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Remembering Old Friends

This week, in honor of Memorial Day, Rock Formats
Editor Steven Strick goes to some of the industry’s
finest for their remembrances of friends who are no
it debuts at No. 30* longer with us, including =
on the chart. The Charlie Minor, Steve

track comes from ‘ Ellis and Scott Muni
Under the Iron Sea, | | ‘ | (pictured). Enjoy these
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June 20, the same memorable people who
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Keane Don’t Have To ‘Wonder’

The latest single from the Interscope band, “Is It Any
Wonder,” gets Most Added, with seven, and Most
Increased Plays, with +96, at Triple A this week, and

day Keane kick off a rocked radio and
limited U.S. tour. records. Page 59.
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My Ghetto Report Card
“U AND DAT?” with TPain & Kandi Girl

FOR HOT RINGTONES text E40 to 73804* .
Catch E-40 Performing

> "% I E-40.C0M BMERECORDINGS.COM “u and Dat”
on the AND 1 tour starting June 4th
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REGGAETON ON LIFE
SUPPORT?

The reggaetdn boom began in 2005,
-and radio responded by flipping
stations to Latin Urban. A year later, as

' the popularity of the music has cooled
in the U.S., some of those stations have
flipped again. Latin Formats Editor
Jackie Madrigal talks to a couple of
experts about how to breathe new life
into the music and the format.

See Page 75 |
GAS PAINS

With gasoline prices at record highs
across the U.S., many radio stations
are doing free-gas promos or
otherwise trying to ease listeners’ pain
at the pump. Country Editor Lon
Helton presents some creative contest
and giveaway ideas from the Country
contingent.

It's Goin Down (Bad Boy/Atlantic)

’CHR/POP
SHAKIRA tANYCLEF JEAN Hips Don't Lie (Epic)

IC
7 T.1. What You Know (Grand Hustle/Atlantic)
URBAN AC
A. HAMILTON Can't Let Go (So So Det/Zomba Label Group)

GOSPEL
DONALD LAWRENCE .... The Blessing Of... (EM/ Gospel)

COUNTRY

DIERKS BENTLEY Settle For A Slowdown (Capitol)
SMOOTH JAZZ

PAUL BROWN Winelight (GRP/VMG)

AC
}DANIEL POWTER Bad Day (Warner Bros.)

HOT AC
DANIEL FOWTER Bad Day (Warner Bros.)

ROCK
RED HOT CHILI PEPPERS Dani Calitornia (Warner Bros.)

ACTIVE ROCK

GODSMACK Speak (Universal Republic)

ALTERNATIVE
RED HOT CHILI PEPPERS Dani California (Wamer Bros.)

TRIPLE A
BEN HARPER Better Way (Virg/n)

[
"SAncTus REAL I'm Not Alright (Sparrow/EM! CMG)
CHRISTIAN AC

CASTING CROWNS Praise... (Beach Street/Reunion/PLG)

CHRISTIAN ROCK
KUTLESS Shut Me Out (BEC/Tooth & Nail)

CHRISTIAN INSPO

MARK HARRIS Find Your Wings (INO)
REGIONAL MEXICAN

GRUPO MONTEZ DE DURANGO Adits... (Edimonsa/Disa)

SPARISH CONTEMPORARY
ALEJANDRA GUZMAN Volveré A Amar (Sony BMG)

TROPICAL
¥ MARC ANTHONY Tu Amor Me Hace Bien (Sony BMG)

LATHI URBAN
~ ¥ SHAKIRA {/WYCLEF JEAN Hips Don't Lie (Epic)
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DIAMOND DAVE SPEAKS

June 6 will see the release of Strummin’ With the Devil: The
Southern Side of Van Halen, featuring various bluegrass
artists’ versions of Van Halen songs.
Former Van Halen frontman David Lee
Roth (pictured) performs on a few of
the tracks, and Associate Country
Editor Chuck Aly managed to corral
him for a wild and wooly interview
about the project and Roth’s short stint
as a radio morning man. Page 45.

Mark Levin takes off: Page 10
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By Jeffrey Yorke
. | R&R Washington Bureau Chiet
Jyorke@radioandrecords.com
After months of specula-
tion about which stations it
might put on the block,
CBS Radio on Tuesday
| said it is exploring the sale
~ of 39 of its stations in 10
i | mostly medium markets:
- | Austin; Buffalo; Cincinnati;
{Columbus,
| OH; Fresno;
Greensboro;
. | Kansas City;
‘Mem phis;
. | Rochester, NY; and San An-
! | tonio.
i “We're exploring selling
- | all of the stations in those
i | markets,” CBS Radio spokes-
| woman Karen Mateo con-
a firmed to R&R.
The company operates
179 radio stations, the ma-

Lt K g

CBS Radio Eyes Sule Of
39 Stations In 10 Markets

* Outlets in Cincinnati, K.C., San Antonio offered

@CBSRADIO

TETABLBNAT 92T

jority of which are in the }R

nazion’s top 50 markets. It is
unclear how much the batch
of stations will fetch, but the
sales could prove to be a
gcld rush for smaller groups
looking to bulk up and bol-

ster their bottom lines. 1

The Mel Karmazin-run |
Ir finity Broadcasting, CBS |
Radio’s predecessor, joined
aslew of other
radio broad-
casting com-
panies in buy-
ing collections
of stations in the post-Tele-
com Act years. Karmazin was
at first wed to the notion
that Infinity ought to be
trading only in the top 50
markets, but he soon ac-
cepted the idea of grabbing
what was available and [

H
CBS See Page 14
o j

WDTW-FM Flips
To Country With
Listeners’ Help

By Chuck Aly

R&R Associate Country Editor
caly@radioandrecords.com

Clear Channel on May 17
dropped the Classic Rock for-
mat airing on WDTW-FM
(The Drive)/Detroit and set up
a website, www.1067needshelp.
com, tO process listener requests
for a new format. Two days
later, the station relaunched as
Country by playing Montgom-
ery Gentry’s “Hell Yeah.”

Clear Channel Regional VP/
Programming Dom Theodore
is directing the transition, with
Drive PD John Trapane staying
on as interim PD. Trapane’s
background includes Country
radio and record-industry
stops at KKBQ/Houston, KIKK
& KILT/Houston, Giant/Re-
prise and Dreamcatcher.

“This is what you would call
a decidedly nontraditional

WODTW See Page i

The New Beat: KKBT Goes Urhan AC

By Dana Hall

R&R Urban/Urban AC Editor
dhall@radioandrecords.com

After months of on-air
changes, Radio One’s KKBT
(100.3 The Beat)/
Los Angeles on 2
May 19 flipped §
from Urbantoan =&
Urban AC format it
calls “Rhythm & Talk.” The
station’s new positioner is
“Today’s R&B and classic
soul.”

Reach Media’s syndicated
Tom Joyner Morning Show is due

to start in June. Rounding out
the weekday schedule are
Ananda Lewis, former member
of defunct KKBT morning
show John Salley and the
= Block Party, from
9am-noon; ABC
Radio Networks-
. syndicated per-
sonality Michael Baisden, from
noon-4pm; Free, former host of
BET's 106 & Park, from 4-8pm;
and Armand and The Night
Beat, from 8pm-midnight.
KKBT See Page 4

CBS Radio Signs On For Arbitron PPM

By Adam Jacobson

R&R Management/Marketing/Sales Editor
ajacobson@radioandrecords.com

CBS Radio, the radio in-

The news came as a surprise
to many in the radio business
because the Next-Generation

dustry’s second-larg-
est operator, an-
nounced on May 18
that it has inked a
seven-year deal with
Arbitron to use rat-
ings based on the
company’s Portable
People Meter electronic mea-
surement system.

By Dana Hall

R&R Urban Editor
dhall@radioandrecords.com

. This year WRKS (98.7 Kiss
FM) celebrates 25 years of
serving the New York market.
During those years the station
has been revered, emulated
and honored. It's been up,
down and up again in the rat-
ings, proving that some sta-
tions will never go away.

This week R&R salutes Kiss
FM and the people who have
made it successful over the
years — the programmers, air
talent, managers and behind-
the-scenes team who have
turned Kiss FM into the heri-
tage station it is today.

Over the course of its 25
years as Kiss FM, WRKS has
evolved from a smooth
R&B/jazz hybrid to an Ur-
ban powerhouse to the Kiss
of 2006, which bills itself as
“The only station playing the

best variety of old school and
today’s R&B.”

The station’s many incar-
nations have, in a way, been
reflections of the personalities
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of the PDs who have led the
station: Barry Mayo, Tony
Quarterone, Tony Gray,
Vinny Brown and Toya Beas-
ley. Below, several of these
PDs share their memories of
the making of Kiss FM.

1981-°85:
The Early Years
Today Tony Quarterone is
owner/GM/PD of Urban |
WIJKS/Wilmington, DE, which
See Page 32

-
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The Kisstory Of Kiss FM

Looking back through the eyes of Kiss PDs

Electronic Ratings Eval-
uation Team, created
following an official
request for proposals
by Clear Channel for
a state-of-the-art audi-
ence-measurement
service, has not yet
determined whether

PPM See Page 14

La Preciosa Taps
Rodriguez As GM

By Jackie Madrigal

R&R Latin Formats Editor
jmadrigal@radioandrecords.com

Alfredo Rodriguez has been
named GM of Clear Channel
Radio’s La Preciosa Network.
He will be responsible for the
day-to-day operation of the 18-
station Spanish Oldies network
and will work closely with La
Preciosa Network Brand Man-
ager/PD Alex Lucas.

Rodriguez is a 30-year vet-
eran of Spanish-language radio
and most recently programmed
KH]J (La Ranchera)/Los Ange-
les. He is based in Salinas, CA.

” Alfredo brings to La Preciosa
a very strong programming and
operations background with
Spanish-language stations,”
Clear Channel Sr. VP/Hispanic
Radio Alfredo Alonso said. “At
this point in the growth of La
Preciosa Network, I am ecstatic
to have someone with Alfredo’s
ubiquitous talents at the helm.”

RODRIGUEZ See Page 14
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Source: Arbitron, WI '06, MSA, Exact Times, AQH Rank, W 25-54

STATIONE: : RANK: WOMEN 25-54

SEATTLE KRWM-FM

PHOENIX KESZ-FM

TAMPA WWRM-FM

SACRAMENTO KGBY-FM

SALT LAKE TITY KOSY-FM

PROVIDENCE WSNE-FM

AUSTIN KKMJ-FMV

WEST PAalLM BEATCH WEAT-FM

HARTFODRD WRCH-FM

OKLAHOMA CiTY KMGL-FM

DAYTON WLAQT-FM

GRMEENVILLE-SPARTANBUSRE WMYI-FM

ALBANY, NY WY.JB-FM

EL PAS0O KTSM-FM

MONTEREY KWAV-FM

TIES MDOINES KLTI-FM

WICHITA KRBB-FM

AMATMSON WNMGN-EA

#1

#1

#1

#1

#1

#1

#1

#1

#1

#1
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#1
£
*1
#1
#9

£

@
U


www.americanradiohistory.com

Radio Business 4
Management/Marketing/
Sales 15

Technology 17

News/Tallk/Sports 10

A&R Worldwide 23
CHR/Pop 24
CHR/Rhythmic 29
Urban Focus 32
Country 44
AC 51

May 26, 2006

NEWS & FEATURES

FORMAT SECTIONS

The Back Pages 82

Street Talk 18
Opportunities 80
Marketplace 81
Publisher’s Profile 84

Smooth Jaz
Rock

Triple A
Americana
Christian
Latin Formats

a8 8883

7 Sony BMG Reveals Nashville Structure

,ﬁl N

A memo from Sony BMG/
Nashville Chairman Joe Galante
to company staffers obtained by
R&R on May 18 detailed the
structure for the recently merged
RCA Label Group and Sony/
Nashville. Operations of former
Sony/Nashville labels Epic and
Columbia have been combined
under the Columbia imprint.

Sony BMG/Nashville will op-
erate with four promotion teams,
with Arista headed by VP/Pro-
motion Skip Bishop, BNA led by
VP Tom Baldrica, Columbia un-
der VP Larry Pareigis and RCA
under VP Mike Wilson.

RLG-originating executives
continuing in their roles are Exec.
VP Butch Waugh, Sr. VP/Legal &
Business Affairs Kathy Woods
and Sr. VP/Finance & Operations

Renee Bell retains creative over-
sight of Arista, BNA and RCA,
and Sony/Nashville Exec. VP/
A&R Mark Wright stays on in
that capacity for Columbia.

The new Columbia/Nashville
promotion team under Pareigis in-
cludes continuing Columbia staff-
ers Cliff Blake (Northeast), Lloyd
Stark (Southeast) and Stan Mar-

czewski (Coordinator) and former | who died in 2005.

Epic regionals Bo Martinovich
(Midwest), Larry Santiago (West)
and Chad Schultz (Southwest).
Former Columbia Southwest re-
gional David Berry moves to sister
label BNA to handle the post va-
cated by Scot Michaels, who re-
signed for medical reasons. Epic

SONY BMG See Page 8

Venevision, UML Introduce Siente Music

Venevision International and
Universal Music Latino have offi-
cially launched their new record
label, Siente Music.

Venevision VP/Music [B
Division Jorge Pino will |}
oversee the label’s daily |
operations and will also sit |
on the joint venture’s
board of directors with
Venevision President/
CEO Luis Villanueva, Uni-
versal Music Latin Amer-
ica & Iberian Peninsula
Chairman/CEO Jesus Lo-
pez and Universal Music
Latino President John Echevarria.

“We are enthusiastic about join-
ing forces with Universal, one of
the world’s leading music compa-
nies, to create a dynamic record
label that will focus on delivering
the best music products to the
fast-growing U.S. Hispanic mar-
ket,” said Villanueva.

”[Venevision owner] the
Cisneros Group, led by Chairman
Gustavo Cisneros, is always look-
ing for new opportunities that

Pino

will benefit from its extensive ex-
perience in servicing the needs of
the Hispanic consumer while le-
veraging its diverse media assets.
This partnership, which
4 combines the Cisneros
Group’s strength in me-
dia with Universal’s vast
music-distribution re-
|l sources and first-class art-
m ists, is destined to be a
Latin music powerhouse.”

Pino said, “Venevision
International is uniquely
situated because it has
been able to forge and
maintain successful affiliations
with all the key players in the
music business. I'm confident this
partnership with Universal Music
Latino will have an immediate
impact on the market.”

Lopez said, “We have enjoyed
a fruitful relationship with
Venevision International, and the
launch of this new record company
is the next logical step for us both.

SIENTE See Page 8

i tional Director/Urban
Paul Barnabee. RLG Sr. VP/A&R |

American Idol Season Three winner — and now J artist — Fantasia was the
special guest performer at the American Red Cross 125th Anniversary Gala,
held earlier this month in Washington, DC. Fantasia sang her single “| Believe,”
as well as the national anthem. Seen here are (I-r) American Red Cross
President/CEQ Jack McGuire, BMG U.S. President/CO0 Charles Goldstuck,

American Red Cross Chairman Bonnie McElveen-Hunter and Fantasia.

Lopez Rises To J/Arista VP/Urban Adult

J/Arista Records has elevated
Stephanie Lopez to VP/Urban
Adult Promotion. She was most
recently ] Records’ Sr. Na- o

since its inception,” said ]/ Arista
Sr. VP/Urban Promotion Ken
Wilson, to whom Lopez continues
to report.

“Over the last five
years she has impressed
me with her dedication,
passion and proficiency
for her work. I am ex-
tremely pleased to foster
her continued growth,
and I anticipate major
contributions in the fu-

Adult Promotion and
joined the label 2001 as
National Director/Urban
Adult Promotion.

Over the past five years
Lopez has been instru-
mental in breaking such
artists as Alicia Keys, Fan-

tasia, Ruben Studdard ture from Stephanie in her
and Mario at the Urban Lopez new position.”
AC format. She also worked the Lopez said, “I was truly blessed

to be able to work for Clive Davis,
Charles Goldstuck, Ken Wilson

LOPEZ See Page 9

KALC/Denver

coach and a real student of pro-
gramming and marketing.

final album by Luther Vandross,

“Stephanie has been an integral
part of the growth of ] Records

Symonds Set To Program

Dave Symonds, OM of Enter-
com’s Country WBEE, ’80s

WBZA, Adult Hits WFKL and “Besides being so very talented,
News/Talk WROC in Rochester, Dave, knowing I'm from Roches-
NY, will transfer on June 5 ter, NY, was smart en-
to Denver as PD of the ough to bring me some

company’s Hot AC KALC
(Alice 105.9). He will re-
place Charese Frugé, who
was recently named PD of
KYSR/Los Angeles. |
“The Alice mojo contin- §
ues to grow,” Entercom/
Denver VP /Market Man- |
ager Ray Quinn told R&R.

hometown Zweigle’s hot
#] dogs when he interviewed.
How could I say no?”
Symonds told R&R,
“First, I want to congratu-
late Charese on her exciting
new gig in L.A. She’s leav-
ing Alice with a record-set-
ting book and a terrific

Symonds

“Dave did a remarkable foundation in the market.
job as OM with our Rochester “Ray Quinn and [ have Roches-
cluster. He's a smart ‘x’s and o’s’  ter roots and worked together
programmer, a passionate talent SYMONDS See Page §

Nerf Gets The PD Nod At KTCL/Denver

Clear Channel Alternative KTCL.  Nerf the program director,” Bevi-
(Channel 93.3)/Denver has pro- lacqua said.
moted Asst. PD/MD Jeb ] “Nerf’s passion and
“Nerf” Freedman to PD. = dedication and the ratings
He succeeds Joe Bevilacqua, B| success he’s been respon-
who remains Clear Chan- i sible for on Channel 93.3
nel/Denver Director/FM 8l have earned him the

Programming and who had stripes. I'm happy to an-
been programming Channel nounce his promotion to
93.3 as part of his duties. the official position. Give

“You know and love him Nerf a pat on the back, or
as the character Nerf on the get out your pick and poof
hit TV show Charles in Charge, up his hair a little bit
and now you can call him Nerf more.”

www americanradiohistorv com
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Reese Tapped As
Capitol YP/Promo

EMI Music Collective Sr. VP/
Promotion Dennis Reese is cross-
ing the hall to Capitol Records as
the label’s new VP/Promotion.
He replaces his new boss, Ed
Green, who was recently el-
evated to Sr. VP/Promotion fol-
lowing John Boulos’ exit from
Capitol.

Reese, who will be based in
New York, is known for his stints
as Sr. VP/Promotion at S-Curve,
Elektra and C-2, as well as serv-
ing as the Work Group’s VP/Top
40 Promotion.

“I can’t thank everyone at Capi-
tol Records enough for this great
opportunity,” Reese told R&R.
“The music, the people and the
history couldn’t be passed up.
The bonus is that I get to work.
with my man Ed Green again,
When Ed and I worked together
at C-2, I was always very nice to
him. Now he must be nice to me.
That’s how it works, right?”

Marcus D Upped To
PD 0f KBKS/Seattle

CBS Radio’s CHR/Pop KBKS
(Kiss 106.1)/Seattle has promoted
longtime Asst. PD/MD/after-
noon driver Marcus D to PD, fill-
ing the vacancy created when
Mike Preston became VP /Pro-
gramming for the company’s
KCBS-AM & KFRC-FM/San
Francisco in March.

Marcus D, a 15-year radio vet
whose full name is Marcus D.
Najera, began his radio career as
MD/night talent at KDON/Mon-
terey before heading to KBOS
(B95)/Fresno as Asst. PD/MD/
afternoon driver. In 1997 he
moved to afternoons at now-de-
funct CHR/Pop KZQZ/San Fran-
cisco, and in 2000 he arrived at
KBKS as M,D/afternooner. He'll
temporarily keep his afternoon
shift while he looks for MD and
on-air replacements.

“Seriously, calling this my
dream job is an understatement,”
Najera told R&R. “I couldn’t have
accomplished this goal without
the help and guidance of [CBS Ra-
dio/Seattle Sr. VP /Market Man-
ager] Dave McDonald, [CBS Ra-
dio Sr. VP/Western Mid-Size
Markets] Lisa Decker and Mike
Preston.

“I feel so lucky to inherit the
best staff in the country. Everyone
here has worked very hard to
make the transition seamless, and
I'm confident that Kiss 106.1 will
have continued success.”

R&R Observes
Memorial Day

R&R’s Los Angeles; Nashville;
and Washington, DC bureaus will
be closed on Monday, May 29 in
observance of Memorial Day.
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Indecency Bill Pusses In Senate

Brownback measure skips committee, passes unanimously

he Senate on May 18 unanimously passed the Sen. Sam

Brownback-sponsored Broadcast Decency Enforcement

Act, a bill that increases the maximum fine for broadcast in-
decency from $32,500 to $325,000.

Fearing that the measure could
face major changes and get caught
up in political infighting, Senate
Majority Leader Bill Frist, with the
agreement of Senate Commerce
Committee Chairman Ted Stevens,
guided the bill around the commit-
teeand put it on the Senate floor. An
objection from a single senator could
have held up passage of the bill,
even if the objection was lodged
anonymously.

“Iam glad the Senate took action
and increased fines for broadcasters
who show indecent material,” said

waves are public property, and the
companies who profit from using
the public airwaves should face
meaningful fines for broadcasting
indecent material.

“I urge the House to take action
on increasing indecency fines so we
can send a bill to the White House.
It's time that broadcast-indecency
fines represent a real economic pen-
alty and not just a slap on the wrist.”

The Broadcast Decency Enforce-
ment Act, which earned the backing
of such groups as Concerned Wom-
en for America, the Family Research

the Parents Television Council, rais-
es indecency fines but does not ad-
dress other issues, such as the defi-
nition of indecent material or how
fines are assessed.

The bill does not grant the FCC
new powers to revoke the licenses
of broadcasters that air offensive
content, and it leaves the Liability for
fines on license holders rather than
extending fines to individual artists
or performers who use indecent lan-
guage onradio or TV.

A similar but stronger bill that
extends liability for fines to perform-
ers and artists has passed in the
House. A joint House-Senate com-
mittee will work out the differences
between the bills before a final ver-
sion is sent to the White House for

XM Ends Bid To Acquire WCS Wireless

M Satellite Radio has dropped its plan to acquire privately held
WCS Wireless. The deal was announced in July 2005, but the
companies had not yet received FCC approval to close the deal.

