NEWSSTAND PRICE $6.50

Warner Bros. Dominates!

At Pop, the label scores accolades as Fort Minar f/
Holly Broaok pick up Most Added, with 47, and Daniel
Powter snags Most Increased
Plays, with +1,134. Mean-
while, over at the Rock
formats, the new Red Hot
Chili Peppers single,
“Dani California,” grabs
Most Added across the
board, with 70 at Alternative,
50 at Active Rock and 18
at Rock.

~
MOSTADDED @
ALT, ACTIVE & ROCK!
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The Mountain Turns 15

KMTT (The Mountain)/Seat-le was one of the first
Triple A stations when it signed on back in 1991, and
this year it's celebrating 15 years of success. Triple A
Editor John Schoenberger talks to PD Shawn Stewart
about what the station is doing to move forward and to
former PD, Station Manager and GM Chris Mays, who
spent 14 years at

KMTT, about the

early days of The Th
Mountain and its Mouﬁ‘hi“

core values.
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PRODUCED BY HOWARD BENSON

BILLBOARD MONITOR'S 2004 #2 ARTIST OF THE YEAR @ MODERN + ACTIVE ROCK

R&R’S 2004 #2 SONG OF THE YEAR
DEBUT LP, THREE DAYS GRACE, 1.2 MILLION SCANNED!
ON TOUR WITH STAIND

MANAGEMENT: STUART SOBOL AND N CKILORANGER FOR THE FIRM
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KILLER CALLOUT:

TOP 10 @ WXKS/BOSTON TOP 10 @ WSTR/ATLANTA
TOP 10 @ WRVW/NASHVILLE TOP 5 @ WPRO/PROVIDENCE
TOP 5 @ WQEN/BIRMINGHAM TOP 5 @ WKRZ/WIL

KILLER CLOSEOUTS:

KHKS/DALLAS KDWB/MINNEAPOLIS
KRBE/HOUSTON WEZB/NEW 5 WDCG/RALEIGH

For everything Bo, log on to: www.bobiceofficial.com

L'3'ucer‘(‘veDa\‘ Pro d by Marti Frederiksen, Mixed by Marti Frederiksen and Brian Paturalsk
A&Rs ephen Ferrera, Man gm Sm Renshaw a dG sBouware orS ategic



www.americanradiohistory.com

COUNTRY P1S SPEAK

This week Country Editor Lon Helton
presents the results of an Edison
Media Research study of 30,000
Country radio P1 listeners. Among the
interesting facts revealed: Ninety-two
percent of the respondents said they
often find out about new music from
the radio.

See Page 42
NEXT WAVE NEWS

Today’s younger generations want
their information how they want it,
where they want it and when they
want it. News/Talk/Sports Editor Al
Peterson gets the details of a Harker
Research study for ABC News Radio
that targeted younger listeners to
jearn how radio’s news product could
better attract and serve the next wave
of listeners.

PEARL JAM

World Wide Suicide (J/AMG)

. CHR/POP

.- MARY J. BLIGE Be Without You (Geffen)
by HYTHMIC

|" DEM FRANCHIZE BOYZ Lean Wit It... (So So Def/Virgin)

r URBAN
{771, What You Know (Grand Hustle/Atiantic)

. URBAN AC
" MARY J. BLIGE Be Without You (Geffen)
5, BOSPEL
& MARY MARY Y@sterday (Sony Urban/Columbia)

| COUNTRY
RASCAL FLATTS What Hurts The Most (Lyric Strest)

3, SMOOTH JAZZ

" PAUL BROWN Winelight (GRP/VMG)
. H

<" LIFEHOUSE You And Me (Geffen)

§;r]'|l]T AC
" DAMIEL POWTER Bad Day (Warner Bros.)

--M:'IWE ROCK
| GODSMACK Speak (Universal Republic)

L ALTERNATIVE
¥ PEARIL JAM World Wide Suicide (/RMG)

& TRIPLE A
1" JACK JOHNSON Upsice Down (BrustfiUniversal Repubic)

» CHRISTIAN CHR
|~ BARLOWGIRL | Need You... (Fervent/Curb/Wamer Bros. }

5. CHRESTIAN AC
* CHRIS TOMLIN How Great ... (Sixstaps/SpamowEM CMG)

» CHRISTIAN ROCK
“"THOUSAND FOOT KRUTCH The Art Of... (Tooth & Nail)

JI:I-HIISTWI INSPO
CHRIS TOMLIN How Great Is... rSum'SpmmEMCMGj

{REGIONAL MEXICAN
COMJUNTO PRIMAVERA Algo De Mi (Fonovisa)

aSI’MISH CONTEMPORARY
* FJUANES Lo Que Me Gusta A Mi (Universal)

I._muru:u.
“MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

E LATIN U
A nmnv mm Rompe (E1 Cartalinterscops)
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HIP-HOP STARS ON FILM

Hip-hop music has been showing up in
films since the genre’s earliest days,
and more than a few hip-hop stars have
been able to make the leap from behind
the mike to the big screen. Urban/
Urban AC/Gospel Editor Dana Hall
examines the film and TV careers of
such crossover successes as Will
Smith (pictured), Queen Latifah and Ice Cube. Lights,

Geek heaven: Page 20

RIAA: Digital Sales Boom,
CD Sales Dip Again In 05

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

The RIAA has released its
full-year retail-shipment
data for 2005, and CD sales
(the numbers include CD-
DVD DualDiscs) were down
once again. Sales fell 8%,
from 767 million units worth
$11.4 billion in retail value in
2004 to 705 million units
worth $10.5 billion in 2005.

But digital sales surged:
Sales of digital singles were
up 163%, to 367 million
units worth $363 million,
and digital sales overall —
including singles, albums,
sales at burn-on-demand
kiosks and digital music
videos — were up 175%, to
383 million units worth
$504 million.

RIAA See Page 3

2005 Year-End Music Shipments
In millions of units

Format 2004 2005 % Change
CDs” 767 705.4 -8
Digital singles 1394 366.9 +163.3
Digital albums 4.6 13.6 +198.5
Cassettes 5.2 25 -52.6
Vinyl LPs/EPs 1.36 1.02 25
CD singles 3.1 2.8 -12.1
* Includes CD-DVD DualDiscs Source: RIAA

Miller Named PD
0f WFOX/Atlanta

Chris Miller on April 10 will
fill the vacant PD post at Cox
Radio’s Classic Hits WFOX (The
River)/Atlanta, which has been
without a programmer since flip-
ping from Urban “97.1 Jamz” in
January. Miller has spent the past
six years as PD of CBS Radio’s
ACKLTH/Portland, OR.

Before joining KLTH Miller
handled programming duties
at Classic Hits KKRH/Port-
land, OR. He also served as PD
of Cox’s KLRX/Dallas from
1991 to 1993.

“To help develop Atlanta’s
next great radio station, I wanted
a strategic-thinking program di-
rector with a solid track record,”
said WFOX & WSB-FM/ Atlanta
VP/GM Dan Kearney, to whom
Miller reports. “Chris’ extensive
programming experience and
previous work at Cox made
this an easy decision.”

MILLER See Page 3

LERFLLE

Arbitron’s Houston PPM Plan On Hold

Will wait for Media Rating Council accreditation

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

The Arbitron Advisory Council on March
29 spent the day in Washington, DC discuss-

ing with Arbitron executives the company’s l
plans for the shift in Houston from the hand-

written diary to the Portable People Meter.
At issue was Arbitron’s decision to move to the \\_
PPM in July, with the last Houston diary report setfor
spring 2006. By the end of the day, however, Arbitron’s ambitious
drive to bring the PPM to the industry was placed in neutral.

ARBITRON See Page 8

WBIG/Washington Goes Classic Hits

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

Clear Channel’s Oldies WBIG/
Washington on Monday tran-
sitioned to Classic Hits as “The
New Big 100.3.”

Bill Hess, who was handling
PD duties for both WBIG and
AC clustermate WASH, will
now concentrate his efforts on
programming WASH and is set
to add duties at one of Clear
Channel/DC’s AM outlets. A
new PD will be hired at WBIG
in the near future.

By Jeffrey Yorke
R&R Washington Bureau
Jjyorke@radioandrecords.com

NEW YORK — Clear Chan-
nel’s industry-changing “Less
Is More” campaign to reduce
on-air advertising inventory
is succeeding and beginning
to give the company’s 1,200-
plus radio stations some
added luster in the eyes of
advertisers, company Presi-
dent/CFO Randall Mays told
attendees of the Banc of
America Media Conference
here on March 30.

” Advertisers are beginning
to differentiate Clear Channel
stations from others,” Mays
said, adding that the re-
duced-spot policy is helping
Clear Channel stations retain
audiences and that advertis-
ers are increasingly accepting
of the new way of doing

Radio Industry States Its Case
For Wall Street Financial Elite

Mays Smulyan
business. “We are starting to
get them off of a flat-out [cost
per minute] buy,” he said.

Mays also said that Clear
Channel has 20% fewer com-
mercials than other radio
companies. “We would like to
create more demand than we
have today,” he said. “We are
winning new clients every
day. The good news today is

WALL ST. See Page 12
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WBIG also intends to hire a
new airstaff. Previous morning
hosts Murphy & Cash, mid-
dayer Stephanie Wells and af-
ternoon driver Tom Kelly have
exited. MD “Cousin Vinnie”
Bruce remains on board.

Sample songs from WBIG's
new playlist include Bob Seger’s
“Old Time Rock & Roll,” The
Eagles’ “Hotel California,” Billy
Joel’s “You May Be Right” and
Fleetwood Mac’s “Don’t Stop.”

WBIG See Page 10

Valeri To Direct
Entercom/Boston
FM Programming

By Steven Strick

R&R Rock Formats Editor
sstrick@radioandrecords.com

Ron Valeri, PD
of Entercom’s Ac-
tive Rock WAAF/ (&
Boston, has been [
promoted to Di- |,
rector/FM Pro-
gramming of the
company’s Bos-
ton cluster, which
also includes Adult
Hits WMKK (Mike FM). At
WMKK Valeri replaces PD
Steve Jones, who has accepted
the OM position at DMS Broad-
casting’s three-station cluster in
Grand Cayman.

Valeri ran WMKK predeces-
sor WQSX (Star 93-7) from 1999
to 2002. He is in his second tour
of duty at WAAF, which he

VALERI See Page 8

Valeri
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A MINUTE WORTH MILLIONS
Maria Bartiromo, CNBC producer/anchor and host of NB('s
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality to this weekday radio
feature. From how to choose the best credit cards to the
best way to save for college or refinance your home,
Maria Bartiromo has a gift for breaking down
personal finance, making it easy enough for anyone
to understand. Not only will she help listeners
reach their financial goals, but she'll also make

them love every step of the way!

Debuting May 1st Weekdays

:60-second feature with :60-second adjacency
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KWNX/Austin To Flip To ESPN Deportes

KWNX/Austin, which cur-
rently simulcasts English-lan-
guage Sports Talk ESPN Radio
with Simmons Radio clustermate
KZNX, will flip to Spanish-lan-
guage Sports Talk ESPN Deportes
at the end of the summer. KZNX
will continue to air ESPN Radio
at 1530 AM. KWNX is located at
1260 AM.

“The 1260 frequency will cover
all or part of 13 Texas counties,”
KWNX & KZNX GM Daryl
O’Neal told R&R. “It will cover

Austin, Temple, Killeen and
Waco, where there is a huge His-
panic population that is not being
served in the sports arena.

“We feel very fortunate to be
able to bring this product to the
listeners. We're streaming ESPN
Deportes right now, and we're
building a new website as of next
week. We're starting to promote
this station on the English-lan-
guage station, so we're going to
give it a good four to five months
of promotion.”

RIAA

Continued from Page 1

Music-subscription services
such as Napster were measured
for the first time. Approximately
1.3 million people belonged to
such services in 2005, with an esti-
mated value to the industry of
$149 million. Mobile music, includ-
ing ringtones, ringbacks and other
artist-related mobile content,
shipped 170 million units, worth
about $422 million.

Though the 2005 figures include
categories not measured in 2004,
such as mobile, subscription, digi-
tal video and digital-music kiosks,
the total retail value of the indus-
try fell 0.6% between 2004 and
2005, from $12.34 billion to $12.27
billion.

RIAA Chairman/CEO Mitch
Bainwol said, “The music commu-
nity has pivoted hard to the digi-
tal age, and fans are the true ben-
eficiaries. We have transformed the
way we do business and deliver
music to consumers.

“The ways fans can enjoy music
— and the ways the industry can
recognize a return on its invest-
ment — have never been greater:
download and subscription ser-
vices, mobile-phone content, en-
hanced-value CDs, burn-on-de-
mand kiosks, digital radio
services. We are working hard to
deliver consumers the music they
love in the formats they want.”

But Bainwol was not all upbeat.

He continued, “At the same time,
we recognize the very real chal-
lenges that continue to plague our
ability to invest in the next genera-
tion of music. The Supreme Court’s
unanimous Grokster decision [the
decision in MGM v. Grokster that
’2Ps may be liable if they induce
users to infringe] was extraordi-
narily meaningful, but the theft of
music in its various forms contin-
ues to exact a heavy price.”

The RIAA has long expressed
concern that HD Radio will allow
consumers to replace music pur-
chases with digital recordings from
HD devices, and Bainwol reiter-
ated that concern, saying, “The
emergence of new digital-radio
platforms, while exciting and hold-
ing great potential, presents new
challenges if allowed to morph
into download-like services with-
out commensurate compensa-
tion.”

Fam wma

Miller

Continued from Page 1

Miller said, “I look forward to
getting started and providing our
listeners with the music they want
most. ] am also very excited about
the opportunity to work with Cox
Radio again. Its localized operat-
ing focus, combined with its tra-
dition of providing great content,
makes it a great place to build a
premier radio station.”

Harry Connick Jr. (I) arrived on Broadway last week to star in The Pajama
Game, and he was welcomed with a private party thrown by WLTW (106.7 Lite
FM)/New York afternoon goddess Valerie Smaldone. The two are seen here
during the celebration at Tony's di Napoli.

Dickert Will Manage Cumulus/Nashville

Steve Dickert will re-
turn to Nashville on April
17 as Market Manager of
Cumulus’ Sports WNFN,
Urban AC WQQK, Oldies
WRQQ, Country WSM-
FM and Talk WWTN.
He'll also oversee the sales
division at Gaylord’s Clas-
sic Country WSM-AM,
which has a joint sales
agreement with Cumulus.

Dickert replaces Mi-
chael Dickey, who will continue as
part of the Cumulus family at Cu-
mulus’ corporate office in Atlanta.

While Dickert was most re-
cently Market Manager of Cumu-
lus’ four-station Flint, MI cluster,
he has been part of the Nashville-
area radio scene for more than 30
years.

He began his radio career at
WGNS/Murfreesboro, TN in
1971 and later worked his way up

Dickert

through a variety of on-
air and management posi-
tions at what are now
WGFX & WKDF/Nash-
ville, where he eventually
spent 20 years as VP/GM.

“We are obviously very
excited to have someone
with Steve’s in-depth mar-
ket knowledge, tremen-
dous experience and great
reputation in the industry
heading up our team in
Nashville,” said Cumulus Re-
gional VP Mark Sullivan, to
whom Dickert reports.

Dickert told R&R, “Nashville is
a very competitive market. Our
mission is to grow revenue, and
these stations are very well posi-
tioned in five different formats. 1
look forward to working with the
staff in Nashville. Some I know,
and some I'll get to know pretty
fast.”

Ammons Becomes
PD Of KMXV/K.C.

After 11 years at
WSTR (Star 94)/ At-
lanta, Asst. PD/Pro- §
motions Director JR
Ammons is leaving
to take the PD reins |
at CBS Radio CHR/ | ™
Pop KMXV (Mix jg&
93.3)/Kansas City.
He fills the vacancy
left when Chris Taylor exited in
January.

“JR’s extensive and proven
background in programming,
promotions, music and marketing
make him a natural choice and
terrific fit for our situation in Kan-
sas City,” said CBS Radio/Kansas
City Market Manager Herndon
Hasty.

AMMONS See Page 8

Red Zebra Names
Gast, Weiskopf To
Executive Roster

Washington, DC-based Red Ze-
bra Broadcasting has tapped
Robert Gast as CFO and Jim
Weiskopf as VP /Business Devel-
opment. The recently formed
company is headed by CEO
Bennett Zier, to whom both Gast
and Weiskopf will report, and is
controlled by Washington Red-
skins owner Daniel Snyder.

Gast was most recently CFO
and VP/Business Affairs for
NorthSouth Productions. His re-
sume includes stints as VP/Direc-
tor, Financial Special Projects &
Planning at BET/Viacom and as a
senior adviser and consulitant at
Fannie Mae and Freddie Mac.

He’s also served as a Control-
ler and Director/Finance & Ad-
ministration for three professional
baseball teams and was drafted

RED ZEBRA See Page 10

New ABC Radio Networks American Country Countdown host Kix Brooks recently hosted a get-together at the new ABC
Radio studios on Nashville’s Music Row. Seen here at the soirée are (I-r) Broken Bow Records’ Brad Howell, ABC Radio
Networks’ Bryan Switzer, Bullseye Media’s John Hart, Brooks, Lyric Street Records’ Dale Turner, Buliseye Media’s Chuck Dees
and Arista Records’ Bryan Frasher.
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Spitzer Says Feds
Undercutting Payola Probe

NY Attorney General accuses FCC of interference

By Jeffrey Yorke
R&R Washingtan, OC Bureau

[yorke@radioandrecords.com
%, | egotiations with radio and record companies by federal
“ authorities are undercutting the payola probe being con-
ducted by New York Attorney General Eliot Spitzer, Spitzer
complained Monday. Spitzer, in Washington, DC to give a
speech to the Building and Trades Department of the AFL-
CIO labor union, told the Associated Press after the speech
that FCC officials are discussing settlement figures with
some labels and radio companies, something that could ham-
per his own investigation into pay-for-play.
Spitzer’s New York office told
R&R that the attorney general’s re-

The Spitzer spokesman otherwise
declined to elaborate to R&R Mon-

marks to AP were prompted by an
April 1 report in the New York Times
saying FCC talks with Clear Chan-
nel Communications, CBS Radio,
Entercom Communications and Cit-

day on Spitzer’s remarks earlier in
the day. “He said what he said, and
that's it,” the spokesman said.

The Times on Monday reported
that Spitzer’s lawyers are seeking “a

adel have stalled over how much
money the radio companies might
have to pay to settle with the com-
mission.

figure close to $20 million from each
company” but said that penalties
sought by the FCC would be far less
than what Spitzer’s office would

want. Sony BMG's music arm earli-
er agreed to pay $10 million to set-
tle pay-for-play claims with Spit-
zer’s office.

Spitzer told AP he has tried to
enlist the FCC’s assistance. “We
have asked them several times to
participate, and they have not only
not done that, but they are now fur-
tively going out there negotiating
behind our backs,” he said.

FCC spokesman David Fiske told
the Times that the FCC would work
with Spitzer, but he did not directly
address Spitzer’s accusation.

“The commission has always tak-
en its responsibilities to enforce the
laws seriously,” said Fiske. “For
many months we have been active-
ly pursuing allegations of payola on

Call In

that meet your unique needs.

Programming

jonesradio.com

800.609.5663

“NEVER

SICK

With the most experienced programming team in the business,
you can count on Jones Radio Networks to customize solutions

Always dependable and ready to help, we’'ll be the perfect
addition to your staff. And we never call in sick!

MORE OPTIONS FOR BETTER RADIO
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Citadel Gets Antitrust Green Light For ABC Radio

he Federal Trade Commission’s Antitrust Division has given Cita-
del clearance to proceed with its $2.7 billion acquisition of ABC
Radio from Walt Disney Co. The FTC took no action to stop the
deal, which was announced in February by Citadel's parent com-
pany, Forstmann Little & Co.
Citadel intends to integrate ABC’s 22 radio stations (excluding
Radio Disney and ESPN Radio) and the ABC Radio Networks into
the Citadel operation.

Stagnant Radio-Station Revenue
Seen In 2005, Says BIAfn

he radio industry continued a string of three subpar years in 2005,

achieving just a 0.5% increase in station revenue, BIA Finan-
cial Network reported last week. BiAfn data shows 2005 closing
with $18.2 billion in radio-station revenue. BIAfn predicts the indust-
ry’s growth rate in 2006 will be 2.2%.

“Once again, revenue in the radio industry did not keep pace with
the overall economy, especially growth in retail sales,” BIAfn VP Mark
Fratrik said. “Continued poor performance has been mainly due to
other forms of new digital technology and satellite radio vying for the

same listeners and competing for the same advertising revenues.”
Fratrik believes this challenge is considerable and is “certain to
cause revenue to remain significantly below the growth of the over-
all economy in the near future.” For the industry to see stronger
growth, he said, “lIt must better attract younger listeners by offering

new formats and utilizing multiple distribution platforms.”

At the same time, he said, radio needs to demonstrate its effec-
tiveness as an advertising medium by using improved research
methods and innovative selling efforts.

Fratrik said, “Overall, radio stations potentially face lower demand
from some key advertising categories, limiting the potential for strong
growth in the immediate future.”

Continued on Page 6
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RAB: Nuiidnul Up, Local AA(
Down In February

Analyst sees sluggishness through Q2

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

D espite a healthy 4% climb for national sales at radio dur-
ing the month of February, local dollars continued to
struggle, dropping 3% from February 2005, the RAB reported
Monday. As a result, total combined local and national ad

sales declined 2% during the second month of 2006.

On a positive note, nonspot rev-
enue increased 12% in February —
but combined spot and nonspot
dollars dropped 1% during the
month. On a year-to-date basis, na-
tional dollars grew by 5%, while lo-
cal business fell 2%. Therefore, to-
tal combined local and national ad
sales dipped 1% for the first two
months of 2006.

While February was mixed, with
overall results showing a decline
from 2005, one analyst has already
warned that March will offer no re-
spite from an overall industry slug-
gishness that he predicts will contin-
ue through Q2.

Banc of America Securities analyst
Jonathan Jacoby anticipates that
March revenue willbe down 1% due
to anecdotal evidence of continued
price discounting by non-Clear
Channel operators and a late Easter
compared to last year. In 2005, Eas-
ter weekend occurred in late March,
rather than in April. Thus, Jacoby

said, comparisons will be more dif-
ficult this year.

Jacoby said that following last
week’s Banc of America Media Con-
ference, where radio operators told
their stories to the Wall Street invest-
ment community, “It has become
apparent to us that radio’s top-line
growth will remain sluggish in Q2.”

And, although Jacoby expects
business to pick up in April because
of the Easter holiday, he recently cut
his Q2 industry growth estimate
from 1.8% to 0.9%. He expects April
industry revenue growth of 1%.

Finally, Jacoby recommended
that investors “stay selective” and
remained cautious on general-mar-
ket broadcasters. But he recom-
mended buying shares in both
Clear Channel and Radio One, as
both companies are currently trad-
ing under their target prices.

Additional reporting by Jeffrey
Yorke.
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Broadcast Excellence

Foresters Sixth Annual Children’s Miracle Network Radiothon Awards Recognizes Top

Stations for Excellence in Radiothon execution benefitting local children and hospitals
— presented March 18, 2006 —

BEST APPEAL
WIKSE — Buffalo, NY

BEST FAMILY STORY
Woodward
Communications
Green Bay, WI

BEST FAMILY/CHILD STORY
WVOR -
Rochester, NY

MOST INNOVATIVE
KURB - Little Rock, AR

KEN PETERSON FOUNDER’S
AWARD FOR STATION OF THE YEAR
101.9 FM The Mix, WTMX, Chicago, IL
“Eric & Kathy’s 36-Hour Radiothon demonstrates the power of radio in the lives of the
patients, volunteers, and employees of Children’s Memorial Hospital. . . it is their personal
engagement in the Radiothon that ultimately drives its success.

BEST SPONSORSHIP TOOL
KMLE — Phoenix, AZ

BEST MEMORIAL
CFRB, CJEZ, CKFM -
Toronto, ON

BEST PATIENT STORY
WHKO - Dayton, OH

BEST READING
WwWOGL -
Philadelphia, PA

BEST SHORT STORY
WMXC - Mobile, AL

- RODNEY WATT, CHILDREN'S MEMORIAL HOSPITAL, CHICAGO, IL

BEST SHORT STORY
CIOC - Victoria, BC

BEST STAFF STORY
WVIC - Lansing, MI

BEST SWEEPERS
WSTR - Atlanta, GA

MosTt CREATIVE
SPONSORSHIP
WIKY — Evansville, IN

BEST CHANGE BANDITS
PROMOTIONAL PIECE
WDRC - Hartford, CT

Investing - Sharing - Inspiring

Foreste rs\ [

A financial services organization
inspired by helping children.

Chilgr’e?l’s

Miracle w Network
the alliance of premier hospitals for children
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Continued from Page 4

Cell-Phone-Only Problem Getting Worse Among Rock Listeners
Jacobs Media surveyed more than 25,000 station-database members for Rock, Active Rock, Alter-
native, Classic Hits and Classic Rock stations and found that 21% of the total sample have only a cell

phone and no land-line phone, a 24% year-to-year increase from 17% cell-phone-only respondents in
last year's Jacobs Media tech survey.

Sixty-nine percent of respondents have both a cell phone and a regular phone, and 9% have a land-
line phone and no cell phone. Arbitron is currently unabie to survey cell-phone-only households.

The largest cell-phone-only group is 18-34-year-olds, at 37%, up from 29% in last year’s survey. Twelve
percent of 35-44s have only a cell phone, up from 9%, along with 7% of 45-54s, the same as in last

RR RADIO BUSINESS
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KFYE-FM/Kingsburg (Fresno), CA $2.75 million

e WBET-AM/Brockton (Boston), MA $1 million

¢ WKBR-AM/Manchester, NH $1.6 million

o WYND-FM/Hatteras, WFMZ-FM/Hertford, WVOD-FM/Manteo
and WZPR-FM/Nags Head (Elizabeth City-Nags Head), NC
Undisclosed

® WRYV-FM/Gallipolis, OH (Huntington-Ashland, WV-OH)
$3.1 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

year's study, and 6% of 55+ respondents, up from 4% in 2005. .

By format, a full 35% of Alternative station-database members have only a cell phone, up from 28% in - . Ty Rl O ‘NEEN 48
2005. Other formats showed gains in cell-phone-only households as well, with 21% of Rock and Active mWaR o i i LS
Rock listeners having only a cell phone, up from 19% last year, and 12% of Classic Rock listeners with |
only a cell phone, up from 10%. . @ KVSO-AM & KKAJ'FM/AI'dere, KTRX-FM/

Jacobs Media said, “In summary, the younger demographics (and the Alternative format specifically) | Dickson and KY”Z.FM/Lo”e Groye, 0K

continue to be most impacted by the trend to drop land lines and rely on just a cell phone. But now older
listeners who skew toward Active Rock are impacted too”

Last year’s tech survey served as a “catalyst in bringing this problem to the surface,’ Jacobs said, add-
ing, “We compliment Arbitron for responding to the study” But, he said, cell-phone-only status is increas-
ing at an “alarming rate” and noted that Arbitron isn’t set to roll out a measurement plan for cell-phone-
only households until 2008.

“The future of radio depends on companies and stations that make an effort to reach young listeners,’
Jacobs said. “As we know, new technology — cell phones, MP3 players, video games, the Internet —
competes for eyes and ears. It is critically important that Arbitron speed up its plans and strategy devel-
opment for surveying young listeners.”

The survey was conducted on the web in February, and Jacobs pointed out that, because it was a web
poll, it could not “replicate all radio listeners, or even all Rock listeners” and was limited to those who
chose to participate.

Continued on Page 10
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PRICE: $6.5 million

TERMS: Asset sale for cash

BUYER: LKCM Radio Group, headed by VP/Secretary Kevin
Prigel. Phone: 817-332-3235. It owns five other stations. This
represents its entry into the market.

SELLER: NextMedia Group, headed by President Skip Weller.
Phone: 303-694-9118

BRTE

Dollars to Date: $3,099,668,312

(Last Year: $2,831,603,805)

$3,095,918,312

(Last Year: $522,253,937)

255

(Last Year: 889)

249
(Last Year: 220)

Dollars In Q1:
Stations Traded This Year:
Stations Traded In Q1:

Martin: Newspapers Should Be Able To Own Stations

t's time to let newspaper publishers own and operate broadcast

properties in the markets in which they own papers, FCC Chair-
man Kevin Martin told the Newspaper Association of America in
Chicago on Tuesday.

“Newspapers are the only media entities prohibited from owning
a single broadcast station in the markets they serve,” Martin said.
“We should correct any imbalance in our rules, create a level play-
ing field and give newspapers the same opportunities other media
entities enjoy.”

Martin said the FCC needs to “update [its] rules to account for the
dramatically changed media landscape.” He noted that the cross-
ownership ban was instituted in 1975 and that much in the world of
media has changed since then, including the doubling of the num-
ber of licensed radio stations, to almost 14,000.

On the other hand, more than 300 daily newspapers have folded,
and Martin is concerned about the loss of local news outlets. He
believes that cross-ownership of newspapers and broadcast facili-
ties will foster the preservation and growth of local news and infor-
mation.

Martin noted that the FCC has made several attempts to change
the rules in the past, most recently in 2003, and that the Third Cir-
cuit affirmed the FCC'’s decision to eliminate the prohibition even
as it overturned the commission’s limits on the number of stations
a single group can own and sent the whole rules package back to
the FCC for reconsideration.

The commission is set to begin another review of its media rules,
and Martin said it will look at whether it “makes sense to address
all of the rules together or if it makes more sense to address issues
separately”

In other FCC news, Martin on March 29 named Anthony Dale
acting Managing Director and Mark Stevens acting CFO of the
agency. Dale has been with the FCC for 10 years, serving in a broad
range of management and policy roles. Stephens, who has been
with the FCC since 1991, has over 20 years of experience in finan-

cial management. Continued on Page 10

Spitzer

New York attorney general’s office
and look forward to working with
the New York attorney general in
the future.”

Continued from Page 4

the part of radio broadcasters. We
appreciate cooperation with the
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Chariotte, NC

Nashville, TN

Greensboro, NC

Birmingham, AL

Greenville-Spartanburg, SC

Knoxville, TN

Greenville-New Bern, NC

Daytona Beach, FL

Columbia, SC

Mabile, AL

Johnson City-
Kingsport-Bristol, TN-VA

Chattanooga, TN

Augusta, GA

Huntsville, AL

Roanoke, VA

Jackson, MS

Pensacola, FL

Fayetteville, NC

Tyler-Longview, TX

RADIO NETVWORKS

Montgomery, AL

Macon, GA

Huntington-Ashiand, WV-KY

Myrtle Beach, SC

Wilmington, HC

Lubbock, TX

Columbus, GA

Tupelo, MS

Bowling Green, KY

Florence, SC

Panama City, FL

Wheeling, WV

Albany, GA

Harrisonburg, VA

Bluefield, WV

Cookeville, TN

Beckley, 'V

Brunswick, 6A
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Arbitron
Continued from Page 1

Per the recommendation of the
council, Arbitron agreed to hold off
on its move from the diary to the
PPM in Houston until its meter re-
ceives Media Rating Council ac-
creditation.

While the MRC could give its
thumbs-up to the PPM by July,
Arbitron VP/Communications
Thom Mocarsky told R&R it could
come later than that. He could not
predict how promptly the MRC will
act.

Clear Channel/Youngstown, OH

VP /Market Manager Bill Kelly, who
also serves as Chairman of the
Arbitron Advisory Council, said last
week’s meeting with Arbitron ex-
ecutives was far from contentious.

“You had the opinion of the coun-
cil, which was that this [accredita-
tion] needed to be done,” he said.
“You also had the opinion of
Arbitron, which felt [accreditation]
would be done in time so there was
no need to officially ask for it. We
respectfully disagreed and had to
make it absolute: We do not want
Houston to go live {with the PPM]
before MRC accreditation.

‘R NEWSBREAKERS

“Were some people forceful in
the points they made? Well, sure.
That happens in any meeting. To be
fair to Arbitron, they get it and abso-
lutely understand how the council
feels. We left no doubt in their
minds.”

Kelly also told R&R that the
council is pleased with the efforts
that Arbitron President/Opera-
tions, Technology, Research & De-
velopment Owen Charlebois and
his team are making to identify on-
going challenges with the hand-
written diary.

He said, “The diary still has to

exist and still has to be talked about.
It’s going to be impossible to have
every market become a PPM market
right away. Owen and his team are
really doing their best to identify
challenges and are looking into re-
sponse rates, incentives and tools to
make the diary viable.”

Cost An Issue

One industry executive has
praised not only the PPM, but also
the Eurisko Media Monitor and the
Media Audit/Ipsos smart cell
phone-based electronic ratings plan,
all three of which were reviewed by
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the Next-Generation Electronic Rat-
ings Evaluation Team.

In his monthly column appearing
on his company’s website, Greater
Media President/CEO Peter Smyth
said, “There’s just no question that
this form of measurement will be far
superior to our present antiquated
ratings system.”

However, Smyth believes some
issues still need to be resolved. “This
ratings system may turn out to be
far more costly to radio operators at
a time when revenue is stagnant,”
he said. “This is a significant ob-
stacle to adoption.

“We also need extensive training
to understand the conversjon to
people meters, and we must be sure
that radio will receive an adequate
return on our investment in better
measurement.”

Smyth said that every salesperson,
PD and manager will need to be-
come “completely versed” in the
metrics an electronically delivered
ratings system will provide. “We will
have to learn and teach others simul-
taneously,” he said. “We will all have
to go back to school on the ratings.”

But Smyth said he’s confident lo-
cal radio “will prove its value as a
friend, information source and ad-
vertising medium.”

Ammons
Continued from Page 3

CBS Radio/Kansas City Direc-
tor/Programming Mike Kennedy
told R&R, “We had a ton of great
applicants for the position, but JR’s
passion and desire to make this
move were unparalleled. He is a
well-rounded and sharp young man
and a great fit for what Mix needs.
I can’t wait until JR arrives in K.C.”

Ammons came to Star after a run
at WEMF/Baton Rouge, where he
was Asst. PD/MD/afternoon driver.

“Hemndon hired me in spite of the
fact that I'm a die-hard Broncos fan
coming into a sea of red,” Ammons
told R&R. “Somehow he was able
to look past that.

“Seriously, I thought I would stay
at Star 94 until I retired, but from the
first time I spoke with Herndon, I
knew I wanted to work for him. For
me, someone who has had the de-
sire to program for a very long time,
this is a dream come true. To be able
to leave one legendary radio station
and go straight to another is unbe-
lievable for me.”

Valeri

Continued from Page 1
programmed from 1988 to 1995 and
rejoined in August 2005. He's also
worked at Classic Rock WAXQ
(Q104)/New York and Global Art-
ist Management.

“Ron brings an inordinate
amount of experience and knowl-
edge to this new endeavor, and he
has proven himself to be one of the
best programming minds in the na-
tion,” Entercom/Boston Market
Manager Julie Kahn said. “We're ex-
cited about the futures of WAAF
and Mike FM, and they’re in ca-
pable hands with Ron.”
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THE BEACON'S MISSION
To improve the character of our world
by opening the hearts of listeners with
radio that is encouraging, entertaining,
and inspiring.

THE

beacon.

addition to providing uplifting, positive mainstream AC music, the show offers a regular diet
of public affairs topics. The show is a music based public affairs & entertainment program.

"The thing that's great about the Beacon is that it's a very family friendly 'ﬂﬁé
format. The reason The Beacan is successful is because it's a stand e
alone. It's about a unique message. How to live your life. There's no e
other syndicated show that does that right now for our format, and ,::-”-‘-;s
that's why we have it on.” o

Jim Shaeffer : W
- Operations Manager
s KSTZ-FM & KPSZ-AM - Des Maines

"The Beacon experience is a new kind of radio. Radio
- that brightens beyond it's great music that sheds light on
concerns, hopes and dreams of it's listeners.”

Austin Harris
Program Host
The Beacon

e Listen to The Beacon now at www.beaconradio.org
o Call Jim McVay at 800-788-8405 for more information.

e
P e e i - i ——— e T o
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Red Zebra

Continued from Page 3
by the California Angels baseball
club after a successtul college career
at Clemson University.

Weiskopf joins Red Zebra —
which is currently in the process of
acquiring WBPS, WBZS & WKDL/
Washington from Mega Communi-
cations — with a DC-radio resume

that includes a run as AM Station
Manager for Clear Channel’s Wash-
ington cluster, where he previously
worked with Zier. He was also in
management at Bonneville’s cross-
town News WTOP-AM & FM and
served as President of IDT Media’s
radio division. Weiskopf began his
broadcasting career at KGO-AM/
San Francisco.

wBIG

Continued from Page 1

“The station is adding to the ‘60s
and '70s songs we've been playing,”
WBIG Marketing Director Mark
Lapidus told R&R. “We're calling

Continued from Page 6

the format change an ‘evolution,’
not a ‘revolution.””

This isn’t the first time WBIG has
been relaunched. The station transi-
tioned from “Oldies 100" to “Big
Hits of the '60s & '70s” in 2003.

WFNX/Boston Doubles Its Power

hoenix Media Alternative WFNX/Boston, programmed by R&R
alumnus Max Tolkoff, has started broadcasting at a higher power
from its new tower in downtown Boston.

KRR NEWSBREAKERS

WFNX previously broadcast from the Boston suburb of Medford, MA,
at 3kw. The FCC granted the station permission to move in to Boston
and to double its power to 6kw, and preparation and construction of the
new facilities has now been completed after seven months of work.
After passing all inspections, the station got final FCC approval last
week to start broadcasting from the new tower.

In 1988, WFNX moved its tower from Lynn, MA to Medford, allowing
the station to be heard in more locations in downtown Boston. However,
WEFNX has always had difficulty penetrating the buildings of downtown.

GM Andy Kingston said, “A huge number of WENX’s listeners either
work or live in or around the city of Boston. The No. 1 complaint we get
from these people is that they can't receive our signal in their home or
office. | am thrilled to finally have a solution for them. Hopefuily, the only
complaint will come from their neighbors, asking them to turn down the

music.”

WFUV Boosts Power, Goes On New Tower

fter 13 years of concerns regarding Fordham University noncomm
WFUV/New York’s old tower, located near the Botanical Gar-
den, the station says the FCC has officially renewed its FM broadcast
license, enabling the station to immediately begin broadcasting at full
power. WFUV is now at 50kw and broadcasting from the station’s new
transmitter site on top of Montefiore Medical Center in the Bronx.
The move substantially increases WFUV's signal strength in the New
York area. The station has already begun dismantling the half-built former
tower on the Fordham University campus.

® DAVID HILLMAN is named Exec.
VP/Business Affairs & General Coun-
sel of Westwood One. He was previ-
ously Sr. VP/General Counsel of the
network.

® DARION MELITO is promoted to Di-
rector/Affiliate Relations for ABC Ra-
dio Networks’ The Sean Hannity Show.
He was previously Manager/Affiliate
Relations for the network.

National Radio

® WESTWOOD ONE launches the
The Monica Crowley Showon WABC-
AM/New York, WTKK-FM/Boston and
WTNT-AM/Washington, among other
stations.

¢ SYNDICATION NETWORKS de-
buts Cheaters Radio, a one-hour week-
ly radio version of the TV show Cheat-
ers. The radio show is hosted by Joey
Greco, and its flagship is KLLI/Dallas.

e ABC RADIO NETWORKS signs a
muitiyear agreement to nationally syn-
dicate The Mark Levin Show. Affiliates
include flagship WABC/New York,
KSFO/San Francisco, WMAL/Wash-
ington, WBAP/Dallas and WJR/Detroit.
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® SUPERADIO is launching a week-
night version of the Sunday Nite Slow
Jams program hosted by KOHT/Tuc-
son PD R Dub. Slow Jams With R Dub
will air Monday through Thursday from
10pm-midnight in all time zones.
KOHT/Tucson and KZZP/Phoenix are
on board.

® X RADIO NETWORKS' Current
Classics, hosted by WZLX/Boston's
Carter Alan, ended its three-year run
in February, but owner-producer Jim
Villanueva is offering a short-form,
commercial-free Daily Current Classic
program. X Radio has also debuted Big
Boy'’s Hip Hop Spot, a weekend radio
show featuring KPWR/Los Angeles
morning personality Big Boy.

® Former G-Unit producer GREG
“GiNx”” DOBY launches Lifestyle Ra-
dio, a weekly, one-hour program fea-
turing positive R&B and rap, urban gos-
pel and holy hip-hop.

® GLR NETWORKS launches ;De
Paisano a Paisano!a two-hour regional
Mexican music request show airing
Sundays from 6-8pm ET. The program,
hosted by EI Charal and EI Coyote,
originates from Mexico’s La Ke Buena
Radio Network, broadcasting across
27 stations in Mexico, as well as on
KBUA & KBUE/Los Angeles and KEJC
& KTTA/Sacramento.

Continued from Page 6

XM To Launch Regional Channels Despite Pending Bills

M Satellite Radio has announced that it will introduce six regional News and Talk channels that will bring
XM subscribers news coverage for every area of the continental United States.

The subscription radio provider said the channels will be added to its lineup during late spring or early summer.
Details about the new channels will be provided before their launch, XM spokesman David Butler told R&R,
stressing that XM will offer the channels nationwide to all subscribers.

All the regional News and Talk channels are to be provided by Clear Channel and will comprise a new category
in the XM channel guide. The channels will sell advertising, and the revenue will be split by XM and Clear
Channel, Butler said. He added that the delivery of the regional channels will complement XM Channel 160,
which in early March began simulcasting Clear Channel News/Talker WLW/Cincinnati.

Word of the new channels comes as two bills have been introduced in Congress with the goal of stopping XM
and fellow satcaster Sirius Satellite Radio from offering locally differentiated programming.

The Local Emergency Radio Service Preservation Act of 2005 was introduced 13 months ago in the House by
Reps. Chip Pickering and Gene Greene. The congressmen introduced a similar measure the previous congres-
sional year, but it failed to gain momentum. The current version has 118 co-signers.

A companion bill was introduced about two weeks ago in the Senate by Sen. Olympia Snowe, with colleagues
Max Baucus and Trent Lott as co-signers. Both the House and Senate bills would prevent satcasters from
providing “services that are locally differentiated or that result in programming being delivered to consumers in
one geographic market that is different from the programming that is delivered to consumers in any other geo-
graphic market.”

Connoisseur Completes Next Purchase In Pennsylvania
onnoisseur Media, led by Jeffrey Warshaw, has closed on its acquisition of WFGO, WFNN, WJET, WRKT,
WRTS & WUSE/Erie, PA from NextMedia for $17.4 million. Michael Bergner of Bergner & Co. was the
exclusive broker in the transaction.

Convergent Broadcasting Sells NG Cluster
aine-based Convergent Broadcasting has agreed to sell Classic Hits WFMZ-FM, Tripie A WVOD-FM, AC
WYND-FM and CHR/Pop WZPR-FM in Elizabeth City-Nags Head, NC to CapSan Media for an undis-
closed price. Closing is expected in Q2. Kalil & Co. was the exclusive broker in the transaction.

With the deal, CapSan acquires its first radio stations. The company is principally owned by Bill Whitlow and
Jason Baker. Both were formerly radio executives in Norfolk: Whitlow was once GM of WGH-AM & FM & WVKL/
Norfolk, while Baker once served as NSM for those stations. After leaving the radio business in 1999, the two
formed Virginia Beach, VA-based Whitlow Baker Advertising.

“We are thrilled and excited to be back in the world of broadcasting,” said Whitlow, who serves as CapSan
Media's CEO. “We're ready to get to work and build these stations into giant success stories.”

NAB Awards Radio Research Grant

U niversity of lllinois at Springfield professor Jim Grubbs has been awarded an NAB broadcast research
grant to look at stations in rural areas adjacent to larger markets to determine how such stations can
succeed while maintaining their focus on their own local communities.

In the study “Identifying Factors for Success in Rural Community Radio,” Grubb hopes to discover what at-
tributes make stations successful and craft a model that can be applied in similar situations in other markets. His
study should be completed by the end of April 2007. The NAB awarded five other research grants to television-
based studies.

In other news, FCC Chairman Kevin Martin will appear at the FCC Chairman’s Breakfast on April 25 during
the annual NAB spring convention in Las Vegas, taking place April 22-27. The breakfast brings federal regula-
tors and legal experts together to discuss the most important legal issues of the day.

The other three FCC commissioners, Michael Copps, Jonathan Adelstein and Deborah Taylor Tate, will
appear at the “Regulatory Face-Off” panel, moderated by NAB Exec. VP/Legal & Regulatory Affairs Marsha
MacBride, at 4pm on April 25.

Jefferson-Pilot Now Lincoln Financial Media

Jefferson-Pilot’s months-long merger with Lincoln Financial Group wrapped up Monday as the insurance
and media operations became a new entity, Lincoln Financial Media. The new company includes all 18 radio
stations and three TV stations that were owned by Jefferson-Pilot.

Lincoln Financial Group, a Philadelphia-based company that deals in annuities; life, group life and disability
insurance; 401(k) and 403(b) plans and mutual funds; institutional investments; and financial planning and
advisory services, has consolidated assets of $125 billion and consolidated revenue of $5.5 billion annually.

The merged company trades on the New York Stock Exchange as “LNC”

Study: Live Reads Preferred By Radio Traffic Listeners

According to a recent Edison Media Research study, almost three-quarters of radio traffic listeners pay more
attention to commercials read live by the announcer of a traffic or news report than they do to recorded
commercials. The “Edison Metro Traffic Study” also found that 78% of commuters requiring traffic information for
suburban roadways received it from their regular local radio stations.

Additionally, the Edison study found that traffic reports are able to pull people away from CD players, MP3
players and satellite radio. While one in four respondents indicated that they listened to something other than
radio in their cars, they switched back to AM or FM radio specifically to hear traffic reports. Almost half of those
with exceptionally long commutes (greater than 60 minutes each way) indicated that they listened to CDs or
MP3s but switched to hear traffic.

The study was conducted by Edison on behalf of Westwood One.

‘America Supports You’ PSA Campaign Launches

he U.S. Department of Defense and the Advertising Council have teamed up to launch a new national

PSA campaign designed to encourage Americans to participate in activities that show support for U.S.
troops and to communicate that support to military personnel serving both domestically and overseas. The
PSAs, distributed last wegk, are an extension of the Department of Defense’s “America Supports You” initiative,
which faunched in November 2004.

The PSA campaign includes radio, magazine and newspaper advertising that directs Americans and the mili-
tary to visit www.americasupportsyou.mil. Visitors to the website will find ideas for how to support troops and will
be able to post information about support activities in their communities. Visitors can also post messages of
thanks to a service member and download branding materials — such as art for posters, bumper stickers and
buttons — that communicate “America Supports You.” In addition, service members can log on to read about
ways the American public supports them.
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Wall St.

Continued from Page 1

that our inventory is down and
our revenue is up.”

Mays believes there is growing
support for 30-second spots and that
advertisers are discovering that
these ads are more efficient and less
expensive. He said, “The ultimate
way that an advertiser tells whether
his advertising is working is wheth-
er they sell product.”

The previous day Entercom
CFO Steve Fisher acknowledged
that his company has been expe-
riencing some softness in spot
sales, but he said Entercom does
not believe recent spot-price weak-
ness is a function of Clear Chan-
nel’s inventory-reduction initiative
and subsequent ratings success.

Fisher said Entercom has not seen
any disparity between Clear Chan-
nel and non-Clear Channel markets.
However, Entercom is seeing greater
disparity in growth between mar-
kets, with higher highs and lower
lows found across the nation. Fisher
said it’s not clear what is driving the
increased volatility.

While he applauded Clear Chan-
nel’s move to trim one-minute
spots in half, Cox Radio VP/CFO
Neil Johnston said it is the mere in-
terruption of music and other pro-
gramming that has annoyed lis-
teners in recent years.

Johnston said that Cox still sells
60-second spots and that there is
an effort underway at the com-
pany to trim the number of units
per hour. However, he said that
certain types of formats, such as
News/Talk, offer more leeway for
expanded ad time.

Could expense cuts come at the
expense of employees? “A large
part of our expenses are people,”
Johnston said. But even with an-
nual raises at only 3%, expenses
add up, he said.

Cox will look into more local-
ized voicetracking, an idea Johns-
ton said “ is actually nothing new
and has been tried in some form
since radio began.” He added,
“More recently, Sirius has refined
the practice.”

Pricing Still Sluggish

Radio One Exec. VP/CFO Scott
Royster said that ad pricing re-
mains sluggish despite lower
spotloads and that his company’s
expenses will grow faster than in-
flation as Radio One executes
its growth initiatives, such as
planned expansion into film'pro-
duction and the Internet. Radio
One has a majority interest in TV
One, a 14-month-old cable entity
aimed at a black audience.

Royster also told the conference
that his company has begun talks
with the banks it does business
with about amending the compa-
ny’s leverage covenant because
Radio One will likely divest be-
tween $100 million and $200 mil-
lion worth of its portfolio. Royster
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said the stations to be sold are
likely to be those that are not 100%
consistent with the company’s
mission of targeting an African-
American audience.

Emmis CEO Jeff Smulyan was
perhaps the most open of the ra-
dio execs. “We need to jump-start
this industry,” he said. “We really
can’t figure it out. We're frustrat-
ed. There’s no reason, based on
consumption, that radio advertis-
ing should be as soft as it is.”

Smulyan also called on the in-
dustry to think long-term and
build for future growth. “We’ve
got to stop living quarter to quar-
ter,” he said. “Radio should not be
this bad.”

Smulyan said he sees some posi-
tive signs, but he wouldn’t go out
on a limb to say when business
would improve. He encouraged
the industry to find ways to create
value.

Excuses For Slow
Growth Challenged

While radio-industry leaders
spent two days making their re-
spective companies’ cases before
New York's financial elite, what a
lot of the Wall Street folks heard
could be best summed up as expla-
nations and excuses for no-growth
situations and generally poor per-
formance by the radio business.

By the end of the second day, as
Cox’s Johnston wrapped up his
presentation, Sandler Capital
Management Sr. Managing Direc-
tor John Kornreich had heard
enough.

“It's9/11," ‘It's the war,” Tt'sno
[Atlanta] Braves’ —it’s just lame,”
he said. “The economy has grown
32% over the past five years. That
radio has not grown atall is pretty
lame. The audience is down, and
the inventory is down. The prob-
lem is that your audiences are
down.”

Johnston tried to end his presen-
tation on a high note by saying,
“The Internet has gotten very ex-
pensive and is taking a lot of
money from core media.” He then
expressed hope that radio would
benefit from some of the Internet-
advertising runott.

HD Is Radio’s Bright Spot

All of the group execs who ad-
dressed the-conference see HD Ra-
dio as the industry’s: future.

Smulyan said HD Radio will
“create a hipness factor” and that
the industry’s future growth hing-
es on getting HD receivers in the
hands —and in the cats —of torhor-
row’s listeners. '

“We have tremendous leverage
with the auto industry, which has
been our partner for 80 years,” he
said. “We have a relationship with
300 million Americans every
week.”

Smulyan acknowledged that it
“won’t be as fast a rollout as we
like, but it will be the fastest roll-
out ever, and we can roll out at a

fraction of the cost that satellite
radio did.”

On the industry side, the rollout
is happening quickly. Mays said
HD Radio is “an unbelievably
compelling product,” and he mar-
veled that 50 new multicast sta-
tions can now be picked up in the
New York City area, where there
were none last year.

Mays said that Clear Channel is
adding new stations ahead of
schedule and at a relatively low
cost because the group already
produces nearly 180 different for-
mats.

Mays also noted that the key to
HD Radio’s acceptance is getting
receivers into cars. “We feel pretty
good about getting HD into cars
over the next two or three years,”
he said.

Fisher said Entercom currently
has 30 stations broadcasting in HD
and expects to have a total of 60 on
the air by year’s end. Asked if the
radio industry is spending enough
to market itself and HD Radio,
Fisher said, “We're very comfort-
able with what we're spending.”

Asked by Banc of America Secu-
rities analyst Jonathan Jacoby if an
earlier introduction of HD Radio
might have offset the satellite ra-
dio craze, Smulyan responded,
“We should have been much more
proactive as an industry. We
should have been much more pro-
active in repositioning the satellite
guys. They have done a wonder-
ful job marketing themselves. It’s
been textbook. What we have lost
is the PR war.”

But Smulyan was quick to argue
that satellite’s victory is limited,
saying, “Clearly, we are not losing
any advertisers to satellite, and, of
the few listeners who did go over
to satellite, they now spend about
40% to 50% of their listening time
back with us. Satellite is not work-
ing, and the Sirius buzz fell off
immediately after [Howard] Stern
got there.”

HD Radio No Threat To XM

XM Satellite Radio Chairman
Gary Parsons agreed with radio
leaders that HD Radio is great for
the radio industry, but he doesn’t
see satcasters losing sleep over the
new competition. “So there will be
20 new free channels in a market,”
he said. “It’s not a significant threat,
and it won’thave a national reach.”

Parsons also defended satellite
radio against accusations that it is
hurting local radio — a claim that,
he pointed out, is often made by
the NAB. “They say we’re going to
hurt small-town radio,” Parsons
said. “But they [the radio compa-
nies] are going in, buying up
small-town radio and stripping
out the personal. They are the ones
hurting local radio.”

Parsons suggested that if terres-
trial radio wants to compete with
satellite, it should improve local
radio.
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News For A New

Generation

Investigating tomorrow’s News listeners today

‘i y V, hile the debate continues over what kind of content will

¢ T attract listeners to Talk radio in the future, few would ar-
gue that having a solid news and information component as part
of any programming will be essential for success.

But anyone who has spent even a small
amount of time with members of Generation X
or Y knows that news reported in the way that
radio and television have reported it for the past
several decades hold zero appeal for them.
Members of today’s
| younger generation
| want their information
L | how they want it, where
they want it and when
they want it. The old
rules about how to do
radio news are rapidly
flying out the window at
both News/Talk and
music radio.

In fact, it was the state
of news on music sta-
tions that led ABC News Radio to commission
astudy of young listeners” attitudes about news
and information. Fielded by Harker Research,
the project’s overriding goal was to learn more
about how radio’s news products could better
attract and serve the next generation of listen-
ers.

I recently spoke with veteran researcher Rich-
ard Harker, who conducted the project for ABC
News Radio, and ABC News Radio VP/GM
Steve Jones about this study.

Since the study targeted younger listeners, the
respondents were all FM music-radio Pls, but
that shouldn’'t make the findings any less rele-

Richard Harker

vant to forward-thinking News and Talk pro-
gramming managers because it's fair to assume
that many of today’s P1 music-radio listeners
will become tomorrow’s News/Talk fans.

Genesis Of The Project

In order to gain insight into younger-demo
listeners, the study was not focused on those
who presently listen primarily to News/Talk
radio. “We looked specifically at FM music-ra-
dio listeners,” said Har-
ker. “We screened for
those who were primary
music-radio listeners.

“Many of these listen- §
ers used AM stations for §
their news and informa-
tion needs, but News/
Talk was not a primary
station for any respon-
dents for the purposes of
this study. What we end-
ed up with was a per-
spective on News from everyone except those
who are already P1 fans of News and Talk ra-
dio. That was what made this study sort of un-
usual.”

Harker said his company had already seen
signs that music radio was not serving the needs
of many listeners when it comes to news and in-
formation. “Even before starting this project,
much of our internal research led us to believe

Steve Jones
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HOW COME ALL THESE GUYS ARE TALLLER THAN ME? 4t the recent Rick Scott
Sports Radio Conference, R&R Talk Radio Editor Al Peterson moderated a pane! featuring a quartet of
Sports radio heavyweights. Shown following the session are (I-r) Fox Sports Radio’s J.T. “The Brick”;
ESPN Radio’s Dan Patrick; Peterson; Ryan Stewart, half of the Atfanta-based sports duo Two Live
Stews; and Sporting News Radio’s Tony Bruno.

that FM music stations were missing the boat
when it comes to news,” he said.

“This really goes back to work we did post-
9/11, when a lot of FM stations were suddenly
wondering if they should be adding newscasts
and how they should be doing news. As you
might expect, in the wake of 9/11, interest in
news increased dramatically and a lot of FM sta-
tions added newscasts.”

ButHarker said newscasts on FM music stations
declined in the years following 9/11, although the
study’s findings indicate that it’s programmers,
not listeners, who are driving that decision. “One
by one most of the stations that added news af-
ter 9/11 have drifted away from offering news-
casts outside of morning drive,” Harker said.

“What this study allowed us to do was to add
to the knowledge that we were already devel-
oping from other studies we’ve done where
news was a part of the questioning, although not
necessarily the focus of it.”

Tremendous Interest

The study was conducted with 1,000 listen-
ers across six geographically distributed mar-
kets. All respondents were adults 25-54 who lis-
tened to a variety of formats. The results, which
were analyzed by age and sex, showed a strong
desire for news among respondents.

“The big headline, in my opinion, is that there
is tremendous interest in news and information

from the majority of FM music listeners,” said
Harker. “We've since followed up with addition-
al focus groups to clarify and amplify what we
found.

“The two approaches toward integrating
quantitative and qualitative information gave us
a good overview of everything we learned from
the original study.”

Harker said that the study’s findings indicate
that an overwhelming percentage of young lis-
teners who are primarily listening to FM music
stations want news and information.

“Roughly 70% of respondents said they have
interest in hearing news,” he said. “They don’t
want a long newscast or a lot of details; they
mostly want headlines. Those who are looking
for more in-depth coverage are, for the most part,
already listening to AM stations.

“We've since probed further on this question.
Is the interest in information just about the war,
and is it just for the moment? Is this something
that is going to pass? We've found that it’s not.

“Younger listeners, who are listening prima-
rily to music FM during the day, don’t want to
be out of touch with what's going on. They want
to be sure that they’re not missing anything.”

What Young People Want
Harker credited ABC for not going into the
project with any preconceived ideas. “We probed

Continued on Page 16
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News For A New Generation
Continued from Page 14

on the types of news that people wanted, the
length of newscasts and a lot more,” he said. “To
ABC’s credit, they started with a blank piece of
paper to really find out what it is that people
want.

“What they’'ve done is develop this product
from the ground up, making no presumptions
about what people do or don’t want. The ap-
proach has been to make no assumptions and
to design a news product around what it is that
people want to hear.”

Radio news people and programmers may
not define news in the same way that younger
listeners do. “What we traditionally think of as
a newscast — that one-, two- or three-minute
broadcast — is really only part of what they're
looking for,” said Harker.

“In radio, we draw distinctions between soft
news and hard news, but it turns out that lis-
teners are much more flexible than radio in terms
of the information they want. Younger-demo lis-
teners want information that's relevant to them
and news about what affects them, and that's a
moving target today.”

Expanding on what news is interesting to
younger demos, Harker continued, “It's not just
what's going on in Iraq or what’s going on fi-
nancially or economically or other hard news
areas. It's also things like health and personal fi-
nance — which is different than economic news.
Personal finance is news about economics that
is going to affect them directly.

“What we learned is that having a rigid ap-
proach to newscasts is to assume that the sub-
jects that people want to hear about are constant
and unchanging. The take-away from all this, to
me, is that beyond just the one- or two-minute
newscast, radio probably approaches the whole
idea of news and information too rigidly and
more formatically than the typical younger lis-
tener would like.

“Often, what we assumed, based on what is
convention at most radio, was just the opposite
of what these demos want.”

Where Did The News Go?

How did radio end up eliminating something
that younger demos now seem to want? In de-
cades past, even the most youth-focused radio
stations included hourly news and information
along with the music. But in the past decade or
so, finding a newscast on the radio on any sta-
tion other than a News/Talker is almost impos-
sible.

What was it that made radio stop providing
information to young music-radio listeners?
Harker said deregulation in the industry proba-
bly had a lot to do with those decisions. “Scal-
ing back on information elements was really just
an excuse to cut the news department at sta-
tions,” he explained.

“We convinced ourselves, as an industry, that
we could simply play another song and didn’t
need news or a news department beyond a few
headlines in moming drive.

“It's easy to design research to prove that peo-
ple don’t want information after the morning
show. If you just ask the typical two or three
questions that most stations asked in past re-
search, you would easily convince yourself of
that.
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“Younger-demo listeners
want information that’s
relevant to them and news
about what affects them,
and that’s a moving target
today.”

Richard Harker
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“What has been overlooked is that, although
they don't want 10-minute newscasts all day
long, young people still want headlines and in-
formation about news that is relevant. But that
is something that nobody at radio has wanted
to know for the past several years.

"“We found out that people didn’t want morn-
ing drive-style newscasts the rest of the day, and
that convinced us to eliminate all news after
10am. Radio has really missed the boat by de-
luding ourselves into thinking that all we need
todo isjust play another song and skip the news.
That's what laid the groundwork for what hap-
pened after 9/11, when we saw how few stations
were actually prepared to deliver news.”

Another interesting fact that came out of the
study is that younger listeners generally seek a
sense of balance in the news they listen to. “Peo-
ple overwhelmingly said they wanted to sense
balance from a newscast,” said Harker. “Balance
from the standpoint of political leaning, ap-

RR NEWS/TALK/SPORTS

proach to a story and the stories that are select-
ed to be reported.

“If the spoken-word formats are to grow, they
will need to tap into an understanding that
younger listeners are hypersensitive to a sense
of balance. Their sense of balance is not neces-
sarily equal parts conservative and liberal; it
speaks more to the kinds of stories you selectand
the style and signal that is sent about your per-
spective on a story.”

The Simplicity Of Radio

Jones pointed out that, while the study exam-
ined younger demos, we're not talking teens
here. In fact, he said that most of the people in
the focus groups that were conducted as part of
the project fell pretty much in the middle of the
25-54 broad demo that was questioned. And he
sees an opportunity for radio to gain tremendous
ground with those listeners by offering informa-
tion they're not inclined to look for elsewhere.

“The impact of technology on this demo is the
same virtual overload that most of us have ex-
perienced,” Jones said. “Coupled with the com-
mitments they have as mothers and fathers,
they’re not actively seeking the information ra-
dio can provide elsewhere.

"It really comes back to the simplicity of ra-
dioand the fact that listeners don’t have to work
to get information from us. But it has to be pro-
vided in the right context. Listeners want stories
that are meaningful to them. It doesn’t matter
whether it's local news, foreign news, hard news
or soft news, it’s got to be relevant, and it has to
connect with them.”

Harker pointed out that there are inherent
pitfalls in any research like this project and that
all involved strived to avoid those mistakes.
“You have to be careful to remind people par-
ticipating in this kind of research that there are
only 60 minutes in an hour,” he said. “They’d
like to have everything in that hour, but we con-
stantly reminded them that they’d have to give
up a song to get the information they wanted.

“Time and time again, when forced to make
achoice, they invariably chose relevant informa-
tion over hearing another song. That confirms
what we have suspected for some time now.”

Plan For The Future

Asked if there was any current presentation
that he could cite as a sort of model for deliver-
ing information to younger demos, Harker sug-
gested a program that one might not consider a
major news and information source. “A good
example is The Daily Show and the impact it has
had on the younger generation,” he said.

-
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“Beyond just the one- or
two-minute newscast, radio
probably approaches the
whole idea of news and
information too rigidly and
more formatically than the
typical younger listener
would like.”

Richard Harker
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“It's a news show. Yes, it's a comedy show, but
it's also a news show, and tremendous numbers
of people 25-34 get their news from it. In terms
of delivering information and the blurring of the
line between what is news and what is entertain-
ment, The Daily Show has really succeeded.”

Since the study focused on the news attitudes
of those who are now primarily music-radio lis-
teners, how much of what was learned does
Harker think can be projected into the future for
spoken-word formats on the FM band?

“What's interesting is we were actually able
to break out those people in the study,” he said.
“We excluded those who were Pls of News/
Talk, but we included those who were P2s and
P3s. What was striking to me is that those peo-
ple’s attitudes and responses were subtly differ-
ent, but not dramatically.

“The newscast product that was designed as
a result of this study is not that far from what
we think AM stations should be looking at right
now in terms of structure and content.

“While you can argue that this research may
not be totally relevant to a News/Talk station
today, I think it’s very relevant for News and
News/Talk stations in the future.

“These are formats that are healthy, but
they’re mature and not necessarily growing. So
if you are looking to attract new listeners to the
format for the future, [ would suggest the infor-
mation we were able to gather from this study
is very relevant to every News and Talk station
today.”
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How do YOUR syndicated programs perform?

In a landmark study of the top |5 national daytime talk show
hosts,* Dr. Laura was second ONLY to Rush Limbaugh in raising
her affiliates’ A25-54 share of audience. She performed at or above
the stations’ share 76% of the time. The other |4 talkers did it only
61% of the time.

Bottom line... Dr. Laura outperformed 93% of her competitors.

But that’s not all... of the Top |10 hosts, the Dr. Laura Program

was the ONLY syndicated show to increase ratings, year-over-year.

*Top 15 hosts as identified by Talkers Magazine, Fall 2005

** Source of all audience research: Arbitron, Fall 2005 and Fall 2004 Top 50 Markets,
Aduhts 25-54 AQH and Share, exact broadcast times and Mon-Sun 6AM-Midnight.

During that same time frame, the average syndicated show was
down 20%.

You want a proven winner. Let Dr. Laura deliver ratings and revenue

for you.

For the complete report, contact Jake Russell at 212-239-2988
ext. 310 or jrussell@totdradio.com,and let him show you how

Dr. Laura could be the right choice for you.

TAKE 22 DAY

THE DR. LAURA PROGRAM
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Law Firms: Your
Newest Ad Category

How a seminar from a leading consultant grew Rose

City Radio’s husiness

\ Y  any R&R readers are familiar with Boston-based radio

1

- sales trainer Irwin Pollack, whose tips appear daily on

the R&R website (www.radioandrecords.com). Among the many
seminars Pollack offers is a three-hour educational program —
Irwin Pollack’s Lawyer Marketing Institute — that provides the
inside scoop on virtually every subject related to how to better
market a law firm or solo legal practice.

Pollack’s website (www.irwinpollack.com)
offers an entire section on attorney and pro-
fessional marketing services, and that caught
the eye of Rose City
Radio Director/Sales
Bill Ashenden, who
oversees the sales ef-
forts of News/Talk
KXL and CHR/Rhyth-
mic KXJM (Jammin’
95.5) in Portland, OR,
in addition to the Radio
- " Northwest Network,

Bill Ashenden pyicpy regionally svn-
dicates the KXL-based Lars Larson Show.

“KXLand Jammin’ were two distinctive sta-
tions that could benefit from bringing in law
firms,” Ashenden says. “There was lots of
opportunity.”

Ashenden contacted Pollack, and the wheels
were put in motion to set up a seminar in Port-
land designed to help attorneys learn to get the
message out about their professional services
by using radio. However, there were no plans
for an upfront “buy radio” pitch.
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“The nice thing about the pitch is that it
really is about how to grow a law firm’s bot-
tom line,” Ashenden says. “The attorneys are
offered a newsletter, information on how to
get PR, tips on how to use TV and radio and
advice on networking.

“This is good because the attorney and the
law industry have not fully embraced the fact
that they are just like me: in sales.”

Attract The Attorney

Ashenden is familiar with the legal world.
His two brothers are solo practitioners, and his
father is the retired head of a large corporate
law firm in Chicago.

“It was always our in-house joke that I was
just like them,” Ashenden says of his family
members in the legal profession. “But 1'd also
seen how hypercompetitive it can be in the
legal world, and that’s no different from how
radio sales works in many places.”

To begin putting together the Pollack sem-
inar in Portland, Ashenden obtained, for a
minimal fee, a mailing list of 4,000 attornevs
from the Oregon State Bar Association. He
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Jazz KCSM.

now airing in HD.

The San Francisco Bay Area, always ahead of the curve when it comes
to new technology, has no fewer than 22 AM and FM stations broadcast-
ing in digital and 12 HD2 offerings for area listeners to enjoy.

