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Who Is Mike Jones?

A multitalented artist who used a cell phone to rocket
his way to stardom, that's who. Taking his grandmoth-
er’s advice and repeating his name in his lyrics also
helped make Mike Jones a
star. His new single,

OCTOBER 28, 2005
Radio One At 25

Radio One owns 69 radio stations, a cable network and
part of The Tom Joyner
Morning Show. This week R&R
Rhythmic/Urban Editor Dana
Hall talks with the company’s

“Flossin’,” is Most Added founder and Chairwoman,

at Urban this week as the .’ . Cathy Hughes (pictured), about
SwishaHouse/Asylum/ ' F ' Radio One’s first 25 years,
Warner Bros. artist lands Hughes’ career and the

on the playlists of ”l”/” & ﬁ[ﬂ””ﬂ'fb challenges the radio business

45 stations. 5 faces today. It starts on Page 1.
www.radioandrecords.com J ;.
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Early ADDS:

CHR “s

KLFF San Luis Obisp&48D"

WYLV Knoxville; TN +27 53 3

KWOF Waterloo +34 .- #."8
WJLZ Virgina Beach, ‘h& 7
KJTH Ponca City, oK 21

AC

KXO0J Tulsa, OK +23

WDJC Birmingham, AL +1

KHZR St Louis, MO +26 -~

WMCU Miami, FL +8

WJTL Lancaster, PA +5

WwWBDX Chattanooga, TN +16

KLJC Kansas, MO +12

KZKZ Little Rock, AR +22
“KCVO Columbia, MO +15

"WXHL Philadelphia, PA +5

WGRC Williamsport, PA +17 /2
WPER Fredricksburg, VA +33 /76
WFRN South Bend, IN +18 -%'%%
KYTT Coos Bay, OR +4 :

For Promotional Information, please contact Rob Poznanski
at 615-778-8897 X114 or email at rob.poznanski@inpop.com
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Everyone has a skeleton in the closet — especially in this
business. AC/Hot AC Editor Julie Kertes convinces radio |
people to reveal the silly mistakes and amusing antics that ‘
continue to haunt them. Learn why it's not agood ideato |
strip to your underwear at the company Christmas party. g
Kertes also talks to four Hot AC experts about what that
”l[/ﬂﬂl]fﬂ"".f”[mffﬂf’iﬁ ; | format must do to get back on track. Page 50.

www. raa’/oana’recara’s. com i |

A PAYOLA PRIMER

Smooth Jazz Editor Carol Archer
waded into the 42-page agreement
betwean New York state and Sony
BMG and his week presents a few
salien: points to help you avoid
trouble. Do ycu know the permissible
value of the nominal consideration
labels mray provide radic and radio
emplcyees? Find out here.

See Page 60|

CHRISTIAN AWARD
NOMINEES

This we=k we present the nominees
for the 2005 R&R Industry
Achievem=nt Awards in th2 Christian
formats. See who got the nod, and
learn "ow to cast your vots for your
favorizes. The awards will be
presented Dec. 10 at the R&R
Christian Summit in Nashville.

Rehr Tukes Over For Frltts At NAB

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords.com

The NAB on Oct. 19 signed former National Beer
Wholesalers Association President David Rehr to
a multiyear contract to serve as its next President/
CEQO, officially bringing to an end the 23-year reign
of Eddie Fritts. Rehr’s first day on the job is set for
Dec. 5; Fritts will stay on as a consultant to the NAB
' | through April 2008.

' Talk of Rehr’s taking over has caused a stir in
! both the radio and television industries, as he has no experience

[ Stern Replucements Reveuled!

' Roth, Carolla, Rover, Junkies take top markets; |
Infinity unveils ‘Free FM’ on nine 0&0 stations

By Al Peterson

R&R News/Tall/Sports Editor
apeterson@radioandrecords.com

After months of
speculation, Infinity
| Broadcasting con-
| firmed this week that |i

i i L

AR

Rehr

i frontman David Lee

URBAN AC
CHARLIE WILSON

Charlie Last... (Jive/Zomba Label Group)

CHR/PS

PKANYE WEST Gold Digger (Roc-A-Fella/IDJMG)
"! [Il
KANYE WEST Gold Digger (Roc-A-Fella//DJMG)

will debut on Jan. 3, 2006,
with Roth based at WXRK/
New York and Carolla at
KL.SX/Los Angeles.
Additional markets to
broadcast Roth will include
KLLI/Dallas, WYSP/Phila-
delphia, WBCN/Boston,
WRKZ /Pittsburgh, WNCX/
Cleveland and WPBZ/ West
Palm Beach. Carolla will also
air on KIFR/San Francisco;

late-night host Jimmy Kim-
mel, who has been tapped by
Infinity to serve as a creative
consultant to Carolla’s West
Coast-based radio show and
as an adviser to the company.
Kimmel will assist in the de- |
velopment of new talent

and show ideas for Infinity |
and make regular guest |

T A R A

| Roth and current  Reth Carolla Rover s REHR See Page 11"
' Loveline co-host Adam  ———— e e
Carolla will succeed Howard ~ KPLN/San Diego; KZON/ | §
| Stern in mornings following  Phoenix; KUFO/Portland, | -
Stern’s departure from free  OR; and KXTE/Las Vegas. g
radio on Dec. 16. Assisting in the nation- |
Both new morning hosts ~ wide change will be ABC-TV ;

SPIRIT OF LIFE when Clear Channel President/CEQ Mark Mays (1) was
honored at the City of Hope Spirit of Life awards dinner last week, R&R
Publisher/CEQ Erica Farber and radio legend Art Laboe were on hand to

STERN See Page 12 |

’.URBAN
YOUNG JEEZY t/AKON Soul Survivor (Def Jam/IDJMG) e T

congratulate him. City of Hope also plans to honor RCA Music Group’s Richard
Palmese. For more info. see Street Talk, Page 20.

Bt i

CECE WINANS Pray (Sony Gospel) — —
mﬂﬂmlzd Better Life (Capitol) Krusny NeW WW1 Rudio one: The Flom JOins Virgin

bgmL" Iﬂmc':‘S‘TzLZE Serene (Trippin” ‘N’ Rhythm) As Ch u I rm u n/CEO

By Kevin Carter

R&R CHR/Pop Editor
kcarter@radioandrecords.com

After weeks g

SVP/Entertainment

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

Max Krasny has been pro-

First 25 Years

One-on-one with Chairwoman Cathy Hughes
Radio One bought 51% of

MUB THOMAS Lonely No More (Atiantic)

0T AC
GREEN DAY Wake Me Up When September Ends (Reprisa)

moted from New York Sales By Dana Hall L of rumor and
VWCK : Manager to the R&R Urban/Rhythmic Editor Reach Media, home of the speculation, Ja-
NICKELBACK Photograph (Roadrunner/IDJMG) newly created dhall@radioandrecords.com most successful syndicated son Flom has been
ACTIVE ROCK role of Sr. VP/ Radio One  re- Urban program, The named Chair- |
DISTURBED Stricken (Reprise) ¥ Entertainment cently kicked off a Tom Joyner Morning man/CEO of
ALTERNATIVE for Westwood yearlong celebrghon Show. Virgin Records [ =
NINE INCH NAILS Only (/nterscape) One. Krasny of its 25th anniver- Hughes, a highly re- U.S. He replaces §
TRIPLE A will now be re- sary at a gala event spected broadcaster, | Mot Serletic,
DAVID BRAY The Gne | Love (ATO/RCA/RMG) sponsible for held in Los Angeles. | started Radio One with who exited last Flom
% CHRISTIAN CHR the manage- Hosting the event standalone Black Talk week

was Radio One found-
er and Chairwoman
Cathy Hughes, the force
behind the largest L
publicly traded Afri-

“SUPERCHICK We Live (Inpop)

GHRISTIAN AC
CASTING CROWNS Lifesong (Beach Street/Reunion/PLG)

’GHRISTIAN ROCK
PROJECT 36 All Of Me (Tooth & Nail)

CHRISTIAN INSPO
CASTING CROWNS Lifesong (Beach Street/Reunior/PLG)

;REGIONAL MEXICAN
CONJUNTO PRIMAVERA Aiin Sigues Siendo Mia (Fonovisa)

>SPAN!SH CONTEMPORARY
RBD Séle Queédate En Silencio (EM! Latin)

TROPICAL
N'KLABE Amor De Una Noche (Sony BMG)

ISSUE NUMBER 1630

WOL-AM/Washing-
ton. She leamed broad-
casting at Howard
University’s WHUR/
Washington in the "70s,
first as GSM and later as

Krasny

Flom, a respected A&R exec,
founded Lava Records and was
Chairman/CEOQO of Atlantic
Music Group until his exit in
August. His departure from At-
lantic immediately propelled
his name to front-burner status
at Virgin.

“Jason Flom has a rare and
unique combination of A&R
skills, charismatic leadership
and drive to take Virgin to the

ment of all en-
tertainment
programming for Westwood
Ore, including all production
from the company’s Culver
City and Valencia, CA studios.

He will also oversee the com-
pany’s entertainment sponsor-
ship sales and entertainment af-
filiate sales departments.

In a memo announcing
Krasny’s appointment sent to

KRASNY See Page 12

Hughes
can-American-owned and -run
broadcast corporation. GM.

Radio One owns 69 radio
stations in 22 markets. In
January 2004 the company
launched the TV One cabl=
network, a partnership with
Comcast, and in early 2005

That role prepared her not
only for ownership, but also
for the massive changes soon
to take place in the world of
radio broadcasting. Hughes,

See Page 35

FLOM See Page 11
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Lori Cline
Brighter Promotions

Grant Hubbard
EMI CMG

Dan Michaels
¥ INQO Records

Scott Valentine
KCMS/Seattle
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ERERRAEM o o

B & kit

Vancs Dillard
WFFH/Nashville

Jon Hull
KSBJ/Houston

David Pierce
EMF Broadcasting

Scott Veigel
WAY-FM/Denver
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S/E/E Recordings

Derek Jones
Word Label Group

Reb Poznanski
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Zomba Label Group Resets Promo Staff

Zomba Label Group has
shuffled its promotion depart-
ment, upping John Strazza to
VP /Promotion, responsible for
the Pop and Rhythmic formats.
He was previously Jive VP/Top
40 Promotion.

Shannah Miller is now offi-
cially VP/Video Promotion &
Adult Radio Promotion. Both
Strazza and Miller will work
closely with Zomba Sr. VP/Pro-
motion Joe Riccitelli.

Jeff Rizzo is officially elevated
from Director/Top 40 Promotion
to Sr. Director/CHR Promotion.
David Dyer joins as Director/

CHR Promotion after serving as
New York Regional Promotion
Manager for RCA /] Records.

Among the other appointments:

* Jessie Maldonado is named
Director /Operations, Pop Promo-
tion.

* Rose Braunstein climbs from
Los Angeles Regional Promotion
Manager to Director/Rhythm &
Crossover Promotion, West Coast.

¢ Jennifer Zidel is appointed
South Regional Promotion Man-
ager, based in Atlanta. She previ-
ously held a similar position with
Capitol Records.

Z0MBA See Page 11

Two WILD Moves For Radio One/Boston

Radio One/Boston on Oct. 21 flipped WILD-AM to Gospel as
“Praise 1090” and moved the station’s previous Urban AC program-
ming to Urban WBOT's 97.7 frequency under the new calls WILD-FM
and new moniker “The People’s Station.”

WILD-FM picks up the syndicated Tom Joyner Morning Show, which
had been heard on WILD-AM. Also moving from the AM to the FM
is the Saturday-morning oldies program The Time Tunnel, which has
been a staple in the market for more than 20 years.

WBOT PD Lamar “LBD” Robinson is expected to take on a new role
within Radio One in the coming weeks. At press time WILD-FM had

not named a new PD.

Forrest Adds KMTT/Seattle VP/GM Duties

Melissa Forrest, VP/GM
of Entercom/Seattle’s Ac-
tive Rock KISW and News/
Talk KQBZ, has added simi-
lar duties for Triple A clus-
termate KMTT. ]

“I'm thrilled with the {¥
opportunity to be part of
this heritage station,”
Forrest said of her new
duties. “KMTT is unique
in that it is so deeply
rooted in the Seattle com-
munity. [ am extremely excited
about working with the team that
built this great station.”

Forrest

Forrest joined Entercom
in June 2004 from Detroit,
where she was Director/
Sales for Clear Channel’s
seven-station cluster. Be-
fore that she served as Di-
k@ rector/Group Sales for

i Clear Channel/Dallas.

Forrest has also served
as GSM of KLOU &
KSD/St. Louis and the St.
Louis Rams Radio Net-
work. She began her radio
career in 1992 after leaving a ca-
reer in television with the UPN
network affiliate in Dallas.

ATTENTION

MANCOW - THE KING OF FREE MEDIA
T

1

When KLAC (Xtra Sports 570)/Los Angeles unveiled the billboard campaign for
the syndicated Mancow’s Morning Madhouse, we couldn't help but notice that
Mr. Cow took the opportunity to salute longtime nemesis Howard Stern — and
satellite radio — with this vaguely familiar slogan.

Moore Named Infinity VB N/T Prog.

KMOX/St. Louis Direc-
tor/Programming & Op-
erations Steve Moore has
been promoted to VP of
News/Talk Programming

for Infinity Broadcasting. f& !

He will retain his daily re-
sponsibilities at KMOX
and add corporate pro-
gramming duties for the
company’s News/Talk
outlets.

Moore takes over a job
previously held by his former
boss Tom Langmyer, who is now
VP/GM of WGN /Chicago. In his

new role Moore will re-
port to Infinity President/
¥ Programming Rob Bar-
nett.

Moore joined KMOX in
2003 as Program Manager
and was promoted to his
current position at the sta-
tion in May 2005. Before
that he held program-
ming positions at several
Gateway City radio sta-
tions, including KFNS, KSD and
KTRS. His broadcast resume also
includes a two-year stint as the

MOORE See Page 8

Roberts Returns To Detroit As WYCD PD

Cumulus Media Mid-
west Regional OM Tim
Roberts is returning to his
hometown of Detroit to
program Infinity’s Coun-
try WYCD. He starts Nov.
4 and replaces Chip Miller,
who exited last month.

yon said of Roberts. "We
i look forward to contin-
ued fun and success with
WYCD.”
| Roberts said, “It’s in-

credibly exciting to return
to my hometown and join
the great Country team at

The move reunites Rob- WYCD. Debbie Kenyon
erts with WYCD VP/GM has built tremendous mo-
Debbie Kenyon, who was & ' mentum, and I'm thrilled
LSM of Country WWWW oberts i, be working with talents

(W4)/Detroit when Rob-
erts was that station’s PD.

“It's great to have someone
with such passion and a great
body of knowledge about the for-
mat and radio in general,” Ken-

like the Dr. Don Morning
Show, Mike Scott, Edwards & Lee,
Jyl Forsyth and the rest of the sea-
soned on-air team.

ROBERTS See Page 8-

‘Recuerdo’ Debuts In Phoenix, McAllen

Univision’s Spanish Contempo-
rary trimulcast KKMR, KOMR &
KQMR (Amor)/Phoenix has
flipped to Spanish Oldies as
“Recuerdo,” which features bal-
lads and ranchera music from the
"70s, ‘80s and "90s by artists like
Jose Jose, Los Bukis, Joan Sebas-
tian, Los Temerarios, Juan Gabriel
and Vicente Fernandez and targets
a 25-54 audience. Robbie Ramirez
remains on board as PD.

“"The change from Amor to
Recuerdo has been very positive,”
Ramirez told R&R. “The audi-
ence has received it extremely
well, and they are more than
pleased with the change. We're all

www americanradiohistorv com

very happy with it because this
was a format that had practically
been forgotten.

We will obviously be able to keep
the audience we had with Amor be-
cause the change to the new format
is also appealing to them.”

The Spanish Oldies format is
becoming very popular— so
much so that Univision Radio
also flipped CHR/Rhythmic
KBTQ/McAllen to Recuerdo last
week. Hugo De La Cruz, who
also programs that market’s Re-
gional Mexican KGBT-FM (Sola-
mente Exitos) and News/Talk
KGBT-AM (La Tremenda), is pro-
gramming KBTQ.

Infinity/Dallas Ups
Spittle To VP Post;
ite New KVIL PD

Infinity /Dallas made several
programming-executive changes
this week, upping KLLI PD Ga-

Nite

Spittle

vin Spittle to VP/Programming
of FM Talk KLLI and News/Talk
KRLD and tapping Nikki Nite as
PD of AC KVIL.

Spittle replaces former KRLD
PD Tom Bigby, who becomes OM
of co-owned WYSP /Philadelphia
(see story, below). Nite, most re-
cently PD of Entercom’s WFBC/
Greenville, SC, succeeds Smokey
Rivers, who exited KVIL earlier
this month.

Spittle’s radio resume includes
10 years as a PD — four in his na-
tive Massachusetts and the past
six with Infinity. Before moving to

DALLAS See Page 12,

Bighy OM, Edwards
PD Of WYSP/Philly

Infinity’s WYSP/Philadelphia,
which recently relaunched as
"Free FM” (see story, Page 1), has
named Tom Bigby OM. He as-
sumes duties previously handled
by Tim Sabean, who recently left
to program Howard Stern’s new
channels at Sirius Satellite Radio.

WYSP has also promoted Gil
Edwards to PD. He had been the
station’s Asst. PD since 2002.

Bigby is no stranger to the City
of Brotherly Love: He spent more
than 15 years programming
Infinity’s Sports WIP/Philly be-
fore moving to Dallas last year to
become Operations & Program-
ming Manager of the company’s
News/Talk KRLD.

Bigby was integral in building
WIP’s now-legendary success and
was also instrumental in the
launch and development of Philly
News/Talk clustermate WPHT.

Bigby’s radio resume also in-
cludes programming stints at
WNEW /New York, KFI & KOST/
Los Angeles, WIFI/Philadelphia
and KLUV /Dallas.

Fall Buck!

Don’t forget: Daylight-sav- |
ing time ends this weekend. |
Remember to set your |
clocks back one hour at
2am on Qct. 30.

ettt e ——— e ey
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JOE HOWARD

Jkoward@radioandrecords.com

Clear Channel Eyes
Former Stern Advertisers

"Less Is More” hurts compan company’s 03 radio revenue

Ithough the “Less Is More” advertising-inventory-re-

duction program is negatively affecting the company’s
stations, Clear Channel Radio CEO John Hogan said Mon-
day that local managers are getting their arms around the
plan. Hogan said during Clear Channel’s Q3 conference call
that many local and regional managers have gained exper-
tise in applying the initiative, adding that he expects to see
more independence from cluster leaders on moving spot-

loads to 30s and 15s.

“They are the best ones to deter-
mine the ‘ocal inventory,” he said.
“Local managers will have consid-
erable autonomy in developing the
right mix for their stations.”

Hogan also emphasized that rev-
enue usually follows ratings and not-
ed that ratings improved at many
Clear Channel stations during Q3,
thanks, in part, to “Less Is More.”

Additionally, Clear Channel in-
creased its average unit rate during
the quarter as it moved away from
60s to 30- and 15-second spots. Hog-
an said Clear Channel is not plan-
ning further inventory reductions.

Merrill Lynch analyst Marci
Ryvickerexpressed concern during
the call about a “large amount of
cancetlations for automobile ads” in
one Clear Channel market she vis-
ited recently, but Hogan said that
was not a national or regional phe-
nomenon. Clear Channel President,
CEO Mark Mays noted, however, that

*"‘X‘
A

P O 1

P o1

N T

DIRECT MARKETING SOLUTIONS

4 ® Radio & Records Getober 28, 2005

www americanradiohistorv com

September Revenue On Pace To Match August

n his “Broadcast Beat" report released Oct. 21, Banc of America

Securities analyst Jonathan Jacoby said September radio rev-
enue “appears to have finished relatively strong” and is on track to
equal or possibly outpace August's 2% growth. Jacoby predicts that
the industry will grow 0.9% in Q3, but, looking toward Q4, he said
October revenue pacings are “soft” and cut his growth forecast for
the month from 2% to 1%.

Jacoby noted that national advertising, which has struggled all year,

is pacing down in the low-single-digit range in Q4. “Although August
and September recorded the strongest back-to-back months for radio

since last fall, our checks indicate that sluggish growth may return in
Q4, as national pacings have weakened in recent weeks,” he said.

In a separate report, Jacoby said he prefers Hispanic media com-
panies’ stocks to their English-tanguage counterparts due to Hispanic
media’s “superior long-term growth prospects.”

Specifically, Jacoby has a “buy” rating on Entravision and projects
that the company’s Q3 radio revenue will grow 12%. He predicts
that Entravision's Q4 radio revenue will grow 8%.

While he carries a “neutral” rating on Spanish Broadcasting Sys-
tem stock, he forecasts that SBS’s same-station Q3 radio revenue
will increase 8%, adding that the company could top his estimate if
recent ratings gains at its Hispanic Urban KXOL/Los Angeles trans-
late to increased ad revenue. Jacoby also has a “buy” rating on

Univision stock.

the auto categorv remains a weak one
for Clear Channel this year.

Some of Clear Channel’s larger
advertising categories declined dur-
ing Q3, including automotive and
retail. But yield — or revenue divid-
ed by total minutes of available in-
ventory — increased in each month
of the quarter.

In an indication that advertisers
are embracing “Less Is More,” Clear
Channel’s percentage of 15- and 30-
second spots was higher during Q3
than in the first six months ot 2005.

For the quarter, Clear Channel’s
Q3 radio revenue declined 4%, to
$919.2 million, which the company
attributed to tewer commercial min-
utes due to “less Is More.” Overall,
Clear Channel’s net income slipped
from $261.2 million (44 cents per di-
luted share) to $205.5 million (38
cents), matching the prediction of
analysts surveyed by Thomson Fi-
nancial. The lower net income came
despite a 1% increase in consolidat-
ed revenue, to $2.7 billion.

Mays said, “Clear Channel Radio
experienced sequential financial im-
provement over the previous quar-
ter.” He said the performance was “a
direct result of our recent ratings suc-
cesses, combined with our progress
in developing a market for shorter
spots.”

Chasing Stern’s Advertisers

Asked during the call if Clear
Channel plans to go after some of the
ad dollars that will become available
to radio after Infinity-syndicated
morning host Howard Stern’s Janu-
ary 2006 move to Sirius Satetlite Ra-
dio, Hogan acknowledged that his
company sees Stern’s exit as an op-
portunity. “We plan to compete very
aggressively in bringing in some of
those ad dollars,” he said.

Hogan also said Infinity has a
challenge ahead, not only in keeping
Stern’s listeners, but in keeping those
companies that currently spend their
ad dollars with Stern’s show. “We
know that can be a challenge, hav-

Continued on Page 6

ing worked on that11/2 years ago,”
he said, reterring to the situation
Clear Channel dealt with after it cut
its ties with The Howard Stern Show
nationwide.
Electronic Measurement:
Two's A Crowd

During his company’s Oct. 20 Q3
earnings conference call, Arbitron
CEO Steve Morris said that, despite
Clear Channel’s call earlier this year
for proposais to rival Arbitron’s Por-
table People Meter electronic-mea-

“Clear Channel Radio
expenrienced
sequential financial
improvement over the
previous quarter.”
Mark Mays

surement device, the radio industry
would be best served by settling on
one measurement system.

“Historically, the industry
doesn't like to have two numbers,”
Morris said. “They like to have one
number, one methodology, that’s
consistent in all markets, so they
don’t have to explain to buyers the
differences between one methodol-
ogy and another.”

He also noted that the PPM has a
big jump on any potential competi-
tors. “There is no system ready to
come into the United States and be
tested that has produced any infor-
mation that anyone can look at so
far,” he said. “So it [a PPM compet-
itor] were to do something along
those lines, it would have to be a
fairly long-term project in which
they would want to get moving.”

About Clear Channel’s seeking
proposals for possible competing
technologies, Morris said, “The
Clear Channel process works in our

EARNINGS See Page §


www.americanradiohistory.com

-_.J o=
- .l

*WALTO N0 HOH
e e TS

§
| ACCUSED OF.

BEING THE FASTEST GROWING MORNING SHOW IN SYNDICATION

{ LAST WHEREABOUTS: | ALIAS:

( HOUSTON, LEXINGTON, BILOXI, THE RADIO
LAKE CHARLES, BATON ROUGE, 6 gaWdS”
NEW ORLEANS, KILLEEN-TEMPLE

BEW REY KNOWN TO-

TOP 25-54 ADULT RATINGS WHEREVER THEY GO
DOMINATE THE MALE 25-54 DEMO EVERYWHERE THEY ARE HEARD
WIN TOTAL AUDIENCE 12+ WITH NO REMORSE
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Earnings

Continued from Page 4
favor, in that it is intended to precip-
itate a decision.”

Morris said Arbitron’s ongoing
Houston PPM test, meanwhile, is
moving forward nicely. “The Hous-
ton numbers are consistent with our
previous testin Philadelphia and the
results reported from Canada, Bel-
gium and elsewhere around the
world for the last few years,” he
said. “Our confidence in PPM —
and, I think, that of the industry —
has been greatly enhanced by the
consistent and intuitively logical
patterns that show up test after test.”

He noted, however, that challeng-
es remain. “There are issues that con-
tinue to make radio executives un-
comfortable,” Morris said. “Overall
audience is down about 20%, al-
though the absence of Radio One and
Cox from the Houston test makes
that number somewhat inexact.”

Arbitron’s Q3 net income per share
of 66 cents beat Thomson First Call
analysts’ expectations by a nickel, but
net income declined from $24.2 mil-
lion a year ago to $20.9 million, due
in part to an increase in income-tax
expenses. Q3 net revenue rose 5%, to
$85.6 million, while higher costs from

the Houston PPM trial and the
Project Apollo marketing panel were
partly responsible for EBIT declining
2%, to $33.1 million.

“We achieved our Q3 goals for
revenue and for profitability,” Mor-
ris said. “Our core business remains
strong, and we continue to invest in

“We plan to compete
very aggressively in
bringing in some of
those [Howard Stem]
ad dollars.”

John Hogan

new services that have growth po-
tential for our company and for our
customers.”

Looking ahead, Arbitron expects
Q4 revenue of between $75 million
and $77 million and Q4 EPS of be-
tween 29 cents and 33 cents. Also,
the company adjusted its 2005 guid-
ance, due in part to higher-than-ex-
pected costs from Project Apollo,
and it now expects full-year revenue
to rise 4%-5%, to between $309 mil-

lionand $311 million, down from its
earlier forecast of 5%-7% growth.

Arbitron raised its EBIT forecast
from between $97 million and $98.9
million to $99 million-$101 million
and upped its net income prediction
from $62.7 million-$64 million to
$64.9 million-$66.2 million. It also
adjusted its year-end EPS prediction
from $1.99-$2.03 to $2.06-$2.10.

Elsewhere, the New York Times
Co.’s broadcasting division saw rev-
enue decline 5%, to $33.3 million,
due primarily to the loss of last
year’s $2.1 million in political and
Olympic spending. However, the
company reported gains in automo-
tive, entertainment and financial-
services advertising,

The broadcast division's operat-
ing profit decreased 33%, to $5.7
million, with the company attrlbut-
ing the dip to lower advertising rev-
enue and increased employee wag-
es and stock-based compensation.

For the month of September, the
broadcast division’s ad vertising rev-
enue decreased 4%, to $11.1 million.
NYT attributed the dip to lower po-
litical spending.

— Additional reporting by Adam
Jacobson

Jimmy Steal

Vice President

of Programming,
Emmis Communications
Programming Director
Power 106

tos Angeles

“PD Advantage Is the Single
Most Useful Tool | Have”

“PD Advantage® gives me quick insights into what
is happening on my station—and to my competitors
too. The Cume/TSL grid takes all the mystery
out of what we need to achieve our long-term

ratings goals.

by-week diary returns. The
always insightful and often

Find out what PD Advantage insight can do for your station—contact your Arbitron
representative or drop an e-mail to gory.morince@orbitron.com.

© 2005 Arbitron inc. 05-PRG-324 PD Advantoge® is o registered mark of Arbitron Inc.

When You Know More, You Progrom Better

ARBITRON

“PD Advantage is easy to use and gives me
actionable information in important areas such as
tracking my 100+ QH diary holders and week-

Diary Comments are
entertaining.”

www.ArbitronRadio.com
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All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

Multistate Deal

e FM CP/Kotzebue, AK; FM CP/Fagaitua, American Samoa; FM
CPAdalia, CO; FM CP/Newell, IA; FM CP/Bunker, MO; FM CP/
Eureka, FM CP/St. Regis and FM CP/Valier (Great Falls), MT; FM
CP/New England; FM CP/Sarles, ND; FM CP/Overton and FM
CP/Sargent, NE; FM CP/Prineville (Bend), OR; and FM CP/
Coahoma, TX $1.3 million

State-By-State Deals

¢ KRRK-FM/Lake Havasu City, AZ $11.8 million
® KEXA-FM/Salinas (Monterey), CA $3 million
© WHIM-AM/Apopka (Orlando), FL $600,000
® WTLN-AM/Oriando, FL $9.4 million
¢ WXRB-FM/Dudley, MA $1,000
© WWJS-FM/Watertown, NY $300,000
® KCTX-AM & FM/Childress, TX $232,000
Full transaction listings, posted daily, can be found at
www.radioandrecords.com.
i

| e WWYY FM/Bedeere (AIIentown-Bethle-

hem), NJ and WTKZ-AM/Allentown, WEEX-
AM & WODE-FM/Easton (Allentown), WPLY-
AM/Mount Pocono and WVPO-AM & WSBG-

FM/Stroudsburg (Wilkes Barre), PA

PRICE: $62.8 million

TERMS: Asset sale for cash

BUYER: Access.1 Communications, headed by President/
Director Chesley Maddox-Dorsey. Phone: 212-714-1000. It
owns 20 other stations. This represents its entry into the
market.

SELLER: Nassau Broadcasting Partners, headed by
President/Chairman Lou Mercatanti Jr. Phone: 609-452-
9696

FREQUENCY: 107.1 MHz; 1320 kHz; 1230 kHz; 99.9 MHz;
960 kHz; 840 kHz; 93.5 MHz

POWER: 1kw at 719 feet; 750 watts day/195 watts night;
840 watts day/1kw night; 50kw at 449 feet; 1kw day/24
watts night; 250 watts; 550 watts at 764 feet

FORMAT: AC; Sports; Sports; Classic Hits; Oldies; Oldies;
Hot AC

BROKER: Glenn Serafin

o 200GDEALSTODATE
Dollars to Date: 81 ,565, 849,631

(Last Year: $1,831,832,950)

$161,430,821

(Last Year: $375,376,468)

731

(Last Year: 836)

85
(Last Year: 195)

A R NS . 5

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:

N AR R R

Continued from Page 4

Coleman: PPM, Diary Difference

‘More Dramatic’ In Houston

ccording to a study released last week by research tirm

Coleman, the 12+ AQH share difterences between the
Arbitron diary and Arbitron’s Portable People Meter “are more dra-
matic in Houston™ than in Philadelphia, where Arbitron conducted
the first market trial of the PPM.

Coleman noted larger differences between a station's share in
the diary and its share in the PPM-based results in the Houston
trial, but it said the disparity may be partly attributable to the lack
of participation by Radio One and Cox Radio in Houston.

Coleman also found that commercial English-language music
stations appear to benefit most from PPM measurement, while
Spanish-language stations, News/Talk/Sports stations and noncom-
mercial stations are performing worse with the PPM than with the
diary. Additionally, while almost all the radio stations in Houston
show larger cume audiences with the PPM, commercial English-
language stations are showing larger-than-average gains.

Continued on Page 12
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+ MORE FORMATS THAN EVER  + MORE smmus THAN EVER
v MORE CALLOUT THAN EVER v MORE REPORTS THAN EVER
v ARTIST WEBSITE ACCESS v STATION WEBSITE ACCESS

v PROMO ONLY RECORD SERVICE v FULL-LENGTH MUSIC AUDIO

BUILT BY AND FOR THE INDUSTRY'S BEST RADIO PROGRAMMERS AND LABEL EXECUTIVES.

MEDIABASE

WE’RE LISTENING.
818.377.5300
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NEWSBREAKERS

Tear Tapped As PD
0f WKST/Pittshurgh

Eighteen-year radio vet Alex Tear
has been named PD of Clear Channel
: CHR/Pop WKST
| (96.1 Kiss FM)/
Pittsburgh. He
will replace cur-
rent Kiss PD Mark
Anderson, who on
Nov. 4 will head to
/| his new position:
. Director/Contem-
Tear porary Formats for
Audience Development Group in
Las Vegas.

“I'm thrilled to become a part of
the Clear Channel programming
culture,” Tear told R&R. “In just
two short years 96.1 Kiss has be-
come a market leader with a strong
foundation.”

Tear spent eight years programming
ABC Radio’s WDRQ)/ Detroit but ex-
ited when the station flipped from
CHR/Pop to Adult Hits a few months
ago. His previous major-market

TEAR See Page 12

Law Set To Become Program
Director Of KTRS/St. Louis

Veteran programmer and
broadcasting executive Al Brady
Law has been named PD of
KTRS/St. Louis. Law will join
the CH Holdings-owned Talk
and Sports outlet on Oct. 31, as-
suming programming duties
that have been covered by KTRS
Station Manager Craig Unger
since the departure of Todd
Wallace in August 2004.

“We're privileged to be the
new flagship station of the St.
Louis Cardinals, and with that
comes a responsibility to be the
very best radio station in all of
North America,” KTRS President
Tim Dorsey said.

“Al Brady Law will make that
happen. He's a true brand-builder
in our industry, having achieved
major success at every level in
major markets across the country.
KTRS provides Al a unique, excit-
ing challenge, and we're pleased

that he’s ready to take us to the
next level.”

Law was most recently PD at
Clear Channel News/Talk
WSPD/Toledo. His extensive
radio resume includes stints as
PD of KABC and KMPC/Los
Angeles, WHDH /Boston and
KXKL/Denver.

Additionally, he has served
as VP/Programming & Audi-
ence Development for NBC Ra-
dio and had an executive role
at Command Audio Corp., an
early developer of on-demand
broadcast media based in Red-
wood City, CA.

"My goal is to position KTRS
for consistent success well into the
future, and that means providing
listeners and sponsors with a ra-
dio station and programming that
are indispensable,” Law said. “It's
going to be fun, and I can’t wait
to get going.”

Entravision Launches "Play
Anything’ ‘Jose’ In Five Markets

Entravision Radio on Oct. 20 kicked
off a multistation rollout of “Jose: Toca
Lo Que Quiere,” the first Spanish-lan-
guage version of the “play anything”
Adult Hits format that’s become
popular across English-language
radio.

Jose debuted on KRCX/
Sacramento and arrived
later on KMXA/Denver;

vision Radio President Jeffrey
Liberman said. “U.S. Spanish-lan-
guage radio once consisted of formats
that only targeted first-generation
Hispanics. Our programming team
has done an excellent job of cre-
ating new formats that
also appeal to the diverse
A tastes of second- and
third-generation His-

KRZY/Albuquerque; panics.”
KCVR-AM/Stockton; and Entravision Radio VP/
KCVR-FM/Modesto, CA. Programming Nestor Rocha

said, “Entravision Radio leads
the industry in innovating and creat-
ing new Spanish-language radio for-
mats that are just as diverse as the US.
Hispanic market itself. We are very ex-
cited about the launch of Jose and will
continue to create Spanish-language
radio formats that accommodate the
different tastes of groups within the
US. Hispanic marketplace.”

Jose targets a 25-54 audi-
ence with an adult contemporary
music mix by artists like Los Bukis,
Juan Gabriel, Los Yonics, Rocio
Durcal, Los Tigres Del Norte, Vicente
Fernandez, Los Angeles Negros,
Mijares and Alejandro Fernandez.

“In just five short years, I've seen
the Spanish-language radio market-
place change dramatically,” Entra-

KFBK & KSTE/Sacto Up Eisenson To OM

4

Rocking the world’s toughest audience.

For over 50 years, Armed Fagces Entertainment has brought the country’s best
entertainers to the world's Iargé&&bﬁggter. Gain unrivaled exposure to a loyal
audience of over 500,000 military me’ﬁ’aﬂd,giypmen and the satisfaction of
knowing you rocked the world’s toughest audierites#ar more information

on touring, visit www.armedforcesentertainment.com.

i

ENTERTAINM NT:u

WHERE STARS EARN THEIR STRIPES
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Veteran programmer Alan Eis-
enson has been promoted to OM of
Clear Channel News/Talkers KFBK
& KSTE/Sacramento. Eisenson has
been PD at both outlets since 2004
and has been acting OM since Ken
Kohl departed last month to become
VP /GM of Infinity’s Talk KIFR/San
Francisco.

In his new role he will oversee all
aspects of programming, news and
operations at both stations and re-
port to CC Regional VP and Sacra-
mento Market Manager Jeff Holden.

“Alan demonstrated tremendous

capability and talent as he stepped
into the acting role of OM,” said
Holden. “He has a track record with
our Talk product, and this is a natu-
ral progression. I'm thrilled to be able
to hire from within and continue our
process of growing managers for
greater responsibilities. Our expecta-
tions are high for these two properties,
and Alan will rise to the occasion.”
Before joining KFBK & KSTE
nearly two years ago, Eisenson
worked in News/Talk at WEVD
(now WEPN)/New York, WMC/
Memphis and KXNT/Las Vegas.

~ Infinity/Sacramento’s "Howard’ Meets “Jack'’

Infinity’s Classic Hits KHWD
(Howard 93.7)/Sacramento flipped
to Adult Hits as “Jack FM” immedi-
ately following Tuesday morn-
ing’s Howard Stern Show. The station

| will change its call letters to KQJK-

FM, and the Stern show will remain
in morning drive until Dec. 16 (see
related story, Page 1).

“With Howard’s show ending in

| just a couple of short months, we

were presented with the opportunity
to go in an entirely new direction and
bring a format to Sacramento that
will be unique to the listeners,” sta-
tion VP/GM Steve Cottingim said.

“There’s no disputing the popu-
larity of the format, with its variety
of song titles, limited interruption
and random on-air presentation. We
look forward to the same success in
this market.”

Roberts

Continued from Page 3

“Infinity has a tremendous brain
trust, and it's awesome to be re-
united and working again with In-
finity Country Format Director Jeff
Garrison as well.”

Roberts’ programming back-
ground includes stints at KSAN &
KNEW/San Francisco and
WLVK/Charlotte. He pro-
grammed W4 from 1997-1999 and
became OM of Cumulus/Toledo
in October 1999. He most recently
oversaw Cumulus’ properties in
Toledo and Youngstown, OH;
Western Pennsylvania; and South- |
ern Michigan.

Moore
Continued from Page 3

programmer for the St. Louis Rams
Radio Network.

“I'm very flattered by the com-
pany’s announcement and heart-
ened by their confidence in me,”
Moore told R&R. “I hope that I can
fulfill their expectations. The suc-
cess of Infinity’s News/Talk sta-
tions is not based on any one
person’s decision, but on the col-
laboration of many. We have a tal-
ented group of program directors
leading these stations, and I'm ex-
cited about the opportunity to
work alongside them and assist
them in any way possible.”
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Introducing...

| We Belong Together
Mariah Carey
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LR B B SongSorter is the new way to analyze
‘ : your station’s callout research. Visual
triggers like Up & Down arrows, color
coding and compatibility plotting
make it easy to see which songs fit
well together and meet listener's
expectations.

One Stop Callout Analysis

SongSorter blends together yaur weekly callout research results with BDS, SoundScan and Internet data to
give you a total picturz of what's happening with specific songs in your market. You'll easily identify the hits
and the stiffs — more quickly and accurately than ever before.

Drill Down Into Your Data

Data tables and spreadsheets were fine when you had no other options. But now you have a choice:
So=gSorter. Get a bigger bang from your callout research with SongSorter. And the best part of all is that
So~gSorter is now available, and free tz all ComQuest clients.
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Beasley/Las Vegas Taps Hansen As OM

Journal Broadcast Group/Spring-
field, MO OM Brad Hansen has been
named OM of Beasley Broad-
cast Group’s Classic Rock
KKLZ, '80s KST] (Star 102.7)
and recently launched Coun-
try KYCE (104.3 The Coyote)
in Las Vegas. Hansen, who
starts Nov. 7, will also serve as
PDof KYCE.

“The past five years with 2
the Journal/Springfield
team have been fantastic,”
Hansen told R&R. “[Jour-
nal/Springfield VP/GM] Rex
Hansen and [Journal Exec. VP/TV
& Radio Operations] Carl Gardner
are two of the best in the business.

SO
Hansen

The chance to work with [Beasley/
Las Vegas] Market Manager Harry
Williams and the Beasley
group in Las Vegas is an in-
credible opportunity.

“Add [consultant] Joel
1 Raab and his expertise, and
we're ready to howl with
The Coyote. Everyone ['ve
met at KKLZ and Star 102.7
= made me feel like part of the
1 family. This is going to be a

lot of fun. Bet on that.”

Before joining Journal/

Springfield five years ago, Hansen
was PD of KLNC/Austin. Before
that he was PD of Country combo
KASE & KVET/ Austin.

Rehr

Continued from Page 1

in the broadcasting industry. De-
spite that, he beat out close to 80
candidates for the job.

Rehr has a long history of nego-
tiating the often-dangerous waters
of Washington, DC politics. Before
assuming the NBWA presidency in
2000, he was the group’s SVP/Gov-
emment Affairs. Before that he was
Director /Federal Governmental Re-
lations for the National Federation
of Independent Business, a small-
business-advocacy organization.

NAB Joint Board Chair and
Bonneville International President/
CEO Bruce Reese called Rehr “a
highly skilied advocate with a pas-
sion for policy and a deep under-
standing of how Washington
works.” He added, “ am delighted
that we have identified someone |
truly believe will be an outstanding
advocate for broadcasters for many,
many years.”

Susquehanna Media President/
CEO David Kennedy, who co-
chaired the selection committee,
said, “David’s track record of suc-
cess is well-documented, and we
are confident that he has the talent

to represent over-the-air broadcast-
ing inside the Beltway and around
the world with distinction.”

Rehr has ranked among the top 10
in Fortune’s Power Rankings of the 25
Most Influential Lobbyists in Wash-
ington and has been featured in
Beachum’s Guide to Key Lobbyists as
one of the 125 most influential lobby-
ists in the nation’s capital.

“I know that I have big shoes to
fill, and I am anxious to hit the
ground running,” Rehr said. “I look
forward to continuing the great work
of radio and television broadcasters
on Capitol Hill and in the public
arena.”

Zomba
Continued from Page 3

* Erik Mendelson is tapped as
Southeast Regional Promotion Man-
ager, based in Miami. He most re-
cently held a similar post with
Elektra Records.