“With the inability to obtain the necessary government approval
for this transaction in a timely manner, WCS Wireless needed to
pursue alternatives for its spectrum with greater certainty of regula-
tory approval,” XM Chairman Gary Parsons said

XM had hoped to incorporate WCS's wireless spectrum in vari-
ous locations throughout the country and possibly to expand its re-
gional transmissions — a plan that terrestrial broadcasters, led by
the NAB, strongly opposed.

“The NAB is obviously pleased to leam that XM has dropped plans
to buy WCS Wireless,” NAB Sr. VP/Communications Dennis Whar-
ton said. “We have long been concerned that the two satellite radio
companies are circumventing their commitment to provide national
service with local program initiatives.

“The NAB continues to support legislation that would hold both
XM and Sirius accountable to and in compliance with the FCC Ili-
censes they were granted.”

Reached by R&R, an FCC spokesman declined to comment.

Analyst Cuts Radio Growth Estimate

Banc of America Securities media analyst Jonathan Jacoby has

reduced his Q2 radio-industry revenue-growth estimate from up
1% to down 1%.

The cut came after Jacoby’s channel checks of the largest mar-
kets indicated that revenue was down 6% in April. “Moreover, the
declines were fairly consistent across each of the 13 large markets
surveyed,” Jacoby said. “None of the markets posted positive year-
to-year growth."

The strongest of the 13 markets surveyed was Dallas, down 1%.

Brownback. “Radio and television ~ Council, Focus on the Family and BILL See Page 6 Jacoby noted that New York and Boston remain weak, with New

- - - - - York down 8% in April after a 13.5% decline in March. “CBS and
Emmis have the greatest exposure to New York among general-
market operators, and part of the market weakness likely reflects
CBS's loss of Howard Stern;’ he said.

Boston was off 11% in April after a 12.5% drop in March, likely
impacting the results of CBS and Entercom. But Jacoby reported
that the “early buzz on Opie & Anthony [who last month returned to
CBS Radio] from media buyers is positive and perhaps can help
some of the Northeast markets.”

But Los Angeles, he said, “sinks back into negative territory” not-
ing that the market was down 8% in April after a flat March. He said
that L.A’s continued weakness likely affects CBS, Emmis and Ra-
dio One.

Jacoby trimmed his May industry growth estimate from flat to
down 2%. “We have not lowered our April estimate further as we
believe that smaller markets likely fared better than larger markets
once again (this was the case in February and March),” he said.
“Our new Q2 2006 industry revenue-growth estimate is minus 0.9%
(from plus 0.9%), and our new full-year 2006 growth estimate is plus
0.6% (from plus 1.1%).”

ARBITRON

Arbitron

Salutes
erry Lee,

president and owner, WBEB-FM Philadelphig,
who has been recognized for his contributions to
the field of broadcast audience
research with the 2006 Hugh
Malcolm Beville, Jr. award by
the National Association of
Broadcasters and Broadcast
Education Association.

Continued on Page 6

Emmis Investor
Opposes Privatization

rank Martin, Managing Partner of Martin Capital Man-

agement, which owns 7.2% of Emmis Communications,

or about 2.7 million shares, said last week that he believes

Emmis Chairman/CEO Jeff Smulyan’s recent proposal to take

Emmis private is an “abuse of [Smulyan’s] principal-agent

relationship” with shareholders. “It is a ‘my way or the high-
way’ kind of proposal,” Martin said.

Martin told R&R that his beef is
not just with Smulyan’s $15.25-per-
share offer, but with “a combination

In a three-page letter to Smulyan
dated May 17 and made public by
Martin Capital, Martin wrote that

4 ® Radio & Records May 26, 2006

06K55-337 5/06
wwew, ArbitronRadio.com
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of any number of factors,” including
the fact that the proposal was ac-
companied by a declaration that the
offer is the only one Smulyan will
make and Smulyan’s power to block
other offers. “That there are no oth-
er offers on the table is an abuse of
his power and position,” Martin
said.

Martin Capital intends to vote
against the privatization “because
we believe that it is unfair to the
shareholders of Emmis.”

Martin told R&R that “this is not
a sour-grapes letter,” but an attempt
to stop what he called “corporate

misconduct” on Smulyan’s part.
EMMIS See Page §
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" FREAKONOMICS ASKS:

= * Which is mere dangerous
~ @ gun or @ swimming pool?

- What do school teachers and _
1 sumo wrestlers have in common?

» Why do drug dealers still live
with their moms?

- How is the Ku Kiux Klan like
a group of real estaie agenis?

CONVENTION

SEPTEMBER 20-22, 2006

Hitton Anatole Hotel ¢ Dallas, Texas

Steven Levitt Stephen Dubner

Economist Steven Levitt may be afraid of calculus, but he’s not afraid to explore issues like cheating,
corruption and crime, which he does with co-author Stephen Dubner in Freakonomics: A Rouge
Economist Explores the Hidden Side of Everything*. They strip layers off the surface of life to see what
is really happening underneath. More than providing enough riddies and stories to last a thousand
cocktail parties, Freakonomics will re-define the way you view the modern world.

Join Steven Levitt and Stephen Dubner in a keynote presentation at R&R Convention 2006, Thursday,
Sept. 21 from 9-10am.

* On The Wall Street Journafs Best Selling Business Book List for over 51 weeks and The New York Times' Bestseller List for 50 weeks.

~ REGISTERNOW!

www.radioandrecords.com
R&R cnmvmw C0- anmn wnu Rlébffzv

WWW americanradiohistory com
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Continued from Page 4

RR RADIO BUSINESS

TRANSACTION

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

Jacoby said, however, that things are looking up for June. Based on checks of the top U.S. markets —
which comprise about 25% of total industry revenue — he said national radio looks “stronger in early sum-
mer, with June and July pacing up low to mid-single-digits.” He noted that summer pricing is firming up in
many markets as political-campaign advertising gets into full swing.

Kennedy To Receive The NAB’s National Radio Award

avid Kennedy, most recently President/CEO of Susquehanna Media, will be presented with the NAB's
National Radio Award on Sept. 20, during the Radio Luncheon at the NAB Radio Show in Dallas.

“Throughout his career David has exemplified a tremendous commitment to the business of radio,” said
NAB President/CEO David Rehr. “The NAB salutes David Kennedy for his many contributions to radio,
and we are proud to include him in this prestigious group of radio broadcast icons.”

During his 35-year radio career Kennedy has served as Chairman of the NAB'’s Radio Board and Joint
Board and has chaired the organization's Financial Advisory Committee. He's also the immediate past
chairman of the Radio Advertising Bureau.

In 2004 Kennedy was presented with the NAB/Broadcast Education Association H.M. Beville Award.

Birks Named BEA Exec. Director

eather Birks, who has worked for the NAB for more than a decade, has been selected by the NAB’s
board of directors as Exec. Director of the Broadcast Education Association. She will help direct
the BEA's initiative on strategic alliances with corporate and academic organizations and will work with

the NAB board to revitalize the BEA’'s marketing and fundraising efforts.

For the past three months Birks has served as the NAB's Program Director, helping plan and execute
the 2006 NAB Convention in Las Vegas. She was also a part of the NAB Education Foundation’s found-
ing staff and played an important role in the creation and development of NABEF’s annual Service to

America Awards.

Birks started at the NAB as Special Events Manager for the government-relations department and later
became Membership+#Manager for the television department. She has been a consultant to NABEF for

the past two years.

Citadel Names Orr VP/General Counsel

itadel has named Jacquelyn Orr VP/General Counsel. Orr was most recently Assoc. Counsel for
Entercom, advising the company on FCC regulatory matters, labor and employment issues, contract
negotiations and other legal matters.
Orr previously worked as litigation counsel for CBS and has also served as an associate at Levine,
Sullivan & Koch in Washington, DC and at Dechert, Price & Rhoads in Philadelphia.

HipCricket Partners With Music Media Enterprises

Wireless-services provider HipCricket on Tuesday announced a deal with Music Media Enterprises
under which HipCricket's text-messaging platform will provide mobile marketing capability for seven
of Music Media Enterprises’ online radio networks. HipCricket's proprietary technology enables radio sta-
tions to interact with listeners in real time.

“The acceptance of HipCricket by a company with the online reach of Music Media Enterprises illus-
trates how text messaging has arrived as a tool to make all radio more interactive,” said HipCricket Man-
aging Director and co-founder Graham Knowles.

“Our experience with leaders in the radio sector has proven that mobile marketing programs build a
more loyal radio listener base, improve time spent listening and create substantial new revenue opportu-

nities.”

Non-Music-Specific Stores Top Choice For Music Buyers

In a new study from RateTheMusic, Best Buy, Target and Wal-Mart rated tops among consumers buy-
ing music in brick-and-mortar stores. When asked where their first choice for purchasing music would
be if they had to buy physical CDs, 27% of the respondents, ages 12-54, rated Best Buy their primary
choice, 23% said Wal-Mart, and 15% chose Target.

Nonchain local music stores and retail chain FYE tied as the highest-rated music-only choices, at 4%,
while 5% of those polled said they don’t buy physical CDs.

Asked for the criteria on which they based their first choice, 61% cited price, 57% said their first-choice
store is in a convenient location, 53% liked the ability to purchase nonmusic items, and 46% said their
chosen store had the best selection.

Continued on Page 9

Bill

Continued from Page 4

signature. The joint committee is not
expected to meet until after the Me-
morial Day recess.

AFTRA, NAB Respond

AFTRA expressed relief that the
bill passed by the Senate does not
include a provision to fine artists
and performers. The union had lob-
bied hard to keep individual per-
formers from being liable for inde-
cency fines.

“Individual fines would be dev-
astating to our members, especially
considering that performers and
broadcasters don’t make the deci-
sions as to what goes on the air,”
said actor James Lurie, who chairs

6 ® Radio & Records May 26, 2006

the AFTRA Legislative and Public
Affairs Committee.

“We asked senators to keep per-
former fines and license forfeiture
out of the indecency act, and they
listened. But we're still watching
Congress to make sure performers,
recording artists and broadcasters
are not excessively penalized.”

AFTRA said its members sent al-
most 5,000 e-mail messages of sup-
port to Brownback'’s office in the
days before the bill was put to a vote.

NAB Sr. VP/Communications
Dennis Wharton said in response to
the bill’s passage, “In issues relat-
ed to programming content, the
NAB believes responsible self-reg-
ulation is preferable to government
regulation. If there is regulation, it

should be applied equally to in-
clude cable, satellite TV and satel-
lite radio.”

Indecency Complaints Rise

The FCC reported on May 19 that
consumer complaints increased dra-
matically during the first quarter of
this year as consumers filed a whop-
ping 141,994 complaints, up from
44,287 in the last quarter of 2005. The
biggest increase, the FCC said, was
in the "obscenity-indecency-profan-
ity” category, in which 141,868 com-
plaints were filed, up from 44,109 in
Q405

An FCC spokeswoman told R&R
that the quarterly report does not
include specific complaints about
stations, performers or incidents.

wwWw americanradiohistorv com
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PRICE: $1.95 million
TERMS: Asset sale for cash

Doliars to Date:

Dolltars This Quarter:

i

Stations Traded This Year:

e KTEI-FM/Placerville,GCO $200,000

e WFXM-FM/Gordon (Macon),GA $808,500

® KOFE-AM/St. Maries,ID $150,000

® KSMM-AM/Shakopee (Minneapolis),MN $1.2 million
* WMYP-FM/Frederiksted, St. Croix,USVI Undisclosed
¢ WMBG-AM/Williamsburg,VA $10,000

Full transaction listings, posted daily, can be found at

* WRJH-FM/Brandon (Jackson), MS

BUYER: Roberts Broadcasting Companies, headed by member
Steven Roberts. Phone: 314-367-4600. [t owns no other stations.
SELLER: On Top Communications, headed by Chief Restructuring
Officer Bryan Rice. Phone: 301-731-3000
BROKER: Patrick Communications

$3,306,252,432
(Last Year: $2,831,603,805)

$210,334,120
(Last Year: $408,352,003)

359
(Last Year: 889)

|
110 3

i Stations Traded This Quarter:

§ (Last Year: 250)

‘ i £ S

Emmis Martin concluded the letter with,

Continued from Page 4

“It’s sad that I have to stand up to
him on this,” Martin said, adding
that he thinks Smulyan is “an ex-
tremely likable guy.”

Martin went on, “After Smulyan
lost his bid for the Washington Na-
tionals Major League Baseball team
on May 3, a deal he lusted after,
Smulyan then looked at Emmis and
said, ‘I want to take my toys and go
home.” The problem is that its not
his toy anymore. He founded the
company, but it’s not his anymore.”

The letter expressed alarm at the
way Smulyan’s proposal claims to
benefit shareholders by offering a
13.6% premium over the $13.43 May
5 closing price, saying the offer “dis-
regards the various alternative
methods of achieving the highest
value of the company for the bene-
fit of all its shareholders.” Emmis
traded as high as $21 a share as re-
cently as December 2005.

“Jetf, we implore you to be magnan-
imous. There are many aspects of
your performance as CEO of Emmis
that we admire greatly. It is within
your power to do what is fair and
just.

“May you understand the virtue
of making those decisions now that
will cause your contemporaries to
refer to you with admiration and
respect for years to come. We believe
that you are too good a man to do
anything less.”

The Indianapolis Business Journal
described Martin Capital Manage-
ment as “a low-profile, value-invest-
ment firm with an exemplary rec-
ord.” The paper wenton, “The firm,
which has $700 million in assets
under management, posted an
annualized return of 15% on its
equity investments for the 10 years
that ended last December.”

Emmis did not respond to R&R'’s
requests for comment.

FCC Fines WTMR-AM/Camden, NJ $4,000
For Too Much Power

he FCC'’s Enforcement Bureau last week hit Beasley-owned re-
ligious station WTMR-AM/Camden, NJ with a $4,000 fine for op-
erating with too much nighttime power. “The operation of WTMR at
a power of more than 500 watts during nighttime hours [is] in direct
contravention of the terms of the station authorization,” said the FCC
in its original claim against the station, issued last year.
WTMR acknowledged the violation but argued that the fine was
too high for the infraction. However, the FCC maintained that
WTMR’s deeds were “willful and repeated violation[s].”

SALAGIANGE
ml

2



www.americanradiohistory.com

" JIM ROME RULES HOUSTON! SPORTSRAD/G 610 Il HOUSTON SAW A 38% INCREASE

JUMPING FROM A 37 SHARETOA B !

BILL VAR RYSDAW.,
DIRECTOR OF PROGRAMMING/OPERATIONS, KILT, HOUSTON

" JIM ROME HAS BEEN ONE OF WDFNV'S MOST Su
BOCK, JI¥ ROME.CONTINES T SUCCESSRJL SHOWS FOR YEARS. BOOK AFTER

UNCE THE COMPETITION WITH ME
BOOK ALONE, HE DOUBLED HIS SHARE T0 A ! HE’ l i i
AN 5. 2 HE’S ONE OF THE MOST IMPORTANT

: RONA DANZIGER,
PROGRAV DIRECTOR. WDFN, DETROIT

* JIM ROME IS THE NATION'S PREMIER SPORTS TALE HJST AND A MAJO g
e LK HIS R PART OF
WDAE'S SUCCESS. JIM HELPED OUR STAT:ON ACHIEVE A 9 4 SHARE AND A /
#1 RANMKING IN TAMPA. THE SPORTS AKIMAL 1S <

PROUD TO BE FLORIDA'S HOME CF THE JJUNG_E. *

BRAD HARDIN, :
VP OF PROGRANMMING, WDAE, TAMPA /
/

“ROME HAS A RICH TRADITION IN PORTLAND. THE CLONZS HAVE UNIFED i THIS
MARKET TO MAKE HIM #1 WHILE DOUBLING HIS SHARE TO AN 8 0"
| 3

DENNIS GLASGDW,
PROGRAM DIRECTOR, KFXX, PORTLAND

s\ A TOWN THAT RAS A TOTAL OF FIVE “SPORTS/TALK” STATIONS, Jit
ROME, WHCSE RATINGS MORE THAN DOUBLED FI0M A
4 5 T0 A 9 1 ,HELPS OUR STATION STAND OLT IN THE CRIWD. |
i = § {NOW THAT EVERY CAY JIM WILL BRING A GREAT
SHOW THAT WILL MAKE PEOPLE THINK, AND WHEN LISTENERS THIRK JiM
ROME, THEY ALSO THINK 10£.5 THE ZOKE! "

KENT BAILEY, ,
PROGRAM DIRECTOR, WGFX, NASHVILLE

NG FROM A
1 NQUER PROVIDENCE! My F
ol JIM ROME 15 CAN'T MI5S RADMY

2.7 4.9 I RHODE ISLAND."

JOHN CROVE, )
FEOGRAM DIREGTOR, WSKO, PROVIDENCE

o
THE JIMEROME SHOW

- “ - Q'~: F 3 b
Ry A S‘é‘ POWER OF ROME

<
e
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Saunders Upped To BA SVP/International

Broadcast Architecture
has promoted VP/Opera-
tions Stuart Saunders to Sr.
VP/International. The 10-
year research veteran will &
oversee and lead the fur- |

ther development of BA’s r

worldwide research divi-
Saunders

7 “Recently I have become
more involved with our in-
|| ternational work, and this
" promotion for Stuart really
¢! puts a smile on my face.
“Stuart’s expertise and ex-
perience with radio stations
around the world has greatly
contributed to BA’s stellar
reputation with our part-
ners and competitors. Any-
one who has worked directly with
Stuart is well-aware of his wonder-

sion, which operates in
more than 15 countries.

"I am thrilled to be hit-
ting the road with Stuart,” BA
President Allen Kepler told R&R.

KR NEWSBREAKERS

ful balance of research expertise,
programming knowledge and all-
around wonderful personality.

“Stuart has already had a huge
impact on our international busi-
ness and is already the driving force
behind what will be our most suc-
cessful year to date.”

Saunders told R&R, “It is very ex-
citing to me to head up this depart-
ment, to work with one of the world’s
premier research and consulting com-
panies and to have the opportunity to
bring our expertise to countries that
have never had the chance to work
with people like us before.

DECALS
STATICS
LABELS

CARDS
& MORE!
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“With BA’s Hispanic division, we
have been able to venture into areas
of the world where research and
consulting never existed before. We
were the first to do research in
Mexico.1 have just returned from
Peru and England, and Allen is
meeting clients in Eastern Europe,
Dubai and Moscow as we speak.

“We work on every continent ex-
cept Antarctica and Africa, which
we are looking at, and in every kind
of situation, from government-
owned stations to family-run opera-
tions. I have big plans for where
we're going, and it’s a thrill to now

No worries, man. Relax. We'll take care

of all your promotional printing needs.

CLUB

wwWw americanradiohistorv com

Soon you'll find that Communication
Graphics is your happy place! Call foday.

Communication

1 Graphics Inc
WHE DECAL COMPANY

(800) 331-4438 WWW.CGILINK.COM

work with Allen to grow BA's inter-
national division.

“We have such great people on
staff and an incredible history and
accomplishments. We're killing in
the ratings for BA’s clients in Latin
America and everywhere else.”

Before joining BA in 1996 as
Project Manager, Saunders was GM
of Alternative WBRU /Providence
and worked in the news depart-
ments of KYW-TV/Philadelphia
and ABC’s TV affiliate in Provi-
dence.

Nolan Named EVP
Of Harker Research

Sandusky AC KRWM (Warm
106.9)/Seattle PD Gary Nolan has
resigned after two years and is
headed to research company the
Harker Group as Exec. VP. He will
relocate to Raleigh on June 26.

“Gary will be a wonderful addi-
tion to our team, and he brings
years of coast-to-coast broadcast ex-
perience, from Lite in New York
[WLTW] to Warm in Seattle,” said
Harker principal and co-owner Glen-
da Shrader-Bos.

“I know people probably think
I'm crazy for leaving when we're
No. 1,” Nolan told R&R, “but keep
in mind that Shelley Long left Cheers
and David Caruso left NYPD Blue
early, and both went on to have great
movie careers. OK, bad examples.

“Seriously, throughout my radio
career I always found research to be
the most exciting aspect of the art of
programming. I'm looking forward to
the prospect of working with Richard
Harker and Glenda Shrader-Bos.

“At the same time, I'm really go-
ing to miss working with [Warm
VP/GM] Mark Kaye and the great
staff here. This has been an incred-
ible, very professional experience
for me.”

The appointment marks a return
to Raleigh for Nolan, who pro-
grammed WYLT/Raleigh in the late
’80s and early “90s. Before working
in Seattle, Nolan spent 12 years as
PD of WLTE (102.9 Lite FM)/Min-
neapolis and also programmed
WLTW/New York.

worw

Continued from Page 1

launch,” Theodore told R&R. “We
set up this website to take requests,
and we will truly be using the data
we collect. This station is being built
by listeners online right now.”

Listeners chose the station’s new
moniker — “The Fox” — via the
website, and Theodore said the
station’s logo, airstaff and music mix
will be decided via listener input as
well.

As a result of the flip, the Drive
airstaff has exited, including morn-
ing team Dave Fuller and Chuck
Diamond, midday talent Heather
MacGregor, afternoon personality
Joe Thomas and nighttimer Randy
Bhirdo.

Additional reporting by Kevin Car-
ter.
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KKBT

Continued from Page 1

“The industry has changed, and
the radio landscape here in L.A. has
changed dramatically as well,”
KKBT PD Tom Calococci told R&R.
“It’s no secret that the hip-hop audi-
ence is already being well-served by
anumber of stations, including KIIS-
FM, Power 106 [KPWR], KDAY and
KXOL. We figured we’d let them
fight it out in that crowded room
while we pursued a clearer lane.

“Plus, with the addition of the
intelligent content provided by
Tom Joyner and Michael Baisden,
we felt this was the best move for

the station and the company. We
feel we can win with this both from
a revenue and ratings standpoint.”

Joyner is based in Dallas, but
Calococci said, “Tom is buying a
house in L.A. and plans on spend-
ing the bulk of his time here. He's
making a major commitment to The
Beat and its local audience.”

