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Dial Global's Digital 24/7 Formats are redefining the business with . ==~
a whole new level of performance. personality, service, and value. It's .
better radio, backed by the best people in the industry. '

. 100% live, all day long, 7 days @ week -

- Proven personalltles with major market experience

. Free jingles, imaging, and music libraries |

. Unlimited liners, with quick turnaround

. Free local sales materlals and prmt/billboard/TV creativg
« Full access to format PDs for strategic consultation

. Rapid response from dedicated customer
service staff

Call us today. You deserve hetter radio.

(©61) 294-9000 oy

GLOBAL
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COLLEGE CLOUT

For decades, college students have been a
very active part of rock-formatted stations’
audiences. Now, though, many students
don’t have landlines and are not
permanent residents of the cities they go
to school in and thus will not have a say in
how your station does. Is it still worth it to
court this segment of the population?
Rock Formats Editor Steven Strick talks
to PDs in an attempt to find out.

See Page 54
STATION CONCERTS

Everybody is looking for new ways to
generate revenue, and everyone knows
that successful stations are those that
bring people together. Station concerts
are a great way to do both. Christian
Editor Kevin Peterson talks to WAY-FM
Regional Manager Matt Austin about
everything you need to know to put on
your own shows.

TRIPLE A
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Westwood One last week
eliminated dozens of jobs
across the U.S. as part of a
cost-cutting move. Accord-
ing to several unconfirmed
reports, upward of 70 em-
ployees throughout the
company were the victims
of layoffs.

In an internal memo ob-

dent/CEO
Peter Kosann said the ac-
on “is part of several steps
our company will take —
and must take — to in-
crease productivity and im-
prove the utilization of all
our resources.”

WW1 has also initiated
an evaluation of its services
to Metro Networks affili-
| ates in its smaller markets
|' — namely, those ranked by

' DMA under No. 60 — as

Layoffs Claim Dozens Of
Jobs At Westwood One

Company to review Metro Networks strategy

eesckonndl /S TU/00D ONE

-ing,” Kosann said. “That

;t

part of a plan to reduce lo-
cal operating costs. “Our
plan is to continue to pro- .
vide quahty services to our |
affiliates in these markets,
Kosann said. '
A company spokesman |
contacted by R&R could
neither confirm the exact
number of dismissals nor | |
provide in- | |
formation
onhow many
markets No. 60 and below
Metro Networks provides
services to, but Kosann said
that no further layoffs or
employee changes are ex-
pected.
“The advertising market-
place has proven to be both
challenging and ever evolv-

said, given our position as

WESTWOOD ONE See Page 11 ;
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CBS Pays $550K
Jackson Indecency
Fine, Files Appeal

By Jeffrey Yorke
R&R Washington Bureau Chief
[yvorke@radioandrecords.com

Beating the deadline by
days, CBS paid the $550,000
indecency fine levied by the
FCC for the Janet Jackson
breast-exposure incident dur-
ing the 2004 Super Bowl half-
time show. Now the network
intends to take on the govern-
ment over the matter.

CBS said in a statement is-
sued on July 28, “CBS is filing
today an appeal with the
United States Court of Appeals
for the Third Circuit seeking to
overturn the FCC’s finding that
the 2004 Super Bowl half-time
broadcast was legally indecent.
A prerequisite for filing this
appeal is to pay the $550,000
fine, which we are also doing
today only for this procedural

reason.
CBS See Page 1§
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A NEW SOUND

movement that combines

with traditional Latin music and

about them now, you soon will.
Page 78.

This week Latin Formats Editor Jackie Madngal spotlughts
three rising stars who are leading | 1
the way in an exciting and popular

American musical styles like R&B
pop. Ladies and gentlemen, meet

Rigo Luna (pictured), Toby Love
and Jean. If you don't know much

New Orleans, Biloxi To Get Spring Arhs

New pop. estimates set; Advisory Council pleased

Arbitron on Aug. 14 will re-
lease spring 2006 ratings for

the New Orleans R

and Biloxi, MS A \
markets, nei- [ _. 3
ther of which g
has been measured since spring
2005.

The summer and fall 2005
and winter 2006 surveys in
New Orleans and the fall 2005
. ___- VT

survey in Biloxi (which is mea-
sured only in spring and fall)
were canceled

ARBITRON  intheaftermath

of Hurricane

Katrina.
The spring 2006 results will
reflect major population changes
that Arbitron will discuss in detail

ARBITRON See Page 10

KaZaa Settles With Record Labels

By Brida Connolly
boonnoty&radantacords o

The four major record com-
panies — EMI, Warner Music,
Universal and Sony BMG —
have reached a global settle-
ment with Sharman
Networks, which
operates the KaZaa /W2
peer-to-peer net- ) @?
work.

Under the terms
of the settlement, Sharman will
pay the labels at least $100 mil-
lion to settle all suits against it.
Additionally, Sharman has

HD 101: Your Complete
Guide To Digital Radio

Everything you need to know about HD

By Adam Jacobson
R&R Management/Mark anagemertMarketing Saes Edior
Several weeks ago I visited
a local Best Buy with a friend
of mine and ap-
proached a sales-
person standing in
an area where some
AM/FM receivers
were on display. I
asked if the store sold HD
" Radios. After giving us a
somewhat puzzled look, the
salesperson asked, “Um, do
you mean satellite radio, like
m?ll
Despite this recent encoun-
ter at one of America’s lead-
ing electronics retailers,
many of the radio industry’s
leaders, movers and shakers

are convinced that HD Ra-
dio is one of the greatest
things that could happen to
stations on the AM and FM

e
Radio
Pure Digital Cloar Radio.

With HD Radio, licensed
and developed in the US.
by iBiquity Digital Corp.,
AM radio stations sound
like FM radio stations, and
FM radio stations sound so
crystal-clear it’s like listening
to a CD on your favorite
playback device.

See Page 13

agreed to introduce filtering
technology to make sure its us-
ers can no longer distribute in-
fringing files.

KaZaa last year was found
liable for copyright infringe-
ment in an Austra-
lian court and had
a case pending
against it in U.S.
court. KaZaa was
not part of the
MGM v. Grokster lawsuit that
last year led to a Supreme
Court decision that P2Ps can be

KAZAA See Page 11
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;(ndio Disne; Now
Under TV Group;
Casagrande GM

After 10 years as a joint effort
between ABC Radio Networks
and Disney Medla Networks
Radio Disney :
is shifting to | =
the Disney-
ABC Televi-
sion Group in
a move that
comes ahead
of ABC Radio’s
sale to Cita-
del. With the
change, Disney
Channel World-
wide Sr. VP/Programming Strat-
egy Jill Casagrande has been
named Radio Disney Sr. VP/
GM.

Casagrande assumes duties
held since 1998 by Radio Disney
President/GM Jean-Paul Colaco,
who will now take a corporate-level

CASAGRANDE See Page 11

Casagrande
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WFNX Parent Elevates Mindich, ngston

Phoenix Media/Communica-
tions Group Exec. VP Brad Min-
dich will take over as President of
the privately held Boston-based
multimedia company on Jan. 1,
2007, following the retirement of
longtime President/COO H. Barry
Morris.

Morris, whose retirement was
announced in March, has been as-
sociated with PM/CG since 1970
and has held the presidency since
1985.

Mindich

Kingston

Concurrently, WFNX/Boston and FNX Radio Network GM Andy

FNX See Page 11

Seeman To Manage WFMP/Minneapolis

Dan Seeman has been ap-
pointed VP/GM of Hubbard
Broadcasting FM Talker WFMP/
Minneapolis, effective Sept. 18.
He will succeed Todd Fisher, who
will focus on serving as VP/GM
of Talk clustermate KSTP-AM and
Country WIXK-AM/New Rich-
mond, WI.

Seeman was VP/GM of Clear
Channel’s Minneapolis cluster

until last year, when the company
eliminated the position. At Clear
Channel/Minneapolis Seeman
was involved in the development
of FM Talker KTLK and success-
ful Sports outlet KFAN.

In an interview with the Minne-
apolis Star-Tribune, Hubbard Ra-
dio Division President Ginny

SEEMAN See Page 11

(OLIECINEW & ACTIVE |-

ajacobson@radioandrecords.com.

Everything You Always Wanted To Know

This week’s Management/Marketing/Sales section, which starts on Page
1, is devoted to HD Radio — what it is, what it means for the industry and
how people can listen to digital radio. Call it HD 101: It's a great way to
refresh yourseif about, oy learn for the first time, just what HD Radio has to
offer and why it very well may be the biggest thing since FM stereo.

Meanwhile, the HD Radio Station Links page at www.radioand
records.com continues to be updated with new information, and your
help in keeping the list as up-to-date as possible is always appreciated.
Stations and listeners are always welcome to send their updates to

Direct links to all HD2 multicast stations that also offer online stream-
ing of their over-the-air programming can be found on R&R’s new HD
Radio Station Links page, available only at wiww.radioandrecords.com.

Presented by
Broadcast Electronics

GOES TO THE K

=

Legendary artist L/onel R/ch/e recently stopped by the Clear ChanneyLos
Angeles megaplex to hang out with the lovely folks there. Seen here are (I-r)
KOST PD/MD Stella Schwartz and morning co-host Kim Amidon, Richie and
KOST morning co-host Mark Wallengren.

e

Baumgartner Now Rust/Nush-. VP/Promo

Cleveland-based Rust
Records has hired indus-
try veteran Rick Baum- [
gartner as VP /Promo- |}
tions. He will be based in §
Rust’s Nashville office.

“We are thrilled to
have Rick join our Rust
Records family,” said la-
bel President Ken Coo-
per. "His experience and
expertise will be essential
in maintaining our la-
bel’s solid growth.”

Previously Director/Promo-
tions & Affiliate Relations
in Nashville for Bob Kingsley’s
Country Top 40 Countdown,

Baumgartner

Baumgartner brings 17
years of promotion expe-
rience to the new gig.
His prior stops include
Warner Bros., Decca, At-
lantic, Broken Bow and
Equity. Before starting his
| label career he worked
in Nashville radio at
WLAC-AM and WSIX-

“Joining Rust/Nashville
is a great opportunity,”
Baumgartner said. “Ken Cooper
is focused on taking Rust to the
next level, and I am honored to be
chosen to lead its promotion ac-
tivities.”

Stifland Heads Dial Global Programming

Kirk Stirland has been chosen
to serve as President of Dial
Global’s Dial Global Program-
ming division, a new unit made
up of Dial Global’s X Radio syn-
dication unit and the 24/7 music
formats recently acquired from
Westwood One. Stirland was
most recently President of X Ra-
dio.

Concurrently, Westwood One
Programming Manager Rob Ed-
wards has moved over to Dial Glo-
bal as VP/Programming. Matt
Caldaronello, who handled affili-
ate sales for Westwood One’s 24/
7 networks, also joins Dial Global,
as VP/Affiliate Management.

Both Edwards and Caldaronello
will be based out of Dial Global’s
Valencia, CA office.

Under Dial Global Program-
ming, the music formats acquired
from Westwood One will be re-
named Dial Global Digital 24/7
Formats.

Among several changes Dial
Global has made: Live announc-
ers and programming will be
found throughout the day, seven
days a week, on all of the formats,
while no-cost customized jingles,
imaging and music libraries will
be made available to affiliates.

STIRLAND See Page 11

—

Lowenberg Named Island SYP/Marketing

After a year as Virgin
Records’ Sr. VP/Market-
ing, Adam Lowenberg |
has been named to a simi-
lar post at Island Rec-
ords. He’ll be based out
of New York.

“We are excited for
Adam to begin his new
role at Island Def Jam,”
said Island President
Steve Bartels, to whom
Lowenberg reports. “We
are looking forward to his mar-
keting expertise, energy and dedi-
cation to the great music and art-
ists we are set to launch.”

Lowenberg said, "It is so excit-
ing to be a part of the Island Def
Jam family and to have the oppor-

Lowenberg

tunity to work alongside
| [Island Def Jam Music
Group Chairman] L.A.
| Reid and Steve Bartels
| again. I look forward to
i contributing to the contin-
ued success of IDJ.”

Lowenberg started his
| 1abel career in 1990 in
Chrysalis Records’ mar-
keting department. He
joined EMI as Marketing
Coordinator in 1992 and
was upped to Manager/Sales in
1994 and to Product Manager in
1995. In 1997 he went to Arista as
Assoc. Director/Marketing and
was later promoted to Director
and VP. Arista named him Execu-
tive of the Year in 2001.

Santee Promoted
To Cumulus RVP/
Southwest Region

Spike Santee has been pro-
moted from Director/New Busi-
ness Development to Regional
VP/Southwest Region for Cumu-
lus Media. He’ll oversee the op-
erations of 64 Cumulus stations in
13 markets across Arkansas, Cali-
fornia, Colorado, Louisiana, Or-
egon and Texas and will remain
based in Cumulus’ Atlanta head-~
quarters.

Santee joined Cumulus five
years ago and previously served
as a local-level Market Manager
for the company. Before joining
Cumulus he enjoyed a successful
career in radio sales and as a sta-
tion owner.

Santee reports to Cumulus Me-
dia COO Jon Pinch, who told
R&R, “Spike is the ultimate sales-
person and was pretty well-re-
spected in all of the markets he
traveled to. He’s made a signifi-
cant contribution to the company

SANTEE See Page 11

Maziar Called .Up
To Big League SVP

Neal Maziar has been promo-
ted to Sr. VP of Big League Broad-
casting, which
owns Sports
KFNS-AM & FM
(The Fan) and |
Talk KRFT-AM
in St. Louis and
operates Lin-
coln Financial
Media’s Sports
WQXI-AM (790
The Zone)/At-
lanta viaanLMA.
He has spent
two years as VP/GM of WQXI
and will continue in that role
while adding oversight of the St.
Louis cluster.

“In Neal’s relatively short time
with 790 The Zone he has truly

MAZIAR See Page 11

NextMedia Boosts
Brown To Reg. VP

Barry Brown has been pro-
moted to Regional VP of Next-
Media Group’s radio division.
Brown, who has served as GM of
NextMedia’s Myrtle Beach, SC
cluster since 2000, will retain
those day-to-day duties while
adding executive oversight of the
company’s eight stations in
Greenville, NC and six stations in
Wilmington, NC.

“Under Barry, our Myrtle Beach
operation has experienced strong
results in both ratings and rev-
enue,” said NextMedia Radio
President/COO Jeff Dinetz, to
whom Brown reports. “He has
built a very strong organization,
and they continue to meet and ex-
ceed their goals.

“Barry has extensive knowl-
edge of and experience in the

BROWN See Page 11
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NAB Asks FCC To Recull
Satellite Rudio Receivers

KR RADIO BUSINESS

Cites tests showing devices over field-strength limits

he NAB is urging FCC Chairman Kevin Martin to direct

the commission to recall satellite radio devices that fail

to comply with FCC interference standards. In a two-page let-

ter sent to Martin on July 28, NAB President/CEO David Rehr

said the “NAB continues to be concerned about the interfer-

ence caused to free over-the-air radio services by satellite

radio devices not in compliance with the commission’s
rules.”

Rehr added, “To ensure that the
scope of this problem is not expand-
ed, the NAB urges the commission
to take steps to halt the further dis-

tribution and sale to consumers of

additional satellite radio devices
failing to comply with Part 15 of the
commission’s rules.”

hired the engineering consulting
firm of Meintel, Sgrignoli & Wallace
to conduct “an extensive study” of
these devices, which was delivered
to the FCC last month.

The study tested 17 devices and
found, Rehr said, that “13 of these
17 devices (75%) exceeded the field-

Rehr told Martin that the NAB  strength limits for the operation of

unlicensed devices under Part 15 of
the commission’s rules.”

Rehr’s letter also claimed, “Six of
those devices exceeded the FCC
field limit by 2,000%. One device
transmitted a signal that was
20,000% stronger than allowed by
FCC rules.”

He added that many of the devic-
es also transmitted signals that were
substantially wider in bandwidth
than permitted by the FCC, resulting
in “potential interference to first-and
second-adjacent channels as well.”

Why A Recall?

The NAB said a recall “is necessary
to prevent even more disruption to

MAB See Page 6
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Business Briefs
Congressman Seeks Transparency In FCC
Ownership-Rule Changes

ep. Maurice Hinchey, along with 84 other House mem-

bers, on Tuesday demanded that the FCC be transpar-
ent in making any changes to the media-ownership rules.
Hinchey and his colleagues also demanded that the com-
mission give the American public a chance to fully review the
proposed rule changes and that it extend the comment pe-
riod for citizens to submit their input.

In June FCC Chairman Kevin Martin announced that the
FCC would reopen its review of the media-ownership rules
with a series of townr-hall-style meetings around the country.

In a one-page letter to Martin, Hinchey, who is the founder
and Chairman of the Future of American Media Caucus,
wrote that the FCC “failed to be completely forthcoming and |
to allow full public input in 2003, which was the last time the
‘ agency attempted tc weaken media-ownership rules.”

! Hinchey wrote, “While we were pleased to learn that the
| FCC is planning to upgrade its website and schedule meet-
! ings to respond to public interest in its Advanced Notice of
! l Proposed Rulemaking on media ownership, we strongly be-

lieve that this does not go far enough.

“Indeed, the FCC has the opportunity and the responsi-
bility to get it right this time by scheduling an extensive na-
tional series of town-hail meetings during this round of dis-
cussion, both in major media markets and small rural towns,
to collect empirical data and conduct a thorough analysis on
the state of media ownership and consolidation.”

i Continued on Page 6

Greater Media Swaps FMs
With Nassav

WKLB, WCRB to trade dial
positions in Boston

By Adam Jacabson
R&R M; ndmsmas Editor
n a move that was widely expected, Greater Media on
Monday announced that it has agreed to divest the 99.5
MHz facility currently used by Country WKLB/Boston by
dealing it to Nassau Broadcasting Partners. However, Greater
Media is not selling the station — it's swapping it to Nassau
in exchange for Classic Rock WTHK (97.5 The Hawk), a
Burlington, NJ-licensed station that was recently moved from

the Trenton, NJ market to Philadelphia.

The swap comes as Greater Media
has signed a definitive agreement
with Charles River Broadcasting to
acquire the 102.5 FM facility in Bos-
ton that has served as the longtime
home of Classical WCRB. Both trans-
actions are expected to close in autumn.

Upon completion of the two deals,
Greater Media will relocate WKLB to
102.5 FM — a move that greatly in-
creases the station’s coverage to the
south, toward the Cape Cod, MA
and Providence markets.

Concurrently, Nassau will assume
control of WCRB and move the sta-
tion to a99.5 FM facility, ensuring the
continuation of a commercial Clas-
sical station in Boston.

Nassau also accepted an addition-
al cash payment from Greater Media

. aspart of its arrangement for WCRB.

Nassau’s commitment to Classical
programming on WCRB comes as a
relief to a region in danger of losing
a primary source for arts and cultur-
al programming. WCRB has been a
strong performer among the few re-

maining commercially licensed
Classical stations in the U.S., billing
$7.5 million in 2005, according to
BIAfn.

In fact, Nassau is adding WCRB
to a portfolio that already includes
the W-Bach network — a string of
four stations in coastal Maine shar-
ing Classical programming. Nassau
will continue to operate W-Bach as
it currently does.

“We are delighted that Greater
Media and Nassau Broadcasting
have reached an agreement under
which Nassau will continue to
broadcast classical music in Bos-
ton,” said Mary Marshall, Chairman
of the Board for Charles River
Broadcasting. “We wish both com-
panies tremendous success.”

Greater Media President/CEQ
Peter Smyth said, “We worked very
hard to identify a company that
would protect the Classical format in
Boston. I am both happy and proud
that classical music will continue to

SWAP Soo Page &






: RR RADIO BUSINESS

Radio Revenue Rises 1% In June

Nonspot gains overcome tepid results

,Q, 17% rise in nonspot revenue helped the radio industry
2" i.see a 1% grand-total spot and nonspot revenue gain in
June, the RAB reported last week. Total combined local and
national ad revenue was flat during the month, compared to
last year. Local dollars dipped 1% in June, while national ad

dollars saw a 1% increase during the month.

From a year-to-date perspective,
flat performance was seen for spot
and nonspot revenue for the first six
months of 2006. Local ad dollars were
down 1% between January and June,
while national ad dollars were flat.

Total combined local and national
ad revenue was down 1% during the

six-month period, compared to the
first half of 2005.

Meanwhile, the RAB's analysis
of Q2 radio revenue shows grand-
total spot and nonspot revenue dip-
ping 1% while local dollars fell 1%
and national dollars were down
2%. Total combined local and na-

tional ad revenue was down 1% for
the quarter.

As was the case in June, nonspot
revenue proved to be the key
growth segment for radio in Q2 and
for the first six months of 2006, with
8% growth seen during each time
period.

Bear Stearns analyst Victor Mill-
er reviewed the RAB’s latest data,
and in a research note sent to inves-
tors last week noted that between
June 2004 and June 2006, total com-
bined local and national ad revenue
increased 3%. Local revenue was up
4% during the period while nation-
al revenue growth declined 2%.

— Adam Jacobson

NAB

Continued from Page 4

listeners’ use and enjoyment of free
over-the-air radio services, including
new digital services.”

“The NAB noted that while XM
and Sirjus have reportedly asked their

manufacturers to halt production
and delivery of the flawed prod-
ucts, nothing has been done to take
back the offending products al-
ready in consumers’ hands.
Rehr’s letter is the most recent
in a series of NAB letters to Mar-

Business Briefs

Continued from Page 4

|
|

“The FCC must also fully disclose all proposed rule changes
and give the American people a fair chance to review and weigh .
in on any such proposal. Such activity shouid include, at the very
least, another extended comment period, with second visits to I
all of the markets targeted by the current ANPRM’s town-hall |
meetings.”

The Future of American Media Caucus argued that the FCC'’s l
new rulemaking process “will greatly affect the democratic dis- i

course in our nation, impacting how media companies control and
l influence what the American public reads, sees and hears.” It

added that “access to diverse sources of information is neces-
] sary to maintain the informed citizenry that is crucial to a func-

tioning democracy. We therefore urge the commission to invite |
| the greatest tevel of public participation possible in your delib- ‘
1 eration of new ownership rules.”

! Asked by R&R for comment on the letter, an FCC spokesman l
‘ said, “Chairman Martin in June spoke about his strong desire for ‘
a compressive and transparent full review of the media-ownership
rules, and he seeks the strong participation in the proceeding by ,

I

the American public. Continued on Page 12

tin on the subject of interference
caused by satcasters” FM modula-
tors. Rehr first wrote Martin on June
5, describing FM radio listeners’ re-
ceipt of sexually explicit and profane
satellite content and attaching sam-
ples of their complaints.

“On June 22 the NAB’s top law-
yer (and former FCC attorney), Mar-
sha MacBride, detailed how the test-
ed devices were transmitting at
higher-than-lawful levels.

XM Responds

“Of the devices tested by the
NADB, only one was an XM radio,
and that radio passed the NAB's
own test,” an XM representative
told R&R in response to the NAB's
letter. “Contrary to the NAB's asser-
tions, XM has modified radios not
only through its manufacturers, but
through its distributors and retailers
as well.

"As a result of these measures,
XM believes its radios meet applica-
ble FCC testing requirements for in-
vehicle radios, and XM is prepared
towork with the NAB to resolve any
misplaced concerns.”

Sirius did not respond to R&R’s
requests for comment.

Transactions At A Glance

All transaction information provided by
BIA’s MEDIA Access Pro, Chantilly, VA.

State-By-State Transactions

* WACQ-AM/Carrville, AL $156,000

* KFVR-FM/La Junta, CO $125,000

* WKLB-FM/Lowell (Boston), MA Swap for WTHK-FM/Burlington,
NJ (Philadelphia) (details, Page 4)

* WCRB-FM/Waltham (Boston), MA Undisclosed (details, Page 4)

* WJINT-AM/Pearl (Jackson), MS $1.65 million

¢ WT0J-FM/Carthage, WBDI-FM/Copenhagen (Watertown),
WGIX-FM/Gouverneur, WOTT-FM/Henderson (Watertown),
WSLB-AM & WBDB-FM/Ogdensburg and WATN-AM/
Watertown, NY $5.5 million

* WLMC-AM/Georgetown (Myrtle Beach), SC $200,000

¢ WWHV-FMNirginia Beach (Norfolk), VA $4.25 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

Deal Of The Week
WFMX-FM/Clemmons (Greenshoro-Winston Salem-High Point)

PRICE: $15.7 million
TERMS: Asset sale for cash

" BUYER: Clear Channel Communications, headed by CEO/Radio
. John Hogan. Phone: 210-822-2828. It owns 1,167 other stations,

including WGBT-FM, WMAG-FM, WTQR-FM & WVBZ-FM/
Greensboro.

SELLER: Mercury Broadcasting Company, headed by President
Van Archer Ill. Phone: 210-222-0973

2006 Deals To Date

. Dotlars to Date:
" Dollars This Quarter:
Stations Traded This Year:

|
F Stations Traded This Quarter:
|

$5,018,531,142
(Last Year: $2,836,253,805)

$1,602,488,210
(Last Year: $453,612,869)

646
(Last Year: 889)
|

97 {
(Last Year: 168) l

e —

Swap

Continued from Page 4
have ahome on the Boston airwaves.
This is a great deal for all three com-
panies and for Boston's radio listen-
ers and advertisers.”

In Philadelphia, WTHK will
change its format and call letters as
Greater Media/Philadelphia’s as-
sets already include Adult Hits

WBEN, Classic Rock WMGK and
heritage Rocker WMMR. No details
on a new format have been released
by Greater Media.

For Nassau, the divestment of
WTHK'’s 97.5 MHz facility is bitter-
sweet, said company President Lou
Mercatanti: That frequency was the
original home of WPST/Trenton,
NJ, the first station Nassau acquired.
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CONVENTION ¢

SEPTEMBER 20-22, 2006

Hilton Anatole Hotel ¢ Dallas, Texas

R&R CONVENTION 2006

Advisory Committee Membeps

are making it happen!

ROCK FORMATS SMOOTH JAZZ ROCK FORMATS LATIN FORMATS
Mark Abramson Suzanne Berg Joe Bevilacqua Richard Bull
Roadrunner Records Verve Clear Channel Denver EMI Televisa
ROCK FORMATS SMOOTH JAZZ AC/HOT AC CHR/RHYTHMIC
Lorraine Caruso Frank Cody Alex Coronfly John Dimick
Zomba Label Group Rendezvous Entertainment Reprise Records WQHT/New York
ROCK FORMATS AC/HOT AC AC/HOT AC LATIN FORMATS
Dave Downey Mike Easterlin Mark Edwards Pio Ferro
Universal Republic Music Group Lava Records KEZK/St. Louis SBS
SMOOTH JAZZ AC/HOTAC GOSPEL SMOOTH JAZZ
Mike Fischer Charese Frugé Eboni Funderburk-Grimes Paul Goldstein
KJCD/Denver KYSR/Los Angeles EMI Gospel KTWV/Los Angeles
LATIN FORMATS GOSPEL CHR/POP URBAN/URBAN AG
Juan Gonzalez B. Jeffrey Grant Peter Gray Tony Gray
Bustos Media Verity Records RCA Music Group Consultant
AC/HOT AC SMOOTH JAZZ URBAN/URBAN AC LATIN FORMATS
Mary Ellen Kachinske Allen Kepler Morace Landy Jim Lawson
cago Broadcast Architecture Atantic Records CCR Hispanic Division
SMOOTH JAZZ LATIN FORMATS URBAN/URBAN AC AC/HOT AC
Deborah Lewow Gustavo Lopez Michelle Madison Patty Morris-Capers
Peak Records Machete Music Universal Motown Capitol Records
CHR/POP CHR/POP CHR/RHYTHMIC CHR/POP
Liz Pokora J Tom Poleman Eric Powers Dave Reynolds
WHTZ/New York KUBE/Seattle Universal Republic
CHR/POP CHR/RHYTHMIC GOSPEL ROCK FORMATS
John Reynolds Marthe Reynolds Jerry Smith Kevin Stapleford
WNKS/Charlotte IDJMG WNNL/Raleigh XTRA/San Diego
ROCK FORMATS CHR/RHYTHMIC CHR/POP CHR/RHYTHMIC
Mike Stern John Strazza Dom Theodore Terri Thomas
WKQX/Chicago Jive Clear Channel/Michigan KBXX/Houston
CHR/RHYTHMIC LATIN FORMATS ROCK FORMATS
.\ - ROCK FORMATS URBAN/URBAN AC
Dontay Thompson Miguel Trujillo Ted Volk i Doc Wynte
J Records Sony BMG Norte Capitol Record Bill Weston oc Wynter
ny aprtol Records v WMMR/Philadelphia Clear Channel
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IMAGINE

a color publication, available minutes after
charts are processed each week.

IMAGINE

pur very own custom report sent directly to ycj
h week, based on your personal, unique ne

IMAGINE

st of new industry partners, able to deliver ci
a and information with lightning-fast technolg
and cutting-edge delivery mechanisms.

IMAGINE

rse new consumer interfaces, delivering img
mely information via print and broadcast m




Arbitron
Continued from Page 1
in a white paper set for release

within the next two weeks.

According to population esti-
mates compiled by Claritas that are
now being used by Arbitron, New
Orleans’ spring 2006 12+ population
was 864,100 — a 20% drop from the
1,079,300 persons 12+ in spring
2005.

New Orleans’ 12+ population of
African Americans is 36% lower, at
251,900. As a result of the overall
population decline, New Orleans’
market rank drops from No. 46 to
No. 58.

The changes weren’t as drastic in
Biloxi, where the 12+ population fell
from 308,300 in spring 2005 to
303,400 in spring 2006 and the 12+
African-American population was
off just 3%, to 59,500. Biloxi’s rank
drops from No. 139 to No. 143.

New Orleans and Biloxi diary-
keepers recorded their weekly lis-
tening habits between March 30 and
June 21. In relaunching ratings for
both markets, Arbitron President/
Operations, Technology and Re-
search & Development Owen
Charlebois focused his company’s
review of the surveys on two key ar-

eas: whether new population esti-
mates provided by Claritas were
valid, and whether diarykeeper re-

.cruitment, survey response and

sample proportionality would be
satisfactory enough for a ratings re-
port to be produced. -

“"The consent, return and re-
sponse rates for these markets, as
well as the distribution of in-tab dia-
ries by geography, demographic
and race/ethnicity, are certainly
within our research quality stan-
dards,” Charlebois said.

“We are confident that the spring
2006 reports in these markets are re-
liable measures of radio listening
and that they reflect current radio
audiences in these markets.”

The Arbitron Advisory Council,
which last week conducted its sum-
mer meeting in Colorado Springs,
was more than pleased with the ef-
fort Arbitron made to ensure qual-
ity spring ratings in both New Or-
leans and Biloxi. '

Council Chairman Bill Kelly told
R&R that Arbitron did all of the due
diligence the council asked it to, and
the council believes Arbitron went
above and beyond what it was
asked to do.

Kelly added that Arbitron will be

KR NEWS

working for two weeks with local
operators in each of the markets to
review and discuss the spring rat-
ings.

In other news, Kelly said that
Arbitron has reaffirmed its decision
not to shift from the diary to its Por-
table People Meter in Houston un-
til Media Rating Council accredita-
tion is received for the electronic
measurement device.

Additionally, Kelly said that
Arbitron dispelled rumors that
Philadelphia might be the first mar-
ket to move to the PPM by telling
the council that Houston will be the
first market to make the switch
from the diary.

Also according to Kelly, Arbitron
confirmed that satellite radio stations
will appear in a local-market sutvey
report starting with the fall 2006 rat-
ings period. The same minimum re-
porting standards used for AM and
FM stations will be applied to chan-
nels offered by XM and Sirius.

As previously reported, satellite
radio stations will be listed by a set

of Arbitron-created call signs in or- -

der for each satellite radio offering
to be recognized by Arbitron’s com-
puter software.

— Adam Jacobson

cBS
Continued from Page 1

“CBS has apologized to the
American people for the inappro-
priate and unexpected half-time
incident and immediately imple-
mented safeguards that have gov-
erned similar broadcasts ever since.
However, we disagree strongly
with the FCC’s conclusions and
will continue to pursue all rem-
edies necessary to affirm our legal
rights.”

There has been a groundswell of
whispered complaints over and
threatened challenges to the FCC's
ability to issue indecency fines ever
since May, when Congress passed
the Broadcast Decency Act of 2005
without much debate.

The act, which President Bush
signed into law in early June, gives
the FCC power to levy fines of up

to $325,000 — 10 times higher than
the previous maximum — per inci-
dent of on-air indecency.

But whether CBS’s challenge to
the network-TV fine extends to other
media is unclear. CBS Radio spokes-
woman Karen Mateo told R&R the
challenge focuses on “one case [CBS
TV] and has nothing to do with ra-
dio.”

FCC: ‘Wardrobe Malfunction’
Was Indecent

FCC spokeswoman Tamara Lip-
per offered this response to CBS's
court filing: “The commission will
vigorously defend the forfeiture
order issued against CBS. CBS’s
continued insistence that the half-
time show was not indecent dem-
onstrates that it is out of touch
with the American people. Mil-
lions of parents, as well as Con-
gress, understand what CBS does

not: Janet Jackson’s ‘wardrobe mal-
function’ was indeed indecent.”
R&R asked Howard Liberman,
an attorney with Drinker, Biddle &
Reath who has practiced commu-
nications law in Washington since
1973, for his take on the CBS mat-
ter. “The commission believes that
it has provided sufficient guidance
so that broadcasters can determine
what is indecent and what isn’t,”
he said. “Broadcasters disagree, of
course, and believe that the FCC’s
interpretations are inconsistent.
“CBS'’s arguments on appeal will
be: 1) a fleeting visual of a breast is
not indecent, especially when it was
unplanned or accidental; 2) other
broadcasters have shown bare fe-
male breasts and not been fined by
the FCC (for example, one program
showed a woman going in for
breast surgery and showed a bare
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Executive Action
Divney Joins Adrenaline Music As GM— )

ndustry veteran Bob Divney has been named GM of Adrenaline

Music, teaming with Adrenaline founders Fred Croshal and Kevin
Day. He'll develop the label’s business model, bring in new clients and
create and execute promotional and marketing plans.

“We are thrilled to have Bob be part of our team,” said Croshal. “|
have worked closely with Bob for several years, dating back to his
Reprise days, and know him to be a true professional with a great
vision for the future of our industry.”

Day said, “Having Bob as part of the Adrenaline team will allow us to
provide our clients with a well-rounded sales, marketing and promo-
tion team under one roof, with fewer moving parts and a strong focus
on execution.”

Divney said, “The ability to provide great artists the chance to
achieve success outside the major-label system and influence pop
culture is a tremendous gift. My goal is to propel Adrenaline into the
first and most successful new label model that really gives artists a
greater opportunity and a more fair and equitable role in their own

careers.”

Divney was most recently VP/Promotion of CO5 Music. He's weil
known for his time as VP/Promotion of the Firm, and he's also worked
as VP/Rock & Modem Rock Promotion for Reprise Records.

TR i e

WW1 Ups Green To EVP/Affiliate Sales

ennis Green has been promoted from Sr. VP/Affiliate Sales to
Exec. VP/Affiliate Sales at Westwood One. He will be responsi-
! ble for affiliate sales for the entire network.
& Green is a company veteran who previously held the role of Sr.VP/
Talk & Entertainment Affiliate Sales, overseeing the sales team for
WW1's talk and entertainment programs in addition to its international
and specialty programming. He's also served as Regional Manager/
Affiliate Sales for Westwood One's Chicago office.
Before joining WW1, Green was an affiliate sales manager for
Bloomberg and Director/Operations, Affiliate Relations for the Wis-

NNMTRERS TR R g S L T S S

breast as part of the story); and 3) if
the FCC is changing its policy and
considering any visual depiction of
a bare female breast on broadcast TV
to be indecent, then the FCC has to
give notice and should not have
fined CBS.”

Liberman also made a case that
sounded similar to the one the NAB
has been making for both cable and
satellite television and, more recently,
satellite radio: “Another basis of the
appeal should be that most viewers
don’t distinguish between broadcast
TV stations and nonbroad-
cast TV channels because so many
viewers have cable or [satellite] and

B 2 R

don't focus, as they click through the
channels, on the fact that some are
regulated in this regard and some
aren’t. Arguably, it is unconstitu-
tional to regulate one class of speak-
ers in this regard but not others.

“] think some of the attorneys are
worried about this argument, con-
cerned that the Supreme Court ul-
timately will strike down some of
the FCC’s indecency standards be-
cause of this.”

Reached by R&R, NAB spokes-
man Dennis Wharton declined to
comment on CBS’s court filing and
said that NAB is not participating in
the lawsuit.
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Casagrande
Continued from Page 1

role as Sr. VP/Business Development
for the Walt Disney Co.

Robin Jones, who serves as Radio
Disney VP/Programming, will con-
tinue in that role, Disney spokes-
woman Patti McTeague told R&R.
McTeague also said the executive
changes are not tied to recent budget
cuts at the Walt Disney Co.

Casagrande will manage the day-
to-day operations of Radio Disney
and continue to report to Disney

Channel Worldwide President Rich
Ross, who will “spearhead Radio
Disney’s overarching strategic direc-
tion,” the company said in a press
release.

Ross will continue to report to
Disney-ABC Television Group and
Disney Media Networks co-chair
Anne Sweeney, who said, “Radio
Disney stands to benefit enor-
mously from its integration into
our portfolio of global kids’ busi-
ness. I know Rich and the entire
team will create one cohesive vi-

sion to provide Disney-quality en-
tertainment to kids and families
wherever they are and whenever
they want it.”

Ross said, “We’ll continue to
build Radio Disney as a self-sustain-
ing operation that enhances the
company'’s overall market presence
with kids, parents and advertisers.
Jill is a kids’ entertainment expert
and a superb strategist who has
made enormous contributions to
our global kids” TV portfolio. Not
only does she bring a wealth of ex-

perience to this job, her leadership
skills continue to make her a great
asset to the company.”

Casagrande is a 10-year Disney
veteran who took on her most recent
role in 2003. Her previous positions
include Sr. VP/Programming for the
Disney Channel, VP/Scheduling &
Program Planning for Disney ABC
Cable Networks Group and Direc-
tor /Scheduling for the Disney Chan-
nel. Before joining Disney in March
1996 Casagrande was PD/Promotion
Director of WSTR-TV/Cincinnati.

Colaco reflected on his eight years
at Radio Disney by saying he was
extremely proud of the network’s
success on multiple platforms
around the world. He added, “While
I'll miss working with the talented
team here, I am excited about the
prospects that are ahead, and I know
I leave the network under the lead-
ership of a team that is dedicated to
maintaining and expanding Radio
Disney’s position as the safe music
destination for kids and families.”

— Adam Jacobson

Westwood One
Continued from Page 1

a 'pure-play’ content company,
Westwood One is uniquely quali-
fied to capitalize on distribution op-
portunities within radio and televi-
sion, as well as new platforms
across emerging media.

“The decision impacting our

company today does not — and
cannot — diminish our resolve, fo-
cus and vision for continuing to
push Westwood One forward.

“As we continue to face the imme-
diate challenges in the industry, please
know that your continued hard work,
focus and passion are truly appreci-
ated. Today’s announcement has not

been easy, but with your support and
understanding we can — and will —
ensure our future success.”

Kosann listed three areas that
WWI1 will focus on going forward:
retaining and expanding content,
with an emphasis on major-market
distribution; launching new media
products to superserve its core radio

and TV affiliate base for websites and
HD multicasts; and extending content
distribution beyond traditional broad-
cast platforms.

He also said he expects his com-
pany in the next few months “to grow
and enhance our digital media prod-
ucts” in an effort to provide affiliates,
advertisers and listeners with better

opportunities to interact with WW1's
content platform.

“These new products, coupled
with our continued investments in
major-market distribution and
broadcast content, will lay the
groundwork for improved growth,”
Kosann said.

— Adam Jacobson

KaZaa
Continued from Page 1

held liable for their users’ infringe-
ment if they actively induce that in-

fringement, but it is believed that
the ruling in MGM v. Grokster
played a big part in motivating
Sharman to settle.

RIAA Chairman/CEQO Mitch
Bainwol said, “This is welcome
news for the music community and
the legal online music marketplace.

Maziar
Continued from Page 3

taken our Atlanta operation to the
next level, effectively positioning us
for long-term growth,” Big League
Broadcasting President Andrew
Saltzman said. “I know that Neal
will have an equally impressive im-

pact in St. Louis and his contribu-
tion will quickly be noticeable in the
marketplace.”

Before joining WQXI Maziar
spent 18 years with Cox Radio, most
recently as Managing Director/
Sales & Marketing for the Atlanta
cluster.

FCC Actions

lic-file problem.

since the last renewal.

FCC Fines Two Stations For Missing Public Files

merson College’s noncommercial WERS-FM/Boston will be per-

mitted to renew its license, but it may have to cough up $10,000

' after the FCC determined that the station “willfully and repeatedly

violated” the commission’s public-inspection-file rules by “failing to
retain all the required documentation.”

In a notice of apparent liability issued last week, the FCC acknowl-
edged that the station’s management had made an effort to restore
the required paperwork, some of it dating back to the late '90s, and
that the current station’s management had acknowledged the pub-

! “During the license-renewal process we dutifully told the truth —
! that there were some program lists missing from the files,” WERS-
F FM’'s Washington iawyer, Howard Liberman, of Drinker, Biddle and
i Reath, told R&R. He said that the station tried to reconstruct the file
to meet the FCC's regulations, but it was an impossible mission
because of “two or three management changes” that had occurred

The station has 30 days to pay the fine or file a request for a reduc-
tion in the amount. Liberman said the station has never had any oth-
er regulatory problems, and he expects WERS to seek a reduction.

The FCC also hit Clear Channel Talk station WHJJ-AM/Provi-
dence with the same complaint and the same notice of apparent
liability for $10,000. When reached by R&R, WHJJ-AM GM Bill
George said he was unaware of the charges and had not seen the
FCC notice, and he declined to comment.

foe Nag
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' ments are due Aug. 21.
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FCC Needs Feedback On Topography
1 he FCC is about to move forward with the recommendations
produced in June by the Independent Panel Reviewing the Im-

pact of Hurricane Katrina on Communications Networks, but it wants
to determine whether those recommendations also apply to other
types of disasters, such as earthquakes, floods and forest fires.
i Before issuing a final proposed rulemaking, the FCC last week
;3 asked for expert thoughts on "the impact of the country’s diverse
i topography on the Independent Panel's recommendations.” It asked,
*Wouid a region's topography warrant modifications or other changes
to the Independent Panel's recommendations?”

The FCC also seeks ideas on what actions could be taken if chang-
& es are necessary. Comments are due by Aug. 7, and reply com-
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Seeman
Continued from Page 3

Morris said she had wanted to work
with Seeman “for years, but it wasn't
immediately obvious what the spot
might be.”

Seeman told R&R, “I'm fired up!
I have known Ginny and have
known of Hubbard Broadcasting for
the 23 years I've worked in this mar-

“Steadily but surely, we are pass-
ing another important marker on the
remarkable journey that is the con-
tinuing transformation and develop-
ment of the digital marketplace. The
winners are fans, artists, labels and
everyone else involved in making
music and our partners in the tech-
nology community.”

Referring to MGM v. Grokster,
Bainwol continued, ”A little more

than a year ago the U.S. Supreme
Court struck a wise balance between
protecting innovation and the rights
of creators. This meaningful decision
has helped bring legal and moral
clarity to the marketplace.

“Services based on theft are going le-
git or going under, and a legal market-
place is showing real promise. That's
encouraging news for the industry’s
ability to invest in new music.”

ket. It's a great, great opportunity to
go to work for them.”

He added that he is committed to
keeping and growing WFMP's format.

“We're going to continue to target
women, and no one else in the market
is doing that,” Seeman said. “We just
need to turn the corner with it.”

Brown
Continued from Page 3

Coastal Carolina region. He has the
respect of our managers and their
teams in both Greenville-New Bern-
Jacksonville and Wilmington, NC,
and together they will succeed.”

Brown said, “I've spent six years in
Myrtle Beach helping to develop the
premier radio cluster in the market.
This opportunity to work with our
regional clusters comes at a time
when radio is serving a more diverse
audience, and we're fortunate to have
well-trained professionals to present

our products on both the program-
ming and sales side of the equation.

“I am thrilled to be working with
the individual market managers
and Jeff Dinetz, who has a unique
and relevant understanding of the
industry that will greatly benefit all
our radio markets.”

Stirland

Continued from Page 3

In an interview with R&R,
Stirland said Dial Global is thrilled
to be entering the 24/7 formats busi-
ness. “It’s a real good matchup with
the things we do otherwise,” he
said. “We think this is a very inter-
esting business with lots of upside.”

He added that Dial Global’s in-
volvement with Lincoln Financial’s
female-oriented Talk/Hot AC hy-
brid WLNK/Charlotte and the
station’s syndicated Bob & Sheri
morning program is another strong
part of Dial Global’s platform.

Regarding Dial Global Digital
24/7 Formats, Stirland said a great
teant is already in place in Valencia
and that he expects immediate suc-
cess with the entity.