On the left end of the dial (no pun intended), National Public Radio-affiliated non-
comm giant KQED has added a digital signal to its 88.5 MHz frequency. Other non-
comms in the market now airing in HD include San
Francisco Unified School District’'s NPR-affiliated
KALW and San Mateo County Community College's

Among commercial FM stations in the Bay Area,
Spanish Contemporary KCNL (La Romantica), Clas-
sical KDFC, Triple A simuicast KFFG & KFOG, Clas-
sic Hits KFRC, Hot AC KIOI (Star 101.3), Urban AC
KISQ (98.1 Kiss FM), Alternative KITS (Live 105), Smooth Jazz KKSF, Rhythmic KMEL,
AC KOIT, Classic Rock KSAN (107.7 The Bone), Mexican Oldies KSJO (La Preciosa),
Classic Rock KUFX (K-Fox), Latin Urban KVVF (La Kalle), Rhythmic KYLD (Wild 94.9)
and Adult Hits KZBR (95.7 Max FM) are all broadcasting in HD Radio.

On the AM side, Clear Channel Talker KQKE and CBS Radio's News KCBS-AM are

Meanwhile, Bonneville’s three San Francisco FMs, CBS Radio's two FMs offering
music programming and seven Clear Channel FMs in the region have launched HD2
channels. Bonneville's “KDFC-2" expands on the KDFC format by giving a wider range
of material from vocalists and a deeper variety of symphonies. KOIT’s HD2 offering
is “96.5 HD2 Real Oldies," tailored to those who miss the Top 40 hits of the 1950s
and 1960s, and KZBR's HD2 offering, “Max Fever,” puts a 24/7 disco right in your
car or home. At CBS Radio, KFRC’s HD2 signal offers country music, while Live 105’s
HD2 channel gives listeners “Nothing But New Music.”

Finally, CC's HD2 channels are as follows: KIOI ('80s hits), KISQ (Spanish Contem-
porary “Enamorada”), KKSF (Traditional Jazz), KMEL (Xtreme Hip-Hop), KSJO (Urban),
KUFX (Deep Tracks) and KYLD (Wild Espaiio).

hoped for a 1% return rate but happily saw a
return rate of better than 2%. “ About 90 attor-
neys signed up for the event,” he says.
Pollack’s approach involves breaking down
several legal marketing techniques, including
such topics as running a law firm like a busi-
ness and positioning and niche strategjes.

According to the 2002 Survey of Law Firm
Economics, average promotional income and
expenses per lawyer, as a percentage of re-
ceipts, add up to just 1.8%. That's why Pollack
suggests that law practices get ahead of the
curve by establishing an annual client-develop-
ment and marketing budget for each attorney.

Making Sales Simple.

Irwin Pollack.
The Tools You Need To Get You

The Billing Increases You Deserve.

America’s Leader in
' Sales, Management, and Advertising
Tralning.

1-888-723-4650

www.IrwinPollack.com
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He also points out that many law firms
now have chief marketing officers to help cre-
ate publicity campaigns. At an RAB session
geared to radio sales professionals, Pollack
urged those in attendance to find out the
name of every CMO at every law firm in their
city.

For a station that takes the initiative, win-
ning law-firm dollars from the Yellow Pag-
es can become a reality. In fact, Pollack
says law firms are the No.1 revenue cat-
egory in the Yellow Pages nationwide. |
“There are a ton of lawyer ads in the §
Yellow Pages, and that’s because it's a
real easy entry point for them,” Ash- /
enden says.

“Perhaps they felt they weren'tinsult-
ing the trade by going there instead of ad
vertising in some more high-profile ways.
But in some markets, law firms and solo
lawyers even use billboards to get the
word out about their business.”

Indeed, Tampa-based Florida
Lawyer Group has gone so far as
to put huge tillboards around
Tampa Bay that read simply “Di-
vorce for Men” and dis- R 5 4 »

i

City

Ashenden doesn’t even shy away from
what he terms station “propaganda” — he
envisions Jammin’ 95.5 key chains with the
station logo on one side and an attorney or
law-firm ad on the other.

Encore Performance

Pollack is returning to Portland in April to
conduct another session geared to the legal
community. Interest is already building
in the event, and Ashenden believes
that's because of the goodwill created
i by the inaugural meeting.

“We didn't ask for any business at
the end of the session,” he says, ex-
plaining that the absence of a straight
pitch surprised and pleased the atten-

dees.

A major reason why Ashenden went for
the soft approach with the attorneys was be-
cause of his belief that legal is at the begin-

ning stages of a huge growth spurtas a
category that radio can go after on a
national basis.

“We do so much business-to-busi-

ness at our News/ Talker that we saw

R | i a this category and thought

play the firm’s phone
number. One Milwaukee attorney placed an
ad in Midwest Airlines Magazine with the head-

“We love to take risks
and go after some new
money, and this
category will continue to
grow across the
country.”

line “Breaking Your Noncompete.” In New
York, one attorney has linked up with WABC-
TV on a paid sponsorship for a feature called
“Consult With the Attorney” on the station
website.

This is where your radio station comes in.
At Rose City Radio, Ashenden was quick to
lock up three Internet domain names for a
website that his stations will maintain. All three
web addresses, including www.asktheoregon
lawyer.com, will point to a single website fea-
turing information on legal issues. Once the
website is active, Ashenden and his crew
plan to approach law firms and solo practi-
tioners to provide content on a sponsorship
basis.

Interestingly, the website won't feature any
branding for either KXL or Jammin’ 95.5. “We
don't need to,” Ashenden says. “We’ll just
manage the site.”

Additionally, an attorney can opt to spon-
sor a daily feature on KXL. “On KXL we offer
a CBS-style morning clock,” Ashenden says.
“ Among the sponsored series of vignettes is
‘Ask the Experts,” and we can offer one to an
Oregon lawyer.

“The sponsoring firm will then be the one
that will be called by our news team. The at-
torney will be branded as our expert, and the
firm gets the benefit of that. It's an easier way
to lock in that law-firm business.”

we could be very success-
ful with it,” Ashenden
says. “It's a revenue stream that I thought
should be on both stations, but we didn't
know how to approach the legal community.
The seminar gave us the training to go out and
seek that business. We love to take risks and
go after some new money, and this category
will continue to grow across the country.”

"RR MANAGEMENT-MARKETING -SALES

Yet that's what many people do.

need to budget for":

* Direct mail * Postage * Trade shows
¢ E-mail blasts * PR — agency fees * Travel and entertain-
* Employee recognition * PR — clipping services ment
¢ Equipment rental ¢ Print media * Website design
: * Gifts * Print production * Website mainten-
i * Loyalty programs * Printing ance

How To Create A Marketing Budget

Sales trainer Irwin Pollack has one simple statement to make about what
to do when you're in need of legal services. “Don’t wait to get into trou-
ble and then go to the Yellow Pages to randomly find a lawyer,” he says.

Pollack advises attorneys and law firms to put together a marketing budget
designed to help eliminate the scary scenario of choosing legal help simply be-
cause one firm’s Yellow Pages ad looks better than another’s.

Here is a list of what Pollack believes is “every single conceivable item you'll

» Ad-agency fees * Mailing lists * Radio/TV
* Booth development * Market research * Referral programs
g (trade shows) * Marketing bonuses » Software
§ « Client events » Marketing salaries » Sponsorship
_» Competitive research * Newsletters activities
* Computer supplies + Online media + Staff education
» Contract labor + Online production and training
¢ Customer research ¢ Qutdoor media » Telephone (toll-free
» Database management ¢ Outdoor production lines)

How To Lure A Lawyer To Your Station

n addition to radio-focused seminars, sales consultant Irwin

Pollack offers “Irwin Pollack’s Lawyer Marketing Institute.”
This three-hour session is designed to give lawyers on their own
or at a law firm the tools to better promote their businesses.

Pollack says the legal community has many
reasons to use radio to bring in more clients.
“In the Philadelphia area there are close to
15,000 attorneys,” he says. “There wasn't even
half that number 10 years ago.

“If attorneys aren’t willing to have a niche
or specialization area, they should certainly
differentiate themselves from other attorneys
and find ways to communicate to their target
audience what makes them unique.”

First Amendment Issue

According to Pollack, the First Amendment
allows attorneys and law firms to market
themselves. Until 1986, advertising by lawyers
was considered unethical and was against
state bar rules. But times have changed.

“The old-school attorneys still consider ad-
vertising to be voodoo,” Pollack says. “How-
ever, each state bar association has its own rules
and regulations as they pertain to marketing,
advertising and solicitation of alawyer. The first
thing one should do is go to the state bar offic-
es or its website and learn the rules.”

Under modern rules of professional respon-
sibility, a lawyer’s message must not be false
or misleading. Therefore, no attorney can say
they’ve never lost a case.

“What that means is that he’ll settle instead

of fighting for a client and maybe losing a
case,” Pollack says. “That's bad.”

So how does radio get involved? “Radio
can educate the legal community on why they
may need to market themselves,” Pollack
says. “Basically, it involves the same reasons
as any other advertising category.”

Pollack says that an attorney must first gen-
erate a database of past clients, referral attor-
neys, expert witnesses and all media sources
and send out a monthly in-house newsletter
to that database.

Second, a lawyer can conduct a seminar to
educate consumers on what they are stepping
into when seeking the services of an attorney.
Radio can easily tie in to such a seminar.

“Any station targeting 35-54 listeners ought
to be talking to an expert on estates, wills and
trusts,” Pollack says. “Why? Because those lis-
teners are getting to the age where they are go-
ing to start to think about those things. You're
not going to learn everything you need to know
in a 60-second commercdial, but you could ina
seminar sponsored with a radio station.”

Another idea Pollack has for radio teaming
up withalawyer or law firm is “Divorce Boot
Camp.” Seriously.

“A station could set up something like that

for people going down that road,” Pollack says.

www americanradiohistorv com

“And believe me, there are a lot of people who
could use a helpful session like that. An attor-
ney that does that will get leads out of it.”

Lawyers Just Like Retail Clerks

Lastly, Pollack says an attorney, in some
ways, isn't very different from the salesper-
son behind the counter at Macy’s or other
large department store.

“In radio, a sales manager is going to be
skeptical about hiring someone who worked

7

“Lawyers are a lot like
retail clerks. They don’t
think selling oneself is
nice. But that’s
something they really
need to start doing.”

Irwin Pollack

%

in retail,” Pollack says. “Lawyers are a lot like
retail clerks. They don't think selling oneself
is nice. But that’s something they really need
to start doing. Our job is to educate attorneys
to get people to ‘go to the counter,” if you will.”
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Geek Heaven

Tech-oriented web hangouts, plus a news roundup

2

.« nybody who has a reputation for being at all tech-savvy

-is used to the question “Where do you hear about this
stuff?” Here, in no particular order, are some of the places tech
types hear about all that stuff, along with a sampling of the kind
of information available — plus another site that’s just for fun.

NewsFactor Network

Don't let the busy site design at News-
Factor Network (www.newsfactor.com) in-
timidate you: This is one of the best sourc-
es of original tech-oriented reporting on
the ‘Net. The website for NewsFactor mag-
azine features just about every aspect of
tech news, with a business-to-business
spin.

Among the stories on the homepage at
press time: a top story on the Japanese
rollout of Toshiba’s new high-definition
DVD player (the first to make it to mar-
ket); a warning about the latest Internet
Explorer exploit, which uses spoofed
BBC news pages as bait to install key-log-
ging software; a feature on the “Second
Life” online role-playing game; and a fas-
cinating item on the United Nations’
Mobile Deployment Telecom System, a
network of vans loaded with telecommu-
nications equipment that can serve as
instant communications centers at disas-
ter sites and elsewhere.

Betanews

As its name suggests, Betanews (wwiw.
betanews.com) serves as a clearinghouse
for beta releases of games and other soft-
ware. But it’s also a pretty good news site.
It doesn’t range as broadly as NewsFac-
tor, but it gets the headlines up fast and
is perfect if you just want a quick hit of
high-tech news.

Featured topics at press time included
the Electronic Frontier Foundation’s move
to appeal a court decision allowing Apple
Computer to subpoena bloggers’ sources
for confidential info leaked on blogs; Goo-
gle’sjob posting looking for a manager for
a product to “enhance users’ television-
viewing experience”; an item on Google’s
adding advertising to Google Maps (yes,
Betanews covers Google a lot); and a re-
port on a new study of the potential tu-
mor risk from cell-phone use.

Engadget

Want to know about the latest gadgets
as they happen — as they're released,
rumored or just speculated on by some
blogger somewhere? Then Engadget
(www.engadget.com) is the place to hang
out.

Engadget is an engaging, frequently
updated blog having to do with camer-
as, cell phones, PDAs, GPS systems, serv-
ers, gaming devices, personal video re-
corders, digital audio players and just
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about any other techie hardware you can
imagine.

A sample of what was on the site at
press time: An item on seven major mov-
ie studios’ decision to make digital mov-
ies available through Movielink and Cin-
emalNow, with the editorial comment that
the studios’ proposed price point of $20-
$30 for first-run movies is “way, way too
much, if you ask us”; a peek at Sony’s
new line of flash-memory digital audio
players (so far available only in China);
and a note that XM Satellite Radio is fi-
nally taking pre-orders for its Pioneer
Inno portable players, introduced at the
Consumer Electronics Show in January.

Gizmodo

Though the sites are not affiliated, Giz-
modo (www.gizmodo.com) sometimes
comes across as Engadget’s snarkier kid
brother. The blogs cover much the same
territory, but Gizmodo is more likely to
stray into areas like toys and furniture —
there was a nifty hand-built wardrobe on
the homepage at press time.

Anybody can (and seemingly does)
comment on Engadget, but Gizmodo al-
lows comments by invitation only. So
how do you get invited? Tip the Gizmo-
do-ites to news a couple of times, or work
for Microsoft, Motorola or some other
tech company in which Gizmodo has a
particular interest, and you're in.

Extreme Tech

It this: “The P4 was initially launched
at 1.4 and 1.5GHz frequencies, using a
423-pin socket and sporting 256kb of L2
cache. In a radical shift, the new CPU only
had 8kb of L1 cache, but it also used a
trace cache that held up to 12k pre-decod-
ed operations” makes you eager to read
more, Extreme Tech (www.extremetech.
comy is the site for you.

With a slogan of “Build it, tweak it,
know it,” Extreme Tech, a Zitf Davis web-
site, is oriented mostly to the technologi-
cal hard-core who build their own systems
and push those systems to the limits.

Though gearheads are the target audi-
ence for Extreme Tech, that doesn’t mean
there’s no material of general interest on
the site. For example, look under “3D
Graphics, Audio & HDTV” for Ziff Davis
Sr. Tech Analyst Loyd Case’s “The iPod
and the Audiophile” column on Case’s
adventures getting his music encoded
and playable in a lossless format.

The reviews of audio products are also
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Digital Bits

Clear Channel Makes Deal With Google

Reuters reported April 3, based on an internal memo obtained by the wire ser-
vice, that Clear Channel has struck a deal to use Google’s search engine on its
radio-station websites. Reuters reported, “Beginning this month, the company’s 7
million Clear Channel radio listeners who visit their websites will be able to make
Google searches directly from Clear Channel’s sites, the Clear Channel memo to
its staff said”

CC will also reportedly be using Google's paid search service, which serves ad-
vertising based on search terms. R&R’s call to Clear Channel Online Music &
Radio for comment was not returned by press time.

Los Angeles Dodgers Available In HD

Los Angeles Dodgers flagship News KFWB/Los Angeles and FM Talk cluster-
mate KLSX announced that, beginning with the April 3 season opener against

. Atlanta, all Dodger games will be available on KLSX’s HD2 channel, Free 2 HD.

KFWB GM Pat Duffy said, “When the Dodgers are on the radio, listeners come
from all over the dial. Now fans can hear Vin Scully, Rick Monday and Charley
Steiner on the next generation of the radio dial on HD Radio.”

CEA: Average Household Owns 26 CE Devices

The average household now owns 26 consumer-electronic products, up from
25 in 2004, according to the Consumer Electronics Association’s latest “CE Own-
ership and Market Potential Study,” released March 31. The top five growth sec-

. tors: MP3 players, digital cameras, car video systems, in-dash CD players and

Y

notebook PCs.

MP3-player ownership grew fastest by far, with household penetration at 25%
in 2005, up from 15% in 2004. CEA Director/Industry Analysis Sean Wargo said,
“This is the only category to have tripled growth in a year. Eight million units
shipped in 2004, and shipments surpassed 25 million in 2005. We anticipate an
additional 30 million wilt ship this year, which puts MP3 players right up there with
televisions.”

Ownership of digital cameras rose from 49% household penetration in 2004 to
57% in 2005; in-car video systems grew from 9% to 15%; in-dash CD players
grew from 57% penetration to 62%, and notebook PCs grew from 30% house-
hold penetration to 34%.

CEA President/CEO Gary Shapiro said, “America’s love affair with consumer
technology products continues. Consumers across the nation recognize that dig-

« ital products enhance the way we all work, live and play. Digital products are cool,
and the CE industry remains hot.”

The Price Of A Free iPod: Spam

New York's tireless Attorney General, Eliot Spitzer, has filed suit against Gratis

. International, operator of such websites as FreeiPods.com, alleging that Gratis

-

was involved in “the largest deliberate breach of privacy in Internet history”

Gratis operates a network of websites that offer a chance to earn free iPods or
other prizes by signing up to receive offers from Gratis and referring friends who
also sign up (for example, it takes five unique referrals to earn an iPod from
FreeiPods.com).

Spitzer alleges that between 2000 and 2004, despite a privacy policy that prom-
ised “We will never lend, sell or give out for any reason your e-mail address or
personal information,” Gratis sold access to millions of its users’ e-mail address-
es to three Internet marketing firms that then deluged the Gratis users with spam.

During the course of the attorney general’s investigation Gratis repeatedly de-
nied selling e-mail addresses and other information to third parties.

Jupitermedia Research Division Sold

Technology and content company Jupitermedia has sold its JupiterResearch di-
vision to investment company MGC Capital for $10.1 million in cash and debt.
MGC has merged the division with another of its holdings, Kagan Research, to
form JupiterKagan.

Jupitermedia Chairman/CEQO Alan Meckler said, “The sale of the JupiterResearch
business is further evidence of Jupitermedia’s strategy to be primarily focused on
our rapidly growing digital asset collections. The funds received will continue to

- strengthen our balance sheet and allow us to have greater buying power for more

acquisitions for our Jupiterimages division.”

o e = iz —

S W S

of interest, and a surprisingly entertaining
series on case modification just wrapped
up but is still available on the site.

Orisinal

Not that people in radio or records have
a lot of extra time on their hands, but if
you need a way to wind down for a few
minutes, design firm Ferry Halim’s Ori-
sinal (www.orisinal.coni) is one of the pret-
tiest places to waste time on the ‘Net.

The site features nearly 60 simple but
beautiful Flash-based games that are also

wwWw americanradiohistorv com .

great demonstrations of what Flash ani-
mation can look like. The days of crude
web animation are over, and if your web-
site’s Flash introisn‘t up to this standard,
consider having it reworked (or, better
yet, dump it entirely).

Quick games to try: “The Truth Is Up
There,” where you “earn money” for
shooting footage of flying saucers; “The
Perilous Voyage,” featuring an exceeding-
ly cool dragon; “Cats,” a mildly challeng-
ing diversion for feline fans; and “Windy
Days,” a kid-with-a-kite adventure.
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" lankato, MN spent April Fool's weekend under the
warped promotional spell of Paige Nienaber of CPR. Linder
Media decided it was the perfect time to morph KDOG from
Hot AC to Classic Hits and wanted to do so with a combina-
tion of flair and stupidity, so say hello to the format of tomor-
row, today: “Chinese Classic Hits” on “Kung Pao 96.7.” “Last
Friday, owner Jen Linder announced on the air that, after the
biggest audience-research project in Minnesota history, the
overwhelming musical choice was Chinese music,”
Nienaber.

With only two days of prep time, staffers somehow located

says

an entire Chinese music library, and, for the whole weekend,
the format rolled, complete with glowing client testimonials
and imaging cut by a local nail stylist featuring gems like “Pro-
letariat, anti-letariat, everyone loves the great new sound of
- Kung Pao 96.7'” “Kung Wow? No,
Kung Pao 96.7” and “News, propa-
ganda and sports with Brad and Sa-
rah in the mornings, only on Kung
Pao 96.7!”

Sadly, the revelry ended Monday

when Linder apologized for read-

ing the research numbers upside
down and relaunched KDOG as
Classic Hits. “This is one for the history books,” Nienaber
modestly tells ST. “When | die, | want this stunt somehow
acknowledged in my obit: ‘Paige Nienaber, blah blah blah sex
machine to all the chicks blah blah blah founder of the Kung
Pao format.””

Kung Mao, mormngs ]

Label Love

* It's official: In the wake of the recent split of Universal
Music Group into two labels, Sr. VP/Promotion Valerie
Delong has left the company after nearly a decade of ser-
vice. Delong says she was offered a New York-based head
of promotion position with the company but elected to re-
main in Los Angeles with her family. She can be reached at
310-617-2711.

* As the Sanctuary Group continues with its global restruc-
turing, Sanctuary Records Group North America CEO/Presi-
dent Tom Lipsky is leaving the company, effective June 30,
when Sanctuary will close its Raleigh offices.

Exhemely Dumb Home Makeover

The Hot Mommg Mess of WlHT (Hot 99 S)IWashmgton
is well-known to ST readers as the purveyor of some of the
dumbest radio stunts ever. This time hosts Mark Kaye and
Kris Gamble tried like hell to showcase their warmer, fuzzier
side. “We received an e-mail from an organization called Re-
building Together, which transforms the homes of injured sol-
diers to make them more accessible — they install ramps,
handicapped bathrooms, etc.,” Kaye tells ST. “They were
working with a 23-year-old Iraq war vet named Jay who had
been shot in the neck and paralyzed. The organizers of the
charity asked Jay if there was anything else that they could
do to make him happy, and Jay told them he really, really
wanted to meet Hot 99.5’s own stunt boy, Teapot Tim. So
we made it happen.”

Last week Teapot Tim swept into Jay's house to make Jay’s
dream come true. “After Jay got over the initial shock of meet-
ing his favorite celeb, we showered him with gifts to make
his life a little hotter,” says Kaye. “First, an HD Radio, so he

can listen to his favorite show,

The Hot Morning Mess, in high-
definition. Did you know that
Teapot Tim sounds a lot dumber
in HD? We also hooked him up
with a DVD library featuring the
latest Hollywood hits, the obliga- - -
tory ‘Teapot Tim Is My Home- jay (1) with his homeboy,
boy’ T-shirt and, the piece de re- 7€ap0t

sistance: an autographed poster of Bo Bice, Jay’s favorite
American Idol contestant ever. It was truly a fantastic day! Lots
of people called to thank us for helping out. | tried explaining
that sending Teapot Tim is hardly an honor. In fact, | felt the
family had been through enough, but they really seemed to
appreciate it.”

mﬁmﬂeﬁ

* R&R has Iearned that KSPN (ESPN Radlo)/Los Angeles
PD Ray Kalusa has left the building.

* Kent Phillips, who wears several stylish hats as PD/
morning guy at Fisher Hot AC KPLZ/Seattle and Group Pro-
grammer for Fisher, will now spend more time developing
programming for the company. Phillips has been with KPLZ
since 1986.

* PD Gina Juliano exits after a short run at Wilks Alter-
native KFRR/Fresno. Juliano, who previously spent more than
three years as OM/PD of WARQ & WMFX/Columbia, SC, is
looking for her next gig; reach her at 559-790-1990 or
ginajuliano@aol.com. KFRR Asst. PD/MD/midday dude Jason
“Hammer” Squires hops into the PD seat.

* Priestly is named MD of XM's Pop channel, Top 200n20,
where he will have the extreme pleasure of working with PD
Michelle Cartier. Priestly slides across the hall from his cur-
rent gig as MD/air talent at XM’s '90s on 9.

* “Slammin’” Sammy Suarez, who spent the past few
years at KELZ and KXXM in San Antonio, has landed in the
bustling metropolis of Bozeman, MT as PD of Clear Channel
CHR/Pop KISN (96.7 Kiss FM). He replaces Erik O'Connor,
who took a corporate PD position with another group in
equally lovely Lewiston, ID.

* MD Tommy Hurtado is upped to PD of KBZD (99.7
The Party)/Amarillo, TX. His first executive order: inking the
syndicated Star & Buc Wild Morning Show, which handily fills
the wakeup gap left by ex-PD Chuey Fuentez, who departed
last week.

* There's a disturbance in the Lexington, KY Force as Asst.
PD/MD Stiller exits Cumulus Active Rocker WXZZ due to
those pesky budget cuts. “Being unemployed sucks!” yells
Stiller. Reach out to him at this suddenly appropriate e-mail
address: unemployed_stiller@yahoo.com.

* PD Paco Jacobo has left la casa at Radio Campesina
CHR/Rhythmic KBDS (Play 103.9)/Bakersfield.

* PD Scott Strong is leaving Susquehanna Classic Rock
KDBN (93.3 The Bone)/Dallas by April |5 for a new career
in event marketing. “It’s something |'ve been interested in for
some time,” Strong tells ST. “The bonus is that I'll get to stay
in Dallas.”

Ast.PDMD/aftemoontalentBlakeRogevssuppedto
PD of Clear Channe! Triple A KWMT (92.9 The Mountain)/Tuc-
son. The stripes were gratefully handed over by OM Tim
Richards, who will continue to program CHR/Pop dlusterbuddy
KRQQ. ‘
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* Apex CHR/Pop WIHB (B92)/Charleston, SC PD Kobe
unveils the station’s new B92 Morning Mess, consisting of Mike
Kruz, who moves from nights; co-host Baylie, formerly of
WHBQ/Memphis; as well as “three midgets, a Mormon and

a three-legged squirrel,” says Kobe. He also announces the
arrival of night jock Panche, former MD/night jock at WNOK/
Columbia, SC, who will share co-MD duties with midday jock
Dave Ryan.

* News from Cumulus Hot AC KBBY (B95.1)/Oxnard-

| Ventura, CA, where night jock Matt Michaels is vaulted into

the blinding spotlight of Asst. PD/MD/midday dude-dom, re-
placing Darren McPeake, now headed to KIOI/San Francisco.

Quick Hlts |

. Bradley Ieaves afternoons at Clear Channel Hot AC

KYSR (Star 98.7)/Los Angeles as subtle musical changes
Continued on Page 22

()TIMELINE

LEARAGO /|4

. J D. Gonzalez named VP/Programming
Services for Univision Radio. i
» John Butler elevated to VP/Promotion |
at Curb Records.
. Kevin Vargas named PD of WHDR/M:i-

John Butler

YEARSAGO ‘o

* Steve Sapp named PD of XHCR/San Diego.

« Patti Martin named Program Manager at WDRV/Chica-
go.

= Randy Acker promoted to VP of Def Jam/Def Soul Rec-
ords.

“ Y EARS A GO

» Michael Fischer appointed PD of KOAY/
Dallas.
» Gene Knight named PD of KKBH/San
Diego.
= Debi Fleischer elevated to Columbia/ ™
Nashvitle VP/Nat'{ Country Promo.

5 .

K

Debi.

Fleischer

@YEA RS“ABO: "

» Jack Silver named PD of WLUP/Chicago.
« Daniel Hoffman appointed Sr. VP at Tommy Boy.
* Pat McMahon named PD of KMGC/Dallas.

YEARS AGO

* Bob VanDerheyden transfers to VP/GM

F

at WHTT/Boston,
« Charly Prevost resigns as Island Rec- i
ords President.
* Frances Preston named Exec. VP/
COO at BML.

Frances
Preston

35}@%7 EARSAQO . . 1

* Ron Denman promoted to GM at KSFX/San Francisco.

« Miller London Jr. promoted to VP/Sales at Motown
Records.

» Tim Sullivan joins KWST/Los Angeles as VP/GM.

P e

= Al Coury named President of RSO Records.
» Artie Mogull named President of United Artists Records.
« Don Benson named Asst. PD at WQX//Atlanta. p
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Continued from Page 21

begin. Weekender Jimmy has ably stepped into the breach
for now.

* After being gone for about 37 minutes, Tic Tak & The
Freak Show proudly returns to WKSC (103.5 Kiss FM)/Chi-
cago, where they’ll be heard weekdays from 4-8pm. Acting
PD Steve Perun is pumped, saying, “Yep, The Freak Show is

back, but for how long, we're not sure.”
* WPOW (Power 96)/Miami PD Tony The Tiger moves
night co-host Baby Bree into

middays. The shift has been va-
cant since Chi Chi went bye-
| bye.

* KBMB (103.5 The Bomb)/

Sacramento morning show pro-

ducer Mixxula (not pictured) has

gone buh-bye. He's availabie at |

ixxuia. not Chocula.
mixxula@aol.com. \

* John Marty is the new night dude at Mississippi Media
Active Rocker WCPR/Gulfport, MS, replacing Fatguy, who left

several weeks ago. Marty previously worked in New Orleans
at WCKW and KKND (The End) and did two stints at WEZB |
(B97). He also used to do mornings at WCPR’s Pop ’
clustermate WXYK (107-1 The Monkey).

BOX OFFICE TOTALS
March 31-April 2

Title (Distributor) $ Weekend $ To Date

1 Ice Age: The Meltdown (Fox)* $68.03 $68.03
2 Inside Man (Universal) $1543 $52.50
3 ATL (WB)* $1155 $1155
4 Failure To Launch (Paramount) $6.46 $73.08
5 V For Vendetta (WB) $6.29 $56.65
6 Stay Alive (Buena Vista) $4.50 $17.28
7 She’s The Man (Paramount) $4.42 $2662
8 Slither (Universal)* $388  $3.88
9 The Shaggy Dog (Buena Vista) $3.24 $53.55
10 Basic Instinct 2 (Sony)* $320 $320

‘First week in release. All figures in millions.
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include Take
the Lead, whose Republic/Universal soundtrack showcases
Bone Thugs-N-Harmony, The Black Eyed Peas, Jae Millz,
Rhymefest, Dirtbag, Remy Ma, The Empty Heads, Kem and
others.

— Julie Gidlow

ine

* PD Bruce Cherry gives the big virtual thumbs-up to part-
timer Ce Ce Brooks, promoting her to middays at Entercom
AC WKTK/Gainesville. She replaces Camille Somers, who left
a while ago.

* After an exhaustive six-month search for a night jock,
KUCD (Star 101.9)/Honolulu PD Jamie Hyatt decided to bring
back [insert drumroll] fan fave Fernando The Love Ma-
chine. “Fernando was our Promotion Director from 2001-
2002, until he left to tour the country as a member of the
alt/ska band Go Jimmy Go,” Hyatt tells ST.

* Bryon Mengle, Marketing/Promotion Director for San-
dusky's KLSY & KiXI-AM/Seattle,
returns to his on-air roots: He's
| the new morning show co-host at
| KWPK/Bend, OR, replacing Becky
Broderick.

* We recently shared the amaz-
ing tale of A] Bender, ak.a. Gabe
Schirm, who left nights at KSME
(96.1 Kiss FM)/Ft. Collins, CO

when he landed a sweet gig host-

“It's pronounced ‘Fye-gor.”™"

ing the new Travel Channel show 5 Takes. Current Kiss morn-
ing guy Big Rob slides into nights as OM/PD Chris Kelly
bravely returns to mornings after a nine-month absence. “No
doubt Starbucks is glad to have me back on the air,” Kelly
says. “They stand to make the GNP of most small countries
off of me yet again.”

* WZKL/Canton, OH PD John Stewart slaps Imaging Di-
rector/night jock stripes on weekender Igor — “Not the one
with the hump,” Stewart insists. Igor lurches over from the

same position at WXRK/Cleveland.

Formats You'll Flip Over

Ramar Communications’ KSTQ/Lubbock, TX has made
the transition from Regional Mexican to CHR/Rhythmic as
“Hot 97-3, No. | for Hip Hop, R&B y Mas” under the direc-
tion of Eddie “Dog” Moreno, who also oversees
clustermate KXTQ. Vince Carrillo is Asst. PD/mornings;
Gilbert Saldana is doing afternoons; and Tino Cochino,
host of The No. ! Night Show in Texas, crosses the street from

the same shift at KBTE. McVay Media’s Jerry King is consult-
ing.

| And Finally....

| Radio’s syndicated “Gift to Mornings,” Kidd Kraddick (pic-

' tured on right), didn’t just do the usual boring Q&A crap last

‘ week when he was visited by Mr. Britney Spears himself,
Kevin Federline. Terminal white dude Kraddick bravely chal-
lenged K-Fed, a world-renowned former backup dancer, to
a dance-off on the interactive video-arcade game Dance
Dance Revolution, donated
by Sega Gameworks. After §
several grueling rounds, "
witnessed by fascinated ci-

vilians who pressed their

pieholes to the studio’s
glass windows, Kraddick,
enjoying home-field advan-
tage, was declared the Un-

disputed Dance Champion
of Irving, TX 75039. The

gracious winner declared, “|

Getting their game faces dn.

beat him! | beat him! | beat him! | beat him! | beat him!”
Later, after they toweled each other off, Kraddick was even
more magnanimous to Federline, remarking, “I put it out

there. | said it would happen, and it did. | made you my bitch,

’ and there’s nothing wrong with that.” K-Fed, who, by all ac-

counts, was a great sport, responded, “You need to get a T-
shirt printed up with that.”

TOP 10 SHOWS

Total Audience
(110.2 miltion households)

March 27-April 2
Aduits 18-49

1 American Idol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) | 2 American Idol (Wednesday)
3 cs 3 Grey’s Anatomy
4 Grey’s Anatomy | 4 Desperate Housewives
5 Desperate Housewives 5 House
6 House | &6 Ccs/
7 Without A Trace 7 Lost
8 CSI: Miami | 8 Unanimous
9 Survivor: Panama — Exile 9 24

Isiand | 10 Survivor: Panama — Exile
10 Deal Or No Deal (Monday} | Island

Source: Nielsen Media Research
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Recorded by:
o Eantla Kitt

o Kylie Minogue
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With thanks to all the Program Directors and Disk Jockeys who through the years have made Santa _Baby
one of America’s best lobed Christmas songs.
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R ZUa® TOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART April 7, 2006

LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 T.L King Grand Hustle/Atlantic 531,797 -
- 2 TIM MCGRAW Greatest Hits Vol.2 Curh 232,253 -
2 3 VARIOUS High School Musical Soundtrack Walt Disney 163,876 +71%
- 4 GHOSTFACE KILLAH Fishscale Def Jam/IDJMG 115,742 -
- 5 ROB ZOMBIE Educated Horses Geffen/Interscope 110,308 -
- 6 SHAKIRA Oral Fixation Volume 2 Epic 80,093 -
3 7 JAMES BLUNT Back To Bedlam Custard/Atlentic 78,590 -30%
1 8 PRINCE N2 Universal Republic 74,11 -59%
- 9 ATREYY A Death-Grip On Yesterday Victory 71,393 -
10 10 ALAN JACKSON Precious Memories Arista 56,366 +10%
4 1 BARRY MANILOW The Greatest Songs Of The Fifties Arista 55,245 -25%
- 12 YEAH YEAH YEAHS Show Your Bones Dress Up/Interscope 53,754 -
5 13 NE-YO in My Own Words Def Jam/IDJMG 49,009 -29%
8 14 VARIOUS 1 Walk The Line: The Legend Of Johnny Cash Island/IDJMG 45,392 -16%
1" 15 CARRIE UNDERWOOD Some Hearts Arista 42,065 -14%
13 16 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfire/Universal Republic 40,003 -8%
14 17 MATISYAHU Youth Or Music/Epic 38,049 1%
18 18 NICKELBACK All The Right Reasons Roadrunner/|[DIMG 36,955 -8%
15 19 VARIOUS Walk The Line Soundtrack Wind-Up 35,059 -18%
20 20 ANDREA BOCELLI Amore Sugar/Decca 34,375 12%
27 21 KELLY CLARKSON Breakaway RCA/RMG 34,368 +9%
23 22 BLACK EYED PEAS Monkey Business A&M/interscope 33,961 +1%
7 23 BEN HARPER Both Sides Of The Gun Virgin 33,841 -40%
30 24 PANIC! AT THE DISCO A Fever You Can’t Sweat Out Fueled By Ramen 33,386 +9%
16 25 JUVENILE Reality Check Atlantic 33,364 -19%
25 26 SEAN PAUL Trinity VP/Atlantic 32,221 -2%
12 27 MARY J. BLIGE The Breakthrough Geffen 3zna -29%
24 28 JOSH TURNER Your Man MCA 31,660 A%
22 29 FALL OUT BoOY From Under The Cork Tree Island/IDJMG 30,420 -15%
21 30 E-40 My Ghetto Report Card Reprise/BME 30,327 -19%
26 31 PUSSYCAT DOLLS PCD A&M/Interscope 30,189 -5%
19 32 EMINEM Curtain Call Shady/Aftermath/interscope 29,830 -26%
29 33 KEYSHIA COLE Way It Is A&M/Interscope 29,129 -5%
38 34 MICHAEL BUBLE it's Time 143/Reprise 28,864 +13%
9 35 TEDDY GEIGER Underage Thinking Columbia/Sony BMG 27,983 -48%
32 36 ALL-AMERICAN REJECTS Move Along Interscope 27,585 0%
34 37 RASCAL FLATTS Feels Like Today Lyric Street 26,727 0%
33 38 KEITH URBAN Be Here Capitol 25,718 A%
37 39 CHAMILLIONAIRE The Sound Of Revenge Universal 25,7115 +1%
- 40 RAMMSTEIN Rosenrot Universal Republic 24,961 -
6 4 B.G. The Heart Of Tha Streetz Vol.2 Choppa City/Koch 24,251 -61%
40 42 NATASHA BEDINGFIELD Unwritten Epic 23,854 0%
28 43 HAWTHORNE HEIGHTS if Only You Were Lonely Victory 2331 -24%
41 44 CHRIS BROWN Chris Brown Jive/Zomba Label Group 23,236 -2%
- 45 FRAY How To Save A Life Epic 21,449 -
43 46 DEM FRANCHIZE BOYZ On Top Of Our Game So So Def/Virgin 20,601 -10%
42 47 JOHNNY CASH 16 Biggest Hits Legacy 20,132 -14%
45 48 JAMIE FOXX Unpredictable JIRMG 19,226 12%
17 49 KENNY ROGERS Water & Bridges Capitol 17,773 -56%
46 50 T-PAIN Rappa Ternt Sanga Jive/Zomba Label Group 17,310 -18%
© HITS Magazine Inc.
inT Rl L Tim McGraw’'s single “Hips Don’t Lie,” featuring Wyclef Jean, | +10%), RCA/
U,\\_ﬂ ﬂLBUMS Greatest Hits Vol. 2 wh%ch fhes performed together En lzst w]eek’s RMG’'s Kelly

Tl Is King

His King is chart royalty. Atlanta rapper T.L
proves the fourth time’s the charm, as his new
Grand Hustle/ Atlantic album, King, debuts
at No. 1 on the HITS .
chart with a year’s-
best first-week total
of 531,000. T1's WB &%
movie ATL bowed at {8
No. 3 at the box of- B
fice over the week-
end, making it a
double-barreled dis-
play for the hip-hop
vet.

(Curb) lands at No.
2, with 232,000 in ==
sales, giving WMG
the first two spots on
the album chart and
topping Walt Disney
Records’ still-surg- ,
ing High School Musi-
cal soundtrack,
which comes in at No. 3 with 164,000 in sales.
Def Jam/IDJMG'’s Ghostface Killah (No.
4) and Geffen’s Rob Zombie (No. 5) finish in
the top five with six-figure sales weeks the first
time out, followed by Epic’s Shakira. Her re-

Tim MCGraW

released Oral Fixation Vol. 2 album is back up |
to No. 6, thanks to the inclusion of the smash |

American Idol.

Custard/Atlantic’s James Blunt (No. 7) and
Universal’s Prince (No. 8) are holdovers from
last week’s top 10, while Victory’s Atreyu, bow-
ing at No. 9, give outspoken label chief Tony
Brummel two albums in the top 50, with Haw-
thorne Heights at No. 43.

Interscope’s Yeah Yeah Yeahs notch the
week’s other top debut, at No. 12, with a larg-
er-than-expected 54,000 in sales. Other chart
newcomers include Universal Republic rock-
ers Rammstein (No. 40) and Epic's jamming
The Fray (No. 45).

Aside from High School Musical, which is up
7%, other strong sales increases are registered by
ACR/ Arista Nashville’s Alan Jackson (No. 10,

Clarkson (No.
27-21, +9%), Fu-
eled by Ramen’s
Panic! At The
Disco (No. 30-24,
+9%) and Re-
prise’s Michael
Bublé (No. 38-34,
+130’0).

Lyric Street’s Rascal Flatts top the list of
albums that hit the streets on Tuesday, and,
at press time, the country-pop band was eye-
ing a year’s-best 700,000 in first-week sales,
followed by UTV’s Now 21, La Face/Zom-
ba’s Pink and Purple Ribbon/Virgin's Bub-
ba Sparxxx, all looking to bow in the top 10.

www.americanradiohistorv.com
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MIKE TRIAS

Bl

The4110nT.l.

Tip Harris, known to hip-hop heads around the nation as
rapper T.L, hits radio next week with “Why You Wanna,” the
latest from his just-released album,
King. The effort, his fourth major-
label full-length, boasts such |
guests as Pharrell, P$C, Young
Jeezy, Jamie Foxx, BG and Com-
mon. So what’s next for this rap
prodigy (he’s been spitting rhymes
since the age of 9), who already
runs his own successful imprint, ‘
Grand Hustle? TL

The ever-evolving T.I. stars in
ATL, his feature-film debut, which is out now. Harris plays 17-
year-old Rashad, a high school student and talented artist who's
trying to make something of his life while keeping his little broth-
er off South Atlanta’s mean streets. Also starring in the Chris Rob-
inson-directed film are Lauren London, Antwan Andre Patton
(ak.a. OutKast’s Big Boi), Mykelti Williamson and Keith David.

In 1980 Benny Mardones had a huge hit with “Into the
Night,” which has since become a classic ballad. Next week
Mardones returns to the music scene as he presents “Could We
Fall in Love Again,” from his up-
coming album Let's Hear It for Love.
The song is the lead single from
the new CD, which marks the first
time in 15 years that Mardones has
put out an album of all new songs.

Although recently diagnosed
with Parkinson’s disease, Mar-
dones maintains a busy tour
schedule. “There are days where I
wonder if I am going to be able to
use these vocal cords, if my legs are going to hold me up,” he
says. “But at this point in my life my fans are almost family.
They support me and help keep me going. As long as they want
to hear me sing, as long as they want to come to the shows, |
will pour every last drop of myself into performing.”

“Kerosene” has really lit a fire under Miranda Lambert’s ca-
reer. The song’s video has been nominated for three CMT Mu-
sic Awards: Female Video of the g
Year, Breakthrough Video of the
Year and Video Director of the [
Year (Trey Fanjoy). Fans can vote
online at CMT.com until April 7,
and the winners will be an-
nounced on April 10. “Kerosene”
also earned a Video of the Year
nom at the upcoming 41st annual #
Academy of Country Music
Awards, where Lambert is also
nominated as Top New Female
Vocalist. The awards ceremony takes place May 23 at the MGM
Grand in Las Vegas and will air on CBS.

While “Kerosene,” the title track of Lambert’s current album,
is still burning strong, she plans to go for adds at Country with
“New Strings” next week. You can be sure she’ll be pumping
up this track as she tours the U.S. and Canada through the be-

ginning of August.
Adam Gontier (vocals, guitars), Brad Walst (bass), Neil Sand-

erson (drums, vocals) and Barry Stock (guitars) took the rock
world by storm as Three Days Grace when their 2003 self-ti-
tled debut album spawned the hit “(I Hate) Everything About
You.” Next week TDG take to the airwaves once again as they
present “Animal I Have Become,” our first glimpse at their up-
coming album One-X.

The project was produced by none other than Howard Ben-
son and will reach store shelves on June 13. In the meantime,
you can catch the boys as they finish headlining shows in On-
tario, Canada, then embark on a spring tour with Staind on
April 20 that will run through mid-June.
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Let's Hoat It For Love

Benny Mardones {

Benny Mardones

B

Miranda Lambert

RR GOING FOR ADDS

mtrias@radioandrecords.com

0000006006006 000000000

Week 0f 4/10/06

CHR/POP

No Adds

CHR/RHYTHMIC

CHERISH Do It To It (Sho Nuff/Capitol)

CHRIS BROWN f/LIL WAYNE Gimme That
{Jive/Zomba Label Group)

0G PLAYBOY f/LIL BANDIT & BIG CAPONE Babe flow
Profile/AME)

T.1. Why You Wanna (Grand Hustle/Atlantic]
YOUNG LEEK Jiggle It (Def Jam/IDJMG)

URBAN

BLAK JAK Ride And Swerve {Universal)

DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin)

T.1. Why You Wanna (Grand Hustle/Atlantic)

TOO SHORT Blow The Whistle (Short/Jive/Zomba [ abel Group)

URBAN AC
SANTANA fIANTHONY HAMILTON Twisted (Arista/AMG)

GOSPEL

ANOINTED Mighty Long Way (Sony Urban/Columbia)
WILLIAM MURPHY |1l All Day (Sony Urban/Epic/

COUNTRY

GARTH BROOKS That Girl Is A Cowboy (Pearl/L yric Street)
KENNY CHESNEY Summertime (BNA/

LOST TRAILERS Call Me Crazy (BNA/

MIRANDA LAMBERT New Strings (Fpic/

VAN ZANT Things | Miss The Most (Columbia/

AC

BENNY MARDONES Could We Fall In Love Again (Warrior/
LATOYA LONDON State Of My Heart (Peak/Concord)

HOT AC

NEEDTOBREATHE You Are Here Lava/

SMOOTH JAZZ

RC & THE GROOVEDIGGERS Right Now Mooncycle/
ULTRABLUE Shiver 275/
WAYMAN TISDALE Get Down On It (Rendezvous)

ROCK

DANKO JONES First Date (Aguarius/EM! Music Canada)
P.0.D. Lights Qut /At/antic)

THREE DAYS GRACE Animal | Have Become (Jive/Zomba Label
Group)

ACTIVE ROCK

DANKO JONES First Date (Aquarius/EMI Music Canada)
EAGLES OF DEATH METAL | Want You So Hard (Boys Bad
News) (Downtown/Atlantic)

P.0.D. Lights Qut (Atlantic)

THREE DAYS GRACE Animal | Have Become
(Jive/Zomba Label Group)

ALTERNATIVE

ANGELS AND AIRWAVES The Adventure (Suretone/Geffen)
DANKO JONES First Date (Aquarius/FMI Music Canada)
DRESDEN DOLLS Sing (Roadrunner)

EAGLES OF DEATH METAL | Want You So Hard

(Boys Bad News) (Downtown/Atlantic)

THREE DAYS GRACE Animal | Have Become

(Jive/Zomba Label Group)

WORKING TITLE The Mary Getaway (I Lost Everything)
{Universal]

TRIPLE A

ALEJANDRO ESCOVEDO Arizona Back Porch/Narada/EMI)
CHRIS ISAAK King Without A Castle (Reprise/

JAMES HUNTER People Gonna Talk (Go/Rounder)

LUKA BLOOM First Light Of Spring (Cooking Vinyl)
RICHARD HAWLEY Just Like The Rain Mute)
STEREOPHONICS Maybe Tomorrow (Nettwerk)

CHRISTIAN AC

PLUMB Bittersweet (Curb/

CHRISTIAN CHR

BOBBY BISHOP He Won't Leave You (Beatmart/
KEVIN MAX Your Beautiful Mind Vorthern/
PLUMB Bittersweet [Curb/

CHRISTIAN ROCK

KEVIN MAX Confessional Booth (Northern/
OLD MAN SHATTERED Crash And Burn (lndependent)

INSPO

THIS HOPE Voice Of God (lndependent)

CHRISTIAN RHYTHMIC

GODCONSCIOUS Dreamin’ (G-Praise/

R&R'’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

ffagot@radioandrecords.com.

www.americanradiohistorv.com
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o
o~
N
o
p
SATELLITE
RADIO
Jon Zellner
Sr. VP/Programming
202-380-4040
Real Jaz XMU
Maxx Myrick Tobi
YOSVANY TERRY CABRERA Metamorphosis FLAMING LIPS At War With The Mystics
CHRISTIAN SCOTT Rewind That OFFICEQ & A
DAVID SCHUMAKER Endangered Species
Kiss
The Biend Kevin Kash
Mike Abrams SEAN PAUL Temperature
NATASHA BEDINGFIE.D Unwritten
CHICAGO Feel
The Loft

SHERYL CROW & STING Always On Your Side

Mike Marrone

The E'e BEN HARPER Never Leave Lonely Alone
. BEN HARPER Morning Yearning

Mike Abrams SEAN WATKINS Run Away Girl

RAY J What | Need SEAN WATKINS Whipping Boys

Hear Mpsu: The Village

Seth Neiman B Robert Aubry Davis

ng"":r"‘}‘s':ow"oﬁ’:; Cheatin’ Heart JULIETTE WYERS Clear

FRAY How To Save A Lif LYNN MILES Love Sweet Love

ATIIETE S LIZZIE WEST | Pledge Allegiance To Myself
JAY MANKITA Morning Face

The Move JOEL RAFAEL BAND Old Wood Barn

Luis Baro

DEBORAH BOND Afterday XCountry

LATRICE tAJAY-J & MARK GRANT Love is

Jessie Scott
SCOTT MILLER & THE COMMONWEALTH Citation

Suite 62 PINMONXEY Big Shiny Cars
: KRIS KRISTOFFERSON This Old Road
i C'e'gens b Lk A TOM RUSSELL Love & Fear
MARIAHCAREV(RCke'E S TRES CHICAS Bloom, Red And The Ordinary Gir
TAMAR {/PRINCE Beautiful, Loved And Blessed WILLIE NELSON You Dor’t Know Me
BPM
Skyy Upop
MARIAH CAREY #/SNOOP 00GG Say Somethin.. Ted Kelly

DE LOREAN Push It
CHANEL My Life
SARAH ATERETH Fade Away

SNOW PATROL You're All | Have
RICHARD ASHCROFT Music Is Power
A. BOCELLI {/C. AGUILERA Somos Novios...

Rob Edwards * 661-294-9000

Mainstream Country
David Felker

PHIL VASSAR Last [tay Of My Life
CRAIG MORGAN | Got You

Hot Country

David Felker
CARRIE UNDERWORD Don't Forget To...

Young & Verna

@RADID NETWORKS

Phil Hall» 972-991-9200

AC
Peter Stewart

CARRIE UNDERWOOD Some Hearts
NATASHA BEOINGFIELO Unwritten

Rejoice
WillieMae Mciver

ANDRAE CROUCH All About Jesus
DAMON LITTLE As Long As | Got Shoes
YOLANDA AOAMS This Too Shall Pass

David Felker Country Coast to Coast
CARRIE UNDERWOOD Don't Forget To... ;
KENNY CHESNEY Summertime Dave Nicholson

KENNY CHESNEY Summertime
Adult Contemporary Real Country
Andy Fuller Richard Lee

NATASHA BEDINGFIELD Unwritten

o>

gospel music channsi,

Alvin V. Williams « 770-969-7936

SUGARLAND Down in Mississipi (Up To No Good)
KENNY ROGERS | Can't Unlove You

The Touch

Stan Boston
URBAN MYSTIC | Refuse

Adds
BUILDING 429 Fearless Alternative Now
KRYSTAL MEYERS Fire Polychronopolis

KATELYN TARVER Wonderful Crazy

RED HOT CHILI PEPPERS Dani Califonia
3 DAYS GRACE Animal | Have Become

SUPERCHICK Anthem 19 HOOBASTANK Inside Of You
KIRK FRANKLIN Looking For You 14 MERCY FALL | Got Life
STEVEN CURTIS CHAPMAN Remembering... 14

THIRD DAY Cry Cut To Jesus 13 Country Today

JEREMY CAMP My Desire 1 John Glenn

BROOKS & DUNN Believe 10

BISHOP PAUL S. MORTON... Seasons 10 BILLY CURRINGTON Why, Why, Why
MICHAEL W. SMITH All In The Serve 9

FALLING UP Mocnlit 9 AC Active

SEAN SIMMONDS Won't It Be 9 Jonathan Steele

TEODY GEIGER For You | Will {Confidence)

Playlist for the week of March 26-April 2.

MATT KEARNEY Nothing Left To Lose
FALL OUT BOY Dance, Dance

RASCAL FLATTS What Hurts The Most

BUSTA RHYMES New York Sh*t
RICK ROSS M.I.AM.]. Streets
E-40 Tell Me When To Go

SIRIUSA

SATELLITE RADIOC

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Sirius Hits 1 The Coftee House
Kid Kelly Darrin Smith
DADDY YANKEE Rompe VINES Take Me Back
Hard Attack New Country
Jose Mangin Scott Lindy
36 CRAZYFISTS I'll Go Until My Heart Stops FAITH HILL The Lucky One '
SILENT CIVILIAN Rebirth Of The Temple JOSH GRACIN Favorite State Of Mind
WITCHERY Styx PHIL VASSAR Last Day Of My Life
JAKE OWEN Yee Haw
L;," 7,1' fent:r' Outlaw Country
M:)C:ms:;lllgnlllnF ture When All's Well ey
AN Al e BRUCE ROBISON You Really Let Yourself Go
ALOHA Your Eyes JOE ELY Put Down The Gun
ISLANDS Royal Gem
JASON COLLETT Hangover Days Sirius Disorder
. Meg Griffin
Faction SERGIO MENDES Timeless
Re ALEJANDRO ESCOVEDO Arizona
Jeft Regan . . ARCTIC MONKEYS| Bet You Look Geod On The...
ROB ZOMBIE American Witch GUILLEMOTS Trains To Brazil
RAY CASH Bumpin’ My Music GUILLEMOTS Made Up Lovesong
SHAWN CAMP Fireball
Jam On
Gary Schoenwetter Area 33
JOHN BUTLER TRIO Something’s Gotta Give Howard Marcus
FRAME OF MIND The Good Life PAUL OAKENFOLD... Faster Kill Pussycat
NU FREQUENCY Buy Me
DJS ARE ALIVE Gimme Some Love
The Pulse JUNKIE XL Today
Haneen Arafat TOM SAWYER f/ANNA HERRERO Give Me A Chance

SOLARSTONE f/JESS Like A Waterfall

Praise
Starlite Pat McKay
Haneen Arafat YOLANDA ADAMS This Too Shall Pass

21:03 t/J MOSS I'm Sorry
YOUTH FOR CHRIST The Struggte Is Over

TYE TRIBBETT Victo
Underground Garage v
Kid Leo Reggae Rhythms
THE RACONTEURS Steady. As She Goes Pat McKay
. l CAPLETON Toppa Tings

Hip-Hop Nation VYBZ KARTEL Higher Altitude

: : SKATALITES Guns Of Navarone
Reggie Hawkins RICHIE SPICE Open Da Door

Universo Latino

7N\
q,musuc

Radio
Jay Frank « 310-582-7770
John Lenace 310-582-7773

ANGELS AND AIRWAVES The Adventure
ANTI-FLAG The Press Corpse

BLACK EYED PEAS Gone Going
BOYSETSFIRE The Misery Index
CARRIE UNDERWOOD Don't Forget To...
CHARLIE WILSON No Words

CHEAP TRICK Perfect Stranger

CROSS CANADIAN RAGWEED This Time Around

DIXIE CHICKS Not Ready To Make Nice
DMX We In Here

DRE Chevy Ridin’

ERIC BENET Pretty Baby

FIELD MOB f/CIARA So What

FORT MINOR Where'd You Go

HINDER Lips Like An Angel

LADYTRON Destroy Everything You Touch
LIL JDN Snap Yo Fingaz

PLAYAZ CIRCLE U Can Betieve It
CHARLATANS U.K. Blackened Blue Eyes
LITTLE WILLIES Roll On

STREETS When You Wasn't Famous
WRECKERS Leave The Pieces

TOO SHORT Blow The Whistle

TRES CHICAS Drop Me Down

TYRA Still in Love

VAN MORRISON There Stands The Glass

Video
Jay Frank » 310-582-7770
Colleen Quill » 310-582-7768

ASHLEY PARKER ANGEL Let U Go
ATREYU Ex's And Oh's

JAMIE FOXX DJ Play A Love Song

JEWEL Again & Again

KELIS Bossy

KORN Coming Undone

MOBB DEEP Put 'Em In Their Place

|

JONES

Ken Moultrie« 800-426-9082

24 Hour Formats
Jon Holiday * 303-784-8700

Rock Classics
Adam Fendrich
CHEAP TRICK Perfect Stranger

U.S. Country
Penny Mitchell

SARA EVANS Coalmine
GARTH BROOKS That Girl Is A Cowboy
EMERSON ORIVE A Good Man

CURRENCY I/ LIL WAYNE Where Da Cash At Gino Reyes
AZUCAR MORENO Clavame
Shade 45 JULIETA VENEGAS Me Voy
Lil Shawn LAURA PAUSINI Tu Nombre En Mayusculas
PIMP C Pourn Up Rumbon
Gino Reyes
Chill INDIA Solamente Una Noche
TONY SWING Hit The Dance Floor
Geronimo BABY RASTA Hay De Mi
SWAYZAK Ease MyMind
MOBY God Moving Over The Face Of The World
ISNEP
Artist/Title Total Plays
HIGH SCHOOL MUSICAL Breaking Free 78
HIGH SCHOOL MUSICAL We're All In This Together 75
CRAZY FROG Axel F 7
BOWLING FOR SOUP 1985 7
ALY & AJ. Rush 70
B5 Keep Your Head In The Game 69
BLACK EYED PEAS Let's Get It Started 68
HIGH SCHOOL MUSICAL Start Of Something New 63
NATASHA BEDINGFIELD Unwritten 32
HANNAH MONTANA Best Of Both Worlds 32
WEEZER Beverly Hills 3
HILARY DUFF Wake Up 31
ASHLEE SIMPSON L.O.VEE. 30
RAVEN Some Call It Magic 30
JESSE McCARTNEY Beautiful Soul 29
CHRIS BROWN Yo (Excuse Me Miss) 28
BS Who's Afraid Of The Big Bad. .. 28
HILARY DUFF Beat Of My Heart 27
PUSSYCAT DOLLS Stickwitu 25
GWEN STEFANI Rich Girl 25

Music
CHOICE

Your Music. Your Cholce.™

30 million homes
27,000 businesses

Available on digital cable and DirecTV

Damon Williams ® 646-459-3300
Today’s Country
John Hendricks
VAN ZANT Things | Miss The Most
Americana
John Hendricks

DON HAYNIE & SHERYL SAMUEL Playin’ in The...

LIVE LOM

Travis Storch* 866-365-HITS

Top Pop

JAMES BLUNT You're Beautifut
KELLY CLARKSON Walk Away
DANIEL POWTER Bad Day
SAVING JANE Girl Next Door
PINK Stupid Girls

Top Christian

KIRK FRANKLIN Looking For You
YOLANDA ADAMS Victory
MARVIN SAPP Do You Know Him
THIRD DAY Cry Out To Jesus
BYRON CAGE | Will Bless The Lord

Top Folk
ANAIS MITCHELL 1984

DAROL ANGER Are You Tired Of Me, My Dariing?

CHERYL WHEELER Defying Gravity
UNCLE EARL Take These Chains

Playlist for the week of March 26-April 1.

MARY SUE TWOHY "Twas The Oid Road

www.americanradiohistorv.com
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COLOR THEM BLUE.... Tne boys of Evans Blue stopped by Sirius’ fabulous New York headquarters recently. Seen here
waving devil-horn hand signs with abandon are (I-r) Evans Blue guitarist Parker Lauzon; Sirius Octane jock Kayla: Evans Blue
drummer Darryl Brown, manager Mari Dew and singer Matisyn; and Sirius Octane PD Jose Mangin.
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9. JAMES BLUNT You're Beautiful
10. NE-YO So Sick

Top 10 Albums
. RASCAL FLATTS Me And My Gang

T\ King

. YEAH YEAH YEAHS Show Your Bones
. FLAMING LIPS At War With The Mystics

. TIM McGRAW Greatest Hits, Vol. 2

C M i )
| - I TELEVISION
(Lo Sy 3 75 million households COUNTRY MUSIC TELEVISION
Rick Krim 75.1 million households
72 million households Exec. VP Brian Philips, Sr. VP/GM
Adds ' Chris Parr, VP/Music & Talent Tube Tops * The Five Browns, The Tony
KELLY CLARKSON Walk Away 4 . ot
HOOBASTANK It | Were You Trace Adkins, Brooks & Danza Show(check local listings
LL COOL J (/JENNIFER LOPEZ Control Myself 22 RIHANNA 505
REO HOT CHIL! PEPPERS Dani California i for time and channel).
OEM FRANCHIZE BOYZ Lean Wit . Rock Witk 21 DIXIE CHICKS Not Ready To Make Nice D.unn, Ke"")" Chesney, Faith )
SEAN PAIL Temperatre o KEITH ANDERSDN Every Time | Hear Your Name H|||, Toby Kenh’ Tim McGraw, sm‘ m
FALL OUT BOY A Litl Less Sixteen Candles... 20 mlm Artist/Title ™ LW Rascal Flatts, Sugarland, Car- . mary J. Blige, Saturday Night
BROOKS & DUNN Believe 252 rie Underwood, Keith Urban . s
BRG] ik A KEITH URBAN Tonight | Wanna Cry %2 ’ Live (NBC, 11:30pm ET/PT).
MATISYAHU King Without A Crown 19 CONCERT PULSE JASON ALDEAN Why 23 91 and Gretchen Wilson are slated Monday, &'10
ALL-AMERICAN REJECTS Move Along 7 KENNY CHESMEY Living In Fast Forward 23 21 to perform live from Nashville on Paula Abd I" inervi
SHEDAISY I'm Taking The Wheel 23 20 * Paula ul is interviewed
8 i Avg. Gi .
L AL 181 | pos. artist “fn 000s) | [BRAD PAISLEY wWhen 1 Get Where m Going 22 23 the 2006 CMT Music Awards and Sean Paul performs on Ja
CHRIS BROWN Yo (Excuse Me Miss) 16 1 BONJoVI $13486 TOBY KEITH Get Drunk. An’d Be Som.ebody 2z2n (Monday, 41 0, 8pm ET/PT). pel y
om0 i sl | 2 sy | Lo oG 2 g A7 i
S .
YEAH YEAH YEAHS Goid Lion 12 3 GEORGE STRAIT ser5.6 e Ao ' * Dilated Peoples, Carson
4 COLDPLAY $865.7 DIERKS BENTLEY Settle For A Slowdown 20 16 , )
ALY & AJ Rush 1 5 TRANS-SIBERIAN ORCHESTRA $567.1 JOSH TURNER Your Man 18 25 *NBC's Tim McGraw: Reflect- Daly.
6 RASCAL FLATTS $418.8 CARRIE UNDERWOOO Don't Forget To... 18 19 ed showcases a performance
ASHLEY PARKER ANGEL Let U Go ik 7 NICKELBACK $3647 SHERYL CROW & STING Always On Your Side 18 10 . p Tuesday, 4/11
JAMES BLUNT You're Beautiul 10 8 KEITH URBAN $452 | |GRETCHEN WILSON Poltically Uncorrect 17 18 from New York City's Avalon, as Pink, Regis & Kelly.
PUSSYCAT 0OLLS Bee 0 9 RICKY MARTIN $312.9 GEORGE STRAIT Seashores Of Old Mexico 17 14 well as behind-the-scenes foot- » 1eg :
¢ 10 LARRY THE CABLE GUY $3109 | 1aSHLEY MONROE Saisted 16 16 . . * Toby Keith, Jay Leno.
THREE 6 MAFIA Poppin’ My Collar 10 11 MOTLEY CRUE $309.7 Sy age of McGraw as he jams with . ]
12 1Lowo $301.2 GARY ALLAN Life Ain't Atways Beautiful 1217 * Pink, Conan O'Brien.
PANIC! AT THE OISCO | Write Sins Not Tragedies 10 13 KIO ROCK $298.1 BON JOVI Who Says You Can't Go Home 11 19 Hank Williams Jr. and sings with ' '
s ac 10 14 BRAD PAISLEY $266.0 SARA EVANS Cheatin 119 wife Eaith Hil ET/P *John Corbett, Late Late
JACK INGRAM Wherever You Are "N e Faith Hill (8pm T). : g
RIHANNA S0S 10 Among this week's new tours: ) _ ] «Randy Jackson is a quest Show With Craig Ferguson
Video playlist for the week i LT e L/ 9 CBS, check local listings f
of March 27-April 2. Blues Traveler between March 27-April 2. on Live With Regis & Kelly ( , check local listings for
Def Leppard/Journey . X time).
Pat Benatar (check local listings for time and J ile. Ca Daly
Ryan Cabrera * Juvenlie, rson valy.
The CONCERT PULSE is courtesy of -channel). wewa' m 2
~concent industry trade m * Van Hunt, The Tonight Show .
publication POLLSTAR, 559-271-7900
@ or www.polistaronline.com. With Jay Leno (NBC, check local * Jamie Foxx, Jay Leno.
CREATAMERCANCOURY listings for time). * Ben Harper, David Letter-
38.3 miition households oH : - man.
. . ) arry Connick Jr. is inter- ;
musicsnippet.com Ed Hardy, President . : :
2 $<yL - 5559118 » Sarah Trahern, VP/Programming viewed and Clap Your Hands * Toby Keith, Craig Ferguson.
ony Lamptley - ot :
Devid o Say Yeah perform on The Late * Taylor Hawkins & The
vid Cohn i . . =
General Manager Hip R ADDS Show With David Letterman Coattail Riders, Carson Daly.
£-40 Tel Me When To Go R LTI (CBS, check local listings for Thursday, 413
KANYE WEST I/LUPE FIASCO Touch The Sky 30 SCARFACE Gotta Get Paid GEORGE JONES Funny How Time Slips Away K
T4, What You Know » R&B MEGAN MULLINS Ain't What It Used To Be time). * Eagles Of Death Metal, Jay
URBAN MYSTIC Your Portrait PHIL VASSAR Last Day Of My Life * T\, Jimmy Kimme! Live (ABC,
SEAN PAUL Temperature 27 my Leno.
WRECKERS Leave The Pieces check local listi ime . .
HAWTHORNE HEIGHTS Saying Sorry 7 i A"su:?s oy uN' ) * Death Cab For Cutie, David
L)
PANIC! AT THE 0ISCO | Write Sins Not Tragedies 27 AOLR adio @ Network ona pp , Late Night With [ etterman.
T s % BRAO PAISLEY When | Get Where I'm Going Conan O'Brien (NBC, check lo- e Ne-Yo, The Ellen DeGen-
Top Alternative TRACE ADKINS Honky Tonk Badonkadonk cal listings for time). eres Show (check local listings
SYSTEM OF A DOWN Lonely Oay L Pete Schiecke VAN ZANT Nobody Gonna Tell Me What To Do R Miller CalWith Car- K
DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit~ 23 | WOLFMOTHER Woman BON JOVI w/JENNIFER NETTLES Who Says You... hett Miller, Last *  fortime and channel).
RACONTEURS Steady, As She Goes son Dal (NBC check local list-
LL COOL J 1/JENNIFER LOPEZ Control Myself 20 THREE OAYS GRACE Animal | Have Become JOSH TURNER Your Man Y :
THREE 6 MAFIA Poppin” My Collar 17| | Top Country CARRIE UNDERWOOD Jesus. Take The Wheel ings for time). — Julie Gidlow J
AVENGED SEVENFOLD Beast And The Har . Beville Darden RASCAL FLATTS What Hurts The Most
St ot
o JOSH TURNER Would You Go With Me KEITH URBAN Tonight ) Wanna Cry
JUELZ SANTANA Oh Yes 17 :IA':IEA‘::\EMR: sl.zavel The Pieces TOBY KEITH Get Drunk And Be Somebody =
0oaimine
BUBBA SPARXXX Ms. New Booty 16 BLAKE SHELTON Nobody But Me h 'T .
YELLOWCARD Rough Landing, Holly . Top Jams PINMONKEY That Train Don't Run T e l unes MUSIC tore Top 1 O
Donya Fioyd SARA EVANS Cheatin’ TR — e ——————————
FALL OUT BOY A Little Less Sixteen Candies... 15 MARIAH CAREY Say Somethin’ BROOKS & DUNN Believe
RAY-J What | Need 3 3 . - B B
YEAH YEAH YEAHS Gold Lion 15 T00 SHORT Blow The Whistle KENNY CHESNEY Living In Fast Forward Apple’s iTunes Music Store is the leading digital-music service in
KORN Coming Undone 15 Top Dance NEAL McCOY The Last Of A Dying Breed the U.S., offering a catalog of more than 1 million songs from all four
CAM'RON I/LIL WAYNE Touch It Or Not 14 Mike Spinelta JASON ALDEAN Why l | major label groups and _hundreds of independents. Herg sa
T " OE LOREAN Push It LEANN RIMES Something’s Gotta Give snapshot of the top-selling downloads on Tuesday, April 4, 2006.
0 RIHANNA 505 MIRANDA LAMBERT Kerosene Top 10 Songs
FOO FIGHTERS No Way Back 12] | Top Pop DIERKS BENTLEY Settle For A Stowdown b ¢ BxRiER _—-
Video playlist for the week of March 27-April 2. Brendan Grimaldi GRETCHEN WILSON Politically Uncorrect ' - DANIEL POWTER Bad Day
FALL OUT BOY A Little Less Sixteen Candles... ot 125 of Al 3 | 2. T.. What You Know
O R : 3. NATASHA BEDINGFIELD Unwritten
4. SEAN PAUL Temperature
5. PUSSYCAT DOLLS Beep
6. ALL-AMERICAN REJECTS Move Along
7. PINK Stupid Girls
8. BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty

. DANIEL POWTER Daniel Powter
. PANIC! AT THE DISCO A Fever You Can’t Sweat Out
. BEN HARPER Both Sides Of The Gun

1
2
3
4
5. THE FRAY How To Save A Life
6
7
8
9

10. MATISYAHU Youth
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Thirty artists from 12 nations slated to perform

"¥"he musical lineup has been finalized for MUSEXPO 2006,

i taking place at the glamorous Bel Age Hotel in West Holly-
wood, CA with nightly showcases at the Key Club, Roxy and
Viper Room. This year’s lineup promises to be as eclectic and
talented as that of the initial MUSEXPO (of whom we’ll be hear-
ing more in a few weeks), with artists from North America, Eu-
rope, Africa and Australia making the trek to West Hollywood.