As to the fate of The Beat’s most
recent night team, K-Sly & Eric
Cubiche, Calococci said, “We're look-
ing to reassign them within the com-
pany. Although they’re not currently
on-air, they continue to work for Ra-
dio One.”

Additional reporting by Kevin Carter.

Siente
Continued from Page 3

“As the demand for Latin music
continues to grow on a global basis,
Universal Music Latino is commit-
ted to being at the forefront of dis-
covering new and innovative ways
to bring our artists and their music
to audiences everywhere. Our part-
nership with Venevision Interna-
tional will play a big part in sup-
porting this mandate.”

Echevarria said, “As we con-
tinue to offer our artists the very

best service in the business, our
partnership with Venevision Inter-
national will serve to open even
more opportunities to create syner-
gies between music and many
other areas within the broadcast
and entertainment industries.”
Siente Music’s first release was
Andrea Bocelli’s Amor, his first pop
album completely in Spanish and
the U S. Latin version of the interna-
tional release Aniore. The label has
also signed Servando Y Florentino
and released their self-titled album.

Lopez

Continued from Page 3
and the ] Records staff from the out-
set. It has been a terrific ride, and | am
honored that they rewarded me with
this promotion. I look forward to the
continued guidance and tutelage from
such esteemed colleagues and am

ready for the tremendous music we
have coming down the pipe.”

Before joining J, Lopez spent two
years as a chart manager for Bill-
board/Monitor. She has held National
Director /Promotions & Marketing
posts at Hollywood Records and
A&M Records.

Symonds
Continued from Page 3

while we syndicated a show,
WBZA's Kimberly & Beck, to ‘The
Buzz’ in Madison [WBZU], where
Ray was Market Manager.

“Ray, [Entercom Sr. VP/Program-

ming] Pat Paxton and I have always
had a lively and proactive chemis-
try together and now share a belief
that it's exactly what Alice needs.
With the best on-air talent in Den-
ver and Entercom’s support, Alice
truly has the wind at its back.”

Sony BMG

Continued from Page 3

coordinator Jason Rockhill will re-
main in a to-be-determined capacity
with the combined labels. The new

Columbia team’s national post will
remain open temporarily.
Approximately 20 staffers are leav-
ing Sony BMG as part of the restruc-
turing. Changes to the respective artist
rosters will be announced by June 30.

® MICHAEL ORINGER joins the Alti-
tude Group, CBS Radio’s integrated
marketing division, as Sr. VP/GM. He
previously spent 15 years with Coca-
Cola, most recently as Director/Mar-
keting, Northeast Region.

® DREW RASHBAUM is upped from
Regional Director/Southeast to VP/
Sales & Marketing of Radio Disney.

® HOWARD DENEROFF is promoted
from Manager/Sports Operations &
Coordinating Producer to VP/Exec.
Producer of Westwood One Sports. In
related news, Westwood One names
BOB MEYERS Exec. VP/Digital Me-
dia, Data & Video. Meyers was previ-
ously on the board of DoubleClick and
served as Sr. VP/Prime Time Program-
ming & GM of CNBC Enterprises.

® JARED HAND becomes VP/Direc-
tor of Sales for Clear Channel Online
Music & Radio, which taps DAN FRIS-
BIE and VINCENT LAMBINO as Sr.
AEs. Hand joins from Maxim Online,
where he was East Coast Ad Director;
Frisbie was most recently Sales Man-
ager at Performics; and Lambino was
an AE at Internet Broadcasting.

® WEST END MEDIA GROUP is now
syndicating the 60-second “Hiney
Wine” feature on a market-exclusive
basis. Stations signed on include
KSCS/Dallas; WTVN-AM/Columbus,
OH; KZSN/Wichita; KIOC/Beaumont,
TX; KXXY/Oklahoma City; KYKS/
Lufkin, TX; WTRS/Gainesville; and
WABB/Mobile.

® SUPERADIO partners with gospel
singer Donnie McClurken to offer the
daily one-hour Donnie McClurken

KRR NEWSBREAKERS

Continued from Page 6

Survey: Podcast Use Up Among Younger Listeners

ridge Ratings on Monday released its monthly update on podcast use in 10 markets (Los Angeles; San

Francisco; Seattle; St. Louis; Chicago; Boston; Washington, DC; Miami; Dallas; and Atlanta) and reported
that, among a sample of 2,400 podcast users, 60% of those ages 12-24 had listened to a podcast during the last
30 days, up from 53% in a survey released in April. Forty-nine percent of 25-34-year-old podcast users had
listened to a podcast in the last 30 days, up from 45% last month.

Podcast listening among older users slowed as the number of 35-49s who listened to a podcast in the last
month dipped sharply, from 54% to 25%, and podcast listening among 50-64s fell from 16% to 8%. For the total
sample of podcast users, ages 12-64, podcast use dipped to 49% from 52% in the previous survey. The 2,400
podcast users surveyed represented 8% of a total of 30,000 people interviewed by Bridge Ratings between April
15 and May 12.

Bridge Ratings President/CEQO Dave Van Dyke said, “When asked why they were spending more time with
podcasts, 58% of the 12-24-year-olds and 20% of the 25-34-year-olds indicated that they had more free time,
while 27% of the 12-24-year-olds and 46% of the 25-34-year-olds said they ‘found better podcasts to listen to.”

Interestingly, most people who download podcasts listen to them on the computer. Bridge said, “On average,
less than 20% listen to their podcast downloads on an MP3 player or other digital device.”

Survey: Text Messaging Tops With Rock Fans

acobs Media recently conducted an online survey of more than 25,000 members of station databases for
Rock, Active Rock, Classic Rock and Alternative stations and reported this week that text messaging is the
second-most-popular cell-phone utility — after talking to people — among those radio listeners.

Seventy-four percent of cell-phone owners surveyed made sending and receiving text their top utility, followed
by 66% who use the phone’s calculator, 53% who download ringtones, 47% who take and share pictures, 30%
who download wallpaper, 29% who browse the web, 23% who send and receive e-mail, 17% who take and
share video, 11% who engage in other activities and 7% who listen to MP3s.

What kind of text messages would listeners like to receive from a radio station? Among celi-phone-owning
respondents, 35% would be “very” or “somewhat” interested in knowing it was time to play a contest. Thirty-three
percent would be very or somewhat interested in receiving breaking concert information, and 26% would be
interested in traffic information.

Eighteen percent were very or somewhat interested in getting artist and title information for songs, while
another 18% were interested in hearing about station appearances. Just 9% said they'd be interested in infor-
mation about special deals from advertisers.

Asked which texting option sounds most appealing,15% of text-messaging users said they would prefer to be
contacted by the station with info they’ve opted in to receive, while 16% would prefer to text the station to vote,
win or get song-title and artist info. Forty percent said both options sounded equally good, and 26% said both
options sounded equally unappealing.

Jacobs Media said, “It is important to point out that the hardest-to-reach demographics for Arbitron and many
advertisers — 18-29 — are more open to sending and/or receiving text messages from the stations they use.”

RTNDA Backs Federal Shield Law

he Radio-Television News Directors Association has endorsed the Free Flow of Information Act of 2006,

introduced by Sens. Richard Lugar, Arlen Specter, Christopher Dodd, Lindsey Graham and Charles Schum-
er. The bill is similar to legislation introduced last year in that it does not compel reporters to reveal their confiden-
tial sources, but the new bill has provisions that would force reporters to testify in certain circumstances.

According to the RTNDA, the bill would require reporters who are eyewitnesses to crimes to testify and would
require reporters to disclose information needed to prevent an act of terrorism or harm to national security.

“The new bill acknowledges that protecting a reporter’s right to confidential sources is essential to preserving
the public’s right to know and to hold government accountable for its actions,” said RTNDA President Barbara
Cochran.

“By passing the Free Flow of information Act, Congress will establish important ground rules for confidential
sources and reporters seeking to bring forward evidence of waste, fraud and abuse in government and in the
private sector to the public.”

Thirty-one states and Washington, DC have shield laws in force, and 18 other states have recognized a
reporter’s privilege as a result of judicial decisions. In federal courts, however, there is no uniform set of stan-
dards to govern when testimony can be sought from reporters.

AWRT To Honor Harvey

Radio producer Angel Harvey, wife of the legendary Paul Harvey, will be one of this year’s recipients of the
American Women in Radio & Television’s Gracie Allen Tribute Awards, which are presented to individuals in
radio and television who embody the pioneering spirit of Gracie Allen. Judith Sheindiin, host of television’s Judge
Judy, will also receive an award.

Angel Harvey has produced the Paul Harvey News program for more than 35 years and was the first producer
to be inducted into the Radio Hall of Fame. She began her career at KXOK/St. Louis and has been involved as
developer, producer, director, editor and writer of many radio programs, including The Rest of the Story and Paul
Harvey Comments.

The Gracie Allen Tribute Awards will be presented at the 31st annual Gracie Allen Awards gala, set for June 19
at the Marriott Marquis New York.

Show. The show, based out of WRKS/
New York, will also be offered as a four-
hour weekend program.

® ABC RADIO NETWORKS this fall
will offer “The Accidental Housewife'’s
5.0.S. Solution," a daily short-form
segment hosted by lifestyle expertand
author Julie Edelman.

® SIRIUS SATELLITE RADIO will be
the exclusive satellite radio provider of
Bill Bennett's Morning in America, which
is syndicated by Salem Radio Network.

www.americanradiohistorv.com

In other Sirius news, the satcaster
teams with Parallel Entertainment to
launch the Blue Collar Comedy chan-
nel, featuring Jeff Foxworthy, Larry The
Cable Guy, Bill Engvall and more; Court
TV Morning Radio launches exclusive-
ly on Channel 110; Mark Cuban’s Ra-
dio Maverick, hosted by the Dallas Mav-
ericks owner, will launch this summer
on Channel 102 and air Sundays from
noon-2pm ET, Nordic Rox, with music
from Scandinavian artists, debuts on
Channel 18 and is hosted by Radio
Stockholm personality Viktor Petrovski.

® XM SATELLITE RADIO launches
weekly radio shows Jimmie Johnson:
Not What You Expected With Marty
Smithand Dale Jr’s Unrestricted, host-
ed by NASCAR drivers Jimmie John-
son and Dale Earnhardt Jr., respective-
ly.

Records

® ROGER WIDYNOWSKI is elevated
from Sr. Director/Publicity to VP/Pub-
licity of RCA Records.
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Mark Levin Takes Off

One-on-one with ABC’s ‘6r80ne’

Ithough his nightly WABC/New York show has been rack-

" ing up solid local ratings for more than a year, but for a

few guest-hosting shots for no less than Rush Limbaugh and

Sean Hannity, until recently few Talk radio listeners across
America were familiar with the name Mark Levin.

That has begun to change rapidly since ABC
Radio Networks gave lawyer-turned-talk-host
Levin’s show a national rollout that has result-
ed in the program now being heard not only
in New York, but also in Los Angeles; Chica-
0; San Francisco; Dallas; Washington, DC; De-
troit; Houston; and nearly two dozen other
markets of all sizes across the country.

Author of the bestseller Men in Black: How
the Supreme Court Is Destroying America and a
noted constitutional scholar, Levin is one of
the country’s most
sought-after political
and legal commenta-
tors. He has appeared
on hundreds of televi-
sion and radio shows
and made numerous
appearances on Rush
Limbaugh’s and Sean

~——— ! Hannity’s national ra-
Mark Levin dio programs.

Along with hosting his daily radio show
Levin is also a contributing editor to The Na-
tional Review Online and writes frequently for
numerous other publications. Before his cur-
rentjob heading up the Landmark Legal Foun-
dation in Washington, DC, Levin served as a
top adviser to several members of then-Presi-
dent Ronald Reagan’s cabinet and served as
Chief of Staff to the U.S. Attorney General.

I recently caught up with Levin to see how

10 ® Radio & Records May 26, 2006

he’s handling his new and nearly overnight
radio fame and to get some insight into why
he believes his syndicated program is a lot
more than just another conservative Talk ra-
dio show.

“The bottom line is that
while you may have
heard about a topic
somewhere else, you
have not heard my take
on it. | am who | am,
and that’s what
separates my show
from others.”

R&R: So who is Mark Levin, and how did he
end up with a national radio show?

ML: I'm a lifelong Talk radio listener. I've
actually listened to Talk radio ever since I was
a kid growing up in Philadelphia. I listened
to guys like Bob Grant out of New York and

Call Ron Rivlin at 212.735.1147 for complete details

RR NEWS/TALK/SPORTS

AL PETERSON

.i' apeterson@radioandrecords.com

ON THE AIR, IN THE AIR Travel guru Peter Greenberg (standing) recently made radio

history as he broadcast his Syndicated Solutions-distributed weekend show live while flying aboard
a Lufthansa 747 en route from Germany to New York. Greenberg's show featured guests and phone
callers all broadcast live, in real time, from 85,000 feet above the Atlantic Ocean.

local Philly guys like Dominic Quinn and
Bernie Herman, so I have long been a pro-
fessional Talk radio listener.

[ was always interested in Talk radio, but I
never really pursued it. Instead, [ pursued the
law and politics. I worked in the Reagan ad-
ministration and practiced law privately and
then came to my current role at the Landmark
Legal Foundation. That led to some guest-
hosting and commenting on a couple of ra-
dio shows, and now here I am on the radio.

R&R: Your guest-host slots were pretty high-
profile for a so-called beginner, weren't they?

ML: I guess that’s true. I'm very close
friends with both Rush Limbaugh and Sean
Hannity and admire both of them a great
deal. I don’t remember exactly how I met ei-
ther of them, but it was a long time ago in
conjunction with issues that the Landmark
Legal Foundation was working on.

I sat in once for Rush — where his listen-
ers probably know me better by the nick-
name he gave me, “F. Lee Levin” — and a
couple of times for Sean, who for some rea-
son has dubbed me “the Great One.”

www.americanradiohistorv.com

R&R: Did you ever step back and ask yourself
how you ended up sitting in for the two biggest
hosts in Talk radio?

ML: I thought about that while I was ac-
tually doing it. I mean, [ certainly wasn't a
radio professional, and I had no real train-
ing, yet there [ was behind the mike. I recall
asking Rush, "What should I do?” He told
me, “Just be yourself.” And Hannity gave me
the exact same advice.

It's a little more than that, but that is sound
advice, and | have learned that it’s the core
of doing Talk radio. People will hear right
away if you're a phony and trying to be
someone you arent’t. People are either attract-
ed to your personality or they’re not.

In my short four or five years in radio I've
learned, as many will tell you, that content
is king. That includes your personality, the
substance of what you talk about, your sense
of humor and more.

In my time slot at night, people have many
listening alternatives on radio aside from my

Continued on Page 12
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Mark Levin Takes Off
Continued from Page 10

show. On WABC I follow the two greatest talk
show hosts in America, Rush and Sean, so I
have to be compelling and engaging. I have to
offer a unique and fresh approach to topics
because listeners have often already heard
about the big topics of the day when I come
on the air.

R&R: When and how did you end up as a prime-
time player, first at WABC and now with a nation-
ally syndicated radio show?

ML: [ABC Radio VP] Phil Boyce suggested
that I do a weekend slot on the station, so I
started doing noon-2pm on Sundays. I wasn't
getting paid, but I didn’t care because here I
was on the biggest Talk radio station in Amer-
ica, and I figured that was not too shabby a
place to start out.

LA TR SRR

“The question I feel |
have to answer for
listeners every single
night is “‘Why should |
listen to you?"”

o T

I did that for about 14 months, and Phil
asked me if I would fill in on weeknights for a
couple of weeks. A couple of months later Phil
called me again and asked if I'd consider do-
ing a nightly show on WABC, and the rest is
history.

R&R: Since the show’s national rollout, what's
the response been from other areas of the country af-
ter your success in New York?

ML: The PDs at most of our affiliates will
tell you that the response has been very strong
and positive so far, and that’s because it isn't
_ an East Coast show. I have always done a na-
tional show as far as content goes, even when
the show was only on in New York. I don't talk
about local or regional issues unless they have
a national implication.

R&R: Describe the essence of the program for us.
In other words, what do you want listeners to take
away from your show each night?

ML: I want them to come back because they
have been entertained and heard something
new or interesting. I want them to be informed
and leave the show wanting more. [ try to be
sure I'm interested in what we're talking about,
too, because if I'm bored, I know the audience
will be bored.

I'm not afraid to reverse course and move
to something else if I sense the audience isn't
interested. You can't beat the same drum day
after day, particularly in my time slot, because
by the time they get to my show, they’ve al-
ready heard a lot of talk about the day’s issues.
The question I feel I have to answer for listen-
ers every single night is “Why should I listen
to you?”

R&R: What would you say to those who might
suggest that yours is just another conservative Talk
radio show in a business that has an abundance of
hosts with that political persuasion?

ML: My response is, rather than my explain-
ing it to you, why not just listen for two nights
and hear it for yourseif. If you do that, you'll
know why it's different. The bottom line is that
while you may have heard about a topic some-
where else, you haven't heard my take on it. I
am who I am, and that’s what separates my
show from others.

R&R: Give us an example of your take on a hot-
button issue, the NSA controversy about so-called
phone-call monitoring by the government.

ML: On the NSA deal, it's not the govern-
ment that’s on shaky legal ground, it’s the crit-
ics of the program. The Supreme Court ruled
in 1979 that your phone number and the num-
bers that you call are not protected under the
Fourth Amendment.

You do not have a reasonable expectation
that those numbers will be private. In fact, the
courts said those numbers don’t even belong
to you, they belong to the phone companies
as third-party records.

The issue of privacy only comes into play if
the government is trying to determine what is
being said in conversations on the phone —in
other words, eavesdropping or wiretapping.
The NSA program is data-mining, and it is
something that private companies and the gov-
ernment have done for many years.

This is not a privacy issue, and the adminis-
tration is on absolutely firm legal ground. Polls
show that two-thirds of the American people

" understand and agree with that.

The hysteria is from some in the media and

RR NEWS/TALK/SPORTS

a number of knucklehead politicians who are
motivated by wanting to seize power from the
presidency in order to increase the power of
the legislative branch. As a purely legal mat-
ter, the administration is on rock-solid ground.

R&R: How about another topic, the 2008 presi-
dential race?

ML: It's far too early to tell, but I think that
Hillary Clinton — if the Democrats nominate
her — will lose unless the Republicans nomi-
nate John McCain and cause many, many Re-
publicans to stay home and not vote.

Ré&R: How has your legal background influenced
your radio show?

ML: I don't do a legal show — in fact, far
from it. But my academic background is in the
law, and I have always been someone who has
wanted to know as much as I can about the
Constitution and history, which both relate a
lot to the issues we deal with today. '

Whether it's the NSA, impeachment, the
powers of Congress or the courts, they all in-
volve issues that I am well-schooled in and
have thought about for a very long time. I try
to use my knowledge to shape these kinds of
issues for listeners in plain English.

I'm not interested in appealing to people I
have to deal with every day in practicing law,
people who already have their minds made up.
[ try to address people like I would my own
family, none of whom are lawyers.

R&R: Tell me about the Landmark Legal Foun-
dation and your role there.

ML: It's one of the oldest conservative le-
gal foundations in the country, founded some
30 years ago, and I have been with it for al-
most 14 years. We promote the very kinds of
programs and policies that I talk about on the
radio — capitalism, property rights, lower tax-
es, limited government, individual liberty, na-
tional security — through litigation. The or-
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“I try to be sure 'm
interested in what we’re
talking about, too, because
if ’'m bored, | know the
audience will be bored.”
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“I's an enormous
honor for me to host
this show every day,
and | appreciate every
single minute of it.”
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ganization has grown beautifully over the last
30 years.

Ré&R: Tulk a little about the book and how becom-
ing a best-selling author has impacted your Talk ra-
dio career.

ML: Men in Black is a book about the Su-
preme Court. One of the reasons that I wrote
it was because during my time on the air we've
been getting these decisions from the court that
made listeners scratch their heads and call to
ask me how this decision or that one could hap-
pen.

It's a subject I happen to know a lot about,
and I decided we needed a book that was writ-
ten in a way that average people without a le-
gal background would find interesting and
understandable.

As it turned out, the timing was perfect, be-
cause just after the book came out we had a
couple of vacancies on the Supreme Court.
Frankly, I think that the book and the radio
show were effective in promoting the original-
ist judicial philosophy and also the candida-
cies of now Chief Justice John Roberts and Jus-
tice Samuel Alito, two appointees I think show
every indication of being terrific.

R&R: As a relative newcomer to the Talk radio
business, what has been the hardest part of doing a
daily radio show?

ML: There is no hardest part for me — I'love
it. God’s honest truth, I1ove every part of it and
every minute of doing it. It is something I know
I am very privileged to be able to do. I know
there are many people who would love to have
the chances that I have been given, and I nev-
er lose sight of that. It’s an enormous honor
for me to host this show every day, and I ap-
preciate every single minute of it.

i
I Mew York / WCBS-AM
E Los Angeles / KNX-AM
i San Francisco / KNEW-AM

Just a sample from
the growing list of
DREAM DOCTOR
affiliates . . .

Houston / KFNC-FM
Minneapolis /f WFMP-FM
Salt-Lake City / KUTR-AM

Las Vegas / KNUU-AM

- - - Wwe knew that we had something special with this program

and it wasn't long before audience survey results proved us right!

—LAURIE KENDRICK, News Director/Programming, FM News Channel 97.5, Houston

CORMTACT: GEORGE OLIVA (818) 342-1031
or RICK EYTCHESON (916) 715-9419 For a demo, go to www.dreamdoctor.com/radio
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West Palm Beach / WFTL-AM
Hartford / WTIC-AM

Albany / WABT-FM
Monterey / KCDU-FM
Lexington / WLRO-FM
Bridgeport / WICC-AM
Ventura / KKZZ-AM
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PPM

Continued from Page 1
it wants to use the PPM or the
Media Audit/Ipsos’ mobile phone-
based ratings service to deliver
ratings.

CBS’s agreement with Arbitron
covers 35 radio markets where the
ratings company will eventually
roll out the PPM. Arbitron plans to
officially begin measuring expo-
sure to radio via the PPM in Hous-
ton — where CBS owns four sta-
tions — in July, pending Media
Rating Council accreditation.

