
NEWSSTAND PRICE $6.50 

`Ain't No Other' Song 
Christina Ayuilera returns with a vengeance: The RCA/ 

RMG artist conquers Most Added at Pop with her new 

single "Ain't No Other 

Man." from her 

upcoming Back to 

Basics. a double -disc 

set that hits stores on 

Aug. 15. The DJ 

Premier -produced 

track gets an amazing 

92 adds on the Pop 

chart and debuts at 

No. 46' this week. 
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The Telecom Act: Ten Years After 
The Telecommunications Act was signed into law by 

President Clinton on Feb. 8, 1996. Ownership restrictions 

were relaxed more than anybody had foreseen. and the 

radio industry was forever changed. This week RIM'S 

editors talk to a wide range of radio and record people 

about the good. the bad and the ugly of the Telecom Act 

and the consolidation that followed. Its an eye- opening 

look at 10 wild years in radio history. 

Jack_Johnson 
"Upside Down" 

Meese Top 10 at Arndt Tep 40 
Impacting Top 
40 June 20th 
"Curious 
George" 
Soundtrack 
Sales Approaching Platinum 

hriqr 

Damian Marley 
"Welcome To Janr ode" 

ADDED AT 
KROQ LOS 
ANGELES 

Detcribcd as the "...reggae song of the 

decade" by the New Yrrk Times and with 
an add at legendary K- ROCK /LA, 
Damian Marley continues a historic 2006 

that started with multiple GRAMMY 
AWARDS for his latest gold album 

"INE4come to Jamuck." 

10 YEARS 
Fellows e 
#1 Active Rock Record 
"Wasteland" 
Knoxville rockers 10 Years just spent nine 

weeks at sl with their debut Active Rock 

and Alternative single "Wasteland:' With 

over 300,000 in sales on "The Autumn 
Affect," 10 years continues its domination 
of the Active Rock chart as their second 

single -Through The Iris" bum into the 

Top 20. See 10 Years this summer on the 

mad with Korn and Mudvayne. "Garet 

song -audit he another ul...firmiliar, yet a 

sound of their o wn..Jnunting froide -wry 
pxxnr¡el." Gregg Stcek SIRIUS Senior 

Director of Music Prowamming 
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Noce Performs On Finale Of "American Idol" 
With dove to 40 million people %v aiting on the announce- 
ment of this year's American Idol winner, Universal 
Republic artist Prince made a surprise appearance 
performing " Lolita" and "Satisfied" from his latest CD 
3121." Television history was made as Fox pulled in a 

25.1 rating /35 share. The number placed the show to near 
Oscar- levels and gave Fox a historic sweeps send -off. 
After the performance, Prince's CD "3121" jumped 94' -15' on the Amazon 
CD chart and was s1 most increased at Soundscan that week. "3121" has 

shiped over 850,000 units after debuting :1 Soundscan with close to 
200,000 units sold first week. Prince "Satisfied" impacts Urban AC 6/20. 

Look for Prince protége Tamar Davis-her debut album "Milk & Honey" in 
stores August. Her latest single, "Sunday in the Park" impacts 6/ 20. 

"Upside Down" ties "Flake" as Jack Johnson's biggest song ever at Hot AC 

Coming off of their Top 
5 active rock radio 
smash "Get Stoned," 
Hinder storms back 
with the power ballad 
of 2006 "Lips Of An 
Angel." Already a 

"LIPS OF AN ANGEL" Flies 
Hinder to Greatest Gainer 

Greatest Gainer at 
Active Rock radio and 
approaching Top 10 on 
the chart, "Lips Of An 
Angel" is reacting in all 
airplay markets with a 

continued sales explo- 
sion: Green Bay +73 %, 
Columbus +655% 
Minneapolis +51%, 
Jackson +50%, Flint 

+41';, and Wichita 
+27%. Hinder hits the 
road this summer with 
Nickelback. Look for 
this multi- format smash 
coming soon. 

HINDER SALES 

"'Lips Of An Angel'" is a hit, man. More than just 
for Active Rock, it's a hit!" 

- Joe Bevilacqua, V.P. Programming, KTCL /KBPI Denver. 

Godsmack #1 Fastest In History 
Universal Republic 
platinum artist Godsmack 
returns with "Speak," the 
fastest No.1 in their 
history. Taking only four 
weeks to reach the top of 
the Active Rock chart and 
sitting on top for 12 weeks. 
The Boston foursome adds 
to their historic career by 

having more Top 10 
Active Rock tracks (13) 
than any other band (per 
Billboard Research 
Services). "Shinedown " - 
theseccnd single from 
Godsmack IV - will 
impact on 6/13. IV has 
sold almost 500,000 units 
in less than five weeks. 

Before hitting the road for 
a summer -long tour, 
Godsmack performed at 
the VIII Rockin' honors 
this past weekend in Las 
Vegas. -s1 research, all 
demos. What else do you 
need to know ?" -Jake 
Daniels,APD/ MD 
KATT/Oklhahoma City 

Saving lane Is 41 Most Added At Top 40 
national TV appearance on 
Regis and Kelly, "Happy" 
becomes the Ohio group's 
fastest moving single ever 
at Top 40. John Stewart at 
WZKL /Canton adds, 
"Marti writes and sings 
lyrics that hit home with 
the core female audience. 
THEY can relate to 
'Happy' even if you can t. 

Saving Jane continues this 
summer as the featured 
artist in over 310 Wet Seal 

stores and on MTV's 
'Tiara Girls.' 

Saving Jane follow up 
their Top 20 hit "Girl Next 
Door" with the :1 Most 
Added record at Top 40, 

"Happy." With more than 
40 statkns on the new 
track and with their first 

(Advertisement) 

Former Houston Rockets 
dancer Natalie follows 
up her debut Top It 
singles "Coin' Crazy" 
and "Energy" with her 
latest Latium/Universal 

Natalie Hooks Up With #1 Duo 
Republic release "What 
You gonna Do" featur- 
ing Bun B. already 
on over 30 stations 
i n c l u d i n g : 

KYLD /San Francisco, 
KPTY / Houston, 
KKFR / Phoenix, 
WPOW /Miami, and 
XMOR /San Diego. 
Produced by Play N 
Skill', the same team 
that brought you 
Chamillionaire's sl 
"Ridin'," "What You 
Gonna Do" is reacting 
like another s I record 
for the hit producing 

duo. Top 5 phones: 
KPTY /Houston and 
KXBT /Austin. Top 
10 phones: WKSS/ 
Albuquerque and 
KSEQ /Fresno. Early 
leader Pete Manriquez, 
VP of Programming 
for Univision Radio 
comments, "Natalie has 
come through once 
again. Her song is XI 
requests Is Top 3 street 
research...don't get it 
twisted... it's a hit! 
Natlie's "Everything 
New" in -stores 7/25 
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breaking beRliMin BLOWOUT IMPACT WEEK- 

diar of jBnB OYENBO TOTAL STATIONS!1 
1 

the first single from the 
upcoming album 

"PHOBIA" 
- tores 08/08/06 

OST ADDED at ALTERNATIVE!!! 

ALTERNATIVE 
on IMPACT WE 

# 1 MOST ADDED ACTIVE and ROCK!!! 

ACTIVE on IMPACT WEEK!!! 

ALTERNATIVE: 
KTBZ, WBZY, WFNY, WSUN, KPNT, WXDX, KWOD, KCXX, KXTE, WEND, WBRU, WJRR,WRZK, WPBZ, 

WPLA, WMFS, KHBZ, WDYL, WRXL, WXEG, WHRL, KUCD, WGRD, WBSX, WNFZ,WTZB, WKRL, KNKX, 

WXNR, WARQ, WRZK, KFTE, WXTW, KQXR, KRZQ, WJSE 

ACTIVE ROCK: 
WMMR, WYSP, WRIF, KFNK, KISW, KUPD, KXXR, KIOZ, WXTB, KBPI, WRKZ, KRXQ, WEBN, 

KQRC,KBER, KHTB, KOMP, WBZK, WBUZ, WCCC, WRAT, WEDG, WNVE, WTFX KFRQ, WTPT, KRZR, 

WKLQ,KLAQ, KRAB, WLZK, KOJE, WRUF, WYBB, KAZR, KHTQ KICT, WHO, KILO, WXZZ, WBYR, WCHZ, 

WRTT, KXFX, WQKA, WXQR, WWIZ, WJXQ, WRXW, WTKX, KDOT, WWBN, WKQZ, KIOC, KNCN, 

WCPR, Sirius "Octane", KM "Squizz", HardDriue! 

HOLLYWOOD 
RECORDS 

COMING SOON... 

EVANS BLUE "OVER " and SPARTA 
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STERN ON SIRIUS 
A Jacobs Media online survey found 

that 32% of all rockers who subscribe 

to Sirius chose the satcaster because 

Howard Stem was there. That's just 
one of the fascinating tidbits 
Technology Editor Bride Connolly 
presents in her roundup of the latest 

tech news. Also, read about how 

Emmis is linking its stations' websites 

to Apple's Tunes music service. 

Soo Page 15 

DICK FOREMAN 
SPEAKS 
Richard "Dick" Foreman started in 

radio on the programming side and 

developed into one of the most 

respected media brokers and 

consultants in the business. This week 

he's the subject of Publisher /CEO Erica 

Farber's Publisher's Profile. 

See Page BO 
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Bad Day (Warner eros.) 
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NUNSULAN 

JOC Gois' Down (Bad Boy /Adana) , URBAN AC 
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'GOSPEL OONIl, IRIENCE... The Blessing Of... (EM Gospel) 

COUNTRY 
Flan INNS S Sometlwq's Gotta Give (Asylun/Cwb) 

SMOOTH Jrr.,r 
/MAN CINlIENT$ON Let's Get Started (GRPNMG) 

,AC. MANES POUTER Bad Day (Wamo Bros.) 

TIED NOT ISOU PEPPERS Dan Calories (Mawr Broc) 
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HOW TO BE REMARKABLE 
This week consultant MMoe McVa 

(pictured) starts a three -part series on the 

Seth Godin book The Big Moo and how its 
lessons can be applied to radio. The book 

consists of tips for becoming a remarkable 

person written anonymously by 33 authors 
including Godin, Tom Peters and Mark 

Cuban. McVay says that everyone has the 

ability to do the remarkable on a regular basis if we are 

willing to strive for more than just "good enough." Page 46. 

The rise of Chinas music market: Page 21 

Stringer Set As President, 
Sony Music Label Group 
Appointment comes as lenner, Anthony resign 

if MINI OVUM 
MR Meaner Rado Eder 

In a stunning announce- 
ment that rocked the indus- 
try last week, Sony Musk 
Label Group U.S. Chair- 
man /CEO Don Ienner and 
President /COO 
Michele Anthony 
resigned from the 
company, effective 
immediately. lenner 
had been with the 
aenpany kr 17 years, 
Anthony for 16. 

On Sept. 1, Sony 
BMG /U.K. & Ire- 
land Chairman /CEO 
Rob stiff, bmther Stringer 
of Sony Corp. President/ 
CEO Sir Howard Stringer, 
will become President of 
the 'Sony Music Label 
Group, reporting to Sony 
BMG Music Entertainment 
CEO Rolf Schmidt- Holtz. 

In the interim, label -group 
personnel will report to 
Sony 13MG COO Tim Bow - 
en. 

"Donnie and Michele 
have been the bedrock 
upon which Sony Music's 

success has been 
built over the last 18 
years, and we are 
very appreciative of 
their important 
contributions dur- 
ing this period," 
Schmidt -Holtz said. 

"I am delighted 
that Rob Stringer 
has agreed to join us 
as head of the Sony 
Music label Group in 

New York. Rob has been 
with Sony Music through- 
out his 20 -year career, and 
now Ls the perfect time for 
him to take on this' senior 
role." 

The Telecom Act: 10 Years Later 
A then- and -now perspective from two broadcasters 

By Ales Assam 
MR IL neM s Edda, 

On Feb. 8, 1996, President 
Clinton signed the Telecom- 
munications Act of 1996 into 
law. Laden with provisions 
and requirements of particu- 
lar concern to the telephone 
industry, the act also in- 
cluded new broadcast -own- 
ership regulations that elimi- 
nated any limits on the num- 
ber of AM and FM radio sta- 
bons that could be owned or 
controlled nationally by any 
one entity. 

At the time Lew Dickey 
was in charge of what he calls 
"a deceit tittle group" of radio 
stations in Atlanta and Toledo 
under the corporate banner of 
Midwestern Broadcasting Ca 
He also served is President of 
Stratford Research. 

From an office on Wall 
Street, not far from the World 
Trade Center in New York, 
Herb McCord could be 
found running the nation's 
17th -largest radio company, 
Granum Communications. 
Granum owned 12 stations in 
five markets, including top - 
rated WVEE (V103) /Atlanta. 

Today Dickey leads a radio 
company that is the second - 
largest in the US. by station 
count, and McCord is keep- 
ing busy as GM of Charles 
River Broadcasting's five sta- 
tions in New England as the 
company continues its efforts 
to exit the radio industry. 

This week RIM looks back 
at the profound effect the 
Telecom Act has had on the 
radio industry in the last 10 

See Pace 12 
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Halyburton To Head Emmis/New York 
Spank %wee 

Ran raaaiiá dscwn 
Dan Halyburton has 

barn named Sr. VP /Mar- 
ket Manager of Emmis' 
New York properties: 
Smooth Jazz WQCD 
(CD101.9), CHR /Rhyt . 

mic WQHT (Hot 97) and 
Urban AC WRKS -FM 
(98.7 Kiss FM). He was Halyburton 
Sr. VP /GM, Group Operations 
for Susquehanna Radio before 
its sale to Cumulus Media Part- 
ners. 

Halyburton succeeds 
Harry Mayo, who an- 
nounced in January 
that he would not re- 
new his contract be- 
yond its Feb. 28 expira- 
tion date. Mayo, who 
assisted in the search 
for his replacement and 
has continued to lead 
Emmis' three -station 
New York operations in 

the interim, said he is stepping 
down to focus on other interests. 

NALYNNTN nee Page e 

McDowell Sworn In As Commissioner 
N JMtei Tarts 
RUR Wallington Bureau peel 
npMe*aaolu.cc,m rem 

Robert McDowell 
was sworn in on June 1 

as the fifth commis - 
sioner of the FCC, tak- 
ing the oath from FCC 
Chairman Kevin Martin 
for the remainder of a 
term expiring June 30, 
2009. McDowell is the 
third Republican on the 
five -member panel. 

McDowell 

1 am honored and 
humbled to be joining 
such a distinguished 
group of commissioners, 
as well as the fine career 
public servants at the 
FCC," McDowell said. 
'There are many chal- 
lenging issues facing 
the commission, and I 

am eager to begin work- 
ing on them with my 

McDOM1ELL See Pace e 

1100 Makes Poleman 0M, Dastur PD 
Ely elder Carter 
Riel c*mWPop Edict 
kcarloreradowdrocoals corn 

After 10 years, the program- 
ming hierarchy at landmark 
Clear Charriai CHR /Pop WHIZ 
(Z100)/New York has been al- 
tered: PD Tom Poleman, who 
also serves as Sr. VP/Program- 
ming Qs. Marketing for the Clear 

MIS.* Page e Poleman Dastur 

tubby' Will Wake Up With Whoopi 
Paul "Cabby' Bryant is ending a 10 -year run 

as MWallerrwam talent el Clew Channel CHRIPop 
WHIZ (ZI OO New York as part of the SboNon's 
programming changes (see sbry, above) and will 
bacons -host of Whoops Goldberg's new 
synöatsd morning stow. Wake Up Wwn W/ocpi. 
Set b bunch Juty 31, the AC-targeted show will be 
based at 2100 dustentiele WKTU and syndicated 
trough Premiere Radio Networks. 

tike a good, Wag cup of coffee. Cabby will 
gel me going in the momirng,' Ciotdberg saki. 
'We're going to have corns run together. I cent wait b get staffed. rd 

COW fee Pep e 

Bryant 
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ow This Year's ACM 
National On -Air Personality 

of the Year 

and 
2 me ACM Award Winner! 

11111 04i I 
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WITH NUMBERS LIKE THESE 
YOU CAN SEE WHY 

Arbitron Share Adults 25 -54 
Wit. 

Los Angeles 
KZLA -FM +470% 

Atlanta 
WKHX -FM 

T 

Pittsburgh 
WDSY -FM 

Kansas City 
KBEQ-FM 4.3 . 6% 
Louisville 
WAMZ-FM - 7.91, +46% 

Huntsville, A t 
WDRM-FM 15.9 ÿ+368% 

NOW on more than 230 great affiliates! 

818.377.8300 

www.americanradiohistory.com

www.americanradiohistory.com


 

Juno 11, ZOOS 
NEWS ái FEATURES 

Ibis Moises 4 

Sates 12 

Tielrnoloa 15 

SbsM TaBt 16 

OPPOrInitMa 76 

wrlta4laos n 
maws Praia so 

FORMAT SECTIONS 

Nwrs/ialk/Sparb 10 Snoods lau 52 

AAR Workhdde 21 Rock 55 

CIQ/Psp 22 Triple A 61 

CIIRAtki enic n homesicaus 65 

Urban 32 Christian 66 

Country 38 LaUu Formas 72 

AS 46 

Baek Papa 78 

KDBN & KPLX/Dallas Up Cook To 0M 
John Cook has been promoted 

no OM of Cumulus' Classic Rock 
KDBN and Country KPLX (The 
Wolf) in Dallas. Cook is PD of 
KPLX and had been handling 
KDBN programming duties since 
Scott Strong exited the station on 
April l5. 

Cumulus VP /Market Manager 
Dan Bennett told R&R, "John is 
moving up to take on new duties 
as OM of both stations, and then 
we're going to hire a new I'D for 
KDBN." 

Cook was OM of CBS Radio/ 
San Antonio before joining The 

Wolf as PD in March 2005. His 21- 
year radio career includes stops at 
KHKS /Dallas, KM/ Los Angeles, 
KKBQ /Houston and WYXR/ 
Philadelphia. 

KDBN seemed poised for a for- 
mat change following Strong's de- 
parture and the exit a few weeks 
ago of the entire airstaff, but Ben- 
nett said the station's playlist has 
been tweaked instead. "We're us- 
ing the positioner 'The Rock of 
Texas,'" Bennett said. "We're keep- 
ing AC /DC, Aerosmith, Red Hot 

CoK SP Paps 8 

Condron Now WALK AM & FM's VP/GM 
Jim Condron has been 

promoted from GSM to 
VI' /GM of Clear Channel's 
Adult Standaxis -AC combo 
WALK -AM & FM /Nas- 
sau- Suffolk. He succeeds 
Andy Rosen, who vacated 
the post in January. 

Condron has been with 
Clear Channel /New York 
for nine yeas, five of them 
at WLTW, where he was 
promoted from AE to LSM. Be- 
fore that he worked as an AE for 
Barnstable Long Island Radio 
Group. 

Con dron 

"Under Jim Condron's 
leadership these past 
three years, WALK has 
flourished and enhanced 
its reputation as one of 
the best radio stations in 
the country," Clear Chan- 
nel /New York Sr. VP/ 
Market Manager Rob Wil- 
liams said. 

"By awarding him the 
title of VP /GM, we are 
recognizing that he is our 

senior manager on Long Island. I 

COMM fus Pap 

'The Voice' Bows In Baltimore As WVIE 

M -10 Broadcasting's Oldies 
WWLG/Baftimore flipped to Talk 
on June 1 with new call letters 
WVIE and a new slogan and 
handle, "A different 
point of view - 
V1370 The Voice." 

While Talk cluster - 
mate WCBM targets 
men with a lineup 
featuring Rush Lim - 
baugh, Sean Hannity and local 
legends Tom Marr and Les 
Kinsolvin& the new WVIE plans 
to target women with a roster of 

shows hosted by several high - 
profile, nationally syndicated fe- 
male personalities. 

Among the syndicated per - 
sonalities now heard 
on WVIE are Take on 
the Day's Dr. Laura 
Schlessinger, Talk Ra- 
dio Network's Laura 
Ingraham and Tam- 
my Bruce and WOR 

Radio Network's Dr. Joy Browne. 
WCBM & WVIE GM Bob Pettit 

IWIE kw Palls 8 

Legendary trio Crosby Stills 8 Nash were designated BMI Icons at MI s 54th 
annual Pop Awards. held last month in Los Angeles. The trio were honored 
with a tnbute that included a medley of their songs performed by Gavin 

DeGraw. Maroon 5, Gregg Allman and Alison Krauss. Seen here 11 -r) are 

Stephen Stilt PresidenvCEO Del Bryant Omit Crosby and Graham Nash. 

Berry Back In Bay Area As KSFO/S.F. PD 
Ken Berry has been 

named I'D of Talk KSFO/ 
San Francisco. He assumes 
duties most recently han- 
dled by Jack Swanson, 
who continues as Opera- 
fions Director of KSFO 
and News /Talk cluster - 
mate KGO. 

The appointment marks 
a return to the cluster for 
Berry, who served as PD, 
News Director and News 
Producer of KGO from 1990 -2001. 
During his tenure KGO won nu- 
merous awards, including four 

NAB Marconi Awards. 
Berry was most recently 
Station Manager of En- 
tercom's KIRO, KNWX & 
KITH /Seattle. 

"We're delighted to have 
Ken back in San Fran - 
àm ;'Swann said. "He's 
a great programmer and 
has an intimate knowledge 
of both the station and the 

Berry market." 
Berry said, "It's great to be back 

with IKGO & KSFO President/ 

Y sis Pap II 

Trapane 

P /Program- 

Trapane Will Program Detroit's New 'Fox' 
Clear Channel's newest 

Country station, WDTW 
(The Fox)/Detroit, has offi- 
cially named interim pro- 
gramans. John Trapane PD. 

Trapane had been pro- 
gramming WDTW before 
its recent flip from Classic 
Rock "The Drive," but he 
has experience in Country, 
having worked at KKBQ/ 
Houston and KIKK & Trapane 

KILT /Houston and in radio pro- 

motion for Nashville - 
based labels Giant /Re- 
prise and Dreamcatcher. 

"John's extensive back- 
ground in the Country 
format and his extraordi- 
nary passion to win make 
him the obvious choice to 
lead the new station," said 
Clear Channel Regional 
VP /Programming Dom 
Theodore. 

TIME Sea Palls 

Howard Hired To Program WXTB/Tampa 
Clear Channel's Active 

Rock WXTB (98 Rock)/ 
Tampa has named James 
Howard (a.k.a. Double 
Down) PD. Howard was 
previously Exec. Assistant 
to Clear Channel Sr. VP/ 
Programming Marc Chase 
and replaces Brian Med- 
lin, who left 98 Rock in 
March. 

"We are very excited to 
welcome James aboard," Clear 
Channel Regional VP/Program- 

Ho 

21101, e. 

ward 

ming Brad Hardin said. 
"He brings a wealth of 
knowledge with him and 
will lead the next chapter 
for 98 Rock" 

Howard, who previously 
programmed for Clear 
Channel in Abany, GA and 
was on the programming 
staff at the company's Or- 
lando chutes said, "pt's an 
honor to be chosen to help 

continue the tradition that is 98 

NOWAM fw Palls 

NAB Wants Satellite Indecency Regulated 
M &Wag horn 
RW Ithliello Ism OW 

NAB President /CEO David 
Rehr is calling for a crackdown on 
indecency - against satellite ra- 
dio. In a blistering two-page let- 
ter sent to FCC Chairman Kevin 
Martin on Monday, Rehr com- 
plained that broadcasters are get- 

fing "disparate treatment" by the 
FCC. 

The NAB continues to be con- 
cerned about the unequal regula- 
tory treatment between free over- 
the-air and satellite radio," Rehr 
wrote. "This disparate treatment 
appears increasingly unjustifiable, 

W See Pap 8 

RCA/Nashville Taps 
Gale As VP/Promo 

RCA/Nashville Sr. Director/ 
National Promotion Keith Gale 
has been eleva 
ted to VP /Na- 
tional Promotion 
of the Sony BMG 
imprint. He suc- 
ceeds Mike Wil- 
son, who left the 

any on June 
2 after 17 years 
of service. 

"Keith has 
been with RCA's 
promotion team 
for 12 years," Sony BMG Exec. VP 
Butch Waugh said. "His strategic 
mind, forward thinking, love of 
the artist roster, passion for the 
musk and dedication to his staff 
and this company are only a few 
reasons that give me pleasure in 
elevating him to VP /Promotion." 

GALE See Pats 8 

Gale 

Lazio To Become 
KNDD/Seattle PD 

Entercom's Alternative KNDD 
(107.7 The End)/Seattle has hired 
Lazio as PD, effective June 19. 
Lazio is currently PD /after- 
rtooner at Alternative sister KRBZ 
(96.5 The Buts) /Kansas City and 
will replace Phil Manning, who 
resigned from The End two 
weeks ago. 

"I am so excited to have Lazio 
on board with 107.7 The End," 
said Amy Griesheimer, VP /GM 
of KNDD and clustennate KISW. 
"His passion and vision for the 
station make him an amazing ad- 
dition to our team. I look forward 
to the incredible heights to which 
he will take The End." 

Lazio joined The Buzz for 
nights in November 2002 and 
eventually worked his way up to 
Asst. PD before being given PD 
stripes in May 2004. He started his 
radio career at WPLA /Jackson- 
ville as MD /night talent in 1996 
and has worked in Toledo; Key 
West, FL; and Detroit. 

make Pap 8 
r 
Mise Made Newcap 
Dir./Programming 

Rob Mise, who has been work- 
ing as PD of Newcap's Classic 
Rock CIRK (97.3 K- Rock) /Ed- 
=intn, has been 
promoted to Di- 
rector/Program- 
ming for the Ca- 
nadian broad- 
caster's entire 
roster of stations. 
In addition to his 
programming 
duties, he'll coor- 
dinate research 
projects, be in- 
volved with new license applica- 
tions and work with Newcap's 
corporate offices on company- 
wide initiative. 

RISE see Pats 
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Did The Telecom Act Reinvigorate Radio? 
Or is it time for an overhaul? 

he Telecommunications Act of 1996 was supposed to 
open the floodgates to competition between communi- 

cations companies across the land and give consumers more 
choice. The legislation, passed by the 104th Congress in Janu- 
ary of 1996 and signed into law by President Clinton on Feb. 8 

of that year, was the first major rewrite of the Communica- 
tions Act of 1934, and it was landmark legislation. Whether 
it was a success or a failure depends on who's doing the talk- 
ing. 

Consolidation of stations and 
groups has been the biggest flash 
point since the Telecom Ad took ef- 

fect. Radio groups, backed by tons 
of cash from private equity firms, 
major banks and shareholders, went 
on shopping sprees with a "grab it, 
and we'll figure out how to run it 
later" mentality. 

Clear Channel was the biggest 
collector, with more than 1,100 sta- 

tion, in the end, followed by Cumu- 

lus, with 310 stations in 61 US. mar- 
kets, and Citadel, with 213 stations 
in 47 markets. CBS Radio grew to 
179 radio stations, most of them in 
the nation's top 50 markets. 

In many instances consolidation 
has been a challenge for operators 
trying to get their amis around ex- 

actly what it is they have. Clear 
Channel has probably been most 
successful in creating and installing 
operating systems, but the changes 

have been tough on the company's 
public relations, and Clear Channel 
has, rightly or wrongly, been blamed 
for a slew of problems. 

In fact, Clear Channel has gotten 
so much criticism from so many fac- 

tions that it's posted a "Know the 
Facts" section on its website in the 
hope of setting the record straight. 
The fact sheet begins: 

"Myth Consolidation in the radio 
industry is at dangerous levels. 

"Fact: Radio is the least consoli- 
dated segment of the media indus- 
try-fry far, according to the! k fud- 
ahl- Hirschman Index, the metric 
often cited by the Department of 
Justice. 

"Specifically, the top five music 
companies account for 85% of that 
industry's market share, the top 

TELECOM Set Palle 5 
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Business Briefs 

Freedline Named Citadel EVP/VFO 

own Freedline has been named Exec. VP/CFO for Cite- 
Fl Freedline was most recently Sr. VP/Treasurer for 
Viacom and before that was VP /Controller of CBS Corp. 

Citadel CEO Fend Sideman said. -Bob Freedline is an ex- 
perienced and well -respelled executive. and we are pleased 
to welcome him to Citadel's management team" 

Lawyer Becomes Cumulus VP 

Ctrr{otte Lawyer has been named VP /Audience Measure- 
ment for Cumulus Media and affiliated company Cumu- 

lus Media Partners, formerly Susquehanna Radio. She was 
most recently Corporate Director /Group Research Services for 

Susquehanna. 
Lawyer MI direct and manage Cumulus' and Cumulus Me- 

dia Partners' audience -measurement department by provid- 
ing sales, programming, promotional and executive -planning 
guidance and decisionmaking through the interpretation of re- 

search and research tools. 
Lawyer, who spent 24 years at Susquehanna. will also serve 

as the Cumulus and CMP representative on the NAB Com- 
mittee on Local Radio Audience Measurement. the NAB 
COLRAM Arbtron Response Rate Committee. the Radio Ad 
Effectiveness Lab Research Committee. the Media Rating 
Council. the Arbitron Advisory Council and the Clear Channel 
RFP Evaluation Committee. 

Continued on Page 9 

Senators Urge FCC's Martin 
To Slow Ownership Rewrite 
Dorgan, Lott want localism report 
on broadcasters first 

ens. Byron Dorgan and Trent Lott have told FCC Chair- 
man Kevin Martin in a letter that the FCC needs to show 

evidence that broadcasters are serving their local communi- 
ties before there is any loosening of the media -ownership 
rules. The FCC has scheduled a hearing and possiblÿ a vote 
on ownership -rules changes for its June 15 open meeting. 

In the opening sentence of the let- 

ter, dated May 25 but released by Dor- 

gan s office on Tuesday, the senators 

write, "We understand from public 
comments you have made that you 

intend to move forward with a revi- 
sion of the media -ownership rules 
once a fifth agency commissioner is 

Radio Revenue 
Retreats In April 

SENATO Sa Paqe 5 

Near i WStlu 
rom 

According to data released June 2 by the RAB, grand- 
total spot and nonspot dollars fell 4% in April, compared 

to April 2005. Local ad dollars also fell 4% for radio during 
the month, while national ad dollars slumped 7%. Combined 
local and national ad -sales revenue dropped 5 %. Nonspot 
dollars was the only area to show year -to-year improvement 
in April, rising 8 %. 

For the period of January 
through April, grand -total revenue 

was off 1 %. Local revenue dipped 
2% for the four months, compared 
to the same period in 2005, while 
national revenue was flat. Total 

combined local and national ad- 
sales revenue was down 2% year-to- 
date, and nonspot revenue was up 
9% in the four -month period. 

NENENNE see Pap f 
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Transactions At A Glance 
AN transaction irriinrwstlow prvrtÑI by 
MAii MEDIA Access Pro, Cbanb My, VL 

State-By-State Deals 

KFVR -FMA.a Junta,CO Undisclosed 
WJCI- AMIRatttotrl (Champaign),IL $215.000 
KRSL -AM & KCAY- FMIRussell,KS $435.000 
KTAA- FMl13ig Sandy (Tyler- Lottgview).1X $450.000 
KTMA -AM & KORA-FM/Bryan, KXCS- FM/Cameron and KZTR -FM/ 

Franklin (Bryan -College Statlon),TX $3.95 million 

KMGS- AM/Highland Park (Dallas -R. Worth),TX Undisclosed 

KSET- MULumberton,TX S500 
WSWV -AM & RA/Pennington Gap,VA $135.000 
WXGI- AMIRictrmend,VA $1.4 million 

KKHI -FM (CP)/Roclt River,WY 5250.000 

Full transaction listings. posted daily, can be found at 
www. radioandrecords.com. 

Deal Of The week 

KBLG -AM, KRKX -FM, KRZN -FM 8 KM-FM/Billings; I0(11.-AM, 

KAAR -FM & KMBR- FM/Butte: KIKF- FM/Cascade; KODI -AM, KXGF- 

AM, KODI -FM, KAAK -FM & KINX- FM/Great Falls: KXDR -FM/ 

Hamilton; KGRZ -AM, KYLT -AM, KGGL -FM 8 KZO0- FM/Missoula; 

as11 KBOO- FM/Pinesdale, MT and KZPH- FIM/Cashmere, KYSN -FM/ 

Eat Wenatchee, KWWW- FM/Ouincy, KAAP- FMIRock Island and 

KWWX- AM/Wenatchee, WA 

PRICE: $33.3 million 

TERMS: Asset sale 

BUYER: Cherry Creek Radio, headed by CEO/President Joseph 
Schwartz. Phone: 303 -468 -6500. It owns 45 other stations. includ- 

ing KMON -AM. KLFM -FM 8 KWR- FM/Great Falls. MT. 

SELLER: Fisher Radio Regional Group. headed by President/CEO 

Larry Roberts. Phone: 509 -343 -9500 

BROKER: Kalil 8 Co 

2006 Deals Ta Data 

Dollars to Date: á3,356.9117.932 
( Last Year: $2.831.403.805) 

Dollars This Quarter: $261,069.620 
(Last Year: $408.352.003 1 

Stations Traded This Year: 415 

( Last Year. 8881 

Stations Traded This Quarter: 166 

(Last Year. 250) 

Continued from Page 4 

in place." New FCC Commissioner 
Robert McDowell was sworn in on 

June 1. (See story, Page L) 

Dorgan and Lott say they "strong- 
ly believe" that the FCC must first 
complete its study on "whether and 
how broadcasters ate serving their 
communities." 

The letter reminds Martin that 
"for decades the FCC has required 
broadcasters to be responsive to kr 
cal concerns and to represent a di- 
versity of views and opinions." 

After the FCC issued its revised 
media-ownership rules three years 
ago this week, it launched a study 

on ss'hether the agency's behavior- 
al rules were better suited to achiev- 
ing the goal of localism than the 
structural ownership rules. 

A localism task force was created 
to make recommendations, but, the 
senators say, "no report or recom- 
mendations [have been] issued." 

'The localism proceeding must 
be done before the FCC takes any 
further steps in the media- owner- 
ship -rules proceeding," Lott and 
Dorgan write. They conclude, 'The 
FCC must first establish that there 
are sufficient mechanisms in place 
to ensure that broadcasters are serv- 
ing their local communities before 
any loosening of ownership can oc- 

cur." 

Continued from Page 4 

While April was disappointing 
for the radio industry, May is already 
looking to be a much brighter 
month. Hams Nesbitt analyst Lee 

Westerfield said his May revenue 
projections point to a rpodest2% in- 

crease for radio. 

Westerfield's prediction came as 
the latest Harris Nesbitt Radio Air- 

time Monitor showed radio com- 
mercial time contracting 0.6% in 
May, compared to last year. This 
suggests a relative improvement vs. 

declines in both commercial time 
and advertising seen in the last three 
months, Westerfield said. 

blooms 
Continued from Page 4 

eight film companies account for 
84 %, the top 10 cable companies ac- 

count for 67%, the top six ad agen- 
cies account for 65%, and the top 10 

radio companies account for 43%." 

The fact sheet also notes that 
while the company has been ac- 
cused of dominating U.S. radio, 
"There are more than 13,000 radio 
stations in the United States and 
3,800 station owners." Clear Chan- 
nel says it owns just 9% of U.S. ra- 

dio stations and represents only 18% 

of the industry's revenue. 
The company also scoffs at accu- 

sations that it is on a mission to carry 
out "senior management's political 
agendas and ideologies," saying, 
"Local managers make their own 
decisions about programming and 
community events." 

It's hard to imagine a company in 

the preconsolidation days being 
pressed into making a statement of 
that sort, but, like Wal -Mart and the 
Walt Disney Co. before it, Clear 
Channel has found that growing 
bigger is not for the thin-skinned. 

It's unlikely that the dust from the 

rush to consolidate will ever com- 
pletely settle. Just a few weeks ago 
CBS took the first steps to cull its 
hens, announcing that it will explore 
the sale of 39 stations in 10 small and 
medium markets including four 
FMs in Cincinnati; four FMs in Kan- 
sas City; four FMs in Rochester, NY; 

two AMs and five FMs in Fresno; 
and an AM and an FM in San Anto- 
nio. 

The stations CBS is considering 
selling "generate noticeable reve- 
nues in most of those markets and 
are often the first or second group 
in terms of revenue market share," 
said BIAfn VP Mark Fratrik and 
BlAfn VP /Business Development 
Steve Passwaiter in an overview is- 

sued June 2. "Collectively, BIAfn 

estimates they generated $172.6 mil- 
lion in revenues in 2005." 

The BIAfn report goes on, "A 
company could make a big splash 
and acquire all of the stations. Any 
such deal could be supported by a 

number of the larger private equity 
players that are showing increased 
interest in radio [mergers and acqui- 
sitions]. More likely, the most prob- 
able buyers will be other radio 
groups that focus on these particu- 
lar regions of the country as their 
strategic focus." 

"CBS represents some unraveling 
of consolidation," Fratrik told R &R. 
He believes Citadel will probably 
also sell some stations once it com- 
pletes its acquisition of ABC Radio. 

The reason groups are selling sta- 
tions? "Slower growth," said Fret - 
rik "They are focusing on the assets 
that they think will be larger - 
growth." 

Selling off stations is not a nega- 
tive business move, said Fratrik, 
who has a Ph.D. in economics. He 
believes the radio industry is in far 

better shape and the listening pub- 

lic is far better served today than 
they might have been had the Tele- 

com Act not passed. 

Ueexpected I--silts 
Consolidation has been a mixed 

bag for minority owners, said David 
Honig, Exec. Director of the Minori- 
ty Media & Telecommunications 
Council. In the big picture, "it's been 
more bad than good, but good in an 
unexpected way," Honig told R&R. 

Honig said that after 1996 a com- 
bination of escalating market prices 
for stations and the loss of the mi- 
nority tax credit cut opportunities 
for minority buyers. But in 2000, 
when Clear Channel acquired 
AMFM in one of consolidation's big- 

gest marriages of radio properties, 
Clear Channel had to dispose of 110 

stations. 
"Forty of those were sold to mi- 

nority owners," Honig said. it was 
a matter of who brought the most 
money to the table." That one deal 
pushed up the percentage of minor- 
ity ownership nationally to 4.2%, 
Honig said, but there has been little 
growth since. 

Honig said that a group of How - 
and University scholars in Washing- 
ton, DC is currently reviewing 
ownership data, and he's expecting 
new stats on national minority sta- 
ti in ownership soon. 

Telecom Act 
Saved Race' 

"The 1996 Telecom Act saved ra- 
dio and reinvigorated radio," said 
Fratrik. "There were a number of 
dark stations and poorly operated 
stations. But no one ever envisioned 
the tremendous speed and size of 
consolidation - no one in their 
wildest dreams. 

The Telecom Act strengthened 
radio overall and strengthened its 

ability to attract advertising. It's a 

much more viable competitor, and 
it provides more diversity in mar- 
kets." 

Fratrik argues that allowing radio 
companies to buy up to eight sta- 
tions in large markets lets operators 
use the proceeds from the money- 
makers to cover smaller revenue 
generators. 

Funds can also be used to extend 
services that stations operating in 

the red could never afford. "Radio 
is now able to, and can more effec- 
tively, provide service to its audienc- 
es," Fratrik said. "Without such 
changes in the audio market, I don't 
think the good old days could have 
continued." 

The NAB has long argued that 
consolidation expands format 
choice. With big revenue- generating 
stations in their collections, groups 
can afford to experiment with Sports 
outlets, separate conservative and 
liberal Talk channels, Spanish -lan- 
guage formats and a myriad of oth- 
er programming choices. 

For example, in late March Bon- 

neville International moved WTOP- 
AM & FM /Washington, one of the 
country's most successful all -News 
operations, to a new:frequency on 

the FM dial to make way for Wash- 

ington Post Radio, a new venture 
that gives the Washington Post and 
its reporters immediate access to the 

airwaves. If Washington Post Ra- 

dio's "There's always more to the 
story" approach gains a significant 
audience, the format will likely 
spread to other markets. 

Fratrik said the size and speed of 

consolidation "really signals to me 
the efficiency and strengthening of 
the radio industry as a result" He 
continued, "Radio groups grew be- 
cause being large made the indus- 
try better." 

Fratrik believes HD Radio and its 

developer, iBiquity, would never 
have evolved had the privately 
funded venture not been backed by 
the biggest radio corporations, all of 
which acquired the bulk of their in- 

vestment resources during consoli- 
dation. And, he said, those are the 
same companies that today are 
funding and producing hundreds of 
free HD multicast channels that like- 

ly won't see any revenue for years. 

Ownership Lloib: 
Ti. Mock Or IM EasadtT 

The Telecom Act permits compa- 
nies to own up to eight stations in 

large markets, but there have been 
questions about how to define mar- 
kets and how to count the number 
of stations a group operates in a giv- 

en market. 
Nancy Ory, an attomey with DC 

firm Leventhal, Senter & Lerman, 
raised a question about the change 
in market definitions from contour 
overlap to an Arbitron -based defini- 
tion. 

"It results in a lot of inequities 
among players in a market," she 
said. "One owner could own five 
'full C' FM signals - the best ones - and be counted as having five 
FMs. Another owner could own 
several inferior 'A' signals, which 
they need to simulcast or trimulcast 
in order to cover even part of a mar- 
ket, but that owner is credited with 
the same number of signals." 

Fratrik thinks the eight -station 
cap could be expanded to "10 or 12 

stations in a large market." He said 
that in most large markets there are 
several smaller stations, often stand- 
alone operations, struggling with 
diminishing revenue and unable to 
provide the full range of services 
that stations owned by large groups 
can provide. Being part of a compa- 
ny with more resources, Fratrik said, 
will let stations deliver more servic- 
es to the community of listeners. 

Others, like the Media Access 
Project's Andrew Jay Schwartzman, 
think operators ought to be limited 
to fewer stations in a market In fact, 
Schwartzman believes the Telecom 
Act should be completely over- 
hauled and that there is nothing 
worth saving when it comes to the 
broadcast portion of the legislation. 
He told R &R, "I think none of the 
broadcast provisions should be re- 

tained in their present form. There 
is no best part. 

Continued on Page 9 
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KGDQ/Denver Taps Gaytan As Ops Mgr. 

Roberto "Befo" Gaytan has been Quinn told R&R. "He's a multifac- 
named to the newly created 

OM position at Bustos 
Media's Regional Mexican 
KGDQ (La Gran Dl/Den- 
ver. He previously hosted 
the morning show at Gear 
Channel's KMGG (Mega 
95.7) /Denver. 

1'm thrilled to have Beto 

in the horse," Bustos Me- 
dia /Denver VP /GM Rob Gaytan 

eted talent who does it all 
and is a malhstay in the 
community. He's extremely 
positive and resourceful. 
He's a huge asset." 

Gaytan spent five years 
as Promotions Director of 
Entravision s Denver dus- 
ter. He also spent time 
programming crosstown 
KCW. 

Elyria- Lorain Taps Gronek, Ups Parkison 
Lonnie Gronek and 

Tun Parkison (a.k.a. Tim 
Kelly) have been named 

GM and Director /Op- 
erations, respectively, of 
Elyria- Lorain Broadcast- 

ing Co.'s five radio sta- 

tions: WEOL & WNWV/ 
Cleveland and WKFM & 
WLKR -AM k FM/San- 
dusky, OH. The appoint- 
ments are effective July 1 and come 

Parki son 

as ELBC Radio Division 
President /GM Gary 
Kneisley announced he 

will retire at the end of 
2006. 

Gronek was formerly 
Regional GM of five Ohio 
markets for Westwood 
One's Metro Networks. 
He also served in various 

sales and management 
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He will continue to serve as a con- 

sultant for Emmis. 
'This has been our most exhaus- 

tive search in my 25 years at Emmis, 

but it was worth it because we got 
the right person," Emmis Radio 
President Rick Cummings said. 
"Dan brings a rich history of out- 
standing performance and great 
management to Emmis /New York. 

I am thrilled to have him running 
one of our most important opera- 
tions." 

Halyburton started his career as 

an on -air personality and produc- 
tion director in 1970 and worked his 

way up through station operations 
and management in markets from 
Miami to Minneapolis. He has the 

spent the last 25 years in Dallas, 
where he was Susquehanna's Mar- 

ket Manager before taking on his 

most recent post in 1999. 

Halyburton said of his new gig, 

"This is the ultimate job - three 
great radio stations in the greatest 

city in the world." 

McDowell 
Continued from Page 1 

fellow commissioners, with Con- 
gress and with the American peo- 

ple." 
McDowell's first public meeting 

as an FCC Commissioner is set for 
June 15, when the commissioners 
will discuss and vote on the contro- 

versial proposal to ease cross -own- 
ership regulations. Since taking over 
the chairmanship, Martin has made 
it clear that he believes newspapers 

should be able to own radio and 
television stations in their markets. 

Depending on how he votes, Mc- 
Dowell could give Martin the edge in 

pushing through relaxed regulations. 

However, Sens. .Byron Dorgan 
and Trent Lott told Martin in a let- 

ter earlier this week that the FCC 

needs to show evidence that broad- 
casters are serving their local com- 

munities before there is any loosen- 

ing of the media -ownership rules 
(see story, Page 4). 

Sb f Han/ 
McDowell on Monday named 

Dana Shaffer Acting Wireline Advi- 
sor, Angela Giancarlo Acting Wire- 

less Advisor and Cristina Chou 
Pauzé Acting Media Advisor. 

Shaffer joined the FCC as Deputy 
Bureau Chief of the Wireline Com- 
petition Bureau and served as an in- 
terim legal adviser to Commissioner 
Deborah Taylor Tate. Giancarlo re- 

cently served as Assoc. Chief for 
Spectrum Policy in the Public Safety 

and Critical Infrastructure Division 
of the Wireless Telecommunications 
Bureau. Pauzé joined the FCC as an 

Assoc. Bureau Chief in the Media 
Bureau. 

Continued from Page 3 

Rode I've got my bait and tadle ready, 

and I'm going fisting.+" 

In related news, WXTB MD /after- 
noon direr Mike Killabrew has been 

promoted to Asst. PD. 
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These stations have branded their country 
with Big D & Bubba. 

I. 

the words that best describe how wonderful 

. this show is i'vet hod them now for aver three years, ond without 

marketing money, these two have found they're woy into the 

hearts of our listen-ors, now even beating the 8-year Heritage 

station. morning show across town They helped us to our first 

number one 12 bloc.book in the history of our stafion . The virtual 

show 's more loco i than many 'Of the hometown shows, with 

worlcl-dos s guests that the compe. tion can't pull off.'-4. would 
, 

tn.s show t anyone 

-Paul "COYOTE" Neumann, PD, KIXZ, Spokane, INA 

never dreamed I could have a local morning show, direct Von+ 

Nashville! Its the morning show I thought I could never afford. Big 

D and Bubba hove changed the market landscape here 

-Chris Walters, Director of Programming, KWFS, 

Wichita Falls, TX 

; - 

After fitisling`our station's morning 1;kaw 1(7'13 'years, I thought I 

was going to be able to sleep In Once Big D and Bubbo took over. 

Well I'm STILL waking up early just to lister, THANKS GUYS! 

This is the ideal morning show funny without being obscene...it's 

the best show a. ;own, 

Big D and Bubba have really made f3og Buck Country the top 

contenor, the market There's not o morning show like it. 

-Monica Salazar, PD, KRRG, Laredo, TX 

Big D and Bi,bbo really know how to touch my listenersi 

They even moka o 'crie(J radio guy like me laugh on o &lay bosh 

-Ron Brooks, PD, WNOE-FM, New Orleans, LA 

-Rudy Briones, PD/OM, KDLK, Del Rio, TX 

The show is custom, local anc iougn out-loud funny. While our 

competitor .s playing Bottle of the Sexes again or talking obout a 

rumor they heard about Toby Keith, Big D and Bubba HAVE Toby 

Keith in the studio for a few laughs. 

-Jeff Cochran, Regional Vice President of Programming, 
Clear Channel Radio. Idaho / Montana 

r 1 L I f 7- 
)1, I fJI 1`."./I 11 .1. nr mort tt4or41 a ion, contact Christy Wilson: 615.320.0707 x202 
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THERE GOES THE NEIGHBORHOOD RB R's Street Talk Daily posse were invited to see RCA artist Landon Pigg play 

at the Key Club in Los Angeles. and it was a night of revelry and entertainment. The RCA folks are seriously reconsidering 

ever being spotted in public with us again. Seen here are (back. l -r) ST Daily Overlord Kevin Carter; RCAs Ko -Fung Shih. ST 

Daily Sales Guru Steve Resnik. Pigg: KYSR (Star 98.71/Los Angeles Asst PD/MD Deanne Satiren: ST Daily Evil Minion Keith 

Berman. KBBY (895 11/Oxnard. CA MD Matt Michaels: (front. l -r) RCA's Wendy Goodman. B95.1 PD J Love: and RCA's 

Megan Youngblood 

Continued from Page 1 

Channel /New York cluster, has been 

promoted to OM, and Asst. PD 
Sharon Dastur has been given PD 
responsibilities. 

In addition, MD/afternoon talent 
Paul " Cubby" Bryant is leaving to 
co-host the new syndicated Wake Up 

With Whoops show. (See story, Page1.) 

The trio of Poleman, Dastur and 
Bryant has been in place at Z100 
since 1996, when they came up from 
similar positions at KRBE /Houston. 

It's a natural progression and rec- 

ognition for Sharon," Nieman told 
R&R "One of the things that really 

excites me about this move is that it 

sets up the ultimate Z100 program- 
ming collaboration. Having Sharon 

take on more of the day-to-day re- 

sponsibilities allows me to focus my 
Z100 energies more on vision and 
strategy as OM while giving me 
more time to spend on my Sr. VP/ 
Programming duties for the whole 
cluster, but it still keeps me very 
much involved with Z100. 

"I'm definitely not leaving Z100, 

but we had to come up with a way 
for Sharon to continue to grow and 
to allow me to continue to grow in 
my cluster responsibilities. I think 
it's a fantastic programming collabo- 
ration arrangement." 

Dastur told R &R, "I've said this 

before, but every day when I walk 
into this station I honestly still feel 

like it's such an honor to work 
here. I couldn't be more honored 
that they've handed Z100 over to 
me and have the faith that we can 

take Z100 into the future. 
"It's such an exciting time. 

We're lucky to have such an in- 
credible team here. Tom and 
[Clear Channel /New York Sr. VP/ 
Market Manager[ Rob Williams 
are such visionaries, and it's so 

amazing to be a part of this group 
not only as Program Director of 
Z100, but also as part of Clear 
Channel /New York. 

$ 

Executive Action 

Abod Takes Strategic Rois As Pastor/DP 
Hal Rood has exited radio consultancy Broadcast Architecture's 

Sr. VP post to become Exec VP and partner of research firm 

Strategic Radio Solutions. Rood spent a de 

cade at BA. launching the company's interna- 
tional division in 1996. 

-I am thrilled to have Hal loin the SRS team." 
said SRS President Kevin Cassidy. to whom 
Rood reports. His strategic expenence and 
track record of contributing to ratings success 
in the international radio marketplace are un- 

paralleled in this industry Hal is a perfect fit 

with SRS's platform of state -of- the -art results - 
driven strategic research - 

Rood said. "I want to thank Clear Channel 
and BA for 10 rewarding years because we accomplished so much. 

However. partnering with Kevin was something I could not pass up. 

I am elated to be working with Kevin to provide strategic research 

and brand development on an entirely new level 

Rood 

Cabby 
Continued from Page 1 

he to think of what were doing as 

reflective of what's going on with our 
listeners. You have to muster your- 

self up and out the door. You have 
to muster the kids. the house. your 
mate - its the morning muster!' 

Bryant sad. -Who would have 
thought two people named Whoops 

and Cubby would be waking up to- 

gether' To say I am honored to be a 

part of her show would be an under - 
statement. I am beyond ecstatic and 
not even sure how to spell that!" 

The move bongs to a close Cub - 
by's 15 -year programming part- 
nership with Z100 PD (and newly 
named OM) Tom Poleman. The two 
started their collaboration back in 

1991 at KRBEhlarston, where Pole- 

man was PD and Bryant was MD. 

They took similar positions at Z100 
in 1996. 

`I've been looking across the desk 
at Cubby doing music since 1991, 

and it will be strange not seeing him 
in the music meeting." Poleman told 

ReR. 'That will be weird for me 
"My role as Sr. VP /Programming 

& Marketing for Clear ChanneL'New 
York G going to demand that I Still 

spend a lot of time with Cubby - 
except instead of talking about mu- 

sic. we'll be talking about on -air 
breaks. I think it's exciting to be able 
to collaborate with him in a new 

way." 
Bryant will finish out the spnng 

book in afternoons at Z100. leav- 
ing him in place until late June. 

-Kielltt Barman 

"When you're surrounded by so 

many influential people for so many 

years, you learn and absorb and 

grow as a person. It's been such .i 

great ride so far, and I look forward 
to the next phase of Z100." 

w 
Continued from Page 3 

particularly in light of the availabil- 
ity of satellite radio content to non- 
subscribers, including members of 
the public who object to their receipt 

of sexually explicit and profane sat- 

ellite content." 
Rehr wants the FCC to hold 

Sirius Satellite Radio and XM Satel- 

lite Radio to the same broadcast -de- 

cency standards that are used to 
regulate terrestrial broadcasters. He 
is asking the FCC "to open an inves- 

tigation to examine the issues raised 

by free access to satellite radio pro- 
gramming and to consider whether 
the inequitable regulatory treatment 
of satellite and broadcast radio 
should continue." 

Rehr cited recent newspaper ac- 

counts of nonsubscribers to satellite 
services getting bleed-through inter- 
ference while listening to FM sta- 

tions in their cars - "unwelcome 
satellite programming that could 
clearly fall within the FCC's defini- 
tion of indecent material," he said. 

He is also concerned that broad- 
casters could be blamed and held 

accountable for such "unexpected" 
programming simply because it 
passes through their frequencies: 

8 Radii) $ boards June 9. 2006 

That, he said, "would be patently 
unfair to broadcast stations." 

Rehr also said that because car - 

rental agencies often include XM 
and Sirius service in their products 
for free - as do auto manufacturers, 
for a limited time - nonsubscribers 
risk being exposed to unwanted and 
possibly indecent satellite program- 
ming. 

"The FCC's current policy toward 
satellite radio is even more inequi- 
table when one considers that, in 
addition to unwanted receipt of sat- 

ellite radio programming due to in- 

terference, satellite radio content is 

available to nonsubscribers in other 
contexts as well," he said. 

"This undermines the frequently 
made argument that satellite radio 
should be regulated very differently 
than traditional broadcast radio sim- 
ply because satellite is a subscrip- 
tion service." 

After reading Rehr's letter, XM 
spokesman Chance Patterson re- 

sponded, "This letter represents an- 

other desperate publicity stunt by the 
NAB. We continue to work closely 
with the FCC to ensure that our ra- 

dios comply with the regulations." 
Sirius declined to comment when 

reached by R&R. 

Lags 
Continued from Page 3 

"Lazio has made a monumental 
difference at KRBZ through his inno- 

vative thinking, his team- building 
and his ability to identify and hear 

his listeners," said Enterrom /Kansas 

City VP /Market Manager Cindy 
Schloss. "He is responsible for mak- 

ing a good station á great station and 

will be sadly missed by his co-work- 
ers, his friends and his listeners." 

Lazio told R &R, "If you're pas- 

sionate about the Alternative format 

and about radio in general, there's 

no better radio station to be a part 
of than The End. Forme, this is a drearier 

come true." 

Coat 
Continued from Page 3 

Chili Peppers, Def Leppard, Van 

Halen and U2 as core artists and 

dropping the metal sounds of 
Black Sabbath, Iron Maiden and 
Pantera." 

The syndicated Walton & Johnson 

morning show, which calls Cumu- 
lus Rocker KIOL /Houston home 
and has affiliates in Baton Rouge; 
New Orleans; and Biloxi, MS, 
began airing on KDBN June 5. 

Bennett said he is looking to make 

further additions to the KDBN 
airstaff. 

In related news, "Mt Ed" Lambert 
will join KPLX for middays. He and 

Cook previously worked together 
across the street at KHKS, where 

Lambert was PD and Cook was OM. 

Oak 
Continued from Page 3 

Gale told R&R, "I have learned so 

much in the last 12 years working in 

the RCA promotion department with 
Mike Wilson and the great staff at the 

RCA Label Group that I truly feel 

prepared to accept this new responsi- 

bility I am flattered and honored that 

[Sony BMG Nashville Chairman] Joe 

Galante and Butch Waugh have en- 

misted me with this position, and 

am excited to help them write the 

next chapter in our proud history." 

Gale was W XTU / Philadelphia's 
Promotion Director when he joined 

RCA for Northeast promotion in 
August 1994. He was upped to the 

national post in September 1997 

and to Sr. Director in September 
2000. 

wv 
Continued from Page 3 

said plans are in the works to add 

additional, locally originated talk 
shows to the station's lineup soon. 

"The time is right for a Baltimore 

Talk radio station with a different 
point of view - the feminine per- 
spective," said Pettit. We are al- 
ready cross -promoting the brother 
and sister' stations of 'Talk Radio 
AM 680' [WCBMJ and V1370 The 

Voice, knowing that the two Talk ra- 

dio stations will be complementary 
and share many listeners. Giving 
women and men in the Baltimore - 
Washington area a new voice is the 

ultimate goal for the two stations." 
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Business Briefs 
Continued from Page 5 

Sirius Prices To Go Up, Exec Promises 
Speaking May 31 at the Bernstein Strategic Decisions confer- 

ence in New York. Sirius Satellite Radio Exec. VP /CFO 
David Freer confirmed that Sinus will raise its monthly $12.95 
service tee. saying. "Raise prices? It was not a hint. We said we 
will raise prices we lust haven't said when. But prices will go up." 

Justifying the increase. Frear said. Our service launched at 

$12.95 with 100 channels. We've added 33 channels. It is a much 
richer content offering than what we brought to market five years 
ago." Examples of the added and varied content, Frear said. are 
Howard Stem. Martha Stewart. a Catholic channel, the Playboy 
Channel and NASCAR racing. Frear did not reveal when any new 
price structure will take effect. 

Frear also said Sirius will at some point launch a separate fee 
structure for programming streamed over the Internet. He noted 
that Stern's show has the potential for a particularly large stream- 
ing audience but said the subscription radio provider needs to 
work out the technological kinks in serving so many listeners. 

Frear claimed that Sinus is /he best radio on radio" but said, 
"Less than half of the people in the country are able to name us 
on an unaided basis." But. he said. that is an indication of Sirius' 
growth potential. 

Frear also stressed that Sinus is focused on bringing down the 
cost of acquiring subscribers - the cost has dropped from $293 
originally to about $110 per subscriber today - and said that while 
Sinus has about 4 million subscribers, there are "2.2 listeners per 
subscription' putting the satcaster's total audience at about 9 mil- 
lion. 

Asked about the FCC's concerns about the FM emissions of 

satellite receivers. Frear said Sirius receiver manufacturers' en- 
gineers met with Sirius and FCC engineers two or three weeks 
ago. They made the appropriate changes." he said. and cor- 
rected the emission problems. and our radios are rolling out of 
the plants now" 

Asked whether Sinus will merge with rival XM Satellite Ra- 
dio. Frear said. lt comes down to what shareholders would want 
and what regulators would want. - 

Frear acknowledged the many economic benefits of having only 
one staff but pointed out that the satcasters have very different sys- 
tems. Then he asked again. "What will the government allow ?" 

R&R last week posed that question to the FCC, which declined 
to discuss a hypothetical case involving a combined XM and 
Sirius. One FCC insider said insight into the FCC's thinking on 
satellite mergers might be gained by looking at satellite TV com- 
pany EchoStar's proposal to acquire direct competitor DirecTV. 
The FCC shot down that proposal within 60 days of its being 
made. 

Veteran communications lawyer Peter Tannenwald. of Wash- 
ington. DC law firm Irwin. Campbell 8 Tannenwald. said that a 
merger of XM and Sirius -Is not a slam -dunk, but it is not out of 
the questioni It is not impossible"Tannenwaki pointed out. "Both 
companies are losing a lot of money, so there is natural pres- 
sure to merge - But more important to regulators. he said. is the 
potential perception that there are far more services competitive 
with sateflite radio than with satellite TV. 

*lain Extends Bid Deadline 
The deadline for first -round bids for Univision. which put it- 

self on the market in February, has been extended to June 
20 from June 8. Reuters reported last week. The change was 
made, said Reuters. in order to give the two main bidders time 
for -adequate due diligence" and `to assure a competitive pro- 
cess." Univision is valued at about $12 billion. 

The two main groups bidding for the broadcaster. according 
to various reports, are a group led by Mexican media conglom- 
erate Grupo Televisa and inducing Microsoft Chairman Bill Gates' 
Cascade investment company and four private equity groups, and 
billionaire investor Haim Saban and Providence Equity Partners. 

Televisa said on June 1 that it will not join Saban in his bid to 
get Univision if its bid with the other group of investors fails. 
Televisa Chairman Emilio Azcarraga Jean told t`ieuters. "If a bid 
by Televisa and its partners is not accepted as the winning bid, 
Televisa has no intention of engaging in any negotiations with 
Haim Saban and the group he has formed or any other party with 
respect to Univision." 

dam 
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GM] Mickey Luckoff and Jack 
Swanson. They have built an in- 
credible radio station in KSFO, and 

it's an honor to be a part of the op- 
eration. KSFO is one of the great 
success stories in radio, and I'm de- 
lighted to be joining such a power- 
ful and dynamic radio station." 

- 
Continued from Page 3 

Mise, who will remain in Ed- 
monton, is also well -known for his 
time as PD of the company's CHR/ 
Pop CIHT (Hot 89.9) /Ottawa. 

"Rob is without a doubt one of 
the brightest and most creative 
minds in Canadian radio today," 
said Newcap President /COO 
Mark Maheu. "Rob has an unbe- 
lievable amount of energy, and he 
loves radio. Newcap just got bet- 
ter by moving Rob up to a position 
he has most certainly earned." 

Trapane 
Continued from Page 3 

Trapane said, "It's an honor 
and blessing to be back in Coun- 
try radio. Hold on to your hats, 
though, it's going to be a tough, 
hard -fought, fun battle with (CBS 

Radio's crosstown] WYCD!" 
WDTW flipped to Country on 

May 19, directing listeners to 
www.1067needshelp.com to help 
pick a name, logo, airstaff and mu- 
sic mix. The station also recently 
launched a website at wrnw.foxspace 

117,1. film. 

Condron 
Continued from Page 3 

look forward to working closely 
with Jim to assure WALK's contin- 
ued excellence." 

Condron told R &R, "This is an 
exciting time to be in radio. I'm 
proud to continue my association 
with a heritage brand like WALK - 
AM & FM on Long Island. I was 
raised on Long Island and am an 
active member of the community. 
WALK -AM & FM's community in- 
volvement is unmatched by any 
other station in the area." 

Nino 
Continued from Page 5 

"The biggest problems with the 
bmadcast provisions of the '96 act 
were the eight -year (license] 
terms, license-renewal procedures 
and the repeal of the national ra- 
dio-ownership rules. They created 
massive ownership consolidation 
and essentially perpetual licen- 
ses." 

What he'd like to see in a new 
telecom bill, he said, is "repeal of 
the national ownership cap, three - 
year license terms and meaningful 
opportunity for the public to chal- 
lenge licenses." 

But Schwartzman believes that 
old -fashioned politics will have a 

big role in any future legislation. 
"I don't expect any of those until 
such time as the Democrats control 
both houses of Congress and the 
White House," he said. 

Elrrls -Lush 
Continued from Page 6 

roles at Malrite Communica- 
tions. 

Parkison is promoted from the 
Market Manager post at ELBC's 
Sandusky trio. Before that he was 
PD /morning host of WKFM. 
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Outside looking In 
A former radio exec's take on Telecom '96 

By Mike Fenley 

hroughout this issue R &R's editors are offering their unique 
takes and insights on the landmark Telecommunications Act 

of 1996, legislation that has impacted everyone working in radio 
for the past decade. 

Perhaps one of the most telling stories about how 

big an impact Telecom '96 has had on our industry 
is that u4zeti I began seeking comments from a vari- 

ety of radio-industry executives, I wits, frankly, sur- 

prised at hour many were reluctant to comment on 

the record. As one anonymous exerutitr said, "1 

spent a half-hour last night trying to write some- 

thing that I didn't think would sad me fired." Its a 

comment that speaks tvhmu's. 
()u' individual who is happy to speak on the top- 

ic is veteran talk host and programmer Mike Fen - 

ley. Earlier this year Fenley exited his hnngtinw post 
as PD at CBS Radio-owned News/Talker WS/S/ 

Greensboro to pursue his lifehmg passion fin poli- 

tics. Fenley offers us a balanced yet untarnished look 

at Telecom '% frmn his perspective today - as an 

outsider looking in. 

Free To Be Me 

1 am no longer in the radio business. I now 
work in the political arena. Its a lot like radio 
used to be: small groups of people working 
hard toward a common goal of getting some- 
one to be No. 1. 

The political arena is tightly governed by 
federal and state election laws, so we spend a 

lot of time making sure we comply with them - just like I used to do with FCC rules and 
regulations. 

We spend most of our time coming up with 
creative ways to raise money and get votes for 

our candidate - not unlike selling ads and 

getting Arbitron "votes." So here's my per- 
spective from the outside looking in at today's 
radio business. 

If you were an owner before 1996, you 
probably love it. Small and large station - 
group owners made millions selling proper- 
ties to the big operators - or shall we call 

them "Big Radio," in the vein of "Big Tobac- 

co" and "Big Oil "? Many of you are sitting 
on a beach somewhere right now and loving 
life. 

If you're a principal of Big Radio, you're 
probably doing fine - 
making plenty of mon- 
ey and continuing to 
grow your empire. 
You have reduced 
competition and re- 
duced expenses. I'm 
not sure you have in- 

creased gross revenues 
and I'm not sure you 
have increased profits, 
but you're doing fine, 

making lots of money and wielding lots of 
power. 

If you're a stockholder in Big Radio (I still 

own a small amount of stock in several com- 
panies), you're probably not happy unless 
you've been there for a long time. Stock prices 

are down, and those stock options many own- 

ers of Big Radio have given their employees 
over the last five or six years are worthless. 

Mike Fenley 

CONAN THE COMEDIAN During a recent resit to the Windy City late-night television host 

Conan O'Brien stopped by to hang with the crew from The Roe Conn Show at ABC Radio NewsTalker 

WLS Chicago Seen here (l-r) are WLSS Bill Leff O'Brien and WLS's Christina Filiaggi and Conn 

At the rate of growth of the stock prices, it's 

unlikely the options will ever be worth any- 
thing, but it makes Big Radio feel good to give 
them. 

If you're a front -line broadcaster, you're 
probably not as happy as you could be. Those 
of you who still have jobs in the business are 

likely making a little more money, but you are 

working harder. 
If you're a DJ, voicetracking may have put 

a few extra bucks in your pocket, but it put 
someone else out of a job - and believe me, 

the amount you earn is not what the other guy 
was being paid. 

If you're a PD, you are likely handling 
more than one station. Often it is double the 

work. Seldom is it double the pay. 

If you're a listener, you're now treated to 

a rather homogeneous style of radio across the 

dial. You may like the polish, but you are miss- 

ing out on the innovation of programmers and 
air talents. 

In so many cases the formats are from the 

cookie cutter. The music and formatics are 
downloaded to the station's computer from 

above, and the music rotations are set by the 

corporate PD. 

Some music schedules are even identical 
from one station to the next. Where I live, I 

can hear stations from three different markets, 
and it's amazing to hear songs played at al- 

most the same time and in the same order. I'm 

not suggesting that some help is not good, I 

just think the listener is being cheated out of 

the purely local aspects of the product. 

sausseess On The War 

Even radio- station websites have been tak- 

en over at the corporate level. The cookie-cut- 
ter website (called the "uniform platform ") 

has taken out much of the local content. The 

websites all look the same, like the stations 
sound the same. This local resource for pro- 

motions and sales has been diminished con- 

siderably. 
I will admit that the uniform approach has 

been good for a lot of radio -station websites. 

However, those stations that had strong web 
designers on staff have suffered from it. 

We used to worry about who was going to 

be the next big radio star and where the train- 
ing ground was for the next hot PD, Di or talk 

host. We've been asking these questions for a 

lot of years. 
In the '80s, satellite- delivered formats 

weakened the farm system. The advent of the 

PC -based automation systems of the mid- and 
late '90s damaged it further, and the current 

intranet connection of markets has done more 

damage to the training grounds. 
And this damage to the farm system no long- 

er affects just the on-air product. With consol- 

idation of ownership came consolidation of 

management and control. There are fewer 

Behind the scenes, in harm's way, our correspondents 
bring you stories that stun the world. 

Whore are you Being your news? 
212.735.1700 
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managers, fewer sales managers and fewer 
training grounds for salespeople. Ask any GM 
how hand it is these days to find a good sales- 

person. 

Today there are large corporate business 

deals for office supplies, promotional items 

and services, and often the deals are not real- 

ly that good. They may be good from the cor- 

porate point of view, but in many cases the 

local stations pay more for products than they 

did before. The art and skill of negotiation is 

disappearing as a necessary learning tool for 

PDs and GMs. 
Even local sales efforts have been impact- 

ed by consolidation. Often the corporate deal 

cuts out a local vendor that may be, or have 

been, an advertiser on the station. Local busi- 

nesses that invest their advertising dollars in 
local radio stations certainly deserve the 
chance to get some of their investment back 

in the form of business. 

Big Radio still wants the local sales team to 

meet goals and increase business, but ifs get- 

ting harder and harder due to such corporate 

deals. 

SOX Ceatpiiaaoe 

Big Radio LS now under the same umbrella 
as the country's corporate giants, like Enron, 
WorldCom, Tyco and other great examples of 
corporate greed and corruption. 

I'm not suggesting Big Radio is greedy 'and 

corrupt, but, because it is big business, it bears 

the extreme burden of the Sarbanes -Oxley Act 
'Editor's Note: Passed by Congress in 2002, among 

other things, the SarMius -Oxley Act requires pub- 

lic amnlmnies to fund and report to the Securities and 

Exchange Commission an internal audit of financial 
accounting controls and an external audit. J In the 

old days the most feared letters in the radio 

business were "FCC." Now they are "SOX." 

Sure, there were some deals made in the 

past: the golf-course trade for the GM and 

Actually, there have been 

some good things to come 

out of the Telecom Act 

/RR NEWS /TALK /SPORTS 

sales manager and, occasionally, for a PD or 
DJ. Or the restaurant trade for the salespeo- 

ple and the staff Christmas party. 
There was an occasional cruise with listen- 

ers for the morning show, the computer trade 
that helped the newsroom get into the '90s and 

the deal with the furniture store that finally 

Ask any GM how hand it is 

these days to find a good 

salesperson. 
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put a new chair in the studio. Traded perks 
were often offered in lieu of salary. 

I'm not suggesting that radio should be al- 

lowed to be corrupt, but it would be nice if 
PDs and air personalities were more con- 
cerned about the product than about SOX 

compliance. The problem is not in the concept 

of corporate ethics itself. In fact, that's a good 
thing. The problem is the trickle -down effect. 

I remember working with an engineer who 
believed that if the FCC allowed 100% modu- 
lation, he would be safe and do 90"!.. The same 

thing has happened with SOX. Big Radio has 

decided, at virtually every level, to put its own 
10% modulation cut in place to remain on the 

safe side. Pretty soon there will be no radio 
business, only a SOX- compliant business. 

The Impact 01 Syndicalism 

When Larry King started talking on the ra- 

dio, the station was the thing. When Rush 

saved AM, the station was the thing. Today 

syndicated talk show hosts spend much of 
their time selling their books, websites, 
streaming subscriptions, television shows - 
virtually anything but the radio station. And 
then they talk about each other! 

Sometimes that's good, but mostly it's bad. 
The only reason Al Franken had any audience 

at all when he signed on was because Rush 

and Bill O'Reilly talked about him for weeks 

before he went on the air. You can't buy that 
advertising. 

Even the program networks and news net- 

works have become more concerned about 
selling their own image and brand than they 
are about selling the station. No consideration 
is given to the fact that shows from the same 

network might actually be on competing sta- 

tions in a market. When hosts tout themselves 
as being part of Westwood One or ESPN or 
Sporting News Radio, they take away from 
the individual identity of the stations they 
serve. 

So it sounds like it has all been bad, right? 
Actually, there have been some good things 
to come out of the Telecom Act too. Radio is 

technically better today than it has ever been. 

The advent of digital audio has made the on- 
air product more reliable, and radio is capa- 

ble of better -quality sound in general - al- 
though there is nothing that makes me cringe 
more than digital audio gone wild. 

Transmitters are more reliable, consolida- 
tion has brought emergency generators to 
more stations, and HD Radio will likely ad- 
vance more quickly under consolidation. 
Streaming is a good thing, and it will get bet- 
ter. 

Digital editing software and computers 
have made life easier for the imaging guys. l 
often think about a friend, Dale Van Horn, 
who died a few years ago. He was a wizard 
with a razor blade, a handful of carts and 
multitracking on magnetic tape. I often won- 
der what his work would have been like if he 

had had Cool Edit and a computer in 1985. 

The things he and those like him could do 
were absolutely amazing. The ability to do it 
at home, do it on a laptop, and do it faster and 

easier makes even the average production 
person better. 

Nothing Boats Creativity 

Of course, nothing can replace the creative 
mind. But it can be, and has been, stifled. The 
lawyers and SOX experts of Big Radio have 

come close to destroying the creativity of the 

industry. 
I recall hearing one of those national con- 

tests last year that had a rules promo that ran 

over three minutes. All in the name of Big 

Radio and the big corporate sponsor, who 
were covering their butts in case someone 
didn't understand that it was a contest that 
not everyone would win. 

And it wasn't just the rules promo. The cor- 
porate sellers promised so much ad copy to 
the big corporate sponsor that there was no 
time to sell the excitement of winning the big 
prize by actually listening to the radio station. 

So what about the decade ahead? Who 
knows what Congress will do? Some want to 

If left alone, it is likely the 
marketplace will take care 
of some of the problems of 
the Telecom Act, or the 
innovation of broadcasters 
will deal with them. 

reverse the conditions made possible by the 
Telecom Act, others want to leave it alone. If 
left alone, it is likely the marketplace will take 

care of some of the problems of the Telecom 

Act, or the innovation of broadcasters will deal 

with them. Meanwhile, here are some ideas: 

Local radio stations could occupy digital 
cable channels. I'm not talking about retrans- 
mission of existing radio, but radiolike pro- 
gramming originating on the channels. 

