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Bon Jovi Rock ... Country?

Congratulations to the Mercury/IDJMG band, as their
duet with Sugarland’s Jennifer Nettles, “Who Says
You Can’t Go Home,” hits No. 1* on the Country chart
this week. This marks
the first time a rock
band has gone to the
top of the Country
chart, and Bon Jovi
performed the song
live at the Country
Music Awards last
November.
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This week R&R’s intrepid editors explore the wild
and woolly world of A&R, interviewing some of the
record business’ A&R hotshots. You'll learn how
technology has changed the game, hear about great
up-and-coming artists, find out how some of today’s
A&R aces climbed the ladder to success and much,
much more throughout this issue.
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Universal/Republic Announces
The Release 0f New Natalie
Single With Bun B

Thanks to the #1 rated
MTV series There &
Back, Top 40 Radio
pushed “Let You Go” to a
debut of #38 on the R&R
Pop Chart. Ashley also
makes his first solo
appearance on the HOT
100 as the Hot Shot
Debut at #17. That's the
highest new entry of
2006. Ashley’s Debut at
No. 17 marks the highest
new entry on the Hot 100

Natalie follows up her debut Top 10

slackngi'ound
recards.

(Advertisement)
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SALES BULLETIN: GODSMACK IV IN STORES NOW

Ashley Parker Angel is now “Back”’

since July 2005. Dave
Johnson, PD of KMXV
comments, “We put
Ashley Parker Angel’s
‘Let U Go’ on the air at
KMXV on a hunch...and
it worked! Immediate
phones and it's testing
through - the roof, #2
overall. He's a nice kid
and we're happy at
KMXV to be part of
Ashley’s early success.”
New airplay stations
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Ridin’ Onto CHR/Pop Playlists Everywhere

With over 80 million in audience, and
with the #1 record at Rhythmic radio,
Chamillionaire “Ridin” moves from #39 |
to #33 this week at Top 40, 4th greatest |
gainer, +521. New stations this week
include: KIIS/LA, WKSC/Chicago,
KHKS/Dallas, WKQI/Detroit,
KZZP/Phoenix, WKST/Pittsburgh and |
KSLZ/St. Louis. “This is a smash
already # 1 phones!” reports Chris Edge WNOU/ Indianapolis.
Houston’s new Hip Hop leader’s CD, Sound Of Revenge is in stores now
and approaching platinum status.

this week include:
WNTQ/Syracuse,
WIXX/Appleton,
WEZB/New Orleans,
KHFIfAustin and
KDWB/Minneapolis.
(Here’s Ashely with
KDWB'’s Rob Morris and
Lucas Fhelan) #1 MOST
ADDED, #1 TRL, #1
PHONES and great

KMXV /Kansas City,
WAKS/Cleveland and
KRUF/Shreaveport.
Now Ashley becomes

Cooking Showdown
on NBC and won this
week’s second prize.
Soundtrack To Your

callout = potential at yhe #7 celebrity cook Life will be in stores
Z100/New York, jn America. Ashley 5/16.
WXKS/Boston,

starred in Celebsity

singles “Goin’ Crazy” and “Energy” with

40 giant WNCI/Colum-

her latest Universal/Republic/Latium
release featuring Bun B called “What You
Gonna Do”. Early Natalie believers
include: KPTY/Houston, KVEG/Las
Vegas, KXBT/ Austin, KBOS/Fresno,
KSEQ/Fresno, KKSS/Albuquerque,
KTBT/Tulsa and XHTO/El Paso.
“What You Gonna Do” Impacts
Crossover 5/16 and Top 40 on 6/20.

UNIVERSAL iTUNES TOP 10 LIST

#2 SONG ON ITUNES HIP HOP / RAP PAGE
#4 M BUM ON ITUNES HIP HOP / RAP PAGE
#7 SONG ON ITUNES HOMEPAGE

#2 SONG ON ITUNES POP PAGE

#8 SONG ON ITUNES HOMEPAGE

#4 SONG ON ITUNES POP PAGE

#5 GN TOOAY'S ITUNES ROCK PAGE

#5 ALBUM ON TOOAY'S ITUNES ROCK PAGE

#8 ALBUM ON TOOAY’S ITUNES ROCK PAGE
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Currently sitting at #3 at
Alternative, Blue October
"Hate Me" is the format’s

#1 most requested record
so far in 2006. Blue
October debuted #2 Most

Added at Hot AC and #3
Most Added at Top 40.
“Hate Me” has already
been added to VH1 and
MTV2. Blue October’s
“Hate Me”, in it's first
week at Hot AC debuts
on the building chart at
#40 and is heading
towards it"s second week

| asaTop 10 greatest gainer

on the chart. Buddy Scott,
PDof KHMX /Houston
states, “Blue October has
been one of the best kept

Blue October Most Added At Hot AC And CHR/Pop This Week

secrets in music. My
audience knows them
because of their Texas
connection, but I knew it
was just a matter of time
and the right record before
the rest of the country
caught on. "Hate Me” is the
ultimate break-up song
and will be the record that

bus puts “Hate Me”
into rotation this week as
the Blue October story
spreads at both formats.
Foiled is in stores now.
Look for Blue October to
sell close to 70,000 units
in it's first 3 weeks. The
band is currently on tour
with sold out venues
across America.

lets our little secret out of

thebag.” New stations Editors Note:

include:KLLC/SF, | Top10Phones
KLZR/KC, KALZ /Fresno, | KIYO/Oklahoma City
and KFYY/Oxnard. Top | WIXX/Green Bay

Savmg Jane Top 10 At iTunes

th Top 20 in sight and
continued Top 5
nahonal research, Saving
Jane “Girl Next Door”
continues it’s march up the
Hot AC Chart with new

| detections at WRQX/DC
| and KYKY /St Louis. Hot
| AC lends it's thought’s on

the new theme song to the
MTV Show Tiara Girls,
Tony Manero of
KPEK/Albuquerque says
"This is one of THE
surprise hits of

2)0)Q)( M—. GRE AT
callout story.............
Jeannine Jersey from
WTIC/Hartford
comments “I wish we
would have started
playing this song earlier!
It sounds great on the air,
and the lyrics tell the story
of most of the women I
know”. Jim Schaffer, PD
of Des Moines Hot AC
Powerhouse, goes on
record stating: "Saving
Jane is one of those roll

down the windows, open
up the sun roof, spring is
here type songs. It just
makes you feel good. Oh,
it tests well in callout
too.....". Mike McCoy, PD
of WNCI/Columbus seen
here with Marti of Saving
Jane and JT Bosch, PD of
WLAN/Lancaster, sums
up his over 2000 spins on
“Girl Next Door”: “If you
can’t hear this, get out of
the business! Everywhere
it's played it calls out.”
Saving Jane’s next single
“Happy” impacts Top 40

May 16th. The Universal
Republic release Girl
Next Door is currently

in stores and ranked Top
15 on the itunes album
chart.
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WHAT WOMEN WANT

News/Talk/Sports Editor Al Peterson
reviews a session from the recent
Talk Radio Seminar where the
subject was talk targeted to women.
Knowledge Network’s Maura Clancy
says such programming could bring
50% more women to Talk radio than
are currently listening to it.

See Page 8
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LIVE AND LOUD

Have you ever left a concert and
wished that you could hear the show
all over again? Well, thanks to
Instant Live and SRS Labs, you can
now buy a surround-sound CD of
the performance on your way out of
the venue.

Rehr Sets New Tone For
Radio: 'Embrace Change’

‘Immediate Future’ was the theme at NAB2006

By Jeffrey Yorke

R&R Washington Bureau Chief
Jjyorke@radioandrecords.com

LAS VEGAS — Newly
minted NAB President/
CEO David Rehr on Mon-
day told a standing-room-

See Page 15

ceived as being on the de-
fensive to one that is on of-
fense. We cannot afford to
be an organization that is
perceived as protecting the
status quo, but rather one

only crowd of several thatembraces change.”
thousand NAB2006 at- The words set a tone that
tendees, “I believe that the =~ was repeated throughout the
NAB must move from an NAB See Page 11

organization that is per-

ANDY MONTANEZ

Se Le Ve (SGZ/Univision)
}, CHR/POP
I SEAN PAUL Temperature (VP/Atiantic)

| CHRRHYTHMIC
'CHAMILLIONMRE 1/KRAYZIE BONE Ridin’ _(Universal)

HAS ADVERTISING KILLED ITSELF?

This week guest columnist and
marketing and management expert
Tom Asacker (pictured) examines
what he sees as the sorry state of
radio advertising. He says, “Advertising
is in the business of soliciting
advertising. It is not in the business
of helping businesses make deeper
connections with their customers.
This had better change, and change fast.” Page 12.

' : Your next PD job: Page 43 ,

Sony BMG Combines Nashville Labels

By Lon Helton

R&R Country Editor
Ihelton@radioandrecords.com

An April 19 internal memo from CEO Rolf
Schmidt-Holtz to Sony BMG employees an-
nounced that the company is “combining the re-
sources of its two Nashville operations in order
to create a single powerhouse entity, which will
be known as Sony BMG Nashville.”

RCA Label Group Chairman Joe Galante has
been named Chairman of the combined entity,
with Sony/Nashville President John Grady ex-
iting. R&R has also learned that Sony/Nashville ~ Galante
VP/Finance Jeff Allen will be leaving the company after a six-to-
eight-week transition period.

SONY BMG NASHVILLE See Page 7

Opie & Anthony Return To CBS Radio

By Keith Berman
R&R Associate Radic Editor
kberman@radioandrecords.com

CBS Radio has named Opie & An-
thony, who are currently heard on XM
Satellite Radio, to replace David Lee
Roth in all seven markets where Roth
had aired. The deal is unprecedented |
because the duo will air simultaneously

E What You Know (Grand Hustle/Atiantic)

When WOMC/Detroit morning host Dic;( Purtan (second from r) was
inducted into the NAB Hall of Fame, he took time to pose with (I-r)

on terrestrial and satellite radio.

Rumors of Roth’s impending de-

Opie & .Anf,hony

li EIBBAN AC Entercom President/CEQ and NAB Radio Board Chairman David Field, mise as morning jock on several CBS
A-HAMILTON Can' Let Go (So So Def/Zomba Label Group) NAB President/CEQ David Rehr and Bonneville President/CEO and NAB Radio stations finally became reality on April 21, when the com-
b GOSPEL _ Joint Board Chairman Bruce Reese. pany confirmed his departure and Roth said goodbye to his listeners.
DONALD LAWRENCE The Blessing Of... (EM/ Gospel)
= : 0&A See Page 7
& COUNTRY
" BDN JOVI w/J. NETTLES Who Says... (Mercury/IDJMG)
 SMOOTH JAZZ
' PAUL BROWN Winelight (GRP/VMG) Hummer Nu mEd A Very Deep POCkEt Of Denver Elevuted
AC
l JAMES BLUNT You're Beautiful (Custara/Atlantic) KN B ,F, PD P o u m m i " E cel Ience TO CIeu r Ch(l nnel
praL o rogr g LX RVPPS. Florida
" DANIEL POWTER Bad Day (Warner Bros.) RN ) . . ) o
B Sy How technology is essential for radio’s future A
[ '.mcK e " d.s Clear Channel has promoted
RED HOT CHILI PEPPERS Dani California (WamerBros ] Bay Area radio veteran Lee By Dan Mason R&R readers what he Dave Denver from OM of 1ts
) ACTIVE ROCK £56 JHammer has been named PD Secialto A&A considers a great find West Palm Beach ;
GDDSMACK Speak (Universal Republic) of Susquehanna Dan’ Mason is a fa- ' Slitater to Re-
Sports outlets Ton 2R . : 2
%Tﬁtﬁncfl\ltll!fzwmsn California WamerBros KNp BR & KTCT/ Eiliy fpHEpai fye Eqguinte) tharliero gional VP/Pro-
T 2 ( ) £ @5 | San Francisco He came from the pro- years Walter Sabo gramming of its
) o . . ’ gramming side of the and I have traveled 27 stations in the
L“ JACK JOHNSON Upside... (Brushfire/Universal Republic) : \' s L\;lt’l:jh ui;rse;n:}; business, working at the globe meeting ra- Miami-South
t"mggﬁou (Fervent/Curb/Warner Bros.) single moniker greal radings by dio programmers, Florida Trading
ol : “KNBR 680 and such as WZGC (Z93)/ particularly at Euro- Area and OM of
LGHRISTIAN AC v r Atlanta and WPGC- pean stations, the Miami clus- [* &
AARON SHUST My Savior My God (Brash) E | FM/Washington. R4 For the most part, ter. He replaces L=
%CHHIS"AN ROCK Hammer | Hapr:ngr }E; Mason consults sev- Mason it is fair to say that Rob Roberts, who ~ Denver
ELEVENTYSEVEN More Than... (Flicker/PLE) f KNBR for the m t cicht eral companies in the U.S., and ~ American radio stations are exited last month.
FMI INSPO ' g ths foll wrm th pagt e;lgob he and his partner, Walter Sabo, much more advanced than “Dave’s performance in West
CASTING CROWNS Praise... (Beach Strest/Reunion/PLG) zonew ow% & eex;oa recently formed an international  those in Europe. We are | Palm Beach and his perfor-
BHE@ONAL MEXICAN ' Cl%:r ]’ ;,:ow Ft’(r) wgnr Tr:]li consulting business that allowss  more advanced technically, mance during his six-week in-
" LDS TIGRES DEL NORTE Sefior Locutor (Fonovisa) outlets KNEW &CIZ?)SISGE them to see examples of how sta-  programming-wise and in terim status as RVPP proved to
EEPANISH CONTEMPORARY uH will contir : e to re- tions around the world use tech-  sales. Recently, however, we me that he is the person for the
ALEJANDRA GUZMAN Volveré A Amar (Sony BMG) portagi‘:“e:éy N Susqu: ) nology. came across a deep pocketof | job,” said Clear Channel Re-
‘P%,{‘J,}i‘}},’}.&ﬁ,‘ompe el San Francisco Sr. VP/Market L v T See Page 14 giotial VP Elilkes@rusiam.
HAMMER See Page 7 DENVER See Page 14
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A MINUTE WORTH MILLIONS
Maria Bartiromo, (NBC producer/anchor and host of NBC's
"The Wall Street Journal Report with Maria Bartiromo,” brings
her financial insights and vitality to this weekday radio
feature. From how to choose the best credit cards to the

best way to save for college or refinance your home,
Maria Bartiromo has a gift for breaking down
personal finance, making it easy enough for anyone
to understand. Not only will she help listeners
reach their financial goals, but she’ll also make

L ‘g them love every step of the way!

Debuting May 1st Weekdays

:60-second feature with :60-second adjacency
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Provide New Documents In Napster Case

By Brida Connolly

R&R Technotogy Editor
beornolly@radioandrecords.com

U.S. District Judge Marilyn
Patel ruled on April 21 that Uni-
versal Music Group and EMI
must produce previously with-
held documents related to an an-
titrust probe by the Department
of Justice, saying Hummer
Winblad, a co-defendant in the
ongoing Napster court case, pro-
vided evidence that “white pa-
pers” filed by the labels with the

DOJ were “deliberately mislead-
ing.”

The white papers were filed by
UMG and EMI in an antitrust in-
vestigation that dates back to
2001, when the DOJ began look-
ing into whether the major labels’
ownership of early digital-music
services MusicNet and pressplay
was anticompetitive.

The labels summarized their ar-
guments in the white papers,

NAPSTER See Page 6

McGrath Moves To Genesis As EVP

James promoted to SVP/Programming & Operations

Renda Broadcasting/Ft. Myers
Market Manager Kelley McGrath
has been named Exec. VP of Gen-
esis Communications. Concur-
rently, Genesis VP /Programming
Brad James has been elevated to
Sr. VP /Programming & Opera-
tions for the company.

In his newly created position
McGrath will report to Genesis
President/CEO Bruce Maduri
and oversee the broadcast man-
agement teams of Genesis’ five
Florida radio stations: Sports

WHBO and News/Talk WWBA
in Tampa, News/Talk WAMT
and Sports WHOO in Orlando
and Sports WIXC/Melbourne.

A 20-year radio broadcast vet-
eran, McGrath previously worked
in broadcast management and
sales at Cumulus Media and Con-
noisseur Communications. “I am
extremely excited to join a quality
company like Genesis,” he told
R&R. “I'm looking forward to
working with Bruce Maduri and

GENESIS See Page 7

Priest Becomes PD 0f WKSS/Hartford

Stan “The Man” Priest
has been named PD of
Clear Channel CHR/Pop
WKSS (Kiss 95.7)/Hart- |
ford. He replaces Rick
Vaughn, who departed in |!
February to program co-
owned WIOQ (Q102)/
Philadelphia.

Priest most recently
programmed South Cen-
tral CHR/Pop WSTO/
Evansville, IN. Before that
he spent 14 years at WFLZ/
Tampa, where he rose through the
ranks from Mixer to MD.

Priest

“This Kiss PD job was
more coveted than a gal-
# lon of gasoline,” Clear
Channel/Hartford OM
Todd Thomas told R&R.
“Stan has a great vision
for the CHR format. He's
got the smarts to take Kiss
95.7’s success to the next
level.”

Priest told R&R, “I'm so
excited about this oppor-
tunity and cannot wait to
have some fun here in Hartford.

PRIEST See Page 7

On the day that Coldplay ended their North American tour, bandmembers Chris
Martin and Johnny Buckiand played host to a small group of WPLJ/New York
listeners in an intimate acoustic concert and Q&A session at New York’s China
Club. Seen here (I-r) are Martin, WPLJ night goddess Christine Richie and
Buckland.

|
EMI, Universal Music Group Ordered To |

Jacobs Media recently con-
ducted an online survey of more
than 25,000 listeners to Rock, Ac-
tive Rock, Classic Rock and Alter-
native stations and found that of
all the new media studied — in-
cluding satellite radio, Internet
streaming, text messaging and
video games — the use of iPods
and similar digital audio players
is growing the fastest.

Jacobs said, “The iPod (and
similar portable devices) has be-
come a pop-culture phenomenon,
rapidly becoming a dynamic force

iPod Use Grows Among Rock Fans

in the way that music (and other
content) is being purchased and
consumed.” Between Jacobs’ 2005
tech poll and 2006’s “Tech Survey
II,” iPod or digital-audio-player
ownership among respondents
has risen from 21% to 35%, a 67%
year-to-year gain.

Breaking down the 2006 results
by format, 54% of Alternative lis-
teners now have a DAP, along
with 37% of Active and main-
stream Rock listeners and 25% of
Classic Rock fans.

IPOD See Page 6
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Capricorn Records Founder Walden Dies

[ 4 By Sarah Vance

' Phil Walden, who managed Otis Redding and helped define |
! the Southern rock genre of the 1970s through his work with The |
| Allman Brothers Band, among others, died April 23 after an ex- |
{ tended battle with cancer. He was 65. ]
After managing R&B acts in the 1960s, including Al Green, |
1 Sam & Dave, Percy Sledge and Redding, Walden founded the |
Macon, GA-based Capricorn Record Series as an imprint of At-
1 lantic Records in 1969. Capricorn became its own label in 1971,
with a roster that included The Charlie Daniels Band, The

WALDEN See Page 7'
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radio and television stations.

KXEL /Waterloo, IA.

www americanradiohistorvy com

f
Marshall Tucker Band, The Dixie Dregs and Wet Willie. |
i

i Broadcast Owner, Pioneer Bahakel Dies

Cy Bahakel, a pioneer in broadcasting who founded Bahakel |
Communications, died April 20 at his home in Charlotte. He was |

Born in Birmingham, Bahakel began his broadcast career in t
| 1947. After short stints at WBRC/Birmingham and WJRD/
Tuscaloosa, AL, Bahakel abandoned his law practice to move to
! Kosciusko, MS, where he bought his first radio station. |
| He founded Bahakel Communications in 1953 and moved the
company’s headquarters to Charlotte in 1963. Over the next 40- ‘
plus years he grew the company into a nationwide network of i
H

Bahakel Communications recently sold its cable division to in-
vest more heavily in television stations, but the company con-
tinues to own radio stations throughout the country, including |
KILO & KYZX/Colorado Springs; WDEF-AM & FM & WDOD-

| AM & EM/Chattanooga, TN; and KFMW, KOKZ, KWLO & |

BAHAKEL See Page 7.
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Tuggey To Capitol
As VP/Promotion

Sanctuary Records VP/Rhyth-
mic-Crossover Promotion Paula
Tuggey has been named VP/Pro-
motion at Capitol Records. She
joins Tony Monte, David Rego
and Glen Aure in the rhythmic-
crossover department and reports
to Capitol Sr. VP/Rhythmic Pro-
motion John Boulos.

“I am very proud to have Paula
join what I believe to be the best
promotion team in the business,”
Boulos said. “I have worked with
her in the past and have watched
her incredible talent in breaking
music for over 20 years.

“She is an exceptional promo-
tion executive, and I couldn’t be
happier knowing that, with her
addition to the team, our rhythm
department will continue to grow
and become one of the strongest
in the industry.”

Tuggey is still based in Los An-
geles. Sanctuary Sr. VP/Promo-
tion Drew Murray has absorbed
Tuggey’s former duties.

Malaco Music Grp.
Ups Johnson To
Exec. Dir/Gospel

Malaco Music Group Market-
ing & Promotion Director D.A.
Johnson has been elevated to
Exec. Director of the company’s
Gospel Division. He replaces Jerry
Mannery, who exited several
months ago.

Johnson will oversee Malaco’s
wholly owned labels: Malaco
Records, Savoy Records, Muscle
Shoals Sound Records and At-
lanta International Records. He’ll
also work closely with Malaco’s
distributed labels: Blackberry
Records, MCG Records, Juana Rec-
ords and Marxan Records.

Johnson has held his most re-
cent post since 2003. Before that
he was National Promotion Direc-
tor of Savoy Records, based in
New York. He has a long history

JOHNSON See Page &

Gonzalez Programs
WKKB/Providence

Juan Gonzalez has been
named PD of Davidson Media
Group’s Tropical WKKB/Provi-
dence. He previously pro-
grammed clustermate WALE and
replaces Enrique Ortega, who ex-
its.

“It's important to me to have a
type of programuming that reflects
the area that the station reaches,”
Gonzalez told R&R. “The pro-
gramming team has done a great
job, and there’s not much to
change. We will simply be creat-
ing a new morning show and ad-"
justing the slots to rotate the tal-
ent in an effective way.

“Iwill also create special shows
like Merengue Hits, Salsa Hits and

GONZALEZ See Page &
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FCC Sends Letters Of Inquiry

In Payola Probe

Letters go out to CC, CBS Radio, Entercom, Citadel

CC officials last week confirmed that the commission has
stepped up its 2-year-old pay-for-play investigation by
sending formal letters of inquiry to Clear Channel, CBS Ra-

dio, Entercom and Citadel.

Earlier this month FCC officials
corroborated published reports that
the commission was in discussions
with the four companies about po-
tential settlements. On April 20, two
FCC officials with direct knowledge
of the matter confirmed to the Los
Angeles Times that the requests for
documents had been issued.

The Times suggested that the inves-
tigation could be the biggest tederal
inquiry into radio bribery since the
congressional payola hearings of 1960.

“We were in the process of trying
to reach settlements, but when talks
were inconclusive, we decided we
needed more information,” an FCC
official who spoke on condition of

anonymity told the Times. “We will
continue to speak with the parties
and to hold those who have violat-
ed commission rules accountable.”

An FCC official on April 20 told
R&R that the Times article was “es-
sentially true.”

FCC spokesman David Fiske de-
clined to discuss any details of the
letters of inquiry or the investigation
but said, “The commission takes se-
riously alleged violations of the

FCC See Page 5

Oaktree Withdraws Offer For Interep

Interep says bid didn't reflect company’s value

By Brida Connolly

R&R Assoc. Managing Editor
beonnolly@radioandrécords.com

aktree Capital Management on April 24 sent a letter to

Interep’s board withdrawing OCM’s offer to buy out
Interep’s stock at $1.10 per share. OCM on April 12 put a
deadline on the offer of 5pm on April 21, claiming that
Interep had caused months of unnecessary delays to the deal
and may have acted in bad faith.

Interep responded at that time,
“The letter of intent [from Oaktree] ob-
ligated Interep to negotiate with Oak-
tree Capital Management in good
faith, not to accept an unsatisfactory
deal,” and said it had acted in good
faith throughout the negotiations.

In the April 24 letter OCM said to
the Interep board, “Despite our will-
ingness to provide you with this fi-
nal opportunity to complete a trans-
action that we firmly believe to be
in the best interest of the company’s
shareholders and our continued ef-
forts to schedule meetings with you
to finalize the terms of the transac-

tion, to date we have received no
communication regarding the com-
pany’s position on the remaining
limited open points in the definitive
documents or indication that the
board has made any determination
with respect to the company’s intent
to pursue the transaction.

“As a result of this inaction and
consistent with the terms referenced
in the [April 12] OCM letter, the
OCM Funds hereby withdraw the
OCM offer, effective immediately.”

Interep on April 25 responded
with a release saying the offer “did
not reflect the company’s true value.”

Interep continued, “It is under-
standable why Oaktree Capital Man-
agement demanded an immediate
agreement — to acquire the compa-
ny at a discount.”

In the months since the compa-
nies signed a nonbinding letter of
intent, Interep said, “there have been
a number of favorable business de-
velopments at the company, which
Interep believes increase the valua-
tion of the company and strengthen
its financial position.”

Those favorable developments
include the $8 million sale of the rep
firm’s investment in Burst Media.

Interep said it is still considering
strategic alternatives and “remains
willing to explore all options — in-
cluding a deal with Oaktree Capital
Management or other prospective
financial partners.”

Eurnings: Journal Income Dips In 0)1

Mixed results for Arbitron

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

ournal Communications had a busy day Tuesday. While the

company announced that it saw a dip in net earnings dur-
ing Q1, the Milwaukee-based multimedia firm also said it
has authorized the repurchase of up to 5 million shares of its
class A stock and that it will spin off its telecommunications
subsidiary to Journal shareholders.

While total revenue for continu-
ing operations, which includes
Journal's publishing, broadcasting,
telecommunications and printing-
services divisions, rose 3%, to $189.1
million, net earnings fell from $17.4
million (23 cents per share) to $12.3
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million (17 cents) during Q1. Ana-
lysts polled by Thomson Financial
had predicted a profit of 16 cents per
share on revenue of $191.4 million.

Higher interest expenses played a
partin the decrease, vet much of Jour-
nal’s Q1 loss can be attributed to its

printing-services segment, which
saw revenue decline 11%, to $16.3
million, due to an expected revenue
decline at Dell Computer Corp.
Joumnal’s broadcast division en-
joved a healthy Q1: Revenue in the
segment increased 39%, to $51.6 mil-
lion. Journal’s TV stations saw a 79%
revenue gain, to $34 million, thanks
to new properties and advertising tied
to the Winter Olvmpics. Meanwhile,
revenue for Journal’s radio stations
fell 4%, to $17.6 million. Operating
EARNINGS See Page 5

wwWw americanradiohistorv com

Wiley Joins NAB As EVP/Gov’t Relations
Douglas Wiley has joined the NAB in the post of Exec. VP/Gov-
ernment Relations. He arrives from the Electronic Industries Al-
liance, where he was Sr. VP/Government Relations. In his new role
Wiley will be the most senior NAB executive responsible for repre-
senting the broadcasting industry before Congress and the Bush ad-
ministration, leading the NAB’s government-relations team. Before
joining the EIA in 2003 Wiley was Director/Government Relations
for Alcatel in Washington, DC.

“Doug has spent more than 20 years in Washington as an out-
standing advocate for the communications industry,” said NAB Presi-
dent/CEO David Rehr. “His experience working with Congress and
administrations from both parties will be invaluable to our public-
policy work promoting radio and television broadcasting.”

In other news, NAB Exec. VP/Public Affairs Kathleen Ramsey
has resigned from the DC-based lobbying group to join former NAB
President/CEQ Eddie Fritts’ the Fritts Group.

In announcing Ramsey’s departure, Rehr wrote to staffers, “She
has been a dedicated member of the NAB staff and a trusted leader”

Clear Channel Under Pressure From CalPERS List

Clear Channel has been placed on the annual “Focus List” of
underperforming stocks issued by the California Public Em-
ployees Retirement System. CalPERS said the media operation
must improve financially and adopt more enlightened rules for cor-
porate governance.

Each year at this time CalPERS, the nation’s largest public pen-
sion fund, with assets of $208 billion, reviews its portfolio of some
1,800 stocks and singles out six U.S. companies for what it consid-
ers poor financial and corporate-governance performance. Clear
Channel is joined on this year’s “Focus List” by Brocade Communi-
cations Systems, Cardinal Health, Mellon Financial Corp., OfficeMax
and Sovereign Bancorp.

“The stock performance and governance of these companies are
unacceptable to us and other shareholders,” said CalPERS board
President Rob Feckner on issuing the 14th annual review.

The list is intended to persuade companies to make certain
changes, including boosting eamings and making it easier for share-
holders to replace directors and amend corporate bylaws. However,
the fund does not intend to sell its stock in companies that fail to
heed its recommendations.

“You don’t want to be on the CalPERS list, Paul Lapides, Direc-
tor of the Corporate Governance Center at Kennesaw State Univer-
sity in Georgia, told the Los Angeles Times on April 20. “Each one
of the company boards will think long and hard about being on the
list and what kind of changes they need to make to their corporate
governance structure.”

in other news, Clear Channel Radio Sales has opened a regional
office in Denver. Joe Goodman has relocated from San Francisco
to run the office, keeping the title of VP/Sales.

In his new role Goodman will serve as a single point of contact
for all of the company’s radio stations and will function as a research
resource and primary link to Clear Channel Radio assets including
Clear Channel Traffic, Clear Channel Hispanic Radio and Clear
Channel Online Music & Radio.

Goodman ascended to his most recent role in Septembeér 2005
after two years as VP/Director of Sales for CCRS/San Francisco.
He joined CCRS as an AE in March 2000 after holding a similar role
at Eastman Radio in Minneapolis.

Study: All-Christmas Gives Stations 10% Boost

ccording to an Edison Media Research analysis of the 119 con-

tinuously measured radio stations in the top 100 markets that
adopted an all-Christmas music format during the 2005 holiday sea-
son, the stations on average experienced 10% gains in both 12+
share and 25-54 share over the remainder of 2005 compared to the
rest of the year.

However, Edison found that fall 2005 ratings for stations adopt-
ing a 24/7 yuletide presentation were fiat compared to fall 2004. In
fact, slight losses were seen in some key demos. Among Christmas
stations, on-average cumulative audience rose 8%. By comparison,
average time spent listening increased just 1.6%.

The two stations posting the most dramatic 12+ share-point gains
were WTSS/Buffalo and KRVE/Baton Rouge, each of which rose
2.6 share points. That represented 53% and 42% 12+ share gains,
respectively.

Fuli details of the Edison study “Christmas Music: The Gift That
Keeps on Giving” may be found at www.edisonresearch.com.

Study: Most Believe Radio Is Important In American Life

n a telephone survey of 1,004 people conducted by American Me-
dia Services, 78% of respondents said radio is important in their
everyday lives, and 91% said radio is important in American life in
general. Seventy-four percent of respondents said they listen to

radio at least once a day. Continued on Page 5
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The new findings complement those of a January AMS survey in which 64% of respondents said
they were listening to radio as much as or more than they were five years ago.

“The evidence from our polis and others is conclusive that people are continuing to listen to their
local, free radio stations,” said AMS President/CEQ Ed Seeger. “Arbitron and Edison Media Research
just conducted a national survey of 1,925 respondents that revealed that 77% of Americans expect to
continue to listen to their radio in the future as much as they do today”

In the AMS survey, 57% of men and 49% of women said they listen to radio at least daily.

The availability of music, news and reports on weather and traffic continue to be the most-cited rea-
sons for listening to the radio, with 98% of respondents saying they listen to radio for one of those
features.

“Radio doesn’t need to reinvent itself,” Seeger said. “It just needs to get its story out in the market-
place. It continues to thrive with the same basic programming we have embraced for the past half-
century”

The Weather Channel Espaiiol Radio Network Debuts

he Weather Channel Espafiol Radio Network, the first national weather radio network for Span-

ish-language radio, debuted this week, with WSUA (Caracol 1260)/Miami; WRUM/Orlando; KWBY-
AM/Portland, OR; and three Atlanta-area AMs, WASO, WLBA & WXEM, among the first stations re-
ceiving localized weather information en espariol.

“The number of Spanish-language radio stations across the country has doubled in the past 10 years,
to 700 terrestrial stations,” said Weather Channel Radio Network & Newspaper Syndication VP/GM
Harold Lewis. “We are pleased to add our well-respected brand of weather information to the burgeon-
ing number of media outlets targeting the Spanish-speaking population.”

RR RADIO BUSINESS

Lewis noted that listeners who were underserved in the past “will now be well-informed as we ap-
proach another potentially dangerous hurricane season.”
TWC radio broadcast meteorologist Jaquelina Michienzi will provide the Spanish-language weather
information. She has previously served as a senior meteorologist and weather anchor for Canal Del
Tiempo, a network for Latin America operated by the Weather Channel until 2002, and was most re-
cently a Buenos Aires-based correspondent for Se Hace Camino Al.

RAB, Media Monitors Bring Sales Workshop To K.C.

he Radio Advertising Bureau will present its latest free sales-training workshop on how to win ad
dollars from print media in Kansas City on May 18. Sponsored by Media Monitors, “Breaking the
Daily Habit: Winning New Radio Dollars From Print” will for the first time be preceded by a special one-
hour training session exclusively for radio sales managers or GMs, also conducted by the RAB.
Endorsed by the Missouri Broadcasters Association, the RAB session will be offered free of charge
to the first 50 sales managers and AEs in the Kansas City region to register. The meeting is scheduled
for 9:30am-12:30pm at the Kansas City Marriott Downtown in Kansas City, MO.

FCC

Continued from Page 4

Communications Act. [FCC] Chair-
man [Kevin] Martin has directed the
FCC’s Enforcement Bureau to inves-
tigate these payola allegations, and
those investigations are active and
ongoing.”

The commission has been look-
ing into allegations of payola since
the summer of 2004, toward the
end of Chairman Michael Powell’s
term. Fiske declined to say wheth-
er the FCC is investigating other
radio companies than the four
named but acknowledged that oth-
ers may be under the FCC’s micro-
scope.

Continued on Page 7

He also refused to comment on the
investigation into payola being con-
ducted by New York Attorney Gen-
eral Eliot Spitzer, other than to con-
firm that FCC investigators reviewed
the settlements made by record com-
panies with Spitzer’s office. He said
the FCC review was to determine
whether any Communications Act
regulations had been violated.

In a statement released April 20,
FCC Commissioner Jonathan Adel-
stein said, “I am pleased that we
have launched this formal phase of
the payola investigation. This
should put to rest any question
about the FCC’s commitment to en-
force the law. Our investigation will
be a thorough and complete review

of the industry’s alleged payola
practices.”

On April 4, Clear Channel Exec.
VP/Chief Legal Officer Andrew
Levin told the Sait Antonio Express-
News that Clear Channel had offered
the FCC $1 million to end the agen-
cy’s payola investigation.

“We're willing to pay a reasonable
amount to put this matter behind
us,” Levin said. “We want to go back
to focusing on our business and not
on ancient history.”

At the same time, Spitzer com-
plained that the FCC’s payola inves-
tigation was interfering with that
being conducted by his office, say-
ing it appeared that the FCC was
willing to settle for smaller fines.

Earnings

Continued from Page 4
earnings for radio stations were flat,
at $3.8 million.

Journal Communications Chair-
man/CEQO Steven Smith said the
Journal board’s authorization to re-
purchase shares over the next 19
months “is a reflection of [the
board’s confidence] in the compa-
ny’s financial strength and our on-
going commitment to sharehold-
ers.” Journal repurchased more than
836,000 shares in Q1.

Arbitron Revenue, Costs Rise

Additionally, Journal plans to
spin off to its shareholders its Nor-
light Telecommunications subsid-
iary. Norlight is expected to apply
for listing on Nasdaq.

On April 20 Arbitron released its
Q1 results, and the ratings company
had its ups and downs during the pe-
riod. While Arbitron saw Q1 revenue
of $85.1 million, a 7% increase from
last year, increased costs and expens-
es from planned spending on the Por-
table People Meter and Project Apol-
lo initiatives led to a decrease in net
income from $19.8 million to $18.2
millior.

