NEWSSTAND PRICE $6.50

Warner Bros. Dominates!

At Pop, the label scores accolades as Fort Minar f/
Holly Broaok pick up Most Added, with 47, and Daniel
Powter snags Most Increased
Plays, with +1,134. Mean-
while, over at the Rock
formats, the new Red Hot
Chili Peppers single,
“Dani California,” grabs
Most Added across the
board, with 70 at Alternative,
50 at Active Rock and 18
at Rock.

~
MOSTADDED @
ALT, ACTIVE & ROCK!
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The Mountain Turns 15

KMTT (The Mountain)/Seat-le was one of the first
Triple A stations when it signed on back in 1991, and
this year it's celebrating 15 years of success. Triple A
Editor John Schoenberger talks to PD Shawn Stewart
about what the station is doing to move forward and to
former PD, Station Manager and GM Chris Mays, who
spent 14 years at

KMTT, about the

early days of The Th
Mountain and its Mouﬁ‘hi“

core values.
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PRODUCED BY HOWARD BENSON

BILLBOARD MONITOR'S 2004 #2 ARTIST OF THE YEAR @ MODERN + ACTIVE ROCK

R&R’S 2004 #2 SONG OF THE YEAR
DEBUT LP, THREE DAYS GRACE, 1.2 MILLION SCANNED!
ON TOUR WITH STAIND

MANAGEMENT: STUART SOBOL AND N CKILORANGER FOR THE FIRM
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KILLER CALLOUT:

TOP 10 @ WXKS/BOSTON TOP 10 @ WSTR/ATLANTA
TOP 10 @ WRVW/NASHVILLE TOP 5 @ WPRO/PROVIDENCE
TOP 5 @ WQEN/BIRMINGHAM TOP 5 @ WKRZ/WIL

KILLER CLOSEOUTS:

KHKS/DALLAS KDWB/MINNEAPOLIS
KRBE/HOUSTON WEZB/NEW 5 WDCG/RALEIGH

For everything Bo, log on to: www.bobiceofficial.com
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COUNTRY P1S SPEAK

This week Country Editor Lon Helton
presents the results of an Edison
Media Research study of 30,000
Country radio P1 listeners. Among the
interesting facts revealed: Ninety-two
percent of the respondents said they
often find out about new music from
the radio.

See Page 42
NEXT WAVE NEWS

Today’s younger generations want
their information how they want it,
where they want it and when they
want it. News/Talk/Sports Editor Al
Peterson gets the details of a Harker
Research study for ABC News Radio
that targeted younger listeners to
jearn how radio’s news product could
better attract and serve the next wave
of listeners.

PEARL JAM

World Wide Suicide (J/AMG)

. CHR/POP

.- MARY J. BLIGE Be Without You (Geffen)
by HYTHMIC

|" DEM FRANCHIZE BOYZ Lean Wit It... (So So Def/Virgin)

r URBAN
{771, What You Know (Grand Hustle/Atiantic)

. URBAN AC
" MARY J. BLIGE Be Without You (Geffen)
5, BOSPEL
& MARY MARY Y@sterday (Sony Urban/Columbia)

| COUNTRY
RASCAL FLATTS What Hurts The Most (Lyric Strest)

3, SMOOTH JAZZ

" PAUL BROWN Winelight (GRP/VMG)
. H

<" LIFEHOUSE You And Me (Geffen)

§;r]'|l]T AC
" DAMIEL POWTER Bad Day (Warner Bros.)

--M:'IWE ROCK
| GODSMACK Speak (Universal Republic)

L ALTERNATIVE
¥ PEARIL JAM World Wide Suicide (/RMG)

& TRIPLE A
1" JACK JOHNSON Upsice Down (BrustfiUniversal Repubic)

» CHRISTIAN CHR
|~ BARLOWGIRL | Need You... (Fervent/Curb/Wamer Bros. }

5. CHRESTIAN AC
* CHRIS TOMLIN How Great ... (Sixstaps/SpamowEM CMG)

» CHRISTIAN ROCK
“"THOUSAND FOOT KRUTCH The Art Of... (Tooth & Nail)

JI:I-HIISTWI INSPO
CHRIS TOMLIN How Great Is... rSum'SpmmEMCMGj

{REGIONAL MEXICAN
COMJUNTO PRIMAVERA Algo De Mi (Fonovisa)

aSI’MISH CONTEMPORARY
* FJUANES Lo Que Me Gusta A Mi (Universal)

I._muru:u.
“MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

E LATIN U
A nmnv mm Rompe (E1 Cartalinterscops)
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HIP-HOP STARS ON FILM

Hip-hop music has been showing up in
films since the genre’s earliest days,
and more than a few hip-hop stars have
been able to make the leap from behind
the mike to the big screen. Urban/
Urban AC/Gospel Editor Dana Hall
examines the film and TV careers of
such crossover successes as Will
Smith (pictured), Queen Latifah and Ice Cube. Lights,

Geek heaven: Page 20

RIAA: Digital Sales Boom,
CD Sales Dip Again In 05

By Brida Connolly

R&R Technology Editor
beonnolly@radioandrecords.com

The RIAA has released its
full-year retail-shipment
data for 2005, and CD sales
(the numbers include CD-
DVD DualDiscs) were down
once again. Sales fell 8%,
from 767 million units worth
$11.4 billion in retail value in
2004 to 705 million units
worth $10.5 billion in 2005.

But digital sales surged:
Sales of digital singles were
up 163%, to 367 million
units worth $363 million,
and digital sales overall —
including singles, albums,
sales at burn-on-demand
kiosks and digital music
videos — were up 175%, to
383 million units worth
$504 million.

RIAA See Page 3

2005 Year-End Music Shipments
In millions of units

Format 2004 2005 % Change
CDs” 767 705.4 -8
Digital singles 1394 366.9 +163.3
Digital albums 4.6 13.6 +198.5
Cassettes 5.2 25 -52.6
Vinyl LPs/EPs 1.36 1.02 25
CD singles 3.1 2.8 -12.1
* Includes CD-DVD DualDiscs Source: RIAA

Miller Named PD
0f WFOX/Atlanta

Chris Miller on April 10 will
fill the vacant PD post at Cox
Radio’s Classic Hits WFOX (The
River)/Atlanta, which has been
without a programmer since flip-
ping from Urban “97.1 Jamz” in
January. Miller has spent the past
six years as PD of CBS Radio’s
ACKLTH/Portland, OR.

Before joining KLTH Miller
handled programming duties
at Classic Hits KKRH/Port-
land, OR. He also served as PD
of Cox’s KLRX/Dallas from
1991 to 1993.

“To help develop Atlanta’s
next great radio station, I wanted
a strategic-thinking program di-
rector with a solid track record,”
said WFOX & WSB-FM/ Atlanta
VP/GM Dan Kearney, to whom
Miller reports. “Chris’ extensive
programming experience and
previous work at Cox made
this an easy decision.”

