NEWSSTAND PRICE $6.50
Urban & Rhythmic’s ‘Best Friend’

50 Cent's latest offering. “Best Friend,” featuring Olivia
(G-Unit/Interscope), picks up Most Added at two formats

FEBRUARY 24, 2006
Keeping The Faith

With gospel music currently getting the kind of respect
and interest from Madison Averue that turned hip-hop

into a marketing darfing a few
years ago, a group of executives,
including Verity Records President
and Jive VP/Urban A&R Max
Siegel (pictured), formed the Feith
Based Media Collective tc help
corporate America navigate the
gospel music world. Urban/Urban
AC Editor Dana Hall talks to the
collective, starting on Page 32.

‘ this week. The track gets
" 51 adds at Urban, where it

debuts at No. 47*, and 28
adds at Rhythmic, where
it climbs 41-38~. The
track is off the soundirack
to Fiddy's movie Get Rich
or Die Tryin’, which will be
released on DVD next
month.
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[ Scheduled Album Release Date: July 2006 ]
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The only Rock band to have this many hits at this many formats
over_the span of their last 3 albums.
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Nigkelback hgs sold over Bilthoard Tap 10 albu &aunsecutlve
19 million unijs to date worldyide,, - -~ weeks - over 2. 25 on scanned so far

Fr
A rammy Awards

Nickelback Radio charts to date:
8 #1 Rock Tracks!

6 Top 5 Modern Rock Tracks (including 2 #1°g}} e %ﬂad Music Awards
4 Top 3 CHR Tracks (including 1 #1)! tﬁcan Music Awards
4 Top 5 Hot AC Tracks (including 2 #1’s)! 1 MTV Video Music Award

Sessions@AOQL performance has received over 20 million hits
® All The Right Reasons featuring:

“Photograph” “S_avin’ Me” _
#1 track on iTunes Impacting all formats
#1 Pop 100 Billboard Chart Feb 27
#1 video on VH-1 |
F the New Alb
© “Photo_graph” _was the the 6th song ever to surpass t_ht_z 1 million download mark, ALL THE RlGHi:JnRéA%VOJg
according to Nielsen Soundscan’s Release To Date Digital Tracks Chart (and the 2nd IN STORES NOW -
fastest climb in digital history). They now join Gwen Stefani, Green Day, Kelly Clarkson, R e e ot
Black Eyed Peas and Weezer. MANAGMENT: BRYAN COLEMAN FOR
UNION ENTERTAINMENT GROUP
@ Over 20,000 “Photograph” cell phone ring mastertones sold | _
“ The #1 Rock hit “Animals™ WWW.NICKELBACK.COM
" = ~ ; o . WWW.ROADRUNNERRECORDS.COW
On tour now with Trapt and Chevelle and averaging 10,000 tickets a night SRty R It

www americanradiohictarv com . N —
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REPORT FROM RAB2006

Management, Marketing and Sales
Editor Adam Jacobson attended
RAB2006 and this week presents a
workshop-by-workshop review of the
Dallas meeting. Sessions covered

1 everything from moving sales

i conversations forward to getting

i more business from auto dealers to
selling radio in the digital age. Find
out what you missed.

See Page 15 |

ROCK RADIO & POP
CULTURE

Whether it's TV shows like Lost, Nip/
Tuck or Family Guy, video games;
MySpace; or iPods, pop culture is
important to the Rock radio audience.
Rock Formats Editor Steven Strick talks
to programmers from across the
country about what elements of today’s
pop culture their listéners relate to.

See Page 59

JAMES BLUNT

You're Beautitul (Custard/Atlantic)

i CHR/POP
2 BEYONCE 1/S. THUR Check On tt (Sony Urban/Columbia)

3 CHR/RHYTHMIC
5 BEYONCE /S. THUG Check On it (Sony Urban/Columbia)

3 URBAN
~ MARY J. BLIGE Be Without You (Geffen)

5. URBAN AL
JMAHY J. BLIGE Be Without You (Geffen)

4 GOSPEL
“'MARY MARY Yesterday (Sony Urban/Columbia)

= COUNTRY
©'B. PAISLEY t/DOLLY PARTON When | Get... (Arista)
*@ﬁMﬁl‘lﬁi JAZZ

RICHARD ELLIOT Mystique (Artizen)

-}:‘r-c
+ LIFEHOUSE You Ard Me (Geffen)

£.ROCK
& NICKELBACK Animals (Roadrunner/IDJMG)

& ACTIVE ROCK
* NICKELBACK Animals (Roadrunner/|DJMEG)

3 ALTERNATIVE
= WEEZER Perfect Situation (Geffen)

& TRIPLE A

= JACK JOHNSON Upside Down (Brushfire/Universal)

i CHRISTIAN CER
~ MONDAY MORNING Wonder Ot it All (Selectric)

5 CHRISTIAN ROCK

““HAWK NELSON Things We Go Through (Tooth & Nail)
& CHRISTIAN AC

= MARK SCHULTYZ | Am (Word/Curb/Warner Bros.)

. CHRISTIAN INSPO

=~ NEWSONG Psaim 40 (Integrity Label Group)

5 REGIONAL MEXICAN
CONJUNTO PRIMAYERA Algo De Mi (Fonovisa)

§SPAH|¢H CONTEMPORARY
LAURA PAUSINI Como Si No Nos... (Warner M.L.)

3 TROPICAL
mc ANTHONY Tu Amor Me Hace Bien (Sony BMG)

LATIN URBAN
“'DADDY YANKEE Rompe (E/ Carteterscope)
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Randall Mays Elevated To
Clear Channel President

Randall Mays has Mays, stepped down
been promoted from as CEO after under-
Exec. VP/CFO to ¢ going successful
President/CFO of brain surgery. Mark

FEBRUARY 24, 2006
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Lauren MacLeash (pictured)
made a name for herself as PD of
KTCZ/Minneapolis and is now
Clear Channel’'s National Triple A

" Format Brand Manager. This week

Triple A Editor John

the FM dial and on HD2 side

Schoenberger talks to MacLeash
about the state of Triple A both on

channels, where it is becoming a popular option. Page 65. ]

By Dana Hall

R&R Urban/Urban AC Editor
dhali@radioandrecords.com

Interscope/Geffen/A&M has officially pro-
moted Step Johnson from co-President to Presi- '
dent of its urban music division.

Johnson joined Interscope in 1992 and was in- {48

strumental in developing the early careers of |

Clear Channel Com-
munications. He as-
sumes the President
title from his brother
Mark Mays, who
rose from Presi-
dent/COOQO to Presi-
dent/CEO in Octo-
ber 2004 after their father,
company Chairman Lowry

R. Mays
pany’s realignment,” Lowry

Mays remains CEO.