"This was not an ordinary showcase with an
ordinary audience,” says Arne Buss, frontman
for Hamburg, Germany’s Diva International,
who played MUSEXPO 2005.

“Since my first trip to Hollywood, my dream
had been to play on legendary stages like the
Roxy, Viper Room or Gazzarri's, which has be-
come the even-more-legendary Key Club.
Thanks to MUSEXPO, I was able to perform on
that stage in front of over 500 music-industry
heavyweights. It was a blast for all of us.”

That’s true for the American artists who per-
form too. “Let’s face it: To do what you love on-
stage is an amazing opportunity in the first
place,” says up-and-coming singer-songwriter
Jake Coco, who will be performing this year.
“But when the audience is packed with some
of the most influential people in the music in-
dustry, it elevates the experience in totally new
ways.

“It's a chance to perform in front of a 100%
music-oriented crowd, which is definitely a rar-
ity. I look forward to the doors that could be
opened for me at MUSEXPO, and I'm sure the
other artists do as well.”

Up On The Roof

The music begins with a pair of special cock-
tail-party performances hosted by conference
sponsor Napster. The shows will take place on
the spectacular rooftop of the Bel Age Hotel on
Sunday, April 30, and feature West [
Hollywood's own Bitter:Sweetand :
Hawaiian-born Jewla.

Bitter:Sweet are a dreamy elec-
tronica trip-pop duo comprising &
vocalist Shana Halligan and pro- !
ducer and multi-instrumentalist |
Kiran Shahani, a founding mem-
ber of Supreme Beings Of Leisure.

Jewld is an enticing mix of Fili- |
pino, Chinese, Spanish and Irish
blood who now calls Los Angeles
home. She garnered acclaim by
playing the lead role in the Los
Angeles stage production of The
Lion King, then filled in for an ail-
ing Celine Dion on a duet with Josh Groban for
an advertising campaign, raising a clamor for
this still-unsigned artist.

International Talent

Sunday’s showcases will start at the Key Club
and alternate with the Viper Room throughout
the evening. Kicking things off will be an act
sponsored by Napster, The Dares. This punk trio

Redrama

has a growing buzz in Los Angeles after per-
forming more than 200 times in a little over two
years.

Their energy, showmanship and great songs
earned them two nominations for 2006 Orange
County Music Awards, for Best Punk Band and
Best High School Band. Yes, you read that cor-
rectly: This trio of precocious players are just
sophomores in high school.

They'll be followed by another pair of rockin’
acts, the Bristol, England five-piece Fortune Drive,
who capture a vintage sound, albeit one that's
been shattered with a soul-soaked sledgehammer

RR AR WORLDWIDE

the Australian outfit The Spazzys, a trio of gals
who write peppy, poppy punk numbers and
have toured with Blondie and The Buzzcocks
down under.

Rockin’ Monday

Monday night's performances kick off with
abang at the Roxy with a set from Finland’s The
Winyls, whose debut disc, Rock Motor, proves
that old-school '70s style rock 'n’ roll is still alive
— and kicking choice body parts.

They're followed at the Viper Room by Dead
Day Sun, whose sound recalls such rock lumi-
naries as Soundgarden, U2 and Led Zeppelin.
The quartet has headlined shows before crowds
of more than 1,500 in the States and supported

artists like Kiss and Incubus back home in Aus-

tralia.

Next is American Andrew Paul Woodworth,
whom legendary Led Zeppelin bassist John Paul
Jones once called “the best lyricist [ have ever
worked with.” Woodworth’s latest album, the
sardonically titled | Hate Music, is a bravely
eclectic offering featuring lush, poignant poet-
ry to offset its cynical wit.

Next up is bewitching vocalist Jodie Resther,
who's utilized her mixed Quebecer/Jamaican
roots to create a new genre, “ragasoul.” Descend-
ed from reggae and soul music, ragasoul em-
braces the feel-good rhythms of the Caribbean
and the polyrhythmic passion of world music,
combining the distinctive styles to create a joy-
ously positive vibe and energy.

Monday’s shows continue with The Boat Peo-
ple, an act that Rolling Stone described as being
at “the forefront of Australia’s indie-pop.” Their
superb songwriting abilities and witty genius
helped land “the Boaties” gigs opening for Dav-
id Byrne and The Shins last year.

They're followed by the pride of Helsinki hip-

and copious quantities of
booze amid a frenzied
feedback freakout, and
Jonas, a Canadian vocal-
ist who opened for Van
Halen and has sold near-
ly platinum in his native

M
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hop, Redrama, who's
been all but adopted by
American rap royalty
such as D-12, Gangstarr
and a certain Mr. Math-
ers. Redrama goes for

land.

With a style and look that combine the charis-
ma of Jim Morrison with the pipes of a young
Robert Plant, Jonas made quite an impression
during a special luncheon performance at MU-
SEXPO 2005.

The next trio of acts highlights the internation-
al nature of MUSEXPO. Tina Dico has achieved
her success the old-fashioned way: on the
strength of her songs. She’ll be performing tunes
from her just—completed album In the Red, a ter-

geeee rific record packed with emotion-
lﬁ al honesty, finely wrought tunes
£ and stadium-sized choruses that’s
" already beaten Coldplay and U2 to
No. 1 in Dico’s native Denmark.

Eclectic Portuguese artist Gomo
takes the stage next. Featuring
home organ beatbox rhythms, dis-
armingly simple chiming guitar
lines and melodies that ferment in
your brain for days, the songs on
his debut album, the cheekily titled
Best of Gomo, are so unpretentious,
so ridiculously left-field, that they
can’t help but charm.

Gomo will be followed by Gha-
na-born Selasee, whose infectious blend of reg-
gae, pop and West African “hi-life” music led to
one of his tunes, “Run,” being featured on EA
Sports’ best-selling “FIFA: World Cup 2006”
game.

Things rock out again with the final two acts
of the evening: Toronto, Canada’s Mudmen, who
will memorably add the Celtic skirl of dual bag-
pipers to their singular brand of hard rock, and

anorganicapproach, es-
chewing sam-ples in favor of guitar riffs, brass
blasts and an assortment of sonic surprises to get
his message to the masses.

The night ends on two distinctly different
notes. First up, Norway’s Animal Alpha will
bring their thunderous rock to the Roxy stage,
followed by an evening-ending set of cool
stylings from Australian reggae warriors Troy 1’
Trevelyn at the Viper Room.

Roxy And Key Club Tuesday

Tuesday’s performances will be split between
the Roxy and Key Club, kicking off at the latter
with what figures to be a scintillating set from
'70s-centric Swedish sextet Ella Rouge, who
have been making major waves in the A&R com-
munity after recently being featured artists on
MySpace.

They're followed by Kwan, originally a side
project of Pauli Rantasalmi, guitarist for Finn-
ish rock heroes The Rasmus. Kwan have since
developed a life of their own, moving beyond
the original vision of creating hip-hop with a live
band to a more rock-based but still rhythm-
heavy approach.

Canada’s Pilate are up next, utilizing ringing
guitars; mesmerizing melodies; and the plain-
tive, expressive vocals and lyrics of Todd Clark
to craft compelling soundscapes that linger in
the memory long after the songs have ceased.

American-bred The Nikhil Korula Band bring
their joyous, jam-happy excursions to the stage
next. During their electrifying concerts the band
push musical boundaries through inimitable im-
provisation, making each live performance
uniquely unforgettable.

wwWw americanradiohistorv com

The Boat People

The second half of Tuesday’s showcases start
with the blue-eyed soul of Jake Coco, the 21-
year-old singer-songwriter quoted earlier in this
piece. Possessing boy-next-door looks and a pas-
sionate voice that resonates well beyond his 21
years, Coco has everything it takes to become the
next big thing in music.

Then it’s time for something completely dif-
ferent, as the guitar-driven Finnish foursome
Bloodpit wreak havoc on the Roxy stage with
selections from their punishing new album Men-
tal Circus.

They’ll be followed by hometown heroes The
Tender Box, East Los Angeles natives who are
quickly building a name for themselves on the
ultra-competitive Los Angeles rock circuit, effort-
lessly turning large crowds into dance machines
with memorable melodies and infectious guitar
hooks.

The evening closes with what figures tobe a
raucous set from Australia’s foremost practitio-
ners of “electro phonography,” Soma Rasa,
whose deeply refined production aesthetic and
constantly evolving stylistic approach have
placed them at the forefront of the Australian
electro and breaks scene.

Best Of Brit Finale

The conference will close with a special
Wednesday-night “Best of British” showcase at
the Key Club, presented by the British Phono-
graphic Institute.

Starting the evening off will be James Car-
rington, another MUSEXPO 2005 luncheon vet
who's returned for an evening showcase. The tal-
ented singer-songwriter, who's drawn compari-
sons to everyone from Paul McCartney and James
Taylor to Bryan Adams and David Gray, has
signed a publishing deal with the renowned
Cheeky Music and inked a one-album deal for the
UK. and Ireland with Champion Records.

He’ll be followed by The Prototypes, an act
fronted by talented vocalist Antony Cherrie
that’s recently experienced an intensification
of U.S. label interest. The atmospheric pop of
Bassboosa follows. Their cover of the Chris
Isaak classic “Wicked Game” has become a
huge hit on KNRK/Portland, OR.

The final act will be raucous bad-boy rockers
The Infadels, whose latest effort, We Are Not The
Infadels, is a tantalizing mix of energy, addictive
pop hooks, depth, sonic detail and lyrical ambi-

guity.

Tom Mcguiire contributed to this column.

Send your unsigned or
signed releases 10:
Sat Bisla
A&R Worldwide
449 S, Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Reinvigorating Oldies

Are we on ‘The Eve of Destruction?

By Alan Mason

was sort of watching television last night while surfing on

my computer. Suddenly, the strains of “In-A-Gadda-Da-
Vida” came from my TV. No, it wasn’t another PBS series on mu-
sic of the '60s, it was a commercial for retirement funds.

After watching a night of primetime
TV you wouldn’t think that Oldies was
a format in trouble. The Kinks say
they’re “Tired of Waiting” for the slow
speeds of dial-up ISPs. Microsoft says
“Start Me Up” in Windows. If you
“Bang a Gong (Get It On),” you’ll find
the style of JC Penney. “Gimmie Some
Lovin’,” by The Spencer Davis Group,
describes the kind of attention you’ll get
from one Wall Street investment com-
pany. “Rock & Roll,” by Led Zeppelin,
sells Cadillacs. The Lincoln Zephyr
comes “Signed, Sealed & Delivered.”

Clearly, someone on Madison Avenue
understands that ‘60s music can help part
baby boomers from their money. But,
wait, I thought the Oldies format was
dead and gone, like Big Band before it.
Well, yes. And no. And maybe.

A Boomer Scomed

Clear Channel was
able to rebuild its Old-
ies stations in Tulsa [
and Akron, KBSG/Se- &
attle is a steady per- [§
former for Entercom,
WGRR/Cincinnati is
in the top 10 12+, and
Renda’s KOMA /Okla-
homa City ranks sec-
ond 12+, but advertising
agency buyers are still ignoring Oldies
stations, so broadcasters are starting to
retire the format as they search for an eas-
ier route to shareholder value.

We were given a peek into the future
with WCBS-FM'’s change from Oldies to
Classic Hits “Jack” last year. The CBS peo-
ple were stunned by the listener reaction,
and Chairman/CEO Joel Hollander
couldn’t figure out why everyone was so
mad. Here’s an answer: We're not going
to go quietly into that good night.

Alan Mason
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Even though the
boomers are aging
rapidly, advertising
agencies still tend to
focus on the younger
end of the 25-54 age

spectrum.
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Boomers aren’t used to being ignored,
and, in the case of WCBS, they made that
clear to ownership and management.
They're used to the world conforming to
their needs, not the other way around.
Piss these people off, and they may teach
you alesson. It makes you wonder about
the lukewarm reception to Jack in New
York.

In case you haven’t noticed, gray is be-
coming a prevalent color. Even if you
can’t see it because of the millions of dol-
lars spent yearly on haircare products,
gray is breaking out all over as 10,000
baby boomers a day turn 50. The lead
boomers, who said not to trust anyone
over 30 in 1970, are turning 60 this year.
How’s that for irony?

Boomers are not like any generation
before them. International Demographics
cites figures showing that over half of the
51.1 million adults 50 and older are re-
tired, but they have more financial clout
that any retired group before them. These
retired boomers have an average annual
household income of more than $42,000
and liquid assets of $250,000.

Don't Forget

Radio has been looking for a way to
adapt Oldies to the desires of the adver-
tising agencies, but nothing has worked
so far. We’ve seen stations try to play
more ‘70s music and to go younger with
"80s music, but the listeners aren't inter-
ested in everything old. They want the
music they grew up with, and that isn’t
Wang Chung,.

Eventually, '60s music will fade, justas
big band music did, but it need not die
out until the boomers themselves do as
long as we keep a few things in mind:

1. “Ain’t Nuthin’ Like the Real Thing
Baby.” Oldies means ‘60s music, and
Wang Chungisn’t ‘60s. I'm a boomer, and
I like both The Kinks and Wang Chung,
but not on the same station. '

Those who have attempted to attract
younger demographics by broadening
the term “oldies” haven’t met with over-
whelming success. This is a musical genre
thatis generational in nature, and it spans
1955-1972. Go too far beyond the edges,
and you could wind up disaffecting your
core audience.

2. I Second That Emotion.” Oldies rep-
resents a connection to the past, not ig-
norance of the past or living in the past.
Psychologists will tell you that “normal”
people tend to recall the good times in
their pasts, not the bad times, unless those
bad times were catastrophic.

Most Oldies listeners recall a time

»
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when they were more carefree, had more
optimism and were certainly having
more fun. The rule of thumb at the for-
mat has been that listeners don’t want to
recreate the past, but they are looking for
an emotional connection to it.

3. “Fun, fun, fun now that daddy took
the T-Bird away.” Oldies is about fun as
much as it is about music. Those of us
who grew up in the "60s recall that time
as being much more fun than today. No
kids, no house payments, no utility bills,
etc.

Even radio was more fun back then,
both the music and the talent, who were
trained to sound like they were having
fun. Don't forget: While Oldies stations
are aimed at boomers, almost everyone
likes to have a good time.

4. “The Midnight Special.” E. Alvin
Davis and others taught us the value of
special programming with features like
“Motown Monday.” It’s important to
keep those features going and to add to
them when you can to make your station
more distinctive and easy to remember.

Radio in the '60s was very creative; ra-
dio today isn’t. That creativity is an im-
portant part of your differentiation.

Redefining Retirement

We, the radio industry, can control the
things listed above. But what about the
things we can’t control?

Even though the boomers are aging
rapidly, advertising agencies still tend
to focus on the younger end of the 25-
54 age spectrum. Whether out of habit
or because the buyers are frequently
young people, they don’t understand
the economic power that boomers have.
Madison Avenue is used to writing off
retirees.
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Agencies don’t
understand
qualitative, only bulk
and price-per-pound.
Take control. If an
agency isn’t paying
attention, go directly
to the advertiser.
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But it’s a mistake to think that boomers
will ever really retire. According to a re-
cent Yankelovich study, somewhere
around 80% of boomers indicated that
they will work in retirement. Work is im-
portant to them. It adds meaning to their
lives.

Boomers are redefining what it means
to get old. As Walker Smith of Yankelo-
vich said in the 11/14/05 issue of News-
week, “Baby boomers literally think
they’re going to die before they get old.”
Boomers are not fading away as previous
generations have. They’re not headed for
the retirement home, they’re headed for
the vacation home or starting a second or
third career.
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Oldies is a musical
genre that is
generational in nature,
and it spans from
1955-1972. Go too far
beyond the edges, and
you could wind up
disaffecting your core
audience.
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Just as they redefined youth, mar-
riage, and life in general in so many
ways, they are going to redefine retire-
ment. This is the most active “retired”
generation in history, and they’re still
making purchases. It wouldn’t make
sense for the generation that demand-
ed instant gratification, owned pet
rocks and pays dearly for bottled wa-
ter to suddenly say, “OK, I don’t need
anything any more.”

Take Control

Oldies sales departments have to re-
think and retool their sales efforts. What
works for the target-rich AC station load-
ed with females 3544 won't work for you.
You not only have to educate ad vertisers
to the power of the dollar in the hands of
a 50-year-old, you must also prove this
point wherever possible. Every sales suc-
cess story your station has is an entrée to
another advertiser.

You will not be successful if you let an
agency control how your station is sold.
Agencies don’t understand qualitative,
only bulk and price-per-pound. Take con-
trol. If an agency isn’t paying attention,
go directly to the advertiser.

Are you going to sell thousands of cas-
es of Pepsi? Probably not. But it’s clear
that retiring boomers are going to contin-
ue to spend money on their hobbies, so
you will be able to make a difference
when it comes to skis and golf equipment.

Finally, the key to success is having a
strategy. In each market you should have
anexit strategy that will allow you to move
on when there’s no more life in the Oldies
format. If your station has been in the for-
mat for a long time, your options may be
limited.

When a station changes only slightly,
the listeners don’t notice. You’ll have to
change the station name and call letters.
Listeners have your calls filed away in a
mental folder labeled Oldies, and unless
you change them, they probably won't
adapt to your new format.

To those of you who understand the
power of '60s music and are staying with
the format, may I say “Thank You (Falet-
tinme Be Mice Elf Agin).”

Alan Mason is a Partner at Goodratings
Strategic Services. Contact him at 916-251-
1690 or alan@goodratings.com.


www.americanradiohistory.com

KEVIN CARTER

kcarter@radioandrecords.com

JohnJay & Rich Turn
Up The Arizona Heat

Insert lame 'But it's a dry heat’ cliché here

'n January someone at Clear Channel, in their infinite wisdom,
ecided to double the number of stations currently being pol-

luted by five-year KRQQ/Tucson morning maniacs JohnJay Van
Es and Rich Berra. Shortly thereafter the deal was signed, and
JohnJay & Rich added mornings up I-10 in Phoenix at sister
KZZP (Kiss 104.7) under the all-inclusive banner Arizona’s

Morning Show.

This dual-market venture should not
be confused with some lazy voicetrack-
ing gig that can be knocked out in 20 min-
utes a day. The guys not only broadcast
live on both stations, they’ve also made
several serious lifestyle changes for the
new gig, which include buying second
homes in Phoenix and doing the show
from KZZP several times a week.

Sucking Statewide

“‘Sucking statewide’ — that’s our new
slogan,” says John]ay, proving that shut-
tling back and forth in the blazing desert
heat hasn’t helped his dementia.

Although this dual-market concept
was only recently implemented, the idea
had been on the mental drawing board
even before the guys formally teamed up.

“Even when Rich was in Dallas and I
was in Houston, our plan was always to
go to Tucson and try to make Arizona’s
Morning Show,” says John]ay.

“1 hired them originally,” says KZZP
PD Mark Medina, seemingly unafraid to
publicly admit his culpability in forming
the team more than five years ago, back
when he was programming KRQQ.
“They put themselves together, and I just
kind of facilitated it.

“JohnJay was in Houston and Rich was
in Dallas. [ had gotten a package from
Rich, and, independently, [ had talked to
JohnJay. When I talked to them separate-
ly, they mentioned each other.

” Apparently, they had been meeting on
weekends — I think it was some Broke-
back Mountain thing. We were able to put
the deal together for both of them to come
to Tucson.

“We went through all the growing pains
of anew morning show, and five years lat-
er they’re No. 1 in every demo that exists
in Tucson, and we want some of that here.”

JohnlJay & Rich: The Musical

It’s common knowledge (hopefully)
that JohnJay & Rich have passed up pri-
mo opportunities in larger markets over
the past few years, choosing to stick it out
as bigger fish in the smaller pond of Tuc-
son to see if they could eventually make
their childhood dreams come true.

"You ever see West Side Story?” asks
John]ay. “There’s a point where Tony is

singing, ‘Something’s coming. I don’t
know what it is, but it is gonna be great.’

“When [KRQQ PD] Tim Richards and
[Clear Channel/Tucson Market Manag-
er] Debbie Wagner came back to Tucson,
our lives turned around and our ratings
turned around. It was such a great work-
ing environment. There’s no place like it
right now, with the people we work for.”
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“It didn’t take long to figure out how
talented these guys are and that they’re
one of the best morning shows in the
country,” says Richards.

“We signed them to a three-year con-
tract back in ‘04, and since then they've
been approached by everyone from Em-
mis to Infinity to bigger markets within
our own company.

“We groom talent in Tucson, and then
they get plucked out. It has its ups and
downs for us, but when you build a her-
itage morning show in a market like this
that’s been spoiled by talent like Mojoand
Jimmy Kimmel, the goal is to keep a show
like this working here.”

The Phoenix half of the JJ&R equation
came together after an intense campaign
executed by a complex collective. JohnJay
& Rich initiated talks with Richards and
Medina, who in turn presented the plan to
CC/Phoenix Market Manager Joe Puglise.

DUMB, DUMBER, DUMBEST seen here (i-r) are Arizona’s Morning Show host JohnJay Van

Es, Zen master and role model Jim Carrey and Arizona’s Moming Show host Rich Berra.

Wagner pitched it to Sr. VP /Southwest
Susan Karis and Sr. VP/Sunbelt Region
Charlie Rahilly, who kicked it to the top
of the CC Radio food chain: CEO John
Hogan himself. “John even wrote to Rich
and me — real handwritten letters, not e-
mails,” says John]ay.

“It took us about three years of begging
to get this done, but the Clear Channel
folks here in Tucson and Phoenix are so
behind it,” says Rich. “It’s so cool to work
in a place where they say, ‘That sounds
like an impossible task, but if you want
to do it, go for it.” Everybody has given
us an opportunity to completely annihi-
late this thing.”

Tucson + Phoenix = Tucnix!

As we mentioned, the show is live in
both Tucson and Phoenix every day. Our
fearless commuters rotate between stu-
dios in both cities on a regular basis since
it’s only an hour-and-20-minute drive
between them — not bad when you con-
sider that some people in the Phoenix area
have daily commutes that run about that
long,.

“We're not looking to do a syndicated
show, we’re looking to bridge the cities
together,” says Rich. “We’re not a Phoe-
nix show, we’re not a Tucson show —
we’re both. If it’s big enough to talk about
in one city, it’s big enough for both. Tuc-
son and Phoenix are getting so big that
everyone here can tell that this will be a
top five market within 10 years.”

JohnJay says, “We decided to treat the
Tucson-and-Phoenix thing like it’s one gi-
ant, massive city. Taking calls from peo-
ple all over the place sounds so large and
contagious.”

Basically, as the boys said, instead of
taking a show based in City A and plug-
ging it into a syndicated slot in City B,
they treat both Phoenix and Tucson like
City A. And in a few years, as the two cit-
ies grow into one, we may indeed see the
birth of Phoeson — or Tucnix — and then
JohnJay & Rich will look friggin” brilliant
for being so ahead of the curve.

“Twenty years from now this will be one
market,” says Medina. “Look at it geo-
graphically. It’s no different with KIIS in
Los Angeles: You can listen as far away
as Riverside or Malibu or wherever. There’s
a lot that makes sense about it.”

Would it Kill You To Listen?

Our boys have not only annexed the
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“There was a recent
article in the Arizona
Republic where [ said,
‘Please listen to our show
because I have two house
payments to make now!’
That wasn’t as much funny
as it was a cry for help.”

Rich Berra

Phoenix airwaves, they’ve also set up
shop in town, managing to wangle them-
selves a sweet enough deal that they can
now afford houses in both cities.

“There was a recent article in the Ari-
zona Republic where I said, "Please listen
to our show because I have two house
payments to make now,”” says Rich.
“That wasn’t as much funny as it was a
cry for help.

“Whenever someone in Phoenix says
they listen every day, I tell them, "First of
all, don’t lie to me, because why would
you do that? Second, for God’s sake, tell
somebody about our show.’

“But we wouldn’t have done it unless
we could make both places our home.
You've got to drive the streets of the place
you’re broadcasting in because you can't
really talk with conviction about or do
stuff in the community unless you're
shopping at the stores and having conver-
sations with the people.”

Nearly three months into this on-air
science experiment, things seem to be
humming along nicely for everyone in-
volved. Arizona’s Morning Show appears
to be well on its way to making huge
four-lane inroads in its new home not
only with listeners, but also Clear Chan-
nel management.

“We had our first appearance in Phoe-
nix on Valentine’s Day, and we were so
nervous,” says JohnJay. “We’d only been
on the air a month here, and the place was
packed. It was so great for the ego. It was

Continued on Page 32
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122 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two sangs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are maved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most increased Plays lists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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April 7, 2006
ARTIST TITLE LABEL(S)
KELLY CLARKSON Walk Away (RCA/RMG)
MARY J. BLIGE Be Without You (Geffen/
RIHANNA SOS (Def Jam/iDJMG)
JAMES BLUNT You're Beautiful (Custard/Atlantic)
NATASHA BEDINGFIELD Unwritten (Epic/
NE-YO So Sick (Def Jam/IDJMG)
CASCADA Everytime We Touch (Robbins/
SEAN PAUL Temperature (VP/Atlantic)
BEYONCE' Check On It (Sony Urban/Columbia)
STAIND Right Here (Flip/Atiantic)
FALL OUT BOY Dance, Dance (Isiand//DJMG)
ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/interscope)
NICKELBACK Savin' Me (Roadrunner/iDJMG)
CHRIS BROWN Yo (Excuse Me Miss) (/ive/Zomba Label Group)
T-PAIN fiMIKE JONES I'm N Luv (Wit A Stripper) (J/ive/Zomba Label Group)
DANIEL POWTER Bad Day (Warner Bros.)
PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscope)
PINK Stupid Girls /LaFace/Zomba Label Group]
SAVING JANE Girl Next Door (Universal Republic)
NELLY Grillz (Derrty/Fo’ ReeffUniversal)
SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic/
ALL-AMERICAN REJECTS Move Along (Doghouse/Interscope)
TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG)
NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)
EMINEM fINATE DOGG Shake That (Shady/Aftermath/Interscope)
BO BICE The Real Thing (RCA/AMG)
BLACK EYED PEAS Pump it (A&M/Interscape)

TOTAL
PLAYS

3783
3173
3449
3396
3354
KARL
2766
2638
2366
2216
2015
1930
1842
1838
1763
1753
1716
1629
1625
1429
1408
1140
1052
1023

928

835

152

BUBBA SPARXXX fIYING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 144

NE-YO When You're Mad (Def Jam//DJMG)

ROB THOMAS Ever The Same /Atlantic)

FRAY Over My Head (Cable Car) (Epic/

DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So So Def/Virgin)
KANYE WEST f/LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG)
DADDY YANKEE Rompe (£/ Cartel/lnterscope)

ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal)
HOOBASTANK if | Were You f/sland/IDJMG)

JUELZ SANTANA There It Go (The Whistle Song) (Djplomat/Def Jam/IDJMG)
RAY J One Wish (Knackout/Sanctuary)

BLACK EYED PEAS Gone Going (4&M/interscope)

MARIAH CAREY f/{SNOOP DOGG Say Somethin’ island//0JMG)
CHRISTEN J First In Line (Crystal Teardrop)

JAMIE FOXX fILUDACRIS Unpredictable (/AMG)

MATISYAHU King Without A Crown (Or Music/Epic/

CRINGE On And On (Listen)

JASON MRAZ Geek In The Pink (Lava/Atiantic)

ALY & A.J. Rush Hollywood)

BON JOVI Who Says You Can’t Go Home (/sland/IDJMG)

GWEN STEFANI Crash fInterscope/

RICKI ERIK All Nite Long (Realm/Pyramid)

RELIENT K Who | Am Hates Who 've Been (Gotee/Capitol)

729
653
559
481
446
438
387
n
353
N
310
Joa
276
259
257
252
245
223
212
208
203
197

+=
PLAYS

+107
+123
+137
+191
-49
-315
-54
+353
-392
+21
-215
-138
+138
+92
-180
+426
+57
-498
-1
-213
+430
+227
+50
+291
-208
+72
-199
+223
+251
+19
+1M1
+129
-88
+103
-27
+57
-83
-200
+177
+185
+26
-166
+31
+27
-88
+53
+51
-63
+19
-59

TOTAL
AUDIENCE
(00)

61352
60842
56954
56374
54494
47167
44773
41282
36980
35303
30196
26847
29846
27889
26594
30560
26166
25351
24223
21658
22562
18122
16988
17047
12548
16388
10706
11558
12100
13064
10489
7796
6182
7293
4982
7143
4298
4964
5893
5456
4918
2301
4757
4763
4448
3708
5839
2475
3750
1639

WEEKS ON  TOTAL STATIONS/
T DD

CHAR
13
1

9
12
21
14
13

8
20
17
18
32

8
10
"

5
12

9
24
15
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ADDS
60/0
59/0
59/0
58/0
54/0
55/0
58/0
53)1
52/0
51/0
46/0
440
521
52/0
49/0
54/5
54/0
46/0
a3
440
49/8
45(5
39)2
a4/9
3100
34/3
2410
36/7
38/10
29/1
2501
26/6
2311
2616
1710
2311
14/0
12/0
24/5
27115
1N
10
1401
1N
1400
1301
9
8/0
10/0
700

60 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 3/26 - Saturday 4/1.
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MOST ADDEDr

ARTIST TITLE LABEL(S) ADDS

MARIAH CAREY f/SNOOP DOGG Say Somethin’ fisiand/iDJMG) 15
NE-YO When You're Mad (Def Jam/IDJMG) 10
NICK LACHEY What's Left Of Me (ive/Zomba Label Group)
SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epic/

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)

FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros.)
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin)
DADDY YANKEE Rompe (E/ Cartelfinterscope)

DANIEL POWTER Bad Day (Warner Bros.)

ALL-AMERICAN REJECTS Move Along Doghouse/interscape)
BLACK EYED PEAS Gone Going /A&M/interscope)

BO BICE The Real Thing (RC4/RMG)

PAUL WALL Girl (SwishatHouse/Asylum/Atiantic)
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal)

ANNA NALICK Breathe (2 AM) (Columbia)

KEYSHIA COLE Love /A&M/interscope)

2XL Kissing Game (Monopoly)

FRANKIE JORDAN Once Again (Curby/Reprise)

o

G G G D W LW LN N DN AN AN~~~ O

MOST
INCREASED PLAYS

TOTAL
PLAY
INCREASE
+430
+426
+353

ARTIST TITLE LABEL(S)

SHAKIRA ff'WYCLEF JEAN Hips Don't Lie /Epic/
DANIEL POWTER Bad Day (Warner Bros.)
SEAN PAUL Temperature (VP/Atlantic)

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group)  +291
NE-YO When You're Mad (Def Jam/IDJMG) +251
ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) +221
BUBBA SPARXXX... Ms. New Booty (Purgle Ribbon/Virgin) ~ +223
JAMES BLUNT You're Beautiful (Custard/Atlantic) +191
MARIAH CAREY f/SNOOP DOGG Say Somethin’ (Is/and/iDJMG) +185

BLACK EYED PEAS Gone Going /A&M/interscope) +11
NICKELBACK Savin' Me (Roadrunner/IDJMG) +138
RIHANNA SOS (Def Jam/IDJMG) +137

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It /S-a So Defirgin) +129

MARY J. BLIGE Be Without You /Geffen/ +123
FRAY Over My Head (Cable Car) (Epic/ +111
KELLY CLARKSON Walk Away (RCA/RMG) +107
DADDY YANKEE Rompe (£/ Cartelfinterscope) +103

FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros.) +94
CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group)  +92

KEYSHIA COLE Love /A&M/interscope/ +83
BO BICE The Real Thing (RCA/RMG) +72
PAUL WALL Girl (SwishatHouse/Asylum/Atlantic) +68
PUSSYCAT DOLLS f/WILL.I.AM Beep /A&M/interscope) +57
HOOBASTANK If | Were You flsland/iDJMG) +57
ALY & A.J. Rush (Hollywood) +53

BON JOVI Who Says You Can't Go Home f/s/and/iDJMG) +51
TEDDY GEIGER For You | Will {Confidence) (Columbia/Sony BMG) +50

ANNA NALICK Breathe (2 AM) (Columbia) +50
KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ +41
HAWTHORNE HEIGHTS Saying Sorry (Victory/ +46

MOBILE
ALERTS

RR
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C RateTheMusic.com ) #mece's et estng crop songs 12
it For The Week Ending 3/24/06

~ w w w
Artist Title (Label) TW W Famil. Burn 12-17 18-24 25-34
DANIEL POWTER Bad Day (Warner Bros.) 399 - 80% 19% 442 403 314
KELLY CLARKSON Walk Away (RCA/RMG) 39 402 98% 28% 416 376 427
CASCADA Everytime We Touch {Rabbins/ 384 385 95% 31% 419 388 337
NATASHA BEDINGFIELD Unwritten (Epic/ 382 397 99% 40% 384 383 370
JAMES BLUNT You're Beautiful (Custard/Atiantic) 379 380 98% 39%% 391 380 393
SAVING JANE Girl Next Door (Universal Republic) 376 375 8% 23% 410 371 3715
ALL-AMERICAN REJECTS Dirty... (Doghousednterscope) 374 375 98% 41% 417 367 357
NICKELBACK Savin' Me (Roadrunner/[DJMG) 32 3719 8% 15% 394 368 3N
FALL OUT BOY Dance, Dance (Island/I0/MG/ 370 378 88% 43% 4056 374 136
RIHANNA SOS (Def Jam/iDJMG/ 370 386 96% 31% 384 370 3N
SHANIRA fIWYCLEF JEAN Hips Don't Lie £picy 368 336 8% 22% 3712 384 1375
PINK Stupid Girls (LaFace/Zomba Label Group) 366 379 95% 24% 354 369 370
TEDDY GEIGER For You | Wikl.. (Columbia/Sony BMG) 351 370 77% 20% 426 359 316
MARY J. BLIGE Be Without You /Geffen/ 358 358 95% 39% 370 344 372
BO BICE The Real Thing (RC4/AMG) 357 383 78% 19% 366 353 354
STAIND Right Here (Flip/Atlantic) 349 355 87% 29% 378 344 161
SEAN PAUL Temperature (VP/Atiantic/ 347 347 9% 3% 387 364 335
PUSSYCAT DOLLS fAWILL.LAM Beep (A&M/interscope) 347 341 91% 31% 364 345 358
PUSSYCAT DOLLS Stickwitu (A&M/interscope) 345 338 98% 57% 341 331 380
NE-YO So Sick (Def Jam/iDJMG) 338 340 97% 53% 371 328 3114
BLACK EYED PEAS Pump it (A&M/interscape/ 333 338 98% 46% 333 341 14
BEYONCE’ Check On it (Sony Urban/Columbia) 331 330 99% 55% 338 314 327
C.BROWN fiJ. SANTANA Run It (iveZomba Label Group) 330 326 98% 58% 372 315 351
EMINEM f/NATE DOGG Shake... (Shad/Afiemathimerscope) 321 322 93% 42% 337 318 329
RAY J One Wish Kookt Saoctasry/ 314 310 84% 54% 354 294 293
C.BROWN Yo (Excuse Me Miss) UiveZomba Label Group) 312 308 92% 42% 364 311 288
NELLY Grilz (Derrty/Fo’ ReelfUniversal) 310 386 96% 54% 366 310 288
JAMIE FOXX f{LUDACRIS Unpredictable (/aM6/ 283 276 79% 40% 309 276 278
J. SANTANA There it Go... DiplomatDef Joami0JMG) 281 279 95% 59% 329 282 265
Total sample size is 323 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bur represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
IMe(net only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

CHR/POP TOP 30

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

—

MEDIABASE

WK WEEK  ARTST TTLE LABEL(S) PAYS  PLYS  "ERa STONORs
1 @  RIHANNA SOS DefJamIDIMG) 82 +9 8 110
2 @  NATASHABEDINGFIELD Unwritten (SoryBMG) 415 +13 14 1[0
4 €  KELLYCLARKSON Walk Away (Sony BMG) 403  +5 10 100
6 @  SEANPAUL Temperature (VP/Atiantic) 9 428 12100
3 .5 MARY.J.BLIGE Be Without You (Geffen) B N 9 90
5 6 o NICKELBACK Savin' Me (RoadumerEMIMusicCanad) 387 -3 11 1000
7 7 PINK Stupid Gls (LaFaca/Zomba Label Group) M 98 8 120
9 8  FALLOUT BOY Dance, Dance fisiand/0JMG) M 21 12 9
1 9 PUSSYCATDOLLS HWILLLAM Beep /A&Mfnterscope) 295 2 6 60
8 10 NEYO SoSick (Jef Jam/IDJMG) 292 58 1370
13 11 JAMES BLUNT You're Beautiful (Custand/Atiantic) 275 4 20 8o
12 12 BEYONCE Check Onlt (Sony Urtian/Columbia) M 24 19 90
14 134 HEDLEY Trip Wniversal Music Canads) 267 2 13 10p
10 14 MADONNA Sorry (Warner Bros.) 251 49 " 11/0
16 15  CASCADA Everytime We Touch /Aobiiins/ 250 10 7 a4
25 ) SHAKIRA IWYCLEF JEAN Hips Don't Lie (Sony BMG) 234 +84 31 m
17 e ROSETTE Un-Oh (Stred/RockSTARNevadal 23 42 5 6®
20 D CARLHENRY Littl Mama (DEPUniversal 00 9 4 6o
15 19 EMINEM... Shake That (Shady/Afternsathierscope) 199 62 9 50
21 @  CHRISBROWN Yo(ExcuseMeMiss) /SoyBME) 193 +6 4 5[0
18 21 RELENTK Who!AmHates Who I'veBeen fGoreelCapital 181 23 8 70
@D SUITS XL Play (Universal Music Canada) 180 +65 1 m
22 234 BIANCA Vegas (RockSTARMevads) 1 5 71 60
24 @ TPANAMIKEJONES ImNLwWitA Stioper) Sory BYG) 165 0 3 a0
@ MOBILE Out Of My Head (Universal Music Canads) 150 +89 193
23 26 ALL-AMERICAN... DirtyLitte Secret (Doghouse/interscope/ 150 -20 16 100
28 @  TEDDYGEIGER For You! WNl... (Columbia/Sony BMG/ 148 +15 2 s
19 28 BLACKEYEDPEAS Pumg it (A&M/nterscope) 138 66 14 80
26 29 COLDPLAY Tak (Capitof 137 0 1 50
@ ALL-AMERICAN... Move Along (Doghouse/interscope) 131 +30 1 6/0

callmg 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J

.

15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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John Jay & Rich....

Continued from Page 29

the most packed the place had ever been,
and it was so refreshing,. If there’s some-
thing going on in Phoenix, we're there.”

“It's very different from our last mom-
ing show — the presentation, the style, the
format,” Medina says. “We knew the dif-
ference would shock people at first, but
that when they gave it a chance, they’d
fallin love with it. And that’s what's hap-
pening.”

“"The guys have been working their tails
off, and it's not an easy task to schlep back
and forth,” says Richards. “They’ve been
on fire for the last six months. This show
has reached critical mass.

“The weight of Phoenix has been a ben-
efit for us here in Tucson, and we're just
excited for the opportunity to grow. The
goal is to keep them as Arizona’s Morning
Show for many years to come so we can
both reap the benefits.”

Spreading The Love

“One of the managers in Phoenix said
the greatest thing to us yesterday: “You
guys are everything,”” says Rich.

“When you think about the way it's
laid out, we're like the cool seniors in
Tucson. We can high-five the whole
town as we go down the hallway, and
everyone knows who we are. But in
Phoenix we're like the incoming fresh-
man class, and nobody cares about us,

e a0 we definitely have to make noise for
people to understand that we're out
there and get a hold of what we’re do-
ing and care about it.”

“When | was 15 | won Rich says that, despite their fabulous
. new homes, they didn’t get a huge lucra-
tickets from KZZP to tive payday for their new gig, but they did
see Sixteen candles’ make sure to take care of th.e folks who
back them up on a daily basis.

and now I’'m the “When we started we didn’t have any-
. = e one to do production work for us at all,”
moming lwk there. he says. “But now we're getting old and

Johnlay Van Es

T T TR
32 ® Radio & Records April 7, 2006

tired, and we can’t do it all ourselves.
“The people who work on the show
are awesome. There’s Carrie, the girl
who is the conscience of the show. It
really takes a special woman to keep

IRIRR AT TEIEFEEEF o777 7 R

“Johnlay & Rich are
No. 1 in every demo
that exists in
Tucson, and we
want some of that
here.”

Mark Medina

two A.D.D. dudes in check. Obi-Wan,
who works behind the scenes, is a tire-
less love slave.

“Intern Randy has been an intern for
the past three years. We've been trying
to find ways to kill him off, but he keeps
coming back. He’s kind of like Steven
Seagal in Hard to Kill.”

Grizzled Veterans

JohnJay is tickled all kinds of colors to
be back in the area where he grew up. He
lived in Tucson and then the Phoenix
suburb of Chandler, AZ until he was 16.

“I used to sit in my dad’s office and
tape Casey Kasem and pretend to be a

NRL

www.americanradiohistorv.com

morning show jock,” says JohnJay. “To be
doing this now is so emotional and grati-
fying.

“When I was 15 I won tickets from
KZZP to see Sixteen Candles, and now I'm
the morning jock there.”

“The good thing is that we can be here
at the beginning,” adds Rich. “Everyone
here is from somewhere else, so even
though we’ve been here for a few years,
it's like we’re grizzled veterans. You
couldn’t do that in Chicago. The ultimate
goal is to raise our families in this throb-
bing metropolis.”

And who knows where else their reign
of terror, er, humor will take them? Seems
our pal Johnjay has a pretty good idea:
“Our goal is not just to be Arizona’s Morn-
ing Show, but to own a home in every city
in Arizona. Two down, 407 to go.”

a8 B EE W U
oo e EH R

“Everybody has given
us an opportunity to
completely annihilate
this thing.”

Rich Berra
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Stations and their adds listed alphabetically by market
WFLY/Albany, NY* , MA* Wi , OH* WJMX/Forence, SC WAPE/Jacisomville, FL* WZEE Madison, WI* KCRS/Odessa, TX WIOGIS:‘I,]‘i‘aaw, M KROOQ/Tucson, AZ*
OMt: Kovia Caltalan PO Cadillae Jack OM: Kowin Metheny OM: Randy ~Mudfiag™ Wikcox OM/PD: Cat Thomas OM: Mike Ferris MD: Nake b PD:% OMPU: Tim Richards
PO: Johw Foxx %DM'D“CI' Mt Joft Zuwicckas MMG AEPDMIWM F’D’hlllﬂlvly 41 SHAKIRA EF JEAN 1 NICK Hglsmmn
e ooz o 2 NICKLACHEY CHAMILLIONAIRE 1XRAYZIE BONE 2 MARIAH CAREY 1SM00P DOGG
2 BUBBA SPARIOC FYING TANG VIS 1 FORT MINCR #HOLL Y BROK JEANNIE ORTEGA UPAPOOSE 1 FORT MINGR tHOLLY 8ROOK
- m KJY0/Dkdahoma Ciy, OK° KIHT/Salt Lake Gity, UT*
- : Tom Travis 3 mnﬂ
’ WFKS/Jacksonville, FL*
WIKF/Abany, NY* = —— oSty KIFSMedford, O PL: Wiz McCoy B KHTT /Tutsa, OK*
PO/MD: Aok Dawes KKMG/Colorado Springs, C0* KWYEFresno, CA* ND: OM/PD: Michae! Moon 1. FORT MNOR HOLLY BROOK CHAISTINA MLLAN UYOUNG JEEZY OM/PD: Tod Tugkar
6 FORT MINOR GHOLLY BROCK “t""ﬁ:" s OMPD; Milm Yaager 2 ST B e FIELD MOB LCIARA APOMD: Tin Raney
T CESTHA LA LG Y P Coad P D R T 1410 MAFRUAH CAREY SHOOP DOGG TR
PD. Do I.li-'n'lu' z m‘ﬂ‘ i Wﬂmﬂl" ﬂﬂx KQCH/Omaha, NE* 1 FORT MiNOR tHOLLY BROOK
MD: Corey Motley FRAY oM Tom Land on}vmwm, )
KOK0E/AReveryue, NM" fohas WAEZ/Johnson Gity* WAOAMelbourne, FL* POMD. Erk Johmson POMD: David Cary
OM: Edéi " . OM: Bl m%‘! 5 DADDY YANKEE 11 SHAKIRA TWTLEF JEAN 1o, MS
PD: lris Abrams KSME/F1. Collins, CO PO: Gary 19 AL AMERIGAN REIECTS BUBBA SPARICCK UYING YANG TWINS 704R WwIa/Tupelo,

. bia, SC* OMPD: Civis B FRAY DM/PD: Rick Stevens
Hf—r— ' o bt e 154007 DG MD: Mare Atien
] i o J— T iy e ol 4 MARAH CAREY 1SMOCP DOGG
3 ROt uBom L er0CK 1 DADDY YAMGE 1 ASHLEY PARKER ANGEL o 1h

7 No WNSE/Bafialo, NY* 1 ASHLEY PARKER ANGR. KT TUNSTALL T WXXL/Oriando, FL* KELZ/San Antonig, TX

NALICK e, TOOISTAN WHY1/Miami, FL PO Tommy Chock : Doug Bennett
- BODYROCKERS MD: Michael Yo Al 17 DANIFL POWTER
MD: Brise Wikhe KSYN/Joglin, MO TAM GO APD/MO: Jana Sutier 7 SAVING JANE .
3 BLBBA SPAROK FYING YANG TWINS Hoglin, RIHANMA 3 NKX LACHEY WSKS/Utica, NY
. 1 SHAIGRA tWYCLEF JEAN WXKB/FL. Myers, FL* OM/PD: Jason Knight PO :
KOiD/Alexandria, LA 3 a d APD: Sieve Krams %
B WCGO/Columbus, GA e 0 PAL WAL AP e Andres
mm OM/PD: Bob Quick FRAY iiwackee, WI* WILN/Panama Cily, FL K00{M/San Antonio, TX* SHAKIRA IWYCLEF JEAN
-y 1 BUBBA SPARDOKK 1YING YANG TWIRS ALLAVERICAN REJECTS WXSSMI ) OM: Mike Prable. PD: Tony Travatio
W00 Barli . :E&mm m-mnnévm ! OM/PD: Brian Kefly MD: Keith Alisn MD:YMI!LGMII
B e N i -l i
: .
WAEE/Nllentawn, PA® 1 FORT MBMOR #HDLLY BROOK 7 SHAKIRA YWYTLEF JEAN Lo e e me Paim Beach, FL
PD: Laara §1. James e oo Smi 1 TS ] e oL o8 PD: Chrs Marino
i Kely ey WHCUColumbes, OH* e e WIDO/Philadelphia, PA* APDMD: Moni Caro
Mo Ads Pzgsm mm Rick Hayes PO Rick U gml:nwcgg’&/smmss
S oM WO: ke .m Oldtam WWSTAnoxville, TN* gﬂmmnezpolu. MN Agnmmm Newsome-McAdam FRANKIE JORDAN
MARIAH CAFEY YSNOCP DG5S e PO: Rich Baitey MD: Locas 3 REMY MA KHTS/San Diego, CA*
COLDPLAY 5 NYO . Scoll 18 4 MARIAH GAREY YSNOOP DOGG PD: Jimmy Steele
WZKLCanton, OH* 5 NYBAL 14 ALL-AMERICAN REECTS 6 DADDY YANKEE APD/MD: Hitman Haze
bl 3 SHAKHA A 4 ANRARALICK 4 CHAMILLIONAIRE YKRAYZIE BONE KWTX/Waco, TX
KPRF/Amarilio, TX PD: Jka Swwaet O DA MBNERIETES UET T s PD: Daren Tayor
g - Nk Koncord {Lake Regions| i APO/MD: Oakes
31 SHAKRA IWYCLEF M o .V.l’.‘!YY { ) WYKS/Gainesville, FL* ﬂm‘?“- A o e NETTES
i 1 FORT MNOR #H0LLY BRODK ) 3 : ina CHAMLLIONAIRE URAYZIE BONE
PONTER JEANNE ORTEGA YPAPDOSE Wk” Dulkatie PD: Jori Banta WAZY/Latayette, IN WABB/Mobile, AL* zwm KSXY/Santa Rosa, CA* FORT MINOR (HOLLY BRODK
KEYSHA COLE P: fam Marsial OM: Jay Hasting PD: Sean Knight
PALL WALL L PO/MO; Jamimer bl —

AK Cod, MA 7 Dirwo son 3 T ior L1y RO S SaTEGh apoose WIHTWashington, DC*
KGOT/Anchorage, 5 . ashington,
iy R oo, S AR b
iyordia D e 1SWF 0055 PO: mm;ﬂh, ND 1 YaLLowesR WKST/Pitisburgh, PA* 2 'm’r&&ﬁ&m (PAPODSE

2 ot 10 Wm%m APU: Dawe Aadrews A’%"ﬁ;}‘:{b gDMJmlzl? on 20/Satellite 1 FORTMINOR EHOLLY BROOK
§ AREDIS MO Trovor D. WYOK/Mobile, AL* s dud 1 BLACK EYED PEAS
FRANCHE BLUBBA SPADCOX 1YING YANG TWINS LA* OM: James Alexander MD: Mikey 1 FORT MINOR THOLLY 8ROK
KIS Camer WY T o o,

" OM/PD: Donova Sherl PD: Bobby Novesad LL L WIFC/Wausau, Wi
WDOU, , Wi 9 MAFLAH CAREY ESNODF DOGS Christi. TX* . . APOMO: Maxwel PD: John Jogl
g m ey 4 DGFADE B0 ﬂ% X %sm Rapids, M1 3 TR MBI UL Y BROOK WAEV/Savannah, GA m): llJ:mmln’ Joe Maione

3 O OMFD. : Eric LT OM: Brad Kol 2
Yo Aiis O] o o % :‘""‘m',i ,u.fg&' e AP0: Brze Hokmes [ A——— WiBQPoriand, ME wm Ao s GG

! wu%m - Muvmm e KHOP/Modesto, CA* Mﬂ:wmmm ﬁlij_svs(; SPAROOC LYING YANG TWINS
BOUTROCKERS OM: Richard Penry MARIQ VAZOUEZ NICK LACHEY b N
ian. 1L HAWTHORNE HEIGHTS WLANLancaster, PA* MD: Tricia Jenkins TRKE RO KZCH/Wichita, KS
m P by B AR USHO0P 0065 ooy e
o | TR o | BT, - |
AP0 .. Ammons b S KHKS/Dallas, TX* APU: Mikn K DAL KKRZPortland, OR* TBK S Seattie, WD 0.1 ol
I)“umh 11 RELD MOB HCARA PD: Pairick Davis MD: Marcia Gan PD: Brian Bridgman 4 1A YWYCLEF JEAN
AMERICAN FECTS O: By The id 1 SHAGRA LWYCLEF JEAN MO: Brooke Fox 2 BUBBA SPAROOOK VING YANG TWINS
FORT MINOR #HOLLY BROCK 9 KNOEMonroe, LA L
. ORODY YNRE WiiNAansing, MI* OMPY: Boby Rchars WBHTMWilkes Barre, PA*
WWWAllanta, GA* S arleston. WERO/Greenville, NG* APOMD: s Sheren,s KRUF /Shrevepor, LA* PR e
e | E - T W - R

1 TEDOY GEEER g&:—mﬂmﬂsm WG , OH* 7 ASHLEY PARKER JAMES BLUNT . ln':mm “A.G." Gordon

uufmnr‘mrs : wwmvmm gé&'s: gmv m WVAQMorgantown, WV FR%Wi NH 1 ASHLEY PARKER AMGEL . e T

ALY PRI s CIrY B THOAS St OW: Hopgy Korcheal MO: Melisa Mathers OM:JimBisig

& Wy p e enlicd :l;ul:ym'h& MARIAH CAREY SNOOP DOGG PD: Tias Schuster
B P AL 2 enoue D, ogtan e WNDV/Sauth Bend, IN L T
e o WD b, A | Mol bt | S G eos e
PD: Jay Shasmon 2 mn‘m o m:,s;” P? E&‘wv e WPRO/Providence, RI* : 'ﬁm Mf& VKRAYZIE BONE
APOAD: Brotha Freé 51 S0MWOW 20 MOK LACHEY i Mt ALL-AERICAN REECTS OMPD: Tosy Brigol
18 CHAMILLIONAIRE WRAYZE BONE a %WDA FALL OUT BOY NCKELBACK mmnnm!mrm i
S O & Rommox Y v PUSSIOAT Do L sk WWXM/Myrtle Beach, SC KEYSHA GO WSTW/Wilmington, DE*
1 FORT MIMOR LHOLLY BROOK. 25 SAVING JANE T-PAB IMIIGE JONES. OM: Mark Andrews FRANKIE JORDAN ) PD: John Wilson
ity 4 b o sor TN SEANPALL Q#msr: ;?LTZ/St Louis, MO* A':MMJ: Mike Rossi
MERCAN RERCTS WFBC/Greenvil CHRLS BROWN : Kosmmo : Austin hcs
«© KRLY GLARKSON " g SHAKIRA IWYCLEF AN MO 4
T UEM FRANGHIE BOYZ KKDM/Des Moines, iA* PO: Chase T A TIES : Lar MD: Taylor J
23 e m T e o v e AR #LL%WVMM KBEA/uad Cities, 1A* O S bR
m' A 1 MARIAH CAREY YSNOOP DOGS UNDERWO0D SHAKIRA tWYCLEF EAN %m"m
o FORT MINOR HOLLY BROOK MADORNA " PALL WALL
PD: O 15 EMREM iATe 00 . - e 12’ PR W .
el bl 18 TEDDY GEGER wwmmwm' AL CHREY A0 D06 WNTO/Syracuse, NY* WAZ0/Wilmington, NC
EE LR 1 PRk WAL ) ] el WRVW/Nashville, TN* DMPPD: Tom Mitchell -
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Going In For The Kill

How to ask celebrities tough questions

without infuriating them

r the last few months I've spent my afternoons listening
online to The Wendy Williams Experience. When the audio

stream went down about a month ago I surfed various station
websites to get my fix of compelling content. I checked out
WJMN (Jam'n 94.5)/Boston’s www.jamn945.com and was be-
yond thrilled when I found dozens of archived celebrity inter-
views from The Ramiro & Pebbles Morning Show.

A great interview with a celebrity is a
win for the listeners, the station and the
person being interviewed. But to get a
greatinterview, you sometimes have to ask
tough questions. WJMN’s Ramiro (a.k.a.
The Freakin’ Puerto Rican) frequently asks
the show’s guests questions that could
make them uncomfortable, but he doesn’t
do it for shock value, and it doesn’t come
across as contrived.

This week Ramiro explains how he gets
celebrity guests to open up and give en-
tertaining interviews that satisfy everyone
involved.

Setting The Mood

I'd heard Pebbles on the air with previ-
ous co-host Baltazar, but listening to the ar-
chived interviews was the first time I'd
heard her with Ramiro. She and Ramiro
have different but complementary roles
during interviews.

"I come at them with the regular, every-
day questions that might be a little over the
line, but then Pebbles is there on the other
side to balance it out with niceness,” says
Ramiro. “Also, I don’t approach anybody
in a confrontational way.

“Today we talked to Wilmer Valderra-
ma, and everyone was talking about how
he’s having sex with all of these celebrities
in Hollywood. There’s a way to come at
him about that that might offend him, but
I spoke to him guy-to-guy, saying, ‘I know
a lot of people are giving you grief right
now for stuff that you said, but I think it's
the coolest thing. Hollywood, to me, is like
high school, and now you're the cool guy
in high school because you're coming into
the locker room going, ‘I did her and her,
and we're all like, "'Wow.’

“He opened up about it then, and we
talked about everything. At the end of the

R

“‘When_a lot of people
interview somebody, they
don’t listen to the person’s
answers.”
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interview he said, ‘I just want to thank you
for being so respectful and being real cool
with me. A lot of people don’t do that.’

“It also depends on the person. Every-
one’s different. You have to work some
people a little more because they just want
to come on and plug their thing. But then
you get people who, once you come at
them with something personal — some-
thing they would talk with their friends
about — will open up and talk about stuff
that doesn’t have anything to do with
whatever they're plugging.

“If you ask them about a sport or some-
thing that they’re really into, they get com-
fortable, and then they’re more willing to
talk to you because they don't feel that
you're attacking them.”

What Not To Do

But not all of Ramiro’s celebrity inter-
views have gone smoothly. “R. Kelly threw
R a table at me in '98,”

he says. “It was at one
of those award-show
junkets where you're
at a table in a room
4 with like 20 radio sta-
4 tions, and the artists
go from table to table.
I was doing nights at
the time and had only
been doing it for a

Ramiro

_year, so | was refining my style and I was

willing to ask anyone anything.

“When R. Kelly came in his people went
around giving everybody a list of questions
that you were supposed to ask him. If Thad
gotten that list, ] wouldn’t have asked the
questions because that’s stupid, but I nev-
er got it.

“Back then the big scandal was the ru-
mor that he and Aaliyah were getting their
marriage annulled. He sat down with me,
and I asked him, “Is it true that you and
Aaliyah were married? What's the story
with that?” He said, "Why are you asking
me that?’ I said, “That’s what people are
talking about, and I want to know what
you have to say about it..

“He started going off on me, saying,
‘Why don’t you ask me about the charity
workIdo?” And Isaid, Tdidn’teven know
you did that. When I think about R. Kelly,
this is the first thing that pops into people’s
heads.” He got up, flipped over the table
we were at and walked out.

“The people from the other stations who

RR CHR/RHYTHMIC

DARNELLA DUNHAM

ddunham@radioandrecords.com

THE GANG’S ALL HERE atter kYLD (Wild 94.9)/San Francisco’s Comedy Jam several station
personalities and staff members got together for a photo. Seen here (I-r) are Rick, Lady Fay, Roberto
and Strawberry from the morning show; late-night personality Xavier “The X-Man”: middayer Mary

Diaz; and night show host Hoodrat Miguel.

s [

didn’t get to interview him were mad at
me. They asked, “Why did you ask him
that?” and 1 said, ‘Because I don’t want to
sound just like you.”

“To this day we’ll send other people
from the station to awards junkets, and
people ask where I am. They still talk about
me now, almost 10 years later.”

A Style Of His Own

Everyoneis influenced by others, butit's
difficult to compare Ramiro to any other
morning jocks or interviewers. He doesn’t
follow the template that others in his posi-
tion do.

When asked about who inspired him, he
says, “I'm a fan of a lot of people, but there
was no one in particular. Howard Stern is
probably the best interviewer, period. I like
the way he comes at people with stuff. But
Idon’t do it the way he does.

“1listen to Sports radio and the way in-
terviewers there talk to athletes. I listen to
Barbara Walters. [ take a little bit here and
a little bit there, but there’s nobody in par-
ticular who influences me.”

There are a few important elements to
conducting a great interview with a celeb-
rity. According to Ramiro, one of the most
important is not to act like a fan. ” Another
thing is — and I don’t recommend this to
everybody — is that I don’t read the bios
of the guests,” he says.

“It’s not that I actually don’t read them,
but I try to give myself only real basic in-
formation on people, not super in-depth
stuff. That way, when I ask them about
stuff, I'm really asking them abot it.

“ Alot of people, when they do an inter-
view, they know so much about the per-

son, they’ll ask them about something, and .

while they’re asking, they’re almost an-
swering the question at the same time.

“I don’t recommend this for everybody,
but it works well for me when I don’t know
too much. I get the basic information and
have my people get me the basic rumor stuff.

“However, when it comes to the rumor
stuff, I don’t come at them with, ‘Is it true
that you did this?’ I'll say something more

-like, ‘What’s the craziest thing you heard

about you?’ They might say something
else, and I'll say, ‘Oh, I heard this...” and
we’ll talk about it that way.”

Tricks Of The Trade

Ramiro continues, “When a lot of peo-
ple interview somebody, they don't listen
to the person’s answers. I don’t really ever
have a list of questions. Sometimes when
someone answers a question you can spin
off from that into so many other things. But
if an interviewer has a list of questions, he
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“Howard Stern is
probably the best
interviewer, period. |
like the way he comes
at people with stuff.
But I don’t do it the

way he does.”
BWET 2

is usually so worried about getting through
the list that he’ll ignore that and go to ques-
tion No. 2, which is about something to-
tally different.

"There are a lot of tricks, but the biggest
thing is to treat the person you're inter-
viewing like a normal person. Don't try to
kiss up to them. Sometimes they get of-
fended, because some celebrities like peo-
ple to kiss up to them. But other times they
kind of respect it because you're coming
at them real.

"Especially when you're No. 8 in the jun-
ket or radio tour, come at them with some-
thing different. Because if you're some-
where in the middle, by the time the per-
son gets to you, they’re going to give you
generic answers if you're asking the same
questions as everyone else.

“If I talk to someone and it wasn’t the
greatest interview and they didn’t give me
anything good, I'll be honest with the au-
dience and say that the person was boring
and didn’t want to give me anything. I'm
not going to BS them.”

- Helping Stars Shine

Ramiro and Pebbles have the ability to
make artists who usually come across as
ordinary sound interesfing. “Celebrities get
used to the same type of question and the
same type of interview,” Ramiro says.
“Then they come see us, and I'll talk to
them about something totally different or
come at them in a different way.

“I’ve heard so many times after inter-
views that it was fun for them and that it
didn’t feel like we were on the air. They’ll
say it was different and refreshing. They
come in here and have a lot of fun with us,
and we get into it. Just from our tone, they
know that it’s fun, not anything mali-
cious.”
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(/ﬂﬂIE"’EM”SIE E”I” émerica ’s Best Testing CHR/Rhythmic Songs 12 +

At or The Week Ending 3/31/06

™ Persons Persons Persons

Artist Title (Label) W LW  Familiarity Burn  12-17  18-24  25-34
MARY J. BLIGE Be Without You (Geffen) 414 412 95% 29%  4.02 4.13 429
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) 400 4.03 13% 12% 421 3.98 3.78
NE-YO When You're Mad (Def Jam/IDJMG) 399 421 60% 8% 4.03 4.03 3.70
SEAN PAUL Temperature (VP/Atlantic) 397 4.03 97% 29%  3.93 413 3.89
NE-YO So Sick /Def Jam/IDJMG) 396 4.06 98% 4% 403 4.00 3.65
CHRIS BROWN Yo (Excuse Me Miss) (J/ive/Zomba L abel Group) 393 394 97% 3%  4.05 3.94 n
NELLY Grillz /l]errty/l-'o’/?ee//[/niversa/) 384 398 98% 41% 3.84 3g2 391
RIHANNA SOS (Def Jam/DJMG) jso 385 95% 26% 3.77 404 34
T.1. What You Know (Grand Hustle/Atlantic) 3.78 3.8t 62% 12% 3.89 3.95 3.53
T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba  abel Group) 3.7% 379 98% 35%  4.06 3.77 3.19
BOW WOW Fresh Azimiz (Sony Urban/Columbia) 314 384 86% 24%  3.80 313 KR:3|
DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 3713 378 92% 27% 4.04 3.66 3.34
BEYONCE' Check On It (Sony Urban/Columbia) 371 3.66 98% 51% 3.51 378 381
BUBBA SPARXXX f|[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin)  3.65  3.61 87% 26%  3.87 3.63 344
LiL’ JON Snaﬁ Yo Fingers (TVT) 364 358 51% 12% 3.80 3.90 3.12
BUSTA RHYMES Touch It (Aftermath/interscope) 363 349 85% 24% 342 3.83 3.70
KEYSHIA COLE Love (A&M/interscope/ 363 350 18% 27% 3.64 382 3.19
LIL ROB Bring Qut The Freak In You ({Upstairs/ 363 3 65% 19% 375 358 3.65
EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 362 379 90% 3% 3.63 3.59 3.89
JAMIE FOXX fILUDACRIS Unpredictable L/RMG) 361 3.72 92% 8% 3.57 3.64 3.39
LL COOL J f/JENNIFER LOPEZ Control Myself (Def Jam/IDJME) 358 3.67 84% 22%  3.53 in 3.40
50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 357 3N 12% 18% 370 3.56 333
PAUL WALL (:Sirl (SwishaHouse/AsylumjAtiantic) 3.57 357 63% 13% 3.62 3.69 3.21
CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def SoulIDJMG) 352 - 57% 1% 358 358 3.28
YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 347 364 69% 17% 375 347 3.17
DADDY YANKEE Rompe (£/ Cartellinterscope/ 346 375 83% 29%  3.51 344 3.27
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 336 333 12% 22%  3.64 341 298
E-40 Tell Me When To Go (Reprise/BME) 326 3.35 59% 20% 3.46 332 3.00
Total sample size is 315 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tolal burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions of participants
on the the Internet only. Rate TheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.
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ARTIST: Cascada
LABEL: Robhins

5 % w s ow @ T

By DARNELLA DUNHAM/Rhythmic Editor

ust when it seemed like
dance music was on the
verge of disappearing
from the airwaves of most 1
CHR/Rhythmic stations, Sifi#4
Cascada delivers “Everytime We Touch.” It's made a big
impact on the CHR /Pop charts, reaching the top 10, and is
currently the only dance song on the CHR/Rhythmic chart.

Cascada’s real name is Natalie Horler, and she was born
in Germany 25 years ago. Both of her parents are English,
so she grew up around German and British culture. “My
mother, Christine, is a foreign-language teacher, and my
father is a jazz musician,” says Cascada. “It is from him
that I've inherited my passion for music. He taught him-
self everything he knows from a young age and has made
such an enormous success of himself that I can only hope
to achieve what he has today.”

WBBM/ Chicago; WRDW /Philadelphia; KKWD/Okla-
homa City; WAJZ/ Albany, NY; WWKI./Harrisburg; and
WNHT/Ft. Wayne, IN each played “Everytime We Touch”
atleast 40 times last week. Could this possibly be the song
to open programmers’ minds to including dance music
on their playlists again?

Cascada’s album, also titled Everytime We Touch, was
released in February, and it’s full of high-energy dance
music. The album includes covers of Kim Wilde’s “Kids
in America” and Savage Garden’s “Truly Madly Deeply,”
along with a subdued candlelight remix of “Everytime
We Touch.”