MILLER See Page 3

LERFLLE

Arbitron’s Houston PPM Plan On Hold

Will wait for Media Rating Council accreditation

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

The Arbitron Advisory Council on March
29 spent the day in Washington, DC discuss-

ing with Arbitron executives the company’s l
plans for the shift in Houston from the hand-

written diary to the Portable People Meter.
At issue was Arbitron’s decision to move to the \\_
PPM in July, with the last Houston diary report setfor
spring 2006. By the end of the day, however, Arbitron’s ambitious
drive to bring the PPM to the industry was placed in neutral.

ARBITRON See Page 8

WBIG/Washington Goes Classic Hits

By Sarah Vance

R&R Staff Reporter
svance@radioandrecords.com

Clear Channel’s Oldies WBIG/
Washington on Monday tran-
sitioned to Classic Hits as “The
New Big 100.3.”

Bill Hess, who was handling
PD duties for both WBIG and
AC clustermate WASH, will
now concentrate his efforts on
programming WASH and is set
to add duties at one of Clear
Channel/DC’s AM outlets. A
new PD will be hired at WBIG
in the near future.

By Jeffrey Yorke
R&R Washington Bureau
Jjyorke@radioandrecords.com

NEW YORK — Clear Chan-
nel’s industry-changing “Less
Is More” campaign to reduce
on-air advertising inventory
is succeeding and beginning
to give the company’s 1,200-
plus radio stations some
added luster in the eyes of
advertisers, company Presi-
dent/CFO Randall Mays told
attendees of the Banc of
America Media Conference
here on March 30.

” Advertisers are beginning
to differentiate Clear Channel
stations from others,” Mays
said, adding that the re-
duced-spot policy is helping
Clear Channel stations retain
audiences and that advertis-
ers are increasingly accepting
of the new way of doing

Radio Industry States Its Case
For Wall Street Financial Elite

Mays Smulyan
business. “We are starting to
get them off of a flat-out [cost
per minute] buy,” he said.

Mays also said that Clear
Channel has 20% fewer com-
mercials than other radio
companies. “We would like to
create more demand than we
have today,” he said. “We are
winning new clients every
day. The good news today is

WALL ST. See Page 12
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WBIG also intends to hire a
new airstaff. Previous morning
hosts Murphy & Cash, mid-
dayer Stephanie Wells and af-
ternoon driver Tom Kelly have
exited. MD “Cousin Vinnie”
Bruce remains on board.

Sample songs from WBIG's
new playlist include Bob Seger’s
“Old Time Rock & Roll,” The
Eagles’ “Hotel California,” Billy
Joel’s “You May Be Right” and
Fleetwood Mac’s “Don’t Stop.”

WBIG See Page 10

Valeri To Direct
Entercom/Boston
FM Programming

By Steven Strick

R&R Rock Formats Editor
sstrick@radioandrecords.com

Ron Valeri, PD
of Entercom’s Ac-
tive Rock WAAF/ (&
Boston, has been [
promoted to Di- |,
rector/FM Pro-
gramming of the
company’s Bos-
ton cluster, which
also includes Adult
Hits WMKK (Mike FM). At
WMKK Valeri replaces PD
Steve Jones, who has accepted
the OM position at DMS Broad-
casting’s three-station cluster in
Grand Cayman.

Valeri ran WMKK predeces-
sor WQSX (Star 93-7) from 1999
to 2002. He is in his second tour
of duty at WAAF, which he

VALERI See Page 8

Valeri
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A MINUTE WORTH MILLIONS
Maria Bartiromo, CNBC producer/anchor and host of NB('s
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality to this weekday radio
feature. From how to choose the best credit cards to the
best way to save for college or refinance your home,
Maria Bartiromo has a gift for breaking down
personal finance, making it easy enough for anyone
to understand. Not only will she help listeners
reach their financial goals, but she'll also make

them love every step of the way!

Debuting May 1st Weekdays

:60-second feature with :60-second adjacency
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KWNX/Austin To Flip To ESPN Deportes

KWNX/Austin, which cur-
rently simulcasts English-lan-
guage Sports Talk ESPN Radio
with Simmons Radio clustermate
KZNX, will flip to Spanish-lan-
guage Sports Talk ESPN Deportes
at the end of the summer. KZNX
will continue to air ESPN Radio
at 1530 AM. KWNX is located at
1260 AM.

“The 1260 frequency will cover
all or part of 13 Texas counties,”
KWNX & KZNX GM Daryl
O’Neal told R&R. “It will cover

Austin, Temple, Killeen and
Waco, where there is a huge His-
panic population that is not being
served in the sports arena.

“We feel very fortunate to be
able to bring this product to the
listeners. We're streaming ESPN
Deportes right now, and we're
building a new website as of next
week. We're starting to promote
this station on the English-lan-
guage station, so we're going to
give it a good four to five months
of promotion.”

RIAA

Continued from Page 1

Music-subscription services
such as Napster were measured
for the first time. Approximately
1.3 million people belonged to
such services in 2005, with an esti-
mated value to the industry of
$149 million. Mobile music, includ-
ing ringtones, ringbacks and other
artist-related mobile content,
shipped 170 million units, worth
about $422 million.

Though the 2005 figures include
categories not measured in 2004,
such as mobile, subscription, digi-
tal video and digital-music kiosks,
the total retail value of the indus-
try fell 0.6% between 2004 and
2005, from $12.34 billion to $12.27
billion.

RIAA Chairman/CEO Mitch
Bainwol said, “The music commu-
nity has pivoted hard to the digi-
tal age, and fans are the true ben-
eficiaries. We have transformed the
way we do business and deliver
music to consumers.

“The ways fans can enjoy music
— and the ways the industry can
recognize a return on its invest-
ment — have never been greater:
download and subscription ser-
vices, mobile-phone content, en-
hanced-value CDs, burn-on-de-
mand kiosks, digital radio
services. We are working hard to
deliver consumers the music they
love in the formats they want.”

But Bainwol was not all upbeat.

He continued, “At the same time,
we recognize the very real chal-
lenges that continue to plague our
ability to invest in the next genera-
tion of music. The Supreme Court’s
unanimous Grokster decision [the
decision in MGM v. Grokster that
’2Ps may be liable if they induce
users to infringe] was extraordi-
narily meaningful, but the theft of
music in its various forms contin-
ues to exact a heavy price.”

The RIAA has long expressed
concern that HD Radio will allow
consumers to replace music pur-
chases with digital recordings from
HD devices, and Bainwol reiter-
ated that concern, saying, “The
emergence of new digital-radio
platforms, while exciting and hold-
ing great potential, presents new
challenges if allowed to morph
into download-like services with-
out commensurate compensa-
tion.”

Fam wma

Miller

Continued from Page 1

Miller said, “I look forward to
getting started and providing our
listeners with the music they want
most. ] am also very excited about
the opportunity to work with Cox
Radio again. Its localized operat-
ing focus, combined with its tra-
dition of providing great content,
makes it a great place to build a
premier radio station.”

