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‘Ain’t No Other’ Song

Christina Aguilera returns with a vengeance: The RCA/
RMG artist conquers Most Added at Pop with her new
single “Ain't No Other
Man,” from her
upcoming Back to
Basics. a double-disc
set that hits stores on
Aug. 15. The DJ
Premier-produced
track gets an amazing
92 adds on the Pop
e chart and debuts at
&l No. 46° this week.

The Telecom Act: Ten Years After

The Telecommunications Act was signed into law by
President Clinton on Feb. 8, 1996. Ownership restrictions
were relaxed more than anybody had foreseen, and the
radio industry was forever changed. This week R&R's
editors talk to a wide range of radio and record people
about the good. the bad and the ugly of the Telecom Act
and the consolidation that followed. It's an eye-opening
look at 10 wild years in radio history.
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p Prince Performs On Finale Of “American ldol”
With close to 40 million people waiting on the announce-
ment of this year's Amcrican Lol winner, Universal

Jack Johnson

“Upside Down”
Meves Tep 10 at Aduit Tep 40
Impacting Top [ Josk Jomion

40 June 20th ,Jgifa

“Curious

George
Soundtrack R~

Sales Approaching Platinum

Damian Marley
"Weicome Te Jamrock”

ADDED AT

R E P ” B L l c Republic artist Prince made a surprise appearance

performing “Lolita” and “Satisfied” from his latest CD

“3121." Television history was made as Fox pulled in a

25.1 rating/ 35 share. The number placed the show to near
RECORDS Oscar-levels and gave Fox a historic sweeps send-off.
After the performance, Prince’s CD “3121” jumped 94°-15° on the Amazon
CD chart and was #1 most increased at Soundscan that week. “31217 has
shiped over 850,000 units after debuting 21 Soundscan with close to
200,000 units sold first week. Prince “Satisfied” impacts Urban AC 6/20.
Look for Prince protége Tamar Davis-her debut album “Milk & Honey” in
stores August. Her latest single, “Sunday in the Park” impacts 6/20.

»

REPORT

“Upside Down” ties “Flake” as Jack Johnson’s biggest song ever at Hot AC

“LIPS OF AN ANGEL” Flies
Hinder to Greatest Gainer

HINDER SALES

un
Greatest Gainer at +41%, and Wichita | W
Active Rock radio and +27%. Hinder hits the | “® !
l N a EI.E s approaching Top 10 on road this summer with | I
‘ the chart, “Lips Of An Nickelback. Look for ’
goming off of t:wir 'Lop Angel” is reacting in all this multi-format smash I; s 5 s g ! g g
F z active rock radio airplay markets with a coming soon. = .
Describ:'d as the “..reggae song of the smash “Get Stoned,” co?tin):led sales explo- $
decade by the New York Times and with Hinder storms back sion: Green Bay +73%,

an add at legendary K-ROCK/LA,
Damian Marley continues a historic 2006
that started with multiple GRAMMY
AWARDS for his latest gold album
“Welcome to Jamrock.”

10 YEARS

Follows I:
#1 Active Rec
Recoerd

"Wasteland”
Knoxville rockers 10 Years just spent nine
weeks at #1 with their debut Active Rock
and Alternative single “Wasteland.” With
over 300,000 in sales on “The Autumn
Affect,” 10 years continues its domination
of the Active Rock chart as their second
single “Through The Iris” busts into the
Top 20. See 10 Years this summer on the
road with Kom and Mudvayne. “Great
song-coudd be another #1...familiar, yet a
sound of their aon.. haunting finish—very
powerfil.” Gregg Steele, SIRIUS Senior
Director of Music Programming

L

Y

s

I1SSHC NUMBER 1661

with the power ballad
of 2006 “Lips Of An
Angel.”

Already a

Columbus +65%,
Minneapolis +51%,

Jackson +50%, Flint

“’Lips Of An Angel’” is a hit, man. More than just

for Active RocR, it's & hit!”

- Joe Bevilacqua, V.P. Programming, KTCL/KBPI Denver.

Godsmack #1 Fastest In History

Universal Republic
platinum artist Godsmack
returns with “Speak,” the
fastest No.l in their
history. Taking only four
weeks to reach the top of
the Active Rock chart and
sitting on top for 12 weeks.
The Boston foursome adds
to their historic career by

having more Top 10
Active Rock tracks (13)
than any other band (per
Billboard Research
Services). “Shinedown”-
thesecond single from
Godsmack IV - will
impact on 6/13. IV has
sold almost 500,000 units
in less than five weeks.

Before hitting the road for
a summer-long tour,
Godsmack performed at
the VH1 Rockin® honors
this past weekend in Las
Vegas. “#1 research, all
dentos. What else do you
need to know?"-Jake
Daniels, APD/MD
KATT/Oklhahoma City

Saving Jane Is #1 Most Added At Top 40

Saving Jane follow up
their Top 20 hit “Girl Next
Door” with the 21 Most
Added record at Top 40,
“Happy.” With more than
40 stations on the new
track and with their first

national TV appearance on
Regis and Kelly, “Happy”
becomes the Ohio group’s
fastest moving single ever
at Top 40. John Stewart at
WZKL/Canton adds,
“Marti writes and sings |
lyrics that hit home with
the core female audience.
THEY can relate to
‘Happy’ even if you can’t.”
Saving Jane continues this
summer as the featured
artist in over 310 Wet Seal
stores and on MTV’s
‘Tiara Girls.

Former Houston Rockets
dancer Natalie follows
up her debut Top 10
singles “Goin’ Crazy”
and “Energy” with her
latest Latium/Universal

Natalie Hooks Up With #1 Duo

Republic release “What
You gonna Do” featur-
ing Bun B. already
on over 30 stations
including:
KYLD/San Francisco,
KPTY/Houston,
KKFR/Phoenix,
WPOW/Miami, and
XMOR/San Diego.
Produced by Play N
Skillz, the same team
that brought you
Chamillionaire’s 21
“Ridin’,” “What You
Gonna Do” is reacting
like another 21 record
for the hit producing

duo. Top 5 phones:
KPTY/Houston and
KXBT/Austin. Top
10 phones: WKSS/
Albugquerque and
KSEQ/Fresno. Early
leader Pete Manriquez,
VP of Programming
for Univision Radio
comments, “Natalie has
come throughonce
again. Her song is 21
requests & Top 3 street
research...don’t get it
twisted ... it’s a hit!
Natlie’s “Everything
New” in-stores 7/25
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' min ACT WEEK-
preaking benjamin| growout IMP
«the diary of jane” |oveR 100 TOTAL STATIONSI!

o first single from the
o upcoming album

+1MOST ADBED at ALTERNATIVE!

(] ” 7 l
m:c:ls“wndlns €D ALTERNATIVE 08 IMPACT WEEKI!

«+1 MOST ADDED ACTIVE and ROCKIN
¢Z) ACTIVE on IMPACT WEEKIII

ALTERNATIVE:
KTBZ, WBZY, WFNY, WSUN, KPNT, WKDX, KWOD, KCKX, KKTE, WEND, WBRU, WIRR WRIX, WPBL,
WPLA, WMES, KHBZ, WDYL, WRKL, WKEG, WHRL, KUCD, WGRD, WBSX, WNFLWTZB, WKRL, KNKX,
WXNR, WARQ, WRZK, KFTE, WXTW, KOXR, KRZQ, WISE

ACTIVE ROCK:

WMMR, WYSP WRIF, KFNK, KISW, KUPD, KXXR, KIOZ, WKTB, KBPI, WRKZ, KRXQ, WEBN,
KORC.KBER, KHTB, KOMP WBZX, WBUZ, WCCC, WRAT, WEDG, WNVE, WTFX KFRQ, WTPT, KRIR,
WKLQ,KLAQ, KRAB, WLIX, KDJE, WRUF, WYBB, KAZR, KHTQ KICT W10, KILO, WXZ1Z, WBYR, WCHZ,
WRTT, KXFX, WOXA, WXOR, WWIZ, WIXQ, WRXW, WTKX, KDOT, WWBN, WKQZ, KIOC, KNCN,

WCPR, Sirius “Octane”, XM “Squizz’, HardDrive!

HOLLYWOOD
RECORDS
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STERN ON SIRIUS

A Jacobs Media online survey found
that 32% of all rockers who subscribe
to Sirius chose the satcaster because
Howard Stem was there. That's just
one of the fascinating tidbits
Technology Editor Brida Connolly
presents in her roundup of the latest
tech news. Also, read about how
Emmis is linking its stations’ websites
to Apple's iTunes music service.

Seo Page 15

DICK FOREMAN
SPEAKS

Richard “Dick” Foreman started in
radio on the programming side and
developed into one of the most
respected media brokers and
consultants in the business. This week
he’s the subject of Publisher/CEQ Erica
Farber's Publisher’s Profile.

See Page 80
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By Kolth Borman
| R&R Associate Radko Editor
kbermanGradraandrecords com
In a stunning announce-
ment that rocked the indus-
try last week, Sony Music
Label Group U.S. Chair-
man/CEO Don lenner and
President/COO
Michele Anthony
resigned from the
| company, effective
immediately. lenner
[:‘ had been with the

CEO Sir Howard Stringer,
will become President of
the “Sony Music Label
Group, reporting to Sony
BMG Music Entertainment
CEO Rolf Schmidt-Holtz.

Stnng'ﬁr Set As President,
usic Label Group

Appointmem comes as lenner, Anthony resign

company for 17 years, ing this period,”
Anthony for 16. Schmidt-Holtz said.
On Sept. 1, Sony “1 am delighted
BMG/UK. & Ire- that Rob Stringcr
land Chairman/CEO has agreed to join us
Rob Stringer, brother ~ Stringer  as head of the Sony
of Sony Corp. President/ Music Label Group in

In the interim, label-group |

personnel will report to

Sony BMG COO Tim Bow- |

en.

"Donnie and Michele
have been the bedrock
upon which Sony Music’s
success has been
built over the last 18
| years, and we are
i very appreciative of
| their important
i contributions dur-

New York. Rob has been
with Sony Music through-
out his 20-year career, and
now is the perfect time for
him to take on this senior
role.”

v
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HOW TO BE REMARKABLE
This week consultant Mike McVay
(pictured) starts a three-part series on the
Seth Godin book The Big Moo and how its
lessons can be applied to radio. The book I =
consists of tips for becoming a remarkable \
person written anonymously by 33 authors
including Godin, Tom Peters and Mark
Cuban. McVay says that everyone has the
ability to do the remarkable on a regular basis if we are
willing to strive for more than just “good enough.” Page 46.

Halyburton To Head Emmis/New York

By Sersh Venss Halyburton succeeds

RAR Stalf Reponer Barry Mayo, who an-

e drec o sicom nounced in January

Dan Halyburton has that he wouid not re-
been named Sr. VP/ Mar-

| new his contract be-

yond its Feb. 28 expira-
tion date. Mayo, who
assisted in the search
§ for his replacement and
has continued to lead
Emmis’ three-station
New York operations in
interim, said he is stepping
down to focus on other interests.

HALYBURTON See Paga G

(CD101.9), CHR/Rhyth-
mic WQHT (Hot 97) and
Urban AC WRKS-FM
(98.7 Kiss FM). He was Halyburton
Sr. VP/GM, Group Operations ... ;
for Susquehanna Radio before
its sale to Cumulus Media Part-
ners.

McDowell Sworn In As Commissioner

By Joftrey Yorke “l am honored and
RARW, Bureau Ch - e ioini
e IEN O § humbled to be joining

such a distinguished
group of commissioners,
as well as the fine career
public servants at the
FCC,” McDowell said.
“There are many chal-
lenging issues facing
the commission, and |
am eager to begin work-
ing on them with my

Robert McDowell
was sworn in on June 1 |
as the fifth commis-
sioner of the FCC, tak-
ing the oath from FCC
Chairman Kevin Martin
for the remainder of a
term expiring June 30,
2009. McDowell is the
third Republican on the

McDowell

By Adem Jesshesn
b oo fp
com

On Feb. 8, 1996, President
Clinton signed the Telecom-
munications Act of 1996 into
law. Laden with provisions
and requirements of particu-
lar concern to the
industry, the act also in-
cluded new broadcast-own-
ership regulations that elimi-
nated any limits on the num-
ber of AM and FM radio sta-
tions that could be owned or

controlled nationally by any
one entity.

At the time Lew

was in charge of what he calls
“a decent little group” of radio
stations in Atlanta and Toledo
under the corporate banner of
Midwestern Broadcasting Co.
He also served as President of
Stratford Research.

From an office on Wall
Street, not far from the World
Trade Center in New York,
Herb McCord could be
found running the nation’s
17th-largest radio company,
Granum Communications.
Granum owned 12 stations in
five markets, including top-
rated WVEE (V103)/ Atlanta.

Today Dickey leads a radio
company that is the second-
largest in the US. by station
count, and McCord is keep-
ing busy as GM of Charles
River Broadcasting’s five sta-
tions in New England as the
company continues its efforts
%0 exit the radio .

This week R&R looks back
at the profound effect the
Telecom Act has had on the
radio industry in the last 10

800 Page 12

five-member panel. McDOWELL See Page €>
The Telecom Act: 10 Years Later | 2100 Makes Poleman OM, Dastur PD
A then-and-now perspective from two broadcasters | DY rew Corter

After 10 years, the p

ming hierarchy at landmark
Clear Channel CHR/Pop WHTZ
(Z100WNew York has been al-
tered: PD Tom Poleman, who
also serves as Sr. VP/Program-
ming & Marketing for the Clear

2100 Soe Page 8>

Poleman Dastur

‘Cubby’ Will Wake Up With Whoopi

Paul “Cubby” Bryant is ending a 10-year nun
a8 MD/aftemoon talent at Clear Channel CHR/Pop
WHTZ (Z100)/New York a8 part of the station's
programming changes (see story, above) and will
become co-host of Whoopi Goidberg’s new
syndicated moming show, Wake Up With Whoopi.
Set 10 lasunch July 31, the AC-targeted show will be
based at Z100 clustermate WKTU and syndicated
through Premiere Radio Networks.

“Like a good, strong cup of coffes, Cubby will
gt me going in the moming,” Goidberg said.
“We're going 10 have some fun togsther. | can't walt 10 get started. I'd

CUBBY Ses Page B

Bryant

WWW.americanradichistorv.com
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GONGRATULATIONS BLAIR

l’hls Year's ACM
Naﬁonal Onﬂlwaﬁlv

2 Time AGM Am Wlnner'

Wlnl Ml,l,lliss LIKE THESE,
YOU CAN SEE WHY
mltmm Adults 25-54

Stations " Wm_ao. ‘06 % Increase

Los Angeles

KZLA-FM S.7 +470%
nta =

WKHX-FM 5.4 +15%

Pittsburgh

WDSY-FM 20.2 +149%

Kansas City

KBEQ-FM 4.3 +*16%

Louisville ;

WAMZ-FM 7.9 +46%

HuntsvillegAL
WDRM-FM 15.9 +368%

NOW on more than 230 great affiliates!

BLAIR GARNER

25-54d

Smscar Arptron, FA '08 = Wi 06,.MSA. AOH Share, exact times, A
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KDBN & KPLX/Dallas Up Cook To OM

John Cook has been promoted
to OM of Cumulus’ Classic Rock
KDBN and Country KPLX (The
Wolf) in Dallas. Cook is PD of
KPLX and had been handling
KDBN programming duties since
Scott Strong exited the station on
April 15.

Cumulus VP/Market Manager
Dan Bennett told R&R, “John is
moving up to take on new duties
as OM of both stations, and then
we're going to hire a new PD for
KDBN.”

Cook was OM of CBS Radio/
San Antonio before joining The

Wolf as PD in March 2005. His 21- |
year radio career includes stops at
KHKS/ Dallas, KIS/ Los Angeles, |
KKBQ/Houston and WYXR/ |
Philadelphia. l
KDBN seemed poised for a for- I
mat change following Strong’s de- |
parture and the exit a few weeks |
ago of the entire airstaff, but Ben-
nett said the station’s playlist has |
been tweaked instead. “We’re us-
ing the positioner “The Rock of
Texas,” Bennett said. “We're keep-
ing AC/DC, Aerosmith, Red Hot

COOK S0 Page 8>

Condron Now WALK-AM & FM’s YP/6M

Jim Condron has been
promoted from GSM to
VP/GM of Clear Channel’s
Adult Standards-AC combo
WALK-AM & FM/Nas-
‘sau-Suffolk. He succeeds
Andy Rosen, who vacated
the post in January.

Condron has been with
Clear Channel/New York
for nine years, five of them
at WLTW, where he was
promoted from AE to LSM. Be-
fore that he worked as an AE for
Barnstable Long Island Radio
Group.

Condron

“Under Jim Condron’s
leadership these past
three years, WALK has
flourished and enhanced
its reputation as one of
the best radio stations in
the ,” Clear Chan-
nel/New York Sr. VP/
Market Manager Rob Wil-

“By awarding him the
title of VP/GM, we are

recognizing that he is our
senior manager on Long Island. |

CONBRON Se0 Page 8

‘The Voice’ Bows In Baltimore As WVIE

M-10 Broadcasting’s Oldies
WWLG/Baltimore flipped to Talk
on June 1 with new call letters

shows hosted by several high-
profile, nationally syndicated fe-
male 3

WVIE and a new slogan and Among the syndicated per-
handle, “A different sonalities now heard
point of view — on WVIE are Take on
V1370 The Voice.” the Day’s Dr. Laura
While Talk cluster- - Schlessinger, Talk Ra-
mate WCBM targets dio Network’s Laura
men with a lineup =TIy Ingraham and Tam-
featuring Rush Lim- my Bruce and WOR
baugh, Sean Hannity and local’ Radio Network’s Dr. Joy Browne.
legends Tom Marr and Les WCBM & WVIE GM Bob Pettit
i ing, the new WVIE plans
Kinsolving, 3 WVIE Soe Page §

to target women with a roster of

NN\ PAGE 3

Lagendary trio Crosby, Stils & Nash were designated BM! icons at BM!'s 54th
annual Pop Awards, held last month in Los Angeles. The trio were honored
with & tnibute that included 8 mediey of their songs performed by Gavin
DeGraw, Maroon 5, Gregg Aliman and Akson Krauss. Seen here (1) are

l Stephen Stiks. BMI President/CEQ Del Bryant, David Crosby and Graham Nash.

Ken Berry has been
named PD of Talk KSFO/
San Francisco. He assumes
duties most recently han-
dled by Jack Swanson,
who continues as Opera-
tions Director of KSFO
and News/Talk cluster-
mate KGO.

The appointment marks
a return to the cluster for
Berry, who served as PD,
News Director and News
Producer of KGO from 1980-2001.
During his tenure KGO won nu-
merous awards, including four

Berry Back In Bay Area As KSFO/S.F PD

NAB Marconi Awards.
Berry was most recently
Station Manager of En-
tercom’s KIRO, KNWX &
KTTH/Seattle.

“We're delighted to have
i} Ken back in San Fran-
dscn,” Swanson said. “He's
a great programmer and
has an intimate knowledge
of both the station and the
market.”

Berry said, “It’s great to be back
with [KGO & KSFO President/

SERRY Soe Page §

Trapane Will Program Detroit's New ‘Fox

Clear Channel’s newest [f
Country station, WDTW
(The FoxVDetroit, has offi-
cially named interim pro-
grammer John Trapane PD.

gramming WDTW before
its recent flip from Classic
Rock “The Drive,” but he
has experience in Country,
having worked at KKBQ/
Houston and KIKK &
KILT/Houston and in radio pro-

Trapane

motion for Nashville-
based labels Giant/Re-
prise and Dreamcatcher.
“John’s extensive back-
ground in the Country

lead the new station,” said
Clear Channel Regional
VP/Programming Dom
Theodore.

TRAPANE Se¢ Pag 8>
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Howard Hired To Program WXTB/Tampa

Clear Channel’s Active
Rock WXTB (98 Rock)/
Tampa has named James
Howard (a.k.a. Double
Down) PD. Howard was
previously Exec. Assistant
to Clear Channel Sr. VP/

ing Marc Chase
and replaces Brian Med-
lin, who left 98 Rock in
March.

“We are very excited to
welcome James aboard,” Clear
Channel Regional VP/Program-

ming Brad Hardin said.
“He brings a wealth of
knowledge with him and
will lead the next chapter
for 98 Rock.”
| Howard, who previously
programmed for Clear
Channel in Abany, GA and
was on the programming
staff at the company’s Or-
lando cluster, said, “It’s an

Howard  1onor 10 be chosen 1o help

continue the tradition that is 98
,muor@

NAB Wants Satellite indecency Regulated

By Jetivay Yeske
REA Woshingten Buresu Chist
orie@racioandrecords. com

NAB President/CEO David
Rehr is calling for a crackdown on
indecency — against satellite ra-
dio. In a blistering two-page let-
ter sent to FCC Chairman Kevin
Martin on Monday, Rehr com-

plained that broadcasters are get-

WWW.americanradiohistorv.com

ting “disparate treatment” by the
FCC.
“The NAB continues to be con-

cerned about the unequal regula-

tory treatment between free over-
the-air and satellite radio,” Rehr
wrote. “This disparate treatment
. ingly unustifiable,

BAD Soe Page -

RCA/Nashville Taps
Gale As VP/Promo

RCA/Nashville Sr. Director/
National Promotion Keith Gale
has been eleva-
ted to VP/Na-
tional Promotion
of the Sony BMG
imprint. He suc-
ceeds Mike Wil-
son, who left the
company on June
2 after 17 years
of service.

