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Keys’ Streak Is ‘Unbreakable’

J/IRMG artist Alicia Keys leaves another mark on radio
with the success of her latest single, “Unbreakable.” The
track picks up Most
Added at Urban, with
52, moving 39-35". It
also grabs Most Added
at Urban AC, with 20.
PR Kcys will appear on a
y - hurricane-relief special
set to air Sept. 10 on
MTV, VH1 and CMT.
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Americana The Beautiful

The Americana Music Association is holding its sixth
annual Americana Music Conference in Nashville on
Sept. 8-10, and this week R&R Triple A Editor John
Schoenberger salutes this vibrant format with a special

section that includes a
history of KGSR/ ~e==THE =2}

Austin and a
rundown of current
and upcoming

releases. It begins Mus Ic

on Page 67. ASSOCIATION
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Talk Show Host
in Dallas.’

Teie

@RADl (m ] NETWDRKS
america listens to abc

www americanradiohistorv com

Call Ron Nahoum
to find out how to make
Mark *1 in your market.
212-735-1151

*Source: Arbitron Spring 2005, Dallas-Ft. Worth Metro,
Persons 12+ AQH, Mon-Frl 9a-12n
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R U S H L I M B A U G H

AMERICA’S
ANCHORMAN

www.rushlimbaugh.com
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EXCELLENCE IN BROADCASTING
NETWORK

212-445-3923

THE NATION TRUSTS RUSH

WWW._armericanraaronistorv.com
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RUSTY DOES GITMO

Talk Radio Network syndicated
host Rusty Humphries recently
took a trip to the U.S. Navai Station.
Guantanamo Bay Detention Center
in Cuba to see for himself how the
soldiers and detainees housed
there live. This week he's debriefed
by News/Talk/Sports Editor Al
Peterson.

See Page 18
MANAGING TALENT

“Ideas are a dime a dozen, but
great execution is priceless,” says
talent coach Bill Flynn, who talks
with AC/Hot AC Editor Julie Kertes
about the intricacies of coaxing —
or dragging — the best
performance out of your air talent
and reining them in when you
must

See Page 50

JACK JOHNSON

Good People (Brushfire/Universal)

CHR/POP
" D.H.T. Listen To Your Heart {Robbins)

i CHR/RHYTHMIC
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Radio To The Rescue

One man’s harrowing account of Hurricane Katrina

By Ken Anthony

R&R Rock Editor
kanthony@radioandrecords.com

Don Harrison has only been
PD of Entercom’s Rock WKBU
(Bayou 105.3)/New Orleans
for about five months, but
that’s long enough for him to
have fallen in love with the

| city.

The station had a strong
showing in the recent Arbitrons,
rising from a modest 2.8 12+
in winter to a solid 4.4 in

spring, good enough for top
Rock status in New Orleans.

Everything was in place for
an even more stellar fall —
and then Hurricane Katrina
hit. Harrison, who has spent
most of his radio career
(WBCN/Boston; KLYY/Los
Angeles; and KXFX and
KVRV in Santa Rosa, CA) on
the East or West Coast, had
no idea what he was in for,

ROCK See Page 58

ABC News Radio correspondent Alex Stone reports from just outside
New Orfeans on the evacuation of survivors of Hurricane Katrina.

SEPTEMBER 9, 200

HIP-HOP FANS STEP UP

What happens when a lifestyle-driven corporation, a forward-
thinking nonprofit group and radio -
come together? Find out when BOOST MOBILE
Urban/Rhythmic Editor Dana Hall
talks to the folks behind Boost
Mobile RockCorps, which inspires
young people to volunteer at
neighborhood organizations by
offering concert tickets in exchange
for community service. Page 34.

&

Arbitron_Mdni_tors
Katrina-Hit Areas

3y Adam Jacohson

&R Radio Editor
ijacobson@radioandrecords.com

Perhaps the last thing on |
anyone’s mind is the ratings
‘or radio stations in the New
Orleans and Mobile markets,
but Arbitron is closely moni-
toring the situation in the two
metropolitan areas to assess
the effects the aftermath of

[ Hurricane ‘
information: Page 16

N

Hurricane Katrina will have on
the summer and fall 2005 rat-
ings surveys.

Eight weeks of the summer
2005 survey were completed
before Katrina’s Aug. 29 arrival
on the Gulf Coast. Aug. 31
marked the final day of the
ninth week of the summer '05
survey in Mobile and New Or-
leans and other four-book con-
tinuously measured markets.

Arbitron VP/Communica- |
tions Thom Mocarsky said the
company’s survey-processing
team has been meeting sev-
eral times a day to track the

KATRINA See Page 14

L

UMG/Nashville’s
DreamWorks
Imprint Closed

By Lon Helton
R&R Nashville Bureau Chief

thelton@radioandrecords.com

Less than 24 hours after
DreamWorks/Nashville flag-
ship artist Toby Keith an-
nounced the launch of his own
label, Show Dog Nashville,
UMG/Nashville shuttered the
DreamWorks imprint and
folded remaining promotion
staffers and artists into its Mer-
cury and MCA labels.

The move comes just a few
months before the expiration of
UMG'’s right to use the Dream-
Works name, a provision of
Universal’s purchase of Dream-
Works in late 2003.

As part of the restructuring,
DreamWorks VP/Promotion
Bruce Shindler has been
named VP/National Promo-
tion of UMG/Nashville, re-
porting to Exec. VP /Promotion
Bill Catino. DreamWorks VP/
Field Promotion George Briner
has been assigned to MCA as
VP/Midwest Promotion, and

DREAMWORKS See Page 10

Infinity Welcomes
Kohl As KEAR/
San Fran VP/GM

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Veteran broadcast program-
mer and manager Ken Kohl
has been named
to the newly
created VP/GM
post at KEAR/
San Francisco.
The station,
which Infinity is
acquiring from
Family Stations,
is expected to
flip from its
current Christian Teaching and
Talk format.

Kohl most recently served as
Director /News & Talk Pro-
gramming for Clear Channel/
Northern California. In that
role he oversaw programming
for CC News/Talk outlets

KOHL See Page 14

Kohl

PART ONE OF A TWO-PART SERIES

Ryan Seacrest:

Multitasking Media Mogul

What a nice young rich man, as Mom would say

By Kevin Carter

RERCHR Editor
kearter@radioandrecords.com

Did you know that
American Idol host
Ryan Seacrest also
does a moming radio
show in Los Angeles?
Well, he does. I swear.
Weird, huh? I'm also
yanking your chain,
For as much publicity
as Seacrest has generated na-
tionally as the whip-and-
chair-wielding ringmaster of
the annual rite of Idol-mania,
his roots remain firmly
planted in the world of radio.

Since taking over momnings
at KIIS-FM back in March
2004, Seacrest has quietly and
steadily climbed through the

Seac~est

ratings ranks. He fi-
nally broke through to
No. 1 in the spring "05
book, beating such
market stalwarts as
Howard Stern, Big
Boy and Kevin &
Bean. Not too shabby
for a guy who'd never
done mornings in his
life, let alone on a
stage as public as Los Ange-
les, where everyone is a
mouthy armchair quarter-
back.

Since he’s preparing to hit
the road again very soon as
the new season of Ido! ramps
up, I figured if I was going to
talk to Seacrest about his career,

SEACREST See Page 29

Hearn Added To
R&R Christian
Summit Panel

EMI CMG President Bill
Hearn has been added to the
Presidents State
of the Industry |
panel that will
open the R&R
Christian Sum-
mit, set for Dec.
8-11 at the Nash-
ville Marriott at
Vanderbilt Uni-
versity.  He
joins GMA
President John Styll, Provident
Label Group President Terry
Hemmings and R&R’s Erica
Farber on the panel.

As previously announced,
EMI CMG will host an exclu-
sive prerelease screening of The
Chronicles of Narnia: The Lion, the
Witch and the Wardrobe that
evening, and syndicated talk host
and best-selling author Dave

SUMMIT See Page 14

Hearn

wWWW . americanradiohistorv.com
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One Stop Callout Analysis

SongSorter blends together your weekly callout research results with BDS, SoundScan and Internet data to
give you a total picture of what's happening with specific songs in your market. You'li easily identify the hits
and the stiffs — more quickly and accurately than ever before.

Drill Down Into Your Data.

Data tables and spreadsheets were fine when you had no other options. But now yeu have a choice:
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Katz Set As Sole Radio One Rep

Interep had handled half of company’s station stable

Salt Lake Ci

’ Bonneville’s KQMB flips; Simmons launches KFMS

ABC News Radio correspondent Alex Stone was in the thick of things down in
the Guif Coast region, covering the devastation left in the wake of Hurricane
Katrina. Stone is seen here using a Stray oil barrel as a desk so he can put
together a report from the field.

Welcomes Two
FM News/Talkers

Radio Revenue Off
2% For July, 1%
Year-To-Date

According to figures released
Sept. 2 by the RAB, combined
spot and nonspot ad spending for
radio declined 2% from July 2004
to July 2005. Local spending fell
2%, while national advertising de-
clined 3%. However, nonspot rev-
enue increased 3% for the month.

On a year-to-date basis, com-

| bined spot and nonspot advertis-

ing is up 1%, with both local and
national spending ahead 1% over
year-ago levels. Nonspot spend-
ing is flat for the January-July pe-
riod.

New Orleans is the scheduled

| site for the RAB's annual sales

conference. This year’s show is
slated to take place from Feb. 9-
12, 2006, but the effects of Hurri-
cane Katrina have cast doubt on
those plans.

RAB See Page 10

Wagner Tapped As

By Joe Howard

R&R Washington Bureau Chief
thoward@radivandrecords.com

For years Radio One has split
its national rep business between
rivals Interep and Katz. But the
company announced on Tuesday
morning an agreement to move
all of its radio stations under the
Katz umbrella.

"We are excited to expand our
partnership with Katz Media,”
Radio One CEO Alfred Liggins
said. “Over the years they have
proven to ably represent approxi-
mately half of our station portfo-
lio. We look forward to Katz’s his-
torical successes carrying over to
these additional radio stations.”

In recent quarterly conference
calls Liggins has expressed dis-
pleasure over the state of his
company’s national business and
acknowledged that splitting Ra-
dio One’s business between the
two rep firms may not have been

the best tactic. Radio One operates ’

69 stations in 22 markets.

Interep President/COQ George
Pine said that he understands Ra-
dio One’s desire to consolidate its
national business under one roof
but defended the results his com-
pany delivered for its former cli-
ent.

“Our performance stands on its
own,” Pine said, adding that
while Radio One’s overall na-
tional results were down 2.2% for

Two FM News/Talk stations
made surprise debuts in Salt Lake
City this week, as Simmons Me-

| dia Group launched KFMS (97.5

the first seven months of the year, |

results for Interep’s 11 markets

were up 3.6%. “We were proud of |

what we did for them,” he said.
Pine noted that 70% of Interep’s
billing for Radio One came from
three markets — Atlanta; Balti-
more; and Washington, DC —
and that Radio One’s business ac-
counted for just under 4% of
Interep’s annual revenue.

RADIO ONE See Page 14

Publisher/CEQ Erica Farber.

Legendary artist Pat Boone stopped by the palatial R&R World Headquarters
last week to visit with the staff and play us a couple of songs from one of his six
new albums. Seen here flanking Boone are R&R Sales Guru Steve Resnik and

FM Talk) and Bonneville flipped
Hot AC KQMB (Star 102.7) to
KSL-FM, a simulcast
of flagship News/
Talk KSL-AM.

Of KQMB’s flip,
Bonneville/Salt Lake
City Sr. VP/Market
Manager Bruce

Christensen said, KSL_ NE| WSRADIO
1160.. 102.7..

“This is a very
good business
decision for us
and a strategic move to even bet-
ter serve our listeners and the
communities in which KSL’s pro-
gramming is heard. Adding an
FM signal to KSL's broadcast foot-
print will allow us to reach even
more listeners and share the tra-
dition of KSL excellence with a
larger audience.”

A number of KQMB staffers
were let go as a result of the for-
mat flip, but KSL-AM & FM VP/
GM Chris Redgrave noted that
several have been reassigned or
offered other opportunities within
the company.

Meanwhile, Simmons’ KFMS
— which launched at a frequency
that has been dark — offers a
combination of local and syndi-

cated talk programs, along with
local news through a partnership
with KUTV/Salt Lake City and
network coverage from CBS Ra-
dio News.

Included on the new station’s
roster are shows hosted
| by Talk Radio Net-
work syndicated per-
sonalities Erich “Man-
cow” Muller, Michael
Savage, Jerry Doyle

phries; longtime
local S.L.C. host
Tom Barberi, who
was most re-
cently heard on Clear Channel’s
crosstown Talk KALL; and
Westwood One’s Bill O'Reilly,
who is expected to join the lineup
later this month.

“We are thrilled to be first in

the market to custom-create an |

original FM Talk station,”
Simmons VP/Programming

Alan Hague said. "We have |

been working for several months
to design a station that will fea-
ture the best of the best in news,
entertainment and information.
The marriage of FM and Talk ra-
dio was inevitable, and news
and information programming
on FM will have real appeal and
impact on radio listening in
Utah.”

Peterson Appointed KDKB/Phoenix PD

Sandusky’s Rock KDKB/Phoenix has promoted Paul Peterson to PD. |

He replaces Joe Bonadonna, who exited last month.
Peterson, who was MD/afternoon driver of the station, will keep his

| afternoon airshift for the time being, but he has handed over his MD

duties to Promotions Director Matt Spaetzel.

"I was born and raised in Mesa, AZ, so my house is right down the |

and Rusty Hum- |

street from the station,” Peterson told R&R. “About every nine years
someone convinces me to run a radio station. In between, I turn down
the other offers. I would’ve preferred a Powerball win, but this’ll do
for now. I'm very excited.”

This isn’t Peterson’s first programming position in Phoenix: He pro-

| grammed KZON from 1997-99. He’s also hosted mornings at WBNS/
| Columbus, OH and WLIT/Chicago.

wwwW americanradiohistorvy com

WRCJ/Detroit's PD

Former longtime WQRS/De-
troit PD Dave Wagner has re-
turned to the Motor City to pro-
gram noncomm WRC]J. He will
also serve as morning host.

Detroit Public Television re-
cently assumed control of WRC]
from Detroit Public Schools,
which no longer had the budget
to operate the FM. Later this fall
WRC] will unveil a format that
features classical music during the
day and jazz at night.

Wagner has been PD of Classi-
cal KMZT (K-Mozart)/Los Ange-
les since 2001. Before that he spent
17 years at WQRS, which gave up

WAGNER See Page 10

Christensen Named
Station Manager Of
Riviera/Las Vegas

Riviera Broadcast Group has
tapped 20-year radio veteran Ken
Christensen as Station Manager
and VP/Sales of its most recent
acquisitions: Smooth Jazz KOAS

| and Urban AC KVGS, both in
Las Vegas.

“First and foremost, Ken is a
quality person with a tremendous
reputation in the media business,”
Riviera CEO Tim Pohlman told
R&R. “He has vast major-market
experience in sales, sales manage-
ment and general management,
and he has overseen some of the
biggest properties in the country,
including KFI, KOST and KSYR
in Los Angeles. Ken is an out-
standing leader and teacher.”

Until recently Christensen
served as COO of Blue Ventures,
which last year launched the
| nation’s first 24/7 Chill format,

on KLBU (Blu102)/Santa Fe,
| NM.
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Arbitron Response Rates

Slide Again

Plans to expand incentives

By Joe Howard

R&R Washington Bureau Chief
froward@radioandrecords.com

/. rbitron has reviewed the response rates for its spring
2712005 survey, and the picture remains bleak for the rat-
ings firm across all of its rated markets: The overall response
rate declined 1.4 points, to 31.7%, and the overall consent rate

slid 2.8 points, to 55.3%.

Meanwhile, the overall retum rate
saw avery slightimprovement, of 0.3
percentage points, to 56.7%. In the 10
Arbitron markets with enhanced sur-
vey treatments for low-response
young male, African-American and
Hispanic households, response rates
rose from 25.9% to 28.9%.

“The latest survey trend is in line
with ongoing downward pressure
on consumer response to all sur-
veys,” Arbitron Chief Research Of-
ficer Bob Patchen said. “However,
the investments Arbitron is making
in targeted markets continue to have
an impact. The 10 targeted markets

we added to the response-rate pro-
gram this spring actually saw their
trend lines reverse over the course
of this survey.”

Arbitron will expand its “Thank
You” incentive plan, used in Afri-
can-American, Hispanic and young
male households in selected mar-
kets, to nine additional markets in
the fall survey. Meanwhile, its incen-
tive treatment in the top 10 markets
will expand to include households
with males 18-34 who are not black
or Hispanic.

Arbitron plans to continue fo ex-
pand the “Thank You” program and

preplacement programs that ad-
dress low response rates and low
proportionality in 2006: Ten low-re-
sponse markets are targeted for the
plans in winter and spring 2006,
and another 10 will be added in
summer and fall.

Expanded treatments to address
young male proportionality in se-
lected markets are also being ar-
ranged; those efforts will build on
the response-rate initiatives Ar-
bitron announced in spring 2003.

Meanwhile, Arbitron is adding
the Florida Keys market to its fall
2005 survey and has assigned the
area a market rank of No. 292. The
Keys have an estimated population
of 70,800 people 12+, and Arbitron
plans to measure the market in its

ARBITRON See Page 8

NogBobY DoOES IT BETTER.

DIRECT MARKETING SOLUTIONS

GREAT CLIENTS. GREAT MARKETING.

MARK HEIDEN 970-472-0131
Rick TORCASSO 972-661-1361

ELIZABETH HAMILTON

WWW.PTPMARKETING.COM

703-757-9866

DIRECT MaAIL. TELEMARK;TING.
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BUSINESS BRIEFS

Report: ABC Radio Sale Talks Continue

he long-rumored sale of ABC Radio's O&Os by parent Walt

Disney Co. seems to be making progress, as Reuters reported
last week that ABC is talking with “prospective suitors” Entercom,
Emmis and Citadel. Citing sources close to the sale process, the
wire service said Disney is putting together the audited financial
information it will need before it seeks final bids. Offers could be
made in late October, the sources told Reuters.

Disney plans to sell its ABC Radio stations but will likely keep
ESPN Radio and Radio Disney. None of the companies named
have offered any comment on talks regarding a possible transaction
involving the ABC Radio O&Os.

Salem Inks Station Swap

Salem is exchanging its Gospel KNIT/Dallas for James Crys-
tal Broadcasting's Business Talk WORL/Orlando in an even
swap valued at more than $6 million. KNIT was owned by Univision
until last year, when Salem obtained it as part of its major sta-
tion swap with that company. The deal marks Salem's entry into
Orlando, the nation's No. 33 market. John Pierce & Co. was the
exclusive broker for the transaction.

Americana Radio Network Launches

tlanta-based Americana Radio Network has launched the first

radio network-to offer a full-time home for Americana music.
The group's new format, Americana Radio, became availabie Aug.
31. Prospective affiliates may preview the format via a streaming
link at www.americanaradio.com.

Additionally, Americana Radio announced the first phase of its
programming lineup by signing on four DJs: Austin-based Dallas
Wayne, San Francisco-based Rob “RB” Bleetstein, Atlanta-based
Eileen Kimbie and San Antonio-based Tony Welis. Americana

Radio is set to begin its satellite uplink this month.

Napster To Go Gets Moving — On Mobiles

apster's Napster to Go went public in beta form on Sept. 2,
2004, and a year later the headphoned cat is expanding
Napster to Go's reach to mobile phones through partnerships with
wireless carriers including Sprint, T-Mobile, Cingular and Verizon.

Continued on Page 8

A-nmst'sansider_

Katrina’s Impact On Radio

",{-z‘"all Street analysts have begun issuing forecasts con-
/ cerning how radio will recover from Hurricane
Katrina, and two recent reports made very different predic-
tions about the future of radio stations in the Gulf Coast.

In a Tuesday report Merrill Lynch
analyst Laraine Mancini suggested

| Katrina's aftereffects may hurt televi-

sion more than radio, saying she be-
lieves the large-scale power outages
caused by the storm, combined with
the mass displacement of people
from their homes, will have a long-
er-term impact on TV.

She expects that New Orleans ra-
dio stations will rebound quickly
once the water is drained from the
city, noting that approximately 50%
of the market’s listeners live outside
the storm-affected area and still need
broadcast services. In fact, she said
radio may experience an economic
surge in the post-hurricane environ-
ment.

"The rebuilding could bring new
business in the form of home-building,
service and insurance businesses,
similar to what happened in Florida
after last year’s hurricane season,”
Mancini said. “Since radio is more
suited to a mobile market [than TV],
its audience may even spike.”

Meanwhile, Wachovia Securities
analyst Jonathan Jacoby said he ex-

wwWwW americanradiohistorv com

pects radio in the New Orleans and
Biloxi, MS markets to take the hard-
esteconomic hit, but, ina Sept. 1 re-
port, he said he isn’t ready to puta
price tag on — or set a time frame
for — how long it will take radio to

recover from Hurricane Katrina.
“Although it is difficult to deter-
mine the extent and duration of the
negative impact caused by Hurri-
cane Katrina, our early impression
is that the recovery will be mea-
sured in weeks and months, rather

than hours and days,” he said.

Jacoby noted that Entercom,
which owns six stations in New
Orleans, is at the greatest risk
among publicly traded radio com-
panies; the cluster accounts fot 7%
of Entercom’s revenue. While Clear
Channel has seven stations in New
Orleans, the cluster accounts for

only about 1% of CC’s revenue.

Report: Inventory Down 8%
Harris Nesbitt’s monthly Radio
Airtime Monitor report found thatad
inventory declined by 8% in August.
ANALYSTS See Page §
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free quotation. If you have questions, please contact Roll-a-Sign™ TODAY!
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Reef Industries, Inc. - 9209 Almeda Genoa Rd. - Houston, TX 77075
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Time $pent Listening
Incrgqsed Persons 12+

H

Top 10 markets UP 13.1%
Top 25 markets UP 14.5%
Top 50 markets UP 11.2%

\ Top 100 markets UP 9.6%
Source: Arbitron Spring Ratings Book (Spring 2004 vs. Spring 2 )
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We created a great radio en
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— BUSINESS BRIEFS

Continued from Page 4

Napster to Go was the first subscription music service to use Microsoft's Windows Media DRM 10 to
let subscribers transfer as many songs as they like to a compatible portable player and keep the rented
music as long as the subscription is paid up. Cell phones that work with Napster to Ge will, Napster said,
also offer direct transfers, so they'll be able to play most ripped or purchased music (but not music bought
from Apple’s iTunes store).

The mobile version of Napster to Go is compatible with phones that operate on Microsoft's Windows
Mobile 5.0 or Windows Mobile 2003, including the eagerly awaited Motorola Q, due in Q1 2006, and models
from Audiovox, Samsung, Treo and Palm, as well as Napster wireless partners Sprint, Verizon and T
Mobile. These phones will be the first non-hard-drive devices to support the Windows Media 10 DRM.

Public Radio Expands Podcast Commitment

University of Pennsylvania noncomm WXPN/Philadelphia is joining fellow public radio stations in mak-
ing various programming, including music, available via podcasting. Participating stations may pool
locally produced podcasts, along with on-demand content from the three biggest national public radio pro-
gram producers. As part of the collaboration, WXPN will produce Worid Cafe Shortcuts, an eight-to-10-
minute podcast featuring live music performances and interviews with leading contemporary musicians
culled from the station’s flagship program, World Cafe.

Analyst Upgrades Satcasters

achovia Securities’ analyst Jeft Wiodarczak last week raised from “market perform” to “outperform”

his rating on both XM and Sirius, saying the companies’ stocks are poised to perform better than
their media counterparts. "Media stocks, including satellite radio, have been stuck in a general malaise in
2005, Wlodarczak said in a recent report. “However, we believe the satellite radio stocks are likely to
outperform materially through the balance of 2005, driven by a strong selling season and likely better-
than-expected results.”

Specifically, he expects XM to reach the 6 million-subscriber mark by year's end and predicts Sirius will
have 3 million customers when 2005 draws to a close. Still, Wlodarczak cautions that he will likely revisit
his long-term forecasts for both companies come January, after what he predicts will b2 a “holiday rally”
for the stocks.

(T

everything but the kitchen sink

Programming

Jones Music Programming (JMP), is the single source for ALL of your music
programming needs. Whether you need an hour of music or 24, a word of advice
or an entire makeover, we have everything but the kitchen sink.

One-to-One Consulting

Get insights, ideas, and personal attention from our programming experts.

Satellite-Delivered Formats

The 24/7 Solution. Eleven targeted, localized, and talent-driven formats give your station
a competitive edge.

Music & Scheduling .

Researched and automation ready, Song-By-Song Music Logs are available
for more than 40 formats.
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BIA’s MEDIA Access Pro, Chantilly, VA.
® WEIM-AM/Fitchburg (Boston), MA $795,000
® KAIB-FM/Whitehall, MT $28,450 !
® WLOH-AM/Lancaster (Columbus), OH $260,000
I ® KTFW-FM/Glen Rose (Dallas-Ft. Worth), TX $10.14 million

® KHFD-FM/Hereford, TX $100

® KIRT-AM/Mission (McAllen-Brownsville-Harlingen), TX

$1.3 million

|_L HML U

5: o WIZN-FM/Vergennes

| Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

(Burlington-Plattsburgh), VT

PRICE: $17 million
TERMS: Asset sale for cash

BUYER: Hall Communications, headed by Chairman Bonnie

. Hall Rowbotham. Phone: 863-682-8184. It owns 19 other
\  stations, including WJOY-AM, WKOL-FM & WOKO-FM/

Burlington-Plattsburgh, VT.

FREQUENCY: 106.7 MHz
POWER: 20kw at 751 feet
FORMAT: Rock

WBTZ-FM/Plattshurgh, NY.

Dollars to Date:

Dollars This Quarter:

Stations Traded This Year:

| Stations Traded This Quarter:

|

Arbitron

Continued from Page 4
fall and spring surveys. Recently, rival
ratings service Eastlan announced a
deal with Vox Communications
Group to measure the Florida Keys
market, starting this fall.

Arbitron Sets Advertising
Advisory Council

Arbitron has established an adver-
tising council to provide advertisers
and agencies that use its media and
marketing research services with a
way to meet with Arbitron senior
management. The council will focus
on issues facing the radio industry’s
transition to electronic measurement,

e mar REEEN WH
F N Y1 1 P { ATE

SELLER: Burlington Broadcasters, headed by CEO Robin
Martin. Phone: 802-860-2465

BROKER: Gregg Johnson of BIA Capital Strategies and Doug !
Ferber of Star Media Group Inc.
COMMENT: Deal includes Burlington’s LMA with Hall’s

T

| |
e =

$1,337,377,108 |
(Last Year: $1,836,782,950)

$386,071,168

(Last Year: $492,830,639) |

617

(Last Year: 843)

138

(Last Year: 198)

including new methods for measur-
ing accountability and issues facing
members’ businesses.

Arbitron President/U.S. Media
Services Owen Charlebois said, “We
are organizing this council as an
important source of input as we
shape our services and define the
direction of our business to meet the
evolving needs of the media and
marketing industry.

“As we make the transition to
electronic measurement, we need
advertisers and their agencies to be
as involved in the process as broad-
casters are.” The council’s first meet-
ing will be on Nov. 9-10 in Washing-
ton, DC.

Analysts

Continued from Page 4

Clear Channel stations led the way,
with a 27% year-over-year reduction
under the “Less Is More” invento-
ry-reduction campaign. CC stations
averaged nine minutes per hour of
advertising last month. ABC Radio
stations’ ad inventory declined 4%,
while Infinity’s inventory decreased
about 2%.

In a Tuesday report Harris Nes-
bitt analyst Leland Westerfield not-
ed that while sales of 60-second
spots declined 5% last month, the
number of 30-second spots — a sta-

wwwW americanradiohistorv com

ple of the “Less Is More” plan —
rose 45%. He said morning drive
inventory declined 7% as afternoon
drive inventory fell 8%.

“For the first time since we began
reporting year-over-year changes,
nocity reported an increase in time,”
Westerfield said. “August showed
the most consistency across the top
10 yet.”

He added that inventory declines
by market ranged from 5% in Dal-
las to 12% in Washington, DC. DC,
San Francisco (-12%), Los Angeles (-
9%) and Houston (-8%) posted the
biggest declines.

— Joe Howard
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WAXQ-FM®17.2% P25-54
New York-Classic Rock

KIISFM ? "7.€% P12+
Los Angeles-CHR

KHHT-FM ®17.4% P18-34
Los Angeles-Urban

KLAC-AM P63.6% P18-34
Los Angeles-Sports

WGCIFM ? 27.3% P18-34
Chicago-Urban

WVAZ-FM® 7.7% P18-34
Chicago-Urban

KKSF-FM @ 25% P25-54
San Francisco-Smooth Jazz

KISQ-FM ? 11.8% P18-34
San Francisco-Urban

KNEW-AM ® 11.1% P25-54
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KDGE-FM 914.3% P18-34
Dallas-Alternative

KHKS-FM 9122.2% P12+
Dallas-CHR

WUSL-FM ?33.3% P18-34
Philadelphia-Urban

KLOL-FM 920.8% P18-34
Houston-Spanish Contemporary

KTRH-AM ® 18.8% P25-54
Houston-News/Talk

WTEM-AM 229.4% P18-34
Washington, D.C.-Sports

WBIG-FM 2 16.7% P25-54
Washington, D.C.-Oldies

WMZQ-FM ?16.7% P25-54
Washington, D.C.-Country

WTEM-AM 9 29.4% P18-34
Washington, D.C.-Sports

WIHT-FM 25.9% P12+
Washington, D.C.-CHR

WWDC-FM ? 23.5% P25-54
Washington, D.C.- Rock

WKQI-FM ? 20% P18-34
Detroit-CHR

LISTEN!

betterradio.net

We ct€dted a great radio environment without the clutter.
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NEWSBREAKERS

Michaels New Curb/Asylum Dir./Nat’l Promotion

Curb/Asylum Southwest re-
gional promoter Adrian Michaels
has been elevated to the newly
created post of Director/National
Promotion. The move comes after
recent restructuring that saw Curb
VP/Promotion Carson James as-
sume oversight of Curb/Asylum
following Rob Dalton’s exit.

James told R&R, “Adrian’s pas-

sion for the music and global think- |

ing make him the perfect person for
this-new position.”

Michaels will relocate from
Austin to Nashville. He worked

Eauyﬂzh; al ‘your compelifors?

for Skip Stevens Promotion and
his own independent-promotion
firm before joining RCA/Nash-
ville for Southwest regional pro-
motion in February 1997. He left

in October 2001 to manage RCA
artist Tommy Shane Steiner. Mi-
chaels returned to the record wars
in February 2003 as a regional for
Curb.

Wagner
Continued from Page 3

gave up the Classical format in
1997.

“It's great to have classicel mu-
sic back in Detroit, and I'm so
proud to be part of the team to
make this happen,” Wagner said.

WRCJ is currently running Clas-
sical 24 satellite programming.
Plans to switch to locally based
broadcasts from the station’s new
studios in the Detroit School of Arts
are already in the works.

Wagner will continue in his role
as a professcr of music at Madonna
University in Livonia, ML

Trump your competitors by working with the best
decal printer in the business ... Communicztion Graphics.
Preferred by more radio stations since 1973.

munication
Graphics inc

THE DECAL COMPANY
(800) 331-4438 - www.cgilink.com
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ALL'S PHA!R IN LOVE & RADIO Liz Prair (1} recently stopped by XM's
out-of-this-world studios to hang with 200n20 PD Michelie Cartier. Rumor has
it the two bonded over s mores, but Cartier refused to confirm that.

DreamWorks
Continued from Page 1

DreamWorks Southeast regional
Katharine Hodges has moved to
Mercury for Southwest regional pro-
motion.

DreamWorks regionals Lisa Owen
and Suzanne Durham have departed
to join the Show Dog promotion de-
partment, which will also work Big
Machine Records releases. Exiting
UMG are DreamWorks Promotion
Coordinator Kate Nelson, Marketing
Manager Niki Breazeale and Market-
ing Assistant Heather Miller.

While the label destinations for
DreamWorks artists will be decided
on a case-by-case basis as records are
released, it is known that Tracy
Lawrence will be on Mercury and
Hot Apple Pie are moving to MCA.

DreamWorks announced in 1997
that it was opening a Nashville-
based country music label with vet-
eran producer and former Giant/
Nashville President James Stroud as
its “principal executive.” Its official
launch came in February 1998, with
its debut release coming from
Randy Travis.

Other artists releasing music on
DreamWorks/Nashville were Jes-
sica Andrews; Linda Davis; Scotty
Emerick, who is now on Keith’s
Show Dog imprint; Emerson Drive;
Jimmy Wayne; and Darryl Worley,
who last week amicably parted
ways with UMG/Nashville. Keith
left Mercury for DreamWorks in
May 1999.

UMG purchased DreamWorks
SKG for $100 million in 2003. In
May 2004 DreamWorks/Nashville
was merged with UMG/Nashville,
and Stroud joined UMG/Nashville
Chairman Luke Lewis as co-Chair.

R&R readers voted DreamWorks
the R&R Industry Achievement
Award winner for Platinum Label of
the Year in 2005 and Gold Label of
the Year in 2003 and 2004

RAB

Continued from Page 3
In a recent statement the RAB
said that, although it would be pre-
mature to decide on the feasibility
of holding RAB 2006 in New Or-
leans, the organization’s planners
are nevertheless working on devel-
oping alternate plans in a variety of
different cities should a change of
venue become necessary.
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WLTM-FM ¢ 14.3% P25-54
WWVA-FM ¢ 14.3% P25-54

WHKLS-FM § 5.0% P25-54

A Rock

WBZY-FM ¢ 8.0% P18-34

Atlanta- ernative

Mian qre Ta

WINZ-AM $ 18.2% P25-54
WMGE-FM £ 22.7% P25-54
M i-Rock

WBGG-FM ¢ 15.4% P25-54
KJR-AM 4 71.4% P18-34
I_(JR-FM 4 13.6% P25-54
KOY-AM & 154.5% P25-54

XP-FM 54
) Vi
%

{ +

.

[

-FM $ 31.6% P25-54

KGB-FM 4 14.8% P25-54
KATZ-FM 4 42.3% P18-34

o Gal -

KSLZ-FM 49.1% P12+

WSMJ-FM $ 5.9% P25-54
Jaltimore-Smooth Jazz

WBTP-FM 4 40.0% P18-34

WFLA-AM % 18.2% P25-54

ampa-News/Tatk

KBCO-FM $ 55.5% P18-34
KKZN-AM 1 125% P18-34
KMGG-FM $ 16.7% P12+
KTCL-FM ¢ 35.3% P18-34
WKST-FM 4 19% P12+
WBGG-AM ¢ 110% P18-34
KKCW-FM ¢ 14.3% P25-54

WGAR-FM 4 11.8% P25-54

betterradio.net

We created a great radio environment without the clutter.
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NEWSBREAKERS

® LISA CRUMMOND is named Direc-
tor/Creative Services for Greater Me-
dia/Detroit. She was formerly a senior
writer and media supervisor at Capo-
nigro Marketing Group.

® CHRIS MILLER is zppointed Direc-
tor/Marketing & Special Events for
WHZT & WJIMZ/Greenville, SC. Miller
has worked for Citadel/Columbia, SC
and Qur Three Sons Broadcasting/
Rock Hill. SC.

® JIM FURGESON is upped from Di-
rector/Marketing & NTR to GSM and
NTR Director of Clear Channel/ Sus-
sex, NJ.

Records

® JULIA DILLON has been elevated
from Sr. Director/Regional Sales &
Marketing to VP/Sales for the Zomba
Label Greup.

® CARISE YATTER joins Razor & Tie
Enterainment as VP/Media. She was
most recently VP/Meda Relations for
Antemis Records.

National Radio

¢ SPORTING NEWS RADIO debuts
The Opposites, hosted by Scott Wet-
zel and Matt Spiegel. The show airs
weekdays from 6-9am ET.

® IMPACT RADIO NETWORKS is of-
fering an exclusive radio spzcial for
Delbert McClinton’s latest relezse, Cost
of Living The one-hour special is inven-
tory-free (and noncomm ready}and has
an airdate window of Sept. 19-25.

Industry

® BOB PATCHEN is promotad from
VP/Research Standards & Practices to
Chief Research Officer at Arbitron.

® DAN LARKIN joins Megatrax’s ra-
dio division to represent the company’s
production music libraries, station-jin-
gle packages and such newly added
syndicated programming as Shadoe
Stevens’ Top of the World. Larkin was
previously EVP of Westwood One's
Leeza at Night.

CHRONICLE

BirTHs

KISS/San Antonio morning co-
hostJohn Lisle, wife Elva, daugh-
ter Charlie, Sept. 4.

KSUX/Sioux City, IA MD/morn-
ing host Tony Michaels, wife Sha-
na, son Baau Davis, Sept. 1.

CSNDOLERCES

Radio and record veteran Mike
Chapman, Sept. 3.

Longtime Chicago Classical ra-
dio exec Ray Nordstrand, 72,
Aug. 27.

Uno Radio Group owner Anto-
nio Soto Ruiz (a.k.a. Junior So-
to), 50, Aug. 26.

—FCGC ACTIONS

96.3 FM.

Suburban N.Y, Pirate Fined For 2004 Broadcasts

he FCC last week issued a $2,500 fine to Jean Senatus for operat-
ing an unlicensed radio station at 96.1 MHz in the Rockland County,
NY town of Spring Valley, northwest of New York City. The pirate broad-
casts were brought to the commission’s attention in April 2004 by the
New York Times Co’s Classical WQXR/New York, which broadcasts at

FCC agents found the source of the transmissions with a mobile direc-
tion-tracking device, and when they visited the location Senatus identi-
fied himself as the person responsible for the station’s operations. He
received a notice of apparent liability for $10,000 in November 2004 but
argued that others were invoived in the station’s operations, adding that
he didn’t understand the nature of his actions and did not act with malice.
The FCC was unimpressed, but it did reduce the forfeiture to $2,500
because of Senatus’ inability to pay the larger fine.

News/Talk: Twenty-year radio vet-
eran Alan Handelman joins WZTK/
Burlington, NC for afternoons.

Rhythmic Oldies: Java Joel, for-
merly in nights at WKSC/Chicago,
joins WWYW /Dundee, IL for the
midday shift.

National Radio: The Acoustic
Storm Radio Network adds KTSO-
FM/Tulsa; KMHK-FM/Billings,

MT; and WCHX/Lewistown, PA as
affiliates ... CNN personality Larry
King joins Westwood One’s Mon-
day Night Football team as a con-
tributor to the pregame show for
the entire 2005-06 season ... Mom-
ing show prep service the BitX-
change adds WMGE-FM/Miami as
an affiliate ... XM Satellite Radio
launches Take Five, a talk and
lifestyle channel targeting women.
It will carry The Ellen DeGeneres
Show and the new Tyra Banks Show,
as well as original content from the

THE USA

Rocking theé. world’s toughest audience.

For ovar 50 years, Armed Feices Enterminment has brougt the country’s best
entertainers to the world’s largeSttheatzr. Gain unrivaled exposure to a loyal
audierce of over 500,000 military menmandyomen and the satisfaction of
knowing you rocked the world's toughest audierces For.mﬁ'in_formation

on touring, visit www.armedforcesenter:ainmeat.com.

ENTERTAINMENT

WHERE STARS EARN THEIR STRIPES
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Food Network and HGTV and the
original XM program The Judith
Warner Shotw.

Records: EMI Music and the Buena
Vista Music Group sign an exclusive
license agreement to represent
Disney’s recorded music catalog in
the U.K,, Continental Europe, South
Africa and the Middle East ... RED
Distribution appoints Lynn Hazan-
DeVaut head of the finance unit. She
is a former CFO of RCA Records.

Industry: Lou Stellato rises to VP
of MTV2 Production while MTV's
Integrated Marketing department
ups Rachel Baumgarten from Sr.
Director to VP and names former
Rock the Vote VP/Integrated Mar-
keting & Programming Catherine
Balsam-Schwaber Sr. Director.
Carryl Pierre rises from Director/
Integrated Marketing, mtvU to Di-
rector/MTV Business Develop-
ment, and Sean Phillips climbs
from Manager/Integrated Market-
ing, MTV2 to Pierre’s previous post.

Also, Robert Mancini is pro-
moted to Editorial Director of MTV
News, Benjamin Wagner climbs to
Exec. Producer of MTV News

| Online, and former Cablevision Sys-

tems Corp. President/Retail Group
Jeffrey Yapp is named EVP of MTV
Networks Music and LOGO Enter-
prise Group.

The Digital Juke Box welcomes
Rick Green as Canadian sales rep ...
AristoMedia Group ups Craig Bann
to Sr. VP/Marketing & Publicity.
Concurrently, Rick Kelly is elevated
to VP/Radio Marketing for Aristo’s
Marco Promotions division. Aristo
also hires Danny Combs as Publi-
cist and Elizabeth Hartzog as Radio
Marketing Assistant ... A new distri-
bution deal between Clear Channel
Entertainment Television and
Ventura Entertainment will provide
for a minimum of six newly pro-
duced music programs per year for
the next two years.

Phil Egenthal joins the Brooklyn,
NY-based booking agency AM Only
as an agent. Egenthal comes to AM
Only from the West Palm Beach-
based agency Fantasma Tours Inter-
national ... Barry Yarbrough opens
Brown Bear Music Marketing, offer-
ing consulting, sales, marketing and
distribution services for indepen-

www americanradiohistorv com

dent country and Americana artists
and labels. Yarbrough was previ-
ously Director/Sales & Marketing
for Koch/Nashville.

David Israelite is named Presi-
dent/CEO of the National Music
Publisher’s Association. For the
past four years Israelite has served
in the Bush administration as
Deputy Chief of Staff and Counse-
lor to the Attorney General and
Chairman of the Department’s
Task Force on Intellectual Property.
The NMPA also appoints Berkley
Etheridge VP/Counsel. Most re-
cently Etheridge served as Attor-
ney Adviser in the Office of Legis-
lative Affairs at the U.S. Depart-
ment of Justice.

Gary Greenstein is named Gen-
eral Counsel of SoundExchange. He
was most recently VP/Business &
Legal Affairs for the RIAA ..
Ticketmaster ups Edward Weiss
from SVP/ Asst. General Counsel to
EVP/General Counsel ... David
Singer joins the media mergers and
acquisitions firm W.B. Grimes & Co.
as a senior associate with responsi-
bility for broadcast sales in the
Southwest, Mountain and West
Coast states.

Veteran broadcast journalist
Frederick Balboni Jr. becomes
President/CEQ of his newly estab-
lished artist-management and PR
firm, Balboni Communications
Group, which taps Gina DeRossi
to head its New York office as EVP/
GM and Andrea Daly as Exec. Asst.
to the President/CEO.

Steve Case’s new company,
Revolution, purchases the assets of
Wisdom Media Group’s television/
radio network, which is devoted to
serving the health-and-wellness
market. Wisdom Media is currently
distributed by Sirius Satellite Radio
.. Former Time Warner VP/Globa}
Marketing Jennifer Betka joins
Sirius Satellite Radio as VP/Interac-
tive.

Harris Corp.’s Broadcast Com-
munications Division names Brian
McConnell District Sales Manager/
Western Region in its radio broad-
cast systems unit, which also ups
Tom Jones from Director/Radio
Transmission Products to Director/
Radio Engineering and taps David
Sparano as Project Engineer/Prod-
uct Optimization.
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Source: Arbitron Spring Ratings Book
Spring 2004 vs. Spring 2005)

KGBY-FM f 33.3% P25-54
Sacramento-AC

KSTE-AM § 21.4% P25-54
Sacramento-Talk

WSAI-AM $ 44.4% P18-34
Cincinnati-Sports

WEBN-FM ¢ 16% P18-34
Cincinnati-Rock

WVMX-FM 4 64.3% P25-54
Cincinnati-AC

KGGI-FM § 30% P12+
Riverside-San Bernardino-CHR

KKDD-AM ¢ 125% P12+

Riverside-San Bernardino-Radio Disney

KTDD-AM § 122 5% P25-54

Riversid »-§ nardino-Country

Y o y:
; ik

54

8% P25-54
A ft AC

. |

WIBT-FM ¢ 15% P12+
Charlotte-CHR Rhythmic

WKKT-FM ¢ 66.7% P25-54
Charlotte-Country

KWILC-FM ¢ 328.6% P25-54
Las Vegas-Spanish Oldies

KWNR-FM $ 40% P25-54
Las Vegas-Country

WFLF-AM ¢ 38.5% P25-54
Orlando-News/Talk

WOWI-FM ' 52.2% P18-34
Norfolk-Urban

\VJCD-FM 4 31.6% P25-54
Norfolk-Soft Rock

WNRQ-FM 4 22.6% P25-54
Nashville-Classic Rock

WUET-FM ¢ 6.5% P18-34
Nashville-Urban

WTGR-FM ¢ 28.6% P25-54
Greensboro-Country

WQUE-FM 4 15% P18-34
New Orileans-Urban

WYLD-AM ¢ 44.8% P25-54
Nevs Orleans-Gospel

WYLD-FM ¢ 10.9% P25-54
New Orleans-Urban AC

WRLX-FM § 20% P25-54

iVest Palm Beach-Smooth Jazz

WREC-AM ¢ 28% P25-54
Memphis-News/Talk

betterradio.net

We created a great radio environment without the clutter.

"®, CLEARCHANNEL

VWWW AN CANracionistiory

RADIO



www.americanradiohistory.com

NEWS

Katrina
Continued from Page 1

impact of the storm and make any
necessary adjustments in the
company’s procedures. Arbitron
had not offered an update on the
situation before the Labor Day holi-
day.

“Key members of the Arbitron staff
will continue to monitor conditions in
order to gauge the company's abil-
ity to contact prospective diary-
keepers by phone and by mail and
to collect completed diaries in the af-
fected markets,” Mocarsky said.

However, on Sept. 2 the U.S.
Postal Service announced that it is
not accepting any standard mail or
periodicals from any source ad-
dressed for delivery within the fol-
lowing three-digit ZIP code ranges:
369, 393, 394, 395, 396, 700, 701
and 704. Updates on the status of
mail delivery in these regions can be
found at www.usps.com.

Arbitron also planned to contact
group executives who operate sta-
tions in the region in order to under-
stand what their stations are facing
and get a better sense of their pri-
orities. “At this time we are not mak-
ing any decisions on the status of
radio surveys in these markets,”
Mocarsky said. “It's too soon to tell
what the most appropriate decision
would be.”

Mocarsky's comments came be-
fore much of the widespread flood
damage and looting in New Orleans
was reported on radio and TV.

Reguiatory Relief

Meanwhile, the FCC is allowing
radio and television stations affected
by Hurricane Katrina to restore ser-
vice as needed. FM and TV stations

are being allowed to erect tempo-
rary antennas without prior authori-
zation, while AM stations may use
a horizontal or vertical wire or a
nondirectional vertical element ol a
directional antenna as an emer-
gency antenna. FCC rules require a
licensee using an emergency trans-
mitter to notity the FCC of com-
mencement of service within 24
hours.

The commission is also tempo-
rarily allowing AM stations to use
their full daytime power at night to
broadcast emergency information,
so long as such operations are con-
ducted on a noncommercial basis.

Additionally, the FCC suspended
its rules prohibiting noncommercial
stations from broadcasting commer-
cial content. The change applies
only to radio and TV stations in New
Orleans and is designed to allow
them to rebroadcast programming
from commercial stations regarding
the relief efforts. The special author-
ity expires Nov. 1.

The agency also waived its noti-
fication rules for stations that go
dark and will accept notifications
within 30 days and requests to re-
main silent within 60 days of dis-
continuanuation of operations.

As for stations under construc-
tion, holders of construction permits
for new facilities located within fed-
eral disaster areas wlll be given an
extra 90 days to complete con-
struction. The FCC also said spe-
cial temporary-authority requests
will be handled as expeditiously as
possible.

The commission extended from
Sept. 7 to Sept. 28 the regulatory
fee payment deadline for stations
affected by the hurricane. Those
stations must include a certification

that payment could not be made by
the eartier date because of the hur-
ricane. Both manual and electronic
fee submissions will be accepted
during the extended filing period.

FCC staff remained on duty dur-
ing the Labor Day holiday weekend
to assist communications providers
with problems and to review tempo-
rary-authority requests for emer-
gency services.

On Tuesday moming FCC Chair-
man Kevin Martin and his fellow
commissioners released a joint
statement praising licensees' efforts
to restore communications to the
Gulf Coast regon. “Dedicated em-
ployees from wireline, wireless,
broadcast, cable and satellite com-
panies are working around the clock
to restore communications services
to millions of customers,” the state-
ment said.

“In addition tc its other tragic con-
sequences — including tremen-
dous toss of lite and widespread
property damage — Hurricane
Katrina severely shook the commu-
nications network in the Gulf Coast,
and restoring all these links will be
as challenging a communication
mission as we have ever con-
fronted.

“Our deepest thanks go out to
the thousands of communications-
company emplcyees who, at great
sacrifice, have 2een working non-
stop for the pas' week to repair the
communications infrastructure that
is relied upon by the entire nation.
And, above all, our thoughts and
prayers are with the countless vic-
tims of this tragedy and their fami-
lies.”

Additional reporting by Joe
Howard.

Summit

Continued from Page 1
Ramsey will be the keynote speaker
on Friday morning.

Morning show specialist and
talent coach Randy Lane will
host a special interactive session
that will include a live critique of
one morning show. If you'd like to
show the industry your stuff
and put your morning show on
the hot seat, send an e-mail to

kpeterson@radioandrecords.com.
Please include an MP3 aircheck of
your show.

Lane says an interactive session
like this is a great learning tool for
the morning show onstage and for
those in the audience, and it's en-
tertaining too.

Paragon Media Strategies will
conduct a CHR format study and
Troy Research will conduct an
AC/Inspo study, and the results of

both will be revealed during the
summit. Also, WIBT/Charlotte PD
Rob Wagman will join the session
titted “How to Build a Heritage
CHR Station.”

To see the complete agenda and
register for the R&R Christian
Summit, visit wwie radioandrecords.
com and click on the “Christian
Summit” link under the “Con-
ventions” tab at the top of the

page.

Kohi

Continued from Page 1

KNEW & KQKE/San Francisco
and KFBK & KSTE/Sacramento.
Prior to that he was National Di-
rector of News/Talk/Sports for
AMEFM, Station Manager of KF1/
Los Angeles and Director/News
& Programming of KOMO/Se-
attle.

Kohl’s broadcast resume also
includes an entrepreneurial stint
as Manager and General Partner
of KCI Radio Partners, a station-
acquisition and -operations firm.

“Ken is an accomplished broad-
casfer, and his skill set is a great
match with the team we have in
place at Infinity/San Francisco,”

said cluster Sr. VP/Market Man-
ager Doug Harvill, to whom Kohl
reports. “He’s known for creating
compelling, entertaining and infor-
mative radio stations, and I'm ex-
cited to work with him in design-
ing a fresh, new sound for San
Francisco.”

Kohlsaid, “This is the opportu-

nity [ have been training for most
of my adult life. I am proud to
have the opportunity to play a
role on Infinity’s Bay Area team.
[ believe in terrestrial radio, | be-
lieve in San Francisco, and [ know
this is going to be another great
radio adventure. I couldn’t be
happier.”

Radio One

Continued from' Page 3

“Interep continues to add new
stations to our roster, so we are
confident that we will replace
this revenue with additional cli-
ents in the near future,” Pine
said.

Radio One said it may have to
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record a noncash charge in Q3 to
reflect contract-termination costs
related to severing its relationship
with Interep.

In May, Interep lost Cumulus
Media’s business to Katz, but
Pine said his company has re-
placed half of the lost Cumulus
revenue with new business from
independent operators.
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WHEN
YOU
BETTER
RADIO

Increased
Persons 12+

Clearly, it’s

working.

WISY-FM § 240% P25-54
Rochester-Soft AC

WFXFFM ¢ 7.1% P25-54
Rochester-Classic Hits

NNVE-FM ' 25% P25-54
Rochester-Rock

WVOR-FM ¢ 28.6% P25-54
Rochester-AC

WRVA-AM ¢ 26.9% P25-54
Richmond-News/Talk

WETJ-FM $22.2% P18-34
Richmond-Urban

WRNL-AM 4 27.6% F18-34
Richmond-Sports

WENN-FM ¢ 31% P18-34
Birmingham-Urban

KUCD-FM $47.1% P25-54
=gl lu-Modern AC

\0 27.3% P25-54

WRVE-FM § 24% P25-54
Albany-Classic Hits

KTBZ-AM ¢ 31.8% P18-34
Tulsa-Sports

WCKT-FM § 37% P25-54
Ft. Myers-Country

KCBL-AM ¢ 185.7% P18-34
Fresno-Sports

KABQ-AM § 95% P25-54
Albuquerque-Progressive Talk

KZRR-FM ¢ 33.3% P25-54
Albuquerque-Rock

KXKT-FM ¢ 12% P25-54
Omaha-Council Bluffs-Country

WHLO-AM ¢ 38.7% P25-54
Akron-News/Talk

WDSD-FM ¢ 80% P25-54
Wilmington-Country

WILM-AM §47.4% P25-54
Wilmington-News/Talk

N-FM $17.9% P12+
rey-Salinas-CHR

\

‘ -AM ¢ 57.9% P18-34
I use-Sports

R-FM ¢ 119% P18-34
yracuse-Urban

WHKFFM 4 4.5% P12+
Harrisburg-CHR

WHP-AM $ 2.9% P25-54
Harrisburg-News/Talk

K3KO-FM ¢ 118.8% P25-54
Bakersfieid-Country

WPFX-FM 4 35.7% P25-54

betterradio.net

We created a great radio environment without the clutter.
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HURRICANE INFORMATION

Come Hell & High Water

Radio steps up to aid Hurricune Katrina’s victims

week after Hurricane Katrina devastated parts of the U.S.

Gulf Coast, the water is receding in New Orleans and the
most difficult part of the cleanup, the recovery of victims’ bod-
ies, is just beginning. In Mississippi, cleanup has begun, and
the state is considering how to get schools and hospitals in the
affected areas open again — and whether to try to rescue the
state’s thriving riverboat gambling industry.

Along with the vast federal and local gov-
ernment resources pouring into the region,
private industry and individuals have been
raising and donating money (one estimate
has private cash contributions at more than
$330 million so far) and collecting food, wa-
ter and other necessities to help the storm’s
tens of thousands of now-homeless survi-
vors.

Right out on the front lines is Michael
Schutta, VP of Pittman Broadcasting’s Coun-
try WUUU/Franklinton, LA. Schutta wrote to
R&R on Monday, “The studios are located on
the North Shore of New Orleans, in Mande-
ville, LA. The building we are in was partial-
ly destroyed. The walls and roof are down. It
will take some time before we’ll be able to get
back in. We were able to get back on the air
from the transmitter site, providing the only
source of local information to the residents of
Washington Parish.”

Other stations in the area are getting back
on the air however they can: News/Talk
WWL/New Orleans’ website, www.wwl.com,
and its over-the-air and audio stream have
returned, thanks to the efforts of WWL's En-
tercom sisters around the nation. In addition
to team coverage by WWL reporters working
out of Baton Rouge, Chris Sullivan of sister
KIRO/Seattle is in New Orleans and filing
updates for the website.

Meanwhile, radio stations and syndica-
tors across the U.S. and Canada have been
raising funds for hurricane survivors since
the day Katrina made landfall. Read about
who's doing what in the “Radio Reaches
Out” and “Radio at lts Best” sidebars on this
page.

Relief Gets Corporate

Clear Channe! has dedicated its StormAid
website (wwiw.stormaid.com) to collecting do-
nations for Hurricane Katrina relief. The site
is also providing National Hurricane Center
advisories for Louisiana, Mississippi, Ala-
bama and Florida. CC’s radioand TV stations
nationwide are airing PSAs directing people
to the site and collecting donations for the
American Red Cross.

Entercom’s New Orleans stations have
teamed with Clear Channel/New Orleans as
United Radio Broadcasters of New Orleans.
The joint effort is designed to provide the re-
gion with complete, reliable and consistent
information on emergency relief. Indepen-
dently owned KLCL/Lake Charles, LA and
KJEF/Jennings, LA are joining Entercom and
CC in the effort. All 15 stations involved
will share news coverage from Entercom'’s
WWL.

ABC Radio parent Disney has pledged $2.5
million in hurricane relief: $1 million to the
American Red Cross for short-term relief ef-
16 ® Radio & Records September 9, 2005

forts and $1 million designated for the rebuild-
ing efforts by children’s charities. The remain-
ing $500,000 will be used for volunteer centers
providing services to the communities affect-
ed by the storm.

Infinity Broadcasting parent Viacom has
donated $1 million to the American Red
Cross Disaster Relief Fund, while Citadel’s
stations in 48 markets have raised hundreds
of thousands of dollars for Katrina victims
and donated much-needed water- that, at
press time, was en route to Baton Rouge. Cit-
adel is also offering News/Talk WIBR/Ba-
ton Rouge’s continuous live coverage of
events to radio stations nationwide. AEC
News Radio is providing the satellite time for
affiliate WIBR.

Salem Radio Network's campaign to help
the Feed the Children organization raise funds
to buy a million pounds of supplies for vic-
tims of Katrina surpassed its original goal of
$150,000. The campaign had raised more than
$250,000 at press time.

Journal Broadcast Group’s fundraising for
hurricane survivors across its 38 radio stations
and seven TV stations in 11 states has gamered
more than $1 million so far. The groupwide
effort has included phone banks, radiothons
and PSAs.

Zeo Radio Networks President Rico Gar-
cia and CEO Scott Thomas planned at press
time to leave Denver soon to become part of
acaravan to the Gulf Coast region. If your sta-
tion is somewhere between Denver and New
Orleans and you would like to have these
guys swing by and pick up your donations,
e-mail admin@uerehelping.org with your station
info.

At The NAB & The RAB

The NAB has designated Friday, Sept. 9 as
“Broadcast Unity Day,” when local radio and
TV talent will block out particular times for

fundraising by way of telephone barks, ra-

diothons and telethons. A national target cf
$100 million in donations has been set, and
NAB President/CEO Eddie Fritts said he's
confident that the goal will be reached and
exceeded. The NAB has already made a $1
million cash donation to the American Red
Cross.

Over at the RAB, the organization has made
public service announcements available for
download at www.rab.com. Available to all ra-
dio stations, the 30-second PSAs are part of a
collaborative effort between the Ad Council
and the American Red Cross.

Meanwhile, the RAB is making the online-
auction software ezAuction available free tc
any member station that wants to use it
in its hurricane-relief efforts. For more infor-
mation, contact Dave Casper at dcasper@
rab.com.

Radio Reaches Out
Quick hits: Shows, clusters, stations

Syndicated air personality Tom Joyner has established the

Blackamericaweb.com Relief Fund for hurricane victims ... Premiere-

syndicated Bob & Tom were set to hold a radio auction on all 150

affiliates on Sept. 8 ... The nationally syndicated Bob & Sheri are

selling Beads for the Bayou to benefit the American Red Cross.
Cluster Buddlies

Clear Channel/San Diego was set to stage Storm Aid: A Ton of Help for Hur-
ricane Victims on Sept. 7 at San Diego's Qualcomm Stadium ... At CC/Dallas
efforts included a fundraising drive by CHR/Pop KHKS-based syndicated morn-
ing host Kidd Kraddick ... Infinity's WAQZ, WGRR, WKRQ & WUBE/Cincinnati on
Tuesday sent four semis carrying supplies and over $200,000 in cash to the
Gulf Coast.

Emmis/Indianapolis’ WIBC, WLHK, WNOU & WYXB sponsored a Sept. 1
fundraiser at Emmis’ Indy corporate headquarters ... Fairfield Broadcasting/
Katamazoo, Ml was set to dedicate its broadcast day to a fundraiser on Sept.
7 ... Radio One/Philadelphia collected cash donations for the Red Cross Di-
saster Relief Fund at a live remote on Sept. 2, while Radio One/Cleveland host-

How YouCanHelp

Below is contact information for charities you can recommend to your
listeners.

American Red Cross: www.redcross.org

Americares: www.americares.org

Catholic Charities: www.catholiccharitiesusa.org

Feed the Children: www.feedthechildren.org

Salvation Army: www.salvationarmyusa.org

‘Samaritan’s Purse: www.samaritanspurse.org

ed a 16-hour radiothon on Sept. 6 ... News/Talk WIBC/Bloomington, IL and
the rest of the Regent/Bloomington cluster have raised over $72,000 for the
Red Cross Disaster Relief Fund.

Station To Statlon

Newcap/Edmonton, AB duo CHR/Pop CKRA (96X) and Classic Rock CIRK
(97.3 K-Rock) suspended a joint contest and split the $10,000 prize between
the Red Cross and the Salvation Army ... News/Talk WFTL/Ft. Lauderdale, FL
anchor Kelley Mitchell will broadcast live from the Houston Astrodome from Sept.
13-16 ... Radio One's Gospel WJMO-AM/Cleveland has set a Unity in the Com-
munity Day for Sept. 10.

Beasley CHR/Pop WXKB (B103.9)/Ft. Myers is selling Mardi Gras beads as
B103.9 nighttimer Gonzo broadcasts live from atop a 50-foot-high Hooters bill-
board. He'll stay there until all the beads are sold ... Hot AC-Full Service hybrid
KCDZ (Z-107.7 FM)/Joshua Tree, CA held a one-day hurricane-relief event, rais-
ing $140,000 in a town of fewer than 75,000 people.

WYCT (Cat Country)/Pensacola, FL is holding Operation Open Heart/Open
Home to match hurricane evacuees with people in the community willing to open
their homes ... ABC Radio Country siblings WKHX & WYAY/Atlanta raised more
than $43,000 for the American Red Cross in a simulcast of their Bandy & Bailey
and Rhubarb Jones & Dallas McCade morning shows ... Also selling beads is
KYGO/Denver, which has launched Beads for the Bayou for the American Red
Cross.

AC KVUU/Colorado Springs morning host Craig Coffey has taken up residence
on a restaurant balcony until the station collects $99,999 in donations ... WOR/
New York on Sept. 1 held Operation Good Neighbor, devoting its programming
throughout the day to the impact of Hurricane Katrina ... The McCormick-Tribune
Foundation and News/Talk WGN-AM/Chicago have launched a campaign in
which the foundation will match the first $1 million donated to the campaign,
at 50 cents on the dollar ... Country WLXX/Lexington, KY and Kentucky Chil-
dren’s Hospital have set a radiothon to benefit Children’s Hospital/New Orleans
for Sept. 15-17.

", S =

Radio At Its Best

Each week in this space we'll highlight one station’s
efforts to aid the victims of Hurricane Katrina. Up this '
week: Clear Channel Triple A WXRT/Chicago.

On Aug. 31 WXRT (93 XRT) held Give 'Em Shelter, a fundraising effort in con-
junction with The Rolling Stones. The station gave listeners who donated a mini-
mum of $100 to the American Red Cross’ Disaster Relief Fund a chance to win
a pair of tickets to the Stones’ sold-out Sept. 10 show at Soldier Field.

Listeners who faxed or e-mailed the receipts for their donations to WXRT lis-
tened for a Rolling Stones song once an hour from 9am-6pm, after which the
lucky winners' names were announced. WXRT reports that it raised more than
$175,000 with the promotion.

— — —— — e

CHICAGO'S FINEST ROCK™
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Broadcasters’ Foundation

BROADCASTERS’ FOUNDATION TO HELP INDIVIUAL
BROADCASTERS IMPACTED BY HURRICANE KATRINA.

The Broadcasters’ Foundation, in keeping with its mission of providing financial assistance
to radio and television broadcasters who are in acute financial need, will provide emergency
financial assistance to individual broadcasters and their families who have been impacted by
hurricane Katrina.

Foundation Chair Phil Lombardo and President Gordon Hastings issued a joint statement
saying, “We understand that hundreds of individual broadcasters and their families have been
severely affected by the hurricane. Our mission is to provide financial assistance to radio and
television broadcasters who are in need. We understand that many of our colleagues may have
lost their homes and nearly all of their personal possessions. We are here to help. The founda-
tion will consider both the immediate and long-term needs of our fellow broadcasters and their
families who have been devastated by this disaster.”

The thrust to provide assistance to individual broadcasters and their families impacted by
Katrina will be spearheaded by a committee of Broadcasters’ Foundation directors who have
substantial broadcast holdings and intimate knowledge of the affected area. Hearst-Argyle Presi-
dent & CEO David Barrett, Entercom Chairman Joseph Field, Clear Channel Television Presi-
dent William Moll, Tribune Broadcasting President Pat Mullen and Emmis Communications
Chairman Jeff Smulyan will help coordinate financial aid to broadcasters through the
foundation’s emergency grant program.

Last year the Broadcasters’ Foundation established the Angel Initiative, a corporate giving
program to help build the organization’s financial resources so that no call for help from a broad-
caster in acute need would go unanswered. Those resources, combined with individual contribu-
tions to the Broadcasters’ Foundation Endowment Fund and annual fund raising events includ-
ing the Golden Mike Award, Celebrity Golf Tournament and the NAB Golf Tournament have
provided the resources for the foundation to provide assistance during this unique emergency
and to continue its regular monthly grant program to broadcasters in need.

Lombardo and Hastings urge companies and persons with knowledge of individuals who
have been devastated by the storm to contact the Broadcasters’ Foundation Office at 203-862-
8577 or e-mail Gordon Hastings at ghhbcast@aol.com. Each case will be reviewed individually
and with dispatch.

The Broadcasters’ Foundation is a 501© 3 corporation Federal ID # 13-1975-618.

www americanradiohistorv com
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Rusty Does Gitmo

Talk host tours military detention center

' n recent months a number of journalists and Talk radio hosts
L have gone to Iraq and Afghanistan to see for themselves
what’s going on in that war-torn region of the world. But very
few members of the media have gone inside the U.S. military’s
prisoner detention center that most know simply as “Gitmo.”

Situated on a small strip of land at the tip of
Cuba, the US. Naval Station Guantanamo Bay
Detention Center has been the center of heated
debate between those who support and those
who oppose the war on terror. Pictures of hood-
ed and shackled prisoners wearing orange jump-
suits have fueled the war’s critics at home and
abroad even while government officials demon-
strate that they have taken extraordinary mea-
sures to respect the rights of those being de-
tained.

A Search For The Truth

Talk Radio Network syndicated host Rusty
Humpbhries decided that he wanted to know the
real story behind all the rumors surrounding Git-
mo. "I went to [raq a few
months ago, and it was
such an incredible expe-
rience,” he says. "I saw
so many things there
that had not been report-
ed on properly.

"As the Gitmo story
heated up, ! wanted to
see for myself if that sto-
1y had also not been re-
ported properly and ac-
curately. Having been there, I can say that | was
amazed at how we haven’t been told the truth
about what's going on there.”

Rusty Humphries

The story that has been told, according to
Humphries, is one of prisoner abuse and mus-
treatment at the hands of U.S. soldiers. “Every-
thing you hear is that there are torture chambers
at Gitmo and that we're treating prisoners bad-
ly,” he says. ”And ther they show you those pic-
tures we've all seen of the guys in orange jump-
suits in cages that look like dog runs.

“Guess what? I leamed by going there that
prisoners were kept ir. those cages — the place
they call ‘Camp X-Ray’ — only temporarily, for
the first few months, and that was three years
ago. [ saw one of those pictures used on a news-
cast just the other day as if it's still happenirg
now. That not true.”

Not Exactly Club Med

Asked how he managed to get into Gitmo,
Humphries says it wasn't really that difficult ©o
do. “I knew someone at the Pentagon who told
me who to contact at Cuantanamo Bay with my
request,” he says. "In fact, they want to have the
media come there, and they make it pretty easy
to get there and to broadcast from there.

"You call them up and make your request,
they check you out to make sure you're not a
terrorist, and within a few days you get a call
that says, ‘C’'mon down.”

And how exactly de you do that? "You head
down to Ft. Lauderdale and take a plane ride
that costs about $400,” Humphries says. “There

DON’T LEAVE HOME WITHOUT IT 0n a recent visit to Guantanamo Bay in Cuba, Talk

Radio Network evening host Rusty Humphries took time to catch up on industry news with his weekly

issue of R&R.

is a hotel you can stay at on the base. It costs
about $13 a day. Food is available for $3 a meal.
We paid ourown way — the government wasn't
paying for any of this — bu I suspect, at $13 a
night, [ probably wasn't paying the full rate.”

Humphries says the accommodations at Git-
mo were far better than those he experienced
when he traveled to Middle East war zones. "It
wasn't the nicest place I've ever stayed in, but it
was a hell of aJot better than when was in Iraq,”
he says. “Air-conditioned tents aren’t all that
great, I can tell you.

“The facility at Gitmo was decent, sort of a
Motel 6 kind of place — with cable TV, a tele-
phone on the nightstand by the bed, a refrigera-
tor and a microwave — sitting right there over-
looking the Caribbean. And let’s not forget that
you are in Cuba, so that was pretty cool.”

A First Look

While Humphries' trip was something a bit
different for the well-traveled talk host, it wasn’t
particularly eventful. “It's basically a four-day
trip,” he says. “It's about a three-hour flight on
a plane that seats nine people.

“We had to fly around the island. You aren’t
allowed to cutacross it, and you have to stay out-
side the 12-mile international airspace radius. I
landed in midafternoon, got settled in to my

hotel room and really didn't get to see very much
on the first day.

“On the second day I took a ferryboat from
where I was staying to where the detainees are
housed. The first thing I asked them to do was
take me to Camp X-Ray, which they had said
wasn't being used anymore. I was still seeing
pictures of it on the news, though, and I told
them, ‘No offense, but I'd like to see for myself.’

“They took me there, and the place is com-
pletely overgrown with weeds. You can see the
places where the pictures we've all seen were
taken — where the prisoners used to be — but
you can tell that nobody has been there for a long
time.”

The next place Humphries visited was the
quarters where the U.S. soldiers bunk. “If our
soldiers were under the rules of the Geneva Con-
vention, we're giving them about 10 square feet
less than they’d get under those rules,” says
Humphries.

“Our soldiers get less living space than the
prisoners do. They also get worse food than the
detainees. It's pretty surprising to see for your-
self how things are.”

Camp Delta
On the third day of his visit Humphries finally
Continued on Page 20
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Rusty Does Gitmo-
Continued from Page 18

got to see what he came for. I finally got to go
inside what is called Camp Delta,” he says.
“There are five different camps numbered in the
order in which they were buiit. Camp Five is
built from the same blueprints as a prison in In-
diana.

“They keep you away from the terrorists be-
cause, well, they‘re terrorists. You get to see some
of the less-dangerous people housed there, but
the baddest of the bad guys, you don't get to
While his access was limited, Humphries says
he did hear from at least one prisoner, who want-
ed to complain to him. He says, “At Camp Five
this guy started yelling at me, ‘They are lying to
you. No food, no medicine. 1 am here because [
am Muslim. | am here only because I am Mus-
lim. No food, people starving!” And as he s yell-
ing this, the guy with the food cart is rolling up
to the guy’s cell.”

Humphries savs he wasn’t moved by the de-
tainee’s complaint. “If you pay attention to the
documents that have been seized from Al Qae-
da — like the training manual found by police
in Manchester, England — what this guy was
yelling was no surprise.

“I saw our guys
digging a drainage
ditch around the
soccer field that the
detainees play on so
that when the rains
come it won't flood.
Then they turn on CNN
and see that they’re
being accused of
beating these people.”

“Theyre trained to say that everything we do
is torture and that we are starving them, but it’s
not true. When you go into one of the cells vou
see that the Koran has been hung on the wall in
a special way so that it can’t accidentally be
touched.