Harry Connick Jr. (I) arrived on Broadway last week to star in The Pajama
Game, and he was welcomed with a private party thrown by WLTW (106.7 Lite
FM)/New York afternoon goddess Valerie Smaldone. The two are seen here
during the celebration at Tony's di Napoli.

Dickert Will Manage Cumulus/Nashville

Steve Dickert will re-
turn to Nashville on April
17 as Market Manager of
Cumulus’ Sports WNFN,
Urban AC WQQK, Oldies
WRQQ, Country WSM-
FM and Talk WWTN.
He'll also oversee the sales
division at Gaylord’s Clas-
sic Country WSM-AM,
which has a joint sales
agreement with Cumulus.

Dickert replaces Mi-
chael Dickey, who will continue as
part of the Cumulus family at Cu-
mulus’ corporate office in Atlanta.

While Dickert was most re-
cently Market Manager of Cumu-
lus’ four-station Flint, MI cluster,
he has been part of the Nashville-
area radio scene for more than 30
years.

He began his radio career at
WGNS/Murfreesboro, TN in
1971 and later worked his way up

Dickert

through a variety of on-
air and management posi-
tions at what are now
WGFX & WKDF/Nash-
ville, where he eventually
spent 20 years as VP/GM.

“We are obviously very
excited to have someone
with Steve’s in-depth mar-
ket knowledge, tremen-
dous experience and great
reputation in the industry
heading up our team in
Nashville,” said Cumulus Re-
gional VP Mark Sullivan, to
whom Dickert reports.

Dickert told R&R, “Nashville is
a very competitive market. Our
mission is to grow revenue, and
these stations are very well posi-
tioned in five different formats. 1
look forward to working with the
staff in Nashville. Some I know,
and some I'll get to know pretty
fast.”

Ammons Becomes
PD Of KMXV/K.C.

After 11 years at
WSTR (Star 94)/ At-
lanta, Asst. PD/Pro- §
motions Director JR
Ammons is leaving
to take the PD reins |
at CBS Radio CHR/ | ™
Pop KMXV (Mix jg&
93.3)/Kansas City.
He fills the vacancy
left when Chris Taylor exited in
January.

“JR’s extensive and proven
background in programming,
promotions, music and marketing
make him a natural choice and
terrific fit for our situation in Kan-
sas City,” said CBS Radio/Kansas
City Market Manager Herndon
Hasty.

AMMONS See Page 8

Red Zebra Names
Gast, Weiskopf To
Executive Roster

Washington, DC-based Red Ze-
bra Broadcasting has tapped
Robert Gast as CFO and Jim
Weiskopf as VP /Business Devel-
opment. The recently formed
company is headed by CEO
Bennett Zier, to whom both Gast
and Weiskopf will report, and is
controlled by Washington Red-
skins owner Daniel Snyder.

Gast was most recently CFO
and VP/Business Affairs for
NorthSouth Productions. His re-
sume includes stints as VP/Direc-
tor, Financial Special Projects &
Planning at BET/Viacom and as a
senior adviser and consulitant at
Fannie Mae and Freddie Mac.

He’s also served as a Control-
ler and Director/Finance & Ad-
ministration for three professional
baseball teams and was drafted

RED ZEBRA See Page 10

New ABC Radio Networks American Country Countdown host Kix Brooks recently hosted a get-together at the new ABC
Radio studios on Nashville’s Music Row. Seen here at the soirée are (I-r) Broken Bow Records’ Brad Howell, ABC Radio
Networks’ Bryan Switzer, Bullseye Media’s John Hart, Brooks, Lyric Street Records’ Dale Turner, Buliseye Media’s Chuck Dees
and Arista Records’ Bryan Frasher.
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Spitzer Says Feds
Undercutting Payola Probe

NY Attorney General accuses FCC of interference

By Jeffrey Yorke
R&R Washingtan, OC Bureau

[yorke@radioandrecords.com
%, | egotiations with radio and record companies by federal
“ authorities are undercutting the payola probe being con-
ducted by New York Attorney General Eliot Spitzer, Spitzer
complained Monday. Spitzer, in Washington, DC to give a
speech to the Building and Trades Department of the AFL-
CIO labor union, told the Associated Press after the speech
that FCC officials are discussing settlement figures with
some labels and radio companies, something that could ham-
per his own investigation into pay-for-play.
Spitzer’s New York office told
R&R that the attorney general’s re-

The Spitzer spokesman otherwise
declined to elaborate to R&R Mon-

marks to AP were prompted by an
April 1 report in the New York Times
saying FCC talks with Clear Chan-
nel Communications, CBS Radio,
Entercom Communications and Cit-

day on Spitzer’s remarks earlier in
the day. “He said what he said, and
that's it,” the spokesman said.

The Times on Monday reported
that Spitzer’s lawyers are seeking “a

adel have stalled over how much
money the radio companies might
have to pay to settle with the com-
mission.

figure close to $20 million from each
company” but said that penalties
sought by the FCC would be far less
than what Spitzer’s office would

want. Sony BMG's music arm earli-
er agreed to pay $10 million to set-
tle pay-for-play claims with Spit-
zer’s office.

Spitzer told AP he has tried to
enlist the FCC’s assistance. “We
have asked them several times to
participate, and they have not only
not done that, but they are now fur-
tively going out there negotiating
behind our backs,” he said.

FCC spokesman David Fiske told
the Times that the FCC would work
with Spitzer, but he did not directly
address Spitzer’s accusation.

“The commission has always tak-
en its responsibilities to enforce the
laws seriously,” said Fiske. “For
many months we have been active-
ly pursuing allegations of payola on

Call In

that meet your unique needs.

Programming

jonesradio.com

800.609.5663

“NEVER

SICK

With the most experienced programming team in the business,
you can count on Jones Radio Networks to customize solutions

Always dependable and ready to help, we’'ll be the perfect
addition to your staff. And we never call in sick!

MORE OPTIONS FOR BETTER RADIO

4 ® Radio & Records April 7, 2006

L

Citadel Gets Antitrust Green Light For ABC Radio

he Federal Trade Commission’s Antitrust Division has given Cita-
del clearance to proceed with its $2.7 billion acquisition of ABC
Radio from Walt Disney Co. The FTC took no action to stop the
deal, which was announced in February by Citadel's parent com-
pany, Forstmann Little & Co.
Citadel intends to integrate ABC’s 22 radio stations (excluding
Radio Disney and ESPN Radio) and the ABC Radio Networks into
the Citadel operation.

Stagnant Radio-Station Revenue
Seen In 2005, Says BIAfn

he radio industry continued a string of three subpar years in 2005,

achieving just a 0.5% increase in station revenue, BIA Finan-
cial Network reported last week. BiAfn data shows 2005 closing
with $18.2 billion in radio-station revenue. BIAfn predicts the indust-
ry’s growth rate in 2006 will be 2.2%.

“Once again, revenue in the radio industry did not keep pace with
the overall economy, especially growth in retail sales,” BIAfn VP Mark
Fratrik said. “Continued poor performance has been mainly due to
other forms of new digital technology and satellite radio vying for the

same listeners and competing for the same advertising revenues.”
Fratrik believes this challenge is considerable and is “certain to
cause revenue to remain significantly below the growth of the over-
all economy in the near future.” For the industry to see stronger
growth, he said, “lIt must better attract younger listeners by offering

new formats and utilizing multiple distribution platforms.”

