.

Tosstay, 02

¢ Alicia Keys, Ellen DeGen-
eres.

« Faith Hill, Jay Leno.

¢ Young Jeezy, Jimmy Kim-
me.

* The Dan Band. Carson Daly.

o Patti LaBe#le. Tony Danza.

Wednesday, 83

*Ricky Fanté, Ellen DeGen-
eres.

* Raul Midon, Jay Leno.

¢ Lucinda Willams, David Lett-
erman.

* Missy Higgins, Carson Daly.

Therséay, A

* Michael Penn, Jay Leno.

e Jessica Simpson, Dawvid Left-
eman.

* The Raveonettes. Cason Daly.

— Julie Gidlow

R

1. RIHANNA Pon De Replay
2. GORILLAZ Feel Good Inc.

5. LIFEHOUSE You And Me
6. FOO FIGHTERS Best Of You
7. WEEZER Beverly Hills

’

1. JASON MRAZ Mr. A-Z
2. COLDPLAY X& Y

7. GORILLAZ Demon Dayz

10. BECK Beck Remix #1 (EP)

www americanradiohistorv com

FThé iTunes Music Store Top 10

Appie's iTunes Music Store is the leading digital-music service in

the U.S., offering a catalog of more than 1 million songs from all four

J maijor labei groups and hundreds of independents. Here's a
snapshot of the top-s?lling downioads on Tuesday, July 26, 2005.

Top 10 Songs

3. FALL OUT BOY Sugar, We're Goin' Down
4. PUSSYCAT DOLLS {/BUSTA RHYMES Don't Cha

8. KANYE WEST ¢/JAY-Z Diamonds From Sierra Leone
9. MISSY ELLIOTT t/CIARA & FAT MAN SCOOP Lose Controi
10. BLACK EYED PEAS Don't Phunk With My Heart

Top 10 Albums

3. FALL OUT BOY From Under The Cork Tree

4. THE ALL-AMERICAN REJECTS Move Along

5. JACK JOHNSON /n Between Dreams

6. DANNY ELFMAN Charfie & The Chocolate Factory ST

8. BLACK EYED PEAS Monkey Business
9. NICKEL CREEK iTunes Live Sessions

N

4
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A&R WORLDWIDE

Whirlwind

SAT BISLA
sot@onrworidwide.com

‘Round The World

We jet off to Australia, New Zealand and Portugal

t's been a whirlwind month for the A&R Worldwide staff, with

visits to Australia, New Zealand and Portugal. It’s essential
to understand the global markets by actually visiting each ter-
ritory. By traveling we can learn about the state of the creative
industries in particular areas, meet with heads of music and
media so we can make better decisions about our relationships
with the markets, and discover new artists and the response they

get from their home fans.

This week we give you an overview of our
recent visit to New Zealand and Australia as
participants in the highly successful Big Sound
music conference in Brisbane. So fasten your
seatbelts as we journey around the globe —
major frequent-flier miles included.

First Leg: New Zealand

Three days in Auckland, NZ were perfect
for abit of catch-up on the time change — and
the seasonal changes: 40 degrees and always
the threat of rain in this winter-in-July climate.
And the water does run counterclockwise
down the drain! But friends and fine music
(OK, adult beverages and fine dining too) are
pretty much constant year-round in this stun-
ning country.

Our gracious hosts, the wizard Brendan
Smyth, the essential Nikki Donoghue of NZ
on Air and manager extraordinaire Paul
McKessar of CRS Management (which man-
ages Scribe, Breaks Co-Op, Blindspott, Bic
Runga, Brooke Frasier, The Bleeders and oth-
ers), engaged me and A&R Worldwide part-
ner jim McKeon in discussions on the issues
involved in exporting the plethora of deserv-
ing NZ talent beyond the nation’s shores.

Among the artists of interest in New
Zealand now are The Checks, Elemeno P,

A&R WORLDWIDE GOES UNIVERSAL 48R Woridwide's
Sat Bisia and Jim McKeon enjoyed Universal Music/New Zealand MD
Adam Holt's haspitakity while praviewing upcoming Blseders and
Elameno P music. Seen hers (1) are Bisia, Hoit and McKeon.

26°u;|3|mmzo.zoos

Breaks Co-Op and Steriogram, the last of
whom have one fine international Capitol re-
lease under their belts already. We met with
representatives of all these acts during our
brief stay and confirmed our belief that, with
a population base of 4 million (roughly equal
to metropolitan Atlanta), New Zealand boasts
far more than its expected share of creative,
exportable musical talent.

Our trip coincided with perhaps the biggest
sporting event of the year in New Zealand: The
NZ All Blacks were playing the British & Irish
Lions. This is world-class rugby, friends. Hap-
pily for thelocals, and very sadly for yours truly,
the home team triumphed mightily. Well, bring
on more fine Hawkes Bay cabernet, and let’s
hear that Breaks Co-Op CD again!

Queensiand Rocks

One of the largest gatherings of internation-
al independent music-industry professionals
Australia has ever seen descended on Q Mu-
sic’s Big Sound conference in Brisbane from
July 5-9. McKeon and Bisla jointly opened the
event with a keynote speech, giving the dele-
gatesan overview of the global music and me-
dia businesses and offering solutions and op-
portunities for the future.

Managers, artist managers, publicists, tal-
ent brokers and many
other music-industry
pros from mainland Eu-
rope, North America,
the U.K. and around the

" world were in atten-
dance, including Triple]
Radio/Australia MD
Richard Kingsmill and
Project Manager Rob
Scott; New Zealand
Music Industry Com-
mission Chairman Cath
Anderson; Australasian
Performing Right Asso-
ciation CEO Brett Cottle;
Village Sounds’ Jessica
Ducrou; Triple J's Costa
Zouliou; ABC Radio’s

EPPING FOR RUGBY IN NEW ZEALAND Gotting raady tor the NZ vs. irish & English

h

Lions game are (I-r) A&R Worldwide's Sat Bisia. NZ On Air Manager Brendan Smythe, Check co*
managers Phil Moore and Alan Pettersen and A&R Worldwide's Jim McKeon

Kellie Riordan; the Phonographic Perfor-
mance Co. of Australia’s Lindy Morrison;
Dmand Management’s Darren Clark; What
Management/International Music Forum'’s
Alistair Cranney; Black Lung's David Thrus-
sel; Sarah Longhurst; Modem Music’s Dave
Leonard; Boat People Management'’s Rick
Chazan; Sound Gallery Management's Millie
Millgate; Stuart McCollough of Amplifire mag-
azine, Pete Murray Management and Sony
BMG A&R; Time Off magazine’s Matt Con-
nors; Mobile Independent Music’s Brett Bur-
ford; MC Management’s Marshall Cullen;
Buzz Office’s Leanne De Souza; Reservoir Pro-
motions’ Deb Gann; and KIWI Radio/Auck-
land PD Grant Hislop.