“Randall has de-
monstrated outstand-
ing operational and
financial acumen in
both his leadership
of strategic initia-
tives and the com-

such arfists as Blackstreet, Dr. Dre, Snoop Dogg
and 2Pac. More recently he’s been credited with
heading the team that broke 50 Cent, G-Unit,
Eminem, The Game, Avant and Keyshia Cole.
Johnson began his career in the music indus-
try as a regional promotion manager for ABC Records, based in

Johnson

JOHNSON See Page 14

MAYS See Page 9

CC Says 'Less Is More’ Is Paying Off

By Joe Howard

R&R Washington Bureau Chief
jhoward@radioandrecords.com

Responding to a Wall Street analyst’s question about when the
company’s “Less Is More” commercial-inventory-reduction plan
will start reaping financial benefits, Clear Channel's top
management said Tuesday moming that it's already happening.

“We are showing positive financial results right now,” Clear
Channel Radio President John Hogan said during the company’s
eamings conference call. "As we move through time, we expect
those positive results are going to increase.”

Arbitron Prepares To Place Diaries In
Cell-Phone-0Only Households In 2008

By Adam Jacohson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

In the first in a series of tele-
conferences on audience-mea-
surement improvements planned
by the company, Arbitron VP/
Domestic Research Dr. Ed
Cohen said last week that diary
placement in homes without

Archer Appointed
PD 0f KYLD/S.E

By Darnella Dunham

R&R CHR/Rhythmic Editor
ddunham@radioandrecords.com

Clear Channel’s CHR /Rhyth-
mic KYLD (Wild 94.9)/San
Francisco on March 10 will
welcome back Jazzy Jim Ar-
cher. Archer, who will serve as
PD this time around, was Asst.
PD/MD in his previous tour of
duty.

“Jazzy was key in building
Wild to what it is today, and 1
am so excited to have him back
in the building,” said Clear
Channel Sr. VP/Programming,
West Coast Michael Martin.

Archer moved to Florida af-
ter departing Wild about a year
ago but is returning because
“an opportunity to program a
groundbreaking and legendary
radio station such as KYLD
does not come around very of-
ten,” he said.

“Y'm thankful for the vote of

ARCHER See Page 14

cell-phone-only households in
2008.

Cohen said the process will
be conducted by hand, a
method that is not only costly,
but “not a lot of fun.” Federal
law protects cell-phone con-
sumers from unwanted solici-
tors, but calls placed to cell-

CC See Page 4 land lines is possible. The com-  phone numbers for legitimate
pany expects to start including ARBITRON See Page 14
GreenStone To
1
Launch Women's

DUTY, HONORS & COUNTRY cCountry Radio Seminar 37 was
held last week in Nashviile, and more than 2,600 radio personnel, artists
and music-business professionals attended the various seminars,
performances and after-hours activities. Highlights included the Country
Music Radio & DJ Hall of Fame inductions, Keith Urban & Friends
performing at the Music City Jam, a “Radio Decision Maker” pane!
moderated by R&R's Erica Farber, a “Label Heads” panel and the R&R-
sponsored New Faces Show. During the opening session, keynoted by
retired U.S. General Tommy Franks, KEEY/Minneapolis morning
personality John Hines received the Tom Rivers Humanitarian Award and
Neal McCoy received the Artist Humanitarian Award. Radio Humanitarian
Awards were also presented to KDXY/Jonesboro, AR (small market);
WIVK/Knoxville (medium market); and WQYK/Tampa (large market).
Pictured following the keynote address are (I-r) Country Radio Broadcast-
ers Exec. Director Ed Sakamon, McCoy, Franks, recording artist Darryl
Worley and CRB board member and 903 Music VP Bill Mayne. CRS
coverage continues on Fage 42.

FM Talk Network
Hilliard set as EVP/C00

By Al Peterson

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

GreenStone Media, a newly
formed venture -
with offices in| .
New York; Los &
Angeles; Wash- [&
ington, DC; and
Seattle, will next
month introduce } &
to stations across jg
the U.S. an FM
Talk radio format
targeting women.
Leading the new company’s ef-
forts is former Jones Radio Net-
works executive Edie Hilliard,
who has been named Green-
Stone’s Exec. VP/COO.

A trailblazer since the early
1970s for women in radio,
Hilliard started her radio career

GREENSTONE See Page 14

Hilliard

www americanradiohistorv com
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Thomas Tapped As PD Of WILX/Boston

Mike Thomas has been
named PD of CBS Radio’s
Classic Rock WZLX/Bos-
ton, effective Feb. 27. He
replaces Beau Raines, [{
who recently exited to [
program Entercom Clas-
sic Rocker KQMT/Den-
ver.

Thomas most recently
served as PD of Clear

—] napolis. His radio resume
.| includes programming ex-
perience at WTUE and
WXEG in Dayton and at
WYMG and WQQL in
Springfield, IL.

Thomas reports to
WZLX Sr. VP/GM Mark
Hannon, who said, “Mike
}‘ has worked at several leg-
endary Rock stations

Channel’s Classic Rock
KGB/San Diego and before that
was PD of Rock WFBQ/India-

Thomas

across the country, and we
are very fortunate to bring

THOMAS See Page 9

Lamme Named CC/St. Lovis Regional VP

Dennis Lamme has moved to
Clear Channel’s St. Louis cluster
as Regional VP /Market Manager.
He will oversee 21 stations, in-
cluding Gospel KATZ-AM, Ur-
ban KATZ-FM, Oldies KLOU,
Urban AC KMJM, Country KSD
and CHR/Pop KSLZ in St. Louis
and stations in Springfield, IL;
Springfield, MO; and Marion, IL.

Lamme was most recently VP/

Market Manager of the com-
pany’s Albany, NY properties. A
30-year broadcast veteran with
sales and management experi-
ence, Lamme has been with Clear
Channel for nine years.

In his new post he reports to
Clear Channel Sr. VP/Mid-
America Region Bruce Demps
and replaces Lee Clear, who ex-
ited on Feb. 20.

Stevenson Rises To EVP/A&R Of IDJMG

Also serves as President of Stolen Transmition imprint

Island Records VP/ BT
A&R Rob Stevenson has :::"
been elevated to Exec. |
VP/A&R of the entire Is- |
land Def Jam Music |
Group. Additionally, he'll
serve as President for his
new joint venture with the M
label group, label imprint
Stolen Transmition Records.

Based in New York,
Stevenson will report to
IDJMG Chairman L.A. Reid on
creative issues and Island Records
President Steve Bartels on opera-
tional matters.

Stevenson joined Mercury
Records in 1998 as Manager/
A&R; Mercury was folded into

Stevenson

IDJMG the next year. He
was made Director/ A&R
in 2000 and was ap-
pointed to his most recent
&l postin 2002.

His music-industry ca-
&l reer started in 1994, when
| he began a four-year stint
at independent produc-
tion, management, mar-
keting and promotion
company Advanced Al-
ternative Media.

“Rob has grown into an ex-
traordinarily important force in
A&R — not only at IDJ, but for
the entire business,” said Reid.