X Radio’s lineup of programs —
which includes Rick Dees” Weekly Top
40, Backtrax USA With Kid Kelly, Gos-
pel Traxx With Walt "Baby” Love, The
Big Time Saturday Night With Whitney

Allen and Big Boy's Hip Hop Spot —-

and X Prep services will continue as
normal.

In other Dial Global news, Aviva
Brukner has been promoted to Di-
rector/ Affiliate Services. She most
recently served as Clearance Infor-
mation Coordinator for Dial Global’s
RADAR-rated networks. In her new
role, Brukner will oversee the affili-

ate sales department, including all
systems, personnel and clearance in-
formation for the company’s RA-
DAR-rated and syndicated net-
works.

Dial Global is owned by Excelsior
Radio Networks. '

FNX

Continued from Page 3
Kingston will become Sr. VP of PM/
CG. He will continue to be respon-
sible for the FNX Radio Network —
comprising WENX; WPHX/Sanford,
ME; and WFEX/Peterborough, NH
— while adding oversight of the
company’s alternative weekly news-
papers, magazines, and guides and
websites.

PM/CG'’s holdings include the
Phoenix newspapers in Boston;
Providence; and Portland, ME, and
yearbooks for the Boston Bruins and
Boston Celtics sports teams.

In related news, Boston Phoenix Edi-
tor Peter Kadzis has been elevated to
Exec. Editor of PM/CG and will co-
ordinate feature and news operations
with the FNX Radio Network.

Mindich will be taking over a
company founded in the 1960s by
his father, PM/CG Chairman
Stephen Mindich. “I'm inheriting an
extraordinary legacy and am excited
— and more than a bit daunted —
at the idea of steering our newspa-
pers, radio stations, websites and
our other operations into the fu-
ture,” Brad Mindich said.

“Fortunately, we have many ex-
traordinarily talented people across
all areas of PM/CG, so expect great
things from us during the next 40
years.”

Santee
Continued from Page 3

with a specialty in new-business

. o . . .
revenue initiatives, and it’s a well-
deserved promotion.”
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Business Briefs

- Sirius Expenses Widen Q2 Loss, Despite Subscriber Gains
Sirius Satellite Radio said Tuesday that it lost $238.8 million, or 17 cents a share, during the second
quarter, compared to a loss of $177.5 million, or 13 cents a share, during the same period in 2005.
The company blamed increased total operating expenses, which were up 68%, to $380.6 million, includ-
ing a penny-per-share charge for satellite equipment that is no longer necessary. Thomson First Call ana-
lysts had expected a loss of 16 cents a share in Q2.

But the company did see a huge leap in revenue, to $150.1 million from $52.2 million in the same
quarter last year, beating Thomson First Call’s prediction of $146.9 mitiion.

Sirius netted 600,460 new subscribers — about 60% of the new satellite radio subscriber market dur-
ing the quarter that ended June 30 — for a total of 4.68 miliion, a 158% increase over 1.8 million sub-
scribers in Q2 '05. During the same period last year Sirius signed up 365,931 new subscribers.

“Continued strong demand for Sirius’ products and programming gives us confidence to increase our
revenue and subscriber guidance,” said Sirius CEO Mel Karmazin. “We continue to be excited about the
growth prospects for satellite radio and remain pieased with our solid execution as we approach positive
free cash flow.”

Sirius, which charges subscribers $12.95 per month, reported the average monthly revenue per sub-
scriber was $11.16 in Q2, up from $10.50 a year ago. The average monthly revenue per subscriber in-
cluded a 62-cent contribution from net advertising revenue, compared to a 22-cent contribution from net
advertising revenue in Q2 '05. Average monthly churn was 1.8%, up from 1.4% but in line with the
company’s annual churn guidance, reflecting total churn from both retail and OEM channels.

Sirius said subscription-acquisition cost per gross subscriber addition was $131 for the second quarter
of 2006, an 18% improvement over the Q2 '05 SAC per gross subscriber addition of $160.

In new guidance, Sirius on Tuesday said it expects to end the year with 6.3 million subscribers, up
from the previous guidance of 6.2 miliion. It also expects to have total year-end revenue of $615 million,
up from previous guidance of over $600 miliion.

The company also forecast a free-cash-flow loss of approximately $500 million, “reflecting,” Sirius said,
“the impact of the satellite agreement announced in June 2006 and changes to working capital assump-
tions, up from previous guidance of $480 million” The company reaffirmed that it expects its first quarter
of positive free cash flow, after capital expenditures, could be reached as early as the fourth quarter of
2006. ’

XM Reduces Subscriber-Growth Expectations

M Satellite Radio said {ast week that it's reducing its year-end subscriber projections to between 8.2
million and 7.7 million, basing its decision “on current marketpiace dynamics and regulatory uncer-
tainties conceming ‘plug-and-play’ radios.”

In May XM reduced its original end-of-2006 guidance for 9 million subscribers by 500,000 due to “overall
softness” in the radio retail market. XM said it will refine this range at the end of the third quarter, when it
expects to have a firmer sense of regulatory progress and availability of product for the fourth quarter, as
well as retail sales trends.

With the revised subscriber guidance, XM still expects to achieve positive cash flow from operations
for the fourth quarter of 2006 and the full year 2007, aithough its ability to do so becomes challenging
toward the lower end of the subscriber range.

While reporting disappointing second-quarter financial results, XM did have some good news: It now
has more than 7 million subscribers. “With more than 7 million subscribers today, XM has achieved yet
another major milestone as the leader in satellite radio,” said XM CEO Hugh Panero.

In other news, XM has extended its NavTraffic data service to 13 new markets: Austin; Buffalo; Char-
lotte; Columbus, OH; Hartford; Indianapolis; Kansas City; Las Vegas; Memphis; Nashville; Norfolk; Sarasota;
and West Palm Beach. Their addition brings the total number of markets served by NavTraffic to 44.

NavTraffic delivers real-time traffic information to vehicle navigation systems, and it's expected to be
available in 200,000 NavTraffic-capable vehicles in the next two years. The NavTraffic service is avail-
able for an additional $3.99 per month with a $12.95-a-month XM subscription.

EMI Won’t Merge With Warner Music Group

London-based EMI said last week that it has dropped plans to merge with Warner Music Group after
the European Court of First Instance ruled that the 2004 merger of Sony’s and Bertelsmann’s music
units was in violation of antitrust laws.
When that ruling was announced three weeks ago, EMI initially said it was not fazed by the decision
i and would continue to pursue its merger plans.
4 “The board of EMI has decided not to pursue a combination with Warner Music for the time being,’
EMI said in a statement. “The board will review this position in the light of future developments.”

Warner Music Group said, “The July 13, 2006 ruling of the European Court of First Instance regarding
Sony BMG has created uncertainty regarding a potential combination of [WMG] and EMI Group.”

WMG added that it will “monitor the situation carefully.” it continued, “But until matters become clearer,
for instance, as a result of the re-review of Sony BMG by the European Commission or through an ap-
peal to the European Court of Justice, WMG does not believe that it would be prudent to pursue a com-
bination of WMG and EMI. Accordingly, WMG does not intend to make an offer for EM! at this time.”

Coppola Named Board Chairman At The Tube Media

hane Coppola has been named Chairman of the Board at the Tube Media. Coppola was
President, CEO and a member of the board of directors of Westwood One for two years, until De-
cember 2005. From 1999-2002 he was Westwood One’s Exec. VP, handling the day-to-day operations
of Metro Networks and Shadow Broadcast Services and working on business development, investor
relations and acquisitions.
The Tube Media Corp. is the parent company of the Tube Music Network, the newly launched 24-hour
music network led by founder/CEO Les Garland.

Mapleton Forms Equity Partnership With Investment Fund

he fast-growing Mapleton Communications — it just agreed to buy Regent’s 10 stations in Redding
and Chico, CA — last week unveiled plans to create an equity partnership with Corporate Partners
It, a Lazard Alternative Investments fund. Mapleton President/CEO Adam Nathanson said he’s “thrilled”
with the deal. He continued, “We could not have found a better partner for our radio business.”’
Lazard Freres & Co. is acting as financial adviser to Corporate Partners Il in connection with its invest-
ment in Mapleton. The equity partnership is subject to FCC approval.

Continued from Page 6
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Talkin’ San Diego

AL PETERSON
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Larson marks 30 years in America’s Finest City

he old WKRP In Cincinnati theme song put it so well:

Radio is a business where many have spent their careers trav-
eling “town to town, up and down the dial.” As any broadcast
veteran will tell you, being able to put down roots in a city where
you happen to land a gig is generally a rarity.

There are some notable exceptions, how-
ever, and longtime San Diego host Mark
Larson is one of them. Currently noon-3pm
host on Clear Channel News/Talker
KOGO/San Diego, Larson has been yak-
king on the airwaves of America’s Finest
City for the past three decades.

Before joining KOGO in 2004 Larson was
GM at crosstown Sa-
lem Communications-
owned outlets KCBQ
and KPRZ, which he
joined in 1994 after 18
years at KFMB-AM/
San Diego. During
most of his tenure at
KFMB Larson was
Program and Opera-
tions Director and a
highly rated air personality at the Midwest
Television News/Talker.

Reflecting the depth of his San Diego ra-
dio roots, this past January Larson retired
as President of the San Diego Radio Broad-
casters Association after serving a record
eight consecutive terms. San Diego Magazine
named him one of the “50 People to Watch”
in 2005, and in 2001 the Achievement in
Radio Awards chose him as San Diego’s Best
Talk Show Host.

Larson has been honored as Citizen of the
Year by the City Club of San Diego for his
ongoing service to the community and has

Mark Larson

also received the Salute to American Heroes
Award from San Diego-based U.S. Con-
gressman Duncan Hunter.

A strong advocate for the United States
military — which has a major presence in
the San Diego market — Larson is a lifetime
member of the Navy League and has Hon-
orary Plankowner status with the San Di-
ego-based USS Ronald Reagan, the Navy’s
newest aircraft carrier, to commemorate his
ongoing support of the ship and its crew
since its commission in 2003.

I recently caught up with Larson to chat
about his 30 years in San Diego radio and
learned how he stumbled into a radio ca-
reer at a young age and what motivated the
Midwest native to pack up and move to
Southern California back in 1976.

R&R: How did you end up behind a radio
microphone?

ML: I always thought I would be an ar-
chitect, but my mom worked for one, and
he told me that computers were going to
ruin the business and that I should focus on
some other career.

Then I thought maybe I'd like to work at
a newspaper, but everyone I met who was
in that business was always the grumpiest
guy in the room, so that didn’t seem to be
the way to go for me.

I'was in seventh grade back in Rockford,
IL when my teacher gave me and a friend

RR NEWS/TALK/SPORTS

| R&R Convention 2006 Update

Be sure to attend our special R&R Convention 2006 Talk radio ses-
sion “Stop Singing and Start Talking,” which focuses on why music-
radio programmers and managers in almost any market should seri-
ously consider flipping at least one FM in their cluster to Talk.

Learn about the wide variety of Talk programming that’s available to target
the demographics you want to create an FM Talk ratings and revenue winner
that will pay dividends for years to come.

R&R Convention 2006 will take place Sept. 20-22 at the Hilton Anatole in
Dallas. To save you money and double the impact, the NAB Radio Show will
be held at the same time and place. Regjister now for R&R Convention 2006
at www.radioandrecords.com, and you’ll also get access to most NAB

sessions at no additional cost.

access to a mimeograph machine and said
that we should create something. Honest,
there’s a point to this story, and I will get to
it here in a minute. Anyway, we created our
own little version of Mad magazine, which
we called Slaz magazine.

We got the teacher and the principal to
sign off on us distributing it around school
and then started selling it to unsuspecting
students. That was my first brush with sales.

Thinking promotionally, I figured we
needed to get more notoriety for our mag-
azine so we could sell it to more people. I
went down to the local radio station — see,
I told yousthere was going to be a connec-
tion here — WROK, which was the big
kahuna in town, and where I eventually
went to work. I even met my wife there.

At the same time a friend of mine decid-
ed to build a radio station in his basement.
I’d made some friends at WROK who
helped us get together with an engineer
who gave us some of their leftover junk. We
managed to put together a little radio sta-
tion, and every weekend we’d play radio.

We were playing rock 'n’ roll on FM from
my friend’s basement on the east side of
Rockford every Saturday and Sunday. He
got shut down a couple of times by the FCC,
but—Idon’t know if his parents were skip-
ping out on the rent or what — he always
moved to another place. It didn’t last that
long, but it was enough to whet my appe-
tite for radio.

R&R: Where did you get your first radio pay-
check?

ML: It was at WRWC/Rockton, which is

j o

in northern Illinois near Wisconsin. I don’t
remember exactly how old I was. I must
have been around 15 or 16, because when I
first worked there my mom or dad had to
drive me back and forth the 18 miles to
work. We had this flexible-schedule thing
in high school, so I had very early classes,
and then I'd go to work at the radio station
every day. I was really burning the candle
at both ends.

R&R: I take it this was your classic full-ser-
vice local station?

ML: Oh, yeah. We were “The golden
sound of Rockton.” I was the youngest guy
in the building. They played mostly big
band music, and I had to do a lot of read-
ing and learning so I could sound like I
knew what I was talking about. I was on for
about six hours every night, and one night
a week I did overnights.

1 did that for about a year and a half and
then got an offer to work at WRRR — which
was pretty hard to say, I might add — in
Rockford. I was really excited. Here I was,
moving up to a bigger market after only a
little over a year, and I was going to get to
do some afternoon work too. I figured I was,
really on my way in radio.

But the schedule at my old job had
been such a killer that the day I was sup-
posed to show up for my new job, I had a
full-blown case of mono and couldn’t talk.
Fortunately, they were really good about
it and kept the job for me until I got
healthy.

Continued on Page 14
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Talkin’ San Diego

Continued from Page 13

About two years later I moved over to
WROK. That was a huge move for me be-
cause, back then, the station had 20 shares
in every demo.

R&R: So you made a direct move from Rock-
ford to San Diego?

ML: Yeah. After my wife and I got mar-
ried — she had been the front-desk assis-
tant at WROK — we had to start looking
because the company wasn’t big on spous-
es working together. There was an oppor-
tunity in Baltimore and another one in Tor-
onto.

Ialso had a friend in the advertising busi-
ness who had moved out to San Diego, and
he kept telling me to send him a tape and
he’d look around for me. Suddenly, I got a
call from Scott Burton, who was PD at
KFMB/San Diego.

I ended up taking the job pretty much
sight unseen — I even paid for my own
move — and arrived to find a studio in the
old KFMB building downtown that was full
of equipment that looked like it needed a
lot of work. There were troughs of 45 rpm
records that carried the cigarette-smoke res-
idue of everyone who had worked there in
the past 40 years.

I followed Bobby Rich, who did this great,
wild and crazy show. One night, not long af-
ter I'd gotten there, he’d had a live turkey in
the studio. I came in to the lovely smell of tur-
key crap all over the place and said to myself,
“"Wow, now this is really show business!”

Actually, not long after I got there we
moved into a brand-new facility. In fact, I
think I did the very first show out of the new
studios when we moved there.

R&R: Did you know right away that San
Diego was going to be a place you'd end up stay-
ing for a long time?

ML: Not at all. In fact, ] remember when
my wife and I were driving into town after
our long cross-country trip, we looked
around and said, “Gee, wouldn't it be great
if we could stay here for three years, or
maybe even five years?” Knowing the ra-
dio business, we figured that wasn't likely.
But now here it is, three decades and three
grown kids later, and here we are.

I remember the first time I realized that
San Diego had become home for us. We'd

been here about 10 years, and my mom
asked me, "So, are you guys ever going to
come home?” I said I'd be coming back, but
that San Diego was now home.

R&R: How'd you make the move to progran:-
mer?

ML:] got to be Asst. PDjust a few months
after I got to KFMB, and in 1978, when Scott
decided to leave, I went into [KFMB GM]
Paul Palmer’s office and asked for the job.
We were about to get San Diego Padres
play-by-play and some other good things
were happening, and I felt like it’d be a great
opportunity for me. Paul — who is really
the guy who was my mentor — gaveme a
shot, and I stayed there for another 16 years.

R&R: How did you make the transition from
DJj to talk host?

ML.: It helped that I was PD at KFMB,
because I could sort of bend and flex things,
and I just kept playing fewer and fewer
records. We already had a hugely success-
ful morning show, Hudson & Bauer, and if

“There’s nothing wrong
with finding a good place
that you and your family
like and putting down
roots.”

they got to any songs at all, it was usually
just as part of a bit or to make a point. So it
sort of happened over a stretch of time.
R&R: You went from years on the air at the
classic single-owner hometown radio station to
your current job at KOGO, a station owned by
the country’s biggest broadcaster. How's that feel?
ML: It's great to be working with people
who understand how to bring good people
in and then let them do their jobs. That’s the
way things were with Paul Palmer during
those glory years at KFMB, and [KOGO VP/
GM] Bob Bolinger is the same kind of guy.
It's especially important to do that in a com-
pany the size of Clear Channel, where you
can’t micromanage every nook and cranny.
It’s funny, I know Clear Channel some-
times gets this rap as being the big, bad evil
orb that directs everything from central
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command, but I can tell you honestly that I
haven’t had the kind of support I've found
here since those early days at KFMB.

People like [Clear Channel VP/News/
Talk/Sports Programming] Gabe Hobbs,
[VP/Programming] Jim Richards and, of
course, [KOGO PD] Cliff Albert are great
folks to work with.

It also helped that practically the whole
KFMB newsroom that I used to work with
now works here at KOGO. It felt like I was
coming home. When you’ve been around
the market as long as me, people have ei-
ther worked with you, worked for you or
wanted to work with you. It has been real-
ly comfortable to be back working with so
many people I know and respect.

R&R: What advice would you offer freshman
broadcasters about establishing the kind of ca-
reer and enjoying the kind of success that you've
had all these years in San Diego?

ML: It’s all about living your life out on
the radio — warts and all — and market
equity. That’s why I have stayed here so
many years.

{[Former San Diego Chargers kicker] Rolf
Benirschke gave me a great lesson on that
before he retired from football. He told me,
"You know, I could maybe play another
year in Dallas or someplace else, but I nev-
er want to screw up my market equity.” It
was good advice.

I've never been one of those it’s-all-about-
the-next-market radio guys. I had a friend

“It's all about living your
life out on the radio —
warts and all — and
market equity. That’s why |
have stayed here so many
years.”

in the business, and in the first 10 years that
I was in San Diego, I think he worked in 10
different markets. Every time he moved it
was to a larger market but usually to a less-
er station or a lesser daypart. This business
has killed a lot of really good talent over the
years because of that convoluted idea that
that’s what we do in radio.

There’s nothing wrong with finding a
good place that you and your family like
and putting down roots. If you do your job
right and reflect the community — which
is, after all, the essence of full-service, and
something everybody should do whether
they're on a full-service station or not— you
can be proud of your career in radio.

And you don't have to lie to your kids
when they ask you what it is you do for a
living every day.

NO MORE WORRIES.
FIND A SHOW. ADD A SHOW!

A SUPERSTORE FOR
RADIO TALK SHOW=:

719.579.6676
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HD 101: Your Complete Guide To Digital Radio

Continued from Page 1

So Long, Static

How does digital radio work? First of all,
it’s not like HDTV, which many more Ameri-
cans seemn to be familiar with today. With dig-
ital television, stations have been forced to air
two concurrent broadcasts — one in analog
and one in digital — on two separate chan-
nels.

For instance, in Los Angeles NBC O&O
KNBC-TV airs its analog signal on Channel
4, as it has for decades. However, KNBC-DT
— the digital version of KNBC — occupies
UHF Channel 36 on the dial.

An HDTV owner can either tune in Chan-
nel 36 or, more likely, tune to KNBC-DT, wher-
ever it may appear in the local cable system's
channel lineup.

With HD Radio, 911 radio stations (at last
count} across the U.S. are simultaneously

¥

g

ﬁ§
s
k

- Radio

=47 Pure Digital Clear Radia.

Boston Acoustics’ Receptor Radio.

sending out analog and digital signals over
their main frequencies, referred to as “HD1”
channels.

Because lots of data can be compressed into
a digital signal, a station’s HD1 channel can
include more than just an audio feed. Text-
based data including song titles, traffic and
weather alerts, stock prices and other messag-
es can appear on RDS-enabled receivers.

Eventually, radio stations will simply turn
off their analog signals, without any notice-
able interruption for the majority of listeners.
This can be done by any individual station at
any time, so if many people in a particular
market still use analog radios, a local decision
can be made to continue analog broadcasts.

Many broadcasters have lauded HD Radio
for its aural advancements. While some have
scoffed at the notion that reception issues are
among the most serious industry ills, the elim-
ination of static, “hiss” and “pops” is a god-
send for stations that offer fine-arts program-
ming.

Classical KMZT/Los Angeles’
analog signal suffers from a myri-
ad of multipathing issues in many
of its prime listening areas, includ-
ing affluent Bel-Air, Brentwood
and Westwood. With a shift to HD
Radio, many of those issues are
eliminated.

In geek speak, HD Radio has a
frequency response of 20 Hz to 18
kHz on the FM band. Analog FM
broadcasts have a maximum fre-
quency response of 15 kHz. Mean-
while, digital AM has a frequency
response of 40 Hz to 15 kHz and
has stereo capability. This com-
pares to 60 Hz to 7.5 kHz of mono
capability for AM radio today.

For those who remember the
push for AM stereo, the difference
is vast. I had an AM stereo receiv-
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| Keys To Cluster Selling

i Overcome your weakest link. Within every cluster of stations there is at
| least one AM or FM that is tougher to sell than the rest.
i Surprisingly, which station is toughest to sell will often differ among salespeo-
ple. In fact, the ratings may be high, but the station may just not personally ap-
peal to the salesperson. Or the station might not be a good match for the types
;; of businesses the salesperson generally prefers to call on.
One approach an account executive may take is to make strengths out of their
weaknesses by doing station-specific prospecting.
. Ask three simple questions. First, who listens to the station? Don't simply list
- the demographics. Dig deeper, and determine what Kinds of people listen to the
station. Next, ask what the listeners do for a living. List their likely jobs, recre-
ational interests and any other lifestyle traits you can come up with. Be exhaus-

Finally, based on the information the AE has now gathered, brainstorm what types
of businesses want to reach the kinds of people your station attracts. Some an-
. swers will be obvious, but think out of the box as well as within the box. When you're
:+ finished, you'll have a giant prospecting list for your so-called weak station.

By Frank Kulbertis

RS ———

er in my 1988 Toyota Camry and enjoyed lis-
tening to 54 Rock out of Ottawa back in the
late 1980s, when its nighttime signal boomed
into Upstate New York.

While signal fades for nighttime AM broad-
casts are unavoidable, static and other audio
irritants — like driving near a power line —
made listening to AM stereo worse than
mono. HD Radio practically erases those is-
sues, although nighttime AM signals contin-
ue to raise concerns among broadcasters and
those at iBiquity.

In October 2002, Buckley News/Talk flag-
ship WOR/New York became the market’s
first AM station to broadcast in HD. At the
time the station said, “This is the biggest im-
provement in radio, quite possibly, since FM
stereo was introduced in the 1960s.

“While many advancements have been
made in the past 20 years in the transmission
of AM radio for example, WOR’s transmitter
is capable of transmitting an FM-quality au-

Many of the radio
industry’s leaders, movers
and shakers are convinced
that HD Radio is one of the
greatest things that could
happen to stations on the
AM and FM dial.

dio signal — the improvements in the trans-

mission equipment were offset by the prob-

lems that an AM signal can experience.”
Continued on Page 16

= into
tomorrow
with Dave Graveline

The Consumer Electronics
and Technology Show

11 Years on the air
- Latest Gadgets & Gizmos

* THE Consumer Electronics Show

(305)824-9000

www.AdvancedRadioNetwork.com

100+ Stations
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HD 101: Your Complete
Guide To Digital Radio

Continued from Page 15

Among the companies manufacturing in-
band, on-channel signal generators for both
AM and FM digital broadcasts is Nautel. Prod-
uct descriptions can be found at wue.nautel.
com/hdradio.aspx.

More Music, No Subscriptions

One of the many things the purveyors of
HD Radio have enjoyed touting is the debut
of HD2 and HD3 multicasts. R&R provides
information on these multicasts each week in
the HD Radio New & Active box appearing
on Page 3 and also offers details about new
multicast launches in the HD Radio Inform-
er, which appears in the Management/Mar-
keting /Sales section. One of the most compre-
hensive listings of radio stations currently of-
fering HD2 and HD3 multicasts can be found
atwww.radioandrecords.com.

What is a multicast? Simply put, HD2 and
HD3 radio stations share the frequency of a
station’s HD1 signal. For example, if the own-
er of an HD Radio receiver tunes to WHTZ
(2100)/New York at 100.3 FM, Z100's main
programming is shown as 100.3 HD-1. With
one switch of the tuner, Z100’s “New CHR”
channel, at 100.3 HD-2, canbe heard. All that’s
required is an HD Radio receiver with multi-

I asked if the store sold HD
Radios. After giving us a
somewhat puzzled look,
the salesperson asked,
“Um, do you mean satellite
radio, like XM?”
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channel capabilities; we'll discuss that later on
in this column.

Where are HD2 and HD?3 stations on the
air? All over America. From Atlanta to Seat-
tle, many of the nation’s stations have
launched HD2 multicasts.

While independent, privately held opera-
tors are few and far between when it comes
to HD2 multicasts, in Indianapolis, Russ Oa-
sis’ Classic Hits WKLU boasts both an HD2
station, “KLU HD2 Gold,” and an HD3 offer-
ing, “The Club.”

While budgetary issues may keep some
smaller-market broadcasters from immediate-
ly taking advantage of what HD Radio offers,
one rural noncomm has already made a com-
mitment to going digital.

On July 20 Wyoming Public Radio an-
nounced that it is installing HD transmitter
equipment that will provide clearer signals
and create a new statewide radio network.
KUWN/Newcastle, WY will be the first of
WPR’s stations to be converted, and work is
slated to be completed in the next few weeks.

WPR’s move to HD Radio won’t be theap:
The Corp. for Public Broadcasting provided
$828,124 in funding, and $244,781 was allot-
ted by the Wyoming state legislature. The state
appropriation includes $37,750 for electrical
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and mechanical work that was ineligible for
federal matching funds. The CPB has ear-
marked nearly $150 million: in congressional
funding specifically to allow public radio and
TV stations to convert from analog to digital
broadcasts.

The Greatest {urdie

Now that the radio industry has launched
HD2 and HD3 multicasts and spent millions
of dollars converting signals to digital, the fo-
cus has turned to consumer awareness. Ask
your neighbor about HD Radio, and it’s very
likely he’ll have no idea what you're talking
about.

Industry campaigns such as the current
“Are You Def Yet?” spots created by Clear
Channel Radio’s Creative Services Group
have only just begun to spread awareness of
digital radio.

Perhaps the greatest challenge facing the ra-
dio industry is getting affordable receivers into
the American marketplace. While many in the
industry will not admit it, AM and FM radio is
behind the technology curve thanks to satellite
radio companies Sirius and XM.

But traditional radio can catch up and per-
haps surpass satellite radio in the technolo-
gy game if it takes the right approach to HD
awareness and development. Signal clarity
and no-cost progranmuming options are one
half of the equation; the other half is giving
people a way to actually listen to HD radio
offerings.

No fewer than 13 receivers capable of re-
ceiving HD2 multicasts are available, accord-
ing to iBiquity. Perhaps the best known of the
home receivers is Boston Acoustics” Receptor
Radio. The receiver includes a display show-
ing the song title, artist, station name and other
broadcast information for each station, a dual
alarm clock and a credit-card-sized remote
control.

The current manufacturer’s suggested re-
tail price for the Receptor Radio? $299.99.
There is a $25 HD Radio rebate offer, but at
press time the coupon had an expiration date
of July 31.

Another HD Radio unit now available is
Polk Audio’s I-Sonic Entertainment System,
available for $599. The sleek device is being
advertised as “the first all-digital-format en-
tertainment system featuring the latest digi-
tal technologies.” What does it include? HD
Radio with multicasting, XM Satellite Radio
capability and a DVD player.

Radiosophy offers the HD2-ready Multi-
stream tuner for $269 and touts the device as
“transportable, versatile and updatable.” The
receiver is similar in design to a satellite radio
tuner in that it attaches to a cradle where wir-
ing then connects it to an output device. In the
case of the Multistream tuner, it connects to a
speaker base to ensure digital output.

Other home receivers include a model from
Rotel that is newly available to consumers and
four home models from Audio Design Asso-
ciates.

For the car, where much radio listening oc-
curs, just two multicast-capable receivers are
presently available. JVC offers the KD-HDR1,
and Kenwood offers the KTC-HR100TR).

The Kenwood receiver is designed as an up-
grade option: It is compatible with all HD
Radio-ready Kenwood in-dash receivers, so if
your car’s Kenwood radio has an HD insig-
nia on it, this tuner will enable you to receive
HD2 and HD3 multicasts.

Meanwhile, it should be noted that four HD
Radio units — Alpine’s DVA-9965, Panason-

R MANAGEMENT-MARKETING-SALES

ic’s CQ-CB 8901 u, Sanyo’s ECD-
HD1990M and the Eclipse HDR-105
— are not multicast-ready.

Where To Buy

National retailers offering digital
radio receivers include Crutchfield,
Tweeter and Radio Shack. As part of
a pilot launch, more than 100 Radio
Shack stores in the Dallas market in
mid-May stocked up on Boston
Acoustics receivers. Store locations
in New York; Los Angeles; Chicago;
Philadelphia; Houston; and Wash-
ington, DC followed suit.

Among the large regional retailers now of-
fering HD Radio receivers are Ken Crane’s in
Los Angeles and Mickey Shorr’s and ABC
Warehouse in Detroit. Harvey Home Enter-
tainment stores throughout the New York
metropolitan area are selling HD Radio receiv-
ers, as are Tweeter-owned Sound Advice
stores in the Miami-Ft. Lauderdale market. In
Atlanta, HD Radio receivers are available at
Tweeter’s HiFi Buys retailers.

Lastly, at present just one automaker —
BMW — offers factory-installed HD radios.
Eftorts are underway to convince more auto
manufacturers to add factory-installed digi-
tal radios to their models, but the industry
has a long road ahead in getting more car
companies to consider OEM digital tuners
capable of receiving HD2 and HD3 multi-
casts.

Additionally, many automakers have agree-
ments with satellite radio companies for fac-

Kenwood'’s KTC-HR100TR HD radio.

tory-installed tuners. Ford and Lincoln Mer-
cury have enjoyed a relationship with Sirius
since last year, when the 2006 models first ar-
rived in showrooms, and General Motors has
a long-standing relationship with XM.

In August 2004, XM agreed to offer in-dash
receivers on an OEM basis. Five years earlier,
GM —along with DirecTV, Clear Channel and
a private investment group — invested $250
million in XM.

GM’s investment in XM involved a 12-year
distribution agreement between the sub-
scription radio company and GM subsidiary
OnStar Corp. Therefore, XM enjoys exclusive
installation of receivers in GM vehicles until
November 2013.

Will automaker deals with Sirius and XM
hurt radio’s ability to get HD Radio to the
masses? Only time will tell. The industry’s
biggest players have united in the push for
HD Radio acceptance, and the fight has only
just begun.
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Important dates and events in the coming months X
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| | Aug.2-5— R&R Triple A Summit

I 2005, Boulder, CO; www.

| radioandrecords.com

| Aug. 10-12 — Morning Show

| Bootgamp, Chicago; www.

| morningshowbootcamp.com
Aug. 18-19 — Dan O’Day’s

| Ingt’ernational Radio Cre:tive &

| Production Summit, Los Angeles;

| www.danoday.com/summit

| Aug. 30 — BMI Sixth Annual Urban

| $\(/)vlirds, Roseland Ballroom, New

I Aug. 31 — MTV Video Music

: Awards, New York; www.mtv.com
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I

I

I
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Sept. 20-22 — Americana Music
Conference, Nashville; www.
americanamusic.org

Sept. 20-22 — R&R Convention
2006 & 2006 NAB Radio Show,
Dallas; www.radioandrecords.com

Sept. 21-Dec. 13 — Fali Arbitron

Sept. 22 — Americana Honors &
Awards, Nashville; www.
americanamusic.org

Sept. 25: NSAI World's Largest No.
1 Party, Nashville; www.nashville
songwriters.com

ES

<__ October >

I

I

I

I

I

I

I

Oct. 16 — R&R Smooth Jazz I

Label Summit, TBD; www. |

radioandrecords.com |

Oct. 22: 37th annual NSAl/ |

Nashville Songwriter Foundation |

Awards, Nashville; www. |

nashvillesongwriters.com

Oct. 23: 44th annual ASCAP |

Country Music Awards, Nashville; |

www.ascap.com |

Oct. 27-28 — New York Gospel |

Superfest, New York; www. |

gospelcity.com |
Oct. 31- Nov. 4 — CMJ Music

Marathon, New York; www. I

cmj.com |

I

I

I

I

I

I

I

I

I

I

I

I

I

I

I

<_November >

Nov. 4: 54th annual BMI Country
Awards, Nashville; www.bmi.com

Nov. 6: 40th annual CMA Awards,
Nashville; www.cmaawards.com

Nov. 9-11 — R&R Christian
Summit, Nashville; www.
radioandrecords.com

Nov. 9: 12th annual Inspirational
Country Music Awards, Nashville;
www.ccma.ce

-

The Industry Events Calendar is now available online at

www.radioandrecords.com/resources/industry_calendar.asp



XM Vs. The RIAA

All the details on the latest label lawsvit

77 7he RIAA recently sued XM Satellite Radio over XM’s Inno
L. device, which can store up to 50 hours of music — a func-
tion the RIAA says enables “massive wholesale infringement”
of its copyrights. XM says it can’t be sued for infringement be-
cause the Inno is covered by the Audio Home Recording Act.

I asked attorney Edward Naughton, a
pariner in the Boston office of Holland &
Knight, to give us the details of the case.

R&R: What was it about the Inno that upset
the RIAA so nuch that they sued?

EN: The XM satellite service, at least pri-
or to the Inno, was a lot like a traditional
radio broadcast that just happened to be of
a higher quality — digital instead of ana-
log. That was permitted under a certain part
of the copyright law that essentially allowed
you to take the traditional radio model and
move it into digital delivery.

What the RTAA doesn't like about the
Inno is that it gives subscribers to the XM
service the ability to make digital copies of
the transmissions of the songs being played
over XM satellite service. The RIAA sees
that as something that will essentially sub-
stitute for the other digital download ser-
vices it has already licensed, like iTunes or
Napster, AOL Radio and those sorts of ser-
vices.

That’s really at the core of the suit: They
see XM’s new ability to save songs as cir-
cumventing and cannibalizing the other
services they’ve licensed.

R&R: Aren't these copies restricted?

EN: They are restricted in that they can’t
be transferred off of the Inno. You can’tburn
a CD, you can’t move them to your com-
puter. You can’t make what the law in this
area calls “serial copies.” It’s not like you can
continue to make an endless, infinite chain
of near-perfect digital copies.

That’s one of the key points that XM
brings up: that this is protected under the
Audio Home Recording Act of 1992 because
you can’t make serial copies. That’s really
what the fight is right now, whether XM is
allowed to do this and take advantage. It
claims that it’s immune from being sued —
not just that it’s non-infringing, but that if
itis infringing, it’s immune under that stat-
ute, the Audio Home Recording Act of 1992.

R&R: Can you explain a little more about the
AHRA?

EN: You may remember that in the late
’80s and the early "90s there was an ongoing
debate about digital audiotape and other
sorts of digital audio recording. Companies,
electronics manufacturers, feared introduc-
ing those kinds of products into the con-
sumer marketplace because they were
afraid they’d be sued by the record labels,
and the record labels were concerned that
these devices would substantially cut into
their sales because of the possibility of near-
perfect serial copies.

Back in the old days, when I was grow-

ing up, you sometimes taped songs off the
radio onto your old cassette tapes, or you'd
make copies on cassette of an album so that
you could play it in your car, but the quali-
ty of those recordings was pretty poor.

The recording industry was afraid that
digital audiotapes would allow too good a
quality recording. So a compromise was
reached. The compromise was that the man-
ufacturers of digital recording devices
would pay a royalty on the sale of the de-
vices to the recording industry, to the record
labels. It was about 2% of the price of the
product, of the recording device. It was paid
to the record labels as a way of saying,
“Here’s your compensation for the digital
copies that may be made.”

Fast-forward 15 years or so, and XM is
saying that its Inno device is exactly the
same as the digital audiotape devices that
gave rise to the AHRA.

R&R: Is XM paying the AHRA royalty?

EN: It says that it is. I can’t confirm that
independently, but they’re saying that they
have, and they have also paid the required
fees to make the digital transmission of the
works in the first place, which are under a
statutory license.

“The RIAA has accused
XM of lots of different
kinds of copyright
infringement.”

XM is a pre-existing satellite service that’s
entitled to perform or transmit digital sound
recordings, subject only to paying statuto-
rily set royalties, and it has to comply with
a number of other conditions.

Some of those conditions are in the suit:
whether users are allowed to make copies
more than ephemeral copies — copies that
are only there during the playing of the
song, just to allow smooth, buffered play-
ing —and whether the service is interactive.

The whole idea is that the satellite radio
services should be more like traditional ra-
dio than like a jukebox. You wouldn’t know
what songs might be coming up over the
next hour, things like that, so as not to al-
low users to be able to choose their songs,
record them and thereby displace record
sales.

RR TECHNOLOGY

BRIDA CONNOLLY

bconnolly@radioandrecords.com
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Convention Update

Going to R&R Convention 20067 Then don't miss the “Technology for
Adults Only” management and technology session on Wednesday,
Sept. 20, from 3:30-5pm. This session, moderated by Premiere Ra-
dio Networks Sr. VP/Digital Media Brian Giickiich, will show you how
i. to market your station with — and make money from — all the hot
i new technology that’s so much a part of the radio industry today.

’5 Confirmed panelists are WCSX/Detroit Marketing Director Jennifer Williams,
i HipCricket's lvan Braiker, Emmis Interactive VP Rey Mena, Cox Radio VP/In-
|| teractive & New !nitiatives Gregg Lindahl and Broadcast Electronics VP/Stra-
. tegic Marketing Neil Glassman. Don’t miss it!

The recording industry has alleged that
the XM Inno device and the other ones that
are due to hit the market essentially give
users that capability. They make it interac-
tive.

You can find the song you want, then you
can download it and make a copy. The la-
bels say that by giving users that capabili-
ty, XM has exceeded what it’s allowed to do
under the statutory license.

R&R: What does the RIAA want? What are
they suing for?

EN: The RIAA has accused XM of lots of
different kinds of copyright infringement.
They’re allowing users to make copies,
which infringes on the reproduction right.
They’re allowing or distributing digital cop-
ies without complying with the license, and
that infringes on the labels’ exclusive right
to distribution, and so on.

The bottom line is, it’s about money, as
these things always are. The recording in-
dustry asks for damages that, if they got
what they asked for, would be in the billions
of dollars and maybe even exceed their cur-
rent revenues.

Ultimately, what they want is to force XM
to pay license fees, royalties, for the right to
let its subscribers make copies to the Inno
or any other device that would come along.

R&R: If they're asking for $150,000 for ev-
ery song recorded onto an Inno, could an Inno
user get in trouble?

EN: Very often in these cases — for in-
stance, with Grokster — the record labels
sued the service, thinking that there were
deeper pockets. Here, the users have a pret-
ty good argument that they are protected
by the AHRA.

They are presumably making digital cop-
ies for their personal, noncommercial use
and not rebroadcasting and things like that,
and they can’t make serial copies. I'd think
that they would be protected by virtue of
the fact that XM and its device manufactur-
ers have paid the royalties.

The record labels don’t want to go after
individuals yet. They want to try to get
some rulings against XM. If they were to get
rulings that go their way, I suspect that XM
wouldn’t let its subscribers be sued. It
would change somehow, would enter a li-
censing agreement where it would pay roy-
alties, or would cancel the service and have
to come up with some way to make amends
to its subscribers.

I don't think it’s likely that we’re going
to see the RIAA suing subscribers, as a prac-
tical matter.

R&R: Does XM have a chance in this?

EN: I think they do. What makes this in-
teresting is that when the AHHRA was enact-
ed back in 1992, the world was a different
place. It was intended to protect the device
manufacturers, the consumer-electronics

““Back in the old days you
sometimes taped songs off
the radio onto your old
cassette tapes, or yow'd
make copies on cassette of
an album so that you could
play it in your car, but the
quality of those recordings
was pretty poor.”

t

manufacturers, and to try to encourage the
development of digital audio products and
recording devices. And it’s done that.

But back then it wasn’t so plain that the
same folks who were making the devices,
making and selling them, were delivering
the content too. That’s why this one is in-
teresting.

XM is both making or having the devic-
es made and providing the content, soit’s a
little bit of a different model from 1992.
There’s a decent argument that the AHRA
didn’t intend to immunize manufacturers
if they both make the device and provide
the content to the users. It’s only those who
made the device.

As for users, if they copy their own CDs
in their own homes for their own noncom-
mercial enjoyment, that’s fine. It’s going to
be interesting. Everything for XM rests on
the AHRA and whether that immunity ex-
tends to XM.

One of the analogies is that Diamond Rio
case that came out in the mid-"90s, where
Diamond was allowed to make the Rio, one
of the first portable MP3 recording devices.
That was found not to be infringing, in sig-
nificant part because of the AHRA.

What's different there, and what may
take XM outside of the scope of the protec-
tion, is that Rio wasn't also providing the
content. It didn’t have subscribers. You
didn’t have to sign up for Rio Music and get
the Diamond Rio, which could be used only
to listen to their music.

I don’t know how this will turn out be-
cause of that twist. I think we're going to
hear from the RIAA about how this is dif-
ferent from what was contemplated when
the AHRA was enacted. I don’t know how
it’s going to play out.

I can see what the arguments will be, but
it’s hard to predict how it could turn out.
Stay tuned.
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Best Wishes, Future Dirt-Napper

Earlier this week, a sizable chunk of Miami's Cuban popula-
tion was partying in the streets upon receiving the news about
the failing health of Cuban dictator Fidel Castro. Jumping on
board the bandwagon were the helpful employees of WHY}
(Y100), including afternoon guy Michael Yo, who allowed many
Cuban Americans to talk on the air about why a change of power
in Havana is so important to the Cuban community. “Later our
Y00 street team joined the partiers on the streets, letting them
leave their ‘Farewell Fidel’ messages inside the Y100 ‘Castro Cas-

ket,” says PD Dan Ma-

son. Revelers also got

to take a swipe, natu-

rally, at the many festive
Castro-themed pifatas
hanging around. All of .
this frenetic outcloor ac- +
tivity attracted the atten- '
tion of the many local
TV news vans patrolling
the area — which Ma-
son just hated.

"I was watching the .

CBS reporter in Miami '

‘Look, I'm Popeye!’

do a live shot from our
location, and he's lean-
ing up against our casket as people celebrate around him,” Ma- -
son tells ST. “From the outside it probably does seem like a sick ‘
bit, but for the Cuban community here in Miami, it's a very im-

portant moment."” |

Missing Crazy Embezzling Woman Arrested

Technically, that's “allegedly” crazy and embezzling. We do
know for a fact that Naomi Fuentes was a) missing, d) a woman
and e) arrested. Beyond that, it's up to the courts to decide.
Fuentes, a former assistant in Cox’s San Antonio office, was ar-
rested last week. We recently reported that Fuentes had skipped
town in February, shortly after being accused of embezzling some
$62,000 from Cox and using the money to pay down a credit
card she had opened in the name of her former boss, Caroline
Devine. Fuentes, a 40-year-old mother of two, vanished Feb. 19
from the parking lot of UTSA, where, ironically, she was a part-
time criminal justice student.

The San Antonio Express-News reports that Fuentes was ar-
rested near Niagara Falls, NY, where she had been working since
March under her real name as a receptionist for an unnamed
company. Fuentes remains in Niagara County Jail in Lockport,
NY without bail, pending extradition to San Antonio, which could
take up to 90 days.

The Programming Dept.

* Buzz Casey has resigned as PD of Clear Channel Classic
Rocker WKLS/Atlanta. Rumor has it he's got something in the
pipeline, but you didn't hear that from us.

* We knew when KBKS (Kiss 106.1)/Seattle Asst. PD/MD/
afternoon delight Marcus “D" Najera was recently upped to PD
that he wouldn't have time to balance ali those hats, so some-
thing had to be done. A solution has now been found, and it's
taken two people to make it happen: Kiss midday princess
Kristin “The Island Girl” Geong adds Asst. PD stripes while
Eric Tyler transfers from nights at CBS Radio sister WINKS/Char-

lotte to serve as MD/afternoon dude.

Meanwhile, without any thought for their own safety — or |
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issues of personal hygiene — Kiss morning duo Jackie & Bender
bravely waded into that shallow talent pool of the great un-
washed, er, inexperienced and emerged with some show im-
provements. Say hello to Kristin Bender (no relation), J&B'’s
new Associate Producer. Remarked an ecstatic Kristin, “Until
something better comes along, this gig will work out just fine.”
Phone op Jacob Esparza is imbued with special powers to get
him out of the studio and onto the streets as an apprentice stunt
boy. “What are you supposed to say here?” said a clearly over-
whelmed Esparza. “I'm just thankful {'m employed. That U-Dub
[University of Washington] marketing degree has been very use-
ful.”