“Keith has
been with RCA’s
promotion team
for 12 years,” Sony BMG Exec. VP
Butch Waugh said. "His strategic
mind, forward thinking, love of
the artist roster, passion for the
music and dedication to his staff
and this company are only a few
reasons that give me pleasure in
elevating him to VP/Promotion.”

GALE See Page §

.l;zlo To Become
KNDD/Seattle PD

Entercom’s Alternative KNDD
(107.7 The End)/Seattle has hired
Lazlo as PD, effective June 19.
Lazlo is currently PD/after-
nooner at Alternative sister KRBZ
(96.5 The Buzz)/Kansas City and
will replace Phil Manning, who
resigned from The End two
weeks ago.

“I am so excited to have Lazlo
on board with 107.7 The End,”
said Amy Griesheimer, VP/GM
of KNDD and clustermate KISW.
“His passion and vision for the
station make him an amazing ad-
dition to our team. I look forward
to the incredible heights to which
he will take The End.”

Lazlo joined The Buzz for
nights in November 2002 and
eventually worked his way up to
Asst. PD before being given PD
stripes in May 2004. He started his
radio career at WPLA /Jackson-
ville as MD/night talent in 1996
and has worked in Toledo; Key
West, FL; and Detroit.

LAZLS See Page B

Mise Made Newcap
Dir/Programming

Rob Mise, who has been work-
ing as PD of Newcap’s Classic
Rock CIRK (97.3 K-Rock)/Ed
monéon, has been 4
promoted to Di-
rector/Program-
ming for the Ca-
nadian broad-
caster’s entire
roster of stations.
In addition to his
programming
duties, he'll coor-
dinate research
projects, be in-
volved with new license applica-
tions and work with Newcap’s
corporate offices on company-
wide initiativey.

MISE Soe Page §
June 9, 2006 Radio & Records © 3
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JEFFREY YORKE
Jyorke@redioandrecords.com

Or is it time for an overhaul?

“he Telecommunications Act of 1996 was supposed to

£ open the floodgates to competition between communi-
cations companies across the land and give consumers more
choice. The legislation, passed by the 104th Conggess in Janu-
ary of 1996 and signed into law by President Clinton on Feb. 8
of that year, was the first major rewrite of the Communica-
tions Act of 1934, and it was landmark legislation. Whether
it was a success or a failure depends on who's doing the talk-

ing.

Consolidation of stations and
groups has been the biggest flash
point since the Telecom Act took ef-
fect. Radio groups, backed by tons
of cash from private equity firms,
major banks and shareholders, went
on shopping sprees with a “grab it,
and we'll figure out how to run it
later” mentality.

Clear Channel was the biggest

lus, with 310 stations in 61 US. mar-
kets, and Citadel, with 213 stations
in 47 markets. CBS Radio grew to
179 radio stations, most of them in
the nation’s top 50 markets.

In many instances consolidation
has been a challenge for operators
trying to get their arms around ex-
actly what it is they have. Clear
Channel has probably been most

collector, with more than 1,100 sta-
tions in the end, followed by Cumu-

successful in creating and installing
operating systems, but the changes

Did The Telecom Act Reinvigorate Radio?

have been tough on the company’s
public relations, and Clear Channel
has, rightly or wrongly, been blamed
for a slew of problems.

In fact, Clear Channel has gotten
so much criticism from so many fac-
tions that it's posted a “Know the
Facts” section on its website in the
hope of setting the record straight.
The fact sheet begins:

“Myth: Consolidation in the radio
industry is at dangerous levels.

“Fact: Radio is the least consoli-
dated segment of the media indus-
try —by far, according to the Herfind-
ahl-Hirschman Index, the metric
often cited by the Department of
Justice.

“Specifically, the top five music
companies account for 85% of that
industry’s market share, the top

TELECOM See Page 5
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Business Briefs

Freediine Named Citadel EVP/CFO

Rob-n Freedline has been named Exec. VP/CFO for Cita-
del. Freedline was most recently Sr. VP/Treasurer for
Viacom and before that was VP/Controdler of CBS Corp.

Citadel CEO Farid Suleman said, “Bob Freedline is an ex-
perienced and well-respected executive, and we are pleased
to weicome him to Citadel’s management team.”

Lawyer Becomes Cumulus VP

hariotte Lawyer has been named VP/Audience Measure-
ment for Cumulus Media and affiliated company Cumu-
lus Media Partners, formerty Susquehanna Radio. She was
most recently Corporate Director/Group Research Services for
Susquehanna.
Lawyer will direct and manage Cumulus’ and Cumulus Me-
dia Partners’ audience-measurement department by provid-

ing sales, programming, promolional and executive-planning
guidance and decisionmaking through the interpretation of re-
search and research tools.

Lawyer, who spent 24 years at Susquehanna, will also serve
as the Cumulus and CMP representative on the NAB Com-
mittee on Local Radio Audience Measurement, the NAB
COLRAM Arbitron Response Rate Committee, the Radio Ad
Effectiveness Lab Research Committee, the Media Rating
RFP Evaluation Committee.

Continued on Page 9
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Senators Urge FCC's Martin
To Slow Ownership Rewrite

Dorgan, Lott want localism report
on broadcasters first

L_ﬁ'_ens. Byron Dorgan and Trent Lott have told FCC Chair-
.Jman Kevin Martin in a letter that the FCC needs to show
evidence that broadcasters are serving their local communi-
ties before there is any loosening of the media-ownership
rules. The FCC has scheduled a hearing and possibly’a vote

on ownership-rules changes for its June 15 open meeting.

In the opening sentence of the let-
ter, dated May 25 but released by Dor-
gan’s office on Tuesday, the senators
write, “We understand from public
comments you have made that you

intend to move forward with a revi-
sion of the media-ownership rules
once a fifth agency commissioner is

SENATORS See Page &

Radio Revenve
Retreats In April

By Adan Jnashese
Sy e

ccording to data released June 2 by the RAB, grand-
total spot and nonspot dollars fell 4% in April, compared

to April 2005. Local ad dollars also fell 4% for radio during
the month, while national ad dollars slumped 7%. Combined
local and national ad-sales revenue dropped 5%. Nonspot
dollars was the only area to show year-to-year improvement

in April, rising 8%.

For the period of January
through April, grand-total revenue
was off 1%. Local revenue dipped
2% for the four months, compared
to the same period in 2005, while
national revenue was flat. Total

combined local and national ad-
sales revenue was down 2% year-to-
date, and nonspot revenue was up

-9% in the four-month period.

REVENNE Soo Poge B>
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KWWX-AM/Wenatchee, WA
PRICE: $33.3 million
TERMS: Asset sale

Transactions At A Glance

Al traasaction information provided by
BIA's MEDIA Access Pre, Chantilly, VA.

State-By-State Deals

| © KFVR-FM/La Juata,CO Undisclosed

© WJCI-AM/Ranioul (Champaign),iL $215,000

© KRSL-AM & KCAY-FM/Russell,KS $435,000

© KTAA-FM/Big Sandy (Tyler-Longview),TX $450,000

© KTAM-AM & KORA-FM/Bryan, KXCS-FM/Cameron and KZTR-FM/
Fraakiin (Bryan-College Station),TX $3.95 million

© KMGS-AMMHighiand Park (Daltas-Ft. Worth),TX Undisclosed

o KSET-AMAumberton,TX $500

© WSWV-AM & FM/Pennington Gap,VA $135,000

© WXGI-AM/Richmond,VA $1.4 million

© KKHI-FM (CP)/Rock River, WY $250,000

Full transaction listings, posted daily, can be found at

) KBLG-AM, KRIO(-FM, KRZN-FM & KYYA-FM/Billings; KXTL-AM,
KAAR-FM & KMBR-FM/Butte; KIKF-FM/Cascade; KQDI-AM, KXGF-
AM, KQDI-FM, KAAK-FM & KINX-FM/Great Fails; KXDR-FM/
Hamilton; KGRZ-AM, KYLT-AM, KGGL-FM & KZ0Q-FM/Missoula;
and KBQQ-FM/Pinesdale, MT and KZPH-FM/Cashmere, KYSN-FW/
East Wenatchee, KWWW-FM/Quincy, KAAP-FM/Rock isiand and

BUYER: Cherry Creek Radio, headed by CEO/President Joseph
Schwartz. Phone: 303-468-6500. It owns 45 other stations, includ-
ing KMON-AM, KLFM-FM & KVVR-FM/Great Falls, MT.

SELLER: Fisher Radio Regional Group, headed by President/CEQ
Larry Roberts. Phone: 509-343-9500

BRDKER: Kalit & Co.
i 2006 Deais Te Date
Dollars to Date: $3,356,987,932
(Last Year: $2,831,403,805)
Dollars This Quarter: $261,069,620
(Last Year: $408,352,003)
| Stations Traded This Year. 415
1 (Last Year: 888)
Stations Traded This Quarter: 166
i (Last Year: 250)
: Y e =T
Senators on whether the agency’s behavior-
Continued from Page 4 al rules were better suited to achiev-

in place.” New FCC Commissioner
Robert McDowell was swom in on
June 1. (See story, Page 1.)

Dorgan and Lott say they “strong-
ly believe” that the FCC must first
complete its study on “whether and
how broadcasters are serving their
communities.”

The letter reminds Martin that
“for decades the FCC has required
broadcasters to be responsive to lo-
cal concerns and to represent a di-
versity of views and opinions.”

After the FCC issued its revised
media-ownership rules three years
ago this week, it launched a study

ing the goal of localism than the
structural ownership rules.

Alocalism task force was created
to make recommendations, but, the
senators say, “no report or recom-
mendations [have been] issued.”

“The localism proceeding must
be done before the FCC takes any
further steps in the media-owner-
ship-rules proceeding,” Lott and
Dorgan write. They conclude, “The
FCC must first establish that there
are sufficient mechanisms in place
to ensure that broadcasters are serv-
ing their local communities before
any loosening of ownership can oc-
cur.”

Revenve
. Continued trom Page 4

While April was disappointing
for the radio industry, May is already
looking to be a much brighter
month. Harris Nesbitt analyst Lee
Westerfield said his May revenue
projections point to a modest 2% in-
crease for radio. ¥

Westerfield’s prediction came as
the latest Harris Nesbitt Radio Air-
time Monitor showed radio com-
mercial time contracting 0.6% in
May, compared to last year. This
suggests a relative improvement vs.
declines in both commercial time
and advertising seen in the last three
months, Westerfield said.

RR RADIO BUSINESS

Telecom
Continued from Page 4

eight film companies account for
84%, the top 10 cable companies ac-
count for 67%, the top six ad agen-
cies account for 65%, and the top 10
radio companies account for 43%.”

The fact sheet also notes that
while the company has been ac-
cused of dominating U.S. radio,
“There are more than 13,000 radio
stations in the United States and
3,800 station owners.” Clear Chan-
nel says it owns just 9% of U.S. ra-
dio stations and represents only 18%
of the industry’s revenue.

The company also scoffs at accu-
sations that it is on a mission to carry
out “senior management’s political
agendas and ideologies,” saying,
“Local managers make their own
decisions about programming and
community events.”

It's hard to imagine a company in
the preconsolidation days being
pressed into making a statement of
that sort, but, like Wal-Mart and the
Walt Disney Co. before it, Clear
Channel has found that growing
bigger is not for the thin-skinned.

It's unlikely that the dust from the
rush to consolidate will ever com-
pletely settle. Just a few weeks ago
CBS took the first steps to cull its
herd, announcing that it will explore
the sale of 39 stations in 10 small and
medium markets including_four
FMs in Cincinnati; four FMs in Kan-
sas City; four FMs in Rochester, NY;
two AMs and five FMs in Fresno;
and an AM and an FM in San Anto-
nio.

The stations CBS is considering
selling “generate noticeable reve-
nues in most of those markets and
are often the first or second group
in terms of revenue market share,”
said BIAf VP Mark Fratrik and
BlAfn VP/Business Development
Steve Passwaiter in an overview is-
sued June 2. “Collectively, BIAfn
estimates they generated $172.6 mil-
lion in revenues in 2005.”

The BlAfn report goes on, "A
company could make a big splash
and acquire all of the stations. Any
such deal could be supported by a
number of the larger private equity
players that are showing increased
interest in radio [mergers and acqui-
sitions]. More likely, the most prob-
able buyers will be other radio
groups that focus on these particu-
lar regions of the country as their
strategic focus.”

“CBS represents some unraveling
of consolidation,” Fratrik told R&R.
He believes Citadel will probably
also sell some stations once it com-
pletes its acquisition of ABC Radio.

The reason groups are selling sta-
tions? “Slower growth,” said Frat-
rik. “They are focusing on the assets
that they think will be larger-
| growth.”

Selling off stations is not a nega-
| tive business move, said Fratrik,
who has a Ph.D. in economics. He
believes the radio industry is in far
better shape and the listening pub-

www-americanradiohistorv-com

Jic is far better served today than

they might have been had the Tele-

com Act not passed.
Unexpected Benefits

Consolidation has been a mixed
bag for minority owners, said David
Honig, Exec. Director of the Minori-
ty Media & Telecommunications
Council. In the big picture, “it's been
more bad than good, but good in an
unexpected way,” Honig told R&R.

Honig said that after 1996 a com-
bination of escalating market prices
for stations and the loss of the mi-
nority tax credit cut opportunities
for minority buyers. But in 2000,
when Clear Channel acquired
AMPM in one of consolidation’s big-
gest marriages of radio properties,
Clear Channel had todispose of 110
stations.

“Forty of those were sold to mi-
nority owners,” Honig said. “1t was
a matter of who brought the most
money to the table.” That one deal
pushed up the percentage of minor-
ity ownership nationally to 4.2%,
Honig said, but there has been little
growth since.

Honig said that a group of How-
ard University scholars in Washing-
ton, DC is currently reviewing
ownership data, and he’s expecting
new stats on national minority sta-
tion ownership soon.

Telecom Act
‘Saved Radio’

“The 1996 Telecom Act saved ra-
dio and reinvigorated radio,” said
Fratrik. “There were a number of
dark stations and poorly operated
stations. But no one ever envisioned
the tremendous speed and size of
consolidation — no one in their
wildest dreams.

“The Telecom Act strengthened
radio overall and strengthened its
ability to attract advertising. It's a
much more viable competitor, and
it provides more diversity in mar-

Fratrik argues that allowing radio
companies to buy up to eight sta-
tions in large markets lets operators
use the proceeds from the money-
makers to cover smaller revenue
generators. .

Funds can also be used to extend
services that stations operating in
the red could never afford. “Radio
is now able to, and can more effec-
tively, provide service to its audienc-
es,” Fratrik said. “Without such
changes in the audio market, | don't
think the good old days could have
continued.”

The NAB has long argued that
consolidation expands format
choice. With big revenue-generating
stations in their collections, groups
can afford to experiment with Sports
outlets, separate conservative and
liberal Talk channels, Spanish-lan-
guage formats and a myriad of oth-
er programming choices.

For example, in late March Bon-
neville intemational moved WTOP-
AM & FM/Washington, one of the
country’s most successful all-News
operations, to a newkfrequency on

the FM dial to make way for Wash-
ington Post Radio, a new venture
that gives the Washington Post and
its reporters immediate access to the
airwaves. If Washington Post Ra-
dio’s “There’s always more to the
story” approach gains a significant
audience, the format will likely
spread to other markets.

Fratrik said the size and speed of
consolidation “really signais to me
the efficiency and strengthening of
the radio industry as a result.” He
continued, “Radio groups grew be-
cause being large made the indus-
try better.”

Fratrik believes HD Radio and its
developer, iBiquity, would never
have evolved had the privately
funded venture not been backed by
the biggest radio corporations, all of
which acquired the bulk of their in-
vestment resources during consoli-
dation. And, he said, those are the
same companies that today are
funding and producing hundreds of
free HD multicast channels that like-
ly won't see any revenue for years.

Ovwnership Limits:
Too Much Or Not Enough?

The Telecom Act permits compa-
nies to own up to eight stations in
large markets, but there have been
questions about how to define mar-
kets and how to count the number
of stations a group operates in a giv-
en market.

Nancy Ory, an attorney with DC
firm Leventhal, Senter & Lerman,
raised a question about the change
in market definitions from contour
overlap to an Arbitron-based defini-
tion.

“It results in a lot of inequities
among players in a market,” she
said. "One owner could own five
“full C’ FM signals — the best ones
— and be counted as having five
FMs. Another owner could own
several inferior ‘A’ signals, which
they need to simulcast or trimulcast
in order to cover even part of a mar-
ket, but that owner is credited with
the same number of signals.”

Fratrik thinks the eight-station
cap could be expanded to “10 or 12
stations in a large market.” He said
that in most large markets there are
several smaller stations, often stand-
alone operations, struggling with
diminishing revenue and unable to
provide the full range of services
that stations owned by large groups
can provide. Being part of a compa-
ny with more resources, Fratrik said,
will let stations deliver more servic-
es to the community of listeners.

Others, like the Media Access
Project’s Andrew Jay Schwartzman,
think operators ought to be limited
to fewer stations in amarket. In fact,
Schwartzman believes the Telecom
Act should be completely over-
hauled and that there is nothing
worth saving when it comes to the
broadcast portion of the legislation.
He told R&R, “I think none of the
broadcast provisions should be re-
tained in their present form. There

%80 B, Continued on Page 9
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KGDQ/Denver Taps Gaytan As Ops Mgr.

Roberto “Beto” Gaytan hasbeen  Quinn told R&R. “He’s a multifac-
named to the newly created eted talent who does it all
OM position at Bustos and is a mathstay in the

Media’s Regional Mexican community. He's extremely
KGDQ (La Gran DVDen- positive and resourceful.
ver. He previously hosted He's a huge asset.”

the moming show at Clear Gaytan spent five years
Channel’s KMGG (Mega as Promotions Director of
95.7)/Denver. Entravision’s Denver clus-

“I'm thrilled to have Beto
in the house,” Bustos Me-
dia/Denver VP/GM Rob

ter. He also spent time
programming crosstown
KCUV.

Byﬁu-lordnlupsﬁmiok,“psm

Lonnie Gronek and as ELBC Radio Division
Tim Parkison (a.k.a. Tim President/GM Gary
Kelly) have been named Kneisley announced he
GM and Director/Op- will retire at the end of
erations, respectively, of 2006.

Elyria-Lorain Broadcast- Gronek was formerly
ing Co.’s five radio sta- Regional GM of five Ohio
tions: WEOL & WNWV/ markets for Westwood
Cleveland and WKM & One’s Metro Networks.
WLKR-AM & FM/San- He also served in various

dusky, OH. The appoint- i sales and management
ments are effective July landcome  ELYRIA-LORANI Soe Page @

DECALS Buy printing direct
Save money and gain personal aftention
STATICS by choosing C scation Grophs
LABELS Preferred by the music indusiry since 1973
Call today.
MAGNETS
& MORE!
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Continued from Page 1
He will continue to serve as a con-
sultant for Emmis.

“This has been our most exhaus-
tive search in my 25 years at Emmis,
but it was worth it because we got
the right person,” Emmis Radio
President Rick Cummings said.
“Dan brings a rich history of out-
standing performance and great
management to Emmis/New York.
1 am thrilled to have him running
one of our most important opera-
tions.”

Halyburton started his career as
an on-air personality and produc-
tion director in 1970 and worked his
way up through station operations
and management in markets from
Miami to Minneapolis. He has the
spent the last 25 years in Dallas,
where he was Susquehanria’s Mar-
ket Manager before taking on his
most recent post in 1999.

Halyburton said of his new gig,
“This is the ultimate job — three
great radio stations in the greatest
city in the world.”

McDewsl!

Continued from Page 1
fellow commissioners, with Con-
gress and with the American peo-

le.”

4 McDowell’s first public meeting
as an FCC Commissioner is set for
June 15, when the commissioners
will discuss and vote on the contro-
versial proposal to ease cross-own-
ership regulations. Since taking over
the chairmanship, Martin has made
it clear that he believes newspapers
should be able to own radio and
television stations in their markets.
Depending on how he votes, Mc-
Dowell could give Martin the edge in
pushing through relaxed regulations.

However, Sens. Byron Dorgan
and Trent Lott told Martin in a let-
ter earlier this week that the FCC
needs to show evidence that broad-
casters are serving their local com-
munities before there is any loosen-
ing of the media-ownership rules
(see story, Page 4).

Staft Hired

McDowell on Monday named
Dana Shaffer Acting Wireline Advi-
sor, Angela Giancarlo Acting Wire-
less Advisor and Cristina Chou
Pauzé Acting Media Advisor.