Net income for Q1 was 58 cents
per diluted share, down from 63
cents in Q1 2005. Arbitron beat Wall
Street estimates during the quarter.
Analysts polled by Thomson Fi-
nancial had expected income of 51
cents a share on revenue of $84.2
million. Total costs and expenses
increased by 21%, to $53.7 million,

while EBITDA was off 9%, to $31.1
million.

Arbitron President/CEO Steve
Morris said, “We met our revenue
expectations in Q1, and we also ex-
ceeded our earnings guidance by 6
cents per diluted share. This was due
in large part to lower-than-projected
share-based compensation expense,
which was 4 cents per diluted share
and less than anticipated.”

Looking ahead, Arbitron expects
Q2 revenue to increase between 6%
and 8% and earnings per share to be
between 20 cents and 22 cents, com-
pared to 48 cents in Q2 2005. Ar-
bitron’s year-end 2006 revenue guid-
ance is unchanged.

— Additional reporting by Al Peterson.
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All transaction information provided by
BlA’s MEDIA Access Pro, Chantilly, VA.

Muitistate Deal

® FM CP/Hays and KOEN-FM (CP)/Oberlin, KS; FM CP/

Tucumcari, NM; and FM CP/Devil’s Lake, ND Undisclosed
State-By-State Deals

® KANS-FM/Emporia, KS $120,000

® WXAM-AM/Buffalo, KY $57,500

® KZGX-AM/Watertown (Minneapolis-St. Paul), MN $670,000

® WVBG-AM/NVicksburg, MS $100,000

* WBTZ-FM/Plattsburgh, NY (Burlington, VT) $2.5 million

® FM CP/Spearfish, SD Undisclosed

® WCTU-FM/Tazewell, TN $650,000

® FM CP/Dalhart, TX Undisclosed

* FM CP/Hereford, TX Undisclosed

& KTPB-FM/Kilgore (Tyler-Longview), TX $2 million

® KWBC-AM/Navasota, TX $275,000

* WVWI-AM & WVJZ-FM/Charlotte Amalie, St. Thomas and
WWKS-FM/Cruz Bay, St. John, USVI Undisclosed

® KSHW-FM (CP)/Sheridan, WY Undisclosed

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.
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® KGDQ-FM/Colorado Springs
PRICE: $17.5 million
TERMS: Asset sale for cash

BUYER: Bustos Media Enterprises, headed by President/CEQ
Amador Bustos. Phone: 916-368-6332. It owns 26 other stations.
This represents its entry into the market.

SELLER: Superior Broadcasting, headed by Partner Chris Devine.
Phone: 312-204-9900

BROKER: Thomas Gammon and Chuck Lontine of Marconi Media
Ventures

COMMENT: At closing, the buyer will pay off the full outstanding
obligations of Superior under its senior credit facility with Wells
Fargo as of the closing date. The amount will not exceed the
stated purchase price. Should Superior’s senior debt be less
than the purchase price, Bustos shall pay Superior by wire
transfer an amount equal to the difference between the
purchase price and the senior debt. In addition to the purchase
price, at closing Bustos will pay off all of Superior’s obligations
under the business loan agreement dated July 25, 2005 between
Superior and CityWide Banks.
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$3,157,380,812

e

Dollars to Date:

(Last Year: $2,831,603,805)
Dollars This Quarter: $61,462,500

(Last Year: $408,352,003)

304

(Last Year: 889)

Stations Traded This Quarter: 55

Stations Traded This Year:
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Martin Nominated For Second Term As FCC Chairman

resident Bush has nominated Kevin Martin to serve a second
term as Chairman of the FCC. Martin thanked Bush for the privi-
lege of continuing to serve in his administration. “This is an exciting
time of growth and innovation in the communications sector,” Mar-
tin said. “I look forward to working with the administration, Congress,
my fellow commissioners and the talented staff at the FCC to pro-
vide all Americans with the services and opportunities offered by the
best communications system in the world today”
On hearing of Martin’s renomination, FCC Commissioner
Jonathan Adeilstein released a statement saying, “I welcome the
White House’s announcement of the renomination of Kevin Martin

as Chairman of the FCC. Chairman Martin has proven himself a
dedicated public servant, a thoughtful policymaker and an energetic
colleague during our time together on the commission. | look for-
ward to our continued work together as we address the many chal-
lenging issues before the commission.”

Miller Named FCC Acting Deputy Counsel

CC Chairman Kevin Martin on Tuesday named Eric Miller Act-

ing Deputy Counsel of the FCC. Miller most recently served on

the appellate staff of the civil division at the Department of Justice.

He has also served as an attorney-adviser in the DOJ’s Office of

Legal Counsel. Before that he was a law clerk for Supreme Court
Justice Clarence Thomas.

TR

(Last Year: 250)
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Napster
Continued from Page 3

claiming they had safeguards in
place to prevent anticompetitive be-
havior, and the DOJ dropped the in-
vestigation in 2003 with no finding
of wrongdoing.

Venture capital firm Hummer
Winblad and Bertelsmann are being
sued by EMI, UMG and other labels
over their investment in the origi-
nal, unlicensed Napster file-sharing
service, with the labels alleging that
Bertelsmann and Hummer Winblad
are contributorily and vicariously li-
able for the illegal downloading
their investments helped finance.

Hummer Winblad has filed a
countersuit saying that the major la-
bels broke antitrust laws by refusing
to license music to the original
Napster.

In a separate ruling the same day,
Patel granted the plaintiffs’ motion
that Bertelsmann be compelled to
turn over attorney-client communi-
cation related to $50 million in fund-
ing Bertelsmann provided to Nap-
ster.

Patel ruled that the “crime-fraud”
exception to attorney-client privi-
lege is applicable because Bertels-
mann apparently did not reveal in
its loan agreement with Napster —
an agreement Bertelsmann has sub-
mitted as evidence that its loan to
Napster was to be spent solely on
the development of a legal business
model — that Napster was to be al-
Jowed to spend $10 million on liti-
gation expenses.

About that ruling, UMG said in a
statement, “The ruling regarding
Bertelsmann’s misconduct is a ma-
jor development in this case. We are
pleased that the court has recog-
nized what we have always main-
tained: that Bertelsmann had a se-
cret deal to allow the infringing
Napster to continue for Bertels-
mann’s own financial gain. This
resulted in massive damages to Uni-
versal, its artists and thousands of
copyright holders.”

About the other April 21 ruling,

RR NEWSBREAKERS

for this adorable picture.

: i ¢ 15

TRASH, BUT NOT TRASHY Jones Radio Networks’ Lia hosted Toby
Keith’s White Trash With Money album-premiere party earlier this month in a
gala event at Harrah’s Casino in Las Vegas. The whole affair aired live on The
Lia Show in front of an audience of 350 fans, after which Lia and Keith posed

UMG said, “We disagree with the
separate ruling related to Hummer
Winblad’s motion about the govern-
ment investigation. In any event,
this is tangential to the main issue
of this case, which is Bertelsmann’s
and Hummer Winblad's liability for
massive copyright infringement. We
expect to be vindicated on appeal
regarding that motion.”

EMI said about the ruling that it
must turn over new documents,
“With regard to the Hummer ruling,
EMI has already turned over liter-
ally hundreds of thousands of pages
of documents and made numerous
witnesses available for testimony in
this case.

“This ruling relates to one of
Hummer Winblad's efforts to divert
attention to a collateral issue, when
the core issue of this case is about
the massive copyright infringement
that Hummer and Bertelsmann fa-
cilitated on the Napster system,
which was an illegal enterprise built
on the unlawful distribution of
copyrighted works.

“We believe Judge Patel’s ruling
today on this Hummer discovery
motion is mistaken, and we are cur-

rently reviewing it and considering
our response.”

About the other ruling, EMI said,
“Related to the judge’s ruling on the
discovery motion about Bertels-
mann, we believe the ruling speaks
for itself and we have no further
comment.”

Johnson
Continued from Page 3

in the music business on both the
gospel and secular music sides,
having worked with Al Bell of Stax
Records and with Bellmark Rec-
ords/Life Records.

“D.A. has been with the com-
pany a long time, is dedicated to ex-
cellence and always has a fresh
look,” Malaco Music Group Presi-
dent Tommy Couch Sr. said. “We
feel confident he will keep Malaco
current while adhering to the vi-
sions of the company.”

Johnson said, “I am honored to
accept this position. I look forward
to maintaining the standards set by
my predecessors while keeping us
viable and moving us forward in
this 21st-century marketplace.”

Tiburski Rises To Renda/Ft. Myers Market Mgr.

alt Tiburski has been promoted from Director/Sales to Market

Manager of Renda Broadcasting's Ft. Myers cluster, overseeing
Classic Hits WGUF, Rhythmic Oldies WJGO, Hot AC WSGL and Coun-
try WWGR. He succeeds Kelley McGrath, who is joining Genesis Com-
munications as Exec. VP (see story, Page 3).

Tiburski spent many years as VP/GM of WHK & WMMS/Cleveland un-
der Malrite and, later, Shamrock. He is also the former owner of WQAL/
Cleveland and from 1994-1999 was VP/GM of Clear Channel's Cleveiand
cluster. Tiburski retired from radio in October 2005 after a five-year run as
VP/GM of WNCX & WXTM/Cleveland, but he retumed to the industry just
three months later, when he joined Renda for his most recent role.

“I had truly retired here and was fortunate enough to be financially able
to do so," Tiburski told R&R. “But | missed radio so much that | was vicar-
iously living the life of a radio executive here, critiquing all of the stations
and then calling my good friend [Renda Broadcasting President] Tony
Renda. One day he asked me to lunch, and we got talking. | ended up
taking a sales job for his stations here. Then this opportunity came, and it
must have been meant to be. Tony is a great independent radio operator,
and it truly is a joy to be working for him with this group of stations in a

fast-growing market.”

Tony Renda said, “Having Walt as Market Manager will make this a
smooth and seamless transition of management. His success-filled 36-
year radio career in station management and ownership makes him well-
suited to manage the operations of our high-performance cluster in the

growing Ft. Myers market.”

iPod
Continued from Page 3

When those who haven’t yet
bought an iPod or other DAP were
asked if they plan to buy one in 2006,
12% said they’re “very likely” to buy
one, while 36% said they’re “some-
what likely” to make such a purchase.

Taking a look at how iPod/DAP
ownership affects radio listening, Jacobs
said, “While our research does not take
into account the potential of fatigue
over time, there are strong indicators
that, at least initially, iPods sharply cut
into time spent listening to radio.”

Twenty-two percent of DAP own-
ers said they use their player “mostly”
or “exclusively,” 40% say they split
their time between radio and their
player, and 37% say they listen “mostly”
or “exclusively” to radio.

Meanwhile, 22% of DAP owners
have listened to or downloaded a

podcast. Of that group, 64% subscribe |

to at least one podcast.

“Shuffle” mode is the first listening
choice of 47% of DAP owners, mak-
ing shuffle the most popular way to
listen. That's foliowed by “groups or
playlists of songs,” at 32%; “specific
songs,” at 17%; and “other” methods
of listening, at 7%.

Jacobs pointed out that, as an
online poll of station-database mem-
bers, this poll “cannot replicate all ra-
dio listeners, or even Rock radio lis-
teners,” and the results reflect only
those who chose to participate.

— Brida Connolly

Gonzalez
Continued from Page 3

Viva La Raza to serve the different
nationalities that are dominant in
this area and also include music
genres that they like.”

In related news, Darvin Garcia
has been named Asst. PD of WKKB.
He previously programmed WEMG/
Philadelphia.
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Roth was one of several air person-
alities named to succeed Howard
Stern upon Stern’s move to Sirius
Satellite Radio.

CBS Radio confirmed the signing
of Opie & Anthony on 4/24, and at
press time they were scheduled to
begin doing the 6-9am shift on CBS
Radio’s WFNY /New York, WBCN/
Boston, WYSP /Philadelphia, KLLI/
Dallas, WRKZ/Pittsburgh and
WPBZ/West Palm Beach on 4/26.

The show will also air uncen-
sored on XM’s High Voltage chan-
nel. Each day, following that show,
Opie & Anthony will head to XM’s
New York studios to do an addi-
tional two hours on XM only.

In Cleveland, where Roth aired in
mornings on WNCX, Opie & An-
thony will do afternoons via tape-
delay on clustermate WXRK. Rover,
another regional Stern replacement,
is currently in mormnings on WXRK.

“We've proven we love risk, and
[Opie & Anthony] have proven they
get results,” CBS Radio President/
Programming Rob Barnett told
R&R. “It's a powerful marriage des-
tined to win.”

XM President/CEO Hugh Pa-
nero said, “XM’s agreement with
CBS Radio is a big win for everyone.
Opie & Anthony will now reach
millions of new listeners and will
continue to entertain the more than
6.5 million XM subscribers who

have made their exclusive show on
XM one of our most popular.”

When the announcement was
made Anthony commented on the
dual-studio deal, saying, “So every
day we get a little exercise and walk
a couple of blocks over to XM,
where we go in and use filthy, dirty
language.”

This is not the first time Opie &
Anthony have done a syndicated
show for what is now CBS Radio:
They were previously on in 22 mar-
kets, based out of WNEW /New
York, but were fired by then-Infin-
ity in August 2002 when their now-
infamous ”Sex for Sam” contest
went awry and they broadcast a
couple having sex in New York’s St.
Patrick’s Cathedral. They reap-
peared on XM in October 2004.

One of Opie & Anthony’s most
vocal opponents since the scandal,
Catholic League President Bill Don-
ohue, has apparently made peace
with the pair. “To those who say
‘You can’t go home again,’ I say
nonsense,” he said. “In the year and
a half that Opie & Anthony have
been on XM, not a single complaint
has reached our office about any-
thing they've said.”

He also recalled the time they
called him and put him on the air
on XM. "They made it clear that
they regretted the St. Patrick’s
stunt,” he said. “In short, the Catho-
lic League hopes Opie & Anthony
have a great run on CBS Radio.”

Hammer
Continued from Page 1

Manager Tony Salvadore, who said,
“Lee has been our go-to guy and
was instrumental in getting our San
Francisco 49er broadcasts up and
running last year. He’s also been the
producer and engineer for the San
Francisco Giants and has overseen
all of our Golden State Warriors and
San Jose SaberCats broadcasts.
“Lee is the consummate profes-
sional and has the kind of work
ethic that is essential in the sports
business, plus a dedication and loy-
alty to the KNBR brands.”
Hammer joined Susquehanna/
San Francisco in 1998 as PD of then-
separately programmed KTCT and
was later named Asst. PD of KNBR

680 and 1050. In addition to work-
ing with KNBR’s current roster of
play-by-play franchises, Hammer
produced Oakland Raiders broad-
casts for the stations for six years
and was the producer/engineer for
Stanford University football and
basketball games for 20 years.

Before joining KNBR Hammer
worked in San Francisco as a news
editor at CBS Radio’s News KCBS-
AM for 14 years and as a producer
and sportswriter for ABC Radio’s
Talk KSFO.

“KNBR has some of the greatest
air talent in the business, and we're
partners with some of the best
sports teams in the country,” Ham-
mer said. “It is an honor to be
named PD of KNBR, one of the fin-
est radio stations in the country.”

Walden

Continued from Page 3

Walden and the Allmans sup-
ported a presidential candidate from
Georgia named Jimmy Carter in his
bid for the White House in 1976. In
a statement issued on Monday,
Carter and his wife, Rosalynn, said,
“Phil was one of the pre-eminent
producers of great music in Amer-
ica. His many performing partners,
including Otis Redding and The
Allman Brothers, helped to put Ma-
con and Georgia on the musical
map of the world.”

Personal and financial difficulties
led to the demise of Capricorn in

1980, but Walden resurrected the la-
bel 10 years later in Nashville. The
label had recent successes with re-
cording artists Cake and 311.

Walden also signed country su-
perstar Kenny Chesney to his first
record deal. After retiring the Cap-
ricorn name, Walden recently tried
his hand with another record label,
Velocette.

“With the passing of Phil Walden,
the music business has lost an emi-
nent producer of great American
music,” Recording Academy Presi-
dent Neil Portnow said in a state-
ment. “We mourn his loss along
with all of those who had the plea-
sure of knowing him.”

Sony BMG Nashville

Continued from Page 1

”With this move we will be bet-
ter positioned to intensify our efforts
in the areas of A&R and artist devel-
opment and to meet the challenges
of a constantly evolving and highly
competitive marketplace,” Schmidt-
Holtz wrote.

“Joe is a proven leader with tre-
mendous vision, drive and passion,
and this newly expanded role will
give him the opportunity to make
even greater contributions to the
growth and development of our
Nashville operation.”

Galante, who now oversees im- |

prints Arista, BNA, Columbia, Epic
and RCA, was quoted in the inter-
nal memo as saying, "With an
amazing roster of artists and an im-
pressive team of dedicated and tal-
ented professionals, this is one of the
most creative and innovative orga-
nizations in the music business.

“I am deeply honored to have
been asked to lead Sony BMG
Nashville, and I'm grateful to have
the chance to work with all of our
labels and departments as we write
the next chapter in our history.”

For Sony /Nashville, which traces
its roots back to the 1940s through
Columbia, the news ends a long and
illustrious run in country music, as
a corporate culture and artistic lin-

eage that includes Bob Wills, Little |

Jimmy Dickens, Lefty Frizzell, Ray
Price, Johnny Cash, Tammy Wy-

nette and George Jones fade into the |

history books.
—Additional reporting by Chuck Aly.

Genesis
Continued from Page 3

the quality team that he has as-
sembled. I hope to add to the team
while also taking all of the stations
to the next level.”

In his new position James will
continue to work out of Genesis’
Tampa cluster. A 20-year Tampa Bay
radio veteran, James joined Genesis
in July 2005 after having spent four
years as PD of Clear Channel’s
Sports WDAE-AM.

Priest

Continued from Page 3
The fact that this market sits square-
ly between New York and Boston
truly makes this a special radio ex-
perience, and I am honored to be
given this unique and amazing op-
portunity. Hartford has no idea
what it’s in for.”

Bahakel

Continued from Page 3

Bahakel was also a founding
partner of the NBA's Charlotte Hor-
nets and served two terms in the
North Caroline Senate, from 1972-
1976. Bahakel joined a group of in-
vestors in the 1980s to begin the
Bank of Mecklenburg, which later
merged with RBC Centura banks.

— Sarah Vance
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Continued from Page 5

for 9:30am-12:30pm at the Kansas City Marriott Downtown in Kansas
City.

Conducted by RAB Sr. VP/Training Lynn Anderson, the session re-
veals how to position radio’s strengths against newspapers and ex-
poses the inequity that exists between newspapers’ dwindling circula-
tion figures and their share of local advertising budgets.

Those interested in registering may contact Media Monitors’ Lauren
Beth at seminar@ mediamonitors.com.

Top Houston Ad Agency To Look At TMA/Ipsos
Test Results

Fogarty Klein Monroe, the largest ad agency in Houston, has
agreed to review the test results from the Media Audit/lpsos’ smart-
cell-phone Houston market test, set to begin in May.

“In moving to electronic measurement, we need to focus not only on
today, but also tomorrow,” said Fogarty Klein Monroe Exec. VP/Chief
Planning Officer Larry Kelley. “There are many things that we need in
future media measurement, and we see the smart-cell-phone features
as one alternative to leverage these needs.

“At Fogarty Klein Monroe we appreciate the opportunity to getinvolved
and provide input at the developmental stages of this electronic mea-
surement system.”

“Fogarty Klein Monroe on Jan. 23 signed an agreement with Arbitron
to use radio audience estimates as measured by the Portable People
Meter. Arbitron hopes to begin deployment of the PPM in Houston in
July, pending Media Rating Council accreditation

Grammy Foundation, MusiCares Name Goldman VP

Scott Goldman has been named VP of the National Academy of
Recording Arts & Sciences’ Grammy Foundation and MusiCares
nonprofit organizations. He will be responsible for all development ac-
tivities and sponsor relationships for the two groups.

Goldman was previously VP/Development for City of Hope, oversee-
ing the organization’s fundraising efforts within the music and entertain-
ment industries.

Son Of Slim Helu Buys 2.8% Of Univision

arlos Slim Domit, the eldest son of Mexican tycoon Carlos Slim

Helu, has purchased 2.8% of Univision. Carlos Slim Domit acquired
8.5 million class A shares at an average price of $33.83, Univision said
in an SEC filing.

Merrill Lynch media analyst Jessica Reif Cohen said the deal “should
not have a meaningful impact on the process of selling Univision, as it
does not change the 25% restriction on foreign ownership or the fact that
current Univision CEO Jerrold Perenchio has super voting rights.” But
Cohen said she believes the acquisition is a positive sign for Univision.

® STACEY COHEN joins GreenStone
Media as VP/Affiliate Relations. A 25-
year broadcaster, Cohen’s network
radio career has included stints at
Jones Radio Networks, MediaAmeri-
ca, Westwood One and Business
TalkRadio Network.

© DENNIS CIAPURA is promoted from
VP/Broadcast Development to Sr. VP/
Broadcast Development at Salem
Communications.

e DAVID BERNSTEIN, most recently
PD of WPRO-AM/Providence, be-
comes a consultant to weekly syndi-
cated heatth news talk show Heart Talk
Live, which taps Nashville Radio Syn-
dication owner MICHELLE JASKO as
Director/Affiliate Relations.

® CRG RADIO NETWORKS partners
with THE RADIO FORMAT FACTO-
RY to distribute Boomer Radio, which
targets listeners born between 1946-
1964.

® ALAN BURNS & ASSOCIATES un-
veils the Rhythmic AC “Movin™ format.
Customized for each market, the for-
mat will target white and Hispanic wom-
en ages 20 to 40 with a blend of cur-
rent hits with adult appeal, rhythmic

geld from the '80s and "90s and some
classic rhythmic records.

® GLOBAL ONE RADIO NETWORKS’
“The Old Farmer's Aimanac Radio Re-
pert” has retumed to the airwaves.

® XM SATELLITE RADIO launches a
new show hosted by NASCAR star
Dale Earnhardt Jr., as well as a week-
ly hourtong sports-themed talk show
co-hosted by Democratic political strat-
egist and commentator James Carville
and Luke Russert, son of NBC jour-
nalist Tim Russert.

® SIRIUS SATELLITE RADIO on May
6 will begin airing Fred’s Trailer Park
Bash, hosted by Fred imus, on its Out-
law Country channel. The weekly
country music program will air Satur-
days from 6-10am ET.

© WESTWOOD ONE will offer exclu-
sive radio coverage of the Triple Crown
of Thoroughbred Horse Racing. Cov-
erage begins with the 132nd Kentucky
Derby, live from Churchill Downs in
Louisville on May 6, and continues with
the 131st Preakness Stakes on May
20 from Pimlico Race Course and the
138th Beimont Stakes on June 10 from
Belmont Park.

® TKO RADIO NETWORK is offering
Tom Kent’s Classic Top 40 Channel, a
24-hour format that features Top 40 hits
from the '60s, '70s and '80s.
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What Women Want

Talk targeting women moves to the front burner

AL PETERSON

apeterson@radioandrecords.com

hile certainly not a new topic, how Talk radio can attract
more women listeners has become a hot subject at every
industry gathering. Nowhere was that more evident than at this
year’s R&R Talk Radio Seminar, where one of the most attended
sessions asserted that the time for Talk radio that targets women

RR NEWS/TALK/SPORTS

1S now.

Why? Because in world where music radio
is under pressure from competition from sat-
ellite radio, iPods and more,

also the longtime producer of ABC’s Satellite
Sisters daily radio show.
Also on the dais were

the FM band is the natural
new frontier for expanding
Talk radio. And with the ma-
jority of women listeners al-
ready regularly cuming the

Knowledge Networks’
Maura Clancy, Greenstone
Media’s Edie Hilliard, Sheri
Lynch of the WLNK/Char-
lotte-based Bob & Sheri Show,

FM band for their favorite
music formats, attracting them with unique
and compelling talk programs seems only log-
ical.

This year’s TRS session was led by ABC Ra-
dio Networks’ Corny Koehl, who heads up the
women’s talk division for the network and is

“As an industry that prides
itself on innovative and
creative programming, we
need to ask ourselves,
‘Why not Talk radio for
women?’”’

Corny Koehl

srl i H T

X Radio Network's Kirk
Stirland and XM Satellite Radio’s Kevin Stra-
ley.

The session was most notable for the fact
that a group of otherwise fierce competitors
agreed to sit side-by-side and work together
to extol the benefits of programming that ap-
peals to women to the Talk radio program-
ming and management executives in atten-
dance at TRS 2006.

The Tipping Point

Koehl set the tone for the session, telling the
audience that talk for women has had a buzz
for the past several years. “Daytime television
has already succeeded in doing talk for wom-
en in a huge way,” she said. “The publishing
industry has also done it in a huge way.

“As an industry that prides itself on inno-
vative and creative programming, we need to
ask ourselves, ‘Why not Talk radio for wom-
en?” Why are we cheating our stations out of
attracting the single most powerful and influ-
ential consumer group in the country?”

Referring to the title of the session — “What

TALKING TO THE LADIES industry uminaries who gathered to discuss the potential of talk
targeting women at this year's R&R Talk Radio Seminar included (I-r) X Radio Network's Kirk Stirland,
Knowledge Network’s Maura Clancy, Greenstone Media's Edie Hilliard, XM Satellite Radio’s Kevin
Straley, The Bob & Sheri Show's Sheri Lynch and ABC Radio Networks’ Corny Koehl (at podium).

Women Want” — Koehl said, “Women want
what they've wanted for a long time: intelli-
gent, entertaining, funny and respectful talk
that is relevant to them.

“Thankfully, in the past year there have been
some major developments in the arena of
women's talk that are laving the foundation
that will be the tipping point for a new wave
of radio stations offering spoken-word pro-
gramming that is inclusive, not exclusive, to-
ward women.”

Asked what lured her back to radio to head
a company championing Talk radio for wom-
en after leaving her executive post at Jones
Radio Networks three years ago, Hilliard said
it was her concern over radio’s loss of women
listeners during her short-lived retirement.

“QOver the past several years ratings have
shown an 18% decline in radio listening by
women 18-34,” she said. “They’re not finding
programming that appeals to them. They don’t
appreciate the typical AM Talk radio approach.

“It was clear to me that there are opportu-
nities in the marketplace for programming that
women will find to be both appealing and
compelling. I'm not saying they weren't there
before — because I believe they were — but
most people seem to just now be taking notice
of them.”

Satellite Joins The Race

Straley, who spent more than two decades
in radio before moving to XM several years
ago, expanded on the reasoning behind the sat-
caster’s deal with the queen of women'’s talk,
Oprah Winfrey, and XM’s Take Five channel
for women.

“For us, it was the right thing to do strate-
gically,” he said. “Between women being the
driving force behind so many buying decisions
and the fact that we’d seen a 113% increase in
subscriptions by women, we felt it was impor-
tant for us to develop talk programming that
appeals to them.”

Straley then ticked off a list of programming
partnerships the company has entered into in
pursuit of that goal, saying, “The partnerships
we've done with ABC, including Satellite Sis-
ters and Good Morning America, as well as with
Ellen DeGeneres, HGTV and a number of oth-
ers, have helped to make our Take Five chan-
nel something that I am as proud of as any-
thing we’ve done across 170 channels in the
past four years.

“Like most people who are pursuing the
goal of attracting women to talk programs, 1
agree that whoever unlocks this pot of gold is
going to reap a tremendous reward.

Continued on Page 10
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What Women Want

Continued from Page 8

“That's certainly part of our goal with Take
Five, which offers a lot of diverse viewpoints,
and it will also be our goal when we launch
the Oprah & Friends channel next September.

“We believe there will be many opportu-
nities for us to break the niche down even fur-
ther with channels for specific demos and
perspectives. We have every intention of con-
tinuing to invest in talk programming for
women at XM.”

If You Build It....

Koehl next turned to Clancy for some in-
sights on research her company had done for
ABC on women’s consumer habits and posed
the oft-asked question “If we build it, will they
come?”

“The quick answer to that is yes,” Clancy re-
plied. “If programmers can do it right and of-
fer women Talk radio that moves away from
its heavy emphasis on politics and its typical-
ly argumentative style, they will come.

“What women want are shows that are
more like the typical conversations they would
have with other women. If you build it that
way, we estimate that about 50% more wom-
en will use Talk radio than are already using
it.”

Longtime morning personality Lynch be-
lieves her lack of radio experience may have
been part of what's helped her daily moming
show become such a huge success with wom-
en in her hometown and in national syndica-
tion.

“This is my first and only job in radio,” she
said. “I came from a TV background. I had no
real knowledge about how radio worked the
first day 1 walked into a studio. I didn’t know
a thing about TSL, AQH, cost-per-point, cume
or anything like that.

“But 1 knew that I had an opportunity to do
something special and different and that the
company and station I work for were crazy
enough to give me the freedom to try new
ideas.”

A Best Friend

Declaring that ignorance is bliss, Lynch said
that she didn’t form her ideas about how to do
a radio show for women from examples she’d
grown up listening to or from a program di-
rector’s playbook. “I looked at women’s mag-
azines, daytime TV and the women around me

every day and asked myself what sort of ra-
dio show would compel a woman to listen
every single day,” she said.

“Women’s lives have become busy and
complicated and fragmented. We spend a lot
of time rushing — rushing to work, rushing
home to families, struggling to maintain an
unrealistic standard of beauty and perfor-
mance both at home and in the workplace.
What seemed to be missing from many wom-
en’s lives was friendship.”

“Women desire and hunger for connection
and community. What [ believed they really
needed was a place to hang out with their
friends. And what do women do when they
get together with friends?

“Do they make rallying cries for world
change? Sometimes. Do they gossip about
what an eight-months-pregnant movie star
looks like in a bikini? Sometimes. Do they talk
about trouble in their love life? Sometimes.

“Over the past several
years ratings have shown
an 18% decline in radio
listening by women 18-34.
They’re not finding
programming that appeals
to them.”

Edie Hilliard

“Do they talk about body issues, wellness,
their weight, children, astrology and Johnny
Depp? Do they talk about food, sex, romance,
the cost of gas and what it’s like to be in credit
card debt? Sometimes.

“So 14 years ago, with no real experience, |
decided that what women wanted on the ra-
dio was a best friend, a cool best friend who is
smart, funny, compassionate and hip, someone
who is sometimes a little braver than they are
and will say the things they can’t. [ walked into
that studio, and that’s what I tried to deliver
to them.

RR NEWS/TALK/SPORTS

“Fourteen years later many of the women
who were there the very first time I turned on
that microphone are still there with me today.
My guess about what women wanted on the
radio has made tens of millions of dollars for
my company and lots of money for me, and
we have been wondering for years why more
stations aren’t coming to this party.”

A Link To Success

Stirland next shared some research his com-
pany had developed for Lynch’s hometown
station, WLNK (The Link)/Charlotte.

“When you combine a female audience with
the effectiveness of spoken-word radio, you
get what we have taken to calling the new
money format,” he said. “But it really isn’t new.
Buckley Radio’s WOR/New York, for exam-
ple, has succeeded for decades with programs
predominantly geared toward women.

“But what Sheri and her company have
proven is that when you put the right pro-
grams on stations on the right band —on FM,
where women already are — you can gener-
ate a tremendously valuable audience that will
help you make a boatload of money. In fact,
you'll make more than your share of it.”

Stirland revealed that, after reviewing the

- Arbitron diaries from the Charlotte market and

performing what is known as market segmen-
tation on them, he learned which concentrat-
ed lifestyle types are generating all of the P1
listening for WLNK.

“The qualities of the station’s listeners and
their lifestyles are what give the station the
ability to generate the kind of revenue that it
does,” hesaid. “They do it with exclusive busi-
ness — business that is unique to their station
and even entire categories of advertisers who
are exclusive.”

Stirland said advertisers on female-target-
ed WLNK also come back to the station again
and again. “They do a lot of renewals because
this is not a format that it's hard to bring an
advertiser back to after the first 13-week or 52-
week run,” he said.

“ Advertisers see success from the ads they
run on the format. The ads move the needle
for advertisers. The result has been tremen-
dous growth for the station, which became a
$10 million station in a $100 million revenue
market.

“That’s a 10 share of revenue being generat-
ed by a 3.5 share of people 12+.1'd call that pretty
strong proof that if you build it, they will come.”

Fish Where The Fish Are

Asked why Talk radio for women offers a
company some of the best return on invest-
ment it can buy, Hilliard replied, “Because
brands that target women are desperate to put
their money into something beyond typical
spot buys on music radio stations.

“Women who are Talk
radio listeners are much
more likely than women as
a whole to talk to their
friends about a radio
station they listen to.”

Maura Clancy

“They want multilevel programs to target the
women they’re trying to reach, and that’s very
hard to doona typical music-radio station today.
There are so many opportunities with female-
targeted talk programming to integrate product
into the programming through features and
sponsorships that are meaningful to the brand.

“Wormnen buy 88% of the retail products in the
U.S. Retailers need outlets to talk to women in
meaningful ways. Their message will come
across so much more effectively when it's pre-
sented in an environment where women are pay-
ing attention and arereally connected to the hosts
and to the station, as most Talk radio listeners are.

“Listeners will take seriously the messages
they get from the station and personalities who
are providing them with meaningful information
and entertainment every day.”

A final bit of good news came from Clancy,
who said that her company’s research shows that
when women find that there’s a station tailored
to their tastes, word gets around pretty fast.

“Women who are Talk radio listeners are much
more likely than women asa whole to talk to their
friends about a radio station they listen to,” she
said. “Certainly, you will want to have a whole
marketing plan, but that is one aspect that I
would not discount when putting your market-
ing plan together.”
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week in federal regulatory sessions,
in technology sessions and by pro-
gramming gurus.

While calling on the FCC to “pay
more attention to the obscenity
and vulgarity that has found its
home on satellite radio,” Rehr was
bullish on terrestrial radio’s supe-
riority. “[While satellite radio] sup-
posedly has 10 million subscribers
total, 260 million people listened to
broadcast radio last week alone,”
he said.

“Satellite radio lost about a bil-
lion dollars last year. Its business
model is bankrupt. And this is even
before our own HD digital radio
has kicked in. We must promote
HD digital radio and get more digi-
tal radio receivers into the market-
place.”

Rehr was also adamant that
broadcasters embrace new tech-
nology beyond HD Radio, an area
that the NAB has been tentative on
at best. “Our future hinges on our
ability to exploit every new tech-
nology,” he said. “Content is still
king, but distribution is key.

“Broadcasters must move quickly
to increase the number of distribu-
tion channels and platforms for our
content. Broadcast signals must be
everywhere in the culture. Our sig-
nals must go everywhere, to every-
one, through every device.

“Our future is a broadcast signal
on every gadget — cell phones,
laptops, PDAs — and, of course,
multichannels of DTV and digital
radio.”

It was, at the very least, a sign
of evolution, if not revolution, by
the lobbying group. However,
Rehr doesn’t want the NAB to be
a lobbying group anymore. “We
are moving away from using the
word ‘lobbyist,” which has been
defensive and reactive,” he said.

“Instead, we are adopting the
word ‘advocacy,” which conveys
positive offense in framing the
debate and thus the future. It is
only a change in wording, but it
reflects a larger change in atti-
tude.”

indecency: ‘Seven Dirty
Words’ A Guide

For years broadcasters have
called on the FCC to issue clearer
guidance on what constitutes in-
decency. During the FCC Chair-
man’s Breakfast at NAB2006 on
Tuesday, FCC Chairman Kevin
Martin told broadcasters that co-
median George Carlin’s infamous
“Seven Dirty Words” routine
should serve as a guide.

Referring to the 1978 landmark
FCC vs. Pacifica Foundation case
that outlined seven words not to
be used on the airwaves, he said
today’s policy “is not much differ-
ent from that.”

Bonneville International Presi-
dent/CEQO Bruce Reese, who was
interviewing Martin before an

www.americanradiohistorv.com

audience of 1,000-plus, raised his
eyebrows, grinned and responded,
“It’s frightening that the Hippy
Dippy Weatherman [one of
Carlin’s alter egos] is still making
government policy.”

During the 40-minute Q&A ses-
sion Martin broached a range of
topics and several times tipped his
hat to broadcasters for their com-
munity service and localized pro-
gramming,.

”Broadcasters play a crucial role
in keeping communities posted on
potential problems, telling them
how to respond and informing
audiences of what is happening,”
he said.