* Robyn Stimac segues from
Carolinas Regional Promotion Man-
ager to Northwest Regional Promo-
tion Manager, based in San Fran-
cisco.

¢ Nathalie Marin is named Pro-
motion Representative.

KVGS/Las Vegas Now Alternative ‘Area 108’

KVGS/Las Vegas on Oct. 21
flipped from Urban AC to Alter-
native as “Area 108.” Riviera
Broadcast Group recently pur-
chased the station, located at
107.9, from Desert Sky Media.

Former KYSR/Los
Angeles PD Angela
Perelli is program-
ming Area 108 dur-
ing the launch while
the station conducts a
search for a perma-
nent PD.

KVGS is also looking for air
talent, including a local morning
show to go up against Howard
Stern’s replacement in the mar-
ket, Adam Carolla (see story,
Page 1). Stern is currently in
mornings on crosstown rival
KXTE (Extreme Radio).

Riviera decided to launch the
station now because, as VP/GM
Ken Christensen said, “estab-
lishing a music position before

Howard goes away is very im-
portant” because Stern’s audience
will most likely scatter after he
leaves.

Christensen sees KXTE as a
harder, Active Rock-leaning sta-
tion with very young
appeal, and he intends
to skew Area 108 to a
slightly older audience
with a more traditional
alternative music mix.
He compared Area 108
to the old KEDG (1035
The Edge)/Las Vegas, which was
prominent in the ‘90s until KXTE
came along.

Christensen told R&R the
name “Area 108" was the result
of a long brainstorming session.
“You go to the things that sound
like gambling, and then you real-
ize that’s cliched and old,” he
said. “Then you ask yourself,
what else is unique to Vegas? The
Area 51 thing came up.”

Flom
Continued from Page 1

next level,” said EMI Music North
America Chairman/CEO David
Munns, to whom Flom reports.
“We are fortunate to have one of
the industry’s most talented music
executives lead Virgin. We're de-
lighted he has joined the EMI fam-
ily.”

As the founder of Lava Records
and, later, head of Atlantic's A&R
department, Flom was actively in-
volved in the discovery, signing
and development of such artists as
Kid Rock, The Corrs, Matchbox
Twenty, Uncle Kracker, Simple
Plan, Edwin McCain, Sugar Ray
and Trans Siberian Orchestra.

“[EMI Music Worldwide Chair-
man/CEQ] Alain Levy and David

are visionaries who consistently dem-
onstrate a talent for discovering and
nurturing some of the industry’s
most successful artists,” said Flom,
who will continue to be based in
New York. “}'m honored to join their
team and take on the pivotal role of
leading Virgin, a label whose legacy
is synonymous with dynamic and
groundbreaking music.”

Tear
Continued from Page 8

programming experience with
ABC includes stints at WHYT and
WPLT in Detroit.

Tear said, “I look forward to
working closely with Clear Channel
Sr. VP/Programming Gene Romano,
Regional VP John Rohm and the en-
tire 96.1 Kiss team, including some

KKLB & KTXZ/Austin
Go Mexican Oldies

Border Media Partners last week
flipped two Austin stations — Re-
gional Mexican KKLB and Tejano
KTXZ — to a Regional Mexican
Oldies format featuring such artists
as Vicente Fernandez, Rocio Durcal,
Juan Gabriel and Los Bukis.

Supervising the stations’ pro-
gramming is Corporate PD Bob
Perry, assisted by BMP PD Rogelio
Botello. The stations are currently
all-music: The airstaff will be an-
nounced in the coming weeks.

Asked why BMP introduced this
format in Austin, Corporate VP/
Operations Bob Proud told R&R,
“We have a substantial cluster in
Austin with a huge majority of the
Hispanic audience accruing to our
various stations. By virtue of the fact
that we have so many signals, we're
offered the opportunity to do mul-
tiple formats.

“We feel that there is a substantial
niche in the marketplace for this un-
served segment of the audience. I
don’t know if [the format] had been
properly researched previously. We
have worked closely with our re-
search partners on why this format
is successful elsewhere, what the vul-
nerabilities are and why we think it’s
going to be successful in Austin.

“We anticipate that this will pro-
vide a substantial secondary audi-
ence in this marketplace. We know
our Regional Mexican KLEY is the
dominant station, and we expect
that to continue. But we think this
format will add nicely to our pri-
mary products in the market.”

of the best next-generation talent in
the country with morning guys
Mikey & Big Bob, Scotty in after-
noons and Bonics at night.

“The Clear Channel resources
that support and surround 96.1 Kiss
are endless, and I'm looking for-
ward to a really long Kiss.”

GIVE PEOPLE WHAT THEY WANT AND THEY WILL
LISTEN! Triple your adult listeners and quadruple
your women listeners in the first three months. It's
not a dream—it’'s the all new Dream Doctor Show.

For a demao, go to wiww dreamdoctor.com or contact:

RICK EYTCHESON (916) 715-9419 rickeytch@yahoo.com

Secure the show in your market NOW!
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Stern
Continued from Page 1

appearances on Carolla’s pro-
gram.

Also replacing Stern in morn-
ings is Rover, who is currently
heard on Infinity’s WXTM/Cleve-
land and WAZU/Columbus, OH.
He'll now also be heard on WCKG/
Chicago (which wil] serve as his
flagship outlet); WKRK/Detroit;
WAQZ/Cincinnati; WMFS/Mem-
phis; and WZNE/Rochester, NY.

Meanwhile, the WJFK/Wash-
ington-based midday show The
Junkies will move to the morning
drive slot at the DC FM Talker and
pick up mornings at co-owned
WHFS/Baltimore.

“When we set out to find a re-

placement for Howard Stern, we
took the opportunity to cultivate a
wide array of talent from both in

.

and out of the radio industry,” In-
finity Broadcasting Chairman/
CEO Joel Hollander said. “With
Roth, we've found someone who
continues to evolve his career and
deliver for his legion of fans.
Adam’s depth of entertainment
experience is unmatched in radio,

The Junkies

and Jimmy has a proven track

record of creating winning shows

for both radio and television.
“Couple that with an im-

pressive roster of emerging tal-
E E F M ent and formats, and we have

all the necessary elements for
Infinity to continue as the ma-

jor player in morning drive.”
Concurrent with the announce-
ment of Stern’s replacements, In-
finity unveiled a new initiative
called “Free FM.” Infinity’s KIFR
(formerly Religious KEAR-FM),
Active Rock WYSP and Classic
Rock KPLN have already con-

verted their programming rosters
to Free FM, featuring a combina-
tion of local and national Talk per-
sonalities.

WYSP will air music after 7pm
weekdays and on weekends; KPLN
is changing its call letters to KSCF
and will offer mainstream rock
music on weekends.

Current Infinity FM Talk outlets
KLSX, WCKG, KLLI, WJFK, WKRK
and WHES have been rebranded
as Free FM. WXRK will debut the
new identity in conjunction with
Roth’s premiere on the station in
January.

Dallas
Continued from Page 3

KLLI in 2003, Spittle was PD of
Infinity News/Talker KXNT/Las
Vegas.

“We're thrilled to be able to call
upon Gavin’s experience in Talk ra-
dio,” said Infinity/Dallas VP/GM
Jerry Bobo. “He’ll bring a new level
of enthusiasm to the station as we
continue to grow KRLD’s News and
Talk programming. We're very
pleased that Gavin will be a part of
our team.”

Nite, who will join KVIL on Nov. 1,
was with WFBC for seven years and
has also been programming Con-
temporary Christian/Country
clustermate WGVC (God & Coun-
try). Her radio experience also in-
cludes stints as OM/ air personality
for WGTR, WWSK and WWXM in
Myrtle Beach, SC.

“I’'m delighted to welcome
Nikki to Infinity and KVIL,” In-
finity /Dallas Sr. VP/Market
Manager Brian Purdy said. “She
is one of the brightest rising stars
in programming and will be a ter-

rific match for our needs in an
Adult Contemporary program di-
rector.”

Nite told R&R, “I'm very ex-
cited about working in a building
that is full of really talented
people. I look forward to being a
part of KVIL, which is a station
that’s got such meaning within the
industry and within the market.
I'd like to thank Brian Purdy, [In-
finity VP/Programming] Greg
Strassell and [Infinity /Dallas VP /
Programming] Kurt Johnson for
this incredible opportunity.”

Krasny
Continued from Page 1

staffers on Oct. 21, Westwood One
co-COO Peter Kosann said, “We are
fortunate to have outstanding man-
agers and employees in both the
Culver City and Valencia offices
who all stand ready to support Max
in his new role.”

Krasny said, “Westwood One
has a tremendous entertainment
platform. I am looking forward to
working with our outstanding
staff on the West Coast to take
Westwood One’s already-unpar-
alleled roster of top-notch enter-
tainment programming to new
heights.”

Krasny joined Westwood One
nine years ago and has held a vari-
ety of production and affiliate-sales
roles. Before joining the company he
held production and programming
roles at stations owned by Susque-
hanna and Infinity.
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Krasny’s appointment follows
last week’s departure of industry
veteran Charlie Cook as VP/Pro-
gramming for the company’s West
Coast operations. Cook had been
overseeing Westwood One’s 24/7
formats, long-form special pro-

Continued from Page 6

gramming and short-form music
features and developed both Randy
Jackson’s Hit List and the SAM
(Simply About Music) format.
While Krasny is not replacing
Cook, he will assume Cook’s
former duties.

RAB Begins Effort To Replace Fries

'I'he RAB has hired the Spencer Stuart Executive Search Firm to
s

earch for candidates to replace outgoing President/CEO Gary Fries.
Fries, who announced in August that he will not seek renewal of his con-
tract when it expires in December 2006, has headed the RAB for 14

years,

“The search committee is committed to giving proper due diligence
to the process of filling this position,” RAB board member and Search
Committee Chairman Joe Bilotta said. “This is the first step in a me-
thodical course of action that will ensure that we ascertain the most
qualified candidates who can fulfill the goals the industry has set for

the RAB."
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Putting Product First

A conversation with P-1’s Stu Krane

X’ou hear alot of talk these days about radio’s need to remind
itself of the things that are really important. Sure, making
budget, increasing shareholder value and holding the line on
expenses are crucial things that every programmer and manager
deals with every day, but they mean little or nothing to your

station’s listeners.

Listeners don't care if your T&E budget got
cut this month or whether the stock price of the
company that owns your station went up or
down last week. And they don’t care about the
latest edict from corporate about a new policy
or a personnel directive. All they really care
about is what's coming out of the speakers. In
short, all they care about is the product you pro-
duce.

In recent years many
have complained that
radio’s product has not
always been a high prior-
ity in an industry where
competition is fierce and
growing. But, despite the
trend toward letting
sales and the CFO domi-
nate the radio landscape,

the business still has Stu Krane

those individuals who have always preached —
and probably always will — the gospel of put-
ting what comes out of the speakers above all
else. One of those people who believes that prod-
uct must always come first is industry veteran
Stu Krane.

Krane, over the past couple of decades, has
been associated with the development of some

of Talk radio’s most successful national shows.
His latest challenge is a new partnership with
RadioActive President Randy Michaels, called
P-1 — Product First — a company seeking to de-
velop product notjust for radio, but for all forms
of content distribution in today’s new media
world.

The soft-spoken Krane doesn't fit anyone’s
preconception of a typical Talk radio guy, and
he’s generally happy being a background play-
er. But recently I got him to spend some time
talking about the highlights of his career and
sharing his experienced insights and opinions on
what's good and bad about Talk radio today.

R&R: Talk about the career path that led you to
where you are today.

SK: In 1979 | was in the ad-agency business
and was offered a position as an account exec at
ABC Radio Networks. A couple of years later |
was promoted to Director of the ABC Radio In-
formation Network, although it’s still sort of
unclear to me whether or not that was a promo-
tion.

Eventually, I became a VP in charge of net-
work services, where I first got involved in the
affiliate end of the business, marketing the net-
work’s services, like news, sports, Paul Harvey,

o

+ News/Talk radio industry.

2006 in Washington, DC.

etc. Through that I got my first feel for radio sta-
tions and their programming and began to get
a sense of what worked for them and what
didn't. I was with ABC for 12 years, working
with John Axton and Ed McLaughlin.

R&R: What was your next move?

SK: When Ed left ABC after Capital Cities
bought the company, he set up a management
shop called EFM with Dr. Dean Edell. Ed was,
at the time, looking at buying a station in Sacra-
mento, KFBK. He asked me to do some research

“When | hear a host
whose personality is
greater than his or her
area of expertise, that
is someone | always
take note of.”

| TRS 2006: Online
1 Registration Now Open

It's not too early to make your plans to attend the most important an-
nual event in News/Talk Radio, the R&R Talk Radio Seminar. TRS
2006 will take place March 2-4 at the Renaissance Washington, DC
Hotel. As always, you can expect a stellar lineup of guest speakers
and format-focused learning sessions = ; T
4 and attendance by a who's who of the rx #F

Save now by taking advantage of our
special early-bird online registration fee of
just $399. Log on to www.radiocandrecords.

¢ com and click on the “Conventions” tab at the top of the page for your link
to quick, easy and secure online registration and complete hotel-reservation
information. Don’t miss the annual R&R Talk Radio Seminar, March 2-4,
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for him on the station, and 1 noticed that, for
some reason, there was something going on for
three hours in the middle of the day that was
spiking the ratings unbelievably.

To make a long story short, Ed soon offered a
syndication contract to that midday host, Rush
Limbaugh. At that point 1 joined Ed, along with
John Axton, as a partner in EFM Media Manage-
ment. We had an incredible run together.

R&R: What are some of the things you learncd

from that groundbreaking experience?

SK: I really began to get an appreciation for
what great programming means to a radio sta-
tion. Rush was, and is, a talent like no other. He
was the best radio talent I'd ever heard and was
also the hardest-working guy ['d ever met.

After just a few years he was creating huge
success stories for about 600 stations across the
country. We felt that it was a show that needed
a different arrangement with stations than what
was common at the time.

After doing a lot of sophisticated analysis of
the value of his radio show, we initiated a fee
system as part of the show’s syndication pack-
age, which was something that had never been
done before in the network-radio business.

As you might expect, there were a lot of people
kicking about that idea, but, out of 600 stations, do

Inside information from
Wisteria Lane

Cast member exclusives

212-735-1700

Just one of a series of new features designed to boost station revenues!
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you know how many canceled? None. I think
when people really looked at it, they realized that
what we were asking was fair in light of the value
of the show, and today that practice continues and
remains a valuable piece of the Limbaugh enter-
prise.
R&R: EFM was eventually sold, and you were
looking for a new challenge, right?

SK: Yes, we sold it to a guy named Randy
Michaels, who asked me to stay on after the tran-
sition, which I did for a while. Then [ stayed on
as a consultant to the company for a period of
time, doing some work with shows hosted by
Jim Rome, Dr. Laura Schlessinger and Premiere
Radio Networks.

Another project [ got involved with at the time
was Michael Savage’s program, and that was
very exciting. To this day, if you ask me who is
the single most compelling voice on Talk radio,
[ would say Michael Savage. That’s not about
politics, it'’s about Michael the radio personali-
ty. He’s an intelligent, unique and passionate
voice,and he's a great storyteller. He does a great
show, in my opinion.

R&R: How did you meet your current partner,
Randy Michaels?

SK: We first met when I was working at ABC.
We'd get into these battles because he would
want Paul Harvey for his stations and I'd want
more inventory than he wanted to give. Later we
had the same battles over Rush Limbaugh.

In the end we were always able to get a deal
done, and the reason for that is because we both
put a very high premium on product. We both
knew what great product was, and | wanted to
market it and he wanted to consume it. So we
were always able to make a deal and stay
friends.

One night last winter he and I were out to-
gether in New York, and we started talking
about a lot of things — the role of advertising in
Talk radio, new technologies, what a radio is
today and will be in the future, etc.

What we both continued to agree on is that it
will always be product that drives radio, no
matter what the physical device is that a listen-
er uses to hear it. After a few more discussions
over the next several weeks we decided to look
for some projects to work together on.

R&R: How did you come to the decision to make
The Ed Schultz Show your first project?

SK: It actually started at your show, the R&R
Talk Radio Seminar, in Los Angeles last March.
Randy and [ were introduced to Ed, and we be-
gan to listen a lot to his program. Randy and I

officially put together the new company, P-1,
with the idea thatour first product would be The
Ed Schultz Show. It's going very well, and the
show just passed the 100-affiliate milestone a few
weeks ago.

R&R: Do you see any iromy in being there for the
development of a show by Rush Limbaugh, who is
unquestionably the most successful conservative Talk
radio host, and now with Schultz, who is at the op-
posite end of the political spectrum?

SK: I will tell you that the greatest career ex-
perience I've ever had was in the early days of
Limbaugh’s show, long before everyone knew
his name and how successful the show was go-
ing to become.

Watching it grow, signing up market after mar-
ketand working with Rush — whose passion for
the business and message are unparalleled —was
really exciting. [ really missed having that as part
of my daily business life.

To me, Ed is the same kind of independent-
minded guy. Whereas Rush has never been a guy
to simply toe the Republican party line — he’s
always been an independent conservative — Ed
is like that from his side of the aisle.

You aren’t going to get the Democratic party
agenda from his show. You'll get some of it, but on
other things he strays from the flock. He’s a very
independent kind of guy who is very passionate
and very smart. That's what turns me on. I like to
work with very creative and passionate people.

As to any irony, frankly,  don’t think anyone
cares what my politics are. They care what Rush
Limbaugh’s politics are or what Ed Schultz's are.
Randy and I are in the radio business. We’re
broadcasters first, and that’s something we take
very seriously.

We always want to put a broadcast on the air
that we can feel proud of, regardless of its poli-
tics. We just want it to be a great show that
achieves great ratings that will achieve great rev-
enue. That’s what we’re all about. We’re not
married to anyone’s politics, we just love their
shows.

R&R: Is the whole left vs. right thing that has
evolved at Talk radio today good or bad for the for-
mat?

SK: I think it's good to have a voice for ev-
eryone, but I sure would like to see the rhetoric
toned down a little bit. Between the Republicans
and the Democrats today, it's almost like being
a Yankees or Red Sox fan — you have to choose
sides, and you can’t possibly like the other
guys.

R&R: Over the course of your 25-plus years in

e 2 'k S——

MULTIPLE COWS Demonstrating how he is seemingly everywhere at once these days is Talk
Radio Network syndicated personality Erich “Mancow” Muller (middle, in black shirt), who is
surrounded by a crowd of Mancow lookalikes during his recent appearance at Universal Studios/
Hollywood in conjunction with affiliate KLAC/Los Angeles (X-tra Sports 570).
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the industry, what changes have you seen, for better
or worse, in radio?

SK: It seems that today there is more empha-
sis on the political point of view of a talk show
than there is on the entertainment value. Too
many hosts sound angry to me, and those on
both sides are fighting a culture war on the ra-
dio. Maybe that’s just a sign of the times and is
happening with government and the American
people overall, I don’t know.

For me, it's always been how entertaining a
show is to listen to. I will never forget, back in
my first year of working with Rush, when some-
one called and asked what it was he was trying
to do —spread conservatism, turn everyone into
Republicans or what. Rush — always the mas-
ter craftsman — told the caller, “That’s a great
question, and right after the break I'm going to
answer that for you.”

He came back and replied, “I'm trying to
gain as large an audience as I can and hold it
for as long as I can, so that my partners and |
can charge confiscatory advertising rates.” |
will never forget that. It is absolutely accurate,
it’s exactly what we were trying to do, and it’s
what everyone on the radio should be trying
to do. [ wish there was more of that attitude out
there today.

R&R: Based on your experience and the role yout
are playing today in the industry, is radio prepared for
the onslaught of change and new distribution models
that are inevitable in the months and years ahead?

SK: Some stations and some groups are, but
others aren’t. The really smart radio executives
know they have to change to remain relevant.
There’s more and more competition every day
— satellite radio, podcasting, the Internet — and
none of that is going to go away. Honestly, some
stations may fall by the wayside in the sea of
change that is coming.

But the really smart people are dealing with
it right now, and they know they must remain
relevant to people’s lives, regardless of what
device the radio is coming out of for listeners.
The best and brightest among all of us in our
industry are going to have to work very hard to
figure out how to remain relevant to people. It
does not matter what device people are adopt-
ing the radio habit on, it matters only that we
give them product that they want so that they
will adopt the habit.

R&R: Finally, what are the traits of those who
become most suecessful at Talk radio?

SK: The great ones have extreme intelligence
and curiosity and a real desire to get to the truth
or at least to what they believe the truth to be.
They also have a sense of humor and are able to
package the message in a number of ways —
sometimes in a serious and passionate way, and
other times wrapped in humor. And you sim-
ply must have a lot of knowledge about a lot of
things. When I hear a host whose personality is
greater than his or her area of expertise, that is
someone [ always take note of.
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With Ty Pennington

Television's Most Popular Home
improvement Host Is Now On Radio!

Debuting January 2006

Ty Pennington stole the show as the hunky, fun-loving carpenter on TLC's Trading
Spaces, and he's been charming audiences since 2003 as lead carpenter on
ABC's Extrerne Makeover: Home Edition. Now, radio audiences will be able to
enjoy Ty's take on a variety of topics to improve their homes, style, and lives.
From home improvement to self improvement, "Ty's Tips" provides valuable
advice delivered in the unique and humorous style of one of today's most popular
‘stars!

One :60-second feature with a :30-second commercial airs every day, Monday
through Friday.

Show features gardening, home and self improvement, and other types of
helpful tips.
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Tomorrow's Vital
Station Resource

Why your station should budget for text messaging

n Europe and the U.K. text messaging, or SMS, has become
vital communication link between radio air personalities

and listeners. Now forward-thinking PDs and GMs across the
U.S. have gotten hip to texting technology, and WireCutter Tech-
nologies is betting that text messaging will be essential to ev-
ery radio station before the end of 2006.

" A high percentage of new-de-
vice purchases by teenagers are in-
fluenced by the device’s ability to
text, without even a thought to
voice,” says Paul Sullivan, Manag-
ing Partner of Critical Mass, owner
of WireCutter.

“Text is the medium of the teens
and tweens right now. They view it
as sort of a private communication

channel, and they look at e-mailand Paul Sulhvan

other forms of communication as
the channels of their parents. This is their
world, and it's the one they prefer as a result.”

But texting is not just a teen and tween phe-
nomenon. “While those are the people who
have driven and created this in North Ameri-
ca, it is rapidly moving its way up the demo-
graphics in terms of its acceptance and useful-
ness,” Sullivan says.

Hence WireCutter’s plan to open the eyes
and ears of radio GMs, PDs and marketing ex-
ecutives across the U.S. with its Mobile Matic
text-messaging service.

Ahead Of The Curve

Sullivan already has an idea of
how the radio industry operates:
Twenty-one years ago he was the
Operations & Program Director of
KXRX/Seattle, a beloved AOR that
people in the Pacific Northwest still
talk about. That gig came after PD
el roles at such stations as KNAC/
i Long Beach-Los Angeles, KYNO/
Fresno and WABX and WWWW
(W4) in Detroit.

From 1984-87 Sullivan led Yesco Foreground
Music, which delivered tunes to retail stores,
restaurants and other businesses. You could
even callit “Muzak”: Yesco bought Muzak and
kept the well-known brand, eventually mov-
ing the service away from its longtime “wall-
paper music” image.

Today Sullivan is working with radio sta-
tions across the nation to get them up to speed
with a technology that, like HD Radio, will
become de rigueur for every broadcast compa-
ny in the near future,

UPN-TV affiliate.

Clear Channel Katz Advantage.

MMS Pros On The Move

» Danielle Bogje joins Regent's WFYR, WGLO, WIXO, WPIA & WVEL-AM &
FM/Peoria, IL as a clusterwide AE. She was previously an AE for the local

» Randi J. Bergman is named Director/Creative Solutions, Activation at

» WBTS/Atlanta Promotions & Marketing Director Dave Clapper adds sim-
ilar duties at Cox Radio clustermate WSB-FM. Prior to joining Cox, Clapper
was a regional promotions manager for MCA Records.

» Jones Radio Networks names Sassy Hackett Promotions Coordinator.
Hackett spent six years at KKNN/Grand Junction, CO.

radioandrecords.com.

“One of our primary partners recently com-
pleted a study conducted specifically within
the radio environment, with 25,000 listeners,”
Sullivan says. “The quick breakdown is that
within the 18-24-year-old cell, 64% of the lis-
teners text-message at least twice a month.
Twenty-four percent text-message several
times a day, and 33% send or receive in excess
of 100 messages per month. That’s pretty ac-
tive.”

Looking at the 25-34-year old cell, the
amount of texting drops off, but it’s still a sur-
prisingly large number: Forty-two percent are
texting at least twice a month, and 12% are tex-
ting several times a day, Sullivan says. That's
why WireCutter is looking to expand beyond
its main clientele of Hot AC, Urban and Span-
ish-language stations.

“We're looking for Sports and Talk stations
and stations that share the demographics
found at those formats,” Sullivan says. “The
bottom line is, texting is going to keep grow-
ing as rapidly as it has over the next year. The
mobile database that you acquire at a radio sta-
tion is going to be extremely valuable in a very
short amount of time.”

With Mobile Matic, Sullivan says radio sta-
tions can superserve what he calls “the P1s of
your P1s.” He goes on, “Those people repre-
sent your loyal cume. But remember the other
side of messaging, which is that it is really driv-
en by passion. Whether it is sports, religion or
politics, those are the things that drive people

Have you made a move? Let us know about it! Send your news to ajacobson@

to want to communicate with their radio sta-
tion or with a DJ or talk host.”

Message Management

While several companies have entered the U.S.
market to offer text-messaging services to radio,
Sullivan says WireCutter is likely the longest-
standing company in North America directing
its service primarily to radio customers.

“Our real market is radio because it's my
background,” he says. "I know it. Tunderstand
the budgeting processes — or lack thereof —
within the radio industry. I understand their
needs. | understand their promotional desires
and so on.

”We designed Mobile Matic to address that.
We started this company in January 2000 and,
of course, have seen a lot of people come into
the market and others pop up. Some claim to
be offering a product to radio, but they're also
doing everything else. Ours is specifically de-
signed for radio.”

Sullivan says Mobile Matic moved into high
gear about two years ago, after WireCutter
partner Kelly Mclvor, who handles the tech-
nical end of the company’s business, and Sul-
livan read an article in Britain’s Guardian
newspaper about a BBC presenter who one
day decided to give out his text-messaging
short code on the air.

“He gave a prompt to text in to him, and all
of a sudden he was inundated with thousands

Continued on Page 18

We Play Anything

Breaks Traditional Programming Rules

Eliminates Song Repetition

Plays Hits From the Past 4 Decades

LET WRN AND BOB FM HELP YOU
CREATE GREAT LOCAL RADIO!

Targets 25-54 Men & Women

WAITT RADIO NETWORKS
The Localization Company™

Research Shows
Listeners are Receptive
To Unconventional
Hit-Driven Programming

402.952.7600

www.wrnonline.com

BOB KNOWS WHAT YOUR LISTENERS WANT AND HE PLAYSIT

www.americanradiohistorv.com

October 28, 2005 Radio & Records ® 17



www.americanradiohistory.com

MANAGEMENT-MARKETING-SALES

Tomorrow’s Vital
Station Resource
Continued from Page 17

upon thousands of text messages,” Sullivan
says. “The article goes on to point out how he
was unable to manage the volume of text mes-
sages that came in to him.

“He didn’t have any type of facility that
would allow him to manage the text relation-
ship with his listenership. Kelly and I said,
‘Let’s create a management system that is anal-
ogous to Outlook for e-mail.”

Mobile Matic sits on the control-room desk-
top and receives text messages, filtering them
as they arrive. Listeners can not only text a ra-
dio station, they can send pictures right to the
air personality on duty, and those pics can be
posted immediately to the radio station’s web-
site. Statistics on the number of text messages
sent over a specific period can also be provid-
ed easily via the Mobile Matic apparatus.

“You have all the things you need to com-
municate in this channel with your listener-
ship,” Sullivan says. “If you're a teen-orient-
ed station, you really should be doing this. This
is what your audience wants from you. If
you're in a slightly older demographic, you
should be thinking about the database you're
going to wish you had six months or a year
from now.”

‘Radio’s Holy Grail’

Radio has come to recognize that e-mail and
e-mail management are vital in today’s world,
and text messaging is on the cusp of becom-
ing just as essential, Sullivan believes. “All you
have to do is think slightly ahead, and they’ll
be right in the major flow of text messaging in
the next several months,” he says. “By sum-
mer 2006 this is going to reach significant vol-
umes.”

Sullivan goes so far as to call text messag-
ing “radio’s Holy Grail,” saying, “It gives the
ability to actually interact with your listeners
— to send out a call to action directly to their
pocket.

“It is the most intimate communication that
radio can have on an individual basis with its
listeners, and it allows listeners to respond and
interact with the radio station, to receive auto-
replies and to get immediate updates.

“It ultimately comes down to the ultimate

cuming device for radio. That's how I got into
this. Five years ago I took a look at what text
messaging was capable of. I was certainly
ahead of the curve, and we struggled for the
first several years.

“But if you can send out to a permission-
based database a message that says, ‘Come to
our remote at Bob’s Used Car Lot now,’ or,
‘We'll be spinning records at this club tonight
at 7 o’clock,” or, “Tune to this radio station to
win $102 when you hear this particular song
in the 4pm hour,” you have specific cuming or
specific audience-movement opportunities
available to you immediately. It's an immedi-
ate medium.” Many WireCutter clients have
used the technology to create VIP clubs.

S T R R RO

“Within the 18-24-year-
old cell, 64% of the
listeners text-message at
least twice a month.
Twenty-four percent text-
message several times a
day, and 33% send or
receive in excess of 100
messages per month.
That’s pretly active.”
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Mobile Matic is presently used by about 30
radio stations and will be expanding to ap-
proximately 140 radio stations within the next
several months. The stations on board are us-
ing text messaging aggressively, Sullivan says.

“They send thousands and thousands of
messages a month, every month, and commu-
nicate with a core database,” he says. “The
databases continue to grow. They automatical-
ly add more and more every month within the

system we provide. The radio stations are go-
ing to have a very valuable link with their lis-
teners.

“Radio has been offered a lot of things, and
most of the companies approach text messag-
ing with a per-message fee and a pretty sig-
nificant monthly fee. We did that many years
ago and continue to evolve with the evolution
of text messaging, both from a technical stand-
point and from its acceptance in the market-
place.

“This, plus my experience in radio, led us to
understand that radio just isn’t going to spend
thousands of dollars a month for a text-messag-
ing system. It's just not going to happen.”

Are there any markets that are ahead of the
curve on this technology, in Sullivan’s opinion?
Yes. Try Spokane; Quincy, IL; and Springfield,
MO.

“You'd think that the major markets would
be all over this, because if there was a charge
they’d be able to afford a little more and they’d
be a little more aggressive,” Sullivan says. “Of
course, we have stations in Los Angeles and
other large markets, but it’s also the young, vi-
sionary PDs out of Quincy, IL and Madison.

“Areal innovator for us was Spokane. There
was a PD at KXLY whom I believe was the very
first to get into texting. The GM there was very
visionary, and KXLY has been a client for four
years. I think they were the first station in the
country to do this. And they still, to this day,
doit, and very aggressively.”

Cheaper Than Mail

Sullivan says Mobile Matic essentially pro-
vides free messaging to radio. “A small pre-
mium charge is spread across your entire lis-
tenership,” he explains. “For less than the cost
of a postage stamp, they are able to text back
and forth with you.

“That premium charge is how we end up
getting paid; we revenue-share with their car-
riers. As a result, for every inbound message
that we can get a little revenue share on, we
give you an accrued outbound to use any time
you want.

“If a radio station processes 10,000 messag-
es a month inbound, they have the opportu-
nity to send 10,000 messages outbound at no
cost to them, any time they want. Or they can
let it build up to 100,000 if they choose to run
a big concentrated campaign.

“That’s our way of addressing radio’s needs,
not only with the promotional capabilities and
features that Mobile Matic provides, but with
a cost structure that is appropriate to radio’s
budgets. They don’t want an open-ended line
item on their budgeting, and they don’t want
to pay a big monthly fee.”

So is text messaging on the radar for GMs
and others who make the final decisions on a
station’s annual budget?

“Over the last six months there has been
significantly heightened awareness within ra-
dio,” Sullivan says. “We're no longer push
marketers. I'm taking phone calls from ma-
jor organizations that are saying to me, I'm
looking into this. Tell me about what you of-
fer.””

Most of the interest in Mobile Matic, he says,
is coming from the programming department.
"There is an increasing sales consciousness that
is beginning to get associated with text mes-
saging,” says Sullivan. "It gives you great off-
air impressions and great NTR possibilities.
This happens in Europe to the tune of hun-
dreds and hundreds of millions of dollars as-
sociated with text messaging.”

Europeans are more accustomed to accept-
ing significant advertising, and Mobile Matic
feels the best way to begin to get those in U.S.
stations’ databases to accept sponsorship is
through its “ad tagger” application, which au-
tomatically appends a mention, or a tag, to rel-
evant content.

"Of course, there are always the on-air op-
portunities for radio to associate a sponsor
mention with the announcement of a short
code,” Sullivan says. “It gives them a reason
and an opportunity to both sell some airtime
and to back that up with text impressions.
Some of our radio stations have done that. Ad-
vertising is beginning to be an element as a
driving part of this decision for the sales man-
ager and the GM.

“QOur business is ultimately database man-
agement, but, beyond that, it's brand enhance-
ment. We want to qualify and requalify our
database on behalf of our clients to make sure
the people who are interacting and receiving
those messages from the radio station are will-
ing and enthusiastic recipients.

“If you don’t want to receive it, we're not
doing our client any good by allowing it to be
sent out.”
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TECHNOLOGY

PART ONE OF A Two-PART SERIES

BRIDA CONNOLLY

beonnolly@radioandrecords.com

The Philosophy Of

Wehcasting

Ultimate-80s holds the line; Mercora reaches out

It was the most complicated of times, it was the simplest of
times.... OK, that’s enough of that, though this two-part se-
ries is a tale of two webcasters: Ultimate-80s, a successful ad-sup-
ported traditional streamer, and Mercora Radio Networks, a
newer company that’s pushing webcasting technology as far as
it will go (within the limits of the law).

Heading up Ultimate-80s is founder and
GM David Landis, who really wanted to start
aradio station. He says, “Originally, I saw Ul-
timate-80s as a broadcast radio station, but, due
to the constraints a single entrepreneur would
face trying to have a station that would require
a major metropolitan audience to appreciate
it — and with all the changes that were hap-
pening in the deregulation of radio in the mid-
to late "90s — that was not going to be possi-
ble, simply due to the costs of a frequency ina
major metropolitan area.

“It was fortunate that Internet radio was
starting to emerge. ] was introduced to that op-
portunity and decided that would be the best
avenue for Ultimate-80s’ inevitable success.”

Ultimate-80s has operated much like a ra-

dio station since it went live in early 2001. “It
always kind of followed the business model
of a traditional music-formatted broadcast ra-
dio station, likea KROQ/Los Angeles or a Star
g 5 [KYSR/L.A ], with the
| exception of the format,”
i Landis says.
“There have been DJs,
| there have been contests,
promotions, commercials
— any kind of program-
ming element you might
find on your traditional
broadcast station, we here
at Ultimate-80s have tried
to incorporate it to give the listeners an over-
all experience they’ll be used to, despite the fact
that they’re listening on somewhat of a new
medium.”

David Landis

Just Like Radio

Like radio, Ultimate-80s runs spots, it has
an e-mail database and a VIP club, and it's free
(though there’s a premium stream at a higher
bitrate available for a fee). And its newly re-
designed website (wwiw.ultimate-80s.com), de-
spite a superfluous Flash intro (if that's not re-
dundant), is as simple, colorful and easy to
navigate as a radio-station site should be —
and as loaded with ads as a radio-station site
should hope to be.

About the redesign, Landis says, “We real-
ized that our audience was starting to dwin-
dle, and I looked at other stations to see why

their audiences were doing well and what they
were offering that we weren't. The first thing
I realized was that we needed to have a much-
improved web presence.

“So [ said, ‘Let’s redesign the media player’
— the player that shows up for Windows Me-
dia listeners when they click the ‘Listen Live’
button. Originally, it was just an html page
with some very basic graphics and a very bor-
ing ‘Now Playing’ feature.
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“The concept of
listening to the radio on
the telephone is just
silly.”
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“I hired a web designer to completely re-cre-
ate a media player that looks very hip, very
cool and has a very nice ‘Now Playing’ feature
with album art that shows up for almost ev-
ery song that plays live and that the listeners
can click on to buy the album. It's got some
advertising, it's got station announcements
and updates, and it’s just, overall, a much bet-
ter experience.

“When I took a look at what he had devel-
oped, I said, 'There’s no way this is going to
work with our current website,” so we com-
pletely redid the website.”

Podcasting Too

Though it leans toward the traditional, Ul-
timate-80s isn't averse to picking up on suit-
able new technologies. “We looked into all the
current technologies and the current applica-
tions that were going on in the Internet space
and Internet radio and saw that this was a per-
fect opportunity to launch some new pro-
grams,” says Landis. “And tied in with that
was podcasting.

“We started a program called In the Studio.
The concept of In the Studio is to bring the Ul-
timate-80s audience into the studio — obvious-
ly, not physically — for exclusive interviews
with their favorite celebrities of the '80s, so they

can hear firsthand what it was like for Jan
Hammer, for example, to have composed the
music for Migmi Vice — dealing with the pro-
ducers, dealing with the actors, dealing with
the time constraints of a TV-show schedule —
and hear him talk about the new stuff he’s re-
leasing.

“Since that time we've worked with many,
many celebrities, including Swing Out Sister
and Poison, and we just interviewed John Lan-
dis, the film director, about the 25th anniver-
sary of Blues Brothers. We've chatted with Mal-
colm-Jamal Warner from The Cosby Show.”

Like nearly all podcasters, Ultimate-80s is
sticking with spoken-word content because, as
Landis observes, “The music thing’s a little
scary because of the royalties that are going to
be tied in with it.”

Because podcasting involves making and
distributing copies of audio files, there is no
way at the moment to legally podcast major-
label music. (Motorola’s iRadio, due early next
year, may prove to be the first legitimate pod-
caster of music from the majors.)

Though podcasting has been in the news a
lot, Landis says his audience is still a little con-
fused by it. “There are a lot of people who are
not that familiar with podcasting or how todo
it,” he says. “They hear about it, but they’re
like, ‘What is it?’ I constantly get that from our
listeners or people we talk to about Ultimate-
80s. Yeah, we can podcast our interviews, and
they say, ‘What's that?’”

Something Special

Along with In the Studio, Ultimate-80s runs
other radio-style special programming. “Right
now the specialty programming that we offer,
other than In the Studio, is called ‘Flash For-
ward,’” Landis says. “The concept behind
‘Flash Forward' is that it is our rebuttal to the
‘flashbacks’ at stations like KROQ and KYSR
and what AC and Alternative stations do.

“Since our entire catalog is a flashback, we
started ‘Flash Forward,” where we play either
anew release by a well-known artist of the ‘80s
or a new cover version of a popular ‘80s song.
What we have currently is a new one from
Swing Out Sister, we have Def Leppard, and
we have Motley Crue and New Order.

"We are also playing The Used and My
Chemical Romance’s cover of [Queen and
David Bowie’s] ‘Under Pressure,” and we're
playing a punk version of Modern English’s
‘I Melt With You’ that was released on an al-
bum called Punk Goes "80s. Depeche Mode
have their new album [released Oct. 18], and
Madness also have a new album out [released
in August], so we're going to be adding those
songs.”

URimate-80s On The Phone?

Another hot topic in webcasting is direct
streaming to phones, which is just becoming
practical. Landis is not so hot on the idea. “We
were looking very seriously at doing it, and I
think we're going to hold off,” he says.

“It's not worth it. It’s not worth the invest-
ment, because our audience has told us "‘We
won't listen to it." I think, for the most part,
that’s going to be the general reaction from the
population. Because a phone as a radio-receiv-
ing device is a silly application.”

Along with battery-life problems, Landis
says, “There’s the amount of data transferred.”
He goes on, “You're using up your minutes or
your amount of data transfer, of kilobytes, to
stream this stuff.

“If you have a phone that has Internet ac-
cess and you need to find the telephone num-
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“There have been DJs,
there have been contests,
promotions, commercials
— any kind of
programming element you
migit find on your
traditional broadcast
station, we here at
Ultimate-80s have tried to
incorporate.”
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ber to a restaurant because you're lost, and
you’ve been listening to Internet radio for the
last three weeks, you may have used up all the
time you're allotted online, and then you're
going to wind up going into off-peak charges.

“But the biggest issue you're going to run
into is that nobody’s going to listen to it sim-
ply because it’s a silly medium. The concept
of listening to the radio on the telephone is just
silly.”

Car Talk

If Ultimate-80s isn’t looking to get onto peo-
ple’s phones, how about into their cars? “In-
car receivers are different,” Landis says. “I'm
actually talking with a number of major tech-
nology providers about Internet radio and In-
ternet radio receivers in the car.”

A move into cars would put Ultimate-80s
and other webcasters in direct competition
with satellite radio (not to mention broadcast
radio’s HD Radio). Asked what Ultimate-80s
has that satellite doesn’t, Landis says, “We
have loyalty. We provide an experience. And
I'm not just talking about Ultimate-80s, I'm
talking about a number of webcasters, includ-
ing 3WK and Smoothjazz.com.

“These individual broadcasters, one chan-
nel or no more than three-channel stations, like
Boomer Radio and Digitally Imported — these
guys can provide a radio experience while ap-
pealing to the audience that has found and
loves them and listens to them daily.

“People are always asking "When are you
going to be in the car?’ Unfortunately, there’s
no answer to that yet. But once people can fi-
nally get the station they listen to all day long,
or two or three hours a day at their office, on
their drive to and from work and then, even-
tually, from sea to shining sea, satellite radio
has really got to be smart to figure out how
they’re going to combat that.”

Landis sees Internet radio making deals
with automakers the same way satellite has,
though he believes that ‘Net radio will remain
free. He says, “This question was posed to me
yesterday by a radio-industry vet: He said,
‘David, why would I spend $12.95 a month for
satellite when I can get, on a radio receiver, all
the FM and AM broadcast channels I normal-
ly listen to and Internet radio channels for no
fee?” — because the signal’s flying back and
forth wirelessly.

“I said, "That's exactly my point. You're not
going to.”