Shaffer joined the FCC as Deputy
Bureau Chief of the Wireline Com-
petition Bureau and served as an in-
terim legal adviser to Commissioner
Deborah Taylor Tate. Giancarlo re-
cently served as Assoc. Chief for
Spectrum Policy in the Public Safety
of the Wireless Telecommunications
Bureau. Pauzé joined the FCC as an
Assoc. Bureau Chief in the Media
Bureau.

he=wll
Continued from Page 3
Rock I've got my bait and tackle ready,
and I'm going fishing!”
In related news, WXTB MD/ after-
noon driver Mike Killabrew has been
promoted to Asst. PD.
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beg in fo ki the words thot bestdescribe how: wonderful
this shqy P Pve. ve.inad them now for over three years, and without
~ mar _money, these #wa. have found ‘they re way into the
“hearts. odr‘,hsteners ‘naw,.even beating the 8.year Heritcge
station marmng show dcross lown.  They helped us to our first
numbet one 12 plus. ‘booktin"the hisiory of our stofion. s The virtua!
show 18 moce, local than many of the hometown shows, wiib
worldcloss: guests that e competition can't pull off “iwodid
rgfj.,n-.rwnd thizsshow o ‘anyone,

Paul "COYOTE" Neumann, PD, KIXZ, Spokane, WA

Big D and Bubba have really made Big Buck Country the 10p -

contender in the market. There's not @ morning show tike it.

-Monica Solazar, PD, KRRG, lLaredo, TX

8ig D and Bubba redlly’know how 1o touch my listenersi
They even moke q joded radio guy like me laugh on o daily bosis.

-Ron nBrook_s, PD, WNOE-FM, New Orleans, LA

‘
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| I.‘.Aher bosting our staffon’s morning ‘show for 13 Yyears, I'thought)”

;‘-31 Blln' “ & I!umm
-
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nded thelr country
& Bubba.

{ never dreamed [ could have a local morming show, di ‘
Nashvillel It's the morning show | thought | cowld neverloﬂ:ot&
D ond Bubba hove changed the mgxkef tcnds.:ope ‘hare :

-Chris Wohors;“brequ o{ Pfhgrummmg., KWFS
Wncha'o«ﬁolls, TX‘ i > -5 §
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wos going to be able to sléep in once Big D and Bubbatook aver.
Well, 'm STilL waking up early just to listen.. THANKS GUYSI
This is the ideal morning show . funay witheut being obscene: .it's
the best show. u

_~Rudy Briones, PD/OM, KDLK, Del Rio, TX

AW

The shaw. is custond, locol ‘ané lough-outoud funny. While our .
compefitor is playing Bottle of the Sexes again or talking ebout a i+
romor they heard about Toby Keith, Big D and Bubba HAVE Toby ’
Keith in-the studio for o few laughs:

-Jeff Cochran, Regional Vice President of Programming,
Clear Channel Radio, idaho / Montana
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Megan Youngblood.
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THERE GOES THE NEIGHBORHOOD R&R's Street Talk Daily posse were invited to see RCA artist Landon Pigg play
at the Key Club in Los Angeles. and it was a mght of reveiry and entertainment. The RCA foiks are seriously reconsidering
ever being spotted in public with us again. Seen here are (back. I-r) ST Daily Overlord Kevin Carter; RCA's Ko-Fung Shih; ST
Daily Sales Guru Steve Resnik. Pigg; KYSR (Star 98.7V10s Angeles Asst.PD/MD Deanne Sattren; ST Daily Evil Minion Kelth
Berman; KBBY (B95.1)/0xnard. CA MD Matt Michaeis: (front, I-r) RCA's Wendy Goodman: B95.1 PD J. Love; and RCA's

2100

Continued from Page 1

Channel /New York cluster, has been
promoted to OM, and Asst. PD
Sharon Dastur has been given PD
responsibilities.

In addition, MD/afternoon talent
Paul “Cubby” Bryant is leaving to
co-host the new syndicated Wake Up
With Whoopi show. (See story, Page 1.)

The trio of Poleman, Dastur and
Bryant has been in place at Z100
since 1996, when they came up from
similar positions at KRBE/Houston.

“It's a natural progression and rec-
ognition for Sharon,” Poleman told
R&R. “One of the things that really

excites me about this move is that it
sets up the ultimate Z100 program-
ming collaboration. Having Sharon
take on more of the day-to-day re-
sponsibilities allows me to focus my
Z100 energies more on vision and
strategy as OM while giving me
more time to spend on my Sr. VP/
Programming duties for the whole
cluster, hut it still keeps me very
much involved with Z100.

“I'm definitely not leaving Z100,
but we had to come up with a way
for Sharon to continue to grow and
to allow me to continue to grow in
my cluster responsibilities. I think
it's a fantastic programming collabo-
ration arrangement.”

. Dastur told R&R, “I've said this
before, but every day when I walk
into this station | honestly still feel
like it’s such an honor to work
here. I couldn’t be more honored
that they’ve handed Z100 over to
me and have the faith that we can
take Z100 into the future.

“It’s such an exciting time.
We're lucky to have such an in-
credible team here. Tom and
[Clear Channel/New York Sr. VP/
Market Manager] Rob Williams
are such visionaries, and it’s so
amazing to be a part of this group
not only as Program Director of
Z100, but also as part of Clear
Channe!/New York.

| Executive Action
Rood Takes Strategic Role As Partner/EVP

i al Rood has exited radio consultancy Broadcast Architecture's
| Sr. VP post to become Exec. VP and partner of research firm
Strategic Radio Solutions. Rood spent a de-

cade at BA, launching the company'’s interna-
tional division in 1996.

“ am thrilled to have Hal join the SRS team,”
said SRS President Kevin Cassidy, to whom |
Rood reports. “His strategic expenence and
track record of contributing to ratings success

[ in the intemational radio marketplace are un-
paralleled in this industry. Hal is a perfect fit

| with SRS's platiorm of state-of-the-art, results-
driven strategic research.”

| Rood said, 4 want to thank Clear Channel
and BA for 10 rewarding years because we accomplished so much.
However, partnering with Kevin was something | could not pass up.

| | am elated to be working with Kevin to provide strategic research
and brand development on an entirely new level.”

man was PD and Bryant was MD.
Continued from Page 1  They took similar positions at Z100
like to think of what we’re doing as  in 1996.
reflective of what's going on with our “I've been looking across the desk
listeners. You have to muster your-  at Cubby doing music since 1991,
self up and out the door. You have  and it will be strange not seeing him
to muster the kids, the house, your  in the music meeting.” Poleman toid
mate — it's the moming muster!” R&R. “That will be weird for me.
Bryant said, “Who would have “My role as Sr. VP/Programming
thought two peopie named Whoopi & Marketing for Clear Channet/New
and Cubby would be waking up to-  York is going to demand that | still
gether? To say lamhonoredtobea  spend a lot of time with Cubby —
part of her show wouldbe anunder-  except instead of taking about mu-
statement. |ambeyond ecstaticand  sic, we'll be talking about on-air
not even sure how 10 spell that!” breaks. | think it's exciting to be able
The move brings to a close Cub-  to collaborate with him in a new
by's 15-year programming part-  way.”
nership with Z100 PD (and newty Bryant will finish out the spring
named OM) Tom Poleman.Thetwo  book in aftemoons at Z100, leav-
started their collaboration back in  ing him in place until late June.
1991 at KRBEHousion, where Pole- —Keith Berman

“When you're surrounded by so
many influential people for so many
years, you learn and absorb and

grow as a person. It’s been such a
great ride so far, and [ look forward

to the next phase of Z100.”

el

Continued from Page 3
particularly in light of the availabil-
ity of satellite radio content to non-
subscribers, including members of
the public who object to their receipt
of sexually explicit and profane sat-
ellite content.”

Rehr wants the FCC to hold
Sirius Satellite Radio and XM Satei-
lite Radio to the same broadcast-de-
cency standards that are used to
regulate terrestrial broadcasters. He
is asking the FCC “to open an inves-
tigation to examine the issues raised
by free access to satellite radio pro-
gramming and to consider whether
the inequitable regulatory treatment
of satellite and broadcast radio
should continue.”

Rehr cited recent newspaper ac-
counts of nonsubscribers to satellite
services getting bleed-through inter-
ference while listening to FM sta-
tions in their cars — “unweicome
satellite programming that could
clearly fall within the FCC’s defini-
tion of indecent material,” he said.

He is also concerned that broad-
casters could be blamed and held
accountable for such “unexpected”
programming simply because it
passes through their frequencies.
8 © Radio & Records June 9, 2006

That, he said, “would be patently
unfair to broadcast stations.”

Rehr also said that because car-
rental agencies often include XM
and Sirius service in their products
for free — as do auto manufacturers,
for a limited time — nonsubscribers
risk being exposed to unwanted and
possibly indecent satellite program-
ming.

“The FCC’s current policy toward
satellite radio is even more inequi-
table when one considers that, in
addition to unwanted receipt of sat-
ellite radio programming due to in-
terference, satellite radio content is
available to nonsubscribers in other
contexts as well,” he said.

“This undermines the frequently
made argument that satellite radio
should be regulated very differently
ply because satellite is a subscrip-
tion service.”

After reading Rehr’s letter, XM
spokesman Chance Patterson re-
sponded, “This letter represents an-
other desperate publicity stunt by the
NAB. We continue to work closely
with the RCC to ensure that our ra-
dios comply with the regulations.”

Sirius dedlined to comment when
reached by R&R.

Lazie
Continued from Page 3
“Lazlo has made a monumental
difference at KRBZ through his inno-
vative thinking, his team-building
and his ability to identify and hear

his listeners,” said Entercom/Kansas
City VP/Market Manager Cindy
Schloss. “He is responsible for mak-
ing a good station a great station and
will be sadly missed by his co-work-
ers, his friends and his listeners.”

Lazlo told R&R, “If you're pas-
sionate about the Alternative format
and about radio in general, there’s
no better radio station to be a part
of than The End. For me, this is a dream
come true.”

Cook

Continued from Page 3
Chili Peppers, Def Leppard, Van
Halen and U2 as core artists and
dropping the metal sounds of
Black Sabbath, Iron Maiden and

The syndicated Waiton & Johnson
moming show, which calls Cumu-
lus Rocker KIOL/Houston home
and has affiliates in Baton Rouge;
New Orleans; and Biloxi, MS,
began airing on KDBN June 5.

further additions to the KDBN
airstaff,

In related news, “Mc. Ed” Lambert
will join KPLX for middays. He and
Cook previously worked together
across the street at KHKS, where

Pantera.” Bennett said he is looking to make Lambert was PD and Cook was OM.
lliade) - prepared to accept this new responsi- Gale was WXTU/Philadelphia‘s
Continued from Page 3 bty | am flattered and honored that  Promotion Director when he joined
Gale told R&R, “Thave leamed so  [Sony BMG Nashville Chairman] Joe  RCA for Northeast promotion in
much in the last 12 years working in ~ Galante and Butch Waugh have en-  August 1994. He was upped to the
the RCA promotion department with  trusted me with this position, and I  national post in September 1997
Mike Wilson and the great staff atthe  am excited to help them write the and to Sr. Director in September
RCA Label Group that I truly feel next chapter in our proud history.”  2000.
i A page3 Tk adio tation with a different - Voice, knowing tha the two Talk ra
point of view — the feminine per- dio stations will be complementary
said plans are in the works to add  spective,” said Pettit. “We are al-  and share many listeners. Giving
additional, locally originated talk ready cross-promoting the ‘brother women and men in the Baltimore-
shows to the station’s lineup soon.  and sister’ stations of ‘Talk Radio  Washington area a new voice is the
“The time is right for a Baltimore =~ AM 680" [WCBM] and V1370 The ultimate goal for the two stations.”
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Business Briefs

Continued from Page 5

Sirius Prices To Go Up, Exec Promises

peaking May 31 at the Bernstein Strategic Decisions confer-
ence in New York, Sirius Satellite Radio Exec. VP/CFO
David Frear confirmed that Sirius will raise its monthly $12.95
service fee, saying, “Raise prices? it was not a hint. We said we
will raise prices, we just haven't said when. But prices will go up.”

Justitying the increase, Frear said, “Our service launched at
$12.95 with 100 channels. We've added 33 channels. it is a much
richer content offering than what we brought to market five years
ago.” Examples of the added and varied content, Frear said, are
Howard Stem, Martha Stewart, a Catholic channel, the Playboy
channel and NASCAR racing. Frear did not reveal when any new
price structure will take effect.

Frear also said Sirius will at some point launch a separate fee
structure for programming streamed over the Internet. He noted
that Stern’s show has the potential for a particularly large stream-
ing audience but said the subscription radio provider needs to
work out the technological kinks in serving so many listeners.

Frear claimed that Sirlus is “the best radio on radio” but said,
“Less than half of the people in the country are able to name us
on an unaided basis.” But, he said, that is an indication of Sirius’
growth potential.

Frear also stressed that Sirius is focused on bringing down the
cost of acquiring subscribers — the cost has dropped from $293
originally to about $110 per subscriber today — and said that white
Sirus has about 4 million subscribers, there are “2.2 listeners per
subscription,” putting the satcaster’s total audience at about 9 mil-
lion.

Asked about the FCC's concerns about the FM emissions of
sateliite receivers, Frear said Sinus receiver manutacturers’ en-
gineers met with Sirius and FCC engineers two or three weeks
ago. “They made the appropriate changes,” he said, “and cor-
rected the emission problems, and our radios are rolling out of
the plants now.”

Asked whether Sirius will merge with rival XM Satellite Ra-
dio, Frear said, “It comes down to what shareholders would want
and what regutators wouid want " ’

Frear acknowledged the many economic benefits of having only
one staff but pointed out that the satcasters have very different sys-
tems. Then he asked again, “What wili the government allow?”

R&R last week posed that question to the FCC, which declined
to discuss a hypothetical case involving a combined XM and
Sirius. One FCC insider said insight into the FCC's thinking on
satellite mergers might be gained by looking at satellite TV com-
pany EchoStar's proposal to acquire direct competitor DirecTV.
The FCC shot down that proposal within 60 days of its being
made.

Veteran communications lawyer Peter Tannenwald, of Wash-
ington, DC law firm Irwin, Campbell & Tannenwald, said that a
merger of XM and Sirius “is not a slam-dunk, but it is not out of
the question; it is not impossible.” Tannenwald pointed out, “Both
companies are losing a lot of money, so there is natural pres-
sure to merge.” But more important to reguiators, he said, is the
potential perception that there are far more services competitive
with sateliite radio than with sateliite TV.

Univision Extends Bid Deadline

he deadline for first-round bids for Univision, which put it-

self on the market in February, has been extended to June
20 from June 8, Reuters reported last week. The change was
made, said Reuters, in order 10 give the two main bidders time
for “adequate due diigence” and “10 assure a competitive pro-
cess.” Univision is valued at about $12 billion.

The two main groups bidding for the broadcaster, according
10 various reports, are a group led by Mexican media conglom-
erate Grupo Televisa and including Microsoft Chairman Bl Gates'
Cascade investment company and four private equity groups, and
billionaire investor Haim Saban and Providence Equity Partners.

Televisa said on June 1 that it will not join Saban in his bid o
get Univision if its bid with the other group of investors fails.
Televisa Chairman. Emilio Azcarraga Jean toid Reuters, “Hf a bid
by Televisa and its partners is not accepted as the winning bid,
Televisa has no intention of engaging in any negotiations with
Haim Saban and the group he has formed or any other party with
respect 10 Univision.”

Egmy it’s an honor to be a part of the op-
Continued from Page 3 eration. KSFO is one of the great
GM] Mickey Luckoff and Jack success stories in radio, and I'm de-
Swanson. They have built an in-  lighted to be joining such a power-
credible radio station in KSFO,and  ful and dynamic radio station.”

WWWwW.americanradiohistorv.com

Mise

Continued from Page 3
Mise, who will remain in Ed-
monton, is also well-known for his
time as PD of the company’s CHR/
Pop CIHT (Hot 89.9)/Ottawa.
“Rob is without a doubt one of
the brightest and most creative
minds in Canadian radio today,”
said Newcap President/COO
Mark Maheu. “Rob has an unbe-
lievable amount of energy, and he
loves radio. Newcap just got bet-
ter by moving Rob up toa position
he has most certainly earned.”

Trapane
Continued from Page 3

Trapane said, “It's an honor
and blessing to be back in Coun-
try radio. Hold on to your hats,
though, it’s going to be a tough,
hard-fought, fun battle with [CBS
Radio’s crosstown] WYCD"”

WDTW flipped to Country on
May 19, directing listeners to
www.1067needshelp.com to help
pick a name, logo, airstaff and mu-
sic mix. The station also recently
launched a website at wunw foxspace
live.com.

Condron

Continued from Page 3
look forward to working closely
with Jim to assure WALK’s contin-
ued excellence.”

Condron told R&R, “This is an
exciting time to be in radio. I'm
proud to continue my association
with a heritage brand like WALK-
AM & FM on Long Island. | was
raised on Long Island and am an
active member of the community.
WALK-AM & FM’s community in-
volvement is unmatched by any
other station in the area.”

Telecom
Continued from Page 5

“The biggest problems with the
broadcast provisions of the ‘96 act
were the eight-year [license]
terms, license-renewal procedures
and the repeal of the national ra-
dio-ownership rules. They created
massive ownership consolidation
and essentially perpetual licen-

What he’d like to see in a new
telecom bill, he said, is “repeal of
the national ownership cap, three-
year license terms and meaningful
opportunity for the public to chal-
lenge licenses.”

But Schwartzman believes that
old-fashioned politics will have a
big role in any future legislation.
“1 don’t expect any of those until
such time as the Democrats control
both houses of Congress and the
White House,” he said.

Continued from Page 6
roles at Malrite Communica-
tions.

Parkison is promoted from the
Market Manager post at ELBC’s
Sandusky trio. Before that he was
PD/moming host of WKFM.
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Outside Looking In

A former radio exec’s take on Telecom ‘96

By Mike Fenley

I hroughout this issue R&R’s editors are offering their unique
L takes and insights on the landmark Telecommunications Act
of 1996, legislation that has impacted everyone working in radio

for the past decade.

Perhups one of the most telling stories about how
big an impact Telecom '96 has had on our industry
is that when | began seeking comments from a vari-
ety of radio-industry executives, | uas, frankly, sur-
prised at how many were reluctant to comment on
the record. As one anonymous executive said, 1
spent a half-hour last night trying to write some-
thing that 1 didn’t think would get me fired.” It's a
comment that speaks volumes.

One individual who is happy to speak on the top-
ic is veteran talk host and programmer Mike Fen-
ley. Earlier this year Fenley exited his longtime post
as PD at CBS Radio-ouned News/Talker WS]S/
Greensboro to pursue his lifelong passion for poli-
tics. Fenley offers us a balanced yet umarnished look
at Telecom "9 from his perspective today — as an
outsider looking in.

Free To Be Me

I am no longer in the radio business. I now
work in the political arena. It's a lot like radio
used to be: small groups of people working
hard toward a common goal of getting some-
one tobe No. 1.

The political arena is tightly governed by
federal and state election laws, so we spend a
lot of time making sure we comply with them
— just like T used to do with FCC rules and
regulations.

We spend most of our time coming up with
creative ways to raise money and get votes for
our candidate — not unlike selling ads and

10 @ Radio & Records June 9, 2006

getting Arbitron “votes.” So here’s my per-
spective from the outside looking in at today’s
radio business.

¢ If you were an owner before 1996, you
probably love it. Small and large station-
group owners made millions selling proper-
ties to the big operators — or shall we call
them “Big Radio,” in the vein of “Big Tobac-
co” and “Big Oil”? Many of you are sitting
on a beach somewhere right now and loving
life.

¢ If you're a principal of Big Radio, you're
probably doing fine —
making plenty of mon-
ey and continuing to
grow your empire.
You have reduced
competition and re-
duced expenses. I'm
not sure you have in-
creased gross revenues
and I'm not sure you
have increased profits,
but you’re doing fine,
making lots of money and wielding lots of
power.

¢ If you're a stockholder in Big Radio (] still
own a small amount of stock in several com-
panies), you're probably not happy unless
you've been there for a long time. Stock prices
are down, and those stock options many own-
ers of Big Radio have given their employees
over the last five or six years are worthless.

Mike Fenley

RR NEWS/TALK/SPORTS

AL PETERSON

NG

CONAN THE COMEDIAN During a recent visit to the Windy City, late-night television host

Conan 0'Brien stopped by to hang with the crew from The Roe Conn Show at ABC Radio News/Talker
WLS/Chicago. Seen here (I-r) are WLS's Bill Letf, 0'Brien and WLS's Christina Filiaggi and Conn.

At the rate of growth of the stock prices, it's
unlikely the options will ever be worth any-
thing, but it makes Big Radio feel good to give
them.

¢ If you're a front-line broadcaster, you're
probably not as happy as you could be. Those
of you who still have jobs in the business are
likely making a little more money, but you are
working harder.

o If you're a D}, voicetracking may have put
a few extra bucks in your pocket, but it put
someone else out of a job — and believe me,
the amount you eam is not what the other guy
was being paid.