At the same time, he said, radio needs to demonstrate its effec-
tiveness as an advertising medium by using improved research
methods and innovative selling efforts.

Fratrik said, “Overall, radio stations potentially face lower demand
from some key advertising categories, limiting the potential for strong
growth in the immediate future.”

Continued on Page 6
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RAB: Nuiidnul Up, Local AA(
Down In February

Analyst sees sluggishness through Q2

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

D espite a healthy 4% climb for national sales at radio dur-
ing the month of February, local dollars continued to
struggle, dropping 3% from February 2005, the RAB reported
Monday. As a result, total combined local and national ad

sales declined 2% during the second month of 2006.

On a positive note, nonspot rev-
enue increased 12% in February —
but combined spot and nonspot
dollars dropped 1% during the
month. On a year-to-date basis, na-
tional dollars grew by 5%, while lo-
cal business fell 2%. Therefore, to-
tal combined local and national ad
sales dipped 1% for the first two
months of 2006.

While February was mixed, with
overall results showing a decline
from 2005, one analyst has already
warned that March will offer no re-
spite from an overall industry slug-
gishness that he predicts will contin-
ue through Q2.

Banc of America Securities analyst
Jonathan Jacoby anticipates that
March revenue willbe down 1% due
to anecdotal evidence of continued
price discounting by non-Clear
Channel operators and a late Easter
compared to last year. In 2005, Eas-
ter weekend occurred in late March,
rather than in April. Thus, Jacoby

said, comparisons will be more dif-
ficult this year.

Jacoby said that following last
week’s Banc of America Media Con-
ference, where radio operators told
their stories to the Wall Street invest-
ment community, “It has become
apparent to us that radio’s top-line
growth will remain sluggish in Q2.”

And, although Jacoby expects
business to pick up in April because
of the Easter holiday, he recently cut
his Q2 industry growth estimate
from 1.8% to 0.9%. He expects April
industry revenue growth of 1%.

Finally, Jacoby recommended
that investors “stay selective” and
remained cautious on general-mar-
ket broadcasters. But he recom-
mended buying shares in both
Clear Channel and Radio One, as
both companies are currently trad-
ing under their target prices.

Additional reporting by Jeffrey
Yorke.
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Broadcast Excellence

Foresters Sixth Annual Children’s Miracle Network Radiothon Awards Recognizes Top

Stations for Excellence in Radiothon execution benefitting local children and hospitals
— presented March 18, 2006 —

BEST APPEAL
WIKSE — Buffalo, NY

BEST FAMILY STORY
Woodward
Communications
Green Bay, WI

BEST FAMILY/CHILD STORY
WVOR -
Rochester, NY

MOST INNOVATIVE
KURB - Little Rock, AR

KEN PETERSON FOUNDER’S
AWARD FOR STATION OF THE YEAR
101.9 FM The Mix, WTMX, Chicago, IL
“Eric & Kathy’s 36-Hour Radiothon demonstrates the power of radio in the lives of the
patients, volunteers, and employees of Children’s Memorial Hospital. . . it is their personal
engagement in the Radiothon that ultimately drives its success.

BEST SPONSORSHIP TOOL
KMLE — Phoenix, AZ

BEST MEMORIAL
CFRB, CJEZ, CKFM -
Toronto, ON

BEST PATIENT STORY
WHKO - Dayton, OH

BEST READING
WwWOGL -
Philadelphia, PA

BEST SHORT STORY
WMXC - Mobile, AL

- RODNEY WATT, CHILDREN'S MEMORIAL HOSPITAL, CHICAGO, IL

BEST SHORT STORY
CIOC - Victoria, BC

BEST STAFF STORY
WVIC - Lansing, MI

BEST SWEEPERS
WSTR - Atlanta, GA

MosTt CREATIVE
SPONSORSHIP
WIKY — Evansville, IN

BEST CHANGE BANDITS
PROMOTIONAL PIECE
WDRC - Hartford, CT

Investing - Sharing - Inspiring

Foreste rs\ [

A financial services organization
inspired by helping children.

Chilgr’e?l’s

Miracle w Network
the alliance of premier hospitals for children
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Continued from Page 4

Cell-Phone-Only Problem Getting Worse Among Rock Listeners
Jacobs Media surveyed more than 25,000 station-database members for Rock, Active Rock, Alter-
native, Classic Hits and Classic Rock stations and found that 21% of the total sample have only a cell

phone and no land-line phone, a 24% year-to-year increase from 17% cell-phone-only respondents in
last year's Jacobs Media tech survey.

Sixty-nine percent of respondents have both a cell phone and a regular phone, and 9% have a land-
line phone and no cell phone. Arbitron is currently unabie to survey cell-phone-only households.

The largest cell-phone-only group is 18-34-year-olds, at 37%, up from 29% in last year’s survey. Twelve
percent of 35-44s have only a cell phone, up from 9%, along with 7% of 45-54s, the same as in last

RR RADIO BUSINESS
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All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

® KFYE-FM/Kingsburg (Fresno), CA $2.75 million

e WBET-AM/Brockton (Boston), MA $1 million

¢ WKBR-AM/Manchester, NH $1.6 million

o WYND-FM/Hatteras, WFMZ-FM/Hertford, WVOD-FM/Manteo
and WZPR-FM/Nags Head (Elizabeth City-Nags Head), NC
Undisclosed

® WRYV-FM/Gallipolis, OH (Huntington-Ashland, WV-OH)
$3.1 million

Full transaction listings, posted daily, can be found at
www.radioandrecords.com.

year's study, and 6% of 55+ respondents, up from 4% in 2005. .

By format, a full 35% of Alternative station-database members have only a cell phone, up from 28% in - . Ty Rl O ‘NEEN 48
2005. Other formats showed gains in cell-phone-only households as well, with 21% of Rock and Active mWaR o i i LS
Rock listeners having only a cell phone, up from 19% last year, and 12% of Classic Rock listeners with |
only a cell phone, up from 10%. . @ KVSO-AM & KKAJ'FM/AI'dere, KTRX-FM/

Jacobs Media said, “In summary, the younger demographics (and the Alternative format specifically) | Dickson and KY”Z.FM/Lo”e Groye, 0K

continue to be most impacted by the trend to drop land lines and rely on just a cell phone. But now older
listeners who skew toward Active Rock are impacted too”

Last year’s tech survey served as a “catalyst in bringing this problem to the surface,’ Jacobs said, add-
ing, “We compliment Arbitron for responding to the study” But, he said, cell-phone-only status is increas-
ing at an “alarming rate” and noted that Arbitron isn’t set to roll out a measurement plan for cell-phone-
only households until 2008.

“The future of radio depends on companies and stations that make an effort to reach young listeners,’
Jacobs said. “As we know, new technology — cell phones, MP3 players, video games, the Internet —
competes for eyes and ears. It is critically important that Arbitron speed up its plans and strategy devel-
opment for surveying young listeners.”