Once the Internet becomes fully portable, 
look for more businesslike Internet radio sta- 

tions. If you can reach a mobile marketplace 
via the Internet, the possibilities are limitless. 

I can imagine doing interviews with com- 
munity and regional leaders on timely issues 

and podcasting them. There will even be 

sponsorship opportunities. Young musicians 
are already doing it. Look for political candi- 
dates to record their speeches and stream 
them on their own sites. 

Watch for satellite services to offer vanity 
channels where doctors, lawyers, authors, 
business consultants, financial planners and 
musicians can all do their thing for a fee. Think 
of them as infomercial channels. 

Who knows what technology lies around 
the next comer, and what new opportunities? 
But broadcasters need to be ready to identify 
it and embrace it. The bottom line is that the 

consolidation of radio made possible by Con- 
gress in 1996 has changed the industry dra- 
matically, and it will continue to change it. 

Radio as some of us knew it is gone. Radio 
itself, though, has survived, but in the end you 
will have to decide whether the change has 

been good or bad. 

1$ / 
"`The Money Pit is a Great new addition to 
FREE FM 106.'7 WJFK's Weekend line -up." 

Tom Kraeuner Camevrn Gray, Oi shuns Manager. W)FK /Washing on. DC 
Nnst 

tirr 

RECENTLY ADDED: 
WYLL Chicago 
WPRO Providence 

MONEY 

"Money Pit is a fast -paced, informative 
show and a great program for 

our sales staff as well." 
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1 SO STATIONAL 

HOME IMPROVEMENT RADIO SHOW 

Free MONEY PIT Minute Feature for Affiliates 

Boh AgneH. Program Director. KQKE /San Francisco 
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vean with exclusive interviews with Dickey 
and McCord. 

Fanny Altair 

In 1996 Cumulus Me- 

dia didn't exist. Today 
the company owns 299 

stations in 56 markets, 
many of them in the Sun 

Belt. Cumulus stock has 

been publicly traded on 

Nasdaq for four year.. 
While Dickey may 

never have envisioned Lew Dickey 
running a company as 

large as Cumulus is today, the man who ma- 
jored in English literature at Stanford Univer- 
sity says he always intended to build a radio 
company. 

Upon graduating from Stanford in 1985, 

Dickey started Stratford. While running the re- 

search firm he often witnessed the sale of cli- 
ent stations, and he noticed how station own- 
ers were capitalizing on the value Stratford 

had helped them create. 

"At that stage I had decided that I really 
wanted to be on the principal side," Dickey 
says. 

Dickey already had some firsthand knowl- 
edge of radio ownership: His father, Lew Dick- 
ey Sr., headed Midwestern Broadcasting, 
which owned a couple of stations in Toledo. 

The younger Dickey decided that an educa- 
tion in finance would be helpful in reaching 
his goal of radio -station ownership. Off he 

went to Harvard, where he obtained a mas- 

ter's in business administration. 
"When 1 got out of Harvard, my game plan 

was to raise some capital and start to build a 

radio company," Dickey says. 

Unfortunately, Dickey's timing was bad: 

A severe recession in the early 1990s led him 
to focus on Stratford while waiting for a bet- 
ter business climate in the radio industry. Yet 

the anemic atmosphere enabled Midwestern 
Broadcasting in November 1992 to acquire 
the original WALR -FM, at 104.7 FM, and 
WCNN -AM in Atlanta. The price? $6.5 mil- 
lion. 

"At that stage things changed a little bit for 
me, because now we had an AM /FM combo 
in Toledo, a blossoming research company 
and these stations in Atlanta that we had 
picked up that were really in trouble," Dick- 
ey says. 

"I mewed down to Atlanta and changed the 

format at WALK from a Jazz./ AC hybrid to 

Urban AC. We knew of a good research com- 
pany, so we basically ate some of our own 
cooking and took a station that was around 
15th place and moved it into the top four 125- 

541." 

In 1996, with WCNN creating a buzz with 
a newly installed Sports Talk format, Dickey 
headed to Nashville, where a second Dickey - 
controlled entity, dubbed Dickey Brothers 
Broadcasting, acquired Urban powerhouse 
WQQK and Urban Oldies sibling WVOL -AM 
for about $12 million. "We immediately went 
tò work on WQQK," Dickey says. 

Then came the opportunity for more 
growth in Music City USA. Dickey says, "Ore 
of the fortes of our group has always been 
value engineering, and we were able to cre- 

ate WNPL [now Sports Talk WNFNI from 
scratch. Then we were able to get in on an ap- 

plication for another new station, which is 

now WRQQ." 
To get the stations, Midwestern acquired 

WNPL for $1.6 million and transferred it to 

DBBC. Then DBBC traded WVOL and $11 

million cash to the company that controlled 
WRQQ. By 2000, Lew Dickey had a three -sta- 

tion cluster in Nashville. 

AM. 

America's Top 30 Radio 
Companies -1995 

The following list appeared in Duncan's American Radio in early 
1996. Companies that still own radio stations today appear in bold. 

Infinity Broadcasting 
Evergreen Media 

Capital Cities/ABC 

Westinghouse ICES Radio Division) 

Jacor Communications 

Viacom 

American Radio Systems 

Shamrock Broadcasting * 

Susquehanna Radio ** 
EZ Communications 
Gannett 
Citicasters 

SFX Broadcasting 

Secret Communications 
Nationwide Communications 

Chancellor Broadcasting 
Granum Communications 
Hertel Communications 

Jefferson- Pilot*** 
Tribune 

River City Broadcasting 

NewCity Communications 

Liberty Broadcasting 

Spanish Broadcasting System 
Heritage Media 

Radio Equity Partners 

Ragan Henry 

Paxson Communications 

OmniAmerica Broadcasting 

Alliance 

*Merger proposed with Chancellor in October 1995 

*Now Cumulus Media Partners, a separately run entity from Cumulus 

* * * Today known as Lincoln Financial 

Meanwhile, one of the biggest single -sta- 

tion deals in radio history was in the works 
in Atlanta, and Dickey was in on the action. 

Seven years after he took over WALR, Dick- 
ey opted to sell the station to Cox Radio for a 

whopping $285 million. 
Interestingly, Cox didn't even want the fa- 

cility: The company's main concern was grab- 

bing the "Kiss 104.7" Urban AC brand and 
moving it to WJZF's 104.1 frequency. The fre- 

quency that had been WALR's home was then 

spun by Cox to Salem, which seized the op- 

portunity to place its popular Christian AC 
"Fish" format on a class C signal in the big- 
gest market in the South. 

"I just felt that we had too many eggs in one 

basket and I didn't want that much value con- 

centrated in one asset," Dickey explains. "I 
understood diversification at an early age, so 

we decided to monetize WALR." 

Cal. Sabre The Stem 
While Dickey made headlines in June 2000 

with the mammoth WALK deal, Herb Mc- 
Cord settled in to a new role as the seventh 

member of Beasley Broadcast Group's board 
of directors. McCord was still President of 
Granum, but the company was by then pure- 

ly a management -consulting firm. 
In March 1996, as the radio- ownership pro- 

visions of the Telecom Act went into effect, 

Granum elected to sell its 12 stations to what 

was then the nation's No. 1 owner, Infinity, for 

$425 million. McCord recalls, "At the time that 

was the largest amount ever paid for a stan- 

dalone radio group. That record lasted may- 

be a month." 
Granum's six -year run as a radio -station 

owner yielded tremendous dividends for its 

primary financial backers at a harrowing time 
Continued on Page 14 
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for many broadcast companies. "We had mon- 
ey in 1990 and 1991, when most of the fund- 
ing sources for the industry had dried up," 
McCord says. 

"We were backed by Kohlberg Kravis Rob- 

erts & Co. and the Granite Capital Internation- 
al Group. As a result, we were able to acquire 
12 stations in five markets at very, very attrac- 
tive prices. We paid less than $10 million for 
FMs in Dallas and Boston." 

Then came the Telecom Act. McCord says, 
"Somebody once said the two things in the 
world you should never watch being made are 
sausages and laws, and that is absolutely true 
in this case. We woke up one morning and I 

think everybody said, 'Oh, my God. We've died 
and gore to heaven. This is the greak.st thing that 
has ever happened to the industry.' Initially, that 
certainly appeared to be true." 

McCord had seen various stages of growth 
and retraction for the radio business throughout 
his career. He enjoyed tiemerdas success astir 
GM of legendary Top 40 CKIW /Windsor-De- 
Wit and was the first GM of Oldies pioneer 
WCBS-FM /New York. From the late 1970s 

through the 1980s, McCord served as Group 
VP for Greater Media. 

McCord recalls an episode while he was 
running WCBS -FM. "I can remember being at 
a managers' meeting and bitching to the head 
of the broadcast division of CBS about how 
nobody was paying attention to me," he says. 
"He asked how much the station was going 
to bill that year, and when I told him how 
much, he replied, 'Well, Channel 2 (WCBS- 

TV /New York( bills that every week' It kind 
of put into context how important I was to the 
entire company." 

That broadcast -division head's comments 
also put into perspective where the radio busi- 
ness was for many years before the Telecom 
Ad. A host of mom- and -pop operators could 
be found throughout the nation, many of them 
on the brink of bankruptcy. 

In some of America's largest markets, many 
radio stations were owned by companies Mc- 

Cord says "weren't really radio companies" - insurance companies, TV operators, news- 
paper owners and even food companies. "Half 
of these companies didn't even know they 
owned radio stations," McCord says. 

In 1995, FCC regulations allowed one com- 
pany to own two AMs and two FMs in a sin- 
gle market. A maximum of 40 radio stations 
could be owned by any one entity nationwide. 
While the NAB spent much of its time focus- 
ing on TV and telecommunications issues as 
the Telecom Act emerged in Congress, Mc- 

Cord and several other radio executives 
formed the Radio Operators Caucus to discuss 
what the bill meant for radio. 

McCord says, "I can tell you in all honesty 
that there was no one in the business - no one - who anticipated that the Telecom Act would 
come out loosening regulations as much as it 
did. We were thinking that if we could just get 
it to three AMs and three FMs and maybe have 
the market cap lifted to 50, that would be more 
than any of us could dream of." 

As signed into law, the Telecom Act al- 
lowed any entity to own, operate or control 
up to eight commercial stations in a radio 
market with 45 or more commercial radio 
stations, with a maximum of five on the same 
broadcast band. A company was now al- 
lowed to operate seven commercial stations 
in radio markets with 30 to 44 commercial 
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stations, with a maximum of four on the same 
band. 

In markets where 15 to 29 commercial sta- 
tions could be found, a company could run a 

total of six çommercial stations, with no more 
than four in the same band. Finally, a compa- 
ny was now permitted to run five commer- 
cial stations in a radio market with 14 or few- 
er commercial stations, with a maximum of 
three on the same band - except in cases 
where that would give one party more than 
50% of the stations in a market. 

McCord says, "To have the individual mar- 
ket caps lifted as much as they were and then 
have all national limits taken off was beyond 
our wildest dreams. The NAB, in the middle 
of the night, slipped this into a very large bill, 

and it got passed with virtually no congression- 
al scrutiny. I doubt if there was even a serious 
debate about it. But we woke up one morning, 
and, lo and behold, we were deregulated." 

A Glad Emerges 

Dickey in 2000 was on his way to building 
one of America's largest radio companies. Yet 

that was not his intention at the time the Tele- 

com Act was passed. 
"Originally, Cumulus was intended to be a 

company that was going to be a four- or five- 

"I can tell you in all 
honesty that there was no 

one in the business - no 

one -who anticipated 

that the Telecom Act would 

come out loosening 

regulations as much as it 
did. We were thinking that 
if we could just get it to 

three AMs and three FMs 

and maybe have the 

market cap lifted to 50, 

that would be more than 

any of us could dream of" 
Herb McCord 

market roll -up that could then be sold to a con- 
solidator," Dickey says. "I thought this would 
be a good opportunity to learn a bit about rais- 
ing capital and actually put a small deal togeth- 
er that would set me up to do the next project. 

"It's funny how some things happen. Cumu- 
lus was designed it be a starter set so I could 
go out and do what we are doing today." 

Dickey was running stations in three mar 
kets for his family while also overseeing his 
thriving research company, but he nevertheless 
found a way to spend a lot of time out in the 
field, putting together deals. One thing led to 

another, and, as Dickey says, lt became aBcon- 
suming. I was spending five days a week on 
the road, meeting with people all over thecoun- 
try, doing acquisitions. We did about 130 acqui- 
sitions to build the company up." 

Finally, four years after the Telecom Act's 
passage, Cumulus reached a critical point in 

its growth. lt grew so fast," Dickey says of 
his company. "It got so big so fast that the 
board of directors just felt it was time to make 
a change. At that stage we were no longer an 
acquisition company. We had to get our house 
in order because we grew so quickly." 

Dickey's life changed dramatically. After 
three years of nonstop travel, he took on a dif- 
ferent role, running the company as CEO. 
Then came the need to standardize operations 
across all of Cumulus' newly acquired prop- 
erties. That meant "Cumulizing" all the new 
stations by learning what the best practices 
and key success drivers were in all Cumulus 
markets and standardizing them nationally. 

Dickey says, "There was no way to see this 
coming, but every single business we bought 
required us to meld two cultures. We were lit- 
erally the byproduct of 130 different cultures. 
Everybody had his or her own way of doing 
business." 

For Dickey, radio is radio, and he believes 
the same success drivers that work in Abilene, 
TX can work in Dallas. "I've been doing this 
for a very long time, and I can assure you that 
is the case," he says. 

He learned this as a lot of the horses were 
out of the gate in the race to grow that fol- 

lowed the Telecom Act's passage. 
"Clear Channel jumped very early, and (Ev- 

ergreen Media Chairman /CEOI Scott Ginsburg 
did as well," Dickey says. lacor was very ac- 

tive, and Steve Hicks at Capstar was also very ac- 

tive. There were a lot of people who got a head 
start on us, and, quite frankly, my only regret 
is that I didn't do this whole thing 12 months 
earlier, because we'd be much larger today." 

While Clear Channel added properties in 

markets large and small, Dickey says Cumu- 
lus focused on an anomaly in the Telecom Act 

that presented a more favorable opportunity 
for midsized and small markets. 

"You could establish more concentrated po- 
sitions," he says. "Any time you can establish a 

more concentrated position and operate as a 

duopolyor oligopoly, you should be able to have 

more favorable pricing and operating leverage." 

Vanishing Act 

For former Granum head McCord, so many 
deals were done so quickly after the Telecom 
Act's passage that he finds it unsettling to con- 
template. He says, 1 went and looked back 
at the Duncan's Ameri- 

can Radio annual report 
for 1995, and guess 
how many of the top 25 

groups at the signing of 
the Telecom Bill are still 
here? Six. Of the top 50 

groups, there are 11 left. 

"Almost 40 of the 
top 50 groups have 
disappeared, and with- 
in six months of the signing of the Telecom 
Bill, 26 of the 70 groups that Duncan listed 
as the largest radio groups in the country 
at the end of 1995 were gone." 

Why did all these groups disappear so 
quickly? McCord believes several things ac- 

counted for the swiftness in sell -offs. At 
Granum, many stations were acquired in dis- 
tress sales. At the end of 1995 the multiples 
being paid for stations were about 10 -times 
cash flow - the historical value of radio sta- 
tions in the US. 

"Overnight, the values went to 20-times cash 
flow," McCord recalls. "If you were a radio op- 
erator at that time, you were faced with one of 
two choices: Get bigger and better, or get out." 

Herb McCord 

Thus began a vanishing act that resulted in 

millions of dollars in appreciated value for the 

sellers. 'There had never been a period of sales 

activity in the radio industry like there was fol- 

lowing the Telecom Act," McCord says. 

'The people who became the richest were 

the brokers. There were $11.5 billion worth of 

deals done in the first six months after the Tele- 

com Act. That's probably more than in the 
entire history of the radio business." 

While the first five years after the Telecom 

Act's signing were filled with multimillion- 
dollar deals, the next five years saw a dramatic 
slowdown. Many predicted a second round 
of consolidation, with several midsized com- 
panies merging to better challenge Entercom, 
CBS Radio and Clear Channel, the three larg- 
est companies in the radio business today by 
station count and annual revenue combined. 

The last six months saw two such deals: In 

February the Walt Disney Co. elected to sell 

its 24 O&Os not airing Radio Disney or ESPN 

Radio programming to Citadel in a complex 
deal valued at $2.7 billion. last month Cumu- 
lus officially closed on a $1.2 billion transac- 
tion that gave the company control of Susque- 
hanna Radio Corp.'s 36 stations. 

"I've always admired that group of assets," 
Dickey says of the Susquehanna stations, now 
run under the Cumulus Media Partners ban- 
ner. "1 spent a year of my life doing this deal. 
I viewed the Susquehanna deal as a game 
changer and something that would make us 
significantly bigger. 

"It has always been our plan to build a na- 

tionwide footprint where we could compete 
toe -to-toe against the likes of a Clear Channel 
or a CPS. I've always viewed Clear Channel as 

having the most desirable platform of assets 
and as the type of company we would most 
want to emulate, in terms of their asset base." 

McCord predicts that more consolidation is 

on the way. Additionally, he sees many small 
to medium -sized public companies going pri- 
vate, as Emmis plans to do. 

The Next Stage For Radio 

Is the radio business doing a better job to- 
day than before deregulation? If you take a 

snapshot at this point in time, you'd have to 
say no, we are not," Dickey says. "We have 
not grown the business like we should. 

"We have not exercised the leverage like we 
should have. We have not taken full advan- 
tage of an industry structure that has been per- 
mitted through the Telecom Act for us to cre- 

ate, in essence, an oligopoly in each of our 
markets. This would make us price setters, 
rather than price takers." 

But Dickey believes the industry today is 

united as never before to reverse some of the 
maladies seen over the last 10 years, in partic- 
ular on the business side of station operations. 
He says, "We've got to do a better job of sell- 

ing our product and not price for share, where 
we're basically chasing our tails into the dirt. 

"Some of the rates that are out there today 
are those that were available 20 years ago. The 

Amy has certainly grown quite a bit in the 
last 20 years, the stock market has grown quite 
a bit in the last 20 years, and for the price of 
radio spots not to have grown commensurate 
with that is wrong. 

"It's been the fault of the industry. Consol- 
idation did not eliminate capacity. We still 
have 11,000 radio stations, and all of them 
have to be priced, sold and programmed. The 
focus has to be there. We're moving into a bet- 
ter place, but it's going to take some time for 

us to get there." 
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This Looks Like A Job For ...'mai -Man!' 

Its a deal that's been quietly in the works for a while: Now that 

Universal's split into the separate Republic and Motown entities is 

complete, its finally official that Joel Klaiman (pictured) is in the 

house in New York as Sr. VP/Promotion & Artist Development 

for Universal Republic. "I'm really looking forward to working with 

Monte and Avery Lipman and 

the team here at Universal Re- 

public." Klaiman tells ST. "This 

is a very exciting time for this 

company." Klaiman previously 

spent nine years across the 

street at Sony Music. where he 

rose through the ranks to be- 

come Exec. VP /Promotion at 

Epic. Expect the official- looking 

press release and fawning 

quotes to come soon, along with updated information about 

Klaimari s promotion tam. He's now in his new office at 212-33 I - 

29 I I or !eel klaiman@umusic.com. 

No 1 in our hearts. 

What The Hest Happened To KSHE? 

Emmis Rocker KSHE/St. Louis enjoyed quite the memorable 

6/6/06 when the station was inexplicably possessed by a dark force 

and its format mysteriously vanished for some 15 hours. A shaken 

Emmis/5t. Louis VP/Director of Programming Rick Balis attempts 

to explain- Our music was scheduled like always. but what came 

out of the speakers was frighteningly 

different." He's not kidding In place 

of the regular Rock format was mu- 

sic from Mike Okifield's Tubular Bels 

album -- you know, the one used 

in The Exorcist And then it got 

weird, as everything the KSHE locks 

said was broadcast backward. Only 

later, after several frightened listen- 

ers recorded and played the airchecks backward, was it discov- 

ered that the locks were actually quoting from the Book of Rev- 

elation. [Cue scary music....] 

And there's more: The KSHE95.com homepage started flip- 

ping backward every 66 seconds. which was kind of cool. Oh, 

and anyone with an MS-equipped stereo system, which usually 

displays call letters and frequency, instead saw a station ID that 

read "KSHE 666." 

We have unconfirmed reports that, sometime late in the day 

Tuesday, Bala (possibly pictured) was forcibly removed from the 

station after suffering an apparent breakdown. Stunned eyewit- 

nesses tell ST he kept screaming that he had been transformed 

into Linda Blair and wanted some pea soup. Mercifully, the pos- 

session ended at I 2:0 I am on Wednesday. when the regular Rock 

format suddenly reappeared on KSHE. The first song: AC/DC's 

"Highway to Hell." 

Cant come to the phone now 

Radio Racehorse Pays Off 

Looking for a unique mobile station billboard? Look no further 

than picturesque Louisville. KY, the home of Churchill Downs, the 

Kentucky Derby and Radio One Hot AC WXMA ( 102.3 The 

Max), which owns part of an actual damn racehorse with the 

promotionally advantageous name The Max. "Well, we own like 

a hoof and half a leg, based on what our promo budget could af- 

ford," adetats Max PD /morning dude/self- described "all -around 
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good George "Not Goober" Lindsey. "He's 3 years old 

and is the son of Point Given, who won the Preakness and the 

Belmont and was Horse of the Year four years ago." The Max 

(the station, not the horse) recently held "Max Day" at Churchil 

Downs and blew out 1.000 tickets to see The Max (due horse. 

not the station) run. "The first 

time he ran out on the track, it 

was like watching my kid walk 

for the first time." says Lindsey, 

who reports that all of The 

Max's winnings are earmarked 

for Green Hill Therapy, a local 

nonprofit organization that 

helps children with disabilities by teaching them how to ride horses. 

The Max finished second in his first race, so we're donating 

$1,500 to Green Hill." Lindsey says. 

- Valentine! Stop pinching yourself and 

start believing! Mr. Valentine (pictured), 

who spends his afternoons on KITS -FM /Los 

Angeles, also does this little syndicated 

morning show in some 15 markets (and 

growing) and is about to lose the service 

of his longtime OM. Robert Ehrman, 

who's moving back to Texas because he 

fell in love or something. "After five years 

it's like losing a member of the family." Valentine tells ST. "How- 

ever, I look at this as an exciting opportunity for an experienced 

and talented producer who can lump right in and assist with the 

production, editing and uploading of the show, as well as dealing 

with the affiliate stations." 

'fm awesome,' 

Your actual horse may vary. 

Label Love 

Good luck and Godspeed to our pal Ken Lucek, whose 

two -year free ride at Capitol Records ends as his VP/Promo- 

tion position is eliminated. Lucek is known and loved for his pre- 

vious three -year stint as VP/Promotion at Maverick, as well as 

stops at Epic, 550 Music and A&M Records. We have a sneak- 

ing suspicion Kenny already has something cool in the pipeline, 

but, as usual. he's lust using us for the sympathy ink. Either way, 

he can be reached at 310- 489 -5781 or kingofpopla @aol. 

Corn. 

But wait -- there's more Capitol news as new Sr. VP/Pro- 

motion Ed Green makes some final adjustments to his team: 

Nsdonal Director/Tnple A Melanie Scull moves over to become 

Sr. Director /Pop Promotion, and VP /Adult Formats Patty Mor- 

ris- Capers will absorb Scull's Triple A duties. Promo ace Mark 

Burger (Lava. Kirtland, Geffen, Pdydor, DGC, etc.) is Capitol's 

new Dallas -based Regional Promo rep. Last, but certainly not 

least, Jennifer Kelly, most recently assistant to Sr. VP Mark 

DiDia, sprouts her own wings as the newly named Promotion 

Manager /Coordinator. She will remain in Los Angeles. 

Lava Records Sr. VP /Promotion Mike Easterlin bolsters his 

team with a promotion and a hinng: Longtime Lava West Coast 

Regional rep Ken Pittman gets a nice bump up to National Di- 

rector /Promotion, West Coast. He remains based in L.A Nadia 

Canales, formerly of KXXM /San Antonio and Capitol Records/ 

Was, joins Lava as Dallas Regional Promo rep. 

Promo animal Ray Vaughn is named Southwest Regional 

Director for Universal Republic. He will remain in Dallas. Toby 

Russell, one of the founding partners of the C05 promotion 

firm, also loins the newly expanding Universal Republic Records, 

as Southeast Regional Promotion Manager, based in Atlanta. 

Manny Simon. most recently national promo dude with 

Artemis Records, has hooked up with Island Def Jam as South 

Texas Regional Promotion rep. He can be reached at 917 -696- 

573 I or mannysrmon@umusic.com. 

Latin Prince is now Universal Motown's National Direc- 

tor /Mix Show, West Coast. He was last seen at M as West 

Coast Mix Show Director. 

Go Ahead, Make Valentine's Day 

Finally, your prayers have been answered. You know, the ones 

that involve your fervent desire to someday be able to work for 

the famous and semi -photogenic air personality wait for it 

Len Weiner named PD of WGWChica- 

go 
Getor Michaels elevated to Sr. VP/Pro- 

motion at Warner Bros. /Nashville. 
Terri Thomas named PD of KBXX/Hous- 
ton. 

Y E A R S A G O 

Len Weiner 

John Sebastian named PD of KISW /Seattle. 
Keshon Powell promoted to PD of KBXX/Houston. 
Kevin Herring promoted to VP/National Promotion at Ly- 

nc Street Records. 

Y E A R S A G O 

John Fullam appointed GM of WKTU, 

New York. 

Tom Sly promoted to VP /GM of WWNK/ 

Cincinnati. 
Tom Tredup named Director/Talk Pro- Tom Tradup 
gramming for the USA Radio Network. 

4, 

Y E A R S A G O 

George Duffy named GM of WGRX/Baltimore. 
B.K. Kirkland named WHUR/Washington PD /afternoon 

driver 
Adam Smasher upped to PD of KWOD /Sacramento. 

Y E A R S A G O 

J. Howard Carter named VP/Sales Manager Eastern Re- 

gion at R &R 
Bob Hamilton named PD of KSFO & KYA/San Francisco. 

Doug Kiel promoted to GM of WOKY & WMIUM Iwaukee. 

Y E A R S A G O 

Don Benson named VP/Director of Op- 

erations of KIIS/Los Angeles. 
Ron Goldstein promoted to President of 

Island Records/U.S. & Canada Opera- 
tions. Ibn Benson 
Jeff Roberts promoted to PD of WHB/ 

Kansas City. 

Y E A R S A G O 

r 

Dave Parks named PD of WLEE/Richmond. 
J. Michael Henderson promoted to GSM of WRIF/De- 

trod 

Bob Byrd appointed Creative Director of WLW /Cincinnati. 
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The Programming Dept 

Mike Murphy resigns after just eight months as PD of CBS 

Radio FM Talk/Alternative hybrid WHFS/Baltimore. For now, 

'HFS MD Tim Virgin is acting PD while VP/Programming Dave 

LaBrozzi begins the search for a new PO. Murphy can be lo- 

cated at 804- 363 -7440. 

After five years in the PD /afternoon drive lounge chair, Use 

Biello exits WHRL (Channel 103. I) /Albany, NY. Asst. PD /MD 

Capone will fill in while the search for a permanent replace- 

ment continues. Find Biello at cheebacat@nycisp.rrcom. 

CBS Radio Alternative WAQZ/Cindnnad made some mu- 

skal personnel changes, which included the ceremonial miring of 

a new MD, "Miss Sally" V liner, who hosts the syndicated Miss 

Sally's Playhouse. PD Juke Evans bequeaths her former Promotions 

Director stripes to Jamie Boyle, and last, but certainty finally. Ray 

"Razor" Anderson is upped from weekends to middays. The 

shift was vacated back in January by former PD Jeff .Shaggy" Nagel. 

J. Pat Miller is the new PD of Journal Ha AC KSRZ (Star 

104.5) /Omaha, effective June 19. Miller replaces Darla Thomas, 

who recently scored a transfer back to Tucson as OM of Journal's 

cluster there. Miller will make the arduous journey across the 

state from exotic Lincoln, NE, where he's OM /PD of Tnad/Ne- 

braska Broadcásting's (our- station cluster. 

New Cox AC WCTZ (The New 96.7 The Coast)/Stam- 

ford- Norwalk. CT welcomes its first live body: Chris Kellogg 

joins as Asst. PD /morning host. Kellogg is no stranger to the mys- 

tical ways of Cox, having formerly worked at sister KRAV/Tulsa. 

A man named after a mild or sharp orange cheese is about 

to tear up Tulsa: Aaron "Cheddar" Tyler joins KHTT as MD/ 

night guy, effective June I 2. Tyler used to be MD /night dude at 

WVZA (92.7 Kiss -FM) /Carbondale, IL and was most recently 

doing weekends at KSLZ/St. Lotis. Cheddar replaces Tim Rainey, 

now MD /night jock at WNOU /Indianapolis. 

Jason Addams s the new PD of WSTO (Hot 96)/Evans- 

ville. IN, filling the vacancy created when Stan "The Man" Priest 

left in February. (Priest is now programming WKSS/Hartford. so 

who's laughing now') Addams was last seen at MacDonald CHs,/ 

Pop WHZZJLansing, MI, where he spent five years over two taus 
of duty and was OM/morning guy until September 2005, when 

the station flipped to Adult Hits and he left. As Addams arrives, 

Hot Asst. PD /MD /afternoon driver Josh Strickland departs. 

Quit* I s 

Speaking of WKSS (Kiss 95.7)/Hartford, Asst. PD/MD Jolts 

Brooks is following in the shallow. er. hallowed footsteps cl his 

former boss Rick Vaughn, now PD of sister WIOQ (Q102)/PNIa- 

delphia. as Brooks joins Q102 for middays. The shift has been 

vacant since Alecia B. left in April. Vaughn said. "JoJó s first or- 

TELEVISION 
TOP 10 SHOWS 

Total Audience 
(110 1 million households) 

1 Deal Or No Deal (Monday) 

2 CSI 

3 Without A Trace 

4 CSC Miami 
5 NC1S 

6 Two And A flail Men 
7 Deal Or No Deal (Wednesday) 
8 Criminal Minds 
9 So You Think You Can Dance 

(11u tsaayI 
10 CSI: NY 

May 29 -June 4 

Adults 18 -49 

1 So You Think You Can Dam 
(Thursday) 

2 Deal Or No Deal (Monday) 
3 CSI 

4 Last Comic Standing 4 

5 CS!: Miami 
(tie) So You Think You Can 

Dance (Wednesday) 
7 The Apprentice 5 

(be) Deal Or No Deal (Wed.) 

9 NBA Playoffs (Monday) 
(Detroit at Miami) 

(tie) Two And A Hall Men 

(fie) Without A Trace 

der of business is to dung* that weak -ass name. get caught up 

on his AFTRA dues and then find a place to live." 

The Kidd Kroddick in the Morning steamroller of love makes 

a pit stop in its 48th market, sunny Tucson, where it will debut 

on KZPT (Z 104. I) on June 12. 

We reported the news back in April, but it finally happened, 

jiving us another excuse to drink: Fred Toucher and Rich 

Shenteniieb have officially dropped anchor in afternoons at CBS 

Radio Alternative WBCN/Boston, joined by their old pal and side- 

kick Crash Clark. All three used to do mornings together at 

WNNX (99X) /Atlanta. Like a fat guy sitting on a bench. their 

arrival pushes 'BCN afternoon guy Hardy to nights and night 

dude Mark Hamilton to late- nights. In other triumphant 'BCN 

news, 10 -year station vet Juanita scores the upgrade from part- 

time to full -time as overnight jock. 

WNNX (99X) /Atlanta Director /Marketing & Promotion 

Shawnessy Renegar looks both ways, then humes across busy 

Peachtree Road to become Promotions Director at Lincoln Fi- 

nancial (that still sounds weird) CHR/Pop WSTR (Star 94 .i. The 

lovely Ms. Renegar will at least partly fill the void created when 

longtime Star Asst. PD /Promotions Director JR Ammons left to 

program KMXV/Kansas City. 

We know about two prime openings at KWIE (Wild 96 I)/ 

Riverside: Midday personality Vanya and night jock Noah Ayala 

have both exited, leaving PD Chris Loos to dive headfirst into 

the giant box of crappy tapes behind his desk. 

WJKK (Mix 98.7) /Jackson, MS welcomes back two of its 

alumni to form the new Morning Mix with frock & EJ. Owen did 

mornings at Mix from 1999 -2002. while EJ did mornings on 

CHR/Pop clustermate WYOY (Y101) and voicetracked middays 

on Mix from 2001 -2003. Todd Carter - no relation to STs 

Kevin - segues to middays, replacing Nikki Brown. who retires 

to historic Natchez, MS with her husband. 

Formats You? Rip Over 

Cumulus Urban WZBN (Blazin' 102.IyAlbany, GA has 

gone buh -bye in favor of a simulcast with Urban AC dustermaes 

WQVE (VI 05.5). Roshon Vance remains PD. 

On July I, KWSZ/Santa Maria, CA. under new owners 

BOX OFFICE TOTALS 
June 2 -4 

Title (Distributor) S Weekend S To Date 

1 The Break -Up (Universal)' $39.17 $39.17 
2 X -Men: The Last Stand (Fox) $34.01 $175.34 
3 Over The Hedge (Paramount) $20.64 $112.35 
4 The Da Vinci Code (Sony) $18.61 $171.96 
5 Mission: Impossible 3 (Paramount) $4.68 $122.66 
6 Poseidon (WB) $3.49 $51.76 
7 RV (Sony) $3.20 $61.71 
6 See No Evil (Lions Gate) $2.04 $12.40 
9 An Inconvenient 'Ruth (Paramount a.) $1.35 $1.93 

10 Just My Luck (Fox) $0.85 $15.60 

All figures in millions 'First week in release 
Source: Nielsen EDI 

COMING ATTRACTIONS: This week's openers include 
A Prairie Home Companion. a fictional look at the last broad- 
cast of the National Public Radio show of the same name. 
The film's New Line soundtrack features mostly original 
music written and performed by show host Garrison Kell - 
lor and his Shoe Band. as well as vocal performances from 
fellow cast members Meryl Streep, Lily Tomlin, John C. 
Reilly, Lindsay Lohan and Woody Harrelson. 

Also opening this week is the animated Cars. whose 
Disney soundtrack sports Brad Paisley's -Behind the 
Clouds' and `Find Yourself.' Sheryl Crow's "Real Gone" 
Rascal Flouts' cover of "Life Is a Highway." renditions of 
"Route 66- by John Mayer and Chuck Berry. and more. - Julie Gidlow 

Emerald Wave Media, will flip from Adult Hits to Spanish Con- 

temporary as " Concierto 105.1 FM." Former KPSUBakersfield 

PO Javier Casanova will program. 

News/Talk Topics 

Charles Gibson (pictured), the new anchor of ABC World 

News Tonight, has added a daily radio component to his to-do list: 

Gibson and Cheri Reston are now co- anchoring the weekday 

Spm ET newscast on the ABC Information Radio Network. 

Gibson follows in the footsteps of 

his late predecessor, Peter 

Jennings. who also anchored a 

daily radio newscast for many 

years while serving as WNT an- 

chor 

Jeff Hillery, outgoing PD of 

Cumulus News/Talker KLIF/Dal- 

las, is headed for Fox News Ra- 

dio as Senior Producer of Brian 

and the Judge. featuring Brian Kilmeade and Judge Andrew 

Napolitano. 

Phoenix vet Michael Anthony is named News Director 

at Bonneville's News/Talk KTAR following six years doing the 

sane thing across the street at Clear Channel rival KFYI. 

Clear Channel Talk KFBK- AM/Sacramento makes it official 

and names fill -in talent Bruce "Dr. Maimes" Maiman the per- 

manent 7- I Opm PT weeknight host, replacing Mark Williams, 

who recently left due to budget considerations. 

Congrats to WOAI /San Antonio morning news anchor Bob 

Guthrie. who marks an amazing milestone as he celebrates 50 

years on the air at the Clear Channel News/Talker this week. 

Guthrie joined WOAI in 1956 while still on active Army duty at 

nearby Fort Sam Houston. 

Face for radio and TV 

Condolences 

Songwriter/keyboardst Billy Preston. famous for his work 

with The Beatles. died June 5 in Scottsdale, AZ due to compli- 

cations from hypertension. He was 59 and had been in a coma 

since November 2005. In the '60s, Preston was the first act 

signed to The Beatles' Apple Records. He played keyboards on 

"Get Back" and The Beatles albums Let It Be: The Beatles. a.k.a. 

The White Album "; and Abbey Rood. as well as The Rolling 

Stones' "Miss You." Preston's own 

hits include "Nothing From Noth- 

ing," "Will It Go Round in Circles" 

and "You Are So Beautiful," the last 

of which Joe Cocker later turned 

into his signature song. More re- 

cently, Preston played on albums 

by Neil Diamond and The Red Hot 

Chili Peppers. 

We are saddened to report the death of Steven B. Williams. 

59, best known as half of the Steven 8. & The Hawk morning team 

onKBPI/Denver in the early '80s. Williams' body was found May 

22 floating off Catalina Island in Southern California. An autopsy 

showed he died from a gunshot wound. No suspects or motives 

have been revealed. 

Malcolm Soll, best known as 'Austin of Boston' during his 

10-year run on Oldies WODS/Boston, passed away June 4 after 

an extended illness. He was 56. In the mid -'80s. Soll worked at 

WALK/Nassau -Suffolk, WLIB /New York and WSHE/Miami. Soll 

spent a few years after departing WODS doing mornings on 

WSRSiW orcester, MA as 'Austin Davis." That stint ended in Au- 

gust 2005. He leaves behind his wife, Grace. and three children. 
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<rAP4P. TOP 50 ALBUMS 
THE INDUSTRY'S NO. I RETAIL CHART June 9, 2006 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

1 1 DIXIE CHICKS Taking The Long Way Open NredaeCoiudia 259,299 -50% 

2 2 VARIOUS High School Musical Soundtrack Walt Disney 104,183 .32% 

5 3 RED HOT CHILI PEPPERS Stadium Arcadian Warner Bros. 85.477 -25% 

6 4 RASCAL FLATTS Me And My Gang Lynn Street 76,150 .9% 

3 5 VARIOUS American Idol Season 5 Encore RCA/RMG 62,473 -59% 

10 6 TOOL 10,000 Days Vokano/Zomba Label Group 53,119 -16% 

11 7 VARIOUS Now That's What I Call Music! UTY 52,948 -5% 

4 8 ANGELS AND AIRWAVES We Don't Need To Whisper Suretone /Geffen 52,402 -59% 

7 9 CARRIE UNDERWOOD Some Hearts Arista 51,832 -21% 

14 10 SHAKIRA Oral Fixation Volume 2 Epic 51,716 +10% 

13 11 RIHANNA A Girl Like Me Del Jam//OJMG 51,067 +5% 

29 12 JAMES BLUNT Back To Bedlam Custard'At /antic 49,186 +61% 

20 13 CHAMILLIONAIRE The Sound Of Revenge Universal Motown 34.569 -3% 

19 14 T.I. King Grand Hustle /Atlantic 34,492 -4% 

25 15 GNARLS BARKLEY St. Elsewhere Downtown/Lava/At/nhc 33,490 0% 

27 16 PANIC! AT THE DISCO A Fever You Can't Sweat Out Decaydance /Fueled By Ramen/Lava 32,432 +2% 

17 17 NICK LACHEY What's Left Of Me Jive/Zomba Label Group 32.388 ' -20% 

22 18 NICKELBACK Al The Right Reasons Roadrunner /I0JMG 31,409 -9% 

9 19 DON OMAR King Of Kings V Machete 31,330 -51% 

16 20 PEARL JAM Peed Jam J /RMG 30,778 -26% 

21 21 TOBY KEITH White Trash With Money Show Dog Nasthai Uni evsal 30,258 -13% 

30 22 PUSSYCAT DOLLS PCD A &M/lnterscgoe 30,188 +1% 

23 23 TIM MCGRAW Greatest Hits Vokme 2 Cub 29,846 -11% 

24 24 DANIEL POWTER Oahe) Powto Warner Bros. 29,063 -13% 

18 25 VARIOUS Kia Season Soundtrack Any IWAdntic 27,898 -24% 

26 26 BRUCE SPRINGSTEEN We Shah Overcome: The Seeger Sessions Columbia 26,942 -17% 

43 27 NE -YO In My Own Words Def Je rertIMG 28,338 +19% 

34 28 KELLY CLARKSON Breakaway RCA/RMG 25,013 -8% 

28 29 GODSMACK IV &MadRepukfc 24,878 -18% 

48 30 JOHNNY CASH I Walk The Line: The Legend Of Johnny Cash lsla.'dT JMG 24,582 +13% 

15 31 WRECKERS Stand SIN, Look Pretty Alartenick/Warn r Bros 24,033 45% 

37 32 MARY J. BUGE The Breakthrough Geffen 23,797 -5% 

38 33 KT TUNSTALL Eye T. The Telescope AtrMdrrs/Yii 23,181 .7% 

35 34 ISLEY BROTHERS Baby Makin' Musk Def SouglefJr irlDJMG 22,867 -12% 

8 35 VARIOUS WIVE: Wreddess Intent Cáeralre 22.439 45% 

12 36 DEF LEPPARD Yeah! lsiwd/lDJM6 22,212 -55% 

32 37 KEITH URBAN Be Here Cepitd 21,898 -24% 

- 38 ALL- AMERICAN REJECTS Move Along interscope 21,275 

33 39 FRAY How To Sane A Life EPic 21,029 -24% 

40 BLUE OCTOBER Foiled Universel Motown 21,904 

36 41 RACONTEURS Broken Boy Soldiers Thin MEW 20,582 -19% 

47 42 TAKING BACK SUNDAY Louder Now Warner Bros. 19,870 -9% 

43 SEAN PAUL Trinity VP/Atlnöe 19,850 

45 44 RASCAL FLATTS Feels Like Today Lyric Sheet 19,828 -1 O% 

45 SUGARLAND Twice The Speed Of Life Orrery 19,685 

41 46 ALAN JACKSON Precious Memories Arista 19,228 -15% 

31 47 ASHLEY PARKER ANGEL Soundtrack To You Life Motown 19.124 -33% 

- 48 BUCKCHERRY 15 BevwsSerervava 18.819 

50 49 MICHAEL BUBLE Its Time 143/Reprisa 18,775 -12% 

50 ANDREA BOCELLI Amore Sagaf/Docca 18,834 

© HITS Magazine Inc. 

rJ i J ALBUMS 

Chicks Keep Hatching 
lake that, Dubya. 

The Dixie Chicks an still chirping at the 

top of the chart, with a second consecutive 
weeic at No. 1 and 259,010 in saks. That brings 

the two-week total to more than 775,010 for 

the Open Wide /Columbia album Taking the 

lung Watt 

Walt Disney's new 

limited- edition Iliplr 
Shoot Musiud runtimes 
to find its way into pu- 

bescent hands, with an- 

other 104,0011 in sales 
Dixie Chicks 

taking it to No. 2 on 

the chart. The ST is 

now over 23 na7im 
and axnting. 

WB's Red Hot 
Chili Peppers are 
back up to No. 3, 

with 8,5,000 in sales, 

bringing the album 

dose to 800,000 in its fourth week. The Peppers 

are folknved by RCA's American Idol Sewson 5 

Encore, at No. 5 and 62,000. 

Volcano /Zomba's Tool go No. 10-6 while 

the rest of the top 10 is rounded out by UTV's 

Now 21 (No. 7), Su (ton's Angels & Airwaves 

(No. 8), Arista/RMG's Canie Underwood (No. 

9) and Epic's Shakira (No. 14 -I0, +10%). 

Rascal Flatts 

Custard / Atlantic's James Blunt is up No. 

29-12 and a whopping 61 thanks to a live 

three-song perfcxmance on The Today Show and 

a rebroadcast of his appearance on Ellen. 

Other double -digit gainers include Def 

Jam /IDJMG's Ne-Yo (No. 43-27, +19%) and 

Island IIDJMG's Johnny Cash compilation 
(No. 48-30, +13%). 

Upward chart movers include Universal's 

Chamillionaire (No. 2413), Grand Hustle /At- 
lantic's 75.1. (No. 19 -14), Downtown /Atlantic's 

Gnarls Barkley (No. 25-15), Fueled by Ramen's 

Panic! At The Disco (No. 27 -16), A &M /Inter- 
scopé s Pussycat Dolls (No. 30-22), RCA's Kelly 

Clarkson (No. 34 -28), Geffen's Mary J. Blige 

(No. 37 -32), Virgin's K.T. Tunstall (No. 38-311) 

and WWs Taking Back Sunday (No. 47-42). 

Next week: Hot 
!davits include Inter - 

scope's goth- rucking 

AFI, who appear to 

be next week's chart- 

topper, with a sales 

total that could ex 

ceed 250,000. Lench 

Mob /Virgin's Ice 

Cube album, whose marketing and promotion 

is being coordinated through management 
company The Firm, kxbla headed kw a six -fig- 

ure debut, with Bad Boy South /Atlantic's 
Yung Joc (100,010) and Disney's Cars 

soundtrack (50,00475,000) also representing. - Todd Hensley 

todd.hrnskyithitsmagazinK.com 

HIGH 
SCHOOL 

` 
High School 

Musical 
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Jon Zenner 
Sr VP/Programming 

202- 380 -4040 

COMM 
Hector Corporan 

MUP0 MAMA l una 

ALBERTO MALLOS Menate 

FI* 2S 

Mike Abrams 

JMES KUMT High 

RASCAL FLATTS what Huns The Most 

Nest 

Dion Summers 

CHERISH Do It To It 

MA IL700 SNORT Bossy 

KIM MM VAION Gels 

XM ChM 

Luis Baro 

OJ IOIUSN VIESTIE1O Steppep Stones 
SEAT PHARMACY Tanperne 

GOOF Babe We Love 

TM Mew 
Luis Baro 

MICHAEL WATFOM So Into You 

SOUL CENTRAL Need YW Now 
Lit LOUIS MAIMS Govt II Up 

The System 

Zoitar 

MSIC PEMPECTWE Small Step To The peer Sude 

WWI Gera a Touch 

The Ton* 
Thomas Kenny 

NM Carelessness 

X- 
Billy Zero 

PHOENIX It s Never Ellen lie That 

RAPn The Only Thing I Ever Wanted 
MUSE Supemassrve Black Hole 

Nw Mode 
Seth Neiman 

WES KIM In A Lome Whole 

JAME LIGELL MAIM, 
SNORE UMW II Wenner Cat K love 
MIRA SWAN Gel Down To It 

TM Whys 
Roheit Aubry Davis 

MM GAMIER Honey On My Grave 
SLAM CLEAVES Unsung 

X Country 
Jessie Scoff 

JOHN COWAN New Tattoo 

DAWN 1WHELIZV Let Your Mind Fly 

CHATHAM COUNTY LIE Speed Ot The Wnppoonne 
PETER ROWAN Crucial Country 
SLAM CLEAVES Unsung 
ALLSOh MOORS GeNg Somewhere 
MICKY a nE MOTORCARS Careless 

The Lain 
Mike Marione 
GAMMON SIAM PreleMop 
GRANT -LEE PHILIPS The Keloog Moon 
GRMF -L& PIOLJS Ape 01 Consent 
JON MEN Angina 
JON AUER Six Feet Under 
JON AUER You Used To Drove Me Around 
UM NAM Jose 
SINE INCIOLINNI Set Me Up 

MARE MANN Sale & Sound 
ESSAA NMnINNI Everybody Loves You Now 

NINE -m I *now Waal You Need S NICINLININ I Can auntie 
ERIE .MAN MIN Always Be On Your Side 
SUM! it KU Home 

Nei Jon 
Maxi Myrick 
ANNULS By A Thread 

PLANET JAZZ In Orbit 
NEE NUM a DM JAFFE Peyre The Word 

T 
Lou Brutus 

NUaeoCKS Reconciabon 
SET TO (MOOS Don t Fuün Care 

SET TO UPtOOE Feel The Rape 

)RADIO NOTWORKS 

PM/ Hatl 972-991-9200 

A/C Not AC 

Dar ope2 

MD HOT CIIItJ PEPPERS Dan. CaWoena 
MIMOSA SOS 

MI LAct EY Whets Leh 01 Me 

Sc 1KE 're Real Thep 

AIC AC 

Peter Stewart 
MCI LACIEY What s h eh 01 Me 

MNCIMS= Photograph 

AICts Ussery Call to Cast 
Dart Nicholson 

MDOm a OINK Budded Badges 

l". 
WRN 

Win/. 141110 

lUlenestivs 
W Polychronopolis 

RIM MANET Ready To Fall 

SYSTEM OF A DOWN KiG Rock N Roil 

EAGLES OF DEATH METAL I Want You So Hard 

Comer, Toby 
John Glenn 

MOOS a DUNN Budding Bratges 
SARA Fuss Cannot 
NO a RICH Bin 01 November 

AC Active 
Jonathan Steele 
GNARLS SARILEY Croy 

Ams&Tdle Total Plays 

HIGH SCHOOL MUSICAL Were All In This Together 81 

HANNAH MONTANA Best Of Both Worlds 80 

MANNA SOS 80 

B5 Who's Afraid Of The Big Bad Wolf 79 

HANNAH MONTANA Who Said 77 

MANNA Pon De Replay 76 

B5 Get'cha Head In The Game 75 

CHRIS BROWN Yo (Excuse Me Miss) 63 

BOWLING FOR SOUP 1985 33 

WEEZER Beverly Hills 32 

CRAZY FROG Axel F 32 

NATASHA BEDINGFIELD Unwritten 31 

JONAS BROTHERS Mandy 30 

KELLY CLARKSON Since U Been Gone 30 

GREEN DAY Wake Me Up When September Ends 30 

JESSE MCCARTNEY Beautiful Soul 29 

BLACK EYED PEAS Let's Get It Started 29 

KELLY CLARKSON Behind These Hazel Eyes 29 

NE -TO So Sick 29 

USHER Caught Up 28 

PYytu roc ricer of Any 21,Me 2 

SIRIUSt 
SATELLITE R 

1721 AM. W fir Americas 
New York NY 10020 

212- 584 -5100 

Steve Blatter 

Skin MI5 
Kid Kelly 

MIMS HILTON Stars Ne Band 

IMTPROPFEA RooHOps 

MOM ANIMA An I No Other Man 
SPAN THOM I Won I Was A Punk Rocker 

Gam 
Jose Mangin 

SNEDOWN Heroes 

INLET FOR MY VALENTINE Tears Don i I ail 

EIGHTEEN VISIONS Victim 
NW King t °nelsons 
GOOSIMM Shoe Down 

Nord Minsk 
Jose Mangin 
PEEPING TOE five Seconds 
zA0 KiNop Time Til Its Time To Dee 

oRAGCIM0110E Through The Fire And Fames 

Ian aCOMM! 
Rich McLaughlin 
SoINC YOUTH Incinerate 
Audi EIfu Thursday 

Fatties 
Jeff Regan 

WNRAC Vans 

EIGHTEEN VISIONS Victim 
LOR0z Lrt1M memo Drew 
AFT Kai Caustic 

UNDEROATH Writing On The Walls 

Minim 
Jeff Regan 

PAUL OMENFOtD... Set it Off 

FATIOY SLIM Champion Sound 
TC FMC MIES Deep 

Jam Oa 

Gary Schoen wetter 
DOILWON FRAMEMOIER that s too Pao 

TM P* 
Haneen Arafat 
SNOW PATROL Chasing Cars 

MART J SUB( One 

Moats 
Haneen Arafat 
TAILOR MU Do Make You Non 

Hsi 

Ltla/áireM map 

MAP TIM tl tt Takes A L Mme 

NIfIMP NNW 
Reggie Hawkins 

MUOTA RINSES You Can t Hold The Torch 

F-4e viiAI DA MEM i TURF MA Muscle Ors 

3hetN.A3 
Li. Shawn 

CAM'ROh WUEIl SANTANA We Make Charade 

PROJECT MT NANCY J Good Googly Moog* 
NAME NOEL Why Wouldnt i 

SHAT OW Man Bucks 
SOOT CAM Trading Places 

CORY GONE Mr Fresh 

CMN 
Geronimo 

LAYO a IONS/AMA Me i You 

MN TRIG Trppn On Broken Beats 

Skis Die .d.. 
Meg Griffin 
NEW YORK DOLLS Dance Like A Moen.,, 
SETH ORTON Shopping Troltev 

TM Cities Mine 
Darin Smith 
EWE MICSELL a THE NEW soscu is one I asi 

GLEN PHILLIPS Everything But You 

ochavo. FRANENREnnER Beaubtul Day 

New COEAtry 

Scott Lindy 
JOSH WA Would You Bo Witt Me 

111100 - a OMNI Budding Bridges 

Ares 33 

Howard Marcus 
PME OMENFOUT Se. N Money 

¡W _.. Lattes 
Gino Reyes 

ARME Estoy Con El Y Pieaso En Ti 

PABLO MOMTEIID OFtidarte Jamas 
CARLOS GARZA Y LOS CHAVALOS Ahora Due No 

.undies 
Gino Reyes 

MULINI ROHM( Si No Van A More Mi Marne 
mo NIEVES Tu Bellen 
CYNTHIA i MERCENARIO bO NEIL i JOAN R r 

D 
Alan Furst 800 -494 -8863 

10 million homes 180.000 businesses 
IM OIN , 254I 
Jeanne Destro 

ROE THOMAS Let It Be Me 

FM FON ROMINN The Ruddke 

AULE PEACOCK Fettteig My Way 
W ST. SON Hs OK 

CONINE INLET RAE Pr VOW Records On 
LW O7NNIT In Co viewer' 
II/I10011 a IMI WRIER. Lowly Day 
TRAN Grit Mysd To You 

CHRIS SARK Keg Wolfson A Castle 

Orme Low 
Ken Johnson 
OUMITK Meet Me N The Pomegranate tree 
CANILE Te Datar 
WHIM IMMUNE UNA Maáridro 
DAEMEIUS Vow Vada 

PsaPP Kong Of You 

CARI HANCOCK NUS Good Bread Alley 

COCOA TEMI Indian Woman 
Ali VMS T -VEEO Night Nurse 
LOINS LOGIC a J.J. MOWN... A Perfect Ceci. 

ANereatiw 
flake Sloan 
SMOOSN F LAM A Way 

SONIC YOUTH Incinerate 
MOM ONscsMIA Lloyd. I m Reedy To Be 

M YOUR OWN PET &cycle &cycle You Are My 

AOL Radio Network 
Top AlteraNlw 
Pete Schrecke 

IINNTHNIE NEWTS Pens And Waldo 
$TOE SOUR Through Glass 
DATESOMD CONFESSIONAL Don't Wail 

lip Jots 
Donya Floyd 

LETOYA Tom 

E-N VT- am a TAM NIE U And Dat 

Ts/ Pe/ 
Brendan Gnmakh 
SNOW MUM Clomp Cars 

WESTW00D ONE 

Rob Edwards 661 -294 -9000 

MaYIbeIN Canby 
David Felker 

WRECMES Leave The Pieces 

Net CeaatrT 

David Felker 

FAITH HALL Sunshine L Summertime 
GRETCIEN WILSON Caliorno Girls 

Sums I Vern 
David Felker 

FAUN WU Sahsteoe A Sunomenune 

&VS AC 

Gary Thompson 

FM FOR FWNRMS The Riddle 
.MARIS UIMEY Crary 

I,r-- 
ZEPY 

24 How Finals 
Jon Holiday 303 -784 -8700 

MIN CeEhE+erary 
Rick Brady 
FM FM A HMI The noddle 

LS. WW1 
Penny Mitchell 
NIG a RICH BO Of November 

musicsnippet.com» 

Tony Lamptey 866- 552 -9118 

ges NICE 6R ON Snedh 
NE MICH ROM Chew Redd Hon 
N M KV MO CENT Pearly Gan 

Nafl 
ay Frank 310 -582 -7770 
John tense 310. 582.7773 

XW NAMUR NMI helm You 

MIMI NUM UM Oh 

ABM IMO FrNSAe I Forget 
AtnSlmlMN Weft 
N ONE 1111110M 
MULE a S9AS11Aa W POe CoBer Boy 

N MI STGN COMM lonely Train 

NO mm. Ml My Dry To Can 
MANN BM__ The Dory OI Jane 
ELM, Menem You're Gone 
Mots a SINN EIRSdng Brldps 
WPM taCM Delrea When R Comes To Vou 

CISNY WINENE Pritt' Me Bad 
a i. MM Gan Tel Everybody 
CLINT NMI HMrYdw 
OMS? UMW GrgW Zone 
DA11N LM MIN Jump 
DEFT' ODE NA. AMT' Leis Make Love 
YOU SWIM a TE w IOMEANS One 

EIGHTEEN LIMNS Oda 
ELAN OM Top er As One 
FLYLEAF fitly Mew 
FOMSECA T. ilan& Flores 
FOO FINNTBS Monte 
ON KOSOIS L sarong The Hard Way 

JACK NgRAM LOW You 

AN MAMIE Where You At 

IR. FLIP Ern A Bata IFIp My Clubs) 
LO81P11O0IETS Rooftops 
/MIMI MM Chin 

MATT JFNKNO Bad As I Want To 

METHOD IAN VKAUMM Nell Say 

MALE VIII N What You Gonna Do 
MONA GRANT Held 
RE -YO Sew Love 
.Kill JAM Mobvarne 
GOMM Enwraps 
01111111011 When You Go 
PNAIMBL MAIM MST Number One 
RAY DANES Owe My Head 

RNYNEFEST Fever 

RHYWFFEST Sack 
RISE AGAMST Ready TO tall 
SNOW PATROL Chasing Cars 
TALS IMEU Listen 
TEDDY THOMPSON Altered State 
EAT Back to to Bettis 
RINK CIMNEL Why Cry 

ROOTS Ibn I rink nadht 

SOUND OF ANIMA FIGMNN Skullllower 
THREE 6 MAFIA MOW WOW Side 2 Side 
THREE 6 MAFIA MAIM WEST Side 2 Side 
TITO El MONO NEENE MAN Flow Natural 
TRENT TOMLNMON One Wee) In The Fire 

UMER TIE RNLUNNCE OF MITTS Mama s Room 
WOIIMOTIER love Tram 

I!!MUSIC 

Sties 
Ja, Frank 310 - 582 -7770 

Colleen Quill 310-582 -7768 

MATO CM FM CUTE I Wei Follow You Into The 

MINIM= IESNTS The Is Who We ke 
PAUL OAIEIWNO ISRRTAMY MURPHY F usi., 
PEARL JAM I ill Wasted 
PET SHOP DOTS i m Wen Stupid 
PMMRELL MIAMI WEST Number t 

PINK Who Knew 

PRANCE Fry 
MAIM Hi 

ROCKY volot aiO White Daisy Passung 

Voice of Marisa broadcasts m 44 
languages in otter 60 coenbles iMh an 

audience of 100 million listeners on 796 
radio swans and 502 television stations 

Larry London 202- 619.3901 

Adds 
JEAIIE OMEGA Crowded 

GMSiEM MJM Say 

Ll JON ii-. a SEAN PAN Snap Yo Fingers 

Artist ?Me 1W LW 

NISI LAOIEY Whirs Left Of Me 40 36 

MELLY FURTADO Promiscuous 34 16 

CHMILUOIMMIE VOTAYJFE MOE Ran 34 30 

FORT Mlles IAIOILY MOM Where'd 34 32 

MAMMA IIWYCIEF JFAM Hps Don't lie 32 32 

ALL- AMERICAN REJECTS Move Along 32 36 

FRAY Over My Head (Cable Cari 32 21 

NICKELSAck Savor Me 32 36 

FALL OUT MY A littk Less Sixteen 30 32 

MINA MAIKR Breathe 12ÁM1 30 0 

DANIEL POIRER Bad Day 30 32 

PANG AT THE DISCO I Write Sens Not 30 0 

PUSSYCAT DOLLS... Buttons 28 26 

NATASHA SEDINGRELD Single 28 26 

$TANIO Rphl Here 26 38 

ION JOVI Who Says You Can't Go Hone 26 32 

TEDDY OBE For You I WA ICa*ONw)24 20 

MN WALL Girt 

SEM MUL Temperature 

RNANIA Unfaithful 

PMNA DEAMOA Doing Too Much 

LASSIE Me 6 U 

DADDY YAMS Rompe 

FIELD NOS IFCWUA So What 

24 22 

24 32 

24 12 

2232 
20 28 

20 24 

16 24 

June 9, 2006 Radio A Records 19 
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I 

77 Nam AO eeWes 

T . What You Know 

Ill ILIMEY Wurfs Left a Me 17 

RMMMA Ontaittit l 16 

FORT WON (MOLLY BROOM... Where'd You Go 16 

FED NOT CHILI PEPPERS Dan Callos 15 

MKS TEE DIiC01 Wnie Sns Nor Trees 14 

AEI Mss Murder 17 

SWUM Hen Don 1 Lr 12 

TILING JOC H s Gan Down 12 

GNARLS SMILEY Crary 11 

CIIANt JONAH E MIME NILE Rein 11 

Lt JON IUS & SEAN PAIA Snap Yo rmQMs 10 

OUT COMMSON WaSI Arty 10 

CMS SNOW( SILL WMSE Gore iht 9 

FELLY FLAWS ProrMOam 7 

CMTEL honestly 7 

LEPE FRASCO Kick Push 7 

FALL OUT SOY A irle Les Salen UMW 6 

LEAD AUTONAIKA GraWwon Day 6 

CHEYENNE WW1 Haripnq On 5 

t'den gayest fa Me re M d IAN 29Jwle 4 

David Cohn 

General Manager 

I II JOIN IE II i SEAN PAIL Snap Yo Forams 

22 

21 

TAKING SACK SUNDAY ,.., ...Sure 21 

30 SECONDS 10 MARS - 21 

ANGELS AND AIRWAVES ' ne Adventure 21 

CNAMILLIMNASM MIMAY111 ME Rein 20 

DEN FRANCENIE SOU Ram 20 

LlPE FIASCO 19 

T I Why You Manna 11 

CARTEL Honestly 1s 

RIM ROU Husk 13 

NW Kendra I onek ess 13 

FIELD MOS MCIAAA So What 13 

PEARL JAM , ne Wasted 13 

RED NOT MU PHHIW DW Callke 13 

TONG JOC rc s Gan' Doi, 13 

SKYE EST Owe Sow 13 

MAD AUTON*UCA Graduation Day 13 

BRAINS Gen e Some 9 

FLYLEAF I m So Sick M 

Ake NOV for Me make I Ally 29,Ane 4 

g 
¿1911 ream 

Jerry Williams 770 - 969 -7936 

TINNING Out OF My Hands 

KRYSTAL ISMS Fire 

SUM/C14110( Arnhem 

P.0.0. Goodbye For Now 

DONALD LAWRENCE... The Blessing 01 

YOLANDA ADAMS This Too Shah Pass 

SWITCHFOOT We Are One Tonight 

KATELYN TARSIER Wonderful Crazy 

GEORGE HUFF Wades 

KIRK MEWLS Looking for You 

uPpais, M Me week d Airy 29skene 3 

Is 
18 

n 
16 

15 

iS 

15 

15 

14 

13 
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/ZR NATIONAL MUSIC 

GAC 
ONLI/MINCAN01111111111 

38 3 million households 
Ed Hardy. President 

Sarah Trahem. VP /Programming 

ADDS 
KANE WII t TAMS JR That's Now They DO It In 

JEFF SATES nnd Chance 

MT SEEN Feels Just Like It Should 

MAD MISLEY The World 

MUD PAISLEY When I Gel Where I n Gomd 

P1411 YASUII Last Day Of My Life 

SEAL NcCOY Last Of A Dyma Breed 

BROOES A DAMN Believe 

CARRIE UNDENW000 Don't Forget To i+emembe' 

wit LIE NELSON You Dont Know Me 

GEORGE STRAIT Seashores Of Old Ma.ica 

YAN iANT Nobody Gonna Tell Me What Tot), 

WRECKERS leave The Peces 

RASCAL FLATTS What Hurts The Most 

TIN SWUM When The Stars Go Blue 

TOP KERN A Little Too Late 

CAME IMISEMINSO Jesus Take The Wheel 

BILLY CMMNMSTIN Why Wily Why 

MEFTN MOWN Every Time I Hear Your Nan 

AE ucissu Site Masers (Someday I 

NM11M WNW Tie I Can Make H On My Own 

SEW SHOW Sent For A Slower, - 

GMT ALLAN Lile Ail Always Boot, 
Meormabm current as á Awe 9 

CMT 
COUNTRY MUSIC TELEVISION 

75 1 million households 
Brun Philips. Sr VP/GM 

Chris Parr VP /Mum' 6 Talent 

ADDS 
DARRYL WESLEY Nothin But A love 1han0 

MT URASEN Feels Just like lt Should 

Perte 

Artist/Title TA =W 

CARY ASIAN Life Ain't Always Beautdul 26 21 

FARM NML The Ludy One 25 16 

RASCAL FIAm What Huns The Most 24 20 

CLONUS STRAIT Seashores Of OW Marco 24 IS 

CAMIE LMMIMWON Dort Forget To 

TIN McCNAW When The Stars Go Blue 

DIRKS MENTLEY Settle For A Slowdown 

TOSI SEMI A Little Too Late 

SHAD PAISLEY The World 

LITTLE SN TOWN Bring It On Home 

JOE NNaIüs Sae Matters (Someday) 

sUGARLAN Down in Mnsissipo, 

PAIL SAUM Last Day CO My Life 

LEANN MMES Something's Gotta Gne 

MIRANDA LAMENT New Stnigs 

OWE DMCSS Not Ready To Make Nice 

HANS WILLIAMS Al . That s How They Do It 

SHOOlsa AEI NIBS Gone To Carotins 

assM AMIKANN Why 

MINN KIAIMS I ANION SIMNIN H I t 11 

ArpYy as watered by AArdaaWSe 247 
bMwen PM 29 -June I 

23 17 

23 10 

22 18 

21 16 

20 19 

20 17 

18 17 

18 15 

18 8 

17 19 

17 13 

17 12 

15 0 

14 S 

14 7 

13 13 

ESKIN SQUARED Legendary WIP/Philadelphia sports talker Howard Eskin (r) 

and his son. former WYSP (94.1 Free FM) /Philadelphia MO Brett "Spike "Eskin. 

did the market's first father -son show on May 17. when they co- hosted a shift on 

Free FM The show was a going -away present from Free FM OM Tom Bigby on 

the occasion of Spike's departure for the Asst PD,MD post at WKOX (0101)/ 

Chicago 

JEWEL IN THE EMERALD CITY Atlantic artist Jewel dropped by KLSY 

(Mix 92 -5) Seattle to talk about her new album and upcoming appearance on 

The Young & The Restless. Seen here are (l -r) Mix morning guy Mitch Elliott. 

Jew! and Mix traffic reporter Amy Lynn 

TELEVISION 

FMK 
Poison, The TaMrj1 Show With 

Jay Leno (NBC. check local list - 

ings for time). 

Wolfmother, Late Show With 

David Letterman (CBS, check lo- 

cal listings for time). 

Brandi Candle, Late Night 

Whit Caren OEnen (NBC, check 

local listings for time). 

Ludscr t Late Late Shay Wflh 

Craig Ferguson (CBS, check lo- 

cal listings for time). 

Moab Deep, Last CaN With 

Carson Daly (NBC, check local 

listings tor time). 

Sahuflal, 11/11 

Neil Young. Saturday Night 

Live (NBC. 11.30pm ET/PT). 

Maud/, W12 

a Diu, The View (ABC. thedc 

local listings for time). 

Gnarls Barldey. Jay Lena 

Sonic Youth. David Letter- 

man. 

Coklpley, Conan ()Brien. 

Secret Machines, Crag Fer - 

guson. 

Mai Ni 
Loveline host Dr. Drew 

Pklksy, The View. 

Hard -FI, Jay Leno. 

Cat Power, David Letter- 

man. 

XzIbit IS interviewed and The 

Streets perform on Jimmy Kim- 

mel Live (ABC, check local list- 

ings for time). 

Fions Appie and The Like. 

Carson Day. 
Nick Lachey and Chris 

Daughtry, The Ellen DeGen- 

eres Show (check local Wings 

for time and channel). 

aiMMft N4 

David Lee Roth, The View. 

KT Manta Jay Lena 

Neko Case, David Letter- 

man. 

Huey Lewis. Jimmy K1m1e1. 

Regina Spektor, Conan 
O'Brien. 

Christine Milian. Craig Fer- 

guson. 

Thursday, Ina 

She Wants Revenge, Jay 

Lend. 

Widespread Panic. David 

Letterman. 
A....., Wdfm0Nler..hrw7 Km* 

Mee COMP, Cayman Ds* 

-eNIMrOldlOMr 

The iTunes Music Store Top 10 

Apple's iTunes Music Store is the leading digital -music service in 

the U.S.. offenng a catalog of more than 1 million songs from all 

four major label groups and hundreds of independents Herds a 

snapshot of the top -selling downloads on Tuesday. June 6. 2006. 

Top 10 Songs 
1. SHAKIRA f/WYCLEF JEAN Hips Don't Lie 

2. NELLY FURTADO VT1MBALAND Promiscuous 

3. YUNG JOC Its Gan' Down 

4. RIHANNA Unfaithful 
5. DANIEL POWTER Bad Day 

6. RED HOT CHIU PEPPERS Dan; California 

7. THE FRAY Over My Head (Cable Car) 

8. CHAMILUONAIRE fIICRAYZIE BONE Ridin 

9. RIHANNA SOS 
10. FORT MINOR Mt BROOK -.. Where'd You Go 

Top 10 Albums 
1. DIXIE CHICKS Taking The Long Way 

2. AR Decemberunderground 
3. GNARLS BARKLEY St. Elsewhere 
4. RED HOT CHIU PEPPERS Stadium Arcadium 

5. ANGELS AND AIRWAVES We Don't Need To Whisper 

6 THE FRAY How To Save A Life 
7 KT TUNSTALL Eye To The Telescope 

8. RACONTEURS Broken Boy Soldiers 

9 ZERO 7 The Garden 
10. WRECKERS Stand Still. Look Pretty 

www.americanradiohistory.com
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A & R WORLDWIDE 

The Rise Of China's 
Legitimate Music Market 
An interview with Top 100 co- founder /CEO Gary Chen 

Chinese music- download website Top 100 (www.topl00.cn) 
was officially launched in Beijing on March 15. Top 100 is 

the largest legitimate Chinese online music store, selling around 
1 million tracks to more than 100 million Internet users and, po- 
tentially, 400 million mobile users in China. 

China is uncharted territory for most 
Western music companies and repertoire 
holders, and fear - due to a lack of infor- 
mation - is leading to missed opportuni- 
ties. By most global estimates, China and 
India are poised to become the world's eco- 
nomic superpowers by the year 2015. 

China is a burgeoning market, and legit- 
imate music sales are growing, thanks in 
part to the Chinese government's crack- 
down on piracy and the black- market 
trade -a crackdown designed to encour- 
age international in- 
vestment in China. 
Countries such as the 
U.K. and France have 
already set up music 
offices in China to 
help their respective 
music companies 
take advantage of the 
growing commercial 
opportunities in the 
Far East. 

This week I interview Gary Chen, co- 
founder and CEO of Top 100 and one of 
the leading authorities on the opportuni- 
ties for the global music business in the 
world's most populous market. 

Ming Staded 
Top 100, owned by Orca Digital, was 

founded by Gary Chen (Chen Ge), who 
came back from the States to Beijing in 1998 

and has been delving into the Chinese mu- 
sic industry since then. His partners in- 
clude NBA player Yao Ming and Erik 
Zhang (Zhang Mingji, GM of Yao's busi- 
ness team). 

Chen says, "While I was working in the 
finance industry, I did the first concert tour 
in the States, in 1995, for the biggest Chi- 
nese rock star, Cui Jian, in New York, San 
Francisco, Michigan, Los Angeles, etc. I 

made a lot of mistakes, and I joke about it, 
since I did not even know how the mixing 
console worked. 

"I started a company called Pulay Mu- 
sic Talent Agency in Beijing in 1998. The 
company has promoted more than 400 
concert events in China and signed more 
than 20 artists at its peak, including big 
Chinese acts like Cui Jian, Luo Da You, Qi 
Qin and the famous Chinese producer 
Zhang Ya Dong. 

'The company also helped many clients 
with integrated entertainment- marketing 
planning and execution, as well as movie 
and TV -drama scoring. We also invested in 

r% 

Gary Chen 

a local indie label called Engine Records. 
We tried almost everything related to the 
music industry in China for eight years. 

"Last September Erik Zhang, Yao Ming 
and I co-founded www.top102cn. We in- 
tend to become the best brand in the digi- 
tal music industry in China, selling music 
and related products and services to more 
than 100 million Internet users and 400 
million mobile subscribers in China with- 
in five years. We are confident that we can 
grow rapidly by selling legit music in the 
Chinese market." 

About Top 100 

Top 100 programs over 1 million tracks 
of music in categories based on region, 
genre, function, theme, mood and other fac- 
tors. It introduces the best global artists to 
Chinese music fans and lets Chinese music 
consumers easily find the music they want. 

Chen says, "We not only want to be the 
biggest music store in the Internet and 
mobile world in China, we are also the first 
digital music company in China that pro- 
grams music from the world, from histori- 
cal to current, to make it easier for music 
fans to find, discover and buy music in 
China. 

"Please be confident in 
selling your music in 
China. If your music 

sounds pod in your own 

country, it can sel/ here." 

"Compared to the iTunes store, we use 
Top 100 methods to program music based 
not only on genre, but also on function, 
mood, theme, etc., so Chinese music con- 
sumers can grasp the idea in a second. For 
example, we have the top 100 greatest clas- 
sic jazz tracks, and we have the top 100 
most popular revolution songs from the 
1960s. 

"In comparison to Napster, we divide 
music into different channels, like a dance 
channel, a rock channel, a Korean music 
channel, an indie sound channel, a back- 
ground music channel, etc., for different 
music -group consumers to subscribe to." 

With the emergence of the digital con- 

tent industry in China, Top 100 has estab- 
lished strategic relationships with many 
business partners, including Shanda Enter- 
tainment, a leading interactive-entertain- 
ment company in China, and SINA, one 
of Chinas largest Internet portals. 

Top 100 is also in discussions with mo- 
bile operators, search -engine companies, 
mobile and MP3- player manufacturers 
and other technology companies. 