Big Music featured artist performances that
showcased some of Australia’s diverse emerg-
ing talent pool. The event, organized by Q
Music, also facilitated meetings between in-
ternational guests, Q Music and state minis-
ters in arts, education, liquor licensing, fair
trade and tourism.

According To McKenna

“Big Sound attracted thousands of partici-
pantsover the course of the week to many dif-
ferent events, including showcases, panels,
roundtables at venues and other events, all
coordinated by Q Music,” says Q Music Exec.
Officer Ant McKenna.

“Our focus is to build a local and global
community. Due to the informal nature of the
gathering and discussions, all delegates were
able to engage in a relaxed and friendly envi-
ronment, sharing information, contacts and
ideas in supportive and
intimate surroundings.
The inclusion of a large
number of internation-
al and interstate guests
meant that the confer-
ence was truly building
local and global com-
munities.

“Partnerships with
the Association of Inde-
pendent Record Labels,
Music Manager’s Fo-
rum, APRA and many
government depart-
ments and local coun-
cils were established.
Derek Sivers from CD
Baby, the largest seller
of independent CDs

online in the world, attended the conference
and confirmed his commitment to opening an
Australian office based in Brisbane.

“Brisbane Deputy Lord Mayor David Hinch-
cliffe expressed his support for a local music
hub in which organizations such as Q Music
and AIR would share office space with local
music businesses, CD Baby and more, en-
abling a vibrant hub of industry activity and
much more.”

A&R Worldwide congratulates Q Music
President Matt Connors, McKenna and the
entire Q Music staff for organizing and exe-
cuting a very successful event. We also thank
Queensland Government Trade & Investment
Office Manager/Business Development Tina
Radbum and the rest of the trade-office staff
for their support. Additional highlights from
Big Sound are available at unw.gmusic.com.au/
bigsound2005.

Lishon's Gift to the World

Extraordinarily talented Portuguese four-
piece The Gift, who impressed many music-
industry executives with their powerful per-
formance at the MUSEXPO conference in Los
Angeles in May, recently played in front of a
sellout crowd in their home city of Lisbon.

While in Portugal I was excited to accom-
pany a dynamic group of industry decision-
makers from the U.S,, UK. and mainland Eu-
rope to catch the band’s amazing show for a
large hometown crowd. The Gift are available
for signing, licensing, publishing and legal
representation and are now the topic of seri-
ous discussion at record labels worldwide.

A\

WARM BRISBANE WELCOME. seen hers (1) are ASR
and A&R Worldwide's Sm McKeon at the governor's residence.
Government House.
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KRBE: Designed By
Women, For Women

Like Secret, it's strong enough for @ man — but made

for o« woman

'l')erennial CHR/Pop superstar KRBE/Houston is reigned over
by the incredible brain trust of PD Tracy Austin and Asst.
PD/MD Leslie Whittle, who effortlessly combine their Wonder
Twins powers to keep the station on target. That kind of leader-
ship has pushed KRBE consistently to the top five in Houston’s
ratings and was recognized by you, the unwashed masses, who
voted Austin CHR/Pop PD of the Year at R&R Convention 2005

in Cleveland.

Noted Star Wars aficionado Austin (we have
Halloween photos but are morally and contrac-
tually bound not to print them), a Houston
native, can honestly trace her humble radio
beginnings back to the original holy trinity of
George Lucas films.

“One of the big things that KRBE’s arch-
rival, 93Q [KKBQ), did when I was a senior
in high school was have a big premiere of Re-
turn of the Jedi, and 1 did whatever I could to
getintoit,” Austin says. “They also had a spirit
contest, where they brought Duran Duran to
alocal high school. Our school didn’t win, and
I was very disappointed, but I did manage to
get tickets to the Jedi premiere.”

Another reason Aus-
tin says she went into
radio was that she was
jealous of a friend who
got to go on the air at
93Q. As we fast-for-
ward to today, revenge
is indeed sweet. “It'sa
big victory for me, be-
cause now he’s work-
ing for the phone com-
pany, and I'm in radio,” Austin says with a
maniacal laugh. “I am victorious!”

Larger Than Life

Austin remembers being profoundly affect-
ed by the sheer star power radio stations
seemed to possess back in the day. That feel-
ing was the final piece of the puzzle that made
her realize she should dive headfirst into this
wacky industry of ours.

“I wanted to be part of that excitement and
I love music, so it seemed to make a lot of
sense,” she says. “When | went to college | be-
came a news intern at KHFI/ Austin, and I've
been doing it ever since.”

Austin and Whittle crossed paths early in
their careers, at noted industry proving
ground KHFI. Whittle, then working as her
unmarried alter ego, Leslie Basenberg, did an
internship at the station and was working in

TracyrA ustin

“Obviously, we live
the lifestyle and talk
abourt the things that
women in the demo
talk about. 's not
hard for us to force
ourselves to watch
Sex & the City or go
W’g-"

Loslle Whittle

the promotions department around the time
that Austin departed (only to later end up at
KIIS-FM/Los Angeles). Both women ac-
knowledge the mentoring skills of then-KHFI
PD John Roberts.

“John ended up grooming me after Tracy
left,” says Whittle. “I did pretty much every
job there and eventually worked my way up
to MD, and then PD in 1998. 1 loved it there,
and they were good to me, but the chance to
come to KRBE was incredible, because it was
a whole new world for me.

“KRBE was one of the big stations we al-
ways watched. Jay Michaels hired me, and |
was already here when Tracy arrived.”

Joined, But Not Siamese

Together, this dynamic duo have been
wreaking havoc on the airwaves (not to men-
tion the malls) of Houstonwsince 2002, and their
programming partnership has blossomed into
a strong friendship.