Although Cascada is a dance artist, she enjoys other
genres too. She says, “Next to dance music, I also love
soul music, and, due to my father, I love jazz as well.” See
Cascada perform live April 8, in New York City; April 27,
in Hartford; April 28, in Atlanta; April 30, in Toronto; and
May 12, in Chicago.
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WBTT/FL. Myers, FL*
OM: Michasl Crulse
PO: p Sackson
APO/MD: Omar “The Big 0"

8 E-401/T-PAIN & DI GIRL
MARIAH CAREY /SNOOP DOGG
SHAKIRA fWYCLEF JEAN

WIFX/Ft. Wayne, IN®
PD/AMO: Wease!
7 E40
1 UL JON
WNHT/Ft. Wayne, IN*
DM: Bill Stewart
POMO: Vincent “Modo™ wilson
No Adds
WJMH/Gresnsboro, NC*
MDMJ Brian Douglas
M

18 R\gK RO

WasU/Greenville, NC*
Pgmn ack Spade
APDY
1 GRS SR HILIL WAYNE
1 MARIAH CAREY SNOOP DOGG
JAMIE FOXX 1/TWISTA

WHZT/GrsenvnHe s

4 CHAMILLIONAI"? VKRAYZIE BONE
18 0 AMEV WIAZZE

wDLD/Ha erstown
OM: itk Ashanoer
PDMD Artie Shultz

WWKL/Hamshmg PA*
DM/PD John ' u-a

Veneti
gy
39 DADDY YANKEE
37 MARIO VAZQUEZ
32 E40
WIMXHarttord, CT*

Simpson
8 CAM'RON /LIL WAYNE
3 JAM\E FOXX /TWISTA
AR CAREY {/SNOOP £OGG
MISSEZ f/PIMP C
KDDBIHnnnInIu HI*
PO: Sean Lynch
MDD Kooy £
18 JAMIE FOXX

HTWIST,
JEANNIE ORTEGA IIPAPOOSE
MISSEZ 1/PIMP

KIKiMHonolulu, HI'
08 Paul Wison

APD P]bln Salu

3 TDU SHO
MARIAH CAREY t/SNOOP DOGG
CNERPEI DENNIS

L
ICE CUBE
KPHW/Monolulu, HI*

& P FIRLD HOB 1ARA
KBXX/Hnustnn ™
APn Klvlnhmon
()

o e Ton

2 ?AYCASH YSCARFACE
Hi
WISIN & YANDI
mmlm cmsv rsno0P 0066
1SS
i rrwtsu
WHHH/Inmanapulls IN®
PD: Brian Wa
0. Dun 03 Wk 1 Wiiams

2 J
%, CHRISTR MILAN 1Y OUNG JEE2Y
WXIS/Johnson City*
MO: Todd Ambrose
CHERI DENNIS
CASSIE
JAMIE FOXX 1TWISTA
JUVENILE
MARIO VAZQUEZ
KCHZ/Kansas C MO'
OM/PD: Maurics
36 MARIAH CAREW/SNOOP D0GG
S0 CENT 101
25 WAAID VACOUET
21 PAUL WALL
WKHTXnoxville, TN*
OM: ich Bailey
FO: fus Al
MO: Ji

v EaREY 1SN0OP DOSG
KRKM.aIayena LA

APDIMD C H
3 MARIAH CAR!V #SNQOP DOGG
1 LIL JON
KNEX/Lared:
PD. Artura Sema 1I|
Na Adds

KLUC/Las Vegas, NV*
OM/PD; Cat Thommas

BEENIE
CMR\ST\NAMILIANWOUNG.IE{ZV
KVEG/Las Vegas, NV*
PO Shertta Sauishery
Jesse “J-Noiss™ Garcla
e DENS

POTZE
JAMIE FOXX £ TWISTA
WISIN & YANDEL
wLTD/Lexmgmn. Ky*
OM: Robert
POMD: Brian Slm
APD: Tabatha
No Adds
KDAY/Los Angeles CA*
PD: Anthony Acampora
No Adds
KPWR/Los Angsles Ca*
PD. Jimmy Steal
AFOMO.
3 s CAREY #SNOOP DOGG
KBTEAubbock, TX
om: mtsm
POMD:
3\ Ed I:EN FioLvia

WKPOMadlsnn wi
PD: Di In unt

3 HAWNNA
1 MARY J 8LIGE //BROOK-LYN
1 JAMIE FOXX #/TWISTA
1 QAMEY (IJAZZE PHA

MARIAH CAREY /SNOOP DOGG

KBFM/McAllen, TX*

OM: Bllly Santiago’

F: oy O

MO: Frankle G

70 KLY CLARKSON
54 KELL

5| SHA{I((I)M !/WYCLEF JEAN
9 NATASHA BEDINGFIELD
KELIS #/T00 SHORT
ICE CUBE
WBVD/Melboumne, FL*
OM: Xen Holiday

. B-Rack
JAMIE FOXX f/TWISTA

WMPW/Mempms TN*
PO/APO" Doughboy

JAMIE FOXX 1TWISTA

WPOW/Miami, FL*

PO: Ira “Tony The Tiger” Walt

MO: el
SARIAH CAREY USNOOP D0GG
JAMIE FOXX fTWISTA
JUVENILE

KTT8/Minneapolis, MN*

PO: Sam Elllot

MO: Zannie K,
22 CHRISTINA MILIAN f/YOUNG JEEZY
FIELD MOB 1/CIARA.
KHTN/Modssto, CA*
DIM’D Rene Roberts
APD: Drew Stone
47 CBS\E
WVS\N & VANDEL 1/ BONE THUGS-N-
HARMONY
JAMIE FOXX fTWISTA
CHERI DENNIS

KDON/Monterey, CA*
PD: Sam nmay
APD: Erig “The Funky 1"

2 KELIS 700 S
MARIAH CAREY VSNCIOP DOGG

WKTU/New York, NY*
PO JeNZ.

MD: Bartel
1 DANIELLE BOLLINGER
MARIQ VAZQUEZ

WOHT/New York, NY*
PO: John Dimlck
MO: Ebrn
14" REMY MA YNE-YO
9 CHRIS BROWN LI WAYNE
5 OBIE TRICE /AKON
WNVZ/Norfolk, VA*
OM: Dan London
PD: Michael Bryan
MD: Sﬂa%
% FIELL OB IARA
2 YOUNG LEEK
2 SHAWNNA
KMRK/Ddessa U

dms
35 THREE & MAF
14 CHRISTINA M\UAN H#YOUNG JEEZY
5 MARIO VAZQUEZ

3 TOU SHDRT
KKWD/Oklahoma City, OK*
OM- Chris Bakar
PO; Ronnie Ramlm

MD. Cisco Kidd
JAMIE FOXX TWISTA

wJHMIDnanﬂn F*

WPY0/Orlando, FL*
OM: Steve Holbrook

PO/AMD: i Strada
45 SHAKIRA UWYGLEF JEAN

KCAQ/Omard, CA*
POMD: Big Bear
3 KELIS 700 SHORT
ICE CUBE

KVYB/0xn: ni EA‘ KWIE/Riverside, CA* WLLD/Tampa, FL*
OM: Buddy Va POMD: Chris Locs PD: Orlando
Po/mn naml M:mho Herrgjon D: DJ Complex APD: Scantman
JON 3 PITBULL MO: Baata
32 MI:K CANNON WISIN § YANDEL 1/ BONE JHUGS N-HARMONY 16 E-40

ZG KEVSH\A COLE

ZD NE-YO

18 DJ KHALED

17 BROWN BOY 1/ZAPP
16 CALLE13

KKUU/PaIm A"gnngs CA
APD 1 Dovomr ©

nT.

AT B
26 MARYJ BLIGE /BROOK-LYN
26 NINO BROWN
22 D0 SHORT
20 ICE CUBE

MISSEZ

JPANNIE URTEGA 1/PAPDOSE

WIPW/Peoria, IL

OM: ok Hlmnmnn

PO: Don Bl

15 MAR\AH CAREY 1SNOOP D0BG
50 CENT 0L
smxmwwvcm JEAN

WPHI/Philadelphia, PA*
OM: Heien Little

PO: Calby Calt
WD: Sarah 0"Connar
13 CHRISTINA MILIAN {/YOUNG JEEZY
11 CHRIS BROWN HLIL WAYNE
(L JoN

WRDWIPhiIaﬂsiphia PA*

PD/
20 MAR\AH CAREV HSNOOP DOGG
KEL!S /700 SHORT
PAULA DEANDA /BABY BASH

KKFR/Phoenlx, AZ*
PD* Bruce SL. James
APD: Karfla Hustia
MD: 0J Mikee Mike
36 KEYSHIA COLE
4 ICE CUBE
TQO SHORT

WRED/Portiand, ME
OM/PO BuzzBranlny
MO: BJ Jor

10 MARIAH CAREY

18 LUKE CAMP

BELL
10 JAMIE FOXX TWISTA
10 KELIS #70Q SHORT

KXJM/PnnIami DR*

PD Malﬁ Ma
APD: Carrle “Careexy” Fishar
M0: Big Kig nmu
2 SHAKIRA YWY
JEANNIE C’RTEGA l/PAPOOSE

WPKF/Pnu?hkeepsm NY
APD'C

6 BUSTA RHYMES
5 THREE 6 MAFIA

WWKXIPro\ndsnce RI*
OM/PD

4 C RISBROWN UL WAYNE
1 M:SRSlIAEH CAREY ¥/SNOOP DOGG

KWYLMReno, Nv*

PO; Nick Elliot

25 BOW WOW

7 MARIAH CAREY /SNOOP DOGG
DANIEL POWTER
BLACK EYED

KGGI/Rmmde CA*
PD: Jesse Duran
: Mikw Modina
0: 0DM Gutiersz
4 ICE CUBE
MARIAH CAREY USNDOP DOGG
SAMIE FOXX tTWISTA

PAULA DEANDA VBABY BASH
KBMB/Sacramento, CA*
PO: Pattie Moreng
MD: Tosh Jackson
1 JAMIE FOXX t/TW&S
1 AKSENT /BEEN

R CAAL l/BlZZV BONE

KELIS I/TOO SNDRT
MARIAH CAREY t/SNOOP DOGG
KSFM/Sacramento, CA*
PD Byron Kennedy
APD/MO: Tony Tecate
No Adds

WOCQ/Salisbury, MD
PO Wookie

SHAKIRA WYCLEF JEAN
KUUU/Sa!t Lake City. UT*

OM/PD: Brian Michel
APBO/TM\D: Kevin Cruise

KBBT/San Antonio, TX*
POMO: Cln Hil

2 MISSH VPIMF‘ c

PAULA OEANDM/B BY BASH

WISIN & YANDEL #/ BONE THUGS-N-HARMONY
XHTZ/San Diego, CA*
PD. Rick Thomas
M: T *T-5KI” Romano

5 1
3 MLas
XMDR/San Diego, CA*

0. Cesar “DJ Seize” Gonzalez
|9 KEUS /100 SHORT

H wnsm & YANDEL 1/ BONE THUGS-N-HARMONY
KMEL/San Francisca, CA*
OM; Michael Martin
PD ‘Stacy Cunningham
MO Von "Big VM Johnson
13 CHERI DENN
2 ShE om rrwisTa
KYLD/San Francisco, CA*
DM: Michael Martin
POMD, mzyJim Archer

D: Tray
B KEL!S I/TOO SH RT
1 JAMIE
MAR\AH CAREV VSNODP DOGG

KWWV/San Lms Obispo, CA
g;“HREE 6 MAFIA

Slnus 11|e Beat/SaleIIile

Pﬂ M n‘lM rw

MD: Lawrencs Cirel
8 DISCONFECT V/ANDREA MARTIN
4 G 00 0
3 LAKE STREET PROJECT

KUBE/Seattle, WA*
oM Sll!llla Haﬂ

PD: Eric Por

APD/MD: szl Wild
No Adds

DWM'PRW/Sonm Bend, IN
PD. Chuck“Manic” wrigh

Ji
10 PAULA DEANDA /BABY BASH
LIL JON

KSPW/Sginnlield MO
FD: Adam Jabrosi Bumes

MARIAH CAREY #/SNOOP DOGG

KWIN/Stocktan, CA*
FOMO. Mika Elvma

48 KELIS '/\'DO SHDﬁY

MARIAH CAREY IISNOOP 0066

JAMIE FOXX HTWIS
MARIAH CAREY MSNOOP DOGG

KUJ/Tri-CilieS WA

30 SHAK\M'/WVCLEFJEAN
10 TAMI CHYNN
10 MISSEZ1PIMP G

KOMT/Tulsnn Azt

OM: Tim Richa

PD. Randy * TR0 Wiliams
#D: Rico Viltalobos

No Adds

KT!!T/T ulsa. oK*

PD Bllly Mlﬂlmn
APD/MD" Jet Black
5 SHAKIRA tWYCLEF JEAN

KBLZJTyIav ™

Mﬂ Man:us DJ Marcus Love™ Love
E-DUBB t/JAZZE PHA
MISSEZ tPIMP C

WMBX/W. Palm Beach, FL*
Pﬂ M:rl( waay

MAR\AH CAREY /SNOOP DOGG
JAMIE FOXX f/TWISTA

WPGCIWasmngIDn nc*
PD Jay Slevens
MO Brown Homhit

3 YONGIOC

5 BEENI

3 JAM\EFO)()( YTWISTA

KDGS/Wichita, KS*
PO: Grag Wiliiams
* Mac Payne

4 SHAKIRA 1WYCLEF JEAN
KHHK/VaIuma WA
DM_Dowey Boynton
PO/MD" Matt Folay

1671

8 FIELD MOB t/CIARA

8 LIL JON

Note: For complete adds,
see R&R Music Tracking.

POWEREDZ

MEDIABASE
*Monitored Reporiers

109 Total Reporters

86 Total Monitored
23 Total Indicator

Did Not Report, Playlist
Frozen (3):
KFAT/Anchorage, AK
WJWZ/Montgomery, AL
WWRX/New London, CT

\
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RR CHR/RHYTHMIC TOP 50

April 7, 2006

LAST THIS TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/
PLAYS CHART ADDS

WEEK WEEK  ARTIST TITLE LABEL(S} PLAYS AUI?(I“E);ICE
1 0 DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So So Def/Virgin) 6140 +107 708904 13 82/0
3 o SEAN PAUL Temperature (VP/Atlantic) 5230 +112 638899 14 80/0
2 3 MARY J. BLIGE Be Without You (Geffen/ 5076 -568 552095 18 84/0
5 o BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 4836 +67 464977 16 83/0
4 5  CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 4472 -489 382979 14 82/0
8 0 CHAMILLIONAIRE f/[KRAYZIE BONE Ridin (Universal) 4393 +613 391752 12 7813
] 0 KEYSHIA COLE Love (A&M/interscape) 3 +391 410992 9 66/2
6 8  T-PAIN fIMIKE JONES 'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) ~ 3723 -594 318955 15 840
12 0 PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 3427 +588 282210 7 74)3
7 10 NE-YO So Sick [Def Jam/IDJMG) 3374 -550 410137 19 82/0
n m E-40 Tell Me When To Go (Reprise/BME} 3157 +218  3106M " 64/3
18 @ T.1. What You Know (Grand Hustle/Atlantic) 2773 +791 361428 6 6713
14 13 BOW WOW Fresh Azimiz (Sony Urban/Columbia) 2707 47 275210 18 7mn
10 14 BEYONCE' Check On It (Sony Urban/Columbia) 2645 -385 230020 20 75/0
13 15 NELLY Grillz (Derrty/Fo’ ReeliUniversal) 2385 -374 205697 23 83/0
16 @ RIHANNA SOS (Def Jam/IDJMG) 2325 +108 171219 9 541
17 m DADDY YANKEE Rompe (E/ Cartelfinterscope) 2186 +176 232044 13 45)2
20 @ 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 2033 +134 212340 9 5601
22 @ NE-YO When You're Mad (Def Jam/IDJMG) 2005 +199 210568 5 70/4
23 @ THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 1983 +269 197622 7 56/1
15 21 JAMIEFOXX fILUDACRIS Unpredictable (/AMG/ 1950 519 239715 17 80/0
24 @ LIL" JON Snap Yo Fingers (TV7) 1776 +409 180718 7 59/8
26 @ FIELD MOB f/CIARA Sc What (07F/Geffen) 1739 +428 145577 5 5714
19 24 YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 1651 254 123914 1" 61/0
21 25  LILROB Bring Qut The Freak In You (Upstairs/ 1506 -330 128962 18 44)0
28 @ CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def Soul/iDJMG) 1361 +214 133438 5 56/5
25 27 BUSTARHYMES Touch It /Aftermath/interscope) 1234 90 1460 17 58/0
30 @ NICK CANNON Dime Piece (Motown/Universal) 1090 +129 58439 4 55/2
3 @ RAY J What | Need (Knockout/Sanctuary) 1088 +167 90650 4 53/0
27 30 EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscope) 1025 -274 94757 15 41)0
33 @ SHAKIRA f/WYCLEF JEAN Hips Don't Lie (£pic/ 986 +323 120556 3 30/6
32 @ PAULA DEANDA f/BABY BASH Doing Too Much (4rista/ 858 +182 46482 5 38/5
34 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 848 +207 94348 3 14/4
41 @ YUNG JOC It's Goin’ Down (Bad Boy/Atlantic) 812 +268 80443 2 3105
29 35 LLCOOLJf/JJENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 767 -223 69308 1" 66/0
37 @ TOO SHORT Blow The Whistle (Short/J/ive/Zomba L abel Group) 711 +160 65917 4 36/3
36 37 DA MUZICIANZ Camera Phone (TVT) 576 7 24162 4 35/0
43 @ LIL" WAYNE Hustler Musik (Cash Money/Universal) 539 +12 37038 4 301
@ SHAWNNA Gettin’ Some (D7F/Def Jam/IDJMG) 521 +152 123363 1 16/4
47 @ REMY MA Conceited (SRC/Universal) 490 +41 93063 2 13/0
@ DJ KHALED Holta At Me (Terror Squad/Koch) 487 +103 52869 1 2411
a4 42 NEW RIDAZ Special Girl (Upstairs/ 466 -45 30838 8 22/0
46 43  YING YANG TWINS f/AVANT Bedroom Boom (7V7) 459 17 19173 9 14/0
@  CASCADA Everytime We Touch (Robbins) 456 +73 80619 1 8i0
39 45  PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscope) 456 -103 47346 7 22/0
35 46  KANYE WEST f/LUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 456 179 32684 10 490
@ RICK ROSS Hustlin' (Sijp-N-Slide/Def Jam/iDJMG) 451 +109 61946 1 22|14
@ E-40 f[T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 445 +89 57202 1 2N
40 43 DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 444 -109 38849 12 36/0
@ MARY J. BLIGE f/BROOK-LYN Enough Cryin (Matriarch/Geffen) 418 +209 87530 1 14j2

86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations ptaying a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

POWERED[]

MEDIABASE

MOST ADDED"

ARTIST TITLE LABEL(S)

MARIAH CAREY f{SNOOP DOGG Say Somethin’ (Isiand/0JMG/) 28

JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG/
KELIS f[TOO SHORT Bossy (Jive/Zomba Label Group)
ICE CUBE Why We Thugs (Lenchmabb)

MISSEZ f/PIMP C Love Song (Fo’ Reel/Geffen)

CHERI DENNIS | Love You (Bad Boy/Atlantic)

LIL" JON Snap Yo Fingers (TVT)

JUVENILE What's Happenin' (Atlantic)

MARIO VAZQUEZ Gallery (/AMG)

WISIN & YANDEL Wanna Ride (Machete Music/Universal Republic) 7

ADDS

27
14
13
10
10
8
7
7

The CHR/Rhythmic add threshold is applied to monitored stations not allowed
to report adds per their company policy: Songs that reach 15 plays per
week. An airplay week is defined as Sunday through Saturday. Adds from

all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
T.1. What You Know (Grand Hustle/Atiantic) +791
CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) +613
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) +588
FIELD MOB f{CIARA So What (07F/Geffen) +428
LIL' JON Snap Yo Fingers (TVT) +409
KEYSHIA COLE Love (A&M/interscope/ +391
SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (£pic/ +323
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) +269
YUNG JOC It's Goin' Down (Bad Boy/Atlantic) +268
E-40 Tell Me When To Go (Reprise/BME/ +218

NEW & ACTIVE

AK'SENT 1/BEENIE MAN Zingy (Capitol)
Total Plays: 329, Total Stations: 27, Adds: 2

JUVENILE What's Happenin’ (Atlantic/
Total Plays: 304, Total Stations: 21, Adds: 7

MARIAH CAREY f/SNOOP DOGG Say Somethin’ fisland/IDJME)

Total Plays: 293, Total Stations: 37, Adds: 28

AVANT 4 Minutes (Geffen)
Total Plays: 288, Total Stations: 12, Adds: 0

RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)

Total Plays: 272, Total Stations: 19, Adds: 3

0 AMEY #/JAZZE PHA Forever Girl (BlackGround/Universal)
Total Plays: 268, Total Stations: 21, Adds: 2

MILA J Complete (T.U.6./Motown/Universal)
Total Plays: 254, Total Stations: 23, Adds: 2

POTZEE Dat Girl (Unauthorized/Asylum)
Total Plays: 241, Total Stations: 11, Adds: 1

MISSY ELLIOTT We Run This /Gold Mind/Violator/Atlantic)
Total Plays: 225, Total Stations: 18, Adds: 2

YOUNG LEEK Jiggle It (Def Jam/IDJMG)
Total Plays: 205, Total Stations: 12, Adds: 1

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radivandrecards.com.

SEPTEMBER 20-22, 2006

Hilton Anatole Hotel ¢ Dallas, Texas
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< April 7, 2006 KO RED
W T st e s BBl Bl "HAY g MEDIABASE
4 0 T.1. What You Know (Grand Hustle/Atlantic) 3560 +521 391187 8 66/0
1 2 KEYSHIA COLE Love (A&M/lnterscope) 3479 203 360646 12  66i0 MOST ADDED-
2 3 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 3354 118 384401 16 66/0
3 4 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3076 -286 386935 13 64/0 ARTIST TITLE LABEL(S) ADDS
5 5  MARY J. BLIGE Be Without You /Geffen) 2713 115 394974 20 65/0 CHRIS BROWN f/LIL' WAYNE Gimme That (JveZomba Label Group) 52
10 @  THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 2531 +203 252786 10 6201 LIL' JON Snap Yo Finger; IOTVT/ . 43
. 2o MEGAN ROCHELL ffFABOLOUS The One You Need (Def JamiUMG) 38 .
8 X fYING TWINS Ms. Boot Vi 104 1
g BUBBA SPARXXX f[YING YANG Ms. New Booty (Purple Ribbon/Virgin) 2528 +10 251077 13 62/0 MISSEZIPIMP C Love Song (72" ReelGetfen) o
9 BUSTA HHYMES Touch It /Aﬂefmﬂt/]//”t&fsﬁop&/ 2411 +65 356641 17 6”0 CHERI OENMS | Love You /BﬂdBUy/AI/ﬂllﬁC/ 20
&  T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 2327 -162 211602 15 63/0 OMX We In Here (Sony Urban/Columbia) 9
10 NE-YO So Sick (Def Jam/IDJMG) 2263 393 334231 17 65/0 YUNG JOC it's Goin' Down (Bad BDV/AI/M{/C/
11 @  SEANPAUL Temperature (VP/Atiantic) 2184 +22 352805 13 61/0 :‘4‘:‘; ~:|- ;“afl f"’;‘“g"};'" ,E'};';%C’V'" (MatrarchBeffen) ‘7'
13 @  AVANT 4Minutes Geffen) 1901 139 2z00 9 e | ; :d :" h" M"_ "’”I'_s; —
tl t I{ ations no 0
12 13 JAMIE FOXX f/LUDACRIS Unpredictable (/RMG) 17 -1 298977 21 66/0 ,e:onr“::w th:?:c:mp':nnyp:ollicy: ns::;:'t;at reach 14 plavsap:r week.
16 @ SHAWNNA Gettin' Some /0TP/Def Jam/IDJMG) 1553  +170 126882 3 505 An airplay week is d_elflined ﬂsf;nﬂwthf;wlh sﬂlf"fdaV- Adds from all other
sti t el.
14 15  BEVONCE' Check On It (Sony Urban/Columbia) 1500 229 161209 15  ajp | oo orestllacceptedatany playley
17 @ 50 CENT f/OLIVIA Best Friend /G-Unit/Interscops/ 1425 +66 141550 7 591
20 m YUNG JOC It's Goin' Down (Bad Boy/Atlantic) 1387 +2N1 123381 5 59/8
19 @ KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1311 +156 169386 13 4501
15 19 JUVENILE Rodeo (Atlantic/ 1355 -119 136025 19 60/0 MOST )
23 @ CHRISTINA MILIAN fIYOUNG JEEZY Say | (0ef SoullBJMG) 1214 4214 91186 5 512 INCREASED PLAYS
25 @ NE-YO When You're Mad (Def Jam/IDJMG) 1109 +189 118971 4 54j2 TOTAL
24 @  JAGGED EDGE Good Luck Charm (Sony Urban/Columbia) 1042 +71 128351 8 4 T NCHEASE
30 @ LETOYA Torn (Capitol) 953 +181 101487 4 51/5 T.1. What You Know (Grand Hllst/e/AIlanIic/. +521
28 @ UL WAVYNE Hustler Musik (Cash Money/Universal 897  +56 65744 6 4312 m‘; :"(-]gll'fEGf"_",‘g°"'”{;";;‘;’“32{?“’;’,‘6/”""’”"’”"/""”"”/ *;gf
] s Goin’ Down (Bad Boy/Atlanti +
26 @ B8.G. fIMANNIE FRESH Move Around (Choppa City/Koch) 894 +4 62866 7 52/0 JAMIE FOXX TWISTA DJ Play A Love Song (/AMG/ +235
21 26  BOW WOW Fresh Azimiz (Sony Urban/Columbia) 875 -164 81573 19 55/0 RICK ROSS Hustlin' (Siig-N-Slide/Def Jam/IDJMG) +225
42 @ JAMIE FOXX f[TWISTA DJ Play A Love Song L/AMG) 846 +235 71831 2 45/4 CHRISTINA MILIAN f[YOUNG JEEZY Say | (Def SouliDJMG) +214
35 @ CHAMILLIONAIRE flKRAYZIE BONE Ridin (Universal 802  +121 70608 5 424 :"E“:EOEWA?A,P";W;' /“I"JVICJ"";/ZS;”% /U”’-"'/"”/”'""""/ +fgg
, . - en You're Mad (Def Ja +
39 @ LIL' JON Snap Yo Fingers (T¥7) 735 +99 57859 1" 45/43 LETOYA Tom (Capitol +181
29 30  TYRAB. Stilln Love (G6&L) 733 -66 55975 16 36/0
22 31 KANYEWEST fILUPE FIASCO Touch The Sky (Roc-A-Fella/Def Jam/IDJMG) 726 -294 47580 10 55/1
A @ PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 722 +31 65615 6 402
40 @ ANTHONY HAMILTON Can't Let Go /So So Def/Zomba Label Group) 693 +68 101441 9 39N NEW & ACTI VE
41 @ GHOSTFACE KILLAH f/NE-YO Back Like That (Def Jam/IDJMG) 687 +72 146749 7 38/0
43 €D  MARIAH CAREY Fly Like A Bird (island//0JMG) 667 +58 46603 2 a0 ?Jt "I';flm;;*g'aTA: 'Iﬁ;t/: error glé"%"fg/
. otal Plays: 479, Total Stations: 36, Adds:
| .
36 36 HEATHER HEA[')LEY n IYIy Mind (RCA/RMG) - 660 19 65124 " 40J0 JAHEIM The Chosen One Divine MillWarmer Bras.)
27 37 DAL Betcha Can't Do It Like Me (Dee Money/Asylum/Atlantic) 656 -194 61363 14 56/0 Total Plays: 431, Total Stations: 39, Adds: 4
38 @ REMY MA Conceited (SRC/Universal) 655 +16 134025 10 22/0 RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)
47 @ FIELD MOB fICIARA So What (0TP/Geffen) 632 +132 41043 2 3712 Total Plays: 428, Total Stations: 29, Adds: 1
a4 @  E-40 Tel Me When To Go (Reprise/BME) 620 +18 87130 3 417 | GUCCIMANE Go Head By Cat)
@®  RICKROSS Hustiin' (Slp-N-Slide/Def Jam/IDJMG) 619 4225 67882 1 4201 I;‘:'EZ"’;S& 39?’ T“;Ja/' :’;‘g}"’"& LB
. y Turn
48 Q MILA J Complete (7.U.6./Motown/Universal) ' N 594 +97 33850 3 38/a Total Plays: 361, Total Stations: 34, Adds: 1
@ MARY J. BLIGE fIBROOK-LYN Enough Cryin (Matriarch/Geffen) 551 +355 78271 1 58/8 Total Plays: 346, Total Stations: 33, Adds: 2
45 45 DA BACKWUDZ | Don't Like The Look Of It (Rowdly/Major Way) 527 -21 24998 5 3an MoBB OEEP Put Em In The!r Place (G-Unit/lnterscope)
@  CHERISH Dot To It (ShoNuff/Capital 526  +170 48896 1  36/5 T‘[’]‘a' Plays: 342, Tatal Stations: 28, Adds: “ba .
DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group)
[Debut> Q RAY J Whatl Neefj //(n?ckout/Sanctuary{ 524 +113 43089 1 4a2i1 Total Plays: 334, Total Stations: 34, Adds: 1
48 48, NICK CANNON Dime Piece (Motown/Universal) 501 -20 41948 4 390 CHERI OENNIS | Love You (Bad Boy/Atianti)
32 49! JUELZ SANTANA Oh Yes (aka Postman) (Djplomat/Def Jam/IDJMG) 496 217 52859 1" 46/0 Total Plays: 278, Total Stations: 23, Adds: 20
@‘ JUVENILE What's Happenin® (Atlantic) 481 +170 33714 1 3112 BUN B f{PIMP C, JAY-Z... Get Throwed (Rap-A-Lot/Asylum)
] ) ) ] o ] ] ] Total Plays: 252, Total Stations: 23, Adds: 0
66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/26-4/1. Bullets hppear on songs gaining plays or remaining flat from previous week. |ftwo songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the top 15 Songs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R byeach
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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Celluloid

Success Stories

Hip-hop stars on the hig screen

_ ip-hop has been showing up in films since the genre’s ear-
liest days — remember Krush Groove, Breakin” or Boyz n

the Hood? At the same time, more than a few hip-hop artists have
been able to translate their success in music into success in film.

In the beginning filmmakers wrote movies
with hip-hop themes then plugged in artists to
play characters that were similar to their hip-hop
personas. Basically, the artists played themselves.

This continues today in films like 8§ Mile and
Get Rich or Die Tryin’, starring Eminem and 50
Cent, respectively. While movies of this type
may be successtul, the artists who star in them
are not often celebrated for their acting abilities.

But hip-hop stars are also showing up in films
not centered on the music business and playing
characters other than musicians. In the past year
we saw Chris “Ludacris” Bridges in 2005s Best
Picture Oscar winner Crasi, and OutKast's An-
dre 3000, a.k.a. Andre Benjamin, earned rave
reviews for his role in Four Brothers, which also
starred former hip-hop artist Mark Wahiberg.

Eve, hip-hop mistress of Ruff Ryders, has her
own television show and has appeared in films,
including the Barbershop series. And last week-
end ATL, starring T.I. and OutKast’s Big Boi,
opened at No. 3, earning $12.5 million.

This week we highlight a few of the hip-hop
stars who have made the leap to film and, in
some cases, had more success as actors than they
had as musicians.

Will Smith

While Smith is not the hip-hop artist with the
most film credits to his name (Queen Latifah has
that distinction), he Sosees
has appeared in the |
biggest blockbusters
over the course of his
career.

Smith hasmade 15 |
feature films and cur-
rently has three in
production, post-

production or devel-
opment.

Smith made the
segue from hip-hop star to actor in the long-run-
ning television series The Fresh Prince of Bel Air.
His first feature film was Where the Day Takes You,
released in 1992. A year later he appeared in a

Will Smith

—_smallrolein Made in America and astheleadin ="

Six Degrees of Separation, a key role that proved
he could play someone other than himself.

Smith’s big break came in 1995, when he
starred alongside Martin Lawrence in Bad Boys.
This was followed by the mega-hit Independence
Day in 1996. Smith has since appeared in a string
of summer blockbusters, including Men in Black;
Wild, Wild, West; the sequels to Men in Black and
Bad Boys; and I, Robot. He earned an Oscar nom-
ination, for Best Actor, for his work in AlL.

Smith has also produced several films, both
projects he’s starred in (Hitch, I, Robot) and
projects he's developed, like ATL.

Queen Latifah

Queen Latifah made a name for herself in the

late ‘80s as the First Lady of Hip-Hop. She be-
gan to branch out into acting, taking small roles
in films like Spike Lee’s Jungle Fever and the hip-
hop teen flick House Party.

Now, almost 20 years later, Latifah has 20

= o movies under her
belt, including Ice
Age: The Meltdown,
| which opened last
I weekend at No. 1,
earning $70.5 mil-
! lion, and in which
she is the voice of El-
| lie, and Stranger Than
. Fiction, which is due
out later this year.
She’s also signed on
to appear in the film version of the hit Broad-
way play Hairspray, due in 2007.

Like Smith, Latifah appeared in a hit TV se-
ries, Living Single, which helped introduce her
to audiences beyond the hip-hop world. She has
appeared in films like 1998’s Living Out Loud, in
which we first heard her singing voice and real-
ized that she had an alter ego named Dana
Owens; 1999's The Bone Collector, with Denzel
Washington; and 2002’s Chicago, for which she
received an Oscar nomination, for Best Support-
ing Actress.

Latifah is also taking on the role of producer.
She was the force behind her recent films Beauty
Shop, The Cook Out and Bringing Down the House,
and she’s currently in preproduction for a film
called Kidnapped, due out later this year.

LL Cool J

Out of all the people highlighted in this col-
umn, James Todd Smith, a.k.a. LL Cool ], has
been around longest as a rapper and as an actor.
He’s also been able to maintain a fairly success-
ful music career while
pursuing acting. 5

LL’s first appear-
ance on film came at
the same time that his
first single dropped,
.  whenheplayed him-
self in Krush Groove.
He quickly moved on
to mainstream films,
appearing in 1986's
Wildcats. His career-
changing role in the 1992 drama-comedy Toys,
with Robin Williams, showed the world that he
had the skills to be a true actor.

LL hasbeen in 19 films, with Heartland, his lat-
est project, due out later this year. His repertoire
has ranged from comedies like Last Holiday, with
Queen Latifah, to blockbusters like S.W.A.T.and
dramas like Any Given Sunday.

In the '90s, having noted the success of Will
Smith, LL gave television a shot. His series Inthe

Queen Latifah

LL Cool ]
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" you about the part?

:

record?

again.

always be your first priority?

successfully.

T.I.: | want more serious acting roles.

T.I.InATL

' With the opening-weekend success of his first feature film, ATL, At-
lanta rapper and businessman T.1. is up for more big screen challeng-
es. After the film’s premiere in his hometown of Atlanta (also the film’s
locale) and before jetting off to Los Angeles for the big Hollywood pre-

miere, T.I. spoke to us about making it in movies.
R&R: Was this a film project you brought to Warner Bros., or did they come to

T.I.: 1 had to audition and really prove myself. Basicaily, |
heard about the project and | went after it. | called
everyone | knew who might know anyone involved. | really
wanted to make this my next career move.

R&R: How was making a film different from making a

T.L.: They are worlds apart — the expectations, the daily
demands of being on-set and the whole commitment
required to be in the part day after day while you're making
the movie. | felt that this was my opportunity to prove
myself, so | wanted to do it right. | look forward to doing it T.1

R&R: Do you see yourself doing more acting than rapping, or will hip-hop

T.1.: You don’t have to choose one or the other, but when a rapper does get in
movies and is successful there, that usually takes on a larger role in the eyes of
fans. | will always stay true to hip-hop, but movies can make you an even bigger
star. You move to a whole new level. | can see myself continuing to do both

R&R: When you Jook at other hip-hop stars who have crossed over to making
movies, which ones do you consider role models?

T.I.: It's not necessarily just hip-hop stars. | admire people in film like John
Singleton, Will Smith, Denzel Washington and Jamie Foxx.

R&R: Some musicians are serious about their acting, like Ludacris or Andre
3000, while others seem to make movies that are mere extensions of their hip-
hop identities. Which path are you taking?

R&R: Are you currently working on any new film projects?

T.I.: | have other projects in development. I'm also working on developing our
film and production company, Grand Hustle Films. We've done some stuff in the
past, but now | want to take it more in the direction of feature films.

House lasted several seasons and proved that he
appealed to mainstream audiences. In recent
years his films have included romantic comedies
like Deliver Us From Eva and family flicks like
Kingdom Come.

Ice Cube

Before his onscreen success, Ice Cube proba-
bly would have been voted the rapper least like-
ly to cross over to mainstream film. Hell, he was
in N.W.A.! This was the guy who spit “Fuck tha
Police.” Who would have thought that today
he’d be a respected g
actor, producer, direc-
tor, writer and rap-
per?

Cube, aka.OShea |
Jackson, is an astute
businessman and tal- |:
ented artist. His first
film role, as Dough-
boy in Boyz 1 the Hood
in 1991, earned him
ravereviews,but many

Ice Cube

srmpjry—ptayu 2T ing-himself.— Def’s

Nineteen films later he’s proven that he can play
everything from a slayer of supernatural beings
(Ghosts of Mars) to a family man (Are We There
Yet?).

Cube began to develop his own films early
in his career, building upon his loyal hip-hop fan
base. He wrote, produced and starred in the cult
favorite Friday in 1995 and wrote, produced,
starred in and directed The Players Club in 1998.

He continued the Friday series with Next Fri-
day and Friday After Next while expanding his
producing to include more-family-oriented films
like Barbershop and its sequel; Are We there Yet?;
and Beauty Shop, starring Queen Latifah. He re-
cently announced that he will be part of two new

wwWw americanradiohistorv com

productions, one of which is called Teacher of the
Year.

Cube didn’t start his acting career on TV, but
his producing career is taking him there: He’s
Executive Producer of the provocative Black,
White, currently airing on FX. In the reality se-
ries, two families, one black, one white, change
their appearances so that the white family looks
black and vice-versa.

Mos Def

Mos Def has had a more low-profile acting ca-
reer than the others spotlighted here, but he’s
also earned an amazing amount of critical ac-
claim for his film and stage work. He currently
he appears in the film
16 Blocks, with Bruce i
Willis, and has a film L%
in pre-production,
The Brazilian Job, a se-
quel to 2003’s suc-
cessful film The Italian
Job.

Surprisingly, Mos

MosDef

in films since 1988,
when he acted in the
made-for-TV God Bless the Child when he was just
14. Since then he’s appeared in 15 films, includ-
ing the yet-to-be released Journey to the End of the
Night. He also has a long list of appearances in
various television series, including NYPD Blue,
Spin City and The Cosby Mysteries.

Many are most familiar with Mos Def as the
force behind Russell Simmons Presents Def Poet-
ry, the HBO series he co-executive produced. His
relationship with HBO blossomed from there,
and he’s since appeared in two critically ac-
claimed films on the network, 2004's Something
the Lord Made and 2005's Lackawanna Blues.
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LAST THS TOTAL - TOTAL WEEKS ON  TOTAL STATIONS/
EL
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAS  AUDENGE GHART ADDS ME“] AB ASE
1 ﬂ MARY J. BLIGE Be Without You (Geffen/ 1862 +14 187421 18 62/0
3 e ANTHONY HAMILTON Can't Let Go (So So Def/Zomba L abel Group) 1748 +150 178494 16 64/0 s
2 3 HEATHER HEADLEY In My Mind (RCA/RMG) 1727 -50 159075 24 64/0 MOSTADDED
4 o ISLEY BROTHERS f/R. ISLEY Just Came Here To Chill (Def Soul/Def Jam/iDJMG) 1606 +153 144787 1" 62i0 ARTIST TITLE LABEL(S) ADDS
5 5  JAMIE FOXX flLUDACRIS Unpredictable (//RMG) 1305 108 144313 13 53[0 ERIC BENET Pretty Baby (Friay/Reprise/Warner Bros) 1
7 @  BRIANMCKNIGHT Find Myself In You (Motown/Universal) 1301 +59 132835 11 G4)0 m’::;cc‘;"fglﬂy L/':Z”‘M 3/";’ ”S"’”"j’WM"V ;
6 7 KIRK FRANKLIN Looking For You <o Yo SoullGaspo Centric/Zomba Label Group) 1292 S e :‘"’ - " "’Ifs:””e d P
L e Urban AC add threshold is applied to monitored stations not allowed to
8 8 CHARLIE WILSON Magic (Jive/Zomba L abel Group) 904 -41 83160 19 56/0 report adds per their company policy: Songs that reach seven plays per
9 @ NE-YO So Sick (Def Jam/IDJMG) 903 +84 112570 9 3212 week. An airplay week is defined as Sunday through Saturday. Adds frem
10 )  ALICIAKEYS Unbreakable (/AMG) 840 +44 970339 28 600 all other programmers are still accepted at any play level
14 m TEENA MARIE Ooh Wee (Cash Money/Universal) 764 +178 65429 5 54/5
12 @ URBAN MYSTIC | Refuse (SOBE) 670 +43 48071 9 4913
15 )  JEFFMAJORS fIKELLY PRICE God's Gift (Music One/Sony Urban) 637 +85 59247 8 404 MOST
13 @ KEYSHIA COLE Love (A&M/Interscope) 624 +37 48631 7 26/6 INCRE A S ED PL A yS
" 15 FAITHEVANS Trulove (Capitol) 615 -93 61831 20 53/0 Tl
17 @ ERICBENET Pretty Baby (Friday/Reprise/Warner Bros.) 591 +67 56839 4 45[7 et INC”;:XSE
19 @  MARIAH CAREY FlyLike A Bird fIsland//0JMG) 570 +149 62972 3 4477 TEENA MARIE Och Wee (Cash Money/Universal +178
16 18 KEM Into You (Motown/Universal) 530 -15 38346 10 44j0 ISLEY BROTHERS fR. ISLEY Just... (Def SouliDef Jam/IDJMG) +153
18 18 INDIA.ARIE | Am Not My Hair (Motown/Universal) 403 -47 33819 16 44j0 ANTHONY HAMILTON Can't... (So So Def/Zomba Label Group) +150
21 @ GOAPELE FirstLove (Skyblaze/Sony Urban/Columbis) 3 +9 21699 8 281 MARIAH CAREY Fly Like A Bird dstand//0JMG) +149
27 @  RAWEEM DEVAUGHN You ive/Zomba Label Group) 293 +48 43038 3 272 | CHRISBROWN Yo{ExcuseMeMiss) dive/Zomba Label Group) +107
20 22 FLOETRY Lay Down (Geffen/ 289 -16 19189 6 2511
@  CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 253 +107 42461 110 NEW & ACTIVE
E . . . I
22 24 TAMAR f[PRINC Beautl-ful., Loved And Blessed (Universal Repubiic) 233 52 17188 1 2501 SHANICE Take Care Of U (ImajatyPlaytime)
28 25  DWELE Weekend Love (Virgin) V]| -7 12300 10 231 Total Plays: 168, Total Stations: 21, Adds: 5
26 26 KINDRED THE FAMILY SOUL Woman First (Hidden Beach/ 222 -23 17533 2 243 LATOYA LONDON State Of My Heart (Peak/Concord)
25 27 MELI'SAMORGAN | Remember (Orpheus/L uann) 216 -32 20267 13 280 Total Plays: 117, Total Stations: 17, Adds: 1
24 28 MARIAH CAREY Don't Forget About Us Istand/IDJMG) 208 49 12953 15 150 | MARY MARY Yesterday Sony Urban/Columbia)
Total Plays: 114, Total Stations: 18, Adds: 5
@  DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 196 +96 15503 118 HIL ST. SOUL Goodbye (Shanachi
€))  VANHUNT Character (Capital 184 +46 8111 1192 Total Plays: 97, Total Stations: 13, Adds: 2
65 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week MAREMA_RY HeavenS/Sa{Iy U'r?azn/ﬂalm.ng/a/
of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays is | 1otal Plays: 85, Total Stations: 12, Adds:
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R Station playlists for all R&R reporters are available
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- on the web at www,radipandracords.com.
to-week increases in total plays. Tota! Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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D T ot ¢ ) !’DDTZZ/F ,22:,,’,“' M; Jackson Walkar WYLD/New Orfeans, LA* WVBE/Roanoke, VA* OM/PO: Chuck Atiins Did Not Report,
. : 8 5 No Add ?
WXMG/Columbus, OH 9 HILST SOUL PD Denise Brooks PO: AJ Appleberry OM/PD: Walt Ford Playlist Frozen (3):
WXST/Charieston, SC* OM: 1.0, Kunes e MR AT e WFUN/St. Louis, MO* WBBK/Dothan, AL
ﬁ%ﬁﬁﬁé e o S WELWF Piere, FL* KOKY Lt Rock, AR® WBLSNew York, NY* WTLZ/Saginaw, MI* PO Garth Adams WRBV/Macon, GA
9 AR O e apes o, ark Dan o Brown POMD: Eugene briwn WTUG/Tuscaloosa, AL |

\
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¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 +
For The Week Ending 3/31/06

Pers. f M

~

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
DEM FRANCHIZE BOYZ Lean Wit It... (So So Def/Virgin) 414 404 85% 24% 386 3388 385
T.1. What You Know (Grand Hustle/Atlantic) 413 407 1% 7% 409 408 4.10
JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)  4.08 390 45% 3% 396 416 3.38
SEAN PAUL Temperature (VP/Atlantic) 403 415 96% 29% 396 406 352

1 MARY J. BLIGE Be Without You (Geffen) 402 426 98% 4% 4.03 416 347
NELLY Grillz (Derrty/fo’ ReelfUniversal) 401 393 98% 45% 394 397 1382
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 3.92 373  87% 19% 380 383 368
B.G. f/MANNIE FRESH Move Around (Choppa City/Kech) 392 368 4% 6% 385 376 4.08

CHRIS BROWN Yo... (Jive/Zomba Label Group) 391 405 97% 36% 380 394 32
FAITH EVANS Tru Love (Capitol) 389 387 &66% 9% 376 397 315
KEYSHIA COLE Love (A&M/interscope) 386 403 83% 30% 379 391 3
NE-YO So Sick (Def JamyIDJMG) 385 408 98% 46% 369 376 3.36
JUELZ SANTANA 0h Yes... (Diplomat/Def Jam/IDJMG) 385 404 84% 21% 382 393 337
T-PAIN {/MIKE JONES Y'm N Luv... LiveiZomba Label Group) 382 387 97% 36% 364 368 344
BOW WOW Fresh Azimiz (Sony Urban/Columbia) 381 391 86% 27% 37N 372 366
AVANT 4 Minutes (Geffen/ 379 402 60% 9% 365 380 321
BUSTA RHYMES Touch it (Aftermath/interscope) 378 406 %1% 27% 373 369 3.88
JAMIE FOXX f/LUDACRIS Unpredictable (/AMG) 374 400 94% 42% 315 3713 385
SHAWNNA Gettin' Some (OTP/Def JamfIDJME) in 318 5% 11% 370 381 342
LL COOL J f}J. LOPEZ Control Myself (Def Jam//iDJMG) 368 375 87% 20% 353 368 294
DAL Betcha Can't Do It Like Me (Dee Money/Asyim/Atlantc) 368 361 82% 25% 345 356 3.03
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 3.68 367 7%% 18% 365 366 3.61
50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 368 392 70% 17% 366 381 3N
1 FRANKLIN Looking._. o Yo SoufGospo Centri/Zomba bl Gy 3.67 381 52% 14% 360 366 3.43
BEYONCE' Check On It (Sony Urban/Columbia) 364 366 99% 52% 354 358 3.35
C. MILIAN f/YOUNG JEEZY Say | (Def Soul/iDJMG) 363 - 60% 13% 365 372 344
JUVENILE Rodeo (Atiantic) 360 365 87% 30% 365 3.67 359
TYRA B. Still In Love (G6&L/ 357 3719 4% 1% 338 358 267
PURPLE RIBBON ALLSTARS Body Rock Puple Rlibon/Vigiy 3.51 350 45% 8% 351 355 343

Total sample size is 319 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dlislike very much, 5 =
like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the
number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample
composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on
the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show
opinions of participants on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system,
is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a
division of Premiere Radio Networks.
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I’'M GOING TO DISNEY WORLD! Waner Bros. recording artist Eric Benet (i) dropped by the

WCFB (Star 94.5)/0rlando studios to score free Disney passes and discuss his latest single and video,

“Pretty Baby.” He's seen here with WCFB midday personality JoJo.

Please Send Your Photos

Please send high-resolution images with the names and titles of all

R&R wants your best snapshots.

pictured to Dana Hall at dhall@radioandrecords.com.

WJIZ/Albany, GA

PB/MU .lammln Jay
AUL

20

L) VOUNG URU m.

B TI

WRXZ/Albany, GA

PD: Pete Johason

55 YOUNG JEEZY

35 KEYSHIA COLE

25 NOTORIUUSBIG HTWISTA. BONE

IARMONY , 8-BALL & MJG
25 CHRIS BRUWN 1L WAYNE

15 JAGGED EDGE
5 MISSEZ {/PIMP C
KBCE/Aloxandria, LA
PD: GQ Rile
MD; Denise Thomas
E-DUBB {/JAZZE PHA
KEDG/Alexandria, LA
OM/PD: Jay Stovens
?API}ﬂ: Wata Hamplon
.Cof%ﬂ.
1 ALYZE ELYSE
WH'WNIanh GA*
Jervysmoh nB
MD: Ramona Debreaux
57 LIL JON
7 SHAWNNA
1 CHAMILLIONAIRE #/KRAYZIE BONE
WVEE/Atlanta, GA®
PD: Asggie Rouse
APD: Streat

MD: Tosha Love
8 UL JON
4 INDIA ARIE
CHRIS BRUWN |/LIL WAYNE
WFXA/Augusta, Gi
OMPD: Ron Twma
No Adds
WPRW/Augusta, GA*
PD: Tim “Fatiz" Sneli

MD: TTu

14 MISSEZ /PIMP C

6 E-40

3 LILJON

1 CHRIS BROWN #/LIL' WAYNE
1 MEGAN ROCHELL 1FABOLOUS

WERQ/Battimore, MD*
PD: Victor Starr

MD: Neka Howse
12 CHRISTINA MILIAN #/YOUNG JEEZY
6 LIL JON
3 CHRIS BROWN t/LIL' WAYNE
WEMX/Balon Rouge, LA*
PD: J-Tweezy
MD: Kool DJ Supa Mike
10 MLSSEZ 1/PtMP C
10 LI
MEGAN ROCHELL fFABOLOUS
CHERI DENNIS
CHRIS BROWN LIL WAYNE
KT Cx/Beaumnm ™
PU Dou

H
PD/MD:
26 CHRIS BROWNI
26 CHRISTINA M\LIAN O/YOUNL, JEEZY
25 50 CENT #OLIVIA
20 CHAMILLIONALHP /KRAYZIE BONE

12 MI\RV J BLIGE 1/BROOK LYN
10 GHERISH

1) SHAWNNA

10 DONFLL JONES
WJZD/BIIUXI Ms*

PO: Rob Neal

7 uHR\\ HRHWM’I 1l WAYNE
LN

o INDIA AR
uIlERlUFNNLS
MISSEZ LPIMP
k MEGAN RICHELL BRABON OUS

REPORTERS

Stations and their adds listed alphabelically by market

WILO/Boslon, MA*
PD: Reggie
MO: Chubby Chub

4 UL JO8

1 CHRIS BROWN #1L1t WAYNE

WBLK/Buffalo, NY*
POMD: Chris ids
6 CHERIDENNIS
1 MEGAN ROCHELL {/FABOLOUS
CHRIS BROWN t1LIL" WAYNE

WWW2/Charieston, SC°

OM/PD: Terry Base
MD Vomn a Rude Bwoi” Rude
LIL' JON

CHRLS BROWN 111l WAYNE
MEGAN ROCHELL t/FABOLOUS
CHERI DENNIS
MISSEZ /PIMP
INDIA ARIE

wPEG/Dhaﬂonn

MD n Cole
1 MEGAN ROCHELL 1/FABDLOUS
; Ml§SEZ PIMP

3 CHER! DENNIS
1 CHR!S BROWN tLIL WAYNE

L' WAY!
1 MARYJ BLIGE tBROCK-LYN
WUVA/Charlottesvilie, VA

EZ 1PIM
14 MEGAN ROCHELL /FABOLOUS

WJTT/Chattal , TN®
PD: Keith Lands
MD: Magic Cruicher
10 CHER DENNIS
7 CHRIS EROWN HLIL WAYNE
6 MISSEZ /PIMP ¢

DMX
3 MEGAN ROCHELL #/FABOLOUS
INDIAI'\‘RI
Jof

WGC!/Chicago, IL*
OMAD: Elroy Smith

APD/MD: TmanE Green
LUPE FIASCO
MARK DAVIS
CRUCIAL CONFLICT

WPWX/Cnlcago [

Alan

Jay
MD Barbara
1 MEGAN ROCHELL #FABOLOUS
MISSEZ /PIMP C
CHnlS BROWN 71 WAYNE

MEA%Y J BLIGE /BROOK-LYN

WIZF/Cincinnati, OH*
PD Phillip David March
MD: Gveg Wmams

6 LIt JON
2 CHRIS BROWN #LIL' WAYNE
2 JAMIE FOXX 1/TWISTA

WENZ/Cleveland, OH*
OM/PD: Kim Johnson
MD: Eddie Bauer

S UL JON
£1HRIS BROWN (LIl WAYNE
LETOYA

WHXT/Columbia, SC*

PD: Chnis Connors

MD: Shanik Mincie

28 LIk JON
GHAIS BROWN ULIL WAYNT
1AL, AN ROCHE] L 4 ABOT O

WXBT/Columbia. $C*
OM L) Smeth
PO Bnan Anthony
tLIL JON
IS
1T AERIDENNIS
11 H8S BROWN FLIL WAYNL

WFXE/Columbus. GA

PIMP C
7 CHRISTINA MILIANt/YOUNG JEEZY
1 LUKE CAMPBELL

WMSU/Columbus, MS
M Shawna You

E-DUBB I/JAZ!E PHA

WCIO(Cotumbus, DH*
PD/MD: J.D. Kunes
MCRIAH CAREY t/SNOOP DOGG

KKDADallas, TX*
PDMO: Skip Cheatham
1 MISSEZ /PtMP C
CHRIS BROWN t/LIL WAYNE

WHTD/Detroit, MI*
OM: Skip Diltard

: Spudd
APD:sgoﬁm “Lady B” Gray
3 LILJON
3 CHRIS BROWN #/LIL' WAYNE
WJILB/Detrort, MI*
PD: KJ Hall

APDMOD: Kris Kelley
9 CHERIDENNIS
6 CHAIS BROWN #LIL' WAYNE
5 MEGAN ROCHELL 1/FABOLOUS
2 MISSEZ 1/PIMP C
1 LI JoN

WDBT/Dothan. AL
oM: Broadwa

POMOD: Lasual

21 FIELD MOB 1/CIARA

17 CHRISTINA MILIAN f/YOUNG JEEZY
14 MARY J. BLIGE #/BROOK-LYN

6 DJKHALED

4 BLUCRUSH

W.ALIN/Doihan. AL
DM/PD: JA Wilson

No Adds
WZFXFayetteville, NC*
OM: Mac Edwards
POMD: Jeft Anderson
APD Mlh mn

g gH?IS BRUWg #LIL WAYNE
1 MEGAN RDCHELL FABOLOUS
MISSEZ 1/PIMP C
URBAN MYSTIC
DMX

WMXV/Florence, AL
OM: Brian Rickman
PD: John Kinnitt
15 B G_{/MANNIE FRESH
15 BUSTARHYMES
15 ISLEY BROTHERS /RONALD ISLEY
10 YOUNG JEEZY
3 GUGCCI MANE
3 JAMIE FOXX {MARY J BLIGE

WTMG/Gainesville, FL*
PD: Scolt Hinds
APOMD: Terence Brown
4 MEGAN ROCHELL V/EABOLOUS

3 LIt JON
3 (HRIS BROWN #/LIL WAYNE

WIKS/Greenvitle. NC*
PD/APD. J-Dot
3 THREE £ MARIA
1 INDIA ARIE
1 GHRIS BROWN tLIL WAYNF
BEENIE MAN
MFGAN hUCHELL T FABOL (LS
MISSEZ HPIMP

WPHH/Harlford, CT*
PD/MD- Mychal Manuire
MIGAN RUCAELL PFABDLTILS
i UHRIS BROWN T 11T WAYNE
i MISSE. t PIMP
TULJON
TUNG I

WEUPMum:\nIh AL®

YAnl Simmons
HD M’By I]J llie I Rice
39 LIL'JON
2 CHRIS BROWN 1L WAYNE
2 CHERIDENNIS
2 MISSEZ /PIMP C
1 MEGAN ROCHELL 1/FABOLOUS
WJMUJackson, MS*
OM/PD: Stan Branson
APD: Alice Marie
9 MISSEZ /PIMP C
4 CHRIS BROWN /LI’ WAYNE
3 LIL')‘(JON

MEGAN ROCHELL 1FABOLOUS
CHERI DENNIS
WRJH/Jackson, MS*
PO I(m Kwa
64 Ll JO!
EGAN ROCHELL #FABOLOUS
4 MISSEZ #/PIMP G
1 CHERI DENNIS

£-40

CHRIS BROWN #LIL" WAYNE
WJBT/Jacksomvilie, FL*
OM: Gail Austin
PD G-Wiz

DMX
MEGAN ROCHELL /FABOLOUS
MISSEZ //PIMP C

LIL JON

CHRIS BROWN HLIL' WAYNE

KPRS/Xansas City, MO*
OM: Andre Garson
PD/MD: Myron Fears
9 CHRIS BROWN {/LIL' WAYNE
2 LIL'JON
KIiZXilleen. TX
OM T'm Thomas
The BabySitter

36 JUVENILE

27 LETOYA
Kﬂﬂﬂ/l.lhvsna LA®
PD: D-Rock

1 CHRIS BROWN VLIL WAYNE
MEGAN ROCHELL t/FABOLOUS
CHER) DENNIS
THUG CITY
LIL'JON

KJMN/LaIm Charles, LA

M: Brya
PDMD Enkm
APD: Gina Cook
17 LI JON
12 MELI'SA MORGAN
10 URBANMYSTIC
8 CHRIS BRUWNVLIL WAYNE
5 CHERIDENNIS
KIWAALake Charles, LA
OM: Astorry Bama
MO: Tamm
16 CHRlS BROWNVLIL WAYNE

WOHHAansing, MI*

MD: Jo Hicls
4 CHERI DENNIS
1t LIL JON
1 MEGAN ROCHELL FFABOLOUS
CHRIS BROWN f/LIL' WAYNE
MISSEZ PIMP C
WIZLD/Laurel, MS
OM: Jackson Walker
PD: Denise Brooks
SHAWNNA
YUNG I0C
JAMIE FOXX 1 TWISTA
KIMZL awton, OK
DM/PD: Terry Mnndav
APD: Tony Ton
10 rum: BHUWN HLIL WAYNE
9 1) KHALED
8 URBANMYSTIC
£ YUNG I0G
540
5 MEGAN BGEHTLLf FARGI OUS
WBTF/Lexington KY*
PD,‘MD: Jay Alexander
TN
U Mt GAN ROCHEL L ITABOLILS
10 CHERIDENNIS
5

1L MHI\ BHOWN f] |1 WAYNE

KHTEAittle Rock, AR*
PO; Joe Ratclift

APDMD: Toni Seville
9 MISSEZ {/PIMP C
5 LIL' JON

CHRIS BROWN /LI’ WAYNE
MEGAN ROCHELL HFABOLOUS
KIPRALittls Aock, AR™
DM: Mark Dytan
PD: Joe
11 DMx
9 MISSEZ {/PIMP C
2 LIL JON
CHRIS BROWN 11.IL WAYNE
MEGAN ROCHELL tFABOLOUS
KKBTAos Angeles, CA*
:gnmm Calococei
12 ANTHDNV HA?AI‘L?UN
10 YUNG JOC
9 CHERISH
WGZB/LomszIn XY*
PD: Ma
mn Gﬂald Hamsm

2 CHRIS BRUWN LIL WAYNE
WFXMMaco:
OM/PD: Ralph

27 BuUBBA SPARXXX !NING YANG TWINS

7 E-40

10 RAY )
WIBB/Macan, GA

PO/MD: Briar Paiz

7 MISSEZ {/PIMP C

§ CHERIDENNIS
WHRK/Memphis. TN*
PO: Devin_Steel

6 LI JON

2 MEGAN RUCHEI.CLUFABOLOUS

MISSEZ 1/PIMP
CHRIS BROWN ULIL' WAYNE
WJXMMamhan MS

% ]
22 CHRISTINA MILIAN #/YOUNG JEEZY

i73 ?EM FRANCHIZE BOYZ
6 OJ KHALED
5 BLUCRUSH
4 URBAN MYSTIC
3 CHERI DENNIS
WEDR/Miami, FL*
OM/PD: Tony Fields
APD: Demck Baker
15 PAUL WALL
14 YUNG JOC
12 KANYE WEST #LUPE FASCO
10 RICK R
WMIBIMmm FL'

MO: Kimbrough
13 CHER! DENNIS
5 LILJON
CHRIS BROWN f/LIL" WAYNE
WKKV/Milwaukee, WI*

PD: Bailey Coleman
APDMD: Reggie Brown
LETOYA

WBLXMohile, AL*

OM: James Alexander
PD/MD Mymnda Reuben
25 LETOYA

17 SHAWNNA

16 JAMIE FOXX (TWISTA
15 URBAN MYSTIC

14 DRE HRICK ROSS

12 HELD MUE HCIARA
12 MI

U
Tﬂ MISiE[ PIMI
10 MARY J Bl LGE I/[W(](]K LYN
KRW/Munme LA
PD: Chris Coll
35 HELD N'OB YCIARA

WUB'I/Nas"vllle TN*

OM: Clay Hunmcutt

PDMD Pamela Aniese
MISSEZ kPIMF 1,

LIL JON
CHRIS FROWN tLIL WAYNE
MILA

MEGAN ROCHELY 1 TABULULS
KNOUMNew Orleans. LA*
PO: Oarrell Johnson
Nu Augs

WQUE/Now Orlsans, LA®
PO: la Watson

No Adds

WWPR/Mew York, NY*
PD; Nate Bell

APDM: Nadine Sa
21 CHERI DENNIS
CHRIS BROWN #LIL' WAYNE

GAN ROCHELL t/FABOL OUS
MISSEZ #/PIMP C

WOW)Norfolk, VA*
OMIPD Eric Mychasls
Foultz

17 LIV JON
9 IYJEGAN ROCHELL f/FABOLOUS
3 CHERISH
2 RAY CASH SCARFACE
DJ KHALED

2
2 MARY J. BLIGE ¥BROOK-LYN
1 BEENIE MAN

AHEIM
JAMIE FOXX HTWISTA
CHRIS BROWN LIt WAYNE

WWHV/Narlok, VA*
PO; Parish Beown

4
2 CHERI DENNIS
1 MISSEZ {/PIMP C
1 CHRIS BROWN #/LIL' WAYNE
MEGAN ROCHELL Y/FABCLOUS
KvSP/Dklannma Cw oK
OMPD: any
MD: Eddie
19 YUNG JOC

B JUVENILE

G M|SSEZ YPIMP C

5 URBAN MVSTIC

2 DJK
MARVJ BLIGE L/BRDOK LYN
RAHEEM DE'
CHRIS BROWN f/L}L WAYNE
MEGAN ROCHELL 1/FABOLOUS

KBLWDmaha NE*
0: Bryant McCain
MD Allmt Bwu Harper

5 CHRIS BROWN #LILWAYNE
5 MlSS PC

LLEE
3 CHER’ DENNIS
MP%;(AN ROCHELL 1/7ABOLOUS

wUSUPmIadalnma PA*
Mitchem

APDIMD Kashon Powell
No Adds

WAMO/Pittsburgh, PA*
PD: Ron Atlans
MD: Kode Wred
25 LIL JON
4 MEGAN ROCHELL 1/FABOLOUS
3 CHRIS BROWN IALIL WAYNE
MISSEZ 1/PIMP C

WOOK/Raleigh. NC*
OM/PD: Cy Young
A1F"D/MD Shawn Alexander

WBTJ/Richmond, VA*
PD; Aaron Maxwell
APD/MD: Mike Street
No Adds

WCDX/Richmond, VA*

OM: Al Payne

PD/MD: Reggie Baker
5 SHAWNNA

4 LILJON
3 CHRIS BROWN t LIL WAYNE

WDKX/Hochester, NY*
OM/PD: Andre Marcei
APD* im .Innian
MO: Tarig Spence
[ (HmQ HROWN L WAYNE

MFF}W KUCHELL RABOLOUS
MISSE. tPIME C
T JGN

Music Choice A&B-Hip Hop/Satellile
OM/PD: Damon Williams
MD umoodl Williams

16 CHERI ENNIS

10 CHRIS BROWN 1/LIL' WAYNE
10 MEGAN ROCHELL #/FABOLOUS
4 MISSEZ t/PIMP C

lusic Choice Rap/Satellite
ﬂm Damon Williams
0 Mecea Thames
MD ‘Lamonda vhlham
6 LI JON

Sirius Hot Jamz/Satellite

24 VOUNG LEEK
GJOC

XM ﬂau/sm-um
PD:

17 CHAMILUUNAIRE /KRAYZIE BONE
14 T YUGK

14 MOBB DEEF 1/50 CENT

13 YOUNG CAPONE

13 PROJECT PAT #JUICY J

gl')‘ The CifyB:llIIiIa
MD: D.I X:
6 CHRIS BROWN t/LIL' WAYNE

wclBI/Savannan GA

Money
APD Jﬁl Nics
4 JUVENILE
3 CHRIS BROWN 11t WAYNE
2 MEGAN ROCHELL t/FABOLDUS

Kﬂﬂlsmnpuﬂ LA*

1 MEGAN ROCHELL 1/FABOLOUS
MISSEZ t/Pi
CHRIS BROWN ULIL WAYNE
Omx

KML/Shreveporl, LA®

Pl Al Weeden

11 LUKE CAMPBELL

11 E-DUBB #/JAZZE PHA
11 KIRK FRANKLIN

11 NE-YQ

1 PENELOPE JONES
1V

10 MAX MINELLI

KATZ/S!. Louis, MO*
OM: Chuck Alkins
PD: Dwight Stone
74 LU JON
31 CHRIS BROWN I1LIL WAYNE
MEGAN ROCHELL #FABOLOUS
MISSEZ //PIMP C

WBWT/Tallahassee, FL

OM: Jetf Hom

PD: Vanessa Jammu

APDMD:

10 MARYJ BUGE /BROOK-LYN
5 CHFHS BROWN f/L1L WAYNE

57
1 MEGAN ROCHELL f/FABOLOUS

WBTP/Tampa, FL*
PD Ran "Jomama’ Shepard
MD: Steven Rohinson
1 CHAMILLIONAIRE /KRAYZIE BONE
Ci4RIS BROWN LI WAYNE
CHERISI

E!
MEGAN HDCHELL FFAROLOUS
MISSEZ WPIMP C

WJUC/Toledo, OH*
PD Charhe Mack
38 UL JON

l’w MIQSU FIME L,

| l NH“UENN S
* GHRIS BROWN 111 WAYNE
MEGAN ROC HELL ¢ FABOLOUS

KIJMM/Tulsa, OK*
OM/PD: Terry Monday

APD: Aaron
19 JUVENILE
14 MISSEZ {/PIMP C
14 JAHEIM
13 YUNGJOC
10 E-40
4 URBANMYSTIC
1 RAHEEMDEVNJGHN

CHRIS BRf
MARV J. BLIGE I/BRUOK LVN

DJ KHAL

MEGAN ROCHELL FABOLOUS
WESE/Tupelo, MS
OM: Rick Stevens

PD: Jofl Lee

MD: Julian “DJ XTC" Vaughn
74 MARY J. BLIGE

68 BOW WOW

22 YUNG JOG

20 SHAWNNA

19 NE-YO

10 CHERIDENNIS
WGDVNaIﬂoﬂz GA
PD: La

MD Jammm hmmw Brooks

21 CHR!S BRUWN LI WAYNE
|4 INDIAA

WSTIValdosta, GA

DM: Clark Johason

PD: James “Killa Groove” Walion
17 TEENA MARIE

17 50 CENT #/QLIVIA

17 VIVIAN GREEN

17 LATOYALONOON

17 BOWWOW

17 BABYI FACE

17 CHAI

17 PURPLE RIBBUN ALLSTARS

7 SHA
17 KANYE WEST 1A UPE FIASCO
WKYS/Washingion, DC*
: Kaihy

& SHAWN!
JAGGED EDGE
WJKSMWilmington, DE*
PD: Tony Quartarone
MD: Manuel Mena
7 CHRIS BROWN #1IL’ WAYNE
1 MEGAN ROCHELL tFABOLOUS
MISSEZ {/PIMP C

Note: For complete adds,
see R&R Music Tracking.