Top 100 has also established multiple 
national sales channels. JunNet, the biggest 
digital-contents point -card distributor in 
China, has an exclusive deal to distribute 
Top 100 music point cards through its na- 
tionwide marketing channels. 

Over 20,000 websites and 1,000 local in- 
formation portals have become Top 100 
partners for long -term promotion, market- 
ing and sales. 

"Top 100 has gained full support from 
the international and local music indus- 
tries, international and local copyright so- 
cieties and also the Chinese government," 
says Chen. 

Opportunities In China 

Chen continues, "Cher International Mu- 
sic Channel, Top 100 World New Releas- 
es, Top 100 Emerging Artist Channel and 
specially designed label Top 100 pages are 
all good platforms to introduce US. and 
international artists and promote and sell 
their music products. 

"We not only sell downloads, including 
single -track downloads, we also provide 
subscription downloads and MTV stream- 
ing. 

"Our company also has national licens- 
es to work directly with China Mobile, Chi- 
na Unicorn, China Telecom and China Net - 
Corn to sell music in the form of mobile 
downloads, ringtones and other products 
you can create." 

I asked Chen to explain, for those unfa- 
miliar with the market, some other ways 
to maximize opportunities in China. 
"Please be confident in selling your music 
in China," he says. "If your music sounds 
good in your own country it can sell here. 

"Providing more visual stuff, like live 
gigs, self-made DVDs, electronic press kits, 
photographs and MTV -ready videos, will 
always help you connect with Chinese 
people - or people anywhere. Try to be 
creative and provide more products, in- 
cluding full tracks, ringtones, etc. - those 
will also help us sell. 

"We are the first and largest legitimate 
music Internet and mobile store in China. 
Since launching on March 15, we have ac- 
cumulated 650,000 registered members in 
just under three months and still add al- 
most 15,000 new members daily. About 
10% of the registered users have purchased 
something already, ranging from one track 
to 400 tracks. 

"Most people bought songs owned by 
major labels and local Chinese songs With 
the signing of more labels ar(und the 
world and the launching of our Interna- 
tional Music Channel, we believe that sales 
of indie music and international music will 
grow. Our goal is to accumulate 1 million 
paid subscribers by February 2007." 

Some of the other opportunities Chen 
sees for repertoire holders in China, as well 
as for Top 100, include developing an e-la- 
bel and a full -service entertainment com- 
pany. He also envisions multiple revenue 
streams from a mature and constantly ex- 
panding digital -music sales network in 

,,'11!!Jl/ll!!!Hlf 

"Since launching on 

March 15, we have 

accumulated 650,000 
registered members in just 
under three months and 

still add almost 15,000 

new members daily.,, 

China and sees opportunities for Chinese 
artists to sell through to the international 
marketplace. 

The Obese Gownsmant i Music 

Chen tells me that the Chinese govern- 
ment has done a lot to set up a legal frame- 
work to protect copyrights, and he feels 
that the market is now mature and robust 
enough to develop more legitimate music 
businesses. His suggestion to anyone look- 
ing to do business in China is to "stop talk- 
ing and take action." 

Chen says, "Make your music available 
in legit music -sales platforms in China like 
ours. Just try it! The licensing term can be 
short as one year, but you must make your 
music available in this market in order to 
generate new commercial outcomes. 

"Sue the company that infringes on your 
copyrights. All record labels pursuing 
copyright infringement in China have 
won, staffing from the 2004 cases [like the 
ChinaMP3.com and Baidu.com cases]. 

"If you do not protect your rights, no 
one else will. In China, the government is 
like a cop. You do not want him to knock 
on your home door everyday and ask you, 
'Hey, fellow, did a thief break your win- 
dow or steal anything from you last night ?' 
You would report such incidents to the 
police yourself, correct ?" 

The future 
Chen says that digital music is poised to 

continue to grow rapidly and become much 
stronger in China than in many other coun- 
tries, especially as it relates to mobile, MP3, 
digital platforms and convergence technol- 
ogies He sees the live-entertainment indus- 
try growing as the development of better 
venues and quality concerts and shows con- 
tinues to grow in China. 

Chen also sees greater revenue streams 
for traditional record labels as the appetite 
for legitimate music among paying con- 
sumers continues to expand in the Far 
East. 

He believes traditional Chinese music 
will become a more integral part of the 
world music scene, which in turn will en- 
courage the import and export of music 
and related business to and from China. 

Send your unsigned or signed 

releases to: 

Sat Bisla 

A&R Worldwide 

449 S. Beverly Drive, Suite 300 
Beverly Hills, CA 90212, USA 
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A Decade Of 
Decadence 
Time flies when you're consolidating 

CHR/POP 

3 as it really been 10 years since Congress passed the 
Telecommunications Act of 1996? That's nearly a tenth of 

a century, for God's sake. Now we feel really old. During the 
aforementioned decade some amazing and frightening changes 
have taken place in our industry. To gain some perspective on 
this remarkable chunk of radio history, I reached out to a few 
fellow radio geeks I know and trust for their observations of the 
bill's overall effect on radio. 

San Ross 

VP/Music & Programming, 
Edison Media Research 

The iraiu.try has a little more clarity on 
the impact of the Telecom Act now. For a 
long time people fdl into one of two camps: 
those who fuit that the act had single -hand- 
edly destroyed the industry, and those who 
insisted that everything was going to be 
great if only those other whiner would get 
with the program. 

That sort of defensiveness cost broadcast- 
ers at least five years that could have been 
spent addressing some of radios ongoing 
issues because there was a reluctance to 
admit that radio even had issues. 

In 2006 there is a lot less denial about ra- 
dio's challenges - declining listening lev- 
els, lack of passion among 12 -24s, spot - 
loads - and a lot more activity to address 
them. Trying to assign causality at this 
point is almost a red herring. Most of ra- 
dios problems took root before 1996, but 
the Telecom Act certainly turned some op- 
erators into even more of what they al- 
ready were. 

If you were an owner trying to save your 
way to prosperity in 1995, you had a lot 
more stations to run on a shoestring in 1996. 
And if you were a broadcaster at that point 
in your career where you were likely to de- 
cide that you didn't want to play the hits 
for 14- year -olds anyway, consolidation 
probably hastened that decision. 

The other tendency that existed well be- 
lore the Telecom Act was broadcasters will- 
ingness to huy trio many stations for too 
much money. Those decisions had an im- 
pact on programming. 

In 1997, CHR /Pop was making a come- 
back, and I argued that it was the sexiness 
of the format at the time that was fueling 
its popularity, not just the willingness of 
broadcasters to take a chance on younger 
listeners. 

Now that there is again a financial crunch 
in radio, we again see a lot of choices for 25- 
445 - not even 25-54s - and less for ev- 
erybody else. So the notion that consolida- 
tion facilitated diversity was one aspect of 
"Better Living Through Telecom" that ulti- 
mately did not take. 

22 la/k i Ramos June 9, 2006 

Quilecy McCay 

VP/Radio, MTVN Digital Music Group 

the NAB lob - 
bied hard for the 
Telecom Act, claim- 
ing that it would 
start a singe of cm- 
petition, increase 
investments and 
create millions of 
jobs. 

The investment 
part of the scenario 
has come true, with 
big media companies swallowing up small- 
er groups and standalones. The investment 
bankers and stockholders are very happy, 
but I haven't noticed an increase in jobs. In 
fact, consolidation has led to the largest 
number of format changes, the most down- 
sizing and the fewest minority-owned sta- 
tions in decades. 

Surprisingly, consolidation hasn't helped 
bring talent back to the forefront of our in- 
dustry. I say I'm surprised because other 
American businesses that have deregulat- 
ed quickly learned that talent is what sepa- 
rates the winners from the losers. 

In the new economy competition is glo- 
bal and smart companies are waging war 
by hiring the best and brightest. I believe the 
radio companies that are most likely to sur- 
vive consolidation will be the ones that ex- 
pend the most energy attracting, develop- 
ing and retaining talent - not just air tal- 
ent, but managers and executives who are 
imaginative leaders. 

Talent is creativity that turns ordinary 
radio into extraordinary entertainment in 
the hearts of listeners. 

W 
Quincy McCoy 

Guy Zappions 

President, Zapoleon Media Strategies 
t remember in 1996 when Scott Ginsburg 

and Jimmy de Castro told me about what 
was about to happen to radio - that the 
major owners were sitting in Washington, 
DC with a stack of poker chips (radio sta- 
tions), making deals and swapping them 
back and forth across a table. I had no idea 
what that would mean for radio. 

Everyone in radio now realizes that it took 

Sherman, Set 
The Wayback Machine For 1996 

With the help of our numbers -oriented friends at BIAfn, we looked up 
who owned what in the Pop world back in spring 1996, just before the 
Telecom Act -induced consolidation spree slammed into overdrive. Look 
at all these companies (and some stations) that no longer exist. 
Station 
WHIZ (Z1001 /New York 

KIIS -AM & FM /Los Angeles 
WIOQ (Q102) /Philadelphia 
KKLQ (Q106) /San Diego 
KHKS /Dallas 
KRBE/Houston 
KDWB /Minneapolis 
WKBQ/SL Louis 
WBZZ (694) /Pittsburgh 
WFLZ/Tampa 
WZJM (Jammin' 92i /Cleveland 
WNCI /Columbus, OH 

WKRQ/Cincinnati 
WKSE/Buffalo 
WHYI (Y100) /Miami 
WSTR (Star 94) /Atlanta 
KMXV /Kansas City 

KKRZ/Portland, OR 

WPXY /Rochester, NY 

KKFR/Phoenix 
KZZP /Phoenix 
KWMX (Mix 107.5) /Denver 
WNVZ (Z104) /Norfolk 
KIJTQ (Q99)/Salt Lake City 

WZPL/Indianapolis 
KHOM /New Orleans 
WRVW /Nashville 
WXXL/Orlando 

Owner 
Chancellor Broadcasting 
Gannett 
EZ Communications 
Par Broadcasting 
Gannett 
Susquehanna 
Chancellor Broadcasting 
Zimmer Radio Group 
American Radio Systems 
Jacor Communications 
Zebra Communications 
Nationwide Communications 
Jacor Communications 
Sinclair Broadcast Group 
Clear Channel Communications 
Jefferson -Pilot Communications 
Regent Communications 
Jacor Communications 
American Radio Systems 
The Broadcast Group 
Nationwide Communications 
Jefferson -Pilot Communications 
Max Radio 
Regent Communications 
MyStar Communications 
KHOM Associates 
SFX Broadcasting 
OmniAmerica Communications 

a lot longer than they thought to come up 
with the right systems to manage that many 
radio stations while still making managers 
and programmers at the local level feel em- 
powered and good about what they were do- 
ing. We're seeing the results now, and we, as 
an industry, understand the need for more 
people, more funding for programming and 
marketing and more creativity. 

At the time, what that meant for us at 
Zapoleon Media Strategies was the loss of 
our biggest client, Evergreen /Chantellor/ 
AMFM, where we had basically acted as a 
key member of the company's program- 
ming board, along with Steve Rivers. But 
then Clear Channel took them over. 

Many consultants focused on Europe, but 
Zapoleon Media Strategies expanded its 
work to include American companies out- 
side of radio and aLso built other radio-re- 
lated companies. (I'm glad to say that Clear 
Channel brought me back into the fold last 
year at WHIZ (Z100) and WKTU in New 
York, thanks to Tom Poleman.) 

The first five years of consolidation 
weren't good for consultants. Many radio 
companies Mt they had enough brainpow- 
er to program their own stations. They were 
right in thinking that they had a lot of talent - 
ed young programmers; they were wrong to 
think that these young programmers didn't 
need teachers to work with therm. 

At the bigger companies, programmer 
were either told what to do, mentored at 
company meetings or during quarterly 
group PD market visits or left alone to make 
their mistakes. What was needed was train- 
ing and mentoring on a daily or weekly ba- 
sis - something consultants had always 
done as part of their work with radio stations. 

After doing this for 20-311 years, consult- 
ants have seen almost all of the competitive 

situations and scenarios that radio stations 
have faced and know what strategy works 
in which situation. We've worked with 
countless young programmers and learned 
how to teach and mentor. 

This wisdom is something a young, in- 
experienced programmer wouldn't have 
and something a researcher without a pro- 
gramming background wouldn't have. As 
Pat Riley said in his book on coaching, a 
great team is made up of young, hungry 
players, along with a few older, wiser ones 
to help mentor and guide them. 

Our industry has learned the good things 
about consolidation: economies of scale and 
sharing of company information and skills, 
along with the understanding that it takes 
a great team of insiders and outsiders (with 
outside vision and experience), more pro- 
gramming and marketing funding and 
more tools to create great radio. 

Rffli lladorsou 

Director/Contsalporary Forams, 
Audience Development Group 

!came of age in de- 
regulated radio, but 
my first radio job was 
at an old -timey one- 
AM /one-FM combo. 

Earlier in the '90s, 
as duopolies and the 
spread of LMAs and 
JSAs began to change 
the face of radio, 
many of my mentors 
lamented that this 
brave new world was becoming less fun 
than the carefree good old days of primari- 
ly mom -and-pop ownership. 

Continued on Page 25 

Mark Anderson 
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June 9, 2006 
ARTIST ' TLE L A6EL(S 

TOTAL 

PUTS IlA1S 
IMI 

141.10 Oe 
CURT 

TOTAL STATIONS 
ODS 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic/ 9827 16 894510 15 12010 

FORT MINOR fed. BROOK_.. Where'd You Go (Machine Shop/Werner Bros.) 7645 +379 570973 10 121/0 

SEAN PAUL Temperature M°/A#antkl 7415 /n 494435 19 11810 

DANIEL POWTER Bad Day (Werner Bros.) 6942 814 417988 14 12010 

RIHANNA SOS (DetJeWILUMGI 6578 -501 447780 19 12110 

CHAMILLIONAIRE fIKRAYZIE BONE RiJn (Universal Motown) 6100 +497 442344 10 10711 

NICK LACHEY What's Left Of Me UJnw?amba label Group) 5858 +685 390615 13 118P 

All -AMERICAN REJECTS Move Along (LAoghousts1nterscape/ 5294 +229 328730 13 11710 

NELLY FURTADO Promiscuous (Geffen) 5211 +755 327380 8 12011 

NICKELBACK Sevin' Me (Roid'Wrler/7LUMGl 5141 -125 263484 17 10810 

RIHANNA Unfaithful (DefJarn/l0JMG) 4829 +183 344531 7 12012 

NATASHA BEDINGFIELD Unwritten /Epic) 4405 151 319733 30 120/0 

FRAY Over My Head (Cable Car) (Epic/ 4329 +173 224834 15 10913 

KELLY CLARKSON Wei Away (RCA/RMGI 4012 -192 267189 23 11910 

CASSIE Me & U (AMrtSelectialBadBoy /At/m* 1 3937 +778 313864 7 10317 

BUBBA SPARXXX fIYING YANG_- Ms. New Booty (Purple Ribbon/Virgin) 3765 750 207985 14 107/0 

STAIN() Right Here (ffrp/Atlemc) 3225 228 178957 28 9510 

MARY J. BUGE Be Without You (Geffen) 3102 440 176532 20 117/0 

FIELD MOB fIUARA So What (DTP /Geffen) 2938 +853 209868 8 91111 

PANIC! AT THE DISCO I Write Sins Not... IJecaydaocl/h dByRamaLaval 2506 +687 160872 5 96113 

PUSSYCAT DOLLS fIBIG SNOOP OOGG Buttons (A &M) 2483 +599 142246 4 10119 

ANNA NALICK Breathe (2 AM) (Columbia) 2445 +286 125088 14 8614 

TEDDY GEIGER For You I W-i (Confidence) (Colum inrSayBMW 2367 388 118039 19 101/0 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 2089 +447 152482 4 8015 

PAUL WALL Gil (SwishallouselAsylwn/Atientic) 2077 -224 150979 10 6710 

NATASHA BEDINGFIELD Single (Epic) 1765 +202 64857 5 8612 

CHRIS BROWN fILIL' WAYNE Ginnie That Ore/Zomba Label Group) 1713 +294 108027 6 5818 

JEANNIE ORTEGA fIPAPOOSE Crowded (Haywood) 1631 + 147 91495 6 7513 

ASHLEY PARKER ANGEL Let U Go (BlackGround/L9rvversa /Motown) 1629 +229 123574 13 7315 

DADDY YANKEE Ronpe (El Carteenterscope) 1554 841 81798 13 9110 

BON JOVI Who Says You Can't Go Home (Island/WWI 1542 +87 54837 9 6210 

FALL OUT BOY A Little less Sixteen Candles, A little More... ( /sland / /OJMG) 1280 +70 64785 5 6610 

NE -YO When You're Mad ¡DelJanILI/MG) 1227 -366 70397 12 9910 

CHRISTINA MILIAN fIYOUNG JEEZY Say I (DelSoul/IOJMG) 1189 +37 99271 6 5510 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Vega) 1143 +162 43150 4 5516 

DEN FRANCHIZE BOY? Lean Wit h, Rock Wit h (So So Oel/Vrgtn) 1098 -200 48511 14 6410 

T.I. What You Know (Grand Hustle/Atlantic) 902 -19 45114 6 2010 

LIL' JON fIE-40 & SEAN PAUL Snap Yo Fingers (TVT) 841 +178 43424 2 4018 

ROB THOMAS Ever The Same (Atlantic) 802 +34 36943 11 3310 

RED HOT CHILI PEPPERS Bari CMfonia (Werner Bros.) 740 +170 19063 2 3414 

SHINEDOWN I Dare You Utlantic) 124 +115 21369 3 3912 

MARIO VAZQUEZ Gallery (Arste/RMG/ 654 +84 27783 3 4712 

FRANKIE JORDAN Once Again (Curb/Reprise) 645 +6 13979 5 4011 

BLUE OCTOBER Hate Me (Universal Motown) 814 +97 14702 2 5515 

YUNG JOC Gain' Down (Bad Boy /Atlentic) 609 +175 28385 1 2115 

CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 807 +607 90774 1 92192 

TPAIN fIMIKE JONES I'm N Luv (Wit A Stripper) (Jive/Zomba Label Group) 601 117 23043 20 7410 

SEAN PAUL Give It Up To Me (VP /AtIenticl 595 +194 65242 1 38117 

SAVING JANE Happy (Universal Republic) 549 +132 12862 1 4014 

YELLOWCARD Rough Landng. Holy (Capitol) 513 126 9037 5 4610 

121 CHR/Pop reporters. Monitored airplay data supplied by Meduabase Research. a division of Premiere Radio NeMrorks. Songs ranked by total plays for the airplay week 
of 528.6/3. Bullets appear on songs gaining plays or remaining flat from previous week. 11 two songs are tied in total plays. the song with the larger increase in plays is 
placed first Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. It after 20 weeks. the record is not in the 
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R &R 
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 
number Average Quarter Hour Persons used herein with permission from Arbdron Inc. (C; 2006. Arbitron Inc.).© 2006 Radio d Records 

POWERED131 

!NEPIAQASE 

MOST ADDED 
ARTIST TITLE LABELS; ADOS 

UUISTMA A61NURA Air'/ No Od. Nan IIwA4NIR 92 

PAIB8MUM San M Bled Olorbta/ 11 

SEAN PAK GM It Up Ts Me (VP/AAleMld 17 

GNARLS MI LEY Crary Kleout melmefdaMirl 15 

SNOW PATROL Chasig Cars (ABMihm eiw/ 15 

PANIC! AT_ I Wrte Sen... Otuy aanafaarlIrllalaetaaM 13 

ASILEE SIMPSON Invisible Offal 13 

FIR() MOB fEIAM Se what 107»GSIAad 11 

CIMBSH Do It To It 1S116081^MWIl 11 

PUSSYCAT DOLLS ffBlS 8NIM MN BMW pin 1 

1100111Papalm.kwleapplelanmimmial imuMetsdbnpert 
Ms per reir M PLR Sap Sal raen tener plop pa wok vial 
eaeaYpleyweL Aaripley0tk Yeeldaafn0oty Mryn Sam*. Afile 
kmeI elms preparenantailaempf letae/plealed 

MOST 
INCREASED PLAYS 

TOTAL 

ARTIST TITLE 146E. S 
Rl 

incltEA aASE 

CASSIE Me & U (MerrSakcnone dBoy /AzIntic +778 

NEIN HMTA00 Promiscuous (Geffen) +755 

MANIA Unfaithful (DelJanIOJUG) +693 

PANIC! AT_ I Write Sea.. (Gkraydasce'FtAet Bt Ramen'l aval .687 
NICK LACHEY What's left Of Me (Jr.e'lamba label Group) .665 
FIELD MOB MICMARA So What (DTP /Geffen) .653 
CHRISTINA AGUILERA Amt No Other Man (RCA(RMGI -607 
PUSSYCAT DOLLS KIBIG SNOOP OOGG Buttons IA &Ml 599 

CHAMILLIONAIRE f!KRAYZIE BONE Ridin (Umersal Motown -497 
PAULA DEANDA (BABY BASH Doing Too Much (Arista) -447 

NEW & ACTIVE 

GNARLS BARKLEY Crazy (OOOatavMava/At/antcl 

Total Plays: 495, Total Statuons. 39, Adds: 15 

G00 GOO DOLLS Stay With You ()tamer &os.) 

Total Plays: 483, Total Stations: 22, Adds: 1 

CHERISH Do It To It (Ao luffìr^ipeol) 
Total Plays: 433, Total Stations: 29, Adds: 11 

JAMES BLUNT High (Gary 'Atlantcl 
Total Rays: 415, Total Stations: 37, Adds: 4 

CHEYENNE KMNIAII Hanging On (Epic) 

Total Plays: 295, Total Stations 24, Adds 7 

PINK Who Knew Rafece/lo0bs Wei 6roapI 
Total Rays: 292, Total Station,` 33, Adds: 3 

DlRTIE BLONDE Wait Ow Me / kelle abe label 6roepl 
Total Rays: 289, Total Station& 28, Adds: 2 

BOW WOW Fresh Amt Soy IkbesCoh biol 

Total Rays: 275, Total Statism 14, Adds: 0 

G00 GOO DOLLS Behr Days (Winer &as.) 
Total Beys: 197, Total Station 14, Adds: 0 

NE.Y0 Say Love (LMJaerfOJAtll 
Total Plays: 153, Total Stations 16, Adds: 3 

Songs reeked by total Naffs 

Station playtists Tor all RIR reporters are available 
es the web at www.radioandrecords.com. 

clear. consistent. quality. 
All hooks are not created equal. 

Contact Michael Pelala for your next project (770)452 -4665 hooks@hooks.com www.hooks.com Featuring hic ....,T HItLNscs 
ti+ E D 
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June 9, 2006 
TOTAL 

ARTIST E . 45F: KIR 
.l - 
RUTS 

TOTAL 
AIAEMCE 

np 

MIES Or 
MOT 

TOTAL STAT ONS 
ADOS 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (E*/ 3984 +125 20121 14 5911 

FORT MINOR flHOLLY BROOK_. Where'd You Go (Machine Shop/Wainer Bias.) 3626 +88 17354 9 5910 

DANIEL POWTER Bad Day (Warner Bros.) 3313 17 16248 14 5710 

NICK LACHEY What's Left Of Me aye/Zomba Lea Group) 2991 +288 13713 13 5911 

SEAN PAUL Temperature (VP /Atlantic/ 2942 -53 14295 17 5611 

ALL -AMERICAN REJECTS Move Along /Doghays llnterscgoe/ 2870 +289 11037 14 5310 

NICKELBACK Sevin' Me (Roaáwrier //WMG) 2814 159 10726 17 5410 

RIHANNA SOS (De(JaMQ/MG) 2554 -530 14310 18 5510 

CHAMILLIONAIRE fIKRAYZIE BONE Ridn (Universal Motown) 2312 +372 10025 8 4912 

NELLY FURTADO Promiscuous (Geffen) 2304 +413 11283 5 5511 

FRAY Over My Head (Cable Car) (Epic) 2293 +85 9812 13 5511 

RUMANIA Unfaithful (DelJam/1LUMG) 1970 +280 9802 7 5712 

BUBBA SPARXXX flYING YANG... Ms. New Booty (Purple Ribbon/Virgin) 1712 220 8042 13 4510 

CASSIE Me & U /IMextSelectiomBedBoy /Atlemic/ 1711 +363 9227 6 4913 

KELLY CLARKSON Walk Away (RCA/RMG) 1702 - 270 8827 22 4710 

NATASHA BEDINGFIELD Unwritten /Epcl 1984 195 8920 30 4310 

MARY J. BEIGE Be Without You (Geffen) 1458 227 7700 20 4610 

TEDDY GEIGER For You I WA (Confidence) CCoumbiW&myBMG) 1310 -224 5732 18 4011 

FIELD MOB f?CIARA So What (DTP/Geffen) 1259 +250 6785 7 4416 

PUSSYCAT DOLLS fIBIG SNOOP DOGG Buttons (A &M) 1256 +358 4778 4 4513 

NATASHA BEDINGFIELD Single (Epic) 1217 +188 6180 6 4513 

PANIC! AT THE DISCO I Write Sins Not... (Deceydacce'Euekd By RameMLava/ 1198 +379 4543 4 48111 

PAUL WALL Girl (SwisbaHoosa/AsylxWAtlantic/ 1033 153 5323 9 3511 

ANNA NALICK Breathe (2 AM) (Columbia) 953 +161 4230 11 3313 

ASHLEY PARKER ANGEL Let U Go (B/ackGroud/Uni ersalMotown) 898 +1$ 4181 15 3311 

PAULA DEANDA fIBABY BASH Doing Too Much ( Ariste) 872 +289 4709 3 40113 

FALL OUT BOY A Little less Sixteen Candies, A Little More... Rsiaxl/IDJMG) 779 +39 3415 7 3312 

NE YO When You're Mad (DetJam/IDJMGI 766 422 2881 12 2310 

JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 735 +172 4883 5 3013 

KT TUNSTALI Black Horse & The Cherry Tree (Relentless/Virgm) 639 +112 2942 9 2614 

BON JOVI Who Says You Can't Go Home (Isiaxl/IDJMG) 635 +50 4309 11 2410 

CHRIS BROWN MU WAYNE Ginnie That (Jive/Zomba Label Group) 587 +185 3905 4 2717 

DADDY YANKEE Rompe (El Cartel/Interscgpel 581 -321 2760 12 2510 

BO BICE The Real Thing /RCA/RMGI 581 371 3364 19 1910 

CHRISTINA MILIAN fIYOUNG JEEZY Say I (Del SouVIQIMG) 473 +29 3195 3 2311 

SAVING JANE Happy (UniversalRepudic) 446 +71 1929 3 2113 

LIL' JON fIE -40 & SEAN PAUL Snap Yo Fingers (TVT/ 419 +221 2261 1 2418 

RED HOT CHILI PEPPERS Dark Cakfomia (WanerBms.) 407 +158 1421 3 2119 

T.I. What You Know (Grand Hustk/Alamcl 323 +19 791 4 1312 

MARIAN CAREY fISNOOP DOGG Say Somethin' (Island/ILL/MG) 320 -217 1758 10 1610 

CRINGE On And On (Listen / 213 -3 1315 13 1010 

OEM FRANCHIZE BOYZ Lean Wit It, Rock Wit It (So So De1NrgN 272 55 1385 12 1419 

CHRIS BROWN Yo (Excuse Me Miss) Ore/Zomba LarieGroyo) 271 41 923 19 1119 

CASCADA Miracle (Robbins) 264 +9 1517 4 1219 

JUPITER RISING Go! (Chime) 259 +40 1123 2 1813 

SHINEDOWN !Dare You (Atlantic) 241 +50 1736 1 1312 

TPAIN MIKE JONES I'm N Luv (Wit A Stripper) lJivedombo label Gro p) 234 -71 2112 20 1110 

BLUE OCTOBER Hate Me /LkoinarsalM to** 221 +23 1202 2 1312 

CHRISTINA AGUILERA Ain't No ORw Man (RCA/RA/G/ 210 +210 1114 1 27127 

MARIOVAZQUEZ Gaiety (A/isle/RHO 193 +12 3320 1 810 

59 CHR/POp reporters. Songs ranked by total plays for the airplay week of Sunday 528 - Saturday 6/3 

© 2006 Radio & Records 

MOST ADDED 
ARTIST TITLE LABELS! MOOS 

CHRISTINA AGUIERA Ain't No Other Man (ACMNAî) 27 

PAULA DEANDA fffaANY BASH Dora Too Much (Arab) 13 

PARI AT THE_ I Writs Sm... 117scargisacefseled By Rawwlwla+ 11 

RED NOT MU PEPPERS Dati Ciltornia (Wow Elms.) 9 

LL' JON fIEN & SEAN PAUL Snap Yo Fingers (TIT 0 

C. BROWN WAIL' WAYNE Gan That Ore/Zomba LaW Group' 7 

GNARLS BARKLEY Crary (lbmwaavnfav'AtMid 7 

FELD MOB fICIARA So What /07P/Geffe ei 5 

SEAN PAUL Give II Up To Me (W /AtvEorJ 5 

PANS HILTON Stars Are Bind Maw/ Bin) 5 

MOST 
INCREASED PLAYS 

TOTAL 
KAY 

ARTIST TITLE LABELiSI AMASS 

NELLY FURTADO Pramscuatt /GNGN +413 

PANR3 AT TIE_ I Write Si s_ aria a csiwis knw leas +371 

CHA0ILUONANE fA01AVIS NE Rafe (UffewselMMMesN +372 

CASE Me & U f kAttSictiowea/BMAtintic/ +363 

PUSSYCAT DOLLS fN1G SNOOP DOGG Buttons G46Ml +350 

ALL-AMERICAN REJECTS Move Along (141 molstrscged +219 

PAULA DEAEDA fIBAIY BASH Nang Too Much (Arista/ +219 

NICK LACIEY What's Let Of Me Uwe/Zomba Label Grave) +291 

MANNA Unfaithful /Del Ja r.IOJMGI +280 

FIELD M08 fICIARA So What (DTP/Geffen) +250 

Lit' JON í1E40 & SEAN PAUL Snap Yo Fops ITVTI +221 

CHRISTINA AGUIIFRA Ain't No Other Man (RC4 RMGI +210 

RATAIMAIENNIGHELD Sink (Epic/ +19$ 

C. 1111111111111' WAY* Game That 4.1soZantos hd&a'l +115 

,EA1811E ORTEGA fIPAPOOSE Crowded (Rdywoa0 +172 

ANNA WICK Breath (2 AMI Columba) +111 

RINK COU PIPERS Dan Califon-al (Waver Bras.) +151 

BNIAOA IWYCLEF JEAN Hips Don't Le (Epic) +125 

KT TINSTALL Mick Hale & The Cherry Tree IRala tkraN ./ +112 

CHEYENNE KIMBALL Hanging On (EX1 +91 

FORT MINOR_ Whored You Go IMxArr ShoWiran ' &osJ +$9 

FRAY Ova My Hood (Cable Carl (40c) +15 

SAVING JANE Happy Nraiusal Repadlc/ +71 

TAYLOR NICKS Do I Make You Proud WANG/ +71 

ASHLEY PAIIL6l_ Let U Go f8áck(racebOir ulWow* +10 

SIIIIBIOWN I One You (Atlwti +51 

SEAN PAUL Give N Up To Me /W/AIMdcl +51 

ION JOV1 Who Says You Can't Go Hone his a ll!4) +55 

NE-Y0 Say Low (TM Ja í10J GI +49 

CIEIISN Do It To It /SboWl/Capitof +41 

L___ , 
24 Rts/1:i'leou/t Am 9. nu 
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Juno 9, 2006 
Re? CHR/POP 

America's east Testing CHR/Pop Songs 12+ 
For The Week Ending 62x46 

w w w 
Artist Title (Label) TW LW Famd Burn 12-17 18-24 25-34 

KELLY CLAINLSON WA Away r77C(RMG) 315 411 !9% 32% 3.12 4.13 318 

ALL- AMERICAN REJECTS Move.. (DegAoladlntersecoe/ 312 4.02 89% 24% 4.11 3.75 3.55 

FRAY Ow My Head (Cade Cal OE/ 3.96 3.111 11% 18% 411 312 3.41 

SHAKIIA IIWYCLEF JEAN Hips Don't lie /fpc/ 311 3.91 99% 33% 4.11 3.77 312 

RMIANNA Unfaithful (Del JaMLUMG) 311 3.78 13% 13% (21 312 3.11 

F. MINOR IAL BROOIL Wore d.. !Hadar ShgaWarrer Bast 318 3.83 10% 21% 4.14 3.74 312 

DAMEI POWTER Bad Day (Warner Bras.) 314 317 99% 48% 417 313 3.48 

T. GEIGER Fu You I WI (Conlidencel (CáanbaSnry BMG/ 310 3.12 81% 25% 4.22 3.73 3.31 

MCK LACHEI' Wt's Left 011 e kAiIMZamhr Labs' Growl 3.79 310 93% 25% 311 3.77 3.78 

NICKELBACK Saud Me (Roadrunner/BUMS) 3.79 3.91 91% 21% 4.01 3.46 3.39 

RIHANNA SOS (DelJamfaIMGI 3.75 3.74 99% 41% 3.75 3.71 319 

ANNA NALICK Breathe 2 AMi )Columba) 3.74 3.81 84% 21% 3.73 3.88 3.72 

NATASHA BEDINGFIELO Unwritten (fpr) 3.73 311 99% 51% 3.71 3.89 312 

CASCADA Everytrne We Touch (Radieras) 3.61 3.72 97% 44% 3.13 3.72 3.41 

NELLY FURTADO Promscuous (Geffen) 310 3.53 77% 17% 3.18 3.72 3.32 

BON JOV1 Who Says You Can't Go Home (IsandlLUMG) 3.41 75% 23% 3.29 3.52 3.49 

JAMES BLUE You're Beautiful LL"artard(AtIoWic/ 3.40 3.53 1111% 51% 3.45 3.34 3.43 

BO BICE The Real Thing IRCA/RMG) 3.40 3.49 89% 32% 339 3.25 3.36 

CHAMIl110NANlE fAL BONE ßán ITAaiwsW Alaowel 3.40 3.47 88% 32% 111 '22 3.11 

PUSSYCAT DOLLS far 1LIJ.AM Beep (A &M/keerscgoe/ 3.37 3.39 92% 39% 3.68 3.32 210 

MARY J. BUSE Be Without You (Geffen) 3.36 3.47 91% 51% 3.11 3.15 3.57 

STAINO Right Here IfilíArlandd 3.36 3.57 90% 42% 3.52 3.17 3.31 

CASSIE Me & U (1Kerdekctiorv&dBoyArlannid 3.36 3.42 59% 17% 3.63 3.11 3.30 

SEAN PAUL Temperature (VPAt/antrc/ 3.25 3.43 97% 56% 3.45 3.25 3.28 

FELD MOB IICIARA So What (OM/Geffen/ 3.13 56% 21% 3.38 2.93 3.00 

NE.YO When You re Mad fDelJamIDJMGi 3.04 3.08 83% 37% 3.35 2.80 310 

DADDY YANKEE Omar (fl C r 'frirersccpe/ 3.02 3.21 84% 41% 3.37 3.02 213 

B. SPARX)0ffY .Y. TWINS Ms. New.. (Pople ftboliyni 3.00 2.91 91' 47% 3.62 2.79 2.42 

PAUL WALL Girl (SimsaaHouse/Asy*nVAtlan?r 2.87 2.88 70% 32% 3.12 2.76 2.94 

Total sample sue n345 respondents TOO aawap farerabaty estimates are based on a state of 1 -5 (1_olöMe Ley much 5. Ate `fry 
lm ) 1í0Y IRmMIfI, represents me percentage of respondents *no reaipraled The soap lead Ma represents the number of 
respondents Mp sad Meyarebredabea m ° ale s o n g . Scrips m stASf4W% tmmiamtybrppeir mseney Samplecnnpos non ers based 
on persons 12. Persona are screened w Me Internet. Once passed they cam tie ale music test based on the format musc preference 
RaleTheAAa+c tom results are not meat to re taxe abut research. The rosies are intended t u' zr,r _ flet?# 
interne °AV Rmerbeleuse a a repaired trademark of RalelhMlusec coon a1 RIM system. a evadable lot local rada Sial, by 
shier/ I1H77-S1M. A1MNMßrk.asar Yee lrpad/at I M*Nabe e Ressac*. a abeam of Palet# Rapti *Arab \ J 

CANADA 
CHR /POP TOP 40 

HEII ÁÁ 
LAST 
WEEK 

has 
vrEEK ARTIST '' LAMA 

TOTAL 
WAYS Vats 

wEEKS Oa 
Curie! 

TOTAL 
STATIONS 

1 1 SUNNI N81YCENJF *BONI 540 -21 12 1110 

3 FORT MINOR._ Wheel_ Al chirSkplraaltr&letJ 472 +10 6 1210 

5 MLYFMTADO Prelim's SAW 424 +91 4 913 

2 4 IMIANNA SOS Ilk /Jaste1 i 408 a1 17 1110 

4 5 SEAN MK Tempi= ISPOlitisid 345 7 21 1M 
13 0 GNARLS NAMIIIY Crazy IQowatowrlLava/Atlannr/ 327 +N 4 !10 
6 7 MOIRE Ort Of My Heed RA e'sa1Alsac Canada/ 292 -38 10 1110 

20 0 CHAMILUONAIRE... Ridn (Universal Motown) 290 +90 3 811 

1 9 ALLAMENCANREJECTS Move.. Vaphalae/Iesrood 282 13 10 M 
9 i BUM SPARXXX_ Ms.** Booty egle nd WN 278 +15 8 710 

8 NICK LACHEY What's Left Of Me (SonyBMGI 274 +3 8 710 

12 RED HOT CHILI PEPPERS Darv_. (Warner Bros.) 258 .8 6 IA 
17 RIHANNA Unfaithful IDeLlonagalM61 241 .33 3 710 

10 14 CASCADA Everytrne We Touch (Robbins) 247 10 16 410 

19 ® BOB SINCLAR lore Genration (Tammy Boy) 235 +30 4 610 
16 (. MASSAKI fIBELLY Rush The Floor (Capita/ Prophet( 231 4 7 610 

15 17; ROSETTE Uh-Oh (SAredRockSTAR4Yeradal 224 11 14 510 

14 18* SUITS XL Play a/owe/sal Marc Canada) 217 20 10 710 

11 19* NICKHBACII Saun' Me A ostlytrrn!AIMasi Canada, 215 37 20 1010 

24 C) CASSIE Me & U (NertSedectronBad Boy /AUannu 207 +29 4 611 

23 21* BRANDON PARIS BAND Rewind... (Pkvadalkoa) 111 -2 5 610 

21 22 KELLY CLARKSON Wal Away (Sony MG) 178 22 19 10/0 
25 e MARY J. BUGE Be Without You (Geffen) 177 +10 18 910 

18 24 NE.YO When You're Mad (DelJanDJMG) 169 -44 8 710 

27 . MEDLEY 321 (UnrnersalhissicCaudal IN +/ 3 610 

22 26+ SIMPLE PLAN Perfect World (Laval 159 -37 7 910 

26 27 FRAY Ow My Head (Cade Ca) (Epic/ 152 .9 4 310 

28 28 EMINEM... Shake That (Shady /AftermatNlnrerscgoel 147 -3 18 510 

32 FIELD MOB MARA So What (DTPIGof enl 143 +21 2 511 
Llabry PUSSYCAT DOLLS... Buttons (ABM( 136 +53 1 711 g> NICKELBACH Fa Away (RuabunenfSVlne Canada) 135 +71 1 813 

29 32 TEDDY GEIGER For You I WI... (Caumba/SonyBAGI 132 15 11 410 

35 

34 

BEN LEE Catch My... ,?kw WestAlniarsal Must Canada/ 

8 STUNT Raindrops (Ultra) 

121 

116 

+9 

-1 
4 

3 

611 

110 

30 
Lkrker 

35 JAMES BLUNT Wiseman (Custard/ANantl) 0. GREGORY CHARLES I Think Of You (DisquesNBW) 

108 

98 

28 

14 

9 

1 

510 

010 

36 37+ REX GOUDIE Lie Awake Sony MI6 Musk Canada) 98 14 4 610 

eMP CARL HENRY Little Mama /DE &Unversall 94 +24 8 510 

39 NATASHA BEDINGFELD Single (Sony BMG) 93 .5 1 510 
(bebet> JACKSOUL mating (Sorry MG Music Canada) 92 +14 1 310 

14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research a drvaion of Premiere Radio Networks 
Songs ranked by total plays for the airplay week of 5/28 -63 Bullets appear on songs gaining plays or remaining flat I rom 
previous week I1 two songs are bed in total plays. the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart. O 2006 Radio & Records * Indicates Cancon 

A Decade Of Decadence 
Continued from Page 22 

Unfortunately, many of these great tales 
of fun also contained footnotes about 
bounced payroll checks, no employee ben- 
efits and the lack of resources that very 
small companies face. 

For me, more stations has always meant 
more opportunity. As a jock, more stations 
meant mom shifts as a part -timer. As a full - 
time air personality, more stations meant 
more full -time air personalities to learn from 
or brainstorm content with. 

As a pmgrammei mom stations meant I 

kid the opportunity toconsult orbrand-man- 
,,mnuttrn,r ,,Wt 

"Defensiveness cost 
broadcasters at least the 
years that could have been 

spent addressing some of 
radio's ongoing issues 

because there was a 

reluctance to admit that 
radio even had issues." 

Seam Ross 

age multiple stations inside and outside my 
market area, readying me for the full -time con- 
suiting job I always wanted (and have now). 

All this opportunity came bundled with 
the positives of working for larger compa- 
nies. Better capitalization meant never hav- 
ing a bounced paycheck More employees 
meant affordable health insurance and oth- 
er benefits. Putting radio licenses in the 
hands of radio operators that wanted to 
operate them meant better facilities and ac- 
cess to tools and resources. 

I'm sure the good old days were good, 
but I wouldn't have wanted my day -to-day 
radio career, most of it post -Telecom Act, to 
have gone any differently. 

loft Wk. deli 
PD, KRSK 1105.1 The Buzz)/ 

Portland, OR 

A lot of people will 
still say that the Tele- 
com Act has been 
nothing but harmful, 
but the most fun thing 
about it has been 
working in a cluster 
with 100 -plus wacky 
weirdo radio people 
vs. the way it used to 
be, with only one sta- - Jeff McHugh 
tion and only 10-20 sociopathic kooks to 
enjoy. 

It's comedic dysfunction and drama mul- 
tiplied, and who can say that's a bad thing? 

ARTIST: Paula DeAnda 

LABEL: Arista 
fy MIKE TRIAS /ASSOCIATE EDITOR 

ou've probably 
heard Paula Dv- 

Anda's hypnotic "Do- 
irtg Too Much" by now. 
The cut, written by 
the 16-year-old singer - 
song -writer and Baby 
Bash. has struck a 
chord with Pop au- 
diences. It's rising 
fast, hitting No. 24* 
in only its fourth 
week on the chart. 
Not too shabby for 
an introductory sin - 
gle. 

DeAnda has been preparing for this mo- 
ment since she was 11 years old. when 
she kicked off her performing career by 
singing background on Spanish- language 
and Tejano records in her hometown of 
San Angelo, TX. In 2002. DeAnda's fam- 
ily decided to relocate to Corpus Christi, 
TX to further her dreams. She started a 
buzz in town and even -tually hooking up 

with Baby Bash to write "Doing Too 
Much." 

A eoord deal seemed to come as quick as 
airplay did for "Doing Too Much ": Clive 
Davis and A &R Sr. VP Steve Ferrera 
recently signed her after hearing her a 
cappella skills. "She has a powerful voice 
and is a triple threat as a writer and 
arranger," says Davis. "Signing her was a 
no-brainer." 

Says DeAnda of the 
audition, "It was just 
as well I didn't know 
everything Clive had 
done. I would have pro- 
bably been even more 
nervous: 

DeAnda is current- 
ly working with Baby 
Bash, Sean Garrett, 
Ne-Yo and others on 
herdebutalbum, which 
is slated to dmp this 
summer. "Forsure fm 
going to be doing songs 
in Spanish and En- 
glish because I know 

where I came from and I want to stay true to 
my roots," she says. "I will definitely be 
writing songs for the record, and I want to 
have songs that tell stories and have a 
message in them. I may not have lived 
through all the things I write about. but I 
have friends who have had different 
experiences that I can put into my songs 
when I write.' 

June 9, 2006 Radio & Records 25 
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America's Best Testing CHR/Rhythmlc Songs 12 + 
For The Week Ending 6/2106 
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Artist Title (Label) 
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MANY J. BUGE Be Without You Offs* 
NOG JOC h's Gin' Down &IBey/AttiiEoi/ 
JAMIE FOXX I(TWISTA DJ Play A Low Song WWI M&/ 
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Masters Of Multitasking 
Continued from Page 28 

promotilxts, and some of our full -time talent came from 
promotions. We're all about training people, but it takes 
time to do that. 

R&M: In what torus will iµu dual rolls help your h i.'- 
term careers? 

l/////1///////////////////.a. 

"Promotions is the nuts and bolts of 
any radio station, the Mine, 
because nie are the Eason between 

all the departments." 

NeN Nostrb' 

i111/Mifill/////////////// /1/ / //! 
KM: I believe after doing this 1 can do anything but be 

a lawyer or a doctor. We deal with everything - the sales 
department, the sales manager, the AEs, the clients, the 
traffic department, the business department, the labels, 
the artists, part- timers, interns, mixers, jocks, the PD, the 
GM and website stuff. 

DC: I could go to another station and be in program- 
ming or on -air. I could go to the labels. I could go to a 

marketing company. I could do sales somewhere. It leaves 
you open to do a lot of different things. 

SO: long gone are the days when someone has one 
position at a radio station, so you better know how other 
departments work. Knowing this makes me a hotter com- 
modity. 

KM: I will say that your success depends on the per- 
sonalities you'll be working with. We can sit here and say 
that we can be successful in just about any other indus- 
try, but the people you're working with and the person- 
alities have to blend. A company takes on the personality 
of the individuals running it. That's why Jamz has been 
so successful over the last six or seven years. 

No matter what changes in the industry, I know I can 
look over my shoulder at any given time and see a gazillion 
people in line, ready to take my position for less money. 
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DARNELLA DUNHAM 
ern/.eaerrw 

Masters Of 
Multitasking 
How radio execs today handle dual roles 

CHR/RH Y THM/C 

'There are many people working in radio who got their starts 
1 after the Telecom Act went into effect. Unaware of the way 

things used to be, they came into the game working hard and 
seizing opportunities that were not available in bigger markets 
before passage of the act. 

This week I speak to three programming 
and promotions ns executives who are balanc- 
ing positions in both departments. WJHM 
(102 Jana) /(Mando Asst. l't)/ Promotions 
Director Keith Memoly and MD /Asst. Pro- 
motions Director Dawn Campbell and 
Wi'HI (1(X).3 The Beat)/ Philadelphia MD/ 
Marketing Director Sarah O'Connor sham 
their thoughts about the Telecom Act and 
explain how they are able to handle their 
dual roles. 

R &R: Were you aware of the Telecommuni- 
cations Act udren you started in the industnt? 

KM: Yeah. I remember when we were 
owned by Beasley, then we got sold to Ev- 

ergreen, then Chancellor, then AMEM. I re- 
member how all that went down. During 
the time I was going through it I really 
didn't realize what the 
hell was going on 
though. 

DC: Our old MD, 
Al Fiala, was off air, 
and I remember them 
letting him go, saying 
they were eliminating 
his position. He also 
handled the research 
department, and I re- 
member them saying 
that the person who did that had to he on- 
air too. 

At the time I was really young and hun- 
gry to just be in the building and do some- 
thing. I wasn't thinking about the future, I 
was just happy to be at the radio station. I 

would never have thought 10 years ago that 
I would still be here, doing the radio thing. 

R &R: What did you do early in your caner 
to prepare for your programming and promo- 
lions positions? 

SO: The whole thing was an accident. I 

was Helen Little's programming assistant 
in 1998, and it was her idea that I coordi- 
nate the annual Sistahs event, a women's 
expo). I had no idea that no one else in their 
right mind wanted this task. It was a huge 
undertaking and is probably still one of my 
greatest accomplishments. The event in- 
volved artist performances, so I had to co- 
ordinate detains with the labels. It was trial 
by fire. 

As I progressed and became Music Direc- 
tor and had to coordinate more events, I was 
much better prepared because I had learned 
how to think a promotion through in two 
ways: What will excite listeners to want to 
attend and get a buzz going, and what will 
build. momentum so people are excited 
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Dawn Campbell 

about the event three or four weeks down 
the road? 

KM: I've been at the station 101/2 years. 
I started out as an intern, working part -time 
as a jack of all trades. Timing played a role: 
There happened to be an opening for an 
assistant promotions director, and I went for 
it. I've always kept an open mind and been 
willing to listen to others and learn and 
work hard. 

DC: Doing what we do coming from the 
promotions side, you really know a lot 
about the station, whether it's from the sales 
side or helping programming by getting 
promotions up on the air. 

KM: Promotions is the nuts and bolt of 
any radio station, the lifeline, because we are 
the liaison between all the departments. By 

us being the liaisons prior to my becoming 
Asst. PD and Dawn becoming MD, we were 
already part of programming. 

DC: It makes it easier to cross over be- 
cause you're already such a large part of the 
station. 

R &R: Does handling music and promotions 
concurrently make you stronger in both roles? 

SO: Yes. When labels call and say an art- 
ist will be in town on a certain date at a cer- 
tain time I can quickly and creatively cone 
up with something to do with them that will 
impact my listeners. 

KM: The labels like dealing with Dawn 
and I because it's one-stop shopping for 
them. Not only can they get insight on 
records and research, spins and Selector and 
all that craziness, but when it comes to pro- 
motions, flyaways and stuff, that ultimate- 
ly has to go through us too. We're knock- 
ing all the business out in one phone call or 
e -mail. 

DC: Handling both music and promo- 
tions makes things easier, but at the same 
time the workload is sick. Especially with 
how radio has changed, with all the letters 
you have to write nowadays. When you 
generate a letter for every single promotion, 
the workload can be out of control. 

R &R: Are there times when one position has 
to take priority over the other? 

SO: Yes. It depends on what is going on 
in the community and the time of year, but 
I lean from time to time. The best times are 
when they flow together and when we are 
planning events that involve artist partid- 
pation. 

DC: You have to have a really strong staff 
around you. The promotions staff, the pro- 
gramming staff - everyone has to be on the 
same page and has to want to win. If every- 
body was dropping the ball and we had to 

Convention Update 
WKTU/New York's new morning show host, Whoopi Goldberg, has just 
been added to the lineup at R&R Convention 2006. "Inside the Radio 
Studio With Whoopi Goldberg" will be a one-on-one interview with the 
newly syndicated morning personality conducted by Clear Channel VP/ 
AC Programming and WLTW/New York PD Jim Ryan. 

Check it out on Thursday, Sept. 21, from 3:30 -5pm at the Hilton Anatole 
Hotel in Dallas. Register now for R &R Convention 2006 at www.radioand 
records.com. Also, don't delay in making your hotel reservations because spe- 
cially priced rooms are almost gone. Call 214-761 -7500 or 800-HILTONS to 
reserve yours. 

do 24/7 babysitting, that would be a prob- 
lem because there wouldn't be enough 
hours in the day to deal with that plus deal 
with what the job requires. 

SO: I would hate to leave someone out, 
so I will not name names, but i receive a lot 
of help from my promotions staff and even 
staff members who do not work in pro- 
gramming gramming or promotions. We are a family, 
so we jump in where we're needed. 

KM: i.et's take "Sticker Jam," our summer 
campaign, for example. Dawn and i are out 
there putting stickers on cars, directing traf- 
fic, shaking hands with the listeners, hand- 
ing them cold water. We're out there sweat- 
ing just like the part- timers, just like the jocks. 

On top of that, I have to come back and 
schedule music and Dawn's got to do some- 
thing with the promotions schedule and call 
the labels. The other employees can't bitch 
about their jobs because we're out there 
with them and also doing our other work. 

DC: You do have to lead by example. You 

can't expect someone to do something you 
wouldn't do yourself. 

KM: Dawn, IPDI Stevie DeMann and I 

don't get caught up in our titles. And Lord d 
knows none of us does it for the money. 
While we are taking on more titles and more 
responsibility, the money has not kept pace. 
Companies say, "We can get one person to 
be MD and promotions director - fabu- 
lous!" You get paid the same as you did 
when you were just promotions director, but 
you have more duties and responsibilities. 

R&R: Will companies continue to consolidate 
positions? 

SO: That really depends on market size 
and the person in the position. i work very 
long days, but everyone is not passionate 
enough to work around the clock if you're 
in a promotionally heavy market, it may 
actually hurt to consolidate the positions. 

KM: They're going to look at it (min a fi- 
nancial standpoint. 
Sure, they're going to 
save money, but it 
does take the right 
person at the right sta- 
tion in the right situa- 
tion to make it work. 

DC: it's not some- 
thing just anybody 
can handle. Had Keith 
and myself net been 
here for as long as we 

have and known the station and market as 
well as we do, I don't think that the moves 
we made would have been possible. It 
would have been too much to learn. Doing 
promotions as long as we did, we already 
know so much about the station and the 
history of the city. If someone new were to 
try it, it would be crazy. They'd feel like a 
fish out of water. 

KM: It was a natural progression for us. 

Keith Memoly 

DC: Even when we just had the promo- 
tions titles i would always give my 2 cents 
about records, and we already knew label 
people. Just because we were promotions 
people doesn't mean we never looked at 
anything else. We would write promos and 
things like that that you don't t necessarily do 
when you're in promotions. It was some- 
thing 

- 
thing we did because it seemed right. 

R &R: Hour were your time -management 
skills before you took on two positions? 

KM: For anyone to be successful in pro- 
motions, to be a promotions director or pro- 
motions motions assistant, organization is the key. 
There's no way you could juggle the sales 
staff, the clients, the jocks and everything 
else without being organized and handling 

your time properly. 
There's just no way. 

SO: It's a work in 
progress at all times. 

DC: I like to call it 

organized chaos. You 

know what you have 
to do, and you just 
kind of manage it. But 
it can be tough. 

R &R: Are yore gaol 
at delegation? 

SO: No, but I am in therapy for this now. 
Sometimes it's just easier to do it yourself. 
But again, I am in a 12- stepprogram. 

DC: When you're used to doing so much, 
delegating is kind of difficult !also feel that 
sometimes it's just easier to do it myself. But 
delegation is necessary for other people to 
learn and for people to feel like they're part 
of the process. it's something I'd like to be- 
come better at. I'm the type who would rath- 
er stay an hour later and do it myself. 

KM: I try to delegate stuff to the part-tim- 
en and jocks, but I'm so anal about things, 
and I know how I want them to come off. 
One of the most important parts of my job, 
especially when it comes to promotions, is 

the image of the radio station. I know the 
image that we want to project, and certain 
things have to be handled a certain way. 

While I encourage people to play 20 ques- 
tions with me, it is still learn by example. 
Let's go out in the streets, let's do this van 
hit, let's do this sticker jam, let's do this ap- 
pearance, and you just watch and learn and 
observe and see how it gets done and how 
you interact with the listeners. 

DC: When you do delegate something, 
you want to pass it along to someone who 
has passion and is going to take the time to 
put out the best product. In order to dele- 
gate you have to train someone to be able 
to do certain things. 

1Ne have a lot of people here who came 
up through the promotions department. 
Our production person came from porno- 
Bons, our mixers and airstaff came from 

Continued on Pape 31 

Sarah O'Connor 
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over 90 million viewers are waiting ... 

GOING FOR ADDS 
at Rhythmic 

6/12 & 6/13!! 

about us ,.,. 
featuring paul all 

Early Beli hythmic: 

W OW akti WBBM 

KT WJHM !"lHHH 

WMBX KDON KISV 

K'EZE 

produced by scott storch 
Early Believers Urban: 

WEDR KBLR WJTT 

from the highly anticipated debut album 
UNDISCOVERED on sobe entertainment 

in stores 9/26/06 

AS SEEN ON VH1 & MTV! 
www brookehogonmusic corn www myspace.wrni brookehoganmusic www sobeenlerrainmen 
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AAnST 'ITIE LABELrS, 

Juno 9, 2006 
AL TOTPLATA 

YUNG JOC Goin' Down (Bad Boy /Attentic) 5438 

FIELD MOB fICIARA So What (DTP /Geffen) 5409 

LIL' JON f1E40 & SEAN PAUL Snap Yo Figers (TV7 5398 

CASSIE Me & U (NextSeercrioriBadBoy /AtI.*,t / 4900 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Unlivwsa/Motown) 4825 

T.I. What You Know (Grand Hustle/Atlantic( 4130 

CHRIS BROWN fILIL' WAYNE Ginnie That (Jive/Zomba Labe/Group/ 4087 

SHAKIRA fIWYCLEF JEAN Hips Don't lie (Epic( 3814 

CHERISH Do It To It (Sho'Nuff /Capitol/ 3170 

SEAN PAUL Temperature (VP /Atlantic) 3073 

DEM FRANCHIZE BOYZ lean Wit It, Rock Wit It /So So Del /Virgin) 3002 

PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 2929 

SHAWNNA Gettin' Some (DTP /DefJam/IDJMG) 2650 

E-40 fIT PAIN & KANDI GIRL U And Dat (Reprise /BME/ 2564 

BUBBA SPARXXX (HYING... Ms. New Booty (PurpIeRibboWVirgnl 2517 

NELLY FURTADO Promiscuous (Geffen/ 2423 

T.I. Why You Wanna (Grand Hustle/Atlantic( 2410 

KELIS UTOO SHORT Bossy (Jive/Zomba label Group) 2184 

PAUL WALL Girl (SwishaHouse/Asy*mt/At/antic) 2007 

RIHANNA Unfaithful (DelJan/IDJMG) 1931 

NE -Y0 When You're Mad (DelJaMLDJMG) 1853 

MARY J. BLIGE Enough Cryr (Geffen) 1840 

BUBBA SPARXXX Heat It Up (People P láo ntViign/ 1639 

RICK ROSS Hustlin' /Slip*SidIVDIi /JenVIDJMG/ 1582 

BUSTA RHYMES... I Love My B' (ELpmade'AftermatNlnterscgoe) 1450 

OLIVIA 11 50 CENT Best Friend (G-Unit/Interscope/ 1421 

E-40 Tel Me When To Go (RaptiserBME/ 1284 

JAMIE FOXX ffTWISTA DJ Play A Love Song (J /RMG/ 1258 

LETOYA Tom Capita/ 1173 

FORT UNION fi1KOLLY BROOK_ Where'd You Go (Machine ama Elms) 1134 

MANIA SOS &I Jaw71OJMG/ 1114 

TOO SNORT Bow The Whistle l /bs'Zaotle label Growl 1044 

CHINSTINA M LIAR fIYOUNG JEEZY Say I (Del Sa117GUMG) 1030 

KEYSHIA COLE Love (A &M/lrterscope/ 942 

MY CASH fISCMFACE Burnpn' My Music /abet 0-ifsia*Soay Utisealeastial 171 

POTZEE Dal Girl (Uanthamed'Asyleml 773 

YOUNG DRO ffTJ. Shoulder Lean (GraadHestWrAILaata) 782 

NATAUE fIBUN B Whet You Gama Do /lMiwolliv rra//àpubk) 754 

SEAN PAW. Give It Up To Me (VP /AtlEwticl 735 

ICE CUBE Why We Thugs RaarhwadbzVigiw/ 731 

REMY MA WIE.Y0 Feels So Good (SRC/Universal Motown) 717 

PITBULI Boargies (TVT) 667 

LIL' WAYNE Hustler Musik (Cash Money/Universal Motown) 620 

DJ KHALEO Hole At Me (Tara SquedKoch/ 619 

DEM FRANCHIZE BOYZ Ridio' Rau (So So Del/Vrgln/ 599 

CHINGY Puling Me Back (Capin* 478 

THREE 6 MAFIA Poppet My Colar (Sony abon/Columbia/ 486 

OUTKAST Mighty O defeat/Zomba Lobel Group) 464 

PING YANG TWINS & BUN B Git It MO -Lot/Asylave/TV7) 437 

WOLFPAC Vans (Akgafwr. agewOaddy/ 414 

Púiis A 
leel 

+523 502380 11 

+164 458045 14 

+429 535470 16 

+560 445105 12 

-263 530774 21 

-624 434238 15 

+499 370135 9 

-40 261724 12 

«527 259747 7 

209 272229 23 

161 264331 22 

80 208059 14 

+134 205816 10 

+303 236666 10 

153 209107 25 

+686 192642 4 

+335 196478 8 

+483 199008 8 

496 136195 16 

+331 139066 5 

.339 161102 14 

+84 210418 10 

+172 82807 6 

+162 169836 10 

+223 139479 5 

305 93480 18 

-48 111024 20 

411 1329M 8 

+158 120388 4 

+125 99572 4 

-137 78559 18 

+59 138870 13 

151 101445 14 

190 88117 18 

+151 82051 8 

+164 37248 5 

+201 83027 3 

+100 42080 3 

+170 114009 2 

+4 59426 7 

+148 70059 2 

+54 58156 8 

65 76997 13 
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-17 45279 4 
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+189 39927 1 

-24 32093 20 
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86 CHR/Rhythmic reporters Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airpay 
week of 5/28óß. Bullets appear on songs gaining plays or remaining flat from previous week. tf two songs are tied in total plays. the song with the larger increase in plays 

is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH number. 

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (m 2006, Arbitron Inc.).® 2006 Radio d Records. 

POWIIPm 
MEDIABASE 

MOST ADDED 
ARTIST TITLE LABELIA 

NEYO Sexy Love 01JaMI JM1 
SEAN PAUL Give h Up To Me (YP/Attaetcl 

DMX Lord Give Me A Sign (Sorry Urban/Colombia) 

NELLY FURTADO Pramscuous (Geffen' 

GNARLS BARKLEY Crazy fOowntown/lavaAtlanticl 

KELIS 11100 SHORT Bossy 4/we/Zomba label Group) 

E-40111 -PAIN & KANDI GIRI U And Bat (Repose/1Mf) 

OUTKAST Mghty 0 ilaface;Zomba label Group) 

YOUNG DRO DTI. Shoulder lean Stand HustleArlant1c) 

JR WRITER Grill 'Em ,Diolarnat,Koch, 

ADOS 

28 

25 

17 

11 

11 

9 

8 

8 
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8 

Tre awRkyu.t.n dreereY ie spied b eseieerN eYOm eet AWN 
M nlen eW IK tlMir tawY plat' Sop dit nod 15 Pop per ewet 

within ea liryoy rreer Aa airpoy pad is Idled. SeMq srreNr 
Saedey. Sib Ires a1 erer preRerasre anal ealspM eteg pm, lerel 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABELi SI 

NELLY MISTADO Prlaeliscuous (Geffen) 

CASE Me SU da lrtiomB %BBy /Attarnr/ 

CHERISH Do It To h /33o1b///Cs ltd 
YUNG JOC Gan' Down (BMBoy/Adsdd 

C.8110VM Mr WAYNE Gimme TM OWN* Lail &a l 
KELIS lIT00 SHORT Bossy Urinnarbe Lad 6nm1 V 

ll' JON OEM & SEAN PAUL Snap Yo Fies (TYP 

Ti. Why You Noma (Gm,NothlAtlastid 
MANNA Unfait hit Vet Jamff MIS) 

UM HT -PAM & KAM MIL U And Oat 1yria4M7 

TOTAL 

KAT 
*CREASE 

+NS 
+5N 
+527 

+523 

+419 

+483 

+421 

+335 

+331 

+383 

NEW & ACTIVE 
0000 P0061 í18600P DOM Cri Iz Active IQINy SO** 
Total Plays Mt Tisi Saar* 74 Adir 0 

GINISTFACE KNLAN WO Back like ThM Vet JarWM/ N'if 

Total Plays 390. Total Statism 10. AN/ 0 

AU I DIPP fjo Had (Wawa Mow* 
Tod Plays 351, Total Station 29, Add/ 5 

JEANNE ORTEGA f?APOOSE Crowded ifle& * 
To Pony/ 330, Tod Stations 15, Mil 4 

NE-Y0 Say Lan (Del JAI/ 
Tod Plays 293. Tod Station/ 38, Adds: 28 

BMX Lord five Me A Sgn tSay Laken swiid 

Tod Pot's 279, Total Stations: 24, Add/ 17 

CHRIDEINIM I Ion You IBM Boy /Allelic( 
Tod Ploys: 265, Total Stations 17, Adds: 1 

GNARLS BARKLEY Crary natoir .vWAttrrc/ 
Tod Plays: 265, Total Statics: 14, Adds: 11 

ONE MICR NOSS Chevy RCM' Hipp MaWa/Jnslawá labet Gm* 
Total Rays 235, Total Stations: 12, Adds: 0 

PUSSYCAT DOLLS í181G SNOOP DWG Buttons (A&M) 

Tod Rays 234, Tod Station/ 10, Adds: 1 

Sp raro/ WY Mal paya 

Stallog playllds ter all RAR fowlers an available 

wall al 

Promote your company, product, or event with 
Roll -a- Sign's versatile disposable banners 

Cost -effective and reusable 
Many sizes and colors available 

Durable enough for indoor or outdoor use 
Advertise your message in any color 
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Call today for more information! 
1 -800- 231 -6074 www.rollasign.com 
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Juno 9, 2006 

America's Best Testing Urban Songs 12 + 
For The Week Ending 62'V6 

Artist Title (Label) TW 

FIELD M0811CIARA So What (DTP/Geffen/ 424 

CHAMILLIONAIRE IIKRAYZIE... Rldrn tUaversa'Motnwm 4.22 

T.I. What You Know /Grand Hustk'At/antii 4.17 

YUNG JOC It's Gown' Down Sad Boy /Atlantic/ 4.16 

T.I. Why You Wane (GrandHattle/Attante 4.11 

lit. JON 11E-40 & SEAN PAUL Snap Yo Fingers TVT 4.07 

CHRIS BROWN_ Gms That IJmt'Zamba label Croup( 4.05 

MARY J. BLIGE Be Without You iGellen 4.03 

MARY J. BLIGE Enough Crykí (Geffen' 4.03 

NEYO When You're Mad (Del Jam/IOJMG) 4 00 

CHERISH Do It To h /ShONuff,Lapd7 3.97 

GHOSTFACE KILIAH_. Back Like That (Del JaMIDJMGi 3.97 

JAGGED EDGE Good luck Charm /Sorry Urba/Columboal 3.96 

LETOYA Torn ,Capitol 3 95 

DEM FRANCHIZE_ Lean Wit h, Rock Wit It So So Def /Vgni 3.87 

C. MILIAN fIYOUNG JEEZY Say I (Del SaIVIDJMG' 3.83 

AVANT 4 Minutes (Max Johnson/Gel/en) 3.82 

C. BROWN Yo (Excuse Me Miss J2veZomba label Group( 3.81 

SHAWNNA Getté Some /DTP /Del JanvIDJMGI 3.81 

SEAN PAUL Temperature /VP /Atlantic, 3.79 

BUBBA SPARXXX... Ms. New Booty (Purpk Rtbbore Virgia 3.12 

M ROCHELL f TABOLOUS The One You Need ,DelJamla/MG 3.70 

DEM FRANCHIZE BOY? Riän' Rims (So So Def'Vrgn/ 3.67 

JAMIE FOXX f TWISTA DJ Play A Love Song JRMG 3.65 

KELIS fITOO SHORT Bossy Uwe/Zomba Label Group 3.65 

RICK ROSS Hustim Shp Al SkdeDeIJamiIDJMG1 3.63 

It WAYNE Hustler Musk (Cash Maney/tiny oral *tom) 3.63 

YOUNG DRO fí7.1. Shoulder Lean 'Grand Hustle/Mantic, 3.62 

11FRAM0IIILa à fo *Scofflaw Ca* Zwtaria, p 3.47 

\ 

Pers. F M 

LW Fund Burn 18 -34 18-34 18 -34 

4.12 86% 11% 4.17 4.17 4.28 

4.19 98% 26% 4.20 4.22 4.15 

4.08 93% 26% 4.17 4.10 4.32 

4.07 86% 14% 4.07 4.06 4.10 

3.99 84% 14% 4.02 4.00 4.05 

3.98 91% 20% 3.96 3.94 3 98 

4.02 93% 24% 3.97 3.92 4.07 

3.96 99% 49% 4.09 4.21 3.85 

3.98 80% 13% 4.08 4.24 3.73 

3.98 95% 24% 3 83 3.91 3.67 

4.01 70% 9% 3.85 3.91 3.71 

3.92 67% 15% 3.93 3.88 4.04 

3.82 72% 12% 3.87 3.91 3.78 

3.95 74% 13% 3.92 3.91 3.94 

3.90 99% 44% 3.70 3.75 3.58 

3.82 94% 28% 3.87 3.84 3.94 

3.71 83% 22% 3.73 3.81 3.56 

3.72 99% 49% 3.74 315 3.73 

3.73 82% 22% 3.78 3.66 4.06 

3.82 99% 54% 3 90 386 3.98 

3.68 98% 43% 3.59 3.62 3.53 

3.74 50% 9% 3.68 3.70 3.62 

3.60 54% 10% 3.49 3.32 3.85 

3.64 87% 24% 3 75 3.75 377 

64% 14% 3.66 3.69 3.60 

3.57 81% 22% 3.63 357 3.78 

3.69 74% 20% 3.64 3.65 3.64 

44% 8% 3.50 331 3.92 

3.45 67% 25% 3.46 3.45 3.49 

Total sample sue 6 338 respondents Total mar pnorabill y warn are based on a sale o! 1-5 I t.ica ee Ivry n111í 5 _ aye trey 
much( liMbweawI,represents the percentage of espadents vho remora:1x song 7c,* / Ma represents the mete of respondents 
woo salary are trod Of hWW the sag Sags must rote 40°. MaYanty a appear on savoy Sample carposon 6 Owed on persons 
12. Persons are screened w Me Internet Once passed they an take the music test based on the fornuemussc preference 
RNeThdlustc cQ77 resits are not meant to nonce oak» research The feu& are ;M'Ided a snow comso s cv parbawlia on Me Me 
uuernet oral RateTheMu ac a waked ea nai* a RaTneldusc.rom 1M Rf1I speak k saga* M Sal ebb ribWt by 

`aka" 111,1774311 IYNMMakeawObrkpnMMbMdeleee Aim* aarMeeaPaw*n Rage Namis. 

MASTERMINDS Clear Channel /Philadelphia OM Thea Mitchem /I) and hip -hop mogul Russell 
Simmons are seen here conjuring up new ways to serve the nip -hop generation 

KISS'N COMPANY Current and former staffers of WRKS (98 7 Kiss FM)'New York recently came 
together to celebrate the stations 25th anniversary Seen here fl-r) are WRKS morning man Jeff Fo» and 
VP/GM Barry Mayo. Sirius Satellite Radio's Wayne Mayo. WRKS PO Toya Beasley. WBLS. New York PD 

Vinny Brown and WRKS air personality Mike Shannon. 
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DANA HALL 
dhall!radloan Ireaornb.coon 

The Power Within 
Power of Urban Radio symposium co- chairs speak 

On June 13 Interep will hold its eighth annual Power of 
Urban Radio symposium in Chicago, at the JW Marriott 

Hotel. This year's co- chairs are Access.1 Communications Presi- 
dent/COO Chesley Maddox -Dorsey, American Urban Radio 
Networks President Jay Williams and ABC Radio Networks 
Exec. VP /GM Darryl Brown. 

The Power of Urban Radio brings to- 
gether radio executives with marketers 
and advertising agencies to focus on how 
to increase the value of the African -Amer- 
kan consumer in the eyes of the adver- 
tising industry. It also tries to educate 
these marketers and agencies on why 
Urban radio is the No. 1 choice to reach 
those consumers. 

This year's theme 
is "Can mainstream 
media effectively tar- 
get the African - 
American market ?" 
We asked the co- 
chairs this question, 
as well as for their 
thoughts on the in- 
dustry's continuing 
challenges and how 
Urban radio has 
changed in the 10 years since the passage 
of the Telecom Act. 

Chesley 
Maddox -Dorsey 

R &R: Why is an event nzt like the Power r of 
Urban Radio synrposiunt important to your 
company and fen the mho irahnstn/as a whole? 

JW: This event helps to raise the pro- 
file of all Urban radio at the agencies and 
with their clients and the general public 
as well. It continues to showcase the val- 
ue of the Urban audience and why mar- 
keters are missing out if they choose to 
ignore that audience or not use radio to 
reach it. 

We've been involved with the sympo- 
sium for the past few years as sponsors, 
and it has afforded us an opportunity to 
show how much we can achieve in reach- 
ing the African- American consumer. 

CM: In general, radio is a powerful 
medium. It is more frequently used by the 
urban marketplace than any other medi- 
um. From that standpoint, it is the most 
effective way to target the African -Amer- 
ican customer. 

Our company includes AURN, Super - 
adio and our stable of stations, and the 
combination of all three is very compel- 
ling to advertisers. This event helps to il- 
lustrate this to the marketing and agency 
communities. 

DB: An event like this makes our job 
easier. At ABC Radio we have personali- 
ties such as Tom Joyner, Doug Banks and 
Michael Baisden, and we are able to mar- 
ket the power of those individuals. This 
event gives us another way to do that. 

R*R: Can mainstream media ilfirtitrly 
32 Radio ti Records June a, 7006 

target the African -American market with the 
same success as Urban radio? 

CM: Urban radio connects. The con- 
sumer has a feeling of ownership toward 
the station. When you speak to most peo- 
ple about "their" radio station, there is a 

sense that they are part of the radio -sta- 
tion family. There's a connection with the 
air talent and the station itself. That 
doesn't happen with other formats. 

DB: We're not reinventing anything. 
African Americans have always had a 

fondness for radio. It goes back 50 or 60 
years. Radio is where they have turned 
for their news and entertainment. 

Back in the '50s and '60s television 
news certainly didn't address the con- 
cerns of the black community, but the 
Black radio station did. Unlike TV, radio 
is ingrained in their upbringing. 

The difference between Urban radio 
and other mediums is its ability to touch 
someone's life personally. It has the abil- 
ity to galvanize a community, as Tom 
Joyner has done many times in the past. 

Michael Baisden, on the other hand, 
reaches people spiritually. Tom speaks to 
the masses, Michael speaks to the individ- 
ual, and through Urban radio they can 
both do what they do best. 

JW: African Americans typically spend 
more time with Urban radio than any oth- 
er medium, so if you want to reach the 
most people, it's a stronger delivery ve- 
hicle than, say, cable or print. 