“They also all have their own toilets, which,
by the way, are Asian-style toilets that don't
flush, making it very difficult to flush the Ko-
ran, I'd say.

“And that interrogation room where the Ko-
ran was supposedly flushed down a toilet? [saw
it. It has no bathroom in it. It does have a rice
plush blue couch in it, but no bathroom.”

Talking With The Troops

Humphries says that it’s not difficult to get
to the truth about Gitmo, and he wonders why
more people don’t do what he’s done. “Those
who make all these accusations about conditions
at Gitmo either haven’t been there or they're
blind,” he says.

“l am not easily offended, but while I was
there a German TV crew was also there shoot-
ing. They had their minds made up that this was
some kind of torture facility before they landed,
and that was going to be their story, no matter
what.

“I watched them shoot their story, and no
matter what they were told or what they were
shown, they were not going to believe it.”

Long a big supporter of America’s militery
veterans, Humphries spent some time with the
troops during his visit to Guantanamo Bay.
“Their morale is a little low,” says Humphries.
“But not because of the war or because of the
mission.

“These guys have had what they call ‘Cock-
tail No. 4 — which is basically a combination
of bodily fluids — thrown at them by detain-
ees every day. [ saw our guys digging a drain-
age ditch around the soccer field that the de-
tainees play on so that when the rains come it
won't flood. Then they turn on CNN and sze
that they’re being accused of beating these
people.”

Humphries says he’s satisfied from what he
saw that reports of abuse are exaggerated, if not
completely untrue. “There’s never a soldier
alone with a prisoner — ever,” he says. “There
are cameras everywhere, so even if you wanted
to beat someone, I honestly don't think you
could do it.

“The word that best describes our soldiers is

frustrated. They’re in a very a tough situation.
They-are under extraordinary orders regarding
the humane treatment of prisoners, yet they still
constantly see and hear reports that are lies, and
it bothers them.”

What Bugs Rusty?

Although Humphries has never been shy
about his conservative leanings or his support
of America’s military men and women, he
says he went to Gitmo with an open mind.
“On all of the trips [ have taken — Irag, Isra-
el, Guantanamo Bay — I've tried to clear my
mind as much as [ can and go with no precon-
ceived notions.

“I know that’s hard for people to believe, but
I really do. When I get there  am a sponge. I ask
a lot of what some people might think are stu-
pid questions on purpose, because that’s how |
find the real stuff out.”

Asked what bugged him most about what
he’d seen for himself vs. what he’d seen re-
ported about Gitmo, Humphries is unequiv-
ocal in his response: “What really bothered me
the most was the Camp X-Ray thing, the fact
that prisoners had been held there only tem-
porarily, for about four months, and that it's
not been used for something like three years
now, but that it’s still the picture or stock foot-
age you see on the news every day. That both-
ered mea lot.”

He also expresses concern about the living
conditions of those serving at Guantanamo Bay.
“The housing for our soldiers is literally a stor-
age facility,” he says. “You know, like those U-
Store-It places? Six guys living in a 20' by 40’ stor-
age space that I can rent to put all my junk in for
$100bucks a month back home. That really both-
ered me.”

Open And Honest

Was there anything Humphries hoped to do
at Gitmo that he wasn’t able to? "I really want-

“I didn’t go to
Guantanamo Bay to
make a political
statement, | just
wanted to be able
to tell listeners
what I'd seen for
myself.”

ed tosit down with one of the terrorists,” he says.
“I wanted to sit down and talk with one to hear
what he'd say.

“I'had six requests denied, and | went all the
way to the top on that one. But access to the com-
manders was very good. Col. Baumgartner, who
is in charge of the camp, came on our show and
took calls from listeners. He was very open and
honest with all of them.”

Humphries is encouraging others to do what
he did. “Any journalist who wants to come and
check out Guantanamo Bay can,” he says. “It's
no secret that | am a big supporter of our mili-
tary men and women, but I'm not going to lie to
you about what ] see.

“When ] wasin Iraq I talked about how there
were times when I felt | was being ‘handled,’
so | am always honest about what I see. If |
think there’s something wrong, I'll say it, and
if something is right, I'll say that too. I didn’t
go there to make a political statement, I just
wanted to be able to tell listeners what I'd seen
for myself.”
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MANAGEMENT-MARKETING-SALES

How To Talk To Your
Morning Show

For your station’s sake, protect this critical
relationship

By Alan Kabel

he program director and the morning show. It’s one of the
most important relationships to affect the success of your
station. But how can a PD get the best from his or her morning

show —and, indeed, from everyone at the station?

First, consider these questions:

* What does a moming personality need
from you to succeed?

* How can you positively and effectively
coach talent?

* How can you get everyone in the build-
ing to believe, to pull together so you can cre-
ate that “magic in the halls"?

Great radio stations are like great
football teams: To some extent, in-
dividuality must be replaced by a
team mentality.

At aradio station, attitudes start |
at the top, with the GM, and trickle
down. The GM is the team owner, |. -,
and the PD is the coach who, ide-

ally, shares the GM’s ethics and |¥» \

-

you. If you do a pre-=mptive strike and offer
the raise without their having to ask for it,
then, even if your offer is thousands less than
the talent wanted, it won’t matter. The fact that
you recognized a job well done and made the
offer on your own is more important than the
amount. This is the kind of thing that not only
shows appreciation, but also builds loyalty as
i the news spreads throughout the
™ building.

I'had a GM many years ago who
had a moving van drive up to the
Christmas party. We had no id=a
what the van was doing there. Then
three men began unloading it, and
there was every kind of appliance
you could imagine. Small boom-

philosophy. Together, they canlead
by example and use positive tactics
to motivate their teams to work together and
to give their very best.

People want to perform for great leaders,
and they get more satisfaction out of being rec-
ognized and appreciated for their hard work
and the quality of their work than they do
from money. Although money is a great way
to show appreciation, there are many other
ways. For example, if you call a talent into
your office to tell him or her that the show was
stellar that day, or just to say they’re doing a
great job, they’ll want to work even harder for
yoll.

A talent who hasn't received a raise in a
while may be contemplating how to approach

AP Has Changed

Radio Barter
Forever.
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Alan Kabel

boxes, stereos, TVs, toasters, coffee-
makers — lots of stuff.

The men put it all at the front of the room,
and then the GM go: up and told us all hew
much he appreciatea our work and said that
everyone was going home with something.

Another great GM met with the entire staff
once a month toshow us our revenue and our
competitors’ and to <ell us that we would be-
come a top-tier radio station and how long it
would take to get there. No other GM I'd
worked for had ever done that.

That GM’s name was JD Freeman, and
what he did pulled us together as a team —
talent, sales, promotions, traffic, everyone. We
always looked forward to that meeting.

Continued on Page 24

LEADERSHIP

SPOTLIGHT

Leadership is a liaison role betyeen individuals and the vision
of a company or arganization. But first and foremost, before you
can Ead anyone else, you must know how to lead yourself, profes-
siznally. and personélly. Once you know who you are and what you
want t achieve in life, you can develop the skills you need to lead
othes.

Here are some tips | have found useful over the years in my vari-
ous Izadership roes.

1. Be a team plaver. Yes, you may be the boss, but don't ever
ask one of your employees to do something that you would not do.
And from time to time ask your employees if you can hep them with their work. This is
Jus: one way you can skow ~hem that you are a team play=r and that you are willing to do
wh3atevar it ;akes to get the ot done. It's a great morale booster as well.

2 3e a geod listener and a good observer of nonverbal cues. Your employees may not
say everythé\g they want to say to you at a given time, but if you continue to be attentive

. and let the m express thameelves freely ard uninterrupted, they will be able to get their

message across and nct feel intimidatec by counter-remaks from you.

2 Ienearse your conversations and pses2ntations befo-e releasing them to individuals
or 3rours. Make sure you say exactly what you want to say, and limit the emation (espe-
cia ly negat ve emotion). This way you'll leave very little room for misinterpretation.

4 Dor't fave all the answers. (Even it ycu do, don't give them all out.) Allow your em-
plcyess to offer suggestions. This will give them an opportunity to play a role in solutions
thzt affect the company, and it’s also great for building your employees’ self-esteem. After
all, cne of your goals as a leadzr should be to develop futre leaders.

£ Admit when you are wrong. Your enrplayees will not look down on you or feel you are
nonpeterit. They will realize that you are Fuman, too, and you make mistakes like every-
one zlse.

€& ¥a2p hope alive. If problems occur, keep a positive 0Jtlook at all times. Let your em-
plcyess <ncw that there is aways a Pian B, C, D and so on. If Plan A fails, you have 25 more
plans to come up with, bu: I"n sure you'll nave a plan that will work before you getto Z.

7. L.se “praise reports.” Ir ccrporate time in your meetings and space in your company
newsletiers or e-mail blasts 20 praise good work and jobs well done by your employees.
Nc one likes to feel their work is going unr=cognized, especially within their company or
orgenizatian.

€. Last but not least, b= a cheerleader. A cheerleader “or yourself, for your employees
and for vour company or orge nization. The squeaky wheel really does get the grease.

— Willie Mae Mclver, PD, Rejoice! Musical Soul Food format,
ABC Radio Networks

Each week R&R invites successful pecple in and outside the radio and recording
industries to share I eir thoughts on defining and communicating leadership.

Get AP Radio News for a
fraction of the inventory.
Let us help you turn your
time into money.

Visit apradio.com to

learn more.
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MANAGEMENT-MARKETING-SALES

How To Talk To
Your Morning Show
Continued from Page 22

Motivation

The managers who create bigger-than-life
brands are those who treat talent with digni-
ty and respect and are vigorous about show-
ing their passion for their people. They ex-
press their sense of the value of each person
in the building, and they create a circle of
positive energy that's as powerful as jet fuel.

The key to motivating talent is to under-
stand talent. The easiest thing in the world
for anyone to do is criticize talent. You can nit-
pick them to death if you choose, and even-
tually you'll have a talent who second-guess-
es everything she says and does. She’ll be so
afraid to strike out that she won't swing the
bat— and therefore won't be able to give you
the hits and home runs you need.

Air talents must be free to make mistakes,
or they cannot grow and improve. Some
things to keep in mind:

* There’s a name for ballplayers who geta
hit only one time of three: superstars.

¢ You and your talents must seek excel-
lence — not perfection.

* Great entertainment has nothing to do
with being perfect. Some of Johnny Carson’s
best moments were when his jokes bombed.

Positive Criticism

Your talent are probably harder on them-
selves than you could ever be. That is the na-
ture of people on the radio. They're their own
toughest critics. But to criticize — positively
— is to motivate. If you meet to discuss the
show, bring up the things your talentdid well
first. Then your talent will see you as an ad-
vocate, an ally or even a fan. (You must be
your talent’s biggest fan.)

Then bring up what you felt didn’t work
or could have been done better. Your talent
will most likely beat you to the punch. Most
know when something fell short. Discuss
ways an idea could have worked, or come
up with a new idea that you both feel will
work.

The best bits and ideas are born of failure.
There’s a story that Thomas Edison, asked if
he was frustrated by 10,000 unsuccessful at-
tempts to find a light bulb filament that

worked, replied, “I have not failed. I've iden-
tified 10,000 things that won't work.”

If you ask the right questions, most talent
will arrive at the right conclusions on their
own. Here are some key ways to motivate :al-
ent, avoid strain and maintain a positive rela-
tionship.

* Write a “cheerleading” memo once a
week, telling everyone in the building what
was accomplished by everybody from the
morning show to promotions to sales. Jimmy
Steal did this when I worked with him in Dal-
las. Break down all the walls, and bring peo-
ple together through pride in the product. To
become No. 1, you must act like you're No. 1.
Every player is valuable to the team.

* Constantly let your talent know the impor-
tance of content, to you and to the product.

The managers who create
bigger-than-life brands are
those who treat talent with
dignity and respect and
are vigorous about
showing their passion for
their people.

* Music is the easiest thing for a competi-
tor toduplicate, so help ensure your talent wiil
do their best work for you by making them
feel valued. A radio station must be entertain-
ing (in every daypart), and it must be both fun
and unpredictable. Ric Lippincott, Greg Cassi-
dy and Dave Van Stone taught me this.

¢ Let your morning show know that they
don’t have to be funny, they just need to kbe
having fun. It must sound like the people in
the room are having a total blast and really
enjoy each other. A mormning show is a team:
All the players support cach other, cheer for
each other, laugh at each other’s jokes and ar2
each other’s fans. Like a volleyball team, ev-
eryone should be working together to keep tha
ball in the air.

* Make sure talent know that you will try
to give them whatever resources they need to
win — and that you yourself are their great-
est resource.

» Never use the hotline unless it is to say
something positive.

Leadership

There must be a decisionmaker who con-
trols the morning show. Empower that leader
to lead, just as the GM empowered you. The
players must be told who the leader is from
the start, and they must understand that he
makes the decisions.

This is especially important when you're
inheriting a staff already in place, who have
already formed alliances and relationships,
and you haven’t yet earned their confidence.
Your players must feel it is imperative that
they gain the respect of the leader you choose,
and you must make that clear.

The really good stuff will come later, as the
leader and team experience success together,
create great radio together and grow closer,
earning each other’s trust. It's that same cycle
of positive energy: Without the support of the
team and the management, the show leader
will never succeed and the team will never
thrive.

So what makes a great moming show? First,
it has to be fun. You know you're doing it right
when the listeners call and say things like,
“You guys are having too much fun in there,”
or when you hear the same thing from guests
in the studio.

There is also what I call “predictable unpre~
dictability.” The listeners call and say things
like, “I never know what you are going to do
next.”

People are busy. They don’t hang on every
word we say. In fact, until we form a relation-
ship with them, they rarely even hear what
wesay. But what they will hear is laughter, and
they’ll say to themselves, “Hey, these guys
sound like they’re having a blast. I'll have to
check them out again when I can listen.”
You've planted the seed.

A great moming show is to radio what Sein-
feld was to TV. Jerry let all the other characters
shine. Everything went through him and was
provoked, instigated or reinvigorated by him.
He was the leader, provoking humor, but not
always generating it.

Your top morning person must learn to let
go of ego and realize that he or she doesn’t
always have to be the funniest person in the
room. All that matters is that the show is en-
tertaining, no matter who makes it that way,
and a great leader knows how to find the best
vehicle for the content. As PD, you can teach
this.

It took three years for Seinfeld to finally take
off. Shows, on radio or TV, don’t get three
years anymore, but they still need time to de-
velop, evolve and be found by listeners. Hab-
its are slow to form, but they will form through
chemistry, leadership and time.

People want to perform for
great leaders, and they get
more satisfaction out of
being recognized and
appreciated for their hard
work and the quality of
their work than they do
from money.

People instantly love, hate or love to hate
unique. personalities, but love them or hate
them, they become part of the show because
they have made an emotional connection with
those personalities. Listeners often say they
listen despite a team member they don't like
so they can listen to the team member they do
like, but they’re really listening because both
personalities have reeled them in.

The trick is to put people on the show who
notonly have chemistry, but who are also ex-
traordinarily uninhibited and willing and ea-
ger to share their private thoughts, feelings,
fears and weaknesses and put their lives, with
all its comedy and drama, on the air.

Prepare your morning show with this in
mind: What can we do that people will want
to tell their friends about?

Good luck — and remember, have fun!

* EventTape®

¢ BunchaBanners™ =
* FlashBags™ '

e BumperStickers

* Ponchos L

¢ KeyTags '

¢ StadiumCups

PartyY Zone Party Zdne

e Re® T |

Party Zone  Party Zone |

FirstFlash!

6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260} 436-6739 » www.firstflash.com

1-800-21 FLASH

1-800-213-5274

E &

24 ® Radio & Records September 9, 2005

www americanradiohistorv com


www.americanradiohistory.com

The Not-So-Towering Almost-inferno

L ast week the fire alarm began ringing loudly through-
out the hallways of the swanky Clear Channel Radio Mall
complex in beautiful downtown Burbank, CA. Immediately,
the on-air “brain trust” at KIIS-FM swung into action. After-

noon host Valentine, following the
CC employee manual to the letter,
immediately panicked, then re-
ported the potentially catastrophic
news to his 37 listeners. Here now
is alert eyewitness/night jock Jojo
Wright, who was also in the build-
ing at the time: "Val even called PD
John Ivey’s house on the air to re-

Valentine, in less fiery
times.

lay the information, as a good jock
should always do. Unfortunately,

tended the same suburban Atlanta high school as Seacrest

(and sounds amazingly like him on the air), was upped from ‘

weekends to team with Foxx. Star night jock Bradley will
cover afternoons for now. Foxx can be contacted through

her agent, Paul Anderson, at 206-352-3200 or directly at

lisakaye987@yahoo.com.

| Hello, Dallas; So Long, Dallas!

John wasn't there, so Valentine apologized to Ivey's lovely |

wife, Barb, for the interruption. He explained that he was
told to never call John at home unless the station was on
fire ... and now it probably was!”
Risking death — or worse —
JoJo roamed the hallways, report-
ing live from his cell phone. "I
couldn’t help but notice that every
other station in the building had
evacuated except us,” he told ST.
JoJo would neither confirm nor
deny rumors that he ducked into

J0jo’s recent bling-related

incident.
KBIG, cracked the mike and said eien

the empty studio of Hot AC sister

howdy to his new upper-demo friends.

Happy ending: The alarm was apparently tripped by some |

expensive piece of equipment that had overheated. Thank-

fully, there were no major groin injuries to report, and Ivey |

is in the process of changing his home number ... again.

Howard’s Early Labor Day Present

It’s like death by a thousand paper cuts for Howard Stern,
who lost another affiliate last week when North American
Active Rocker WBZX (99.7 The Blitz)/Columbus, OH
cancelled The Howard Stern Show well ahead of its Dec.
31 terrestrial expiration date. Blitz PD Hal Fish told his au-
dience that the station had decided to yank Stern, pointing
the finger at four recent FCC inquiries into possible Stern-
related indecency. " The people who advise our company on
such matters believe these instances place our station and
our license at risk,” Fish told the masses. “it's been an enor-
mous pleasure being associated with the Stern show, and it
would've been great if he'd just faded into the sunset and
headed to satellite at the end of the year. | think it's highly
unlikely he would've made it until the end of the year any-
way." Fish then revealed his new morning show: Grego, for-
merly half of The Grego & Brian Show at KEGL/Dallas.

Marino’s Extreme Star Makeover

New PD Mike Marino has already begun to re-image
KYSR (Star 98.7)/Los Angeles. After he messed with the
music, the website and the slogan (now “Star Music, Real
Star Variety") over the Labor Day weekend, another major
shakeup occurred this week when afternoon duo Lisa Foxx
and Jason Pullman exited. Foxx started at Star eight years
ago working for Metro Traffic and made her way up to co-
hosting afternoons with Ryan Seacrest until he moved over
to mornings at KIS in 2004. That's when Pullman, who at-

Approximately 23 minutes before he was scheduled to
leave for Dallas to take over as Columbia Regional rep,
former Island Def Jam VP/Promo
Mike Easterlin decided to stay in
New York — as the new Sr. VP/
Promotion at Lava. He will replace
Lisa Velasquez, who tendered her
resignation back in June, well before

b

Lava President Jason Flom exited a

-

few weeks ago. Velasquez will leave
at the end of September, along with
Los Angeles-based VP Mark
Gorlick, as his position has been

Wishing you a Happy
Easterlin.

eliminated. Also exiting: longtime
Lava A&R guru (and former WKTU/New York MD) Andy
Shane.

Can’t We All Just Get Along?

KZZP/Phoenix morning co-host Crazy Kid has been MIA
since his show on Sept. |, allegedly as a result of what some
listeners perceived to be racially insensitive comments he
made about the criminal behavior of some New Orleans
residents in the wake of Hurricane Katrina. “He has been
suspended indefinitely,” PD Mark Medina confirmed to ST.
Co-host Ruben and sidekick Corina are doing the show
TFN.

For his part, on a website at www.kidandruben.com, a de-
fiant Crazy Kid (real name Darin Damme) is now pointing
the (middle) finger at MG's Morning Madhouse across the
street on Emmis rival KKFR (Power 92.3) for allegedly bad-
mouthing him on the air. Kid went so far as to post a let-
ter from an attorney threatening legal action over what the
letter characterizes as “defamatory statements” aliegedly
made by MG: “Mr. Damme was accused by agents and em-
ployees of Power 92 of, among other things, making racial

| slurs during Mr. Damme’s Sept. |, 2005 radio broadcast.

These statements are untrue and constitute slander per se.
The statements were also made either with actual malice
or with a reckless disregard for their truth, which may have
resulted in injury to Mr. Damme and his professional per-
sonality and interference with Mr. Damme’s business in-
terests.”

In response, KKFR posted this statement on its website:
“Certain air personalities in Phoenix cannot own up to the
problems they have caused. They have offended and hurt
many Phoenicians who feel a deep sense of sadness for the
people of New Orleans and the Gulf Coast devastated. by
the effects of Hurricane Katrina. Having said that, at no time
did Power 92.3, MG's Morning Madhouse or any other em-
ployee of Power 92.3 say any names over the airwaves. As
a matter of fact, it was the irate listeners who called in un-

| solicited, and we edited out the references to the mentioned

Dj and station. We think it's funny that any discussion of rac-
ist, rude and insensitive comments on the radio makes cer-

www americanradiohistorv com

®

tain DJs think we must be talking about them.” The website
then invites you to click on two audio links to hear exactly
what MG said.

Knowing the long, adversarial history between these two
stations, we have a funny feeling that this issue is far from

| over.

' The Programming Dept.

e Entravision CHR/Rhythmic KZZA (Casa 106.7)/Dallas
hires Nina Chantele for afternoons/Music Coordinator. She
segues from afternoons at Infinity Rhythmic KXBT (The Beat
104.3)/Austin. Current KZZA afternoon jock Mean Mauri
slides into the vacant morning slot.

Continued on Page 26

YEAR AGO

©

* Randy Franklin named VP/Urban Pro-
motion at J/Arista Records.
* Jason Kidd named PD of WWMX/Bal-

timore.
« Brent Clanton named PD of KTSA/San —_
Antonio Randy
: Franklin

YEARS AGO

@

« Epic Records Group promotes Steve Barnett to Exec.
VP/GM.

* Michael Cruise named PD of KKBQ/Houston.

« Joel Grey named PD of KKLT/Phoenix.

YEARS AGO

®

* Lou Mann named Sr. VP/GM of Capi-
tol Records.
« Sam Cerami appointed VP/Promotion |
at Polydor/Nashville.
¢ Les Tolchin elevated to St.VP/National
| Radio Sales at Arbitron.

YEARS AGO i

Lou Mann

* Ron Geslin promoted to VP/Promotion at EMI.

* Steve Godofsky upped to President of Metroplex Com-
munications.

* Charlie Ochs appointed VP/GM of WMZQ/Washington.

YEARS AGO

« Craig Jackson named OM of WVBF/Boston.

» Jim Price promoted to President/GM of KSDO-AM & I
FM/San Diego.

» Charlie Cook joins Jhan Hiber & Associates as VP/Pro-
gramming Services.

YEARS AGO

®

* Rob Sisco appointed PD of KIOVSan Francisco.

« Billy Bass promoted to Sr. VP/Promotion & Creative
Services at Chrysalis.

* Elaine Corlett appointed GM of Rocket Records.

YEARS AGO

®

*» Wornall Farr resigns as President of Polydor.
« Cliff Haynes moves to KNEW/Oakland as PD.
* Lynn Rider named News Director of KOME/San Jose.

—

Z
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Continued from Page 25

® Univision’s CHR/Rhythmic KBBT/San Antonio officially
awards Asst. PD Cindy “C” Hill shiny new PD stripes. She

replaces Rick Thomas, now back in the PD chair for the third |

time at XHTZ (Jammin’ Z30)/San Diego.

By the way, Thomas has been a busy guy since returning
to San Diego, as he reached across the street to rival XMOR
(Blazin' 98.9) and “borrowed™ a familiar Z90 voice: Billy

Blast, who returns for afternoons, relocating T-Ski from af-

ternoons into the vacant morning slot.

° WKYS/Washington PD Darryl Huckaby is upped to
VP/Operations for The Russ Parr Morning Show. Until a new
PD is named, WMM] OM/PD Kathy Brown will pick up
programming responsibilities at WKYS.

o After two years at Infinity Hot
AC WQAL/Cleveland, Asst. PD/af-
ternoon jock Brian “Fig” Figula
(pictured) is leaving the nest on
Sept. 16 to embark upon his first
PD adventure, rumored to be a

Hope we didn't ruin the big sur-

prise. Crap.

You'lf know soon enough,
dammit.

» Former Cumulus/Killeen, TX
OM Tomm Rivers is named PD of
URBan Radio Broadcasting Country WLAY/Florence, AL.

In his spare time Rivers will assist new OM Brian Rickman |

in overseeing the six-station cluster.

* WZBH/Ocean City, MD morning freak Quinn adds MD |

stripes. Many people appear pleased at the news.

* Regent/Evansville, IN OM Mike “Sandman’ Sanders
once again grabs the PD reins at Active Rocker WGBF, a po-
sition he previously held for nearly |5 years. Former PD
“Slick Nick” Ballard remains aboard as Asst. PD/MD.

* Brian O’Conner has also taken back the mantle of
command, at Opus CHR/Rhythmic WHTF (Hot |104-9)/Tal-

Due to the Labor Day holiday, Nielsen television
ratings were unavailable at press time.

medium market in the Midwest. |

tered relaunch festival with a format adjustment toward the
CHR/Pop realm.

¢ |eff Evans, PD of Clear Channel Hot AC KTYL/Tyler,
TX, adds prestigious OM duties for the cluster, which in-
cludes CHR/Pop KISX, Country KNUE and Classic Rock
KKTX.

Wake Up In Toledo!

It's been two weeks snce WVKS/Toledo morning man

| Johnny D exited after |0 years at the station, and OM Bill

Michaels is deeply in the hunt for a replacement. Night jock
Kramer is covering mornings while Michaels casts his net.

Across the street at Curulus rival WTWR, OM Tim Rob-
erts has assumed command of the station in the wake of
Jeff “Train” Wicker’s recent departure. Simultaneously, the
station is completing its t-ansition from CHR/Rhythmic to
Pop.

Quick Hits

® Infinity Oldies KFRC-FM/San Francisco has expanded
its focus from the 1960s and early '70s by moving further
into the '70s and early '80s. No injuries were reported.

* Former KZHT/Salt Lake City afternoon talent Jason
“Kramer” Smith is available for his next gig. Find him at
tmpafl@hotmail.com.

» WBLI/Nassau-Suffolk midday jock Reno heads north to
do mornings at Cumulus Rocker WPDH/Poughkeepsie, NY.
The gig has been open since Karlson & McKenzie left for
mornings at Infinity Classic Rock WZLX/Boston.

* Cindy Huber, best known for her years at Entercom
Hot AC WMYX/Milwaukee, has been inked to plug the year-
long night opening at crosszown rival WKTI.

* After only four months in nights at Buckley CHR/Rhyth-
mic KHTN (Hot 104.7)/Mcdesto, CA, Double ] crosses the
street to co-host mornings at Citadel rival KWIN & KWNN.

News/Talk Topics

* KFYI/Phoenix afternocn talk dudes Tom Liddy (son of
G. Gordon) and Austin Hill are going national, thanks to

| lahassee, FL. Former PD Darren Stephens remains aboard | the Jones Radio Network. As they head off into the sunset,
as Operations Assistant. On Sept. 2 Hot 104-9 held a ca- |

Joe Crummey takes their post at KFYl. Known to Los An-
geles fans from his stint at KFl, Crummey most recently filled
in for Premiere’s Glenn Beck and Matt Drudge.

¢ Sporting News Radio syndicated morning host (and
Philly native) Tony Bruno debuts on WPEN/Philadelphia on
Oct. 3, right after Greater Media flips it from Oldies to
Sports. The Tony Bruno Show, based at KMPC/Los Angeles,
will air from 9am-noon ET on WPEN.
¢ Premiere’s Jim Rome is finally
returning to San Diego on XPRS
(The Mighty [090)/Tijuana-San Di-
ego. The station is owned and op-
erated by a group headed by mar-
ket vet John Lynch, who gave
Rome his first major-market gig, at
XTRA-AM/San Diego, in 1990.

o WHFS/Baltimore midday
twins Big O & Dukes have left
the building. The guys were joined

Romey’s Back!

recently by former Baltimore Police Chief-turned talk host
Ed Norris, and many observers felt the studio became a
little crowded — which turned out to be true: Middays are

| now known as The Ed Norris Show.

“First week in release. All figures in millions.
Source: ACNielsen EDI

| COMING ATTRACTIONS: This week's openers include An Un-
finished Life, starring recording artist Jennifer Lopez.
— Julie Gidlow

BOX OFFICE TOTALS
September 2-5
! Title (Distributor) S Weekend S To Date
1 Transporter 2 (Fox)* $20.25 $20.25
2 The 40-Year-Old Virgin (Universal) $16.55 $71.90
3 The Constant Gardener (Focus)® $10.80 $12.52
4 Red Eye (DreamWorks) $9.30 $45.37
5 The Brothers Grimm (Miramax) $7.93 §$27.63
6 Four Brothers (Paramount) $6.40 $64.38
7 Wedding Crashers (New Line) $5.77 $195.75
| 8 March Of The Penguins (Warnerind)  $5.41 $63.42
= 9 The Skeleton Key (Universal) $4.05 $43.79
i 10 The Cave (Sony) §3.70 $11.71
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With thanks to all the Program Directors and Disk Jockeys who through the years have made &mta Baby

the song that puts a smile into Chrigtmas
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART September 9, 2005

Lw ™ ARTIST ALBUM

- 1 KANYE WEST Late Registration

- 2 TONY YAYOD Thoughts Of A Predicate Felan
- 3 BROOKS & DUNN Hillbilly Deluxe

3 4 MARIAH CAREY The Emancipation Of Mimi

4 5 BLACK EYED PEAS Monkey Business

2 6 VARIOUS Now That's What | Calt Music!
1 7 HILARY DUFF Most Wanted

— 8 DEATH CAB FOR CUTIE Plans

- 8 RIHANNA Music Of The Sun

7 10 YOUNG JEEZY Let's Get It:Thug Motivation 101
9 " GREEN DAY American |diot

8 12 KELLY CLARKSON Breakaway

" 13 GORILLAZ Demon Days

- 14 BOB DYLAN No Direction Home:The Sound...v7
14 15 FALL OUT BOY From Under The Cork Tree

5 16 BRAD PAISLEY Time Well Wasted

- 17 ERIC CLAPTON Back Home

17 18 KILLERS Hot Fuss

- 19 HERBIE HANCOCK Possibilities

12 20 COLDPLAY X&Y

10 21 FAITH HILL Fireflies

19 22 BOW WOW Wanted

13 23 STAIND Chapter V

- 24 RASCAL FLATTS Feels Like Today

15 25 GWEN STEFANI Love, Angel, Music, Baby

6 26 JIM JONES Harlem- Diary Of A Summer

- 27 YOLANDA ADAMS Day By Day

23 28 MIKE JONES Who Is Mike Jones?

22 29 YING YANG TWINS U.S.A.{United States Of Atlanta)
38 30 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge
- Kb coLp Different Kind Of Pain

33 32 SUGARLAND Twice The Speed Of Life

- 33 OUR LADY PEACE Healthy In Paranoid Times

27 34 SYSTEM OF A DOWN Mezmerize

30 35 FOO FIGHTERS In Your Honor

21 36 MICHAEL BUBLE It's Time

16 37 CRAZY FROG Presents Crazy Hits

- 38 30 SECONOS TO MARS A Beautiful Lie

34 39 50 CENT The Massacre

32 40 ALL-AMERICAN REJECTS Move Along

- i SHAKIRA Fijacion Oral Vol.1

29 42 JACK JOHNSON in Between Dreams

37 43 MISSY "MISOEMEANOR” ELLIOT The Cookbook

- a3 KANYE WEST College Drop Out

20 45 KEITH URBAN Be Here

43 48 R.KELLY Tp.3 Reloaded

31 47 DANE COOK Retaliation

41 48 PRETTY RICKY Blue Stars

25 49 TOBY KEITH Honkeytonk University

39 50 WEEZER Make Believe

LABEL

Roc-A-Fella/lDJMG
G Unit/interscope
Arista

Island/IDIMG
A&M/interscope
Capitol

Hollywood

Atlantic

Def Jam/IDJMG

Def Jam/IDJMG
Reprise

RCA/IRMG

Virgin
Legacy/Columbia
Island/IDIMG

Arista

Duck/Reprise
Island/iDIMG

Hear Music/Vector
Capitol

Warner Bros.

Sony Urban/Columbia
Flig/Atiantic

Lyric Street
Interscope

Koch
Flektra/Atiantic
Asylum/Warner Bros.
vr

Reprise

Flip/Atlantic
Mercury

Columbia
American/Columbia
RCA/RMG

Reprise

Universal
Immortal/Virgin
Shady/Aftermath/interscope
DOreamWorks

Epic
Brushfire/Universal
Gold Mind/Violator/Atlantic
Roc-A-Fella/i0JMG
Capitol

Jive/Zomba 1 abel Group
Comedy Central
Asylum/Warner Bros.
DOreamWorks

Geffen

POWERINDEX CHANGE
904,042 -~
217,472 =
107,687 x

85.073 2%
82,572 1%
77,340 18%
72377 -24%
70,801 =
69,210 -
63.631 +5%
61,184 +18%
55,698 +6%
51,396 +1%
49,574 —~
48,908 +8%
45,310 -36%
43,723 -
43,902 +8%
41,440 =
41,104 16%
38,091 -25%
37418 +1%
36,766 -24%
35,124 -
33,898 21%
32,511 53%
29,316 -
29,208 2%
28,840 4%
28,521 +31%
28,249 L
28,147 +1%
26,364 =
26,114 6%
25,399 6%
25,045 -20%
24,235 42%
24,232 -
22,181 4%
23,780 8%
23,631 =
23,251 15%
2217 2%
22,136 ~
22,114 3%
21,361 +5%
21,114 9%
20,301 4%
20,207 31%
18,385 15%

© HITS Magazine Inc.

0} ALBUMS
Kanye's A Slam Dunk

Man, dude’s a true star. So it's small sur-
prise that Roc-A-Fella/IDJMG’s Kanye West
debuts at No. 1 this week, selling a whopping
904,000. And we're betting George W. Bush
will be inviting
the entertainer
to a state dinner
at sthe White
House in the
very near fu-
ture!

The next
two spots, hap-
pily, also belong to debuts, with G Unit/In-

Brooks and Dunn

terscope up-and-
comer Tony Yayo
coming in at No. 2,
with 217,000, and
Arista Nashville’s
Brooks & Dunn
taking the No. 3
position,  with
108,000 sold.

Mariah Carey
(Island/IDJMG),
Black Eyed Peas
(A&M/Interscope)
and Now That's What I Call Music 19 (Capitol)
all hang tough, at Nos. 4 (85,000), 5 (83,000) and
6 (77,000), respectively.

Former indie band Death Cab For Cutie
debut their first release for Atlantic at No. 8,

Kanye West

with 71,000, while another major-label new-
bie, Rihanna (Def Jam/IDJMG) secures the
No. 9 spot, with 69,000. And Young Jeezy is
back to reund out the chart, in the 10th spot
on a 5% sales increase, to 64,000.

Other notable debuts: Young newcomer
Bob Dylan hits No. 14, selling 50,000 of the
Columbia Legacy soundtrack for his up-
coming bio-documentary; yet another young
buck, Reprise’s Eric Clapton, hits No. 17,
with 45,000; and HearVictor/Hancock’s
Herbie Hancock (what's with the young-
sters this week?) is at No. 19, with 41,000.
Also: Elektra/Atlantic’s Yolanda Adams, at
No. 27, with 29,000; Flip/Atlantic’s Cold, at
No. 31, with 28,000; Columbia’s Our Lady
Peace, at No. 33, with 26,000, and Immor-
tal/Virgin’s 30 Seconds To Mars, at No. 38,

owns copies of both.

with 24,000.
Epic’s Sha-
kira returns to
the top 50, hitting
No. 41, with
24,000, and — not
surprisingly —
Kanye West's de-
but album re-
turns to the
charts on the heels of his No. 1 sopho-
more release, hitting No. 44, with 22,000.
We're betting the lovely Barbara Bush

o g

Tony Yayo

Next week: Watch for debuts from The
Rolling Stones and a 50 Cent repackage with
DVD.

www americanradiohistorv com
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GO/NG FORADDS.

MIKE TRIAS

mtrias@radioandrecords.com

Opening Kickoff

This week marks the official start of yet another NFL season,
and three of the artists Going for Adds next week will help kick
off the festivities as part of Thursday’s NFL Opening Kickoff Con-
cert. The concert will air on ABC before what many hope will be
the first classic game of the season, between the New England Pa-
triots and the Oakland Raiders.

Kanye West will tape his performance with Maroon 5 20 min-
utes before it actually airs live. While
the network has to tape the perfor-
mangce beforehand so it can properly in-
tegrate it into the telecast, we're betting |
some folks there are somewhat relieved |
given Ye's recent antics. On Sept. 2 West
went off-script and made some pretty
controversial comments during NBC's |
A Concert for Hurricane Relief. While he
praised the efforts of the Red Cross, he
said, “I hate the way they portray us in the media. If you see a
black family, it says they’re looting. See a white family, it says
they’re looking for food.” He also said, “George Bush doesn’t care
about black people.”

Whether you agree or not, the publicity is helping drive sales
of West’s sophomore album, Late Registration (his gracing the cov-
ers of such magazines as Time and Blender isn't hurting sales ei-
ther). Next week the CD's second single, “Gold Digger,” officially
goes for adds at Pop, though it debuts this week at No. 37* on the
chart. Look for West's performance on ReAct Now: Music and Re-
lief, a joint concert hosted by MTV, VHI and CMT on Sept. 10, to
push sales of the album even higher.

Seventeen-year-old Caribbean-born singer Rihanna will also
take part in the NFL Opening Kickoff
Concert this Thursday. Look for her to
sing her huge hit “Pon De Replay,”
which became one of the anthems of
summer partygoers. Meanwhile, Rihan-
na is hoping to duplicate the success of
her introductory single with “If It's Lov-
.1-| in" That You Want,” the second single

= from her debut album, Music of the Sun.

Says Rihanna about her new CD, “It’s

like a gumbo or stew. My music is most-
ly Caribbean beats mixed with R&B. I don’t want to be pigeon-
holed into being just a dance artist, because I can sing too. I have
ballads on the album, as well as upbeat tracks.”

Other artists performing on the Opening Kickoff bill are Good
Charlotte, Green Day and Santana, ;
who is Going for Adds at Hot AC next ?ﬂ%&gm b

X FOU v i v e s
week with “I'm Feeling You.” The track
once again teams the legendary guitar-
ist with Michelle Branch, who wrote
the song along with Kara DioGuardi
and John Shanks. “I'm Feeling You” is f§
midtempo carefree happiness in song
form, similar to the pair’s first big hit,
“The Game of Love.” If you're skepti-
cal about this being a hit as well, don’t
be: Stations like KPLZ /Seattle, WKTI/Milwaukee and WMBZ/
Memphis have already added the track.

In other Santana news, look for Carlos to kick off the second
leg of his Embrace Your Light Tour with Los Lonely Boys and
opening act Robert Randolph & The Family Band on Sept. 15. This
leg will visit markets on the West Coast and in the Southwest and
Western Canada. Also, look for The Santana Band to perform in
Concord, CA on Oct. 16 as part of a benefit concert for the Mila-
gro Foundation (Milagro means miracle), which serves at-risk, un-
derrepresented and disadvantaged youth through educational pro-
grams and health services.
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Kanye West

Rihanna

Santana

CHR/POP

311 Don't Tread On Me (Volcano/Zomba Label Group)

KANYE WEST Sold Digger /(Roc-A-Fella/iDJMG}

MARCOS HERUANDEZ If You Were Mine (TV7)

REV RUN Mind On The Road (RSMG/IDJMG)

RICKY MARTIM fIFAT JOE & AMERIE | Don't Care (Columbia)
SANTANA f/MICHELLE BRANCH I'm Feeling You fArista/AMG)

CHR/RHYTHMIC

C-NOTE Wepa (Trans Continental Latino}

DEM FRANCHIZE BOYZ fIJERMAINE DUPRI, DA BRAT &
BOW WOW Oh | Think Dey Like Me (So So Def/Virgin)

EBONY EYEZ {112 Take Me Back /Capitoll

MISSY ELLIOTT Teary Eyed /Gold Mind/Violator/Atiantic)

MR. CAPONE-E fIMAGIC My Angel (Thump/

OLIVIA So Sexy (G-Unit/lnterscope)

RIKANNA If It's Lovin’ That You Want [Def Jam/IDJMG]
RYAN LESLIE fF ABOLOUS Used 2 Be [Casablanca/Universal)
STACKS fIP. 01D0Y MIA (Sobe/

VOLTIO f/LIL ROB & PITBULL Bumper (White LiowSony UrbarsEpic)

URBAN

DA BACKWUODZ Fantastic fRowdy/Major Way/

EBONY EYEZ /112 Take Me Back /Capitol/

FLOETRY fICOMMON Supastar (Geffen/

JIGGOLO Hey Shawty {Capitol/

KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label G-oup)
MISSY ELLIOTT Teary Eyed /Gold Mind/Violator/Atlantic/
DLIVIA So Sexy iG-Unit/Interscope)

RHYMEFEST f/RANYE WEST Brand New (/RMG/

RIHANNA if It's Lovin' That You Want (Def Jam/IDJMG)

URBAN AC

BILLY MILES Feelin’ Me (Aezra/EMll
KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group)

GOSPEL

No Adds
COUNTRY

BIG & RICH Comin" To Your City (Warner Bros.)

DOUG STONE Everything £ ofton Creek!

TOBY KEITH Big Biue Note (Show Dog/Dream Works)

TRICK PONY Ain‘t Wastin' Good Whiskey On You (Asylum/Curty

AC

BARBRA STREISAND Stranger in A Strange Land (Columbia)
RICK SPRINGFIELD I'm Not In Love (Gomer/DKE]

S. CURTIS CHAPMAN Remembering You
(EMI CMG/EMI Music Reactivel

HOT AC

AQUALUNG Brighter Than Sunshine
(Slightly Bigger/Red Ink/Columbia)

RA Every Little Thing She Does Is Magic (Republic/Universall
SANTANA fIMICHELLE BRANCH I'm Feeling You {Arista/AMG)

SMOOTH JAZZ

BONA FIDE Bona Fide Club Heads Up)

ERIC MARIENTHAL New York State Of Mind (Peak/
JONATHAN BUTILER Rio (Rendezvous/

LES NUBIANS Rendez-vous New York (Trikola)
RICK BRAUN Shining Star {Artizen)

0000606006060 0606060000000

Week 0f 09/12/05

ROCK

BEAUTIFUL CREATURES Anyone /Spitfire/
HIM Wings Of A Butterfly (Warner Bros./
SOCIALBURN Touch The Sky #ROCK/

ACTIVE ROCK

BEAUTIFUL CREATURES Anyone (Spitfire/
BLACK MARIA Betrayal (Victory/

HIM Wings Of A Butterfly {Warner Bros./
SOCIALBURN Touch The Sky (/ROCK)

ALTERNATIVE

AGAINST ME! Don't Lose Touch (Fat Wreck Chords/
BLACK MARIA Betrayal Victory/

OEATH CAB FOR CUTIE Sout Meets Body fAtlantic/
HIM Wings Of A Butterfly (Warner Bros./

LIVING THINGS Bom Bom Bom (ive/Zomba Label Group)

TRIPLE A

BLACK REBEL MOTDRCYCLE CLUB Ann't No Easy Way (RCA/RMG)
BLUE MERLE Every Ship Must Sail Away flsiand//DJMG/
CARBON LEAF Let Your Troubies Roll By (Vanguard/

DEATH CAB FOR CUTIE Soul Meets Body /Atlantic/

EUGENE EDWARDS My Favorite Revolution (Flagship/

FIONA APPLE Oh Sailor /£pic/

RIGH DIALS Sick With The OId Fire (Rainbow Quartz/

MICHAEL SHAPIRO Hope (Rockview/Fontana Distribution/Universal)
MUCKRAKERS Through My Door (Toucan Covel

P.J. OLSSON Three Light Years And A Day (Brash/
PROCLAIMERS When Love Struck You Down [Persevere/
SARAH LEE GUTHRIE & JOHNNY {RION Holdin' Back (Vew West/
SPEARHEAD Walk (Burning/

SUSAN TEDESCHI Tired Of My Tears /Verve Forecast/VMG/

CHRISTIAN AC

No Adds

CHRISTIAN CHR

3 THE 60D WAY Klap Ya Hands (Kaught Ugp/
NATALIE GRANT What Are You Waiting For [Curt)

CHRISTIAN ROCK

SECONDHAND Take It Back f/ndependent/

INSPO

JAMIE SLOCUM | Picture God That Way /Curb/
POINT OF GRACE Waiting In The Wings (Word/CurtyWarner Bros.)

CHRISTIAN RHYTHMIC

3 THE GOD WAY Klap Ya Hands (Kaught Upp)

R&R's Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

jfagot@radioandrecords.com.
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2 CHR/POP
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Ryan Seacrest: Multitasking Media Mogul

I'd better do it now, while I had the chance.
We hung out in his spacious chunk of Clear
Channel real estate, a sizable corner of CC’s
Burbank, CA headquarters.

Just outside Seacrest’s dedicated, state-of-
the-art KIIS-FM studio is the space housing
Ryan Seacrest Productions, the staff of his oth-
er little radio show — the syndicated Ameri-
can Top 40 — and about 17 other assorted
projects. Seacrest’s latest adventure: his up-
coming involvement in another American in-
stitution, Dick Clark’s New Year's Rockin’ Eve.

R&R: What is your mission in radio?

RS: My mission is to continue to support
radio and show people how important it is in
the syndicated world, and also in the local
world. I decided to stay in local radio in addi-
tion to syndication, and it’s really important
for me to succeed at KIIS/Los Angeles.

It has nothing to do with Anierican Idol and
the way you host a television show. It'sa com-
pletely different science. I don't know if peo-
ple give those of us in radio who've gotten to
a certain place as much credit as we deserve.
It's not an easy industry. You really have to be
good at it.

R&R: [ think a lot of people, especially those
outside L.A., don’t have an accurate image of you
and what it takes for you to do a radio show. Many
peopleonly see “TV Ryan,” but radio is still where
you live.

RS: Well, the “TV Ryan” — or the “TV Any-
body” — is a product of who you are plus a
team of producers and the format and the
overall variables to an equation. When I'm
hosting American Idol my job is not to tell you
what I did last night or what movie [ liked,
my job is to make sure [ keep the show mov-
ing and on time, keep the pace up, deliver the
results, introduce the acts, make sure you
know who you're voting for and make sure
you know a little about each contestant. My
job is very different on radio than on TV.

R&R: You've said before that you never wanted
to use radio as a steppingstone toa TV career, you
wanted to do both.

RS: Even back when I worked for Tony
Novia at WSTR (Star 94)/ Atlanta as a 16-year-
old, I never said, "I want to start in radio to
get to TV.” I've always said that [ want to do
radio and TV. Some people may look at radio
as the first step to getting into TV, but I look at
radio as the biggest and most productive part
of my business.

In terms of the company I have here and the
business that I do, the radio thing is the big-
gest part of it. [ never looked at it like a step-
pingstone or a stepchild, I always looked at it
as a major priority, and I invest more time in
radio every day, every week, than in anything
else I do — even the clothing line, TV and

publicity. More time is spent preparing and ex-
ecuting radio than doing anything else.

R&R: KIIS was No. 1 in the market in the spring
book, and you were also No. 1 in mornings. This
was just a year after you stepped into the big shoes
of Rick Dees.

RS: It's funny, because [ had never done a
morning show, but when I found myself in the
situation where I was asked to take over for
Rick, I'said, ” Absolutely. I know what I should
do. No problem. I know how a quarter-hour
works and how a morning show should
move.”

And while 'msaying these things, ['m think-
ing to myself, “No, you don’t! You've listened
to a moming show and been a fan.” [ was the
guy who would try to get on the radio to intro-
duce “The Top Nine at 9" when Elvis Duran
was hosting nights with Hot Henrietta on
WZGC (Z93)/ Atlanta. I couldn’t believe that I
was going to have this opportunity.

Rick was someone I'd looked up to and lis-
tened to on tape for years before I'd ever been
to Los Angeles because he is such a legend and
made it look so easy for so long. He did a great
job, and we in the industry know what kind
of incredible success he achieved for a momn-
ing radio personality.
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“| want to deliver a
show people can be
comfortable with. We
are not the funniest or
edgiest show on the
dial, nor do we want to
be.”
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R&R: Like you, Rick Dees was a nationally
known presence whose foundation was always a
local morning show on KIIS.

RS: [ knew about him and his success and
the KIIS call letters and the jingle package be-
fore [ ever visited L.A., and I was enticed by
the sex appeal of all of it. I really loved listen-
ing to KIIS. I would have airchecks of Rick and
the station sent to me.

He and Casey Kasem were the two people
Imet first when [ came out here, and they were
the two people I really wanted to meet. It
wasn’t about movie or TV stars for me, it was
about radio legends.

R&R: What were your initial thoughts when the
KIIS morning show was offered to you?

RS: I found myself giddy, enthusiastic, re-
invigorated and excited. I was thinking that I
knew what I should do, but [ was also saying,
“I've never done this before, so we'll try it.” |
was pinching myself. I was nervous, because
in this business, if you fail, everyone’s going
to know about it quickly. Plus, this is a radio
station and marketplace that are in the spot-
light.

I've always wanted to go to a place where
there’s not too much of a ceiling on your suc-
cess, and here in L.A,, both in TV and radio,
you can do more and more and get better and
better. I was pretty nervous for the first cou-
ple of months because we were still feeling the
show out.

It doesn’t matter how much you plan or
how much you research or study before you
start, you don’t know how to put that show
together until you've done it for a couple of
months. We saw what worked and what
didn’t, and what the marketplace needed.

R&R: | would imagine that a large part of the
show’s continuity is due to the presence of co-host
Ellen K, who certainly knows her way around the
KIIS morning show.

RS: Ellen has been an amazing asset be-
cause she has a lot of character and personal-
ity that have been untapped, and we're now
tapping in to that. Her relationship with me
is great, and we're very comfortable.

[ have also empowered Ellen and the pro-
ducers to be involved with every aspect of the
show — the research, the preparation, the sug-
gestion of guests — because I believe it’s a
team effort, and I believe that we're talking to
amass demographic, a lot of different people.

One host can’t know everything the audi-
ence wants. We have subscribed to that kind
of approach, and that’s helped as well. |
named everyone who works on the show a
producer, so when they go out and talk to peo-
ple they can say, “I'm a producer.”

Not knowing exactly what we're going to
door how we're going to do it was a challenge.
I have learned that the moming show on KIIS
has to move. Every hour has to have a pace to
it. I like people knowing what we’re doing
right now and what we're going to do in five
minutes and seven minutes. [ believe in giv-
ing them an exact time for the content or the
contesting or a song. I've learned how to nav-
igate that a little better.

R&R: Now that you've taken KIIS to No. 1,
you're obligated to keep it there.

RS: 1 think the expectation is there, but I also
want to deliver a show people can be comfort-
able with. We are not the funniest or edgiest
show on the dial, nor do we want to be.

R&R: American Idol is getting ready to start
up again, you've got your weekly duties on AT40
and, now, New Year’s Rockin’ Eve preproduc-
tion. How will you give the morning show the at-
tention it deserves while thinking about all the other
stuff that's lurking outside the confines of the KIS
control room?

RS: You have to be disciplined and good at
compartmentalization. I think I've mastered
compartmentalizing. When I'm on the air on
KIIS or American Idol I'm not thinking about
tomorrow morning, I'm thinking about that
act, that break and what's coming up next.

The second that I'm off the air I'm immedi-
ately shifting gears, forgetting what we've
done and focusing on the next job. It's the
same thing with the morning show. I'm not
taking or returning phone calls during com-
mercial breaks when I'm on the air. We are
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“Some people
may look at radio
as the first step
to getting into TV,
but | look at radio
as the biggest
and most
productive part of
my business.”
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very focused on the air, but that also allows
us to relax.

R&R: [ imagine it gets a little challenging lo-
gistically when you have to travel.

RS: I'll be going to eight cities, once with
the judges and then again to shoot wrap-
arounds for Idol auditions, so we'll be on the
road for the first four or five episodes. I'll take
some staff with me, leave Ellen here to hold
down the fort and ISDN those 16 shows.

[ prefer being here in my own studio be-
cause it’s like driving your own car vs. being
in a rental, and I believe in doing original ep-
isodes of our show as much as humanly pos-
sible. I know a lot of people talk about repur-
posing content and doing things three or four
times during the course of the show, but I be-
lieve in having an original episode every time
we can when we're not on vacation.

R&R: Is it weird when people approach you on
the street and treat you like a celebrity?

RS: When people watch American Idol 1
want them to feel that if they ever see meina
grocery store, it's not “Oh, my God!” it’s more
"The other night, I can’t believe you kicked
off so-and-s0” — almost like there’s that ac-
cess. I do get the "Oh, wow” factor, but I think
people react to TV or movie stars with awe.
With me, it's very accessible, and that is im-
portant to me. [ wouldn’tbe successful in what
I'm doing if I wasn’t accessible, and I really
try to maintain that.

R&R: Having done radio myself a hundred
years ago, | can tell that your radio training and
that clock in your head have prepared you well for
the split-second timing of TV.

RS: Absolutely. The reason I'm so comfort-
able hosting American Idol live is because I've
done radio. Those of us who do a daily show
know that we can talk about anything for 2
1/2 minutes. In TV, that's an eternity.

On Iddl, it's a science of seconds, and be-
cause [ talk up song intros and know what 12
and 17 and 21 seconds are, I can apply that. I
don’teven need a clock. I've talked up 21 sec-
onds of an intro so many times. When you've
done radio and then you apply it to TV, there
are certain parallels you can draw, but the
overall mission and autonomy in radio are
completely different.

In Part Two of this interview Ryan discusses
another of his idols, Dick Clark; his vast media
empire; and the mystery behind " Seacrest —out!”
It’s all coming in three weeks.
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R VERONICAS 4Ever (Sire/Warner Bros) +44
68 CHR/P rters. S fa I f s !
HR/Pop reporters. Songs ranked lgtggg spR:"sﬁf& tl;: ::;,’:1 :y week of Sunday 8/28 - Saturday 9/3 SHAKIRA {ALEJANDRD SANZ La Tortua /Epic 4

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners
Cost-effective and reusable
Many sizes and colors available
Durable enough for indoor or outdoor use
7 . Advertise your message in any color

~ . ~ Call today for more information!
i 4 e 1-800-231-6074 www.rollasign.com
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a SN 1 )
¢ aeTioMusic o > zovvesiiszmanzese || RO cHr/poPTOP 30 jieer
Artist Title (Label) TW W Famil. Bumn 12\{‘11 7 18\/"/24 25‘%“ Wk R aRmsT TMLE LABEL(S) TMS s VBT TN
KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 4.27° 435 100% 40% 432 419 428 1 1 RIHANNA Pon De Replay (Def Jam/I0JMG) 586 -30 12 10
CLICK FIVE Just The Girl {Lava/ 413 404 83% 1% 454 435 377 2 o BLACK EYED PEAS Don't Lie /A&M/Interscape/ 462 +30 6 8j0
LIFEHOUSE You And Me (Geffer) 396 407 98% 3% 417 400 393 3 o NATASHA BEDINGFIELD These Words (£pic/ 429 +1 13 10/0
BLACK EYED PEAS Don't Lie (A&M/interscope) 396 390 B87% 14% 397 385 415 4 4 D.H.T. Listen To Your Heart (Robbins/ 406 17 12 i
PAPA ROACH Scars (Geffen/ 389 399 9% M% 419 407 319 6 o GWEN STEFANI Cool interscape) 388 +11 8 8i0
BACKSTREET BOYS Just Want... (ive/Zomba Label Group) 389  4.05 87% 16% 409 402 373 5 o PUSSYCAT DOLLS f/B.RHYMES Don'tCha A&Mfnterscape) 388 +2 16 70
GREEN DAY Holiday (Reprise/ 383 381 98% 38% 383 380 369 7 7 LIFEHOUSE You And Me (Geffen/ 343 .29 13 510
3 DOORS DOWN Let Me Go {ﬁepub/ic/llniversall 8 388 96% 47% 382 372 395 g 8 MARIAH CAREY We Belung Together {Istand/iDJMG) 337 16 18 1140
GWEN STEFAN! Cool flnterscape] 381 381 94% 26% 369 372 388 . 1 0 WEEZER Beverly Hills (Geffen) 333 +27 13 7
D.H.T. Listen To Your Heart {Robbins/ 378 390 98% 36% 385 392 328 | 10 ®* MASSARI Be Easy (Capital Propher) 331 +2 13 6/0
WEEZER Beverly Hills (Geffen/ 375 376 94% 28% 403 374 376 8 1 KELLY CLARKSON Behind These Hazel Eyes (REA/RMG) 312 50 18 710
BLACK EYED PEAS Oon't Phunk... (A&M/interscape/ 3N 366 99% 52% 364 372 1386 12 @ MARIAH CAREY Shake It 0ff fisiand/iDJMG) 308 17 4 80
MARIAH CAREY We Belong Together fisiand/i0JMG) 367 372 9% 53% 370 366 360 13 @ e NICKELBACK Photograph (Roadhunney/I0JMG) 300 +10 4 90
RIHANNA Pon Oe Replay {Jef Jam/DJMG) 365 351 95% 42% 375 354 368 14 m* DANIEL POWTER Bad Oay (Warner Bros, 281 -4 1 8l0
MARIAH CAREY Shake It Off {isiand//0JMG) 365 354 91% 24% 389 362 358 16 MISSY ELLIOTT Lose Contral G0t MindViolstorAtantic) 268 +6 5 30
FRANKIE J. How To Oeal {Columbial 362 351 87% 29% 381 379 370 15 16 FAT JOE fINELLY Get It Poppin’ (Adantic) 248 15 1 80
ORILAZ feliood o g SR stgl g N RS 20 @  BOWWOWfIOMARION LetMe Hold You (Colmbis) 225 +6 4 80
PUSSYCAT DOLLS fiB. RHYMES Don't Cha (A&M/interscope/ 3.60 352 97% 46% 358 352 3.80 -
FAT JOE INELLY Get It Poppin’ (Aantic 358 344 93% 30% 351 368 366 18 184 SHAWNOESMAN RedHoir Sony MG Carade) 222 24 16 80
NATASHA BEDINGFIELD These Words £pic/ 356 350 04% 32% 368 343 370 19 194w SIMPLEPLAN Untitied Atantic Al Pekdilos dls AT
WILL SMITH Switch flnterscape/ 354 356 98% 56% 337 364 369 17 204y J.BLACK Sweat Of Your Brow (Universal Music Canads) 215 -32 14 8i0
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atiantic) 354 353  94% 33% 385 360 347 23 @ GREENDAY WakeMeUpWhen September Ends (Reprise) 211 +10 5 710
AKON Belly Oances (Bananzal dniversa) 349 - 6% 19% 370 375 321 @ BEDDUIN... When...(StompMarrer Music Canada) 205 +59 LI
COLOPLAY Speed Of Sound (Capitol 345 331 86% 3% 338 333 345 22 23« DIVINEBROWN U Shook Me {AllNight Long) (Blacksmithy 197 i 3 6
LIL ROB Summer Nights (Upstairs) 325 329 50% 20% 340 334 31 2 24 COLDPLAY Speed Of Sound (Capitol 197 N 15 60
CIARA {|LUDACRIS On ([aface/Zomba Label Group) 323 326 96% 53% 315 334 312 28 @  LUDACRIS Pirgin Al Over TreWord Do SuhIOuGy 178 +11 5 5N
BOW WOW fIOMARION Let Me Hold You (Columbia) 323 325 86% 35% 362 337 306 30 @  BACKSTREETBOYS JustWant.. (iveomba atelGroug) 189 +15 3 5/0
LUDACRIS Pimpin’ All Over The World (Def Jam Southi0JMG/ 3.09 315 84% 38% 325 3.07 298 24 27 GREEN DAY Holiday Reprise/ 169 -26 14 8i0
50 CENT Just A Lil' Bit (Shady/Aftermattyinterscope 298 297 96% 55% 306 318 291 27 284 MOKA ONLY Once Again (Nettwerk/Battleaxe) 160 3 5 110
Total sample size is 345 respondents. Total average lavorabilily estimates are based on ascale of 1-5. (1=dislike very much, 5 = like very @ PULENTIRIAEREEF . D R Emadgiorsipe) | 0 e ! o
much). Total famil the of who ized the song. Total bum represents the number of 29 30* BURLADY PEACE Where Are You (Sony BMG Canada) 150 -8 4 m
respondents vho saldlheyare tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition s based . = =~ 3 7 — X .
on persons 12+. Persons are screenzd via the Intemet. Once passed, they can take the music test based on the format/music preference. 15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from
Internel only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied In total plays, the song with the larger increase In plays I_s placed first. Songs below No.
15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. ‘ Indicates Cancon.

@Iﬂng 818-377-5300. RateTheMusic.com dala is provided by Iediabase Research, a division of Premiere Radlo Networks.
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armist: Green Day

LaseL: Reprise
By MIKE TRIAS/ASSOCIATE EDITOR

Green Day's “Holiday” enjoyed a
good run on the Pop charts, and
now the band has a new wakeup call for
radio. “Wake Me Up When September
Ends,” Green Day’s latest uber-hit from
their critically acclaimed album Ameri-
can Idiot, is rocketing up the chart,
jumping to No. 26* in only its second
week at Pop. The bittersweet song,
which many feel is the best of the
numerous hits on Idiot, has also made
its mark at Rock, Active Rock, Alter-
native and Triple A
While the video for “Boulevard of
Broken Dreams” helped make Green
Day the artists of the night at the 2005
MTV Video Music Awards (they won
seven of the eight categories they were
nominated in), the Samuel Bayer-
32 ® Radio & Records September 9, 2005

directed clip for “September” may earn
the boys a multitude of nods at next
year's VMAs. The video, which features
ayoung man leaving his girlfriend to go
to war, premiered in August and quick-
ly shot to No. 1 on MTV's TRL.

While their headlining tour draws to
a close in the coming days, Green Day
can still be seen all over TV. On Sept. 8
they played at the NFL'’s opening kick-
off live on ABC, and they will join forces
with other high-profile artists to
perform at the Hurricane Benefit Relief
Concert on Sept. 10, hosted by MTV,
VH1 and CMT.

IT’S GETTING HOT IN HERE.... The temperature rose just a little bit when IDJMG's
Rihanna crashed the studios at WIHT (Hot 99.5)/Washington. Seen here (I-r) are very excited Hot MD
Albie Dee, Rihanna and IDJ Mid-Atlantic Regional Nicki Farag.