In-two weeks: Mercora pushes the limits of non-
interactive webcasting.
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¢ ¥ e are pleased to report that one of our favorite New
York residents, RCA Music Group Exec. VP Richard
Palmese, will be the honored “roastee” at the City of
Hope's upcoming Splnt of Life Award roast on Tuesday, Dec.

g 6, at the ultra-swanky Capitale in
: Manhattan. An elite group of com-

i bat-trained roasters has been as-
1 sembled for this suspicious, er; aus-
icious occasion, including veteran
manager Irving Azoff, MTV Net-
works President Van Toffler and
WLTW/New York PD (and hilari-
ous Street Talk Daily regular con-
tributor) Jim Ryan. Tickets are
$500 (hey, they're tax-deductible!)
and can be purchased through the
City of Hope by calling 213-241-7129. You may also con-
tact Scott Goldman at sgoldman@coh.org.

Spearsstgnsllff

T e

We are saddened to report the death of broadcastnng Ieg-

‘Let’s get ready to roaaaast
him!’
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end Michael Spears, who passed away Tuesday afternoon
after a long battle with cancer. He
was 58. Spears is best known for
his many years at KKDA and KRLD
# in Dallas, as well as KFRC/San
3| Francisco, KHJ/Los Angeles and the
] late, great CKLW/Detroit, to name
i but a few stops in his storied ca-
§ reer. To accommodate his many
friends across the country, funeral

services are scheduled for Sunday,
Nov. 6, at 4pm at East Dallas
Christian Church. Nick Alexander
of Nick Alexander Productions is planning a celebration of

Michael Spears, back in the
day at KFRC.

Spears’ life that evening. For more details, please e-mail Nick
at nick@nickalexanderproductions.com.

EXILStageLeﬂ
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* John Gehron one of Amenca s most respected broad-
casters, has left his Regional VP/Market Manager post at
Clear Channel/Chicago after nearly four years. The good
news: He'll remain a consultant to the company while he
seeks his next challenge. “If anyone needs a van driver, | have
a safe driving record,” Gehron assures ST. He can be
reached at 312-204-9985 or johngehron@hotmail.com.

¢ In another surprising exit, PD Chuck Tisa leaves
Beasley CHR/Rhythmic WRDW (Wired 96.5)/Philadelphia.
Tisa has spent virtually his entire radio career in the Phila-
delphia market and had been with Wired since its launch
two years ago. Consultant Jerry Clifton will be running the
show with the able assistance of Wired afternoon dude
Kannon while GM Lynn Bruder sifts through the list of pos-
sible replacements for Tisa.

¢ Jones Radio Networks COO/Exec VP Jim LaMarca has
announced that he’s leaving the company in January. “I've
had a fantastic |5 years, first with Broadcast Programming,
and now JRN, but the time is right for me to try some new
challenges,” he says. Rumors of LaMarca beginning intensive
training to make the visually awkward two-man luge team
at the 2006 Winter Olympics remain unconfirmed at this
time.
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After several years battllng feellngs of madequacy,
Susquehanna CHR/Pop WWWQ (Q100)/Atlanta has re-
ceived a much-needed and long-

o G e

overdue power upgrade. “This has
M been in the works since the day |
took the job in December 2001,”
{ PD Dylan Sprague told ST. “We've
k4 finally been approved to upgrade

d from 6,000 watts to a full Class C2
— 12,500 watts at 978 feet —
which should give us excellent cov-

erage in the immediate metro and

@Q100's improved coverage
map.

much improved coverage in the
suburbs, where the Top 40 kids and their parents live.”

The ngmmmmg Dept.
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¢ Charlie Cook has left Westwood One where he had
been VP/Programming for the company’s West Coast op-
erations in Culver City and Valencia, CA. Cook, who has
more than 30 years of programming experience, can be
reached at 818-378-5979.

* Shawn Murphy is the new PD for Regent Active
Rocker WQBK/Albany, NY. He replaces Chili Walker, who
left earlier this month. Murphy was most recently PD of Ac-
tive Rock WZBH/Salisbury-Ocean City, MD, where he
worked for almost |0 years. His label call times are Thurs-
just kidding: It's pm.

¢ With VP/Programming }im Mahanay’s pending exit next
week from Triple A WZEW/Mobile, Dot Com Plus Man-
aging Partner and WZEW Director/Programming Tim Camp
will assume day-to-day programming duties for the station,
ably assisted by current MD Lee Ann Konick.

* WTLC/Indianapolis midday personality Khris “The
First Lady” Raye annexes MD stripes lovingly handed
down by PD Brian Wallace. Raye joined the Radio One Ur-
ban AC earlier this year. She previously hosted Whispers in
the Dark on WGClI/Chicago.
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days from 2-4am ...

* Night jock Beaver
adds Music Coordinator
duties at NextMedia
CHR/Pop WERO (Bob
93.3)/Greenville, NC.
Hehehehehe ...
“Beaver.”

we said
‘Thanks! Just had it stuffed.’

QuickHits
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. MD/aftemoon ’ock Russell Rush exits Regent CHR/Pop
WBNQ/Bloomington, IL and is reunited with former 'BNQ
PD Tony Travatto at Clear Channel CHR/Pop KXXM (Mix
96.1)/San Antonio, where he’ll do afternoons. Rush’s arrival
shuffles the Mix lineup: Jamie Martin moves over to
clustermate Country KAJA while Travatto slides into middays
to make room for Rush, who will be followed by Tony
Cortez from 7pm-midnight.

* Asif 12 years in one place weren't enough, KDWB/Min-
neapolis thinks enough of morning maniac Dave Ryan to
ink him to a new three-year extension. “I've known of
Dave’s tremendous talent since he worked in Columbus,
OH,” says PD Rob Morris. “And now, having worked with
him for || of his |2 years here at KDWB, I'm in more awe

www.americanradiohistorv.com

of his talent each and every day. I'm glad Dave is continuing
at KDWB.”

For his part, VP/GM Dan Seeman appears to be elated at
Ryan's extended deal. “We’re elated to sign him for another
three years,” he says. Seaman and Morris then made Ryan
buy them lunch at |D Hoyt's.

* After eight years waking up Long Island as morning co-
host at Cox CHR/Pop WBLI/Nassau-Suffolk, Maria Garcia
has left the building. Her co-host, Steve Harper, will fly solo
for now with the help of existing “third wheel” Randy. PD
Jeremy Rice is extremely motivated to secure a replacement,
like, soon. If you wanna toss your materials his way, e-mail
‘'em to jeremy.rice@cox.com.

* The syndicated Steve Harvey Morning Show will land on
Clear Channel Urban AC WDAS-FM/Philadelphia begin-
ning Oct. 31. Harvey will replace the Carter & Sanborn
show, which has only been on WDAS since January, when
they replaced The Tom joyner Morning Show, which had

TIMELINE

| +Mark Mays assumes the President/
CEO role at Clear Channel. §
*Tim Sabean upped to VP/Active Rock
Programming at Infinity Broadcasting.
* Steve Barnett promoted to President of
Epic Records.

4 S AR ot
S)rears-ago il 0

* Legendary programmer Frankie Cocker dies.

* Mike Rittberg upped to VP/Rock at Warner Bros.
Records.

» Georgeann Herbert moves to WWJ & WXYT/Detroit
as OM.

. @f 5&& 3 S @ﬂ@ﬂ 40% o z‘gﬂ,J : o

* Zemira Jones named President/GM of WLS/Chicago.
* Alex Luke promoted to PD of KPNT/St. Louis.
» Janet Shay named GSM of KSTE/Sacramento.

» Seth Mason elevated to VP of Windy
City Broadcasting.

* Greater Media names Charlie Banta
Group VP/Radio.

« Bill Pasha named PD of KRSR/Dallas.

——— — Bi{llPag‘w
VYEARS Ag0. .0 w7

*Dick Asher named President/CEO of PolyGram/
Records.

* Ackerly Communications names Rick Scott Director of
Programming.

* Mike Nauman moves to the VP/GM position at WBYU/
New Orleans.

» Dan Griffin moves to WJR/Detroit as Operations Direc-
tor.

* Brian Scott named PD of WGBS/Miami.

» Jonathan Black named Exec. VP at TEC Records.

» Tom Bigby joins WXYZ/Detroit for mid-
days,

* Dale Franz named OM of KSAQ/San
Antonio.

* KGGO/Des Moines names Ken Paul
News Director.

\,\.
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crossed the street to Radio One rival WRNB. Confused yet? |
So are we. \

* WBTS (95-5 The Beat)/Atlanta Promotions & Market-
ing Director Dave Clapper doubles his promotional plea- }
sure by annexing similar duties at Cox clustermate WSB-FM. ‘

* Jason Goodman has been PD of Dick Broadcasting
CHR/Pop WKZL/Greensboro for about a week, and he's al- '
ready facing his first big-boy PD crisis: finding a new mid-
day jock to replace |0-year station vet Jon Matthews, who's |
leaving to concentrate on his voiceover career. The good
news: Matthews will stick around until the first of 2006, giv-
ing Goodman tons of time to beat the bushes, as it were.

¢ The MJ Morning Show, starring M} Kelli, heard on flagship
WFLZ/Tampa and CC sisters KSLZ/St. Louis and WFKS/Jack-
sonville, will soon be missing Exec. Producer Hoover after four- ‘
plus years with the show. WFLZ PD Jeff Kapugi says, “He's de-
cided to move back to Sports radio, which is where we found

him in the first place.” if you think you have the stones to take
this one on, rush your stuff directly to M) at WFLZ.

Helton, Other Dudes To Be Honored

We are bursting with pride over the news that our pal
and co-worker, R&R Country Stud Lon Helton, will be
honored by the Country Radio Broadcasters as a 2006 in- 1
ductee into the Country Music DJ Hall of Fame along with |
veteran personalities Terry Dorsey and Arch Yancey. Also )
set to be inducted into the Country Radio Hall of Fame: |
Broadcaster Jonathan Fricke and CRB Executive Director Ed |

TOP 10 SHOWS Oct. 17-23
Total Audience | L
(109.6 million households) | Adults=16-49
1 CSI 1 Despemte Housewives
2 Desperate Housewives 2 CSI
3 Lost | 3 Lost
4  Without A Trace 4 Grey'’s Anatomy
5 Grey’s Anatomy 5 ER
6 CSI: Miami | 6 CSI: Miami
7 Survivor: Guatemala 7 Survivor: Guatemala
a8 NCIS (tie) Without A Trace
9 World Series Game 2 | 9 NFL Monday Night Football
(Houston at Chicago \ (St. Louis at Indianapolis)
White Sox) 10 World Series Game 2
10 Commander In Chief (Houston at Chicago
White Sox)
Source: Nielsen Media Research

Salamon, while legendary record promotion vet Jack Lameier
will receive the coveted CRB President’s Award. The festivi-
| ties will be held, naturally, on Valentine’s Day 2006, prior to
Country Radio Seminar 37 in beautiful downtown Nash Vegas.

All we can say is, keep an eye on the centerpieces.

News/Talk Topics

* Former KNBR/San Francisco host Larry Krueger and
ex-producer Tony Rhein have filed lawsuits against their
former employer, according to the San Francisco Chronicle.
Krueger and Rhein, along with former KNBR PD Bob Agnew
(now at crosstown KNEW & KQKE), were fired last Au-
gust after Krueger commented on how badly the San Fran-
cisco Giants were playing at the time, saying the team was
full of “brain-dead Caribbean hitters hacking at slop.” He also
said that the brain of Giants manager Felipe Alou had “turned
to Cream of Wheat.” Oddly, Alou
and the Giants brass were not
amused. The ensuing media
firestorm and a subsequent ugly §
incident on the KNBR morning '
show earned permanent vacations
for Krueger, Rhein and Agnew.

Both Krueger’s and Rhein'’s law-
suits allege that Susquehanna fired

Not Felipe Alou’s brain.

them solely to appease the Giants
organization, so as not to interfere
with a pending sale of the company's station group, which
includes KNBR. According to the Chronicle, Krueger and
Rhein are seeking unspecified damages for defamation and
breach of contract, specifically blaming KNBR VP/GM Tony

Salvadore and Giants Exec. VP Larry Baer for “setting the |

stage for just about everything that went wrong.”

* Terry Meiners, who has been doing afternoons on
Clear Channel News/Talker WHAS/Louisville since 1985, just
inked a sweet new |0-year deal that will keep him around
through 2015. “Someone hit me on the head, and when |
said CC Re-
gional VP/Programming Kelly Carls. “It’s just weird.”

* PD Paul Duckworth has left Pamplin News/Talker
KPAM/Portland, OR after just eight months on the job. GM
Paul Clithero confirms that he’s currently on a nationwide

woke up, | saw we'd signed a new contract,”

hunt for a replacement.

| Condolences

* Former Sundance Broadcasting President Mike Jorgenson
| was found dead last week in his hore in San Miguel, Mexico.
He was 58. A foundation is being established to fulfill Jorgenson's
lifelong dream of providing scholarshiss for underprivileged chil-
dren in Mexico and children in his hometown in lowa. Details
will be released in the near ‘uture.

* We are also saddened to reporz that longtime KLOS/Los
Angeles overnight personality Al Ramirez passed away on Oct.
23 of natural causes. He was 54. Ramirez, who had worked
for KLOS since 1979, leaves behind a 7-year-old son, Christo-
pher. “Al was like a big brother to me,” said KLOS PD Rita
Wilde. “With anyone you work with so long, they become

part of the family. We had many great moments working to-

gether, and he'll be sorely missed by the KLOS family and
its listeners.”

BOX OFFICE TOTALS

Oct. 21-23
Title (Distributor) $ Weekend $ To Date
1 Doom (Universal)* $15.48 31548
2 Dreamer: Inspired... (DreamWorks) $9.17  $9.17
3 Wallace & Gromit... (DreamWorks) $8.58 $43.91
4 The Fog (Sony) $6.66 $20.91
5 North Country (WB)* $6.42  $6.42
6 Elizabethtown (Paramount) $5.60 $18.82
7 Flightplan (Buena Vista) $4.72 $77.29
8 In Her Shoes (Fox) $3.88 $26.17
9 A History Of Violence (New Line) $2.69 $26.30
10 Two For The Money (Universal) $2.42 $20.70

*First week in reiease. All frgures in millions.
Source: Nielsen ED!

COMING ATTRACTIONS: This week’s openers include Saw
/I, whose Treadstone Records/Image Entertainment
soundtrack sports Mudvayne's “Fcrget to Remember,” Mari-
lyn Manson'’s “Irresponsible Hate Anthem” (Venus Head Trap
Mix), Papa Roach'’s “Blocd (Empty Promises),” Sevendust'’s
“Pieces” and Queens Of The Stone Age’s “Burn the Witch”
(Unkle Variation). “Caliente (Dark Entries)” by Revolting Cocks
featuring Butthole Surfers’ Gibby -laynes and Ministry's Al
Jourgenson, along with cuts by &kinny Puppy, The Used,
Bloodsimple and others, complete the ST.

Also opening this week is Prime, whose Varese Sarabande
soundtrack contains Rufus Wainwright's “Peach Trees,” Le
Tigre's “Fake French,” Ray LaMontagne’s “Shelter, Rachael
Yamagata’s | Wish You Love” and more.

— Julie Gidlow

anta Bab

Recorded by:
Eantha Kitt

Ka/M’/R Mw»ogw
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With thanks to all the Program Directors and Disk Jockeys who through the years have made Santa Baby

the song that puts a smile into Christmas
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GOING FORADDS,

MIKE TRIAS

mtrias@radioandrecords.com

Musical Goodie Bag

While your kids are running around the neighborhood, gath-
ering treats to their hearts’ content, it’s time for you to do the
same for your station, musically. Here are just a few highlights
from next week'’s selection of sonic sweets.

Cheating usually isn’t the greatest of moves, but in Keyshia
Cole’s case, it may be a million-dollar
idea. The 21-year-old is reaching out
to radio with “I Should’ve Cheated,”
taken from her debut CD, The Way It
Is. Says Cole about the slow jam,
which has already risen to No. 33* on
the Rhythmic chart, “That song has a
lot of emotion because I feel every girl
and every guy can relate to it. If you're
being the best that you can be in a re-
lationship, and you get home and
they’re like, 'Where you been?’ I'd be like, ‘Well, where I could
have been is....” Don’t start! It could get real ugly.”

Cole's first experience in the music industry came at 12 years
old, when she worked with MC Hammer. She recently finished a
supporting slot on Musiq’s tour and is currently on the road with
Kanye West (she even performs a song with him during his set).
She’ll be on the road with Ye until mid-December, and look for her
to perform at the upcoming Vibe Awards, where she’s up for three
trophies: R&B Voice of the Year, the Next Award and Vibe Vixen.

After five straight weeks in the No. 1 spot at Hot AC with
“Blind” (the track is still sittin” pretty at No. 3*), Lifehouse start
at Pop with the song, which is from their self-titled album, pro-
duced by John Alagia and recently
4 certified gold. Lifehouse are reaping
the rewards of their third album, and
| they hope to have the same luck
when they release their first DVD, Ev-
4 crything, on Nov. 22. It will include all
of their music videos and live perfor-
mance footage shot earlier this year at
the Roseland Theater in Portland, OR.

As for touring, look for singer-gui-
tarist Jason Wade, drummer Rick Woolstenhulme and bassist-
singer Bryce Soderberg to play East Coast markets through ear-
ly November.

“You have to love playing music, and that’s why I like all these
guys,” says Ryan Shupe of Ryan Shupe & The RubberBand. “If
any of us were in it to be famous or make money, I don’t think
it would have worked.” Shupe, a fiddle player, formed The Rub-
berBand in Salt Lake City, figuring he’d use a rotating lineup of
musicians. However, banjo player Craig Miner, guitarist Roger
Archibald, drummer Bart
Oldon and bassist Colin
Botts ended up sticking
around.

The band signed with §
Capitol, but only after they
finished recording their de- .
but album, Dream Big. Says
Shupe about the album,
“It’s about a fundamental
belief in humanity. If we can make someone’s life better, even if
it’s just for three minutes, we'll consider ourselves a success.”
Next week Shupe and the band aim for success as they present
“Banjo Boy” to radio.

Fall Out Boy hope to climb the Alternative charts as they
present “Dance, Dance” to radio. The song is from the band’s
sophomore album, From Under the Cork Tree. The album’s title
was inspired by bassist-lyricist Peter Wentz’s favorite childhood
book, The Story of Ferdinand, by Munro Leaf, which tells the tale
of a bull who chooses to sit under a cork tree and smell flowers
rather than battle a bullfighter in the ring.
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Week 0f 10/31/05

CHR/POP

ANNA NALICK in The Rough (Columbia)
KANYE WEST f/A.LEVINE Heard 'Em Say (Roc-A-Fella//{DJMG)
LIFEHOUSE Blind (Geffen/

CHR/RHYTHMIC

KEYSHIA COLE { Should've Cheated /4&M/interscope)
R THICKE flPHARRELL Wanna Love You Girl (Star Trak/interscape)
TEAIRRA MARI Phone Booth /Roc-A-Felia/IDJMG)

URBAN

BOW WOW Fresh Azimiz (Columbia)

BUBBA SPARXXX f/P. PABLO & S. BROWN The Otherside
{Purple Ribbon/Virgin)

ONE CHANCE That's My World [USL/AMG)
TEAIRRA MARI Phone Booth (Roc-A-Fella//DJMG)
TOM G. City Boy Wit It (Gigantic)

URBAN AC

JAVIER indecent Proposal (Capital)
SHARISSA fITANK You Can Do Better (Virgin/

GOSPEL

KHRISTIAN Deing For Me (Nahar/

LUTHER BARNES & THE RED BUDD GOSPEL CHOIR
Somehow, Someway (Atlanta Int’)

REVEREND AL & PASHION LEWIS It Ain't About Us! (VSG)
RODNIE BRYANT What Would I Do Without You (Tyscot/

COUNTRY

CHELY WRIGHT C'est La Vie (Dualtone/Painted Red)
DANIEL SMITH Right Side Of Love (Parfor/

JACE EVERETT Bad Things (Epic/

JACK INGRAM Wherever You Are (Big Machine/Show Dog)
RYAN SHUPE & THE RUBBERBAND Banjo Boy (Capitol)
SARA EVANS Cheatin' (RCA)

AC

No Adds

HOT AC

No Adds

SMOOTH JAZZ

SHADY GRADY Groovette (Celebrity Status)

ROCK

DARK NEW DAY Pieces (Warmner Bros.)
DEAF PEDESTRIANS Splatter [Dotpointperiod)
THEORY DF A DEADMAN Say Goodbye /Roadrunner/IDJMG)

ACTIVE ROCK

DARK NEW DAY Pieces (Warner Bros.)
DEAF PEDESTRIANS Splatter (Dotpointperiod)
THEORY OF A DEADMAN Say Goodbye /Roadrunner/iDJMG)

ALTERNATIVE

DEAF PEDESTRIANS Splatter (Dotpointperiod)
FALL OUT BOY Dance, Dance (/sland//DJMG)
LAGWAGON Automatic fFar Wreck Chords)

TRIPLE A

DAVE COUSINS & C. CONRAD The Moon & Stars (Witchwood)
JOHN HIATT Love's Not Where We Thought We Left it (New West/
MIKE DOUGHTY Busting Up A Starbucks (4 TO/RCA/RMG)
RANDY & THE BLOODY LOVELIES Blue Horizons (Cheap Lullaby)
S. McNALLY The Worst Part Of A Broken Heart (Back Porch/EM))
SPEECH Gone Away (Blubammack/

SPOTTISWOODE & HIS ENEMIES I'm Drunk (High Wire)
WINTERPILLS Laughing (Signature Sounds)

CHRISTIAN AC

AMBER EPPINETTE Biggest Story (Embassy/
NATHAN BRUMLEY Show Me A Sign (Embassy/
RUSS LEE Faithful Love (Vertical Vibe)

SHAWN TYLER GRAY Holy Like You [Embassy/
SONICFLOOD You Are (V0)

STRYPER Make You Mine Big 3/

CHRISTIAN CHR

AMBER EPPINETTE Biggest Story (Embassy/
BROKENBOX Crazy (Word Of Mouth)

ECHOING GREEN Blind (BEC/A Different Drum/
JEREMY CAMP Breathe (BEC/Tooth & Nail)
NATHAN BRUMLEY Show Me A Sign (Embassy/
SHAWN TYLER GRAY Holy Like You (Embassy)
SONICFLOOD You Are (N0/

STELLAR KART Finish Last (Word/CurlyWarner Bros.)
STRYPER Make You Mine (Big 3/

CHRISTIAN ROCK

BROKENBOX Crazy (Word Of Mouth)
ECHOING GREEN Biind (BEC/A Different Drum)
JEREMY CAMP Breathe (BEC/Tooth & Nail)
STRYPER Make You Mine (Big 3/

INSPO

KRISTIAN BDOTH Whatever You See in Me Embassy/
RUSS LEE Faithful Love (Vertical Vibe)
VICKI YOHE Here In This House (PureSprings/EM! Gospel)

- CHRISTIAN RHYTHMIC

ECHOING GREEN Blind (B£C/A Different Drum)

R&R'’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

jfagot@radioandrecords.com.
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NAT/IONAL MUSIC

Voice of America broadcasts in 44 lan-

guages in over 60 countries with an audi-

ence of 100 million listeners on 798 radio

stations and 502 television stations.
Larry London « 202-619-3901

Adds

MADONNA Hung Up

GWEN STEFANI Luxurious
Plays

Artist/Title ™ W
GORILLAZ Feel Good Inc. 40 36
BLACK EYEQ PEAS My Humps 38 36

GREEN OAY Wake Me Up When September... 36 42
ALL-AMERICAN REJECTS Dirty Little Secret 34 32

NICKELBACK Photograph 34 32
KELLY CLARKSDN Because Of You 34 34
MARIAH CAREY Shake It Off 34 36
FALL OUT BOY Sugar, We're Goin’ Down 34 38
RIHANNA If It's Lovin’ That You Want 34 0
KANYE WEST Gold Digger 34 34
SANTANA {/MICHELLE BRANCH I'm Feeling...30 22
PUSSYCAT DOLLS Stickwitu 30 30
SEAN PAUL We Be Burnin’ 28 30
RYAN CABRERA Shine On 26 14
PRETTY RICKY Your Body 22 22
BOW WOW 1/CIARA Like You 22 20
GAVIN DEGRAW Follow Through 20 18
CHRIS BROWN f/JUELZ SANTANARunlt 18 26
ASHLEE SIMPSON Boyfriend 18 18
AKON Belly Dancer... 16 12
FRANKIE J. More Than Words 16 4
MARCOS HERNANDEZ If You Were Mine 14 20
NELLY Fly Away 12 28

MARIAH CAREY Don't Forget About Us 12 0

fs»e;_o_

Artist/Title Total Plays
HILARY DUFF Wake Up 78
CRAZY FROG Axel F 74
JESSE McCARTNEY Beautiful Soul 73
BOWLING FOR SOUP 1985 73
AKON Lonely 72
CLICK FIVE Just The Girl 7
B5 Dance For You 66
ALY & A.J. Rush 44
KELLY CLARKSON Behind These Hazel Eyes 32
RIHANNA Pon De Replay 31
WEEZER Beverly Hills 3
JESSE McCARTNEY She’s No You 30
ALY & A.J. Do You Believe In Magic 30
YELLOWCARO Ocean Avenue 30
BLACK EYED PEAS Don't Lie 29
KELLY CLARKSON Breakaway 29
JESSE MCCARTNEY What's Your Name? 29
ALY & A.J. Walking On Sunshine 29
J0JO Leave (Get Out) 29
GWEN STEFANI Rich Gir 29

Playlist for week of Oct. 16-22.

w

LIFEHOUSE Blind
GORILLAZ Dare
SIMPLE PLAN Crazy

Octane
Jose Mangin

OEFTONES Simple Man

COHEED AND CAMBRIA The Suffering
FIVESPEED The Mess

REVERY Popstar Wedding

Hard Attack
Jose Mangin

CHILDREN OF BODOM (n Your Face
NEVERMORE Born (The Retribution Of...)
CRYPTDPSY In The Kingdom Where Everything...
MASTODON The Bit

Left Of Center

Rich McLaughlin

VARIOUS ARTISTS Do They Know It's Hallowe'en
SILVER JEWS Punks In The Beerlight
AMERICAN ANALOG SET The Green Green Grass
TEST ICICLES Boa Vs. Python

LONG WINTERS Ultimatum

ROBBIE FULKS Fountains Of Wayne Hotline
WOLF PARADE Shine A Light

Boombox
Jeff Regan
DYLAN RHYMES Fashion Kills
The Pulse

Haneen Arafat

MAOONNA Hung Up
ALANIS MORISSETTE Crazy

Starlite

Haneen Arafat

C. LAUPER 1/S. McLACHLAN Time After Time
R. STEWART 1/D. ROSS I've Got A Crush On You

Underground Garage
Haneen Arafat
LA'S There She Goes

Shade 45
Lil Shawn

SMITTY {/SCARFACE... Ghetto
TONY YAYO /50 CENT... We Don't Give A F* *k
NOTORIOUS B.1.G. I/TWISTA... Spit Your Game

New Country

Al Skop
B. PAISLEY 1/D. PARTON When | Get Where...

Outtaw Country

Jeremy Tepper

JOHN FOGERTY Almost Saturday Night
JOHN FOGERTY Rockin’ All Over The World

STONEY LARUE Idabel Blues
STONEY LARUE Solid Gone

IRIUS I

BLifie

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Sirius Hits 1 Dlsordt_ar‘
Kid Kelly Meg Griffin
, JOHN CALE For A Ride
SHAKIRA Don't Bother FORNICATE Si g

PIXIES Where Is My Mind
BURT BACHARACH Who Are These Peopie
BURT BACHARACH Go Ask Shakespeare

The Coffee House

Darrin Smith

AMDS LEE Colors

BRIGHT EYES We Are Nowhere And It's Now
CHRIS BOTTI {/MICHAEL BUBLE Let There Be Love
DAR WILLIAMS You Won't See Me

Area 33

Howard Marcus

0J TIESTO Ur

MATT DAREY A2ZY Eternity

MEGARA VS. DJ LEE The Megara 2005
WALT Plagas

Regyae Rhythms
Pat McKay
BOB MARLEY Slogans

Revolution

Joey Maniscalco

PLUMB Better
RELIENT K The Truth

Planet Jazz

Steve Williams
BEBEL GILBERTD Ceu Distante

Mark Bejarano

ALACRANES MUSICAL Si Yo Fuera Tu Amor
SERGIO VEGA Cosas Del Amor

PABLO MONTERO Se Te Olvido

NINEL CONDE Ingrato

Universo Latino

Gino Reyes

LAURA PAUSINI Como Si No Nos Hubieramos Amado
LUIS FONSI Estoy Perdido
MARIA MATTO Detras Del Amor

Gino Reyes

JERRY RIVERA Ay Mi Vida
CALLE 13 Se Vale To' To'

ANGEL & KHRIZ De Lado A Lado

Music
CHOICE

‘Your Music. Your Cholce.™

30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300

Hit List
Justin Prager

NATASHA BEDINGFIELD Unwritten
MADONNA Hung Up

SHAKIRA Don’t Bother

T-PAIN I'm Sprung

Soft Rock

Justin Prager

KELLY CLARKSON Because Of You

MELISSA ETHERIDGE t Run For Life

GOO GOO DOLLS Better Days

BRUCE HORNSBY Dreamiand

C. LAUPER 1/S. McLACHLAN Time After Time

Rock

Gary Susalis

DARK NEW DAY Pieces

DARKNESS One Way Ticket

FIVESPEED The Mess

FLYLEAF Fully Alive

MOTLEY CRUE 1/C. BENNINGTON Home Sweet Home
NICKELBACK Animals

QUEENS OF THE STONE AGE Burn The Witch
THEORY OF A DEADMAN Say Goodbye

Alternative

Gary Susalis

BLINK-182 Not Now

COHEED AND CAMBRIA The Suffering
DEFTONES Wax And Wane

MEST Take Me Away (Cried Out To Heaven)
WEEZER Perfect Situation

Today’s Country

John Hendricks

ROCKIE LYNNE Lipstick
JOSH TURNER Your Man

Americana
Liz Opoka
MERLE HAGGARD Where's Al The Freedom

866-MVTUNES

21,000 movie theaters

West

COLDPLAY Fix You

KENNY CHESNEY Who You'd Be Today

XMAS BALLS All | Want For Christmas Is A Soldier...
AQUALUNG Brighter Than Sunshine

LEE ANN WOMACK | May Hate Myself In The...

Midwest

COLDPLAY Fix You

KENNY CHESNEY Who You'd Be Today

XMAS BALLS All | Want For Christmas Is A Soldier...
AQUALUNG Brighter Than Sunshine

JIM BRICKMAN f/WAYNE BRADY Beautiful
Southwest

COLDPLAY Fix You

KENNY CHESNEY Who You'd Be Today

XMAS BALLS All | Want For Christmas Is A Soldier...
AQUALUNG Brighter Than Sunshine

LEE ANN WOMACK | May Hate Myself In The...

Northeast

COLOPLAY Fix You

KENNY CHESNEY Who You'd Be Today
AQUALUNG Brighter Than Sunshine

XMAS BALLS All | Want For Christmas Is A Soldier...
LEE ANN WOMACK | May Hate Myself In The...
Southeast

COLOPLAY Fix You

KENNY CHESNEY Who You'd Be Today

XMAS BALLS Al | Want For Christmas Is A Soldier...
AQUALUNG Brighter Than Sunshine

LEE ANN WOMACK | May Hate Myself In The...

Aol Radio@Network
Ron Nenni » 415-934-2790

Top Country
Beville Darden

CARRIE UNDERWOOD Jesus. Take The Wheel
GARTH BROOKS Good Ride Cowboy

LEE ANN WOMACK Twenty Years And...

GRETCHEN WILSON | Don't Feet Like Loving You Today

Top Jams
Donya Floyd

PHARRELL Can | Have 1t Like That
CHAMILLIONAIRE Turn It Up

Top Pop
Jeff Graham
BACKSTREET BOYS Crawling Back To You

Top Dance
Mike Spiniella
AMBER Just Like That

o o L E e e e

@RADID NETWORKS

Phil Hall» 972-991-9200

Rejoice
Willie Mae Mcliver

YOLANDA ADAMS Victory
SMOKIE NORFUL God Is Able

Country Coast To Coast

Dave Nicholson

BROOKS & DUNN Believe
REBA McENTIRE You're Gonna Be

Real Country

Richard Lee

GRETCHEN WILSON | Don't Feel Like Loving You Today
TRACE ADKINS Honky Tonk Badonkadonk

- o W s caw

9

JOKEE
RADIO
NETWORK -

Ken Moultrie « 800-426-9082

Mainstream Country
Hank Aaron

BRAD PAISLEY f/ DOLLY PARTON When | Get...
CARRIE UNOERWOOD Jesus, Take The Wheel
BROOKS & DUNN Believe

New Country
Hank Aaron

BRAD PAISLEY f/ DOLLY PARTON When | Get...
CARRIE UNDERWOOD Jesus, Take The Wheel
BROOKS & OUNN Believe

Lia
Hank Aaron

BRAO PAISLEY t/ DOLLY PARTON When | Get...
BIG & RICH Comin’ To Your City

Danny Wright
Hank Aaron

BRAD PAISLEY f/ DDLLY PARTON When | Get...
SUGARLAND Just Might (Make Me Believe)

o VRS L e O VO AN N B BT AR S

24 Hour Formats
Jon Holiday * 303-784-8700

Hot AC
Jon Holiday

MADONNA Hung Up

ALANIS MORISSETTE Crazy
JAMES BLUNT You're Beautiful
GAVIN DeGRAW Follow Through
INXS Pretty Vegas

Adult Contemporary

Rick Brady
ERIC CLAPTON Say What You Will

U.S. Country
Penny Mitchell
BROOKS & OUNN Believe

@!MUSIC

Audio

Jay Frank » 310-526-4247

John Lenac * 310-526-4378
ALANIS MORISSETTE Crazy

AKGIE STONE | Wish | Wasn't Kidding
ANTHONY HAMILTON Can't Let Go
AVILA BROTHERS | Want You

BRIL Far Away

CARRIE UNDERWOOD Jesus Take The Wheel
OESOL Blanco Y Negro

OESTINY’S CHILD Stand Up For Love
EBONY EYEZ 1/112 Take Me Back
FREDDIE JACKSON | Wanna Get Next To You
HEATHER HEADLEY In My Mind

INXS Pretty Vegas

JAGUAR WRIGHT Flower

JAMESY P Nookie Tonight

JEREMY CAMP Breathe

JESSE McCARTNEY Because You Live
LUIS FONSI Estoy Perdido

MATTHEW WEST Only Grace

PAUL WALL They Don't Know

RBD Nuestro Amor

ROADRUNNER UNITED The End
SAVING JANE Girl Next Door

STEVIE WONDER Shelter In The Rain
SYSTEM OF A DOWN Hypnotize

T. WATERS Tears In My Eyes
TEAIRRA MARI Phone Booth

EXIT Don't Push

FUGEES Take It Easy

LOVEMAKERS Prepare For The Fight

Video

Jay Frank « 310-526-4247
Colleen Quill » 310-526-4394
JASON MRAZ Geek In The Pink
KEITH URBAN Better Life
MARQUES HOUSTON Sex With You
MUOVAYNE Forget To Remember
MATASHA BEOINGFIELO Unwritten
PAUL WALL They Don’t Know
PUSSYCAT DOLLS Stickwitu
QUEENS OF THE STONE AGE Burn The Witch

24 deat

£ musicsnippet.com

Tony Lamptey * 866-552-9118

Hip-Hop
TRICK TRICK Welcome To Detroit
REMY MA Conceited

R&B
CRUNA Take Me Higher
T-PAIN 'm N Luv Wit A Dancer

S Ls W BE SR Lh sl

Rob Edwards « 661-294-9000

AC
Andy Fuller

JAMES BLUNT You're Beautiful
C. LAUPER 1/S. MCLACHLAN Time After Time

Mainstream Country
David Felker

GRETCHEN WILSON | Don't Feel Like Loving...
TRACE AOKINS Honky Tonk Bodonkadonk

Young & Verna

David Felker

GRETCHEN WILSON | Don't Feel Like Loving...
OANIELLE PECK | Don't

Howom e s s s o P

HNY

WAITT RADHD KETWDRNS

Alternative Now

Polychronopolis » 402-952-7611

GORILLAZ Dare

STAIND Falling

COLDPLAY Talk

AGAINST ME! Don't Lose Touch

HEAOQ AUTOMATICA Piease Please Please
YOUTH GRDUP Shadowland

Country Today
John Glenn

TiM McGRAW My Best Friend
RASCAL FLATTS Here's To You

AC Active

Dave Hunter
MAOONNA Hung Up

o e S GO s

the john tesi,
radio MW%)‘L

Music and inteligence for your Life
Scott Meyers « 888-548-8637
Tesh Nightly Show

D.H.T. Listen To Your Heart
JON SECAOA Window To My Heart

www americanradiohistorv. com
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72 million households

Plays
KELLY CLARKSON Because Of You 24
GREEN DAY Wake Me Up When September Ends 24
BLACK EYED PEAS My Humps 21
YOUNG JEEZY f/AKON Soul Survivor 20
BOW WOW 1/CIARA Like You 20
LIL KIM Lighters Up 20
KANYE WEST Gold Digger 19
ALL-AMERICAN REJECTS Dirty Little Secret 19
AVENGED SEVENFOLD Bat Country 18
ASHLEE SIMPSON Boyfriend 16
DAVID BANNER Play 10
NICKELBACK Photograph 10
PHARRELL Can | Have it Like That 10

MISSY ELLIOTT Teary Eyed 7
TWISTA {/TREY SONGZ Girl Tonite 7
MY CHEMICAL ROMANCE The Ghost Of You 7
AUDIOSLAVE Doesn't Rernind Me 6
FRANZ FERDINAND Do You Want To 6
CHRIS BROWN 1/JUELZ SANTANA Run it 6
RYAN CABRERA Shine On 6
Video playlist for the week of Oct. 17-23.

David Cohn 2
General Manager
KANYE WEST Goid Digger 43
YOUNG JEEZY /AKON Soul Survivor 40
THREE 6 MAFIA Stay Fly 33
AVENGED SEVENFOLD Bat Country 23
COMMON Testify 23
YING YANG TWINS {/PITBULL Shake 23
MY CHEMICAL ROMANCE The Ghost Of You 22
COHEED AND CAMBRIA The Suffering 22
GORILLAZ Dare 21
50 CENT t/M08B OEEP Outta Contro} 18
SEAN PAUL We Be Burnin’ 17
TWISTA {/TREY SONGZ Girl Tonite 17
LIL KIM Lighters Up 17
FOO FIGHTERS DOA 16
LIL WAYNE Fireman 16
T-PAIN I'm Sprung 15
SYSTEM OF A DOWN Question! 14
HAWTHORNE HEIGHTS Niki FM 14
FRANZ FERDINAND Do You Want To 13
WHITE STRIPES My Doorbell 13

Video playlist for the week of Oct. 17-23.

NATIONAL MUSIC

75 million households

Rick Krim
Exec. VP
Adds
INXS Pretty Vegas

MARIAH CAREY Don't Forget About Us
MADONNA Hung Up

SHAKIRA Don't Bother

GWEN STEFANI Luxurious

KELLY CLARKSON Because Of You

KANYE WEST Gold Digger

MARIAH CAREY Shake It Off

GREEN DAY Wake Me Up When September Ends
BLACK EYED PEAS My Humps

NICKELBACK Photograph

GORILLAZ Feel Good Inc.

WEEZER Beverly Hills

SHERYL CROW Good s Good

PUSSYCAT DOLLS Stickwitu

SANTANA {/MICHELLE BRANCH I'm Feeling You
CDLDPLAY Fix You

AQUALUNG Brighter Than Sunshine

KILLERS All These Things That I've Done

LEELA JAMES Music

AUDIOSLAVE Doesn't Remind Me

RICKY MARTIN 1/FAT JOE & AMERIE | Don't Care
OESTINY'S CHILD Stand Up For Love

ALANIS MORISSETTE Crazy

FRANZ FERDINANO Do You Want To

Video playlist for the week of Oct. 17-23.

GREAT AMERICAN COUNTRY ™

38.3 million households
Ed Hardy, President
Sarah Trahern, VP/Programming

ADDS

SHANNON BROWN Corn Fed
AMBER DOTSON | Ain't Your Mama

GARY ALLAN Best | Ever Had

MONTGOMERY GENTRY Something To Be Proud Of
JO DEE MESSINA Delicious Surprise

LONESTAR You're Like Comin’ Home

FAITH HILL Like We Never Loved At All

DIERKS BENTLEY Come A Little Closer

BILLY CURRINGTON Must Be Doin’ Somethin’ Right
JOE NICHOLS Teguila Makes Her Clothes Fail Off
KEITH URBAN Better Life

TOBY KE{TH As Good As | Once Was

KENNY CHESNEY Who You'd Be Today

TERRI CLARK She Didn't Have Time

BLAKE SHELTON Nobody But Me

JASON ALDEAN Hicktown

VAN ZANT Nobody Gonna Tell Me What To Do
LEANN RIiMES Probably Wouldn't Be This Way

RAY SCOTT My Kind Of Music

PATTY LOVELESS Keep Your Distance

JAMIE O'NEAL Somebody's Hero

Information current as of Oct. 24.

CMT

COUNTRY MUSIC TELEVISION

75.1 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

SHANNDN BROWN Corn Fed
LEE ANN WOMACK Twenty Years And Two...

Plays
Artist/Title w W
BIG & RICH Comin' To Your City 31 28
GARY ALLAN Best | Ever Had 30 3t
JOSH GRACIN Stay With Me (Brass Bed) 29 27
FAITH HILL Like We Never Loved At All 28 30
JASON ALDEAN Hicktown 28 29
KENNY CHESNEY Who You'd Be Today 28 26
LITTLE BIG TOWN Boondocks 28 20
DIERKS BENTLEY Come A Little Closer 27 29
SARA EVANS A Real Fine Place To Start 27 28
GRETCHEN WILSON All Jacked Up 27 27
KEITH URBAN Better Life 24 30
MONTGOMERY GENTRY Something To Be... 22 31
MIRANDA LAMBERT Kerosene 22 23
TRACE ADKINS Honky Tonk Badonkadonk 22 22
TDBY KEITH Big Blue Note 18 26
BLAKE SHELTON Nobody But Me 18 22
LONESTAR You're Like Comin' Home 16 14
BRAD PAISLEY Alcohot 15 22
JO DEE MESSINA Delicious Surprise 15 14
BILLY CURRINGTON Must Be Doin’... 15 12

Airpiay as monitored by Mediabase 24/7
between Oct. 18-24.