If you look at other cultural subseg- 
ments of the general 
population, you have 
Hispanic and Asian. 
With the Hispanic 
audience, we've seen 
much bigger growth 
in the television me- 
dium, and with the 
Asian population, 
marketers have gen- 
erally used print. But 
with African Americans, it always comes 
back to Urban radio. 

R &R: What are the biggest challenges you 
(ace with agencies and marketers today? How 
do you r spend to an advertiser who says, "I 
don't need to mach flu African-American con - 

sumer "? 
DB: It is getting easier, but we're not 

100%there yet. I'm surprised at the num- 
ber of Fortune 500 companies that still 
don't feel the need to target the African - 
American consumer as a separate entity. 

Darryl Brown 

One of the reasons for that is because, 
as Americans, we speak the English lan- 
guage, so marketers believe they can 
reach the African- American consumer 
through general- market efforts. 

With the Hispanic market or the Asian 
market, there is often a language barrier, 
and that has forced marketers to treat 
them separately. With African Americans, 
it's another example of forced assimila- 
tion or anticipated assimilation because 
we simply speak the same language as 

everyone else. 

CM: Our biggest challenge as a compa- 
ny is in national sales. Taking into consid- 
eration the diversity of the marketplace 
and given the focus of target marketing, 
we have to convince agencies and market- 
ers of the power of Urban radio. 

It's not like it is when we're selling lo- 
cally to businesses that see the impact of 
our radio stations firsthand. We have to 
show national advertisers the passion 
that lives in the lis- 
teners for Urban ra- 
dio. For our listeners, 
it's not just a choke 
on the dial, it's a life- 
style choice. 

I don't know of 
any business that 
would not benefit 
from increasing its 
revenue, so I'd be Jay Williams 

surprised if marketers are still saying that 
they don't want to reach the African - 
American consumer. That would not be 
smart business. The bigger issue is under- 
valuing the African -American consumer. 

JW: You still run into media buyers to- 
day who don't understand or know the 
Urban marketplace. They seem to have 
less knowledge about the individual com- 
panies and formats. 

Many media buyers start in radio as a 

training ground and then move up to tele- 
vision, but the more trained people 
should be in radio. Look at how many 
choices they have: over 10,000 stations. 
That's a lot of research and information 
to have to keep track of in order to make 
educated decisions. 

R &R: What are some recent success sto- 
ries with ne u' marketers trying to reach the 
African-American consumer? 

DB: There are companies that have 
made changes and strides. They realize 
we drive Cadillacs and Lexuses. Many 
marketers realize the value, but at the 
same time the boardrooms are still dom- 
inated by the old -line mentality. That has 
to change before we see more change at 
this level. It has to start at the top. 

We've seen major strides with compa- 
nies like Southwest Airlines that under- 
stand the value of the African- American 
consumer. They also realize that the way 
to reach that consumer is by using some- 
one who speaks to them, like Tom Joyner. 
They are progressive thinkers, and they 
embrace the consumer, as well as want to 
understand the consumer. 

McDonald's is another business that 
has made incredible strides, and Ford is 
doing well today. 

CM: In general, the travel industry - 
hotels and airlines - has had great suc- 
cess targeting a broader range of people. 

"The Constitution said that 

black men were just four - 

fifths of a whole man. In 

essence, isn't that what a 

0.8 power ratio is saying? 

That is unacceptable." 

Darryl Bre.. 

Also, the real estate and financial indus- 
tries have been more inclusive in market- 
ing to a broader range of people and have 
had great success. Health care, while it's 
always been strong in targeting African 
Americans, continues to grow. 

JW: Sometimes we see companies like 
film marketers using Urban radio more 
often because, in general, they want a 

larger audience. In many cases that 
means choosing the Urban station. We've 
also seen increased advertising from tin 
pharmaceutical industry and from the 
business segment, from companies like 
Hewlett- Packard. 

R &R: This year is the lOt!, anniversary of 
passage of the Telecom Act. How hart' the 
changes in the industry since then affected 
black radio, bath positively and newatizt'ly? 
Has the way agencies place ads or the way 
marketers choose advertising vehicles been 

impacted by consolidation? If so, how? 
CM: It's created more challenges, but 

within those challenges lie opportunities. 
For example, while more dollars are con - 
rentrated in fewer hands, once you get 
through to those people, you generally 
have more money to work with, so the 
pay dirt is bigger than it once was. 

It used to be you had to meet with 100 

people in order to get advertising dollars. 
Now it might be 10. But each of those 10 

is holding a much larger cash well. 
JW: It's made our jobs more challeng- 

ing because we're dealing with more lev- 
els of power within companies. I'm think- 
ing in particular of radio companies and 
how we have to deal with them on the 
affiliate level. It's also reduced the over- 
all number of Urban stations or Urban 
companies, and that's a problem for us as 

a network. 
DB: Unfortunately, one of the things 

that consolidation has allowed is for agen- 
cies to make cluster buys, which often 
leave the independent stations out in the 
cold. These kinds of buys cheapen what 
we are trying to accomplish with events 
like the Power of Urban Radio. It not only 
diminishes the Urban format, but, far 
worse, it devalues the African- American 
consumer. 

We want to get to the point where a 

listener is a listener, no matter which sta- 

tion they listen to. We want them all val- 
ued equally. The Constitution said that 
black men were just four -fifths of a 

whole man. In essence, isn't that what a 

0.8 power ratio is saying? That is unac- 
ceptable. 
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The King Of Crunk and Bf,1E Recordings Present 
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Already added a WGC1 /Chicago 
Already Top 10 Airplay 

WPEG /Charlotte, NC 
WHXT /Columbia, SC 
WEUP /Huntsville, AL 

"Wuz Up ?" 
Impact Date: 
6/12 & 6/13 

Urban Mainstream 
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ARTIST T í46E. 

YUNG JOC Goií Down (Bad Boy /Adanticl 

LETOYA Torn (Capitals 

LIL' JON f1E-40 & SEAN PAUL Snap Yo Fingers (T1 TI 

JAMIE FOXX ffTW1STA DJ Play A Love Song (J /RMG) 

MARY J. BLIGE Enough Cryin' (Geffen) 

FIELD MOB fICIARA So What (DTP/Geff& ) 

CHAMILLIONAIRE fIKRAYZIE BONE Ridin (Universal Motown) 

NE-Y0 When You're Mad (OM/JMMNLUMGI 

TJ Why You Mama (Grand Hus /Ationticl 

T.I. What You Know (GrandHeath/Atbnár) 

CHRIS BROWN full' WAYNE Gimre That LAMe/Zoniba L'& 
SHAWNNA Gettn' Some (01PA7dJa rlDJMG) 

RICK ROSS Ilustin' (Sfp.11-ShisiVelJa,.VJUG) 

CHERISH Oe It To! 4ShoNef/C4oita0 

AVANT 4 Minutes l/lapic Jalnsonfie((r 1 

YOUNG DRO ffr.l. Sharer Lean (GrardHeatle/A1ifndc/ 

JAGGED EDGE Good Luck Charm (Sorry lirtvh4CelembrA) 

KELIS ffT00 SHOOT Bossy LAw/Zottbelaál&taep) 

DEM FRANCHQE BOYZ Lan Wit h Rock Wut h /Se So De(/ ink 

CHRISTINA MILIAN fIYOUNG JEEZY Say I (U 1Sarif0JMG/ 

BUSTA RHYMES... I Love My B' Oripmo e/At&'IMtM rerscgoN 

LIL' WAYNE Hustle Must /Cash MmeyNrwersel MO1OW V 

DEM FRANCIUM BOYZ Ridin' Rim (So So De(/Viglh) 

CASSIE Me & U (1NextSelectimvBed Boy /AWnticl 

THREE 6 MAFIA Poppií My Cola (Sony Unbar .Vaimbia/ 

CHERI DENNIS I Love You (Bad Boy /Atlantic) 

MEGAN ROCHELL fIFABOLOUS The One You Need (DelJam'lWMG) 

MISSEZ fIPIMP C Love Song (Fo'Rael/Geffen) 

GHOSTFACE KILLAH fINEY0 Back Lie That (DelJmn/1LUMG) 

DJ KHALED Hola At Me (TerrorSgwd/Koch) 

OUTKAST Mighty 0 (Latece/Z mdaLabelGroup) 

RAY CASH... Bumpin' My Music (Ghat- O -Vrsi t c iy Utban/Colunáial 

BUBBA SPARXXX Heat It Up (Purple RibboWVigril 

REMY MA fINE -Y0 Feels So Good (SRC/UniversalMotown) 

KANYE WEST... Impossible (Roc- A- Fela/DelJam/IQIMG) 

ANTHONY HAMILTON Can't Let Go (So So Del /Zomba Label Group) 

CHINGY Puling Me Back (Capitol) 

ORE fIRICK ROSS Chevy Ridin' High (Violator/Jive /Zomba Label Group) 

HEATHER HEADLEY In My Mind (RCA/RMGI 

SAMMIE You Should Be My Girl (Rowdy /Universal Motown) 

LOPE FIASCO Kick Push (Ist & 15th /Atlantic) 

SLEEPY BROWN... Margarita (Purple Ribbon /Virgin) 

E40 ITT -PAIN & KANDI GIRL U And Oat (Reprise /BMf) 

DONELL JONES I'm Gana Be (LaFace/Zonba Label Group) 

E40 Tel Me When To Go (RepriAe/BMf/ 

PROJECT PAT_ Good Googly Moogfy (Hypnotize Minds/Loud/Columbia) 

NE-Y0 Sexy Love (Del JMVI WMG) 

ALI & GIPP Go Head (Uatnrsa/Alotowr) 

RASHAD MOOGAN_ Td'Em What They Warne Her IGrandlirte/Ad.erJ 
PIMP C fß IKE JONES & BUNS Poulin' Up (RrpA- Lo(/AS 1 

TOT 
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3014 
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14q 
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932 

910 
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736 
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484 
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+55 

+215 

+239 

+250 

+358 

+316 

-109 

-353 

+148 

318 
+178 

-195 

+187 

+1N 
-359 

+285 

-137 

+274 

195 
338 

+171 

51 
+42 

+175 

193 
+95 

149 

+38 

-99 

+28 

+358 

+30 

+59 

+88 

+ 188 

-82 

+ 204 

-15 

110 

-115 
+ 124 

+168 

+186 

+58 

-124 

+95 

+117 

+95 

+35 

+ IN 

TOTAL 'MASCO TOTAL STATIONy 
NAME CHART ADOS 

408509 14 6410 

325008 13 6610 

250754 20 6110 

286339 11 6511 

323493 10 8210 

221109 11 6510 

211502 14 6210 

274858 13 1110 

213441 9 9810 

248190 17 1510 

297957 9 8510 

217911 15 5810 

193839 10 8110 

155522 10 5910 

189483 18 1210 

131182 5 5813 

177817 17 5410 

183348 5 5715 

100032 25 6610 

110535 14 5710 

91541 4 5310 

90817 15 4910 

54107 7 5810 

76095 3 5319 

64017 19 6010 

74837 8 4510 

54574 8 4610 

43499 7 4712 

116998 16 3611 

68964 9 5311 

77674 2 5918 

39145 8 3512 

34456 5 3912 

96282 2 3511 

58622 2 3711 

55554 18 3210 

41965 2 414 

31011 6 3210 

41809 20 3710 

19592 2 3111 

30017 2 3115 

29270 1 4414 

25994 1 47110 

23457 4 3310 

31667 12 4210 

18795 1 2311 

47991 1 4315 

17795 1 3211 

34518 1 110 

11895 1 2512 
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MOST ADDED 
ARTIST nu( tA&usl 

WAX Lord Give Ab A Sips (Sow Urteetieirl 
MEMO WAN KANYN IUU Say (Dal AWNS) 
CUBE f1r11ANH1 M. Me Too LAira?aare lalal Goy) 
MA J.- Geed UMW Out 17116AAw.rdMotawlr 

OOVFNMO Most Swats 8 Tears rlïraa/# Atbetic/ 

EN err PAN I KANM GIRL U And DM (RgrinMlAF/ 

CASSE Me 8 U fads lrcaiwBa / drylAd alicl 

IEATIEO I ANLEY Me Trio MAIM 
A MIMI Grill 4m l*breedirdi 
MUST Wjxy O lofa s7soksL W Grstil 
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Alb from le Vita amps mnanallarglelrmaim Mal 

MOST 
INCREASED PLAYS 

A TST TITLE LANLIS) 

OUTKAST Y5jay 014Ha?arYlake61.0 
MANY J. OUGE bough Crye' Weal 
REID MOO MICIARA So What 11)1PiGe/hId 

YOUNG ORO ff TI Staler Low (GraadIwttlWAabraid 

KEAS ffT00 SHORT Bossy Llhellaaka Lahti 6n140 

JAMS FOXX f(TWISTA DJ Ploy A lore Song WW1 
LK' JON fIEl18 SEAN PAUL Snp yo Fivers (TYR 

LETOYA Tom 00 81 

OW Hin Yelled rCapiref 

Erb Say Lau 01JarallIMIII 

TOTAL 
/SAT 

ruC.AM 

+351 

+365 

+311 

+215 

+274 

+251 

+231 

+215 

+2N 
+197 

NEW & ACTIVE 

TOO SHORT Blow The Whistle lM'Zaaka label Group) 

Total Ploys: 324, Total Stations: 29, Adds. 0 

URBAN MYSTIC I Refuse ISM 
Total Plays: 311, Total Stations: 23, Adds: 0 

LUKE &OAfy Turn U /RMG) 

Total Plays: 283, Total Stations: 32. Adds: 1 

ROBIN THICKE_ Wanna Love You Girl (Star TraiAnterscope) 

Total Plays: 262, Total Stations: 26. Adds: 1 

T-PAIN flUL' WAYNE Studio Luv Uwe/Zomba Labri Group) 

Total Plays: 259, Total Stations: 28. Adds: 1 

NONE VALRBTNE fA1P C O-G.I (SO liminal ignl 
Tod Ploys: 224, Tod Statics: 29, Adds: 3 

MON OEM MOMS MICA Give It To Me (G-IAavl tassa el 

Ted Moor. 198, Ted Stations: 23. Adds 0 

CUPSE fIPHANLEU. Mr. Me Too LAidlarh Loki 6i l 

Tad Playa 195. Ted Stations: 32 Ads: 32 

CL TTY Be Cookie MAO tHlSSOK/55rMSïrd 
Tod Ploya 192. Tod Sups 22. Adit 1 

OASIN66A Tords Ya Tara A/M 
Tad Pbys 170. Taxai Static 7 Aide 0 

LIM mobil b total plays 

Stallee playllels for all UR reporters we evallabe 
a IM nlei M 

REGISTER NOW! 
www.radioaotlrecords.com 
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June 9, 2006 
ARTKT TITLE LABELISI 

TOTAL 

PLATE 
.I- 

PLAYS 
TOTAL 

AWOKE 
NUS OM TOTAL STATIONS, 

cNAAT ADD$ 

ANTHONY HAMILTON Can't Let Go (S o S o Ail /IDloo a Lob !Group) 1756 +111 158718 25 6610 

BRIAN MCKNIGHT Find Myself h You (Motown/Universal( 1556 +64 131131 20 6510 

ISLEY BROTHERS... Just Came Here To Ch ITAYf Souffle( JainICUMG) 1437 +29 148267 20 6410 

MARIAN CAREY Fly Liu A Bid Ils1e010.141G1 1330 -3 132495 12 5011 

MARY J. BUGE Be Without You /Ge1lM1V 1316 15 117640 27 6311 

TEENA MAME Doh Wee (Cosh hiowyNaionslMolowR/ 1301 +31 111870 14 6310 

URBAN MYSTIC I Refuse /S098 1244 +58 85193 18 6111 

HEATHER HEADLEY In My Mind IRC4 J 1202 +15 104562 33 NA 
EMC NENET Pretty Baby IFilbrl6pPédwamorBrood 1032 +31 63973 13 6110 

KIRK FRANKLIN Lookig For You /v Yo Serd6owslr Caebiol ssis 1/E/ Giospi 150 .11 111053 34 MO 
JEFF MAJORS IIKELLY PIECE Gets Gih AAwic lAteltSoFry Mini 757 -52 59840 17 4418 

DWELL JONES I'm Gores Be QaIFaaleQmis alidCaap/ 743 +98 54794 10 5512 

CHARLIE WILSON No Words Llia/Ia it la e/waepll 602 +7$ 45121 6 4914 

JAMIE FOXX fILUOACRIS unpredictable 11/ Me 597 +11 90413 22 5210 

SHANICE Take Can Of U A rsjek/Dierti er/ 501 +21 294111 9 4713 

AVANT 4 Minutes IAlapicJabaa Val 'V 476 +47 37915 4 3213 

NE -Y0 So Sick iDelJa,V/AA6/ 471 ! 39516 18 3310 

JAHEIM The Chosen One IAirito Alii'M'amw&psJ 443 +56 4330 9 4615 

HEATHER HEADLEY Me Time /RCA/RMGI 433 +16 29132 4 4513 

MHEEM DEVAUGNU You /JietarlarabeLobel Groyal 411 12 32142 12 31111 

MARY MARY Yesterday (Sony /AbavCámòa) 404 +14 34923 8 3111 

KEM ono You Ni»wsalMotoavn) 402 +35 34665 19 4410 

KEYSHIA COLE Love /A&ANntersaloel 366 75 16691 16 2110 

MARY J. BEIGE Enough Cryií (Geffen( 363 +21 59481 4 712 

ISLEY BROTHERS fIRONALO ISLEY_.. Bleat Off (Del Sou/0elJaTS/IGUMG/ 351 +59 19376 2 4417 

PLOETRY lay Down /Seller/ 307 -20 29418 15 3110 

JAVIER The Answer Is Yes /Capitol/ 305 +208 25112 1 2213 

KINDRED THE FAMILY SOUL Woman Fist (Hidden Beach) 303 +44 17241 11 2510 

SANTANA fIANTHONY HAMILTON Twisted /A,ste/RMGI 262 1 13583 7 3110 

LETOYA Torn /Caprioll 259 +101 24742 1 25111 

66 Urban AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week 

of 5/28-6/3 Bullets appear on songs gaining plays or remaining flat from previous week. II two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 15 are moved to recurrent atter 20 weeks on the chart unless a song has not yet reached the top 15. II after 20 weeks. the record is not in the 
top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R 

by each reporting station Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week - 
to -week increases in total plays. Total Audience equals Average Ouarter Hour Persons times number of plays (times 1001 Each daypart on each station is assigned an AOH 

number Average Quarter Hour Persons used herein with permission from Arbdron Inc. (© 2006. Arbdron Inc.).,0 2006 Radio & Records 
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MOST 
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ARTIST TITLE IAaUSI 

TOTAL 

PLAY 

NOWAK 

LUTHER VANOBOSS Shin 4.1/Mie +211 

JAVIER The Amas Is Yes Capin/ +2M 
A NAMILTON Cali Lat Go ASe So LW? loin Carol +111 

LETOYA Tom gC +111 

DOOM JONES I'm GNeu & Aafaoe7mio l.1alCro pI +11 

CHARLIE WILSON Ne Words Uivo7mbr L &OIpI +7/ 
JAME FOU UIWISTA lU Play A Low Sorg /J IWI +74 

ROAN MCNREINT FM WEN le Yee IN mmelln i rsad +64 

ISLEY BMIBR. Meet 0 esIRetpl /IAtaeNtle +5, 

NEW &ACTIVE 
L0118120 OWENS Waage See You Side ID Tora( 
Total Plays: 210, Total Stations: 17, Adds: 1 

JAME FOXX tITWISTA W Play A love Sang 41/14161 

Total Plays: 182, Total Stations: 16, Adds: 1 

YOLANDA ADAMS This Too Shit Pass /Atlantic) 

Total Plays: 80, Total Stations: 11, Adds: 0 

MEUSA MORGAN high MamenMKe lO phnwluaml 
Total Plays: 72. Total Stations: 14, Adds: 1 

Station playlists for all R&R reporters are available 
M 1 well at row. ndioanl m 
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Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98 ME NT 2000 XP 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 a Support: 501-821-1123 

Download a tree teal version at www powergold.com 
into powergold corn 
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RR GOSPEL TOP 30 
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1áe.r, 

Juno 9, 2006 
ARTIST TIRE LABELS) PLAYS 

1 - 
PLAYS 

TOTAL 
AUDIENCE 

IM) 

Aderas ON TOTO 
MART 

STATIONSI 
ADDS 

DONALD LAWRENCE PRESENTS... The Bossing Of Abraham (EM /Gospel) -20 49494 19 4410 

BYRON CAGE I Wi Boss The Lord (Gospo Centric/Zomba Leber Group) 1182 82 40317 27 3610 

MARY MARY Yesterday (Sony UltrenColunbiel 1035 -73 31642 37 3210 

KIM( FRANKLIN looking For You (Fo Yo SoVGospo Centric/Zomba Label Growl 980 -24 31653 38 3510 

MK* WINANS Its Alright (Verity /Zawbs Label Group) 929 +52 24950 17 3610 

JIMMY HICKS Si VOICES OF INTEGRITY BormBOssed Mork/wile/ 899 +4 23740 18 3610 

HEZEKIAH WALKER Lift Him Up (Verity /Zomba Label Group) 887 -57 21589 33 3210 

VICKI YOHE Deiverance Is Available (PweSprigs/EM /Gospel) 798 -7 20981 30 3210 

TYE TRIBBETT Victory (Sony IlrberVCcámlÑa) M1 +15 18381 9 2410 

YOLANDA ADAMS Victory 44tIonticl 594 47 23221 29 2410 

DONNE MCCLURKIN Church Medley (Verrty/Gaspo Centric/Zomba Label Group) 579 +30 18273 8 2511 

TAMELA MANN Speak Lord (TiyMamV 573 -21 10199 27 22)0 

BISHOP EDOIE LONG WINEW BIRTH_ It Shall Come To Pass (EMI Gospel) 569 19 12603 15 2410 

DORINOA MUM-COLE So Marry Tines (Coup, Centric/Zomba laid Group) 556 0 17441 24 2110 

SMOKIE NORFUL God Is Able (EM) Cost* 488 43 9131 32 1418 

MARVIN SAPP Perfect Peace (Verity) 488 47 10014 16 1111 

YOLANDA ADAMS This Too Shell Pau (Atlantic) 481 +32 13748 13 2313 

DONALD ALFORD Al I Want To Do Is Bleu You (IblySplint/Taseis) 459 +22 9135 15 1411 

YOUTH FOR CHRIST The Struggle Is Over (EmtrMKSI 448 +91 10713 6 1913 

DANIEL PRETTIES & STRENGTH IN PRAISE Thank Ya Jesus (EMI Gospee 311 +25 11173 4 1911 

KAREN CLARKSHEARD Favor I1VIrollrb/WermrBros.) 379 +11 7450 11 1110 

DAMN UTTLE Long As I Got Shoes /Wmliwi,kl 338 +38 18521 8 1711 

KEITH WONDERSOY JOHNSON I Made It (Vasty/ 315 +47 8417 2 1914 

BISHOP LEONARD SCOTT Sing Unto The King /Tyscot/Taseál 312 +7 1711 4 1210 

MARTHA MUNIZZI No Lints (Integrity Lard Groapl 307 21 7404 11 1110 

YOUTHFUL PRAISE Incredible God, Incredible Praise /Arteries) 304 +67 11171 3 1514 

VASHAWN MITCHELL No Way (Tyscot) 303 +29 15122 5 1411 

VIRTUE FOlow Me amegmityGospel) 275 +24 7374 2 1211 

JOE PACE Mighty Long Way #ntegrity Gospe 262 +7 4727 3 918 

ANN MESSY I Can Go To God In Prayer (Shenechiel 238 +58 10816 1 1M 

44 Gospel reporters. Songs ranked Dy total plays for the airplay week of Sunday 5/28 - Saturday 6/3 

(c_) 2006 Radio 6 Records 
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T-SHIRT 
DEALS 

R OCK1 
White T-shirts 

Hoavy 100% Cotton 
Printed up to 4 Colors on 1 Side 

No Setup Cltargss! 
No Art CltarNsl 

r>T 
Iggi;J 

Free Catalog 
CALL NOW! 

180034EMKAY 
631 -777 -3175 

FAX: 631- 777 -3168 

wwwemkaydesigns.com 
info @eakaydeBigns.coa 
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What A Difference 
A Decade Makes 
Telecom's impact on Country 

've long contended that Country has been affected more than 
any other music radio format by the passage 10 years ago of 

the Telecom Act. Fewer major- market stations, lack of intra- 
market competition and fewer owners and managers who love 
the format have all had an impact on the format's ratings and 
record sales. 

Perhaps the most glaring impact that post - 
Telecom consolidation has had on Country is the 
loss of major- market stations. Interestingly, in the 
last year or so we've seen a tumamund in this 
area, with a number of new Country stations 
debuting m big cities. But in the early days of 
consolidation Country book some hard hits. 
More on that later. 

Competitors Become Kin 

In the days before the Telecom Act became law 
and the format basked in the glow of the unprec- 
edented early IN boom, many major markets 
sported at least two Country stations owned by 
different operators. As post-Telecom Act consol- 
idation heated up, one of three scenarios was 
repeated in market after market. 

In cities where the operator of one Country 
outlet bought the format competitor and contin- 
ued to operate both stations as Country, one of 
the two mainstream stations was repositioned 
relative to the other. Instead of competing head- 
to-head with similar programming and a corn- 
mon target of adults 25-54, oe station would be 
altered to complement rather than compete with 
the ether. 

Choices included skewing older and playing 
more country gold, flipping to full -blown Clas- 
sic Country or serving as a new-music-oriented 
onramp for the heritage mctership Country 
outlet. 

This scenario played out in many markets, 
including Albuquerque (KRST and KOLT, as 
well as KASY); Des Moines (KJJY and KHK1); 

Grenville, SC (W S% and WESC); Jacksonville 
(WQIK and WROO); little Rock, where at one 
point, albeit for a very short time, KDDK owner 
Clear Channel had three Country outlets follow- 
ing its purchase of Triathlon's KSSN & KMVK; 

and Tampa (WQYK and WRBQ). 

Even today many of these types of combos are 
still struggling not only to achieve successful 
separation in listeners' minds, but to match the 
ratings and revenue success enjoyed by the two 
stations when they were individually owned. 

Perhaps the most successful combo created 
from two competitors since the Telecom Act 
passed is Clear Channel's aforementioned 
WESC & WSSL /Greenville. The two competed 
head- to-head for years when WS61. was owned 
by SFX and WESC was owned by Benchmark. 
Then, as now, the two were often one-two in the 
market and swapped the top position from book 
to book. 

Canntry As Defensive Pawn 

Another scenario, perhaps less common, was 
for a company to move one of its two Country 
stations to one of the cluster's weaker signals. 
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The theory was that the second station would 
serve in a defensive capacity, hopefully discour- 
aging any would -be Country competitors from 
entering the fray. Two prominent markets where 
that came to pass were Tampa and Raleigh. 

In Tampa, WQYK's owner - Infinity at the 
time - bought crosstown Country WRBQ from 
Clear Channel, which had purchased Jacor and 
was required by the FCC to spin off 20 stations. 
After first trying to reposition WRBQ Infinity 
shifted the station to another signal and made it 
"Outlaw Country" WYUU. 

In Raleigh, WQDR parent Curtis Media 
bought WKIX and 18 months later shifted Coun- 
try from WKIX's 100kw signal at 96.1 to a pair 
of sister outlets, WKTC -FM /Goldsboro, NC and 
WPCM -FM /Burlington, NC. The pair simulcast 
what had been WKIX's format and airstaff. 
WKTC picked up the WKIX call letters, and 
WPCM changed to WKXU. 

11/p/!/HHHHh- 

Twenty -nine of the top 50 
markets have fewer 

Country stations today 

than they did at some 

point in the 10 years 
before passage of the 
Telecom Act. 

*t911111117Wnrrr!nu: 

In a few other markets a heritage Country sta- 
tion was moved Mom a long-held fnquencv to 
another spot on the dial and, in some cases, a 

weaker signal. That happened to Country out- 
lets in ColoradoSprings, Harrisburg and 
Monterey, among other places. 

Goodbye, Adios, Farewell 

The thins and most damaging scenario that 
played out when a market's two Country out - 
kts suddenly had the same owner was the aban- 
donment me nt of Country by one of the stations. 

This happened in a number of big markets, 
including (flipped stations are in italics): Boston 
(WKLB and WCRB), Fresno (KSKS, KNAX and 
KRBT), Grand Rapids (WBCT and WCUZ -FM), 
Greensboro (WTQR and WWCCI, Houston 
(KILT and KIKK), Lis Vegas (KWNR and 
KFMS), Minneapolis (KEEP and WBOB), Nor- 
folk (WGH -FM and WCMS -AM & FM), Okla - 
bona City (KXXY, K1ST and KEBC). Sacramen- 

to (KNCI and KRAK -FM), Seattle (KMPS and 
KYCW) and St. Louis (MI. and WKKX). 

In fact, 29 of the top 50 markets have fewer 
Country stations today than they did at some 
point in the 10 years before passage of the Tel 
corn Act. Less than a handful have more Coun- 
try stations. Fewer stations mean fewer choices 
for listeners, the ultimate losers. 

No More Family Reunion 

Post- Telecom Act consolidation has also 
changed the Country format at its very founda- 
tion. Indeed, the essence of today's Country sta- 
hon in clustered situatkxts is different from the 
essence of a pre- Telecom Act Country outlet. 

Once a format that targeted 2+-54 adults with 
an almost 50-50 male -female split, Country sta- 
tions that are part of large-market dusters now 
find themselves laser -focused on a much nar- 
rower target of 40+ women. 

In the past Country stations that competed 
against the entire marketplace one -on-one 
would take a little bit of audience from almost 
every adult format. Now a company with an AC 
outlet doesn't want Country to infringe on its 25- 

34 females or to take men from its Rock cluster - 
mate. 

Thus, Country has gone from a "family re- 

union" to a niche of a niche. The more stations a 

company has in a market cluster, the narrower 
the Country station is targeted. For clusters, it's 
not about the pockets, it's about the pair of pants, 
and the Country station is just one pocket. 

Country radio's fundamental shift in target 
audience has also dramatically affected what 
songs get on the radio and which get into heavy 
rotation. Narrowing the target by definition nar- 
rows the range of music and artists that get 
played. Ultimately, that also affects what artists 
are signed, what songs are cut, what songs are 
written and what music is bought. 

No Competition Means Loss Noise 

The lack of competition between Country sta- 
bons that resulted from the three scenarios out- 
lined here has had a negative effect on Country 
radio. 

Where there's competition between two sta- 
tions, there's a heightened awareness of the for- 
mat. There's "noise" in the market about Coun- 
try as the two stations compete for concerts, for 
appearances and in promotions. 

This marketplace noise took on added impor- 
tance in the post -Telecom Act era as many oper- 
ators dramatically reduced station marketing 
and pnonotion budgets. 

I heard many programmers complain that 
company execs and market managers with lit- 

tle proclivity toward Country adopted the atti- 
tude that, since they were the only Country game 
in town, country fans would find them, and 
there was little need to market the Country sta- 
tion. 

Many also reasoned that the lack of any di- 
red format competitor decreased the need for 
sustained outside marketing campaigns. 

No or reduced competition has also resulted 
in a lack of urgency about new music. Remem- 
ber the days when competing Country program- 
mers would bribe FedEx or UPS drivers to 
change their nubs so they could play the new 
Garth Brooks single as early as possible? is it a 

coincidence that when there were two Country 
stations in most major markets, the format broke 
more acts and sold more records than at any time 
in its history? 

Competition may not always be fun, but as 
the old saying gees, it makes everybody better. 
Ask yourself if your station is as sharp as it 
would be if you had a direct competitor. While I 

imagine most of you will answer yes, invariably, 
when a new station signs on, the PD of the new 
station will tell me about all the tightening and 

rrrrrr+t 

Once a format that 
targeted 25-54 adults with 

an almost 50-50 male - 

female spy Country 

stations that are part of 
large -market clusters now 

find themselves laser - 
focused on a much 

narrower target of 40+ 
women. 

other changes the incumbent makes following 
the new station's launch. 

Country For Country's Sake 
Another effect consolidation has had on 

Country is less noticeable but has had a huge 
impact on the format. The fact is, past -Telecom 

Act consolidation has resulted in companies 
treating Country as a disposable commodity - 
just another format. 

I'm not suggesting that in the past a Country 
station was run as any less of a business than a 

competing AC or CHR station, but many own- 
ers and managers were in this format became 
they loved the music. 

When it came to making business decisions, 

they might have done so with a consideration 
of the overall health of the format in addition to 

the well -being of their radio stations. 
Operators and officers such as Citadel's I ar- 

ry Wilson, former EZ Communications President 
Alan Box and the late Buck Owens bought or ran 
groups or stations and played country because 
they loved the music and the format. They had 
'a passion for the musk and artists and held the 
format in high esteem, which only elevated the 
format among listeners and advertisers. 

Many of the owners and numerous station 
and market managers no longer in the format 
participated on the boards and agenda commit- 
tees of the organizations that make Country dif- 
ferent from every other format. They served will- 

ingly - indeed, actively - on the CMA, ACM 
and CRB, among others. 

By and large, the execs and programmers at 

the top of most of today's companies have pop 
backgrounds. Very few Country programmers 
have been elevated to regional VPs of program- 
ming at their respective companies. 

I once had a big-city market manager oversee- 
ing a seven-station cluster tell me the company 
wanted him to run the Pop and Urban stations 
but give the Country station to someone else. He 
said he declined because he felt the Country sta- 
tion wouldn't get the attention it deserved and 
needed from someone not as close to the station 
and format as he was. 

The radio business is very different today from 

what it was in the pre-Telecom Act era. Almost 
a8 broadcast companies are public entities these 
days, which means delivering value to share- 
holders is Job One. That means driving revenue 
at each individual station has become para- 
mount. 

It also means the Country radio businss is 

more "business" now than it's ever been. An 

RVPP once told me that the days when a deci- 

skn was made with the Country format in mind 

Continued on Page 45 
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What A Difference 
A Decade Makes 
Telecom's impact on Country 

've long contended that Country has been affected more than 
any other music radio format by the passage 10 years ago of 

the Telecom Act. Fewer major- market stations, lack of intra- 
market competition and fewer owners and managers who love 
the format have all had an impact on the format's ratings and 
record sales. 

Perhaps the most glaring impact that post - 
Telecom consolidation has had on Country is the 
lass of major- market stations. Interestingly, in the 
last year or so we've seen a turnaround in this 
area, with a number of new Country stations 
debuting in big cities. But in the early days of 
consolidation Country took some hard hits. 
More on that later. 

Competitors Ramos 1011 

In the days bet, re the Telecom Act became law 
and the format basked in the glow of the unprec- 
edented early '90s boom, many major markets 
sported at least two Country stations owned by 
different operators. As post-Telecom Act consol- 
idation heated up, one of three scenarios was 
repeated in market after market. 

In cities where the operator of one Country 
outlet bought the format competitor and contin- 
ued to operate both stations as Country; one of 
the two mainstream stations was repositioned 
relative to the other. Instead of competing head- 
to-head with similar programming and a com- 
mon target of adults 25-54, one station would be 
altered to complement rather than compete with 
the other. 

Choices included skewing older and playing 
more country gold, flipping to full -blown Clas- 
sic Country or serving as a new -music - oriented 
onramp for the heritage mothership Country 
outlet. 

This scenario played out in many markets, 
including Albuquerque (KRST and KOI.T, as 
well as KASY); Des Moines (KJJY and KHKI); 
Greenville, SC (WS%and WESC); Jacksonville 
(WQIK and WROO); little Rock, where at one 
point, albeit for a very short time, KDOK owner 
Clear Channel had Ihn' Country outlets follow- 
ing its purchase of Triathlon's KSSN & KMVK; 
and Tampa (WQYK and WRBQ). 

Even today many of these types of combs are 
still struggling not only to achieve successful 
separation in listeners' minds, but to match the 
ratings and revenue success enjoyed by the two 
stations when they were individually owned. 

Perhaps the most successful combo created 
from two competitors since the Telecom Act 
passed is Clear Channel's aforementioned 
WESC & WSSI. /Greenville. The two competed 
head -to -head for years when WSSI. was owned 
by SFX and WESC was owned by Benchmark. 
Then, as row, the two were often one-two in the 
market and swapped the top position from book 
to book. 

Country As Defensive Pawn 
Another scenario, perhaps less common, was 

for a company to move one of its two Country 
stations to one of the cluster's weaker signals. 
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The theory was that the second station would 
serve in a defensive capacity, hopefully discour- 
aging any would -be Country competitors from 
entering the fray. Two prominent markets where 
that came to pass were Tampa and Raleigh. 

In Tampa, WQYK's owner - Infinity at the 
time - bought crosstown Country WRBQ from 
Clear Channel, which had purchased Jac or and 
was required by the FCC to spin off 20 stations. 
After first trying to reposition WRBQ Infinity 
shifted the station to another signal and made it 
"Outlaw Country" WYUU. 

In Raleigh, WQDR parent Curtis Media 
bought WKIX and 18 months later shifted Coun- 
try from WKIX's 100kw signal at 96.1 to a pair 
of sister outlets, WKTC- FM /Goldsbnr>, NC and 
W PCM -FM / Burlington, NC. The pair simulcast 
what had been WKIX's format and airstaff. 
WKTC picked up the WKIX call letters, and 
WPCM changed to WKXU. 

r11NlNlp///ql." 

Twenty -nine of the top 50 
markets have fewer 

Country stations today 
than they did at some 
point in the 10 years 
before passage of the 
Telecom Act 

In a few other markets a heritage Country sta- 
tion was moved from a king -held frequency to 
another spot on the dial and, in some cases, a 
weaker signal. That happened to Country out- 
lets in Colorado Springs, Harrisburg and 
Monterey, among other plats. 

Goodbye, Adios, Farewell 
The third and most damaging scenario that 

played out when a market's two Country out - 
lets suddenly had the same owner was the aban- 
donment of Country by orne of the stations. 

This happened in a number of big markets, 
including (flipped stations are in italics): Boston 
(WKI.B and WCRB), Fresno (MKS, KNAX and 
KRBT), Grand Rapids (WBCT and WCUZ -FM), 
Greensboro (WTQR and WWCC), Houston 
(KILT and KIKK), Las Vegas (KWNR and 
KFMS), Minneapolis (KEEP and WBOB), Nor- 
folk (WGH -FM and WCMS -AM & FM), Okla - 
homa City (KXXY, KIST and KEBC), Sacramen- 

to (KNCI and KRAK -FM), Seattle (KMPS and 
KYCW) and St. I ouis (WII. and WKKX). 

In fact, 29 of the top 50 markets have fewer 
Country stations today than they did at some 
point in the 10 years before passage of the Tek- 
corn corn Act. Less than a handful have more Coun- 
try stations. Fewer stations mean fewer choices 
for listeners, the ultimate lasers. 

No Mon Family Reunion 
Post-Telecom Act consolidation has also 

changed the Country format at its very founda- 
tiom. Indeed, the essence of today's Country sta- 
tion in clustered situations is different from the 
essence of a pre -Telecom Act Country outlet. 

Once a fomnat that targeted 25-54 adults with 
an almost 50-50 male-female split, Country sta- 
tions that are part of large -market dusters now 
find themselves laser -focused on a much nar- 
rower target of 40+ women. 

In the past Country stations that competed 
against the entire marketplace one -on -one 
would take a little bit of audience from almost 
every adult format. Now a company with an AC 
outlet doesn't want Country to infringe on its 25- 
34 females or to take men from its Rock duster - 
mate. 

Thus, Country has gone from a "family re- 
union" to a niche of a niche. The more stations a 
company has in a market cluster, the narrower 
the Country station is targeted. For clusters, it's 
not about the pockets, it's about the pair of pants, 
and the Country station is just one pocket. 

Country radio's fundamental shift in target 
audience has also dramatically affected what 
songs get on the radio and which get into heavy 
rotation. Narrowing the target by definition nar- 
rows the range of music and artists that get 
played. Ultimately, that also affects what artists 
are signed, what songs are cut, what songs are 
written and what music is bought. 

No Competition Mans Las Noise 
The lack of competition between Country sta- 

tions that resulted from the three scenarios out- 
lined here has had a negative effect on Country 
radio. 

Where there's competition between two sta- 
bons, there's a heightened awareness of the for- 
mat. There's "noise" in the market about Coun- 
try as the two stations compete for concerts, for 
appearances and in promotions. 

This marketplace noise took on added impor- 
tance in the post -Telecom Act era as many oper- 
ators dramatically reduced station marketing 
and promotion budgets. 

I heard many programmers complain that 
company execs and market managers with lit- 
tle proclivity toward Country adopted the atti- 
tude that, since they were the only Country game 
in town, country fans would find them, and 
them was little need to market the Country sta- 
tion. 

Many also reasoned that the lack of any di- 
red format competitor decreased the need for 
sustained outside marketing campaigns. 

No or reduced competition has also resulted 
in a lack of urgency about new music. Remem- 
ber the days when competing Country program- 
mers would bribe FedEx or UPS drivers to 
change their routes so they could play the new 
Garth Brooks single as early as possible? Ls it a 
coincidence that when there were two Country 
stations in most major markets, the format broke 
more acts and sold more records than at any time 
in its history? 

Competition may not always be fun, but, as 
the old saying goes, it makes everybody better. 
Ask yourself if your station is as sharp as it 
would be if you had a direct competitor. While I 
imagine most of you will answer yes, invariably, 
when a new station signs on, the PD of the new 
station will tell me about all the tightening and 

f 

Once a format that 
targeted 25-54 adults with 

an almost 50-50 male - 
female split, Country 

stations that are part of 
large - market clusters now 

find themselves laser - 
focused on a much 
narrower target of 40+ 
groom 

tttttttttür ;1!lllllt;,, 
other changes the incumbent makes following 
the new station's launch. 

Cotrlltry For Cowtby%% Sake 
Another effect consolidation has had on 

Country is less noticeable but has had a huge 
impact on the format. The fact is, post-Telecom 
Act consolidation has resulted in companies 
treating Country as a disposable commodity - 
just another format. 

I'm not suggesting that in the past a Country 
station was run as any less of a business than a 

competing AC or CHR station, but many own- 
ers and managers were in this format because 
they loved the music. 

When it came to making business decisions, 
they might have done so with a consideration 
of the overall health of the format in addition to 
the well -being of their radio stations. 

Operators and officers such as Citadel's Lar- 
ry Wikon, former EZ Communications President 
Alan Box and the late Buck Owens bought or ran 
}coups or stations and played country because 
they loved the music and the format. They had 
a passion for the music and artists and held the 
format in high esteem, which only elevated the 
format among listeners and advertisers. 

Many of the owners and numerus station 
and market managers no longer in the format 
participated on the boards and agenda commit- 
tees of the organizations that make Country dif- 
ferent from every other format. They served will- 
ingly - indeed, actively - on the CMA, ACM 
and CRB, among others. 

By and large, the execs and programmers at 
the top of most of today's companies have pop 
backgrounds. Very few Country programmers 
have been elevated to regional VPs of program- 
ming at their respective companies. 

I once had a big-city market manager oversee- 
ing a seven-station cluster tel me the company 
wanted him to run the Pop and Urban stations 
but give the Country station to someone else. He 
said he declined because he felt the Country sta- 
ton wouldn't get the attention it deserved and 
needed from someone not as close to the station 
and format as he was. 

The radio business is very different today from 
what it was in the pre-Telecom Act era. Almost 
all broadcast companies are public entities these 
days, which means delivering value to share- 
holders is Job One. That means driving revenue 
at each individual station has become para- 
mount. 

It aLso means the Country radio business is 

more "business" now than it's ever been. An 
RVPP once told me that the days when a deci- 
sion was made with the Country format in mind 

Continued on Page 45 
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eLLepeck 
d;N ,4 9vid i1law 

R &R: ® +254 points 
BB: 30* +1.1 million impressions 
MOST AIRPLAY ADDS THIS WEEK! 

RATE THE MUSIC 
Overall #17 

Females 25 -54 #12 Females 25 -34 #14 

Males 25 -34 #17 

New: 
K000 WKKT WNKT 
WCKT WYNK WSM 

-Stores This Week! WPAP KGNC WKOA 

LOVE 
me just h 

a YOU 
Saying goodbye has neuer felt so good 

Yom follow up to lark s ttl hmakihiowgli 

'i'iherever You Are" 

ADDS NOW 
BB: 52*. 47' HOT SHOT DEBUT 

R8.ß Most Added past 2 weeks! 
r 

KHAY 
KUPL 
LIA 

Lai l\ Belierers I he WuÌI Dallas 

KILT KYGO KRST KSOP KUSS 

KSKS WGKX KR! WBEE WBCT 

KIXZ K1UG KFTX WNCY KXKS 

KLLL KYKR KHKX WHWK WPUR 

KSNI WIBL WRSF KKK WOVK 

WFBE KUBL 

KSON KMLE 

KAGG KILO 

WRWD WTCR 

KAFF 

Ingram 
Loves YOU 

June 1006: ON TOUR WITH SHERYL CROW 

Summer/F(1112006 ON TOUR WITH BROOKS & DUNN 

NEW SINGLE "TIM MCGRAW" ON YOUR DESK NOW! 
GOING FOR ADDS JUNE 19TH! 

"She has that certain `it.' I'm not even sure what `It' Is, but she has It!" - Doug Montgomery, PD/WBCT -Grand Rapids t Q 11 O 
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CHUCK ALY 
calyOradloandrecorda. coni 

The Ripple Effect 
Radio consolidation impacts Country 

RR NASHVILLE 

ike a boulder in a baby pool, the 1996 Telecom Act made a 

few waves, and the ripples were felt well beyond the broad- 
casting business. In Nashville, labels, publishers, songwriters 
and every other business dependent on Country radio's ability 
to expose music felt the effects. 

Radio consolidation coincided with the 
end of country music's early '90s boom, lead- 
ing to a number of unanswerable questions 
about causation. And while a thorough re- 

aunt of the act's impact on Nashville prob- 
ably merits a book or three, I recently asked 
a number of Music Row execs for their per- 
spectives - what they knew, and when they 
knew it. 

Las's Make A Deal 

903 Music VP /Promotion Sr Artist Develop. 
ment Bill Mayne, who was at Warner Bras. at 

that time, remember.. a year -end report he wrote 
in 1995 warning of the potential impact the Tele- 

com Act could have on the record business. 
"1 didn't have a due that it would turn into 

what it did," Mayne says. "Not in my wildest 
dreams or nightmares did I think it would 
evolve these industries the way it has. 

"Certainly, there were people in radio who 
were really aware of what could happen. I 

don't think many PDs knew, though some of 
the more astute ones did. It was the owners 
and brokers who were really focusing on how 
it would open the door for 'Let's make a 

deal.'" 
Former Arista VP /Promotion Bobby Kraig, 

who, like Mayne, came to the record business 
from radio, was aware of the bill but didn't 
anticipate the magnitude of its effect. "When 
the chains started gobbling one another up 
to the point that ownership was changing 
faster than the personnel, that was new," he 

says. "Then it became clear there was a long 
way to go before we would start to see it slow 
down." 

One of the top concerns for Kraig, Mayne and 
Nashville's labels was a more centralized deci- 

r 

sionynaking pnuess. "On n a practical level, that 

meant tighter playlists and corporate control," 
Mayne says. "Even if it wasn't mandated, pro- 
grammers had a sense of a larger entity looking 
over their shoulders." 

Centralized music decisions and fewer oppor- 
tunities for new air talent were Kraig 's biggest 
worries. "We have seen both," he says. "And 
both, in my opinion, have had a negative impact 
to some degree. Chains may claim to have little 
if any decisio remaking role in local markets, but 
when talking to the local programmers, it's quite 
a different stony." 

Wishes Come True 

For publishers, who derive most of their in- 

come from performance royalties, the Telecom 

Act upheaval was a big change. In general, any- 

thing that results in fewer tastemakers concern: 
me," says Sony /ATV Musk Publishing Presi- 

dent /CEO Troy Tomlinson. "And that goes for 
label consolidation n too. 

"We work with writers and writer- artists who 
contribute a wide variety of styles even within 
country music, and fewer decisionmakers mearts 

having fewer opportunities for somebody to get 

it." 
Slower charts, which may or may not be di- 

rectly tied to radio consolidation, have had a 

documented impact on publishing revenue, ac- 

cording to Tomlinson. There are simply fewer 
opportunities for hit singles. 

"On the other side, we have seen continued 
growth in spins for those that do hit," he says. 

"Actual revenues for a hit single are more sub- 

stantial than they've ever been. !don't know that 
it's a wash. I'd still rather have more opportuni- 
ties, but it's helped. It's softened the blow a bit." 

ASCAP Sr. VP/ Director of licensing Vincent 

WINNING IS THE BEST THERAPY cony BMG staff and artists celebrate their big night at 

the ACMs at a post -show party. Seen here fl-r) are Sony BMG Executive VP Butch Waugh. Top Vocal 

Duo winner Ronnie Dunn. show host Reba McEntire. Entertainer of the Year Kenny Chesney. Robin 

and Dr Phil McGraw. Top New Female Vocalist Carrie Underwood. Top Female Vocalist Sara Evans, 

Top Vocal Duo winner Khx Brooks and Sony BMG Chairman Joe Galante. 
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NEW ARTIST FACT FILE 
Label: RCA 

Single: "Yee Haw" 
Album: Startin' With Me 
Producer Jimmy Ritchey 
Release date: TBA 

Hometown: Vero Beach. FL 

Favorite sports teem: Tampa Bay Buccaneers 
Favorite movie: The Big Lebowski 
Ultimate meal: "I'm up for anything. Probably something my 

mom makes." 
His friends say. "I'm pretty laid back. Funny. I like to have fun 

and have a good time. and I like for everybody I'm with to 
have one too." 

Birthday: Aug. 28 
Influences: -Merle Haggard. Vern Gosdin. Keith Whitley. Alabama - I could go on 

forever - Waylon Jennings." 
Three-minute Nfe story. "I was born in Winter Haven, FL My twin brother and I really 

dedicated ourselves to sports around 7 or 8. He got into tennis, and I started playing golf. 

Jared got a full scholarship to Florida State. and I decided to walk on for the golf team there 

but ended up having a really bad shoulder injury that put me out for a year and a hatf. 

"I was 19 and had never really sang or played guitar, but a neighbor had an acoustic that I 

picked up and started playing I walked into a local bar and asked if I could play. I was doing 
George Jones. Merle Haggard. Top 40 stuff - trying to appeal to everybody. I spent the next 

3 1/2 years playing bars in Tallahassee. FL while going to school. With nine hours left to 

finish my degree, I called my parents and told them I was moving to Nashville. 

"Two days later I drove up, not knowing anybody. I went to open a bank account and 
gave the girl at the counter a CD. The next day I got a call from Warner Chappell. and 
even though I never signed a deal with them. I got my name around town. Once I felt 
like I had a full album of songs. t went to the labels and got offers from Sony Curb and 
RCA. I signed last August." 

Best thing about his career so far. "The opportunity to get out and share music I've 

written. Getting stories back from people about how a song affected them. I'll be at a 

radio station playing a song and explaining why I wrote it. and 10 minutes later 
someone will call in saying how much it relates to their own life. Everybody who plays 
music wants the chance to connect with people like that." 

Hardest thing: "Everyone said the radio tour would be really hard. but it wasn't. I got 

to meet so many new people and got to see so many places I'd never seen." 
Album he's embarrassed to own: "Probably some '80s hair bands. Winger! I've got a 

couple of Michael Jackson albums. But I appreciate all kinds of music. All my friends 
have genres they can't stand. but they're completely cheating themselves out of great 
ideas and music. You may have to dig a little while. but you can always find something 
to like." 

Album he wore out "Vern Gosdin's Chiseled in Stone." - J 

Jake Owen 

Candilora points out that the Telecom Act 
wrought changes in other media as well "We saw 

telephone companies get involved in cable, and 

we're starting to see the technology bkssorn with, 
for instance, primetime shows that can be down- 
loaded on cdl phones or streamed," he says. 

"It's changing the way we access media. That 

time- and place -shifting creates a lot of challen- 
ges, especially for the folks at Nielsen." 

And while publishers and writers can be 

hopeful about the new revenue streams begin- 

ning to trickle in, radio airplay is still the gold- 
en goose. Big changes in Boise, ID mean big 
changes in Nashville. 

"I was a very deregulation-minded guy in the 

'Wks," Tomlinson says. "Not that I've c hanged my 
views completely on government regulation, but 
you do have to be careful what you wish for." 

Deck a Corer 

"Change is hard for everyone," Mayne says. 

"But it causes people to think in new and differ- 
ent ways. Consolidation has forced us to be more 

creative" 
One of the benefits he anticipated was the cre- 

ation of stronger radio groups with the ability 
to bring larger -scale initiatives to market. 'That 
has come to pass," he says. "Clear Channel has 

it with its Internet initiatives; CBS has the same 

thing with its Blue Room programs. 
"The biggest downside is the personal toll on 

a lot of people. There are fewer jobs - not only 
jobs today, but opportunities for people to de- 

'clop. The other thing, and this has less to do 
with consolidation and more to do with public- 
ly held companies, is the way the pressure of 
Wall Street has a tendency to suppress one's bold 
instincts." 

Kraig definitely felt that shift. "Most people 
won't speak up, and who can blame them ?" he 

asks. "It's more by-th- number than ever. The ra- 

dio business used to be a creative business, but the 

creativity appears to have been slowly squeezed 

out and replaced with mandatory calkut. 
"The part that bothers me most is that I 

haven't talked to a radio person in a long time 
who seemed to be having fun doing their job. 

Perhaps they're still out there and I've just been 

talking to the 'sissy ones. It used to be a fun busi- 
ness. Thee are some exceptions to the above, but 
I haven't seen many." 

As for the benefits of consolidation, Kraig ad- 

mits he's at a bit of a loss: "Well, if you were 

smart enough to get in early, buy a hunch of 
shock and sell it, you're probably not reading this 

right now. Other than that ?" 

Mayne, however, points to consolidation in all 

sectors of the economy, and says record-compa- 

ny consolidation has had its benefits. "Had it not 

been for consolidation, I would not have been 

able to pursue what I'm doing now," he says. 

"If you'd told me five or 10 years ago that I'd 
be working for an independent label, I wouldn't 
have believed it. But consolidation has created 

an environment in which that business model 

can flourish." 
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June 9, 2006 
MST - _ -.- 

2 LEANN RIMES Something's Gotta Give (Asylum/Curb) 

3 Q KENNY CHESNEY Summertme (BNAI 

4 © PHIL VASSAR Last Day 01 My life (Arista) 

1 4 DIERKS BENTLEY Settle For A Slowdown (C prtoa 

6 © TIM MCGRAW When The Stan Go Blue (Cad) 

8 Q BRAD PAISLEY The World /Arista 

7 JOE NICHOLS Site Mattes (Someday) So * 
9 0 CARRIE UNDERWOOD Don't Forget To Remember Me 44ià 

10 O KEITH ANDERSON Every Tine I Hew Your Name (h i za 

12 Q TONY KERN A Little Tao Late (Show Dog AkmMaINeRAeivnai 

14 ROONEY ATKINS H You're Gang Through Hd... (CmAA 

13 ® CRAIG MONEAN I Got You 18881 

15 ® RASCAL MITTS Ms And My Gang Vitae Street) 

16 m GARY ALLAN We Ain't Always Bautild MCA./ 

11 15 GEORGE STRAIT Seashores Of 01d Malice Well 
17 ® LITTLE MG TOWN Borg It On Hone fifty! 
18 KENNY ROGERS I Cant Unitive You Cepir 1 

19 ERIC CHURCH How 'Bout You [Capita/ 

20 Q SUGARLAND Down In Mississippi (Up To No Good) (Abresry) 

21 JAKE OWEN Yee Haw /RCA/4L67 

23 ® WRECKERS leave The Pisces /Mnmvick/WarnwBros.) 

22 ® BILLY CURRINGTON Why, Why, Why (Mercury) 

24 JOSH GRACIN Favonte State Of Mind (lyric Street) 

25 ® STEVE HOLY Braid New Girlfriend (Crab/ 

28 ® JOSH TURNER Would You Go With Me (MCA) 

30 PAT GREEN Feels Just Like It Should (BNA) 

27 DANIELLE PECK Finder' A Good Man (Big Machine) 

26 TRENT WILLMON On Again Tonight (Columbia) 

29 0 MEGAN MULLINS Ain't What It Used To Be (BBRI 

33 0 TRACE ADKINS Swing (Capitol) 

32 ® MIRANDA LAMBERT New Stnngs (Columba) 

31 ® GARTH BROOKS That Girl Is A Cowboy (Pearl/Lyric Street) 

34 ® BLAINE LARSEN I Don't Know What She Sad (Giantskryer /BNAI 

Irma* or 0 BROOKS & DUNN Building Bridges (Arista) 

38 BIG & RICH 8th Of November (Warner Bros.) 

35 40 SARA EVANS Coalmine (RCA) 

37 ® DIAMOND RIO God Only Cnes (Arista) 

36 ED H. WILLIAMS. JR. WIG. WILSON... That's How They 

40 ED EMERSON DRIVE A Good Man (Midas) 

44 (D SHEDAISY In Terms Of love (Lyric Street) 

41 l9 LOST TRAILERS Call Me Crazy (BNA) 

43 19 GARY NICHOLS Unbroken Ground /Mercury/ 

42 ® RIO GRAND Kill Me Now (Curb/Asykim) 

46 19 ROCKIE LYNNE Do We Stoll (Universal South) 

48 0 DARRYL WORLEY Nothin' But A Love Thang (903/ 

47 19 CAROLINA RAIN Get Duna My Way (Equity) 

49 47 RAY SCOTT Gone Either Way (Warner Bros.) 

45 48 CROSS CANADIAN RAGWEED This Time Around (Universal South) 

beei.r> J JEFF BATES One Second Chance (RCA) 

50 MARK WILLS Hank (Equity) 

TOTAL 

KNITS 

12950 

12918 

12278 

12138 

11787 

10391 

ISM 
N13 

N 34 

NM 
7894 

7718 

7751 

7448 

19N 

1918 

5134 

5428 

5148 

5132 

5050 

4863 

4252 

4207 

3460 

3390 

3233 

3053 

2476 

2460 

2400 

2353 

2203 

1982 

1944 

1654 

1651 

(Cud/Asyknm)1568 

1059 

852 

826 

763 

732 

695 

609 

551 

524 

520 

503 

501 

OMIS 
TOTAL 

PLAYS PLirs 
10U111 .1.4rBEER 

LIE ON ADO4S 

838 4533 +252 377855 30743 23 12310 

1023 4420 +385 381383 30855 10 12310 

452 4219 +142 359907 16916 18 121/0 

-805 4245 -309 354757 -25785 21 12310 

475 4134 +154 337750 21312 14 12310 

778 3539 +231 313600 27105 12 12310 

201 3582 +77 277007 8781 20 12110 

581 3215 +111 293952 11348 13 123111 

418 3118 +148 211821 11945 22 123A 

113 2934 +251 25.911 34472 8 12318 

519 2752 +138 215871 23311 21 12813 

259 2191 +57 219595 9513 25 11811 

431 2999 +157 212192 14824 8 12312 

537 2841 +167 207119 29713 29 12818 

.1319 2493 -481 113473 -41N1 17 12019 

355 2352 +131 174715 11976 It 12818 

419 1972 +19 151316 13195 22 11111 

354 IBIS +113 141193 13479 18 11011 

447 1800 +171 129070 9415 13 11412 

448 1124 +174 122919 1971 14 11512 

854 1877 +230 127947 20772 9 11413 

410 1780 +138 121841 18197 14 11411 

121 1520 +41 101838 5550 13 11113 

847 1459 +279 107409 21995 17 9715 

558 1200 +143 87135 16120 6 10817 

962 984 +277 93130 27274 4 88111 

254 1099 +91 76614 7224 11 9213 

10 1115 +32 78628 1914 16 9113 

47 888 +3 53458 1626 13 9113 

190 855 +87 65176 1865 6 6919 

62 844 +53 56897 1983 7 8010 

7 893 13 57858 4830 9 8610 

162 831 +36 47557 1511 14 7712 

1029 693 +350 57168 30898 2 86123 

789 548 +235 64910 20828 2 69127 

82 610 +12 41495 5299 6 6914 

332 648 +103 37598 8553 8 6911 

21 623 +12 34966 .417 14 6611 

144 427 +46 23992 2142 7 4313 

189 306 «65 16056 2279 3 59113 

94 284 +31 16318 3162 5 4214 

96 293 +35 11700 2432 4 5114 

54 307 14 14716 1484 6 4213 

125 269 -49 12339 2531 4 4013 

76 243 .36 11076 -64 3 2712 

0 218 +6 12202 1268 3 3212 

3 220 2 7986 554 7 3410 

110 159 13 12760 4251 7 1710 

93 171 +28 6181 880 1 2913 

3 177 +5 11792 707 5 2810 

123 Country reporters. Monitored airplay data supplied by Medrabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 
of 5/28-6/3 Bullets appear on songs gaining points and/or plays or remaining flat from previous week If two songs are tied in total points, the song with the larger increase 
in points is placed first. Songs below No 1 and down in points and plays tor three consecutive weeks are moved to recurrent Most Added is the total number of new adds 
officially reported to R&R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Points lists the 
songs with the greatest week -to -week increases in total points.Station Weight = AOH Persons + (Market rank X 10) divided by the highest AOH Persons of all Country 
reporters As of tall 2005. WUSN/Chicago has the highest AOH. which is 42.500. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). 
Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc in 2006. Arbitran Inc. ). c© 2006 
Radio & Records. 

POWERED al 
MEDIUM 

MOST ADDED 
ARTIST ME UMW ADOS 

nil O M01 Mttettttl>te ATRraael 27 

ENO i NMM Mil Mips Mail 23 

IOAIIII Abet My Day To Con A:uUr 18 

FAN EL Starke 8 SlataltwaYte New bed 18 

TTMAT1NrMIMM Dae With r Tle Fn ltpttSleert/ 17 

MATT ARMS Bel As I Nye To IGaiesalSLaaV 18 

sIEDA1Y in Tame Of Law Opt Street) 13 

PAT NM Fab Ast Lie It Slued NM) 11 

JACK IMAM Law You IaAAtmkiaf 11 

TRACE ABKBTS Swig add/ ! 
STEVE AZAR You Don't Knew A RN BMW ! 

1r Mary ed ttnabdi r mid le eland Mien eet deed 
wpm dr p Ad -_-e Om lams Wet not mm pole p week 

wadi e Is Mid n/wiyeraedfwrdsy. 
Aar lime d eke yrerwwesnend mood MnypU rd 

MOST 
INCREASED POINTS 

TOTAL 

POINT 
ARTIST TITLE LABELS, INCREASE 

!ROOKS & DUNN Buiárq Bridges /Aorta +1129 

KENNY CHESNEY Sumrrtine (BNAI +1123 

PAT GREEN Fear Just Liu K Should MA) +982 

TOBY KEITH A Little Too Late Mow Deg NidahAlaw sad +193 

STEVE HOLY Brad New Girlfriend Orb) +847 

LEANN NINES Something's Gotta Give (AsehrieCr*) +838 

61G 8 INCH 8th Of Novefibw /Wier Bros.) +789 

BRAD PAISLEY The World /Amts +771 

WRECKERS Leave The Pieces (MavencloWa war s.) +654 

CAME UNDERWOOD Don't Forget To Renrrttbar Me /Aortal +511 

INCREASED PLAYS TOTAL 

KAY 
/CREASE 

+385 

+350 

+279 

+277 

+258 

. 252 

-235 

-231 

.230 

-198 

ARTIST TITLE tASEL151 

KENNY CHESNEY Stnmertire (BNAI 

BROOKS & DUNN 6ttidng Bridges /Amts 
STEVE HOLY Brand New Gi ffrierid (Curb) 

PAT GREEN Feels Just Like It Should /BNAI 

TOBY KEITH A little Too Late /Show Dog NashsrivtlrwEVSaO 

LEANN RIMES Something's Gotta Give (Asykur.Curbl 

BIG & RICH 8th Of November (Warner Bros.) 

BRAD PAISLEY The World (Arista) 

WRECKERS Leave The Pieces (Mavenck/WarnerBros.) 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arrstal 

BREAKERS 

BROOKS & DUNN 

Building Bridges (Arista) 
23 Adds Moves 3934 

Soils ranked by total plats 

Station playlists for all R&R reporters are available 
on the web at mirj14ioandtecordLcom. 

i REGISTER NOW! 
' ,7CONVENTION06 www.radioandrecords.com 

SEPTEMBER 2042, 2006 PIE NAB 

Hilton Anatole Hotel Dallas, Texas R&R CONVENTION CO- LOCATED WITH 
wy 

ay 
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Jun. 9, 2006 
wEE« w:-s ARTIST TITLE LABELIS, 

2 0 LEANN RIMES Son thing's Gotta Give /AsytALlecabd 

3 0 PHIL VASSAR Last Day Of My Life (Arista) 

5 Q KENNY CHESNEY Summertime (RNA) 

4 0 TIM MCGRAW When The Stars Go Blue /Cab/ 

1 5 DIERKS BENTLEY Settle For A Slowdown /Captdl 

7 0 BRAD PAISLEY The World (Arista) 

6 7 JOE NICHOLS Size Matten (Someday) (UmivrsalSorthl 

10 o CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 

8 0 KEITH ANDERSON Every Time I Hear Your Name / Arsta) 

11 0 CRAIG MORGAN I Got You (88R) 

14 a TOBY KEITH A Little Too Late (Show Dog NastviarUrrversadl 

13 ® RASCAL FLATTS Me And My Gang (Lyric Sheet) 

12 ® GARY ALLAN Life Ain't Always Beautiful /MCA/ 

16 Q RODNEY ATKINS If You're Gong Through HMI... (Curb) 

17 ® LITTLE BIG TOWN Bring It On Home /frlaa y) 
20 0 SUGARLAND Down In Mississippi (Up To No Good) (Mercury) 

18 D ERIC CHURCH How 'Bout You (Capitol) 

19 Q BILLY CURRINGTON Why, Why, Why (Mercury) 

21 0 KENNY ROGERS I Can't Urlove You (WOW 

22 0 WRECKERS Leave The Pieces fMawick/Wrner Bros.) 

23 ® JOSH TURNER Would You Go With Me (MCA) 

25 ® JAKE OWEN Yee Haw /RCA/RLGI 

24 ® JOSH GRACIN Favorite State Of Mid l[ydrStreet/ 

26 ® GARTH BROOKS That Girl Is A Cowboy (Hwi2yricStreet) 

29 ® STEVE HOLY &and New Girlfriend (Curb) 

27 0 DANIELLE PECK Findin' A Good Man (Big Machin) 

28 ® TRACE ADKINS Swum (Capitol) 

33 BROOKS & DUNN Building Bridges (Arista) 

30 4) TRENT WILLMON On Again Tonight (Columbia/ 

34 a PAT GREEN Feels Just Like It Should MA) 

31 ® SARA EVANS Coalmine /RCAl 

32 a MIRANDA LAMBERT New Strings (Columbia) 

35 33 MEGAN MULLINS Ain't What It Used To Be IBM 
37 (11 DIAMOND RIO God Only Cries (Arista) 

38 a DARRYL WORLEY Nothn' But A Love Thang 1503) 

39 o BLAINE LARSEN I Don't Know What She Said (Gi nts/am/8NA) 

36 37 H. WILLIAMS, JR. WIG. WILSON... That's How They 

[n:e (D BIG & RICH 8th Of November (Warner Bros.) 

40 0 SHEDAISY In Terms Of Love (lyric Street) 

41 a) ROCKIE LYNNE Do We St/ (Universal South) 

44 . SAMMY KERSHAW Tennessee Gr1 (Category 5) 

45 0 EMERSON DRIVE A Good Man /Midas/ 

¡Debut> GRETCHEN WILSON California Girls (Columbia) 

42. 44 VAN ZANT Thongs I Miss The Most (Colloidal 

46 GARY NICHOLS Unbroken Ground (Mercury) 

47 0 RIO GRAND Kill Me Now (Curb/Asylum) 

43 47 RAY SCOTT Gone Either Way (Warner Bros.) 

49 0 CHRIS CAGLE Anywhere But Here (Capitol) 

48 0 JEFF BATES One Second Chance (RCA) 

0 BRIAN MCCOMAS Good Good love' (Ketap lt) 

Torr mn 
4579 

4559 

4458 

4370 

4072 

4021 

3996 

3662 

3551 

3287 

3150 

3119 

3085 

2989 

2792 

2345 

2294 

2256 

2075 

2070 

1743 

1648 

1613 

1427 

1359 

1334 

1318 

1286 

1147 

1080 

1002 

985 

610 

574 

515 

488 

(Curb/Asylum) 460 

459 

449 

375 

337 

323 

299 

298 

281 

264 

235 

224 

221 

206 

rvirrm iúYKt rúrS roÌ iw MIS 

125 3811 +109 13703 1289 23 9410 

138 3599 +108 13007 763 19 9810 

214 3504 +150 12175 993 11 9810 

38 3459 +46 12324 721 14 9710 

.535 3191 448 14934 981 21 8710 

215 3208 +173 11107 1137 12 9710 

29 3169 6 11487 148 20 9710 

285 2923 +213 10334 1343 11 9810 

46 2798 +49 9248 248 22 9510 

1 2540 22 9576 1035 26 9310 

253 2443 + 176 8905 1447 8 9810 

131 2434 +78 7733 870 8 9610 

57 2449 +50 7680 521 21 9612 

194 2318 +132 7744 1231 21 9510 

82 2220 +73 8872 401 19 9411 

212 1883 +159 5849 318 13 9312 

79 1847 +67 5922 364 15 8512 

86 1789 +58 5090 291 15 9410 

61 1683 +89 5174 159 23 8111 

227 1665 +189 4054 595 10 9312 

134 1333 +92 3549 471 7 8812 

182 1277 +133 4193 1122 14 7413 

54 1277 +52 3391 151 15 8014 

13 1203 -1 2436 312 9 7211 

232 1124 +168 2659 452 7 7417 

125 1034 +77 2277 311 14 7011 

148 1096 +121 2855 202 6 6913 

338 1008 +243 2285 711 3 76120 

58 923 +48 2336 155 16 6512 

193 892 + 164 1808 544 3 7416 

19 792 +23 1928 18 9 6011 

34 803 +30 1578 208 8 6443 

13 476 1 900 2 11 4111 

88 408 +53 1231 31 8 3515 

36 399 +31 1119 176 4 3912 

1 397 +6 1139 59 15 3410 

-78 347 -50 1012 24 15 2910 

281 370 +215 722 352 1 44121 

11 384 +11 827 96 4 4313 

43 313 +28 902 98 5 3211 

28 263 +21 828 119 4 3114 

42 235 +32 541 49 6 2211 

217 230 +171 908 677 1 27119 

28 237 -28 322 216 7 2410 

25 228 «22 688 69 3 2813 

19 220 +18 430 109 4 2310 

80 197 68 286 96 7 1910 

15 185 +13 316 10 5 2011 

9 164 +9 496 28 2 1711 

38 183 +35 161 51 1 1913 

98 Country reporters Songs ranked by total plays for the airplay week of Sunday 5/28 - Saturday 6/3 
© 2006 Radio & Records 

MOST ADDED 
ARTIST TiTa. LANZRI Aooa 

MI a NM 8th Of Nasals Warnrar Bras) 21 

MINN & NM Wig helps GUM) 20 

111E1rINg BISON CAN* äk ICalalitd 19 

FAMINE &M ne & Sometime (Werner Bros.) 16 

BOMSHEL An't My Day To We (Curb) 9 

STEVE HOLY &and New Girlfriend (Curb) 7 

JACK INGRAM love Ya /Bg Machine) 1 

HEARTLAND I loved Her First Mohan Crack/ 7 

PAT GREER Feels Just Like It Should MA) 6 

DIAMONO MO God Only Cries (Anita) 5 

STEVE AZAR You Don't Know A Ting (Andes) 5 

MOST 
INCREASED POINTS 

TOTAL 

ARM TITLE LANEL(SI 
'Orlin 

arc.aAaa 

ISM a MIMI 8ulárrg Bridges (Arista) +331 

CAM Ni ON on Forget To Remote Me Anna) +265 

BNi a N8181A 01 Newl.ber Marne BrasJ +211 

TOBY KEITH A Lift Too Late (Show Dag Nask iathowsall +253 

STEVE HOLY &and New Grenend iCurbl +232 

WRECKERS Leave The Pieces /Mavanck/WawrBras.) +227 

GRETCHEN WILSON Cakforraa Gris (Colaratri l +217 

BRAD PAISLEY The World (Arista) +215 

KENNY CHESNEY Summertime MA) +214 

SUGARLAND Down In Mississippi (tip To No Good, (Mercury) +212 

MOST 
INCREASED PLAYS 

TOTAL 

PLAY 
ARTIST TITLE taaatsI PPCeEASE 

IMUS BONN Bail Budges (Arista) +243 

' 11N a cu 8th Of Noweber (Werner Bros.1 +215 

CAS NIERW000 Don't Forget To Rernereer Me (Anita) +213 

WRECKERS have The Pleas (Mawtck/Warnr Bros.) «189 

TOBY KEITH A Little Tee Late Stow Dag A4sAvAWLh wsall +176 

BRAD PAISLEY The World IAnsta) +173 

GRETCHEN WILSON California Gels /Calunbral +171 

STEVE HOLY &and New Grenerrd (Cwts) +166 

PAT GREEN Feels Just lice It Should /BNA) +114 

SUGAILLAM Down In Mississippi (Up To No Good) (Mercury) +159 

O UR 
T-SHIRT 
D EALS 
ROCK! 

300 
T-Shirtr 

$2 95 

1000 
-T-Shittc 

$25 

500 
T-Shtrta 

$275 

1500 
T-Shirts 
s2 35 

White T- shirts 
Heavy 90096 Cotton 

Printed up to 4 Colors on 1 Side 
No Setup Charges! 

No Art Charges! 

1801.$ 
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Arsitiat lof 
Country 
Solutions 

We'll arm you with everything you 

need for your Country station: 

Custom Country solutions 

Country satellite, CD, and hard 

drive formats 

Chartbreakers Weekly Hits CDs 

Country Prep 

Country Imaging 

i 

EXCLUSIVE NATIONAL 
Callout American song selection is based on the top 35 t 

MUSIC RESEARCH ESTIMATES Aims 9, 2O0S 
itles from the RSA Country chart for the airplay week of May 28 -June 3. 