Austin sings Whlttle s praises and enjoys
the bond they have. “We’re joined at the hip,”

LOTS OF HOPE During their trip to exotic Minneapolis last week for Conclave XXX, R&R
CHR/Pop Editor & Street Talk Daily Overiord Kevin Carter and Sales Guy Extraordinaire Steve
Resnik witnessed firsthand the wonder that is Virgin recording artist Hope Partiow. Seen
here are (I-r) Virgin's Danny Cooper, Carter, Partiow, Resnik and Virgin's Jason McFadden.

she says. “l look to her to make a lot of the big
decisions. | look to her to decide what wine
to order at dinner and where to go shopping
and where to get those new shoes.”

Whittle says, “I wonder if there’s another
station in the country where the PD and Asst.
PD/MD have that kind of relationship. We
know we have something very special here,
and we know how fortunate we are.”

The two lead a staff that has been scoring
big numbers with women everywhere in the
Houston metro. OK, so we have to ask the
“woman question”: Is KRBE's success due to

the fact that it’s led by two women who hap- .

pen to reside squarely in its target demo? “I
don’t think it’s an issue unless you make an
issue,” Austin says. “Diverse PDs can pro-
gram any format.

“Hopefully, I won't limit myself to Pop for
my whole career, because everyone has to be
flexible in this age of programming multiple
stations. You need to be able to do any format,
but, fortunately, I'm in this one, where I think
my gender is a positive thing. I like the music
we play, I'm a consumer — probably a little
too much of one — and | love pop culture and
entertainment and all the things we try to fo-
cuson.”

Whittle agrees, saying, “Obviously, we live
the Iifestyle and talk about the things that
women in the demo talk about. In some ways
that makes it easier for 7
us. It's not hard for us
to force ourselves to
watch Sex & the City or
go shopping.”

Neither Austin nor
Whittle feels she’s
been discriminated |
against careerwise
based on her gender.
“In business you ex-
pect professionalism from the people you
work with,” Austin says. “The gender thing
shoukdn’t even be an issue. .

“They say that sometimes the best man for
a job is a woman. Well, sometimes the best
man for the job is a man; it just happens that
way. It comes down to knowledge and how
you interview and your history and how you
get along with people. No matter the market
size, the fundamentals of people and relation-
ships and communication are the same.”

The Crystal Ball

What's next for KRBE? Austin, Whittle and
their crack programming staff and promo pros

Leslie Whittle

www americanradiohistorv com

are already looking forward to unleashing
their unique brand of radio all over Houston
during the upcoming fall book.

Austin says the station is in an “exciting
new energizing period,” and part of that is
dealing with a rare full-time opening: Midday
queen Michele Fisher has announced that
she’s leaving after a decade at KRBE to focus
on her family. Austin also promises some ex-
citing moming show news soon, so stay tuned
to your favorite trade publication.

Another issue hanging out in the station’s
jock lounge like the proverbial elephant in the
living room is Susquehanna’s impending sale.
Does the uncertainty of KRBE's future weigh
on Austin’s mind? “There are always going
to be some people who will assume the
worst,” she says.

“But, having been through this so many
times at the different places I've worked, |
know I can’t worry about the things I can’t
control. It's the guys on Wall Street, and it's a
big business transaction, and they’ll always
need good people to run stuff, no matter
what’s happening.”

Thankfully, she says, Susquehanna hasn't
tap danced around the sale, but has been ex-
tremely upfront and honest. Right now it's a
non-issue for Austin and KRBE, making
things business as usual — and business is
good.

“I'm in one of the last great oases of radio,”
Austin says. “We're still having fun, and we're
still learning. We're privileged. You can feel
that vibe. People say that when they come to
visit, they can feel it in the halls. Some places
are totally sanitized, and there’s a row of con-
trol rooms and the feeling of ‘Where am |
again? | don’t know what station this is, be-
cause there are five in the building.’

“That's a fact of life, and there are plenty of
advantages to it, but there’s also the pride of
being a standalone. This is a heritage station,
it's got a kick-butt sales team, and there’s all
kinds of artist stuff in the hallways that goes
way back. There’s George Michael and Mor-
rissey on these walls, as well as the new Ma-
riah and No Doubt and Gwen Stefani.”

Austin is wielding her newfound power as
R&R CHR/Pop PD of the Year with reckless
abandon. “My R&R Achievement Award is
right behind my desk so I can point at it when-
ever I need to exercise my authority,” she says,
getting a little misty-eyed as she delivers this
final sentiment: “But when you look at the
people who have occupied this chair, it's very
flattering to be able to continue it.”