The survey was conducted on the web in February, and Jacobs pointed out that, because it was a web
poll, it could not “replicate all radio listeners, or even all Rock listeners” and was limited to those who
chose to participate.

Continued on Page 10
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PRICE: $6.5 million

TERMS: Asset sale for cash

BUYER: LKCM Radio Group, headed by VP/Secretary Kevin
Prigel. Phone: 817-332-3235. It owns five other stations. This
represents its entry into the market.

SELLER: NextMedia Group, headed by President Skip Weller.
Phone: 303-694-9118

BRTE

Dollars to Date: $3,099,668,312

(Last Year: $2,831,603,805)

$3,095,918,312

(Last Year: $522,253,937)

255

(Last Year: 889)

249
(Last Year: 220)

Dollars In Q1:
Stations Traded This Year:
Stations Traded In Q1:

Martin: Newspapers Should Be Able To Own Stations

t's time to let newspaper publishers own and operate broadcast

properties in the markets in which they own papers, FCC Chair-
man Kevin Martin told the Newspaper Association of America in
Chicago on Tuesday.

“Newspapers are the only media entities prohibited from owning
a single broadcast station in the markets they serve,” Martin said.
“We should correct any imbalance in our rules, create a level play-
ing field and give newspapers the same opportunities other media
entities enjoy.”

Martin said the FCC needs to “update [its] rules to account for the
dramatically changed media landscape.” He noted that the cross-
ownership ban was instituted in 1975 and that much in the world of
media has changed since then, including the doubling of the num-
ber of licensed radio stations, to almost 14,000.

On the other hand, more than 300 daily newspapers have folded,
and Martin is concerned about the loss of local news outlets. He
believes that cross-ownership of newspapers and broadcast facili-
ties will foster the preservation and growth of local news and infor-
mation.

Martin noted that the FCC has made several attempts to change
the rules in the past, most recently in 2003, and that the Third Cir-
cuit affirmed the FCC'’s decision to eliminate the prohibition even
as it overturned the commission’s limits on the number of stations
a single group can own and sent the whole rules package back to
the FCC for reconsideration.

The commission is set to begin another review of its media rules,
and Martin said it will look at whether it “makes sense to address
all of the rules together or if it makes more sense to address issues
separately”

In other FCC news, Martin on March 29 named Anthony Dale
acting Managing Director and Mark Stevens acting CFO of the
agency. Dale has been with the FCC for 10 years, serving in a broad
range of management and policy roles. Stephens, who has been
with the FCC since 1991, has over 20 years of experience in finan-

cial management. Continued on Page 10

Spitzer

New York attorney general’s office
and look forward to working with
the New York attorney general in
the future.”

Continued from Page 4

the part of radio broadcasters. We
appreciate cooperation with the
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Chariotte, NC

Nashville, TN

Greensboro, NC

Birmingham, AL

Greenville-Spartanburg, SC

Knoxville, TN

Greenville-New Bern, NC

Daytona Beach, FL

Columbia, SC

Mabile, AL

Johnson City-
Kingsport-Bristol, TN-VA

Chattanooga, TN

Augusta, GA

Huntsville, AL

Roanoke, VA

Jackson, MS

Pensacola, FL

Fayetteville, NC

Tyler-Longview, TX

RADIO NETVWORKS

Montgomery, AL

Macon, GA

Huntington-Ashiand, WV-KY

Myrtle Beach, SC

Wilmington, HC

Lubbock, TX

Columbus, GA

Tupelo, MS

Bowling Green, KY

Florence, SC

Panama City, FL

Wheeling, WV

Albany, GA

Harrisonburg, VA

Bluefield, WV

Cookeville, TN

Beckley, 'V

Brunswick, 6A
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Arbitron
Continued from Page 1

Per the recommendation of the
council, Arbitron agreed to hold off
on its move from the diary to the
PPM in Houston until its meter re-
ceives Media Rating Council ac-
creditation.

While the MRC could give its
thumbs-up to the PPM by July,
Arbitron VP/Communications
Thom Mocarsky told R&R it could
come later than that. He could not
predict how promptly the MRC will
act.

Clear Channel/Youngstown, OH

VP /Market Manager Bill Kelly, who
also serves as Chairman of the
Arbitron Advisory Council, said last
week’s meeting with Arbitron ex-
ecutives was far from contentious.

“You had the opinion of the coun-
cil, which was that this [accredita-
tion] needed to be done,” he said.
“You also had the opinion of
Arbitron, which felt [accreditation]
would be done in time so there was
no need to officially ask for it. We
respectfully disagreed and had to
make it absolute: We do not want
Houston to go live {with the PPM]
before MRC accreditation.

‘R NEWSBREAKERS

“Were some people forceful in
the points they made? Well, sure.
That happens in any meeting. To be
fair to Arbitron, they get it and abso-
lutely understand how the council
feels. We left no doubt in their
minds.”

Kelly also told R&R that the
council is pleased with the efforts
that Arbitron President/Opera-
tions, Technology, Research & De-
velopment Owen Charlebois and
his team are making to identify on-
going challenges with the hand-
written diary.

He said, “The diary still has to

exist and still has to be talked about.
It’s going to be impossible to have
every market become a PPM market
right away. Owen and his team are
really doing their best to identify
challenges and are looking into re-
sponse rates, incentives and tools to
make the diary viable.”

Cost An Issue

One industry executive has
praised not only the PPM, but also
the Eurisko Media Monitor and the
Media Audit/Ipsos smart cell
phone-based electronic ratings plan,
all three of which were reviewed by
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the Next-Generation Electronic Rat-
ings Evaluation Team.

In his monthly column appearing
on his company’s website, Greater
Media President/CEO Peter Smyth
said, “There’s just no question that
this form of measurement will be far
superior to our present antiquated
ratings system.”

However, Smyth believes some
issues still need to be resolved. “This
ratings system may turn out to be
far more costly to radio operators at
a time when revenue is stagnant,”
he said. “This is a significant ob-
stacle to adoption.

“We also need extensive training
to understand the conversjon to
people meters, and we must be sure
that radio will receive an adequate
return on our investment in better
measurement.”

Smyth said that every salesperson,
PD and manager will need to be-
come “completely versed” in the
metrics an electronically delivered
ratings system will provide. “We will
have to learn and teach others simul-
taneously,” he said. “We will all have
to go back to school on the ratings.”

But Smyth said he’s confident lo-
cal radio “will prove its value as a
friend, information source and ad-
vertising medium.”

Ammons
Continued from Page 3

CBS Radio/Kansas City Direc-
tor/Programming Mike Kennedy
told R&R, “We had a ton of great
applicants for the position, but JR’s
passion and desire to make this
move were unparalleled. He is a
well-rounded and sharp young man
and a great fit for what Mix needs.
I can’t wait until JR arrives in K.C.”

Ammons came to Star after a run
at WEMF/Baton Rouge, where he
was Asst. PD/MD/afternoon driver.