ARTIST 1.11e atwi 
TOTAL STRONGLY 

POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE 

JASON ALDEAN Why IBM 31.5% 71.5% 4.09 14.5% 97.3% 5.8% 0.5% 

PHIL VASSAR Last Day Of My life (Arista) 29.3% 73.8% 4.03 20.0% 97.0% 13% 0.0% 

DIERKS BENTLEY Settle For A Slowdown /Ceprtd/ 31.3% 13.0% 4.01 192% 98.6% 3.0% 1.8% 

JOE NICHOLS Size Matters (Someday) (Universal South) 31.5% 71.5% 4.05 18.3% 94.0% 18% 0.5% 

TIM MCGRAW When The Stars Go Blue (Curb/ 25.3% 69.0% 3.91 19.8% 95.5% 5.8% 1.0% 

LEANN RIMES Something's Gotta Give (Asylum/Curb) 25.5% 66.8% 3.84 21.3% 98.5% 6.3% 2.3% 

GARY ALLAN Life Ain't Always Beautiful (MCA/ 30.5% 81.8% 3.90 21.3% 88.8% 7.5% 1.3% 

KEITH ANDERSON Every Time I Hear Your Name (Arista) 17.8% 64.5% 3.79 22.0% 93.3% 5.3% 1.5% 

BRAD PAISLEY The World Arista) 24.0% 82.5% 3.88 21.3% 90.0% 5.3% 1.0% 

CARRIE UNDERWOOD Don't Forget To Remember Me (Arista) 26.5% 62.0% 3.87 20.3% 90.8% 7.0% 1.5% 

KENNY CHESNEY Summertime (BNA) 22.8% 61.3% 3.83 24.0% 91.8% 5.3% 1.3% 

CRAIG MORGAN I Got You (MR) 17.3% 61.3% 3.79 23.0% 90.3% 5.0% 1.0% 

TOBY KEITH A Little Too Late (Show Dog Nashr,Ae/Umversa/1 19.5% 81.0% 3.79 18.8% 88.3% 6.0% 2.5% 

BILLY CURRINGTON Why, Why, Why (Mercury) 14.5% 58.8% 3.71 24.5% 88.5% 8.5% 0.8% 

ERIC CHURCH How 'Bout You (Cgdt& 19.0% 55.3% 3.77 22.5% 85.3% 6.8% 0.8% 

RODNEY ATKINS If You're Going Through Hell... (Curb) 19.0% 54.3% 3.70 25.8% 88.8% 6.8% 2.0% 

GEORGE STRAIT Seashores Of Old Mexico (MCA) 23.0% 54.0% 3.88 23.0% 90.0% 8.8% 4.3% 

KENNY ROGERS I Can't Unlove You (Capitol) 14.3% 51.8% 3.61 26.5% 88.8% 8.8% 1.8% 

TRENT WILLMON On Again Tonight (Columbia/ 15.3% 49.5% 3.62 21.8% 82.3% 8.5% 2.5% 

BLAINE LARSEN I Don't Know What She Said (Giantslayer /BNA) 15.3% 49.0% 3.83 24.5% 82.5% 6.0% 3.0% 

JOSH TURNER Would You Go With Me (MCA) 12.8% 49.0% 3.68 21.5% 78.5% 6.0% 2.0% 

LITTLE BIG TOWN Bring It On Home (Equity) 11.8% 47.8% 3.51 26.5% 86.5% 9.5% 2.8% 

SUGARLAND Down In Mississippi (Up To No Goodl (Mercury) 14.8% 45.8% 3.52 26.8% 85.0% 8.8% 3.8% 

MIRANDA LAMBERT New Strings (Columbia) 14.5% 43.5% 3.59 24.3% 77.3% 6.8% 2.8% 

JOSH GRACIN Favorite State Of Mind (Lyric Street) 7.8% 43.0% 3.47 30.0% 83.3% 8.8% 1.5% 

GARTH BROOKS That Girl Is A Cowboy (Pearl /Lyric Street) 9.3% 42.3% 3.47 21.0% 75.5% 8.5% 3.8% 

WRECKERS Leave The Pieces (Marenck/Warner Bros.) 8.5% 41.8% 3.49 26.8% 19.0% 9.3% 1.3% 

STEVE HOLY Brand New Girlfriend (Curb) 15.8% 41.5% 3.47 18.8% 74.8% 6.8% 7.8% 

TRACE ADKINS Swing (Capitol) 18.3% 40.0% 3.46 17.5% 74.3% 9.8% 7.0% 

DANIELLE PECK Flndln' A Good Man (Bg Machine) 10.8% 39.5% 3.50 24.0% 73.5% 6.8% 3.3% 

JAKE OWEN Yee Haw (RCA/RIG) 11.0% 38.5% 3.42 20.8% 73.0% 9.0% 4.8% 

RASCAL FLATTS Me And My Gang (Lyric Street) 11.5% 37.5% 3.46 22.0% 71.8% 8.3% 4.0% 

SARA EVANS Coakrirle (RCA) 13.8% 37.3% 3.47 22.5% 72.5% 8.5% 4.3% 

MEGAN MULLINS Ain't What It Used To Be (BBR) 8.0% 31.8% 3.42 25.8% 67.5% 8.5% 1.5% ' 

PAT GREEN Feels Just Like It Should (BNA) 5.5% 29.0% 3.40 19.5% 58.0% 7.8% 1.8% 

CALLOUT AMER /CAR 

HOT SCORES 

This Week At 
Callout America 

By John Hart 

asxn Aldean continues to have the 

most popular song with Country radio 

listeners, as "Why" repeats as the No. 

1 song overall and the No. I "like a lot" 

song kw the week. "Why" is the No. 2 

song with females, as well as with lis- 

teners 25-34 and 35-14. 

The No. 1 song with females over- 

all this week is Phil Va. sar's "last Day 

of My life," and the No. 1 song with 

men is Joe Nichols' "Size Matters." 

Brad I'aisley is new to the top IO, 

with "The World" rising from No. 12 

to No. 9; it's the No. 9 passion song, 

too. Females rank the song No. 10 for 

the week. 

Billy Currington is still outperform- 

ing the spin chart "Why, Why, Why" 

ranks No. 14 overall at Callout Ameri- 

ca. Men provide the song's strength, 

ranking it No. 6 for the week; men 25- 

íl have it at No. 5. Overall listeners 25- 

34 rank the song No. 12. 

Newcomer Eric Church is turning 

in some impressive numbers very ear- 

ly, as "How 'Bout You" ranks No. 15 

overall and is the No. 14 passion song. 

Men rank this song No. 14, women No. 

16 and younger listeners 25-34 No. 9. 

Blaine Larsen's "1 Don't Know 

What She Said" is No. 20 overall, up 

from No. 24. It's also the No. 19 passion 

ing . 

total sample we s 400 persons weekly. with a margin of error of plus or minus 5 °. Scoring is done each week using live interviewers conducting an interview with each respondent Scores are 5) I like it a lot in fact it's one of my favorites. 4) I like 
t 31 Its OK. lust so -so. 2) I don't like rt. and 1I I strongly dislike it The index score is an average of all t -to -5 scores The total positive score is an aggregate of the 4 and 5 scores To be included in weekly callout. songs must have entered the top 40 
positions on RiRs Country airplay chart The sample is composed of 400 25 -54- year -olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets The sample is 50's male/female and 
evenly distributed in the 25 -34. 35 -44 and 45 -54 demos The sample is balanced by region and markets within each region Bullseye Callout is conducted in these regions and markets SOUTH: Charleston. SC. Charlotte. Baton Rouge, Nashville: 
Atlanta MIDWEST: HIM. Ml. Indianapolis, Madison. Omaha. Cincinnati EAST: Harrisburg. Rochester. NY Springfield MA, Providence. Washington. DC WEST: Modesto CA San Lake City Colorado Springs. CO Portland OR Houston 2006 Radio 
& Records lf) 2006 Bullseye Marketing Research Inc 

Múic 
Programming 

MORE OPTIONS 
FOR BETTER RADIO 

JONES 

800.609.5663 
jonesradio.com 
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avis 9, 2006 

Artist Title (Label) 

Americas Bost Testing Counby Sags 12+ 
For The Week Ending Ei/V06 

TW 

EMI PAISLEY The World Weal 421 

JASON ALUM Why OM 4.13 

KERN AROéRSNN Every Tree Meer er Yes Nate l4tbtal 4.N 

PHIL VASSAR last Day DI My Lie (Amid 117 

CMS BENTLEY Sole Fer A Skwlown Copes/ 414 

C. ONDBIw000 Don't Forget To &minter Me Arista/ 4.11 

URLE BIB TOWN Grin, It On lime flirty) 461 

JOSH TUMOR Woad You Go With Me RICA/ 311 

CRAIG MOWN I Got Yoe OM 317 

JACK INGRAM Wherever You An Stack* 314 

JIE WINKS Ds Mears (Ssaodrel AAewssiSlab 312 

ROONEY ATKINS If You're Gong Through Hal... /Cork 311 

WW1 WBJ110N On Agail Taiga Came* 311 

GARY ALLAN life Ain't Always Beautiful MCA) 311 

LEAS RTES SsaatAng's Gone Give MssiteCerb 317 

HINNY CHESNEY Somme /BAN 311 

T. KBTH A Little Toe lea fSAaw ad iletbws a 316 

GEORGE STMIT Seashores Of Old Mexico MICA) 313 

WRECKERS law The Nees wi Iftr r *KJ 313 

DANIELLE PECK Fain' A hoed Man Mtir Heck. 313 

SDGAMAND Down a Missspi IUp To No Geed Mllesa.N 322 

STEVE NOtr Brand taw CiNrisd OW 311 

ERIC CHURCH Now 'Ban You (CAPrtoA 311 

IKIr CORRNGTON Why, Why, Why MAreen1 3.71 

KENNY ROGERS I Can't IMove You (Cmetr0 3.73 

JOSH GRACN Famine Star W lid ihrir Sowed 3.72 

GARTH BROOKS That Get Is A Cowboy Morn* Sower / 3.71 

TN MLNRAN What The Stn Go Blue Ca* 3.N 

RASCAL RAM Me And My Gera //plc SYroar) 3.10 

LW Famil. Burn 
Per. 

25 -54 
W 

25 -54 
M 

25 -51 

4.13 16% 13% 422 422 422 

422 N% 21% 4.15 425 414 

4.14 11% 14% 4.11 4.16 317 

4.21 11% 22% 4.11 4.13 4.15 

4.11 17% 24% 4.11 CIS 111 

414 17% 11% 416 416 4.17 

4.111 14% 11% 4.12 466 317 

55% 5% 4.11 4.16 3.14 

4.15 11% 21% 116 4.114 3.12 

415 N% 21% 4.11 4.111 311 

114 /7% 23% 111 463 367 

3.11 15% 11% 3.16 3.62 311 

3.10 61% it 311 4.18 3.111 

3.11 12% 21% 311 311 311 

361 60% 33% 112 311 363 

311 17% 25% 3.14 311 3.75 

313 16% 11% 1.13 364 311 

3.12 15% 27% 313 311 4.11 

361 17% Pi 311 316 3.71 

312 

63% 

13% 

1% 

22% 

312 

312 

311 

3.11 

3.71 

411 

3.71 51% 13% 313 3./2 3.71 

317 81% 11% 3.16 311 3.71 

3.71 117% 21% 3.71 311 3.n 

311 12% 25% 3.71 315 3.71 

316 76% 16% 3.10 3.71 1$5 

/7% 13% 3.72 310 3.71 

364 14% 31% 3.51 311 3.41 

364 N% 21% 151 3.54 312 

Fogel sample we a 326 respondents Total awtaae 4aaraMMI estunates art based on a sate o I.5. (1> die ton much 5 Me 
very much) WeikwaWMy represents Mepramhp of respondents who recognized the sang le* We masons menwroed 
respondents who sad They are tired of Mrnp The song Songs rnusl saw 40% lank/fly b appear on survey. Si, * composition I based on persona 12. Persons are sauna we The Internet Once passed. Thy can late Ow music lest based on t MnneMtwpC 
preference RanTMaarsc.com results are not meant to replace afoot research The resets an Wended to show corm of 
partcpanàon the the Internet pay RateTheMm caa remand trademark ofRaterneMusc corn TURIN maim rawrdYAe 
Neal rade slake by NSW 1118- 377.57ea.RaYnelkelteeer Apo iJIR by McMwRwmreer. Melaka, tfi.lore 
RAW RLUettr. 

What A Whirring A Dec1198.... 
Continued from Page 38 

were over. Now it's solely about what's best for 
the station. 

In today's business environment, that's as it 
should be. Still, Country as a genre suffers in that 
environment. 

NICK Out 

Consolidation spawned by the Telecom Act 
is also responsible, to some degree, for there be- 
ing no Country outlets in New York and San 
Francisco. The buying frenzy that ensued after 
the act passed drove radio-station prices sky 
high - so high that the revenues a Country sta- 
tion could deliver in New York City or San Fran - 
cisco) weren't enough to justify the format. 

Most d broadcast 

(onipalMes are pubic 
milks these days, *flick 
means deirerig value to 

lhmehoidets is Job One. 

ININIMINNIIN///l///11111111//l/! 

After all, the higher the price, the higher the 
debt, and the mom money needed to service that 
debt. And the revenue potential from a Coun- 
try station in those two cities is far less than an 
owner might reasonably expect from a host of 
other formats. 

This scenario might have cost Country a 

place in a number of other major markets 
where the format has limited appeal. A top 
company exec with a Country station in a top 
five market once told me that if revenue at the 
station could be increased significantly, his 
company would consider a format change that 
would leave the city without a Country sta- 
tion. 

More than ever, radio is about dollars and 
cents, format be damned. 

Country On fly. Upswing 

As I mentioned earlier, the pendulum does 
appear to be swinging the other way in some 
major markets. For whatever reasons, companies 
appear to be looking to challenge standalone 
Country outlets. 

In the last couple of years solo Country sta- 
tions have gotten new competition in San Diego; 
Detroit; Denver; Seattle; Las Vegas; Grand Rap- 
ids; Fresno; Raleigh; Indianapolis; Bakersfield; 
Columbia, SC; and Wilkes Barre, to name a few. 
And from where I sit, that can only be good for 
Country. 

WEEK WEEK 

COUNTRY TOP 40 

MIST TITLE LABEUSI 
TOTAL - Meese CM TOTAL 
PLAYS PLAYS MAT STATIONS 

1 1 TIM MCGRAW When TM Stars Go Btu ICarid 572 

3 INAO PAISLEY The Wald (Amu) 545 

2 3 LEAS RUES Sonrtlirq's Gene Give Glsyarral orb 524 

5 Q KENNY CHESNEY Sumnenine BRA) 411 

4 5 JASON ALUM Illy 09/0 466 

7 0. EMERSON DM A Good Man **V 451 

6 7 DIERKS BENTLEY Settle For A Shwderw Cold 442 

10 O. G. CANYON Somebody Wrote love AAiwsalSaab 413 

8 9 J. 1101011 Sue Mellen (Serne/ayl RkweslSad/ 488 

12 PHIL VASSAR Last Day DI My Lite (Say 8LA6/ 351 

11 C IMME RN00s Can't Forgo Te Remmber W Wits) 3U 
9 12 GEORGE STRAIT Seashores Of Old Mexico MACV 377 

21 T. KERN A titre Tee We 01tav yiMnhiUewa 1 333 

20 TERM CLARK Saw News Day Mlwcuy/ 333 

17 ADAM GREGORY Get It On fill Mae Car* 331 

13 164 AARON UNES Twenty Yen Late NW 321 

24 RASCAL FLATTS Ile And My Gay Lyeil' Sated 311 

18 DIXIE CHICKS Net Ready To... am MWVVMiy 313 

19 194 DERNC RDTTAN WWI ftynirStneW 341 

14 20 JACK INGRAM Norm You ke ITAy Mackod 271 

18 214 AMEN NEW Tor Fite 01m ReMllsiiara l 273 

23 22 GARY ALLAN lie Ain't Always Beautiful MICA/ 213 

28 &la GBS BANéss I woad Fr Yee A611944.110 266 

37 Oulu C. DAWN JOHNSON Cry Baby AAewsalheat Caudal 251 

25 25 CRAM{ MUM I Get Yee NS 246 

30 K. AIGI1SON Every Time I Her Yew Name M era) 242 

15 27 FAIN INLL Po Lucky Ohl (Naar& a) 232 

22 284 GM. GRAND Quit Toteií Me /Royatyl 231 

28 294 JASON KANE WW I% were wadding ledge tine 211 

29 30 SARA EVANS Coalmine Cory 81161 111 

32 31 ENC CMORCII law lea Yee Apital 171 

33 32 RASCAL RATTS Whet Hurts The Most aynir Storer) 174 

38 SUGI RAN= Dam le MássepPi_ Mlraryl 173 

35 JOSH TURNER Your Mn WA) 171 

27 354 J MATIEwS bane On MyLlit Kyr/hdtkinnal 110 

34 36 LITTLE MG TOWN Bring It On Horne fairy) 165 ® IP KENNY ROGERS I Can't Urine Yoe /Coke/ 164 

40 G. BROOKS That Gil Is A Cowboy (Piwi'lynr Street) 151 

39 394 =ARE MAJOR You'd Boar GI Joey PIUS 148 

AARON PRITCHETT He My Beer (!W) 143 

-14 11 1111 

+11 1 11N 

AI 15 17N 

+15 7 1110 

4ff 12 1111 

+11 / 11N 

II 15 1611 

+11 5 110 

-32 12 ION 

+21 7 1210 

+1 I 1M 
-31 14 1111 

+58 4 1M 
+44 5 1M 
+23 4 1111 

-18 5 IM 
+41 4 1311 

1 U 11N 

2 U 140 

-8I 1/ 1311 

42 12 1110 

-2 5 12/1 

+I 4 1511 

+11 2 1312 

-1I 4 1411 

+21 4 11111 

-113 14 1M 
-31 1 1111 

-21 1 1211 

-31 4 1110 

12 3 1211 

-1 21 1310 

+15 3 q1 

+4 21 1310 

-71 7 11N 

-5 3 1011 

+21 1 110 

+4 4 1210 

I 2 M 
+31 1 112 

21 Canadian CmNary reporters. Monitored airplay data supped by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 528.61 Bullets appear on songs gaining plays or remaining 
flat from previous week. If two songs are tied m total plays. the song with the Urger increase in plays is placed first Songs 

`below No. 15 are moved to recurrent after 20 weeks on the cart. A 2006 Radio a Records. $ indicates Cancon 

NEW & ACTIVE 

JAM N1811AM low You Big Madeivb 
Total Paint: 438, Total Stations: 19, Addy 11 

fí IETC*EN WILSON Caifomie Gins Kali ial 
Total Ponts: 413, Total Stations: 14, Adds: 8 

SAMMY KERSHAW Tennessee Gin (Category 5) 

Told Points: 399, Total Stations: 20, Adds: 2 

CHRIS CAGLE Anywhere But Hsrç (Capitol 
Tod Pains: 338, Total Stations: 19, Adds: 0 

FAITH HILL Stashing & Slatrrrtine fHranawBos./ 
Tod Point: 256, Tod Stations: 19, Addy 18 

BHW MCESIAS Geed Gad Love' (Kegs* 
Total Pods: 231, Total Staóofn:17, Adds: 1 

=ONSNEL Ain't My Day To Care (Cubi 
Total Points: 183, Total Stations: 28, Adds: 18 

ME Mai = MN 5 Maullan dknern 
Tad Peitz 173. Teta) Statiiit 14, Aar 0 

T.TOIIIi,SONOm *Nib TIN Fi1R Sad 
Total Points: 182, Total Stations: 24, Addy 17 

L STN I. Mexican By God's_ hulk -Tar) 
Tod Poids: 113, Total Stations: 10, Ally 0 

J 
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PART ONE OF A THREE-PART SERIES 

Be Remarkable! 

Ri? A C/HO T AC 

Thoughts on The Big Moo and how it applies to radio 

By Mike McVay 

friend of mine recently gave me the book The Big Moo. The i subhead emblazoned across the top of the book is "Stop 
trying to be perfect and start being remarkable." The book was 
edited by Seth Godin but written by 33 authors, including 
Godin. The unique thing about it is not only the amazing wis- 
dom one can pick up by reading it, but also the fact that 33 well - 
known authors came together and wrote short one- and two - 
page tips on how you can become a remarkable person. 

The authors include such notable 
names as Malcolm Gladwell, Tom Pe- 

ters, Randall Rothenberg, Guy Kawasa- 
ki and Mark Cuban. None of the 33 sto- 
ries is attributed to a specific author. The 
book makes you guess who wrote what, 
but by not having the authors' names 
attached to the pieces, the voice you 
hear is your own. 

The friend who gave me the book 
signed it, as I always insist 
people do when they give me 
books, and wrote, "Thanks for 
making me remarkable!" I 

was more than complimented; 
I was out-and-out flattered by 
that statement. 

However, as I read the book, 
I realized that the power to 
make ourselves remarkable 
comes from within. Every one 
of us has the ability to do the remark- 
able on a regular basis, but the average 
person strives only for "good enough." 
He doesn't go the extra step that exceeds 
the expectations of those around him. 

The application to us in radio is, if 
what comes out of the speakers is al- 
ways what the listeners expect, your ra- 
dio station is probably predictable. If 
your radio station is predictable, the 
average person doesn't need to turn it 
on and listen day in and day out. 

Being remarkable, doing what is not 
ordinary, creates that "If I don't listen, I 

will miss something" feeling. 

What Is ilsoarltaW? 

ability to sway your peers to make it 
happen. The problem is that being re- 
markable isn't up to you, it's in the ear of 
your listener. 

If the listener decides that something 
we do is worth remarking on, by defi- 
nition it is remarkable. Being remarkable 
means motivating your audience to talk 
about you. It is motivating your audi- 
ence to make noise about you. 

The book asks, "What do you 
stand for ?" It points out how 
Rockport went from making 
stodgy- looking footwear to 
making beautiful walking 
shoes. Rockport banked on the 
health phenomenon. It was 
about making a good -looking 
shoe, but it was also about 
health. Walking promotes good 
health. Exercise lengthens one's 

life. Rockport decided to stand for good 
health and helping people live longer. 

When Avon takes on breast cancer, or 
a company like Lenscrafters goes out of 
its way to help improve the sight of 
those with vision handicaps, they are 
transcending brand expectations and 
doing something that people find worth 
supporting. 

They are giving back to their commu- 
nity, and this is something that allows 
them to make a difference in the world. 
IBM is committed to education. Star - 
bucks is committed to saving the rain 
forest. Nike is committed to fighting 
cancer through its relationship with 
Lance Armstrong. 

In taking up philanthropic causes, 
these brands are sticking their necks out 
for something greater and far more pur- 
poseful than their everyday work, and 
in return they give relevance to their 
brands. Nike isn't just a shoe, it is a com- 
munity that cares about saving the lives 
of others. 

You have to stand for something or 
stand for nothing in this day and age, 
otherwise you become trivial. What is 
your relevance? What does your radio 
station stand for? What do you stand 
for? 

So- 
Mike 

Remarkable is: 

Being unafraid to stand out. 
Having a fire in your belly and an 

idea that won't quit. 
Telling the truth, always. 
A risky idea might fail. However, a 

boring idea will definitely fail. 
Failing often and trying again. 
More doing, less planning. More 

testing, less waiting. More dreaming, 
less sleeping. 

When you stand for something and 
make it happen and change the world, 
your business or your life along the way. 

In the eye of the customer. If your 
customer decides something you do is 
worth remarking on, it is, by definition, 
remarkable. 

The authors make the point that the 
only way to grow is to be remarkable. The 
only barrier to being remarkable is your 
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McVay 

Where Ideas Come From 

Recently, I wrote an article titled "Di- 
nosaurs." It was about employing fresh 
ideas to keep you and your product 
from becoming extinct. The Big Moo val- 
idated this method. In the chapter titled 

"Where Do Ideas Come From ?" it notes 
that the majority of new ideas come 
from new hires. 

These are fresh people - green re- 
cruits to your team who walk in the door 
with a different perspective and an in- 
nocence that make their ideas rele- 
vant. Why? Because they have fresh 
eyes. 

New ideas come from people on the 
periphery. Your administrative staff has 
a perspective that can be very bene- 
ficial. Why not ask them about pro- 
gramming? You always have the right to 
disregard their comments or sugges- 
tions. 

Ask the people in the traffic depart- 
ment - the ones who do the logs, not 
the highway traffic report - for their 
opinions. Want brutal honesty? Ask the 
engineering department what they think 
about your product, promotions and 
community presence. Then grab your 
head and duck. 

Front -line workers sometimes have 
the best ideas. Talk to the airstaff. Write 
down what they say, and try not to let 
your ego get in the way. Realize that it's 
about improving the station. You don't 
have to do anything they tell you, but it 
certainly helps to know what the people 
on the front line think. 

Give 'En What They Waal 

Talk to your listeners to find out what 
is happening with your station. Asking 
consumers what they like and then giv- 
ing it to them has been a strategy of re- 

tail since the days of Macy's. Sony's 
strategists and marketers, back in the 
heyday of the Walkman, always asked 
customers for their input. 

They said, "If we waited for custom- 
ers to tell us what they want, we'd nev- 
er come up with things that they didn't 
know they wanted until we made 
them." 

Starbucks' research and development 
lab polls customers to let the company 
know when and how to roll out new 
drinks and also when to pull back on 
products. Customer research is also why 
Harrah's has transformed itself into a 

gambling company that's really in the 
retail business. Harrah's asked, the peo- 
ple responded, and Harrah's acted on 
what they said. 

The way these companies use the in- 
put of their consumers is far more so- 

phisticated than what we do in broad- 
casting, yet it is more basic and easier to 
define than the complexities we've cre- 
ated as an industry. Can't it be as sim- 
ple as asking people what they want, 
and then giving it to them? 

New ideas can come from great com- 
panies in other industries. Why don't we 
apply things that we've all learned from 
watching Coca -Cola? The whole reason 
I read management books is to figure 
out how to take what other people do 
and expand or improve upon it for 
broadcasting. 

There is nothing that says we in the 
broadcast business are so great or so 

unique that what others do is not appli- 
cable to us. A consultant who used to be 
affiliated with McVay Media once 
shared a story with me in which Don 

«if your radio station is 

ptedictablwe, the average 

person doesn't need to 

turn it on and listen day 

in and day out." 

Pardo said to him, "Amateurs borrow, 
professionals steal." 

Sharpie Year Edges 

Don't be afraid to be edgy. That 
doesn't mean, however, that you have 
to break the law, be unethical or fail the 
expectations of your listeners. There are 
several broadcast companies I can name 
that are definitely edgy, but they also 
have stations that aren't edgy. The point 
is that companies that are good at being 
edgy will always find a way to thrive, 
even in bad times. 

The sure way to fail is to ignore new 
ideas and new and fresh people. In the 
words of Kenny Rogers in the song "The 
Gambler," "You've got to know when to 
fold 'em." If you are afraid to be edgy, 
fold 'em. If you are afraid to hire new 
people and listen to fresh ideas, fold 'em. 

The author of one of the stories in The 

Big Moo encourages us to contact peo- 
ple we admire and see if they'll get back 
to us. The initial reaction I had was that 
1 don't believe those of us who are close 
to being average (which is most of us) 
have the drawing power to get a call 
back from a famous author or artist. 

However, I then reflected on my own 
life. long before McVay Media was a 

household name in the broadcast indus- 
try, I contacted famous marketing ex- 
perts Jack Trout and Al Ries, and, sur- 
prisingly, they called me back. We began 
a relationship that led to them speaking 
at McVay Media seminars. 

Michael Bolton, Dan Hill and Reba 

McEntire became friends because of an 
initial contact I had with them or their 
management. I've been able to connect 
with authors, singers, songwriters and 
television personalities because I con- 
tacted them and asked their to return a 

call. It can work. 
As it says in The Big Moo, "If I read a 

book 1 find personally or professionally 
important or useful, l try to track down 
the author. If a piece of music affects me, 

I reach out and thank the artist. And if I 

want to meet, learn more about or help 
someone 1 meet online or offline, I write 
to them. 

"I do not do this as a fan, but as a co- 
conspirator. If someone else's work can 
improve my life or my work, it is my 
responsibility as a customer and fellow 
creator to help improve their lives and 
work in kind." 

Next week: Mike McVay continues his 

thoughts on being remarkable. McVay is 

President/founder of McVay Media. He can 

be reached at 440 -892 -1910 or mcvay 
media @aol.com. 
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More News Wanted 

(prayer not required) 

2 /3rds of FM Listeners say they aren't satisfied - they want more news and information 

Introducing FM News 

Unique Content. Research Tested. Market Ready. 
Hear a Demo. See the Research. Increase your TSL. 

Contact Ron Rivlin at 212.735.1147 
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June 9, 2006 
ARTIST T`,E .46E5 

TOTAL 
PLATS PyS 

I - 
PLATS 

TOTAL 
AIIOe110E 

Iesl 

BEES ON TOTAL STAMM 
CHART Aoos 

DANIEL POWTER Bad Day (Warner Bros.) 2013 +43 164672 21 102/0 

JAMES BLUNT You're Beautiful /Custard/At/anticl 1870 -46 151185 34 103/0 

LIFEHOUSE You And Me (Geffen) 1719 -69 139361 45 9610 

NATASHA BEDINGFIELD Unwritten (Epic) 1601 +111 120196 14 9211 

KELLY CLARKSON Because Of You /RCMRAIGI 1601 179 149527 28 9310 

MICHAEL BUBLE Save The Last Dance For Me (143/Reprise) 1582 +28 112760 20 93/0 

ROB THOMAS Ever The Same /Atlantic) 1138 22 98318 19 7313 

KEITH URBAN Making Memories Of Us LCapitCVEMCI 1043 -48 60968 21 94/0 

FAITH HILL WITIM MCGRAW Like We Never... (WarnerBrasCurb) 980 161 79712 19 7710 

CHRIS RICE When Did You Fall (In Love With Mel /Columba/INOI 904 +90 41452 16 7311 

LEANN RIMES Probably Wouldn't Be This Way (Curb) 895 123 34693 20 82/0 

SHERYL CROW & STING Always On Your Side (A &M / /ntersccpe/ 708 -43 38991 14 5810 

NICK LACHEY What's Left Of Me /Jive /Zomba Label Group) 643 +46 34152 9 7115 

CARRIE UNDERWOOD Some Hearts (Arista/ 593 41 45566 17 6210 

BON JOVI Who Says You Can't Go-Home (island //0JMG) 497 +31 45264 12 4313 

NICOL SPONBERG Crazy In Love (Curb) 373 +21 9443 8 5113 

MERCYME So Long Self /Co lumbia / /NON 366 +17 9316 6 4912 

BO BICE The Real Thing /RCA /RMG/ 331 +30 11379 7 4011 

NICKELBACK Photograph /Roadrunner /10 MGI 321 -49 31659 18 2310 

HOOTIE & THE BLOWFISH Get Out 01 My Mind (Sneaky Long /Vanguard) 291 -30 7208 12 4110 

TAYLOR HICKS Do I Make You Proud (J/RMG) 288 +113 38942 2 21112 

FIVE FOR FIGHTING The Riddle (Aware /Columbia) 267 +59 9910 3 4513 

CHICAGO Love Will Come Back (Rhino/WarnerBros.) 257 +32 9223 4 4015 

KELLY CLARKSON Walk Away /RCA/RMG) 223 1 28421 8 1511 

RASCAL FLATTS What Hurts The Most (Lyric Street) 189 +91 12218 2 39111 

KT TUNSTALL Black Horse & The Cherry Tree (Relentless /Virgin) 183 +39 14329 5 2218 

CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 146 13 7628 9 1311 

DIAN DIAZ Colour Everywhere (Strip City) 129 27 4324 14 2510 

TRAIN Cat) (Columbia) 112 -69 3011 14 2010 

CHANTAL CHAMANDY Feels Like Love (NiAemuse Entertainment) 98 +6 937 1 2112 

104 AC reporters Mondored airplay data supplied by Medrabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 5/28-6/3. 

Bullets appear on songs gaining plays or remaining flat from previous week If two songs are tied in total plays the song with the larger increase in plays is placed first. Songs below 

No 15 are moved to recurrent after 20 weeks on the chart Songs below No 5 are moved to recurrent after 50 weeks on the chart Most Added is the total number of new adds officially 

reposed to R &R by each reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest 

week-to-week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) . Each daypart on each station is assigned an AOH 

number Average Quarter Hour Persons used herein with permission from Arbitron Inc 10;, 2006 Arbdron m c 10 2006 Radio & Records 

POWERED al 
MEDIABASE 

MOST ADDED 
ARTIST TITLE ¡Amos, 

TAYLOR NICKS Do I Make You Proud klaila 
RASCAL PLATTS What Hurts flu Most dyne Sown 

KT TLNISTALL Black Horse & The Cherry Tree Ala stlashkp/ 
RICK LACHET What's Leh 01 Me LAiEIaaM Wld Grog) 

CHICAGO Love WI Coe Back /I&ieN1V,svla) 
ROB THOMAS kw The Sam Wave 
MCOL WOMBS Crary In Love /Cult 
FIVE FOB FIGMTs TM linde /AeanoCabobiO 

NO Ail 1Rr Sega You Can't Go Har Odroll lUIICi 

Aoos 

12 

11 

1 

5 

5 

3 

3 

3 

3 

lieACeY +esibir obi EaealEeMartesaitdedo. ut 
aile pr reir calm pdtw Say OK nasa Usa Meys le wat r we 
aossYse *May s obt Wolin week is Wind es &shy unaall 
sourire A/ aslwealetlrmammonweMNseepedraypryrssl 

OTAL 
LAY 

ARTIST TILE .ABELSI INCREASE 

TAYLOR HICKS no I Make You Bold IJ /RMGI .113 

NATASHA BEDINGFIELD Unwritten (Epic/ .111 

RASCAL FLATTS What Hurts The Most flyncStreet) .91 

CHRIS RICE When Did You Fall lift Love With Mel (Columdra/lNO) 90 

FIVE FOR FIGHTING The Riddle /Awate/Columbial +59 

NICK LACHEY What's Left Of Me Uwe/Zomba label Growl .46 

DANIEL POWTER Bad Day /Warner Brat.) .43 

KT TUNSTALL Black Horse & The Cherry Tree IRdentless/Vigel .39 

CHICAGO Love Will Come Back IfIlanollfamer Brat.l +32 

BON JOVI Who Says You Cant Go Home (Island/WM& .31 

MOST 
PLAYED RECURRENTS 

ARTIST 'TIE wad 
TOTAL 
PLATS 

ROI THOMAS Lonely No Mon gtlaor! 120 

LOS LONELY BOYS Hava N AAmpf/r! MI 
AMA MUCK Brody (2 AIM Obi* 7118 

INCUR NILE Hus I143/11kp4ael 712 

ARTIST TITLE LABELISI 

KELLY CLARKSON Broskaway /IFCAR116) 

UNCLE KNACKER ROOM GRAY Mt Away Rival 

MAROON S Sir W1 Be !sold Kletaae(MRIIV/ 

KBTN GROAN Yea TPA Of Me iCpla/61IV/ 
TIAN Gig AI Amps ICaleeliM 

BATCIMO811NE#TY Dowd i1tlatd 
INCNAEL Ml --iLI Ain't N. Wool H+h Slush ft.* 
SIIIMYL IAN TM Fist Co b The Deepest pBMietranpd 

TOTAL 
PLAYS 

747 

731 

626 

622 

621 

117 

ISM 

S16 

NEW & ACTIVE 

MN' LIUSA LOEB Anti Hero (Dorno) 

Total Plays: 73, Total Stations: 10, Adds: 1 

HEATHERSMALL Proud /lilvsgatel 
Total Plays: 59, Total Stations: 10, Adds: 0 

Seep +asked by weal playa 

Stakse Maylrb dar all MIR modem are available 

so as r*A st 

AVOID 
THE 
MIDDLE 
MAN 
Buy printing direct! 
Save money and gain personal attention 
by choosing Communication Graphics. 
Preferred by the music industry since 1973. 

Call today. 

T rr t 

(NS) 331-4438 lWAw CY8INLCOM 
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Juno 9, 2006 

America's Best Testing AC Songs 12 + 
For TM Week Ending 8/2/06 

W W W 
Artist Title (Label) TW LW Famil Burn 25 -54 25 -34 35 -54 

DANIEL POWTER Bad Day (Wyse &v s/ 

BON JOYS Who Says You Can't Go Hone /h4ndA2/AIGI 

818 THOMAS Ever The Sim (Adeetrl 

LNBIOUSE You And Me /Geffen) 

KELLY CLARKSON Because Of You MOW 
LEANN MMES Probably Wouldn't Be The Way (Carla 

F. Iii WIT. MC611AW LA. We Never_ New &sae* 

CAME UNDERWOOD Same Harts (Arstal 

4.112 

315 

3.77 

3.73 

'n 
3.72 

3.71 

311 

INCKBIACII Pfiotagreph AAee reaw LIM61 3JNI 

KEITH URBAN Making Memories Of US IC4ee/o151tC) 317 

C. NICE When Did You Fat Fn Low WO Mal tCaktdieWl 311 

M. BUBLE Save The Last Dare a For Me (143M nsd 3.48 

SANTANA f1H. 'RANCH rm F. You Glrslefl rl 3.47 

NATASHA BEDINGFIELD Unwntten (fprl 3.45 

NOOTIE_ Get Out Of My Mind (Sneaky LalyNaepewt0 3.45 

S. CROW & STiNG Always On You Side (A &Aenmrrscope) 3.12 

MCK LACiMY What's Leh Of Me L.MZeste LdíGnep) 3.42 

JAMES BLUNT You're Beautiful /Custar.Atianne 3.30 

MARIAN CAM We 8 ong Together BsladlDJAIG/ 217 

4.17 N% 31% 416 3.72 

311 N% 20% 3.88 3.60 

315 11% 24% 3.87 3.71 

3.71 94% 40% 3.71 3.44 

317 N% 42% 3.72 311 

3.71 N% 21% 3.73 3.64 

3.M N% 2/% 315 

3.N I1% 25% 317 

3.73 N% 32% 311 

3.n 91% 26% 3.73 

311 N% 15% 3JN 

141 113% 33% 3.53 

3.51 11% 38% 3.51 

3.42 87% 33% 3.45 

351 71% 11% 3.48 

310 80% 25% 3.45 

3.40 75% 23% 3.49 

3.40 97% 51% 3.21 

3.06 15% 54% 2.18 

351 

3.16 

327 

356 

322 

326 

3N 

327 

218 

2.11 

3.35 

3.21 

2.83 

4.17 

3.18 

312 

311 

3.40 

3.75 

171 

3.73 

314 

3.71 

171 

311 

166 

3.51 

3.18 

311 

3.54 

3.30 

2.79 

Total sample size is 346 respondents lent swap ammo estimates are based on a sae d 1-5 (I =Orsske very much. 5 = /Ae wry 
MUM 7stol eerMAy represents the percentage of respondents who recognized the sap TAP bent represents the number of 
respondents who sad they are tired of hearing the song Saps must have 40% famianlyto »ea' on survey. Sample composition is baud 
on persons 12. Pi.rsors are screened w Me Internet Once passed. th ey cart tale The music Mst based on the h rmat'musK preference 
Rate theMusic am results are not meant to replace abut research. The results are needed o show opnACrrs of pamcoants on Me the 
Internet only Rate rheAkisic is a registered hadernark of ßaelheA4slc.cnen Ma EX a7elam Y aw b& Mr Mat Ns areas M cask 010,17741311. RarlMwede.oeletarUpsi0s MaaMamRommel. a OWN /Meaee Ras rllebmts. 
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i 
M . 

CANA 

nEER ANIKT TITLE LABEL S 

A$T 
WEEK 
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5 
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16 
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19 
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22 

27 

23 

25 
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24 

28 

30 

8 
o 

3 

AC TOP 30 
TOTAL 
PLAYS 

M. NE ilea The Last Dana For Me (Warne' &osJ 438 

JAMES BLUNT You're Beautiful (CustardAdantec) 398 

KELLY CLARKSON Became Of You (RCA/RMG/ 317 

ROB THOMAS Ever The Sane (Arianfcl 327 

5 NATASNA BEDINGFIELD Unwritten (Ex) 321 

6* TOMISWICKA Night Like This (Warner Mar Canada /203 
7 i CROW b STING Always On Yeu Site pBAMSfisogNY 271 

o* DANIEL POWTER Bad Day (Wane' &os. / 270 

9 CUM JAMES Into The Mystic AAMtkellrricAAIAG) 274 O. PHILOSOPHER... Castles... (Sony CMG Altaic Canada/ 211 

11 * GNO YAEENLBLE Ws Only Lew klaimsalAlími Csa de 231 * BRYAN ADAMS Why Do You Nave To Be... Na+ers+0 227 

13 UFBIOUSE Yeu Ad Me Offset 218 

14 * MELISSA 011M Alive (Saw SAN; Ms* Caudal 213 

14 
IBM NUN Whip Merneriss Of Us e1:41ALIe0 219 

R. SEKSMRN AI In Good Tm (lVerisf Mimic Ca mia1215 

MATT DUSK AI Abut life t1M(wrselARsic Caw*/ 1N 
18* DANIEL POWTER Free Loop (Wane '&OS) 139 

J. JONN811NIMeiL DNA OnftbNaiswaltaApdi 138 

L RIES Probetl/ Waddn't Be Ths Way (Asykn Catl 127 

CUM RICE WA.I Did You Fal.. (CarsepirlWl/ 115 

GREGORY CHARLES I Think Of You (üm0esN8117 107 

DON JUAN Ann A6ryT.3eetrir/ 17 

CAME UNDERWOOD Some Hearts /Artus/ 85 

TRAIN Cab (C'Mtlid 13 

26+ GAROU Je Sus le Marne (Sacy BMG link Canada) 78 

27 F. MILL WIT. MCGRAW lie We... (Warner&as./Cwa/ 64 

ANNIE BLANCHARD Evangeline (Alusra/ 83 

JAMES BLINUT Weenie (CestarilANmnirl N 
LES RI PECTAILES La Seth Clore._ ta eePas: a ll 59 

POWERED 

Haret 11asE 

TOTAL 
PLAY'S CHAD' STATIONS 

WEEKS ON 

+31 

+17 

.7 

+3 

.1 

-1 18 

1 14 

+3 51 

4 19 

+5 23 

.24 

+7 

3 31 

h 30 

+14 15 

+17 7 

+33 7 

-3 21 

+2 11 M 
+5 9 710 

+13 3 W1 

+12 3 111 

+1 7 M 
0 5 912 

20 

11 1618 

40 1410 

22 1710 

17 1410 

8 1340 

1510 

1440 

1740 

1540 

1540 

38 1640 

33 1410 

15M 

1440 

1140 

1118 

1211 

1118 

0 6 818 

2 4 010 

11 118 

+6 6 018 

+8 3 218 

+10 8 010 

24 Canadian AC reporters Monitored airplay data supplied by Medeabase Research, a division of Premiere Radio Net.: orks 
Songs ranked by total plays for the airplay week of 528 -6/3 Bullets appear on songs gaining plays or remaining flat from 
previous week. II two songs are bed in total plays, the song with the larger increase in plays is placed first Songs below No 
15 are moved to recurrent after 20 weeks on the chart © 2006 Radio & Records Indicates Cancon 
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MOST ADDED 
ARTIST TITLE LASEUSI ADOS 

GNARLS BARKLEY Crazy (DowntowntwlAdNrtkd 13 

Riddle /Awa' Cailrtiitd B FIVE FOR FIGHTING The 

AUGUSTANA Boston (Epa) 8 

STMND Everything Changes rflia/Atlantarl 8 

RED HOT CHILI PEPPERS Dani Califon- a (Warner Bros.l 1 

FORT MINOR... Where d You Go ¡Macho Shap/)Famer Bros.i 7 

ALL AMERICAN REJECTS Move Along (Doghouse/Interscopel 6 

SMASH MOUTH Story Of My Lite (Beautdul Bomb) 6 

KEANE Is It Any Wonder (Interscopel 6 

F00 FIGHTERS Meade IRCA/RMG) 6 

Mallet &CaldrrailYis applied to monitored stations not allowed to ¡apart 

d¡pr *air eswpooy Songs that reach 10 plays per week in two 

consecutive airplay mats. Airplay week is defined as Sunday through 

Saturdoy. AYs frwrddler programmers are still accepted at any pray level. 

1 / /fit / / L re .. . ar i . r 
TOTAL 

P.AY 

ARTIST TITLE LABELS, INCREASE 

RR HOT AC TOP 40 
June 9, 2006 

ARTIST ' :.. PLAYS E 

1101 

WEEKS ON TOTAL STATlmrry 
CNRT ADDS 

DANIEL POWTER Bad Day (Warner Bros.) 2897 -65 174358 35 7810 

NATASHA BEDINGFIELD Unwritten (Epic) 2606 +44 159239 23 7511 

NICKELBACK Sawn' Me (RoadrunnedlûJMG). 2507 +47 134523 16 7810 

KT TUNSTALL Black Horse & The Cherry Tree (ReientlessNngin) 2430 +50 138555 20 7710 

KELLY CLARKSON Walk Away (RCA /RMG) 2193 0 123171 21 6810 

FRAY Over My Head (Cable Car) (Epic) 2084 +25 119393 30 7310 

ROB THOMAS Ever The Same (Atlantic) 1910 -22 110083 28 7510 

GOO G00 DOLLS Stay With You (Warner Bros.) 1835 -141 93787 8 7611 

BON JOVI Who Says You Can't Go Home (Island/10 MG) 1739 -150 93651 20 6910 

JAMES BLUNT You're Beautiful (Custard/At /antic) 1630 -97 97754 37 7710 

JACK JOHNSON Upside Down (BrushhWe /Universa /Republic) 1627 +10 91201 20 6010 

TEDDY GEIGER For You I Will (Confidence) (Columbia/Sony BMG) 1517 +51 72260 17 6512 

BO BICE The Real Thing (RCA/RMG) 1323 +156 61474 10 6015 

LIFEHOUSE You And Me (Geffen) 1259 +37 77205 68 7810 

STAIND Right Here (Flip /Atlantic) 1221 52 63130 43 6210 

JAMES BLUNT High (Custard/Atlantic) 1142 -130 59063 7 6113 

RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1136 -184 63607 7 5317 

NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 975 -89 42389 8 4813 

RIHANNA SOS (DelJaMlOJMG) 941 -64 41072 11 3112 

BETTER THAN EZRA Juicy (V2 /Artemis) 733 33 30663 14 3510 

JEWEL Again And Again (Atlantic) 724 145 26014 15 5210 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie (Epic) 690 - 109 44023 5 2112 

FIVE FOR FIGHTING The Riddle (Aware /Columbia) 609 -128 29251 3 4218 

INXS Afterglow (Epic) 540 22 18885 12 3311 

BLUE OCTOBER Hate Me (Universal Motown) 492 .48 18951 6 2811 

ALL-AMERICAN REJECTS Move Along (Doghouse //nterscope) 488 - 56 15193 5 2816 

GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 462 -174 27772 2 30113 

BREAKING POINT All Messed Up (Wind-Up) 424 +3 5544 13 2510 

SHERYL CROW & STING Always On Your Side (A &M / /nterscope) 355 -47 14180 17 2710 

MAT KEARNEY Nothing Left To Lose (Aware /Columbia) 342 +31 9042 3 2612 

FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.' 341 +63 10575 3 1917 

HOOBASTANK If I Were You ¡Island /IDIMG) 340 -148 18815 14 2910 

FALL OUT BOY Dance. Dance (lsland/I0JMG) 300 -9 18212 20 1311 

KEITH URBAN Making Memories Of Us /Capitol/EMC) 280 -81 16160 17 2410 

SMASH MOUTH Story Of My Life (Beautiful Bomb) 273 +64 10163 2 2216 

MARY J. BLIGE Be Without You (Geffen) 249 +27 10341 8 1211 

LOS LONELY BOYS Diamonds (OrMusic/fpic) 220 +43 3583 1 2514 

MISSY HIGGINS Scar (Reprise) 220 -33 5197 12 1710 

RASCAL FLATTS What Hurts The Most (Lyric Street) 189 +30 7070 1 1615 

BEYONCE' Check On It (Sony Urban/Columbia) 164 -17 9722 5 410 

POWERED [r% 

MEIIABASE 
. 

1 1 

2 0 
3 0 
4 0 
5 0 
6 0 
7 7 

10 o 
8 9 

9 10 

11 Q 
12 ® 
15 0 
14 Q 
13 15 

16 0 
17 

19 o 
18 

21 20 

20 21 

22 a 
25 ® 
23 24 

27 a 
26 

35 a 
29 

30 29 

32 LO 

34 a 
24 32 

33 33 

31 34 

38 e 
37 

e 
36 38 

0 
39 40 

Inebur> 

jObrt> 

80 Hot AC reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 528-613. Bullets appear on songs gaining plays or remaining flat horn previous week. I1 two songs are tied m total plays. the song with the larger increase in plays is 

placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart Most Added is the total number of new adds officially reported to R &R by each. 

reporting station Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week -to- 

week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc (82006. Arbitron Inc.)./ 2006 Radio & Records. 

RED HOT CHILI PEPPERS Oani California rWarner&vs) -164 

GNARLS BARKLEY Crazy DowntownLavaiAllantic) -174 

BO BICE The Real Thing ,RCA RMG' -156 

G00 G00 DOLLS Stay With You Warner BIOS.; -141 

JAMES BLUNT High (CustardAtlannci -130 

FIVE FOR FIGHTING The Riddle IAwareColombia, 128 

SHAKIRA fIWYCLEF JEAN Hips Don't Lie Epic 109 

NICK LACHEY What's left Of Me ¡Jive /Zomba Label Group) -89 

SNOW PATROL Chasing Cars rA &M'Interscope) -70 

NEW & ACTIVE 
KEANE Is It Any Wonder (lnterxgoei 

Total Plays: 151, Total Stations: 15. Adds: 6 

NEEOTOBREATHE You Are Here ¡(aval 

Total Plays: 151, Total Stations: 12, Adds: 0 

DEATH CAB FOR CUTIE Soul Meets Body ¡Aflantk) 

Total Plays: 147, Total Stations: 13, Adds: 0 

FEFE DOBSON This Is My Life /lsland'L1/M6I 

Total Plays: 137, Total Stations: 10, Adds: 0 

AUGUSTANA Boston (Epic/ 

Total Plays: 114, Total Stations: 12, Adds: 8 

THEORY OF A (MADMAN Santa Monica Roadrunrer'IDJMG) 

Total Plays: 110, Total Stations: 10, Adds: 1 

LITTLE WILLIES Roll On (Milking Bu/EEMCI 

Total Plays: 91, Total Stations: 8, Adds: 2 

STAND Everything Changes IFIpAtlantiu 

Total Pbys' 81. Total Stations: 10. Adds: 8 

SNOW PATROL Chasing Cars (A &Mlnterscopei 

Total Plays: 74, Total Stations: 9. Adds: 3 " 

AMERICAN HI -FI The Rescue (Rlraol 

Total Plays: 56, Total Stations: 10. Adds: 2 

Soaps rafted by total plays 

Station playlists for all R &R reporters are available 

on the web at www.radioandrecords.com. 

EßiSTEI! NOII 
www.radioandrecords.com 

CONVENTION 
`SEPTEMBER 20 -22, 2006 

C6 
Hilton Anatole Hotel Dallas, Texas 

ß &ß CONVENTION CA- LOCATED WITH ñ 
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Polietwm 
1MEIIAIASE 

Juno 9, 2008 

An»Hca's Seat Testing Hot AC Songs 12 + 
For rho Week Ending 612/136 

W W W 
Artist Title (Label) TW LW Famil Burn 18-34 18-24 25-34 

FRAY Oar My Hoed (CANAL Carl Its/ 3!1 416 13% 416 4.N 4113 

NICKELBACK Sawn' Me /Ro+b ownIDJAASI 381 4.14 11% 22% 4.13 4.13 4.13 

OANNI POWTER Bad Day (Warm ä1a.) IN 3.12 11% 44% 4.12 4.111 381 

GOO GOO DOLLS Stay With You (Warner &asJ 3.92 3.11 13% 13% 317 4.04 381 

ROB THOMAS Ever The Same (Atlamlcl 381 313 !1% 32% 4.11 3.98 412 

NICKELBACK Photograph (Raadrumíw9DJMG) 3.84 3.76 99% 56% 3.86 3.18 3.93 

IIFEHOUSE You And Me (Geffen) 3.11 311 18% 51% 3.87 3.70 4.03 

O.A.R. Love And Memones (horn/leave( 3.81 3.80 81% 18% 3.81 3.94 3.80 

KELLY CLARKSON Walk Away /RCA/RMG) 3.79 3.71 99% 37% 3.79 3.82 3.76 

NATASHA BEDINGFIELD Unwritten (fpc) 3.77 3.63 97% 43% 3.81 3.14 3.88 

BO BICE The Real Ting (RCA/RMG) 3.76 3.77 90% 21% 3.72 3.78 3.67 

SAVING JANE Girl Next Door IUnwcrsal Republic- 3.76 3.71 85% 21% 3.89 3.90 3.89 

BON JOY1 Who Says You Can't Go Hare (IslandIDJMG) 3.73 316 95% 33% 3.76 3.73 3.79 

TEDDY GEIGER For You I WPM._ (Columbia/Sony BMGI 3.73 381 83% 21% 3.79 3.86 3.72 

NCI_ LACHEY What's Leh Of Me Ureella ba label Grasp 3.72 3.87 17% 22% 381 3.75 3.86 

KT TUNSTAll Bhe c Horse & The Clary Tree Raintiess4490 316 3.45 90% 27% 310 3.88 3.11 

STAND Right Hero ( /AGirmr) 314 314 91% 43% 386 3.51 318 

KEITH URBAN Making *moues 01 Us (CapaotrAMC) 314 3.41 15% 21% 3.14 3.72 3.77 

SMANIA fAYYCLEF JEAN Hqs Don't Le /Epic/ 3.11 - 85% 21% 3.71 3.72 3.M 

NOOBASTANK H I Were You ffslaad'lûJAMG) 311 3.58 74% 11% 355 3.52 357 

MO NOT CINI PEPPERS Drs Cardona Maw sJ 351 314 11% 18% 352 351 3.45 

JACK JOHNSON Upside Down (Beak etineassl/Apifd 3.511 3.50 18% 31% 358 3.6â 352 

COIDPIAY Talk ltaprsF 3.53 3.52 16% 32% 354 351 3.58 

MNXS Ahagtow lfpc.i 351 3.41 64% 11% 3.N 3.44 3.73 

JAMES INN High A:iste*AMYeód 3.47 3.41 73% 11% 3.52 3.33 3.71 

JAMES NAT %i re Mild tCastrdAtievad 3.48 3.41 181% 57% 351 321 3.71 

JEWEL AIM AMApi__ J 343 314 78% 22% 314 3.31 3,47 

S. CNiw s STNO AhMSys Oe Yes Side /ABAIMelrscvper 3.35 3.21 81% 27% 3.41 3.45 3.62 

NETTER IRAN EIRA Juey tralba rid 312 3.22 N% 23% LU 314 3,N 

total sample sue IS 340 respondent. Teed memo leveaMwy earners are based on a sale of 1 -5 (1aeries very 

mutt. 5- like wry much) Teal IssellarlIF (presents b re percentagednepdra8alats reawpwaeddesong Mil km 
rents me number of responder* r*o sad they are bred of Aerie w song Sony mat hale 40% familiarity to 

appear on survey. Sample dowe Oew eabasdon persons 12.. Person aresa eedwwitrnotOncepassed.thee 
an woos music MMirsiI wNnailiask/rMerancaPha7? -' -eaaIwabawaefmrbwarm,c ON 

research. The reed twiai adrd to show opero s otp1tl.4*t on wMe MOW oak IYaTMM sic a registered 
trademark Rolaxmaresom 7M Rit apia k easNable ar letal m69 I N I S N fag t18-377-5318. 

'A.. 
Res erMM rekeeaO ybpwfMtbytoltataaaRaarraa. akin elfsalss lb* Iliirs e. 

RRAtir 
CANADA 

LAST TIfiS 
WEEK WEEK 

-1 

2 

4 

3 

5 

11 

13 

16 

7 

6 

9 

14 

15 

12 

10 

8 

22 

20 

18 

24 

19 

21 

17 

23 

26 

25 

29 
40 

39 

30 

27 

35 

37 

/kg> 
34 

28 

36 

31 

33 

HOT AC TOP 40 

ART5T Mil LABEust 

1 * STAINS Rowed Data tt?1 IArdr Coo* 
2 JAMES BLUNT Manua (Castattlilalnid 
0 BOO IMO BOLLS Stay With Yee fl w r &as l 
4 KELLY CLMKSON Walk Away (Saw, MG) 

SUITS XL Pay Ofeive salMimc Caudal 

COLDPLAY The Hardest Part (Capital] 

MOBILE Out Of My Head (UlwersalM sie Caesda/ 

GNARLS BARKLEY Crazy (Downtowrlava/Atlantcl 

9 RIHANNA SOS (De/JanWDJMG) 

10 INXS Afterglow (SonyBMG) 

PHILOSOPHER_ Give Back...'Sary14,8hic Canada/ 

THEORY... Since You've Been Gone (604/Uaversall 

FRAY Over My Head (Cable Carl (Ewe 

e MELISSAO'NEIL Speechless (Sony BMG Muse Canada, 

15 NICKELBACK Sawn' Me AoarInnurfAllAiusx Canada/ 

16 PINK Stupid Gins deface/Zomba label Group) 

TOTAL r - wtaae ON TOTAL 

ruTS PLATS CNART mooed 

IS N3 
844 

512 

538 

511 

458 

450 

449 

447 

447 

446 

425 

422 

416 

410 

389 

SHARMIA fIWYCLEF JEAN Is Don't Lie /Bony BAG/ 378 

RED HOT CMKL PEPPERS Dan Callous Mama Broil 378 

CITY & COLOUR... Sawa Your Scissors IßeeAlm) 38$ 

DIXIE CHICKS Not Ready To... Ow We/Cabana 340 

TEDDY GEIGER For You I WI... ICiotie/SoeyIMIf,/ 327 

22 J. JOHNSON Upside Down iiEóartbNhesensr í/ipeek 28$ 

23* KAfLE Dent Hold *Down (ben yMaid 215 

24# MEDLEY Try ITAsiRrsa/AAcns Cam*/ 214 0 KT TUNSTALL Black Hava_ ptata iess repN 271 

26# TON SWI K A Might Like This (Warner Muse Canada) 284 

27 

BLACK EYED PEAS Gam Gulp 441Materscqn1 232 

NUS Dews Party (SorryBM& 238 

NE .Y FU ITADO T raliNc roes Said 222 

30 JEWEL Agan And ABan (Admit/ 211 

314 NEYENENNIG WWII UNITS- The GM lOce el 214 
DANIEL POWTER Jew/ Gen ITigi INranwAros/ 28$ 

BIWLIE CMdtMy_ flow NMMOfAwaalA tsicCa rid 285 

MM( Who Know iaixoa7arab/aSIGrowl 288 

REX NNE *Awake goy Caabl IN 
36 MANDNNA Sorry Armes &rasJ 133 

0 4 SAN BYRE Fa Fria Gas/ Ilatgaarad IN 
38 MARY J. MUSE Bs Patina You ICetANN 1 N 
04 JACRSONI semi (Seer ál SNair Cionfri IN 
40 HOOBASTANK H I Were Yea AalastlfU G1 162 

1 2M 
4 13 'Si' 

+11 6 1M 
41 13 1510 

+14 11 1710 

+52 8 1510 

+58 4 1410 

80 4 1411 

.37 15 1610 

39 16 1910 

+6 11 1810 

+36 6 191 

+34 11 1110 

19 7 1110 

29 21 1610 

72 17 1910 

+83 4 1011 

+81 4 1310 

+18 7 1310 

+52 4 1413 

+5 10 1211 

29 15 1810 

77 14 1M 
28 13 1310 

+8 11 1210 

13 18 1M 
8 1 M 

+73 2 1112 

+57 2 111 

-21 1 1310 

.38 5 141 

+32 3 1111 

+38 3 M 
+55 1 1112 

+I/ 4 M 
42 11 1111 

+4 3 wl 

-52 11 M 
+31 1 N1 

23 5 111 

25 Canadian Not AC reporars. MonIDaW airplay data supplied by Mediabase Research. a dms,on ot Premiere Radio 
Networks. Songs reread M will pals tor the airplay week oc 528ó/J. Bubb appear on saps gaining Ways or remaining 
flat from previous week. K two sores re bed in total pays, the sang wee the edger maps. in plays is placed first Songs 

`below No. 15 are moved to recanted agar 20 weeks an se tout. O 2006 Radio 8 Records. Indicates Cancon 
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CAROL ARCHER 
env+. ernre.oem 

Time Flies When 
You're Having Fun 
Ten years after - the Telecom Act of 1996, 
not Alvin Lee's band 

assage of the Telecommunications Act of 1996 resulted in 
I. titanic changes -a transformation, really - in the radio land- 
scape during the ensuing decade. At R &R Convention 2001, 
Publisher /CEO Erica Farber asked the keynote speaker, former 
President Bill Clinton, to reflect on the passage of the bill, which 
he signed into law. He suggested that he and Vice President Al 
Gore had focused on its digital applications - Internet, wire- 
less - and were less prescient about its unanticipated conse- 
quences for radio. 

This week, three veteran broadcasters 
offer their observations on Decade One, 
post -Telecom. 

fall Jmaa 
Regional VP/Market Manager, Clear 

Channel/Chicago Trade Zone 

One of the major benefits of consolida: 
tion is that we can put on formats that 
would not otherwise survive in today's 
economy - for instance, Smooth Jazz, Gos- 
pel or progressive 
Talk. And the best tal- 
ent is doing very well. 
It's a content market- 
place right now, and 
we're providing it on 
different platforms. 

We have to com- 
pete more now than 
ever to be viable. 
When the Telecom 
Bill passed, the Inter- 
net wasn't prevalent, nor was satellite ra- 
dio, even though its subscription base is still 
minute compared to terrestrial radio's au- 
dience. 

When I got out of school I was a chem- 
ist first, then played in the NFL, then went 
from TV to radio. You could go the cor- 
porate way, which offered so much, or be 
an entrepreneur, and I don't like over- 
head. 

Entrepreneurs who owned stations at 
that time made quite a few dollars when 
they sold to bigger companies. Business is 

business, and sometimes you can't com- 
pete. That's why they're called "barriers to 
entry." 

One downside to consolidation is that 
you're not able to develop young talent like 
you'd like to. We were in entertainment, but 
were also in business, and the business 
model runs across the board. 

Technology is how the industry has 
moved forward. We're able to go digital and 
put out more than one format through a 

trunk line. We at Clear Channel are rein- 
venting ourselves. It's no longer about, as 

John Hogan says, tall towers in grassy 
fields. 
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Earl Jones 

We are content providers. That's why our 
people become more and more important. 
We have to make sure that we are putting 
out the best content available for the mar- 
ket because we're going to compete on all 
platforms. 

John Gehres 
Consultant 

We've become a better business in the fi- 
nancial markets and are getting respect 
from advertisers at the big agencies as a 

result of consolida- 
tion. All the indus- 
tries we do business 
with have consolidat- 
ed - banks, airlines, 
etc.-and if we hadn't, 
we would certainly 
have lost bargaining 
Power. 

Every business con- 
solidates with time. 
Before the Telecom 
Act radio couldn't because there were rules 
that wouldn't allow us to. When those rules 
were relaxed there was pent -up demand. It 
was like a dam breaking. 

Consolidation has allowed us to offer 
more choices to listeners. You can offer nich- 
es within a cluster's programming that you 
might not have offered if you were a stan- 
dalone radio station. 

Consolidation gave people a chance to do 
more. It created opportunities for people. 
Program directors can now be super -pro- 
gram directors. Sales managers can now be 
directors of sales. 

Consolidation led to better benefits for 
employees. Previously, small independent 
operators didn't offer the perks - medical 
coverage and 401(k) plans - that larger 
companies did. 

The downside is that consolidation was 
an incredible transition in which a lot of 
people lost jobs. A lot of entry-level positions 
were eliminated aspeople tried to figure out 
how to work in this new environment. 
That's always difficult. But deregulation has 

given good, bright, talented people a bigger 
canvas. 

John Gehron 

Ng Vs. Small 

There are two ways to look at the win- 
ners. Obviously, the groups with the most 
stations are winners, but size is not the only 
measure of success. There were many small 
groups that were able to put together clus- 
ters in their towns that allowed them to do 
more and serve their communities better. 
The advantage these smaller companies 
have is that they can respond more quickly 
and make things happen faster. 

All big companies, not just radio compa- 
nies, get locked into doing things one way. 
There is corporate overhead, and there are 
Hiles to follow. You're not as nimble as you 
were when you were smaller, and you have 
more to lose. The bigger you are, the bigger 
target you are. 

Whatever Clear Channel does represents 
all radio, for good or for bad, and that makes 
it hard for the company to operate in some 
ways. Clear Channel does many wonder- 
ful things, but if one station out of the 1,200 

it owns makes a mistake, the whole com- 
pany is blamed. 

Moving ahead, HD Radio is progressing 
a lot faster than it would be if we did not 
have consolidation. It was an enormous in- 
vestment, and without consolidation and 
the revenues it generates, I don't know if 
stations would have been able to convert to 
HD as quickly as they have. 

I predict that HO will have a major im- 
pact on the business within five years, de- 
pending on how well we sell it to listeners 
and the quality and variety of content we 
offer that people can't get in other places for 
free. 

As far as our progress toward the future, 
we wouldn't even be close to where we are 
today if we hadn't consolidated because 
there are now fewer people making deci- 
sions for the entire industry. 

Marc Kaye 
VP/GM, Sandusky Radio/Seattle 

I was a victim of deregulation. I was 
GM of WDAE & WUSA -AM /Tampa when 
Gannett sold to Jacor. Gannett gave one 
week's pay for each year of service, one 
of the weakest severance packages ever. 

I do not believe there are any pros to con- 
solidation. I have 
thought this from Day 
One and have not 
changed my position 
since. How has it ben- 
efited those of us in the 
radio business? I can't 
think of anything. 

All it did was make 
radio more depen- 
dent on stocks and 
more dependent on 
Wall Street, and if someone describes that 
as making radio more grown -up as a busi- 
ness, they are absolutely wrong. 

Consolidation took the focus away from 
the product and put it on "How do we spin 
this to make the Wall Street boys like us ?" 
You must stay focused on the customer, and 
our customers in radio are our listeners and 
our advertisers. 

Consolidation made radio a publicly held 
business, so we had to add shareholders to 
our customers. That's OK, but what hap- 
pened is, nobody told us that the leaders of 
our companies would say that if we could 
only take care of one set of customers, it 
would be the Wall Street brokers who de- 
cide whether our stock has any value. We 

defocused. 

Marc Kaye 

uMrnurrrrmmarr 

"Consolidation took the 
has away from the 

product and put it on `How 

do we spin this to make 

the Wal Street boys like 
use" 

Over the past 10 years, while people 
were cashing in their stock options and 
making lots of money, if you had radio 
stock options, they were valueless. Who 
really made a lot of money? The heads of 
the companies, who paid themselves a lot 
and got stocks incentive rights, not options, 
and put real money in their pockets. The 
average worker in radio did not benefit. 

Now radio has central red, and disc jock- 
eys in Omaha are tracking all over the coun- 
try, changing what radio is all about. This 
has allowed satellite to come in and say, 

"listen to us." 

Sheri -Term mown 
The easiest thing to do is cost-cut your 

way to profits, but consolidation changed 
all our thinking from long -term to short - 
term. When I took this job nine years ago 
everyone said I was crazy to go to work for 
a privately held company. Now they areal! 
jealous of me. In hindsight, I was the smart- 

est guy in the world. 
Radio became a business full of short - 

term thinkers because they have to report 
in 62 days, in 48 days. They cut costs to 
show an immediate improvement to their 
bottom line because that's the quickest way. 
Then they worry about the next 90 days in 
90 days. It's a hell of a way to run a busi- 
ness. 

Wasn't one of the benefits of consolida- 
tion supposed to be that more minority 
ownership would result? Well, the big got 
bigger, and the small went away. The win- 
ners were the smart owners who got rid of 
their stations at 20 -times cash flow and 
cashed out. 

And in the 10 years since consolidation 
we certainly haven't created a lot more 
great talent, have we? 

If the government relaxes the ownership 
rules even more, we will move further 
backward. If they were taking bets in Ve- 

gas on the possibility of further deregula- 
tion, I would put a second mortgage on my 
house. I'm glad I am winding up my radio 
career instead of starting out. 

I am lucky to be where I am, working for 
a privately held company like Sandusky. 
That's not my kissing ass, it's being able to 
talk to an owner who wants to know how 
the moves we make are going to affect us 

tomorrow, next month and a year from 
now. I've never been asked to make a deci- 
sion at any of my five radio stations to make 
me look better tomorrow. 

Isn't it interesting that, through all of this, 
1 haven't lost my passion for this business? 
They can't take that away from me. That 
would mean they'd won altogether, and I 

won't let them do it. 

www.americanradiohistory.com

www.americanradiohistory.com


RH SMOOTH JAZZ TOP 30 
Junta 9, 2006 

LAST 
EEK WEEK ARTIST TITLE LABEL'S) 

1 Q BRIAN CULBERTSON Let's Get Started /GRP/VM61 

2 0 PHILIPPE SAISSE TRIO Do It Again /Rendezvous/ 

3 3 PAUL BROWN Winelight (GRP/VAIG) 

4 4 NAJEE 2nd 2 None (Heads Up International) 

7 MIND/ ABAIR True Blue /GRP/VMGI 

8 RAMSEY LEWIS Oh Happy Day /Naada Jazz/EMI) 

6 7 MICHAEL LINGTON Pacifica (Rendezvous) 

5 8 NILS Summer Nights /Baii*/TSRI 

12 0 WAYMAN TISDALE Get Down On It (Rendezvous) 

11 e NICK COLIONNE Always Thinking Of You (Mande Jazz/EMI) 

10 11 DAVID PACK Biggest Part Of Me (Peak/Concord) 

15 ® EUGE GROOVE Chikasin (Naaá Jazz/EMI) 

14 ® HERBIE HANCOCK... A Song For You (Possibilities/Vector) 

9 14 KIM WATERS Steppin Out (Shenechie) 

16 0 SIMPLY RED Holding Back... /sie4v/yred.coWVarw ForeceswMG) 

17 Q CORINNE BAILEY RAE Put Your Records On /Capitol) 

18 17 BEYONCE' Wishing On A Star /Sony Urban/Columbia) 

19 18 CHRIS STANDRING I Cant Help Myself (Tr,¡pin N' Rhythm) 

20 RAY PARKER, JR. Mismsloya Beach (Reytlto Music Group) 

30 I PETER WHITE What Does It Take (Columbia) 

23 BRIAN SIMPSON Saturday Cool (Rendezvous) 

21 22 RICK BRAUN Groove Is In The Heart (Artizen) 

22 23 GERALD ALBRIGHT We Got The Groove (Peat) 

24 ® JASON MILES Sexual Healing (Nerds Jazz/EMI) 

26 a PIECES OF A DREAM Forward Emotion (Heads Up) 

25 26 PAMELA WILLIAMS Positive Vibe /Shenechi:l 

® DAVID BENOIT Beat Street (Peak/Concord) 

28 28 JANITA Enjoy The Silence /lightyear) 

In bet> DAVE KOZ Undeniable (Capitol) 

29 STEVE OLIVER Good To Go (Koch) 

iiis TUTU 

PM 

war imam 

888 +50 81249 21 3110 

672 +38 84518 15 3010 

552 .58 62910 24 3210 

535 .15 61275 32 3010 

480 +58 55369 10 3810 

455 +45 63908 15 2310 

410 -20 41830 28 2810 

392 -118 64050 32 3110 

370 +38 47807 8 2410 

355 +17 42572 20 2950 

341 -t 36258 10 2410 

325 +32 43517 10 2410 

318 +22 38308 14 2310 

311 -41 42722 37 2610 

298 +27 37160 6 2211 

282 +24 28858 1 2211 

251 -7 33622 17 1811 

238 -6 22920 14 2510 

232 +36 33548 10 1710 

216 +139 33327 2 2415 

177 +23 14238 3 1411 

153 -11 9372 7 1612 

149 -7 12651 15 1710 

145 +1 22822 9 910 

121 +19 17284 2 1515 

105 -2 9238 9 1110 

99 +35 4731 1 1514 

92 -1 4993 11 9ro 

89 +18 10958 1 811 

87 +7 4298 11 810 

32 Smooth Jazz ® reporters Monitored airplay data supplied by Medrabase Research. a derision of Premiere Radio Networks. Songs ranked by total plays for the airplay 

week of 528.6/3 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in 

plays is placed first Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15 If after 20 weeks, the record 

is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially 

reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 

the greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 

is assigned an AQH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.) © 2006 Radio & Records 

ERE DANOS Chin' Out Mauls Areal) 
Total Plays: 51, Total Stations: 7, Adds: 0 

NELSON MNGE City Lights /KX* 
Teal Plays: 41, Total Steen 4, Adds: 0 

PBES OF A DREAM Ni jM rWu / ewis qe/ 

Total Plays: 40, Total Stalely 5, Mot 0 

DU SILK Easy Does It (Taoie' Ir MOM 
Total Plays: 35, Total Stelius 5, Adds: 1 

DAN SIEGEL Saar Tell Maths lseywep l 
Total Pbyt 25, Teed SWiara:4, Adds:1 

IMCII I. FOAM Mir TIN Sul god) 
TOM Hoyt lU, Tad Staliest 4, Adds: 3 

NEW & ACTIVE 

MPPNGTONS Gypsy Eyes /Peat) 

Total Plays: 75, Total Stations: 7, Adds: 0 

SHITS Look Wheys Ilaypand Atom) 
Total Plays: 68, Ti e Mint 8, Adds: 1 

EARTH, WIND & RIE NNBIAN MCKNIGHT To You (SAectuay/SRG/ 

Total Ploys: 59, Teal Mali= 4, Adds: 0 

JEFF GOUM New Ad Sept Mrs* JamfAMl 
Total Pert 53, Talc Straws 7, Aids 0 

Sew resbd sad plugs 

PdMreOIDal 

MEDIABASE 

MOST ADDED 
ARM TITLE LAaaß) ADDS 

PETS ME Wkr Dees N Tab 5 ICEiiiM 
PIECES OF A MEAN Forward Weise Mark Up) 5 

DAVN 6ENO1T Ber Street l'PlaáCaalrl 4 

IBi11ABL FRANKS ürlr The Str "KM 3 

MUM IT Say Ks S WOO 3 

MIX MAMI Oteaw b b Tb Ilsrt WNW 2 

The tram JQ aY reirY M gpid r mmeMne1 maim or Awed 
wet eft pr Ili mow" Ow Sop VW rued few p1eri pr 

rei Y tre eeeeeeeew ekpYy mks. Aipley wed it WNW r Smoky 

On* Serw+y. A/Y fier d eelrr prgrers re WI mimed M 

ry fimy Wei 

MOST 
INCREASED PLAYS 

PETS WNTE WWI Dees It Tate D'-'W 
MN WM True Me /MOM 
OMAN COL86ITSON Lets Get Started WAWA 
RAMSEY LEWIS Oh leery Day M rs& Jar49N' 
PIIIUP E SASSE TOM Do It Again ffesie Bead 

WAYMAN TISOALE Get Down On h CHledeleesel 

MY PANIM JI Memirya Beech Ißay* M rr iSlPO 

DAVID BENOIT Bar Strew reek/CeecenP 

EUGE GROOVE Chian, (Nardi JamfAA7 

SNAKY 2ND WWI Bad).. isepela/aalehbn FarecasUYMG/ 

TOTAL 
PLAY 

INCREASE 

+131 

+58 

+50 

+45 

+30 

+30 

+36 

+35 

+32 

+27 

MOST 
PLAYED RECURRENTS 

AIM TITLE LABEL.S 

TOTAL 

PLAYS 

3N1 FORCE You Got It /NOAr QtpvaEM 365 

NCHAMO ELLIOT Mystique Umesel 282 

LONI WKALUM Whip Appeal lRendelvaaal 279 

MANN MEADOWS Suede (Heads 01 167 

OMAN SIMPSON It's AI Good *memos) 158 

ENGE GROOVE Get Em Gon' Nos* Jazz/fMll 151 

PAUL HAROCASTLE Serene (Tipple W' *ohm) 143 

WALTER 6EASLEY Coolness RArat Up) 141 

NOSAH JONES Don't Know Why 18W fl MAGI 140 

CHM WTTL Good Morning Hertadra Okada) 138 

KS Pacific Cast Highway /B4iTSPo 134 

DEN NAVARRO You Are Ewiytlrq flaDkd 129 

TIM BOWMAN SUMS Groove ILipai/ B/ 126 

GERALD AINNGNT To The Max /GRPMMGI 123 

FOURPIAY Fields Of Gold (131a rdrRCA lrirta' /RM6) 123 

Statinse playlets for all R&R reporten are available 
ON lbs web at wwwdadloaaraw t.Lom. 