Martin stressed that free, over-
the-air broadcasters will continue
to enjoy a bright future because the
content they provide is “highly
localized and very much in de-
mand.” He continued, “Broadcast-
ers play a very important role in
their communities, and it is only
highlighted in times like [Hurri-
cane] Katrina.” He added that new
technologies and platforms ex-
pand the horizon for broadcasters.

Asked how the commission
views XM Satellite Radio and
Sirius Satellite Radio’s perceived
quest to expand their local news,
weather, traffic and possibly ad-
vertising by way of their terrestrial
repeaters, Martin stressed that the
satcasters were licensed as na-
tional services.

“They are very popular and are
something that consumers will
continue to demand,” he said, but
he added that the FCC will con-
tinue to regulate them as national
services. Martin said, ”1 think the
commission will stay on the same
[regulatory] path.”

Radio Must Embrace
Younger Demos

Appearing on a Monday-after-
noon panel of nationally known
news managers, CBS Radio VP/
News Harvey Nagler acknowl-
edged that podcasting is just one
of the many ways the network is
reaching out to younger listeners.
“Radio absolutely has to embrace
the younger demographics,” he
said. “Radio must also embrace
new technology to attract a
younger audience.”

Nagler stressed the importance
of radio getting “as much of your
material as you can out there on all
of the various platforms.” He
added, “"We don’t know how
much of it is working, but we
know we have to be out there.”

Nagler shared the concerns of
some of his fellow panelists — in-
cluding CBS News veteran Dan
Rather, Hearst-Argyle TV’s Fred
Young and Google’s Marissa
Mayer — that blogs, which tend to
attract a younger audience, must
have a measure of accountability.

“Blogging can be a useful addi-
tion” to the overall news presen-
tation, Rather said, but, he added,

” Accountability must play a larger
role in blogging.”

Nagler concluded, “The only
thing we have is our integrity. We
are obligated to get it right.”

Purtan Inducted Into
Hall Of Fame

Legendary WOMC/Detroit
morning host Dick Purtan gave
NAB Radio Luncheon attendees a
good laugh Tuesday while being
inducted into the NAB Broadcast-
ing Hall of Fame.

For 40 years Purtan has enter-
tained his loyal listeners through-
out Michigan, northern Ohio and
southwestern Ontario with his co-
medic commentary and topical
humor. Accompanying him in ac-
cepting the honor was his 94-year-
old father, Paul Purtan; his wife,
Gail; and his six daughters and
their husbands. Purtan’s family
did not escape his wit.

“We had six beautiful daugh-
ters, and we paid for seven wed-
dings,” he quipped. Purtan then
encouraged the daughter who was
married twice to raise her hand.
Purtan added, "My wife, Gail,
should get all the credit for the
family. It took her 54 months and
me only six minutes.”

Attendance Up

NAB2006 attracted 105,046 at-
tendees, beating last year’s atten-
dance of 104,427 and 2004’s atten-
dance of 97,544. Billed as “the
World’s Largest Electronic Media
Show,” this year’s convention cov-
ered a whopping 900,000 square
feet of the Las Vegas Convention
Center, with more than 1,500 ex-
hibitors offering the latest in radio
and television equipment.

This year’s theme was “Imme-
diate Future” and, in the wake of
hurricanes Katrina and Rita, the
show focused on mobile broad-
casting and broadcasting local
and national news and informa-
tion on the fly and with imme-
diacy. A total of 67 international
delegations attended this year’s
conference.

Denver
Continued from Page 1

“Dave and I are excited about
working together in the Miami-
South Florida Trading area.”

Denver said, “"Having spent 13
years working for many of the
South Florida radio properties, I'm
very excited about having the
chance to contribute even more in
the new position as RVPP. I'm par-
ticularly thrilled to get to work
with the team of incredibly tal-
ented individuals in the Miami
market.”

Denver has more than 25 years
of operations and programming
experience. Before his stint in West
Palm Beach he served as Asst. PD
of WRBQ/Tampa.

— Keith Berman
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Has Advertising
Killed Itself?

Scrutinizing the modern ad message

By Tom Asacker

om Asacker is a marketing and management expert who has
held management positions at General Electric and who co-
founded and served as president of a high-tech medical-device
company. He is also the author of A Clear Eye for Branding, a
book that “redefines branding for the new, customer-controlled

economy.”

This week Asacker, who is also an in-
dependent business consultant, offers
his thoughts on why — in his opinion
— advertising “used 10 work.”

“Video killed the radio star.”
Maybe that's true, but I'm not real-
ly sure. | am pretty sure, however,
that advertising killed itself — or, at
the very least, took the wind out of
its own sails.

Advertising used to work, and work well.
What do | mean by “work”? 1 mean that once
upon a time, when products and services of
obviously difterentiated quality and value
were popping up like weeds in a ficld, con-
sumers were predisposed to believe advertis-
ing claims, both overt and subtle. Since belief
leads to action, sales of those advertised goods
increased.

An Old Lesson From
A Dutch Philosopher

Heinz’s relish was, in the mind of the con-
sumer, a perceptible improvement over gener-
ic relish. Sensorv evidence — a full jar, no grit
to chew, consistent texture and taste — proved

Tom Asacker

The same was true for many oth-
er modern wonders of the Ameri-
can age of mass production: the ra-
dio, the telephone, the automobile,
television, instant cake mix, the
washing machine, the dishwasher,
air conditioning, etc. They were spe-
cial products that, in fact, improved
people’s lives.

During those heady marketing
times, consumers were predisposed
— based on experience (a.k.a. memory) —to
endorse and thereby become behaviorally sus-
ceptible to advertising’s representational con-
tent. Times were very good for advertising, as
well they should have been. Then something
happened.

Before | tell vou what happened, let’s go
back 325 vears. At that time, the great Dutch
phiosopher Benedictus de Spinoza postulat-
ed that to comprehend something was also to
believe that something.

For example, if you said, "My eves are
brown,” [ would simultaneously understand
and believe your statement. To disbelieve vour
statement would require a subsequent act of
rejection, based on logic or, in this case, senso-
rv evidence.
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Radio mmmEa

Twenty-two radio markets within the Arbitron top 40 have been selected
by the HD Digital Radio Alliance for the next wave of HD2 multicast pro-
gramming.

According to an announcement made Monday by the alliance, HD2 multicasts will
soon be available in 50 markets, including 42 of the top 50. The next markets to
get multicasts — listed by rank — will be Phoenix; Minneapolis; San Diego; Nassau-
Suffolk; St. Louis; Tampa; Denver; Pittsburgh; Cleveland; Sacramento; Riverside;
Kansas City; San Antonio; Salt Lake City; Milwaukee; Providence; Columbus, OH;
Charlotte: Middlesex; Las Vegas; Orlando; and Norfolk.

The launch of HD2 channels in the newly named markets will come six months
ahead of schedule, the alliance said. When the rollout is compteted, the number of

Up"” and “Outlaw Country.”

do just that.”

new radio stations created under the initiative will top 450.

In a continuation of the alliance’s objective to present fresh, unique and diverse
programming on the new HD2 channels, even more formats have been created,
including “Eclectic Chill-Out,” Christian Contemporary, “Cafe Jazz & Blues,” “Mash-

“One of the most exciting things about HD Radio is the ability to offer innovative
new content customized for each individual local market,” said HD Digital Radio
Alliance President/CEQ Peter Ferrara. “Unlike any other audio entertainment source,
radio is all about serving the local community, and these new HD2 channels will

A detailed listing of which stations will add HD2 channels, along with the program-
nming set to air on those channels, was not available at press time.

Recent research in social and cognitive psy-
chology suggests that Spinoza was right: The
acceptance of an idea is part of the automatic
comprehension of that idea, and the rejection
of an idea occurs subsequent to, and with more
effort than, its acceptance.

What does this have to do with advertising
effectiveness? Evervthing.

During the heydav of mass marketing,
consumers were predisposed to compre-
hend, accept and act upon advertising for
the following reason: Qur memories of past
representations supported its acceptance. We
simply wanted to believe. It felt good to be-
lieve that through marketplace activities we
could become more successful, be more de-
sirable, live longer, be happier, etc.

g

lack [}

America’s Leader in

Read it again: We wanted to believe. We're
funny creatures that way. We are happiest
when we're imagining happiness. If you say
to me, “Tom, you're the smartest guv T know,”
[ will probably choose to believe you.

Why? Because it teels good to believe you,
and there is no risk involved in believing. Also,
it would likelv be difficult and time-consum-
ing to disprove vour statement since [ would
have to understand what you mean by
“smart,” work with you to list everyone you
know, agree upon the best test tor smarts, etc.

All in all, it benefits me to simply believe
without verification — unless, ot course, past
representations by you have proven to be
instrumental bullshit or a waste of time. Which
takes us back again to advertising.
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Ourbrains are pattern-mad expectation-cre-
ation machines. We continually map the mar-
ketplace, attempting to predict the probable
future based upon chunks of information —
like advertising. To believe that advertising, in
general, provides true and useful information
requires that we have the statement “Most ad-
vertising is true and useful” tagged and stored
n our memory.

We accepted advertising when our “tagged”
memory informed us that those patterns were
valid, or even when wehad noway to verify their
representations and simply wanted them to be
true. Toa limited extent, we still behave this way.

But what happens when we become over-
loaded with stuff, inundated with options and
bedazzled by information? How do we decide
what to pay attention to when time is such a
costly currency?

We do what we’ve always done: We plumb
the past to solve present problems. We quick-
ly and imperceptibly access our stored mem-
ory of filtered and tagged patterns, then decide
what to do.

Experience Provides The Edge

Experiments with master chess players
showed that they could glance at a chessboard
midgame and later perfectly recall the precise
posizion of every piece. However, if they were
shown a chessboard with randomly arranged
pieces, their memories failed. It wasn't a photo-

Advertising is in the
business of soliciting
advertising. It is not in the
business of helping
businesses make deeper
connections with their
customers. This had better
change, and change fast.

graphic memory that gave them an edge, it was
their past experiences. They could chunk infor-
mation into meaningful patterns and recall those
patterns for later use.

The same is true of our marketplace gaming.
We've become active discerners and pattern
makers of marketplace information. We easily
recall memories of responding to ads thatclaimed
“specialness.” We quickly conjure up images of
products and services that we were led to believe
would improve our lives and make us happier.

What patterns emerge? In more cases than
not, sameness and disappointment. Since our
brains abhor dissonance, we easily solved this
information problem by tuning out the source
of said conflicting information: advertising.
“Oh, that again,” says the savvy mind. “I won't
be reeled in this time.”

The more ads look and sound the same, the
more we simply let them fade into our subcon-
scious. They become background noise, and their
place in the mind, their meaning, is reinforced
by past memories and associations. Like master
chess players, we know exactly what their posi-
tion means.

With the game clock moving, in a rapidly
changing environment like today’s marketplace,
we're compelled to detect new experiences,
quickly review our options, decide what to do

and then learn from our choices. We don’t have
time for intellectual rigor or the option of being
frequently wrong,

What's an advertiser to do? It may appear that
one should load the subconscious mind with jin-
gles and tag lines. That way, the brand will
emerge as an appropriate pattern when a mar-
ketplace need arises. Unfortunately, the brain
doesn’t think in words.

A study at the University of Nevada, where
students wrote down whatever was in their
minds the second a beeper went off, showed that
most of the time the mind is thinking wordless-
ly. When we do pause to consider a problem, we
search our memories for past experiences.

So the answer must be to create advertising
that looks and sounds different, right? After all,
the mind is always on the lookout for the new
and the unexpected. “Make it entertaining,” we
think. “Make people want to talk it up, search it
out,” we say to ourselves.

Indeed, it must be new to capture attention and
engaging to hold on to it. But advertising can't
simply stop there.

Here’s a thought: What if advertisers created
information that consumers tagged and stored
as something other than “advertising”? What if
weviewed the information as engaging and cred-
ible, designed to deepen and simplify our lives
instead of junking them up?

What if the information was designed to in-
spire? “Wow. People dancing to their unique
playlists while wearing little white earbuds.
want to experience that mood.” What if it was
designed to educate? “Cool. Mario’s has a new
low-fat chicken fajita sub. I'd really enjoy one of
those babies.”

What if it was designed to provoke? “Hell,
yes, we're addicted to oil! And I'll be damned if
I'm going to contribute to the mess that causes.
Let me check out that new hybrid car.” What if
it was designed to enhance our desire to con-
nect with others? “I can’t wait to tell the guys
about....”

Advertising Is Solicitation
Of Advertising

When 1 returned home last week after mak-
ing a presentation to a meeting room full of ad-
vertising salespeople, this e-mail was in my in-
box:

“I heard you speak last week. Empower-
ing and entertaining. But I think your con-
cepts and principles are for decisionmakers,
CEOs, owners and operators. Your grass-
roots principles focus in on what the ‘big’ guy
is doing wrong: not listening to the custom-
er. It would be difficult for me to solicit ad-
vertising from a client if 1 said, ‘Here’s what
you're doing wrong.””

There you have it! Advertising is in the busi-
ness of soliciting advertising. It is not in the busi-
ness of helping businesses make deeper connec-
tions with their customers. This had better
change, and change fast.

We'll hold ideas in our brains for years, occa-
sionaily checking to see if things have changed.
If not, we will return them to the expectation shelf
from which they came, only to bring them down
again if we believe they require review and pos-
sible revision.

We'll give advertising another chance, but if it
keeps littering our mental landscape with the
trash from its parade of good intentions, we will
end up storing it away in a very hard-to-reach
place.

Tom Asacker writes, teaches and speaks about new
practices and ideas for marketplace sticcess. His latest
book, A Clear Eye for Branding, is published by Par-
amount Market Publishing. Visit www.acleareye.
com for more information.
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America’s Top 50 Billers

Rank Calls/City

KROQ/Los Angeles
WINS/New York
KFi/Los Angeles
WLTW/New York
KPWR/Los Angeles
WCBS-AM/New York
KIIS/Los Angeles
WFAN/New York
WGN-AM/Chicago
KLSX/Los Angeles
WFNY/New York*
KOST/Los Angeles
WHTZ/New York
WBBM-AM/Chicago
WEEI-AM/Boston
KTWV/Los Angeles
WSB-AM/Atlanta
WTOP-FM/Washington* *
KNX/Los Angeles
WRKS/New York
WPLJ/New York
WBZ/Boston
WVEE/Atlanta
KKBT/Los Angeles
KCBS-FM/Los Angeles
WKTU/New York
WSKQ/New York
WQHT/New York
KYW/Philadelphia
KFWB/Los Angeles
WTMX/Chicago
KGO/San Francisco
KLOS/Los Angeles
KYSR/Los Angeles
WAXQ/New York
KCBS-AM/San Francisco
KBIG/Los Angeles
KRTH/Los Angeles
KLVE/Los Angeles
WPGC-FM/Washington
WBAP/Dallas
KLAX/Los Angeles
WBEB/Philadelphia
KNBR/San Francisco
KLTN/Houston
WSTR/Atlanta
KBUE/Los Angeles
KZLA/Los Angeles
KKDA/Dallas
KODA/Houston
WGCI-FM/Chicago

* Was WXRK (Rock) until January
. ** Data based on WTOP-AM & FM'’s former dial positions, which were in use
throughout 2005

P S TIACE

Here’s a list of the top-billing radio stations in the U.S. in 2005, based
on BIA Financial Network data. Revenue figures for stations listed be-
low No. 10 were not available; top 10 revenue data was featured on
Page 3 of last week’'s R&R.

Format Owner
Alternative CBS Radio
News CBS Radio
News/Talk Ciear Channel
AC Clear Channel
CHR/Rhythmic Emmis
News CBS Radio
CHR/Pop Clear Channel
Sports Talk CBS Radio
News/Talk Tribune
Talk CBS Radio
Talk CBS Radio
AC Clear Channet
CHR/Pop Ciear Channel
News CBS Radio
Sports Talk Entercom
Smooth Jazz CBS Radio
News/Talk Cox Radio
News Bonneville int’|
News CBS Radio
Urban AC Emmis
Hot AC ABC
News/Talk CBS Radio
Urban CBS Radio
Urban Radio One
Adult Hits CBS Radio
CHR/Rhythmic Clear Channel
Tropical Spanish Broadcasting System
CHR/Rhythmic Emmis
News CBS Radio
News CBS Radio
AC Bonneville Int’
News/Talk ABC
Classic Rock ABC
Hot AC Clear Channel
Classic Rock Clear Channel
News CBS Radio
Rhythmic AC Clear Channel
Classic Hits CBS Radio
Spanish AC Univision Radio
CHR/Rhythmic CBS Radio
News/Talk ABC
Reg. Mexican Spanish Broadcasting System
AC WEAZ-FM Radio Inc.
Sports Talk Susquehanna/CMP
Reg. Mexican Univision Radio
CHR/Pop Lincoln Financial Media
Reg. Mexican Liberman Broadcasting
Country Emmis
Urban Service Broadcasting Corp.
AC Clear Channel
Urban Clear Channel

Source: BIAfn. Data taken from BIAfn Media Access Pro on April 13. In situa-
| tions where a station has a simulcast partner, the component station with the
highest ratings resuits was used.
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A Very Deep Pocket Of Programming Excellence

Continued from Page 1

excellence and a most dynamic example of a
radio station using technology to enhance its
valuable content.

This station could compete against the best
in the world and just may be the station that is
setting the new standard for how programming
and technology have to work together today.

You should also load your system with a lot
of personal information about the DJ. So far
we’ve only done a beta version. It now has
about 5,000 “conversations” a day.

The beauty of it is that you automatically
build a community. Also, the system allows
you to send a message to all users at once —

SABO-MASON
INTERNATIONAL INITIATIVES

Niels Hoogland is PD of the Talpa Radio
Group in the Netherlands. The group consists
of three national radio stations — flagship
CHR Radio 538, Classic Hits Radio 10 Gold
and Urban Juize.FM — and this month Talpa
will launch Radio Digital, a standalone Inter-
net-only platform consisting of eight separate
channels.

Radio 538 sports a massive cume of 4 mil-
lion people and is the most-listened to radio
station in Holland. By comparison, WINS and
WHTZ (Z100) in New York each
have cumes in the ballpark of 2.5
million listeners. [ asked Hoogland
to share with readers in North
America some of Radio 538's cre-
ative enhancements.

DM: [ was impressed with your sta-
tion's “IM Robot.” Can you explain it?

NH: Instant messaging has be-
come immensely popular in the
Netherlands. Young people use it
more often than e-mail. We wanted to offer this
means of communication to our listeners.
Now, instead of having to work their way
through a couple thousand screens — each
user generates a new window in IM — we cre-
ated a robot version of our afternoon host,
Ruud de Wild.

Here’s how it works: The listener adds the
robot to his list of contacts. The robot can have
an unlimited amount of contacts — ours has
over 45,000 right now. When the listener sends
a message to the virtual Ruud, a special serv-
er with a content-management system analyz-
es the message and replies.

For instance, if the listener asks, “What’s that
song you're playing?” the robot automatical-
ly answers. You'll need to link a couple of da-
tabases, but if you can offer this kind of infor-
mation online, why not do it here?

INEHIFTFEPRR I e 71 P
Looking back, maybe it
wasn’t that important for a
company to own that
fourth or fifth FM in a
market that had no
ratings. it took away focus
from our mission to create
great product.

Dan Mason
S BB B E T 4411
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Niels Hoogland

for instance, when you have a big promotion
you want them to know about.

We had two sales opportunities in the pro-
cess. One was Netherlands Railways. We load-
ed the system with all their information —
what train leaves when and at what cost, etc.

The other thing we did was for a travel agen-
cy that wanted to bring attention to a special
offer they had. We loaded the system not only
with information on the offer, but also with
personal information linking the DJ and win-
ter holidays.

We ran spots telling listeners to
ask Ruud - virtual Ruud, that is —
about his plans for the winter holi-
days via IM. He replied with infor-
| mation about the special offer from
the travel agency.

DM: Let's discuss ringtones. Amer-
ican stations have barely scratched the
surface on this, but Radio 538 sold about
250,000 ringtones last year. How did
you do that?

NH: The number breaks down to roughly
35% buying Realtones, which are original com-
positions — exactly the song as you'd play it
on the air —and about 65% buying Polytones.
These are a series of multiple tones that resem-
ble the original composition but are not near-
ly the same, and Polytones may not include vo-
cals.

We don't know the profile of the heavy us-
ers, but we figure they fall into the younger
demo of people who know how to use the
somewhat more advanced features on their cell
phones.

What makes them use our service is the fact
that we offer content sites made especially for
cell phones. They are fitted to the size of the
cell phone screen and offer “now playing” in-
formation, the ability to stream our stations —
that is, to listen to them via UMTS, or 3G,
which is totally different from listening to the
station through the FM antenna — to read
headlines, to enjoy entertainment news and to
learn about on-air promotions.

Also important is that Juize.FM, because of
its content-management system, is always first
to offer the latest urban ringtones.

DM: [ loved the idea of “Drop Your Demo,”
where listeners can submit music to the radio sta-
tion. How does it work? Do you play the music on
the air, or do you turn them over to a record compa-
ny? What technology do you use to do that?

NH: This has been a huge success from the
start. Here’s how it works: Listeners upload
their demo through our website, www juize.fm,
in an mp3 format. The server automatically
sends an e-mail to our Juize. FM crew to inform
them that a new demo has been dropped. They
screen all demos and put them online for any-

RR MANAGEMENT-MARKETING-SALES

body to listen to in a Windows

Media Audio format so they can
stream, not download.

We ask listeners to register to be
able to grade and criticize the
demos. There’s a top five of the
highest-rated demos that contin-
uously changes as new grades are
given.

We held a contest with Univer-
sal in the Netherlands, offering a
record deal to the best demo in a
certain month. That sparked over
1,000 demos. Our crew was real-
ly put to the test there.

The guys who won are in the
studio as we speak. We also of-
fered the opportunity to produce
a track for the soundtrack of a
Dutch film.

Right now we're planning to
turn this into a weekly one-hour

CALL NOW! Listeners to stations owned by the
Netherlands’ Talpa Radio Group can use their cell phones to
interact with the slations in a variety of interesting ways.

show at the station that will fea-

ture the five highest-ranking demos of that
week along with the latest and most promis-
ing offerings. This show will be made avail-
able as a podcast too. Since it’s all demos we're
airing, we won't get into trouble with the
record companies.

SRR SRR RIS E IR
“Instant messaging has
become immensely popular
in the Netherlands. Young
people use it more often
than e-mail. We wanted to
offer this means of
communication to our
listeners, so we created a

robot version of our
afternoon host.”
Niels Hoogland
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DM: On the topic of digital downloading, you
said that Radio 538 had its own application that
competes with iTunes. | know that iTunes has mar-
ket share in the Netherlands and that Planet Inter-
net is the biggest seller there, with about a 40%
share. What was the process of setting up your own
downloading application?

NH: For the technical part we went into busi-
ness with a company called Aim4Music. They
store all the songs and deliver them to our cus-
tomers. Together, we built the online shop.

We talked to all the major record companies
and the majority of the independents because
we figured we had to offer 95% of what’s out
there or not do it at all. The challenge here is
to keep it simple and cheap because we all
know that’s what iTunes is doing.

When it comes to the method of payment,
credit cards are a lot less common in the Neth-
erlands than they are elsewhere. We had to
offer the option of paying by text messaging,
where you called a certain phone number, as
well as new ways of paying over the Internet
set up by the banking system. -

When you use the phone you pay the phone
provider for that, and that makes it hard to
compete with the low prices iTunes can offer.
So far margins are low and volume is not what
we'd hoped it to be.

www americanradiohistorv com

What is successful is when we run a spot fo-
cusing on an exclusive download. We're able to
offer those from time to time because of our
good relationships with the record companies.

DM: What is your outlook for additional digital
applications for Radio 538 in the future?

NH: We have a couple of other applications
I should mention. [ already mentioned pod-
casts. We offer several. The most popular one
now is one in which we offer the best of the
morning show and a podcast-only version of
our dance program, Dance Department, which
is in English and is now in the top 20 of the
most popular podcasts worldwide, with a
weekly total of over 20,000 downloads.

We now have the software in place to easily
add commercials to our podcasts, and adver-
tisers are very enthusiastic.

We offer content to several mobile phone
companies and also Internet providers. Also,
we've constructed a special Radio 538 interface
for Media Center that offers part of our con-
tent and the ability to listen live.

Last but certainly not least, I'd like to offer
some more information on Radio Digital. This
service offers a voting tool. This means that lis-
teners can influence the playlist by format and
by song. For each format we get statistics on
each song that plays. It is the first step in fur-
ther individualizing your station.

The media player that starts when you lis-
ten to one of the eight stations on this portal
offers the ability to download the song or buy
the ringtone directly from the player. We are
building a database by offering better sound
quality when you register.

Nonstop Focus On Product

After spending a day with Hoogland and his team,
the big takeaway for me is that Radio 538 is a station
that doesn't focus on consolidation, quarterly reve-
nue comparisons or cutting another 5% in costs.

In fact, its strategy is not even to buy another
radio station in the Netherlands. It would rather buy
into other platforms to push out its content. This
might be television, cable, telephone or satellite. It
focuses on product every minute.

Looking back, maybe it wasn’t that important for
a company to own that fourth or fifth FM in a mar-
ket that had no ratings. It took away focus from our
mission of creating great product. Digital applica-
tions exist to make your content shine, If they aren’t
available in the United Sates, you can bet they are
available somewhere in the world.

Dan Mason can be reached at 301-972-8655 or
at radiodanmason®aol.com. His company web-
site is at www.sabomason.com.
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v IOQ (Q102)/Philadelphia PD Rlck Vaughn has lnked
the widely known and regionally’ respected Chris Booker
to fill his gaping morning show opening. This primo job has
been up for grabs since Chio left last December, only to magi-
cally resurface in March across the street at Beasley's WRDW
(Wired 96.5). But we digress....

You probably know and love Booker for his many years
at WXRK (now WFNY)/New York, where he's been doihg
" nights. He also spent some quality time at WHTZ «(Z100)/
" New York and had a brief stint doing a show with then-girl-
friend Lynda Lopez on the late, not-so-great Blink 102.7.
Booker's also a former correspondent for Entertainment To-
night and has hosted MTV'’s The Return of the Rock and /20
Minutes. He starts his new gig in Philly on May 8.

“This is a huge deal for this station; the g_uhs are definitely
loaded,” Vaughn tells ST. *
to find a loud enough alarm clock to wake his ass up in the

My immediate challenge will be

morning. Booker usually goes to
bed around 6am, so this should
be really interesting.” Vaughn also
tells us that the core players cur-
rently on the show — co-host
Lisa Paige, Producer Blaire
Galaton and Stunt Dude/Street

“ Maniac Diego Ramos — will re-

Sounds much larger on the
air. main with the new Booker show,

~ which is currently unnamed, al-

though we hear the front-runner is “Fred.”

Label Love

* After nearly six years with the RCA Music Group, Sr. VP/
Pop Promotion Mike Bergin is leaving Friday for a new gig
TBA. All he'll cop to at this point is that it's a Sr. VP/Pop
Promo post at another New York-based label. We'll wait here
while you do the math. “There's my dad, then there’s Rich-
ard Palmese,” says Bergin of the close-knit relationship he'’s
developed over the years with his boss and mentor. Bergin
started at the inception of | Records as the label's Northeast
Regional rep, then went national out of Los Angeles before
moving to New York as VP/Pop Promotion for RCA Music
Group. He was upped to Sr. VP last June. Look for Bergin's
New York officemate, VP/Pop Promotion Peter Gray, to ab-
sorb some enhanced responsibilities very soon.

* Wind-up Records Mid-Atlantic Regional Promo rep
Tracy Koppel-Sklar has resigned to spend more time with
her family. Tracy's exit creates a stellar career step up for
Wind-up's New York Promo Asst., Ronny Gutfreund, who
is promoted to Mid-Atlantic Regional, which, in turn, leaves
a prime opening in New York for a stellar promotion assis-

tant.

White House Forecast: Snow?

By the time you read this, the
deal could very well be done nam-
ing Fox News Radio personality
Tony Snow the new White House
Press Secretary, replacing Scott
McClellan. Snow, who underwent

successful treatment for colon can-

cer last year, was reportedly ready

Snow business like show
business....

to accept the gig pending a final OK
from his doctor.
16 ® Radio & Records April 28, 2006
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Danny Ocean Doubles Down

Last year veteran programmer & personality Danny

Ocean (possibly pictured) moved out of his radio comfort

zone and into a new sector of the industry when he was
named VP/Director of Operations of RDR Promotions, a
company that creates and places national radio promotions,
does TV product placement and boasts
such big-ass clients as Seny Music, Coun-
trywide Financial, Food Network and
Travelocity. To that already busy day,
Ocean now adds VP/Director of Opera-
tions duties for Radio Direct Response,
one of the countries’ few radio-only ad-
vertising agencies focused specifically on
direct response. “To anyone who has
had to travel down new roads or had to reinvent themselves,
| can honestly say this is the best career move |'ve ever
made,” says Ocean, who will remain based in the company’s

palatial headquarters in Media, PA.

The Progmmmmg Dept

* Enjoy these sweeping changes at KDGE (102.1 The
Edge)/Dallas: Midday talent Chris Ryan is upped to Asst. PD
and will also share co-MD duties with late-nighter Josh
Venable. All these moves were specially designed to allow
current Asst. PD/MD/night jock Alan Ayo to finally be able
to relax and just do his show, man.

* After |1 years in the biz, WBRU/Providence PD Seth
Resler is changing careers. He'll now devote his time to his
new documentary film company, One-Eyed Man Films. Ironi-
cally, Resler began his radio career at '‘BRU in 1995 as a
Brown University freshman and is ending it there — with gigs
at KPNT/St. Louis, WBCN/Boston and KNDD/Seattle sand-
wiched in between. Former 'BRU MD Chris Novello will
assume temporary PD powers while GM Rita Cadre kicks
off the search for Resler’s replacement.

* WNCI/Columbus, OH has a rare night (and possible MD)
opening as Joey Hoops exits. “Joey had a family tragedy last
month and needs to be closer to his mom, and | can’t blame
him at all,” PD Michael McCoy tells ST. “We're going to miss
him. Not only was he fun and unique on the air, he was an
incredible person to have in the building. When he's ready to
go again, | would highly recommend Joey to anybody.”

* WLUM/Milwaukee midday goddess Jessica Lee is turn-
ing in her commemorative Packers Cheesehead™ and head-
ing east to take over the MD/afternoon drive post at WDYL
(Y101)/Richmond, filling the yawning chasm created by Dustin
Matthews' departure in February. We also hear Y101 is close
to naming its new morning show. We'd like to suggest they
call it “Stu.”

¢ Mark Vanness, a former co-worker of a certain promi-
nent ST employee, just scored a sweet gig with Citadel in
Ithaca, NY as OM/PD of Classic Rocker WIII (I-100) and
News/Talker WKRT — “plus some light janitorial work in my
spare time,” says Vanness, who will also do mornings on I-
100. He replaces Marty Brandon, who moves on. Most re-
cently Vanness did mornings on WPST/Trenton, NJ. He's also
worked at WZPL/Indianapolis, WWHT/Syracuse, WWKX/
Providence and three or four stations in Fresno.

* Danny Wright, last seen as KSXY/Santa Rosa, CA PD/
afternoon guy, resurfaces across the street to do the same
thing at Maverick Media Hot AC KMHX (Mix 104.9).

WwWWW.americanradiohistorv.com

O Dwight Arnold has stepped down as Asst. PD/Promo-
tions & Marketing Director/afternoon jock at Mitchell Media
Alternative KMR] (M99.5)/Palm Springs, CA to embark on a
hopefully lucrative new adventure: He's the newly named Na-
-tional Radio Programmer for Msnap Inc., a free national text '
messaging firm. Arnold has relocated to San Diego but will
retain MD duties at KMR| and continue hosting his weekly
Sunday Night Music Meeting specialty show.

~ « When PD/morning host Shannon Stone exited KZLT/
Grand Forks, ND, a chain of events was set in motion, not
the least of which involved consultant Mark Anderson of Au-
dience Development Group having to leave the decadent
splendor of his cushy Las Vegas bachelor pad and hop on a
crop-duster to Grand Forks to run the station on-site under

©

YEAR AGO

« Scott Elberg named VP/GM at WLIB/ [&
New York

¢ Tom Schurr named Sr. VP of Clear
Channel Radio’s Southeast Region

* Gene Sandbloom promoted to OM at
KROQ/Los Angeles.

YYEARS AGO

Gene
Sandbloom

@

« Chris Claus joins Zing Interactive as CEO for U.S. Opera-
tions.
+ Chuck Tisa named PD of WPTP/Philadelphia
| * Chuck Stevens named PD of WLTJ/Plttsburgh

“"YEARS AGO

6

« John Cook named PD of KIIS/Los An- |
geles.

» Tim Pohlman upped to VP/GM at
KTWV/Los Angeles.

« Jeff Garrison named PD of KMLE/
Phoenix

YEARS AGO

®

« Alan Goodman named President of the Ackerley Radio
Group.

« Barbara Dean moves to KMEO/Phoenix as VP/GM

« Mark Todd named PD of WKBQ/St. Louis

YEARS AGO

®

= Gary Fries assumes the President/COO
position at Transtar Radio Network.

¢ Bob Jamieson named Exec. VP/Mar-
keting & Sales at PolyGram

* Charles Oliver named NAB Sr. VP/Re-
search and Planning

Gary Fries

YEARS AGO

®

* Jack Chunn appointed GM at KSJO & KXRX/San Jose
+ Eric Stenberg appointed Director/Sales for Doubleday
Broadcasting

YEARS AGO

®

= Herb Belkin named VP/Marketing & Creative Services at |
ABC Radio [

+ Bruce Lundvall named President of CBS Records

» Jack Hakim appointed VP/Promotion & Artist Relations at |
20th Century Records

+ Dave Martin named GM of WMAQ/Chicago ‘
[
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the auspices of ADG's patented

“Interim PD” service. Anderson

will assist OM Jerrod Thomas in

building a list of potential replace-
ments.

* Night jock Tic Tac (pictured)
adds MD stripes at KDUK/Eu- !
gene, OR. .

Tic Tac at summer camp, |
1987.

Quick Hits

* After weeks of rumor and speculation, much of it gen-
erated by us, we have learned that the S.S. Toucher & Rich
has dropped anchor: Fred Toucher, Rich Shertenlieb and
sidekick Crash Clark will take over afternoons at WBCN/
Boston on June 5. Upon their arrival, Hardy will move to
nights and Mark Hamilton to overnights. The trio used to
work together at WNNX (99X)/Atlanta before Rich’s stint
with Kidd Kraddick. Shertenlieb modestly tells us, “With Opie
and Anthony in the morning and Toucher and Rich in the af-

ternoon, WBCN is now officially the greatest radio station

in the history of man.”

* Former NBA star-turned-morning anchor John Salley
exits Radio One Urban KKBT (100.3 The Beat)/Los Ange- |
les. The Grim Reaper also paid a special visit to midday tal-

ent Nautica De La Cruz. We hear that Salley's former co-
host, Ananda Lewis, could be headed to middays, where |
she’'ll be sandwiched between the syndicated Tom Joyner |
Morning Show and Michael Baisden, who may end up in

early afternoons.

* Meanwhile, former KKBT afternoon talent Spinderella,
the longtime D) for Salt-N-Pepa, is one of many folks vy-
ing for the suddenly available DJ spot on The Ellen DeGeneres
Show, replacing Tony Okungbowa, who's leaving to pursue

to Heaven later this year.

* WRVQ (Q94)/Richmond is minus one night guy as Davis
heads west to do voice-work for Studio Center Worldwide
Audio out of Los Angeles. Back in Richmond, Q94 PD
Boomer needs a new night jock, stat. ‘

* WALK/Nassau-Suffolk PD Rob Miller inks a familiar mar-
ket name to host the station’s “Love Songs”-centric WALK

|
(what else?) an acting career. He'll appear in the movie Gate ]

After Hours night show: Maria Garcia, best known for her
eight years co-hosting The Steve & Maria Morning Show across
the street on WBLL. She will replace Glen Hollis, formerly
syndicated by Premiere. 1

* Promo vet |B Brenner has launched his cleverly named
firm, the |B Brenner Company, which will specialize in Triple
A promotion, marketing, consulting, publishing, digital-rights
management, etc. Brenner is best known for his long stint at

TELEVISION

TOP 10 SHOWS April 17-23
Total Audience
(110.2 million households) Aduits; 18:49
1 American Idol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) = 2 American Idol (Wednesday)
| & House 3 House
| 4 CSI 4 Grey's Anatomy
5 Without A Trace 5 Desperale Housewives
& CSI: Miami & Unanimous
7 Survivor: Panama — Exile T 24
Island (tie) €SI
8 NCIS (tie) Survivor: Panama — Exile
9 Desperate Housewives Istand
10 The Unit 110  CSI: Miami
Source: Nielsen Media Research

A&M Records back in the day. He also spent time at Warner-
Chappell Music before his most recent stint with Michele
Clark Promotions.