¢ Changes at First Broadcasting '80s KXCL (Flash 92.1)/Sac-
ramento, where OM/PD/MD/midday goddess Staci Anderson

; exits. Corporate PD John Roberts will become more hands-

on with Flash, while morning jock Jess Rogers takes on music
scheduling for now, and Production Director Susan Wright sets
up shop in middays. Anderson will still be seen on TV as the face
of the California State Lottery, and she’s also looking to expand
her burgeoning voiceover business.

= Ed The World Famous, PD/night jock at Cumulus Urban

~ WWLD (Blazin' 102.3)/Tallahassee, FL, exits after three years.

No replacement has been named.

* KGOT/Anchorage, AK night jock Spoon (pictured) is pro-
moted to the lofty position of Asst. MD. “After arriving only a
few months ago from KZCH (Channel 96.3)/Wichita, Spoon has
proven himself to be a true playa,” says KGOT PD Bill “Stu”
Stewart, trying desper-
ately to sound al} "street.”
Spoon’s enduring popular-
ity in his former 'hood re-
mains so strong that he
began voicetracking his
former [0pm-2am shift
on Channel 96.3 this

week.

Spoon and his parents.

And Stewart's not
done yet: In a daring early morning raid, KGOT commandos
slipped across the street to Rhythmic rival KFAT, “borrowed"
morning co-hostess Corinna Delgado and will install her as Pro-
motions Director for the six-station Clear Channel cluster.

* Jones Radio Networks continues its campaign to promote
everyone in the company who has a Social Security number with
the uppage of Chad Blake to Asst. OM of the company's sat-
ellite-delivered Hot AC format. Blake has been the format’s MD
since joining Jones two years ago.

* After two years as PD of Artistic Media CHR/Pop WAZY
& Country WLFF/Lafayette, IN and MD of sister WBWB/
Bloomington, IN, Dana Marshall is now on the beach ... or
what passes for the beach in Indi-
ana. He can be located at 812-
325-1574 or danazerbe@yahoo.
com.

* Midday talent Billy “The
Baby D]’ Sexaur earns his Asst.
PD stripes at KHTT (106.9 K-
Hits)/Tulsa. Stand by, as K-Hits PD
Tod Tucker promises an an-
nouncement about his new MD

and night jock coming up shortly.

Label Love

* Epic Sr. Director/National Alternative ].J. Grossman

is moving over to become Columbia’s new VP/Rock &

Alternative, filling the void that will be left by the departing
Ron Cerrito. Grossman will relocate to New York in Sep-
tember.

* Promotion pro Lori Rischer joins the Firm to oversee the
marketing for the company’s clients, as well as artists signed to
the Firm's new record label. Rischer's previous label stops in-
clude Arista, Columbia, Island and RCA,

* After four years with Hollywood Records, the Disney

downsizing has affected VP/Alternative Promotion Geordie

@E

Gillespie, who exits to seek his fame and fortune elsewhere.

! Hollywood Rock/Alternative Dude Joey Scoleri will absorb
" Gillespie’s former duties. Gillespie can be reached at 310-890-
| 5895 or geordie2000@yahoo.com.

l

* Michael Becker has been hired by Promo Only MPE as an

YEAR AGO

* Joe Bevilacqua named Regional VP/Pro-
gramming of Clear Channel/Denver.

» Steve Cottingim promoted to Sr. VP/
Market Manager of Infinity/Sacramento.

» John Leathers named GM of KBAY &
KEZR/San Jose.

, Joe |
Bevilacqua

oF

YEARS AGO

= Dave Ross named Sr. VP/Promotion of Trauma Records.

* Chris Wegmann appointed VP/GM of KHPT, KKBQ, KLDE
& KTHT.

« Cadillac Jack elevated to VP/Programming of Clear Chan-
nel/Boston.

YEARS AGO

®

* Mike Elder named OM of WLS/Chicago.

» Mike Kraski promoted to Sr. VP/Sales &
Marketing of Sony Music/Nashville.

* Kim Ashiey promoted to PD of KDMX/
Dallas.

Kim Ashley

YEARS AGO

®

* Harry Palmer named President of Atco Records.

* Don Troutt named President/GM of KKBQ/Houston.

* Joe Morrow elevated to VP/Urban Marketing & Promo-
tion of Elektra Entertainment.

YEARS AGO

®

* Paul Fiddick named Radio Division Pres-
ident of Heritage Communications.

* Sylvia Rhone appointed Black Music
Operations VP/GM of Atlantic.

* Frank Cody named PD of KMET/Los
Angeles.

Frank Cody

YEARS AGO

®

* Richard Dudley, President of Forward Communications,
elected Chairman/CEO.

« Bill Phippen promoted to Station Manager of WRC/Wash-
ington.

* Russ Thyret appointed Sr. VP/Marketing of Warner Bros.
Records.

YEARS AGO

®

* Pat Pipolo appointed VP/National Promotion of United
Artists Records.

» Tommy Charles appointed FM Music Service Director of
Plough Broadcasting.

¢ Hal Smith promoted to GM of KNEW/San Francisco.

g _J




in-house consultant. Becker’s resume includes stints at Capitol,
MCA and Motown Records, as well as 10 years with Sony Mu-
sic. Becker will continue to run Reel Sound Inc., which special-
izes in music supervision, record promotion and marketing ser-

vices.

Promotions In Motion

There's been a promotional restructuring at Entercom/India-

napolis, beginning with Stefanie Porolniczald’s resignation as |

Promotions Director for WNTR (107.9 The Track). Seconds
later, Toni Williams, Promotions Director of clustermates
WZPL and WXNT-AM, was upped to Marketing & Promotions
Director for the three-station cluster.

Jock-O-Rama

 XM/CBS Radio mutants Opie & Anthony (pictured) are
expanding their terrestrial empire yet again with the addition of

mornings at CBS Ra-
~ dio’s WCKG (105.9
Free FM)/Chicago and
middays at KIFR (106.9

| will be leaving Sept. I, after a short stint. She’s headed to Nash-

Free FM)/San Francis-
co. In addition, WCKG
will run The Steve Dahl
Wakeup Replay, high-
lights from Dahl’s pre-

vious afternoon show,
from 5-6am.

What this means is,
there’s no more room

One’s Opie, one isn't.

at the inn for the syn-

dicated Rover’s Morning Glory, which will move its operations
from WCKG back to sister WXRK (92.3 K-Rock)/Cleveland, its
flagship from 2003 through January of this year.

“Believe it or not, everyone on the show is ecstatic,” Rover
tells ST. “We've been trying to facilitate a move back for the past
three months. | had been renting my house to Cleveland Indi-
ans first baseman Eduardo Perez, who was traded to the Mari-
ners a few weeks ago. That means my home was sitting empty,
just begging for us to return!”

* While nights are officially still up for grabs at WAKS (Kiss
FM)/Cleveland, listeners were greeted by the familiar sounds of
one “Java Joel” Murphy this past Monday night as he filled in.
Murphy, who most recently worked at sister WKSC/Chicago, is
no stranger to Cleve-burg, having done nights at Kiss from 2003-
’04 via the magic of a mysterious process known as voicetracking.
Murphy’s Monday show apparently went so well that PD Bo
Matthews invited him back Tues.day night for a repeat perfor-
mance. Stay tuned.

ment.

* L.A. radio legend Freddy Snakeskin jumps on board that

TELEVISION

TOP 10 SHOWS

Tolal Audience
(110.2 million households)

July 24-30
Aduits 18-49

1 Without A Trace

1 So You Think You Can Dance
2 csl (Wednesday)
3 America’s Got Talent 2 Hell’s Kitchen
4 CSI: Miami 3 So You Think You Can Dance
5 House (Thursday)
6 So You Think You Can Dance 4 House
(Wednesday) 5 Last Comic Standing 4
7 Two And A Half Men 6 CSI
8 Law & Order: SWU 7 CSI: Miami

8 America’s Got Talent
(tie) Big Brother 7 (Tuesday)
(tie) Without A Trace

9 CSI:NY
10 Criminal Minds

erazy train known as KCBS-FM (93.1 Jack FM)/Los Angeles as
the station’s new utility infielder.
* WRQX (Mix 107.3)/Washington midday talent Amy Paige

ville for family reasons. OM/PD Kenny King is looking for a re-
placement.

* PD Jay Michaels fills his morning vacancy at WZNR (106.1
The Zone)/Norfolk with ... PK & The Morning Playhouse. Yes,
those famed ne’er-do-wells, based at KXJM (Jammin® 95-5)/
Portland, OR, have been spreading like a Superadio-syndicated
fungus across this great land. When reached for comment,
Jammin’ PD & Chief Playhouse Enabler Mark Adams attempted
to defend his actions to ST: “| tried to get Jay to take the show.
No, | mean take the show. Literally. I've been trying to get rid
of PK for months. He’s become a big pain in the ass and a ma-
jor impediment to a good night’s sleep. Sadly, Jay could only
be convinced to be part of the syndication. I'll keep working
onit.”

* The Superadio-syndicated Wendy Williams Experience de-
buted Monday on Radio One Urban AC WDMK/Detroit, displac-
ing Motor City fixture John Mason, who exited after opting to
not re-sign his contract.

* Mike Reeves departs mornings at Clear Channel Hot AC
WMTX/Tampa, leaving co-hostess Nancy Alexander to fly solo
for now as Mix PD Doug Hamand searches for Reeves’ replace-

STREET(® TALK

¢ WROOY/Jacksonville shuffles most of its airstaff: OM Gail
Austin adds PD duties as PD/midday talent Casey Carter ex-
its. Big D & Bubba signed on for mornings on July 31, splitting
up former morning team Dee Davenport and Shotgun, who
remain employed: Davenport grabs middays and Shotgun moves
to afternoons, replacing Trane (famous for his years across the
street at WAPE). Austin needs a morning show producer, so hit
her up at gailaustin@clearchannel.com. Carter can be reached
at 904-565-4247 or radiochickcasey@hotmail.com. Locate Mr.
Trane at 904-247-960| or traneeboo@adol.com.

* Milce Butts was downsized out of his gig at Clear Channel’s
KMXD (My 100 FM)/Des Moines back in April, when the sta-
tion flipped to automated Classic Hits as “The Bus.” Butts pos-
sesses a rich history of waking up ordinary citizens out of a dead
sleep at such fine stations as WPRO-FM/Providence, KIMN/Den-
ver, KDWB/Minneapolis, KCBQ/San Diego and WKNR/Detroit.
He has a list of reference as long as his, well, arm, and is avail-
able now at 515-276-2044 or mbinri@aol.com.

* Tabatha earned her PD wings just last week at WLTO (Hot.
102)/Lexington, KY, and she’s already facing her first official trial
by fire: She has to immediately find a new night jock as Grooves

exits.
BOX OFFICE TOTALS
July. 28-30

Title {Distributor) $ Weekend $To Date

1 Miami Vice (Universal)* $25.72 $25.72
2 Pirates Of The... (Buena Vista) = $20.60 $358.48
3 John Tucker Must Die (Fox)* $14.27 $14.27
4 Monster House (Sony) $11.66 $44.03
5 The Ant Bully (WB)* $8.43 $8.43
6 Lady In The Water (WB) $7.14 - $32.20
7 You, Me & Dupree (Universal) $7.10  $59.11
8 Little Man (Sony) $5.12  $50.18
9 The Devil Wears Prada (Fox) $4.67 . $106.56
10 My Super Ex-Girlfriend (Fox) $4.09 $16.75

All figures in millions *First week in.release
Source: Nielsen EDI
COMING ATTRACTIONS: No music-related movies
opening this week.

— Julie Gidlow

* Please don't forget about the lovely and talented Charly
Kayle, the former morning show producer for Ron, Steve &
Karen on WMC-FM (FM100)/Memphis. Ms. Kayle was one of
the |15 folks downsized out of their gigs recently at CBS Radio
and is looking to get back in the game and put her considerable
skillz to work for [your calls here]. Hit her up at charlyfm!00@
wildmail.com.

* WZZO/Allentown afternoon jock/Imaging Director Blake
Dannen looks both ways, then crosses the street to do after-
noons at Access. | Classic Hits WODE (The Hawk).

Formats You'’ll El Flippo Over

* Entravision picked up KBOC/Dallas back in February, and
the company finally pulled the plug on the Country format a
couple of weeks ago. Now we hear that Entravision is getting
ready to launch something new and exciting on 98.3 in Dallas,
and we're taking bets on what it'll be. Could it be its Spanish-
flavored anything-goes Jack format José, or maybe Radio Tricolor,
or maybe Entravision will get crazy and set up a remote out-
post for media darling Alternative KDLD & KDLE (Indie 103.1)/
Los Angeles ... who knows?

¢ Connoisseur rebrands Classic Country WUSE-FM/Erie,
PA as “The Wolf 93.9” under new calls WTWF. The Wolf is
currently rolling in “jockless, 10,000 songs-in-a-row” mode. No
staff changes are expected.

News/Talk Topics

* Partially obscured by last Monday’s highly promoted syndi-
cation debut of Wake Up With Whoopi was the simultaneous
national rollout of Premiere’s other syndicated host, Mike
McConnell, who has hosted the No. |-rated midday show on
WLW/Cincinnati for 20 years. He's already in the Premiere fam-
ity, hosting a Saturday midday show, which he'll continue to do.

* WOR Radio Network has launched WOR/New York after-
noen duo Ellis Henican and Lynn White into the national spot-
light. The Monday-Friday show airs both locally and nationally
from 4-6pm ET.

Catered By L.L. Bean -

Congrats to Randi Kirshbaum, PD of Portland Radio Group
Hot AC WMGX (Coast 93.1) & WYNZ (Oldies 100.9)/Portiand,
ME, on her upcoming induction into the pine-paneled Maine
Broadcasting Hall of Fame. “This is high recognition for one of
the most respected broadcast professionals in Maine,” said PRG
Honcho Cary Pahigian in a memo to the staff. “Randi has
served PRG with distinction for over 25 years.” Kirshbaum will
receive her well-deserved honor Sept. 16 during the Maine As-
sociation of Broadcasters annual convention in Portland.

So Long, Mr. Muffin

Astrologer Darrell Martinie, a.k.a. “The Cosmic Muffin,”
died July 25 at his home in Saugus, MA. He was 60. Martinie
became locally famous in the early *70s as a regular fixture on
WBCNY/Boston’s infamous morning show The Big Mattress With
Charles Laquidara. Martinie followed The Big Mattress when it
moved over to Classic Rock sister WZLX in 1996 and remained
until Laquidara retired in 2000. Martinie ended each broadcast

‘with his signature phrase, “It's a wise person who rules the stars;

it’s a fool who's ruled by them.”

Laquidara, now living in Hawaii, was saddened by the news
of Martinie’s death and told §T, “Darrell was one of the few
blonde, Italian, gay Republicans left in the world. He reminded
me of my Aunt Vera — very cranky and curt. He was like the
tough nun teacher you-had in Catholic school, but underneath, -
he had a heart of gold and was full of love. | will miss my friend
very much.” A memorial service is being planned.
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ny’s Child member
scores a No. 1 album,
with her self-titled de-
but, thanks to the hit
single “Torn,” scoring
170,000 in sales.

Star Trak/Inter-
scope producer-per-

LeToya

is the other top 10 newcomer, finishing at No.
4, with his new American/WB solo effort, High-
way Companion, selling 97,000.

The holdovers include Sony Music Group’s
Now 22, finishing at No. 3 and boasting a still-
impressive total of 147,000, along with Down-
town/Atlantic’s Gnarls Barkley (No. 5), Lyric
Street’s %c_,al Flatts (No. 6), Disney’s High

Roadrunner/IDJMG'’s Nickelback are the
big gainers of the week, moving No. 14-12 on
a solid 18% increase, with WB’s Red Hot Chili
Peppers (No. 16, +7%), Aftermath/Interscope’s
Busta Rhymes (No. 27, +8%) and Island/ID-
JMG's Johnny Cash hits compilation (No. 48-
40, +7%) also showing upward mobility.

MCA Nashville’s Josh Tumer (No. 28), Gef-

w W ARTIST ALBUM LABEL POWERINDEX CHANGE
—_ 1 LETOYA Letoya Capitol 170,307 —
— 2 PHARRELL In My Mind Star Trak/Interscope 154,481 -—
1 3 VARIOUS New That's What | Call Music Sonv Masic Gromp 145,532 -3%%
— 4 TOM PETTY Highway Companion American/Warner Bros. 96,832 —
3 5 GNARLS BARKLEY St. Elsewhere Downtown/Lava/Atiantic 56,148 +3%
5 6 RASCAL FLATTS Me And My Gang Lyric Street 46,517 -9%
6 7 VARIOUS High School Musical Soundtrack Walt Disney 45,402 -11%
8 8 RIHANNA A Girl Like Me Def Jam/IDJMG 44,959 +1%
9 9 PUSSYCAT DOLLS PCD A&M/lInterscope 44,360 +2%
7 10 NELLY FURTADO Loose Geffen 43,593 -8%
11 M YUNG JOC New Joc City Bad Boy/Atlantic 41,877 +3%
14 12 NICKELBACK All The Right Reasons Roadrunner/IDJMG 40,595 +18%
10 18 DIXIE CHICKS Taking The Long Way Open Wide/Columbia 35,561 A7%
— 14 JURASSIC 5 Feedback Interscope 34,600 -
13 15 PANIGC! AT THE DISCO A Fever You Can’t Sweat Qut Decaydance/Fueled By Ramen/Lava 33,719 -4%
17 16 RED HOT CHILI PEPPERS Stadium Arcadium Warner Bros. 33,689 +1%
2 W LOS LONELY BOYS Sacred Or Music/Epic 27,958 -55%
16 18 INDIA.ARIE Testimony: Vol. 1, Life & Relationship Universal Motown 27,838 12%
21 19 FRAY How To Save A Life Epic 27,753 -6%
19 20 CORINNE BAILEY RAE Corinne Bailey Rae Capitol 27,627 -8%
2 2 JOHNNY CASH American V: A Hundred Highways American/Lost Highway 26,403 -33%
26 22 HINDER Extreme Behavior Universal Republic 25,922 2%
4 23 RODNEY ATKINS If You’re Going Through Hell Curb 25,832 -51%
23 24 CARRIE UNDERWOOD Some Hearts Arista 25,611 -9%
2 25 AFI Decemberunderground Tiny Evil/interscope 25,467 -13%
27 26 NE-YO In My Own Words Def Jam/IDJMG 25,417 -4%
3 27 BUSTA RHYMES The Big Bang Flipmode/Aftermath/Interscope 24,594 +8%
— 28 JOSH TURNER Your Man MCA 24,402 —
31 29 TIM MCGRAW Greatest Hits Volume 2 Curb 23,255 +3%
20 30 THOM YORKE The Eraser XL 23,231 -23%
= 3 JAKE OWEN Startin’ With Me RCA 23,161 —
18 32 PIMP C Pimpalation Rap-A-Lot/Asylum 22,945 -24%
8 33 VARIOUS Cars Soundtrack Walt Disney 22,561 -29%
37 34 WRECKERS Stand Still, Look Pretty Maverick/Warner Bros. 21,022 +2%
29 35 SHAKIRA Oral Fixation Volume 2 Epic 20,426 -13%
40 36 DASHBOARD CONFESSIONAL Dusk And Summer Vagrant/Interscope 20,056 0%
34 37 TOOL 10,000 Days Volcano/Zomba Label Group 19,841 -9%
38 38 BLUE OCTOBER Foiled Universal Motown 19,065 7%
4 39 KT TUNSTALL Eye To The Telescope Relentiess/Virgin 18,644 0%
48 40 JOHNNY CASH | Walk The Line: The Legend Of Johnny Cash  /sland//IDJMG 18,383 +1%
- 4 MARY J. BLIGE The Breakthrough Geffen 17,916 —
3 42 VARIOUS Now That’s What | Call Music! urv 17,879 -15%
45 43 BUCKCHERRY 15 ElevenSeven/Lava 17,229 -4%
— M 30 SECONDS TO MARS A Beautiful Lie Immortal/Virgin 16,625 —
28 45 ICE CUBE Laugh Now, Cry Later Lenchmobb/Virgin 16,356 -32%
— 46 SAMMY HAGAR & THE WABOS Livin’ It Up Elektra 16,169 —_
39 47 T.l. King Grand Hustle/Atlantic 16,054 -20%
— 48 THREE DAYS GRACE One-X Jive/Zomba Label Group 15,444 —_
24 49 VARIOUS Pirates Of The Caribbean Soundtrack Walt Disney 15,412 -43%
43 50 JAMES BLUNT Back To Bedlam Custard/Atlantic 15,233 -19%
© HITS Magazine inc.
AN iR N former-songwriter ex- School Musical (No. 7), Def Jam/IDJMG’s | fen's J. Bl
("{ngl:l ALBUMS"’ traordinairegv;;larrell Rihanna (No. 8), A&M/Interscope’s Pussycat | (No. 41:;7311@1%83;
. cops the second slot Dolls (No. 9) and Geffen's Nelly Furtado (No. | Seconds To Mars
LeToya's A Soul Survivor | wit: his solo atbum, 10). (No. 44) and Jive/
In My Mind, which Other chart newcomers include Interscope’s | Zomba Label
The heat is on. Even if Mel Gibson's fa- | moved 154,000 copies L.A -conscious rappers Jurassic 5 (No. 14), | Group’s Three
ther insists we've never existed. in its first week in Sony BMG Nashville’s Jake Owen (No. 31) | Days Grace (No. ‘
Capitol Records R&B diva LeToya proves | gyres and Elektra/WSM’s Sammy Hagar & The Wa- | 48) all mark their re- Tom Petty
there’s life after Beyoncé, as the former Desti- | iteran Tom Petty bos (No. 46). _ turns to the top 50.

Next week: Gangsta rapper DMX makes
his Sony Urban/Columbia debut with The
Year of the Dog Again, which looks like it could
grab the No. 1 slot. If he doesn’t get arrested
between now and then. Or maybe even if he
does.

— Todd Hensley
todd hensley@hitsmagazine.com
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SAT BISLA

sat@anrworldwide.com

A&R Worldwide

Reports

The latest from the creative-industries sectors

stateside and abroad

" “here’s been a plethora of news and information from both

., the business and creative sectors of the domestic and inter-
national music and media fronts. This week we give you an over-
view of some of the recent developments in our business. Fas-
ten your seat belt as we take you on an international excursion

on our imaginary jumbo jet!

Hotly tipped British act The Kooks
(signed by Virgin U.S. A&R executive Nick
Burgess) have secured a U.S. release
through Astralwerks Records in New York,
with label head Errol Kolosine. The band
has sold over 300,000 albums in the UK.

The Kooks’ debut album, Inside in — In-
side Out, is scheduled for U.S. release on Oct.
3, and a tour in support of the full-length
will be announced in the coming weeks. The
Kooks are published by Famous Music in
the U.S.

Domestic News

¢ Unsigned East Coast native Leland
Grant’s recent showcases have attracted a
deluge of A&R, publishing, management
and booking-agent executives. The singer-
songwriter (who now living in Los Ange-
les) wowed a packed house of music an-
oraks and industry professionals alike last
month during his sold-out show at the re-
cently renovated Hollywood venue Hotel
Café.

Besides being an established musician,
the multitalented Grant is also respected for
his theatrical work and voiceover talent. For
more information on Grant, visit wwiw.le
landgrant.com or check out his MySpace
page at www.myspace.com/lelandgrant.

* Recently hired Warner Bros. Director/
A&R Kenny “The Tick” Salcido will be re-
porting to Chairman/CEO Tom Whalley.
Salcido will be working alongside the en-
tire A&R staff at the Burbank, CA-based
major.

e Virgin Records U.S. Chairman/CEO Ja-
son Flom recently inked L.os Angeles-based
singer-songwriter A Fine
Frenzy, who has been work-
ing with British-born produc-
er-remixer Lukas Burton,
who now resides in Southern
California.

* Beka Callaway has been }
named Sr. Director/ A&R for |
Razor & Tie Entertainment,
based at the company’s head-
quarters in New York. The
announcement was made by
Razor & Tie co-owners Cliff
Chenfeld and Craig Balsam,
to whom Callaway will report.

Chenfeld and Balsam said, “We are very
excited to have Beka join Razor & Tie. We
are expanding our A&R reach in a variety
of ways, and Beka will bring energy, creativ-
ity and passion to our efforts.”

Leland Grant

Callaway was most recently Manager/

A&R for Columbia Records. She began her
career as Creative Director for Deston Songs
in Nashville in 2000. In "
2002 she was named Pro-
fessional Manager/Cre-
ative for Major Bob Music.
Callaway became Direc-
tor/Business Develop-
ment for iMusic Group in
2003, and in 2004 she was
named Assoc. Director/ @
Writer-Publisher Relations |
for BMI in New York. She
assumed her most recent
position in 2005.

¢ John Coletta has been promoted to Asst.
VP /Legal Affairs at BMI, it was announced
recently by BMI President/CEO Del Bryant.
Coletta was previously Sr. Attorney and is
based in the performing-right organization’s
New York office. He will continue to report
to Sr. VP/General Counsel Marvin Berenson.

In his new position Coletta will provide
legal advice on company initiatives, includ-
ing strategic development, new-media li-
censing and international affairs.

In addition, he will continue to manage
copyright-infringement litigation, arbitra-
tion proceedings and collections efforts
throughout the U.S., as well as draft, nego-
tiate and review contracts with third parties
and analyze case law and state and federal
legislation that could affect BMIL

Internatienal Front

* Ivy Leaguie Records in Australia has just
inked a deal with Island/Universal UK. for
the worldwide release of
Step2 Artist Management
songsmith Josh Pyke and his
i forthcoming debut album,
Memories & Dust.

Pyke was personally
§ signed by newly appointed
Island U K. Managing Direc-
| tor Dan Keeling (who was
§ previously at Parlophoneand
| signed Coldplay).

Pyke is currently complet-
ing work on the album with
in-demand producer Wayne
Connolly. The album is slated for a Septem-
ber release in Australia, with the first single
set to impact radio during the first week of
August.

* Brainstorm Germany has confirmed the
signing of Finnish rockers Bloodpit to a re-

RR AR WORLDWIDE

Tina Dico

cording and publishing deal for Germany,
Switzerland and Austria. Brainstorm Presi-
dent Deville Schober signed the band after
seeing them perform Hve at MUSEXPO 2006
in Los Angeles. Brainstorm will also help the
band with booking dates across Germany,
Switzerland and Austria.

Brainstorm has already secured Bloodpit
a national eight-week TV campaign across
Germany, which will include the airing of
over 1,000 spots featuring the band. For
more information on Bloodpit, visit uow.
bloodpitband.com or contact the band’s man-
ager Paavo Backman at paavo.backman@
merceedees.fi.

* BMG Music Publishing U.K. has ac-
quired Complete Music, founded in 1984,
from Jain McNay and Martin Costello. The
catalog includes many great songs from the
‘60s through the “90s from such writers and
artists as The Stranglers, Buzzcocks, Every-
thing But The Girl, The The, Sir Malcolm
Arnold and Primal Scream.

Complete Music works have been cov-
ered by a diverse array of artists, from Frank
Sinatra and Kylie Minogue to Rod Stewart
and Nirvana.

Iain McNay will continue to own Cherry
Red Records, which is unaffected by the
deal. Martin Costello will
! act as a consultant to
BMG, and his role will in-
clude responsibility for
| overseeing the Complete
catalog.

BMG Music Publishing
U.K. Chairman Paul Cur-
i ran said, “I am thrilled that
51 BMG Music Publishing
* has acquired Complete

and that Jain and Martin
have chosen to do this with us. T am also de-
lighted that Martin will continue to be in-
volved with us. This is a great catalog of
timeless classics, and is great for BMG.”

Costello added, “Ihave spent half my life
running Complete Music, so I am delight-
ed that Paul Curran has invited me to con-
tinue my involvement with Complete
through my ongoing relationship with
BMG. I am also very pleased to be dealing
with a man who has a piano in his office.”

* Great Britain’s Xfm has appointed Mike
Walsh to the newly created position of net-
work head of music following the departure
of Xfm/London head of music Nigel Har-
ding, who joins the BBC Radio 1 music-pro-
gramming team.

Walsh previously held the position of
head of music for GCap North, which in-
cludes Xfm in Manchester and Scotland,
and he’ll continue as head of music for the
Century FM network.

As part of the restructure, Walsh will
work closely with GCap North PD Ande
Macpherson and Xfm/London PD Andy
Ashton, who will take greater roles in Xfm's
music policy, working more closely with
record labels to develop a stronger brand
identity across the three Xfm stations.

A&R Buzz

* Unsigned Wolverhampton, England-
based singer-songwriter Scott Matthews has
been a favorite of BBC Radio 2 DJ Janice
Long and BBC Radio 1 DJ Zane Lowe for a
number of months.

His latest single, “Elusive,” has been add-
ed into rotation on Xfm and on BBC 6 Mu-
sic in the UK. In addition, he’s captured
early U.S. radio tastemaker support on
KDLD & KDLE/Los Angeles; KNRK/Port-
land, OR; and WEQX/ Albany, NY.

Matthews is an exceptional artist who is

Bloodpit

poised to make a permanent mark on to-
day’s music generation. His self-released
album Passinng Stranger was recorded with
world-renowned session musicians includ-
ing Sukvinder Singh Namdhari, who has
played alongside Ry Cooder and Ravi Shan-
kar.

Passing Stranger is one of the most unique
and inspirational albums we’ve heard in
years and was mastered by Ray Staff, who
was responsible for putting the finishing
touches on the Led Zeppelin album Physical
Graffiti, as well as the David Bowie classics
Hunky Dory and Ziggy Stardust.

Almost every major label in the U.K. has
been in talks with Matthews’ management
in regard to potential signing — he is, after
all, exceptional.

* Unsigned Gold Coast, Queensland,
Australia-based act Operator Please have
been generating a significant amount of
A&R interest on both sides of the Pacitic
with their debut EP, On the Protwl, which fea-
tures the single “Just a Song About P...”
and “One Yellow Button.” The teen quintet
deliver a mature alt-pop sound that is tak-
ing Australia by storm.

Operator Please formed in the early part
of 2005 and are fast on their way to becom-
ing a strong export commodity. They refer-
ence musical influences ranging from The
Strokes, The Futureheads, The Flaming Lips,
Le Tigre, The Cars and Cake to The Hives.
Operator Please have a number of perfor-
mance dates scheduled in Brisbane, Austra-
lia in mid-August. For more information, vis-
it weow.myspace.com/operatorplense.

* Multitalented Danish singer-songwrit-
er Tina Dico has signed a major-label deal
with Universal Germany, it was announced
last week.

Dico’s manager, Jonathan Morley, tells
A&R Worldwide, “Tina has signed with Uni-
versal Germany for the world ex-North
America, UK. and Scandinavia. We're very
pleased to be working with such an enthusi-
astic, passionate and hard-working group of
people. Germany is a huge market for us, and
from there we aim to build a solid founda-
tion throughout the rest of mainland Europe.

“Tina’s solo album, In the Red, has now hit
platinum in her native Denmark — all this
on her own label. It will be interesting to see
how far a huge company like Universal can
take Tina, with the kind of marketing and
promotional power they possess.”

Dico was signed by Universal Germany
A&R executive Swantje Weinert, who
works with Jochen Schuster. Universal Ger-
many will release Ii1 the Red in September.

For more information on Tina Dico, visit
wane.tinadico.comt or contact Jonathan Mor-
ley at jonathaiLlights@uvirgin.net.

Send your unsigned or signed
releases to:
Sat Bista
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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A Collision With Time

Keeping Oldies current

By Tim Moore

i Jor at least 10 years radio cognoscenti have been downgrad-
il ing the Oldies format to “critical.” Some programmers say,
“Sure, there’s life in the body, but the end is in sight.” In the past
year format icons in New York and Chicago set out to find Jack,
leaving robust trails of cash flow in the rearview mirror.

In most controversies, however, the truth usu-
ally lies equidistant between two extremes. On
the bright side, for example, while wary of the
future, many operators continue to meet ratings
and revenue goals with Oldies, preferring their
position as their market’s exclusive brand to
being the fourth AC or third Country stuck in
neutral, deeply embroiled in a marketing battle.

Key To The Future

History often holds at least part of the key to
the future, so, to be clear, there is no question that
Oldies has endured a head-on collision with the
calendar. In its halcyon
days, classified as either a
mainstream or large-niche
format, Oldies enjoyed
substantial circulation and
cume ratings that were
routinely in the high dou-
ble-digit teens and, in
some cases, low 20s.

Cume rating is not the
sexiest data in the Arbitron
universe, but from our per-
spective, it is the most predictive. Nothing cures
ratings woes like top-of-mind tonnage, which
Qldies had between 1980 and the late ‘90s.

Today the format has crossed the bar from a
high-cume format with substantial overlap with
Country and mainstreamn AC (once vielding a
bonanza of P2 or P3 listening) to asmaller-cume,
high-conversion format.

If we were pressed to plot Oldies on the lad-
der of format designations (mainstream, large-
niche or small-niche), today’s strategic reality
tells us the format falls under small-niche.

Not So Fast, My Friend

Invoking the wisdom of ESPN’s Lee Corso,
we'd do well to remember that things are sel-

Tim Moore

dom as they appear. Small-niche formats regu-
larly beat mainstream formats in key targets.
Flanking a large-cumne, high-profile format is
appealing and feasible, assuraing vou have com-
mitment and the right strategy and tactics.

Where Oldies struggles, design and execution
failures are usually obvious. The usual suspects
are music design, clock management, branding,
talent shortfall and lack of escapism and mood
service.

Someone once said, “Oldies resembles a tire
with a slow leak.” This metaphorical reference
was in large measure correct. Based on the lim-
ited universe of songs locked in stasis, there was
no such thing as an Oldies “current.” Nor were
there another 1,000 songs waiting in the wings
to be platooned into the format.

Research from all corners — perceptual or
song test — underscored the need to play the
right consensus songs, hyper-manage music
with or without research and package it all in
“pharmaceutical” décor — the “always makes me
feel good” focus-group response.

Original Recipe

The original Oldies recipe based the format’s
blueprint almost exclusivelv on era. As we en-

-tered the ‘903, typical Oldies architecture had

70°% of its songs falling between 1964 and 1969,
20% were pre-core (1958-1963), and the rest lay
between 1970 and 1974, The average song year
in a given hour was tvpically 1965,

Virtually everyone agreed — supported by
research — that there was an iron curtain be-
tween the limited wedge of earty 70s songs and
those that fell later in the decade, many of which
were produced with techno-pop, multitrack so-
phistication (Thelma Houston's “Don’t Leave
Me This Way” being an example). The balance
of ‘70s songs, if not fron the pop or disco genres,
fell into classic rock territory.

g iR oLDIES 4

The Oldies format sustained and over-
achieved, later providing newly formed group
clusters with a high power-ratio selling platform.

The linchpin to Oldies’ success today lies in
achieving high music satisfaction by exploiting
multiple criteria. Era is still a key layer for the
format’s success. There is a point of indifference,
however, which, once passed, may give you an
evolved oldies-based AC format.

The most significant shift in the format is ob-
viously the abandonment of much of the pre-
core or “bandstand” genre songs in standard day
clocking. These have been replaced by an infu-
sion of ‘70s songs, many of which transcend the
original 1970-1974 era wedge.

At the same time, most research is showing
us that, while the polar ends of the format have
shifted by 10 years or more, the format’s center
of gravity must still be expressed through an
average song vear per-hour between 1968 and
1969. This is code for, “Don’t forget that the heart
of the format must still be 1964 to 1970.”

Style Coalition

In recent years we at Audience Development
Group have enjoyed many positive alliances
with research companies. On multiple occasions
we've worked on parallel projects with Coleman
Research, pioneers of a highly significant corre-
lation technique that, simply put, finds the pre-
cise “recipe” of song genres that, when combined
in the right proportionality, show a station its fo-
cused “Net Core Coalition.”

For years we have believed that “style coali-
tion” is even more powerful than tempo or cra
in fueling the textural power of a given music
hour. At Oldies, for example, we’ve used de-
scriptors to categorize songs according to their
era groupings.

Some are obvious: “Motown,” “Beatles” and
such. In actuality, Oldies can be genre-sized by
up to 10 styles, but all of them are not equal.
Other examples include “Soul” (different from
Motown), “Formula Top 40,” “Europop,” “'70s
Oldies,” 708 Pop” and “'70s Classic Hit-Cross.”

When you layer conventional screeners such
as tempo, mood, energy and the usual software
suspects, you can expect to see cume-to-core
gaine. While perceptual studies — from which
vour Net Core Coalition is mined — may not be
readily available to you, clearly there are patterns
and tendencies for these styles, several of which
almost always fall into primary or secondary
placement.

If you load categories to reflect the percent-
age of songs and artists falling into the most-

Many operators continue
to meet ratings and
revenue goals with Oldies,
preferring their position as
their market’s exclusive
brand to being the fourth
AC or third Country.

demanded styles for cach era and further rely
on your sound-code filtering to gene-splice the
hour for maximum impact, your average hotr
becomes substantially stronger and more ap-
pealing.

The Oldies Paradox

Some Oldies practitioners insist on using
time-dated references, the format’s equivalent of
fuzzy dice hanging on the mirror of a ‘64 T-Bird.
Today we strongly urge our clients to accept the
Oldies paradox: Format P1s want the escapism
and fun of the songs, but thev don’t want to go
back there and live.

In format radio, time is an illusion. We advo-
cate delivering the format in very anjmated, very
current vernacular, stopping short of topics that
are irrelevant to the target. This may mean par-
ing off the “Oldies” icon in your brand signature.

Much discussion and editorial have dealt with
the subject of the umbrella image of Oldies.
There are several variations on the theme, but
one caution lingers when contemplating chang-
ing out the O-word: Be prepared to double your
brand definition emphasis through cffective
music-menu promos, kistener cameos and con-
ventional recorded imaging. The last thing you
want is increased phantom cume.

Forevery “never” there exists a “sometimes.”
In the end, you need as much intelligence as the
budget will allow, advanced music architecture
and the courage of a strategist to stav the course
so long as you and your company believe in the
plan and see target results.

Tint Moore is Managing Partner of the Audience
Developtent Group.

All hooks are not created equal. Some are too hrt, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited’s clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

{770)452-4665 = hooks@hooks.com = www. hooks.com = Featuring

22 ® Radio & Records August 4, 2006

C’E;rrtfi? HitDiscs

UNLIMITED




Spring

KEVIN CARTER

kcarter@radioandrecords.com

Book-A-Palooza!

Many Pop stations just say 'no’ to sucking

.. 7 uchlike the stork delivering happiness all over the world,
'/ _. Arbitron airlifted many little bundles of ratings joy to
programmers in the form of awesome spring numbers, and some
stations saw huge growth. (What is this, a Viagra commercial?)

To find out more, we hooked up our
spare-no-expense, tin-can-and-string com-
munications system to talk to these winning
PDs and find out their nonsucking secrets.

WVKS (92.5 Kiss FM)/Toledo

“We went 4.1-5.0 12+, and we’re back up
to No. 1 with women and persons 18-34,”
WVKS PD Bill Michaels says. “Middays,
afternoons and nights are also No. 1 in the
same demos.

”"With the help of the brain trust —
[Clear Channel Regional VP/Program-
ming] Kevin Metheny, [then-WAKS/
Cleveland PD] Dan Mason and [CC Re-
gional VP /Programming} Dom Theodore
— things started coming together at the
end of the fall book inte the winter.

” Andrew Zepeda started in mornings in
late November, and the numbers started to
take hold. We adjusted the music, put the
hip-hop back, relaxed the dayparting, let
it rip, and saw an immediate positive re-
action. The next month saw a major pop.

”We did tons of promotions: We sent lis-
teners to the American Idol final, and there
was ‘Andrew Z’s Deal or No Deal’ and
‘Mall Mania,” where we gave away $10,000.
All the elements were dicking, and we're
obviously on track.”

WIHT (Hot 99-5)/Washington

According to Clear Channel/Washing-
ton, DC-Baltimore Regional VP/Program-
ming and WIHT PD Jeff Kapugi, "It was
the best book ever for Hot 99-5. We had our
first top five 12+ finish, first four share

12+ (we hit 4.3) and
650,000 cume, for No.
2 in the market be-
hind the News sta-
tion.

“The best part is
that you can see the
growth on the station
since the beginning of
the year. We added
40,000 in cume in the
winter and 50,000 in spring, so this book
was no fluke.

“We attempted to capitalize — no DC
pun there — on topical promotions during
the spring. We kicked it off with the ‘Gas
Pump Payoff,” since everyone and their
mother were talking about soaring gas
prices. We had planned on doing the pro-
motion for four weeks, but we extended it
to six because of the incredible response we
were getting from the listeners.

“Then we rolled into giving away Kelly
Clarkson'’s car. That, along with a few Hot
Morning Mess promotions, like the “Hot
Mom’ and "Hot Dad’ bikini contests, was
the meat of the spring book.

“The big focus for Hot 99-5 was getting
the music right and playing the hits. We are
tighter now than ever, but over the past six
months that looks as if it was the right way
to go.”

KHKS (106.1 Kiss FM)/Dallas

"For KHKS, it all starts with an incredi-
bly talented airstaff,” says PD Patrick

Jeff Kapugi

i+ PINK AT NIGHT pink spent some time hanging out with her frignds in Orlando, and —

West Coast Ken Lucek.

surprise! — they're radio and record-label people. Seen here (I-r) are Jive Florida dude Erik
Mendelson; eternally youthful WXXL (XL106.7)/Orlando PD Tommy Chuck; Pink; and Jive VF/Pop,

at 9am, at the Hilton Anatole.

21, at noon.

Clarke Brown.

Get Ur Freak On At R&R’06

Steven Levitt and Stephen Dubner, authors of the phenomenal best-
selling book Freakonomics: A Rogue Economist Explores the Hid-
‘i den Side of Everything, will be keynote speakers at R&R Conven-
. tion '06 in Dallas. This special session happens Thursday, Sept. 21,

Also at this year’s fiesta, the famous Randy Jackson, host of Westwood
One’s syndicated Randy Jackson’s Hit List, will moderate the “Rate-a-Record”
lunch sponsored by Yahoo! Music. The session will feature heavyweight
industry panelists who will rate songs that Yahoo has also given to civilians to
rate. Lunch will also be consumed. The session takes place Thursday, Sept.

! Cumulus Media Exec. VP John Dickey is the latest participant in the “Talking
Heads of Programming” session that kicks off the convention on Wednesday,
Sept. 20. The session also includes Entercom Sr. VP/Programming Pat
Paxton, Emmis VP/Programming Jimmy Steal and Journa! Exec. VP/Television
& Radio Operations Carl Gardner. Your humble moderator is the legendary

Remember, the R&R Convention and NAB Radio Show roll side-by-side this
year. Register once, get ‘em both — plus, we’ll throw in Whoopi Goldberg and
Jim Ryan at no extra charge! Go directly to www.radioandrecords.com.

s 25

Davis. “Kidd Kraddick in the Morning dom-
inates Dallas-Ft. Worth. Kidd is No. 1 in
every demo — persons and women. He’s
won consistently for over a decade on
KHKS, and his numbers are as big now as
ever. KHKS is very fortunate to have him.

“Speaking of Kidds, Billy The Kidd has
been invaluable as MD and is a great air

talent. He and Kidd
Kraddick did a paro-
dy song about the
NBA finals that was
huge for us.

”]} Kincaid got a
well-deserved No. 1

12+ in afterncon drive,
and our Promotions
Director, Sarah Han-
non, developed a great
relationship with the
Dallas Mavericks that paid big dividends
during the book.

“In short, | have a very talented and driv-
en staff that has allowed us to be No. 112+
for the first time since the fall of 1999.”

KRQQ/Tucson

As expected, heritage Clear Channel
CHR/Pop KRQQ maintained its market
dominance, holding at No. 3 in the market
12+ with a 6.9 share. “From spring ‘05 to
spring ‘06 that puts us up a half a share,
6.4-6.9 12+,” says PD Tim Richards, who
is also rather excited about the station’s
upper-demo success. [T L

"We were up over
a full share with 25-54
persons, which is
nice. One of the luxu-
ries of working in a
market like Tucson
that is so under-radi-
oed is that the Pop
station gets to play in
that lucrative 25-54
world.”

Another major reason for KRQQ’s con-
tinued success is the two guys at the front
of the bus: morning dudes JohnJay & Rich,
whom people seem to like. “Can you be-
lieve that they were No. 1 in 30 demos?”
an amazed Richards asks. “It’s true. OK,
some demos were a little obscure, but with
women 25-34 they pulled a 30.9 share. It's
obscene how well they do.

Patrick Davis

Tim Richards

“The big focus for Hot
99-5 was getting the
music right and playing
the hits. We are tighter
now than ever, but over
the past six months that
looks as if it was the
right way to go.”

Jeff Kapugi

""We’re lucky to have one of the premier
morning shows in the country. Plus, they
recently expanded their base to become
Arizona’s Morning Show when they were
picked up by KZZP /Phoenix.