¢ If you're a PD, you are likely handling
more than one station. Often it is double the
work. Seldom is it double the pay.

* If you're a listener, you're now treated to
arather style of radio across the
dial. You may like the polish, but you are miss-
ing out on the innovation of programmers and
air talents.

In so many cases the formats are from the
cookie cutter. The music and formatics are
downloaded to the station’s computer from
above, and the music rotations are set by the
corporate PD.

Some music schedules are even identical
from one station to the next. Where | live, |
can hear stations from three different markets,
and it's amazing to hear songs played at al-
most the same time and in the same order. I'm

not suggesting that some help is not good, 1
just think the listener is being cheated out of
the purely local aspects of the product.

Sameness On The Web

Even radio-station websites have been tak-
en over at the corporate level. The cookie-cut-
ter website (called the “uniform platform”)
has taken out much of the local content. The
websites all look the same, like the stations
sound the same. This local resource for pro-
motions and sales has been diminished con-
siderably.

1 will admit that the uniform approach has
been good for a lot of radio-station websites.
However, those stations that had strong web
designers on staff have suffered from it.

We used to worry about who was going to
be the next big radio star and where the train-
ing ground was for the next hot PD, Dj or talk
host. We've been asking these questions for a
lot of years.

In the ‘80s, satellite-delivered formats
weakened the farm system. The advent of the
PC-based automation systems of the mid- and
late "90s damaged it further, and the current
intranet connection of markets has done more
damage to the training grounds.

And this damage to the farm system no long-
er affects just the on-air product. With consol-
idation of ownership came consolidation of
management and control. There are fewer

BE ON THE
FRONT LINE
WHEREVER IT IS

Behind the scenes, in horm’s way, our correspondenis

Where are you gefing your news?

TRUSTED. CREDIDLE. COMPLETE.

212.735.1700
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managers, fewer sales managers and fewer

training grounds for salespeople. Ask any GM
how hard it is these days to find a good sales-

Today there are large corporate business
deals for office supplies, promotional items
and services, and often the deals are not real-
ly that good. They may be good from the cor-
porate point of view, but in many cases the
local stations pay more for products than they
did before. The art and skill of negotiation is
disappearing as a necessary learning tool for
PDs and GMs.

Even local sales efforts have been impact-
ed by consolidation. Often the corporate deal
cuts out a local vendor that may be, or have
been, an advertiser on the station. Local busi-
nesses that invest their advertising dollars in
local radio stations certainly deserve the
chance to get some of their investment back
in the form of business.

Big Radio still wants the local sales team to
meet goals and increase business, but it's get-
ting harder and harder due to such corporate
deals.

SOX Compliance

Big Radio is now under the same umbrella
as the country’s corporate giants, like Enron,
WorldCom, Tyco and other great examples of
corporate greed and corruption.

I'm not suggesting Big Radio is greedy‘and
corrupt, but, because it is big business, it bears
the extreme burden of the Sarbanes-Oxley Act.
|Editor’s Note: Passed by Congress in 2002, among
other things, the Sarbanes-Oxley Act requires pub-
lic companies to fund and report to the Securities and
Exchange Commission an internal audit of financial
accounting controls and an external audit.] In the
old days the most feared letters in the radio
business were “FCC.” Now they are “SOX.”

Sure, there were some deals made in the
past: the golf-course trade for the GM and

Actually, there have been

some good things to come
out of the Telecom Act.

sales manager and, occasionally, for a PD or
DJ. Or the restaurant trade for the salespeo-
ple and the staff Christmas party.

There was an occasional cruise with listen-
ers for the morning show, the computer trade
that helped the newsroom get into the "90s and
the deal with the furniture store that finally

" : _

Ask any GM how hard it is
these days to find a good
salesperson.

put a new chair in the studio. Traded perks
were often offered in lieu of salary.

I'm not suggesting that radio should be ai-
lowed to be corrupt, but it would be nice if
PDs and air personalities were more con-
cerned about the product than about SOX
compliance. The problem is not in the concept
of corporate ethics itself. In fact, that's a good
thing. The problem is the trickle-down effect.

I remember working with an engineer who
believed that if the FCC allowed 100% modu-
lation, he would be safe and do 90%. The same
thing has happened with SOX. Big Radio has
decided, at virtually every level, to put its own
10% modulation cut in place to remain on the
safe side. Pretty soon there will be no radio
business, only a SOX-compliant business.

The impact Of Syndication

When Larry King started talking on the ra-
dio, the station was the thing. When Rush
saved AM, the station was the thing. Today
syndicated talk show hosts spend much of
their time selling their books, websites,
streaming subscriptions, television shows —
virtually anything but the radio station. And
then they talk about each other!

Sometimes that’s good, but mostly it’s bad.
The only reason Al Franken had any audience
at all when he signed on was because Rush
and Bill O'Reilly talked about him for weeks
before he went on the air. You can’t buy that
advertising.

Even the program networks and news net-
works have become more concerned about
selling their own image and brand than they
are about selling the station. No consideration
is given to the fact that shows from the same

R NEWS/TALK/SPORTS

network might actually be on competing sta-
tions in a market. When hosts tout themselves
as being part of Westwood One or ESPN or
Sporting News Radio, they take away from
the individual identity of the stations they
serve.

So it sounds like it has all been bad, right?
Actually, there have been some good things
to come out of the Telecom Act too. Radio is
technically better today than it has ever been.
The advent of digital audio has made the on-
air product more reliable, and radio is capa-
ble of better-quality sound in general — al-
though there is nothing that makes me cringe
more than digital audio gone wild.

Transmitters are more reliable, consolida-
tion has brought emergency generators to
more stations, and HD Radio will likely ad-
vance more quickly under consolidation.
Streaming is a good thing, and it will get bet-
ter.

Digital editing software and computers
have made life easier for the imaging guys. |
often think about a friend, Dale Van Horn,
who died a few years ago. He was a wizard
with a razor blade, a handful of carts and
multitracking on magnetic tape. | often won-
der what his work would have been like if he
had had Cool Edit and a computer in 1985.

The things he and those like him could do
were absolutely amazing. The ability to do it
athome, do it on a laptop, and do it faster and
easier makes even the average production
person better.

Nothing Beats Creativity

Of course, nothing can replace the creative
mind. But it can be, and has been, stifled. The
lawyers-and SOX experts of Big Radio have
come close to destroying the creativity of the
industry.

1 recall hearing one of those national con-
tests last year that had a rules promo that ran
over three minutes. All in the name of Big
Radio and the big corporate sponsor, who
were covering their butts in case someone
didn’t understand that it was a contest that
not everyone would win.

And it wasn't just the rules promo. The cor-
porate sellers promised so much ad copy to
the big corporate sponsor that there was no
time to sell the excitement of winning the big
prize by actually listening to the radio station.

So what about the decade ahead? Who
knows what Congress will do? Some want to

If left alone, it is kikely the
marketplace will take care
of some of the problems of
the Telecom Act, or the

innovation of broadcasters

reverse the conditions made possible by the
Telecom Act, others want to leave it alone. If
left alone, it is likely the marketplace will take
care of some of the problems of the Telecom
Act, or the innovation of broadcasters will deal
with them. Meanwhile, here are some ideas:

* Local radio stations could occupy digital
cable channels. I'm not talking about retrans-
mission of existing radio, but radiolike pro-
gramming originating on the channels.

¢ Once the Internet becomes fully portable,
look for more businesslike Internet radio sta-
tions. If you can reach a mobile marketplace
via the Internet, the possibilities are limitless.

® | can imagine doing interviews with com-
munity and regional leaders on timely issues
and podcasting them. There will even be
sponsorship opportunities. Young musicians
are already doing it. Look for political candi-
dates to record their speeches and stream
them on their own sites.

* Watch for satellite services to offer vanity
channels where doctors, lawyers, authors,
business consultants, financial planners and
musicians can all do their thing for a fee. Think
of them as infomercial channels.

Who knows what technology lies around
the next corner, and what new opportunities?
But broadcasters need to be ready to identify
it and embrace it. The bottom line is that the
consolidation of radio made possible by Con-
gress in 1996 has changed the industry dra-
matically, and it will continue to change it.

Radio as some of us knew it is gone. Radio
itself, though, has survived, but in the end you
will have to decide whether the change has
been good or bad.
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The Telecom Act: 10 Years-Later

Continued from Page 1

years with exclusive interviews with Dickey
and McCord.

Family Aftair

In 1996 Cumulus Me-
dia didn’t exist. Today
the comparny owns 299
stations in 56 -markets,
many of them in the Sun
Belt. Cumulus stock has
been publicly traded on
Nasdaq for four years.

While Dickey may
never have envisioned
running a company as
large as Cumulus is today, the man who ma-
jored in English literature at Stanford Univer-
sity says he always intended to build a radio
company,

Upon graduating from Stanford in 1985,
Dickey started Stratford. While running the re-
search firm he often witnessed the sale of cli-
ent stations, and he noticed how station own-
ers were capitalizing on the value Stratford
had helped them create.

“At that stage | had decided that | really
wanted to be on the principal side,” Dickey
says.

Dickey already had some firsthand knowl-
edge of radio ownership: His father, Lew Dick-
ey Sr., headed Midwestern Broadcasting,
which owned a couple of stations in Toledo.
The younger Dickey decided that an educa-
tion in finance would be helpful in reaching
his goal of radio-station ownership. Off he
went to Harvard, where he obtained a mas-
ter’s in business administration.

“When got out of Harvard, my game plan
was to raise some capital and start to build a
radio company,” Dickey says.

Unfortunately, Dickey’s timing was bad:

Lew Dickey

A severe recession in the early 1990s led him
to focus on Stratford while waiting for a bet-
ter business climate in the radio industry. Yet
the anemic atmosphere enabled Midwestern
Broadcasting in November 1992 to acquire
the original WALR-FM, at 104.7 FM, and
WCNN-AM in Atlanta. The price? $6.5 mil-
lion.

“At that stage things changed a little bit for
me, because now we had an AM/FM combo
in Toledo, a blossoming research company
and these stations in Atlanta that we had
picked up that were really in trouble,” Dick-
ey says.

“I moved down to Atlanta and changed the
format at WALR from a Jazz/AC hybrid to
Urban AC. We knew of a good research com-
pany, so we basically ate some of our own
cooking and took a station that was around
15th place and moved it into the top four [25-
54)."

In 1996, with WCNN creating a buzz with
a newly installed Sports Talk format, Dickey
headed to Nashville, where a second Dickey-
controlled entity, dubbed Dickey Brothers
Broadcasting, acquired Urban powerhouse
WQQK and Urban Oldies sibling WVOL-AM
for about $12 million. “We immediately went
to work on WQQK,” Dickey saffs.

Then came the opportunity for more
growth in Music City USA. Dickey says, “One
of the fortes of our group has always been
value engineering, and we were able to cre-
ate WNPL [now Sports Talk WNFN] from
scratch. Then we were able to get in on an ap-
plication for another new station, which is
now WRQQ.”

To get the stations, Midwestern acquired
WNPL for §1.6 million and transferred it to
DBBC. Then DBBC traded WVOL and $11
million cash to the company that controlled
WRQQ. By 2000, Lew Dickey had a three-sta-
tion cluster in Nashville.

KRR MANAGEMENT-MARKETING-SALES .

Infinity Broadcasting
Evergreen Media

Capital Cities/ABC
Westinghouse (CBS Radio Division)
Jacor Communications
Viacom

American Radio Systems
Shamrock Broadcasting *
Susquehanna Radio **

EZ Communications
Gannett

Citicasters

SFX Broadcasting

Secret Communications
Nationwide Communications

America’s Top 30 Radio
Companies— 1995

The following list appeared in Duncan's American Radio in early
1996. Companies that still own radio stations today appear in boid.

Chancellor Broadcasting
Granum Communications
Heftel Communications
Jefferson-Pilot***

Tribune

River City Broadcasting
NewCity Communications
Liberty Broadcasting
Spanish Broadcasting System
Heritage Media

Radio Equity Partners
Ragan Henry

Paxson Communications
OmniAmerica Broadcasting
Alliance

*Merger proposed with Chancellor in October 1995
**Now Cumulus Media Partners, a separately run entity from Cumulus
*# *Today known as Lincoin Financial

Meanwhile, one of the biggest single-sta-
tion deals in radio history was in the works
in Atlanta, and Dickey was in on the action.
Seven years after he took over WALR, Dick-
ey opted to sell the station to Cox Radio fora
whopping $285 million.

Interestingly, Cox didn’t even want the fa-
cility: The company’s main concern was grab-
bing the “Kiss 104.7 Urban AC brand and
moving it to WJZF's 104.1 frequency. The fre-
quency that had been WALR's home was then
spun by Cox to Salem, which seized the op-
portunity to place its popular Christian AC
“Fish” format on a class C signal in the big-
gest market in the South.

“Ijust felt that we had too many eggs in one
basket, and | didn’t want that much value con-
centrated in one asset,” Dickey explains. “I
understood diversification at an early age, so
we decided to monetize WALR.”

Caim Before The Storm

While Dickey made headlines in June 2000
with the mammoth WALR deal, Herb Mc-
Cord settled in to a new role as the seventh
member of Beasley Broadcast Group’s board
of directors. McCord was still President of
Granum, but the company was by then pure-
ly a management-consulting firm.

In March 1996, as the radio-ownership pro-
visions of the Telecom Act went into effect,
Granum elected to sell its 12 stations to what
was then the nation’s No. 1 owner, Infinity, for
$425 million. McCond recalls, “At the time that
was the largest amount ever paid for a stan-
dalone radio group. That record lasted may-
be a month.”

Granum's six-year run as a radio-station
owner yielded tremendous dividends for its
primary financial backers at a harrowing time

Continued on Page 14
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The Telecom Act: Ten Years Later
Continued from Page 12

for many broadcast companies. “We had mon-
ey in 1990 and 1991, when most of the fund-
ing sources for the industry had dried up,”
McCord says.

“We were backed by Kohlberg Kravis Rob-
erts & Co. and the Granite Capital Intemation-
al Group. As a result, we were able to acquire
12 stations in five markets at very, very attrac-
tive prices. We paid less than $10 million for
PMs in Dallas and Boston.”

Then came the Telecom Act. McCord says,
“Somebody once said the two things in the
world you should never watch being made are
sausages and laws, and that is absolutely true
in this case. We woke up one moming and |
think everybody said, ‘Oh, my God. We've died
and gone to heaven. This is the greatest thing that
has ever happened to the industry.’ Initially, that
certainly appeared to be true.”

McCord had seen various stages of growth
and retraction for the radio business throughout
his career. He enjoyed tremendous success as the
GM of legendary Top 40 CKLW/Windsor-De-
troit and was the first GM of Oldies pioneer
WCBS-FM/New York. From the late 1970s
through the 1980s, McCord served as Group
VP for Greater Media.

McCord recalls an episode while he was
running WCBS-FM. “I can remember being at
amanagers’ meeting and bitching to the head
of the broadcast division of CBS about how
nobody was paying attention to me,” he says.
“He asked how much the station was going
to bill that year, and when I told him how
much, he replied, ‘Well, Channel 2 [WCBS-

TV/New York] bills that every week.’ It kind ~

of put into context how important | was to the
entire company.”

That broadcast-division head’s comments
also put into perspective where the radio busi-
ness was for many years before the Telecom
Act. A host of mom-and-pop operators could
be found throughout the nation, many of them
on the brink of bankruptcy.

In some of America’s largest markets, many
radio stations were owned by companies Mc-
Cord says “weren't really radio companies”
— insurance companies, TV operators, news-
paper owners and even food companies. “Half
of these companies didn’t even know they
owned radio stations,” McCord says.

In 1995, FCC regulations allowed one com-
pany to own two AMs and two FMs in a sin-
gle market. A maximum of 40 radio stations
could be owned by any one entity nationwide.
While the NAB spent much of its time focus-
ing on TV and telecommunications issues as
the Telecom Act emerged in Congress, Mc-
Cord and several other radio executives
formed the Radio Operators Caucus to discuss
what the bill meant for radio.

McCord says, “I can tell you in all honesty
that there was no one in the business — no one
—whoanticipated that the Telecom Act would
come out loosening regulations as much as it
did. We were thinking that if we could just get
itto three AMs and three FMs and maybe have
the market cap lifted to 50, that would be more
than any of us could dream of.”

As signed into law, the Telecom Act al-
lowed any entity to own, operate or control
up to eight commercial stations in a radio
market with 45 or more commercial radio
stations, with a maximum of five on the same
broadcast band. A company was now al-
lowed to operate seven commercial stations
in radio_markets with 30 to 44 commercial
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stations, with a maximum of four on the same
band.

In markets where 15 to 29 commercial sta-
tions could be found, a company could runa
total of six gommercial stations, with no more
than four in the same band. Finally, a compa-
ny was now permitted to run five commer-
cial stations in a radio market with 14 or few-
er commercial stations, with a maximum of
three on the same band — except in cases
where that would give one party more than
50% of the stations in a market.

McCord says, “To have the individual mar-
ket caps lifted as much as they were and then
have all national limits taken off was beyond
our wildest dreams. The NAB, in the middle
of the night, slipped this into a very large bill,
and it got passed with virtually no congression-
al scrutiny. I doubt if there was even a serious
debate about it. But we woke up one moming,
and, lo and behold, we were deregulated.”

A Giant Emerges
Dickey in 2000 was on his way to building
one of America’s largest radio companies. Yet
that was not his intention at the time the Tele-

com Act was passed.
“Originally, Cumulus was intended to be a
company that was going to be a four- or five-

“] can tell you in all
honesty that there was no
one in the business — no
one — who anticipated
that the Telecom Act would
come out loosening
regulations as much as it
did. We were thinking that
if we could just get it to
three AMs and three FMs
and maybe have the
market cap lifted to 50,
that would be more than
any of us could dream of.”

Herb McCord

market roll-up that could then be sold toa con-
solidator,” Dickey says. “I thought this would
be a good opportunity to learn a bit about rais-
ing capital and actually put a small deal togeth-
er that would set me up to do the next project.

“It's funny how some things happen. Cumu-
lus was designed-to be a starter set so | could
go out and do what we are doing today.”

Dickey was running stations in three mar-
kets for his family while also overseeing his
thriving research company, but he nevertheless
found a way to spend a lot of time out in the
field, putting together deals. One thing led to
another, and, as Dickey says, “It became all-con-
suming. | was spending five days a week on
the road, meeting with people all over the coun-
try, doing acquisitions. We did about 130 acqui-
sitions to build the company up.”

Finally, four years after the Telecom Act's
passage, Cumulus reached a critical point in

its growth. “It grew so fast,” Dickey says of
his company. “It got so big so fast that the
board of directors just felt it was time to make
a change. At that stage we were no longer an
acquisition company. We had to get our house
in order because we grew so quickly.”

Dickey'’s life changed dramatically. After
three years of nonstop travel, he took on a dif-
ferent role, running the company as CEO.
Then came the need to standardize operations
across all of Cumulus’ newly acquired prop-
erties. That meant “Cumulizing” all the new
stations by learning what the best practices
and key success drivers were in all Cumulus
markets and standardizing them nationally.

Dickey says, “There was no way to see this
coming, but every single business we bought
required us to meld two cultures. We were lit-
erally the byproduct of 130 different cultures.
Everybody had his or her own way of doing
business.”

For Dickey, radio is radio, and he believes
the same success drivers that work in Abilene,
TX can work in Dallas. “I've been doing this
for a very long time, and I can assure you that
is the case,” he says.

He learmed this as a lot of the horses were
out of the gate in the race to grow that fol-
lowed the Telecom Act’s passage.

“Clear Channel jumped very early, and [Ev-
ergreen Media Chairman/CEOQ] Scott Ginsburg
did as well,“ Dickey says. “Jacor was very ac-
tive, and Steve Hicks at Capstar was also very ac-
tive. There were a lot of people who got a head
start on us, and, quite frankly, my only regret
is that I didn’t do this whole thing 12 months
earlier, because we'd be much larger today.”

While Clear Channel added properties in
markets large and small, Dickey says Cumu-
lus focused on an anomaly in the Telecom Act
that presented a more favorable opportunity
for midsized and small markets.

“You could establish more concentrated po-
sitions,” he says. “Any time you can establish a
more concentrated position and operate as a
duopoly or oligopoly, you should be able to have
more favorable pricing and operating leverage.”

Vanishing Act

For former Granum head McCord, so many
deals were done so quickly after the Telecom
Act’s passage that he finds it unsettling to con-
template. He says, 1 went and looked back
at the Duncan’s Ameri- :
can Radio annual report
for 1995, and guess
how many of the top 25
groups at the signing of
the Telecom Bill are still
here? Six. Of the top 50
groups, there are 11 left.

“Almost 40 of the
top 50 groups have
disappeared, and with-
in six months of the signing of the Telecom
Bill, 26 of the 70 groups that Duncan listed
as the largest radio groups in the country
at the end of 1995 were gone.”