July 29, 2005 Radio & Records ® 25
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1 1 MARIAH CAREY We Belong Together //sisnd//0/MG) 9302 -158 742825 16 1M g 5
2 2 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 8830 -101 709979 17 1m M os rAnD ED
3 3 BLACKEYED PEAS Don't Phunk With My Heact /A&M/ntarscope) 7784 336 599504 15 1150 AATIST TITLE LABEL(S) ADOS
5 o D.H.T. Listen To Your Heart /Robbens/ 8377 +549 481506 10 11212 | BLACK EYED PEAS Don't Lis (ASMAwerscape/ 58
4 e PUSSYCAT DOLLS t/BUSTA RHYMES Don't Cha (4&M/Interscape/ 6343 +111 452481 14 1120 3 DOORS DOWN Here By Me /Rapudic/Uiniversa) 2
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7 @ PAPAROACH Scars (Geffon/ 5781 +85 420335 23 14 | SACKSTREET S
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10 0 LIFEHOUSE You And Me (Geffen/ 5207 +400 357142 15 108/1 MARIAH CAREY Shake It Off (IsiandIUMG/ 17
9 9 WILL SMITH Switch flaterscope/ 5040 -358 376086 23 1140 HILARY DUFF Wake Up (/folywood! 9
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15 @ GREEN DAY Holiday (Reprise/ 3732 +166 203400 1 10411
2 @ GWEN STEFANI Cool fnterscope/ AN +567 251880 5 1160
17 @ NATASHA BEDINGFIELD These Words (Epic/ 3470 +87 186851 1 1110 Mo S r F
14 17 50 CENT Just A Lii Bit (Shady/Aftermatlyinterscope/ 3460 -347 234139 13 103/0 I E A SED L A YS
21 @ FRANKIE J. How To Deal [Columbra/ 3368 +257 245813 1 10012 NCR : P
18 @  PRETTYRICKY Grind With Me /Ariantic/ 3314 +80 198937 13 84/t ke
. ARTST TIE 888 NCREASE
16 20  BABY BASH Baby I'm Back /atam/Universal) 3082 -338 274019 18 8710
2% @ MISSYELLIOTT Lose Control (Gokf Mind/Vidiator/Atiantic) 2823 +631 228703 8 918 :'SSV ELLIOTT Lose Cmgd /MW‘Z'@WMM *:ﬂ
i AMAN CAREY Shake it Off (isiand/10./ +
19 22 SIMPLEPLAN Unt}tbd flava) 2648 -533 175229 18 105/0 GWEN STEFA Cool inerscope! +567
27 @ WEEZER Beverly Hills (Geffen/ 2470 +484 119585 8 9214 BACKSTREET BOYS Just Want You To Know
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22 25 CROSSFADE Coid (Columis/ 2197 359 116781 26 9810 DT Listen Ta Your Heart (Rabéies/ *::
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24 2]  BACKSTREET BOYS Incomplete iiive/Zomba Label Group) 1788 424 166350 16 102/0 FAT JOE {MELLY Get It Poppin’ /Atientic/ +418
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32 @ LIL ROB Summer Nights (Upstairs) 1444 +233 99722 6 484
30 @ JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia) 1409 +94 61060 5 6711
3 €D BOWLING FOR SOUP Ohio... (SivertonsLive/Zomba Label Groug) 1213 4152 41549 4 M NEW & ACTIVE
29 34 GAME f/50 CENT Hate it Or Love it {Aftermath/G-Unit/Interscape) 1116 -261 71942 19 8910
a5 € BACKSTREET BOYS Just Want You To Know Wive/Zamba Label Group/ 1077  +564 69166 2 833 DESTINY'S CHILD Cater 2 ) (Cokméus/
38 €@ ROBTHOMAS Thi is How A Heart Breaks (Atanric/ 847  +205 40639 3 og;s | oo Plavs 410, Total Statons: 26, Adds 4
CARRIE UNDERWOOD Inside Your Heaven (Ansta/
41 @ 50 CENT {/MOBB DEEP Outta Control (Shady/Aftermath/interscape/ 849 +175 61329 3 419 Total Plays: 403, Tota Stations: 28, Adds: 3
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ARTIST TITLE LABEL(S)
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG)
MARIAH CAREY We Belong Together (/siand/IJMG/
BLACK EYED PEAS Don’t Phunk With My Heart (4&A/Interscape)
PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha /4&M/Interscope)
D.H.T. Listen To Your Heart /Robbwns/
PAPA ROACH Scars (Geffen/
LIFEHOUSE You And Me /Geffen/
RIHANNA Pon De Replay /Def Jam/IDJMG)
WILL SMITH Switch /interscape/
3 DOORS DOWN Let Me Go /Republic/Universal)
GWEN STEFANI Holtaback Girl /finrerscope)
GREEN DAY Holiday (Reprise/
FAT JOE f/NELLY Get It Poppin’ (Atisntic/
GWEN STEFANI Cool /interscape)
NATASHA BEDINGFIELD These Words /Epwc/
FRANKIE J. How To Deal (Columbrs/
CIARA #LUBACRIS Oh /1 aFace/Zomba Label Group)
BABY BASH Baby I'm Back /L atimy/Universal)
PRETTY RICKY Grind With Me (Atiantic/
COLDPLAY Speed Of Sound [Capitol)
WEEZER Beverty Hills (Geffen/

. SIMPLE PLAN Untitled (ava/

50 CENT Just A L' Bit /Shady/Aftermath/interscope/

MISSY ELLIOTT Lose Control (Gold Mind/Vialator/Atiaatic/
JESSICA SIMPSON These Boots Are Made For Walkin' (Columbia/
BACKSTREET BOYS Incomplete Uive/Zomba L abel Group/

ROB THOMAS This Is How A Heart Breaks (Atiantic)

CLICX FIVE Just The Girl (Lava/

BOW WOW fIOMARION Let Me Hold You (Cokmba/

CROSSFADE Cold (Columbia)

MARIAH CAREY Shake it Off (/siand/i0JMG/

LIL ROB Summer Nights WUpstairs/

BOWLING FOR SOUP Otvo... /SivertonelUive/Zomba Label Group)
LUDACRIS Pimpin® AN Over The World (Def Jam South/IOJMG)
GORILLAZ Feel Good Inc. (Virgin/

NATALIE Energy atium/Universal

BACKSTREET BOYS Just Want You To Know Wive/Zomba Label Grou)
CRINGE Bum (Listen/

50 CENT 1/MOBB DEEP Outta Control (Shady/Aftermativinterscope)
FRICKIN' A Naked in My Bed (Toucan Cove/Alert)

CUTTING EDGE Everytime | Try (Thunderguest/

PRAS MICHEL f/SHARL MCOUEEN Haven't Found Unversal/
AKON Belly Dancer (Bananza) (Universal

FOO FIGHTERS Best Of You (RCARMG/

HOPE PARTLOW Who We Are /Vigs/

JEANNIE KENDALL You Just Don't Get Me - Do You? (Gakien Music/
GAME /50 CENT Hate It Or Love it (AftarmatiyG. Unit/interscope)
AVRIL LAVIGNE Fall To Pieces /Arista/AMG)