POWERED] T2

MEDIABASE

*Monitored Reporters
96 Total Reporters

30 Total Indicator

Did Not Report, Playiist

Frozen (1):
WZHT/Montgomery, AL

J
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TO EVERYONE AT

ADIO

KAJA » KASE - KATM » KBEQ * KBQI - KCCY = KDRK » KEEY

Sl <D - KFKF » KFRG « KHEY = KHKI » KIM = KILT = KIXZ * KIZN =

B KUJY - KUUG - KKBQ = KKCS * KMDL * KMLE - KMPS = KNCl +
KNIX = KPLX * KQFC = KRST * KRTY * KSCS » KSKS * KSON -
KSOP = KSSN « KTEX « KTOM = KTST = KTYS - KUBL - KUPL *
KUSS » KUZZ » KVOO = KWJJ « KWNR = KXKC « KXKT - KYGO
- KZLA - KZSN - WAMZ - WBBS - WBCT = WBEE - WCKT -
B WCOL - WCOS » WCTK = WCTO - WCTQ « WDAF - WDSY -

BECAUSE OF YOU
I’M LIVING MY DREAM

& OF THE ROAD

AND THE

| WDXB - WESC - WEZL - WFMS « WGAR - WGGY = WGH -
B \WGKX-WGNA - WGNE - WGTY = WIL - WIOV « WIRK = WITL *
WIVK » WKDF « WKHX » WKIS « WKKO » WKKT - WKLB - WKSJ
| - WMIL - WMZQ - WNKT « WOGI « WOGK * WPCV - WPKX =
. WPOC - WQDR » WQHK « WQMX - WQYK » WRBT « WRNS «

B \WROO - WSIX = WSLC + WSM » WSOC - WSSL - WTGQR -
I\ UBE - WUSN-WUSY - WWGR - WWQM - WWYZ -WXBQ-

B WXTU-WYCD-WYGY - WYNK-WYPY = WYRK

KENNY
CHESNEY

'  FOR YOUR CONSIDERATION

! VENTERTAINER
" OF THE YEAR

1/ TOP MALE

wwWw americanradiohistorvy com
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What P1s Think Of Country

Continued from Page 42

while 65% said they tuned in to the ACM
Awards.

Commercials & Christmas

The Country P1s were also asked their
perception of the number of commercials
being aired on radio. In 2006, 47% thought
there were more commercials now com-
pared to a year ago, 40% said they thought
it was about the same, and 13% believed
there were fewer spots. By comparison, in
2005 53% said there were more spots than
the prior year, 38% said the same number,
and 9% said there were fewer advertise-
ments.

Pursuing that line of questioning, the
P1s were asked if they were aware that
some radio stations had changed their
policy and were playing fewer commer-
cials. In 2006, 58% answered yes vs. 42%
who said yes in 2005.

Country P1s were also asked their
thoughts about all-Christmas music for-
mats. Responding to the query “How
much did you listen to stations in your lo-
cal area that played only Christmas mu-
sic during the holiday season?” in 2006
27% said “a lot,” 43% said “a little,” 30%
said “not at all,” and 2% said they didn’t
have an all-Christmas music station to lis-
ten to. In 2005 the percentages were 27%,
42%, 26% and 3%, respectively.

Asked how interested they would be in
hearing only Christmas music on their fa-
vorite Country radio station throughout
the holiday season, in 2006 15% said “very
interested,” 31% “somewhat interested”
and 54% “not at all interested.” In 2005 it
was 17%, 33% and 50%, respectively.

Tech Talk

Edison’s study also delved into Coun-
try P1s’ tech awareness. When asked if
they had ever heard of HD Radio, 40%
said yes. (A reminder: This study was
done before the HD Digital Radio Alli-
ance’s HD-awareness campaign hit full
steam.) As one might expect, XM and Sir-
ius fared much better, with 88% saying

they had heard of one or the other, com-
pared to 78% who answered affirmative-
ly in 2005.

Probing a bit further, respondents
were asked, “How likely are you to sub-
scribe to XM or Sirius satellite radio ser-
vices within the next 12 months?” Nine
percent said they already subscribed, 5%
said “very likely,” 13% “somewhat like-
ly,” 62% ”not at all likely,” and 11%
didn’t know. Among the 9% who sub-
scribed, 36% subscribed to Sirtus, 59%
subscribed to XM, and 5% said both.

Then came the comparisons between
terrestrial and satellite radio. P1s were
asked, “How do Country stations you
hear on regular radio compare to the
Country stations you hear on satellite ra-
dio?” Forty percent believed “satellite
Country radio is better,” 18% said “regu-
lar Country radio is better,” 32% were of
the opinion Country stations on regular
radio and satellite radio are “about the
same,” and 10% weren’t sure.

Asked whether they owned an iPod or
other portable MP3 player, 28% said yes
this year vs. 15% in 2005. Thirty percent
of men and 26% of women said they
owned one. Those replying yes, by age: 12-
17, 62%; 18-24, 39%; 25-34, 32%; 35-44, 28%;
45-49, 22%; 50-54, 18%; and 55-64, 15%.

The study shows that the radio-listen-
ing habits for the majority of folks who
own an iPod or MP3 player haven’t
changed. Sixty-four percent of digital mu-
sic-player owners reported “no change” in
2006 (65% in 2005); 15% said they “listened
a little less” (18%); 4% said they listened
“a lot less” (4%); 2% said they’d “drasti-
cally reduced” their listening time (4%);
7% said they're “listening more” (4%), and
7% weren’t sure (6%).

Web Habits

The study inquired about Internet us-
age, asking the P1s what they had listened
to over the web. Sixty-five percent said
they had listened to radio stations on the
Internet; 58% had tried Country stations;
43% said they’d listened to radio stations
in the U.S. but outside their local area; 40%
went to the radio station they currently lis-

New Artists

Here are the responses of the 30,000 Country radio P1s surveyed by
Edison Media Research for a study commissioned by the Country Ra-
dio Broadcasters when asked which country artists they really liked
that they’d first learned about in the last year or two.
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Favorite Artists

Here are the tasponses of the 30,000 Country radio P1s surveyed
by Edison Media Research for a study commissioned by the Country
Radio Broadcasters wher 2sked to name their all-time favorite coun-
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ten to most; 38% spent time with non-
Country music radio stations; 31% tried
other radio stations in their local area; and
9% listened to radio stations from other

countries.

As for whether they had ever down-
loaded music files from the Internet for
playback at another time, 42% of respon-
dents said they had. Of those who had,
42% were men and 38% women. Those
who had downloaded music, by age: 12-
17, 64%; 18-24, 70%; 25-34, 56%; 35-44, 38%;
45-49, 33%; 50-54, 28%; and 55-64, 21%.

Asked how many songs they had down-
loaded from the ‘Net, 28% said 1-10, 24%
11-50, 16% 51-100 and 22% 101-plus. Com-
pare that to the number of CDs purchased
by the P1s in 2006 (with 2005 figures in pa-
rentheses): none, 7% (7%); 1-5, 35% (32%);
6-10, 28% (26%); 11-15, 13% (14%); 16-plus,
16% (21%).

The places they bought their music: 58%
at a discount store such as Wal-Mart or
Target, 16% at an electronics store such as
Best Buy or Circuit City, 7% through a
record club, 5% over the Internet at sites
such as Amazon.com or CDNow, 6%
someplace else, 4% at a record store in a
mall and 3% at a record store that is not in
amall.

Comparing year-to-year buying, 23%
said they purchased more music, CDs or
tapes than they had in the previous 12
months; 23% said less, 46% said the same,
and 8% weren’t sure.

The Music

Alarge part of the study was spent on
P1s’ attitude about country music and art-
ists. Graphs reflecting their opinions of art-
ists are scattered throughout these pages.

Asked “How long have you been lister-~

ing to country music?” 59% sai7 they had
“always listened to it, grew upwith itand
still enjoy it today.” Another 367 of the P1s
said they began listening to country more
than two vears ago but havz not always
listened, and 5Y% said they had just begun
listening recently (in the last one to two
years).

The P1s were also asked how much they
agreed with the following statements on
a scale of 1-5, with 1 meaning “strongly
disagree” and 5 meaning “strongly agree.”
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* “You can listen to country music with
the whole family.” Sixty-eight percent said
5; 19%, 4; 8%, 3; 3%, 2; and 3%, 1.

¢ “You never worry about hearing bad
language in today’s country music.” For-
ty-seven percent said 5; 27%, 4; 15%, 3; 8%,
2;and 4%, 1.

*”Your kids like country music as much
as you do.” Forty-four percent, 5; 25%, 4,
180/0, 3} 80/0, 2} and 50/0, 1.

The P1s were also asked if they thought
the music coming out today was better,
worse or the same as it was a few years
ago. In the 2006 survey 43% said “better,”
46% said “about the same,” and 11% said
“worse.” In 2005, 53% were in the “better”
category, 36% said “about the same,” and
11% said “worse.”

The same question was asked of Coun-
try P1s about pop and rock music. In the
2006 study, with regard to pop (2005 fig-
ures in parentheses), 9% said “better”
(12%), 46% said “about the same” (40%),
and 45% said “worse” (48%). For rock, 8%
said “better” (10%), 45% said “about the
same” (39%,), and 47% said “worse” (51%).

The artists were next in the spotlight,
with the P1s asked, “Compared to the new
country artists in 2004, do you think the
new country artists in 2005 were better,
worse or about the same?” Twenty-four
percent said “better,” 70% answered “about
the same” (40%), and 6% said “worse.”

Probing their reaction to pop artists hav-
ing country hits, respondents were asked,
“In the last few years rock artists such as
Kid Rock, Bon Jovi and Sheryl Crow have
had songs played on Country radio. How

do you feel about this trend?” Sgme b1al

said they “like listegs % to [those artists']
SONZPReetntry radio,” 22% said thev
" “neither liked nor disliked” hearing the

songs, and 4% said they “don’t know.”

Finally, when asked if they agreed with
the statement that “country music today
isbetter than it was a year ago” (on a scale
of 1-5, with 5 meaning “strongly agree”
and 1 meaning “strongly disagree” and
2005 percentages in parentheses), the
numbers were: 22%, 5 (31%); 29%, 4 (30%);
34%, 3 (260/0)} 9%, 2 (8%); and 5% 1 (5%).

These are just some of the study’s high-
lights. The complete project can be found
at www.edisonmediaresearch.com.
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Think Of Country

An Edison research project probes our biggest fans

"he Country Radio Broadcasters once again this year
commissioned a research study by Edison Media Research,

the results of which were presented at the recent Country Ra-

dio Seminar.

For this study, Edison conducted almost
30,000 online interviews with Country Pls
ages 12-64. The sample was recruited from
19 station databases from around the U.S.,,
and the study was done between Jan. 13-
Feb. 7, 2006.

The Respondents

Here’s an overview of the survey’s par-
ticipants:

* Demos: Fifty-five percent of the par-
ticipants were women, 45% men; 6% were

12-17, 11% 18-24, 19% 25-34, 25% 35-44,
12% 45-49, 10% 50-54 and 17% 55-64.

¢ Family and faith: Fifty-six percent
were married and 31% had children un-
der the age of 13 in the household. Twen-
ty-five percent attended religious servic-
es at least once a week, 15% at least once a
month, 23% at least once a year, and 38%
said “rarely /never.”

¢ Education: Twenty-nine percent had
high school or less, 41% had one to three
years of college, 15% had a college degree,
7% had some graduate credits, 5% had an
advanced degree (suchasan M.A,, M.B.A.
or Ph.D.), and 3% preferred not to answer.

¢ Income: Thirteen percent reported
household income exceeding $100,000;

13% $75,000-$99,999; 14% $60,000-$74,999;
19% $40,000-$59,999; 14% $25,000-39,999;
7% under $25,000; and 20% preferred not
to provide that information.

* Consumer spending: Twenty percent
said they planned to buy a car in the next
12 months, 64% said they did not, and 16%
said they didn’t know.

* Home ownership: Sixty-three percent
said they owned a house, 24% rented, and
14% chose not to answer.

* Dining out: Twenty-three percent said
they dine out once or twice a month, 45% said
once or twice a week, 22% said more than three
times a week, 5% said once every few months,
5% said seldom, and 0% said never.

* TV provider: Sixty percent got their
TV programming via cable, 27% by satel-
lite, 10% from neither and 3% from both.

¢ Politics: Forty-nine percent described
their political views as “moderate,” 25%
as “somewhat conservative,” 11% as “very
conservative,” 11% as “somewhat liberal”
and 4% as “very liberal.” (It’s interesting
tonote that 100% of the people will tell you
what their politics are while only 86% will
tell you if they own or rent their domicile
and only 80% will give you their earnings
range.)
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Finally, here’s how they responded to
the statement “Country music makes a
positive contribution to American life” in
2006, with 2005 responses in parentheses:
Onascale of 1 to 5, with 1 meaning “strong-
ly disagree” and 5 meaning “strongly
agree,” 57% said 5 (61% in '05), 28% said 4
(27%), 11% said 3 (9%), 2% said 2 (2%), and
2% said 1 (2%).

Radio-Listening Habits

Now that you know who they are,
here’s how they use radio.

Country Pls get their radio in the fol-
lowing places and times: in the car, 95%;
in the morning, 84%; athome, 77%; and at
work, 53%.

Asked how satisfied they are with what
they hear on their favorite Country station
(2005 percentages in parentheses), 47%
said “completely” (47%), 50% said “most-
ly” (49%), and 4% said “not very” (4%).

The 2006 demo breakouts in response to
that question: 12-17, 45% “completely,”
51% “mostly” and 4% “not very”; 18-24,
45% “completely,” 52% “mostly” and 2%
“not very”; 25-34, 45% “completely,” 50%
“mostly” and 5% “not very”; 35-44, 45%
“completely,” 51% “mostly” and 4% “not
very”; 35-54, 46% “completely,” 51%
“mostly” and 3% “not very”; and 55-64,
52% “completely,” 45% “mostly” and 3%
“not very.”

When asked, “How happy are you
with your choices for Country radio?”
(2005 percentages in parentheses), on a
scale of 1-5, with 5 meaning “very hap-
py” and 1 meaning “very unhappy,” 33%
said 5 (33%); 29%, 4 (28%); 17%, 3 (17%);
9%, 2 (9%); and 12%, 1 (13%).

Responding to the question “Where do
you go to hear music you like that is not
on the radio?” 81% said CDs/ tapes, 33%
the Internet, 16% iPod or downloads, 16%
clubs, 12% satellite radio and 9% “none of
these.” (Multiple answers were accepted.)

When respondents were asked the
open-ended question “How much do you
find out about new music by...?” the cate-
gories and responses were: “Listening to
the radio,” 92% “often,” 7% “sometimes”
and 1% “almost never”; “Watching music
video channels,” 49% “often,” 37% “some-
times” and 14% “almost never”; “From
friends,” 28% “often,” 54% “sometimes”
and 18% “almost never”; “ Appearances by
artists on TV shows,” 26% “often,” 57%
“sometimes” and 17% “almost never”;

| (R COUNTRY o

& Really Like
5

Likes & Dislikes
Here are the responses (in percentages) of the 30,000 Country radio P1s

surveyed by Edison Media Research for a study commissioned by the
Country Radio Broadcasters when asked about various country artists.

i How much do you like or dislike....
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“Attending concerts or other live perfor-
mances,” 20% “often,” 48% “sometimes”
and 32% “almost never”; and “Hearing a
compilation CD,” 16% “often,” 42% “some-
times” and 42% “almost never.”

When respondents were asked if
they're listening to Country radio more
or less than they were one year ago, 83%
said more, compared to 84% in 2005.
And why are 83% of P1s listening more?
Sixty-four percent said “today’s country
is better,” 44% said they are “listening to
the radio more,” 43% said the “Country
station is better,” 22% said their “friends
like country,” 14% said “media attention
has increased interest,” and 10% said
their “other favorite station changed for-
mat or has gotten worse.” (Multiple an-
swers were accepted.)

The 17% of the respondents who said
they were listening to Country radio less
today than a year ago were also asked
why. The reasons they gave: Twenty-sev-
en percent said “listening to other sourc-
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es, including iPods and the Internet” (in
2005, 20% of the participants gave that an-
swer), 26% said they “like older country,”
25% said “no time,” 13% said they “don’t
like new country,” 13% said their “tastes
changed,” 12% said their “friends don't
like it,” 12% said “listening to new station
with different format,” and 6% said they
“like other kinds of music better.” (Multi-
ple answers were accepted.)

In addition to the questions about radio-
listening habits, there were a couple of TV
queries. Asked if they watched Nashville
Star or American Idol, respondents said,
“never miss an episode,” 5% NS, 14% A,
“watch almost every episode,” 6% NS, 15%
AL "watch some episodes,” 16% NS, 19%
AL “watch one or two episodes,” 19% NS,
20% AI and “never watch the show,” 55%
NS, 32% Al

As for country awards-show viewing,
76% said they watched the CMA broadcast

Continued on Page 44
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1 0 MARY MARY Yesterday (Sony Urban/Columbia) 1199 +106 35495 28 36/3 | ARTISTTILE LABELES) _ ADDS
2 @  BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1168 +115 34932 18 37N LSET;'AB:;,TATL‘I’(';“’NS:”V l‘J””;’Z?}‘”}’;’”"Z Lot G i‘
. ) ift Him Up (Verity/Zomba Label Group,
3 0 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 1104 +100 31588 29 3613 JININIY HICKS & VOICES...BorBlessed (Warldwide Entertainment) 4
4 o DONALD LAWRENCE... The Blessing Of Abraham (£M/ Gospel) 1068 +136 32840 10 412 MYRON BUTLER & LEVI Set Me Free /EM/ Gospel) 3
] 0 HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 948 +21 29264 24 3314 | VICKIE WINANS It's Alright (Verity/Zomba Label Group) 4
’ 6 @  WILLIAM MURPHY 11l Let It Rise /Sony Urban/Epic) 748 +25 25750 27 262 | CECEWINANS Pray (PureSprings/Sony Urban/Epic) 4
8 @  VICKI YOHE Deliverance Is Available (PureSprings/EMi Gospel 726 £33 21361 21 zg)1 | YOUTHFORCHRIST The StruggleIs Over (Emtro/LAS) 4
7 o TAMELA MANN Speak Lord (7illyMann) 719 +217 25142 18 2712 MOST
i 9 o DOTTIE PEOPLES He Said It (Atlanta Int’) 700 +18 24719 33 26/2
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15 m DARWIN HOBBS Glorify Him (EM/ Gospel) 681 +84 21981 25 28/3 T;'LTAL
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G
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19 MARVIN SAPP Perfect Peace /VE”Iy/ 409 +43 13043 1 14’0 KURT CARR Reign /Gasﬂa Centric/Zomba lﬁbelﬁfaup/ +76
23 @ RIZEN We've Come To Magnify The Lord (Artemis/ 397 +65 19107 17 14/0 | YOUTH FOR CHRIST The Struggle Is Over Emtra/LKS) +13
20 @ KAREN CLARK-SHEARD Favor (Ward/Curb/Warner Bros.) 381 +21 8365 9 16/2
25 @ GEORGE HUFF A Brighter Day (Word/Curb/Warner Bros.) n +70 14325 15 2011
24 @ DONALD ALFORD All | Want To Do s Bless You (Holy Spirit/Taseis) 364 +50 9732 6 131 NEW & ACTIVE
27 @  MARTHA MUNIZZI No Limits (integrity Label Group) 352 +70 9994 2 152 }lUAN;TA B;!gl[thTﬂ Brlegk Forth fgla;::i/d .
22 95  BISHO C . otal Plays: 234, Total Stations: 8, Adds:
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21 26 ALVIN DARLING From Me To You (Emtro/ 332 -26 8635 13 120 Total Plays: 223, Total Stations: 12, Adds: 2
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) J M0SS Psalm 150 (Gospo Centric)
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All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.
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. RR COUNTRY TOP 50

April 7, 2006 .POWERED[:3
B s me e B B o WO W R W MEDIABASE
1 0 RASCAL FLATTS What Hurts The Most (Lyric Street) 14244 432 4995 +226 441349 17482 13 1234
3 @ KEITHURBAN Tonight | Wanna Cry (Capitol 13117 117 4581  +94 409782 8355 18 1224 MOST ADDED’
5 0 BON JOVIW/J. NETTLES Who Says... (Mercury/IDJMG) 124711 191 4255 +448 397807 37776 17 120/4 e ADDS
7 @ 7. KEITH Get Drunk And Be Somebody (Show Dog Nashvile/Universa) 11923 1173 4033 +415 361102 42754 14 122/4 | CARRIE UNDERWOOD Don't Forget To Remember Me (rista) 45
4 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 11706 334 4176 +215 360380 19506 30 123/4 | KENNY CHESNEY Summertime (BA/4) 3
26 KENNY CHESNEY Living In Fast Forward (BN4) M3 4729 3942 620 350722 47173 18 1212 | WRECKERS Leave The Pieces Maverick/Wamer Bros,) B
\ . SRAD PAISLEY The World (Arista/ 20
6 7 MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 11127  -151 3931 53 344885 11536 22 121)3 LITTLE BIG TOWN Bring It On Home (Equity/ 1
8 Q BROOKS & DUNN Believe /Arista/ 9752 439 3502 +145 303675 21571 22 121/3 | RODNEY ATKINS If You're Going Through Hell... {Curb) 12
10 @ JACKINGRAM Wherever You Are (Big Machine) 9065 1283 3036 +394 278482 55350 20 123/4 | BILLY CURRINGTON Why, Why, Why (Mercury/ 12
11 D JASONALDEAN Why (384) 8719 1151 3110 +403 266889 46737 18 122/3 | ERICCHURCH How Bout You (Capito) W
@ FAITHHILL The Lucky Dne (Warner 8 8324 856 2907 +373 253661 37182 8 1234 | \CUNY ROGERS | Cart niove You Copto) 0
e ST I * 14 1 JAKE OWEN Yee Haw (RCA/ 9
14 @ LEANN RIMES Something’s Gotta Give /Asylum/Curb) 7914 1117 2775 +362 231117 44430 14 123/4 | The Country add threshold is applied to monitored stations not allowed to
P report adds per their company policy: Songs that reach seven plays per week
13 @ DIERKS BENTLEY Settle For A Slowdown (Capitol) 7635 445 2709 +209 222857 22664 12 1235 withinane arplay week, Airplay woekis defined as Sunday through Saturday.
15 @ JOE NICHOLS Size Matters (Someday) (Universal South) 6858 633 2476  +248 191142 28783 11 120/6 | Adds from all other programmers are still accepted at any play level.
17 @ TIM MCGRAW When The Stars Go Blue (Curb) 6692 922 2293 +427 201980 32605 5 116/7
18 @ GEORGE STRAIT Seashores Of Did Mexico (MCA) 6587 887 2346 +340 191228 33646 8 12014
9 17 SARA EVANS Cheatin’ (RCA/ 6410 -2550 2366 811 199137 -75836 21 1202 MOST
2 @ PHIL VASSAR Last Day Of My Life (Arista) 5603 908 1910 +300 157452 32864 9 117/6
19 @ KEITH ANDERSON Every Time | Hear Your Name (Arista) 5555 459 1962 +157 153890 18813 13 120/6 INCREA SED POIN TS
0
22 @) SHEDAISY I'm Taking The Whee! (Lyric Street) 5051 490 1815 180 124891 7986 18 1145 POIT
ARTIST TITLE LABEL(S) INCREASE
23 @ CRAIG MORGAN ! Got You /BBR) 4907 665 1958 +286 134629 25385 16 110/ | \enny CHESNEY Summertime /BNA/ +1532
16 22 TRENT TOMLINSON Drunker Than Me (Lyric Street) 4746 -1205 1765 -404 121385 -28681 22 116/1 | BRAD PAISLEY The World (Arista/ +1362
24 € GRETCHEN WILSON Politically Uncorrect (Epic/ 3919 796 1397 +288 99716 21188 8 1097 | JACKINGRAM Wherever You Are (Big Machine) +1283
5 CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) +1254
7 BRADP Th A 3789 113/20
2 @ AISLEY. e'V’VorId {Arista) . 1362 1293 +499 109859 35634 3 [ BON JOVI W), NETTLES Who Says... Mercury/DJMG)  +1191
25 @ GARY ALLAN Life Ain't Always Beautiful (MCA) 3393 892 1266 +311 87125 22865 11 104/8 | 1oy KEITH Get Drunk.. (Show Dog NoshillUniversa)  +1173
26 @ KENNY ROGERS I Can’t Unlove You /Capitol) 2883 417 1007 +159 73764 13340 13 9210 | JASONALDEAN Why (BBR) +1151
30 @) UITTLEBIG TOWN Bring It On Home /Equity) 2668 514 994 +251 70654 14039 9 92/14 | LEANN RIMES Something’s Gotta Give (Asylum/Curb) +1117
. 5 TIM MCGRAW When The Stars Go Blue (Curt) +922
29 ERIC CHURC Bout You (Capital, 2584 423 900 1 64329 1055 7 8611
D e +169 4 BT pHILVASSAR Last Day Of My Life (rista) +908
AN @ JAMIE O'NEAL | Love My Life [Capitol) 2532 401 863 +128 69411 9824 16 735
28 @ RODNEY ATKINS If You're Going Through Hell... (Curb) 2481 182 973 +93 66309 6262 12 8712
Breaker @ CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 2267 1254 680 +398 65134 33290 4 86/45
35 @ BILLY CURRINGTON Why, Why, Why (Mercury) 2178 587 829 +199 558856 14276 5 87/12 MOST
Breaker @ JAKE OWEN Yee Haw (RCA) 1989 447 754  +152 45375 8605 5 749 INCREASED PLA YS
34 @ BIG & RICH Never Mind Me (Warner Bros.) 1989 249 673 +93 49980 8443 9 652 TOTAL
38 €D JOSHGRACIN Favorite State Df Mind (Lyric Street) 1868 478 715 +188 42401 10213 4 7917 | aamist e casers BT
39 €D SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 1882 463 624 +182 48547 10144 4  67/8 | BRADPAISLEY The Word dristo +493
. KENNY CHESNEY Summertime (BVA/ +4713
@ KENNY CHESNEY Summe.rtlme (BIVA} . 1702 1532 540 +473 56646 51809 1 6439 BON JOVI W1J. NETTLES Who Says.. (Mercury/0MG) 148
42 @ NEAL MCCOY The Last Df A Dying Breed /903 1167 254 404  +93 26715 3914 6  47/5| TOBY KEITH Get Drunk... (Show Dog Nashvile/Universal) +415
45 (@ DIXIE CHICKS Not Ready To Make Nice (Open Wide/Columbia) 1ms3 37 300 +76 34708 8305 3 221 | JASONALDEAN Why (B5F) ’ +409
- CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) +398
41 M Ain't | B 1 1 M 255 319 4 0/7
@ EGAN MULLINS |n, What It Used To Be'/ B/?} m 48 2 +63 12 0 60/ JACK INGRAM Wherever You Are (Big Machine/ +394
43 @ BLAINE LARSEN ! Don’t Know What She Said /GIants/ayer/BlVA} 1040 175 427 +82 21399 2971 5 57’4 FAITH HILL The I.ucky One /WamerBros.} +373
48 @ DANIELLE PECK Findin' A Good Man /Big Machine) 983 267 381 +83 23865 6721 2 507 | LEANN RIMES Something’s Gotta Give (Asylum/Curb) +362
44 @ HANK WILLIAMS, JR... That's How They Do It In Dixie (Curb/Asylum) 949 105 409 +46 20084 1494 5 485
50 @ ASHLEY MONROE Satisfied (Columbia) 844 319 270 +111 21183 7412 2 35/
46 @ STEVE HOLY Brand New Girlfriend (Curb) 802 80 334 +32 19464 1231 8 313 B R E A KER S
47 @ CHRIS CAGLE Wal-Mart Parking Lot (Capitol) 776 65 n +45 16491 508 5 291
@ HOT APPLE PIE Easy Does It (MCA) 597 153 216 a 11529 2693 1 374 B
asy loes * Don’t Forget To Remember Me (Arista/
@ BOMSHEL It Was An Absolutely Finger Lickin'... (Curb/ 564 261 248 +110 9933 4140 1 36/1 45 Adds ® Moves 40-31
49 50 JOHN CORBETT Good To Go Fun Bone) 501 -81 192 -25 11558 3048 5  24/0 JAKE OWEN
Yee Haw (RCA/
123 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 9 Adds * Moves 36-33
of 3/26-4/1. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase
in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent Most Added is the total number of new adds Songs ranked by total points
officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the R . ;
songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Quarter Station playlists for all R&R.reporters are available
Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission on the web at www.radioandrecords.com.
from Arbitron Inc. (© 20086, Arbitron Inc.).© 2006 Radio & Records.

: "Powergald offers us limitless options with scheduling criteria and has integrated with all our
] other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for.”
—
i - 4 3 Dan Turner, Vice Prasident — 3

-
Programming Services ’.'5"_,.“ £
Soing®

E':-
The Leaders in Advanced Music Scheduling Software for Windows 96/MENT/2000/XP

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com
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. RX COUNTRY TOP 50 INDICATOR | :

April 7, 2006
vL«@SE}( vT«E'ESK ARTIST TITLE LABEL(S) J&L‘rLs Pom'rs LEE% Pﬂ{'vs To{b‘o}j 0 "'(éiolfn' waEuKs %Tl% Mo S T A D D ED"
2 @ RASCALFLATTS What Hurts The Most (Lyric Street) 4385 513 3765 +578 104259 13732 13 96/12
4 @ BLAKE SHELTON Nobody But Me (Warner Bros.) 4098 502 3511 +534 96324 13850 31 96[11 | ARTISTTILE LABEL(S) L
1 € KEITHURBAN Tonight | Wanna Cry (Capito) 4087 215 3535 +333 97230 6991 18 g5/12 | NENNY CHESNEY Summertime BN/ B
. . CARRIE UNDERWOOD Don't Forget To Remember Me Arista) 29
6 @ TOBY KEITH Get Drunk And... (Show Dog Nashville/Universal) 3807 438 3274 +4B4 90191 12756 14 9511 | poarowc) ey The Word drsty 2
7 € BONJOVIWIJENNIFERNETTLES Who Says... Mercury/IDJMG) 3778 487 3263 +541 89065 12128 16 9012 | SUGARLAND Down Mississippi (Up To No Good) (Mercury) 18
5 @ MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 3587 20 2983  +83 87234 4465 23 87/10 | PHILVASSAR Last Day Of My Life drists 16
8 @ BROOKS & DUNN Believe (rista) 3429 234 3003 +342 82337 G994 25 90/10 mg:;;g’::;‘: #'Ee':lf:syj;:::;g%ﬁg bas) :g
3 8 KENNY CHESNEY Living In Fast Forward /BNA/ 3357 293 2849 112 81123 4650 14 87/11| ERIC CHURCH How ‘Bout You (Capito) 15
10 € JASON ALDEAN Why B8R/ 3064 523 2630 +534 73311 13121 18 96/12
11 D JACKINGRAM Wherever You Are (Big Machine/ 2882 458 2515 +479 66631 10414 20 9514
14 @ FAITHHILL The Lucky One (Warner Bros.) 2762 492 2373 +500 65717 13278 8 96/14
12 (D DIERKS BENTLEY Settle For A Slowdown (Capitol) 2707 351 2364 +385 63197 9223 12 9512
13 @ LEANN RIMES Something’s Gotta Give (Asylum/Curb} 2614 290 2229 +324 61518 7392 14 93113
16 ) JOENICHOLS Size Matters (Someday) [Universal South) 2449 370 2150 +390 57983 10701 11 9211
15 ) GEORGE STRAIT Seashores Of Old Mexico (MCA/ 2397 307 2111 +331 55749 8452 9  90/9
9 16 SARAEVANS Cheatin’ (BCA/ 2382 727 1961 580 61432 -13720 22 7319
18 D TIMMCGRAW When The Stars Go Blue (Curty 2197 543 1930 +502 51287 15695 5 92014
23 (D PHILVASSAR Last Day Of My Life (Arista) 2012 586 1759 +570 46233 15463 10 86/16
21 D CRAIGMORGAN | Got You (B8R 2009 370 1694 +343 46856 8734 17 90/12 MOST
20 € KEITH ANDERSON Every Time | Hear Your Name (Arista/ 2009 349 1728 +345 45373 7175 13 86/10 INCREASED POINTS
19 €@ SHEDAISY I'm Taking The Wheel (Lyric Street) 1838 193 1566 +195 40624 3942 19  76/9 ToTAL
25 €@ GRETCHEN WILSON Politically Uncorrect (Epic/ 1599 315 1412 +307 35012 8108 8 8212 a;;‘:g;:;l;"i‘;z’wm W '“i“;;‘;‘
26 @ GARY ALLAN Life Ain't Always Beautiful (MCA/ 1513 359 1317  +365 35870 9336 12 79116 | PHILVASSAR Last Day Of My Life (Arista) +586
28 €D BRAD PAISLEY The World (Arista) 1490 610 1325 +546 35272 15644 3 83/27 | TIMMCGRAW When The Stars Go Blue (Curt/ +543
17 25 TRENT TOMLINSON Drunker Than Me Lyric Street) 1324 648 1047 596 29773 -14068 22 58/ ;::g’:l“rll‘f#‘svx‘gat’ﬁ’zs he Mt i S ' :fg
29 €I RODNEY ATKINS If You're Going Through Hell... (Curty 1024 157 850 +154 22976 3638 12 63110 | pyxE SHELTON Nobody But Me /Warer Bros, 4502
31 €D UTTLEBIG TOWN Bring It On Home (Equity) 989 203 849 +188 21217 43084 10  59/9 | KENNY CHESNEY Summertime BN4/ +497
30 @ KENNY ROGERS | Can't Unlove You (Capita) 988 123 860 +133 20893 2908 14 62/13 | FAITHHILL TheLucky One Warner Bros.) +492
27 @ JAMIE O'NEAL I Love My Life (Capito) 95 56 809 +62 20797  4gs 17 515 | oNJOVIWALNETTLES Who Says You.. Merury/UMG) +487
CARRIE UNDERWOOD Don't Forget To Remember Me (drista) +473
33 €D BILLY CURRINGTON Why, Why, Why Mercury) 944 206 831 +197 20886 4373 6 7014
34 € ERICCHURCH How ‘Bout You (Capitol) 927 250 803 +233 19701 6202 6 60/15
41 €D CARRIE UNDERWOOD Don't Forget To Remember Me (Arist/ 813 473 735 410 18226 11113 2 6929
35 €D NEALMCCOY The Last Of A Dying Breed (903 807 1439 683 +133 17131 3057 12 5277
32 @ BIG & RICH Never Mind Me (Warner Bros.) 805 47 671 +57 16813 1503 10 5417
36 @ SUGARLAND Down In Mississippi (Up To No Good) (Mercury/ 731 184 672 +192 15837 3521 4 6318
46 € KENNY CHESNEY Summertime (BNA/ 680 497 572 +421 15520 11208 2 4633
38 €D JOSHGRACIN Favorite State Of Mind (Lyric Street) 662 209 576 +184 13732 4847 6 5412
39 € HANKWILLIAMS, JR... That's How They Do It In Dixie (CurtyAsylum/ 518 132 417 +120 10202 3331 6 368
37 €D CHRIS CAGLE Wal-Mart Parking Lot (Capitol 518 46 406 +56 11925 614 8§ 374
40 @) JAKEOWEN Yee Haw (RCA/ 492 142 420 +143 10394 3237 5 3810
43 @ TRENT WILLMON On Again Tonight (Columbia/ 363 57 309 462 7360 1432 7 30/6 MOST
42 @ DANIELLE PECK Findin’ A Good Man (Big Machine) 338 35 274 .48 6935 389 5 326 INCREASED PLAYS
45 @ BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNAJ 2% 48 215 +35 5149 872 6 2113 romL
47 @ ASHLEY MONROE Satisfied (Columbia) 285 9 203 +7 6100 2458 2 218 oo Leng o e
48 @ DIXIE CHICKS Not Ready To Make Nice [Open Wide/Columbia) 232 75 185  +62 535 1484 2 16/4 | RASCAL FLATTS What Hurts The Most {Lyric Street) +578
44 (@ BOMSHEL It Was An Absolutely Finger Lickin'... (Curby 222 18 208  +18 4634 186 3 22/1| PHILVASSAR Last Day Of My Life (Arists) +570
50 @D MEGANMULLINS Ain't What It Used To Be /B8A) 192 59 165 +54 4350 1188 2 173 :gﬁ;c:sv:ﬂ' ;:ng \m’gys R T :::f
49 (D JOHN CORBETT Good To Go (Fun Bone) 162 8 136  +3 320 21 6 12I0| gy aKE SHELTON Noboty But Me Wamer Bras,) 53
@ DIAMOND RIO God Dnly Cries /Arista/ 158 55 130  +46 3582 1174 1 15/4| JASONALDEAN Why (B8R +534
@ WRECKERS Leave The Pieces Maverick/Warner Bros.) 136 123 113 +99 3199 2974 1 2116 | VIMMCGRAW When The Stars Go Blue (Curt) +502
FAITH HILL The Lucky One /Warner Bros.) +500
97 Country reporters. Songs ranked by total plays for the airplay week of Sunday 3/26 - Saturday 4/1. TOBY KEITH Get Drunk And... (Show Dog Nashvile/Universal]  +484
© 2006 Radio & Records JACK INGRAM Wherever You Are (Big Machine/ +419

>, R&R can now deliver BREAKING NEWS
RR g directly to your mobile phone!
g’i};g%s Just text the word RADIO to 36617 and you’ll be instantly signed up.

text RADIO —— e EEEENEE SN O BN SO e S —
36617

Standard rates apply. Powered by ﬁcﬁﬂ:m
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. RR COUNTRY CALLOUT AMERICA. ggc NS0

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES April 7, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of March 26-April 1.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE  PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUTAMERICA@
BON JOVI W/J. NETTLES Who Says You Can't Go Home Mercury//DJMG)  33.3% 798% 41 12.5% 96.8% 35% 1.0% HOT SCO R ES
MONTGOMERY GENTRY She Don't Tell Me To (Columbia; 218% 783%  4.03 17.3% 99.0% 2.8% 0.8%
KENNY CHESNEY Living In Fast Forward (BNA/ 32.0% 765%  4.06 18.5% 98.5% 25% 1.0% .
SARA EVANS Cheatin’ (RCA4) ‘ 30.5% 713.3%  3.97 18.3% 98.0% 45% 2.0% Th IS Week At .
BROOKS & DUNN Believe fArista/ 355%  728% 401  155% 97.3% 7.5% 15% C(I | lout America
BLAKE SHELTON Nobody But Me (Warner Bros.) 27.8% 728% 4.00 21.8% 97.5% 3.0% 0.0% By John Hart
TOBY KEITH Get Drunk And Be Somebody (Show Doy Nashville/Universal) 32.5% 7123% 402 15.8% 95.0% 6.0% 1.0% B
JASON ALBEAN Why /(BBR) 26.0% 7118% 397 215% 97.0% 35% 0.3% on Jovi w/Jennifer Nettles’ "Who
KEITH URBAN Tonight | Wanna Cry (Capitol 30.0%  698% 390  21.3% 98.3% 6.0% 2.3% Says You Can't Go Home” has just
JACK INGRAM Wherever You Are (Big Machine) 168%  675% 383  205% 93.8% 4.3% 10% | ©ploded movingtoNo. T overall, up
. strong from last week’s No. 8, and it’s
RASCAL FLATTS What Hurts The Most (Lyric Street/ 30.5% 61.3%  3.86 20.8% 91.0% 4.8% 4.3% the No. 2 passion song, up from No.
PHIL VASSAR Last Day Of My Life (Arista/ 18.5% 610% 3.85 24.0% 88.3% 2.3% 1.0% 9. Females rank this song No. 1, and
KEITH ANDERSON Every Time | Hear Your Name (Arista) 135%  598% 384  215% 83.8% 2.3% 0.3% males rank it No. 2. It's a winner.
LEANN RIMES Something’s Gotta Give Msylum/Cur) 173%  518% 375  21.5% 91.3% 5.0% 1.0% Montgomery Gentry have the No. 2
) song, with “She Don’t Tell Me To.” It's
TRENT TOMLINSON Drunker Than Me (Lyric Street/ 18.8% 57.5% 3N 24.8% 91.0% 6.0% 2.8% the No. 1 song with male listeners and
GARY ALLAN Life Ain't Always Beautiful (MCA/ 16.8% 56.3% 3.74 253% 88.0% 5.0% 1.5% the No. 2 song with females. Core 35-
TIM MCGRAW When The Stars Go Blue (Curby , 163%  54.0% 383  208% 78.8% 3.3% 0.8% 44 listeners rank the song No. 1.
DIERKS BENTLEY Settle For A Slowdown (Capitol 130%  538% 370  308% 88.8% 4.0% 0.3% Brooks & Dunn move info the top
five, with “Believe” ranking No. 5, up
CRAIG MORGAN I Got You /B8R) 12.0% 538% 3.76 24.3% 81.8% 35% 0.3% from No. 6 last week. It is the No. 1
LITTLE BIG TOWN Bring It On Home (Equity) 15.0% 6§35% 3.73 20.5% 81.5% 6.3% 1.3% passion song in the sample. The
JOE NICHOLS Size Matters (Someday) (Universal South) 145%  51.5% 370  29.0% 85.3% 3.5% 1.3% strength of the song is with 45-54 lis-
) teners, who rank it No. 4.
JO DEE MESSINA Not Going Down (Curb) 8.5% 45.0% 348 32.0% 87.3% 8.5% 1.8% §
) "Tg n' w Toby Keith’s “Get Drunk and Be
JAMIE O'NEAL | Love My Life (Capitol) . 10.5% 448%  3.53 29.3% 83.3% 1.8% 1.5% Somebody” is the No. 7 song, and it
KENNY ROGERS | Can’t Unlove You /Capitol) 10.3% 445% 3.5 30.5% 83.3% 1.3% 1.0% shows strong gains in passion scoring,
ERIC CHURCH How ‘Bout You (Capitol) 8.3% 438% 355  26.3% 71.5% 5.8% 1.8% ranking as the No. 3 passion song, up
RODNEY ATKINS If You're Going Through Hell... (Curb) 118%  410% 358  26.8% 74.8% 5.3% 1% | strong from No. 10.
» ) . Jack Ingram is new to the top 10 at
GRETCHEN WILSON Politically Uncorrect /Epic/ 12.8% 408% 348 24.3% 71.3% 8.0% 4.3% No. 10, with “Wherever You Are” up
JOSH GRACIN Favorite State Of Mind (Lyric Street/ 5.8% 395% 353 22.0% 68.8% 5.8% 1.5% from No. 11. This song is top 10 in all
BRAD PAISLEY The World (4rista) 9.5% 395% 356 28.0% 73.5% 4.0% 2.0% demos. .
SHEDAISY I'm Taking The Wheel (Lyric Street/ 73%  388% 353  26.0% 72.3% 1.0% 0.5% Leann Rimes' “Something’s Gotta
. i Give” is the No. 14 song overall and
GEORGE STRAIT Seashores Of Old Mexico (MCA/ - 10.0% 38.3% 348 22.3% 72.0% 9.3% 2.3% the No. 13 passion song for the week,
FAITH HILL The Lucky One (Warner Bros.) 8.3% 380% 347 25.8% 74.0% 9.0% 1.3% Gary Allan gains ground, with “Life
BILLY CURRINGTON Why, Why, Why (Mercury) 6.8% 378% 345  255% 73.3% 8.5% 1.5% Ain’t Always Beautiful” ranking No.
BIG & RICH Never Mind Me (Warner Bros.) 4.3% 350% 331  203% 69.5% ws%  38% | 16 up from No. 18 and it's the No.
14 song with 25-34 listeners.
JAKE OWEN Yee Haw /RCA/ 8.5% 290% 302 175% 713.5% 18.0% 9.0%
Total sampe size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) | like
it; 3) It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sampie is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI: Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio
& Records. © 2006 Bullseye Marketing Research Inc.
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KRR COUNTRY

( N
p . i , OWERED[:{3
/ America’s Best Testing Country Songs 12 + R R P .
”ﬂIETI’EMIISI”.'gnq'I!BI For The Week Ending 3/31/06 o Q. COUNTRY TOP 30 MEDIABASE
= CANADA
Per. W M .

Artist Title (Label) TW LW Ffamil. Burn 25-54 25-54 25-54 W WK ARTIST TITLE LABEL(S) S slais CHART sTaons
BLAKE SHELTON Nobody But Me (Wamer Bros) 421 412 97% 2% 424 433 407 2 @  RASCALFLATTS What Hurts The Most (yric Sreet) 533 +21 11 130
MONTGOMERY GENTRY She Don't Tell Me To (Columbia) 413 401  96% 24% 412 406 4.19 6 €  FAITHHILL The Lucky One Wamer Bros) 432 +39 5 180
JASON ALDEAN Why 384/ 412 414 9% 1% 411 422 399 4 4 o AARON PRITCHETT Eig Wheel (0PH) 460 310 170
SARA EVANS Cheatin’ (RCA/ 411 403 97% 6% 415 412 419 3 5 BON JOVIW/J. NETTLES Who Says... (island/IDJMG) 458 -16 13 150
RASCAL FLATTS What Hurts The Most (lyric Street) 411 393 96% 24% 413 438 382 7 O  KETH URBAN Tonight | Wanna Cry (Capito) 47 +10 14 140
KEITH ANDERSON Every Time | Hear Your Name (4rista) 410 396  77% 9% 407 411 402 5 7 SARA EVANS Cheatin’ (Sony BMG) 440 -18 13 15/0
DIERKS BENTLEY Settle For A Slowdown (Capitol) 409 392 8% 11% 408 414 a4 9 0 T. KEITH Get Drunk... (Show Dog Nashville/Universall 433 +19 " 15/0
JOE NICHOLS Size Matters (Someday} (Universal South)  4.08 392 89% 11% 406 401 411 n o BLAKE SHELTON Nobody But Me (Warner Bros.) 402  +36 5 15/0
CRAIG MORGAN | Got You B8R/ 407 399 79% 8% 406 4.07 405 8 10 JOSH TURNER Your Man (MCA/ 386 -40 13 13i0
PHIL VASSAR Last Day Of My Life (drista/ 407 412 718% 9% 407 419 393 10 11 ROAD HAMMERS Nashville Bound (Open Road/Universall 381 14 10 15/0
BON JOVI W/J. NETTLES Who Says... (Mercury/DJMG) 406 403 98% 28% 406 413 398 15 @ LEANN RIMES Something’s Gotta Give (Asylum/Curb) 372 +47 6 16/0
GARY ALLAN Life Ain't Always Beautiful (MCA/ 406 - M% 10% 401 413 387 17 @ DIERKS BENTLEY Settle For A Slowdown (Capitol) 349 +36 6 16/0
BROOKS & DUNN Believe (4rista/ 402 397 99% 32% 410 408 4.12 13 ]4* JOHNNY REID Time Flies (Open Road/Universal) 346 .19 3 1710
KEITH URBAN Tomght { Wanna Cry /Ex?ﬂlfﬂ/} 402 397 98% 29% 405 423 386 12 15 M. GENTRY She Don't Tell Me To (Columbia) 345 21 13 15/0
GEORGE STRAIT Seashores 0f 0ld Mexico (MCA) 400 379 75% 11% 401 390 4.10 18 Q o C.LUND HairInMy... Stany PlaiaWorrer Music Canads) 308 +3 7 11/0

o, ) .
LEANN RIMES Something's Gotta Give (Asyum/Curt) 399 387 89% 16% 396 3.92 4.02 16 18 MELANIE LAINE Queen Of Hearts (Royaly/ 305 13 4 1110
Wi 9, 0,
KENNY CHESNEY Living In Fast Forward (BVA/ 392 386 100% 29% 392 392 393 92 @ TIM MCGRAW When The Stars Go Blue (Curb) 299 +46 9 151
y /) 0, 0,
:::;::EI:I}{TEE:_ Dr:nk[.].. /S/;:w Dog Nashville/Universal) ::2 376 98 OA: 20% 3.88 ::g 389 @* DERIC RUTTAN Invisible /L yric Street/ 294 +79 1 13/0
0,
ey JOHN;O:\TT; ;e"/ j:;;f’”” 3‘8; :;: :2 ;" ; ;’ ::: - 222 22 D 0.MARSHALL Thar'sWhat... Busy MusicUniversall 281  +10 13 16/0
e g : I i !
v e o v 21 @D JASONALDEAN Why 8/ 274 433 100
ROCKIE LYNNE Lipstick (Universal South/ 385 354 7% 15% 387 400 373 @ DIXIE CHICKS Not Ready... (pen WidelColumbia) 272 - : -
[Debut> o 7
GRETCHEN WILSON Politcally Uncorrect (Epic/ 177 350 78% 15% 374 363 386 4 e A WILRSON| oia VT cp E”z/ e ‘;;’" :} - +93 O
. t' ] f .
JO DEE MESSINA Not Going Down (Curb/ 377 369 7% 1% 378 374 3.82 2 ®* ) P : r::ad/ n/vers.a OUSa 56 3 1311
TRENT TOMLINSON Drunker Than Me (yric Street) 376 363 91% 24% 374 368 380 AL ILOE M‘“"‘"“ Ll b Al !
SHEDAISY I'm Taking The Wheel (yric Street 376 370 86% 19% 377 378 376 23 26 BROOKS & DUNN Believe (Sony b %2 11w
TIM MCGRAW When The Stars Go Blue (Curt/ 376 379 67% 15% 380 401 356 o> @) JACKINGRAM e A
VAN ZANT Nobody Gonna Tell Me What To Do (Columbia) 388 367 94% 30% 368 363 373 20 284 GORDBAMFORD Lifels Good (GHB/Aoyaly) 21 42 4 150
I~ » 25 294 AARON LINES Lights Of My Hometown /BVA) 224 -29 16 14/0
Total sample size is 301 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the Song. Total burn represents the number of 26 30 JAMEY JOHNSON The Dollar (BVA/ 222 -30 8 13/0
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 21 Canadian Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com resuits are not meant to replace callout research. The results are infended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 3/26-4/1. Bullets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed f.rst. Songs
@Iiny 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon. Y,
‘ N ( )
¢ . 0 U -N.-T -BR .Y NEW & ACTIVE
3 DIAMOND RIO God Only Cries {Arista)
Total Points: 468, Total Stations: 28, Adds: 6
WRECKERS Leave The Pieces (Maverick/Warner Bros.)
s @3‘3’“‘- P e T . Total Points: 435, Total Stations: 38, Adds: 28
* No. |:“That’s What | Love About Sunday” — Craig Morgan SCOTTY EMERICK What's Up With That (Show Dag Nashville
Total Points: 365, Total Stations: 28, Adds: 6
E A R R
. EMERSON DRIVE A Good Man (Midas)
. N3 »___
No. I:“Who | Am"” — Jessica Andrews Total Points: 356, Total Stations: 25, Adds: 3
YEARS AGO
e i : RAY SCOTT Gone Either Way (Warner Bros.)
* No. I:“Hypnotize The Moon” — Clay Walker Total Points: 315, Total Stations: 25, Adds: 3
@@EMS T ———— RONNIE MILSAP Local Girls (RCA/RLG)
Total Points: 310, Total Stations: 18, Adds: 4
* No. I:“Down Home” — Alabama
SHANNON BROWN Pearls (Warner Bros.)
Total Points: 271, Total Stations: 20, Adds: 1
LOST TRAILERS Call Me Crazy (BN4/
Total Points: 217, Total Stations: 16, Adds: 3
CAROLINA RAIN Get Outta My Way (Equity)
Total Points: 165, Total Stations: 21, Adds: 5
RYAN SHUPE & THE RUBBERBAND Banjo Boy (Capitol)
Total Points: 92, Total Stations: 10, Adds: 2
N - AN v
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RR COUNTRY REPORTERS

~

WQMX/Akron, OH*
OM/PD: Kevin Mason
APD: Ke

n Steel
1 GR[TCHEN WILSON
OLINA RAIN

WGNA/Albany, NY*

PO: Buzz Brindle

MD BIII Eaﬂ%
e

KBQ{/Albuguerque, NWA*
OM: Bill May
PO: Tim Jones
APDMD: Jeff Jay
HOT APPLE PIE
CROSS CANADIAN RAGWEED
CARRIE UNDERWOOD
WRECKERS

KRST/Albuquergue, NM*
0M/PO: Eddie Haskell
MDO: Paul Baile:

5 GRETCHEN WILSON

CARRIE UNDERWOOD
\ECKERS

KRRV/Alexandria, LA
POMOD: Steve Casey
APD: Pat Cloud

2 CARRIE UNDERWOCD

WCTO/Allentown, PA*
OM/PD: Shelly Easton
MD Jerrx Padden

PAIL
\ CARRIE UNDEF(WOOD
RDDNEY ATKWS

KGNC/Amarilo, TX
OM: Tim Butier
APDMD: Patrick Clark
7 MIRANDA LAMBERT
7 KENNY CHESNEY

KBRJ/Anchorage, AK
POD: MathalleixDE

KENNY CHESNEY
JOSH TURNER

WWWW/Ann Arbor, il
PO: Brian Cowan
15 KERNY CHESNEY
10 CARRIE UNDERWOOD
10 SUGARLAND
3 JULIE ROBERTS

WNCY/Appieton, Wi
OM: Jefi McCarthy
PO: Randy Shannon

2 BRAD PAISLEY
2 EMERSON DRIVE

1 SUGARLAND
1 CARRIE UNDERWOOD

WKSF/Asheville, NC
OM/PD: Jeft Davis
APD/MD: Brian Hatfield

10 ERIC CHURCH
10 JOSHGRACIN

WKHX/Atianta, GA*
0M/PD: Mark Richards
w‘uuhnny Gray

WPUR/Atiantic City, NJ

4 CARRIE UNDERWOCD

WIBL/Augusta, GA
OM: Mike Kramer
PD/MD: Bill West

10 LEANN RIMES

5 GARY ALLAN

WKXC/Augusta, GA
PD: T Gentry
APDMD: Zach Taylor

21 KENNY CHESNEY

GARTH BROOKS.

KASE/Austin, TX*
OM/PD: Mac Daniels
APD/MO: Boh Pickett

3 LITTLE BIG TOWN
2 CARRIE UNDERWOOD
2 PHIL VASSAR

KUZZBakersfield, SA*
PD: Evan Bridwell

KENNY CHESNEY

TCARRIE UNDERWOOD

WPOC/Baltimore, MD*
PD: Ken Boesen
APD/MD: Michael J.

3 TiM MCGRAW

WYNK/Baton Rouge, LA
OM: Bob Murphy
PO: Sam McGuire

APDMD: Austin James
KENNY CHESNEY

WYPY/Baton Rouge, LA*
PO: Dave Dunaway

MD: Jimntry Brooks

No Aods

KYKR/Beaumont, TX
OM: Joey Armstrong
PD/MD Mu:key Astwiorth

13T
1 KENNY CHESNEV

WJLS/Beckley, WY
OM/PD: Dave Wiltis
40 KENNY CHESNEY
11 CARRIE UNDERWOOD
11 JAKE GWEN
11 RONNIE MILSAP

WKNN/Biloxi, MS
OM: Watler Brown
PO: Bab Dever

1 GRETCHEN WILSON
1 JACK INGRAM

WZKX/Biloxi, MS
Rhodes
3 BRAD PAISLEY

2 KENNY ROGERS

2 SAKE OWEN
1 JOSHGRACIN
SUGARLANO
WHWK/Binghamion, NY
gMMIED: Ed Walker
-

WOXB/Birmingham, AL*
PD: Tom Hanrahan

2 CARRIE UNDERWDOD

i KEN ERS

SL
HANK WILLIAMS. JR

WBWN/Bloomington, IL
OM/PD: Oan Westhofi
APD/MD' Bunk Stevens

\0 ASHLEV MONROE
10 WRECKER

WHKX/Bluefield, WV
OM: Ken Dietz
POMO: Joe Jarvis
15 KENNY CHESNEY
3 RONMIE MILSAP

3 WRECKERS
1 POVERTYNECK HILLBILLIES
1 DELANA STEVENS

KiZN/Boise, ID*
OM/PD Rich Summers
S{nenner Burke
1 KENN
1 CARR]E UNDERWOOD

KQFC/Boise, ID*
OM: Kevin Godwin
PD: Kevin Anderson

APD/MD: Jim Miller
1 KENNY CHESNEY

WKLB/Boston, MA*
OM: Don Kelley
PD: Mike Brophey
APDMO: Ginn xRugers
2 CARRIE UNDERWOO!
1 RODNEV ALKINS

| BRAD PAISLEY

KAGG/Bryan, TX
PD/MD: Jennifer Allen
20 CRAIG MORGAN

20 PHIL VASSAR

WYRK/Buffalo, NY*
PD: R.W. Smith
APD/MD: Wendy Lynn

2 BILLY CURRINGTCN
WOKO/Burlington
OM/PD: Steve Pelkey
MD: Chris Reed

8 JOSH GRACIN

§ KENNY ROGERS

WIXY/Champaign, IL
PO: Sky Philfips
MD: Nicole Beals
15 BRAD PAISLEY
15 GARTH BROOKS
7 PHIL VASSAR
7 SUGARLAND

WEZL/Charleston, SC*
OM/PD: Scott Johnson
MD: Gary Griffin

E KENNY' HESNEV
LITTLE BIG
W CARRIEUMXRWDOD

1 ERIC CHURCN
ERTS

WNKT/Charleston, SC*
PD: Bnlakr'l‘ Driver

JUUE ROBERTS

WAQBE/Charleston, WV
DM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hat

21 ASHLEY 0
16 MIRANDA LAMBERT

WKKT/Charlotte*
OM: Bruce Logan
POMD: John Roberts
KENNY ROGERS
KENNY CHESNEY

WSOC/Charlotte *
APD/MD: Rick McCracken

KENNY CHESNEY

WUSY/Chattanooga, TN*
PD: Kris Van Dyke
MD: Bill Poindexter

MEGAN MULLINS

WUSN/Chicago, IL*
PD: Mike Peterson
MD; Marci Braun

9 SUGARLAND

3 GRETCHEN WILSON

2 LITTLE BIG TOWN
1 CARRIE UNDERWOOD

WUBE/Cincinnati, OH*
OM/PD: Marty Thompson
APD: Kathy 0'Cannor
MD; Duke Hamition

No Adds

WYGY/Cincinnati, OH*
OM/PD: TJ Holland
APD/MD: Dawn Michaels

BILLY CURRINGTON

WGAR/Cleveland, OH*
PO: Meg Stevens
MD: Chuck Collier

HOT APPLE PIE

GARTH BROOKS

KCCY/Colorado Springs, CO*|

PD: Jo Jo Tumbeaugh
CARRIE UNDERWOOD

WCO0S/Columbia, SC*
PO: LI Smith
APD/MD: Glen Garrett

2 BRAD PAISLEY

2 KENNY ROGERS

WCOL/Columbus, OH*
PD: John Crenshaw
APD/MD: Dan E. Zuko

1 KENNY ROGERS

BRAD PAISLEY

WGSQ/Cockeville, TN
OM: Marty McFly
PD: Gator Harison
APD: Philip Gibbons
MD: Stewan James

BIG& QII.CH

CARR)

ERIC OlJRCM

KRYS/Corpus Christi, TX
OM: Paula Newell

PO: Frank Edwards
12 BULYCLRANGTON

2 GARY
KENNY CHESNEY

CARRIE UNDERWOOD
GARTH BROOKS.

KPLX/Dallas, TX*
PD: John Cook

MD: Cody Alan

30 CROSS LANADIAN RAGWEED
KSCS/Dallas, TX*
OM/PD: Lorrin Palagi
APOMD: Chris Hufi

No Aods.

KTYS/Dallas, TX*
OM: Lorin Palagi
PD: Gayle W. Poteet
MD: Chris Huft

1 MIRANDA LAMBERT

KYGO/Denver, CO*
PD: Joel Burke

MD: Garvett Doll
5 KENNY CHESNEY

KHK{/Des Moines, 1A*
OM: Jack 0'Brien
PO: Andy Elliott
MO:; Eddie Halfield
SARA EVANS
SCOTTY EMERICK
WRECKERS

KJJY/Des Maines, 1A*
OM: Jack 0'Brien
PO: Andy Elliott
MD; Eddie Hatfield
CARRIE UNDERWOOD
BLAINE LARSEN
MEGAN MULLINS
DANIELLE PECK
WYCD/Detroit, Mi*
PD: Tim Roberts
APDMD: Run Chatman

NEAL MCCOV
EMERSDN DRIVE

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

10 BRAD PAISLEY

9 PHIL VASSAR
9 JOSH GRACIN

KKCB/Duluth
PD: Derek Moran
10 CARRIE UNDERWOOD
4 RODNEY ATKINS.
4 BRAD PAISLEY

KHEY/E| Paso, TX*
PD: Steve Gramzay
MD: Marty Austin

1 ERIC CHURCH
WRSFIEIizabem City, NC

7 RYAN SHU’E & mEnttYBBERBMD
CRAIG HAMI
E KENNY CHESNEV

WXTA/Erie, PA
OM: Adam Reese
PD/MD: Fred Horton
5 BRAD PASLEY
5 CARRIE UNDERWOOD
5 JAXE
§ DANIELLE PECK

KKNU/Eugene, OR
MD: Jim Davis

PD,

32 KENNY CHESNEY

W CARR\E UNDERWOOD
EAL NCCOY

WKOQ/Evansville, IN
POMD: Jon Prell

15 MIRANDA LAMBERT

15 SARA EVANS

15 WRECKERS

KVOX/Fargo
OM: Janice Whitimore
PD: Eric Heyer
MD: Scott Winston
8 BRAD PAISLEY
5 RDDNEV ATKINS
3 JAKE
3 HANK WILUAMS JR
3 CRAIG HAN
3 DELANA S
3 KENTUCKY HEADHUNTERS
3 EDDIE BUSH

WKML/Fayetteville, NG
OM: Mac Edwards

PD: Paul Johnson

APD: Dave Stone

MD: Dean0

No Adds

KAFF/Flagstaff, AZ

PD:C.J. Murri
8 PINMONKEY
B CROSS CANADIAN RAGWEED
8 TRENT WILLMON
7 EMERSON DRIVE
6 DIAMOND RIO
B HANK WILLIAMS JR
5 DIXIE CHICKS

WFBE/Flint, Ml

PD: Cayote Collins

APD/MD: Dave Geronimo
KENNVHEEESNEV

DIAMOND RIO
CRAIG HAND

WXFL/Fiorence, AL
OM: Jeff Thomas

PD: Fletch Brown

14 CARRIE UNDERWOCD

8 BLAINE LARSEN

WEGX/Florence, SC
OM/PD: Randy “Mudflap” Wilcox
MD: Chase Matthews
\3 UTI'LE BIG TOWN
0 A EY
12 BILLV CURﬂINGTON
12 RODNEY ATXI
0 GARY AuAN
9 SUGNRLMD
JAKE OWEN
8 CARRIE UNDERWOOD
GARTH BROOKS
JULJE ROBERTS
MARK WILLS

Stations and their adds listed alphabetically by market

WFLS/Fredericksburg, VA
OM: Paut Johnson
POMD: Jon Reed

APD: Mike Vincent
11 KEITH ANDERSON

KENNY CHESNEY
1+ BILLY CURRINGTON

KSKS/Fresno, CA*
PO: Steve Pieshe
MD: .lodx Jo Mize
2 RADNEY FOSTER
RAY SCOTT

DIAMOND RO
RYAN SHUPE & THE RUBBERBAND

KUAD/FL. Collins, CO
PD: Mark Callaghan
APD: Oave Jensen

MD: Brian Gary

JOSH GRACIN
RONNIE MILSAP
SUGARLAND

WCKT/Ft. Myers, FL*
0M/PD: Michael Cruise

APD/MD Dave Logan
1 BRAD PAISLEY

WWGR/Ft. Myers, FL*
PD: Mark Phillips
APD: Steve Hart
3 CARRIE UNDERWOOD
2 BRADPAISLEY
2 KENNY CHESNEY
WRECKERS

WQHK/H Wayne IN*
OM/PO:

7 CARRIE UNDERWOO

1 KENNV CﬁESNEV
1 ERIC CHURCH

WOGK/Gainesville, FL*
PD: Mr. Bob
MgUUBI Red

BIG TOWN
1 CARRIE UNDEF(WOOD
RONNIE MILSAP

WBCT/Grand Rapids, Mi*
OM/PD: Doug Montgomery
APD/MD: Dave Taft
10 KENNY CHESNEY
7 CARRIE UNDERWOOD
1 WRECKER
SCOTTY EMERICK

WTNR/Grand Rapids, MI*
OM: Brent Alberts
PDMD: Bud Ford
APD: Matt St

18 BRAD PAISL

18 BROOKS & DUNN

18 GARY ALLAN

17 BIG & RICH

14 SUGARLAND

9 SHEDAISY

7 BILLY CURRINGTON

4 JAKE OWEN

3 GARRIE UNDERWOOD

3 STEVEHOLY

2 GARTH BROOKS

2 JOSH GRACIN
WTQR/Greenshoro, NC*
OM: Tim Satterfield
PD: Trey Cooler
APDIMD Angle Ward

7 LITTLE B!G TUMI

5 KEMNY CHE
1 BILLY CURRWGTON

WRNS/Greenville, NC*
PD: Wayne Cariyle

MD: Jeff Hackett

No Adds

WESC/Greenville, SC*
PD: Steve Geafieries
APD/MD: John Landrum

4 FODNEY ATKINS
3 KEITH ANDERSCN

WSSL/Greenville, SC*
PD: Steve Geofferies
APD/MD: Kix Layton

1 JAKE OWEN

WAYZMHagerstown
PD: Chris Maestle
MD: Tori Anderson

15 BRAD PAISLEY

7 SARAEVANS

7 WRECKERS

WRBT/Harrisburg, PA*
OM: Chris Tyler
PD: Joe Kelly
APO/MD: Newman
3 KENNY ROGERS

2 KENNY CHESNEY
2 CARRIE UNDERWOOD

WWYZMartford, CT*
: Pete Salant

5 ERIC GHURCH
TRENT WILLMON

KiLTHouston, TX*
PD: Jeff Garrison

MO: Greg Frey
2 WRECKERS

KKBQ/Housten, TX*
OM/PD: Johnny Chiang
MD: Christi Brooks

12 DIERKS BENTLEY

10 BIG & RICH
9 BLAINE LARSEN

WTCRMuntington
PD: Judy Eaton
MD: Dave Poole

5 RONNIE MILSAP
5 POVER'TYNECK HILLBILLIES

WRECKERS

WODRMMuntsville, AL
OM/PD: Todd Berry
APD: Stuart Langston
MD: Dan McClain

3 KEITH ANDERSON

WFMS/Indianapolis, IN*
PD: Bob Richards

WMSi/Jackson, MS
OM: Steve Kelly
PO: Rick Adams

APD/MD: Kim Allen
5 PHIL VASSAR

WUSJ/Jackson, MS
PO: Tom Freeman
No Adds

WGNE/Jacksonville, FL*
PD/MO: Jefi Oavis
Ko Adds.