Why did all these groups disappear so
quickly? McCord believes several things ac-
counted for the swiftness in sell-offs. At
Granum, many stations were acquired in dis-
tress sales. At the end of 1995 the multiples
being paid for stations were about 10-times
cash flow — the historical value of radio sta-
tions in the US.

“Ovemight, the values went to 20-times cash
flow,” McCord recalls. “If you were a radio op-
erator at that time, you were faced with one of
two choices: Get bigger and better, or get out.”
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Herb McCor

Thus began a vanishing act that resulted in
millions of dollars in appreciated value for the
sellers. “There had never been a period of sales
activity in the radio industry like there was fol-
lowing the Telecom Act,” McCord says.

“The people who became the richest were
the brokers. There were $11.5 billion worth of
deals done in the first six months after the Tele-
com Act. That's probably more than in the
entire history of the radio business.”

While the first five years after the Telecom
Act’s signing were filled with multimillion-
dollar deals, the next five years saw a dramatic
slowdown. Many predicted a second round
of consolidation, with several midsized com-
panies merging to better challenge Entercom,
CBS Radio and Clear Channel, the three larg-
est companies in the radio business today by
station count and annual revenue combined.

The last six months saw two such deals: In
February the Walt Disney Co. elected to sell
its 24 O&Os not airing Radio Disney or ESPN
Radio programming to Citadel in a complex
deal valued at $2.7 billion. Last month Cumu-
lus officially closed on a $1.2 billion transac-
tion that gave the company control of Susque-
hanna Radio Corp.’s 36 stations.

“I've always admired that group of assets,”
Dickey says of the Susquehanna stations, now
run under the Cumulus Media Partners ban-
ner. “I spent a year of my life doing this deal.
I viewed the Susquehanna deal as a game
changer and something that would make us
significantly bigger.

“It has always been our plan to build a na-
tionwide footprint where we could compete
toe-to-toe against the likes of a Clear Channel
or aCBS. I've always viewed Clear Channel as
having the most desirable platform of assets
and as the type of company we would most
want to emulate, in terms of their asset base.”

McCord predicts that more consolidation is
on the way. Additionally, he sees many small
to medium-sized public companies going pri-
vate, as Emmis plans to do.

The Next Stage For Radio

Is the radio business doing a better job to-
day than before deregulation? “If you take a
snapshot at this point in time, you'd have to
say no, we are not,” Dickey says. “We have
not grown the business like we should.

“We have not exercised the leverage like we
should have. We have not taken full advan-
tage of an industry structure that has been per-
mitted through the Telecom Act for us to cre-
ate, in essence, an oligopoly in each of our
markets. This would make us price setters,
rather than price takers.”

But Dickey believes the industry today is
united as never before to reverse some of the
maladies seen over the last 10 years, in partic-
ular on the business side of station operations.
He says, “We've got to do a better job of sell-
ing our product and not price for share, where
we're basically chasing our tails into the dirt.

“Some of the rates that are out there today
are those that were available 20 years ago. The
economy has certainly grown quite abitin the
last 20 years, the stock market has grown quite
a bit in the last 20 years, and for the price of
radio spots not to have grown commensurate
with that is wrong.

“It's been the fault of the industry. Consol-
idation did not eliminate capacity. We still
have 11,000 radio stations, and all of them
have tobe priced, sold and programmed. The
focus has to be there. We're moving into a bet-
ter place, but it’s going to take some time for
us to get there.”
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’t’;aduld\at‘sbeenqaedyhmewksbrawfﬂe: Now that
Universal's split into the separate Republic and Motown entities is
complete, it's finally official that joel Ilaiman (pictured) is in the
house in New York as Sr. VP/Promotion & Artst Development
for Universal Republic. "I'm really looking forward to working with |
Monte and Avery Lipman and
the team here at Universal Re-
public,” Klaiman telis ST. “This
is a very exciting time for this
company.” Klaiman previously
spent nine years across the
street at Sony Music, where he
rose through the ranks to be-
come Exec. VP/Promotion at
Epic. Expect the official-looking
press release and fawning

No. 1in our hearts.

quotes to come soon, along with updated information about
Klaiman's promotion team. He's now in his new office a 212-331- |
2911 or joel.kigirnan@umusic.com.

What The Hell Happened To KSHE?

Emmis Rocker KSHE/S¢. Louis enjoyed quite the memorable
6/6/06 when the station was inexplicably possessed by a dark force
and its format mysteriously vanished for some 15 hours. A shaken
Emmis/St. Louis VP/Director of Programming Rick Balis attempts |
to explain: “Our music was scheduled like always, but what came

v R | ou of the speakers was frighteningly
e

different.” He's not kidding: In place |
of the regular Rock format was mu-
sic from Mike Oldfield's Tubular Bels |
album — you know, the one used
in The Exorcist. And then it got
weird, as everything the KSHE jocks |
said was broadcast backward. Only
ers recorded and played the ainchecks backward, was it discov- |
ered that the jocks were actually quoting from the Book of Rev-
elation. [Cue scary music.....]

And there's more: The KSHE95.com homepage started flip-
ping backward every 66 seconds, which was kind of cool. Oh,
and anyone with an RDS-equipped stereo system, which usually

Can't come to the phone now.

displays call letters and frequency, instead saw a station ID that
read "KSHE 666."

We have unconfirmed reports that, sometime late in the day
Tuesday, Balis (possibly pictured) was forcibly removed from the
station after suffering an apparent breakdown. Stunned eyewit:
nesses tell ST he kept screaming that he had been transformed
into Linda Blair and wanted some pea soup. Mercifully, the pos-
session ended at |2:01am on Wednesday. when the regular Rock
format suddenly reappeared on KSHE. The first song: AC/DC's
“Highway to Hell.”

Radio Racehorse Pays Off

Looking for a unique mobile station billboard? Look no further
than picturesque Louisville, KY, the home of Churchill Downs, the
Kentucky Derby and Radio One Hot AC WXMA (102.3 The
Max), which owns part of an actual damn racehorse with the
promotionally advantageous name The Max. “Well, we own like
a hoof and half a leg, based on what our promo budget could af-
ford,” adimits Max PD/morning dude/self-described “all-around
16 Radio.& Records June 9, 2006

| not the station) run. “The first

This Looks Like A Job For ... ‘Klai-Man!’

good guy” George “Not Goober” Lindsey. “He's 3 years old
and is the son of Point Given, who won the Preakness and the
Beimont and was Horse of the Year four years ago.” The Max
(the station, not the horse) recenty heid “Max Day" at Churchil
Downs and blew out 1,000 tickets to see The Max (the horse.

time he ran ow on the track, it
was like watching mry kid walk
for the first time,” says Lindsey,
who reports that all of The
Max’s winnings are earmarked
for Green Hill Therapy, a local
nonprofit organization that
heips children with disabilities by teaching them how to ride horses.
“The Max finished second in his first race, so we're donating
$1,500 to Green Hill,” Lindsey says.

Your actual horse may vary.

Label Love

* Good luck and Godspeed to our pal Ken Lucel, whose
two-year free ride at Capitol Records ends as his VP/Promo-
tion position Is eliminated. Lucek is known and loved for his pre-
vious three-year stint as VP/Promotion at Maverick, as well as
stops at Epic, 550 Music and ASM Records. We have a sneak-
ing suspidon Kenny already has something cool in the pipeline,
but, as usual, he's just using us for the sympathy ink. Either way,
he can be reached at 310-489-5781 or kingofpopla@aol.
com.

* But wait — there's more Capitol news as new Sr. VP/Pro-
motion Ed Green makes some final adjustments to his team:
National Director/Triple A Melanie Scull moves over to become
Sr. Director/Pop Promotion, and VP/Adult Formats Patty Mor-
ris-Capers will absorb Scull’s Triple A duties. Promo ace Mark
Burger (Lava, Kirtland, Geffen, Polydor, DGC, etc.) is Capitol’s
least, jennifer Kelly, most recently assistant to Sr. VP Mark
DiDia, sprouts her own wings as the newly named Promotion
Manager/Coordinator. She will remain in Los Angeles.

¢ Lava Records Sr. VP/Promotion Mike Easterlin bolsters his
team with a promotion and a hiring: Longtime Lava West Coast
Regional rep Ken Pittman gets a nice bump up to National Di-
rector/Promotion, West Coast. He remains based in L A. Nadia
Canales, formerly of KXXM/San Antonio and Capitol Records/
Dallas, joins Lava as Dallas Regional Promo rep.

* Promo animal Ray Vaughn Is named Southwest Regional
Director for Universal Republic. He will remain in Dallas. Toby
Russell, one of the founding partners of the CO5 promotion
firm, also joins the newly expanding Universal Republic Records,
as Southeast Regional Promotion Manager, based In Adanta.

* Manny Simon, most recently national promo dude with
Artemis Records, has hooked up with Island Def Jam as South
Texas Regional Promotion rep. He can be reached at 917-696-
5731 or mannysimon@umusic.com.

* Latin Prince is now Universal Motown's National Direc-
tor/Mix Show, West Coast. He was last seen at TVT as West

Coast Mix Show Director. .

Go Ahead, Make Valentine's Day

Finally, your prayers have been answered. You know, the ones
that involve your fervent desire to someday be able to work for

the famous and semi-photogenic air personality — wait for it

\ananaL oo o ool =

— Valentine! Stop pinching yourself and
start believing! Mr. Valentine (pictured),
who spends his afternoons on KIS-FM/Los
Angeles, also does this litde syndicated
moming show in some |5 markets (and
growing) and is about to lose the service
of his longtime OM, Robert Ehrman,
who's moving back to Texas because he
fell in love or something. “After five years
it's like losing a member of the family,” Valentine tells ST. “How-
ever, | look at this as an exciting opportunity for an experienced
and talented producer who can jump right in and assist with the
production, editing and uploading of the show, as well as dealing
with the affiliate stations.”

i TIMELINE
|

‘I'm awesome!’

YEAR AGO

* Len Weiner named PD of WGN/Chica-

go.

* Gator Michaels elevated to Sr. VP/Pro-
motion at Wamer Bros./Nashville.

* TerriThomas named PD of KBXX/Hous- | en Weiner
ton.

YEARS AGO

« John Sebastian named PD of KISW/Seattle.

« Kashon Powell promoted to PD of KBXX/Houston.

* Kevin Herring promoted to VP/National Promotion at Ly-
ric Street Records.

@ YEARS AGO

« John Fullam appointed GM of WkTu/ A o
New York. - ‘
» Tom Sly promoted to VP/GM of WWNK/
Cincinnati.  * \_

* Tom Tradup named Director/Talk Pro- Tom Tra

gramming for the USA Radio Network. dup

YEARS A60

&

* George Duffy named GM of WGRX/Baltimore.

* B.K. Kirkiand named WHUR/Washington PD/afternoon
driver.

* Adam Smasher upped to PD of KWOD/Sacramento.

YEARS AGO

®

« J. Howard Carter named VP/Sales Manager Eastem Re-

gion at R&R. |
« Bob Hamiiton named PD of KSFO & KYA/San Francisco.
« Doug Kiel promoted to GM of WOKY & WMIL/Mitwaukee.

YEARS AGO

®

|« Don Benson named VP/Director of Op-
erations of KIS/Los Angeles.

« Ron Goldstein promoted to President of
Island Records/U.S. & Canada Opera-
tions.

« JeHf Roberts promoted to PD of WHB/
Kansas City.

-

A

Don Benson

YEARS AGO

@

| « Dave Parks named PD of WLEE/Richmond.
« J. Michael Henderson promoted to GSM ot WRIF/De-
troit.
* Bob Byrd appointed Creative Director of WLW/Cincinnati.
\

—~
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The Programming Dept.

* Milce Murplyy resigns after just eight months as PD of CBS |
Radio FM Talk/Altenative hybrid WHFS/Baltimore. For now, |
'HFS MD Tim Virgin is acting PD while VP/Programming Dave
LaBrozzi begins the search for a new PD. Murphy can be lo-
cated at 804-363-7440.

* After five years in the PD/afternoon drive lounge chair, Lisa |
Biello exits WHRL (Channel 103. | /Albany, NY. Asst. PO/MD
Capone will fill in while the search for a permanent replace- |
ment continues. Find Biello at cheebacat@nycap.rr.com.

* CBS Radio Alternative WAQZ/Cincinnati made some mu-
sical personnel changes, which induded the ceremonial naming of |
anew MD, “Miss Sally” Voliner, who hosts the syndicated Miss |
Saily's Playhouse. PD Julie Evars bequeaths her former Promotions |
Director stripes to jamie Boyle, and last, but certainly finally, Ray |
“Razor” Anderson is upped from weekends to middays. The
shift was vacated back in Jaruary by former PD Jeff “Shaggy ™ Nagel.

* ). Pat Miller is the new PD of journal Hot AC KSRZ (Star
104.5¥Omaha, effective june 19. Miller replaces Darla Thomas,
who recently scored a transfer back to Tucson as OM of journal's
cluster there. Miller will make the arduous journey across the
state from exotic Lincoln. NE, where he's OM/PD of Triad/Ne-
braska Broadcd#sting’s four-station cluster.

* New Cox AC WCTZ (The New 96.7 The Coast)/Stam-
ford-Norwalk, CT weicomes its first live body: Chris Kellogg
joins as Asst. PD/morming host. Kellogg is no stranger to the mys-
tical ways of Cox, having formerty worked at sister KRAV/Tulsa.

* A man named after a mild or sharp orange cheese is about
to tear up Tulsa: Aaron “Cheddar” Tyler joins KHTT as MD/
night guy. effective June 12. Tyler used to be MD/night dude at
WVZA (92.7 Kiss-FM)/Carbondale, IL and was most recently
doing weekends at KSLZ/St. Louis. Cheddar replaces Tim Rainey, |
now MD/night jock at WNOU/Indianapolis.

* Jason Addams is the new PD of WSTO (Hot 96)/Evans-
ville, IN, filling the vacancy created when Stan “The Man" Priest |
left in February. (Priest is now programming WKSS/Hartford, so |
who's laughing now?) Addams was last seen at MacDonald CHR/
Pop WHZZ/Lansing, MI. where he spent five ysars over two tours
of duty and was OM/morning guy until September 2005, when |
the station flipped to Adult Hits and he left. As Addams arrives, |
Hot Asst. PD/MD/afternoon driver josh Sericidand departs.

Quick Hits |
» Speaking of WKSS (Kiss 95.7)/Hartford, Asst. PD/MD Jojo
Brooks is following in the shallow, er, hallowed footsteps of his
former boss Rick Vaughn, now PD of sister WIOQ (Q102)/Phila-
delphia, as Brooks joins Q102 for middays. The shift has been
vacant since Alecia B. left in April. Vaughn said, “JoJo’s first or-

TELEVISION

TOP 10 SHOWS May 29-June 4
Total Audience Adults 18-49
(110.2 million households)
[ 1 Deat Or No Deal (Monday) 1 So You Think You Gan Dance
2 o {Thursday)
| J  Without A Trace 2 Deal Or No Deal (Monday)
4 CSi: Miami 3 o
5 NS 4 Last Comic Standing 4
6 Two And A Half Men 5 CSI: Miami
7 Deal Or No Deal (Wednesday) (tie) So You Think You Can
8 Criminal Minds Dance (Wednesday)
9 So You Think You Can Dance 7 The Apprentice 5
(Thursday) {tie) Deal Or No Deal (Wed.)
10 CSI:NY 9  NBA Ptayoffs (Monday)
{Detroit at Miami)
| (tie) Two And A Half Men
|_ (tie) Without A Trace
M p— —d

der of business is to change that weak-ass name, get caught up |
on his AFTRA dues and then find a place to live.” |

* The Kidd Kroddick in the Morninig steamroller of love makes |
a pit stop in its 48th market, sunny Tucson, where it will debut

: on KZPT (Z104.1) on june 12.

* We reported the news back in April, but it finally happened,
giving us another excuse to drink: Fred Toucher and-Rich
Shertenlieb have officially dropped anchor in afternoons at CBS
Radio Alternative WBCN/Boston, joined by their oid pal and side-
kick Crash Clark. All three used to do momings together at |
WNNX (99X)/Adanta. Like a fac guy sitting on a bench, their
arrival pushes '‘BCN afternoon guy Hardy to nights and night
dude Mark Hamilton to late-nights. In other triumphant 'BCN
news, {0-year station vet Juanita scores the upgrade from part- ’
time to full-time as overnight jock.

* WNINX (99X)/Atlanta Director/Marketing & Promotion |
Shawnessy Renegar looks both ways, then hurries across busy
Peachtree Road to become Promotions Director at Lincoin Fi-
nancial (that still sounds weird) CHR/Pop WSTR (Star 94). The
lovely Ms. Renegar will at least partly fill the void created when
longtime Star Asst. PD/Promotions Director JR Ammons left to
program KMXV/Kansas City.

* We know about two prime openings at KWIE (Wild 96.1)
Riverside: Midday personality Vanya and night jock Noah Ayala
have both exited, leaving PD Chris Loos to dive headfirst into
the giant box of crappy tapes behind his desk.

* WIKK (Mix 98.7)/Jackson. MS weicomes back two of its
alumni to form the new Morning Mix with Brock & Ej. Owen did
mornings at Mix from 1999-2002, while E] did mornings on
CHR/Pop dustermate WYOY (Y101) and voicetracked middays |
on Mix from 2001-2003. Todd Carter — no relation to ST's
Kevin — segues to middays, replacing Nikki Brown, who retires
to historic Natchez, MS with her husband.

Formats You'll Flip Over

* Cumulus Urban WZBN (Blazin’ 102.1)Albany, GA has
gone buh-bye in favor of a simulcast with Urban AC dustermate |
WQVE (V105.5). Roshon Vance remains PD. |

* On july |, KWSZ/Santa Maria, CA. under new owners

Emerald Wave Media, will flip from Adult Hits to Spanish Con-
temporary as “Concierto 105.1 FM.” Former KPSL/Bakersfield
PO Javier Casanova will program.

News/Talk Topics

* Charies Gibson (pictured), the new anchor of ABC World
News Torwght, has added a daily radio component to his to-do list:
Gibson and Cheni Preston are now co-anchoring the weekday
Spm ET newscast on the ABC Information Radio Network.
Gibson follows in the footsteps of

his late predecessor, Peter

Jennings, who aiso anchored a
daily radio newscast for many
years while serving as WNT an-
chor.

* Jefl Hillery, outgoing PD of
Cumulus News/Talker KLIF/Dal-
las, is headed for Fox News Ra- Face for radio and TV.
dio as Senior Producer of Brian
and the Judge, featuring Brian Kilmeade and judge Andrew
Napolitano.

* Phoenix vet Michael Anthony is named News Director
at Bonneville's News/Talk KTAR following six years doing the
same thing across the street at Clear Channel rival KFY].

* Clear Channel Talk KFBK-AM/Sacramento makes it official
and names fill-in talent Bruce “Dr. Maimes” Maiman the per-
manent 7-10pm PT weeknight host. replacing Mark Williams,
who recently left due to budget considerations.

* Congrats to WOAJ/San Antonio morning news anchor Bob

| Guthrie, who marks an amazing milestone as he celebrates 50

years on the air at the Clear Channel News/Talker this week.
Guthrie joined WOAI in 1956 while still on active Army duty at
nearby Fort Sam Houston.

Condolences

* Songwriter/keyboardist Billy Preston, famous for his work
with The Beatles, died June 5 in Scottsdale, AZ due to compli-
cations from hypertension. He was 59 and had been in a coma

| since November 2005. In the '60s, Preston was the first act

FILMS

BOX OFFICE TOTALS
June 2-4

Titée (Distributor) $ Weekend $ To Dete

1 The Break-Up (Universal)* $39.17 $39.17
2 X-Men: The Last Stand (Fox) $34.01 $175.34
3 Over The Hedge (Paramount) $20.64 $112.35
4 The Da Vinci Code (Sony) $18.61 S$171.96
5 Mission: iImpossible 3 (Paramount) $468 $122.66
6 Poseidon (WB) $3.49 $51.76
7 RV (Sony) $3.20 $61.71
8 See No Evil (Lions Gate) $2.04 $1240
9 An inconvenient Truth (Paramount Cl) $1.35 $1.93
10 Just My Luck (Fox) $0.85 $15.60

All figures in millions *First week in release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include
A Prairie Home Comparnon, a fictional look at the last broad-
cast of the National Public Radio show of the same name.
The film's New Line soundtrack features mostly original
music written and performed by show host Garrison Keil-
l tor and his Shoe Band, as well as vocal performances from
fellow cast members Meryl Streep, Lily Tomlin, John C.
Reilly, Lindsay Lohan and Woody Harrelson.

Also opening this week is the animated Cars, whose
Disney soundtrack sports Brad Paisley’s “Behind the |
Clouds” and “Find Yourself,” Sheryl Crow's “Real Gone,”
Rascal Flatts’ cover of “Life Is a Highway," renditions of
“Route 66" by John Mayer and Chuck Berry, and more.