“Hemndon hired me in spite of the
fact that I'm a die-hard Broncos fan
coming into a sea of red,” Ammons
told R&R. “Somehow he was able
to look past that.

“Seriously, I thought I would stay
at Star 94 until I retired, but from the
first time I spoke with Herndon, I
knew I wanted to work for him. For
me, someone who has had the de-
sire to program for a very long time,
this is a dream come true. To be able
to leave one legendary radio station
and go straight to another is unbe-
lievable for me.”

Valeri

Continued from Page 1
programmed from 1988 to 1995 and
rejoined in August 2005. He's also
worked at Classic Rock WAXQ
(Q104)/New York and Global Art-
ist Management.

“Ron brings an inordinate
amount of experience and knowl-
edge to this new endeavor, and he
has proven himself to be one of the
best programming minds in the na-
tion,” Entercom/Boston Market
Manager Julie Kahn said. “We're ex-
cited about the futures of WAAF
and Mike FM, and they’re in ca-
pable hands with Ron.”
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THE BEACON'S MISSION
To improve the character of our world
by opening the hearts of listeners with
radio that is encouraging, entertaining,
and inspiring.

THE

beacon.

addition to providing uplifting, positive mainstream AC music, the show offers a regular diet
of public affairs topics. The show is a music based public affairs & entertainment program.

"The thing that's great about the Beacon is that it's a very family friendly 'ﬂﬁé
format. The reason The Beacan is successful is because it's a stand e
alone. It's about a unique message. How to live your life. There's no e
other syndicated show that does that right now for our format, and ,::-”-‘-;s
that's why we have it on.” o

Jim Shaeffer : W
- Operations Manager
s KSTZ-FM & KPSZ-AM - Des Maines

"The Beacon experience is a new kind of radio. Radio
- that brightens beyond it's great music that sheds light on
concerns, hopes and dreams of it's listeners.”

Austin Harris
Program Host
The Beacon

e Listen to The Beacon now at www.beaconradio.org
o Call Jim McVay at 800-788-8405 for more information.

e
P e e i - i ——— e T o
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Red Zebra

Continued from Page 3
by the California Angels baseball
club after a successtul college career
at Clemson University.

Weiskopf joins Red Zebra —
which is currently in the process of
acquiring WBPS, WBZS & WKDL/
Washington from Mega Communi-
cations — with a DC-radio resume

that includes a run as AM Station
Manager for Clear Channel’s Wash-
ington cluster, where he previously
worked with Zier. He was also in
management at Bonneville’s cross-
town News WTOP-AM & FM and
served as President of IDT Media’s
radio division. Weiskopf began his
broadcasting career at KGO-AM/
San Francisco.

wBIG

Continued from Page 1

“The station is adding to the ‘60s
and '70s songs we've been playing,”
WBIG Marketing Director Mark
Lapidus told R&R. “We're calling

Continued from Page 6

the format change an ‘evolution,’
not a ‘revolution.””

This isn’t the first time WBIG has
been relaunched. The station transi-
tioned from “Oldies 100" to “Big
Hits of the '60s & '70s” in 2003.

WFNX/Boston Doubles Its Power

hoenix Media Alternative WFNX/Boston, programmed by R&R
alumnus Max Tolkoff, has started broadcasting at a higher power
from its new tower in downtown Boston.

KRR NEWSBREAKERS

WFNX previously broadcast from the Boston suburb of Medford, MA,
at 3kw. The FCC granted the station permission to move in to Boston
and to double its power to 6kw, and preparation and construction of the
new facilities has now been completed after seven months of work.
After passing all inspections, the station got final FCC approval last
week to start broadcasting from the new tower.

In 1988, WFNX moved its tower from Lynn, MA to Medford, allowing
the station to be heard in more locations in downtown Boston. However,
WEFNX has always had difficulty penetrating the buildings of downtown.

GM Andy Kingston said, “A huge number of WENX’s listeners either
work or live in or around the city of Boston. The No. 1 complaint we get
from these people is that they can't receive our signal in their home or
office. | am thrilled to finally have a solution for them. Hopefuily, the only
complaint will come from their neighbors, asking them to turn down the

music.”

WFUV Boosts Power, Goes On New Tower

fter 13 years of concerns regarding Fordham University noncomm
WFUV/New York’s old tower, located near the Botanical Gar-
den, the station says the FCC has officially renewed its FM broadcast
license, enabling the station to immediately begin broadcasting at full
power. WFUV is now at 50kw and broadcasting from the station’s new
transmitter site on top of Montefiore Medical Center in the Bronx.
The move substantially increases WFUV's signal strength in the New
York area. The station has already begun dismantling the half-built former
tower on the Fordham University campus.

® DAVID HILLMAN is named Exec.
VP/Business Affairs & General Coun-
sel of Westwood One. He was previ-
ously Sr. VP/General Counsel of the
network.

® DARION MELITO is promoted to Di-
rector/Affiliate Relations for ABC Ra-
dio Networks’ The Sean Hannity Show.
He was previously Manager/Affiliate
Relations for the network.

National Radio

® WESTWOOD ONE launches the
The Monica Crowley Showon WABC-
AM/New York, WTKK-FM/Boston and
WTNT-AM/Washington, among other
stations.

¢ SYNDICATION NETWORKS de-
buts Cheaters Radio, a one-hour week-
ly radio version of the TV show Cheat-
ers. The radio show is hosted by Joey
Greco, and its flagship is KLLI/Dallas.

e ABC RADIO NETWORKS signs a
muitiyear agreement to nationally syn-
dicate The Mark Levin Show. Affiliates
include flagship WABC/New York,
KSFO/San Francisco, WMAL/Wash-
ington, WBAP/Dallas and WJR/Detroit.
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® SUPERADIO is launching a week-
night version of the Sunday Nite Slow
Jams program hosted by KOHT/Tuc-
son PD R Dub. Slow Jams With R Dub
will air Monday through Thursday from
10pm-midnight in all time zones.
KOHT/Tucson and KZZP/Phoenix are
on board.

® X RADIO NETWORKS' Current
Classics, hosted by WZLX/Boston's
Carter Alan, ended its three-year run
in February, but owner-producer Jim
Villanueva is offering a short-form,
commercial-free Daily Current Classic
program. X Radio has also debuted Big
Boy'’s Hip Hop Spot, a weekend radio
show featuring KPWR/Los Angeles
morning personality Big Boy.

® Former G-Unit producer GREG
“GiNx”” DOBY launches Lifestyle Ra-
dio, a weekly, one-hour program fea-
turing positive R&B and rap, urban gos-
pel and holy hip-hop.

® GLR NETWORKS launches ;De
Paisano a Paisano!a two-hour regional
Mexican music request show airing
Sundays from 6-8pm ET. The program,
hosted by EI Charal and EI Coyote,
originates from Mexico’s La Ke Buena
Radio Network, broadcasting across
27 stations in Mexico, as well as on
KBUA & KBUE/Los Angeles and KEJC
& KTTA/Sacramento.