ANNA NALICK Breathe {2am) (Cokmbia/

MARIO Hera | Go Agsin L/RMG)
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ARTISTTITLE LABELSS) ADDS
580 BLACK EYED PEAS Don't Lie /A&M/Interscope/ b
870 BACKSTREET BOYS Just Want You To Know
(3]] Kive/Zomba Label Group) L}
- MARAN CAREY Shake It Off disiand0/MG/ 1
LUDACNS Pimpin’ AN Over The World (Def Jam SowthI0UMG) 9
s 50 CENT /MOBS DEEP Outta Cantrol Shady/Afrermativinterscope/ 8
" 683 BOW WOW 1OMARION Let Me Hold You (Cokmbn/ 7
8212 ROB THOMAS Thes Is How A Heart Breaks (Atiantic/ ]
WEEZER Severly Hills (Geffen/ 5
510 LIL ROB Summer Nights Upstars/ 5
5310 NATASHA BEDINGFIELD These Words (Epic/ ]
560 CLICK FIVE Just The Girl (Lava/ ]
BOWLING FOR SOUP Oio (Come Back To Texas)
830 | ShvertonelieZomba Label Growp) 2
60/0 GORILLAZ Feel Good inc. (Virgin/ 4
6712 FOO FIGHTERS Best Of You (RCA/RMG/ 4
- HILARY DUFF Wake Up MHolywood) ]
JASON MRAZ Wordpiay (Arisntic) ]
5913 3 DOORS DOWN Here By Me (Repubbc/Universal 4
5310
am
5212
56/3
5015
o MOST
- INCREASED PLAYS
“‘z TOTA'L
ARTIST TITLE  LABEL(S) INCREASE
320 | Y. Listen To You Heart Aot/ +519
4816 GWEN STEFAMI Cool (interscape/ +428
424 MARIAH CAREY Shake It Off AsianddUMG/ +426
an BOW WOW fOMARION Let Me Hold You (Cokmbia/ +359
MISSY ELLIOTT Lose Control [Gold Mind/Vidlatar/Atiant)  +318
290 RIHANNA Pon De Replay (Def JamAOUMG/ +I
51/11 | ROBTHOMAS This is How A Heart Bresks (Atiantic/ +268
395 LIL ROB Summer Nughts (Upstars/ +267
PUSSYCAT DOLLS {BUSTA RNYMES Don't Cha
3614 (A&M/Interscope/ +255
349 CLICK FIVE Just The Girl Lava/ +255
258 FAT JOE H/NELLY Get h Poppin’ (Ariantic/ +251
WEEZER Beverly Hills (Geffen) +201
2n BACKSTREET BOYS Just Want You To Know
2914 | (weiZombs Label Growp) +234
1310 LIFEHOUSE You And Me (Geffen/ +184
. JESSICA SIMPSON Thesz Boots Are Made For Walkin' (Cobmbia/ +181
228 1 55 CeNT MOBB DEEP Outta Control
90 (Shady/Aftermatlyinterscape/ +159
141 LUDACRIS Pimpin’ All Over The World /Def Jam SouthIDIMG) +157
200 PRETTY RICKY Grind With Me (Atkanic/ +136
GOMLLAZ Fel Good Inc. (Virps/ +135
152 FRANKIE J. How To Deal (Cokmbia/ +125
124 GREEN DAY Holiday (Reprise/ +98
COLDPLAY Spesd Of Sound Capital +93
8n AKON Belly Dancer (Bananza) (Unversall +91
1200 BOWLING FOR SOUP Ohio {Come Back Ta Texas)
9 (Sivertoselive/Zomba Label Group) N
ALL-AMEMCAN REJECTS Dirty Little Secret (interscope/ +683
0 FAICION' A Naked in My Bed (Toucan Coveidiert +58
12j2 KELLY CLARXSON Bohind These Hazel Eyes (RCA/BMG/ +58
WILARY DUFF Wake Up Holywood/ +58
NATASHA BEDINGFIELD These Words /Epic/ +55
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‘ [ Artist Tte (Label) TW (W Famil. Burn 12v-v1 7 1swza 25»734 VB O™ ener e s JoT el WEERSOM  TOIAL
KELLY CLARKSOM Befund These Harel Eyes (BCARMG) 431 436 99% 30% 433 424 434 1 1 MARIAH CAREY We Belong Together /isond/0UMG) 568 12 12 110
! GREEN DAY Holiday /Reprise/ 384 380, 95% 24% 405 375 383 2 ©  RIHANNA Pon De Repiay Def JomTUMG) 525 420 6 10
| LIFEHDUSE You And Me fGeffen) 393 415 9% 23% 390 399 418 4 ©  XELLY CLARKSON Behind These Hazel Eyes /ACARMG) 813 +21 12 m
g | SIMPLE PLAN Uniitled (ava/ 38 A0 W% 5% 402 373 39 3 BLACK EYED PEAS Don't Phunk... U&Minterscope) 4100 32 15 8I0
BACKSTREET BOYS Incomplete (/ve/Zomba [abe/ Grow/ 389 381 98% 31% 375 395 386 5 ©  PUSSYCAT_ 1. RHYMES Don't Che ASMIerscpe) 385 +11 1 M
DH.T. Listen To Your Heart /Robbwns/ 388 397 90% 23% 391 400 34 8 OQ SIMPLE PLAN Untitled /Atisntic/ 365 +23 14 60
3 DOORS DOWN Let Me Go (Republic/Unwersal) 388 393 95% 3% 32 1m 3M ] MASSARI Be Easy /Capital Prophet) M .12 7 ]
PAPA ROACH Scars /Geffen/ 384 396 90% 2% 415 371 3N " SHAWN DESMAN Red Hair (Sony BMG Cansdal N9 412 10 8/0
HOWIE OAY Cotide /Epic/ 380 393 83% 30% 359 3M % 10 9 @ JULLY BLACK Sweat O1... (Unversal/ 3 2 g 80
| GAVIN DEGRAW Chariot L/AMG) 373 381 W% 29% 373 384 370 7 10 GWEN STEFANI Holkaback Gl finterscope) M 3815
MARIAH CAREY We Belong Together isand?UMG) 372 380 S8% 43% 347 384 1383 18 DT, Listen To Your Heart fRobdus % o4 s M
WILL SMHTH Switch finterscape/ e 1 382 8% A% 382 360 376 12 8 NATASHA BEDINGFIELD These Words £k 295 o 7 mn
WEEZER Beverly Hills (Geffen/ M - UM% 1% A IS8 M 15 ®  COLDPLAY Spoed Of Sound /Capial % o1 "
SRS e SEL R S5 a8 S AM 14 14 CIARAHLUDACAIS Oh LafwaZonts (sbeGr) 280 17 11 _ 1M
:::: sr“;:‘ci:;:z:» —— ;:; ;;: ::: ::: ::; :; :‘7’: 17 15 FAT JOE fIMELLY Get kt Poppin’ (Atiseci/ 256 2 58
GWEN STEFAM Holaback Girl Iterscape/ 382 343 9% S4% 352 343 Im4 1(:3 :? if:;rmafx/ S ::: "': : ':":
PUSSYCAT DOLLS SBUSTARHYMES Dur't Cle MSMbmsccpe 353 367 95% 35% 344 354 334
COLDPLAY Speed 01 Sound gt O I KRN 19 @@ DAMIELPOWTER Bad Day Wamer ros % 2 8
' FRANKIE J. How To Deal (Columbsa/ 346 356 % 2% 350 363 330 13 19 BACKSTREETBOYS heorpe (heZomielabwiGpy 238 45 17 80
FAT JOE IIMELLY Get It Poppin’ Adiaatic/ M 339 % 2% 34 34T 37 8 @  GWENSTEFANI Cool imerscope o N
’ RIHANNA Pon De Repiay (Def Jam/UMG) 338 341 8% I 358 38 395 22 @  URENOUSE YouAnd Me (Gefioy m 4 LI
- MISSY ELLIOTT Lase Control (Galf MindViolator/Atiantic) 338 334  80% 28% 3417 338 306 20 224p AVRILLAVIGNE Fal To Pieces (Ansta/RMG) 2 4 12
‘ NATASHA BEDINGFIELD These Wards (Eac/ 337 342 1% 1% 352 310 398 23 23 WEEZER Beverly Hills (Geffen) m 2 16
CIARA {/LUDACRIS Oh (#FaceZomba Label Growg) 328 323 95% 48% 332 336 318 2 244y DIVINE BROWN Did Skool Love (Blacksmatty m 2 1B M
‘ BABY BASH Baby I'm Back (Latim/Universal 326 333 85% 3% 3 3N I 24 25 WILL SMITH Switch flatarscope) M 23 w60
| TRICK DADDY Sugar (Gmme Some) (Sip-¥-Sick/Aiantic/ 308 322 B6% 4%% 324 319 1302 pi 26 PAPARDACH Scars (Geffen/ 1 13 6 50
; GAME /50 CENT Hate 1t Or Love h AftemathClnthtersope 315 305  90% 45% 325 318 298 26 27 BABY BASH Baby 'm Back Latim/Universal 1% 13 5 50
| 50 CENT Just A L' Bit Shadydftermath/interscope) 304 302 93% 4%% 392 308 297 29 @ WAXGRANAMVS.YES Owner Of ALonsly Hourt 6’ 184 +14 ¢ 50|
Totai sampe suze is 359 respondents Total average lavorabilily estimates are based on a scale of 1-5. {1=chslike very much. 5 = like very -t 0’ G LI s i - i~ . ¥ i
much). Total familiarity represents the percentage of respondents who recognized the song. Total dum represents the number of [Debu> @‘ FESSIONAL Summer Vibes (/ndependent/ 155 +22 1 0/0
mﬁgﬂfﬁﬁfmﬁﬁ%ﬁ m&m&‘?ﬂ%ﬂ: ",,,W ;,mm mfmmm“m,,w,zm 15 Canadian CHR reporters. M, dairplay data by Med R adivision of Premiere Radio Networks l
Rate TheMusic.com results are not meant to replace callout research The results are infended to show opinions of participants on the the Songs ranked by total plays for the airplay week ot 717-7723. Bullets appear on songs gaining piays or remaining flat trom !
Internet onty. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system. is available for lecal radio stations by previous week. i two songs are tied in total plays. the sang with the Larger increase in plays s placed tirst. Songs below No.
L calling 818-377-5300. RateTheMasic.com data is p By Mo A 8 division of Premiers Radie Networks. ) \15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ¢ Indicates Cancon. )