"] also have to hand it to the rest of our
stellar jock staff. Chris P does a fantastic
job; he’s a major-market talent. Melissa
Santa Cruz is also a market mainstay and
a great player, and our new nightjock, Seth
O’Brien, has already generated numbers
that reflect the great job he’s doing.

“Promotions are always a key element
in any successful book, and we hired anew
Marketing Director from Detroit, Nikki
Van Doran [ex-WRIF, WDRQ, WKQI]. She
brought us a great car promotion. We
teamed up with a local Dodge dealer and
gave away the keys to the showroom,
where the winner had her choice of sever-
al cars. That sounded huge on the air.”

Van Doran and Director/Promotions
Rosanna Gaxiola made all the station’s
spring promotions bigger than life.

Looking ahead, Richards says, “The
market’s ethnic composition is definitely
a major component of our music decision-
making. The Hispanic element is always
top-of-mind. Iwill be interested to see how
Arbitron’s realigned Hispanic weighting
will affect the market and what kind of dif-
ference it will make overall.”
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POWERED 1|
August 4, 2006 SE
T R —— B e A CER T MEDIABA
1 1 NELLY FURTADO fITIMBALARND Promiscuous (Geffen) 9690 47 704800 14 119/ . .
4 e PANIC! AT THE DISCO | Write Sins... (Decaydance/Fueled By Ramenflava) 7619 +569 587235 13 1180 - MOSTADED -]
2 3 RIHANNA Unfaithful (Def Jam/IDJMG) 7497 -429 507517 15 119/¢ ARTIST TITLE LABELLS) e
3 o CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 7446 +191 519021 15 115/0 J0J0 Too Little Toa Late (BlackGround/Universal Motown) 24
5 6 FRAY Over My Head (Cable Car) (£pic/ 6563 +130 457303 23 111/¢ NICK LACHEY | Can't Hate You Anymore (Jive/Zomba Label Group) 12
9 @ PUSSYCAT DOLLS f/BIG SKOOP DOGG Buttons (A&M/nterscape) 6497 +978 489763 12 1101 | JESSEMCCARTNEY Right Where You Want Me (Holywood) 11
8 @ GNARLSBARKLEY Crazy Downtown/Lava/Atiantic) 5942  +266 412790 8 1190 | KELISTOO SHORT Bossy (ive/Zomba Label Group) i
. FERGIE London Bridge (A&M/interscope) 9
6 9 SHAKIRA f/\WYCLEF JEAN Hips Don't Lie (Epic) 5228 -562 349276 23 1190 NICKELBACK Far Away (Roadrunner/IDJMG) 6
12 @ CHERISH Do it To It (Sho’Nuff/Capitol) 4870 +664 322375 8 116/2 NE-YO Sexy Love (Def Jam/IDJMG) 6
10 11 FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 4547 780 278643 18 1190 | GYMCLASSHEROES The Queen.. DecaydancelFueled By Ramenlavel 6
16 @ JUSTIN TIMBERLAKE SexyBack (five/Zomba Label Group) 4404 +737 330228 4 11313 — e — - —— - -
. . The CHR/Pop add thresho!d is applied to monitored stations not allowved to report
" 13 CHAMILLIONAIRE f/[XRAYZIE BONE Ridin (Universal Motown) 4398 -802 289719 18 108/0 ads per their comgany policy: Songs that reach seven plays per week within
13 14 ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 3793 138 284373 21 115/0 oneairplay week. An airplay weelcis defined as Sunday through Saturday. Adds
18 @  PARIS HILTON Stars Are Blind (Wamer Bros.) 362 +13 220422 8 q114p | Mo otherprogrammers are til accepted atany play fouel.
14 16 NICK LACHEY What's Left Of Me (Jive/Zomba Label Group) 3345 -510 230642 21 118/¢
27 Q FERGIE London Bridge /A&M/interscope) 3335  +1280 257531 3 113/9
17 18 NICKELBACK Savin' Me (Roadrunner/IDJMG) 3258 -312 209332 25 106/0 MOST
19 @ JESSICA SIMPSON A Public Affair Epic/ 3240 +218 200190 5 1211 iy b y =
21 @ YUNG JOC Goin’ Down (Bad Boy/Atiantic) 2935 +104 181723 9 821 INCREASD PLA YS
23 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 2854 +385 160943 12 85/2 TOTAL
\7
15 22 BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 2538 -1150 132887 7 118/0 ARTIST TiTLE LABEL(S) INCPFkéASE
26 €  SEANPAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) 2421 +336 238265 9 813 FERGIE London Bridge (A&M/interscape) +1280
PUSSYCAT DOLLS... Buttons (A&M/interscape) +978
1ARA So Wh P 2312 -489 16885 1
o GRS U ) 3 8852 18 1300 ckELBACK Far Away RosdrumentnNG) +909
25 25  LIL" JON f[E-40 & SEAN PAUL Snap Yo Fingers (TV/7) 2146 -155 140178 10 66/1 JUSTIN TIVIBERLAKE SexyBack (ive/Zomba Label Groug) ~ +737
31 @ KELIS f[TO0 SHORT Bossy (/ive/Zomba Label Group) 2039 +382 130656 6 65/10 CHERISH Do It To It (Sho Muff/Capitol) +664
38 @)  NICKELBACK Far Away (Roadrunner/l0JMG) 1976 +308 127383 3 926 J0J0 Too Little Toa Late (BlackGround/Universal Motown) ~ +575
32 @ BLUEOCTOBER Hate Me (Universal Motown) 1898 +272 80193 10 734 :ﬁ!glfc/!TApTAminll(i\cn?n:"isfgnicﬂyflﬁf ”"(’;” By ”7;”/;’;/}‘3"3/ +§gg
. ; - - nd Dat (Heprise, +
24 29  PAULA DEANDA f/BABY BASH Doing Too Much (Arista) 1873 -449 168962 12 92/0 KELIS fTOD SHORT Bossy (Jive/Zomba Label Group) +392
28 @ RED HOT CHILI PEPPERS Dani California (Warner Bros.) 1854 +96 80467 10 6211 KT TUNSTALL Black Horse & The Cherry Tree (Refentless/Virgin) ~ +385
36 @ E-40 fiT-PAIN & KANDI GIRL U And Dat (Reprise/BME) 1666 +398 134045 5 55/4
34 @ MARIO VAZQUEZ Gallery (Arista/RMG) 1639 +273 122598 11 7013
35 @ SHIMEDOWN [ Dare You (At/antic) 1436 +84 54498 1" 541
39 @ NE-YO Sexy Love (Def Jam/IDJMG) 1360 +322 85231 5 65/6
29 35  CHRIS BROWN f/LIL" WAYNE Gimme That (J/ive/Zomba Label Group) 1347 -392 95016 14 740
4 @ FRANKIE J. ffMANNIE FRESH & CHAMILLIONAIRE That Girl {Columbia) 1133 +208 94671 4 4211
45 €  J0JO TooLittle Too Late (BlackGround/Universal Motown) 1113 +575 82508 2 7624 —m
40 @ CHEYENNE KIMBALL Hanging On (Daylight/Epic) 113 +148 38950 6 56/3 GYM CLASS HEROES The Queen... (Jecaydance/Fueled By Ramen/Lava)
33 39  JEANNIEORTEGA fIPAPOOSE Crowded (Hollywood) 1084 316 114703 14 780 | Iow P'ﬂ\é: 33% Total Stations: 24, Adds: 6
. . ) NICK LACHEY | Can’t Hate You Anymore (ive/Zomba Label Group)
42 @ AFI Miss Murder /ﬁny.Ew///nterscope/ 723 +46 22853 3 4211 Total Plays: 313, Total Stations: 45, Adds: 12
43 @ SNOW PATROL Chasing Cars (A&MW/interscope) 21 +67 31559 5 42/4 T.0. Why You Wanna (Grand Hustle/Atlantic)
37 42  JANET JACKSON f/NELLY Call On Me (Virgin/ 696 417 41847 6 65/0 Total Plays: 309, Total Stations: 17, Adds: 0
48 @ TEDDY GEIGER These Walls (Columbia/Sony BMG) 594 +150 18390 2 391 LIONEL RICHIE | Call It LOV? (Island/{DJMG)
(D  RASCALFLATTS What Hurts The Most Zyric Street) 593 +182 30796 1 153 IE‘;'SE]:Z;CZAQ:T;:‘:'RS‘EI"J"; 32\'{"";’;: 1t e Haload
igl ere You Want Me (Hollywoo
49 @ CIARA fICHAMILLIONAIRE Get Up fLaface/Zomba L abel Group) 486 +52 29839 2 211 Total Plays: 224, Total Stations: 34, Adds: 11
44 46 BON JOVI Who Says You Can't Go Home (/sland/iDJMG) 485 114 26621 17 34/0 ALY & A.J. Chemicals React (Hollywood)
@  HINDER Lips Of An Angel Universal Republic) 478 +177 13202 1 36/7 Total Plays: 184, Total Stations: 19, Adds: 1
50 BO BICE U Make Me Better (RCA/R 470 a9 15926 2 39 RACONTEURS Steady, As She Goes (TﬁirdMan/l/Z/
47 Qi T_Les Se eW?rh/Y /MI/WG/ 3 429 +50 16977 3 1 ’:] Total Plays: 184, Total Stations: 16, Adds: 1
4 GO0 GO0 DO .tay ith You (Warner Bros.) - 6/ HEDLEY On My Own (Capito)
@  LETOYA Tom (Capita) 372 +67 15049 1 2412 Tota! Plays: 94, Total Stations: 18, Adds: 3
120 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the farger increase in plays is
placed first. Songs befow No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the Songs ranked by total plays
top 20 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each repaorting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week- Station playlists for all R&R reporters are available
to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQGH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron [nc. (© 2006, Arbitron inc.).© 2006 Radio & Records.
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Learn how top programmers stay on top.
-Go now to Sabomedia.com
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WEEK  WEEK  ARTIST TITLE LABEL(S) POAKS PLAYS AJ%?IIEIE RS M 0 S T ADDED® .
1 0 NELLY FURTADG f[TIMBALAND Promiscuous (Geffen) 3923 +25 63167 13 59/0
i ARTIST TITLE LABEL(S) ADDS
2 2 RINANNA Unfaithful (Def Jam/IDIMG) 3622 32 54308 15 570 | yiok (ACHEY | Can't Hate You Anymore (JieZomba Label Group) 13
4 0 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 3507 +157 55409 14 59/0 J0JO Too Little Too Late /BlackGround/Universal Motown) 10
5 @  FRAY Over My Head (Cable Car) /£pic/ 364 +143 53342 21 5900 E-40 [T-PAIN & KANOI GIRL U And Dat (Reprise/BME) 10
3 @  PANIC! AT THEDISCO | Wiite Sins... Decapdance/Fueled By Romen/lava) 3851 +13 52320 12 59pn | MWCKELBACK Far Away (Roadrunner/I0IMG) .
] HINDER Lips Of An Angel {Universal Republic)
6 o CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 3306 +160 54133 9 611 FERGIE London Bridge (A&M/interscape) 6
7 o GNARLS BARKLEY Crazy (Downtown/Lava/Atiantic) 3257 +405 51437 8 60/0 TEDDY GEIGER These Walls (Columbia/Sony BMG) 6
10 @ PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/nterscope) 2606  +279 42277 12 s5gj1 | CHERISH Dolt Toit (ShouffLzpita) 5
) L JESSE MCCARTNEY Right Where You Want Me (Hollywood) 5
8 9 SHAKIRAfWYCLEF JEAN Hips Don't Lie (Epic) 2380 413 36578 22 50I0 | CcunGy 7TYRESE Puling Me Back Cania) 5
9 10 FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 2342 -360 37048 17 53/0 FRANKIE J.... That Girl (Columbia) 4
11 11 CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 2024 224 31154 16 470 'L“;];‘E’lsglxgull";f é”ﬁ’l Ji"’//”(%’ﬁ;//ww 2
, all It Love (/slan
17 @ JUSTIN TIMBERLAKE SexyBack (J/ive/Zomba Label Group) 1954 +496 30123 4 5411 BROOKE HOGAN f[PAUL WALL About Us (SMC/SOBE) 4
15 @ PARIS HILTON Stars Are Blind (Warner Bros.) 1940 +78 30930 7 5211 KELIS #T00 SHORT Bossy (ive/Zemba Label Group) 3
12 14 NICK LACHEY What's Left 0f Me (/ive/Zomba Label Group) 1813 -228 27593 21 4800 MARIO VAZQUEZ Gallery (Arista/RME) 3
. . CHEYENNE KIMBALL Hanging On (Daylight/Epic) 3
14 15 ALL-AMERICAN REJECTS .Move l:\long ./Dag/mllse/lllterscape/ 1787 132 27081 22 42/0 CIARA fICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group) 3
16 @ JESSICA SIMPSON A Public Affair (Fpic/ 1764 +148 28474 5 52J2 DIDDY f/NICOLE SCHERZINGER Come To Me (Bad Boy/Atiantic) 3
18 m CHERISH Do it To It (Sho'Nuff/Capitol) 1622 +175 25018 7 545
13 18 BEYONCE' fJJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 1546 -428 23053 7 43j0
28 @ FERGIE London Bridge (A&M/lInterscope) 1323 +551 19911 2 54/6
22 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin/ 1277 +74 19130 17 m
23 @ YUNG JOC Goin’ Down (Bad Boy/Atlantic) 1194 +105 17553 8 44j2
24 @ RED HOT CHILI PEPPERS Dani California (Wamer Bros./ 1129 + 18500 1" a41)2
34 @ NICKELBACK Far Away (Roadrunner/IDJMG) 1058 +554 16167 3 479
21 24  PAULA DEANDA fIBABY BASH Doing Too Much (Arista) 986 -338 15508 1" 340
30 @ BLUE OCTOBER Hate Me (Universal Motown) 895 +190 13584 10 35/2
20 26  FIELDMOBICIARA SoWhat (OTP/Geffen) 895 43 11170 15 280 , MOST ;
25 27 LIl JONfE-30 & SEAN PAUL Snap Yo Fingers (7V7) 863 A1 13268 9 3801 INCREASED PLAYS
29 @ SEAN PAUL... When You Gonna (Give it Up To Me) (VP/Atlantic) 855 +113 14906 8 3712 Tﬁw
KY) @  KELIS f/T00 SHORT Bossy (Jive/Zomba Label Group) 800 +172 12236 6 383 LU 2y, LS
} NICKELBACK Far Away (Roadrunner/|DJMG) +554
31 @ SHINEDOWN | Dare You (Atlantic) 770 +80 11789 9 301 FERGIE London Bridge /A&M/nterscape) +551
44 @ J0JO Too Little Too Late (BlackGround/Universal Motown) 572 +283 9741 2 34/10 | JuSTIN TIMBERLAKE SexyBack (/iveiZomba Label Group) ~ +36
33 €D  JEANNIE ORTEGA fIPAPOOSE Crowded (Hollywood) 557 +6 6904 13 22i0 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) +406
. J0JO Too Little Too Late (BlackGround/Universal Motown) ~ +283
1 687 2213
3% @  MARIOVAZOUEZ Galley (Arista/AMIG) N 555 +10 877 8 B | PUSSYCAT DOLLS... Buttons /4&Mnterscape) +279
26 34 JANET JACKSUN fINELLV Call On Me /VI/!]III/ 491 -347 6499 6 24’0 NICK LACHEY | Can't Hate You... /J/VE/ZOI"M Label GIOII/)} +193
27 35  CHRIS BROWN fILIL' WAYNE Gimme That (Jive/Zomba L abel Group) 481 -354 6669 12 23/0 BLUE OCTOBER Hate Me (Universal Motown) +190
43 € E-0f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 465  +174 7833 3 2810 | CHERISH DoltTolt ShoWuftlapit) L
E-30 fT-PAIN & KANDI GIRL U And Dat (Reprise/BME/ +174
37 @  NEYO Sexy Love (Def Jam/IDIMG) a2 +64 7862 6 218 | ey 54700 SHORT Bossy WiveiZomba Label Group) 4172
38 @ FRANKIE J. fiIMANNIE FRESH & CHAMILLIONAIRE That Girl (Columbia) a1 +70 7091 4 23)4 CHRISTINA AGUILERA Ain't No Dther Man (RCA/RMG) +160
40 €D  CHEYENNE KIMBALL Hanging On (Daylight/Epic) 388 +81 6643 5 183 .II:ASSSS:IEAN; S#S’Sﬁ’fﬁ'iﬁ””ﬁ?f"” ffﬂy/ff/ﬂﬂﬁc/ +:i;
. . . E ublic Affair (Epic, +
45 @ AF1 Miss Murder (Tiny Evilfinterscope) 346 +58 4816 4 19/0 HINDER Lips Of An Angel (Universal Republic/ +188
35 41  ANNA NALICK Breathe (2 AM) (Columbia) 320 -154 4095 19 130 FRAY Over My Head (Cable Car) /Epic/ +143
42 42  JUPITERRISING Go! (Chime) 256 .43 4141 10 13/0 JESSE MCCARTNEY Right Where You Want Me (Holywood)  +116
. . . SEAN PAUL... When You Gonna (Give It Up To Me} VP/Atlantic/ +113
@ HINDER Lips Of An Angel (Universal Republic) 236 +144 3728 1 1719 YUNG JOC Goin’ Down (Bad Boy/Atantic +106
4 44  SAVING JANE Happy (Universal Republic/ 214 -85 3057 1 9/0 MARIO VAZQUEZ Gallery (Arista/AMG) +101
@ NICK LACHEY | Can't Hate You Anymore (Jive/Zomba Label Group) 206 +193 2644 1 17/13 | 0IDDY... Come To Me fBad Boy/Atlantic/ +86
@  JESSEMCCARTNEY Right Where You Want Me (Hollywaood) 188  +116 3278 1 12/5 | CHEYENNEKIMBALL Hanging On (aylght/Epic) ]
. SHINEDOWN ! Dare You (Atlantic/ +80
@ SNUW PATRUL Chasmg Cars M&M/lnterst:ape/ 173 +48 3683 1 10’0 PARIS HILTON Stars Are Blind /WHIIIE/'BIOSJ +78
@ JILL CRISCUOLO ¥m Sorry (Destined Fate) 162 +37 3052 1 1011 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) +14
48 49  ASHLEE SIMPSON Invisible (Geffen) 159 6 2608 3 710 REQ HOT CHILI PEPPERS Dani California (Warner Bros.) +1
. FRANKIE J.... That Girl (Columbia/ +70
49 @ TEDDY GEIGER These Walls (Columbia/Sony BMG) 157 +10 2294 2 14J6 NE-YO Sexy Love (Def Jam/DJMG) +60
. AFI Miss Murder (Tiny Evillinterscope) +58
61 CHR/Pop reporters. Songs ranked bé toztgloglzyasdfigr éhseagg;r)(lj?f week of Sunday 7/23 - Saturday 7/29. SNOW PATROL Chasing Cars (4&Minterscape) +48
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4 N 7 A N
i America’s Best Testing CHR/Pop Songs 12 + RR Fa - _POWER..EDm
ﬁMETIII,‘MIISIL'.I gﬂlx’ For The Week Ending 7/28/06 SR CHR/POP TOP 40 MEDIABASE
Artist Title (Label) W LW Famil. Burn 1 Zv,v1 7 1 8\’-\/24 25\’_\434 vlv&%"l'( V.VEIESK ARTIST TITLE LABEL(S) .FI;(L);‘Y% PI.II\Y-S w%ﬁﬁsﬂ'?N S';'rgl];(A)hS
i 8 N. FURTADO fITIMBALAND Promiscuous (Geffen/ 591 +7 12 9/0
NELLY FURTADO f[TIMBALAND Promiscuous (Geffer) 393 387 97% 34% 383 396 4.04 g : g”:gﬁlsl g;ﬂ!ﬁ:’Nﬁrgzt}/] /DKAW"%Wﬂ/lz%ﬂaﬂﬂf/ fgg +;g 123 mg
, 3 . : in't No Other Man (Sony .
FRAY Qver My Hgad (Cable Car} /Egic/ 393 38 93% 3% 409 388 380 3 4 RIHANNA Unfaithful (Def Jam/IDJMG) 431 2 1 1000
PANICL... 1 Write Sins... (Decaydance/Fueled By Ramenflava) 392 388 93% 26% 429 398 369 6 e PUSSYCAT DOLLS... Buttens (A&M/nterscoge) 409 13 g 8i0
ALL-AMERICAN... Move Along (Daghouse/interscope) 391 383 9% 3% 422 380 3.77 5 ] SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Sony BMG) 398 11 20 1140
PUSSYCAT DOLLS... Buttons (A&M/lnterscope) 379 362 92% 2% 391 389 358 171 ljﬁ:ﬂ; mn &B gnﬂzﬂé&é/ect/';n/ia;gﬁoy/g%ﬂc/ g;g +[1ig 13 g:g
2 5 0 exyBack [Sony +
NICKELBACK Savin’ Me (.f?oadrunner//ﬂJMG‘/ 375 361 97% 37% 386 372 13715 g o NICKELBACK Far Away (Roadhumrer EMIMusic Canads) 345 oy g 100
CHRISTINA AGUILERA Alﬂlt NO []ther Nlan /HCA/HMG/ 374 375 96% 25% 373 386 358 8 1 U FORT MINOR Where'd... /Machine S/)Up/WdfﬂEfoﬂS./ 308 30 14 12’0
RIHANNA Unfaithful (Def Jam/IDJMG) 3N 3N 98% 39% 393 368 362 10 11 PANIC!... | Write Sins... (Decaydance/Fueled By Ramen/lava) 303 18 8 110
DANIEL POWTER Bad Day /Warner Bros.) 370 359 99% 54% 373 369 381 12 12 BEYONCE' f/JAY-Z []e].a _VU /Sqny BMG) 279 -8 7 710
NICK LACHEY What's Left Of Me (ieiZomba Label Goy) 370 356 98%  40% 363 391 385 }g 8 5?:2?::%2%:51\1 E'g‘l:'blfg”l’\';‘;;ff’(g‘;'y"% 5 5‘1‘3 +;; 11 g;g
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Eoic/ 366 354 100% 57% 349 367 3.80 15 189k SY'RAIROSETTE AlByMyself (RockSTARNevada/Koch) 205 22 8 710
RIHANNA SOS (Def Jam/IDJMG) 365 359 99% 83% 367 362 365 22 m CHERISH Dolt To It /ShaWuff/L’ap{'fD// ‘ 201 +35 4 5/0
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 358 350 90% 31% 376 361 349 17 18 BENLEE CatchMy... Vew West/Universal Music Canada) 193 5 12 90
, . 16 19 PARIS HILTON Stars Are Blind (Warner Bros.) 180 34 7 710
FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 3.571 342 91% 47% 373 346 347 0 FERGIE London Bridge (A&Mnterscape) 187 +56 7 82
CHRIS BROWN... Gimme That (ive/Zomba Label Group) 349 322 91% 32% 376 374 3.26 24 ke STABILO Flawed Design (EM/ Music Canada) 187 +23 5 6/0
CHERISH Do It To It (Sho Nuff/Capitol) 342 329 ®#1% 25% 365 346 317 23 SEAN PAUL... When You Gonna... (VP/Atlantic) 172 +7 8 4/0
SEAN PAUL... When You Gonna... (VP/Atfantic) 340 326 80% 26% 346 343 333 ‘;[11 i :nl:; PECEUIB&“MHHEG '\ge”//UI{'W-’fS%WD{WZH/ » }gg +fg 13 g:;
e . . u y Head (Universal Music Canada, .
CHAMILLIONAIRE f/KRAYZIE... Rldl.n fUniversal Motown) 3.33 340 96% 48 nAJ 3.83 336 2.9 19 75 FRAY Over My Head (Cable Car) (Epic) 153 18 12 50
SEAN PAUL Temperature (VP/Atiantic) 337 326 99% 56% 353 338 336 20 26 ALL-AMERICAN... Move Along (Daghouse/interscape) 151 20 18 8/0
J. TIMIBERLAKE SexyBack (Jive/Zomba Label Group) 137 - 1% 2t% 316 343 317 26 JANET JACKSON f/NELLY Call On Me (Virgin) 148 -7 6 6/0
T TUNSTALL Black Horse & The... (Relentless/Virgi) 336 346  86% 30% 307 3.46 354 gg gg z ggzm g{l l:\nll\!TT; Bfenkﬁogw%ny !?IUWG ﬂfju)cic Canada/: :izi +'2¥71 § Eﬁ
0 N a 295 .. Lucky lusic Canada +22 §
FIELD MOB f/CIARA So What [0TF/Geffen) ’ 335 324 B8%% 34% 352 338 330 27 @ CHEYENNE KIMBALL Hanging On (Dayiight/Epic) 129 5 3 510
GNARLS BARKLEY Crazy (Downtown/ava/Atlantic) 332 327 9% 35% 322 33 3 [ 25 31 * MASSARI f/BELLY Rush The Floor (Capital Prophet) 131 -25 15 50 |
JESSICA SIMPSON A Public Affair (Epic) 330 327 8% 2% 335 329 316 A HEDLEY 321 (Universal Music Canada) 128 +6 11 8/0 l
PAULA DEANDA fIBABY BASH Doing Too Much /Arista) 317 327 80% 35% 345 327 314 28 33 NICKLACHEY What'sLeft Of Me (Sony BMG) "my 8 16 78
BEYONCE flJAY-Z Oeja Vu Musiz WortdSony Urten/Cotmbia) 309 321 82% 33% 309 320 234 | gg gg* ‘F’iE"L':)E“‘;I‘(‘J‘g ‘f’l'él‘}\‘l‘%‘AC;: “W"h;f"{’gr%f f’f'sz" Canads) } }ﬁ 22 12 ’7‘;3
YUNG JOC Goin' Down (Bad Bay/Atlantic) 2894 282 87% 42% 336 296 249 35 37 KT TUNSTALL Black Horse & The... (Relentless/Virgin) 109 7 2 40
37 38 SWOLLEN MEMBERS Too Hot (Universal Music Canada) 104 7 4 4/0
Total sample size is 344 respondents. Total average favorabilify estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very 3 39 MADORNNA Get Together (Warner Bros.,) 103 17 8 50
much). Total familiarity represents the percentage of respondents who recognized the song. Tofal burn represents the number of @* THEORY... Since You've Been Gone (604/Universal) 100 +7 1 30
respondents who said they are tired of heqnng the song. Songs must have 40% familiarity to appear on survey. Sample compositionis based - - - - - — - -
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format:music preference. 14 Canadian CHR reporters. Monito rgad airplay data supplied by Mediabase Research, a lel.Sl'on of Premiere Radio Networks.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Songs ranked by total plays for the airplay week of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
calling 818-377-5300. RateTheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

J

SEPARATED AT BIRTH? it's impossible to tell which one of these dudes is KOCH (Channe!
94.1)/Omaha PD Erik Johnson and which is Teddy Geiger, who played Channel's Beach Freak Friday.
Here's a hint: Johnson doesn't have carefully tousled dark hair, and Geiger probably isn't wearing a
station T-shirt.
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' ingthe hit “Leave (Get Out).”

LaBeL: BlackGround/Universal Motown
By MIKE TRIAS/ASSOCIATE EDITOR

3 ‘ & 7hen I was 2 years old I would sing

nursery rhymes,” says teen pop star
Jodo. I would do riffs on them and make
them jazzy.” Eleven vears
and countless performances
later, Jodo released her
debut album in 2004, featur-

Sinee then the singer-song-
writer has launched her
acting career in earnest as
well, spending a majority of
her free time in 2005 filming
two niovies, Aquamarine
and RV, which both hit
theaters this past spring.
Now. two years after entering the
entertainment world with a bang, Jodo
returns to her old stomping grounds with
“Too Little Too Late,” another heart-
breaking, midtempo cut. Driven by an
acoustic guitar and a poppy drum beat,
the Josh Alexander-produced “Too Little
Too Late” jumps eight spots to No. 37* on
the Pop chart this week. Jodo will
perform the song live for the first time at

the Miss USA pageant, airing on NBC on
Aug. 15.

The video for “Too Little Too Late”
should be a hit with young audiences. The
soccer-themed clip (JoJo’s favorite sport is
soccer, which probably has a lot to do with
her reported boyfriend, Major League
Soccer teenage prodigy Freddy Adu) pre-
sents her in a light that is slightly older
than her 15 years.

“Too Little Too Late” is our first peek at
Jodo’s forthcoming sophomore effort, The
High Road. Besides working as a writer
on the album, JoJo also did all the back-
ground vocals and vocal axrange-
ments. She's curvently wrapping
up production on the record,
which will feature songwriters
and producers such as Diane
Warren, Jermaine Dupri, Billy
Steinberg, Scott Storch, Tim-
baland and Swizz Beatz.

Between albums, JoJo says
life for her and her family has
definitely changed. “We bought
our own house and have a lot
of room now, with a nice yard,
a new car, a security system, an attack
dog and a bodyguard,” she says. “With
success, in the public eye, you find out you
need to protect yourself from strange
people.”

As a growing artist, JoJo has also
solidified her musical goals: “To one day
win a Grammy and have a No. 1 album, to
write and sing a No. 1 song and to have a
lifelong career in musie.”
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( Stations and their adds listed alphabetically by market
\ mbia, . Callins, CO* WFKS/Jacksonville, FL* KDWB/Minneapolis, MN* KZZP/Phoenix, AZ* 100(M/San Anfonio, TX* WWKZ/Tupelo, MS
xlwnmim,m' W,m Wﬁ a, SC* %m WrKSJacks: KDWE Mo polie, PN P T e bt
PD: Joha Fox M0:Chrs Tyer mﬂmm WO:Bn ke %Mﬂm KD Locas HD:Ersg "D Groggy 0* D'Angele 170 Resed Rt W Mar: Alen
“,) ,ﬁm MoK mm, 3 SUZANNE GORMAN
gunmm NoAdds.
WXKB/FL. Myers, FL* Wmmmm. 2
KNDE/Bryan, TX WCGU/Cokmbus, GA P Ha lhon il KWTxWaco, X
KKDB/Albuguernoe, N* pgf’?" s NP o Ok N oo WAEZJohnson Ciy® Ags Mo, AL O Wy KHTS/San Diego, CA* P, e s
%"ﬂ«""' FRANE | IMANNE FESH & e — OM: 8 POME, bt APDMD: Hare N
M Carics Deran 50 e WG Jan rad e forak Rxlaer
17 YO NARY J, BUGE
i Ee
CKEY/Buftalo, NY* WNCLColumbus, OH* KISR/F1. Smith, AR S  CA*
P e P Mkt Hor OMPD: g Doy ks 5 O e pen” X WABPotand, NE WIHT Waskingion, 0C*
KOID/Nioxandria, LA ER00KE RO JPALL WAL '?J%"-?ﬁ"‘" L mw.lum MO: Mike Adams XM Yop 20 on 28/Satellile m‘::.
Po: fon Roberts KSYN/joplin, MO 1 MOKLACHEY OCLACHEY Plku&-lh Yokds
EVANESCENCE OMPD: Jaton ‘m GYMCLASS HERDES g BICE 7 DR
(COBRA STARSHIP W/ACADEMY.IS_. . 6YM A ANESCENCE
CLASS HEROES & APD: Steve Krans
RS WKSE/Bultalo, NY* WIYY/Concord (Lake Regions), | KZBB/F1. Smith, AR 0K
SUZANNE GORMAN DMUPD: Sze O'Nell OM/PD: Raiph Cherty 8 LUGACRIS (PHARRELL
APO/MD: Brian Wiide POMD: Al Dokele APD/MD: Jan Coloana NNOE/Monroe, LA or WAEV/Savannah, GA
1 SEAN PAUL EXEYSHIA COLE ) NoAdds umwm PKnK_ﬂ.Z!h:oﬂlInd. 2&%&”
5 . 12 CHEYENNE KIMBALL HA0: rooks Fox OMD: Russ |
",,‘,%{f“éf""‘"" A . K9PV arses Chy, WO 2 YD 0B NPOMD: s Fals %Mnmau, w
e Koty W"'{Lu_[‘mium &Gm“m“r’n'""’ ™ WYX Gaivosle, L° MO: Dave Johwson T oo “:0 Janin’ Joo Maloss
JESSE MCCARTNEY 7 AA K Ay OM: Kercheval A 11 BOBKE L
LUDACRIS PHARRELL 5 £407T-PAN & KANDY GRL X TNeY Plkl.m - e KBKS/Seattle, Wi O
KPRF/Amarillo, TX 0, Mg Dt OM/PD: Mike 0'Donneli ?omqmwurm sy
el s o ey e TN e W Holssaahers WD e Ty ? EHRASIEE
13 E40 UT-PAN & KANDI 6L WZKL/Canton, OH* KKPN/Corpus Christl, TX* : o 1 GORNNE BALEY RAE 4000
12 YOG OROVTL wmm‘:' OM y ° M Sco vz CHRSH 3 lesimo AT
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KGOT/Anchorage, AK 21 FERGE S g L - g Demer
OO Wt Moy UL o o woren O o NEUF Shrmepor, LA e e
9 FANGE | IMANE FRESH & S e IS Dallas, T w%tayu?, N mmw, SC APOMD: Davey e m Nokis
8 E-40 UT-PAIN & KANDI 6L PD: Patrick Davis: " MD: Blades OM: Sieve Stewatt MD: Andrew “A.G." Gorden
MD: Billy The 1Gdd WSNX/Grand Rapids, M 5 POz Kesmo Lopez e
NoAdds OM: O
Cod, MA PD: Eric 0'Brien m%
wnww w e APD: Holres KBEA/Quad Cities, IA*
A0 o 30 PANC AT THE GO K , LA OM: Darren Pira .
WD: David Bures 5 CURA LOVMLLIONSE OM: Keith PD: Sieve Fuler WNDV/South Bend, IN KZCH/Wichita, KS
NCKLACHEY 26 £-40UT-ONN & KANDI GIfS. mw WRVW/Nashvills, TN*  J00 PO: Karen Rile Mlmuhms
25 BAOOKE HOGHN AL WALL WGTZ/Daylon, OH* 13 MK OM: Ciay Hi d 8 OR Nﬂzmm D
OM: 4.0, Kons 1R o i } g oo % o Caes
WSTR/Atlanta, GA* P WKZL/Gresnsboro, NG* SR | Oy Jvese
PO DB TR wr TEDOY 696ER P oson Gootnan WDCG/Rateioh, NC* 1 JESSE NCCARTIEY
3..""‘#"“' 4mm”" o St MD: Marzia G mwwuunmmm,w mw
" Sl 3 el D igna Bosch, AL e Aruso: ety Lov WolLiNassau, NY* ok KCLD/SL. Cloud, MN
1 MOKLAGHEY POAMO; Kolbor mmm OM: Mati Sonne WBHT/Wilkes Barre, PA*
e e, NC* APD: Al Lavine PI: 4 Holiday OM: Jen Dorman
WWWQ/Atianta, GA* AYBAL !lwmwnmnvl e, MO: Mm A;er. Wayne D, PD: Jestin Brysat
oo "] f/MO0; Chiris “Hoilywood™ Man ﬂ"f‘.}&" F NCKULACHEY APDMD: A).
PO Dty KZIA/Cedar Rapids, APONG: € " N SALEARS LT B e e
) VBIG SNOOP D066 OM: Rob Norton Moines, IA* 1 WJiM/Lansing, KWNZ/Reno § oL mce
15 J00 PD: m M/Des 3 OM/PD: Dan OM/PD: Eddle Gornez e
APD: PO/APD: Grog Chance APD/MD: Chris Reynokls 4 PAK
A ot W H0: S ke WRHNNew Bedlord, MA KSLZ/S1. Louis, MO*
KHFYAustin, TX* i !’n"ﬂﬁm’"ﬁ'."m" ad P Do s scveramen PO: Tomay Auste
OM: Mac Danlels No Adds 4 3 WMLW-‘ Bare, PA*
rﬁ.%m UL PD: Nick Elictd onr.m Rising
Mo Adds WO0QB/Champaign, IL WKQUDelroit, MI* owul?ﬂ'/'lylﬂmﬂ. Ky* APOD: ml
PIMD: ks PD: Dom Theodors PD: Jonathan “C” Barion 1 i
25 MARID VAZOUEZ wlﬂﬂm WFBC/Groemville, SC* LETOY) WHCI/New Haven, CT* N e e
25 NGXLAGHEY d e WRVQ/Richmond, VA
s e e D M "o Thomes PD: Boomer WNTO/Syracuss, NY*
WWB)/Bangor, ME 17 DIODY INCOLE SCHERDNGER WARO VAZOUEZ i APD: Darrin Siome OM/PD: Tor Mikchell
OM: Joft Plerce GYMCLASS HEROES KFRX/Lincoln, NE MO: onathas Rood 1 MABIO VAZOUEZ
PD; Chris. m J00 OoMm: Mm L] %Wﬂ WSTW/MWiImington, DE*
2 m VPALL WALL " l"‘n-li_ liln mmwﬂu
WiHB/Charleston, $C* WW'KIJOUWMDOHWL 7 m.ﬂ" COBRASTARSHP WACADBWY.S..., 6YM
PO: Kobe W‘ wHKF/Ham" PA* 13 €40 UT-PAN & KANDI GIRL CLASS HEROES & SOUNDS
e B £ lecmer o Chisor i uom WEZB/New Orleans, LA® WWHT . o
WFMF/Baton Rouge, LA* DU mm% OWPD: Mz Kapian P Bukh J
PD: Kevin Campbell SHOW PATROL MNDER APD: Mike M| APD: Tyler WAJS/Roanoke, VA* MO: jofl Wise
o Adds mﬁ o Adds KLALALittle Rock, AR* MD: Stevie 6. POMD: Cisgo 2 JESSICA
BROOKE HOGAN 1PALL WALL OMPD: Randy Cain HoAdis 2 odhi FERH 3 WAZO/Wilmington, NC
CHINGY YTYRESE APD: Ed Johnson LUGACRIS YPHARRELL PD: Mark Jacobs
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Do Your Research

Making the most of your callout

Most people in radio and records deal with callout research
on a weekly basis. It's a major factor when determining
which songs make it into rotation, as well as which categories

songs are placed in.

This week Edison Media Re-
search VP/Music & Program-
ming Sean Ross goes over some
of the basics of getting your re-
search to really work for you.

R&R: Ideally, how many times
should a station play a song before | _
putting it in callout? ‘

SR: I used to think that 150
spins was nothing. Back in the
old days, at CHR, people would have
waited for 300 spins. Then the standard
became 150, and now there are people
who will throw a song in at 75 or 100.

It really depends on the record and
whether it’s the kind of record that’s go-
ing to get itself noticed quickly. People
probably have an opinion on novelties
rightaway. People probably had an opin-
ion on “Laffy Taffy” right away.

R&R: Does putting a song in too quickly
affect how a song tests?

SR: If you are surrounded with a
record three other places in the market,
you might find it testing right away. If
you are the only station playing a record
in the market, you should have realistic
expectations of how fast it’s going to kick
in.

Ré&R: In that case, should you wait to put
it on until it surpasses 100 plays?

SR: You can put it in whenever. It's not
terrible to put it in and watch it track over
time. You just have to look at the whole
context and be fair to the record. You can't
put something in on 75 spins, half of
which have been in overnights, and then
turn around to alabel and say it's not test-

ing.

Sean Ross

R&R: What is the maximum
number of songs that a station can
submit to Edison each week for call-
out?

SR: We work with people.
The number that’s pretty stan-
dard in the industry is some-
where between 30 and 35. If
you're doing a lot more than
that, people are going to glaze
over them. After 35 it becomes
wearisome.

R&R: How long should a programmer
leave a song in callout?

SR: Again, it depends on the song and
what kind of expectations you have for it
and what works for you when. There are
some records that are going to take longer

RR CHR/RHYTHMIC

DARNELLA DUNHAM

ddunhame@radioandrecords.com
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ly accepting submissions.

week later, on Aug. 18.

radioandrecords.com.
M B

Convention Update

Last year at the R&R Convention in Cleveland
KUBE/Seattle DJ SupaSam won our first mix-
show DJ contest. This year “The Mix Blast Show-
down” will take place on Friday, Sept. 22, at the
R&R Convention in Dallas, and we’re current-

(]
CONVENTION %
Any current radio mix-show D! is eligible. All you have &Ww&o 22, 2006

to do is submit a 10-minute mix in the form of an MP3
or link to mixblastshowdown@gmail.com, or mail a CD
to Al Machera, ¢/0 R&R, 2049 Century Park East, 41st Floor, Los Angeles, CA
90067. The deadline is Friday, Aug. 11, and the finalists will be announced a

You can register now for R&R Convention 2006 by checking out www.

# —
wholooks at average scores? Some people
look at “love,” some people look at a for-
mula called “weighted positive,” which
is a combination of “love” and “like”
scores. Everybody has something differ-
ent they like to look at.

The thing to take into account with av-
erage scores is that they usually only in-
clude the people who are familiar with
the record. You can have a record that is
known by half the audience, but beloved
by those people. That record should prob-
ably not gointo power, that record should
probably go into power new.

R&R: When a song doesn'’t perform well
initially in callout, many programmers will

because of what they are. —

A couple of years ago it
was often the case that
hip-hop stuff reacted im-~
mediately and Ré&B stuff
took forever. Then, in a
world where there was a

pull it. When record reps in-
| quire to find out why, the re-
sponse is usually simply “It
didn’t do well in callout.” Do
you think it’s a good idea for
programmers to share their

edlson med[a research l detailed callout information

stronger crop of R&B
records, that turned out not always to be
the case. Mary J. Blige’s “Be Without You”
did not take long to happen. A record like
that isn’t going to take forever. A Lyfe Jen-
nings might.

R&R: How many weeks does it take for the
programmer to see the results of the callout
list they submit?

SR: Usually about a week.

R&R: Are programmers offered training in
how to decipher the results of callout?

SR: We always make ourselves avail-
able, whether it’s callout, a music test or
anything else. We make ourselves as

available as possi-
ble to discuss not

only how to read it,
but how it looks
compared to the na-
tional picture.
R&R: Which cate-
gory is most important
to pay attention to?
SR: What's im-
portant to focus onis
the whole story. Fa-
| miliarity is impor-
tant at the beginning
of arecord’s life,and
burn is important at
theend of arecord’s

e

THEY CAI.I. T I.OVE Island Def Jam living legend Lionel Richie (1)
recently shot the video for his current single, “I Call It Love.” Here he is in
between takes with his daughter Nicole Richig, who also appears in the er.
video.

life. It's not really
that one is more im-
portant than the oth-

The real issue is,
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and show their reps why a
song may not be working?

SR: Everybody should understand as
much about the other guy’s life as they
can. If you have the kind of relationship
where you're trying to help the label
bring you records that work, you want
them to understand, within reason, why
you're making your decisions.

R&R: Has callout research become a bible
for programmers instead of a tool?

SR: If you ask any program director,
they will tell you that they regard callout
as a tool and not something to be inter-
preted literally. It's a cliché, but the best
programmers do that. There are always
records that look like they’re not going to
come home and eventually do.

Was the station wrong to drop a record
if it had to put it back two weeks later?
Maybe not. Maybe it means they
shouldn’t have played that record in the
first place, until it was further along in its
development with video or with what-
ever help they were going to get from
across town. You still have the right to
play the strongest records for you at any
given point.

A smart program director is going to
look at songs that have early signs and
go, “I can work with this,” and do what
it takes to nurture the record enough to
make it a hit without making the station
vulnerable ori the =ir.

R&R: Whui are sonie of tee indicators pro-
Siem it € o use o fiyure ous o ch songs
are ieady 12 ve teskcs?

el

I I R e

“A smart program
director is going to look
at songs that have early
signs and go, ‘I can
work with this,’” and do
what it takes to nurture
the record enough to
make it a hit without
making the station
viinerable on the air.”

|~ = T L I

SR: There’s common sense. If it’s got
other airplay in the market, there’s a rea-
son to be looking for an early read on it.
Ifit's a record that’s reacting in some oth-
er way, you probably want to find out if
it's reacting with everybody or just the
people who pick up the phone. You don’t
want to use callout as an extension of the
request line. You've got the request line,
you've got sales.

You don’t want to be listening only to
what the most active part of your audi-
ence says right away. Part of the reason
to have callout is to reach the people you
car’t reach any other way, and that in-
cludes through Internet callout.

R&R: Are you saying the most-requested
songs should not be the determining factor for
what songs should be on a station’s callout
list?

SR: No, I'm saying you should have
different expectations. I'm saying you
don’t want to throw out a record because
it doesn’t develop right away with active
listeners. You've got other ways of getting
to actives.

R&R: Are record-label reps able to get a
better understanding of callout from your
company, or do you only offer those services
to your clients?