STEVENSON See Page 9

SECOND IN THE STANDINGS,

Mary Rene Baxter. ‘

As part of the grueling CRS-37 schedu/e the R&R Flying Adds team competed
valiantly in the Crazy Radio Relay Race spectacular, which featured such events
as tricycle-riding, egg-carrying in Spoons and banana leap-frogging. Seen here
after triumphantly finishing the race (but coming in second to the team from
Sirius) are (back, I-r) R&R Country Editor Lon Helton, sales reps Meredith Hupp
and Mary Forest Campbell, unnatural/y tall Assoc. Country Editor Chuck Aly, Sr.
Director/Digital Initiatives John Fagot, Publisher/CEQ Erica Farber, (front, I-r)
VP/Editorial & Music Operations Cyndee Maxwell and Nashville Office Manager

CC/Detroit Ups Levesque To Market Mgr.

Til Levesque has been pro-
moted to Market Manager pf
Clear Channel’s seven Detroit
stations: Sports WDFN, Talk
WDTW-AM, Classic Rock WDTW-
FM, Urban WJLB, CHR/Pop
WKQI, Urban AC WMXD and
AC WNIC. Levesque replaces
Dave Pugh, who recently trans-
ferred to Clear Channel’s Wash-
ington, DC cluster to handle Re-
gional VP duties. |

A 15-year Clear Channel Radjo
veteran, Levesque has been with

Clear Channel/Detroit for eight
years, the last two as Director/
Sales. She has also worked for the
Banner and Eastman rep firms.
“Til has an incredibly strong
command of both local and na-
tional sales and a great skill set in
managing our inventory using
our yield-management systems,”
said Clear Channel Sr. VP/Mid-
west Region Dave Crowl, to
whom Levesque reports. “She is

LEVESQUE See Page 9

Hamand New CC/Iumpu OM, WMTX PD

Clear Channel/Ala-

bama & Pensacola, FL Re- | £ . .

gional/ VP Programming
Doug Hamand is transfer-
ring to the company’s
Tampa cluster as OM of
Urban WBTP, CHR/Pop
WFLZ, Country WFUS
and Hot AC WMTX. He'll
also serve as PD of WMTX.
Hamand will start his
new job on March 20.
He'll replace Jeff Kapugi, ‘
who was recently promoted to
Regional VP/Programming of
|

H“aand

1 Clear Channel/DC-Balti-
% more and PD of WIHT/
" Washington.

“What an awesome op-
portunity,” Hamand told
R&R. “These are world-
class stations with incred-
ibly talented people. New
bosses [Clear Channel Re-
gional VP /Programming]
Brad Hardin and [Clear
Channel/Tampa Market
Manager| Dan DiLoreto,
along with Jeff Kapugi, have built

HAMAND See Page 9.

Thompson's DutleswExpund At CBS/Cincy

Marty Thompson has
been named OM of CBS
Radio/Cincinnati’s Oldies
WGRR and Country WUBE.
Thompson has served as
PD of WUBE for the past
year and will now oversee
programming and opera-
tions for both stations.

A Cincinnati native,
Thompson returned to his
hometown in January

[
www americanradiohistorv com!

Thompson
2005 after serving as Clear ‘
Channel Director/Oldies Pro-
gramming and KQOL /Las Vega

PD. He was also PD of WGRR
from 1991-1997. |

“I cut my teeth on Old-
ies,” Thompson told R&R,
“so returning to Cincin-
nati has really been a
#4 homecoming for me on
1 several levels.”

Thompson reports to
CBS Radio/Cincinnati
| Market Manager Jim
Bryant and replaces Steve
Mann, who exited as
WGRR PD last week.

In related news, WGRR
Asst. PD Travis Everly assumes
the 7pm-midnight airshift that
was left vacant by Mann's depar-
ture.

Craig To Become
KHPT/Houston PD

Bonneville AC KSFI (FM100)/
Salt Lake City PD/morning co-
host Dain Craig will bid a tearful
goodbye to the mountains to be-
come PD of Cox Radio’s "80s
KHPT (106.9 The Point)/Hous-
ton, effective March 20.

Craig is closing out 11 1/2 years
at KSFI. He spent three years as
PD/middayer at crosstown AC
KISN before joining FM100.

“1just realized that there aren’t
any mountains in Texas — where
will I go skiing?” Craig said. “But,
seriously, I'm very excited to work
with Cox. They have one of the
strongest reputations in the busi-
ness. I feel honored that they are
going to give me a chance to work
with the strongest group of radio
people I've met — [KHPT &
KLDE/Houston VP/GM] Mark
Krieschen, [Regional VP/Market

CRAIG See Page 9

Galvin Elevated To
KEDJ/Phoenix GM

Nat Galvin has been promoted
to GM of Riviera Broadcast Group
Alternative KEDJ (103.9 The
Edge)/Phoenix. He most recently
held the dual roles of Station
Manager and VP/Sales of the sta-
tion.

Galvin joined The Edge in June
2005 after serving as GSM of cross-
town Alternative KZON. He con-
tinues to report to Riviera Manag-
ing Partner and CEO Tim Pohlman,
who said, “Nat’s experience, lead-
ership and tremendous track
record of success leave little to
question with this decision. I have
full faith in his abilities to make
KED] a top performer in both rat-
ings and revenue.”

GALVIN See Page 9.

Loos Reclaims PD
Position At KWIE

Chris Loos on Feb. 27 will re-
turn to the PD post at Styles Me-
dia CHR/Rhyth-
mic KWIE (Wild
96.1)/Riverside. He
replaces Preston
Lowe, who depart-
ed at the end of

2005.

“When the PD
job opened up in
Riverside, Chris ex- Loos
pressed interest in returning,”
Styles Chief Programming Officer

Anthony Acampora said. “The
company interviewed some terrific
candidates, but Chris was a natu-
ral fit to return to KWIE, where he
has been instrumental in develop-
ing the station into a winner.

“His great knowledge of the mar-
ket and his relationship with the staff
are sure to continue to make KWIE
a consistent performer in its target

demo.” LOOS See Page 9
February 24, 2006 Radio & Records ® 3
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Lawmaker Wants Radio-Ownership

Rules Relaxed

Says industry ‘must be able to grow’

1 ep. Fred Upton, a House Committee on Energy and Com-
~ = merce member and Chairman of the Commerce
Committee’s Subcommittee on Telecommunications and the
Internet, has asked FCC Chairman Kevin Martin to launch a
proceeding to raise the maximum number of radio stations
a single company can own in certain U.S. markets.

In a Feb. 9 letter the Michigan
Republican suggested that the own-
ership limit in markets with 60 or
more stations be increased from
eight to 10 stations and recommend-
ed that the limit in markets with 75
or more stations be raised from eight
to 12.

“A modest increase would not
result in undue concentration,” Up-
ton said. “Even with such modest
relaxation, radio will remain an in-
dustry with very diverse ownership
that falls far short of a level of con-
centration that would be cause for
concern.”