WRO0O/Jacksonvile, FL*
OM: Gail Austin
PD: Casey Carter
MD: John Scatt
2 BRAD PAISLEY
KENNY ROGERS

WXBQ/Johnson City*

PO/MD: Bill HaFy

16 ASHLEY MONRO!

12 MIRANDA LAMBERT
GARRIE UNDERWOOD

WFGI/Johnslown, PA
15 FAITH HILL Shy
KiXQ/Joplin, MO
OM: Jason Knight

PD: Rob Meyer

S BILLY CURRINGTON
S GARRIE UNDERWOOD

WNWN/Xalamazoo, MI
PD: P.J. Lacey

MD: Deng
2 KENNY CHESNEY
1 ERIC CHURCH
1 WRECKERS

KBEQ/Kansas City, MO*
PO: Mike Kennedy
MD: T.J. McEntire

2 WRECKERS

HOT APPLE PIE

KFKF/Kansas City, MO*
OM/PD: Dale Carter

APDMD: Ton¥ Stevens
KENNY Cﬂ

WDAF/Xansas City, MO*
PD/AMD: Jesse Garcia

5 KENNY CHESNEY
1 GARTH BROOKS

WIVK/XKnoxville, TN*
0M/PD: Mike Hammond
MO: Colleen Addair
CROSS CANADIAN RAGWEED
RETT
JULIE ROBERTS
WRECKERS

WKOA/Lafayette, IN
PD: Mark Allen

MD:; Bob Viza
10 MEGAN MULUNS

KMDL Lafayette, LA*

MD; .D. Smith
1 MEGAN MULLINS
WRECKERS

KXKC/Lafayette, LA*
PD: Renee Revelt
MD: Sean Ril

16 KENNY CHESW
2 DIAMOND IO

WRECKERS
DANIELLE PECK
BILLY DEAN

WPCV/Lakeland, FL*

PD: Mike James

MD: Jeni T:

15 CARRIE UNI
HANK WILLIAMS JR
KENNY CHESNEY

or
WO0D

WIOV/Lancaster, PA*
POMD: Dick Raymond
4 KENNY ROGERS
CARRIE UNDERWOOD
RONNIE MILSAP

WITL/Lansing, M{*

PD: JayJ. McCrae

APDMOD: Chris Tyler
RONNIE MILSAP

WRECKERS

KWNRALas Vegas, NV*
PD: Broks 0'Brian
MD: Sammy Cruise
2 CARRIE UNDERWOOD
T JAMIE ONEAL
7 BILLY CURRINGTON
SCOTTY EMERICK
MEGAN MULLINS

WBBN/Laurel, MS
OM/PD: Larry Blakeney
APDMD: Allgson Scolt

10 CARRIE UND
|ﬂ DlAMOND RIO
10 SUGARLAND

5 MEMARIE

WBUL/Lexington, KY
OM: Barry Fox
PD: Jay Cruze
APD: Michae| Jordan

6 BRAD PAISLEY

6 KENNY CHESNEY

4 BILLY CURRINGTON

LOST TRALERS

KZKX/Lincoln, NE
OM: Jim Steel
PD: Brian Jennings
APD/MO: Carol Tumer
2 BRAD PAISLEY
2 DANIELLE PECK

KSSN/Little Rock, AR*
PD/MD: Chad Heritage

3 ERIC CHURCH
KENNY CHESNEY
2 CARRIE UNDERWODD
KZLA/Los Angeles, CA*
OM/PD: R.J. Curtis
O, o Cames

1 GARY ALLAN
GARTH BROOKS

WAMZLouisville, KY*
PD: Cayote Calhoun
!‘dPKW Train Lane

4 ERIC CHURCH

2 NEAL MCCOY
1 SUGARLAND
1 LOST TRAILERS

KLLL/Lubbock, TX
PO: Jeff Scott

MO: Neell Yates
10 KENNY CHESNEY

WWQM/Madison, WI*
PD: Mark Grantin
MO: Mel McKenzie
1 WRECKERS
MIRANDA LAMBERT

KiAl/Mason City, 1A
POMO: J. Brooks

1 ERIC CHURCH

KTEX/McAllen, TX*
OM: Billy Santiago
PO: JoJo Cerda
APD: Frankie Dee
MO: Paches

6 TIM MCGRAW

KRWQ/Mediord, OR
OM/PD: Larry Neal
MO: Scoft Schuler
BRAD PAISLEY
CROSS CANADIAN RAGWEED
KENNY CHESNEY

LITTLE BIG TOWN
GARRIE UNDERWOQD
WRECKERS

WGKX/Memphis, TN*
PD: Lance Tidwell
MO: Tmyper.luhn
11 KENNY CHESNEY
5 CARR\E UMUERWOUD
3 EMERSON OR

3 WRECKERS

KUBB/Merced, CA

OM/PD: Rene Roberts

MD: Brian “BMO" Montgomery
H JOSH GRACIN

1 BLAINE LARSEN
H LITTLE BIG TOWN

10 £RIC CHURCH
10 BRAD PAISLEY

9 BIG & RICH

9 BILLY CURRINGTON
9 CHRIS CAGLE

7 JAMIE O'NEAL

WOKK/Meridian, MS
PDMD: Scotty Ray

24 JACK INGRAM
12 GARY ALLAN
8 JAMEY JOHNSON

WKIS/Miami, FL*
PO: Bob Bamett
APD: Billy Brown
MD: Dariene Evans

LITTLE BIG TOWN
MEGAN MULLINS

WMIL/Milwaukee, Wi*
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MO: Mitch Morgan
MEGAN MULLI

KEEY/Minneapolis, MN*
OM/PD: Gregg Swedberg
APD/MD: Travis Moon

16 KENNY CHESNEY

9 ASHLEY MONROE

HANK WILLIAMS JR

WKS.J/Mobile, AL*
OM: Kit Carson
PD/MD: Bill Black

2 GARRIE UNDERWOOD
1 WEN

RAY SCOTT

NEAL MCCOY

KENNY CHESNEY

KJLOMonroe, LA
PD: John Reynolds
APD/MD: T S'%ymeru

15 KENNY CHE!
15 JAKE OWEN

KT0M/Monterey, CA*
PD/MD: Dave Kirth
20 TIMMCGRA
ASHLEVMDNROE
CAROLINA RAIN
DIAMOND RIO

WBAM/Montgomery, AL
PD: David Sommers
APD/MD Lam:e Houston

ERS
9 EF(\C CHURCH
g BIG & RICH

GARY ALLAN
8 BILLY CURRINGTON
8 FAITH HILL
8§ JAMIE ONEAL
7 NEAL MGCOY
7 CARRIE UNDERWOOD
6 JOSH GRAGIN

KENNY CHESNEY

WGTR/Myrtie Beach, SC
OM/PD: Steve Stewart

15 KENNY CHESNEY

5 TRENT WILLMON

5 WRECKERS

WKOF/Nashville, TN*
OM/PD: Dave Kelly

MO: Kim Leslie

o Adds

WSIX/Nashville, TN*
OM: Clay Hunnieutt

POMO: Keith Kautman
1 KENNY CHESNEY

WSM/Nashville, TN*
MD: Frank Seres

12 WRECKERS

10 LITTLE 8IG TOWN

9 BRAD PAISLEY
WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Elder

15 BRAD PAISLEY

5 KENNY CHESNEY

15 CARHIE UNDERWOOD

6§ ASHLEY MONROE

6 OIXIE CHICKS

5 BIG&RICH

WGHMNorfolk, VA*
OM/PD: John Shomby
APOMD: Mark McKay

1 MIRNDALMM
DANIELLE PECH

KHKX/Odessa, TX
PO: Mike Lawrence
APD/MD: Kel elley Peterson
3 RODNEY
KERNY RDGERS
RODNEY ATKINS
DANIELLE PECK
MIRANDA LAMBERT

KTST/Oklahoma City, OK*
OM/PD: Tom Travis
APDMNE): Anthony Allen
2 CARRIE UNDERWOOD
KENNY C:ES:{NEY

KXKT/Omaha, NE*
PD: Tom Goodwin

MD: Craig Allen
WKENNY {ESNEY

KPLM/Paim Springs, CA
PD: Al Gordon
S

10 SUGARLAND

WXBM/Pensacola, FL
POMOD: Lynn West

RODNEY ATKINS
TRENT WILLMON

WYCT/Pensacola, FL
OM/PD: Kevin King

APD: Corry Fields

MD: Denms “Cal(lsh“ Miller
14 KENNY R

M SNEDA{SV

MORGAN
N BFWJ PNSLEY 1DOLLY PARTON

11 BILLY CURRINGTON
11 BILLY CURRINGTON
9 ERIC CHURGH

WFYR/Pearia, IL
OM/PD: Ric Morgan
B MIRANDA LAMBE
EVANS
5 WRECKERS
5 HOT APPLE PIE

WXTU/Philadelphia, PA*
PD: Boh McKay
No Adds

KMLE/Phoenix, AZ*
PD: Jay McCarthy

APD/MD: Dave Collins
1 BILLY CURRINGTON

KNIX/Phoenix, AZ*
PO: Ray Massie

MDO: Gwen Foster
7 KENNY CHESNEY

WOSY/Pitisburgh, PA*

OM/PD: Keith Clark

APD/MO: Stoney Richards
BRAD PAISLEY

WOGI/Pittsburgh, PA*
PD: Mark Lindow
MD: leumm&u

2 BILLY OURRWMG
KENNY CHE:
WRECKERS

WPOR/Portiand, ME
PD: Harry Neison

MD: Sheily Kincaid

No Adds

KUPL/Portland, OR*
PD: John Paul
APD/MD: Rick Taylor

1 BRAD PAISLEY
1 CARRIE UNDERWOOD

KWJJ/Portland, OR*
OM: Clark Ryan
PD: Mike Moore
APD/MD: Savannah Jones
KENNY CHESNEY
CARRIE UNDERWOOD

WOKQ/Portsmouth, NH
OM: Mark Ericson
PD: Mark Jennings
MD: Oar Lunnie
T

3 VAN
2 KENNY CHESNEY
1 CAROLINA RAIN

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt
POMO: Justin Clapp

5 JAMIE ONEAL

5 GRETCHEN WILSON
4 NEAL M

4 KENNY ROGERS

3 BRAD PAISLEY
2 %0 OEE MESSINA

WCTK/Providence, RI*
MD SaorrJIESlevels

Z JOSH GRACIN
1 DIXIE CHICKS

WLLR/Quad Cities, 1A
PD: Jim 0'Hara

MD: Ron Evans

No Adds.

WQDR/Raleigh, NC*

OM: Paul Michaels

PD: Lisa Mckay

APD: Mike 'Maddawg’ Biddle
No Aods

KOUT/Rapid City, SD
MD: Mark Houston

14 BILLY CURRINGTON
14 KENNY CHESNEY

KBUL/Reno, NV
0M/PD: Tom Jordan
MD' chuok Reeves
2 SUGARUND
| KENNY CMESMY
VAN ZANT

KUUB/Reno, NV
OM: Jim McClain
PD/MOD: Valeri Feari
No Adds

KFRG/Riverside, CA*
OM: Lee Douglas
PO/MO: Oon Jefirey

No Adds

WSLC/Roanoke, VA*
PO: Brett Sham
D: Robynn Jaymes
KENNY CHESNEY

LITTLE BIG TOWN
CARRIE UNDERWOOD
SUGARLAND

WYYD/Roanoke, VA

POMU: Joel Dearing
1 KENNY ROGERS

WBEE/Rochester, NY*
OM: Dave Symonds
PD/MD' Bily Kidd

CRA\G HAND

CARRIE UNDERWDGD

KNCI/Sacramento, CA*
PO: Mark Evans
APD: Gre&(:ule

1 GARTN
KEMNV C#ESNEV

WCEN/Saginaw, MI
PO: Joby Phillips
MD: Keith Allen
1 ERIC CHURCH
SARA EVANS
KENNY CHESNEY

WKCQ/Saginaw, M{

OM/PD: Rick Walker

MD: John Richards
CARRIE UNDERWOGD

EMERSON DRIVE
WRECKERS

WWFG/Safisbury, MD
OM/PD: Brian Cleary

APO/MD: Sandra Lee
5 CARRIE UNDERWOOD
5 SUGARLAND

WBFM/Sheboygan, Wi
PD: Eddie Ybama
APO: Jeff “J.R." Kelm
33 KE!'TH URBAN

3 KENNV CNESNEV

31 T08Y

3 RASCAL FLATTS

30 FAITH HILL

28 KEITH ANDERSON

a7

27 SARAEVANS

27 SHEBAISY

K INGRAM

26 DIERKS BENTLEY

25 LEANN RIMES

23 TIM MCGRAW

2 Y ALLAN

21 MONTGOMERY GENTRY
21 BROOCKS & DUNN
21 BLAKE SHELTON

21 JOSH WRNER
21 JOE NICHOLS
2 BON Lov W/JENNIFER NETTLES

19 IJTTLE BIG. TOWN

& BRAD PAISLEY

4 BILLY CURRINGTON

4 JOSH GRACIN

4 SUGARLAND

3 DAMIELLE PECK

3 ERIC CHURCH
KXKS/Shreveport, LA
OM: Gary McCoy
PD: Chris Evans

2 CARRIE UNDERWOOD
KSUX/Sioux City, 1A
PD/MD Tonsy Michaels

4 WRECKE

WBYT/South Bend, IN
POMD: Clint Marsh
CARRIE UNDERWOOD
RODNEY ATKINS.
ERIC CHURCH
RI0 GRAND

KORK/Spokane, WA*
DM/PD: Cary Rolfe
1 BOMSHEL
CARRIE UNDERWOOD
SCOTTY EMERICK

KIXZ/Spokane, WA*
OM: Robert Harder

PDMO: Paul “Cayote”
Neumann

LT .
KEGA/Salt Lake City, UT* GRS :
OM/PD: Alan Hague WPIOUSpringfield, MA*
WM Qo | PO ke

9 JAMIE O MD: Jessica Tyler
8 NEAL Mﬁ{)UV CARRIE UNDE!
9 SHANNON TRENT WILLMON
3 [ Towm
RYAN SHUPE § THE KTTS/Springfield, MO
o OM/PD: Chris Cannan

5 SCOTTY EMERICK
5 9L

4 EMERSON DRIVE
4 BRAD PAISLEY
4 RODNEY ATKINS
4 GARY ALLAN

3 RAY SCOTT

3 DANIELLE PECK

1 BILLY CURRINGTON
1 ASHLS
BLAINE LARSEN

KSOPISaIlLake City, UT*
u CARRIE uunsa%l"'”'"
EROOKS

KUBL/Salt Lake City, UT*
PD: Ed Hill

MD:; Pat Garrett
CROSS CANADIAN RAGWEED

KGKL/San Angelo, TX
OM/PD: Boomer Kingston
/AN ZANT

7V
7 KENNY CHESNEY
7 SUGARLAND

KAJA/San Antonio, TX*
PD:Clayton Aller
MD: Kactus Lou

2 JOE NICHOLS
1 KEITH ANDERSON

KSON/San Diego, CA*
PD: John Marks
MD: Wes Poe

No Adds

KUSS/San Diego, CA*
PO: Mike 0'Brian
MO ity e

5 WRECKERS
CGARRIE UNDERWOOD

KRTY/San Jose, CA*

PO/MD: Julie Stevens
CARRIE UNDERWDOD
JOSH GRACIN

KKJG/San Luis Obispo, CA
POMD: Peggernaniels
19 GARTH
12 TRENTWILLMON
00 FRITSCH

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

14 JAMIE O'NEAL

14 SARA EVANS

14 GARY ALLAN

14 BILLY CURRINGTON

14 JULIE ROBERTS

14 LOST TRALLERS

14 ERIC CHURCH
14 BIG & RICH

4 AS) MONROE

14 JOSH GRACIN

14 DANIELLE PECK
KSNI/Santa Maria, CA
PDMD: Tim Brown

15 KENNY CHESNEY
7 WHECKERS
MEMARIE

WCT(Q/Sarasota, FL*
OM/PD: Mark Wilson
APD: Heidi Decker

12 HOT APPLE PIE

1 HANK WILLIAMS, JR
BRAD PAISLEY

KMPS/Seattle, WA*

PD: Becky Brenner

MD: Tungvmnm
CGARRIE UNDERWOOO

APD/MD: Curly Clark
21 KENNY CHESN

20 BRAD PAISLEY

6 PHIL VASSAR

§ GRETCHEN WILSON
KSD/St. Louis, MO*
P? Bullysmenwood
(65 KEITH ANDERSON

3 BILLV CURRIMGTDN

2 ASHLEY MONROE
BLAINE LARSEN
GRETCHEN WILSON
WIL/St. Louis, MO*
PD: Greg Mozingo

MD; Dant‘ljx Momtana
16 CARR DERWO0D

1 L[TTLE B\G TOWN
Y
LOST TRAILERS

KATM/Stockton, CA*
OM: Richard Perry

PD: Randy Black
APD/MD Mo.lue Roberts

6 CARWE UNDERW()(!)
1 WHECKERS

JULIE ROBEFT‘S
VAN ZANT
MIRANDA LAMBERT

WBBS/Syracuse, NY*
PO: Rich Lauber
APD: Skip Clark

2 BILLY CURRINGTON
2 CARRIE UNDERWOOD

WTNT/Tallahassee, FL
OM: Jeff Hom
OM: Steve Cannon

FOND By oty s

& RODNEY ATKINS

5 KENNY ROGERS

5 GEORGE STRATT

5 GRETCHEN WILSON

4 CARRIE UNDERWOOD
3 SUGARLAND

2 ERIC CHURCH

2 JOSH GRACIN
WFUS/Tampa, FL*
OM: Brad Hardin
PD: Travis Daiy
MO: Pau

14 LEAM le?y

14 JAMIE O'NEAL

2 BRAD PAISLEY
1 BILLY CUBRINGTON
WRECKERS

WQYK/Tampa, FL*
0M/PD: Mike Culotia
APD: Beecher Martin
MD Jay Roberts
3 TRENT WILLMON
2 B\LLV manmewu
2 RODNEV ATKIMS
1 JOSHGRACIN
\ DANIELlf PECK
1 LOST TRAILERS
1 WRECKERS
SCOTTY EMERICK
S LY
CARRIE LNDERWOOD

WTH{/Temre Haute, IN
OM/PD: Barry Kent

MVDbrnaI IGMTUaW
WKKD/Toledo, OH*

PD/MD: Gary Shores
m Harvey Steele

WIBW/Topeka, KS
PD Keith Monigomery
APOMD: Sle’?hame Lynn

g; KENNYCHE

15 GRETCHEN WILSON
WTCM/Traverse City, M
OM/PD: Jack 0'Malley
MO: Care Cansun

15 KENNY

5 C&RIE UNDERWOOD

5 WRECKERS

KilM/Tucson, AZ*
OM: Herh Crowe
POMO: Buzz.lackson

ERIC CHURCH
KV0O/Tulsa, OK*
PD/MD: Ric Hampton

11 PHIL VASSAR
10 GARY ALLAN
5 CARRIE UNDER)

KENNY CHESNEY
WWZD/Tupelo, MS
OM: Rick Stevens
PD: Bil Hughes
APD: Paul Stone

14 BRAD PAISLEY

" Y ALLAN

8 ROONEY ATKINS
KNUE/Tyler, TX
OM: Jetf Evans
PD/AMD: Anc!VKnigm
3D KENNY CHESH

29 CRAIG MORGAN
27 JOE NICHOLS

23 JOSH TURNER

22 SARA EVANS

JACK INGRAM

20 BlLLV CURRINGTON
19 Gf TRAIT
9 ER}D PAISLEV H/DOLLY PARTON
19 NEAL MOCO!
19 YOBY KE!TH
IL VASSAR
IB FA\TH HILL

15 KENNYC?{SNEV

13 SUGARLAND
WFRG/Utica, NY
OM/PD: Tom Jacobsen
16 SARA EVANS

16 HANK WILLIAMS JR
KJUGNVisalia, CA*
PDMD: Dave Daniels
No Adds

WIRK/W. Palm Beach, FL*
PD: Mitch Mahan

MO: JR Jackson

No Adds

WACO/Waco, TX
OM/PD: Zack Owen
No Adds

WMZQ/Washington, DC*
PD: George King
MD; Deena Blake

T SHEDAISY

WDEZ/Wausau, Wi
PD: Boh Jung

APD/MD: Vanessa Ryan
15 KENNY CHESNEY
WOVK/Wheeling, WV
PD/MD: Jim Elfiott

4 BIG & RICH
2 GARTH BROOKS

KFDI/Wichita, KS*
OM/PD: Beveriee Brannigan
MD: Carol Hughes

KZSN/Wichita, KS*
OM Lyman James
APDMD: Trace JGaneﬂ
KENNY CHESNE
WGGY/Wilkes Bare, PA*
OM: Jim Rising
PO: Dot Medek
M ot e
CARRIE UNDERWOOO

WiLQ/williamsport, PA
OM/PD: Ted Minier
APDMD: John 0'Brien

12 CARRIE UNDERWOOD

| CRAlG MORGAN

MCGRAW
|| LITI'LE BIG TOWN

11 B
1" BILLVCURRIMSTON
H DIERKS

H GEMGE STRAIY
10 BRAD PAISLI
10 8RAD PMSLEV 1DOLLY PARTON
WUSQ/Winchester, VA
0M/PD: David Miller
APDMD: Brad Collins
7 JACK INGRAM
7 SHEDAISY
7 DIXIE CHICKS
6 BRAD PAISLEY
5 JASON ALDEAN
5 CHRIS CAGLE
4 JAKE OWEN
3 DIERKS BENTLEY
1 TIM MCGRAW
KXDD/Yakima, WA
OM/PD: Dewey Boynion
APOMD: Joel Baker
GARY ALLAN

CARRIE UNDERWOOD
SUGARLAND
WGTY/York, PA*
PO/MD: Brad Austin
BRAD PAISLEY
POWERED{TH

MEDIABASE

*Monitored Reporters
220 Total Reporters
123 Total Monitored
97 Total Indicator
Did Not Repont,
Playlist Frozen (2):
KKIX/Fayetteville, AR

WPAP/Panama City,
FL

/
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AC Eve-olution

Programming to the Adult Contemporary woman

By Dovg Daniels

e easiest way to offend a woman is to imply that she is old.

If you do that, you're saying she isn’t as pretty as she used

to be, and you know where that’ll get you. The 40-year-young

woman of today is far hipper than the 40-year-old woman of 10

or 15 years ago. She is into the latest fashions, the hot TV shows

(Lost, Desperate Housewives), yoga, self-help books, learning

new things and trying new foods. She is active and she is hap-

pening. Does your station reflect this “Eve-olution” in the mu-

sic it plays? Are you telling your target listener that she is
relevant and hip, or that she is past her use-by date?

Fortunately for me, my wife, Denise, is
42. I'm married to the demo. I don’t have
to do a whole lot of research to know that
I’'m not going to attract Denise to my sta-
tion by playing The Spiral Starecase or
The Five Stairsteps.

She graduated from high school in 1981
and was an active member of the MTV
generation. Music with texture is perfect-
ly fine with her, whether it's Stevie Nicks’
“Edge of Seventeen,” which came out
when she was 17, or the latest from Ma-
roon 5,

Dig Deeper

Rob Miller, PD of Clear Channel’s
WALK/Nassau-Suffolk, shares his
thoughts on Eve-olution: “WALK isn’t
your typical mainstream AC. We've tai-
lored the station to the marketplace, and
our listeners love a wide variety of mu-
sic. A lot of the typical AC artists of 10
years ago aren’t as relevant to listeners
today. They are burned out.

“With that in mind, I've dug a bit deep-
er in the library to find songs that they
remember from their high school and col-
lege days that were definitely played on
the CHR/Pop station they were listening
to back then but maybe not on the old
WALK, which at the time was playing
more mellow music.

“I say it all the time: The 35-year-old
woman of today is much more hip than
the 35-year-old woman of a decade ago.
She’s got a lot of stuff to do. Many are
working and caring for their kids and

R R P I T F 7 T F £ 7777 /et ion i)

“ say it all the time:

" The 35-year-oid
woman of today is
much more hip than
the 35-year-old
woman of a decade
ago. ”

Rob Miller
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need to be energized by their favorite ra-
dio station. We’re more than the ‘at-work
station’; we're keeping them going 24/7.
We try to make the music mix exciting
with a huge variety.”

Zapoleon Media
Strategies’ Guy Za-
poleon concurs, say-
ing, "I would just say
that, as the Zapoleon
10-year music cycle
repeats, each format
evolves. Many songs
that were considered
edgy for mainstream
AC listeners at one
time are now perfect-
ly acceptable. The years take the edge off
certain songs once listeners become famil-
iar with them.

“The ratio of gold to recurrent to cur-
rent doesn’t change as much as the spe-
cific gold titles that they want. Remember,
one of the goals of each format is to bring
in a new crop of their leading-edge demo.
For mainstream AC, that’s 35-44 females,
and they want more ‘80s and '90s music
and less from the ‘60s and early '70s.”

Back To The Future

Here are some songs AC stations are
playing that reflect the Eve-olution of the
format’s target demo.

PRINCE When Doves Cry

KATRINA AND THE WAVES Walking
On Sunshine

GO-GO’S We Got The Beat

PAT BENATAR Love Is A Battlefield
EARTH, WIND & FIRE Let’s Groove
GOO GOO DOLLS Slide

MCFADDEN & WHITEHEAD Ain’t No
Stoppin’ Us Now

SMASH MOUTH All Star

RICK SPRINGFIELD Jessie’s Girl
MODERN ENGLISH I Melt With You

As I travel around the country listen-
ing to AC stations, there are some that
sound like they are programming to Mrs.
Brady or Shirley Partridge instead of to
Carrie, Samantha, Charlotte, Miranda,
Susan, Lynette, Bree, Edie and Gabrielle.
If you just said, “What you talkin’ ‘bout,
Willis?” you're in trouble.

Some AC stations have embraced more
oldies due to Oldies stations leaving their
markets. Eric Norberg, of the Adult Con-
temporary Music Research Letter, warns

Doug Daniels

RR AC/HOT AC

that today’s AC listener is not into nostal-
gia. "Noncurrent music must be perceived
as simply ‘good familiar,” instead of, ‘Gee,
that’s old,’ even if familiar,” he says.

“The reason many AC stations are such
erratic performers is that listeners think
their AC station is a ‘chicken Oldies’ sta-
tion, resulting in a lack of loyalty and a
vulnerability to any novel new Oldies for-
mat that comes along.”

If you have all 20 fingers and toes, you
can count all the playable songs from 2000
and 2001 — combined. To put that in per-
spective, there are about 30 playable
songs every year from 1978 through 1987.

What does this mean? There is no one
more optimistic about AC radio than I,
but I can do the math. We must stay rele-
vant to the contemporary woman. We
need to not only rediscover songs from
the “80s and “90s that can work for us now,
we need to roll up our collective sleeves
and dig a little deeper into what is avail-
able to us today.

Vallie-Richards Consulting’s Dan Val-
lie says, “We do have some good songs
and artists at AC right now, and it’s great
to have artists like Sheryl Crow and San-
tana & Michelle Branch to play.

“As a format, we need to look at new
artists and songs, and that includes songs
that may not be worked to AC radio by
the record companies and songs that may
not be worked to other formats. We just
can’t follow the national charts to decide
what to add.”

This format does sell records. Most of
the biggest hits of all time make their per-
manent homes at AC. The success of
American Idol is a testament to our for-
mat’s appeal: great vocalists singing great
songs.

The Tipping Point

The phrase “tipping point,” or “angle
of repose, “is a sociological term that re-
fers to that dramatic moment when some-
thing unique becomes common.

I have been conceptualizing this article
for many months, and a funny thing hap-
pened along the way: The uncommon —
AC stations playing new music by newer
artists — has, almost overnight, become
common.

James Blunt, Michael Bublé, Anna Nal-
ick, Daniel Powter and Chris Rice have
great new hits that are perfect for AC ra-
dio. It’s traditional pop music.

Unlike many AC PDs, Miller isn’t afraid
to play new music. “The sad reality is that
many PDs have become so busy that they
aren’t taking the time to do their home-
work on the hit songs in their market,” he
says.

“They aren’t listening to the songs and
using their gut, they aren’t in touch with
what their female audience wants, and, in
some cases, they aren’t willing to take a
chance on something that is out-of-the-box.

“I'm a big fan of research and making
sure that WALK is playing the hits, but I
never limit what we play to the AC chart.

" ACs don't play songs enough for them to

become really familiar, so I find that we
do better here on Long Island by blend-
ing the songs from our format with the
mass-appeal hits from our CHR /Pop sis-
ter station Z-100 [WHTZ/New York] and
songs from the Hot AC format.

“Those formats share audience with us
and spin their songs a lot more, helping
make them more familiar in the market.

www americanradiohistorvy com
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“As a format, we need to
look at new artists and
songs, and that includes
songs that may not be
worked to AC radio by the
record companies and
songs that may not be
worked to other formats.”

Dan Vallie

it b I

“WALK broke artists like Josh Groban
and Michael Bublé, who were unique to
the mainstream AC format, but WALK
was also among the first in our format to
play Lifehouse’s “You and Me’ and James
Blunt’s “You're Beautiful,” which are mul-
tiformat smashes.

“I listen for the lyrics when deciding
what to play. Women love songs that speak
to them and make them want to sing along.
Striking a chord with them will strength-
en your station’s bond with them.”

By the way, here’s a tip: Get your hands
on the acoustic versions of Kelly Clark-
son’s “Behind These Hazel Eyes” and
“Since You’ve Been Gone.” I had to find
the imports. Clarkson is a superstar we
need on our radio stations.

Reality Radio

Programming to the AC female listen-
er goes beyond the music. My program-
ming style has always been to make the
station foreground, not background. I use
voice talent (John Pleisse) and imaging
(Ed LaComb) that jump out. This ap-
proach complements the energy and tex-
ture of “Today’s Lite Rock”-type stations
and is more appealing and acceptable to
the target listener.

This is 2006. Breathy air personalities
who talk to us like parents reading a bed-
time story are out. Real personalities who
share their lives with listeners with ener-
gy and enthusiasm have a much better
chance of relating to the contemporary
female AC listener. Reality TV is huge
with adult women, and your AC station
should project “reality radio.” What is
between the records must change as well
as the music itself.

Your target listener has evolved. The
music you play and how you present it
must reflect that. The truth is, you can
evolve by adding a few titles you never
used to play and by subtracting a few ti-
tles that no longer resonate with the tar-
get demo.

Pay for the research or find a handful
of stations that best reflect this more con-
temporary approach and run regular Me-
diabase monitors. Know your market.
Know the target demo. She’s changing
every day, right before your eyes. Is your
station keeping up?

Doug Daniels programs WGFB (B103)/Rock-
ford, IL and consults AC stations. He can be
reached at 815-621-1922 or dougdaniels2@
aol.com.
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2 @  LIFEHOUSE You And Me (Geffen) 2222  +213 182457 36 94)2 e

1 o JAMES BLUNT You're Beautiful (Custard/Atlantic) 2137 +2 202880 25 103/2 MOSTADDED

4 o DANIEL POWTER Bad Day (Warner Bros.) 1962 +130 183150 12 98/5 ARTIST TITLE LABEL(S) ADDS

3 4  KELLY CLARKSON Because Of You (RCA/AMG) 1940 48 195763 19 922 | NATASHABEDINGFIELD Unwritten (Epic) 10

5 5 MICHAEL BUBLE Save The Last Dance For Me (/43/Reprise) 1516 5 133932 11 924 ::*CESLY;:::;VE :ng“"ﬁ l’“{\'avslg" Z;’Uf Side A&Mlnterscope) ‘g

. . . razy In Lov Ul

6 6  KEITH URBAN Making Memories Of Us (Cap/tul/EMC/ 1IN -106 93445 12 94/3 ANOREA BOCELLI Can’tyHeIp F:IIing In Love (UniversaVene Music) T

7 @  ANNA NALICK Breathe (2 AM) (Columbia) 1174 +28 90766 46 9412 | paur POWTER Bad Day (Wamer Bros, 5

8 0 MARIAH CAREY We Belong Together (Island/IDJMG) 123 +65 89622 43 8712 ROB THOMAS Ever The Same /Atiantic) 5

9 9 LEANN RIMES Probably Wouldn't Be This Way (Curf) 975 -52 46617 1" 80/2 HOOTIE... Get Out Of My Mind (Sreaky Long/Vanguard) 5

10 @ SANTANAfIMICHELLE BRANCH 'm Feeling You (Arista/AMG) 958 +36 71061 26 6501 NICK LACHEY What's Left Of Me (ive/Zomba Label Group) 5

12 ) FAITHHILL W/TIM MCGRAW Like We Never Loved At All (Warner Bros./Curb) 118 +17 73958 10 G6/2 | TheAC add threshold i applied to monitored stations not allowed to regort
adds per their company policy: Songs that reach five plays per week in two

13 @ ROB THOMAS Ever The Same (Atlantic/) 703 +65 71169 10 54/5 consecutive airplay weeks. Airplay week is defined as Sunday through

N 13 EAGLES No More Cloudy Days (ERC/ 671 -39 50264 38 781 Saturday. Adds from all other programmers are still accepted atany play level.

14 @ D.H.T. Listen To Your Heart (Robbins/ 614 +17 60368 36 70/0

15 () CARRIEUNDERWOOD Some Hearts (Arista) 586 +38 42708 8 56/

16 @ NATASHABEDINGFIELD Unwritten (pic/ 505 +82 38028 5 50010

17 @  CHRIS RICE When Did You Fall (In Love With Me) (Columbia/INO/ 474 +56 24507 7 534

19 @ SHERYL CROW & STING Always On Your Side (A&M/Interscope) 407 +67 36019 5 45[10

20 18 GO0OGOO DOLLS Better Days (Warner Bros.) 310 19 19200 12 320 MOST

18 20  JORDAN KNIGHT Where Is Your Heart Tonight (7rans Continental) 310 63 10812 20 3500 INCREASED PLAYS

21 @  NICKELBACK Photograph (Roadrunner/|DJMG) 257 +38 2627 g 163 et

22 @D  GREEN DAY Wake Me Up When September Ends (Reprise/ 205 +8 17571 17 160 | anmst Tinie LaseLs) e

25 @ TRAIN Cab (Columbia) 200 +7 8612 5 26/2 LIFEHOUSE You And Me (Geffen/ +213

26 €  CHICAGO Feel (Rhino/Warner Bros.) 199 +21 6521 3 3212 ::#'AESlHP::‘ETDEI:g;dE PSYU/ Wa(:'ff st..// +1gg

nwr iC, +

23 25  SHERYLCROW Good!ls Good (A&M/interscope] 193 3 NS 19 2| e e STING AIWVZYS g: Yoﬁr i (4B Mg 28T

27 €@ HOOTIE & THE BLOWFISH Get Out Of My Mind (Sneaky Long/Vanguard) 187 +29 5035 3 5 MARIAH CAREY We Belong Together lsand/ G/ 65

28 27 DIAN DIAZ Colour Everywhere (Strip City/ 152 1 3490 5 21 ROB THOMAS Ever The Same (Atlantic) +65

24 28  BARRY MANILOW Unchained Melody /Arista/ 151 43 6964 g 250 JON SECADA We Are All Free /Big 3/ +69

30 BON JOVI W/J. NETTLES Who Says You Can’t Go Home (/slanc/iDJMG) 108 +21 13096 3 94 CHRIS RICE When Did You Fall (In Love With Me) (Columbia/iNO) +56

29 30  ENYA Amarantine (Reprise/ 87 50 5006 18 170 | CARRIEUNOERWOOD Some Hearts (drista/ +38
NICKELBACK Photograph (Roadrunner/IDJME) +38

105 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 3/26-
4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first.
Songs below No. 15 are maved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added is the total number
of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overalf total stations playing a song. Most increased Plays
lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart
on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2006, Arbitron Inc.).© 2006 Radio & Records.

ARTIST TITLE LABEL(S) ;?;#;
MOST KELLY CLARKSON Breakaway (ACA/AMG) 757 NEW & ACTIVE
PLAYED RECURRENTS MAROON 5 She Wil Be Loved (Jctone/J/AMG) 725 | NICK LACHEY What's Left Of Me Wive/Zomba Label Group)
ToTAL SHERYL CROW The First Cut Is The Deepest (A&M/Interscape/ 700 Total Plays: 65, Total Stations: 15, Adds: 5
ARTIST TITLE LABEL(S) PLAYS | MICHAEL MCDONALO Ain't No Mountain High Enough (Matows) gog | TRISHA YEARWOOD Trying To Love You MCA)
, Total Plays: 47, Total Stations: 10, Adds: 0
ROB THOMAS Lonely No More {Atlantic) 1308 MATCHBOX TWENTY Unwell /Atlantic/ 672
MICHAEL BUBLE Home (43/Reprise) 1077 | TIMMCGRAW Live Like You Were Dying (Curb/ 665 Songs ranked by total plays
LOS LONELY BOYS Heaven (0r Music/Epic/ m KEITH URBAN You'll Think Of Me (Capito/EML) 646 Station playlists for all R&R reporters are available
UNCLE KRACKER f/DOBIE GRAY Orift Away (Lava/ 844 DIDO White Flag /Arista/AMG) 641 on the web at www.radioandrecords.com.
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(

¢ RateTheMusic.com

America’s Best Testing AC Songs 12 +
For The Week Ending 3/31/06

w w w
Burn 25-54 25-34 35-54

\

Artist Title (Label) W W Famil
DANIEL POWTER Bad Day (Wamer Bras,) 405 406 95% 20% 408 400 411
F. HILL WIT. MCGRAW Like We... (Warmer Bros/Curt) 385 385 79% 16% 393 408 387
ROB THOMAS Ever The Same (Atantic) 384 363 76% 14% 3836 394 397
GOO GOO DOLLS Better Days (Wamer Bros.) 384 372 10% 18% 392 390 393
KEITH URBAN Making Memories Of Us CapitofEMC) 379 376 83% 21% 388 389 387
KELLY CLARKSON Because Of You (RCA/AMG) 317 382 98% 40% 378 396 372
LIFEHOUSE You And Me (Geffen) 377 315 95% 31% 378 351 388
MICHAEL BUBLE Save The Last Dance For Me (/43/fepris2/3.68  3.55 91% 23% 367 339 375
EAGLES No More Cloudy Days /ERC) 367 369 90% 30% 362 343 359
LEANN RIMES Probably Wouldn't Be This Way (Curty 367 379 78% 17% 370 362 373
CARRIE UNDERWOOD Some Hearts (Arista/ 358 374 78% 2% 356 345 360
SHERYL CROW... Always On Your Side /A&M/nterscape/ 3.53 - 53% 1% 362 363 362
SANTANA fiM. BRANCH ¥'m Feeling You (Arista/AMG/ 352 355 94% 37% 349 324 357
NATASHA BEDINGFIELD Unwritten /Fpic/ 3.50 - 6% 19% 357 370 351
ANNA NALICK Breathe (2 AM) (Columbia) 345 353 93% 45% 340 330 343
JORDAN KNIGHT Where Is Your... Trans Continenta)) 345 330 52% 11% 353 328 362
D.H.T. Listen Yo Your Heart (Robbins/ 343 364 9% 46% 329 318 333
JAMES BLUNT You're Beautiful (Custard/Atiantic/ JAM 341 98% 50% 337 346 334
MARIAH CAREY We Belong Together fslngfUMG) 294 308 95% 55% 289 287 290

Total sample size is 306 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
\calliny 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

J

p

ACTOP 30

CANADA

V'VAESETK VEEEK ARTIST TITLE LABEL(S) IOLE;
1 JAMES BLUNT You're Beautiful (Custard/Atiantic) ~ 470
3 KELLY CLARKSON Because Of You (RCA/AMG) 423
2 MICHAEL BUBLE Save The Last... (Wamer Bros) 423
4 LIFEHOUSE You And Me (Geffen/ k1]
7 TOMI SWICK A Night Like This (Warner Music Canads) 326
5 6 o DANIEL POWTER Bad Day (Wamer Bros.) 312
6 COLIN JAMES Into The Mystic MapeusicUMG! 304
" PHILOSOPHER... Castles... (Sony BMG Music Canada) 291
9 9 SANTANA /M. BRANCH I'm Fesling You (Sany BMG) 288
10 104 GINO VANNELLI It's Only Love UniversalMusic Canad) 274
8 114 BRYAN ADAMS Why Do YouHave... Unversal 274
13 124 MELISSA O'NEIL Alive (Sony BMG Music Canads) 251
14 134 BEDOUIN... When... (Stomp/Warmer Music Canada) 242
15 ROB THOMAS Ever The Same (Atlantic) 241
12 15 EAGLES NoMore Cloudy Days EAC) 219
17 )  KEITHURBAN Making Memories Of Us (Capita)l 196
18 (D  SHERYLCROW.. Aways On Your Side (A&Mfinerscope/ 165
16 18 JON SECADA Window To My Heart Big 3/ 136
19 D DANIELPOWTER Free Loop (Wamer Bros, 126

GO0 GOO DOLLS Better Days Warner Bros.) 99

CYNDILAUPER f/S. MCLACHLAN Time After Time Faic/ 95

MELISSA ETHERIDGE | Run For Life /island/IDJMG)

19

ALI SLAIGHT Kiss From A Rose Unversa/Music Canada) 78

LES RESPECTABLES La Seule... (Disgue Passeport/

MADONNA Hung Up (Warner Bros.)
J. JOHNSON Upside Down /Brushfire/Universal Republic) 67

M. C. TOUPIN Tout Effacer [Disques La Quebecoise/
WILFRED LEBOUTHILLIER Avec Toi (Musicor/
RICHARD DESJARDINS... Tu M'aimes-Tu Musicor)

13
68

68
62
62

F. HILL WIT. MCGRAW Like We... (Warner Bros./Curt) 61

+/~

PLAYS

+17
+18
+10

+5
+35

+60

+49
+28
12
+18
+9
+12
+2
+25
+2
+3
+15
+8
+21
4
+B

MEDIABASE

WEEKSON  TOTAL

CHART  STATIONS

3
13

L
30

S
12
10
14

%

2
24
2
27
8
32
6
5
17
1t
6
13
17
2
5
12

17
1
14
2

1300
1710
160
15/0
1510
1710
158
15/0
1210
16/0
150
140
128
110
1410
10/0
101
11/0

L

90

~

24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs befow No.
@ are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

( WAHRHuntsville, AL* KVLYMcAllen, TX* KMGL/Okdahoma City, OK* | wTvR/Michmond, VA® ingfield, MA* W i Dc*
REPORTERS eS| BESOLO i | S| ot
NoAdds ANDREA BOCELLT fradore ks CARRE UNDERVOOD e
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April 7, 2006
ARTIST TITLE LABEL(S)

DANIEL POWTER Bad Day (Warner Bros.)

JAMES BLUNT You're Beautiful (Custard/Atlantic/

ROB THOMAS Ever The Same (Atiantic/

NATASHA BEDINGFIELD Unwritten (Epic/

FRAY Over My Head {Cable Car) (Epic/

NICKELBACK Photograph (Roadrunner//DJMG)

BON JOVI Who Says You Can’t Go Home {/sland//iDJMG/
STAIND Right Here (Flip/Atlantic/

KELLY CLARKSON Walk Away (RCA/RMG)

LIFEHOUSE You And Me (Geffen/

KELLY CLARKSON Because Of You (RCA/RMG)

GOO GOO DOLLS Better Days (Warner Bros.)

SHERYL CROW & STING Always On Your Side (4&MjInterscape)
KT TUNSTALL Black Horse & The Cherry Tree (Refentless/Virgin)
TRAIN Cab (Columbia/

COLDPLAY Talk (Capitol)

NICKELBACK Savin’ Me (Roadrunner//[DJMG)

JACK JOHNSON Upside Down (Brushfire/Universal Republic)
ALL-AMERICAN REJECTS Dirty Little Secret (Doghouse/interscope)
JEWEL Again And Again (Atlantic/

0.A.R. Love And Memories (Everfire/Lava/

HOOBASTANK If | Were You {/sland//DJMG)

CARRIE UNDERWOOD Some Hearts (Arista/

KEITH URBAN Making Memories Of Us (Capitol/EMC)

SAVING JANE Girl Next Door (Universal Republic/

SANTANA fISTEVEN TYLER Just Feel Better (Arista/AMG/
TEDDY GEIGER For You | Wilt (Confidence) (Columbia/Sony BMG)
PINK Stupid Girls (LaFace/Zomba Label Group)

FALL OUT BOY Dance, Dance (/sland/IDJMG)

JOSH KELLEY Aimost Honest (Hollywood)

BETTER THAN EZRA Juicy (Artemis/

LIVE The River (Epic/

RIHANNA SO0S [Def Jam//IDJMG)

PUSSYCAT DOLLS Stickwitu (A&M/interscope/

INXS Afterglow (Epic/

BREAKING POINT Al Messed Up (Wind-Up/

SWITCHFOOT We Are One Tonight [Columbia)

MISSY HIGGINS Scar (Reprise/

BO BICE The Real Thing (RCA/RMG)

MARY J. BLIGE Be Without You (Geffen/

TOTAL
PLAYS

3076
2764
2605
2190
2035
2003
1943
1888
1884
1623
1569
1510
1485
1400
1384
1297
1293
1109
900
857
167
152
686
602
582
574
562
528
491
an
313
370
369
362
350
3oa
292
260
259
195

Wi Bl R g
+110 173965 26 7812

-24 147838 28 79/0

19 140417 19 79/0
+129 132361 14 66/2
+26 98751 21 npo

-81 134209 K] 81/0

+117 112259 " mnn
+51 107642 34 69/0
+136 103370 12 6311

+24 96022 59 81/0
-104 89952 26 72/0

-98 81268 25 7210
+51 69517 8 69/0

+130 63503 " 66/1
-154 59746 18 670
+41 56878 13 623

+164 58267 17 6411
+103 56496 1" 5111
-An 42145 14 40/0
+52 34672 6 50/0

+12 29436 13 39N
+76 24460 5 48/4

+1 24716 15 38/0
+15 34225 8 36N

+4 18469 12 3012
-187 27258 15 49/0
+35 14272 8 3513

44 16538 7 2911

-13 20138 1" 1310
+14 1174 9 28/0
+17 12128 5 1712

-4 9489 9 2611
+11 15736 2 10/0

-36 19004 14 16/0

+28 10263 3 2813
+49 6171 4 211
+15 5908 2 21
+38 6139 3 2212
+90 14183 1 1813
+61 11108 1 m

82 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/26-4/1. Bullets appear on songs gaining plays or remaining fiat from previous week. {f two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Totai Audience equals Average Quarter Hour Persons times number of piays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron fnc.).© 2006 Radio & Records.

MEDIABASE

MOST ADDED*
ARTIST TITLE LABEL(S) ADDS
MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 8

JAMES BLUNT HKigh (Custard/Atiantic) 7
HOOBASTANK If | Were You (/siand//DJMG) 4
COLDPLAY Talk (Capitol) 3
TEDDY GEIGER For You | Will (Confidence} (Columbia/Sony BMG/ 3
INXS Afterglow (Epic/ 3

3

BO BICE The Real Thing (RCA/RMG)

The Hot AC add threshold is applied to monitored stations nat allowed to report
adds per their company policy: Songs that reach 10 plays per week in two
consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
NICKELBACK Savin' Me (Roadrunner//{DJMG) +164
KELLY CLARKSON Walk Away (RCA/RMG) +136

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) +130

NATASHA BEDINGFIELD Unwritten (£pic/ +129
BON JOVI Who Says You Can't Go Home f/siand//0JMG) +117
DANIEL POWTER Bad Day (Warner Bros.) +110
JACK JOHNSON Upside Down (Brushfire/Universal Republic)  +103
BO BICE The Real Thing (RCA/RMG) +90
HOOBASTANK If | Were You fis/and//0JMG) +76
SWITCHFOOT We Are One Tonight (Colimbia) +75

NEW & ACTIVE

NICK LACHEY What's Left Of Me (ive/Zomba Label Group)
Total Plays: 134, Total Stations: 12, Adds: 2

DIRTIE BLONDE Walk Over Me (Jive/Zomba Label Group)
Total Plays: 122, Total Stations: 14, Adds: 1

JAMES BLUNT High (Custard/Atlantic)

Total Plays: 93, Total Stations: 9, Adds: 7

MAT KEARNEY Nothing Left To Lose (Aware/Columbia)
Total Plays: 16, Total Stations: 9, Adds: 8

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radigandrecords. com.

T-SHIRT
DEALS

300
T-Shirts
$ 2 95

=CA.

1000141500
$955 | [$235

Free Catalog

CALL NOW!

1-800-34-EMKAY

» White T-shirts
* Heavy 100% Cotton

* Printed up fo 4 Colors on 1 Side

* No Setup Charges!
+ No Art Charges!

631-777-3175
FAX: 631-777-3168

www.emkaydesigns.com
info@emkaydesigns.com
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 3/31/06

\_RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

D w w W
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
DANIEL POWTER Bad Day (Warner Bros.) 411 390 94% 20% 404 414 3N
ROB THOMAS Ever The Same (Atlantic) 402 398 93% 20% 405 403 4.06
GOO GOO DOLLS Better Days (Warner Bros.) 400 392 94% 22% 402 41t 390
FRAY Over My Head {Cable Car) (£pic/ 397 395 1% 14% 402 421 364
FALL OUT BOY Sugar, We're Goin' Down /lslan/i0JMG) 396 378 95% 35% 400 403 396
LIFEHOUSE You And Me (Geffen/ 395 388 99% 49% 400 400 4.00
NICKELBACK Savin’ Me (Roadrunner//(DJMG) 393 410 77% 14% 399 398 4.00
ALL-AMERICAN... Dirty Little Secret (Doghouse/interscope) 3.89 382 96% 33% 387 403 365
0.A.R. Love And Memories (Fverfire/Lava) 389 379 76% 11% 396 408 379
TEDDY GEIGER For You | Will... Calumbia/Sony BMG)  3.89 - 50% 7% 390 433 3.18
SAVING JANE Girl Next Door (Universal Republic) 38 370 62% 12% 393 410 372
NICKELBACK Photograph (Roadrunner/DJMG) 378 378 99% 56% 380 371 390
NATASHA BEDINGFIELD Unwritten (£pic/ 378 388 94% 31% 373 384 360
BON JOVI Who Says You Can't Go Home (Islanaf/0JMG) 3.2 364 87% 22% 366 361 373
STAIND Right Here (Flip/Atiantic) 3N 383 92% 31% 375 367 385
KELLY CLARKSON Walk Away (RCA/RMG) 370 389 95% 27% 360 361 359
J. JOHNSON Upside Down (Brushfire/Universal Republi/) 370 358 73% 15% 373 383 358
PINK Stupid Girls (LaFace/Zomba L abel Group) 364 377 78% 1% 375 357 4.03
KELLY CLARKSON Because Of You (RCA/RMG) 361 382 100% 54% 351 344 360
JAMES BLUNT You're Beautiful (Custard/Atlantic) 359 368 100% 47% 368 352 3.88
HOOBASTANK If | Were You (/sland/i0JMG/ 359 362 46% 9% 353 369 3.33
KEITH URBAN Making Memories Of Us (CapitolEMC) 357 369 7% 21% 376 372 382
KT TUNSTALL Black Horse... (Relentless/Virgin/ 357 344 68% 19% 381 383 378
COLDPLAY Talk (Capitol) 351 351 76% 23% 351 365 3.31
SANTANA fIS. TYLER Just Feel Better (4rista/AMG) 350 372 8% 25% 360 367 350
SHERYL CROW...G Aiways On Your Side (A&M/nterscope/3.86  3.37 63% 15% 359 371 347
TRAIN Cab (Columbia) 344 361 85% 25% 350 350 350
CARRIE UNOERWOOD Some Hearts 4rista) 340 345 77% 22% 337 340 333
INXS Pretty Vegas (Epic/ 334 334 85% 38% 336 309 367

Total sample size is 311 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very
much, 5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
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. " POWERED ;3¢
RR: - poracropso [fu=m
CANADA
WK Wi ARTIST TITLE LABELS) s es G stons
1 1 ot NICKELBACK Savin Me (Roadrunner/EM| Music Canade) 684 -14 12 16/0
6 e PINK Stupid Girls (LaFace/Zomba L abel Group) 680 +81 8 19/0
5 e KELLY CLARKSON Walk Away (Sony BMG) 642 +30 10 15/0
2 4 o REX GOUDIE Run (Sony BMG Music Canads) 631 -20 13 15/0
3 5 BON JOVI Who Says You Can't Go Home (ls/and/i0/MG/608 -26 13 15/0
7 MADONNA Sorry (Warner Bros.) 594 +20 10 12/0
4 7 ROB THOMAS Ever The Same (Atlantic/ 590 -44 17 19j0
9 0 INXS Afterglow (Sony BMG) 542 +25 7 1710
10 9 o HEDLEY Trip (Universal Music Canads) 488 -23 10 13/0
8 10 COLDPLAY Tak (Capitol) an -90 16 17/0
13 m* STABILO Flawed Design (EM/ Music Canada) 470 +28 7 190
1" @* TOMI SWICK A Night Like This (Warner Music Canada) 469 +10 9 160
12 @ NATASHA BEDINGFIELD Unwritten (Sony BMG) 466 +15 18 14/0
18 JAMES BLUNT Wisemen (Custard/Atiantic) 434 +97 4 1613
14 J. JOHNSON Upside Down (Brushfire/Universal Republic) 431 +47 6 19/0
16 RIHANNA SOS (Def Jam/IDJMG) 427 +13 6 12/0
17 m* KAYLE Don't Hold Me Dowr (Knotty Music/ 395 +49 5 16/0
15 18 SANTANAfIS. TYLER Just Feel Better (Sony MG/ 333 -29 13 1710
19 &) TRAW Cab [Columbia) 327 +8 11 110
25 @i SUITS XL Play {Universal Music Canada) 313 +80 2 16/4
28 @* PHILOSOPHER... Give... {Sony BMG Music Canada) 305  +109 2 13
20 22y DANIEL POWTER Free Loop (Warner Bros.) 256 -30 20 15/0
27 @  FRAY Over My Head (Cable Car) (Epic/ 253 442 2 80
@ TEDDY GEIGER For You l Will... (Columbia/Sony BMG) 281 +60 10/2
@  MARY J. BLIGE Be Without You (Geffen/ 234 462 19
24 26 OUR LADY PEACE Angels... (Sony BMG Music Canada)232 17 15 11/0
23 27 COLLECTIVE SOUL How Do You Love /& Music Group) 232 -20 14 12/0
o @ KT TUNSTALL Black Horse... (Refentless/Virgin) 231 +47 10 9/0
26 29 ALL-AMERICAN... DirtyLittle Secret (Doghousednterscope) 228 1 5 5/0
30 @* TREWS Yearning (Bumstead/Sony BMG Music Canada) 217 +24 3 81
25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/26-4/1. Bullets appear on s0ngs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. SongsJ

\below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

( WTICHartford, CT* K0S0/Modesto, CA* KFYV/Oxnard, CA* WRFY/Reading, PA* KCDA/Spokane, WA* WRQX/Washington, DC*
OM/PD: Slave Salhany OMIPD: Max Milli OM/PD: Mark Eliott PO/MD: Al Burke OM: Robert Harder OMPD: Keny King
)MD: Jeannine Jersey APD: Jack Pﬂm § DIRTIE BLONDE No Adds PD: Scott Shannon MD: Carol Parker
No Adds MD: Donna Milier 2 ALL-AMERICAN REJECTS No Adds JACK JOHNSON
AT KEAREY JAMES BLUNT
Stations and their adds listed alphabetically by market o
WKDD/Akron, OH* ise, ID* lorado Springs, C0* . 0 KPS|/Palm Springs, CA KLCAMReno NV* . KNIN/Wichita Fatls, TX
nw;tArh/ Koit Koy 50_ : Sefl Cochran KU Colorado Springs KBMXDuluth KHMX Houston, TX YLK Manmouth, Fo: comie | Shrings %cﬂmh K22\ Spokane, WA D Cirs Watlrs ‘
2 Bk eves rexs hn Nondds o Carer No Adds M0 Debbio Mazslia o MD: Colvue W PO: 4 SWITCHEOOT
. SAVING JANE 7 TRAN WAl KEARNEY 1 BREAKING POINT 4 NICK LACHEY
lumbus, OH S 7 NICK LAGHEY
WRVE/Albany. NY* Wi She oo
DM and Hccarn R T L T . WYORRochester, NY* NSy, WA
: Kevi 3 » ianapolis, IN *» R : DM/PD: Pat . .
gl Py Mo LTS gt T KSIE| Paso, T OMPE: St anth KEDUMonterey, CA W QPensacola, FL OMPD: Dave Lafros AP et gy KFBZ Wi, kS
LT elontiir DMPD:Bef Clark PD: Justn Rl ) i ol BETTER e Tt TEDDY GEGER R ikl
JAMES 8L S BLUNE e 12 PEARL JAM 13 COLDPLA
NICK LACHEY
KPEX/Albuquergue, NM* NY* »
P Ton Marem WU Bowting Green, KY . . WPLIMew York, . KIZ0/Sacramen, CA T
B Doty Mk POMD: Brocks Smiers S ks, Ik WISHFaretedle, No* | KAUBLag Vegas, WV o Jom ooy WM peata I Pl By KYKY/S Lowis, MO
el 12 BETTER TN £ P R Uan PUMD: ol D Yo Al ME; Tony Mescam B Rick Hisenaann MARTY CASEY & LOVEHAMMERS | APD: Greg Hewit
— 6 DADDY YANKEE 8 NATASHA BEDINGFELD 10 HOOBASTANK B e el Wm}mm VA
" AT Paula Kidwell
WMM on, OH* n Diego, CA* 9 NICK LACHEY
SR ianchorage, Ak WISS/Buftalo, NY* P ol Slovens WBOBFredericisburg, VA 5 . mmm e Wy 8 BETTER THAN EZRA
PO/MD: Eddle Marwel MD: Rob Loczs " MD: Adken Rlan - PO/MD; Dake 0 WPTENorfolk, VA* KMXP/Phoenx, AZ )
litos 2 ABIGAIL 75IGA 7 DAMIEL PO OM: Alan Sledge WVRV/St. Louis, MO*
o s 1 MISSY HIGIHS e o Ty e e ; Ron Prica PO: Marty Linck
XALCDemver, CO* 14 BETTER THAN EZRA MO: John Principale ND; Jilmmn .
PO mmffm. No Adds MISSY HIGGINS g:nqmomy,m
APD/MD: Sam Hill resno, CA* P . KIOL/San Francisco, CA* MAT KEARNEY ‘m E"';ﬂ,.y >
%lkmigmm A Wmmu 5 JAMES BLUNT Wz. mw&m 5%%“&*‘“ iy, 0K g#;lﬁgm Martin A Wiy Knigh
: Jo : Johw i . : : : Chvis y
D: doa Campbel AP o v KIMNDemer CO WO aney i éﬂc B OM/PD: Civs b Mokt —
: Keith Abears ICHAEL SADLER M. il zing Pitsburgh, PA* QK/Sunbury,
PO: mcm NICK LACHEY' / 'g( PD: Drew Kelly
APO/ME. Michae! Gitord QWP Kot ]
ArOM AP oy b WMARY J. BLIGE
Atlankic City, NJ* WIMXChicago, IL* —— . WIXMALouisville, KY* b KLL/San Francisco, CA* 5
A e i PO, oy O rta | KSTEes Moies, il D e WHX0/Diean AP, 0 S O
MAT NATASHA BEDINGFIELD ME: dimimy Wright oy ") Blair b A APDMD: Jayn W"!T’V'gcm“- FL PO o Mg
NEW CARS MAT KEARNEY T 1" BONJOVI WUENNIFERNETTLES | PO/MD: Raron James No Adds APD: Kunt Schreiner ey
A MD: Kristy Knight D ey Erench
NEW CARS No Adds
ST WDVD/Detroit, Mi* .
KAMXAustin, TX" WRQCincinnati, OH PO: Byrn “Ron Haml WMBZMemphis, TN* oo OR
0. ayes a4 MD: Jesse Addy . PD: Brad Carson MD: Sheryl Stewari
%%hmm "an. a?ﬁ".?’“"" No Adds I!‘D'Aalav;lh 2’5’.&?"" APD: D For ggﬂxdgn/gmhg, ',‘:E- 5 JANE HLUNET KEZR/San Jose, CA*
: Brian Douglas ; Bar f No Adds : Nevin Da 2 SAVING JAN PD: Dana Jang . :
No idds XDcthan AL W Ml Tayior 1 MISSY HGGNS BLACK EVED PEAS ND: Michae Hartnez Yraww Totedo, OH POWERED{ ]
MD: Brad Jackson HOOBASTANK Gl OWHTCHEGOT Mo Adds
:g %&ﬁl. TEDDY GEIGER ME“]ABASE
i J S Wi . RZ/0 ,NE* ji
FY.Eﬁfﬁgld‘“ WVMXCincinnati, DH* 3; %_vgcm WMCMemphis, TN* ﬁ Tml{ﬂa o WBWZRD;I hkeepsie, NY *Monitored Reporters
: E.J. Tyl OM: T Bot WMEE/F. Wayne, IN 5 OM/PD: Jimi Jamm
: Erik Fox N Aommy botean Rt QWP R el i Lanee Bsiiane PD: Darka Thamas No Adds KMH)X/Santa Rosa, CA*
MD: Forres! Buelier :E‘Anns by 33 GORILLAZ MD; Chris Cage mﬂ‘i&g!sl Bucco MD: Jessica Dol DH: Dave Shakes KEYW/Tri-Cities, WA 104 Total Reporters
MAT KEARNEY 33 BLACK EYED PEAS No Adds KEITH URBAN PO/AMD: Brandon Bettar PO/MD: Paul Drake’ —_
80 BICE 20 GRS BROWN L1 SavT e Ro adds AR I .
82 Total Monitore:
28 MARIAH CAREY
22 T-PAIN IMIKE JONES . -
" 3 3 %0 BUBRA SPARKKK WOMX/Drlando, FL ; . 22 Total Indicat
e I L pr— wbae, | B RCp P, MM Polmeat | 22Tl Indicator
o e L L i Sgpey (REER | oot Repon
18 SHAKIRA (WYCLEF JEAN BOBICE L0 P 0 ,{RL 5a Adams Playlist Frozen (4):
e e KZSR/Sioux City, [A
WMRV/Binghamtan, NY WOAL/Cleveland, OH* ;g ng_elgf WNNKHanisburg, PA* KBBY/Oxnard, CA* l')(hnngacg’.ll;x vvzgg\gllé gﬁeﬁ
v i and, » uurg, xnard, i . : Tom Bartiel ) ,
B proe ks Poporich "G R AR John © Dea WHYX/Mitwaukee, W* Fe:L Low B Dueaies & KPLZ/Seattle, WA* POMD: Dustin Drow e
FI: Bob Taylor LRI 7 ASHLEY PARKER ANGEL 43 Holtywood OM: Bran Kelly APO/MD: Darren McPeake PI: JeflJarmes PD: Kem Philp APD: Beth Aichards anbury,
MD: Josh Walt! 4 B0BicE i MD. Denny Logan PD; Mike Nelson 17 HOOBASTANK HIR At A MD: A1isa Hashmoto 18 BON JOV WAENNIFER NETTLES
2 NATASHA BEQINGFIELD NICKELBACK FORT MINOR FHOLLY BROOK No Adds No Adds No Adds No Adds J
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CAROL ARCHER

carcher@radioandrecords.com

Interep’s New Format Study

{ : A recently released Smooth Jazz research study compiled by Interep be-
gins, “With the majority of Smooth Jazz listeners falling into the baby boomer
consumer segment, advertisers can take advantage of their spending pow-
er” The study underscores what successful sellers already know about this
format's continuing appeai to advertisers: Smooth Jazz is like goid.

Among the highlights of the study is the assertion that Smooth Jazz retains its
metropolitan flavor and is more mass-appeal than ever. “This is evidenced by the
format’s presence in the top 25 markets,” the study says. “All top 10 markets have
a Smooth Jazz station; 15 of the top 20 markets have a Smooth Jazz station; and
19 of the top 25 markets have a Smooth Jazz station.”

+ The format is gender-balanced — 47% male, 53% female —and ethnically
diverse — 7% Hispanic, 34% African American and 58% white.

« Sixty-one percent of Smooth Jazz listeners are 25-54, 48% are 35-54, and 51%
are 18-49.

« Fifty-nine percent of Smooth Jazz listeners have household incomes of more
than $50,000 a year.

« Thirty-six percent of Smooth Jazz listeners have household incomes of more

Selling On The Smooth Tip

Further insights into the nuances involved
in effective sales

% riginally, last week’s column, “Revenue Now,” in which
three Clear Channel sales executives weighed in with their
strategies for selling Smooth Jazz, was intended as a standalone
story. But because selling is such a critical component in any

station’s success, and because valuable material from my inter-
view with Clear Channel/San Francisco VP/Sales Doug Sterne
remained, we continue to explore the topic this week.

Asked to imagine he was conducting a sem-
inar in Smooth Jazz sales for format novices,
Sterne said, “I'd be sure it was set up ata con-
cert or Smooth Jazz station event so the stu-
dents could appreciate for themselves the re-
lationship between the artistand the audience,
as well as the caliber of the audience — just
who is buying tickets to see these great per-
formers.

“That experience would begin the process
for salespeople, because there is often a mis-
understanding about the format. People think

< SEED S R

“When you deliver a
compelling message that
speaks directly to the P1
fan, Smooth Jazz builds
frequency and produces a
tremendous direct
response.”

Doug Sterne

SRR Rt T

that it's background. If they witnessed first-
hand fans’ passion for the music and lifestyle,
they would easily make the connection that
listeners are engaged in the music.”

A Tough Putt

With continued con-
¥ solidation, many ac-
count executives may
be selling Smooth Jazz
for the first time. About
M this situation, Sterne
ll said, “The best manag-
ers understand the nu-
ances of the different
brands, that they are
not just commaodities,
but living, breathing entities. The radio sta-
tion’s relationship with its most passionate lis-
teners is what drives direct response.

“The qualitative virtues of the audience
speak for themselves, and you have to bring
that to life. Sellers can miss the whole point
because of the false notion that 5] is back-
ground. To reiterate, when you deliver a com-
pelling message that speaks directly to the 1
fan, Smooth Jazz builds frequency and pro-
duces a tremendous direct response.

“If I could, I would introduce these new
sellers to my favorite Jaguar and Mercedes-
Benz dealers, to a leading jeweler in San Fran-
cisco and to the regional manager of Ameri-

Doug Sterne

|

ad W

MOUNT OLYMPUS Legendary composer Burt Bacharach (1) stopped by Clear Channel KKSF/
San Francisco’s studios recently, where he was interviewed on-air by afternoon personality Ray White.

than $75,000 a year.

indexes 144).

business and pleasure.

radio formats.

+ Smooth Jazz listeners are more likely than the average adult to have invest-
ments (compared to the national average of people who have an IRA, Smooth Jazz

« Smooth Jazz listeners are more likely than the average adult to travel, both for

« Smooth Jazz listeners actively attend various entertainment venues, such as
theaters (they index 161 here, compared to the national average).

« Smooth Jazz listeners are more likely than the average adult to own more than
one vehicle and to make a vehicle purchase in the next six months (Smooth Jazz
listeners whose next vehicle purchase will be a luxury model index 165).

« Smooth Jazz listeners are well-educated and affluent; 72% are homeowners.

« Smooth Jazz has one of the highest concentrations of baby boomers among all

b « Boomers are affluent consumers in their peak earning years and account for
% % more than 50% of total U.S. spending in many important consumer categories.

« Boomers amass the highest aggregate income. Together, the core boomer age
cells account for nearly $3 trillion in income.

« Boomers control half of all spending.

= e e R TR =

can Airlines so they could gain appreciation
from these clients’ endorsements.

“There is no reason that revenue from up-
scale products should not go to the bottom
line. We are having success introducing
Smooth Jazz to new advertisers.”

Sterne understands that Smooth Jazz sta-
tions with solid ratings do not always produce
commensurate revenue. “The power ratios are
low because they generally have huge 12+
numbers compared to 25-54, so it's hard to
convert,” he said. “The perception is that 5]
tends to be 45+. If you're relying on ratings
alone, you're going to have a tough putt.

“It's a fact that if we understand the nature
of our audience, we are also being more clev-
er and smarter in targeting the advertiser.
Sales is a numbers game that combines smart
targeting, ascertaining marketing objectives

TP Z PSS LA R S

“The best managers
understand the nuances of
the different brands, that
they are not just
commodities, but living,
breathing entities.”