SR: We would never share a client’s
callout information with anybody else,
but the overall process is not a secret, and
there’s no reason that labels should not
understand it.
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LAST THIS AuguSt 4, 2006 TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/ POWERED BY
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU%%;JCE CHART ADDS MEB] A B ASE
1 1 CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 6042 171 624172 20 790
3 2 NELLY FURTADO f[TIMBALAND Promiscuous (Geffer/ 6579  -151 662974 12 1730
2 3 YUNG JOC Goin' Down (Bad Boy/Atlantic) 5310 630 615753 19 82/0 MOST ADDED
6 @ E-40f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 4796  +317 447493 18 74/ SIS S22 ADDS
4 5 LI’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7) 4523 323 407962 24 8200 ;ﬂa‘mg ’."K’:fﬁ?ﬁﬁéi‘i?‘%ﬁ?ﬁ?}éﬁiﬁ‘fé’ JamIDIME) ‘1“1’
5 6  CHERISH Do It To It (Sho'Nuff/Capitol) 4398 321 382177 15 8810 | piey RS Pushit SipH-Sldellef JemIDIMG) B
7 7 KELIS fiT00 SHORT Bossy (Jive/Zomba Label Group) 4017 144 352213 16 831 | MONICA.. Everytime Tha Beat Drop (J/AMG) 7
8 8  RIHANNA Unfaithful (Def Jam/IDJMG) 3682  -264 287002 13 75/1 | JIBBS ChainHang Low (Geffer) 7
11 @ NEYO Sexy Love (Def Jam/DJMG) 3630  +553 420063 8 80/
13 (D CHINGY HTYRESE Puling Me Back (Capitol) 3665 4705 310200 8 TBI1 | O e Sone et oah 15 ey pr ok
14 m YOUNG DRO f/T.I. Shoulder Lean (Grand Hustle/Atlantic) 3421 +668 373819 1 75/5 within one airplay week. An airplay week is defined as Sunday through
g 12 FIELD MOB f/CIARA So What (0TP/Geffen) 3367 191 363011 99 8110 Saturday. Adds from all other programmers are still accepted at any play level.
12 @  SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) 3176 +223 341007 10 73)2
10 14  BEYONCE' f|JAY-Z Deja Vu (Music World/Sony Urban/Columbia) 2964 521 288337 7  75[0
16 15 LETOYA Torn (Capital 2314 282 199547 12 73[0
15 16 T.. Why You Wanna (Grand Hustle/Atlantic) 2251 367 244808 16 T1/0 MOST
23 @ YUNGJOC | Know You See It (Bad Boy/Atlantic) 2131 +489 206721 & 63N INCREASED PLAYS
17 18 CHRIS BROWN fILIL' WAYNE Gimme That (/ive/Zomba Label Group) 2105 -354 180047 17 75/0 X
18 19  CHAMILLIONAIRE f/KRAYZIE BONE Ridin (Universal Motown) 2027 247 176859 29 BUD | oner e e A
21 @) JANET JACKSON fINELLY Call On Me Virgin) - 1888  +32 170469 6  69/1 | CHINGY f[TYRESE Puling Me Back (Capitol +708
19 21 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 1668  -331 133144 8 640 | YOUNGDROT.L. Shouider Lean Grand Hustle/Atlantic)  +B68
24 @ CIARA fICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group) 1591  +70 135780 6 651 ;i"fo'ESt‘;';df:vzjgi‘; jﬁ%%g‘””” ool
22 23 SHAKIRA f/WYCLEF JEAN Hips Don't Lie /Epic/ 1513 151 118439 20 510 | yUNGJOC | Know You See It (Bad Boy/Atiantic +489
25 @  PACK Vans (Up All NitelJive/Zomba Label Group) 1432 +67 100726 9 476 | PUSSYCAT DOLLS... Buttons (A&Minterscape) +399
30 €D PUSSYCAT DOLLS f/BIG SNOOP DOGG Buttons (A&M/nterscope) 1261 +399 110616 & 276 | LUDACRISHPHARRELL Money Maker (07F/0ef Jam/DJMG) +349
27 @ OMARION Entourage (Sony Urban/Eic) 1213 +182 140584 6  48/4 5:2;:,:?f,\'n“l';:‘R'::22's'i'x':;a”c:"}j/fgj‘zﬂ‘zg’fjﬁm”p, o
38 @ FERGIE London Bridge /A&Mjinterscape/ 1211 +565 95583 2 46/6 MONICA... Everytime Tha Beat Drop (J/AMG) +305
32 @D JUSTIN TIMBERLAKE SexyBack (Jive/Zomba Label Group) 1135  +313 112779 3 36/6
29 €D SHAREEFA fILUDACRIS Need A Boss (0TP/Def Jam/IDJMG) 1093  +221 77686 4 583
35 € BROOKE HOGAN fPAUL WALL About Us (SMC/SOBEI 1016 +224 77066 4 373
30 € LUDACRIS fIPHARRELL Money Maker (0TP/Def Jam/IDJMG) 979  +349 82390 2  55/49
28 €P  PITBULL Bojangles (7V7/ 977 +72 66951 16  40j0 _M_
31 €D BROWN BOY Superman (AME/Street Noize) 953  +126 58316 6 2312
26 34  BUSTARHYMES... | Love My B**** (Flipmode/Aftermath/interscape) 921 2266 102234 13 54)0 LLOYD BANKS /50 CENT Hands Up (G-Unit/interscape/
. . Total Plays: 393, Total Stations: 25, Adds: 3
3¢ € FRANKIE J. fiMANNIE FRESH & CHAMILLIONAIRE That Girl (Columbia) 889 90 TI3BL 6 MO | AERZINGER Come To o Gad oyt
36 €D CHAMILLIONAIRE Grown And Sexy (Universal Motown) 805  +25 52858 6 4710 | foua plays 385, Tota Sations: 10, Adds:3 y
48 € MONICA {{DEM FRANCHIZE BOYZ Everytime Tha Beat Drop (/AMG/ 791  +305 66437 2 53(7 | FEDERATION fIE40 Stuma Glasses At Night (Warner Bros.)
43 € BIRDMAN & LIL' WAYNE Stuntin’ Like... (Cash Money/Universal Motown) 686 ~ +140 65812 3 41/1 | Total Plays: 375, Total Stations: 9, Adds: 6
37 39 MARY J. BLIGE Enough Cryin' (Geffen) 677 .94 91574 18  40j0 | J0JO Toolittle Too Late (BlackGround/Universal Motown)
22 @ ICE CUBE f/SNOOP DOGG Go To Church (Lenchmobb/Virgin) 645  +84 38171 3 33y | ool Plavs: 343, Total Stations: 20, Adds:3
@  JIBBS Chain Hang Low (Geffen) 637 4233 55396 1 267 | 7ol oees 00 Tod Shioe R
50 @ LYFE JENNINGS S.E.X. (Sony Urban/Columbia) 632 +174 69713 2 293 LIONEL RICHIE | Call It Love ffsland/IDJMG)
33 43 SHAWNNA Gettin' Some (DTP/Def Jam/iDJMG) 626 174 47154 18 550 | Total Plays: 301, Total Stations: 29, Adds: 2
40 44  CADILLAC DON & J MONEY Peanut Butter-And Jelly (Southern Boy/Asylum) 572 44 47269 4 2216 PHARRELL fKANYE WEST Number Ore (Star Trak/Interscope)
. Total Plays: 206, Total Stations: 14, Adds: 0
47 @ REMY MA fINE-YO Feels So Good (SRC/Universal Motown) 548 432 122825 10180 | o Rl Motow
@  MR.CAPONE-E Don't Get It Twisted (SMC) 487 +58 27648 1 220 | yoipe 106, Tota tatons: 15, Adds: |
44 47  NATALIE {/BUN B What You Gonna Do (Latium/Universal Republic) 467 61 29237 11 2310 | pep SIDEfIR. KELLY Let's Make Love KiveZomba Label Group)
41 48  CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 463 115 42722 6  20/0 | Total Plays: 151, Total Stations: 10, Adds: 1
45 49  RICKROSS flJAY-Z & YOUNG JEEZY Hustin' /Stp-N-Slide/Def Jam/IDJMG) 440 83 52088 18  39/0 | UNKWalkit Out Big Qomp/Koch)
— @ CHAMfIALICIA KEYS Ghetto Story (Madhouse/Atiantic) 033 +68 63058 2 29/ | rotolPlays: 123, Total Stations: 10, Adds: 4

86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total piays for the airplay
week of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week Station playlists for all R&R reporters are available
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. on the web at www.radioandrecords.com.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2008, Arbitron Inc.).© 2006 Radio & Records.

Songs ranked by total plays

Promote your company, product, or event with
Roll-a-Sign’s versatile disposable banners

Cost-effective and reusable

Many sizes and colors available
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Advertise your message in any color
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% _,%,(,::,: Call today for more information!
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RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

~
(" RateTheMusic.com e
SRR (i
™ Persons Persons Persons

Atist Title (Label) ™w LW Familiarity Burn  12-17 18-24 25-34
NELLY FURTADO f/TIMBALAND Promiscuous (Geffen/ 413 4.07 99% 21% 4.02 4.1 435
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 412 4n 99% 23% 4.10 4.20 404
CIARA fICHAMILLIONAIRE Get Up /L aface/Zomba Label Group) 401 3.77 52% 3% 405 400 400
CHAMILLIONAIRE f{KRAYZIE BONE Ridin (Universal Motown/ 398 4.02 99% 42% 3.83 403 4.07
CHRIS BROWN f/LIL" WAYNE Gimme That (Jive/Zomba Label Group) 398 402 97% 29% 4.04 g9 384
NE-YO Sexy Love {Def Jam/IDJMG) 398 3.96 85% 13% 4.15 3.94 3.79
SEAN PAUL fIKEYSHIA COLE When You Genna (Give It Up To Me) (V/P/Atlantic)  3.96  3.91 92% 15% 395 401 388
YUNG JOC Goin' Down (Bad Boy/Atlantic] 395 3.82 98% 28% 397 4.10 378
E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME) 395 3.89 87% 18% 396 400 3.86
FIELD MOB f/CIARA So What (DTP/Geffen) 392 406 96% 26% 3.92 3.93 383
RIHANNA Unfaithful (Def Jam/IDJMG) 390 3.92 99% 5% 4.01 390 386
LIL’ JON f/E-40 & SEAN PAUL Snap Yo Fingers (TV7) 387 389 99% 32% 397 394 378
CHINGY fITYRESE Pulling Me Back [Capitol) isa 384 15% 12% 396 384 360
PAULA DEANDA f/BABY BASH Doing Too Much fArista/ 380 3.83 92% 2% 313 3.83 3.86
T.1. Why You Wanna (Grand Hustle/Atlantic) 3715 381 89% 2% 313 3.82 N
BUSTA RHYMES f/WILL.LAM... | Love My B**** (Flipmade/Aftermath/interscope) 3.68  3.67 84% 21% 354 3.90 3.67
RAY J What I Need (Knockout/Sanctuary) 368 3.65 11% 22%  3.66 362 364
YOUNG ORO f[T.1. Shoulder Lean (Grand Hustle/Atlantic) 367 3.60 85% 2%  3.817 313 3.40
LETOYA Tom (Capital) 3.67 3.75 83% 23%  3.66 313 3.49
MARY J. BLIGE Enough Cryin’ (Geffen) 366 3.71 81% 26%  3.57 3.61 3.68
BEYONCE' flJAY-Z Deja Vu (Music World/Sony Urban/Columbia) 353 383 93% 24% 355 158 3.29
JANET JACKSON fINELLY Call On Me (Virgin/ 353 354 5% 15% 3.36 363 352
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (£pic/ 350 3.61 98% 55% 349 3.29 3.52
YUNG JOC | Know You See It (Bad Bay/Atlantic) 337 328 52% 16% 344 3.56 3.17
SHAWNNA Gettin" Some (O TP/Def Jam/IDJMG) 334 317 85% % 322 3.53 357
KELIS fTOO SHORT Bossy (ive/Zomba Label Group) 333 331 93% 36% 3.22 344 3156
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 328 333 95% /% 305 349 34
Total sample size is 343 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much). Total familiarity
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the internet. Once passed, they can take the music
test based on the format/music preference. RateTheMusic.com results are not meant to replace callout research. The resuits are intended to show opinions of participants
on the the Internet only. RateTheMusic is a registered trademark of Rate TheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
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ARTIST: Brown Boy
LABEL: AME/Street Noize

2B e

By DARNELLA DUNHAM/Rhythmic Editor

€ a2 » 4 « & 3 ¥ o

ven if you're not familiar with
E Brown Boy’s music, it is very diffi-
cult to ignore him. He’s anindependent
artist with a song that s growing every week on the R&R CHR/
Rhythmic chart. This week “Superman” is No. 33 with a bullet,
and Brown Boy isn’t shocked by the significant airplay it's re-
ceiving,.

“I could say that I'm surprised, but I think the song speaks
for itself,” Brown Boy tells R&R. “It's one of those songs that
you play on your radio station and you don’t have to play it 100
times for the people to grab on to it.”

Brown Boy was born and raised in Blythe, CA, a small town
located on the California-Arizona border, and he set his sights
onbecoming an artist at a young age. “I was into the West Coast
stuff, but I was more into R&B, like Keith Sweat and Al B. Sure,”
he says. “I thought only black people rapped. I didn’t know
Mexicans could rap, but then I was at this fair and saw A Lighter
Shade Of Brown perform. I said, ‘I wonder if I could do this.’

“When [ moved away to college is when I actually got my
feet wet and met ODM from A Lighter Shade Of Brown. He got
me connections with different types of people in the industry
while I was going to college at Cal State San Bernardino. I got a
bachelor’s degree in criminal justice, but at the same time [ was
still into music, still listening to beats, and I was finally in a
bigger city, so I had more access to studios.”

KGGI/Riverside is the first station that really supported Brown
Boy’s “Superman” and his style of music. He says, “I thought to
myself, People dont want to hear “I'm low-riding” and stuff like
that. That only hits one audience.’ I've always wanted to make
music for everybody. I was in a relationship with my son’s mom
for a long time, and we went through our ups and downs. A lot of
the stuff I write about is relationship stuff and what I felt at those
times. I guess you could say my music comes from the heart.”
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Joyner Vs. Harvey

Battle of the syndicuted morning shows

t’s been a little over six months since the debut of The Steve

______ Harvey Morning Show, the first syndicated show to truly chal-
lenge the domination of mornings at the Urban AC format by
the legendary Tom Joyner Show. After just two full books, the
Harvey show is proving to be a strong contender in several key
markets, particularly those where Joyner moved from the heri-
tage Urban AC to a newer, and sometimes less powerful, chal-

lenger.

Joyner’s show boasts over 8 million lis-
teners in 115 markets, including eight of the
top 10: Chicago; Detroit; Dallas; Philadel-
phia; Atlanta; Houston; Washington, DC;
and his latest, Los Angeles.

Joyner — a veteran air personality once
known as the “Fly Jock” because he trav-
eled daily between Dallas, where he did
mornings on KKDA, and Chicago, where he
did afternoons on WGCI — was the first
African American to have a nationally syn-
dicated morning show.

The show started in syndication almost
12 years ago on ABC Radio Networks, and
later Joyner took his company, Reach Me-
dia, solo. In 2005 Radio One, the largest Af-
rican-American-owned and -operated
broadcast group, bought 51% of Reach Me-
dia, and a broadcast partnership was born.

Harvey History

Harvey started his career as a comedian
and actor, but he’s not new to radio. Though
he has had national success on television
and in film, he started in radio in Dallas as
the local comedian on a small AM station.

In the mid-"90s he was hired by WGCI/
Chicago as morning show host — taking
over for Joyner, coin-
cidentally, when Joyner
moved over to Urban
AC dustermate WVAZ.

After a successful
run in Chicago, Har-
vey pursued his act-
ing career, but in 2000
he returned to radio as

morning host on Ra-
dio One’s KKBT/Los
Angeles. In Septem-
ber 2005 he launched a new morning show
on Inner City Broadcasting’s WBLS/New
York and soon after signed on with Pre-
miere to syndicate that show nationally.

Within six months Harvey’s show had
debuted in 25 markets, and it can now be
heard in seven of the top 10: New York; Chi-
cago; Dallas; Detroit; Philadelphia; Washing-
ton, DC; and his latest, Los Angeles.

In several of the markets where Harvey
debuted he picked up stations where Joyner
once “lived” — heritage stations like
WDAS-FM/Philadelphia and WMXD/De-
troit.

In those markets Joyner had recently
crossed the street to the Urban AC compet-
itor, sometimes after more than 10 years
with his former station. The theory was that
Joyner would automatically bring his listen-
ers — and ratings — to the new station.

Steve Harvey

Changed Landscape

While that did happen initially, at least in
Philadelphia and Charlotte, the debut of
Harvey has changed the landscape signifi-
cantly.

In Philadelphia, site of one of the most
heated battles, WDAS is currently No. 3
12+ and No. 1 25-54, with a seven share for
Harvey. WRNB, where Joyner now broad-
casts, is No. 15 12+ with a 3.7 share 25-54
in mornings. Just a year ago, however,
WRNB reached a 6.4 share 25-54 in morn-
ings in the winter ‘05 ratings, just one book
after taking on Joyner, while WDAS dropped
to a 4.3.

Another big battle is taking place in Los
Angeles, where both shows debuted in June
— Joyner on Radio One’s relaunched Urban
ACKKBT, and Harvey on Magic Broadcast-
ing’s Urban KDAY.

The interesting thing here is that Harvey
is the one with the stronger previous radio
presence, having been heard on KKBT for
five years.

Here’s a look at how the battles between
these shows are shaping up in several key
cities, as well as some background and in-
sight from the programmers at the forefront
of those battles.

Charlotte

History: The Tom Joyner Morning Show
had been heard on Urban AC WBAV-FM/
Charlotte for over 10 years, taking the sta-
tion to No. 1 25-54 before the show’s depar-
ture to Radio One’s crosstown WQNC in
January 2004.

With the acquisition of the Joyner show,
WQNC flipped from CHR/Rhythmic to
Urban AC, so the station was not only es-
tablishing a new morning show and lineup,
it was also introducing a new format.

Within a year WQNC had become the
dominant Urban AC in the Charlotte mar-
ket, with the Joyner show reaching a 5.2
share 25-54 in the winter ‘05 ratings period.
WBAV dropped to a 3.8 in the same demo
and time slot.

After trying out several different local
morning shows, WBAV debuted Harvey in
November 2005. Here are the standings from
the most recent ratings period, spring ‘06
WQONC-FM

Overall: No. 13, 2.8 share

Joyner in mornings, 25-54: 4.2 share
WBAV-FM

Overall: No. 8, 4.4 share

Harvey in mornings, 25-54: 7.0 share

Terry Avery, OM of WBAV and Urban clus-

RR URBAN/URBAN AC/GOSPEL

DANA HALL

dhall@radioandrecords.com
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Doin’ Dallas

Urban, Gospel and mix-show
sessions at R&R Convention 2006

: Two Urban/Urban AC sessions have been set for Thursday, Sept. 21,
" and a Gospel session is set for Friday morning, Sept. 22, during R&R
~ Convention 2006, taking place Sept. 20-22 at the Hilton Anatole Hotel

in Dallas. The convention will run side by side with the NAB Radio

On Thursday the Urban/Urban AC sessions are “Urban Hon- e
ors,” at which industry icons will be honored and the N

-+ R&R Industry Achievement Awards will be presented, 2 T R e
:* and “Urban Trendsetters,” which will feature those who g v
re leading the way in radio programming, music "j;gs
romotion, music producing and new technology. "N"F
On Friday morning a session moderated by ABC “h e o e
Radio Networks’ Willie Mae Mciver will discuss “The @GN VENTION 47

Economics of Gospel: How Gospel Radio Can Get In
on the Growing Desire to Market to the Christian

= A mix-show session will take place on Friday afternoon, followed that night by
" our second annual “Mix Blast Showdown.”

" Check out www.radioandrecords.com and click on “Conventions” to register
and see a complete convention agenda.
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termate WPEG, says, “We started to see a bit
of an effect, even at the end of the fall ‘05 book,
from Harvey’s debut. But by the winter ‘06
book Harvey had actually beaten Joyner in
mornings 25-54 with a 7.5 share — that was
No. 2 in the market in the 25-54 demo.

/(Y [WQNC] had dropped to No. 5 with
a 5.4 share 25-54 in mornings. In the most
recent book even WPEG beat Joyner in
mornings 25-54, with a 4.7 share.

“Part of the reason Harvey has done so
| wellfor us is because
he has a very broad
base. Even though
what he talks about is
geared to the African-
American community
and that is the market
he appeals to most, he
| also has name recog-
nition among other
groups.

"Here in Charlotte,
Joyner has been around for almost 15 years,
and maybe people are just ready for some-
thing new and fresh. He still has his loyal
fans, but we are-growing a new fan base of
listeners for Harvey.

“Harvey also has a slightly broader range
in the music that he plays, gearing it to 18-
54 listeners rather than just 25-54.”

Tom ]oyner

Chicago

History: Joyner has a very long history in
Chicago, and it shows. Not only did he do
both afternoons and mormnings on power-
house WGCI-FM from the late ‘80s through
the early "90s, he was also heard in the mar-
ket from the late ‘70s through the ‘80s on
WJPC-FM, WVON-AM and WBMX-FM.

After his show went national and shifted
to an Urban AC appeal, Joyner moved to
WGCI Urban AC clustermate WVAZ,
where he’s been since 1995.

Harvey also has a long radio history in
Chicago. He took over mornings at WGCI
after Joyner and had a successful run for
almost two years. In fact, his ratings rivaled
and even surpassed Joyner’s and Doug
Banks’ (a onetime morning man for WGCI
who is also now syndicated). He debuted
on Crawford Broadcasting’s crosstown Ur-
ban AC WSRB in November 2005.

With Joyner’s longevity at WVAZ, his
show has consistently remained No. 1 25-
54, surpassed only occasionally by WGCI’s
morning program, The Crazy Howard McGee
Show. Here are the standings from the spring
‘06 ratings period:

WVAZ-FM

Overall: No. 3,4.1 share

Joyner in mornings, 25-54: 4.9 share
WSRB-FM

Overall: No. 20, 1.4 share

Harvey in mornings, 25-54: 1.7 share

WSRB programming consultant Tony
Gray says, “We've seen steady growth with
the Harvey show since his debut last fall.
Before Harvey the morning show had a 1.2
25-54.

“The show has also helped the station
grow its overall 25-54 numbers, which went
from a 1.7 in fall ‘05 to a 1.8 in the winter
book to a 1.9 in the spring,.

“We're dealing with a station that has
very limited signal coverage of the market.
We cover the south side of Chicago into
Gary, IN, which is part of the Chicago metro.
Our expectations are to eventually pull a
two share 25-54.

“When you look at some of the other
markets where Joyner isn’t doing as well as
before, you have to realize that in many cas-
es they moved from a city-grade signal to a
much lesser-grade signal. That is certainly
the case in Detroit, with the move from
WMXD to WDMK.

“In some markets the audience moved
with Joyner from the larger signal to the
lesser, but now, with a more compelling and
competitive talent like Harvey, we are see-
ing some listeners return to the former sta-
tion — usually the heritage station.”

Detroit

History: Once again, this is a case where
The Tom Joyner Show enjoyed many years of
success, on Clear Channel’s Urban AC
WMXD. After the merger of Radio One and
Reach Media, Joyner moved over to Radio
One’s Urban AC WDMK, debuting in May
2005, after the station flipped signals with
Urban sister WHTD to get stronger cover-
age in the Detroit metro.

Initially, WDMK got a boost from the

Continued on Page 34
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ARTIST TITLE LABEL(S)

YOUNG DRO f[T.1. Shoulder Lean (Grand Hustle/Atlantic/

LIL" JON f/E-30 & SEAN PAUL Snap Yo Fingers /7V/7)

CHINGY fITYRESE Pulling Me Back (Capitol)

CASSIE Me & U (NextSelection/Bad Boy/Atlantic)

T.I. Why You Wanna (Grand Hustle/Atlantic)

FIELD MOB fICIARA So What (OTP/Geffen/

BEYONCE' f/JAY-Z Deja Vu (Music World/Sony Urban/Columbia)
YUNG JOC Goin' Down (Bad Boy/Atlantic)

NE-YO Sexy Love (Def Jam/IDJMG)

KELIS 1/TO0 SHORT Bossy (Jive/Zomba Label Group)

JANET JACKSON f/NELLY Call On Me (Virgin/

LETOYA Torn (Capitol)

YUNG JOC | Know You See It (Bad Boy/Atlantic)

E-40 f/T-PAIN & KANDI GIRL U And Dat (Reprise/BME)
CHERISH Do It To It (Sho Nuff/Capitol)

MARY J. BLIGE Enough Cryin’ (Geffen)

LYFE JENNINGS S.E.X. (Sony Urban/Columbia)

JAMIE FOXX f[TWISTA DJ Play A Love Song (/RMG)

SEAN PAUL... When You Gonna (Give It Up To Me) (/P/Atlantic)
BUSTA RHYMES...
RIHANNA Unfaithful (Def Jam/IDJMG)

CHRIS BROWN fILIL' WAYNE Gimme That (Jive/Zomba Label Group)

CiARA fICHAMILLIONAIRE Get Up (LaFace/Zomba Label Group)
SAMMIE You Should Be My Girl (Rowdy/Universal Motown)
RICK ROSS... Hustlin" (Slip-N-Slide/Def Jam/IDJMG)

PHARRELL f[KANYE WEST Number One (Star Trak/Interscope)
MILA J... Good Lookin’ Out (7.U.G./Universal Motown)
OMARION Entourage (Sany Urban/Epic)

BIRDMAN & LIL" WAYNE Stuntin’ Like... (Cash Money/Universal Motown)

SHAREEFA fILUDACRIS Need A Boss (07F/Def Jam/IDJMG)
JAMIE FOXX Can | Take You Home (/RMG/
GNARLS BABKLEY Crazy [Downtown/Lava/Atlantic)

MONICA fIDEM FRANCHIZE BOYZ Everytime Tha Beat Drop (J/RMG)
SLEEPY BROWN f/PHARRELL & BIG BOI Margarita (Purple Ribon/Virgin
CADILLAC DON & JMONEY Peanut Butter And Jelly (Southern Boy/Asylum)

LETOYA She Don't (Capitol)

REMY MA fINE-YO Feels So Good (SRC/Universal Motown)
NELLY FURTADO f/TIMBALAND Promiscuous (Geffen/
LLOYD BANKS /50 CENT Hands Up (G-Unit/Interscope)

THREE 6 MAFIA Side 2 Side (Hypnotize Minds/Sony Urban/Columbia)

AVANT f/NICOLE SCHERZINGER Lie About Us (Geffen/

UNK Walk it Qut (Big Domp/Koch)

CHAM fJALICIA KEYS Ghetto Story (Madhouse/Atlantic)
METHOD MAN fILAURYN HILL Say (Def Jam/IDJMG)
BOHAGON f/[CRIME MOB & FABO Wuz Up (BME/Reprise)
LUDACRIS f/PHARRELL Money Maker (O7P/Def Jam/IDJMG)
LIONEL RICHIE | Call It Love (Island//DJMG)

MISSEZ fIPIMP C Love Song (Fo’ Reel/Geffen/

MEGAN ROCHELL Floating (Def Jam/IDJMG)

JOE f/PAPOOSE Where You At (Jive/Zomba Label Group)

| Love My B**** (Flipmode/Aftermath/interscope)

TOTAL
PLAYS

3631
297
2884
2861
2744
2739
2665
2448
2430
2329
2187
2092
1956
1863
1788
1766
1704
1537
1330
1330
1144
1138
1115
1054
1000
925
899
875
167
739
695
692
690
627
620
592
576
573
549
509
4395
492
a7
473
472
445
352
338
337
327

41~
PLAYS

+121
274
+458
+248
321
-238
+28
-198
+335
+35
+174
415
+240
+254
-310
-288
+210
-256
+310
-309
+133
100

4132

+3b
-253
+57
+20
+91
+119
+131
+119
+22
+255
-48
+51
+280
-24
+22
+11
+62
+62
+183
-17
-36
+1
+217
+81
-90
+62
+2

TOTAL
AUDIENCE
(00}

372981
304439
293856
333405
284785
324427
282904
272821
303432
216625
178296
252165
176986
174816
182599
186875
172064
163010
189804
123045
140006
114733
97558
58556
86180
68063
40799
86414
51576
82399
67862
45612
62504
40375
55092
55147
100637
65549
32273
31206
24310
37372
43590
33723
27388
51510
219
22358
23093
19835

WEEKS ON TOTAL STATIONS/
CHART DDS

13 66/0
28 61/0
10 65/0
" 59/0
17 66/0
19 64/0
7 64/0
22 6410
9 61/0
13 6311
6 6410
21 66/0
6 62/0
9 64/0
18 63/0
18 60/0
8 5001
19 63/0
6 53/4
12 60/0
5 4712
17 63/0
5 61/0
10 46/0
18 62/0
5 53/0
8 39i0
7 4401
3 45]1
4 4611
3 420
5 4312
2 4312
9 38/0
5 34i3
1 463
10 30/0
4 3330
2 a8n
3 32/0
2 4200
1 43/4
3 302
7 35/0
7 38i0
1 45/46
1 290
15 30/0
1 38N
1 24/0

66 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/23-7/29. Builets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed
first. Sangs below No. 20 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 20. If after 20 weeks, the record is not in the top 20
and has two consecutive weeks of decreased plays, the sang is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Total Audience equals Average Quarter Hour Persans times number of plays (times 100). Each daypart on each station is assigned an AQH number.

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

T MOST ADDED°

MEDTABASE

ARTIST TITLE LABEL(S) ADDS
LUDACRIS fIPHARRELL Money Maker (D7P/Def Jam/IDJMG) 46
NELLY FURTADO fTIMBALAND Promiscuous (Geffen) 30
RUBEN STUDDARD Change Me (J/RMG) 25
RICK ROSS Push It (Siijp-N-Slide/Def Jam/iDJMG) 24
BEENIE MAN fJAKON Girls (Virgin/ 18
JIBBS Chain Hang Low (Geffen) 7

ONE CHANCE Look At Her (US//RMG)

SEAN PAUL... When You Gonna {Give It Up To Me) (VP/Atlantic)
UNK Walk It Dut (Big Gomp/Koch)

LETOYA She Don't (Capitol) 3
CADILI.AC DON Peanut Butter And Jelly (Southern Boy/Asylum/ 3

The Urhanadd threshuld usapplled tomonitored stations not allowed to report
adds per their company policy: Songs that reach 10 plays per week within
one airplay week. An airplay week is defined as Sunday through Saturday.
Adds from all other programmers are still accepted at any play level.

= o

MOST

INCREASED PLAYS

TOTAL
PLAY

ARTIST TITLE LABEL(S} INCREASE

CHINGY fTYRESE Pulling Me Back (Capitol) +458
NE-YO Sexy Love (Def Jam/IDJMG) +335
SEAN PAUL... When You Gonna (Give It Up To Me) (VP/Atlantic) +310
LETOYA She Don't (Capitol) +280
MORNICA... Everytime Tha Beat Drop (J/RVG/ +255
E-40 fiT-PAIN & KKANDI GIRL U And Dat (Reprise/BME] +254
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) +248
YUNG JOC | Know You See It (Bad Boy/Atlantic/ +240
LUDACRIS f/PHARRELL Money Maker (OTP/Def Jam/ADJMG) +217
LYFE JENNINGS S.E.X. (Sony Urban/Columbia) +210

NEW & ACTIVE

DAZ fIRICK ROSS On Some Real (So So Def/Virgin
Total Plays: 295, Total Stations: 25, Adds: 0

DJ KAY SLAY & GREG STREET... Can't Stop The Reign (Koch/
Total Plays: 287, Total Stations: 31, Adds: 0

JIBBS Chain Hang Low (Geffen)
Total Plays: 273, Total Stations: 34, Adds: 7

CHAMILLIONAIRE Grown And Sexy (Universal Motown)
Total Plays: 252, Total Stations: 25, Adds: 2

OUTKAST Morris Brown (LaFace/Zomba Label Group)
Total Plays: 216, Total Stations: 26, Adds: 0

ONE CHANCE Look At Her (US//RMG)
Total Plays: 206, Total Stations: 25, Adds: 6

JAGGED EDGE f/JERMAINE DUPRI Stunnas (Sony Urban/Columbial
Total Plays: 191, Total Stations: 20, Adds: 0

DRE f/RICK ROSS Chevy Ridin' High (Violator/Jive/Zomba Label Group)
Total Plays: 175, Total Stations: 23, Adds: 0

JOHNTA AUSTIN Turn It Up (So So Def/Virgin)
Total Plays: 154, Total Stations: 31, Adds: 2

LW fIJERMAINE DUPRI Feglin’ You (So So Def/Zomba Label Group)
Total Plays: 142, Total Stations: 19, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com. ]
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@’gﬂlgM’ISI’” L.”I” ?_merica’s Best Testing Urban Songs 12 +
il or The Week Ending 7/28/06
Pers. F M

Artist Title (Label) TW LW Famil. Burn 18-34 18-34 18-34
CASSIE Me & U (NextSelection/Bad Boy/Atlantic) 418 416 94% 25% 498 422 4.04
E-40 f/T-PAIN & KAND] GIRL U And Dat (Reprise/BME) 412 395 84% 17% 4.01 398 4.12
FIELD MOB f/CIARA So What (D 7P/Geffen) 411 408 95% 30% 404 406 398
CHINGY f/TYRESE Pulling Me Back (Capitol) 410 404 79% 10% 4.01 406 3.88
CHERISH Do It To It (Sho Nuff/Capitol) 405 399 93% 26% 389 389 356
LIL' JON f/E-40 & SEAN PAUL Snap Yo Fingers (7V7)  4.02 401 97% 38% 388 390 382
YUNG JOC Goin’ Down (Bad Boy/Atlantic) 402 398 96% 37% 395 402 1373
CIARA fICHAMILLIONAIRE Get... (afaceZomba Label Group/ 402 396 56% 6% 395 388 4.3
T.I. Why You Wanna (Grand Hustle/Atiantic) 398 391 93% 26% 399 401 394
S. PAUL f/X. COLE When You Gonna... (VP/Atlantic/ 3.96 - 88% 20% 394 393 400
LETOYA Torn (Capitol) 395 378 8% 26% 394 398 379
YOUNG DRO f[T.L. Shoulder Lean (Grand Hustle/Atiantic) 383 384 87% 22% 383 376 4.02
NE-YO Sexy Love (Def Jam/IDJME) 393 397 84% 20% 387 386 3.88
C. BROWN f/LIL' WAYNE Gimme That (Jive/Zomba [abel Group) 3.88 393 97% 39% 376 3.87 343
CHAMILLIONAIRE f/K. BONE Ridin (Universal Motown) 382 393 97% 50% 3.88 385 3.96
MARY J. BLIGE Enough Cryin’ (Geffen) 382 381 83% 30% 375 381 356
RIKANNA Unfaithful (Def Jam/IDJMG) 319 - 95% 3% 366 373 342
NE-YO When You're Mad (Def Jam/IDJMG) 378 382 93% 3%% 365 361 376
YUNG JOC | Know You See [t (Bad Boy/Atlantic) 376 372 63% 12% 360 37 3N
JANET JACKSON f/NELLY Call On Me (Virgin/ 374 375 75% 14% 370 377 353
BUSTA RHYMES.. | Love... fFlpmade/Aftermathyinterscope) - 370 3.84 85% 29% 3.77 376 3.80
LYFE JENNINGS S.E.X. (Sony Urban/Columbial 366 343 51% 12% 372 369 383
PHARRELL /K. WEST Number One (Star Trak/Interscope) 3.61 - 58% 14% 368 359 391

SAMMIE You Should Be My Girl (Rowdy/Universal Motown) 358 351  43% 1% 351 3.70 284
KELIS fiTO0 SHORT Bossy (/ive/Zomba Label Group) 351 342 9% 34% 348 357 322
JAMIE FOXX flTWISTA DJ Play A Love Song (/RMG) 350 350 83%% 39% 348 345 355
R. ROSS flJAY-Z... Hustlin’ (Shp-N-Slide/Def Jam/iDJMG) 349  3.36 86% 37% 351 3.44 368
BEYONCE' t/JAY-Z Deja... (Music Wortd/Sory Urban/Columbia)  3.48 353 87% 31% 337 333 352

Totai sample size is 375 respondents. Total average favorability eslimates are based on a scale of :-5. (1=dislike very much. § = like
very much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appsar on survey. Samiple composition is
based or persons 12+. Persons are screened via the Internet. Once passed. they can lake the musi: test based on the format/music
preference. RateTheMusic.com results are not meant to replace caflout research. The results are intended to show opirions of participants
on the the Internet only. RateThelMusic is a registered trademark of RateThelMusic.com. The RTM system, is available for local radio
Kslztmns by calting 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks.
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Joyner Vs. Harvey
Continued from Page 31

changes, tying WMXD 12+ in the summer
"05 ratings with a 4.1 share. The station con-
tinues to grow in mornings, from a 3.3 share
25-54 in winter ‘06 to a 4.3 in spring ‘06.

WMXD stunted in mornings with a num-
ber of celebrity guest hosts during summer
‘05 until the debut of Steve Harvey in Octo-
ber 2005. Since that time the station has in-
creased its 25-54 ratings in mornings and
overall, even hitting No. 1 12+ in the fall ‘05
and winter ‘06 ratings periods.

Here are the standings from the spring
"06 ratings period:
WDMK-FM

Overall: No. 9, 3.9 share

Joyner in mornings, 25-54, 4.3 share
WMXD-FM

Overall: No. 3, 5.1 share

Harvey in mornings, 25-54: 7.3 share

Radio One/Detroit OM Skip Dillard
savs, “With any station, it’s always a chal-
lenge to get through to the audience with
all the distractions we contend with for their
attention. You have to continue to beat them
over the head with the facts — who you are
and where you are.

“That’s what we have to do with Joyner.
We try to keep the message simple but con-
sistent, and that will eventually get us to
where we need to be.”

Washington, DC

History: Howard University’s Urban AC
WHUR in 1994 was one of the first stations
in the country to pick up the syndicated Tom
Jouner Shore and has also been credited as the
first station to perfect the technique of run-
ning a syndicated morning show.

After tweaking that technique, the station
hit No. 1 12+ on scveral occasions with
Joyner in the morning seat. In 1999 Radio

One — long before it bought its share of
Reach Media —stole the Joyner show away
from WHUR to put it on its Urban AC
WMM]J. Within one book WMM] beat
WHUR in the morning-show race.

Since the debut of Joyner WMM]J has
consistently been among the top stations
in DC, even hitting No. 1 12+ and trading
the top spot in mornings 25-54 with
WPGC-FM, where DC veteran Donnie
Simpson hosts.

WHUR employed several top-rated
morning hosts, including John Monds and
Tony Smokin’ G, but none were able to
topple Joyner. WHUR did not jump on the
Harvey bandwagon when his show
launched in late 2005, but instead picked the
show up in midwinter ‘06.

Here are the standings from the spring
'06 ratings period:

WMMJ-FM

Overall: No. 3, 5.7 share

Joyner in mornings, 25-54, 6.0 share
WHUR-FM

Overall: No. 2, 6.2 share

Harvey in mornings, 25-54: 5.4 share

WHURPD Dave Dickinson says, “Right
now we are just a few points behind Joyner,
but you can see how much the morning
show jumped ina really short period of time.

“In the winter ‘06 ratings our morning
show had a 4.2 25-54. We got Harvey about
haltway through that book. Now look at the
spring ‘06 ratings: He has a 5.4. That’s more
than a whole share increase.

“You also have to point out that many of
the stations that have Harvey also have
Michael Baisden in afternoons, and the com-
bination of the two shows helps a lot. But
the fact is, you still have to have strong
davparts overall, as we do. Qur night show
is back to No. 1, as is our midday lady. We
wouldn’t be No. 2 overall if it weren’t for
those aspects of the station.”

WJIZ/Albany, GA
PD/MD .lamm n .Iay

REPORTERS

Stations and their adds listed alphabetically by market !