P&ILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 DAVE MATTHEWS BAND $1.328.2
2 NEIL DIAMOND $1,300.8
3 KENNY CHESNEY $1,200.1
4 ANGER MANAGEMENT TOUR $1,058.5
5 MARC ANTHDNY $818.1
6 OZZFEST $798.2
7 COLDPLAY $759.3
& TOBY KEITH $715.8
9 TOM PETTY & THE HEARTBREAKERS $670.0
10 PEARL JAM $625.5
11 GREEN DAY $623.9
12 JAMES TAYLOR $532.3
13 DESTINY'S CHILD $4959
14 RASCAL FLATTS $450.3
15 VANS WARPED TOUR $449.5

Among this week's new tours:
Chris Botti
Collective Sowl
John Legend
Michelle Malone
Stephen Lynch

The CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 559-271-7900
or www.polistaroniine.com.

SIRIUS HURRICANE RELIEF New Orfeans-based Better Than Ezra and Larry King and wife Shawn were at Sirius’
midtown Manhattan studios on Sept. 20, participating in the NFL Radiothon for Hurricane Relief Better Than Ezra per-
formed, and the Kings were among many celebrities who joined Sirius hosts to appeal for contributions to the New Orleans
Saints’ Hurricane Katrina Relief Fund, formed to provide aid to hurricane victims in the Gulf Coast region. Seen here (I-r) are
Better Than Ezra’s Tom Drummond, Shawn King, the band’s Ken Griffin and Travis McNabe, Larry King and James Payne.
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TELEVISION

Tube Tops

Bebe, Alejandro Fernandez,
Juan Luis Guerra, Intocable,
Kumbia Kings, La Ley, Los
Tigres Del Norte, Laura Pau-
sini, Alexandre Pires, Reyli,
Olga Tafon, Diego Torres and
Julieta Venegas are slated to
perform when the Univision Net-
work presents the 6th Annual
Latin Grammy Awards telecast
(Thursday, 11/3, 8pm ET/PT).

Friday, 10/28

* O.AR., The Tonight Show With
Jay Leno (NBC, check local list-
ings for time).

* David Gray, Late Show With
David Letterman (CBS, check lo-
cal listings for time).

* R. Kelly, Jimmy Kimmel Live
(ABC, check local listings for time).

* The Wallflowers, Late Night
With Conan O'Brien (NBC, check
local listings for time).

e Shaggy, Late Late Show
With Craig Ferguson (CBS, check
local listings for time).

* OK Go, Last Call With Car-
son Daly (NBC, check local list-
ings for time).

¢ David Gray, The Ellen De-
Generes Show (check local list-
ings for time and channel).

Saturday, 10/29

* Sheryl Crow, Saturday Night

Live (NBC, 11:30pm ET/PT).
Monday, 1031

* Ozzy Osbourne and Damian
“Jr. Gong” Marley, Jay Leno.

* Fiona Apple, David Letter-
man.

* Marilyn Manson, 7oo Late
With Adam Carolla (Comedy
Central, midnight ET/PT).

* The Decemberists, Conan
O'Brien.

* Trey Anastasio, Craig Fer-
guson.

* Soulive perform and Big
Bad Voodoo Daddy serve as
this week’s house band on Car-
son Daly.

Tuesday, 111

* Gretchen Wilson and Buck-
wheat Zydeco, David Letter-
man.

¢ Neil Young performs every
night this week on Conan O'Bri-
en.

* Mike Jones, Carson Daly.

Wednesday, 1172

* Terri Clark, The View (ABC,
check local listings for time).

* Dwight Yoakam, Jay Leno.

* Alicia Keys, David Letter-
man.

¢ Ozzy Osboume and Black
Starr, Jimmy Kimmel.

* Patty Loveless, Craig Fer-
guson.

¢ David Gray, Carson Daly.

Thursday, 11/3

* Ryan Cabrera, The View.

* Fiona Apple, Jay Leno.

» Santana, David Letterman.

* Ozzy Osboume, Adam Carol-
la.

* Def Leppard, Jimmy Kim-
mel.

¢ Louis X1V, Carson Daly.

— Julie Gidlow
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4. NICKELBACK Photograph
5. MADONNA Hung Up
6
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. WEEZER Beverly Hills
0. ASHLEE SiMPSON Boyiriend

Apple’s iTunes Music Store is the Ieadmg digital-music service in k
the U.S., offering a catalog of more than 1 million songs from all four *
major label groups and hundreds of independents. Here’s a e
snapshot of the top-selling downloads on Tuesday, Oct. 25, 2005. '

. KANYE WEST f/JAMIE FOXX Gold Digger
. BLACK EYED PEAS My Humps
. CHRIS BROWN f/JUELZ SANTANA Run It

. FALL OUT BOY Sugar, We're Goin’ Down id
. KELLY CLARKSON Because Of You
. YOUNG JEEZY f/AKON Soul Survivor

B2 Top 10 Albums

e

. DEPECHE MODE Playing The Angel

. ASHLEE SIMPSON / Am Me

. VARIOUS ARTISTS Elizabethtown ST
. FIONA APPLE Extraordinary Machine

. FRANZ FERDINAND You Could Have It So Much Better

. NICKELBACK A/l The Right Reasons
. BLACK EYED PEAS Monkey Business
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. ROD STEWART Thanks For The Memories

1
2
3
4
5. KANYE WEST Late Registration
6
7
8
9
10. MARTINA McBRIDE Tlmeless
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A&R WORLDWIDE

PART ONE OF A Two-PART SERIES

SAT BISLA

sat@anrworldwide.com

It's All About The

Publishing

The real estate of the music business

We’ve all been taught that one of the smartest investments
you can make is to acquire property. Buying real estate at
the right time and in the right place can lead to unprecedented
financial windfalls and create a lifetime of wealth. One of the
most lucrative investments you can make in the music business
is music publishing. The right investment (signing an unknown
artist who has even one worldwide hit) can lead to millions of
dollars for both the artist and the publisher.

In a real estate deal, the fine print can be quite
daunting and complex, and the same holds true
for music publishing. If you take the time to un-
derstand it, you may be wealthy beyond belief.
If you don't, you'll be kicking yourself in the
derriere.

Over the next two weeks I'll give you insight
into the secretive and sometimes confusing
world of music publishing. As with any entity
that generates enormous
revenue streams, nobody
involved likes to give
away too much about the
secret recipe for success.
However, several publish-
4 ers (both major and inde-
pendent) have agreed to
discuss the business of
music publishing — the
real estate of the music

John Anderson

business.

This week we interview Windswept Publish-
ing Sr. VP/Music, Film, TV & Lifestyle John
Anderson, who is based in Beverly Hills, CA,
and Stephane Bombet, VP of the independent,
French-owned publishing company Rive
Droite/Right Bank, located in Malibu, CA.

Job Description

Anderson started his career at Windswept 16
years ago, working in the tape room. “We start-
ed with a fantastic catalog packed full of mu-
sic history,” he says. “I sent a tape of the Bo Did-
dley song ‘Before You Accuse Me (Take a Look
at Yourself)’ to Eric Clapton, and he cut it. A
few months later | was promoted to the creative
department as a song plugger and talent scout,
and now I'm combining it all as head of life-
style.

“I've worked with many incredible artists
over the years. Some of my current personal fa-
vorites include The Cramps, Fischerspooner,
Talib Kweli & Hi Tek, Sky Cries Mary, The Bell-
Rays, Th’ Legendary Shack Shakers and Quin-
tron.

“It's extremely important that the publisher

is capable of covering the basic registration and
collection of income for an artist’s catalog,
whichis harder than it sounds. Once that's cov-
ered, a good publisher will act as a manager
for the songwriters they sign. This is the cre-
ative part that separates the different publish-
ing companies.

“The goals include facilitating writer-artist
collaborations; development of bands, includ-
ing cutting tracks and arranging support tours;
shopping for the ever-elusive major-label or
indie distribution deal; licensing songs and al-
bums to film, TV and advertising supervisors;
and, basically, doing anything that will help
break the band.

“The artist benefits from this activity through
increased exposure and a greater income
stream.”

I ask Anderson to explain why music pub-
lishing is often referred to as the real estate of
the music business. He replies, “The song must
be viewed like it's a work of art. The more fa-
mous the artist and his paintings become, the
more valuable the catalog becomes. We in the
music business are sponsors of art, and we're
looking for the right place to hang it.”

PRI R R RRIHER,

“lt's extremely important
that the publisher is
capable of covering the
basic registration and
collection of income for an
artist’s catalog, which is
harder than it sounds.”

John Anderson

Sk

Two Rules

Anderson has two rules when signing art-
ists: He looks for something that is wildly en-
tertaining or something that has a solid fan
base. “Being entertaining is key when it comes
to the live show,” he says. “When you're do-
ing a live gig and we're bringing 60 tastemak-
ers out and half of them aren’t familiar with
the music, the band must connect, and, hope-
fully, everyone has a great time.

“Seeing live bands can be incredibly fun, and
a good show will stick with you for the rest of
your life. The key is to know which artists de-
liver and are worth championing, and that
means seeing a lot of crappy shows and acting
as a quality controller.

“Windswept prefers doing the standard 50/
50 co-publishing deal, basing the advance on
what we feel can be earned back through our
own efforts. We then act like a marketing enti-
ty, sending out promo copies of the LF, servic-
ing singles on compilation CDs and bringing
the artist closer to the people who license mu-
sic.

“We’re known for having great taste here,
and we'll go the extra mile to make sure things
get done.”

Is the publishing business facing the same
challenges that the record business is? “I don’t
feel that the traditional business has changed,
but it has shrunk,” Anderson says. “The en-
tire industry has downsized, largely based on
the decline in record sales and piracy com-
bined with corporate greed and mismanage-
ment.

“Too many artists are signed and then dis-
carded before the public has a chance to dis-
cover them. Music should not be considered
disposable. Labels, managers, agents, publicists
and publishers must commit to at least two
years to every artist’s marketing plan.

“This is a business based on relationships, so
when you meet a creative person who is will-
ing to invest time and money in your career,
go for it. A great publisher is an essential com-
ponent of an artist’s team.”

Building Assets

Stephane Bombet is a French native who
currently runs one of the most successful in-
dependent publishing companies in the
world. Bombet started in the music business
when he opened his first nightclubs in France,
in Paris and Saint Tropez, back in 1998. He
worked with DJs and bands to promote the
clubs.

“I was also producing some indie bands at
thattime,” he says. “In 2001 I was hired by Rive
Droite Music, one of the biggest independent
publishers in Europe [Enrique Iglesias, Ricky
Martin, Cher, Celine Dion, Kylie Minogue], to
create, manage and develop offices in Los An-
geles and Nashville.”

What is the role of the publisher, according
to Bombet? “It is to pitch songs, promote them
and then collect the money generated by the
exploitations,” he says.

“If you represent an artist, you have to
make sure you collect the money in all the ter-
ritories in which the album was released and
also find other uses that will promote the act
or artist and generate money through uses of
the songs.”

Bombet says the main reason music pub-
lishing is compared to rea] estate is because
you build assets when you own a copyright.
“A hit song will always make money, where-
as an artist can be big one day and disappear
the day after” he says. ”A hit song is timeless
and will be covered through the years by oth-

wwWwW americanradiohistorv com
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“There are a lot of ways
to exploit a song. We
commonly say that a hit
song generates three
times more money
through the years than it
did when it became a hit
song.”

Stephane Bombet

Lt R

er artists and used in movies, TV series or
commercials.

“There are a lot of ways to exploit a song.
We commonly say that a hit song generates
three times more money through the years than
it did when it became a hit song.”

Changed For The Better

Bombet jokes that he doesn't really know
what he’s looking for when acquiring publish-
ing rights. “Surprise me,” he says. “Show me
that it's different, crazy and amazingly good,
and I'll go for it. 'm a very open-minded per-
son, and so are my musical choices and influ-
ences.

“A typical publishing deal with Right Bank
Music would be a simple co-publishing deal,
50/50. That’s fair, and everybody has the same
interest in working hard and making things
happen. A good deal is a fair deal for both
sides.”

As for changes in the business, Bombet says,
“The publishing business has changed for the
better. There are more movies, lots of commer-
cials and more ways to distribute your music.
With the Internet and satellite radio, it’s a
brand-new world.

“There are more devices, too, from MP3
phones to the iPod. There are many more op-
portunities for artists and the publishers to ex-
ploit songs and generate new revenue streams.”

When is a good time to look for a publish-
ing deal? “That’s a difficult question to answer,
because I don’t think there is a good time or a
bad time,” Bombet says. “Sometimes it feels
right, and sometimes it doesn’t.

“A publisher is artistic and a business part-
ner. He helps songwriters and singer-songwrit-
ers to understand the business. He will pitch
their songs and take care of all the non-artistic
aspects of the business, such as filling out
forms, collecting money and organizing meet-
ings.

“And, hopefully, he will give the artist money
to do what he or she really wants to do: music.”

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER

kcarter@radioandrecords.com

PART Two OF A SCINTILLATING TwO-PART SERIES

So.... How Was
Your First Time?

More awkward and amusing memories

of our early experiences

111 can say is, thank God the response to last week’s Part
One was so overwhelmingly positive — I already had Part

Two in the can and would have been screwed if I was forced to
call an audible and write something new. But, seriously, this

series has been a labor of love not only for me, but for everyone
who eagerly contributed when I asked them to. Please enjoy this
segment, and stay tuned for more great tales from the storied
“good old days” in the months to come.

Jeff Kapugi
PD, WFLZ/Tampa

['ve been so busy that I'm surprised that I ac-
tually had the time to participate, but this was

— ] way too fun to pass up.
| My first commercial ra-
| dio gig was in 1987 at

WXLC/Waukegan, IL

(RI.P. my friend Nick

Farella). I was doing

weekends and fill-in

work there while attend-
ing Columbia College in

Chicago, where | was

also running the campus

radio station, WCRX.
My day started around 6am on Saturdays at
WCRX. Later that night I did the overnight shift
at 'XLC.

One morning around 2am [ was so tired that
I decided to rest my head on the countertop
while “Dust in the Wind” by Kansas was play-
ing. Needless to say, [ was dust in the wind at
that point and immediately fell asleep.

I woke up about 15 minutes later to the sound
of dead air and saw all the request lines blink-
ing. [ just hit the next song and regrouped. I
thought for sure that I would get fired the next
week, but I never heard a thing about it. To this
day, every time [ hear that song it makes me
laugh out loud.

As a side note, my first aircheck session with
the siation’s consultant (who shail remain name-
less) resulted in them telling me I would never
amount to anything in this business. At the time
I'was crushed, but I guess in the end they were
right. Ha!

]

Jeff Kapu-éim

Kevin Metheny

Regional VP/Programming, Clear
Channel/Cleveland

My first radio job for money was at KWHP/
Edmond, OK, a Class AFM, 3kw at about 99 feet.
It was an “underground” station, man, owned
and operated by Bill Payne, a remarkably rug-
ged individualist who belongs in the Oklahoma
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Broadcasters Hall of Fame for his contributions
to his communities and to hundreds of budding
broadcasters over the years.

Bill was the owner, GM, GSM and morning
man. [ was a 16-year-old Top 40 guy, the son of
——————— a Top 40 DJ-turned-PD,
but this was a real radio
job paying real money:
$1.60 an hour. I played
The Chambers Brothers
and The Allman Broth-
ers and The Moody
Blues and spoke verrrry
slowly and deliberately.

[ arrived one Friday
night to do my over-
night shift, only to learn
that we were off the air for maintenance. No
problem. I went into the production room and
dubbed the WLS “Rock of Chicago” jingle pack-
age from a PAMS demo on the shelf. Then I went
to the music library and found some real Top 40
45s: Three Dog Night, Chicago, Tommy James,
The Grass Roots, etc.

[ went back into the control room, which was
in the garage of a house in a semi-rural, semi-
residential area not far from Bill and Gail Payne’s
home. We had a couple of cool-sounding spots
in the rack: Pepsi, Sonic Drive-In — stuff like
that.

[ set everything up, rolled tape and started
doing my best impression of Mike McCormick’s
WLS format, doing the same breaks over and
over. There was no need to let the record play
all the way through. 1'd start the song, hit the
post or vocal — or not — and either redo the
break to my satisfaction or pick up the tone arm
and drop it down on the back side of the song,
do my “Big 89" break out of the song, play the
two cool spots we had in the rack, jingle out and
talk up the intro again. Repeat. Re-repeat. Re-
re-repeat.

It's actually not a bad way to learn. I highly
recommend it. Good luck finding a turntable in
the 21st century though.

At about 5am, the hotline rang. It was Bill.

“What are you doing, Kevin?” he asked.

“Nothing, Bill,” I replied.

e

Kevin Metheny

“Nothing?” asked Bill.

“Well, actually I'm practicing doing breaks,”
I told him.

“Yeah, that's what it sounds like,” he respond-
ed.

My mind started racing. There are always
rumors in every radio station about the PD, GM,
chief engineer or owner having the entire station
bugged. “Maybe KWHP really is wired for
sound,” [ thought.

“Kevin, the FM exciter is still on,” Bill said.
“Yousound pretty good on WLS, but maybe you
want to turn the exciter off.”

Busted!

Tracy Austin
PD, KRBE/Houston

Here's a story about my very first in-store. It
was with Richard Marx,
back when I worked at
“B93” [the late KBTS] in
Austin. I was a huge fan
of Richard, and I was the
® | talent covering the
B cvent. We had an intern
| dressed up in our Bee
mascot costume passing
outbumper stickers un-
til Marx's road manager
pulled me aside and
asked me, “Um, could we get the Bee to go some-
where else? This is not a comedy event.”
Fast-forward to today: Did you see all the Bees
in the stands at the Houston Astros game the
other night? I wonder if they‘re upset about all
that comedy headed for the World Series.

Ta-cy Austin
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“l was 17 and about two
hours into my first shift
when all hell broke loose.
Every alarm in the building
started going off to let me
know that seven tornadoes
were headed for our
county.”

Rod Phillips
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Rod Phillips
PD, WKSC/Chicago

True story about my first night on the air at
WIEL-AM/Elizabeth- | -
town, KY. I was 17 and
about two hours into
my first shift when all
heil broke Ioose. Every
alarm in the building
started going off to let
me know that seven
tornadoes were headed
for our county.

About five minutes
later the news director blasted through the door
to go live from the newsroom. I hadn’t even been
given the full tour to know where the newsroom
was, much less know how to turn it on from the
control-room board.

The late, great Ron Boone, the voice of Eliza-
bethtown radio, was ready to go on-air, and |
barely knew how to take the Fleetwood Mac

Rod Phillips

www americanradiohistorv com

record off. Yes, it was a record. Some stations
were going to carts, but not WIEL. Not yet, any-
way. It was 1986.

To top it off, I'm convinced that the EBS sys-
tem back then was developed solely to confuse
whoever the operator was at the time. The man-
ual that told you what to do weighed about 100
pounds. Of course, I had to find it first. They
didn’t tell me where it was when I was trained
— the night before.

It might have had something to do with the
guy who trained me. He had greasy hair, dingy
clothes and walked around with a bloody tissue
in his hand all night. That, too, is true. And he
wondered why he was being replaced by some
17-year-old high school senior who had never
been on the air anywhere — and who was hired
over the phone.

Toby Knapp

PD, WNOK/Columbia, SC

I was working for Kid Kelly at WBHT (Hot
97)/Wilkes Barre when
he was doing weekends
at WHTZ (Z100)/New
York. On many week-
ends some friends and I
would drive into the
N.Y.C. metro so we
could hear Kid on Z.

Not long after, [ was
covering middays on
Hot 97, and I stole a
break Kid had done on
Z100 and repeated it word for word. I said some-
thing about a “phrase that pays.” Ten seconds
later Kid came running into the studio and
yelled at me about contest fraud and unplugged
the mike. I'm serious. [ just segued for about an
hour until he came back in, plugged the mike in
and let me do breaks again.

Another time [ was in an aircheck session with
Kid, and he came across a real world-class-shit-
ty break I had done. Without a word, he picked
up the phone and hit No. 30 — all call — and
replayed the break throughout the entire Sus-
quehanna cluster.

Then he hung up the phone, turned down the
stereo, looked at me and said, “The whole build-
ing just heard how bad thatbreak sucked. You're
not gonna make me do that again, are you?”

John Reynolds
OM/PD, WNKS/Charlotte

When I was in college in Green Bay, Wl and
already a "seasoned radio pro,” a new kid was
training at the radio sta-
tion one night. Abuddy
of mine happened to
stop by, and, naturally,
we decided to screw
with this poor kid, who
made the mistake of

Toby -I-(-napp

asking us what that red

light was up on the stu-

dio wall. ey 4
Rather than teii him Johlj{ Réynolds

that it was the hotline
light, my buddy blurted out — with a straight
face — that when the red light flashed it meant
vou were talking too loud. Can you see where
this is going?

During the kid’s next break we ran into the
production studio, dialed the hotline, and the
light started flashing. The kid immediately low-
ered his voice midsentence. Next break, same
thing, lower voice. By the third break he was
practically whispering. You could barely hear
him over the music. We were laughing so hard,
we couldn’t breathe. We finally had to go in and
tell him the truth.
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October 28, 2005 powereb[1]
B e e vens W AR e HS TMES MEDIABASE
2 €  KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 8802  +458 692082 8 11500
1 ©  KELLY CLARKSON Because Of You (RCA/RMG) 8713  +305 663319 11 1200 MOST ADDED’
3 3 MARIAH CAREY Shake It 0ff (/sland/i0JMG) 7447 793 528175 15 M0 | ansrmme wers ADDS
4 o GREEN DAY Wake Me Up When September Ends (Reprise) 6726 +13 466350 9 120/0 BACKSTREET 80YS Crawiing Back To You (ive/Zomba Label Group) 27
5 6 BLACK EYED PEAS My Humps (A&M/interscape/ 6510 +166 454458 1" 114)1 YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 22
7 @  NICKELBACK Photograph (Roadrunner//0JMG) 6389  +753 411827 10 112(1 | KANYEWESTHADAM LEVINE Heard 't Say (RocA FelDMG) - 22
8 @ FALLOUTBOY Sugar, We're Goin' Down //sland/i0JMG) 5821  +424 403155 11 11001 ;?::::Aﬂ:ﬂ;"Jp%;:f;';og’;" B :3
6 8  WEEZER Beverly Hills (Geffen/ 5471 -514 368118 21 114/0 | SEAN PAUL We Be Burnin’ (VP/Atlantic/ 17
12 €) CHRIS BROWN flJUELZ SANTANA Run It (Jive/Zomba Label Group) 5359  +1153 451789 6  113)2 | NATASHA BEDINGFIELD Unwritten (Epic/ 17
10 ) BOWWOW fICIARA Like You (Columbia) 5062  +150 374141 10 110)1 | GWEN STEFANI Luxurious finterscope) _ 16
9 11 LIFEHOUSE You And Me (Geffen) 4581 377 3601 28 11gp | PEUENTK Whol AmHates Who''ve Been (Gotee Capitol 16
13 @  PRETTYRICKY Your Body (Atlantic) 4300  +105 292071 11 95(1
14 13 GORILLAZ Feel Good Inc. (Virgin) 3787 76 190182 17 114)0
1 14 RIHANNA Pon De Replay (Def Jam/IDJMG) 3635 731 241389 21 116/0
17 15 FRANKIE J. More Than Words (Columbia) 3512 -145 249193 8 110/0
15 16 PUSSYCAT DOLLS fiBUSTA RHYMES Don't Cha (A&M/interscope) 3356 408 285120 27 114/0 MOST
19 17 AKON Belly Dancer (Bananza) (Universal) 3236 -225 229418 16 81/0
18 18 KELLY CLARKSON Behind These Hazel Eyes (RCA/AMG) 3108 451 238665 30  117/0 INCREASED PLAYS
16 19 D.H.T. Listen To Your Heart (Robbins/ 3080 -598 218557 23 118/0 Tr?x.TAAvL
20 20 PAPAROACH Scars (Geffen) 3020 377 218768 36 1030 | oo U NOREASE
23 @ PUSSYCATDOLLS Stickwitu (A&Mnterscope) 2867  +421 177882 4 114/5 | MADONNA HungUp Wamer Bros) +1227
29 €@  MARIAHCAREY Don't Forget About U fslandI0MG) 2760  +872 229682 3 10810 :n:;g‘:"’g’:;’g::‘t"::rg*:‘t";\:oﬁ’ﬁ"f;g:: dj/‘% ‘[';’/”””’ *1;3;
30 @  SEANPAUL We Be Burnin' (VP/Atlantic) 2550  +726 271036 4 82M7 | GWEN STEFANI Luturious finterscape) 788
24 @  ASHLEESIMPSON Boyfriend (Geffen) 2486 +92 123782 6  104/0 | NICKELBACK Photograph (Roadrumner|DJMG) +753
25 € RYANCABRERA Shine On (£.V.L.A./Atlantic) 2372 +182 141032 9 95 SEAN PAUL We Be Burnin® (VF/Atlantrc) +126
22 26 BLACK EYED PEAS Don't Lie (A&M/nterscope) 2184 421 184186 13 1040 ?:ﬂ';lﬁgsgvss":;z'g&‘: fg;ﬂ;ﬁ’)’ﬁ”ﬂ;’d//wfﬂ " ::;2
28 @) MARCOS HERNANDEZ If You Were Mine (Uitrax/TVT) 1930 +8 116682 10 71)2 PUSSYCAT DOLLS Stickwitu (4&M/nterscope) A2
39 @ GWEN STEFANI Luxurious //nterscope/ 1811 +788 153343 2 103/16 | YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) +408
27 29  GWEN STEFANI Cool /interscope) 1783 240 143066 18 103j0
26 30 CLICK FIVE Just The Girl fLava/ 1719 469 129712 18 105/0
32 €D GAVIN DEGRAW Follow Through (/BMG) 1464 +21 71907 13 8200
@ MADONNA Hung Up (Warner Bros.} 1445  +1227 95841 1 89/17
33 €D DAVIDBANNER Play (SAC/Universal) 1810  +153 81590 6 am NEW & ACTIVE
31 34  BOW WOW flOMARION Let Me Hold You (Columbia) 1391 362 104417 18 86/0
41 €D YOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 1389  +408 77692 3 6822 KANYE WEST fIADAM LEVINE Heard ‘Em Say (Roc-A-Fella//0JMG)
3 €D  ALL-AMERICAN REJECTS Dirty Little Secret flnterscape) 1312 +75 61724 11 78] Total Plays: 434, Total Stations: 40, Adds: 22
36 @ TPAIN'mSprung UiveZomba Label Group) 1300 #2856  SI0B8 5 BAM1 | Jogomierpon e e
37 €D  RIHANNA IfIt's Lovin’ That You Want (Def Jam/IDJMG) 1278  +238 78214 4 733 SAVING JANE Girl Next Door (Taucan Cove/Alert)
35 €D  KEITH URBAN You'll Think Of Me (Capitol/EMC) 1240 +22 61363 10  45/0 Total Plays: 451, Total Stations: 31, Adds: 3
40 NELLY Fly Away (Derrty/Fo’ ReellUniversal 1051 +48 71012 6 2300 TRINA fIKELLY ROWLAND Here We Go (Sip-N-Siide/Atiantic)
42 g SANTAN:\ ﬂn::c:ieuz/anmc/u 'm FeZI}ing You (Arista/AMG) 91  +70 34669 5 53:0 LR Al R LA
YING YANG TWINS fPITBULL Shake (7V7/
43 @ HOWIE DAY She Says (Epic) 852 +52 41392 4 5742 Total Plays: 437, Total Stations: 13, Adds: 3
38 43 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 742 -291 37570 16 60/0 MARIO f/JUVENILE Boom (/AMG)
@  SHAKIRA Don't Bother (Epic/ 780 +362 90485 1 5o | TotalPlays:430, Total Stations: 25, Adds:
44 45  YING YANG TWINS {/MIKE JONES Badd (7V7) 671 125 43072 12 350 ;‘;},"g;‘;'3,5‘31"“52,‘;?;{::;'2;" [
46 ) SIMPLEPLAN Crazy flava) 655 +93 22486 2 5113 NATALIE flJUSTIN ROMAN Where Are You (Latium/Universal)
45 @  VERONICAS 4Ever (Sire/Warner Bros.) 591 +26 20311 3 aen Total Plays: 375, Total Stations: 13, Adds: 0
47 @ SWITCHFOOT Stars (Columbia) 579 +26 2119 1 312 mf;‘xs" gg ﬁgt’:lﬁsztg'g;""zﬂg /;\’sfs{";f/
@ TRICK TRICK fIEMINEM Welcome 2 Detroit (Motown/Universal) 530 +96 27307 1 1613 STAIND Right H’ere (Fli/Atlantic) '
48 50  ROB THOMAS This Is How A Heart Breaks (Atlantic) 521 26 18324 16 15[0 Total Plays: 290, Total Stations: 24, Adds: 3
121 CHR_/Pop reporters. Monitored airplay (_ia_ta supplied by Me_di_abase Research, a division of Premiere Radio _Net\_Norks. Songs ranked by!otal plays for_the airplgy week Songs ranked by total plays
of 10/16-10/22. Bullets appear on songs gaining plays or remaining flat from previous week. Hf two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each N a ;
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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CHR/POP TOP 50 INDICATOR

October 28, 2005 - .
W st e sy W R e CESM T MOST ADDED
2 0 KELLY CLARKSON Because Of You (RCA/RMG) 4380 +349 73393 1 6713 \
ARTISTTITLE LABEL(S) ADDS
1 2 MARIAH CAREY Shake It Off (Island/IDJMG) 3950 -344 65197 16 65/0 MADONNA Hung Up (Warner Bras,) 22
3 Q GREEN DAY Wake Me Up When September Ends (Reprise/ 3791 +68 63447 9 66/1 GWEN STEFANI Luxurious /interscope) 14
6 O  NICKELBACK Photograph (Roadrunner/IDJMG) 3759 +488 63518 10  65/0 KANYE WEST flADAM LEVINE Heard ‘Em Say (Roc-A-Feia//0JMG) 10
. SEAN PAUL We Be Bumin' (VP/Atlantic) 9
5 @ KANYEWEST Gold Digger (Roc-A-Fella/iDJMG) 3692  +318 59135 8 651 R . :
7 e FALL OUT BOY Sugar, We're Goin’ Down (Island/IDJMG) 3a +408 55977 " 64/0 MARIAH CAREY Don't Forget About Us fisand/i0JMG) 8
4 7 WEEZER Beverly Hills (Geffen) 3205 -348 50795 21 59/0 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 1
8 €@ BLACKEYED PEAS My Humps /A&M/nterscope) 3066 +138 47437 9 640 | STMPLEPLAN Cray flava) 5
T-PAIN I'm Sprung (Jive/Zomba Label Group) 5
14 @ BOW WOW f/CIARA Like You (Columbial 2292 +320 37093 9 59/0 SHAKIRA Don't Bother (Epic/ 4
11 @  GORILLAZ Feel Good Inc. (Virgin) 2185 +18 35177 18 590 | BACKSTREET BOYS Crawling Back To You Uive/Zomba Label Group) 4
. FADERS No Sleep Tonight (A&My/interscope) 4
13 12 FRANKIE J. More Than Words (Columbia) 2059 -9 35096 9 60/3
15 @ PRETTY RICKY Your Body (Atlantic/ 2032 +165 31155 10 511
10 14 D.H.T. Listen To Your Heart (Robbins/ 1939 -568 31586 24 49j0
23 @ CHRIS BROWN f/JUELZ SANTANA Run It (Jive/Zomba Label Group) 1933 +488 29463 4 58/8
24 @ PUSSYCAT DOLLS Stickwitu (A&M/Interscape) 1847 +432 30162 4 62/3
12 17 RIHANNA Pon De Replay Def Jam/IDJMG) 1838 -222 31241 20 5011
25 @ ASHLEE SIMPSON Boyfriend (Geffen/ 1655 +311 27741 6 5813
16 19 PUSSYCAT DOLLS f/BUSTA RHYMES Don’t Cha (A&M/Interscape/ 1618 -209 24812 27 480
22 @ AKON Belly Dancer (Bananza) (Universal 1576 +40 25569 14 511
27 @ RYAN CABRERA Shine On (£.V.L.A./Atlantic) 13N +173 24654 9 5113
18 22 BLACKEYED PEAS Don't Lie (A&M/interscope) 1330 -308 22844 13 an
19 23 MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 1278 -348 17152 20 4211
21 24  CLICK FIVE Just The Girl (Lava/ 1229 -316 21839 17 3412
26 25  GWEN STEFANI Cool (Interscope) 1210 -133 21844 18 38n L )
31 @  MARIAH CAREY Don't Forget About Us (siand/iDJMG) 1130 +427 20659 3 568 MOST
37 @ GWENSTEFANI Luxurious fnterscope) 1043 +606 17986 2  55/14 INCREASED PLAYS
28 @ MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT) 1009 +1 17719 9 413 TOTAL
PLAY
29 @ SANTANA f/MICHELLE BRANCH |'m Feeling You (Arista/RMG) 888 +11 16507 6 38N ARTISTTITLE LABEL(S) INCREASE
39 €D SEANPAUL WeBeBumin' (VP/Atlantic) 828  +429 13213 2 419 ;“X:’; :J:F:"' ll;**“(';“ ”"g-"“;’l"-’/ +gg:
L ung Up (Warner Bros. +
32 @ ALL-AMERICAN REJECTS Dirty Little Secret (Interscape) 808 +135 10813 1" 3an NICKELBACK Photagraph (Roadrunner/DJMG) +488
30 @ GAVIN DEGRAW Follow Through (/AMG/ 753 +# 11949 7 3112 C. BROWN f[J. SANTANA Run It (five/Zomba Label Group) ~ +488
€D MADONNA Hung Up (Warner Bros.) 683  +578 12093 1 46/22 | PUSSYCAT DOLLS Stickwitu M&M//n;erswpe/ +43;
. SEAN PAUL We Be Burnin' (VP/Atiantic +42
33 34 BOWWOW flOMARION Let Me Hold You (Columbia) 532 -26 7567 17 20/0 MARIAH CAREY Don't Forget About Us (lsind/0/MG) w477
4 35  KEITH URBAN You'll Think Of Me (Capitol/FMC) 506 -46 8612 6 201 FALL OUT BOY Sugar, We're Goin’ Down (island//DJMG) +408
45 @ YOUNG JEEZY fJAKON Soul Survivor (Def Jam/IDJMG) 491 +190 7564 2 29/7 KELLY CLARKSON Because Of You (RCA/RMG) +348
. ., BOW WOW f/CIARA Like You (Columbial +320
40 @ RIHANNA If it's L'ovm That You Want (Def Jam/IDJMG) an +53 9090 3 25/2 KANYE WEST Gold Digger (Roc A-Fela/IBJMG) 318
38 @ SAVING JANE Girl Next Door (Toucan Cove/Alert) 425 +15 8754 8 22/0 ASHLEE SIMPSON Boyfriend (Geffen) 31
36 39  ROBTHOMAS This Is How A Heart Breaks (Atlantic/ 424 -4 8406 18 131 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/iDJMG) +180
35 40 50 CENT fIMOBB DEEP Outta Control (Shady/Aftermath/interscope) 380 153 4813 15 190 | BYANCABRERA Shine On (.V.L.A/Atlantic) +173
. PRETTY RICKY Your Body /Atlantic/ +165
43 @  HOWIEDAY She Says (£pic/ 368 +61 6170 3 173 | piAcKEVED PEAS My Humps (A&Minterscopel +138
1 @ DAVID BANNER Play (SRC/Universal) 361 +3 4721 4 18/0 ALL-AMERICAN REJECTS Dirty Little Secret /lnterscope) +135
42 (® SALLY ANTHONY f/5TH WARD WEEBIE Vent (Gracie Productions) 352 +5 5405 5 1501 2::::';:3?':“355“ \:EW“‘S‘E" ﬂf/ o +:;
ake Me Up When September Ends (Reprise +
48 @  SIMPLEPLAN Crazy fava) 294 +30 5550 3 215 YING YANG TWINS {PITBULL Siale 7V7) e
44 45  ARUNA Break You Open (Fskala) 293 12 4561 5 8j0 HOWIE DAY She Says /Epic/ +61
47 @  NELLY Fly Away (Derrty/Fo’ Reel/Universal) 283 +14 3274 2 1200 SHAKIRA Don't Bother (£pic/ - +28
. RIHANNA if it's Lovin' That You Want (Def Jam/ID/M! +53
49 @ CRINGE Been Alone (l.lstell/ 267 +40 4621 3 1Nn T-PAIN I'm Sprung (ive/Zombia Label Group) +51
@  T-PAIN 'm Sprung ive/Zomba Label Group) 265 +51 4562 1195 TRICK TRICK f/EMINEM Welcome 2 Detroit (Mozown/Universal) +50
@ VERONICAS 4Ever (Sire/Warner Bros.) 219 +12 3301 1 171 LINDSAY LOHAN Confessions Of A... (Casablanca/Universal) ~ +50
- i KANYE WEST f/ADAM LEVINE Heard Em Say (Roc-A-fela/D/ME) +42
- 12 I
46 50 3 DOORS DOWN Here By Me (Republic/Universal) 204 68 3641 | GAVIN DEGRAW Follow Through (/MG 1
67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 10/16 - Saturday 10/22. AKON Belly Dancer (Bananza) (Universal) +40
© 2005 Radio & Records CRINGE Been Alone (Listen) +40
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4 i N
(ﬂﬂm”mM”s”; l;””’ ,:_merica s Best Testing CHR/Pop Songs 12 +
Ll or The Week Ending 10/21/05
™ W W W
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Because Of You (RCA/RME) 429 438 97% 18% 455 408 438
KELLY CLARKSON Behind These Hazel Eyes (RCA/RMG) 416 4.25 100% 42% 422 395 427
NICKELBACK Photograph (Roadrunner//DJM6) 410 400 92% 17% 422 388 433
FALL OUT BOY Sugar, We're Goin' Down fisland/OJMG) 410 403 92% 22% 447 422 1378
GREEN DAY Wake Me Up When September Ends (Reprise/ 3.97 403 97% 33% 426 351 4.02
CLICK FIVE Just The Girl {Lava/ 397 398 92% 25% 429 404 375
LIFEHOUSE You And Me (Geffen/ 388 386 97% 41% 406 365 393
PAPA ROACH Scars (Geffen) 379 311 9%5% 45% 403 362 393
WEEZER Beverly Hils (Geffen) 378 368 96% 38% 385 383 392
KANYE WEST Gold Digger (Roc-A-Fella//DJMG) 377 349 95% 3% 373 403 376
BLACK EYED PEAS Don't Lie (A&M/Interscope] 3N 372 95% 34% 383 354 403
RYAN CABRERA Shine On (£.V.L.A /Atlantic) in - 78% 14% 413 386 3.23
ASHLEE SIMPSON Boyfriend /Geffen/ 369 352 84% 20% 407 368 363
MARIAH CAREY We Belong Together (/s/and/IDJMG) 363 348 98% 53% 388 345 367
BLACK EYED PEAS My Humps (A&M/Interscope) 363 346 95% 32% 4.07 364 340
C. BROWN f/J. SANTANA Run It (ve/Zomba Labe! Group) 361 340 64% 16% 4.00 359 347
MISSY ELLIOTT Lose Control (Gold Mind/Violator/Atlantic) 356 342 94% 45% 374 354 362
D.H.T. Listen To Your Heart (Robbins/ 353 366 98% 49% 374 331 366
AKON Belly Dancer (Bananza) {Universal] 352 336 9% 32% 383 358 34
MARIAH CAREY Shake It Off island/IDJMG) 347 334 95% 48% 369 334 353
FRANKIE J. More Than Words (Columbia/ 345 344 90% 29% 375 351 328
GWEN STEFANI Cool /interscope/ 342 353 97% 4%% 317 322 3719
GORILLAZ Feel Good Inc. (Virgin/ & 329 90% 33% 341 338 3%
FAT JOE fINELLY Get It Poppin’ (Atlantic/ 33 323 94% 43% 336 341 354
PUSSYCAT DOLLS f/B. RHYMES Don't Cha (A&M/nterscape) 3.34 334 98% 55% 350 304 346
RIHANNA Pon De Replay (Def Jam/IDJMG) 333 337 96% 57% 360 305 337
PUSSYCAT DOLLS Stickwitu (A&M/interscope/ 332 - 4% 14% 344 325 332
BOW WOW fIOMARION Let Me Hold You {Columbia/ 330 305 88% 43% 351 328 344
BOW WOW f/CIARA Like You (Columbia/ 328 320 88% 31% 369 317 305
Total sample size is 330 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dlislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic s a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by

CHR/POP

\ calling 818-377-5300. RateTheMusic.com daia is provided by Mediabase Research, a division of Premiere Radio Networks.

J

QS are moved to recurrent after 20 weeks on the chart. © 2005 Radio & Records. * Indicates Cancon.

e )
RR: - cHripOPTOP30 [
CANADA' L
VR WEE  ARTIST TITLE LABEL(S) RIS elais VGhamr sTRTONS
2 o BLACK EYED PEAS My Humps /A&M/interscope} 498 +16 6 12/0
1 2 KANYE WEST Gold Digger (Roc-A-Fella/IDJMG) 484 1 7 100
4 3 o NICKELBACK Photograph (Roadrunner/[0JMG) 453 -N " 10/0
5 o GREEN DAY Wake Me Up When September Ends (Reprise/ 447 +7 12 8/0
3 5 MARIAK CAREY Shake it Off fisland/iDJMG) 435 -32 n 8j0
7 0 KELLY CLARKSON Because Of You (RCA/RMG) 395 +9 1 5/0
0 MADONNA Hung Up (Warner Bros.) 3713 +288 1 1313
6 8 RIHANNA Pon De Replay (Def Jam/IDJMG) 319 -83 19 110
9 9 o BEDOUIN... When... (Stomp/Warner Music Canada) " 288 -3 8 8N
8 10 WEEZER Beverly Hills (Geffen) 282 -32 20 70
N Q* SIMPLE PLAN Crazy (Atlantic/ . 218 +29 4 1210
25 @ C.BROWN f1J. SANTANA Run It (five/Zomba Label Group) 268 +92 2 6/
10 @  LIFENOUSE You And Me (Geffer) - 266 +11 20 60
16 @ RIHANNA If It's Lovin' That You Want (Def Jam/IDJMG/ 259 +58 3 8/0
12 @ BOW WOW f/CIARA Like You (Columbia) 29 +14 5 6/
13 @* MELISSA O'NEIL Alive (Sony BMG Music Canada) 225 +4 3 70
21 0 SEAN PAUL We Be Burnin' /VP/Atlantic) 218 +32 4 mn
20 @* MASSARI Real Love (Capital Prophet] 212 +20 ) 8n
17 @ FRANKIE J. More Than Words (Columbial m +13 6 an
18 @ FALL OUT BOY Sugar, We're Goin' Down fisiand/0JMG/ 209 +13 ) 812
23 @* SHAWN DESMAN Man In Me (Sony BME Music Canads) 207 +25 2 m
15 22 GORILLAZ Feel Good Inc. (Virgin/ 207 -2 1 6/0
19 @* THEORY OF A DEADMAN SantaMonica (604/Universaf 204 +10 6 6/0
22 HEDLEY On My Own (Universal Music Canada) 192 +8 5 m
28 @ CARLHENRY | Wish (DEPUniversal 185 +16 5 60
29 PUSSYCAT DOLLS Stickwitu (A&M/Interscope) 182 +19 2 5/1
14 27 BLACK EYED PEAS Don't Lie /A&Myinterscope/ 178 -42 13 8j0
27 @ ASHLEE SIMPSON Boyfriend (Geffen) 173 +3 3 m
24 29 D.H.T. Listen Te Your Heart (Robbins/ 163 15 19 70
30 30  AKON Belly Dancer (Bananza} (Universal) 156 -5 5 5/0
15 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 10/16-10/22. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

/
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armist: Young Jeezy
LaseL: Def Jam/IDIMG

By MIKE TRIAS/ASSOCIATE EDITOR

Like many other rappers from the
South, Jay Jenkins is a do-it-your-
self kind of guy. "Before music. I was just
trving to survive out this motherfucker,”
says dJenkins, who's better known as
Young Jeezy. “I had other artists, some
local cats off the street, but it didn’t work
out. So I just decided to do it myself. Ain’t
nobody gonna go as hard as vou gonna go.
I saw the bigger picture at the time. I
have a way with words, and I know how to
hustle.”