Upton also believes that relaxing
the rules could lead to more pro-
gramming diversity. He said,
“Owners would be able to experi-
ment with new formats that im-
prove service to underserved seg-
ments of the population or bring a
new service to the marketplace for
the first time.”

Upton stressed that in the 10
years since media-ownership rules
were dramatically relaxed under the
Telecommunications Act of 1996,
new competitors have emerged to

RULES See Page &
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Phase One Of HD Radio Ad Campaign Begins

his week 12 radio companies are kicking off the first phase of a

$200 million advertising campaign to accelerate the adoption of
HD digital radio. Broadcasters will air specially created ads nation-
wide on more than 250 stations in the first 28 markets where HD
Radio has been launched.

The campaign is spearheaded by the HD Digital Radio Alliance
and includes spots developed by longtime radio-advertising special-
ists Dick Orkin and the Radio Ranch.

In an unconventional approach, radio companies will devote a por-
tion of the ad time to promoting receiver manufacturers, retailers and
automakers who have made early commitments to HD digital radio.
In this first wave, some 25% of the spots will highlight Boston Acous-
tics’ Receptor Radio HD, which currently sells for around $299.

Sample spots can be heard at www.hdradio.com. Click on “Press
Room.”

Smart Cell Phone Gets OK From U.K. Ratings Consortium

he Smart Cell Phone, an electronic audience-measurement tool

the Media Audit plans to use in a domestic system designed
to rival Arbitron’s Portable People Meter, on Monday received a vote
of confidence from RAJAR, the industry consortium that oversees
radio-listening statistics in Great Britain.

RAJAR Director/Research Paul Kennedy noted that the Smart Cell
Phone meter’s lab-test results met the same thresholds as the PPM
and an electronic measurement system developed by Eurisko. En-
coded stations were played at various volumes with different back-
ground sounds, including shopping-mall crowd noise.

The Media Audit/IPSOS Smart Cell Phone is designed to moni-
tor radio, Internet audio and broadcast and cable TV viewing and
also includes a global positioning system to tie location of listening
and retail shopping patterns to the amount of listening each station
in a market receives. Working with the Houston-based Media Audit
and IPSOS is U.K.-based research and development company
i-Quest.

In other news, ad agency Zenith Optimedia is the latest to com-
mit to using audience estimates generated by Arbitron’s Portable
People Meter when the ratings company deploys the PPM audience-
measurement service. The agreement came with Zenith’s renewal
of a multiyear contract with Arbitron for data and software services.
The company has been a strong advocate of the PPM.

The agreement covers the domestic radio-planning and -buying
activities of Zenith Optimedia companies Zenith, Optimedia, Conill,
Saatchi & Saatchi and Team One, which place advertising for such
companies as Toyota, Sprint, General Mills, JP Morgan Chase and

Verizon Wireless.

Continued on Page 6

cC
Continued from Page 1

Clear Channel CEO Mark Mays
outlined some recent gains. “Into
January we experienced strengthen-
ing throughout the month and are
seeing the same trend lines for Feb-
ruary,” he said. “We do feel like we
will see an improvement as we go
through Q1, as we are managing our
commercial inventory very effective-
ly.”

Specifically, he said the company’s
own pacings point to a 5% gain for
January, while Miller, Kaplan, Arase
& Co. said Clear Channel’s markets
rose 6% during the month, ahead of
the 1.5% growth posted for the in-
dustry overall.

Hogan believes those financial
gains — combined with recent rat-
ings growth the company has expe-
rienced — will encourage the indus-
try to follow Clear Channel’s lead.

"“Gererally, the industry has been
supportive,” he said. "Now we're
beginning to see a greater acceptance
of the shorter-length commercial
opportunities from advertisers,
which will be a catalyst for our com-
petitors to include those options for
advertisers. As our success contin-

ues, you will see the industry look
for ways to dovetail behind us.”

Mays said, “Lots of people have
been monitoring our ratings success
and the fact that audiences love the
environment we are providing. We
think the industry is waking up to
providing better radio and will fol-
low us. We are pleased with the re-
cent progress in our radio division
and have renewed confidence in
our long-term growth outlook.”

Meanwhile, Hogan said he was
“extremely encouraged” by the
electronic-measurement proposals
the company has received since is-
suing a request for proposals in June
2005. In fact, he said that the indus-
try committee Clear Channel as-
sembled to review the proposals has
narrowed its list to a few leading
candidates.

“Our goal was to find out what
else is out there and how we can use
the technology that is available to-
day to give radio a more consistent,
reliable and timely reflection of the
people listening to us,” he said.
“And I have been very encouraged
that there really are options out

there.”
CCSosPage 8
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LooKIng (o maximize your
rates with a better iInventory
management system?
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Rules
Continued from Page 4

challenge radio. “If free terrestrial ra-
dio is to remain a healthy industry
capable of fulfilling its public-inter-
est responsibilities while competing
against an increasing number of
competitors, it must be able to
grow,” he said.

“Ibelieve that the modest increas-
es discussed in this letter will pro-
vide room for that growth.”

Upton repeated his call for re-

laxed radio-ownership rules during
a speech delivered Feb. 18 at Wash-
ington, DC’s Media Institute, He
even suggested that the industry
might be better off with no owner-
ship limits.

“Today’s marketplace makes a
compelling argument for simply
eliminating local terrestrial broad-
cast-ownership caps, except per-
haps in the smallest markets,” he
said. “But those of you who know
me understand that am a pragma-
tist. Such a step will not pass the

test of politics in Washington, DC
today.

“Setting aside for just a moment
the competition from other media,
especially satellite radio, there is ab-
solutely no public good to justify the
same local radio-ownership cap for
Cincinnati as for New York City,
Chicago and Los Angeles.

“Let’s remember that ownership
diversity is only a proxy for viewpoint
diversity. America’s largest markets
are certainly not lacking in diversity
of perspective and entertainment.”

cc

Continued from Page 4

Hogan said that the radio-indus-
try figures, ad-agency reps and ad-
vertisers who comprise the 20-per-
son review panel have whittled
down the original 30 proposals to
just a few and will be meeting with
those applicants over the next few
weeks to go over their proposals in
detail.

Said Hogan, “The very next step
is to meet with some of the finalists
and really take a hard look at what
we might do differently.”

Among the applicants was Ar-
bitron’s Portable People Meter,
which is currently being tested in
Houston and has been endorsed by
several advertising agencies.

Clear Channel’s Q4 radio revenue
declined to $909.4 million, while 2005
radio revenue slid to $3.5 billion, a
6% drop for each. The company at-
tributed the declines to the effects of
“Less Is More.” It also attributed de-
clines in the automotive and retail ad
categories to the cutin trade revenue.

The radio division’s Q4 operating
income declined 18%, to $293.5 mil-
lion. For 2005, radio operating in-
come slid 16%, to $1.2 billion.