Doug Sterne

PRSP, FEFFRIIRI

www americanradiohistorv com

To request a copy of Interep’s report, contact CBS Radio Sales Research Director
% Laurie Camuso at laurie_camuso@interep.com.

RN NS L) - - &

“When Smooth Jazz is the
right station for the buy,
it’s excellent.”

Ginger Daughtry

and solving them with the unique elements
that only Smooth Jazz offers.”

A Buyer’s P.O.V.

As luck would have it, during one of sev-
eral conversations I had with Sterne for this
story he was with MindShare’s Ginger
Daughtry, a buyer whose agency handles
American Express and Ford, among others.
Naturally, I was eager to hear her perceptions
of Smooth Jazz.

“When Smooth Jazz is the right station for
the buy, it's excellent,” she said. “I've been in
the market for some time and have a pretty
good idea of the listener for any given station
or format. The typical Smooth Jazz listener is
at least 35+, probably more highly educated
and has a higher income.”

Daughtry went on to explain that she has -
never attended a Smooth Jazz station event,
saying, “Thatejazz.” Nevertheless, she listens
occasionally to KKSF/San Francisco’s second
band on HD Radio, which plays traditional
jazz. “It’s kind of like listening to the radio
with my parents when I was a kid — Frank
Sinatra and all that,” she said.

Smooth Jazz sales: One buyer at a time.
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April 7, 2006 POWERED[:12
LAST THS TOTAL /- TOTAL WEEKS ON  TOTAL STATIONS/ |
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;ICE CHART ADDS ME“ I AB ASE
1 0 PAUL BROWN Winelight (GRP/VMG) 620 +21 84546 15 28/0 .
4 e NAJEE 2nd 2 None (Heads Up International) 599 +44 73910 23 29/0 MOSTADDED
3 3 NILS Summer Nights (Baja/TSA) 587 -2 68606 23 29/0 ARTISTTITLE LABEL(S) OOE
2 4 RICHARD ELLIOT Mystique (Artizen) 574 -20 81983 22 30/0 MINDI ABAIR True Blue (GRP/VMG) 7
5 0 BRIAN CULBERTSON Let's Get Started (GRP/VMG) 536 +49 80485 12 29/0 DAVID PACK Biggest Part Of Me (Peak/Concord) 2
6 6 KIM WATERS Steppin’ Out (Shanachie) 452 -26 47912 28 25/0 EUGE GROOVE Chillaxin //I/a/adaJazz/EM/} 2
9 7 MICHAEL LINGTON Pacifica (Rendezvous/ 375 16 60550 19 26/0 | RICKBRAUN Groove IsIn The Heart Arrizen) 2
7 8  BRIAN SIMPSON It's All Good (Rendezvous) 373 42 47380 27 300 The Smooth Jazz add threshold s applied to monitored stations not allowed
8 9 RICK BRAUN Shining Star (Artizen) 362 .40 46073 26 28/0 to report adds per their company policy: Songs that reach four plays per
week in two consecutive airplay weeks. Airplay week is defined as Sunday
n @ MARION MEADOWS Suede (Heads Up/ 355 +1 37966 35 25/0 through Saturday. Adds from all other programmers are still accepted at
10 11 CHRIS BOTTI flJILL SCOTT Good Morning Heartache (Columbia) 320 -46 41421 21 24/0 any play level.
12 @ 3RD FORCE You Got It (Higher Octave/EMI) 307 +6 62889 17 21)0 MOST
13 @ PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 282 +25 60990 6 22]1
17 @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EM!) 265 +33 37384 1 23)0 INCREASED PLA YS
18 @ RAMSEY LEWIS 0Oh Happy Day (Narada Jazz/EMI) 264 +35 64247 6 16/0 Tﬁa‘v'-
16 @ HERBIE HANCOCK f/C. AGUILERA A Song For You (Possibilities/Vector) 249 +16 41634 5 1911 I:IRKSE)TI RTBLAEH;A?EL(S%I prr— 'NCRE;;E
. rue Blue +
15 m KIRK WHALUM Whip Appeal //?eﬂdezvaus( o 248 +5 26151 14 21)0 BRIAN CULBERTSON Let's Get Started (GRE/VMG) 49
19 @ GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm) 223 +3 22809 20 1710 NAJEE 2nd 2 None (Heads Up International) +44
20 18 BEYONCE' Wishing On A Star (Sony Urban/Columbia) 170 -1 23486 8 121 EUGE GROOVE Chillaxin (Narada Jazz/EM)) +39
22 @ GERALD ALBRIGHT We Got The Groove /Peak/ 167 +15 29862 6 13/0 RAMSEY LEWIS Oh Happy Day (Narada Jazz/EM) +35
21 21 RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 159 2 26511 20 1200 N'C':DCUUSNNE Always Th'":w'ng 0f You Wa’afja Jazz/EMy +§§
. o DAVID PACK Biggest Part Of Me (Peak/Concord) +
CHRIS STANDRING | Can’t Hel f (7 (} 1 15/0
zj D an't Help Myselt (Trippin” V" Ry thm) 19 ¥2 248875 10| PHILIPPE SAISSE TRIO Do It Again (Rendecvaus) +25
23 DONALD FAGEN H Gang (Reprise/ 138 -2 12123 9 12/0 CASSANDRA WILSON Lost /Blue Note/EMC) +73
@  MINDI ABAIR True Blue (GRP/VMG) 1 +86 18791 1 1617 | cASSANDRA WILSON It Would Be So Easy Blue Note/eMC)  +22
25 25  ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 117 -12 7069 8 10/0
26 26 STEVE COLE Spin (Narada Jazz/EMI) 103 -2 5863 10 8/0 MOST
@ DAVID PACK Biggest Part Of Me (Peak/Concord) 101 +33 9027 1 10/2
@ EUGE GROOVE Chillaxin (Narada Jazz/EMI) 97 +39 24151 1 912 PLA YED RECURRENTS
28 €D  JANITA Enjoy The Silence (Lightyear) 95 +5 6623 3 80 T R (e o
30 @ STEVE OLIVER Good To Go (Koch/ 86 +1 5365 2 8 H. HANCOCK f/J. MAYER Stitched Up (Hear Music/Vector) 246
) - - - — - - - EUGE GROOVE Get Em Goin' (Narada Jazz/EMI) 210
30 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of ,
3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. DAVID PACK You're The Only Woman (Peak/ 208
Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. if after 20 weeks, the record is not in the top 15 and has two | WALTER BEASLEY Coolness Head's Up/ 204
consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each reporting station. T
Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases in total plays. Total PAUL HARDCASTLE Serene ””_W”I N_",Wmm) 182
Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used | KEN NAVARRO You Are Everything (Positive/ 174
herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. BOZ SCAGGS Lowdown (Unplugged) (Virgin) 172
- KEM Find Your Way (Back Into My Life) (Motown/Universal) BRIAN CULBERTSON Hookin' Up (GRP//MG) 161
NEW & A CTI VE Total Plays: 63, Total Stations: 8, Adds: 0 STEVE COLE Thursday (Narada Jazz/EMI) 151
SPYRG GYRA Midnight Thunder (Head's Ujp) MARIAH CAREY We Belong Together //slana/iDJMG) 139
Total Plays: 60, Total Stations: 5, Adds: 0 PAUL TAYLOR Nightlife (Peak/) 133
KEN NAVARRO Stoned Soul Picnic (Posttive/ CAMIEL El Alba (Rendezvous) NILS Pacific Coast Highway (Baja/TSR) 132
Total Plays: 84, Total Stations: 8, Adds: 0 Total Plays: 53, Total Stations: 6, Adds: 0 NORAH JONES Don't Know Why (Blue Note/Virgin/EMC) 128
PAMELA WILLIAMS Positive Vibe (Shanachie/ BONA FIDE Midnight Train (Heads Up) WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 127
Total Plays: 79, Total Stations: 8, Adds: 0 Total Plays: 44, Total Stations: 5, Adds: 0 SOUL BALLET She Rides /215 127
JASGN MILES Sexual Healing (Narada Jazz/EMI) MARC ANTOINE Modern Times (Rendezvous)
Total Plays: 78, Total Stations: 8, Adds: 0 | Total Plays: 44, Total Stations: 5, Adds: 0 .
RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) JIMMY SGMMERS Fly Me To The Moon (Geminj) Station playlists for all R&R reporters are available
_ Total Plays: 77, Total Stations: 8, Adds: 1 o Total Plays: 38, Total Stations: 3, Adds: 0 - on the web at www.radioandrecords.com.
Songs ranked by total plays _ _

R&R can now deliver BREAKING NEWS

directly to your mobile phone!

MOBILE
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text RADIO
36617

Standard rates apply. Powered by
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RR SMOOTH JAZZ TOP 30 INDICATOR
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April 7, 2006 .
WiEK WAk ARTIST TITLE LABEL(S) s LAY AJS:)%&%E YERRT Aoy MOST ADDED
2 1 PAULBROWN Winelight (GRP/VMG)/ 218 -2 6 12 12/0
i . ARTIST TITLE LABEL(S} ADDS
3 © NS Summer Nights (Baja/TSR) 214 0 387 20 12/0 | RICK BRAUN Groove Is In The Heart (Artizen) 4
1 3 KIM WATERS Steppin’ Out (Shanachie/ 205 -20 24 27 14/0 WAYMAN TISDALE Get Down On It (Rendezvous) 3
. . H. HANCOCK /C. AGUILERA A Song For You (Possibilities/Vector) 2
4 4 CHRI fiJILL SCOTT Good M Heartache (Columb, 193 7 578 19 15
L OUIGEIE LTI Elh R E s e 0] CASSANDRA WILSON It Would Be So Easy Blue NotelME) 2
5 5 RICHARD ELLIOT Mystique (Artizen/ 181 -8 295 20 11/0 NELSON RANGELL City Lights (Koch) 2
6 0 GERALD ALBRIGHT We Got The Groove (Peak/ 167 +11 643 8 14/0
10 0 CHRIS STANDRING | Can't Help Myself (Trippin® ‘N’ Rhythm/ 158 +16 376 6 1210
8 0 ERIC DARIUS Steppin’ Up (Narada Jazz/EMI) 150 0 612 9 120 Mo S T
7 9  MICHAEL LINGTON Pacifica (Rendezvous) 150 -4 246 16 11/0 INCREA SED PL A YS
1 @ BRIAN CULBERTSON Let's Get Started (GRP/VMG) 145 +9 256 1" 10/0 ot
9 11 GREGG KARUKAS Show Me The Way (Trippin’ ‘N’ Rhythm) 139 7 365 21 10 | uamst rme s INGREASE
12 @ KIRK WHALUM Whip Appeal (Rendezvous) 138 +9 263 12 1.1 STEVE OLIVER Good To Go (Koch/ +28
. MIND! ABAIR True Blue (GRP/VMG) +26
14 @ HERBIE HANCOCK f/C. AGUII.EBI? A Song For You (Possibilities/Vector) 135 +13 559 6 1312 EUGE GROOVE Chilaxin (Varads Jazz/EM) +18
15 @ PHILIPPE SAISSE TRIO Do It Again (Rendezvous/ 128 +13 205 3 13/0 STEVE BRIODY f/JEFF LORBER Whiz Kid (275 +18
13 @ NICK COLIONNE Always Thinking Of You (Narada Jazz/EMi) 128 +1 368 1" 11/0 PIECES OF A DREAM Forward Emotion (Heads Up/ +17
16 D ALTHEA RENE In The Moment (Aliant/ 110 +2 a5 9 9)0 ROB WHITE Fin De Semana (Weekend) (Orphevs/ +7
m — 107 5 1 6 1000 ANNA WILSON My Columbus Day (Transfer) +17
2 JEFF GOLUB Cream And Sugar Narada Jazz/EMI) * el 0| CHRIS STANDRING I Can't Help Myself Trigpin’ ¥ Rlythm)  +16
18 @ JASON MILES Sexual Healing (Narada Jazz/EMI} 106 +1 301 9 10/0 SPYRO GYRA Midnight Thunder (Head's Up) +14
17 19 STEVE COLE Spin (Narada Jazz/EMI) 106 -2 351 9 10/0
22 @ RAY PARKER, JR. Mismaloya Beach (Raydio Music Group/ 105 +13 308 5 10/0
21 @ BOBJAMES Choose Me (Koch/ 102 +9 m 5 80 MOST
20 22  RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 99 -2 228 3 90 PLA ED RECURRENTS
29 @  STEVE OLIVER Good To Go (Koch/ 98 +28 131 2 n Y TOTAL
000 3 ARTIST TITLE LABEL(S) PLAYS
23 24 WAYMAN TISDALE Cruisin’ (Rendezvous/ 91 1 363 1 80 NAJEE 2nd 2 None (Heads Up Iternational) 135
24 @  3RD FORCE You Got It (Higher Octave/EMI) 85 0 193 3 700 PAUL TAYLOR East Bay Bounce (Peak) 96
26 @ MICHAEL O'NEILL The Journey /Green Bean/ 83 +2 296 3 8/0 MARION MEADOWS Suede (Heads Up/ 9
25 €D MARC ANTOINE Modem Times (Rendezvous/ 83 0 218 18 9N RICK BRAUN Shining Star (Artizen) -
. JONATHAN BUTLER Rio (Rendezvous) 84
—_ @ SPYRO GYRA Mldnlght Thunder ”'Ieads Uﬂ} 74 +14 391 5 7’0 BRIAN SIMPSON It's All Good (ﬁEﬂdEIVﬂUS/ 81
@ LARRY CARLYON Sunrise (Bluebird/RCA Victor/RMG) 73 +9 119 1 In EYGE GROOVE Get Em Goin' (Narada Jazz/EM) n
28 30 PAMELA WILLIAMS Pasitive Vibe (Shanachie) 70 A 276 3 80 DAVE KOZ Love Changes Everything (Capitol 63
DAVID PACK You're The Only Woman (Peak/ 62
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 3/26 - Saturday 4/1. RAUL MIDON If You're Gonna Leave (Manhattan/EMC) 53
. © 2006 Radio & Records
; . ™
y ; g g WOCD/New York, NY* KiZS/Reno, NV* DMX Smooth Jazz/Satellite WSJT/Tampa, FL*
R E POR TE RS PD: Biske Lawranco PD/MD: Rober! Daes PD/MD: Jeanns Destro PD: Ross Block
Py o ye3 - MD: Carolyn Bednarski RAY PARKER JR No Adds MD: Xathy Curtls
* . ! . No Adds STEVE OLIVER No Adds
Stations and their adds listed alphabetically by market Mo B4R
WJZZ/Atianta, GA* KJCD/Denver, CO* WYJZ/ndianapolis, IN*
PD/MD: Dave Kosh PD/MD: Michaet Fischer :
No Adds. 3 HERBIE HANCOCK t/CHRISTINA AGUILERA 2 MINDi ABAIR
i 2.‘.‘““{5222 KSSJ/Sacramento, CA*
1 HCKBRAN Pncal:: Lee Hf::nno'
WVMV/Detroi, MI* Jol_les Radio Network/Satellite* KMYT/Te 12, CA
bt KOAS/Las Vegas, NV* PO Ko o Wows” Adorsan Po: Sieve Hibhard ow: il Georg
it LU PD/MD: Michael Josaph 2 CAMIEL MO: Laurie Cobb APD: Jassie Wesley
WSMJ/Baltimore, ND* No Aads e i o R— 2 HIL ST. SO No Adds
PD/MO: Lorl Lewis 2 NAJEE
No Adds 2 DOWN TO THE BONE
2 RICK BRAUN
2 SOULIVE
2 KIRK WHALUM
1 O SOULALL STARS KBZN/Salt Lake City, UT* Music Cholce Smooth JazuSatslite
iyl == i o=
WLIZFL. Myers, FL* : el Neltums 1 INCOGNITO Ne Adds
WyS N ot S B o WJZW/Washington, DC*
ll!BimIinghlm, AL 1 MINDI ABAIR : smnuwlw OM: Kenny Kh !
u?gu:i:mnm K$BR/Los Angeles, CA ? sz ;%c"‘m%"’:';:
1 CASSM%&I\':IEILSON ON/PD: Terry Weds! ’ : ;%gﬂnﬁgf KIFM/San Diego, CA* PHI:l’I".PE. SAISSE TRIO
1 NELSON RANGELL MO: Enid Cogswall 1 BRIAN CULBERTSON PD: Mike Vasqoez
WSBZ/FL. Waiton Beach, FL B 1 TOM BRAYTON APOD: ety e
PD: Mark Caster 1 MINDI ABAIR .
e i XM Watercoloru/Satellite
WNUAChicago, IL i i
OM/PD: Darren Davis WAYMAN TISOALE RICK BRAUN
APD/MD: Michael La Cresse WLOO/Ortando, FL* JANITA
No Adds KTWV/Los Angeles, CA* PD/MD: Brian Morgan KKSF/San Francisco, CA*
PD: Paul Goldstein APD: Patrick Ritey MO: Ken Jones
MD: Samantha Pascual o Ascs Hopacs T gy |
WOTQMHartford, CT Rohoos 1% 1AB
PD/MD: Stewart Stone mm. A ASE
8 STREETWIZE KWJZ/Seattle, WA*
et WD Mok Moo e
WNWV/Cleveland, OH* | EConm 48 Total Reporters
OM/PD: Bernie Kimbie WLVE/Miami, FL* :’;E'ﬁsi OF A DREAM -
o %‘/:I:; .n.:;m:uu onmp —mel Monftored
. . lian
rarireorkl weone WALz Puladelphi PA PO 16 Total Indicator
APD/MD: Greg Moryan PD: Michasl Tozi 11 KIRK WHALUM —_—_—
Hopass MO: Frank Childs Did Not Report, Playlist
e WJZMilwakee, W1* e KCOZ/Springfield, MO DDt v ocal Blend’
P"ﬂs.').';ﬂ.'ﬁ'"“‘“ PD: Kenny Neumann OM: JasJones Satellite
LILAI PD/MD: Rachasi Elliott KJLW.etforson City, MO
uzv,s.nu Ron, CA* :a ﬂ:f&kﬁﬁ?ﬂmﬂﬂklsﬂm AGUILERA s‘ﬁust C ’ lite
" . 3;);:".!)"“0;I zilgln iaton ; \SIMTEXEHDLm ok Mo
KOAYDaltas, TX* KPVUMouston, TX KRVR/Modesto, CA* P oty e o s roawre WVASMantgomery, AL
4 3 A " OM/MD: Doug Wultl APDMO: Angle Handa
PD: Charley Connolty PD: Wayne Turner PO: James Bryan v
APD/MO: Mark Sanford 7 ANNA WILSON No Adds
Qa Adds S WAYMAN TISOALE )
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Anatomy Of

A Music Meeting

The most important meeting of the week

V

" hat’s a typical music meeting like these days? Is there
- even a “typical” music meeting? I asked programmers to

dissect this important weekly gathering and send me the pieces.
Several did, and here are the results.

WWCD/Columbus, OH

Jack DeVoss, MD of WWCD, tells me
that his music meeting happens on Thurs-
days. “It is open to all, with the only re-
striction being fire codes,” he says.

“We have a wide variety of peeps in at-

e tendance, from in-
terns to record reps
to Joe Listener. We
generally listen to
4 about 30 records,
| which I — along
with music assistants
Rudy Gerdeman and
d Tom Butler — bring

Jack DeVoss

“Radiois not a de-
mocracy, but it is also not a dictatorship.
PD Andy ‘Andyman’ Davis has the final
say but takes many factors into consider-
ation when making his decision, includ-
ing the opinions garnered from the mu-
sic meeting,.

“Once we start playing a record, if it
sucks, it's gone. As far as market politics
g0, Columbus is a bizarre market, with sev-
eral independent stations and two big cor-
porate behemoths. Market politics is not
ignored, but overall it is a small factor.”

Music Choice Rock & Alternative

Music Choice Director/Programming
Justin Prager says his music meeting be-
gins with a very simple act: listening to
music. “Before referring to any data —
record sales, trade charts, etc. — we lis-
ten to all newly submitted music, both
music videos and audio tracks, so we can
rate it without any biases,” he says.

“After we deter-
mine the music we
wish to add, we re-
search the history of
the artists and song.
We pride ourselves
on breaking new
bands, so if there’s no
research to assist us, f&
we still add music
we believe will be a
success. We were a year-plus ahead of the
curve with such artists as Fall Out Boy,
My Chemical Romance and Three Days
Grace.

“Our initial music meeting is open to
all of our staff, but the ‘official” attendees

58 ® Radio & Records April 7, 2006

]usEH-Prager

are MD Gary Susalis, our team of assis-
tant rock programmers and myself. Gary
and [, as the senior members of the team,
handle the final decisionmaking and ro-
tations of the channels.

“The bands’ past success with Music
Choice and in broadcasting as a whole
come into play, but for newer artists,
sometimes we simply rely on our own
ears. On the Alternative channel, we add-
ed Matisyahu’s ‘King Without a Crown’
back in August ‘05 simply because we felt
it was a must-hear for our audience.

“We’ve also been highly supportive of
People In Planes, Rock Kills Kid and Red
Jumpsuit Apparatus. Their respective
sounds, though very different from one
another, truly represent the current sound
trends in the alt world.

“On the active rock side, we are big
supporters of the latest tracks from La-
cuna Coil, Faktion and Flyleaf.”

KEY)/Abilene, TX

Active Rock KEY] PD Frank Pain says
his station conducts music meetings on the
air, in the bathroom =
and in his office. "The
rule of thumb is not to
allow phones to dic-
tate your playlist, but
if there’s overwhelm-
ing response from a
tested track, then get
that sucker in full-
time rotation now,”
he says.

“I honestly have no true science or
method behind my playlist. Heck, 1
have no money for auditorium testing.
Here’s the order of progression: Step 1
is I listen to music, and if I see any po-
tential, Step 2 is the song goes into ‘Bat-
tle of the Bands.” If it gets some re-
sponse, on to Step 3; if not, it goes to
the dumpster. If it gets insane response,
go to Step 5.

“In Step 3 I throw it in my CD player,
go to the bathroom, take a dump, close
my eyes and listen. Sounds weird, but
look at my ratings: I have never had a
down book. In Step 4, Metal Director
Chaz McGuire and I listen and watch
for action on the R&R chart. And Step 5
is add that bad boy.”

Pain says market politics don’t play

Frank Pain

RR ROCK FORMATS

STEVEN STRICK

sstrick@radioandrecords.com

much of a role in his decisionmaking
process. “The only way I will not play a
song based on the market is if the song is
titled ‘I Love Satan and He Fucking Rules’
by The Goat Lords,” he says.

“We're in the Bible Belt, so that’s the
only thing that may hinder a song. Oh,
yeah, and having ‘Pussy’ in your band’s
name doesn’t help.

“Some songs that really stick out when
it comes to audience reaction are ‘Crazy
Bitch,”by Buckcherry. [ have never seena
record with reaction like this — insane!
Who doesn’t love to sing the words crazy
bitch? Also ‘Lips of an Angel,’ by Hinder.
That demolished every band in its path.
The moment of truth came when the met-
alheads voted for it over a metal song.
And then there’s ‘I Got Life,” by Mercy
Fall.”

WMMR/Philadelphia

Rock WMMR PD Bill Weston has his
MD, Sean “The Rabbi” Tyszler, set the
agenda for the music meeting every week.
Weston says, “Rabbi collects the short
stack — sometimes as many as 20 songs
or more — from all gﬂﬂ!?
rock formats that he =
feels we, as a group, [§
need to be familiar
with, as well as week-
ly research, charts,
monitors and Sound-
Scan.

“We listen to the
music, grading itona
top-secret scale. Rab-
bi keeps score.”

In attendance at these meetings are the
atorementioned Tyszler, Asst. PD Chuck
D’Amico and Weston, but the jocks and
promotion guys have been known to at-
tend, and even salespeople show up
sometimes.

“We also have a weekly call with Jacobs
Media to give us a more national perspec-
tive,” Tyszler says. “It truly is a democrat-
ic process, with lobbying and everything.
We take our sides, campaign for our can-
didates and elect a winner, and that record
gets added.

“Nothing is a slam-dunk. History with
established artists comes into play, but
even that won't get garbage added. It has
to be good, and we have to like it. It has
tosound like it fits. We have to believe the
song will not be trapped in light rotation,
and, at the end of the day, it has to be the
best decision for the radio station.

“The political landscape in Philly has
really shrunk over the past 12 months.
With no Rock competitor, the politics are
minimal. We’ve expanded our musical
universe with the recent changes in the
market.

“Bands like Coldplay, The Killers, Yel-
lowcard and Fall Out Boy may not have
been considered in the past, but now they
give us the opportunity to have greater
ownership of all rock formats. Everything
from video games to TV spots and even
musical NFL promos has influenced us on
bands and songs.”

CFPL (FM96)/London, ON

Alternative FM96 Asst. PD/MD Brad
Gibb describes his meeting as a quick
run-through of currents, where what
should go up, what should go down

Sean Tyszler

wwWwW americanradiohistorv com

“Before referring to any
data — record sales,
trade charts, etc. — we
listen to all newly
submitted music, both
music videos and audio
tracks, so we can rate
it without any biases.”

Justin Prager

and what should go away are dis-
cussed. Then it’s off to the tunes for
what’s usually a little more than an
hour of listening.

“PD Jim McCourtie, Asst. MD An-
drea Dunn and myself attend the meet-
ing,” Gibb says. “We also routinely
pull in other staffers in the demo to sit
in. At times we’ll burn all the tracks
onto a disc, grab a station vehicle and
take the meeting out for an hour drive.
It's amazing how some songs come to
life when you listen
to them in real life
instead of your of-
tice.

“Everyone in the
room is very pas- §
sionate. We discuss §
our feelings on each
track freely and come
to a collective deci-
sion. Is it good? Does
it suck? What's the story? What's the rest
of the record like? Will we have a future
with the artist? Those are the important
questions we ask when considering a
song for airplay.”

Gibb cites three artists his station is
having success with: Wolfmother, The
Arctic Monkeys and Matisyahu. “They
have interesting songs with powerful
hooks,” he says. “They wake up the ra-
dio.”

KURQ/San Luis Obispo, CA

Actlve Rock KURQ PD Andrew Win-
T — ford meets with
MD Stephanie Bell
in his office every
Tuesday morning.
“While I make the
final decision as to
what we play, she
4 has influence,” Win-
| ford says. “If she

really throws her

weight behind a
record or threatens to stab herself in the
eye if [ add a record she doesn't like, I
pay attention. Mainly, the song has to
rock.

“We are somewhat of an Alternative-
leaning Active Rock station, so we are
open to artists like Franz Ferdinand and

Brad Gibb

Andrew Winford

Continued on Page 64
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R ROCK TOP 30
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April 7, 2006

TOTAL

ARTIST TITLE LABEL(S) PLAYS
PEARL JAM World Wide Suicide (/RMG) 451
NICKELBACK Animals (Roadrunner/IDJMG) 405
GODSMACK Speak (Universal Republic) 385
SHINEDOWN Save Me (At/antic/ 382
10 YEARS Wasteland (Universal Republic) 376
SHINEDOWN I Dare You (Atlantic) 347
SEETHER Remedy /Wind-Up/ n
FOO FIGHTERS No Way Back (RCA/RMG) 307
AVENGED SEVENFOLD Bat Country (Wamer Bros.) 305
FOO FIGHTERS DOA (RCA/RMG) 259
AUDIOSLAVE Qut 0f Exile (Epic/Interscape/ 255
HINDER Get Stoned (Universal Republic/ 24
BUCKCHERRY Crazy Bitch (ElevenSeven) 204
DISTURBED Stricken (Reprise/ 196
SYSTEM OF A DOWN Lonely Day (American/Columbia) 195
DISTURBED Just Stop (Reprise/ 192
ROB ZOMBIE Foxy, Foxy /Geffen/Interscope) 177
NINE INCH NAILS Every Day Is Exactly The Same finterscope) 159
NICKELBACK Savin' Me (Roadrunner/IDJMG) 148
MUDVAYNE Fall Into Sleep (Epic/ 142
STAIND Everything Changes /Fijp/Atlantic) 137
DAVID GILMOUR On Anisland (Columbia) 133
SEETHER The Gift (Wind-Up/ 125
WOLFMOTHER Woman (Modular/interscope) 121
EVANS BLUE Cold (But I'm Still Here) (Packet/Hollywood) 108
TRAPT Waiting (Warner Bros.) 105
HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 102
KORN Coming Undone (Virgin/ 97
3 DOORS DOWN f/BOB SEGER Landing In London... (Universal Republic) 9
10 YEARS Through The Iris {Universal Republic/ 85

+/- TOTAL

PLAYS AUI()IOED;GCE

+42 24228

-8 20233
+39 17654

-9 20718
+13 16708
+95 17030
+2 18910
+45 15354
+44 12758
+11 14594
+20 15620
+21 12580
+64 7382

-5 11649
+34 6183
-15 9325

-2 5326
+34 5483
+61 7386
+17 5573
+10 4641
21 5737
+12 3682
+69 5526
+5 4424
+19 4184
+24 6055
+12 3364
+25 2461
+19 2481

WEEKS ON TOTAL %TATIONSI

CHART ADDS
4 243
20 2212
8 24)2
32 231
39 211
1" 22/5
49 221
9 2012
27 211
30 18i0
16 151
34 1511
5 175
34 190
6 14)2
13 14)0
7 150
10 12)2
3 n
1" 1on
3 121
8 9j0
4 1n
1 14/5
1" 90
10 in
12 m
3 n
13 51
3 an

26 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in
the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

FLYLEAF I'm So Sick (Octone/RCA/RMG)

Total Plays: 85, Total Stations: 7, Adds: 0

COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia)
Total Plays: 83, Total Stations: 4, Adds: 1

HOOBASTANK If | Were You (/sland//DJMG)

Total Plays: 63, Total Stations: 4, Adds: 0

THEORY OF A DEADMAN Santa Monica (Readrunner/IDJMG)
Total Plays: 59, Total Stations: 8, Adds: 2

NEW & ACTIVE

HURT Rapture (Capitol)
Total Plays: 53, Total Stations: 5, Adds: 0
QUEENSRYCHE I'm American (Rhina)

Total Plays: 51, Total Stations: 3, Adds: 0
SLAVE TO THE SYSTEM Stigmata (Spitfire)
Total Plays: 45, Total Stations: 6, Adds: 0
AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.)
Total Plays: 42, Total Stations: 5, Adds: 3
NONPOINT Bullet With A Name /Bieler Bros.)
Total Plays: 31, Total Stations: 3, Adds: 0
FAKTION Take It All Away (Roadrunner//DJMG)
Total Plays: 31, Total Stations: 3, Adds: 0

MEDIABASE
MOST ADDED’

ARTIST TITLE LABEL(S) ADDS

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 18
THREE DAYS GRACE Animal |... (/ive/Zomba Label Group) 7
SHINEDOWN | Dare You (Atlantic) 5
BUCKCHERRY Crazy Bitch (FlevenSeven/ 5
WOLFMOTHER Woman (Modular/Interscope/ 5
HINDER Lips Of An Angel (Universal Republic) 4
PEARL JAM World Wide Suicide (/RMG) 3
AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 3

The Rock add threshold is applied to menitored stations not allowed to report
adds per their company policy: Songs that reach seven plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any piay level.

~ MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
SHINEDOWN | Dare You (Atiantic) +95
WOLFMOTHER Woman /Modular/Interscope) +69
BUCKCHERRY Crazy Bitch FlevenSeven) +64
NICKELBACK Savin' Me (Roadrunner/[DJMG) +61
FOO FIGHTERS No Way Back /RCA/AMG/ +45
AVENGED SEVENFOLD Bat Country (Warner Bros.) +44
PEARL JAM World Wide Suicide (J/AMG) +42
GODSMACK Speak (Universal Republic) +39
SYSTEM OF A DOWN Lonely Day /American/Columbia) +34

NINE INCH NAILS Every Day Is Exactly The Same finterscope)  +34

MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
AUDIOSLAVE Ooesn’t Remind Me (Epic/interscope) 167
JET Cold Hard Bitch /Atlantic) 149
FOO FIGHTERS Best Of You /RCA/RMG)/ 146
STAIND Right Here fFlip/Atlantic) 144
KORN Twisted Transistor (Virgin/ 137
NICKELBACK Photograph /Roadrunner//DJMG) 130
GREEN DAY Hoiiday (Reprise/ 121
CROSSFADE Cold (Columbia) 115
VELVET REVOLVER Fall To Pieces (3C4/RMG) m
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 108

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at wwuw.radipandracards.com.

Songs ranked by total plays

WOHAMoristown, NJ*
PD: Tony Paige
MD: Mat! Mumray
2 AVENGED SEVENFOLD
i H g ; REBEL
Stations and their adds listed alphabetically by market 2 REBEL MEETS RESEL
KZRR/Albuquerque, NM* WPT0/Bowling Green, KY KNCN/Corpus Christi, TX* 1 CHEAP TRICK
OM: Bill May OM/PD: Alex “Axe” Chase OM/PD: Pauta Newell RED HOT CHILI PEPPERS
PO: Phil Mahoney APD/MD: Monty Foster APD/MO: Monte Montana
APD: Judi Civerolo 12 10 YEARS 3 BUCKCHERRY 5
No Adds 1 THREE DAYS GRACE wx“mmmmm:m"" VA
RED HOT CHILI PEPPERS 2 STAND
WZZ0/Allentown, PA* WRwﬂK/Canlon, O 26 PEARL JAM
PD: anl'nnllm ' ?'wmmo'?nnm KLAQ/EI Paso, TX* 25 NICKELBACK
- Chis Line 9 SYSTEM OF A DOWN M%WM*M }g EIIJNC{')(EC’;*ERRY
APD/MO: Glotn 6arza
ED HOT CHILIPEFPERS 1 FIGHTING INSTINCT 12 GODSMACK
WPXC/Cape Cod, MA RED HOT CHILI PEPPERS 11 KORN
KWHL/Anchorage, AK OM: Steve McVie THREE DAYS GRACE 10 SHINEDOWN
PD: Jen Sheviin PO/MD: Suzanne Toraire RED HOT CHILI PEPPERS
APD/MD: Brad Stennett APD: James Gallagher KFLY/Eugene, OR
2 RED HOT CHILI PEPPERS RED HOT CHILI PEPPERS b .
2 THREE OAYS GRACE O e Saront KCLB/Paim Springs, CA
16 PD: Anthony “Andog” Ouieaz
WKLC/Charleston, WV . MD: Jenn Brewski
WT0S/Augusta, ME OM/PD: Bill Knight WRCQ/Fayetteville, NC* 23 FOO FIGHTERS
OM/PD: Steve Smith 9 THEORY OF A DEADMAN OM: Peny Stone }g glE%K%LE%ACK
APD: Chris Rush 1 HINDER PO/MD: Al “The Van Man" Flekd
12 STAIND 1 DANKO JONES APD: Sean O'Brien 1g %SSEM OF ADOWN
4 1 RED HOT CHILI PEPPERS 0.0.
L T No Ades § RED HOT CHILI PEPPERS
HINDER
KIOG e WEBN/Cincinnati, OH* m(:ﬂumlglon
aumont, TX* OM/PD: Scott Reinhart : . X
el o Fra APD/MD: Rick Kiine WMMR Philadelphia, PA*
PO/MD: Mike Davis 2 THREE DAYS GRACE 3 RED HOT CHILI PEPPERS OM: Buzz Knight
16 PEARL JAM RED HOT CHILI PEPPERS 2 THREE DAYS GRACE PO: Bill Weston
14 BUCKCHERRY 2 FIGHTING INSTINCT APD: Chuck Damico
11 HINDER WMMS Cleveland, OH MD:S:_Ia_n “The Rabbi” Tyszler
10 AVENGED SEVENFOLD eveland, OH* 1 SEETHER
9 NINE INCH NAILS PD: Bo Matthews ,.Kéznmﬁg'm' 0R RED HOT CHILI PEPPERS
4 MERCY FALL MD: Hunter Scott MD: Montana
THREE DAYS GRACE RED HOT CHILI PEPPERS 2 SEETHER

KDKB/Phoenix, AZ*

PD: Paul Peterson

APD/MD: Matt Spaetzel
SAM

MY HAGAR
RED HOT CHILI PEPPERS

WRKZ/Pitishurgh, PA*
OM: Keith Clark

PD: Ryan Wil
1 FOO FIGHTERS
SHINEDOWN
RED HOT CHILI PEPPERS

KUFO/Portland, OR*
OM/PD: Dave Numme
APOMD: Dan Bazyk
10 KORN

RED HOT CHILI PEPPERS

WHEB/Portsmouth, NH*
PD: Chris “Doc” Garett
APD/MD: Jason Russell
1 THEORY OF A DEADMAN
1 SHINEDOWN
RED HOT CHILI PEPPERS
THREE DAYS GRACE

WHJY/Providence, RI*
PD: Scoit Laudani
APD: Doug Paimieri
MD: Mike Brangitorte
1 BUCKCHERRY
RED HOT CHILI PEPPERS

WBBB/Raleigh, NC*
PO lis

: Jay Nach
10 WOLPMOTHER
9 ANGELS AND AIRWAVES
RED HOT CHIL! PEPPERS
THREE DAYS GRACE
SEVENDUST

KRXQ/Sacramento, CA*
OM/MD: Jim Fox
PO: Pat Mattin
RED HOT CHILI PEPPERS
THREE DAYS GRACE

KBER/Salt Lake City, UT*
OM: Bruce Jones
PO: Kelty Hammer
: Darby Wilcox
RED HOT CHILI PEPPERS

KHTB/Salt Lake City, UT*
PD: Kayvon Matice

APD/MD: Roger Orton

27 NINE INCH NAILS

27 HiM

27 SHINEDOWN

26 TRAPT

26 NICKELBACK

26 COHEED AND CAMBRIA

25 AVENGED SEVENFOLD

1 AVENGED SEVENFOLD
HINDER
RED HOT CHILI PEPPERS

KZ0Z/San Luis Obispo, CA
PD: John Boyle

20 SAMMY HAGAR
KTUX/Shreveporl, LA*

PD: Ragen King

MO: Fiynt Stone

WOLFMOTHER
COWBOY MOUTH

WWOG/Syracuse, NY*
OM: Rich Lauber

PD: Scorch
MD: Scott Dixon
10 SHINEDOWN

7 STAIND
RED HOT CHILI PEPPERS

KCALRiverside, CA* 25 3 DDORS DOWN ¥/BOB SEGER KMOO/Tulsa, 0K*
PO- Stove Hofiman 21 BUCKCHERRY OM/PD: Don Crist
APDMOD: Daryi Norsel 20 SYSTEM OF ADOWN HINDER
A 15 PEARL JAM WOLFMOTHER
15 10 YEARS
14 MUDVAYNE
WROV/Roanoke, VA* 14 AUDIOSLAVE KBRO/Waco, TX
PD: Mall Spatz 13 THEORY OF A DEADMAN - Brent Hensiee
APD: Heidi Knummedt-Taie 12 ANBEALIN 4 BLUE OCTOBER
No Adds 12 F0O FIGHTERS 1 KORN
12 GODSMACK UHINDER
e RED HOT CHILI PEPPERS
W, L 10 POD.
3 9 WOLPMOTHER WMZK/Wausau, Wi
MD: Jon Schutz 8 NICKELBACK PD: Steve Resnick
3 HINDER 8 SHINEDOWN No Adds
1 RED HOT CHILI PEPPERS 8 JUDAS PRIEST
1 THREE DAYS GRACE
3 T09EARS KBZS Wichita Falt, TX
OM: Cheis Wallers

PO: Liz Ryan
APD/MD: Vicki

: Vickd Vox
1 THEORY OF A DEADMAN
1 WOLFMOTHER
1 LACUNA COIL

powerenl}

MEDIABASE
*‘Monitored Reporters
42 Total Reporters
26 Total Monitored
16 Total Indicator
Did Not Report,
Playlist Frozen (2):

WKLT/Traverse City, MI
WMTT/Elmira, NY
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. KRR ACTIVE ROCK TOP 50

April 7, 2006 POWEREDLTA
prii 7,
LAST THIS TOTAL alle TOTAL WEEKSON  TOTAL STATIONS/ ME“]ABASE
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%:‘CE CHART ADDS
1 @  GODSMACK Speak (Universal Republic) 1808 +150 75768 8 5712 Mo S T A D D E. D'
3 e MUDVAYNE Fall Into Sleep (Epic/ 1398 +123 47074 14 55/2
i ARTIST TITLE LABEL(S) ADDS
4 €@ DISTURBED JustStop (Reprise) , 13711 4177 53245 14 SMZ | pen yor CHILI PEPPERS Dani Calfomia (Warmer Bros. 50
2 @ SHINEDOWN | Dare You (Atlantic) 1340 +56 50834 12 5712 THREE DAYS GRACE Animal ... (Jive/Zomba Label Group) 32
7 o PEARL JAM World Wide Suicide (/MG 1286 +183 53601 q 55/2 HINDER Lips Of An Angel (Universal Republic) 8
6 @ FOOFIGHTERS NoWay Back (RCA/RMG) 1198 +80 47798 10 5201 u‘:}ﬂlﬂagming Ur:;me /V;Z”Z/ y / :
Qg FMOTHER Woman Modular/Interscope,
5 0 EVANS BLUE Cold (But. I'm Still Here} (Packet/Hollywood) 1195 +31 42226 16 54/2 SYSTEM OF A DOWN Lonely Day (American/Columbia 2
10 e BUCKCHERRY Crazy Bitch (FlevenSeven) 1122 +185 42877 8 48j2 THEORY OF A DEADMAN Santa Monica (Roadrunner//DJMG) 4
8 o NICKELBACK Animals (Roadrunner/IDJMG) 1 +16 47484 19 50/2 HURT Rapture (Capitol) 3
9 10 HINDER Get Stoned /U”iVEfSH/ﬁEpUb//L‘/ 1018 -29 39745 34 5211 The Active Rock add threshold is applied to monitored stations not allowed to
11 @  ROBZOMBIE Foxy, Foxy (Geffen/interscope) 954 +19 30563 8 512 mft atds pr; ﬂlmqwlmqvﬁﬁ thn:; rea;h ::ve; nh;: ;:;u week
al LANA asoun TOu 5
12 @  10YEARS Wasteland (Universal Republic) 927 U PP T S it st ninint oot
14 @ KORN Coming Undone Virgin/ 898 +159 23862 9 49/5
13 14 FLYLEAF I'm So Sick (Octone/RCA/RMG) 805 17 20477 19 44 M o ST
16 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 787 +75 25879 6 50/4
17 @  HURT Rapture (Capital 736 +56 21252 11 4873 INCREASED PLAYS
15 17  NINEINCH NAILS Every Day Is Exactly The Same finterscope/ 666 54 23640 15 42N e
ARTIST TITLE LABEL(S) INCREASE
22 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 649 +100 19993 7 4411 BUCKCHERRY Crazy Bitch (FlevenSeven/ +185
18 @ AVENGED SEVENFOLD Bat Country (Warner Bros.) 635 +12 26794 32 4911 PEARL JAM World Wide Suicide (/AMG) +183
19 @ KORN Twisted Transistor (Virgin/ 621 +32 29137 27 47)2 WOLFMOTHER Woman (Moduiar/Interscape) +181
23 €@  STAIND Everything Changes (Flip/Atiantic) 599 +90 19014 7 36)1 ::]SRT:';BEP Jll‘]S‘dS"’Pﬂ/f"ﬂ_”;"/ ﬂ;
. . oming Undone (Virgin) +
21 @ SEETHER The Gift (Wind-Up) 598 +36 17439 8 45)2 GODSMACK Speak (Universal Republic +150
20 23 TRAPT Waiting (WarnerBros.) 489 -99 17929 12 37/0 MUDVAYNE Fall into Slesp (Epic/ +123
25 @ NICKELBACK Savin’ Me (Roadrunner/I0JMG) 473 +76 21878 6 34j2 AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) +100
24 @ 10 YEARS Through The Iris (Universal Republic) 456 +55 10059 5 36N ATREYU Ex's An_d Oh's (V/ctury}’ ’ +04
26 @ COHEED AND CAMBRIA Welcome Home (Egual Vision/Columbia) 394 428 11127 10 292 | STAIND Everytring Changes Flp/Atlantic) i)
27 27  FAKTION Take It All Away (Roadrunner//DJMG) 351 -3 6491 10 34/0
28 @ SEVENDUST Failure (Winedark/7Bros.) 337 +47 9576 6 261 Mo S T
35 @ WOLFMOTHER Woman (Modular/Interscope) n +181 10054 3 32/5 PL A YED RECURRENTS
33 @ ATREYU Ex’s And ON's (Victory) 314 +94 7269 5 23/0 ToTAL
29 @ AUDIOSLAVE Out Of Exile (Epic/interscope) 30 +28 19476 19 241 ARTIST TITLE LABEL(S) PLAYS
. oV DISTURBED Stricken (Reprise/ 623
30 SLAVE TO THE SYSTEM Stigmata (Spitf; 265 6 4635 8 2411
% 0 lgmata (Spifire) * ' SYSTEM OF A DOWN Hypotize (American/Columbia) 559
37 30 SECONDS TO MARS The Kill (immortal/Virgin} 208 +77 4524 q 1710 NONPOINT Bullet With A Name (Bieler Bros,) 456
32 34  HUCK JOHNS Oh Yeah (Hideout/Capitol) 208 -14 5635 10 17i0 SHINEDOWN Save Me (Atlantic) 422
k)| 35  REVELATION THEORY Slow Burn (On/ldol Roc) 179 55 3296 2 220 SEETHER Remedy (Wind.Up) ' 419
36 € LACUNACOIL Our Truth (Century Media) 154 +5 3168 4 1501 giﬂ:[ﬁﬂnT:“n/m';;(//ﬂzm y ;;‘;
. ight Here (Fljp/Atlantic
A 37  BLOODSIMPLE Sell Me Out (Reprise/ 147 18 2920 7 16/0 NINE INCH NAILS The Hand That Feeds (lnterscape) 346
46 @ THEORY OF A DEADMAN Santa Monica (Roadrunner/IDJMG) 146 +63 3134 2 19/4 SYSTEM OF A DOWN B.Y.0.B. (American/Columbial 336
42 @ ANBERLIN Paperthin Hymn (Tooth & Nail/EMI Music Reactive) 130 +31 2209 5 8/0 MUDVAYNE Happy? (Epic/ 315
47 @ HAWTHORNE HEIGHTS Saying Sorry (Victory) 129 +47 2665 3 51
39 @ STATIC-X Dirthouse (WarnerBros.) 12 +16 2623 21 14/0 NE W & ACTIVE
40 @ EDGE CITY OUTLAWS Women & Wine (Universal Republic/ 120 +16 anz2 5 9/0 ”
. HINDER Lips Of An Angel (Universal Republic)
43 @ BLUE OCTOBER Hate Me (Universal) 119 +27 2642 2 1011 Total Plays: 87, Total Stations: 13, Ads: 8
48 @ FIGHTING INSTINCT | Found Forever (EM/ Music Reactive/Gotee) 115 +34 3831 5 121 THREE DAYS GRACE Animal |... (Jive/Zomba Label Group)
38 @ P.0.0. Goodbye For Now (At/antic) 14 +4 2536 19 250 Total Plays: 71, Total Stations: 32, Adds: 32
ROB ican Wi Geffen/l 1 DEFAULT 1t Only Hurts (TV7)
@ 0B ZOMBIE American . itch (Ge .en/ Interscope) 107 +57 7593 51 Tota Plays: 63, Tota Stations: 6, Adds: 0
49 @ FIVE.BOLT.MAIN The Gift (Rock Ridge) 97 +24 1966 2 8jo SOIL Give It Up (DR
a1 48  REBEL MEETS REBEL Get Outta My Life (Big Vin/ 95 -5 2901 3 6/0 Total Plays: 53, Total Stations: 6, Adds: 1
44 @ THRICE Red Sky (Is/and//{0JMG) 9 +9 1536 5 10/0 %USfI;‘Nobo%y I%nom;ss (/s/qnd//léJf;fdGé .
. . ) otal Plays: 37, Totai Stations: 6, Adds:
@  MERCY FALL | Got Life (4tiantic/ 89 - +37 1295 1 22 | pen ot CHiLI PEPPERS Oani Califoria (Wamer Bros)
58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | Total Plays: 0, Total Stations: 50, Adds: 50
week of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unfess a song has not yet reached the top 20. If after 20 weeks, the record is not Songs ranked by fofal plays
in the top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported . . .
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the Station playlists for all R&R_reporlers are available
greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is on the web at www radigandrecords.com.
assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
Promote your company, product, or event with ‘;
Roll-a-Sign’s versatile disposable banners

Cost-cffective and reusable
Many sizes and colors available
Durable enough for indoor or outdoor use
/;J- ) Advertise your message in any color

BANNERS

i

i Call today for more informationt
i 1-800-231-6074 www.rollasign.com
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RR ACTIVE ROCK

THIS
WEEK  ARTIST TITLE LABEL(S)

PEARL JAM Warld Wide Suicide (Sony BMG)
@O« SAM ROBERTS The Gate (Universal Musi Canads)
FOO FIGHTERS No Way Back (ACA/AMG)

4 stp TREWS Poo OY... BumsteadSony BMG Musi: Canads)

© % NEVERENDING... The Grace (Gcean/

6
7

o

9

@ NCKELBACK Savin Me (BoactumenEMI Music Canads)

NINE INCH NAILS Every Day... /interscope)
WEEZER Perfect Situation /Suretone/Geffen/
FALL OUT BOY Dance, Dance //sland//DJMG)

FOO FIGHTERS Resolve (Sony BMG/

114 DEFAULT I Can’t Win (7V7)

12

®

14

LIVE The River (Sony BMG)
3 DOORS DOWN... Landing In London... Uiniversal Republc) 253
AUDIOSLAVE Out Of Exile #Epic/interscope)

ROCK TOP 30

TOTAL
PLAYS

583
548
385
379
368
348
337
2n
275
mn
266
259

253

Ow Y. Sove.. Oine Alneistortuniversal Music Canads) 239

@* MOBILE Out Of My Head (Universal Music Canada)
YELLOWCARD Lights And Sounds (Capitol)
@* THEORY OF A DEADMAN Better Off (604/Universal)

17

1944 ROCKETFACE Dirty (Bumstead)

21
22

®

24

WOLFMOTHER Woman (Modular/interscope)
DAVID GILMOUR On An island /Columbia)
SHINEDOWN Save Me (Atlantic)

ARCTIC MONKEYS | Bet You Look... (Domina)
COLDPLAY Talk (Capitol)

254y HINDER Get Stoned (Universal Republic)

26

J. JOUNSON Upside Down (Brushfire/Universal Republic)
@) STABILO Flawed Design (EM/ Music Canada)

239
234
230
228
214
21
196
187
180
175
172
156

28* NICKELBACK Animals /Roadrunner/EMI Music Canada) 156
29* D. JONES Sticky Situation (Aquarius/EMI Music Canada) 152

30

GODSMACK Speak (Universal Republic)

145

+/=
P

LAYS

+1
+18
+49
-5
+11
14
-9
+16
-37
+64
-15
12
+17
13
+17
+16
11

+1

+61
13
21
+50
-50
23

+19
-62
-8
+8

)

MEDIABASE

R i
4 1210
10 210
6 132
10 13/0
15 16/0
n 1
15 1810
" 16/0
14 1310
4 102
13 16/0
110

7 1011
17 9/0
13n

8 1410
10 12/0
20 18/0
10 121
2 102
7 11/0
18 11/0
2 501
18 19/0
20 120
3 6/0
3 m
18 15/0
7 90
2 m

26 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 3/26-4/1. Bullets appear on songs gaining plays or remaining
flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

Stations and their adds listed alphabetically by market

KEYJ/Abilene, TX WRXR/Chatiancoga, TN* WGBF/Evansville, IN
OM: James Cameron OM: Kris Van Dyke OM/PO: Mike Sanders
PO/AMD: Frank Pain PD: Boner APD/MD:

wﬂ)'(‘Marrisburg, PA*

. Nixon
1 THREE DAYS GRACE

RED HOT GHIL| PEPPERS.

( )
(ﬂﬂ’ﬂ”’ﬂ””uﬂl: com America’s Best Testing Active Rock Songs 12+
Py For The Week Ending 3/31/06
M MM Wik
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34
DISTURBED Just Stop (Reprise/ 432 423 89% 8% 440 453 426 ;
KORN Coming Undone /Virgin) 429 420 84% 6% 410 406 4.14
10 YEARS Wasteland (Universa/ Republic) 428 437 94% 19% 411 430 390 i
MUDVAYNE Fal Into Sleep /Epic/ 428 420 85% 9% 419 419 4.19 3
KORN Twisted Transistor Vigin/ 422 412 9% 0% 487 405 A 5
EVANS BLUE Cold (But 'm Stifl Here) (Pocket/Hokywood) 4.14 414  76% 12% 399 406 391 4
GODSMACK Speak (Universal Rapirbéc) 410 402 8% %% 413 408 419 6
HINDER Get Stoned (Universal Republic 405 402 90% 1% 397 407 387 12
HURT Rapture (Capitoll 400 398 65% 7% 376 363 390 8
10 YEARS Through The Iris (Universal Republic) 396 409 57% 4% 396 413 379 23
TRAPT Waiting (Warner Bros.) 395 388 84% 14% 384 394 373 9
SYSTEM OF A DOWN Lonely Day (American/Columbia) 390 384 80% 14% 398 339 4.08 10
SEETHER The Gift (Wind-Up/ 387 384 65% 9% 384 407 360 14
SHINEDOWN | Dare You (Atiantic) 38 381 76% 14% 3715 378 3N ik
AVENGED SEVENFOLD Bat Country (Warner Bros.) 381 393 94% 32% 379 400 358 20
SEVENDUST Failure (Winedark/7Bros.) 381 - 51% 5% 390 379 4.00 19
NONPOINT Builet With A Name (Bieler Bros.) 378 384 73% 17% 389 392 384 13
FAKTION Take It All Away (Roadrunner/{DJMG) 376 376 54% 9% 353 378 3.23 17
AUDIOSLAVE Out Of Exile (Epic/interscape) 375 372 85% 22% 371 356 386 15
NICKELBACK Animals (Roadrunner/(DJMG) 374 385 94% 28% 359 361 358 27
NICKELBACK Savin' Me (Roadrunner//0JMG) in - 76% 15% 342 357 3.28 18
STAIND Everything Changes /Fljp/Atiantic) 366 365 68% 14% 354 364 343 22
ROB ZOMBIE Foxy, Foxy (Geffen/interscaope) 365 368 79% 18% 356 367 345 29
NINE INCH NAILS Every Day Is Exactly The Same firerscope) 361  3.70  89% 29% 342 353 3.32 16
AVENGED SEVENFOLD Beast And The Harlot Wamer Bros) 360 363 68% 16% 353 382 3.47 2%
FLYLEAF I'm So Sick (Octone/RCA/RMG) 355 349 7% 20% 368 396 3.36 9%
BUCKCHERRY Crazy Bitch (FlevenSeven) 354 356 60% 14% 354 337 373 30
FOO FIGHTERS No Way Back (RCA/RMG) 344 337 81% 26% 355 369 343
COHEED... Welcome Home (Equal Vision/Columbia) 326 330 53% 15% 320 364 273 i
Total sample size is 348 respondents. Tolal average favorability estimates are based on a scale of 1-5, (1=dislike very much, 5 = like very .
much). Total familiarily represents the percentage of respondents who recognized the song. Tolal burn represents the number of -
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appearon survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
ﬂlliny 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. J
i REPORTERS T
P e e A
THREE DAYS GRACE SEETNE&P

HINDER
RED HOT CHILI PEPPERS
HOOBASTANK

OORMinneapolis, MN*
OM: Oave Hamitton
PO: Wada Linder
APD/MD: Pablo
3 HODBASTANK
7 THREE DAYS GRACE
RED HOT CHILI PEPPERS

KDOT/Reno, Nv*
OM: Jim McClain
PD/MD: Jave Pattersan

1 THREE DAYS GRACE
RED HOT CHILI PEPPERS

Music Choice Rock/Satellite

PO: Justin Prager
MD: Gag‘s&mlis
11 QUEENSRYCHE
8 BURN SEASON
6 DEFAULT

KXRX/Tri-Cities, WA
PDMO: Scotty Steele
2 HINDER
RED HOT CHILI PEPPERS

|
b

10 ABSENCE OF CONCERN
2 HOUR CAST
RED HOT CHiLI PEPPERS

MD: Opie
HINDER
RED HOT CHILI PEPPERS

WWWX/Appleton, Wi* KROR/Chico, CA
PD/MD: Guy Dark OM/PD: Kelli Clugue
No Adds 10" RAMMSTEIN

2 RED HOT CHILI PEPPERS
21

2 NINE INCH NAILS

2 RYLEAF

2 SHINEDOWN

oM: Hamu:f' @

PO: Chuck Williams KILD/Calorado Springs, CO*
RED HOT CHILI PEPPERS X
THREE DAYS GRACE DM BichHawk
8 THREE DAYS GRACE
RED HOT CHILI PEPPERS
mﬁatgrsﬁeld. CA*
: Steve King
PO/MO: Danny Spanks WAZU/Columbus, OH
APD; Jared Mann OM/PD: Dave Cooper
RED HOT CHILI PEPPERS APD/MOD:; Stash
12 SYSTEM OF A DOWN
12 SYSTEM OF A DOWN
11 SLIPKNOT
WIYY/Baitimore, MD* e

PD: Dave Hill
APD/MD: Rob Heckman

V00000
RED HOT CHILI PEPPERS

10 NINE INCH NAILS

10 FOD FGHTERS

10° AVENGED SEVENFOLD
RED HOT CHILt PEPPERS

WCPR/Bilnd, MS* WBZXTalumbus, OH*
OM/PD: Jay Taylor PO: Hal Fish
APD/MD: Maynard APO/MD: Ronni Hunter
Tt DAt S AED RO L PepPERS
REDHOT CHILI PEPPERS THREE DAYS GRACE

WKGB/Binghamton, NY KBPY/Denver, CO*
OMPO: Jim Free PO: Willie B.
APDMO: Tim Boland APD/MD: Aaron “Oouble A” Montelt

RED HOT CHIL PEPPERS. NINE INCH NAILS

RED HOT CHILt PEPPERS.

/MD: Slick Nick
3 RED HOT CHILI PEPPERS
2 HINDER
+ BLUE OCTOBER

WWBN/Fiint, MI*

OM: Jay Patrick

PO: Brian Beddow

APD/MD: Tony LaBrie

2 THREE DAYS GRACE
BEDHOT CHILI PEPPERS

KRZR/Fresno, CA*
DM/PD: E. Curtis Johnson
0: The Rev
RED HOT CHiL| PEPPERS

THREE DAYS GRACE

o
MD: Shawn “Milo” Fennell
7 SYSTEM OF A DOWN

WBYR/H. Wayne, IN*

PO: Cindy Miller

MO: Stiller

'3 THREE DAYS GRACE

THEORY OF A DEADMAN
EGYPT CENTRAL
HINDER
RED HOT CHIL| PEPPERS

WRUF/Gainesville, Ft*
OM/PD: Harry Guscott

APD: Monica Rix

MD: Matl Lehtola

WOLPMOTHER
RED HOT CHiLI PEPPERS.
HOOBASTANK

DM: Brent Atbers

WKLQ/Grand Rapids, MI*

WCCCMartiord, CT*

PD: Michas! Picozzi

APOMD: Mike szp%i
RED HOT CHIL} PEPPERS
THREE DAYS GRACE

WAMXHuntington
11 SHINEDOWN
2 RED HOY CHILI PEPPERS

WRTTMuntsville, AL*
OM: Rols Harder
PO/MD: Jimbo Wood
1 LACUNA COL
MERCY FALL
RED HOT CHILI PEPPERS
THREE DAYS GRACE

WRXW/Jackson, MS*
PD: Johnny Maze
APD/MD: Brad Stevens

1 THREE DAYS GRACE

RED HOT CHILI PEPPERS.