— Julie Gidlow

www.americanradiohistorv.com

signed to The Beatles’ Apple Records. He played keyboards on
“Get Back” and The Beatles albums Let It Be; The Beatles, ak.a.
“The White Album”; and Abbey Rood, as well as The Rolling
Stones’ “Miss You.” Preston’s own prserresmeme
hits include “Nothing From Noth-
ing,” "Will It Go Round in Circles”
and “You Are So Beautiful,” the last
of which Joe Cocker fater turned

into his signature song. More re-

cently, Preston played on albums
by Neil Diamond and The Red Hot
Chili Peppers.

* We are saddened to report the death of Steven B. Williams,
59. best known as half of the Steven B. & The Hawk morming team
on, KBPI/Denver in the earty "80s. Williams’ body was found May
22 ficating off Catalina Island in Southern California. An autopsy
showed he died from a gunshot wound. No suspects or motives
have been revealed.

¢ Malcolm Soll, best known as *Austin of Boston™ during his
10-year run on Oldies WODS/Boston, passed away June 4 after
an extended iliness. He was 56. In the mid-'80s, Soll worked at
WALK/Nassau-Suffolk, WLIB/New York and WSHE/Miami. Sofl
spent a few years after departing WODS doing mornings on
WSRS/Worcester, MA as “Austin Davis.” That stint ended in Au-
gust 2005. He leaves behind his wife, Grace, and three children.

June 9, 2006 Radio & Records ® 17

Preston, back in the day.
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RR T Vita® TOP 50 ALBUMS
THE INDUSTRY’S NO. 1 RETAIL CHART June 9, 2006

the Open Wide/Columbia album Taking the
Long Way.

Walt Disney's new
limited-edition High
School Musical continues
to find its way into pu-
bescent hands, with an-
other 104,000 in sales

~

Dixie Chicks

close to 800,000 in its fourth week. The Peppers
are followed by RCA’s American Idol Season 5
Encore, at No. 5 and 62,000.

Volcano/Zomba's Tool go No. 10-6 while
the rest of the top 10 is rounded out by UTV’s
Now 21 (No. 7), Suretone’s Angels & Airwaves
(No. 8), Arista/RMG'’s Carrie Underwood (No.
9) and Epic’s Shakira (No. 14-10, +10%).

Chamillionaire (No. 20-13), Grand Hustle/ At-
lantic’s T.I. (No. 19-14), Downtown/Atlantic’s
Gnarls Barkley (No. 25-15), Fueled by Ramen's
Panic! At The Disco (No. 27-16), A&kM/Inter-
scope’s Pussycat Dolls (No. 30-2), RCA's Kelly
Clarkson (No. 34-28), Geffen's Mary . Blige
(No. 37-32), Virgin's K.T. Tunstall (No. 38-33)
and WB's Taking Back Sunday (No. 47-42).

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
3 1 DUXIE CHICKS Taking The Long Way Open Wide/Cokembsa 289,288 50%
2 2 VARIOUS High School Musical Soundtrack Wait Disney 104,163 -32%
5 3 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros. 95477 -25%
6 4 RASCAL FLATTS Me And My Gang Lynic Street 76,150 9%
35 VARIOUS " American Idol Season 5 Encore RCAIRMG 62473 59%
10 6 TooL 10,000 Days Volcana/Zomba Label Group 53,119 -18%
1 7 VARIOUS Now That's What | Call Music! ury 52,946 5%
4 8 ANGELS AND AIRWAVES We Don’t Need To Whisper Suretone/Geffen 52,402 -59%
7 9 CARRIE UNDERWOOD Some Hearts Arista 51,832 2%
14 10 SHAKIRA Oral Fixation Volume 2 Epic 51,716 +10%
13 N RIHANNA A Girl Like Me Def Jam/IDIMG 51,067 +5%
29 12 JAMES BLUNT Back To Bedlam Custard/Atlantic 49,186 +61%
2 13 CHAMILLIONARE The Sound Of Revenge Universal Motown 34,569 -3%
19 14 TA King Grand Hustie/Atiantic 34492 4%
% 15 GNARLS BARKLEY St. Eisewhere DowntowryLave/Atisntic 33490 %
27 18 PANIC! AT THE DISCO A Fever You Can’t Sweat Out Decaydance/Fueled By Rsmen/Lava 32432 +2%
17 1 MICK LACHEY What's Left Of Me Jive/Zomba Label Growp 32,388 *-20%
2 18 NICKELBACK Al The Right Reasons RoadrunnerIDJMG 31,409 %
9 19 DON OMAR King Of Kings ViMachete 31330 51%
6 2 PEARL JAM Pearl Jam JRMG 30,778 -28%
21 TOBY KHTH Whits Trash With Money Show Dog NasiwilaUniverssl 30,268 13%
0 2 PUSSYCAT DOLLS PCD A&M/interscape 30,188 +1%
3 TIM MCGRAW Greatast Hits Volume 2 Corb 29,848 11%
4 A DANIEL POWTER Danisl Powter Warner Bros. 29,063 13%
8 25 VARIOUS Kila Season Soundtrack Asybaw/Ationtic 21888 -20%
28 26 BRUCE SPRINGSTEEN We Shall Overcome: The Seeger Sessions Cokmive 28942 1%
L 2 NE-YO in My Own Words Dt Jom/AOIMG 2.3% +18%
u KELLY CLARKSON Breakaway RCA/RMG 25,013 %
28 2 GODSMACK v Universel Republic 4976 18%
8 N JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash Island DG 24.582 +13%
15 3 WRECKERS Stand Stll, Lesk Pretty Movericl/Warner Bres. 0833 45%
37 3 MARY J. BUGE The Breskthrough Gofien 23,19 5%
B KT TUNSTALL ‘Eye Yo The Telescope Relentless/Vigin 210 1%
% N ISLEY BROTHERS Baby Makin' Music Def SoulfDef Jom//IDJMG 2087 2%
8 3 VARIOUS WWE: Wreckisss intent i iy 243 5%
12 3 OEF LEPPARD Yoah! IstandOMG 2212 55%
2 % KEITH URBAN Be Here Capursd 2159 24%
- 3 ALL-AMERICAN REJECTS Move Along Inturscope 21,215 -
3 FRAY How To Save A Life Epic 25 -28%
- 8 BLUE OCTOBER Foiled Universal Motovwn 21,004 =
B M4 RACONTEURS Broken Bey Seidiers Third Man/¥V2 20,582 9%
4 & TAKING BACK SUNDAY Louder Now Warner Bros. 198 %
- @ SEAN PAUL Trinity VP/Atiantic 19,850 -
45 M RASCAL FLATTS Fesis Like Today Lyric Strest 18,828 -10%
- &5 SUGARLAND Twice The Speed Of Life Mercwry 19,885 -
41 48 ALAN JACKSON Precious Memories Anista 18,228 -15%
nh & ASHLEY PARNKER ANGEL Soundtrack Te Your Life BlackGround/Sniversal Motown 18124 -33%
- 48 BUCKCHERRY 15 ElevenSevervLava 18819 -
50 48 MICHAEL BUBLE it's Time 143/ Reprise 18,776 12%
- 50 ANDREA BOCELLI Amore Sugai/Decca 18,634 -
© HITS Magazine Inc.
U ” ms taking it ¥o No. 2on Custard/Atantic’s James Blunt is up No. Next week: Hot
= the chart. The ST is 29-12 and a whopping 61%, thanks to a live | releases include Inter-
. . now over 2.3 miltion on The Today Show and 's rocki
Ch'“s Keep “(Itd'lll\g and counting. :‘Mmbtmdcmm on Ellen. mwﬁma?ﬁ ‘% _Q
Take that, Dubya. WB’s Red Hot Other double-digit gainers include Def | be next week’s chart- AR O\,
The Dixie Chicks are still chirping at the | Chili Peppers are Jam/IDJMG’s Ne-Yo (No. 43-27, +19%) and | topper, with a sales . w
top of the chart, with a second consecutive | back up to No. 3, Island/IDJMG’s Johnny Cash compilation | total that could ex- S hool
week at No. 1 and 259,000 n sales. Thatbrings | with 85000insales, —p oo (No. 48-30, +13%). ceed 250,000, Lench  High Schoo
the two-week total to more than 775,000 for | bringing the album Upward chart movers include Universal’s | Mob/Virgin‘s Ice

Cube album, whose marketing and promotion
is being coordinated through management
company The Firm, looks headed for a six-fig-
ure debut, with Bad Boy South/Atlantic’s
Yung Joc (100,000) and Disney’s Cars
soundtrack (50,000-75,000) also representing.
— Todd Hensley
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BADIS

Jon Zeliner
Sr. VP/Programming
202-380-4040

F it

Hector Corporan

GRUPO MAMIA Luna

ALDERTO SARROS Meneate

Flight 28

Mike Abrams

JAMES BLUNT High

MASCAL FLATTS What Hurts The Most

Noat

Dion Summers

CHEMIBN Do 1t To it

KELIS £/TO0 SHORT Bossy
GEENIE MAN VAKON Girts

XM Chill

Lwis Baro

0J KRUSH LESTHERD Stepping Stones
BEAT PHARMALY Tangerne
DOOF Babe We Love

The Meve

Luss Baro

MICHAEL WATFORD So Into You

2oltar

BASIC PERSPECTIVE Smali Step To The Other Side
MAREK Gentie Touch

The Torch

Thomas Kenny

FAIR Carelessness

Xy

Billy Zero

PHOEMIX t's Never Been Like That
PSAPP The Only Thing ) Ever Wanted
MUSE Supermassive Black Hole

Noar Music
Seth Neiman

JAMES BLUNT in A Litwe While
JAMNE LIDELL Mutiply

SONDRE LERCHE (1 Wanna) Call it Love

SIERRA SWAN Get Down To it

The Viliage
Robert Aubry Davis

ABBEE GARDNER Honey On My Grave
CLEAVES Unsung

GARRISON STARR Pretending

GRANT-LEE PHILLIPS The Kisling Moon
GRANT-LEE PHILLIPS Age Of Consent

JON AUER Angeita
JON AUER Six Fest Under

JON AUER You Used To Drive Me Around

LUKA BLOOM June
SHANE IICHOLSON Set Me Up
SHANE IICHOLSON Sate & Sound

SHANE IICHOLSON Everybody Loves You Now
SHANE MICHOLSON | Know What You Need

SHANE JICHOLSON | Con

Change
SHANE MICHOLSON Always Be On Your Side

SHANE ICHOLSON Home

Real Jarz
Maxx Myrick

MIKE MELVION & DAN JAFFE Playing The Word

Funges

Lou Brutus

QUIZCOCKS Reconciliation

SET TO EXPLODE Don't Fuckun Care
SET 70 EXPLOOE Feel The Rage

@RAI NI

Poil Hait» 972-991-9200

v

AT SAMS A TeEmNe

SIRIUSA

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100
Steve Blatter

Sirius Ws 1

Kid Kelly

PAIS HILTON Stars Are Blind
LOSTPROPHETS Rooftops
CHRIETINA ABUILERA Ain't No Other Man
SANDI THOM | Wish | Was A Punk Rocker

Setand

Jose Mangin

SHINEDOWN Heroes

DULLET FOR M0Y VALENTINE Tears Dont Fall
EIGHTEEN WSI008 Victim

MM Killing Loneliness

GOBSMACK Shine Down

Nard Attack

Jose Mangin

PEEPING TOM Five Seconds
2A0 KiNing Tume Til It's Time To Die
DRAGONFORCE Through The Fire And Flames

Laft 8¢ Conter
Rich Mclaughlin
SOMC YOUTH incinerate
ASOM SEXSU Thursday

Faction
Jeft Regan

WOLFPAC Vans

EIGHTEEN VSI0NS Victim
LORDZ VTIM ARMSTRONG Outtaw
AR Gl Caustic
UNDERGATH Writing On The Walts

Jeff Regan

PAUL OAKENFOLD. .. Set h Ot

FATBOY SLIM Champeon Sound

TC VIC JAKES Doep

Jam On

Gary Schoenwetlter

OONAVON FRAREEMREITER That's Too Bad

The Pulse

Haneen Aratat

SHOW PATROL Chasing Cars
MARY J. BLIGE One

Haneen Aralat
TAYLOR MICKS Do | Make You Proud

Undorgromad Qorage

Kid Leo

CMEAP TRICK 1t 1t Takes A Lifetime
Wip-Nop Natien

Reggie Hawkins

BGUSTA RHYMES You Can't Hold The Torch
€-40 VKEAK DA SNEAK & TURF TALK Muscie Cars
u_.‘

Li' Shawn

CAMRON (UUELT SANTANA We Make Change
PROJECT PAT KIVICY J Good Googly Moogly

CORY GUIZ Mr Fresh
Chitt

Geronimo

LAYO & BUSHWACKA Me & You
QM TRID Trppin” On Broken Beats
Sirius Dlosrder

Meg Griffin

MEW YORK DOLLS Dance Like A Monkey
BETH ORTON Shopping Trofley
The Coftes flouse

Darrin Smith

EDIE BRICKELL & THE NEW DONENNANS One Las!
GLEN PHILLIPS Everything But You
OONAVON FRANKENREITER Beautitul Day

Now Country

Scott Lindy

JOSH TURNER Would You Go With Me
BROOKS & OUNN Building Bridges
Area 33

Howard Marcus

PAUL OAKENFOLD Sex ‘N’ Money

Gino Reyes

AMAIS Estoy Con E1 Y Prenso En Ti
PABLO MONTERNO Otvidarte Jamas
CARLOS GARZA ¥ LOS CMAWALOS Ahora Que No..

L
Gino Reyes R
RAULIN ROSENDO S: No Van A Moric Mi Muerte

TITO MIEVES Ty Betleza
CYNTHIA & MERCENARIO L0 MENL & JOAN No Trust

ABC Met AC Polychronopolis i . _
Dan Lopez m”‘“‘:"“"’am
SYSTEM DOWN Kl Rock 'N' Rod Alan Furst e 800-494-8863
RED HOT CHIL) PEPPERS Darw Caktornaa
RSl 905 EAGLES OF DEATM METAL | Wart You So Hard.. 10 mition homes  180.000 businesses
IICK LACNEY What's Lef Of Me Nospitality 25-54
80 BICE The Real Thing Country Todey earine Destro
ABC AL John Glenn ROSIE THOMAS Lot 1t Bo Me
Peter Stewart wlmﬁmbm&wes FIVE FOR FIGNTING The Riddis
K LACHEY What's Leht Of Me 998 & RICH Bth Of November ﬁ,mmo« R
IMCRELBACK Photograph AC Acth CORMINE BAILEY RAE Put Your Records On
ABC's Country Const 9 Const — 4 .
Jonathan Stesle SMAROON § YBIL WITHERS Lovely Day
Dave Nichotson GRARLS PARRLEY TRASN Grve Myself To You
ripéase Crazy CHB IBAAK King Without A Castie
Groove Lomage
~ Ken Jobi
QUANTIC Mest Me At The Pomegranate Tree
CASSILLE s Douleur
OU-AX KMOUELINE LINA Melandro
© BAEBELUS Ve Vide
DASNER o WO i God b
’ 830
Artist/Title Total Plays COCOA TEA Indian Woman N
HIGH SCHOOL MUSICAL We're Al In This Together &mﬁmﬂawm
HANNAH MONTANA Best Of Both Worlds )
RIHANNA SOS Alterastive
BS Who's Afraid Of The Big Bad Wolf Dave Sioan
HANNAH MONTANA Who Said $008M Find A Way
SOMC YOUTH Incinerate
RIHANNA Pon De Replay CAMERA OBSCURA Lioyd. ' Ready To Be...

BS Get'cha Head In The Game

CHRIS BROWN Yo (Excuse Me Miss)

BOWLING FOR SOUP 1985
WEEZER Beverly Hils

CRAZY FROG Axei F

NATASHA BEDINGFIELD Unwritten
JONAS BROTHERS Mandy

KELLY CLARKSON Since U Been Gone
GREEN DAY Wake Me Up When September Ends

JESSE McCARTNEY Beautiful Soul

BLACK EYED PEAS Let's Get it Started
. KELLY CLARKSON Behind These Hazel Eyes

NE-Y0 So Sick
USHER Caught Up

Playtist for week of May 27~June 2.

BUBBVRLLBULLRBIFIIIZS

BE YOUR OWN PET Bicycle Bicycle. You Are My .

AoL Radio @ Network

Top Alterastive
Pete Schiecke

NAWTNORNE NENNTS Pons And Neadies
STOME SOUR Through Glass
DASHBOARD CONFESSIONAL Dont Wat

Top Jams
Donya Floyd

LETOYA Torn
£-40 VT-PA & RANDI GIRL U And Dat

Yop Pop
Brendan Grimaldi
SHOW PATROL Chasing Cars

WESTWOOO ONE

Rob Edwards * 661-294-9000
Mainstream Country
David Felker
WRECKERS Leave The Pieces
| Wt Countey
David Felker

FAITH MILL Sunshine & Summertime
QRETCHEN WALSON Caitornia Girls

Young & Yorme

David Feiker

FAITH HILL Sunshine & Summertime
Dright AC

Gary Thompson

FIVE FOR FIONTING The Rusdie
GNARLS BARKLEY Crary -~

24 Howr Formals

Jon Hoiiday  303-784-8700

RickBrady

FIVE FOR RONTING The Riddie
8.5. Conniry

Penny Mitchell

308 & RICH Sh OF November

€< musicsnippet.com))

Tony Lamptey * 866-552-9118

OBIE TRICE VAKDN Snisch
ORE VINCK ROSS Chevy Ridin High
15000 DEEP VB0 CENT Pearly Gates

~_
- q,musnc

ay Frank* 310-582-7770
John Lenac * 310-582-7773
LW IERMAINE DUPR f eciin’ You

BUACK STONE CHERRY Lonely Train
SOMSHEL At My Day To Care
OREAKING DENIAN The Duary OF Jane
BRIL ¥henever You're Gone

BROOKS & DUNN Builiding Bridges

BRUCE COCIBURN Dtferent When It Comes To You
CHINGY (TYRESE Pullirr’ Me Back
CHIISTINA MILIA Gonna Tell Everybody
CLINT BLACK Heartaches

DADOY YANKEE Gangsta Zone
DAVID LEE ROTH Jump

DEEP SIDE UR. KELLY Let's Make Love

EOIE DRICKELL & THE NEW BONEMIANS One

FO0 FIGHTERS Miracie

Gl BLOSSOMS Learning The Hard Way
JACK WIGRAM Love You

JOE UPAPOOSE Where You At

LR FUP I'm A Balla (Flip My Chips)
LOSTPROPHETS Rootiops

MMANEEN AN Chill

AT JENKINS Bad As | Want To

METHOO MAN 1A AURYN MILL Say
MATALIE LOUN B What You Gonna Do
MATALIE GRANT Heid

NE-YD Sexy Love

MNICKY JAM Motrvame

OMARION £ntourage

OMINSOUL When You Go

PHARRELL UXANYE WEST Number One
RAY DAMIES Over My Head

RHYMEFEST Fever

RMYMEFEST Stck

RISE AGAINST Ready To Falt

SNOW PATROL Chasing Cars

TALID KWEL Listen

TEDOY THOMPSON Anered State

EXIT Back To The Rebels

PANIC CHAMNEL Why Cry

ROOTS Don't Feel Right

SOUND OF AMIMALS FIGNTING Skuitiower
THREE 6 MAFA VBOW WOW Sude 2 Side
THAEE & MAFIA {AUANYE WEST Side 2 Side
TITO EL BAMBING VDEEMIE MAN Flow Natural
TRENT TOMULINSON One Wing In The Fire
UNOER THE INFLUENCE OF GIAMTS Mama's Acom
WOLFMOTHER Love Train

Video
Jay Franke 310-582-7770
Colleen Quilf » 310-582-7768

OEATH CAB FOR CUTIE | Will Follow You Into The
HAWTHORME HEIGHTS This Is Who We Are
PAUL OAKENFOLD LORITTANY MURPHY Faster
PEARL JAM | e Wasted

PET SHOP BOYS 'm With Stupid
PHARRELL (ACANYE WEST Number 1
PIIK Who Knew

PRINCE Fury

PRAPP Hi

ROCKY YOTOLATO White Darsy Passing

Voice of America broadcasts in 44
languages in over 60 countries with an
audsence of 100 milon listeners on 796
130%0 stations and 502 television stations
Larry London « 202-619-3901

Adds

JEANINE OMTEGA Crowded

CHRISTINA BRLIAN Say |
Humunmms«wmr.m

Artist/Title nﬁw
MICK LACHEY What's Left Of Me 40 3%
NELLY FURTADO Promiscuous 3416
CHAMILLIONAIRE VKRAVZIE BONE Ridin 34 30
FORT MINOA (HOLLY BROOK Where'd.. 34 32
SHAKIRA VWYCLEF JEAN Hips Don't Lie 32 32
ALL-AMEMCAN REJECTS Move Along 32 36

FRAY Over My Head (Cable Car) 2 A
MICKELBACK Savin' Me 2 ¥
FALL OUT BOY A Little Less Siteen.. 30 32
ANNA NALICK Breathe (2AM) 30 0
DANIEL POWTER Bad Day 30 3
PANIC! AT THE DISCO | Write Sms Nt 30 0
PUSSYCAT DOLLS. .. Buttons 28 26
MATASHA BEDINGFIELD Singie 2826
STAND Right Here 2 38

BON JOW Who Says You Can't Go Home 26 32
TEDDY GEHQEN For You | Wil (Confkdence)24 20

PAUL WALL Gart 4 2
SEAN PAMIL Temperature 24 R
IMANIRA Untaithtul 24 12
PAULA DEANDA Doing Too Much 2 32
CASSIE Me & U 2028
DABDY YANKEE Rompe 20 24
RELD 1988 YCIARA So What 16 24
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SAT DISLA
sat@anrworidwide.