All his hard work is paying off. Jeezy
began rising to fame as part of the
supergroup Boyz In The Hood. Although
his one-album contract with the group
expired, and Lil Wayne has since stepped
in to fill his shoes. Jenkins is also making
it as a solo artist. His “Soul Survivor,”
featuring Akon, rises to No. 35* at Pop,
while it sits at No. 1* and No. 2* at Urban
and Rhythmic, respectively.

As for Jeezy’s album, Let’s Get It: Thug
Motivation 101, he says, “I think people
will really relate to the album. I ain’t
come into this for no broads or a wrist-

i)

watch or a car. | came into this shit for a
spot. I'm a reality kicker. 'm not gonna
tell you what you wanna hear because it
sounds good, 'm ’a give it to you raw.”

Now that he's making it big, Jeezy is
focusing on being a motivating factor in
the lives of people in need. “I do music for
everyday niggas, the kids who ain’t got no
sense of direction,” says Jeezy, whose
nickname is “The Snowman.” “I'm trying
to restore some of the morals back into
the game, as far as the street.”

Jeezy’s also helping restore order to the
lives of those affected by Hurricane
Katrina. He opened his Atlanta mansion
to over a dozen strangers who lost their
homes during the storm. Jeezy also
joined with David Banner, T.1. and others
to get Atlanta residents to fill a dozen 18-
wheelers with relief supplies and was
part of Banner’s all-star hurricane-relief
benefit concert.
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1 SEE LONDON, | SEE FRANCE Gwen Stefani paused to pose backstage with KZZP (104.7

Kiss-FM)/Phoenix staffers moments before kicking off her tour with Black Eyed Peas. Seen here are (I-
r) Kiss-FM MD Chino and PD Mark Medina, Stefani and Kiss-FM afternoon host Super Snake.

WELCOME TO THE REAL WORLD Wes and Johanna, cast members from MTV's 16th

season of Real World, escaped Austin to the real world and wound up at KCLD/St. Cloud, MN. Seen
here are (I-r) Johanna, KCLD MD Wayne D and Wes.
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4 Stations and their adds listed alphabetically by market
i SS/M W i i N KI nAn elo, TX KHTT/Tuisa, OK*
KCDD/Abilene, TX KSAS/Bonse L WNCI/Columbus, OH" KSMFJFI Collins, €0* WFKS/Jacksonville, FL* WX ||vlaukee wi WI00/Philadelphia, PA XY/Sa | Ange DA/ oo Tt
DWPD. Bl POMO: Michael McCoy Kaly oo g APOM Maran Nwsome Hekdam | PO Dt Ca Tim Rainey
TWISTA UTREY SONGZ PO o e Tnytov No s 3 ”’"" S T L Dmooﬂ?‘!;%y — ALL-AMERICAN RELECTS 11 PLSSYCAT 00LLS § BEYONCE 1S
M? m‘m e UAKON BEVONCE VSLIM THUG MARIAH CAREY KANYE WEST /ADAM LEVINE g ?Elﬁ‘lﬂ;iwl MAROI{_%SEH TN
7 T-PAN BACKS
5 ENT
WNUQAlbany, GA Rt KZZPPhaenix, AZ ] o™ RS o e
%4: Bill m& HOWIE DAY WJYY/Concord (Lake Regians) WXKB/Ft. Myers, FL* WYOT,{i,IOhns.-‘ugwn’ PA Q%}"mnneapolis, MN* PD: 'g;!k Medina 7 GWEN STEFANI
D 3 ) : ; Mi : Rot Morris
i e e B o S ot e gt
1 MARIAH CAREY KZMG/Boise, ID* ”:omymv oo m”&swwmwnz 1 NATASHA BEDINGFIELD KELZ/san Antonio, TX* wwKZjTunelo MS
PO: Jim Allen GWEN STEFANI TRINA TKELLY ROWLAND
I e WKST/itisburgh, PA* R MD i
WFLY/Albany, NY* ALANIS MORSSETTE ) KSYN/Joplin, MO PO: Mark Anderson
[M: Kevin Callahan WGIC/Cookeville, TN KISR/F( Smith, AR OM/PD: Jason Knight WABB/Mobile, AL* APD: Mark Allen .
PD: John Foxx OM: Marty McFly “Big Dog” Rick Ha APD: Steve Kraus OM: Jay Haxtmq MO: Mil KXXM/San Antonio, TX
MD: Christy Taylor PD: C ) ham Rham ves 12 NATASHA BEDINGFELD PDMO: Jamm, 7 YING YANG TWINS tP(TBULL PD: Tory Travatto
Ades. WXKS/Boston, MA* APOMD: Freaky Dave "’“ " Sutningham At 10 TRINA (KELLY ROWLAND 1 wmm oz § MAAOUAIENLE MD: Tony Cortez
PO Cadiilac Jack o L s vmomcm RS —— RELIENT 2 TWISTAYTREY SONGZ o
APD/MO: David Corey B YOUNG JEEZY fiAK( 5 SIMPLE PLAN
\POMO: T G S B § Iowciaconome K|SX/TLer AL o
§ SRt et . 20 SEYORCE LSUM Tl
WKKF/Albany, NY* woome KFR/Kaiamazoo M WYOKMobile, AL* WJBO/Porttand, ME m"“'S/DS"_ an Diego, CA &
PO/MD: Rob Dawe ; OM: Mike OM: Steve Crumbley DM/PD: Tim Moore 17 BEYONCE YSLIM THUG
TRINA PRELLY ROWLAND KZBB/Ft. Smith, AR PO: Keith c APD/MD: Al Sei MOD: Mike Adams YOUNG JEEZY
NeLLY isti, TX* DM: Lee Malthews KANYE WES! 1ADAM LEVINE AL AMERICAN RELECTS TPAN 1 TWISTAVTREY SONGZ
KNDFJBH{(G KKPN/Corpus Christi, N Y FADERS SIMPLE PLAN .
OM/PD: Scott Hoft 53 KELLY CARKSON KANYE WEST VADAM LEVINE SHAKIRA WSKS/Utica, NY
mm T DA APO/MO: Drow Michasls CUCKFVE oy Lor DM: Stew Schanz
KKDB/AII:‘I:S:emue, NM* £ Db caen S oWt b KCHZ/Kansas City, MO* mﬁmmm
OM: Eddie Il 4 THREE 6 MARA 26 R OM/PD; Maurice DeVoe KHOPModesto, CA* KSXY/Sa I Rosa ca* R STEEA
: Kris Abrams SDLG T AR 28 ASHLEE SMPSON ETET f ' 4 TRINA IKELLY ROWLAND
APD: Mark Anderson 50 CENT 27 MISSY ELLIOTT OM: Richarg Peny KKRZ/Porlland, OR* m o
— D4 GHENSTEAN PO: c"“"‘n PD: Brian smgmn 5 ks BE D
13 THREE 6 MARA CKEY/Buﬂ_an, NY* BACKSTREET 80VS . . ! wmﬁ MD: Brooke Fo: | swmvsuumue
SEMeAL PD: Rob mbnq l 18 GREBN DAY KMXV/g:gsTas City, MO RAAA BEORGRELD 16 u%ﬂﬁxﬁl e ST e
a?c;-: oty KHKS Dallas, TX* 18 ROB THOMAS e ety B BACKSTREET BOYS WLDIW. Palm Beach,
1 ALL-AMERICAN REEC PD: Patrick Davi 18 NATASHABFDINGFIELD 5 WADONNA YOUNG JEEZY UAKON e
1 WEST YADAM LEVINE un 8illy The Kkld A s 1 SEAN PAUL KNOE/M: LA IS SR
KoiD/Alexandria, LA 1 S ewEN ST B T UM TG 17 o ae oUcK AVE DML o aoonroe WERZ/Portsmouth, NH* NoogeD: Mo Cara
£ loe floberts s 3 St S e e OMIPMD;'MM 0'Donnell WAEV/Savannah, GA
STEFAN 16 SIMPLE PLAN - Melissa OM: Brad Kelly
GORILLAZ 12 ALL-AMERICAN REJECTS WWST/Xnoxville, TN* %ﬂwﬁ PDMD: Ciis Alan
REV AN I PD: Rich Bailey APD; Russ Francis
HAWTHORNE HEIGHTS N N MD; WHHVIMonlgomen/. BACKSTREET
WKSE/BuﬁIauloo, NY WDKF/Dayton, OH frabrnity SINPLE PLAN
e B on PO o Netan WS anesville, FL v ecrs "‘3".13@?3}? Solh MPROProvidance, RI ® KWTXWaco, TX
WAEB/Allemnvm PA* S0 CENT APDMO: Ryan Drake PO: Jari Bani GWEN STEFANI 1 SERIPAL OM/PD: PD: Darren Taylor
¥ O sl S o oo |t
nn mm B0vs ringlan® Yo BETNGE (M T BACKSTREET KBKS/S““‘" W K ST DA L
2 R R kTS WXOO(Burlington f N
QNP Ban Hamiton RELENT K %ﬁ#ﬂzﬁﬁe WVAQMarganioun, WY ""“"‘“ """'“ b
: Belair : 3 archeval o
i " BTN 1 e WGTZ/Dayton, OH* "? i vm'r"u‘ms PD: Lacy E&Egﬂnagmgmes. 1A*
D o P doh S KO Grand Forks, ND - L O ewepor, g | WITMasingion,Oc*
: Jo oL OM/PD: Rick Acker 51 SitchonT ] KRUF Shrevep PD: Jefl Wyal
POMID: Marsial Blevins NATASHA BEDINGFELD i MD: Steve Fuller MeCor Jeit
6 MY CHEMICAL ROMANCE WIKLCanton, OH* MO Tmﬁmm ¢ i wmmgﬂmw PD: Eﬂn"BrNM Nnon.mﬁlmbm
| vt PD: John ;mn‘ “KANYE WEST YADAM LEVINE SAGE ﬂ"m Andrew “A.G.” Gordon
: Nikoli , FL*
“n'rcn%Evm ml'l.)asggna Beach KSMB/Laf LA mmyﬂle Beach, SC
SHAKIRA : Kofter . . OM: Keith Lel DM: Steve Stewart
KGOT/Amfmraue, AK WWS !lusm;&d Rapids, Mi :go mby m PD: Kosmo Lopez WHTS/Quad Cities, A"
PD Bl S\mr:"v UNDSAY LOHAN APO: Biian Holmes 4 0 ) B e Thosss POMD: Ty Waitous - WIF oW —
L Tmnzjﬂmnlx WRIZE/Cage Cod, MA 16 JELZ STAMA #mﬁe'm RIS SN LUELZ SANTANA AP quV/South Bend, | :,:sau
%m Dur!n S FNDLTE B0V URRAARE DRI 0] DACRRTRE e APD Mad( APD oy ke
10" SANTANA UMICHELLE BRANCH KKDM/Des Moines, IA* B o R e O Bolky
. 10 W0 PO/AFD: Greg Chance . WDCG/Raleigh, NC* 15 3DOORS DOWN
WIXXIApRMon, w MD: Steve Wasinsid WRVW/Nashville, TN APD: Randi West 15 G00GOODOLLS
PD: ason Hillery 13 MaDOA wuwuncmer PA* OM: Clay Honnicutt ’
WO: Dvi ums KTRS/Casper, WY YOG JEZY UAKOK WKZLfGreenshoro, NC* : ich 5 RYAN LABRERS
WAKETIELD o% Dswm”m; ;%Jm i;Gt[;:uzlman APDMB %m MD: Tommy Butter i % EX,ED D&Eﬁ ggﬂ ane, WA* o
g 1 YOUNG JEEZY 1AKON : iikes Barre,
SIMPLE PLAY w!(g'/’?euon M B A — FD: Maynand %"H.TA"’ WeKay
Iz. GA* DMD): Bean Daniels . A
wsTR/Mlan dar Rapids. 1A %m KRRG/Laredo, TX WBLI/MNassau, NY* ﬁﬁma’."ﬁ"nfﬂas" § bt
Apnp 1 wm w ar Rapids, oy WERO/Greenville, NC* OM:Harba Kaoody Oy Cambino - 0. Ray Knk
s P Grog Rumon e seontLs o Wam | POMC: Bogea P Al o i
APD: mm,mw UNDSAY L 4 GWEN STEFANI MO: LJ Zableiski W REVRUN KCLD/St. Cloud, MN .
MO: m:s-:m . RELIENT K No As OM/PD: Matt Senne WKRZ/Wilkes Bame, PA'
IAH CAREY \DIIM|;\PIJIE|m|'|":i,g 'I:V BAIGTEET A0S D: Wayna D DM .um Rising
Gu; 25 SEANPAUL Sdim
APD: Brian Giol WLKT/Lexington, KY* KWNZ Reno, WV 2 RYAN CABRERA wmn Kelly K
WWWQ/Atlanta, GA* e 1 oonn OMPO: Barry Fox OM/PD: Endi 14 YOUNCEETY Uk
OM/PO: Dytan Sprague WSSX[CIIJ 5‘“’" 13 TRICK TRICK VEMNEM WRHT /Greenville, NC* 2 KA WEST UALAORLEVE 12 GAVIN DEGRAW
2 SEN PR 12 KA el Ll 1 SWENSTEAN WFHNNew Betiord, WA ? WD ey
KANYE WEST VADAM LEVINE ial Ed 10 SHAKIRA PD: Fox Feltman P THREE § MAFA
1 ﬂwsy 6 KANYE WEST VADAM LEVINE Adts YOUNG JEEZY VAXON ' GAWN DEWW BACKSTREET
SAVING JANE
»ums WORGSETTE KSIiZlSl Iﬂﬂ' s, MO*
i i KFRXA NE . PD: Tom, n : N
KHFYAustin, TX* %VE@E&W OMPD: m&m WKCINew Haven, CT* WRVOARIchmand, VA NO: r.,LF'.'J WSTW/Wimingtan, DE
OM; Mac Daniets APD: Amsnda Valenting WFBC/Greenville, SC* s FKE) ;%'%Kfil:'qw" e 300 baron one APD/MD: Miks Rossi
. e WNKS/Charlotte* i APOMD: Kote | 0 CLICKFVE RELNTK MO: Jonathan Reod QD
2 MARUAH CAREY PD: John Reynolds YOUNG JEEZY HAKON YOUNG JEEZY UAKON KANYE WEST UADAM LEVINE .
1 YOUNG JEEZY UNKON I%D:MK‘%! L3 WNTU/Tﬁx‘ra”omuﬁl NY
G i WHKF/Harrisburg, PA" KLALA ittle Rock, AR* WaGNNew London, CT JS/Roanoke, VA* B T D WAZ0/MWilmington, NC
WBZWSangor, ME i WRTS/Erie, oM. Chig o WP Rty Cain PD: Kavin Palans WS Roanoke, 3 Woow PO: Wark sacots
OM: Paal it L PD: Jeft Ho Ed Johnson MO 0 TP e 3 CHRIS BROWN UIUELZ SANTANA
PO: Dan .,, PD: Dan Edwards APD: Mike Miller MD ‘Charioti 79 KELLY CLAR 27 SEANPAUL e A LN 2 MARGOS HERNANOEZ
APOMD: Aren “Kid” Jameson A, Jessica Curry MO: Mait Steal T AROARTITS § Yo ) o
XRNE WS o LEVHE WIOU/Chattanooga, TN* 22 YING YANG TWINS LPYTBLRL bl LS . Tmean
L DM: Kris Van Dyke T THREE 6 MAFIA NATASHA BEDINGFIELD
KA e o WWHT%&}!SE. NY* WKSLWinchester, VA
AR gkt OM: David Miler
. MO: Heather Backman WEZB/New Orleans, LA* e, VA* MD: Jeft Wisa B
mﬂaﬁ" R',’"“e' LA 10 CHES B EARLE SANTANA KDUK/Eugene, OR KilS/Los Angeles, GA* OM/PO: Mike Kapian %XU(/Roanok R W A EVRE 23 CHRIS BAOWN UAJELZ SAVTANA
IAH CAREY : Chvis WKSSHartford, CT* :PDD“;I b APD: Crarlia Scott APD; Danny Meyers A TAHA SEORRFED. 19 FRANKE J
5 MAAIAH CAREY il PD: Valerie Stasle PD: Rick Vaughn r’mniwzﬁvnmmu MD: Stevie G. T MD: Bolt Patrick
2 Gt St 2 Saeal MD: Jo Jo Broois ZUKINE WES IRURMLE 2 g
JESSE MCCARTNEY SHAKIRA SHAKIRA
Bt DRRANYE WESTUADAM LEVINE L SAVING JANE SOCENT glnﬂ'}Fﬁa"Ihﬂm- FL KFFM/Yahma WA
STAND WDJX/Louisville, KY* : Tom Watsor
WKSC/Chicago, IL* PD: Shane Callins PD: Bilan 0 Conner PDIMD Stm Rocha
KOXY/Beaumont, TX* PD: Rod Phillipsgo WSTOIEvanvaIIe IN H: Ban Davi WHTZNew York, NY* WKGS/Rochesler NY* 2R Heedos
OM: Jim Wost Ll Om. Tim Hoal sing, ™* NATASHA BEDINGFIELD PD: Tom Poleman PD: Erick Anderson t VARIOUS ARTISTS "“m
POMOD: Braniin Shaw VoG EED TN Stn The Wan priest KRBEHauston, - Sharon Dastr ol AT
N Stricidal - Dant .
AP oty Sanders BEYONCE Y5LIM THLE MR "D m“ LA Nt oa o Bt BdA e
.
it W}MKF/Lomsv:ue Ky* \Dﬂms’l’.gl'[am am| nl:L
- JACOH Lt
msumws. MT KLRS/Chico, CA WORYEarg0 z L?%’f‘s“uf%&emn wsPK/Newburgh NY* WPXY/Rochester, NY* WA Noungstoun, OH*
ig Dog” Kapel " i x vouuﬁﬁmwon
MeCoy “ msu heY Sz WO: Ty Dayion WKEEHuntington TR o ou APD SIlyWaIker :PDD umm BACKSTREET BOYS OM: Dai
Mn nh Hirschbuh( '§ S nonoes TP PO: Jim Davis SHAKIRA i) PD/MD Jsr? Mac
voum; JEEZY HAKON APDR/DEALP NfTi?(ry Miker ‘3 stgze ﬂsw MG § 'rpisL'nur o m Ralem
SRR ST KZILubbock, TX 3 BAKSTREET B0vS d T s v WMME"E&JH'E, IN 2 DA, T
M q ' PD: Edwa
mxmmmm o4 L(.g_dcmimnewlle. AR DM: Was Nessmann lgg):shmmig r'g’?ﬂ.‘""
WXYKBiloxi, MS* P Tommy Bodean APOIND. L Fyan o o, a0 Canon KCRS/Ddessa, T W2OKRocklord, 1L UG v iscon .
%A:: d‘ﬂw Kmvgwm a0 Lewne g PD: Kefth Scokt ! @ R swgs'on mﬂ wes WHgL/YOI:nngswwn OH
Mok "7“‘56’,%&1'” — & B 23 GWEN STEFANI WTWR/Toledo, OH* 10 GHERSTEFAM
. it 13 L e OM: Tim Roberts i R”WM
WAKS/B|eveIand L ‘I)('I‘A_¥FIFTaygnewI|e, AR WMGB/Macon, GA City, OK* 4 Emo&wan g BT sors
it oG D g PR A, T owene
i M: Jen kauckas - J N i : Tom Travi 13 KELL
mﬁwhanﬂon, l 20 Oan Mason iR WKOU/ndianapolis, IN* 15 MADONKA PD: Miks McCoy O LT SANTAR BT
POMD: KI Bryart APDMD: Kaspor o Es';g ME: Jett Blackbum f 3 AE Wt RO L ETNE
NATASHA BEDINGAELD - 3
TRINA 1/KELLY ROWLAND " . KANYE WEST VADAM LEVINE *
L SELEETT WWCK i, Wi A L b POWEREDTTR
SHAKIRA - Miks
i § e : KON Soramere, A" | O ks MEDIABASE
xmon s 00 | TERY ™ 2 KICHDmate, HE WG st i
. v . Tom - -
WOENBImingham, AL" | O oy o —— i POME ok tron e Monitored Reporters
PO oy o P S WY Jacksan, M- TSR TGE e o a1 M 188 Total Reporters
0: Matison BEYONCE 5L THUG WJMXFlorence, SC f otal Heporter.
0: Nate West KiFS/Medford, OR POMD: Luks
e OM: Randy Wikcox Af;né"m STEAN OM/PD: Wichae foon me/Sagmaw M 18 WA CAR ——ed
| ]
Pen:mcos HER?IANDH TR BDMGLD ! WXXL/Ortando, FL* WG Ex O _——-1 21 Total Monitor
m’"wwmlmn v R a5 e bt S RPOMD: o * BT tors WPST/Trenton, NJ* 67 Total Indicator
HAKRA YOUNG JEEZY VAKON LYY OM/PD: Dave McKay
i Cmd.g:s“? MD :;::':I o maﬂm%(uw ST RO WAONMerow:e FL* 2 Wik CAREY APD/Mo: Chis Puarra T —
: B )
2 R Aelientk PG City, UT* Playlist Frozen )
il GWEN STEFANI ) . RATHGHA BEDINGEELD ) KZHT/Salt Lake City, y @
A b KWYE/Fresno, CA* wAPE/.lad(sonwlle. FL WILN/Panama City, FL mi-% M&FM WQQB/Champaign, {L
12 PRETY Y DM/PD; Mike Yaagor %Mmm%ﬁm 18 BAKSTREET 80YS XM Top 20 on 20/
'3 it cmswwmuunzsmwx WDG(M:qumbus GA B ncweusmrv WHY|/Miami, FL* 73 GREEN DAY L — KRQQ/Tucson, AZ* Satellite
15 MARGOS HERNANDEZ PD: Rob Roberts 2 MADONNA NELY OM/PD: Tim Richards
AR CAREY DAVES: 2ot Duck AR REECTS APD: Donnie Michaels . W okt il
1 B A MD: Michael Yo RANE WEST 1ACAM LEVINE TRICK TRICK UEMINEN
1 VARIOUS ARTISTS NoASSS

o

/

30 ® Radio & Records October 28, 2005

www.americanradiohistorv.com


www.americanradiohistory.com

&

CHR/RHYTHMIC

- DANA HALL

[2-1 ]

Demo Do’s And Don'ts

What programmers look for on a demo

Does a DJ’s whole career really depend on the three-minute
aircheck she sends to a PD? Maybe not, but having a good
demo will get you in the door. What makes a good demo? What
are programmers looking for when they need to hire their next
great night talent or morning show? What else, beyond the
demo, should you prepare? Does anybody send cassette tapes
anymore? Read on to find out how to win the attention of a
programmer and the top do’s and don’ts for demos.

Consultant Jerry Clifton sums up his top
priority when listening to demos: “I am main-
ly looking for a talent who has passion and
energy on the demo. That doesn’t mean mak-
ing a lot of noise or talking fast. Believe it or
not, you can hear passion come through on a
demo.

“I'm looking for
someone who sounds
like they have the radio
disease, like they love
being on the air and
nothing else can satis-
fy them. I'm also more

likely to look for poten-
# tal, rather than some-
one whomight be great
right now.

“Most PDs end up
changing who they hire anyway, molding
them into what they want their sound to be,
what the PD’s vision is. It’s easier to start with
someone who isn’t set in his or her ways.”

Mark Adams, PD of KXJM/Portland, OR,
agrees, saying, “I don’t necessarily need a jock
who has perfect form and function. I can teach
anybody to be a jock, but I can’t teach some-
one how to have personality.

“What is the jock talking about? How are
they incorporating their own opinion? Do
they sound like they care about what they are
saying? Do the breaks flow?”

No More Snail Mail

Technology is changing how you apply for
anon-air job. Jocks went from sending cassettes
to discs to, now, digital files. Are you at a dis-
advantage if you're not up on the new technol-
ogy? Clifton thinks so. “I don’t want any
cassettes or discs,” he says. “I prefer MP3s, but
I still get some tapes, and I will listen to them.”

From a time standpoint, e-mailing an MP3
will get you there faster than snail mail, and,
in this day and age, that could mean the dif-
ference between your getting the job or its
going to someone else.

Adams says, “From an ease standpoint,
MP3s are probably better for most program-
mers. But, for me, sending a cassette won't
take away points. It really depends on how
you sound.”

Other programmers have actually told

Jerry Clifton

R&R “No MP3s.” The best thing to do is to
ask. Shoot the PD or asst. PD an e-mail and
find out what form they prefer.

Some jocks have found that self-promotion
through their own websites is a good way to
get their demo and image out there. Clifton
says, “A lot of jocks will send an e-mail and
say, ‘Check out my website,” which is a good
way to find out more about them.

“You just click on their link, and you can
see an entire package on them, including

airchecks, production and their philosophy. 1 . &

definitely think websites are worth the time
and effort.”

Adams says, “I admire the dedication and
the amount of work and effort that goes into
creating these sites. You can also hear several
airchecks that are updated frequently, which
is good.

RS L I T LTIy e pi s toor]

“When | listen to a
demo, | know whether |
like it in the first
mimute.”

Mark Adams

o T

“But, at the end of the day, you still have to
have the goods to back up the package. Just
like back in the day, you may have the pretti-
est presentation or a cute gimmick to deliver
the package, but if you don’t have the talent,
it really doesn’t matter.”

Looking Good

Speaking of pretty, do looks play a role in
who is hired? Is it more important to have
good-looking jocks today than it was in the
past? Adams says, “It’s not critical, and it’s
probably not why you hire someone, but it
certainly helps to have good-looking people
who are also very talented.

“For the most part, radio is still considered
a behind-the-scenes rolebehind the mike. But

with marketing and promotions playing
much greater roles, jocks are more often ex-
pected to take on roles that bring them face-
to-face with the listeners.

"I get several hundred resumes and dem-
os every six months. About a third of them
will have some kind of visual. You don’t base
your decision on that, and if they have a fab-
ulous demo, you don’t not hire someone be-
cause you don’t know what they look like.”

Clifton agrees, saying, “I don’t care about
pictures or videos.”

The standard length of a demo used to be
three minutes, with two commercials or pro-
mos to showcase your production skills. Jocks
would edit together their best breaks from
several different shows.

That’s not the way to do it anymore. “"Usu-
ally, when I listen to a demo, I know wheth-
er I like it in the first minute,” Adams says.
“I will go back to the jock and ask him or her
to just send me an unedited show, warts and
all.

"I want to hear how they might screw up
and how they get out of a jam, how they re-
cover. Does it ruin their flow for the rest of their

show?

“Here’s a true story.
Freeze, one-half of my
1 current night show,
was a jock in Sacra-
3 mento before I hired

. him. He got a mutual

friend to get me a
=8 demo tape to listen to.
| He thought it was the
| best composite he had
ever put together.
“I tease him about
this now, but I thought it
was horrendous. It was so bad, but Iliked him,
his personality. I asked him to just tape a show
from beginning to end and send the tape to
me. He was mortified. He thought it was the
worst, but it was the reason I ended up hir-
ing him.”

Mark Adams

No Gimmicks

As far as production is concerned, Adams
says, “I don’t look for that. If it's not neces-
sary to the specific job you are applying for,
it's not needed. Or, if I want to hear it, I will
ask the jock to send me some of their produc-
tion work.”

Alot of jocks tend to create staging for dem-
os, or they include imaging and theme songs
from their current shift. But Adams says, "It
still comes down to what you are doing as a
jock, not some song that you get a rapper to
record for you.

“It’s nice to have that stuff on your show,
but it won’t get you a job. 'm interested in
hearing substance, what you do between the
records, not some gimmick you play.”

“What I'm looking for is what’s in a jock’s
mind, not their production abilities,” says Clif-
ton. “If he doesn’thave a passable radio sound
first, I won't even listen any further. If he’s an
empty shell who is just imitating what he
thinks a DJ should be or jocks from the past,
I'm also not interested.

“So,in that sense, an intro isn’t necessary. But
if you think it helps define who you are, what
your overall personality is, then, by all means,
goahead and include it. It might giveme a clue
as to how creative you are and how far you are
willing to go to make something entertaining.”

www americanradiohistorv com
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“You want a 19-year-
old who has the right
attitude and the sound
doing your nigit show. If
you're not getting that
on the demos being
submitted, you find
someone in your
backyard and create
that jock.”

Jerry Clifton
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Pass The Demo

While most programmers will solicit dem-
os when they have an opening, more often
than not they are receiving them year-round
anyway. The best way to get your name out
there, according to those doing the hiring, is
to make sure as many PDs know who you are
as possible.

“1 talk to my PDs, who talk among them-
selves about talent,” Clifton says. “They let me
know who they think is hot, who is ready to
move up at their station or maybe to a bigger
market. We pass along names, especially when
we come across a really great talent we might
not have a spot for.

“But I also see our stations as training
grounds for up-and-coming talent. It's more
likely that we’ll take an intern who is ambi-
tious and willing to learn and move him up at
a station, even to on-air positions.

“When you are dealing with youth-ori-
ented formats like I am, you have to have
young people on the air, so you're not nec-
essarily looking for experience. You want a
19-year-old who has the right attitude and
sound doing your night show. If you’re not
getting that on the demos being submitted,
you find someone in your backyard and cre-
ate that jock.

“I remember a conversation I once had with
Walt Love, who worked for me early in his ca-
reer. He was about to turn 30 at the time, and
he said, ‘My life in radio is pretty much over.”
Well, of course, it wasn’t over, but he knew he
had to reinvent himself because he wasn’t
going to be able to stay a jock in a youth for-
mat much longer.”

Adams says, “When looking for someone
to hire on-air, programmers should look be-
yond the fact that a candidate might not have
the experience they think they need. Some of
the best talent in the country didn’t come up
in radio atall.

“Forjocks, what you need to have, and what
you should showcase in your demo, is your
creativity, your personality and how you can
think outside the box. Then network. Make
connections — especially in the Rhythmic for-
mat, which is a very small network of pro-
grammers and consultants.”
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October 28, 2005 POWERED[]]
LAST THIS TOTAL 4= TOTAL WEEKS ON  TOTAL STATIONS/
WEEK  WEEK  ARTIST TITLE LABEL(S) PLIYS pLATS uogce AT ADDS “ HI" AB ASE
1 1 KANYEWEST Gold Digger (Roc-A-Fela/lDJMG) 6702 213 737522 15 810
3 €@ VOUNG JEEZY fIAKON Soul Survivor (Def Jam/IDJMG) 5662  +323 674756 12 810 .
2 3 BOWWOW fICIARA Like You /Columbia) 5515 380 547009 14 690 MOST ADDED
5 @) CHRIS BROWN fIJUELZ SANTANA Run It (ive/Zomba Label Group) 5508  +512 600919 13  gojy [ ATSTTTE LRS- 4008
7 @ T-PAIN 'm Sprung (Jive/Zomba Label Group) 4373 +202 386681 13 B3N f‘:ﬁ': f;:l‘?;‘m;"“‘ Anterscope) ::
I
6 @ BLACKEVED PEAS My Humps /A&M/nterscope 4206 +62 357551 18 530 | pemy MA Conceited (SAC Umiersal 1
4 7 MARIAH CAREY Shake It Off (island/IDJMG) 4017 967 364746 16  B83/0 | MARCOS HERNANDEZ If I'd Known (Utrax/TVT) 13
8 8  DAVIDBANNER Play (SRL/Universal 3669 460 362377 17 83/0 | MIKEJONES Flossin' (SwishaHouse/dsylum/Warner Bros) 11
. 3 : PAUL WALL... They Don't Know (SwishaHouse/Asylum) 10
" TRINA f/KELLY N 1
(9] fIKELLY ROWLAND Here We Go (Siip-N-Slide/Atlantic/ 35 214 29030 T TAR | NE Head T Ser oo oI 8
10 10 YING YANG TWINS fIPITBULL Shake (TV7) 3373 81 277295 14 66/ PRETTY RICKY fIPITBULL Everybody Get Up (Superstar "
9 11 PRETTYRICKY Your Body /Atfantic/ 3355 444 315872 18 7410 | JUELZSANTANA Therelt Go (The Whistle Song) (ef Jam/Uef Soul) 8
12 @ TWISTAfTREY SONGZ Girl Torite /Atiantic/ 3125 +232 321733 10 7712 LIL" FLIP fIMANNIE FRESH What It Do (Sucka Free/Loud/Columbia) 8
13  SEANPAUL WeBe Burnin' (VP/Atiantic/ 2989 4252 345430 8 72N
14 @ RAYJ One Wish Knockout/Sanctuary) 2835  +265 222306 10  68/6
15 ) DAL Latfy Tafty Asyum/Atiantic) 2599 4277 191235 9 59)2
18 D  THREE6 MAFIA Stay Fly (Columbis) 2520  +396 273674 9 617 MOST
16 17 YING YANG TWINS fMIKE JONES Badd /7V7) 2078 105 198190 19 74/0
17 18 MARIAH CAREY We Belong Together fisiand//DJMG) 1822 324 176368 31 780 INCREASED PLAYS oL
29 O MARAH gmv Don't Forget About Us lislandI0uMG) 1778 4783 165935 3 6B6 | .o e W
22 @ LIL" KIM Lighters Up (Queen Bee/Atlantic/ 1701 +135 236617 6 51/4 MARIAH CAREY Don't Forget About Us fisand/0uMG) +783
24 @ DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So Def/Virgin/ 1682 +301 173875 6 6615 C. BROWN f/J. SANTANA Run It (ive/Zomba Label Group) ~ +512
25 @ PUSSYCATDOLLS Stickwitu (A&M/nterscope) 1497  +337 106085 4 422 |50 CENT Window Shopper (Shady/Aftermatlinterscope) ~ +842
19 23 50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) 1474 313 184938 17 62/0 ::::: ‘;‘;3::::"8‘:"' LFEIV';‘;I“T;"‘&’V {Roc:A-FebaIDIMG) +;§;
. ay Fly (Columi +
21 24 FRANKIE J. More Than Words (Columbia) 1341 268 82876 9 430 |y el o
26 @ CHAMILLIONAIRE Turn It Up (Latium/Universal) 1201 +114 112827 10 4014 GWEN STEFANI Luxurious flnterscope/ +347
28 @  JUELZSANTANA There It Go (The Whistle Song) (Def Jam/IDJMG) 1200  +198 195250 5  45/8 | PUSSYCAT DOLLS Stickwitu (4&M/nterscope) +337
23 27 MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT) 1197 256 79581 14 390 Zgﬂ'iiiﬁ'éf.‘.'z'&ﬁ"v'fﬂ"r' hs,“;";g ’5:’ J’/’;”g/‘;"';” _ *ggi
32 @  RIHANNA If It's Lovin’ That You Want (Def Jam/IDJMG) 862  +86 80521 5  33/1 -1 Think They Like... So o Gefipiy +
30 29  MARQUES HOUSTON Naked (7.U.G/Universall 835 94 96711 10 390
43 €  NELLY Grill Wniversal 826 +374 88002 2 2314
38 € PHARRELL fIGWEN STEFANI Can| Have It Like That (Star Trak/interscope) 776 +174 91541 3 393
€ 50 CENT Window Shopper (Shady/Aftermath/interscape) 762 +442 106943 1 55/6 NEW & ACTIVE
37 €  KEVSHIA CDLE I Should've Cheated A&M)/ M 102 6835 4 a0 | EMINEN Wecore 2 et otownlvrsal
. . come 2 Detroit (Motown/Universal
33 % LYFE JENNINGS Must Be Nice (Columbia) 733 8 76658 15 1810 | oo e Tord Sations: 23, Adds 2
36

I TWISTA fIPITBULL Hit The Floor (Atiantic/ 724 +58 62237 3 1018 | oy oMAR Reggaetin Lotino Urtan Box OfcelUversal
27 MARIO f/JUVENILE Boom (/RMG) 692 -366 28645 9 54/0 Total Plays: 348, Total Stations: 18, Adds: 0
GWEN STEFANI Luxurious finterscope/ 674 +347 37746 1 40114 MIKE JONES Flossin’ (SwishaHouse/Asylum/Warner Bros.)
40 LIL WAYNE Fireman (Cash Money/Universal) 648  +106 38063 2  agn | |otalPlays:303 Total Stations ;8' j""‘;a'J‘ ;
35 39 PSCHT.L &LILSCRAPPY I'm A King (Grand Hustle/Atiantic) 616 45 64073 15 1710 ;ggrgajﬁfgz“?ﬂ;:"sm:‘s’ o M
@  KANYEWEST fIADAM LEVINE Heard 'Em Say (Roc-A-Fella/IDJMG) 600 +421 91728 1 5813 | GivuwiE When We Make Love Sony UrboniEi)
42 @ YOUNGBLOODZ Presidential (Jive/Zomba Label Group) 555 +47 71600 8 28/4 Total Plays: 259, Total Stations: 21, Adds: 1
39 42  T.0.K. Footprints (When You Cry} /VP) 549 -32 70456 7 131 FUGEES Take It Easy (Sony Urban/Columbia)
oewe> (P JAGGED EDGE fIVOLTIO So Amazing (Columbia) 522 +204 38982 1 3313 ";‘;‘l"::‘lfz?hz“‘;' s"::"“‘: 1,2 ‘“j::' o
" " . P .. They Don’t Know (SwishaHouse/Asylum,
36 44  DAMIAN “JR. GONG” MARLEY Welcome To Jamrock /Tuff Gong/Universal) 513 -133 52590 15 420 Total Plays: 223, Total Stations: 22, Adds: 10
41 45  NE-YOSfIPEEDIPEEDI Stay (Def Jam/IDIMG) 510 28 32318 4 360 | guggs SoARKXX.. The Oterside Puple Aibomligi
47 @ ALICIA KEYS Unbreakable (/RMG) 489 +96 77147 2 315 Total Plays: 217, Total Stations: 17, Adds: 4
48 @ PURPLE RIBBON ALLSTARS... Kryptonite (Purple Ribbon/Virgin) 461 +68 28423 3 1m MR. CAPONE-E f/MAGIC My Angel (Thump/
45 @ RHYMEFEST fIKANYE WEST Brand New (/AMG) 498 +30 26040 5 36/ ;"‘;' ”;‘;:6“!9[2' "“s“' s";“:;/‘ 3, Adds: 1
ROW ivin' Shady
@ BUN B Draped Up (Rap-A-Lot/Asylum) 432 +91 56545 1 1213 Total Plays: 166, Total Stations: 14, Adds: 3
49 50 PAULWALL f/BIG POKEY Sittin' Sidewayz (SwishaHouse/Asylum/Atlantic/ 355 -5 47757 18 18/0
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Songs ranked by total plays

week of 10/16-10/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied intotal plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each Station playlists for all R&R reporters are available
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week on the web at www.radipandrecords. com
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. :
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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-

(/ﬂ t ”’ M i America’s Best Testing CHR/Rhythmic Songs 12 +
ﬂ H H IISIL'.L'ﬂIII For The Week Ending 10/21/05
T NBULSE
™ Persons Persons Persons
Artist Title (Label) TW LW Familiarity Burn  12-17 18-24 25-34
CHRIS BROWN f/JUELZ SANTANA Run It ive/Zomba Label Group) 423 412 82% 13% 443 430 365 ‘L‘:;'ESLTf i‘gﬁ /7:tte?:c|:)s .
KANYE WEST Gold Digger (Roc-A-Fella/{DJMG) 416 4.01 99% 29%  4.06 414 434 ) p _
By DARNELLA DUNHAM/ Asst. Urban/Rhythmic
MARIAH CAREY We Belong Together //s/and//DJMG) 400 4.10 99% 48%  3.86 402 417 Editor
BOW WOW f{CIARA Like You /Columbia) 400 399 96% 30% A 394 382 o favori vl
RAY J One Wish (Knockout/Sanctuary) 397 387 6% 10% 436 388 345 neof my favorite guilty pleasures
, . 3 of 2001 was the reality show
MARIAH CAREY Shake It Off (/sland//IDJMG) 396 4.03 99% 37% 378 97  4.09 Popstars, which created the five-
YOUNG JEEZY f{AKON Soul Survivor (Def Jam//DJMG) 393 3.70 18% 15% 427 396 351 member girl group Eden’s Crush. |
BLACK EYED PEAS My Humps /A&M/lInterscape) 389 364 92% 26% A2 383 375 After touring with Jessica Simpson
50 CENT f/MOBB DEEP Outta Control (Shady/Aftermath/interscope) jss 374 93%  30% 3.90 389 376 and ‘N Sync and releasing a moder-
SEAN PAUL We Be Burnin' (V/P/Atlantic) 388 381 88% 18% 393 394 3.66 ately successful album, the ladies of Eden’s Crush went their
TRINA #/KELLY ROWLAND Here We Go (Slip-N-Slide/At/antic) 385 382 62% 9% 4.14 376 373 sepa.rate ways.
PRETTY RICKY Your Body (Atlantic) 383 380 93% 25% 442 391 307 hN‘“’!el S,Che;mger atways f“a“age_‘:h t‘l’, Sta“‘;f out from the
MISSY ELLIOTT Lose Control (6okd Mind/Violatar/Atlantic) 381 361  98% 47% 380 372 395 | Othersirls in the group, seemingly with little effort, so it was
OW WOW fIOMARION Let Me Hold You (Columbia) 378 386 97% A® 385 3es a7y | OroiosecherresurfaccastheleadsingerofThe Pussycat Dolls
. ] ) ’ . ’ : ) ) instead of becoming reality-show road kill.
MARCOS HERNANDEZ If You Were Mine (Ultrax/TVT) 3714 370 12% 17% 3.87 385 333 In the late '90s The Pussycat Dolls formed as a singing-and-
TWISTA f[TREY SONGZ Girl Tonite (At/antic/ 373 378 69% 16% 3.90 3.70 347 dancmg ensemble who perfomed modem_day bur]esque shows
DEM FRANCHIZE BOYZ f/J. DUPRL... | Think They Like Me... (So So DefVirgi)  3.68 358 53%  12% 410 361 3.15 around Hollywood. The Viper Room became their main perfor-
MARIO f/JUVENILE Boom (/RMG) 368 3.60 51% 1% 3.89 377 354 mance spot, and Gwen Stefani, Christina Aguilera, Paris Hilton
DESTINY’S CHILD Cater 2 U (Columbia) 366 362 93% 40% 364 354 378 and Charlize Theron were some of the celebrities who signed
T-PAIN V'm Sprung (Jive/Zomba Label Group) 366 348 71% 20% 396 380 300 | " t(é ‘110 guest 5}2“0’552”“‘ the 'i"” SUTS - SbP(’Pu‘a“tY i
DAVID BANNER Play (SAC/Universal 364 369 87% 29% 396 352 324 ;agéalyv'v?;d ASM /Irft::tc?)rpz oreographer Robin Antin signe
THREE 6 MAFIA Stay Fly (Columbia) 364 350 57% 16% 3.99 367 317 Former Miami Heat dancer Jessica Sutta, Ricky Martin world-
YING YANG TWINS f/MIKE JONES Badd (7V7) 363 367 83% 28% 3.76 363 382 tour dancer Carmit Bachar, singer Melody Thornton and danc-
LUDACRIS Pimpin’ All Over The World (Def Jam South/IDJMG) 362 363 98%  46% 3.61 Jas 378 ers Ashley Roberts and Kimberly Wyatt join Scherzinger in the
FRANKIE J. More Than Words (Columbia) 362 370 86% 23% 315 375 325 Dolls’ latest lineup. Members have come and gone over the years,
YING YANG TWINS f/PITBULL Shake (7V7) 362 34 M% 22% 382 360 346 but this group is responsible for making the song “Don’t Cha” a
LIL’ KIM Lighters Up (Cueen Bee/Atlantic) 360 359 66% 16% 343 353 391 | biggerhitthanitwas for its original performer, Tori Alamaze.
RIHANNA Pon De Replay (Def Jam/IDJMG) 385 381 9% 5% 327 373 3R | In APYI‘)‘ ;he PUSZY;“ID;I‘S Li““gz Oﬁf"“"‘j‘f b ias Vegas at
. o aesar’s Palace, and the ladies rel2ased a line of makeup in con-
L IR Y e L) LIS 29 247 junction with Stila Cosmetics. The Dolls’ latest single,
Total sample size is 365 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity “Stickwitu,” has already reached No. 22* on R&R's Rhythmic
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs h
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music chart.
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants Although they have had an uphill battle to be taken seriously
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. as artists and not be labeled a novelty act. The Pussveat Dolls
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. i § Y )

)

appear to be in no danger of being called one-hit wonders.