For the company overall, Q4 earn-
ings rebounded from a loss of $4.7
billion ($8.15 per share) to a profit of
$461.6 million (86 cents). However,
minus the impact of the company’s
discontinued operations and an ac-
counting change, the per-share result
was 34 cents, a penny shy of Thom-
son Financial’s estimate of 35 cents.

2005 earnings swung from a loss
of $4 billion ($6.75) to a profit of
$935.6 million ($1.71). Minus discon-
tinued operations and accounting
changes, the per-share result was
$1.16, a nickel below analysts’ fore-
cast of $1.21.

For Q1, Mays said Clear Channel
Radio is pacing up 2.9%.

Stern’s Long-Term Advantages

While a lot of talk has focused on
how many subscribers Sirius Satel-
lite Radio signed up in the weeks
surrounding Howard Stern’s Janu-
ary debut, CEO Mel Karmazin be-
lieves Stern’s presence will attract
customers for some time to come.

“The idea that he is only going to
affect Q4 or Q1 is lame,” Karmazin
said during Sirius’ Feb. 17 earnings
conference call. “This is something
that is going to continue throughout
the five years — at least — of his
contract. As people are going in to
6 ® Radio & Records February 24, 2006

buy satellite radio, they have a
choice, and one of the companies
has programming that includes
Howard. We think that is going to
contribute and that Howard is go-
ing to add subscribers every single
day.”

In fact, Karmazin said upcoming
gift-giving occasions could generate
more sales. “The seasonality of the
satellite radio business has been
such that January has always been
a strong retail month,” he said. “Peo-
ple are going to be giving Sirius for
Father s Day and graduation in part
because we have Howard Stern.”

Karmazin is also counting on
Stern’s fans to generate word-of-
mouth sales for Sirius. “As we mar-
shal Howard's audience, we can get
them to be our salespeople and sell
to their friends and others,” he said.
"Over the 20 years he was with his
prior employer, Howard created val-
ue for them every single year, and
we fully expect that to continue.”

Karmazin also announced that
the Fox News and Talk channels
have returned to Sirius’ lineup. The
network’s programming vanished
from Sirius’ slate at the end of 2005
when the two sides couldn't agree
on contract-extension terms, but
Karmazin said that a deal has been
reached and that Fox will return
next month. Terms were not dis-
closed.

Sirius’ Q4 loss widened from $262
million (21 cents) to $311 million (23
cents). The per-share result was a
penny worse than the loss of 22
cents expected by analysts.

Total Q4 revenue soared from
$25.2 million to $80 million as the
company’s subscription revenue in-
creased from $22.7 million to $67.8
million. This boost was driven by
the almost 1.3 million net new sub-
scribers the company signed up
during the quarter. Average month-
ly churn for Q4 was 1.5%, which
equaled 124,034 customers who can-
celed the service. Q4 advertising
revenue rose from $507,000 to $3
million.

Sirius’ 2005 net loss grew from
$712.2 million (57 cents) to $863 mil-
lion (65 cents). The per-share result
was a penny shy of analysts’ fore-
cast of a 64-cent loss. Total 2005 rev-
enue rose from $66.8 million to
$242.3 million as subscription reve-
nue increased from $62.8 million to
$223.6 million. Sirius signed up 2.5
million net new subscribers during

the year. Subscriber churn for the
year was 1.5% as the company lost
346,000 net customers. Advertising
revenue rose from $906,000 in 2004
to $6.1 million in 2005.

Looking ahead, Sirius forecasts 6
million customers by the end of 2006
and expects to become cash-flow-
positive, minus capital expendi-
tures, by Q4 2006. The company ex-
pects to generate $600 million in to-
tal revenue this year and $1 billion
in 2007. However, it also expects
average monthly subscriber churn
to rise to 1.8% in 2006.

XM Director Resigns

In a letter to XM Satellite Radio
Chairman Gary Parsons, Pierce ].
“Jack” Roberts resigned his post on
XM'’s board of directors due to con-
cerns that his warnings about the
company’s spending were going un-
heard. Roberts is also Chairman of
the data-management firm Telephia.

“Given the current course and
speed, there is in my view a signifi-
cant chance of crisis on the horizon,”
Roberts said. “Even absent a crisis,
I believe that XM will inevitably
serve its shareholders poorly with-
out major changes now. [ have been
troubled about the current direction
of the company and do not believe
that it is in the best interest of the
company’s shareholders.

“I have made my analyses and
observations known in an increas-
ingly vociferous manner to the
board and a number of senior man-
agers of the company. I am not hav-
ing any useful effect, and I care too
much and believe in my own views
too much to just ‘go along.””

Responding to Roberts’ concerns
during XM'’s Feb. 16 earnings con-
ference call, Parsons said, “Jack has
expressed those concerns for some
period of time, while other board
members have supported stronger
programming, content and market-
ing efforts.

“Frankly, this is a balancing act for
management — and the board —
that we take very seriously. The dif-
fering opinions we hear are quite
similar to the differing opinions we
hear from investors at large.

“We clearly understand that the
company can turn strongly positive
on a cash basis as soon as we pull
back on the accelerator, but we also
understand that adding significant
assets and enterprise value comes
with every subscriber we add, as
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long as we continue to do so on eco-
nomically rational terms.”

XM'’s Q4 net loss widened from
$190.4 million (93 cents) to $270.4
million ($1.22), higher than the 92
cents per share expected by analysts.
Lending at least some credence to
Roberts’ concerns, the expanded
losses were due partially to in-
creased Q4 advertising aimed at
countering Stern’s debut on Sirius.

In fact, the increased spending
drove XM's subscriber-acquisition
costs from $64 per customer in Q4
2004 to $89 in Q4 2005. However, XM
CEO Hugh Panero said the compa-
ny maintained subscriber acquisi-
tion costs of $64 per customer
throughout 2005 in anticipation of a
late-year media blitz to combat Stern
and that those costs are expected to
decline this year.

XM’s Q4 revenue more than dou-
bled, from $83.1 million a year ago

Continued from Page 4

NABEF To Honor Bill Clinton

All transaction mfonnahon prowded by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KSRT-FM/Cloverdale and KMHX-FM/Windsor (Santa

* KRPQ-FM/Rohnert Park (Santa Rosa), CA Undisclosed

® KWDF-AM/Ball (Alexandria), LA Undisclosed

® KYLA-FM/Homer (Shreveport), LA Undisclosed

® WBEC-FM/Easthampton (Springfield), MA $5.75 million

® KRSY-AM & KNMZ-FM/Alamogordo and KRSY-FM/La Luz,

® KNFT-AM & KNFT-FM/Bayard and KPSA-FM/Lordsburg,

¢ KACO-FM/Apache, OK $500,000
® KJRV-FM/Wessington Springs, SD Undisclosed
Full transaction listings, posted daily, can be found at

T
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° WFNII—AM W.IETAM WFGO-FM & WRTS-
FM/Erie, WUSE-FM/Falrwew and WRKT-FM/

BUYER: Connoisseur Media, headed by VP Larry Weiss. Phone:
203-227-1978. It owns three other stations. This represents its

SELLER: NextMedia Group, headed by President Skip Weller.
BROKER: Michael J. Bergner of Bergner & ca
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t0$177 million, as the company add-
ed 898,315 new subscribers during
the quarter. However, Q4 EBITDA
loss increased 43%, to $199.4 million,
due in part to $25.3 million in
deleveraging costs.