Continued from Page 6

XM To Launch Regional Channels Despite Pending Bills

M Satellite Radio has announced that it will introduce six regional News and Talk channels that will bring
XM subscribers news coverage for every area of the continental United States.

The subscription radio provider said the channels will be added to its lineup during late spring or early summer.
Details about the new channels will be provided before their launch, XM spokesman David Butler told R&R,
stressing that XM will offer the channels nationwide to all subscribers.

All the regional News and Talk channels are to be provided by Clear Channel and will comprise a new category
in the XM channel guide. The channels will sell advertising, and the revenue will be split by XM and Clear
Channel, Butler said. He added that the delivery of the regional channels will complement XM Channel 160,
which in early March began simulcasting Clear Channel News/Talker WLW/Cincinnati.

Word of the new channels comes as two bills have been introduced in Congress with the goal of stopping XM
and fellow satcaster Sirius Satellite Radio from offering locally differentiated programming.

The Local Emergency Radio Service Preservation Act of 2005 was introduced 13 months ago in the House by
Reps. Chip Pickering and Gene Greene. The congressmen introduced a similar measure the previous congres-
sional year, but it failed to gain momentum. The current version has 118 co-signers.

A companion bill was introduced about two weeks ago in the Senate by Sen. Olympia Snowe, with colleagues
Max Baucus and Trent Lott as co-signers. Both the House and Senate bills would prevent satcasters from
providing “services that are locally differentiated or that result in programming being delivered to consumers in
one geographic market that is different from the programming that is delivered to consumers in any other geo-
graphic market.”

Connoisseur Completes Next Purchase In Pennsylvania
onnoisseur Media, led by Jeffrey Warshaw, has closed on its acquisition of WFGO, WFNN, WJET, WRKT,
WRTS & WUSE/Erie, PA from NextMedia for $17.4 million. Michael Bergner of Bergner & Co. was the
exclusive broker in the transaction.

Convergent Broadcasting Sells NG Cluster
aine-based Convergent Broadcasting has agreed to sell Classic Hits WFMZ-FM, Tripie A WVOD-FM, AC
WYND-FM and CHR/Pop WZPR-FM in Elizabeth City-Nags Head, NC to CapSan Media for an undis-
closed price. Closing is expected in Q2. Kalil & Co. was the exclusive broker in the transaction.

With the deal, CapSan acquires its first radio stations. The company is principally owned by Bill Whitlow and
Jason Baker. Both were formerly radio executives in Norfolk: Whitlow was once GM of WGH-AM & FM & WVKL/
Norfolk, while Baker once served as NSM for those stations. After leaving the radio business in 1999, the two
formed Virginia Beach, VA-based Whitlow Baker Advertising.

“We are thrilled and excited to be back in the world of broadcasting,” said Whitlow, who serves as CapSan
Media's CEO. “We're ready to get to work and build these stations into giant success stories.”

NAB Awards Radio Research Grant

U niversity of lllinois at Springfield professor Jim Grubbs has been awarded an NAB broadcast research
grant to look at stations in rural areas adjacent to larger markets to determine how such stations can
succeed while maintaining their focus on their own local communities.

In the study “Identifying Factors for Success in Rural Community Radio,” Grubb hopes to discover what at-
tributes make stations successful and craft a model that can be applied in similar situations in other markets. His
study should be completed by the end of April 2007. The NAB awarded five other research grants to television-
based studies.

In other news, FCC Chairman Kevin Martin will appear at the FCC Chairman’s Breakfast on April 25 during
the annual NAB spring convention in Las Vegas, taking place April 22-27. The breakfast brings federal regula-
tors and legal experts together to discuss the most important legal issues of the day.

The other three FCC commissioners, Michael Copps, Jonathan Adelstein and Deborah Taylor Tate, will
appear at the “Regulatory Face-Off” panel, moderated by NAB Exec. VP/Legal & Regulatory Affairs Marsha
MacBride, at 4pm on April 25.

Jefferson-Pilot Now Lincoln Financial Media

Jefferson-Pilot’s months-long merger with Lincoln Financial Group wrapped up Monday as the insurance
and media operations became a new entity, Lincoln Financial Media. The new company includes all 18 radio
stations and three TV stations that were owned by Jefferson-Pilot.

Lincoln Financial Group, a Philadelphia-based company that deals in annuities; life, group life and disability
insurance; 401(k) and 403(b) plans and mutual funds; institutional investments; and financial planning and
advisory services, has consolidated assets of $125 billion and consolidated revenue of $5.5 billion annually.

The merged company trades on the New York Stock Exchange as “LNC”

Study: Live Reads Preferred By Radio Traffic Listeners

According to a recent Edison Media Research study, almost three-quarters of radio traffic listeners pay more
attention to commercials read live by the announcer of a traffic or news report than they do to recorded
commercials. The “Edison Metro Traffic Study” also found that 78% of commuters requiring traffic information for
suburban roadways received it from their regular local radio stations.

Additionally, the Edison study found that traffic reports are able to pull people away from CD players, MP3
players and satellite radio. While one in four respondents indicated that they listened to something other than
radio in their cars, they switched back to AM or FM radio specifically to hear traffic reports. Almost half of those
with exceptionally long commutes (greater than 60 minutes each way) indicated that they listened to CDs or
MP3s but switched to hear traffic.

The study was conducted by Edison on behalf of Westwood One.

‘America Supports You’ PSA Campaign Launches

he U.S. Department of Defense and the Advertising Council have teamed up to launch a new national

PSA campaign designed to encourage Americans to participate in activities that show support for U.S.
troops and to communicate that support to military personnel serving both domestically and overseas. The
PSAs, distributed last wegk, are an extension of the Department of Defense’s “America Supports You” initiative,
which faunched in November 2004.

The PSA campaign includes radio, magazine and newspaper advertising that directs Americans and the mili-
tary to visit www.americasupportsyou.mil. Visitors to the website will find ideas for how to support troops and will
be able to post information about support activities in their communities. Visitors can also post messages of
thanks to a service member and download branding materials — such as art for posters, bumper stickers and
buttons — that communicate “America Supports You.” In addition, service members can log on to read about
ways the American public supports them.
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Wall St.

Continued from Page 1

that our inventory is down and
our revenue is up.”

Mays believes there is growing
support for 30-second spots and that
advertisers are discovering that
these ads are more efficient and less
expensive. He said, “The ultimate
way that an advertiser tells whether
his advertising is working is wheth-
er they sell product.”

The previous day Entercom
CFO Steve Fisher acknowledged
that his company has been expe-
riencing some softness in spot
sales, but he said Entercom does
not believe recent spot-price weak-
ness is a function of Clear Chan-
nel’s inventory-reduction initiative
and subsequent ratings success.

Fisher said Entercom has not seen
any disparity between Clear Chan-
nel and non-Clear Channel markets.
However, Entercom is seeing greater
disparity in growth between mar-
kets, with higher highs and lower
lows found across the nation. Fisher
said it’s not clear what is driving the
increased volatility.