* Davin Fesmire is new to nights at KALC (Alice 105.9)/
Denver, replacing George McFly, who's now emanating from
KVUU/Colorado Springs. Fesmire, who used to work across
the street at KQKS and K|MN, has also graced the radio land-
scapes of Providence; Sacramento; Bakersfield; Tucson; and

| scenic Corpus Christi, TX.

* KCKC (Star 102)/Kansas City is now live and local from
Sam-midnight as Director/Programming Mike Kennedy in-
stalls former Star afternoon personality Mike O’Brien into
the 6-9pm slot, while longtime Star weekend/swing talent
Wendy Garrett is now full-time from 9pm-midnight.

* All kinds of stuff is going down at WXEG (103.9 The X)/
Dayton: Morning X producer/sidekick The Norm departs
while afternoon guy/“programming ass” (PD Steve Kramer's
words, not ours) Shoom transfers to Rock sister WEBN/Cin-
cinnati as Dawn Patrol writer/producer/personality/coffee-
fetcher. Back at The X, part-timer Matt Jericho is upped
to afternoons and will help out in the programming depart-
ment.

* WEQX/Albany, NY PD Willobee announces these staff
changes: Imaging Director Jason lrwin will take over
middays, relocating Production Director Raff to nights. New
guy Ben Runnels, who joined last week for various and sun-
dry weekend shifts, will debut his new Saturday-morning jam-
band specialty show Jam & Toast.

Meanwhile, ex-WEQX jocks Cat and Darwin show up
across the street at Albany Broadcasting’s recently launched
Rocker WZMR (104.9 The Edge) to do mornings. The per-
fectly twisted ST-ready headline announcing their arrival that
we received from fellow sicko Kevin Callahan, OM of Albany
Broadcasting'’s cluster, read “104.9 The Edge Sets New Stan-
dard of Mediocrity With New Morning Show.”

* Bodies are flying every which way at WABT (104-5 The
Buzz)/Albany, NY, as PD Glen Stacey shuffles most of his tal-
ent: The syndicated Dream Doctor, which used to run from
9pm-midnight, has now left the building. Midday talent Scott
Blain moves to | Opm-midnight; he’s replaced in middays by
Tim Reid, who had been doing 7-9pm. Darcy, previously

BOX OFFICE TOTALS
April 21-23

Title (Distributor) $ Weekend $ To Date

1 Silent Hill (Sony)* $20.15 $20.15
2 Scary Movie 4 (TWC) $16.81 $67.47
3 The Sentinel (Fox)* $14.36 $14.36
4 Ice Age: The Meltdown (Fox) $13.28 $168.34
5 The Wild (Sony) $8.33 $22.24
& The Benchwarmers (Sony) $7.25 $47.10
7 Take The Lead (New Line) $4.17 $29.48
8 Inside Man (Universal) $3.74 $81.31
9 American Dreamz (Universal)* $366 $3.66
10 Friends With Money (Sony Classics)  $3.17  $4.96

COMING ATTRACTIONS: This week’s openers include Stick
It, whose Hollywood soundtrack sports Missy Elliott's “We
Run This,” Talib Kweli's “Abra Cadabra,” Jeannie Ortega’s
“Crowded”” Electric Six's “Dance Commander K7's “Come
Baby Come” and others.

Also opening this week is Akeelah & The Bee, whose Li-
on'’s Gate soundtrack contains vintage tunes by The Spin-
ners (“Rubberband Man”), The Staple Singers (“Respect Your-
self”), The Jackson 5 (“ABC”), Aretha Franklin (“Respect”),
Harold Melvin & The Bluenotes (“Wake Up Everybody”) and
more.

Rounding out this week's music-related openers is A.V,,
starring recording artist JoJo.

— Julie Gidlow

wwWw americanradiohistorv com

| heard at crosstown WFLY, joins for 7-10pm. Confused yet?
So are we.

* “Java Joel” Murphy, last heard doing nights at WKSC/
T Chicago, has reappeared in afternoons
at Canadian CHR/Pop WYUL (94-7 Hits
i| FM), which is licensed to Malone, NY,
but beams into Montreal. Current Hits
afternoon guy Diaz moves to nights. “I

« grew up listening to Montreal radio,”
*.d Joel tells ST. “A big hello to my mom
| and grandparents, who will be listening

smoked

Mmmm ..
meeeeat....

to me in Northern New York. And hi
to all the nice French ladies on the West

crew at Schwartz’s Deli — I'm hoping they’ll send me some
free smoked meat!”

Rolodex Of Love

After nearly 60 years in the same location, dazed WLAN/

l Island, everybody at all area Tim Horton's Donuts and the
|

| Lancaster, PA staffers will be leaving its brown-stained as-

bestos ceiling tiles behind as they move into brand-new stu-
| dios and offices on May 8. The new address is 1685 Crown
Avenue, Suite 100, Lancaster, PA 1760!. Phone and fax num-

bers remain the same.

| News/Talk Topics

* Yes, that was former actor-turned-senator-turned-com-
mentator Fred Thompson making his stealth debut on the
ABC Radio Network this past weekend, subbing for the leg-

| gram about the military on ABCRN over Memorial Day

endary Paul Harvey. Thompson, who will host a special pro-

weekend, is strongly rumored to be the heir-apparent to
Harvey — who has not announced any plans to retire soon.
* Steve Martorano returns to WIP/Philadelphia as mid-
day co-host and is reunited with his former partner, Anthony
Gargano. Martorano replaces yet another ltalian-sounding
dude, Mike Missanelli, whe left last month.
‘ * Chris Chandler, most recently senior reporter/after-
noon anchor at WHAS/Louisville, joins CNNRadio/Atlanta as
an anchor/editor.

Baby Poop

* Congrats to Chris Carr, proud and sleepless afternoon
talent on KEEY/Minneapolis, and his wife on their recent de-
livery: Landon Martelle (Carr) arrived on April 7. Mom,
Dad, Landon and big brother Jameson are doing great.

* Not content with Tom Cruise and Katie Holmes and
Brooke Shields hogging all the parental headlines, WTWR
(Tower 98-3)/Toledo morning show producer Jeremy
Baurmhewer and his lovely wife, Kelli, manufactured
their daughter, Joeli Baumhower, on the /=
very same day, April 18, that TomKitten
was born. Tower PD Brent Carey }

helpfully adds, “Even though Baby ®
Tomkat and Baby Baumhower share
the same birthday, Jeremy points out his
baby was not delivered under the tenets

Artist rendering of
both babies.

of the Church of Scientology.”
Condolences

Our thoughts are with our friend Dave “The Duke”
Sholin of EMI Music Collective on the passing of his
stepmom. Renee Sholin died April 21 due to complications

from Alzheimer’s. She was 85.
April 28, 2006 Radio & Records ® 17
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; TOP 50 ALBUMS
THE INDUSTRY’S NO. 1 RETAIL CHART April 28, 2006

Flatts Where It's At

Call it a hat trick, even if Lyric Street’s Ras-
cal Flatts are one o
Country act that
goes bare-headed, |
even as they don
the top spot on the
HITS album chart
for the third consec-
utive week, with
140,000 in sales.
UTV’s Now 21
lands at No. 2, with
| 130,000 in sales, followed by Walt Disney

Shakira

School Musical, at
No. 3, and Show
Dog Nashville/
Universal’s Toby
Keith, who lives
up to the name of
his White Trash
With Money album
at No. 4.

Rounding out
the top 10 are Grand Hustle/ Atlantic’s T.I. (No.
5), Curb’s Tim McGraw (No. 6), Custard /At-
lantic’s James Blunt (No. 7), Epic’s Shakira
(No. 8), Warner Bros." Daniel Powter (No. 9)
and LaFace/Zomba's Pink (No. 10).

In an off week for new releases, New West's

Rascal Flatts

No. 25, with Roadrunner’s The Dresden Dolls
bowing at No. 43 and Fat Wreck Chord’s
NOFX coming in at No. 50. Virgin's K.T. Tun-
stall (No. 45), Universal’s Blue October (No.
47) and Jive/Zomba’s Chris Brown (No. 48) all
reenter the chart.

Several acts are showing impressive upward
movement, including Fueled by Ramen’s Pan-
ic! At The Disco (No. 28-16), VP/Atlantic’s
Sean Paul (No. 26-17), Universal’s Chamillion-
aire (No. 31-18), Island /IDJMG'’s Johnny Cash
compilation (No. 29-19), Epic’s The Fray (No.
50-28), Universal’'s Prince (No. 37-29) and
A&M/Interscope’s Keyshia Cole (No. 42-35).

Next week: Universal Republic’s Gods-
mack will be looking at a chart-topping debut,

W ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
1 1 RASCAL FLATTS Me And My Gang Lyric Street 140,333 -59%
3 2 VARIOUS Now That’s What | Call Music! urv 129,967 -55%
4 3 VARIOUS High Scheol Musical Soundtrack Walt Disney = 113,210 -56%
2 4 TOBY KEITH White Trash With Money Show Dog Nashville/Universal 106,799 -67%
5 5 T . King ~ ««Grand Hustle/Atlantic 18,784 -~ A%
7 6 TIM MCGRAW Greatest Hits Volume 2 Curb 54,749 -52%
10 7 ~JAMES BLUNT - Back To Bedlam Custard/Atlantic 50,385 -39%
12 8 SHAKIRA Oral Fixation Volume 2 Epic 49,171 -35%
8 9 DANIEL POWTER Daniel Powter Warner Bros. # 46,511 . 48%
9 10 PINK I'm Not Dead Laface/Zomba Label Group 40,120 -54%
6 A LLcooLJ Todd Smith Def Jam/IDJMG 38418 -68%
14 12 NE-YO In My Own Words Def Jam/IDJMG 37,686 -34%
1 13 ALAN JACKSON - Precious Memories Arista 35,839 -54%
13 14 CARRIE UNDERWOOD Some Hearts Arista 33,655 -63%
17 15 NICKELBACK All The Right Reasons Roadrunner/IDJMG 33,455 -31%
28 16 PANIC! AT THE DISCO A Fever You Can't Sweat Out Fueled By Ramen 31,090 -14%
26 17 SEAN PAUL Trinity VP/Atlantic 30,186 -18%
K] 18 CHAMILLIONAIRE The Sound 0f Revenge Universal Motown 27,698 -19%
29 19 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/IDJMG 26,922 -26%
18 20 KELLY CLARKSON Breakaway RCA/RMG 26,658 -43%
2 PUSSYCAT DOLLS PCD A&Mjlnterscope 26,412 -33%
20 22 KEITH URBAN Be Here Capitol 24,910 -44%
23 23 ROB ZOMBIE Educated Horses Geffen/interscope 23,822 -38%
24 24 ANDREA BOCELLI Amore Sugar/Decca 23,415 -39%
- 25 DRIVE-BY TRUCKERS A Blessing And A Curse New West 23,130 -
21 26 MARY J. BLIGE The Breakthrough Geffen 22,824 -43%
19 27 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfire/Universal Republic 22,816 -51%
50 28 FRAY How To Save A Life Epic ' 22,758 12%
37 29 PRINCE N2 Universal Republic 22,184 -29%
15 30 VARIOUS Disneymania 4 Walt Disney 22,035 -58%
25 31 ALL-AMERICAN REJECTS Move Along Interscope 21,710 43%
4 32 TEDDY GEIGER Underage Thinking Columbia/Sony BMG 21,607 -32%
3% 33 EMINEM . Curtain Call Shady/Aftermath/lnterscape 21,300 -32%
27 3 FALL OUT BOY From Under The Cork Tree Island/IDJMG 21,262 -42%
42 35 KEYSHIA COLE Way itls - A&M/interscope * 20,681 -32%
41 36 BUBBA SPARXXX The Charm Purple Ribbon/Virgin 19,924 -35%
32 3 “BLACK EYED PEAS Monkey Business . A&M/Interscope 19,780 -40%
30 38 BARRY MANILOW The Greatest Songs Of The Fifties Arista 19,645 -44%
35 39, . ‘MICHAEL BUBLE t'sTime ™ R ¢ = '143/Reprise , 19537~ . -38%
33 40 VARIOUS Walk The Line Soundtrack Wind-Up 19,347 -40%
%46, ° 41 >+ GHOSTFACE KILLAH o . Fishscale -* 77 v o DéfamiDJME . T e < 18806 . - . 33%
38 42 RASCAL FLATTS Feels Like Today Lyric Street 18,741 -39%
“- 7. 43 ~DRESDENDOLLS * wYes, Vigiia © . 7 Roadumner % -~ . PSR EA . % o
- 45 44 NATASHA BEDINGFIELD Unwritten Epic 17,658 -39%
-+ .48 77 KTTUNSTALL® - % %" "  _EyaToTheTelescope ¥ "™ . " [y L . RelentlessVigin®% . o ww ,oé. ¢ <1118 > 7% -
- 46 TRACE ADKINS Songs About Me LCapitol 17,111
=~ 41+ .BLUEOCTOBER ., . « = * " Folled.., > ~ » %< ' 2770 UnversalMotown T T T T e, s o T ip682 0 0 tTR T 28
- 48 CHRIS BROWN Chris Brown Jive/Zomba L abel Group 16,311 -
239 %489y JOSHTURNERY .. o, % YourMan. - G «29% B dUMOAS e BB~ &~ 0 5 2wt o L 15667 « 7, L A8%
- 50 NOFX Walves In Wolves' Clothing Fat Wreck Chords 15,507 -
© HITS Magazine Inc.
” UJI ALBUMS B Records’ High Drive-By Truckers earn the top debut slot, at | garnering more

than 200,000 in
first-week sales,
with WB’s Tak-
ing Back Sun-
day not resting
as they eye an §
estimated
140,000-160,000
and the No. 2
spot. Colum-
bia’s Bruce Springsteen tribute to the songs
of Pete Seeger is now eyeing a debut in ex-
cess of 100,000, thanks to plenty of action at
nontraditional retail like iTunes and Star-
bucks. Geffen's Avant should also top the
six-figure mark.

High School
Musical

18 @ Radio & Records April 28, 2006
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Love On
The Rocks

It's spring, and love is in the air — or is it? This week some of
our spotlighted artists talk about the darker side of love.

Rihanna takes to the airwaves next week with “Unfaithful,” a
dark ballad about cheating told from the cheater’s point of view.
Written by rising star Ne-Yo and »
Stargate, “Unfaithful,” which show-
cases Rihanna’s voice more than her |4
previous singles, contains such lyr- |
ics as, “Our love ... his trust/I might
as well take a gun/And put it to his |
head /Get it over with.” Says Rihan-
na about the song, “On a lot of
records men talk about cheating as |4
though it’s all a game. For me, ‘Un-
faithful” is not just about stepping
out on your man, but about the pain that it causes both parties.”

“Unfaithful” is from the Barbados-born 18-year-old’s just-re-
leased sophomore album, A Girl Like Me. “Many times over the past
year [ didn’t have anyone my age with me,” says Rihanna. “When
recording this album I wanted it to seem like I was having a per-
sonal conversation with girls my age. People think that because
we’re young we aren’t complex, but that’s not true. We deal with
life and love and broken hearts in the same way a woman a few
years older might. My goal on A Girl Like Me was to find songs that
express the many things young women want to say but might not
know how to.”

Avant is Going for Adds with “4 Minutes,” a tale about a man’s
last-ditch effort to convince the love of his life to stay by his side.
The track is burning up the Urban chart, rising to No. 6*, and next
week hits Urban AC. “4 Minutes” is taken from Avant’s fourth al-
bum, Director, which dropped in stores this week.

Says the soulful singer of the material on Director, “1 try to talk
about things that guys need when smoothing over the situations
that arise in relationships. Sometimes guys do crazy things, but
deep down they know that if they have the right woman, they
should try to please her.”

Rihanna

There is one aspect of love that is
in its own category: lust. Nelly Fur-
tado, who broke through to the
masses with her hit “I'm Like a Bird”
and followed it up with a heartfelt
second album, is arriving at radio
with “Promiscuous,” taken from her
hip-hop-heavy forthcoming CD
Loose.

The song features Timbaland, and
the pair get their flirt on throughout
the track, both rapping and singing,
Reportedly, Timbaland also produced many tracks on the album,
which is slated to drop in stores June 20. Furtado can't wait to let
her fans hear the new material, saying of the project, “Loose is a fast,
fun album.” Furtado will also tour Europe and the U.S. this sum-
mer to promote the CD.

Despite all the negative images of love portrayed by artists this
week, there is still hope, even if
things don't end up perfect. Singer-
songwriter David Mead tries to con-
vey his thoughts on married love on
his forthcoming album Tangeriie.
Mead says, “When I got married |
sort of bought into this model that
my parents laid out, assuming that
some level of normalcy would ac-
company it. But it doesn't. Life gets
much weirder, actually. Thematical-

Nelly Furtado 7

David Mead

ly, if this record’s about anything, it's trying to show that.”

Next week Mead will deliver “Fighting for Your Life,” the lead
single from the Brad Jones-produced (Jill Sobule, Josh Rouse, But-
terfly Boucher) Tangerine, to Triple A outlets.

o & o

Week 0f 5/1/06

CHR/POP |

RIHANNA Unfaithful (Def Jam/IDJMG)

CHR/RHYTHMIC

BLAK JAK f/PROJECT PAT Ride & Swerve (Universal Republic) ‘
DEM FRANCHIZE BOYZ Ridin’ Rims (So So Def/Virgin)

DIONYZA | Told Myself {Littledizzy)

ELDORADO RED Hustler's Wife (SMC)

LETOYA Torn (Capital)

MEGAN ROCHELL f[FABOLOUS The One You Need (Jef Jam/
1DJMG)

NELLY FURTADO Promiscuous (Geffen)

POTZEE Oat Girl (Unauthorized/Asylum)

RIHANNA Unfaithful (Def Jam/IDJMG)

URBAN

BODAGIA f{LIL JON & BUN B We Don't Play Dat (Down-Low/

BUSTA RHYMES f/WILL.LLAM & KELIS [ Love My B****
(Flipmode/Aftermatlylnterscope)

PURPLE CITY flJIM JONES Trap (BabyGrande/Koch)

URBAN AC

AVANT 4 Minutes (Geffen)
JAHEIM The Chosen One (Divine MilyWarner Bros.)

GOSPEL

COUNTRY

KATE RUSSELL Powerful Stuff (Urunga/Quarterback)
ROCKIE LYNNE Do We Still (Universal South)
SAMMY KERSHAW Tennessee Girl (Category 5/

AC

FRAY Over My Head (Cable Car) (Epic/

HOT AC
No Adds
SMOOTH JAZZ

ANDERS HOLST Until The End Of Time /OM)
J. THOMPSON Marché Marché (AMH/

ROCK

BLACK STONE CHERRY Lonely Train (Roadrunner/IDJMG)
EIGHTEEN VISIONS Tonightless (Epic)

HELLACOPTERS Everything's On TV (Liguor And Poker Music/
Universal)

ACTIVE ROCK

BLACK STONE CHERRY Lonely Train (Roadrunner//DJMG)
EIGHTEEN VISIONS Tonightless (£pic/

FAILSAFE Return To Lust (Feeding Ground)

HELLACOPTERS Everything's On TV (Liguor And Poker Music/
Universal

HOOBASTANK Inside Of You fisland/iDJMG)

NONPOINT Alive And Kicking (Bieler Bros.)

ALTERNATIVE

CARTEL Honestly (Militia Group/Epic)

FAILSAFE Return To Lust (Feeding Ground)

HELLACOPTERS Everything's On TV (Liguor And Poker Music/
Universal)

NONPOINT Alive And Kicking (Bieler Bros.)

SUBWAYS 0h Yeah (Sire/Reprise/

WE ARE SCIENTISTS It's A Hit (Virgin)

TRIPLE A

BET WILLIAMS Dragonflies (Shiced Bread)

DAVID MEAD Fighting For Your Life (Tallulah)

FEIST Secret Heart (Cherry Tree/interscope)

MARK SEYMORE Daytime And The Dark (Liberation)
MIKE DOUGHTY Unsingable Name /4 T0/RMG)

CHRISTIAN AC

JASON MORANT Holy /integrity Label Group)
MATT REDMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG)
PAUL BALOCHE Because Of Your Love fintegrity Label Group)

CHRISTIAN CHR

JASON MORANT Holy (/ntegrity Label Group)
MATT REDMAN You Never Let Go (Sixsteps/Sparrow/EMI CMG)

CHRISTIAN ROCK

No Adds

INSPO

JASON MORANT Holy lntegrity Label Group)
PAUL BALOCHE Because Df Your Love (/ntegrity L abel Group)

CHRISTIAN RHYTHMIC

No Adds

R&R’s Going for Adds features the complete list of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at

ffagot@radioandrecords.com.
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X Country

Jessie Scott

MARSHALL CHAPMAN Downhill Side

ALBERT LEE Livin' It Down

KIERAN KANE... Postcard From Mexico

MARK KNOPFLER & EMMYLOU HARRIS This Is Us

The Loft
Mike Marrone

BEES High Society

BEES Dream Of Love

BEES Imaginary Girl

DAVID MEAD Reminded #1

DAVID MEAD Fighting For Your Life
EIGHTEENTH DAY OF MAY Hide & Seek
EIGHTEENTH DAY OF MAY The Highest Tree
EIGHTEENTH DAY OF MAY Sir Casey Jones
SALIM NOURALLAH Montreal

ESSEX GREEN Don’t Know Why (You Stay)
RICHARD BUTLER California

ELECTED Not Going Home

The Torch

Thomas Kenny

DAY OF FIRE Cut And Move
EDISON GLASS Forever
STARFIELD My Generation

Highway 16
Jon Anthony

TRACE ADKINS Swing
DARRYL WORLEY Nothin’ But A Love Thang
SAMMY KERSHAW Tennessee Girl

XMu

Tobi

AMY MILLIAN Skinny Boy

ALOHA Some Echoes

SECRET MACHINES Ten Silver Drops

A—
o~
S

S

SATELLITE
RADIO
Jon Zeliner
Sr. VP/Programming
202-380-4040

Suite 62

Vic Clemens

INDIA.ARIE | Am Not My Hair
URBAN MYSTIC | Refuse
AVANT 4 Minutes

Real Jaz

Maxx Myrick

KARRIN ALLYSON Footprints
PAT MARTINO Remember
GARY URWIN JAZZ ORCHESTRA Kindred Spirits

The Village

Robert Aubry Davis
TOM RUSSEL Love & Fear
The Move

Luis Baro
BOB SINCLAR {/STEVE EDWARDS World Hold On

TIMMY VEGAS & BARBARA TUCKER Dutty Funk ...

KENNY BOBIEN Love Won't Give Up
XM Chill

Luis Baro

MOZEZ Feel Free
DEBORAH BONDS Sweet Lullabies

BPM

Skyy

AKIRA Piece Of Heaven

AVALON SUPASTAR Ali My Love
VARNESSA MITCHELL Love Will Find A Way
MYNT You're The Only One
Hitlist

Mike Abrams

RIHANNA Unfaithful

Flight 26

Mike Abrams

NEW CARS Not Tonight

WESTWOOD ONE |

Rob Edwards « 661-294-3000

Mainstream Country

David Felker

RASCAL FLATTS Me And My Gang
TOBY KEITH A Little Too Late

Hot Country

David Felker
SUGARLAND Down In Mississippi (Up To No Good)

Young & Verna

David Felker
RODNEY ATKINS If You're Going Through Hell...

Adult Contemporary

Andy Fuller

DIAN DIAZ Colour Everywhere
NICK LACHEY What's Left Of Me

Adult Rock

Jeff Gonzer
RED HOT CHILI PEPPERS Dani California

D

Alan Furst « 800-494-8863
10million homes 180,000 businesses

DMX Specialty Retail (Female 25-55)

Jim Fisher

GNARLS BARKLEY Crazy
HOLLY BROOK Wanted

SONYA KITCHELL Think Of You
HOOVERPHONIC We All Float
LENE MARLIN How Would It Be
LORRAINE | Feel It

DMX Fashion Retail (Female 25-40)
Michael Griffin

LIVINGSTON TAYLOR My Baby Don't Mind
LITTLE WILLIES Roll On

LUCE Amsterdam

LIZ PHAIR Lost Tonight

TRAIN Always Remember

CORINNE BAILEY RAE Put Your Records On

DMX Fashion Retail (Female 20-35)

Kelly Peck

BANIG Walk

GOTAN PROJECT #/KOXMOZ Mi Confesion
PRINCE Lolita

Radio Networks

MMM ... CHEESE.... Comedian Jeff Garlin (1), best known and loved for
his role on HBO's Curb Your Enthusiasm, stopped by USRN to promote his new
movie | Want Someone to Eat Cheese With and was tackled by USRN Media
Relations Manager Kristine Rakowsky, who immediately demanded a picture be
taken so she had photographic evidence that she hugged Jeff.

YELLOWCARD Rough Landing, Holly
FARNSWORTH BENTLEY Laid Back
ANNA NALICK Breathe (2 AM)

Octane

Jose Mangin

CELTIC FROST Progeny

TOOL Vicarious

PROTEST THE HERO Heretics & Killers
ANIMOSITY The Black Page

Underground Garage

Kid Leo
BUZZCOCKS Wish | Never Loved You

Hip Hop Nation
Reggie Hawkins

LIL SCRAPPY Gangsta Gangsta

TRAE f/PAUL WALL & THREE 6 MAFIA Cadillac
GUCCI MANE Go Head

LIL WAYNE Money On My Mind

DAZ DILLINGER f/KURUPT It's Our Thang

Shade 45

Lil Shawn

THREE 6 MAFIA Poppin' My Collar
CLIPSE t/PHARRELL Me Too

DRE #/RICK ROSS Chevy Ridin’ High

2R

1221 Ave. of the Americas
New York, NY 10020

s

#ARIG

212-584-5100

Steve Blatter
Sirius Hits 1 The Coffee House
Kid Kelly Darrin Smith

MAROON 5 Lovely Day

ANIKA MOA In The Morning
New Country

Scott Lindy

RASCAL FLATTS Me And My Gang
TOBY KEITH A Little Too Late
Outiaw Country

Jeremy Tepper

YAYHOOS Love Train
BRUCE SPRINGSTEEN Jesse James

Area 33

Howard Marcus

BRISKY Now & Forever
YELLOW BLACKBIRD Superfly
Universo Latino

Gino Reyes

JEAN Juegas Con Fuego
EDUARDO CRUZ Tu Manera
MARCO ANTONIO SOLIS Razon De Sobra

Gino Reyes

SANTANA El Fuego
EDDY HERRERA No Le Cuentes

7N\
G@! MUSIC
Radio

Jay Frank « 310-582-7770
John Lenac+ 310-582-7773

AFI Miss Murder

CALLE 13 Atrevete-Te-Te

CASCADA Miracle

CHEYENNE KIMBALL Hangin’ On
CHINGY Nike Airs And Crisp Tees
CHRIS CAGLE Anywhere But Here
GARY NICHOLS Unbroken Ground
GINUWINE Far Away

HARD-F1 Hard To Beat

HEAD AUTOMATICA Graduation Day
HEATHER HEADLEY Me Time

JAE MILLZ Bring It Back

JAMEY JOHNSON Rebelicious

JOSH TURNER Would You Go With Me
MOBB DEEP Give It To Me

PASTOR TROY Police Can't Break It Up
PAUL SIMON Outrageous

PITBULL Bojangles

PUSSYCAT DOLLS t/BIG SNOOP DOGG Buttons
RASCAL FLATTS Me And My Gang
SAVES THE DAY Sound The Alarm
SHE WANTS REVENGE These Things
SUBWAYS Oh Yeah

Video
Jay Frank * 310-582-7770
Colleen Quill » 310-582-7768

BRAD PAISLEY The World

IMOGEN HEAP Goodnight And Go

LIL ROMEO f/RICH BOYZ U Can’t Shine Like Me
MARIAH CAREY t/SNOOP DOGG Say Somethin’
SNOW PATROL Hands Open

CLICK FIVE Say Goodnight

YUNG JOC It's Goin’ Down

CARRIE UNDERWOOD Don't Forget To...
GARTH BROOKS That Girl Is A Cowboy

Lia
Hank Aaron

GARTH BROOKS That Girl Is A Cowboy
RASCAL FLATTS Me And My Gang
TOBY KEITH A Little Too Late

Danny Wright

Hank Aaron

GARY ALLAN Life Ain’t Always Beautiful
ERIC CHURCH How 'Bout You
TOBY KEITH A Little Too Late

Digital Seft AC
Mike Bettelli
NATASHA BEDINGFIELD Unwritten

24 Hour Formats
Jon Holiday » 303-784-8700

Hot AC

Jon Holiday

GO0 GOO DOLLS Stay With You
Adult Contemporary

Rick Brady
NATASHA BEDINGFIELD Unwritten

U.S. Country

Penny Mitchell

SUGARLAND Down In Mississippi...
TRACE AOKINS Swing

E-40 Go Hard Or Go Home EDGAR DANIEL Yo Lo Que Quiero Es Que Me Des
" @RADID NETWORKS
JONES
Nt Phil Hall» 972-991-9200
Ken Moultrie » 800-426-9082 ABC Hot AC
Mainstream Country Dan Lopez
TEDDY GEIGER For You | Will (Confidence)
Hank Aaron
RODNEY ATKINS If You're Going Through Hell... ABC AC
RASCAL FLATTS Me And My Gang Peter Stewart
GARTHIEHDOKS It IS Sk onboy LEANN RIMES Probably Wouldn’t Be This Way
New Country ABC’s Country Coast to Coast
Hank Aaron

Dave Nicholson

RASCAL FLATTS Me And My Gang

BLAINE LARSON | Don't Know What She Said
ABC’s Real Country

Richard Lee

SARA EVANS Coalmine
ERIC CHURCH A Little Too Late

Music
CHOICE

Your Music. Your Cholce.™
30 million homes
27,000 businesses
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300
Hit List
Justin Prager

CHRIS BROWN f/LIL WAYNE Gimme That

DADDY YANKEE Rompe

FIELD MOB f/CIARA So What

FRANKIE JORDAN Once Again

MOTION CITY SOUNDTRACK Everything Is Alright
JEANNIE ORTEGA {/PAPOOSE Crowded
PUSSYCAT DOLLS #/BIG SNOOP DOGG Buttons

Today’s Country
John Hendricks

RONNIE MILSAP Local Girls
MARK WILLS Hank
Americana

John Hendricks

KIERAN KANE... Postcard From Mexico
LORI WILLCUTS Save Me

gespel masic channel.

Jerry Williams  770-969-7936

THIRD DAY Cry Out To Jesus 14
P.0.D. Goodbye For Now 14
KIRK FRANKLIN Looking For You 14

STEVEN CURTIS CHAPMAN Remembering... 14
YOLANDA ADAMS This Too Shall Pass 13

SWITCHFOOT We Are One Tonight 1
SUPERCHICK Anthem 10
NATALIE GRANT Held 10
FALLING UP Moonlit 10
BROOKS & DUNN Believe 9
KUTLESS Shut Me Out 9

Playlist for the week of April 17-23.

ISNER.

Artist/Title Total Plays
HIGH SCHOOL MUSICAL Breaking Free 76
BS Who's Afraid Of The Big Bad... 75
HIGH SCHOOL MUSICAL We're All In This... 73
ALY & A.J. Rush 73
BS All 1 Do 72
BOWLING FOR SOUP 1985 72
B5 Keep Your Head In The Game 70
CRAZY FROG Axel F 58
HANNAH MONTANA Best Of Both Worlds 44
RAVEN Some Call It Magic 32
NATASHA BEDINGFIELD Unwritten 31

CHRIS BROWN Yo (Excuse Me Miss) 30
KELLY CLARKSON Behind These Hazel Eyes 30

RIHANNA S0 29
ASHLEE SIMPSON L.O.V.E. 28
JESSE MCCARTNEY Beautiful Soul 28
HILARY DUFF Beat Of My Heart 27
HILARY DUFF Wake Up 27
USHER Caught Up 27
WEEZER Beverly Hills 26

Playlist for week of April 16-22.

LIVE .COM

Travis Storch« 866-365-HITS

Top Alternative

Travis Storch

WEEZER Perfect Situation

PEARL JAM World Wide Suicide

YEAH YEAH YEAHS Gold Lion

DEATH CAB FOR CUTIE Soul Meets Body
FALL OUT BOY Dance, Dance

Top Jazz

Travis Storch

NAJEE 2nd 2 None

MARC ANTOINE Modern Times
WALTER BEASLEY Coolness
RICHARO ELLIOT Mystigue
PAUL BROWN Winelight

Top Electronic

Travis Storch

DEPECHE MOOE Precious
FREEMASONS Love On My Mind
GOLDFRAPP Ooh La La
PERSEPHONE'S BEES Nice Day
JUDY TORRES Faithfully

ol Ll b e B e G ]
e =T ==
FAR I NE TWORIKS |

After MidNite
Sam Thompson

RASCAL FLATTS Me And My Gang
TOBY KEITH A Little Too Late

HNY

WAITT RAING NETWORNS

Alternative Now

Polychronopolis
HARD-F! Hard To Beat
THURSDAY Counting 5-4-3-2-1

AC Active

Jonathan Steele

BETTER THAN EZRA Juicy
BO BICE The Real Thing
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MUSIC TELEVISION
72 million households
RIHANNA SOS 25
T.I. What You Know 24
FALL DUT BOY ALittle Less Sixteen Candles... 23
KELLY CLARKSON Walk Away Al
SHAKIRA Hips Oon't Lie 20
SEAN PAUL Temperature 19
ALL-AMERICAN REJECTS Move Along 19
HAWTHORNE HEIGHTS Saying Sorry 19
PANIC! AT THE DISCO | Write Sins Not Tragedies 17
OEM FRANCHIZE BOYZ Lean Wit It, Rock Witlt 15
REO HOT CHILI PEPPERS Dani California 14
RICK ROSS Hustlin' 1
NATASHA BEDINGFIELD Unwritten 10
FLYLEAF I'm So Sick 10
DA BACKWUOZ | Don't Like The Look Of It 10
ASHLEY PARKER ANGEL Let U Go 8
MISSY ELLIOTT We Run This 8
HOOBASTANK If | Were You 8
ARCTIC MONKEYS | Bet You Look Good On... 8
50 CENT i/OLIVIA Best Friend 7
Video playlist for the week of April 17-23.
David Cohn
General Manager
T.I. What You Know 24
BUBBA SPARXXX Ms. New Booty 24
CHAMILLIONAIRE {/KRAYZIE BONE Ridin’ 24
HAWTHORNE HEIGHTS Saying Sorry 23
SYSTEM OF A DOWN Lonely Day 22
AVENGEO SEVENFOLO Beast And The Harlot 22
TAKING BACK SUNDAY Makedamnsure 21
PANIC! AT THE DISCO | Write Sins Not Tragedies 19
RICK ROSS Hustlin’ 17
RED HOT CHILI PEPPERS Dani California 16
FLYLEAF I'm So Sick 16
DA BACKWUDZ | Don't Like The Look Of It 15
50 CENT /OLIVIA Best Friend 14
SHAWNNA Gettin’ Some 14
THREE 6 MAFIA Poppin’ My Collar 14
FALL OUT BOY A Little Less Sixteen Candles... 13
KORN Coming Undone 13
KELIS 1/T00 SHORT Bossy 11
ARCTIC MONKEYS | Bet You Look Good... "
CAM’RON f/LIL' WAYNE Touch kt Or Not 10

Video playlist for the week of April 17-23.