For 2005, XM’s net loss grew from
$651.2 million ($3.30) to $675.3 mil-
lion ($3.07), missing analysts’ fore-
cast of $2.78 per share. 2005 revenue
rose from $244.4 million to $558.3
million as the satcaster signed up 2.7
million new net customers during
the course of the year.

XM ended 2005 with 5.9 million
subscribers and topped the 6 million
mark in January. However, its 2005
EBITDA loss widened 12%, to $434.3
million. For the year, XM realized
$28 million in deleveraging costs
tied to retirement of long-term debt.

Looking ahead, the company ex-
pects to report positive cash flow
from operations during Q4 2006.

he NAB Education Foundation will present former President
Bill Clinton with its Leadership Award at the eighth annual Ser-
vice to America gala, taking place June 12 in Washington, DC. The
award is presented each year in recognition of the recipient’s pub-

lic-service efforts.

After concluding his second term as president, Clinton founded
the William J. Clinton Foundation, which focuses on health, eco-
nomic empowerment, public service among citizens, and racial and

religious tolerance.

Continued on Page 9
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i SAN FRANCISCO KBAYFM 1.1 1.7 +55%
%_ DALLAS KVIL-FM 47 64 +36%
& PHOENIX KESZFM 7.2 117 +83%
£ [AMPA WWRMFM 8.1 106 +31%
g 3T, LOUIS KEZKFM 103 13.7 +33%
5 (CINCINNATI WRRMFM 7.8 10.3 +36%
3 IKANSAS CITY KUDLFM 39 882 +110%
3ANM ANTONIO KAXTFM 6.1 104 +70%
|.AS VEGAS KSNEFM B3 161 +156%
CHARLOTTE WLYTFM 68 B0 +21%
URLAND® WMGRFM 140 178 +27%
COLUMBUS, OH  WSNYFM 58 9.3  +58%
1HORFOLK. WWDEFM 78 110 +41%
HALEIGH-DURHAM WRSNFM 40 11.8 +195%
NASHVILLE WJXAEM 94 150 +60%
HUFFALO WJYEFM 8.9 125 +40%
FICHMOND WTVREM 1068 17.3 +63%
LIAYTON WLATEM 7.6 14.7 +83%
OREENVILLE. . wwmvieM 83 147 +77%
HONOLULU KUMUFM 4.7 B.1 +30%
1ULSA KBEZFM 3.3 57 +73%
GRAND RAPIDS ~ WOODFM 7.1 120 +69%
ALLENTOWN WLEVFM 126 18.4 +46%
MONTEREY KWAVFM 7.1 11.8 +B6%
VIICHITA KRBBEM 50 9.1 +82%
COLORADO SPRINGS KKL-M 8.7 1B.7 +72%
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To Talk Show In The Country...

ol THIRD!

MEN 25-54
Rank Market Share
2 Miami WIOD-AM B.5
1 Salt Lake City KNRS-AM 5.8
1 Columbus, OH WTVN-AM 12.9
2 Richmond WRVA-AM 9.7
2 Omaha KfAB-AM 8.4
2 Syracuse WSYR-AM 10.0
2 Harrisburg WHP-AM 9.9
2 Toledo WSPD-AM 10.9
2 Columbia, SC WVOC-AM 8.8
2 Ft. Wayne WOWO-AM 13.49
1 Boise KIDO-AM 11.6
1 Panama City WYOO-FM  14.8

Source: Arbitron Falf 2005, Men 25-54, MSA, AQH Share, Rank, exact times.
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NEWSBREAKERS

Mays

Continued from Page 1

Mavs said. “His commitment to
quality, combined with his focus on
creating shareholder value, can now
be more broadly applied across the
company.”

Randall Mavs has served as a di-
rector of Clear Channel since April
1999.

Stevenson
Continued from Page 3

“With his signings of The Killers,
Fall Out Bov, Thrice and The Brav-
ery, among others, he has estab-
lished an unparalleled track record
in a relatively short time at Island
Records. We look forward to his fu-
ture discoveries as we welcome him
to the senior management team of
the Island Def Jam Music Group.”

Stevenson said, "] look forward to
continuing my journey at Island Def
Jam alongside L.A. Reid, Steve
Bartels and [Def Jam President/
CEOQ] Shawn [Jay-Z] Carter. Thev
have true integrity, insight and real
respect for artists’ visions, making
1D} a verv unique label.

“With the creation of Stolen
Transmition, I will continue to take
risks, search for new opportunities
and establish career artists.”

Levesque

Continued from Page 3
a superb leader and will be a great
manager of our Detroit cluster. She
will ensure that our Detroit stations
continue to be major contributors to
the local community.”

Levesque told R&R, “The Detroit
radio market is competitive and
very vibrant. [ am thrilled that Clear
Channel is giving me an opportu-
nity to work with all facets of our
Detroit cluster, which is made up of
wonderfully talented individuals
who are fully dedicated to best serv-
ing the community. [ look forward
to furthering those successful efforts
across all departments.”

Clear Channel’s CHR/Rhyth-
mic WGBT/Greensboro on Feb.
16 flipped to Spanish
Oldies “La Preciosa.”
The La Preciosa net-
work is programmed
by Alex Lucas out of
KSJO/San Jose and
targets an 18-34 demo
with music by such
artists as Los Bukis, Vicente
Fernandez, Los Freddy’s and
Juan Gabriel.

WGBT/Greenshoro Now ‘La Preciosa’
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“We are excited to serve the
growing Hispanic communities of
Greensboro, Winston-
Salem and High Point,”
said Clear Channel;
Greensboro VP/GM
Cheryl Salomone. “La
Preciosa allows us to
provide compelling
programming and pub-
lic service and serve a niche not
presently provided for on the FM
band.”

Loos
Continued from Page 3

Loos had spent about a vear as
KWIE PD before joining co-owned
CHR/Rhythmic KDAY/Los Ange-
les last vear as Asst. PD/MD/
middaver. “This leaves a big void at
KDAY, where Chris has been an in-
tegral part of the station for almost
a year now,” said Acampora. “He
has brought us great talent on the

air and behind the scenes. His con-
tributions to KDAY were so kev in
our tirst tull year.”

Loos has spent his entire radio
career in California, having previ
ously worked for KKBT & KHHT/
Los Angeles and KISV /Bakersfield.