Arbitron plans to shift to the
PPM in Philadelphia in January
2007 and in New York (plus the
nearby Nassau-Suffolk and Middle-
sex markets) in October 2007.
Moves to the PPM in Atlanta; Chi-
cago; Dallas; Detroit; Los Angeles;
San Francisco; San Jose; and Wash-
ington, DC are set for 2008.

CBS Radio Chairman/CEO Joel
Hollander said, “CBS Radio is
counting on the PPM to enhance
the value of both our program-
ming and the audiences we reach
in the eyes of our advertisers.

“We're pleased to be the first
major broadcaster to embrace the
future by signing a contract for
Arbitron’s next-generation elec-
tronic audience-measurement sys-
tem. Radio has been searching for
amore accountable method to pro-
vide advertisers with valuable in-

formation about its listeners, and
I'm confident that the PPM will be
supported throughout the indus-
try.”

Arbitron President/CEO Steve
Morris said his company views the
agreement with CBS as “an en-
dorsement of our electronic mea-
surement technology from one of
our largest and most sophisticated
customers.”

WBEB To Use PPM

CBS, Spanish Broadcasting Sys-
tem and Beasley Broadcast Group
are the national radio companies
that have thus far signed on for
PPM-based ratings.

On Tuesday, Jerry Lee — owner
of AC WBEB (B101.1)/Philadel-
phia —signed a four-year contract
with Arbitron that will have the
station using PPM-based ratings
from Arbitron when the service
commences in seven months.

With WBEB, Arbitron now has
deals with the parent companies of
eight stations in Philadelphia: CBS
Radio owns five stations in the
market, and Beasley owns two
FMs. But Arbitron still has several
hurdles to clear in Philadelphia,
where the ratings company con-
ducted its first PPM market trial.

Radio One has steadfastly re-
fused to participate in Arbitron’s
PPM tests in both Philadelphia,
where it owns three stations, and

in Houston, where PPM evalua-
tions are ongoing.

Clear Channel — owner of
seven Philadelphia radio stations
— continues to weigh both the
PPM and the Media Audit/Ipsos
mobile-phone-based ratings sys-
tem through its leadership role in
the Next-Generation Electronic
Ratings Evaluation Team.

Greater Media, which owns
four stations in Philadelphia, is
also weighing its options in regard
to electronic radio ratings method-
ology.

In a statement, the Next-Gen-
eration Electronic Ratings Evalu-
ation Team said CBS’s decision
“does not change the RFP pro-
cess.” It continued, “CBS has
made an independent decision.
We're going to continue with the
RFP process so that the industry
can make a fully informed deci-
sion.”

Clear Channel Sr. VP/Research
and evaluation-team leader Jess
Hanson declined to comment fur-
ther on CBS’s decision when con-
tacted by R&R.

As reported last week by R&R,
Mediamark Research has with-
drawn its Eurisko Media Monitor
from consideration by the ratings-
evaluation team. At press time,
however, the evaluation team had
not yet confirmed Mediamark’s
decision.

CBS

Continued from Page 1
culling from the herd later. At that
time groups frequently bought
stations and markets they previ-
ously would not have considered
in order to get the prizes they
wanted.

For the past several months CBS
has said it wants to sell about 35
stations in small markets, but it
wasn't clear which would be sold.

“I'm not surprised at all that
they are selling all of their stations
in these markets,” BIA Financial
Network VP Mark Fratrik told
R&R. “You have to have a good
presence — three, four or five sta-
tions — to really be competitive.

“What is interesting is that they
are holding on to some small mar-
kets — Victor Valley, CA, where
they own an AM and FM, and
Palm Springs, CA — and they're
holding on to Hartford, where
they own four stations.”

The sale of stations in a market
such as Kansas City, where CBS
owns AC KCKC, Country stations
KBEQ and KFKF and CHR/Pop
KMXV, comes as a surprise because
of its larger size. “They’re holding
on to Las Vegas, market No. 32, and
Orlando, No. 37, but they are sell-
ing No. 29 Kansas City and No. 28
Cincinnati,” Fratrik said.

“They must be looking at the
potential for growth in these mar-
kets. Las Vegas has great potential
upside. It's No. 32 now, but who
knows what it'll be in five years?”
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CBS holds a six-pack of stations in
Las Vegas.

Word that her three Columbus
stations are being considered for
sale did not come as a surprise to
VP/GM Valerie Brooks. “There
has always been a possibility that
the stations would be sold, ever
since CBS acquired them in 1998,”
she told R&R.

Brooks, who runs Active Rock
WAZU, Country WHOK and Clas-
sic Rock WLVQ, was there when
Nationwide was sold to Jacor,
which spun off the stations to CBS.

“It's been a great ride, and CBS is
a fabulous company,” she said.
“And we have fabulous stations
with great sellers and air talent. So
attheend of the day it really doesn’t
matter who signs the check.”

News that CBS had identified the
39 stations it intends to sell did not
seem to bolster confidence in the
company on Wall Street. Nearly 4
million CBS shares traded hands,
but the issue lost 41 cents to close
Tuesday at $24.85.

CBS Sells Theme Parks

On Monday CBS Corp. said it
would sell its Paramount Park assets
— which include Canada’s Wonder-
land, near Toronto; Kings Island,

near Cincinnati; Kings Dominion,
near Richmond; Carowinds, near
Charlotte; and Great America, in
Santa Clara, CA — to Cedar Fair for
$1.24 billion, a higher price than an-
ticipated.

According to Merrill Lynch me-
dia analyst Jessica Reif Cohen, the
deal ought to give CBS more than $1
billion in net proceeds.

In a note to investors after the
theme-park announcement but be-
fore news was released that 39 sta-
tions are being considered for sale,
Cohen said that radio sales were
“likely to be next” and that the sales
had the potential to “generate addi-
tional capital that could be used to
increase returns to shareholders.”

On the subject of theme parks,
Washington Redskins owner
Daniel Snyder, who is a majority
owner of Six Flags America, is ex-
pected to incorporate Six Flags
and his newly created Red Zebra
Broadcasting with the Redskins in
synergistic ways to grow each
unit.

Red Zebra has also made it clear
that it is interested in expanding
its broadcasting footprint. It is un-
clear whether that translates into
buying CBS Radio properties.

Rodriguez
Continued from Page 1

Rodriguez said, “I am very ex-
cited to start this new chapter in
my life. Being general manager of

La Preciosa Network and part of
Clear Channel Radio is an oppor-
tunity that I couldn’t pass up. [
love the challenge, and we are go-
ing to have fun. After all, that’s
what radio is all about.”
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Arbitron 201: Ratings
Beyond The Radio Dial

How listening to HD2 channels, satellite offerings and
Internet streams is measured

?’e’ve heard alot in recent months about how the measure-
" ment of listening to AM and FM radio stations will be

changing from a diary-based methodology to a state-of-the-art
electronic ratings system. But how many people in the radio in-
dustry know how Arbitron measures listening to Sirius Satel-
lite Radio’s Howard 100, to the Internet stream for WHTZ (Z100)/
New York or to a multicast offering such as WUSN/Chicago’s

WUSN-FM HD2?

Many of the answers appear on Arbitron’s
website. With the company’s assistance, we’ve
put together the basics on Arbitron’s plans for
measurement of listening beyond AM and FM
radio.

Revised Diary Design

Before we delve into the technical aspects
of what Arbitron plans to doin regard to track-
ing listening to satellite radio, Internet streams
and HD2 multicasts, we first seek to answer
how diarykeepers will be able to register their
various listening. '

On the topic of diary design, Arbitron VP/
Domestic Radio Research Dr. Ed Cohen said
his company is researching future diary de-
signs and formats, including a nonpaper ver-
sion of the diary.

One of the options is the delivery-system-
neutral diary, which is designed to collect in-
formation about listening from any source, in-
cluding AM and FM radio, satellite radio, In-
ternet streams and HD2 multicasts.

To help determine how younger listeners
use various audio sources and how they char-
acterize what is “radio,” Arbitron collaborat-
ed with Rock radio consultant Fred Jacobs to
conduct several focus groups on the topic.
New diary-design pilot testing began earlier
this year.

A methods test conducted in winter 2006
regarding new diary instructions is currently
being reviewed by Arbitron. The methods test,
which clarifies to diary respondents that they
should write down their listening to AM and
FM radio stations, satellite radio or Internet-
based sources, is being reviewed by Arbitron.

Reporting Enhancements
For Satellite Radio

Effective with Arbitron’s summer 2006 sur-
vey —and pending the results of its revised-
diary-instructions test — Arbitron will begin
using an enhanced satellite radio diary-credit
policy that assigns listening credit to individ-
ual satellite radio channels.

A host of stations in the top 50 markets have made the move to HD Radio
by adding digital signals to their main over-the-air FM offerings. Addition-
ally, some of these radio stations have added HD2 multichanne! options
featuring a wider, deeper variety of programming for listeners with HD-ready
tuners to enjoy. But did you know that Wichita, market No. 95, is also in
tune with HD Radio?

No fewer than eight stations in Wichita are #, g/ %« -
broadcasting in HD and boast HD subchan-
nels now on the air or set to debut soon. F2*
Half of those stations are owned by Clear [ '
Channel, and the others are owned by En-
tercom.

Entercom’s Talk KFH offers not only an
HD2 subchannel, but also an HD3 station.
KFH’s 98.7-2 programming is all-Comedy, courtesy of All Comedy Radio, while the
98.7-3 signal is an audio simulcast of cable TV network CNBC.

Meanwhile, Entercom CHR/Rhythmic KDGS’s HD2 station is “Deep Tracks,” Old-
ies KEYN's HD2 station is devoted to the blues, and Hot AC KFBZ’'s HD2 channel is
focused on live rock.

Across the street at Clear Channel, AC KRBB’s HD2 station is Smooth Jazz. Clas-
sic Rock KTHR's HD2 signal is “Rock Variety,” white CHR/Pop KZCH gives those in
Wichita a signal devoted to dance music on its HD2 channel. Lastly, Country KZSN’s
HD2 channel sounds like a good place to hear songs like “Wichita Lineman” — it's
devoted to classic country. . :

Individual channels — for example, XM's
’60s on 6 and Sirius’ Howard 100 — will be
eligible to appear in Arbitron reports, includ-
ing the Radio Market Report, if they meet Ar-
bitron’s minimum reporting standards.

Today, listening to satellite radio is included
by Arbitron as part of its total radio-listening
estimate. Satellite listening is not reported ei-
ther in the aggregate or as distinct stations.

While the incidence of diary entries for sat-
ellite radio is expected to rise with subscrip-
tion growth and the addition of high-profile

programming, Arbitron says the number of
entries for offerings from XM and Sirius “is
relatively small at the local-market level to-
day.” ‘

Reported listening to satellite radio chan-
nels will first appear in Arbitron’s Maximiser
and Media Professional services, which have
lower minimum reporting standards than the
Radio Market Report.

Specifically, in Maximiser and Media Pro-
fessional, a station can appear if it receives

Continued on Page 16
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Beyond The Radio Dial

Continued from Page 15

mentions in 10 diaries in larger markets and
one diary in smaller markets. For inclusion in
the Radio Market Report, a station must re-
ceive mentions in 10 metro diaries, along with
a0.5 metro cume rating and a 0.05 metro AQH
rating 12+.

To assign credit to satellite radio channels,
Arbitron will allocate a unique set of unused
“call letters” to each particular channel. As
explained by the ratings company, each XM
channel will receive Arbitron-prescribed call
letters that will begin with the characters
“CX.” The call letters for Sirius channels inan
Arbitron report will begin with the characters
“CS.” A cross-reference guide linking the call
letters to the appropriate satellite channels will
be available to customers.

Crediting Internet Listening

Arbitron’s new Internet-crediting policy,
which has been discussed at several Arbitron
Advisory Council meetings over the past year,
will go into effect with the spring 2006 ratings
survey.

At the Advisory Council’'s March meetings
in Washington, DC, Arbitron Sr. VP/Market-
ing Bill Rose said that diary entries that men-
tion listening to radio over the Internet are still
rare. According to Rose, just 0.17% of diaries
contain such entries.

Beginning with the spring survey, radio sta-
tions that certify that their online streams are
a 100% simulcast of their over-the-air pro-
gramming — including commercials — will
be eligible to have their online stations” audi-
ence rolled into their over-the-air listening.
Online listening to stations that do not simul-
cast the over-the-air stations 100% will not be
credited to individual stations but will contin-
ue to count toward Arbitron’s persons-using-
radio estimates.

Rose added that Arbitron is working to-
ward reporting less-than-100% online-simul-
cast stations, starting with the fall 2007 sur-
vey, provided these stations meet Arbitron’s
minimum reporting standards.

At the March meetings, Advisory Council
members said they were concerned that listen-
ing to most online simulcasts of over-the-air
stations will “disappear” until Arbitron can
make the simulcasts available in local market
reports. But Arbitron explained to the council
that the company’s policy was created based on
feedback from the council in earlier meetings to
ensure radio’s accountability to advertisers.

Additionally, Arbitron explained that the
policy will help prevent crediting an over-the-
air station with listening when content heard
online is different from that heard over the air.

Arbitron said that until it can report less-
than-100% simulcast stations, it will make a
report available for subscribers — after the
survey has been delivered for all markets —
showing the percentage of diaries that have
Internet listening for a given station and the
number of quarter-hours of Internet listening.

The Advisory Council was less than satis-
fied with Arbitron’s implementation schedule:
It urged Arbitron to accelerate the reporting
of non-100%-simulcast Internet stations soon-
er than fall 2007, if possible.

Out-0f-Market Internet Credit

Arbitron will give radio stations that stream
100% of their programming on the Internet
diary credit in any given market where the
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station’s audio stream meets minimum report-
ing standards. For example, if enough people
listen to WDST/Woodstock, NY’s audio
stream in Los Angeles, WDST will appear in
the Los Angeles ratings, as a “below the line”
station, since L.A. is not its home market.

Arbitron VP/Communications Thom
Mocarsky once again stresses that only
streams that provide 100% of an over-the-air
station’s programming — including commer-
cials — will be considered. He says, “Youdon't
want to credit listening that an advertiser can’t
buy.”

Therefore, Mocarsky says, a very small
number of radio stations” audio streams may
show up in out-of-market diaries, as a majori-
ty of radio-station audio streams sub out local
commercials because of digital rights issues.

However, in a case like WDST’s, where the
station streams all of its commercials, a com-
mercial station’s audio stream is eligible to be
listed in the Radio Market Report if it has met
all the minimum reporting standards for the
metro (or, if applicable, for the DMA) among
persons 12+.

Internet Radio Stations

While there is more than one service out
there measuring audience to Internet radio
stations, the comScore Arbitron Online Radio
Ratings service is perhaps the most widely
viewed for those in the technology realm.

The comScore Arbitron ratings are based on
a subset of approximately 200,000 U.S. partic-
ipants in comScore’s global consumer panel.
ComScore passively and continuously cap-
tures the online behavior of these panelists,
including online-radio listening behavior.

Networks that subscribe to the comScore
Arbitron service receive average-quarter-hour
and cume audience estimates for 38 demo-
graphics and 15 standard broadcast dayparts.
Each month Arbitron publishes the average
weekly audience for persons 12+, Monday-
Friday 6am-7pm and Monday-Sunday 6am-
midnight on its website.

Single stations aren’t reported widely in the
comScore Arbitron service. Rather, a particu-
lar network receives total cume and AQH fig-
ures. In February the top online network 12+
in terms of average weekly audience was Ya-
hoo! Music/Launchcast, with weekday cume
of 1.4 million persons and weekday AQH of
383,900.

The AOL Radio Network enjoyed weekday
cume of 1.1 million persons and weekday
AQH of 380,300. In third place was the Clear
Channel Online Music and Radio network,
with weekday cume of 861,500 persons and
weekday AQH of 138,400. Other online net-
works include Live365, ESPN Radio and MSN
Radio/WindowsMedia.com.

Limited Details On HD2 Reporting

In regard to HD2 multichannel options, the
Arbitron Advisory Council at its March meet-
ings sought an update on the reporting of HD
Radio. Arbitron responded that HD Radio sta-
tions meeting minimal reporting standards are
scheduled to be reported following the fall
2007 survey.

According to Mocarsky, ratings for HD2
stations will be based on the particular deliv-
ery-neutral ratings system Arbitron decides to
use with diarykeepers and with individuals
in Houston carrying Portable People Meters.

Questions or requests for additional information
regarding Arbitron’s satellite radio diary-credit
policy may be directed to John Budosh at 410-312-
8722 or john budosh@arbitron.com.

Management Hotline
By Irwin Pollack

On a recent consulting trip to Texas, | learned that people who live
the life of the rich and famous — without any real wealth — are re-
ferred to as “big hat, not cattle.” T

Take notice of both the under-spenders and the prospects you
are calling on. Do they have both the ability and decisionmak-
ing power to commit to you and vour ideas for the long run, or
are they “big hat, not cattle”?

Here’s some advice on how you can win through the end of
2006: First, make it one of your biggest priorities to aggressively
network with the most-targetec prospects in your marketplace.
- Who's investing in the newspaper every week, but not on your
stations? Who's a big sponsor of the local network news?

These prospects clearly have money, they want to grow their
business, and somebody made the decision to commit to a long-term market-
ing campaign. Why can’t you make a compelling presentation to them? Give
up the time you are spending with less promising clients and focus on those
who are better targets.
| Another important skill is learning how to “fire” unqualified advertisers who
;‘, just may not make sense for you tc be calling on. Think of David Letterman as

he dismisses a guest on his show. He simply stands up, looks the guest in the
eye, shakes their hand and says, “Thank you for stopping by! Good luck with
your project.”

Do yourself a favor: Don't just blow off those who don’t have the money or
ability to work with you. If you have clients who are really unqualified, find a
way to arrange for them to meet with another, less experienced rep at your sta-
tion. Make the proper introduction, explain the benefits of their working together,
and wish both of them good luck as they grow together.

Irwin Pollack

Irwin Pollack can be reached at 888-RADIO-50 or via his website, at www.irwinpoliack.
com.

Salespeople On The Move

« WBTS (The Beat)/Atlanta GSM Karen Cerulli shifts to Cox Radio AC clustermate
WSB-FM (B98.5) for similar duties. She succeeds Rusty Roberts, who exited in Janu-
ary. interim B98.5 GSM Francisco Luciano retains his LSM duties.

Succeeding Cerulli as GSM for The Beat is Phil Brouillette, who was previously GSM
for Susquehanna (now Cumulus Media Partners) Talk KLIF/Dallas.

« Christy Flynn is appointed VP/New Business Development for Lotus Entravision
Reps. She previously served as LER's VP/West Coast Director, Sales, overseeing the
Los Angeles office.

» Global Traffic Networks appoints Ivan Shulman Exec. VP/Director of Internation-
al Sales. Shulman, who relinquishes his position on the company board of directors
to focus on overseeing Global Traffic Networks' sales and marketing efforts, was pre-
viously Sr. VP/Sales for Metro Networks and before that held several senior-level roles
at Westwood One.

« D.J. Williams is appointed Director/Client Services for Clear
Channel Radio’s Creative Services Group, based in Atlanta. Williams
has spent the last five years as President of the Jetset Media Work-
shop.

« Former KDBN/Dallas GSM K. Todd Storch and ex-Susquehan-
na Radio/Dallas Group Director/Sales Matt Sunshine join the Cen-
ter for Sales Strategy as senior consultants. CSS is a consulting and
training firm specializing in the needs of media, advertising and
marketing sales organizations.

 Michael Oringer takes on a new role, as Sr. VP/GSM of the Alti-
tude Group, CBS Radio’s integrated marketing division. He'll also have oversight of
CBS Radio's digita-media sales, including all Internet properties and streaming and
podcasting efforts. Oringer previously spent 15 years with Coca-Cola North America,
most recently as Director/Marketing, Northeast Region.
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Study: On-Demand
Media Is Booming

Consumers are taking more control,

say Arbitron, Edison

Arbitron and Edison Media Research on May 17 released
“Internet and Multimedia 2006: On-Demand Media Ex-
plodes,” the latest in a series of joint studies on Internet and
multimedia usage that dates back to 1998. Like last year’s
“Internet and Multimedia 2005: The On-Demand Media Con-
sumer” survey, this report focuses on consumers taking con-
trol of their entertainment choices.

The new survey is based on a sample
of 1,925 people ages 12 and up, most of
whom were fall 2005 Arbitron diarykeep-
ers. A small number of respondents were
selected by random-digit dialing in areas
where a sample of diarykeepers was not
available. Interviews were conducted be-
tween Jan. 13 and Feb. 12.

Setting The Scale

For this report, Arbitron and Edison up-
dated a scale they designed for last year’s
survey ranking consumers by their use of
and attitudes toward on-demand media.

The purpose of the scale, say the re-
searchers, is “to determine the demograph-
ic groups that are most invested in the new
on-demand options and to provide insight
into developing marketing plans that ac-
commodate their shifting media habits.”

The scale is based on 16 criteria, includ-
ing ownership of an on-demand device,
like a TiVo or other digital video recorder
or an iPod or other portable media player;
having watched video on demand in the
past month; ownership of 20 or more
DVDs; ownership of a portable DVD play-
er; ownership of a handheld wireless In-
ternet device like a BlackBerry; being the
first among one’s family or friends to try
new products and services; and spending
seven or more hours per week on the In-
ternet.

The on-demand scale divides consum-
ers into five categories, from “heavy,” for
consumers who own multiple on-demand
devices; through “medium,” for those who
demonstrate some on-demand behavior
but don’t necessarily own any devices;
“light” and “very light,” for those who ex-
hibit only a few on-demand behaviors; and
“none,” for those who don't use any on-
demand media.

In last year’s study 11% of respondents
qualified as heavy on-demand media us-
ers, but this year the number surged to
21%. Twenty-six percent were medium
users, up from 24% in 2005; 26% were light
users, down from 27% last year; 14% were
very light users, down from 21%,; and 14%
use no on-demand media, down from 17%
in “05.