PON DE KHOP Lovely Det Jam/1IDJMG artist Rinanna (r) dropped by KHOP/Modesto, CA to get
PD/atternoon driver Chase Murphy all excited about the prospect of posing in a picture with her so he
could later show it to all his friends and tell them, “Hey, | know her!”

Please Send Your Photos

L ‘;':;n " |
-~ < oall R&R wants your best snapshots.

KISS GETS BABE-ALICIOUS tpic arst Natash Bedingtied had some spar time on her Please send high resolution images with the names and titles of all =
hands, so she thought, “Hey, why not stop by and say hi to the people at WKSC (Kiss 103.5)

Chicago?” She was even nice enough to pose for a picture with them. Seen here are (I-r) Kiss Moming pictured to Keith Berman at kberman@radioandrecords.com.
| Show Producer Petey, Bedingfield and Kiss moming people Drex and Me! T

‘-.
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DANA HALL

dhall@radicandrecords.com

Wonder Women

Kicking down doors at Rhythmic

t's been proven that hip-hop is not just for guys. Women have

been a major part of the genre for as long as it’s been in ex-
istence. Nonetheless, it hasn’t always been easy for females to
win prime slots at Rhythmic stations.

This is changing though. With more program-
mers realizing the value of a female perspective
in momings, as well as how women can win
overall — in middays, afternoons or nights —
we've seen a number of female personalities
come to the forefront. Some have made names
for themselves by being controversial and pro-
vocative — traits usually associated with male
jocks — but all are taking on roles traditionally
handled by guys.

This week we talk to five female personali-
ties making inroads at Rhythmic radio. Make
room for the ladies, because they re about to take
over.

Miss Jones
Mormings, WQHT (Hot 97)/New York

Jonzy, as her listeners know her, is not afraid
to step into the fire, be-
cause she knows that's
how many of her male
counterparts have made
names for themselves.
Jones has been handling
the morning show at
Hot 97 for the past year,
helping to rebuild that
daypart at the station
that gave birth to such
legendary male mom-
ing duos as Dr. Dre & Ed Lover and Star & Buc
Wild. In fact, Jones was a member of the latter
show, which is now heard on WWPR/New
York.

Jones started her radio career at Hot 97 in
1994. Then-PD Steve Smith heard the young
R&B singer pushing her first album as a guest
on the Dre & Lover show and felt that her wit
and personality would make her a great radio
jock. For years Jones continued to pursue her
music and acting carcer while handling week-
ends on Hot 97. When she joined The Star & Buc
Wild Show, the moming show bug bit.

Jones went on to do momings for WPHI/
Philadelphia. It was there that she started to
make news. Women on the air usually take on
the role of the sympathetic, compassionate lis-
tener; the voice of reason to some chauvinistic
guy; or the sexy sidekick. Not Jones. She was as
aggressive and provocative as any man on the
air, ruffling a few feathers in the process.

Earlier this year The Miss Jortes Morning Show
made headlines after airing a parody song about
the Southeast Asia tsunami tragedy. Two mem-
bers of the show were dismissed following the
fiasco, but Jones remained on board and has
stayed focused on her most important challenge:
rebuilding momings at Hot 97. It will be a win
30 © Radio & Records July 29, 2005

Miss Jones

for all women in momings at every format if she
accomplishes that task.

Khool-Aid
Host, Pocos Pero Locos; Middays,
KPWR (Power 106)/1os Angeles

When Khool-Aid was growing up in Los An-
geles she knew she would one day work for
KPWR (Power 106). She hung pictures of all of
the Power 106 jocks in her junior high locker and
was a die-hard fan of the station. She began
working on-air when she launched a hip-hop
show on her college ra-
dio station. Her first full-
time gig came at KCAQ/
Oxnard, CA, where she
met her partner in crime
(now her husband), Lat-
in hip-hop producer E-
Dub

Khool-Aid still had a
buming desire to work
at Power 106. Consult-
ant Michael Newman helped to make her dream
come true by hooking her up with Steve Smith,
who was PD at Power 106 at the time.