S wal
RED HOT CHIL) PEPPERS.
THREE DAYS GRACE

KLPXKitleen, TX
PO/MD: Bob Fonda
15 WOLPMOTHER

15 HOUR CAST

WJXQAansing, MI*
PD: Bob Dlson
1 THREE DAYS GRAGE
RED HOT CHILI PERPERS

KOMPALas Vegas, NV*

KQRC/Kansas City, MO*
PD: Bob Edwarts

- o WKgUUti, NY
WNVERochester, NY* . . PD: Scolt Petibane
A PD: Enck Anderson XM_ Squizz/Satellite APD/MD: Tim Noble
. . WRAT/Monmouth, NJ APOMD: Nick Dilucci MD: Bodhi 31 MUDVAYNE
KDJEAttle Rock, AR DM/PD: Car Cralt 59 LINKIN PARK 9 NICKELBACK 23 HAWTHORHE HEIGHTS
OM: Sonny Victory APO/MD: Robyn Lane 58 GODSMACK #§§%§%Ll EPPERS gg SE\AI%USI
w?: MH erson oL TEpTRs % Kom THREE DAYS GRACE 10 SYSTEMOI ADOWN
e 43 BUCKCHERRY Dl ot
REDHOT CHILI PEPPERS e zowers e
LEHESAENS WCLGMorgantown, WV 39 10VEARS KFNK/Seattie, WA*
OMPD: Jotl Milier 33 AVENGED SEVENFOLD OM: Shellie Kot
MD: Dave Murdock EL L, ks KEMW/Waterloo, (A
WPk, KV f gt R s D iy
;%.%"’m,f‘:;" st Ml i 3 NINE INCHNALS R0B ZOMBIE D TERE DA bR
: Frank Wel 34 AUDIOSLAVE RED HOT CHILI PEPPERS HINDER
'RED HOT CHILI PEPPERS 3 NICKELBACK PAKIC! AT THE DISCO 7 RED HOT CHILI PEPPERS
WBUZMashville, TN® o sk ADoK > DAKOJONS
\
OM: Jim Pam;: :; E‘T/:::JSDBM
hock PO/MD; Russ Schenck :
B e e an e NP o R KCTMihia, KS*
& BB out e o e 10 10 YEARS APD: %an Castle PO: Ray Michaels
PPERS 10 SEVENDUST 4 THREE DAYS GRACE MD: Rick Thamas
3 ENGED SO0 FEDHOT CHL PFFeRs * REbor o repeens
.
WJJ0Madison, Wi* %!IUR/ND;LD‘I!’:, VA e oA THREE DAYS GRACE
ison OMD
:% ;:gws m:‘g;m APDS/'LAAI\J,E 7(‘)"'7}{ st&gyri " 'RED HOT CHIL PEPPERS xmgmn oygan, W1
3 n IPEPPERS 0: Ron Simonet n
" R i, e o 10 auchxgusnnv moﬁ:olwaaﬁ‘ﬂk
. . W!(OZ/Sraglrnw, L 8 COMEED AND CAMBRIA ¢ ',:%S HOTCHL PePeens
il et s
WGIRManchester, NH MD: Jake Daniels RED A7 L PEFOE
PD: Alex James “RED HOT GHILI PEPPERS AN e KHTQ/Spokane, WA*
APD: m P\)'ll)lﬂE PO/MO: Barry Benneti
9 REDHOT CHILI PEPPERS : APD: Kris Siebers WWIZYoungstown, OH*
HE ey WTKXPensacola, FL* WZBH/Salisbury, MD s 12 THEORY m’?ﬂm
1 THREE DAYS GRACE PO: Joel Sampson OM: Sue Timmons RED HOT CHiL| PEPPERS 9 NoKELEACE
APD/MD: Mark The Shark PO: Miki Huner THREE OAYS GRACE 8 BLUE OCTORE
1 HURT &Pﬂ: S'lrll‘a"e N‘I]:Donnell HINDER
RED HOT CHILI PEPPERS D: Shawn Quinn
KFROMcAllen, TX* THREE DAYS GRACE 'BURN SEASON
OM/PD: Alex Duran A WLIX/Springfield, MA®
APD/MO: Jeft “Hitman™ Dewit 40T G PEPPERS ringtield,
HINDER ; LS PO: Neal Mirsky
A WIXO/Peoria, IL WL NS APDMD: Courtney Quinn POWERED[]
RED HOT CHILI PEPPERS OM: Ric Morgan NICKELBACK g
THREE DAYS GRACE PD/AMO: Mati Bahan RED HOT CHILI PEPPERS M F“I A B A QF
| SRt KISS/San Artonip, TX* 1 3
{ HINDER PD/MD: LA Lioyd Hocutt .
KBREMerced, CA WOLFMOTHER 9 COHEED AND CAMBRIA KZRO/Springfield, MO *Monitored Reporters

PO/MD: Mikey Martinez
APD: Jason LaChance
HINDFR

‘%ﬂ:glris Cannon T "
A otal Reporters
WYSP/Philadelphia, PA* ot p

WAAF/Baston, MA® POMD: Damn Amens KOMPAas , _ KIOZ/San Diego, CA* -
n, . B A : John Gritfin LU OcT OBt PD/APD: Gil Edwards im Ri ,.? !
PO: Ron Valeri KAZR/Des Moines, IA 4 THAEE DAYS GRACE ol RED HOT CHILI PEPPERS Leita a OM: Jim Richards P
MO: Mistress Carrie %n: ;.y:. sgnm:f COSEEDIAAD CAMERIAN MD: Big Marty THAEE DAYS GRACE MD: Spike POMD: St Horn Sown 58 Total Monitored
KORN : Ryan Pairic HINDCR L e
RED HOT CHiL PEPPERS MD: Andy Hall AED HOT CHILI PEPPERS 1 BUCKCHERRY .
4 ‘1rg!3Aavs GRACE DRMiami. FL* . RED HOT CHILI PEPPERS WAQX/Syracuse, NY* 28 Total Indicator
KON WXQR/Greenville, NC* g{ﬂ ME.L“J‘ fL K‘,{"Pﬂ‘,gep"‘f“' OM: Tom Michel DNT
. : i B MO: Larry McFeelie PO: Alexis id Not Report,
WEDG/Butfalo, NY E0 Tammy Collns KZCD/Lawton, OK 5 s . s ,
PD/MD: Evil Jim i ;gh_‘;gupwms PDB Ugn"Cr'é“er" Brown 31, v '“;%m guﬂﬂlina:l%l’:o?ﬂblsm, CA APD/MD: Bon s‘“;‘?,a’,“’uev Playlist Frozen (2):
RED HOT CHLI PEPE e APD: David Combs 3 REL DS GRACE WPD: o
e WRIF/Detroit, MI S . APDMD: Sceni Bel WRBR/South Bend, IN
A, e, e BEDHOT Lo PEHPERS WYYX/Panama City,

WYBB/Charieston, SC* *@gf’fgﬂaw:c:g::\m" WTPT/Greenville. SC* WXZZ/Lexingion, KY* A WXLP/Quad Cities, IA* WXTB/Tampa. FL* FL )

OM/PD: Mike Allen SO DM/PD: Mark Hondrix OM: Rober U"%‘mv 19 DisTURg: gm-g:vmm 08 Brad Hardin | Dropped Stations (1):
ranrone Mp:(%v;Nack Taylor PD; Fish 13 T MD: Bill Stage KXFX/Sarta Rosa, CA* PO: Mike Killabrew WAQX/Syracuse, NY
5 MERCY FALL RED HOT CHILI PEPPERS APD: Twitch 13 XORN 15 ST 00 DM Jeft Blazy FEDHOTCHILLPEPPER
4 WOLMATHER KRBR/Duluth B (e 11 RYLEA 10 WOLFMOTHER POMD: Seoft Less

HINDER OM/PD: Mark Fleischer SHINEDOWN THECRY OF A DEADMAN
\ RED HOT CHIL) PEPPERS No Adds RED HOT CHILI PEPPERS | j
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N RR ALTERNATIVE TOP 50

April 7, 2006 weren [
WG WX ARIST TITLE LABEL(S) Pt FLAvs AJ&?&%?{IE:E VB T ME“I AB QE
1 o PEARL JAM Worid Wide Suicide L/AMG) 2239 +69 123542 4 75/2
2 0 FOO FIGHTERS No Way Back (RCA/RMG) 1809 +20 71338 10 70j2 ®
6 0 BLUE OCTOBER Hate Me (Universal) 1632 +132 74055 1" 64/a MOSTA DDED
4 4 NINEINCH NAILS Every Day Is Exactly The Same finterscope/ 1622 -54 66301 15 64j2 ARTIST TITLE LABEL(S) ADDS
3 5  FALLOUT BOY Dance, Dance (/siand/IDJMG) 1560 162 90597 20  61/0 ::‘;E“E“JA‘;'?(';::ZE?S Dﬂ“ C;‘J'!ff’;;a /:/'7['";;/3:3-/ } Zg
. . nimal ... {Jive/Zomba Label Group
5 6 10 YEARS Wasteland (Universal Republic] 1383 -142 65828 38 541 ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 1
8 0 SHE WANTS REVENGE Tear You Apart (Geffen) 1331 +22 65659 15 54/1 RACONTEURS Steady, As She Goes (Third Man/V2) g
10 0 PANIC! AT THE DISCO The Only Difference Between... (Fueled By Ramen) 1307 +103 70316 1 62/3 ROCK KILLS KID Paralyzed (Fearless/Warner Bros./Reprise) 8
11 € GODSMACK Speak (Universal Republic) 1217 +30 46246 8 4701 imgm’:g‘;l :ja"dsc Open /;;;’A"//Z';;wﬂel ;
. . - e Press Corpse
7 10 YELLOWCARD Lights And Sounds (Capitol) 1181 -182 39147 19 56/1 WOLFMOTHER Woman (Modularinterscape) 6
14 m HAWTHORNE HEIGHTS Saying Sorry (Victory) 1156 +136 43607 12 6212 DAMONE Out Here All Night (Island/DJMG) 5
12 12 WEEZER Perfect Situation (Suretone/Geffen) 1126 -24 62606 24 5801 The Alternative add threshold is applied to monitored stations not allowed to
15 @ DEATH CAB FOR CUTIE Crooked Teeth (Atiantic) 1070 +64 43880 11 672 report adds per their company policy: Songs that reach seven plays per week
] . . within one airplay week. An airplay week is defined as Sunday threugh Saturday.
9 14 WHITE STRIPES The Denial Twist (Third Man/V2) 1030 -238 44196 17 5411 Adds from all other programmers are still accepted at any play level.
16 @ SYSTEM OF A DOWN Lonely Day (American/Columbia) 1029 +83 54610 8 60/4
19 @ SHINEDOWN | Dare You (Atlantic/ 984 +61 33790 9 5313
20 @ HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 953 +65 52731 25 am
13 18  GORILLAZ Dare (Virgin) 951 -108 47545 22 52/0 el
21 @ YEAH YEAH YEAHS Gold Lion (Dress Up/Interscope) 931 +82 48201 8 502 h \'OS T
22 @ ARCTIC MONKEYS |Bet You Look Good On The Dancefloor (Domino) 927 +153 53281 6 4713 INCREAE-".\ D PLA YS
33 @ RACONTEURS Steady, As She Goes (Third Man/V2) 776 +302 33815 2 56/9 Tﬁw
26 @ MATISYAHU Youth (Or Music/Epic) 725 +116 4121 4 43j4 ARTIST TITLE LABEL(S) INCREASE
28 €D 30 SECONDS YO MARS The Kill fmmortal/Virgin) 659 +67 19440 8  43;2 | RACONTEURS Steady, As She Goes (7hird Mo, +302
24 @ FLYLEAF I'm So Sick (Octone/RCA/AMG, 648 10 16878 16 312 ANGELS AND AIRWAVES The Adventure (Suretons/Geffen) ~ +200
BN A / * WOLFMOTHER Woman (Modular/nterscope) +180
25 @ DISTURBED Just Stop (Reprise/ 646 +3 19335 9 3812 ARCTIC MONKEYS | Bet You Look Good On The Dancefloor Duming +153
34 @ KORN Coming Undone (Virgin/ 607 +138 19399 5 362 KORN Coming Undone (Virgin/ +138
29 @  NICKELBACK Animals (Roadrunner/IDJMG) 607 +20 22942 17 2a)1 | HAWTHORNEHEIGHTS Saying Sorry Victory) +136
30 @  EVANS BLUE Cold (But I'm Still Here) (Pocket/Hollywood) 581 28 29356 13 3yz | CLUEOCTOBER Hate Me Unicrsa) +132
old (But 'm Stil Here} (Pocket/Hollywood) * ROCK KILLS KID Paralyzed (Fearless/Warner Bros /Reprise) ~ +130
27 29  ROB ZOMBIE Foxy, Foxy (Geffen/Interscope) 581 -24 19312 7 m MATISYAHU Youth /0r Music/Epic) 116
23 30 HOOBASTANK if i Were You (/sland/IDJMG) 563 -83 27095 7 38/0 SNOW PATROL Hands Open (A&M/Interscape) +104
32 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic/ 559 +38 35220 1" 281
42 @ ANGELS AND AIRWAVES The Adventure (Suretone/Geffen) 511 +200 46155 2 3414
39 @ WOLFMOTHER Woman (Modular/interscope) 503 +180 24420 2 40/6
4 @ ROCK KILLS KID Paralyzed (Fearless/Warner Bros./Reprise) 444 +130 25744 2 35/8
38 €D  STAIND Everything Changes (Flip/Atlantic) 408 +66 13602 3 26/0 NEW & ACTIVE
36 @ COHEED AND CAMBRIA Welcome Home (Equal Vision/Columbia) 382 +30 14047 5 28J0 RAP W
. . TRAPT Waiting (Warner Bros.)
46 @ WEEZER This Is Such A Pity (Suretone/Geffen) 355 +63 1217 3 2413 Total Plays: 215, Total Stations: 16, Adds: 1
44 PEOPLE IN PLANES If You Talk Too Much (My Head Will Explode} (Wind'Up) 381 +33 13364 7 2710 FALL OUT BOY A Little Less Sixteen Candles... f/sfand//DJMG)
4D @ NICKELBACK Savin' Me (Roadrunner/IDJMG) 336 +18 14815 4 16/2 ;(l)l‘glK%:lyEslzlllliﬁé TOtaL?‘é;:i;)g/\s: lgAdd}s: 2
. . razy Bitch (FlevenSeven,
35 40 HARD-FI Cash Machine /Aﬂaﬂtl[:/ N -1 35 7290 15 29’0 Total Plays: 185, Total Stations: 10' Adds: 1
50 @ TAKING BACK SUNDAY MakeDamnSure (Warner Bros.) 327 +62 9309 2 282 OAMONE Out Here All Night (Is/and//DJMG)
: : Total Plays: 141, Total Stations: 14, Adds: 5
42 §
37 AUDIOSLAVE Out Of Exile (Epic/interscope) 315 36 21756 18 20/0 EDITORS Munich (Kitchenware UK)
45 @ AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 307 +1 13922 3 22]2 Total Plays: 138, Total Stations: 10, Adds: 2
43 44  STROKES Heart In A Cage (RCA/AMG) 279 &1 14560 11 17i0 SNOW PATROL Hands Open (A&M/nterscope/
. . Total Plays: 124, Total Stations: 13, Adds: 7
@ SEETHER The Gift (Wind-Up/ 270 +50 11710 1 1913 SIA Breathe Me /Astralwerks/EMC)
47 46  ANBERLIN Paperthin Hymn (Tooth & Nail/EMI Music Reactive) 254 -35 8397 13 20/0 Total Plays: 123, Total Stations: 14, Adds: 1
@ 10 YEARS Through The Iris (Universal Republic) 252 +80 6770 1 212 ORESOEN OOLLS Sing (Roadrunner/
48 18 M Suffer Well (Mute/Si . Total Plays: 122, Total Stations: 8, Adds: 1
DEPECHE MODE Suffer Well (Mute/. II'E/REpI'ISE/ 223 -59 10293 6 18’0 FAKTION Take It All AWBY /RUE[II'I/IIIIEI'//DJMG/
- @ BRIL Far Away (Kirtland) 219 +2 5315 5 18/0 Total Plays: 100, Total Stations: 8, Adds: 0
_ 50 HINDE Universal Republi ! SHE WANTS REVENGE These Things (Geffen/
R Get Stoned (Universal Republic) ] 218 8 11364 16 9/0 Total Plays: 97, Total Stations: 9, Adds: 2
~ | 77 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 3/26-4/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Songs ranked by total plays
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless asong has not yet reached the top 15. If after 20 weeks, the record is not in the
top 15and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R . . :
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R.reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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RR ALTERNATIVE

¢ RateTheMusic.com

)

America’s Best Testing Alternative Songs 12 +
For The Week Ending 3/31/06

Persons Men Women
Artist Title (Label) W LW  Familiarity Burn 18-34 18-34 18-34
PANIC! AT THE DISCO The Only Difference... (Fueked By Rameny 4.15  4.05 81% 10% 4.06 372 434
WEEZER Perfect Situation (Suretone/Geffen) 414 398 97% 29% 4.08 392 4.23
FALL OUT BOY Dance, Dance (Isiand//JMG) 401 398 98% 36% 393 in an
BLUE OCTOBER Hate Me (Universal) 396 362 70% 1% 4.02 3.75 4.27
10 YEARS Wasteland (Universal Republic) 391 372 86% 22% .384 356 4.09
YELLOWCARD Lights And Sounds (Capitol) 390 381 94% 26% 3.76 355 394
HAWTHORNE HEIGHTS Saying Sorry (Victary) 382 375 85% 19% 3.63 340 381
HIM Rip Out The Wings Of A Butterfly (Sire/Warner Bros.) 381  3.72 80% 17% 3.65 34 386
FOO FIGHTERS No Way Back (RCA/AMG) 377 377 84% 18% 373 3.70 3.76
DEATH CAB FOR CUTIE Crooked Teeth (At/antic/ 369  3.66 7% 15% 372 3.56 3.86
AVENGED SEVENFOLD Bat Country (Warner Bros.) 367 367 85% 29% 354 N 3.67
GORILLAZ Dare (Virgin) 362 362 92% 33% 3.68 in 3.65
HOOBASTANK If ! Were You /isiend/l0JMG) 3.62 - 69% 18% 3.69 3 3.89
SHINEDOWN | Dare You (Atiantic/ 361 342 53% 8% 347 3 n
NINE INCH NAILS Every Day Is Exactly The Same finferscope/ 3.60  3.61 85% 26% 362 329 392
DISTURBED Just Stop (Reprise/ 3.54 - 59% 1% 358 3.65 3,52
SYSTEM OF A DOWN Hypnotize (American/Columbia) 349 375 90% 32% 346 339 351
COLDPLAY Talk (Capitol) 346 330 90% 40% 350 346 354
HARD-FI Cash Machine (Atlantic/ 345 337 48% 12% 343 338 349
NICKELBACK Animals (Roadrunner/IDJMG) 342 336 87% 27% 347 319 3.15
PEARL JAM World Wide Suicide L/AMG) 342 327 64% 14% 3.50 3.64 338
SYSTEM OF A DOWN Lonely Day (American/Columbia)  3.35  3.55 69% 19% 339 k3| 3.57
WHITE STRIPES The Denial Twist (Third Man/V2) 332 352 84% 30% 3 3.35 351
FLYLEAF I'm So Sick (Octone/RCA/AMG) 332 32 63% 17% 327 313 342
SHE WANTS REVENGE Tear You Apart (Geffen) 3 3123 59% 20% 324 3.00 3.46
GODSMACK Speak (Universal Republic) 318 318 63% 19% 319 3.25 313
ROB ZOMBIE Foxy, Foxy (Geffen/interscope) 313 307 61% 16% 3.15 .27 304
YEAH YEAH YEANS Gold Lion (Dress Up/interscope) 303 296 64% 22% 319 3.04 N

Total sample size is 308 respondents. Total average favorabilily estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. Rate TheMusic.com results are not meant
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark

of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by
dedlabase Research, a division of Premiere Radio Networks.

Anatomy Of A Music....

Continued from Page 58

The White Stripes as long as it’s a
guitar-based record that will at least
be tolerated by a Disturbed, Slip-
knot or Metallica fan. Alternative
records get a much closer look here
than at a lot of other Active Rock-
ers.

“We have a heritage Rocker on our
flank, and there is no Alternative.
For us, Ozzy, GNR and Aerosmith
sound dated. Plus, we can’t beat our
heritage competitor by playing the
same music they do, so we don't.
The exception to that rule is Metal-
lica, because they seem to cross most
boundaries.

“Most of what’s coming out today
is congruent with Nirvana, Rage
Against The Machine, Sublime and
Metallica, so that’s how we align our-
selves, and because there is no Alter-
native, we can use some of that mu-
sic to broaden our appeal.”

Andrew praises the new Pearl Jam
song, “World Wide Suicide,” because,
he says, “It is the first song from this
band in about 12 years that actually
rocks.” He also likes 10 Years’ “Through
the Iris,” Wolfmother’s “Dimension,”
Sevendust’s “Failure” and Coheed &
Cambria’s “Welcome Home.”

WFNX/Boston

Alternative WFNX PD Max Tolkoff
says, “There’s generally a lot of yell-
ing and screaming, jumping up and
down, finger gestures and hand-
wringing. Most of this is done while
wearing nothing but undergarments.
You can usually hear the sound of wet
towels being snapped through the

door of my office — at least that’s
what the staff tells me.

“Asst. PD Keith Dakin, MD Paul
Driscol and Asst. MD Julie Kramer are
afraid to attend in person. [ have their
suggestions in writing. I let Keith
think he has some input, and then I do
what I want. If
Keith hates it, it
goes in automati-
cally. If Keith hates
it and Paul hates
it, it still goes in,
but not right away.
If Keith hates it,
Paul hates it and
Julie hates it, it
goes in within two
weeks. If T hate it
and Keith, Paul and Julie like it, it
never goes in.

“If I really, really, really hate it and
the three of them like it, it goes in
eventually. If all four of us like it,
something is definitely wrong. I then
call KITS/San Francisco PD Sean
Demery and ask him what I should
do. Whatever he tells me to do, I do
the opposite. It's usually correct.”

Tolkoff likes The Arctic Monkeys.
“My 81-year-old dad asked me about
them after reading an article in the
New York Times,” he says. He's also
into The Editors, Blackalicious, MC
Lars and The Vines.

About The Vines’ latest record, he
says, “It's such an obvious hit, but I'm
laughing out loud watching the for-
mat prove how stupid it is. The title
of the song is ‘Don’t Listen to the Ra-
dio,” so the rocket scientists who were
given the keys to a programming of-
fice are afraid their listeners are so
lame they’ll do what the song title

17

suggests. Eek!

Max Tolkoff

WEQX/Albany, NY

PD: Willcbee

MD: Nikki Alexander
SHE WANTS REVENGE
RED HOT CHILI PEPPERS

WHHLIAIhany, NY*
OM/PD: Lisa 8lallo
MD: ca(?onu
BUCKCHE|
RED HOT CHILI PEPPERS

KTEG/AIhuHIuerque NM*
OM/PD: BIlI
APO: Judi Cmroln
MD: Aaran “Buck” Burnett
13 WOLFMOTHER
1 BLUE OCTOBER
RED HOT CHILI PEPPERS

WBZY/Atlanta, GA*
PD: Chris Williams
APD: Aly Youl
18 SYSTEM OF A DOWN
7 SVSTEM OF A DOWN
4 SHINE UWN
3 SEVE
1 YHREE S RACE
RED HOT CHILI PEPPERS
FLY! L

10 YEA S
30 SECONDS TO MARS

WNNX/Atlanta, GA*
OM/PD: Leslie Fram
MD: Jay Harren
7 WOLFMOTHER
1 ROCK KILLS K|
RED HBB CHILl PEPPERS

SHINEDDWN
SYSTEM OF A DOWN

WAEG/Augusta, GA*
DM: Ron Thomas

: J.D. Kunes
RED HOT CHIL! PEPPERS
KROX/Austin, TX*
OM: JeH Carrol
PO: I:rm Sarsiow
MO: n
5 WEEZE|

5 ANGELS AND AIRWAVES
RED HOT CHILI PEPPERS

!lHFS/Bammom MD*
MD: Tm \llvgmhy

ANT FLAG

RED HOT CHILI PEPPERS
KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phllllp Klsh
MD: Darren Gaut
1 ANGELS AND AIRWAVES
1 SNOW PATROL

REO HOT CHIL) PEPPERS

RINOCEROSE

10 YEARS

NICKELBACK

DAMONE

.

WRAX/Birmingham, AL*

PO: Kun Wall

MD: M
30 SECUNDS 0 MARS
RED HOT CHILI PEPPERS
SNOW PATROL

KQXR/Boise, ID*

OM: Dan McCoIly

PD: Mal Dlahlo

MD: Jeremi S

RED HUT CHILI PEPPERS

WBCN/Boston, MA*
PD: Dave Wellinglon
MD: Dan D'8rien
23 PEARL JAM
2 ANTI-FLAG
RED HOT CHILI PEPPERS

WFNX/Boston, MA*
OM/PD: Max Tolkoft
APD: Keith Dakin
MD: Paul Driscolt

10 SUBWAYS

10 SNOW PATROL

7 JACK JOHNSON

] DMC I/JOSH TODD

LLOWCAR

RED HOT CHILI PEPPERS
ANGELS AND AIRWAVES
SHE WANTS REVENGE
AS FAST A

WBTZ/Burlington*
OM/PD: Matt Grasso
APO/MD: Kavin Mays
1 RACONTEURS
+ SNOW PATROL
1 THREE DAYS GRACE
RED HOT CHILI PEPPERS

WAVF/t:harlemn SC*
PD: Dave Rossi
D: Sizy 8o
2 YEAH YEAH YEAHS
RED HOT CHILI PEPPERS

WEEZER

PANIC! AT THE DISCD
WEND/Chariotte*
OM: 8rute Logan
PO/MD: Jack Daniel

1 AVENGED SEVENFOLD
WOLFMOTHER

ANGELS AND AIRWAVES
RED HOT CHILI PEPPERS

WKQX/CMunn, IL*

5 FORT MINOR /HOLLY BROOK
RED HOT CHILI PEPPERS

WAQZICincinnaii OH*

ANGELS AWAIRWAVES
RED HOT CHIL) PEPPERS

REPORTERS

Stations and their adds listed alphabetically by market

WXHK/(:Isvs|and OH*

APD Do
RED HDT CHILl PEPPERS

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

Z ANGELS AND AIRWAVES

RED HOT CHILI PEPPERS
THREE DAYS GRACE

WWCD/CnIur'nhus OH*

loy
“Andyman” Qavis
MO: Jack DeVoss

-FLAG
RED HOT CHiLI PEPPERS

KDGE/Dallas, TX*
PO: Duane Ocherty
APD/MD: Alan Ayo
1 THREE DAYS GRACE
WOLFMUYHER
ROCK KILLS KID
REO HUT CHIL) PEPPERS

WXEG/Dayton, OH*
OM: Tony Tiltond
PO: Sleve Kramer
APD/MD: Boomer

12 MUDVAYNE

7 RACONTEURS

7 THREE DAYS GRACE
4 DIS

T
RED HOT CHILI PEPPERS

KTCL/Denver, CO*
PD: Joe Bevllacqua

PO/MD: Nert
13 30 SECONDS TO MARS

RED HOT CHILI PEPPERS

CIMX/Detroit, Mi*
PD: Murray Brookshaw
APO: Vince Cannova
MO: Mat! Franilin

2 ;ICREE DAYS GRACE

1

RED HOT CHILI PEPPERS

KXNAFayetteville, AR
PO/MD: Dave Jackson

9 10 YEARS

8 PANIC! AT THE DISCO

7 ATREYU

6 WOLFMOTHER

5 LACUNA COIL

4 BLOODSIMPLE

4 ARCTIC MONKEYS

2 MATISYAHU
2 RACONTEURS

WYSKIFMdCri:hMrg VA

OM/PD. Johnson
APD/MD: l‘n Clarke
No Adds

KFRR/Fresno, CA*

PO/AMD: Jason Squires
ANGELS AND AIRWAVES
ROCK KILLS KiD

RED HUT CHILI PEPPERS

KKPLJFt. Collins, CO*
OM/PD: Mark Callaghan
MD: Boomer

BEN HARPER

RED HOT CHILI PEPPERS

WJBX/FL. Myers, FL*
PO: John Rozz
MD: Jetl ZIIn
1 THREE DAYS GRACE
RED HOT CHILI PEPPERS

WXTW/Ft. Wayne, IN*
2M 8ill Slum
RED H(JT CHILI PEPPERS

WGRD/Grand Rapids, Mi*
PO: .Iurvy |rrams

ANTI-F
RED HDT CHILI PEPPERS

WXNR/Greenville, NC*
OM: Bruce Simet
PD: Jeft Sanders
APD/MOD: Sull
7 THREE DAYS GRACE
RED HOT CHILI PEPPERS

KUCD/MHonolulu, Hi*
OM: Paul Wilson
PO: Jamie Hyatt
MD: Chris Sampaio
SHE WANTS REVENGE
RED HOT CHILI PEPPERS
SNOW PATROL
KTBZMouston, TX*
PD: Vince Rlcham
MD: Don Janizen
4 ROCK KILLS KID
3 RACONTEURS
1 THREE DAYS GRACE
RED HOT CHILI PEPPERS
WHZXIIndlanapnlns iN*
PO: Lenny Diana
MD: Michae! Young
6 THREE DAYS GRACE
REO HOT CHILI PEPPERS
WPLAI.Iadmnvnle FL*
om: GIII
POMD: Chad Chum|
RED HOT CHILI PEPPERS

wnla(/Johmnn City*
5 derMOmER

ANGELS AND AIRWAVES
RED HOT CHILI PEPPERS

WTZR/Johnson City*
OM/PD: Imu Clark

APD: Lok
ARCYIC MONKEYS

KRBZ/Xansas City, MO*
g!l’l Greg Bergen

APD:
MO: Jason Ulanet

RED HOT CHIL! PEPPERS
WNFZXnoxvilte, TN*
OM: Terry Glilingham

PD: Shane Cox

APD/MD: Valerie Hale

No Adds

KF]’E/LaIayqtls, LA*

APD/MD Ho uv Pride
RACON g URS
RED H[JT CHILI PEPPERS

KXTE/Las Vegas, NV*
PO: Chris Hlploy
MD: Carly Brown
12 BLOODSIMPLE
10 EVANS B UE
9 THREE DAYS GRACE
RED HOT CHILI PEPPERS

KDLD/Los Angeles, CA*
PD: Michael Stesie

MD: Mark Sove|
RINOCERQSE

KROGQ/Los Angeles, CA*
PD: Kevin Weatherty

APD: Gene Sandbloom

MD Lisa Worden

ATREYU
RED HOT CHILI PEPPERS

WLHSII.ouisville Ky*
PD Annm qu«ald

EURS
RED HOT CHILI PEPPERS

WMFS/Memphis, TN*
OM/PD: Rob Cressman

MD: Synnvov Nabors
REO HOT CHILI PEPPERS

WLUMMilwaukee, Wi*
PD/MD: Chris Calet
SYSTEM OF A DOWN
RED HOT CHIL) PEPPERS

WHTG/Mnnmnulh N*
PD: Mike &
APD/MD sEr;‘m Phillips

S
RED HOT CHILI PEPPERS

KMBY/Monterey, CA*
POMO: Konl? Allen
2 ANGELS AND AIRWAVES
2 SNOW PATROL
1 FLYLEAF
RED HOT CHILI PEPPERS

WKZOIM’xme Beach, SC
cKinney
APO/MD: Charley
SHE WANTS REVENGE
WOLFMOTHER
BLACKALICIOUS

TAKING BACK SUNDAY

RED HOT CHILI PEPPEBS
WRRV/Newburgh, NY*
PD: Andrew Boris

MO Bill Dann
9 EVANS BLUE

WROX/Norfolk, VA*

OM: Jay Michaeis

PO: Michele Diamond
NICKELBACK
ROCK KILLS KID

ANTH-FLAG
RED HOT CHILI PEPPERS
HODBASTAI

KQRX/Ddessa, TX
PD: Michael Todd

APD: Dre
17 RED HOT CHILI PEPPERS

KHBZ/0klahoma City, OK*
OM: Tom Travis
PD: Corbin Pierce
1 PANIC! AT THE DISCO
YELLOW!
RED HOT CHILI PEPPERS
THREE DAYS GRACE

W.IHH/OrIandn FL*
Pat Lynch

APD Rick Everstt

MD: Bnan chllerman

ATRE
2 THREE AYS GRACE
RED HOT CHILI PEPPERS

WOCL/Orlando, FL*
PO: 8obby Smith
1 AVENGED SEVENFOLD
RED HOT CHILI PEPPERS

KMRJ/Palm Spnngs CA
DM/PD: Thomas Mn ell

RED HOT HILI PEPPERS
THREE DAYS GRACE

KEDJ/Phoenix, AZ*
PD: Kevin Mlnmon
MD: Robin
ANGELS AND AIRWAVES

ANT
RED HOT CHIIJ PEPPERS

WXDX/Pittsburgh, PA*
'%IPD .Iolm Mouhma
1 RED HOTC ILI PEPPERS

WCYY/Portiand, ME

MD: 8rian James
REVELATION THEORY
RED HOT CHILI PEPPERS
HOOBASTANK

AS FAST AS

KNRX/Portland, OR*
PD; Mark Hamillon
APD: .Ialm- Cool
2 ROCK KILLS K|
RED )sfﬂT CHILI PEPPERS

WI_!RU/Provldunu, R+

APD Smn ﬂm
MD: Chris No
RED HOT CHILI PEPPERS

KRZ0/Reno, NV*
OM: Rob Brooks
PD: Melanie Flores
APD/MD: Tyler Randolt
1 ROCK KILLS KID
RED HOT CHILI PEPPERS

WDYL/Richmond, VA*
PO: Eric Kristensen
15 KOR

15 RACONTEURS
14 WOLFMOTHER

WHXL/Rlchmnnd VA*
DM: 8)i) Cahill
PD/MD: Casey Krukowski
8 FOD FIGHTERS
RED HDT CHILI PEPPERS
THREE DAYS GRACE

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: 8obby Sato
5 MATISYAHU
4 WOLFMOTHER
RED HOT CHILI PEPPERS

WZINE/Rochester, NY*

OM: Slan Mam

PD: Jeff Sott

8 THREE DA‘IS ance

1 DEATH CAB FOR CUTIE
RACONTEURS
RED HOT CHIL) PEPPERS
ROCK N’ ROLL SOLDIERS

KWO0D/Sacramento, CA*
DM/PO: Cnmss Johnsan
MD: Hill Jord:

18 Ancnc MDNKEVS

7

5 FALL 0UT BOY
3 GORILLAZ
RED HOT CHit| PEPPERS

KXRK/Salt Lake City, UT*
DM Alan Hague

: Artis Fufkin
RED HOT CHILI PEPPERS

KBZT/San Diego, CA*
PD: Gareit Michaels
APD: Mike Hansen

MD: Mike Halloran
2 BEDOUIN SOUNDCLASH
2 GNARLS BARKLEY
HANK WILLIAMS Ill
HANK WILLIAMS I
RED HOT CHILI PEPPERS

XTRA/San Die o CA*
PD: Kevin Staplelord
MD: Marca Collins
8 BLUE OCTOBER
4 SYSTEM OF A DOWN
RED HOT cmu PEPPERS

KITS/San Frantisco, CA*
PD Sean Deme
l'lﬂ Aaren
s STROKES
4 ANGELS AND AIRWAVES

RED HOT CHILI PEPPERS

KJEE/Santa Barbara, CA

wstﬂaIlahasses, FL w
PO: Eddis euumz OM: Je

MD: Dave Hanacek PD: Gug Slmnn
% REDFOT ChlL PEPPERS MD: Kirs!
FLAMING LIPS 4 RED HDT cmu PEPPERS
STROKES 2 BURN SEASON
YELLOWCARD
WSUN/Tampa FL*
.
WTZB/Sarasnla FL 17 RACONTEUHS
PD n 13 ACADEMY S, .

10 ANGELS AND AIRWAVES
gﬁngm cH['JLI — 8 TAKING BACK SUNDAY

THREE DAYS GRACE WRWK/Toledo, OH*

3 PO: Dan McClinfock
Choice ARemative/Satellie | Ap/MD: Caratyn Stone
PD .Iusim Praqor

i, No Adds
tg w(JM f;IRST TU LAST WJZ)/Traverse City, Mi

OM: rll Hurlvy Rose

13 YELLOWCARD PO/MD: Chad Barron
9 NINE BLACK ALPS RED Hm CHILE PEPPERS
8 DRESDEN DOLLS
8 MY CHEMICAL ROMANCE KFMA/Tucson, AZ*

PD: Matt Spry

Sirius Alt Nation/Satellite MSD Bﬂ? ggnbpl 0
[ I
%‘ m:n"nslﬂ':: i RED HOT CHILI PEPPERS

MD: "Tﬂ;d E(IS“ ai SHINEDOWN
A
RED HOT CHILI PEPPERS KMYZ/TuI:a (Jl(
PO: Amber

XM Ethel/Satellite RED HOT cmu PEPPERS

MD: Erik Range .
14 WOLFMOTHER WPBZJW.‘PaIm Beach, FL
PD. John D°Conneil
10 NIGHTMARE OF YOU WD: Nik Rivers
o *('JAF"&)OSUS‘V YEAH | "5 ANGELS AND AIRWAVES
9 gm%‘[’rﬁy 1 ROCK ‘N’ ROLL SOLDIERS
HETDAR SP'LL Q%IPFH%HIU PEPPERS
8 ANTI-FLAG

8 CLAP YOUR HANDS SAY YEAH

WFXHISavannah GA
Susan Groves
PIJ - Dustin Matthews
5 RED HOT CHILI PEPPERS

wwnc/Washmgmn Dc*

APD/MD Donlulls Flynn
RED HOT CHILt PEPPERS

WBSX/Wilkes Barre, PA*

1 10 YEARS OM: Jim Dorman
1 RACONTEURS PO: s Ligd
MD: James Mckay
KNDD/Seattle, WA* RE)% HoT CHILI PEPPERS
D e AREE DAYS GRACE
7 EAGLES OF DEATH METAL
WSFM/WIImmqlon NC
RED HOT CHILI PEPPERS WM Wiimington,

2 DEPECHE MODE
4 RED HOT CHILI PEPPERS

KORNSIPnnﬂleld MO
3 MATCHBOOK ROMANCE

risien Bergman
MD Shadow Willlams
6 RED HOT CHILI PEPPERS

KPNT/S! ans MO*

——
ER: Tomeny Mot MEDBIABASE

ORNONE
s
s osemue | o eperer
H HILI
THREE OAYS GRACE Total Repo
WKRI cuse, NY* 77 Total Monitored
PD: Scott Pstibone L  n»
‘””“" fimhce 16 Total indicator

SEETH|
RED HOT CHILI PEPPERS
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RR TRIPLE A TOP 30 INDICATOR

April 7, 2006

WK WEE  ARTIST TITLE LABEL(S) S AATS
1 0 BEN HARPER Better Way (Virgin/ 838 +20
2 2 JACK JOHNSON Upside Down (Brushfire/Universal Repubiic) 719 -67
5 o KT TUNSTALL Suddenly | See (Relentless/Virgin/ 653 +68
3 4  SUBDUDES Papa Dukie & The Mud People (Back Porch/Narada/EMI) 575 -54
4 5  BETHORTON Conceived (Astralwerks/EMC) 560 -58
7 e SHAWN MULLINS Beautiful Wreck (Vanguard) 555 +9
6 7  DAVID GRAY Tell Me Something (Hospital Food) (4 TO/RCA/RMG)/ 546 21
g8 € DEATHCABFORCUTIE Crooked Teeth (Atiantic) 529 +2
9 0 BRANDI CARLILE What Can | Say (Red Ink/Columbia) a1 +23
1" 10  DONALD FAGEN H Gang (Reprise/ 406 -8
12 11 TRAIN Cab (Columbia/ 403 -5
15 @ MAT KEARNEY Nothing Left To Lose /Aware/Columbia) 390 +36
13 13 JACKIE GREENE I'm So Gone (Verve Forecast/VMG) 387 -1
19 @ LITTLE WILLIES Roll On (Milking Bul/ EMC) 368 +35
10 15  DAVID GILMOUR On An Island (Columbia/ 366 -51
17 16 RHETT MILLER Help Me, Suzanne (Verve Forecast/VYMG) 340 -6
16 17 AUGUSTANA Boston (£pic/ kK] A7
@  GOMEZ How We Operate (ATO/RMG) 324 +98
18 19 VAN MORRISON Playhouse (Lost Highway/ 323 17
22 @ JAMIE CULLUM London Skies (Verve Forecast/VYMG/Universal) 305 +6
20 21 MICHAEL STIPE In The Sun (Warner Bros./ 304 -15
23 @ BLACK REBEL MOTORCYCLE CLUB Shuffle Your Feet (RCA/Red Ink) 295 +8
14 23 COLDPLAY Talk (Capitol) 292 -16
26 @ TREY ANASTASIO Tuesday (Columbia/ 281 +20
24 25 MY MORNING JACKET Off The Record (ATO/RCA/RMG) 281 1
21 26  SUSAN TEDESCHI Evidence (Verve Forecast/VMG)/ 265 -38
27 @ TEDDY THOMPSON | Should Get Up (Verve Forecast/VMG/ 263 +12
30 @  FRAY How ToSave A Life (Epic/ 258 +26
28 @ SONYA KITCHELL Let Me Go (Velour/ 255 +20
@ UMPHREY'S MCGEE Women, Wine And Song /SCl-ﬁde/ity} 254 +29

TOTAL WEEKS ON  TOTAL STATIONS/
AU[()IOE;CCE CHART ADDS

9807 8 51/0
7736 12 42i0
5384 5 am
5515 12 410
6282 14 40/0
4200 12 36/0
3558 12 3on
3689 10 3210
3142 7 35/0
4525 10 3310
3034 13 19/0
174 5 251
2984 6 35/0
4812 3 322

221 7 2710
3189 12 3210
3365 10 2611
2923 1 3814
3446 8 330
1205 3 2710
1192 7 2000
2128 3 2710
1721 16 210

152 4 2210
2132 1" 23n
1319 1" 231
1945 9 2710
1168 3 211
3453 2 3on
2198 1 28J0

54 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 3/26 - Saturday 4/1.
© 2006 Radio & Records

MOST ADDED’

ARTIST TITLE LABEL(S) ADDg
ERIC LINDELL Give It Time (Aligator/ 13
RED HOT CHILI PEPPERS Dari California (Warner Bros.) 12
GUSTER One Man Wrecking Machine (Rgprise) 9
SNOW PATROL Hands Open (A&M/Interscope) 1
CHRIS ISAAK King Without A Castle (Reprise/ 1
EOWIN MCCAIN Gramercy Park Hotel (Vanguard) 6
MARK KNOPFLER... This Is Us (Nonesuch/Warner Bres.) 6
MOST
INCREASED PLAYS
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
GUSTER One Man Wrecking Machine (Reprise/ +155
GOMEZ How We Operate (ATO/RMG) +98
OONAVON FRANKENREITER Move By Yourself {Lost Highway) +11
KT TUNSTALL Suddenly | See (Relentless/Virgin) +68
JAMES BLUNT High (Custard/Atlantic) +62
RACONTEURS Steady, As She Goes (7hird Man/V2) +60
EDWIN MCCAIN Gramercy Park Hotel (Vanguard) +58
WORLO PARTY What Does It Mean Now? (Seaview/ +50
JOHN BUTLER TRIO Betterman (Lava/Atiantic) +49
NEW CARS Not Tonight (ElevenSeven) +43
SYNDICATED
PROGRAMMING
Added This Waek

World Cafe - Dan Reed 215-898-6677

No adds reported this week

Acoustic Cafe - Rob Reinhart 734-761-2043
MASON JENNINGS Be Here Now

PETER MULVEY You And Me And The Ten Thousand Things

WAPS/Akron, OH

1 Gt
1 SNOW PATROL

KNBA/Anchorage, AK

OM/PD: Loren Dixon

MO; Danny Preston
CHICAGO BLUES REUNION
DONAVON FRANKENREIT! R
NORTHEY VALENZUELA

WQKL/Ann Arbor, Mt
PO: Brad Savage
MD: Mark Copaland

2 NEW

CARS
1 JOHN BUTLER TRIO

KSPN/Aspen CO
PD/MD: Sam Schol
2 cmu s
1 SNOW PATR

WZGC/Atlanta, GA*
PD: Michelle Ennu
APD: Chris Bnnnun
MD:; Mar ot Smith
HED MO GO PEPERS

KGSR/Auslm x*

ETTY|
3 DEL CASYILLU

KUT/Austin, TX
PO: Hawk Mendenhall
MD: Jetf McCord

7 BUOOS BAND

5 BETTYE LAVETTE

§ SUSAN TEOESCHI

4 MY MORNING JACKET

4 FLAMING LipS

2 JAMES HUNTER

WRNR/Baltimore, MD
Waugh

RED HOT CHILI PEPPER..

WTMDIBaItlmnre MD
Mlku “Matthews™ Vasilikos
5 an LER
1 STRAYS nou T SLEEP
1 SNOW P/
MARK KNOPFLER & EMN'YLOU HARRIS
ERIC LINDELL
RED HOT CHIL| PEPPERS
WORLO PARTY

KLRR/Bend, OR
OM/PD: Doug Donoho
APD: Dori Donoho
MAT KEARNEY
EDWIN MCCAIN
GUSTER

KRVB/Boise, |10*
DM/PD: Dan McColly
MD: Tim Johnstone

1 GUSTER

1 SNOW PATROL
WBOS/Boston, MA*
OM: Buzz Knight
PO: Dave Douglas
MD: David Ginsburg

\4 GUSTER

KMMS/Bozeman, MT
OM/PD: Michelie Wolfe
No Adds

KYSL/Breckenridge, CO
PO: Tom Fricke
MD: TJ Sandars
3 DONAVON FRAN ENRE/
MARK KNOPFLER & EMMVLOU HARRIS

| RED MOT CHILI PEPPERS

WNCS/Burlington*
PD: Zeb Norris
MD: Jamie (:anlluld
T WOOD BROTHERS
DORAVON TANKENREITER
SNOW PATROL
J0SN BUTLEA TRIO

WMVY/Cape Cod, MA
PD: PJ Finn
2 GUSTER
2 SCOTT MILLER & COMMONWEALTH

WCODICharIesmn. SC*

Ron Ilow
DAVE answs BAND

0
COWBOV MOUTH
EDWIN MCCAIN
U
JACK JOHNSON
TRAIN
TRACY CHAPMAN
DAVID GILMOUR
NEW CARS
BONNIE RAITT
DANNY TATE
JOHN MAYER TRIO
JOHN HIATY

RBax

__:_444_____,_.\,15

0AR
DIRTIE BLONDE
DONALD FAGEN

NEIL YOUNG

BRYSON JENNINGS
WNRN/Charlottesville, VA
OM: Jeff Reynolds

PD: Michael Fnund
"zDG ﬂaz Tupelo

| DANIELLE HOWLE

1 DANNY TAT
1 RED NOT CHKL! PEPPERS
1 WORL

WDO0D/Chattanooga, TN*
OM/PD; Danny Howard

MD: Brad Steiner

+ FALL OUT BOY
D HOT CHIL pEpPERS

WXRT/Chicago, IL*
OM/MD: John Fameda
PD: Norm Winer

2 YEAH YEAH YEAHS
XED MO Crr bEprens
MY MORNING JAGKET

WCBE/Columbus, OH
OM: Tammy Allen
PD: Dan Mushalko
MD: Mamll Brennan
6 CASSANORA WILSON
6 ERIC LINDELL
3 RACHAEL SAGE
3 OANIELLE HOWLE
3 GOTAN PROJECT
3 JOSHRITTER

REPORTERS

Stations and their adds listed alphabetically by market

WMWV/Conway, NH

PD/MD: Mark Johnson

No Adds

KBCO/Denver, CO*

PD: Scott Arbough

MD: Mark Abuzzahab

1a vounEsg MOUNTAIN STRING BANO
Lo

RED HOT CHILI PEPPERS

KHUM/Eureka, CA
OM: Clift Berkowitz
PDM Mike Oronkers

3 TOM RUSSELL

T "a
om: Mlku m Dog™ Kapel
lly

LIT'TLE WlLLIES
GUSTER

WFIV/Farragut, TN
OM: Brian Tatum

JAMES BLUNT
INXS

RED HOT CHllI PEPPERS

KOZT/Ft. Bragg, CA

PD: Tom Vam

APD/MD: Kate Hayes
E VAR KNOFFLER & EMMYLOU HARRIS
5 CHRIS ISAAK

WEHM/Hamptons, NY
PO: Brian Cosgrove
MD: Lauren Stone

2 SHERYL CROW

2 JAMES HUNTER

WWVVHilton Head, SC
OM: Susan Groves

PD: Gene Murrell
1 RACONTEURS
1 EOWN | MCCAN

16GUS
! DOMAVON FRANKENRE(TER

KSUT/ignacio, CO
PD: Steve Rauworth
MD: Stasia Lanier

3 ERIC LINDELL

%ﬂsnnmanapohs IN*
APD/MD: Laura Duncan
2 RACONTEURS
RED HOT CHILI PEPPERS.
JAMES BLUNT

KMTN/Jackson, WY
PD/MD: Mark “Fish” Fishman
5 PEARL JAM
1 GHARLATANS UK
1 ERIC LINDELL
1 SNOW PATROL

KTBG/Kansas City, MO
PO: Jon Hart
MD: Byrnn Johnson

WEBK/KIIIInqlon VT

nch Terricciano
DAVID

CNICAGO BLUES REUNION
CHARLATANS UK

KOHO/Leavenworth, WA
OM/PD: Emie Rodriguez
MD: Brad Petil

SIA

LITTLE WILLIES

DEREK TRUCKS BAND

ERle LiNoE

OONAVON FRANKEMREIYER
AMERICAN CATAPI
HAEL SAGE

KROK/Leeswlle LA
OM; Rick Bamickel
Pumn Sandy Blackwell

G C
1 AMIMAL LIBERAT!OM ORCHESTRA
8 EDWIN MCCAIN

7 JOHN BUTLER TRIO

5 ROSANNE CASH
WFPK/Loulswlle KY

OM: Brian Conn
PD: sn%mun

WMMM/Madison, WI*

L
RED HOT CHILI PEPPERS
KTCZ/MinneaEulis. MN*
PO: Lauren MacLeash
APD/MD;‘Mike Wolt

WZEWIMoblle ALY
OM/PD: Tim Camp
MD Laa Ann Xonik

WBJBIMonmnuth. N
OM: Tom Brennan

PD: Rich Robinson

APD: Len 2accari

MD: Jeft Raspe

HED nor CHILI PEPPERS

MATIHEW SWEET & SUSANNA HOFFS
SNOW P

CHRIS o

NORTHEY VALENZUELA
KPIGIMonterey CA
DM: Frank Caprista
PO/MD; Laun Ellen Hopper
APD: Alleen Mac rYA
5 SCOTT MILLER & COMMONWEALTH
3 ERICLINDELL
3 AATAM £ SROOVE CLUB
WRLT/Nashville, TN*
DMéPD David Hall

R TRIO
ANIMAL lIBERATION ORCHESTRA
EACONYEUR
GUSTER

WFUV/New York, NY
PO: L‘hu:k SInulmn

GONZALEZ
MATTHEW SWEET & SUSANNA HOFFS
DAVID FORD

WRSI/Northamplon, MA
PD: Sean D'Mealy
MD: Johnnuglmphls

MINUS 5
OONAVON FRANKENREITER
MARK KNOPFLER & EMMYLOU HARRIS

KDBB/Park HIII: MO
amp
APIJ Glonniu

7 GusreR
WXPN/Philadelghia, PA
OM/MD: Dan Ree:
PD: Bruce Warrsn
2 NEW CARS
2 JAMES HONTER
BEN HARPER

WYEP/Pm:burqh PA
PD: Rosumary Welsch
MO: Mike Saute

JOHN BUTLER TR|0
RICHARD ASHCROFT
DEL CASTILLO
CHARLATANS UK

WCLZ/Portiand, ME
PO: Harb
MD: Brian James

CHAIS 1SAAK

KINK/Portland, OR*

PD: Dennis Constantine

APDIMD Knvm Welch
5 SNOW PATROL

RED NDT T eHil PEPPERS

WX!W/P(JI‘tSmnuIII,I NH*

INTER
DONAVON FRANKENREITER
CHAD HOLLISTER BAND

DW’PSGL/“Pm:ghkeepue NY
PD: Jim

MD: Rick chnolda
RED HOT CHILI PEpPERS
ERIC LINDEL

WBCG/Punta Gorda, FL
7/{!0 G. Mlchul l(ualmu
? CHARLATANS UK
5 MichAgL ToLCHER
1 JULIA OTHMER
1 ER(C LINDELL
1 ABBOTFINNEY

KSOY/Rapld City, SD
D chad Carison
e

SIA

KTHX/Reno, NV*
PD: Rob Brooks
APIJ/MD: Daves Herold

KENZJSaIt I.al(e Clly, ur
o HOT Gt PRppeRS

KPRI/San Diego, CA*
OM/PD: Boh Burch

4 SNOW PATROL
RED HUT CHILI PEPPERS

KFOG/San Francisco, CA*

5 CHRIS ISAAK
2 MARK KNOPFLER & EMMYLOU HARRIS
RED HOT CHILI PEPPERS

KPND/Sandpoint, ID

OM/PD: Dylan Benefield

APD: Norm McBride

MD; Dians Michaels
ERIC LINOELL

KBAC/Santa Fe, NM
PD/MO: Ira Gordan

RACONTEU
ERIC LINDELL
KRSH/Santa Rosa, CA*
PD/MD: Pam Lnn!
1 CHICAGO BLUES REUNION
GUSTER

RACHAEL SAGE
ALEJANDRQ ESCOVEOO
BRANDI CARLILE

DMX Folk Rock/Satellite

9 SHERYL CROW

Music Choice Adult Altemative/

7 CORINNE BAILEV RAE
5 GUSTER

5 CAREY OTT

4 EDWIN MCCAIN
4 0ASIS

Sirius §, el:trum/Satelllte
PO: Gary Schoenwett
MD: Jessica
2 ERIC LINDELL
1 MATTHEW SWEET & SUSANNA HOFFS
CHRIS ISAAK
JOMN BUTLER TRIO

XM Cafe/Satellite
PD: Bill Evans
MD: Brian Chamberiain
& BETH ORTON
5 8ETH DRTON

MATTHEW SWEET & SUSANNA HOFFS
MARK KNOPFLER & EMMYLOU HARRIS
CHRIS ISAAK

MATTHEW SWEET & SUSANNA HOFFS
MATTHEW SWEET & SUSANNA HOFFS
CONCRETES
CONCRETES

KEXP/Seattle, WA
OM: Tom Mara
PO: Kevin Cole

8 TOM BROSSEA!
MURS AND 9TH WDNDER
EIGHTEENTH OAY OF MAY

MON FRERE
JETS OVERHEAD

KMTT/Seattie, WA*
PD: Shawn Stewart
APD/MD: Malm.!onas

7 DAVID GILM
RED HOT CHILI PEPPERS

WKZEISharun 4]

WEST
8 HV LEE & THE MINDLESS
8 STRAYS DON'T SLEEP
8 SONYA KITCHELL

wucwﬁrlndale NC
PD: Ele Ell
APD/MD mmn Anderson

PINMOMKEY
VINES
DRIVE-BY TRUCKERS

PETER MULVEY

LUS

ESSEX GREEN

CHRIS WHITLEY

TOMMY KEENE

JAMES HAND

DANIELLE HOWLE

ERIC LINDELL

GUY DAVIS

ERIC ANDERS

OECEMBERISTS

GUTAM POREOJECT

DAROL ANGER'S REPUBLIC OF STRINGS

SPIRIT OF GUTHRIE

sg?m & THE ZVOECO CHA-CHAS

N L.

BLUEGROUND UNDERGRASS

WRNX/Springfield, MA*
PD: Dnnnlc Moorhouse
CHARLATANS UK
SNOW PATROL
RACHAEL SAGE

KCLC/St. Louis, MD
PD: Rich Reighard
MP: Stave Chenoweth

SIA
7 BUILT TO SPILL
7 GUSTER

KFMU/Steambnal Sprinus. co
PD/MD: John Johnst

1 RED HOT CHIL) PEPPERS

1 SNOW PATROL

KTAO/Taos, NM
OM: Mitch Millsr
PD: Brad Hnukmayer

MD: Pad
7 RED HO CMILI PEPP
g ANIMAL LIBESFIATION ORCHESTRA
5 EH\C LIMDELL
5 RACHAEL SAGE

KWMT/Tucson, AZ*
OM/PD: Tim Richards
APD/MD Blaku Rogers

HAR
SONVA KITCHELL

WVODIWanchese NC

MD: Tad Abbey
10 AUGUSTANA
10 GOMEZ
10 DRIVE-BY FRUCKERS
10 RED HOT CHILI PEPPERS
10 ERIC LINDELL

WXPK/White Plains, NY

PD: Chris Herrmann

APD/MD: Rab Lipshutz
RED HOT CHILi PEPPERS
MARK KNOPFLER & EMMYLOU HARRIS
CHRIS ISAAK

WTYD/Williamshurg, VA
PO: Tom Davis
MD: Amgmuar

GRACE POTTER

MEDIABASE
*Monitored Reporters
78 Total Reporters
24 Total Monitored
54 Total Indicator
Did Not Report, Playlist

Frozen (1):
WUIN/Wilmington, NC

J
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Solid As A Mountain

KMTT/Seattle celebrates 15 Years

“MTT (The Mountain)/Seattle was one of the first stations
to adopt the then-emerging format that would come to be

known as Triple A. At the time of its launch in 1991 there were
only a few examples of successful stations that demonstrated
that an intelligent and thoughtful mix of music and information
for adults could be a formidable force in the right market.

The Mountain — which has been owned
by Entercom since it signed on — was es-
sentially the brainchild of Chris Mays, who
programmed the station until her departure
near the end of 2005. This week I talk with
her (see the “Chris Mays Remembers” side-
bar), as well as current PDD Shawn Stewart,
about the evolution of The Mountain and
what the future holds for this successful
Triple A radio station.

Says Mays of Stewart, "I am very pleased
that she got the shot at PD. Shawn has the
ability and the skills, and she is ready to take
over. I am honored to have been the one to
help her in that development. The station
is in very good hands with her.”

Stewart began her radio career at Alter-
native KREV & WREV (Rev 105)/Minnceap-
olis. Her next stop was in Philadelphia, at
public radio Triple A juggernaut WXPN as
Asst. PD. When she moved to Seattle the
plan was to work for Amazon.com, which
she did for a while, but she was also doing
weekends and fill-in at KMTT. She now has
six years under her belt at the station.

I talked with Stew-
art as she and her staff
were preparing to cel-
ebrate The Mountain’s
15th anniversary. For- |
mat veteran Haley
Jones had just been
named new Asst. PD/
MD and midday host. |
Add inrecently named §
GM Melissa Forrest
and Promotion Direc-
tor Jennifer Orr, and
we are talkin” some serious girl power.

Shawn Stewart

R&R: How are things going now that you're
the PD at The Mountain?

$S: It’sbeen crazy and fun. It’s weird how
people’s perceptions change. Whereas be-
fore you might run into someone in the hall
and have a light conversation, now every-

thing is so serious and so businesslike. 1
have to remind folks that it is still just me.
R&R: [ was talking to Chris Mays about how,
after 15 years, the basic philosoply of the sta-
tion hasn’t changed much at all.
SS: The core values of this station have al-
ways remained stable and focused, and that

Mou?:lam

is one of the main reasons why The Moun-
tain has such strong brand recognition. A lot
of things have changed over the past 15 years,
but our commitment to the music and to the
community has not changed in any way.

Itis interesting when you look at the evo-
lution of a radio station through its slogans.
"' A passion for the music” is one that we had
for a very long time, and that is one of the
best ways to describe how this station feels
on the inside.

Sure, we are all dedicated to creating a
successful and profitable radio station, but
all of us who work here are really excited
that we can accomplish that in tandem with
our love for music.

R&R: It's interesting that the station built
itself on the progressive rock heritage of the mar-
ket right at the time that the grunge scene was
erupting.

SS: At the time we launched, our slogan
was “Rock without the hard edge.” It was
important to recognize that noteveryone in
Seattle was caught up in the grunge move-
ment and that there were other styles of rock
that had a real fan base here. The Mountain
becoming the outlet for that created strong
bonds very early on with some listeners
who are still with us today.

RR TRIPLE A

| JOHN SCHOENBERGER

jschoenberger@radioandrecords.com
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- tain in 1991, it was pre-deregulation, and we were still in

Chris Mays Remembers

KMTT (The Mountain)/Seattle was the brainchild of Chris Mays back
in the early "90s, and she was intimately involved with many aspects of
the station, going from PD to Station Manager to GM, e Z
until her departure at the end of 2005. Below are her
thoughts about the station.
When | first came up with the concept for The Moun-

the era when a company could only own seven AMs and

seven FMs nationally. The station was one of Entercom’s

seven FMs. It was an Easy Listening station, KBRD (K-Bird),

at the time. Michael Donovan was just in from Chicago !

as the new GM, and they were interested in doing some-

thing different with the station but weren’t sure what.
Rich History

Seattle had a rich history of Progressive Rock stations leading up to The Moun-
tain. When | first came to Seattle in 1981 | worked for a legendary Progressive

Chris Mayé

~ Rock station called KZAM. It ultimately switched to AC as KSLY with me as PD.

There was another successful Progressive station in the market, KEZX,
which my ex-husband, Peyton Mays, had flipped from Beautiful Music to fill

. the void left by KZAM. That lasted until the fall of 1989.

So at the time | was discussing options with Entercom, there was no Pro-
gressive Rock station left in the market. | felt that you could take that rich
history of music and audience and build on it with a slightly different type
of station. The idea was to take the things | had learned and used at AC
radio and adapt them to an adult Rock-type station.

| felt that if you gave a station some real air personalities — like a morn-
ing show, for example — and if you gave it the marketing, research and pro-
duction muscle that Progressive stations never had, you could come up with
a successful formula for the competitive landscape of the '90s. The idea
was to make the station have more going for it than just the music.

The Mountain represented a different kind of sound, a blues, rock and
folk tradition, with artists like Bonnie Raitt, Tom Petty, The Rolling Stones
and Bruce Springsteen. Plus, there were already acts like The Indigo Girls
out there that represented an equally important new singer-songwriter move-
ment that was just getting underway.

Core Values

In addition, we saw the need for community involvement early on. We felt
that we had to develop benchmarks that we could rely on over time. At about
the time The Mountain was launching, Rush Limbaugh and a few others
were starting to come on strong as voices for the conservative side. We
decided to take a more liberal approach — not an extremely radical, hippie-
type position, but certainly something to the left of the center.

The most logical first move was to become the green station, the one that
~ stood up for the environment. That was a bit gutsy, with the logging and
flshlng industries so big in the area, but | felt there were enough people
concerned about the environment that it made sense for us to be that voice.
We expanded from there.

It was about having core values — musical integrity, supporting environ-
- mental issues, giving back to the community via local charities and stand-
ing up for women's rights. | encouraged our jocks to be more than just an-
nouncers and to express their feelings and beliefs about these things.

We aiso instituted a number of events and action groups to support these

causes. Besides the Wilderness Society, everything was focused on a local

Continued on Page 68

THE GANG’S ALL HERE (wel, most of them.) Here is most of the current programming and
promotions staff of KMTT/Seattle. Pictured are (I-r) Jennifer Orr, John Fisher, Marty Riemer, Haley
Jones, Miles Peterson, Shawn Stewart, Mike West, Jason Parker, Amanda Thorne and Chris Kellogg.
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What is interesting, though, is that over
time we have come to embrace the best of
the grunge music that was forged back then.
To some extent, the sound that was so edgy
and foreign back then has moved a bit clos-
er to the center. Plus, over time adults have
learned to appreciate what the movement
was all about.

Further, as we are trying to attract young-
er adults to the station, this is the music that
was central to their tastes 10 or 15 years ago.

R&R: The station was also fortunate in its
early years to see a tremendous number of great
new artists emerge who blended well with the
library of core artists it launched with.

SS: That’s very true. Plus, today we are
seeing so many younger artists who are
looking past hip-hop — and even the

www americanradiohistorv com

grunge stuff — and are reaching back to
earlier generations for inspiration. Not only
does this give us some great new music to
mix with our library, it is another way to
invite younger adults to tune in.

There is also a sizable segment of young
adults who genuinely want to learn about
the artists who have inspired this new gen-
eration of singer-songwriters. They appre-
ciate how good they were and, in many cas-
es, still are.

R&R: From a musical point of view, there
is no lack of choices out there for you to pro-
gram on your station. In fact, I'll wager that
you'd like to play more music than you do, if
you could.

Continued on Page 68
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BY ERICA FARBER

. ason Shrinsky is a telecommunications specialist. He served as Attorney-Adviser to the
Complaints and Compliance Division of the Mass Media Bureau of the FCC, then entered
private practice.

Over the years Shrinsky has represented telecommunications clients before the FCC in
a variety of matters. He also owns radio and television stations, giving him a unique
perspective on broadcasting from both regulatory and operational standpoints.

Getting into the business: “My senior year in law school I did an internship at the FCC.
Upon graduation, I was offered a full-time position there, which I accepted. I started in the fall
of 1961, during my senior year of law school, and left in April of ‘64 to enter the private sector.”

On the changes in the broadcast business: “They say that the more things change, the
more things stay the same. When I was a clerk at the FCC and still in law school, the hot issue

was payola and the fixing of game shows on television. Fast-forward some 40 years, and we have
the attorney general of New York crying out that payola is running the world. It seems that
every decade there is someone who sees this as a hot topic, and here we go again.”

Why payola is a hot topic: “Payola is a hot-button topic from a political standpoint because
you're dealing with an industry regulated by the federal government. We've had congressmen and
senators who think their children are paying too much for

concert tickets and figure that's because somebody is doing
something wrong.

“As in every industry, some people try to take advantage of
the system. But, by and large, broadcasting is a healthy industry
run by businessmen and -women of high caliber. For whatever
reason, Spitzer has taken on the recording industry, feeling that
they have done a lot of bad things, and he is trying his best to
pressure the FCC into doing something with respect to payola.”

Defining payola: “Payola is fairly simple: The FCC has
sponsorship-identification rules: If I, as a radio operator, am paid

to make a commercial announcement, I have to let people know
that I have been paid. The extension of that goes to music. If I,
as an owner or employee of a station, am given something —
whether it’s a trip to Las Vegas or a new computer — in
consideration for playing a song and I don't play a disclaimer
before or after that song saying that it was paid for by XYZ
Recording Company, that would constitute payola.”

Thoughts about the Entercom complaint: “The suit is coming
out of left field. What Spitzer is basically saying is that, while the
record companies and certain individuals have participated in fraud
and bribery, which is against New York State law, he has no
jurisdiction with respect to payola or allegations of payola because
that’s within the jurisdiction of the FCC, but he seems to be trying to
prod the FCC into doing something to back up his case. “

How the FCC feels about this issue: “Certain senators have
been putting pressure on them for the last several years. Spitzer brought this action and put out
a press release saying, T sort of hope the FCC will do something’

“Segue back to the ‘70s, when the FCC decided to have open hearings. At that time they
subpoenaed concert promoters, a number of whom retained me to represent them. The deal back
then was that concert promoters were pressuring stations into giving them free advertising for
artists. I spoke to the people in charge of the hearings and said, ‘Nothing is going to come out of
these hearings because theyre open. No one is going to go on an open record!

"After five days of nobody being willing to answer any questions under oath, they decided to
drop the whole thing. What will happen here is anybody's guess. My feeling is, based upon
precedent, that the FCC may hold hearings. That's what Congress does all the time because it
takes the pressure off. If the FCC does have hearings, I would encourage them not to make them
open, if they really want these hearings to be fact-finding.”

The effect of the controversy on the relationship between radio and the record
industry: “There is no balance when government is on the other side, and I say that as a citizen
and as someone who has practiced before the FCC for years. The agency has always been
responsible. I don't think it has ever gone out of its way to harm people. They told you the rules
and how you're supposed to govern yourself.

“But now you have a politician who has tremendous ambition. He has gone after an industry
that's very prominent in his state, the recording industry, and frightened them to death because
they are now public conglomerates. Many have foreign ownership, and these people are
frightened of authority and caved in. Now he’s thinking, T've gotten on the labels’ case, and now
I've got to get the FCC to burn down the houses of the broadcasters!

“It’s overkall. It impacts publications like yours. There is nothing intrinsically wrong with
having a publication that accurately reports what music stations are adding. You and I both know
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JASON SHRINSKY

Partner, Kaye Scholer LLP

that there are stations that don't have the money for research and callout, and you're doing them a
service.

“Now there’s an assumption that Spitzer has put out there through his allegations that
everything being reported is wrong and that it's being paid for. If that was the case, all the radio
stations would be out of business because they would be playing the wrong music. If you go into
any industry where there are thousands of owners, you will find isolated instances of abuse. But
that doesn't taint the whole industry, and that doesn’t mean that there are a bunch of bandits
stealing from the public.”

Radio’s biggest challenge: "Dealing with consolidation and with the day-to-day aspects of
running a public corporation vs. a private one. In the early days everybody was private. Today,
everybody’s public. Everybody has to worry about the fourth quarter, the third quarter, the
second quarter. Everybody’s worried about the young man or woman who just graduated from
business school and now knows everything about radio and tells you what you should ean, what
you shouldn’t earn and that it's a bad business.

“I find it fascinating that in the radio industry you have 30% to 50% returns on a dollar and
people are saying that it's not a good business, that it’s flat and not growing. There aren't five
industries in the world that have those operating margins.

“The other challenge today is satellite radio. Radio needs to
hire full-time PR people. Sirius and XM won't make money for the
next 4,000 years, they're paying bundles for product, and yet they
are the darlings of the analysts. Terrestrial radio, on the other
hand, has good companies earning good margins, but analysts
damn the terrestrial sector and sing the praises of two companies
that have no profit model.

“The biggest challenge today, whether it’s the broadcaster, the
rep or the periodical, is to have people out there beating the drum
and saying that radio is a good business and a good industry, that
it serves the public and does all these wonderful things, in order to
neutralize all this negativism we keep reading.”

Something about the FCC that might surprise our readers:
“Historically, the biggest job the chairperson has is building a
consensus, and I don’t think Joe Public or even people within the
industry understand that. You have five people now, all political
appointees, and they all have their opinions. From the standpoint
of Joe Public, it's a very political agency because of the potitical
appointees. They are indebted to the people who got them there
and have to be cognizant of the wishes of those people.

“Why these people were considered for their positions at the
end of the day is because someone in the House or the Senate
prevailed, so the FCC's agenda comes from the Hill.

“The broadcast community has to rally. If Entercom is this decade’s
scapegoat, we need this industry to rally behind them and to support
them in every way they can so that people who have a political agenda don’t ruin this industry.”

Favorite radio format: “Oldies and Jazz.”

Favorite television show: “My wife would say that if it doesn’t have a ball, I don't watch it.
I watch The Sopranos, and I find Boston Legal hilarious.”

Favorite song: “’My Funny Valentine.”

Favorite movie: “Gone With the Wind.”

Favorite book: “I read a lot, but I really don’t have a favorite.”

Favorite restaurant: “Morton’s and the Palms throughout the country.”

Beverage of choice: “1978 Pommard. I like big red wine.”

Hobbies: “T am a very avid golfer. I read a lot and like legitimate theater.”

E-mail address: “jshrinsky@kayescholer.com.”

Advice for broadcasters: “Broadcasters have to be great advocates for their business, their
product and what they are doing. The younger generation thinks satellite radio is the greatest
thing since chopped liver. It has its place, but the broadcaster today has to champion terrestrial
radio and be out there and do whatever it takes. Be proud of what you do because there is
nobody in the world that does it as well.”

Advice for the music community: “The label side is much more difficult because of the
layers of ownership today and the foreign ownership that doesn't understand how the
political game is played here. The best thing I could say to them is that they have to defend
themselves because they've been put on the defensive. It's unfortunate that they didn't go
on the offensive.

“Just like radio people, the label people have to go out and speak about all the wonderful
things they do, the things their artists bring and the entertainment value of what they do. They
have to be relentless in pursuing that — relentless.”

]
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Find out about this great new show from
Focus on the Family® in partnership with CRISTA Ministries.

For details, visit www.briargatemedia.com.
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All-Industry Opening

Sponsored by:
Monday, April 24 « 9:00 AM

State of the Industry
| Opening Address

Tom Brokaw
Former NBC Nightly News
Anchor and Managing Editor

\ David Rehr
President and CEO

i Peter Jennings

The late ABC World
News Tonight Anchor
and Senior Editor

Dan Rather
Former CBS
Evening News
Anchor and
"Managing Editor

NAB2006 Spirit of Broadcasting Award

sponsored by: IMIICrOSOFt

Television Luncheon * Monday, April 24

The Late Raoul A. Cortez
fimge  Accepting on behalf of

{ . Raoul Cortez: Irma
Nicolas

HispanicBroadcasting
Pioneers

Emilio
Nicolas Sr.

Monday, April 24
10:30 AM - 12:00 PM

The Digital Home —
Present & Future

Kevin Corbett
VP of Digital
Home Group
Intel Corporation

Sponsored by: m
)

Monday, April 24
2:30 PM - 4:00 PM

The Shape of Things to Come:
News 2010

Sessions

Monday, April 24
1:00 PM - 2:00 PM

Internet TV — What the New Worid
of Ubiquitous Home Broadband
Means for Broadcasters

Jeremy Allaire

. Founder and
President

Brightcove

Jorge Ramos

’A\ Co-Anchor
Tom Curley ‘«‘.7. < Noticiero
President and CEO ) Univision
AP

Dan Rather
. Former CBS Evening News

risa Mayer
TS Anchor and Managing Editor

. VP, Search
Products and
User Experience
Google \  John Selgenthaler
"« Anchor and
Correspondent
Harvey Nagler NBC News, New York
VP

CBS Radio

Fred Young
Senior VP, News
Hearst-Argyie

Sponsored by: efevision

McCorwmick TRIBUNE FOUNDATION

Distinguished Service Award Recipients

NAB Digital

Cinema Summit
Sunday, April 23

Keynote Speakers

IMMEDIA

|MMEDIATE EDUCATION

Sponsored by: M’C’OSO”

Monday, April 24

Hosted by

. Alan W. Frank
President

Recipient

Host

James Cameron
‘) Filmmaker

John Fithian

! President

National Association
of Theatre Owners

Monday, April 24
2:30 PM - 4:00 PM

Next Generation Television —
The Content Provider’'s Opportunity

Phil Corman

Director of Worldwide

\ Partner Development
Microsoft TV Division
Microsoft Corporation

Sponsored by: AMD &1

Tuesday, April 25
10:00 AM - 11:30 AM

Earthquake Insurance —
Are You Ready for the Tectonic
Shift in New Media?

Jim Guerard

Vice President of
Web and Video

" Adobe Systems
Incorporated

Wednesday, April 26
10:00 AM - 11:30 AM

New Technologies for
Digital Media Distribution

Frank Dangeard
Chairman and CEO
|' Thomson

Session Sponsored by:

'Post-Newseek Stations, Inc.,
NAB Television Board Chair

NAB TV Hail of Fame

| Regis Philbin

FUTURE

MEDIA

INSPIRATION |YMEDIATE INNOVATION

NAB2006 Television Luncheon | NAB2006 Radio Luncheon

Sponsored by: §ASCA

Tuesday, April 25

Keynote Speaker

Walter Mossberg
Technology Columnist
The Wall Street Journal

NAB Radio Hall of
Fame Recipient

Dick Purfan
Legendary Detroit
Radio Personality

NAB Post | Production

World Conference

Sponsored by: Av-ld

do more
Saturday, April 22
. Keynote Speaker

Dylan Tichenor, A.C.E.
Editor of Oscar Award winning
“Brokeback Mountain”

Sunday, April 23

Keynote Speaker

Hughes Winborne
Oscar Award winning™
Editor of ™ Crash”

RTNDA_NAB
Paul White Award
Reception and Dinner

Monday, April 24
7:00 PM - 9:30 PM

RTNDA Paul White
' | Award Recipient

"\ Co-Anchor
- Good Morning America

Don't delay! bml-uemrégmerm-w.
and save 150! i

Details can be found at www.nabshow.com.

THE WORLD’S LARGEST ELECTRONIC MEDIA SHOW
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