PEAS TO INFINITY AND BEYOND! Just before a blockbuster performance opening for The
Rolling Stones at Boston’s hallowed Fenway Park, Black Eyed Peas stopped by the studios of the
public-radio show The Infinite Mind to discuss spirituality and music. Seen here are (I-r) Infinite Mind
host Bill Lichienstein and Peas members Taboo, apl.de.ap. Will.|.Am and Fergie.
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Stations and their adds listed alphabetically by market h
KCOOD/Abilene, TX KIMG/Boise, ID* WNCVColumbus, OH* WXKB/F1. Myers, FL* WKFR/Kalamazoo, Mt KDWB/Minneapolis, MN* WXXL/Orfando, FL* KIXY/San Angelo, TX KHTT/Tulsa, DK*
OM/PD: Brad Eiliot PO: Jim Alen OM: Steve Konwad PD: Matt Johnson OM: Mike McKelly PD: Rob Momis OMPD: 0l Jay Michaels OM/PD: Tod Tucker
22 GORLLAZ 3 NICKELBACK PO/MD: Michael McCoy O: RandyShemwr, PD: Keith Curry MD: Lucas APDMD: Jana PO/MD: David Carr APD/MD: Tim Rainey
19 DAVID BANNER 1 STAND w.nawm 1 NATALIE GUUSTIN ROMAN | No Adds 1 PRETTY RICKY 5 ASHLEE SIMPSON 4 ANNA NALICK No Adds
9 GREEN DAY 17 BOW! MARION GAVIN DEGRAW 1 ASHLEE 2 GREEN DAY 17 GREEN DAY
TKULVEST . 12rs_Aru'%rraov WILL SMITH 9 HOWIE DAY
7 BLACKEYED WXKS/Basion, MA® Al
PD: Cadillac Jack LiIZ PHAR WSR/FL. Smith, AR KCHZMansas City, MO* WILN/Panama City, FL KZ8/Tuisa, OK*
: David OMJPD: “Big [y RickHayes | OM/PD: Maurice Devoe WABB/Mobile, AL* OM: Mike Preble KELZ/San Antonio, TX OM: Don Cristi
WELY/Albany, NY* 7 BLACKEYED PO Cimninglan Fham No Adds OM: Jay Hasting : Keith Allen PO:Doug Bennet PD: Chase
DM: Kevin Callahan WGIG/Cookeville, TN S NC0E HLITADED POMD: 8 BLACK EYED PEAS 2 EYED PEAS No Adds
PD: Joh Foxx O: Marty McFly 5 VING ¥R TWALE UMIKE 19 PRETTY RICKY ASHLEE SIMPSON
MO WUHUBoving Green, KY PD: Scooter JONES DAVID BANNER DAVID BANNER Wow
POMD: Bk Sunnes APT/WD: Freaky Dave 5 BLACK EYED PEAS KMXV/Kansas City, MO* ASHLEE SIMPSON
TOMMY LEE IBUTCHWALKER | 2 KANYE WEST No Adds 5 FRANKIEJ. OM/PD: Chrs Taylos GAVIN DEGRAW WWIZ/Tupelo, WS
ASHLEE SIMPSON 1 BLACK EYED PEAS MD: Joe Mack 10O0WSan Antoia, TX- OMUPD: Rick
No Adds wlﬂﬂlPhlladelpma, PA* PD: Tory Travatia MD; Marc Allen
KZBB/FL. Smith, AR WYOK/Mobile, AL* PD: Todd Shaneon MO: Toay Corlez 9 BLACK EYED PEAS
WKKF/AII KHan ™ KHKS/Dallas, TX* OM: Lee Matthews OM: Steve Crumbley APDMD Marian Newsome- 10 IE J. 5 PRETTY RICKY
POMD: Rob uﬁk; : Patrick Davis PD/MD: Todd Chase ) : Brian Si 8 GREEN DAY 3 CRINGE
1 DAVD 8 CUTTING EDGE MD: Billy The Kidd 5 BLACK EYED PEAS WWSTAnoxvile, TN Mo Adds foyrd 7 BOW WOW UCIARA 1S ANTHONY {STH WARD WEEBE
BLACK EVED PEAS RYAN CABRERA 13 GWEN STEFANI PO: Rich Bailey
FRANKIE J FRANKIE 7 FALL OUT BOY MO: Scott
DAVID BANNER WVKSIE:lmeIa FL* No Adds KHTS/San Diego, CA* KISX/Tyter, TX
PD: Jei KHOP/Modesto, CA* KZZP/Phoenix, AZ* PO DiaaLai POMD:
WGTZ/Daylon, OH* 3 feHE SIMPSON OM: Richard Perry PD: Mark Medina APDMD: 18 GAME 150 CE
CKEVlBuﬂala NY* OM: 0. Kunes KANYE WEST PD: Chase MD: Chisa nmus ST IO | 13 CHEN STEAM
PO Sl Shap WazyLaiaate, 1N 3 ASHLEE S| 29 BLACK EVED PEAS ASHLEE SIMPSON
R0 Do el 8 BLACK EYED PEAS PD: Dana Marshall 2 KANYE WEST 1 LLROB 4 FALLOUT BOY
FRANKIE J. KKXL/Grand Forks, ND IAD: Steghanie Patterson 2 NICKELBACK KEL.Y CLARKSON
7 BLACK EYED DOM/PD: Rick Acker 26 SAVING JANE KSLY/San Luis Obispo, CA )
1 C. BROWN 1. SANTANA APD: Dave Andrews 26 PRETTY RICKY PO: Andy Wintord WSKS/Utica, NY
HILARY DUFF WYB Daylon Beach, FL* MO: Trevor D. 2 FEFE KNOEMonroe, LA WesTtsbah, A" D Craig Marskall OM: Stew Schantz
OM: Frank Scott Adds 21 WHITE Botty ictars PD: Mark DAY : Steve
KOO/Nexantia, LA POMD: Kolter 18 SHAKIRA VALEJANDRO SANZ RYAN CABRERA g lbmAllen DAVID BANKER APO/MO: Shaun Andrews
PD: Ron Robe UHSERButalo Nv* No Adds BOW WOW UCWARA YING YANG TWINSUPITBULL | GORILLAZ
MD: Brian Wil 7 FRANKIE J. 9 e eveDpeas FRANKIE )
10 COLLECTVE 4 Asufssmson WSNX/Grand Rapids, Mi* 17 KANYE WEST YA Morganiun, W
10 JOSH KELLEY NICKELBACK PD: Eric 0'Brien 7 GREEN DAY Kercheval XM Top 20 on 20/Satellite
10 S. ANTHONY §5THWARD WEEBE KKDM/Des Moines, A APD: Brian Holmes o Lacy WJBQ/Portiand, ME PD: Wi WLDUW. Palm Beach, FL*
5 NATIVE MIND PO/APD: Greg Bhanu 85 TRICK TRICK APD: anm OM/PD: Tim Moare H ASHLEE SIMPSON OM: Dave Denver
FRANKIE . WIO0UBurtinglan® MD: Sleve Wasinski 1 CLICK FVE KSMB/Laayette, LA® WD: MD:; Mike Adams PD: Cheis Marino
W OM/PD: Ben Hamifton WEST ASHLEE SIMPSON OM: Keith LoBlanc 8 Evmms 0: Monti
F0Q FIGHTERS MO Pele Belair 1 ASHLEE SIMPSON PD: Bobby Novosad KANVE WEST THEORY OF ADEADMAN WAEV/Savannah, GA BOW WOW CIARA
DJ SAMMY 1 ASHLEE SIM DAY : ASHLEE SIMPSON 'Y BRANCH ; Brad Kelly TPAIN
VERONICAS WKZIGreenshoro, NC* 12 GREEN DAY PO/MD: Chris Alan
SHINEDOWN ALL-AMERICAN REJECTS PD: Jetf McHugh 3 DAVID BANNER APD: Russ F
HOT HOT HEAT APD: Jason Goodman 3 KANYE wwxmw:m. ¢ KKRZ/Portiand, OR* out a0, TX
CRINGE WKL Canton, OH* MD; Marcia Gan 3 FRANKIE J. OM: Mark PD: Brian E J. PD: Daren Taylor
PD: John Stewarl WKQUDetroit, WI* SHERYL CROW ASHLEE SIMPSON OM: Steve Stewart 22 KANYE ASHLEE SIMPSON 0: John Oakes
ll) Nﬂmllm PD: Dom Theodore: NATALIE JUSTIN ROMAN PD: Kosmo Lopez ASHLEE SIMPSON WOW CIARA
WAEB/Allentown, PA* APD/MO: Beau Daniels MD: Elic Thomas PEAS
PO: Laura SL. James Mo Adds WERD/Greenville, NC* WZAT/Savannah, GA NICKELBACK
WD: Wik kel : Chrs " WLAN/Lancaster, PA* CRINGE WERZ/Portsmouth, NH* : Sam Nel
3 FALL OUT BOY 7 GREEN DAY PD:JT Basth OM/PD: Mike 0'Donnell PD:Brian R
KZWCedav Rapids, 1A APD/MD: Holly Love 3 APDMD: Kevin 13 GORILLAZ WIHT/Washington, DC*
OM: Rob Norion WLVY/Ehmira, NY VERONICAS WRVW/Nashville, TN* 5 WEEZER PO: Jeft
KPRF/Amrillo, TX PG OM/PD: Gary Knight WRHT/Greenville, NC* M: Clay Hunnicutt 2 SANTANA UM, BRANCH WD Albie
Mclueen APD: J iver APD: Brian StoR PD:Fax Feliman ; Rich Davis 17
o [ MD: Ric Swana 13 USHER ULLIDACRIS & LI JON WHZLansing, MI* W Tomy Bt 12 FALL OUT BOY
& FRAREE . GAVIN DEGRAW 12 CIARA {MISSY ELLIOTT ASHLEE SIMPSON OM: Jason Addams FRANKIE J. WPRO/Providence, RI* KBKS/Seattle, WA*
2 FELLY CLARRSOH 11 HOWIE DAY SANTANA i BRANCH | APD: Dawid OM/PD: Tony Bristol OM/PD: Mike Preston
21 B0 WOW AR 10 HOOBASTANK BOW WOW CIARA 6N . APOMD: Ihn!m APOMD: WIFC/Wausau, Wi
18 BUCK 50 WOQB/Champaign, fL 10 MAROONS KANYE WEST ASHLEE SIMPSON LiMassau, NY 2 MARCOS HERKANDEZ 3 KANVE PD: John Jost
17 YING YANG TWINS UM. JONES | PD: Will Stesrett BON JOVI HOWIE DAY OM: Nancy Cambino JESSE MCCARTNEY ASHLEE SIMPSON WJammm Joe Malone
5 28 GAVIN DEGRAW PO:4 Rice. ASHLEE SIMPSON D: Beky
3 CIARA ULUDACRIS 28 KELLY CLARKSON WNKUEImira, NY APD: Al evine 13 KELLY CLARKSON
g ﬁmmfslﬁcn PO Scan i 5 "m“"""r%’i v Nohits Shrevey 13 ﬂ@‘v‘éﬁ o7
) : Seal Free 3 ies. IA* . l
WIX(Agpleton, WI* 26 GREENDAY 3 BLACKEVED PEAS AP Kobe BOW WOW TIARA NEEADNad Cities. A . 18 BLACK EVED PEAS
P: Jason Hillery 22 FALL OUT BOY 3 FRANKIE J. 8 NICKELBACK NICKELBACK i PO Erin Brisol 15 SAVING JANE
" Agis?m Burms 5 FRANKIE J. FRANKIE J. WFHMIn Bediord, MA MD: Steve Fuler m‘gm “A.G.” Gonlon
WsSuCharstn, S WRTSfrie, PA s v SELEES IS MBI ies Bare,PA®
mwn MO: pecialEs b an i . A sm "A‘aﬂfg 4 2 WL SMITH APDM 5“”
ecial Dan : Chri 1] in D: A
WSTR/Allanta. GA* Py d Jobason 1 AGHLEESapan OV W muadcies WNDV/South Bend
PD: Dan Bowen VANE weST No Adds APD: Mik Miller W Charlote POMD: Toy Wakokos Py nd, IN 1 ASHLEE Peson
APD :LR. Anmors ASHLEE SIMPSON MD; Matt Sieal 3 FRANKIE J. 4 ALL-AMERICAN REJECTS M-JF&V Danlels
fckasl Chaty FALL OUT BOY CIARA WKCUNew Haven, CT* APD: emie Mack
MO JUELZ SANTANA SAVING JANE PD: Chaz kel WKRZMWilkes Barre, PA
WNKS/Charlotie* KDUK/Eugene, OR EJ. APD: Kerry Colline WDCG/RaIel , NC* DM .llm Rising
PD; John Reynoids OM: Chris Sargent ASHLEE SIMPSON MD: Mike *. Thomas
WWWO/Allanta, GA* MD: Keli Reynolds PD: Valerie Siesle KiSiLos Anles, CA BLACK EYED PEAS nn Bmdy MD: Kl K
nm?m BLACK EYED . PO: John KZZUlfSpokane, WA* 34 KEITH UR
'3 ASHLEE SIM| 12 NICKELBACK WKSSMartford, CT APDMD; Julie Pitat of KenHopkins 31 NICKELBACK
ALL-AMERICAN REJECTS 7 GREEN DAY PO: Rick Vaugha 1 DAVID BANNER WOGN/New London, CT Fox 26 AKO
5 BOW MO: Jo Jo Brooks GREEN DAY PD: Kevin Palana 1 ASHLEE SMPSON 19 KELLY
wi Hanooga, TN 18 KANYE WEST MD: Shawn . PAUL 18 GREEN DAY
KHFWAustin, TX* OM: Kris Van Dyke 75 MARIAH WRVQAichmond, VA' 12 VERONICAS
0M: Mac Daniels P:figg WSTOEeanaile, N X oo WOIXLouisville, KY* 5 CRINGE PO ¥ 9 BONJOVI
PD: Jay Shanun APD: Hike Michonski OM: Tim Hue sing P T PO: Shane Coltins’ RYAN AP Danen Slaee KSLZ/ Lowis, Mo 2 ASHLEE SMPSON
APDMD: Brotha Fred MO: Heather Backman PO: sm “The Man' Priest WD: Lok wnln’l'm MD: Bzn Davis FRANKE J. MO: Jonathan Reed PO: Tommy Austin FRANKIE J.
Mo Adds 4 KANYE WEST APD/MD: Josh Strickland Ao 2 PRETTY RICKY 5 MARCOS HERNANDEZ 2 ASHLEE SIMPSON HOWIE DAY
RYAN CABRERA 3 MOKELBALK 1 ASHLEE SIMPSON 5 [ E SMPSOM
i k; * WJJSRaanoke, VA w%‘uls BRouN L WSTWAilmingion, O
oanoke, VA* filminglon, OF*
WBZN/Bangor, ME WAEE Huniglon WIKFLouiswille, KY* WHTZ/Mew York, NY* POMD:C PO: Jobn Wilson
OM: Paul Dupuis . PO: Jim POMD: Chris : Tom Pol 1 ASHLEE SIMPSON APD/MD: Mike Rossi
PD: Dan Cashman cago, IL* WOAY/Fargo APD/ND: Gary Miller KELLY' APD: Sharon ALLAMERICAN REJECTS WNTO/Syracuse, NY* 2 ASHLEE SIMPSON
APD/MD: Arien “Kid™ Jameson | PD: Rod Philtips OM/PD: Mike " Big Dog™ Kapel GORIL! ALL-AMERICAN REJECTS MO: Paol OMPD: 0"%“' Mitchell SAVING JANE
4 FRANKIEJ. : Jefl mus MD: mx{Daw FRANKE J 9 ASHLEE Sim APO/MD: Jimmy Disen
40 BLACK EYED PEAS 16 KELLY CLARKSON ASHLEE SIMPSON WXLKRoanoke, VA® WIE J
18 GREEN DAY BLACK EVED PEAS WZYPMHuntsville, AL* . PO R ASHLEE SIMPSON WaZE Wimingon NG
KEIXYMlnmonL b 1 LIZPHAIR PD: Ke WSPKNewburgh, NY APD: Doy JOSH KELLEY PD: Mark
im Weat PAUL APD: Ally “Lisa” Blioti PD: W" WID: Bob Patrick 3 umaacx
mmn Brandin Shaw mm:mmim. [ No Adds D8 Jef Silve APD: Sky Walker 5 GORILLAZ
PO Paiick Sandees PO: derry Kidd POMD: Cabn Hiks WD: Darmy Valentioo 1 BLACK EYED PEAS WWHT/Syracuse, NY*
R KLfisiico, CA APO/MO: 4 Ryan 15 AN NALKK s FRANKE J PO Butch Charkes KFFWkima, WA
PO Ere own No Adds WO ndisnapols, N 15 GREEN DAY ASHLEE S8 ALLAMERICAN REXECTS MD: Jot Wise OM: Ron Haris
11 PRETTY RICKY OM: David Edgar 15 BOW WOW SOMARION 19 PRETTY RICKY POMD: Steve Rocha
mswnum T 10 CRINGE 15 KANYE WEST 8 KANYE ;?&mam
¢ w KBAT/Odessa, TX WKGS/Hochester, NY* GORILLAZ Y
I‘B‘. ﬁ"r""{m"' AR 27 L ac?r"%'v“ m/musm W ““l‘.".f' m“?m [T n‘ gﬂm
4 GORILLAZ WXFS(Cincinnati, OH* : Tom Travis 3 : 0: Nick Difucei IAKZY .
4 BACKEYEDPEAS OM: ScottRelnhart POMD: k2 D. is hou OM: Wiz Feris. 0:Cory Knight WeLZ/Tamga, LY O s
PD: Tommy Bodean 31 GREEN DAY 18 50 CENT UMOBB DEEP PD: Jon Reitly ADOY Y OM/PD: Jeff Kapugi POAMD: derry Mac
el 12 FALL OUT BOY 15 HOPE PARTLOW CUARA 33 YING YANG TWINS UPITBULL APDYMD: Kane 1 GREEN DAY
11 AKON KANYE WEST 31 DESTINY'S CHILD ASHLEE SIMPSON D PEAS
WXYK/Biloxi, MS* 10 PRETTY RICKY e ASHLEE SIMPSON . fBiACK PreD) -
DM: Jay Taylor 10 NICKELBACK Al 27 MARCOS HERNANDEZ WPXY/Rochester, NY' : .
: Lucas WAKS/Cleveland, OH® [l ndl, 27 PALL WAL UBIG POKEY PO: Mike Dﬂw WVKS/Taledo, OH*
No Adds O v ethery AXON KIFSMedtord, OR 2B N Jeis frafr] OM/PD: Bill Michaels WHOToungstoun, OH*
Sefi Zukauckas WWCKFiiot, MI* DAVID BANNER OM: Bill Nielsen 25 KA west e E WEST APD/MD: Mark Andrews PO Joba Trout
PO. danihzson OMPD: Jefl Wade WEST : Michael Moon Onr ] No Adds No'Adds
No Adds LIZ PHAR ] 200 wan el
WL Bighamion, WY SEAN PALL i 11 KANYEWEST BIOAN SUEARRAWRL
L NICKELBACK FRANKE ey
19 GREEN DA AR WAOAMeiboume, FL* 21 S AL KON Socamen,CA° WkHQ/Traverse City, W) POWEREDLTF
3 ASNEEShpson KANG olorado prigs, 0 :ldlwﬂor:’nre. s L] POMD: Beau Richards 2 o ey m S et POMD: MEDIABASE
Randy Wilcox ; Chvisopher NICKELBACK
P 21 JAVER ALUNA
2 BLACKEVED PEAS R Tns . Jones | | VRIS Dot o+ AL e R e o
; APD/MD: Tony Mann 184 Total Re| nefs
\:#EWBIvmmth AL ok - 6 KEITH UR WHYYMiami, FL* WPST/Trenton, NJ* _pi .
it meswec | s s Gsaeono | e | Ml | 6 e
MO: Madison Roeves MO: Pancho MD: Nk Thomas WEKS/Jacisonville, FL MD: Michzel Yo PO: Mike WeCoy MO: Eric 2 BOW WOW ICIARA —
20 BLACKEVED 10 BOW WOW YiARA 31 BONWOW ) PO: Skip Kelly 2 KANYEWEST 0:JlBiackbum LRGN REECTS AL-AVERICAN REseCTs | 8 Total Indicator
1 GREEN DAY 1 GREEN DAY L OUT BOY M0 Jorkn 1 ASHLEE SIMI 17 FALL OUT BOY JOSH KELLEY NICKELBACK
HOWIE DAY GAVIN DEGRAW 2 BLACK EYED PEAS 6 SOCENT 1083 DEEP AXON 1 GAVIN DEGRAW KANYE WEST Did Not Report,
RYAN CABRERA e GREEN DAY Ed. HOWIE DAY Playlist Frozen (15):
WCGQ/Columbus, GA ASHLEE SIMPSON aﬂgmm- KCRS/Odessa, TX
KSASSBoise, 10 OM/PD: Bob ick KSME/R, Collins, CO . . Tim KFRX/Lincoln, NE
08 et Cochean ey OMAPD: Chris WYOT/Johnstown, PA WXSS/Milwaukee, Wi XOCHOmaha, NE* IZHT/Sal Lake City, UT* PD: Ken Care KGOT/Anchorage, AK
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Service, Pride,
Music, Respect

Boost Mobile RockCorps wants your listeners

%, /ou don't often hear the words hip-hop and volunteer in the
| same sentence, but a new campaign by Boost Mobile Rock-
Corps, along with the recent Hurricane Katrina relief efforts by
Rhythmic radio, has been changing that. Across the country hip-
hop fans have been volunteering their time in exchange for con-
cert tickets, and in the process they are helping to build a new
generation of young people who understand the value of giving
back. The campaign’s motto: “Service, Pride, Music, Respect.”

Boost Mobile RockCorps brings together a
forward-thinking, lifestyle-driven corporation,
a nonprofit group that is striving to build a
sense of community among youth, and radio
stations that are truly community-based.

Here’s how it works: gy
RockCorps, sponsored &
by wireless company #
Boost Mobile, uses a
variety of methods to
get its message out,
one of the most impor-
tant being radio. A ra-
dio listener hears a
promo for the organi-
zation on his favorite
station that explains
that if he volunteers with a local nonprofit
group, he can earn free tickets to upcoming
concerts. The promo then directs him to the
RockCorps website, where he can register
with the organization.

Since early 2005 Boost Mobile RockCorps
has crisscrossed the country, hitting six ma-
jor markets (New York, Los Angeles, Chica-
go, Atlanta, Minneapolis-St. Paul and Wash-
ington, DC) and involving 12 radio stations,
hundreds of community groups and thou-
sands of volunteers.

]

Stephen Greene

“What’s special about
this campaign is that
we are directly
changing the way
young people think.
They now think that
it’s cool to give back
and to volunteer.”

Kevin Cox
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The yearlong campaign will close out Sept. 24
at Radio City Music Hall when Boost Mobile
RockCorps hosts a concert for 6,000 volunteers.
The only way to attend the concert is by hav-
ing served your four hours and eamed a seat
at the show. The show will feature Fat Joe, T.I.,
Paul Wall, Slim Thug and more.

This week I speak to three of the key peo-
ple involved in the Boost Mobile RockCorps
campaign: RockCorps CEO Stephen Greene,
Boost Mobile Sr. Manager/ Events & Sponsor-
ship Daryl Butler and WQHT (Hot 97)/New
York Marketing Director Kevin Cox.

Giving Back

Greene explains how RockCorps came to be:
“RockCorps was estab-
lished to encourage
young people to volun-
teer. Founder [film and
video director] Chris
Robinson had been in |
the industry directing
music videos for years,
and he was looking for
waysto give back to the
audience that watches
those videos.

“He wanted his leg-
acy to be more than just that he was success-
ful in the entertainment industry. He also
didn’t want to just raise funds for a group, he
wanted to change the way young people think
and act.

“What we do is we connect young people
across the country to nonprofit organizations
in their community at which they can volun-
teer their time. We've found that 80% of our
kids have never volunteered before. After they
get involved in RockCorps, they are twice as
likely to volunteer again.

“We have a variety of nonprofit groups that
volunteers can choose from in each of the cit-
ies where we are doing Boost Mobile Rock-
Corps. If they’re into cleaning up their neigh-
borhoods, there are those type of groups. If
they are more interested in peer-to-peer coun-
seling, we can hook them up with a Boys &
Girls Club or youth center.

“We find that our volunteers prefer capital
projects, meaning that they can see a direct re-
sult of their work after they are finished. A cap-

Kevin Cox

ital project might be helping to build a play-
ground in their neighborhood. It is very moti-
vating for volunteers to see something tangi-
ble coming out of their work.”

Howdy, Partners

“Boost Mobile came on board as a title spon-
sor nationally,” Greene continues. “Before, we
were only in a few key markets. They truly
believe in this type of branding — connecting
directly with their core consumer. They want
to be more than just an entity that makes mon-
ey off these kids, they want to actually be in-
volved in their lives.”

Boost Mobile’s Butler says, “Boost Mobile
got involved when we had Chris Robinson
direct our last advertising campaign, the one
with Kanye West, Ludacris and The Game. The
theme was ‘Boost Mobile — where you at,’ but
we meant it in more than just a physical sense.
We were asking, where are you in your emo-
tional and mental state? Where are you in your
growth as an individual?

“At the same time Chris was taking Rock-
Corps to a national platform. It made sense to
tie the two together. RockCorps’ goals fit into
what we were trying to get across to kids.

“We didn’t want to just invest money, we
wanted to take an active role in the process.
We took the concept created by RockCorps to
our media partners, who responded immedi-
ately. It was a win-win situation for all in-
volved: the radio stations, the fans and the art-
ists.”

One of those media part-
ners was WQHT (Hot 97)/
New York. Hot 97's Cox says,
“We were approached by
Boost Mobile, who are one of
our biggest clients. They really
get it. They want to get in-
volved with the youth they
serve.

“ immediately identified
this campaign as a great thing for
the station. It's exactly the type of
community-based local promotion that
would be directly impactful for our listen-
ers,

“We got involved in about 20 events over-
all. We kept it low-key on the air. We did it
through promos, our website, sales-driven
events and the street team. We help recruit the
people who volunteer, and RockCorps takes
over from there.”

Musical Motivation

While RockCorps has a foundation in mu-
sic due to Robinson’s ties to the entertainment
industry, Greene says it would have been a nat-
ural to tie in music even if those ties didn’t ex-
ist. “We know that music motivates young
people,” he says. “It’s so important in their
lives.

“When a teen sees that she can earn tickets
to see one of her favorite artists, she will step
up to the challenge. In many cases these kids
would never have been able to see concerts,
considering how expensive tickets are now.
This is their only chance.

“The way it works is, people hear about
us on their favorite Rock or hip-hop station,
or they might see a poster at a club of one of
their favorite artists that features the Rock-
Corps website address. This leads them di-
rectly to us, where they can register. Once
they register, we get in touch with them im-
mediately.”

The tickets to the shows come. from radio
stations and various other sources. “We are
basically piggybacking on events that the sta-
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“We’ve found that
80% of our kids have
never volunteered
before. After they get
involved in RockCorps,
they are twice as likely
to volunteer again.”

Stephen Green

tions have tickets for, as well as working with
artists directly,” Greene says.

“But the big event in New York will be
unique. It's put on by us for our volunteers
only. You can’t buy tickets to this, you can only
eam them by doing your four hours of volun-
teering.”

Being Authentic

Butler says that while the concerts were part
of the motivation, young people also want to
make a difference in their com-
munities. “The initial ques-
tions were, will kids want to
volunteer? Will music moti-
vate them? How can Boost
Mobile play a role in that?

We said, ‘Let’s test the hy-
pothesis.” We did a focus group
and asked them if they would
be willing to volunteer time in
exchange for tickets to see their

favorite artists. Overwhelming-
ly, the group said yes.”
Butler says that the concept fit nat-
urally with Boost Mobile’s beliefs. “Our
market is the youth,” he says. “When look-
ing at the mobile-service landscape, there are
amyriad of companies out there selling their
services. While most wireless companies are
marketing the concepts
of coverage areas or
minutes of use — things
that young people care
less about — we are try-
ing to be reflective of
their lifestyle.

“We do this by being
supportive of youth
communities. How can
we help improve their
lives? How can we im-
pact their interests? We
might be part of a skate or surf event or a car
show. These are the real-life interests of the
people who work for us.

“We find that music is a big part of our con-
sumers’ lives. Any way we can align ourselves
with the artists is also bringing us closer to the
demo. It's about being authentic.

“Young people — especially this generation
of young people — are unique. They know
when something is real and when it's not. They
see when a company is not real. We didn’t
want to be perceived that way. That’s why we
have always been part of the lifestyle, not just
marketing to it.”

Daryl Butler

Continued on Page 36
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LAST THIS e RS CO TOTAL ol TOTAL WEEKSON  TOTAL STATIONS/ POWERED
WEEK  WEEK  ARTIST 'rms LABEL(S) PLAYS PLAYS AinE AT 4005 ME“ l AB ASE
1 @  MARIAH CAREY Shake It Off (island/I0JMG) 5859  +562 632267 3 830
3 ©  BOW WOW f/CIARA Like You (Columbia) 5375  +769 588929 7 690 MOST ADDED’
6 €  DAVIDBANNER Play (SRG/Universal) 4591  +342 456841 10 83)2
2 4 BOWWOW HOMARION Let Me Hold You (Colimbia) a65 692 475534 16 gyp | STV LS , o0
5 §  YING YANG TWINS fIMIKE JONES Badd (7V7) 4282 63 357588 12 790 k'ﬁv'ﬂ'&é'é’?f,'ifﬁv’fﬁ”sﬁéﬁ”éﬁ - ::
4 6  MARIAH CAREY We Belong Together (/sland/IDJMG) 3948 619 417364 24 8200 0AL Lafty Tafty (AsylumAtiantic 19
10 @  KANYEWEST Gold Digger (Roc-A-Fella/IDJMG) 3903  +685 470355 8 1M YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 8
8 @ PRETTYRICKY Your Body /Atiantic) 3542 +211 284482 11 77)0 | B.VALENTINEIFABOLOUS Boogie Oogie Oogie (Sanctuary/SAG) 8
11 @  50CENT f/MOBB DEEP Outta Control (Shady/Aftermathiinterscape) 3515 +396 415798 10 721 wg:::: ':;'E:‘:;“;Zapi';' ;:L“r';gi’;’;’”’ ;
] 10 MISSY ELLIOTT Lose Control (Go/d Mind/Violator/Atiantic) 3061 488 332083 20 690 SEAN PAUL We Be Bumi’ /Atlntic) p
7 11 RIHANNA Pon De Replay (Def Jam/IDJMG) 2962 614 234731 15 64Jo THREE 6 MAFIA Stay Fly (Cokimbia) 5
12 12 DESTINY'S CHILD Cater 2U (Columbia) 2736 345 260579 14 5N
16 @ T-PAIN I'm Sprung (five/Zomba Label Group) 2464 +190 209812 6 6913
17 (D BLACKEYED PEAS My Humps (A&M/interscope/ 2460  +239 205762 7 382
13 15  LUDACRIS Pimpin’ All Over The World (Def Jam South/\0JMG) 231 545 240071 16 67/0
14 16 MIKE JONES Back Then (SwishaHouse/Asylum/Warner Bros.) 2093 391 164574 16 690 MOST
20 D YING YANG TWINS f/PITBULL Shake (7V7) 2019 +161 186519 7 493 INCREASED PLAYS
23 O CHRIS BROWN flJUELZ SANTANA Run It Live/Zomba Labe! Group) 1934 +259 184972 6 661 ’ romaL
19 19 PUSSYCAT DOLLS f/BUSTA RHYMES Don't Cha (A&M/interscape) 1871 36 178583 20  34)0 ARTIST TILE LBELS) F e
25 @ YOUNG JEEZY “AKON Soul Survivor IDE/JBM//DJMG/ 1868 +398 204787 5 58’8 BOW WOW fICIARA Like You m”/”m'a/ +769
15 21 LILROB Summer Nights Upstairs/ 1828 654 192675 19 54/0 | KANVEWEST Gold Oigger (RocA-Fela/O/MG) +685
22 22 JERMAINE DUPRI Gotta Getcha 5o So Def/Virgin) 1422 -347 133437 11 64j0 | MARIAHCAREY Shake It Off dslnd/D/MG) +i62
21 23 WEBBIE{/BUN B Give Me That /Asylum/Tril) . 1420 350 158723 20 7000 5’;;’;:'5:%"&;’:; Vs'SL"Zﬂfv’?';"o% P :;::
27 @ DAMIAN “JR. GONG” MARLEY Welcome To Jamrock (Tuff Gong/Universal) 1394 +15 146815 8 621 50 CENT MOBB OEEP Outta Conrl (Shady/Aftemathlntrscopel+ 396
22 @ MARCOS HERNANDEZ If You Were Mine (717 1388 +88 83832 7 4310 | SEANPAUL We Be Burnin' Atiantic) +365
30 @  FRANKIE J. More Than Words (Columbia) 1308  +462 88179 2 M3 OAVID BANNER Play (SRC/Universal) +342
2 27 TEAIRRA MARI Make Her Feel Good (Roc-A-Fella/iDIMG) 1300 206 145352 19 540 | FWISTAHTREY SONGZ Gl Tunite (driantic) <l
. ) DAL Laffy Taffy (Asylum/Atiantic) +292
26 28 FAT JOE fiNELLY Get it Poppin’ (Atlantic) 1203 202 81100 18 61)0
29 29  BOBBY VALENTINO Tell Me (07P/Def Jam/IDJMG) 1102 128 147945 13 4800
38 € TWISTAHTREY SONGZ Girl Tonite (Atiantic/ 1051  +318 96323 3 5617
41 @ DAL Latty Tafty (Asylum/Atiantic) 898  +292 81500 2 1814
33 €  MARIOHIUVENILE Boom L/RMG) 887  +252 35802 2 5402 NEW & ACTIVE
@ SEAN PAUL We Be Burnin' {At/antic) 824 +365 70773 1 5116
32 34 LYFEJENNINGS Must Be Nice (Columbia) 752 20 83024 8 201 T.0.K. Footprints (When You Cry) (VF/
37 €@  RAYJ OneWish Knackout/Sanctuary) 748 +95 3156 3 agyy | 1ot Pavs: 445 Total Statons: 1, Adds: 4
52 @ MARQUES HOUSTON Naked (7.L.G/Universal) 75 419 8821 3 B2 | Tveeh T S e ey
35 37  PSCHT.I.& LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 698 -30 59875 8 3410 WEBBIE fITRINA 8ad Chick (Asylum/Tril)
31 38 YOUNG JEEZY And Then What (Jef Jam/IDJMG) 687 -100 75679 9 281 Total Plays: 346, Total Stations: 9, Adds: 1
33 39 KEAK DA SNEAK Superhyphie (Mo Ooe/ 683 .70 66748 9 152 DEM FRANCHIZE BOYZ J. DUPRL_. | Think They Like Me (So So DefVirgi
e ) Total Plays: 316, Total Stations: 11, Adds: 2
36 40  PAULWALL fjBIG POKEY Sittin’ Sidewayz (SwishaHouse/Asylum) 654 19 82150 11 270
45 (®) THREE 6 MAFIA Stay Fly (Columbia) 626  +108 52604 2 25 %?;An:;‘: ';,’éﬁﬁj”é’,’ffmm 0
47 @  CHAMILLIONAIRE Tum It Up (Latium/Universal) 559 +67 62238 3 222 PURPLE RIBBON ALLSTARS f/BIG BOL.. Kryptonite Pup RitbanVigi
50  @® TEAIRRA MARI No Daddy (Roc-A-Fella/lDJMG) 543 +69 31419 2 3 Total Plays: 293, Total Stations: 24, Adds: 1
44 44 R.KELLY fIGAME Playa's Only (Jive/Zomba Label Group) 509 45 83553 12 4pj0 | MR CAPONEE fMAGIC My Angel (Thump)
4 45  DADDY YANKEE Like You (E/ CartelV/Machete Music) 481 A4 68611 16 1000 I:’;"K:’:"L‘i;:?s; L“';;:ﬂ"‘;;;:b::/‘ 0
38 46 DONOMAR Reggactin Latino Urhan Box OfficelVirgin) 481 163 41217 14 V0D | o pye 278, Totl Stations. 21, Adds 19
- @ BLACKEYED PEAS Don’t Phunk With My Heart (A&M/interscope) 479 +33 45817 17 1400 MACK 10 Like This (Capital
43 48 TONY YAYO So Seductive (G-Unit/interscope) 478 91 100245 13 16/0 Total Plays: 257, Total Stations: 13, Adds: 0
48 49 D.H.T. Listen To Your Heart (Robbins/ 476 4 50192 2 8 NATAUE flJUSTIN ROMAN Where Are You (Latim/Universal)
49 50 YOUNGBLOODZ Presidential (ive/Zomba Label Group) 458 9 a3 4 gy | "o Pleys 218 TotalStations 17, eds: 2
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays
week of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger inplays

is placed first. Songs below No. 20 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters vailable
reporting station. Songs unreported as adds do not count toward overall {otal stations playing a song. Most increased Piays lists the songs with the greatest week-to-week @ on ?heyweb ;' M a
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. m.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.)© 2005 Radio & Records.
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Service, Pride, Music, Respect
@”m”llsiﬂ ””I” America’s Best Testing CHR/Rhythmic Songs 12 + Continued from Page 34
ok For The Week Ending 9/9/05
R 2 Persons Persons Persons WAL LS
Artist Title {Label) TW LW Familiarity Burn  12-17 18-24 25-34 Hot 97 takes the same approach to its listeners.
MARIAH CAREY We Belong Together (siand/iDIMG) 421 421 9% A1% 353 4% A3 ;ZZ‘I“S.'S ":jt :é‘ev:’fﬂ:he ém’th p’°jch:.thz;: Hot ?7:‘35
1INVOolv 1n, (0) 4 says. 1S ShOows listen-
r:;lc’l':)s:‘zzlvl\i':lskh 3" ll/;fl”uZZjMw o L 1 488 421 4.3) ers that we’re not just talking the talk, we walk the
e You 2 406 391 81% 1% 417 417 394 walk.
CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 403 385 46% 8% 428 414 392 “Most of our personalities are from New York, from
BOW WOW fIOMARION Let Me Hold You (Civinmial 400 388 SA%  28% 421 406 378 the neighborhoods here, so they get personally in-
MISSY ELUIOTT Lose Control (Gald Mind/Vislator/Atlentic/ 387 384 9% 3% 386 377 38 ;Zlg’;dﬂ?r Lot o P1’1°}jfds in t.hf “eitg.hbt";'
S ey grew l.lp m. ¥ve a. ave an interest in the
BDBBY VAlENTIH.D Tell Me /U.IP/UEfJHMWM[;/ 385 374 69% 13% 402 3.75 570 listeners, the hip-hop cor unity. This is the com-
LIL ROB Summer Nights (Upstairs) 384 389 2% 19% 4.08 381 342 munity that is directly impacted by campaigns like
MARCOS HERNANDEZ If You Were Mine (TV7/ 379 396 40% ™ 338 3.86 3.81 Boost Mobile RockCorps.”
KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 377 386 79% 1% 378 375 404 With Hot 97 being a CHR/Rhythmic station, Cox
FAT JOE fINELLY Get It Poppin’ (Atiantic) 376 375 9% 35% 367 359 396 :fg’;:: t;;:stovmgkt };?’gr‘;’e;°;‘e’e‘;g°{‘:22fme :,‘t‘f;‘:
o . 3 . n credl T
PRETTY RICKY Grind With Me (Atlantic) 3.75 365 96% 39% 4.02 3.89 3.20 this type of community work,” he says. “The media
50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermativinterscoge 375 3564 B8% 20% 384 364 385 is more likely to give us press when something nega-
TEAIRRA MARI Make Her Feel Good (Roc-A-Fells/iDJMG) 375 363 81% 21% 389 374 368 tive happens in hip-hop.
DESTINY'S CHILD Cater 2 U (Columbia) 374 367 9% 33% 384 379 352 “We'd love for the media to focus more on the posi-
LUDACRIS Pimpin’ Al Over The World (ef.Jam South/IDJMG) 373 375 9% 3% 376 364 37 t‘t‘l’fﬁth‘;,“g;' ‘?t“; SEED not t“}‘:hy, we t‘li:i) ‘his l:“‘;_:f
g | S . ¥¥é do 1t because 1t's the l'lg ng 0 do. e
PRETTY RICKY Your Body (At/: .
our| BGHY (AR R g WEny G 'YL Ty S | listeners know what we do, and that’s what counts.
RIHANNA Pon De Replay (Def Jam/IDJMG) 367 368 94% 41% 360 374 364 "What's special about this campaign is that we are
YING YANG TWINS fIMIKE JONES Badd (7V7] 361 358 78% 18% 393 365 338 directly changing the way young people think. They
50 CENT Just A Lil' Bit (Shady/Aftermath/interscope) 360 344 98% 50% 376 343 356 now think that it’s cool to give back and to volun-
JERMAINE DUPRI Gotta Getcha (So So Def/Virgin) 357 359 78% 20% 352 338 378 | ‘teer”
PUSSYCAT DOLLS /BUSTA RHYMES Don't Cha (4&Miinterscape) 350 360 94% 4% 345 358 357 Making A Connection
DAVID BANNER Play (SRC/Universal 349 342 8% 21% 386 328 336 With the Sept. 24 concert nearing, Greene says,
YING YANG TWINS fIPITBULL Shake (7V7) 349 323 43% 13% 345 363 352 c;’:’: Z’le al;sz%g'am;k;:gu?: d‘:ii’;’;}:ﬁ;}g“jgg;;
WEBBIE f/BUN B Give Me That /sykm/Trit 3 32 am % A8 a3 32 | o B ennect their fans, their -
| OAMIAN “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universall 320 3.23 48% 14% 267 3.30 3.58 sicand a posiﬁve message.
BLACK EYED PEAS My Humps (A&Miinterscope) 317 339 64% 4% 314 335 120 “The artists are also impacted by this because they
Total sample size is 254 respondents. Total average favorability estimates are based on a scale of 1-5. (1=disiike very much, 5 = iike very much). Total familiarity realize that their fans are willing to work very hard —
P the p ge of who ized the song. Total bumn represents the number of respondents who said they are tired of hearing the song. Songs doing physical labor sometimes — to see them in con-
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Irdernet. Once passed, they can take the music cert. That's retty impressive.”
test based on the format/music preference. RateTheMusic.com results are not meant to replace cailout h. The results are if d to show opinions of particip . P. 14 . : .
on the the Intermet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system, Is avallable for local radlo stations by calling 816-377-5300. If your station would like to be involved next year,
RateTheMusic.com data is p by Medi: a division of Premiere Radio .  call RockCorps at 888-ROCK-889.
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Welcome To Atlanta!

One-on-one with WVEE PD Reggie Rouse

77 There are two kinds of pressure in radio: Pressure to get to
- No. 1, and pressure to stay No. 1. Infinity’s WVEE (V103)/
Atlanta has consistently been No. 1 — or, at the least, the No. 1
music station in the market — for years. Stepping into the PD
role at a station that's been on top for that long might be a little
stressful, but V103 PD Reggie Rouse isn’t sweating it.

Rousejoined the heritage Urban and its
News/Talk market sister, WAOK-AM, in
May of this year, after longtime PD Tony
Brown left the company. V103 has also
undergone several major staff changes re-
cently, with afternoon talent Porsche Foxx
exiting in late 2004 and night guy Toss
Swade moving on in May, just after
Rouse’s arrival.

While these changes might have had a
negative impact on other stations, V103
filled the void with two superstar mar-
ket veterans. Ryan Cameron, who had
been heard on rival WHTA in mornings
and who started his career on V103, has
taken on the afternoon shift after sitting
out a six-month noncompete. Also return-
ing to the station is night guy Greg Street.
Street dominated nights in the ATL before
heading to KKDA (K-104)/Dallas three
years ago. His return to V103 seems to be
part of a larger, master plan.

We asked Rouse about that plan. How
does a heritage Urban like WVEE remain
competitive and win even while serving
amultitude of demos? How does he tweak
a station that is already winning? And, of
course, is the nightlife in Atlanta really that
great? Here’s what he had to say.

R&R: How have your past radio jobs pre-
pared you for being PD at WVEE?

RR: I spent eight years at WPGC as Pro-
ducer of The Donnie Simpson Morning
Show, and I was also Asst. PD and then
added OM duties there a few years later.
I've had the pleasure and the privilege to
work with [Infinity VP/Programming
and WPGC PD] Jay Stevens, as well as
several other incredible programmers
over the years, like the legendary Frank-
ie Crocker at WBLS/New York.

My first radio experience was intern-
ing at WRKS/New York, with [then-PD]
Tony Gray and GM Barry Mayo. I also
worked at the original [WQHT] “Hot 97"
in New York in research, when Tracy Clo-
herty was heading up that department
and Joel Salkowitz was PD.

Over the years I've worked with folks
like James Alexander and talked with oth-
er PDs like [WGCI/Chicago’s] Elroy
Smith. Each one of them has taught me
something along the way.

R&R: What are your observations about
the Atlanta market competitively and demo-
graphically?

RR: This is probably the most compet-
itive Urban market in the country. There
are eight stations targeting African-Amer-
ican listeners. We have two: WVEE and
WAOK. Radio One has [Urban] WHTA,
[Gospel] WPZE and [Urban Oldies]
WAM]. Cox has three: [Urban AC) WALR,
“Jamz"” [Urban WFOX] and [CHR/Rhyth-
mic WBTS] “The Beat.” If you count the
Smooth Jazz station, which plays artists
like Luther Vandross and Anita Baker,
that’s nine.

Demographically, we have to be No. 1
25-54 and 18-34. That’s what our GM,
Rick Caffey, tells me. We are your typical
traditional heritage Urban, serving Afri-
can-American listeners ages 9-90. The sta-
tion has been successful at it, and I plan
to continue that.

“‘We know we have to pay
attention to local artists
and play them. At times
they might even take the
spot of a national artist.”

R&R: Musically, V103 has always been
able to play both sides of the field, from Luth-
er to Ludacris. It's similar to WPGC in that
sense. Has that changed since you arrived, or
do you see a tine when it will have to change?

RR: V103 has a great deal of heritage
in the market. People here grew up on
V103. It’s been all things to most people
for a very long time. We're also a family
station, something that a woman in her
30s can listen to and love and still not feel
that she has to turn the channel when her
kids are in the car. There are other stations
in the market that she would have to turn
off. That won’t happen at V.

We embrace both hip-hop and R&B. We
don’t go too far in either direction. That’s
the sound of V103. If we were all hip-hop,

it wouldn’t be what the listeners expect
from us.

R&R: With so many changes happening
at once with V103 — a new PD, new after-
noon show and new night show — were you
or management concerned about the transi-
tion going smoothly?

RR: With afternoons, there was a long
period of time that geared up to the de-
but of Ryan, so the station was able to
prepare. With both nights and after-
noons, there really wasn’t any concern
because, basically, we were getting two
huge stars. While the previous person-
alities in those slots did well, we're in an
even better position now, given who we
have been able to replace them with.

Ryan Cameron is one of the most cre-
ative and funny jocks [ have ever worked
with. He is here at 12:30pm every day
even though he doesn’t go on the air un-
til 2pm. He’s the guy who is two-waying
me at midnight with new ideas. He was
alsoborn and raised in Atlanta, so the lis-
teners here love him too.

I am happy with the entire staff. They
are all superstars, not just the new enti-
ties — from Frank and Wanda in mom-
ings, who drive this station, to Magic in
middays, Greg at night and every last
weekend jock and mixer. I would much
rather have a team of superstars than not.
Some programmers might think that hav-
ing all stars would be a problem — you
know, diva attitudes and stuff. Not me.
I'll deal with that any day if it givesme a
winning crew.

R&R: What, if anything, did you feel need-
ed to be tweaked at V when you arrived?

RR: The imaging needed freshening.
It sounds a little more alive now. We
made Dr. Dave the official voice of the
station. Before, we had a production
person who was doing some of the im-
aging and promos, and Dave was do-
ing some. Now it’s Dave on all promos
and drops.

lalso really want to do some more cre-
ative promotions. For years V103 did the
“Free Money Kitty,” and it worked, but
[ felt there was room to try to be differ-
ent. We did a promotion over the sum-
mer with Ryan. We gave away $10,000
to pay someone’s mortgage. On the air
now is a computer promotion for kids
going back to school. I wanted to do pro-
motions that were out of the box to get
people talking about the station in the
streets.

I think the station also sounds a lot
tighter. I'm having the jocks talk less, and
we're playing more music, especially in
morning drive. The key to winning is
compelling content and great music. We
might be the No. 1 music station now,
but there is room to grow. I want my 10
share.

R&R: Atlanta is one of those markets where
hip-hop and R&B stars break out locally. How
does the station deal with unsigned and local
talent?

wwWwW americanradiohistorv com

RR: I would say we're even ahead of
Los Angeles when it comes to local hip-
hop and R&B talent. Look at all the acts
who have come out of the ATL in recent
years. We know we have to pay atten-
tion to local artists and play them. At
times they might even take the spot of a
national artist.

“PDs have to remember
to say thank you
sometimes, to go out of
their way to show their
staff appreciation.
When it comes out of
your own pocket, that's
real appreciation.”

Right now we're playing this kid Ma-
ceo’s “Nextel Chirp.” It might not be big
anywhere else, but it's huge here. We
were also playing The D4L’s “Laffy Taf-
fy” before the band was signed. They’re
not from here, but they’re from the
South, and Atlanta is the heart of the
South.

R&R: Personally, how are you adjusting
to Atlanta?

RR: Atlanta is awesome. | love the fact
that V103 is the center of the city musi-
cally, socially and communitywise. When
Ijoined we started using the slogan “The
People’s Station” again, because it says
what the station truly is. There are not
many stations in the country that can say
that.

The fact that I love this station and my
work makes me happy personally. I'm
also truly impressed with Rick Caffey. He
understands programming and sales,
which makes my job so much easier. I'm
happy to have a great staff. [Asst. PD/
MD] Tosha Love is amazing. She’s got her
ear to the streets, musically. In fact, she’s
not the only one: Greg has brought me
records, as well as the mixers.

[ try to listen to everyone for his or her
feedback and suggestions, but [ refuse to
be a PD whojust sits in the office. It's im-
portant to me to be out in the clubs and
in the streets as much as my staff. And if
you're going to be in the clubs, Atlanta is
the city.

Last week we did a free-gas promotion.
It was Friday morning, and the staff had
to be there at 6:30am. They were there on
time, and they worked hard. At the end
of the promotion I bought my staff gas,
filled up their tanks.

PDs have to remember to say thank
you sometimes, to go out of their way to
show their staff appreciation. When it
comes out of your own pocket, that’s real
appreciation. [ wanted to show them how
happy I am to be here working with all
of them,
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ARTIST TITLE LABEL(S)

BOW WOW f/CIARA Like You (Columbia)

KANYE WEST Gold Digger (Roc-A-Fella/IDJMG)

MARIAH CAREY Shake It Off (isiand/IDJMG/

DAVID BANNER Play (SRC/Universal)

DESTINY'S CHILD Cater 2V (Columbial

LYFE JENNINGS Must Be Nice (Columbia)

MARQUES HOUSTON Naked (7.U.G./Universall

BOW WOW fOMARION Let Me Hold You {Columbia)

BOBBY VALENTINO Tell Me (DTP/Def Jam/IDJMG)

MARIAH CAREY We Belong Together (/siand//DJMG)

50 CENT f/MOBB DEEP Outta Control (Shady/Aftermatl/interscope)
YOUNG JEEZY f{AKON Soul Survivor (Def Jam/IDJMG)

YOUNG JEEZY And Then What (Def Jam/IDJMG)

YING YANG TWINS fIMIKE JONES Badd (7V7/

FANTASIA Free Yourself (/AMG/

LUDACRIS Pimpin’ ANl Over The World (Def Jam Soutt/IDJMG/
TREY SONGZ Gotta Make It (Songbook/Atlantic/

P$C/T.l. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic)
TEAIRRA MARI Make Her Feel Good fRoc-A-Fella/IDJMG)

MISSY ELLIOTT Lose Control (Goki Mind/Violator/Atlantic)

DEM FRANCHIZE BOYZ... | Think They Like Me (So So DefVirgin/
TWISTA f[TREY SONGZ Girl Tonite /At/antic/

CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba Label Group/
PRETTY RICKY Your Body /At/antic)

T-PAIN I'm Sprung (Jive/Zomba Label Group)

CHRIS BROWN f/JUELZ SANTANA Run It (/ive/Zomba Label Group)
MIKE JONES Back Then (SwishatHouse/Asylum/Warner Bros.)
THREE 6 MAFIA Stay Fly (Columbia)

PAUL WALL f/BIG POKEY Sittin’ Sidewayz (SwishatHouse/Asylum)
DAMIAN “JR. GONG" MARLEY Welcome To Jamrock (Tuff Gong/Universal)
RIHANNA Pon De Replay (Def Jam/IDJMG]

WEBBIE fITRINA Bad Chick (Asylum/Tril)

YOUNGBLOO0OZ Presidential (/ive/Zomba Label Group)

TYRA Get No Och Wee (GG&L/Universal)

ALICIA KEYS Unbreakable (/AMG)

04L Latty Taffy (Asylum/Atiantic)

GWEN STEFANI Holaback Girl //nterscope)

CIARA And | {LaFace/Zomba L abel Group)

R. KELLY Slow Wind (J/ive/Zomba Label Group)

RAY J One Wish (Knockout/Sanctuary)

KEYSHIA COLE | Should've Cheated (4&M/interscope)

FANTASIA Ain't Gonna Beg (L/RMG/

SHARISSA f/R. KELLY In Love With A Thug (Virgin/

UL’ KIM Lighters Up (Oueen Bee/Atlantic)

JERMAINE OUPRI Gotta Getcha (So So Def/Virgin/

JIM JONES f[TREY SONGZ Summer Wit Miami (Djplomat/Koch/
GAME Dreams (Aftermath/G-Unit/interscope)

TRINA fiLIL' WAYNE Don't Trip (Slip-N-Slide/Atlantic/

OMARION I'm Tryna (Tug/Sum/Epic/

TONY YAYO So Seductive (G-Unit/Interscope)

TOTAL +1=
PLAYS

pLAYS
3557 +296
3160 +420
3126 +303
2628 +136
2596 -257
2564 -264
2468 +101
1854 -398
1698 1
1692 416
1650 +33
1618 +242
1592 -310
1574 +20
1384 -392
1375 -316
1372 221
1313 +2
1213 -328
1209 -303
1151 +93
"2 +191
1082 -69
1012 +209
993 +119
899 +138
887 417
885 +13
871 -85
864 -104
837 +54
m -36
745 -18
m -49
685 +96
631 49
627 -189
622 +3
573 +152
539 +31
524 +107
512 23
497 -4
469 +86
465 175
453 +8
452 -165
423 -23
402 43
385 -30

TOTAL
AUDIENCE
09)

475718
377050
422541
269954
342473
307330
217255
259676
179051
220795
146298
153016
140325
140596
226154
182492
155558
119618
128854
135494
96936
125502
99747
92574
87705
82752
71690
66534
64939
129522
108210
56334
57210
57229
102315
64907
102378
42625
72543
45949
43143
39646
2421
95215
44423
27709
36061
40734
33356
66545

WEEKS ON TOTAL STATIO“SI

CHART

17

17

8
10
27
29
14
18
13
24

9

5
1
10
22
16
18

17
18
19

13

85/0
6201
56i0
5910
40/0
52/0
5810
6310
4500
55/0
5610
5001
4500
5201
5300
56/0
54/0
5001
a7
5000
54j2
5612
38j0
an
450
5201
6110
394
46i0
4710
3000
agit
5111
30
54/52
33133
40/0
52/4
a2
363
393
an
3800
43j42
a7
a1
430
2000
2710
370

66 Urban reporters. Monitored alrplay data supplied by Mediabase Research, a division of Premlere Radio Networks. Songs ranked by total plays for the airplay week of
8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

POWERED B‘H’
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
ALICIA KEYS Unbreakable (/RMG) 52
LIL" KIM Lighters Up (Gueen Boe/Atlantic/ 42
FLOETRY fICOMMON Supastar (Geffen/ 35
DAL Laffy Tafty (Asylum/Atiantic/ 33
NE-YO fIPEEDI PEEO Stay (Def Jam/iDJMG/ 28
B. VALENTINE fiFABOLOUS Boogie Oogie Dogie (Sanctuary/SRG/ 20
FATTY KOO Chills (Columbia 1"
T.0.K. Footprints (When You Cry) (VP) 8
EBONY EYEZ f/112 Take Me Back (Capito) 8

DR. CHARLES G. HAYES & WARRIORS Work It Out (ICEE/ 7

INCREASED PLAYS
TOmL
PLAY
ARTIST TITLE LABELS) INCREASE
KANYE WEST Gold Digger (Roc-A-Fela/iDJMG/ +420
MARIAH CAREY Shake It Off fis/and/DJMG) +303
BOW WOW fICIARA Like You (Columbia/ +296
YOUKG JEEZY fIAKON Sout Survivor (Def Jem/IDJMG/ +242
PRETTY RICKY Your Body (Atiantic/ +209
TWISTA fTREY SONGZ Gir Tonite /Atlantic) +191
R. KELLY Slow Wind (/ive/Zomba Label Group) +152
C. BROWN f/J. SANTANA Run it (/ivelZomba Label Group) ~ +138
DAVID BANNER Play (SRC/Universall +136
NEW & ACTIVE
PURPLE RIBBON ALLSTARS f/BIG BOI & KILLA MIKE Kryptorite
{Purple Ribbon/Virgin/
Total Plays: 372, Total Stations: 32, Adds: 1
MACEO Go Sit Down By Cat/

Total Plays: 336, Total Stations: 13, Adds: 0

TEAIRRA MARI No Daddy (Roc-A-Fella/iIMG/
Total Plays: 313, Total Stations: 36, Adds: 0

TONY YAYO f/JOE Curious (G-Unit/interscope/
Total Plays: 305, Total Stations: 30, Adds: 0
SEAN PAUL We Be Burnin’ (Atlantic/

Total Plays: 300, Total Stations: 31, Adds: 2

R. KELLY Trapped In The Closet L/ive/Zomba Label Group)
Total Plays: 279, Total Stations: 25, Adds: 0

URBAN MYSTIC It's You (Sabe/
Total Plays: 277, Total Stations: 27, Adds: 0

CHAMILLIONAIRE Turn It Up (Latium/Universall
Total Plays: 271, Total Stations: 29, Adds: 0

JAZZE PHA fICEE-LO Happy Hour (Capitol/
Total Plays: 240, Total Stations: 31, Adds: 0

BOYZ IN OA HOOO Felonies (Bad Boy/Atlantic]
Total Plays: 230, Total S(atlnns 32. Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available I
on the web at www.radipandrecords. com. J
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¢ RateTheMusic.com

Pers. Pers. Pers.

URBAN

America’s Best Testing Urban Songs 12 +
For The Week Ending 9/9/05

mgo SrATS

Artist Titte (Label) TW LW Famil. Bun 12-17 18-24 25-34
BOW WOW fICIARA Like You (Colombia/ 408 411 84% 1% 403 41 383

MARIAH CAREY We Belong Together fsiandi0UMG) 402 820 99% 45% 405 409 396 LU LTI

MARIAH CAREY Shake It D /sand/MG) 402 423 9% 20% 404 411 385 | LABEL:Jive/Zomba Label Group

BOW WOW fOMARION Let Me Hold You Colmbial 402 411 96% 31% 401 410 3.76 CURRENT PROJECT: £v rybody Know Me

50 CENT {MOBB DEEP Outa Contrl Shoeirmithii! 4.00 405 89%  18% 397 400 390 IN STORES: Nov. 1

KANYE WEST Gold Digger (Roc-4-Fefa/I0MG) 392 401 84% 18% 397 402 384 CURRENT SINGLE: “Presidential”

LUDACRIS Pimpin’ All Over The World (Def Jam SothiDJMG) 391 403  98% 34% 397 398 396 TOP SPINS AT: KBFB/Dallas; WIZF/Cincinnati; WCKW/
BOBBY VALENTINO Tell Me (D7P/Def Jam/IDJMG/ 391 393 74% 13% 388 391 3719 Columbus, OH; KXHT/Memphis; WIUC/Toledo
MISSY ELLIOTT Lose Control (Gold Mind/ViolstorAtiantic) 388 401  97% 3% 372 379 356

TEAIRRA MARI Make Her Feel Good (Roc-A-feka/0MG) 386 381 82% 25% 388 404 349 By DARNELLA DUNHAM

DAVID BANNER Play (SAC/Universal 386 38 73% 15% 377 382 383 Asst. Rhythmic/Urban Editor

LYFE JENNINGS Must Be Nice /Columbia/ 382 387 6% 18% 374 384 348

YING YANG TWINS f/MIKE JONES Badd (TV7/ 381 382 78% 16% 364 375 340 Personal stats: ]-Bo and Sean Paul,
TREY SONGZ Sotta Make It /Songbook/Atlantic) 378 377 6% 14% 372 311 375 better known as YoungBloodz, were mak-
YOUNG JEEZY {IAKON Soul Survivor (0ef Jam/DJMG) 376 — 49% 10% 377 387 343 ing music and proudly

PSC fT.L & LIL SCRAPPY I'm A King (Grand Husti/Atbnti) 375 385 53% 11% 374 377 385 representing Atlanta years

JERMAINE DUPRI Gotta Getcha (S0 So DefiVigid 367 363 77% 18% 369 374 356 | Deforegetting their record

YOUNG JEEZY And Then What (Def Jam/IDJM6) 363 359 67% 19% 358 369 332 dealT'h TS

DESTINY'S CHILD Cater 2 U (Columbia) 359 375 94% 40% 350 364 349 Agamsf D:grsaifé:op;f:é

MAROUES HOUSTON Naked (711G Univesal 358 363 69% 21% 352 364 322 in 1999 and went on to sell

£ WILSON Char Last Name: Wison (veZomlia LabelGm) 351 327 42% 10% 338 333 353 more than 300,000 copies

WEBBIE f{TRINA Bad Chick /Asylum/Tril 344 - 50% 15% 332 353 286 with minimal radio air-

FANTASIA Free Yourself (/AMG/ 336 353 7% 3% 350 348 353 play. The singles “Shake

GWEN STEFANI Hollaback Girl interscape/ 331 342 9% 61% 338 337 338 EmOff” and “U-Way” were

D.“JR. GONG” MARLEY Welcome To.. 7uff GonglUversal 3.29 334 51% 20% 317 344 2.3 some of the earliest crunk

BOYZ IN DA HOOD Dem Boyz (Bad Boy/Atlantic/ 328 342 7% % 323 334 298 songs to get mix-show play, and they
P.WALL f/BIG POKEY Sittin' Sidewayz (SwishaHousa/dsykny3.26 345 53% 18% 345 338 365 made modest gains outside of the ATL,
Totalsample sizo s 298 respondents. Total average favorabilly estimates are based on a scale f 15 (1=diske very much, 5= ftevery | DUt it was "Damn!” — from Young-
much). Total familiarity th recognized the song. Tolal b ber of bloodz’s next release, Drankin’ Patinaz —

who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on
persons 12+. Persons are screened via the Intemet. Once passed, they can take the music lest based on the format/music preference.
RateTheMusic.com results are not meant to repéace callout research. The resulls are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for locaf radio stations by
\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

that became a national hit.
According to Mediabase, “Damn!”

was the sixth-most-played Urban song of

magazine’s award for 2004 Single of the
Year/Collaboration. The popularity of
"Damn!” helped push Drankin’ Patnaz
200,000 copies beyond gold.

Outside of their accomplishments in
the music industry, YoungBloodz also
pride themselves on being successful busi-
nessmen. They have a production com-
pany, a Cuban restaurant in Atlanta’s
Wyndham hotel, and they are in the pro-
cess of establishing a record label.

The album: “Me and J-Bo just went in
and didn’thave any particular concept or
anything for the album,” says Paul. The
result, Ev'rybody Know Me,
stays true to Southern feel
of YoungBloodz's previous
joints, but featured artists
like Daz Dillinger, Too
4 Short, Young Buck, Jazze

i Pha, Shawty and Xscape’s

3 '__:: Kandi bring different fla-
‘\ Vors.
\ “It’'s Good” features

TLC’s T-Boz and has the
potential to be big. "It may
remind you of Ying Yang Twins’ ‘Wait’ a
little bit because [producer] Mr. Collipark
did one that too,” Paul says. “And they’re
both a part of what he’s calling ‘intimate
club music’ that he’s doing.” Other pro-
ducers include Scott Storch (Mario, Lil
Kim), Jazze Pha (Ciara, TI) and newcom-

i

/2003, and the track eamed Tle Source ers Authentic Productions.
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URBAN AC TOP 30

September 9, 2005 rowereD -1
LAST THIS TOTAL 4/ TOTAL WEEKS ON  TOTAL STATIONS/ |
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS MIDENCE CHART AD0S M ED IA BA SE
1 0 CHARLIE WILSON Charlie Last Name: Wilson (J/ive/Zomba Label Group) 1665 +4 174328 15 5810 .
2 2 MARIAH CAREY WeBelong Together fsland/DJMG) 1562 86 182380 17 320 MOST ADDED
3 3 KEM | Can't Stop Loving You (Motown/Universal) 143C 24 162676 34 55/0 ARTIST TITLE LABEL(S) 200
5 o VIVIAN GREEN Gotta Go, Gotta Leave {Columbia/ 1098 +12 105843 15 46/0 ALICIA KEYS Unbreakable L/AMG) 20
4 5  FANTASIA Free Yourself L/RMG) 1078 157 124597 23 48/0 BEYONCE’ Wishing On A Star (Columbial 1
6 6  INDIA.ARIE Purify Me fRowdy/Motown) 963 -18 80982 20 550 MARIAH CAREY Shake It Off (islond/I0JMG) 1
11 @  STEVIEWONDER From The Bottom Of My Heart (Motown/Universal) 838  +73 82060 13  4g/g | FLOETRY fICOMMON Supastar (Gefien) 7
8 @ JILLSCOTT Cross My Mind (Hidden Beach/Epic) 830 +28 98881 17 3600 ;VJ}ELL':"I”T’I::I";‘:‘[S:’J 5;’,; i’”f”” VMG :
7 9 TONIBRAXTON Please /B/acermum{/Umversa// 813 -84 69543 13 45/1 KINDRED THE FAMILY SOUL Where Would | Be... Hidden Beach) 3
9 10 ERIC BENET | Wanna Be Loved (Reprise/ 755 -8 61528 5 56/2 ABENAA Song 4 U (Wkunin) 3
10 11 KEM Find Your Way (Back into My Life) (Motown/Universal 708 -46 69420 12 481
12 12 BABYFACE Sorry For The Stupid Things (Aristal//AMG) 679 25 53485 14 520 _ MOST
13 ®  DR.CHARLES G. HAYES & WARRIORS Work It Out (CEE/ 639 +77 70716 10 3501 INCREASED PLAYS
14 14 PATTILABELLE fiMARY J. BLIGE Ain't No Way (Jef Soul/l0JMG) 522 41 52020 1" 42(0 TOTAL
17 (D FAITHEVANS fSNOOP DOGG Mesmerized (Capital 486 +31 62307 9 Mn ARTIST TITLE LABELS) Ao
16 16 EARTH, WIND & FIRE Pure Gold /Sanctuary/SRG) 473 5 37888 8 43N WILL DOWNING Crazy Love (GRP/VMG) +109
18 @ LYFEJENNINGS MustBe Nice (Columbia) 466 +76 39819 9 14 OMARION I'm Tryna (Tug/Sum/Epic/ +106
19 @ DESTINY'S CHILD Cater 2U (Columbia) 392 +12 46784 5 6o anr::'::rﬁnﬁs '::“: &N‘_"“;‘E"mmk It Qut ACEE! +;;
22 @  DWELE | Think | Love U Vigin/ 319 +35 22414 3 365 . 5 T
STEVIEWONDER From The Bottorn Of My Heart 7
% €@  MINTCONDITION Whoaa image) M5  +65 19506 4 26I0 £ e A
21 21 YGLANDA ADAMS Someone Watching Over You {4t/antic) 305 7 33705 6 34/0
20 22 SHANICE WILSGN Every Woman Dreams (Playtime/ 285 18 19672 5 281 N E W& ACTI VE
28 @ JEFFREY OSBORNE Yes, I'm Ready {/ay0z/Koch) 265 +38 15579 2 3210 KINDRED THE FAMILY SOUL Where Would | Be... (Hidden Beach/
23 24 ANTHONY HAMILTON Ball And Chain fRhino) 265 10 11139 5 2100 Total Plays: 165, Total Stations: 21, Adds: 3
25 25  BOBBY VALENTING Slow Down [O7P/0ef Jam/IDJMG) 251 42 26248 13 40 m‘; ;’I;‘y‘:":'s"s“ rc;;yslt:; :fﬂ”;"’;’ﬂs. 6
22 26 JOHN LEGEND fILAURYN HILL So High (Columbia) . 217 -74 15570 8 2110 JMOSS We Must Praise (Gaspo Centrc)
29 27  MELI'SA MORGAN & FREDDIE JACKSON Back Together Again (Orpheus) 212 12 18035 5 23/0 Total Plays: 124, Total Stations: 10, Adds: 0
@ FANTASIA Ain’t Gonna Beg (/RMG) 206 +40 9189 1 23j0 KIM WATERS fiIMAYSA Daydreaming (Shanachie
30 29 MARY MARY Heaven (Sony Urban/Columbia) 0 22 33499 7 130 Total Plays: 113, Total Stations/: 10, A/dds: 1
; ; y . 1911 MARIAH CAREY Shake It Off fisland/IDJMG/
27 30 CRUNA Take Me Higher (Reprise/Warner Bros.) 184 52 8638 6 | Total lays 108, Total Stations: 11, Adds: 11
60 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Netwcrks. Songs ranked by total plays for the airplay week | ——————————————— — ——
of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each o " N
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest wesk-to-week Station playlists for all R&R reperters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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GOSPEL TOP 30

September 9, 2005

W W& aAmsT TIE LasEL) Ly A Al}l?l;ﬂ‘)lléi Ve g MOST ADDED’
1 0 DR. CHARLES G. HAYES & WARRIORS Work It Out (/CEE) 1192 +21 36095 16 3m mm;:;ﬁ:;’m) Y, ‘°°53
. ] et it Rise (B.L.L.
3 ©  YOLANDA ADAMS Be Blessed (Atiantic/ ‘ 1126 +13 39528 23 I;:l: KIRK FRANKLIN Looking.. (Gospo CentricZomba Latel Groap) 3
2 0 MARY MARY Heaven (Sony Urban/Columbia) 1115 +7 35769 21 f MARY MARY Yesterday (Sony Urban/Columbia) 3
5 O  CECEWINANS Pray (Sony Gospel 1013 +10 32843 10 36/0
4 5  KURT CARR God Blocked It (Gospo Centric/ 989 -54 24770 24 3400 MOST
6 @  MISSISSIPPIMASS CHOIR ¥'m Not Tired Yet (Malaco) 790 +17 26840 23 2911 f
8 €  ALVIN DARLING All Night (Emre) 734 +34 25076 19 3212 INCREASE D PLAYS o
9 8 LASHUN PACE Hey (EM! Gospel) m -5 25791 19 28/0 ST TILE LBELE) " :;gss
7 9 ANOINTED Gonna Lift Your Name (Sony Urban/Columbia) 692 13 20196 25 2710 KIRK FRANKLIN Looking... (Gaspo Centrc/Zomba Label Groug)  +55
10 @ JAMES FORTUNE You Survived (Worldwide Music/ 680 +20 21023 K} 281 DOTTIE PEOPLES He Said it (Malace/ +48
12 @  MIGHTY CLOUDS OF JOY Been Sa Goad To Me (EM/ Gospel) 665 +8 18642 17 25{0 | MARY MARY Yesterday (Sony Urban/Columbia) +48
11 @  V.LP.MASS CHOIR flJOHN P. KEE Bread Of Heaven (Verity/ 661 +9 e 13 2710 | SHIRLEY CAESAR | Know The Truth..) (Shu-Befdrtemis Gospe) +38
15 ) TYETRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urhan/Columbia) 638 2 278 2 /) :'LZVEI: ;’:;flﬁg':'mlx?;:’;';’-’ Lord (Artemss) :::
13 & TONEX Work On Me fVerty) . o 601 +2 7667 A3 22D gy ap MURPHY, Il Lett Rise BELL 3
14 15 KEITH WONDERBOY JOHNSON 1 Need A Blessing (Worldwide Music/ 574 1} 18602 12 2N KURT CARR Why Not Trust God Again (Gaspo Centric/ +30
16 ) DEITRICK HADDON God Didn't Give Up (Verity) 558 +1 22532 15 2411 | R MCKISSICK, JR. & WORD & WORSHIP... Right Place (Emtro) +28
17 @  MARVIN SAPP 0o You Know Him Verity) 508 +21 13689 6 20€1
19 @ MICAH STAMPLEY War Cry (Dexterity/EMI Gospel) 472 +11 16216 19 201 N EW A CTIVE
18 @ SHEKINAH GLORY MINISTRY Yes (Kingdom Entertainment) a7 +24 10732 18 19§2 T yﬁb ool
. esterday (Sony Urban/Columbia
22 @ DOTTIE PEOPLES He Said It (Malaco/ 440 +48 16534 5 212 Totat Plays: 279, Tatat Statians: 12, Adds: 3
21 21 EVELYN TURRENTINE-AGEE Go Through {Light/ 412 A 14501 n 2112 | DARREL PETTIES & STRENGTH IN PRAISE Yes Lord (EM/ Gaspell
20 €D  DONNIE MCCLURKIN & KIRK FRANKLIN Och Child (Verity) 401 +24 16009 8 20/1 | Total Plays: 252, Tatal Stations: 10, Adds:0
24 @  PINNACLE PROJECT fIKIM RUTHERFORD Last Say So (Pinnacle) 387 +2 18272 16 16)t ?&2{‘;;2!‘;;5‘?:?;3&;?33%}:‘;Wm/
25 @  DORINDA CLARK-COLE Great Is The Lard (Gospo Centric/Zomba Label Group) n +7 9353 4 1510 | wiL 1AM MURPHY, I Let It Rise BELL)
23 25  ANDERSON SANCTUARY CHOIR Lord | Thank You (Malaco/ 348 -45 14525 19 180 | Total Plays: 244, Total Stations: 14, Adds: 5
26 €  BRUCE PARHAM Hide Me (S Ford Music Group) 339 +2 8840 10 131 | FRED HAMIZJUND | Wit Find A w;y Verity)
. Total Plays: 241, Total Stations: 12, Adds: 0
27 €D  JOANN ROSARIO | Hear You Say fVerity) 34 +22 9543 7 152 Ll :
; . TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown/

@ KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 309 +55 13411 1 143 | 1tal Plays: 217, Total Stations: 12, Adds: 0
29 @  RUDOLPH MCKISSICK, JR. & WORD AND WORSHIP... Right Place (Emtro/ 299 +28 8905 3 1411 | DARIUS BROOKS Your Will €M/ Gospell
28 @ SOUNDS OF BLACKNESS fIANN NESBY Unity (SLA/ 297 +12 14465 [ 16/1 | Total Plays: 211, Total Stations: 11, Adds: 0

RIZEN We've Come To Magnify The Lord (Artemis/
39 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 8/28 - Saturday 9/3. Total Plays: 195, Total Stations: 13, Adds: 2
© 2005 Radio & Records

Songs ranked by total plays
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e T S T
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When the big story breaks,

L] & |
who do your listeners turn
to? AP Radio is your crisis
' coverage insurance policy.
Visit us at apradio.com to
learn more.

or Coverage Crisis?
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Spring Success Stories

Ratings leaps at WFYR, WGH-FM and WTHI

'I"he spring 2005 Arbitron yielded a number of Country suc-
cess stories, including those of WFYR/Peoria, IL; WGH-FM/
Norfolk; and WTHI/Terre Haute, IN. This week the PDs of these
stations offer a peek behind the numbers and the keys to their

stations’ success.

WFYR: Powerful In Peoria

Regent’s WFYR (97.3 River Country) made a
huge 6.4-8.7 leap 12+ this spring, and for the first
time ever it is second in the Peoria market, be-
hind only Triad AC WSWT. But that only
scratches the surface of good news for WFYR.

PD Ric Morgan says, “We're four years into
this project, and these are the best numbers 97.3
River Country has had to date in any demo. We
are No. 1 1849, we're tied for No. 1 withan Ur-
ban station 18-34, we're tied for No. 1 witha ‘Lite
Rock’ station 25-49, and we’re No. 2 25-54. For
the first time ever, all these quarter-hour shares
are in double figures.”

Looking past WFYR's success for a moment,
it's interesting to note that Country as a whole
made a large ratings leap this book. Morgan
says, “Peoria has three
Country outlets now,
and when you figure in
B-104 [WBWN] from
Bloomington, IL and
your old station in
Galesburg, IL [Editor’s
note: I was on the air at
WAAG in the early '70s],
Country now hasa com-
bined 21.0 12+ share.”

Morgan attributes
that rise, at least in part, to the fact that his local
concert scene was very hot this spring. “When
you get core groups coming through, you're
going to get abump,” he says. “We wrapped the
spring with a Kenny Chesney concert, and that
show was the thing this past spring.

“Rascal Flatts have been in central Illinois
more in the past 18 months than the governor
has. We always try to take ownership of concerts
even though most are neutral because of the
number of Country outlets here. We do our best
to make sure listeners associate the shows with
River Country.”

A Hundred Little Things

Opining on the reasons for WFYR’s spring
success, Morgan says, “It's never one thing that
leads to a radio station’s success, but rather a
hundred little things that all contribute, Firstand
foremost for me, however, is attention to detail:
No detail is too small.

“We went in with a game plan four years ago
and stuck to it even when the numbers the first
time around were disappointing. We believed in
the plan and stuck to it with the patience of
knowing that it was going to come together.

“That being said, the format was blessed with
some outstanding music this spring from both
core artists and breakout artists like Big & Rich
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and Gretchen Wilson. Those two artists contrib-
uted to the format notonly growing overall, but
becoming younger as well.”

WFYR's spring promotions included sending
listeners to the CMA Music Festival in Nashvil'e,
giving away a “dream machine” — a top-end
riding mower — in a Father’s Day contest called
“Father Mows Best” and running one of the sta-
tion’s signature promotions, the “Secret Sound”
contest.

Morgan says that Regent has been “more than
generous” in providing marketing resources for
the station. Outlining the outside marketing par-
ticulars, he says, “We used IQ-TV's 'Kids’ spot
for television, which gets the majority of our
marketing dollars. We also continued a heavy
bus-card campaign that we’ve been running
year-round for a couple of years now.”

Obviously very excited by WFYR'’s building
success story, Morgan was quick to pass around
the kudos. “I'm just a traffic cop trying to keep
everyone heading up the road in the right direc-
tion,” he says.

“Thankfully, we have some great drivers:
Rick Stephenson, with his new partner, Lisa
Franks, in the morning; middayer Jason Par-
kinson; afternoon driver Todd Bryant; and
[Jones Radio Networks’] Lia, who does ex-
tremely well here. My hat is off to all of them.
We have a hard-working crew who all contrib-
ute and make my job easy.”

WGH-FM: No. 1 In Norfolk

The spring 2005 Arbitron numbers for Max
Media’s WGH-FM (New Country Eagle 97) were
stellar, with the station jumping 6.1-8.4
and catapulting into first place 12+.

Max Media/Norfolk Director/
Programming & Operations and
WGH-FM PD John Shomby was ec-
static. “The 12+ and 25-54 shares are
at the highest for the station in over
10 years,” he says.

“The biggest surprise was our
jump in 18-34, from 6.5-9.5, good for
No. 2 in the market. That speaks well
for the format in general and is due
in large part to the emergence of artists like
Gretchen Wilson, Big & Rich, etc.”

Asked for the reasons behind the ratings
jump, Shomby says, “The station has been very
consistent in presentation over the past several
years, and our main morning show host [Jim-
my Ray] has been here since WGH-FM flipped
to Country in ‘91.

“Most of all, though, is the fact that in January
Eagle 97 became the market’s only Country sta-
tion after a competitor left the arena.”