The Rise Of China’s
Legitimate Music Market

An interview with Top 100 co-founder/CEQ 6ary Chen

hinese music-download website Top 100 (www.top100.cn)

was officially launched in Beijing on March 15. Top 100 is
the largest legitimate Chinese online music store, selling around
1million tracks to more than 100 million Internet users and, po-
tentially, 400 million mobile users in China.

China is uncharted territory for most
Western music companies and repertoire
holders, and fear — due to a lack of infor-
mation — is leading to missed opportuni-
ties. By most global estimates, China and
India are poised to become the world’s eco-
nomic superpowers by the year 2015.

China is a burgeoning market, and legit-
imate music sales are growing, thanks in
part to the Chinese government’s crack-
down on piracy and the black-market
trade — a crackdown designed to encour-
age international in-
vestment in China.
Countries such as the
UK. and France have
already set up music
offices in China to
help their respective
music companies
take advantage of the
growing commercial
opportunities in the
Far East.

This week | interview Gary Chen, co-
founder and CEO of Top 100 and one of
the leading authorities on the opportuni-
ties for the global music business in the
world’s most populous market.

Golling Started

Top 100, owned by Orca Digital, was
founded by Gary Chen (Chen Ge), who
came back from the States to Beijing in 1998
and has been delving into the Chinese mu-
sic industry since then. His partners in-
clude NBA player Yao Ming and Erik
Zhang (Zhang Mingji, GM of Yao's busi-
ness team).

Chen says, “While | was working in the
finance industry, I did the first concert tour
in the States, in 1995, for the biggest Chi-
nese rock star, Cui Jian, in New York, San
Francisco, Michigan, Los Angeles, etc. |
made a lot of mistakes, and I joke about it,
since 1 did not even know how the mixing
console worked.

“1 started a company called Pulay Mu-
sic Talent Agency in Beijing in 1998. The
company has promoted more than 400
concert events in China and signed more
than 20 artists at its peak, including big
Chinese acts like Cui Jian, Luo Da You, Qi
Qin and the famous Chinese producer
Zhang Ya Dong.

“The company also helped many clients
with integrated entertainment-marketing
planning and execution, as well as movie
and TV-drama scoring. We also invested in

- Gary Chen

a local indie label called Engine Records.
We tried almost everything related to the
music industry in China for eight years.

“Last September Erik Zhang, Yao Ming
and I co-founded www.top100.cn. We in-
tend to become the best brand in the digi-
tal music industry in China, selling music
and related products and services to more
than 100 million Internet users and 400
million mobile subscribers in China with-
in five years. We are confident that we can
grow rapidly by selling legit music in the
Chinese market.”

About Top 100

Top 100 programs over 1 million tracks
of music in categories based on region,
genre, function, theme, mood and other fac-
tors. It introduces the best global artists to
Chinese music fans and lets Chinese music
consumers easily find the music they want.

Chen says, “We not only want to be the
biggest music store in the Internet and
mobile world in China, we are also the first
digital music company in China that pro-
grams music from the world, from histori-
cal to current, to make it easier for music
fans to find, discover and buy music in

‘“Please be confident in

selling your music in
China. If your music
sounds good in your owm
country, it can sell here.”

CERNEITINI )

“Compared to the iTunes store, we use
Top 100 methods to program music based
not only on genre, but also on function,
mood, theme, etc., so Chinese music con-
sumers can grasp the idea in a second. For
example, we have the top 100 greatest clas-
sic jazz tracks, and we have the top 100
most popular revolution songs from the
1960s.

“In comparison to Napster, we divide
music into different channels, like a dance
channel, a rock chanrfel, a Korean music
channel, an indie sound channel, a back-
ground music channel, etc., for different
music-group consumers o subscribe to.”

With the emergence of the digital con-

R A&R WORLDWIDE

tent industry in China, Top 100 has estab-
lished strategic relationships with many
business partners, including Shanda Enter-
tainment, a leading interactive-entertain-
ment company in China, and SINA, one
of China’s largest Intemet portals.

Top 100 is aiso in discussions with mo-
bile operators, search-engine companies,
mobile and MP3-player manufacturers
and other technology companies.

Top 100 has also established multiple
national sales channets. JunNet, the biggest
digital-contents point-card distributor in
China, has an exclusive deal to distribute
Top 100 music point cards through its na-
tionwide marketing channels.

Over 20,000 websites and 1,000 local in-
formation portals have become Top 100
partners for long-term promotion, market-
ing and sales.

“Top 100 has gained full support from
the international and local music indus-
tries, international and local copyright so-
cieties and also the Chinese government,”
says Chen.

Opportunities in China

Chen continues, “Our International Mu-
sic Channel, Top 100 World New Releas-
es, Top 100 Emerging Artist Channel and
specially designed label Top 100 pages are
all good platforms to introduce U.S. and
international artists and promote and sell
their music products.

“We not only sell downloads, including
single-track downloads, we also provide
subscription downloads and MTV stream-
ing. :

“Our company also has national licens-
es to work directly with China Mobile, Chi-
na Unicom, China Telecom and China Net-
Com to sell music in the form of mobile
downloads, ringtones and other products
you can create.”

1 asked Chen to explain, for those unfa-
miliar with the market, some other ways
to maximize opportunities in China.
“Please be confident in selling your music
in China,” he says. “If your music sounds
good in your own country, it can sell here.

“Providing more visual stuff, like live
gigs. self-made DVDs, electronic press kits,
photographs and MTV-ready videos, will
always help you connect with Chinese
people — or people anywhere. Try to be
creative and provide more products, in-
cluding full tracks, ringtones, etc. — those
will also help us sell.

“We are the first and largest legmmate
music Internet and mobile store in China.
Since launching on March 15, we have ac-
cumulated 650,000 registered members in
just under three months and still add al-
most 15,000 new members daily. About
10% of the registered users have purchased
something already, ranging from one track
to 400 tracks.

"Most people bought songs owned by
major labels and local Chinese songs. With
the signing of more labels arbund the
world and the launching of our Interna-
tional Music Channel, we believe that sales
of indie music and international music will
grow. Our goal is to accumulate 1 million
paid subscribers by February 2007.”

Some of the other opportunities Chen
sees for ire holders in China, as well
as for Top 100, include developing an e-la-
bel and a full-service entertainment com-
pany. He also envisions multiple revenue
streams from a mature and constantly ex-
panding digital-music sales network in

www.americanradiohistorv.com

“Since launching on
March 15, we have
accumulated 650,000
registered members in just
under three months and
still add almost 15,000
new members daily.”

EerT

China and sees opportunities for Chinese
artists to sell through to the international
marketplace.

The Chinese Government & Music

Chen tells me that the Chinese govern-
ment has done alot to set up a legal frame-
work to protect copyrights, and he feels
that the market is now mature and robust
enough to develop more legitimate music
businesses. His suggestion to anyone look-
ing to dobusiness in China is to “stop talk-
ing and take action.”

Chen says, “Make your music available
in legit music-sales platforms in China like
ours. Just try it! The licensing term can be
short as one year, but you must make your
music available in this market in order to
generate new commercial outcomes.

“Sue the company that infringes on your
copyrights. All record labels pursuing
copyright infringement in China have
won, starting from the 2004 cases (like the
ChinaMP3.com and Baidu.com cases).

“If you do not protect your rights, no
one else will. In China, the government is
like a cop. You do not want him to knock
on your home door every day and ask you,
‘Hey, fellow, did a thief break your win-
dow or steal anything from you last night?’
You would report such incidents to the
police yourself, correct?”

The Future

Chen says that digital music is poised to
continue o grow rapidly and become much
stronger in China than in many other coun-
tries, especially as it relates to mobile, MP3,
digital platforms and convergence technol-
ogies. He sees the live-entertainment indus-
try growing as the development of better
venues and quality concerts and shows con-
tinues to grow in China.

Chen also sees greater revenue streams
for traditional record labels as the appetite
for legitimate music among paying con-
sumers continues to expand in the Far
East.

He believes traditional Chinese music
will become a more integral part of the
world music scene, which in turn will en-
courage the import and export of music
and related business to and from China.

Send your unsigned or signed
releases to:
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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KEVIN CARTER
Kkcarter@radioandrecords.com

A Decade Of

Decadence

Time flies when you're consolidating

as it really been 10 years since Congress passed the

Telecommunications Act of 1996? That’s nearly a tenth of
a century, for God’s sake. Now we feel really old. During the
aforementioned decade some amazing and frightening changes
have taken place in our industry. To gain some perspective on
this remarkable chunk of radio history, I reached out to a few
fellow radio geeks I know and trust for their observations of the

bill’s overall effect on radio.

Sean Ross

VP/Music & Programming,
Edison Media Research

The industry has a little more clarity on
the impact of the Telecom Act now. For a
long time people fell into one of two camps:
those who felt that the act had single-hand-
edly destroyed the industry, and those who
insisted that everything was going to be
great if only those other whiners would get
with the program.

That sort of defensiveness cost broadcast-
ers at least five years that could have been
spent addressing some of radio’s ongoing
issues because there was a reluctance to
admit that radio even had issues.

In 2006 there is a lot less denial about ra-
dio’s challenges — declining listening lev-
els, lack of passion among 12-24s, spot-
loads — and a lot more activity to address
them. Trying to assign causality at this
point is almost a red herring. Most of ra-
dio’s problems took root before 1996, but
the Telecom Act certainly tumed some op-
erators into even more of what they al-
ready were.

If you were an owner trying to save your
way to prosperity in 1995, you had a lot
more stations to run on a shoestring in 1996.
And if you were a broadcaster at that point
in your career where you were likely to de-
cide that you didn’t want to play the hits
for 14-year-olds anyway, consolidation
probably hastened that decision.

The other tendency that existed well be-
fore the Telecom Act was broadcasters’ will-
ingness to buy too many stations for too
much money. Those decisions had an im-
pact on programming.

In 1997, CHR /Pop was making a come-
back, and 1 argued that it was the sexiness
of the format at the time that was fueling
its popularity, not just the willingness of
broadcasters to take a chance on younger
listeners.

Now that there is again a financial crunch
in radio, we again see a lot of choices for 25-
44s — not even 25-54s — and less for ev-
erybody else. So the notion that consolida-
tion facilitated diversity was one aspect of
“Better Living Through Telecom” that ulti-
mately dig not take.
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Quincy McCoy
VP/Radio, MTVN Digital Music Group

The NAB lob-
bied hard for the
Telecom Act, claim-
ing that it would
starta surge of com-
petition, increase
investments and
create millions of
jobs.

The investment |
part of the scenario Quincy McCoy
has come true, with
big media companies swallowing up small-
er groups and standalones. The investment
bankers and stockholders are very happy,
but | haven’t noticed an increase in jobs. In
fact, consolidation has led to the largest
number of format changes, the most down-
sizing and the fewest minority-owned sta-
tions in decades.

Surprisingly, consolidation hasn’t helped
bring talent back to the forefront of our in-
dustry. | say I'm surprised because other
American businesses that have deregulat-
ed quickly iearned that talent is what sepa-
rates the winners from the losers.

In the new economy competition is glo-
bal and smart companies are waging war
by hiring the best and brightest. | believe the
radio companies that are most likely to sur-
vive consolidation will be the ones that ex-
pend the most energy attracting, develop-
ing and retaining talent — not just air tal-
ent, but managers and executives who are
imaginative leaders.

Talent is creatiyity that turns ordinary
radio into extraordinary entertainment in
the hearts of listeners.

Guy Zapoleon
President, Zapoleon Media Strategies

I remember in 1996 when Scott Ginsburg
and Jimmy de Castro told me about what
was about to happen to radio — that the
major owners were sitting in Washington,
DC with a stack of poker chips (radio sta-
tions), making deals and swapping them
back and forth across a table. | had no idea

what that would mean for radio.
Everyone in radio now realizes that it took

-

Station

WHTZ (Z100)/New York
KIIS-AM & FM/Los Angeles
WIOQ (Q102)/Philadelphia
KKLQ (Q106)/San Diego
KHKS/Dallas
KRBE/Houston
KDWB/Minneapolis
WKBQ/St. Louis

WBZZ (894)/Pittsburgh
WFLZ/Tampa

WZIM (Jammin’ 92)/Cleveland
WNCY/Columbus, OH
WKRQ/Cincinnati
WKSE/Buffalo

WHY (Y100)/Miami

WSTR (Star 94)/Atlanta
KMXV/Kansas City
KKRZ/Portland, OR
WPXY/Rochester, NY
KKFR/Phoenix
KZZP/Phoenix

KWMX (Mix 107.5)/Denver
WNVZ (2104)/Norfolk
KUTQ (Q99)/Salt Lake City
| WZPL/Indianapolis
KHOM/New Orleans
WRVW/Nashville
WXXL/Orlando

a lot longer than they thought to come up
with the right systems to manage that many
radio stations while still making managers
and programmers at the local level feel em-
powered and good about what they were do-
ing. We're seeing the results now, and we, as
an industry, understand the need for more
people, more funding for programming and
marketing and more creativity.

At the time, what that meant for us at
Zapoleon Media Strategies was the loss of
our biggest client, Evergreen/Chancelior/
AMPM, where we had basically acted as a
key member of the company’s program-
ming board, along with Steve Rivers. But
then Clear Channel took them over.

Many consultants focused on Europe, but
Zapoleon Media Strategics expanded its
work to include American companies out-
side of radio and also built other radio-re-
lated companies. (I'm glad to say that Clear
Channel brought me back into the fold last
year at WHTZ (Z100) and WKTU in New
York, thanks to Tom Poleman.)

The first five years of consolidation
weren’t good for consultants. Many radio
companies felt they had enough brainpow-
er to program their own stations. They were
right in thinking that they had a lot of talent-
ed young programmers; they were wrong to
think that these young programmers didn’t
need teachers to work with them,

At the bigger companies, programmers
were either told what to do, mentored at
company meetings or during quarterly
group PD market visits or left alone to make
their mistakes. What was needed was train-
ing and mentoring on a daily or weekly ba-
sis — something consultants had always
done as part of their work with radio stations.

After doing this for 20-30 years, consult-
ants have seen aimost all of the competitive

wnaana amaricanradighicton ooy

Sherman, Set
The Wayback Machine For 1996

With the help of our numbers-oriented friends at BlAfn, we looked up
i who owned what in the Pop world back in spring 1996, just before the
Telecom Act-induced consolidation spree slammed into overdrive. Look
at all these companies (and some stations) that no longer exist.

Owner

Chancellor Broadcasting
Gannett

EZ Communications

Par Broadcasting

Gannett

Susquehanna

Chanceillor Broadcasting
Zimmer Radio Group

American Radio Systems

Jacor Communications

Zebra Communications
Nationwide Communications
Jacor Communications

Sinclair Broadcast Group

Clear Channel Communications
Jefferson-Pilot Communications
Regent Communications

Jacor Communications
American Radio Systems

The Broadcast Group
Nationwide Communications
Jefferson-Pilot Communications
Max Radio

Regent Communications
MyStar Communications

KHOM Associates

SFX Broadcasting
OmniAmerica Communications

situations and scenarios that radio stations
have faced and know what strategy works
in which situation. We've worked with
countless young programmers and learned
how to teach and mentor.

‘This wisdom is something a young, in-
experienced programmer wouldn’t have
and something a researcher without a pro-
gramming background wouldn’t have. As
Pat Riley said in his book on coaching, a
great team is made up of young, hungry
players, along with a few older, wiser ones
to help mentor and guide them.

Our industry has leamed the good things
abouf consolidation: economies of scale and
sharing of company information and skills,
along with the understanding that it takes
a great team of insiders and outsiders (with
outside vision and experience), more pro-
gramming and marketing funding and
more tools to create great radio.

Director/Contemporary Formats,
Audience Development Group

I came of age in de-
regulated radio, but
my first radio job was
at an old-timey one-
AM/one-FM combo.

Earlier in the "90s,
as duopolies and the
spread of LMAs and
JSAs began to change
the face of radio,
many of my mentors 4. Anderson
lamented that this
brave new world was becoming less fun
than the carefree good old days of primari-
ly mom-and-pop ownership.

. Continued on Page 25
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17 17 STAIND Right Here (Fi/Atientic/ 3225 228 17957 28 850
16 18 MARYJ. BUGE Be Without You /Geffan/ 3102 440 178532 20 1M MOST
2 @ FELDMOBHCIARA So What DTP/Seffew/ 2038 4853 208888 O 91 INCREASED PLAYS
2% @ PAMICIAT THE DISCO | Write Sins Not... DecaydanceiFuekd By Ramen/lavs) 2508  +687 180872 5  99/13
2% @ PUSSYCATDOLLS /BIG SNOOP DOGG Buttons (484 2083 4589 142248 4 1018 pro)
24 @  ANNANALICK Breathe (2 AM) (Cokmbie 2045 4206 125088 18 B8 | Casc ek U errSeberioBad Boyront) gy
19 23 TEDDY GEIGER For You | Will (Confidence) /Cakembia/Sony BMG) 2387 388 118033 19 1010 | NELLY FURTADO Promscuous (Geffey +755
27 @  PAULA DEANDA H/BABY BASH Doing Too Much (Anista/ 2089 447 152482 4  BO/S | MMANNA Unisithh D JamARAMG) +89
21 25 PAULWALL Girl (Swishatousw/Asyhew/Atiantic) 017 224 150878 10 670 :‘;" u’g;: "m:f'l:‘ m: :L mﬂ'/:m
29 @ NATASHA BEDINGFIELD Single Eac/ . 1765 4202 BABST 5 BB Lo onie e 0 -
32 @ CHRIS BROWN f/LIL' WAYNE Gimme That (/ive/Zomba Label Group) 1713 +294 108027 [ 5818 CHRISTINA AGUILERA Ann't No Other Man (RCA/RMG) +607
30 @ JEANNIE ORTEGA HHPAPOOSE Crowded /Halywood/ 1631  +147 91485 & 753 | PUSSYCAT DOLLS #BYG SNOOP DOGG Buttons /ASM/ 4599
33 @  ASHLEY PARKER ANGEL Let U Go [BlackGround/Universal Motown) 1829 4229 123574 13 7355 | CHAMILLIONAIRE {RAYZIE BONE Ridin (Uinversal Morown +487
23 30 DADDY YANKEE Rompe (El Cartadlinterscape) 1554 841 81788 13 810 | PAULADEANDA {/BABY BASH Doig Too Much iArsta)  +M47
31 € BONJOVI Who Says You Can't Go Home /Asisndt/IMG) 1542 +67 54837 8 620
35 €D  FALLOUT BOY A Little Less Sixteen Candles, A Little More... /sand/0UMG/ 1280 +70 84785 5  B6M
28 33 NE-YO When You're Mad Def Jany/DJME) 1227 368 70397 12 89m
37 €D  CHRISTINA MILIAN {YOUNG JEEZY Say | (Def Soul10ME) 1189 +37 eam 6 S50 _m__
33 € KT TUNSTALL Biack Horse & The Cherry Tree /Reentiess/Virgi 1143 +182 43150 4 558
34 38 DEM FRANCHIZE BOYZ Lean Wit ht, Rock Wit it (S0 So Def/¥irpin/ 1088 200 A5 18 OAD | o mAmIEY Crary Dowatowet it
39 37 T.L What You Know /Grand Hastiv/Atintic/ 902 A9 45114 6 2000 | Total Plays 495, Total Stations: 39, Adds: 15
2 @ U JONEAD & SEAN PAUL Snap Yo Fingers (TVT) 841 4178 43424 2 408 | GOO GO0 DOLLS Stay With You Waraw Sras/
4 €D ROBTHOMAS Ever The Same Ariantic/ 802  +34 36543 17 339 | TotolPlays 480 Toual Stations: 2 Adds: 1
% @ REDHOTCHILIPEPPERS Dani Cofornia Warmer Brus./ 740 4170 19083 2 344 “&T}:‘m‘;‘:& "
5 €  SHINEDOWN | Dare You Urientic) 728 4115 21300 3 382 | e g High Casandihensc)
471 @ MANOVAZOUEZ Gallery Arista/RWG) 854 +84 27783 3 4712 | Total Plays 415, Tetal Stations: 37, Addx: 4
43 € FRANKIE JORDAN Once Again CariyReprise/ 645 +5 13979 5 & CHEYENNE KIMBALL Hanging On Eac/
8 @ BLUEOCTOBER Hate Me Linvarsal Motown/ 614 487 14702 2 555 | Toul Plays 285 Total Stations: 24, Adds: 7
@  YUNG JOC Goin' Down (Bad Boy/Adiestic) 808 4175 28385 1 218 ?:m";zléﬁm ;"&";’
o5 @) CHRISTINA AGUILERA Ain't No Other Man REARMG) 007 4807 0774 1 8282 | oy 31 ONDE Wok Over Mo LiveZombe Lo o
41 47 T-PANHAMKE JONES 'm N Luv (Wit A Stripper) UvwZombs Labe/ Groep) 801 A17 23083 20 740 | Toal Plays: 289, Total Stations: 28, Adds: 2
B> @  SEANPAUL Give it Up To Me VPiAtientic/ 585 4194 65242 1 3817 | SOWWOW Fresh Anmiz (Seey UrbanCobmbial
B> ) SAVING JANE Happy Linversal Repubic/ 548 4132 12882 1 AoM :::;‘ o:ﬁs ':-s"“"‘m::‘::’
M4 50 YELLOWCARD Rough Landing, Holl (Cantad I3 28 sm 5 amm | e e s
NE-YO Sexy Love Dt JamAOMG)
121 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week Total Plays: 153, Tocal Stations: 16, Adds: 3
of 5/28-6/3. Bullets appear on songs gaining plays of remaining fiat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks. the record is not in the Seags ranked by total plays
top 20 and has two consecutive weeks of decreased plays. the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web 3l www.radioandrecords.com.
number. Average Guarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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. RR CHR/POP TOP 50 INDICATOR .