RK NATIONAL MUSIC

CMT GAC

GREAT AMERICAN

38.3 million households
FEd Hardy, President
Sarah Trahern, VP/Programming

ADDS

BIG & RICH Nevermind Me

BRAD PAISLEY The World

DANIELLE PECK Findin’ A Good Man
DARRYL WORLEY Nothin' But A Love Thang

COUNTRY MUSIC TELEVISION
75.1 million households
Brian Philips, Sr. VP/GM

Chris Parr, VP/Music & Talent

ADDS

BRAD PAISLEY The World

CRAIG MORGAN | Got You

JOSH GRACIN Favorite State Of Mind
JULIE ROBERTS Men & Mascara
SHOOTER JENNINGS Gone To Carolina

Plays :
Artist/Title W LW DIAMOND RI0 God Only Cries
JOE NICHOLS Size Matters (Someday)
RASCAL FLATTS What Hurts The Most 26 33 JOSH GRACIN Favorite State Of Mind
BROOKS & DUNN Believe 26 31

RONNIE MILSAP Local Girls
TIM McGRAW When The Stars Go Blue

TOBY KEITH Get Drunk And Be Somebody 25 31

JASON ALDEAN Why 2323
KENNY CHESNEY Living In Fast Forward 23 22
GARY ALLAN Life Ain't Always Beautiful 22 19

GEORGE STRAIT Seashores Of Old Mexico 22 17
BRAD PAISLEY When | Get Where I'm Going 21 24
DIERKS BENTLEY Settle For A Slowdown 21 20

VAN ZANT Nobody Gonna Tell Me What To Do
SARA EVANS Cheatin’
BROOKS & DUNN Believe

KEITH URBAN Tonight | Wanna Cry 21 20 =
BON JOVI w/JENNIFER NETTLES Who Says... 21 18| [ GRETCHEN WILSON Poliically Uncorrect
LEANN RIMES Something's Gotta Give 20 21 BON JOVI w/JENNIFER NETTLES Who Says You...
CARRIE UNDERWOOO Don't Forget To. . 19 22 CARRIE UNODERWOOD Jesus, Take The Wheet
DIXIE CHICKS Not Ready To Make Nice 15 18 JOSH TURNER Your Man
j 1
Ll SRS 15181 | TRACE ADKINS Honky Tonk Badonkadonk
JOE NICHOLS Size Matters (Someday) 15 11

TRACE AOKINS Honky Tonk Badonkadonk 13 18| | RASCAL FLATTS What Hurts The Most

BILLY CURRINGTON Why, Why, Why 19 — TOBY KEITH Get Drunk And Be Somebody
KEITH URBAN Better Life 10 16 CARRIE UNDERWOOO Don't Forget To Remember...
JOSH TURNER Your Man 1010 PINMONKEY That Train Oon't Run
Airpiay as monitored by Mediabase 24/7 i
between April 17-23, KEITH URBAN Tonight | Wanna Cry
GEORGE STRAIT Seashores Of Oid Mexico
BRAD PAISLEY When | Get Where I'm Going
NEAL McCOY The Last Of A Dying Breed
ll WRECKERS Leave The Pieces
{3
DIERKS BENTLEY Settle For A Slowdown
CONCERT PULSE
R | ——— BLAKE SHELTON Nobody But Me
) Avg. Gross KENNY CHESNEY Living In Fast Forward
Pos. Artist (in 000s) - .
nformation current as of Aprit 24.
1 CIRQUE O SOLEIL— DELIRIUM  §1514.0 currentas orAp
2 BONJOVI $1,256.4
3 AEROSMITH $1.1154
4 COLDPLAY $921.7
5 GEORGE STRAIT $834.3
6 QUEEN & PAUL RODGERS $571.3 H
O s2| | AoL Radio @ Network
8 NICKELBACK $362.7
9 KEITH URBAN $332.2 Top Country
10 LARRY THE CABLE GUY $316.3 Beville Darden
11 RICKY MARTIN $3129 p
12 ILDINO 33012 TOBY KEITH A Little Too Late
13 MOTLEY CRUE $298.9 Top Jams
14 BRAD PAISLEY $282.7 Donya Filoyd
14 KID ROCK $258.9 CASSIE Me & U
Amang this week's new tours:
Ashlee Simpson Tap Dance
Fiona Apple Mike Spinella
Gavin DeGraw ABOVE & BEYOND Alone Tonight
INXS LADYLIFE Holding Qut For A Hero
Steely Dan PLEASURE CENTER Believe In Me
The CONCERT PULSE is courtesy of
concert industry trade Top Pop

publication POLLSTAR, 559-271-7900
or www.pgolistaronline.com.

Brendan Grimaldi
FORT MINOR {/HOLLY BROOK Where'd You Go

75 million households
Rick Krim
Exec. VP

Adds

ANGELS AND AIRWAVES The Adventure
GNARLS BARKLEY Crazy

ANNA NALICK Breathe (2 AM)

PUSSYCAT DOLLS #/BIG SNOOP DOGG Buttons

<<€ musicsnippet.com )

Tony Lamptey « 866-552-9118

Hip-Hop
PURPLE CITY f/JIM JONES Trap
BUBBA SPARXXX Heat It Up

R&B

CARMEN MICHELLE Situations
MARY J. BLIGE No One Will Do
NE-YO When You're Mad

ﬁ'\. _ar .:i 5 - ﬁ § - | - -
GUYS & MEN Actor Frank Vincent, better known as Phil Leotardo on The

Sopranos, stopped by ABC News Radio’s New York studios to chat about his
new book, A Guy’s Guide to Being a Man’s Man.

wWww.americanradiohistorv.com
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Tube Tops

Heavy: The Story of Metal, a four-
part documentary chronicling the
history of heavy metal, debuts on
VH1. Episode One traces metal's
roots in the late '60s in Biming-
ham, England to the rise of Kiss
and “glam metal’ in the early '70s
(Monday, 5/1, 9pm ET/PT). Epi-
sode Two examines metal’s
growing pains during the '70s,
when both rock critics and punk
rock threatened its existence
(Tuesday, 5/2, 9pm ET/PT). Epi-
sode Three sees metal thrive in
California with Van Halen, Poi-
son and Motley Crue and looks
at the release of This Is Spinal
Tap (Wednesday, 5/3, 9pm ET/
PT). Episode Four focuses on
Guns N’ Roses, Metallica,
Marilyn Manson, thrash and
grunge (Thursday, 5/4, 9pm ET/
PT).

Friday, 428

*The Goo Goo Dolls, Live
With Regis & Kelly (check local
listings for time and channel).

* imogen Heap, The Tonight
Show With Jay Leno (NBC,
check local listings for time).

* Jerry Lee Lewis, Late Show
With David Letterman (CBS,
check local listings for time).

* Godsmack, Jimmy Kimmel
Live (ABC, check local listings for
time).

¢ Hawthorne Heights, Late
Night With Conan O'Brien (NBC,
check local listings for time).

» Mandy Moore is interviewed
and Rock Bottom Remainders
perform on Late Late Show With
Craig Ferguson (CBS, check lo-
cal listings for time).

» Metric, Last Call With Carson
Daly (NBC, check local listings
for time).

Monday, 51

¢ Franz Ferdinand, Jay Leno.

« KT Tunstall, David Letter-
man.

« Damian Marley, Craig Fer-
guson.

Tuesday, 52

» KT Tunstall, Regis & Kelly.

* Jewel, Jay Leno.

* Ben Harper performs all this
week on Carson Daly.

Wednesday, 53
» Taking Back Sunday, Conan
O'Brien.
» Ryan Seacrest, The Ellen
DeGeneres Show (check local
listings for time and channel).

Thursday, 5/4

* Pearl Jam, David Letterman.
» Wolfmother, Conan O'Brien.

— Julie Gidlow
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. DANIEL POWTER Bad Day

1
2
3
4
5. SEAN PAUL Temperature
6
7
8
9
1
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TBe iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from all four
major label groups and hundreds of irdependents. Here’s a
snapshot of the top-selling downloads on Tuesday, April 25, 2006.

Top 10 Songs

. NICK LACHEY What's Left Of Me
. RED HOT CHILI PEPPERS Dani Califomia
. DIXIE CHICKS Not Ready To Make Nice

. LL COOL J f/J. LOPEZ Control Myself

. CHAMILLIONAIRE f/KRAYZIE BONE Ridin’
. ASHLEY PARKER ANGEL Let U Go

. ALL-AMERICAN REJECTS Move Along

0. RASCAL FLATTS What Hurts The Most

Top 10 Abums

. BRUCE SPRINGSTEEN We Shax Overcome. ..
. RASCAL FLATTS Me And My Geng
. TAKING BACK SUNDAY Louder Now

. THE FRAY How To Save A Life
GOO GOO DOLLS Let Love In

. GODSMACK /v

- OONO A WN =

0. RIHANNA A Girl Like Me

EMMYLOU HARRIS A/l The Roadrunning

. PANIC! AT THE DISCO A Fever You Can't Sweat Out
. DANIEL. POWTER Daniel Powter
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Instant Live, SRS Have
Concertgoers Surrounded

Hear the show again on the way home

Have you ever thought, on leaving a really great concert, that
you’d like to hear the show all over again? Instant Live
makes that poésible, and it’s partnered with SRS Labs, creators
of Circle Surround surround-sound technology, to make the

experience even more realistic.

This week R&R speaks with Instant
Live GM Stephen Prendergast and SRS
Labs Exec. VP/Strategic Marketing &
Corporate Development David Frerichs
about the technology and the companies’
partnership.

A Definite Enhancement

“Instant Live captures and records a
live concert and makes it available to fans
and consumers immediately following
the show,” Prendergast says.

“We generally have a copy of the show
available on CD within 10 minutes after
‘the show ends for people to play in their
car on the way home, or they can down-
load it within a day or two from Napster
if they want a digital copy.”

How did Instant Live get involved with
SRS labs and Circle Surround? “Our ele-
ment is capturing live concert recordings,
and we thought their Circle Surround
technology was awesome, particularly in
a car-audio environment,” says Prender-
gast.

“You feel like you're in the center of the
concert hall, and it was an obvious en-
hancement and benefit to people who
were buying the Instant Live disc. We
knew they would appreciate it.

“The first one we did [in September
2005] was Hall & Oates at the Greek The-
ater in Los Angeles, and it sounds amaz-
ing. That was our first test — it's such a
great venue anyway — and it really
sounds like you're in the center of the

" event.

“We thought, "Well, this is another way
to try to enhance the quality of the work
that we do and make our artists sound
good.’

"Not every artist wants to be captured
in Circle Surround, and that’s fine, be-
cause we're there to supply whatever
they want. But we believe Circle Sur-
round is a definite enhancement that the
fans like, so we encourage people to uti-
lize it.”

The Cult Live

Instant Live made Circle Surround CDs
of 19 dates from the recent tour of ‘80s
alternative icons The Cult, and the com-
pany serviced some tracks from those
CDs to radio.

“Just off the top of my head, I know that

WRIF/ Detroit and WBCN/ Boston played
some of our recordings from that, and |
think XTRA-FM/San Diego did too,”
says Prendergast.

“We see it as a great opportunity for us
to supply service to radio and to artists.
The Cult don’t have a new recording out
at this time, and they’re coming back to
tour after being away. We provide a
chance for people to hear how great the
new band sounds. We give radio listen-
ers a sense of what they’re going to expe-
rience if they go to the show and provide
something fresh for radio to play for their
audience.

NS it

“The fact that Circle
Surround is compatible
stereo-wise means that
all these systems that
people previously thought
weren’t surround-
compatible will be.”

David Frerichs
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“We did a couple of mixes and sent

them to radio for The Cult, and we’ll con-

tinue to do that. We did it last spring with
The Black Crowes as well, and it seemed
that radio responded. We also did give-
aways of the Instant Live discs and al-
lowed the stations to give away vouch-
ers that people could redeem.

“It seems like a win for everybody, so
we're going to continue to do that and
supply new recordings to radio. At
KROQ/Los Angeles, Kat Corbett has
played our Bauhaus recordings and Echo
& The Bunnymen recordings on her mid-
day show, and it was a nice little treat.
They sound great in Circle Surround too.”

Quality Control

“Sometimes the quality of live record-
ings hasn’t been what people would as-
sociate with a studio recording,” Prender-
gast continues. “With SRS, you hear the

YRR TECHNOLOGY
BRIDA CONNOLLY

| bconnolly@radioandrecords.com

obvious quality of the work that Instant
Live is doing. We're using engineers from

~all over the world and people who have

been figuring out how to-make the best
live recordings for the last three years —
that’s our goal.

“Combine that with things like Cir- |

cle Surround, and you have a new lis-
tening experience that goes far beyond
the traditional bootleg or live record-
ing. . '

“Sometimes live recordings are over-
mixed in the studio. They sound so safe
because there’s nothing wrong with
them. There’s no sehse of urgency or any
sense of the nuances that come with a live
recording,.

“At the other end of the spectrum,
sometimes they’re so poorly recorded
that you can’t enjoy them. Our focus has
been to try to bring a higher level of qual-
ity tolive recordings, and Circle Surround
is a great way to do that.”

Stereo-Friendly

Circle Surround has been around for a
number of years, Frerichs says, noting, "It
is used by ESPN, ABC, MTV, NHK [in
Japan] and various broadcasters around

-the world, both in the television space

and the FM radio space.”

What makes it work for Instant Live?
“SRS Circle Surround is basically a stereo-
compatible surround-sound format that
can travel over any analog or digital car-
rier,” Frerichs says.

“People are taking this content and

putting it out through different distribu-
tion vehicles that are enabled by digital
-— for example, CDs like the ones that
Instant Live is producing. Or you take the
same track that was on the CD and put it
on Napster for download, or take the
same track and give it to a radio station
to promote The Cult’s tour.

"“The fact that you have this content that
was recorded in Circle Surround now
being reused in all these different places
means that surround sound is showing
up in places where, quite frankly, you
wouldn't expect it.

“Most people don’t think when they're
listening to their songs on Napster, ‘Oh,
wow, this is in surround sound.” All they
have to do is pipe it through a surround-
enabled decoder system, and, boom,.all
of asudden, instead of listening to stereo,
they’re listening to 5.1.

“That's one of the benefits that the folks
at Instant Live saw in this: They can
record these concerts in 5.1 with extreme
realism so you actually get the feeling of
being there, re-creating the live experi-
ence. But then, since it’s in Circle Sur-
round, a stereo-compatible format, they
can also distribute it on CDs at the end of
the show.

“And when those tracks get encoded
and put up on Napster or downloaded
into your portable player or put into any
other system that gets piped through a
home theater or into a car that’s enabled
with Circle Surround, you get surround
sound, but over a stereo-compatible
transport.

“This is an amazing thing that’s really
starting to change the way consumer-
electronics companies are looking at sur-
round sound.”

www.americanradiohistorv.com
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“Instant Live captures
and records a live
concert and makes it
available to fans and
consumers immediately
following the show.”

Stephen Prendergast
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A Great Relation_ship.

About SRS’s involvement in The Cult
project, Frerichs says, “That’s through
Instant Live. We, as a company, have been
building relationships with content pro-
ducers and the content industry ever
since we began.

“We started to do our first television-
set-technologies back in 1993 — we’ve
been around for a while — and part of
that initiative was not only to talk to the
consumer-electronics manufacturers, but
also to build relationships with the con-
tent producers themselves.

“We have a great relationship with In-
stant Live, and they are using our Circle
Surround technology in their recordings
because it gives them extreme realism.
They work with bands like Hall & Oates
and The Cult and Black Crowes, and
when they go out and do these record-
ings, they generally do them in Circle
Surround.” _

Elaborating on the arrangement with
Napster, Frerichs says, “What happens is
that these tracks aren’t only put onto CDs
and distributed at the end of the show,
they're getting onto the digital-media
download services.

“Napster is the first one they‘ve part-
nered with over at Instant Live. This first
happened, I think, with the Black Crowes
tracks that Instant Live did for their live
concert series. )

“The stuff shows up on Napster, and
you download it onto your portable
player, but it’s actually not just stereo, it’s
stereo-compatible surround sound. It's
fantastic. If you listen to it with normal
headphones, you get stereo, but if you
listen to it enabled with surround sound
in a home theater, you get 5.1.

“You're going to see a lot more of this
from us over the course of this year be-
cause the fact that Circle Surround is com-
patible stereo-wise means that all these
systems that people previously thought
weren'’t surround-compatible will be.

“For example, we were the first sur-
round format to be certified by iBiquity
for HD Radio. Everyone’s waiting for that
to come into its own. And you’re going
to see more bands producing stuff in Cir-
cle Surround, you're going to see down-
loadable music videos with surround
sound, you're going to see broadcasts.

“It’s already out there, but now that this
stuff is being digitized and put onto these
digital-media services, it's going to real-
ly start to take shape over the course of
the next few months.”
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Artist development from an international viewpoint

* &Risthelifeblood of the music business. Without it, radio;

4.

film; TV; the live entertainment industry; and online, mo-

bile, satellite, digital and other platforms would lose their soul.
A&R is what makes our industry tick.

This week I speak with A&R executives
from the U.S., Denmark and the U.K. to get
their views on the current state of the busi-
ness and the challenges and rewards of this
new era, when technology is at the forefront
of talent discovery and development.

Matt Edwards

EMI U.K.

Matt Edwards is a young and talented ex-
ecutive who holds the reins as head of A&R
at EMI Records U.K. Edwards left Oxford
University in 1995 and
went straight into the :
record business, running '
the U.K. independent
dance label Skinnyma- |
linky Records with a
couple of friends, one of |
whom was Andy Cato | .
of Groove Armada.

Edwards transitioned
into the artist-manage-
ment arena in 1997 and looked after U.K.
dance acts Les Rythmes Digitales, Spooky
and JTQ. Shortly thereafter he joined the
burgeoning British independent XL Record-
ings, where he set up a publishing wing,
Hero Music.

Edwards joined EMI as A&R Manager in
2002 and was promoted to head of A&R in
August 2005 by label President Keith
Wozencroft. Some of Edwards’ signings in-
clude Hot Chip, Captain + Roisin Murphy
(ex-Moloko) and Badly Drawn Boy, who is
currently in production on an album sched-
uled for release this autumn.

I'ask Edwards how technology has affect-
ed the business of A&R. He says, “The web
has been invaluable for a few years now, but
with the advent of MySpace there’s now
instant and easy access to pretty much any
artist you hear about. The need to locate and

Matt Edwards

“Whether you sit in your
basement and record or
work with a world-class
producer with the best
gear, it all comes down to
songs and performance
when your’re talking about
records.”

Jeff Sosnow
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deal with managers at that early stage is all
but gone.

“1 think www.haystack.com will be really
interesting when it launches. It has much
more of a music bias and a real interactive
element that will point like-minded music
people toward each other much less ran-
domly than MySpace.

“Apart from that, there’s always moan-
ing that people buying single-track down-
loads or bundles online will kill albums as
a format. I disagree. It just means you have
to make much better albums as an A&R
executive.”

The Slow Build

Edwards continues, “Artist development
doesn’t stop when you make the record. Lots
of artists don't produce their best work until
album two or three, and A&R input can ac-
tually become more important at that stage.

“With Roisin Murphy, we are at the stage
of doing mix tapes for each other and try-
ing to get a general feel for the sort of album
we're going to make. You can’t be rigid
about it, but that's development in a very
real sense before we go anywhere near a stu-
dio.

“Obviously, having a developing story
also helps a new signing to a degree. Many
deals get signed at overly expensive levels
because what is actually an industry buzz
is perceived as something more widespread.

“If you sign a band cold, you can build
things just as well with careful planning
within the label.”

What does Edwards see as solutions to
help the music business move forward and
to build a healthy and robust repertoire and
enhance the buildup of catalog? “As long
as labels remain A&R-focused and spend
real time and care making sure everything
that’s signed is of high quality, their artists
will stand the test of time and build reper-
toire that will last,” he says.

“The creative criteria shouldn’t change for
a record that goes on to sell 1 million units
and one that sells 10. You've always got to
try to make quality records and not second
guess the buying public, and you hope that
enough of those records break to keep
things making sense.

"For us, as a label, it is brilliant that we
have John Cale signed at one end of the
spectrum — the guy’s a legend and still
making incredibly relevant music at the age
of 63 — and Robbie Williams at the other,
who breaks all the rules of a pop act by sell-
ing huge amounts of his back catalog be-
cause the records are of high quality.

“It's also important for labels to adapt and
change with the times in terms of exploit-
ing recordings. It’s getting harder and hard-
er to get contractual terms long enough to
make sense for us in this respect.”

RR A&R WORLDWIDE

Jeff Sosnow

Interscope

Jeff Sosnow is an A&R executive at Inter-
scope Records in Los Angeles. His first job
in the music business was 10 years ago,
working as an intern for Marc Geiger at
American Recordings.

“It was a short stay,” Sosnow says. “1
needed a paying gig, so I segued to second
assistant to Missy Worth, who was then
President of Irving Azoff’s Revolution/Gi-
ant Records.”

Sosnow then worked for Michael Gold-
stone, a partner at DreamWorks Records,
as an assistant and scout and eventually
segued to A&R Director. After Dream-
Works was sold, Sosnow stayed on to work
at Interscope, where he has been an A&R
executive for almost three years. His sign-
ings have included The All-American Re-
jects, Wolfmother and TV On The Radio.

“You've always got to try
to make quality records
and not second guess the
buying public, and you
hope that enough of those
records break to keep
things making sense.”

Matt Edwards

I ask Sosnow what role technology plays
in A&R today. “As far as looking for tal-
ent, I receive fewer demos via mail and
almost every listen is online or via secure
server, MySpace, etc.,” he says. “"Howev-
er, at the end of the day it’s still about songs
and stars, so you are still turning over
stones, just in a different way and in dif-
ferent places.

” As for the production component, we all
know that every kid has a computer and the
ability to make beats, use Pro-Tools and cut
and paste demos and albums. Again,
though, whether you sit in your basement
and record or work with a world-class pro-
ducer with the best gear, it all comes down
to songs and performance when you're talk-
ing about records.”

Case By Case

When it comes to artist development, Sos-
now feels that it's a case-by-case situation.
“Sometimes having an undeniable demo is
enough for someone to get signed, and then
you focus on development in the record set-
up and phase one of the album cycle,” he
says.

“But these are generalizations. Even if a
band has toured endlessly and sold 350,000
records over two LPs and three years, if a
major is going to take them to the next lev-
el, it doesn't hurt if they write great songs.

“ Artist development is really a euphe-
mism for commitment by a label. And, con-
versely, bands should always be playing and
writing and evolving. That’s the gig right?”

As far as building a healthier A&R busi-
ness and strong repertoire, Sosnow feels
that labels should sign prolific career artists.
“The economy of artist development has
shifted,” he says.

wWwWw.americanradiohistorv.com

“It would be great if we could live in 197:1
and put out records that sell 50,000 andl
work toward selling 100,000 on the fol-
lowup and so on, but we have to embrace
new technology and think outside this olc!
box.”

Manfred Zihringer
Iceberg

Manfred Zahringer is President of Iceberg
Records, an independent label based in
Denmark. He studied guitar and toured Eu-
rope in the late ‘60s before starting a music
agency in 1971.

He founded Iceberg Music Group, an in-
dependent label and publishing and man-
agement group in the
early ‘80s. Some of his
recent signings are The
Blue Van, Duné, Funk
Nashville, PinBoys, Sky-
writer and Renhite.

When it comes to
new technology, Zih-
ringer says, “Sites like
MySpace.com and Gar-
ageband.com provide a
great forum for discov-
ering new acts and getting feedback. It is
easier to offer bands to the international in-
dustry via e-mail and a websiteand todo a
lot more networking than one could do only
few years ago. The Internet is a great tool.

“A band’s website is also incredibly im-
portant after the band is signed, because it
is theband’s window to the world. Making
sure they have an active website that is con-
stantly updated should be a high priority
for all bands taking part in active promo-
tion.

“Iceberg has also benefited from having
some of our acts played on U.S. college ra-
dio at a very early stage in the process. This
is fantastic, and primarily due to the Inter-
net.”

Manfred
Zihringer

Underground Elements

As far as an artist having a story before
signing, Zahringer feels it’s important in
order to get the band publicity. “It’s great if
the band already has a story when we sign
— touring, radio play, etc.

“] also ensure that the bands we sign are
great live bands. If they are filling clubs be-
fore they have an album released, that is a
great story.”

In regard to A&R in the future, Zdhring-
er feels companies should sign bands that
have the potential for long careers. “Regard-
ing our young bands, it is important that
they become established acts before they
decide to start families or get other priori-
ties,” he says.

"We are constantly looking for acts with
underground elements in order to build a
loyal fan base, but they also have to have
the potential to break into the mainstream
over time.”

Send your unsigned or
signed releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Both Sides

KEVIN CARTER

~ 0f The Fenster

Zomba’s A&R gurv gives us a peek hehind the curtain

ast year venerable A&R man Jeff Fenster returned to the
i Zomba Label Group as Sr. VP/A&R, and when I saw the

press release announcing his new position, it amazed me to read
how many huge artists he’s signed and been involved with.

Fenster’s industry career has taken him
through Island Def Jam, Arista and, now, his
second round at Zomba. The list
of artists he’s worked with reads
like a pop who's who from the
past several years: Britney Spears,
The Backstreet Boys, A Tribe
Called Quest, The Killers, Bon
Jovi, Hoobastank, Mariah Carey,
Sum 41, Fall Out Boy and Nick-
elback, just to name a few.

For this issue focusing on A&R
executives, I talked with Fenster
and asked him to give me some
idea of what he does so I could learn how
the Great and Powerful Oz works his mag-
ic on this industry of ours.

R&R: How did a nice lawyer like you end up
in A&R?

JE: There’s certainly no formal schooling
or any kind of easy-to-map path to becom-
ing an A&R guy. There’s no graduate pro-
gram, and you don’t necessarily have to
start in the mailroom.

My path was an unusual one. I started as
a music-industry lawyer and did that for 7
1/2 years. I worked at a law firm and then
was in business affairs at Warner Bros. for
4 1/2 years. During that time I was also a
club and mobile DJ and played with some
bands around town.

I turned people on to some acts I found
through my extracurricular activities. I was
doing pretty much all of Geffen’s business
affairs work and got to know the A&R guys
there. I turned both them and people at
Warner Bros. on to things I'd found.

Next thing you know, some of the people
at Geffen said, “Hey, this guy finds stuff.
Maybe he should be an A&R guy.” It sound-
ed like a lot more fun than drafting contracts.

I've been doing this for more than twice
as long as I was a lawyer, but I'm still an
inactive member of the California Bar. I re-
member the phone conversation when I told
my mom I wasn’t going to be a lawyer any-
more. She said, “What?”

R&R: You ve worked with some huge names.
Did you actually have a hand in signing these
artists?

JF:1did A Tribe Called Quest’s first demo
deal, and then the label I was working for
at the time didn’t want to sign them. 1 end-
ed up reconnecting with them and working
with them at Jive. I got them started in the
business. 1 signed Britney and The Back-
street Boys, sol was involved from Day One
with those acts.

R&R: I have this perception of the old-school
A&R guy who hangs around smoky rock clubs
at night, listening to one lousy band after an-

Jeff Fenster

other and hoping that something will click. I'm
sure the job is not exactly like that, especially on
the pop side.

JE: I've done plenty of rock
| bands, too, including all the stuff
| we did at IDJMG. I signed The
| Killers, Sum 41 and Fall Out Boy
either by myself or with people
who worked for me at the time.
I'm a guy who, for better or for
worse, has always done all kinds
of music, so L know the process for
pretty much every genre.

I go to clubs more than anyone
else on my level. I still go to clubs to see
bands three nights a week. The Internet has
become a huge part of the process, and
MySpace in particular. I'm on MySpace ev-
ery day, checking out something or other.
It’s usually not random trolling.

It used to be that when someone men-
tioned a group to you and said they were
worth checking out, you went through the
process of getting a demo. Now you hear
about something, you hop on MySpace,
you've got three or four songs there, you get
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“A really good A&R person
has to operate from a
combination of passion
and planning, and if you
don’t have the passion to
begin with, you aren’t the
right person.”

information on the band — their tour dates
are usually there — and you also get to see
comments from the community about the
music.

It's a very sophisticated and helpful tool,
and now you find all kinds of things there.
It's not just rock bands; there’s plenty of pop
and urban stuff. The urban stuff has gotten
much more into the MySpace world now.
Then you’ve got other sites in the rock
world, like Pure Volume and Absolute-
Punk.net.

You may not get as many demos as be-
fore because people can direct you to an art-

KRR CHR/POP
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ist’s website or MySpace or send you MP3s,
but you still want to know what you have
and what the performing side of it is. Cer-
tainly, in the rock and pop worlds, you've
got to go out and see the bands perform.

The live show doesn’t have to be 100%
when you sign any kind of act. That’s some-
thing that can be developed. I've always dis-
tilled what I'm looking for down to two
things: someone you think is a star and great
songs with either the hit factor or real qual-
ity.

There are certain artists who don’t write
your typical hit songs, but the material is
great. A lot of artists [ love have unique
sounds, including some who aren’t on my
label. Whether it's Damien Rice or James
Blunt or Raheem DeVaughn or Anthony
Hamilton, these are great artists who don’t
necessarily do typical radio fare.

R&R: Does the popularity of MySpace make
your job tougher because everyone’s going there
to troll for artists?

JF: Yes, and the interesting thing is that
the combination and consolidation of labels
and the reduction in the number of label
groups doesn’t seem to have made it any
less competitive. When an artist is good and
has something going on, whether it’s tour-
ingwise or activity on the Internet, people
find out about it.

It's great to stumble across something be-
fore other people, but it’s pretty rare to find
something that you have to yourself. Also,
when you’re looking for something that ear-
ly, there are a lot of independent labels out
there trolling for artists as well.

R&R: You've been listening to music with a
commercial ear for years. Are you still able to
listen for pure enjoyment?

JE: Absolutely. I backed my way into this
particular career because I love music to be-
gin with. If you lose that, you've kind of de-
feated the purpose of working in this area.
That being said, it does happen to some ex-
tent. You can’t help it.

I imagine it’s like a film director going to
see a movie and trying to just enjoy it with-
out analyzing and dissecting how the shots
are put together. To some degree, you can’t
help it.

It’s crucial to enjoy music in order to re-
main connected to why you're doing this
and, to some degree, to remain connected
to the listening public, the consumer who
likes something or doesn’t. Theyre the peo-
ple who ultimately make the judgments on
the music anyway.

R&R: Do you ever listen to someone else’s
artist and ask yourself, “What the hell were these
people smoking when they signed this person?”

JF: I would love to be politically correct
and tell you no, but of course I do. I listen
to things and can’t understand it. Either I
don't get it, or I don’t see how somebody
was expecting to break the artist. But I'm
sure people have said things like that about
people I've signed.

There certainly are things you could call
overlooked gems, but part of working as an
A&R person, especially at a major label, is
that it’s not good enough to just love some-
thing or think it’s great. You have to be part
of the process of coming up with a way to
present it to people and the marketplace and
to break the artist.

Any A&R person worth his or her salt has
to be more than just a person who finds an
artist and brings in a record. They have to
be very involved in every aspect of the mar-
keting — the imaging, the presentation, de-

-
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“I backed my way into
this particular career
because I love music to
begin with. If you lose
that, you’ve kind of
defeated the purpose of
working in this area.”
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termining where you’re going to try to
break the act.

Breaking a new artist is the hardest thing
in the business. Radio played 28% less new
music last year. Frankly, you have to be in-
volved in figuring out ways to expose the
music to people outside of traditional chan-
nels like radio.

Alot of what we do nowadays is explain-
ing. When you present an artist to a com-
pany, you have to do more than play the
music. You have to explain what’s really
special and how the artist is going to break.
A lot of times you have to say, “How do 1
get this artist to the point where I might ac-
tually have a pull from radio, as opposed
toa push?”

The one good thing about the business is
that there are now more potential avenues
for exposing artists and for generating mo-
mentum than just radio or touring plus ra-
dio. There’s licensing — maybe not movies,
but TV shows and commercials and video
games and ringtones — the Internet, viral
marketing, satellite radio. People must be
much more creative and flexible.

You still have some artists where you say,
“OK, they're great. I'm going to get a great
song on the radio, a great video, and, boom,
here I go.” Frankly, we have quite a few of
those, like Usher, Britney, Justin Timberlake
and Chris Brown. They go by the tradition-
al methods. But more and more, with new
artists, it’s going to be finding those other
places to get people’s attention.

R&R: Have you ever passed on an artist who
was signed by someone else and became success-
ful, leading you to smack yourself in the head
and say, "1 should"ve grabbed them when I had
the chance”?

JE: I usually don’t smack myself in the
head, because it hurts. It hasn’t happened
to me a lot, but it’s happened to all of us. If
and when it does, I say to myself that I prob-
ably wouldn’t have been the right person if
I didn’t get the music. Maybe I didn’t think
I was at the right company at the time for
it. Tlook at it that way.

There have been a number of cases where
I've loved artists, tried to sign them and
didn’t get them, and they went on to blow
up. That bothers me more than passing on
them, in a way.