Eagle’s spring contesting centered around

John Shomby

top-tier concerts stopping in Norfolk. Shomby
says, “Country artists always draw well here,
and with the Reba McEntire-Brad Paisley-Terri
Clark tour, the Alan Jackson-Sara Evans show,
Toby Keith, Big & Rich, Rascal Flatts and Lone-
star all here during the spring book, we had some
excellent ways to connect with the audience.”

Big TV Buy

Outside marketing and promotion were also
keys to WGH-FM’s success. “We had probably
one of the biggest TV buys this market has seen
fromaradio station in a long time,” Shomby says.

“About a year ago we helped develop a TV
spot for Country with the SuperSpots folks. The
spot tumed out great, and we felt that it really
branded the station well.

“We've been using it, but this spring we real-
ly used it. Max Media was in the process of as-
suming ownership of WGH-FM, and they want-
ed to make sure Eagle stayed strong. They gave
us the resources for the strongest buy I've ever
been a part of. We were all over TV and spon-
sored the ACM telecast locally.”

Shomby feels that one staffer was a large part
of the station’s success. “1 would be remiss if 1
didn't single out Asst. PD/MD Mark McKay,”
he says. “As the OM of a five-station cluster and
the PD of this station, 1 am spread fairly thin,
so I must have someone who can handle day-
to-day programming with confidence and en-
thusiasm.

“Mark really understands branding a station
and is instrumental in the imaging of the radio
station. Plus, he has two of the best ears in the
business.”

WTHI: Terrific In Terre Haute

Country has a number of stations that have dom-
inated their marketplaces fora number of years, and
one of them is Emmis’ WTHI (HI-99). PD Barry
Kent details just how dominant WTHI has been:
“WTHI has been No. 1 12+ and 25-54 in each book
for about 21 of the 22 years I've been here.

“This spring’s 20.4 didn’t set any records, but
it's been a great run. Every book I research to see
if we have the highest 12+ share in the format. 1
wish WIVK [in Knoxville] and WUSY [in Chat-
tanooga, TN] would sign off for a couple of
books; then we might come in with the highest
12+ share.

“Back in the ‘90s we had 12+ shares of 30 and
32, but that was when Country was riding very
high. In the last 22 years the lowest 12+ share we
had wasa 19.”

It's hard to isolate any keys to success at a ra-
dio station that's been so successful for so long,
but maybe that's the point. “WTHI reflects the
market,” Kent says. “If it’s going on in the Terre
Haute area, it'’s on WTHI. Our great
team of people is one of the reasons
we've been so successful.

“From GM James Conner to the
engineering staff, our people are
‘4 committed — and some should be
| committed. The longevity of the air-
| staff — The Waking Crew, Barry Kent

| and Frank Rush; middayer Diane
House; afternoon driver Party Mar-
ty; and Eric Michaels in the evening
[After Midnite With Blair Garner runs
overnight] — has been the backbone of the sta-
tion.

“Our listeners feel like we are a part of their
family. Our guys live the lifestyle and live their
lives on the radio. I believe that everyone we
have on the air right now is from the area or has
lived here longer than anywhere else they've
lived, so we know the market, and everyone
knows us. We experience exactly what the aver-
age listener goes through daily.

"HI-99 is country music, and HI-99 is the Wa-
bash Valley. Our jocks play the music, talk about
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it and really relate to the Country P1. With the
proliferation of cell phones, we know what's
happening with traffic, accidents, etc., before the
authorities. Our listeners call us first.

“Qver the years we have had some great com-
petition both in and out of the format. Radio lis-
teners in the Wabash Valley may not know it,
but they have access to some of the best radio
in the country. ”

Powerful Promotions

WTHI keeps promotions on the air constant-
ly, although, Kent says, “We do ramp them up
during the books. This spring we played ‘Break
the Bank,’ giving away several thousand dollars.

“We've also been using our website more
and more, and our P1 database is getting
huge. Listeners who join the HI-99 Country
Club are entered into the database. They also get
our monthly e-mail newsletter, as well as an e-
mall blast that is sent out in advance of any pro-
motion, concert, etc. That makes those people
feel special.

“We also make sure we have tickets to every
concert around. There are many venues within
driving distance of Terre Haute, and we're al-
ways giving away tickets. We did a huge
“Thanks for listening’ concert with Josh Gracin,
Fanny Grace and John Stone called Salute Your
Country.

“I MC'd the event and asked for any veter-
ans to come up, and we had an elderly Navy
vet come up. He could barely make it to the
stage, but when he got there he saluted the
crowd, and they went nuts.

"We also continued our ‘Hometown Hand
Shake Tour” this spring, with the morning show
broadcasting from many of the small towns that
make up our six-county metro. lt's politics —
shakin’ hands and kissin’ babies.

“We also continue to have our van, ‘The
Country Cruiser, out during drivetimes, giving
away prizes. To win,
you have to have a "HI-
99 On Board’ sign. You
can tell by the name
how long we've been
doing the On Board
signs. We adopted the
idea years ago, when the
‘Baby On Board’ signs
were hot. The bumper-
sticker company has to
retool when we reorder
them. ] imagine we're the only station still us-
ing them, but they still work.

“We have also raised nearly $1 million for St
Jude doing Country Cares radiothons. 1 was at
the CRS the year Randy Owen challenged.
Country radio to get on board with St. Jude, and
we’ve done the radiothons ever since.”

Marketing Magic

As you mightimagine with a station that has
done so well for so long, outside marketing is a.,
staple for WTHI. “Over the years we have dong;
lots of marketing with billboards, TV, etc.”

Kent. “The last few years we have done only'!'V -

“We have been lucky to be part of a radio-TV"
combo. WTHI-TV is the local CBS affiliate, and
we runa TV schedule 52 weeks a year. They do
some great TV production, so it’s all done in-
house. If we have a promotion, we canruna TV; ¥
schedule to promote it.

“T'd like to add that working in Country rzn:lmﬁwi
is the greatest job a person could have, WTHI is
owned by Emmis Communications, and RIC%

Cummings and Jimmy Steele have given us all
the tools and backing needed to make HI-99
WTHI a great radio station.

“We were nominated for R&R's Country Sta-
tion of the Year, and we're up for a Marcoru
Award this year.”
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Publicity Efforts

National TV bookings push sales — and envy

Country artists have a well-deserved reputation for being a
close-knit and accommodating bunch, but they’re also in-
tensely competitive. Make no mistake, they're keeping score.
And while the singles and sales charts offer a weekly report card,
nothing stirs discussion more than one of their peers scoring a
coveted national television booking.

A high-profile appearance by a new or
emerging artist can launch a barrage of inquis-
itive calls from managers to publicists. The
past several months have seen Tonight Show
bookings for Jessi Alexander and Hannah-
McEuen, a Late Show With David Letterman
performance by Shelly Fairchild, and Julie
Roberts’ extensive association with ABC’s
Good Morning America.

“That’s one of the reasons there’s so much
pressure to get TV for new artists,” says Sony/
Nashville VP/Publicity Craig Campbell. “Art-
ists see another act on TV and think their ac-

o complishments merit
similar bookings.”

Landing a big show
isn't as easy as ticking
off a checklist, howev-
er. “It’s totally a case-
by-case basis,” Camp-
bellsays. “I wish it was
more of a cut-and-
dried formula, but it
has a lot to do with be-
ing in the right place at the right time. It helps
if you happen to be [a talent booker’s] next
phone call after an artist drops out of a show.

“Most of the managers get that, but a lot of
times they have an artist tapping them on the
shoulder to make the call. Artists don’t always
understand. All they see is another artist on
television who doesn’t have a top 10 single or
album.”

So while television has always been a top
priority for the Nashville star-making ma-
chine, its importance is increasing.

Jason Owen

AT,

“Once an artist gets on
television, the perception
is they're a star. And that
perception becomes
reali

Elaine Schock
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“The morning shows move
the needle more than the
late-nigit shows, but the
late shows are great for
exposure.”

Craig Campbell
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The Ultimate Get

“Once an artist gets on television, the per-
ception is that they’re a star,” says Los An-
geles-based independent publicist Elaine
Schock. “And that perception becomes re-
ality.”

Schock, whose country clients include Toby
Keith, Willie Nelson, Phil Vassar, Sawyer
Brown and Jason Aldean, says television is key
in a varied media plan. “It's a huge priority
for me, but you need a combination to make
an artist a star — television, radio, print,” she
says. “It all needs to work.”

Aside from radio, television seems to have
the most potential for significantly moving the
sales needle. “Anything we can do to move
units is important,” says Jason Owen, UMG/
Nashville Sr. VP/Artist-Media Relations &
Creative Services. “Certain shows do that,
some don't. Morning shows sell more albums,
while late night is better for establishing cred.”

Campbell agrees, saying, “The morning
shows move the needle more than the late-
night shows, but the late shows are great for
exposure. They’re a good imaging tool for the
sales and promotions departments to show
accounts and radio. Today, Good Morning Amer-
ica, Regis & Kelly, Ellen and Oprah really move
the sales needle for us.”

The crown jewel, according to Owen, is
Oprah. “The best booking of my career was
pitching Shania Twain with Dolly Parton to
Oprah,” he says. “We see a 150% to 200% in-
crease in sales when our artists do the show,
and every time it reruns we see spikes. It is
absolutely the ultimate get.”

Elusive Criteria

While the Nashville
industry, artistsand ra-
dio measure success
by chart position and
album sales, there are
no set criteria for get-
ting on television. “The
late-night shows es-
pecially aren’t as num-
bers-driven as other
media,” Campbell says.
“They just want some-
thing cool that will
keep people watching.
It doesn’t have to be
No. 1or wina bunchof
awards.

“That’s what hap-

JAY WALKIN’ New country duo Hanna-McEuen recently
performed on the Tonight Show With Jay Leno. /ntroducing them to
the audience, Leno noted he used to open for the duo’s father’s group,
Nitty Gritty Dirt Band. Seen here (I-r) are Jonathan McEuen, Leno and
Jaime Hanna.

pened with Jessi Alex-
ander. [Tonight Show talent booker] Barbera Li-
bis heard the album and really liked her. When
she had an opening she called us.”

“The best bookers are the ones who look at
the whole package,” says Owen. “It's more
about the music and the artist than about any-
thing around them. Those are the best, and
they’re also the best shows with the highest
ratings. But there are some that want a No. 1
hit or gold or platinum.”

Owen helped make it possible for a then-un-
known Julie Roberts to sing the new theme for
Good Morning America. That exposure and the
subsequent media coverage pushed Roberts’ de-
but album gold without a definitive hit single.

“Julie got more television than most, and
to this day we're still getting requests to be on
big network shows, but we're holding off for
the next record,” Owen says. “A lot has to do
with the artists themselves. They have to be
appealing to the viewer, it helps to have a great
story, and, third, it helps if the song’s a hit.”

Who You Know

The other factor that can't be overlooked is
the publicist’s relationships with talent book-
ers. "It took five months to get Phil Vassar on
The Tonight Show,” Schock says. “Barbera took
arisk on someone she’d never booked before,
but he was right for the show. I wouldn’t ever
give her an artist who wouldn’t work well for
her. If you blow it by convincing a booker
when an artist isn’t ready, it'll be a long time
before you get another artist on.

“These shows are hard to get because ev-
erybody wants them. And everything is based
on relationships. I've been booking television
a very long time, and the best players don’t
shift. You have to
know their job and
have respect for it. Un-
derstand the show. I
want to be on the
shortlist of people they
call when someone
drops out. Half the
bookings I've gotten
for new artists have
come that way.”

Establishing and keeping those relation-
ships means understanding certain parame-
ters and building trust. For instance, you can’t
book Late Show and Tonight Show appearances
too close together, and you can’t waste pitch-
es on artists who won’t work.

“I've got 26 artists, and a lot of times  don’t
even pitch because I know a certain booker
won't go for a certain artist,” Owen says.
“Plus, they know I wouldn’t call them on
crap.”

Craig Campbell
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“The artists have to be

appealing to the viewer,
it helps to have a great

story, and it helps if the
song’s a hit.”

Jason Owen
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Lack Of Exposure

Sometimes corporate-level decisions work
to benefit Nashville. “Good Morning America
is a good example of that,” Owen says. “ABC
as a whole has really stepped it up, with the
Kenny Chesney special, the CMA Music Fes-
tival and the CMA Awards. Country is obvi-
ously impacting ratings, otherwise they
wouldn’t go through the motions.”

- ABC's recent move into country seems tied
to its research about what that demographic
could do for its ratings. If the network has suc-
cess with country-artist bookings and the
CMA Awards, it could help bring down bar-
riers.

“Country s still stigmatized,” Schock says.
“It's become easier, and I think a lot of that is
based on research, but country isn't a done
deal yet. It's still a fight.”

One of the biggest limitations is the lack of
exposure country gets in the New York mar-
ket. “The media capital doesn’t have a Coun-
try station, and that's a big problem,” Schock
says.

“Country is the most popular and influen-
tial music in America, but it's not in New York,
$0 it's even harder to convince the people who
book these shows that country is important.
The CMA Awards show being in New York
should help things, but that's one big push.
What happens after that?”

Country does have some advantages over
other genres, however. “The talent bookers
know when they have a country artist on that
everyone will be very accommodating — from
the artist to the team,” Campbell says.

“They’re confident that the music will
move people and not be offensive. They love
dealing with Nashville because the artists
aren’t demanding and they follow through
with everything they say they're going to
do.”
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in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds
officiatly reported to R&R by each reporting station. Songs unreported as adds do not count toward overall totat stations playing a song. Most Increased Points lists the Station playlists for all R&R reporters are available
songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter on the web at www.radloandracords. com.
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission N N
from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Powergold

The Leaders in Advanced Music Scheduling Software for Windows 58/ME/NT/ 2000/%XF

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
infoi@powergold.com
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September 9, 2005

ARTIST TITLE LABEL(S)
BROOKS & DUNN Play Something Country Arista)

SARA EVANS A Real Fine Place To Start (ACA/
MONTGOMERY GENTRY Something To Be Proud Of (Columbia/
BRAD PAISLEY Alcohol (Arista)

CRAIG MORGAN Redneck Yacht Club (88A/

TIM MCGRAW Do You Want Fries With That (Curd/

VAN ZANT Help Somebody (Columbia)

GRETCHEN WILSON All Jacked Up (£pic/

JAMIE O'NEAL Somebody’s Hero /Cap/m#

JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street)
JASON ALDEAN Hicktown /BBA)

LEANN RIMES Probably Wouldn't Be This Way /Asylum/Curb)
KEITHURBAN Better Life [Lapitol)

TRISHA YEARWOOD Georgia Rain (MCA/

LONESTAR You're Like Comin Home (BNA/

GARY ALLAN Best | Ever Had (MCA)

NEAL MCCOY Billy’s Got His Beer Goggles On /903/
RASCAL FLATTS Skin {Sarabeth) (L yric Street/

DIERKS BENTLEY Come A Little Closer (Capitol)

LEE ANN WOMACK He Oughta Know That By Now (MCA)
JO DEE MESSINA Delicious Surprise (I Believe It} (Curdy
PHIL VASSAR Good Ole Days fArista)

TRACE ADKINS Arlington (Capitof

JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South/
ALAN JACKSON USA Today (Arista)

CHRIS CAGLE Miss Me Baby (Capitol)

SHOOTER JENNINGS 4th Df July (Universal South)

TRACY LAWRENCE Used To The Pain (Mercury)

TERRI CLARK She Didn't Have Time /Mercury/

BILLY CURRINGTON Must Be Doin” Somethin’ Right (Mercury)
RYAN SHUPE & THE RUBBERBAND Dream Big /Capitol/
MARTINA MCBRIDE Rose Garden (RCA/

LITTLE BIG TOWN Boondocks /Equity)

KEITH ANDERSON XXL {Aristal

FAITHHILL Like We Never Loved At All (Warner Bros./Curly)
JOSH TURNER Your Man (MCA)

GEORGE STRAIT She Let Herself Go /MCA/

TOTAL
POINTS

4317
4275
4034
3856
3680
3377
3349
3291
3116
3089
3029
2796
2745
2701
2608
2404
2387
2142
2067
1893
1807
1766
1475
1461
1332
1249
1041
1026

861

859

854

834

767

759

755

601

537

523

CATHERINE BRITT & ELTON JOHN Where We Both Say Goodbye /7C4/ 499

BLAKE SHELTON Nobody But Me (Warner Bros.)
MIRANDA LAMBERT Bring Me Down /Epic/

TOBY KEITH Big Blue Note /Show Dog/DreamWorks/
RANOY TRAVIS Angels (Word/CurtyWarner Bros.)
DARRYL WORLEY | Love Her, She Hates Me {OreamWorks/
SHANIA TWAIN Shoes {{yric Street/

SAWYER BROWN They Don't Understand (Curby

SHANE OWENS Bottom Of The Fifth (Rust/Universal)

RAY SCOTT My Kind Of Music (Warner Bros.)

REBA MCENTIRE You're Gonna Be (MCA/

LUKE STRICKLIN American By God's Amazing Grace (Pacific/

470
384
372
364
297
289
283
216
200
196
189

o

POINTS

102

-49
231

-496

240

-562
516

74

-846

75
156
75
202
419
-61
a8
151
174
402
214
15
4
93

-929

309
253
61
54
-28
a
81
52
154
51
91
394
86
388
19
116

-301

310
48
80
229
a0
8
17
91
46

o W
3601 114 99862
3683 -50 EETAR
3400 +183 95326
3210 -502 90823
3116 +234 86010
27€3 516 77674
2783 437 78536
2805 +94 75483
2515 733 74064
25719 +73 71641
2583 +138 68576
2345  +62 65879
2354 +168 63764
2361  +385 61542
2218 -79 61042
2066 +85 56118
2000 +119 54536
1735 +136 50110
1843 +380 45060
1611 +209 44357
1862 +13 40643
14535 15 40086
1201 +80 35715
185 797 34067
1153  +260 30016
1mM7 +218 27330
896  +47 24465
e +37 23694
138 -28 18287
727 415 18435
749 +74 19774
685  +42 19416
642  +151 16620
619 +38 17002
648 +92 17421
63E  +331 13971
47€  +64 12040
507  +406 10897
466  +19 11035
40t +98 10478
299 262 8421
365  +307 7844
313 -32 8205
260 +39 5786
266 +212 6064
218 +32 6304
176 +10 5816
192 +21 3592
202 +116 3903
194 +45 3879

+/- AUD.
(00)

-2854

714
5233
9123
4124

-13990
12108

773

-20176

2625
2895
2986
5595
8781
-285
2177
3513
4662
8819
5646
276
1059
2527
21715
7553
6732
2448
2334
825
708
1841
1472
2945
1307
2422
9472
2328
8051
37
2498
6971
6382
780
1819
4503
845
383
591
2097
475

W%ENKS
16
20
18
19
16
17
25
6
17
23
22
22
25
6
20
14
15
22
5
9
22
13
13
15
5
4
6

—_
N = R L W = N 00 = O W s e N D

e
100/0
101/0
101/0
94i0
1011
93/0
93/0
1010
80/0
9811
101/0
99/2
95/4
99/4
92/0
95/2
96/2
8213
9617
91/5
a3n
8310
8115
61/0
76111
75/9
66/6
55/3
6113
5712
50/5
44)2
50/8
4313
49/4
52/29
4212
47137
31j2
3615
3310
31124
21
2442
28/21
2112
1812
18)2
2119
204

102 Country reporters. Songs ranked by total plays for the airplay week of Sunday 8/28 - Saturday 9/3.
© 2005 Radio & Records

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
GEORGE STRAIT She Let Herself Go MCA/ 37
FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 29
TOBY KEITH Big Blue Note (Show Dog/OreamWorks) 24
SHANIA TWAIN Shoes fLyric Street/ 21
JOE NICHOLS Tequila Makes Her Clothes Fall Off iUniversal Southy 11
ALAN JACKSON USA Today (Aristal 9
REBA MCENTIRE You're Gonna Be (MCA/ 9
81G & RICH Comin’ To Your City (Warner Bros.) 9
MARTINA MCBRIOE Rose Garden (RCA/ 8
RASCAL FLATTS Skin (Sarabeth) /Lyric Street/ 7
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
KEITH URBAN Better Life (Capitolf +419
RASCAL FLATTS Skin (Sarabeth) /L yric Street) +402
FAITH HILL Like We Never Loved At All (Warner Bros/Curt)  +394
GEORGE STRAIT She Let Herself Go /MC4) +388
TOBY KEITH Big Blue Note /Show Dog/OreamiWorks) +310

JOENICHOLS Tequila Makes Her Clothes Fall Off Universal South) +309
ALAN JACKSON USA Today /Arista/ +253
CRAIG MORGAN Redneck Yacht Club (88R) +240
MONTGOMERY GENTRY Something To Be Proud Of /Columbia) +231

SHANIA TWAIN Shoes # yric Street/ +229
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GEORGE STRAIT She Let Herself Go (MC4/ +406
KEITH URBAN Better Life (Capitol) +385
RASCAL FLATTS Skin {Sarabethl {Lyric Street/ +380
FAITH HILL Like We Never Loved At Al (Warner Bros./Curh)  +331
TOBY KE'TH Big Blue Note (Show Dog/DreamWorks) +307

JOENICHOLS Tequila Makes Her Clothes Fall Off (Universal South) +260

CRAIG MDRGAN Redneck Yacht Club /BBA/ +234
ALAN JACKSON USA Today (Arista/ +218
SHANIA TWAIN Shoes {Lyric Street) +212
DIERKS BENTLEY Come A Little Closer Capito) +209

Party Zdone  Parl Ll B Lo R

NEW PRODUCTS AVAILABLE! - CALL TODAY FOR A CATALOG!

YOURSELF
/ B, sl

IHE’QEI' PP (I unun@ml

e EventTape®

« BunchaBanners™
* FlashBags™

¢ BumperStickers
¢ Ponchos

* KeyTags

* StadiumCups

®- - =

@
|

(| KirstHlash!

]
I
|
:
i
3 6528 Constitution Drive
i Fert Wayne, Indlana 46804
! Fax: (260) 436-6739
i www firstflash.com
I
©

1-800-21 FLASH

1-800-213-5214
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COUNTRY CALLOUT AMERICA. v Pullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES September 9, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of August 28-September 3.

TOTAL STRONGLY
ARTIST Tl (Label) POSITVE PASSION  INDEX  NEUTRAL  FAMILARITY  Dislke  oisLke | GALLOUT AMERICAo
TOBY KEITH As Good As | Once Was (DreamWorks) 4715% 87.3% 434  85% 98.3% 1.5% 1.0% HOT SCORES
FAITH HILL Mississippi Girt /Warmer Bros.) 405% 80.8% 418 153% 99.3% 25% 0.8% Th. W k At
SARA EVANS A Real Fine Place To Start /RCA/ 348% 783% 4.10 15.5% 98.0% 3.3% 1.0% IS Wee .
BROOKS & OUNN Play Something Country /Arista) 428% 780% 492 10.8%  97.3% 5.5% 3.0% Callout America
VAN ZANT Help Somebody /{Columbial 36.0% 75.0% 4.9 16.5% 96.3% 3.8% 1.0% By John Hart
CRAIG MORGAN Redneck Yacht Club /BBR) 295% 73.8% 4.03 15.5% 94.3% 4.0% 1.6%
MONTGOMERY GENTRY Something To Be Proud Of /Columbia/ 27.8% 71.8% 400 180%  94.3% 35%  1.0% oby Keith’s “As Good As I Once
. Was” is still the No. | song overall
BRAO PAISLEY Alcohol (Arista) 343% 715% 4.00 14.5% 95.0% 7.0% 2.0% in this week’s sample, and it's the
GRETCHEN WILSON All Jacked Up (Epic/ 305% 685% 392 19.8% 96.0% 5.0% 2.8% No. 1 passion song too. Faith Hill's
LEANN RIMES Probably Wouldn't Be This Way fAsylum/Curt) 25.3%  655% 384 223%  96.0% 6.0%  2.3% gl pRICT is EhelNo S anE
overall, and Sara Evans’ “A Real
JAMIE O'NEAL Somebody's Hero (Capitol) 283% 648% 384 21.8% 96.8% 9.0% 1.3% Fine Place to Start” is No. 3 for the
KEITH URBAN Better Life (Capitol) 21.3% 645% 388 19.8% 90.3% 5.8% 0.3% week. Rounding out the top five are
T : Brooks & Dunn’s “Play Something
' b, 0, D,
LONESTAR You're Like Comin’ Home /BNVA/ 16.8% 64.3% 383 215% 91.0% 5.0% 0.3% Country,” at No. 4, and Van Zant's
TRACE ADKINS Arlington (Capitol) 265% 63.8% 3.85 18.5% 91.8% 6.5% 3.0% “Help Somebody,” at No. 5.
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 198% 583% 379 225% 88.3% 6.5% 1.0% Gretchen “1“50“'5 "All Jagked
- . % 178 208% % 7.%% 25% Up,” at only 5 weeks of age, is al-
TIM MCGRAW Do You Want Fries With That [Curl) 22.8%  58.0 . .8% 92.5% .39 4 ready the No. 9 song in the sample
SHOOTER JENNINGS 4th Of July {Universal South) 218% 57.5% 379  20.0% 86.5% 6.8% 2.3% and the No. 7 passion song.
GARY ALLAN Best | Ever Had (MCA) 16.5% 56.5% 367 245%  90.5% 6.8% 2.8% Leann Rimes moves into the top
o 10, with "Probably Wouldn’t Be This
BLAINE LARSEN The Best Man (Giantslayer/BNA) 16.5% 56.0% 3.73  25.8% 88.3% 5.3% 1.3% Way” at No. 10, up from last week's
JASON ALDEAN Hicktown (BBA/ 170% 558% 363 28.5% 94.5% 7.8% 2.5% No. 19. She has the No. 6 song with
HOT APPLE PIE Hilbillies (OreamWarks) 19.8% 50.3% 369 258%  90.0% SRR { females, up from No. 12
Keith Urban is seeing strong
TRISHA YEARWOOD Georgia Rain (MCA) 213% 543% 364  26.5% 93.8% 10.5% 2.5% growth, with his tune ranking at No.
LEE ANN WOMACK He Oughta Know That By Now (MCA/ 145% 53.8% 3.63 28.3% 91.0% 15% 1.5% 12 overall, up from No. 18, and as
; . . o o " 5 " the No. 17 passion song. [t’s also the
JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street) 14.5% 50.3% 3.6 308% 91.5% 18% 2.8% Wo. 7.sotig it cord 8544 liteners,
NEAL MCCOY Billy’s Got His Beer Goggles On /903/ 170% 49.0% 355 27.8% 89.8% 9.5% 3.5% Billy Currington’s “Must Be Doing
RASCAL FLATTS Skin {Sarabeth) [ yric Street/ 16.0% 485% 360  20.8% 82.0% 103%  2.5% So?le‘}]:}nglﬁght" is doilrll%hijgst th?:
as the No. 15 song overall this week,
MARTINA MCBRIDE Rose Garden /RCA/ 238% 47.0% 372 18.3% 77.5% 9.3% 3.0% and it's also the No. 19 passion song.
RYAN SHUPE & THE RUBBERBAND Dream Big (Capita)) 135% 435% 353 23.3% 79.0% 9.5% 2.8% Younger 25-34 listeners rank this
TRACY LAWRENCE Used To The Pain (OreamWorks) 1.3% 423% 352 253% 78.0% 8.3% 2.3% song at No. 15. )
. . Gary Allan’s “Best [ Ever Had” is
DIERKS BENTLEY Come A Little Closer {Capitol) 100% 420% 356 24.5% 74.5% 6.0% 2.0% beginning to show strength as
JOE NICHOLS Tequila Makes Her Clothes Fall Off {Universal South)  12.0%  41.3% 357  225% 73.8% 8.5% 1.5% awareness builds, ranking as the No.
PHIL VASSAR Good Ole Days (Arista/ 85%  41.0% 348  325%  B20%  68%  1.8% | .8sonup fromNo. 2l and as the
. No. 24 passion song. This track is al-
CHRIS CAGLE Miss Me Baby [Capital) 123% 388% 352 20.8% 71.0% 9.3% 2.3% ready No. 16 with females.
JO DEE MESSINA Delicious Surprise (I Believe It} {Curb/ 9.8% 360% 338  28.0% 77.5% 10.5% 3.0% Martina McBride’s “Rose Garc?len"
KEITH ANDERSON XXL Arista) 13.0% 320% 343 21.0%  665%  105%  30% | debuisstrong atNo. I3inpassion.
Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) I like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-t6-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included In weekly caliout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% maleffemale and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha: Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; P €; ington, DC. WEST: A , CA: Sait Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.
Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.
Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls, ————_
and quality time with the stars.
Make your station the weekend hot spot.

Call 800.426.9082
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COUNTRY

Ratenwmcomrasultsarenolnmmreplacemﬂmmmh The results are intended to show opinions of participants
Internet only. of RateTheMusic.com. The RTM system, is available for local radio stations by
\ cafling 818-377-5300. nmmms:c com data is provided by Mediabase Research, a division of Premiere Radio Networks.

e s N
i ica’ 5 y = POWERED 1]
C RateTheMusic.con ) prsesaemmeamysnssze || RO cOUNTRY TOP 30 [P0l
o CANAD.

Artist Title (Label) W W Fami. Bum 2584 25:54 2554 W Wi ARTIST TME LABEL) R sl "G stanons
SARA EVANS A Real Fine Place To Start /L4 21 4 W% 8% 4B 4B 43 | CBROCHS SUURN Poy Sametiog Coutry Arste) 588 1 13 150
M. GENTRY Something ToBe Proud Of Columbial 416 418 93% 17% 421 430 411 3 @  SARREVANS ARealFrePaceToSun A4 S0 +12 12 140
BROOKS & DUNN Play Sometring Country trista/ 414 417 93% 71% 411 413 403 2 3 TOBYKEITH AsGood As|Once Was hemiforks/ 03 45 15 160
SUGARLAND Something More (Mercury/ 410 410 9% 3% 419 417 42 8 ©  GRETCHEN WILSON All Jacked Up /Epic/ 481 435 5 130
DIERKS BENTLEY Come A Littie Closer (Capitof 408 - B% &% 407 430 381 5 5 TIM MCGRAW Do You Want Fries With That (Curt) 487 42 13 16i0
TOBY KEITH As Good As | Once Was (DreamMorks) 405 421 100% 35% 4.7 429 404 6 6 BRADPAISLEY Alcohol (Arista/ 4718 16 14 130
KEITH URBAN Better Life /Capitol) 404 404 B1% 12% 406 429 382 7 @ GEGRGECANYON Who Would YouBe UniversalSoutt) 473 +1 10 1400
GARY ALLAN Best ! Ever Had (MC4) 402 408 85% 13% 401 419 382 4 8 FAITH HILL Mississippi Girl Warner Bros.) 43 80 16 130
CRAIG MORGAN Redneck Yacht Club (B8%) 400 410 W% 8% 392 396 389 9 @ AARONLINES it Takes AMan BV4) ME 46 s 13
TRACE ADKINS Arlington (Capital 395 499 BG6% 18% 405 404 406 10 10 DOCWALKER | AmReady (Open RoadiUniversall 425 4 12 150
L. RIMES Probabiy Wouldn't Be This Way izhmiurl 394 397 91% 18% 398 4 391 14 @  M.GENTRY Something ToBeProud Of Cobmbia/) 416  +55 7 1.
JAMIE 0'NEAL Somebody's Hero (Capitol 393 394 9% 23% 396 405 3.87 15 @ KEITH URBAN Better Life (Capitol) 402 +59 3 1501
VAN ZANT Help Somehady (Cokmnbia/ 391 404 93% 27% 306 407 388 12 @ JAMIE D'NEAL Somebody’s Hero (Capitol 83 +7 7 1310
BRAD PAISLEY Alcohol (Aristal 390 410 99% 35% 388 400 375 13 1448 A. WILKINSON No More Me And You Universal South) 345 19 1 9/0
LONESTAR You're Like Comin’ Home /BA4/ 390 402 62% 14% 397 412 385 22 @ CRAIG MORGAN Redneck Yacht Club B8 327 +57 Il 10
JOSH GRACIN Stay With Me (Brass Bed) (yric Stree/ 388 392 86% 17% 386 411 360 16 D JOSHGRACIN Stay With Me Brass Bed) fyrc Sreet) 317 +17 5 10
NEAL MCCOY Bill's Got His Beer Goggles On/90/ 383 398 88% 19% 378 376 380 18 @ GORD BAMFORD ANlAboutHor (GHB/Ropatty . s 140
PHIL VASSAR Good Ole Days (Arista/ 380 391 75% 13% 384 391 378 19 D TERRICLARK She Didn't ave Tine Mercury) W 10 5 oo
TRICK PONY tt's A Heartache (Asylam/Curt/ 379 385 94% 2% 386 488 371 2% @ DERICRUTTAN Shne i St o 2 1m
LEE ANN WOMACK He gt Know That By Now L4378 386 79% 15% 385 390 380 D ROAD HAMMERS £t Bund.. OpenodUiniesal 200 +38 1w
B ey M D e o S7B3m B NN 38 17 21 LONESTAR You're Like Comin' Home (BN4/ 289 2 6 130
RYAN SHUPE & THE RUBBERBAND Dream Big/Capiof 377 391 60% 14% 378 398 357 2 @etp 0.MARSHALL Wrro I RumingFror sy s 276 +8 -
JASON ALDEAN Hicktown (B8R 375 385 87% 20% 373 374 372 e w7 e
FAITH HILL Mississippi Girl (Wamer Bros.) 372 387 9% 38% 367 376 358 DI E N .
TRISHA YEARWOOD Georgia Rain /MC, 369 380 97% 30% 379 393 364 P e R R e
SHOOTER JENNINGS 4th Of July Wniversal Sott) 368 383 75% 21% 365 370 362
J0 DEE MESSINA Deicious Surprise (| Beieve i Cuty 365 368 7% 16% 373 385 352 @t PAULBRANDT MbertaBowd (Damgellabvrsal 237 +108 1 133
TMMCGRAW Do You Went Fres With That/Curty 360 397 9T% 36% 362 381 341 35 21 JODEEMESSINA Defcious Swprse I Boleve ) €ty 233 7 6 710
HOT APPLE PIE Hillilos Drwam i/ R R R 27 €@  GARY ALLAN Best|Ever Had MC4/ 23 411 2

B> @ VANZANT Help Somebody (Coumbia) M+ 1 .
it e M e s L B L Z‘,’f‘,ﬁ%ﬂiﬁw‘% 20 30 SHEDAISY Don'tWorry 'Bout A Thing fyricSreetd 211 70 11 120
on persons 12+. Ma;y%mﬁvlwmmm%%kﬂwmmw mﬂnhmmmm 20 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio

Networks, Songs ranked by total plays for the airplay week of 8/28-9/3. Bullets appear on songs gaining plays or remaining
| flat from previous week. f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\ below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. o Indicates Cancon.

J

48 ® Radio & Records September 9, 2005

3

@ N _ B
C.0.-U-N T 8% NEW & ACTIVE
FI i K LUKE STRICKLIN American By God's Amazing Grace (Pacifc

Total Points: 401, Total Stations: 14, Adds: 1
@ YEAR AGO STEVE HOLY It's My Time (Waste It If | Want To} Curt/
Total Points: 383, Total Stations: 28, Adds: 2
* No. I:“Live Like You Were Dying” — Tim McGraw
YEARS AGO BARRYL WORLEY | Love Her, She Hates Me (OreamWorks/
Total Points: 341, Total Stations: 24, Adds: 0
* No. |:“That's The Way” — Jo Dee Messina |
BUDOY JEWELL So Gone (Columbia)
Yﬁms Aes 1 Total Points: 332, Total Stations: 25, Adds: 1
¢ No. I:“1 Like It, | Love It” — Tim McGraw |
LISA BROKOP Big Picture fAsylum/Curby
@YE‘F‘_‘S Froi) | Total Points: 329, Total Stations: 26, Adds: 0
* No. 1: In My Mind” — Alabama
No. 1:“Jukebox In My Min TOBY KEITH Big Blue Note (Show Dog/OreamWorks/
@ysms ALY . | Total Points: 264, Total Stations: 45, Adds: 41
|
* No. I:“Meet Me In Montana” — Marie Osmond w/Dan Seals SUGARLAND Just Might (Meke Me Beliove) (Mercury/
YEARS AGO Total Points: 140, Total Stations: 11, Adds: 10
J 1 E I
* No. |: “Looking For Love” — Johnny Lee SUSAN HAYNES Crooked Little Heart £ic/
.YE ARS AGO - e Total Points: 114, Total Stations: 14, Adds: 2
* No. 1:“Blue Eyes Crying In The Rain” — Willie Nelson AMBER BOTSON | Ain't Your Mama (Capitol)
Total Points: 92, Total Stations: 11, Adds: 5
N J
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COUNTRY REPORTERS

~
( Stations and their adds listed ajphabetically by market —
. 0 R NV WKDF/MNastwille, TN* WCTK/Providence, RI* KSNi/Santa Maria, CA M/Tucson,

e bl S !’u“‘"’”'"""" o mﬂ:‘ iimore %mﬂ mmnv:'?:: OM/PD: Dave Kelty OM: Rick Everett FOARD Tim Brown WMJ:M

O B 1A o MO: Chuck Galer P0: Er Heper MD: g Frey MD; Samy Crise WD M Leste e Skrens § R T

PO/AMD: JB Cloud mw AD. Cluck (1 1 1 TogY N 6 FATHHLL 5 WSROI Jhdie COTSOM

20 SHOOTER JEXMAGS. Vi IISD‘SMWIWI 2 G ST OBV AETH TREX PONY BAE STV

8 e } e Ao kY LR WCTUSaresot, FL*

GORGSTA KCCY/Colorado Springs, CO* | 3 Convicmeow KKBQ/Houston, TX* PO/MD: Ric Larson WSiX/Nashville, TN® ‘P"D'Jin 0'5;:, Cities, 1A OMPD: MarkWikion KVOD/Tutsa, OK*

WOMX/Akron, OH* _ OM: Bob Richards PO: Johney Chiang OM: Clay Hunnicut WD Bon Evans APD: Hoidi Qocker POMD: e Sarrton

OM/PD: Kevin Mason WBWN/Bloomington, IL | pp: JoJo Tumbeaugh KKIX/Fayettevile, AR MD:; Christi Brosks POMD: Keith Kautman e gone 1 i vy

APD: Ken Steel OMPD: Dan Westhoft MO: Valerie Hart PD: Oave Asheratt s 0 e

B APOMD: Buck Stevens e STRAT APD/MD: dake McBride WERr WUOLexington,

RASCAL ALATTS 10 KM ANOERSOH 12 GEORGE STRATT OM: Robert Lindsey WSM/Nashville, TN* . WJCL/Savannah, GA WWZD/Tupelo, MS
10 0BV XM 7 SEROQS ) 0 PD: i WﬂOM‘;lG'ﬂ"v NC OM: Pat Garrett OM: Rick Stevens
5 KKCS/Colorado Springs, CO* ; : Framk Sores OM: Paul Mictels PO: BosmerLee PO Bill Hughes
et WHI(Blucfield, WV | pp: Cogy Cartson WKMLFayetevilie, NC | PD:Judy Eakon ol ":‘Tm POLsaMcay o son APD:Paul Stone

o:8il OM: Ken Dietz HEo i OM: Mac Edwards WO: Dave Pooke 4 GEpGE STRAT APD: Mike Maddowy' Biddle | % SaciSn 1 TR o

il Earey POMD: Joe Jarvis 1 S TR PO: Paul Jobnson § ML KZKX/Lincaln, NE O TR BICE § MBERDOTSN

3 SUGARLAND 7 REBAMCENTIRE JEw " 5 AMBER DTSON 3 GEDRGE STRAT § SHAA TWAN

3 FATH UL 7 TRICK PONY APD: Dave Stone 5 GEDRGE JONES LDOLLY PARTON OM: Jim Steet KMPS/Seattle, WA*

ok v MD: Deasd BEAR PO: Brian Jennings WCTY/New London, CT ) PD: Becky Breer

jEEn § B WEOS/Columbia, SC* s APOMD: Cama Tumer OWPD: Jimmy Lehn KOUTRapiaCty, 80 | ookt e A

§ o PO: LISmith WORMMuntsville, AL o APU; Daye Eder POMD: Mark Housion (T OWPD: Michael Crulse

XB e | s - APD/MO: Glen Garret T OM/PD: Todd Benry HEH-S 7 gares sun S 13 ASCA RATTS

OM: BilMay B 2 e APD: Stiar Langsion KSSNLittie Rock, AR” § suion # S ]

PD: Tim Jones . Sheipd dames MIDR%"A'IL l:‘n%am PDMD: Chad Heritage LY CURRMGTOV KRMO/Shrevepont, LA WFRGAtica, NY

APOMO: Jeft Jay KiZN/Boise, ID* WCOL/Columbus, O T uou'm § VRIS BENTLEY (153 KBUL/Reno, NV PD: Les Acree OM/PD: Tom Jacobsen

Vel OMPD:Rich Summers | PO: Jota Cremahaw 7 S HE=H WPSKNew River Vatley, VA | 0WPD: Tom Jordan AP samos Anory & By
APOMD; SpomcerBurke | APOMD: D Zuko 1 i fae KZLALos Angeles, CA* | omyp: Scot MD: Chuck Reeves * GRS ¥ o

KRST/AIbuguerque, NM* | 3 St DERSENMEY OM/PD: R.J. Curis APLMD: Sean Sumoes 10 GARCTmE b 101 o Bima 6 e

OMPD: Eddie Hastell { R [T WEMSAndianapois, IN* | APO/MD: Tomya Campes ey )

MD: Paui Bailey WGSQ/Cookevitle, TH WFBE/Flint, PO: Bob Richards XFRG/Riverside, CA* 100KS/Sheeveport, LA KIUGNisalla, CA
s . OM: Marty McFly PO: Cayote Caliins MO: 4.0, Cannon e OM: Lee Douglas OMPD: Gary MeCay POMD: Dave

mm PO: Gator Harrison APD/MD: Dave Geronino THGHT DM WAMZALouisville, KY* wi Mloﬁ 3 AL WO Ragen o 3 rsmom
: in hthigpi PD: Coyote Cathoun OMFD: 1 H m
KRRV/Alexandriz, LA PD: Kevin Anderson mmﬁ"m‘ WISUdackson, MS NO: ot Train Lane APOIND: Mk ey ;g“’w 2 RASCALRATTS
POMD: Sieve ACOAND: Jim Miler gescias WXFUForence, AL OM: Steve Kelly ' Sak e ' WIRKW, Palm Beach, FL*
e > WO s oLy eamIOn o s 14" GEORE S PD: Rick Adams it WSLC/Roanoke, VA" gu:./ns ioux City, 1A PO: Mitch Mahan
ke - Kin Aden s owsow : : 800 Rounds MD: JA Jackson
WCTO/Allentown, PA* i | S %mg;s KNFM/Ddessa, TX ;"‘,-,m APDMD oy Michacs T
OM/PD: Shelly Easton WKLB/Boston, MA* KRYS/Corpus Christi, & OM/PD: John Moesch Noddds s BG4 RGH SeA T
OM: Pauta Newell KLLLAubbock, TX 7 GEORGE STRAIT 1 R et RERAMCENTIRE
MD: Jerry Padden OM: Don Kelley KSKS/Fresno, CA* 3 & JAVEY JOHISON
1 TORY KEIIH PD: Frank Edwards 2 OM/PO: Jefl Scott
1 SHAMA TWAN PD; Mike Brophey MI: Deesa Blske PD: Sieve Pleshe WUSJ/Jackson, MS Wﬂ% WYYD/Roanoke, VA ACOMWaco, TX
ey APO/MO: Ginny Rogers oo e MD; dason Husst PO: Tom Freeman 17 oo KTST/Okiahoma City, OK* | PD/MD: Joel Dearing WBYT/South Bend, (N WACOMWaco,
2 Bl s P i o | PGt | PO

KGNC/Amarillo, TX a1 Ty APO/D: Athony Alen “

OM: Tim Butler G/Bryan. . KUAD/R. Collins, CO DS BONTLEY d i .

AT | O PO Mot aloghan A Pt Dhosaomons | KOWGyokanewx' | Mg, 02

i BRSa el APD: Dave Jensen e UMD LauraSaimg | 1OUKT/Omaha, NE* PAD: Bty OM: Tim Coltr P0:George King
3 R |ﬁfummns MO: Brian Gary [ PD: Tom Goodwin VRSN POMD: Jay Daniels MO: Rose
b WROD/Jacksonville, FL* MO: Craig Alien et APD: Bob Casle iy

KBRJ/Anchorage. AKX OM: Gail Austin R, i A ok - TR

PO: Matt Valley WYRKBuftalo, NY* KSCS/Dallas, TX* WEKURL Myers, FL* pfalocd. WWQMMatison, Wi } AL T
s APOMU: Wendy Lym OMPD; Lomin Palagi OMPD: Sieve Amar MO Jote Sl PO: Mark Grantin WIXQ/Rockdord, IL b2

[ APT/MD: Chis Hult APOMO: Dave Logan 5 ENGILS WO Mel McKenzie KHAY/Dumard, CA PD: Steve Summers WDEZWausau, Wi

WWWW/AIN Arbor, MU 3 L pars 1 AN ACSON DERG gm.ey TON K PO/MD: Buddy Yon Arsdaie APOMD: Katy Hess TR PO: Bob Jung

OMPD: Rob Walker ) 1 ooV B i ) St ; e APOMD: Vanessa Ryan

3 WARTIHA NCBROE WOKO/Burlington WXBQ/Jahnson City* § Bews LD OM: Robest b THAY LANRERCE
. 6 JASON. POMD: “(m" TH

WNCY/Appleton, W amm’m WG"E.,Dmm- Beach.FLy WWGR/FL. Myers, FL* 18 mﬂm POMD:, Ilmcoiz' A - . KNCl/Sacramento, CA* APD: Lvnpxlmﬂs Nemanm | ors

e L BE e | i
- . 3 JOENCHOLS " . dim

PO ooy KHAK/Cedar Rapids, 1A | 2 fosviein S o WPICKSpringfieid, MA® 7 b

? Sanawan OM: Dick Siadien KYGO/Denver, CO WFGVJohnstown, PA | et : RJ McKay § Gore ST
PD: Bob James ) WYZB/Ft, Walton Beach, FL | M0; 20 Mosby KTEXMchllen, TX* APD: Nick Damon -

WKSF/Asheille, N D: Dawa Johnson MD: Carellx OM: Seraich Malone OM: BillySantiago WCENSaginaw, MI MD: Jostica Tyler L3

OM/PD: Jeft Davis |y e § e PD: Toud Nixon i PD: dodo Cerda PO: oby Philips ¥ Py -

: Brian Hatfield 9 GBI WLSH bty Y KIXQ/Japlin, MD g KLUR/MWichita Falls, TX

PO, B H 0 ot Sk OM: Jason Knigh AP Frankie Dee MD: Keith Nlen s s OMPD: Bren Wamer

o KHKYDes Moines, IA® PO: Siove Kelty M P WPAP/Panama City, FL 3 B :?@;g

WIXY/Champaign, IL OM: Jack 0'Brien WOHK, Wayne, IN® § L | s OM/PD: Eddie Rupp ST

WKHXAtlanta, GA® O: Sty Pl PD: Andy Ellit QWP Rab Kelley e APTYMD: SianeCollns s KITS/Sanpheid ND

OM/PD: Mark Richards MD: Micole Beals MD; Eddie Hafield 12 GORGE STRAT . KRWO/Mediord, OR 15 AL was COySaginaw, OMFD: Brad Harsen .

MD: Gy 15 TOB( KB 2 I 2 B4 R ¥ 15 LENMANES OM/PO: Rick Walker APD: Curly Clark KFDIWichita, KS

A0 doweey 13 AL 2 AMECR DOTSON . OMPD: Larry Neal 15 peestemer MD: Joha Richards # ToBVKEi OMPD: Beverlee Brannigan
! A BN | Sl o RGNS Y WNWNMalamazoo, M | MD:Seoll Schies ' Wentiomoe g NO: Care Hoghes
-l t v o PO: P.J. Lacey i WIL/SL. Louis, MO* 3 S ot
WEZL/Charleston, SC* . a MD: LILERS WWF MD P i
e G| WP LesMathens | Kavmes mones, e | pan | P ensoeaid-FL | oWPu:Bian Cleary ND: Dy Martara KZSHAWichita, KS*
PD: Joe Kelly APOYMD: .. Phlis OM: Jack 0'Brien ¥D: B Red ! WGK(Memphis, TN* Db ; Samira Loe PO: Chuick Geiger
Phm P PO: Andy Eliot Tl | Po:Lance Tidwen § e MD: Pat Moyer
T GEONE SPAT MO Eddie Hatfield e KBEQ/Xansas City, MO m)gwm n KATM/Stockton, CA* Lr
AMSER DOTSON 5 TRACY LAWRENCE PD:; Mike Kennedy 2 STRAT WEYR/Peoria, N OM: Richard Perry
SUNA TN GEORGE STRATT & ; § SR %m KSOP/Salt Lake City, UT' - Randy Biack PAs
WNKT/Charleston, SC* LA™ s APDYMD: Dby Torgin PD; Randy WGGY/Wikkes Barre,
PO: Brian Driver WBCT/Grand Rapids, MI GEORGE STRAIT § LmEms oM o SO RF! : Madoe Roberts OM: Jim Rising

WI(C/Augusta, GA s WYCO/Detroit, Mi* OMD: Doug Mot gomery WKIS/Miami, FL* $ xSt et H-o el PD: Dot Medek
: PO: Chip Miller D: Dave Taft KFKF/Xansas City, MO® | oo po oo 1 e oo WL O: Caroiyn Drusey

APOMD: Tach T APD/MD: Ron ) Choncs STt OM/PD: Dale Carter - iphia, PA* | CEORGE STAAT

3 cavemgmTscionow | WOBE/Charieston, WV XN SCSON 3 APD: Billy Brown WXTU/Philadelphia, BESRCH
GO STRAT OM: Jett Whitehead e APOND: Tomy Stevens MOD: Darlene Evans PD: Bob Mckay KUBL/Salt Laks City, UT* | WBBS/Syracuse, NY*
PD: Ed Roberts . GEQRGE STRAT i APDAD: Cadillac Jack PO: E4 Hill PO: Rich Lauber WWOQ/Wilmington, NC

KASE/Austin, TX* “m“% WTQR/Greensboro, NC' SHAMA TRAN $ i L mium w‘w OM: PenryStone J

b ; e WOJRDothan, AL OM: Tim Sattefield 1 g e St 5
OM/PD: Mac Daniets 9 o8t PD: Bill Dotson o oo TOBY T PD: John Stevens
APD/MD: Bob Pickett 12 AL OM/PO: Jerry Broadway : Bill WDAF/Xansas City, MD . I T GEORGE STRAT Sy
1 Ge0nG: STAAT ! PD:Siew APOMD: Angie Ward PD: Wes McShay - - wwnmlx. Az APD/MD: Bal
P S NONGJesacann | BN, Pl KGKUSan Aogelo, TX | walgTatiznassee, FL e

KUZZBakersfield. CA* | M: Bruce Logan WRNS/Greenville, NC* AP Scat Dlphin OBUPD: Bosmer Kingston POMD: Bary Evong [

PD: Evan Bridwell POARD: doha Roberts KKCB/Duluth PD: Wayne Cartyle WIVK/Knoaville, TN® WD: Mikch Morgan ) 4t B D :

MD: Karen Garcia 11 WATRANCIROE PO: Derek Mocan MO: Joit Hackett OMPD: Mike Hammond KNIX/Phoenix, AZ* 0 NEALMGCOY OMPD: Dewey Boynion
G st o MO S Oancy 2 vy : PD: Shaon Holly APO/MD- Joo! Baker
AT L 4 RYAN SHUPE § THE SUBERIANO & AN ACKSON MD: Colieen Addair KAIA/San Antonio, TX* 4 ALAM KON
o eea S 3 S oo XEEYMeneapalis, MN" | WO: Cwmn Foser PO:Clayion Allen WOYK/Tampa, FL* e

WSOC/Chartotie* 1 e DM/PU. gy Samthcy acueie MD: Kachzs Lou OM: Mike ot A
WPOCBaltimors, MD* | APOMD: Rick MeCrackan | WAY(Eau Claire, WI WHOALatayete, N APTYME: ks Moon 3 icmmaes PO Tom Rivers S Sham
: Ken Boesen "ot b o | PO/MD: George House WESCGroemille, SC* (oo awAen ey WDSY/Pitsburgh, PA* e APD: Beecher Martin
0: Michael J. R s Tetem OM/PD: Scoft Joheson ND: Bob Vizza OMPD: Kelth Clak MO oy Rberts WGTY Yock, PA*
| v § S o 0: John Landrum s WKSWMobile, AL* : SneyRichards | KSON/San Diego, CA* R PO/MD; Brag Ausin
2 i e 3 S S oMK R PO John Marks o
| oS WUSY/Chattanooga, TN* ™ W POVAD: Bl Black Bt MD; Wes Poe SHAA TWAN
PO: Kris Van Dyke . WSSL/Greenville, SC* OLALafayette, 1 AYANSHUPE & THE RUBBERBAND g gmll-gxm WTHU/Terre Haute, IN
KYKR/Beaumont, TX MO Bifl Peindexter KHEY/E! Paso, TX' . g MO T.0. Smith 1 U sC TN . L] OMPD: Kent
9 OM/PD: Scolt SUSMLNO WOGL/Pittsburgh, PA‘ WOXK/Youngstovm, OH

OW: Joey Amnstrong R e APOMD: K Layion Lt PO: MarkLidow [oic— O PD: Dave Siele

TR0 Mchnyehont, | M Oro i KILOMonroe, LA MD: Bob Domingo § e APD: Doug James

o s | M SUT LD a0 KK Latayette, LA® - 2 2 R KUSS/San Oiego, CA* | Rnigbare MD: Burion Lee
Al WUSN/Chicago, IL* ST WAYZA PD: Renee f APOMD: Toby Otern L P0: Mike 0'Brian 1 ST

P Mik Petrio PO: Chrs Maestie MD: SeanRiley 3o MD: iy Spicer

WiLSBockioy, WV | M. Mare Baun ot oo | ik lgenon oL - oW TR eoweren[}]

GMPL: Dave Wills TR A 7 TSV WPCV/Laketand, FL* KTOMMonterey, CA* e KATY/San Joss, CA* POMD: Gary Shores

L e ALY FEMMCENTRE 9 L STROLN PO: Mike James PD: Dave Kirth W POMD: Julie Stevens Wlhm;ﬁdl MEI"ABASE

§ JueY CHEON WCATMarisburg, PA* : i Taylor oeviEm 1 T o o
MO: Jeni Tayio DWGHT YoM R
- 9 PO: Wikl Robisson LA GEONGE STRAT *Monitored Reporters

WINNBiloxi, MS WUBECincinnall, O | - 1arie, PA APOMD: Don rake e AL KWALPortand, 0R* KIG/San Lus Obispo, CA
: Waller Brown PO: M l;Mm OM: Adam Reese i OM: Clark Ryan POAMD: Popper Daniets WIBW/Topeka, KS 220 Total Reporiers

{akion Greggery 105 e o POAD: Fred Horton WIOVALancaster, PA" v, AL | po; Mike Moore i OM:Ed 0 Bomeel ST

falas S R Noios A+ | POMD: Dick Raymend OM/PO: Bill Jores APD/MD: Savanaah Jones 1 S oo PD: Rich Bowers 118 Total Monitored

1 mvem WRBTHarrisburg, TEem MD: Darlose Dixen Eoz ] 1 st APDD: Seghasio Lym —

WZKX/Biloxi, MS A MCNTRE KKNU/Eugene, OR gf:‘ Tyler FATNMLL - - § A 102 Total indicator

PD: Bryan Rhodes POMD: Sim Lo oo WOKQ/Portsmouth, NH =2 S

NO: Guren Wikon WYGY/Cincionati, O+ | '8 AP ey WiTLLansing, MI* s ican KRAZ/SantaBartara, CA | WTCWTravesa iy, | DI Not Repor om"( m

OM:TaHolland PD: Jay J. McCrae WGTRMyttte Beach, SC - Jennings POMD: Rick| ONPD; Jack D' H&Xlodu ™
b WD w dord, T | NPOMD:Ce Ter Bty WD D20 Luowie femie WD Caroy Caroon " =
WHWIBinghamion, NY " - Jon Prel WWYZMartord, "B brion OMPD: T e N LY e WBBNAaurel, MS
APD/MD: Dawn Michaeis POMOD: PO: Pete Salast TOBY KM 15 WG SELION 2 i, AT $ KBRS
: Ed Walker 3 sGRa RN by GEORGE ST s F R H— =% o Ly — WOKK/Meridian, MS
et # 1o i Bz A 00T | i = ¢ § e WPOR/Portiand, ME )
.

www americanradiohistorvy com

September 9, 2005 Radio & Records ® 49


www.americanradiohistory.com

b i

L 3

The Taming

JULIE KERTES

SherresFragioandrecesda. com

Of The Shrew

Challenges of managing talent

alent coach Bill Flynn, who’s been doing mornings on AC

WMAG/Greensboro since 1983, was one of the featured pan-
elists at R&R Convention 2005 in Cleveland. Feedback on
Flynn’s presentation was so positive, I asked him to share more
of his expertise on managing talent.

Flynn knows the value of true talent. “Ideas
are a dime a dozen, but great execution is
priceless,” he says. And while Flynn says that
there is no one-size-fits-all strategy when deal-
ing with talent and programming, I think
many of you will benefit from what he says
below.

R&R: What is the best way to manage difficult
talent without hindering their creativity?

BF: Professional talent must be held ac-
countable. Amateurish behavior is beneath
even the most marginal of talents. Much is to
be expected from those to whom much is giv-
en. Any talent who consistently alienates peo-
ple is undercutting his longevity and jeopar-
dizing a paycheck.

Ido not accept that creativity is hindered by
clear and reasoned boundaries. George Fran-

’ ¢is, a hero and mentor
of mine formerly with
Cumulus, could always

compromising the im-
|| portant rules.

N R&R: How can power
struggles between PDs
and high-profile talent be
avoided?

BF: While PDs and
OMs may be power-focused, talent is not so
much motivated by power, but rather by the
singular pursuit of their craft with as little in-
terference and as much support as possible.
Good talent will utilize the best advice of qual-
ity programmers.

Programmers must show themselves wor-
thy of trust by championing the causes and
concerns of talent, which may be off the wall.
Irecently handled a personal cell-phone issue
for a high-profile talent. She was most appre-
ciative and more prepared to trust me the next
time we have a programming discussion.

The PD or OM who consistently goes to bat
for talent generally has little trouble with power
struggles. Theideal is a PD and talent willing to
fight to keep each other on board and happy.

Good programmers know you can format
much of a radio station, but not the people.
The nonlinear and essential personality must
be allowed an environment in which to flour-
ish. Building trust is key.

Ré&R: What can one dowhen talent undermines
the decisions of the PD?
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rally the troops without.

BF: If the PD makes a poor or inept deci-
sion, talent has the responsibility to engage in
a direct but respectful challenge. Expect pas-
sions to run high. Talent generally view a
sweeping programming decision as a person-
al assault on their entire beings.

Programmers should want the best energies
of talent utilized for their on-air performanc-
es. A decision that encourages talent to under-
mine youis a guaranteed execution failure. Be
a smart PD. Guide your talent to make the
decisions you would make.

R&R: Morning shows sometimes see themselves
as being separate from the station. What can a PD
do to prevent this?

o TR R s

“Any talent who

consistently alienates
people is undercutting
his longevily and
jeopardizing a
paycheck. | do not
accept that creativity
is hindered by clear
and reasoned
boundaries.” .

AR R it 1501
BF: The root of this is often programmers
who focus station imaging narrowly on mu-
sic as the sole listener benefit and avoid per-
sonality positioning. This generates the blow-
back “Heck with the dumb songs, I am the
star” attitude.

Programmers must position the moming
show as a consistent and integral part of the
radio-station benefits. Talent will then be far
more likely to embrace station liners and the
value of music positioning. McVay Media
President Mike McVay was the innovator of
this and so many other concepts.

Former California-based AC radio consult-
ants Reg & George Johns believed that morn-
ing shows were indeed separate. They only

performance, in the Q Lounge.

SUMMER LOVIN’, HAD ME A BLAST woAL/Cleveiand morning show co-host/MD
Rebecca Wilde gets some lovin® from Warner Bros. recording artist Daniel Powter after his first U.S.

half-jokingly would say, “After the moming
show you can turn off the radio station.”

While at-work listening is fundamental for
any healthy AC profile, the unique pressures
and high demands placed on the morning tal-
ent make for a different animal in the mom-
ing.
R&R: How can one provide direction to unfo-
cused talent?

BF: Managers should see that distraction is
minimized. Tasks that do not draw and keep
listeners should be eliminated. Give talent
ownership and clarification of the product,
whichnaturally flows to a more engaged per-
formance. Clear Channel /Wichita VP /Market
Manager Dick Harlow fosters this principle
consistently at his properties.

Talent, though, has the duty to remain res-
olute. A true broadcaster is a focused individ-
ual. An unfocused talent is really a hobbyist
best-suited to pursue Internet radio. There is
simply less room for the luxury of being un-
focused. The industry will pass these individ-
uals by if it hasn't already,

R&R: How do you suggest disciplining lazy
talent?

BF: Laziness is a common misdiagnosis of
talent woes. Performing duties for which one
has little capacity will, over time, erode into
unacceptable performance and shattered con-
fidence. Find out what naturally energizes
your talent and steer them toward that. The
payoff can be astounding,

Be ready to delegate or to bolster the weak
areas of your talent portfolio with invisible
supports. Clear Channel /Charlotte GSM Kim
Pyle manages those invisible support systems
very well.

Toborrow from Wake Forest’s head football
coach, Jim Grobe, uninspired talent must be
mindful of two things: 1) Being on-air is an
immense privilege, and 2) If what you did
years ago sounds better than what you do to-
day, you need to step it up.

R&R: What is your advice on reeling in overly
confident talent?

BF: Showing them the latest Arbitron num-
bers can deflate the megalomania of even
strong performers. God's gift to radio needs a
sense of confidence, just like a fighter pilot
who must land on a wobbly aircraft carrier.
Ignorance and insecurity regularly masquer-
ade as overconfidence though.

R&R: How does one nurture up-and-coming
talent?
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“Talent has the dury to
remain resolute. A true
broadcaster is a focused
individual. An unfocused
talent is really a hobbyist
best-suited to pursue
Internet radio.”

BF: Mentor them. Give them guidance, but
only after they first show themselves worthy
of the pearls of your wisdom. Teaching isn’t
just about showing them how itis done; it re-
quires you to allow them to do it and fall flat
on their faces multiple times while you en-
courage them relentlessly. WLYT/Charlotte
PD Nick Allen honed these skills while in
Gainesville before moving on to larger mar-
kets.

R&R: What words of wisdom do you have for
hungry talent?

BF: Never miss the calling to be more than
professional in your approach. A great orator
named Dewey Hobbs once said he could
smell professionalism coming a mile away. He
was saying that we must aspire to be more
than pros. We must be real. Human. Connect-
ed. Vulnerable. Aware. Engaged.

Above all else, let me challenge you tobe a
humorist. You don’t have to be a comic, or
even particularly funny, to be a world-class
humorist. Humorists can make simple, rele-
vant observations that don’t require a forced
laugh to be worthwhile. A mere comic is de-
stroyed if there is no laughter after the punch
line.

A comic is only heard for the short time he
holds the stage; a humorist nurtures an audi-
ence for a lifetime. Morning radio allows tal-
enta unique chance to leap directly into hearts.
Only with your unique touch can your show
most fully amuse, inspire, advance and uplift.