"Chris Loos has always been
good for Wild 96.1,” KWIE GM
Karla Santos said. “And | am sure
his return will take this station to
new heights.”

Hamand
Continued from Page 3

an amazing operation, and I'm
thrilled to be a part of it. [ owe it all

| to my mentor, [Clear Channel Sr.

VP/Programming] Marc Chase —
what a fantastic teacher.”

Hamand has been with Clear
Channel for over a decade and has

served in his current position since
October 2002. Before that he spent
a year as Clear Channel/Birming-
ham OM and seven years as OM of
the company’s Lexington, KY clus-
ter. He's also served as a program-
mer and air talent for WKZL/
Greensboro, KQKS/Denver and
other Colorado stations.

Craig

Continued from Page 3

Manager} Caroline Devine, [KKBQ |

& KTHT/Houston PD] Johnny
Chiang and, of course, [Cox Radio
CEO] Bob Neil.

“I'm very excited about the op-
portunity. I'll just be flying back to
Utah to ski on the weekends during
ski season, since I've been a ski in-
structor for 10 years at Brighton Ski
Resort here.”

Galvin
Continued from Pade 3

A Phoenix radio veteran, Galvin
has been GSM of KTAR, KFYI and
KGME and held sales positions at

i KOOL and KAJM. He said of his
new position, “It's hard to describe |

the excitement brought by this op-
portunity to continue in the opera-
tional side of the business, working
for the best radio broadcast com-
pany in Phoenix.”

Hamma To Manage WRMF/West Palm

Elizabeth Hamma has been pro-
moted to GM of Palm Broadcasting's
AC WRMF/West Palm Beach. She re-
places Chet Tart, who will continue as
co-owner of Palm Broadcasting but
will no longer serve at the station level.

Hamma joined WRMF four vears
ago as Director/Sales. She was upped

to Station Manager, her most recent
position, in 2003.

“I'm very excited about mv new
juties,” Hamma told R&R. “I alreadv
have a great team in place, and 1 look
forward to serving the community as
we continue to make WRMF a great
station.”

Thomas
Continued from Page 3

his talent to Boston and continue the
20-year legacy of WZLX under his
leadership.”

Thomas told R&R, “I have been
verv lucky in my career, and now to

have the opportunity to join CBS
Radio and program WZL X is truly
amazing. The airstaft is a great
bunch of guys who have been there
a long time. [ see a lot of potential
at WZLX. It's a great radio station
with some of the best air personali-
ties in Rock radio.”

Continued from Page 6

After the Southeast Asian tsunami Clinton joined forces with former
President George Bush in a nationwide relief effort. In March 2005 he
was named Special Envoy for tsunami relief by UN Secretary-General
Kofi Annan.

NAB President/CEO David Rehr said, “President Clinton has dedicat-
ed his life to public service in the role of governor, president and, now,
as a tireless leader in global humanitarian relief efforts. The NAB Edu-
cation Foundation is proud to honor him.”

In other news, WBEB (B101)/Philadelphia owner Jerry Lee will receive
the 2006 Hugh Malcolm Beville Jr. Award at NAB2006 in Las Vegas. The
award, presented jointly by the NAB and the Broadcast Education Asso-
ciation, recognizes recipients’ contributions to the field of audience re-
search and is named for broadcast-research pioneer Mal Beville.

B101 is widely considered one of the most successful standalone radio
stations inthe U.S., and Lee is a recognized proponent of radio research.
Lee will receive the award at the NAB2006 BEA Annual Convention Wel-
come Reception, taking place April 26 at the Las Vegas Hilton.

Analyst Forecasts Higher Costs For Radio In 2006

Citigroup analyst Eileen Furukawa said in a report last week that
while many radio companies have kept a tight lid on expenses as
the industry has struggled through some lean years, she expects some
broadcasters to increase spending this year. She wrote, “After years of
modest expense growth, we expect certain companies, especially those
which have held back in the recent past, to once again reinvest in their
radio business in 2006 in an effort to spur better revenue growth down
the road.”

However, Furukawa said that the increased spending could hurt the
radio industry's near-term profit outiook. “While we look favorably upon
the longer-term top-line implications of increased investment in radio
programming, in the short term higher expenses will likely place pres-
sure on profits,” she said. “With our channel checks showing continued
weakness in the radio ad environment for the start of Q1, this increased
investment in radio will put particular pressure on Q1 results.”

M-F/9P-12M ¢ 5 unique hours available for the weekend ° This show will work with ANY FORMAT!

KZLA in Los Angeles and WTIC in Hartford!

CONTACT: GEORGE OLIVA (818) 342-1031

or RICK EYTCHESON (916) 715-9419
For a demo, go to www.dreamdoctor.com/radio
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TRS 2006 Update

We're just one week away from News/Talk radio’s biggest event of the
year, the 2006 R&R Talk Radio Seminar. Although online registration
will close at 5pm PT on Friday, Feb. 24, you can still register on-site at
~ our host hotel beginning at noon on March 2. Make sure to get there
. early for this year's opening session on

Ru d io 0 ne Tu I ks ; Thursday afternoon, a special keynote

address from Premiere Radio Networks’
% TRS 2006 will take place March 2-4 at the
Company launches Urban News/Talk network :

AN AR, SRR R R

JLIT
7Ehe

Rush Limbaugh.

Renaissance Washington, DC Hotel. For a
~ look at this year's complete agenda and other news and infermation about the
# seminar, visit www.radioandrecords.com and click on the “Conventions” tab at
¢ the top of the page.
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ast month the Talk radio universe expanded yet again with
-t the launch of Radio One’s syndicated venture featuring a
lineup of Talk shows targeting the African-American audience

P NN

e S e

in cities across the U.S.

Along with a daily show hosted by the
network’s marquee personality, Reverend
Al Sharpton, there are Monday-Friday
shows hosted by Michael Eric Dysonand a
pair of Atlanta-based real-life brothers
known as 2 Live Stews.

The network is also providing affiliates
with format-compatible hourly network
news product that airs throughout the day
and evening hours.

When launching the network last month
Radio One President/CEO Alfred Liggins
Il called the program offerings “long over-
due” and said the network would “fill a
huge gap by offering stations an opportu-
nity to broaden their audience appeal while
providing advertisers another way to reach
the African-American consumer.”

Judging by the number of affiliates the
network had attracted in major and medi-

Jones gave me the lowdown on the new
network venture and explained why he’s
convinced that only Radio One could bring
it to the marketplace.

R&R: What brought about the decision to
launch this network?

ZJ: 1 was not the first person to tell Alfred
Liggins about the importance of personality
to the future of radio, but I certainly contin-

S ﬂ ued that discussion
S S, | with him after I ar-
“4 rived here. One day
1 we were talking about
the continuing tighten-
ing of the marketplace
and the need for us to
grow new product,
and it all began to

um markets in its first month, Liggins’ com-
ments seem prophetic.