Say Arbitron and Edison, “It stands to
reason that those in higher-income house-
holds are more able to afford on-demand
media devices such as TiVo/DVRs and por-

table audio-video players,” and, indeed,
affluent Americans are far more likely to fall
into the category of heavy on-demand me-
dia users.

Forty percent of heavy on-demand users
have a household income of $100,000 or
more, compared to 21% of the general 12+
population, and 29% of medium on-de-
mand users are in the $100,000-plus brack-
et, compared to 26% of Americans 12+.

Can It Be Love?

Getting down to specific devices and
technologies, 25% of Americans have sat-
ellite TV, 24% own a portable DVD player,
19% have a high-definition TV, 18% have
used a TiVo or other DVR, 14% have
watched video on demand in the last
month, 14% own a portable MP3 player
other than an iPod, 11% own an iPod, and
4% own a BlackBerry or other handheld
wireless e-mail device.

Eighty-one percent of
Americans now have
Internet access at any
location, including home,
work, school or a public
library.

When respondents were asked how they
feel about their devices, the iPod garnered
the most affection, with 45% of iPod own-
ers saying they “love” using the device.
Broadband Internet access was close be-
hind, with 41% of respondents declaring
their love, while 34% love HDTV, 33% love
their satellite radio, and 32% love a TiVo
or other DVR.

Portable MP3 players other than iPods
have the love of 25% of owners, while
BlackBerrys are loved by 21% of users, tied
with AM and FM radio. Cable TV inspires
the affection of 20% of users, pay channels
like HBO or Showtime have a place in the

KX TECHNOLOGY

BRIDA CONNOLLY

bconnolly@radioandrecords.com

hearts of 16% of users, and 13% love to use
video on demand. Internet radio is loved
by 13% of users, and Internet video is loved
by just 8% of those who use it.
Respondents were also asked about the
impact of various devices and technologies
on their lives, and cell phones led the way,
with 38% of respondents saying a mobile
phone has had a “bigimpact” on their lives.
AM and FM radio were credited with a big
impact by 24% of respondents, broadband
access made a big impact for 20%, and
DVDs have made a big impact for 18%.

Computers & The Internet

Arbitron and Edison found that 77% of
respondents have a home computer, and
32% of respondents have more than one
working computer. Thirteen percent of re-
spondents have three or more working
computers in their homes.

Eighty-one percent of Americans now
have Internet access at any location, includ-
ing home, work, school or a public library.
Seventy-one percent can go online from
home, while 34% have access to the Inter-
net from work.

Seventy-two percent of respondents had
used the Internet in the past month, and
67% had used the ‘Net within the past
week. Those who had Internet access re-
ported that they spent an average of 10
hours, 31 minutes online in the past week.

Broadband access at home continues to
grow, with 58% of those who have Inter-
net access at home using either cable or a
DSL hookup, compared to 38% who use
dialup service.

That’s a significant change from last
year’s survey, when broadband and dial-
up tied at 48% of home Internet users.
Twenty-five percent of those still using
dialup as of this year’s survey said they
plan to get high-speed Internet service
within the next 12 months.

Is all that online time affecting how
Americans use other media? Thirty-three
percent of online consumers say they’re
spending less time with television because
of the time they spend online, while 30%
are spending less time with newspapers,
30% are spending less time with maga-
zines, and 19% are spending less time with
radio.

iPod Ownership Up

Ina multitasking note, 25% of those with
home Internet access say they “frequent-
ly” use the Internet while watching a TV
in the same room.

When asked the question “Suppose
from this moment on, you were given the
following two choices: either you could
never watch television again or you could
never access the Internet again. Which
would you be more willing to eliminate
from your life?” 40% would keep the ‘Net
and do without TV, while 59% would hang
on to their television sets.

The last time the question was asked, in
2001, 26% of respondents said they’d keep
Internet access while 72% decided in favor
of TV.

The number of iPod owners has nearly
doubled since the last survey, from 6% to
11% of respondents, and the number of
iPod owners among 12-17-year-olds is up
from 10% in 2005 to 22%. Among all re-
spondents, ownership of any type of MP3
player, iPod or non-iPod, rose to 22%, up
from 14% in 2005.

www.americanradiohistorv.com

Looking at who's buying digital music,
the study found that 24% of 12-17-year-olds
have purchased music online, along with
21% of 18-24s, 20% of 25-34s, 16% of 35-44s,
3% of 55-64s and 1% of those 65 and older.

Thirty-three percent of weekly Internet
radio users have bought music online, com-
pared to 13% of the overall sample, 23% of
satellite radio subscribers, 32% of those who
have ever listened to a podcast and 18% of
those who are interested in HD Radio.

Twenty-three percent of
Sirius subscnibers
surveyed said they
acquired the service
specifically to listen to
Howard Stern.

What About Digital Audio?

Arbitron and Edison released much of the
data on various forms of digital audio en-
tertainment featured in the “Internet and
Multimedia 2006 survey in an April report
called “The Infinite Dial: Radio’s Digital
Platform” (R&R 4/21). Here are some quick
highlights from that part of the survey.

* An estimated 52 million Americans
have listened to Internet radio in the last
month. Internet radio includes both ‘Net-
only offerings and online simulcasts of over-
the-air AM and FM programming.

e Twelve percent of Americans age 12+
have listened to Internet radio in the past
week, up from 8% in 2005.

¢ Nineteen percent of Internet users have
ever listened online to their most-listened-
to AM or FM radio station. Say Arbitron and
Edison, “While this number is a record high,
up from 15% the previous year, it shows the
continued lack of usage of Internet stream-
ing as a way to increase a station’s reach.”

¢ Eighty-two percent of those who don't
subscribe to XM Satellite Radio or Sirius
Satellite Radio described themselves as “not
at all likely” to subscribe in the next 12
months. Four percent of nonsubscribers
said they’re “very likely” to subscribe, while
14% said they are “somewhat likely” to be-
come XM or Sirius customers.

¢ Twenty-three percent of Sirius subscrib-
ers surveyed said they acquired the service
specifically to listen to Howard Stern.

¢ Americans are still confused about ex-
actly what a podcast is, but when given a
detailed description, 11% of respondents
said they’ve ever listened to an audio pod-
cast. That, the researchers say, translates to
about 27 million Americans.

¢ When read a description of HD Radio,
8% of respondents said they were “very in-
terested” in the service, while 27% were
“somewhat” interested. Among satellite
radio subscribers, 10% were very interest-
ed in HD Radio and 33% were somewhat
interested.

¢ Seventy-seven percent of respondents
said they expect to continue to listen to as
much AM and FM radio as they do now,
despite advances in technology.

May 26, 2006 Radio & Records ® 17


www.americanradiohistory.com

Caller Nine Scores One Massively Trashed RV

|
jWith almost every human in America glued to this week’s
two-night American Idol finale, many radio stations smartly chose
to tie in promotionally with this mega-huge pop culture event
— some a little more obsessively than others. Case in point: WAJl
(Majic 95.1)/Ft. Wayne, IN morning guys Dirk and Andy drove
from Indiana to Hollywood in style as part of the station's “RV

Idol” promotion. Yup, it’s as classy as you imagined it would be. |
PD Barb Richards, who wisely stayed home, explains: “As long '
as I've known Dirk he’s wanted to do an RV show. Fleetwood
RVs are manufactured in Decatur, about 20 minutes south of us, l
and they were nice enough to ‘loan’ us a $200,000 RV to drive
to Hollywood, and we figured a trip to American Idol was a great
excuse.”

Monday's show was live from Amarillo, TX, where the boys
failed in their first road challenge. “Neither one could eat the
72-ounce steak,” Richards tells ST. Tuesday’s show was from

Las Vegas, where Smash Mouth’s Steve Harwell announced the

band would be playing Ft. Wayne on July 29. Everyone seemed
pleased. |

Once in LA, Mdjic in the
Moming broadcast live from
Canter’s Deli vemmry earty
Wednesday and Thursday:
We're talking 2:30-6am.
Richards then revealed that
the use of the RV was con-
tingent on several irondad
rules of “RV Club™: “The
first rule is, ‘No number two in the RV!" The second rule: ‘Follow

rule number one!”

Police artist sketch of crime scene.

Pirates Of Long Island Sound

Cox Classic Rocker WBAB/Massau-Suffolk, stili smarting from
the recent controversy generated when its morning show aired
the questionably tasteful “Wetback Steakhouse” commercial I
parody, now has another racial issue to deal with: The station
claims its signal was momentarily hijacked at 7:15am on May 17,
when Pink Floyd’s “Hey You” was interrupted by a country-sound-
ing song containing numerous “n-word” blasts, references to kill-
ing African Americans and an offensive reference to Martin Luther
King Jr.

According to the story on the front page of Newsday, several
seconds of dead air followed the offensive mystery song before
“stunned” morning hosts Roger Luce and John “JP”’ Parise
returned to the air. “I'd like to find out who did it,” WBAB PD
John Olsen told the paper. “'m not happy about it.” The theory |
is that someone using an illegal transmitter and a small antenna
somehow tapped in to WBAB's signal somewhere between the
STL dish on the building and the tower some six miles away.

“You have to be technologically pretty

proficient in order to know how to do
it,” Olsen said. “The equipment is |/
probably readily available, and if you
know how to put the equipment to-
gether ... then if's something that’s

possible.” Olsen says a similar incident

occurred with the same song about e B Lo
Police artist sketch of
‘pirate.”

two weeks ago, down the hall at
WBAB clustermate WBLI.

R&R has been advised by officials at the FCC that they can-
not confirm or deny any investigation of the incident.
18 @ Radio & Records May 26, 2006

Takes Balls (And Strikes) To Hire Epstein

Entercom Active Rocker WAAF/Boston is taking full promo-
tional advantage of a well-known local resource — namely, Theo
Epstein, GM of your 2004 World Champion™ (sorry, Mark
Edwards) Boston Red Sox, who happens to be a rabid rock music
fan. Epstein will do his own biweekly segment, “State of the Na-
tion,” on The Hill-Man Morning Show for the rest of the baseball
season. “Theo is an intriguing guy not only to baseball fans, but
also to non-avid sports fans because of his eclectic interests, his
sense of humor and his fascinating ‘boy genius’ status in the com-
munity,” PD Ron Valeri says. “Theo’s also a perfect fit for The
Hill-Man Morning Show because our guys can scoop the chicks

that he passes on.”

The Programming Dept.

¢ Cameron Gray, longtime OM of WJFK (106.7 Free FM)/
Washington, has exited, but don't fret about his future. Gray will

| reportedly be the latest playa on the DC hit list to join Bennett
| Zier and crew across the street at Red Zebra Broadcasting.

| Meanwhile, former Clear Channel/DC Regional VP/Programming

Jeff Wyatt remains quietly dormant, reportedly waiting out his
noncompete with Clear Channel before being reunited with his
former boss Zier at Red Zebra. Allegedly.

¢ A man with a name that’s fun to say, Joe Bonadonna, is
named PD of XM Classic Rock channels Big Tracks and Top
Tracks. Bonadonna is best known for his programming stint at
WMMR/Philadelphia, as well as his most recent stop, KDKB and
KSLX/Phoenix. “I'm very excited to be going to XM — it’s the
next step in our medium,” Bonadonna telis ST. “I'm thrilled to
be working with peopie like Jon Zellner and George Taylor Mor-
ris. It's a great opportunity.”

¢ Clear Channel/Macon, GA OM Erich West will finally re-
alize his lifelong dream to live and work in Alabama as he scores
a sweet transfer to the company’s cluster in his hometown of
Huntsville, home of AC WQRY, Classic Rock WTAK, Country
WDRM and Talk twins WBHP & WHOS. He will replace Todd
Berry, who was recently named PD of Country WDXB (The
Bull)/Birmingham. West tells ST, “They've got a great cluster in
Huntsville, and Todd has it running so smoothly that I'll prob-
ably be able to stay home and just phone in every couple days
to make sure things are OK.”

¢ KZZP/Phoenix mixmeister Greg “D] Greggy D"
D’Angelo scores MD/Mix Show Coordinator stripes from PD
Mark Medina in a bar mitzvah-like ceremony. He replaces Chino,

| who left in January for mornings at:XHTZ (Z90)/San Diego.

* Mel McKay, former Asst. PD/MD/afternoon co-hostess at
Clear Channel Hot AC KMY1/San Diego, is locked, loaded (not
literally) and ready to kick ass for [your company here]. Speak
with her today at 858-245-6745 or melmckay@san.rr.com.

* WKSI/Winchester, VA welcomes Jojo as MD/afternoon jock.
What's so momentous about Jojo’s arrival is that he replaces a
formerly voicetracked shift, which, most jocks agree, is totally
awesome. This gig marks Jojo's first major foray outside the se-
cure borders of Pennsylvania: He used to work at WIOQ/Phila-
delphia; WVRT/Williamsport, PA; WBHT/Wilkes Barre; and
WHKF/Harrisburg.

Label Love

After nearly |0 years with Reprise Records, Sr. VP/Promo-

tion Phil Costello has announced his resignation. Costello is

www.americanradiohistorv.com

expected to keep his promotion and A&R
chops up, as he will more than likely land
at a prominent L.A. artist-management

firm. More details soon.

} Jock-0-Rama

| * The deal is finally done to bring the | 4t ;
I Premiere-syndicated Steve Harvey Morning  Get it? ‘Costello’?
| Show back to Los Angeles, on Magic

Broadcasting/Styles Partners’ KDAY & KDAI/Los Angeles, start-
ing May 30. The move will pit Harvey head-to-head against syn-
l dicated rival Tom Joyner, who will debut sometime in June on

Harvey's former L.A. stomping grounds, Radio One Urban KKBT

(100.3 The Beat).

|

\

| » New KCBS-AM and KFRC/San Francisco VP/Programming
{

{ Mike Preston has been in the building for about 20 minutes, and
l he’s already having an impact — like hiring some permanent jocks
|

ﬂ YEAR AGO

¢ Kipper McGee named PD of WLS/Chi-
cago.

* Greg Thompson promoted to Exec. VP/ |}
Promotion at Isiand Def Jam Music |

Group.
¢ J.D. Freeman named Clear Channel/ Greg
Dallas RVP. Thompson

YEARS AGO

@

¢ Lee Hansen named Station Manager/PD at KSSJ/Sacra-
mento.

* Dave Kelly named PD of WKDF/Nashville

* KOAI & KRBV/Dallas names Shawn Nunn Director/Sales.

YEARS AGO

®

* Steve Hoffman named PD of KRQR/San |
Francisco. ;

¢ Bill Pugh named PD of WMVP/Chicago.

* Angie Handa named PD at KOAZ/Phoe-
nix,

Steve
Hoffman

YEARS AGO

®

* Kevin Brown elevated to PD at KBLX/San Francisco.

* Ron Roy named COO of Great Scott Broadcasting.

¢ Dave Polyard named Director/Networks in the sales and
marketing division of AP Broadcast Services.

YEARS AGO

¢ Myron Roth promoted to President of
MCA Records.

e Jacor purchases Republic Broadcasting’s
five stations for approximately $34 million.

* Bob Benes named Operations Director
of WBCS/Milwaukee.

YEARS AGO

®

Myron Roth

+ Bernard Moody named Operations Manager for KSOL/
San Mateo, CA. _
+ Dave Armstrong named Station Manager at KWiZ/Santa
Ana, CA.
* Lana Mercogliano promoted to Retail Sales Manager at
| WNBC/New York.

YEARS AGDO

* Ron Dennington named PD of WJAR/Providence.
* WRNO/New Orleans names Tom Owens PD.
 Lance Carson named PD of WWUN/Jackson, MS.

®

—_—
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for KFRC: Say hello to the legendary jojo “Cookin’ Kincaid
(ex-KRTH/Los Angeles), who takes over afternoons, and Katie
Mason of hallway-mate KLLC (Alice@97.3), who assumes nights.
“With the addition of Jojo, Katie and Brian James on our imaging,
we're already putting KFRC back on the map,” Preston tells ST.
These new jocks replace the temporary and fill-in personalities
KFRC has used since it morphed from Oldies to Classic Hits last
September.

* Mathew Blades, last heard in mornings at the late WWZZ/

Washington, has resurfaced in Denver as the new afternoon per-

sonality on CBS Radio’s unique Country outlet KWLI (Willie
92.5). This is Blades’ first foray into Country. He used to work
at KMXV/Kansas City and hosted the nationally syndicated show

Music’s New Generation. Blades hits the air June 5, along with

new midday jock Tad Swenson, and Joyce Jefferson covers 7-
midnight.

* Cox Alternative WDYL (Y101)/Richmond welcomes new
morning guy Brian “Sludge” Haddad. If the name “Sludge”
sounds eerily familiar, it's because he previously spent some qual-
ity time in Chicago at WKQX (Q101) and WZZN (The Zone).
Sludge, who starts June 5, replaces Charlie Padgett, who exited
last fall.

* The syndicated Lex & Terry have gone buh-bye from Ra-
dio One Alternative WLRS/Louisville. PD Annrae Fitzgerald con-
firmed the guys were gone as of May 15. The station is currently

rolling jockless in morning drive, using only music and imaging.

* PD jeff McHugh shares some fab news from the Almost

Great White Northwest, Portland, OR, home of Entercom Hot

AC KRSK (which, if you stare directly at the letters, doesn't come
even remotely close to spelling “The Buzz,” but why spoil the
buzz): Night jock Matt Wilcox will now have to wake up around

the time he used to stumble home as he’s the newly named Pro-
ducer of the Nelson & Terry morning show. McHugh says, “Matt
will also continue to voice our evening show through the magic
of a mysterious process known as ‘voicetracking.”

* WJHM (102 Jamz)/Orlando PD Stevie DeMann welcomes
new night personality Kaye Dunaway, who gets the big call up,
er, down, from Columbus, GA, where she was Asst. PD/mix
show DJ on WBFA (101.3 The Beat). Kaye replaces Jay Love,
who recently moved to mornings. But wait! There’s more! Af-
ter a six-year hiatus 102 Jamz is resurrecting its nightly slow jams
show, hosted by Bruce B-Box, who was part of the original
Jamz airstaff when the station debuted in 1988. The Love Zone,

which returns June 4, will be heard Sundays through Thursdays |
from | 1 pm-lam. Bruce crosses the street from WCFB, where
he hosted The Quiet Storm. |
* Superadio-syndicated afternoon show The Wendy Williams
Experience is new to, well, afternoons at Radio One Urban AC
WQNC (Q92.7)/Charlotte. Current afternoon talent Jewel

TELEVISION

TOP 10 SHOWS

Total Audience
(110.2 million households)

May 15-21
Aduits 18-49

1 American Idol (Tuesday) 1 American Idol (Tuesday)
2 American Idol (Wednesday) 2 American Idol (Wednesday)
3 CSl 3 Desperale Housewives

4 Desperate Housewives (lie) Grey's Anatomy (Monday)
5 Grey's Anatomy (Monday) | 5 House

& House & Will & Grace

7 Without A Trace 7 csl

& Will & Grace & ER.

9 CSI: Miami 9 Lpst

10 E.R. 10 Without A Trace

Source: Nielsen Media Research

Carter remains aboard for now while she examines several in-

teresting options.

* James (Not “Jimmy”’) Steele, currently doing weekends
at Alternative WPBZ/West Palm Beach, is inked for afternoons
at Sinclair CHR/Pop WZNR (The New Zone@ 106- 1)/Norfolk.

The shift has been available since Haze got the call last month

from Clear Channel’s KSLZ/St. Louis. Steele previously spent
some quality time as night jock/Production Director at WGBT/ |
Greensboro.

* Phoenix phave MG, who anchored MG’s Morning Madhouse

on KKFR/Phoenix for two years before leaving last November,

has resurfaced in afternoons across the street at Latin Urban

KVIB (Club 95), effective June |. He replaces James Rivas, the

“Manic Hispanic,” who has left la casa.

* Dj Lace is new to nights at Buckley CHR/Rhythmic KSEQ
(Q97)/Visalia-Fresno. Mr. Lace was most recently a part-timer
at KBMB (103.5 The Bomb)/Sacramento — the very same sta-
tion KSEQ OM/PD Tommy Del Rio programmed before rejoin-
ing Q97 (Co-inky-dink? We think not).

* Nick Scott is the new midday talent at Bristol CHR/Pop
WVSR (Electric 102.7)/Charleston, WV. Scott is best known for
his years in Cincinnati, where he worked at Cumulus (formerly
Susquehanna) AC WRRM, CBS Radio Hot AC WKRQ and
Braden Country WPFB.

News/Talk/Sports Topics

* With Katie Couric preparing to make her much-hyped tran-
sition from Today to anchor of the CBS Evening News, ABC an-

AL A

day in response: Good Morning America | b .

nounced its own chess move yester- i

al Ei:
host/part-time superhero Charlie
Gibson (pictured) will become the
solo anchor of ABC World News Tonight
effective May 29, effectively beating

CHARLESGBsON

n

Couric to the air. Current World News |4

Tonight co-anchor Elizabeth Vargas [2

will return to hosting 20/20 after re-

et i VR —

turning from maternity leave. No Saving the world — again

word yet on what is to become of — for ABC
Vargas’ former on-air partner, Bob
Woodward, still recuperating from head injuries he received Jan.

29 while on assignment in Iraq.

BOX OFFICE TOTALS
May 19-21

Title (Distributor) $ Weekend $ To Date

1 The Da Vinci Code (Sony)* $77.07 $77.07
2 Over The Hedge (Paramount)* $38.45 $3845 |

3 Mission: Impossible 3 (Paramount)  $11.34 $103.53

4 Poseidon (WB) $9.22 $36.80

5 RV (Sony) $5.00 $50.32

6 See No Evil (Lions Gate)* $4.58 $4.58

7 Just My Luck (Fox) $3.38 $10.46

8 An American Haunting (Freestyle) $1.47 $1343

9 United 93 (Universal) $1.40 $28.25

10 Akeelah & The Bee (Lions Gate) $1.00 $15.72

“First week in release. Al figures in milfions. [
Source: Nielsen EDI

COMING ATTRACTIONS: This week’s openers include
An Inconvenient Truth, Al Gore's documentary on global |
warning that features a main-title song performed by Mel-
issa Etheridge.
— Julie Gidlow
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Gibson began his broadcast career as News Director at
Princeton University's WPRB-FM and also did radio at WMAL/
Washington and WLVA/Lynchburg, VA.