Make the promise to yourself and your ca-
reer to be that great moming talent who lives
deep inside every real radio person. You know
those thoughts; they are the ones that led you
to this strange job you love so much.
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7 11 TIM MCGRAW Live Like You Were Dying (Curt/ 931 439 70267 48  85(0 | KELLY CLARKSON Behind These Hazel Eyes (RLA/RMG 3
B 12 JOHNMAYER Daughters (Aware/Columbia) 929 -86 74519 45 9710
15 @ CARRIE UNDERWOOD Inside Your Heaven {Arista/ 809 +118 47277 10 692
13 @ HOWIE DAY Coliide /£pic/ 778 +5 72422 27 642 Mo S T
16 @ D.M.T. Listen To Your Heart (Robbins/ 696 +59 92575 8 5714 INCR E A S ED P L A YS
17 16 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 534 -48 34573 7 59/1 TomaL
18 @ LIFEHOUSE You And Me- (Geffen/ 531 +47 76693 8 3813 (T G 05, mg&gﬁ
20 @ KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 343 +14 43044 5 2613 ERIC CLAPTON Say What You Wil (Duck/Regrise/ 186
22 @ DELTA GOOOREM Lost Without You (Columbia) 7 +25 12720 7 462 CARRIE UNDERWOOD Inside Your Heaven (Arista/ +118
2 20 JESSEMCCARTNEY Beautiful Soul (Hollywood! 305 -12 32032 1" 171 SIMPLY RED Perfect Love (simplyred.com/Verve Forecast/ +82
26 @ JON SECADA Window To My Heart Bjg 3/ 261 +66 12384 2 45/6 MAROON 5 She Will Be Loved /ﬂt‘lﬂﬂﬂ’-_//ﬂMfl'/ +80
24 @D  DAVID PACK The Secret Of Movin' On (Peak) 247 +13 5658 6 43}t ;'(‘:’;::"’A‘A“‘@r EWA'":‘: TA':EMTL:‘?" /B'/ﬂ sz . +gg
. Y oses a2z +
23 23 HALL & OATES 0oh Child /U-Wat.c/r/ ' 204 -96 10716 17 3710 O.H.T. Listen To Your Heart (Ratbirs) +58
@ ERIC CLAPTON Say What You Will /l]uclr/ﬁepﬂ.\'e/ 20 +146 17973 1 46119 M. BOLTON Til The End Of Forever /MDIIIﬂ‘gM/PﬂSSI’M Group)  +51
27 @ KELLY CLARKSON Since U Been Gone (RCA/RMG) 181 +25 13011 3 121 EAGLES No More Cloudy Days (£RL/ +50
29 @ VERTICAL HORIZON Forever (Hybrid) 166 +19 4447 2 26/2 LIFEHOUSE You And Me (Geffen/ +47
25 27 STEVIE WONDER From The Bottom Of My Heart (Motown/Universall 164 -47 5846 9 3210
28 @ PAULMCCARTNEY Fine Line {Capitoll 153 +5 2968 3 26/0
@ NATALIE GRANT Held {Curly) 152 +38 3264 1 3216
30 30  BONNIE RAITT | Will Not Be Broken (Capitol) 142 5 02 2 20 NEW & ACTIVE
104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of i P
8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger inCrease in plays is scotr GR‘IllAE4$ .Il," vin' On The R;;We;:;c/t;;l
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart, Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added | T0tal Plays: 134, Total Stations: 22, Adds:
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. | SIMPLY RED Perfect Love fsimplyred.com/Verve Forecast/
Total Audience equ_als Average Quqner Hour Pe{sons times number of plays (times 100). Each qaypart on each station is assigned an AQGH number. Average Quarter Hour | Total Plays: 99, Total Stations: 24, Adds: 4
Persons used herein with permission from Arbitron Inc. (© 2005, Asbitron Inc.).© 2005 Radio & Records. M. BOLTON Til The End OF Forever (Montaigne/Passion Group)
Total Plays: 54, Total Stations: 17, Adds: &
TOTAL CUTTING EDGE Everytime ! Try (Thunderquest/
M OS T S ARTIST TITLE LABEL(S) PLAYS Total Plays: 38, Total Stations: 11, Adds: 1
PLAYED RECURRENT. : JONES GANG Angel (Reality/AA0 Music)
ooTal MARODN 5 This Love IMIWJ/WEI 108 Total Plays: 31, Total Stations: 11, Adds: 2
ARTIST TITLE LABEL(S) PLAYS TRAIN Caliing AN Angels (Columbis/ 03 B. ADAMS Why Do You Have To Be So Hard To Love (Mercury/
LOS LONELY 30YS Heaven (08 Music/Epic/ 1288 HALL & OATES Il Be Around (U-Watch) 698 Total Plays: 30, Total Stations: 10, Adds: 1
UNCLE KRACKER fIDOBIE GRAY Drift Away /Lava/ 813 MATCHBOX TWENTY Unwell /Atéantic/ 693
i g . R Songs ranked by totat plays
SHERYL CRO'W The First Cut Is The Deepest (4&M/nterscope/ 806 COUNTING CROWS Big Yellow Taxi (Geffen/lnterscape) 676
MICHAEL MCOONALD Ain't No Mountain High Enough (Motown/Universal) ~ 784 SANTANA fIMICHELLE BRANCH The Game Of Love (Arista/AMG) 634 Station playlists for all R&R reporters are available
KEITH URBAN Youl Think Of Me (CapitolEMC) 745 | RYAN CABRERA True (E.V.LA/Atiantic 628 on the web at wyy.radinandrecais. com.
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AC

4 N ) I
’ r‘- l i POWERED
ﬁﬂ’ﬂ”’ﬂ”llﬁll" l:”,” America’s Best Testing AC Songs 12 + §F s W _'I_ A c TOP 3 0 MElll AB A E
] For The Week Ending 9/9/05 CANAD. . L
~ LAST THIS TOTAL +/-  WEEKSON  TOTAL
w w W WEEK  WEEK  ARTIST TITLE LABEL(S) WS ekl VG sTanons
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 4 3* DANIEL POWTER Bad D ) oy a8 1 1 70
3 BACKSTREET BOYS Incomplete (/ive’Zomba Label Group) 802 +1 21 14j0
ROB THOMAS Lonely Mo Mare (difawic/ 405 408 ATH W% 4131 4912 413 i 3 ROB THOMAS Lasely No Mare (Ariaari a0 3 2 150
MICHAEL BUBLE Home (143/Reprise) 389 407 90% 27% 380 424 366 2 4 o MICHAEL BUBLE Home (Warner Bros.) 385 17 33 1510
RASCAL FLATTS Bless The Broken Road A Strewt 381 —  75% 1T% 382 412 347 g ANNA NALICK Breathe (2am) (Columia/Sony BMG) 331 12 e
1IN MCERAW LveLiks You Were Dvios Curt! 9% o 6 MARIAH CAREY We Belong Tonether (Island/iD/MG] 315 +2 10 1110
ive Like You Were Dying / .80 373 96 37% 388 386 389 ;| 7 HOWRE DAY Colide (i) 265 3 13 131
EAGLES Mo Mers Clougy Days (ERC) 377 363 6M% 8% 35 353 372 8 8 o BRYAN ADAMS This Side Of Paradise (Universall 263 -6 17 1310
KELLY CLARKSON Breckaway (Hofywood) 374 382 100% 46% 379 420 366 10 @ KELLY CLARKSON Breakaway (histswna! 41 46 40 100
LIFEHOUSE You And Me (i f E e~ RS 9 10« DIVINE BROWN 0id Skool Love (Blacksmith} 237 ‘6 25 1110
CLEL e, = s 1 AMANDA STOTT Homeless Heart [EWIMusic Cande) 228 +6 29 110
GOO GOO DOLLS Give A Little Bit (Warner Bros.) 364 361 9%% 40% 366 368 3.66 12 RYAN CABRERA True £.V.L.A/Atlantic) 214 +4 26 10/0
D.H.T. Listen To Your Heart fRabbins/ 364 372 80% 18% 365 380 360 2 EAGLES No More Cloudy Days (EAL) 02 +51 4 9
HOWIE DAY Colide s TR 9 o c ) a0 14 MAROON 5 Sunday Morning /Octonell/RMG/ 201 +1 23 1mn
olide pic ’ i L) el i ’ ’ 3 154 J. ARDEN Wiling To Fall Down Unversal Music Canada) 198 11 7 1001
HALL & OATES Ooh Child /- Watch) 357 356 91% 2% 347 343 348 16 @* DAVID USHER Love Will Save The Day (MapleMusic/ 185 +1 7 1012
MARDON 5 She Will Be Loved (JctonelJ/AMG) 356 382 9T% 47% 352 347 354 17 174 FEIST Inside And Out (Arts & Crafts) 169 9 7 1011
. 18 HALL & DATES 0oh Child (Re/Sony Music Canada) 162 +6 9 121
KIMBERLEY LOCKE | Could fCurtyReprise/ 355 358 78% 1% 350 378 34 18 SIMPLE PLAN Untitled /Ariantic) 156 0 6 81
BACKSTREET BOYS incomplete (ive/Zomba Label Group) 3.46 368 92% 30% 348 367 342 il K. CHANTE Come Fiy With Me /Sony BMG Canada) 110 +5 16 8i0
CARRIE UNDERWOOD Inside Your Heaven (Arista) 344 357 TT% 1% 138 3&2 134 2 JAMES BLUNT You're Beautiful /Atiantic/ 105 +5 3 51
. u HOOTIE & THEBLOWFISH Onelove Saalyloghepar? 98 +7 4 13
RYAN CABRERA True (F.V.L.A/Atlan . 93% 4 343 366 3.36
e (LA SAtientc] 33347 5"‘ 2 LIKOTA SON Try fndgpendent) v o3 3 m
ANNA NALICK Breathe {2am} (Columbia) 333 354 8% 3% 327 345 3N 23 244 ANNIE VILLENEUVE Un Ange Que Passe Musicor/ 92 2 1 0/0
MARIAH CAREY We Belong Together fisiand/i0/MG/ 302 336 92% 42% 288 312 281 | = MARE DUPRE Yoyager Yers Toi (/ndependent) +25 2 "
. - STEPHANIE LAPOINTE Nous Sommes (Musicor/ 13 +18 7 0/0
JOHN MAYER Daughters /4 olumbia . 304 8% 6™ 271 6B 1TS
aoghters AmarCobmbi 285 7 JET Look What You've Dan st "o+ 15 4w
' - . 2% 28 & COLDPLAY Speed Of Sound (Capitofl 68 17 6 210
Total sample size is 230 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like
very much). Total familfarity represents the percentage olsrgspomm who recognized the song. Tatal bum represents the number | mE> @) SHERYLCROW Good is Good A&Minterscope/ 63+ 1 a0
of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition -
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music @ LIFEHOUSE You And Me (Geffen/ 61 +5 2 512
preference. RateTheMusic.com results are not meant to replace callout research. The resulls are intended to show opinions of K i K K K K i
participants on the the internet only. Rate TheMusic Is a registered trademark of Rate TheMusic.com. The RTM system, is available for 23 Canadian AG reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio Networks.
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabasa Research, a divislon of Premiere Songs ranked by total plays for the airplay week of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from
L Radio Netwarks. previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

\ 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. < Indicates Cancon.
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VERTICAL HORZOK
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ot S .| R Lz KJSNMaest, CA° 1 e § e ey ik MEDIABASE
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B Cincianat. DK \ i Lol Rkt ot | ' KSFYSall Lake Cily, UT* | yyyy, Y “Monitored Reporters
WYSF/Birmingham, AL T Iodem HATALE GRANT AG st KTDYALstayette, LA® i s e 130 Total Reporters
m, WSPAGreemville, SC* #0: .1 Gomests . . 0 e taems POkl howe ° —
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APD: Candy DTomy gmsm!v_____. BOYS o R gl OWPD: Wayss Marts POASC: Rt et JERCaNT ' WPEZ/Macon, GA
G’.ﬁ‘.‘ 3 { s (23 8 CARRE (NDERWOOD CARRIE UNDERWO0D mﬁ; I acol )
i i

52 ® Radio & Records September 9, 2005

www americanradiohietorv com


www.americanradiohistory.com

HOTACTOP 40

September 9, 2005 P‘::“"E“E“En
WK W ARTIST TIE LABELS) oS pLATS NTI?%A;('?:E Ve T o M I'; I}IABASE
1 1 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 3183 13 176285 18 83i0 .
2 2 LIFEHOUSE You And Me (Geffen) 3061 49 179203 31 880 MOST ADDED
3 3 ROBTHOMAS ThisIs How A Heart Breaks (Atiantic/ 2485 12 132270 14 B84f0 ARTIST TITLE LABEL(S) ADDS
4 4 ROB THOMAS Lonely No More (Atiantic/ 2097 427 137094 31 86/0 GREEN DAY Wake Me Up When Sz!eﬂb; Ends (Aeprise) ::
p K 99970 20 8510 GAVIN OEGRAW Follow Thmugh JAM!
g B B EVEIIRIA 2083 9 0 SANTANA fMICHELLE BRANCH I'm Feeling You (AristaAMG) 13
7 ©  GWENSTEFANI Cool finterscope/ 2090 +25 104100 1 801 NICKELBACK Photograph (Roachumer/EUMG) 12
8 7 GREENDAY Holiday (Reprise/ 2045 6 113272 16 690 WEEZER Beverly Hils (Geffen) 7
6 8  3DOORS DOWN Let Me Go (Republic/Universall 1918 475 101972 36 810 SWITCHFOOT Stars (Columbia) . 6
9 @ TRAIN GetToMe (Columbia) 1867  +23 89566 11 78j0 -I;‘HMTESU"“"‘TT :W"; ;“:;gm";’m/ :
L.H.T. Listen To Your
12 O JOSHKELLEY Only You (Hollywood) 1728 +38 68580 13 80/0 KELLY CLARKSON Because 0f You ACA/AMG) 5
15 @  KEITHURBAN You'll Think Of Me (CapitolEMC) 1684  +144 111227 13 60;3
14 @  SHERYLCROW Good Is Good (4&M/nterscope/ 1674 +133 72910 5 8013 MOST
1n 13 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 1624 414 96719 39 8300 INCREASED PLAYS
10 14 COLLECTIVE SOUL Better Now (£/ Music Group) 1521 242 78979 28 66/0 ToTL
13 15 HOWIE DAY Colide (Epic/ 1486 77 96520 54 76/0 G 0, L
18 @ 0.H.T. Listen To Your Heart (Robbins/ 1275 +294 62639 7 40/5 NICKELBACK Photograph (Roadrunneri0JMG) +305
16 17 MARIAH CAREY We Belong Together disiand/I0JMG/ 1250 63 58087 12 470 | DMT.Listen To Your Heart (Anbins/ +294
22 D WNICKELBACK Photograph (Roadrunner/iDJMG) 1037 +305 48422 3 6212 ::'J'j:&""“‘" V:"N'! Tha": f;;dmfmﬂs”lm’ +::‘;
ave A Nice Oay +
19 @ HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 860 +14 31932 7 481 NATASHA BEDINGFIELD Thes Words (Egic/ 13
YA] @ BON JOVI Have A Nice Day (Island/iDJMG/ 858 +140 45017 6 531 SHERYL CROW Good Is Good (A&M/nterscape) 133
20 €@ VERTICALHORIZON Forever (Hybrid) 832 +1 29434 16 470 | GREEN DAY Wake Me Up When September Ends (Reprise)  +131
2 22 GWEN STEFANI Hollaback Girl (interscope) 795 30 52293 15 250 jw:;):ll%r: TH? /fﬁzédrlanfrﬁ‘lmﬂa / +:;
g 'ou're Beauti ntic) +
26 @ HOWIE DAY She Says (Epic/ ‘ 632 +69 17956 5 468 |3 iooh DOWN Hee By Me Rpuiclifrrsal Ta
27 @ 3 DOORS DOWN Here By Me (Republic/Universal) 631 +84 16245 5 392
2% €  WEEZER Beverly Hils (Geffen) 630  +60 20089 10 2377 NEW & ACTIVE
29 @D  SWITCHFOOT Stars (Columbia) ‘ 607 +11 12512 6 466 GREEN DAY Wake e Up When September Ends (R
17 27  JASDNMRAZ Wordplay (Atlantic/ 587 417 23786 16 5110 Total Plays: 296, Total Stations: 25, Adds: 16
25 28 DEFLEPPARD NoMatter What (Island//0JMG) 539 29 27973 14 210 #UY V:‘ILLIAZI# ’1'"8 ﬁ?’””’”‘”&"’”{ﬁ"”z
. . . otal Plays: 277, Total Stations: 24, Adds:
32 @  STAIND Right Here (Flip/Atlantic) 533 +97 144N 6 313 DANIEL POWTER Bad Day Warne Bras)
30 30  BACKSTREET BOYS Incomplete (/ive/Zomba L abel Group) 436 -28 19705 20 2810 Total Plays: 262, Total Stations: 16, Adds: 1
35 € GORILLAZ Feel Good Inc. (Virgin/ 438 +T 18121 4 253 ITM\;EHMAglgfvgstﬁﬂsﬂﬂhﬂmazr?ﬁm&i{ﬁfdﬁl
. otal Plays: 254, Total Stations: 21, Adds:
33 €  MICHAEL BUBLE Home (/43/Reprise) a78 +53 19799 5 261 U2 City Of Binding ight (nterseape/
38 @ NATASHA BEDINGFIELD These Words £pic/ 469 +139 17539 2 28/4 Total Plays: 246, Total Stations: 20, Adds: 1
28 34 BLACKEYED PEAS Don't Phunk With My Heart (A&Minterscope) 461 84 24584 10 1710 ?A‘V:glfﬂﬂgzghiﬂrel Isto:_e Mfzﬂzlﬁ:‘:gﬁﬁ;fr‘/
otal ys: , 10tal dtations: 22, S:
3 €D PAPAROACH Scars (Geffen) 442 418 19293 10 12| jxcK JOHNSON Good People (rushfivelUniversall
37 @ LIZ PHAIR Everything To Me (Capitol) 388 +22 8156 3 m Total Plays: 204, Total Stations: 17, Adds: 0
39 €D FOOFIGHTERS Best Of You (RCA/RMG) 359 +31 12780 2 20m ﬁ'ﬁﬁ"j’g Yrout:f;ei}m's"' '/gﬂzzzgls
n 9 P otal . . 10l ations: 19, .
40 @ TOMMY LEE f/BUTCH WALKER Good Times (71 Education Services/ 349 +46 10353 2 2312 BACKSTREET BOYS Just Want You... (ive/Zomba Label Graup)
3 39  LOWMILLIONS Statue (Manhattan/EMC) 337 -148 11909 16 2510 Total Plays: 153, Total Stations: 11, Adds: 1
36 40 SIMPLEPLAN Untitied Lava/ 32 63 12868 11 18 | FRAY Over My Head (Cable Can pic/

88 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. |f twa songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc.

(© 2005. Arbitron Inc.).© 2005 Radio & Records.

Total Plays: 137, Total Stations: 12, Adds: 4

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www. radiogndracords. com.

“THE ONION? ON THE RADIO?
SOUNDS LIKE A WINNER TO ME!”

Become an affiliate of the Onion Radio News and receive 10 new
60-second features weekly, a subscription to the Onion newspaper,
custom liners from the Onion Radio News anchorman Doyle Redland,
your station info listed on the Onion website, plus an all new feature
“The Onion Looks Back on This Day in History.”

It's market exclusive, so email Adrienne for market availability and a
free trial at adrienne@americancomedynetwork.com.

2 the ONION

America’s Finest News Source.”
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¢ RateTheMasic.com

Antist Titte (Label)

America’s Best Testing Hot AC Songs 12 +
For The Week Ending 9/9/05

w W W
Burn 18-34 18-24 25-34

LIFEHOUSE You And Me /Geffen
3 DOORS DOWN Let Me Go /Republic/Universal)
ROB THOMAS This Is How A Heart Breaks (Atiantic/
3 DOORS DOWN Here By Me (Republic/Universal)
ROB THOMAS Lonely No More (Atlantic)
HOWIE DAY Collide fEpic/

KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG)
GREEN DAY Boulevard 0f Broken Dreams (Reprise/
ANNA NALICK Breathe (2am) (Columbia)
COLLECTIVE SOUL Better Now /£ Music Groug)
KEITH URBAN You'll Think Of Me (Capito/EMC)
GREEN DAY Holiday /Reprise/

TRAIN Get To Me /Columbia

VERTICAL HORIZON Forever (Hybrid!
SIMPLE PLAN Untitled /Lava/

BON JOVI Have A Nice Day fisiand/i0JMG]
DEF LEPPARD No Matter What (Is/and/iDJMG)
COLDPLAY Speed Of Sound /Cagitoll
JOSH KELLEY Only You {Hodywood/
GAVIN DEGRAW Chariot (/AMG/
D.H.T. Listen To Your Heart (Robbins)
JASON MRAZ Wordplay (Atlantic)
GWEN STEFANI Cool finterscope)
BLACK EYED PEAS Don't Phunk... (A&M/interscopel
BACKSTREET BOYS Incomplete (ive/Zomba Label Group) 3.39
LDW MILLIONS Statue (Manhattan/EMC)
MARIAH CAREY We Belong Together fs/and/iDJMG)

™ LW Famil.

420 417 96% 25% 435 434 437
404 401 97% 33% 411 388 435
404 410 91% 22% 411 397 426
4.00 - 51% 7% 38 359 4.06
385 406 99% 43% 398 374 422
395 389 97% 36% 402 430 374
391 412 99% 42% 409 400 418
383 390 99% 52% 399 38 414
383 377 91% 3I6% 385 372 398
383 389 82% 2% 376 358 394
382 388 83% 25% 401 384 416
381 382 95% 37% 389 368 4N
380 377 80% 15% 372 358 384
380 387 59% 12% 392 390 395
379 377 8% 4% 386 375 397
375 368 53% 12% 369 348 381
374 378 78% 2% 376 370 381
3712 361 93% 3% 349 337 362
372 384 0% 13% 3718 377 379
370 387 97% 43% 383 398 387
370 384 85% 26% 370 375 364
368 386 84% 24% 385 388 383
364 359 9% 26% 379 369 387
348 356 92% 42% 362 348 375

37 94% 4% 356 363 3.49
335 359 51% 15% 344 350 339
319 319 9% 51% 322 312 33

Total sample size is 330 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarily represents the percentage of respondents who recognized the song. Total hum
represents the number of respendents who said they are tired of hearing the song. Songs must have 40% ilfarity to
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1 1 ol DANIEL POWYER 8ad Dy (Wamer fros) 662
3 GWEN STEFAN Cool finterscape) 652
2 3 ROB THOMAS This Is How A Heart Breaks (Atiantic) 647
4 4 K. CLARKS ON Behind These Hazet Eyes (RCA/AMG) 545
8 o‘ NICKELBACKPhotograph (Roadrunner//{OJMG) 543
5 6 COLDPLAY S;ieed Of Sound /Capitol) 486
[ 7 NATASHA BEDINGFIELD These Words /£pic/ 459
9 8 MARIAH CAREY We Belong Together fisland//0JMG) 452
n 9 o SIMPLE PLAN Untitled (Atlantic 430
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7 1 LIFEHOUSE You And Me (Geffen) 425
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BLACK EYED PEAS Don't Phunk... (A&M/interscope) 204
HOOTIE & THE BLOWFISH OneLove (Seaky LangVanguard) 182
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KILLERS All These Things That I've Done fislend//0JM6/ 151
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appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they
can take the music test based on the format/music preference. RateTheMusic.com resuits are not meant to replace caffout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is ava:lahle for local radio stations by calling 818-377-5300.

25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 8/28-9/3. Bullets appear on songs gaining plays or remalning
flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. sl Indicates Cancon.

Ualef‘ ic.com data is provided by A h, a division of Premiere Radio Networks.
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The Quest For New
Vocals That Fit

BA's Kepler advises, ‘Take the opportunity’

Broadcast Architecture has recently been taking a close look
at the importance of vocal music in Smooth Jazz. BA Presi-
dent Allen Kepler believes that vocals remain extremely impor-
tant to the format’s continued success and its ability to connect
deeply with listeners. “Smooth jazz instrumentals set us apart
from other radio formats, but vocal music — both old and new
— provides a ‘face’ for Smooth Jazz,” he says.

Kepler insists that for Smooth Jazz
to continue to grow and attract
younger listeners, it must invest in
the best familiar vocals and mine
new vocals from successful singers
and groups, as well as new artists on
the horizon. This week Kepler, a
music fan, NARAS member, musi-
cian, researcher and Smooth Jazz con-
sultant, shares some new attitudes,
facts and ideas concerning vocals.

In The Moment

Kepler points out that two of the most suc-
cessful releases of the last couple of years were
supported almost solely by Smooth Jazz radio.
“The past two Grammys were swept by Norah
Jones and Ray Chatles, both multiplatinum-sell-
ing artists who received little radio airplay out-
side Smooth Jazz,” he says.

“What that did for our format and listeners
was place us ‘in the moment’ of mainstream and
popular music. Smooth Jazz had an impact on
sales too. Both singles that we supported were
considered risky by most programmers and cer-
tainly did not research well in the beginning of
their exposure.

“Isuggest that test scores do not matter when
it comes to an unfamiliar vocal track. Examples
from the past include Norah Jones’ ‘Don’t Know
Why,” which tested horribly for several months,

ST,

“To stay vibrant and
open our format up to
younger listeners, we
must shift our thinking to

incorporate more new
vocals on Smooth Jazz.”

T TR

Allen Kepler

but we believed in the song and stuck
with it. Now it's among the highest-
| scoring songs we play.

“The same thing occurred several
years ago with Eric Clapton’s ‘Change
the World.’ The lesson is that we really
need to stick with and invest in these
new songs beyond the usual four- or
five-month run. They simply need
more exposure and time to sink in.

“What we are seeing in
multimarket research is that the
growth of Smooth Jazz depends on choosing the
right vocals. Having said that, please allow me
to take a more subjective look at some recent op-
portunities with new vocal tracks.”

Noteworthy & Timely

Kepler continues, “In addition to Ray and
Norah we have had some great new releases
from Seal, Queen Latifah, Simply Red and Van-
essa Williams in the past 12 months. Those are
all household names with singles that were right
down the middle for Smooth Jazz listeners.

“Not only do these artists provide air talent
with something noteworthy and timely to talk
about, they also are supported with tours and
other media exposure.

“Rather than simply being a jukebox of high-
testing music, we must provide entertainment
to our listeners by playing their all-time favor-
ite songs and also carefully introducing new art-
ists and new music that can become meaning-
ful to them.

“Norah Jones is the most vivid example of an
artist who went from new and interesting to a
household name in a matter of months. This will
not always happen so dramatically, but we must
take some chances to have any opportunity for
reward.

“Often consultants, programmers and market
managers repeat an old radio adage: ‘If in doubt,
leaveit out.’ An even older adage comes to mind
for me, especially lately: ‘How will you know if
you don't try it?” Opera singer Beverly Sills said,
"You may be disappointed if you fail, but you
are doomed if you don't try.’

“In other words, we’re going to misson a few.
Even taking a very conservative approach on
new songs and new vocals, we're not always
going to pick the hits. The key is to look for the
opportunity to play a huge artist who is selling

well, touring or on television and to uncover
new artists who have stories and the potential
to break out into mainstream popular music.”

Now, Then & Always

Thinking back to the early days, it was no dif-
ferent then, when Smooth Jazz played Basia,
Sade, Anita Baker, Al Jarreau and even Tracy
Chapman. “They were all artists on the newer
side, but popular with mainstream media,” Kep-
ler says. “Another quote comes to mind from
Steve Feinstein, when he was KKSF/San Fran-
cisco PD. He said, ‘Sometimes you just have to
play the wrong song.’

“The past year has offered some fantastic new
vocals for SJ. Kenny G’s duets CD provided us
with an extremely compelling, topical and —
bonus — high-testing song. ‘The Way You Move’
gave us a familiar melody with a smooth jazz
twist and legendary performers Kenny G and
Earth, Wind & Fire. The song tests better than
many classic 5] hit vocals.

"If there was ever a current vocal that could
be rotated in power rotation and achieve No. 1,
this is it. Will there ever be a No. 1 vocal on
Smooth Jazz? That's up to the programmers, but
a song like this could roll out every five hours
and sound great.

“The Donny Osmond phenomenon has been
felt in several markets where programmers are
playing ‘Breeze on By, a song that sounds great
on the air and has generated thousands of e-
mails and phone calls thanking stations for play-
ing it. Interestingly, all the PDs I have spoken
with have reported zero complaints about the
song or that we're playing Donny on Smooth
Jazz.

“In fact, when you think about it, Donny is
perfect for us: Most Smooth Jazz listeners grew
up with him. He’s fun to talk about and has been
on tour and given private concerts for stations’
loyal listeners.

“This month he’s performing the song with
George Benson at the Park City Jazz Festival, and
he’s recorded a new smooth jazz mix of the title
track on his CD What I Meant to Say, featuring
Dave Koz. What could be more perfect for us to
play and talk about than that?”

More New Voices

"New offerings from singers Kem, John May-
er, Michael Bublé and Mariah Carey are also
working well for some stations,” Kepler contin-
ues. “These artists are on the younger side and
all are selling well nationally.

“Again, they provide an opportunity to grab
mainstream acceptance of artists making music
perfectly suited to Smooth Jazz. Listeners tell us
overand over again that playing artists like these
provides variety to the overall mix on their fa-
vorite Smooth Jazz station.

“David Pack has a great new release along the
same lines as Seal’s and Queen Latifah’s acous-
tic releases late last year. Pack’s updated version
of "You're the Only Woman' is perfect for airplay.
Like Donny Osmond, he’s available for us and
provides a topical, ‘in the moment’ connection
for our audience.

“Format pioneers Jonathan Butler and Basia
released new vocal tracks recently. Jonathan's
cover of ‘Fire and Rain’ is moving and beautiful
and a familiar song with a new acoustic twist.
Basia’s ‘Ordinary Day’ looked like a miss be-
cause it didn’t receive widespread airplay from
the panel, but we should have given her a bet-
ter shot. For longtime listeners, Basia brings back
memories of the early days of Smooth Jazz.

“Another album track that did not cross to
mainstream radio was Pete Belasco’s ‘Deeper,
a very cool song, but collectively the panel
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passed on it. Rene Olstead is another wonder-
ful young, new artist who qualifies as another
near miss. A few stations played "A Love That
Will Last,’ but, again, most of the panel passed
on her.”

Create Opportunity

“Raul Midon is an artist many of us had not
heard of until recently,” Kepler continues. “In the
past month he has performed on Lefterman and
Leno and will soon be featured on CBS Sunday
Morning. There was a significant story on him
in People last month. His music is interesting and
appropriate for Smooth Jazz, and his story is
amazing.

“Will he be nominated for multiple Grammy
awards? Perhaps. He certainly should be, inmy
opinion. Again, we have an opportunity to con-
tribute to the buzz on Raul, just as we did with
Norah Jones three years ago. We had no idea
then what would happen in the end, but, col-
lectively, we went for it.

“Simply Red, important to ] from its begin-
ning, are back with a very cool new song, “Your
Perfect Love.’ It's awesome! Last year’s ‘Sunrise’
was great for us but did not reach its potential
as a current vocal track in most markets.

“Recently, stations have added the song to
their recurrent vocal category, a recent innova-
tion that BA is proposing so that we can better
feature newer vocals every hour and stay with
current tracks from artists for more than the typ-
ical five-month run.

“This piece isn’t about research, testing, new
vocals vs. old vocals or fit; it’s about opportuni-
ty. In order to stay vibrant and open our format
up to younger listeners, we must shift our think-
ing to incorporate more new vocals on Smooth
Jazz.
"“Collectively, we can play a part in building
new artists’ careers, support core artists and get
on board with mainstream artists who are sell-
ing CDs. How will we know what can be if we
don’t try?”

TALK BACK TO R&R!

Do you have guestions, comments or
feedback regarding this column
or other issues?
Call me at 310-788-1665
or e-mail: carcher@radioandrecords.com
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Total Plays: 68, Total Stations: 7, Adds: 0 GEORGE BENSON Softly, As In A Morning Sunrise (GRA/VME) 171
KIM WATERS Steppin’ Out (Shanachie) ACOUSTIC ALCHEMY Say Yeah (Higher Octave) WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 171
Total Plays: 115, Total Stations: 17, Adds: 5 Total Plays: 65, Total Stations: 6, Adds: 0 SOUL BALLET Cream (275/ 169
BRIAN SIMPSON it's All Good /Rendezvous) MARC ANTOINE Bella Via (Rendezvous/ FOURPLAY Fieids Of Gold /RCA Victon/AMG) 163
Total Plays: 110, Total Stations: 11, Adds: 2 Total Plays: 64, Total Stations: 4, Adds: 0 SEAL Love's Divine (Wamer Bros.) 142
OEF JAZZ {{GERALD ALBRIGHT Hey Young World /GRP/VME) SIMPLY REO Perfect Love (simplyred.com/Verve Forecast) NORMAN BROWN Up ‘N’ At 'Em (Warer Bros.) 142
Total Plays: 95, Total Stations: 15, Adds: 5 Total Plays: 60, Total Stations: 7, Adds: 3
MICHAEL BUBLE Home (743/Reprise) 0100 White Flag fArista/RMC) Station playlists for all R&R reporters are availabie
_Total Plays: 89, Total Stations: 6, Adds: 1 Total Plays: 57, Total Stations: 4, Adds: 0 - N on the web at www.radioandrecords. com.

WANT TO RENEW YOUR
DRIVER’S LICENSE?

WANT WEATHER
FORECASTS?

Want to know
where to get this
information?

From student loans to buying
surplus government property,

all kinds of government information
are just a click or call away.

FIRSTGOV.ov
1 (800) FED-INFO

56 ® Radio & Records September 9, 2005

www americanradiohictorv com


www.americanradiohistory.com

SMOOTH JAZZ.TOP 30 /NDICATOR

September 9, 2005

W wmer e v Rl i e RS MOST ADDED
PAUL HARDCASTLE S ppin’ N’ Rbythm) m +2 576 13 13)0 | ARSTTILE LGS Aoos
! 0 o bl 4 Arti 177 3 723 17 1300 JONATHAN BUTLER Rio (Rendezvous) 4
2 2 RICHARD ELLIOT People Make The World Go Round (Artizen/ - ERIC MARIENTHAL New York State Of Mind (Peat/ 4
3 3 BRIAN CULBERTSON Hookin' Up (GRF/VMG) 172 -3 433 8 140 RICK BRAUN Shining Star Artizen/ I
4 o PAUL BROWN Cosmic Monkey (GRF/VMG) 159 +1 679 8 130 EUGE GROOVE Get Em Goin' (Narada Jazz) ;
') 145 +29 574 4 1412 ANDRE DELANO Footsteps (7th Note/
15 @ EUGEGROOVE L L T R MOVING IMAGES Street Beat /South Beach Music) 2
7 e CHUCK LOEB Tropical (Shanachie) 145 +3 346 30 12/0
6 0 KEM | Can't Stop Loving You (Motown/Universal) 144 +1 538 20 10/0 , M 0 ST
10 e WALTER BEASLEY Coolness (Heads Up/ 136 +4 528 13 1211
- INCREASED PLAYS
8 9 PAUL TAYLOR Nightlife (Peak/ 130 -10 448 27 1110 T
9 10 STEVE COLE Thursday (Narada Jazz) 125 -8 396 26 10 PLAY
ARTIST TITLE LABEL(S) INCREASE
12 11 MINDI ABAIR Make A Wish (GRF/VMG) 122 5 261 7 10/0 EUGE GROOVE Get Em Goin' Varada Jazz) +29
5 12 NILS Pacific Coast Highway (Baja/TSR/ 122 -30 358 33 10{0 NAJEE 2nd 2 None (Heads Up Illtemaﬂ‘alla.U +26
16 @®  BRIANSIMPSON It's All Good (Rendezvous) 118 +3 352 g 100 | ERICMARIENTHAL New York State Of Mind (Peat/ +3
. ) 8 810 JONATHAN BUTLER Rio (Rendezvous/ +24
14 DAVEKOZ Love Changes Everything (Capitol 18 +1 294 J RICK BRAUN Shiing St (rzen) o
19 @ WARREN HILL Still In Love (Popjazz/Native Language) 17 +4 334 13 1110 ANDRE DELANO Footsteps (7th Note) +17
18 @ CHIELI MINUCCI The Juice (Shanachie) 17 +3 270 7 8/0 KIRK WHALUM 1l Make Love To You /ﬂendesjvw:/ + :2
. QUINTIN GERARD Smooth Jazz Flavor (0.7. +12
17 17 JOE JOHNSON U Know What's Up /Yasny/ ' 114 1 378 19 810 RIPPINGTONS Gypsy Eyes (Peald o
22 @ NELSONRANGELL Don't You Warry ‘Bout A Thing (Koch/ 108 +2 211 10 100 | yARKHOLLINGSWORTH Stepin Up Mindshore Musi)  +11
2 @ DONNY OSMOND Breeze On By (Deccal 107 0 464 10 6/0
20 20 KENNAVARRO You Are Everything (Positive/ 107 5 129 17 70 MOST
" 21 ANDRE DELANO Night Riders /7th Note) 107 -24 310 16 70 PLA YED RECURRENTS
25 @ MIKE PHILLIPS Heartbeat Of The City (Hidden Beach) 105 +4 363 5 1010 TOTAL
ARTIST TITLE LABEL(S) PLAYS
24 @ BONEY JAMES 2:01 AM (Warner Bros.) 104 +3 322 5 9/0 JEFF LORBER Ooh La La (Narads Jazz 116
23 24 WAYMAN TISDALE Ready To Hang (Rendezvous) 104 -1 437 18 8/0 AVERAGE WHITE BANO Work To Do Liguid §/ 83
29 @ MARC ANTOINE Bella Via (Rendezvous/ 100 +6 367 4 1110 GEORGE OUKE V-Jam (BPM) 60
26 @  DAVIDPACK You're The Only Woman (Peak/ % +1 37 2 10 | BOMEYJAMES GJOE SAMPLE Stons Groove Mamer Bos) 53
3IRD FORCE Believe In Me {Higher Octave) 57
30 @ MARIDN MEADOWS Suede (Heads Up/ 97 +5 287 2 8/0 JOYCE COOLING Expression MVarads Jaz) 18
27 @ PRAFUL Moon Glide (Rendezvous/ 96 +1 347 13 10/0 PETER WHITE How Ooes It Feel (Columbia) 16
28 @ GARRY GOIN Riverside Drive (Compendia) 95 0 280 9 7/0 CHH:;S BOTTI No ﬂrdinaryal’.uve (Columbia) 13
" GREG ADAMS Firefly (27 1
[Debut>
Besac>  €])  KIRKWHALUM I'l Make Love To You (Rendezvous) 92 +12 282 1 90 MINOI ABAIR Came As Yau Are (GREVHG) 1
16 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 8/28 - Saturday 9/3. FOURPLAY Fields Of Gold (RCA VictonRMG) 1
© 2005 Radio & Records
~
( WJZIMilwaukee, WI* WJJZ/Philadelphia, PA* DMX Jazz Vocal Blend/Satellite | XM Watercolors/Satellite
R E Po R TE RS PO: Stan Atkinson DM: Todd Shannon 2 NILS PD/MO: Shiriitta Colon
Stations and their adds listed alphabetically by market Noagrs o R USTING B PARENTHAL
KAJZ/Albuquerque, NM* WJZA/Columbus, DH* WQTQMartford, CT 1 JAKE SHIMABUKURO
OM: Jim Walton PO/MD: Bill Harman PD/MD: Stewart Stone
:g/m:s Paul Lavole No Adds B NAJEE KWUSeatte, Wh
KJZIMi lis, MN* KYOT/Phoenix, AZ* VJZSeatlle, WA*
;D: Lllll:l:‘ ;?:Tussn :BD %;ml; I:':;I'Iny . ;%‘i;l’."’:':""‘:::y
D: Mike Woll . Angle Handa -
WIZZ/Atlanta, GA* KOAUDallas, X" e aueton 8 PAUL BAOWN tohats e
PD/MD: Ilav: Kl"lﬂl :gn%;n;y.mnnuy :gbm;!"car::dl:nman 4 JEFF GOLUB }s :':.'I)EREE BELAND
o 20EF A2 UCERALDALBRIGHT | & Mg 14 EAIC MARIENTHAL KCOZ/Springlield, MO
EXMWATERS 4 CHIELI MINUCCI KJZS/Rena, NV* 13 JONATHAN BUTLER DM:Jae Jones
3 WARREN HILL PD/MO: Robert Dees PO/MD: Rachael Elliott
KSMJ/Bakersfield, CA* 8 BRIAN SMPSON TTHTET LY 5 EUGE GRODVE
OM/PD: Chris Townshend DOM/MD: Doup Wl
APD: Nick Novak KJCD/Denver, CO* PD: James Bryan
MARK HOLLINGSWORTH POIMD: Michae Fischar —— e - -
6 JEFF GOLUB MR- Car F T KSSSacramento, CA* el ;cx"a:‘“"'“""sa""“e WsyTTampa, FL*
2 RICK BRAUN No Adds it Hanses P0: Steve Hibbard MO: Kathy Cortis
xlnEAsl'\/Balllmore. MD MD: Laurles cubbm No Adds
: 1l
MD: M:rd\!e'ﬂ:s ?‘rlymrmn" Shepard WFSKIanhviIIa. ™ ggg:'é;éw Eg CK 1J0HN MAYER
ZHEUNTONEY N eiol iy Syl WD s octoiz KBZN/Salt Lake City, UT* WJZW/Washington, DC*
MD: Sandy Kovach 3 ACOUSTIC ALCHEMY 120(1’.IINTIN GERARI% DM/PD: Dan Jessop OM: Kenny King '
No Adds 2 JONATHAN BUTLER T ONATHAN BT 11 JEFF GOLUB PD: Car Anderson
WSMJ/Baltimore, MD* f Em';']{%?s 7 GREGG KARUKAS 170 (SEIRJ'(’SLGYIEAE%UKAS MD: Renee DePuy
PO/MD: Lor Lewls 7 RICK BRAUN 5 NAJEE Music Choice Smaoth Jazz/ T
No Adds 7 ERIC MARIENTHAL 5 KIM WATERS Satellite
KEZL/Fresno, CA* ﬁgo will Kinnalty
S, | e 1 e
WYSU/Birmingham, AL OFF UAZZ GERALD ALBRIGHT | "% arin cin'r’ea VERIC MARIENTHAL T 9 CRECE KARUKAS powEReD[T]
OM/PD: Andy Parrish 4 JONATHAN BUTLER WQCD/MNew York, NY* PD: Mike Vasquez  DEF JAZY IRERALD ALBRIGHT N
1 ANDRE DELANO 1 MOVING IMAGE PO: Blake Lawrence APD/MD: Keily Cole 9 CRAIG CHAQUICO MEDIABASE
§ MOVMGMAGES URICHYKIERLIGHIER MD: Carolyn Bednarski 9 SLOW TRAIN SOUL BiaAESHO
1 BRADLEY LEIGHTON WZJZ/FL. Myers, FL* sg‘giArL.TIi;ZBIEIeERELD ALBRIGHT 4 GREG ADAMS “Moni
N i Anar 12MICHAEL BUBLE 4 PRIVATE ISLAND Jonitored/Rencnterns
W and Bachman KTWV/Los Angeles, CA* S ) ShaS ) 50 Total Reporters
. . No Adds PD: Paul Goldstein KKSF/San Francisco, CA* - —
WNUA/Chicago, IL MD: Samantha Pascual PD: Mlcnael Erlukxon 34 Total Monitored
ggg:“:“;ﬁ:‘:s o 0 Toes ;
'I:DA :IdI:hael LaCrosse ‘.'(ﬂm?é‘ngu“m . 16 Total indicator
o Adds irius Jaz Cafe/Satellite i
WSBZ/Ft. Walton Beach, FL WLOQ/Ort . - Shi Did Not Report,
PO: Mark Carier WLVE/Miami, FL* Pn/mgl Brriaavmgruih D Ik Cat Playlist Frazen (a):
MD: Mark Edwards OM: Rob Roberts APD: Patrick Riley WALTER BEASLEY KJLUNefterson City, MO
. HALL & OATES PO/MD: Rich McMillan 1 ACOUSTIC ALCHEMY KJZY/Santa Rosa, CA® JONATHAN BUTLER KEVAVHous o jIX
ROy e coctand-iOH B A o WAWAYNE Bapy | DEF JAZZ VGERALD ALBRIGHT 1 JEFF GOLUB ol i RAUL MIDON KSBR/Los Angetes, CA
1 BONEY JAMES ERIC MARIENTHAL KIM WATERS R APO/MD: Rob Singieton SIMPLY RED WriSMontgomery, AL
__ GREGG KARUKAS 3 WARREN HILL )

wwWw americanradiohistorvy com

September 9, 2005 Radio & Records ® 57



www.americanradiohistory.com

ROCK
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KEN ANTHONY

kanthony@radioandrecords.com

Radio To The Rescue

but he survived an incredible ordeal and is alive
and well.

Last week Harrison and several of his Enter-
com radio colleagues put their lives on the line
to keep the only radio signal available in New
Orleans, News/Talk WWL, on the air to broad-
cast news, information and frenzied phone calls
from thousands of the city’s flood-ravaged resi-
dents.

I'tried to contact Harrison by cell phone on
Tuesday, Aug. 30, a day after Katrina hit the
Gulf Coast. All 1 got was a message that said,
“All circuits are busy and not available due
to the hurricane.” I tried reaching out to him
again on Sept. 1, and this time I got his voice
mail. Finally, on Sept. 2 | got a return phone
call from Harrison, and the tale he told was
nothing short of incredible. Here's how it
went.

R&R: I'm so glad you're safe. Walk me through
what happened.

DH: Because we're
| inthisarea of the coun-
try, the Entercom clus-
ter has a game plan on
how to handle a hurri-
cane. [ started staying
at the station facility
pretty much nonstop
the weekend before
Katrina hit. | knew we
were going to get hit
because it had changed
course and was coming right at us. Some of
the managers and staff members came in to
help out.

By Aug. 29 the hurricane wasa Level 3, and
we were preparing to simulcast our News/
Talk station, WWL. That's the moming the
storm hit. All the Entercom properties in the
cluster had flipped to WWL the night before.
On the moming of the 29th we started to lose
power and signal on The Bayou because the
winds came on so strong. We had no use of
computers at that point, and the signal was
pretty weak.

Around 10am Monday morming [Aug. 29],

Don Harrison

“I felt that we were
going to get stabbed
at a few different
points. It was like
being in a war zone.”

it got really bad. One of my station staffers —
my night guy, Jay [Jeff Lalonde] —and I were
in the Bayou studios. We were already hav-
ing technical problems, losing power and the
signal. We were trying to keep all the stations
simulcasting WWL, and The Bayou was the
first to have serious issues with the signal, be-
cause our transmitter was in a separate loca-
tion. As the day got longer and the water rose.
our transmitter ended up under water —and
it still is.

R&R: So it was just you and Jay in the studios
that morning?

DH: Yes. We started hearing this loud ping-
ing sound. Something was hitting the studio
windows. The windows are pretty thick, but
shortly thereafter they began to shatter. What
happened was, there’s a big gravel pit over by
the Superdome, and the wind had picked up
all the little stones and, according to the Na-
tional Guard, sprayed them against the build-
ing at the speed of bullets. The outside win-
dow started to crack and shatter, and then it
exploded with this huge popping sound.

At that point the inside window of the stu-
dio started cracking. An engineer came inand
said, “You guys need to get out of here.” Win-
dows were starting to shatter all over our floor,
from the sales side to a few of the air studios.
Jay and I started walking toward the door, and
as soon as we got through, the inside window
of the studio shattered and there was a big
gaping hole in our air studio.

Things were being sucked out of the room

BEFORE AND AFTER Here are shots of Dominion Tower, home of Entercom’s cluster in New
Orleans, including WKBU (Bayou 105.3) and WWL, before and after Hurricane Katrina hit.
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— papers, monitors, parts of the board and
more. We got out the door, and the studio was
pretty quickly destroyed, as were four out of
the six stations in our building. The windows
in the “Cool” studio [Oldies WTKL] explod-
ed, along with those in “B97” [CHR/Pop
WEZB], and even WWL, which had tobroad-
cast out of a closet at one point because about
70% of the windows were shattered on our
floor.

R&R: On which floor of which building are you
located?

DH: We're on the fifth floor of the Domin-
ion Tower, which is right near the Hyatt and
across the way from the Superdome.

R&R: Then what happened?

DH: We were all standing in the hallway
behind another pane of glass, looking into our
studios. We were destroyed because our sta-
tions were pretty nuch gone. Jay put his hand
on my shoulder and said, “I'm sorry, man.”
Hedidn't have to say anything, but then again
that's all he needed to say. I knew what he
meant, and he knew what [ was feeling.

I've put so much hard work into The Bay-
ou, and it’s part of the community. It broke my
heart to see that happen. But that turmed out
to be a very small issue, because things got in-
creasingly worse. By Monday evening we
were told to evacuate because, after the hur-
ricane, the water started rising.

R&R: What part of the city do you live in, and
what kind of shape do you think your place is in?

DH: I live in a furnished apartment in the
City Park area. There’s no way I could have
gone back there. Not only did the hurricane
hit, but the water started rising, so you
couldn’t even drive around. I was at the ra-
dio station from Saturday on. I slept maybe a
couple of hours aday. There was a stretch from
Sunday through Wednesday that I was up
nonstop. I didn’t get any sleep.

R&R: What was everyone eating? Was there
food at the studios?

DH: We went out Saturday, before the hur-
ricane really started its wind and rain, and
bought a bunch of food — things like cold
cuts, Gatorade, water and snacks. We were
good pretty much through Monday. Over the
weekend we had about 35 people there to run
the six different radio properties. Once the
hurricane hit, we were all about keeping WWL
on the air on our respective signals and work-
ing the board and screening calls.

That’s basically the mode we fell into by
Monday evening. We were each doing shifts on
WWL and keeping it on the air and sleeping
very little. By Tuesday the water had risen so
much that everybody was told to evacuate.

www americanradiohictorv com

! Hurricane Heroes

Here's a list of the 11 Entercom employees who stayed in New
Orleans to keep WWL/New Orleans on the air in the wake of Hurri-
cane Katrina. They were flown to Baton Rouge by helicopter on
i Wednesday, Aug. 31, two days after the hurricane hit.

Don Harrison, PD, WKBU (Bayou 105.3)/New Qrieans
Jeff Lalonde (Jay), evening personality, WKBU
Phil Hoover, Market VP, Entercom/Néw Orleans
Joe Pollet, Chief Engineer, Entercom/New Orleans
Kevin Duplanis, Engineer, Entercom/New.Qrleans
Todd Menesses, PD, WWL
Mark Gessecci; Sports Director, WWL
Andy Holt, OM, WLMG (Magic 101.9) & WTKL (Cool 95.7)/New Orleans
Don Adams, news reporter, WWL
David Blake, news reporter, WWL
JeffMéhendez, parttime news reporter, WWL

We needed a few people to stay behind to
keep WWL on the air because it was the only
outlet of information for people. It was the
only station that stayed on the air in New Or-
leans. It was the only way to communicate or
get any information to the community and
from the community.

The people couldn’t get through to 911.
With cell-phone service and phone circuits
jammed, they couldn't get through to the po-

“Somehow people were
able to get through to
WWL and were basically
asking us to save their
lives.”

lice either. People were panicking — not just
the people outside, but the people in our
building too. You could see it in their eyes.
They were stressed out and scared.

It'shard to focus and think straight and not
snap at someone. That's human nature. You
really geta sense of the kind of character a per-
son has when you go through this situation.
There’s no set of rules to follow.

[ was so impressed with how everyone
came together from all the different stations.
We knew we had to keep WWL on the air, and
we knew we had to help people. I volunteered
to stay behind. It was Jay and me and about
eight other people rotating through running
the board, answering calls and hosting shows.
We were up pretty much nonstop.

We also knew that we had to get out of
there. There was only so long that we could
stay in the building. The water kept rising, and
it didn’t seem like there was any help com-
ing, or any hope of help.

R&R: Did you have any communication with
Entercom?

DH: We had been talking to Entercom and
also to military officials on-site. We only had
alittle bit of food left. In fact, we had to break
into a store in the mall downstairs to get more
food for our staff. This was on Tuesday.

The plan was to get a helicopter and fly us
out of there. The only place you could land
close to where we were was by the Super-
dome. In the parking lot they have a little he-
licopter landing area. Wednesday morning we

Continued on Page 62
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THIS TOTAL 4f = TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%;tcs
1 @  STAIND Right Here (Fio/Atiantic) 643 +5 30528
2 e SEETHER Remedy (Wind-up/ 604 +3 32808
3 0 FOO FIGHTERS Best Of You (RCA/RMG) 581 0 30017
4 o NICKELBACK Photograph (Roadrunner//DJMG) 561 +11 28011
5 §  AUDIOSLAVE Doesn’t Remind Me (/nterscope/Epic/ 486 -2 22404
6 0 GREEN DAY Holiday Reprise) 343 +8 21676
n 0 GREEN DAY Wake Me Up When September Ends fReprise/ 337 +60 20137
10 @ SHINEDOWN Save Me (Adiantic/ 318 +31 14705
7 9 NINE INCH NAILS The Hand That Feeds fiaterscope/ 310 .25 16292
9 10 ROLLING STONES Rough Justice (Virgin) 305 -2 15980
8 11 SYSTEM OF A DOWN B.Y.0.8. (American/Columbia) 300 -19 15637
12 @ TRAPT StandUp Wammer Bros) 269 +5 9518
13 @ DISTURBED Stricken (Reprise/ 259 +5 9633
17 @ SYSTEM OF A DOWN Question! (American/Columbia) 214 +24 9027
16 @ TAPROOT Calling (Velvet Hammer/Atlantic) 213 +13 5856
14 16 CROSSFADE Colors (Columbia) 212 16 9526
15 17 DARK NEW DAY Brother (Warner Bros.) 211 -1 7923
19 @ 3 DOORS DOWN Live For Today (Republic/Universal) 175 +9 3807
18 @ 10 YEARS Wasteland (Republic/Universal) 174 +2 6502
20 20 HINDER Get Stoned Universall 150 -1 6773
30 @ FOO FIGHTERS DOA (RCA/RMG) 126 +58 4999
21 @ MUDVAYNE Forget To Remember (£pic/ 17 +9 4170
23 23 BON JOVI Have A Nice Day (/sland/I0JMG) 99 -3 6677
22 24 DISTURBED Guarded (Reprise/ 85 -22 5504
27 @ THEORY OF A OEADMAN Hello Lonely... (Roadrunner/IDJMG) 80 +5 1640
24 26 DEFAULT Count OnMe (7VT) 76 12 3022
25 27 SWITCHFOOT Stars (Columbia) n -1 3363
@ INSTITUTE Bullet-Proof Skin finterscope) 70 +5 1708
@ SEVENDUST Ugly (Winedark/78ros.) 66 +11 1250
- @ WEEZER Beverly Hills (Geffen/ 66 0 4366

WEEKS ON TOTAL STATIONS!
CHART ADDS

16 260
i 250
20 25/0
5 2500
10 230
25 2000
8 170
4 251
2% 150
6 15/0
21 150
8 2000
6 18/0
6 13/0
8 1610
15 150
18 150
4 151
" 1210
6 90
2 13n
7 80
4 70
10 90
3 80
4 9
5 50
1 Y]
1 5{0
9 30

27 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

NEW & ACTIVE

, MOST ADDED’

AVENGED SEVENFOLD Bat Country (Warner Bros.)
Total Plays: 53, Total Stations: 5, Adds: 0

COLDPLAY Speed Of Sound (Capitol)
Total Plays: 50, Total Stations: 3, Adds: 0

BLACK LABEL SOCIETY In This River /Artemis/

ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Sanctuary/SRG/

Total Plays: 35, Total Stations: 4, Adds: 0

SEETHER Truth (Wind-up/
Total Plays: 33, Total Stations: 6, Adds: 4

VANISHED Latchkey Princess (Kirtland/

Total Plays: 48, Total Stations: 4, Adds: 0

Total Plays: 26, Total Stations: 3, Adds: 0

ARTIST TITLE LABEL(S) 008
SEETHER Truth (Wind-up) 4
MOST
s
, INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GREEN DAY Wake Me Up When September Ends (Reprise/ +60
FOD FIGHTERS 00A (RCA/RMG) +58
SHINEDOWN Save Me (Atlantic/ +37
SYSTEM OF A D00WN Question! (American/Columbia) +24
BLACK LABEL SOCIETY In This River fArtemis) +23
TAPROOT Caliing (Velvet Hammer/Atlantic) +13
SEETHER Truth (Wind.up/ +13
i
o MOST

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CROSSFAOE Cold (Columbia) m
AUOIDSLAVE Be Yourself finterscope/Epic) 168
JET Cold Hard Bitch (Atiantic) 165
VELVET REVOLVER Fall To Pieces (RCA/RMG) 164
GREEN DAY Boulevard Of Broken Oreams Regrise) 161
MUOVAYNE Happy? (Epic/ 146
VELVET REVOLVER Slither (RCA/RMG) 136
NICKELBACK Figured You Out Roadrunner/(DJMG) 132
THEORY OF A OEADMAN No Surprise (Roadrunner/iDJMG) "
THREE DAYS GRACE Just Like You (/ive/Zomba Label Group) 129

Powereo[]

MEDIABASE

Songs ranked by total plays

Station playlists for all R&R reporters are available

Songs ranked by total plays

REPORTERS

Stations and their adds listed alphabetically by market

KZRR/Albuguerque, NM*
DOM; Bill May

PD: Phil Maboney
APD: Judi Civerolo
No Adds

W2Z0/Allentown, PA*
PD: Tori Thomas

MD: Chris Line
No Adds

KWHL/Ancharage, AK
PD: Jen Sheviin
APO/MO: Brad Stennett

1 SEETHER

WTOS/Auausu ME
OMPD: Steve

APD: Chris msn

3 AVENGED

2 FOO FIGHTERS

KIOC/Beaumont, TX*

OM: Joey Amnstrong

PD/MD: Mike Davis
SEETHER

WPTOIBowIIm Green, KY WMMS/Cleveland, OH*
PD: Bo Matthews.
APDMD mn-m MO: Hunder Scolt
2 INSTITUTE No Adds
10 SYSTEM OF A DOWN
KNCN/Corpus Christi, TX*
e,
WRI H* 4 2
L OK/Cal;l‘an. 0 gad
MD: Nick Andrews
No Adds
KQDS/Duluth
OM/PD: Bill Jones
APD; Jason Manning
WPXC/Cape Cod, MA BLLILT
OM: Sieve MeVie
PDMD: Suzanne Tonaire
APD: James Gallagher KLAQ/E! Paso, TX*
No Adds OMPD; Courtney Neiscn
APOMO: Glenn Garza
WKLC/Charleston, WV
OM/PD:; Bill Knight WMTT/EImIra NY
1 SEETHER PD: George Harris
MO: Stephen Shimer
No Adds
BN it S KFLYEugene, DR
MD: Rick Vaske mﬂ'ﬁw
SSEEHER 9 SHINEDOWN

WRCQ/Fayetteville, NC* KCLB/Paim Springs, CA
OM: Perry Stone PD: Anthony “Antdog™ Quiroz
MO: N Field : Jenn i
No Adds 2% ILL NINO
1
FOO FIGHTERS
AVENGED SEVENFOLD
SHINEDOWN
ey
S
WHVCMumInglan
: foy om DARK NEW
APOMD: nuvu Kirtner
1 FEAR FACTORY
WWCT/Peoria, IL
PD: Gabe Reynolds
MD: John Marshall
4 FOO FIGHTERS
KZZE/Medtord, OR LELLIC ST
PD: Rob King
D Montana
3 SEETHER
3 FOO FIGHTERS

WOHAMorristown, NJ*
PD/MD: Temie Carr
NoAdds

WMMR/Phitadelphia, PA*
PD; Bill Wesion

APD: Chuck Damico

MD; Sean “The Rabi™ Tyszler
No Adds

KDKB/Phoenix, AZ*
MO; Paul Peterson
No Adds

X NOrOICNAL WRICPitsburgh, PA*
aE o |Epe

on the web at www radigandrecards.com.
KUFO/Porliand, OR* KRXQ/Sacramento, CA* KMOD/Tulsa, OK*
OM/PD: Dave Numme OM/MO: Jim Fox OM/PD: Don Cristi
APDMO: Dan Bozyk PD: Pal Marlin 6 SEETHER
NoAdds Mo Adds 3DOORS DOWN
WHEB/Pommouﬂl NH* O
PD: s “Doc” Garret KBER/SalLake Cy, UT* KRTO/Tutsa, OK
MD: Jason “JR" Russefl A o iy
No Adds Pn Kclly Hammev APDl M,"Ka” et

AFDMD Darby Wikcax NoAdds
mmnrnu, RI*
APD:Doug Paimiert KBRO/Waco, TX
MO: Jokn Laurenti KSRX/San Antonio, TX* : Breat
No Adds : Mark Landis 1 3 DOORS DOWN

APD: Ed “Mister Ed” Lambert 1 FOO FIGHTERS

No Adds 1 SHINEDOWN
WBBB/Ralelgh, NC*
PD: Jay Nachlis

SHINEDOWN
g%s::ﬁ Luis Obispo, CA
o e

KCALRiverside, CA* NoAdds MEDIARAN
PD: Steve Hoiman
APDMD: Daryl Norsell *Monitored Reporters
No Adds

I(TUX/Shmvepon LA* 46 Total Reporters

PO/MO: Fiynt Stone —
WROV/Roanoke, VA* No Adds 27 Total Monitored
POMO: Aaron Roberts —
APD; Heidi Krummert-Tate 19 Total indicator
ot WWDG/Syracesa Did Not Report,

. ot Report,

DM Aich Lauber Y Playlist Frozen (4):
WXRX/Rocktord, IL PO: Eecwret KBZS/Wichita Falls, TX
PD:JimStone MO: Scott Dixon WKLY Traverse City, MI
MD: Jon Schuty NoAdds WMZK/Wausau, Wi
No Adds WRKR/Kalamazoo, M
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ACTIVE ROCK TOP 50
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September 9, 2005
ARTIST TLE LABELYS)
SEETHER Remedy Wind-up)
STAIND Right Here (Flip/Atlantic)
NICKELBACK Photograph (Roadrunner//{0JMG)
AUDIDSLAVE Doesn’t Remind Me (interscope/Epic)
CRDSSFADE Colors (Columbia)
DISTURBED Stricken (Reprise)
TRAPT Stand Up (Warner Bros.)
TAPRDOT Caliing (Velvet Hammer/Atlantic)
SYSTEM OF A DOWN Question! (American/Columbia)
SHINEDOWN Save Me (Atlantic/
MUDVAYNE Happy? (Epic/
DARK NEW DAY Brother (Warner Bros.)
GREEN DAY Wake Me Up When September Ends (Reprise/
FOO FIGHTERS Best Of You (RCA/RMG)
MUDVAYNE Forget To Remember (Epic/
10 YEARS Wasteland (Republic/Universal)
SLIPKNOT Before | Forget (Roadrunner/|DJMG)
SYSTEM OF A DOWN B.Y.0.B. (American/Columbia)
NINE INCH NAILS The Hand That Feeds finterscope)
DISTURBED Guarded /Reprise/
AVENGED SEVENFOLD Bat Country (Warner Bros.)
COLD Happens All The Time (Fljp/Lava)
FOO FIGHTERS DOA (RCA/RMG)
CHEVELLE Panic Prone (Epic/
DEFAULT Count On Me (7V7)
3 DOORS DOWN Live For Today (Republic/Universal)
HINDER Get Stoned (Universal)
THEORY OF A DEADMAN Helo Lonely... (Roadrunner//DJMG)
INSTITUTE Bullet-Proof Skin fiaterscope)
SEVENDUST Ugly (Winedark/7Bros.)
STATIC-X I'm The One /Warner Bros.)

THOUSAND FOOT KRUTCH Move (Tooth & NaillEM! Music Reactive)

BLACK LABEL SOCIETY In This River (Artemis)
SMILE EMPTY SOUL Don’t Need You fLava/
NINE INCH NAILS Only finterscope)

RA Fallen Angels (Republic/Universal)

WEEZER We Are All On Drugs (Geffen)

DOPE Always fArtemis)

DANKO JONES Lovercall (Razor & Tie)
BREAKING BENJAMIN Rain (Hollywood)
CLUTCH 10001110101 (ORT)

SWITCHFOOT Stars (Columbia)

VAUX Ae You With Me fLava/

CKY Familiar Realm (/s/and//DJMG)

OFFSPRING Can't Repeat (Columbia)

SEETHER Truth (Wind-up)

SUBMERSED In Due Time (Wind-up)

VELVET REVOLVER Come On, Come In /Wind-up/
ILL NINO What You Deserve (Roadrunner/IDJMG)
PROM KINGS Bleeding (Three Kings)

it s AUT%)’OI(-:E CHART
1620 -154 85127 22
1542 -51 62005 17
1383 +82 66387 5
1342 +53 60704 10
1323 +32 48041 18
1238 +109 53303 7
1161 +58 46902 9
1051 +59 343 12
1001 +56 36202 12
928 +62 37601 4
903 -13 49628 n
896 -158 29819 2
882 -32 36859 10
872 -153 51778 20
859 +25 28451 10
857 +51 25015 14
821 12 35853 29
739 -144 35941 24
737 -133 46611 25
672 -61 26515 1"
661 +115 22496 4
649 -5 19194 13
625 +254 24162 3
593 +32 18705 9
572 +39 14802 8
494 +28 14902 5
a1 +28 8996 6
433 +10 9687 7
408 +35 9037 5
n +17 6356 6
260 -33 7820 20
247 +77 4800 2
242 +68 7803 2
238 12 363 7
226 +26 7148 5
224 -63 5333 17
218 +5 4654 7
216 +3 241 12
180 -41 4165 15
158 M 3822 1
134 +6 2958 6
130 -13 2 9
129 +69 2945 1
128 -34 3466 14
127 -5 11909 18
120 +53 3552 1
110 -57 1694 16
109 -103 3370 12
107 +7D 2123 1
103 +33 2530 1

WEEKSON  TOTALSTATIONS/
ADDS

5710
56/0
54i0
5710
52{0
56/0
57/0
53/0
5710
55/2
53/0
54/0
4810
490
53/0
522
39/0
52/0
480
35/0
5113
45/0
45/4
461
39/0
400
38)2
3an
33N
3212
18/0
251
2814
2710
15/0
2310
15/0
16/0
190
22/
15/0
140
20/5
20/0
1110
36/30
1310
1410
19/5
1212

57 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in totat plays. the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron
Inc.).@ 2005 Radio & Records.

POWERED [} 4
MEDIABASE
MOST ADDED'

ARTISTTITLE LABEL(S) A00S
SEETHER Truth {Wind-up/ 30
VAUX Are You With Me (Lava/ 5
ILL NINO What You Deserve (Roadrunner/i0JMG) 5
FOO FIGHTERS DDA (RCA/RMG) 4
BLACK LABEL SOCIETY In This River fArtemis) 4
AVENGED SEVENFOLD Bat Country (Warner Bros.) 3
STORY OF THE YEAR We Don't... (Maverick/Reprise) 3

MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
FGO FIGHTERS DOA (RCA/AMG) +254
AVENGED SEVENFOLD Bat Country (Warner Bros.) +115
DISTURBED Stricken (Reprise) +109
NICKELBACK Photograph (Roadrunner//0JMG) +82
THOUSAND... Move (Toath & Nail/EMI Music Reactive]  +77
ILL NING What You Deserve (Roadrunner/IDJMG) +70
VAUX Are You With Me /Lava/ +69
BLACK LABEL SOCIETY In This River /Artemis/ +68
SHINEDOWN Save Me [Atlantic) +62
TAPROOT Calling (Velvet Hammer/Atlantic) +59
MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
8REAKING BENJAMIN So Cold (Hellywood) 428
PAPA ROACH Getting Away With Murder /Geffen/ 393
CHEVELLE The Clincher (Epic/ 380
BREAKING BENJAMIN Sooner Dr Later (Hollywood) 318
CROSSFADE Cold (Columbial 369
THREE DAYS GRACE Home (/ive/Zomba Label Group) 322
SLIPKNOT Ouality fRoadrunner/IDJMG) 319
GREEN DAY Holiday fReprise/ 34
GREEN DAY Boulevard Of Broken Dreams /Reprise) 32
VELVET REVOLVER Fall To Pieces (RCA/RMG) 309

NEW & ACTIVE

STORY OF THE YEAR We Don't Care Anymore (Maverick/Reprise)

Total Plays: 97, Total Stations: 14, Adds: 3

DEAF PEDESTRIANS 15 Beers Ago Dotpointperiod)
Total Plays: 97, Total Stations: 10, Adds: 0
CASANOVAS Livin' In The City //ROCK)

Total Plays: 85, Total Stations: 13, Adds: 1
ROLLING STONES Rough Justice (Virgin/

Total Plays: 83, Total Stations: 6, Adds: 0

OUR LADY PEACE Where Are You {Columbia)

Total Plays: 70, Total Stations: 8, Adds: 0

ROBERT PLANT & STRANGE... Tin Pan Valley (Sanctuary/SRG)

Total Plays: 47, Total Stations: 6, Adds: 0
COHEED AND CAMBRIA The Suffering (Columbial
Total Plays: 17, Total Stations: 6, Adds: 2

Songs ranked by total plays

Station playlists for all R&R reporters are availatlleI

on the web at www.radioandrecords.com.
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° AC'TII/EROC/(

September 9, 2005
4 I

ﬁq[gﬂm”yg[g COM ) America’s Best Testing Active Rock Songs R R ROCK TOP 30 POWERED[T]
Pyt 12 + For The Week Ending 9/9/05 CANAD ME“IABASE
b M MM
Artist Title (Label) TW LW Famil. Bum 18-34 18-24 25:34 W WS amst T waseL RMS s "Gt stons
MUDVAYNE Happy? fEic/ 442 436 91% 1% 437 431 447 1 1 GREEN DAY Wake MeUp When September Ends (Reprise/ 545 209 e
DISTURBED Guarded (Reprise/ 441 432 8% 5% 443 453 429 4 @  AUDIOSLAVE Doesn't RemindMe flnterscopelépic/ 531 +48 5 1
SEETHER Remedy (Windup) 433 430 9% A% 417 423 40 5 9 LRSI SR mrLFol el W0 i)
SLIPKNOT Before | Forget (Roadrumner/I0JMG) 438 412 85% 1% 435 428 450 3 4 dp DURLADY PEACE Where Are You (Columbia/ 5 11 10 1
DISTURBED Stricken (Reprie/ 435 438 7% 4% 443 454 426 ‘75 5w ::;iﬁ;ss“s: P“‘:‘““”"";””“;’;”[;"C’”WM’;’ ot T B
MUDVAYNE Forget To Remember (Epic) 4% 42 T% 1% 432 422 448 5 67 » THEORY 0: . n: :me: ::' s;g:m ;M,da’ o t; +;: :g :3:3
CROSSFADE Colors (Columbia) 420 419 8% 13% 412 424 394 * . . )
10 YEARS Wasteland (RepublisUniversal) 415 416 63% 5% 409 436 371 8 8 ROLLING STONES Rough Jusice Vigin) L LU B
Ul N N 2 o N
STAIND Right H n/ i Ttbﬂtll‘/ 413 402 95% 21% 396 403 387 10 o STAIND Right ere (ip/Atianiic 6 +3 1 1
CHEVEllEIgPa ‘f F"’;E y o i b am 4w 12 (D MATTHEW GOOD OhBeloyiul UniersalMusic Canas/ 306 +13 4 1613
nic Prone (£p e M 11 SEETHER Remedy Windup) 2 A0 19 10
TRAPT Stand Up Warner Brath . . 410 4.04 80% 7% 404 404 405 13 @ - DEFAULT Count OnMe (7V7) 289 0 7 150
SYSTEM OF A OOWN Question! (American/Columbial 408 412 8% 13% 416 408 4.26 g 13 FOO FIGHTERS Best 0f You (PCA/AMG) 289 83 20 1800
COLD Happens All The Time (Fig/Laval 407 390 5% 7% 409 416 400 16 14 * SUM &1 Some Say (island/IDJME) 250 14 1" 170
TAPROOT Calling (Velvet Hammer/Atiantic) 404 393 68% 8% 399 400 397 23 FOO FIGHTERS DOA (RCA/RMG) 235 +66 ] 13
STATIC-X I'm The One (Wamer Bros.) 404 409 66% 10% 389 363 4.26 14 16 * U2 City Of Blinding Lights flaterscape/ 231 40 1 151
DARK NEW DAY Brother iarner Bros.) 401 388 72% 12% 406 410 4.00 17 Q WEEZER We Are All On Drugs (Geffen) 230 +8 5 102
NINE INCH NAILS The Hand That Feeds finterscope/ 399 384 9% 30% 380 372 3N 18 18 BONJOVI Have A Nice Day fIsiand//DJMG) 210 1 4 1210
SYSTEM OF A DOWN B.Y.0.B. merican/Columbia) 398 406 98% 32% 396 38 411 15 19* STRIPPER'S UNION Give Up And Go Away finterscope) 209 57 12 10/0
THEORY OF A DEADMAN Hetlo Lonely... Roadrumeni0UMG) 394 370  45% 7% 394 394 39 26 @ NINE INCH NAILS Only flnterscope/ 195 +36 3 813
SHINEDOWN Save Me (Atiantic/ 392 392 56% % 367 363 3N 19 il & WAKINGEYES On_ Consitroftertafprrarbbomer e Corey' 173 -29 18 1210
NICKELBACK Photograph (Roadrunner//0/MG! 391 368 71% 13% 348 346 350 28 @ SWITCHFOOT Stars (Columbia) 167 +22 2 1313
AVENGED SEVENFOLD Bat Country (Warner Bros.) 3.90 - % 7% 379 388 365 24 23* COLIN JAMES Far Away Like A Radio (MapleMusic/UMG) 165 -4 5 121
DEFAULT Count On Me (7VT) 384 362 5% 7% 370 377 358 27 @ 311 Don't Tread OnMe (Volcang/Zomba Label Groug) 156 +10 2 a
FOO FIGHTERS Best Of You (RCA/AMG 380 365 98% 41% 372 374 370 % 254y BIF NAKED Let Down Warner Music Canada) 142 21 15 7o
3DOORS DOWN Live For Today (Republic/Universal 377 356 66% 9% 365 373 356 21 26 COLDPLAY Speed Of Sound (Capitol 140 30 100
BREAKING BENJAMIN Rain Holywood) 376 366 78% 1% 363 389 327 ) g RCLIE VUL UL St Zed B 05 8
GREEN DAY Wake Me Up When September Ends (Reprise) 369 357 94% 32% 357 360 352 30 g GORILLAZ Feel Good Inc. (Viigia) 129 0 3 ‘;“
[Pebip> i 1 1
Total sample size is 384 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dlislike very much, 5 = kike very Ll L 'TMMWVZ{ 123 o !
much). Total familiaity represents the percentage of respondents who recognized the song. Tolal bum represénts the number of @Q MATT MAYS... On The Hood (Sor/Warmer Music Canada) 122 +1 1 70
i hasad
ﬁﬁg&“};’fﬁgxyaﬂmﬁm’ ',',‘,’e"}ﬁ,:‘,’,,”g, msp%%ﬁhﬂwﬁﬁﬁmwz ”",éf',',';,,,y,,,m reference. 15 Canadian CHR reporters. Monitored airplay data supplizd by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com rmltsara notmaanno replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 8/28-9/3. Bullets appear on songs gaining plays of remaining ftat from
Internet onf. of ic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\_calling 818-377-5300. ﬂateﬂwMusw com data is provided by Mediabase Ressarch, a division of Premiere Radio Networks. ) US are moved to Tecurrent after 20 weeks on the chart. © 2005 Radio & Records. o Indicates Cancon. Y,
-
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REPORTERS pagees"|SREDSY|HSWRL wmamnt | melbine | e
""gég"n'{gn %wm COHEED AND CAMBRIA 9 SYSTEM OF A DOWN
i i L it WJJOMadison, Wi
Stations and their adds listed alphabetically by market . i Wai0Madison A KozSan0 uﬂs" cA* o
WRUF/BaInevaIIe AR WRXW/Jackson, MS APO/MO: Biake Pation PD: Keith Aien Pwun suum-am PD; Scott Petibone
KEYJ/Abitene, TX WAAF/Boston, MA* WRIF/Detroft, MI* PD: Maze 4 SEETHER APDMD: The Freak 2 mmu Tim Noble
OM: James Cameron PD: Ron Valeri OM/PD: Doug Podell APD: Hmunu MD: Brad PROM KINGS 2 THOUSAND FOOT
mEEE e MEEee Sl (W =l
ASILAY OYWG WGIRManchester, NH l
K WYBB/Charlestan, SC* KORGansas iy, MO® "":."“‘:n"“ ! KURQ/San Luis Obispo, CA KCTMichta, S+
OMPD: M Allen KRBRDuluth WKLOVGrand Rapids, M Bob Edwards e O oty Wind
SEETHER SMPD: Mar Fscher mm.nmm WTIOUPens acola, FL WO Sephani el nu numms
WOBK/Albany, NY* CASANOVAS % T 1 PD: Joel N SEETHER HINDER
POMDCol Waler 15 30080 i 0.3 K o
WRXR/Chatianooga, TN* IS OEVELLE A KXFX/Santa Rosa, CA* | WBSXMikes Barre, PA*
o e B U |-, S -l wor || o
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] e § S Wrser | UioEESee0 | GEwen | W0 et
o " L | e ER o
Yot cacago L 3 o ASHTERS WXOR/Greenville, NC* ‘p'#ﬂ’l“"‘ M AP0: Ryan Castie KATS/Yakima, WA
wwwxmglemn, w* : Steve Levy 2 MEMGED SEVENTILD PD: Mat Lee - 18 SHINEDOWN KBREMerced, CA ) R M Wiison OM/PD: Ron Hariis
FOMO: Gy Cark MO: James Vanlsdol 2 [HEVELLE ‘adds SEETHER erced, U WYSP/Philadelphia, PA' 10YEARS
1 Ad 2Anmi oRe e Xchans QWP Tinae SEETHER
o KOMPAL3s Vogas, NV* SWITCHFOOT Aok WWIZYoungsiown, OH*
— KAORDhicn CA o " WIFT ol S0 | e STORY OF THE YEAR AN CHEVCAL POWANCE WRERSouBend, N | O it o
Ok ey Do mmn mncw. OM: Roti Mifchel o &mm - ONRE: ity o a3
P?MD:MWIIIINB Pﬂ’ﬁm Adds 3 PRWKI'GS OM: Dave Hami " gliﬂmu. e 2 THOUSAND FOOT KRUTCH
TIEORYOFADEIOMAY | 1 0/oorado Spings, C0° SETHER oM P ATy .
OM: Rich Hawk WOCMHag 17 STAND 10 BLACKLABEL, SOCIETY KHT ne, WA
P0: Ross Ford WesrEvansvile, IN DM: Rick Alezander WXZZLexinglon, KY* 4 BLACK LABEL SOCIETY SEETHER Mmm
KRAB/Babersfield, CA" 9 SEETHER DMAPD: Mike Sa POMD: Mike Holder OM: RobedtLindszy 24 APD; Kiis Scbers poweren] Tl
4 . APDMn Slick Nl* a
FPOND:Cam Sparks 1RGO JEg FooGIERS APO T WXLP/Duac Cits, 1A° somoenevon | MEDIABASE
APD: Jared Wamn P LCHOUSAN) SO0K KRIITCH WO:Stiler KMRQModesto, CA* OM:Daren Para REVELATION THEORY i
1 SEETHER BM/Columbia, MO q . | NoAdds OM: Max Miller PO: Dave Levera
: Jack . WOXAHarrishurg, PA' : dack MO Bill Stage *Monitored Reporters
PO: Nathan Mcl eod WWEN/Flint, MI MO: Nixon APD: Mzt Foley No Adds eld, MA*
WIYY/Baltimore, MO*  SEETHER WFMW : mﬁ Enu;{uw? L& Adis 'w 87 Total Raponm
4 g N APO/MD: Tony LoBrie STORY OF THE YEAR mSheridan . )
"ﬁ"ﬁ?ﬂm WBZXColumbus, OH SEETHER " m‘/}ll"ﬁ wnATIMonmm [N 'f..'i“}.ﬁ‘;'.c!“,.’,.“’ TR 57 Total Monitored
REVELATION THEORY PO: Hal Fish VAUX STORY OF THE YEAR PO/MD: Jave Paierson -
% mmm ‘m‘mmm% o1 Am/un nmnune 1 SEETHER ,NY* 30 Total Indicator
. ) i . OM: T itchell —
WCPRBlos, MS* . PO s ohan | APOAD: M ot i R | Ganoreepen,
OM: ay Taylor KaptDemver, CO APOMO: ek haddam 3 LLNiNO POAMD: def Petierson WL ntown, WY WKQZ/Saginaw, Ml APOMO:Don “Sione™Kelley | praylist Frozen (5):
PO Soat Fox PO/MD; Willie 8. 14 SEETHER SEETHER ;‘pnsému ;uu % et ‘ semsn 1 SEETHER KFMW/Waterloo, IA
APD/MD: Murdock KZCD/La , OK
e KAZRDes Moines, A° WROC/FL Myers, FL* WAMXHuntingion R SeemeR WXTB/Tampa, FL KZRarspingio
d % - y MO
V.S " Femel e WTFXALouisvifle, KY* WNOR Nt VA" B alstury, MO P i i WHBZ/Sheboygan,
WKGB/Binghamton, NY = m:nmu SEETHER 3 WEEZER MO:Frank Webh MO: (uinn MD: Mikz i wi
prefrrl P D SEVEMOLD THOUSHDFROOTKRUTCH | 1 3D00RS DOWN IR Amm m - SEETHER HoAdds 5 WKOH/Wausau, Wi
\_ 1 FO0 PIGHTERS THM )
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ALTERNATIVE

Radio To The Rescue
Continued from Page 58

got word that they were going to get a chop-
per in there and fly us out. At this point there
were about 12 people left in the group, includ-
ing some family members of the remaining
staffers.