WPEG/Charlotte*
PD: Tem Avery

WCKX/Columbus, OH*
PD: J.D. Kunes

| WJMI/Jackson, MS*

QM/PD: Stan Branson
APD; Alice Marie

WRJH/Jacksan, MS*
PD: Kwasi Kwa
2 NELLY FGHTADD I TiMBALAND

T

KIPWLmIe Rack, AR*
Wark Dyl

WGZB/LumszIe KY*
PD Tim Gerard Girlon

nD: mixx

? LUDASRIST PHARRELY

WWPR/New York, NY*
PD: Nate Bell

APDIMD Nadine Sanios

&N ! TIRABA AND
? .'. PHARRINL

WOWI/Norfolk, VA*
DM/PD; Enc Mychaels
MOD: DJ Fountz

No Adds

Music Choice Rap/Satellite
DM/PD; Damon Williams
APD: Mecca Thames
MD: Lamonda Wiliams
& 03TKAST

3 H
£ LUCAGRIS | PHARRE L
5 RICKROSS

Sirius Hot Jamz/Satellite
QM: Geronimo

KJMM/Tuisa, OK*
OM/PD: Terry Monday
APD Aaron Bemard

u IEQA"‘R SlPNAI i)

l\-ELLVFURTAJOI |HcA.A
1 BrENE
RIK ﬂ'] S

SUBLHS]

e

WGOV/valdosta. GA

2y MD: WD: §-Slim FLLY PUATADD
y AL o LUPAGRIS IPHARRELL 3 LEAL LUEACRi PD: 'n; Byrd PD: LamavFreema
it _Ia“’,"s”'g've"r': 2 Rtﬁss T PO szn“cfmmm WJBT/Jacksanville, FL* wa|v|/|v|a.;un GA M: Pazo Cocanita 5 g‘_‘,"m}y L
APD: Wade Hamplon N STLECARE D: nders OM: Gail Austin 0 Ralph Meachun B e 0 5 DEM SOTIAGET " BIVL
el WUVACharlottesyille, VA 9 L”%'(XR?J” L oo el SSoane e X1 Raw/Satellit
JANCT ACKSON INELLY :
WHTAAtlanta, GA* QNP T Tk ALBENSTUCOneD KPRS/Kansas City, MO* WIBB/Macon, GA ‘ SEERIE ks Pk L/ satelie WST)aldosta, GA
PD: Jarry Smukin' 8 8 RUBEN STUDDARD WHTD/Detrait, MI* OM: Andre Carson PD/MD: Brian Paiz IG lULW'RIS M: Clark Johnson
MD Aamena Deb . OM: Graham “Skip™ Diliard PD/MD: Myron Fears 43 FESERRY KVSP/OKlah City, OK* 16 PROJKCT PD " James Kllla Groove” Walon
5 LUDACRIS FPHARRELL yn%’tﬁ'{a"mf’"f““ ™ PD; Spudd 25 NELLY ?ern'memnn 27 Sl oM/PnI- Tunay N?n[:daay L ] g@é%m j. WALL & PTRULL 15 A aLToN
¥ RELLY FURTADG L TIMBALAND MD: Magic Catene, AP Benita “Lagy 8¢ Gray P e i - MD: Eddie Brasca 13 CHOPPALAANERILE 16 IA7 LRICK RCSS
N 11 LUGACRIS I PHARRELL LUDACRIS -PHARRELL NEGAN Krvart WHRK/Memphis, TN 19 { UDACRIS {/PHARRELL 13 uoacmswmnpm JOHNTA AUSTIN
M mm(nosss WJLB/Detrait, MI* § ERTH FOD: Devin Siee] § OKE CLARC
: Reggiz Rouse etroit, 3
RUIENSTUNDARD PD: KJ Holida 1 RUBENSTUDDARD
T e KLY URTADD WAL APDID: Kris Kelley KizjKilleen, TX 1 NELLYFLRIADO YTIMBALNND XM The CitySatelite WKYS/Washinglon, DC*
R i -
T WGCl/Chicago, IL* WDB'F/[)gman AL PO, The SatySier WJXM/Meridian, MS ORHC B 2 Xl D Paul Stowar
2 RUBENSTUODARD OM/PD: Elray Smith ; g 4 CADILAC DON & J MONEY PD: Jigga JT 33 LYFE JENNINGS 7 LETOVA
E DM: Jerry Broadway | 5 LUDACRS LPHASRELL 16 Ut KBLR/Omaha, NE* 6 JOHNTAAUSTIN 2 LooACRSIHARRELL
waNAuuus[a GA' A Ikany Srean PO/MD: Casual 20 JOE LPAP 15 Ui SCRAPPY YOG BUCK BD; Bryant MoCar L GKEVSHIA SOLE
OMPD: Ron . [T —— 1 ;g ELY FLRTACK (TIMBALARE MD' Aot ;‘:‘;‘ - Harper § O TN RANDAZE BovZ
3'5ng pﬁi"lwmlcmg !"n w}LChlcagu Ik 27 ..AVFFUXX | 10 JCHNTAAUSTLS WEDR/Miami, FL* LLDMLSLFHARRELL KBTT/Shreveport, LA*
JOHNTAAUSTIN MD: Blyrhm mee“ I RICK ROS: OM/PD: Tony Fields RIZKRISS PDIMD (]uunn :hnls S/Wilmi .
. 16 LUDAD |s A sl"ﬁ"EEF“1-1001\3115 7 CE CUBF 13%°CP 003G APD; Darick Baker AUBENSIUBDARD 6L RELL WJKS/Wilmington, DE
WPRW/Augusta, GA 3 SEAN EYSM'A COE 12 PHARRELL UKANYE WEST K 20 KELIS 1700 SHORT NELLY FURTADO 1TIMBALAND 1 MONICMDEMFHAND(IZ‘ 80Y2 PD: Tony Quartarane
P: Tim “Fattz” Snall G P 12 ZIVENLE LMIKE JCNES XRRQAatayette, LA 19 RHANNA BEENE MAN UAKON HAM VAL MD: Manue! Mena
MD: TuTu AL B AN 11 (UDACRISUPHARRE 1 12 DX muv FURTADD EYIMBALAND 23 NELLY FURTACG LTIMBALAND
No Adds WIZF/Cincinnati, OH* ) 9 0K %“R‘ﬁ“""wm 12 BIROMAN & LIL WAYNE WUSUPhlladeIphla. PA* IMARION ENIE MAN UAKON
WERQ/Baltimore, MD* PO: Pl Davis Marh W.LIN/Dothan, AL RIK itchem LUOACRLS [PHARRELL
PD: Viclor Starr MD: ﬁmqnwllllams OM/PD: JR Witsan RUBEN STULDARD WMIBMiami, FL* APDIMD Kashan Powsli KMJ/Shrevepart, LA* RUBENSTUJDARD
M Noks Howss 5 UNK S e PANGIZE otz KJMH/Lake Charles, LA PD: Mara Malendez PD:Al Weeden
LUDACAISUPHARRELL 1 AKAA s 1UDACRIS IFHARRELL OM: Bryan Tayior WPl LT 16 CADALLAC DOY & MONEY
% HLEV ks 30 i 1 LUDACRISEPHARRELL 3 GEMGOTIA GET IT BOVZ PD/M(] Em ,mmas NoAdds WAMO/Pittsburgh, PA* 14 CHAMILLICNAIRE
WEMX/Baton Rouge, LA* WENZ/Cleveland, OK* WZPXFayettvile, NC* AP, e ook soAC - PD: Ran Atking 1 RUBENSTUDDARD Note: For complete adds,
0 Koo B Supa Wik ABOMD: Talus Knigh A 2 MW“UM oS WKKV/Milwaukee, Wi* Mz"eg"m‘ﬁ’,mwo" see R&R Muslc Tracking.
18 NEL LY FURTADD (TIMBALAND § A SUUASn 15 LUDACRIS EPHARRELL PO By Caloman o KATZ/St, Louis, MO*
1 RICK LUDACRISUPHARRELL 3 0 E‘M& 10 NELLY FURTADO LTIMBA| AND Ak mes vre ENNINGS DM: Chuck Atiins
BEENIE AN LAKON WHXT/Columbia, SC* 5 RUBENSTUDTARD Sy OHNTAAUSTIN PO: Dwight Stana
né”l’m'smm' PD: GinsConnors nuasuswammu KZWALake Charles, LA . TG B
Po: D’f,’,,';e"aa':ﬂ",“’"" R e rMaALAND RERY FORTADO LT EaLAND o Ao B LUDACRIS GFHARRELL HT mlr?n
,:ED,MD: Adrian Scott 1w&gggssvmmnm m me‘\alslﬂ M 12 LUDACRIS L'PHARREL o bite. AL* IMD hawn Alexander WHHL/St. Louis, MO* N o
LETOVA _ orence, WOHH/Lansing, MI* LX/Mobile, OM: Garth Adams POWERED|[:1]|
:“1 J!‘EllVFUmADOIIHMMMD mx_ﬂ/s?nni‘!}‘lmhla. SC* gan Jmn Hl:ﬂnan g{,“:s':m'ﬂ’m?““‘é gll)dli“.lgmus Alnudx:radgzrhm ;’gﬁfﬁ&“s""ﬁ i MEDIABASE
j T A 3 nson * : Staci Static
10 RUSEHSTUO0ARD o g 30 AELLYFURTADO ITIVSALAND L 17 LETon WBTJRichmond, VA SEAN PAUL UKEVSHIA COLE
WJ7ZD/Biloxi, MS WBFM:nIumhus GA ' 30 NELLY FURTAGO L7IMBALAND e LUDACRIS UPHARRELL
PO: ot oM LUDACHIS LPHARRELL o ke 1 AT AL Do aONEY APD/MD: Mike Streat
NELLY FURTADO UTIMBALAND PD: Ncmmllur WTMG/Gainesville, FL* 3 BICKROSS LTI Egn *Monitored Reporters
2 2'%;,.%’?‘ 14 AL & GIPP UCHOCOLATE TAI PD; Scott Hinds gmmu KRVV/Monrae, LA . . WBTP/Tampa, FL*
BEENLE MANUAKON L D KLY FURTRBO L hAdBALAND WZLO/Laurel, MS g G Colins e e chmend, VA D heven Rogmaon T 95 Total Report
UDACRISUPHAR aural, Al : Steven Robinson (] eporters
WILD/Boston, MA* 1 AL aa ey $ WDARSIPHARRELL OM: Jackson Walker 9 LILSCRAPPY IIYOUNG BUCK POMD: Rexgl Sater LA
PD: Reggie Beas o moguo A SEAN PAUL S P An EYSHiA COLE WZHT/Montgomery, AL SLUDACHE VVIRRELL 66 Total Monitored
WD Chuby bt WFXE/Columbus, GA CADICLAC DON & J MONEY £-40 17-PAIN & KASDI GIRL OM/MD: Michas! Long .
ALALEIS WOMRRELL et o . KIMZ/Lawtan, OK PD: Camy! Elolt WDKX/Rochester, NY* WJUC/Toledo, OH ;
WBLK/Bufala, NY* Q. Cat Conar, 1. WIKS Greenville, NC K2 Lawton, O 7D eyt e R A P Clar 29 Total Indicator
? . Michaal : J-Daf 3 ly
Pglggag““i Reynolds MD:; Kenya Whita API): Teresa Tarry KPD: Tony Tana “ ‘HMS[IENFBI&&M ﬁ? . Jnn‘lan 3 M%'m"?”mu Did Not Report
3 RUBENSTUDDARD ARy HoAudy . 1 RELLY FURTADD UTIMBALAND u WL PURTADO AL el v FEPO "3y
: wecxnoss 41 LLOYO WPHHMHartford, CT 7 DNE CHANGE WUBTNashville, TN* u&w&m RUBEN STUDDARD aylist Frozen §3).
u N%(Lvmmmm/nmwm 20 MONICA YDEM FRANCHIZE BOY2 :%Iflg: aulu ;a:huum 3 LUDACRIS UPHARRELL OM: Clay Hunnlcutt WJBEN STUDDARD KHIA KBCE/Alexandria, LA
LUDACRIS UPHARRELL N R ARaLL i WBTFLexinglon, KY* FOMD: Pameia Aniess BEENE WA UAKON WESE/Tupelo, MS
Ynnnl a Ruds Bwol™ Rude PD: Steva Poston PD:’ o “!r!'lyq Ant” Simmons L NEu. FMADOL’HM : WQUE/New Orleans, LA* Music Cholce R&B-Hip Hop/ :&r Dot lo‘v'l‘;"B
g e S o S T |, W
g Lgﬁgo&mu 'g %W& 3 ku&us'?umggm : doo m?ﬂmck' = LU@ACS& . 'z‘a uuvmnr%lg;nuwmo %Bsmtz
BEENIE MAN UAKON 12 NEYO RICK ROSS APD/MO: Toni Sevills 7 LUDACRIS UPHARRELL
\_ 4 THAEE 6 MAFIA BEENE MAN GAKON o Adds
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RR URBAN AC TOP 30

August 4, 2006

V%I%SEI( JEESK ARTIST TITLE LABEL(S) ;(L)Eé
2 a MARIAH CAREY Fly Like A Bird f/sland/IDJMG) 1578
3 e ANTHONY HAMILTON Can't Let Go (So So Def/Zomba Label Group) 1522
4 € LUTHERVANDROSS Shine (/AMG) 1477
1 4  BRIAN MCKNIGHT Find Myself In You (Motown/Universal) 1451
6 6 LIONEL RICHIE | Call it Love fis/and/iDJMG) 1183
5 6  TEENA MARIE Ooh Wee (Cash Money/Universal Motown) 1071
7 7 URBAN MYSTIC | Refuse (SOBE) 1036
13 €) MARY J. BLIGE Enough Cryin' (Geffen/ 885
15 o HEATHER HEADLEY Me Time (RCA/RMG) 874
9 10  ERIC BENET Pretty Baby (Friday/Reprise/Warner Bros.) 840
8 11 ISLEY BROTHERS... Just Came Here To Chill [Def Soul/Def Jam/IDJMG) 838
10 12 MARY J. BLIGE Be Without You (Geffen/ 828
12 13 DONELL JONES I'm Gonna Be (LaFace/Zomba Label Group) 805
" 14 CHARLIE WILSON No Words (Jive/Zomba Label Group) 740
14 15 KIRK FRANKLIN Looking For You (Fo Yo Soul/Gospo Centric/Zomba Label Group) 700
16 @ MARY MARY Yesterday (Sony Urban/Columbia) 636
19 @ INDIA.ARIE There's Hope (Universal Motown) 545
17 18 LETOYA Torn {Capito)) 528

22 @ JILL SCOTT The Fact Is (| Need You) (Hidden Beach) 521

21 20  SHANICE Take Care Of U fImajah/Playtime) 416

26 €  PRINCE Satisfied (Universal Republic) 406

24 @ FREDDIE JACKSON Until The End Of Time /Orpheus) 359

27 @ JANET JACKSON f[NELLY Cali On Me (Virgin) 395
18 24  BEYONCE' f|JAY-Z Deja Vu (Music World/Sony Urban/Columbia) 394

23 25  JAHEIM The Chosen One (Divine Mill)Warner Bros.) 353

20 26 RAHEEM DEVAUGHN You (Jive/Zomba Label Group) 329

25 27  LORENZO OWENS Wanna See You Smile (- Town) 328

28 @ KIRK FRANKLIN Imagine Me (Fo Yo Soul/Gospo Centric/Zomba Label Group) 308

@ ANTHONY HAMILTON Sista Big Bones (So So Def/Zomba Label Group) 250

29 30  JAVIER The Answer Is Yes (Capitol) 243

pLAvS AJI?I; ENCE
+7 151101
+24 158778
+73 139065
-151 124381
+84 107916
-81 85927
-24 78881
+91 103861
+149 74979
-70 64722
-85 70780
-80 88063
-39 62808
-145 55977
-34 89712
+26 62616
+78 42007
10 46793
+87 47590
-24 27872
+76 36402
+29 35929
+73 33397
-76 49436
-67 36612
-119 35728
-8 20002
+24 18979
+105 19770
-30 10580

68 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record is not inthe
top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-
to-week increases in total plays. Totaf Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH

number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.

WEEKS ON TOTAL STATIONS/ | POWERED
e MEDIABASE
13 6800 MOST ADDED’
8 66/0 ARTIST TITLE LABEL(S) ADDS
28 67/0 RUBEN STUDDARD Change Me (/AMG/ 21
7 63/0 EARTH, WIND & FIRE Change Your Mind (Sanctuary/SRG/ 13
22 63/0 CORINNE BAILEY RAE Like A Star (Capitol/ 13
26 64/0 HEATHER HEADLEY Me Time (RCA/RMG) 5
12 26/4 JANET JACKSON fINELLY Call On Me (Virgin/ 5
12 56/5 INDIA.ARIE There's Hope fUniversal Motown) )
MARY J. BLIGE Enough Cryin' /Geffen) 4
21 5800 NATALIE COLE Day Dreamin’ Verve/VAG) 4
28 630 JILL SCOTT The Fact Is {| Need You) (Hidden Beach) 2
35 62/0 ANTHONY HAMILTON Sista... (So So Def/Zomba Label Group/ 2
18 59/0 SAMSON Future Anniversary fKedar/Koch/ 2
14 60/0
a2 610 MOST
16 400 INCREASED PLAYS
4 49j4 TOTAL
PLAY
9 KL ARTIST TITLE LABEL(S) INCREASE
4 492 HEATHER HEADLEY Me Time (RCA/RMG/ +149
17 45/0 A.HAMILTON Sista Big Bones /So So Def/Zomba Label Groug) +105
5 331 MARY J. 8LIGE Enough Cryin' /Geffen/ +91
6 N JILL SCOTT The Fact Is (I Need You) (Hidden Beach/ +87
b 3305 LIONEL RICHIE 1 Call !t Love fls/and/iDJMG) +84
1 m NEW & ACTIVE
14 320 ALGEBRA U Do It For Me fKedar/
20 280 Total Plays: 222, Total Stations: 22, Adds: 0
8 2210 | JAMIE FOXX fTWISTA DJ Play A Love Song (/AMG/
9 29)1 Total Plays: 198, Tota] Stations: 20, Adds: 0
SAMSON Future Anniversary (Kedar/Koch/
1 3012 Total Plays: 181, Total Stations: 24, Adds: 2
8 211 TAMAR DAVIS Sunday In The Park (Universal)
Total Plays: 170, Total Stations: 18, Adds: 1
NATALIE COLE Day Dreamin’ (Verve/VMG)
Total Plays: 145, Total Stations: 22, Adds: 4
Station playlists for all R&R reporters are available
on the web at www.radicandrecords.com.

4 o I
WFLM/F. Pierce, FL* WKUS/Norlalk, VA* Music Choice Smooth R&B/ WiMX/Toledo, OH*
- % MD: Joseph Jankins K.ILH/Los Ar','.neﬁ CA* DM/PD: Eric Mychaals Satellite PD; Rockey Love
INCIAARIE gmm NoAdds DM/PD: Damon Wiltlams MD- Brandi Browne
WOMG/Greensharo, NC* . APD; Macca Thames NoAdds
PD: g&!mmm %mJDM{]Lugmlg nKnI' wuﬂflk VA* MI) Lamng_'ﬂl&wwlllhms
f, 7, H 7, : Tim Ga . Don London
Stations and their adds listed alphabetically by markel | wimzGreemite, sc* ot T tetouh o Tuscriensa. AL
OM/PD: Steve Crumblsy KJMSMemphis, TN® Lo oS Sirius Heart & Soul/Satellite PO/MD: Eharies Anhiony
WMRZ/AIhany, GA WXST/Charleston, SC* WKZJ/Columbus, GA i T PD: Eiloen Collier WCFB/Oriando, FL* e e o Adis
nwpn Jammin' Jay OM/PD: Michael Tee DM/PD: Cari Conner, Jr. 24 CHINGY UTYRESE Mo Adds DM: Steve Halbrook 8 JAMIE FOXX
D: Paul “Precious Paul” Ewants | 16 MARYVLOUGE D: Brandan Connar 7 KEITH WONDERBOY JOHNSON | PD: I(win Gardner MEGAN ROCHELL WHUR/Washingtan, DC*
’“'”‘ RUBEN STUDOARD mewlw l‘:m: OH - e %H?T/MFIIII;II. FL* PD: Dave Dickinson
. EARTH. WIND & FIRE olumbus, OH* B ialds
i PP o G, AL e, - e Tadigae b R e
,;’Bi,f,,;.'?,m,, Barrsras pn/MD:IF!m A,',’,‘I,e PO: Waman Siavans #D: jof Hamtson WD Kon James AP Lida  Sowhine” Moorer APDMW'MM Hemandez CORMME BALEY RAE
o Asds Ko Adds KRNB/D " < Jl ) ) Saon e MARY Y G196 WMMJ/Washingten, DC*
WAMJ/Atlanta, GA* WONC/Chariotte* Dallas, TX* WHRPMHuntsville, AL* WJMR/Milwaukee, WI* PO Kty Brawn
DM: Frank Johnson PD: Alvin Stowe : DM: Ken Joknson PO/MD: Laurf Jones WDAS/Philadeiphia, PA* WLVH, h. GA MD: Miks Ctase
PO Darek Harper H: Chris Jamas KSOC/Dallas, TX* PD: Mark Raymond o Adds QM: Thea Mitcham b Bmﬁ'ﬂi"m 8 N
. OM: Jon Candlaia T e Andiananolis. IN® WDLT/Mobile, AL* et ] POMD: Gary Young 1 SANET acxSv ey
WAKB/Augusta GA* PZ/Chaﬂanooga N PD: Jn C/ndianapalis, QM/PD: James Alexander (AFIMD. % Camile 9 MARY.J BLIGE
Fon Thamas o Kot R er APDID: The Fir 4 RUBEN STUDDARD WJBW/West Paim Beach, L
Ok o mcomm-:wl |y g WROU/Dayton, OH* Ay et WRNEPhiladelphi, PA . i
WKSP/Augusta, GA* EARTH, WIND & FRE DMPD: 1.0, Kunes 3 e ey . KIMG Manroe, LA on Litlls L‘,ﬂ,‘;ﬁ%’,}:ﬁ"ggﬂ = ey I(yla nen
M Miks Kramr WSRB/Chicago, IL* WKXI/Jackson, MS & EARTH, WAD & FIRE MD Mnsrlay LaRen Nokuds M Patics Wrigh
PO/MD: Tim “Fattz" Spall MD: Tracie Reynolts WDMK/Detmn Mi* QOM/PD: Stan Branson
APD: Char Bes o CRAD OM/PD: Graham sklp Dillard DRI SLEY e WWMG/Montgomery, AL .
JACKSON INELLY API] Banlta "Ladyﬂ Gray EARTH, WIND & FIRE PO/MD: Danyl Elliot glﬂgmaeelgh, NC N
WWlN/BaIﬂmnre MD* W\IAZIchlcagu i WMXDID etroit, MI® WSOL/Jacksonville, FL* Ko Ads Arnﬂwb%nwn L(l\)lrgﬁlssmevepon LA
PD: Tim Wi OM/P: Emoy Sth OM: KJ Holid O Gail Austin WOQQK/MNashville, TN* Nods o AUBEN STt
MD; KullerWrndar APO/MD; Armando Rivera I: K Holiday PO/MD: K Brooks P Ky S o e T e POWERED BY:
b L - g £ o e o ool s gman, MEDIABASE
PO b ’; Vemans" OWP: im s MD: Krysti Birchat PO Jorad sy v_,fv KMEZ/New Orleans, LA* M'S’PF"M ;25,, KMJM/S1. Louis, MO®
?&%‘m’%ﬂ . MD: forry Balla WBBK{(BII)lhan AL ] W M Aeben AL DMUPD: Chuck Alkins *Monitored Reporters
WLXC/Columbia, SC* . CORDINE BAILEY HAE WVBE/Roanoke, VA*
WBHK/anIngham AL* PD: n:‘::ul&wnuTms PD o Big Daddy” Devis 5&‘5"’“{‘ yetie, LA EEA'%‘?%’#;%”:?& gm \«ja‘l’lL 5;%"’ 81 Total Reporters
Damyl Johnsa WUKS/FE etteville, NC* COAINNE BACLEY RAE VBEN STUICARD WFUNBI Louis, MO* _—
EAHTN WIND & Fﬂi 3 »
‘}’;”,.,f&’,‘,‘&g{.%’rgg CORINNE BALLEY M: Mat. E Efharts Ruath Shuttuno %YkJDINew Ortgans, LA HIPD: Garth Adams 68 Total Monitored
10 FREDTIE SACKSC% AANT (WCOLE SEMRZGER Pl‘lIMD_. Jott Andarls& w EARTH, WIND & FIRE WTLZ/Saginaw, MI* APD/MU Niecy Davis
F— » WWDI bia, $C* S WJi 1, MS D: E B N
WUHT/Birmingham, AL Lt Wlll:m ia, "‘"‘“J‘sfﬁ"‘ WAKX[Laurel, M: WBLS e York, Y CCRKNE&:%“'%“ 13 Total Indicator
WMGL/Charleston, SC* AURNSIUIND SRR aaney o P S WMo P auaEl Sroamn _
UM/PDHenya B G VLS ORRChROELH KOKYIIJnle Rm:k AR* 3 Sy stuoowae KBLY/San Francisco, CA* mﬁpﬂﬂﬁsmbguse. NY* Did Not Report, Playlist
MD: TK Janes WAGH/Cqumbus GA WDZZJFIIII! M OM/PD: Mark ngen . PD: Kevin Brown PD: B": Lauber Frozen (1)
CORINNE BALEY RAE OM: Brian Waters FD: Troy Wichaols ‘CCRINE BALEY RAE WRKS/New Yark, NY Mn: Kimie Taylor Amm"n ety Dees WRBV/Macon, GA
EARTH, WIHD & FIRE PD/APD: Queen Rasheeda :g g’s‘v"u 1AV-2 mnl: AR PD._Toya Beasley n! )
) M Edwars Lowis . MD: Julls Gustines
\ 2 CORINNE BANEY RAE o Adds. /
i — — * - — T T AT T T e T e —— — TR T TS oA eI s e e e - - - 1
i '“‘,.rzn T, ,," '
H :o |
i . . " f
i + White T-shirts
i * Heavy 100% Cotton s\ﬁ“ 5
E I_s " I n I » Printed up to 4 Colors on 1 Side g
; ’ + No Setup Charges! Free C‘“"'"Q
| ® + No Art Charges! CALL NOW!
¥
i . ‘lo oo 1-800-34-EMKAY
631-777-3175
‘ ' T_shl”s FAX: 631-777-3168
i .
; - - 2 35 www.emkaydesigns.com
! " ea LD info@emkaydesigns.com
i e
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RR-GOSPEL TOP 30

August 4, 2006

W Wk ARTIST TITLE LABEL(S) FOATS pLAYS AJ%‘%%E R e o MOST ADDED*
1 1 DONALD LAWRENCE PRESENTS... The Blessing Of Abroham (EM Gospel) 1473 VIR X TR A - I o cteainn (R ] -
2 o JIMMY HICKS & VOICES OF INTEGRITY BornBlessed (Worldwide/ 1189 +26 38573 26 3710 | KIERRA "KIKI" SHEARD Why Me (EM/ Gospel) 3
3 3 BYRON CAGE | Will Bless The Lord (Gospo Centric/Zomba Label Group) 1062 -67 41250 35 35/0 | JOEPACE Mighty Long Way fintegrity Gospelj 3
4 @  TYE TRIBBETT Victory (Sony Urban/Columbia) 1040 +5 28981 17 29/0 | DARRELPETTIES... Thank Ya Jesus (EM/ Gospel) 2
5 5 VICKIE WINANS It's Akright (Verity/Zomba Label Group) 1003 16 3430 25 350 | HENRY GREEN My Story Blackberry) 2
76 MARYMARY Yostoray (Sony UrbanColumbi 902 4 3016 45 3000 Xﬁ"w’:‘wux ;"ﬂf;:ibﬂ“l:c":amye/g;‘.:g‘”"’” ]
6 7 HEZEKIAH WALKER Lift Him Up (Verity/Zomba Label Group) 890 -b4 34370 4 32/0 SINGLETONS Better Than That (Verity/Zomba Label Graup) 9
8 8 DONNIE MCCLURKIN Church Medley (Verity/Zomba Label Group) 760 -34 29262 16 2710 PATRICE WILSON Live In Me (4. Williams Entertainment/Taseis) 2
8 9 VICK! YOHE Deliverance Is Available (PureSprings/EM! Gospel) 755 45 26879 38 30/0 :
11 ) KEITHWONDERBOY JOHNSON | Made It (Verity) 701 +14 23622 10 3N MOST —
10 11 YOUTH FOR CHRIST The Struggle Is Over (Emtra/LKS) 672 40 19334 14 271 INCREASED PLAYS %
12 12 KIRK FRANKLIN Looking For You (Fo Yo SoulGospo Centric/Zomba Label Group) 667 23 22637 46 250 | amst e Lages INCREASE
13 @ VIRTUE Follow Me (/ntegrity Gospel) 618 +48 20784 10 28/0 | KELLY PRICE Healing (Gospa Centric/Zomba Label Group) +70
15 @  DARRELPETTIES & STRENGTH IN PRAISE Thank Ya Jesus (FM/ Gospel) 589 +63 20577 12 262 | DARREL PETTIES... Thank Ya Jesus (EM/ Gospel +63
14 15 MARVINSAPP Perfect Peace (Verity) 540 18 13323 24 o0 | ANTWAUNSTANLEY Teach M (Bajads) +55

. VIRTUE Follow Me (/ntegrity Gospel) +48
16 ) NUBEGINNING fDAMON LITTLE Long As | Got Shoes (Worldwide) 533 +46 23773 14 2410 | pATRICE WILSON Live In Me /4. Hillams Enteriainment/ Taseis) +47
17 @ YOUTHFUL PRAISE Incredible God, Incredible Praise (Artemis/ 529 +42 19832 " 251 | NUBEGINNING fIDAMON... Long As | Got Shoes (Worldwide)  +46
18 @  KIERRA "KIKI” SHEARD Why Me (EM/ Gospel) 509 +31 19925 5 26/3 | TONY TERRY Praise Him (Studio 25/Koch/JEG) +44
26 @ TONY TERRY Praise Him (Studio 25/Koch/JEG) 396 +44 18788 6 23)1 | YOUTHFUL PRAISE Incredible God, Incredible Praise (Artemis)  +42
22 @  KIRKFRANKLIN Imagine Me (%o Yo Soul/Gospo Centric/Zomba Label Group) 390 +40 11154 2 16/1 | MARCUS COLE That's Alright (PureSprings/ +42
20 21 NORMAN HUTCHINS A Move Of God s On The Way (/01 37 1 16195 4 g | T CAVALERS TmeAwtlong el a4
23 @  ANNNESBY | Can Go To God In Prayer (Shanachie) 353 +17 14110 9 191 - NEW & ACTIVE -
24 @ NORMAN HUTCHINS Get Ready For Your Miracle (/D) 348 +14 9501 1 1510 | |\ ycINDA MOORE Pressure Into Praise (Tyscot/Taseis)
28 @  WILLIAMS BROTHERS Be There (Blackberry) 347 +11 16437 8 18/1 | Total Plays: 220, Total Stations: 10, Adds: 0
@ KELLY PRICE Healing (Gospo Centric/Zomba Label Group) 339 +70 14065 1 23j4 | ZIE'L1s My Living In Vain (Gospel Warehouse/Light)
21 26 VASHAWN MITCHELL No Way (Tyscot/Taseis/ 338 17 16099 13 16j2 | Total Plays: 188, Total Stations: 8, Adds: 0
27 €  BISHOP LEONARD SCOTT Sing Unto The King /7yscot/Taseis) 321 +2 6283 12 12/0 mf ';;Iﬁ?fsni‘;f éia“t';’;nife;p}{‘gdﬁ'g"’"’s S
29 @  HENRY GREEN My Story (Blackberry) 317 +21 11116 3 202 | JUDITH CHRISTIE... | Will Bless The Lord... (Judal/Light)
25 29  ANDRAE CROUCH Al Because Of Jesus (Verity/ N7 -19 8408 4 1211 | Tota! Plays: 187, Total Stations: 8, Adds: 0
; g WALTER HAWKINS A Prayer Away (Coda Terra
30 €D  JOEPACE Mighty Long Way (Integrity Gospel) 303 +9 8662 9 LEN T Tofal Stat\i,ons: ) deds: " 4
MEN OF STANDARD | Will (Malaco/
45 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 7/23 - Saturday 7/29. Total Plays: 173, Tota Stations: 6, Adds: 0
© 2006 Radio & Records I  Songs ranked by total plays

4 N
I REPORTERS B . WYCB/Washington, DC
WCHB/Detroit, MI KPRT/Kansas City, MO WHLW/Montgomery, AL Ll AL ) MWashington
Stations and their adds listed alphabetically by market ] WFAY/Wilmington, DE
& et WELT/Flint, M1 KHLRLittle Rock, AR WPRFMNew Orleans, Lo | " N/Raleigh, NC
A
WPZE/Atlanta, GA WXOK/Baton Rouge, LA WJMO/Cleveland, OH WEUPHuntsville, AL KPZK/Little Rock, AR WYLD/New Orleans, LA WPZZRichmond, VA see usic Tracking.
: Did Not Report, Playlist
WTHB/Augusta, GA WJNI/Charleston, SC WAJV/Cotumbus, MS WTLC/indianapolis, IN WHAL/Memphis, TN PD: Al Anplebeny ﬁg‘mg&'}s%?: |ﬁle Frozen (8):

WEAM/Columbus, GA
WCAOBalti 1] : WENN/Birmingham, AL
Baltimore, WPZS/Charlotte WJYD/Columbus, OH WHLH/Jackson, MS WLOK/Memphis, TN WXEZ/Norfolk, VA KOKA/Shrevepon, LA WFMV/Columbia, SC

WPGC/Washington, DC

. WQYZ/Biloxi, MS
WWIN/Baltimore, MD WGRB/Chicago, IL KHVN/Dallas, TX WOAD/Jackson, MS WMBM/Miami, FL WDAS/Philadelphia, PA WIMG/Trenton, NJ WSOK/Savannah, GA
! WTSK/Tuscaloosa, AL
k WXTC/Charleston, SC J

APPLAUDING RADIO & THE MARCH OF DIMES
LIFELONG PARTNERSHIP

The March of Dimes and radio have communicate his urgent message and Milwaukee, Nashville, New York,
had a successful partnership for more  “coined” the phrase March of Dimes. Philadelphia and Pittsburgh. With
than 67 vears. In 1938, when radio The March of Dimes Achicvement In radio’s continuing support, we will be
announcer Eddie Ca:tor urged his Radio Awards carries on our historic successful in our campaign to address
listeners to send their spare dimes partnership with radio by celcbrasing the increasing rate of premature birth,
to President Rooseveit ar the White excellence in broadeasting. Congratu-  now affecting half a million babies in
Flouse to help in the fight against lations to A.LR. Awards winuers, the U.S. every year.
polio, he used the power of radio to finalists and participants in Atlanta,
NATIONAL SPONSORS: LOCAL SPONSORS: . o .
P 1 h Georgia Association of Potawatomi Bingo
arC T r W 360 Media Black Box Network Broadcasters & Casino
g T T . ABC Radio News Services - TN ) Records RCS Productions
OfDll l !esu N 8. . . AFTRA Blattner Brunner, Inc. Katz Media Group Premiere Radio
r s, MEIRG NETWORKS Atlanta Journal- Capitol Virgin Max2o Advertising RCA/Nashville
- ® g aWestweod One comp.ny ! . o
A,I,R, AVV al dS Constitution Clear Channel Outdoor  Miller Kaplan & Arase Sony
X .. e Atlanta Magazine Comcast OnMilwaukee.com Universal
| Achievement In Radio INTERLY? Atlantic Records CURB Records PMI Warner Brothers
For more information, contact the A.LR.Awards at: mfrennier@rmarchofdimes.com or call 412-391-3193
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LON HELTON

Ihelton@radioandrecords.com

Spring’s Sweet

Successes

Good books for WYCD, WXTU, KILT, KKBQ,

KRTY and WTHI

lexander Pope wrote, “Hope springs eternal.” For programmers,
there’s eternal hope each spring for bountiful gifts be-
stowed by the Arbitron gods. Here are a few of this sweep’s most

blessed.

WYCD: No. 1 In The Motor City

WYCD/Detroit vaulted to a tie for first with
a 5.1-5.2 move (winter ‘06-spring ‘06, 12+). PD
Tim Roberts says, “This is the first time in 14
years a Country station has reached No. 1 sta-
tus in the Motor City. [WWWW under PD Bar-
ry Mardit posted a market-leading 8.7 in the fall
1992 Arbitron.]

“WYCD also performed extremely well 25-
54, moving to No. 3,
with a 5.5. The All New
Dr. Don Morning Show
i With Rachael and Grun-

wald is No. 4 25-54, with
a 4.6. Middayer Mike
Scott is No. 2, with a 6.3,
while afternoon duo Ed-
wards & Lee were also
No. 2, witha 6.1. WYCD
weekends were also
strong, with a 5.6 and a
No. 2 ranking as well.

“"WYCD is No. 3 in women [12+], with a 6.8.
The morning show moves 5.7-6.1 in women 25-
54 and is fifth in women 18-49. Middays is tied
for first in women 25-54, with a 7.1. Middays is
also No. 1 in women 1849, with an 8.4.”

As for men, Roberts notes, “WYCD is No. 3
with men 25-54, with a 4.6, and No. 31nmen
18-49, with a 5.3.”

WYCD also did well among 18-34s. “We're
fourth, with a 6.8,” says Roberts. “"Middays is
No. 2, with an 8.3, and afternoons is third, also
with an 8.3.”

WXTU: Top Five 12+

WXTU/Philadelphia jumped 3.9-5.1 (winter

’06-spring ‘06, 12+) and rose from elghth to fifth
12+. Its 18-49 shares rose -
3.7-4.5. PD Bob McKay
is ecstatic, telling R&R,
“This is one of the books
from the gods that you
want to bronze. It starts
and ends with the mu-
sic, which has never
been better and deeper

than it is now.”

Looking beyond the =~ Bob McKay
12+ shares, McKay says of the spring results,
“Our Evans & Andi moming show had an awe-
some book. This was the first time ever that our
morning show has been in the top five.

“It’s one of the few morning shows in the
country that plays 10 records an hous, plus has
lots of entertainment value and lots of spots. It's
a challenge to get it all in there, but we're now
seeing the benefits.”

Especially noteworthy were the ratings for
Sunday afternoons, where WXTU was No. 1
25-54 men. “We've never done that before,”
says McKay, “and it's because of NASCAR.
This was our second year with it. We were the
first major market to carry NASCAR. We have
three tracks, Dover, Pocono and Watkins Glen,
in the area.

“T was opposed to it at first. But when you
remove yourself from being a purist program-
mer, it makes sense. We don’t run the collater-
al programming, just the race. We announce a
$500 song during the race, with the winner
coming the next morning.”

WXTU’s primary promotion was a takeoff
on NBC-TV’s Deal or No Deal. “We called it
‘Deal or Not,”” says McKay. “I credit it for our
TSL increase of 90 minutes.

“People chose two of 92 cases that contained
cash, airline tickets, tickets to concerts in other
cities, signed guitars and other stuff. It had all
kinds of drama and sounded great. It's a con-
test made for radio.”

Houston: KILT Battles Cox Pair

Houston is the nation’s seventh-largest mar-
ket and boasts one of the most hotly contested
Country battles. CBS Radio’s KILT moved 3.6-
3.7 12+ from winter ‘06-spring ‘06. It ranked
eighth in both books. KILT had a 3.8 in spring
2005, good for sixth place.

Cox fields Country competitors KKBQ and
Classic Country KTHT.
KKBQ rose 2.7-3.1 and
moved from a tie for
17th to 11th 12+. Its
spring 2005 number
was 3.3, and it ranked
10th. KTHT moved 2.7-
2.6 (winter '06-spring
‘06) and from a tie for
17th to a tie for 18th. In
spring 2005 it had a 2.7
and was tied for 15th.

Offering a peek behind the 12+ figures, KILT
OM and CBS Radio VP/Country Jeff Garri-
son tells R&R that KILT's spring ‘06 cume of
439,000 was its highest cume in the last 14
sweeps.

He says KILT also enjoyed a nice jump 25-
54, moving 3.4-3.8 and from ninth to fifth. He
also notes that weekends were big for KILT
with 25-54s: The station jumped 2.4-3.6 and
from 15th to sixth.

"“QOverall, it was a very solid book for KILT,”
says Garrison. “We have been very consistent
over the past year and a half. The cume in-
crease is a good sign too.

Jeff Garrison

| sions.

| Wednesday, Sept. 20, from 3:30-5pm.

3:30-5pm.
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“Houston has had three sold-out country
shows since the spring — Rascal Flatts, Kenny
Chesney and Tim and Faith. We have never had
that many in a year. Another really good sign.”

KKBQ & KTHT PD Johnny Chiang is equal-
ly excited. “KKBQ had a tremendous spring ‘06
book,” he says. “Our 25-54 numbers increased
nearly 40% from the winter, 2.6 to 3.5. That
marks the sixth time in
the past nine books that
KKBQ has been in the
top 10 25-54. That's the
kind of success the sta-
tion hadn’t seen in
many years.

“Much of that growth
came from The New Q
Morning Zoo With Tim
Tuttle, Kevin Kline & Jen-
ny Law. It was the best book since the show’s
debut, one year ago. From winter to spring, the
show went from 2.3 to 3.8 25-54.That’s an in-
crease of over 60%."

KKBQ's spring promotion was its A Day in
the Country listener-appreciation concert in
May, which Chiang says drew about 40,000.

Chiang’s overview of the Houston Country
battle: “KKBQ and Classic Country KTHT are
in a tough but fun battle with the 900-pound
gorilla of the market, KILT. KILT is a well-pro-
grammed heritage Country radio station, and
we'll never take them lightly.”

KRTY: Best Spring In 16 Years

KRTY/San Jose rocketed from last fall’s 3.0
to this spring’s 4.7 12+ share while also jump-
ing from a 12th-place tie to a third-place finish.
Ithad a 3.5 and was tied for sixth place in spring
2005.

“KRTY had the biggest spring book in its 16-
year history,” says GM Nate Deaton. “We have
record shares in so many dayparts and demos
that they would be next to impossible to list.
Most of the highlights are increases in middays
and afternoon drive in both adults 25-54 and
women 25-54.

“Since the San Fran-
cisco stations are includ-
ed in the San Jose Ar-
bitron book, there are
instances where their
ranking is higher than
some of the San Jose sta-
tions. Not in spring ‘06.”

Dayparts and demos

Johnny Chiang

Convention Update s

The R&R Industry Achievement Awards for Country will be handed
¢ out in Dallas during the R&R Convention’s two Country format ses-

The radio honors for PD, MD and Personality of the Year will be presented at
the conclusion of the “Texas Music: Boon or Bane?” session, which is set for

The trophies for Station of the Year, Markets 1-25, 26-100 and 101+ and
Platinum and Gold Labels of the Year will be given out immediately following
“The Talking Hats of Country Programming” session on Thursday, Sept. 21, from

' By the way, the finalists in all categories will be highlighted in the Aug. 18 issue
of R&R, which will also contain an awards baliot.

where KRTY is No. 1:
25-54: M-F 6am-7pm,
5.3; M-F 10am-3pm, 6.0; and M-F 3-7pm, 5.1.
Women 25-54: M-F 6-10am, 6.3, and M-F 10am-
3pm, 6.7. Women 18-49: M-F 6-10am, 6.1, and
M-F 10am-3pm, 6.4.
WTHI: No. 1 Since 1983

Let’s play “Can you top this?” WTHI (HI-

99)/Terre Haute, IN PD Barry Kent arrived at

Nate Deaton

the Emmis station in 1983, and WTHI has been
No. 112+ every book since. By my count, that’s
47 consecutive books. =

“In fact, we have been
able to hold the 12+
number above a 20
share in most of those
years,” Kent says.

WTHI boasted the
nation’s second-highest
12+ AQH share last fall, | *
behind only WFRY/ E
Watertown, NY’s 27.6. Barry Kent
Kent hopes WTHI takes the crown with this
spring’s 26.6, up from fall’s 24.9 and last
spring’s 20.4. HI-99 also continued to make
strides in younger cells.

“Acts like Rascal Flatts and Keith Urban
are bringing some youth back to country
music,” says Kent. “We've seen steady in-
creases 18-24 over the last few books, going
from 16.0 in spring ‘05 to 25.0 last fall and
31.3 this spring.”

Kent adds that WTHI has also seen steady
increases in its male audience: HI-99's male/
female composition is now 47%/53%.

Kent says WTHI's TSL was up from 9:30 last
fall to 10:00 this spring. He also points to a big
jump in the 25-54 7pm-midnight shares, which
went from 14.6 to 23.3. “That got us back into
the 20s in that daypart,” he says.

HI-99's biggest daypart was middays, which
sported a 29.0 share 12+. “Hopefully, our at-
work contesting had something to do with
that,” says Kent. “We've been working it, since
Country isn't usually the first choice for at-
work listening.

“Last fall we launched a cash giveaway
where our jocks would select a name from our
P1 database and visit that person at work. If
they were listening, we would reward them
with $100 of ‘Holiday Cash.’

“It seemed to boost the midday and after-
noon numbers, so we developed a version of
the same contest for the spring book. I can’t
say I saw a big boost, but we did maintain
the numbers we gained in the fall. We also
did a billboard campaign and some TV with
a "Hear this [country music], win this [cash]’
theme.”

Kent points out one other key factor in HI-
99's success: “We are proud of our format. We
are ‘The Wabash Valley’s Country station.” We
have a huge P1 database, and we make them a
part of the station. We're constantly giving
away tickets to concerts. Our summer promo-
tion is ‘HI-99’s Got Your Ticket.’

“We list concerts on our web page, and lis-
teners can choose what show they’d like to win
tickets to. P1s are passionate about the music
and artists, and we feed that passion. We show-
case new music as well as the legends. Our po-
sitioning statement is “The new, the knownand
the legends.”
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CMT Loads Up

Expanded content now online

\. Tow piped or beamed into more than 82 million households
< nationwide, Country Music Television continues to be the

genre’s foremost year-round television outlet. Influenced by
parent MTV Networks, however, CMT seems far from satisfied
with simply growing its presence on cable systems. Instead, the
brand is being spread to a variety of platforms that give tech-
savvy fans unprecedented access to country-related content.

The latest developments include the re-
branding of digital cable channel VH1 Coun-
try as CMT Pure Country and last month’s
launch of the web-delivered CMT Loaded.

These services are added to a stable that al-
ready includes CMT.com, CMT Mobile, CMT
Radio, CMT Video On Demand, MTVN's new
iTunes competitor Urge and high-definition
1 CMT content now avail-
| able through MTVN's
MHD channel.

Though the two net-
work offerings, CMT
and CMT Pure Coun-
try, might seem redun-
dant on the surface,
each holds a key posi-
tion in CMT's strategy.
CMT is the flagship, of
course, but the reworked Pure Country is also
a key component.

“That really goes back to how our affiliate-
relations department drove CMT,"” says Chris
Parr, CMT’s VP/Music Programming & Tal-
ent Relations. “If a cable operator said, ‘We'd
love to put you on, but we only have space
on our digital tier, we said, “Thanks, but no
thanks. But we do have this other digital of-
fering, VH1 Country.”

Unlike CMT, which provides a wide range
of series and specials, Pure Country’s pro-
gramming is centered on music videos.
Switching from the VH1 moniker is intended

Chris Parr

to strengthen its identification with its more
prominent sibling.

Programmed out of Nashville and imaged
by the same creative team behind CMT, Pure
Country is distinct, though not distant. “It's
different,” Parr says, “but it's got that CMT
touch to it as well.”

Wide Load

The switch to the Pure Country moniker
from VH1 Country puts a fresh face on an es-
tablished service, but the introduction of Load-
ed creates an entirely new experience for fans.

Accessed through www.cmt.com, Loaded is
simply a video-player window brought up in
the web browser through which visitors can
access an enormous library of CMT-produced
content and music videos.

In fact, the network claims the largest on-
line collection of country videos and more
than 500 exclusive performances and inter-
views. And that number is expected to rise by
300 clips per month.

The only caveats are that, with video, you
have to have a broadband connection for
Loaded to work properly. And you do have
to watch a few commercials. Other than that,
the free service gives amazing access to a huge
vault of video content:

“As much as the industry talks about con-
vergence, television is still a one-way experi-
ence,” Parr says. “Loaded gives you the op-
portunity to create playlists and watch things
in the order you want.

g RR NASHVILLE
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NEW ARTIST FACT FILE

Label: Mercury
Single: “Unbroken Ground”
Album: Gary Nichols

Release date: Sept. 26
Hometown: Muscle Shoals, AL

dessert.”
dead-on.”

my eye on the ball.”
Birthday: Aug. 8

years later, here | am.”

and, of course, the girl....

Greatest Hits.”
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“Let's say you saw the premiere of a multi-
artist show like Outlaws and you want to go
back and experience it again. You could recon-
figure the show based on the performance
order you prefer.

“In television you tend

1 to save the best for last —

’ Kroft; Chesney; Green; Sony BMG's Joe Galante; CMT's Brian Philips; Green's manager, Clarence Spalding; and (I-r,
i front) Sony BMG's Paul Williams and Tom Baldrica.
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TEN MAN Kenny Chesney's the Road & The Radio Tour recently stopped in Dallas, with Chesney’s BNA labelmate |
Pat Green on the bill. Pictured before the show are (I-r, back) Sony BMG’s Butch Waugh, CMT's Chris Parr and Evan i

LT MR

i the big finale with Toby
Keith and Merle Haggard
together. But on Loaded
4 you can watch that first.
i It's about customization
# — putting the power of
i programming in the con-
| sumer’s hands.”

A Plethora Of Content

Customizable access to
CMT'’s programming of-
ferings and country vid-
eos is only a portion of
Loaded’s appeal. Asizable
chunk of the service’s con-
tent will be exclusive,
whether it’s produced
with the web in mind or
comes in the form of an
| outtake or spillover from

ia CMT show or interview.
“Producers typically

Producers: Scott Hendricks, James Stroud

Favorite sports team: “Alabama football. Roll, Tide.”
Ultimate meal: “Home-cooked meatioaf, skir_1-on mashed
potatoes, broccoli casserole and banana pudding for

Favorite bus flick: “This Is Spinal Tap. It's just so funny and

Influences: “George Jones was my very first one. Vince Gill, Ricky Skaggs, Jimi
Hendrix, Stevie Ray Vaughn, Led Zeppelin, and I'm way into Brad Paisley these days.
I'm trying to steal a bunch of stuff from him too.”