* After less than four months as PD of Greater Media Sports
WPEN/Philadelphia, Jason Barrett exits and is reportedly
headed to St. Louis for family reasons. Look for him to announce

a new programming gig at a station there TBA.

Baby Poop

Congrats to Danny Ocean, VP & Director/Operations for
Radio Direct Response and RDR Promotions, and his wife,
Helene (who did most of the heavy lifting), on the birth of
daughter Emily Taylor Rubin on May [4. “It's the Mother’s Day
gift that keeps on giving,” Ocean tells ST. Young ETR, who
weighed in at 7 Ibs., 5 oz., joins a brood that includes 5-year-

old twins Jacob and Alysa.

Danger: Cake On Fire!

* ST sends our congrats to Gateway City broadcasting iron
man john “The U-Man” Ulett, who just celebrated his 30th
year as an air personality on Emmis Classic Rocker KSHE/St. Louis.
Not only does Ulett do 9am- I pm on KSHE, he also finds the time
to do mornings on Classic Hits clustermate KIHT (K-Hits 96). Said
VP/Director of Programming Rick Balis of The U-Man, “it’s highly
unlikely that a broadcaster has ever accomplished such a feat be-
fore at any radio station in the world. If it has been done, it is in-
deed rare.” Speaking of rare, Balis later had a steak for lunch.

* Congrats to John Tesh, Affiliate Relations Pit Buli Scotty
Meyers and everyone who owns a radio on the ridiculous suc-
cess of the daily syndicated John Tesh Radio Show: Music & Intel-
ligence for Your Life, which celebrates its third anniversary on the
air this month. In less than three years the show has signed up
over 230 affiliates, both nationally and internationally — “in 10
different formats!” Meyers shrieks, mostly because he's geneti-

cally incapable of taking no for an answer.

So Long, Long John

Beatles expert Long John Wade, famous for his time at the
late, great WFIL/Philadelphia, died of heart failure May |7 at his
retirement home on Cape Cod, MA. He was 66. Wade, who
accompanied The Beatles during their first visit to America in
1964, filed live reports with his brother, Don Wade, on WDRC/
Hartford. He later developed personal friendships with each of
the Fab Four. In fact, John Lennon invited Wade to join him and
Yoko Ono for their infamous “bed-in” at the Queen Elizabeth
Hotel in Montreal in May 1969.

F T

; ] % e
S [ A s

The WFIL crew back in the day, clockwise, from top left: Long John
Wade, Jim Nettleton, Jay Cook, George Michael (of Sports Machine
fame), Dave Parks and Dr. Don Rose.
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THE INDUSTRY'’S NO. 1 RETAIL CHART May 26, 2006

Lw ™™ ARTIST ALBUM LABEL

1 1 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros.

- 2 VARIOUS Killa Season Soundtrack Asylum/Atlantic

3 3 ToOL 10,000 Days Volcano/Zomba Label Group
7 4 VARIOUS High School Musical Soundtrack Walr Disney
- 5 ASHLEY PARKER ANGEL Soundtrack To Your Life BlackGround/Universal Motown
6 6 RASCAL FLATTS Me And My Gang Lyric Street

- 7 RACONTEURS Broken Boy Soldiers Third Man/V2

9 8 VARIOUS Now That's What | Call Music! ury

2 9 NICK LACHEY What's Left Of Me Jive/Zomba Label Group
8 0 PEARL JAM Pearl Jam JRMG

- 1 HOOBASTANK Every Man For Himself Island/IDIMG

- 12 CHRISTINA MILIAN So Amazin' Def Soul/I0JMG

15 13 SHAKIRA Dral Fixation Volume 2 tpic

23 14 GNARLS BARKLEY St. Elsewhere Downtowny/Lava/Atlantic
20 15 RIHANNA A Girl Like Me Def Jom/I0JMG

i 16 JAMES BLUNT Back To Bedlam Custard/Atlantic

12 17 BRUCE SPRINGSTEEN We Shall Overcome: The Seeger Sessions Columbia

16 18 NEIL YOUNG Living With War FReprise

22 19 TL King Grand Hustle/Atlantic

13 20 PAUL SIMON Surprise Warner Bros.

29 21 NICKELBACK Al The Right Reasons Roadrunner/IDJME

5 22 ISLEY BROTHERS Baby Makin" Music Def SoulyDef Jam/IDJMG
21 23 CARRIE UNDERWOOD Some Hearts Arista

14 24 TIM MCGRAW Greatest Hits Volume 2 Curb

il 25 TOBY KEITH White Trash With Money Show Oog Nashville/Universal
10 26 ANDREA BOCELLI Amore Sugar/Decca

24 2 CHAMILLIONAIRE The Sound Of Revenge Universal Motowp

4 28 JAGGED EDGE Jagged Edge Sony Urban/Columbia

19 29 GODSMACK v Universal Republic

26 30 JEWEL Goodbye Alice In Wonderfand Atlantic
46 3 PANIC! AT THE DISCO A Fever You Can't Sweat Qut Fueled By Ramen

18 32 ALAN JACKSON Precious Memoaries Arista

31 33 DANIEL POWTER Daniel Powter - Warner Bros. :
39 34 PUSSYCAT DOLLS PCD A&M/Interscope

40 35 KELLY CLARKSON Breakaway RCA/RMG

45 36 FRAY How To Save A Life tpic

32 37 MICHAEL BUBLE It's Time 143/Reprise

38 38 AVANT Director Magic Johnsony/Geffen
44 39 NE-YO In My Own Words Def Jom/10MG

28 40 TAKING BACK SUNDAY Louder Now Warner Bros.

30 q MARY J. BLIGE The Breakthrough Geffen

42 42 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island/I0JMG

4 43 KT TUNSTALL Eye To The Telescope Relentless/Virgin

35 44 MARK KNOPFLER & EMMYLOU HARRIS All The Roadrunning Nonesuch/Warner Bros.
48 45 JACK JOHNSON & FRIENDS Curious George Soundtrack Brushfire/Universal Republic
36 46 G0O GOO DOLLS Let Love In Warner Bros.

- 47 BLUE OCTOBER Foiled Universal Motown

47 48 SEAN PAUL Trinity VP/Adlantic

43 49 KEITH URBAN Be Here Lapitol

49 50 ALL-AMERICAN REJECTS Move Along Interscope

POWERINDEX CHANGE
156,278 -66%
113,935 -
80,730 -49%

79,678 8%
74,643 -
63,366 -39%
61,845 =
58,637 -23%
57,756 -66%
53,489 37%
51,306 -
50,783 —
48,758 AT%
44,305 9%
43,381 -15%
41,378 a1%
41,224 -39%
39,606 -28%
39,455 21%
37,335 -42%
36,854 2%
36,416 -66%
35,588 -29%
34,362 -46%
33,641 3%
33,01 56%
32,688 2%
32,630 -12%
+32,564 -38%
29,875 -32%
29,472 - 0%
28,537 -46%
21,670 31%
27,368 -18%
26,879 -20%
26,871 9%
26,739 -32%
26,314 -22%
25,482 AT%
24,971 a1%
24,333 -39%
23,861 -26%
23,569 -27%
22,531 -36%
22,31 -14%
22,164 37%
21,675 =
21,654 -19%
20,635 33%
20,259 9%

© HITS Magazine Inc.

<1/j] ALBUMS

B

Red Hot In The Black

They re still on higher ground on the
charts.

The Red Hot Chili Peppers retain enough
sizzle to return to the No. 1 slot on this week’s
HITS Top 30, with a total of 156,000.

That's more than = =
enough to beat back the | #
chart's biggest debut, | 8
Asylum/Atlantic’s
original soundtrack to
the direct-to-DVD re-
lease Killa Season, fea-

top rapper

Red Hot Chili
Peppers

turing

Cam’ron. The ST bows S
at No. 2 with 113,000 in
sales, giving WMG the
top two slots.

Blackground/Uni- [
versal Motown's boy
band/reality-TV grad
Ashley Parker Angel
is the other newcomer
to the top five, debuting at No. 5 behind Volca-
no/Zomba Label Group’s Tool (No. 3) and
Walt Disney Records’ High School Musical (No.
4).

The Raconteurs

White Stripes ruler Jack White and singer-
songwriter pal Brendan Benson’s The Racon-
teurs show some real strength for their V2 al-
bum, debuting at No. 7 with 62,000 in sales, just

behind Lyric Street’s Rascal Flatts (No. 6) and
ahead of UTV's Now 21 (No. 8). Jive/ZLG's
Nick Lachey (No. 9) and J Records’ Pearl Jam
(No. 10) round out the top 10.

Other chart newcomers include Island/ID-
JMG'’s Hoobastank (No. 11) and Def Jam/ID-
JMG'’s Christina Milian (No. 12), while Univer-
sal’s Blue October re-enter at No. 47 on the
heels of radio airplay for “Hate Me.”

Several albums show upward chart mobility,
including Downtown/Atlantic’s Gnarls Barkley
(No. 23-14), Def Jam/IDJMG’s Rihanna (No. 20-
15, on the strength of the hit single “5.0.5."), Roa-
drunner/IDJMG’s Nickelback (No. 29-21), Fu-
eled by Ramen’s Panic! At The Disco (No. 46-
31) and Epic’s The Fray (No. 45-36). -

Next week: Look for Open Road/Colum-

bia’s Dixie Chicks to
reach 400,000, with
an outside shot at §
450,000, followed by &
Walt Disney Records'’
limited-edition High
School Musical (125,000~
150,000); Geffen'’s
Angels And Air-
waves, the offshoot
group of Blink-182's
Tom DeLonge (75,000-100,000); RCA’s American
Idols compilation (85,000—100,000); and Maver-
ick/WB's Wreckers, a country rock project fea-
turing Michelle Branch (65,000-70,000).

— Todd Hensley
todd.hensley@hitsmagazine.com

Ashley Parker
Angel

20 ® Radio & Records May. 26, 2006
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RR NATIONAL MUSIC

>
o=~
XM
pe”
4
SATELLITE
RADIO
Jon Zellner
Sr. VP/Programming
202-380-4040
XM Chill BPM
Luis Baro Skyy
HERBERT Those Feelings RIHANNA Unfaithful
SMADJ Aurore TALI & METH Thinking Of You
ALLURE The Loves We Lost
The Move RE The Loy
Luis Baro .
DANNY J LEWIS Ballistica Suite 62
J. PAPP & C. SPENCER Keep It Going Vic Clemens
Flight 26 VAN HUNT Character
Mike Abrams
ALL-AMERICAN REJECTS Move Along XMU
Hitlist Tobi
Mike Abrams SMALL SINS Small Sins
RED HOT CHILI PEPPERS Dani Califomia RACONTEURS Broken Boy Soldiers
CASSIE Me & You
GNARLS BARKLEY Crazy
PUSSYCAT DOLLS Buttons System
The Blend Zoltar
. THOMAS BRONZWAER Shadow World

CLEGHENS FILTERFUNK SOS (Message In A Bottle)
NICOL SPONBERG Crazy In Love
Highway 16 i
Jon Anthony The Village )
BIG & RICH 8th Of Novermber Robert Aubry Davis
GLINT BLACK Heartaches ZOE MULFORD Roadside Saints

BROOKS & DUNN Building Bridges
GARY NICHCLSON Unbroken Ground

JOHN McCUTCHEON Mighter Than The Sword
JOHN FLYNN Two Wolves
JAMES McMURTRY Childish Things

Music
CHOICE

Rob Edwards » 661-294-9000

Music. Your Cholce.™ .
Yo Mainstream Country
30 million homes David g ‘;”:fl; .
q BROOK uilding Bridges
27,000 businesses TRACE ADKINS Swing
Available on digital cable and DirecTV
Damon Williams ® 646-459-3300
Hot Country
Hit List David Felker

BROOKS & DUNN Building Bridges

Justin Prager
SARA EVANS Coalmine

SAVING JANE Happy
SEAN PAUL Give It Up To Me
TEDDY GEIGER These Walls

PAULA DEANDA /BABY BASH Doing Too Much Young & Verna

JOSH HOGE 360 David Felker

CHAMILLIONAIRE #/KRAYZIE BONE Ridin’ BROOKS & DUNN Building Bridges
Today’s Country PAT GREEN Feels Just Like It Should
John Hendricks .

BROOKS & DUNN Building Bridges Bright AC

STEVE HOLY Brand New Girlfriend Gary Thompson

JOSH TURNER Would You Go With Me JANES BLUNT High

PAT GREEN Feels Just Like It Should

Americana

John Hendricks

K.D. LANG Curious Heart Astray
BRUCE SPRINGSTEEN Pay Me My Money Down

Adult Rock & Roll

Jeff Gonzer
DEF LEPPARD Rock On

SIRIUSH

AATpLLiTE RADIO

1221 Ave. of the Americas
New York, NY 10020

Sirius Hits 1

Kid Kelly

PUSSYCAT DOLLS Buttons
SAVING JANE Happy
Octane

Jose Mangin

SYSTEM OF A DDWN Kill Rock 'n’ Roll
PEARL JAM Life Wasted

Hard Attack

Jose Mangin

DAATH Ovum
STONE SOUR 30/30-150

Left Of Center
Rich McLaughlin

FUTUREHEADS Skip To The End

KEANE s It Any Wonder

RACONTEURS Hands

ELEFANT Uh Oh Hello

MOJAVE 3 Breaking The Ice

STILLS In The Beginning

MISSION OF BURMA 2wice

BLACK HEART PROCESSION Not Just Words
SNOWGLOBE Happy

PHOENIX Long Distance Call

Faction

Jeff Regan

BOUNCING SOULS The Gold Record
The Pulse

Haneen Arafat

NEEDTOBREATHE You Are Here
KEANE Is It Any Wonder
Underground Garage

Kid Leo

HOLOGRAMS Are You Ready For It
Hip Hop Nation

Reggie Hawkins

OUTKAST Mighty O

ROOTS Don't Feet Right

YO GOTTI | Got Them

KINFOLK KIA SHINE Respect My Fresh
RAY CASH 1/SCARFACE Bumpin’ My Music

212-584-5100
Steve Blatter

Shade 45
Lil Shawn

PHARRELL f/KANYE WEST Number 1
THREE 6 MAFIA Side 2 Side

RICK ROSS Hustlin'

ROOTS Don't Feel Right

JUVENILE f/MIKE JONES Way | Be Leanin’
RICK ROSS 'm Bad

Sirius Disorder
Meg Griffin
KATIE MELUA Blues In The Night

The Coffee House

Darrin Smith

GRANT-LEE PHILLIPS Love My Way
FEIST Sacred Heart
JAMIE CULLUM My Yard

New Country
Scott Lindy

TRACE ADKINS Swing
PAT GREEN Feels Just Like It Should

Outiaw Country
Jeremy Tepper

DIXIE CHICKS Lubbock Or Leave It
BOTTLE ROCKETS Better Than Broken

Area 33

Howard Marcus

ARMIN VAN BUUREN Who |s Watching
ALLURE The Loves We Last
FILTERHEADZ Endless Summer
DARREN ROUND Calling The Light

Universo Latino
Gino Reyes

ROSARIO Ei Beso
CARLOS BAUTE Se Que Menti
MELINA LEON & LOS TRI-0 Desvelo Oe Amor

Rumbon

Gino Reyes

JEREMIAS Uno Y Uno Es Igual A Tres
LUIS FONSI Por Una Muijer

GILBERTO SANTA ROSA Locura De Amor

my
q; MUSIC
Radio

Jay Frank* 310-582-7770
John Lenac » 310-582-7773

311 Frolic Room

ALLISON MOORER Fairweather

ANA LAURA Sometimes

BROOKE VALENTINE D-Girl

BULLET FOR MY VALENTINE Tears Don't Fall
DASHBOARD CONFESSIONAL Don't Wait
ERIC BENET Where Does The Love Go

KEKE PALMER All My Girlz

LIL SCRAPPY Gangsta Gangsta

LLOYD BANKS My House

OUTKAST Mighty 0

PEARL JAM Life Wasted

PLACEBO Infra-Red

ROBIN THICKE Wanna Love You Girl
SAWYER BRDWN Keep Your Hands To Yourself
SECRET MACHINES Lightning Blue Eyes
SLEEPY BROWN f/PHARRELL & BIG BOI Margarita
SOUL ASYLUM Stand Up And Be Strong
TAMAR DAVIS Holla & Shout

STARLIGHT MINTS Inside Of Me

TIZIANO FERRO Stop! Olvidate

VOLTIO Chévere

YOUNG DRO f/T.1. Shoulder Lean

Video
Jay Frank* 310-582-7770
Colleen Quili» 310-582-7768

BUBBA SPARXXX Heat It Up

FRANZ FERDINAND Walk Away

KT TUNSTALL Suddenly | See
SANTANA /SEAN PAUL... Cry Baby Cry
PINK SPIDERS Little Razorblade

(-4
lsh)EP_
Artist/Title Total Plays
B5 Who's Afraid Of The Big Bad Wolf 75
HANNAH MONTANA Best Of Both Worlds 74
HIGH SCHOOL MUSICAL We're All In This Together 73
ALY & A.J. Rush 73
B5 Getcha Head In The Game 72
HIGH SCHOOL MUSICAL Breaking Free 72
BOWLING FOR SOUP 1985 63
NATASHA BEDINGFIELD Unwritten 60
RIHANNA SOS 44
HANNAH MONTANA Who Said 44
CRAZY FROG Axel F 34
ASHLEE SIMPSON L.O.V.E. 30
RAVEN Some Call It Magic 30
HILARY DUFF Beat Of My Heart 30
WEEZER Beverly Hills 30
BLACK EYED PEAS Let's Get It Started 29
CHRIS BROWN Yo (Excuse Me Miss) 29
JESSE McCARTNEY Beautiful Soul 29
USHER Caught Up 29
KELLY CLARKSON Walk Away 27

Playlist for week of May 14-20.

24 Hour Formats
Jon Holiday » 303-784-8700

Hot AC

Jon Holiday

NICK LACHEY What's Left Of Me
RED HOT CHILI PEPPERS Dani California

.. Country

Penny Mitchell

DIAMOND RI0 God Only Cries
WRECKERS Leave The Pieces

BROOKS & DUNN Buitding Bridges
TRENT TOMLINSON One Wing In The Fire

Aol Radio @Network

Top Alternative

Pete Schiecke

HOOBASTANK Inside Of You
LOSTPROPHETS Rooftops

Top Country

Beville Darden

PAT GREEN Feels Just Like It Should
JACK INGRAM Love You

Top Jams

Donya Floyd

JAMIE FOXX {/TWISTA DJ Play A Love Song
RIHANNA Unfaithful

SEAN PAUL Give It Up To Me
BUBBA SPARXXX Heat it Up

Top Pop

Brendan Grimaldi

RIHANNA Unfaithful

Alan Furst+ 800-494-8863
10 miflion homes 180,000 businesses

Groove Lounge
Kenki Johnson

NANKO Lucky You

ANDY CALDWELL Warrior

WAX TAILOR Ungodly Fruit

BACKINI Little Big Horn

CIBELLE Green Grass

BIG TONE f/DWELE What's Up (intimacy)
JAZMINE SULLIVAN 50's Records

COPPERSHOT f/KRS-ONE, AKBAR & KB Forgive Me
STREETS The Hardest Way To Make An Easy Living
BUCKSHOT f/PHONTE Birdz Fly The Coup

GNARLS BARKLEY The Last Time

MARIAH CAREY {/SNOOP DOGG Say Somethin’
JAH MASON Togetherness

Alternative

Dave Sloan

MATES OF STATE Fraud In The 80's
ELF POWER An Old Familiar Scene
SOUND TEAM Your Eyes Are Liars

DMX Fashion Retail

Linda Kennedy

BELLRAYS Have A Little Faith In Me
JUANA MOLINA Rio Seco

HERBERT Something Isn't Right

JAMES HUNTER Til Your Fool Comes Home
CANDI STATON His Hands

JAMIE LIDELL Multiply

PASS THE COURVOISIER veral prominent people from the smooth jazz

world gathered earlier this month at Republic in Los Angeles for a cognac
tasting to celebrate the completion of Wayman Tisdale’s latest album, Way Up.
Seen here midfestivities are (I-r) saxophonist and Rendezvous Entertainment
co-founder Dave Koz, bassist Stanley Clarke, keyboardist-producer George
Duke, Tisdale, bassist Marcus Miller and keyboardist-producer Jeff Lorber.

gospel music channel,

Jerry Williams » 770-969-7936

TURNING Out Of My Hands 17
P.0.D. Goodbye For Now 17
SUPERCHICK Anthem 16
SWITCHFOOT We Are One Tonight 16
PLUMB Cut 15
KRYSTAL MEYERS Fire 15
MICHAEL W. SMITH All In The Serve 14
BARLOWGIRL | Need You To Love Me 14
KATELYN TARVER Wonderfu! Crazy 14
FALLING UP Mooniit 13
SEAN SIMMONDS Won't It Be 13

Piaylist for the week of May 15-21.

@m

Phil Hall» 972-991-9200

ABC’s Country Coast to Coast
Dave Nicholson

PAT GREEN Feels Just Like It Should
STEVE HOLY Brand New Girlfriend

ABC’s Real Country

Richard Lee
HANK WILLIAMS JR. That's How We Do !t In Dixie

wWWWwW americanradiohistorv.com
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MUSIC TELEVISION

72 million households

PANIC! AT THE DISCO | Write Sins Not Tragedies 2

AFI Miss Murder 21
SHAKIRA Hips Don't Lie 20
MARIAH CAREY 1/SNOOP DOGG Say Somethin® 18
RED HOT CHILI PEPPERS Dani Califomia 18
JAMIE FOXX TWISTA DJ Play A Love Song 18
NICK LACHEY What's Left Of Me 18
T.1. What You Know 17
NE-YO When You're Mad 16
FALL OUT BOY A Little Less Sixteen Candies. .. 15
0A BACKWUOZ | Don't Like The Look Of It 1
FLYLEAF I'm So Sick 1
RICK ROSS Hustlin' 1
ARCTIC MONKEYS | Bet You Look Good... 10
MARY J. BLIGE Enough Cryin' 10

CHEYENNE KIMBALL Hanging On 9
TAKING BACK SUNDAY MakeDamnSure 8
RIHANNA Unfaithful 8
T.I. Why You Wanna 8
TEDDY GEIGER For You | Will (Confidence) 7

Video playlist for the week of May 15-21.