To learn more about this new venture, |
checked in with Radio One VP/Operations
Zemira Jones. Jones joined the company in
2004, following a long run as President/GM
of WLS/Chicago.

His 30-year broadcast career includes
stints in radio and television, and he spent
23 of those years in radio management in
multiple formats, including News/Talk,
Urban, Urban AC, Urban Oldies and Jazz.

come together. He
said, “OK, we're going
to do this, and I want

Zemira Jones

you to run it.”

We knew that it would give us addition-
al ammunition to go out there and compete
in the marketplace. The launch of the net-
work is part of the company’s ongoing ef-
fort to expand our platform of media solu-
tions and to be more content-driven and not
relegated to the limitations of our current
sticks on the air.

We already had a relationship with Al

Sharpton from his TV One Sharp Talk tele-
vision show, so it wasn’t too big a stretch to
add radio to the mix for him and develop
the rest of the network.

R&R: Interestingly, Radio One’s roots go
back to a pionecring Urban Talk station, WOL/
Washington.

ZJ: It's very appropriate — and some-
what eerie — that in this 25th-anniversary
year for Radio One the company comes
back to its humble roots. Radio One was
started with spoken-word radio at WOL,
and our fearless leader, Cathy Hughes, is
probably one of the best talk hosts we've
ever seen in this industry.

Today she’s recognized nationwide for
her entreprencurial strength and creativity,
and some people forget that she was a pret-
ty awesome talk show host. So when we
first began to discuss this project seriously,
it struck a chord. I felt very comfortable
doing it, and they felt comfortable having
me do it because they knew I'd been in this
movie before.

R&R: What does your previous Talk radio
management experience bring to the party?

Z]J: I have been fortunate to have been
around some pretty doggone good Talk ra-
dio for the past 12 years, and T have also had
the opportunity to help create some along
the way. From that experience I've devel-
oped some pretty strong opinions about
how Talk radio should be done, what makes
it work, and why it works well.

That experience helped me to under-
stand what makes the most successful talk
show hosts successful. With most Talk ra-
dio being conservative these days, people
pay attention to the wrong elements. Most
people pay attention to the fact that the
most successful shows are conservative;
therefore, that is the magic pill.

When I was at WLS I'd get a call practi-
cally every week from some reporter want-
ing to know why only conservative talk
hosts were successful. I would tell them
that, although 1 was flag-waving for Sean
Hannity, Roe & Garry, Don & Roma and
other even more conservative shows, it
wasn’t conservatism that made any of those
shows successful.

Now we have an opportunity to prove
to people that its not about the conserva-
tism, that other key elements make for a
successful Talk radio show. It's all about
doing good Talk radio and meeting the ex-
pectations of the listeners.

R&R: How has the rollout been so far?

ZJ: We already have about two dozen af-
filiates and in only six of those markets are
we on Radio One-owned stations. We're on
the air in Philadelphia, Boston, Washington,
Detroit, Seattle, Cleveland, Miami, Pitts-
burgh, Hartford, Greensboro, Birmingham,
Richmond, Mobile, Baton Rouge and more.
Not too bad for the first three weeks, and |

Continued on Page 13
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She’s Grown Up. She’s Changed.
She Now Spends $3.7 Trillion a Year.

She’s Ready for Something New.
Are You?

REAL TALK

for
REAL WOMEN

|
THE R&R TALK RADIO SEMINAR
What Women Want

Friday, March 3, 10:30AM
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| registration Y :
| JANUARY 14 - FEBRUARY 24,2006 $450 . /& I
: %( J:IILS :(?HM BACK TO 310-203-8450 AFTER FEBRUARY 24, 2006 L ‘ > |

== . Please print carefully or type in the form below. " <l
| R&R Talk Radio Seminar 2006 Full payment must accompany registration ORSITEREGISIHATIGN GNLY S0 o3 I
| P.O. Box 515408 form. Please irclude separate forms for each |
i ion. Photocopies are acceptable.

Los Angeles, CA 90051-6708 R |
| OR REGISTER ONLINE AT www.radioandrecords.com METHOD OF PAYMENT |
l PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIC'UAL RESISTRATION

MAILING ADDRESS |

Amount Enclosed: $
' |
D Visa D MasterCard D American Express D Check
l Name I
l = Account Number | I
| Expiration Date )

Call Letters/Company Name ( || | I
: Street Month  Date Signature l
I City State Zip Print Cardholder Name Here l

e el Call the R&R Talk Radio Seminar 2006 |

2

: el QUESTIONS™ Hotline at 310-788-1696 |
[ o= === = mmm e e e e 1
; : : . |

| Renaissance Washington DC Hotel, Washington, DC I

I ‘
y ) |

: registration Don’t miss the most talked about annual event |
,‘ in Talk Radio — R&R’s Talk Radio Seminar 2006! |
. . |

I For full agenda, or to register online go to |
| B www.radioandrecords.com |
| d |
| PLEASE VISIT OUR WEBSITE FOR TR i
: OTHER HOTEL RECOMMENDATIONS MRSl N s o SomEN |
——————————————————— ——  SEee — — R =1 —— ——— . p— — — —— —— L I ] —— — — _I

N

WwWww americanradiohistorv.com


www.americanradiohistory.com

NEWS/TALK/SPORTS

Radio One Talks

Continued from Page 10
believe you will see more stations come
aboard soon.

R&R: Is a significant African-American pop-
ulation a prerequisite for success for this net-
work?

ZJ: If we're doing good Talk radio, we
don’t necessarily need a huge African-
American population to be successful. From
our perspective, we are not targeting only
African Americans with our content, al-
though that audience is certainly a signifi-
cant part of our efforts.

A show like 2 Live Stews is completely mul-
ticultural, using the common denominator
of hip-hop and sports. As Afrocentric as hip-
hop is, when you combine it with a sports
show, it has a very broad-based appeal.

Al Sharpton’s audience, on the other
hand, is primarily black folks. Whenever Al
is on radio or TV he is entertaining. Wheth-
er you love him, hate him or can’t make up
your mind, you don’t turn the dial. Al-
though he’s been a regular on many other
radio and TV shows, this is the first time
he’s had his own radio show, and you can
hear that he’s having a lot of fun doing it.

R&R: Is there a political lean to this network,
and is it, as many would assume, liberal Detmo-
crat?

ZJ:1f you lined up all the views you hear,
it would clearly lean progressive, but we
work hard to be sure that conservative
views are also represented. None of our
hosts are considered to be conservatives, so
we want to make sure that those who are
centrist, or even hard-core conservative,
have a voice as guests on our shows.

When we began researching this project
we didn’t begin with the assumption that
all African Americans are liberal Democrats,
because they are not.

African Americans’ value systems are
much more complex than most of the me-
dia or the casual observer would guess.
They have liberal views on certain subjects
and conservative views on others. In fact,
African Americans tend to be very conser-
vative in many areas.

One of the reasons that other shows have
not been able to gain the support of African
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