R&R: Who gave the word that you had to leave
your building?

DH: We got the word from military officials.
We were still broadcasting WWL out of the
Dominion Tower on the fifth floor from their
studio. We had put boards on the window and
pieced the studio together with duct tape. It
got us back on the air. We also had a few re-
porters on-site at the Emergency Evacuation
Center. They had some equipment with them
and were broadcasting on-site. We were go-
ing back and forth from them to the studio.

R&R: Where is WWL broadcasting from now?

DH: Right now they've set up a temporary
studio in Baton Rouge. The transfer to that stu-
dio was made on Thursday. And there is still
a temporary site at the Emergency Center in
New Orleans. WWL is actually using some
Clear Channel studios in Baton Rouge to
broadcast right now.

Again, WWL was the only source of infor-
mation for the people of New Orleans the en-
tire week. There was no other station on the
air and no other way to communicate.

Somehow people were able to get through
to WWL and were asking us to save their lives.
There were diabetics calling us who needed
to get their insulin. An elderly man called and
was crying on the phone about how his two-
story house fell apart. It was his whole lifeand
it was in pieces. What do you say to someone
like that?

R&R: Who was on the air for WWL during this
period?

“As the day got
longer and the
water rose, our
transmitter ended
up under water —
and it still is.”

DH: The regular WWL staff: Bob Del Ger-
no; John McConnell, whose aimame is Spud;
PD Todd Menesses; Andy Holt; and Dave
Cohen. After Monday we set up a four-hour
shift schedule between the hosts, the board
ops and the screeners, buteverybody chipped
in from all the different stations. It was a unit-
ed effort.

We wanted to keep WWL on the air to help
the community no matter what, but we knew
we had to getout of thereand set up shop else-
where because the water was rising and the
environment was getting real ugly.

More and more people were gathering at
the Superdome, and we were right across the
street from it. They were hotand hungry. They
couldn’t use the toilet or running water. They
were very desperate and pissed off, and it was
starting to get violent.

62 ® Radio & Records September 9, 2005

R&R: Take us back to when the helicopter ar-
rived to fly you and the other staffers out of New
Orleans.

DH: We were told the chopper was going
to arrive around 1pm. We did shifts up. until
1, then grabbed as much equipment as we'd
need to set up temporary shop in Baton
Rouge. We could only bring one bag of per-
sonal stuff with us. We left a fader signal up
from the Emergency Center so we could still
be on the air until we got to Baton Rouge. We
had to abandon the studios.

R&R: How long did it take you to get to Baton
Rouge and get everything up and running over
there?

DH: Leaving the area was really arduous
because it was unorganized. We ended up
waiting at least an hour in front of the Super-
dome. The people in the area saw that we had
equipment and luggage and started getting
angry. We were going to be picked up by a
private chopper. The folks from Clear Chan-
nel actually commissioned the chopper for us.
Everyone came together for the good of the
community.

We finally started to make our way to the
chopper area with two lines of National Guard
on either side of us for protection. We were
walking single file in the middle because peo-
ple were screaming things at us like, “Who the
fuck are you, and where do you think you're
going?” “What's the secret trick?” “I'm going
to fucking kill you.” ”If you get past that line,
it's going down.”

R&R: Did these people have any idez who you
were? Did you tell them you were with WWL?

DH: We did, and someone said, "I don't
fucking care. Jwant to get out of here My kids
are dying. What about me?” It was more of a
survival instinct for them, which I can under-
stand. These people were frustrated and an-
gry.  would be scared too.

Tobe honest, when I was walking single file
through that crowd, I felt really guilty about
leaving those people behind, and I felt even
worse about leaving the city of New Orleans
behind. Even though I've lived here for only
five months, it's become a part of me. The Bay-
ou was a labor of love, and the community
loves it. The reason I stayed behind is because
I'wanted to help, but this was a horrible, life-
altering situation.

Getting through those people was scary and
a real challenge. When we finally got to the
chopper location, which was separate from
where all the people were at the Superdome,
we found out that the helicopter did not have
permission to land from the FAA. Everyone
started to freak out because we thought we
were going to be stranded there.

My Station Manager, Phil Hoover, who was
a rock through this whole ordeal, asked for a
couple of volunteers to go back to the Domin-
ion Tower and make contact with our corpo-
rate VP of News/Talk, Ken Beck. We needed
to communicate with Ken that we needed to
have permission to land a helicopter and fly
out of there from a Col. Jensen, who was the
gentleman in charge of running operations at
the Superdome.

We also needed to give Ken the actual co-
ordinates and frequencies to land the chopper
at the Superdome. Jay and [ volunteered to go
back to the station and meet up with the en-
gineers, who were still loading the equipment
they needed for the trip to Baton Rouge.

R&R: What was the situation back at the Do-
minion building?

DH: We were hoping there would be a way

into the building, because it was going to be
closed and locked down. Jay and I walked
back through the angry crowd with two na-
tional guardsmen we had made friends with.

The people were even angrier at this point
because they remembered that we were in that
initial line. They were again shouting obscen-
ities at us and threatening us. I felt that we
were going to get stabbed at a few different
points. It was like being in a war zone.

We finally got back to the building just at
the point they were about to shut it down, and
there was only one phone line left. [ quickly
ran upstairs to the fifth floor to use the one
line that was left and called Ken, who is based
in Seattle. I gave him the information he need-
ed about landing the chopper along with the
contact name at Clear Channel for the person
who was facilitating the landing,

He told me he would get everything han-
dled on his end and that Jay and I and the re-
maining engineers in the building needed to
get back to the chopper location immediately,
because it was going to go down very soon.
We only had two flights out, and we had up
to 10 people. Time was of the essence.

We grabbed the engineers and carried the
heavy equipment back through the angry
crowd. It was just as scary to go through there
again, but, fortunately, we made it through the
ugliness and got to the landing area. The chop-
per arrived about five or 10 minutes later.

“We needed a few
people to stay behind
to keep WWL on the air
because it was the only
outlet of information
for people.”

I was in the first group to fly off, and Jay
was in the second group. There were five peo-
ple in each ride. They flew us to just outside
of Baton Rouge. It was about a 35- to 40-
minute flight from New Orleans.

R&R: It must have been spooky flying over the
city.

DH: As we got into the air you could clear-
ly see all the devastation done to the city. We
had a bird’s-eye view of the destruction from
Hurricane Katrina. Parts of the city were dry,
but most of it was under water. It’s devastat-
ing. It's never going to be the same. Maybe
they can make it even better.

New Orleans is a big little city and can be
just as important and powerful as Houston
or any major market. It’s a city with a lot of
culture and character and history. The hard
part is, the community is really going to suf-
fer economically, and many people have no-
where to live. The city has lost a lot of its his-
tory, and you can’t replace that. That was
hard to see.

There were homes up to their roofs in wa-
ter. Cars were floating away down the street.
Structures like those great old cemeteries were
flattened. There was no more of that great im-
agery and amazing architecture that New Or-
leans had. All of us were emotional as we flew
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“All of us were
emotional as we flew
away because you
could clearly see the

catastrophic
damage.”

away because you could clearly see the cata-
strophic damage.

R&R: What did you do when you got to Baton
Rouge?

DH: The engineers made their way to the
Clear Channel studios to set up temporary
shop. A bunch of us needed to figure outa way
to get out of town because there was nowhere
to stay in Baton Rouge. Thousands of people
who had left New Orleans went to Baton
Rouge. Jay and I decided we would go to
Houston.

R&R: How did you get to Houston?

DH: That was hard, because there were no
cars to rent, no trains or buses out of there, and
you'd have to wait days for flights. I even tried
to rent a moving van, like a U-Haul or Bud-
get truck, and they were all gone.

The only way to get out of town was to take
a cab or town car for a few hundred dollars.
That’s what I did. Entercom wired me some
money to get Jay and I out of town and out of
harm’s way. We actually weren’t able to geta
cab, so we rented a town car.

We spent that Wednesday night in a motel
room with about six other Entercom employ-
ees and left Thursday morning for the five-
hour trip to Houston. I'll be heading over to
San Antonio later today to stay with some
friends unti this is all sorted out. I'll be stay-
ing in touch with Entercom to see when they
might need me to get back to work.

R&R: When do you anticipate WKBU might
be back on the air?

DH: It could be a month or longer. The
transmitter is under water, and they can’t even
get to it. Even if we were able to get a signal
for WKBU, WWL is going to be the only sta-
tion heard in New Orleans for the next few
weeks.

R&R: So you're basically a man without a ra-
dio station.

DH: Exactly. There’s nothing else for us to
dobecause WWL already has a staff and they’re
flying in other people to help the station as it
broadcasts out of Baton Rouge. Until we know
what's going on with WKBU, we'll either wait
or maybe help out temporarily at another En-
tercom property. My staff and I have contracts
that will be honored, but I want to do radio. I
don’t want to wait around too long.

R&R: Hopefully, you'll be able to get back to it
soon.

DH: I'm sure I will. But in the bigger pic-
ture, what's incredible to think about in all
of this is that there are parts of New Orleans
that are under water and that will stay un-
der water or be beyond repair and changed
forever. The map of the United States has
been altered forever. The New Orleans we
knew and the Louisiana we knew don't ex-
ist anymore.
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¢ RateTheMusic. com

America’s Best Testing Alternative Songs 12 +
For The Week Ending 9/9/05

Persons Men  Women
Artist Title (Label) ™ 18-34 18-34 18-34

GREEN DAY Wake Me Up When September Ends Reprise) 4.19 410 93% 21% 421 4.06 4.36
FALL OUT BOY Sugar, We're Goin' Down fisiand/i0J/MG)  4.16 4.25 88% 20% 4.08 3 442

LW Familiarity Burn

GORILLAZ Feel Good Inc. (Virgin) 412 423 96% 27% 407 4.05 4.10
RISE AGAINST Swing Life Away (Geffen/ an 4.00 7% 15% 4.09 3.9% 43
HOT HOT HEAT Middle Of Nowhere (Sire/Reprise) 400 378 61% 7% 402 3.80 432
'KILLERS All These Things That I've Done isiand/i0JMG)  3.99  3.93 87% 20% 383 3.65 4.04
MY CHEMICAL ROMANCE Helena (Reprise/ 397 414 90% 25% 389 - 366 4.14
FOO FIGHTERS Best Of You (RCA/RMG) 389 407 96% 42% 7 351 4.08
WEEZER Beverly Hills (Geffen 386  3.90 98% 44% 383 375 39
NINE INCH NAILS The Hand That Feeds fiaterscope) 3.80 3 92% 39% 3.79 3.56 4.04
BECK Girl finterscope) 379 3.65 84% 20% 374 3.67 3.83
SEETHER Remedy (Wind.ug) 378 379 92% 27% 357 3.46 3.69
AUDIOSLAVE Doesn’t Remind Me finterscope/Epic/ 3.78 3.70 67% 11% 3.80 375 3.87
311 Don't Tread On Me (Voicano/Zomba Label Groug) 3.76 3.66 81% 17% 378 3.62 3.97
NINE INCH NAILS Only f/aterscope/ 372 370 75% 16% 3.76 3.55 4.04

SYSTEM OF A DOWN B.Y.0.B. (American/Columbia) in 3.48 91% 32% 367 3.80 353
STAIND Right Here (Flig/Atlantic) 367 3N 85% 23% 3.63 327 4.01

WEEZER We Are All On Orugs (Geffen) 365 383 79% 20% 352 351 3.53
SWITCHFODT Stars (Columbia) 365 362 75% 18% 359 339 3.85
OUR LADY PEACE Where Are You (Columbia) 364 - 45% 8% 359 334 384
SYSTEM OF A DOWN Question! (American/Columbia) 363 366 69% 16% 3.50 3.53 3.46
COLD Happens All The Time /Fip/Lava) 362 3855 42% 8% 363 347 387
TRAPT Stand Up /Warner Bros./ 361 356 68% 15% 3.49 3.33 3.69
COLDPLAY Speed Of Sound (Capitol/ 358 355 93% 43% 3.43 3.37 3.49
JACK JOHNSDN Good People (Brushfire/Universal) 3.58 360 59% 15% 3.69 3.64 3.7
DISTURBED Stricken fReprise/ 353 346 58% 14% 3.42 333 3.52
NICKELBACK Photograph (Roadrunne//{DJMG) 343 343 57% 15% 327 3.08 3.49

Total sample size is 333 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Tolal familiarity rep the p ge of who ized the song. Total burn represents the number of respondents viho said they
are tired of hearing the song. Songs must have 40% familiartty to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.Com results are not meant
to replace cailout research. The results are intended to show opinions of participants on the the internet only. RateTheMusic is a registered trademark
of RateThemusic.com, The RTM system, is available for focal radio stations by calting 818-377-5300. Rale TheMusic.com data is provided by

kMediabase Research, a division of Premiere Radio Networks. W,

IT’S RUDE NOT TO POINT i1 nino’s Laz and Christian recently taught KTEG/
Atbuguerque MD Buck a thing or two about proper devil-horn etiquette. Seen here (I-r) are
Laz, Buck and Christian.

RISING TO THE OCCASION Seen here rubbing shoulders at WHTG/Monmouth-
Ocean are (I-r) the two most photogenic members of Rise Against, Big G Morning Show With
Brian & Jen co-host Jen Ursillo and Geffen/New York Regional Promotion Rep Jimmy Fay.
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KGSR gets ready to celebrate 15 vears

As the Americana Music Association begins its sixth annual Americana
Music Conference in Nashville this weekend it is worth noting that one of
the stations that makes up the core of the organization’s reporting panel,
KGSR/Austin, is getting ready to celebrate its 15th anniversary.

One can argue that Americana music, as a loose collection of several genres, has
been around for decades, but it has really only been in the past 10 to 15 years that
alternative country and Americana have begun to be officially recognized. For ex-
ample, Nc Depression, the “official” newsstand publication of the movement, is
celebrating its 10th anniversary, and the AMA itself was founded in October of
1998.

In addition, it was about a dozen years ago that full-time Americana-leaning
stations, such as KNBT/New Braunfels, TX, began to appear on the radio dial. It
was also at that time that KGSR, under the guidance of PD Jody Denberg,
began to grow more sensitive to the vibrant roots music scene in Austin
and adjusted its sound accordingly.

As youllread, though, it was really only about six years ago that Denberg
decided to take the station far enough in the direction of Americana that it
could legitimately be considered a Triple A-Americana hybrid.

As the station gears up for its anniversary, ] talked with Denberg
about the evolution of the KGSR and the great musical community in
Austin,

R&R: How has KGSR changed since you joined it?

JD: When 1 joined KGSR, at the end of 1990, Susan Castle, our MD,
was already at the station. And our midday guy, Bryan Beck, was also
here. At that time KGSR was a Smooth Jazz — at the time it was called NAC —
station and was just beginning to drift toward something that was more Triple A.
One of the reasons I was brought in was to help with that programming change.

Much has changed since then, but we have been blessed almost
the entire 15 years. Even though we are now in our fourth owner-
ship, pretty much every company that has owned us gave us the
freedom to make the station what we thought was most appropriate
for the time. And with Emmis, our cuirrent owners, the situation has
been truly wonderful. They get what we do, they give us the tools to
doit, and, most important, they believe in us.

R&R: How long did the initial transition to Triple A take?

JD: When I came in, the jazzy element of the programming was
the predominant aspect of the station’s sound, and we decided to

]ody Denberg

TN S T

tion going for us all along. Plus, cur guts always told Susan and myself that we
should be making the Austin and broader Texas rootsy singer-songwriter artists
the core sound of the station. Along the way, however, a couple of our owners felt
that we needed to be more mainstream in one aspect or another, so we ended up
sounding more national, if you will.

Finally, our previous owners — Sinclair-LB] — gave us some money to do some
research, and it confirmed what we suspected all along. Jeff Carrol — who had
been my PD during the ‘80s at Rocker KLBJ/ Austin — became OM around that
time, and he helped me use those findings to convince upper management that
the artists we had in spice and lower rotations should really be the artists we had
in the higher rotations. At that time we were able to phase out, or at least reduce,
the number of classic rock and pop-oriented songs and make this station sound
like it always should have.

Once we rebalanced the music and rotations the station really came
intoits own. In fact, it was the first time it cracked the top five in a long
time. Since then we have focused on what you would classify as Ameri-
cana music. Frankly, though, it is simply the right kind of music for us
£ to play for the market we are in. I am really happy with the way the

i || station sounds these days.

' We are, by almost any standard, an Americana-Triple A hybrid at
this point. When I compare what we are playing to your Triple A air-
play chart and to the Americana airplay chart, it usually works out
that I am playing about half of what is on both charts, plus a certain
+ || amount of music that isn’t on either.

: R&R: As the music evolved, how did the production and presentation on
the station change?

JD: We didn‘t have to address that much. When the station signed on we viewed
ourselves as a public radio station that happened to play commercials, and all
along we have always had a more personable, low-key delivery. I have always

s | been reticent to use too much imaging and have always avoided
|| anything with a lot of bells and whistles.
| My thoughts are that most radio folks don’t give the listeners
| enough credit for being able to figure out what kind of station they
| arelistening to and whether it’s the best Triple A station or best Ameri-
|| cana station or best Oldies station or whatever to them.
{ We just put all the roots music front and center and let it speak
for us as to what kind of station we are. This point of view was
|| recently backed by a perceptual study we did with Coleman Re-
|| search. It told us that you get credited in the listeners’ minds by

make the transition away from that very gradual. At first we putin ————
Sting and other vocal-oriented artists who made sense. Then Dennis Constantine
came in as our consultant, and we picked up the pace.

It took us a couple of years before we had completely phased out most of the
smooth jazz kinds of artists, but even now we still play artists like The Gypsy
Kings, Ottmar Leibert and a few others that some Smooth Jazz stations may pro-
gram.

Our goal at that time was to incorporate all these great artists from the rock and
singer-songwriter worlds who weren't getting play at radio but were putting out
really good music. That included people like Chris Isaak, Paul Simon and k.d.
lang, who were very popular here, but there were also many artists in the Austin
scene who deserved our attention, such as Lyle Lovett, Willie Nelson, Stevie Ray
Vaughan, Asleep At The Wheel, Sarah Hickman, Poi Dog Pondering and Darden
Smith.

R&R: What was the impetus for the station’s evolving into the more Americana-Triple
A hybrid that it is now?

JD: Much of it simply had to do with the fact that we are in Austin. There is a
vibrant music scene here, and many roots-oriented artists call Austin home. As we
became more sensitive to what was happening here, it was only natural that we
began to reflect more and more of the local color. That really took hold about six
years ago.

Kevin Connor, who is one of the Kevin & Kevin morning guys, and myself had
local-music shows on our respective previous stations, so we had that predisposi-

what you are, not what you say you are.

Our audience in Austin gets it, and, frankly, they have always wanted it. That
kind of music is one of the core kinds of music this city stands for, and the listeners
are happy to have a station that plays it. So we are simply “Radio Austin.”

We obviously share our aucience with other stations in town, most notably
public station KUT, which predztes us in terms of the style of music they program.
But it is sufficiently different from us in the fact that it has quite a bit of block
programming and airs some of the key NPR news shows.

And we certainly have to pay attention to KPEZ-FM, which is a Classic Rock-
Triple A hybrid, but they pretty much stay away from the Americana side of the
library. Frankly, I don’t think there is enough room for that. Every station seems to
have its own niche.

R&R: Do KNBT or KFAN/Fredericksburg, TX come into play at all?

JD: No. They are both good stations that are even more Americana than we are,
but their signals don’t really penetrate Austin. Ours may get into their markets a
bit, but it is not an issue. All I can say is that this type of music has a fan base
throughout this area of the country, and that reinforces our vision that it is impor-
tant for us to support it.

Granted, we are a little more choosy about who we feel we can play than they
are, but we share quite a few artists. Acts like Robert Earl Keen, Charlie Robison
and Dwight Yoakam work well for us on a song-by-song basis.

R&R: Many of KGSR's promotional activities also serve to align it closely with the

community. Continued on Page 68
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Continued from Page 67

JD: Our biggest thing each year is the KGSR Broadcasts CD we do, which is a
collection of studio performances. The proceeds of that go to support an organi-
zation called SIMS. It provides low-cost mental-health services to the Austin music
community. It was named after Sims Ellison, who was a musician in a group
called Pariah who killed himself in the mid-"90s. The organization was a reaction
to his death and the fact that if he had been able to get help for his depression,
things might have turmed out dif-
| ferently. To date we have donated
|| over $1 million to the cause.

We are also involved in all
|| kinds of other community events
and causes, plus we also do spe-
cific radiothons in support of
children’s events for Christmas
and so on. The way we see it, we
have a stick, so we might as well
use it for the good of the commu-
nity as often as it makes sense for
us.

We are also deeply immersed
in the music scene here. Easily the
biggest event we align ourselves
with each year is South by South-
west. We broadcast live from it,
and we have many of the acts join
us on the air to chat or play some
songs. A couple of years ago at
SXSW we had Willie Nelson, Kris
Kristofferson, Toots & The Maytals
and Los Lonely Boys in just cne
morning,

This year Lyle Lovett happened to be staying at the Four Seasons, where we
had our remote studio. He ended up playing guest DJ for the whole week on the
Kevin & Kevin morming show. Many acts come by our station studios for my
afternoon show too.

We used to say that we had another 12 months before we had to deal with
something like that again, but now we have the Austin City Limits Music Festi-
val, which happens six months later and is equally intense. We broadcast live
from the backstage area of the Austin City Limits studio at KLRU-TV and also
have many guests on the air.

ACL is getting ready to celebrate its 31st year. Interestingly, I went to college
from 1977 to 1981 in the same building where its studio is located. We have also
done our station-anniversary shows from there every December.

Much of what we use for our KGSR Broadcasts CD comes from these even's.
Notonly do we get to interact with the big acts, we also get tobe in early with the
ascending acts that we believe will go all the way. It gets crazy when these events
are going on in town, but we are proud to be an important part of them. It is all
part of what makes being in Austin so special.

R&R: Do you feel comfortable with the way the station sounds right now?

JD: In my heart of hearts I think KGSR is as close to the way I envision it as it
can be at this moment in time. It is a beautiful thing. It is nice to have a little time
and tenure under our beit. That makes all aspects of the station easier to manage
and adapt.

Jimmy Steal, our head of programming at Emmis, is a strong supporter of
KGSR, and he says that we are a strongly branded station. Itis nice to have upper
management— from Emmis Radio President Rick Cummings to Sr. VP Val Maki
to Jimmy — understand what we are doing and give us the support we need

THE INNER SANCTUM Here is the cur-
rent KGSR/Austin programming and on-air staff
getting all friendly-like in the studio.

—_—

The Schedule '

Most of the air personalities at KGSR/Austin have been there a long, long time. Here ||
I is a rundown of how a day goes there.
{ 5:30-9am: KGSR in the Morning with Kevin (Connor) & Kevin (Phinney).
| l 9am-noon: Bryan Beck with The Coffee Break Concert at 10;30am. {
i Noon-3pm: Susan Castle with Whaddya Want for Lunch? requests at noon.
} 3-7pm: Jody Denberg with “Daily Demo” at 3:30 and “The 5:01 Blues.”
i 7pm-midnight: Bobby Ray, featuring “Spotlight” at 7:30 pm, The Ten O'Clock |
| Newsand The 11th Hour.
‘ Midnight-5:30am: Kerry Dawson or Caryn Craig.

=

F -1
" The Top CDs Of 2004 |
; Every year KGSR/Austin polls its listeners for their favorite CDs of the year. Here l
| is the top 25 from last year. |
' 1. LOS LONELY BOYS Los Lonely Boys I
2. PATTY GRIFFIN /mpossible Dream
3. RAY CHARLES Genius Loves Company
| 4. BOB SCHNEIDER /'m Good Now |
5. WILLIE NELSON /t Always Will Be 1
i 6. ELIZA GILKYSON Land Of Mitk And Honey 1
7. JOSS STONE The Soul Sessions |
” 8.  VARIOUS ARTISTS KGSR Broadcasts, Vol.12 |
9.  STEVE EARLE The Revolution Starts ... Now
! 10.  VARIOUS ARTISTS Por Vida: A Tribute To The Songs...
11, TONI PRICE Born To Be Blue
12, LYLE LOVETT My Baby Don't Tolerate 1
i 13.  WILCO A Ghost Is Born |
14, ROBERT EARL KEEN Farm Fresh Onions |
15.  SLAID CLEAVES Wishbones
16. ALISON KRAUSS & UNION STATION Lonely Runs Both Ways
17. RODNEY CROWELL Fate’s Right Hand
18.  THE MAVERICKS Live From Austin Texas
19. LOS LOBOS The Ride
20.

RAY LAMONTAGNE Trouble { (
21.  ELVIS COSTELLO The Delivery Man

22.  MINDY SMITH One Moment More |
23. VAN MORRISON What's Wrong With This Picture?

ERIC CLAPTON Me And Mr. Johnson

25.  JON DEE GRAHAM The Great Battle
o S - 1

without meddling too much in our day-to-day operations. Plus, we just had a
great book, which makes all of us happy.

R&R: Given the number of local artists you support, how do you review all the new
releases that come your way?

JD: It used to be that there was an easy way to separate the major releases from
the Jocal and independent stuff, but it is in everyone’s reach now to put together a
good-sounding, good-looking CD, so there is much more music you have to sift
through. Occasionally, you find some real gems that you might not have other-
wise been made aware of.

The music available for us to play right now is really good. I program the sta-
tion, and I also do my special new-music show on Sunday nights — KGSR Sunday
Night News — so I have to listen to almost everything that comes in, either for
programming considerations or for that show.

R&R: You also have a journalistic background.

JD: I used to be a local music critic of sorts. That’s how I started my new-music
show, which is how I started in radio. It was originally on KLBJ. I will have been
doing that show for 25 years in March. Much of what I play on that show isn’t
applicable for regular programming on the station, but sometimes it is. I've been
known to test things there and then open it up.

My journalism background is also reflected in the many interview discs [ have
done, and they satisfy that part of my psyche. I really love getting to know artists
I have always admired. I have also written liner notes in the past couple of years
for some greatest-hits packages and some reissues. It lets me exercise my journal-
istic talent without having to live under the constant deadlines that you have.

R&R: We would be remiss if we didn’t mention your amazing relationship with Wa-
terloo Records in Austin, a music store that has had close ties with the station all along.

JD: We are lucky in Austin to have an aggressive music store like Waterloo that
is passionate about music. My relationship with them goes back to when they
opened and they would turn me on to stuff to play on my new-music show. Much
of what we play at KGSR, they sell, and much of what they sell, we play.

We work with them on a lot of in-stores and feature CDs and that kind of stuff.
A couple of times a year the owner, John Kunz, will call me and turn me on to
something he really loves. I may not agree with him all the time, but most of the
time I do.

Waterloo, the Austin Chronicle newspaper and KGSR have often been called the
“Granola Mafia.” We have great synergy, and I'd like to think that, collectively, we
do a lot to help artists maintain as well as establish their careers. That and doing
good radio is what it’s all about.
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RECENT

RELEASE
Chip Taylor
& Carrie Rodriguez

Red Dog Tracks
(Back Porch/EMI)

After many years of pursuing other
interests, Chip Taylor returned to writing
music about eight years ago. In 2001 he
was attending South by Southwest and
had the opportunity to see Carrie
Rodriguez — a young Texas-born and
Berklee College of Music-trained artist —
perform. The two met and formed abond,
and it wasn’t long before they began to
record together.

Their first album, Trouble With Humans,
won them legions of fans in both the press
and at Americana radio, and all have been
eagerly awaiting their followup. Well, the
wait is over: Red Dog Tracks is now in our
hands.

Shelby Lynne
Suit Yourself (Capitol)
Shelby Lynne struggled for years to find
theright way toexpress her musical vision.
Starting with a more traditional country
sound and later branching out into pop-
oriented stuff, she made it quite clear that

she had amazing talent, but the best way to
capture and express it eluded her.

With I Am Shelby Lynne she finally
began to get control of her creative urges,
and by the release of Identity Crisis in 2003
she had found the right groove to express
her many musical influences: She took it
back to the basics and let the Southern
juices flow. Lynne returns with Suit
Yourself, and the organic, back-to-the-
basics approach still suits her just fine.

Robbie Fulks
Georgia Hard (Yep Roc)

Robbie Fulks has always been a favorite
artist of alternative country aficionados,
and even though he expanded his
repertoire to include roots rock and evena
bit of pop on his last couple of albums, his
appeal to the Americana crowd remains
intact. With his return to his musical roots
on Georgia Hard, that relationship should
grow even stronger.

Fulks has always teetered on the
paradoxical line between taking himself
too seriously and not seriously enough,
but he seems to have come to terms with

this dichotomy on his new outing by |
actually using it to his advantage. |

Dwight Yoakam
Blame The Vain (New West)

In 1986 Dwight Yoakam reminded us
that the real roots country music of artists
like Merle Haggard and Buck Owens had
been forgotten in Nashville. In what can |
be considered an odd turn of events, today
‘Yoakam finds himself in the same position

blams the vein I

those artists were, bemg too country for
mainstream country. It doesn’t seem to
bother this traditionalist much though. He
has never sounded more focused and
energized than he does on Blame the Vain.

The Greencards
Weather & Water (Dualtone)

Two members of The Greencards may |
be from Australia — mandolinist Kym k
Warner and bassist Carol Young — and
the other may be a Brit — fiddler Eamon
McLoughlin—but this Austin-based trio |
is as Americana as you can get.

After the threemetand started playirg
together, it wasn’t long before they were
one of the hottest live bands on the local
scene. They self-released an album called
Movin’ On and were discovered by the
entire Americana world. The Greencards
return with Weather & Water.

Caitlin Cary
& Thad Cockrell
Begonias (Yep Rock)
Caitlin Cary & Thad Cockrell are
alternative country veterans from the
vibrant North Carolina scene. Both hava
recorded with bands and are active solo
artists, and they decided to work together
on what can only be described as an
inspired project, Begonias, based around
the idea of marriage and the many trials
and tribulations often associated with the
institution. The two have put together a
collection of songs that mostly explore
the sadder and darker side of being
husband and wife.

Adrienne Young
The Art Of Virtue (AddieBelle)

Adrienne Young takes an organic
approach tolife, and that spills over intc
the kind of music she likes to play and
her homegrown way of marketing and
distributing it.

Bomn in Tallahassee, FL but raised in
Clearwater, FL, Young developed a
genuine love for real American roots |
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music early on. She went to college at
Belmont University in Nashville and has
lived in Music City since then. In 2003
Young won the Chris Austin Song-
writing contest at Merlefest in the
bluegrass category and not long after
that released her debut album, Plow to
the End of the Row. She carries on with
her sophomore effort, The Art of Virtue.

Son VoIt
Okemah And

The Melody Of Riot
(Transmit Sound/Legacy)

Few acts from the alternative country
scene are revered like Uncle Tupelo.
When the band split up it spawned both
Wilco and Son Volt. Son Volt had a great
run from 1993-98 but went on an ex-
tended hiatus shortly after releasing their
third album.

Now Son Volt have returned with
Okemah and the Melody of Riot. Although
Jay Farrar is the only original member
left, the addition of drummer Dave
Bryson, bassist Andrew Duplantis and |
ex-Backsliders guitarist Brad Rice has |
added new vitality to the group.

The Knitters
The Modern Sounds
of The Knitters
(Zoe/Rounder)

Back in the ‘80s there was a vibrant
insurgent country scene in Southern
California, and bands like X and The
Blasters led the way. In the middle of that |
decade John Doe, Exene Cervenka and
D.J. Bonebrake from X got together with
The Blasters’ Dave Alvin for a one-off
project under the banner of The Knitters.

That effort, Poor Little Critter on the

Road is an object of fascination and awe
to this day. Now we have something else
to get excited about, as these folks, along
with bassist Jonny Ray Bartel, have

reconvened for another Knitters album.

Donna The Buffalo
Life’s A Ride (Wildlife)

Most bands can’t hope to enjoy any
kind of longevity unless they can deliver
their wares on the stage. In the case of
Donna The Buffalo, deliver live they can!
In fact, most of the career momentum
this band has is directly due to their
extensive touring.

The sextet have been releasing albums
for over a dozen years, and they col-
laborated with Jim Lauderdale on Wait
“Til Spring a couple of years ago. Their
latest, Life's a Ride, showcases their hybrid
roots sound featuring vocals from three
members of theband, as well as amazing
instrumentation.

Willie Nelson
Countryman (Lost Highway)
This Willie Nelson project was

conceived way back in 1995 by Don Was
and Chris Blackwell and was intended
for release on Island Records. The
concept was to merge the gospel and soul

roots of reggae and country music.
Unfortunately, a number of things came
up that sidetracked the project for almost
10 years.

Eventually, the folks at Lost Highway
brought in producer Richard Feldman to
finish the sessions, and the resuit is
Countryman.

John Hiatt
Master Of Disaster (New West)

John Hiatt’s career spans 30 years, and
his songs have been covered by dozens
of artists. He has played in bands with
illustrious musicians including Ry
Cooder, Nick Lowe, Leo Kottke and
Hiatt’s on-again, off-again mates The
Goners— Sonny Landreth, Dave Ranson
and Kenneth Blevins.

With Master of Disaster, Hiatt took it
one step further by going to Memphis to
record the album with veteran producer
Jim Dickinson. As an added treat,
Dickinson’s sons — Cody (drums) and
Luther (guitar), who comprise two thirds
of The North Mississippi Allstars —
appear on the album.

Shannon McNally
Geronimo (Back Porch/EMI)
We were introduced to the lovely and

talented Shannon McNally back in 2002,
with the release of her debut album,
Jukebox Sparrows. It showcased a young

Continued on Page 72
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artist who had been deeply influenced
by many Americana styles.

A few years back McNally relocated to
New Orleans, and the Southerninfluences
in her music have strengthened and
crystallized on her latest effort. To help
capture her evolving sound, McNally
enlisted Austin legend Charlie Sexton —
bothasa playerand a producer —for what
would become Geroninto.

Grey DelLisle
Iron Flowers (Sugar Hill)
Whereas much of the American roots
scene is either about amazing musician-
ship or irreverent takes on traditional
music styles, Grey DelLisle is deadly
serious. There is thought, nuance and

= 2

sublime interpretation in everything she
does, and by being dedicated to her craft,
she elevates the entire Americana
movement.

Her previous album, The Graceful Ghost,
was critically acclaimed and created high
expectations for latest effort. No worries:
Iron Flowers continues to uphold the better
side of the Americana movement.

Chris Hillman
The Other Side
(Sovereign Artists)

Chris Hillman has been a fixture in
American popular music for over four
decades. He has been an integral part of
The Byrds; Manassas; The Souther,
Hillman, Furay Band; The Flying Burrito
Brothers; and others. Inaddition, he was
inducted into the Rock and Roll Hall of
Fame in 1991 and given a Lifetime
Achievement Award by the AMA last
year. On his latest outing he delivers new
interpretations of classics, as well as
several new compositions he co-wrote
with Steve Hill.

Two Tons Of Steel
Vegas (Palo Duro)

Anyone who knows anything about the
Texas music scene knows that Gruene Hall
in New Braunfels is one of the best venues
in the state. A little combo known as Two

Tons Of Steel have called that hall home |

for several years now. Blending a wide
variety of musical styles, Two Tons Of Steel
have developed a sound all their own that
they like to call “countrybilly.”
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Vegas is the act’s eighth outing, and it
finds the boys delivering several of their
own compositions, as well as some
interesting covers of songs by such artists
as The Ramones and Johnny Rivers.

Stacey Earle
& Mark Stuart
S&M Communion Bread (Funzalo)

It isn't easy striking out on your own
when you live in the shadow of a legend,
butStacey Earle has managed to do a pretty
good job of establishing herself outside the
penumbra of her brother Steve.

Stacey released a couple of albums as a
solo artist before she started to record with
her husband, Mark Stuart. S&M Com-
munion Bread is their second outing
together, and although the album cover
and title may make you chuckle, most of
the songs explore darker, more somber
subject matter.

Various Artists

Fins, Chrome And The Open
Road (95 North)

Even though its image may be a bit
tarnished these days — with European
and Japanese luxury cars makirg
significant inroads in the U.S. market —

the Cadillac still has a mystique sur-
rounding it— especially the old ones with
those big tail fins.

In honor of this legendary vehicle and
the freedom of the open road it represents,
we now have a collection of songs all
about the Caddy called Fins, Chrome and
the Open Road: A Tribute to the Cadillac.

Danny Barnes
Get Myself Together (Terminus)

Bad Livers banjo man Danny Barnes
has always been an active musician withir
the confines of his band, as well as being
involved in a number of other projects
with the likes of Bill Frisell and composer
Richard Linklater.

Hehas also released a few solo outings
and now returns with another, Get Myself
Together. As a spearhead in the prog-
ressive bluegrass movement, Barnes is
never afraid to try out new ideas, and that
is certainly the case with this album.

Drew Emmitt
Across The Bridge (Compass)
Most of us were introduced to
mandolinist Drew Emmitt via his band
Leftover Salmon. A few years ago he
stepped out on his own with the release
of Freedom Ride, which featured a veritable

who's who of acoustic players. He
continues with that formula on Across
the Bridge.

Touching on styles ranging from
bluegrass to folk to jam band, he delivers
a tasty album with bandmates Matt
Flinner and Greg Garrison. Guests this
time around include Paul Barrere, Sam
Bush, John Cowan, Jim Lauderdale, Del
McCory, Ronnie McCory and Stuart
Duncan.

Eliza Gilkyson
Paradise Hotel (Red House)

Eliza Gilkyson deserves more at-
tention and wider success than she has
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had over the years. She has been making
albums since 1987 and with each release
has revealed depth and compassion.
Granted, mostof the observationsin her
songs deal with the darker, sadder, more
lonely aspects of the human condition, but
she also manages to remind us that these
things are a counterbalance to the hope
and happiness life also offers. Her latest
album, Paradise Hotel, may well be her best

so far.
Jeff Black
Tin Lily (Dualtone)

As much as male country stars try to
present themselves as honest, down-to-
earth kinda guys, most of them are
posers, if you ask me. Sure, many of
them have talent and charisma, but most
arenot the simple men they would have
us believe they are.

Then you have a guy like Jeff Black.
He's areal artist, with real things to say
about things as universal as the rising
sun and the tenderness that exists
between a man and a woman. Black
returns with his fourth effort, Tin Lily,
and it is full of thoughtful songs framed
in an intelligent presentation.

Darrell Scott
Live In NC (Full Light)

Musician, composer and producer
Darrell Scott is somewhat of a ren-
aissance man in the Nashville music
scene. He’s enjoyed accolades from the
industry; written a song that was
recorded by Faith Hill for her new
album;just finished producing the debut
album by his father, Wayne Scott; and is
just about to put the finishing touches

et e

on his next studio album, which will be
out in early 2006.

In the meantime he is touring
throughout the summer, opening for
Steve Earle in support of his new Live in
NC album, which captured his live show
with consummate players bassist Danny
Thompson and drummer Kenny Malone.

Nickel Creek
Why Should The Fire Die?
(Sugar Hill)

Nickel Creek haven't released any new
material for close to three years. During
that period the three members — Chris
Thile, Sara Watkins and Sean Watkins —
busied themselves with solo projects and
several collaborations. They return with
their much-anticipated third effort, Why
Should the Fire Die?, which was produced
by Eric Valentine and Tony Berg.

With Grammys and platinum sales
already under their belts, the folk-blue-
grass-pop trio are poised to take a huge
step forward, as this album adds new
depth to their already renowned playing.

Will Taylor
And Strings Attached

Collaborations (Heart Music)

Beginning in 1999 Will Taylor im-~
plemented a new idea after brain-
storming with other musicians: He began
to collaborate with both locally and
nationally renowned musical artists,
rearranging their material and bringing

in his own crew of seasoned jazz and
contemporary roots musicians to play it
in a beautiful church sanctuary with
excellent acoustics.

Since then Will Taylor And Strings
Attached have played more than 30
concerts to over 8,100 audience members.
Highlights from these shows have now
been documented on Collaborations,
featuring such artists as Eliza Gilkyson,
Shawn Colvin, Guy Forsythe, Jimmy
LaFave and Slaid Celeaves.

Continued on Page 74
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Stephen Bruton
From The Five (New West)
Producer, killer guitarist and, perhaps
most important of all, songwriter Stephen |
Bruton has lived a life that earns him the

night to say what he does w1th his music.
Now in his mid-50s, Bruton has some
pretty damn important insight about
himself, the world and the universe.
From the Five is his fifth solo effort and
easily one of his best, but he’s also smart
enough to know that a little help can be a
good thing: He co-wrote much of the
material for this new effort with such
luminaries as Big Al Anderson, John
Kilzer, Bill Payne and Stephen Barber.

Various Artists

Happyland: Musical Tributes To
Laura Ingalls Wilder (Pa’s Fiddle)

Remember how successful that Stephen

Foster project was last year7 Well, history |

might repeat itself with Happyland: Musical
Tributes to Laura Ingalls Wilder. Wilder was
the author of the Little House book series,
and throughout its many volumes she
referred to 126 songs that were popular at
the time the stories are set. Dale Cockrell
and Butch Baldassari of Vanderbilt
University’s Blair School of Music have
brought together a number of different
musicians to record fresh versions of some
of these songs.

Jerry Douglas

The Best Kept Secret (Koch)

Jerry Douglas has revolutionized the
role of the dobro in modern acoustic
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music, and he has contributed his talent
to the musical community in a variety of

ways. The man appears on over 1,500 |

albums and has been a member of such
groups as J.D. Crowe & The New South
and The Country Gentleman and a part
of Alison Krauss’ Union Station.

The exciting news is that he has
released a new solo effort that fearures
several guest artists. John Fogerty, Derek
Trucks, Sam Bush, Alison Krauss and Bela

Fleck are just some of the superstars who | |
appear on The Best Kept Secret.

Frank Black
Honeycomb (Back Porch/EMI)

Frank Black has a secret side that he
lets out every now and then. Sure, he
started out with The Pixies and is touring
and recording with that band again, but
he is also a great American singer-
songwriter.

That is quite evident with his latest solo
outing, Honeycomb. Joining him during
the making the album were scme
amazing session legends, including Steve
Cropper, Anton Fig and Spooner Oldham.
The boys manage to capture many
timeless aspects of roots music.

Delbert McClinton
Cost Of Living (New West)
Delbert McClinton is a legend among

fans of Texas roots music not only for his |

longevity in the business, but also for his
amazing ability to blend country, blues,
R&B and rock ‘n” roll into a single sound.

Over the years he has been revered as a |
. harmonica player, singer, bandleader end

successful songwriter. He has also become
a poet and chronicler of our times.
McClinton returns with a new collection
of soon-to-be classics, Cost of Living.

The Waco Brothers
Freedom And Weep (Bloodshor)

The members of The Waco Brothers —
Jon Langford, Deano Steve Goulding,
Alan Doughty, Mark Durante and Tracy
Dear — may have other bands or musical
obligations to attend to every now and
then, but we can certainly say that this an
honest-to-goodness band in its own rigat.

They have been touring together tor
years to rave reviews, and this new
album, Freedom and Weep, is their seventh
outing. As always, the music of The Wazo

. Brothers is hard toclassify and even mcre

difficult to describe, but rest assured the

songs are good and the musical chops |

second to none.

course!

James McMurtry
Childish Things (Compadre)

Texas singer-songwriter James
McMurtry has been delivering his literary,
hard-edged style of music since the late
el e s -

'805, and as time has gone by his style has
evolved to match the mood of the streets.

Unfortunately, that generally means his
music has gotten darker and more caustic
with each successive release. He now
returns with his eighth offering, Childish
Things, and, surprisingly, it is a bit more

| uptempo and forgiving than most of his

recent work — relatively speaking, of

Billy Joe Shaver
The Real Deal (Compadre)

The title of Billy Joe Shaver’s new
album, The Real Deal, says it all. Not only
has this guy paid his dues in the music
business for close to four decades, he has
also paid his dues in life. From his poor
beginnings to his glory days of having his
songs recorded by some of the best
Nashville and Texas have to offer to the
tragic death of his son, Skaver has always

| been resilient.

He returns with his 15th outing, which
solidifies his rightful place as an elder
statesman in the Americana community. |
Guest artists include Big & Rich, Kevin
Fowler, Nanci Griffith and Flaco Jimenez.

Jimmy Dale Gilmore
Come On Back (Rounder) |

There must be someth:ng in the water
in Lubbock, because some pretty amazing

Jimmie Dale Gilmore

COME ON 8aCte

artists have come from that Texas |
panhandle town, including Buddy Holly,
Waylon Jennings, Terry Alien and Jimmie
Dale Gilmore, as well as Gilmore’s
Flatlanders partners, Butch Hancock and
Joe Ely.

LS G

Gilmore has always been a real down-
to-earth kind of fellow, and that grounded
perspective comes through loud and clear
in his music. With his distinctive voice and
his rootsy mix of country, rock and folk,
Gilmore has slowly worked himself into
the position of living legend.

Tim O’Brien
Cornbread Nation & Fiddler’s
Green (Sugar Hill)

To say that Tim O’Brien is a gifted and
prolific musician would be an under-

TiIM O'BRIEN

statement. Whether as a member of the

| band Hot Rize, which helped propel

bluegrass in a more modern direction, a

solo artist, a songwriter or a guest player

on countless albums, he has always been
viewed as an artist of utmost integrity.

During the process of recording his
latest project things got kind of outof hand,
and when the dust cleared, O’Brien had
two albums! Cornbread Nation leans a bit
more in the electro-acoustic direction,
while Fiddler's Green puts him back in
touch with the traditional side of American
roots music.

The Peasall Sisters
Home To You (Dualtone)

Most of us got to know The Peasall
Sisters — Sarah, 18; Hannah, 14; and Leah,
12 — via their participation on the O
Brother, Where Art Thou? soundtrack, on
which they were the voices for George
Clooney’s daughters. But they’ve been
performing and recording for a while
now, and their new album, The John
Carter Cash-produced Home to You, is
actually their second.

These siblings have a unique way of
taking the old timey music that is the
foundation for much of today’s popular
roots music and giving it a new shine.
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Call letters Contact Title Address City | state! ziP | Website Status
KAXE Mark Tarner MD 260 2nd Street NE Grand Rapids MN | 55744 | www.kaxe.org Noncommercial
KBCS Christine Linde MD 3000 Landerholm Cir. SE Bellevue WA | 98007 | www.kbes.fm Noncommercial
KBSO Manue! Davila MD 701 Benys Road Corpus Christi TX | 78408 | www.texasradio947.com Commercial
KCUv G. Brown MD 1201 18th Street. Suite 220 Denver co | 80202 | www.kcuvradio.com Commercial
KDHX Nico Leone MD 3504 Magnolia St. Louls MO | 63118 | www.kdhx.org Noncommercial
KDNK Luke Nestler MD P.0. Box 1388 Carbondale CO | 81623 | www.kdnk.org Noncommercial
KEXP Don Yates MD 113 Dexter Avenue N Seattle WA | 98109 | www.kexp.org Noncommercial
KFAN Rick Star MD P.0. Box 311 Fredericksburg TX | 78624 | www.texasrebelradio.com Commercial
KFJC Mike Miyake MD 12345 El Monte Rd., No. 6202 | Los Altos Hills CA | 94022 | www.kfjc.org Noncommercial
KGSR Jody Denberg PD 8309 North IH 35 Austin TX | 78753 | www.kgsr.com Commercial
KHYI Bruce Kidder PD P.0. Box 560382 The Colony TX | 75056 | www.khyi.com Commercial
KNBT Mattson Rainer PD 1540 Loop 337 New Braunfels TX | 78130 | www.knbtfm.com Commercial
KOPN Steve Jerrett MD 1907 Juniper Drive Columbia MO ' 65201 | www.kopn.org Noncommercial
KPFA Luis Medina MD 1929 Martin Luther King Jr. Way Berkeley CA | 94704 | www.kpfa.org Noncommercial
KPIG Lavra Hopper PD 1110 Main St., Suite 16 Watsonville CA | 95076 ) www.kpig.co. | Commercial
KRCB Bill Frater MD P.0. Box 4262 Santa Rosa CA | 95402 www.freighttrainboogie.com = Noncommercial
KRCL Doug Young MD 1331 27th Street Ogden UT | 84403 | www.krcl.org Noncommercial
KRFC Bob Terrill MD 619 South College Avenue, No. 4 Ft. Collins CO | 80524 | www.krfcfm.org Noncommercial
KSUT Stasia Lanier MD IP.0. Box 737 Ignacio CO | 81137 | www.ksut.org Noncommercial
KSYM David Ludwig/Jim Beal | MD 7519 Dell Qak San Antonio TX | 78218 | www.accd.edu/tcmn Noncommercial
KTXN Jeremy Halliburton MD 302 Sam Houston Victoria TX | 77901 | www. 'exasmix.com Commercial
KUSH Hugh Foley MD £.0. Box 791 Cushing OK | 74023 | www.brightok.net/~kush Commercial
KUT Jeft McCord MD KUT-FM Communications, Bldg. B, Ste. 3.142 | Austin TX | 78712 | www.kut.org Noncommercial
KVMR Alice MacAllister MD 401 Spring Street Nevada City CA | 95959 | www.kvmr.org Noncommercial
KVNF Candy Pennetta ND P.0. Box 1350 Paonia CO | 81428 | www.kvnf.org Noncommercial
KWMR Kay Clements MD P.0. Box 1262 Point Reyes Station, CA | 94956 | www.kwmr.org Noncommercial
KWRP Kathleen Brandon PD/MD 1308 Apache Avenue, No. 4 Santa Fe NM | 87504 | www.kwrp-radio.com Commercial
KXCI Duncan Hudson MD 220 South 4th Avenue Tucson AZ | 85701 | www.kxciorg Noncommercial
KGUL & KZAM Egon Barthells PD/MD 101 Jason Plaza, No. 1 Victoria TX | 77901 | www.lonestarfm.com Commercial
KZSu Bruce Ross MD P.0. Box 20510 Stanford CA | 94309  www.kzsu.org Noncommercial
WCBE Maggie Brennan MD 540 Jack Gibbs Blvd. Columbus OH | 43215  www.wcbe.o Noncommercial
WDBM Doug Neal MD G-4 Holden Hall, MSU East Lansing M | 48824 www.impact89fm.org/twang | Noncommercial
WDVR Kevin “Big Kev” Ploghoft | MD P.0. Box 191 Sergeantsvill NJ | 08557 | www.wdvrfm.org Noncommercial
WDVX Tony Lawson PD P.0. Box 27568 Knoxville TN | 37927 | www.wdvx.com Noncommercial
WERU Joel Mann MD 1186 Acadia Highway East Orland ME | 04431 | www.weru.org Noncommercial
WETS Wayne Winkler GM P.0. Box 70630 Johnson City TN 37614 | www.wets.org Noncommercial
WEVL Brian Craig MD 518 South Main Memphis TN | 38103 | www.wevl.org Noncommercial
WFDU Lynn Crystal MD 1000 River Rd. Teaneck NJ | 07666 | www.widu.fm Noncommercial
WFHB Jim Manion MD 108 West Fourth Street Bloomington IN 47404 | www.wihb.org Noncommercial
WFPK Michael Young MD 619 South 4th Street Louisville KY 40202 | www.wipk.org Noncommercial
WGCS Jason Samuel MD 1700 South Main Street Goshen IN 46526 | www.globeradio.org Noncommercial
WGRX Stephanie Taylor MD 4414 Lafayette Blvd., Suite 100 Fredericksburg VA | 22408 | www.thunder1045.com Commercial
WGWG Jeff Powell OM/PD/MD | 106 Emily Lane, P.Q. Box 876 Boiling Springs NC | 28017 | www.wgwg.org Noncommercial
WHAY Adam Phillips MD P.0. Box 69 Whitley City KY | 42653 | www.hay98.com Noncommercial
WHEE Teddy Thomas MD £.0. Box 3551 Martinsville VA | 24115 | www.whee.net Commercial
WwJJC Keith Parnell MD 1801 North Elm Street Commerce GA | 30529 | — Commercial
WIMQ Doug Rogers MD 33 East 3rd Street Clintonville Wi 54929 — Commercial
WMKY Paul Hitchcock MD Breckinridge Hall, Morehead St. University = Morehead KY | 40351  www.wmhkyradio.com Noncommercial
WMMT Jim Webb MD 91 Madison Whitesburg KY | 41858 | www.appalshop.org/wmmt | Noncommercial
WMNF Randy Wynne MD 1210 E. Martin Luther King Blvd. Tampa FL 33603 | www.wmnf.org Noncommercial
WNCW Martin Anderson APD P.0. Box 804 Spindale NC | 28160 | www.wacw.org ‘ Noncommercial
WNRN Anne Williams MD 2250 Old vy Road, Suite 2 Charlottesville VA | 22903 | www.wnrn.rlc.net Noncommercial
wous Rusty Smith MD 9 South College Street Athens OH | 45701 | www.woub.org Noncommerciai
WQABR Dave Stratton MD 330 McEMhattan Drive McElhattan PA | 17748 | www.bear999.com Commercial
WRFL Joe Takacs MD P.0. Box 777, University Station Lexington KY | 40506 | www.wrfl.uky.edu Noncommercial
WRIU Chuck Wentworth talent 255 Holly Rd. Wakefield RI 02879 | www.wriu.org Noncommercial
WSGE Ben Dungan 8eve(liopment Gaston College, 201 Highway 321 South Dallas NC | 28034 | www.wsge.org Noncommercial
oordinator
WSYC Trevor Stottlemeyer MD 3rd A. Cumberland Union Bidg. Shippensburg PA | 17257 | www.wsyc.org Noncommercial
WUIN Mark Keefe PD 20 1/2 Princess Street Wilmington NC | 28401 | www.carolinapenguin.com | Commercial
WUMB Marilyn Beyer MD 100 Morrissey Bivd. Boston MA | 02125 www.wumb.org Noncommercial
WWUH Ed McKeon MD University of Hartford West Hartford CT | 06117 | www.wwuh.org Noncommercial
wyou John McClung PD | 1056 Commodore Drive Virginia Beach VA | 23454 | www.wyou.fm Noncommercial
WYSO Niki Dakota MD | 795 Livermore Yellow Springs OH | 45387 | www.wyso.org Noncommercial
Acoustic Café Rob Reinhart PD | 285 E. Liberty Ann Arbor Ml 48104 | www.acafe.com Specialty show
Allegheny Mountain Radio = Shaun Harvey PD P.0. Box 185 Monterey VA | 24465 | — Radio network
Altville Vicki Pepper Producer 2600 Qlive Ave., 8th Floor Burbank CA | 91505 www.kzla.com Commercial
Countrybear.com Stan Edwards PD P.0. Box 758 Lake Placid FL 33862  www.countrybear.com Internet broadcaster
Folkscene Roz Larman PD 23457 Schoolcraft Street West Hills CA | 91307  www.folkscene.com Specialty show
Music Choice Liz Opoka Sr. Manager/ | 525 7th Avenue, 12th Floor New York NY | 10018 ' www.musicchoice.com National cable/
Adult Prog. satellite
Sirius Qutlaw Channet Jeremy Tepper PD 1221 Avenue of the Americas New York NY | 10020 www.sirius.com Satellite broadcaster
Western Beat Billy Block PD P.0. Box 128105 Nashville TN | 37212 www.westernbeat.com Specialty show
Jessie Scott PD 1500 Eckington Place NE Washington DC | 20002 | www.xmradio.com Satellite broadcaster
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Indie rock meets Southern soul.

“Plack could be singing nonsense -
and occasionally might be - and this
music would still stick to the soul.”

Don Mcleese, No Depression
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AMERICANA TOP 30 ALBUMS '/

) W R AMERICANA SPOTLIGHT

2 €  DELBERT MCCLINTON Cast Of Living fNew West) 746 +79 3591 | By John Schoenberger
1 ©  ROONEY CROWELL The Dutsider (Columbia/ 13 .7 3919 | Artist: Michelle Shocked
4 €  ADRIENNE YOUNG The Art Of Virtue (AddieBell) 562 +34 1974 Latel UM iy SN M A"'es ) )
Michelle Shocked has always been an independent-minded woman.
3 o DWIGHT YOAKAM Biame The Vain (New West/ 540 +1 7415 Musically, she has explored many stylistic paths, but where she seems
: : - to be the most comfortable is the Southern roots arena. We were
5 SON VOLT 0 And The Melody... it x . . v
o Kemsh fnd Ype WelpLy..ifTvameay SCREPEY (320 i 15 introduced to this facet of her creativity on Arkansas Travelerand again
7 0 JAMES MCMURTRY Childish Things (Compadre/ 486 +38 1570 on Deep Natural. Recently, Shocked released three albums simu-
3 3% Yo o ltaneously: Don’t Ask Don't Tell, Mexican Standoffand Got No Strings.
Master Of Disaster fVew West) 465 45 €758 Don’t Ask proves to be the one most suited for radio airptay. This
8 © WO TONS OF STEEL Vegas (Palo ura) 445 +50 3429 time around Shocked enlisted producer Dusty Wakeman, who helped
 forgea slightly pop-oriented sound that is heavily informed by rhythm
10 ©  JMMIE OALE GILMORE Come On Back Aounder) 440 +66 1392 and blues. In many ways, this album is Shocked’s most cohesive
g @ NICKEL CREEK Why Should The Fire Die? /Sugar il 47 +41 2485 33(3)[3:;6;8:!})[6 in quite some time. | like “How You Play the Game,” “Hardly Gonna Miss” and
14 0 ELIZA GILKYSON Paradise Hotel /Red House/ 370 +28 1902
13 @ ROBERT EARL KEEN What | Really Mean Koch/ 364 +14 10109
12 13 JOHN PRINE Fair And Square (0h Bay/ 340 -1 11381 AMERICA NA NEWS
1" GREENCARDS Weather And Water (Duaftone) 337 -20 4393 From its beginnings as a 32-page newsprint quarterly in 1995 to today's 176-page, four-color
16 JEFF BLACK Tin Lty (Duattone) 133 + 1916 bimonthly, No Depression has grown into the primary journalistic voice for Americana music. The

September issuz marks th2 publication’s 10th anniversary ... WNCW/Spindale, NC has announced
KNITTERS The Modern Sounds Of The Knitters (Zoe/Rounder] 326 +23 1845 | that Local Color, its program that profiles local and regional artists, will now air a second time, on
Sunday from 7-9pm, in addition to its broadcast on Fridays from 9-11pm ... On Dec. 19 Compass is

D e ey S 7 i = 317 | releasing Hands Across the Water, a charity compilation to help children suffering from the aftermath
BILLY JOE SHAVER The Real Deal {Compadre/ 320 +121 €49 | of the Indonesian tsunami. Participating artists inciude Paul Brady, Alison Brown, Beth Nielsen
- _ Chapman, John Cowan, Rodney Crowell, Jerry Dougias, The Duhks, Jim Lauderdale, Cerys Matthews,

7 ROBBIE FULKS Georgia Hard (Yep foc/ 301 4 8836 | Tim O'Brien, John Prine, Maura 0'Connell, John Randall, Darrefl Scott and Mindy Smith ... Willie
% TIM O'BRIEN Cornbread Nation Sugar Hil) 270 +45 g12 | Nelson is opening his own concert theater, Williefs Place, this month at Carl's Corner Truck Stop,
south of Dallas cn I-35. Carl's Corner is the flagship filling station for BioWillie, Nelson’s own blend

2 UNCLE EARL She Waits For Night (Rounder) 261 +20 1841 | of biodiesel fuel made from vegetable oils. The 850-seat theater will be a full-service, year-round live
19 VARIOUS Fins, Chrome And The... (95 North) 255 31 413 music venue ... Man of Constant Sorrow: The Story of the Stanley Brothers, a new musical production,

premiered Aug. 25 at the Barter Theatre in Abingdon, VA. Written by Douglas Pote, the play traces
PIETA BROWN In The Cool Valey Entertainment/ 254 +32 785 | the lives of Ralph and Carter Staniey. The play will continue at Barter Theatre through Oct. 2 before
moving to other venues throughout Virginia.

0000000202006 :¢

21 C.TAYLOR & C. ROORIGUEZ Red Dog Tracks (Back Porch/EMY) 253 +12 6519
20 CAITLIN CARY& & THAD COCKRELL, Begonias (Yep Roc/) 249 +7 3639
25 MICHELLE SHOCKED Don't Ask... (Mighty Sound/Music Allies/ 248 +18 2635 MOST A DDED 4
23 STEPHEN BRUTON from The Five (Vew West/ 238 +5 1086 ARTIST TITLE. LABEL(S) s
ABIGAIL WASHBURN Songs Of The Traveiing Daughter Vettwerk/ 236 +34 1325 BLASTERS 4-11-44 Hightone) "
: SOUTH AUSTIN JUG BAND Dark And Weary (Blve Corn/ 1
JAMIE OLDAKER Mad Dogs & Okies (Concord) n9 +11 970 BILLY JOE SHAVER The Real Ocal (Compadre/ 10
HAYES CARLL Little Rock (Highway 87 Music) 215 1 11813 MARTY STUART Souls' Chapel /SypE{/atone/Un/'yersa/ South} 7
= e e e DARRYL LEE RUSH Llano Avenue #Shiner/Palo Duro) ]
The Americana Airplay chart represents the reported play of terrestrial radio Stetions, nationally syndicated DEAN MILLER Platinum (Koch/ [
radio shows, satellite radio and internet siations that have agreed to submit weekly spin counts. CALEXICO & IRON ANG WINE In The Reins (Dvercoat) [
For more information please visit www.americanamusic org. 3
L © 2005 Americana Music Association. CHARLIE SEXTON Crue! & Gentle Things /Back Porch/EM) 6/

Subscribe to the most comprehensive and up-to-the-minute coverage of racio business news...at a special VIP package rate!
% * R&R: The Industry’s Newspaper
R&R s IN DUSTRY VI P PAC|(AGE * R&R Today: The Industry's Leading Daily Fax
* R&R’'s Today's News
E-mail updates of breaking stories

* The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25°%!

R&R’S INDUSTRY VIP PACKAGE IS $445688
{Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com
U. S. Only o
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TRIPLEA TOP 30

September 9, 2005 POWERED 1]
WS aamst e e M e e EER MRS MEDIABASE
1 1 JACK JOHNSON Good Peaple (Brushfire/Universall 431 .32 21886 17 24{0
2 e ERIC CLAPTDN Revolution (Duck/Reprise) 384 +15 19272 7 2210 Mo S T A D D ED’
3 o DAVE MATTHEWS BAND Dreamgirl (RCA/RMG)/ 357 +6 16570 10 2210
7 o SHERYL CROW Good !s Good (4 &M/interscope) 355 +33 15432 6 22i0 ARTIST TITLE LABEL(S) ) ADOS
5§ @ DAVID GRAY The One | Love (4 TO/RCA/BMG) 339 0 18937 7 240 :;‘E'Ef‘ ;w:;:i: '::“I’J:’ Q"h:";eﬁmm P ;
4 6 U2 City Of Biinding Lights (/nterscape/ 328 12 15494 13 18/0 DEATH CAB FOR CUTIE Soul Meets Body M”a”ﬁ;p 3
6 o ROLLING STONES Rough Justice (¥irgin/ 327 +3 18118 6 2140 FRAY Over My Head (Cable Car} (Epic/ 2
14 0 COLDPLAY Fix You (Capitol) 297 +27 12697 6 20/0 JAMES BLUNT You're Beautiful /Atiantic/ 2
8 9 TRACY CHAPMAN Change (At/antic/ 294 -24 15034 8 2310 NORTH MISSISSIPPI ALLSTARS Hurry Up Sunrise ATO/RMG) 2
10 10 BECK Girl finterscope/ 287 14 11549 14 18/0 AIMEE MM‘!‘ She Re_a!ly Wants. You.
9 11 RINGSIDE Tired Of Being Sorry (Flawiess/Geften) 81 9wt B g | Cmemolie sl dle) A :
13 12 MIKE DDUGHTY Looking At The World From The Bottom Of A Well /ATO/RMG) 217 13 16610 16 19/0 SANTANA fIMICHELLE BRANCH 'm Feeling You (Arista/AMG) 2
18 @ GREEN DAY Wake Me Up When September Ends (Reprise) 270 +40 12115 7 1913
15 14 AQUALUNG Brighter Than Sunshine (Siightly Bigger/Red Ink/Columbia) 263 -1 13014 1" 2210
12 15  DESOL Karma (Curb/Reprise) 257 37 9592 15 2210
n 16 COLDPLAY Speed Of Sound (Capitol) 257 43 13257 20 24D
17 8 BONNIE RAITT | Will Not Be Broken (Capitol) 249 +17 14014 5 20/0 MOST
16 NICKEL CREEK When In Rome (Sugar Hilll 236 +4 9293 6 210
@ NEIL YOUNG The Painter (Reprise/ 204 +127 12998 1 181 INCREASED PLA YS ToraL
20 20 AMOS LEE Keep It Loose, Keep It Tight (Blue Note/EMC) 178 -2 7369 9 16/1 PLAY
ARTIST TITLE LABEL(S) INCREASE
21 @ VAN MORRISON Stranded (Geffen) 177 +10 7981 4 14j0 NN YOUMG The Pair i o
ters. -2 6253 4 140
§§ g ::3:.1 i?::;::?(':::oﬁﬂm M:?::i Stitched Up (Hear Music/Vector ::: 2 s 2 m:o iz LT O it Y] i)
DEPECHE MODE Precious (Mute/Sire/Reprise) +34
22 24 MELISSA ETHERIDGE Refugee f/siand/I0JMG) 147 15 5927 4 17/0 SHERYL CROW Good Is Good /A&Mnterscape/ +33
27 @ JOHN BUTLER TRIO What You Want {Lava/ 145 +16 3236 2 14)0 JAMES BLUNT You're Beautiful fAtlantic/ +32
2% @ TRISTAN PRETTYMAN Love Love Love (Virgin) 144 +2 4210 3 140 COLDPLAY Fix You (Capitol) +21
23 @ WHITESTRIPES My Doorbell (Third Man/V2) 128 0 5238 6 1o | LEOKOTTKE& MIKEGORDON Sweet Emotion (RCA VictorRMG) +21
@  FRAY Over My Head (Cable Car} (Epic/ 120 +10 5000 1 142 | BLUESTRAVELER Amber Awaits Vanguard 4
24 29 JASONMRAZ Wordplay (Atlantic/ 114 -34 2888 16 130
30 30  GREENDAY Holiday (Repn'se) 13 -2 6253 6 3i0
26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song wi!h.the larger increase in plays is Mas T
eprigsao: Songuneportd s ks Go oy countowrd el ol s oy 0. o Aolne s e o pusonsimee sy | PLAYED RECURRENTS
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, TOTAL
Arbitron inc.).© 2005 Radio & Records. ARTIST TITLE LABEL(S) PLAYS
- . SNOW PATROL Chocolate (A&Myintersc 242
DEATH CAB FOR CUTIE Soul Meets Body /Atiantic) oW e 01 M’ o ey o
FEIST Mushaboom (Cherry Tred/lnterscape) U2 Sometimes You Can't Make It On Your Own flaterscape) 135

Total Plays: 56, Total Stations: 7, Adds: 0
FRANZ FERDINAND Do You Want To (Joming/Epic)
Total Plays: 56, Total Stations: 3, Adds: 1

WALLFLOWERS God Says Nothing Back faterscope/
Total Plays: 102, Total Stations: 9, Adds: 1

NEW & ACTIVE ’ e
|
|

JAMES BLUNT You're Beautiful (Atiantic) BLUES TRAVELER Amber Awaits (Vanguard)
Total Plays: 74, Total Stations: 10, Adds: 2 Total Plays: 54, Total Stations: 9, Adds: 4
NICKELBACK Photograph (Roadrunner/I0JMG) BEN FOLDS Landed /Epic/

LEO KOTTKE & MIKE GORDON Sweet Emotion (RCA Victor/AMG) SHEMEKIA COPELAND Who Stole My Radio? (Aligator/

Total Plays: 72, Total Stations: 3, Adds: 1 ’ Total Plays: 53, Total Stations: 6, Adds: 1
Total Plays: 70, Total Stations: 7, Adds: 1 Total Plays: 51, Total Stations: 6, Adds: 0

JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universall 128

GREEN DAY Boulevard Of Broken Dreams (Raprise) 125
DAVE MATTHEWS BAND American 8aby (RCA/RMG/ 123
BLUE MERLE Burning In The Sun f/skand//DJMG) 106
ANNA NAUCK Breathe (2am) (Columbia) 98
KEANE Somewhere Only We Know fnterscape) 94
JOHN BUTLER TRIO Zebra fLava/ 92

Station playlists for all R&R reporters are available

Songs ranked by total plays

an the web at www.radigandrecords.com.

Your dimes conquered polio.
Give us a hand with premature birth.