-

KKSS/Albuquerque, NM*
OM. Pate Manriquez

PD: Dana Cortez

MD: Maithew Candelaria
8 JUELZ SANTANA
1 SROWN BOY

EMY MA
UL' F(l;.l? YIMANN‘E FRESH

. PAUL WALL (/M\KE JONES &BUNB
PRETTY RICKY /PITBUL

KDIZ/AmanIIo ™
ric Stevens

PD Dunu{ McGuire
JUELZ SANTANA

KFAT/AM;II ug‘a AX

15 AUCIA KEYS
13 MARIAH CAREY

WBTS/Atianta, GA®
PD: Lee Caglg
APO/MD: Maverick
1 THREE 6 MAFIA
TRINA HKELLY ROWLAND
NELLY

WZBZ/Atiantic City, NJ*
POMD: Rob Garcia
3 THREE 6 MAFIA
RED CAFE
TEAIRRA MAR!
REMY MA
CAMPLO

KDHT/Allshn ™

MD B\‘Illlo’!A
/ DEM FRANCHIZE BOYZ LJERMAINE DUPRI

1 TR\NA IKELLY ROWLAND
BUBBA SPARXXX I/PETEY PABLO

KXBT/Austin, TX*
OM/PD: Dusty Hayes

74 CHAMILLI%'NA[RE

12 TWISTA VTREV SONGZ

1 ALICIA KEYS

1 JAGGED EDGE !NGU\O
MARIA|

KBOS/Bakersfield, CA*
OM: Cesar cnabv;z

KISVIBaKBMIold CA'

7 FHAHRELL 1/GWEN STEFANI
MIKE JONES

WBHJ/Birmingham, AL*
PO" Mickey Johnson

APD: Mary K.

M- Lil Hornie

42 BUNB
REMY MA

WJMN/Boston, MA*

PD: Cadillac Jack

APO: Dennis 0'Horon

MO: Chris Tylor

26 MARIAH CAREY

20 TRINAIXELLY ROWLAND
18 50 GENT
WRVZ/Charleston, WV
OM: Rick Johnsan

POMD: Waody

1 :RDETTV RICKY /PITBULL

1 SLIM THUG
1 RED CAFE

1 REMY MA
1 LiL FLIP /MANNIE FRESH
1 GROUP X #/SEAN PAUL

.

REPORTERS

wm/l:harlnm'
Pn RMI w:'ﬁ‘un
oL
4 THREE 6 M/
KANYE WEST 1/ADAM LEVINE
1 GWEN STEFAN)

WBBM/CME%D e
Todd Cavanal

APD/MD: Ertk Bradiey
3B LIL KIM

SANTANA
20 TWISTA ¥ITBULL
18 JAGGED EDGE VOLTIO

KNDA/Corpus Christi, TX*
DMMO: Napp-1

PD; Richard Leal
52 SLIM THUG
48 MIKE JONES
1 REMY
BLACK ROB

RED CAFE
PRETTY RICKY #PITBULL
GWEN STEFAN!

KIFM/Cngms Christi. TX®
MD. Agm M. Corteil

KBFB/Dallas, TX*
PO: John Candeiaria
MD: 3J Blg Bink
28 LIL F \P 1/MANNIE FRESH
12 SLIM THUG
MIKE JONES

mes
25 MARIAH CAREY

WDHT, , OH*
oM: J.D.mKﬂn Ll

KOKS/Denver, CO*
P0: Cal Collins

MO Join E. Kage

20 HIELZ SANTANA

KPRR/I Paso, TX*

PRI oty Ramos
ALY WEST ADAM LEVINE
50 CEN

ETW RICKY I/PITBULL
TRICK TRICK f/EMINEM

XHTO/EI Paso, TX"
PO _Francisco Aguirre Cranz
APD/MD mx “DluAl Fiora

WRCL/Flint, MI*
OM Jay Patrick
PD: Nathan Reed
MO Clay Church
MIKE JONES
JUELZ SANTANA
KBOS/Fresno, CA*
OM. € Curtis Johnson

PO: Greg Hofiman
MD. Danny Salas

Y J
25 BEYONCE  ¥/SLIM THUG
17 LIL ROB

Stations and their adds listed alphabetically by market

KSEQ/Frasno, CA*
OM. Ray McCary
Pn: mn smm-

0: @ M
Z MIKE JONES
1 MARCOS HI
PRETTY R\CKV l/P\TBULL
TREY SONGZ

LIL' FUP VMANNIE FRESH
WEBTT/Ft, Myers, FL*
OM: Michaei Crulse
PD: Scrap Jackson
APOMO: Omar ~The Big 0*
No Adds
WIFXUF. Wayne, IN*
PO/AMD: yuu
13 GWEN STEFANI
2 MR CAPONE-E /MAGIC

ALICIA KEYS

WNHT/FE W IN*
wsnﬂ i

WLYD/Green Bay, Wi
PO/MD: Ban LuMays
MIKE JONES

TRICK TH}CK VEM\NEM
BUI PARXXX /PETEY PABLO
JAGGED EOGE 1AVOLTIO

WGBT/Grunshoru NC*
[ Sattertield

PO: Zn Davu
MD: fames
3 TNREEE
KANYE wEsT l/ADAM LEVINE
GWEN STEFAN

WJMHlGrsenshoro, N
OM/PL: Brian Douglas

mo: ag ngy

20 JUELZ SANTANA
WOQSL/Greenville, NC*
POMD: Jack Spads

3 .IUELZ SANTANA

T ey
WHZ‘I’/Greenvulla sc*

PO; F
RooMD Murph Dawy

2
13 THREE 6 MAFIA
BUBBA SPARXXX /PETEY PABLO
WOLDMagersiown
OM: Rick munﬂar

0

KEvSmA COLE

MARIAH CAREY
WWHKLMamishurg, PA*
n»g?n- John u'lm

GWEN s

KANYE WEST 0w Levie

PIMO0: ok
APD’ Day u i mpsor
7 PAUL WAlBL TAAIKE JONES & BUN B

iR
4 quonss i moov& PAUL WALL
3 LILFLIP /MANNIE FRE
KDDBMonolulu, HI*
PO: Lao Baldwin
MD. Sam *Tha Man” Ambross
BOW WOW
REMY MA
MARCOS HERNANDEZ
KiKtHonolutu, HI*
OM. Paul Wilson
PO Fred Rico
APD. Pablo Sato
MO: K-Smooth
51 GWEN STEFANI
3 MARIAH CAREV
T PAUL WALL t/MIKE JONES & BUN B
BROWN BOY

KPHWMonolulu, HI*
OM: arta

KB)XX/Houston, TX*
PD: Terri Thomas

APD. Kevin Jacison

16 SLIM THUG
KPTYMoust

OM: Armutto Ramirez
PD: ;ﬂm M:nnqmn

13 YOUNGBLOODZ

11 SLIMTE

1L FLIP‘/MANNIE FRESH
RED HANDED V/PAUL WALL
0S HERNAI

PRETTY RICKY t/PITBULL

WHHH/Andianapolis, IN*
PD: an vlalluen

zo PAUL WALL 1IMIKE JONES Eo0N B
1o ke JONES
WXIS/Johnson City*
PD/MD. Tood Amby
9 YOUNGBLOODZ
KANYE WEST UADAM LEVINE

BUBBA SPARXXX 1/PETEY PABLO
WKHTXnoaville, TN*

0/MD: Chris Logan
4 CHAMlLLIOI:g\‘RE

KNEX/La
PD: Aturn Sami |||
No Adds

KLUC/Las Vegas. NV*
OM/PD: Cal Thomas

SANTANA
1 YWISTA WREY SONGZ
GWEN
MADONNA

KVEG/Las Vegas, NV*
PD: Sherita Saulsberry
Mo: Jsse Garcia
No Adds
WLTO/Lexington, KY*
OM: Robert Lindsey
PDMD: Brian Sims
APD. Tabatha
50 CENT

KHTE/Litte Rock, AR*
PD: Joe Ratitt
APD/MO: Tonl Sawille

31 ALICIAKEYS

20 SLIM THUG

1 BLACK ROB

1 PAUL WAL /MIKE JONES & BUN B

KDAY/Los Angeles, CA*
PO: Arthor oy Acampora

28 ILCE CUBEE
il
1 DEM FRANCHlZE B80YZ tJERMAINE DUPRI

KPWR/Los Angeles, CA*
PO Ji Steal

APOMO £-Man

11 BUSTA RHYMES
10 SEAN PALL

1 UL EAZY-E

KBTE/LuhImd(. ™

PD n Mam
20 REMY MA

17 MARIAH CAREY

15 MIKE JONES

WKPOMadison, Wi

PO Dan Humt

1 BUBBA SPARXXX I/PETEY PABLO
1 JAGGED EDGE tVOLTIO

KBFM/McAllen, TX*

OM: Billy Samtiago

PO oy 0

mlBVD/Malhnume FL*

POD: Cuts Gonkar
voum;&oouz

KXH'T/MamE”is TN*

PD, Maurice “Mo Betler” Rivera

MO Big Sue

41 MIKE JONES

3 NELLY

PAUL WALL HMIKE JONES & BUN 8
WMPW/Memphis, TN®
PD. Stave Kickiighter
APD: Doughboy
6 YOUNGBL%(;DZ
LIL’ FLIP /MANNIE FRESE

PAUL WALL MIKE JONES &BUNB
MIKE JONES

FRETTY AICKY YPITBULL

RE!

MARCOS HERNANDEZ
KTTBMinneapolis, MN*
PO: Sam Elliol
MD: Zannls K.

GWEN STEFANI

KANYE WEST /ADAM LEVINE

MARIAN CAREY
KHTN/Modesto, CA*

IM/PD: Rene Roberts
g PAUL WAL IMIKE JONES & BUN ©
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LIL FLIP |y’MANN\E FRESH
GWEN STEFA!

CUK ONE VBABV BASH

KDON/Momerey CA*
MD Alul c:mﬂ

MARCDS HERNANDEZ

JWL/Mnmgomary AL
PD: Rick Potei
APD: Momun- Jordon
35 MIKE JONES

5 LiL FLIP TMANNIE FRESH
WWRX/New London, CT
PO: arian ey

|5 TRWA !’KEuY F(OWLAND

9 KANVE WEST #/ADAM LEVINE
6 KEYSHIA COLE

wKTU/Naw York, NY*

Walkal
3 gmv MAR

CHR(S BROWN 1IJUELZ SANTANA
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PO: John Otmick
WD: Ebro

13 FUGEES

8 T-PAIN
WNVZMortolk, VA*

0: Don London
M0: Mike Kigin

DEM FRANCHIZE BOYZ 17JERMAINE DUPRI
KMRK/Odessa, TX
OM: Sieve Oriscall

PD: Madboy
MO Kid Vicious

26 DaL

23 MI'SSEZ 1/PAUL WALL
10 MIKE JONES

5 NELLY

KZBT/Odessa, TX

OM: John Moasch

PO: Leo Caro
APOMO: Cory KnluM

19 DON O

|7 MIKE JONES

750
16 ANGEL 8 KHRIZ
KKwWO/Oklahoma City, OK*
OM: Chris Baker
PO. Ronnie Ranwrex
MD: Clsco Kigd
ALICIAKEYS
KANYE WEST ADAM LEVINE
MARCOS HERNANDEZ

WJHM/Dﬂzndn FL* KSFM/Sacramento, CA* WLLD/Tampa, FL* \
FD: Byon Kemnady PO’ 0lando
A wm M'moiy D.  Tor Tocate APD Saartman
un [ Campbell IYE WEST /ADAM LEVINE 0:
MY MA R EANIE FRESH ¢4 ST UPITBULL

: 1 NELC
WPYO/D’“""D- L o Bl FIEBON ALLSTARS U1 BO1 & KILLAMIKE
gty oo wDCDlSaIlsbury. MD 1 GWEN STEFAN
MD: i Strada N beai KUJTri-Cities. WA
GRS toge Lo e i Ex:
. " i 17 TRICK TRICK FEMINEM
gl%ﬂn/gm:.rd CA* 16 KANYE WEST /ADAM LEVINE
KUUU/Salt Lake City, UT*
O o e TP, o b L(gﬂgﬂ;l?nn Az
MD: Kevin Cruiga m
PRETTY RICKY YPITBULL TWSTARITBULL Randy "R Dub” Willlams
KKUU/Palm Snnr!gs..CA MD ﬂlw V"l lobos
D e ot KBBT/San Antonio, TX* § e FRANCHIZE B0YZ UERMANE DUPFY
ANGEL & KHRIZ PD: Cindy Hil MARCOS HERNANDEZ
BLACK ROB No Adds
AILEE POWDA .
DG OWOA VKON )(HTZ/S%:Dmgo CA* KIBT/Tulsa, OK
REMY MA mas
CNOTE M: Todd *T m ‘“3 "‘"‘"“.&

PRETTY RICKV |/PITBULL 28 TWISTA f/PITBULL

WZPW/Peoria, IL
Plv)u g‘:u Br‘m;mmm XMOR/San Diago CA* 7 T"REE QLS

): Don Blag
23 GWEN STEEAN oo 5 PRARRELL UGWEN STEFAN

: e

19 YING YANG TWINS UMIKE JONES 3 LI KM KBLZﬂvll' ™
WPHUPhiladelghia, PA* CHore b: Wi Love
pudil I KMEL/San Franciseo, CA* sk e

' OM: M
MD. Sarah 0'Connor Fgutir i TRINA UKELLY AQWLAND
304 MO: Bip Von REMY MA
RAY) 5 JAVEM

WRDW/Philadelphia, PA*
PD; Kannon
RHYMEFEST (/KANYE WEST

TREY SONGZ
REMY MA
KKFR/Phoenix, AZ*
PO. Bruce St James
MOD: Johnny Medrano
5 RHYMEFEST /KANYE WEST
5 CHAMILLIONAIRE
4 JUELZ SANTANA
1 MARCOS HERNANDEZ

WRED/Portiand, ME
OMPD: Buz Bradley
APT/MO: Les L'Haureux

704l
4 DEM FRANCHIZE BOYZ t/SERMAINE DIJPRI
1 JAGGED EDGE IVOLTIO
1 MARIAH CAREY

KXJM/Portiand, OR*

N PR WAL TMIKE JONES & BUN B
wPKF/PnugN(oopsua NY
Ounghy

PD Jlml .Iimm
flvf'

zs B STeran
WWKX/Providence. RI*
OMPL Tony Brstol

AP T NEM

BUBBA SPARXXX /PETEY PABLO

KWVLIRnno LM

POMD:
1 PAUL WALL MIKE JONES & BUN B
1 REMY MA

GWEN STEFANI
MIKE JONES

KGGLRiverside, CA*

PD: Jesse Duran

APD: Mike Medina

MO 00M Gutiaraz
304

1 JUELZ SANTANA
1 ALICIA KEYS

KWIE/Riverside, CA*

8 LIL Kim
KBMB/Sacramentn, CA*
MD. Tosh Jackson

4 MIKE JONES

1 CHAMILLIONAIRE

KANYE WEST Y/ADAM LEVINE

EF/
1 JIMJONES /P DIiDOY & PAUL WALL

KYLD/San Frantisco, CA*

OM: Michaal Martin

PO Dannis Martinez

APDMD: Travis Loughran

15 JAGGED EDGE {VOLTIC

3 MARCOS NERNANDEZ

PRETTY RICKY 1PITBULL
GWEN STEFANI

I(WWV/San Lnls Obispo, CA
POMD, Ry,

W

10 MARCOS HERNANDEZ

9 PRETTY RICCY (PITBU-L
s SANTA

KSRT/Santa Rosa, CA*
PD" Lauren Michasls
27 TWISTA #PITBULL

1 MIKE JONES

Sirius The Beal/Satellite
OM: Geronimo
Pn Numm Man:u:

\9 ARMAN/E VAN HELDEN

15 LAUREN HH_DEBRAND
2 CLEAR STATIC

KUBE/SmtIe WA*
PO Erc Pows
APOMD:

RO vsum THUG

WYPW/South Bend, IN
OM: Ron Stryker
PD, Chuck “Manic™

18 PAUL WALL (/MIKE JDHES & BUNB
13 KANYE WEST ADAM LEVINE

19 TWISTA MARIAH CAREY

KSPW/Spnngheld MO

PDMO l:lms Cannun

14 THREE 6 MAFIA

12 YOUNGJEEZV 1AKON
} MADONNA

KWIN/Smmm CA*

6 MAFIA

1T 0 K
GWEN STEFANI
TOW DOWN tMIKE JONES
MARCOS HERNANDEZ

WMBX/W Palm Beach, FL*

wPGC/Wasmnmon Dc*
PO Jzysm;

" GINUWI

3 VING VAN TWINS PITBULL
KDGS/Wichita, KS*
P% Grog Willams

9 DEM FRANCNIZE BOYZ JERMAINE DUPRI DA
BRAT & BOW

5 NELL
BAOWN BOY

KHHKIValuma WA

5 JUELZ SANTANA

Note: For complete adds,
see R&R Music Tracking.

roweren[13

MEDIABASE

*Monitored Reporters
113 Total Reporters

86 Total Monitored

27 Total Indicator

Did Not Report, Playlist
Frozen (2):

KQXC/Wichita Falls, TX
WCZQ/Champaign, IL

)
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DANA HALL

dhall@radioandrecords.com

Radio One: The First 25 Years

~ one of the few minority owners able to grow

a company after the 1996 Telecom Act, and
her son, Radio One President/CEO Alfred
Liggins, took the company public in 1999.

R&R recently spoke with Hughes about
building her company, her philosophy on
broadcasting and her vision for the future.
We salute Hughes and her management
team at Radio One on 25 years of broadcast-
ing.

R&R: Tell us how you got your start in broad-
casting and wity you think Radio One has been
able to achieve so much.

CH: | came up in radio at a time when
your main mission was to serve the public
interest. It was mandatory. I was given an
incredible opportunity to be the GM at a
highly respected radio station, WHUR, and
I was determined to do the best job I could.

So I turned to the FCC to learn about
broadcasting. I learned their handbook. I
still use that handbook today, even though
many of the ideas and requirements are no
longer in place. I think that the reason we
can go up against the big guys — Infinity
or Clear Channel — with fewer resources
and still compete is that we take the public
interest more seriously.

When you are making a difference in
your listeners’ lives, that's when loyalty sets
in. They will always check out the competi-
tion, but when it comes down to whose
team they are on, they’ll say Radio One,
because we care about our community.

I owned WOL, my first standalone, for
seven years. We were a 100-watter, and we
couldn’t get any national or even local buys.
The only support I had was from the retail-
ers in the black community.

We had the first 24-hour Black Talk for-
mat in the country. The listening audience
was very loyal to us. In fact, when they
found out that we needed support in order
to continue broadcasting, they organized a
group and printed on their checks “I listen
to WOL.” Whenever they’d pay their gas
bill or credit-card bill, the companies would
see that. I started getting calls from some of
these companies, and they said, “OK, we’ll
try you out.”

Unfortunately, the banks — my lenders
— didn’t see it as a profitable format. Talk
radio is the most expensive format to run. 1
was a black woman with a million-dollar
loan to pay off, and they were telling me that
black people don’t want to hear talk.

That’s how Iended up on the air, because
1 couldn’t afford to hire someone to do it. I
was on four hours every morning and then
ran the company the rest of the day. That
went on for 12 years.

I miss being on the air, but eventually I
had to take myself off. You can’t be the chair-
person for a publicly held company and be
the host of a talk show — especially me. I've

been called controversial, but I like to say
that I am provocative. It was a difficult de-
cision, but [ had to ask myself, do1do what
is personally gratifying, or do I grow the
company?

R&R: Radio One is the largest African-
American-owned broadcast company in the
U.S., and possibly in the world. You've just
joined forces with Tom Joyner's Reach Media.
How do the two companies complement each
other, and what are some of the goals?

CH: I am so thankful that Tom Joyner al-
lowed us to buy 51% of his company. It is
one of the most gratifying experiences of my
career in broadcasting. I don’t miss doing
my show as much now, knowing what he
does and how it reflects upon our compa-
ny and helps our listeners.

He supports grass-roots organizations, he
gives back to black colleges, he encourages
the black community to be healthier — so
many positive things. Tom saw the syner-
gy between Reach and Radio One as not
only benefiting the two companies, but the
community as well.

U B tke, o0 SUESRGEOPR RBR WY

“Advertisers aren’t looking
for listeners, they are
looking for consumers.”
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R&R: | recall seeing you speak at an indus-
try convention in the early "90s, and you ex-
plained to the industry what we should expect
in the years after the Telecom Act of 1996 took
effect. Looking back, you hit the nail right on te
head. Do you think people understood or took
you seriously back Hien?

CH: No. Everyone said, “Who is this cra-
zy woman, and what is she talking about?”
They all thought I was an alarmist. But re-
member, [ came up and learned through the
FCC.I'had many contacts there, and Theard
about this legislation long before it actually
happened. [ was trying to wave the red flag.

Thank God Alfred and [ said, “OK, even
if no one is joining us, we're going to get on
the train.” That kept us alive, first through
the duopolies, and then through the Tele-
com Act of 1996. I knew that we either had
to grow or we had to go. We grew. We
bought WKYS and WMM]J in DC and add-
ed properties in Baltimore. The rest is his-
tory.

Idon’t see how consolidation has provid-
ed more diversity. Diversity and consolida-
tion are the antithesis of each another. It’s
not possible to shrink the universe and have
more diversity.

We see this in all industries: banking, the
automobile industry and health care. Idon't

understand how the American public is al-
lowing these corporate giants to take over
every industry and basically make decisions
for them. It’s basically legalized monopo-
lies.

In broadcasting, having a standalone is
very risky business. We have a standalone
in Los Angeles, KKBT, and it’s very difficult.
It’s almost impossible to compete. If you are
a single person trying to make it on your
own, you're paying all the bills. But if you're
married or in a committed relationship, all
the bills are split. You can spread the cost of
living over two salaries. It’s the same in ra-
dio. Having more than one station in a mar-
ket makes life easier.

The opportunity that was offered to me
25 years ago to buy a standalone property
in a major market doesn’t exist today. The
window is permanently closed for broad-
casters. You can’t even really buy a low-
power FM with the help of a bank. You have
to have a private investor, so, in essence, you
still work for someone else.

The only way a bank will talk to a broad-
caster today is if they can afford 10 stations.
That’s why so many independent and mi-
nority broadcasters have been forced out. If
you're looking to get into a small market, it
may not be worth your time and invest-
ment, because those markets simply don’t
have the revenue to support the number of
stations broadcasting.

It’s hard even in larger markets. Take, for
example, New Orleans, even before the
hurricane. It’s considered a major market,
but advertisers haven’t viewed it as a mar-
ket they spend a lot of money in because
they don't see the disposable income. Ad-
vertisers aren’t looking for listeners, they are
looking for consumers.

R&R: It recent months there has been a great
deal of scrutiny from the government and the
FCC of the relationship between radio and record
companies. A lot has changed over the years.
How do you see the radio-record company rela-
tionship evolving in the future?

CH: I do not know of one radio station or
independent that has broken in to a label and
put an invoice on an executive’s desk. This
system was created by the record industry,
and it would not exist today without the co-
operation of the executives at the labels.

The labels are trying to make it seem like
the broadcasters’ problem, but it’s both our
problem. I wili probably step on some toes
with what'm about to say, but it’s true. The
system in place now is one of the ways that
some record executives get their kickbacks.

You have a million-dollar budget to pro-
mote an artist’s project, and you have a way
to say, “"Hey, we can’t tell you how this mon-
ey is being spent, but we're spending it to
get your record played.” There’s no account-
ability, so the artist has no way of really
tracking where the money goes.

It’s one of the ways I see the record in-
dustry getting over on the artists. The labels
have not been fair to artists or the consum-
ers for years, and now it’s catching up. Now
the artists are learning how to go straight
to the consumer themselves.

From what I’ve seen in these investiga-
tions, the labels are trying to put the blame
solely on radio. It upsets me because, if
they were fair and honest, maybe we could
actually fix things, but they only want to
benefit themselves. What they don’t under-
stand is that, for broadcasters, the playlist
is crucial, and we do not corrupt the play-
list for money. Period.

www.americanradiohistorv.com
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“l do not know of one
radio station or
independent that has
broken in to a label and
put an invoice on an
executive’s desk. This
system was created by the
record industry, and it
would not exist today
without the cooperation of
the executives at the
labels.”
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When we were going through our issues
with the record labels a few years ago, my
goal was to save these kids from corruption.
Many of our programumers are very young,
often under the age of 30, and I didn’t want
to see them get caught up in the whole
music-industry lifestyle. I want them to
have long careers based on their program-
ming skills. The lifestyle can very easily get
them junkied out on fancy cars, drugs and
women.

A lot of unscrupulous people in the
record industry will use these young pro-
grammers to get what they want and then
discard them when they no longer need
them. So many of these PDs are built up to
feel like they have all this power, but, in re-
ality, Selector is the only power.

We now see many broadcast companies
with the same checks and balances we have
in place. Abroadcaster is not going to allow
one knucklehead who wants a few extra
dollars in his pocket to jeopardize the sta-
tion’s license.

R&R: Personally and professionally, you are
admniired and respected by so many, and wormen
in broadcasting have a special place in their
hearts for you. What advice would you give a
womait trying to make it up the corporate lad-
der at a radio station or a broadcast company?

CH: I would tell them don’t let men, or
other women, discourage you from your
dreams. When I was offered the GM posi-
tion at WHUR, I was told by a lot of folks
— even friends — that T was not suited for
such a job. But I didn’t believe them.

I don’t think they were saying it to be
malicious or manipulative; they probably
honestly felt they were doing me a favor.
In fact, that career move invigorated me.
It got me to where l am today. It taught me
to always be careful whom you seek ad-
vice from.

One of the reasons I went into business
for myself is that I saw women in broadcast-
ing being treated like dogs. Women in gen-
eral have to respect themselves, first and
foremost. Keep your eye on the prize, and
don’t allow others to convince you to com-
promise yourself to get to where you want
to go.

Continued on Page 38
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URBAN TOP 50

October 28, 2005 POWERED[T]
W W st e LaeeL) P e ke VERM LI ME]]] ABASE
(00)
1 0 YOUNG JEEZY f/AKON Soul Survivor (Def Jam/IDJMG) 3898 +2 490258 12 62/0
4 @ TWISTAHTREY SONGZ Girl Tonite (Atiantic) 3335  +161 369401 10 6700 MOST ADDED’
2 3 KANYE WEST Gold Digger (Roc-A-Fella/iDJMG) 3283 -362 369929 14 63/0 ARTIST TILE. LABEL(S) ADDS
5 o DEM FRANCHIZE BOYZ... | Think They Like Me (Remix) (So So DefVirgin/ 3010 +283 316276 15 653 MIKE JONES Flossin’ (SwishaHouse/Asylum/Warmer Bras,) 45
7 o T-PAIN I'm Sprung (Jive/Zomba Label Group) 2880 +244 278567 1 65/2 LIL" FLIP fiMANNIE FRESH What It Do (Sucka Free/Loud/Columbia) 33
3 6  BOW WOW fICIARA Like You (Columbia) 2855 467 351661 14 66/0 ;YFE JENN";GS ﬂFANLAfo'A Hypothetically (Columbla/ gf
. LIM THUG Diamonds (Geffen)
10 o CHRIS BROWN f{JUELZ SANTANA Run It (Jive/Zomba Label Group) 2641 +380 363391 12 63/0 T. WATERS Tears In My Eyes (S0 S0 Oef Yigin 2
13 e KEYSHIA COLE | Should've Cheated (A&M) 2345 +340 308782 9 59/2 RICO LOVE Settle Down (USLHAME) 18
1" o THREE 6 MAFIA Stay Fly (Columbia) 2262 +227 202915 13 50/0 REMY MA Conceited (SRC/Universal) 16
8 10  DAVID BANNER Play (SRC/Universal) 221 -408 235704 17 61/0 ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 7
9 11 MARQUES HOUSTON Naked (7.U.G./Universal 21N -424 248888 21 59/0
6 12 MARIAH CAREY Shake It Off (Is/and/I.JMG) 2122 -543 243895 15 60/0
14 @ RAY J One Wish (Knockout/Sanctuary) 2112 +212 262734 10 54/6
17 @ TRINA f/KELLY ROWLAND Here We Go (Slip-N-Slide/Atiantic) 1992 +200 214375 6 59/0 ]
12 15 LI KIM Lighters Up (Queen Bee/Atlantic) 1957 62 243807 8 641 MOST
19 D  DavL Lafty Taffy Asylum/Atiantic) 1879  +271 161693 10 591 INCREASED PLAYS
15 Q ALICIA KEYS Unbreakable (/AMG) 1836 +35 177097 9 6211 TomL
18 18 PRETTY RICKY Your Body (At/antic/ 1651 75 126511 12 54/0 R o
16 19 PS$CIT.. & LIL SCRAPPY I'm A King (Grand Hustle/Atlantic) 1612 -189 149580 14 54/0 MARIAH CAREY Don't Forget About Us //sland/DJMG) +557
21 @ YOUNGBLOODZ Presidential (/ive/Zomba Label Group) 1271 +55 93798 14 54/2 C.BROWN f/J. SANTANA Run It (Jive/Zomba Label Group) ~ +380
22 @ CIARA And | (LaFace/Zomba Label Group) 1191 +62 136340 9 48N K. WEST f/A. LEVINE Heard ‘Em Say /ﬁﬂf-;‘-fe//a//”JMG/ +370
: KEYSHIA COLE | Should've Cheated (4&M/Interscape) +340
45 @ MARIAH CAREY Pon t.Forget About Us (Island/IDJMG) 1036 +557 110140 2 59/2 50 CENT Window Shopger (Shady/Aftermath/nterscape) 4319
23 @ R.KELLY Slow Wind (/ive/Zomba Label GIDU/)/ 1010 +97 90650 8 3N DEM FRANCHIZE BOYZ... | Think They... (So So Def/l/iryin} +283
24 @ PURPLE RIBBON ALLSTARS... Kryptonite (Purgle Ribbon/Virgin) 957 +63 69594 6 Im DAL Laffy Taffy (Asylum/Atiantic) +2N
31 @  JUELZ SANTANA There It Go (The Whistle Song) (Jef Jam//D.JMG) 913 +227 120044 a 382 T-PAIN I'm Sprung (Jive/Zomba Label Group) +204
%5 @  SEANPAUL We Be Bunin' (VP/Atlantic) 867  +75 131103 7  agg | |NREEGMAFIA Stay Fly Columbia e
32 @ TREY SONGZ Gotta Go (Songbook/Atiantic/ 786 +103 80415 4 53 | CVELZSANTANA There tGo... Dl Jam/IDJMG) 2
4 @ LIL' WAYNE Fireman (Cash Money/Universal) 770 +88 73207 3 5712
26 29  GINUWINE When We Make Lave (Sony Urban/Epic) 748 -24 60586 5 48/0
35 @ JAHEIM f/JADAKISS Everytime | Think About Her (Divine MilyWarner Bros.) 7139 +88 53658 4 5411
33 @ NE-YO f/PEEDI PEEDI Stay (Def Jam/IDJMG) 708 +25 72680 5 36/0 NEW & A CTIVE
30 @ JAZZE PHA f/CEE-LO Happy Hour (Capitol) 699 +5 39035 6 43t ’
38 €D  YING YANG TWINS f/PITBULL Shake (V7 665 +21 50638 3 39 ;A'Tl':’IEVAN;m Lo‘fs /Ua{)ifﬂflm i 2
29 34  CHARLIEWILSON Charlie Last Name: Wilson (Jive/Zomba Label Group) 663 42 B1160 20 gip | eSS Teteiialons . g
: PAUL WALL... They Don't Know (SwishaHouse/Asylum/
gg g PHARREfLL fIGWEN STEFAKI\II Canl Hav; It Like That (Star Trak/interscope) 629 +207 65842 2 4713 Total Plays: 352, Total Stations: 34, Adds: 3
AVANT f/LIL" WAYNE You Know What (Geffen/ 629 +82 58805 3 4210 JAGGED EDGE IVOLTIO So Amating (Colimbia
38 @ FLOETRY f/[COMMON Supastar (Geffen/ 598 +1 40845 6 401 Total Plays: 317, Total Stations: 33, Adds: 3
27 38  YING YANG TWINS f/MIKE JONES Badd (7V/7) 582 -182 49242 17 50/0 JI JONES... What You Been Drankin On (Dilomat/Kach)
42 @ CHAMILLIONAIRE Turn It Up Latium/Universal) 541 +26 29899 5 280 Total Plays: 283, Total Stations: 33, Adds: 4
37 40  FANTASIA Ain't Gonna Beg (/AMG) 539 -86 61484 9 33/0 YO GOTTI Full Time (TVT)
(® KANYE WEST f/ADAM LEVINE Heard ‘Em Say (Roc-A-Fella/I0JMG) 537  +370 69949 1 5905 Total Plays: 278, Total Stations: 14, Adds: 0
28 42 BOBBY VALENTINO Tell Me (D7P/Def Jam/IDJMG) 535 224 83625 20  41)0 STYLES P. f/AKON Can You Believe It (Ruff Ryders/Interscope)
®  COMMON Testify (Geffen) 525  +205 56731 1 3gjz | 1ot Plays: 275 Total Stations: 26, Adds: 1
47 @  FUGEES Take It Easy (Sony Urban/Columbia) 507 +61 70842 3 asp | RHANNAIFItS Lovin' That You Want (Def Jamy/I0JME)
) Total Plays: 270, Total Stations: 17, Adds: 1
@ 50 CENT Window Shopper (Shady/Aftermath/interscope/ 499 +319 46220 1 54/3 T T I Ty o s
otta Go, Gotta Leave (Columbia
48 @ BUN B Draped Up (Rap-A-Lot/Asylum) 457 +28 38343 3 3012 Total Plays: 250, Total Stations: 8, Adds: 0
46 47  YOUNG JEEZY Go Crazy (Def Jam/IDJMG) 447 -4 45640 6 1/0 BLACK ROB Ready (8ad Boy/Atiantic
4 48  YOUNG ROME f/MARQUES HOUSTON For Your Love (7.U.G./Universal) 443 -39 24739 4 27i0 Total Plays: 242, Total Stations: 23, Adds: 6
M 49  T.0.K. Footprints (When You Cry) (V) 430 88 105166 5 2312 ANTHONY HAMILTON Can'’t Let Go (So So DefiZomba Label Group)
40 50 50 CENT f/MOBB DEEP Qutta Control (Shady/Aftermath/interscope) 394 126 27610 16  48j0 Total Plays: 236, Total Stations: 36, Adds: 7
68 Urban reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
10/16-10/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting ) i )
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases Station playlists for all R&R reporters are available
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average on the web at www.radioandrecords.com.
Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.
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URBAN

¢ RateTheMusic.com

BY WEDIAASE

\

America’s Best Testing Urban Songs 12 +
For The Week Ending 10/21/05

™ Pers. F M
Antist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
C.BROWN flJ. SANTANA Run It (iveZomba Labe/ Group) 423 431  86% 15% 419 433 3.82
KANYE WEST Gold Digger (Roc-A-fella/i0JMG) 422 424 9%% 34% 4419 434 377
BOW WOW f[CIARA Like You (Colymbia) 408 412 96% N% 409 424 365
YOUNG JEEZY fIAKON Soul Survivor [Def Jam/iDJMG) 400 411 88% 21 396 404 374
SEAN PAUL We Be Burnin' (VP/Atlantic) 387 - 85% 19% 389 386 3N
RAY J One Wish (Knackout/Sanctuary) 392 406 72% 12% 382 403 332
BOBBY VALENTINO Tell Me (07P/Def Jam/IDJMG) 391 407 B80% 23% 397 406 34
TWISTA f[TREY SONGZ Girl Tonite (Atlantic/ 391 407 7% 16% 386 390 377
TRINA K. ROWLAND Here We Go (Shp-N-Sfide/Atlantic/ 390 403 60% 9% 383 397 347
ALICIA KEYS Unbreakable (/RMG) 388 382 7% 15% 392 403 365
KEYSHIA COLE | Should've Cheated (A&M) 388 399 2% 17% 383 400 334
MARIAH CAREY Shake it 0ff (Is/and/0JMG) 386 398 99% 50% 384 398 346
DEM FRANCHIZE BOYZ...! Think They... (So So DeffVirgin/ 3.86 400 73% 17% 372 331 3.26
YING YANG TWINS fIMIKE JONES Badd /77 383 393 87% 2% 366 377 340
DAVID BANNER Play (SRC/Universal) 381 389 82% 28% 376 386 350
T-PAIN I'm Sprung (Jive/Zomba Label Group) 375 398 7% 20% 365 377 338
50 CENT f/MOBB DEEP Outta... (Shady/Aftermath/iterscope) 3.13 396 93% 34% 372 372 370
LYFE JENNINGS Must Be Nice (Columbial 373 391 69% 24% 376 387 349
PRETTY RICKY Your Body (Atlantic/ 367 385 81% 30% 355 358 346
THREE 6 MAFIA Stay Fly (Columbia) 366 403 73% 18% 357 353 368
CIARA And | (Laface/Zomba Label Group) 364 397 69% 17% 364 376 325
P$C T, & LIL SCRAPPY I'm A King /Grand Hustle/Atiantic/ 363 3.78 73% 24% 362 362 365
LIL' KIM Lighters Up (Queen Bee/Atiantic) 362 389 78% 24% 360 363 352
YOUNGBLOODZ Presidential (/ive/Zomba Label Group) 355 390 56% 16% 346 343 352
MARQUES HOUSTON Naked (7.4.G./Universal) 346 383 82% 3% 345 362 298
GINUWINE When We Make Love (Sony Urban/Epic) M 370 4% 9% 341 356 3.07
DAL Laffy Taffy (Asylum/Atlantic) 321 354 60% 21% 291 303 261
C. WILSON Charlie Last Name: Wilson (fve/Zomba Label Groy) 320 341 65% 26% 311 3.16 3.00

\Nefwarks.

Total sample size is 376 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like
very much). Tolal familiarity represents the percentage of respondents who recognized the song. Talal burn represents the number of
respondents who Said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition
is based on persons 12+. Persons are Screened via the Internet. Once passed, they can take the music test based on the format/music
preference. Rate TheMusic.com results are not meant fo replace callout research. The results are intended to show opinions of participants
on the the internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio
slations by calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio

Radio One: The First 25 Years

Continued from Page 35

We see a lot of women in the enter-
tainment industry who do this, but look
atawoman like Queen Latifah. She never
compromised herself, and look how far
she has gotten. She’s an Academy Award
nominee.

For me, personally, I have to also be
thankful to God. Whether you're religious
or spiritual, you have to acknowledge a
greater power, and that will get you
through the hard times.

Back when I was running WOL, [
would start meetings with a prayer, which
was not really something that people did
in a business environment, but it was im-
portant to me. You didn’t have to have
the same beliefs as me, but it was impor-
tant to believe in something.

Minister [Louis] Farrakhan once gave
me the greatest compliment. He said, “We
know that Sister Hughes is right with Al-
lah because she is continually blessed.”

R&R: The event in L.A. was the kickoff
to a yearlong celebration. What are some of
the things you have planned on a national level
and in individual markets?

CH: Each market will be celebrating
in its own way, with community events
throughout the year. The L.A. celebration
was a way for us to say thank you to many
of our national clients and all those who
supported us through the years.

At the end of the yearlong celebration,
next August, we're planning a major event
in Washington, DC, to be held at the
Kennedy Center, which will be televised
on TV One.

At the L.A. celebration we gave
$25,000 to the Save the Children fund,
while at the DC event we will donate
$25,000 to Covenant House, a program for
troubled youth. Also at the L.A. event, we
helped raise funds for the victims of Hur-

ricane Katrina.

In our family we have a tradition: At
birthdays and anniversaries — the times
when you usually receive gifts —we give
to others. For example, every year on my
birthday we would celebrate by giving to

my mother.