She auditioned in overnights for a year, and
then the midday personality left and Khool-Aid
began filling in. The station searched for a re-
placement, but Khool-Aid playfully yet boldly
told Power PD Jimmy Steal, “I’'m not going any-
where.” KPWR moming show host Big Boy rec-
ognized her passion and lobbied for her, and six
years later Khool-Aid is still in the midday siot.

Shortly after she got the nod to host middays,
Khool-Aid went into Steal’s office with 200 Lat-
in hip-hop CDs. “This is the voice of the people
of our station, and we need to give them a plat-
form,” she said. Steal Yold her to put together a
demo, but she and E-Dub presented a full-blown
hourlong show that became Pocos Pero Locos. It
initially aired on Sundays at midnight, and the
phone lines blew up.

“I knew [ was doing something so much big-
ger than [ had even planned on doing,” says
Khool-Aid. Seeing the tremendous response,
Steal gave Pocos a better time slot and made it a
two-hour show. Pocos Perv Locos is now on over
30 stations through Radio Syndicate. Khool-Aid
and E-Dub launched the reggaeton show Sube-
lo!, with Dj Casanova, about three months ago,
and it already has 21 affiliates.

Lil Rob, Baby Bash and Amanda Perez are just
a few of the artists who have emerged from Po-
cos Perv Locos. Khool-Aid says that the secret to
the show’s success is that it reflects the music and
artists that the streets wanted to hear. As for her
personal success, she credits hard work, belief in

Khool-Aid

-

herself and passion. “I never represent some-
thing I’'m not truly passionate about,” she says.

Though the industry was initially skeptical
about Pocos Pero Locos, most of the doubters are
now on the bandwagon. To see Latin hip-hop
growing at this rate is gratifying for Khool-Aid.
“I never hid the fact that | was a Jewish girl from
the Valley,” she says. “If anything, | was proud
that | wasn’t Latino and that 1 was able to see
and expose the beauty in somebody else.”

Nina Chantele
Afternoons, KXBT (The Beat 104.3)/
Austin

The effervescent Nina Chantele was born
and raised in Chicago, but her career in radio
has taken her to two cities she had never imag-
ined herself working in. Her getting into radio
was a bit of a fluke. While visiting former
WGCI/Chicago afternoon jock Rick Party atthe
station, Nina boldly moved behind the micro-
phone when Party stepped out of the studio
and proceeded to pretend that she was doing
a break.

Party caught Nina in the middle of her antics
and thought she sound-
ed good. He loved her
voice and taught her the
fundamentals of being a
jock. “He said | had a
good, outgoing person-
ality and that | was a
people person with a
charming, witty person- I
ality,” says Chantele. =

Party helped her put  Nina Chantele
together an aircheck, and Chantele dropped off
copies at WGCl and WPWX (Power 92) in Chi-
cago. WPWX PD Jay Alan responded immedi-
ately, hiring her to work part-time.

A little over a year later Chantele received a
call from Clear Channel VP/Urban Program-
ming Doc Wynter. He asked if she was ready to
work in paradise, and Chantele jumped at the
opportunity to do afternoons at Urban WMIB
(103.5 The Beat)/Miami. lronically, this pitted
student against teacher, because Party was host-
ing afternoons across the street at WEDR (99
Jamz)/Miami.

Chantele had great success in afternoons and
was ranked No. 1 12+ in the fall ‘04 book. She
was the only female on-air at the station but nev-
er felt any discomfort. “All of the guys there were
like my brothers,” she says.

“l never represent
something I'm not truly

passionate about.”

L ]

During her time in Miami Chantele also
voicetracked middays for Clear Channel’s
WSSP (Power 94.3)/Charleston, SC and WBBT
(105.5 The Beat)/Ft. Myers. After departing
WMIB Chantele made her way to Infinity’s
KXBT (The Beat 104.3)/ Austin, again doing af-
ternoon drive.

Her career has been a whirlwind, and Chan-
tele sees no limit to what she can accomplish as
long as she stays strong. “I never let anyone tell
me [ can’t do something,” she says. “That nega-
tivity always makes me want to prove myself
and show that I can and will succeed.”

In addition to her duties at KXBT, Chantele

does voiceovers for Party’s company, Sizzle Pro-
ductions. Working on-air in New York is a ma-
jor goal for Chantele, and she has aspirations of
one day becoming an actress. “l work really
hard, because I've definitely learned in my ex-
perience so far that as fast as success and glam-
our can come to me, it can be taken away just as
quick.”

Rane
Nights, WPGC-FM/Washington

WPGC/Washington night jock Rane experi-
enced her share of set-
backs at the beginning
of her career, but noth-
ing was going to stop
her. She spent most of
her youth in Washing-
ton, DC and was first in-
troduced to radio at
West Virginia Universi-
ty’s WWVU/Morgan-
town, WV. Her first pro-
fessional gig was at WDVE/Pittsburgh, a Clas-
sic Rock station where she worked in produc-
tion.

Although she was the only female and the
only person of color in the department, she
was undeterred. “I didn’t let that feeling over-
take the experience,” Rane says. “I was under
Production Director Brian Price, and he
showed me there were no limits to the creativ-
ity of radio. | was assertive and asked a lot of
questions.”

During her time at WDVE Rane became fa-
miliar with the Pittsburgh market and eventu-
ally landed a job at Urban WAMO. She received
great training at WDVE, but it was the connec-
tions she had made as a teenager that were in-
strumental in getting her where she is today.

You see, when she was younger, her father
took her to audition for BET’s Teen Summit posse.
Rane beat out hundreds of kids for a slot on the
show;, and she made invaluable connections dur-

Rane

-ing her two years on BET. Former Teen Summit

hosts Ananda Lewis and Prince DeJour were her
mentors. g

While working for WAMQ, Rane ran into Big
Tigger, who remembered her from her time at
BET and helped her get her job at WPGC. Rane
readily admits that she was green when she
started at the station and thanks her Home Team
partner, DJ Flexx, for helping her find her way.
“Flexx embraced me and taught me the game,”
she says.