Support research at marchofdimes.com

March
) of Dimes

PREMATURE BIRTH |

The anawers can't come soon enough ™

© March of Dymes Binh Defects Foundacion, 2003
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TRIPLE A

if you consider the fact that five
years ago few of us had even heard
of Jack and Meg White or The White
Stripes, you’'ll see we have come to
expect quite a lot from the duo. Jack
has established himself as a true vi-
sionary and one of the coolest rock
stars out there. | mean, he recorded
an album with Loretta Lynn, and it was
a great aibum to boot! # Like the pre-
'80s Rolling Stones, this band starts with the biues but
ends up in some very strange places. On Get Behind Me
Satan, White takes some unexpected turns and tons of
chances. Sonically, the seif-produced disc is the aural
equivalent of the work of some really eccentric but unde-
niably talented American folk visual artists: All of the
scratches and dents are there, but the genius invariably
shows through. ® “My Doorbell,” the current single, is as catchy a tune
as I've heard this year. “Take Take Take” is another tune that deserves
your attention. ® Bottom line: In a format that all too often relies on
witty singer-songwriters or earnest but faceless pop rock quartets, The
White Stripes are a band to celebrate with airplay support. And while
Get Behind Me Satan is probably not the White Stripes’ Exile on Main
Street, it certainly isn't their Dirty Work either. | think a little sympathy
for the devil is in order.

Dan Reed
0M/MD, WXPN/Philadelphia

lease keep in mind that many stations

were involved in Hurricane Katrina
relief efforts this week, and that cer-
tainty had some impact on their weekly
spin totals. WZEW/Mobile was kept in
the panel, and its spins were extrapo-
lated for a few days until it returned to
the air ... The top 10 on the monitored
chart is dominated by name acts at the
moment, and that will likely remain the
case for a while. Other artists doing well on the chart include Green
Day, Bonnie Raitt, Van Morrison, Herbie Hancock f/John Mayer,
The John Butler Trio and Tristan Prettyman ... Neil Young and
The Fray debut ... On the Indicator chart, David Gray takes the top
siot, while the rest of the top 10 sees Coldplay, Raitt, Hancock,
Sheryl Crow and Nickel Creek increasing, with bullets ... Other
projects showing progress on the Indicator side include The Rolling
Stones, Melissa Etheridge, Green Day, Paul McCartney and Dar
Williams ... Young, Prettyman and North Mississippi Allstars de-
but ... Keep an eye on The Wallflowers, Feist, Rodney Crowell,
Shemekia Copeland, James Blunt, Leo Kottke & Mike Gordon
and Death Cab For Cutie ... in the abbreviated week, Ryan Adams
& The Cardinals come in Most Added, with 18 adds, while The Ben
Taylor Band brings in eight adds ... Blues Traveler, Young, Blunt,
The Wallfiowers, Aimee Mann, Brett Dennen and Judd & Maggie
close some important hoies.

— John Schoenberger, Triple A/Americana Editor

4 Arnist

arnst: Rodney Crowell
wee.: Columbia

8y JOHN SCHOENBERGER / TRIPLE A &
AMERICANA EDITOR

cclaimed singer-songwriter Rodney

Crowell formed his first band when
he was just a teen in his native Houston.
After moving to Nashville in the early
*70s, Crowell went on to tour the world as
a member of Emmylou Harris’ legendary
Hot Band before launching his own suc-
cessful career. Over the years Crowell
has released 11 solo albums and produced
efforts by Guy Clark and Rosanne Cash,
his ex-wife.

In’94 Crowell went into semiretirement
to spend time with his four daughters. He
re-emerged with The Houston Kid in
2001 and then released Fate’s Right
Hand in 2003.

Crowell feels he really only began to
reveal his true musical talent and explore
his feelings about life with The Houston
Kid, and that process continues with his
newest effort, The Outsider. “With The
Houston Kid 1 was working with a com-
posite of myself and others I grew up with
in Houston” he says. “With Fate's Right
Hand I looked to articulate the interior
spirituality of that kid, who was now liv-
ing in an adult world. Now I am looking
outside of myself a bit and am strip-
searching the human condition for signs
of a song.”

According to Crowell, most of the new
material was written when he was tour-
ing, with many of the songs germinating
while he and his band were in Europe.
Being outside of the U.S. gave him a dif-
ferent perspective on what is happening
in our country and the direction it is mov-
ing in. It was a chance to express his
views and vent some of his anger.

“Most of these songs were written in
the election year, and I wasn't happy with

A

what I was seeing,” he says. “My rule of
thumb is, always show, don’t tell. I don’t
think it will ever be my style to take a big
mallet and just slam it, bust the window
out with it. I have to get there in a more
subtle way.”

Crowell's musical approach to The Out-
sider took things down to the basics, and
the songs were pretty much approached
with that in mind. “When we got to the
studio I realized these songs meant basi-
cally two guitars, bass and drums with
minimal keyboards added — with the ex-
ception of a couple of tunes produced
more lushly,” he says.

But there is nothing basic about who
was involved in the recording process:
Crowell's longtime guitarist, Will Kim-
brough, participated, as well as guest vo-
calists Emmylou Harris, John Prine,
Beth Nielsen Chapman, Buddy and Julie
Miller and J.D. Souther. The Outsider
was co-produced by Crowell and Peter
Coleman.

Just about every song stands out, but
1 especially like “Say You Love Me,” “The
Obscenity Prayer (Give It to Me),” “Don’t
Get Me Started,” “The Outsider” and
Crowell’s wonderful interpretation of Bob
Dylan’s “Shelter From the Storm.”

Crowell and his band are currently on
tour in the U.S. through October.

OUR
T-S5HI
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CHRISTIAN REPORTERS

Stations and their add's listed alphabetically by market

-
KLRC/Fayetteville, AR WBFJ/Greensbora, NC Wmmm City* WAWZ Middiesex, NJ* KRS/Portiand, OR* KCMS/Seattle, WA* WGTSWashington, DC*
AC OMPD: Molody Miler POMD; Wally Decker Jeson Sharp OM: Scat Taylor PD Dave Artier PD: Scott Vslentine PO: Sacky Wilson Aligesy
8 AARDN SHUST APD:; Jarmen Stavens hyreris PO: Johany Sieae WL Kat Taylor MD: Tom Pettjon APD; Brennsn Wimish
6 JOY WILLIAMS No Adds MD: Keith Stevens 15 MARK HARRIS 11 JOY WILLIAMS MD: Rob Comray
No Adds 14 SAWYER BROWN 17 JADON LAVIK
WBJY/Albany, GA WBGL/Champaign, IL WMHK/Columbia, SC* T N mﬂ"" Mo 3 %wmnzw 16 PHILLIPS, CRAIG 8 DEAN
OMPD: “Cazper” Russelt | PD: Joif Scotl PO: Tom Groone F . 4 3 T
An;wm MO: Joe Buchanan APD: Mike Weslos OM; Dan DeBrwier %Ln:”‘ s¢ 14 JOY WILLIAMS WFZHMilwaukes, WI* WFRN/South Bend, IN .
No Adds 17 BY THE TREE No Adds PD: Steve Taiey APD:Gary Ay L Doy Clnon 2::‘:” n""-"mw‘dm‘"'- XS
APD: Syndi " g 5 3
pri-otre SRS [ Y KLICAansas City, MO* | 14 RO OAY KSLT/Rapid City, SO 5 THIRD DAY MD: Jon Rives
WFSH/Allanta, GA* . ) OM: Bad Jomes. § CHRIS RICE ON: Tom Schosnsiod NoAdds
#0; Kevia Avscy PO: Dwayes Hamison WCVO/Columbes, OH POMO; Michael Grimm PC: Jon Anderson
MD: ks Stosdl 3 THIRD DAY OM/PD: Tate Luck WPER/Fredericksburg, VA | KAIM/Honolulu, H1* 1 846 DADDY WEAVE MO: Jesmiter Walkat
11 THIRD DAY APD/MO: Mike Russedl PO: Fraakie Morea PO: Michael 1 GINNY OWENS KTISMinneapolis, MN* 20 BROTHER'S KEEPER WHPZ/South Bend, IN WGRC/Wiiliamsport, PA
6 JARS OF CLAY /SARAH KELLY 5 MICHOLE NORDEMAN 10 THIRD DAY MD; Kim Harpor 1 THIAD DAY PO: Chusck Knpp 18 SUPERCHICK PO/MD: Tor Scol PO/MD: Lanry Weidman
WBOX/Chattanooga, TR 2 THIRD DAY No Adds WD: Dan Wynia 19 MARK SCHULTZ 8 THIRD DAY 17 PAUL GOOD
OM/PD: Jason No Adds 16 ANDY CHRISMAN 17 DAVID PHELPS
wAF.llAnw:u GA" 23 THIRD BAY KZKZ/Ft. Smith, AR :ﬂﬂ.ammr. PA* 17 ANOREW PETERSON
POMD: Joromy 16 KENDALL PAYNE OMPD: Dave . : 17 JANME SLOCUM
it g 16 GINNY OWENS KBN./Corpus Christ, TX PAUL WRIGHT L Nmm' L MD: Pl Smich KBMQ/Monioe, LA KSGNMiverside, CA* KWND/Springfield, MO
3 IAN ESKELIN 16 DAVIO PHELPS PD: Jos fatl THIRD DAY e 2 TODD AGNEW PO: Phillip Beocks O e Mt PIVMO: Seremy Mors
3 SUPERCHICK 13 DAVID PHELPS 2 LINCON BREWSTER MO: Welizsa Rawis ] WXHLWilmingion, DE
12 LINCOLN BREWSTER SHAO DY 2 GINNY OWENS 15 THIAD DAY E3:Sca ceen's OMUAPD: Don Edwarts
WAKW/Cincinnati, OH® WPSH/R. Walton Beach, FL g L PI/MD: Dave Kicky
WDJC/Bimingham, AL® | PD; Rob Lewts #0: Tory Thorme NoAdds
APOMD; Ronaie Brece MD: Daryl Plerce KLTY/Dailas, TX* 0: Drew Powsil WTCRMuntington KFSH/Los Angeles, CA* WFFIIIWMIIS, ™ KKIM/St. Cloud, MN
14 SUPERCHICK No Adds PO, Crock Fanty 20 POINT OF GRACE POMD: Clit McEioy OM; Jim Tiakor Vance Dillsrd OA/PD; Diasa Madsen
9 BIG DADDY WEAVE APO/MO: Wikkism Ryse 20 SALVADOR 20 JAIME JAMGOCHIAN PO: Check Tyle urs-nm-u WPAR/Roanoke, VA* 15 AFTERS
" Yy 20 MATTHEW WEST 20 GINNY OWERS APOMO: Bob Shaw BIG DADOY WERVE UMD Jockie
WFHM/Cleveland, OH 20 AARON SHUST 20 SCOTT KRIPPAYNE 7 MARK HARRIS JEREMY CAMP
KTSY/Boiss, 10* PD: Sua Witson 19 KATINAS 7 JOSH BATES mm
OM: Ty McFariand MD: Todd Stack m 0 18 WYNONNA 6 BIG DADDY WEAVE WPOZ/Orlando, FL* m:. Louis, MO ]
PD: Jerry Woods | 11 ICONOCLAST WLAB/F. Wayne, IN® OM: Dean 0'Neal i Beown
NO: Lissi “Bozz” Vistaanat 7 JADON LAVIK x’.w',:fwnw' P0: 0on APD; Molony Mekaye WRCIRochester, NY PO/MO: Grog Cassidy ME“M HIHE
THIRD DAY 1 MCHOLE NORDEMAN : Grog Sweward MO: Melissa Mostaaa WJIEL ouisville, KY HO: Scott Smith OM: Scott Ensign 24 TODO AGNEW
: Grog THi WLSYAingianapolis, IN Ao PD: Mark Shuttleworth
10 JARS OFCLAY (SWRAHKELLY| 4 THPOORY OM: Ry Tipmore o o o O Ky Ky *Monitored Reporters
WCVIVBowiing Green, KY mrs/coum Place, WA | 10 FEUBENNORGAN POMD, Jorsy Bk APONO: s Crain wer N 1 THIRD 0AY T opeka. kS
4O Whikney Yade Eitzabeth Motson No Adds C/Peoria, opeka,
NoAdds [t WCSG/Grand Rapids, MI+ | 2 THROOAY OM: Dive Brooks OWPO: Jack Jacoh 77 Total Reporters
WCTL/Erie, P/ OM: Don Mickae! #0: Grayson XKFS/Sacraments, CA* 14 ALLEN ASBURY N
L oM: Ihnl’nl"lud PO/MD: Chris Lemie KSWP/Likin, TX MO: Joo u::- 0 ms::m . CA 14 THIRD DAY 38 Total Monitored
WiBl/Cartinville, IL KBI0/Colorado Springs. CO* | posep: adam Frase APD: Jossics WiSG/indianapolis, IN* OMPD: Al Ross 19 BY THE TREE : 13 JEREMY CAMP RS —
OMPD: Joromish Bock PO: Stave Edbaridys o Adds 8 AARON SHUST OM/PD: David Wood MO: Michetio Catvert e e 39 Total Indicator
MO: Joe Buchanan MO: Jack Homion 8 SUPERCHICK APD/MD: Fritz Moser 20 STEVEN CURTIS CHAPMAN — =
22 MAON SHUST GINNY OWENS MARK HARRIS WMS.Portiand, ME CHRIS TOMUN
22 JEREMY CAMP AUDIO ADRENALINE PO: Pasta K. K0(0W/Tulsa, OK* Did Not Report,
21 CHRIS TOMLIN KHPE/Eugene, OR WJOK/Grand Rapids, Mi* KVMV/McAllen, TX* AP0: Jos Polek PO: Bok Thomton Playlist Frozen (4):
19 BY THE TREE KCVO/Columbia, MO OM/PD: Jof McMahon OMPO: Troy West PO: James Gamblin 18 DAVID CROWDER BAND WJIS/Sarasota, FL* MD: Gary Thompson KYTT/Eugene, OR
17 KUTLESS OM/PD: James McDermotl MD: Pas! Homandez MO: Brian Netson WBGB/Jacksonvilie, FL* | M0: S0b Malens 17 BY THE TREE 20: Sieve Swarson 5 TOOO AGNEW WLGH/Lansing, MI
17 STEVEN CURTIS CHAPMAN | 35 BUILDING 429 10 JOY WILLAMS POMG: Tom iy 1 ATERS 17 AUDIO ADRENALINE WD: Jeft MacFartane 2 THIRD DAY WRVI/Louisville, KY
35 JOV WILLIAMS 10 THIRD DAY NoAdSs KUTLESS 6 THIRD DAY No Adds GINNY OWENS WVEJ/Atlanta, GA
\_ 26 SHANE & SHANE 6 ARON JEREMY CAMP AARON SHUST b J
" N
WSCF/Ft. Pierce, FL WYLV/Xnoxville, TN KOKF/Okiahoma City, 0K | WOFLRocktord, IL AlR1/Satellite KADVSpringfield, MO WIYFNaldosta, GA
CHR : Panl PD: Jowathon Usthask POMD: Brandon Rabbar OM: Pasl Youmghiood OM: Wie Novat POMO: Red Kiltomza DM: Matt “PX" Baidridge
'MO: Danielis Hodges 14 CANTON JONES POMD: Rick Hall PO: David Plerce 13 JOSH BATES POMD: Roger “Cazper” Russedl
20 ROBBIE SEAY BAND 9 MARK SCHULTZ 14 ROCKET SUMMER No Adds APD: J.0. Chasdler 13 INHABITED APD: Justing “Negget” Lairsey
2 CHRIS TOMLIN 7] Y No Adds
KLYT/Albuquerque, NM KWOF/Cedar Rapids, IA K220/Des Moines, (A 2 JOY WILLIAMS ohass 12 ms;‘ﬁm
MD: Jouy Balvitie PO/MD: Mike Kapler POMO: Dave St. Jon 12 TOBYMAG
NoAdds MERCYME No Adds 12 KRYSTAL MEYE
JOY WILLIAMS WOLR/Gainesville, FL AL EERS KDUVVisalia, CA
STORYSIOE B OA/PD; Ria Loos Rl/Sag .
26 THIRD DAY KJTHPonca City, 0K o e 6 Somn ot
VREDalith WYzt TN e S #0: Aaon Dker WYOSelersrle P | v R 63 MATT EROUWER
: Dan Hatfeld : : 11 STORYSIED OM: David Bakar ampa,
KAFC/Anchorage, AK WONU/Chicago, L APOND: ey ickons P0: JolBrown A 11 TBOME POVMD: Kristine McCizia PO: B Cat
PU: Joo Kieg PD: Johsathon 10 SEVENTH DAY SLUMBER wi WD: Stace Whitmis : 12 SANCTUS REAL MD: Oitvia Pl
MO: Wik Carrer MO: Matiory DeWees 10 THOUSAND FOOT KRUTCH m‘)’f_"‘“n"v No Adds 14 OVERFRLOW
37 BARLOWGIRL g wm?mwz 6 STﬁRVSIDEB 14 STORYSIDES WCLQ/Wausau, Wi
PO/MD: Mati Deane
28 JOY WHLLIAMS
KNMUFarmington, NM KLFF/3an Luis Obispo, CA 3 SEVEN PLAGES
PO: Johnny Curry KFFR/Pullman, WA PD: Mat Williams.
IoWADenver, CO Mo: Nalasha Ray WAYK/Xatamazoo, MI WNAZMashville, TH OM/PO: Chils Gitbroth WO: Noooie KTSL/Spokane, WA WYSZ/Toledo, OH
WHMX/Bangor, ME PD: Scott Veigel 25 JOY WILLIAMS OM; Rich Anderson OM: Oave Gusen 0 THIRD DAY 19 JOY WILLIAMS P0: Beysa 0'Neal POMD: Jeff Hows 21 Total R
PO: i Coblns 28 REUENT K 2 THRD DAY POMD: Wia Coschesse AP0; Josmides Houchin 10 CASTING CROWNS 17 NUMBER ONE GUN 6 AFTERS APD: Crolg Magrem GRS
33 STELLAR KART 28 PAUL WRIGHT 13 STELLAR KART No Adds. 6 JOY WILLLAMS —J
~
( WJTlLAancaster, PA WILZMorfolk, VA WITR/Rachester, NY Effect Radio Network/ The Sound Of Light/Sateliite | WBVM/Tampa, FL KMOD/Tuisa, 0K
ROCK PO: Jokn Sk PD: P Morgan POMO: Sames Palormo Satelite | PO/MD: Bl Moors PD: gl Car PD: Caarie Speaes
MO: Pl Swith APD: Jonniber Creasey APD: Cralg “Ziogy” Biaks OM/PD: Brisa Hormen No Adds MO; Oiivia Pat 1 FURTHER SEEMS FOREVER
1 SUFUAN STEVENS MD: Awe Vorubely 1 REAL APD: Angrew McAriver Mo Adds 1 STORYSIDES
1 JOHN DAVIS 1 PROJECT 86 1 FURTHER SEEMS FOREVER | 30 ZERD THEORY
KLYT/Albuquerque, NM KBN/Corpus Cheisti, TX WBFW/Greensboro, NC 1 SUPERCHICK BLINDSIDE
MO: Joey Beivitle PO Aros Daniels. POAMD: Walty Decker 1 TOBYMAC 23 STORYSIOEB
NoAdds No Adds APD: Carron Stevess 1 STRYPER B
1 PLLAR 1 MONDAY MORNING WCLO/Wal 3
1 MAT KEARNEY KIBZ\Lincoin, NE 1 ENERY POMD: Mati Dasee
1 DAY OFFIRE PO: Ao Desey 1 ANGERON Psitive Rock Show/Satelihe| KCLC/St. Louis, MO WYSZToledo, OH HIAEIER SRS oeer
X 1 PLUMB No Adds 1 CALLS FROM HOME ¥ Sa MO: Dave Merkel POVMD; Jof Howe
WCVK/Bowling Green, KY VISHUFIIM M 1 WEDDING KOKF/Okdahoma c"" oK POAD: Joth Booth 1 CASTING PEARLS APO: Craig Magram
PD: Dale o Goodman POMD: Brandon 1 CASTING PEARLS il ds Sl TIE B
WO; Whimey Yolo nwnmsmsmm 1 MONCAY MORMING 2 FOCET AR ROLAOERE 1 STORYSIDES 3 FRESHMEN 15
5 SANCTUS REAL 1 ROBBIE SEAY BAND ol 7 Ew 2 SWALE
§ MONDAY MORNING 1 GRANDPRIZE MLMarion, IL WPRJSaginaw, MI 2 EONN
5 UNDYING ANTHEM 1 DISCIPLE W0: Tom Schroedec OM: Commie 2 SUBSEVEN
1 T-BONE 1 CHEMISTRY PD: Aaron Dicer Red Letter Rock 20/Satellite 35 Total Reporters
1 KIDS IN THE WAY 1 BUNDSIOE 1 PROVECT 86 s
mwim Bay, Wi 1 CALLS FROM HOME WD Did Not Report,
WUFM/Columbus, OH NoAdds (Anas 1 SEVENTH DAY SLUMBER Playlist Frozen (5):
” WMKL/Miami, FL PO: Pasla K. L L R“m’”“’ KYMC/S1. Louis, MO KVRK/Dallas, TX
APD: Jonathan Smih iami, d - MO: Dave Merke! KWVE/Los Angeles, CA
MD: Mk Conte . #0: Rok Robbias APD: Joo Pak WXS/Sarasota, FL IESTLAES 1 JOHH REUBEN IMATT KCXR/Tutsa, OK WVCP/Nashvilie, TN
SALTERAAL WCRWJacksonville, FL D: Koty Dowing 3 OLIVIA THE BAND O S S 1 EMERY THESSEN PO: Bob WVOLBRiEsaeAXCT,
31 DISCRLE WRGX/Green Bay, WI PO/MO: E4 Forn 27 KRYSTAL MEYERS 1 THOUSAND FOOTKRUTCH | 1" o Leocearame 1 SPOKEN 1 RYLEAF MO: Scat Horrolé ridgeport,
31 PROJECT 86 OM/PD: Dave Roberson No Adds 27 PROJECT 96 SPOKEN 1 MONDAY MORNING 1 TERMINAL 1 SPOKEN 22 4THAVENUE JONES ZJAWSatellite
28 FOREVER CHANGED No Adds 25 SWITCHFOOT SANCTUS REAL 1 PROJECT 86
1 TODD AGNEW
J
KNLB/Phoenix, AZ WUGN/Sagi L] KYCC/Stockton, CA WGNV/Wa wi N[ )
oeni ginaw, X usay,
PD: Farom Eckalbarger POAMD: Poter Brooks OMMD: Adam WO: Todd
INSPO e e s RHYTHMIC
1 CECEWINANS 6 SAWYER BROWN
1 DAVID CROWDER BAND & DAVID PHELPS IFM/Colembus, L2/Nortolk, WYSZToledo, OH
WMIT/Ashevilie, NC WCDR/Dayton, OH 24 HAWK NELSON 1 CHRIS RICE m.....' o wn:rn-ﬁ" rnnlnzznm
PO: Carol Davis OB Kelik Hamee 4 AFTERS 1 BART MILLARD APD: Jonalhan SmBh APD: Jenaiter Creasey APD: Cralg Magre
APD: Miranda Curtis POMD: Eric Johwson 12 TODD AGNEW MD: ik Cambn MO: A Vorsholy 1 MAX ONE
No Adds 4 BOGTH BROTHERS 2 UMy —— 1 4TH AVENUE JONES NoAdds 1 MAN OF WAR
12 STELLAR KART 1 GODWAY
8 GREG TROVER KCRN/San Angelo, TX WOLW/Traverse City, Mi
14 W"ﬂ- LAVPA KW, Gity, 0K PO/MO: Mack Mok : Parick
WCIKEImira, NY Jea A mu“u. o NPL: Stews Hapes IRISTAA
3 7 Y R -
WAYRBrunswick, GA PO Joha Oweas ,mm SLMEE APD: Joreeny Lowts 2 BERONORMAN SLUODAGNEW ol
:g‘ul:‘mm :l;:' : m" BITED) z 19 Total Reporters POMO: Brandon Rehkar 8 Total Reporters
NG a — - 1 CANTON JONES R
: CHRIS nz Did Not Report, g:: :llo( :leporl,(z)
[ s00, Playlist Frozen (3): 7 ylist Frozen (2):
WILZMortolk, VA o CHHE AL WGSL/Rockdord, IL iy KCBUDalizs:[IX % Lot pas
WMBLChicago, IL OWPD: P Mergan UMD W OM: on Tiolort KCFB/SL. Cloud, MN MO: 0 Rossiny WAFR/Tupsio, MS MOD: Koty Oowaing WVOF/Bridgeport, CT
PO: John Haydon APD: Jomiter Croasey PD: Corey Nests PO Jim Park 26 JEREMY CAVP WNFR/Flint, M NoAdds The Sound Of Light/SateNlite
MO: Knl Elmer MD; Anne Vershely MD: Charmel Jacobs ND: Chuck POMO: Bil Mosrs
Mo Adds 30 SHAWN MCOONALD 14 JAME JAMGOCHIAN 5 CHRIS RICE J \_ NoAdds )
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A Business Built On
Biblical Principles

The wisdom of Chick-fil-A founder Truett Cathy

'hick-fil-A started as one small diner and has grown into a
- company with over 1,200 restaurants and nearly $1.75 bil-
lion in sales last year — and the restaurants aren’t even open on

Sundays!

On a recent visit to Chick-fil-A’s corporate
office in suburban Atlanta I talked to founder
and Chairman Truett Cathy about his philos-
ophies for success in life and business, the
company’s clever marketing campaigns and
his Winshape Foundation, which provides
millions of dollars in scholarships.

Cathy’s strong work ethic developed long
before he acquired that first diner. “Because
of my boyhood experience, ] always thought
I'd like to have a busi-
ness of my own,” he
said. “Iwasbroughtup
in the deep Depression,
and | realized that if 1
ever wanted anything,
T'had to work for it.

"I thought the harder
you worked, the more
successful you would
be. I've been through
the Depression and times of plenty. I much
prefer the times of plenty, but it's the lessons
you learn that are important.”

Starting Small

“1 started off at the age of 8, buying Cokes
six for a quarter and selling them for a nickel
each,” Cathy continued. "I thought that if I
could make a 5-cent profit when I sold those
six bottles, I could get six more and six more
and six more.

“Finally, | accumulated enough resources to
be able to track down the Coke truck and buy
a full case of Coca-Cola for 80 cents. When you
sold 24 Cokes for a nickel each, you made a
profit of 40 cents, which, to me, was big busi-
ness.

“That was the beginning of my business ca-
reer. After that I sold magazines. Then I got a
paper route that I carried for seven straight
years. It was during that period of time that I
realized that maybe I had a gift for selling and
pleasing customers. [ would offer to put the
paper behind the screen door or up on the rock-
ing chair to keep the dogs from chewing it up.

"1 was brought up in a boarding house
where I shucked corn, shelled peas, washed
dishes, set the table and went shopping with
my mom, so it was kind of a natural thing that
I fell into the food business.

“I was drafted in the Army right after high
school, and when I got back my brother and I
pooled our resources. I sold my car and came
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Truett Cathy

up with $4,000. We were able to get a loan for
another $6,600. We thought that with $10,600 we
could buy any part of the world we wanted.

"We ended up buying a piece of propesty
in Hapeville, GA, which is the airport area of
Atlanta, for $2,500. We built the building, and
very little of the building material was new.
Most of it was used, and most of the restau-
rant equipment was used.

"We got started in a little place that we
called the Dwarf Grill. We were open 24 hours
a day, six days a week. At that time we made
a decision to close on Sunday. I had always
been brought up to go to Sunday school and
church.

“Through that experience I learned the true
meaning of the word commitment. I was total-
ly committed because there was no way [
could afford to fail. I find that word, commit-
ment, a very meaningful word. When you
commit to something you're not likely to give
up very easily or to get discouraged.”

) L |

“q tell young people that
it’s a do-it-yourself world.
If you make good
decisions, you get good
results; if you make bad
decisions, you get bad
results.”

The Secrets Of Success

" Cathy and his brother eventually started a
second restaurant. “At one time I thought
about opening a chain of restaurants, but af-
ter having two I realized that I had one too
many,” Cathy says. “After 10 years of operat-
ing two restaurants, one of them burned to the
ground. That opened the door for me to ask
‘What's next?’

“I wanted serve chicken in some form or
fashion, but it took too long to cook chicker
compared to other items. I discovered that by
taking the bone out of the chicken you reduce

your cooking time by half, and it was easiest
to do this with the breast.

"So the key to the success of Chick-fil-A has
been a boneless, skinless breast of chicken
served on a hot, toasted butter bun witha ko-
sher dill chip. We stuck with the formula, and
soon we were beginning to sell more chicken
sandwiches than hamburgers.

“I’knew I had something, but I didn’t want
to launch a chain of restaurants. I did open a
little place in a mall here, which no one had
done before. That led us to a mall in Savan-
nah, GA. Most of the developers at that time
wouldn’teven talk to you about food ina mall.
Today the focal point of the mall is the food
court.”

While coming up with that chicken sand-
wich was an important factor in Cathy’s suc-
cess, there was also something more. “We're
very customer-oriented,” Cathy says. “We in-
sist that our employees treat the customer like
they like to be treated when they go out to eat.

"You like to be greeted with a bunch of smil-
ing faces, a serving spirit, a clean atmosphere,
a nice clean table and courtesy from people
behind the counter. We have instructed our
people that if a customer says, ‘Thank you,’
you say, ‘My pleasure,’ and look them in the
eye. We can compete with the stiffest compe-
tition because of the quality of people we've
been able to atiract.”

Business & The Bible

Just as at Cathy’s first restaurant, all Chick-
fil-A stores are closed on Sundays. “That's the
very best business decision I ever made,”
Cathy says. “Even though Sunday generates
20% of the sales and revenue for fast food, we
can normally generate more business in six
days than our competition does in seven,

“The rule helps us attract the kind of people
who appreciate having Sunday off. Whether
they go to church or synagogue or not, people
enjoy having Sunday off. Absenteeism is high-
er in other fast food places on Sunday than on
any other day of the week. It's also helped us
to attract housewives to work for us, because
we can give them Saturday and Sunday off.”

Cathy has built his billion-dollar business
on biblical principles, and even Capitol Hill
has taken notice of his unique style. "I had the
opportunity to testify in Washington last year
about business ethics,” he says. “My statement
was that there is no such thing as business eth-
ics; it’s personal ethics. It's people who cause
things to happen.

""You hear about a business that succeeds or
fails, but a business does not succeed or fail;
it's people who cause things to happen. Suc-
cess is predicated on the performance of your
people, and I've been fortunate enough to at-
tract some high-caliber individuals who have
absorbed responsibilities for leadership.

" Another statement I made in Washington
is that I see absolutely no conflict between bib-
lical principles and good business principles.
Many think you can’t mix religion and busi-
ness, but I see no conflict between the two,
because there’s a lot written in the Bible about
how to conduct your life, how to conduct your
business, how to treat your customers and
how the employees should treat you.

“I'm often asked if you have to be a Chris-
tian to work at Chick-fil-A. I say, ‘Not at all, but
we would ask you to base your business deci-
sions on biblical principles.’ Being a Christian
is about a personal relationship that you have
with the Lord, but biblical principles do work.
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“Success is predicated on
the performance of our
people, and I’'ve been
fortunate enough to
attract some high-caliber
individuals who have
absorbed responsibilities
for leadership.”

"The Golden Rule is to do unto othersas you
would have them do unto you. That's what we
try to practice throughout our business.”

Giving Back

Cathy has been blessed, and he has used
what he’s been given to help others. “We have
the opportunity to have a relationship with
Berry College, outside of Rome, GA, which has
the world’s largest campus. We have a schol-
arship program for our young people there.

“Most of them are employees of Chick-fil-
A. They're given a $32,000 scholarship to go
there and live in what was previously known
as the Academy. Half of that scholarship is
absorbed by Berry and half by Chick-fil-A.

“We also have 13 foster homes with more
than 135 children. We have a family-enrich-
ment program. Also, if the young people who
work at Chick-fil-A average 20 hours a week
for two years, we give them a $1,000 scholar-
ship to the school of their choice. We’ve spent
more than $20 million on that program alone.

"We feel that we have a ministry of serving
people, of meeting their physical, emotional,
and, sometimes, even their spiritual needs.”

All of these programs fall under Cathy’s
Winshape Foundation, the name of which
comes from the idea that they want to shape
individuals into winners.

A Faithful Steward

Somehow Cathy’s also found the time to
write four books. The latest is It's Better to Build
Boys Than to Mend Men. “These are personal
experiences I'vehad in dealing with children,
having 40,000-50,000 young people working
for Chick-fil-A, the foster children, three chil-
dren of my own and 12 grandchildren. Plus,
I've been teaching 12-year-olds in Sunday
school for 50 years now. The many, many ex-
periences I've had are part of this book.

“Several boys who were in my Sunday
school class are now serving time in prison
for mistakes. I tell young people that it's ado-
it-yourself world. If you make good decisions,
you get good results; if you make bad deci-
sions, you get bad results. You can’t blame
your parents or society. When you do some-
thing wrong you have to answer for it.”

As]left thebuilding after an inspiring hour
with Cathy, I read Chick-fil-A’s Corporate
Purpose on a large plaque in front of the build-
ing. Whether we sell chicken or work in ra-
dio, records or at an industry newspaper, we
canall live by these words: “We exist to glori~
fy God by being a faithful steward of all that
is entrusted to us and to have a positive in-
fluence on all who come in contact with us.”
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“Now?” (AC) = the follow up to the Top 5 smash “Miracle”, coming soon.

“Not only does John David have a great song with !'"Miracle”, he is a great
live artist as well. His performantce at the Seng Family Plcmc was a
highlight, ‘He has been greatto work with on'multiple occasnons His fans
and my staff love him and we feel loved back.”
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CHRISTIAN AC TOP 30

CHRIS RICE Love Like Crazy #NG)

Total Plays: 174, Total Stations: 9, Adds: 1
PAUL WRIGHT Take This Life (Gotee/
Total Plays: 172, Total Stations: 8, Adds: 0

JARS OF CLAY H/SARAH KELLY I'l Fly Away (Essential/PLG/
Total Plays: 152, Total Stations: 9, Adds: 1
SAWYER BRDWN They Don’t Understand (Curd/

| Tetal Plays: 140, Total Stations: 6, Adds: 1

Songs ranked by tozal pl;ys

September 9, 2005 POWERED[]]
LAST l1’HIS TOTAL +f- WEEKS ON TOTAL
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS M En l A B A SE
1 €  MERCYME in The Blink Of An Eye (IVO/Curty 1192 +11 13 34/0
2 o CASTING CROWNS Lifesong (Beach Street/Reunion/PLG) 1128 +126 7 3710
3 ©  MATTHEW WEST Next Thing You Know (Universal South/EMI CMG) 874 +5 14 3400 MOST ADDED’
4 O  NATALIEGRANT Held Curty 834 +48 25 32/0
5 5 NICHOLE NORDEMAN Brave (Sparow/EMICMG) 697 36 2 g | ARTSTIE LS , £
7 6 CHRIS TOMLIN Holy is The Lord (Siksteps/Sparrow/EMI CVG) 669 17 32 i [ eyl To e (e ML L
8 7 JADON LAVIK What If (BEC/Teoth & Nl GINNY OWENS Feliow Traveler (Rocketown/ 4
i e U k| p = = 28121 MARK HARRIS For The Fist Time /I80) 3
8 o POINT OF GRACE Who Am | (Word/Curb/Warner Bros.) 642 1] 17 240 SUPERCHICK We Live flpap/ 3
9 o AFTERS You (Simple/ING/ 628 +3 14 251 BIG DADDY WEAVE Just The Way | Am (Fervent/CurlyWarner Bros.) 3
3] 10 PHILLIPS, CRAIG & DEAN Friend Of God (/0 579 24 18 21 JEREMY CAMP This Man (BEC/Tooth & Nai) 3
10 11 JOHNDAVIDWEBSTER Miracle (BHT) 576 39 22 dom)  { =OT IS Ne rav b Reia 1 6 3
12 @ MARK HARRIS For The First Time (IV0) 572 +2 13 2313
13 13 MICHAEL W. SMITH Here | Am (Reunion/PLG) 548 15 12 310
14 14 JOYWILLIAMS Hide (Reunion/PLG) 467 75 23 3410 -MOST
15 15 JEREMY CAMP Take You Back (BEC/Tooth & Nail 462 K 36 36/0 INCREASED PLAYS
17 @ BUILDING 429 No One Else Knows (Word/Curb/Warner Broz.) 439 +8 18 1810 Y
16 €D  CHRIS TOMLIN The Way | Was Made (Sixsteps/Sparrow/EMI CMG) 435 +3 8 2312 far
19 @ SUPERCHICK WeLive fpop) 389 +62 4 20/3 | ARTISTTITE LABELS) INCREASE
18 ®  PAUL COLMAN The One Thing finpap/ 3713 +20 1 1410 THIRD DAY Cry Out To Jesus (Essential/PLG/ +132
20 @)  AUDIO AORENALINE King (ForeFromt/EMI CMG) 292 +19 5 131 ;‘ASHTK"‘;“C;:‘L]TV;":S L'f;;""%ﬁfgf” 5”’-"-’?”‘-’””’”"”"5’ “;5
22 €@ BETHANY DILLON All That | Can Do Sparrow/EMI CMG) 270 +17 4 1440 i s y
’ SUPERCHICK We Live ffnpap/ +62
21 @  KUTLESS DrawMe Close (BEC/Tooth & Nail 264 +9 6 40| CASTING CROWNS Praise You In... (Beach Street/Reunion/PLE) +62
23 @ BIG DADDY WEAVE Just The Way | Am (Fervent/Curb/Warner Bros.) 249 +25 2 1413 JARS OF CLAY f/SARAH KELLY I'll Fly Away (Essential/PL6] ~ +56
- @ MARK SCHULTZ | Am (Word/Curb/Warner Bros.) 246 +65 3 12/0 ICONOCLAST Walk On In /fndependent) +48
27 @  JEREMY CAMP This Man (BEC/Tooth & Nai) 233 +14 2 133 | NATALIE GRANT Held (Curt/ ' +48
28 €@  TOBYMAC Burn For You (ForeFrant/EMI CMIG) 27+ 3 gy | PRAINBHERSTE, Olo o0 ofpgilabibmg”
: LIFEHOUSE You And Me (Geffen/ +37
@  LIFEHOUSE You And Me (Geffen) 213 +37 1 6/0
29 @  JOSHBATES Perfect Day (Beach Street/PLG) 213 +13 2 121
26 29  NEWSONG Rescue fintegrity Label Group) 210 -6 7 11j0
— €  STEVENCURTIS CHAPMAN Believe Me Now (Sparrow/EMI CMG) 208 +12 a 12/0 MOST
38 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of P LAYE D R E CUR R E N TS
8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in tota! plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Viost Added is the total number of new adds officiatly reported to R&R by each PLAYS
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times | ARTIST TITLE LABEL(S)
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Artitronlnc. | TREE63 Blessed Be Your Name (/gop/ 503
(© 2005, Artitron Inc.).© 2005 Radio & Records. CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 468
. : MATTHEW WEST More (Universal Soutt/EMI CMG) 4
3 TODD AGNEW In The Middle Of Me (SRE/Ardent] ) .
NEW & ACTIVE | Total Plays: 166, Total Statiors: 6, Adds: 2 e L g
' DAVID CROWDER BAND Here Is Our King (Sixsteps/Sparrow/EMI CMG) ALVADOR Heaven (Word/Curt/Werner Bros.)
Total Plays: 166, Total Statiars: 6, Adds: 0 MERCYME | Can Only Imagine (W0/Curt) =4
ICONDCLAST Walk On In findependent/ AN ESKELIN Magrify (ngap BEBO NORMAN Nothing Without You (Essentia}LG) 2y
Total Plays: 18B, Total Stations: 5, Adds: 1 Total Plays: 165, Total Statiorss: 6, Adds: 1 CASTING CROWNS Who Am| (Beach Street/ReunionPL6) 375
SHAUN GROVES Bless The Lord (Rocketown/ LINCOLN BREWSTER All To You flntegrity Label Group) NEWSBOYS He Reigns (Sparrow/EMI CMG/ 374
Total Plays: 180, Total Stations: 7, Adds: 0 Total Plays: 155, Total Stations: 6, Adds: 1 SWITCHFOOT This Is Your Life {Columbial 372

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.
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Get what you need the way you like it...
on your desk or on your monitor.

In Print anda Now Online a1
www.radioandrecords.com

The Industry’s most complete, most used DIRECTORY
is now delivered free to all R&R subscribers and is
available online in a2 searchable database.
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e N
CHR TOP 30 ROCKTOP 30
Wk WK ARTIST TITLE LABELS) Tm s VB oWows | W WES aRmsT TIne LaBELS) RS e ERT sitions
1 o JEREMY CAMP Lay Down My Pride (BEG/Tooth & Na#l 1278 +17 13 30/0 3 0 THOUSANG FOOT KRUTCH Absolute (Tooth & Nail/ 340 +15 8 281
6 o AFTERS Beautifu! Love (Simple/iNG) 1220 +179 1" n 4 G NUMBER ONE GUN We Are (BEC/Tooth & Naill 325 +21 12 2410
2 0 SWITCHFOOT Stars (Columbial 1186 +47 8 3110 1 3 BAY OF FIRE Fade Away Wive/EssentiallPLG) 322 -29 15 n
3 o TOBYMAC Burn For You (ForeFront/EMI CMG) 179 +50 10 3n B o RELIENT K Who | Am Hates Who |'ve Been (Gotee/ 299 +1 9 2810
4 5 JOHN REUBEN fIMATT THEISSEN Nuisance (Gotee) 1030 -30 17 2610 7 0 BIZMAS Controversy (Credential) 289 +3 12 2910
7 @  BARLOWGIRL Let Go Fervent/Curb/Warner Bros) 1045 +50 8 m 8 Q OLIVIA THE BANO Stars And Stripes (EssentialPLG) 277 +7 ] 24§2
5 7 KUTLESS Strong Tower (BEC/Tooth & Nail) 977 95 20 2110 2 7 JEREMY CAMP Lay Down My Pride (BEC/Tooth & Nailj 274 -55 12 210
9 0 SUPERCHICK We Live /npap/ 963 +62 6 30/0 10 o FALLING UP In My Dreams {Exit Calypsan] (Tooth & Naij261 +19 n 20/0
8 o MATTHEW WEST Next... (Universal South/EM! CMG) 853 +6 15 2610 6 9 WEGDING Song For The Broken (Rambier/ 246 -42 15 261
11 @ PAUL WRIGHT Take This Life (Gotee/ 913 +87 12 251 17 @ SWITCHFOOT Stars [Columbia) 236 +32 5 21N
13 Q RELIENT K Who | Am Hates Wha I've Been (Gotee/ 812 +76 8 221 " 0 SEVENTH OAY... Shatteved Life (BEC/Tooth & Naill 236 +3 6 231
14 @  CASTING... Lifesong /Beach Street/Reunion/PLG) 808 +92 6 2710 13 @ STELLAR KART Student Driver (Word/CurtyWarner Bros.) 228 +16 10 2710
10 13 HAWK NELSON Take Me (Tooth & Naif 767 -67 18 200 9 13 HOUSE OF HEROES Seral Sleepers /Gotee/ 22 -39 10 2510
15 @ 100D AGNEW Unchanging One (SAE/Ardent/ m +8 10 19/0 12 m BARLOWGIRL Let Go (Fervent/Curb/Warner Bros.) 218 +3 7 19/0
7 @ STELLAR KART Life Is Good (Word/Curb/Warner Bros.) 633 +56 8 1911 14 @ SPOKEN September (Tooth & Nail/ 216 +8 5 2013
18 16 SHAWN MCOONALO Take My Hand (Sparrow/EM/ CMG) 566 -3 10 16/0 21 @ FLYLEAF I'm So Sick (Octone/ 214 +34 6 2412
23 @ 0V WILLIAMS We (Red ink/Reunion/PLG) 561  +175 2 2416 15 @  MYRIAD Perfect Obligaton /Floodgate) 208 +1 7 1n
16 18 LIFEHOUYSE You And Me (Geffen/ 543 -36 17 130 23 @ SANCTUS REAL Closer (Sparrow/EMI CMG) 203 +28 4 2113
20 @ CASTING PEARLS Alright (lnpop/ 528 +52 6 2110 25 @ DISCIPLE into Black /SPE/ 198 +37 2 2714
21 @ ZOEGIRL Scream (Sparrow/EMI CMG) 505 +59 6 15/0 22 @ HASTE THE DAY Long Way... (Solid State/Tooth & Naif)195 +15 7 20/0
[Debut> @ STORYSIDE:B Miracle (Gotee/ 456  +195 1 19(7 24 @ JONAH33 Tell Me /SRE Ardent/ 190 +26 7 25(2
22 22 SEVEN PLACES Fall In Line (BFC/Tooth & Nail) 430 12 4 141 20 @ EMERY Studying Politics (Tooth & Naill 190 +8 4 1412
25 @ MERCYME In The Blink Of An Eye /INO/Curb) 428 +54 2 15/2 19 @ MXPX Heard That Sound (SidelneDummy) 188 +3 13 2110
26 @ AUDIO ADRENALINE King (ForeFront/EMI CMG) an +63 4 1511 18 24 PILLAR Sunday Bloody Sunday fFlicker/ 183 21 15 2210
19 25 DAY DF FIRE Rain Song (Jive/Essential/PLG) 400 -93 20 10/0 16 25  JDHN REUBEN fIMATT THEISSEN Nuisance (Gotee/ 172 -35 16 16/1
29 @ BETHANY DILLDN All That | Can Do (Sparrow/EMICMG) 384 +5 8 16/0 @ BLINDSIDE Fall In Love With The Game /0RT) 161 +32 1 1613
@ KRYSTAL MEYERS My Savior (Fssential/PLG) 358 +72 1 161 29 @ FURTHER SEEMS FDREVER Light... (Toath & Nai) 153 +20 % 104
27 28  BDA Lovels Here (Creative Trust Workshap) 320 21 12 10 @ KRYSTAL MEYERS My Savior (Essential/PLG/ 147 +34 1 142
30 29 SANCTUS REAL The Fight Song /Spamow/EMI CMG) 306 22 14 70 27 @ STAPLE Sound Of Silence (Flicker/ 140 +4 3 1mn
30  CHARITY VDN Take Me Through It (Slanted/ 304 10 1 10/0 28 @ GRAND PRIZE Break Me (4 postraphe/ 138 +4 3 2001
31 CHR reportess. Songs ranked by total piays for the airplay week of Sunday 8/28 - Saturday 9/3. 35 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 8/28 - Saturday 9/3. )
© 2005 Radio & Records © 2005 Radio & Records
NEW & ACTIVE NEW & ACTIVE
MARY MARY Heaven /Sony Urban/Columbia) 4TH AVENUE JDNES Stereo (Gotee/ SUPERCHICK Anthem (Bruises & Scars) inpap/ SEVEN PLACES Fall In Line (BEC/Tooth & Nadl)
Total Plays: 241, Total Stations: 7, Adds: 1 Total Plays: 170, Total Stations: 7, Adds: 0 Total Plays: 131, Total Stations: 23, Adds: 1 Total Plays: 106, Total Stations: 4, Adds: 0
DJ MAJ Love (Gotee/ KENDALL PAYNE Stand BHT/ FOREVER CHANGED Encounter (Foodgate) TOBYMAC Burn For You ForeFront/EMI CMG/
Total Piays: 218, Total Stations: 6, Adds: 0 Total Plays: 157, Tota! Stations: 7, Adds: 0 Total Plays: 123, Total Statiens: 11, Adds: 1 Total Plays: 105, Total Stations: 14, Adds: 1
ROBBIE SEAY BAND Faith Of Our Fathers (Sparrow/EM/ CMG)  INHABITED One Mare Night (Fervent/Word/Warner Bros.) PROJECT 86 All Of Me (Toath & Naif CHEMISTRY About You /Razor & Tie/
Total Plays: 208, Total Stations: 8, Adds: 2 Total Plays: 145, Total Stations: 6, Adds: 1 Total Plays: 117, Total Stations: 10, Adds: & Total Plays: 97, Total Stations: 14, Adds: 1
NUMBER ONE GUN We Are (BEC/Tooth & Nail) JARS OF CLAY fISARAH KELLY I'll Fly Away Essential/PLG) AFTERS Beautiful Love (Simple/INO} UNDEROATH A Boy Brushed Red... Tooth & Nail)
Total Plays: 204, Total Stations: 8, Adds: 1 Total Plays: 143, Total Stations: 7, Adds: 0 Total Plays: 113, Total Stations: 4, Adds: 0 Totat Plays: 97, Total Stations: 8, Adds: 0
SANCTUS REAL Closer (Sparrow/EMI CMG) THOUSAND FOOT KRUTCH Absolute (Tooth & Naill ANBERLIN The Symphony 0f Blase (Tooth & Nail SUBSEVEN Hold On fFiicker/
ﬂPlavs: 171, Total Stations: 8, Adds: 1 Total Plays: 138, Total Stations: 5, Adds: 1 Ealilays: 107, Total Stations: 7, Adds: 1 Total Plays: 89, Total Stations: 11, Adds: 1 )
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TOTAL
STATIONS

390
3810
31i0
3011
26/0
2911
21
2300
25/0
2M
302 |
2210
26/0
25(0
24(0
1900
2300
1910
1900
251
2010
200
1601
24/4
170
1612
1614
1610
110
121

=

( q —
LAST THIS TOTAL 4§ WEEKS ON TOTAL LAST THIS TOTAL - WEEKS ON
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS WEEK WEEK  ARTIST TITLE {ABEL(S) PLAYS PLAYS CHART
1 @  NEWSONG Rescue fintegrity Latel Group) 294 +2 10 15/0 1 @  MERCYME In The Blink Of An Eve (VG/Curty 1191 +4 13
) O MARK SCHULTZ | Am Word/Curb/Warner Bros.) 267 +10 4 m 2 g CASTING... Lifesong (Beach Street/Reunion/PLG) 1103 +55 7
. . 9 MICHAEL W. SMITH Here | Am (Reunion/PLG) 838 +18 15
6 CASTING... Lifesong (Beach Street/Reunion/PLG) 264 21 [ 1710
o 9 / % h 4 o MATTHEW WEST Next... (Universal South/EMI CMG) 790 +10 14
2 4 ANDY CHRISMAN Adore You (Upside/SHELTER) :259 -16 17 1500 3 5  NICHOLE NORDEMAN Brave (Sparrow/EMICMG) 787 L 22
4 0 MICHAEL W. SMITH Here | Am (Reunion/PLG} 249 0 14 12i0 9 0 CHRIS TOMUIN The Way... (Siksteps/Sparow/EMICMG) 738 +80 |
5 6 MARKHARRIS ThelineBetweenTheTwo N0} 285 1 12 140 0@ AFTERS You linptsi) . I PN
6 8 JADON LAVIK What If /BEC/Tooth & Naill 694 -86 24
8 @  WAYBURN DEAN EachDay Of My Life (WayJade) 244 +11 7 161 7 9 MARK HARRIS For The First Time /V0) 592 13 17
] 0 RICARDO ! Call Your Name (Waymaker) 233 +1 8 130 12 @ MARK SCHULTZ | Am (Word/CurbyWarner Bros.) 662 +70
1 o SELAH Be Thou My Vision (Curt) 221 1 7 1300 15 m JEREMY CAMP This Man (BEC/Tooth & Naif) 606 +59 4
10 12 JOHN DAVID WEBSTER Miracle (BHT/ 596 -39 23
7 10 STEVEN C. CHAPMAN Believe... (Sparrow/EMI CMG) 220 15 13 1140 19 @ BEBO NORMAN Barrow Mine (Essential/PLG) 561 +58 8
10 11 PAUL BALOCHE All The Earth... (Integrity Label Group) 216 15 13 12{0 20 @ BIG DADDY WEAVE Just... fFervent/CurlyWarner Bros) 546 +38 6
12 (®  STEPHEN MARSHALL Truly Amazing (MH Tures) 187 +2 4 uE < J5, AP e SR i
! 17 @ NEWSONG Rescue fintegrity L abel Group) 535 +1 15
15 @ BEBO NORMAN Borrow Mine (ESSGII!I’&//P[G/ 187 +8 7 141 18 m BETHANY DILLON &/l That | Can Do {Sparmw/EMCMG} 532 +63 10
16 @ WATERMARK Holy Roar fRocketown/ 180 +2 5 130 13 18 STEVENC.CHAPMAN Believe... (Sparrow/EMI CMG) 503 -88 14
W 15 JACIVELASQUEZ Layh Down MordCurt/MammerBros) 170 1 5 10 LN e !, GUEROECCI NGNEL i Ope T i/ SO Sy e
; 21 @ DAVID CROWDER... Here... (Sixsteps/Sparow/EMICMG) 481 +27 4
TSEY 1G] ¥ GESLSERNBEBE ey son 4 L ER L A et 16 21 SHAUN GROVES Biess The Lord (Rocketown) w2 2 1
17 m PAUL COLMAN The Gne Thing finpap/ 155 0 6 90 23 @ AUDIC ADRENALINE King /ForeFront/EMI CMG) 404 +28 6
18 @ BART MILLARD Mawmaw's Song... (Simple/iV) 182 1 3 121 22 23 SALVADOR You Are There (Word/CurtyWarner Bros) 396 -25 16
28 @  AARDN SHUST Matchless /Brash/ 377 492 2
20 19 NICHOLE NORDEMAN Brave /Sparrow/EMI CMG) 98 15 14 610 2 @ PAUL WRIGHT Take This Life (Gotee) 124 0 7
@  ALLEN ASBURY Life To The Living /Daxalogy) 92 +23 1 n 2 @  SUPERCHICK We Live /iapop) 304 +66 2
——— — - 30 @ BY THE TREE Only To You fFervent/ 303 +80 2
19 Inspo reporters. Sengs ranked by total plays for the airplay week of Sunday 7/31 - Saturday 8/6. 2 28 CHRIS RICE Love Like Crazy IN0) AL 27 &
© 2005 Radio & Records 27 29  JACIVELASQUEZ Lay It Down (Word/Curb/Watner Bros) 279 -15 6
€  KUTLESS Ready For You (BEC/Tooth & Nail 26 +15 1
o of g ; B 9 39 AC reporters. Songs ranked by total plays for the airplay week of Sunday 8/28 - Saturday 9/3.
Rhythmic Specialty Programming 2008 Ratio & Records
RANK  ARTIST TITLE LABEL(S)
1 CROSS MOVEMENT Hey Y'all (Cross Movement) NEW & ACTIVE
2 AMBASSADOR Feels Good (Cross Movement/ "
: ive? (Eli STEVEN C. CHAPMAN Remembering You (Sparrow/EM/ CMG/ | TODD AGNEW In The Middle Of Me (SRE/Ardent/
3 ToBON e e ) Total Plays: 205, Total Stations: 12, Adds: 3 Total Plays: 168, Total Stations: 8, Adds: 1
4 MANAFEST Let it Go (BEC) TODD AGNEW Unchanging One (SA/Ardent) SHANE & SHANE Saved By Grace (I7pap/
5 FLAME fiDA’ TR.U.T.H. LAD.LE.S. (Cross Movement/ Total Plays: 205, Total Stations: 9, Adds: 0 Total Plays: 165, Total Stations: 7, Adds: 1
6 FLYNN Nyquil (iect/ | LINCOLN BREWSTER All To You iintegrity Ladel Group) BROTHER'S KEEPER Beyond Beautiful (Training Union/Ardent)
4 ions: : Total Plays: 157, Total Stations: 9, Adds: 1
7 SIT Kal | Total Plays: 197, Total Stations: 10, Adds: 1 L
Sl Sty EyEs ok JOSH BATES Perfect Day (Beach Streel/PLG) JDY WILLIAMS We (Red InkiReunion/PLG)
8 LEGACY Green Light (Fla.vor Alliance/Leg-up/ Total Plays: 191, Total Stations: 9, Adds: 0 Total Plays: 155, Total Stations: 11, Adds: 2
9 PROCUSSIONS Introducing... (What's Your Name?) {Hlect/Basementalism/ ZOEGIRL Scream (Sparrow/EM! CMG) JARS OF CLAY f/SARAH KELLY Il Fly Away (Essential PLG/
10 DJ MAJ Love fGotee/ Totat Plays: 170, Total Stations: 10, Adds: 0 Total Plays: 144, Total Stations: 10, Adds: 1
Ay J
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JACKIE MADRIGAL
arecavas.oom

Secrets Of A Great
Morning Show

Tips on getting the most out of wakeups

What makes a morning show great? These days it seems that
the key is to be entertaining. Some shows push the enve-
lope to do so and become known for that. Others take it a little
easier, giving listeners local news and traffic and entertainment
features while adding a few of the hottest songs of the moment

to the mix.

We spoke with five PDs from different mar-
kets and formats to find out their recipes for a
great morning show and to learn what they
think should ot be done in mornings. While all
the PDs agreed that being entertaining is ex-
tremely important, what works varies from sta-
tion tostation, depending on the format, the size
of the market and the market’s Hispanic make-
up.

George Mier
PD, WSKQ/New York

A great mornmg show is one that represents
\ the lifestyle of the city or
town it broadcasts to. A
successful show is one
that mirrors and show-
cases the city so perfect-
ly that it becomes the
source for anything you
need to know. What you
shouldn’t do is disre-
spect your audience or
the community.
Currently, only a few
syndicated momning shows work in markets oth-
er than the ones they originate from. Some mar-
kets have similarities, others are totally differ-

George Mier

ent. What's important is to do your research and
find out how the audience reacts to different
styles of humor, slang, etc.
Omar Romero
PD, KABQ/Albuquerque

One of the things I had to learn — I was PD
and did the moming show at KZAB (La Sabro-
sa)/Los Angeles — is that you have to know
about as many subjects as possible because you
never know what you'll need to discuss in mom-
ings.

You have to know what’s going on in the
world. You also have to
know your market and
who your listeners are.
And, at a station like
KABQ, you need jocks
who are upbeat and fun
and who know what's
going on with music,
MTV and the younger
audience.

There are shows that
use strong language on
the air. It depends on the station. You have to
know when and where to use such language. If
I'were on the air at Regional Mexican KLAX (La

Omar Romero

ALL FOR ONE Tne team at KLQV (Viva)/San Diego gather around for a Kodak moment. Seen here
(back row, I-r) are Viva staffers Juan Carios Munguia, Silvia Tapia, Luis Barton, Stephanie Himonidis
and Ricardo Otero; PD Josue Villa; and (front, I-r) staffers Felipe Castafieda and Mario Alberto.

Raza)/Los Angeles, maybe I could get away
with it, but at Contemporary KLVE (K-Love)/
Los Angeles, you would be offending most of
your audience.

There are jocks like El Cucuy [syndicated
morning host Ren4n Almendires Coello, based
at KLAX] who can do things like that. People
know him and respect him because that's the
kind of audience he’s targeting. But you can'tdo
that at a station like mine, at K-Love or at other
Contemporary stations.

What works best in my market is to have seg-
ments, so the audience knows what's coming up
at 7am, 8am and 9am, and, also, playing more
music. We play a minimum of seven songs per
hour. Our audience is interested in the naw and
changing music we play. We can’t do what oth-
er formats do today and play hits from five years
ago.

Mando San Roman

PD, KKPS/McAllen

The main thing is to have a show that con-
nects with your audience. You have to know
your market and have a show that is entertain-
ing, informative and fun and that includes mu-
sic. There are a lot of shows that are all talk, and
that's fine as long as they are entertaining,

What works in my market is a mix of talk and
music. This market is very bilingual. We don’t
necessarily have to speak half-Spanish and half-
English, but if you do the show in Sparish, you
can throw ina few English words hereand there.
The market is open to
that, because although
much of the market is
Hispanic, many of them
are second-generation
and use both languages. |

There are a few mom-
ing shows in this market
that use strong lan-

guage, but not so strong
that they offend the au-
dience. It all depends on
how you use certain
words, like giiey, which is a common word. You
can use words like that among the people do-
ing the morning show, but you can’t direct them
at the public.

It all depends on how you presen: it to the
public. There are people who know how to use
bad words and touch on sensitive subjects so
that no one is offended. Then there are other
people who can say the same words and be of-
fensive,

Mando
San Romén

“You have to know your
market and have a show
that is entertaining,
informative and fun and
that includes music. There
are a lot of shows that are
all talk, and that’s fine as
long as they are
entertaining.”

Mando San Roman

www americanradiohistorv com

Hermén Davila

PD, WXYX/Puerto Rico

First of all, you have to be 100% sure who you
are trying to reach. Once you know that you
have to work with what
that audience likes. We
are targeting the 18-49
demo and leaning a bit
toward women.

What has worked for
my morning show is as- |#F
signing a producer to it. [*
Our morning show is |
one that has not stopped - L
growing. It's talk and Herman Davila
music — we play about five songs per hour —
and it is a reality-type show. We touch on issues
that people are going through on a daily basis.

“The most important thing
is that the moming show
be entertaining, so it holds
the audience. It has to be
informative, because that’s
what we do radio for. And,
third, it has to have
music.”

Socorro Ries

There are a couple of shows in Puerto Rico that
use the shock factor. We don't do that. We do
spice up the show, but we never offend the au-
dience. Our business is to have a product that
advertisers are happy with and that delivers the
audience they want. I can’t have a contract can-
celed because we're saying stupidities on the air.

Socorro Rios

PD, KBNO/Denver

The most important thing is that the show be
entertaining, so it holds the audience. It has to
be informative, because that’s what we do radio
for. And, third, it has to [
have music. Wedon'tdo
a local show; we carry
Piolin Por La Masiana |
with [KSCA/Los Ange-
les-based] Eddie “Pi-
olin” Sotelo. We chose
that show because it's a
bit more entertaining
than, for example, El
Cucuy’s.

Piolin’s show is more targeted to a Mexican
audience, and the majority of the Hispanic pop-
ulation in Denver is Mexican. Piolin’s jokes and
gags are better-suited for the Mexican audience.
El Cucuy was good years ago, but I feel he’s now
a bit out of style.

Years ago morning shows were more serious,
and the jocks were very disciplined. Today’s top
shows in the top markets are not serious at all.
They are very dynamic, easygoing and fun,
which are all ingredients of Piolin’s show.

Cucuy’s show is broadcast at another station
in this market, but he has a quarter of the audi-
ence that Piolin has. Piolin has always been No. 1
or 2 in the market. His jokes and pranks are very
simple, but I think that’s part of the appeal.
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OneOnOne:
Milly Quezada

fter two years away from the recording studio, Milly Quezada

is back with a new album, MQ. The first single, “La Mala
Palabra (Vamo’ Pa’ La Calle),” features reggaet6n artist Héctor “El
Bambino” and has been moving up R&R’s Tropical chart.

Itseems that traditional tropical sounds are
coming back, with radio stations and club Djs
craving salsa and merengue — a rarity now,
since the industry has been bombarded with
reggaetén. And Milly is one of the best that
merengue has to offer. She spoke to R&R
about her new album and her career expecta-
tions now that she is with a new label.

R&R: You hadn’t released an album for a while,
and now you're back with a new single featuring
Héctor “El Bambino.”

MQ: This is my 28th record and my first
with J&N Records. Ramén Orlando produced
the album, and he did a
great job. We recorded 25
songs and chose 11 for the
album. We chose songs
that have great literary and
musical qualities. I put a
lot of love into this album,
and I know that once the
fans listen to it, they’ll un-
derstand why it took me so
long to release a new al-
bum.

R&R: Was the change in
record label the reason you
took two years to release new
material, or did you just need
a break?

MQ: It was a combination of both things. I
was in the process of changing labels, and the
opportunity to join J&N appeared. Then there
was also the bureaucratic process of moving
from Sony to join J&N.

R&R: How do you feel at your new home, J&EN?

MQ: Throughout my career I've been with
large and small labels, and each one has had
its benefits and downfalls. Atalarge label you
find an infrastructure that allows you to do a
record and hit every market much faster. With
a small label, the work is much more intense
— the promotion, the marketing ~ but you
also get much more personal attention.

In that sense I find myself being embraced
by the promotion and production depart-
ments at J&N. This is what works for me right
now, after having ended my relationship with
Sony and having won a Latin Grammy for the
album Pienso Asi..., produced by Gilberto San-
ta Rosa. The challenge now is much larger. [
have faith in the label and the work that I did
with Ramén.

R&R: The single is merengue but has touches
of reggaeton. Did you keep up with trends in the
music business while you were away?

88 ® Radio & Records September 9, 2005

Milly Quezada

MQ: Definitely. Even though I hadn't re-
corded, I have the blessing of having a large
number of fans in markets like Puerto Rico,
Panama, Venezuela, the U.S. and my country,
the Dominican Republic. Iworked consistent-
ly during the time that I didn’t record because
I have a large catalog, so I have always been
aware of what's going on with music.

Merengue-reggaetén comes from my being
$0 in tune with what's happening in the in-
dustry. One of the things that was so exciting
to me was to have young talents like my son
Miguel Vazquez, who did the musical ar-
rangements for “La Mala Palabra,” join me,
and also Héctor “El Bamn-
bino.”

R&R: Fora long time ra-
dio complained that there
wasn't any quality merengue
being released. With the rea-
gaetén boom, people went
from complaining to embrac-
ing this new music genre.
But now, with so much reg-
guetdn, people are once again
craving traditional tropicol
sounds like merengue and
salsa. With albums like
yours, will merengue make a
strong comeback?

MQ: Merengue, like any music genre, even
reggaeton, has people who don’tlikeit. You're
going to find great work and notso great work
in any genre. Reggaetdn is the hottest thing
right now, and everyone is incorporating it
into their music — even pop artists like Sha-
kira are doing it.

It also doesn’t help that many stations are
sticking with one music genre, whether it’s
ballads or reggaetén. This has happened ir.
Miami and New York. It also diminishes the
media outlets for merengue. The slots for our
music have diminished because most of what
you're hearing now on the radio and TV and
in the movies is reggaetén. But, as with any
other genre, reggaetén will reach a point
where it will not decline, but stabilize.

R&R: When will you be performing? Will you
come to the West Coast?”

MQ: I have not been able to do promotion
on the West Coast, and it’s something I want
to do. Merengue at its highest point had a
great following on the West Coast, and one of
the things that I find exciting about this label
is the opportunity to do promotion on the
West Coast and give people a chance to get to
know this music.
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ANDY & LUCAS Quiero Ser Tu Suefio (Sony BMG)
EDUARDO 0SORIO En Exclusiva (Respek)
ESTEFANO Un Hombre Que No Ha Sido I De Sus Sueios (Universal)
INES GAVIRIA Qué Pasd (Respek)
TONY TOUCH Piay That Song (EM/ Latin)
XARAH Mentiroso (Respek/
ZAYRA ALVAREZ Cada Momento (Sony BMG/

REGIONAL MEXICAN

20" 20 Mi Prietita Consentida (4.4.C.)
ANDY ANDY Qué lronia (Urban Box Office/Wepa)
TRUEND Ya No Me Dueles /4.R.C./

3t " TROPICAL .

EDUARDO OSORIO En Exclusiva (Respek)
GRUPO FUEGO Fuego (Eshtion)
XARAH Mentiroso (Respek/

s ROCK/ALTERNATIVE

ZAYRA ALVAREZ Cada Momento (Sony BMG)

Vs

iQué Pasa Radio!

A couple of songs take nice jumps this week on the Regional Mexican chart: Los
Tigres Del Norte’s “Socios” (Fonovisa) is up seven spots, to No. 8, and Los Huracanes Del
Norte’s “Nada Contigo” (Univision Records) is also up seven, to No. 16. There is only one
entry to the chart, Cuisillos” “Descontrolado” (Balboa), at No. 30.

At Contemporary, RBD land at No. 3, with “Sélo Quédate en Silencio” (EMI Latin), and
La 5a. Estacién are up eight spots, to No. 17, with “Daria” (Sony BMG). There are three
entries to the chart: Olga Tandn's “Vete Vete” (Sony BMG) enters at No. 22, Juanes’ “Para
Tu Amor” (Universal Music Latino) lands at No. 25, and Angel Y Khriz's “Ven Bailalo”
(Machete Music) comes in at No. 27.

Luis Fonsi's “Nada Es Para Siempre” (Universal Music Latino) lands at No. 3 on the
Tropical chart. N'Klabe move up four spots, to No. 13, with “Amor de una Noche” (Sony
BMG), while Angel Y Khriz move up eight spots, to No. 20, with “Fua” (Machete Music).
Two new entries to the chart: Grupo Mania’s “La Peleona” (Universal Music Latino) comes
in at No. 21, and Alejandro Fernandez's “Canta Corazén” (Sony BMG) is at No. 30.

Hey, station PDs: Did you report your adds yet? Report them and make things
happen! The deadline is Tuesday at noon PT.