While he applauded Clear Chan-
nel’s move to trim one-minute
spots in half, Cox Radio VP/CFO
Neil Johnston said it is the mere in-
terruption of music and other pro-
gramming that has annoyed lis-
teners in recent years.

Johnston said that Cox still sells
60-second spots and that there is
an effort underway at the com-
pany to trim the number of units
per hour. However, he said that
certain types of formats, such as
News/Talk, offer more leeway for
expanded ad time.

Could expense cuts come at the
expense of employees? “A large
part of our expenses are people,”
Johnston said. But even with an-
nual raises at only 3%, expenses
add up, he said.

Cox will look into more local-
ized voicetracking, an idea Johns-
ton said “ is actually nothing new
and has been tried in some form
since radio began.” He added,
“More recently, Sirius has refined
the practice.”

Pricing Still Sluggish

Radio One Exec. VP/CFO Scott
Royster said that ad pricing re-
mains sluggish despite lower
spotloads and that his company’s
expenses will grow faster than in-
flation as Radio One executes
its growth initiatives, such as
planned expansion into film'pro-
duction and the Internet. Radio
One has a majority interest in TV
One, a 14-month-old cable entity
aimed at a black audience.

Royster also told the conference
that his company has begun talks
with the banks it does business
with about amending the compa-
ny’s leverage covenant because
Radio One will likely divest be-
tween $100 million and $200 mil-
lion worth of its portfolio. Royster
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said the stations to be sold are
likely to be those that are not 100%
consistent with the company’s
mission of targeting an African-
American audience.

Emmis CEO Jeff Smulyan was
perhaps the most open of the ra-
dio execs. “We need to jump-start
this industry,” he said. “We really
can’t figure it out. We're frustrat-
ed. There’s no reason, based on
consumption, that radio advertis-
ing should be as soft as it is.”

Smulyan also called on the in-
dustry to think long-term and
build for future growth. “We’ve
got to stop living quarter to quar-
ter,” he said. “Radio should not be
this bad.”

Smulyan said he sees some posi-
tive signs, but he wouldn’t go out
on a limb to say when business
would improve. He encouraged
the industry to find ways to create
value.

Excuses For Slow
Growth Challenged

While radio-industry leaders
spent two days making their re-
spective companies’ cases before
New York's financial elite, what a
lot of the Wall Street folks heard
could be best summed up as expla-
nations and excuses for no-growth
situations and generally poor per-
formance by the radio business.

By the end of the second day, as
Cox’s Johnston wrapped up his
presentation, Sandler Capital
Management Sr. Managing Direc-
tor John Kornreich had heard
enough.

“It's9/11," ‘It's the war,” Tt'sno
[Atlanta] Braves’ —it’s just lame,”
he said. “The economy has grown
32% over the past five years. That
radio has not grown atall is pretty
lame. The audience is down, and
the inventory is down. The prob-
lem is that your audiences are
down.”

Johnston tried to end his presen-
tation on a high note by saying,
“The Internet has gotten very ex-
pensive and is taking a lot of
money from core media.” He then
expressed hope that radio would
benefit from some of the Internet-
advertising runott.

HD Is Radio’s Bright Spot

All of the group execs who ad-
dressed the-conference see HD Ra-
dio as the industry’s: future.

Smulyan said HD Radio will
“create a hipness factor” and that
the industry’s future growth hing-
es on getting HD receivers in the
hands —and in the cats —of torhor-
row’s listeners. '

“We have tremendous leverage
with the auto industry, which has
been our partner for 80 years,” he
said. “We have a relationship with
300 million Americans every
week.”

Smulyan acknowledged that it
“won’t be as fast a rollout as we
like, but it will be the fastest roll-
out ever, and we can roll out at a

fraction of the cost that satellite
radio did.”

On the industry side, the rollout
is happening quickly. Mays said
HD Radio is “an unbelievably
compelling product,” and he mar-
veled that 50 new multicast sta-
tions can now be picked up in the
New York City area, where there
were none last year.

Mays said that Clear Channel is
adding new stations ahead of
schedule and at a relatively low
cost because the group already
produces nearly 180 different for-
mats.

Mays also noted that the key to
HD Radio’s acceptance is getting
receivers into cars. “We feel pretty
good about getting HD into cars
over the next two or three years,”
he said.

Fisher said Entercom currently
has 30 stations broadcasting in HD
and expects to have a total of 60 on
the air by year’s end. Asked if the
radio industry is spending enough
to market itself and HD Radio,
Fisher said, “We're very comfort-
able with what we're spending.”

Asked by Banc of America Secu-
rities analyst Jonathan Jacoby if an
earlier introduction of HD Radio
might have offset the satellite ra-
dio craze, Smulyan responded,
“We should have been much more
proactive as an industry. We
should have been much more pro-
active in repositioning the satellite
guys. They have done a wonder-
ful job marketing themselves. It’s
been textbook. What we have lost
is the PR war.”

But Smulyan was quick to argue
that satellite’s victory is limited,
saying, “Clearly, we are not losing
any advertisers to satellite, and, of
the few listeners who did go over
to satellite, they now spend about
40% to 50% of their listening time
back with us. Satellite is not work-
ing, and the Sirius buzz fell off
immediately after [Howard] Stern
got there.”

HD Radio No Threat To XM

XM Satellite Radio Chairman
Gary Parsons agreed with radio
leaders that HD Radio is great for
the radio industry, but he doesn’t
see satcasters losing sleep over the
new competition. “So there will be
20 new free channels in a market,”
he said. “It’s not a significant threat,
and it won’thave a national reach.”

Parsons also defended satellite
radio against accusations that it is
hurting local radio — a claim that,
he pointed out, is often made by
the NAB. “They say we’re going to
hurt small-town radio,” Parsons
said. “But they [the radio compa-
nies] are going in, buying up
small-town radio and stripping
out the personal. They are the ones
hurting local radio.”

Parsons suggested that if terres-
trial radio wants to compete with
satellite, it should improve local
radio.
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News For A New

Generation

Investigating tomorrow’s News listeners today

‘i y V, hile the debate continues over what kind of content will

¢ T attract listeners to Talk radio in the future, few would ar-
gue that having a solid news and information component as part
of any programming will be essential for success.

But anyone who has spent even a small
amount of time with members of Generation X
or Y knows that news reported in the way that
radio and television have reported it for the past
several decades hold zero appeal for them.
Members of today’s
| younger generation
| want their information
L | how they want it, where
they want it and when
they want it. The old
rules about how to do
radio news are rapidly
flying out the window at
both News/Talk and
music radio.

In fact, it was the state
of news on music sta-
tions that led ABC News Radio to commission
astudy of young listeners” attitudes about news
and information. Fielded by Harker Research,
the project’s overriding goal was to learn more
about how radio’s news products could better
attract and serve the next generation of listen-
ers.

I recently spoke with veteran researcher Rich-
ard Harker, who conducted the project for ABC
News Radio, and ABC News Radio VP/GM
Steve Jones about this study.

Since the study targeted younger listeners, the
respondents were all FM musi