R (RulER NM 
www.radioandrecords.com 

SEPTEMBER 20 -22, 2006 
CON VENTION 
Hilton Anatole Hotel Dallas, Texas 

THE NAd 

R &R CONVENTION CO- LOCATED WITH 

June 9. 2006 Radio i Haarre 53 
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 IN SMOOTH JAZZ TOP 30 INDICATOR 
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6 
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10 

12 

13 

14 

11 

19 

15 

16 

18 

26 

24 

28 

25 

20 

29 

22 

(Deert> 

17 

27 

23 

1 

Q 
Q 
Q 

5 

6 

Q 
Q 
Q 

11 

® 
0 
14 

16 

17 

18 

e 
e 
23 

25 

27 

28 

29 

Q 

Juno 9, 2006 
ARTIST TiT.E ;ARE S lulYµs 

- 
KM 

TOTAL 
AUDIENCE 

íE4$ ON 
CHART 

TOTAL STATIONN 
ADM 

PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 241 .1 219 12 1310 

EUGE GROOVE Chillaxin (Nasd*Jazz/fMI) 228 +15 173 8 1510 

CHRIS STANDRING I Cant Help Myself (Trppa' N' Rhythm) 210 0 208 15 1510 

RAY PARKER, JR. Mismaloya Beach (Rsydio4(usic óroepl 205 +4 204 14 1511 

GERALD ALBRIGHT We Got The Groove (Peek) 202 1 403 17 1410 

PAUL BROWN Winelight (6RP/YM6/ 197 5 202 21 1210 

WAYMAN TISDALE Get Down On It (Rendezvous) 183 +3 204 8 1411 

BRIAN CULBERTSON Let's Get Started (6RP1VMS) 189 D 181 20 1115 

MIND( ABAIR True Blue (6RP/VM6/ 177 +1 132 7 1111 

NICK COLIONNE Always Thinking Of You (NaadsJazz/EM /l 174 +15 175 25 1411 

RICK BRAUN Groove Is In The Hurt (Artizent 151 -7 111 D 1111 

H. HANCOCK fIC. AGUILERA A Song For You (Possib iti.'s/Vectal 150 +1 251 15 1311 

RAMSEY LEWIS Oh Happy Day Nam* Jazz/EMI) 142 +5 141 12 1811 

NILS Summer Nights (BgiA/TSRI 139 .24 209 29 1111 

PAMELA WILLIAMS Positive Vibe lS4anechliel 127 +9 318 12 1111 

ALTHEA RENE In The Moment (Meant) 123 .15 274 18 1110 

STEVE OLIVER Good To Go (Koch) 120 10 183 11 1111 

PIECES OF A DREAM Forward Emotion (Heads Up) 113 7 257 5 1010 

BRIAN SIMPSON Saturday Cool (Rendezvous) 111 +9 109 2 911 

3RD FORCE You Got It (Higher Octave/EMI) 110 +7 83 11 810 

EVERETTE HARP Monday Speaks (Shanechiel 109 +9 55 2 910 

CORINNE BAILEY RAE Put Your Records On (Capitol) 109 +5 137 4 910 

NELSON RANGELL City lights (Kahl 109 -7 96 7 11/0 

SHILTS look What's Happened Matzen) 105 +5 105 3 1010 

BOB JAMES Choose Me (Koch) 100 -7 148 14 810 

DAVID BENOIT Best Street (Peek/Concord) 98 +25 49 1 1011 

JEFF GOLUB Cream And Sugar (Naada Jazz /EMI) 98 -23 117 15 910 

ROB WHITE Fm De Semana (Weekend) (Orpheus) 93 -8 88 8 910 

ERIC DARIUS Steppin' Up (Nero* Jezz/fMll 89 -18 220 18 910 

PETER WHITE What Does It Take (Cambia) q +48 90 1 1013 

19 Smooth Jazz reporters . Songs ranked by total plays for the airplay week of Sunday 5/28 - Saturday 6/3. 
© 2006 Radio d Records 

MOST ADDED 
ARTIST Tlní yeas ADOS 

PETE AIE IOW Oara N TAW Obit 3 

NET JAIWOMNI Awllr Sad Lew Song II9}EiErlEkrl 3 

SNYRO CYRA TM Lowdown Nods LW 3 

MAIN MEADOWS Ormad To Chi AlaeRtr ljd 2 

DAN SEGEL Saws Tab Plena larval 2 

ANDY SMT20 Passive Ney Area lays* 2 

PISTON CLASS Thek Twice MD 2 

NCIIANt ELLIOT Say h'e Se Lli 2 

MAN( NOUJUSSWORIN On This IYrk INiaókwe Most 2 

INCREASED PLAYS TOTAL 

KAY 
ARM TTTLE /MUM 
PETS WRITE .kat Dew It Ti. ICiial isi 

INCREASE 

+44$ 

MAN( NNLINC$WMIN On The Mark [NiáMos &sc) +34 

DAN SEGO Street Tab fare Lamed 
DAM MIT Elm Seer /MabCaacwaf 

DR JOHN Tarlgrin SW &W 
KBTM JACOBSON Mesr Sel Law Say IIS3dr bra 
MARION MEADOWS Dreessl Te C1M INN* Upi 

SPUD URA The LOWLWa Ortr Upi 

000 KELLY Aka's Kid Of Ni jn Wit Wow* 

MOST 
PLAYED RECURRENTS 

+27 

+25 

+24 

+19 

+IS 

+18 

+18 

TOTAL 

MMt*T TITLE LAMM PLAYS 

NA,EE 2nd 2 None I/Nerá Up ntemet mf 145 

KIM WATERS Stappilí Out Orr* 124 

MGIAEL LNIGTON Pacifica #issia are 114 

MK WMALNM Whip Appeal pl elanees/ 181 

PAUL TAYLOR East Bay Bronn hat/ 71 

JDNATMAN BUTLER Rio a mlarra I 84 

GINS DOTTI OJ1LL SCOTT Good Mlamp Harrstho esla ikiel 81 

MAN SIMPSON It's AI Good Il4asolvroal 45 

MAW ELLIOT Mlystigw *teen) M 
GREW KARUKAS Show Ms The Way (Tipi.' if firer 38 

DAVID PACK You're The Only WorIIrl (Pllef/ 33 

MANN MEADOWS Suade Mewls L l 31 

AaA..¡ .le 
wRr/Aeaw. Ru 
Remy am W 

. ,w. ,, 

WarAeael.we.WO 
PM* Lan Wee 

WISIMyr,M,1. M 
WV rq IMIr 

wu mon 

.cnn,rr. 

WMARWaM. a. 

WEYEMIrY. FL' aT0E1lYr1A. AZ' 
le a.rg Arw Y\! Mop IIYIY t.r 

aaQSWIrAe,ae' 

aRTMaM 
R Ye! 

] 

MIX 

aNMI 

Rusk G' 
arr. nr 

WaR/eApa. 
K Atr 
of YAII sr. 

oenitY.aare.G 
e!1eMy1 
Me awls r 

W,WAilalAe. 
eacraer, 
MtOr*dam 
AM ben rr 

R' 
arr 
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STEVEN STRICK 
*stale **red /oandre s/19 omw 

Group PDs Speak 
The secrets of successful multitasking 

Iis the 10th anniversary of the Telecom Act's being signed 

into law. The act dealt with many facets of broadcasting, but 

the one element that gets the most attention is the easing of own- 

ership restrictions. The new law allowed one company to own 

multiple broadcast outlets in the same market. 

(het the law went into effect, a feeding fren- 

zy ensued, with companies buying up stations 

left and right. Most single- station owners were 

bought out, and their stations were swallowed 

up by bigger companies. Many medium-sized 

companies were also absorbed into larger ones. 

Legendary POI 

Ten years ago a small group of legendary 

PDs ran legendary stations in different parts of 

the country. I know - I used to work for one 

of them. Their expertise and programming 

skills were highly regarded by both radio peo- 

ple and label representatives. 

With a handful of exceptions, these people 

are gone now. Some have retired, some moved 

to satellite radio, some were promoted within 

their companies, and some just left the business. 

The business has changed, and broadcasting 

companies are not willing to pay a PD a large 

salary to run just one station anymore. It's not 

cost-effective. Despite the loss of these legends, 

however, there is a new generation of great pro- 

grammers emerging. But their stories are quite 

different. 
A new position has been created at some 

companies: group PD. This person is responsi- 

ble for overseeing the programming of two or 

more stations within a market. A group PD 

can't be good at programming just one station 

in one format. He has to be able to see the big 

picture in the market and steer the stations he 

is responsible for in such a way that they all 

win. 
This requires a skill set that didn't exist just 

10 years ago. The pressure is also much great- 

er. The group PD isn't judged just by the per- 

formance of one station, he is judged by the per- 

formance of the whole cluster. 

This week I speak with two gentlemen in the 

group PD hot seat to see what that experience 

is like. 

Joe Beviacqua 

Director/FM Programming, Clear 
Channel/Denver 

Joe Bevilacqua has 

a PD for most of his radio 

career. He's worked in De- 

troit; Providence; Wash- 

ington, DC; and, now, 

Denver. While PD for 
Clear Channel Rocker 

WHJY /Providence, he 

also served as the compa- 

ny's regional programmer 

for the Boston area. 

Being PD of one station 

is tough, and managing more than one station 

is an enormous challenge. Bevilacqua feels that 

his previous gigs prepared him for his current 

Joe Bevilacqua 

N l ll ll U//ll //Nglparz' 

"Pre always Mt that radio 

was a spoken -word 

medium at its best, and 

jocks, performers, actors - call them what 

you want -were your 

keys to long-term 

success!' 

be ardMecyra 

"Soeachofoursta- 
tions, although four 
of them are rockers, 

owns a position and 

makes sure it has lis- 

tener core values that 

it enhances with ev- 

ery facet of its pre- 
sentation, music and 

Fesonality. Plus, great 

shows with great tal- 

ent will also naturally 

separate your audi- 
ence." 

Couldn't Bevilac- 

qua get all four of his 

rock -formatted sta- 

tions to work togeth- 

er to create a "rock 
wall" against the com- 

petition? "Well, 1 

wouldn't tell our friends at Enterco n that," he 

says. "They have two rock- formatted stations 

that are trying to kick down that wall every day. 

"There may have been a time early in con- 

solidation where there were flanker stations - 
protectors, if you will, of the big station - but 

not anymore. Each station in my cluster must 

stand on its own, ratings- and revenue -wise. 

Each station also has a clearly defined target 

audience that its sister stations do not share. 

"If a station wasn't performing, it would be 

evaluated on its own merit. KTCL is not the lit- 

tle brother of KBCO, protecting the young end. 

KBCO is No. 1 25-54, KTCL is No. 3 18-34 - 
end of story. 

"KBCO has certainly not been immune to 

other stations hying to steal its cheese, but if 

you take on KBCO, you're trying to take down 

more than just a radio station. PD Scott 

Arbough and his airstaff have cultivated a life- 

style and created an institution - and certain - 

job. "I was sort of prepared because Capstar, ly not just by playing John Hiatt records. So if 

which became AMFM, had used brand man- there's some sharing of musk on one level or 

agers before the regional programming posi- another, I'm not as concerned." 

tion was created," he says. grit WNw Talent 
"I was a Rock brand manager, and that was 

a great way to be a helper without the respon- This independence among stations in Bevil - 

sibility and expectations of my current job. acqua's duster extends to promotions and con - 

"The major adjustments in my life as a pro- tests. "Although one station may do a similar 

grammer have been around time -manage - type of weekend theme or event, they are all 

ment, delegating, and multitasking. You can branded differently," he says. "Even on the rare 

have five major issues come up at the same occasions that KBPI and KTCL would do the 

time, and you have to be able to wear many same new -artist CD giveaway, the methods 

hats 
would be different." 

"You also want to make informed decisions, When it comes to potential airstaff candi- 

so you have to rely on your team for corn- dates, I hear many programmers lament how 

munication. I do my best to make the rounds shallow the talent pool is. Bevilacqua, howev- 

every day to all of my stations to see what is er, sees it differently. "I've been very lucky in 

going on my career to have worked with great perform - 

"Also, in the past 1 would often stress on lit- ers," he says. "It's my favorite thing to do and 

tie things, and I can't do that now. My analogy always has been. 

might be a defensive back in football. You can't "I've always felt that radio was a spoken - 

let the last play get you down because you're word medium at its best, and jocks, perform - 

going to get thrown at 20 more times and you'd ers, actors - call them what you want - were 

better have your head on straight." your keys to long-term success. 

A Rock WaN 
"We're brimming with talent here in Denver, 

WHEN WORLDS COLLIDE Holkwood Records artist Evans 

Blue dropped by Alternative KEDJ (The Edge)/Phoenix recently Seen here 

(I -r) are Evans Blue guitarist Vlad Tanaskovvc. KEDJ MD Robin Nash and 

Evans Blue guitarist Parker Lauzun and load singer Mabsyn 

Bevilacqua is responsible for five stations in 

Denver. Triple A KBCO, Active Rock KBPI, 

CHR KMGG, Classic Rock KRFX and Alterna- 

tive KTCL. Audience -sharing among his sta- 

tions is one of the many elements he has to stay 

on top of. 

"When I got here only KBIl and KTCL were 

sharing what I'd call an uncomfortable amount 

of audience," he says. "Now our FM curve is 

well over a million persons, with market come 

of just over 2 million. You have to make sure 

each station has a value unto itself. If I've 

learned something in this business, it's that 

you'd better be No. 1 in something. 

"The major adjustments in 

my life as a programmer 

haue been around time 

management, delegating 

and mum" 
Jos LeriaoNa 

and I'm looking forward to HI72 as an experi- 

mental medium to showcase new talent and 

fresh show ideas, much like FM was in the '70s 

and '80s. 

"Well share voices for spots sometimes, if it's 

appropriate, but we don't share talent within 

Denver. A lot of our talent can be heard on other 

stations across the country though." 

Cruising Hot ZIPs 

Outside of ratings, how does Bevilacqua 

know how he's doing? He spends time out in 

his market, looking for signs. "God bless hot 

ZIPs," he says. "You drive to the different ones 

and talk to the locals to see how much your sta- 

tion is or isn't a part of their lives. That's when 

you know what kind of work you've got on 

your hands." 
Was there anything in Bevilacqua's past that 

prepared him for this gig? "If I would've 

known how much that psychology minor was 

going to help in this job, I would've majored 

in it," he says. 

"Also, I'm glad my grandfather, Bazooka Joe 

Bevilacqua, of Youngstown, OH, put me to 

work on his cement crew one summer. 'Listen 

and keep your mouth shut' he'd say to me ev- 

ery day. 

"To this day, when I interrupt someone, I still 

duck, thinking the business end of a shovel is 

coming my way." 

Curtiss Johnson 

Station Manager a Director/ 
Programming, KWOD a KSEG/ 

Sacramento 

Curtiss Johnson started his radio career in 

1978, as Production Director andan air person- 

ality at AOR KPRI /San Diego. His next stop 

was an on -air gig at AOR KZAP /Sacramento. 

He then had a 10 -year run at AOR KUPD/ 

Phoenix, where he started out in afternoon 

drive and moved to MD 

and, eventually, PD. He 

added PD duties at Alter- 

native KUKQ /Phoenix in 

1993. 

In 1995 he returned to 

Sacramento as PD of Ac- 

tive Rock KRXQ. Two 
years later he added pro- 

gramming Classic Rocker 

KSEG to his duties and 

ran both stations for five years. In 2003 he 

swapped out KRXQ for Alternative KWOD 

and still runs two stations. 

As you can see, overseeing more than one 

station at a time isn't new for Johnson. "I can't 

Curtiss Johnson 

Continued on Page 60 
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IN ROCK TOP 30 

.. 

Juno 9, 2006 
ARTIST ".E Pii . I - 

PLAYS 
TOTAL 

MAMMA 

1 0 RED HOT CHILI PEPPERS Darn CaNamia (Werner BrosJ 614 +2 33054 

2 2 BUCKCHERRY Crazy Bitch (flevwnSeneallavel 476 15 20407 

4 0 TOOL Vicarious (Vokano/Zcneba label Growl 465 +28 20234 

3 4 GODSMACK Speak (UniversalRepubic) 447 24 21102 

6 Q SHINEDOWN I Dare You (Atlantic) 361 +4 18455 

7 6 WOLFMOTHER Woman (Modular/lnterscopel 326 -2â 13473 

8 7 NICKELBACK Savin Me (Roaávmer /IOJMG) 324 -2 11406 

5 8 PEARL JAM World Wide Suicide /J /RMG) 313 -54 13261 

9 Q THREE DAYS GRACE Animal I Have Become (Jive/Zomba label Group/ 298 +7 14209 

10 10 FOO FIGHTERS No Way Back IRCA/RMG) 281 -7 14408 

11 Q SEETHER Remedy /Wind Up) 275 +9 14077 

12 ® 10 YEARS Wasteland (Universal Republic) 222 +4 10753 

14 ® KORN Coming Undone (Vrgin) 205 +10 8854 

15 Q SEETHER The Gilt (WindUpl 191 +2 7881 

13 15 SHINEDOWN Save Me (Atlantic) 179 21 9566 

16 16 SYSTEM OF A DOWN Lonely Day (American/Columbia) 157 15 5381 

17 HINDER Lips Of An Angel (Universal Republic) 124 +24 3922 

26 0 PEARL JAM Life Wasted IJ /RMGI 98 +35 6762 

20 0 MUDVAYNE FaN Into Skip (Epic/ 94 +3 4628 

19 20 ROB ZOMBIE American Witch (Gellen//ntersccpel 90 2 2322 

18 21 STAIND Everything Changes (F /Atlantic) 89 -4 1527 

23 ® RACONTEURS Steady, As She Goes (TArdMan/V2) 85 +16 2833 

Wit-4> ® STONE SOUR Through Glass (Roadrunner / /DJMG) 78 +34 3149 

21 24 THEORY OF A DEADMAN Santa Monica (Roadrunner /IUJMGI 75 .11 1821 

25 ® BLUE OCTOBER Hate Me (Universal Motown) 68 +2 1925 

27 26 SAMMY HAGAR Sam I Am (Aroll Music Management) 61 .1 2521 

30 ® AVENGED SEVENFOLD Beast And The Harlot (Warner Bros.) 59 +7 1973 

24 28 EVANS BLUE Cold But I'm Still Here) (Pocket/Holywood) 58 -11 3560 

28 BLACK STONE CHERRY Lonely Train (Roadrunner / /Q/MG) 57 0 1723 

22 30 10 YEARS Through The Iris (Universal Republic) 57 -15 1353 

WEEKS ON TOTAL STATIONar 
CHUT ADDS 

9 2810 

14 2310 

7 2510 

17 2510 

20 2110 

10 2411 

12 1810 

13 1810 

9 2413 

18 2010 

58 2110 

48 1810 

12 1410 

13 1712 

41 2110 

15 1210 

5 1111 

2 1818 

20 1210 

4 1011 

12 ero 

3 610 

1 1016 

8 610 

5 410 

2 310 

6 610 

20 710 

2 810 

10 611 

26 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 

5/28 -6/3 Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase In plays is 

placed first Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks. the record is not in 

the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 

to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 

greatest week -to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 

assigned an AOH number. Average Quarter Hour Persons used herein with permission from Arbdron Inc. (© 2006. Arbdron Inc.).© 2006 Radio & Records 

POWERED Ea 
MEDIABASE 

MOST ADDED 
ARTIST r.T -E LABELS, ADDS 

PEARL JAM life Wasted OW;) I 
BREAKING BENJAMIN The Dirt' Of Jane (F*iy oodl 8 

STONE SOUR Though Glass (RodwnerALUMG/ I 
THREE DAYS_ Merl I Hare Become Uwe/Zomba Lobel Group 3 

SEETHES The Gift lived- 41 2 

AR lb Met& (Tin fsióeersc4b 2 

Their* eYWteeW iapMoltetireelltred swims net aleerd s report 

ells per ttir eeotpory peSR Sap dot mods eetNr Ow pa week *din 
w eel* rook Ae angst' wok is Wed as Soak, hough Sitar*. 
Ali fre r ski praRerwn an NM aesepse at M ploy five/ 

MOST 
INCREASED PLAYS 

ARTIST ".E .AEE. 

TOTAL 

PLAY 

INCREASE 

PEARL JAM life Wasted U /RMG) +35 

STONE SOUR Through Glass (Roaáunn r /IGJMGI +34 

BREAKING BENJAMIN The Diary Of Jane (HOFrreal1 +31 

TOOL Vicariors (Volcarcvlomba Label Grail) +28 

HINDER 1ps Of An Angel (Utrr rsal Repubkc) +24 

RACONTEURS Steady, As She Goes (Tlyd Ma'W2) +16 

KORN Coring Undone (Orr) +10 

SOUL ASYLUM Stand Up AM Be Strong (legacy) to 

NONPOINT Ahve And Kicking Oyler &os. +10 

SEETHER Remedy (WrddUpi +9 

NEW & ACTIVE 

HOOBASTANK Inside Of You (Island/10.1MG) 

Total Plays: 49, Total Stations: 5, Adds: 1 

FIGHTING INSTINCT I Found Forever (EM/ Musc Reactrve/Goteel 

Total Plays: 47, Total Stations: 5, Adds: 0 

BREAKING BENJAMIN The Diary Of Jane 'Hollywood) 

Total Plays: 43, Total Stations: 8, AWE 8 

RED HOT CHILI PEPPERS Tell Me Baby (Warner Bros.l 

Total Plays. 30. Total Stations: 3, Adds: 0 

MERCY FALL I Got Life (Atlantic) 

Total Plays: 27, Total Stations: 3, Adds: 0 

HEAP Tick Perfect SUMP (B/.d 
Total PIayt 15, Ted StMtwE 3, AME 1 

reeked W (/alas/ plena 

MOST 
PLAYED RECURRENTS 

ARTIST ' .4PE. S 

TOTAL 
PLATS 

DISTURBED Stricken /Reprise 221 

NICKELBACK Animals /Roaámvrr11111M J 186 

STAIND Right Here (Fip/Atlantcl 168 

DISTURBED Just Stop (Repose/ l41 

AVENGED SEVENFOLD Bat Country (Warner Bros l 137 

AUDIOSLAVE Doesn't Renenld Me (fpc/Interscopel 125 

F00 FIGHTERS Best Of You IRCA/RAIG) 123 

AIIOIDSLAVE Out Of Edle lEprantstscepel 119 

JET Cie Hard Batch (AUrui) 100 Iu 6e Stowe Allimeollßtrrtrl 100 

Swop melted be Intel plays 

Station playltsts for all R&R reporters are available 

Il on the web at rrww.radioandrecorda.com. 

REPORTERS 
Stollen sed rBiAMlrMoil ymist 

wssw. Mil 
RI rrr. ..rrw 

IOOfJAearnaN.TX rr .asrr 

1...1 

iNPlICiCep CM. MA 

WMINIAkeMeM.ON 
is rrs r rr 

KAayDr Malost. M rwar rrar rrr 

KM/OWL OIL 
caw OWN.. 

WRCWFepeewlN.11C rrr ra a rrr r I. rar 

IIEpCMesewMwe rrrr AlriArM as. 

wwMRYCdr+hlaleMea 
MUD Mani. 

t MR 110 
; raa.r. 

liVr 
SIM 

.eAl rrar 
NV r an. 

IO2ìEMa/tra. OR 
isWI. 
EMMA 

u..e a. 

..ä..ur 

VIONAketraisra, Kr r Alin 

WHOM odoik. VA' surr 
car r ti 

W7NatUMafoR. VA M r r. inn MI Is 

Sprimpt,G 
aearl r 

rrlRltAti411e. PA' 

r raar 
se oar r Vie 

o 6aM 

KOqlNeeoh. AZ* wrllr arrrar 

r rrabillik M' 
wrr 

K11Fß PaeaM. OR 
car rr 

WIBIIadmaso t, lall 
.a ali r ar 

.ar 1tM1YERevUntea. Rt ur w r ira}. 
FIM 

wBBI14Iwtplt. IIC 
Ra<rt 
NO wWr 

KCALAAwrelea.CA 

KRXO/Saaawwne. CA' sar. 1arM .,A., 

IOtWEM Lake CAF. UT' eras 
w is- 
asar rA 

Ao 

kNT$ 6.11 Lae CIE. UT' 

LA' 
w_Arr 

AWN. 

rnWWDBiSlraaa 
. NY ur r 

+.1 

IOI00/anta, OK S. TOr 

KIRWAN*. 11 
car irr 

44N a 

LItAQKlWMrae, WI r.r 

I012f/WidrNe FaAe. TK 
_.MIN isur 

MOD rr 

PowINECI 
MEIIAI.ASE 

'Monitored Rnporfws 

42 Total Reporters 

26 Total MonNOrad 

16 Total Indicator 

Did No Report, Playaist 
Froan (t)'. 
K202/San Luis Otespo. CA 
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RH ACTIVE ROCK TOP 50 

*Ha nu. 

1 1 

3 0 
2 3 

4 0 
5 0 
6 0 
8 7 

9 8 

11 0 
7 10 

12 0 
16 0 
10 13 

14 14 

15 15 

18 16 

19 17 

13 18 

20 19 

21 20 

17 21 

22 22 

24 e. 
31 a 
23 25 

45 

26 a 
25 28 

29 a 
47 

36 ® 
27 32 

28 33 

35 ® 
37 ® 
30 36 

33 a 
39 e) 
34 39 

38 40 

32 41 

44 ® 
42 43 

43 44 

50 

49 0 
(abuts ® 

40 48 

(Orbry 

1 

Juno 9, 2006 
ARTIST 'ME LABELS, r0iiñ PLAT-S ME 

AA 
AT°1 

TOTAL STAMPS 
Atei 

RED NOT CHILI PEPPERS Dori California (Warner 8ms.) 1713 -19 68322 9 5810 

TOOL Vicarious (Volcaaarlawba label Group) 1627 +27 58845 1 5610 

GODSMACK Speak (/MiwsdRfpnbk) 1591 .87 57190 17 M610 

BUCKCHERRY Crazy Bitch /fhr.nSawv'Laval 1540 +28 57852 17 5510 

THREE DAYS GRACE Animal !Have Became klivi/Zoinba label Group) 1430 +89 50103 9 5810 

KORN Coming Undone (Virgin) 1397 +71 48734 18 5410 

DISTURBED Just Stop (Rgonia l 933 48 41633 23 5210 

WOLFMOTHER Woman (Moduledlnterrngoel 883 26 27888 12 5211 

SEEDIER The Gift (Wind-//p) 880 +20 24217 17 5111 

MUDVAYNE Fall Into Sleep (Epic/ 881 .149 32783 23 4710 

HINDER Lips Of An Angel RJniwsa'Rlprdk) 818 +36 21998 9 4610 

ROB ZOMBIE American Witch (fie/hMnlerscope/ 806 +100 22875 10 4510 

SHINEDOWN I Dare You (Atlantic/ 718 -78 26838 21 4110 

EVANS BLUE Cold (But I'm Stil Here) (Pocket/Hollywood) 718 -31 30366 25 4910 

NICKELBACK Sevin' Me (Raeáanerr/IWMGI 655 56 22074 15 3910 

HURT Rapture (Ctvto/ 819 .19 19130 20 42/0 

10 YEARS Through The Iris Naive/sal Republic/ 613 .1 13826 14 4812 

SYSTEM OF A DOWN Lonely Day (Msarica /Clung a) 806 157 22591 15 4110 

10 YEARS Wasteland k wsaiRfp- %) 570 29 20458 51 5110 

BLACK STONE CHERRY Lonely Train /Ralárzewrer /ILUMGI 587 4 12798 6 4414 

PEARL JAM World We Suicide IJ/RM6) 523 -139 24825 13 38/0 

ATREYU Ex's And Oh's (Victory) 514 .55 12199 14 38/1 

BLUE OCTOBER Hate Me (Universal Motown) 504 +12 11835 11 2412 

PEARL JAM Life Wasted (J /RMGI 439 +190 13539 2 3814 

AVENGED SEVENFOLD Beist And The Harlot (Warner Bros.) 426 -126 11872 16 4310 

STONE SOUR Through Glass (RoadamnerfOJMG) 418 +285 17012 2 40/21 

30 SECONDS TO MARS The U (InwnartaYVwgir) 396 +41 9361 13 2811 

THEORY OF A DEADMAN Santa Monica Roadrunner/WWI 370 .1 5890 11 2710 

AFI Miss Murder (TMTyfv*Vlnrersccpel 336 +80 9357 5 2111 

BREAKING BENJAMIN The Diary Of Jane (lkiywood) 330 +218 11175 2 18/48 

LOSTPROPHETS Rooftops (Carwrabial 317 +91 6062 3 3213 

F00 FIGHTERS No Way Back (RCA/RMG) 302 -50 14891 19 2810 

HOOBASTANK Inside Of You (Islam/ IGUMG) 301 -6 8432 1 2510 

TRAPT Disconnected (Out Of Touch) (Wameams.) 296 +68 11808 4 26/3 

MERCY FALL I Got life (Atlantic/ 277 +54 4704 10 2511 

REBEL MEETS REBEL Get Duna My Life (Big Vwrl 259 -4 4452 12 2311 

RACONTEURS Steady, As She Goes (ThirdMaV2) 258 +16 8999 4 2011 

NONPOINT Alive And Kicking (i4iekr&os.l 230 +33 6489 5 14/0 

P.D.D. Lights Out (Atlantic) 207 .31 3899 8 2110 

FIGHTING INSTINCT I Found Forever (EMI Music Reactive/Gomel 194 .5 2515 14 1810 

STAIN!) Everything Changes (flip/Atlantic) 188 -80 4383 16 2810 

LACUNA COIL Our Truth (Century Medial 181 +21 3776 13 1210 

DANKO JONES Frst Date (Ram & Till 171 -2 4873 7 1811 

EGYPT CENTRAL Over AM Under (aiakr&ror.) 158 12 2219 5 1411 

BULLET FOR MY VALENTINE Tears Don't Fd (Trmrkikidlarade Ladd /row/ 120 +30 3111 2 1213 

TAKING BACK SUNDAY Make0mSure (Warner 119 +17 21M 3 711 

THOUSAND FOOT KRUTCH Absolute lEAMAtiasic Reactive/Tooth & NMI 113 +M 3523 1 1113 

EIGHTEEN VISIONS Tonightless (Trratkalfpric) 112 -11 2183 5 1110 

ANGELS AND ANtWAVES The Adventure (StA'etano/Geffen) 110 +25 2338 1 510 

EIGHTEEN VISIONS Victim (Trostkilfpic) 105 +80 2294 1 1818 

56 Active Rock reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 5/28.6t3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays 
is placed first Songs below No 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. II after 20 weeks. the record is not 
in the top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays /times 100). Each daypart on each station is 
assigned an AQH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (C 2006. Arbitran Inc.).0 2006 Radio & Records 

POWERED Ca 
MEDIABASF 

MOST ADDED 
*RI T TIRE MBA *00S 

MOB MIME TM CUy IN Jena I71Wymoodl K 
SIDE MIR Tb_ GYit IlkokmTßMNV 21 

RYIEAF Fully Abe ITJimelGfiE 10 

EIGHTEEN VISIONS Victim (141kffpic) 1 

SYSTEM OF A DOWN Ki Rack 1r Re1 Narra raidi V 1 

BLACK STOE CERBY lonely Train fi rJ..w61HN'il 4 

PEARL JAM Life 10081 (JÁRIG/ 4 

LOSTPROPHETS Rmheps (Colombia, 3 

TRAPT Dia;argeded Oa of Tech) lbw /rtJ 3 

OIAlET FORMN101E Ter:_ lbw iIQirkrlakrawN 3 

THOUSAND MINIM NaW6HYelbsdkirfirBAV 3 

Tt Actin Is oil il &Troll i a1ai rt _bal Maim nt Awl was per iloir 111111411111, - >ow Om tic am piss par vast 
air. oat soloswag ils tin* sad eldu isisfais<rwMSMaiy 
Ali km al odor pn/asurs we sill sespisl M as play loll 

MOST 
INCREASED PLAYS 

MOT TITLE MOWS) 

TOTAL 

PLAT 
alcaiAii 

STORM Tknugh GI u IRosthmen 0.111r +216 

MON 1011JAMIN The Oiry Of Jane gidrim4 +211 

PEAK JAM life wasted U/RMGI + 111 

ROO ZOMBIE Msican witch (Geffoelatarxepet +111 

LOSTPIOPIETS Rooftops (Cakmbiaf +11 

TIKE DAYS GRACE Animal I Have... dkidlaske label Grorp) +19 

EIGHTEEN VISIONS Victm (TrrstagEpid +80 

KOM I Comm Undone (V1 +71 

TRAPT Disconnected (Out Of Touch) (Wan* 8ros) +68 

T110USOAD FOOT KR UM Narks IMAAasRecirre & AY/ +16 

MOST 
PLAYED RECURRENTS 

ARTIST TIRE Gawp 
TOTAL 

RATS 

HINDER Get Stoned AlsitradAphid 511 

MCKE1BACK An als (Ast nesa082MM 464 

DISTURBED Stricken (8eansel 452 

SEEM Sara Me UAIATed 418 

KORB Twisted Trusilr iMpie/ 377 

A001091$E M 0 Bet CMy I limb rJ 372 

SYSTEM MA NMI Ilppal.i4s im? k49 327 

F00 MIME Bar Of Ya &UMNi 312 

SEMEN RAI INfii4lf 307 

SYSTEM IF A 11NI 8.0.0.8. (Aearira oharasal 300 

NEW & ACTIVE 
SYSTEM OF A DOWN Id Rock 71 Rol (AwrrcaeCanski l 
Total Deys: 95, Total Statine: 11, Adds: 8 

LIVE TRIMS Bombs Below Ikidlawis label Grp* 
Total Ploys: 93. Teal Stow 8. Adds: 0 

FLYLEAF Filly Ain ion MMNi) 
Toul Playa: 89, Ted Strom 15. Adder 10 

METE WINKER I Bot You leek Good On The OeaaOeor (Dolma 
Teal Pbys: 85, Tod &Mau 6. Aider 1 

LYNAM Tss Dow Your Mod 0/417 
Teal Peyo: 52. Ted Stator 7. Ad1T:1 

IM Kim Lai= !SïwNYfarrIntl 
Tod PIsys 43. Tsui Sti` mer $. AYt 2 

hop wa ulMWploya 

Slake darnels Mr all RiR reporten are available 1 

ea t the web at mimailltandreCordLcom. 

The best way to predict the future... is to create it! 

L? 

PARAGON 
Creating listener- Driven Innovation Since 1981 

MEDIA RES 

3.922.5600 
www.paragonmediastrategies.com 
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June 9, 2006 

Artist Title (Label) 

Artwrica's Best Testing Active Rock Songs 12 + 

For The Week Ending 6/2/06 

M M M 

TW LW Famtl. Burn 18-34 18-24 2534 

Jul Slop /pWNii / 431 4.31 12% 13% 411 453 

KOM Coning Under fW 4.32 421 ' 11% 11% 4.42 4.43 

11 YEARS Wast S'S alR Nad 427 4.31 12% 23% 4.11 421 

EVANS BLUE Cold IBrd I'm Stil hied IPoctw/kilyrro4 427 431 71% 12% 4.21 438 

MIIOVAYN Fell IMO Ship If/irJ 425 4A 11% 14% 410 4.31 

TOOL Viceicus /Yaks se/Zesio la el &oui 425 4.21 71% 11% 4.33 4.32 

I8i0fMACKSpeklUisandR ibici 424 428 12% 14% 4.17 4.22 

TRIPE DAYS_ Aunal l Hue... O se?attsM label Gros i 4.21 4.21 11% 1% 4.17 CIO 

NIT Rye IC4fki 421 414 N% 7% 431 421 

11 TEARS Tate jl The Ins Il rw$al/k/dic/ 413 413 N% 1% 3.11 332 

MIESLjsgMAmi11Miwsa,Rplifxl 311 311 53% 7% 3.N 311 

SLUE OCTo sE# hate Me NeU salMt.I 3.18 310 71% 13% 3.N 4.88 

SMNEOOWN I Mn Yu iblisiñcJ 315 ' 330 11% 24% 3.71 4.18 

SEETRER The Gift r1151d1M1 313 4.M 70% 14% 3.83 4.17 

NICKELBACH Sinn' Me A1eeiltelsr113MA'lI 311 315 N% 21% 318 312 

ATREYU Ex's And Oh's lYsttrryl 315 314 01% 9% 3.72 354 

TRENT OF A DEADMAN Snte Mein flowiw wj1L 315 3A 51% 1% 3.71 311 

30 SECONDS TO MARS The Ki (MmrartaYYapn/ 315 328 50% 1% 314 314 

IucKCIIEMY Crazy Bitch l h.asr a(J.J) 3.71 3.75 11% 23% 317 4.13 

SYSTEM OF A DOWN Lonely Day /AnlwcaCMrrahia/ 3.71 3.75 N% 23% 4.10 4.12 

NO NOT CIBI PErPEIS Den CIflarre Abner Brasi 3.77 3.13 13% 27% 3.811 418 

ROB ZOMBIE Amencan Witch (Celle tmencope) 3.72 318 74% 14% 311 3.74 

AVBIGED SEVEKFOID Boas And The Haft Arast dust 3l5 3.11 71% 22% 3.74 317 

STAIND Eveyth g Changes (Fy /Atlantcl 3.51 3.57 N% 22% 3.33 3.40 

HOOBASTAM Inside 01 You láfndDJAAS/ 351 - N% 14% 3.53 359 

Feo FIGHTERS No Way Back (RCA'RMG) 3.40 3.52 M% 35% 3.47 3.29 

CONEED AND_ Welcome Home /Fgwl Yniestabrkit/ 3.24 3.23 05% 21% 3.14 3.24 

PEARL JAM Wald NU Suicide /J /RAID/ 321 3.25 11% 33% 2.14 3.10 

415 
4.41 

411 

4.13 

431 

4.33 

(12 
317 

(37 
3.20 

3.71 

3.51 

337 

313 

3.51 

3.41 

3.02 

3.72 

3.11 

421 

3.11 

4.02 

312 

3.21 

3.44 

316 

3.13 

2.73 

Total sample we is 333 respondents. Total swap ttrersUlly eshmates are based on a scale of 1 -5. (1_chskke very 

much. 5 . like very much) Tate tebiliu*/ represents the percentage of respondents who recognized the sang. TNN 

Mn represents the number of respondents who said they are bred of heanng the song Songs must have 40% tamilianly 

to appear on survey Sample composition is based on persons 12.. Persons are screened via the Internet Once passed. 

they can take the music test based on the format/music preference Rate lheMusc corn results are not meant to replace 

callOut research The results are intended to show opinions of participants on the the Internet only RaterreMusic is a 

registered trademark OI RateTheMusic com TM RIM sysMm. is noda110 ter local radio station by aIis1 of 
3774711 RIMe/Awisis.ai' dw b invitiof by Medina, Roaxch. a Nritkn of Promisse Ratio Not worn. 

RaRifie 
CANA 

ROCK TOP 30 

a int MART 1IRF 1Áf815 ROTAl 

1 MOU CIIU PEPPERS DaiCtiw ANNa & wJ IN 
3 NIN DAYS GRACE Amyl I limbe= Emi'ie 474 

5 WUI1M0TINN Wear OMAPOINWS0 473 

6 RACONTEURS Steely, As She Goa (7A'dMa V21 421 

4 5 FBO FIGIRERS No WIN Back RICA/RANI 425 

2 6 PEARL JAM World Wdo Suicide (Salt BM6) 422 

7 I.TALENT OmIIIAMiitijtt_ AIYwirMsCaeW 312 

10 ANGELS AND.. The Adventure OrerawVM/d 354 

9 . NICIMsACK Seam' Me /IslheaufitMes Came/ 354 

12 SEETNER The Gift I11Ind- pl 327 

i 11 TOOL Vicarias 6ary 324 

11 12* MILADY_ WIN Fuen_. LSawall6AiaiCam* 215 

14 0 11111E OCTBNEN Here M, Niveras/Meroure 2M 

16 (D* MATT MAYS_ Tnrq_. /Sahidll'mnsr1MsC+eSsi 257 

13 15 ARCTIC MONKEYS I Bet yeu Look 6eetl.. Orsini 248 

20 O S. ROBERTS Bridge To NOtttee Rkiwoul Mais Caut 1232 

15 17* MONIIE Out Of My Had ITMtrrsalM is Caen/ 211 

18 Q SNOW PATROL Hands Open /A&Mikrterscaae/ 214 

21 Q BUCKCIIEMY Crazy Bitch Xisvo Soragovd 211 

19 20 SYSTEM OF A DOWN Lonely Day (Sorry MG) 131 

n 21* STAIILO Flawed Design EM1M S Cassda/ 1N 

17 22* SAM ROBERTS The Gate íUntrersa/MuscCanada) 175 

25 23 SHINEDOWN I Dare YOU (Atlestic/ 158 

29 ® AFI Miss Murde /Tivy Ev#rinterscope) 157 

24 25* CRY & COLOUR_ Saw Yeu Sassors One Akre/ 111 

27 1NXS Devils Party (SonyBMGI 151 

23 27* TREWS Poor or... IBnatead/SarySAIS Marc Caada) 144 

28 GOOSMACK Speak (Uniersel Reprbk/ 137 

26 29* IOLE SONS Td Irk 440Miei CaedeEA/Aisi'Cask 135 

NE> GNARLS BARKLEY Crary (DowmtowNLava'At/antic) 130 

- *KM ON TOTAL 

PLATS CHAR, STATIONS 

+5 1 1411 

+3 I 1411 

+21 11 1111 

+41 t 1511 

J7 15 13)8 

15 13 12)0 

+7 / 1211 

+17 7 111 

+15 13 1211 

+52 5 1511 

21 7 1511 

f 1 M 
+24 5 na 
+24 4 1311 

1 11 M 
+21 3 1413 

11 17 1411 

+0 4 1010 

+1 1 415 

13 1 910 

.13 12 1011 

43 19 1510 

.1 4 711 

.28 2 Bll 

5 15 1011 

.1 2 1012 

.25 19 1M 
+1 11 711 

.17 3 1011 

.17 1 310 

26 Canadian Rock reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio 

Networks Sonos ranked by total plays for the airplay week of 528 -6.3 Bullets appear on sonos gaining plays or remaining 

flat from previous week. U two sonos are tied a total plays. the sono with the larget increase in plays n placed first. Songs 

below No 15 are moved to recurrent alter 20 weeks on the than O 2006 Radio & Records Indicates Cancon. 
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IN ALTERNATIVE TOP 50 
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Juno 9, 2006 
ARTIST TITLE UBELiSi 

TOTAL 

runs purs 
jai árii ie 

TOTILSTsalid 

RED HOT CHILI PEPPERS Dori California (Warner Bros.) 2843 +63 143855 9 7610 

TOOL Vicarious (Volcano/Zomba label Group) 2021 +46 99857 7 7510 

BLUE OCTOBER Hate Me OTAiversa'Motown) 1946 .5 112490 20 6610 

RACONTEURS Steady, As She Goes (Third MaiVV2) 1906 +108 94609 11 7110 

AFI Miss Murder (raw fniNManrcpel 1745 +152 92484 7 7410 

ANGELS AND AIRWAVES The Adventure (Swetone/Gellen) 1688 +54 89838 11 8510 

THREE DAYS GRACE Animal I Hoye Become (Jivn/Zomba label Group) 1384 +82 55084 9 8312 

SHINEDOWN I Dare You (Affendel 1365 +40 48850 18 5410 

GNARLS BARKLEY Crazy (DbwntowNLaw/ANaitic) 1147 +185 88909 7 4710 

WOLFMOTHER Wcenan thiod kr/Lnterscopel 1075 +11 49927 11 1311 

ARCTIC MONKEYS I Bet You Look Good On The Dancef10 w (Danko( 1812 -13 47531 15 5410 

TAKING BACK SUNDAY MakeDW Sure (Warner Bros) 1013 +12 45317 11 5110 

ROCK KILLS KID Paralyzed /fealrss/ReptriwWamerBrosJ 910 +41 35824 11 5710 

30 SECONDS TO MARS The MI lennottalffirginl 945 +50 42212 17 5313 

KORN Coning Undone (Virgin) 940 +44 30698 14 4811 

10 YEARS Wasteland Nniversel Repedfir/ 937 0 40199 47 5510 

PANIC!... The Only Difference Between... /Decsydance/Fuel dByRar*'aval 915 -102 45387 20 4110 

SYSTEM OF A DOWN Lonely Day (Americare'Ldlum ie/ 881 171 40738 17 5010 

PEARL JAM World Wide Suicide LJ/RMGI 877 -145 27845 13 5110 

GODSMACK Speak (UniversalRepAbk) 821 J8 30009 17 3510 

PEARL JAM Life Wasted LJ /RMGI 801 +329 38435 3 58/7 

BUCKCHERRY Crazy Bitch (EkvenSevenLava7 784 +88 30889 9 4014 

F00 FIGHTERS No Way Back (RCA/RMG) 600 -54 34945 19 4310 

LOSTPROPHETS Rooftops/Columbia) 554 +98 19952 3 4113 

SNOW PATROL Hands Open (A &M /Interscopel 533 +81 26882 8 3414 

DASHBOARD CONFESSIONAL Don't Wait (Interscopel 502 +138 27921 3 3213 

YELLOWCARD Rough Landing, Holly (Capitol) 494 +25 14509 7 3711 

NICKELBACK Sawn' Me (Roadrunner //DJMG) 471 +20 21051 13 2210 

SHE WANTS REVENGE These Things (Geffen) 470 +70 34138 6 3312 

DISTURBED Just Stop (Reprise) 461 -49 19109 18 2710 

YEAH YEAH YEAHS Gold Lion (Dress Up/Interscopel 456 47 17592 17 2910 

PANIC! AT THE DISCO I Write Sins... (Decaydance /fueled ByRamefULaval 407 +85 23165 3 2815 

DEATH CAB FOR CUTIE Crooked Teeth (Atlantic] 370 21 16909 20 2410 

10 YEARS Through The Iris (Universa /Republic) 340 16 10141 10 2710 

HOOBASTANK Inside Of You (Isiand/ILUMG) 338 1 13664 4 2410 

ANTI-FLAG The Press Corpse (RCA/RMGI 296 17 6004 7 2710 

DAMONE Out Here All Night ( /sland/10.1MG) 292 15 9278 7 2713 

JACK JOHNSON Upside Down (Brushbre /Universal Republic) 285 36 16208 20 2110 

MATISYAHU Youth (Or Music/Epic) 266 86 9151 13 2410 

STAIND Everything Changes (Flip/Atlantic) 265 0 10317 12 1810 

HARD FI Hard To Beat (Atlantic) 253 +16 6500 4 2010 

BREAKING BENJAMIN The Diary Of Jane (Hollywood) 242 +133 11278 1 35134 

FRAY How To Save A Life (Epic) 237 +28 15151 3 1611 

SEETHER The Gift (Wed Up) 236 +27 12459 9 1811 

STONE SOUR Through Glass (Roadrunner /ID/MG) 221 +148 11449 1 24114 

MUDVAYNE Fall Into Sleep /Epic/ 220 +13 9471 8 110 

HURT Rapture (Capitol) 214 -1 7845 5 1210 

PLACEBO Infra -Red (Astralwerks/EMCI 203 +32 8672 2 1811 

KEANE Is It Any Wonder (Interscopel 190 +42 7314 1 1312 

DRESDEN DOLLS Sing (Roaáunaer/ 182 .9 11138 7 1410 

77 Anernatrve reporters. Monitored airplay data supplied by Medabase Research. a division of Premiere Radio Networks Songs ranked by total plays tor the airplay week 

o1528 -6/3. Bullets appear on songs paining plays or remaining fat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the lop 20 It atter 20 weeks. the record is not in the 

top 20 and has two consecutive weeks of decreased plays. the song is then categonzed as recurrent. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song Most Increased Plays lists the songs with the greatest week - 

to-week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100) Each daypart on each station is assigned an AOH 

number. Average Quarter Hour Persons used herein with permission from Arbnron Inc. (® 2006. Arbitron Inc 1.© 2006 Radio & Records 

POWERED Ell 
1EllIABASE 

MOST ADDED 
Mai mu LAMA ADOS 

WARM TM Miry Of Juts /gall 34 

STILE SIM nee* new fisedaserslaMIN 14 

ROSE AGAINST Rudy To Ed (GeOA N 11 

PEAK JAM Life Wasted l LJIN;) 7 

RED JUIfSUR APPARATOS Face Down (WO 7 

FLYLEAF Fully M e lOcrwa1ICA4N167 1 

PANq_ I Write Sins... Veer Nnae esieIty RaaieMaa) 5 

SYSTEM IF A DOWN K1 Rack 11 Rd hlarsmCeYisl 5 

OOCNCAMIR1 Gary BiNi Qnwaroalars 4 

SUM MOIL Nash Opw /AaNkts lga 4 

TWAlredee WKaalr1Yawhile mind Hal me dwell 
rep. die per finir maw par Seep pet mori Nees dim pm wed 
deb ese )gleewetAa *breed toleisesLaiertf else 

Mk from d sex pegme re in ill saved et eseelgbet 

MOST 
INCREASED PLAYS 

ARTIST TITLE LABEL(S) 

TOTAL 

PLAT 

e1C*EASE 

PEAK JAM We Wasted USA) +321 

GNARLS BARKLEY Crazy (O.--L ebotAtlnOid .115 

All Mss Murder (Tire frdivr r psi .152 

STONE SOUR Throats Awséessr LJAMG) .148 

DASHBOARD CONFESSIONAL Don't Wait *am* 138 
BREAKING BENJAMIN The Dory Of Jane Molkwee/ .133 

RACONTEURS Steady. As She Goes (TeeMard12) 108 

RISE AGAINST Ready To Fall (Geffen) 108 

IOSTPROPHETS Rooftops (Columba) 96 

TAKING BACK SUNDAY MakeDamnSure )Wanner Bros -92 

NEW & ACTIVE 
MATCHBOOK ROMANCE Monsters (Eptaphl 

Total Plays. 173. Total Stations- 13. Adds: 0 

EAGLES OF DEATH... I Want You So Had... (DowntownlAt/anfi ) 

Total Plays. 144, Total Stations. 9, Adds: 0 

RISE AGAINST Ready To Fall (Gallen) 

Total Plays: 137, Total Stations: 19, Adds: 10 

SECRET MACHINES Lightning Blue Eyes (Repose) 

Total Plays: 105, Total Stations: 9, Adds: 0 

SUBWAYS Oh Yeah Ore/Reprise) 

Total Plays: 102, Total Stations: 10, Adds: 0 

AVENGED SEVENFOLD Beast And The Harkt (Warr &os.) 
Total Plays: 101, Total Stations: 11, Adds: 0 

LIVING THINGS Bombs Below LJndZaia Label Groeçl 

Total Plays: 97, Total Statics: 8, Adds: 0 

HIM Killing Loneliness (Sire/Warner Bros.) 

Total Plays: 60, Total Stations: 11, Adds: 3 

Seep ranked by total playa 

Station playlista for all RIR reporters ara available 
on the web at Mye atediddric0rda.com. 
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Juno 9, 2006 
Ri? ALTERNATIVE 

America's Best Testing Alternative Songs 12 
For The week Ending 62/178 

Persons Men Women 

Artis) Title (Label) TW LW Familiarity Burn 18 -34 18.34 18 -34 

AH Mss Mwdw (Tar Edlremeep.l 4.15 4.15 75% O% 314. 3.75 4.11 

PAWL NOW Dianna A3gielfieY/ let /àldanl 4.12 4.17 51% 22% 3.55 3.51 4.27 

RED NOT CNIU PEPPERS Dw California Mende beeJ 4.11 4.15 M% 22% 411 4.51 4.N 

ANGELS AMO AIRWAVES The Adventure (.5devravelGeffed 417 317 77% 11% 3.51 315 3.57 

TARING BACK SUMMIT MMeDewrSln /Wane anti 411 412 75% 11% 114 3.7$ 3.17 

BLUE OCTOBER Hate Me ILJktwssiWoe 312 3.54 55% 23% 3.11 3.57 3.15 

SNOW PATROL Halls Op. MaNdaddade 312 M% 5% 311 317 4.13 

31 SECONDS TO MARS The Ks /AI1alrterb*/ 318 315 73% 12% 311 3.51 4.21 

OEATI CAI FON CUTI( Crooked TINA L1sAaACi 3.M 3.73 52% 19% 317 3.75 3.N 

RACONTEURS Study. As She Goes (Third J 101) 312 3.7$ 75% 13% 317 3.71 314 

YELLOWCARO Rough Lew tidy Capitol 3.77 81% 5% 3.N 312 3.71 

F00 FIGHTERS No Way Back /RCNRAFG/ 3.74 311 N% 23% 3.51 3.52 3.51 

11 YENS Wasu4nd /tM+rsdlPMld) 3.73 313 B7% 21% 3.53 3.22 3.12 

TNREE DAYS... Annuli Have... LArImaM (abeam* 3.72 3.72 11% 11% 3.47 3.34 3.51 

SINNEDOWM I Dre You Marne) 3.911 3.73 75% 25% 3.59 3.47 3.71 

HAWTMORNE NEIGNTS Sbyeg Sorry /Victory) 3.82 3M 51% 31% 3.32 3.15 3.45 

SYSTEM OF A DOWN Lowly Du /A.IncaeCakolid 3.53 3.52 53% 23% 3.55 3.44 314 

DISTUNBED Just Stop (Repast) 3.52 3.51 5/% 15% 3.35 3.31 3.42 

TOOL VEinsw /Yakam?MaAe i IMGraIN 3.41 3.73 N% 15% 3.41 3.10 3.42 

ARCTIC MONKEYS I Bet You look Good... /Deemer 3.41 3.51 71% 111% 3.52 3.27 3.71 

MCRELBACR Smiths RVw/wrdlMMi/ 3.111 3.4$ M% 31% 323 2.51 3.41 

ROCK KILLS KID Paralyzed /f adess/Repsyse1V*'.erBratJ 3.44 3.41 59% 14% 3.31 3.25 3.51 

ION Camel Undone flted 3.33 3.55 75% 24% 3.35 3.11 3.52 

PEARL JAM World Wide Suede /J/RMG/ 3.31 3.31 52% 27% 3.23 3.21 3.15 

WOLFMOTNER Wows AA.aliDlmrsoqud 323 323 57% 1/% 3.15 3.11 321 

BUCKCHERRY Gary Bach /f4arwSese*Kav 3.23 325 52% 15% 3.31 3.57 3.57 

MEAN YEAH YEANS Gold Lie best Upllwrscard 3.21 3.18 72% 24% 3.37 3.23 3.41 

GODSMACK Speak !Universal R4paddc/ 3.20 3.27 /8% 24% 3.12 3.11 315 

GNAWS IANIIEY Crag 1DrawawwianAS We/ 313 217 51% 29% 3.17 2.99 3.35 

row sample we rs 348 respondents heal map haraaMS'estimates are based on a scab of 1.5. (NOW** eey much. 5 Yee wry much). 

Teal teeMWNr represents the percentage of respondents tND recognized The song 1Wl An represents MN number or responesn wno sad they 

are toed of heunrg Me song Songs must haw 40% fameurty to appear on survey Sangle campotbon IS bard on persons 12. Persans are 

screened w The Internet Once passed they can take Me music test based on the lamat/mrsrc preference RakTIMAIMC rom results are not meant 

to replace calkwt research The results are Intended to show opinions of participants on Me the Interne ona, RaWheA4wc ts a registered trademark 

of RatelteMusac corn 1k 11751 mew b aeeits M Mal nid skim by wag VI-377-52111. ReleIldlesk.rr sala k preld d by 

endue Rnaaal. s Node M PreeWn Rab AYAradt. 

Group POS Speak 
Continued from Page 55 

remember the adjustments I had to make 

from running just one station," he says. 

"However, an apt analogy would be of 
a quarterback and coach on the sidelines. 

"Rte single -station manager or quarter- 
back is on the field, executing plays. A 

multistation manager or coach can't be as 

directly involved in getting the ball up the 

field. He must have a broader vision, know 
his players' skills, communicate well and 

rely on his teams to execute properly." 

Musical LIMB 

Johnson says that audience -sharing is 

not necessarily a bad thing. "A very heal- 

thy 15% to 20% of audience -sharing goes 

on between KSEG and KWOD," he 

says. "Our station in the middle, KRXQ, a 

heritage Rocker, shares a little more with 
each, about 22% to 37 %, depending on 

which direction you're heading to and 
from. 

"Those are very healthy numbers. 
They show enough product -usage sepa- 

ration, yet not enough real estate for a 

competitor to take root in the rock genre 

in the market without a real struggle." 
Johnson believes in creating and main- 

taining a "rock wall" in Sacramento and 

says that his group of stations has suc- 

ceeded in doing so. "You must always 
have audience expectation for each sta- 

tion in mind," he says. 

Johnson feels that the talent pool pro- 
grammers hire from has diminished over 

the years. He says, as many others have, 

that not much has been done to cultivate 
new talent. This creates a problem for 
companies trying to fill airshifts. So us- 

ing the same jocks on more than one sta- 

tion has become quite common. 
"We do share personnel among sta- 

tions," Johnson says. "Not talent in prime 

"The 

or qualterbad 
is on the field, executing 

plays. A nultistatian 

manager Or coach cant 
be as dnedly 'rnehl+eld in 

getting the bal up the 

field He must have a 
broader *ion." 
Caedles khans 

dayparts, but many support people and on- 

air talent who are not on in prime dayparts. 

"For instance, my imaging director for 
KWOD also does KRXQ. The night guy at 

KSEG voicetracks weekends for our 
Smooth Jazz station, and my assistant PDs 

at both stations help each other out on dif- 
ferent projects all the time. 

"1 suppose the upside to this is that ev- 

eryone is getting a broader base of experi- 

ence and some extra cash that they didn't 
in the single -station /single -duty days." 

Johnson credits his stint at KUPD/ 
Phoenix for preparing him for what he 

faces now. "I was the PD and the after- 
noon drive jock," he says. "I shared imag- 

ing duties, did appearances, voiced spots 

and promos, set up more than my share of 

remotes and even hung a banner or two. 
"Since I'm basically a lazy bastard, I 

learned to delegate well and without re- 

morse." 
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RR TRIPLE A 

JOHN SCHOENBERGER 
Jac ,*adloandrrcoJds.corn 

lessons learned 
Ten years after the Telecommunications Act of 1996 

verybody has an opinion about the effects of the Telecom- 

munications Act of 1996. Some of those opinions are 
negative, but I think most people agree that, even though it has 

taken time to adjust to the new order of things, much of what 
has happened has been good for the broadcast industry. 

This week I get the perspectives of several 
fripé A programmers on the changes since pas- 

sage of the Telecom Act. Featured are SBR Cre- 

ative Media co-Presidents John Bradley and 
Dave Rahn; Clear Channel Triple A Brand Man- 

ager and KTCZ /Minneapolis I'D Lauren Mac- 

Leash; CBS Radio VP /Rock Programming and 
WXRT /Chicago PD Norm Winer, KINK /Port- 
land, OR PD Dennis Constantine; and Compass 

Broadcasting co -owner Bob Hughes. 

Learning Curve 
During the buying and selling frenzy that oc- 

curred shortly after pas- 
sage of the Telecom Act 

many broadcasting com- 
panies either sold their 
holdings or merged to 

create new and much 
larger corporations. 

Suddenly, fewer oper- 
ator owned many more 
stations in each market 
and across the country. 
The concept of station 
clusters came into being, 
and companies began to grapple with the chal- 

lenge of learning how to manage these proper- 
ties. 

It is important to rttnemmber that the broad- 
casting industry was not in very good shape 
prior to deregulation. Most small companies, as 
well as mast individually owned stations, were 

either losing money or barely breaking even. 
Something had to be done. Duopolies had al- 

ready begun to transform the industry, and de- 

regulation was the next logical step. 
Rahn sums up the cxtsensus of those I talked 

to for this column, saying, "1 don't t feel that ev- 

erything about consolidation is bad. In fad, mast 
of what it has accomplished has resulted in the 

exact opposite. In many ways, consolidation 
saved the broadcast industry. 

"However, mistakes were made in how we, 

Dennis 
Constantine 

"I don't feel that 

everything about 

consolidation is bad. In 

fact, in many ways, 

consolidation saved the 

broadcast industry" 

Dare Rahn 

as an industry, have managed axrolidatio , and 
it has proven to be a slow learning curve to get 

it right. Ten years later the infrastructure is in 

place, and it's time to get back out there and prey 

mote great and compelling content again." 
Constantine agrees that it took many years 

after the Telecom Act to get business and opera - 
tional models working properly. "We've discov- 

ered that most statists need their own airstaffs, 

their own programming staffs, their omen sales 

staffs," he says. "Certain departments can be 
shared, like traffic and engineering, but not all. 

"Now that we have gone though those grow- 
ing pains, the next major phase in the evolution 
of broadcasting is going to be in the areas of cre- 

ativity and programming. The home office will 

encourage programmers in the field to try out 
new ideas and create stations with their own 
identities and brands." 

Think Nationally, Act Locally 

Mac I &ash has been at K I CZ tor the past 12 

years, and Winer has been at W XRT for over 25, 

so they both have before- and-after perspectives 
on the Telecom Act. 

Macl.eash says, "Due to all the mergers, it was 

a crash blending of many different cultural, and 
it took quite a bit of time for our company Clear 

Chanuell - and the other broadcast groups, too, 

I'm sure -to figure out what works best. 
The lesson is that you can have an overall 

corporate culture that informs everyone, but you 
also have to leave nxom so each station and 
brand can develop its 
own internal culture. 

"Sure, we can cooper- 
ate within the company 
with an all- for-one men- 
tality, but we also need 

to recognize that not ev- 

erything within the titer 
ter can be a gaup effort. 

Stations need their indi- 
vidual identities and 
their own ways of doing . Mac Leash 
things. 

' Ibe term is 'siloing up,' and it means that 
many of the key people at each station need to 

be focused only on that station." 
Weer says that CBS Radio still honors a sta- 

tion's individuality and personality above al- 

most everything else. "This speaks volumes 
against the argument that consolidation has 
killed radio and that creativity is no longer en- 

couraged," he says. 
"Sure, we all face a different business reality 

today than 10 years ago, but I am sure that much 

of the change would hate had to happen any- 
way. Consolidation has allowed many stations 
to thrive that may have had a tough time of it 

without the infusion of money and ideas that 
consolidation n brought." 

Lauren 

But Winer also feels that Triple A prevents a 

unique set of challenges that don't come into 

play with other formats. "You have to put this 

all in perspective in terms of Triple A radio," he 

says. 
"Our format has always been based on creat- 

ing a unique station based on the market it 

serves, and we have always desisted the cookie- 

cutter approach to programming because we all 

know it simply doesn't work with our format. 

So some of the pressures of consolidation n were 

felt less at Triple A." 

Collective Brain Tryst 
Even if the new mantra is to get back to treat- 

ing each station as an individual entity, those 
stations within clusters, as well as in larger 
broadcasting groups, still have the benefit of a 

collective brain trust when they need it. 

The renewed station or brand focus is bring- 
ing back the passion and creativity that seemed 
to be waning for some time, but it is an informed 
type of networking that is more organic in na- 

ture. 
"Perhaps one of the biggest lessons is that we 

may have cut too close to the quick in terms of 

budgets and people early on but we are slowly 

mewing back to a sensible perspective whirr it 

comes to that," says Macl.eash. 
"When people are spread too thin they tend 

to do just enough to get by and overlook the 
details. With the radio industry now having 
to compete with so many other forms of con- 

tent and technology, we need to focus on the 
details more than ever. That takes people and 
resources... 

Bradley feels that it is crucial that stations have 
the right people, with the right communication' 
and management skills, heading up the various 
departments, or there won't be a cohesive effort 
around a single vision. 

"You have to trust the folks you have given 
the jobs to and empower them," he says. "Mi- 
crrnanaging horn the top down can destroy the 
energy and creative atmosphere in a radio sta- 
tion very quickly. 

"When we left KBCO /Denver and started 
SBR in 1992 there was a lot of creativity, inspira- 
tion and enthusiasm in the people who made 
radio. But we lost it for a variety of reasons, in- 

cluding consolidation, all the had press radio 
was given, the advent of many other types of 

media that divided the listeners' attention and 
even the lack of much of the head-to-head com- 

petition that informed radio for so many years." 
Everyone I spoke to feels that this is begin- 

ning to turn around though. Once again they see 

a culture that promotes passion and creativity. 

A Different Perspective 
How have the telecom Act, consolidation and 

the new business realities affected independent 
owners? Hughes, whose company operates 
KPRI /San Diego, says, it is interesting that the 
life of KPRI almost exactly parallels the life of 

broadcasting since the enactment of the Telecom- 

munications Act of 1996. We signed on in April 
1996, and it became law a month or so late. 

"In fact, the reason we got the individual sig- 

nal was because of that act. My partner, Jonathan 
Schwartz, and I were in the process oeseIling our 
group of stations to Par Broadcasting, and, since 

the law hadn't passed yet, they ware concerned 
about having too many signals." 

Because of his and Schwartz's corporate 
broadcasting experience, Hughes says, it was 
obvious to us that as thew companies got larger 
and larger, things were going to be very com- 
plicated for them for quite a while. As they were 
learning how to adjust to a new way of doing 
business, it gave us the time to nurture and find 
a niche for our own signal within the market" 

But KPRI wasn't immune to the dramatic 

"You have to trust the folks 

you have given the jobs to 

and empower them. 

Mkromanaging from the 

top down can destroy the 

energy and creative 

atmosphere in a radio 

station very, quickly. " 

!eb &a y 

_JJJ /gUIJfluN 

changes taking place in the radio industry. "As 
an independent operator, we had to make some 
major adjustments," Hughes says. "lt was just a 

bit easier kw us ho adapt. 
"Certainly, many of our challenges stemmed 

directly from the fact that we had to compete 
against larger clusters of stations operated by 
then` new corporations. As our larger competi- 
tars were exploring 
to make the numbers 
work, we had to do the 
same. 

"That was as much a 

function of the changing 
economic climate of 
broadcasting as a whole 
as it was a function of 
consolidation due to the 
Telecom Ad." 

Hughes says he and 
Schwartz realised that they couldn't afford to 

continue to operate like a traditional broadcast- 
er, so they had to explore new technologies and 
systems to get the job done with fewer people 
and tighter budgets. lt was a process of identi- 
fying the essentials needed tobea successful sta- 
tion. 

Norm Winer 

A Culture Of Cooperates 
Along with the gradual pnocess of learning 

how to manage and operate stations within a 

new business paradigm, we are also seeing 
broadcasters demonstrate unprecedented coop- 
eration. 

The HD Digital Radio Alliancerfonned by 
large as well as smaller companies, has shown 
that broadcasters feel the need to work together 
to advance the industry as a whole. 

Constantine says the HD Digital Radio Alli- 

ance is a good start and can serve as a model, 
but he believes that broadcasters need to coop- 

erate on many more levels and in many more 
ways to fully succeed in the major transforma- 
bon the industry is just beginning to go through. 

"HD Radio is one thing, but we also have to 

address streaming, podcasts, mobile offerings 
and so on," he says. "All of this needs content 
-good, thoughtful, well-programmed content. 
Then every type of format can become a fran- 
chise in the market. 

"This way listeners don't have to go to satel- 
lite radio, Internet radio or any other source to 
get the kind of music and information they like. 

"The creative and managerial infrastructure 
is already in place. AU the corporate headsleed 
to do is provide us the platforms of delivery. 
Specifically for Triple A, HD Radio could be a 

boon for getting the format on the air in the 
many markets we don't have now." 
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BOULDER 

NiE, n 

June 9, 2006 
ARTIST T ... E -46E.S Y KAS PLUS 

WEEKS w 

3 0 SHAWN MULLINS Beautiful Wreck (Vanguard( 358 +28 15864 21 2010 

1 2 BEN HARPER Better Way /VÁgrn) 356 30 14524 16 2310 

4 © RED HOT CHILI PEPPERS Dani California (Wilmer Bros.) 343 +20 18288 9 1810 

2 4 JACK JOHNSON Upside Down /BruslrfreNn verse/ Republic( 330 -4 19087 21 2310 

5 Q MAT KEARNEY Nothing Left To Lose (Awe e/Cáa fi ) 328 +6 15455 18 2010 

6 0 KT TUNSTALL Suddenly I See (Relentless/Virgin( 314 +3 11949 14 1910 

8 7 MARK KNOPFLER & E. HARRIS This Is Us (Nonesuch/Weiner &os.) 297 -3 12634 7 1910 

9 0 GUSTER One Man Wrecking Machine (Reprise( 288 +5 10343 10 2010 

7 9 DEATH CAB FOR CUTIE Crooked Teeth (Atlantic) 280 23 14441 18 1810 

10 o AUGUSTANA Boston (Epic) 266 +11 10103 16 1510 

12 m JAMES BLUNT High (Custard/Atlantic/ 263 +15 10469 10 1710 

11 CHRIS ISAAK King Without A Castle (Reprise) 257 +7 8370 8 2010 

17 ® GNARLS BARKLEY Crazy (Downtowndava/Atlentícl 252 +84 16196 3 2014 

14 0 LOS LONELY BOYS Diamonds (OrMusic/Epic( 238 +6 13665 6 1811 

15 15 GOO GOO DOLLS Stay With You (Warner Bros.) 227 1 11754 6 1710 

16 0 SNOW PATROL Hands Open (A &Mllnterscopel 216 +11 6683 9 1610 

20 m KEANE Is It Any Wonder (lnterscape) 199 +32 6748 3 1811 

19 0 RACONTEURS Steady, As She Goes (ThiirdMart/V2I 199 +22 10099 7 1111 

21 a GOMEZ How We Operate (ATO /RM8/ 174 +7 7449 7 1110 

24 Q) PAUL SIMON Outrageous (Warner Bros.) 113 +19 7459 4 1310 

25 a FRAY How To Save A Life (Epic/ 170 +45 8283 3 1411 

18 22 LITTLE WILLIES RoN On (MdkLvgBIVEMCI 110 16 5539 11 1710 

23 23 BRANDI CARLILE What Can I Say (Red /nk/Columbial 144 11 4754 17 1110 

22 24 DANIEL POWTER Bad Day (Warner Bros.) 137 -25 6744 8 510 

27 ® JACKIE GREENE I'm So Gone (Verve forecast/MR 133 +10 5653 6 1110 

26 Q5 SHERYL CROW I Know Why (A &M /lnterscgoe) 126 +2 5275 2 1011 

29 ® INKS Afterglow (Epic' 116 +4 8094 12 910 

LO.b.t> Q) COLDPLAY The Hardest Part (Capitol) 114 +21 2916 1 1112 

1a.b.t> a BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 112 +13 5190 1 1010 

(ob.t> 0 CORINNE BAILEY RAE Put Your Records On (Capitol) 108 +12 4517 1 1011 

24 Triple A reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 528 -&3. Bullets appear on songs gaming plays or remaining flat from previous week. It two songs are tied in total plays. the song with the larger increase in plays is 
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. II after 20 weeks. the record is not in 
the top 15 and has two consecutive weeks of decreased plays. the song Is then categorized as recurrent. Most Added is the total number of new adds officially reported 
to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the 
greatest week -to -week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is 
assigned an AGH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).° 2006 Radio & Records. 

NEW &ACTIVE 

DONAVON FRANKENREITER More By Yourself (Lustllpkway( 
Total Plays: 102, Total Stations: 12, Adds: 1 

WIDESPREAD PANIC Second Skin (Widespread/SRC) 
Total Plays: 94, Total Stations: 10. Adds: 0 

NEIL YOUNG Lookn' For A Leader (Reprise) 

Total Plays: 93, Total Stations: 10, Adds: 1 

SONYA KITCHELL let Me Go (Velour) 

Total Plays: 89, Tote Stations: 10, Adds: 1 

FIVE FOR FIGHTING Tir Riddle (AiavriCalsidi l 
Total Plays' 81, Total Stations: 7, Adds: 1 

JAMES HUNTER Pep. Goma Talk (Go/Ramdr) 
Total Plays: 78, Ted Statism: 6, Adds: 1 

ROCK KILLS 130 PonlpN f/ otiel7lrrner Bras.) 