RR NATIONAL MUSIC

David Gohn
General Manager
LIL JOHN {/E-40 & SEAN PAUL Snap Yo Fingers 24
DEM FRANCHIZE BOYZ Ridin' Rims 23
CHAMILLIONAIRE #/KRAYZIE BONE Ridin' 21
ANGELS AND MIRWAVES The Adventure [l
LUPE FIASCO Kick, Push 20
AFl Miss Murder 20
TAKING BACK SUNDAY MakeDamnSure 19
DA BACKWUDZ | Don't Like The Look Of It 18
KORN Coming Undone 18
RICK ROSS Hustiin' 16
ARCTIC MONKEYS | Bet You Look Good... 14
FLYLEAF I'm So Sick 14
RED HOT CHILI PEPPERS Dani California 1
YUNG JOC It's Goin' Down H
AVENGED SEVENFOLD Beast And The Harlot 1
HIM Killing Loneliness 1"
SHAWNNA Gettin' Some 10
KELIS f/TOO SHORT Bossy 10
JUVENILE {/MIKE JONES Way | Be Leanin' 10
FIELD MOB 1/CIARA So What 9

Video playlist for the week of May 15-21.

P&ILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 CIRQUE DE SOLEIL: DELIRIUM $1,216.3
2 BONJOVI $1,086.5
3 COLOPLAY $989.0
4 KENNY CHESNEY $900.1
5 RBD $7249
6 QUEEN & PAUL RODGERS $573.1
7 RASCAL FLATTS $426.7
8 NICKELBACK $357.4
9 LARRY THE CABLE GUY $327.3
10 BLACK EYED PEAS $325.9
11 BRAD PAISLEY $304.6
12 MOTLEY CRUE $304.2
13 BOB DYLAN $254.6
14  MARTINA McBRIOE $254.6
15 KORN $251.3

Among this week's new tours:
Chris Brown
Foo Fighters
Kenny Loggins
Michael Bublé

The Racontaurs

Tha CONCERT PULSE is courtesy of
concert industry trade
publication POLLSTAR, 5§59-271-7900
or www.polistaronlina.com.
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GOLF GOLF, GOLF Vince Neil, lead singer of Motiey Crile, earlier this
month presented a check for $1 million to the T.J. Martell Foundation. The
money came from the proceeds of the Skylar Neil Memorial Golf Tournament
over the past decade. Neil created the tournament in memory of his daughter,
who died of cancer. He's seen here surrounded by some of the girls, girls, girls
from event participants Hooters, Elegant Angel, Hawaiian Tropic Bench Warmer
and RockStar Energy Drinks.
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COUNTRY MUSIC TELEVISION o E LE ws I ON
75.1 million households 38.3 miltion households i
Brian Philips, St. VP/GM e AL 1
Chris Parr, VP/Music & Talent Sarah Trahern, VP/Programming R i
N R - - k-3
ADDS ADDS i Tube Tops .~ - Tuesday,530 - ;
JAKE OWEN Yee Haw 816 & RICH 211 01 o The All-American Rejects, * Mariah Carey, Live With
lovember . . .
- Lol e iy Foo Fighters, Godsmack and Regis & Kelly (check local list-
isviiie 5 a
DIERKS BENTLEY Settle For A Slowdown 20 21 SUGARLAND Down In Mississippi {Up To No Good) Paul Rodgers are slated to per-  ings for time and channel).
TIM McGRAW When The Stars Go Blue 20 11 form from Las Vegas during the *Imogen Heap, Jay Leno.
GEORGE STRAIT Seashores Of Old Mexico 19 18 fi H 0
irst annual VHT Rock Honors, * Trey Anastasio, Conan OBr-
RASCAL FLATTS What Hurls The Mast 18 22|  |BRAD PAISLEY The World L . 2
LEANN RIMES Something’s Gotta Give 18 20 MARTINA McBRIDE Til | Can Make It On My Own which will pay homage to Kiss, en.
GARY ALLAN Life Ain't Always Beautiful 17 21 BRAD PAISLEY When | Get Where I'm Going Queen, Def Leppard and Judas * Robin Thicke, Carson Daly.
; VAN ZANT Nobod: Me What T .
CARRIE UNDERWOOD Don't Forget To... 16 20 obody Gonna Tell _e at To Do Priest — all of whom are sched-
JOE NICHOLS Size Matters (Someday) 16 14 PHIL VASSAR Last Day Of My Life s WBMUW 531
MIRANDA LAMBERT New Strings 15 19) | REBA MCENTIRE Love Needs A Hofiday uled to perform as well (Wednes- : . v
ALISON KRAUSS & UNION STATION If  Didn't... 15 11 e
idn WILLIE NELSON You Don't Know Me day, 5/31, 9pm ET/PT). « Jewel performs two songs on
FAITH HILL The Lucky One 14 18 CARRIE UNDERWOOD Don't Forget To Remember...
~« Friday, 5/26 CBS's The Young and the Rest-
BRAD PAISLEY The World 1414 CARRIE UNDERWOOD Jesus, Take The Wheel » 4 : 9
TOBY KEITH A Little Too Late 14 12 NEAL McCOY Last Of A Dying Breed ™ _ ‘ i L 8%
. *
LITTLE BIG TOWN Bring tOn Hore 148 e e T T.l., The Tonight Show With
KEITH URBAN Tonight | Wanna Cry 13 21 PINMONKEY That Train Don't Run Jay Leno (NBC, check local list-
DIXIE CHICKS Not Ready To Make Nice 13 16 BRODKS & DUNN Belicve n f 3
SUGARLAND Down In Mississippi... 1314 oaths " ings for time).
KENNY ROGERS | Can't Unlove You 109 KEL"L“Y £ ] 'oca" ’hu“"’:e Y°: * Gomez, Late Late Show With
BILLY CURRINGTON Why, Why, Why
JACK INGRAM Wherever You Are 10 8 i =
BILLY CURRINGTOR Why, Why, Why 9 14 KEITH ANDERSONK Every Time | Hear Your Name Cralg Ferguso.n (CBS’ check lo
Airpiay as monitored by Mediabase 24/7 JASON ALDEAN Why cal ||StlngS for tlme)'
between May 15-21. GEORGE STRAIT Seashores Of Old Mexico * Rocco DeLuca & The Bur-
BON JOVI w/JERNIFER NETTLES Who Says You... den, Last Call With Carson Daly
RASCAL FLATTS What Hurts The Most NBC. check | 1 listi §
\m. Information current as of May 22. ( JRELE ESlele s ULl
time).
* Flavor Flav, The Ellen DeGen- - .
75 million households Pliiz® eres Show (check local listings less (check local listings for time).
Rick Krim @u/,?/v 9 * Hoobastank, Jay Leno.
Exec. VP WAITT RADID NETWORNS for ti d ch i
or time and channel). . .
Adds ¢ Alanis Morissette, Conan
MARY J. BLIGE One Aiternative Now Saturday, 527. O'Brien.
PINK Who Knew Polychronopolis o .
REPLACEMENTS Message To The Boys * Taylor Hawkins & The Coat-
* Franz Ferdinand, Saturday . . _.
LOSTPROPHETS Rooftops tail Riders. Carson Daly
HAPPY ENDINGS Losing Generation Night Live (NBC 1 1-30pm ET/ ’ :
<< musicsnippet.com »» OANKO JONES Sticky Situation v
Country Today PT). Thiirsday, 6/15 &
Tony Lamptey » 866-552-9118 John Glenn C Mondai o
. WRECKERS Leave The Pieces * b * Daniel Powter, Ja
'i,lll'rpig? i Do STEVE HOLY Brand New Girlfriend . , Jay Leno.
nockin’ Down Doors ) *The ic Numbers,
CAM’RON Wet Wipes AC Active * The Wreckers, Jay Leno. ° Magic Conan
DAZ OILLINGER f/RICK ROSS On Some Real Sh** Jonathan Steele *LL Cool J, Late Night With O'Brien.
RED HOT CHILI PEPPERS Dani Californi P
:‘:ZBE ELYSE Doh MK LAGHEY Wt Lot O e Conan O'Brien (NBC, check lo-  *Nada Surt, Carson Daly.
cal listings for time).
* Aqualung, Carson Daly. — Julie Gidlow
N /

e

{The 1Tunes Mus1c Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S., offering a catalog of more than 1 million songs from al
four major label groups and hundreds of independents. Here’s a
snapshot of the top-selling downloads on Tuesday, May 23, 2006.

e e g e

TR YT

Top 10 Songs

1. NELLY FURTADO Promiscuous

2. RIHANNA SOS

3. DANIEL POWTER Bad Day

4. CASSIE Me & U

5. FRAY Over My Head (Cable Car)

6. CHAMILLIONAIRE f/KRAYZIE BONE Ridin’
7. RIHANNA Unfaithfu'

8. FORT MINOR {/H. BROOK Where'd You Go
9

1

e et e T el L

et e e el

e e

o

. RED HOT CHILI PEPPERS Dani California
0. LIL JON /E-40 & SEAN PAUL Snap Yo Fingers

Top 10 Albums

1. DIXIE CHICKS Taking The Long Way

2. STEPHEN COLBERT Stephen Colbert At The...

3. RED HOT CHILI PEPPERS Stadium Arcadium

4. RACONTEURS Broken Boy Soldiers

5. GNARLS BARKLEY St. Elsewhere

6. FRAY How To Save A Life

7. ANGELS AND AIRWAVES We Don't Need To Whisper
8

9

i

facec

. ASHLEY PARKER ANGEL Soundtrack To Your Life
. SNOW PATROL Eyes Open
0. HOOBASTANK Every Man For Himself
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SAT BISLA

sat@anrworldwide.com

" A&R Worldwide

Global A&R news updates and more

here’s been a slew of executive changes and news from the

creative industries in the U.S. and around the world. This
week I give you an overview of some of the recent moves taking
place in A&R, publishing and other areas of our business.

As we continue to see an industry in
flux, new opportunities arise as old ways
of doing business either evolve or vanish.
Change is, in most cases, good and healthy
— it helps keep us on our toes, as well as
keeping us on the creative edge.

BMI Executive Changes

Thirty-three year BMI veteran Eleanor
Grier has been promoted to Exec. Director/
Writer Administration & Research, it was an-
nounced recently by BMI Sr. VP/Perform-

= ing Rights Alison
Smith.

Grier, who is based
in the company’s New
York office, was previ-
ously Sr. Director and
will continue to report

Rights Administration
and Research & Infor-
mation John Marsillo.

In her new position
at the performing-rights organization Grier
will continue to oversee the day-to-day op-
erations of the department, which includes
writer affiliation and administration.

BMI has also announced the promotion
of Michael Crepezzi to Sr. Director/ Perform-
ing Rights. He was previously Director of
that department and is based in the compa-
ny’s Los Angeles office.

In his expanded role Crepezzi will con-
tinue to work closely with BMI’s operations
and information technology departments on
cue-sheet- and television-performance-relat-
ed initiatives and will also continue to work
on a day-to-day basis with members of the
composer and publisher communities to
answer inquiries and educate them on BMI
policies and procedures.

Consuelo Sayago was also promoted re-
cently, to Asst. VP/International, it was an-
nounced last week by BMI President/CEO
Del Bryant. She rises from Sr. Director/In-
ternational Relations & Administration.

Sayago, who is based in BMI’s New York
office, will continue to report to BMI Sr. VP /
International Ronald Solleveld and will con-
tinue to act as a liaison between BMlI and per-
forming-rights organizations worldwide.

Her new duties include working closely
with the regional offices of the International
Confederation of Societies of Authors and
Composers on training and administrative
support, particularly in Latin America, East-
ern Europe and China.

Universal Launches In Romania

Eleanor Grier

Universal Music Group is opening a
wholly owned operating company in Roma-
nia, one of Eastern Europe’s burgeoning

¥ to VP/Performing’

new markets. It will be the first subsidiary
in Romania for any of the music majors.

For UMG, the world’s leading music com-
pany, Universal Music Romania represents
its fifth subsidiary in Eastern Europe, along-
side businesses in Hungary, Poland, the
Czech Republic and Slovakia. Further east,
Universal Music Russia is the leading record
company in that country.

The establishment of Universal Music
Romania on June 1 is expected to appeal to
local artists, media and the trade as an event
giving value to the country as a member of
the international community.

Romania is scheduled tobe admitted into
the European Union on Jan. 1, 2007 and will
be the second-most-populous Eastern Euro-
pean member state, with 22 million resi-
dents.

UMG International Chairman/CEO Lu-
cian Grainge says, "Romania has both a vi-
brant domestic music scene and an appetite
for international repertoire, and the market
has grown by 150% in the past four years.
We're optimistic about this commitment and
our future prospects for success and about
the creativity evident among artists there.”

A major Romanian-language hit in 2004
was O-Zone's “Dragostea Tin Dei,” which
was released through UMGI companies in
France, Germany, Switzerland, Austria and
the Czech Republic. The single sold 2 mil-
lion copies in those countries, and the
group’s DiscO-Zone album sold 300,000
units.

TIoana Fesnic has been appointed GM of
Universal Music Romania, and she is cur-
rently recruiting staff for the company’s
headquarters in Bucharest.

Fesnic previously managed the media
division of RTC, parent company of Zone
Records, UMGI’s most recent licensee for
international repertoire in Romania. In
addition, she serves as head of the nation-
al music-industry trade organisation and
producers’ collecting society UPFR.

UMGI President/Central & Eastern Eu-
rope Vico Antippas, to whom Fesnic re-
ports, says, “The combination in Romania of
rising incomes, annual economic growth
estimated at 5%, the future containment of
music piracy and improved distribution of-
fers real opportunity for our business
there. loana’s experience and energy make
her the ideal person to run this groundbreak-
ing company.”

Pilate Ink Global Deal

Talented Canadian four-piece Pilate have
inked a multifaceted worldwide agreement
with Wind-up Entertainment. The band is
signed to influential Canadian independent
MapleMusic Recordings, based in Toronto.

RR A&R WORLDWIDE

The Wind-up deal encompasses recording,
publishing, merchandising and touring on
a worldwide basis, excluding Canada.

In keeping with Wind-up’s multifaceted
approach, Wind-up’s record company has
signed Pilate to an exclusive recording agree-
ment, and Wind-up’s publishing affiliate,
Wallachi Music Publishing, has signed the
band to an exclusive worldwide co-publish-
ing deal.

Simultaneously, Wind-up’s merchandis-
ing affiliate, Pronto Merch, has signed the
band to a worldwide merchandising deal
(excluding Canadian touring and online

Pilate
sales), and Wind-up Development Corp. has
executed an agreement that begins a co-ven-
ture outside Canada surrounding all tour-
ing, sponsorship and endorsement activities.
This four-pronged approach creates a true
partnership between Wind-up and its affili-
ate companies and the band.

The Toronto-based Pilate, fronted by New
Zealand-born vocalist-lyricist Todd Clark,
emerged in 2001 with a rapturously received
six-song EP, For All That's Given, Wasted.

The EP caught the ears of then-newly
minted Canadian independent label Maple-
Music Recordings, resulting in Pilate’s de-
but album, Caught by the Window, which was
released in the fall of 2003 and sold over
40,000 copies independently in Canada. It
has been nonstop for the band since then.

“Into Your Hideout” became one of the
biggest Canadian Rock radio hits of 2004,
leading to two years of critical acclaim, mas-
sive video play, Juno Award nominations
and domestic and international touring. Sell
Control for Life’s Speed debuted last week in
the top 20 on Canadian SoundScan’s Top 200
album chart.

Wind-up Entertainment President Ed
Vetri says, “We have admired Pilate’s im-
pressive success in Canada and look forward
to bringing their extraordinary artistry and
spectacular live show to both the US. and
abroad.”

MapleMusic Recordings CEO Grant Dex-
ter says, “We are thrilled to be working with
the team at Wind-up. They are among the
most dynamic and forward-thinking music
companies in the industry. MapleMusic Re-
cordings and Wind-up share acommitment
to déveloping career artists, and we are now
in the enviable position of working togeth-
er to bring Pilate to a global audience.”

For more information, visit www.pilate.
comnt.

Sound Bites

® Zomba Music Publishing President
David Mantel recently announced the ap-
pointment of Peter Visvardis to Director/
Creative, Pop/Rock. Visvardis will be based
in the company’s New York office and re-
port directly to Mantel.

In his new role Visvardis will be respon-
sible for signing new pop and rock songwrit-

www.americanradiohistorv.com

ers and artists to Zomba Music Publishing.
He will also handle catalog exploitation and
work with the company’s hit roster of pop
and rock acts.

Visvardis joins Zomba from Columbia
Records, where he had been Director/ A&R
Research since 2002 and played a key role
in the signings of John Legend and Coheed
& Cambria. Beforejoining Columbia Visvar-
dis spent three years at Universal Records
in the A&R market research and marketing
and promotion departments. He has also
held sales and product-marketing positions
with Rampage Music and RED Distribution.

¢ Derrick Thompson has
been promoted to Sr. VP/Ur-
ban Music at BMG Songs, effec-
tive immediately. The an-
nouncement was made by the
company’s President, Scott
Francis. In his new position
Thompson will be based in the
company’s New York City of-
fice. He reports directly to Fran-
cis, who isbased in BMG's Bev-
erly Hills, CA office.

Thompson will continue to
oversee all urban creative activ-
ities for BMG Songs, including signing and
developing writer-producers and artists.

¢ Independent Music New Zealand, an
association of New Zealand-owned record
labels and distributors, has announced a
change to its chair. At the IMNZ annual gen-
eral meeting, held April 28, Mark Kneebone
of Tardus Music was elected chairman of the
board, and four new board members were
named.

Bernie Griffen, who has chaired IMNZ
since its inception in 2001, has stepped aside
to concentrate on other projects. He remains
a member of the IMNZ board.

Griffen is also Director of independent
distributor Global Routes and its subsidiary
label Flaming Pearl Records. It was time to
hand the reins over to a younger person,”
he says. “Thad achieved the goals I had set
for myself and IMNZ, but, with the digital
area becoming more and more a focus, we
need a good understanding of the issues,
and it will be safe in Mark’s hands.”

¢ Sydney, Australia electro-rock band
KRILL are jetting off to Germany to perform
at the 2006 FIFA Soccer World Cup. The five-
piece have been invited to tour nine German
cities in June and July as part of the World
Cup festival.

“We are really pumped about it, as you
can imagine,” says KRILL lead singer Jan.
“It's been over 30 years since Australia last
qualified for the World Cup, soit’s abig deal
for us and the rest of Australia. We're really
proud and can’t wait to spread some more
Aussie music around the globe.”

KRILL are one of 60 international bands
from World Cup-qualifying nations being
showcased throughout the high-profile fes-
tival. The band will play nine stadium
shows over two weeks of the monthlong
festival.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Woridwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER

kcarter@radioandrecords.com

PART ONE OF AN ARB-TAsTIC TWO-PART SERIES

CHR/Pop Winter
Ratings Fiesta

Temps were low, Pop numbers are high

Il across this great land of ours, Pop programmers were

ecstatically rolling around on desks strewn with a mixture

of rose petals and Arbitron printouts, much like Demi Moore did

with all that money in Indecent Proposal. Now that that ungodly

image is firmly embedded in your skull, let’s see what our bud-
dies have to say for themselves, in their own words.

“Today’s winter
book is the best for [
Z100 in 20 years.”
That's the 18-34 word i
from Clear Channel/ §
New York Sr. VP/
Programming Tom
Poleman, the keeper
of Z100 for half of
those 20 years. He
shares the rest of the
big news with R&R:
“The last time we had 18-34 shares this
high—8.0-9.3 — was in the spring of 1986.
And the last time we were No. 118-34 was
in the winter of 1989.”

By the way, in case you're keeping score
at home, Z100 is also up to third in the
market 12+ (4.4-4.7) and is No. 1 in pretty
much every conceivable female demo
combo from 12 to what seems like 87.

“It's amazing when you think we had a
4.518-34 and a 2.5 12+ when I started 10
years ago,” says Poleman, who was recent-
ly profiled on these very pages, along with
7100 MD Paul “Cubby” Bryant and Asst.
PD Sharon Dastur, on the occasion of their
10th anniversary with the station.

“We're fortunate to have a fantastic team
here — great personalities, music, market-
ing and promotions,” says Poleman. “It's
gratifying to see that, with the focus on
new technology and all this talk about ra-
dio dying, we're able to pull off our best
book in 20 years. We still seem to be find-
ing listeners in the New York area.”

WERO (Bob 93.3)/Greenville, NC
“Yes, the February-March trends were
very good,” says WERO PD Tony Wait-
ekus, who started at Bob 93.3 in February.
“It helps that 1 have a staff that wants to
win in a bad way.

“The morning show, featuring JoJo &
Jamie and producer Jagger; my Asst. PD/
MD, Hollywood; night guy Beaver; and
overnight guy-weekend guy Scotty Davis
all want to do whatever it takes. Same with
my GM, Rolf Pepple, and NextMedia VP/
Programming Steve Davis. Is that every-
one? | hope so.

“Success is simply a matter of trying to
be better than everyone else—and for me,
personally, not using the name of a city-or
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Tom Poleman

animal as an airname, as those ideas are
already taken.

“I look forward to further growth as
CHR heads into Guy Zapoleon'’s ‘rebirth’
phase. Bring on the pop music and higher
ratings.”

T KDWY slis

“We had a one-share jump 12+ from fall
to winter,” says KDWB PD Rob Morris.
“QOur female numbers increased over fall,
and we saw our men come back after
seemingly disappearing in the fall survey.

“Our Dave Ryan in the Morning Show was
consistent with the dominant demos,
women 18-34 (No. 1) and women 18-49
(No. 3). Plus, we were No. 1 with teens.
The midday guys, Tim Carey and Lucas,
had really big jumps 18-34 — almost two
shares, to rank second.