I can't like everything, and I don't think
any one individual will be right for every
potential successful artist. A really good
A&R person has to operate from a combi-
nation of passion and planning, and if you
don’t have the passion to begin with, you
aren’t the right person.
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120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 4/16-4/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

April 28, 2006 “FGWEH‘*E*Dm
B e me e B dh B H T MEDIABASE
1 o SEAN PAUL Temperature (VP/Atlantic) 8716 +546 640969 13 11710 .
2 €@ RIHANNA SOS (Def Jam/IDJMG) 8512  +382 587032 13 12000 MOS TA DDED
3 3 NATASHABEDINGFIELD Unwritten /Epic/ 7301 563 484247 24 1200 |, en ‘ 2005
7 @ SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ 7092 +1002 543361 9 11911 | RIHANNA Unfaithful Def Jam/0JMG) 28
4 5 MARY J. BLIGE Be Without You (Geffen/ 7028 791 433109 14 116/0 | NATASHA BEDINGFIELD Single (Epic/ 25
8 @ DANIEL POWTER Bad Day (Warner Bros.) 6933  +992 425873 8 1182 | NELLY FURTADO Promiscuous (Geffen) 19
6 7  KELLYCLARKSON Walk Away (RCAIRMG) 6010 198 350334 17 11gjp | CHAMILLIONARE fKRAYZIE BONE fidn Uniersal Morown) 17
. . SHINEDOWN | Dare You /At/antic/ 16
5 8 JAMES BLUNT You're Beautiful (Custard/Atlantic) 5890 496 419500 16 116/0 JEANNIE ORTEGA fIPAPOOSE Crowded Holywaod) 15
10 @  STAIND RightHere (Fljp/Atiantic) 4801 +83 262255 20  98/1 FALL OUT BOY A Little Less Sixteen Candles... fsland/iUMG) 13
9 10 CASCADA Everytime We Touch Robbins/ 4508 268 321693 17 115/0 | FIELD MOB/CIARA So What (D7F/Geffen/ 13
13 @  NICKELBACK Savin' Me (Roadrunner/I0JMG) 4067  +1a 210875 11 106jp | CASSIEMe&U extSelectionBad Boy/Atiantic) 12
14 12 PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscope) 3909 401 226956 15  112/0 | TheCHRIPopadd thresholdis appliedto menitored stations ot allowed toreport
adds per their company policy: Songs that reach seven plays per week within
22 @ FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros.) 3739  +1030 265868 4 115/7 one airplay week. An airplay week s defined as Sunday through Saturday. Adds
11 14 BEYONCE' Check On It (Sony Urban/Columbia) 3603 452 220459 24 118/0 | fromallother programmers are still accepted at any play level.
21 (® BUBBASPARXXXfIYING YANG TWINS Ms. New Booty (Puple Ribbon/Virgin) 3278 +406 180500 102/9
19 @  NICKLACHEY What's Left Of Me (Jive/Zomba Label Group) 3229  +323 181253 112/0
12 17 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3180 -874 176763 13 112/0
15 18  FALLOUT BOY Dance, Dance /Island//0JMG) 3043 451 242882 21 1170
24 @ ALL-AMERICAN REJECTS Move Along (Doghouse/Interscape) 2989 +349 160880 7 104/4 M OS T
20 @ CHRIS BROWN f/JUELZ SANTANA Run It (ive/Zomba Label Group) 2915 +31 174076 30 1180 INCREASED PLAYS
23 ¢ TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 2717 +32 134395 13 100/ ToTL
16 22 NEYO SoSick [Def Jam/IJMG) 2714 713 151483 18 11710 | anmst e wse) INGRENSE
25 €D B0 BICE The Real Thing (RCA/AMG) 2690  +143 133658 16  9g/1 | FORTMINORHHOLLYBROOK Where'd You Go (Warmer Bros. +1030
% @  NEYO WhenYou're Mad (Def Jam/IDJMG) 2648  +244 176608 6  100/4 g';ﬁ:(:ﬁ;m:f;aﬁgy {';'/'an‘,";aﬂj Wil *:ggg
29 @  DADDY YANKEE Rompe (E/ Cartelinterscope) 2511 +388 194183 7 85/6 SEAN PAUL Temperature /VP/Athantic) +546
27 26 EMINEM fINATE DOGG Shake That (Shady/Aftermath/interscpe) 2328 32 141031 17 103/0 | CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motows) +413
18 27 T-PAINfIMIKE JONES I'm N Luv (Wit A Stripper) (ive/Zomba Label Group) ~ 2323 603 101673 14 108/0 | FRAY Over MyHead (Cable Car) /Epic/ S HADe
31 @  MARIAH CAREY fSNOOP DOGG Say Sumetin (5andIDIME) 2138 +349 117818 4 935 g‘:g:’]‘; fm’&"éom':': {ﬂfgﬁg%’;”p’ﬁi f””’””/"”y’”’ :;g:
33 @  FRAY Over My Head (Cable Car) (Epic/ 2108 +408 70087 9 B4I9 | pIHANNA SDS (et Jom/DME) 4382
30 €D DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin 2073 +32 103321 8 64/0
28 31  NELLY Grillz (Derrty/Fo’ ReellUniversall 1819 461 89513 18 1070
32 32 BLACKEYED PEAS Pump It (A&M/interscape) 1651 401 112202 18 1000
39 €  CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 1354  +473 88643 4 5217 L
34 34  ROBTHOMAS Ever The Same (Atiantic) 1250 30 41810 11 490 NE M& ACTIVE
43 @ PAUL WALL Girl /SWIZsllaHouse/Asy/um/{d Hantic/) 1089 +271 73887 4 am T1. What You Know (Grand Huste/Adiantic
38 € ANNANALICK Breathe (2 AM) (Columbia) 1068 +129 56114 8 516 | Tyl Plays: 511, Total Statons: 13, Adds: 2
35 37  JUELZ SANTANA There It Go (The Whistle Song) (Diplomat/Def Jam/IDJMG) 1058 160 82169 20  90/0 | HAWTHORNE HEIGHTS Saying Sorry (Victary/
4 €D  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 984  +143 75000 7 594 Total Plays: 447, Total Stations: 35, Adds: 3
36 39 BLACKEYED PEAS Gone Going /A&M/nterscope) 900 152 26293 5  53j0 | JEANNIE ORTEGA HPAPDOSE Crowded fHofywood)
40 @ HOOBASTANK If | Were You fisiand/0JMG) 867  +11 22088 6  sep | o v 41 TotalStains: 39 Adis: 5
CHRISTINA MILIAN fYOUNG JEEZY Say | (Def SaullDJMG)
37 41 PINK Stupid Girls /LaFace/Zomba Label Group) 858 -152 34126 12 99/0 Total Plays: 410, Total Stations: 30, Adds: 9
42 42 ALY & A.J. Rush (Hollywood) 834 -5 22466 7 490 FALL OUT BOY A Little Less Sixteen Candles... (island/{0JMG)
45 @@ BONJOVI Who Says You Can't Go Home (/sland/IDJMG) 758 +29 28065 3 433 | TotalPlays: 399, Total Stations: 40, Adds: 13
46 @ BOWWOW Fresh Azimiz (Sony Urban/Columbia) 755 +32 34897 6 250 ?ggmgg"ggg ot ’1”{5”'%;‘2’ Ak
49 @ FIELD MOB f/CIARA So What (0TP/Geffen) 700 +224 84236 2 36M13 | 7 TUNSTALL Black Horse & The Chemry Tree Relentless/Vigin
@ RIHANNA Unfaithful [Def Jam/IDJMG) 685 +337 67793 1 56/28 Total Plays: 342, Total Stations: 25, Adds: 6
48 @) KEYSHIACOLE Love (A&Mjinterscope) 646 +52 30560 a 3N CHRIS BROWN LI’ WAYNE Gimme That (Jive/Zomba Label Group)
@  CASSIE Me&U extSelectin/Bad By At 550  +145 83226 1 2712 L";ﬂ:l';;sﬂg:;ATN"I;aE'ZS‘T*::’\”‘;y'fD:‘;;;,;: -
50 @ COLDPLAY Talk (Capito) 533 +43 12804 2 280 | Total Plays: 300, Total Stations: 21, Adds: 2
47 50  RAY J One Wish (Knockout/Sanctuary) 531 127 56384 20 58/0 FRANKIE JORDAN Dnce Again (CurtyReprise)

Total Plays: 281, Total Stations: 23, Adds: 4

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www radioandrecords.com.
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. RX. CHR/POP TOP 50 INDICATOR g

April 28, 2006 ; o .
WK WEX ARTIST TITLE LABEL(S) fts PLAYS AJI?‘I)%{I&E i A MOST ADDED
1 0 RIHANNA SOS (Def Jam/IDJMG) 3833 +108 4982 12 59/0
] ARTIST TITLE LABEL(S) ADDS
2 2 MARY J. BLIGE Be Without You (Geffen) 3434 -208 4425 14 570 FORT MINOR HHOLLY BROOK Where'd You Go /Warmer Bros) 11
7 9 DANIEL POWTER Bad Day (Warner Bros.) 3347 +565 4482 8 58/0 SALLY ANTHONY C’'mon C'mon (Gracie) 8
6 @  SEANPAUL Temperature (VP/Atiantic) 3238 +141 2818 11 54j0 | RIHANNA Unfaithful (Def Jam/IDJME) 7
. " . YELLOWCARD Rough Landing, Holly (Capitol) 7
9 o SHAKIRA f/WYCLEF JEAN Hlps‘ Don't Lie (Epic) 3053 +581 4783 8 57/0 NATASHA BEDINGFIELD Single £sic 7
5 6  NATASHABEDINGFIELD Unwritten (Epic/ Jo11 -125 3659 24 53/0 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 6
3 7 KELLY CLARKSON Walk Away (RCA/RMG) 2927 -346 2400 16 55/0 FIELD MOB fICIARA So What [DTF/Geffen) 6
4 8  JAMESBLUNT You're Beautiful (Custard/Atiantic) 2808 424 2300 15 530 | FRAYOverMyHead Cable Car) fFpic) :
. . . PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) b
10 3 STAIND Right Here /ilp/Atiantic) 2393 A2 1463 20 BM1 | pay QUT BOY ALittl Less Sisteen Candies.. ASland/OJMG) 5
" @ NICKELBACK Savin’ Me (Roadrunner/IDJMG) 2316 +94 1296 " 56/0 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 3
8 11 CASCADA Everytime We Touch (Robbins/ 2223 -260 2399 16 48j0 mm:’f%%’sf;‘i‘;zgggg Savdsg';';‘;i"' ”Sg”"//”JMG/ g
: 5 rowded (Hollywoo
14 @ NICK LACHEY What's Left Of Me (/ive/Zomba Label Group) 1809 +164 2466 7 52/0 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 3
15 @ ALL-AMERICAN REJECTS Move Along (Doghouse/Interscope) 1777 +156 1299 8 50/1 BLUE OCTOBER Hate Me [Universal Motown) 3
12 14 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba L abel Group) 1690 -374 2262 13 45/0 | CHRISTINA MILIAN fYOUNG JEEZY Say | (Def Souli0JME) 3
13 15 PUSSYCAT DOLLS f/WILL.I.AM Beep (A&M/Interscope) 1642 -68 1513 15 50/0
26 @ FORT MINOR f/HOLLY BROOK Where'd You Go (Warner Bros.) 1608 +577 2085 3 56/11
16 17 FALL OUT BOY Dance, Dance (/sland/IDJMG) 1543 -62 845 21 39/0
21 @ NE-YO When You're Mad (Def Jam/IDJMG) 1442 +164 2885 6 5012
18 19 NE-YO So Sick [Def Jam/IDJMG) 1430 -148 1699 17 410
17 20  BEYONCE' Check On It (Sony Urban/Columbia) 1412 -182 773 23 40/0
22 @ BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 1359 +89 1868 7 4713
23 @ TEDDY GEIGER For You | Will {Confidence) (Columbia/Sony BMG) 1342 +165 476 12 44)2
24 @ B0 BICE The Real Thing (RCA/RMG) 1237 +99 854 13 Im
27 @ MARIAH CAREY f[SNOOP DOGG Say Somethin’ {Island//DJMG) 1086 +158 2482 4 4713
25 25  T-PAIN fiMIKE JONES I'm N Luv (Wit A Stripper) (/ive/Zomba L abel Group) 935 -117 977 14 34/0
29 @ FRAY QOver My Head (Cable Car) (£pic/ 858 +127 257 7 35/5 MOST
32 @ DADDY YANKEE Rompe (£/ CartelfInterscope) 783 +108 1755 6 35/2
30 @ BLACK EYED PEAS Gone Going (A&M/nterscaope) 764 +67 1822 4 n INCREA SED PLA YS
3 @ DEM FRANCHIZE BOYZ Lean Wit it, Rock Wit It (So So Def/Virgin) 728 +31 1172 6 n TF?LTAAYL
28 30 NELLY Griliz (Derrty/Fo’ ReelfUniversal) 673 132 1071 18 250 | ARTISTTME LABELS _ o INCREASE
3 @ ROB THOMAS Ever The S Alaati 6 6 SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epic/ +581
ver The Same (Atiantic) UHE il 176 15 2610 rogT MINOR {HOLLY BROOK Where'd You 6o (Wammer Bras, +571
35 32 EMINEM f{NATE DOGG Shake That (Shady/Aftermath/interscope) 586 12 281 16 23/0 DANIEL POWTER Bad Day (Warner Bros,) +565
33 33 PINK Stupid Girls {LaFace/Zomba L abel Group) 462 -196 0 12 1710 :IEl[l]m“:iAE |léré:iitpthIylﬂé;fv‘4j";7[/;/ﬂ‘%G} - +$g:
. 5 5 or You | Will \Lonfidence} (Lombiaioony +
38 @ PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 459 +85 7115 3 2715 NICK LACHEY What's Left Of Me (ive/Zomba Label Groug)  +168
42 @ CHAMILLIONAIRE f[KRAYZIE BONE Ridin [Unmiversal Motown) 458 +155 855 2 24/6 NE-YO When You're Mad [Def Jam/IDJMG) +164
39 €D  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 447 +75 304 9  22j2 | MARIAH CAREY f{SNOOP DOGG Say Somethin’ /island//0JMG) +158
. ALL-AMERICAN REJECTS Move Along (Doghouse/interscape) +156
3% 37 BLAGKEYED PEAS Pump it (d&Minterscope) aa 4 193 A7 1800 o MILLIONAIRE fKRAYZIE BONE din (Universal Motown) +155
37 38  HOOBASTANK If | Were You fisland/IDJMG) 410 52 85 6 210 | SEANPAUL Temperature (VPAtantic) 181
41 @ ANNA NALICK Breathe (2 AM) (Columbia) 405 +93 58 5 14/0 FRAY Over My Head {Cable Car} /£pic/ +127
45 @ BON JOVI Who Says You Can't Go Home (Island//DIMG) an +63 257 5 15;2 | RHANNA SOS [Def Jam/0UMG) +108
) . DADDY YANKEE Rompe (£/ Cartel/interscope) +108
43 @ CHRISTEN J First InLine (Crystal Teardrop) 299 +10 292 8 121 BO BICE The Real Thing (RCA/AMG) +99
@ FALL OUT BOY A Little Less Sixteen Candles, A Little More... (/sland/iDJMG) 285 +87 378 1 18/5 NICKELBACK Savin’ Me (Roadrunner/iDJMG) +94
48 @  CRINGE On And On (Listen) 278 +17 162 1 1200 :3;'&":;%‘;5;*”; ‘ZNAM) é””’””;‘;f"/ R +gg
‘ ... Ms. New Booty (Purple Ribbon/Virgin, +
@  FIELD MOB f[CIARA So What (07P/Geften) 265 +86 5321 516 | Ay ouTBOY A Little Less Sixteen Candies... fsiand/BIMG)  +87
40 45 ALY & A.J. Rush (Hollywood) 257 -57 50 4 1310 FIELD MOB fICIARA So What (07F/Geffen) +86
Deba> (@) RINANNA Unfaithful (Def Jam/IDJMG) 251  +205 595 1 187 | PAULWALL Girl (SwishaHouse/Asylum/Atiantic) +85
- L JEANNIE ORTEGA f[PAPOOSE Crowded (Hollywood) +79
46 @ MATISYARU King Without A Crown (Or Music/Epic) 238 +8 0 5 121 ASHLEY PARKER ANGEL Let U Go BackGroundUniversal Motown) +T5
[Debut> @ KEYSHIA COLE Love (A&M/interscape) 213 +40 1360 1 8/0 BLACK EYED PEAS Gone Going /A&M/nterscape/ +67
49 43 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 213 -2 70 3 11 BON JOVI Who Says You Can't Go Home (/sland//0JMG) +63
. 5 SALLY ANTHONY C’mon C’'mon (Gracie) +48
47 50  RICKI ERIK Al Nite Long (Realm/Pyramid) 200 22 144 5 9/0 CASSIE Me & U NextSelection/Bad Boy/Atiantic A7
59 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 4/16 - Saturday 4/22. NATASHA BEDINGHE,LD Single Epic) +46
© 2006 Radio & Records LOS LONELY BOYS Diamonds /0r Music/Epic) +45

REPORTING STATION PLAYLISTS
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April 28, 2006

(" __
(‘—EHIEHIEMIISIL’ com émerica s Best Testing CHR/Pop Songs 12 +
) Lk or The Week Ending 4/21/06

- W W W
Artist Title (Label) W LW Famil. Burn 12-17 18-24 25-34
DANIEL POWTER Bad Day (Warner Bros.) 408 405 98% 23% 416 4.0 4.10
SHAKIRA fIWYCLEF JEAN Hips Don't Lie £pic/ 404 380 96% 19% 4.14 407 408
KELLY CLARKSON Walk Away (RCA/RMG) 400 381 99% 33% 373 416 4.07
NATASHA BEDINGFIELD Unwritten (Epic/ 396 375 98% 40% 380 399 393
NICKELBACK Savin' Me (Roadrunner/{DJMG) 393 382 93% 17% 4412 316 373
ALL-AMERICAN REJECTS Move Along (Doghousenterscape/ 389 393 86% 15% 4.19 392 354
ALL-AMERICAN REJECTS Dirty Little Secret (hphospinosoges 3.80 367 99%  44% 404 380 359
CASCADA Everytime We Touch (Rabbins/ 380 357 95% 35% 399 372 355
RIHANNA SOS (Def Jam/iDJMG) 3719 3N 9% 30% 370 402 364
SAVING JANE Girl Next Door (Universal Republic) 379 365 90% 23% 389 382 381
NICK LACHEY What's Left Of Me (ive/Zomba Label Group)3.76 360 B3% 16% 358 413 3.70
JAMES BLUNT You're Beautiful {Custard/Atlantic) 372 359 99% 42% 371 365 390
STAIND Right Here (Flip/Atlantic) 3N 367 9% 28% 3N 312 3M
TEDDY GEIGER For You ! Will... (Columbia/Sony BMG) 367 3717 82% 17% 398 382 349
SEAN PAUL Temperature (V:%/Atlantic/ 363 333 98% 35% 385 358 3.62
FALL OUT BOY Dance, Dance fIsland/iDJMG) 362 362 98% 47% 385 366 351
PUSSYCAT DOLLS f/WILL).AM Beep (A&M/interscope) 351 340 94% 31% 375 374 336
BO BICE The Real Thing (RCA/RMG) 356 368 87% 2% 337 3371 3M
MARY J. BLIGE Be Without You (Geffen/ 362 352 971% 45% 349 332 349
BLACK EYED PEAS Pump It (A&M/interscape/ 340 341 9% 47% 332 356 333
BEYONCE' Check On It (Sony Urban/Columbia) 333 310 97% 60% 321 324 354
EMINEM... Shake That (Shady/Aftermath/interscope) 328 314 91% 40% 349 322 347
CHRIS BROWN... Run It (Jive/Zomba L abel Group) 326 314 96% 60% 322 326 342
NE-YO So Sick (Def Jam/iJMG) 320 314 96% 60% 344 327 329
NE-YO When You're Mad (Def Jam/iDJMG) 312 - 61% 2% 318 312 314
NELLY Grillz (Derrty/Fo’ ReelfUniversal) 307 299 95% 656% 341 315 286
CHRIS BROWN Yo... (Jive/Zomba Label Group) 306 287 %1% 45% 323 310 298
BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin/ 283 277  81% 38% 323 312 238
DEM FRANCHIZE BOYZ Lean Wit It... (So So Def/Virgin) 288 275 83% 42% 321 282 261
Total sample size is 339 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much, 5 = like very
much). Tolal familiarily represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based
on persons 12+. Persons are screened via the Internet. Once passed, they can lake the music test based on the format/music preference.
RateTheMusic.com resufts are not meant to replace callout research. The results are intended to show opinions of participants on the the
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

\_ calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. Y,

RR CHR/POP

~

CHR/POPTOP 30  yoietl

W Wk ARTIST TITLE LABEL(S) MRS s G sTanois
1 0 RIHANNA SOS (Def Jam/IDJMG) 551 +13 1" 110
2 0 SEAN PAUL Temperature (VP/Atlantic) 442 +24 15 10/0
7 o SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Sony BMG) 401 +53 6 114
4 o PUSSYCAT DOLLS fWILL.|.AM Beep (4&M/interscope) 385 +20 9 6/0
3 5 MARY J. BLIGE Be Without You (Geffen/ in R 12 9/0
8 8 NATASHA BEDINGFIELD Unwritten (Sony BMG) 361 -4 17 110
5 7 o NICKELBACK Savin' Me (Roacrumner/EM Music Canada) 326 -39 14 10/0
8 8 KELLY CLARKSON Walk Away (Sony BMG) 278 -48 13 10/0
" o CASCADA Everytime We Touch (Robbins/ 264  +10 10 40
18 @* MOBILE Out Of My Head (Universal Music Canada) 255 +43 112
14 m* ROSETTE Uh-Oh (Shred/RockSTAR/Nevada) 247 +3 6/0
15 12y SUITS XL Play Universal Music Canada) 231 -1 4 710
10 13 PINK Stupid Girls (LaFace/Zomba Label Group) 229 -37 1" 12/0
12 14 FALL OUT BOY Dance, Dance fisland//iDJMG) 225 -26 15 9/0
13 15 MADONNA Sorry (Warner Bros.) 222 -23 14 9/0
18 164 HEDLEY Trip (Universal Music Canada) 212 A7 16 100
21 @ ALL-AMERICAN... Move Along (Doghouse/interscope) 205 +14 81
19 18 CHRIS BROWN Yo (Excuse Me Miss) (Sony BMG/ 201 -1 5/0
20 19 EMINEM... Shake That (Shady/Aftermath/interscope) 182 1 12 5/0
22 @ TEDDY GEIGER For You | Will... (Columbia/Sony BMG) 165 +4 5 5/0
17 21 NE-YO So Sick (Def Jam/IDJMG) 162 -61 16 700
25 @ NE-YO When You're Mad (Def Jam/\DJMG) 158 +7 2 5/0
@ MARIAH CAREY... Say Somethin’ fIsland//{DJMG) 150 +36 1 6/0
23 24 CARL HENRY Little Mama (DEP/Universal) 150 -9 7 6/0
27 @ BUBBA SPARXXX... Ms. New Booty (Purpke Ribbor/Virgin) 148 +6 2 4{0
24 JAMES BLUNT Wisemen (Custard/Atlantic) 142 -14 3 5/0
30 @ NICK LACHEY What's Left 0f Me /Sony BMG) 140 +12 2 an
@* SIMPLE PLAN Perfect World (Lava/ 136 +37 1 912
@* MASSARI f/BELLY Rush The Floor (Capital Prophet) 131 +20 1 51
€  STAIND Right Here (Flip/Atiantic) 129 +5 12

QS are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 4/16-4/22. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.

ARTIST FORT MINOR
LABEL: WARNER BROS.

By MIKE TRIAS/ASSOCIATE EDITOR

fter coming together in the mid-"90s,
Linkin Park broke through to the
mainstream with their 2000 debut album,
Hybrid Theory. Their two-frontman ap-
proach has since earned them Grammy
awards and platinum al-
bums.

Now, Linkin Park MC
Mike Shinoda is stepping
into the spotlight with
his solo side project, Fort,
Minor. The Los Angeles
native explains that Fort
Minor represents oppo-
sites — “fort” being some-
thing that is big and
strong, while “minor” is
something small or musi-
cally dark.

The Rising Tied,
leased late last year, was Shinoda’s debut
project as Fort Minor. While Jay-Z exec-
utive-produced the effort, Shinoda wrote,
produced and mixed the album and
played almost every instrument on every
track.

The album title is a play on words, with
“tied” being the obvious wordplay and
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“rising” referring to Shinoda’s penchant
for featuring guest artists who are
coming into their own — in this case,
Styles Of Beyond, Common, John
Legend, Kenna and The Roots’ Black
Thought.

One of the album’s highlights is the
song “Kenji,” which talks about the U.S.
internment of Japanese Americans dur-
ing World War Il and features the voices
of Shinoda’s aunt and father, both of
whom were relocated to internment
camps during the war. Says Shinoda, “I
went to the Japanese American National
Museum in L.A. last year, and it
reminded me of all the
stories my family had told
- me — how they were put
: Into internment camps here
in the U.S. not because they
had done anything wrong,
# but simply because they fit
§ the profile. I had to write a
song about it.”

While “Kenji” is a compel-
ling cut, “Where’d You Go”
is the song that’'s blowing
: up the airwaves at Pop: It

$8  rises to No. 13* in only its
fourth week on the chart.
The track, which features Holly Brook and
Jonah Matranga, tells the tale of those who
are left behind emotionally, and some-
times physically, when life’s other respon-
sibilities dominate the lives of their loved
ones. “Where’'d You Go' makes my wife
cry every time she hears it,” says Shin-
oda.

P R . s

REJECTED IN TEXAS Tthe boys from Interscope’s All-American Rejects dropped by
KRBE/Houston for some laughs and to hug the lovely ladies of the programming staff. Seen
here are (I-r) AAR’s Nick Wheeler, KRBE Asst. PD/MD Leslie Whittle, AAR’s Chris Gaylor, KRBE
PD Tracy Austin, bandmembers Tyson Ritter and Mike Kennerty and Interscope’s Chris Moradi.

] i
PINK SKIES IN THE MORNING L arace/Zomba Label Group artist Pink got up bright
and early to hang with the morning folks at Clear Channel’s WKSC (103.5 Kiss FM)/Chicago.
Seen here following several cups of morning freshness (also known as “coffee”) are (I-r) Kiss
morning sidekicks Petey and Mel T, Pink and Kiss morning ringmaster DreX. '
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A Different World

Joey Arbagey changes direction

'n 1991 Joey Arbagey got his start in radio as a promotions
intern at KMEL/San Francisco and ended up spending 10

years at the station. He worked his way up to PD and was known
for playing album cuts that he believed in, even if they weren't
the singles being pushed by the labels, and broke many hits.

Arbagey’s ability to pick hits earned
him a great reputation in the industry.
Some of the songs he’s most proud of
breaking in the Bay Area are Maxwell’s
“Ascension (Don’t Ever Wonder)”;
D’Angelo’s “Brown Sugar”; Erykah
Badu’s “Next Lifetime”; Missy Elliott’s
first single, “Supa Dupa Fly”; and vari-
ous songs from OutKast, 2Pac and E-40.

He left KMEL in 2001 but continues to
put his golden ears to use as an A&R exec
at Island Def Jam Records. This week Ar-
bagey talks to R&R about what it takes
to make it in A&R and how his passion
for music has helped himin radio and the
record industry.

R&R: What are the day-to-day responsi-
bilities of an A&R executive?

JA: Sifting through lots of mail, lots of
demos; listening to refs of your music
when they come back from mastering; lis-
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“Honesty is very important
in my job. If you’re not
honest with the artist,
you’re not being honest
with yourself.”

R T

tening to mixes; lis-
tening to remixes;
dealing with the art-
4 1 ist; troubleshooting
“' | any problems; talk-
{| ing to marketing,

| publicity and pro-
| motion; checking
where your records
are on the chart; and
making sure every-
thing’s in line and flowing properly. It's
a never-ending list, and artist showcases
and producer meetings are everyday
things.

R&R: Did you realize the job was so com-
prehensive when you accepted it?

JA: Actually, my first job in A&R was
with [Island Def Jam Chairman] L..A. Reid
at Arista, when he was over there. [ didn't
know anything about A&R except that I
was supposed to sign talent and develop
records with the artists.

R&R: Did you have any aspirations to go
into A&R while you were at KMEL?

JA: Absolutely. So many times a song
would come in that wasn't the right sin-
gle for the artist and there was something
else on the album that was right. I always
wanted to have a hand in choosing how
the artist would be developed and how
the artist would be rolled out.

R&R: Why don’t more radio people go into
A&R?

JA: It has to do with your passion lev-
el.  was extremely passionate about mu-
sic. Music had pretty much been my life

Joey Arbagey

HOT IN THE MORNING capitol recording artist Ak’Sent recently visited KZFM (Hot Z95)/
Corpus Christi, TX's Wake Up Zone. Seen here (I-r) are Wake Up Zone co-hosts Danny B and KZFM
OM/PD Ed Ocanas, Ak'Sent and KZFM MD Arlene.
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and my career, and to be behind the
scenes and see how it was made and
how it was done was always a huge as-
piration for me. My boss at KMEL, Keith
Naftaly, went into A&R. [Former KMEL
Asst. PD/MD] Hosh Gureli went into
A&R, and {former KMEL PD] Michelle
Santosuosso came from records, so [ was
following the trail of my mentors.

R&R: How did you get Reid to hire you?

JA: We had never met before I inter-
viewed with him, but he knew that
KMEL was instrumental in breaking a tot
of his acts from LaFace. I came to town
to interview with people here in New
York, and I got a call from my attorney
saying that Mr. Reid wanted to sit down
with me. The rest is history. We had a
great first interview and then a second
interview, and we were working togeth-
er right after that.

R&R: What were your expectations of the
job when you started?

JA:I'was a bit nervous. I wanted to do
a good job, and [ wanted to learn as much
as [ could as quickly as I could. I didn't
have much in the way of expectations for
the job, but [ had a lot of expectations for
myself. [wanted to make sure that I knew
what [ was doing, and [ wanted to do it
right.

[ put a lot of pressure on myself, and it
all came together as 1 learned the job, ev-
erything from budgets to studio costs to
finding hits and giving my honest opin-
ion. It was a lot to learn, but I feel pretty
good about it today.

R&R: Do you ever miss radio?

JA: I miss breaking artists. I miss find-
ing hits and playing them even if they’re
different songs than the ones they're
working. [ miss having a staff that works
together, where everyone is as passion-
ate as I am. I miss putting on concerts. 1
miss a lot of stuff about it.

I don’t miss trends. I don’t miss Ar-
bitron — waiting for the monthly report
card and feeling like your heart’s going
to pop out of your chest. I don’t miss
sales. I don’t miss any of that kind of
stuff. But I miss all of the programming
aspects, the weekend promotions and
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“l don’t miss trends. |
don’t miss Arbitron —
waiting for the
monthly report card
and feeling like your
heart’s going to pop
out of your chest. |
don’t miss sales.”
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““So many times a song
would come in that wasn’t
the right single for the
artist and there was
something else on the
album that was right. |
always wanted to have a
hand in choosing how the
artist would be
developed.”
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the camaraderie of working with a great
team.

R&R: How does an A&R person measure
his or her suiccess?

JA: Part of it is record sales, but some-
times it's just the sound of a hit. When you
go with what's in your gut and in your
soul, you are satisfied by that. But, obvi-
ously, record sales are the goal on the A&R

ef
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ISLAND recordings
MUSIC GROUP

side, and you want to contribute to that
in whatever way you can.

R&R: When you were programming in San
Francisco there was intense competition be-
tween KMEL and KYLD. Is there that same
type of competitive environment in the A&R
world?

JA: You're competing with everything
on the charts. You're competing with ev-
erything out there.

R&R: Who are some of the artists you've
worked with?

JA: Aretha Franklin, Whitney Houston,
Patti LaBelle, Toni Braxton, TLC. I've
worked on remixes with all of them, and
I did all the dance remixes for Mariah
Carey’s current album. Sam Scarfo is a
hip-hop artist that I signed to Jay-Z’s la-
bel at the beginning of last year, and he
will be coming out soon. I did remixes for
just about everything on Arista, and I'm
doing a lot of dance remixes for a lot of
stuff on this label as well.

R&R: Is it difficult to give artists honest
feedback?

JA:I'think artists want to hear my hon-
est opinion. Even if I think they don’t
want to hear it, it’s kind of my job to give
it. If 'm not honest from the start, what’s
the point of any of it? Honesty is very im-
portant in my job. If you're not honest
with the artist, you're not being honest
with yourself.
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WEK  WEX  ARTIST TITLE LABELES PoAYS PLAYS AJ%?%E b A
2 o CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 5820 +219 513710 15 81
1 2 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (Sa So Def/Virgin) 5230 -422 474432 16 80/0
5 Q T.1. What You Know (Grand Hustle/Atlantic) 4855 +622 519164 9 81n
3 4  SEANPAUL Temperature (VP/Atlantic) 4655 -350 384531 17 80/0
B 6 PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 4274 +167 345094 10 7611
4 6 BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 4212 -264 382676 19 82/0
7 7 MARY J. BLIGE Be Without You (Geffen) 3434 -625 293599 21 82/0
8 8 KEYSHIA COLE Love (A&M/Interscope) 3340 -262 281319 12 66/0
10 9 E-40 Tell Me When To Go (Aeprise/BME) 3227 -153 223930 14 66/0
9 10 CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 3006 -532 224877 17 81j0
13 m LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7) 2923 +361 241754 10 70/5
12 @ NE-YO When You're Mad (Def Jam/IDJMG) 2813 +175 254404 8 75/0
17 @ FIELD MOB fICIARA So What (07P/Geffen) 27141 +414 217100 8 70/6
16 @ 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 2632 +302 299362 12 60/1
1 15 T-PAIN f/MIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 2413 -412 178492 18 81j0
15 16 RIHANNA SOS (Def Jam/IDJMG) 2392 -4 152509 12 55/0
21 m SHAKIRA f/\WYCLEF JEAN Hips Don’t Lie /£pic/ 2193 +326 172269 6 a6/a
14 18 NE-YO So Sick [Def Jam/IDJMG) 2117 -436 214745 22 79/0
18 19 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 2108 -105 146841 10 64/0
23 @ CHRISTINA MILIAN f[YOUNG JEEZY Say | (Def Soul/iDJMG) 1898 +210 226418 8 65/2
26 @ PAULA DEANDA f/BABY BASH Doing Too Much /Arista) 1821 +365 121078 8 5212
25 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 1811 +336 164936 6 34/8
19 23  DADDY YANKEE Rompe (E/ Cartel/interscope) 1689 -359 140488 16 47i0
28 @ YUNG JOC It's Goin' Down (Bad Bay/Atlantic) 1551 +353 155790 5 49/8
35 @ CHRIS BROWN f/LIL' WAYNE Gimme That (Jive/Zomba Label Group) 1427 +581 148215 3 61/6
K] @ SHAWNNA Gettin’ Some (OTP/Def Jam/IDJMG) 1260 +320 185255 4 3719
27 @ RAY J What | Need (Knockout/Sanctuary) 1212 +12 75286 7 56/1
24 28  JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 1200 -3 179186 20 no
34 @ MARIAH CAREY f/SNOOP DOGG Say Somethin’ (/sland/IDJMG) 1082 +165 49641 3 531
33 @ T0O SHORT Blow The Whistle (Shart/Jive/Zomba Label Group) 1002 +81 76652 7 413
30 31 BUSTA RHYMES Toucht (Aftermath/interscope) 977 -58 155650 20 51/0
29 32  NICK CANNON Dime Piece (Universal Motown) 890 -224 37362 7 52/0
43 @ T.1. Why You Wanna (Grand Hustle/Atlantic) 868 +305 109745 2 41/15
32 34  YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 843 -92 60116 14 53/0
40 @ RICK ROSS Hustlin’ (Shjp-N-Slide/Def Jam/IDJMG) 829 +165 81446 4 313
39 @ MARY J. BLIGE Enough Cryin’ (Geffen) 827 +143 109902 4 30/6
38 @ E-40 f[T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 812 +113 87033 4 8/2
48 @ JAMIE FOXX fiTWISTA DJ Play A Love Song (/AMG) 684 +229 43951 2 a4/5
42 @ DJ KHALED Holla At Me (Terror Squad/Koch) 677 +99 65761 4 3313
37 40  EMINEM f/NATE DOGG Shake That [Shady/Aftermath/Interscope) 625 -157 59959 18 39/0
50 @ KELIS f/T00 SHORT Bossy (Jive/Zomba Label Group) 611 +166 43433 2 2714
@ CHERISH Do It To It (Sho Nuff/Capitol) 594 +243 46966 1 35/8
44 @ AK'SENT f/BEENIE MAN Zingy (Capitol) 573 +26 21753 3 32/0
46 @ JUVENILE What's Happenin® (Atlantic) 556 +21 48349 3 270
45 45  LIL' WAYNE Hustler Musik (Cash Money/Universal Motown)) 527 -12 57047 7 2710
47 @ Q AMEY f/JAZZE PHA Forever Girl (BlackGround/Universal Matown) 523 +61 40289 2 291
4 47  LLCOOL J f/JENNIFER LOPEZ Control Myself (Def Jam/IDJMG) 460 -139 40387 14 58/0
@ NATASHA BEDINGFIELD Unwritten (Epic/ 454 +14 35684 1 8j0
@ ICE CUBE Why We Thugs (Lenchmobb) 427 +74 26204 1 Jon
- @ PITBULL Bojangles /7V7) 426 +19 41933 2 1312
85 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 4/16-4/22. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the farger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

POWERED[]]
MEDIABASE
MOST ADDED"

BUSTA RHYMES... | Love My... (Flipmode/Aftermath/interscope) 23
DOGG POUND f/SNOOP DOGG Cali iz Active (Doggy Style/Koch) 18
YUMMY BINGHAM One More Chance (Universal Motown) 17

T.. Why You Wanna (Grand Hustle/Atlantic) 15
BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin) 12
SHAWNNA Gettin' Some (DTP/Def Jam/IDJMG) 9
YUNG JOC 1t's Goin' Down (Bad Boy/Atlantic) 8
CHERISH Do It To It (Sho Nuff/Capitol) 8
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 8

The CHR/Rhythmic add threshold is applied to monitored stations not allowed
to report adds per their company policy: Songs that reach 15 plays per week
within one airplay week. An airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
T... What You Know (Grand Hustle/Atlantic) +622
CHRIS BROWN flUL' WAYNE Girvime That (/ve/’Zomba Label Group) +581
FIELD MOB f/CIARA So What (OTP/Geffen) +414
PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ +365
LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TVT) +361
YUNG JOC It's Goin' Down /Bad Boy/Atlantic) +353
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +336
SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic/ +326
SHAWNNA Gettin' Some (2TP/Def Jam/IDJMG) +320
T.\. Why You Wanna (Grand Hustle/Atlantic) +305

NEW & ACTIVE

MILA J Complete (7.U.6./Universal Motown)
Total Plays: 420, Total Stations: 31, Adds: 3

YOUNG LEEK Jiggle It (Def Jam/IDJMG)

Total Plays: 415, Total Stations: 20, Adds: 1

RAY CASH... Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia)
Total Plays: 402, Total Stations: 22, Adds: 1

BUBBA SPARXXX Heat It Up (Purple Ribbon/Virgin)
Total Plays: 363, Total Stations: 41, Adds: 12

MARIO VAZQUEZ Gallery fArista/RMG)
Total Plays: 317, Total Stations: 27, Adds: 2

POTZEE Dat Girl (Unauthorized/Asylum)
Total Plays: 310, Total Stations: 15, Adds: 2

MISSEZ fIPIMP C Love Song (Fo’ Reel/Geffen)

Total Plays: 298, Total Stations: 14, Adds: 0

JAGGED EDGE Good Luck Charm (Sony Urban/Columbia)
Total Plays: 289, Total Stations: 18, Adds: 0

LETOYA Torn (Capitol)
Total Plays: 278, Total Stations: 12, Adds: 1

CHERI DENNIS | Love You (Bad Boy/Atlantic)
Total Plays: 265, Total Stations: 17, Adds: 2

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radipandrecords.com.
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¢ RateTheMusic. com