IT'S ALL ABOUT MICKEY Pauiina Rubio visited Disney World a few months ago. Seen here
are (I-r) Paulina; everyone’s favorite mouse; _and Paulina’s mother, Susana Dosamantes.

www americanradiohistorv com
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REG/ONAL MEXICAN TOP 30

September 9, 2005 - : oo oL s POWERED[:13
wL%g( v;E"Elsx ARTIST TITLE LABEL(S} PLAYS PLAYS CHART ADDS HE I] [ AR ASE
1 1 PATRULLA 81 Eres Divina (Disa) 1261 74 25 4310 R
3 2 BETOY SUS CANARIOS No Puedo Olvidarte (Disa/ wes 14 12 a1 MOSTADDED
2 3 K-PAZ DE LA SIERRA Mi Credo (Disa/ 1054 83 18 40/0 ERTIST TITLE LABEL(S) A00S
4 4  INTOCABLE Tiempo (EM/ Latin/ 979 -81 18 42{0 10 ADDS.
5 5  SERGIO VEGA “EL SHAKA" Duefio De Ti (Sony BMG Norte) 945 AN 20 40/0
6 e CONJUNTG PRIMAVERA Aun Sigues Siendo Mia (Fonovisal 882 +46 10 40/0
7 7  GRUPC MONTEZ DE DURANGO Ven Conmigo (Disa/ 809 -20 5 3310
15 e LOS TIGRES DEL NORTE Socios (Fonovisa) 789 +133 4 3601 M‘U ST
12 © GRUPG BRYNDIS Por Muchas Razanes Te Quiero (Disa/ 762 +56 7 3o
8 10  LOS RIELERQS DEL NORTE Que E! Mundo Ruede (Fonovisa/ 705 70 1" 34j0 INCREASED PLA YS TonL
14 0 BANDA LOS ELEGIDOS Fruta Prohibida (Fonovisa/ 698 +21 12 35/0 ST TILE LABELES) " g;:xss
. .. . Al
9 12 BANDA EL RECODO Que Mis Quisiera (Fonovisa/ 694 -88 18 32i0 LUPILLO RIVERA Qué Suerte La Mia Wnivision) +148
13 13 GRUPO INNOVACION Mariana Que Ya No Esté (Univision/ 676 .26 33 3710 JENNI RIVERA Qué Me Vas A Dar {Univision) a1
10 14 PANCHO BARRAZA Y Las Mariposas (Balboa/ 672 -84 2 3210 LOS TEMERARIOS Por Tu Maldito Amor fFonovisa) +141
1 15 LUPILLO RIVERA Ya Me Habian Dicho Wnivision/ 659 90 15 39/0 LOS TIGRES DEL NORTE Socios (Fanavisa.) . +133
23 (O L0S HURACANES DEL NORTE Nada Contigo (Univision/ 647 +131 3 3100 ;‘:st'l'ﬂ';“scg"fs ':ﬂl ';0';;5/;‘3‘;3 Contigo (Univision) +m
u . . escontrolado (Balboa +
20 Q BRONCG “EL GIGANTE DE AMERIC.A Por Ti (Contra \{nento Y Marea) fFonovisa) 610 +81 6 27i0 RAMON AYALA Y SUS... Pualada Fatal e/ +108
17 @ CARDENALES DE NUEVO LEON Quiero Que Sepas (Disa/ 600 +13 2 27i0 DUELO Le Dije Al Corazén (Univision) +87
18 @ LOS TUCANES DE TIJUANA Como La Ves WUniversal) 593 +25 2 241 BRONCO “EL GIGANTE DE AMERICA” Por Ti... fFonovisal  +81
19 @ BETO TERRAZAS Mudieca De Ojos De Miel (Sony BMG Norte) 581 +23 6 3010 CONTROL La Camisa Negra (Univision) +15
21 @ RAMON AYALA Y SUS BRAVOS DEL NORTE Ya No Llores (Freddie/ 567 +44 17 2910
16 22  DIANA REYES El Sol No Regresa WUniversal/ 553 -69 9 28/0
24 @ JOANSEBASTIAN Inventario (Balbos/ 480 +14 2 24j0
22 24  LDS TEMERARIOS Ni En Defensa Propia (Fonovisa) 478 -39 20 36/0
26 @ ALEGRES DE LA SIERRA Asi Como Hoy fViva Music/ 461 +8 2 250 N Ew'& Acr’ VE
27 @ LOS MORROS DEL NORTE El Aretito /Disa/ 394 +44 5 2410 DUELO Le Dije Al Corazén {Univision)
25 27  KUMBIA KINGS Parte De Mi Corazdn M/ Latin) 394 61 1" 19/0 Total Plays: 288, Total Stations: 10, Adds: 0
29 @ COYOTE Y SU BANDA TIERRA SANTA Suspiros (Univision/ 361 +35 2 17/0 CONTROL La Camisa Negra (l/niwkhn}
28 29 JENNIFER PENA No Hay Nadie Igual Como T (Univision) 309 20 3 1200 I‘E:‘":";IV;:E:?&“?;L 3?:‘:“&:21 ”"‘v“:;”}“
@ CUISILLOS Descontrolado (Balboa/ 297 +112 1 1710 Total Plays: 242, Total Stations: 13, Adds: 1
53 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays forthe airplay | ZAINO E as El Amor (Fonovisa)
week of 8/28-9/3. Bullets appear on songs gaining plays of remaining flat from previous week. If two songs are tied intotal plays, the song with the larger increase in plays | Total Plays: 210, Total Stations: 10, Adds: D
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officialty reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-to-week Los MAZA."ES Siempre Oue_Me Brborracho. (Sony BMG Norte)
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number, | Total Plays: 209, Total Stations: 11, Adds: 0
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records. VICTOR GARCIA Loco Por Ti (Sony BMG Norte)
Total Plays: 205, Total Stations: 10, Adds: 0
| o LUPILLD RIVERA Qué Suerte La Mia (Univision/
M OS T | ARTIST TITLE LABEL(S) PLAYS Total Plays: 193, Total Stations: 7, Adds: 0
PL A YED RECURR ENTS LA DINASTIA DE TUZANTLA El Campesino Y El Sol {Disa/
INTOCABLE Aire (EM/ Latin) 307 Total Plays: 192, Total Stations: 11, Adds: 0
TOTAL | o | ANA BARBARA Lo Busqué (Fanovisa/
ARTIST TITLE LABEL(S) pLays | LA AUTORIDAD OE LA SIERRA Yo Me Quedé Sin Nada /Disa/ 285 Total Plays: 189, Total Stations: 7, Adds: 0
CONJUNTO PRIMAVERA Hoy Como Ayer (Fanovise/ 566 | BETO Y SUS CANARIOS Esté Llorando Mi Corazén (Fdimonsal 266 TERRAZAS MUSICAL Si Te Vuelvo A Ver Disa/
| Total Plays: 180, Total Stations: 14, Adds: 0
MARCO ANTONIO SOLIS Siempre Ti A Mi Lado (Fonovisa) 549 ‘ PESAQO Ojalé Que Te Mueras (Warner M.L) 254 o o o
L0S TIGRES DEL NORTE La Sorpresa (Fanovisa/ 528 | LOS HOROSCOPOS OF DURANGO Si La Quieres (Diss) 74 Seoesianedby ioiaplave
| Station playlists for all R&R reporters are available
K-PAZ OE LA SIERRA Volveré (Univision/ kY4 PESADO Fécil Y Accesible (Warner M.L.) 204 on the web at www. radieamdracards.com.
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Special Reports

GLR Special Reports create a special reason for you and your listeners to celebrate,
Local-sponsarship opportunities 1 Hour | September 15

Gruro Lamino o Rapio |
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CONTEMPORARY TOP 30

September 9, 2005 'POWERED[]
WEK WEEC  ARTIST TITLE LABEL(S) g MR R e MEDIABASE
1 1 SHAKIRA fALEJANDRO SANZ La Tortura (Epic/ 792 -87 21 2710
2 @  LUIS FONSI Nada Es Para Siempre (Universal) 775 418 14 2400 MOST ADDED-
6 @ RBD Silo Quédate En Silencio EM Latin) 660 +47 11 2110
3 4 LAURAPAUSINI Viveme (Warner 1) 660 10 26 2310 e e
L] 5 LA 5A. ESTACION Algo Mas (Sony BMG) 594 -24 28 2610 '
4 6 REIK Yo Quisiera (Sony BMG) 575 49 17 2410
7 7 JUANES La Camisa Negra (Universal) 553 -25 30 2510
8 € THALIA Amar Sin Ser Amada (EM/ Latin) 514 +8 15 2010 MOST
10 o SHAKIRA No /£pic) 468 +56 7 15/0 INCREASED PLA YS
9 10 LA SECTA ALLSTAR LaLocura Automatica (Universal) 447 -44 14 1610 g ol
:l 8 RICARDO MONTANER C\zando A Mi Lado Estés (M Latin) 433 +42 8 1510 T IN(;:EAXSE
LU Por Besarte (Warner M.L.) ’ 394 +19 5 15/0 LA 5A. ESTACION Daria /Sony BMG) 183
13 ®  ALEJANDRO FERNANDEZ Canta Corazdn (Sony BME) 3715 +5 9 18/0 OLGA TARON Vete Vete /Sony BMG) +119
12 14 MARCO ANTONIO SOLIS Siempre Ta A Mi Lado (Fonovisa) 374 -2 12 15/0 JUANES Para Tu Amor [Universal) +103
15 15  PAULINARUBIO Mia fUniversal) 155 8 19 16/0 RICKY MARTIN fIFAT JOE Qué Més Da (Columbia/ +64 |
16 (D DADDY YANKEE Lo Que Pasi, Pasé (£ Cartel/V/Machete Music) am +3 16 1010 :::';‘:l“s”“ _fff{"’l — "::
P entimienta [Univision) +:
2% @ LA5AESTACION Daria (Sony &) O 2 10 RBD Scio Quédate En Siencio (EM Latin) +47
18 @  CHAYANNE No Te Preocupes Por Mi (Sony BMG) m +21 z 10/0 EL CHOMBO PRESENTA: ANDY'S VAL El Chacarrén (Balboa)  +44
20 @ TOMMY TORRES Un Poguito [Ole Music/ 238 +7 4 5/0 RICARDO MONTANER Cuando A Mi Lado Estas (EM/ Latin) +42
17 20 JIMENA TeEsperaré Univision) 229 37 5 12/0 THALIA Un Alma Sentenciada (EM Latin/ +40
23 @ REYLI BARBA Al Fin Me Armé De Valor (Sony BMG/ 228 +7 4 9i0
@  oLGA TARDN Vete Vete (Sony BMG) 218 +118 1 70
19 23 TIZIANO FERRO wiPEPE AGUILAR Mi Credo [EM/ Latin) 218 31 16 10
22 24 LENAf/ALEJANDRO SANZ Tu Corazdn (Warner M.L.) 200 -20 13 12/0 NEW & ACTIVE
@  JUANES Para Tu Amor (Universal) 198 +103 1 8/0 LUNY TUNES f/BABY RANKS...Mayor Que Yo (Universal)
21 26 ANDY ANDY Qué Ironia (Urban Box Office/ Wepa) 185 35 7 1010 ilotal Blays 17, Tatal/Stationgtol Adsyt
@)  ANGEL & KHRIZ Ven Biilalo (Machete Music) 184 +30 1 5/0 KUMBIA KINGS Parte De Mi Corazon (EM Latin)
27 28 M.RP. Hola Madam (Sony BYG) 180 6 3 80 Total Plays: 154, Total Stations: 10, Adds: 1
R/ ) AVENTURA HIDON OMAR Ella Y Yo (Premium/
28 29 LUNY TUNES fWISIN & YANDEL Rakata WUniversal 178 5 3 6/0 Total Plays: 154, Total Statians: 3, Adds: 0
24 30 AMARAL E! Universo Sobre Mi (EM/ Latin) 165 43 15 110 ANASOL Sentimiento {Univision/
29 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs raaked by total plays for the Total Plays: 152, Total Stations: 5, Adds: 0
airplay week of 8/28-9/3. Bullets appear on songs galning plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase DAVID DEMARIA Cada Vez Que Estoy Sin Ti (Warner M.L/
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R Total Plays: 128, Total Stations: 5, Adds: 0
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest u Que No Ha Sido... (Ui y
week-to-week increases In total plays. Total Audiencs equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned |  ESTEFANO Un Hombre Que No Ha Sido... {Universa
an AQH number. Average Quarter Hour Persons used herein with permission from Araitron Inc. (© 2005, Arbitrcn Inc.).© 2005 Radio & Records. Total Plays: 125, Total Stations: 6, Adds: 0
DADDY YANKEE Mirame £/ Cartel/Vi/Machete Music)
Total Plays: 116, Total Stations: 5, Adds: 0
MOST ‘ rom. | ANABARBARA Lo Busqué (Fonovisa)
P L A YE D R E C U R R E N TS ARTIST TITLE LABEL(S) PLAYS Total Plays: 115, Total Stations: 6, Adds: 0
j |
L e i ) RIHANNA Pon De Replay (Def Jam/IDJMG)
x| ENAMBENATANGEIOTE s Sy B 26| Total Plays: 102, Total Stations: 3, Adds: 0
ARTIST TITLE LABEL(S) PLAYS ALEKS SYNTEK fIANA TORFOJA Duele EI Amor (EM/ Latin 222 R. KELLY Burn It Up Wive/Zomba Label Group/
| i Total Plays: 97, Total Stations: 3, Adds: 0
REYLI BARBA Amor Del Bueno (Sany BMG) 352 ‘ (NTOCABLE Aire (EM/ Latin) 187 otal oy ;
FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia) 265 JUANES Nada Valgo Sin Tu Amor {Universal) 180 Songs ranked by total plays
JUANES Volverte A Ver Universall 264 ’ LA OREJA DE VAN GOGH Rosas /Sony BMG/ 176 | Station playlists for all R&R reperters are available
. . . i . -
RICARDO ARJONA Par Qué Es Tan Cruel El Amor (Sony BMG) 234 | MANA Mariposa Traicionera (#armer ML) N | e e

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

’ R&R: The Industry’'s N
R&R S INDUSTRY VIP PACI(AGE R&R Todjly:lTi:‘esIn:jzs:y'si::dsi:;E:i:y Fax
' R&R’s Today's News

E-mail updates of breaking stories

The R&R Directory
The most comprehensive resource guide available

SAVE OVER 25%)!

R&R’'S INDUSTRY VIP PACKAGE IS $44568
{Regular rate $595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radicandrecords.com
u. S. Only R
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TROPICAL TOP 30

POWERED[}]
September 9, 2005
LAST THIS TOTAL = WEEKS ON TOTAL STATIONS! M EDIA BASE
WEEK WEEK ARTIST TITLE LABEL{S} PLAYS PLAYS CHART A0DS
1 ﬂ AVENTURA f[DON OMAR Ella Y Yo (Premium/ 339 +19 4 10/0
»
2 2 ANDY ANDY Qué Ironia (Urban Box Office/Wepa) 298 -5 18 1110 MOSTADDED
6 o LUIS FONSH Nada Es Para Siempre (Universall 272 +18 12 9/0 I~ Ty
3 4 LUNY TUNES f/WISIN & YANDEL Rakata (Universal) 258 -18 16 110 NO ADDS.
7 0 DDN OMAR Reggaeton Latina (Urban Box Office/Virgin) 241 +29 19 710
6 6  SHAKIRA flALEJANDRO SANZ La Tortura (Epic/ 240 -8 2 13/0
4 7 LUNY TUNES f/BABY RANKS, DON OMAR... Mayar Que Yo {Universal 239 27 2 1110 MOST
8 8 DADDY YANKEE Lo Que Paso, Pasd (£/ Cartel/Vi/Machete Music/ 197 -1 39 10/D
9 9 MARC ANTHONY Amigo (Sony BMG) 192 7 6 9/0 INCREASED PLA YS
12 @ MASTER JOE & 0G BLACK Mil Amares (Ole Music/ 186 +18 7 9j0 TOTAL
10 m BRENDA K. STARR Ti Eres /Wi Voz) 184 +7 15 8/0 ARTIST TITLE LABEL(S) INCREASE
" @ JUANES La Camisa Negra Universal) 173 +3 21 10/0 GRUPO MANIA La Peteona (Universal) +87
17 @ N'KLABE Amor De Una Noche (Sony BMG) 165 +42 2 9/0 GRUPO STARS Mire Pescao (Dle Music) +66
14 14 MILLY QUEZADA f/HECTOR “EL BAMBINO" La Mala Palabra... /&) 152 5 9 70 grg:gh’r:m 2":;‘ ?:SC:;[/]”Y'”SW‘;S:(/ RS +§g
. 3 g acarron {8a00: +
15 15 DADDY YANKEE Mirame /E/Earte//WM.‘ac/mfe/.Musm} 142 12 15 8/0 NKLABE Aoy De Una Noche (Sany BMG) o2
! 19 @ LA SECTA ALLSTAR LaLocura Automatica (Universal) 122 0 6 6/0 RICKY MARTIN fIFAT JOE Gué Més Da (Colmbia/ +32
20 17  FRANKIE NEGRON Lento /SGZ Entertainment) 118 -3 15 6/0 DON OMAR Reggaetdn Latino (Urban Box Office/Vigin) +29
16 18 N'KLABE | Love Salsa (Sony BMG/ 115 -35 14 110 CHAYANNE No Te Preocupes Por Mi (Sony BMG/ +29
18 18 XTREME TeExtrafio (SGZEntertainment) % 21 12 500 LA 5A. ESTACION Daria fSony BMG) -
28 @ ANGEL & KHRIZ Fua (Machete Music) 94 +14 5 ) RAKIM Y KEN-Y Ti No Estds (Chosen Few/Urban Box Office)  +21
@ GRUPO MANIA La Peleona (Universal) 87 +87 1 40
27 @ RUBBY PEREZ El Perro Ajeno (J&N) 87 +4 3 40
23 23 JUAN LUIS GUERRA Soldado fVene Music/Universal) 86 14 15 5/0 NEW & ACTIVE
30 @ GLORY Acelera (Machete Music) 85 +8 3 6/0
26 25 210N & LENNOX Don't Stop (No Pare) (Sany BMG) 82 -1 8 510 JOHN ERIC Tembleque /SqnyEMG}
— €D  TONY TOUCH Play That Song /M Latin) 81 +18 5 710 Total Plays: 68, Total Stations: 4, Adds: 0
25 27  ELGRANCOMBO DE PUERTO RICG Me Dej En £l Aire (Sony BMG/ 80 4 5 5/0 $E{':I'Lf: "'sf‘g;‘“T'g“‘]’f;g::i‘:n/f_”gyﬂ"d”s‘_"/u
- @ BANDA GORDA No Doy Mi Truco MP/ 77 +16 7 5/0 i ) S
A I ] GRUPO STARS Mire Pescao (0le Music/
22 29 ALVARG TORRES He Venido A Pedirte Perdon /Ole Music/) n -28 ) 50 Total Plays: 66, Total Stations: 4, Adds: 0
@ ALEJANDRO FERNANDEZ Canta Corazdn (Sony BMG) 69 +9 1 4j0 M_.R.P. Hola Madam (Soay BMG/
15 Tropical reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 65, Total Stations: 5, Adds: 0
of 8/28-9/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is p
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each ?Rum MI.\QI:I;ATMerrSPtest_cao (%"’;ﬁa_/}u
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- atalfays: 63, Totalstations: 3, Adds:
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH JOHNNY PREZ fITITO ROJAS Tengo El Control /Sony BMG)
number. Average Quarter Hour Persons used hereln with permission from Arbitron Inc. (© 2005, Arbitron inc.}.© 2005 Radio & Records. Total Plays: 60, Total Stations: 6, Adds: 0
GLGA TANON Vete Vete (Sony BMG)
M 0 ST — Total Plays: 60, Total Stations: 3, Adds: 0
ARTIST TITLE LABEL(S) PLAYS AMARFIS Y LA BANOA... Lamento Boliviano (Amarfica//&N)
PLA YED RECURRENTS ] Total Plays: 58, Total Stations: 5, Adds: 0
ronL MONCHY & ALEXANORA Hasta El Fin (/&) 103 MARIANA Una De Dos WUnivision)
ARTIST TITLE LABEL(S) PLAYS | DADDY YANKEE Gasolina (& Cartel/ViiMachete Music) 99 Total Plays: 58, Total Stations: 3, Adds: 0
ANGEL & KHRIZ Ven Biizlo (Machete Music 16| DJ NELSON fH. “EL BAMBINO" & DIVINO Esta Noche De Travesura (Uniersal 98 SALR HUNEG RO 9 Gt
Total Plays: 57, Total Stations: 4, Adds: 0
ZION & LENNOX ff DADDY YANKEE Yo Voy (Sony BMG) 118 | TITO NIEVES Fabricando Fantasias (SGZ Entertainment] 83 — R =
Songs ranked by total plays
ZiON & LENNOX Doncella (Sany BMG/ 107 | JUAN LUIS GUERRA Las Avispas {Vene Music/Universel) 80 Station playlists for all R&R reporters are available
0LGA TANON Bandolero (Sony BMG) 103 | DON OMAR Pobre iabla /V/Machete Music) 7 ! on the web at www.radioandrecords.com.
4 N )
TW  ARTIST Title Labei(s) TW  ARTIST Title Label(s)
1 DELUX Mas De Lo Que Te imaginas (Ramper/V&J) 1 TONYTOUCH Play That Song (M Latin)
2 CIRCO Un Accidente (Universal) 2 ELVIS MARTINEZ Yo No Naci Para Amar Univision)
3 LASECTA ALLSTAR La Locura Automitica (Universal) 3 BIMBO Fuleteama El Tanque (Uriian Box Office)
4  CAFETACUBA Mediodia (Universal) 4 LUISITO ROSARIO Rumba Del Barrio (Fuentes/
5  ANDREA ECHEVERRI A Eme O (Nacional) 5  BANDA GORDA Déjalo Ahi (MP)
6  ENJAMBRE Biografia (Oso/V&J) 6  EDGARDANIEL MeExtrafiaras /F)
7 MARS VOLTA L'via U'viaquez (Strummer/Universal) 7 ARTHUR HANLON f{TITO NIEVES La Gorda Linda (Fonovisa)
8  EUFEMIA Revolver (DIVA/V&) 8  ANDY ANDY Qué Ironia (Urban Box Office/ Wepa)
L L ; 9 MASTER JOE & 0G BLACK Mil Amares (0l Music/
:? 2':"5";“? :'a;' U’:"?s ”Z””_‘"‘a”/ 10 SHAKIRA flALEJANORO SANZ La Tortura (Epic/
PERUI L JCTHOD (ENEEE 11 DON OMAR Reggaetin Latino (Lrban Box Office/Virgin)
12 NATALIAY LA FORQUETINA Ser Humano (Sony BMG) 12 N'KLABE I Love Salsa (Sony MG
13 JAVIER GARCIA La Rumba /Universal °Vef il iy
14 LIQUITS Desde Que (Surco/ 13 JOHNNY PREZ f/TITO ROJAS Tengo El Control /Sony BMG)
15 CIRCO Cascardn {Universal) 14 NICKY JAM I'm Not Your Husband (Tu Marido) (Machete Music/Piia)
15 AVENTURA f/DON OMAR Ella Y Yo (Premivm)
Songs ranked 2y total number of points. Data compiled from playlists submitted on a weekly basis by 10 speciatty
rock/alternative shows, airing at least 2 hours per week, on radio stations across the country. J Songs ranked by total number of points. 22 Record Paol reporters. J
N .
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SnoCountry Mountain Reports
serves over 450 ‘on-air’ stations with
a weekly audience of 10.2 million
nationwide! Come work and live in
the Mountains! Our studios are lo-
cated in Lebanon NH, near several
major VT and NH resorts. Broadcast
to millions each morning, then ski
and ride the rest of the day, free.
Ready to join America’s best snow
reporters? Email (andrew.davis@
snocountry.org) or mail T&R to
SCMR, attn: Andrew Davis, PO. Box
505, Lebanon, NH 03766. EOE

MORNING SHOW CO-HOST
Top 20 market leader CHR looking
for Morning Show Co-Host.

Can you relate to females 18-34 and
win?

This is a once in a lifetime opportunity.
No beginners please.

Send responses to: Radio & Records,
c/o Blindbox #1142, 1049 Century
Park East, 4 1st Floor, Los Angeles, CA
90067 or email Blindbox #1142
kmumaw®@radioandrecords.com.
EOE

SOUTH

Program Director/air talent
needed for WAY-FM Huntsville,
Alabama. Must be strategic
thinker. Contact DAVE SENES at:

dave@wayfm.com. EEO. (9/9)

THECDWIT MUSIC STATION

CHR Program Director
Dick Broadcasting Company will be
hiring WKZLs first new Program
Director in14 years; an exceptional
talent coach, a phenomenal writer,

OPPORTUNITIES

-
\.4
CLEARCHANNEL

RADIO

Market Manager,
Montgomery, Alabama

With the recent introduction of our new Hal-
lelujah 104, our three Montgomery Urban
stations now dominate the Montgomery
market. We are now searching for a Market
Manager to lead this station group to new
levels of success.

Qualified candidates should possess:

An ability to recruit, hire and train sales and
sales management talent.

Understands the budgeting process, and has
a history of attaining budgeted goals.

Has experience with local, regional and na-
tional selling processes.

Established entrepreneurial skills bringing
ideas for NTR projects and alternative rev-
enue streams.

Exhibits a history of result oriented accom-
plishments in community involvement, sta-
tion positioning for maximum performance
and provide a hungry staff leadership to new
heights of accomplishments.

If you possess the gualifications listed above,
| encourageyou to contact me ASAP. Please
send inquiries in confidence to Davic
Coppock, Regional Vice President
davidcoppock@clearchannel.com, or mai
to 555 Broadcast Drive, 3" Floor, Mobile, A
36606.

WEST

SPORTS TALK

SHOW HOST
KNBR 680, The Sports Leader in Sar
Francisco has an immediate opening
for a Sports Talk Show Host. Must have
at least 2 years sports talk show experi-
ence in a medium to large size market.
We're looking for someone who is
dynamic, opinionated and passionate
about sports. We're the flagship statior.
of the SF Giants, SF 49ers, Goiden State
warriors and San Jose Sabercats. The
ideal candidate must be well versed ir
all sports, both on a local and nationa;
level. The person must be able to work
all shifts including nights, weekends

WEsT

PROGRAM DIRECTOR
KNBR 680/1050 is seeking an ex-
ceptional Program Director for
THE Sports Leaderin the San Fran-
cisco Bay Area. We are looking
for a strategic thinker who has the
ability to “think outside the box".
The Program Director of KNBR
must be a leader, a coach who
can motivate staff to excel, and
possess the creative instinct to in-
sure a great radio stationis always
fresh, exciting and professionally
packaged.

At least five years of program
management experience - back-
ground in sports format preferred,
excellent organization and com-
munication skills, great talent
coach. Must possess strong mar-
keting/imaging skills and previous
success in radio programming.
Creativity., leadership and a
proven success record are essen-
tial. This position will be respon-
sible for managing experienced
on-air taient, identifying and
scheduling local and syndicated
programming, and ensuring KNBR
and FCC programming guide-
lines are followed.

Contact:

Michelle Leahy, Human
Resources Manager
Susquehanna Radio Corp. SF
55 Hawthorne Street, Floor 11
San Francisco, CA 94105
Or fax to: {415) 995-6951
Or e-mail to:
mleahy@knbr.com
EOE

Promotion/Radio Sales Manager

- 3years experience required. Realistic
$150K. 5 star resorts. Send resume to:
lobrien@crilv.com. EOE (9/9)

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maxi-
mum} listings to radio stations ON A SPACE AVAILABLE
BASIS in Opportunities. Free listings of the same length
are also available to individuals seeking work in the in-
dustry under Positions Sought.

ne

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities fistings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accspted only by mail or fax: 310-203-8727. Only free po-
sitions sought ads are accepted by e-mail to:
kmumasEratoaniracasds com. Address all 20-word ads
1o R&R Free Opportunities, 2049 Century Park East., 41st
Floor, Los Angeles, CA 90067.

R&R Opportunities

Adveartising
1x 2x
$200/inch $150/inch

Rates are per week {(maximum 35 word per inch includ-
ing heading). includes generic barder. If logo, custom
border or larger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www.radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handling .

Positions Sought: $50/inch

seeking employ may run ads in the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kmumaw@radioandrecords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit card, expiration date
and phone number. Blind box responses are sent to
advertisers every Friday by first-class mail.

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
2049 Century Park East, 41st Floor, Los Angeles,
CA 90067.

RADIO & RECORDS, INC.

2049 Century Park East, 41st Floor, Los Angeles, CA 80067

R&R is published weekly, except the week of December 25, Subscriptions are available for $325.00 per year (plus applicable

and holidays. Must be able to host &
show alone, and must be able to host
live shows on remote.

Please send tapes {or MP3) of your re-
cent work and a resume to:

Lee Hammer

KNBR Radio

55 Hawthorne Street, Floor 11

San Francisco, CA 94105
Ihammer@knbr.com

EOE

sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (L.S. funds only) from Radio & Records
Inc., at 2049 Century Park East, 41st Floor, Los Angeles. Califomia 90067. Annual subscription plan includes the weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R orits
Editors will be assumed intended for publication rep and may be used for this purpose. Letters may be edried
for space and clarity and may appear in the electronic versions of R&R. The writer assumes all liability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the I
Publisher.

a creative idea generator a master
of partnering advertisers with
programming strategy. Applicants
interested in a long-term relation-
ship apply to Bruce Wheeler
at bwheeler@dbcradio.com, or
WKZL, 192 East Lewis Street,
Greensboro, NC 27406. EOE

HOW TO REACH U

© Radio & Records, Inc. 2005
POSTMASTER: Send address changes to R&R, 2049 Century Park East, 41st Floor, Los Angeles, Califoria 90067.

'WEBSITE: www radicandrecoris.oam

AADIO & RECORDS, INC. / 2040 CENTURY PARK EAST, 415T FLOOR, LOS ANGELES, CA S

Phans
OPPORTUNITIES/MARKETPLACE: 310-788-1621

EDITORIAL, OTHER DEPTS:  310-553-4330
WASHINGTON, DC BUREAU: 301-951-9050
NASHVILLE BUREAU: 615-244-8822

CIRCULATION:

NEWS DESK:

R&R MUSIC TRACKING:
ADVERTISING/SALES:

310-788-1625 subscribe @ radioandrecords.com
310-788-1699

310-788-1668

310-203-8727
310-203-9763
310-203-9763
310-203-8450

310-203-8727 kmumaw @ radioandrecords.com

310-2038-9763 mailroom @radioandrecords.com
301-951-9051

newsroom @radicandrecords.com

cmaxweil @radicandrecords.com jhoward@ radioandrecords.com

310-553-4330 615-248-6655  |helton @radicandrecords.com

hmowry @ radioandrecords.com
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AIR CHECKS MARKETING & PROMOTION VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS m==

+CURRENT #301, WTMX/Eric & Kathy, KQQL/Dan Donovan, KIIS/
Ryan Seacrest, KBIG/Gary Spears, KROQ/Kat Corbett, WLUP/Byrd.
$13CD

+CURRENT #300. KLOS/Jim Ladd, KIIS/Valentine, WGN/Steve
Cochran, KFRC/Ron Leonard, Max FM KZBR, KBKS/Marcus D.,
WQHT/Miss Jones. $13 CD.

+PERSONALITY PLUS #PP-208, KMPS/Ichabod Calne Z100/Elvis
Duran & Z Zoo, KFMB-FM/Jeff & Jer. WKQX/Mancow. $13 CD
+PERSONALITY PLUS #PP-208, WKSC/Drex, KZOK/Bob Rivers,
WPLJ/Scott & Todd, KROQ/Kevin & Bean. $13 CD, $10 cassette.
+PERSONALITY PLUS #PP-207, WSTR/Steve & Vicki ,B96/Eddie &
JoBo, KSCS/Terry Dorsey & Hawkeye, WXXL/Doc & Johnny . $13 CD.
+ALL COUNTRY #CY-156, WIL, KSD, WUSN, WQIK, WROOQ. $13.CD
+ALL CHR #CHR-126 KDWB, WBBM-FM, WKSC, WRVW, WQZQ.
$13CD.

+ALL A/C #AC-134 WLTW, WPLJ, WLIT, WZPT, WLTJ, WSHH. $13 CD.
+PROFILE #5-535 SAN FRANCISCQ! CHR AC ACR Gold Ctry UC
$13CD

+PROFILE #S-534 SEATTLE! CHR AC AOR Goid Ctry $13 CD
+PRQMO VAULT #PR-61 promo sampies — all formats, all market
sizes. $15.50 CD

+SWEEPER VAULT #SV-47 Sweeper & legal 10 samples, all formats.
$15.50 CO

++CHN-38 (CHR Nights), 0-29 (All Oldies) +JACK-1 (Jack FM),
+ALT-11 (Alternative) +F-29 (All Female) at $13 each

+CLASSIC #C-293. WKBW/Jack Armstrong-1971, KMEN/Johnny
Helm-1969, KKLQ/Jetf & Jer-1997, WMCA/Joe O'Brien-1965 WPLJ/
Skye Walker-1990 $16.50 CO

VIDEOD #103. Msp’s KOWB/Scotty Davis, Seattie’s KBKS/Marcus 0.,
Chicago’s WGN/Steve Cochran, WLUP/Byrd, Pittsburgh’s WZPT/
Scott Alexander, Jacksonville's WAPE/Chase Daniels. 2 hrs, VHS
$30, OVD $35.

+ tapes marked with + may be ordered on cassette for $3 less

www.californiaaircheck.com

=—_-1 '
V1 CALIFORNIA AIRCHECK @ y
Box 4408 - San Diego, CA 92164 - (619) 460-6104

OLDIES

{ MSAOQOldies.com
50’s, 60’s, 70’s, 80’S
Over 16,000 titles!

Hard-To-Find STEREO
LP - 45 - Radio Edits

NEW! SEARCH & ORDER ONLINE!
www. msaoldies.com

Music Service Associates
Toll-Free (877) 496-2211

MARKETPLACE

PUBLICITY PRINTS

Lithographed On Heavy, Semi-Gloss Paper

* REQUEST FREE

HEARD BY
45 MILLION
LISTENERS DAILY

(um, give or take a few)

1-877-4-YOURVO
(877-496-8786)

HY10’NEIL

VvV OICE I1MAGING
“"THE VOICE HEARD ABOVE THE REST

DEMO:
www.samoneil.com

CATALOG AND SAMPLES!

B/W - 6x10°s
500 — $90.00
1000 — $120.00

5x7 - JOCK CARDS
B&W 1000 — $100.00
Color 2000 — $408.00

* PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

+ OTHER SIZES AVAILABLE

PRICES SUBJECT T0
CHANGE WIPKOUT NOTICE

]
Send Bx10 photo, check/M.Q. VisaMC, insiructians to:
1867 E. Florida Street, Dept. B Springfield, MO 65803
TOLL FREE: 1-888-526-5336
PICTURES www.abcpictures.com

VOICEOVER SER S

®
% Winaging « Promos + Commercials
LT el of s,

tations aroung the world!
[ ]

For a free demo, email us at:
info@davidkaye.com @

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

www.radioandrecords.com

THATVAICEGUY 2

Radio Imaging

DAVE PACKER

VOICEOVERS

Make all of your listeners P1's.
The first step is relating
to your audience.

www.davepacker.com 609-290-3333

PROMOS
AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Call Us.
(310) 229-4548

THe INDXSTRY'S Newssarer

MARKETPLACE
ADVERTISING

Payable in advance. Order must be typewritten and
accompanied by payment. Visa/MC/AMEx/Discover
accepted. One inch minimum, additional space up to six
irches available in incre-

' 1 time $95.00
ments of one-inch. Rates for g insertions ~ 90.00
R&R marketplace (perinch): 13 insertions  85.00
26 insertions  75.00
51 insertions  70.00

Marketplace

(310) 788-1621

Fax: (310) 203-8727

e-mail: kmumaw®@radioandrecords.com

The R&R Annual Subscription Package Delivers The Most For Your Money

SUBSERIBESGCRSAVE

51 weeks of R&R PLUS 2 semi-annual R&R Directories

($330 valve) ($150 valve)
e-mail R&R at: Call R&R at: FAX Credit Card Payments To: Subseribe online: ®
subscribe@radioandrecords.com 310-788-1625 310-203-8727 www.radioandrecords.com 7wt lnousier's Newsearer

www americanradiohistorv com
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2 1 D.M.T. Listen To Your Heart (Robbins/

1 2 MARIAH CAREY We Belong Together (island//iD/MG/

5 3 RIHANNA Pon Oe Replay (Def Jem/IDJMG/

3 4 PUSSYCAT DOLLS f/BUSTA RHYMES Oon't Cha (A&Miinterscope/
6 5 LIFEHOUSE YouAnd Me /Geffen/

4 6 KELLY CLARKSON Behind These Haze! Eyes (RCA/AMG/

10 MARIAH CAREY Shake It Off fislond/iDJMG/

7 MISSY ELLIOTT Lose Control /Gokd/ Mind/Violator/Atlantic)

9 WEEZER Beverly Hills (Geffen/

11 10 GWEN STEFANI Cool interscope/

8 11 FAT JOE fINELLY Get It Poppin’ /Atiantic/

13 12 BOW WOW fHIOMARION Let Me Hold You /Columbia/

12 13 PAPAROACH Scars fGeffen/

14 8 NATASHA BEDINGFIELD These Words (£pic/

16 BLACK EYED PEAS Oon't Lie /A&M/Interscape)

15 16 BLACK EYED PEAS Don’t Phunk With My Heart /A& M/interscope/
21 CLICK FIVE Just The Girl /Lava/
24 KELLY CLARKSON Because Of You /RCA/RMG/
23 GORILLAZ Feel Good Inc. (Virgin/

LUDACRIS Pimpin’ All Over The World (Def Jam South/iDJMG/
BACKSTREET BOYS Just Want You To Know 4/ive/Zomba Label Group/
FRANKIE J. How To Oeal {Columbia/

GREEN DAY Holiday /Repriss/

BLACK EYED PEAS My Humps (A&M/interscope)

AKON Belly Dancer (Bananza) Universall

GREEN DAY Wake Me Up When September Ends (Reprise/

FALL OUT BOY Sugar, We're Goin’ Down fisland/IDJMG)

50 CENT f/MOBB DEEP Outta Control (Shady/Afrermathfinterscope)
NICKELBACK Photograph (Roadrunner/IDJMG/

CIARA fILUDACRIS Oh /LaFace/Zomba Label Group/

THE BACK PAGES

September 9, 2005

CHR/RHYTHMIC

™
MARIAH CAREY Shake It Off //siand/DJMG/
BOW WOW f/CIARA Like You (Cobimbia/
DAVID BANNER Play (SAC/Universal
4 BOW WOW fIOMARION Let Me Hold You (Columbia/
5 YING YANG TWINS f/MIKE JONES Badd 7¥7)
6 MARIAH CAREY We Belong Together (isiand//DJMG/
KANYE WEST Gold Digger (Roc-A-Fal/IDJMG)
PRETTY RICKY Your Body (Atiantic/

50 CENT #MOBB DEEP Dutta Control (Shady/Aftermati/interscopel
10 MISSY ELLIOTT Lose Control /Gokd Mind/Violator/Atlantic)
11 RIHANNA Pon Oe Replay [Def Jam/IDJMG/
12 DESTINY'S CHILD Cater 2 U (Cokmbia/
18 8 T-PAIN I'm Sprung (iveZombas Label Group)
17 BLACK EYED PEAS My Humps (A&M/nterscape/
13 15 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG)
14 16 MIKE JONES Back Thea (SwishaHouse/Asylum/Warner Bros.)
20 8 YING YANG TWINS fiPITBULL Shake (7¥7)
23 CHRIS BROWN HJUELZ SANTANA Run It (ive/Zomba Label Groug)
19 19 PUSSYCAT DOLLS H/BSTA RHYMES Don't Cha (A&M/nterscops)
25 YOUNG JEEZY fIAKON Soul Survivor (Def Jan/IDJME/
15 21 LIL ROB Summer Nights Upstairs)
22 22 JERMAINE DUPRI Gotta Getcha (So So DeffVirgin/
21 23 WEBBIE HBUN B Give Me That (Asylum/Tril)
27 DAMIAN “JR. GONG” MARLEY Welcome... (Tuff Gong/Universal
28 ¥ MARCOS HERNANDEZ If You Were Mine (7V7)
30 ¥ FRANKIE J. More Than Words (Columbia)
24 27 TEAIRRAMARI Make Her Feel Good /Roc-A-FeXa/iDIMG/
26 28 FAT JOE/NELLY Get It Poppin’ (Atiantic/
29 29 BOBBY VALENTINO Tel Me (O7P/Def Jam/IDJMG)
34 #J) TWISTATREY SONGZ Girl Tonite /Atiantic/

w~oZeogeonow—%

3

=)

X

POWERED[10

MEDIABASE

w W

1 BOW WOW fICIARA Like You (Columbia/

3 KANYE WEST Gold Digger /Roc-A-Feda/IDIMG)

2 MARIAH CAREY Shake It Off isiand//DJMG/

6 DAVID BANNER Play (SRC/Universal)

5 5 DESTINY'S CHILD Cater 2U {Columbia/

4 6 LYFE JENNINGS Must Be Nice [Columbia/

7 € MARQUES HOUSTON Naked (7.U.6/Universall

8 8 BOWWOW fIOMARION Let Me Hold You (Columbia/
11 9 BOBBY VALENTINO Tell Me (D7P/Def Jem/IDJMG)

9 10 MARIAH CAREY We Belong Together fisiand/iDJMG/
15 3 50 CENT f/MOBB DEEP Dutta Control (Shack/Aftermati/interscope/
19 YOUNG JEEZY HAKON Soul Survivor (Def Jam//DJMG/
10 13 YOUNG JEEZY And Then What [Def Jam/IDJMG)

16 (@ YING YANG TWINS f/MIKE JONES Badd (7V7)

12 15 FANTASIA Free Yourselt L/AMG/

13 16 LUDACRIS Pimpin’ All Over The World (Def Jam South/IDSMG/

14 17 TREY SONGZ Gotta Make It (Songbook/Atiantic)

20 (B PSCHT.. & LIL SCRAPPY I'm A King (Grand Hustle/Atiantic)

17 19 TEAIRRA MARI Make Her Feel Good (Roc-A-Fela/IDJMG)

18 20 MISSY ELLIOTT Lose Control (Gokd Mind/Violator/Atlantic)

23 8 DEM FRANCHIZE BOYZ... | Think They Like Me (So So Def/Virgin)
25 TWISTA HTREY SONGZ Girl Tonite (Atéantic/

22 23 CHARLIE WILSON Charie Last Name: Wilson &ive/Zomba Label Group)
32 PRETTY RICKY Your Body (Atlantic/

28 T-PAIN I'm Sprung f/ive/Zomba Label Group)

35 CHRIS BROWN flJUELZ SANTANA Run It Wiva/Zomba Label Group)
21 27 MIKE JONES Back Then (Swishatouss/Asylum/Warner Bros.)

29 @@ THREE 6 MAFIA Stay Fly (Columbia)

24 29 PAULWALLHIBIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum)
26 30 DAMIAN "JR. GONG* MARLEY Welcome... (Tuff Gong/Universall

#1 MOST ADDED
ASHLEE SIMPSON Boyfriend (Geffen/

#1 MOST INCREASED PLAYS
MARIAH CAREY Shake It OFf /island/IDJMG)

TOP 5 NEW & ACTIVE
SWITCHFOOT Sters (Cotmbia/
TOMMY LEE FiBUTCH WALKER Good Times (71 Education Services/
KACI BROWN Unbelievable (A&M)/
FEFE DOBSON Don't Let 1t Go To Your Head /siand/IDJMG)
DAVID BANNER Play (SRC/Universal

CHR/POP begins on Page 29.

#1 MOST ADDED
LIL’ KIM Lighters Up /Queen Bes/Atlentic/

#1 MOST INCREASED PLAYS
BOW WOW FICIARA Like You Cokmbia)

TOP5 NEW & ACTIVE
T.0.K. Footprirts {When You Cry) (VP/
R. KELLY Burn It U {/ive’Zombe Label Group)
WEBBIE FTRINA Bad Chick /dsylmy/Trnd)
DEM FRANCHIZE BOYZ... | ~hink They Like Me /So So DefVirgin)
CIARA And | {LaFaca/Zomba Label Group!

CHR/RHYTHMIC begins on Page 34.

#1 MOST ADDED
ALICIA KEYS Unbxeakable &/AMG/

#1 MOST INCREASED PLAYS
KANYE WEST Gold Digger (Roc-A-Feba/IJMG)

TOP5 NEW & ACTIVE
PURPLE RIBBON ALLSTARS... Kryptonite /Pupie Ribbon/Virgin/
MACED Go Sit Down [Big Cat/
TEAIRRA MARI No Oaddy (Aoc-A-Fella/IDJMG/
TONY YAYO FIJOE Curious (G-Unit/interscope/
SEAN PAUL We Be Bumin® (Atiantic/

URBAN begins on Page 37.

w W w w w W
11 ROBTHOMAS Lonely No More (Atiantic/ 11 KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG/ 1 STAIND Right Here (Flip/Atlantic/
2 2 MICHAELBUBLE Home (143/Reprise/ 2 2 LIFEHOUSE You And Me /Geffen/ 2 SEETHER Remedy /Wind'up/
3 3 KELLYCLARKSON Breakaway {Holywood) 3 3 ROBTHOMAS This Is How A Heart Breaks (Athantic/ 3 FOO FIGHTERS Best Of You (RCA/AMG/
4 4 BACKSTREET BOYS Incomplete Kive/Zomba Label Group/ 4 4 ROBTHOMAS Lonely No More (Atlantic/ 4 NICKELBACK Photograph (Raadrunner//DJMG/
5 ANNA NALICK Breathe (2am) (Columbia/ 5 5 COLDPLAY Speed Of Sound {Capitol 5 5 AUDIOSLAVE Doesn't Remind Me finterscape/Epic/
[ MARIAH CAREY We Belong Together //sland//DJMG/) 7 € GWEN STEFANI Cool fimerscope/ 6 GREEN DAY Haliday (Reprise/
10 MAROON 5 She Wil Be Loved /Octone/l/AMG/ 8 7 GREENDAY Holiday (Regrise/ n GREEN DAY Wake Me Up When September Ends /Reprise/
1" EAGLES No Mere Cloudy Bays (ERC/ 6 8 3DOORS DOWN Let Me Go (Republic/Universal] 10 SHINEDOWN Save Me (Atiantic/
9 9 KIMBERLEY LOCKE | Coutd (Curly/Reprise/ 9 TRAIN Get To Me (Columbial 7 9 NINE INCH NAILS The Hand That Feeds finterscope/
12 10 GOO GOO DOLLS Give A Little Bit (Warner BrosJ/ 12 JOSH KELLEY Only You iHodywood/ 9 10 ROLLING STONES Rough Justice (Virgin/
7 11 TIM MCGRAW Live Like You Were Dying /Curb) 15 KEITH URBAN You'll Thiek Of Me /CapitolEMC/ 8 11 SYSTEM OF A OOWN B.Y.0.B. (American/Columbis)
8 12 JOHNMAYER Daughters /Aware/Columbia/ 14 SHERYL CROW Good Is Good /A&Miinterscope) 12 TRAPT Stand Up /Warner Bros.)
15 CARRIE UNDERWOOD Inside Your Heaven (Arista/ 11 13 GREEN DAY Boulevard Of Broken Dreams /Raprise/ 13 DISTURBED Stricken /Reprise/
13 HOWIE DAY Collide /£pic/ 10 14 COLLECTIVE SOUL Better Now /E Music Group/ 17 SYSTEM OF A DOWN Question! (American/Columbia/
18 D.H.T. Listen To Your Heart (Robbins/ 13 15 HOWIE DAY Collide /£pic; 16 TAPROOT Calling (Velvet Hammer/Atiantic)
17 16 HOOTIE & THE BLOWFISH One Love (Sneaky Long/Vanguard) 18 © DA.T. Listen To Your Heart (Robbins/ 14 16 CROSSFADE Colors (Columbial
18 LIFEHOUSE You And Me (Geffen/ 16 17 MARIAH CAREY We Belong Together f/sland/(DJMG/ 15 17 DARK NEW DAY Brother (Warner Sros/
20 KELLY CLARKSON Behind These Hazel Eyes /RCA/AMG/ 22 &) NICKELBACK Photograph (Roadrunner/IDJMG/ 19 8 3 DOORS DOWN Live For Today /Republic/Universall
22 DELTA GOODREM Lost Without You (Calumbial 19 ) HOOTIE & THE BLOWFISH One Love (Snesky Long/Venguard) 18 10 YEARS Wasteland (Republic/Universal)
21 20 JESSE MCCARTNEY Beautiful Soul fHollywood/ 23 @) BON JOVI Have A Nice Day {islend/IDJMG/ 20 20 HINDER Get Stoned /Universal)
26 8 JON SECADA Window To My Heart /8ig 3/ 20 €3) VERTICAL HORIZON Forever (Hybrid) 30 8 FOO FIGHTERS DDA (RCA/RMG)
24 DAVID PACK The Secret Of Movin’ On /Peak/ 21 72 GWEN STEFANI Hollaback Girl finterscope/ 21 MUDVAYNE Forget To Remember (£pic/
23 23 HALL & DATES Ooh Child /- Watch/ 26 HOWIE DAY She Says /£pic/ 23 23 BON JOVI Have A Nice Bay f/sland/IDJMG/
- ERIC CLAPTON Say What You Will (Duck/Reprise/ 27 3 DOORS DOWN Here By Me (Rapubiic/Universall 22 24 DISTURBED Guarded (Reprise/
27 KELLY CLARKSON Since U Been Gone (RCA/RMG/ 24 WEEZER Beverly Hills /Geffen/ 27 €D THEORY OF A DEADMAN Hello Lonely... (Roadrunner/I0JMG)
29 VERTICAL HORIZON Forever (Hybrid) 29 SWITCHFOOT Stars (Columbia) 24 26 DEFAULT Count On Me (7V7)
25 27 STEVIE WONDER From The Bottom Of My Heart (Motown/Universal) 17 27 JASON MRAZ Wordplay (Atiantic/ 25 27 SWITCHFOOT Stars [Columbia/
28 PAUL MCCARTNEY Fine Line {Capitol! 25 28 DEF LEPPARD No Matter What /island//0JMG) — € INSTITUTE Bullet-Proof Skin finterscope/
- NATALIE GRANT Held /Curt/ 32 €@ STAIND Right Here (Flig/Atlantic) — € SEVENDUST Ugly (Winevark/78ros./
30 30 BONNIE RAITT | Will Not Be Braken /Capitoll 30 30 BACKSTREET BOYS Incomplete (ive/Zomba Label Group/ — &) WEEZER Beverly Hills (Geffen/
#1 MOST ADDED #1 MOST ADDED #1 MOST ADDED
ERIC CLAPTON Say What You Will Duck/Repniss/ GREEN DAY Wake Me Up When September Ends (Reprise/ SEETHER Truth (Wind-up/
#1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS #1 MOST INCREASED PLAYS

ERIC CLAPTON Say What You Will (Duck/Reprise/

TOP5 NEW & ACTIVE
SCOTT GRIMES Livin' On The Run (Velocity/

SIMPLY RED Pesfect Love /sinplyrod.com/Verve Foracast)
MICHAEL BOLTON Til The End Of Forever (Montaigne/Passion Groun)
CUTTING EDGE Everytime | Try (Thundenguest)

JONES GANG Angel (Reskty/AAQ Music)

AC begins on Page 50.
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NICKELBACK Photograph (Roadrunner/IDJMG)

TOP5 NEW & ACTIVE
GREEN DAY Wake Me Up When September Ends (Raprise/
JOY WILLIAMS We {Red ink/Reunion/PLG/
DANIEL POWTER Bad Day (Warner Bros./
DAVE MATTHEWS BANO Oreamgirl /RCA/RMG)
U2 City Of Blinding Lights flnterscape/

AC beginms on Page 50.

www americanradiohistorv com

GREEN DAY Wake Me Up When September Ends /Reprise/

TOP 5 NEW & ACTIVE
AVENGED SEVENFOLD Bat Country (Wamer Bras.)
COLDPLAY Speed 0f Sound (Capitol
BLACK LABEL SOCIETY In This River /Artamiy
ROBERT PLANT & STRANGE SENSATION Tin Pan Valley (Saactuary/SAG/
SEETHER Truth (Wind-ap/

ROCK begins on Page 58.
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CHARLIE WILSON Charlie Last Name: Wilson (/ive/Zomba Label Group)
MARIAH CAREY We Belong Together //sland/iDJMG/

KEM | Can't Stop Loving You (Motown/Universal)

VIVIAN GREEN Gotta Go, Gotta Leave (Columbia/

FANTASIA Free Yourself (/AMG/

INDIA.ARIE Purify Me (Rowdy/Motown/

STEVIE WONDER From The Bottom Of My Heart Motown/Universall
JILL SCOTT Cross My Mind (Hidden Beach/Epic)

TONIBRAXTON Please (BlackGround/Universal)

ERIC BENET | Wanna Be Loved /Reprise/

KEM Find Your Way (Back Into My Life} (Motown/Universall
BABYFACE Sorry For The Stupid Things (drista///AMG)

OR. CHARLES G. HAYES & WARRIORS Work It Out /CEE/
PATTI LABELLE fIMARY J. BLIGE Ain’t No Way (Def SoullDJMG/
FAITH EVANS fISNOOP 00GG Mesmerized (Capitol/

EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG/

LYFE JENNINGS Must Be Nice /Columbis)

DESTINY'S CHILD Cater 2 U (Columbia)

DWELE 1 Think { Love U (Virgin/

MINT CONOITION Whoaa //mage/

YOLANDA ADAMS Someone Watching Dver You /Atiantic/
SHANICE WILSON Every Woman Dreams /Playtime/

JEFFREY 0SBORNE Yes, I'm Ready (/ay0z/Koch/

ANTHONY HAMILTON Batt And Chain /Rhino/

BOBBY VALENTINO Slow Down (27P/Def Jem/IDJMG)

JOHN LEGEND fILAURYN HILL So High /Columbis/

M. MORGAN & F. JACKSON Back Together Again (Orpheus/
FANTASIA Ain‘t Gonna Beg A/AMG)

MARY MARY Heaven (Sony Urban/Columbia)

CRUNA Take Me Higher (Reprise/Warner Bros.)

# AN

URBAN beglins on Page 37.

THE BACK PAGES

September 9, 2005
__ COUNTRY_

BROOKS & DUNN Play Something Country /Arista/

SARA EVANS A Real Fine Place To Start (C4)

BRAD PAISLEY Alcohol /Arists)

TIM MCGRAW Do You Want Fries With That (Cur/

FAITH HILL Mississippi Girl (Warmer Bros.

MONTGOMERY GENTRY Something To Be Proud Df (Columbia/
VAN ZANT Help Somebody (Columbia/

GRETCHEN WILSON Al Jacked Up f£pic/

CRAIG MORGAN Redneck Yacht Club (384

JAMIE O'NEAL Somebody's Hero (Capitoll

JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street/
KEITH URBAN Better Life (Capitoll

LEANN RIMES Probably Wouldn't Be This Way /Asylom/Curb)
JASON ALDEAN Hicktown /884

TRISHA YEARWOOD Georgia Rain /MCA)

LONESTAR You're Like Comin’ Home B4/

GARY ALLAN Best | Ever Had /MCA)

3 NEAL MCCOY Billy's Got His Beer Goggles Dn /903/

LEE ANN WOMACK He Oughta Know That By Now /MCA)
RASCAL FLATTS Skin {Sarabeth) /Lyric Street/

JO DEE MESSINA Delicious Surprise (| Believe It} Curly
DIERKS BENTLEY Come A Little Closer (Capitol/

PHIL VASSAR Good Dle Days /4rista)

SHOOTER JENNINGS 4th Df July (Universal South)

) JOE NICHOLS Tequila Makes Her Clothes Fall Dff (Universal South)

CHRIS CAGLE Miss Me Baby (Capirol)

RYAN SHUPE & THE RUBBERBAND Oream Big (Capital)
LITTLE BIG TOWN Boondocks /Equity)

BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury)
BLAINE LARSEN The Best Man (Giantsiayer/BNA)

COUNTRY begins on Page 42.
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RICHARD ELLIOT People Make The World Go Round (Artizen/
PAUL HARDCASTLE Serene (Trippin’ ‘N’ Rhythm)
STEVE COLE Thursday (Narade Jozz/

CHUCK LOEB Tropical (Shanachie

PAUL JACKSON, JR. Never Too Much (GRP/VMG)
PAULTAYLOR Nightlife /Peak/

DAVE KOZ Love Changes Everything (Capital)

EUGE GROOVE Get Em Goin’ (Nerade Jazz)

BRIAN CULBERTSON Hookin’ Up (GRP/VMG)

KENNY G. fIEARTH, WIND & FIRE The Way You Mave (Arista/AMG/
KEN NAVARRO You Are Everything (Positive)

NILS Pacific Coast Highway (Baia/ TSR/

NORMAN BROWN West Coast Coolin’ (Wamer Bros/
WALTER BEASLEY Coolness (Heads Up/

PAUL BROWN Cosmic Monkey (GRP/VMG)/

DAVID PACK You're The Dnly Woman /Peak/

MINDI ABAIR Make A Wish /GRP/VMG)

WAYMAN TISDALE Ready To Hang /Rendezvous)
MARION MEADOWS Suede (Heads Up/

KEM | Can't Stop Loving You /Motown/Universal)

DONNY OSMOND Breeze On By (Jecca/

JEFF GOLUB Simple Pleasures Varads Jazz/

BOZ SCAGGS Lowdown {Unplugged) (Vingin/

NELSON RANGELL Don't You Worry ‘Bout A Thing /Koch/
WARREN HILL Still In Love (Popjazz/Native Language)
MARIAH CAREY We Belong Together //sland/DJMG)}
BONEY JAMES 2:01 AM (Warner Bros.)

JONATHAN BUTLER Fire & Rain (Rendezvous/

CHIELI MINUCCI The Juice /Shanachie}

SOUL BALLET She Rides 275/

RPIVM

SMOOTH JAZZ begins on Page 55.
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ACTIVE ROCK

SEETHER Remedy (Wind-up/

STAIND Right Here (Fip/Atisntic/

NICKELBACK Photograph (Rozdrunner/IDJMG)
AUDIOSLAVE Doesn’t Remind Me /nterscope/Epic/
CROSSFADE Colors {Columbia)

DISTURBED Stricken (Reprise/

TRAPT Stand Up (Warner Bros,)

TAPROOT Calling (Velver Hammer/Atlantic/

SYSTEM OF A DOWN Question! (American/Columbia)
SHINEDOWN Save Me (Atiantic/

MUDVAYNE Happy? Epic/

DARK NEW DAY Brother (Warner Bros,)

GREEN DAY Wake Me Up When September Ends /Reprise/
FOO FIGHTERS Best Of You /RCA/RMG/
MUDVAYNE Forget To Remember (Epic/

10 YEARS Wasteland (Republic/Universal)

SLIPKNOT Before | Forget /Roadrunner//0/MG)
SYSTEM OF A DOWN B.Y.0.B. {American/Cofumbia)
NINE INCH NAILS The Hand That Feeds {interscope/
OISTURBED Guarded /Aeprise/

@ AVENGED SEVENFOLD Bat Country (Warner Bros.)

22

COLD Happens All The Time (Féin/Lava)

FOO FIGHTERS DOA (RCA/AMG)

CHEVELLE Panic Prone (£pic/

DEFAULT Count Dn Me /7V7)

3 DOORS DOWN Live For Today /Republic/Universall

HINDER Get Stoned /Universall

THEORY OF A DEADMAN Helto Lonely... (Rosdrunner/\DJMG)
INSTITUTE Bullet-Proof Skin #interscape)

SEVEKOUST Ugly (Winedark/78ros.}

#1 MOST ADDED

#1 AR(

ROCK begins on Page 58.
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ALTERNATIVE

GORILLAZ Feel Good Inc. (Virgin/

STAIND Right Here (Fiip/Atlantic)

GREEN DAY Wake Me Up When September Ends /Aeprise/
FOO FIGHTERS Best Df You (RCA/AMG)

311 Don’t Tread On Me (Volcana/Zomba Label Group)
AUDIOSLAVE Doesn‘t Remind Me finterscope/Epic)
SEETHER Remedy (Wind-up)

FALL OUT BOY Sugar, We're Goin" Down //sland/I0JMG/
NINE INCH NAILS Dnly {faterscope/

WEEZER We Are All On Drugs (Geffen/

RISE AGAINST Swing Life Away (Geffen/

NINE INCH NAILS The Hand That Feeds finterscape)
WEEZER Beverly Hills /Gaffen/

KILLERS Ali These Things That I've Done {slnd/0/MG/
SYSTEM OF A DOWN Question! /American/Columbia)
TRAPT Stand Up (Warner Bros.)

SWITCHFOOT Stars {Columbia)

BECK Girl (interscope)

NICKELBACK Photograph (Raadrunner/\DJMG)

WHITE STRIPES My Doorbelf (7ird Man/V2/

@ FOOFIGHTERS DOA (RCA/AMG)

27
28

DISTURBED Stricken (Reprise/

COLDPLAY Fix You (Capito)

30 SECONDS TO MARS Attack /immoartal/Virgin)
SHINEDOWN Save Me /Atiantic)

FRANZ FERDINAND 0o You Want To (Domina/Epic)
TAPROOT Calling (Velvet Hammer/Atlantic/

HOT HOT HEAT Middle Df Nowhere (Sire/Reprise)

@ AVENGED SEVENFOLD Bat Country (Warner Bros.)

30

COLD Happens All The Time (Flig/Lava)

#1 MOST ADDED

ALTERNATIVE begins on Page 62.
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JACK JOHNSON Good People (Brushfire/Universal)

ERIC CLAPTON Revolution [Duck/Reprise/

DAVE MATTHEWS BAND Oreamgirl /RCA/AMG)

SHERYL CROW Good Is Good /4&Mi/nterscaps/

DAVID GRAY The One | Love /4 TO/RCA/AMG)

U2 City Of Blinding Lights /nterscope)

ROLLING STONES Rough Justice (Virgin/

COLDPLAY Fix You (Capitol)

TRACY CHAPMAN Change /4tlantic/

BECK Girl //nterscape)

RINGSIDE Tired Df Being Sorry (Flawless/Geffen/

MIKE DOUGHTY Looking At The World From The Bottom... (A70//MG/
GREEN DAY Wake Me Up When September Ends /Aaprise/
AQUALUNG Brighter Than Sunshine /Séightly Bigger/Red Ink/Columbial
DESOL Karma {Curb/Reprise/

COLDPLAY Speed Of Sound (Capitol/

BONNIE RAITT | Will Not Be Broken (Capitol/

NICKEL CREEK When In Rome /Sugar Hi)

NEIL YOUNG The Painter (Aaprise/

AMOS LEE Keep It Loose, Keep It Tight /Blue Note/EMC)

VAN MORRISON Stranded (Geffen/

KEANE Bend And Break //nterscape/

HERBIE HANCOCK f/JOHN MAYER Stitched Up (Hear Music/Vector)
MELISSA ETHERIDGE Refugee //s/and//0JMG)

JOHN BUTLER TRID What You Want [Lava/

TRISTAN PRETTYMAN Love Love Love (Virgin/

WHITE STRIPES My Doorbell (Third Man/V2}

FRAY Dver My Head (Cable Car} /Epic/

JASON MRAZ Wordplay (Atientic/

GREEN DAY Holiday (Repriss/

#1 MOST ADDED

TRIPLE A begins on Page 65.
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BY ERICA FARBER

his week Nashville is once again host to the Americana Music Association’s Americana
Music Conference. Echomusic Managing partner Mark Mont3jomery is President of the
association’s board.

Montgomery is an entrepreneur in the truest sense, and his company was one o the

first in Nashville to sell music online.

Getting into the business: “Music was a huge thing when I was a kid. I went tH
college and basically majored in guitar-playing, skipping class and various and sundry other
recreational activities that shall remain nameless. ‘When I graduated my parents expected me to cut
my hair and get a job; instead, I went on the road and also booked a lot of regional and local shcws.

“I did a brief stint road-managing roc bands and determined that the road was not my gig sor
the long term. I moved back to central Wisconsin. I was working in a jara band and had a day gic. My
buddy and I started a little eight-track recording studio in our basement. Eight months into it I
looked at him and said, If we don't leave here, we're going to die drunk and high at 40!

“We packed up, sold everything and rented a house in Nashville. We moved not knowing
anybody and not really having a plan. He took an nternship at a studio, and I took a gig sweeping
the floor at an old vinyl-manufacturing company. I worked in the warehouse and got promoted, so I
learned that business from the ground up. I started inteming in a couple of different studios and did
that for a couple of years.

“I then went to the owner of Sound Impressions and said, T have a ton of contacts, and I'd like
to work for you, cultivating clients! Months later I said, ‘We need to
change the deal. I'm riding around in a 1985 Pontiac STE and your
sales guy is driving a Jag! The owner told me to go make love to
myself, so I ran an 800 number in my house, bought a little Mac
Color Classic and started my own company out of my apartment.

“The guy.I'd moved to town with was now working at a studio.
They had approached me about working for them, and I said, Tm not
working for anybody ever again, but if you want to cut me in, I can
bring a huge client list’ We negotiated, they finally accepted, and
that’s where I met my current partner, Neil Einstman.

“The company was Chelsea Music. In 1994 we launched our first
website, and that was kind of a light bulb zor me. I went to the
group and said, ‘We need to be on the Intemnet, and they were like,
‘We need to be on the what?' I funded the site for the first year. We
were working with some really cool bands and came up with the
novel idea of selling their records on the w=b. We lzunched our first
e-commerce platform and have been selling music continuously since
then.”

The founding of echomusic: “Technically, it was founded in
‘91. In late ‘98 we went to our partners anc said that Pro Tools was
starting to come on strong and that we we-e going to get crushed.
They didn't agree.

“We covertly rented 1,500 square feet. We got an attomey and
went back to our partners and said, ‘We want to make this amicable.
We're going to take the pieces we developed, and ware going to leave
you your pieces and your core business. We took th2 Internet business, the design business and tte
brokerage business, and that’s when echo was born officially, in '99.”

Mission of the company: “Our mission is to connect fans directly w-th artists. We're turning
into a lifestyle business. We currently manzge around 300 artists’ sites. They range in scope from
Kelly Clarkson on the big side to independent artists like Adrienne Young & Little Sadie and Guy
Clark. We've stayed fairly focused on music until recently. We brought in another partner, Doli
Stepniewski. We're now moving into licensing technology and using it to support the artists we werk
with.

"We have a turnkey business in the sense that you can walk in the front door with nothing bat
a master and walk out the back door with everythirg from package design to physical goods to paint
of purchase to merchandise to web design.”

Biggest challenge: “The company is self-funded. It's never had a dime of investment, so therz's
always a challenge balancing cash flow with development. We've been approached on a number of
occasions to be acquired, and the answer has been no. When I said I wanted to work for myself
forever, I meant it. We're pretty fiercely independent.

"The other challenge is that the technology window is relativity small. You have about three
years to take what you've built and turn it into whatever it's going to be, so the clock is starting b
tick for us. At the end of the day 95% of music is still sold through traditional retail, and that's
another challenge. But we realize that as radio and retail continue to shif, change and, frankly,
shrink; as more and more people get comfortable with the transaction prccess online; and as
broadband continues to grow and gain the ability to deliver content, online becomes less and less the
issue.

“The business is going to shift, and the power we have is that we have built trusted
relationships with a lot of individual music fans.”

His involvement with the Americana Music Association: “I was not on the founding coundl,
but I knew a lot of the guys involved. One of my new partners, JD May, was on the founding council,
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MARK MONTGOMERY

Managing 2artner, echomusic

and he and I used to work together. One day he called me and said, ‘Can I take you to lunch? I want
to talk to you about this thing.

“He explained the organization and that it was looking for office space. It runs on a shoestring,
s0 we gave the AMA some office space. They approached me about being on the board, and I said I'd
be honored. The board is the lifeblood of the organization. The AMA has a very small staff, and the
board is required to do a lot of heavy lifting.”

State of radio: “The business in general is in transition, and there’s an opportunity to make
adjustments to stay in the game. I look at Napster as a watershed moment in the music business. At
one point the business had 90 million unique subscribers to a service that had an opportunity, and
we had two choices. In my opinion, we made the wrong choice.

“I relate it to the way the restaurant business has blown up. Certain restaurateurs understand
that the restaurant business is not about the food, it's about the experience. The successful
restaurateurs are the ones who have figured that out. We need to make it possible for users to
broadcast their own messages. Look at podcasting. There are so many ways to broadcast now. The
challenge for all of us is to figure out how to talk to those people and how to create something
compelling that they want to come back to.”

State of the music industry: “It’s alive and well. The record business is in trouble though. Go
back to Napster, that pivotal point in our business. The labels have created a public relations
nightmare that I don’t think they will ever recover from. That was the point where things started to
diverge. The more we try to litigate and legislate market share, the
worse it gets. And at the same time, therein lies the opportunity for
echomusic.”

Something about the AMA that might surprise our readers:
“When you look at what it’s been able to do, it’s really amazing. A
lot of people don't realize everything the organization does. When
you look at the people involved and how little the organization
has from a resource standpoint, the things it pulls off are
amazing. The people involved are extremely passionate, whether
it’s the existing board, previous boards or the founding council.
All are willing to roll their sleeves up and say, Tl make that
phone call.”

Career highlight: “We have been good at being ahead of the
curve. I'm proud that we were online really early. I'm proud we have
been able to do this on our own, that we are self-funded. I'm proud
of the team we've built. This company is not about any one
individual, it's about everybody., and we‘ve spent a lot of time
building a culture that does not have the words boss or employee in
it.”

Career disappointment: "I wish I got every gig I bid on. I don’t
have a lot of regrets. I wish I had been more confident earlier. It's
about rolling up your sleeves and doing what you say you're going to
do, and if you can't, saying, I screwed up, and I do better next
time.”

Most influential individual: “My father, because he built a
company in the same way. He started sweeping the floor at a company that he owned a couple of
years later. My mom for her stick-to-itiveness and her creativity, which has always been inspiring. On
a professional level, I was fortunate to have been mentored by John Grady, who is brilliant and a
‘What you see is what you get’ kind of guy. Also a writer named Seth Godin, who wrote The Purple
Cow, which has been hugely influential for me. And Craig Morris, who used to be in a band called
Four Runner. He was the first guy who took me under his wing.”

Favorite radio format: “I'm all over the place.”

Favorite song: “T honestly couldn’t pick a favorite. About six months ago I encoded my CD
library: I have 13,786 songs.”

Favorite television show: "The Dave Chappelle Show was my show. Anything on Comedy Central.
Jon Stewart. I'm a huge South Park fan. My wife forced me to watch Desperate Housewives, which I
actually kind of got hip to.”

Favorite movie: “Caddyshack.”

Favorite book: “Harry Potter, anything Seth Godin writes and The Tipping Point.”

Favorite restaurant: “Margot in Nashville. A little place called Tupelo Honey in Asheville, NC.”

Beverage of choice: “Good strong coffee with a scoop of Breyers ice cream.”

Hobbies: “I'm a wannabe dog trainer. I have an Australian shepherd, which is a fabulous breed. I
enjoy traveling — I like to go in the car. And I love photography.”

E-mail address: “mark.montgomery@echomusic.com.”

Advice for radio: “They've got to innovate, to realize that there is a whole group of people in
the world who have diverse musical tastes and don't want to hear the same 200 songs. I know there
is a segment of the planet that is McDonald's-ized to the point where all they know are 200 songs,
but there's got to be some middle ground.”

Advice for the music industry: “Innovate. Forget the old model — it's dead. It's over on so
many levels. We have to stop looking at our customers as adversaries. We have to start figuring out
how to give them what they want.”



www.americanradiohistory.com

CHRISTIAN

-
Summit 2005

DECEMBER 8-11, 2005
Nashville Marrictt at Vanderbilt University
Nash‘v‘ille; Tennessee

REGISTER ONLINE at wWwWWw. radloandrecords com

SUMMIT FEES

L
l 'registration BEFORE SEPTEMBER 30, 2005 $299
OCTOBER 1 - NOVEMBER 4, 2005  $325

NOVEMBER 5 - DECEMBER 2, 2005 $350

FAX THIS FORM BACK TO 310-203-8450
OR hLAll‘ TO: Please print carefully or type in the form below. AFTER DECEMBER 2’ 2005

R&R Christian Summit Full payment must accompany registration ON-SITE REGISTRATION ONLY $400
PO. Box 515408 l form. Please include separate ‘orms for each

Los Angeles, CA 93051-6708 registretion. Photocopies are acceptable.
OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

Amount Enclosed: $

D Visa D MasterCard D American Express D Check

R S SES———

Name

Account Number | . —

Titie
Expiration Date
I, J L — —_— — S—
Month  Date Signature

Zall Letters/Company Name

Street

Sity i Print Cardholder Name Here

Telephone # Call the R&R Christian Summit
2
— QUESTIONS Hotline at 310-788-1696

TN oy gy e e oo

reservatlons

Thank you for requesting reservations at the WA 7 et ERRISTANISUMMIGRATE
Nashville Marriott at Vanderbilt University. Our staff would like to take the .
opportunity to extend a warm welcome to you during your upcoming [ Standard (king/double)
meeting.

$119/ night

+ To confirm your reservation, your arrival must be guaranteed by charging one
nights deposit to a major credit card, or you may send payment by mail. Deposits
will be refunded only if reservation is cancelled by November 18, 2005. 615-321-1300

* Reservations raquested after November 18, 2005 or after the room block has been Or reserve your hotel room online at www.marriott.com/bnaav
filled are subject to availability and may not be available at the Summit rate. using group code: rrerrea

» Check in time is 3:00 pm; check out time is 12noon.

FOR HOTEL RESERVATIONS, PLEASE CALL:

Or mail to: Nashville Marriott at Vanderbilt University
2555 West End Avenue, Nashville, TN 37203
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“When | first saw Selector in 1980 | thought: innovative, genius. \Wnat a great tocl tc
use as we create art everyday on theradio. As each new versian o” Selectar is
released today, | find myself still saying: innovative, genius.” B e
[ WA [jw
. Sound Software
Dan Vallie www.rcsworks.com
Valliz Richards Consulting
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