Three-minute life story: “I started playing music at 4 and pretty soon started
entering talent shows and playing in bands. | was in country bands and top 40 party
bands too. | got a publishing deal in 2002, when | was 24, got my record deal in 2004
and made my album in 2005. Even thougt: it seems like 100 years since | started, 20

The light came on when: “l was probably 5 or 6 and won $100 in a talent show. |
used it to buy my first guitar. | guess that’s when [ seriously thought that this was what
| was supposed to do. Another thing was seeing the movie Purple Rain. Even though
we're different in many ways, there are a lot of similarities between my family and
Prince's. When | saw the movie and saw the command he had of the stage, his guitar

“Anyway, music’s really all I've ever had. | played sports in school and was pretty
active, but guitar and singing were where | always felt comfortable.”

Best thing about his career so far: “l try to put my story and life into songs, so
without really having to speak about it I'm able to share my stories with the world. For
radio to give me that chance to be heard has been the best thing so far.”

Worst thing: “I'm married with two children, so being away from them is pretty hard.”

Album he’s embarrassed to own: “I don’t think | have one. I'm scanning through my
CDs now, and I've been influenced, good and bad, by all of it.”

Album he wore out: “The two-disc James Taylor live set and The Commodores’

Gary Nichols

My friends say: “That I'm a pretty hard-working, focused and driven individual. | keep

L e e e e e e S

shoot so much, so there’s a plethora of con-
tent that never makes its way to television,”
Parr says.

“Crossroads is a great example. You have
these two luminaries coming together, and
vou end up with so much stuff that you
can’t possibly fit it into an hour of televi-
sion.

“With Brad Paisley and John Mayer, we had
asong that we couldn’t get in the show, so we
put it in rotation as a music video. Now we
can put that kind of stuff in a broadband en-
vironment.”

Where the cable network is limited by the
number of hours in a day, Loaded defies those
boundaries. “CMT proper is a finite space, and
sometimes you churn through great mo-
ments,” Parr says. “But stuff can live on broad-
band for long periods of time.”

The network remains mindful, however,
that not all its wired fans will be able to uti-
lize Loaded. “Even if a nice percentage of us-
ers are broadband-connected, for that 20% still
dialing in, it’s nice to give them quality con-
tent on CMT.com,” Parr says.

“If you do have broadband, Loaded is an
even more robust experience. It’s very
‘CMT’ in its interface, and we will contin-
ue to evolve that business, just like we do
the channels.”
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WK WK ARTIST TITLE LABEL(S) sonls  powts  hws el Taes de YBe e ME]" AB ASE
3 0 TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 14657 1028 5115 +310 447430 38582 16 126/0
4 @ RODNEY ATKINS if You're Going Through Hell.. (Curt) 14369 1182 5055 +460 440458 34415 29 126/0 MOST ADDED®
1 3 CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ 12646 -1198 4360 408 388017 -40242 21 126/0
ARTIST TITLE LABEL(S) A00S
2 4 BRAD PAISLEY The World (rista) 12114 1724 4189 618 374104 59158 20 126/0 | SUGARLAND Want To (Mercury) 52
6 0 RASCAL FLATTS Me And My Gany fLyric Street) 11556 214 3998 +26 332562 1752 16 125/0 | JOE NICHOLS Il Wait For You (Universal South/ 24
7 @ GARY ALLAN Life Ain't Always Beautiful (MCA/ 11183 181 3959  +99 323430 475 28 12200 :ﬂ%‘;"&%ﬂ‘:&"ﬁghi ';?d gﬂ A f:fse I/Ag:’a/ oo zg
. . ome People Change (Columbia)
8 0 WRECKERS Leave The Plec.es (Mavenck/Wameers.} 11115 806 3758 +236 346575 31555 17 126/0 HEARTLAND | Loved Her First fLoftan Creek) 15
9 o STEVE HOLY Brand New Girlfriend /Curt) 10176 520 3489 +215 306086 16589 25 125/0 | | EANN RIMES Some People (Asylm/Curty 14
10 O LITTLE BIG TOWN Bring It On Home (Fquity) 10092 548 3655 +170 305967 20141 26 126/0 { LONESTAR Mountains /BNVA/ 13
12 (D BROOKS & DUNN Building Bridges (Arista) 8444 483 2917 +152 247864 21233 10 126/0 | PHILVASSAR The Woman In My Life Arists) 12
14 @) FAITH HILL Sunshine And Summertime (Warner Bros.) 8253 656 2826 +200 239421 18505 8 12¢/1 | CRAIG MORGAN Litte Bit Of Life (BB 12
) TAYLOR SWIFT Tim McGraw (Big Machine/ 1
15 @ JOSH TURNER Would You Go With Me (MCA) 8127 661 2792 +164 233592 24017 14 124)0
18 @ GEORGE STRAIT Give It Away (MCA) 8018 960 2693 +318 242350 35498 6 124)0
" 14 KEITH ANDERSON Everytime | Hear Your Name (Arista/ 7847 -390 2629 101 245295 -15923 30 126)0 | The Country add threshold is applied to monitored stations not allowed to
16 @ BILLY CURRINGTON Why, Why, Why (Mercury/ 7461 315 2607 +71 210164 8202 22 125j0 | report atls per their comgany policy: §ongs_ that reach seven plays per week
. within one airplay week. Airplay week is fefined as Sunday through Saturday.
13 16 ERIC CHURCH How 'Bout You (Capitol) 7315 41 2722 111 208675 7354 24 123]0 | Agds from ali other programmers are still accepted at any play level.
17 Q JAKE OWEN Yee Haw (RCA) 7256 178 2599 +98 193248 4432 22 1260
19 @ PAT GREEN Feels Just Like It Should (BNA) 6946 234 2290 +81 186987 6541 12 124/
20 19 JOSH GRACIN Favorite State 0f Mind (Lyrfc Street) 5862 -56 2128 -10 155238 812 21 120/0
21 @ BIG & RICH 8th Of November (Warner Bros.) 5709 335 1815 +145 154766 10258 10 118/ MOST
22 €3 DANIELLE PECK Findin' A Good Man (Big Machine) 5229 300 1863 +115 135695 11510 19 114)1 INCREASED POINTS
23 @ TRACE ADKINS Swing (Capitol) 5039 140 1795 +67 132350 856 14 10511 ;%mTL
28 @ DIERKS BENTLEY Every Mile A Memory (Capitol) 3924 892 1327 +267 107155 25944 5 113/10 | ARTIST TITLE LABEL(S) INCREASE
25 @ BLAINELARSEN | Don't Know What She Said (Giantslayer/BNA) 3769 175 1326 +60 96100 5718 22  97)2 ?ggyf“é";ﬂ‘x"ﬁt‘: ’;"“ i f°';‘5?hTh“;;'9h ;e"l-,-- ,///CZ"/, ) *:;g:
e . ittle Too Late (Shaw Dog Nashville/Universal) +
27 @ GRETCHEN WILSON California Girls (Columbia) 3567 322 1190 +120 93031 6902 8 987 GEORGE STRAIT Give It Away /MG +960
30 @ LONESTAR Mountains (BVA/ 3267 M4 1083 +148 84274 9574 6 10113 | SUGARLAND Want To (Mercury) +956
24 27 TRENT WILLMON On Again Tonight [Columbra) 3237 -818 1143 -344 78875 -20443 24  99/0 | DIERKS BENTLEY Every Mile A Memory (Capitol) +892
26 28 MIRANDA LAMBERT New Strings (Columbia) 3219 159 1084 51 83006 6071 15 89/0 ‘:’l':\fnlcﬁzls(sl;:lvel Lhenplscoes %ﬂve'%/”’a;”e’ Bros) +ggg
. . ike Red On A Rose (Arista) +
29 @ JACK INGRAM Love You /Big Machine) 3176 247 1033 +74 79299 4853 8 856 HEARTLAND | Loved Her First /Loftan Creek) TN
33 @ ALAN JACKSON Like Red On A Rose (Arista) 2956 796 1079 +326 84422 16252 3 10720 JOSH TURNER Would You Go With Me /MCA) +661
34 €D HEARTLAND | Loved Her First (Lofton Creek/ 275717 N 815 +216 87536 24789 5 6215 | FAITH HILL Sunshine And Summertime (Warner Bros.) +656
31 @ SHEDAISY In Terms Of Love {Lyric Street) 2560 159 917 +61 61546 7228 1 90/3
36 @ MONTGOMERY GENTRY Some People Change (Columbia) 2225 647 814 +258 59397 15403 3 9820
3b @ EMERSON DRIVE A Good Man (Midas/New Revolution) 2022 182 782 +56 52055 6327 15 G66/3 M OS T
42 @ RASCAL FLATTS Life Is A Highway (Walt Disney) 1958 592 752  +194 61392 19183 5 258 INCREA SED PLA YS
32 36 DIAMOND RIO God Only Cries /Arista) 1880 -363 765 -137 47978 9595 16 79/0 TOTAL
PLAY
4 @ DARRYL WORLEY Nothin' But A Love Thang (903 1830 447 677 +143 43018 8549 11 61/6 | ARTIST TITLE LABEL(S) INCHléASE
38 € TAVLORSWIFT Tim McGraw (Big Machine) 1793 331 591 +113 38812 3507 5 70/1 :‘l’:“"l'ﬁ::;ls(:]l\:“sllfk Yr;u ;eoﬁo:% Thrt;;gh :qju... {Curt) +;gg
. ike Red On A Rose (Arista +
rﬂneaker @ JASON ALDEAN Amarillo Sky (BBA) ' 1619 184 654 +68 37632 5879 4 765 GEORGE STRAIT Give It Away (WA +318
37 @ CAROLINA RAIN Get Outta My Way (Fguity) 1592 67 598 +41 36295 1170 1 6213 | TOBY KEITH A Little Too Late (Show Dog Nashville/Universal)  +310
40 @ GARY NICHOLS Unbroken Ground (Mercury) 1395 0 536 0 30526 1026 12  68j2 | SUGARLAND Want To (Mercury/ +270
44 (P TRENT TOMLINSON One Wing In The Fire (Lyric Street) 1202 161 535  +71 22777 3184 5 6113 :A'E:Kf;:ENTlEY Every Mile A Memorvcfapfw;/c - +§:;
. ONTGOMERY GENTRY Some People Change (Columbia)  +
48 @ JO DEE MESSINA It's Too Late To Worry (Curb) 957 180 353 +81 24031 5582 2 555 WRECKERS Leave The Pieces (Maverick/Warner Bros,) +236
@ SUGARLAND Want To /ME’CU’}’/ 956 956 270 +270 36362 36362 1 53’52 HEARTLAND | Loved Her First /[Uftﬂll CIEE/(} +216
45 45 ROCKIE LYNNE Do We Still (Universal South) 887 -76 N -19 17148 -2057 12 46/0 | STEVEHOLY Brand New Girlfriend (Curty +215
47 @ BOMSHEL Ain‘t My Day To Care (Curty) 823 17 399 +12 15365 -1789 7 532
49 @ SAMMY KERSHAW Tennessee Girl [Category &) 753 4 289 +4 19873 80 7 3000
46 48 RI0 GRAND Kill Me Now (Curb/Asylum) 634 224 254 -118 12154 3311 14 47)0 B R E A KER S _
50 49 CARRIE UNDERWOOD Before He Cheats (Arista/ 630 -28 201 -3 21041 -1848 2 74
; JASON ALDEAN
L RRIS That" Show D h 28 133 269 53 9564 746 1 487 .
@ RUSHLOW HARRIS That's So You (Show Dog Nashville) 6 + / Amarillo Sky (BBR)
126 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week 5 Adds * Moves 33-39
of 7/23-7/29. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger
increase in points is placed first. Songs below No. 1and down in points and plays for three consecutive weeks are moved to recurrent.Most Added is the total number of — -
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points Songs ranked by total points
lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by the highest AQH Persons of all Station playlists for all R&R reporters are available

Country reporters. As of fall 2005, WUSN/Chicago has the highest AQH, which is 42,500. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2006, Arbitron
Inc.).© 2006 Radio & Records.

on the web at www.radioandrecords.com.
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VLVAE%{( v?e"& ARTIST TITLE LABEL(S) J&R‘rLs poﬁirs TopLE's' pL'/\irs m{b«‘;}j o ”'(ﬂ‘olfo' Yon TA%To“sL 5
1 o TOBY KEITH A Littie Too Late (Show Dag Nashville/Universal) 4738 39 3750 +4 102607 928 16 97/0 M OS TA D D E D '
3 @ RDDNEY ATKINS If You're Going Through Hel... (Curt) 4504 52 3565 +56 97233 1240 29  94)0 | ARTISTTIILE LABELS) ADD3
6 € UITTLEBIG TOWN Bring It On Home (Equity/ a008 127 3120 +86 87241 3325 27  g97j0 | SUGARLAND Want To Mercury) 2
ALAN JACKSON Like Red On A Rose (Anista/ 17
2 4  CARRIE UNDERWOOD Don’t Forget To Remember Me (Arista/ 3955 -604 3084 509 _ 88146 -12070 19  86/0 MONTGOMERY GENTRY Some Peaple Change (Columbis) 13
4 5 GARY ALLAN Life Ain't Aiways Beautiful (#C4/ 3872 81 3130 44 82030 -1459 29 920 | DIERKS BENTLEY Every Mile A Memory (Capitol 10
7 @ RASCALFLATTS Me And My Gang (Lyric Street) 3863 18 3061  +5 81184 -1328 16  94jo | HEARTLAND | Loved Her First fLofton Creek) 10
B @ WRECKERS Leave The Pieces (Maverick/Warner Bros) 3744 242 2976 +182 78267 5104 18 980 ‘é:ﬁrﬁ'm'mr:‘ml"gfgf C;ZCZ%; g
9 0 STEVE HOLY Brand New Girlfriend (Curb/ 3722 296 2951  +215 78686 7422 15  97/1 | CARRIE UNDERWOOD Before He Cheats (Arists/ 8
11 €) BROOKS & DUNN Building Bridges /Arista/ 3351 261 2633 +193 70954 6026 11  96/0 | JO DEEMESSINA It's Too Late To Worry (Curt) 7
12 D JOSH TURNER Would You Go With Me (MC4) 3236 146 2514 +125 67951 2655 15  g7jo | “ONESTAR Mountains (B04) 5
10 11 ERIC CHURCH How Bout You (Capitol) 3064 112 2455 .92 64547 1724 23 87)0
13 D BILLY CURRINGTON Why, Why, Why Mercury) 3007 83 2347 +61 63856 1488 23  96/0
14 @ FAITHHILL Sunshine And Summertime (Warner Bros.) 2968 131 2327 +101 61337 16%0 8 981
15 @ GEORGE STRAIT Give It Away (#CA/ 2832 277 2257 +176 59817 7182 6 98/
16 ) JAKEOWEN Yee Haw (RCA/ 217 5 1890 0 49367 266 22 850
17 ) PAT GREEN Feels Just Like It Should (BNA/ 2317 96 1842  +67 47364 2710 11 911
18 (D DANIELLE PECK Findin’ A Good Man (Big Machine) 2228 65 1728 +54 47315 1215 22  88)1
20 D) TRACE ADKINS Swing (Capitol) 2132 50 1726 +63 44001 1332 14 820
19 ) JOSH GRACIN Favorite State Of Mind (Lyric Street) 2115 5 1702 14 42738 502 23 83N
21 € BIG & RICH 8th O November (Warner Bros.) 2079 80 1617 +57 43202 2158 9  86/0 | MOST ,
23 @ GRETCHEN WILSON California Girls (Columbia) 1737 167 1390 +124 33967 2806 9 85/ INCREASED POINTS
24 € DIERKS BENTLEY Every Mile A Memory (Capitol 1605 279 1263 +217 32102 4714 5 88/10 TOTAL
25 € LONESTAR Mountains (BVA) 1541 223 1198 +163 30771 4301 6 775 | anmst ime wseLs) NCREASE
21 € ALANJACKSON Like Red On A Rose (Arista/ 1506 401 1184 +297 31380 8409 3 83j17 | SUGARLAND Want To Wercury/ +418
o _ ALAN JACKSON Like Red On A Rose (Arista) +401
22 25 TRENT WILLMON On Again Tonight (Columbia) 1374 322 1143 266 28058 5605 24 580 | wranviaND | Loved Her First flofion Craek) +378
28 @ BLAINE LARSEN | Don’t Know What She Said (Giantslayer/BNA) 1182 100 916 +66 25364 2571 23  57/4 | STEVEHOLY Brand New Girlfriend (Curb/ +296
33 € HEARTLAND | Loved Her First [Lofton Creek) 1166 328 882 +236 24295 6259 7 68/10 | DIERKSBENTLEY Every Mile A Memory Capito) +219
31 @ JACKINGRAM Love You (Big Machine) 1156 168 936 +118 21893 2918 8 7119 g:g:ﬁ;f:ﬁ:wﬁéﬁlg rg"g’ﬁydg:’fzﬁw :gz
32 @ MONTGOMERY GENTRY Some People Change (Columbia) 1123 213 879 +170 22776 4935 4 7413 | WRECKERS Leave The Pieces (Maverick/Warner Bros,) +242
29 €D SHEDAISY InTerms Of Love fLyric Street) 1077 27 868 +22 20566 653 12  64/1 | LONESTAR Mountains (BNA/ +223
3 € DARRYLWORLEY Nothin’ But A Love Thang (903 943 125 738  +94 18914 3165 12  59/3 | MONTGOMERY GENTRY Some People Cange (Coumbia)  +213
30 32 DIAMOND RIO God Only Cries (Arista/ 907 108 661 -89 20527 -1836 16  45/0
35 €D JASON ALDEAN Amarillo Sky (BBR) 756 60 592 +40 14666 1010 5 5113
36 €D EMERSON DRIVE A Good Man (Midas/New Revolution) 628 7 486  +3 12918 262 14 36N
38 € TRENT TOMLINSON One Wing In The Fire (Lyric Street) 604 57 492 +44 12220 873 8 3973
37 €D GARYNICHOLS Unbroken Ground Mercury) 598 20 491 +20 11701 360 11 4N
39 €D TAYLOR SWIFT Tim McGraw (Big Machine) 570 124 461  +94 9985 1744 6 424
€@ SUGARLAND Want To Mercury) 478 478 372 +3712 9983 9983 1 42/42
40 € J0 DEEMESSINA It's Too Late To Worry (Curt) 470 87 336 +58 10184 1192 3 367
41 @ RASCALFLATTS Life Is A Highway (Walt Disney) 436 80 393  +50 8650 1599 3 163
4 @ NEALMCCOY Tailgate (903/ 372 67 288  +50 8067 2106 4 253 MOST
43 42 BRIAN MCCOMAS Good Good Lovin’ (Katapult) 312 43 288 -1 5587 333 9 2500 INCREASED PLAYS
45 (D BOMSHEL Ain't My Day To Care (Curt) 303 1 260 0 5215 .20 6 272 o
47 @ AARONTIPPIN Ready To Rack (in A Country Kinda Way!) Winpit/Rusy) 256 21 207 +8 4580 283 2 1812 | amnst tme weess) INCRERSE
@ JOE NICHOLS 1'lf Wait For You (Universal South) 207 81 170 +72 4079 1497 1 16/4 | SUGARLAND Want To Mercury/ +312
@ LEANN RIMES Some Peaple (Asylum/Curt) 203 54 172 +49 3986 1056 1 194 | ALAN JACKSON Like Red On A Rose /Arstal +297
) . HEARTLAND | Loved Her First (Lofton Creek/ +236
48 @ TRACY BYRD Cheapest Mote! (Blind Mule/New Revolution) 194 1" 165  +15 3148 262 2 1912 | piERKS BENTLEY Every Mie A Memory (Capitol +217
49 @ STEVE AZAR You Don’t Know A Thing ({Dang/Midas/New Revolution) 191 12 131 +4 3149 74 3 16/0 | STEVEHOLY Brand New Girlfriend (Curty +215
@ CAROLINA RAIN Get Outta My Way (Equity/ 183 30 134 +20 2416 94 1 121 | BRDOKS & DUNN Building Bridges (Arista/ +193
50 @ PHILVASSAR The Woman In My Life /Arista/ 178 18 137 +15 3987 117 2 132 gf':f::::%:ffﬁz‘:I':':ﬁ:y%;%‘”w"'””’B’”” ::%
98 Country reporters. Songs ranked bgo% &%Z J?or g‘?q :lcr(;))rl(ajys/ week of Sunday 7/23 - Saturday 7/29. rom;ﬁﬂrﬁ:ﬁ;ﬂ% ”j(;me People Grangs (Dokini ::;g

clear. consistent. quality.

All hooks are not created equal. ﬁ
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UNLIMITED

40 ® Radio & Records August 4, 2006



RR. COUNTRY CALLOUT AMERICA. 546 : NIt S

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES August 4, 2006
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of July 23-29,

] TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION INDEX NEUTRAL FAMILIARITY DISLIKE DISLIKE CALLOUTAMERICA@
CARRIE UNDERWOOD Don't Forget To Remember Me (Arista/ 37.5% 80.0% 415 155% 985% 23% 0.8% Hor SCO RES
GARY ALLAN Life Ain't Always Beautiful (MCA/ 375%  795%  4.09 125%  98.8% 45% 2.3%
TOBY KEITH A Little Too Late (Show Dog Nashville/Universal) 36.0% 79.0% 410 13.5% 98.0% 4.0% 1.5% e
I This Week At
BRAD PAISLEY The World (4rista) 325%  77.0%  4.08 168% 97.3% 30% 05% c llout A .
KENNY CHESNEY Summertime (BVA/ 308%  750%  4.01 170% 97.8% 45% 1.3% aiiout America
ERIC CHURCH How ‘Bout You (Capital) 258%  735%  3.97 160%  95.0% 4.0% 1.5% By John Hart
RODNEY ATKINS If You're Going Through Hell... (Curty 305%  715%  3.98 188% 963% 45% 15% |/ Varmie Underwood's “Don'’t Forget
JOSH TURNER Would You Go With Me (MCA/ 26.3%  705% 399 15.8%  91.5% 4.0% 1.3% | - to Remember Me" repeats as
Country radijo listeners’ favorite song,
0, 0, 0, 0,
BILLY CURRINGTON Why, Why, Why Mercury) 225%  695%  3.92 193%  935% 38% 13% [ & No 1 this week overall and the
LITTLE BIG TOWN Bring It On Home (Equity/ 280%  68.0%  3.95 21.3%  943% 3.8% 13% |No 1 passion song too. Females rank
TRENT WILLMON On Again Tonight (Columbia) 268%  64.8%  3.93 220%  91.8% 4.0% 1.0% |this song No. 1 overall, as well as the
WRECKERS Leave The Pieces (Maverick/Warner Bros.) 208%  623%  3.78 255%  94.8% 4.8% 23% |No.lpassionsong.
BLAINE LARSEN | Don't Know What She Said (Giantslayer/BNA) 175%  600% 375 19.0% 87.8% 55% 3.3% | O Allan continues to perform
) ) . . . , . ahead of the spin chart curve with “Life
EMERSON DRIVE A Good Man (Midas/New Revolution) 155%  59.8%  3.83 193%  838% 35% 13% it Always Beautiful” which ranks
JOSH GRACIN Favorite State Of Mind (Lyric Street) 150%  58.8%  3.73 265% 90.5% 3.3% 2.0% [No.2and the No.2 passion song. This
MIRANDA LAMBERT New Strings (Columbia) 230%  57.5% 374 21.8%  90.0% 8.0% 2.8% |[songis the No.2 song with both male
DIAMOND RID God Only Cries (Arista/ 200%  57.3% 373 218%  88.8% 68% 3.0y | femalelistenersand the No.1song
. ] . . . with core 35-44 listeners.
TRACE ADKINS Swing (Capitol) 238%  57.3%  3.68 195%  91.5% 11.0% 3.8% Rodney Atkins is strong with “If
RASCAL FLATTS Me And My Gang (Lyric Street) 225%  57.0%  3.67 185%  89.8% 8.8% 5.5% | You're Going Through Hell,” ranking at
STEVE HOLY Brand New Girlfriend (Curty 21.5% 56.3%  3.62 153%  87.8% 9.5% 6.8% |No.7 this week. That's up from No.9
BROOKS & DUNN Building Bridges (Arista) 145%  555% 373 20.5%  865% 58% 0.8% |25 veekand No.12two weeks ago.
] This song has strong passion ranking as
LONESTAR Mountains (BVA/ 15.0% 55.0%  3.76 21.8%  825% 4.0% 1.8% |heNo. 6 passion song, up from No. 10.
GEORGE STRAIT Give It Away MCA/ 163%  54.3%  3.72 21.0%  835% 5.8% 25% |Listeners45-54 rank this song No. 4.
JAKE OWEN Yee Haw (RCA) 183%  53.8% 359  17.5% 87.3% 11.3% 4.8% | Blaine Larsenhas familiarity at 88%
DAMIELLE PECK Findin’ A Good Man (Big Machine) 145%  538% 366  223%  85.8% 7.8% 20% |°F the week driving some serious
growth for ““I Don’t Know What She
MONTGOMERY GENTRY Some People Change (Columbia) 160%  53.0%  3.82 19.0%  77.3% 45% 0.8% | Sy which moves up from the No. 18
DIERKS BENTLEY Every Mile A Memory (Capital) 140%  520% 3.84 19.5%  745% 25% 0.5% |song to No.13. At this point men are
HEARTLAND ! Loved Her First Lofton Creek) 200%  51.5%  3.85 19.0%  755% 3.0% 2.0% (thestrength, ranking the song No. 10,
SHEDAISY In Terms Of Love Lyric Street) 123%  515% 368  235%  815% 53% 13y ||P from No. 15 core 35-44 listeners
. . . , . rank it No. 14 for the week.
FAITH HILL Sunshine And Summertime (Warner Bros.) 16.0% 49.3%  3.69 23.3%  80.0% 5.0% 25% Trace Adkins moves inside the top
JACK INGRAM Love You /Big Machine) 155%  48.3%  3.72 19.8%  753% 5.3% 2.0% |20with”Swing” atNo. 17, up from No.
ALAN JACKSON Like Red On A Rose (Arista) 165%  48.0% 385  115%  66.0% 45% 20% |23 There's strong passion scoring, as
BIG & RICH 8th Of November (Warner Bros,) 150%  458%  3.63 26.0%  795% 5.0% 2% | ¢ Sonsclimbs from theNo.16 passion
song last week to No. 11. Men rank this
GRETCHEN WILSON California Girls (Columbia) 16.5%  453%  3.52 233%  828% 98% 45% |gone No. 18, while women rank it No.
PAT GREEN Feels Just Like It Should /BVA/ 11.3%  453% 359 223%  76.0% 5.3% 3.3% |22 Core35-44s rank it No. 15.

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using five interviewers conducting an interview with each respondent. Scores are: 5) | like it a lot; in fact, it's one of my favorites; 4) I like
it; 3) It's OK, just so-so; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be inciuded in weekly callout, songs must have entered the top 40
positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the sample markets. The sample is 50% male/female and
evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville;
Atlanta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providence; Washington, DC. WEST: Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2006 Radio

& Records. © 2006 Bullseye Marketing Research Inc.
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| Whitney Allen is the §
| RMA's 2005 “Country |
Radio Personality of
the Year.” And she's
got big time stations
to prove it!
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' | ﬂ N
; i COUNTRY TOP 40 PORBVOLM
”ﬂm"mM”sm com America’s Best Testing Country Songs 12+ & E“l A B ASE
\ ol For The Week Ending 7/28/06 C AN ADA
- Per. W M LAST ARTIST TITLE LABEL(S TOTAL +/- WEEKS ON TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 2554 25-54 Vv i e L
1 1 T. KEITH Alittle Too Late (Show Dog Nashvile/Universal) 574 - 12 16/0
RODNEY ATKINS if You're Going Through Hell.. Cur) 410 415 97% 19% 4.06 417 387 2 2 KENNY CHESNEY Summertime /BNA/ 499 -38 15 19/0
BRAD PAISLEY The World (Arista 406 41 9% 2% 41 403 4% 8 @ RATHNS Yoo GomgThoughtel.. Cut) 474 +58 7 17N
KETTH ANDERSON Everytime | Hear Your Name /Aristy/ 405 404 95% 23% 4.0 419 395 6 € WRECKERS Lsavo Th Fecss Moverctomer s 463 +21. 8 100
e e . . ? : . : 7 ©  BROOKS & DUNN Building Bridges /Arista/ 460  +34 8 160
LITTLE BIG TOWN Bring It On Home (Equity/ 398 408 91% 2% 399 402 394 9 @  FAITHHILL Sunshine And Summertime (Warner Bros) 456  +49 6 130
GEORGE STRAIT Give It Away (MCA/ 398 404 76% 9% 395 403 381 3 7 BRAD PAISLEY The World (Arista) 455 -39 17 190
WRECKERS Leave The Pieces (Maverick/Warner Bros) 397 406  91% 16% 398 394 405 4 8  C.UNDERWOOD Don't Forget To Remember Me (Arista) 437 -53 16 190
JOSH TURNER Would You Go With Me (MC4) 397 400 87% 1% 396 402 387 6 3o G.CANYON Samcbody Wrots Love Uniowrsal S} 429 23 13 200
] . . " @* C.D. JOHNSON CryBahy /AngelneUnversal Music Canada) 819 +20 10 150
LB I 12 @w ROAD.. GilOnThe Bilboard (Jpen Aoadlniversa) 416 +34 5 150
DANEELLE PECK Findin" A Good Man (Big Machine) 394 403 84% 13% 390 395 381 10 12* EMERSON DRIVE A Good Man Midasfew Revolutio) 374 .27 14 19/0
TRENT WILLMON On Again Tonight (Calumbia) 390 390 7% 16% 384 388 379 16 @ AARON PRITCHETT Hold My Beer (0PH) 365  +26 8 160
STEVE HOLY Brand New Girlfrend (Curt/ 388 387 8% 18% 392 399 382 1; %I :ﬁi::(l;:::;;\s{ LG'“’ :5 [‘]‘ “/‘EB’I";; /W"'c” ”’S”‘;V/ :gg +;§ 1; :2::
o . X . 0 etltOn lusic Canada, -
BROOKS & DUNN Building ?ndges {Ar/sta/ 388 384 8% 14% 402 402 401 15 16 LITTLE BIG TOWN Bring It On Hame (Equity) 138 & 1 131
JACK INGRAM Love You (Big Machine) 387 — 60% 7% 38 379 395 17 17 RASCAL FLATTS Me And My Gang /Lyric Street/ 326 3 12 131
GARY ALLAN Life Ain't Always Beautiful (MCA/ 386 397 97% 33% 393 39 3.87 23 @ STEVE HOLY Brand New Girlfriend Curb/ 317 +69 4 131
T. KEITH A Little Too Late (Show Dog Nashvile/Universal) 382 381 99% 30% 388 389 3.88 21 @  JosHTURNER Wn{ﬂd You Go With Me MCA) 305 +36 4 1500
KENNY CHESNEY Summertime (BYA4) 378 388 99% 36% 381 378 385 26 @  GEORGESTRAIT Give it Away MCA) LE L e
e R R 22 @  GARYALLAN Life Ain't Always Beautiful (44 286  +18 13 12/0
BILLY CURRKNGTON Why. Why, Why (Mercury/ 378 370 85 72 386 3. 20 @ GORDBAMFORD |Woud ForYou GWB/Aoyalty) 218 +6 12 1510
ERIC CHURCH How ‘Bout You (Capitol) 377 383 94% 23% 380 380 380 18 23 K- ANDERSON Everytime | Hear Your Name [Arista) 262 47 12 120
B. LARSEN ! Don't Know What She Said (Giantslayer/BNA) 377 389 67% 12% 387 387 386 24 24 ERIC CHURCH How "Bout You {Capitol/ 242 -4 1 13/0
JOSH GRACIN Favorite State Of Mind fLyric Street) 376 376 84% 20% 370 361 384 g? g: :;":D":’:“":'ELRK‘I':SR"” WZ"‘ i\wav /’;’";’Z’Sﬁ/ S””;"/ 233 6 32
L y " ather Be Lucky (206/Universall 22 +17 7 120
SUGARLANG Down In Mlsmssm[.n {Up To No G'uod) (Mercury) 375 3711 95% 29% 388 383 398 19 27 PHILVASSAR Last Day Of My Life (Sany BVG) 229 77 15 1300
MIRANDA LAMBERT New Stnngs {Columbia) 375 383 77% 14% 370 360 386 28 @ LONESTAR Mountains {Sony BMG) 216 +1 3 12i0
RASCAL FLATTS Me And My Gang (Lyric Street) 374 379 99% 2% 372 379 349 34 @ PAT GREEN Feels Just Like It Should /BNVA/ 213 +12 5 710
C. UNDERWOOD Don't Forget To Remember Me Arist) 372 393 98% 42% 373 365 386 35 €  BILLY CURRINGTON Why, Why, Why (Mercury) 205 +8 6 1200
PAT GREEN Feels Just Like It Should (BU4) 364 357 T7% 15% 368 361 379 esie> @) DOC WALKER Maria (Gpen Road/Universal 200 +92 oo
] . T I TR T e 27 32« DUANE STEELE Comin Back Around (olt/lcon) 199 -18 8 12/0
LRI UL LT o) B o 2% 371 380 3 €  DIERKS BENTLEY Every Mie A Memory (Capita) 197 +73 1102
FAITH HILL Sunshine And Summertime (Warner Bros) ~ 3.63 3.65 81% 19% 363 356 374 39 @* D. MARSHALL Why Don't We Busy Music/Universal) 190 +40 2 1202
JAKE OWEN Yee Haw (RCA/ 360 362 88% 29% 359 365 348 ALAN JACKSON Like Red On A Rose (Arista) 186 +74 1 113
BIG & RICH 8th Of November (Wamer Bros.) 358 366 90% 26% 360 360 3.60 36 36  GRETCHEN WILSON California Gils (Columbia) 185 3 3 80
30 37 DIXIE CHICKS Not Ready... (Open Wide/Calumbia) 185 28 18 16/0
Total sample size is 346 respondents. Total average favorability estimates are based on a scale of *-5, (1=disiiie very much, 5 = like 3 38 TRACE ADKINS Swing (Capito) 176 5 4 1110
very mlém){ Ta,t1al la(zi;,/;aril}/ re;{re;enltz the pertc:mage of;espondengsh who chogfniquq th; stong. Total bum repr%sen.rsl the numbe!r of 29 39 TERRI CLARK Siow News Day Mercury) 171 44 13 120
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appea- on survey. Sample composition
is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music 33 A0l AARON LINES Twenty Years Late B4/ 164 40 13 18/0
preference. RateTheMusic.com results are not meant to replace callout research. The results ar2 intended to show opinions of . N N N " A - "
partcipants on the the Internet only. RateTheMusic s a registered trademark of RateTheMusic.com. The RTM system, is available for ﬁlta%?;g 'agoﬁgg"r;‘]’k;%pg nteorg'l p':g;g’ftgrrte:e‘;'irr plla;y Slaet:ks(;%%g‘f7t/’gg'\"§$ﬁ?::; Flzsreoanmsg'na :“:ﬁ:ﬁ]" of[aP;e(r)r: 'ree';zﬁidn'o
local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere fiat from ;;revi olis week. lf)tlwo songs are tied in ?ot;ill piays, the song wfth the largSr increase |gn ;?Iays isg glag,e d first. Son gg
Radio Networks. Y, \beiow No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * indicates Cancon. -
‘ p
N RUNRUS T NEW & ACTIVE
FL A g H B EC K S. AZAR You Don't Know... (Dang/Midas/New Revolution) JULIE ROBERTS The Girl Next Door (Mercury)
= > Total Points: 572, Total Stations: 37, Adds: 5 Total Points: 316, Total Stations: 18, Adds: 0
.YEAR AGO
* No. 1‘As Good As | Once Was”—Toby Keith
N T. BYRO Cheapest Motel (Blind Mule/New Revolution) | KATRINA ELAM Love Is... (Universal South) ~
o No. I #“Austin— Total Points: 526, Total Stations: 40, Adds: 4 Total Points: 315, Total Stations: 30, Adds: 7
_ YEARS AGO
*No. ICarried Away”’— George Strait
CHRIS YOUNG Drinkin’ Me Lonely (RCA/ BLUE... Firecrackers And Ferris... (Curby/Asylum)
@ By ety i Total Points: 497, Total Stations: 30, Adds: 4 Total Points: 280, Total Stations: 23, Adds: 0
* No. I/‘Here We Are”—Alabama
@ YEARS AGO o ~
*No. | #Desperado Love”— Conway Twitty SARAH BUXTON Innocence {Lyric Street) LOST TRAILERS Why Me (BNA/
Total Points: 422, Total Stations: 12, Adds: 8 Total Points: 273, Total Stations: 22, Adds: 6
@ YEARS AGO
* No. 1/ Don’t Need You”’— Kenrry Rogers
YEARS AGO
''''' @ T e T I T T T T MATT JENKINS Bad As | Want To (Universal South) LEANN RIMES Some People /Asylum/Curk)
ints: 354, ions: 24, Adds: i ints: 257, ions: 31, Adds: 14
L «No. 1*Golden Ring”—G Jones &T: Wynette Y. Qntal Points: 304, Total Stations: 24, Adds: 0 | Total Points: 257, Total Stations: 31, Adds: 1 )
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WaMX/Akron, OH*
OM/PD: Kevin Mason
APD: Ken Steel

KR AKEN

WGNA/Albany, NY*

PD: Buzz Brindle

MD: Bfil Earley
4 c.. Né".l

KBQi/Albuguerque, NM*
OM: Bill May
PD: Tim Jones
APD/MD: Jeff Jay
M

WZKX/Biloxi, MS
L, s

WHWK/Binghamton, NY
OMIPD Eﬂ Walker
umw.ﬁ._m

WDXB/Birmingham, AL*

OM: Tom Hanrahan
PD: Todd Berry
X Adds

WBWN/Bloomington, IL

WC0S/Columbia, SC*
PD: L) Smith
APD/MD: Glen Garrett

& CRELHENWLST

WWNU/Columbia, SC*
OM/PD; Randy Chase
+ ENESTAR
LA ELAYM

WCOL/Columbus, OH*
PD: John Crenshaw
APDIMD DanE Zuko

Stations and their adds listed alphabetically by market

KKIX/Fayetteville, AR
PD: Dave Ashcraft
APDIMD' Jake McBride

M
SR
7 'K'ﬂ T'I-’l"""»‘-

WKML/Fayetteville, NC
OM: Mac Edwards

PD: Paul Johnson

I!ID; Dean0

KAFF/Flagstatf, AZ.

WWYZ/MHartford, CT*
PD: Pete Salart

APD: Aaron Davis
3 KOHIGEARRY SEHTRY
2 WpEsTas

KILTMHouston, TX*
PD: Jeft Gamison

MLy

KKBO/MHouston, TX*
OM/PD: Johnny Chiang
MD: Christi Brocks

WBBN/Laurel, MS

OM/PD: Lanry Blakeney

APD/MD: Allyson Scott
WFEl X

WBUL/Lexington, KY
OM: Barry Fox
PD: Ja C?rrl,lze

3

KZKX/Lincoln, NE
OM: Jim Stee!

PD: Brian Jennings
AP!]/MD Carol Tumer

ST

WSM/Nashville, TN*
PD: Buddy Van Arstiaie
WID: Frank Seres

% B34 Rk

WCTY/New London, CT
OM/PD: Jimmy Lehn

APD Dave Elder
S0 XA

WGH/Norfolk, VA*
OM/PD: John Shomby
Nﬂmn Mark McKay

WODR/Raleigh, NC*
OH: Paul Michaels
PD: Lisa Mckay

APD: Mlke ‘Maddawg’ Biddle

KOUT/Rapid City, SO

PD/MD: Mark Houston
16 SESARLAY

KBUL/Rena, NV
OM/PD: Tom Jordan
3 pxiro?

KSNI/Santa Maria, CA
PD/MD: Tim Brown
5 UNEC W
H NS semy
§ SUAFLAL
ERRRAEE

WCTOQ/Sarasota, FL*

OM: Ron White

PD: Sammy Cruise

APD/MD; Held| Decker
N .‘.:'.‘ GEHTRY

KKWF/Seatile, WA*
PD: Scott Mahalick
APD Roh Walker

~

WTCM/Traverse City, Ml
0M/PD: Jack 0'Malley
MD Careykc:msnn

5 I‘.
5 SL.;M.MJ:

KliM/Tueson, AZ*
OM: Herh Crowe
P[)/MD Buzz Jackson

IFAHBVF.L

KV0O/Tulsa, 0K*
PD/MD: Ric Hampton
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A Radio-Talent
Farm System

Preparing a new generation of broadcasters

By Dan Vallie

adio should have a farm system to grow and bring in new,
_intelligent, well-rounded, talented and passionate young
broadcasters. It’s as simple as that. And it’s an idea whose time

has come.

Ihave been in radio for over 36 years, and
it seems [ have always heard concern from
people in the industry who ask
where tomorrow s talent is com-
ing from — whether that talent
is on-air, in sales, inmanagement
or any area of the industry.

In recent years some have wor-
ried that, with automation and
voicetracking, we don’t have as !
many small-market people or
large-market overnight people
getting the experience and polish
they need to make the move to a major
market or to primetime. Others have spec-
ulated that we may lose bright young peo-
ple to more glitzy media — the Internet,
satellite, etc.

A Recurring Theme

I remember in the early 1980s, when I
was VP/Programming for EZ Communica-
tions (eventually sold to American Radio
Systems for $655 million; ARS then sold to
CBS). Art Kellar was CEQ, and he and I
would often have lunch and ponder the
question of where to find good talent in the
industry and discuss whether the industry
was doing all it should to groom the next
generation of broadcasters.

We would talk about various ideas, in-
cluding buying small-market stations just
to have a farm system of our own to nur-
ture talent. What we ended up doing was
putting more emphasis on growing and
coaching talent in the markets where we
already owned stations.

I would travel to the markets and spend
time with the higher-profile talent, and,
other than that, we left the rest up to the

I have been in radio for
over 36 years, and it
seems | have always heard
concern from people in the
industry who ask where
tomorrow’s talent is
coming from.
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individual stations and their management
teams. Priorities and time pressures kept us
from focusing on talent develop-
ment as much as we would have
liked to.

il That is still the story of practi-
4 cally every broadcast group and
| individual station. The industry
B has had a hard time finding the
i time and money to seek out and
@ train those just entering the busi-
ness, even though at Jeast once a
month for vears R&R and other
trades have mentioned the need to better
train future broadcasters.

The industry has never had a true radio
farm system. The closest we have come over
the years has been to look at smaller-mar-
ket stations or simply take talent from
across the street or some other market.

An Intensive Program

Inow live in Boone, NC, in the Blue Ridge
Mountains, home of Appalachian State
University. [ discussed all this with Dean
Mark Estepp of the university’s College of
Fine and Applied Arts and Dr. Glenda
Treadaway, Chair of the Department of
Communication, and we began developing
a concept for an intensive program that
would prepare young people for careers in
radio. As it turned out, programs like this
are exactly what ASU Chancellor Ken Pea-
cock has desired since he took the post.

I then visited Kellar at his winter home in
Florida and shared what we were discussing,
noting that communication is the second-
largest major at ASU. He already knew that
[ was teaching a class at the university and
working with the college radio station,
WASU-FM, and a staff of 12 students, includ-
ing a station manager, underwriting depart-
ment, programming, promotions, traffic,
news, sports (including football and basket-
ball play-by-play) and over 50 air talent.

[ was pleased and a bit surprised to see
how much passion these students had for
radio. It's not uncommon tc hear broadcast-
ers complain, “We can’t find young people
as excited as we were about radio,” or,
“These kids today won't do whatever it
takes like we did.” But that is not whatI've
found at Appalachian State University.

I told Art about the students’ interest and
passion, like the young ladyv who told me
she loves doing radio sales, though one year
earlier she had not even known the job ex-
isted.

Another student told me, “I am more ex-
cited about radio than ever.” I knew that
radio still got in the blood of these young

RR AC/HOT AC

broadcasters when I was talking to one of
them about voicetracking and being on-air
live, and he said, “I get such a rush each
time I open the mike.”

Art and I talked of how, over the years,
we had discussed the need for a farm sys-
tem in the radio industry and decided that
now might be the right time and the right
place and the right people to finally make
it happen.

Art was so excited about and supportive
of the idea that he gave $500,000 to the uni-
versity to get the program going, and the
university named it the Kellar Radio Farm
System Institute.

Industry Reaction

When we sent out the first press release
about the institute, just three weeks ago, it
was great to see how many unsolicited calls
and e-mails came in from professionals in
all areas of the industry congratulating us
and asking how they could participate and
help.

This is just more confirmation that this is
an idea whose time has come. It is obvious
that broadcasters at the highest level under-
stand the importance of bringing new tal-
ent into the industry.

We are writing the curriculum for the
program over the next several weeks and
months. It will be an intense 10-day sum-
mer program for qualified juniors and se-

The Kellar Radio Farm
System Institute will
eimiphasize entry-level-
position preparation to
help each student get his
or her career started.

niors from ASU and other universities. Our
goal is to have the créme de le créme in this
program. The students will pay a small tee
to attend once they are accepted, and we
will house them in campus dorms.