“Scotty Davis in afternoons saw his 12+
number go up 1.6, and he was No. 1 with
teens and women 18-34. The night guys,
Tyler and JJ Pado, were ranked No. 112+
and 18-34.

“It was a great showing. Our cume in-
creased tojust shy of 500,000, and TSL was
up from fall and last winter. Last winter
was the first survey of ‘LIM’ [Clear Chan-
nel’s ‘Less Is More’], and giving the audi-
ence more content and more music in a
better environment seems to be paying
off.”

LR R

“It’s gratifying to see that,
with the focus on new
technology and all this talk
about radio dying, we’re
able to pull off our best
book in 20 years. We still
seem to be finding
listeners in the New York
area.”

Tom Poleman

e T T

RR CHR/POP

- WHXJ (98-1 Kiss FM)/
Chattanooga, TN

“Although we had
_ #| one of those “WTF?
| trends in March,
WKX]J held its own
during the winter ‘06
book,” says PD Riggs.
“What impresses me
most about Kiss is the
fact that we have a
puny 1,000-watt stick,
and we’re beating
heritage stations in the market in cume
12+, stations with mountainous 100kw
sticks. TSL was also up for us, which puts
a smile on my face.

“Ace & TJ are showing some of the best
numbers WKX}'s mornings have ever seen
— even better than the Tommy Chuck
days — take that, sucka!

“In early February we needed to hire a
part-timer, so I put it in the hands of our
listeners. ‘Pick the Part-Timer’ was a big
success. We had three hopefuls doing air-
shifts on Sundays and posted audio and
pics on our website [www kisschattanooga.
com], where we also held online voting.

“We took the candidates out during the
week and had them campaign at the mall
and around town, handing out stickers
with the website address written on the
back. It definitely created a fun reality-ra-
dio-type vibe with our listeners.

“We had the local paper and TV cover
both of our big shows, which benefited our
local TC Thompson Children’s Hospital.
Bowling For Soup and Saving Jane played
in January, and Bo Bice was in March.

“The Bo Bice show also helped drive up
our web hits because only our online ‘Kiss
VIPs’ could sign up to meet him. Our da-
tabase jumped up about 250-plus peeps in
the span of two weeks.

“We teamed up with the local Fox affil-
iate to send a contest winner to a taping of
American Idol and recently sent someone
to the big finale. It was freakin’ sweet see-
ing our logo flash up on the TV screen
during one of my favorite shows, The Sim-
psons — ever heard of it?

“We also started hosting movies on our
local WB affiliate on Sunday afternoons.
Every Sunday one of our jocks — either
Heather, Mike or myself — hosts The Sun-
day Double Feature. Think Dinner and a
Movie on TBS.

“All in all, hefty external-media expo-
sure and consistency on the air helped
98-1 Kiss FM to a scrumdiddilyupmtious
winter 2006 book. I've got to give my staff
props: Ace, T], Yankee Pete, Ryan, Mad-
den, Robbie, Heather, Mike, Cara, Crazy
Larry (winner of ‘Pick the Part-Timer’ —
congrats, dude!), Amber, Casey and Chris
Moose.”

KXXM (Mix 96.1)/San Antonio

KXXM PD Tony Travatto says, “We
really feel honored to be able to talk each
day to the people of San Antonio. We feel
their expectations were met beyond their
wildest dreams, leading us to take the sta-
tion to new horizons.

“Kidd Kraddick took mornings to the
next level. Russell Rush moved mountains
in the afternoon. Simply put, we — OK,
I'm getting sick and can't think of anything
else that wouldn’t make you vomit at this
moment, so here’s the real crap.

Riggs

www americanradiohistorv.com
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“Success is simply a matter
of trying to be better than
everyone else — and for
me, personally, not using
the name of a city or animal
as an airname, as those
ideas are already taken.”

Tony Waitekus

R SRR S BRI 0

“The winter book for KXXM improved
after Santa Claus stole our ratings. San
Antonio is a market that loves the extremes
in music: hip-hop and rock. With consult-
ant Steve Perun’s help, we found a more
mainstream blend that was well-received.

“Songs from artists like Daniel Powter,
The All-American Rejects and Natasha
Bedingfield helped to offer the mainstream
CHR audience something they could not
get from our Rhythmic competition.

“More important is the growing relation-
ship between our personalities and the au-
dience. Kidd Kraddick in the Morning may be
based in Dallas, but there’s no way you
would know if you listened in San Anto-
nio. We put heavy emphasis on making the
show part of everything we do on the air.

“We brought Russell Rush in for after-

noons last November, and his show is
really starting to take hold with females.
With Mo Bounce coming in a month for
nights, we will have a rock-solid lineup.”

“This is our time of year on the island
That unshaven guy R
yelling stuff from his
deck with a cup of cof- [
fee in one hand and [§
the winter book in the |
other looks remark-
ably like Jeremy Rice,
Cox Top 40 Format
Coordinator and PD
of WBLL

He continues, “I'm
working out of my house right now and
haven’t even had a chance to shower yet,
but look at these numbers: We went 3.5-
4.1 12+, and ‘BLI’s cume for March was
476,800 — our biggest month in history.
Holy cow!

“Our brand-new-and-improved morn-
ing show, BLI in the Morning with Steve,
Dana and Randy; just posted its highest 25-
54 rank in over two years, going 4.0-4.5.
These guys stay at the station every day
wellinto the afternoon. It's awesome to see
a morning show work this hard, and it’s
paying off. We love them.

“It's springtime on Long Island, and
we're just getting started.” [Editor’s note to
Rice: That old lady next door peeking out from
behind her curtains just called the cops.]

1

Jeremy Rice

Tune in next week for even more ratings
madness, including nuggets of goodness from
our friends at KIIS/Los Angeles; WLDI (Wild
95.5)/West Palm Beach; WRVW (107.5 The
River)/Nashville; and WELY (Fly 92.3)/Alba-
ny, NY.

|
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May 26, 2006 MHEH
T W A W MEDIABASE
1 @ SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ 9742  +543 684335 13 120/0 A
4 2 DANIELPOWTER Bad Day (Warner Bros.) 8166 185 479371 12 1200 MOST ADDED
2 3 SEANPAUL Temperature (VP/Atlantic) 8073 560 527730 17 MBI | oo en A0S
3 4 RIHANNA SOS (Def Jam/DJMG) 7911 -597 545333 17 121/0 PANIC! AT THE DISCO | Write Sins Not Tragedies (Fueked By Ramen) 23
5 o FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 6809 +452 474362 8 1210 PAULA DEANDA f/BABY BASH Doing Too Much (Arista) 19
7 @  NICKELBACK Savin' Me (Roadrunner/IDJMG) 5340  +190 263333 15  109j1 | CASSIE Me& U NextSelection/Bad Boy/Atiantic) 17
§ 7  NATASHABEDINGFIELD Unwritten (Epic) 5066 391 360721 28 1200 :I'ﬁ:":g;f‘:g'lAl:A"gG‘Nf‘:‘t“g;;gf;e;"“""‘ h&M) :;
9 @ BUBBASPARXXXfIYING YANG TWINS Ms.New Booty /Puple Aibbon/Virgin) 4894 +185 309105 12 10711 | cyeyENNE KIMBALL Hanging On (Epic 12
14 ©  CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 4826  +1026 353841 8 1029 | SAVING JANE Happy (Universal Republic) 1
10 D NICKLACHEY What's Left Of Me (ive/Zomba Label Group) 4808 +391 315149 11 118/1 [ LIL"JONIE40 & SEAN PAUL Snap Yo Fingers (7V7) 11
12 D  ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 4767  +359 267850 11 115]2 ::':"A“:‘TAEH&I:EP:E(I;SA r:?;"c Elalif;r.n)la (Warner Bros.) :;
8 12 KELLY CLARKSON Walk Away (RCA/AMG) 4607 371 296054 21 VB0 | e onmﬂmooss C':;"w'd‘zd Holywood) by
15 € FRAY Over My Head (Cable Car) (Epic/ 4020  +372 202428 13 10613 | 1 CHRPopoddthresholdis apled tomonitord staions ntallowed torepart
13 14 STAIND Right Here (Flip/Atiantic) 4002 123 240059 24 100/0 | odds per their company polcy: Songs that reach saven plays per week within
11 15 MARY.J. BLIGE Be Without You (Geffen/ 6 46T 25165 18 117D | e b ety
23 @ NELLY FURTADO Promiscuous (Geffen/ 3646 +1083 227184 4 118/5
22 @ RIHANNA Unfaithful (Def Jam/IDJMG) 3555  +881 256817 5 114)5
20 D TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 3100 +69 140075 17 10200 MOST
19 19 DADDY YANKEE Rompe (E/Cartelinterscope) 2019 181 177847 11 9100 INCREASED PLAYS
18 20  CASCADA Everytime We Touch (Robbins) 2909 333 232930 21 11500 ToTL
16 21 JAMES BLUNT You're Beautiful (Custard/Atlantic) 2896 537 172551 20 W50 | samist timie wases) INCRERSE
17 22 NE-YO When You're Mad (Def Jam/IDJMG) 2593 650 134027 10  106/0 | NELLY FURTADO Promiscuous (Geffen/ +1083
21 23 BOBICE The Real Thing /ACA/RMG) 2042 460 109613 20 1000 | CHAMILLIONAIRE IKRAYZIE BONE Ridn WUniersal Motown)s 1026
28 @  CASSIE Me & U (NoxtSelaction/Bad Boy/Atiantic) 2329 +546 201457 5 8217 :::':;"&}"gg‘;[g’;{%;%”:’gggs Sutons Gl :::;
25 @  PAULWALL Girl (SwishaHouse/Asylum/Atiantic) 2315 +260 183466 8 6712 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +546
29 @  ANNANALICK Breathe (2 AM) (Columbia) 1942  +222 114752 12 75110 | SHAKIRA fWYCLEF JEAN Hips Don't Lie (Epic/ +543
31 €@ FIELDMOB fICIARA So What (OTF/Geffen] 1750  +247 115851 6  73j12 | FORTMINOR.. Where'd You Go (Machine Shop/Mamer Bros.) +452
30 28 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So Defi¥irgin) 1562 89 83884 12 683 :I“c"K“l‘A“cﬁfE';“Q;Lf’s"::ffgfsze“&:g /}‘;‘,’”Z“a“f:bf:’;f’fm :g;:
26 29  PUSSYCAT DOLLS fWILL.L.AM Beep (A&M/nterscope) 1537 433 98405 19 11000 | Eray Oyer My Head (Cable Car) (i Jpo:
32 @ BON JOVI Who Says You Can’t Go Home (/sland//DJMG) 1416 +133 48709 7 61/2
34 € NATASHABEDINGFIELD Single (Epic) 1407  +263 52829 3 805
33 €D  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 1296  +104 104825 11  68f7
42 €D PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M) 1287 +556 63886 2 8013 ‘
35 € JEANNIEORTEGA fIPAPOOSE Crowded (Hollywood) 1212 +156 73864 4 7010 NEW & ACTIVE
24 35 MARIAH CAREY f[SNOOP DOGG S'ay Somethin’ IslandIDIMG) 1164 90 M3 B ITO [ e SEANPAUL Stap Yo Figas TV
45 @ PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ 1110 +421 95328 2 63/19 Total Plays: 435, Total Stations: 27, Adds: 11
38 @ CHRIS BROWN fiLIL' WAYNE Gimme That (ive/Zomba Label Group) 1106 +179 65852 4 4119 BLUE OCTOBER Hate Me (Universal Motown/
40 €D  FALL OUT BOY ALittle Less Sixteen Candes... (island//0JMG) 1077 +153 48883 3 638 Total Plays: 432, Total Stations: 45, Adds: 7
44 € PANIC! AT THE DISCO | Write Sins Not Tragedies (Fueled By Ramen) 1046 +341 62376 3 6823 ;‘sgl':,‘l’;sc_""%;"f;:fgjm_32%"’:':;:/]”’1”’”9’3’”&/
41 @ CHRISTINA MILIAN fYOUNG JEEZY Say | (Def SouliDJMG) 1015 +180 89783 4 BAIT | ot onrene MAN Zingy ma;”.m”
43 @ T.1. What You Know (Grand Hustle/Atlantic) 828 +105 45581 4 19/0 Total Plays: 401, Total Stations: 29, Adds: 2
30 42 ROBTHOMAS Ever The Same /Atiantic) 813 414 34731 15 3511 | YING YANG TWINS fIPITBULL Shake (7V7)
37 43 TPAINfIMIKE JONES I'mN Luv (Wit A Stripper) Wive/Zomba Label Groyp) 789 -168 34483 18 100jo | Total Plays: 385, Total Staons: 23, Adds: 0
47 @  KTTUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 784 +164 27975 2 A7 ?;f;%‘?’: g;‘j’ﬁ'{:’;ﬁfiﬁ”"f?‘ﬂ;’s 0
46 @ YELLOWCARD Rough Landing, Holly (Capitol) 700 +33 11965 3 511 DIRTIE BLONDE Walk Over Me (Jive/Zomba Label Group)
36 46  CHRIS BROWN Yo (Excuse Me Miss) (Jive/Zomba Label Group) 663 -310 28496 17 103J0 Total Plays: 279, Total Stations: 26, Adds: 4
48 @) FRANKIE JORDAN Once Again (CurbyReprise) 597 +68 14660 3 40j2 | PINKWhoKnew (LaFace/Zomba Label Grou)
@  MARIOVAZQUEZ Gallery (Arista/AMG) 552  +94 24571 1 435 ;"A‘;' P';VS: 222},{ - 2“"’,"""5: 27, Ads: 6
@  SHINEDOWN | Dare You (Atlantic 4B 166 13263 1 33 | T T 181 e St 2 Addu 11
@ GO0O GOO DOLLS Stay With You (Warner Bros.) 443 +44 13111 1 224 JAMES BLUNT High (Custar/Atlantic)

121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 5/14-5/20. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overalt total stations playing asong. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

Total Plays: 176, Total Stations: 26, Adds: 5

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radipandrecords.com.
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s TS gl ) TOTAL - | TOAL  WEEKSON TOTALSTATIONS/ ! I e i b ®
WEEK  WEEK  ARTIST TITLE LABELS) PLATS RS o CcwR Ao ,; “fMjpg TADDED"
NS S o - s e vl s r 1
2 €  SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 3783 +135 4852 12 58[0 P e
3 2 DANIEL POWTER Bad Day (Warner Bros.) 3625 9 4286 12 59/0 AT T LGS oes
Y (Warnér Gros. | PANIC! AT THE DISCO | Write Sin... (Fueled By Ramen) 9
5 ©  FORT MINOR... Where'd You Go (Machine Shap/Warner Bros.) 3335 +167 4217 7 580 PAULA DEANDA f/BABY BASH Doing Too Much /Arista/ q
1 4 RIHANNA SOS (Def Jam/IDJMG) 3333 .338 3681 16 57/0 NELLY FURTADO Promiscuous (Geffen/ 6
. CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 6
4 5 N .
SEANPAUL Tempfarature {VP/Atlantic) 3168 199 2555 15 55/0 PUSSYCAT DOLLS f/BIS SNOOP DOGS Buttons /4&H) §
6 o NICKELBACK Savin' Me (Roadrunner/IDJMG) 2904 +188 1691 15 56/0 NATASHA BEDINGFIELD Single (£pi/ 5
7 0 NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 2547 +155 2884 1 56/1 SAVING JANE Happy (Universal Republic/ 5
11 €@  ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 2425  +179 1870 12 520 | PAULWALL Gir (Swishatouse/Asylum/Atiantic) 4
o . FIELD MOB f/CIARA So What (DTP/Geffen/ 4
16 FRAY QOver My Head (Cable Car) /Epll.'/ 2164 +418 1928 1 55’2 KT TUNSTALL Black Horse & The Cherrv Tree /ﬁelenr/ess/l/llym/ 4
10 10 KELLY CLARKSON Walk Away (RCA/RMG) 2110 -190 1962 20 51/0 CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SoullDJMG) 4
9 11 NATASHABEDINGFIELD Unwritten (Epic/ 2052  -266 2003 28 46/0 g::';::ﬂ“;’;g;‘;wﬁ"f”ﬁmm‘ va&’zﬂm Label Group) :
g . as Que Nada (Concor
15 @ BUBBA SPARXXX f/YING YANG TWINS Ms. New Booty (Purple Ribbon/Virgin) 1964 +144 2631 1 5001 GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 1
8 13 MARY J. BLIGE Be Without You (Geffen/ 1829 -515 2185 18 49/0 CHEYENNE KIMBALL Hanging On (£pic/ 4
20 (D  CHAMILLIONAIRE {{KRAYZIE BONE Ridin (Universal Motown) 1655  +233 2278 6 47/0 | RIHANNA Unfaithful (Def Jam/IDJMG) 3
1 . . JEANNIE ORTEGA f[PAPOOSE Crowded Hollywood) 3
12 15 NE-YO When You're Mad (Def Jam/IDJMG) 1626 241 2217 10 49/0 JAMES BLUNT High (Custard/Adantic 3
13 16 JAMES BLUNT You're Beautiful (Custard/Atlantic) 1555 -298 1086 19 440 LIL" JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7) 3
14 17 STAIND Right Here (Flpp/Atlantic) 1510 -340 338 24 410
17 18 TEDDY GEIGER For You | Will (Confidence) (Columbia/Sony BMG) 1504 41 528 16 a4/0
22 @ RIHANNA Unfaithful (Def Jam/IDJMG) 1482 +365 2576 5 553
23 @ NELLY FURTADO Promiscuous (Geffen) 1476 +399 2952 3 536
18 21 CASCADA Everytime We Touch (Robbins) 1232 -245 1090 20 34/0
24 @ DADDY YANKEE Rompe (£/ Cartelfinterscope) 1159 +95 1109 10 aai
25 @ PAULWALL Girl (SwishaHouse/Asylum/Atlantic) 1143 +222 1880 7 41/4
19 24 BO BICE The Real Thing (RCA/RMG) 1120 -322 194 17 34/0
4 @ CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 984 +432 2237 4 39/6 i #8F R LA
/15 MOST,1
28 @ FIELD MOB f/CIARA So What (DTP/Geffen) 874 +142 1555 5 3714 . I NCR% A s E D ?’ L ; YS
21 21 MARIAH CAREY f/SNOOP DOGG Say Somethin’ fisiand/i0JMG) 825 -407 582 8 31/0 oy Y s §
33 @ NATASHABEDINGFIELD Single (£pic/ 823  +240 1527 4 405 o
) ARTIST TITLE LABEL(S) INCREASE
27 29  ASHLEY PARKER ANGEL Let U Go (BlackGround/Universal Motown) 762 -32 611 13 3o/0 CASSIE Mo & MextSelctionlBad Boy/Aant -
) . e lextSelection/Bad Boy/Atlantic +
30 @ FALL OUT BOY A Little Less Sixteen Candles... (Island/I0JMG) 717 +70 699 5 3112 FRAY Over My Head (Cable Car} (ic/ +418
32 @ ANNA NALICK Breathe (2 AM) (Columbia) 697 +89 588 9 24)2 NELLY FURTADO Promiscuous (Geffen/ +399
26 32 PUSSYCAT DOLLS f/WILL.L.AM Beep (A&M/interscape 657 217 365 19 250 RIHM;P::A ;lnfaithful'ﬁ%f Jamﬂll//;fg/(; . +ggi
, PUSSYCAT DOLLS SNoop Buttons (A&M/ +
37 @ BON JOVI Who Says You Can't Go Home (Island/IDJMG) 600 +130 298 9 23/0 NATASHA BEDINGFIELD Single (£3i) 240
43 @  PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons AGM) 593 +284 751 2 35/6 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown/ +233
42 €  PANIC! AT THE DISCO | Write Sins Not Tragedies (Fueled By Ramen) 512 +198 470 2 25/9 PAUL WALL Girl (Swishatouse/Asylum/Atiantic) +222
PANIC! AT THE DISCO | Write Sins... (Fueled By Ramen/ +198
40 @ JEANNIE ORTEGA f/PAPOOSE Crowded /Hollywood) 468 +113 1096 3 24i3 NICKELBACK Savin’ Me (FoadrunnenlBUMG) 188
36 37  EMINEM fINATE DOGG Shake That (Shady/Aftermath/Interscope) 465 -10 286 20 1710 | aLL.AMERICAN REJECTS Move Along (Doghouse/interscope) +178
39 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 464 +98 72 7 2114 FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) +167
: . - NICK LACHEY What's Left Of Me (/ive/Zomba Label Group) ~ +155
1 DEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (S0 So Def/Vi 430 -184 499 10 19/0
3 % MER BOYZ Lean Wi .Roc _I ; a‘ o DetVirgin CHRISTINA MILIAN flYOUNG JEEZY Say | (Def SouliDJMG/ +150
35 40  T-PAIN fIMIKE JONES I'm N Luv {Wit A Stripper) (Jive/Zomba Label Group) 384 -102 376 18 1710 BUBBA SPARXXX... Ms. New Booty (Purple Ribbon/Virgin)  +144
@ CHRISTINA MILIAN f/YOUNG JEEZY Say | (Def Soul/iDJMG) 364 +150 781 1 2014 FIELD MOB fICIARA So What (0TP/Geffen) +142
38 42 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zomba Label Group) 341 97 144 17 140 :::mfmé L'éiﬁgm{s" gﬂi"}tl :ifw{;ﬁlfjh (Arista) +:;:
, . ) ips Don't Lie (Epicy +
45 @ CHRIS BROWN f/LIL' WAYNE Gimme That (Jive/Zomba Label Group) n +33 1028 2 1714 BON JOVI Who Says You Can't Go Home (siand/I0JMG) +130
@ PAULA DEANDA f/BABY BASH Doing Too Much (Arista/ 294 +139 886 1 20/9 JEANNIE ORTEGA f/PAPOOSE Crowded (Hollywood) +113
41 45  ROB THOMAS Ever The Same (At/antic) 288 .54 7 19 13/0 KT TUNSTANL'L(EBEIack Hurst; g;’he :”heny Tree (j?e/entk&s/l’ﬂyilﬂ +:g
. DADDY YA Rompe (E/ Cartelllnterscape +
49 @ T.1. What You Know (Grand Hustle/Atlantic) 285 +60 88 2 1n ANNA NALICK Breathe (2