America’s Best Testing CHR/Rhythmic Songs 12 +
For The Week Ending 4/21/06

Persons Persons Persons

Y

Total sample size is 314 respondents. Total average favarability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Tatal burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
\HafeTheMusic. com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
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Stations and their adds listed alphabetically by market

WHTY/F. Myars, FL*
DIA Michasl Cruise

MI) Omal “The Big 0°
SHOI

1 BUSTA RHVMES VWILL LAM & KELIS
JAMIE FOXX #/TWI
YUMMY BINGHAM

50 FIELO MOB /CIARA
24 MARY J. BLIGE

WOSL/Greanville, NC*
PO/MD: Jack Spads
APD. DJ Fresh

7 RICK ROSS

4 CHERISH
WHIT/Greanville, SC*

APO/MD: Murph Dawg
2 U Jom-«'ﬁ & SEAN PAUL

WDLDA:
oM RI& xander
POMD. Arla Shuttz
LIL" JON VE-40 & SEAN PAUL
CHRIS BRUWN HLIL WAYNE

MARY J.
RELO MOB HCIARA

wwxuoummm PA

7 MEGAN R&HELL HFABOLOUS
6 BUSTA RHYMES UWILL ) AM & KELIS

KDD8Monolulu, HI*
PD. Sean Lynch
#0: DJ Kool E
12 BUSTA RHYMES t/WILL) AM & KELIS
9 SHAKIRA YWYCLEF JEAN
YUMMY BINGHAM

Artist Title (Label) TW LW Familiarity Burn 1217 18-24 25-34 '
CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 413 405 8% 14% 443 413 ags | ARTIST:Jeannie Ortega
NE-Y0 When You're Mad (Def Jam/I0JMG) 405 388 75% 10% 417 397 3gs | L|ABEL: Holywood
SEAN PAUL Temperature (V/P/Atlantic) 404 404 98% 32% 4.26 402 374 By DARNELLA DUNHAM/Rhythmic Editor
MARY J. BLIGE Be Without You (Geffen/ 402 401 97% M% 393 386 417 he Bushwick area of
SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ 400 -~ 91% 15% 408 388 391 Brooklyn, NY was a
T.1. What You Know (Grand Hustle/Atlantic/ 393 406 73% 14% 407 409 374 tough place for Jeannie
RIHANNA SOS (Def Jam/IDIMG) 387 38 95% 31% 3.97 384 367 Ortega to grow up. “I saw
RAY J What | Need (Knockout/Sanctuary) 387 393 53% 7% 402 393 349 friends get shot and
CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 384 390 97% 32% 399 367 368 | chasedbycops,”shesays.“Thingslike thataffected me,
NE-YO So Sick (Def Jam/IDJMG) 382 383 97% 48% 391 380 371 | andlhadtodealwithall this atayoung age. Ijust lis-
BOW WOW Fresh Azimiz (Sony Urbian/Columbi) 381 381 8% 23% 395 374 372 | tenedtomusicanditchanged myworld. Ittook meout
FIELD MOB ICIARA So What (OTP/Geffen) 379 378 4% 7% 395 374 ags | O My mindstateintoanother realm.
i o As a graduate of Brooklyn’s High School of the Arts,

DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 377 381 9% 3% 40T 377 3| oo gpportunity to develop several creative
CHRISTINA MILIAN f)YOUNG JEEZY Say | (Def Soul/iDJMG) 375 392 66% 1% 373 373 390 | ,uyjers, Shesings, writes songs, dances and acts, just like
DADDY YANKEE Rompe (E/ Cartel/lnterscape) 371 365 83% 27% 3.83 378 351 multitalented Hollywood Records labelmates Hilary Duff
PAUL WALL Girl (SwishaHouse/Asylum/Atlantic) 370 374 68% 15% 3.99 364 339 and Aly & AJ.
BUBBA SPARXXX f[/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 366  3.61 8%  28% 3.92 368 343 Ortega isn’t just an aspiring actress, though, she’s a
50 CENT f/OLIVIA Best Friend (6-Unit/interscope) 363 368 78% 19% 374 376 327 working one who's already started filming a movie, Music
LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (7¥7/ 361 374 62% 12% 396 360 339 | High starring Mario. While her acting career is blossom-
JAMIE FOXX f/LUDACRIS Unpredictable (/AMG) 360 363 91% 38% 371 358 339 | ing Ortega is moving full speed as a singer. Her first
T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) Uive/Zomba Label Group) 358 370 97%  45% 382 373 323 | @2lbum, NoPlaceLike Brooklyn,isscheduled tobereleased
BUSTA RHYMES Touch It (Aftermath/interscape) 357 363 8% 31% 364 359 358 | (hissummer and Ortega wrote 11 of the 12 songs on it
YING YANG TWINS & BUN B Git It (Rap-A-Lot/Asylum/TVT) 355 355 67% 7% 372 352 333 | |Liernewsingle “Crowded,” featuring Papoose, is al

) _ ’ ’ ready on WKTU/New York; KUUU/Salt Lake City;
LIL ROB Bring Out The Freak In You (Upstairs/ 354 3.56 66% 19% 3.42 3.85 3.56 WIBT/Charlotte; KDDB,/ Honolulu; and KZEM/Corpus
NICK CANNON Dime Piece (Universal Motown) 353 351 57% 1% 361 372 396 | Cprsh TX
BEYONCE' Check On It (Sony Urban/Columbia) 352 352 99%  54% 357 334 355 “Everything that I went through has made me a stron-
KEYSHIA COLE Love (A&M/Interscope) 352 358 82% 3% 3.59 359 3.17 ger person and prepared me for this business,” says
THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 337 348 79% 28% 363 334 313 Ortega. “I want people to be encouraged by that and say,

‘Look where she came from and look at her now, just
because she believed in herself.””

See Ortega perform live May 13, at the Brooklyn Arts
Festival; June 10, at Webster Hall in New York; and June
_/ 11, at the Puerto Rican Day Parade in New York.
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VUMMY BINGHAM
, CA*

APOMD: Tony Teca

KELIS /T00 SHORT

YUMMY BINGHAM

BUSTA RHYMES {/WILL | AM & KELIS

DOGG POUND f/SNGOP DOGG
WOCQ/Sallsbury, MO
PD. Wookie

MO: Deallte
MARIAH CAREY SNOOP DOGG

Wi
CHRIS BROWN fALIL" WAYNE
muum Lake City, UT*

§ R0 8700 svorr
KBAT/San Antonig, TX*
POAMD: Cindy Hill
Ho Adds
Kzrsan Diogo, CA°

ick Thomas
MI) Indd *T-Ski" Romal
63 E-401/T- PAJN& KANOI GIRL
38 TOC 5t NO

9 GHERIS!

8 SNAKIRM/WYCLEF.IEAN

6 JAM FOXX (/TWISTA
SPARXX

R/San Diego, CA®
D. esar 04 S Gonualez

Tt
2 DOGG POUND #SNDOP D0GG
BUSTA AHYMES tWILL | AM & KELIS

KMEL/San Francisco, CA*
OM: Michael Martia

PD: Stacy Cunningham
MO. Von 'B!BCVM" Johnson
7 YUNG
6 CHERISH
1 ICE CUBE
BUSTA RHYMES fAWILL | AM & KELIS
DOGG POUND t/SNOOP D0GG

len any Jim Archer
Travis Loughran

Nﬂ Mﬂs
l(wwv/hv; Luis Obispo, CA
42 SHAKIRA fAWYCLEF JEAN
10 PAULA OEANDA 1/BABY BASH

10 CHAS BROWN GLIL" WAYNE

5 YUMMY BINGHAM

5 BUSTA RHVMES fAWILL | AM & KELIS
Slrlus The Best/Sateliite
OM. mo

OM: Ron Stker

PO '%Irﬁ “Manic™ Wright

16 CHRIS BROWN HLIL WAYNE
3 CHERISH

MARY J BLIGE
YUMMY BINGHAM
DOGG POUND YSNOOP DOGG

WLLD/Yarmpa, FL*

PD: Briando

MO: Beata
8 CHRIS BROWN #/LIL' WAYNE
2 CASSIE

:g-l/m Clties, WA
PUSSYCAT DOLLS t/BIG SNOOP DOGG

15 BUSTA RHYMES fWILL | AM & KELIS
10 YUMMY BINGHAM

KOHT/Tucson, AZ*
OM: Tim Richards

Duby
MD mmnmom
6 SHAKIRN/WVCLEFJEAN

tiliams

KTH/'uln oK
Hl Bllg Mlﬂl‘m
APO/M
\ MARVJ EUGE
KBLZIT lor, TX
MD Man:ux '0J Marcus Love™ Love

YUMMY BINGHAM
BUSTARNYMES TWILLIAM & KELIS

'WMBX/W. Paim Beath, FL®
PO MaaCray

31 LLGOOL J #LYFE JENNINGS
WPGC/Washinglon, 0C*
0: Brown Homhit
7 CHRIS BROWN tLiL' WAYNE
( AMEY t/JAZZE PHA

KDGS/MWichita, KS*
P Greq Willams

BBAg“.
3 BLISTA RHYMES fAWILL |AM & KELIS
2 DJKHALED
YUMMY BINGHAM

KHKYakima, WA
PUA Foiy

Note: For complete adds,
see R&R Music Tracking.

N

powerenld
MEDIABASE

“Monitored Reporters
108 Total Reporters

23 Total Indicator

Did Not Report, Playlist
Frozen (2):

WCZQ/Champaign, I
WJWZ/Montgomery, Al
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DANA HALL

dhall@radioandrecords.com

G-Man On The Rise

Atlantic’s G. Roberson speaks

&R guys are very busy people. I learned this when trying
&.to set up my interview with G. Roberson, Sr. VP/Black Mu-

sic for Atlantic Records. A&R executives work different hours
than most of us. They get in around noon, work until 9 or 10pm,
then head to the studio for a night of recording, usually until 5

or 6 in the morning.

While in the office they’re bombarded
with a list of fires to put out — schedul-
ing issues, studio-
booking conflicts,
budget concerns, etc.
Just having a good
ear doesn't cut it any
more; you have to be
creative, business-
minded, connected,
and someone who
never needs to sleep.

I'd been told that
G. Roberson was such a person. He start-
ed in the music business in the early "90s
as an intern with Roc-A-Fella Records
straight out of college. During the seven
years he was there he worked his way up
through the ranks.

He and friend and fellow intern Kyam-
bo “Hip-Hop” Joshua started their own
company, Hip-Hop Since 1978. Their first
official release was Kanye West’s fresh-
man project, The College Dropout, in 2003.
Not a bad debut for a couple of former
interns.

Hip-Hop Since 1978 is a label and a
management and production company.
The company manages West and has a
production deal with up-and-coming
hip-hop star Just Blaze.

Roberson has been at Atlantic Records
since 2002. I finally caught up with him,
and we talked about what it takes to be
an A&R guy in the hip-hop world.

G. Roberson

R&R: In other formats a major part of
A&R is getting out to see live bands perform.
In hip-hop and R&B the process is very dif-
ferent. Many signings are based on relation-
ships. Would you agree?

GR: Absolutely. You can’t take a breath
in this business without having good re-
lationships. Your success is totally depen-
dent on who you have relationships with.
They can make or break you as an A&R
person in hip-hop. My relationships are
what have brought me as far as I am to-
day. I'm more likely to find and sign new
talent through a producer or writer 1've
worked with than any other way.

I've spent the last 10 years, from being
an intern to starting my own company to
being an A&R person, basically building
relationships. You never know who
someone will become as they advance in
their careers.

For example, that intern you are ask-
ing to go get coffee, he might be a label
president in 10 years. That's why I have
always treated everyone with respect.
When Puff [Sean Combs] started out, he
was an intern for Andre [Harrell] at Up-
town Records. Ten years later Andre was
working for Puff.

R&R: Who were some of your role models
in the music business?

GR: Starting out at Roc-A-Fella, 1
learned from the best: [Roc-A-Fella
founders] Jay-Z, Damon Dash and Biggz
[Kareem Burke, Kyambo Joshua’s older
brother]. I look up to Puff as a role model
because he created the blueprint, but Jay-
Z, Damon and Biggz personally men-
tored me. They gave me an opportunity
straight out of college

I also look up to them because of how
they did business. They taught me that

RS R SRR R

“] like that success in the
music business is not easy
for everyone. That way the
best rises to the top. It
separates the strong from
the weak.”

EEEFERIR I D B

hustler mentality — that you don’t wait
around for someone to give you what you
want, you go out and get it yourself, even
if you have to build it from scratch.

R&R: What's the best experience you've
had in the music business?

GR: Being .an intern. Even though I
didn’t get paid, I wouldn’t trade those
two years for anything. What that did
was force me to start my own label and
production and management company. 1
had to go out and hustle tracks in order
to feed myself. [ like that it’s not easy for
everyone. That way the best rises to the
top. It separates the strong from the weak.

R&R: What is it about an artist that con-
vinces you he or she would be a good invest-
ment? )

GR: You always want to do due dili-
gence when it comes to an artist. Youcan’t
justlike how they sound or that they have

a couple of great records. You have to see
what the person is made of. They have to
prove that they have movement, that
they’ve already done things to help their
career along.

Those are the artists who live in the stu-
dio, who are promoting their music on the
streets and with mix tapes. They re start-
ing their own labels. They are on the
grind day and night. They don’t just sit
back and wait for a record deal or plan to
sit around with a silver spoon in their
mouth after they finish recording their
album. They are willing to work to make
it a success.

B H IR

“You can’t take a breath
in this business without
having good
relationships. Your
suiccess is totally
dependent on who you
have relationships with.
They can make or break
you as an A&R person in
hip-hop.”

U RS s

A deal is really a partnership between
the artist and the label. The artist has to
look at it like they are the product and the
label is simply the distribution. The art-
ist is fully responsible for creating the
product and making it a success. The la-
bel just gets it out there and markets it.

Before I consider signing anyone, I do
a lot of research on the person to make
sure they are the kind of artist who un-
derstands all of this.

I try to explain to artists how long it
takes. With Kanye, it didn’t happen over-
night. We had a plan, a strategy, and we
had to work it over time. “Through the
Wire,” Kanye’'s first single on Roc-A-
Fella/Def Jam, took months to break at
radio. People didn’t just start playing it.
We followed that up with “Slow Jamz.”

A lot of times record companies are
quick to give up on a project because it
doesn’t happen right away at radio. The
artist and his management have to be
prepared to keep working it despite the
label.

R&R: What projects you have worked on
for Atlantic came out this past year?

GR: Lil Kim, T.I., Twista and Govenor,
and right now I'm working on Saigon.
He’s the first artist off my venture with
Fort Knox, Just Blaze’s label. He is a per-
fect example of what 1 was talking about
earlier. He’s been out there, making mini-

.albums, getting on mix tapes and per-

forming. He was going to do it whether
he had a label deal or not.

We haven't even finished his album yet,
but I've already been working on getting
him out there. I used my relationships
with the folks at the HBO show Entourage,
and we got him a few slots on the show
playing himself last season. He'll return

WwWWW.americanradiohistorv.com
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in the upcoming season, and it will coin-
cide with his album debut.

These are the kinds of things you have
to do as an A&R person to make sure your
artists happen. You can’t just make the
album and be done with it.

R&R: Is it difficult to hand over a project
once it's done and move on to the next one, or
do you stay involved in the marketing and
beyond?

GR: You can continue to be actively
involved in the marketing and such. You
hand over a complete project and get
ready to work on your next artist, but you
never completely wash your hands of it.
I help choose the right singles, work on
the video treatments, the imaging — all
of it.

R&R: How much of your job is managing
people — the artists — as compared to man-
aging budgets?

GR: It’s a lot of both. You have to un-
derstand budgets and so forth, as well as
be creative. I'm lucky because I have al-
ways had really good A&R administrators,
the people who really watch the budget. I
don’t know what I would do without
them. Here at Atlantic, it is Lanrae Gaba.

R&R: Has hip-hop’s increasing financial
importance to record labels helped to increase
budgets for hip-hop projects?

GR: Actually, no, but that’s more about
how the music industry is changing and
not really anything about the genre. La-
bels are spending less money on what
they put out because they are not mak-
ing back the money they once did.

Look at last year: Mariah Carey sold 5
million albums, and that was one of the
biggest-selling albums of the year. Well,
five years ago the biggest-selling album
would have done 10 million easy. That’s a
huge amount of money to not be making.

R&R: Where do you see your career going
next?

B RS R R

“I want to always be ahead
of technology and ahead of
what the consumers want
so we can fill those needs
rather than having to

catch up.”

BETRESTIEbe by 8kl ol

GR: If I'm half as blessed in the next 10
years as ['ve been in the last 10, Iwillbe a
retired multimillionaire. T have truly been
blessed, and I'm happy for my success
thus far.

In the future I plan on continuing tobe
on the cutting edge. I want to always be
ahead of technology and ahead of what
the consumers want so we can fill those
needs rather than having to catch up.

If I were an architect or a house build-
er, | would make sure that I had all the
latest toals to create my dream house. In
music, I surround myself now and plan
to surround myself in the future with the
hottest writers, producers and artists.
With those tools in my belt, I should be
able to build myself one hell of a house.
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LAST THIS G lie e TOTAL 4= TOTAL  WEEKSON TOTAL STATIONS/ ME“]K?;Z
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AUDIENCE " CHART ADDS
1 1 T.1. What You Know (Grand Hustle/Atlantic) 3842 76 456919 k! 65/0 o e e b g -
2 2 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Def/Virgin) 26542 249 289302 19 65/0 ‘MOST ADDED’
3 3 THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 2508 76 209277 13 621 COET TR by
10 o YUNG JOC it's Goin' Down (Bad Boy/Atlantic) 2485 +364 199928 8 60/0 ARTIST TITLE LABEL(S) ADDS
4 5  BUBBA SPARXXX f[YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 2452 -84 2212719 16 61/0 BUBBA SPARXXX Heat it Up (Purple Ribbon/Virgin) 3
9 e AVANT 4 Minutes (Geffen) 2352 +170 231202 12 63/0 YUMMY BINGHAM (One More.Chance (l/nive;sa{Mutuwn/ . 23
8 7 SEANPAUL Temperature (VZAtlnti) 2245 45 280840 16  60/0 :l:“'n‘ EJ::J'Q’Z“Z‘EJ::: :(ﬁzv::dgif‘ 2‘;"’0;";’;2’;’%’:1 ’r’::;””" :;
6 8  CHRIS BROWN Yo {Excuse Me Miss) (ive/Zomba Label Group/ 2156 -234 196587 16 65/0 2XL Kissing Game (Tommy Boy) 10
5 9  KEYSHIA COLE Love (A&M/interscope) 2113 -3N 207701 15 64/0 KELIS #T00 SHORT Bossy (Jive/Zomba Label Group) 8
7 10 MARY J. BLIGE Be Without You (Geffen) 2013 -359  2438M1 23 64/0 CAMRON f/LIL' WAYNE Touch It Or Not /Asylum/ 8
12 (D SHAWNNA Gettin' Some (OTP/Def Jam/IDJME) 2006  +84 175941 12 53j1 | CHAMILLIONAIRE ffKRAYZIE BONE Ridin {iniversal 7
11 12 BUSTARHYMES Touch It (Aftermath/interscape) 1972 90 341576 20  58/0 m::gi';mm’g: ';hj":agrmve Fp— ;
13 @ NE-YO When You're Mad (Def Jam/IDJMG) 1704 +135 152534 7 58/2 The Urban add thresholds applied o monitored stations not allowed toreport
18 m LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V/T) 1573 +260 118399 14 56{0 adds per their company policy: Sun!;s that reach 14 plays per week within
17 @ LETOYA Tom (Capitol 1505 +104 149454 T BBZ | ot b e
16 @ CHRISTINA MILIAN f)YOUNG JEEZY Say | (Def SoullDJMG) 1397 +45 111519 8 5211
24 @  JAMIE FOXX fTWISTA DJ Play A Love Song (/RMG) 1329 +254 122184 5 b5[6
15 5 NE-YO So Sick [Def Jam/IDJMG) 1329 -154 131776 20 65/0 I ' MO ST @ o
20 KIRK FRANKLIN Looking For You (fo Yo Soul/Gospo Centric/Zomba Label Group) 1322 +82 186183 16 42/0 1
22 @ MARY J. BLIGE Enough Cryin' (Geffen/ 1291 +149 126489 4 59/1 INCREASED ELA YS
26 @  CHAMILLIONAIRE fKRAYZIE BONE Ridin (Universal) 1280  +304 90992 8 587 o
21 @  JAGGED EDGE Good Luck Charm /Sonyqrban/co/umb/a/ 1277 +93 168993 11 50/ ;S;";T JTtlchLEn'L:giLi?nown P '"fr"a?:i
28 @ T.1. Why You Wanna (Grand Hustle/Atiantic) 1274 +360 144285 3 611 T.1. Why You Wanna (Grand Hustle/Atlantic) +360
14 24 T-PAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 1228 -295 87634 18 60/0 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal) +304
25 @ UL WAYNE Hustler Musik (Cash Money/Universal) 113 +45 79645 9 4912 LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) +260
29 €D  FIELD MOBfICIARA So What (OTP/Geffen) 1100 +189 78842  § 535 | JAMIEFOXX "CTW!SIT“ DJ Play A Love Song W/MG) *fg:
31 @  CHRIS BROWN fiLIL' WAYNE Gimme That (ive/Zomba Label Group) 1051 4191 106785 3 GO | g oot Lol G g 8
30 @ RICK ROSS Hustlin’ (Slip-N-Slide/Def Jam/IDJMG) 1012 +105 97238 4 491 FIELD MOB f/CIARA So What (DTP/Geffen) +189
23 29 50 CENT f/OLIVIA Best Friend (G-Unit/Interscope) 965 172 48462 10 56/0 AVANT 4 Minutes (Geffen) +170
32 €D  GHOSTFACE KILLAH fINE-YO Back Like That (Def Jam/I0JMG) 845 +850 143702 10 g MARY J. BLIGE Enough Cryin® (Geffen) +149
33 €D  CHERISH Dot To It (Sho'Nuff/Capito) 812 +55 62740 4 495
35 @  E40 Tell Me When To Go (Reprise/BME) 797 +69 73716 6 4113
37 (33] HEATHER HEADLEY In My Mind (RCA/AMG) 794 +178 67745 14 M0 NEW &A CTIVE
34 34  ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 718 -19 102280 12 3710
27 35  BEYONCE' Check On It (Sony Urban/Columbia) 718 231 69581 18 59/0 ORE {IRICK ROSS Cheny Ridin’ High (VioitorLlive/Zombs Label Group)
20 €D  MARIAHCAREY Fly Like A Bird /isiond/iDIMG) 691  +25 46642 5 38 ;:‘:::E'a::“ﬁ T°:' S"’I,".’"?: 92 hs:0
45 ) MEGAN ROCHELL fIFABOLOUS The One You Need (Def Jam/I0JMG) 657 +142  B30R2 2 22 | oot mays 360 ot St 1, Ades O
39 38  MILAJ Complete (7.U.G./Motown/Universal) 640 42 28577 6 36/0 LUKE & @ My Turn (/RMG)
41 €D  JUVENILE What's Happenin' (Atlantic) 630 +32 31221 4 351 Total Plays: 351, Total Stations: 34, Adds: 3
36 40  PAULWALL Girl (SwishaHouse/Asylum/Atiantic) 618 107 46073 9 390 DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group)
42 @ RAYJ WhatlNeed Knockout/Sanctuary) 611 437 36879 4 aqq | ol Piavs: 334, Total Stations: 36, Adds:
38 42 B.G.HIMANNIE FRESH Move Around (Choppa City/Koch) s8 135 28711 10 aap | e
43 43 DJ KHALED Holla At Me (Terror Squad/Koch/ 529 -8 45861 3 43/0 DA MUZICIANZ Camera Phone (TVT)
48 @ JAHEIM The Chosen One (Divine MillWarner Bros.) 519 +34 20529 3 392 Total Plays: 250, Total Stations: 31, Adds: 7
47 @  CHERI DENNIS | Love You (Bad Boy/Atiantic) 495 +29 31251 2 3911 JUELZ SANTANA Clockwork (Diplomat/Def Jam/D.JMG)
@  DEM FRANCHIZE BOYZ Ridin’ Rims (So So DefVirgin 4718 +146 31359 1 53jg | Totol Plays: 243, Total Stations: 31, Adds:2
4 47 TYRAB.StillnLove /66&L) a78 59 34853 19 3200 13‘;";355“2‘3{;%':"3" @iﬁ;ﬁ’;‘”é’;‘:ﬁ’ds .
49 @ RAY CASH f[SCARFACE Bumpin’ My Music (Ghet-0-Vision/Sony Urban/Columbia) 449 +8 28125 2 29(0 CAM'RON fILIL’ WAYNE Touch It Or Not Asylum/
48 49  REMY MA Conceited (SRC/Universal) 439 27 115446 13 18/0 Total Plays: 185, Total Stations: 26, Adds: 8
@ MISSEZ {[PIMP C Love Song fFo’ Reel/Geffen) 431 +48 15908 1 42/2 KELIS f[TOO SHORT Bossy (Jive/Zomba Label Group)
] ) i ) - ) ) ) Total Plays: 184, Total Stations: 28, Adds: 8
65 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
4/16-4/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the top 15 Songs ranked by total plays
and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overali total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecaords.com.
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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PD: Reggie Rouse
APD: Greg Streel
MD. Tosha Love
6 BLAK JAK /PROJECT PAT
2 CHAMILLIONAIRE /KRAYZIE BONE

WFXA/Augusta, GA*
OM/PD; Ron Thomas
16 JVENLE

8 DA MUZICIANZ

WPRW/Augusta, GA*

PD: Tim “Fatiz” Snell

MD: TuTy

1 DEM FRANCHIZE BOYZ

BUBBA SPARXXX
YUMMY BINGHAM
KELIS K700 SHORT
BLAK JAK /PROJECT PAT
DA MUZICIANZ

WERQ/Baltimore, MD*
PD: Victor Starr

MD: Neke Howse

No Adds

WEMX/Baton Rouge, LA*
PD: J-Tweezy
MD: Kool BJ Supa Mike
BLAK JAK I/PRUJECT PAT
CIAME THAZ,

BUBBA SPARXXX
YUMMY BINGHAM

KTCX/Beaumont, TX*
PD: Doug Harris

APD/MD: Adrian Scott

11 MARIAH CAREY

11 TEENA MARIE
10 MISSEZ PIMP C
WJZD;Biloxi, MS*
PD: Rob Neal
7 LORENZO OWENS
BUBBA SPARXXX
YUMMY BINGHAM
ROBIN THICKE //PHARRELL
KIERAN /FABOLOUS
AMEYLAZZE A

WILDBoston MA*
Ie Boas
MD cmn wcmm

2 DEM FRANCHIZE Bovz

WJTT/Chattanooga, TN*
PD: Keith Landecker
MD: Magic Crutcher
6 LORENZO OWENS
BUBBA SPARXXX
YUMMY BINGHAM
Q AMEY 1HIAZZE PHA

WGC)/Chicago, IL*
DM/PO: Elroy Smith
APD/MD: Tiffany Green
NE-YO
LIL WAYNE
CHELSEA
GROUP X

WPWX/Chicago, IL*
PD: Jay Alan

MD: Barbara McDowell
No Adds

WIZF/Cinginnati, OH*
PD: Phillip David March

MD: Gre% Willlams

4 DEMFRANCHIZE BOYZ
WENZ/Cleveland, OH*
OM/PD: Kim Johnson

MD: Eddie Bauer Henderson
3 MISSEZ #/PIMP C

WHXT/Cqumbla sc*
PD: Chris Connors
MD: Shanik Mincie

9 CAM RON (LI WAYNE

3 BUBBA SPARXX

BLAK JAK /PROJECT PAT

WXBT/Columbia, SC*
0M: L) Smith

PD: Brian Anthon
3 BUBBA SPAR;

YUMMY BINGHAM
KELIS1/TO0 SHORT

WFXE/Columbus, GA
OM: Carl Conner, Jr.

PD: Michael Soul

MD Kenya Whne

5 CAM RON f/LII. WAYNE
1 DAMUZICIANZ

WJLB/Detroit, MI*

PD: KJ Holiday

APD/MD: Kris Kelley
BUBBA SPARXX!
YUMMY RINGHAM

WDBT/Dothan, AL
OM: Jerry Broadway
PO/MD: Casual

2 KIERAN 1/FABOLOUS
2 LORENZO OWENS

WJJIN/Dothan, AL
0M/PD: JR Wilson
5 KIERAN 177

ABOLOUS
5 CHAMILLIONAIRE #/KRAYZIE BONE
5 STACKS 1/TWISTA
5 MIKE WATTS
5 LORENZO OWENS
5 BUBBA SPARXXX
5 YUMMY BINGHAM

ayetteville, NC*
ﬂM Mac Edwards
PD/MD: Jef! Anderson
APD: Mike Tech
g CAMIEON HLIL WAYNE
1 YUMMY BINGHAM
BUBBA SPARXXX
KELIS /700 SHORT
BLAK JAK /PROJECT PAT

W]’MG/Gamesvﬂle FL*

1 BLAK JAK /PROJECT PAT
BUBBA SPARXXX
KIERAN (FABOLOUS

\PNIKS/GreeanIe NC*
D/API
10 gngnsnmwlum VYOUNG JEEZY

WPHHMartford, CT*
PD/MD' Mychal Mageire
11 CHAMILLIONéIREI/KHA\'ZIE BONE

INES
? EAM RON (IUL WAYNE

KPRS/Kansas City, MO*
DM: Andre Carson

PD/MD: Myron Fears

No Adds

KlIZ/Xilleen, TX
OM: Tim Thomas
PD/MD: The BahySitter
22 CHERI DENNS

KRRQ/Latayette, LA*
PD: D-Rock

J-SHIN
Q AMEY [/JAZZE PHA

2XL
BUBBA SPARXXX
YUMMY BINGHAM

KJMH/Lake Charles, LA
OM: Bryan Taylor
PD/MD: Erik Thomas
APD: Gina Cook
10 LORENZO OWENS
10 BUBBA SPARXXX
8 KIERAN 1/FABOLOUS

KZWA/Lake Charles, LA

OM: Antony Bartie

MD: Tamm Tousant

19 YUNG JOC

14 BUBBA SPARXXX /YING YANG TWINS
13 URBAN MYSTIC

12 KIERAN /FABOLOUS

12 KELIS1/T00 SHORT

WOHH/Lansing, MI*
OM: Helena Dubose
PD: Brant Johnson
MD: Jo Hicks
7 QAMEY #1JAZZE PHA
4 BUBBA SPARXXX
\ZI)L(JiMMY BINGHAM

WZLD/Laurel, MS
0M: Jackson Waiker
PD: Denise Brooks
46 LETOYA

34 LI WAYNE

34 FIELD MOB 1/CIARA
KIERAN /FABOLOUS
KELIS {/T00 SHORT
LORENZO OWENS

PD: Tom Calococci
APD/MD: Tawala Sharp
12 JAMIE FOXX KTWISTA

6 CHRIS BROWN t/LIL' WAYNE
WGZB/Louisville, KY*
PD: Tim Gerard Girton

MD: DJ Cmnamm
FIELD MO8 ¥/CIARA

WFXM/Macon, GA
OM/PD: Ralph Meachum
16 LORENZO OWENS

6 KIERAN1/FABOLOUS

WIBB/Macon, GA
PD/MD: Brian Paiz

5 J-SHIN

5 YUMMY BINGHAM
5 CHAM

WHRK/Memphis, TN*
PD nevm S|eel

VUMMV BINGHAM
KELIS #T00 SHO!
BLAK JAK l/PROJECT PAT

WJIXMMeridian, MS
PO: Jigga JT

48 FIELO MOB #/CIARA

5 ALYZE ELYSE

WEDR/Miami, FL*
OM/PD: Tony Flelds

APD: Derrick Bake
20 CHAMILL!ONAIRE VKRAYZIE BONE
16 NE-YO

WMIB/Miami, FL*
OM: Rob Roberts
PD: Mara Melendez

MD: Coka-Lani Kimbrough
JAMIE FOXX /TWISTA

WKKV/Milwaukee, Wi*
PD: Bailey Coleman
APD/MD: Reggle Brown
4 MARY J. BUIGE

WBLX/Mobile, AL*
0M: James Alexander
PD/MO: Myronda Reuben
15 E-40

13 RAYJ
11 CHERISH

WOWINorfolk, VA*
OM/PD: Eric Mychaels
WD: BJ Fountz
6 FHELD MOB {/CIARA
2 DEM FRANCHIZE BOYZ
1 CHAMILLIONAIRE /KRAYZIE BONE

‘WWHVNorfolk, VA*
PPO: Parish Brown
MD: Pezo Coconutz

BLAK JAK (/PROJECT PAT

KVSP/OkIahoma City, OK*
DMPD: T ey Monday
MD: Eddie B
22 JAMIF FOXX I/TWISTA
17 BUBBA SPAR;
12 LUKE & Q
YUMMY BINGHAM
QO AMEY JAZZE PHA

KBLR/Omaha, NE*
PD: Bryant McCain
MD: Albert “Big Al” Harper
10 LORENZO OWENS

9 BUBBA SPARXXX

3 KIERAN f/FABCLOUS

1 Q AMEY #JAZZE PHA

YUMMY BINGHAM

WUSL/Philadelphia, PA*
PD: Thea Mitchem
APD/MD: Kashon Poweli
2 GHAMILLIONAIRE TKRAYZIE BONE

WAMO/Pmsburgh PA*
PD; Ron Atki
MD: Kode Wred

3 E-40
1 BUBBA SPARXXX
DAMUZICIANZ

WQOK/RaIeIgh NC*

OM/PD: CV Young

APD/MD: Shawn Alexander

23 FIELD MOB 1/CIARA
JAGGED EDGI

WBTJ/Richmond, VA*
PD: Aaron Maxwell
APD/MD: Mike Streel

No Adds

12 LIL JON f/E-40 & SEAN PAUL
12 LIL SCRAPPY IYQUNG BUCK
PURPLE CITY /JIM JONE:3
11 DAZ DlLLINGER HRICK ROSS
11 RE Y MA

11 BUSTQ RHYMES TAWILL |AM & KELIS

11 BUSTAR
11 LIL FLIP

XM The City/Satellite

13 BUBBA SPARXXX

WQBT/Savannah GA

Bo Money
APD Jeft Ni Eﬂ
3 DONELL JONI
2 RAHEEM DEVAUGHN
2 BUBBA SPARXXX

KBTT/Shreveport, LA*
PD/MO: Duenn Echots
No Adds

KMJJ/Shreveport, LA*
PD: Al Weeden

10 MOBB DEEP

KATZ/St. Louis, MO*
DM: Chuck Atkins

PD: Dwigit Stone

No Adds

WBWTﬂaIIahassee FL
OM: Jef Hom
PD; Vanessa Jerome
APD/MD: Frank Luy
12 CHAMILLIONAIRE //KRAYZIE BONE
5 MARIAH CAREY /SNOOF 00GG
4 SHAWNNA

WBTP/Tampa, FL*

PD: Ron “Jomama™ Shepxrd
MD: Steven Robinson

No Adds

WJUC/Toledo, OH"
PD: Charlie Mack
QLAMEY JUAZZE PHA

BUBBA SPARXXX
YUMMY BINGHAM

10 RANGE

WKYS/Washington, DC*

DM: Kathy Brown

PD: Derrick Brown

MD: Paul Stewat
8 CHAMILLIONAIRE /KRAYZIE BONE
4 CHERISH

WJKS/Wilmington, DE*
PD: Tony Quartarone
MD: Manuel Mena

KELIS 1/T00 SHORT
BLAK JAK //PROJECT PAT
J-SHIN
Q AMEY 1/JAZZE PHA

Xl
HEATHER HEADLEY

CAM'RON f/LIL' WAYNE
OBIE TRICE 1/AKON

Note: For complete adds,

see R&R Music Tracking.

S~ ~ J oo ~ T :

K ﬂ[ﬂ”’ MIIS ” ” America’s Best Testing Urban Songs 12 +

g I ”I” For The Week Ending 4/21/06
B NEDIABASE
e Pers. F M

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34

T.1. What You Know (Grand Hustle/Atlantic) 426 396 84% 1% 421 424 412 2

CHAMILLIONAIRE fKRAYZIE BONE Ridin (Unversal Motowr) 4.24 420 80% 11% 414 419 400 ) 3

MARY J. BLIGE Be Without You (Geffen/ 403 407 97% 39% 4.09 423 369 ’

50 CENT f/OLIVIA Best Friend (G-Unit/Interscape) 400 379 81% 15% 399 409 3.67 ) ]

SEAN PAUL Temperature (VP/Atlantic) 396 392 97% 33% 394 401 372 : (

DEM FRANCHIZE BOYZ Lean Wit It... (So So DeffVirgin) 394 388 97% 31% 384 390 3.65 : :

NE-YO When You're Mad (Def Jam/IDJMG) 384 402 78% 12% 393 4.03 3.66 .