LAST THS J 9’ TOTAL 1 TOTAL WERGS ON  TOTAL STATIONS/

WEEX WEEX ARTIST TITLE LABEL(S) PLATS PLAYS ?ﬁ CHART A0S MOSTADDED |
1 € SHAKIRA fWYCLEF JEAN Hips Don't Li pic/ w4 w25 20 e s | i
2 @ FORT MINOR (HOLLY BROOK... Where'd You Go Machiee ShaoWarner Bros) 3628 +88 17358 8 SO0 | o ACUmERA At No Other Mon ACARMEY n
3 3 DANEL POWTER Bad Day (Wamer Bros.) kE ) A7 16248 14 570 | PAULA DEANDA HBABY BASH Deing Tee Much nistal 1
7 ©  WCK LACHEY What's Left Of Me UvwZombs Lab Growp) 2091 4288 13713 13 SS9t mg:-lmt szrui:
5 5  SEANPAUL Temperature /YP/Arianti/ ) 2842 8w 7 s | e " “m"'" ks :"":‘F ""'"m s
8 © AL AMERICAN REJECTS Move Along (Doghouse/interscape) 2870 +208 11037 14 58 C. BROWN HLIL’ WAYNE Gimme That UwZambe Labe/ G 7
6 7 NICKELBACK Savin' Me (Roadrunner/IRIME) 814 459 10728 17 540 | GNARLS BARKLEY Crary Dewssownlava/drissoi/ 1

| FIELD MOB (CIARA So What D7PGefien/ '
4 8 RIMANNA SOS Def SamiOMIG/ A | 2554 §30 14310 18 558 SEAN PAUL G 1 U To Mo 1Pk H
11 © CHAMILLIONAIRE fCRAYZIE BONE Ridin (Uisiversal Mofown) 212 4372 10025 8 412 | pames TON Stars Ave Bind Wavmer Bras) 5
13 @ WELLY FURTADO Promiscuous Geffaw 234 4413 MM 5 S8
8 @ FRAY Over My Head (Cable Car) (Fpi/ 2 +85 812 13 550
15 O RHANNA Unisitiviul Def Jan UM/ 1970 +288 2 1 sm
12 13 BUBBA SPARXXX f/YIIG YANG... Ms. New Booty /Pwple Aibbon/Vigin) 1712 220 2 13 450
19 @ CASSIE Me & U NextSalaction’Sad BoyrAtientic) 1711 +383 221 ¢ 493
10 15  KELLY CLARKSON Walk Away (REA/RMG) 1782 21 827 22 A4m
4 16 NATASHA BEDINGFIELO Unwritten (Eaic/ 184 195 8920 30 43N
16 17 MARY J. BUGE Be Without You /Seffay/ 1458 221 7700 20 480
17 18 TEDDY GEIGER For You | Will (Confidance) (Cokmiva/Sony BMG) 1310 22 5732 18 a0
24 @ FIELD MOB FICIARA So What DTPfGeffan/ 1259 +260 785 71 un / REQ/IOE%TPLAYS .
27 @ PUSSYCAT DOLLS /181G SNOOP DOGG Buttons (A&M) 1256 +358 718 4 i NC 5
232 @ NATASHABEDINGFIELD Single /Fok/ 1217 +188 s198 ¢ 453 e —
2 € PANCIAT THE DISCO | Write Sins Not... (Decaydance/Fueled By Rameailova/ 1198 +379 G434 AN | e TADO Prem : s
22 23 PAULWALL Girl (Swishatlousa/AsyhmyAtiontic) 1033 -153 5323 8 35/0 | pammciATTME. )Wite S Decaydioncafinid By Ranselaw +379
0 @  ANNANALICK Breathe (2 AM) (Cotmbia/ 853  +168 4230 11 333 | CHAMILLIORAIE (RRAYZIE BONE Ridin Liwversal Motoww/ +372
. CASSIE Ma & U (NexrSaloctionBad Bey/Atientic/ +33
{BlsckGround/Universal
28 @  ASHLEY PARKER ANGEL LetU Go. ‘ Motown) ] +88 as 15 3N SR it T
k<] @ PAULA DEANDA fm.' BASH M Too Much u’”f‘/ 872 +289 4709 3 lllm ALL-AMEMCAN REJECTS Move M W’ﬂ'm@/ +20
31 @ FALLOUT BOY AdLittie Less Sixtosn Candies, A Littie More... AstandiOUMG) 778 +39 3415 7 3312 | PAULADEANDA BABY BASH Daing Too Much fAnstal  +289
21 28 WEYO When You're Mad (Def JamIOUMG) 76 422 2881 12 230 | WCKLACHEY ‘,""‘w' 01 Mo vaZombs Label Growp! ‘2’:
m m W +
36 €D T TUNSTALL Biack Horse & The Cherry Tree /Relentiess/Virgin/ 839 +112 2842 9 264 | LW JONUEA0 & SEAN PAUL Snap Yo Fingers (TVT) 97
32 €@ BONJOVI Who Says You Can't Go Home (isiand/MG/ 635 450 4309 11 240 | CHMSTIAAGUILERA At No Other Man /RCARMS)  +210
3 @  CHRIS BROWN HLIL' WAYNE Givme That LiveZomba Label Grou) 587 +185 3905 4 277 | MATASHABEDINGRELD Snge fat/ =
C. BROWN JLIL° WAYNE Gimme That Uhe/Zonbe Labe/ Gowy) +185
26 33  DADDY YANKEE Rompe /E1 Carted/interscope) 581 321 2780 12 250 JEANNIE ORTEGA fiPAPOOSE Crowdsd /Holywoed +12
25 34 BOBICE The Real Thing (RCARMS) 581 an 3364 19 190 | ANNANALICK Bresthe (2 AM) Cobemisy/ *::
RED HOT CIILI PEPPERS Dans Caiilornia Warmer Bres)  +
37 @ CHRISTINA MILIAN moyuc JEEZY Say | (Def SowiOIMG) m +29 3185 R £ LI ot bl e D't i e
@ @ SAVING JARE Happy Unversal Repeblic/ i, +N 1929 3 213 | xTTUNSTALL Biack Herse & The Chany Tres Rakariess/Vigiy +112
B> €D LI JON HE40 & SEAN PAUL Snap Yo Fingers (7V7) Ny 422 2281 1| 248 | CHEVENNEOMBALL Hanging O Eac/ . +9
47 @ REDHOT CHILI PEPPERS Dani California (Wanser Bros./ @7 4158 w3 s mm—w&.‘:} gd‘“"“"'""" o ::
35 40 MARAN CAREY {/SROOP DOGG Say Somethin’ fsisndI/MG) 0 217 1758 10 16/ | TAYLOR MICKS Do | Make You Proud LRMS/ N
45 41  CRINGE On And On Listen/ 283 3 1315 13 100 ASILEY PARKER_. Lat U Go BisctbromdUmwrssl Motown!  +68
. ol B 4 SHINEDOWA! | Dare You (Asiensic/ +58
41 42 DEM FRANCHIZE BOYZ Lsan Wit It, Rock Wit It (S0 So DefiVigin/ mn 55 49 | cEAN PARL Give ft Up To Mo YP/Asicic +51
43 43 CHRIS BROWN Yo (Excuse Me Miss) (ive/Zombs Label Growp/ m 41 823 19 118 | BON JOVI Who Says You Can't Go Home Msieed OAME/ +50
46 @ CASCADA Miracks Mobbins/ .| +9 1517 4 120 | NEYO Sexy Lowe O/ JamOLAKS) ~:
8 @ JUPITERMSING Gol Chime/ 2% .0 1123 2 a3 | CHERSNDeRTeh SheNefiCostel .
pee> @  SHNEDOWN | Dare You Atietic/ 1] +58 s t
42 47 T-PANN{AANKE JORES 'm N Luv (Wit A Stripper) Live/Zombs Label Gromy) 234 -1 212 20 11
50 €D BLUEOCTOBER Hats Me Unversal Motoww/ 221 +23 1282 2 13
Bess> @  CHRISTINA AGUILERA Ain't No Other Man RCARMG) 210 +210 1114 1 am
B> @)  MARIO VAZQUEZ Gallery (Arsta/RMS) 193 +12 3320 t W
59 CHR/Pop reporters. Songs ranked by totat plays for the airplay week of Sunday 5/28 - Saturday 6/3.
© 2006 Radio & Records
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i N ™
mm America’s Best Testing CHR/Pop Songs 12 + CHR/POP TOP 40 rowereo[T]
wmam Fov.The ek Ending e MERIABASE
= w w w LAS THIS TOTAL j-  WEEKSON  TOTAL
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 (WEEK  WEEK  AMTIST TITLE LABEL(S) .  sln o snos
1 1 SHAIIRA fWYCLEF JEAN Hips Den't Lin (Sasy BMG/ 546 20 12 18
KELLY CLARKSON Wak Away (RCARMG) 1965 AN % 1% 1R 48 1M 3 8 FORT MINOR... Whars'd. Mdockine Shop/Wamer Bros) 412 +10 & 121
- : 5 NELLY FURTADO Promiscusus fGoffow o . 4 oW
ALL-AMERICAN REJECTS Move... (Doghouse/nterscape/ 392 482 89% 2% 410 375 385 2 7 AARNA SOS (Def JasXONG) Py n I 1
FRAY Over My Hood (Cable Car) Epic/ 1N I M 1% a1 392 34 4 SEAN PAUL Temperature (VPAdlaatic/ us 87 2 100
SHAKIRA {AWYCLEF JEAN Hips Don't Lis S/ N IN M I 4 I am 13 é GNARLS BARKLEY Crazy Dowwownlava/Atiestic) 327 +89 4 L
NHARNA Uniaithful (Def JasiOMMG) N I’ W% 1% A% 1 3 6 7 @ MOBILE Out 01 My Hood Usiversal Masic Coned) 292 3 1n 1
F.MSNOR L BROOK.. Whred_ Ak SipiorwrBos/ 398 383 O%  21% AN 34 3 = ° oo M . . S -
AMERCANREJECTS Mow_. Dophossednerscope/ .
DANIEL POWTER Bad Day /Warmer Sros v W % % W B 3 9 BUBRA SPARXXX_. Ms. New Booty Ak lbbontigey 278 +15 " M
7. GHGER For You | Wil (Confidence) CobmbaSony MG/ 390 382 0% 2% 42 3713 313 8 MICK LACHEY What's Left O Me Sony BMG/ i/ +3 ] m
NICK LACHEY Whet's Left Of Ms (heZoniv Lakw/Graw' 179 380 03% 25% 38 377 17 12 RED HOT CHILI PEPPERS Dani... Warmer Bras./ 258 +8 ¢ 80
MCKELBACK Sevn Me (Aoscumen ELIME) 9 3 % 2% am 34 338 17 SAISEER DS An B s
» I B in i 10 14 CASCADA Everytime We Touch /Rahbws/ 247 10 18 4
RIHANNA S0 (Def Jam/iDIMG)/ s 3 is 3 19 BOB SINCLAR Love Generstion (Tammy Boy/ 25 +3 4 60
ANNA NALICK Breathe (2 AM) [Cokenisa/ 3 18 M% 2% 3 M In 16 MASSAR! {/BELLY Rush The Floor (Capvtal Prophet/ 231 +4 ? 8/0
NATASHA BEDINGFIELD Linwritten Epic/ I I8 M S 31N 38 382 15 I7Q ROSETTE Uh-Oh wumda/ 224 B 14 50
CASCADA Everytime We Touch (Aot W I W% W% I\ 32 M 14 184y SUTSXL Play Uiwvwrsal Musk Canods) m 0 10w
NELLY FURTADO , 180 383 % 1% I 372 In 1n 1 o MICKELBACK Sovin' Me fsachumeetM Mst: Consde/ 215 37 0 100
Promiscuous (Beffes 24 CASSIE Me & U (NextSalection/Bad Boy/Atisntic/ b 1 +29 L} 81
BON JOVI Who Says You Can't Go Home islandiOJMG/ 348 - T75% 23% 329 352 349 23 21y BRANOON PARS BAND Rewind.. AevadaXock 181 2 5 80
JAMES BLUNT You're Besutrtul Castand/Atiantxc/ 3100 353 100% % 3145 1M 0 g KELLY CLARNSON Wak Away /Sony BMG) 178 22 19 1010
80 BICE The Real Thing /RCARMG) 340 340 ®% 3% 339 1M 1% MARY J. BLIGE Be Without Yeu (Geffan/ m +10 1 L)
W L 18 24 NE-YO When You're Mad (Def JamyX0/MG) 169 44 [ ] m
CHANNLLIONAIRE (A BONE Fodn tisbwrsa/ Morown/ 340 347 0% 3% 3 12 3N 27 NEDLEY 321 Uiwversal Music Canods/ 10 .8 3 0
PUSSYCAT DOLLS {WILLLAM Bosp ASMMnrarscope) 337 339 €2% 39% 388 31312 299 2 26y SIMPLE PLAN Perfect World Lova/ 159 3 ? %0
MARY J. BUGE Be Without You [Geffen) ¥ 147 W% 51% 318 315 1S 26 27 FRAY Over My Heed (Cable Car) Eai/ 152 -9 L} 3N
STAIND Right Here (Fiy/Arisntic) 1% 357 % 4% 382 3 3; gg 28 M:&su- m;wzﬂmmwl : :; z: '; ;l"
CASSENR AU Meluietinfarboyiiro/ | A 32 SN 1% 1B In 1% PUSSYCAT DOLLS... Buttons (4840 36«53 1M
SEAN PAUL Temperature (VP/Atiantic/ 15 34 % % 34 315 a8 Pebu> WICKELBACK Far Away (oachomwrEM Musc Caonad) 135 +71 1
FIELD MO8 {/CIARA So What (DTP/Geffen) 313 - 5% 21% 338 293 I 29 32  TEDOYGEIGER For You! WAL (CokmbeaySony BMG) 132 -15 1" L]
NEYO When You'rs Mad [Def Jom/IOJMG/ 304 398 3% 3™ 335 288 I 35 BEN LEE Catch My.. Alew Hest/Uinversal Mesc Canads/ 121 +9 4 6/1
DADDY YAMCEE Rorge £ Careloscps 32 21 W% A% 13 am 2m R A
8. SPARIKX fIY.Y. TWANS Ms Now._ Pupb Albn¥igsy 300 297 91% 47% 362 279 242 GREGORY CHARLES | Think Of You Disques NBW) 98 +14 1 oo
PAUL WALL Girl (SwishaHouse/Asylom/Atiantic/ 287 288 0% 3% 312 276 M 36 37. REX GOUOIE Lis Awake (Sony BMG Music Canada/ 98 14 [} 60 |
- CARL HENRY Little Mama (DEPUniversal) 94 . s 50 |
Total sample size is 345 respondents. Tetal average favorability estimates are based on a scake of 1-5 (1=chshke very much. § = ike very 39 NATASHA BEDINGFIELD Single (Sany BMG) 93 5 1 50 |
mucty). Tetal familiarity represents the percentage of respondents who recognized the song. Tetal bum represents the number of JACKSOUL oneSang (Somy BMG Music Canada/ 92 +18 1 30
respondents who saxd they are tred of hearing the song. Songs must have 40% lamiiarity 1o appear on survey. Sample compositon i based = —
on persons 124. Persons are screened via the Infernet. Once passed. they can take the music fest based on the format/music preference 14 Canadian CHR reporters. Monitored airplay data suppiied by Mediabase Research, a division of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace cailout research. The results are intended 1o show opimons of parficipants on the the Songs ranked by total plays for the airplay week of 5/28-6/3. Bullets appear on songs gaining plays or remaining flat from
internet only. Rate TheMusic s & regrstered trademark of Rate TheMusic.com. The ATM system, is avallable for local radio stations by previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. Songs below No
calling 818-377-5308. Rate TheMusic.com data is provided by Medishass Ressarch. 8 division of Premiere Radio Netwerks. J 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records Q Indicates Cancon. J

A Decade 0f Decadence
Continued from Page 22

Unfortunately, many of these great tales
of fun also contained footnotes about
bounced payroll checks, no employee ben-
efits and the lack of resources that very
small companies face.

For me, more stations has always meant
more opportunity. As a jock, more stations
meant more shifts as a part-timer. As a full-
time air personality, more stations meant
more full-time air personalities to learn from
or brainstorm content with.

As a programmer, more stations meant |
had the opportunity to consult or brand-man-

“Defensiveness cost
broadcasters at least five
years that could have been
spent addressing some of
radio’s ongoing issues
because there was a
reluctance to admit that
radio even had issues.”

Soon Ross

age multiple stations inside and outside my
sulting job 1 always wanted (and have now).

All this opportunity came bundled with |
the positives of working for larger compa- |
nies. Better capitalization meant never hav- |
ing a bounced paycheck. More employees |
meant affordable health insurance and oth-
er benefits. Putting radio licenses in the |
hands of radio operators that wanted to I
operate them meant better facilities and ac- |
cess to tools and resources.

I'm sure the good old days were good, |
but I wouldn’t have wanted my day-to-day
radio career, most of it post-Telecom Act, to |
have gone any differently.

Joft McHugh

PD, KRSK (105.1 The Buzz)/
Portiand, OR

A lot of people will {7
still say that the Tele- |
com Act has been
nothing but harmful,
but the most fun thing
about it has been
working in a cluster
with 100-plus wacky
weirdo radio people
vs. the way it used to =
be, with only one sta- _ Jeff McHugh
tion and only 10-20 sociopathic kooks to
enjoy. |

It’s comedic dysfunction and drama mul- |
tiplied, and who can say that's a bad thing? |

\W\W\W

| amst: Paula DeAnda

ueeL: Arista

8y MIKE TRIAS/ASSOCIATE EDITOR

ou've probably

heard Paula De-
Anda’s hypnotic “Do-
ing Too Much”™ by now.
The cut, written by
the 16-year-old singer-
song-writer and Baby
Bash, has struck a
chord with Pop au-
diences. It's rising
fast, hitting No. 24*
in only its fourth
week on the chart.
Not too shabby for
an introductory sin-
gle.

DeAnda has been preparing for this mo-
ment since she was 11 years old, when
she kicked off her performing career by
singing background on Spanish-language
and Tejano records in her hometown of
San Angelo, TX. In 2002, DeAnda’s fam-
ily decided to relocate to Corpus Christi,
TX to further her dreams. She started a
buzz in town and even-tually hooking up

-

ricanradiohistorv.com

with Baby Bash to write “Doing Too
Much.”

A record deal seemed to come as quick as
airplay did for “Doing Too Much™: Clive
Davis and A&R Sr. VP Steve Ferrera
recently signed her after hearing her a
cappella skills. “She has a powerful voice
and is a triple threat as a writer and
arranger,” says Davis. “Signing her was a
no-brainer.”

Says DeAnda of the
audition, “It-was just
as well I didn’t know
everything Clive had
done. I would have pro-
bably been even more
nervous.”

DeAnda is current.
ly working with Baby
Bash, Sean Garrett,
Ne-Yo and others on
herdebut album, which
is slated to drop this
summer. “Forsure I'm
going to be doing songs
in Spanish and En.
glish because [ know
where [ came from and [ want to stay true to
my roots,” she says. “I will definitely be
writing songs for the record, and 1 want to
have songs that tell stories and have a
message in them. | may not have lived
through all the things [ write about, but [
have friends who have had different
experiences that | can put into my songs
when [ write.”

June 9, 2006 Radio & Records © 25
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"\ Masters Of Muititasking
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' Continued from Page 28
America’s Best Testing CHR/Rhythmic Songs 12 + . : - 3
For The Week Ending 6/2/06 promotions, and some of our full-time talent came from
([ promotions. We're all about training people, but it takes
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