Tod Plays: 58. Total Stawug 8. Adds 1 

NANDI CAROLE Throw It Al Away (RM1a1I1 hmiia/ 
Total Plays: 57, Total Stations: 6, Adds: 0 

SIA Breathe Me (AstrMs*k IFMCI 

Total Ploys: 58, Total Station 6. Adds: 0 

FEIST Secret Hurt /Carry TiM7vnrsct e1 

Total Plays: 54, Total Stations: 7, Adds: 0 

sap raked by rrl nays 

POWERED 
MEDIABASE 

MOST ADDED 
AIITIST TITLE LABELS, ADDS 

FOO FIGHTERS Mirada (WARM 5 

GNARLS BARKLEY Crazy Awl 4 

BRUCECOCIKBURN Ditt w1NtwL./TAaeexalltrodd 4 

GIN BLOSSOMS learning The Had Wig I/Qili% 4 

TRAIN Am I Ruching You Now OWN 3 

COLDPLAY The Hardest Part lapIlEl 2 

RAY DAVIES Ow My Hoed (V2Vneirisl 2 

0E NCNB( &NEW NISSAN Dee Lan Tin &easy/ 2 

Tks Trills A add deedieM i ppM1 se _.JLJ Baisa est aMwd 
newt alfa per iris earpasy osier sala Set week fro Naps w week in 

twe _- _ ire* weeks. As inky mil liked as sait' Om. 
setwiy. Mk bred War pnela men an ai aisalydat my pry Iva 

MOST 
INCREASED PLAYS 

ARTIST r :APE ç 

TOTAL 

RLAT 

INCREASE 

GNARLS BARKLEY Crary ,DowrllowNLavdAtlsaicl +64 

FRAY How To Save A Life (Eprl -45 
KEANE Is It Any Wonder (Intascopel .32 
SHAWN MULLINS Beaunhe Wreck (Yagaari1 +21 

RACONTEURS Steady, As She Goa (Third MANY21 .21 
cOLOPLAY The Hardest Part (Capittol1 .21 
JACK JOHNSON Broken Illiushfirtellonersal Reprdkci -21 

RED HOT CHILI PEPPERS Dan Cakfoma Warner Bros( .20 
SUBDUDES Soaal Ad & Plume Club (Back ParcNNavada/EMI .20 
PAUL SIMON Outrageous Wamw&as) +19 

MOST 
PLAYED RECURRENTS 

ARTIST TLE LARELIS) 

KT TUNSTALL Bide His & The Cherry Tree Ifialontkssiiyini 

COLDPLAY Ti Xaptal 
FRAY Over My Heed (Cable Carl (Eprl 

HERBIE HANCOCK_ Stitched Up (liar AArsicMectrl 

DEATH CAB FOR CUTE Sod Meets Body (Attriwiitl 

TRAM Cab (Cafrakial 

COLDPLAY Speed Of Sand /Capital 

AQUALUNG Brighter Than... (Siigibdy 809m1Rd ltf/i.'akaebe) 

JACK JOHNSON Good Pimple (BrushfiaNaivansl Rilydkrl 

TOTAL 
'LAYS 

215 

208 

194 

148 

135 

123 

93 

87 

M 

Stalin playlists lot all R&R reNden are available 
SS Me wel at 

LONI US Q OUR 

ST. JULIEN 

IEW LOCATION! 

Nora a SPA 
COLORADO 

ST iuLieH 

REGISTER NOW! O6)25 206 

.íat 
2006 SUMMIT 

www.radloandrecords.com 
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/RR TRIPLE A TOP 30 INDICA TOR 

LAST Its 
REEK NEE. 

1 v 
5 0 
2 3 

3 4 

6 0 
7 0 
8 0 
4 8 

9 0 
11 o 
12 Q 
10 12 

16 0 
13 0 
17 0 
18 0 
15 17 

20 0 
14 19 

21 

23 ® 
28 a 
19 23 

26 a 
25 25 

27 a 
gEi> ® ® 

29 29 

24 30 

Juno 9, 2006 
TOOL 

ARTIST TITLE WEIS? KAI KnK 
fOTal 

AIIOIEIiCE 
RN 

Ma oa 
CXLRI 

TODO. STAMM 
PODS 

MARK KNOPfLER & EMMYLOU HARRIS This Is Us /NonesTsa 'Warner Bros.) 732 +27 5494 7 4910 

LOS LONELY BOYS Diwno ds (arAlraiaEpic) 635 +55 3864 6 4513 

KT TUNSTALL Suddenly I See (igiT/ 625 '28 4563 14 3810 

GOMEZ How We Operate (ATLVRMG) 603 1 4951 10 4310 

GUSTER One Man Wrecking Machine (Reprise) 589 +29 2808 9 3810 

RED HOT CHILI PEPPERS Darai California (Warner Bros.) 550 +24 2068 8 3010 

PAUL SIMON Outrageous Name( Bros.) 549 +58 4018 4 4112 

BEN HARPER Better Way (Krgin/ 543 '59 4226 17 3710 

CHRIS ISAAK King Without A Castle (Reprise) 468 +6 2137 8 3210 

E. COSTELLO & A. TOUSSAINT Tears, Tears & More Tears (Verve forecasWMG) 452 +28 4120 6 4110 

DONAVON FRANKENREITER Move By Yourself (Lost Highway) 441 +21 2303 6 3912 

MAT KEARNEY Nothing Left To Lose Aware/Columbia) 415 15 1475 14 2510 

WIDESPREAD PANIC Second Skin (Wdespread'SRGI 407 +48 2528 3 3910 

BRUCE SPRINGSTEEN Pay Me My Money Down (Columbia) 406 +14 3171 5 3311 

CORINNE BAILEY RAE Put Your Records On /Capital/ 405 +48 2797 4 3613 

ERIC LINDELL Give It Time Mitigator) 374 +20 1209 6 3310 

AUGUSTANA Boston (Epic) 372 '9 1524 19 2310 

SNOW PATROL Hands Open (A &M//ntersccpel 330 +4 2528 4 2511 

DEATH CAB FOR CUTIE Croaked Teeth (Atlantic) 330 .55 1572 19 2311 

SONYA KITCHELL Let Me Go (Velour) 323 +10 1494 10 3010 

JAMES BLUNT High /Custard/Atlantic/ 322 +10 670 7 1901 

KEANE Is It Any Wonder Ow-scope) 320 +49 3526 2 3113 

WORLD PARTY What Does It Mean Now? LSeaview/ 295 37 3448 7 3101 

ANIMAL LIBERATION ORCHESTRA Girl, I Warne Lay You Down (BrushhN 284 +7 829 9 2310 

RACONTEURS Steady, As She Goes (T1WdMmß7) 282 1 3716 3 2211 

FRAY How To Save A Life (Epic/ 280 +4 843 11 2210 

KEB' MO' Remain Silent (RedMat/Epid 279 +99 1780 1 3718 

COLDPLAY The Hardest Pan (Capitol 271 +21 1222 1 1810 

GOO G00 DOLLS Stay With You (Wainer &os.) 266 5 488 2 18/0 

LITTLE WILLIES Rol On /Nib* WEAK/ 255 52 2223 12 1810 

54 Triple A marlin. Sage naked by WOW plays lar IM airplay week al Siatleday 5/Lt - Sarlyday 6/!. 
O 216 RaNa I Rawls 

MOST ADDED 
ARTIST TRIE waist ADOS 

EWE NBICBELL & NEW NIBSNANS Outlast Tow fotryl 17 

B. Cann Went Wim It Cars To Ya ITAw&r*JBrwdty 16 

GU BLOSSOMS leonng The Hard Way Mydridl 13 

GNARLS BAM(LEY Crazy /OowdowrLava/Adaanrl 10 

JONAH SMITH My Morning Scare /Rein) 8 

KEB' MO' Remain Silent (Red MetApir) 6 

SOUL ASYLUM Stand Up And BS Strap (legacy) 6 

F00 FIGHTERS Mtiae (CAMS 5 

MOST 
INCREASED PLAYS 

TOTAL 
PLAY 

ARTIST ' ' :BELLS) NCREASE 

KEB MO' RenrisOnt Mink/Epic/ .99 
PAUL SIMON Outrageous (Warner Brat) .58 
LOS LONELY BOYS Diamonds /d Mwtc/Epi i .55 
GIN BLOSSOMS learning The Hard Way !Hydndl +55 

GNARLS BARKLEY Crazy (Downtownflava/Adannc) .52 
BUCKER Everyar GMs One For Fax (Cooing Vnyl) .52 
dCOCKBURN OidendMawIt Cons To You (TarMYMlisR .50 
KEANE Is It Any Wonder AraraaNd .49 
WIDESPREAD PANIC Sordid Ski illilwraad'SRG/ +4$ 

COMMIE BAILEY RAE Pal Year bards On (Cr apdl .41 

NATIONAL 
PROGRAMMING 

W WCafe- 
Al11SON MOOBFit Fairweather 

GM BLOSSOMS Lamm The Had Way 

JONAH =TN My Marre Scene 

MOJAVE 3 Brooking The Ice 

STEW WWII I THE IMRACLE 3 Bruna 

&H aft ft Cafe - iltb R61iNMart 734 -711 -2643 
DAMN3l SCOTT Goode. USA 

JEFFREY FOUCAULT Tran To Jackson 
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OO C u EI E 
RECORD 

IMAM 

Sean Coakley 
President, Songlines 

I was thrilled when I got a call in Janu- 
ary from World Party's manager, Arma 
Andon, about a new project. I've always 
loved them but wasn't sure that we 
were ever going to hear new music 
from Karl Wallinger and crew. I was 
even happier when Dumbing Up ar- 
rived in the mail and I got to hear the 
subterranean homesick blues of 'Who 

Are You ?" and the pensive, arresting paean "What Does It 

Mean Now ?" World Party has always featured a rotating 
cast of stellar musicians, but the one constant is frontman 
Wallinger, with his whimsical songwriting, guitar chops and 
unmistakable voice. As many programmers know, Karl suf- 
fered an aneurysm a few years back and woke up days later 
in a hospital. unable to speak. Gradually, he regained con- 

trol of his voice, his eyesight and his legs. To fans, it seemed like ages 
before he was ready to hit the road with new material. Now, after a 
jam -packed set at SXSW in front of a teary-eyed crowd and a showcase 
at the Noncommvention, World Party will return in June, kicking off a full - 
blown tour at Bonnaroo. It's been a welcome challenge to work with a 
band that's been out of the limelight for a while, especially since they're 
operating their own label. which makes our promotion campaign and tour - 
support package all the more vital to the record's success. 

We 

have a new No. 1 song this week 
on the monitored chart: Shawn 

Mullins' "Beautiful Wreck, which took 
close to six months to come all the way 
home ... Red Hot Chill Peppers. Mat 
Kearney. KT Tunstall. Guster and 
Augustana round out the bulleted top 
10 _ James Blunt. Chris Isaak, 
Gnarls Barkley (get out of the way of 
this smash') and Los Lonely Boys are poised to enter the top 10 in a 
week or two ... Other gainers include Snow Patrol, Keane, The Ra- 
conteurs, Paul Simon. The Fray and Jackie Greene ... Coldplay, 
Bruce Springsteen and Corinne Bailey Rae debut ... On the Indica- 
tor chart, Mark Knopfler & Emmylou Harris hold at 1', and Los Lonely 
Boys are right behind them at 2' ... Others bulleted in the top 10 include 
Guster. Chili Peppers, Simon, Isaak and Elvis Costello & Allen 
Toussaint ... Donavon Frankenreiter is next in line at 11' ... Other 
gainers on the Indicator side include Widespread Panic. Springsteen, 
Bailey Rae, Eric Lindell and Sonya Kitchell ... Keb' Mo' and Coldplay 
debut ... In the Most Added category, Bruce Cockbum's new one brings 
in 20 first -week adds. while Edle Brickell's reunion with The New Bo- 
hemians grabs 19 adds and the return of The Gin Blossoms garners 
17 ... Also having a good week are Foo Fighters, Johan Smith, Soul 
Asylum and Chris Thomas King ... There's an early buzz developing 
on The Dixie Chicks. Jane kbssla/n A/Americana Editor 

,ARTIs r 
OF THE WEEK 

ARTIST: Custer 

LABEL: Reprise 
By .101U SommotattrAIPLE A & AMERICANA 

EDITOR 

The bands that endure are the ones 
that can deliver live, and Boston - 

based Guster have been doing that for 
close to 15 years now. Guster formed in 
1992, when guitarists-vocalists Ryan 
Miller and Adam Gardner and percus- 
sionist Brian Rosenworcel met while at- 
tending Tufts Uni- 
versity. The band 
developed a unique 
sound and a local 
club following with 
their two- voices- 
two-guitars- and -a- 
bongo-kit formula. 
In fact, in the mid - 
'90s they won several Boston Globe 
Awards, including Best Live Act. During 
this period they also released two inde- 
pendent albums. each of which sold over 
40,000 copies via word of mouth. 

The second album, 199Ts Goldfly, was 
picked up by Hybrid/Sire and started to 
develop a radio airplay story, allowing 
Guster to spread their touring base from 
the Northeast to the entire country. Con- 
currently, they developed a very dedi- 
cated fan base via their website and other 
initiatives. In 1999 they released Lost 
and Gone Forever to critical acclaim and 
further airplay exposure, particularly at 
Triple A radio. 

Guster returned with Keep It Together in 
2003 on Reprise. which was their most ac- 
complished effort to date. Once again, the 
sound was built around the unique musi- 
cal qualities of this trio, but they made a 
special effort to flesh out things a bit. The 
album was co- produced by Roger Moutenot 
and Ron Aniello and featured a few guest 
players. "Amsterdam" from that project 

proved to be a succeiisful song at Triple A 
and other formats. 

Although there is still a "jam" quality 
to their sound. Guster have always opted 
for concise, catchy songs that are melodic 
and hooky. With their newest effort, 
Ganging Up on the Sun, they continue 
down that road. They have also expanded 
their sound by adding a fourth official 
member to the band, Joe Pisapia. who can 
play just about any instrument you put in 
his hands. 

"Joe is by far the best musician in the 
band." says Miller. "He can play every in- 

strument'and has 
taken our level of 
musicianship up 
about seven notches. 
Brian, Adam and I 

spent 10 years to- 
gether in rooms, 
buses and vans. It 
means so much to 

have this new energy as part of our equa- 
tion. It still feels very much like Guster, 
just a more confident, muscular, rede- 
fined Gunter." 

Not only did Pisapia play a variety of 
instruments for the sessions, he also pro- 
duced half of the songs. at Nashville's 
Sound Emporium. while Keep It Together 
producer Aniello took on production 
chores for the other half of the album in 
New York, 

The new excitement and energy that 
Miller refers to are readily evident in 
many of the songs on Ganging. including 
"Lightning Rod," "Satellite" and 'The New 
Underground." as well as the first single. 
°One Man Wrecking Machine." 

Says Rosenworeel, "I just love that our 
band feels unpredictable tight now. I love 
that now no one knows what to expect 
from us." What you can expect is for 
Guster to remain on the road touring 
throughout the summer and into the fall. 
For more information, log on to www. 
guster.eom. 

Powergold 
The Leaders in Advanced Music Scheduling Software for Windows 98 /ME NT 2000/XP 

"Powergold offers us limitless options with scheduling criteria and has integrated with all our other systems seamlessly. 
The reliability customer service. and support that the folks at Powergold have provided us 

have been exactly what any customer could ask for." 

Dan Turner, Vice President 
Programming Services 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501- 821 -1123 

Download a tree trial version at www.powergold.com 
Infoo:powergold.com 
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RN AMERICANA TOP 30 ALBUMS '! !r r i 

-AS' 
WEEK 

1 

2 

THIS 
WEEK 

O 
o 

3 © 
6 0 
4 5 

5 6 

9 0 
15 0 
1 9 

8 

10 e 
11 12 

16 

12 14 

13 15 

14 16 

27 Q% 

26 0 
19 19 

20 20 

18 21 

25 ® 
28 ® 
17 24 

30 e 
22 26 

21 21 

24 28 

29 ® 

Juno 9, 2006 
THIS NEE(( 

ARTMT TITLE LA6El(SI puts 

B. SININISTEEN We SI.i Overcorne: The Seeger... (Columba/4S6 

KIERAN KANE. KEVIN WELCH... Lost John Dean (Compass) 423 

nvI- rs 

+11 

+22 

CUYWnYE 
KAYS 

2500 

2577 

M. K1OPFIeI & E. NANRI$ AI The... IMmrsuA'Wameliosl 4N +29 2217 

VARIOUS Sad Away: Songs Of Randy Newman (Sugar /iii) 324 +3 2064 

HANK IN Straight To Hal (Bnr,Cuh) 310 37 5739 

LITTLE WILLIES Little Wiles (MrA,Dç BulkEMCI 318 27 5549 

DAVE ALVIN West Of The West (Yep Rod 313 +20 N3 

RAID CLEAVES Unsung (Raider) 304 +84 792 

RADNEY FOSTER Thes World We Live In &alto*/ 293 -18 4457 

SCOTT MILLER Citation (Spar Hi) 292 0 3405 

SHOOTER JENNINGS Electric Rodeo rUrrnersa/South) 281 +3 2471 

A. ESCOVEDO The Boxing Mirror (Back Pach/Narada.EMlr 274 -9 1696 

JEFFREY FOUCAULT Ghost Repeater (Signature Sounds) 247 +9 1309 

TOM RUSSELL Love And Fear (HghTane) 237 -11 3837 

VARIOUS A Case For Case A Peter Cafe Tibia pirgyi{oMus/ 237 5 2001 

LEE ROY PARNELI Back To The Wei (Universal South) 232 1 3141 

YONDER MOUNTAIN... Yonder Mamas String._ (Vanguard) 229 +43 1179 

MARTY STUART._ Live At The Hyman rSyoaWmeUrnersalSaRN 225 +32 1558 

DALE WATSON Whiskey Or God (Palo Duro/ 212 i 2493 

SHAWN MULLINS 9th Ward Picks' Parlor (Vanguard) 208 -8 5391 

WILLIE NELSON You Don't Know Me... (lost Tway/ 294 12 2938 

HOUSTON MARCHMAN Key To The Highway (BCO/ 204 +10 1373 

BOB DELEVANTE Coiatbus And The Colossal Mistake (Relay) 200 +10 1211 

PINMONKEY Ng Shiny Cars (Back Parch(Na ada/EMN 199 -r8 2582 

SHAWN CAMP Fireball (Emergent/92e) 195 +21 1096 

VARIOUS Texas Unplugged: Vol. 2 (Palo Dural 193 .17 3308 

CLAIRE LYNCH New Day (Rounder) 192 21 1396 

ROSANNE CASH Black Cadillac (Capitol) 196 -10 8306 

MACE ROMSON Eleven Stories (Sestard 107 +11 1532 

ALLISON MOORER Getting Somewhere (Sugar NO 105 +54 455 

TIM Americana Airplay chart represents the reported play of terrestrial radio stations. nationally syndicated 

ridio shows. satellite radio and Internet stations that have agreed to submrt weekly spin counts 

For more information please visit wwwamencanamusic org 
o 2006 Americana Music Association 

AMERICANA SPOTLIGHT 

By John Schoenberger 

Mist: Claire Lynch 

Label: Rounder 

Most of the time bluegrass is about fast pickin' and in -yer -face singin . but occasionally an artist 

comes along who takes a restrained approach. The spirit of 

the music is still present. but the delivery is a tad reserved and 

tempered by other musical idioms. including folk. This has 

been Claire Lynch's approach since coming onto the scene in 

the early '90s. After a good run of releases and tours, as well 

as having her songs covered by an impressive list of 

mainstream country performers, things started to cool off for 

the artist. But as the popularity of bluegrass has grown, so 

has interest in Lynch's music. She's been touring again and 

just released the aptly titled New Day. her first album since 

2000. Check out "Love Will Find You Again." "Down in the 

Valley" and "Only Passing Through." 

Clifford Antone, the larger -than -life impresario of the legendary Antone's music club in Austin. 

passed away May 23 at age 56. Hailing from Port Arthur. TX, Antone moved to Austin 31 years ago 

and started a club that attracted famous blues acts from Chicago. the Gulf Coast and New York. as 

well as burgeoning local acts like Stevie Ray Vaughan and The Fabulous Thunderbirds. The venue's 

success led to the birth of the now- famous East Sixth Street entertainment district and helped 

build Austin's reputation for supporting live music. Austin Mayor Will Wynn said, "One of the 

primary reasons Austin is known as the Live Music Capital of the World is because of Clifford 

Antone. His devotion to the music spoke for itself." ... An early summer release will focus attention 

on Willie Nelson's early career and his outlaw roots. Willie Nelson: The Complete Atlantic Sessions. 

due June 20. is a three -CD set including his two Atlantic Records studio albums, a historic Austin 

concert recording and 24 bonus tracks. All have been remastered. In other Nelson news, he has 

just released a book titled The Tao of Willie: A Guide to the Happiness in Your Heart, which he co- 

authored with Turk Pipkin. Nelson will be touring with John Fogerty shortly atter Nelson's annual 

Four of July concert and picnic held in Fort Worth, TX. 

I /ITirill]7yI 
ARTIST T,J UFFL S ADOS 

SAM BUSH Laps In Seven (Slgarili 20 

RHONDA VINCENT AM American Bluegrass Gn Iftees bid 18 

WAILIN' JENNYS Firecracker /Red Houser 11 

T BONE BURNETT The True False Identity i1i C'IWISMW 10 

VARIOUS Let's Step Outside (Carrpadrel 10 

OWE CRICKS TAng The Lang Way (Open Wld lCdoo el 10 

FRED EACLESI ITH May's Cafe (AMI) 

DERAUUS Solders Of Love (Palo Duro) 

10 

9 

Subscribe to the most comprehensive and up -to- the -minute coverage of radio business news...at a special VIP package rate! 

R&R's INDUSTRY VIP PACKAGE RftR: The Industry's Newspaper 

R$R Today: ne industry s Leaning Licitly Fax 

RftR's Today's News 
f mail updates of breaking stories 

The RftR Directory 
Tne must comprehensive resource guide available 

SAVE OVER 25°/e! 
RIR'S INDUSTRY VIP PACKAGE IS S44500 

(Regular rate S595.00) 

Call R&R at 

310.788.1625 
Subscribe online. 
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F , KEVIN PETERSON 
kp.tN..onlv.slaanIoe.,s:.00nr 

RR CHRISTIAN 

The Telecom Act Turns 10 
Has it affected Christian radio? 

he Telecommunications Act of 1996, the first major overhaul 
of U.S. telecommunications policy in 62 years, regulates sat- 

ellite broadcasters, cable television operators, telephone com- 
panies, over -the -air television stations and, of course, radio sta- 
tions. There has been a lot of debate over the years about 
whether the act is good or bad for radio. 

This work we hear from various Chris- 
tian radio owners, managers, program- 
mers and consultants and Christian label 
executives to get their opinions on wheth- 
er and how Christian radio has been af- 
fected by the Telecom Act in the last 10 
years. 

Ern Hoge 

Foamier/President/GM, WPOZ/Orialldo 

Ten years of the 'Telecom Act have been 
good for Christian radio in a backhanded 
sort of way. Before 1996, seasoned profes- 
sionals crafted exciting, innovative and 
compelling radio. Today those same profes- 
sionals are either out Of the industry, have 
left for satellite or have been reduced to be- 
ing overworked cor- 
porate programming 
bean counters. 

Providentially, some 
of these veterans, like 
John Frost, Alan Ma- 
son and Tommy Kra- 
mer, have hued their 
way into Christian ra- 
dio. I have watched 
these seasoned and 
talented individuals 
groom a whole new generation of commu- 
nicators who are now doing exciting, inno- 
vative and compelling Christian radio. 

Jim Hoge 

Ten years ago the "jokes" were us. Not 
so anymore. Thanks to these guys, many 
Christian stations are the shining stars on 
the band, and all for the ultimate glory of 
God. 

Grad Hubbard 

VP, BE CMG Label Group 

We're still waiting for the Telecom Act 
to impact the Christian community. We've 
seen a glimpse of hope from time to time - there was a Nashville Clear Channel 
station for a year or so - and we're see- 
ing the big radio owners add a CCM sig- 
nal when they realize there is a hole in the 
market that can generate revenue. India- 
napolis, Austin and Tulsa are just a few 
of the latest. 

The fears that consolidation generated in 
the Christian community have not been re- 
alized in any kind of grand way. We all 
thought the big owners, probably 15 or so 
that we could all name, would buy our 
good stations and destroy the format. It 
didn't happen. 

And now, with the realization that there 
are cluster stations and formats that are not 
performing, I believe we will receive bene- 
fits from stations that are not generating 
enough revenue and that will be flipped, as 
a trial, to the CCM format. 

We can dream, can't we? 

NEEDTOBRERTHE 
"YOU ARE HERE" 

Top 10 CHR 
#t Spin Increase +115 

For lNamobryl MonrrOOn cpMrt Andres Mod twwdawrronp.00m 
a Wan MOM btRrOnianp corn EMI ÓZINfilimis oti roIWO Mit or 
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Dick Mukha 

President, OAF Broadcastlig 
When deregulation was first proposed by 

the FCC, the commission thought it was 
hastening the day when the multiple -me- 
dia distribution of cable television, the In- 
ternet, radio, broadcast television and dai- 
ly newspapers would 
create a new era of 
competition and qual- 
ity. Unfortunately, the 
experiment failed. 

I did a search on the 
Internet and found the 
2002 FCC public-com- 
ment- period submis- 
sions by many public - 
interest groups that 
felt that deregulation 
would be bad for the industry. 

At that time their con erns were that con- 
solidation would jeopardize independent re- 
porting, reduce affiliate independence, re- 
duce public- service programming (like local 
current -affairs shows), increase commercials 
per hour and decrease genuine educational 
programming. Plus, they feared it would 
eliminate the ability of local stations to have 
their own voices in programming. 

It's amazing to note that all of our worst 
fears have come true. Deregulation, in a 

general sense, is all about the money and 
not about increasing the quality of the prod- 
uct, as was initially proposed. 

As someone who came up through the 
ranks on the programming side and then, 
luckily, ended up in management, I am most 
concerned about the programming implica- 
tions of consolidation: homogenization of 
formats, voicetracking vs. live, diminished 
creativity, a diminished announcer pool (to- 
day there are no farm teams for the future) 
and loss of localism. 

Dick Jenkins 

Mark Giles 

vP, Provident Label Group 

The lclecom Act was probably the single 
most sweeping piece of business -reform 
legislation enacted in my lifetime. It affect- 
ed a wide base of industry and touched vir- 
tually every man, woman and child in some 
tangible way. 

The original goal of this new law was to 
promote competition among telephone, 
broadcast, wireless and satellite companies. 
But if you take a close look at the aftermath 
of the purchases and mergers that ensued, it 
actually resulted in a strengthening of mo- 
nopolie.:s. I believe these ripples of consoli- 
dation have also been felt by Christian radio. 

National ownership caps were eliminat- 
ed, and local ownership caps were relaxed. 
As radio superpower companies have 
grown exponentially since 1996, we can 
only surmise that this change in regulation 
has meant fewer and fewer commercial fre- 
quencies that are affordable or available to 
the potential Christian owner and a less 
competitive playing field in general. 

Or one could argue, however, that the 
challenges of consolidation have caused the 
bar of excellence to be raised, resulting in 
die amazing Christian radio stations that we 
hear in markets across our country. 

Mks McVay 

Pleddest, McVay Media CeasaNirrg 

The Telecom Act of 10 years ago complet- 
ed a process that began in the mid '80s, when 

deregulation was first enacted. It enabled 
broadcasters to have a larger number of ra- 
dio stations and therefore'increased their 
opportunity to be financially successful. 

Many people have short memories, but 
there were a significant number of radio sta- 
tions in financial trouble in the pre-Telecom 
days. Today, when was the last time you 
heard of a radio station losing money? 

The act also created an environment of 
greater diversity in programming. We 
would be wrung to believe the newspaper 
columnists who argue that there are fewer 
radio choices since deregulation and the 
Telecom Act. There are actually many more 
choices - not just a few more choices, many 
choices. 

Contemporary Christian radio and the 
many colorations of contemporary music ra- 
dio targeting Christians would have difficul- 
ty prospering if it were not for deregulation. 
Instead of a city where we have three Coun- 
try stations, three ACs and two CHR stations, 
broadcasters purchased their competition, 
and that fragmented various formats. 

I believe I'm safe in saying that we 
wouldn't have secular companies like Clear 
Channel programming CCM stations and 
we wouldn't have large commercial Chris- 
tian broadcasters like Salem spreading a 

brand nationwide if it wasn't for the diver- 
sity that accompanied the Telecom Act. 

Hill Mason 

Pastor, Goodratiags Strategic 
Sarkes 

In 1996, when I was working as Bud Pax - 
son's VP /Programming at Paxson Commu- 
nications, we were all excited about the 
growth possibilities for radio. 

By 2(X)0 consolidation fever, where broad- 
casters were paying 
amazingly high prices 
for anything avail- 
able, had changed 
dramatically. The goal 
of consolidation be- 
came shareholder val- 
ue based on being 
able to increase cash 
flow to Wall Street ex- 
pectations. 

Consolidation brought with it the promise 
of more efficiency, by using the strongest tal- 
ent across more stations and the ability to 
voicetrack others; diversity, under the theory 
that ownership of more stations would mean 
the ability to ornate new formats within the 
largeconglomerates; and motte revent for ra- 

dio, by being better able to hold the line on 
rates and through salespeople who were more 
professional in their dealings with agencies 
and clients. 

So how has the industry lived up to those 
expectations? If we can equate the term efJ4- 

cfent to cast containment, we've been mod- 
erately successful. Fewer people are now 
handling more tasks. Many morning shows 
are syndicated across the country. Voice - 
tracking is rampant. We've improved the 
bottom line, but at a heavy cost. 

The giants of consolidation have also 
managed to lose many of their top talents 
and midlevel executives to other industries. 
I know of several cases when highly rated 
morning shows were offered their same jobs 
at a lesser rate, and when the talent walked, 
the station dramatically lost ratings. 

It's hard to keep shareholder value in 
mind when you've gone from a 13 share to 
a three share in morning drive. I'm not sure 

Continued on Page 89 

Alan Mason 
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IN CHRISTIAN AC TOP 30 

*SEP WEEK 

Juno 9, 2006 
ARM TITLE LANUS) PLAYS iúrs 

WEEKS ON 
STATIONS 

1 1 CASTING CROWNS Proms You In This Storm (Beach Street/ReueiatYP(GI 1240 -25 18 4210 

2 2 AARON SHUST My Savior My God (Brash/ 1188 1 22 4010 

3 © MERCYME So Long Self ONO) 1133 +59 11 40/0 

4 4 CHRIS TOMUN How Great Is Our God (Sixsteps/Sperrow /EMI CMG) 1040 1 23 4110 

5 © SELAH WIMELODIE CRITTENDEN Bleu The Broken Road (Curb) 903 +47 15 3710 

8 MARK HARRIS Find You Wings (IMO) 878 +125 11 3411 

7 KUTLESS Strong Tower ( BEC/Tooth & Nall 779 +17 14 3114 

10 Q BRIAN UTTRELL Welcome Home (Reunion/PIG) 771 +37 8 3511 

6 9 MATTHEW WEST Only Grace (Universal South/EMI CMG) 752 -80 28 3510 

9 10 MARK SCHULTZ I Am (Wdrd/Cuirb/WarnerBros.) 708 -32 40 3910 

11 11 BARLOWGIRL I Need You To Love Me (Fervent/Curb/WarnerBros.) 641 -40 17 3210 

12 12 WATERMARK Light Of The World (Rocketown) 618 -10 16 2910 

16 ® THIRD DAY Mountain Of God (Esseobekl LG) 590 +104 4 3414 

13 14 JEREMY CAMP This Man (BEC/Tooth & Nai<l 577 -5 39 3710 

15 ® THIRD DAY Cry Out To Jesus (EslxntAi'PLG) 517 0 37 4010 

18 m DAVID CROWDER BAND Wholy Yours O.:steps/Sparrow/EMI CMG) 480 +52 7 2211 

17 17 TODD AGNEW My Jesus /SRE/Ardent) 364 -48 14 1810 

22 0 PAUL COLMAN Holding Onto You Ogogo) 327 +21 10 1510 

19 19 NICOL SPONBERG Halekysh (Curb) 318 -22 18 1710 

20 20 SHAWN MCDONALD Free (Spetrow/EMICMG) 315 -7 12 1912 

23 WARREN BARFIELD Saved (Essentia'PLG). 294 0 12 1310 

21 22 AFTERS AN That I Am (Srg*/1NC) 288 -18 7 1511 

24 23 BROTHER'S KEEPER He Took The Scars (Trarung Union/Ardent) 286 1 5 1310 

STORYSIDE:B More To This life (Gotee) 269 +60 1 1611 Labr> 

25 25 ZOEGIRL Unchangeable (Sparrow /EMI CMG) 266 21 10 14/0 

26 26 NEWSBOYS I Am Free (lnpgo) 254 -26 20 1810 

27 27 SWITCHFOOT We Are One Tonight (Sparrow /EMI CMG) 252 16 15 1710 

29 JEREMY RIDDLE Sweetly Broken (VMG) 251 0 2 1010 

- AYIESHA WOODS Happy ( Gotee) 248 +19 2 1412 

28 30 BEBO NORMAN fIRICH MULLINS Sometimes By Step (Reunion/FIG) 246 14 14 1810 

42 AC reporters Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks Songs ranked by total plays for the airplay week of 

5/28 -6/3. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied In total plays. the song with the larger increase in plays is 

placed first. Songs below No 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If atter 20 weeks. the record is not in 

the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported 

to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour 

Persons times number of plays (times 100 ). Each daypart on each station is assigned an AOH number. Average Quarter Hour Persons used herein with permission from 

Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records. 

POWERED al 
MEDIABASE 

MOST ADDED 
ARTIST TREE LtEE:.SI ADDS 

THIRD DAY Montan Of God /EsaaeoWPLG) 

KUTLESS Strong Tows (BfCITaor &Atoll 

POINT OF GRACE God Is N It /Ilbdifesb I er Bras 

SHAWN MCDONALD Free (SanowifM?CMG) 

AYIESHA WOODS Happy (Gated 

CHARLE HALL Mrwleus light R4i stonSpanow /EMI CMG) 

SONN RO Erttrleelill ifNCI 

MATT NENNNW Yoe Naear lot Ge gi stgosSpsrrow'ÍM' CMG) 

MOST 
INCREASED PLAYS 

4 

4 

3 

2 

2 

2 

2 

2 

ARTIST TITLE LABELSI 

TOTAL 
PLAY 

INCREASE 

MARK HANKS Find You Wings LINO) -125 

THIRD RAY Manton Of God IfssentAa'PLGI -104 

MATTHEW WEST History (traversal South'EMI CMG, -81 

NATAUE GRANT The Real Me (Curb) .64 

SnO0YS10E B More To This Life (Gotee) -60 

MERCYME So Long Sett ONOI -59 

DAVL CROWDER BAND Wholly Yours /SastepsiSp rowIEMICMG) -52 

SELAH WIMELODIE CRITTENDEN Bless The Broken Road (Curb/ - 47 

POINT OF GRACE God Is In It /Ward &v 1VamerBrot, -40 

BRIAN IJTTREII Welcome Hare (RewaonlIG) -37 

NEW & ACTIVE 

NICHOLE NORDEMAN Real To Me (Sperrow, MICMG) 

Total Plays: 236, Total Stations: 9, Adds: 0 

NATALIE GRANT The Real Me /Curb) 

Total Plays: 217. Total Stations: 13, Adds: 1 

ANDY CHRISMAN Be eve (Upside /Shelter) 

Total Plays: 213. Total Stations: 13, Adds: 

BIG DADDY WEAVE Without You (IMSUUCM' 'Warner Bros. 

Ti e no's 211, Total Stations: 10, Adds: 0 

LIFEHOUSE You And Me (Geffen) 

Total Plays. 192, Total Stations: 8, Adds: 0 

DOWNHERE A Betts Way /Gen/may /Word/ 

Total Plays: 186, Total Stations: 11, Adds: 1 

CAEDMON'S CALL Great And Mighty (EssentuaSPLG) 

Total Plays: 179, Total Stations 11. Adds. 0 

MATTHEW WEST History (Universal SoutrufMI CMG) 

Total Plays: 155, Total Stations: 8, Adds: 1 

POCKET FULL OF ROCKS Song To The King (Myrrh/Curb/Warner Bros.) 

Total Plays: 14.8. Total Stations: 8. Adds: 0 

TWILA PARIS Days Of Eklah (Integdry Labe/ Group) 

Total Plays: 140, Total Stations: 10, Adds: I 

Songs rooked by total plays 

MOST 
PLAYED RECURRENTS 

ARTIST : LABELS, 

CHRIS TOMUN Holy Is The lord (Sasteps Spanow/EM /CMG) 

TOTAL 
PLAYS 

522 

521 TREE63 Blessed Be Your Name (*op) 

CARRIE UNDERWOOD Jesus. Take The Wheel IArtsta/PLG/ 511 

CASTING CROWNS LIfesong (Beach Street/Reunion/PIG) 459 

NEWSONG Psalm 40 Ilntegnty Label Group) 439 

CASTING CROWNS Who Am I (Beach Street,IReunivn'Pl C 406 

JEREMY CAMP Take You Back (BEC/Tooth & Nail 401 

NEWSBOYS He Reigns (Sparrow/EM /CMG) 392 

MERCYME I Can only Imagine ONO) 388 

CASTING CROWNS Vote Of Truth (BeachStreetReuaon PL G 386 

Station playlists for all R&R reporters are available 
on the web at wvecnitloandfesordLçom. 

sonicFLood 420, Vs* 
skRA GRO\ 

Arab. TURNIP .,.. Wow s><..o...., 
Mark Harris "Find Your Wings" 
+ 136 spins overall AC! 

No. 4 AC Ind. 6 AC Mon. 1 Inspo! 

Seeking those final few adds 

and increased spins 

MercyMe "So Long Self" 
+ 111 spins overall AC! 

No. 1 AC Ind. 3 AC Mon. 8 CHR! 

Seeking conversions lo heavy 

and final few adds please 
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 RR CHRISTIAN 
Juno 9, 2006 

PS E. 

CHR TOP 30 
A, ARTIS1 TITLE LABELS, 

1 v 
4 2 

3 3 

2 4 

TOTAL run 

SANCTUS NEAL rm Net AM ON 1295 

AARON SHUST My Sayer My God (&ashl 1884 

MAT KEARNEY Nothing Left Te Lase Odd/ 1841 

BARLOWGINL I Need You.. fssv(/Ca4Ma orBos) 1127 

B STO8YS10E11 Everydng AM More lli OW INS 
5 6 CASTING... Praise You... (Bath Slbset7ßuatraft6/ 1118 

1 0 H. NELSON Everything Yeu Ever Waned /Tooth 8 NO 932 

8 0 MERCYME So Long Sef (hV0/ 821 

12 0 KRYSTAL MEYERS Fie lEsssatrIRGI 798 

18 Q NEEDTOBREATHE You Are Here (Sorrow /EMICMG/ 782 

.1 _ MISS a TOTAL 
Pun CHART STATION{ 

+13 15 

2 14 

43 14 

-117 19 

+21 11 

4 18 

+22 1 

+47 9 

+11 13 

+115 5 

3118 

2711 

274 

2318 

2M 
2511 

2M 
2410 

2M 
2312 

10 11 SEVENTH DAY... Octets From... Stalk* 8 Nat 182 47 18 1M 
11 12 TOBYMAC Diverse City Ifonfinet/EMNCMG( 

9 13 JEREMY CAMP Dis Man M7fCIToot 81110 

16 m THIRD DAY I Can Fed It IfssentraYPLGI 

14 15 PLUMB Bittersweet /Cavbl 

13 0 AYIESHA WOODS Happy (Gotee) 

17 ® AFTERS AI That IAm /Si, *VIVO) 

15 18 SHAWN MCDONALD Free (.Sparrow /f MI CMG( 

20 Q NATE SALUE Breakthrough (Cab) 

26 HYPER STATIC... Praying For Sunny.. 

21 21 SUPERCHICK It's On (ktP,go/ 

19 22 JESSIE DANIELS The Noise (Mdas) 

23 ® DOWNHERE The More (Ca/taco/Warn 

22 ® C. TOMLIN How Great Saste s/Spanow/EMICMGì 

25 ® DALTON Life Afrad /Selective/ 

28 LEE LAND Sound Of Melodies rfssennab'PLGI 

30 ® STARFIELD My Generation (Sparrow/EMI CMG) 

875 40 11 

/78 31 22 

812 +20 7 

881 3 1 

840 +2 7 

585 +3 11 

574 -37 11 

551 +32 / 
(RXT/Rocketown/ 489 +97 3 

431 -35 11 

428 88 20 

428 +27 4 

421 +18 13 

398 +28 2 

351 +13 2 

345 +23 3 

28 AUDIO ADRENALINE Starting Over (faefrcat EMI CMG, 335 3 5 

0 FIGHTING... Back To You (EMI AApycReactrve/Gotee) 327 +107 1 

C) DAVIDCROWDER_ Wholly... SostgasiSywrow£MICMG/ 310 +32 1 

1100 

1M 
2411 

2318 

2110 

1918 

1510 

2M 
1713 

1318 

1210 

1410 

1311 

1612 

1510 

1310 

1 210 

1 313 

1 111 

31 CHR reporters Songs ranked by total plays for the airplay week of Sunday 5/28 - Saturday 6(3 
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NEW & ACTIVE 
FLYLEAF AI Around Me (SRf/Octoa 
Total Plays. 301. Total Stations 11 Adds I 

CASTING PEARLS Loves Done Sonethng ra{vop, 

Total Plays: 293. Total Stations. 11. Adds. 0 

RELIENT K V Of 75IGotvri 
Total Plays: 281, Total Stations: 11. Adds: 3 

JADON LAVIN Nothing Conpares SEC/Teed & Alai 
Tod Ploys: 233, Tod Stations. 8. Adds: 1 

MINN Out Of My Hods IRK TiiA glas* 
Tod Ploya: 214. Tod Swans. 8. Mk 0 

%PEE. WEEK 

1 Q 
2 2 

3 0 
5 0 

10 0 
9 

11 7 

4 8 

13 © 
12 

1 11 

16 

6 13 

14 14 

20 ® 
21 ® 
18 17 

17 18 

19 19 

15 20 

8 21 

23 ® 
22 23 

ñ.S-4ì> ® 
26 ® 
27 

24 27 

30 

(o.b.t> 

( Debut> © 

ROCK TOP 30 
.I_ 

Pun 
eEEa ON 

CMART 
TOTAL 

STAMM{ ARTIST TITLE LABELS) 
TOTAL 
PLATS 

KUTLESS Shut Me Out 6tfC,/ToOt 8 NO 385 +14 11 3111 

SANCTUS NEAL rm Net Aithl ISprm*ENICIO 325 11 15 2711 

RUN WO RUN We've Only Just Been (Toot 6 NO 324 +7 11 2M 
IL NELSON Eveythi g You Ever Wall d Math 8 NO 312 +19 12 2711 

PROJECT N My rrr Bs A Dead Man /Tooth d NO 213 +32 11 2M 

DECYFE# DOWN Lila Agin /SF1E1 283 +11 1 2911 

HYPER STATIC UNION Overhead (RKT /Raketownl 251 .2 14 2310 

FLYLEAF AI kiwi Ms /SAEA'kYewd 241 44 19 2318 

FOLD The Title Track (Tooth 8 Had 241 + 19 13 1412 

NED Nadu Into Ms A"YneEti fFIGI 231 +11 7 31/1 

ANBERLIN Tine á Confusion (Tooth & NaT) 233 29 11 2110 

DAY OF FINE Cid 8 Move /fssettOWFTGJ 211 +14 5 2912 

FAMILY FORCE 5 Replace Me (GotteNdeackl 217 J1 11 2710 

KIDS M THE WAY The Sind We've Sown /FkskwwPlG/ 212 .3 18 2211 

EDISON GLASS Forever (Credentiap 210 +17 11 1518 

SUPERCHICK H's On /bpgel 194 +29 11 1118 

ELEYENTYSEVEN More Than A Revolution (fkker/PLG) 185 -3 18 2111 

PLOW Good Behavior Cat/ 184 9 9 2411 

STARFK:LD My Generation (Sparrow /EMI CMG) 112 14 8 1510 

STAPLE Gavels From Gun Barns Ifkkw/Pt61 181 -22 15 2111 

DISCIPLE Rise Up (GM") 163 99 19 2110 

STAVESACRE tt's8oetutiful... (Abacus) 1N +14 5 2110 

MANIC DRIVE Luckiest (Whiplash( 153 -1 7 2410 

RELIENT K High Of 75 (Gotee) 147 +49 1 2116 

THIRD DAY I Can Feel It (Essential/PIG) 136 +17 5 1610 

DIZMAS Redemption, Passion... (Credential/FM/CMG) 132 +22 2 1711 

ROCKET SUMMER Show Me... (MainaGroup/SRF1 126 6 12 1211 

CLASSIC... The Coldest... (Tooth BAWEA / hick /àrdd 119 +12 2 1112 

FIREFLIGHT You Decide (fkker /PLG) 115 38 1 1414 

MYRIAD StretdudOver (Floodgate) 113 +35 1 1114 

35 Rock reporters. Songs ranked by total plays tor the airplay week of Sunday 5/28 - Saturday 6/3. 
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FRAY Over My Head Cade Carl (Ede 
Total Plays. 210. Total Stations: 7. Adds.1 

DECEMBERADIO love Found Me (Loves Got A Hold) (S7antedl 

Total Flays: 195. Total Stases: 1 I, Adds: i 

CECE WINANS Pray rAmdpiryt/Ssq Waif or( 
Ted Beys: 181, Tati Surions: 4, Adds: 0 

WITLESS Shut Me Out effirs t á Alai 
Total Phtys: 180, Tod Statism: 5, Adds: 0 

MIN KM IUN We've Only art Wpm (Ti oo 8 Ali 
Tod Pled 151, Tod Strier: 7. Add 2 

NEW & ACTIVE 
P.O.D. This Tim UtMNti 
Total Plays: 109. Total Staion 21. Mt 8 

MONDAY MORNING Cwt Go On ISstecoi l 
Total Ploys: 107, Total Statism 12. Adds: 1 

FALLING UP Contact difC/TooM & Nat 
Total Ploys: 107. Total Statism: 11. Adds: 3 

SPOKEN Tao Aha Time /Tat & Aloi 
Tod Ploys: 84, Ted Statism: 10, Adds: 3 

MUM FOOT 1011UTCII Breeds Tsui IToed.& AW 
Tutel Pled 12. Tod St{ioeK 7, Adds: 3 

DECEMBERADIO Love Fad Ms (loves Got A Hold, ,Slanted' 

Total Plays. 80. Total SWIM 15, Mk 2 

IEELANO Sand Of *Isis tftfaali /PEG) 

Tsui Ploys: 72. Total Mork Adds: 1. 

NBIWI ESS J nu Rai Nandrsci 
Tod Plsyi 60. Total Statism: 12. Adds: 1 

FM STATIC Wasp Of Ti (Toot d Alai 
Total Ploys: 54, Tod Statism: 8, Adds: 3 

01.0 MAN SNATTENED Crash AM Bum Aosyold t) 

Ted Pleys: 39, Tod Studs: 6, Adds: 1 

REPOR!ING STATION PLAYLISTS 
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Juno Ilk SOW 
RH CHRISTIAN 

LAST TINS 
WEEK WEEK 

1 1 

2 2 

3 3 

4 

5 

6 

9 7 

1 8 

16 

12 

10 

14 

13 

15 

17 

8 

18 

19 

11 

8 
11 

16 

INSPO TOP 20 
ARMY T1TLE LABEL(S) 

MANN NAM Rd Yew Wige MM 349 

cams CROVAIS Pram _ anstREffleFIP 274 

D. PARK Beheld The Laid i1I 'd r4 I &aEJ 254 

JOSH BATES King Of Glory Sod iSbaeaTi weíraPf6) 211 

WARMAN DEAN Gotta Forgive Them N'arJetrE 61 231 

B. NORMAN fJR. MUtUNS Sometnus... (ReuabnF16) 225 

COREY EMERSON Grace To You /Discovery Wm/ 178 

DARLENE ZSCHECH Cal Upon His Nara Me IM 
MAN LITTRELL Vitae Hone Moroi leR6J 158 

SARA GROVES Just Showed Up ONO/ 157 

JAIME JAMBOCINAN Low Reim Down LCiaoáury/ 157 

L HANKS Look At Your Hands (Discovery House/ 150 

AARON SNAP My SINN My God es* 155 

S. WIN. CNTTENDEN Bless The Broken Road (Cub/ 140 

ANTIMONY EYANS I Cheese Now NO 138 

POMITFINLOFROCILS Saw_ M.AßrbIlerw &m/ 129 

MOO AWN My Jean !S7lg7Atelratl 127 

TIMID DAY Mount= Of God (fsseeät/P16/ 122 

11Gi DADDY MAVE Nl/nrl_ hi CikWaIer&a J 128 

TOTAL 
PLAYS 

5- eetKf ON TOTAL 
PLAYS CHANT STATIONS 

1 1/ 1M 
25 18 1M 
3 1 1118 

+5 14 1311 

+13 1 1411 

+8 12 1311 

! 11 1111 

31 15 1111 

+11 5 IM 
+7 4 

11 15 

+11 3 

+8 7 

+5 1/ 

+4 B 

55 18 

+4 11 

+15 1 

+2 2 

WAT13018ARK Ligin Of The World IltaabraaN 129 39 19 

1211 

M 
1211 

1M 
511 

711 

711 

711 

1811 

M 
M 

18 Inspo reporters Songs ranked by total plays for the airplay week of Sunday 528 - Saturday 6/3. 
© 2006 Radio 6 Records 

Rhythmic Specialty Programming 
RANK ARTIST TITLE LABELIS) 

1 LA tailnellY Dena Like (&%*Al 

2 RELNIS I Stand Alone /Shamrock/ 

3 ALUMNI Lib A Dram 11wItpsetleall 

4 BOBBY BISHOP He Won't Lave You (Beatawll 

5 GRITS Ooh Aeh (6dte0 

6 AMBASSADOR My Clothes, My Hair (Cross Movement/ 

7 RAMC No Silence /Cross abnaesrrt/ 

8 kONME Switch (AAhìfitI 

9 FETTER Don't Stop (Best) at/ 
10 ELECTRIC CHURCH Dance Flow (Shamrock/ 

Mist Title (Label) 

America's Best Testing Christian CHR Songs 12+ 
For The Week Ending &2i 

W W W 
TW Fam% Burn 1217 18-24 25-34 

AARON SMUST My Savior My God avoid 4.31 95% 13% 

CONS TOMUN How Greet Is Oa God /SÒsa rya mel/CMG 4.21 91% 21% 

JEREMY CAMP This Man (BfC/Tooth 6 AW 4.19 97% 23% 

CASTING CROWNS Raw Yoh 1kß Sum ArdSiarelknrieNEW 4.11 /B% 17% 

DAVID CROWDEII BAND WIdy Yeas /Sssims/SarrowfA CN3 4.12 97% 5% 

SEYEITN DAY SLUMBER Dana From As Ibis P C/Taee base 4.11 94% 11% 
BARLOWGIIIL I Need You To low Me Ile watCwWWw rAesJ Ill 9I% 23% 

N ATASHA BEDNIGF*ELD Ununitun Eyitl 414 73% 11% 
MERCYME So long Soh WO/ 4.11 M% 13% 

HAWK NELSON Everything You her Warta /Tavel & Atoll 1.18 11% 19% 

SANCTUS HEAL I'm Not Akghi (Sprnow/fA/CMG/ 3.911 M% 14% 

HUNAN The I Am /Sir*I lWp 3.84 N% 23% 
BETHANY ORLON Hilo Wi (SparrowM/CMG) 3.93 73% 19% 

STORYS10E:6 Everydr. And More Some 311 79% 12% 

SWITCHFOOT We Ate One Tonight (Sprrow/FMI CAIG/ 311 M% 24% 

JONAM33 The Is It (You Instead Of Mel /SR'/AnlNrd 3.1111 82% 21% 
FLYLEAF Ae Arend Me (SRE/Ocrone/ 311 97% 21% 

MAT KEANEY lift! Loh To Loa AIM+y 317 N% 11% 
N EEDTBBBEATNE Yee Are Here (SpavarwÇAA'CAAfi/ 315 12% 13% 

CASTN PEAKS Lsve's Noe Saudis! Ow/ 314 72% 13% 

DOWNIE TM Mee ICwetnictr/1V 314 83% 17% 

NNE INBMALDFsee/ßasaMrEle'Mfg 312 911% 21% 

TMYBMC Diverse City 6enf=tat GAGJ 3.11 115% 27% 

11IIENS EYES Fire rfsaneiMP1Cri 311 17% 28% 
HYPE STATIC ONION Proyi! For Suety Days IRKTMeckt ova 3.77 55% 18% 

JEfNE 'NOELS Tb Neiee AtfAald 3.71 13% 18% 

NATE SAUK Bresti reegh Coe* 3.73 71% 13% 

WANE BMW seed tEna.rt/Cla 3A8 N S 21% 
TIMID DAY I Can Feet h /Fswaliaf?T6/ 3.11 IN 13% 

AMNIA "INN Haan OW 3.51 N% 22% 

SUPERMAN Ifs On (swop/ 3.57 M% 19% 

PLOW Biters eed Ova 141 N% 22% 

4.33 4.3 
4.04 4.1 

3.15 4.11 

31 4.1 

4.12 

311 

4.13 

4 
3.16 

4.18 

311 
US 
3.45 
3.94 

3.95 

3.78 

3.5 

IM 
413 
3.71 

3.71 

3.78 

3.71 

3.45 
3.84 

4 

4.18 
4.N 
4.15 
3.74 
423 
4.M 
3.81 

313 
3.M 3.9 
3.14 3.81 
313 3.11 

4 3.58 

3.7$ 3.N 
311 3.95 

3M 3.77 

313 3.74 

3.73 3.74 

3.81 3.71 

4.N 3.13 
3.11 3.7 

3.85 31 III 
3.47 3.7 3.7 

317 3.11 31 
324 3.57 3.7 

3.42 3.75 31 
3.72 3.48 3.7 

312 3.48 3.511 

4.29 

428 
42 

422 
4 

415 
4.15 

3.17 
3.M 
313 
412 
418 
3.73 

TMs report is a cu m wine sample of current online muvc surveys conducted by CTrrsoam CNR.sfaaons across Me county Tool sample 
sae es 186 respondents UN sow aaeraNley estmms are based on a soled 1 -5 (1. ci n ?ae 118105.1m al real Wok" 
aliments Thepnornhpe of respondents woo,ecogretedmeson teal an rgpeeaentsme number atrespondsKS Ntasadasayareated 
of 'manna tee sag 111' =TMs Wei Sample corooseon is based on persons 12.. Persons are screened w We eaanet Calve passed 
(Peron take Me music test when *Wed to do so (yews local ratio staion When compering Ito deli wthAAteha prrgtyoasfaion 
please keepmmodmatnumberdsans. percentagedtanlydy .anddewfactorsmstbefainn1cn a:woon*NM. and Mat your 
results may varywoordasply LMMusrcResearchcamreseal sarerdsdsdbshowownersofpnatcpaksonmera oniony songs nee 

SNOW/ onMss chart don't necessarey mean they deal score oeA braes* it many cases. espucalyNeh songs Marton bay, addedred 
'Watson roomy. mere s usuay note reliable and Orgasm* sirplest& to pig data from IM Must Research as "NMedtaanwk dperchcan The NM smog k melba L a a r Nam DOME mbalBrthtobse*La Filly NI* 
7l473ruKoWiansiereewd.cm. Mrkuidlotwd.emtl a1imamayatroeLOead. 

.AS 
WEEK 

CHRISTIAN AC TOP 30 INDICATOR 
Ty5 

WEEK ARTIST TR1 meats; 

MERCYME Se (Well t (AYOI 1137 

CASTING CRIME Prima_ 11AeloMSeeMbidneR k i* 
3 AARON SHUST My Saver My God (monk 994 

4 MARK NAME Fwd Yew Mtge I11n/ 917 

8 BRIAN UTTRELL Welcome Hone (Re swon/FLG/ 858 

5 C. TOMLIN Hew Gnat... e YPS PEailCMG/ 185 

7 WATERMARK Light Of Th Wald LNacáatow l 749 

9 S. W. CI ITTENOEN Was The Broken Read (Ceti 743 

6 BAIB.OWKNB. I Need You... IFennew.C'up1Vrrs&osJ 725 

11 DMINI OEBANO Wkly_ gimp teweevEMCM1D 592 

13 TMD DAY Mown= Of God (Fsswtia11o1G) 593 

10 M DADDYWEAVE lariat_ /w week4Nmr&va) 578 
14 AYIESMA WOODS Happy (6m../ 588 

15 DOWNIIEINi A BMW Way eatriciry hank 4M 
16 TODD AGNEW My Jesus (SRf/Anime 450 

20 WITLESS Strong Tower WA** 6 Mai 44$ 
18 STORYSIOEO More To This Lite (Gave/ 427 

21 SNAWN MCDONALD km /SlllrreurEM Cie 314 

19 AFTERS Al The I AN /Sir eYlllJ/ 313 

12 20 NEWSBOYS I Am Free ABa p/ 318 

22 MOLE NORMAN Rol_ (SparrowEMICMG/ 379 

17 22 CAME 1111111:11W0011 Jan, Tab... OlnitA ltfis 371 

23 WAROEN BAIñIEID Saved Essortiel116) 371 

25 24 JONI OAJU Cog Of Glory aLul3ier11bdei tti 338 

24 25 POCKET FULLOFNOCWS Saw_ A arlaC tMketw hsJ 32$ 

III NATALE GRANT The fed Me Nast/ 297 

JEREMY RIME Sweetly Broken MI16/ 217 

26 NAME 428 I9daq To Yee Albdgrtr1Nnar& l 214 

20EGIRl Unchangeable (Sprrow/fMI CMG) 2M ® MATTHEW MST Watery NAwtrs /S ekoilfM J zit 

TOTAL 
PLAYS 

a 

12 

.5- WEEKS ON TOTAL 
PLAYS CNAM STATIONS 

+52 12 3711 

+43 17 3111 

+15 11 3411 

+11 11 3412 

+118 9 3312 

-29 22 2511 

+3 18 2911 

+27 13 2511 

48 I1 2711 

+147 1 2M 
+141 4 3812 

31 12 2515 

+70 5 2312 

+58 5 2513 

+31 11 1911 

+11 4 22M 

+23 5 2111 

+41 0 1811 

+11 10 1811 

-115 II 1711 

+25 5 2812 

-31 11 1411 

+15 13 1411 

11 7 1M 
-25 17 14/0 

+135 1 1711 

+71 1 1511 

+11 2 11111 

+21 9 1212 

+21 1 1712 

38 AC reporters. Songs ranked by total plays for the airplay week of Sunday 528 - Saturday 6/3 
© 2006 Radio 8 Records 

NEW &ACTIVE 
MAT KEAMEY Neeeq late Te lee *poi 
Toul PINS: 249. Toul Swims 11. Adds 3 

Bw1TpWBOT Wee Am Ore Tweet SeeeNIciI IW 
Toul Ploys: 241, Toul Swint 8, Addt 1 

NYPE STATIC WIN PrMng... diefAUceseaae 
Toul Ploys: 234, Teti Stateao 14, Adds:1 

NICK WOMEN HOMO /Cm* 
Toul Hoyt 187, Teal Suies: 10. Adds: 1 

BEMIS SIM M AIO Narrws91/ LAK 
Total RNs 163. Total Swims 7, Mk 0 

ANDY CIIMSMAN Bien sups le/SMnr, 
T.1 Mays: 160. Total Statwis 4. Acids 0 

SARA GROWS Just Showed Up LINO) 

Tou) RNs: 146, Total Stators 8, Adds 0 

ISSUING Out Of My Hands IRA' T Nocketowm 

Taal Ploys. 137, Teti Stations. 8, Adds 1 

MATT WOMAN You keys sSnsreps/Sp row /fMI CAM,) 

lotit Plays 107, Total Stations 1, Adds. 1 

PAUL BALOCME Because Of Yaw Love /lapry Label Growl 
Total Plays: 80, Total Stations 4. As 1 

The Telecom Act Terns 10 

Continued from Page 66 

how that equates to more efficiency. The new 
model for on-air employees became those 
who showed up on time, didn't cause any 
problems and completed their tasks in time. 
Creativity was hardly discussed. 

Since many conglomerate brands have 
been installed across the country, its diffi- 
cult to say there is more format diversity 
now than in 1996. Diversity and creativity 
have suffered significantly. 

We have also failed to increase revenue 
through higher rates or more skilled sales- 
people. The percentage of all advertising 
dollars going to radio has actually fallen since 
consolidation. While we still have some very 
skilled and professional salespeople, they are 
all hying to fill a short -term quota rather than 
improve the long-term outlook. 

So an objective look might lead one to 
the opinion that we've failed at all those 
wonderful goals we discussed as benefits 
of consolidation. 

Pre- Consolidation Principles 

Cmsolidatio n has, however, created op- 
portunity for others. In 1996 the number of 
Christian -music stations that were achieving 
top five rankings in the desirable 25-54 de- 
mographic could be counted on one hand. 

den years later, if you wanted to count 
the number of radio stations achieving a top 
five ranking, you'd need both hands, both 
feet and most of your teeeth. 

The kind of pre-consolidation focus on 
creativity and listener benefit we use has dra- 
matically changed and improved Christian 
AC radio, and the growth isn't over yet by 
any means. one of the biggest positive ben- 
efits of consolidation has been the number 
of skilled programmers and air talents who 
have committed themselves to the format. 

It's no surprise that Chuck Knapp's 
morning show on KTT.S /Minneapolis is so 
highly rated. It's no surprise that The Scott 
& Sam Show on KCMS /Seattle is so highly 
rated. It's no surprise that programmers like 
Chuck Finney and Scott Valentine have had 
success applying good, sound radio prin- 
ciples to Christian radio and have achieved 
more listeners than ever before. 

Christian radio is alive with motivated 
people who are using many of the pre-con- 
solidation success principles to attract more 
people to the Lord. Not only have we in- 
creased audiences, we've had a tremendous 
impact on the lives of millions of people. 
Had consolidation not come along, that 
might not have happened. 

Without consolidation, it's doubtful that 
we'd have attracted as many experienced 
people to the format as we have. 
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Stoats awl thell IdrMIaOsholissily Ì midst 

M[lM/gRr6M1. NC MAfAN1MM126. SW MOWN WNW CA' RIIIIRIwprl.INr 1IIRAllfnlr. M' MAIMMNl. R' MM1W. at' 
REMMOW MIR YMON NI MOM PR MUM MM ANN 'YENS RMMMoe IRwMY6 A C RMIh^1 Nit Goy IBIS PR NNW MIR MMUlo EMIRS ! JIM IYMYM MON Noma 
IMMIRYN1 7ll/bOM 61DNfáflM`fi 

bNY NAM INN 
TT wvnE9rRtar NAM MICIMEYIMR w MOAIMErYw1.00 

M I O ! M M . n M / r i .MM. OW M M A l R~ u p - OMS !*fYnYr It MINN FR Maw SIM flour MMOEEMIdfMq.M 1AILIYNIM.IP RMMw lMIrMM MR 111011111111 RINytlMafMq R! MIIN 7 FM OLMM NM i1MMM RirIMIS R W 11Mlo R an Woo IS EME DMEü If DN OM WA Myb WNW MR EMMMIINNIN 9SBANMAIM 7 NOON NOCM MOM MRRiYRom MIR M1MqN MMMSbHI IS MON row IEIRtiM NTneml MAY MAY a arum MNM.TO' none MAY lwM 91117001111101. EiKMENCWMn 23 NAM 
REM1YrM 

7 MmEM9'OIMfA1G 
MAY i1NwIfD1ICIIMA MIRMIMIN6M PR CM MMIaE1MMf.1T lYORYMMM RIWI now IMMMNEMME1MIß 

UNIONNon 

7 Pa1R 1AEOOE 
15 EA111E CM COMM ! i ENM b 

INN AY YM R M' LEIM,1'PE 15 CURT COURE iQYUOIOMOERYID .TM 17IIIETKOWW 
WM 6M DOM16IONM 15JAOtE/601IMSO1IM 

6 1NOIOf MOROEIPIE OW irMMM LArIR, IX' MOW MIMEOMM.0. n MIR i6S'! Ms' D MIA CAMP Wm UN MIO NOW ÿ UMW MARS RMrMEl1 Mt MOM= MEIMgi,l 
MYMAWB.1A Wit NlodNIaM1Yd l moo pow EMRMMRIM ENRMM6 1fA1M116 OAMOEf1MT MR hi 
111 1NMA,q M1NAt2.M.dl.ar 51DnEM s NON* MRAn rMIIMr 113 NTA1r011,M1 

tA INN DAY QrRONAM nMWEMMM MMRAOMMpM.Of it MUM Rw1AMY A MOW t OIM6TOIlM 10 OI10C6EMOERYIO u F7MEa6Q M /MIMMMEI MMSMMNlo M MON 9MMIMDOr MR MOM MMMb COW, M M SPASM MA 
sO[REANEM 17IlMMARIEY MI Ma1MMSOaETt NMERMMM 

il 
MMIMMMIIMM. R M11pIMYMr. ML' O OM MOe11o00 5 FrAn16162MRT 

fMiM11r M n NM 
WM 

MI1lE~MN 
MuMLE M Me be RpMMY1.TR 

1Y/MM é mrDO 
RLxA1rM 

i TAM MIT MaMMIN 
MMMOlOOD lMMMMloM IM rMISM11 lw1dN `M*M L M.O SUMS 4711 WORMY= Or 6 MOM 

bIiMYS 
EIIS 

11 MON 13 CM wow= 
oDAIID MKS SIID ROOM WILMA ß mud Malls. A1YKONGK 
1MIMIYMIM liaw l boll gMM MCMMAd MOW R 56EIIfS6 

RiAIIEY'fi 
MMiMMR1.ME 11STMáDf/ 

bAY NIRaRRw IN WNW 
w`MWOloEAODEfMG PR MIL AowoEKMM MNMOMMINI.M 

MIRK MIfiM6nY'a 
»M1T11MIEY 

Oto tomb 
1161641111b NO MRiNM D Pt MOM 

SIN MA /5 MME war 17 SOWN= 
1 7 Ñ r MMCMMn1. R ]1 MERS M~lE~MEST u 

- IRIR MIN M IS 91610E001 MAY 
ON M1MIMMEMMIIIR IP 17 /OAR:l00D 7 CMS AU MMArMMa1 SS AIiD10MEAl1E 'YerANMMd N6pmMRR ~K EMRiEMMRM R y 7 SUMO REMRO M INNS MOLE IRIIYOUN MCMwiOM11A1,O0 is wows. lEY1YEM AMDM1MMCr.EO 7 11dMr D oNOWOfRMAtO MNlaRMdI OW. a 1/ TON NpmMn 

? AMA WO006 R 1rM 
1 SERER 000 IiSIM MAN NIINMIIEIFM 6 9E111N6DOOIMLD lo MN 

SA AIESIMII000S 6 COMER 
1 TIMO DAY M AR ImTA ON 

1 Ra1NG 6 INN UTERI 57 FON ai TMW ESMIrMEO MIM,M WITAINW CIA ill fIRQIMAM 

R iM wa YRiMMM M MMrtilMlrlfc OI íl R. i1iIR6 MtM. CUM NN 
71 TAM YdRMEr 

RlIM7M'11MMM 
MIRiwMUMM 7 MOD AgEiMIR MF6NI16M6TNCI 

RPIMMM lMM1MM liRirMao MMRIIMMIrM 
13 MEND f NINO GANT M COMM R IMSdt R awl r 

HI MIT NMI W119114111111111111.961. 5 WM MS Ow NM Ilspon. MAIM MST 
3 MIND 5 DOWNS FOOT 1310O1 I EISMIr R Coo Awl MMNM haw (II): ] AIEIIMM0005 MAY NnV/fapdM. KM 

!Mt71MARE 
RMÿ. MSKEM,IC' 101WYE1EILL CA' IaNlNM16 =.M AYM6i MRErMMY DbOQ1D11CFRNO MIMtWR.IM MM/.IICI 

MMMIEARMV 
aIRtYMMa6Y6 MIRMY111OI MIR MOWN RRRa w.rMiRil RT11RáM06 POW GwAQ EMwrM 

toMLDE 
lb AM 1.MYD6ROIMERMMD No Mg 

MI rRJrlloMf RRdMDloN SOWN 
1ENIIOIloS 116 6016 

INN 

C 

No 60/1 

/yRLJ 
MM1IRr1MIMM, R MnrRIEMIMR. n MAl1MM1R. M UMW* CAL r M1IOMMMI M1R7/RYI1. ON MCIAMMw1. M 
MMROIa RAOMRMRY EM9R,MRYR Rr/MMlM lrrE..f IERi1Mwo IMlMMEMY 
73 MIA9MEI71Ri6D l/MIEMKyM NRaMYMMIy PRIM 61111111M0 RERIMIIMM MRMyMpM >t DMOCROMOERSAFO 
23 CIROESLRE 1.1 1/6179111174 *EST No kW St MOH II a 11/1DISWIDIM f PO D 
73 STEILM RARO r ONMIOEl1 b PO D S DOM 

LYIIMIDE1MwR.Mr MMiAMMIb11M.M @MMMM1MaM nIEVMMIR 
RYEISf IRRiMEIIN Rl/YYM 17 DMTOI 
It MAIM MAY SAY I OIQEROE 

lMMM511M. lr MI ß ! UMW DM 

MONIIflYR R WOWS= Er Og. M I M IRMIE1M.Ir 
15 
Rro RIM MMY MMfIMMIIM. al 

MIRia MRM ND Oda NRIIPMIY AbMYrM AME7E'EMMp M^M AiMEpI MNAMEM ttIIATRNW*ESt t7Nt9ERSIOCUNOrI Rao MY IERJ/lo7olrlatlq iTMM1MIMpbr1YM 
NA6tuft RIIKIRMM NMMYYr 6MOLDADRAIMIE t5TELENTI 11IEIDTOMEAIK 21 Mir 
2 RIMOMIRIM III 11060111M 7ILIMOII6A 7 (1116F11610 .MA n FIGRKi66IMLT DyNM4 
7 JPDa1IA1M 

St rIMD DM 
2 0fa1MFRAMO 6 DOWNS FOOT 1111.001 R MM Am MOON p10N11(ik 

Sr MOIDaGBf1/1E 
s DALrON S) 1HD1I6KAf1[ IM 

NAiAMMi. M O1MfrME. MA MO 
MIRaMMMM MIRMYwoo MMCfQ1.pKrOM. !M .IE 

RMI 1M CO R. NN 

IMMiMMIMr E ;: Nw1161n1 EIr a R MIIIIMNW/ u PL 
1M6lo611AM RiMAMMM PR MON 

lMIEMM »wMEE1c AY 
Or PSUR 

/1EMC`OR11aO 
alE01ELLf1OlA 1M1 tOroD ROMNE MRMRMMMYr6 

oNGnMMM611LT WON MS/ sMMIMOMEOD 
tJMMOMI MREllT1 

\/1MM1M1ECIMGI 1IEQHCEROMA nOIM1LOW 

R OCK IAa"ß 
MA..I" NI w1al.IWra,MEwlrEr + wwn1.1. a MMrW a mamma RwaIfILY AMMMNMM NMlaYw Mt 111110 RiIAMloM RO16rMMMo 

Mt 61111M IMAMMß RIRMlbw 2POD. lIRMIIIlo IMMN/ tMML0I1611EM 

EIEAO n MIM/ NY MAW. Ei I MVP DOIMI t7 MDR 1 t PO D 

x DOM) I Ja11O7 2IIIIMKNEOM 
I6ENTR RHHITR 

1111.62 SR MOWN 1lEIMIMMMM t 
MINTS 

1 JLYONMCM tIOIMAIO:DOTI1MnW NIPS 
f 0NM6QAM PR MORRO I M*MD I IMEMDU MMEMiA1R7 QIrCCREE 
s 1011M03 l RNM W 1 POO 12121111101 RIMINI, 

11411416 t Nil SING Ma1711Y6Rt M NAAMIINMI, f1 RIM CnOMOM a WOWS 
MOM EEf EMR,Now RMMMaw no sox 6JIYMIfQ 

MiMWEM 
1R baba MlMMNMI+ !EMM11r NMNYr 

OM A16 LTMMW111w/, r A t I6lrR EINEIIIYSEIEA i MOW MINN PM MOM I1NOAalMlE 
MINN IMNYMY t OIMaM1E fwlE 17 NM IMIISU 

A QDIN191MTFRED 
M AY ÿ M 110/ MM MWE/R 

4 DI1E 1ErA115 tY MANN. Ml 
3 Mn1EM NH/ i NMAM 1RlaMPMI 

MlIOqMC1M n ' FM"' DYMDD NMERSAMMMMM 
MRNMMMM 

RiRMM.ET cow I RELl11 lEMS6GRa MCI AM MYRIMMIM ErAwl aU ̀MIErMa.IEa 
7 

36 Taal RMpOEMOE 
IRMM611lo 1 mom n 11RYSTALIE/2N5 Ns AIN t JOArOIALLAIOt10 
5 1ELEET 1 

NV 
1 G0001711 ALDO 

NMN:MMM/6ail COMA /KpM/ratMl(1): RMKMIMMn MïJYRMrME. IC 
MR big VW Y M7Y+RY Mod UMW Rock AEI ! be M1 IR! Ny Mir R Y MIMI 

MIOf1M1M1.R uFVAMMnl6L MrMMw MORAbM.I PO OFGaERAOO iDaA/ÓMr0or10MnO MljMhdNMIMM NO lFIMM SWIM. 
RRwram 16QAßRDIME t SPONY INMiMIMr 

I SPOON 1IMMMD MN MOM 
F1.61 19FQD 

3 FQD 15 coos t POD 
t iILLIKw t POD bARa 

1 176117103 16 F#RfAn 
7 11aELLS5J 

1 NIYSTM MIN J 

r 

I NSPO 
MowaaME, l WM Clod. WI °U/`M. Az 
AEMrMYM RiPI15 1112 MIN 
Ro6wPNN lorMMMMp RE6MIMMM llrido t9M,N0FWERLáRG l.1MM1 