MMY J. BLIGE Enough Cryin' (Geffen) 394 - 51% 6% 395 405 3.63 ’

JAGGED EDGE Good Luck Charm /Sony Urban/Columbia) 392 3.88  58% 9% 392 418 3.08 .

C. MILIAN f[YOUNG JEEZY Say | (Def Soul/iDJMG) 389 380 75% 14% 385 399 342

LIL" JON #/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 388 387 62% 11% 390 402 358 :

BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin) 3.85 385 93% 31% 374 372 380 ‘ i

JAMIE FOXX flTWISTA DJ Play A Love Song (/AMG/ 385 402 62% 11% 387 399 355 S

JAMIE FOXX fILUDACRIS Unpredictable (/AMG) 384 376 93% 31% 397 4.08 364 ) .

AVANT 4 Minutes (Geffen/ 384 376 67% 13% 373 388 330

YUNG JOC It's Goin’ Down (Bad Boy/Atlantic) 384 349 4% 9% 381 402 322 R .

NE-YO So Sick /Def Jam/IDJMG) 382 380 96% 52% 378 387 351 i

BUSTA RHYMES Touch It (Aftermatyinterscope) 382 382 90% 29% 382 390 360 .

CHRIS BROWN Yo.. ive/Zomba Label Group) 380 387 96% 3% 373 395 3.10 * MYSTIC MEN 508z Entertainment is stacking up the guys! Seen here (I-r) are SoBe’s new guy Stack$,

KEYSHIA COLE Love (A&M/interscape/ 376 367 87% 30% 373 383 326 . R&R's own Maria Parker and Sobe’s Urban Mystic. They recently hung out at the Urban Network in Palm

B.G. {/MANNIE FRESH Mave Around (Choppa City/Koch) 375 361 53% 9% 373 380 356 i Springs, CA.

T-PAIN fMIKE JONES I'm N Lw... (five/Zomba Label Group) 3.73 365 98% 42% 353 355 350 Lo o awr me s mess e s o wm - BN

LI’ WAYNE Hustler Musik [Cash Money/Universal Motown)  3.73 364 55% 11% 361 370 3.34 . e s s o e . X X .

LETOYA Torn (Capitol) 3N 360 44% 8% 371 388 328 : ;

SHAWNNA Gettin' Some (DTF/Def Jam/IDJMG) 367 363 65% 15% 358 371 326

A. HAMILTON Can't Let Go (So So Def/Zomba Label Group)3.67 - 46% 13% 369 378 348 ; PI ease se n d You J Ph Dtos

THREE 6 MAFIA Poppin’ My Collar (Sony Urban/Columbia) 3.62 351 83% 26% 346 343 354 %

I FRANKLIN Looking.. 7o Yo SoufGospo Canti/ Zomba Label Gy 360 341 58% 18% 350 371 287 e

JUVENILE Rodeo (Atlentic/ 358 357 86% 29% 364 366 3.59 R&R wants your best snapshots.

Total sample size is 349 respondents. Tolal average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very i . . . . H
much). Total familiarity represents the percentage of respondsnts who recognized the song. Total bum represents the number of respondents Please send high-resolution images with the names and titles of all -
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons .
12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. B : : B
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the ) p ict ure d to D and H a” at dh a/ / @f d dl oan df ecor dS .com.

Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
K calling 818-377-5300. Rate TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) :
e ™
WEUPHuntsville, AL* KJMZ/Lawton, OK WZHT/Montgomery, AL WCDX/Richmond, VA* KJMM/Tulsa, OK*
R E PO R TE R S O Stmwbury OM/PD: Teny Monday OMMD: Michae Long A OMIPD: Ty Honday
: ony “Big Ant” Simmons APD: PO: Darryl Etliott PD/MD: Reggie Baker PD: Aaron Bemard
, : , , e |t iy . L, i R
Stations and their adds listed alphabetically by markef | 3 Drovut wane U] PR WDIOGRocheslar. NV S e dncam
2 KELIS 1700 SHORT WBTF/Lexington, KY* 11 BUBBA SPARXXX aMPD: sz, Mm;; QAMEY VJAZZE PHA
WJIZ/Albany, GA WBLK/Buffalo, NY* WMSU Columbus, MS L POMMD: fay Maxander WUBTNashille. TH® APD: Jim Jordan WESE/Tupelo, MS
POMD: Jammi Jay POMD: Ciris Reymolds PD: Steve Posion JUELZ SANTANA vy ok o it R DM: Rk Stavens
No Add 13 LETOVA APD: Satastian Riley BLAKIACIFROJECT PAT PDMD. Pomels Aniese MY BINGHAM PD: Jeft Lee
4 BUBBA SPARXXX MD: Shawna You WJMV/Jackson, MS* DA DA o O AMEY 1JAZZE PHA MD: Julian “DJ XTC” Vaughn
gchlAIea);andna LA e rlesto s KIERAN LFABOLOUS OM/PD: Stan Branson OAMEYI/JAZZE PHA wrgon?um WAYNE 2L 10 LORENZO OWENS
Ril a n, SC* APD: Alice Mari . BUBB
s O et o e | SXCOumbus, 0K i, ﬁmm.ﬁw . Lo Musc Shoico A&t Hop/ | Jo o
i, 4 e— E b A | T
%l?;é:r:%egamplon WPEG/Charlotte* KKDAalas, TX" i 3% §53§i§%:§£5%@7§§5 o ? %gs”ei‘:o E&%&%Mkﬁsomus " SRR gg ggg‘éﬁ%é%% T

SemmirAsoLous PD: Terri Avery : SKip Cheatham 27 BLAK JAK [/PROJECT PAT CHERI DENNIS OBIE TRICE JAKON ic Choi " 21 UMY BINGHA

QY iz i wlihtioni oL ous gt A, DAPD:Camon s 1o Sl o

Sherousz: wane ? éiz%ﬁzs'mzm . WJBT/ Rcks ille, FL B(I,:R/Lmle e 0O Wi’mﬁﬂmﬂﬁ:ms %2 EEQZ:?;:ST(;/S:AMMONMRE

R e acksonville, FL* PD: Baoker . 'BONE CRUSHER UCHAMILLIONAIRE
%HLA#g:E:;aGA B verouct par \n'{g];kni'/,ﬂn?""a%t. Mi OW: Gal Austn 3 gsg o s mgm‘:uw York, NY 2 Bobaneatooc L ‘n'ﬂ/a‘fﬂﬂ.?.f“.; A
Nongiamena Delreaux WUVA/Charfoftesville, VA A20; Bonha “Laty B" Gray 3 Bz canz AN A AFDAMD: Noina Santas :,(5“ Raw/Satellite PD: James “Kia Groove” Wallon
M/PD: Tanisha R. Thompson No Adds 2 BUBBA SPARXXX KELIS #T00 SHORT Leo G 15 SANTANA /ANTHONY HAMILTON
WVEE/Allanta, GA® No Adds VUMY BNGHAM KKBT/Los Angeles, CA* 12 Ayt 18 [BREz0 owens

POWERED[ 34
MEDIABASE

*Monitored Reporters
95 Total Reporters
30 Total indicator

Did Not Report,
Playlist Frozen (4):
KRVV/Monroe, LA
Sirius Hot Jamz/
Satellite
WMXV/Florence, AL
WRXZ/Albany, GA

v
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» RR URBAN AC TOP 30 .

LAST THIS =S JeO0e TOTAL [ TOTAL  WEEKS ON TOTAL STATIONS/ D B'f
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PAVS  WDENCE CHkAT AD0S M F I] I A B A QE
2 0 ANTHONY HAMILTON Can’t Let Go (So So Def/Zomba Label Group) 1817 +68 159746 19 65/0
1 2 MARY J. BLIGE Be Without You /Geffen/ 1720 -81 151306 21 63/0 .
3 3 ISLEY BROTHERS f/R.ISLEY Just Came Here To Chill (Def SouiDef JanviDJMG) 1644 -34 135778 14 63/0 M OS TA D D E D
4 o HEATHER HEADLEY In My Mind (RCA/RMG) 1595 +70 135620 27 65/0 ARTIST TITLE LABEL(S) ADDS
5 5  BRIAN MCKNIGHT Find Myself In You (Motown/Universal) 1414 37 122220 14 650 | JAHEIM The Chosen One (Divine MiWorner Bros.) n
6 6  KIRK FRANKLIN Looking For You (Fo Yo SoullGaspo Centric/Zomba Label Group) 1136 79 113559 28 590 | CHARLIEWILSON NoWards UiveZomba Label Group/ $
) LORENZO OWENS Wanna See You Smie [-Town) 7
8 o TEENA MARIE Och Wee (Cash Money/Universal) 1037 +106 82673 8 6on ——
Tanrhn ACﬂMsWMNWmMMh
12 0 URBAN MYSTIC | Refuse (SOBE/ 926 +162 53206 12 56/3 roport adds per their company policy: Songs that raach seven plays per week
7 9  JAMIE FOXX fILUDACRIS Unpredictable (/AMG/ 926 -103 100933 16 53/0 within one airplay week. An airplay week is defined as Sunday threugh
11 D MARIAH CAREY Fly Like A Bird //sland//0JMG) 890 +78 93800 6  55/1 | Ssturday. Adds fromallather programmers are still accapted st any play level.
9 11 NE-YO So Sick [Def Jam/IDJMG) 786 -97 61068 12 34N
10 12 ERICBENET Pretty Baby (Fridey/Reprise/Warner Bros.) 761 80 58136 7 553 MOST
13 13 JEFFMAJORS fIKELLY PRICE God's Gift (Music Dne/Sony Urban) 751 2 63013 11 a4 INCREASED PLAYS
14 @ CHARLIE WILSON Magic (Jive/Zomba Label Group/ 742 +47 70621 22 60/0 T;)LTAAVL
16 @ KEYSHIA COLE Love (A&M/interscope) 594 +25 46077 10 211 ARTIST TITLE LABEL(S) INCREASE
17 16 KEM Into You (Motown/Universal) 508 19 36864 13 420 | URBANMYSTIC|Refuse (SOBE) +162
18 17 INDIA.ARIE | Am Not My Hair (MotownUniversal a8 30 35622 19 4ap | CHARLIEWILSON NoWords dieZomba Label Group)  +113
19 18 FLOETRY Lay Down (Geff %8 40 19138 9 3o | | CCNAMARIE Ooh Wee Cach Money Uniersa) +106
2y Down (Geffen) ! MARIAH CAREY Fly Lie A Bid (isandI0UMG) +78
20 @ RAHEEM DEVAUGHN You /lee/ZombalabeIGmup/ 347 +1 40403 6 313 PATTILABELLE Preaching Ta The Choir findependent/ +76
25 @ SHANICE Take Care Of U fimajal/Playtime/ 318 +57 20781 3 345 HEATHER HEAOLEY In My Mind (RCA/AMG) +70
22 21  KINDRED THE FAMILY SOUL Woman First (Hidden Beach/ n -14 23714 5 2m R.DEVAUGHN Guess Who Loves You More (/ve’Zomba Label Group/ +68
21 22 GOAPELE First Love (Skyblaze/Sony Urban/Columbia) 298 -29 14123 1" 251
24 @ DONELL JONES I'm Gonna Be (Laface/Zomba Label Group) 291 +24  17%08 4 314 NEW & ACTIVE
23 24  VANHUNT Character {Capitol) 266 -5 13997 4 21J0 ,
. . CHARLIE WILSON No Words (/ive/Zomba Label Group/
27 @ CHRIS BROWN Yo (Excuse Me Miss} (/ive/Zomba Label Group) 230 +43 32523 4 30 Total Plays: 129, Total Stations: 27, Adds: 9
26 @ MARY MARY Yesterday (Sony Urban/Columbia) 218 +27 25116 2 2312 JAHEIM The Chosen One (Divine Mil/Warner Bros.)
29 27  TAMARfIPRINCE Beautiful, Loved And Blessed (Universal Republic) 150 -24 4%66 10 17/0 Total Plays: 100, Total Stations: 13, Adds: 11
— @D YOLANDA ADAMS This Too Shall Pass /Atlantic/ 143 +3 6184 2 170 n‘t‘:‘}',‘:‘;‘:f‘gz“::::ésaﬂﬁ g'g";’gz'{'l’]"”“”
30 29  MARIAH CAREY Don't Forget About Us fisland/IDJMG) 142 -25 8502 18 140 JMOSS I.i‘vin’l4 (Gospo L‘entr;'c/' )
@ SANTANA f/ANTHONY HAMILTON Twisted (Arista/RMG) 139 +60 10596 1 21/5 Total Plays: 71, Total Stations: 10, Adds: 1
65 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week lOREg‘Zﬂ PWE;‘ S W;n ng See You Smll; {0-Town)
of 4/16-4/22. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Total Plays: 70, Total Stations: 7, Adds:
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not in the
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R Station playlists for all R&R reporters are available
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- on the web at www,radisandrecords. com.
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH - = =
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron inc.).© 2006 Radio & Records.

. T N . S ™
. . 0 ncisco, CA' loosa, AL
WOMG/Groenshoro, NC K.I.W;Lns Angeles, CA WRKSNew Yok, NY KBLX/San Fra WIUG Tuscalocsa
REPOR TERS ﬁtﬁ 13- Jolo Gustines MOD: Kimeme Tayior POMD: Crares Anony
v 2 WA aRY No Adds BRIAN MCKNIGHT
. . . WIMZ/Groanville, SC* WM Loviseille, KY 5 Music Choico Smooth R&B/ .
Stations and their adds listed alphabetically by market | Do e i RS Tt oL eurhin Suwlie B i e F
WO: | Davis H ;n‘:'-'T—v‘ OWPD. : Damon Wikiams APD: Kyle Stewart
KSYU/Albuquerque, NM* WXST/Charleston, SC* WXMG/Columbus, OH* 7 PO s o - e s v Wo: Pace Wrpht
%‘g:nm m;‘a&ww Tee 8:1'&% W. VA® 7 LORENZO OWENS SANTANA UANTHONY HANILTON
APO/MO: Joimey Barreras LORENZ0 OWENS PO Warren Sievess W- ™ o VLY MO: Brion 0'Brioa Sirius Heart & Sout/Sateliite AL LARRIEUK
1 CHARLIE WIL WBAV, . HEATHER HEADLEY MO Jofl an ™° No Adds OM/PD: 8.J. Stone
WAMY/Alanta, GA PO Tort vy KSOC/Datlas, TX 1 ERIC BENET oo Catfier e s S WHURMashingion, DC*
OM:Fran Johnson SANTANA (ANTHONY HANNLTON PO g WHRPHuntsville, AL* WHOTMismi, FL* O Stave Holbrook uo ruu Iy
o Adcs Mo Adds: OM: Kon Johnsen OWPD. Towy Fioids mxmam E'sl."'ﬁﬁ"’""’
PO: Alvin WMRZ/Dawson, GA D rad i, ATV Haliwood Hersandez
WAKE/Augusta. GA MO: Chvis Josmes OWPD: Jommia’ Jiy gl WRRX/Pensacola, FL* st
OMPD: Mo Thomsas Nokan APOAMD: Paal “Prociows Posi” Edwars | WTLCAndianapolis, IN* POMD: Torry Styles i HONT WMM.Washingion, DC*
T . URBAN MYSTIC PO: Brioa Waltace WIMRMilwaukee, Wi* ”z’n:% —— WLVH/Savannah, GA F0: Kot Srowm
WKSP/Augusta, GA* WSRB/Chicago, L. WROU/Davion. OH* APDAMU: The First Lady POMD: Laeri Jomes 3 SANTANA UANTHONY HAMLTON st Bt J MD: Mk Chaoo
OM: ke Kramer WO: Tracle Reymsiés OMPD 4., Rere Mo Aods NoAdds B CHARLEE WLSON POD: Gy Youmg JONE
POMD: Tim “Fsi:” Saol HEATHER k. WDAS/Philadeiphia, PA* ke
APD: Chor Bast WVAZ/Chicago, IL* WHXD/Detroit, MI* WiV Jackson, MS* \WUM'B ll' OM: Thea Michem
mm;mmulm Ol:l.mohz ' mr""“ 15 ..i-|-=.-1 m‘“.'mgm WWM'
WWIN/Battimore, MO* S KEYSHACOLE gnf::* 13 LORENZO OWENS Y- T ‘J'msou oM s
PD: Tiem Wolls OH* MO: Krysti Biecholt WSO0L/Jacksonville, FL* ¥ *
MO Kellor Wynder OM/PD; Kim Jolwson Nokoss ou: PN Dot - mwh " W " POWERED[T]
WO: Terry Balle PD/MO: KJ Brooks 10 GOAPELE MO: MoShay Swickiand 9 RAHEEM DEVAUGHN
) " WEATHER FEADLEY Wn, AL No o 10 MARYS BUGE v 0 o ke . MF“MBA“‘]
QXL/Baton Rouge, LA* WLXC/Columbia, SC* ! . ¢ e s KMIW/SL. Louts, MO*
PO/MD; Mra Vomon P0: Doy 70 3 "Via Datdy” Ouvis KMJK/ansas City, MO WOQKMashville, TN® WFXC/Raleigh, NC* OM/PD: Chick Alking
L0RENZO owens ey PD: Jerold PO Kaawy Smoov OMFD: Cy Youny NoAods
KOOL & THE GANG T o Adds 15 WA CAREY m Jodi Serry *Monitored Reporters
WBHKBirmingham, AL WWOMColumbia, SC* WS Fayetievilie, 3 Vot WFUNSL Louis, MO®
P O Cotomen -y PO Jof Andarson gmmm L o " WIUS/Richmond, VA® “ROETRY 78 Total Reporters
e - B S gt ey o il 5 Total Monttored
7 WAGH/Columbus. GA WDZZFlint, MI* MD: Keidor Summers RAMEEM DEVAUGHN W Rich Lauber ‘otal Monltor:
WUHT/Bismingham, AL* OM: Briva Walers PD: Trey Micioels WHKLauret, MS wew WVBERoanoke, VA* L A E——
PO: Kavia “Kooke'* Fox PIVAPD: Ouesa Rashoots 12 cowik OM: Jackson Wakar WYLD/New Orleans, LA® OWPD: Wal Ford (4o 13 Total Indicator
10" LORENZO OWENS MO Edward Lowis 9 SANTANA UANTHONY HAMILTON £0: Donizs Ireuky PO: AJ Appleberry 2 WAGEE -
WMGL/Crarleston, SC* o WFLWEL Plece L ame o ; WIMXToledo, OH* Did Not Report,
OMPD: Tory Base WIKZL/Columbus, GA e, : Mike . WBLS/New York, NY* WTLZ/Saginaw, MI* MD: Brand! Browne Playlist Frozen (1):
e o m Carl Commer, Jr. LY PRCE l‘(?iv‘ll#‘om AR P: Vi Browm FOAMD: Esgons Brown 3 LORENZ0 OWERS KJMG/Monroe, LA
o 1 Sl T l . J

clear, consistent, quality.

All hooks are not created equal.

Contact Michael Pelaia for your next project = (770)452-4665 = hooks@hooks.com = www.hooks.com = Featuring ¥ cerrumv  HitDiscs m
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— RR GOSPEL TOP 30 =t

April 28, 2006

LAST THIS : TOTAL i- TOTAL ~ WEEKS ON TOTALSTATIONS! ~CT Al .
WEEK - ARTIST TITLE LABEL(S) PLAYS pLAYS ADENEE T CHART 005 M OSTADDED

=
m
m
=

2 Q. DONALD LAWRENCE... The Blessing Of Abraham (EM/ Gospel) : 1254 +31 45154 13 41j0 | ARTISTTITLE LasELlS) : A0DS
1 @  BYRON CAGE | Wil Bless The Lord /Gospo Centric/Zomba Label Group) 1240 +24 42302 N 36/0 %sl'mi“:;ib?s"?h '}S"g‘cl:’:“ T“;;sst’,f}"” Giospel) :
3 €  MARY MARY Yesterday (Sony Urban/Columbis) 1149 3 381 3N 0 | \yeKiE WINARS Ifs Aﬁig:: We;ty/;;f"ba i . .
-4 O  KIRK FRANKLIN Looking For You (Fo Yo Sou/Gospo L‘entr/c/ZomlJa Label Group) 1022 +16 34044 32 3810 | MOSIE BURKS | Got A Grip Malaca/ ' )
5. 5  HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 908 -35 32769 27 KM )] WILLIAMS - BROTHERS Be There (Blackberry) 2
7 @  VICKI YOHE Defiverance Is Available (PureSprings/EMI Gospel 814 +12 23048 24 311 | DARRELPETTIES... Thank Ya Jesus (EM/ Gospel) 2
8 7 JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide Entertainment) 741 1 2178 12 | _ MOST
6§ ° 8  TAMELA MANN Speak Lord (TillyMann) 129 -66 20784 21 25[0 . : .
10 @  WILLIAM MURPHY Il Let It Rise (Sony Urban/Epic) ~ 669 +4 30134 30 2710 INCREASED PLAYS
9 10 . YOLANDA ADAMS Victory (Atiantic) : 660 34 25300 23 2411 o
14 @  VICKIEWINANS t's Alright (Verity/Zomba Label Group) 636 +52 2100 M 303 SR:I;EC:S:K:;B;I{S:CFI Vot o ot oo ot M'"/C“;T
i . il i I +
1 12 SMOKIE NORFUL God Is Able (EM/ Gospel) 628 40 19377 26 2200 | o WikARS h‘fs Alrig:’t’%mﬁmma o Giuup} P T82
12 13 DOTTIE PEOPLES He Said It (Atlanta Int) 618 4 23883 36 2310 | WEZEKIAH WALKER Gratefs (Verity) +45
16 @ DORINDA CLARK-COLE So Many Times (Gospo Centric/Zomba Label Group) 602 +29 15391 18 24/0 | KURT CARR Lift Him Up (Gospo Centric/ +42
13 @  DARWIN HOBBS Glorify Him (EM/ Gospel) 593 +26 1788 28 26/0 | TYETRIBBETT Victory (Soay Urban/Columbis) +41
17 @  MARVIN SAPP Perfect Peace (Verity/ 565 +22 14843 10 191 | MISSISSIPPI MASS CHOIR ft Be Lifted Up (Maiaco/ +4
18 (D CECEWINANS He's Concemed PureSprings/Sony Urban/Epic) 548 +22 16185 20  23)1 gfag; ﬁ’n"'&l{’:]‘g";s': [S;*:;’"SE:;': /L;:/Z%/M/ Gospel :gi
19 @ BISHOP EDDIE LONG WINEW BIRTH TOTAL... It Shall Come To Pass (EM/ Gaspel) 440 +35 12969 9 2204 | yOUTHFUL PRAISE Incredible Go, Incedible Paise (Ariemis)  +34
21 )  DONALD ALFORD All| Want To Do Is Bless You (Haly Spirit/Taseis) 417 +21 10146 9 1310 | K FRANKLIN... imagine... o Yo SoullGospo CentriciZomba Label Group) + 32
20 @ GEORGE HUFF A Brighter Day (Word/Curb/Warner Bros.) 405 +6 16142 18 2011
24 €@  TYETRIBBETT Victory (Sony Urban/Columbia) 399 +41 11008 3 18] NEW & ACTIVE
26 @ DONNIE MCCLURKIN Chureh Mediey (Verity/Gospo Centric/Zomba Label Group) 380 +61 12099 2 1911 DAMON LITTLE Long As)I:Go t Shoes (Wortdwide)
23 @  RIZEN We've Come To Magnify The Lord (Artemis/ 362 +1 9835 20 14/0 | Total Plays: 206, Total Stations: 12, Adds: 0
22 24 KAREN CLARK-SHEARD Favor (Word/CurbyWarner Bros.) 360 -1 7202 12 16/0 | VASHAWN MITCHELL No Way (Tyscot)
21 €D  YOLANDA ADAMS This Too Shall Pass /Atfantic) 345 +26 11154 7 18/ | Total Plays: 193, Total Stations: 11, Adds: 0
28 @  MARTHA MUNIZZI No Linits (Integrity Label Group) 326 +10 8562 5 130 #g;,':,’l‘aiﬁ"]'?g‘% :f;}gs‘f’;x”’]’;"g”’:{df"g”"”
29 @ MOSIE BURKS | Got A Grip (Malaco/ 303 +16 6504 15 12i2 -| BISHOP LEONARD SCOTT Sing Unto The King (Tyscot/Taseis)
25 28  ALVIN DARLING From Me To You /Emtro) 300 -21 7182 16 12/0 | Total Plays: 194, Total Stations: 8, Adds: 0
30 @  CANTONJONES Love Song (Arrow) 282 +6 14773 14 11/ | WALTER HAWKINS A Prayer Away (Coda Terra)
, . Total Plays: 169, Total Stations: 10, Adds: 0
- 30  NEW LIFE COMMUNITY CHOIR flJOHN P. KEE 'm Covered (Verity) 238 4 5342 4 100

A7 Don‘t Walk Away (Triple A)
Total Plays: 164, Total Stations: 10, Adds: 0
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Songs & Singers

Nashville’s A&R process is one-of-a-kind

# ore than anyone else on Music Row, the A&R executive
. is standing dead center in the dangerous intersection of

art and commerce. Here’s a look at how things are flowing from
the point of view of four of Music City’s top traffic cops.

Renee Bell
Sony BMG/Nashville

Prior to joining RCA Label Group in 1995, Bell
worked in A&R at MCA/Nashville and Capi-
tol/Nashville. In her
current role as Sr. VP/
A&R she listens to every
song cut by every artist
on the Arista, BNA and
RCA rosters and handles
day-to-day A&R respon-
sibilities for several art-
ists.

At RCA, artist sign-
ings are a collaborative
effort. “Any act present-
ed to the label is seen by [Chairman] Joe Galante
and myself, whether we bring them in or one of
my A&R staff does,” Bell says.

“We make decisions on each act we sign as
a team. The challenge, as always, has been
making sure that we are out there and get to
hear every act, which is almost impossible to
do.”

Success breeds success, however, and Bell
knows the accumulated talent and high profile of
her rosters is a draw. “The label has a great repu-
tation for artist development, and I believe this
helps us attract new acts,” she says.

“Same with songs. We are very competitiveand
work hard at hearing songs first and fighting for
them. Getting to the writers and publishers early
is probably our biggest challenge.”

Renee Bell

Slower Charts

Bell divides her time between song meetings
and artist meetings but is also aware of what's
playing onthe airwaves and around town. “Tlove
country music and Country radio,” she says. “I
never listen to anything else.

“We have some really great new acts that we,
as a town and format, have been releasing the last
couple of years, and I think this year will be one
of the best.”

Interestingly, Bell sees slower singles charts
working to spread the best songs to a number of
artists instead of the superstar hoarding of previ-
Ous eras.

“Publisher and writer livelihoods depend on
getting singles and cuts on multiplatinum acts,
but since there aren’t as many of those as there
used to be, they really depend on the singles,” she
says. “That has made it harder for us to get the
really special, incredible songs.

“Publishers might rather have a ‘for sure’ sin-
gle onanact, whether it’s a huge act or anew one,
than a cut on a larger act, knowing they are prob-
ably going to have many great songs to choose
from for singles.”

Bell’s awareness of what's working on radio
doesn’t influence her opinion when it comes to
working with artists. “When I hear an act for the
first time, 1 listen for uniqueness in their voice,
their presence as an act and their delivery.

“ Are they a singer or an interpreter? A true art-
ist is an incredible interpreter, but there are a lot
of great singers who may not be artists.”

RR COUNTRY

THIRD TIME’S THE CHARM universal South and Joe Nichols recently celebrated gold
certification of Nichols’ album | Seen here (I-r) are Universal South’s Tony Brown and Mike Owens;
Nichols; and the label’s Tim DuBois, Susan Levy, Van Fletcher and Michael Powers.
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More Edge

The aspiring artists Bell is hearing are trend-
ing away from pop sounds. “There’s more edge
to the production — a little fresher approach to
making traditional records,” she says.

“As for publishers, the trend of the past six to
eight months seems to be God songs. RLG has
had a lot of hits with those lately.

“I'm not sure why, but it's been positive, and
the songs have been very moving and have
touched and changed people’s lives. I've spent
more time crying over lyrics the past few months
than I can remember, but for good reasons.”

Despite career pressures and the influence of
fame, Bell says the artists she works with are as
open to input now as they were the day they
signed. “They are so grounded and humble,” she
says. “Most of them listen to and work with us in
A&R as a team and really care about our opin-
ions.”

Doug Howard
Lyric Street

A former publisher and attorney who got his
start in radio, Howard joined Lyric Street in 1997
n— and now serves as Sr.
VP/A&R. He also over-
{| sees Disney’s music-pub-
lishing arm in Nashville.
With the building suc-
cess of Rascal Flatts,
Howard has seen the
A&R environment from
the perspective of both a
“have” and a “have not.”
He says, “When you're
looking at artists as a
new label, it's common for your competition to
say, ‘Hey, they won't be around in two years. You
need to sign with us instead.’

“On the other hand, as a startup, the label can
approach an artistand say, ‘We need you. We will
focus on you, and, since we don’t have a catalog,
we have to break you or we really won't be here
in two years.’

“Fast-forward to this summer, and we will cel-
ebrate our ninth anniversary. There is perhaps no
greater magnet in the artist search than having
both chart and sales success. It’s the best indica-
tor that the entire staff — A&R, marketing and
promotion — is capable of successfully executing
a launch.”

Doug Howard

Smaller Roster

Managing Lyric Street’s roster has been an ed-
ucation for Howard. “Two years ago there were
14 artists signed to Lyric Street,” he says. “Today
we havesix, all of whom know that when it is their
turn to release a single or album, we will do so
with the intense focus and support of all of our
staff and resources.”

While the decision to stick with a smaller ros-
ter wasn't easy and was the subject of much dis-
cussion internally, Howard says it has had its ben-
efits.

“When we dosigna new artist, we can getto a
release date sooner with music that is relevant, as
opposed to having to sit on an album for a cou-
ple of years because of scheduling and a backlog
of projects,” he says. “I must admit, I had to learn
that lesson the hard way.”

Finding songs isn't just part of Howard’s job,
it’s part of who he is. “Unless 1'm sick in bed, 1
can’t imagine a day in which I don't hear some
new songs,” he says. “Ilove it. It's the best part of
my job, and it has been since my firstjob ata pub-
lishing company.”

Howard does most of his listening in the car,
away from the distractions of the office. He says
the challenge of finding hit songs was even greater
in the company’s early days.

“Ireally must commend Mark Bright and Mar-
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“Unless I'm sick in bed, |
can’t imagine a day in
which I don’t hear some
new songs. I love it. It's the
best part of my jobh.”

Doug Howard

ty Williams and all the Flatts for bringing great
songs in for their first project at a time when it
was very tough getting the great stuff for a new
act on a new label,” he says.

Of course, the last two weeks have provided
more than a million reasons why finding mate-
rial for Rascal Flatts is a lot easier these days.

Hooray For Country Radio

Howard'’s success, and that of Rascal Flatts,
owes something to Country radio. “1 love Coun-
try radio,” Howard says. “It changed my life.

“My first real job, at 16, was at a small Coun-
try station, KBOA, in my hometown of Kennett,
MO. When I moved to Nashville at 18, [ already
had a decent knowledge of the great country art-
ists and songs of the period.”

He's still a regular radio listener but has a few
suggestions. “My car radio is set with all the ma-
jors in Nashville and a few small AM stations lo-
cated near my farm, an hour outside of town,”
he says. “I do wish there was room for a bit more
new music, and I really wish that the oldies in-
cluded fewer songs from outside our format.”

In dealing with artists, Howard sees transition
as a natural part of the A&R cycle. “I often tell
young acts that once their first album is finished,
they won't see me for a couple of years,” he says.
“Thatis a bit of a jest, but the amount of time and
travel required to do this right comes as a shock
to many of them.

“Inthe process of making that first record, our
A&R staff really has the most contact with the
artist until the music is read, and then the act
starts working with the marketing and promo-
tion staff.

“If the act blows up, the star-making machin-
ery kicks in and the number of chefs becomes ex-
ponential. Once all cylinders are firing in their ca-
reer, my role is to step back and make room for
the next new act and start the process again. And
lloveit.”

Digging Deep

As a former publisher, Howard knows first-
hand that the pitches start with the biggest acts
on the biggest labels and work their way down
the food chain. “Working witha new actonanew
label, you really have to dig deep and hard to load
an album with outside songs,” he says.

“That's a major factor why I tend to be attract-
ed to writer-artists, and that’s heavily reflected in
our roster. With that said, [ always prefer to take
my shot with the best song, regardless of who the
writer or publisher is.

“The late Lionel Delmore once told me thathis
father, Alton, of The Delmore Brothers, used to
say that a hit song could cure TB. I guess inmod-
ern parlance he would say that a hit song can cure
the Fbola virus or whatever else ails you. And you
know, he may be right.”

Allison Jones
Universal Music Group
A 16-year A&R vet, Jones worked at Dream-

Works, Giant and BNA before assuming her cur-
rent position as VP/A&R for UMG/Nashville.


www.americanradiohistory.com

She’s charged with finding and developing talent,
but, she says, “Finding hit songs seems to be the
most important part of
my job.”

Artist pitches come
via mail, e-mail, MP3s
| and meetings with man-
| agers, and Jones attends
| anaverage of three show-
| cases per week. “It’s al-
| ways a challenge to find
anartist whose music the
company can profit
from, and none of us has
acrystal ball. Thave to rely on gut instinctand my
passion for music.

“As costs have increased to upward of $1 mil-
lion per launch, this becomes a bigger challenge.
We haven'tbroken too many new superstars in this
format, and everyone is being more careful about
the shots they take.”

She’s quick to point out, though, that careful
doesn’t mean safe. “At that price, you want to be
careful about the commitment level the artist has,”
she says. “My boss, [UMG co-Chair] James
Stroud, and I are committed to finding an artist
who's as committed as we are, but we're not look-
ing for what's safe musically.”

The Magic Three Minutes

Allison Jones

On the song front, Jones takes meetings with
between 20 and 30 publishers each week and at-
tends writers’ nights. She calls this the best part
of her job. “Nashville is home to the best song-
writers in the world,” she says. “Unlike New
York and L.A., where most of the artists are self-
contained, we have to find songs for many of our
artists.

“That means listening to countless great songs,
hoping to find that magic three minutes. One of
my jobs is to try to hear it first and secure it before
another label gets there.”

Relationships with publishers and songwriters
have become a focus for Jones and UMG's artists.
“That’s why we'll do a lunch showcase for a new
artistand invite publishers and writers,” she says.
“Or we'll do a guitar pull, or take publishers to
see an actin concert. It's very important to include
the creative community from the ground level of
an artist’s career.”

Jones agrees with Renee Bell that slower charts
seem to have publishers spreading the hit-song
wealth. She says, “In the past they saved hit songs
for superstars like Kenny, Tim and George, but
since they make more off singles than mechani-
cals, we're more likely now to get pitched a hit
song for an act who will have a single out next
month.

“That’s why it's important to get publishers
involved early now. If you've got good buzz on
an artist, you might have an easier time getting a
song for him or her if it's going to be a single in
the next few months. The need for instant gratifi-
cation can work in your favor.”

The South Rises Again

Jones says she’s seeing a lot of soulful blues and
Southern rock sounds from new artists, but just
because it's trendy doesn’t mean that UMG won't
listen. “That’s predominantly what we're hearing
from new male artists,” she says.

“And we recently signed Gary Nichols, who
comes by that honestly. He's from Muscle Shoals,
AL and wasn't following anything. It’s just what
he’s done since he was 5.

“At the same time almost every female I've
seen is trying to tap in to what Gretchen Wilson's
done, but you can't tap in to that unless it’s what
you are naturally.

“The other thing is, since we're very male-
driven at radio right now, I think its the perfect
time to look for a female artist.”

As for songs, Jones says she’s hearing a lot
of — stop the presses — Southern rock-influ-

enced songs these days. “It's testosterone-driv-
en, rock-edged stuff because those songs are
hits at radio right now,” she says. “That doesn’t
influence whether I like the song or not
though.”