BT R RN

“Diversity and
consolidation are the
antithesis of one
another. It’s not
possible to shrink
the universe and
have more diversi

&

We are looking at the Radio One 25th
anniversary in the same way. We see it as
an opportunity to give back to the listen-
ers, the advertisers who have supported
us over the years and all our hard-work-

ing staff.

-~
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Stations and their adds listed alphabetically by market
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MEDIABASE

*Monitored Reporters
103 Total Reporters

68 Total Monitored

35 Total Indicator

Did Not Report, Playlist
Frozen (2):

WRXZ/Albany, GA
WZHT/Montgomery, AL

/
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October 28, 2005
ARTIST TITLE LABEL(S)

CHARLIE WILSON Charlie Last Name: Wilson (Jive/Zomba L abel Group)

VIVIAN GREEN Gotta Go, Gotta Leave (Columbia)

ERIC BENET | Wanna Be Loved (Reprise/

ALICIA KEYS Unbreakable (/RMG)

MARIAH CAREY We Belong Together (/sland//DJMG)

KEM | Cant Stop Loving You (Motown/Universal)

KEM Find Your Way (Back Into My Life) (Motown/Universal)
FANTASIA Free Yourself (/RMG)

LYFE JENNINGS Must Be Nice (Columbia)

JILL SCOTT Cross My Mind (Hidden Beach/Epic)

MARIAH CAREY Shake It Off (/sland//DJMG)

INDIA.ARIE Purify Me (Rowdy/Motown)

TONIBRAXTON Please (BlackGround/Universal)

DWELE | Think | Love U (Virgin)

DR. CHARLES G. HAYES & WARRIORS Work It Qut (/CEE)
JEFFREY OSBORNE Yes, I'm Ready (Jay0z/Koch)

MINT CONDITION Whoaa (/mage)

BABYFACE Grown & Sexy (Arista/RMG)

EARTH, WIND & FIRE Pure Gold (Sanctuary/SRG)

TOTAL
PLAYS

1533
1489
1448
1294
1227
1157
1043
825
821
815
801
794
730
706
617
577
547
526
496

KINDRED THE FAMILY SOUL Where Would | Be (The Question) (Hidden Beach) 483

SHANICE WILSON Every Woman Dreams (Playtime)
HEATHER HEADLEY In My Mind (RCA/RMG)

STEVIE WONDER From The Bottom Of My Heart (Motown/Universal)

WILL DOWNING Crazy Love (GRP/VMG)
YOLANDA ADAMS Someone Watching Over You (Atlantic)

KIRK FRANKLIN Looking For You (Gaspo Centric/Zomba Label Group)

TONIBRAXTON Trippin’ (BlackGround/Universal)
LINA Smooth (Hidden Beach/Red Distribution)
BEYONCE' Wishing On A Star (Columbia)

PATTI LABELLE f/IMARY J. BLIGE Ain’t No Way (Def Soul/iDJMG)

472
437
437
435
432
353
346
291
278
277

+/ -
PLAYS

-191
+42
+33
+168
-48
-42
+31
-27
-8
11
+56
-52
-79
+10
-18
-40
+34
+5
-100
+123
-46
+84
146
+93
-1
+31
+38
+17
+26
77

WS
(00)
144928
144363
118449
140429
115461
136211
90727
84751
83391
99100
98993
92057
64677
52357
51284
49063
36035
42497
35594
56551
37393
25777
31659
34288
56596
42710
22606
28363
15473
36616

WEEKS ON  TOTAL STAéI’IONSI

CHART
22 63/0
22 53/0
12 65/0
1 59/0
24 35/0
4 55/0
19 52/0
30 47/0
16 2010
24 3710
6 34/0
27 49/0
20 48/0
10 5312
11 4010
9 4710
" mn
5 44)2
15 35/0
1 mnm
12 I8N
3 45/2
20 39/0
6 i
13 9N
4 28/0
2 36/2
4 18/0
4 280
18 26/0

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 10/16-10/22. Buliets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing asong. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

powerep[T2

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS
GOAPELE First Love (Sony Urban/ 1
STEVIE WONDER Shelter In The Rain (Motown/Universall 8
FAITH EVANS Tru Love (Capitol) 7
GERALD LEVERT | Like it (Rhino/Atiantic) 6
DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbia) 4
MELI'SA MORGAN | Remember (Orpheus/Luann) )
MARK WHITFIELD | PANTHER Atways Up (Dirty Soap/ 4
- MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
ALICIA KEYS Unbreakable (/AMG) +168

KINDRED THE FAMILY SOUL Where Would... (Hidden Beach) +123

STEVIE WONDER Shelter In The Rain (Motown/Universal) +114
WILL DOWNING Crazy Love (GRP/VMG) +93
HEATHER HEADLEY in My Mind (RCA/RMG/ +84
LALAH HATHAWAY Better... (MesaBlueMoon/AGU Music/ +80
GERALD LEVERT | Like It (Rhino/Atlantic) +79
ANGIE STONE | Wasn't Kidding (/fMG/ +75

NEW & ACTIVE

JAHEIM... Everytime | Think About Her (Divine Mili/Warner Bros.)
Total Plays: 267, Total Stations: 30, Adds: 1

DESTINY'S CHILD Stand Up For Love... (Sony Urban/Columbia)
Total Plays: 152, Total Stations: 29, Adds: 4

LALAH HATHAWAY Better And Better (MesaBlueMoon/AGU Music/
Total Plays: 152, Total Stations: 9, Adds: 0

GERALD LEVERT | Like |t (Rhino/Atlantic)

Total Plays: 146, Total Stations: 24, Adds: 6

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

o

REPORTERS

Stations and their adds listed alphabetically by market

WQVE/Albany, GA

KSYU/Albuquerque, NM*

WAKB/Augusta, GA*
WKSP/Augusta, GA*
WWIN/Baltimore, MD*
KQXL/Baton Rouge, LA*

WBHK/Birmingham, AL*
WUHT/Birmingham, AL*

WMGL/Charteston, SC*
WXST/Charieston, SC*

WONC/Charlotte* WROU/Dayton, OH*
WSRB/Chicago, IL* WMXD/Detroit, MI*
WVAZ/Chicago, IL* WBBK/Dothan, AL
WZAK/Cleveland, OH* WUKS/Fayetteville, NC*
WLXC/Columbia, SC* WDZZ/Flint, MI*

WCMG/Florence, SC
WFLM/Ft. Pierce, FL*
WOMG/Greenshoro, NC*
WJIMZ/Greenville, SC*
KMJQ/MHouston, TX*

WWDM/Columbia, SC*
WAGH/Columbus, GA
WKZJ/Columbus, GA
WMXU/Columbus, MS
WXMG/Columbus, OH*

WTLC/Indianapolis, IN*
WKXl/Jackson, MS*
WSO0L/Jacksonville, FL*
KMJK/Kansas City, MO*
KNEKafayette, LA*
KVGS/Las Vegas, NV*
WJKX/Laurel, MS
KOKYALittle Rock, AR*
KJLHALos Angeles, CA*
WMJIM/Louisville, KY*
WRBV/Macon, GA
KJMS/Memphis, TN*
WHQT/Miami, FL*
WIMR/Milwaukee, Wi*

KJMG/Monroe, LA
WWMG/Montgomery, AL
WQOKMNashville, TN*
WYBC/New Haven, CT*
KMEZMNew Orleans, LA*
WYLD/New Orleans, LA*
WBLS/New York, NY*
WRKS/New York, NY*
WKUS/Norfolk, VA*
WVKL/Norlolk, VA*
WCFB/Orlando, FL*
WRRX/Pensacola, FL*
WDAS/Philadelphia, PA*
WRNB/Philadelphia, PA*

WKJS/Richmond, VA*
WVBE/Roanoke, VA"
WSBY/Salisbury, MD

The Touch/Sateilite
XM The Flow/Satellite
WLVH/Savannah, GA

KMJM/St. Louis, MO*
WFUN/St. Louis, MO*
WPHR/Syracuse, NY*

KBLX/San Francisco, CA*
Music Choice Smooth R&B/Satellite
Sirius Heart & Soul/Satellite

KDKS/Shreveport, LA*
KVMA/Shreveport, LA*

WTMP/Tampa, FL* W

WIMX/Toledo, OH* .
WTUG/Tuscaloosa, AL emﬂHEﬂ
WJBW/W. Palm Beach, FL* ME“IABASE
WHUR/Washington, DC*

WMM.J/Washington, DC* *Monitored Reporters
WIKXS/Wilmington, NC
86 Total Reporters

66 Total Monitored

20 Total indicator

Adds for reporters
are listed in R&R
Music Tracking.

Did Not Report,
Playlist Frozen (1):
KSSM/Kilteen, TX

We salute Cathy Hughes, Alfred Liggins,
Mary Catherine Sneed
on this wonderful occasion.
Happy 26th Anniversary to Radio One
from your friends at
i, Jhedesus Garber Company . -
s 5 v v+ 39
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GOSPEL TOP 30

October 28, 2005
WK WEE  ARTIST TITLE LABELE) e PLAYS AJ[?(I}%?JLCE v v Cd MOST ADDED’
1 a CECE WINANS Pray (Sony Gospel) 1156 +52 34965 17 Join ARTIST TITLE LABEL(S) - ADDS
2 2 DR.CHARLES G. HAYES & WARRIORS Waork it Out (IC£E) 1045 58 21181 23 36i0 gﬁ'ﬁ"::?:gfmﬂﬂl i‘;‘!ﬁ‘f’%/‘i;"jﬁ"f/} :
3 o MARY MARY Heaven (Sony Urban/Columbia) 996 +25 29919 28 321 MARVIN SAPP Do You Know Him (Ver/'g// A
4 O  YOLANDA ADAMS Be Blessed (Atlantic) 984 +54 36006 30 381 | vICKI YOHE Deliverance Is Available (PureSprings/EMI Gospel 4
7 6 KIRK FRANKLIN Looking For You (Gospo Centric/Zomba Label Group) 976 +166 33191 8 3an M O ST
5 6  KURT CARR God Blocked It (Gospo Centric) 832 -9 27076 N 36/1
6 7 ALVIN DARLING All Night (Emtro) 821 -4 22343 26 3312 INCREASED PLA YS
9 o DEITRICK HADDON God Didn't Give Up (Verity) 783 +94 27017 22 241 T,?LTAAVL
8 ©  MISSISSIPPI MASS CHOIR I'm Not Tired Yet (Malaco) 745 +14 16555 30 2811 :(F:;;TF;;L;KLLA';ELL(SJ P I/NCH:AsZE
. 0 Centric/Zomba Label Grou
10 ) TONEX Work On Me (Verity) 738 +73 28045 20 230 | ookt NORFUL ‘ézd";g Ahle”fff"M/ ;;; - ™ : :127
12 m V.I.P.MASS CHOIR f/JOHN P. KEE Bread Of Heaven (Venty/ 713 +80 19262 20 25/0 MARY MARY Yesterday (Sﬂﬂy Urban/Columbia) +105
13 @ MARVIN SAPP Do You Know Him (Verity) 683 +92 17679 13 28/4 DEITRICK HADDON God Didn't Give Up Verity/ +94
" @ TYE TRIBBETT & G.A. Everything Part 1, Part 2 (Sony Urban/Columbia) 682 +23 19198 29 2601 MARVIN SAPP Do You Know Him (Verity/ +92
17 O  MARY MARY Yesterday (Sony Urban/Columbi) 647 +105 22194 7 231 | D.CLARK-COLE Great... /Gt{snn_ceﬂrﬂc/zamba Label Group)  +85
14 @ LASHUN PACE Hey (EM! Gospel 581 +6 20231 % 231 J. MAJORS f[K. PRICE God's Gift (Music One/Epic/Sony U(baﬂ/ +84
18 ) WILLAMMURPHY, Il Let It Rise (Sany Urban/Epic) 563 45 20767 6 240 | - MASSCHOIR fLJOHN P, KEE Bread Of Heaven fVorty 80
« 1" Let fLFlse fany Smonp ISRAEL AND NEW BREED Rejoice (Integrity Gospel) +79
16 17 DOTTIE PEOPLES He Said It (Malaca) h55 -4 16786 12 26/0 | WEZEKIAH WALKER Lift Him Up Verity/Zomba Label Group) ~ +18
15 18 KEITH WONDERBOY JOHNSON | Need A Blessing (Worldwide Music) 550 14 18669 19 25/0
21 @ DORINDA CLARK-COLE Great Is The Lord /Gaspo Centric/Zomba Label Group) 538 +85 14623 1" 2213 NEW & ACTIVE
22 @ JEFF MAJORS f/KELLY PRICE God's Gift (Music One/Epic/Sony Urban) 522 +84 23020 4 223 | YOLANDA ADAMS Victory' (Atlantic)
20 €  DONNIEMCCLURKIN & KIRK FRANKLIN Ooh Child (Verity) 506 +43 18004 15 22/0 mﬂg::guﬁga T;‘i';l‘f;'"t";";' Ad;’;;a )
19 @D  SHIRLEY CAESAR | Know The Truth (Lies) (Shu-Bel/Artemis Gospel 485 <14 13148 6 10 | puioec977 Tote Statins: 13 Ads 3
26 @ HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 400 +18 10847 3 1912 | VICKI YOHE Deliverance s Available (PureSprings/EMI Gospel
29 @ SMOKIE NORFUL God Is Able (FM/ Gospel) 399 +127 11167 2 19/6 | Total Plays: 250, Total Stations: 13, Adds: 4
24 @ RUDOLPHMCKISSICK, JR. & WORD AND WORSHIP... Right Place (Emtro) 372 +45 6753 10 1812 ?Atﬂlﬂlfll PEgLESTS; TE?E:’“G"::]NI'\)S}AI%E Yes Lord (EM/ Gospe)
) s: 226, - 10, Adds:
25 €D DARWIN HOBBS Glorify Him (M Gospel 370 +46 8662 4 216 nfzgm ;Vye’ve Come"% M:g'r:’i’f‘: S
23 @  EVELYN TURRENTINE-AGEE Go Through /Light) 358 +4 9253 18 1712 | Total Plays: 210, Total Stations: 15, Adds: 1
27 @ TIFFANY EVANS Father Can You Hear Me (Rowdy/Motown/ 326 +24 12442 4 12/0 | RODNIE BRYANT | Am A Worshipper (Tyscot/Taseis)
28 @  BRUCEPARHAM Hide Me (S Ford Music Group) 307 +27 6975 17 121 ;f:jt;' P'caxznzg%?ta' 3&830('[‘;1 8, Acdds1 0/
. T od Great God /Gospo Centrig,
@ ISRAEL AND NEW BREED Not Forgotten lntegrity Gospe)) 293 +1 9379 1 1411 Total Plays: 187, Total Stations: 6, Adds: 1
LUTHER BARNES... Somehow, Someway fAtlanta Int)
42 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 10/16 - Saturday 10/22. Total Plays: 186, Total Stations: 10, Adds: 3
© 2005 Radio & Records Songs ranked by total plays
4 KHVN/Dallas, TX KVlLO/LinIe Rock, AR WHLW/Montgomery, AL WPZZRichmond, VA WYCB/Washmgton DC \
REPORTERS o A . iy Bansn, R e
APD; Mark Oylan 32 DORINDA CLARK-C! e
. . . . wcsHBd/Pe"O“ M 20 SHEKINAH GLORY MINISTRY 31 JEFF MAJORS VKELLV PRICE WFAI/W“mmg‘[om 1] 3
Stations and their adds listed alphabetically by market mfm e 10 ACYNDARLING WPRFNew Orteans. LA o ';“,’J‘“""’s“"’""" %‘i«'ﬂ"ﬂ:ﬁé‘.‘ﬂ%ﬁ”
WerEAtans, ca WENBIngam, &L BB iz, L e uin" Moo TOMET e | §HROE bl -
P, e Fiafbri il B0 Wi Robinsan MO: D el k. VA Sheridan Gospe! Network/Satellite | ¢ LQ%{};“N éum A
DARWIN HOBBS 51 MARVIN SAPP MD: Effle Rolfe DORNGA CARCo1 WXEZMortolk, PO: Michael Gamble 4 SRAFL AND NEW BREED
WTHB/Augusta, GA 41 ISRAEL AND NEW BREED ISRAEL AND NEW BREED & BYRON CAGE | WHLH/Jackson, MS ) e APO/MD: Morgan Dukes 2 HEZEXIAH WALKER
OM/PD: Ron oo omgs WJINI/Charleston, SC G e Rab"ens WLOK/Memphis, TN e Y 18 GREGHOOVER. .
b b T BTt s WJMO/Cleveland, OH MD: Topez Ha o i Harpet WDAS/Phitadelphia, PA WSOK/Savannah, GA
WWIN/Baltimore, MD %DJUDA::E E;AT o ‘32"’5%’73&"“ Johnson : ggg&hmgac;éssucx R o OM: Thea Miichem ’ g""EB"Eg"';"W I see R&R Music Tracking.
iy o 3 CHARLES AND TAYLOR L] WOAD/Jackson, MS mﬂﬂmmgﬂlw’}an A?bm:‘l’x"g“amm No Adds
! i T Ay R ey e AR wvpaisdom iyl L
%OK{(Balor;G Rlouge LA PD: Edwn "Chef” Wright APO/MD: Monica Washingto 2 MYRON BUTLER & LEVI 20 ALVIN DARLING y&mﬁﬁphm, PA PO/AMD: Charies Arthony Did Not Report,
B Do E A ron” D, e Wallace i CHARLESG PSR waaons KPRT/Kansas City, MO ! No Adds H Al Playlist Frozen (4):
13 DESTINYS CHILD ; WGOK/Mobile, AL 6 MARVIN SAPP o2
12 PASTOR RUDOLPH MCKISSICK 18 JUDAH GENERATION DM: Andre Carson gl WNNLRaleigh, NC WAGG/Birmingham, AL
0"{,‘,’,3{,1/,?;,',2,‘;,,,’3"3 WPZS/Charlotte ‘g{"!!en’c;’,:";{l“b"sv OH P e e POMD:Fecia Mkton DMPO oy g WPGC/WaShmmon nc WCAO/Baltimore, MD
MD: Paul Timms i S PO Daw Most A L A ALy i e ey o WEUP/Huntsville, AL
@ KRR ER AR 0 JW08s DARWINHORES 16 PINNACLE PROJECT UKIMRUTHERFORD | 27 CANTONJONES WFLT/Flint, MI Y,
1]
THANK YOU FOR THE SUPPORT YOU'VE SHOWN -3
EMI GOSPEL, OUR ARTISTS, AND B
DP Brentwood, Tennessee-based EMI Gospel is a division of EMI Christian Music Group, the world’s Iargit Chrristian
(OSPEL music organization that also includes EMI CMG Label Group, EMI CMG Distribution and EMI CMG Putlishing. It i=
part of EMI Group, the world’s largest independent music company whose other U.S. Labels include Angal,
Astralwerks, Blue Note, Capitol, Capitol Nashville, EMI Latin, Narada and Virgin Records
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. COUNTRY REPORTERS
s . B . . N
Stations and their adds listed alphabetically by market
KBCY/Abilene, TX WJLS/Beckiey, WV WYGY/Cincinnati, OH* KKNU/Eugene, OR KKBQ/Mouston, TX* WBUL/Lexington, KY WGTR/Myrtle Beach, SC KUPL/Portand, OR* KUSS/San Diego, CA* WIBV_J/l'opeka, kS
OM: Brad Elliott qumRAm Willis OM: TJ Holiand l:{s)ﬁsfg E.mnavis PD:Johnny Chiang P?me%&%vamv Ums%s ng'%an PD: John Paul PD: Mike 0’Brian :gnﬂlcs Bst:wer:: I
: : i . Christi i L Bindy &1 nie Lynn
FOVEMD: 1P Coud 1 ke POD: tephen Giatar 1 MMtk vy N ook " oas Gl 3 Outec e D T e WD S Shee P
10 ZONA JONES APD/MD: Dawn Michaels 10 VN TN CROSS CANADIAN RAGWEED i 2 THENT TOMLINSON 5 SRR EVANS
10 SARAEVANS 1 CARRIE LINDERWOOD 10 SAMEY JOHNSON TRENT TOMLINSON 12 PONTGOMERY GENTRY
10 ROCKIE LYNNE o MONTGOMERY GENTRY CARRIE UNDERWOOD *
WKNN/Biloxi, MS WLXO(Lexington, KY WYAKMyrle Beach, SC m-t‘f’;’:;“dv OR KRTY/San Juse, CA*
N . i y . Llal n M 3
WOMXAkron, OH* o ater Brur WGAR/Cleveland, OH* WKDO/Evansille, IN WTCRHuntington OM: Robert Lindsey PO/MD: Rick Roberts PO MG POMD: ulle Stevens WTCM/Traverse City, M1
i Kse Greggory i PO/MO: Jon Prell . PD: Marshall Stewart 5 LITTLE BIG TOWN 5 8 MONTGOMERY GENTRY OM/PD: Jack 0’'Malle
OM/PD: Kevin Mason S PD: Meg Stevens A AGENIIA PD: Judy Eaton MD Kaﬂ Sha Hh APD/MD: Savannah Jones 4 CARRIE UNDERWOOD ¥
APD: Ken Steel e ST MD: Chuck Collier 15 SHANNON BROWN MD: Dave Pogle fn 5 KEVRY CHESNEY No Adks 2 TRENT TOMLINSON MD: Carey Cartsan
1 BiLLY CURRINGTON iy 23 CARRIE UNDERWOOD 19 TRENT TOMLINSON 15 MONTGOMERY GENTRY } ROt ARE
T T AL LK "3 BRAD PAISLEY YDOLLY PARTON 15 GARRIE UKDERWOO0 H A ‘g m{ngfm‘m
e 7 MovTcou SewTRy 5 TRENTIOMNSON ) WKDF/Nashville, TN* WOKQ/Portsmouth, N | KKJG/San Luis Obispo, CA
WZIUBilox, MS i orarede KVOX/Fargo ) KZKX{Lincoln, NE OM/PD: Dave Kelly OM: Mark Ericson PO/MD: Pegper Daniels 5 B hamson
_ , OM: Janice Whitimore WORMHunsville, AL DM: Jim Steel MD: Kim Leslie PD: Mark Jennings 1 W
WGNA/Albany, NY* PD: Bryan Rhodes : OM/PD: Todd Berry PD: Brian Jennings 1/ CARRIE UNOEFWOOD MD: Dan Lunnie 12 MONTGONERY GENTRY Wl A
PD: Buzz Brindle MD; Gwen Wilson KCCY/Colorado Springs, CO* | PD: Eric Heyer . y gy M/Tucson,
7  BROOKS & DUM X i D: Scott n APD: Stuart Langston APD/MD: Carol Tumer 1 GRETCHEN WILSON . OM: Herh Crowe
MZD‘:“ImINE‘?ney i ?&K"Emgg‘ OM: Bob Richards 5 [ITEBE v MD: Dan McClain s WSIX/MNashville, TN* GOMERY GENTRY KSNi/Santa Maria, CA POMD: Buzz Jacks
T TRENT TOMLINSON 1 BIG & RICH PD:JoJo]_’un'l)eauqh S R L) 1 CARRIE UNDERWOOD OM: Clay Hunnicutt L PD/MD: Tim Brown 1 MONTGOMERY GENTRY
MD; Valerie Hart 13 GRETCHEN WILSON oS —
ikl Lo i - . POMD: Keith Kautman WCTK/Providence, RI* 11 CARRIE UNDERWOOD ROCKIE LYNAE
KBOUAlbuquerque, NM* | WHWK/Binghamton, NY KKIX/Fayetteville, AR :lDFm/l;_dlananohs, N g;ﬂu#m :eock, AR* 3 cmmsuuu(nwooo OM. RickEverett B e e

- Bi X : . : ichards i ritage
%‘T?'r: J':?Iyes gl ot KKCS/Colorado Springs, CO* | PD: Dave Asheraft MD: J.D. Cannon 9 Tt DS 8 : %,'ﬁ}&:{ﬁfm MD. $: Sam Stevens . KVOO/Tulsa, OK'

5 CARRIE UNDERWO0D Carison APOMD: Jake McBride SAWYER BROWN o e 7 mmv o WCTQ/Sarasota, FL PD/MD: Ric Ha
APD/MD: Jett 3 TRENT TOMLINSON 7 TRENT TOMUINSI JOHNSON TRENT TOMLINSON 0045 & DUN OM/PD: Mark Wilson 21 CARRIE UNDER

5 CARRIE UNDER ROCKEE LYNKE 3 Gie w00 CARRIE UNDERWOOD N WILEON i . ark W 1 CHRIS CAGLE

i WOXB/Birmingham, AL* | MOATGGuER cen R :’D"_’"""':‘“'“""?'T" APD: Heidi Decker

PD: Tom Hanrahian e WKMLFayetteville, NC | WMSUJackson, MS . :don Sebastian WLLR/Quad Cities, 1A seane
KRST/Albuguerque, NM* | APO/MD: lay Crure OM: Mot Exhards DM; Steve Kelly Onm”““’n‘ J“‘Egﬁ!es- LA MD; Frank Seres PD: Jim 0'Hara WWZD/Tupelo, MS
OM/PD: Eddie Haskell iy WCOS/Columbia, SC* PD: Paul Johnson PD: Rick Adams s MD: Ron Evans WJCL/Savannah, GA DM: Rick Stevens
PO: LU Smith " APDMOD: Tonya Campes 3 BRAD PAISLEY /DOLLY PARTON OM: Pat Garrett PD: Bill Hu
MO: Paul Bailey LI Sm APD: Dave Stone APD: Kim Allen 1 SARAEVANS :Bill Hughes
e - APD/MD: Glen Garrelt : ok EARE Aoxwoon WETY/New LondoR LY PD: Boomer Lee APD: Paui Stone
! mﬂ%&%@ ‘[l)VBW'fIBIoommglﬂﬂ. L : %é{&uﬁsﬁwooo Mﬂéolzggr’:gi KT CESOn OM/PD: Jimmy Lehn WODR/Raleigh, NC* 20T MG 14 TRDPASIEY 1001 Y AN
pride o 3 s caie WUSJJackson, MS BLLYCIRNSTON AR e Elder OM: Paul Michaets Bl et
KRRV/Alexandria, LA 10 TERR CLARK WFBE/Flint, MI PD: Tom Freeman e st M— PD: Lisa Mckay
PD/MD: Steve Casey 15 ST Hoon WCOL/Columbus, OH* PD: Coyote Collins todo B e oo APD: Mike ‘Maddawg' Biddle | .
2 GBI DN eOD PD: John Crei 8 REBAMCENTIRE MPS/Seattle, WA WFRG/Utica, NY
nshaw APD/MD: Dave Geronimo . + | wAMZALouisville, KY* " B PD: Becky Brenner
KIZN/Boise, ID* APD/MD Da"E Zuko i3 IMMCCRAW WGNE/Jacksonville, FL g . AL ; OM/PD: Tom Jacobsen
WCTO/Allentown, PA* OMPD: Rich Summers 3 B Eumbron o o POMD: Jeff Oavis PD: Coyote Galhoun WPSK/New River Valley, VA 'fPéAE‘RI oS0 18 GhBTH SRD0KS
y TRERTTOMLIYSON o Adds MD: Night Train Lane OM/PD: Scot! Stevens . 5 GARY ALUAN
?ﬂm Sh:a"uvdim" As%;nx{.)ﬂ ,f';mr Burke WXFL/Florence, AL ‘“ m“‘? APD/MD: Sean Sumner KOUT/Rapid City, SD GRETCHEN WILSON
i M'I'E}l!mmm:o 2 CAFRE UNDERWO00 POMD: Gi’{g! Murdock WROO/Jacksonville, FL* | 5 Watcoum cerrm o Pzg/mg Mark Houston KIUGNVisalia, CA*
WGSH ille, TN - Gai i KRMD/Shreveport, LA - i
e ) . i 0/Cookeville, Gt OII!.Gallkustln 14 BUDPASLELEOLLY ARTON . /Shrevep pl‘]/'cﬂ%lm&e Rag&.)e;s
KQFC/Boise, 1D OM: Marty McFly Y "fﬂm'ﬂ'mm PD: Casey Carter KLLLAubbock, TX WGHNorfolk, VA* PD: Les Acree o
KGNC/Amatillo, TX OM. Kevin Godwin PO GatorHarrson L OM/PD: Jeft Scot OO, o Shomby KBUL/Reno, NV APD/M: James Antony B

h PD: Kevin Anderson APD: Philip Gibbons 4 no, MONTGOMERY GENTRY
OM: Tim Butler APOMET MD: Stewart James KSKS/Fresno, CA* Lot MD: Justin Dunlap APD/MD: Mark McKay OM/PD: Tom Jordan
APD/MD: PatickClak PO/MD: Jim Miller o PD: Steve Pleshe e e " aﬁ;‘zzazﬁsrm MD: Chuck Reeves KXKS/Shreveporl, LA

§ o . o WXBQlohnson Ciy* v OMPD: Gy Moy WIRKW. Palm Beach, FL*
N 1 CAROLINA RAN - i : Mitch Maha
KBRJ/Anchorage, AK KRYS/Corpus Christi, TX e TemLmson POMD: Bill lagy WOEN/Macon, GA KHKX/Odessa, TX % RagenKing o
PD: Matt Vall WKLB/Boston, MA* DM: Paula Newell MONTGOMERY GENTRY 12 J0ENCHOLS PD: Bohby Reed PD: Mike Lawrence v MD: J
MIRANDA OM: Don Kelley PD: Frank Edwards e o APD/MD: Laura Starting APD/MD: Kelley Peterson KUUB/Rena, N S
; : " 2 REBA MCENTIRE 3 SHOOTER JEAN OM: Jim McClain KSUX/Sioux City, I
PD: Mike Brophey MO: Deena KUAD/Ft. Collins, CO 1 8IG&RCH BleomE PD/MD: Valeri Ferrari PD: Boh Rounds WACO, b
WWWW/Ann Arhor, Mi : c/r;!ﬁxsnc A(é{rimynogeys 10816 & RiCH PD: Mark Callaghan WFGI/Johnstown, PA 1 BROCES 8 DU 2 QUANGO WALKER % GRETCHEN WILSON APD/MD: Tony Michaels Maco.
OM/PD: Rob Walker APD: Dave Jensen MD; Lara Mosh THENT T GO § kTaouERY oY 5 Tt DR RvOD 1%%1‘6%&" en
sy KPLX/Dallas, TX* MD: Brian G: Mo Adds g WWOQM/Madison, WI* GRETCHEN WILSON 10 BILLY CURRINGTON
3 BRAD PAISLEY DOLLY PARTON 3 nan a‘&m — 'ROCKIE LYRNE 3 TRENT TOMLINSON 10 GRETCHEN WILSON
N TRENT TOML! -
KAGG/Bryan, TX PD: John Cook it (el PD: Mark Grantin MONTGOMERY GENTRY KFRG/Riverside, CA*
- Jannif MD; Cody Alan REBA MCENTIRE KIXQ/Joplin, MO MD: Mel McKenzie g
WNCY/Appleton, Wi %?%Dmk""m'me" CARRIE UNDERWOUD . piin, WY 7 CARRIE UNDERWOOD OM: Lee Douglas WBYT/South Bend. IN — i o
OM: Jeft McCarthy 3 A SACA By imoLLY AN . OM/PD: Jasun Knight ShweR SO KNFM/Odessa, TX PD/MD: Don Jeftrey PO/MD: Clint Marsh (0/Washington,
PD: Randy Shannen 2 SOMVBIRGESS | KSCS/Dallas, TX* WCKT/FL. Myers, FL OM/PD: John Moesch 5 TIM MCGRAW BRAD PASLEY LDOLLY FoATO OM: Jeft Wyatt
fmgi%n s R /Pa LLolLS OM/PD: Michael Cruise ) 19 BROKS & DU PD: George King
+ G Ao mnl-%:l: P;ul?'gl MD: Dave Logan Wl.lWN/KaIamazoo, M KIAIMason City, 1A WSLC/Roanoke, VA* . MD&SD,ASPMN
e WYRK/Buffalo, NY* s D PASLEY D0 PARTON :d%ﬁ)iwl.:ym P?’gf,',),gdg ,,BEE?(M KTST/Oklahoma City, OK* PD: Brett Sharp gaﬂ:ﬁ%z:::‘e' wa 2 BILLY CURRINGTON
d KEITH BRYANT Al MD: Robynn 3 .
WKSF/Asheville, NC APOM. Wendy Lynn . WWGR/FL. Myers, FL* A HANDA AT OM/PD: Tom Travis Do e POMD: Jay Dariels
DM/PD: Jeft Davis o ooy KTYS/Dallas, 1X PD: Mark Phillips 1 anoLA AN ASDWRE Mggg Allen APD: Bob WOEZ/Wausau, W
AOMDBanHatiel) | el APD: Stove Mt KTEXMcAllen, TX" WYYDRoanoke, VA ik o PO Bob Jung
10 HEN Wil urlington : A . - Ril - " ; 3
JELETH OM/PD: Steve Pelkey MD: Chris Hutt 2 CHRISCASLE KBEQ/Kansas City, MO* gl')“ Jlmg:z;ago . POMD: Joel Dearing w%som%m APD/MD: Vanessa Ryen
MD: Chris Reed 4 CARRIE UNDERWOOD PD: Mike Kennedy - 2 KXKT/Omaha, NE 2 KENNY CHESNEY
WKHX/Atlanta, GA* 5 BROOKS & DUNN WQHK/Ft. Wayne, IN* MD: T.J. McEntire APD: Frankie Dee PD: Tom Goodwin BRAD PAISLEY 1/DOLLY PARTON '
OM/PD: Mark Richards  SREICHELSON KYGO/Denver, CO* OM/PD: Rob Kele 8 CAFRE LNOERHO0D MD: Patches Craig Allen . KIXZ/Spokane, WA WOVK/Wheeling, WV
MD: Johnny Gray , PD: Joel Burke e e HONTGOMERY GENTRY e WBEE/Rochester, NY OM: Robert Harder POMD: Jim Ellion
& CARRIE UNDERWOOD KHAK/Cedar Rapids, IA | mp- Garrett Doll 1 CARRIE UNDERWOOD KFKF/Kansas City, MO* RN HOVTGONEH CENTRY OM: Dave Symonds PD/MD: Paul “Coyote” Neumann | § 361V
5 GRETCHEN WILSON OM: Dick Stadlen 4 CARGIE ONDERWOOD GANIELLE PECK OM/PD: Dale Carter PD/MD: giw Kidd APD: Lyn Daniels 4 CARRIE UNDERWOOD
PD: Bob James ey APDMD: Tony Stevens KRWQ/Medford, OR H Tyl — el § TR TowL v
WPUR/Atlantic City, NJ MD: Dawn Johnson WOGK/Gainesville, FL* 3 mmf unu'f'gwo OM/PD: Larry Neal KHAY/Oxnard, CA TRENT TOMLINSON MONTGOMERY GENTRY
PD: Joe Kell 14 UITTLEBIG TOWN ; 5 PD: Mr. Bob NGNS GENTRY MD: Scott Schuler PO/MD: Buddy Van Arsdale MONTGOMERY GENTRY LRE U
ey v on | KHKUDes Moines, 1A MD: B Red 7 CABRIELNDERWOOD ek KLUR/Wichita Falls, TX
é’*‘msf‘.‘éﬂmwmn OM: Jack 0'Brien ot I e W)XQ/Rockford, IL WPKX/Springfield, MA* OM/PD: Brent Wamer
AOOKS & DUNN PD: Andy Elliott WDAF/Kansas City, MO MONTGOMERY GENTRY KPLM, 9 A PD: Steve Summers i N 81 & RICH
REOENTRE WIXY/Champaign, IL MD: Eddie Halfield PD: Wes McShay L /Palm Springs, C . 0 PD: H.I_McKav SARA EVANS
PD: Sky Phillips 2 CARRIE UNDERWOCD WBCT/Grand Rapids, MI* | sonymn: sesse Garcia e s, TN PD.'AI Gordon m/'gf(lllE Lmv ess APD: Nick Damon
WIBL/Augusta, GA MO: Niale Beals e e OMPD: Doug Montgomery | 1 Suciie KXMemphis, MD. Xory sames M0, dessica e ichita, KS*

: Mil 15 CARRIE UNDERWOO APD/MD: Dave Taft 1 CAFRE LHOEFWOO0 PD: Lance Tidwell 10 GRETCHEN WILSO T ot KFDI/Wichita, KS
OM: Ml!(e_Kmmer 3 SPAD PAGLEY IO Y PARTON _ '8 CARRIE LNDERWOOD MD T er John KNCI/Sacramento, CA* TAVEY JOHNSON OM/PD: Bevertee Brannigan
i KAJY/Des Moines, LA* D WIVK/Knoxville, TN* 1S . PD: Mark Evans e MD: Carol Hughes
31 KE UReaN WEZL/Charleston, SC* OM: Jack 0'Brien 1 [T A NSO OM/PD: Mike Hammond WPAP/Panama City, FL g [} N Adds
11 T Meas0E OM/PD: Lee Matthews PD: Andy Elliott GRETCHEN Wi MD: Colleen Addair i OM/PD: Eddie Rupp S MARTIA MCERIoE o
1 APDMD: T.J. Phil MD: Eddie Hatfield CARRIE UNDERWOOD WOKK/Meridian, MS APD/MD: Shane Collins MONTGOMERY GENTRY KTTS/Springfield, 0 L e,

1 DIERKS BENTLEY 5 s’x!ly&c»i ——— 3 CARRIE UNDERWOOD WTOR/Greensboro, NC* PD/MD: R 17 GARTH BROCKS DM/PD: Brad Hansem KZSN/Wichita, KS
1 OENGAOLS 2 MONTGOMERY GENTRY TRENT TOMLINSON g ; 2y HIE e PD: Chuck Geiger
OM: Tim Satterfield WKOA/Lafayette, IN 3 GRETCAEN WL SO s WCEN/Saginaw, Ml APD: CuﬂxCIalk ge
PD: Trey Cooler \ Gy 20 TIM MCGRAW A oa e e . g lins - APD/MD  Tracey Gamret
WKXC/Augusta, GA WNKT/Charieston, SC* WYCD/Detroit, MI* APD/MD: Anaie Ward PD: Mark Allen 0 Rvmsnmsmnuee&namo PD: Joby Phillips 4 TRENT TOMLINSON 2 IO it
PD: TGe e —— in Mil /MD: Angie Wa MD: Boh Viza ) 10 SUGARLAN MD: Keith Allen o,
iry PD: Brian Driver PD: Chip Miller Mo Adds No A WKIS/Miami, FL* DANELLE PECK
APD/MD: Zach Taylor No Adds APD/MD: Ron Chatman clul CARRIE UNDERWOOD . 5
7 SARAEVANS & CARRIE UNDERWOOD PD: Boh Bamett WXBM/Pensacola, FL WIL/St. Louis, MO
WOBE/Charleston, WY PG WRNS/Greenville, NC* KMDL/Lafayette, LA* APD: Billy Brown POMD: Lynn West T PD: Greg Mozingo WGGY/Wilkes Barre, PA*
KASE/Austin, TX* " pos ol PD: Wayne Carlyle MD: T.0. Smith MD; Dartene Evans 1 MARTINA MCORIE Saginaw, MD: Danny Montana OM: Jim Rising
, 1) OM: Jeff Whitehead WDJR/Dothan, AL D: Jeff Hackett 1 BLAKE SHELTON No Adds GRETCHEN WILSON OM/PD: Rick Walker 3 CARRIE UNDERWOOD ¥
OM/PD: Mac Dariels PD: Ed Raberts prlids e A R0 1 CARRE UNDERWOOD MD; John Richans ?B“c'f"""ﬁ"
: Jemry NONA :
A ok et MO: Bil Hagy APD: Greg -Frogman Rickaby | TN hussox . WMILMiwaskee, WI* | WFYR/Peoria, IL D atSon KATM/Stockton, CA* e
o 15 Ch noerco 7 e KXKC Lafayette, LA OM/PD: Kenry Wotte OMPD: i Morgan R0 PASLEVICOLYPATON | (g Righard Perry B
oty i3 CRECENSON ! WESC/Greenville, SC* ;%_';:’::":f‘"’" APD: Scott Dolphin 3 e WWFG/Salishury, MD PD: Randy Black
Y 7 gt OM/PD: Scatt Johnsan T TR ORI MD: MnchMo‘r'ym /Salisbury, APO/MD: MoJoe Raterts )
KUZZ/Bakersfield, CA* 5 JAMEY JOHNSON APD/MD: John Landrum 1 SARA EVANS 3 CARRIE UNDER . . . OM/PD: Brian Cleary G %ﬁﬂ%‘x%’ﬁfmn KXDD/Yakima, WA

- EvanBridwell 2 TRt ADKIS ot s ey e WXTU/Philadelphia, PA" | ppp/mD: Sanira Lee OM/PD: Dewey Boynton

PD: Evan Bridwell WKKT/Charlotte * TRENT TOMLINSON PD: Boh McKay 5 RAY SCOTT -
MD: Karen Garcia - WTVY/Dothan, AL MONTGOMERY GENTRY ST 5 TRENT TOMLINSON APD#'TJ%JW’! Baker
parki=ith Lol OM: Bruce Logan OM/PD: Amie Pollar WSSL/Greenville, SC* WPCV/Lakeland, FL* APD/MD: Cadillac Jack 5 MONTGOMERY GENTRY WBBS/S: Ny s
SATAEVNIS PD/MD: John Raberts W y PD: Mike James HONTEOMERY CENTRY RApET CARRIEUNDERWOXD
MONTGOMERY GENTRY o TRt A0k NMDIAJ‘;GSMll(e Casey OM/PD: Scott Johnson MD: Jeni Taylor KEEY/Minneapolis, MN* Al KSOP/Sait Lake City, UT* PD: Rich Lauber
2 WiioNKA APD/MD: Kix Layton B b APO/MD: Skip Clark
WPOCRalimore, M0 | BB o e R APOND: Tlon e | oM | PSS WaTYor, A
PD: KenBoesen e s KKCB/Duluth 25 LA UNDERNEO0 " :,(g‘th ':cog;;;yu ;3 mmwsomm GENTRY RSt e PD/MD: Brad Austin
APOMD: Mighael. CARRIE UNDERWOOD PD: Derek Moran WAYZ/Hagerstown WIOV/Lancaster, PA* CRETCHEN WSO APO/MD: Dave Colins © CARRIE UNDERWOUD e son
SJOERKS BT, 12 BLLY CURRINGTON PD: Chris Maestle PD/MD: chkRaymond MONTGOMERY GENTRY POMD:L WAiB/Tallahassee FL
3 CARRIE UNDERWOQ! wsOC/ch 8 TRACE ADKINS i 1 BROOKS & Di
arlotte* MD; Tori Anderson B JIE ARG KUBL/Salt Lake Cily, UT* PD/MO: Gary Evong
APD/MD: Rick McCracken 13 GEORGE STRAT ST OERY Sy WKSJ/Mobile, AL* e UBL/Salt Lake Cily, No Adds WOXK/Youngstown, OH
WOCB/Bangor, ME e WAKX(E Care, W 15 CARAE UNOE0D T bie: Rl P Dave Sle
OM: Paul Dupuis PDMD: George House WITULansi . A KNIX/Phoenix, AZ* MD: Pat Garrett . -
e GaeTcntn wuson WRBT/MHarrisburg, PA* ansing. MI PD/MD: Bill Black ) 0 BRAD PAISLEY 1D0LLY PARTON WQYK/Tampa. FL APD: Doug James
PO/MD: Cindy Camphell § Swon o b PD: Jay J. McCrae e Lo ‘B OM: Mike Culotta MD: Buron Lee
14 ROCK Le WUSY/Chattanooga, T® PD: Joe Ke|IVy APD/MD: Chiis Tyler CoLlmait TRENT I0MLNSON PD: Tom Rivers eToERYGeney
PD: Kris Van Dyke KHEY/E| Paso, TX* APD/MD: Newman 3 Wi KJLOMonroe, LA ) APD: Beecher Martin
WYNK/Baton Rouge, LA* | wp: il Poindexter PD: Steve Gramzay i CAFRIE INDERWOOD ; g;g}gg,gggggggo PD: John Reynolds WDSY/Pittsburgh, PA* KGKL/San Angelo, TX MD: Jay Raberts
0M: Bob Murphy 3 é?gglx BARAN MD: Marty Austin ot T MONTGOMERY BENTRY A;;D%?J&?y Otero OM/PD: Keith Clark OM/PD' Bonmer Kingston No Agds
P e g I D e s Smo e | (SR WTHTere ot P OWERED LS
APD/MD: Austin Jarmes KWNR/Las Vegas. NV* erre Haute. N
ézg:r‘irgm:% . REBA MCENTIRE D"“'E“E ’ECK WWYZMartiord, CT* PD: Brooks 0' Br?an :g ;;:EYN};ETRON%M&M ELACK OM/PD: Barry Kent M h “ I A BA SE

WYPY/Baton Rouge, LA*
PD: Dave Dunaway

MDU*EE%B’OM

KYKR/Beaumont, TX
OM: Joey Annstrong
PD/MD: Mickey Ashworth
4 BROOKS & DUNI
3 CARRIE UNDERWOOD

\

WUSN/Chicage, IL*
PD: Mike Peterson
MD: Marci Braun
2 CNHIS CAGLE
INTGOMERY GENTRY

WUBE/Cincinnati, OH*
PD: Marty Thompson
APD: Kathy 0°Connor
MD: Duke Hammon

21 CARRIE UNDE!

8 CHRIS

CAGL
4 BRAD PAISLEY 4DCLLY PARTON
2 THENT TOMLINSON

WRSF/EIizabeth City. NC
OM/PD: Tom Charily

3 TRENT TDMLINSON

9 MDNTGOMERY GENTRY
8 ROCKIE LYNNE

WXTA/rie, PA
OM: Adam Reese

/MD: Fred Horton
5 DANIELLE PECK
5 SHANNON BROWN
5 KEITH BRYANT
5 SARAEVANS

PD: Pete Salant
1 GRETCHEN WILSON
CARRIE UNDERWOCD
SUGARLAND

KiLT/Houston, TX*
PD: Jeff Garrison
MD: Greg Fi
8 LITTLE BIG T
2 CARRIE UNDERWOOD
HOT APPLE PIE
VAN ZANT

WOGI/Pittsburgh, PA*

M3 rSammXN[:nuse s
{15 N .
TRENT TOMLINSON KTOM/Monterey, CA PO: Mark Lindow
PD: Dave Kirth MD: Bob Domingo
i oo | e peswoon
B GRETCHEN WiL!
WEBH/Laurel, MS MONTGOMERY GENTRY DANIELLE PECK

OM/PD: Larry Blakeney

APD/MD: Allyson Scott

13 BROOKS & DON WLWIMontgomery, AL WPOR/Portland, ME

10 8RAD PAISLEY ¥DOLLY PARTON A -
. Horied iy
10 GRETCHEN WILSON MIRANDA LAMBERT

10 S0k Lo : “m* U“B‘W R

‘g %ﬂmrzsus“uum RlxKIE lME mm&;mv

KAJA/San Antonig, TX*
PD: Claylon Allen
MD: Kactus Lou
5 BRAD PAISLEY 1DOLLY PARTON
4 TRACE ADKINS

4 SUGARLAND

KSON/San Diego, CA*
PD: John Marks

MD: Wes Poe
9 BROOKS & [t
2 MONTGOMERY GENTRY
1 ROCKIEDLVNN[
MIRANGA LAMBERT
TRENT TOMLINSON

MD: Party Ma

1 SHAN{}(YN BRC’\}X
T TRENT TOMLINSON
1 ROCKIE LYNNE

WKKO/Toledo, OH"
OM: Tim Rokerts
PD/MD: Gary Shores
APD: uarvAﬁ! Steele
MONTGOMERY GENTRY

*Monitored Reporters
223 Totat Reporters
120 Total Monitored
103 Total indicator
Did Not Report,
Playlist Frozen (2):

KAFF/Flagstaff, AZ
WHKX/Bluefietd, W\U
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Songs Go Solo

N ashvi “e's Awa rd s Week roars, even Withbu_t c M AS THE E TEAM Publisher of the Year horors went to EMI during ASCAP's event. Seen here (kr) are EMI

Exec. VP/GM Gary Overton; EMI V/orldwid=2 CEQ Martin Bandier; ASCAP's Connie Bradley: and EMI's Tom
Luteran, Robert Flax, Stacey Willbur, Roger C. Faxon and Ben Vaughn.