IMMIAMMIMM. NC ICNRMIMM, n MION1IOM. MN 
11 PWlorlE NON 2 STERNAIaAFdI1ALL t6 LARCH MRS 

IRYMMM RRM1T661M RMMMlo 
17DM'aE 1'6 SCOTT NE4EYM10MN 

lYMlo1M mash MIMI. lSyoMq 
No Ma 7SMl1GIIOHS to MON 

2 SWTT*E9fYMIDMN M 

MMiiOM. Wm we ctlMQaLEM w d;RmM.Ai 211111e MUM 
MáS1AMl1M. M MCM11Mo. M) R ti IMRgM A MLA FM PRIMMER 

PR MIMI RR abloom 1OFllo0l6r ASOMOlOOD 1tTAMA'MNl 

III ills* RRYi I MOM 11 TtfuPAR6 

6 13210 DAY 
5 PAM MODE 1 SGNOLOOD 
A CIW11011FI1IOE I JOB[MYf . 11 TOW N1pmWM 

- NOW= M1w, n M C MCa<IBMb.11r MREAon4.Q meat WY r (»: 
RJIME116n RJEMMM IM lam M MRMMMMM IRRNIIMRom 
lMMIMM 11MNowa MR.AOM/Y SMGEWmERSOA ,1mWuKR6 MfNllpM10.ILO 
No AM 

II KIM lai 916 aREOENFaE to ANION \ 
70 ROO& Malo June 9, 2006 

l 
RHYTHMIC 

MMIMpbIIM. Cr 

PRAM 

-- ONNAN .ON 
NM NM Y 
SAY 

MMIa -fd 
REIR NIMM l w1MMIM 

1 1ß!A11 LL 

=MM.* 
MMRPaw Y 1MMIy 

t 5 THE GOD MM 
1 YDDTIE 

1M 1E1M/ a IwRMAir 
PSIS r 
No Am 

VAN MI hIEMOMA 
MMIR Y aMMo 

I SIM ORCO 

! AIN= 
I A,INRFIIMN 

ME1L11fdf. M 
NM MIMI 
NR CM Mow 
No AMM 

f WWI IlporlYM 

Old Nd Wpm. 
MMErM Fromm (1): 
VM Rtl0 
NMMwrfYIMMNM 

www.americanradiohistory.com

www.americanradiohistory.com


 

WEEK WEEK 

5 

2 

1 

3 

6 

5 

4 

9 

11 

8 

7 

10 

16 

17 

13 

12 

19 

20 

14 

23 

15 

27 

26 

22 

24 

21 

28 

25 

29 

giJD> 

6 

8 
9 

10 

11 ANDY MONTAÑEZ IIDADDY... Se Le Ve (SGI/Urmsehl 159 

JUANES Lo Que Me Gusta A Mi fUrwversall 143 

N'KLABE 1IVICTOR MANUELLE Evitaré ¡Sony 8M61 142 

GILBERTO S. ROSA Pa La Herida De lIn Anta (Sony MC 142 

IN LATIN FORMATS 
Juno 9, 2006 

TROPICAL TOP 30 
ARTIST ruams TITLE LABELiS) 

Y. AWIUERLf Mastro Amor Se Ha Mello... ASuvy/WW) 271 

MONCHY & ALEXANDRA No Es Una Novela /J &N/ 261 

RAKIM Y KEN Y Down (Universe) 255 

SHAKIRA tIWYCLEF JEAN Hips Dont Lie (Epic) 226 

TITO "EL BAMBINO" Cale (EMI Televisa) 224 

MARC ANTHONY Tu Amor Me Hace Bien (Sony MG) 221 

INDIA Solamente Una Noche (SGLiUmvrsroni 185 

DON OMAR Angelitos VI ttacherer 174 

DADDY YANKEE Machucando (fl Carted'lnterscopei 161 

WISIN & YANDEL Llamé Pa' Verte (Machete) 161 
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001118111Dal 
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sTTlpa 

+22 1 1310 

+5 12 1110 

+11 12 1010 

+11 7 910 

-1 11 910 

-11 33 1310 

+7 6 1210 

+16 5 910 

-23 14 710 

.37 30 BIO 

-4 12 1210 

+11 19 610 

+13 17 910 

-9 17 910 

AVENTURA Un Beso (Premimn) 137 16 30 NO 

CALLE 13 Atrévete Te (Sacy MG) 121 +2 20 710 

LMMIT 21 El Bain Pogoo Rhavitio l 121 0 15 410 

MICHAEL STUART Maya flue Yo (Machete) 115 35 20 III 
ORQUESTA GUAYACAN Ay Amor. Cundo... (Sariy AV 100 +1 1 010 

WISIN & YANOfL IAVENTINLA Nods De Soso IlatMhu lN 32 12 110 

OLGA TAION Desde Our llrpsetr A MI ASaey&Fló) Ill +21 I 5N 

FONSECA Te Mando Fias MI Telesis./ IN +15 2 510 

THALIA fIAYENTLKIA NS. No, No /EMI Trisa/ 112 .1 4 411 

MARC ANTHONY Vrludr Entre Tus Brazos (SonyßM6) 07 +I 4 4N 

AIMS Lo Our See Lat Cap Wani fiare N 27 1 WO 

LUIS FONSI Pa Una Nys r1Aaiarsal Si +3 12 /N 
JEREMIAS Uno Y Uno Es VA A Tres tAaiwsal0 70 11 5 710 

TITO NIEVES Si Yo Fusa El ISGZ/U iii i n/ 71 I 10 710 

MICHAEL STUART fIUTO ROJAS EM Y Yo Necktie N +0 1 310 

PUERTO MCA. POWER So Von Bonita: /J &N/ 63 +5 511 
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NEW & ACTIVE 
DOMENIC MAIRE Ye Ow Ta Vas A Ir 01011 

Tod Plays: 62, Toul Stations: 4, Adds: 0 

C. CRUZ HANNEL a KIU Dien: Oa Bai (367.t*1wieral 
Taal Plays: 60, Tod Stations: 4. Adds: 0 

ANA SAMARA, P. MSNTNS_ Amble. Amble r(Ain isio/ 
Tod Plays: 58, Total Station& 4. Addy 1 

MAMA T. Ed. De Maas Coo á1N/ 
Tel Rays: 47, Total Stators 4. Adds: 0 

ENGE SEE EI Taledre Pi-e 
Tad Rpya: 45, Tend Swim 3, Adds: 0 

OMIBLE De Out Nos Vela /üwvsal 
Trial Plow 44, Tod Sudan& 3. Adds: 1 
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ARTIST TITLE LABELS 

SHAKIRA fIWYCLEF JEAN lips Don't Lie /Egli N4 
RAKIM Y KENY Down (Umærsall 132 

DON OMAR Angelitos IVI /Machete / 121 

SEAN PAUL Temperature (VP /Atlantc) 589 

TITO !EL BAMBINO" Cale (EMI Televisa) 513 

DADDY YANKEE Machucando OE /Carte4lnterscopei 559 

AVENTURA Un Beso -Premium' 526 

WISIN & YANDEL fIAVENTURA Noche De Seso (Machete/ 482 

438 

428 

408 

KMW Diamond Girl (Balboa) 291 

VOLTIO... Chlin Culp CMnfy (WMeboreSmy Urban fpc, 277 

AVENTURA MIDON OMAR Ella Y Yo iPremurn 274 

H."13.FATHEr_ Here We taFai 1k /.AalAlanetd230 

NRSIN & YANDEL Warn (Tide 46chetdUiwesaf/Lpubk) 228 

ALEXIS Y FAO tlZiO _. Apuran D Pamaliín (Sony 8416/ 214 

CASSIE Me & U INertSeeectkNBam&oy /Atlanrrcl 200 

IVY QUEEN Libertad (11 Cale) 196 

CHELO Cha Cha (Sony MG) 119 

21 VOLT10 fINOTCH Chévae (Whim bon/Sony Urpa,Epc) 115 

CHAMILLIONAI f RAYZE_ Rdn Alni salMltd«N 171 

TE6O CALDERON Comb Bain Reggaetén /Aden & / 163 

VISA & YANDEL fIDADDY YANKEE Plata Machete) 162 

25 RANA Y WAY Tú No Estes Ohm Bar Mel 156 

26 JUANES La One Me Gusta A Mi 1TAalansol 140 

UL' JDN REA & SEAN PAIN. SRN Ye Filprrs (TM 144 

MONCHY & ALUMNA No Es LM Noah OM 131 

DON OMAR OFANOLONS Die0mOds A1iPIlidrMN 131 

PLAYASIOUZ tàllHMt GM Freaky 1adisgl'Ariararl 123 

CALLE 13 Atrévete Te iSovyI3MG) 

DADDY YANKEE Rouge (EICarte4 /nterscope, 

WISIN & YANDEL Llamé Pa' Verte (Machete) 
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NEW & ACTIVE 
YvNO JOC Go.. Down No/kp I rapid 
Tsui Pnyc 113. Total Stations: 4, Adds: 0 

MANY YANKEE_ Gerona Zar ióCSWIS OITIFW 

Total Play& 111, Tsui Statist 4, A11s 1 

PAULA OEANDA MAZY SASII O. Teo Mud 44rbtal 
Total Rays: 111. Total Statier& 3, Aft: 0 

JAY.D Nab faitin&ptAr/(Mwsd 
Total Plays: 107. Total Stations 4, Adds: 0 

EMIT-PAM a RANOI GIRL U And Oat 

Total Pry[ 103, Taut Stations: 4. Adds: 1 

S TI_ Falls Ils Oyes Muta Prodctron, 
Told Roy& 99, Tod Stators: 2. Adds: 0 

Swop ra.h.d by WM playa / 

TV 

ROCK 
ri 

/ALTERNATIVE RECORD POOL 
ARM ll.e twos, ARTIST Tar saws) 

1 LOS BUNKERS Leave Sobre La Ciudad (Naciona0 1 TRANSITO fJOHNNY RIVERA & RAY SEPULVEDA Son Para Ustedes (SRS/Premium/Sony MG) 
2 BABASONICOS Yegua (Universal) 2 RAKIM Y KENY Down (Universal) 

3 BABASONICOS Carismático (Universal) 3 MONCHY & ALEXANDRA No Es Una Novela 

4 PINKER TONES Sardo Total (Nacional) 
4 KMW Diamond Girl (Elaboal 

5 PLASTILINA MOSH Millionaire (EMI Televisa) 
5 TITO "EL BAMBINO" Cain (EMI Televisa) 

6 MEXICAN INSTITUTE OF SOUND Mirando A Las Muchachas /Nacional) 
6 ORQUESTA GUAYACAN Ay Amor, Cuando Hablan Las Miradas (Sony MG) 

7 HUMMERSQUEAL Buick A Monterrey (SourPop) 

8 TANGHETTO Blue Monday (Naciaaall 
7 PUERTO RICAN POWER Se Ven Bonitas 4l &N) 

9 BERSUIT VERGARABAT Madre Hay Una Sola (UIwersall 
8 VICTOR MANUELLE Nuestro Amor Se Ha Vuelto Ayer (Sony BMGI 

10 CABULA Heroine (lndepedent Love/V&J) 9 MICHAEL STUART Mayaßue Yo (Machete) 

11 POLBO Yo Era Tan Cool (Universal) 10 DON OMAR Angelitos (Vl/Machetel 

12 RATA" BLANCA Aún Estes En Mis Sueiros (Delanuca) 11 ANDY MONTANEZ fIDADDY YANKEE Se le Ve ISGLUnrvision) 

13 SPIGGA People Of The Sun (El Rele pago Música/Supetrmerado231V&J) 12 BANDA GORDA A Las Mueres Hay Clue Mantenerlas Contentas IMP) 

14 LOS CALZONES Mala Vida (Universal) 13 ANA ALICIA Muere Lento Mi Amor (Unwis m) 

15 ELU NOISE Rooly (Prstoerc' &Jl 14 JAY.D Nena (Guiban Brother /Universal) 

15 GILBERTO SANTA ROSA Por La Halda De Un Amar (Sony BMW 
Songs ranked by total number of points Data compiled from playlists submitted on a weekly basis by 11 

specialty rock alternative shows airing at least 2 hours per week on radio stations across the country Songs ranked by total number of points. 22 Record Pool reporters / \ 

June 9, 2006 Radio & Records % 
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IN LATIN FORMATS 
JACKIE MADRIGAL 
imadrigelflradloandrocords.cont 

The Good, The Bad & 
The 'Just Is' 
Juan González on consolidation 

It's been 10 years since the Telecom Act was signed into law. 
Some of us weren't in the industry before it passed and don't 

know what radio was like then. We are left to wonder, were 
things better before consolidation, or are they better now? 

There are pros and cons to everything, 
and consolidation is no exception. This 
week we talk to Bustos Media VP /Pro- 
gramming Juan González, who was 
around before the Telecom Ad and is still 
in the business today, about how 
things have changed. 

González began his radio career 
in 1993 and has done everything 
from research to promotions to 
being on-air to operating stations. 
He was named to his cernent post 
in June 2005. González offers an 
interesting perspective as the 
head programmer of a smaller 
company that is competing with 
the many giant radio groups going after 
the Hispanic audience. 

gramming, and there is now a shortage 
of young, up- and -coming talent at all lev- 
els of radio. There are a lot of people get- 
fing out of the business and not enough 
coming in. 

R &R: Is consolidation an ad- 
vantage for Bustos because you 
know the company can ultimately 
consolidate if it wants to, or is it 
more of a disadvantage because ra- 
dio groups are getting too big? 

JG: Consolidation is an ad- 
vantage for Bustos Media as a 

group, as it is for everyone else, 
because it helps maximize effi- 
ciency. We need to stay on the 

cutting edge of growth opportunities and 
take advantage of up- and -coming trends. 

R &R How do companies like Bustos com- 
pete with the Goliath!: e f radio that have lo- 
cally programmed stations in every major 
market? ? 

JG: Our stations compete with the gi- 
ant companies by catering to the listen- 
ers' needs. We program the music they 
want to hear, give away the prizes they 
want and superserve them locally. Our 
stations are programmed on a multista- 
tion network level but focus locally us- 
ing our local- market promotion teams. 

R&R 77te days when one PD programmed 
ont' station are almost gone, and program- 

Juan G 

R &R What are the pros and cons of con - 
solidation? 

JG: One of the biggest advantages of 
consolidation is radio's new ability to 
compete for advertising dollars on a na- 
tional platform. In addition, it has helped 
fuel the success of syndicated air person- 
alities like Rush Limbaugh, Mancow, Pi- 
din, Cucuy and Howard Stem. 

Consolidation has made private own- 
ership almost impossible. In the post -Tele- 
com era there has been an exodus of tal- 
ent from sales, management and pro- 

onzález 

OLDIES & STILL HOT Leo Dan. whose career has been revived by the Oldies format. vatted La 
Preciosa Network recently. Seen here ll -r) are Dans son. Niko; La Pmciosa DJ Anna de Haro: Dan: and 
La Processes DJ Omar Romero. 

72 m iii a R000e11s June 9, 2006 

YAHIR MANIA While in Bakersfield to visit KPSL (Concerto 92.1). Yahu took time to meet his 

fans. More than 200 people showed up to get his autograph He s seen here with a young Ian 

flung more than one station has become the 
standard. What are the challenges PDs face 
when programming multiple stations and, 
sometimes, multiple formats? 

JG: Programmers involved in multista- 
tion or network programming have to do 
their homework effectively to be able to 
keep the listeners tuned in. Format mu- 
sic variations can differ from state to state, 
so finding that mass -appeal song and art- 
ist is a challenge. 

If they work with syndicated personali- 
ties, managing and coaching them effec- 
tively also becomes a challenge because 
their content needs to be better than what 
the local competition offers. 

R &R What are some of the adjustments 
they have to rake in order to handle the extra 
responsibilities? 

JG: PDs with these responsibilities 
need to be able to manage their time ef- 
fectively and to have extremely good 
communication skills. Not only do they 
need to manage their DJs, they also have 
to be able to communicate effectively with 
the different GMs, national sales manag- 
ers, local sales managers and marketing 
and promotions people on a local 
level. That can be the most difficult part 
because they have to be able to adjust to 
different personalities. 

R &R: Does Bustos have a PD for each 
market or_f r each network? 

JG: At Bustos Media we have a differ- 
ent program director for each of our dif- 
ferent network formats. Each PD focuses 
exclusively on his or her format. They eat, 
breathe and sleep their format and their 
audience in order to be successful. All the 
PDs report back to me on the progress 
and execution of the format as we have 
planned. 

R &R What are the advantages and disad- 
vantages of programming netutrks instead of 
individual, locally p rogramnu d stations? 

JG: The advantage is having just one 
airstaff to manage. The disadvantages or 
challenges are the same for both. Any sta- 
tion that has good programming with 
compelling content, a great promo team 
in the streets and a staff that wants to win 
will always come out on top, regardless 
of whether it is local or part of a network. 

R &R: How do promotions work for a net- 
work? Do you hark, one promotion for the 
whole network, or are they locally created and 
executed? 

JG: Promotions on a network work the 
same way they do on a local level, with 
the exception that the prize is usually big- 
ger and has a network and local compo- 
nent. For example, on our Magia format 
[Spanish Contemporary] we gave away 
a cruise and registered listeners in the 
streets in our local markets. 

R &R Some PDs say that it's hard to find 
quality air personalities. Do you find that to 
be true, and what can radio do to develop more 
air personalities? 

JG: The talent pool is poor. The well 
is running dry. When I have needed to 
find good on -air talent, it has been a chal- 
lenge. Radio has to be willing to train 
and coach new talent into becoming the 
next superstar DJ. Many high- profile air 
personalities are naturals, but others 
have been coached and guided through 
the growth process until they found their 
niche. 

R &R Are any o fyourDlson multiple 
or formats? 

JG: All of our air personalities are syn- 
dicated in the various markets Bustos 
Media is in and have competed effective- 
ly. 

R &R What pn' and you for the job and 
responsibilities that you currently have and 
the challenges that you face? 

JG: Every single thing I've done in my 
radio career has prepared me for the chal- 
lenges I face every day: working as a re- 
search callout operator, a part -time promo 
junkie, a weekend air talent, a morning 
show sidekick [to Piolfn, in 19941, a morn- 
ing show host, a promotions director, a 

production director, a PD, a station owner - and the list goes on. Also, the challeng- 
es that I face on a day-to-day basis help me 
adapt to obstacles that I may encounter in 
the future. 

R &R Anything else you'd like to share? 
JG: I encourage everybody who hasn't 

registered for the R &R and NAB conven- 
tions in September to do so. There is 
something for everybody in the different 
workshops being planned. 
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ART'S' -_. 

TOTAL 
p:ATs 

WEEKS OM 

CMRT 
'OTAL STATORS( 

ADDS 

GRUPO MONTEZ DE DURANGO Adiós A Mi Amante !Edimonsa,Disal 1163 +49 9 4411 

INTOCABLE Alguien Te Va A Hacer Llorar (EM/ Televisa/ 1109 .123 B 4112 

MARIANO BARBA Akado Del Tiempo ( Three Sound) 1027 +38 12 4110 

JENNI RIVERA De Contrabando /fanovrssal 953 67 19 4410 

ALFREDO RAMIREZ Qué Lástima (Dise) 904 +28 6 4111 

LOS RIELEROS DEL NORTE Voy A Usar Por Ti (Fonovisa/ 851 +83 9 3910 

CONJUNTO PRIMAVERA Algo De Mí (fonovrssl 822 -76 20 4410 

CONJUNTO PRIMAVERA Díganle (fonovisa/ 811 +88 3 3613 

PATRULLA 81 Payaso loco (Visa) 799 +18 8 3810 

BANDA EL RECODO El Club De Las Feas (Fonovisal 703 +324 1 2915 

VALENTIN ELIZALDE Cómo Me Duele (Unrverse l 690 +33 6 2911 

EL COYOTE Y SU BANDA TIERRA SANTA Prohibido (1/i,) 668 +31 9 3210 

BETO Y SUS CANARIOS Pensando En Ti (Edimonsa/Disal 631 -8 20 3610 

LOS TIGRES DEL NORTE Seña Locutor (fonovisal 620 105 17 4110 

JOAN SEBASTIAN Más Alá Del Sol (Balboa( 616 +416 1 32119 

ALICIA VILLARREAL Insensible A Ti (Universa) 610 -34 10 3412 

VICENTE FERNANDEZ Me Quedan Todas (Sony BMG Norte) 806 +23 5 3210 

LOS HURACANES DEL NORTE Fue Mentira ( Unrvision) 605 +125 2 3116 

CONTROL Viva El Amor (Unrvisionl 556 40 13 3910 

EL CHAPO DE SINALOA Para Que Regreses (Visa) 553 -67 20 4110 

GRACIELA BELTRAN No Me Pregunten Por El ( Univision) 537 +56 6 2712 

EL CHAPO DE SINALOA Detrás De La Puerta (Visa) 497 +13 4 2713 

ANAIS fIALACRANES MUSICAL Lo Que Son Las Cosas DUnrvision) 496 -34 9 3010 

DUELO Te Compro IUnmsion) 488 +300 1 2219 

EZEQUIEL PEÑA fIPAQUITA LA DEL... Terco Pero Sabroso (fonovisal 450 -23 5 2811 

SERGIO VEGA "EL SHAKA" Muchachita De Ojos Tristes (Sony BMG Norte) 421 20 12 2811 

LOS ORIGINALES DE SAN JUAN La Troca Del Moño Negro (EMI Televisa) 419 26 5 2510 

GRUPO BRYNDIS Deja Que (Visa) 409 20 7 2510 

JOSE MANUEL ZAMACONA Desde El Día Que Te Fuiste (Visa) 407 +39 1 2312 

LOS TUCANES DE TIJUANA Siempre Contigo (Univisionl 405 1 4 2610 

56 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays tor the 

airplay week of 528 -6/3. Bullets appear on songs gaining plays or remaining tlat from previous week It two songs are tied In total plays. the song with the larger increase 

in plays is placed first. Songs below No. 15 are moved to recurrent alter 20 weeks on the chart unless a song has not yet reached the top 15. It atter 20 weeks. the record 

Is not in the top 15 and has two consecutive weeks ot decreased plays. the song is then categorized as recurrent. Most Added is the total number ot new adds officially 

reported to R&R by each reporting station. Songs unreported as adds do riot count toward overall total stations playing a song. Most Increased Plays lists the songs with 

the greatest week -to -week increases In total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 

,s assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc (© 2006. Arbitron Inc.).© 2006 Radio 8 Records 

MOST ADDED 
ARTIST TITLE LAMA ADOS 

JOAN SEBASTIAN Nit AM Bel Sol /Baba/ 19 

LOS TIGRES OR NEE luratdud (Roams( 18 

DUELO Te Comoro ILYitieel 9 

ALACIAES WWI Dada Estás NrwdáAd 9 

LOS MACAWS OR UNTE Foe Mentira /ltirmaeer 8 

BASA EL NON D Club De Las Fees hooka, 5 

LOS UUEYOS REOBDES Masan En El Cej Acne i l 4 

YAM Te Amo (Univcoon) 4 

JEMM UVERA No Vu A Crea Ifoiievtsal 4 

MOST 
INCREASED PLAYS 

ARTIST TITLE LAMA; 

TOTAL 
PLAY 

INCREASE 

JOAN SEpAST1AN Más A8á Oil Sol /Baba) +411 

BANDA EL RECODO El Club De Las Feas (foneeda) +324 

DM Te Comoro (Mveoaa) +3N 

LDS TIGRES DEL NORTE Ingratitud (Emma) +3M 

ALACRANES MUSICAL Dade Estás (Untrrrionl +137 

LOS HURACANES DEL NORTE Fue Mentira (timan +125 

a) INTOCABLE Alguien Te Va A Hacer Naar (EMI Edema) +123 

IMAN Te Amo iUmuan) +107 

ALEGRES DE LA SIERRA De Rodillas Te Pido ¡Viva Music) +101 

CONJUNTO PRIMAVERA Diganie rfonovrsal 86 

MOST 
PLAYED RECURRENTS 

ARTIST TITLE LABELIs, 

TOTAL 
Pun 

ALACRANES MUSICAL SI'f o Fuera Tu Arno( (Unrwsrorl 555 

K -PAZ DE LA SIERRA Peru Te Vas A Arrepentí (fdmonsaOaal 530 

KUMBIA KINGS Na Na Na Duke N,ñal !EMI Telwua) 430 

BETO Y SUS CANARIOS No Puedo Olvidarte Ifdmonsa ssai 358 

Aa1KT TITLE LABELS 

QIMPO MONTEZ DE DURANGO Lagrlmllas Tontas rfdnonsa Drsa) 

PATRULLA 81 Eres Divina IDaal 

BANDA LOS ELEGIDOS Fruta Prohioda /fano visa' 

SERGIO VEGA 'EL SHAKA" Duerto De Ti (Sony BM6 Nortes 

K-PAZ DE LA SIERRA MI Credo IEdrnonsa/Daal 

EI10110 Y SU BANDA CENTENARIO Adós Amor ,A.R.C.) 

TOTAL 
PLATS 

356 

301 

297 

294 

293 

2141 

NEW & ACTIVE 
PANCHO BARRAZA No Va A Matarme Tu Amor /Balboa) 

Total Plays: 385. Total Stations: 20, Adds 1 

LA ARROLLADORA BANDA... Compararte fEdvnonsa /Vaal 

Total Plays: 365. Total Stations: 21, Adds: 0 

LOS MORROS DEL NORTE Mientras Vivas (Ursa) 

Total Plays: 348, Total Stations: 24, Adds: 1 

CARDENALES DE NUEVO LEON Cómo Te Llamas... (Dual 

Total Plays: 345, Total Stations: 18, Adds: 3 

CUISILLOS La Basurrta (Balboa) 

Total Plays: 326, Total Stations: 20, Adds: 0 

BRONCO "EL GIGANTE DE AMERICA" Quitame (Fonovrsa) 

Total Plays: 314, Total Stations: 18, Adds: 2 

KUMBIA KINGS Pachuco (EMI Televrsal 

Total Plays: 313, Total Stations: 19, Adds: 1 

LOS TIGRES DEL NORTE Ingratitud (fononsal 

Total Plays: 300. Total Stations 18. Adds: 18 

Songs rooked by total plays 

Station playlists for all R&R reporters are available 

on the web at l wwjidioandrecordi. MIN 

\ 
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Mir TmE LAEüS) ADOS 

O Este Cowahn áAM Te4va! 5 

META VENEGAS Me Voy (Soy OMB) 4 

MAIMS MKS Mnipoos fUwasM 4 

OSE Mua Oue No Eats Ifaanvaf 1 

MANO FENAO Stu! (IMO HI Wiwi 3 

THAUA HAYENTMA Ne Ne. Mt A3M1 TMsir 3 

RI? CONTEMPORARY TOP 30 

LAS' 
WEEK 

TRW 
WEEK 

Juno 0, 2006 
MIST TIME LABEL(S) PUlrs Púrs MART A MS 

1 0 ALEJANDRA GUZMAN Valveni A Amer (Sany8MGI 119 +20 11 2510 

3 SNAIORA ffWYCLEF JEAN Hips Don't Lie (Epic/ 707 +67 7 1910 

2 LA OREJA DE VAN GOGH Muisca De Trapo (Sony BMW NI +15 11 2310 

11 JULMTA VENEGAS *Wry (Sony BMGI 554 +152 8 2114 

4 CAMILA Abrinrne (Soy BMGI 553 +5 13 2510 

5 6 SM BANDERA Que Me Alcamo La Vida (So/wale 501 42 14 2310 

6 7 JUANES Lo Oue Me Gusta A MI (GMversa// 500 2 22 2410 

7 8 JEREMIAS Uno Y Uno Es Igual A Tres (Universal) 458 .16 11 1510 

9 SHARMA Die De Enero (Epic/ 453 +24 20 1610 

10 10 NOEUA Cómo Dues (Barrera De Amor) (EMI Tatum) 415 8 12 1510 

8 11 CHAYANNE Te Echo De Menos (Sony BM& 415 24 19 1910 

13 12 LUIS FONSI Por Una Mujer (Universal) 371 18 18 15/0 

18 RBD Este Corazón (EMI Tatra* 367 +99 5 14/5 

12 14 ANAIS Lo Oue Son Lu Cosas RMVision/ 358 43 1 1710 

14 15 BELANOVA Me Pregunto (Uake sag 294 38 12 1410 

19 VICTOR MANUELLE fIYUUIOIA Nuestro Amor Se Ha Vuelto Ayer (Sony BMW 293 +34 3 711 

16 17 EL SUEÑO DE MORRO Ojos De Cielo (Warner Mi.) 289 -11 18 1710 

20 YAHM Detalles fWarms,M.L.l 266 +12 9 1110 

15 19 RED Aún Hay Algo (EMI Televisa) 262 -52 15 1911 

17 20 REIK Oue Vida la Mia (Sony BMS) 248 49 19 2210 

21 21 SI SEÑOR Verano Del 96 (Venehlusicl 245 -4 5 510 

22 22 RICKY MARTIN Its Akight (Columbia, 244 d 12 1110 

23 23 ANA BARBARA No Es Bru sria Ifanornsal 228 1 3 910 

29 THALIA fIAVENTURA No, No, No (EMI Televisa) 226 +33 2 1013 

24 LAURA PAUSINI Tu Nombre En Mayúsculas (WarnerM.LJ 226 0 4 812 

28 26 ANA GABRIEL Sin Tu Amor (EMI Televisa) 205 .1 8 1010 

26 27 RBO Silvan* (EMI Teei sai 195 17 14 1310 

(MR> 61) BACILOS Contigo Se Va (Warner M.l.1 184 +37 1 1012 ® TIZIANO FERRO Stop! Olvidate (EM! Televisa) 184 +4 1 1113 

KO> BELANOVA Por Ti (Universal) 183 +30 1 911 

26 Spanish Contemporary reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the 
airplay week 01528-6/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase 
In plays is placed first. Songs below No. 15 are moved to recurrent alter 20 weeks on the chart unless a song has not yet reached the top 15. II alter 20 weeks, the record 
Is not in the top 15 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially 
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with 
the greatest week -to -week increases in total plays Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station 
is assigned an AOH number Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006. Arbitron Inc.).© 2006 Radio & Records 

MOST 
PLAYED RECURRENTS 

ARTIST "LE /ABEL ,$, 
TOTAL 
PLATS 

REIK Novene Sin Ti (Soy BMG) 390 

SIN BANDERA Suelta Mi Mano (Soy BMGI 369 

LAURA PAUSINI Como Sr No Nos Hubiéramos Amelo (II'araerM.L) 348 

FRANCO DE VITA Tú De OW Vas (Soy BMG) 287 

MOST TITLE LABEL(S) 

YURIDIA Angel (Sany BMG) 

YAHIR No Te Apartes De Ni (Werner ML.l 

1110 Nuestro Amor (FM! Televisa) 

ANDA Don (EM) Televisa, 

LA SA. ESTACION Daría iSony BMGI 

LA 5A. ESTACION Algo Más /Soy BMGI 

TOTAL 

PLAYS 

251 

249 

239 

201 

200 

195 

POWERED co 
MEDIABASE 

MOST ADDED 

MOST 
INCREASED PLAYS 

MUST TITLE LAEL /s) 

JBLETA MAMAS Me Voy (Sony 8M6) 

YAM# f UMMA An+e Mew ML.I 

NS Este Connie EN Turca/ 
88E Ahora On Me Estos Awn* 
EEANTTOSVMS Mavens Ilk isvasi 
SUM BA 9wYCLEE JEAN Kjs Dent Lie ájirl 
MUCAMii ARJONA A Tí (Sony BMGI 

RAMOS Cantgo Se Va (Warne M.L.) 

V. MANUELLE IIYURMIIA Nuestro Amor Se Ha... (Sorry BMGI 

CHELO Cha Cha (Say BMGI 

TOTAL 

Pur 
erCWEASE 

+152 

+114 

+9S 

+7$ 

+72 

.67 
+54 

+37 

.34 
34 

NEW & ACTIVE 

JEAN Duele (Sony BMG/ 
Total Plays: 181, Total Station: 6, Adds: 0 

MACH 8 DADDY La Botella Diverse // 
Total Plays: 169, Total Stations: 6, Adds 2 

FRANKIE J. Pensando En Ti /Columbia) 

Total Plays: 168, Total Stations: 7, Adds: 2 

ALICIA VILLARREAL Insensible A Ti (Universah 

Total Plays: 151, Total Stations 8, Adds 0 

YAHIR tIYURIDIA Amga (Warner M.L.) 

Total Plays: 149, Total Stations: 4, Adds: 1 

EDUARDO CRUZ Tu Manera (Warner M.L 
Total Plays: 147, Total Stations: 9, Adds 0 

SIN BANDERA Junto A Ti Sony BMG) 

Total Plays: 142. Total Stations 4, Adds: 0 

ENANITOS VERDES Mariposas (Universal) 

Total Plays: 139, Total Stations: 8, Adds: 4 

Songs ranked by total plays 

Station playlists for all R&R reporters are available 
on the web at www.r_10i0andrecords.com. 

REGISTER NOWI 
www.rauioandrecords.com 

ito 
CONVENTION 
SEPTEMBER 20 -22, 2006 

06 
Hilton Anatole Hotel Dallas, Texas 

THE NAB 

R &R CONVENTION CO- LOCQTFf WITH 

Jtne 9.20oó Moll. a amok 75 
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INTERNATIONAL r 4, 
Nova ss-sr.M Radio 

wM, M4-tr A,fhN- 

Less ads and more music. "So where the 
bloody hell are you? DMG Radio Australia's 
NovaNet is Australia's leading under 40 
radio network. Its flagship station in that 
stable is Nova 969 Sydney. Since launch- 
ing in 2001 with the ground breaking "never 
more than two ads in a row" concept, Nova 
969 has grown to become an innovator and 
pioneer in Australian radio -dismantling the 
traditional and doing what the experts said 
couldn't be done. But we did it anyway. and 
hey. its even worked! Now a rare and unique 
opportunity exists for a world -class Pro- 
gram Director (and thinker) to lead Nova 
969 into the next phase of its extraordinary 
life. So if you want to work with one of the 
planet's fastest growing and most innova- 
tive radio companies, and don't mind living 
in a place that constantly tops the World's 
Most Liveable Cities list...please send your 
CV and details to: Kylie Trinks Executive 
Assistant to Dean Buchanan Group Program 
Director dmg Radio Australia Locked Bag 
2009 Broadway NSW 2007 
ktrinksUdmgradio.com.au Applications 
close Friday 9 June 2006 

NATIONAL 
PROGRAM DIRECTOR 

With your help. a 50.000 watt blow torch in 

top 40 Market will become one of America's 
greatest Sports / Talk radio stations. Don't 
miss the chance to be involved in a once in 
a lifetime opportunity. We are looking for the 
best Program Director in the Country and 
Account Executives that have experience 
selling the spoken word format. 

Send resume that demonstrates your capa- 
bilities and has us begging to learn more to: 
Radio & Records. 2049 Century Park East, 
41st Floor, 01160, Los Angeles, CA 90067. 
Equal Opportunity Employer 

PROMISOR NRECTOR 

One of America's great radio signals is about 
to come out of the cave! 50- thousand watts 
of untapped NEWS/TALK potential waiting 
In the wings for a killer Program Director 
who wants to be on the ground floor in one 
of the most exciting and growing Top 50 
markets in America. 

Potential 6 figure income. NOT part of all 
the consolidation landscape. Great ear for 
killer news/talk presentation. strong level of 
urgency, good people skills and incredible 
competitive flair gets you an interview! 

Send one -pager that addresses the above + 

resume to: Radio 8 Records, 2049 Century 
Park East. 41st Floor. 01159. Los Angeles. 
CA 90067. 

Equal Opportunity Employer 

WEST 

Family Lite Radio, a national Christian Min- 
istry is seeking an experienced Director of 
Broadcast Engineering, visit our website at 

www.flc org. (6/9) 

RH OPPOR T UNI TI ES 

EAST 

SPORTS TALK 950 
PROGRAM DIRECTOR 

Are you ready to be a starting PD in the most 
sports passionate city in America? Greater 
Media is looking for a Program Director for 
the New Sports Talk 950 (WPEN -AM) 
in Philadelphia. Email resumes to: 
tpirroneagreatermediaphiladelphia .com. 
EOE 

SELECTOR EXPERT 

Radio Computing Services has an opening 
in its acclaimed Technical Support Depart- 
ment based in White Plains, New York. The 
ideal candidate must have extensive Selec- 
tor experience and a radio background that 
includes working with digital automation 
systems (knowledge of Master Control a 

plus). Regular travel required. 

Do you have what it takes to be part of the 
best support team in the industry? If you 
do. we want to hear from you. 

E -mail cover letter and resume to: 
winaresworks.com 

or fax: (914) 206 -3934. 

No phone calls, please. 

Competitive salary and benefits. EOE 

WEST 

KISW SEATTLE- PRODUCTION 
POSITION OPEN FOR IMAGING 
AND COMMERCIAL BAD -ASS 

Must have great voice. great attitude excel- 
lent rock imaging. commercial production. 
and copywriting skills. Video editing ability 
a plus. If this is you, send your CD and re- 
sume (NO MP3'S OR CALLS) to: Blair 
Schultze, Entercom Seattle, 1100 Olive Way, 
Suite 1650. Seattle, WA 92101. EOE 

MORNING SHOW TALENT 

KYZZ-FM The New Z979 (CHR /POP) 
Monterey is looking for a great 
morning show talent. If you're ready for 
battle and can relate to the 
18 -34's send your best stuff to: KYZZ, 5 Har- 
ris CVBldg C, Monterey, CA 93940 or MP3 
BERNIE© Z979.COM. No calls. EOE 

GENERAL MANAGER 

KGCB -FM /Prescott, AZ seeks General Man- 
ager. Dynamic growth in staff, listeners. 
support. and vision requires GM with lead- 
ership skills and a minimum 5 years GM 
experience. Emphasis on fundraising and 
programming preferred. KGCB's 100,000 
watt coverage includes metro Phoenix and 
key communities of Central/No. AZ. Station 
is situated in one of the most 
desirable communities in the SW. Review full 
lob description and requirements at www. 
kgcb.org. EOE 

MIDWEST 

CHIEF ENGINEER 

Backyard Broadcasting South Dakota. LLC. Is 

seeking qualified self motivated radio broad- 
cast Chief Engineer. Candidates must posses 
a minimum of 5 years experience along with a 

strong knowledge in all technical aspects of 

the radio -broadcasting field including experi- 
ence in directional AM and high power FM tech - 

nology, studio maintenance. remote broadcast- 
ing, and computer skills. 

IF you are not afraid of wearing a pager and 
you interact well with programming. promo- 
tions. news and sales departments. send 
your resume and salary requirements to: 

Craig Hodgson 

VP / General Manager 

Backyard Broadcasting South Dakota. LLC. 

KELO -AM KELO -FM KRRO -FM KTWB -FM 
KWSN -AM 

500 South Phillips Avenue 

Sioux Falls, SD 57104 

Siouxfallscareersabybradio.com or fax to 
605 -271 -5819 

No phone calls please. 

Backyard Broadcasting South Dakota LLC. 

Is an equal opportunity employer. 

POSITIONS SOUGHT 
Young experienced female air talent needs 
work anywhere! Seven year on air veteran, 
programming. music director...l've done it 

all. Resume and tape upon request. (505) 
446-8007. (6/9) 

01 ranked personality driven rock show 
Mad Max Morning Show available now!! 
Email: madmaxmorningshow © gmail.com 
or call (843) 424 -9848! (6/9) 

Seeking station manager or PD opening at 

CCM station. I've done it all. More than 15 

years in management, more than thirty years 
in radio. radiomanager ®charter.net. (6/9) 

Oldies host with major market experience 
available. Extensive CD library. Classic 
jingles & celeb interviews. Website: 
www.hitsofyesteryear.com Email: 
glennehitsofyesteryear.com. Phone: (571) 
225-1864. (6/9) 

Reliable, upbeat, energetic. personable, 
and well liked. Creative copywriter. emcee 
experience. banters and relates to audience 
well. KARLETTE' JONES: (817) 457 -7158 
badkaramel4yahoo.com. (6/9) 

R£tR Opportunities 
Free Advertising 

Radio L Records. lac. provides Iree-(20 words maxi- 

mum) listings to radio stations ON A SPACE AVAILABLE 

BASIS in Opportunities Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought 

Deadline 

To appear in the following weeks issue. your ad must be 

received by 11iseiM rite (PST). eight days prior to issue 

date Free Oppo tun tes kstmgs should be typewritten or 

printed on 817 X 11' company station letterhead and are 

accepted only by mad or tax 310-203-8727 Only free po- 

sitions sought ads are accepted by e-mail to 

kmumawaradxuodrecords con) Address an 20-word ads 

to R&R Free Opportunities 2049 Century Park East 41st 

Floor. Los Angeles CA 90067 

RftR Opportunities 
Advertising 
1x 2x 

$200 /inch $150/inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading) Includes generic tarder. It logo custom 
border or larger heading are required. add 1f2 inch ($60 
for lx. $50 for 2x) In addition, all ads appear on RBRs 
website (www radnoandrecords corn) 

Blind Box: add $50 
The R&R address and your box number adds 12 words 
to your ad Regular Opportunities rates apply to Blind 
Box ads but a 550 service charge is added for ship- 
ping and handling 

Positions Sought: $50/inch 
Individuals seeking employment may run ads in the 
Positions Sought section at the special rate of $50/inch 

Payable In Advance 
Opportunities Advertising orders must be typed on 

company /station letterhead and accompanied by ad- 

vance payment. Please submit ad copy & logos via 

email to kmumaw@radoandrecords.com Ads are also 

accepted by fax: (310- 203 -8727) or mail. Visa. MC. 

or AMEX accepted. Include card number. name as it 

appears on credit card. expiration date and phone 

number. Blind box responses are sent to advertisers 

every Friday by first -class mail 

Deadline 
To appear in the following week's issue. your ad must 

be received by Thersday MOM (PsT) eight days prior 

to issue date Address all ads to:R&R Opportunities. 

2049 Century Park East. 41st Floor. Los Angeles. 

CA 90067 
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AIR CHECKS 

- AUDIO & VIDEO AIRCHECKS 
egillENTAK WJMN'Ramiro & Pebbles. WOGUBiq Ron O'Brien. 

Z100/Paul 

+CNo Bryant. WZZN. MSC/Nikki. WNCl/Chns Davis. WDVE,Jim & 

Randy. $13 CD 

AMMO* KRBE /Atom Smasher. KLDE /Paul Christy. WKIS/Bdty 

Brown, KHKS/Billy The Kidd. WWZZ/Mathew Blades. KCCWim 

HaiI.WAPE/Chase Daniels $13CD 

truensiMSMIREDIKHKSIOdd !Craddock KKRW/Dean & Rog 

X1011, Wm /Kirk. Mark & Spiegel. S13 CD. 

trEnso ÍMJTY PUU$ #M411 KHMX/Sam Malone, KSCS/terry Dorsey 

& Hawkeye. KIIS/Ryan Seacrest. Z100/Elvis Duran & Z Zoo $13 CD. 

KMYI/Jetl & Jer KSANA_amont & Tonelli. 

iTIN1, WRBD/Mason Dixon & Bill Connolly $13 CD 

+ALLCOI11ntELY -1M WDXB. WZZK. KILT, WHOK. WCOI. S13 CD 

eMj. 11 /CIN -1M. WSTR. WETS. WWWO. WKST S13 CD. 

+All AIC M -142. KRTR, KSSK. WMJJ. WSNY. WBNS $13 CD 

DALLAS! CHR Ctry UC AC Gold AOR UC S13 CD 

4811/111.11:111 HOUSTON! CHR AC Ctry AOR Gold UC S13 CD 

erallIMILLIIIMI promo samples - aN formats. all market sizes 

$15.50 CO 

tillIZIMINIZARLA Sweeper & legal ID samples. all formats 

S1550CD 

jcm .0-27 (MI oldres) CR -1 (Classic Rock)..AIT -11 

(Alternative) AOR -17 (AOR) at S13 each 

egASSEX0142, .WKNR/J. Michael Wilson -1968. KFWB/Lohman & 

Barkley 1968 "KFUMark Taylor -1978. KHJ/UMmown DJ 1978. WHBO/ 

Mason Dixon- 1974.. $16.50 CO 

y1QFq -j1. PhiMy's WOGURoss Brmain. NY's 2100 /Joe Rosati. Boston's 

WXKS/Matt Siegel. DC's WWZZ/Ma hew Blades Detroit's WYCD-Dr Don. 

Baltimore's WPOC/Mchael J & Jen DVD $35 VHS $30 

. tapes marked with may be ordered on cassette for $3 less 

www.californiaaircheck.com 
t 4 CALIFORNIA AIRCHECK 
Box 4408 - Son Diego, CA 92164 - (619) 460 -6104 

EMPLOYMENT SERVICES 

AIR TALENT PROGRAM DIRECTORS PROMO DIRECTORS 

FREE Consultation! 
Shaun Holly 

602 -828 -0507 
www.TripleYourPaycheck.colm 

VO /CEO VER SERVICES 

She's ont of the most versatile voice 
performers in the business, heard daily on 
radio and television stations worldwide. 

Roberta Solomon 
PROMOS, IOS & SWEEPERS 
MP3 - INN - FTP 

DEMOS ON THE WEI 
www.lroiefpal.coas 

IN MARKETPLACE 

MARKETING & PROMOTION 

PUBLICITY PRINTS 
Offering quantity quality reprints for o»r 35 y.an 

REQUEST ffiff 
CATALOG AND SAMPLES' 

q 

PICiURFS 

BIN -11110'S 
500 - S110.00 

1000 - 5120.00 

Sx7 - JOCK CARDS 
B&W 500 - 1175.00 
Color 500 - $21 5.00 

* PRICES INCLUDE 

ADDITION OF NAMES s LOGOS 

ORDERS HELD FOR 3 YEARS 

FOR EASY REORDERING 
e OTHER SUES AVAILABLE 

/ONES MACT TO 

atro Sr OOT wnct 

Send Ma phoMMINMI r1. ay.aAt 0. V,wNC MYUCfma to 

1967 E FbrOS Street Opl R 9p.q.N 110 e6e03 

TOLL FREE: 14118-526-5336 
www.abcpictures.com 

VO /CEO VER SERVICES 

In c ',FRS PROP.10c, 

JEFF DAVIS 
DEMOS ONLINE WWW JEFFDAVIS COM 

PHONE: 323 -464 -3500 

VO /CEO VER SERVICES 

DEMO: 
www.samwwil.eom 

HEARD BY 
45 MILLION 

. STENERS DAILY 

1-877-4-YOURVO 
c877-496-8786j 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typed and 
accompanied by payment. Visa /MC /AMEX 
accepted. One inch minimum, additional space 
up to six inches available in increments of one - 
inch. Rates for R &R 1 dale x,00 
Marketplace(per unwise, 00.00 
inch): 13 inartisus 85.00 

26 insertions 75.00 
51 insertions 70.00 Marketplace 

(310) 788 -1621 

Fax: (310) 203 -8727 
e -mail: kmumaw@radioandrecords.com 

R&R LOOKS AT THE LATEST IN DIGITAL DEVICES 

u _ 
I'Q 

f 

,o -- /l.t -.- . E 

. iPod Nano On The Run 
Nike CEO Mark Parker and Apple Computer CEO 

Steve Jobs got together a couple of weeks ago to 

announce the upcoming Nike + iPod Sport Kit, which 
lets you use your iPod nano as 

an electronic running buddy. 
Jobs said, "We're working 

with Nike to take music and sport 
to a new level. The result is like 

having a personal coach or 
training partner motivating you 
every step of your workout." 

And how, exactly, is the nano 

going to do that? The Sport Kit 

consists of a bigger-than-you'd- 
expect sensor that fits into a 

compatible Nike + shoe and 
transmits, via Bluetooth, to a 

small receiver that connects to 

the iPod nano. 
With everything hooked up, the nano can deliver 

data on time, distance, pace and even calories 

burned, either onscreen or audibly over the earbuds. 
The first compatible shoe model - or, as Nike says, 

the first footwear designed to talk to iPod" - will be 

called the Nike + Air Zoom Moire, and its expected 
within the next couple of months. 

-But all that data going into the nano won't interfere 

with what makes people take a nano out running in 

the first place - the music. In the works is a special 

'Nike Spoil Music" section of the iTunes Music Store. 

No word yet on what will be considered "sport music," 
but on the Nike website bicyclist Lance Armstrong - 
who was on hand for the Sport Kit's unveiling in New 

York and who is training for his 

first New York Marathon - 
names Red Hot Chili Peppers' 
"Dani California" as a favorite. 
Meanwhile, in the portion of its 

website dedicated to the Sport Kit, 
Nike lists "Workouts" that will 

soon be available on iTunes, 
including an album titled Nike + 

Original Run, with music by The 

Crystal Method; the Increase 
Your Speed "coaching mix," by 

champion runner Alberto Salazar; 
and Treadmill Training: Mixed 
Terrain 1, by Nike fitness trainer 
Jay Blahnik. Also planned are 

Sport iMix" playlists that will be available through the 

iTunes Music Store. 
Additionally. when the whole program is in place, 

the Nike + website will include a place to record and 
track one's personal stats. 

The $29 Nike + iPod Sport Kit. including sensor 
and receiver (but not a nano or shoes) is set to be 

available through Nike and Apple retailers within the 
next two months. 

114 Mks iP118/Mf KM 

- Bride Connolly 
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CHR/POP 
LW TW 

1 1 =AKIRA SWINEF JEAN IPs DPI Lio tbad 
4 FONT NNNO_. Whn'd Yet G. Shaw ShyVNirr am) 
2 3 SEAN PAN Te prMra IVI/AMaacl 
3 4 DAB POWTER Bed Day Manor BtosJ 

5 5 MANNA SOS 10MJan1CLA161 

8 CHAMIu/NAN'ATRAY>M NON Riirt Ilbwrs*tow* 
8 NECK LACKEY What's Left Of Ms LAWVZrtsN Label Growl 
9 ALL-AMERLCAN REJECTS Mow Alan AaorlpaeArMttgol 
12 NUT FURTADO Promiscuous NOW 
7 10 NICKELiACK Sevin' Me /RaeihasenL31M6l 
13 MANNA Unfaithful /LAMJttaefa t/M6/ 
10 12 NATASHA BEDINGFIELD Unwritten (Eici 
15 a FRAY Over My Read (Cable Carl Oki 
14 14 KELLY CLARKSON Walk Away /RCARAMGJ 

18 LASSIE Me & U (Nezdaecoos MBey/Atlawrl 
11 16 BUBBA SPARXXX._ Ms. New Booty "wok IMiiaeMapi& 
17 17 STAIN) Right Hie /flVAt6efrJ 
16 18 MARY J. BLISE & Without You (Geffen) 

22 ' FIELD MOB fIC1ARA Se What /DTP/1SefiW 

26 t PAMC! AT THE DISCO I Wrte_ decork posewßr RaerwtaaW 

25 PUSSYCAT DOLLS WIG SNOOP DOGG Buttons (A&M1 

24 ANNA NAIICK Braetha (2 AM) Columba) 
19 23 TEDDY GEIGER For You I WI (Cattidrtnl /CoordarSarq MAGI 

21 PAULA DEANDA NAP BAN Doing Too Much (Anita) 
21 25 PAUL WALL Girl IsordMNrAtybdAMrtirl 
29 NATASHA IEDINGFELD Sipe (Epic) 

32 CMS BROWN fM1R' WAYNE Game That 1.1wed ell La/el6ra* 
30 JEANNE ORTEGA VPAPOOSE Crowded /Halywoo 
33 ASHLEY PARKER ANGEL let U Go /611ackGroundl/a + wrsaWMotaml 
23 30 DADDY YANKEE Rare 'El CareVMrssroptl 

CHRISTINA AGUILERA isn't No Other Man IRCNRMGI 

lit MOST INCRFASED PLAYS 
CASSIE Me & U Nlardskctwas/Boy/Alla trl 

TOP 5 NEW & ACTIVE 
GNARLS BAILEY Crazy (DerstewwtanAtlaste 

GOO GOO DOLLS Stay With You (MlnorBias.) 
CHERISH Da It To It dbo7MufìCspitof 
JAMES BLUNT High Ic'wradANaancl 

CHEYENNE KIMBALL Hanging On (AEI 

CHRIPOP Milos os Pap 22. 

AC 
M1' rN 

1 DANIEL POWER Bad Day (Warner Brosi 
2 2 JAMES BLUNT You're Boeutilul ICarstsn*Arlastul 
3 3 UFENOUSE You And* Salad 
6 NATASHA N/NI_NM Umtata tF/cl 
4 5 KELLY MINIM Lam Of You MOM 
5 MICHAEL NNE Sew The tao Dana Fer Ms (14h491prsry 

7 1 ROB TAMS Ever The Soi (Aiwa/ 
9 8 ILEITM IMAM Making Monona Of Us (CaileN/« I 
8 9 FAIN ML_ Lib We Naar Loved At AI /N'amw bas. Ca*I 

11 LIANES KLCE Olen Did Yee Fd Da Las Waft Mal tCaArieNCV 
10 11 LEAN MIES ProleMy wotdM't Be The Wry t: 
12 12 SNAIL CHOW i STM Aireys ON Yam Sidi (.U$krrs ape) 

14 NMI 'MET Whirs Lot Of Me LAislarb Laits Gimp/ 
13 14 CAINE NN#w_NO Saw Harts Uinta 
15 NM Jig Wb Sep Yet Can't 6e Hama áMNtAWJ 
17 111111 1/11111616 Crazy Mew KarAt 
18 MOM Se Led Sell Ce vstieffe 
20 N LACE Tb Reel Nog PCMO I/1 

18 19 INCIMIIACK Mo oripi ataelnaee4lnA161 
19 20 LAMIE i TTE NLNONISW Get OM 01 My_ L9randap1LJ 
25 TATEM NECKS De Make You Prod UNIN O 
23 ME FN ROMEO Tho Riddle ¿ eaneCaheeiid 
21 COMM Lew WI Ces Beck AMiWWYarbacJ 
22 24 KELLY CLMUS Walk Away MOANS 
30 9 RASCAL FLAT 1I Net Nuts Tb Neoq tg,r SINN 
29 e KT TNSTALL Wei Nuns A Tho Cony Trite Blskati Afrpi 
27 27 CARRIE NNEMWNN Jens. Taie The NW Mira/ 
28 28 (BAN NIAI raw Eroryrrbn 131bj am 
24 29 TNLN Cat rGbahial 

COMM CMAMAKBT Fns the low Meriat NEabNheeed 

#1 MOST ADDED 
TATLSI U Da I McMe We Led NM 
#1 MOST INCREASED PLAYS 
TATLN LOCHS Oe Mahe We PterWIWI 

TOP 2 NEW & ACTIVE 
Mr FMINA ta ksi Rhea il on 
NUMB SMALL Prod Truett' 

AC bets r M hp K. 
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THE BACK PAGES 
elh.eo a, llool>i 

CHR/RHYTHMIC 
LW 1W 

4 YOB AC bow' Dow NWBoy/Attitroc/ 
1 FELD MN SONIA So Who rf7TFY6sefaa' 

3 LR,' AO NE-49 i SEAN PARI Snip Yo Fingers /7V77 

6 CAINE Me 6 U NeiSalectiMBdBaY'Adrec/ 
2 5 CNANUJONAME fRLRAYZE NNE Rhin RArlrsalM twee 
5 6 Ti. What You Know /6rsdHustk/Atlrpd 
8 CHINS MOWN HUI' WAYNE Gams That iliwiaoaY last Gro il 
7 8 SNAkMA fIWYCLEF JEAN Hips Dent Le IE id 

13 CHERISH Do It To It dio1Mrfftetpfd 
9 10 SEAM PAUL Temperatur /VP /ANMOeI 

10 11 DEM FMBCINE NY! fart Wit It Rock Wit K /So So &M T* 
11 12 PAULA DEANA EIBABY SAN 01% Tee Much /AnsW 
14 SNAWNNA 6Mti' Sei ID7T1D1el,laseLtANt 
16 EJ/ HT-PAIN I KANN MU Ad DIN Aispris 9Aë/ 
12 15 BUM SPARXXX._ Ms. New Belly IIMpi ßilw Vipist 
21 NELLY FURTADO Promiscuous IGM/aer 

19 T1 Why You Warne /óradHisLLNAtbstc1 
23 NUS IRO° SNORT Bossy LMeedosoba [abet Grasgel 

15 19 PAUL WALL Gel dowsibelloassgsylWAtkasticl 
24 MANNA Unfaithful /DrlJsa'LO/M6/ 
17 21 NE-Y0 When You're Mad (Ort JainfOJMGl 
20 MARY J. BUGE Enough Cryri (GelfaW 

25 BUNA SPARXXX Hest It Up (Pi* Ribbervargae 

26 RICK ROSS Hustin' (. .N-Sfidek( JWIDJM61 
31 BUSTA RHYMES... I Lon My B ' ItYp odz,AfnarrfMMwxgad 
22 26 OLIVIA H 51 CENT Bat hind /61Ari lateen qW 
29 27 EJI Td Me When To Go AMtprewl*M9 
28 28 JAMIE FOXX fITWISTA OJ Ply A Low Saw MAO 
33 LETOYA Tom /Grid 
34 FONT MINNE. Wsee'd Yee Go Mel .. Sherra ar & J 

#1 MOST ADDED 
N -Yet Say Low OfJswfAAIGF 

41 MOST INCREASED PLAYS 
NELLY FURTADO Prrastaeos ddM/a* 

TOP 5 NEW & ACTIVE 
DOGS POUND FISSION OSN Cd tz Actin Ow Style/Kock/ 

GNOSTFACE kILLAN FINY0 Back Lis Thai /QMJMWIDJMG1 

AU & GNP Go Flaed (Uniarsal*rawN 
JEANINE ORTEGA FIPAPOOSE Crowded Rlar'ywoodl 

N -Yo Say Low deJaw«LMM6/ 

CHIIAWTMMC beta w Pap lI. 

HOT AC 
LW 1W 

1 1 CAMEL POWTER Bad Day Memo Bros) 
2 NATASHA NDNIGFELD Oriental' apt! 
3 MICKELIACK Scia' Ms /RasirwwNARd 
4 KT TUISTALL Block Ferir 5 Tb Cory Tree B Maxis arYigdd 
5 KELLY CLARKSON Walk Away IAICA4MASl 

8 FRAY Own My Head (Cabls Carl spie/ 
7 7 I1N THOMAS Ever The Sin lAtbáe/ 

10 NN NMI NILS Stay With You (Wow Mal 
8 9 EN AN Who Says You Can't Go Hui IbiliNZtMN/ 
9 10 JAMS NNO Wm Bse teul nta fANN 1 
11 JACK JINN Llpii Down altdiMArirsalRi died 
12 TOBY OMEN For Yee 1 Will (Caritetd tGSeW'SayOAKJ 
15 NMI The Rod Wig MONO 
14 WEIMINIE Teo And Me t1SiIIW 
13 15 STAMMI MjM Eon Filp/Alsold 
18 JAMESNSNT High ttietanilAtdrael 
17 NM NOT CMXJ PEPPERS Doti Whirls ram rBzs/ 
19 NOR LANEY Who's Loh Of Ms Ifraff eos LABI &up/ 
1e AMARA SOS Vol AN LLAIIÓr 

21 20 BETTER THAN INA .Adcy IVJitasid 
20 21 JEWEL. Apia And Apes UlWaid 
22 : NNW IN/YCLEF JEAN lips Dal Lis rÿed 
25 ME FN HOIRMO The WWII UwmaroksW 
23 24 MXS Alp in fad 
27 LACE GCTNEI NM w Illsi atAM ,* 
28 ALL-AMMAN REJECTS Moro Asp (yswisrsopel 
35 OWLS BARLEY Cray tQnsrrwtsreAei icl 
29 'MAIM PONT M Mimi Up 111144[j/ 
30 29 SUM CROW i SWIM Mood Oe Yew stie IAAALBrr,a 4W 
3! MAT UMW Nel ip LISI Te Lem * -wNCiNIY 

#1 MOST ADDED 
MANS S MIREY Ley MieskwllfwMlwelld 

#1 MOST INCREASED PLAYS - NNT CM MOBS Owl Mai Mao am/ 

TOP 5 NEW & ACTIVF 
BEAN Is N My weh rtMtl esordi 

NEDTNREATN Yoe Are Nee 04 
DEATH CAB FN CMTN Sin Masts Neig 44111 

FEN ONUS The Is w Ufa iska lZAND 
AMNBTAIA Beets tÿí/ 

ACbgtbw Page M. 

r811AtA3 

URBAN 
LW 1W 

1 YMNB JNC bow' Dooe NMBoy/Ardrasr/ 

2 LFTOYA Tont tC4Ae/ 
4 LI' AN BEEN i RAI PAUL Snip Yo Fingers (7V71 

7 JAMIE FOXX IMIIISTA DJ Play A Lew Sag LI AIIGi 

8 MARY J. NABE Einiglu Cryw' sSMA 
9 MD MN IMAM Se Whit 1D7Il6,ffW 
6 7 IJIAAALlNAM NNAYlE ONE Ritt RAaiwsalNam* 
3 8 NETZ Who Wool ed IAr/.7rtefAAMG7 

12 T.I. Why You Wehe Nam( stbrAabanc) 
5 10 Tl What You flaw Nerd /es1VAtMrr1 
13 caws NOVA NIL' WAYNE Germs That LlWA's, Label Group) 

10 12 SMAWNA Getue' Some /D7P/G V..Z E.44161 

14 RICK ROSS Huttip' 1,41SA1r00 JawICUM 6.1 

15 CIIERISN Do It To It /SINAW/Ctµrte/ 
11 15 AVANT 4 Minutes lb JeltssaMói/AW 
18 YOUNG DRU RI Semi* Loin draw //AstVAti Del 

16 17 JAGGED EDGE Geed Loch Charm (Seq MdeeCCAtashiV 

21 KELIS MOO SINT Bossy /Jiwaloeeb Ls* Growl 
19 19 DEM FRANCHIZE BOYZ Lan Wit h, Rock We It /So So Det /Vipnl 
17 20 CHRISTINA MAN fIYNN JEEZY Say I 0I Sord?DJMGI 

25 OUSTARINNEL.. I Law My B ' ' /f anooWAhamrrNhmuscgoe' 

23 22 LK' WAY I - Oat /Mrp4AawndMotown; 
27 DEMFRANNfráWIZ Nib( MUeIliSe &I /1 W . 

32 CAS Me i U NlrtSskeiieMIerad we/ 
22 25 TOME I MARA Pipe' My Cab IS1rP U+seCaiatlW 
31 CHEAP MIMS I Law You /ALMbytrAtMtief 
24 27 NEOAR MBMLNFANL/N The Ons You Need Of.11r1CUMGi 

29 MMLiE= WNW C Lem Sag A4'IAr1ódMW 
26 29 NI MFACE KKIAM MTV Satt lie Thet ilae/JatINLAII&l 
28 LI MIMEO Nib At Ile lbw S } r/MwtY 

#1 MOST ADDED 
BMX Led Shea A Sp ISieP WtwCeiueiid 

#1 MOST INCREASED PLAYS 
I ITKAST Mfiptty 0 /Lafeceawde Wearatµl 

TOP 5 NEW & ACTIVE 
TN SNIT Mew The Mode LALN?a delokienner 

UNBAR MYSTIC I Relax MN 
LUKE i 0 My TIM 4111119 

ROM NNW_ Wares Low Yen Gil ILtfar Trat/btwscop 
T.PAII FAR.' WAYNE Stub Luv lAio?arM Loki Grosµ' 

UMW i. Pilo J1. 

ROCK 
LW TW 

1 ND HOT CNIU PEPPERS Oath Carew= lamer bsJ 
2 2 IUCILCHERRY Crazy Bitch (This Sisee(a I 
4 TOOL Vicarious /Vitas /I 14s16n p' 
3 4 NDSMACK Spelt RAriwsdRyaMFJ 
8 SNNDOWU 1 Dow You Mond 
7 6 WOLFMOTNN Wars AAsAi f rrarge) ' 
8 7 MCKELNACi Saw' Ms IfiessitannIOJMG1 
5 8 PEAK JAM WW1 Ws Suicide UMW 
9 TIME DAYS GRAN Awl I Has Beatty llialAwn/a&6n gel 

10 10 FN FIGHTERS le Way BMA OICAMMNt 

11 SEETHEN Row* INeFyy 
12 II YEARS weotnwd gsíwsalALtµsild 
14 KIN Cali Unless Met 
15 SEI NER The Gift /Nit .Ljl 
13 15 SIIIIIMIN Sew Ns /A ksid 
16 16 SYSTBI N A NMI Lindy Dey Uwettóa eeko its 

17 DELI Lets 01 M Atpd Niewsed/NaNd 
2e PEAK JAN Lis Wald WW1 
20 MUSVAYN Fd two 9q gl i l 
19 20 LION ZONE Anita WNd rói/AnirwsegeV 
le 21 STARS Entahip Cheops IIrafAAMa/ 
23 RACOON:MN Seedy. As She Gass (MI4,AtisNll 

STONE SINN Three* Ma Obethe a all; t 

21 24 NNW IF A NEAMIAN Seen Waite OAsdrweor/ELANJ 
25 BUIE KNOB Hen W Risio sdMeorwd 
27 28 NINNY MAW km I AM *off Male Alspssaci 
30 MIMI IMBIFNB Beet Ad Tb Hust (Wow baJ 
24 21 EVAN BIBS CiY AM rr Stilled tPrIot004r 
28 NAM 1111111112111111T Lately Ti in JLJi . edW1I 
22 30 OSMANIYwjeTMhiMiseYApiRd 

#1 MOST ADDED 
FEMME Me MIN OWN 

#1 MOST INCREASED PLAYS 
PEAS JAN LMaWNW UXIIY 

TOP 5 NEW & ACTIVE 
NNASTAM iride OF We Aie -REANF 

ROMEO INSTINCT I Feed Foam ,L9I Moir sMareiwt7eaad 

/REAMS NAM= The Dirt' Of Joe IllsOfaal 
REO MT CMJ PEPPERS Td Me Bdh (Warm bel 

MERCY FALLI 6M lis Ala*, 

ROO bryes w Pap U. 
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URBAN AC 
LW iw 

1 MUM MILT= Cul La G. Roi Sa i7I11LR.ala lid &a l 
2 IMAN MCMINN Fad Mys.M b Yu ANtwesfloWwssF 

3 OIiY NNOTINNS- Jot Car Nn NOW OW&WOW Jawellii 
4 4 MAMAN CANEY Fly Lie A Bird RsáaIlIMAIGl 

5 5 MANY J. SUM Be Without You SOW 
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station in who have been burdened by medical or economic dictates that are beyond their needs. 

Giving back really made me feel good." 

Career disappointment: Most entrepreneurs - and Fm a classic one - look back 

on their lives and think they might have been more efficient or more effective, but you 

learn from some of the corrections you've had in the past. eve been the luckiest guy in 
the pool hall. eve been in an industry I absolutely adore and have been able to have some 

success, meet a lot of great people, have a lot of fun and create a lot of success for 

others." 
Favorite radio format: "News /Talk, progressive AC, Jazz and some Classic Rock." 

Favorite television show: `60 Minutes." 
Favorite soap: "Chris Thompson s 'If You Remember Me; Richard Harris' 'MacArthur Park' 

and Al Stewart's Tune Passages 

Favorite book: 'Gail Sheehy's The Incapability of Men and Women." ' 
Favorite movie: The Godfather, all versions, and french Liss." 
Favorite restaurant: "Prime Rib in Washington, DC and Baltimore and Wellies, Puerta 

Portals. Palma de Mallorca and Mario's in Westport. CT." 

Beverage of choice: A red Bordeaux or seltzer." 

Hobbies: Bunning and flying." 
E-mail addiues: "raft rafamedia.cvm." 
Advke fee broadcasts= `Work harder, be smarter, focus on your product. and. most of 

all. have lob of fun!" 

1985, and the rest s history and over S2.5 billion in traruactioRS. 

What a broker does: A broker has to create a marketplace because a broker is a 

matchmaker. What if I could get A to sell to B at a price? Wouldn't that be a great facility? 
Many times A and B are talking to each other but nothing has happened. What you do is 

contractually introduce the parties. You're dealing with the dictates of the marketplace as 

you create a seller out of an owner and a potential buyer out of somebody who may not 
have thought of buying. 

You fast conceptualize the particular market, stations and so forth, and create a ghat 
if scenario, and from there you start dealing with the various players. You have to create a 

balance between the sellers wants and what the buyer should realistically pay. About 70% 

of my work over the last 25 years has been with buyers. A buyer will come to me and say, 

'Dick, here's what I am looking for and then I mil engage myself with that buyer and try 
to find something that meets the dictates of what his various buying parameters are." 

Bi99est challenge: Breaking down barriers. First, you have to create a bond with the 
buyer or seller. You have to create the level of integrity and respect that makes someone 

understand that you are the person above all others in the marketplace they should be 

dealing with. 
Second, you have to understand the metrics of what a station's value really is at this 

point in time. Today the marketplace is in somewhat of a corrective mood. Two years ago 

stations were selling at 15, 16 or 17 times the buying marketplace, and the selling 

1'714_ lifillittill , 1 L : 
1 

I _ BY ERICA FARBER 

dice Foreman has a rich history in the radio industry. Having started his career on marketplace today is really at 10, 11 or 12 times. You have to make the setter understand 

the programming side, he has developed a reputation as one of the most that it's no longer a 16- or 17 -times world, so in a sense you are an educator to the buyer or // 
respected media brokers and consultants in the business. His company is seller." 

celebrating its 25th anniversary this year. State of the radio industry The radio industry is getting healthier, but it's not 

Developing an interest in radio: "When I was 11 years old my uncle, who getting that way without pain. There are some corrective trends underway, and the entire 

....e., a radio shop, gave me a book on electronic theory and radio frequency transmission. marketplace - radio, TV and newspaper - is witnessing a tremendous encroachment of 

Using that book, I was able to build my first radio station, in my hometown of Portsmouth, tons of different competitors in terms of other advertising sources, and this myriad of 

NH. It was a little 'illegal' station that served a radius of probably a quarter of a mile in my advertising sources is taking away from the pie. There are also other avenues the consumer 

neighborhood. We also established a newspaper, so we were able to do combo selling. can focus on in his or her leisure time - the Internet, Ti'o. They can go online and have 

/////// 

"I went away to prep school, and we applied for and received a carrier -line- output their informational needs met instantaneously, or they can listen to an online radio station 

license for the school radio station. We put that on the air in my junior year, and I worked or a satellite radio station. 
at local radio stations during the summer." "Throughout radio's history, though, it has been resilient, and because its base of 

Beginning his careen "We had the draft to deal with, and I went into the Army in creative people is so strong, they'll find a way to demonstrate the strengths of radio, . 

1962 to complete my military obligation. I got involved in Armed Forces Radio and whether that's through HD, more competitive selling and better management or through 

Television part-time. My full -time engagement was that great oxymoron, Army Intelligence. more effective research, such as the PPM or whatever the research model may be after the 

I got out in '65 and started working at WEER/Warrington, VA, as morning man and News request for proposals is completed. The business is going to be healthy for many years to 

Director. My first programming position was at WYNS/ come." 

Lehighton, PA, in a town just north of Allentown. Something about Ms business that would surprise our 

"I went to Baltimore and put the first or second Schullee readers: The brokerage business has the appearance of 

radio station on the air in 1970. From there I went to General somebody making a few calls, making a deal, closing a 

Electric to be Operations Program Manager for WGY and WGFM transaction and picking up a check at the closing table. In 

in Schenectady, NY. I was at Southern Broadcasting in Salem, truth. it takes years of hard work, thought, creating 

NC as Director of its Beautiful Music operations in Houston, 1 relationships, making things happen and, in some cases, 

Phoenix, Memphis and Raleigh- Durham. I heard there was an t making mistakes you don't repeat. It's a very tough business, 

opening at ABC for a Director /Programming for the radio and the people who have been doing it as long as I have are 

networks. I applied through Ed McLaughlin and became the ( people who have good reputations and are known for getting 

first VP /Programming for the networks." % deals done. 

Founding Richard A. Foreman Associates: "My sense 4 Most influential individual: "Ed McLaughlin. He has 

was that I had the best programming job in the world at ABC, ' ' i inspired me throughout my life as a boss, a friend and a 

but I was anxious to do something else. In 1981.1 decided to mentor and has instilled in me a sense of positive energy. I 

open my own consultancy to focus on radio product. We thank Rick Sklar for his focus and his creative discipline. He 

would do research in a market to find a niche for stations that 
r 

was another mentor of mine. Hal Gore assisted me in my early 
were not very successful, and we would decide the format, days in the brokerage business and gave me instruction and 

produce that format and hire the folks who would operate the guidance in what I should - or, more properly, shouldn't - 
station for my clients. My first four clients were my last four do in brokerage. Woody Sudbrink gave me my first real look at 

employers. , ry broadcast -ownership entrepreneurship and the key to creating 

"The consulting business is not unlike other businesses ç. a successful business out of nothing. 
we see today. It was a business that had the worst of all "Jim Schullee, God rest his soul, was a very positive force 

possible attributes: There was no barrier to entry. Businesses in my life with his strong attention to detail and absolute 

that have no barrier to entry and no franchise potential Richard 'Dick' Foreman mania for technological efficiency. Lastly, but most 

generally become price- sensitive, which is what happened importantly, my mom gave me a supreme sense of integrity 
with the consulting business. I was charging thousands of 

President. Rirhatd A. Foreman Aswcrates and instilled a high level of energy and confidence and a great 

dollars per month, but people who were leaving their work ethic in my being." 
positions as disc jockeys would be happy to do it for a couple of hundred bucks a month. Career highlight i am very proud of creating the entertainment division at ABC Radio 

`After four years of this I realized it was time to continue on my journey in Networks. Fm proud of helping a lot of entrepreneurs come into and get out of the business 

broadcasting. A company approached me about brokering one of their radio stations. by either establishing a company or selling a company. My involvement in the Broadcasters' 

Initially, 1 wasn't sure if I could do it, but I agreed to sell the station. I never actually sold Foundation has been inspirational because it has allowed me to help others in our business 

it, but that was the beginning of my involvement in brokerage. I sold my first 
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CONVENTION 06 
SEPTEMBER 20 -22, 2006 
Hilton Anatole Hotel DaIIas,Texas 

REGISTER N 
www.radìoandrocords.com - 
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