Being on a night show is very comfortable for
Rane because, she says, “I'm live and I'm hype.
[ always heard women with butter-skin voices,
but that's not me. I couldn’t have been success-
ful if [ tried to speak that way.”

Instead of focusing on the difficultics of be-
ing a female on a station that plays a high vol-
ume of hip-hop, Rane sees the positive side. “It's
a gift, because you have an instant bond with
female artists,” she says.

She also uses her platform to relate to young
women and demands the respect of male artists
who don’t take her seriously during interviews.
“It's because of the way | carry myself,” she says.
“I stay true to myself and say what other wom-
en are thinking.”

Rane frequently freestyles with artists live on
the air but has no plans to become a rapper. “I
started freestyling on WPGC,” she says. “When
rappers come to the studio, they’re coming into
my world. When I freestyle with them, I'm com-
ing into their world.”

With a prime spot on the No. 1 station in
Washington, Rane loves her job but is setting her
sights on accomplishing more outside of radio.

Continued on Page 32
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M2 e e vens M A e HEM OUED MEDIABASE
1 1 MARIAH CAREY We Belong Together (isiand/IDIMG) 8425 312 706410 18 8310
2 @ BOWWOW fIOMARION Let Me Hold You (Columbia/ 5587  +740 577993 10 810 .
33 PRETTY RICKY Grind With Me (Atiantic/ 4499 227 4693711 19 7910 MOST ADDED
6 @ LUDACRIS Pimpin’ Al Over The World /Def Jam South/iDJMG) 4133 +198 401762 10 770 | ATTSTTE L —
4 S FATJOEAINELLY Got k Pogin At 4082 81 320780 12 790 Lm‘ulz’; mrgﬁim‘;z’gj‘zxw ;:
8 @ LILROB Summer Nights WUpstaws/ 3812 4305 316889 13 S0 | pay ) Doe Wish MckourSovctuny 2,
7 @  RINANNA Pon De Replay (Def JanyIDJMG) 3782 4108 376200 9 - B0 | B5 U Got Me (Bad Bopidrianric "
4 8 50CENT Just AL Bit (Shady/Aftermattinterscope) 3533 724 368317 19 7200 | JAVIERLUNA Dance For Me (BLG/Capital 10
12 @  YING YANG TWINS {/MIKE JONES Badd (TV7) 3284 +386 283197 6 780 ::"z:o'ff'f‘“ °;9°’ ’”"‘“f/ S :
9 D MISSYELLIOTT Lose Control (Gokf Mind/Violator/Atlantic) 3182 455 3131 WM 00 | gouwowmcam u",’,!w" ',wr” Al g
11 ) WEBBIE /BUN B Give Me That Asykm/Tnll 2908  +18 287558 14 73)1
15 @ MIKEJONES Back Then (Swishatouse/Asykun/Wamer Bros.) 2748 +381 243849 10 6613
10 13 CIARAfILUDACRIS Oh (LaFaceZomba Label Group/ 2586 442 233536 21 820
18 )  TEAIRRA MARI Make Her Feel Good (oc.A-FelaIDIMG) 2342 +58 237200 13 620
13 15 FRANKIE J. How To Deal (Cokmbia/ 2195 570 157060 15 S0 MOST
14 16 GWEN STEFANI Hollaback Gil finterscope/ 2100 627 184031 18 69%0
20 @ DAVIDBANNER Play (SRCUnVersal 2094 4480 192369 4 6955 INCREASED PLAYS
2 (@ MARIAH CAREY Shake h Dff (island/BIMG/ 08 4723 sms2 3 oM@ |, ...:'E?X;
19 @ DESTINY'S CHILD Cater 2U (Cobimbse/ 1968 +176 195860 B SO | oo L e ok You o =
23 @  50CENT {/MOBB DEEP Outta Control (Shedy/Aftermathinterscope) 1904 +474 194876 & TU3 | \ARAH CAREY Shake I O fsondUMG) -
17 21 MATALIE Energy (latium/Universal 1837 443 170155 14 54/0 | BOW WOW fICIARA Lk You (SumCabmbis/ +504
% €D PRETTYRICKY You Body /Atiantic/ 1719 4393 13481 5 343 | SOCENTMOSS DEEP Ourta Conra ShackAftemathinascope) +474
16 23 GAME Dreams (AftermarVG-Uniintorscope) 1686 848 242879 11 708 %"gmm -
2 @ R. KELLY "GAME Playa's Ody ive/Zomba [WGIM/ 1509 +9 148485 8 68” YING YANG TWINS {MIKE JONES Badd l142] +388
% €D BOBBYVALENTINO Tell Me (OTP/Def JorvIDIMG) 1373 +162 141850 7 5314 | MIKEJONES Back Then (Swishatiouse/AsyhemWirner Bras) +341
27 @  JERMAINE OUPRI Gotta Getcha /So So Def/Virgin/ 1313 4176 104573 5 §2/3 | LRLROB Summe Nights Upstairs +305
28 @@ PUSSYCAT DOLLS BUSTA RHYMES Don't Cha 4&M/nterscopel 176 +113 108621 14 3z | BLACKEYEDPEAS My Humps (4 Minterscope) 5
22 28 BLACKEYED PEAS Don't Phunk With My Heart (A&M/nterscape/ 1080 391 82678 12 29
29 29 OAOOY YANKEE Like You /E/ CartedViMachets Music) 903 40 96652 10 150
3% @  YOUNG JEEZY And Then What (Def JanvIDJMG) 872 +130 96766 3 314
22 @  KANYEWEST Goid Digger /Roc-A-Feda//BIMG) 858 .28 140227 2 418
30 32 OONOMAR Reggastén Latino [Uben Box Offica/Virgin) 853 8 6419 8 1810 NEW & ACTIVE
33 EBONY EVEZ nYaFace Capitol 827 B M9 M| et G
3 @ TONYYAYO SoSeductive (G-Unit/interscape) 769 488 172889 7 190 | Yo Plays 472 Tote Stoters: 34, Adde 28
32 35  PAULWALLf/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asykum) 718 51 55794 5 410 | CUBAN LMK fIDON OMAR Scandsious /MOE/
39 @ MASHONDA fINAS Blackout L/RMG) 708 +82 31084 3 482 | Tow Plays: 461, Total Stations: 24, Adds: 0
@  BOW WOW ICIARA Like You (Sum/Cokmbia/ 688  +504 110170 1 98 CHAIS BROWN JUELZ SANTANA Run h Wive/Zomé Label Group)
. Total Plays: 453, Total Stations: 40, A