By Lon Helton and Chuck Aly
R&R Nashville Bureau

~ versince the CMA decided to move its awards to New York,

‘s Music Row has been speculating about what Nashville’s
Awards Week would look like without its centerpiece. And now
the results are in: The party rolled on, with songs, songwriters
and publishers as the focus.

The Songwriter’s Hall of Fame event and awards galas by ASCAP, BMI and SESAC
caught and held the industry’s attention. Any worries that the absence of a nationally tele- -
vised show would result in diminished artist attendance proved unfounded asstars ranging  TREE & THREE 8ig & Rich's Big Kenny, Lonestar's Richie McDonald and Harley Allen shared BMI's
from Kenny Chesney and Toby Keith to Little Richard and Aaron Neville made the rounds. Songwriter of the Year award during festivities held ir: the PRO’s Nashville facility. Sony/ATV Tree was named

Other notable events of the week include the Opry’s 80th birthday celebration and the  pyblistier of the Year, waile “Live Like You Were Dying" was Song of the Year Seen here (I-r) are 3MI's Phil
Country Radio Broadcasters’ annual Fall Forum. Here's a look at the week in photos. Graham; Big Kenny's wife, Christiev Alphire McDonald; BMI's Del Bryant; BMI fcon honoree Charlie Daniels;
Sony/ATV Tree’s Woody Bomar; “Live Like You Were Dying"” co-writer Tim Nichols; Allen; and BMY's Paul
Corbin.

MISS THING raith Hilr's smash “Mississippi Girl™ was named SESAC’s Song of the Year at the organiza-
tion’s awards ceremony. Seen here (I-r) are SESAC's Tim Fink and Kelly Roach, “Mississippi Girl” co-writer

VOICE OF AMERICA Kenny Chesney was honored with the ASCAP Voice of Music Award during the Adam Schoenfeld and SESAC’s Pat Collins.
organization’s celebration at the Ryman Auditorium. Songwriter of the Year Craig Wiseman's composition
“Live Like You Were Dying” was named Song of the Year. Seen here (I-r) are Chesney. ASCAP Si. VP Connie
Bradley and Wiseman.

IT ALL BEGINS WITH THE SONG The nashville Songwriters Association International inducted
(I-r) Virce Gill. Roger Murrah, Gary Burr, Mixe Reid and (not pictured) Jerry Reed into its Hall of Fame Oct. 16,
A move to the Mashville Renaissance Hotel allowed a record crowd of 875 to watness the ceremories and a
‘,'\ number of incredible performances in honor of the inductees. Ronnie Milsap was on hand to sing a handful of
N; oy No. 1 hits written by Rexd (who penned 12 No. 1 hits for Milsap in all). and Patty Loveless gave everyone
y i goose bumps and brought tears to the eyes of more than a few with her chilling version of Gill's “Go Rest High
00D TIMES among the many stars in attendance at BMI's dinner banquet were (Ir) Toby Keith, on That Mountain.
Alabama’s Randy Owen and Travis Tritt, Continued on Page 44
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* NONTLONIRY GENTRY

HAS SOMETHING TO BE PROUD OF

“SHE DON’T TELL ME TO”

UYL -5 STATIONS ON - THE MOST
» FIRST-WEEK ADDS OF THEIR CAREER
THANKS FROM THEIR UPCOMING COLUMBIA RELEASE

1
RADIO SOMETHING TO BE PROUD OF: THE BEST OF 1999-2005

IN STORES NOVEMBER 1

THE FOLLOW UP TO THEIR PLATINUM
SELLING YOU DO YOUR THING

YO GET MONTGOMERY GENTRY'S SOMETHING TO BE PROUD OF RADIO SPECIAL CONTACT BECKY ROBERTSON AT THE MARKETING EROUP 615-301-0001

Sory Musie MWW MEMTGGMEREGENTRw TN
iy warewin o WA SONMNASHYT LE CON

Www.americanradiohistorv.com
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Continued from Page 42

BIG TOP camival Music was named Publisher of the Year and Scooter Carusoe took home Songwriter of
the Year horors &s SESAC hosted its annual awards. Seen here (I-r) are SESAC's Pat Collins. Carusoe and
Carnival’s Frank Liddell.

=

ONLY THE ROAD WAS BROKEN in addition to inducting a new class of songwriters into its Hall of
Fame, the Nzshvile Songwriters Association International also bestowed a number of other onors. Here,
(I-r) Bobby Eoyd, Jeff Hanna and Marcus Hummon display NSAI Song of the Year trophies for their multiweek
No. 1 hit by Rascel Flatts, “Bless the Broken Road.”

M
" @%»Qé\

T ey

Y

© PR S

F¥

TOP PENS At its annual Hall of Fame induction ceremony. the Nashville Songwriters Asscciation
International also presented Jeffrey Steelz with the songwriter-voted Songwriter of the Year award. This was
the second time ir: three years that S'eele has captured the honor. He co-wrote the recent hits “Gone” and
"Help Somebody.” Seen here are {I-r; NSAI Exec. Director Bart Herbison, Steele and NSA! President Bob
Regan. Brad Paisley, writer of “Aleohol” and “Mud on the Tires,” didn’t make the festivities but was honored as
the NSAI's Writer/Artist of the Year.

44 ® Radio & Records October 28, 2005

MODEL STUDENTS The country Radio Broadcasters on Oct. 18 presented its annual Fall Forum, an
event that offers music professionals the opportunily to learr how affiliated businesses make money The day’s
#nitial session was called “The New Radio Modeis” and featured breadcast professionals and people frem the
satellite-radio industry. Seen here (back row, I-r) are panelists Sirius Satellite Radio Sr. VPAMusic Programming
Steve Blatter Digrtal Podcast President Alex Nesbitt, Sprint VP/Business Development & Product Innovation
Paul Reddick, Xt/ Satellite Racic Courdry PD Ray Knight, Ibiquity Director/Broadcast Marketing Don Kelly and
KMPS/Seattie O Becky Brenner. In front are (I-r) KZLA/Los Angeles PD and CRB President RJ Curtis and CRR
Exec. Director Ed Salamon. who moderated the session.

W1 VILLE

.
T

i

e

s e S ¥ /

HAT CONDITION OUR CONDITION IS IN he CRB's Fail Forum staple “State of the Industry”
session featured panelists from four different facets of the music industry. Seen here (fron: row, I-r) are Sony/
ATV Publishing Sr. VP/GM Creative Services Woody Bomar, Warner Bros./Nashville Exec. \/P Bill Bennett; Clear
Chanuel/Baltimore Market Marager Jim Dolan; (back row, I-r) Buddy Lee Attractions President & co-owner
Toity Conway; CRB President, KZLAAos Angeles PD and moderator R.J. Curtis; and CRB Exec. Director Ed
Salamon.

.
G
-
.
.
9
i

TAKNED, RESTED & READY Garth Grooks interrupted his retirement to perform at the Grand Ole
Opry s 80th-anniversary celebration. During the event Brooks recened his Opry member award, a 14-inch
bronze-and-oak replica of the Opry’s vintage micraphone stand. Seen here backstage are (I-r) Gaylord's Steve
Buchanan, Brooks and Opry VP/GM Pete Fisher.
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October 28, 2005 PWEHED

W Webc ARTIST TITLE LABEL(S) sonls  eoWs  mms  els  Ens AR YRR A ME[" AB ASE

1 @ KEITHURBAN Better Life (Capital 12917 378 4455 +214 397524 10004 13 1190

6 LEANN RIMES Probably Wouldn't Be This Way Asylum/Curt) 11062 597 3952 +212 330793 18164 30 12000 MOST ADDED:

7 RASCAL FLATTS Skin (Sarabeth} (Lyric Street) 10990 1172 3862 422 327286 22159 25 200, oo 10

2 CRAIG MORGAN Redneck Yacht Club (BBR) 10855 -1129 3805  -467 326973 -35183 23 118/0| CARRIE UNDERWOOD Jesus, Take The Wheel fArista/ 7

3 JAMIE 0°'NEAL Somebody’s Hero (Capitol 10605 682 3592  -313 323277 23051 30 117/0 | MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 36

8 KENNY CHESNEY Who You'd Be Today (B4 10041 604 3421 +199 305828 20516 6 120/ [ VRENTTOMLINSON Drunker Than Me dyric Street) 35

4 JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) 9923 794 3422 363 284363 30482 26 118/0 ?:ﬂg'fn"l(m'sls}ﬂ':k'y?:nif::;;']tbm% %;dav e :f

12 JOE NICHOLS Tequila Makes Her Clothes Fall Off (UniversalSoutt) 9066 1139 3156 +410 267897 38368 12 12011 | 1)\ MCGRAW My Oid Frend (Cur) 10

1 DIERKS BENTLEY Come A Little Closer (Capitol) 8768 838 3079 +293 261092 26408 14 119/1 | SARA EVANS Cheatin' (RCA) 10

9 LONESTAR You're Like Comin’ Home (BNA/ 8707 313 3032 +109 262008 9258 21 11gjp | VANZANT Nobody Gonna Tell Me What To Do (Columbia) J

15 GARTH BROOKS Good Ride Gowboy (Lyric Street/Pearl) 8521 989 2895 316 264038 24381 3 1191 | SROOKS & DUNN Believe fArista s

13 NEAL MCCOY Billy's Got His Beer Goggles On (903/ 8182 576 2869 +206 244073 25500 25 114/0 MOST

14 TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 8034 454 2794 +180 237063 13919 7 12000 INCREASED POINTS

16 GARY ALLAN Best | Ever Had /MCA) 7867 400 2730 +119 233203 11698 21 11901 ToTL

10 JASON ALDEAN Hicktown (B8R 7004 1248 2477 484 191775 40950 27 12000 | asmsr tmie Laseus) INGRERSE

17 FAITH HILL Like We Never Loved At All (Warner Bros./Curb) 6775 694 2334 +280 189030 19971 8 119/0 | RASCALFLATTS Skin{Sarabeth} (iyric Street) +1172

CARRIE UNDERWOOD Jesus, Take The Wheel (4rista/ +1147

OO0 :=000HOOBNOBBBOH-0008600-0- ~00

18 GEORGE STRAIT She Let Herself Go /MCA/ 6457 641 2350 280 186791 24380 8 11701 : ,
. JOE NICHOLS Tequila Makes Her Clothes... {Universal South) +1139
21 ALAN JACKSON USA Today /Arista) 5778 608 2112 +197 159169 16597 11 10410 | Ty wicGRAW My OUd Fiend (Curt e
LITTLE BIG TOWN Boondocks (quity/ 5708 383 2036 +127 158562 12692 22 10912 | TRACE ADKINS Honky Tonk Badonkadonk (Capitol 1019
22 BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury/ 5160 662 2004 +259 152857 21924 21 113/5| GARTHBROOKS Good Ride Cowbay (Lyri Street/Pearl +989
2 MARTINA MCBRIDE Rose Garden (AC4/ 4643 507 1500 +150 126697 16209 11 1043 | DIERKSBENTLEY ComeALitte Closer Capito) —  +838
. ) B. PAISLEY f/D. PARTON When | Get Where I'm Going (4rista) +733
23 CHRIS CAGLE Miss Me Baby (Capitol) 4615 263 1785  +97 132046 12207 13 10908 | Carri i Like We Never Loved At All Wamer Bros,Cut)  +634
27 TRACE ADKINS Honky Tonk Badonkadonk (Capitol) 4414 1019 1652 +378 128151 37174 5 101/11| BROOKS & DUNN Believe (4rista/ +675
29 TIM MCGRAW My 0id Friend (Curty 4274 1097 1572 +400 116888 31067 4 112/10 MOST
30 SUGARLAND Just Might (Make Me Believe) (Mercury) 3662 556 1302 +189 103760 13700 7 106/6
28 KEITH ANDERSON XXL (Arista) 3627 377 1332 +126 94644 9803 13 10211 INCREASED PLAYS
33 BRAD PAISLEY fIDOLLY PARTON When| Get Where I'm Going (4rista/ 3328 733 1219 +255 92800 15894 5 101/7 o
32 BIG & RICH Comin’ To Your City (Warner Bros.) 3027 200 1040 +67 82499 9794 g gs2 | o T VRS INCREASE
31 SHANIA TWAIN Shoes (Lyric Street) 3008 19 1075  +25 74284 935 8  93j0 | PASCALFLATTS Skin(Sarabeth) Ly Street/ +a22
24 PHIL VASSAR Good Ole Days (Arista) 2726 1551 872 579 71784 47180 18 1040 | So- MCHOLS Tequila Makes Her Clothes.. Universal South/  +410
TIM MCGRAW My 0id Friend (Curt/ +400
Breaker JOSH TURNER Your Man (MCA) 2402 433 921 +138 61313 11984 14 72/4 | TRACE ADKINS Honky Tonk Badonkadonk (Capital +378
35 TERRI CLARK She Didn't Have Time (Mercury) 2340 59 884 +26 57645 2629 14  77/2| CARRIEUNDERWOOD Jesus, Taks The Wheel (Arista) +375
38 REBA MCENTIRE You're Gonna Be (MC4) 2267 635 806 +167 55190 12331 8 79/ | GARTHBROOKS Good Ride Cowboy (Lyric Street/Peari)  +316
Breaker &) BLAKE SHELTON Nobody But Me (Warner Bros.) 1934 338 773 +121 44253 9250 9  76/8 g'EEUR::EBsﬁ"RTALI?SiZT;’Ltflfgi%%” e :;gg
Breaker @ JAMEY JOHNSON The Dollar (BNA/ 1734 218 658 +116 38558 2204 B 74/5| FA[TH HILL Like We Never Loved At All (Warner Bros/Curt)  +280
Breaker € VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 1522 174 636 +39 35696 1916 5  77/9 | BILLY CURRINGTON Must Be Doin' Somethin' Right Mercury) +259
Broaker €0) GRETCHEN WILSON | Don't Feel Like Loving You Today /Epic/ 1406 626 569 +249 40944 17458 2 74/16 BREAKERS
42 € MIRANDA LAMBERT Kerosene (Epic) 1371 201 533 +70 33295 8895 4 602
Breaker €@) CARRIE UNDERWOOD Jesus, Take The Wheel /Arista) 1159 1147 377 +375 43558 42903 1 73773 vJ.fif'n',.Z'n"}'ffiﬁ '
@ BROOKS & DUNN Believe (Arista) 117 675 413 +243 32335 20749 1 61/9 4 Adds * Moves 3631
44 (9 DANIELLE PECK | Don't (Big Machine/Show Dog) 1041 146 408 +61 22414 2991 3 637 BLAKE SHELTON
43 42 GEORGESTRAIT Texas MCA) 1011 100 237 13 35009 2761 18 5[0 el
47 @ RAY SCOTT My Kind Of Music (Warner Bros,) 896 147 435 +70 16839 2806 8  38)2 JAMEY JOHNSON
@ MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 859 344 330 +157 24650 8836 1 61/36 The Dollar (BNA)
46 @ TRICKPONY Ain't Wastin' Good Whiskey On You /Asylum/Curb) 848 82 433 +53 16293 3570 5  58/1 5 Addf,;a"'z’X‘,’me'as
@ ROCKIE LYNNE Lipstick (Universal South) 794 600 2714 +235 15461 10064 1 a7 Nobody Gonna Tell Me What To Do (Columbia)
43 @ CROSS CANADIAN RAGWEED Fightin' For (Universal South) 688 18 206 +17 21039 229 4 1001 9 (?;g;c““ga‘ﬁgu?
48 @ SAWYERBROWN They Don't Understand /Curt/ 676 1 33 +17 16838 1444 8 344 | Don't Feel Like Loving You Today (Epic/
50 @ SHANNON BROWN Corn Fed (Warner Bros.) 605 9 289 430 10183 1824 2 332 16 Adds * Moves 45.37
@ TRENT TOMLINSON Drunker Than Me (Lyric Street 572 21 204 428 12762 3326 1 5336 Rl sUL I IS
Jesus, Take The Wheel /Arista/
120 Country reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks. Songs ranked by total points for the airplay week | 73 Adds * Moves 0-39

of 10/16-10/22. Bullets appear on songs gaining points and/or plays or remaining flat fram previous week. If two songs are tied in total points, the song with the larger gmgs ranked- by total piu‘ints
increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of . |

new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Station playlists for all R&R reporters are available
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average on the web at www.radioandrecords.com. i
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with | [ |
permission from Arbitron Inc. (© 2005, Arbitron Inc.).© 2005 Radio & Records.

Ski with the Stars it’s the Ultimate Backstage Pass!

T‘l { l ("( < SKI AND SOCIALIZE WITH TOP COUNTRY MUSIC STARS FOR 4 DAYS/NIGHTS AT

THE PREMIER CELEBRITY 5Kl E'U'EHTIH FABULOUS CRESTED BUTTE, COLORADQ.
C 2 U NTRY For Reservations, Information & Updates
R o C K [ E S call the T.J. Martell Foundation 615-256-2002 or visit www.citr.org i

fan 28 - Feb 1, 2006
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¢ COUNTRY TOP 50 INDICATOR

October 28, 2005

Ve WK ARTIST TITLE LABEL(S) owls  eowrs e el o Ter "ow oms MO STA D D ED‘
1 KEITH URBAN Better Life (Capitol 4636 35 3865 +38 107584 983 13 102)1 : »
6 RASCAL FLATTS Skin {Sarabeth) L yric Street/ 4306 379 3621 +281 99502 8057 12 1001 | ARTIST TTLE LABEL(S) gon
4 LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curty 4030 51 3383 +44 90277 93 32 g5y | MONTGOMERY GENTRY She Don't Tel Me To (Cokimbia) 2
) . CARRIE UNDERWOOD Jesus, Take The Wheel (4rista/ A
8 LONESTAR You're Like Comin’ Home (BNVA) 3652 229 3023 +190 84408 4505 21 101/0 | ROCKIE LYNNE Lipstick WUniversal South) 20
5 JOSH GRACIN Stay With Me (Brass Bed) /Lyric Street) 3480 479 2881 435 78015 -11484 29  90/0 SA:TACEVE:‘N;IEQ?SHI' éﬁCA/F Lk Lov You Tor ::
, GRETCH on’t Feel Like Loving You Today (Eprc,
10 KENNY CHESNEY Who You'd Be Today /BN4) 3476 362 2045 +312 82084 9918 6 1022 poonice pun Believe rists -
9 GARY ALLAN Best | Ever Had /MCA/ 3380 93 2823 +70 78985 2661 22 1010 | B.PAISLEY f/D. PARTON When | Get Where I'm Going (Arist) 12
3 CRAIG MORGAN Redneck Yacht Club /B8R 3309 911 2576 885 79407 -20608 23  84j0 | REBAMCENTIRE You're Gonna Be (MCA/ 9
13 JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal South) 3228 373 2726 +327 73237 8924 12 9713
2 JAMIE O'NEAL Somebody’s Hero (Capitol 3188 1145 2552 -1002 74942 -24985 30  89)0
1 NEAL MCCOY Billy’s Got His Beer Goggles Dn (903 3186 195 2549 +129 74557 5235 29 961
14 TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 3038 260 2559 +223 69787 5787 8 103/1
15 GEORGE STRAIT She Let Herself Go (MCA) 2889 434 2475 +342 66345 11323 8 1002
18 GARTH BROOKS Good Ride Cowboy (Lyric Street/Pearl) 2844 535 2414 +443 65354 12298 3 10214
17 FAITH HILL Like We Never Loved At AN (Warner Bros./Curb) 2535 221 2181 +200 56591 5227 9 103j2
16 ALAN JACKSON USA Today /Arista) 2531 174 2175 +124 57109 4156 11 101)2
19 BILLY CURRINGTON Must Be Doin’ Somethin’ Right Mercury) 2369 349 1995 +297 56469 8644 21 944
20 CHRIS CAGLE Miss Me Baby (Capitol 2091 218 1753 +198 49357 5093 13 853 MOST
2 LITTLE BIG TOWN Boondocks /Equity/ 2020 318 1673 +277 45136 7806 23  84/4 INCREASED POINTS
22 TIM MCGRAW My Otd Friend (Curty 1978 412 1703 +388 43568 8327 6 896
25 TRACE ADKINS Honky Tonk Badonkadonk (Capital 1762 370 1465 +301 39624 9467 5 84/4 o
ARTIST TITLE LABEL(S) INCREASE
23 MARTINA MCBRIDE Rose Garden (RC4/ 1676 125 1414 +120 37271 2466 11  76/3 _
. i GARTH BROOKS Good Ride Cowboy /Lyric Street/Pearl) +535
24 SUGARLAND Just Might (Make Me Believe) (Mercury) 1660 164 1420 +119 36843 4401 7 823 | cenper STRAIT She Let Herself Go MCA) 4%
30 BRAD PAISLEY f/DOLLY PARTON When | Get Where I'm Going /Arista/ 1511 360 1292  +329 34082 7516 5 90/12 | TIM MCGRAW My Ok Friend (Curb) +412
KEITH ANDERSON XXL (Arista) 1312 110 1104  +92 28309 2688 13  68/1 | RASCAL FlATTTS Skin (Sarabeth) gyfifs”eeﬂ / +378
_ . JOE NICHOLS Tequila Makes Her Clothes... (Universal South) +373
29 TERRI CLARK She Didn‘t Have Time Mercury) 1148 5 978 +4 25622 285 14 BBI3| [paecaniins Honky Tork Badonkadonk (Gapio) 370
33 GRETCHEN WILSON ! Don't Feel Like Loving You Today (Epic/ 1146 324 1020 +260 25135 7622 3 6916 | KENNY CHESNEY Who You'd Be Today /BN4/ +362
32 BIG & RICH Comin’ To Your City (Warner Bros.) 978 70 858 +74 20974 1489 7  66/6 | B-PAISLEY f/D. PARTON When | Get Where I'm Going /Arista) +360

BILLY CURRINGTON Must Be Doin” Somethin’ Right Mercury) +349

006060000606 :060060006000600000000000066000CO=0-00-00000

36 BRDOKS & DUNN Believe (Arista) 90 254 857 +230 20748 5653 A4 BS[A| oo Y She Dot Tl Mo To Cobmy 349

3 SHANIA TWAIN Shoes (Lyric Street) 949 27 790 +22 20284 218 8  58/0

34 JOSH TURNER Your Man (MCA/ 863 94 749 +83 19254 2068 14  51/5

35 BLAKE SHELTON Nobody But Me (Warner Bros.) 830 77 703 +54 17817 1068 10 53/

39 REBA MCENTIRE You're Gonna Be (MCA) 658 173 561 +142 13779 3874 8 449

37 VAN ZANT Nobody Gonna Tell Me What To Do (Columbia/ 653 90 529 +75 14393 2652 6 473

43 MONTGOMERY GENTRY She Don't Tell Me To (Columbia/ 609 349 516 +289 13530 7330 2 50i21

38 JAMEY JOHNSON The Dollar (BNA/ 606 96 503 +78 13352 1880 7  41f6

41 RAY SCOTT My Kind Of Music (Warner Bros.) 385 43 335 +35 7995 1108 9 313

40 SAWYER BROWN They Don't Understand (Cury 366 26 262 23 8773 368 10 210

42 TRICK PONY Ain't Wastin’ Good Whiskey On You /Asylum/Curb) 337 25 309 +23 6886 788 6 313
SARA EVANS Cheatin’ (BCA/ 332 254 299 +225 7263 5664 1 34/19 MOST

44 MIRANDA LAMBERT Kerosene (Epic/ 281 38 237 +35 5557 767 3  25/4 INCREASED PLAYS
ROCKIE LYNNE Lipstick (Universal Sautt) 206 179 211 +147 4632 3306 1 2820 ToTaL
TRENT TOMLINSON Drunker Than Me (Lyric Street) 242 134 202 +114 4858 3045 1 29/20 | ARTIST TLE LAEL(S) INCREASE

47 DANIELLE PECK | Don't (8ig Machine/Show Dag) 233 83 187  +54 4657 1394 2 24/6 | GARTHBROOKS Good Ride Cowboy (yric Street/Pear) +443

46 KEVIN SHARP | Think /'l Stay (Cupit) 3 1 23«1 4615 42 T 150 EET)m;?:mmrﬂdtmisgfﬁé wew :gg;

45 LUKE STRICKLIN American By God's Amazing Grace (Pacific/ 206 -20 193 -20 4553  .280 9 20/0| g pAISLEY fID. PARTON When | Get Where I'm Going (Arista) +329

48 SHANNON BROWN Corn Fed (Warner Bros.) 164 18 161 +30 3264 927 2 19/6 | JOENICHOLS Tequila Makes Her Clothes... (Universal South) +321

49 HOT APPLE PIE We're Makin® Up (DreamWorks) 193 7 108 +7 25 90 2 122 | KENNYCHESNEY Who You'd Be Today (BNA/ +312

TRACE ADKINS Honky Tonk Badonkadonk (Lapitol) +301

WYNONNA Attitude Asylum/Curty 192 33 127 +38 3192 1065 1

15/5 | B1LLy CURRINGTON Must Be Doin’ Somethin’ Right /Mercury) +297
MONTGOMERY GENTRY She Don't Tell Me To (Calumbia) ~ +289
RASCAL FLATTS Skin (Sarabeth) (Lyric Street +281

103 Country reporters. Songs ranked by total piays for the airplay week of Sunday 10/16 - Saturday 10/22.
© 2005 Radio & Records
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COUNTRY CALLOUT AMERICA. 8y Bullseye

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 28, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of October 16-22.

ARTIST Title (Labe)) Pégm\L/E PASSION  INDEX  NEUTRAL  FAMILIARITY  DISLIKE SB?SS%Y CALLOUT AMERICA=
MONTGOMERY GENTRY Something To Be Proud Of (Columbia) 308% 798% 414 120%  96.0% 1% 10w |FHOT SCORES
CRAIG MORGAN Redneck Yacht Club (88R) 375% 783% 443  148%  97.5% 30%  1.5% .

LEANN RIMES Probably Wouldn't Be This Way (Asylum/Curb 350% 77.3% 405 135%  97.8% 40%  3.0% This Week At
KEITH URBAN Better Life (Capitol 353% 765% 409 13.8%  96.0% 4.0% 1.8% Callout America
LONESTAR You're Like Comin’ Home (BNA/ 290% 763% 402 145%  96.3% 40%  15% By John Hart
GRETCHEN WILSON All Jacked Up (£pic/ 393% 71.3% 396 140%  97.5% 18%  4.5%
JAMIE 0°'NEAL Somebody’s Hero (Capitol) 303% 69.5% 391  21.3% 98.3% 5.0% 2.5% ?n this week’s sample, Montgom-
JASON ALDEAN Hicktown (88R) 283% 67.8% 387 18.3%  96.0% 73%  28% | ery Gentry’s “Something to Be
BILLY CURRINGTON Must Be Doin’ Somethin’ Right (Mercury) 263% 668% 390 20.0%  93.8% 5.5% 1.6% | Proud Of” continues as the No. 1
ALAN JACKSON USA Today (Arista/ 233% 645% 389  21.0%  91.0% ag%  15% | Songoverall and the No. 5 passion
GARY ALLAN Best | Ever Had MCA) 203% 635% 371 208%  955% 70%  a3% | Son8 for the week. Females rank it
at No. 1, males rank it at No. 2.
NEAL MCCOY Billy's Got His Beer Goggles On (903 208% 635% 373 208%  950% 6.5%  4.3% e S T e
JOSH GRACIN Stay With Me (Brass Bed) (Lyric Street) - 235% 635% 379 230%  955% 68%  23% | No. 5 last week to No. 3 in this
KEITH ANDERSON XXL (Arista/ 250% 615% 376 193%  92.5% 73%  45% | week’s sample with “Probably
GEORGE STRAIT She Let Herself Go (MC4) 178% 61.0% 376 195%  89.0% 6.3% 2.3% | Wouldn't Be This Way,” which is
MARTINA MCBRIDE Rose Garden (RCA) 23.0% 580% 360 208%  96.0% 110% 63% | alsotheNo.4 passion song. Females
RASCAL FLATTS Skin (Sarabeth) Lyric Street) 228% 57.8% 363 205%  938% 100%  55% ;z“ni ﬁ‘f\g’qg No.2, and core 35-445
BIG & RICH Comin’ To Your City (Warner Bros.) 228% 575% 371  205%  90.3% 80%  4.3% The only new entry into the top 10
JOSH TURNER Your Man (MCA/ 245% 550% 379 153% 81.3% 6.5% 4.5% titles this week is Alan Jackson’s
JOE NICHOLS Tequila Makes Her Clothes Fall Off (Universal Soutt) ~ 205%  53.5% 366  21.5%  87.3% 83%  40% | “USA Today,” which ranks No. 10
CHRIS CAGLE Miss Me Baby (Capitol) 168% 53.3% 364 193%  BAS% 78%  43% | andis the No. 13 passion song. Core
KENNY CHESNEY Who You'd Be Today (BNA/ 16.3% 530% 366 215%  84.3% 6.0% 3.8% | 3544 listeners rankit No. 8, and it’s
TRACE ADKINS Honky Tonk Badonkadonk (Capitay 208% 505% 359 208%  868%  105%  50% | theirNo9 passionsong.
TOBY KEITH Big Blue Note (Show Dog/DreamWorks) 110% 483% 349 223%  838% g% agy | Cooree Strait s comin’ on strong,
with “She Let Herself Go” moving
JO DEE MESSINA Delicious Surprise (| Believe It) (Curty 148% 468% 349 243%  850% 80%  B0% | o No. 15 from last week’s No. 18
DIERKS BENTLEY Come A Little Closer (Capital/ 14.8% 465% 356 29.8%  86.3% 70%  30% | and No. 24 two weeks ago. This
LITTLE BIG TOWN Boondocks /Equity/ 123% 453% 355 24.8% 80.3% 7.5% 2.8% song is only 7 weeks old on the cur-
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 163% 45.0% 371  213%  735% 5.3% 2.0% | rent data. Men are the strength,
SUGARLAND Just Might (Make Me Believe) (Mercury) 118% 443% 350 240%  80.3% 5%  35% | ranking it No. 3, up from No. 14.
FAITH HILL Like We Never Loved At All (Warner Bros./Cury 115% 438% 346 27.3%  835% 78%  agy | Younser2>34malesrankitNo.7.
) Big & Rich’s “Comin’ to Your
TERRI CLARK She Didn't Have Time (Mercury/ 14.8% 433% 356 27.8% 80.8% 6.8% 3.0% City” is out-of-the-box strong, rank-
GARTH BROOKS Good Ride Cowboy (Lyric Street/Pear) 13.0% 425% 363  16.0% 68.0% 6.0% 3.5% ing at No. 18 this week, up from No.
BRAD PAISLEY f/DOLLY PARTON When | Get Where 'm Going (Arista/ 10.5%  40.8% 352  203%  71.8% 75%  33% | 23. Men rank this song No. 14,
SHANIA TWAIN Shoes (Lyric Street) 13.8% 403% 339 21.8%  79.3% 113%  6.0% | women rank it No. 19, and young-
TIM MCGRAW My Old Friend (Curty 95%  375% 349 195%  67.8% 78%  30% | er25-34listeners rank it No. 16.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just s0-s0; 2) I don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in waekly callout, songs must have entered the top 40
positions on R&R'’s Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, Mf; indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; ortland, OR; Houston. © 2005 Radio
& Records. © 2005 Bullseye Marketing Research Inc.

Introducing

Weekends with Lia

Weekends With Lia is an all-new version of the Lia show
designed to match the mood of your listeners on the weekend.

Every weekend, a different Country star co-host joins Lia for a fun-filled
night of entertaining conversation, uptempo Country hits, listener calls,

ey
and quality time with the stars. ;

Make your station the weekend hot spot.

Call 800.426.9082

RADIO
TNETWORKS,
jonasradio com
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COUNTRY

respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+ Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
calling 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Nelworks.

s N
C RateTheMusicgom ) areeszesresmscomnsserz: | | RR< . cOUNTRY TOP 30  fiyitee
- O For The Week Ending 10/21/05 m %A MEDIABASE
Artist Title (Label) W LW Famil. Burn 22%4 25w54 25M54 WK WEEK ARTIST TITLE LABEL(S) WHE  elws  "GuAr sTRvONS
B. CURRINGTON Must Be Dain’ Somethin’ Right (Mercury/ 4.19 405 88% 11% 416 450 382 1 @  KETHURBAN Better Lite Capital 563 +5 10 150
CRAIG MORGAN Redneck Yacht Club (B85 416 407 97% 26% 413 412 415 2 @ ROADHAMMERS EastBound... dpen RoadlUniversal) 516 +3 16/0
M. GENTRY Something To Be Proud Of (Calumbia) a4 822 9% 8% 417 430 402 4 @  RASCALFLATTS Skin(Sarabeth) LyricStreet) 491 +15 1500
GEORGE STRAIT She Let Herself Go (MCA/ 413 417 80% 12% 418 428 4.0 3 4 DIERKS BENTLEY Come A Little Closer (Capito)) 482 10 15/0
J. NICHOLS Tequla Makes Her Clothes Fal Off Uniersal Soutty 412 42 91%  14% 420 413 420 5 5 o PAULBRANDT Atberta Bound (ranga/Uimiersall 445 11 8 1600
DIERKS BENTLEY Come A Little Closer (Capitol 409 412 90% 12% 410 437 385 n ©  J0SH GRACIN Stay With Me (Brass Bed) Lyric Street) 380 +6 12 1
RASCAL FLATTS Skin (Sarabeth) Lyric Street) 407 411 9% 4% 407 417 396 12 7 o DERICRUTTAN Shine (Lyric Street) 68 10 9 140
KEITH URBAN Better Life (Capitol 406 419 93% 19% 410 430 390 7 8  LONESTAR You're Like Comin’ Home /BNA/ 60 52 13 140
CHRIS CAGLE Miss Me Baby (Capito) 403 812 8% 12% 403 423 380 20 @  KENNY CHESNEY Who You'd Be Today (B4 31 +66 3150
JAMIE O'NEAL Somebody's Hero (Capital) 396 395 93% 28% 399 404 394 13 10+ LISABROKOP Big Ficture (Asylum/Curt) 34 9 5 1200
KENNY CHESNEY Who You'd Be Today (BN4) 395 404 B84% 15% 396 415 377 17 @  TOBYKEITH Big Blue Note (Show Dog/DreamWorks) 343 +32 2 151
GARTH BROOKS Good Ride Cowboy (Lyric Strest/Pear) 396  — 6% 11% 393 387 398 18 e JOHNNY REID Missing An Angel (pen Foad/Universal) 382 +46 3 16
LONESTAR You're Like Comin’ Home (BVA/ 385 401 94% 19% 398 416 379 g 13 CRAIG MORGAN Redneck Yacht Club (BBR/ 341 47 1 12/0
GARY ALLAN Best | Ever Had (MCA) 394 403 94% 20% 392 403 38 16 Q) J NICHOLS Tequila Makes Her... UniversalSoutt) 336 +23 5 100
JOSH GRACIN Stay With Me (Brass Bed) Lyric Streety 391 402 95% 26% 384 4.09 359 15 @ F. HILL Like We Never Loved At Al (Warmer Bros./Curty 334 +20 5 1800
NEAL MCCOY Billy's Got His Beer Goggles On (90 388 390 94% 28% 390 400 381 10 16 JAMIEO'NEAL Somebady's Hero (Capital 1w 5 W 130
LEANN RIMES Probably Wouldn't Be This Wy AsykmfCuty 385 401 95% 28% 392 401 383 6 17 GRETCHEN WILSON Al Jacked Up (£pi/ w8 12 130
FAITH HILL Like We Never Loved At All (Wamer Bros./Curt) 3.85 394 86% 19% 386 4.04 3.70 929 @ GEORGE STRAIT She Let Herself Go /MCA/ 312 +31 4 1310
TOBY KEITH Big Blue Note (Show Dog/Dreamiorks) 385 387 81% 17% 391 383 399 T e ey _ A
e e e 25 et EMERSON DRIVE St Got Yesterday (reamiborks) 310 +58 4 110
MARTINA MCBRIDE RossGadon (24 378 390 91% 21% 379 385 373 @ GANTH BROOKS oo s Conboy i SsPand. 308 +148 I
LITTLE BIG TOWN Boondocks (Eguity) 376 377 78% 19% 368 379 358 ,
) 19 @ L. RIMES Probably Wouldn't Be This Way (Asylum/Curb) 306 +18 7 90
JASON ALDEAN Hicktown (64 375 383 93% 28% 368 370 369 S R R
PHIL VASSAR Good Ole Days (Arista) 375 383 86% 2% 377 391 364 ) ,
RYAN SHUPE & THE RUBBERBAND Dream Big Capitoff 373 368 73% 17% 384 386 382 23 @  TERRICLARK She Didn't Hve Tine (Merury LA R D
JO DEE MESSINA Delicious Surprise (| Believe It) Curb) 365 364  84% 23% 367 372 3.3 24 254 STEVE FOX Dream On (EM/ Mos: Canoda) L 8 g
SHOOTER JENNINGS 4th Of July (Universal South/ 359 387 84% 28% 360 365 356 @t SHEDAISY God B T Canacin Houswife (versal 265 +43 UL
KEITH ANDERSON XXL (Arista/ 345 - TM% 2% 346 351 341 26 @de JASONBLAIN