The program will emphasize entry-level-
position preparation to help each student
get his or her career started, and topics will
range from on-air performance to program-
ming to sales, traffic, management, produc-
tion and insight into ownership.

We will invite professionals from the in-
dustry to speak and teach in their specific
areas of expertise. The goal is to prepare
these top-level students above and beyond
what they could learn in any other environ-
ment so that they are ready to walk into a
radio station and be right at home from Day
One.

Get Involved

We expect broadcasters from across the
industry to participate by encouraging their
best people to take a day to teach a session
and help coach, train and prepare these stu-
dents. This is designed as an intense pro-
gram, and the broadcasters who come
should be prepared to teach and advise, not
just tatk to the students.

The companies involved in the program

This is the beginning of
a very involved and
intense radio farm
system that can
contribute to keeping
our industry vibrant with
talented people for
many years to come.

will be part of a network that will have the
tirst opportunity to be introduced to these
talented young broadcasters and students.
They will be contacted throughout the year
to make them aware of the talent at the in-
stitute in case they have openings.

This is an important way for broadcast-
ers to help support and grow the industry
bv addressing the problem of finding young
people who are intelligent, talented, have a
great work ethic, are well-rounded with a
liberal-arts education and are passionate
about radio.

To quote Art, “There are plenty of peo-
ple in the industry who want to help young
people enter the industry and be success-
ful.”

Seed Money

One more thing contributes to making
this program the only one of its kind in the
country: Through the Kellar Family Foun-
dation contribution, a low-interest loan
award of $50,000 in seed money for radio-
station acquisitions will be avaitable to stu-
dents graduating from this program.

All students will be eligible, providing
they present an acceptable business plan
and indicate other sources of capital, and
they’ll have up to 10 years following grad-
uation from the institute to apply.

We hope to set young broadcast entrepre-
neurs up to succeed in the future as they
gain experience and prepare themselves for
ownership.

This is the beginning of a very involved
and irtense radio farm system that can con-
tribute to keeping our industry vibrant with
talented people for many years to come. If
you or your company would like to partic-
ipate by teaching a session or by contribut-
ing to the funding, contact Dr. Glenda
Treadaway at Appalachian State Universi-
ty at trendway@appstate.edu or 828-266-2222,
or Dan Vallie at wallichill@appstate.edu, at
ASU at 828-266-7621 or at Vallie Richards at
828-262-3919.

Dan Vallie is CEO of Vallie Richards consult-
ing and Director of the Appalachian State Uni-
versity Kellar Radio Farin System Institute. He
also manages WASU-FM for the university.

Appalachian State University is located in
Boone, NC, with a 250-acre main cainpus in the
Blue Ridge Mountains. With an enrollment of
more than 14,000 students, the university placed
fifth among the South's top public universitics
in U.S. News and World Report’s 2006 Best
Colleges Guide.
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POWERED}: ) §

MEDIABASE

ARTIST THTLE LABEL(S) ADDS
TIM MCGRAW When The Stars Go Blue (Curb/Reprise/ 1
CORINNE BAILEY RAE Put Your Records On [Capitol] 9

FIVE FOR FIGHTING The Riddle (Aware/Columbia)
RASCAL FLATTS What Hurts The Most {Lyric Street/
LIONEL RICHIE I Call It Love fisland//DJMG)
GNARLS BARKLEY Crazy [Downtown/Lava/Atiantic)

& e o~

The AC add threshold is applied to monitored stations not allowed to report
adds per their company policy: Songs that reach five plays per week in two
consecutive airplay weeks. Airplay week is defined as Sunday through
Saturday. Adds from all other programmers are still accepted at any play level.

MOST ‘
INCREASED PLAYS ™%

PLAY
ARTIST TITLE LABEL(S) INCREASE
NATASHA BEDINGFIELD Unwritten (Epic/ +138

KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin)  +125

TIM MCGRAW When The Stars Go Blue [Curb/Reprise/ +125
RASCAL FLATTS What Hurts The Most {Lyric Street] +11
LIONEL RICHIE I Call It Love {/sland/IDJMG) +87
CHRIS RICE When Oid You Fall in Love With Me) {Columbia/N0) ~ +66
FIVE FOR FIGHTING The Riddle /Aware/Columbial +63
BOB SEGER Wait For Me (Capitol) +63
FRAY Over My Head {Cable Car) fEpic/ +60

BON JOVI Who Says You Can't Go Home fisland/IDJMG) +59

B VEW & ACTIVE sy

August 4, 2006
W Wk ARTIST TITLE LABEL(S) pLATS PATS  AUDINCE  CHARTT O ADOR
2 o NATASHA BEDINGFIELD Unwritten (Epic/ 2041 +138 17%80 22 97/0
1 2 DANIEL POWTER Bad Day (Warner Bros.) 1904 56 184796 29 102/0
3 3 JAMES BLUNT You're Beautiful (Custard/Atlantic) 1517 -243 150518 42 103/0
b o KELLY CLARKSON Because Of You (RCA/RMG) 1513 +5 126988 36 93/0
6 e NICK LACHEY What's Left Gf Me (Jive/Zomba Label Group) 1508 +47 119809 17 9711
7 6  ROBTHOMAS Ever The Same (At/antic) 12817 -3 124535 21 830
8 0 BON JOVI Who Says You Can’t Go Home (/sland/IDJMG) 1205 +59 114093 20 843
9 0 CHRIS RICE When Did You Fall {In Love With Me) (Columbia/iNO) 1167 +66 60055 24 790
10 9  MICHAEL BUBLE Save The Last Dance For Me (74.3/Reprise) 945 -116 72617 28 91/0
14 @ KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 862 +125 98101 13 64/3
12 @ FIVE FOR FIGHTING The Riddle (Aware/Columbia) 855 +63 68613 " 76(7
N 12 FAITH HILL... Like We Never Loved At All (Warner Bros./Curb) 848 -14 80363 27 74/0
15 @ RASCAL FLATTS What Hurts The Most (Lyric Street) 137 +111 40782 10 13/5
13 14 KEITH URBAN Making Memories Gf Us (Capitol/BLG) 652 -125 39865 29 87/0
16 @ NICOL SPONBERG Crazy In Love (Curb) 542 +3 20411 16 57/0
17 16 MERCYME So Long Self (Columbia/ING) 451 -23 14595 14 56/0
18 17  TAYLOR HICKS Do | Make You Proud (/RMG) M4 -49 39684 10 35/0
20 @ LIONEL RICHIE | Call It Love {/sland/IDJMG) 377 +87 62928 5 45/4
19 @ KELLY CLARKSON Walk Away (RCA/RMG) 342 +9 35656 16 21
25 @ BOB SEGER Wait For Me (Capitol) 302 +63 17140 3 3913
26 @ FRAY Over My Head (Cable Car) (Fpic/ 299 +60 19140 8 211
23 @ JON SECADA Free (Big 3/ 215 +1 18891 6 m
21 23  BO BICE The Real Thing (RCA/RMG) 263 -21 15008 15 30/0
30 @ TIM MCGRAW When The Stars Go Blue (Curb/Reprise) 262 +125 8876 2 4411
24 @ JACK JOHNSON Upside Down (Brushfire/Universal Republic) 252 +12 10154 8 22/0
22 26  CHICAGO Love Will Come Back (Rhina/Warner Bros.) 228 -48 9684 12 35/0
27 27 CHANTAL CHAMANDY Feels Like Love (Vinemuse) 166 -25 2076 9 24/0
28 @ LOS LONELY BOYS Diamonds (0r Music/Epic) 158 +3 5666 5 17/0
@ CORINNE BAILEY RAE Put Your Records On (Capitol) 135 +32 9147 1 1719
29 30 CARRIE UNDERWOOD Jesus, Take The Wheel (Arista) 133 -13 8076 17 11/0
104 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Most increased Plays lists the songs with the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron
Inc.).© 2006 Radio & Records.
MOosT L ot L i A5
PLAYED RE CURREN s , ANNA NALICK Breathe (2 AM) (Columbia) 767
MICHAEL BUBLE Home (743/Reprise/ 125
TOTAL UNCLE KRACKER f/DOBIE GRAY Orift Away fLava/ 710
ARTIST TITLE LABEL(S) PLAYS KEITH URBAN You'll Think Of Me (Capitol/BLG) 665
LIFEHOUSE You And Me (Geffen/ 1425 SHERYL CROW The First Cut Is The Oeepest /A&M/nterscope/ 659
KELLY CLARKSON Breakaway (RCA/RMG/ 907 TRAIN Calling Al Angels (Columbial 635
ROB THOMAS Lonely No More (At/antic/ 894 TIM MCGRAW Live Like You Were Oying /Curb/ 625
LOS LONELY BOYS Heaven (Or Music/Epic) m MICHAEL MCDONALD Ain't No Mountain High Enough (Motown/ 600

ENYA Someone Said Goodbye (Reprise/

Total Piays: 106, Total Stations: 23, Adds: 3
JORDAN KNIGHT... Say Goodbye (7rans Continental)
Total Plays: 106, Total Stations: 17, Adds: 2

DANIEL POWTER Free Loop (Warner Bros.)

Total Plays: 100, Total Stations: 17, Adds: 2

DIAN DIAZ No More Tears (Strip City/

Total Plays: 84, Total Stations: 16, Adds: 0

Songs ranked by total plays

Station playlists for all R&R reporters are available
on the web at www.radioandrecords.com.

lity Results

Quality Research, Qua

KOST
CELTY

< “Throughout the year | have the pleasure of working with Broadcast Architecture.

We have been working together for over 5 years

and I'm proud to say that they have been instrumental in [KOST]'s success in the ratings.
Broadcast Architecture has a great team of employees.”

Stella Schwartz i
Program Director
KOST /Los Angeles

EROADCAST ARCHITECTURE®

www.broadcastarchitecture.com 818.461.8016
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America’s Best Testing AC Songs 12 +
For The Week Ending 7/28/06

w W W
Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54
DANIEL POWTER Bad Day (Warner Bros.) 403 389 98% 38% 402 382 408
BON JOVI Who Says You Can't Go Home f/slanc/i0JMG) 399 394 95% 25% 4.02 387 4.07
KELLY CLARKSON Because Df You (RCA/RMG) 379 378 98% 52% 382 394 378 |
KT TUNSTALL Black Horse & The... (Relentless/Virgi) 370 370 86% 25% 376 358 3.81
ROB THOMAS Ever The Same (Atlantic) 369 375 94% 36% 373 362 3.76
KEITH URBAN Making Memories Of Us (Capital/BLG) 369 375 92% 32% 371 375 3N
FAITH HILL... Like We Never... (Wamer Bros./Curb) 368 368 90% 33% 3.6 3.5.2 3.67
RASCAL FLATTS What Hurts The Most (Lyric Street) 368 371 78% 21% 374 385 3N
LIFEHOUSE You And Me (Geffen) 367 362 96% 47% 368 348 373
BO BICE The Real Thing (RCA/RMG) 364 378 8% 25% 3.67 345 372
CHRIS RICE When Did You Fall... Columbia/iNO) 361 357 78% 23% 361 337 367
FIVE FOR FIGHTING The Riddle /Aware/Columbia) 358 364 65% 14% 354 326 3.60
MERCYME So Long Self (Columbia/iNG) 355 365 63% 15% 360 314 370
MICHAEL BUBLE Save The Last Dance For Me (743/Reorise/ 350 3.40 96% 37% 349 329 354
NATASHA BEDINGFIELD Unwritten (pic) 346 349 94% 45% 348 325 354
TAYLOR HICKS Do | Make You Proud L/AMG/ 346 351 87% 28% 355 3.13 366
S.CROW & STING Always On Your Side (A&M/interscope)3.03 339 86% 33% 338 321 343
N. LACHEY What's Left Of Me (five/Zomba Labe/ Group)  3.32 343 89% 38% 338 3.13 345
JAMES BLUNT You're Beautiful (Custard/Atlantic) 316 3.08 98% 60% 3.04 309 302
NICOL SPONBERG Crazy In Love (Curt/ 312 310 B3% 23% 312 287 347

dallmg 818-377-5300. RateTheMusic.com data Is provided by Mediabase Research, a division of Premiere Radio Networks.

Total sample size is 366 respondents. Total average favorabliity estimates are based on a scale of 1-5. (1=dishike very much. 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by
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ACTOP 30

POWERED

MEDIABASE

WEEKSON  TOTAL

CHART  STATIONS
26 16/0
16 13/0
30 1710
25 15/0
48 14/0
21 15/0
15 13/0
" 131
26 15/0
22 14/0

7 110
A 16/0

59 17/0
15 110
41 15/0

5 10/0
1" 4j0
5 mn
3 1011
5 8i0
) 8/0
4 90
6 91
1 6/1
6 7i0
2 40
7 30
1 110
19 70
18 6/0

kS are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.

CANADA
‘.7.'%55( ‘I:’E‘éSK ARTIST TITLE LABEL{S) ;(L)E's. PII(JI\V-S

1 1 M. BUBLE Save The Last Dance For Me (Warner Bros.) 375 -38

1 2 2 NATASHA BEBINGFIELD Unwritten (Epic/ 338 12

| 3 3 KELLY CLARKSON Because Of You (RCA/RMG) 330 -20

| b 4 ROB THOMAS Ever The Same (Atlantic) 292 -25

! 4 5 JAMES BLUNT You're Beautiful (Custard/Atiantic) 289 -37

7 6 o COLIN JAMES Inta The Mystic (MapleMusic/UMG) 272 -10

6 7 e MATT DUSK Afl Abaut Me (Universal Music Canada] 272 -10

12 0 CHRIS RICE When Did You Fall... (Columbia/iNG) 247 +26

8 9 o TOMI SWICK A Night Like This (Wamer Music Canads) 246 -33

9 10 S.CROW & STING Always On Your Side (A&MW/nterscape) 243 13

" m* JACKSOUL oneSong (Sony BMG Music Canada) 237  +15

13 @* PHILOSOPHER... Castles... (Sony BMG Music Canada) 224 +8

10 13 DANIEL POWTER Bad Day (Warner Bros.) 210 -20

15 144 R.SEXSMITH All In Good Time (Warner Music Canada) 200 -4

14 15 LIFEHOUSE You And Me /Geffen) 198 -6

18 N.LACHEY What's Left Of Me (live/Zomba Label Group) 173 +29

16 @* GREGORY CHARLES i Think Of You (Disques NBW) 170 0

17 @ GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 169 +17

22 @* C. KREVIAZUK Allt Can Do (Sany BMG Music Canada) 128 +16

19 @D KAYLE Good Thing Knotty Music/ 126 0

23 @ FIVE FOR FIGHTING The Riddle /Somy BMG) 122 +12

21 KT TUNSTALL Black Horse & The... (Relentless/Virgin) 121 +7

24 @* AMY SKY Do You Dance (EM/ Music Canada) 13 +3

@ LIONEL RICHIE | Call it Love f/siand//0JMG) 109 +38

26 @* PHILOSOPHER... Give Back.. (Sony BMG Music Canada) 104 +10

28 BON JOVI Who Says You Can‘t Go Home (/sand/i0JMG) 100 +14

20 27 CORINNE BAILEY RAE Put Your Records On (Capito/) 98 -16

27 28 BENLEE Catch My... (New West/Universal Music Canada) 91 -2

25 29 FAITHHILL... Like We Never... (Warner Bros./Curt) 91 -10

29 @ J. JOHNSON Upside Down (Brushfire/Universal Republic/ 86 +1
24 Canadian AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the alrplay week of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from
previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
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s WTCB/Columbia, SC* APOMD: Gearye Mlotyra 508 SEGER 2 LIOHEL RICHIE WLTW/NEW York, NY ACK JOHISORN POME: 8 Scromugh RASCAL FLATTS
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WYSFIBlrmInnham AL %ﬁﬂ%ﬂlﬂmnus- OH 1 506 SEcn N ) TIM MCGRAW KBAY/SJan Jose, CA'
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Vil liniag ok m%ﬂf ',:m’,‘:e sc APO: Adam Can HO. Ay bt iR WBYY/Portsmouth, NH* | "M% :(Pgm"crl:l“gs WA ?
. PO Wil Nichals GNARLS BARKL OM/PD: Doncan Dewar sm"ﬂ?mns 28 Total
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RR HOT AC TOP 40 .

August 4, 2006 POWERED}
LAST THIS TOTAL e TOTAL ~ WEEKSON TOTAL STATIONS/
WEEK ﬁ( ARTIST TITLE LABEL(S) PLAYS PLAYS AU[;[I)%I)‘JCE CHART A00S ME“I AB ASE
1 KT TUNSTALL Black Horse & The Cherry Tree (Relentless/Virgin) 2666 0 156026 28 79/0
2 2 NICKELBACK Savin' Me (Roadrunner/IDJMG) 2524 -85 151742 24 76/0 MOS TADDED
3 3 NATASHA BEDINGFIELD Unwritten (Fpic/ 2330 38 143885 31 75/0 ARTISTTITLE LABEL(S) ADDS
4 4  FRAY Over My Head (Cable Car) (£pic/ 2221 8 127226 38 760 ELCR';E&:‘&FE; a‘:““% g;""{‘;;”ll';”‘;’i?”‘” ‘;
. n 1
5 9 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 2189 +59 129856 10 7212 HINDER Lips OF An Angel (Universal Republi/ 6
7 0 RED HOT CHILI PEPPERS Dani California (Warner Bros.) 2106 +24 111038 15 7010 CORINNE BAILEY RAE Put Your Records On (Capital) 5
6 7  GOO GOO DOLLS Stay With You (Warner Bros.) 2046 -45 114074 16 74/0 JOHN MAYER Waiting On The World To Change (Aware/Columbia) 4
8 8  KELLY CLARKSON Walk Away (RCA/RMG) 1959 40 127745 29 68/0 ﬂ;imaatﬂr;ﬁm—i;a@ifit@onitomdstations mtaflowed o ,e'm,‘t
9 9  DANIEL POWTER Bad Day (Warner Bros.) 1885 -108 111138 43 76/0 ads per their wllﬂnanv nt:(licv‘:\ Solngs thatkreac: :0 plays I;F-f week;n tw;:
-, g tive ai . Ai i ined day tl
12 D JOHN MAYER Waiting On The World To Change (Aware/Columbial 1702 +237 96892 6 TUB  |suurdey Adtsiromalloth progranemersarastilaceeptodatany lay vl
1" 11 ROB THOMAS Ever The Same (At/antic) 1618 -18 110497 36 74/0
10 12 JACK JOHNSON Upside Down (Brushfire/Universal Republic) 1521 -149 96037 28 65/0
16 @ ALL-AMERICAN REJECTS Move Along (Doghouse/interscope) 1510  +178 80004 13  53j3 MOST
13 D FIVEFOR FIGHTING The Riddle (Aware/Columbia) 1449 +24 77667 11 69/1 INCREASED PLAYS
14 15  NICK LACHEY What's Left Of Me (ive/Zomba Label Group) 1383 25 75603 16 6o | R Far
. - , INC
19 @ BLUE OCTOBER Hate Me (Universal Motown/ 1127 +75 55803 14 42{0 JOHN MAYER Waiting On The World... fAware/Columbia) +237
17 18  BO BICE The Real Thing (RCA/RMG) 1109 -130 66146 18 5310 CORINNE BAILEY RAE Put Your Records On (Capital) +207
15 19 JAMES BLUNT High (Custarc/Atlantic) 1105 277 46533 15 690 Qh;:‘s"#::\c:é“u'l‘f::ﬂs ,"t";veo“t';’”g .\ZM%Z%%WE) *:;g
. in't No Other Man +
21 @ RASCAL FLATTS What Hurts The Most (Lyric Street/ 913 +132 51892 9 4013 RASCAL FLATTS What Hurts The Most (Lyric Street) 132
20 21 RIHANNA SOS (Def Jam/IDJMG) 900 -49 51323 19 36/0 KEANE Is It Any Wonder finterscope) +125
22 @ KEANE Is 't Any Wonder (interscape/ 876 +125 40620 8 4311 SNOW PATROL Chasing Cars (4&M/interscape) +110
26 @® CORINNE BAILEY RAE Put Your Records On (Capitol) 767  +207 38144 5 455 | FRAY How To Save ALife (Epic) _ +38
29 @  NICKELBACK Far Away (Roadrunner/IDJMG) 733 +265 42550 7  39j11 | PACONTEURS Steady, As She Goes (Thid Man/t2) +98
25 @ CHRISTINA AGUILERA Ain't No Other Man (RCA/RMG) 700 +133 29775 7 2812
24 @ FORT MINOR... Where'd You Go (Machine Shop/Warner Bros.) 667 +38 32383 1 251 —m—_
23 @ MAT KEARNEY Nothing Left To Lose (Aware/Columbia) 648 +11 23699 1 40/0
27 @  FRAY How To Save ALife (Epic/ 592 +98 36216 6 313 #EWIEPIE Goojggv T/Atlffétic/' 7 Adde 0
. otal Plays: 186, Total Stations: 1/, Adds:
30 @ SNOW PATROL Chasing Cars (A&M/interscope) b54 +110 24092 8 28/3 HINDER Lips OF An Angel (Universal Republic)
32 @ LOS LONELY BOYS Diamonds (Or Music/Fpic) 4717 +52 19996 9 36/3 Total Pfays: 163, Total Stations: 15, Adds: 6
28 31 SMASH MOUTH Story Of My Life (Beautiful Bomb) 444 42 12823 10 2801 ?IT If*F}IUSS?B'\gSTLetaf‘néntutThe Hla;d X‘Gadv //zfrb"’d/
. otal Plays: 136, Total Stations: 14, Adds:
35 @ NELLY FURTADD f/TIMBALAND Promiscuous (Geffen/ 387 +77 20184 4 1N Total Plays: 132, Total Stations: 8, Adds: 0
| o QG LIONEL RICHIE | Call it Love (/sland/iDJME)
34 @ PANIC! AT THE PISCO | Write SITIS... /Dec'aydance/Fue/ed By Ramen/Lava) 380 +59 15291 5 1912 Tota Plays. 108, Tota Statons: 11, Adds: 2
33 35 STAIND Everything Changes /F/Ip/At/aﬁtlL‘/ 348 -4 13175 8 2110 ANNA NALICK Wreck Of The Day (2006) (Columbia)
37 @ RACONTEURS Steady, As She Goes (7hird Man/V2) 304 +98 13560 3 18/2 Total Plays: 91, Total Stations: 8, Adds: 0 '
36 37 ROCK KILLS KID Paralyzed (Fearless/Reprise/Warner Bros.) 261 11 5536 6 190 R’:’;l“ggiﬂ‘;‘é‘/ mglnSth;ilizr; GXdBdISU_e(Eﬂrb/ﬁeﬂnse/
38 @ JESSICA SIMPSDN A Public Affair (Epic/ 259 +59 11204 2 1n UNDER THE Il\iFI.UENCE Of GIA’NTS Mama's Room (isand/IDJMG)
@ LANDON PIGG Can't Let Go (RCA/RMG) 217 +67 3612 1 2111 Total Plays: 74, Total Station?: 10, Adds: 1
. CARBON LEAF Learn To Fly (Vanguard)
40 @ RIHANNA Unfaithful (Def Jam/IDJMG) 216 +56 8406 2 an Total Plays: 13, Total Stations: 8, Adds: 7
80 Hot AG reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week s ——— = == _—
of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays Sangs ranked by total plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each - _ N
reporting station. Songs unreported as adds do not count toward overall totaf stations piaying a song. Most Increased Plays lists the songs with the greatest week-to- Station playlists for all R&R_reporters are available
week increases in total plays. Total Audience equats Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH on the web at www.radioandrecords.com.
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records.
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HOT AC

(" RateTheMsic.com

\

America’'s Best Testing Hot AC Songs 12 +
For The Week Ending 7/28/06

W w W
18-34 18-24 25-34

Artist Title (Label) TW LW Famil. Burn
600 GOO DOLLS Stay With You fiarner Bros.) 402 393 91% 18% 397 391 403
FIVE FOR FIGHTING The Riddle (Aware/Columbia) 398 379 67% 7% 388 3713 402
FRAY Over My Head {Cable Car} (£pic/ 397 401 96% 36% 4.08 397 422
RASCAL FLATTS What Hurts The Most fLyric Street) 395 392 80% 16% 408 419 396
NICKELBACK Savin' Me (Roadrunner//DJMG) 387 404 98% 38% 391 390 392
ROB THOMAS Ever The Same (Atiantic) 38 391 95% 3% 390 374 4.08
ALL-AMERICAN... Move Along (Doghouse/interscope) 378 394 91% 30% 395 397 392
DANIEL POWTER Bad Day Warner Bros.) 377 3714 99% 63% 386 375 398
BO BICE The Real Thing (RCA/AMG) 3N 369 94% 32% 374 363 386
KT TUNSTALL Black Horse & The... (Refentless/Vigiy 369 361 95% 38% 375 373 3.78
J. JOHNSON Upside Down (Brushfire/Universal Republic) 361 335 87% 28% 369 357 385
NATASHA BEDINGFIELD Unwritten (Epic/ 360 361 99% 48% 364 351 380
JOHN MAYER Waiting On The World... (Aware/Columbia) 359 338 63% 10% 356 343 367
KELLY CLARKSON Walk Away (RCA/RMG) 358 372 99% 48% 365 361 370
BLUE OCTOBER Hate Me (Universal Motown) 347 362 1% 2% 352 332 379
SNOW PATROL Chasing Cars (A&MW/nterscope) 347 387 52% 13% 379 370 387
BETTER THAN EZRA Juicy (V2/Artemis) 342 320 76% 25% 338 315 362
RED HOT CHILI PEPPERS Dani California (Warmer Bros) 338 365 93% 39% 351 348 354
MAT KEARNEY Nothing Left To Lose /Aware/Columbiz)  3.38 3.47 52% 14% 367 344 391
N. LACHEY What's Left Of Me (Jive/Zomba Label Group) 336 3.58 97% 44% 342 330 358
FORT MINOR... Where'd You Go (Machine Shop/Warner Bros) 333 350 85% 37% 357 350 368
KEANE Is It Any Wonder (Interscape) 330 349 60% 16% 363 343 383
LOS LONELY BOYS Oiamonds (Or Music/Epic) 329 31t 66% 18% 293 284 3.03
GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 327 321 8% 3% 321 302 344
SMASH MOUTH Stary Of My Lite (Beautiful Bomb) 327 347 65% 18% 334 298 382
SHAKIRA f/WYCLEF JEAN Hips Don't Lie (Epic/ 324 321 9% S55% 359 353 367
JAMES BLUNT High (Custard/Atlantic) 324 321 89% 38% 349 348 349
RIHANNA SOS (Def Jam/IDJMG) 315 322 95% 53% 331 330 333

dale TheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

Total sample size Is 341 respondents. Total average favorabillly estimates are based on a scaie of 1-5. (1=dislike very
much, 5 = like very much). Tolal familiariy represents the percentage of respondents who recognized the song. Total burn
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, thev
can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace callout
research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered
trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300.
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APD/MD: Keilh Stott
TORINYE QALY ReE
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APD Ka Joh
MD: Dave Datker
Ho Adds

KMXB/as Vegas, NV*
PD: Jmﬁiﬁ’:‘grrasg

EVANESCENCE

M{‘MXULexlnglun Ky*
PDIMD"HaIn D’Brian
Adds

w

'(URB/lea Rotk, AR*
OM/PD: Randy Cain
HD Banky Ruogers

KYS| &
PD; c"éﬁ‘%"m%i'“' oA
APD/MD: Deanns Saliren
YyAvds

WXMA/Louisville, KY*

PD Geome i
iy

lé( s

WMC/Memphis, TN*
PO’ Lance Baltance
MD JIll Bucco

Ko \dds

WKTIMitwaukes, Wi*
I)M Fl nk Belch:r
Bob Walke
2 mwmw P&LC‘S
2 JESEE MOCARTR

1 ORNE GALEY Rﬁ‘
WHYXMilwaukee, WI*

OM: Brian Kelly
PD rm Naison

WHMF/Wesi Palm Beach, FL*
APDM %lmarm

'RR grmE
CANA DA
LAST THIS TOTAL +/-
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS
4 8* NICKELBACK Far Away (Roadrunmer/FMI Music Canads) 539 +24
1 GNARLS BARKLEY Crazy (Downtown/Lava/Atlantic) 639 +7
2 3 RED HOT CHILI PEPPERS Dani California (Warner Bros,) 623 3
7 o C. AGUILERA Ain't No Other Man (Sony BMG) 596 +45
3 5 DIXIE CHICKS Not Ready To... (Gpen Wide/Columbia) 517 -39
B 6 INXS Devil's Party (Sany BMG) 557 1
5 7 o MOBILE Out Of My Head (Universal Music Canada) 550 -10
9 8 N. FURTADO f/TIMBALAND Promiscuous (Geffen) 529 -3
8 9 GO0 GOO DOLLS Stay With You {Warner Bros.) 495 -49
1 @* C. KREVIAZUK Al i Can Do (Sony BMG Music Canada) 491 +15
10 " SHAKIRA f\WYCLEF... Hips Don't Lie (Somy 8MG) 413 -5
12 THEOQRY... Since You've Been Gone (604/Universall ~ 454 +3
13 PINK Who Knew (LaFace/Zomba Label Group) 453 +6
16 e JACKSOUL oneSong (Sony BMG Music Lanads) 378 +30
14 15 FRAY Over My Head (Cable Car) /Epic/ n 13
15 164 DANIEL POWTER Jimmy Gets High (Warner Bros.) 364 -5
18 BEN LEE Catch My... New West/Universal Music Canada) 349 +28
21 J. MAYER Waiting On The World To Change (Sany BMG) 340 +54
19 FIVE FOR FIGHTING The Riddle (Somy BMG) 308 +9
17 204 CITY & COLOUR... Save Your Scissors (Dine Afong) 303 -28
25 KT TUNSTALL Suddenly | See (Relentless/Virgin) 302 +43
23 e JOEL PLASKETT Nowhere With You MapleMusic) 283 +12
30 CORINNE BAILEY RAE Put Your Records On (Capita)) 281 +60
24 SUITS XL Play (Universal Music Canada) 274 +11
20 25  COLOPLAY The Hardest Part (Capital) 269 19
22 26 NICK LACHEY What's Lett Of Me (Sany BMG) 257 -15
26 @ JAMES BLUNT High (Custard/Atiantic) 251 +2
28 28 FORT MINOR... Where'd... (Machine Shog/Warner Bras,) 222 -9
27 29* PHILOSOPHER... Give Back... (Sany BMG Music Canada) 220 -20
32 30 BRIAN BYRNE Far From Good (Wamer Music Canada) 198 -14
36 e TOMI SWICK Everything Is Alright (Warmer Music Canads) 197 +59
BARENAKED LAOIES Easy (Desperation/Nettwerk) 193 +78
K] 33* MELISSA O'NEIL Speectiess (Sony BMG Music Canads) 191 -29
33 ALL-AMERICAN... Move Along /Daghouse/interscope) 186 +12
34 BODYROCKERS ! Like The Way [Universal Republic) 181 +28
- KEANE Is It Any Wonder (Interscope) 148 +31
KILLERS When You Were Young {Island//0JMG) 140 +48
35 38 BEYONCE' f]JAY-Z Deja Vu (Sony BMG) 132 -20
37 39 JUSTIN TIMBERLAKE SexyBack (Sany BMG) 128 -8
40 40 REX GOUDIE Lie Awake (Sony BMG Music Canadz) 121 1
25 Canadian Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Sangs ranked by total plays for the airplay week of 7/23-7/29. Bullets appear on songs gaining plays or remaining
fiat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
\below No. 15 are moved to recurrent after 20 weeks on the chart. © 2006 Radio & Records. * Indicates Cancon.
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RR SMOOTH JAZZ TOP 30 INDICATOR

August 4, 2006

MOST ADDED*®

3 VELLOWJACKFTS

2 STEVE BRIOOY

2 RICHARD BONA V/JOHN LEGEND
2 J THOMPSON

WSMJ/Baltimore, MD*
PD/MD: Lori Lewis
No Adds

WVSU/Birmingham, AL
OM/PO: Anty Parrish

1 ROB WHITE

1 BAKITHI KUMALO

1 J. THOMPSON

1 ELIANE ELIAS

1 PAOLO

WNUA/Chicago, IL*
DM/PD: Darren Davis
MD: Rick D'Deil

No Adds

WNWV/Cleveland, OH*
OM/PD: Bernie Ximble
1 LEE RITENOUR
RICHARD ELLIOT
LUTHER VANDROSS

WJZA/Columbus, OH*
PD/MD: Bill Harman
JONATHAN BUTLER
GREGG KARUKAS
LIONEL RICHIE
MICHAEL FRANKS
RIPPINGTONS

MD: Marcellus “Bassman™ Shepard

PD/MD: Michael Fischer
1 BOBBY LYLE

WVMV/Detroit, MI*
OM/PD: Tom Sleoker
MD: Sandy Kovach

9 LIONEL RICHIE

5 JAZIMASTERS V

WZJZ/Ft. Myers, FL*

PD: Joe Turner

MD: Randi Bachman
EVERETTE HARP

WSJW/Harrisburg, PA*
OM: Tom Shannon

PD/MD: Paul scott

No Adds

WQTQ/Martford, CT
PD/MD: Stawarl Stone
8 FOURPLAY UMICHAEL MCDONALD

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan
No Adds

KPVU/Houston, TX
PD: Wayne Turner
No Adgs

KJLU/Jefferson City, MO
PD/MO: Dan Turner

5 NILS

4 J. THOMPSON

3 GREGG KARUKAS

KOAS/Las Vegas, NV*
PD: Samantha Pascual
o Adds

KUAP/Little Rock, AR
PD/MD: Michae! Neflums

2 RIPPINGTONS

2 LEERITENOUR

2 RICHARD BONA VJOHN LEGEND

2 JASON MILES

1 DONALD HARRISON

1 STEVE RAYBINE

1 DAVID LONGORIA

1 DAVID BOSWELL

KSBR/Los Angeles, CA
OM/PD: Terry Wedet
MD: Vienna Yip

LEE RITENDUR

ELIANE ELIAS

KTWV/Los Angeles, CA*
PD: Paul Goldstein

APD/MD: Stephanie Mondello
No Adds

WLVE/Miami, FL*
PD: Rich McMIlian
MD: Al Winters

No Adds

WJZiMilwaukee, WI*

PD: Stan Atkinson

MD: Kenny Neumann
RICHARD ELLIOT

KRVR/Modesto, CA*
OM/MD: Doug Wultt
PD: Jamas Bryan

ILS
RICHARD ELLIOT
SPYRO GYRA
WILL DONATO
PAQLO

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

1 LIONEL RICHIE

WHOV/Norfolk, VA
PD: Kevin “The Moose” Anderson
No Adds

WL0Q/Orlando, FL*
PD/MOD: Brian Morgan
ERIC DARIUS

KiJZ/Portiand, OR*
OM/PD: Tony Coles
APD/MD: Alan Lawson
No Adds

KJZS/Reno, NV*
PD/MD: Robert Dess
RICHARD ELLIOT

KSSJ/Sacramento, CA*
PD/MD: Les Hansen

ERIC DARIUS

LIONEL RICHIE

KBZN/Salt Lake City, UT*
DM/PD: Dan Jessop
No Adds

KIFM/San Diego, CA*
PD: Mike Vasquez

APD: I. Wiedenheimer
MD: Kelly Cole

No Adds

KKSF/San Francisco, CA*

PD/MD: Ken Jones
RICHARD ELLIOT

4 BRIAN MCKNIGHT
4 LIONEL RICHIE

4 NATALIE COLE

2 RIPPINGTONS

2 LEE RITENOUR

2 CABO FRIO

2 STEVE RAYBINE
2 ERIC DARIUS

DMX Smooth Jazz/Satellite
PD/MD: Jeanne Osstro
15 HORACE ALEXANOER YOUNG
13 RICHARD ELLIOT
13 BAXITHI KUMALO
2 RIPPINGTONS
1 LEE RITENOUR
1 CABO FRID
1 STEVE RAYBINE
1 ERIC DARIUS

OM/PD: Steve Hibbard
MD: Laurie Cobb
No Adds

Jones Radio Networks/Satellite*

llite

W WS anmsT e LABEL(S) POATS PATS  AUDINGE ORaRe U agpy | ARTIST TITLE LABEL(S) ADDS
) LEE RITENDUR Smoke N’ Mirrors (Peak/ 6
1 1 WAYMAN TISDALE Get Down On It (Rendezvous) 222 -38 558 16 14j0 STEVE RAYBINE Breckenridge Blue /Bad Kat/ 4
3 2 EUGE GROOVE Chillaxin (Narada Jazz/EMI) 219 14 480 16 14)0 ;'I‘;':IE;G“T'E'I;'SE |I3'[:a" 'J‘F"“”C/S’i’/"’//”JMG/ :
. ingo Jingo (Pea
5 e PHILIPPE SAISSE TRIO Do It Again /(Rendezvous) 216 0 522 20 14/0 BAKITHI KUMALO Twiight Fire (Gurapraject) 3
2 4 PETER WHITE What Does It Take (To Win Your Love} (Columbia) 21 -24 488 9 131 ELIANE ELVAS Running (RCA Victor/RMG) 3
4 5  MINDI ABAIR True Blue (GRP/VMG) 209 13 4339 15  12jo0 | ERICOARIUS If! Ain't Got You (Warads Jazz/EMI) 3
9 6 NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 197 +16 396 28 14/0 MOST
6 7 DAVID BENOIT Beat Street /Peak/Concord) 188 -5 449 9 13/0 INCREASED PLA YS
14 0 FOURPLAY f/M. MCDONALD My Love’'s Leavin’ (Bluebird/RCA Victor/ARMG) 176 +22 477 4 15/2 e W mgr%gss
1" O JAZZMASTERS V Free As The Wind (Trippin’ ‘N’ Rhythm) 173 +9 370 4 13/0 RIPPINGTONS Bingo Jingo (Peak/ +47
7 10 RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 170 21 375 22 1501 ERIC DARIUS If | Ain't Got You (Narada Jazz/EMI) +31
. PATRICK YANDALL Smile For Today (Zangi/ +34
13 0 EVERETTE HARP Monday Speaks (Shanachie/ 166 +9 429 10 13/0 PAMELA WILLIAMS Positive Vibe (Shanachic 31
10 12 CHRIS STANDRING | Can't Help Myself (7rijgpin” ‘N’ Rhythm) 158 15 330 23 13/0 BAKITHI KUMALO Twilight Fire (Gurupraject) +30
8 13 BRIAN SIMPSON Saturday Cool (Rendezvous) 155 -28 269 10 1211 GREGG KARUKAS Girl In The Red Dress (Trigpin W' Rhythm) ~ +29
15 14 PIECES OF A DREAM Forward Emotion (Heads Up/ 146 5 481 13 120 | LEERITENOUR Smoke N' Mimors (Peak/ +3
MILS Georgy Porgy (Baja/TSA/ +26
12 15  RAMSEY LEWIS Oh Happy Day (Narada Jazz/EMI) 144 -17 297 20 10/0
22 @ MICHAEL FRANKS Under The Sun /Kach/ 138 +24 372 4 11 MOST
17 17 CORINNE BAILEY RAE Put Your Records On (Capitol) 135 307 12 9/0
) PLAYED RECURRENTS
18 18 MARION MEADOWS Dressed To Chill {Heads Up/ 132 257 8 10/0 TOTAL
. ARTIST TITLE LABEL(S) PLAYS
19 @ RICK BRAUN Groove Is In The Heart (Artizen/ 125 228 17 11/0 GERALD ALBRIGHT We Got The Groove (Peak/ 134
16 20  SHILTS Look What's Happened (Artizen/ 122 -25 245 1 11/0 BRIAN CULBERTSON Let's Get Started (GRP/VMG/ 1
26 @ OLISILK Easy Does It (Trippin” ‘N’ Rhythm) 18 +14 2n 7 90 ALTHEA RENE In The Moment (Aliant/ 7:
PAUL BROWN Winelight (GRP/VMG) 7
20 22  STEVE OLIVER Good To Go (Koch/ 112 -9 224 19 9/0 KIM WATERS Stepgin’ Out (Shanachi/ 53
- @ PAMELA WILLIAMS Positive Vibe (Shanachie/ 110 +31 283 19 8i0 KIRK WHALUM Whip Appeal (Rendezvous) 58
29 @ JONATHAN BUTLER Mandela Bay (Rendezvous/ 110 +25 285 3 10/0 H. HANCOCK f/C. AGUILERA A Song For You (Possibiities/Vector] 55
. . NAJEE 2nd 2 None (Heads Up International] 38
2
27 @ GREG ADAMS Felix The Cat (Rijpa/ 97 +6 262 9/0 PAUL TAYLOR East Bay Bounce (Peak/ 3%
24 26  BLACK GOLD MASSIVE Let It Flow (Major Menace/ 97 -1 222 7 8io MICHAEL LINGTON Pacifica (Rendezvous/ 35
21 27  MATT MARSHAK Summerfunk (Wwance/ 93 -23 209 7 6/0 NILS Summer Nights (Baja/TSR/ 29
23 28 ERIC DARIUS Chillin’ Out (Narada Jazz/EMI) 85 29 158 6 700 EUGE GROOVE Get Em Goir' (Naradla Jazz/E M) “
@ JONATHAN BUTLER Rio (Rendezvous/ 24
-~ @ BOBBY LYLE Passion Drive (Heads Up/ 79 0 240 2 8/0 BRIAN SIMPSON it's All Good (Rendezvous/ 2
MARION MEADOWS Suede (Head's Up/ 20
19 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 7/23 - Saturday 7/29. :::;l:ll r:;n:::ug: OMU re G onn:jdlefave Mankattan iy ::
© 2006 Radio & Records A ystique fArtizen
'3 N
R EPO R TER S WGRV/M L FL WJJZ/Philadelphia, PA* KSFQ/Santa Fe, NM KWJZ/Seattle, WA*
OM: C.J. Sampson PD: Michael Tozzi PD/MD: Brad Brown PD: Carol Handley
) = = = PDII:‘P: Raﬂl:dy Bennett MD: F:anl( Childs f:gméﬁ[m an"llilslnna Rose
Stations and their adds listed alphabetically by market 34 PATRICK YANDALL o
24 DAVIDLONGORIA
WJZZ/Attanta, GA* KOAI/Dallas, TX* WYJZ/indianapolis, IN* 34 LEERTENOUR KJZY¥/Santa Rosa, CA* WSJT/Tampa, FL*
PD/MD: Davs Kosh PD: Charley Connolly OM/PO; Carl Frye 17 MATT MARSHAX PO: Gordon Zlot PD: Ross Block
® oaEroz oL ot 16 BAKTH KLMALD KYOT/Phoenix, AZ* APD/MD: Rob Singleton HO: Kty Curs
NILS 16 PETER FRAMPTON PD: Smokey Rivers
s Ao i i
WEAA/Balti :i KR WL DMX Jazz Vocal Biend/Satellite
PO: s.n«amme’ o KJCD/Denver, CO* LHD0C EONELLURRGHELLY ANLS

KMYT/Temecuia, CA
DM: Bill Georgi
APD: Jessie Wesley

5 LIONEL RICHIE

3 OAVE KOZ

3 BRIAN SIMPSON

3 RAY PARKER, JR.

WJZW/Washington, DC*
OM: Kenny King

PD: Carl Andorson

MD: Renee DePuy

No Adds

rowereD[1

MEDIABASE

*Monitored Reporters

51 Total Reporters

Music Choice Smooth Jazz/
APD: Will Kinnally
8 KIRK WHALUM
7 PETER WHITE
7 FOURPLAY UMICHAEL MCDONALD
3 MICHAEL FRANKS

XM Watercolors/Sateilite
PO/MD: Shirlitta Colon

LEE RITENOUR

ELIANE ELIAS

PAOLO

32 Total Monitored
18 Total Indicator

Did Not Report, Playlist
Frozen (4):
KCOZ/Springfield, MO
Sirius Jazz Cafe/Satellite

WSBZ/Ft. Walton Beach, FL

WVAS/Montgomery, AL

v
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Think Qutside

What Box?

Making radio more flexible, creative and immediate

/ Chicago Tradlng Zone and PD of WLIT & WNUA/Chlca-

g0, became a first-time PD at AC WASH-FM/Washington at age
24. He has worked during the ensuing decade programming ex-

clusively in top 10 markets.

Davis was PD of Infinity’s
KIKK/Houston, then promoted
to PD of the group’s four Hous-
ton properties. He joined Clear
Channel as RVP/Programming %%
of the Detroit Trading Zone and B
PD of AC WNIC/Detroit before [ 4.
moving to Chicago around |'
Christmas 2005. 5

Davis’ story is a good one. His
programming philosophy, atti-
tudes and beliefs about radio are some-
thing else again — fresh and more.

That’s Entertainment

“I'had a little station in my bedroom as
a kid, like most people in radio,” Davis
says. "Plus, ] used to sit in the back room
of my parents’ bakery and entertain the
customers —and myself —by playing my
45s on my cool little Fisher-Price record
player.

“Sometimes we’d deliver free dough-
nuts to the local radio station — KNCO-
AM/Grass Valley, CA — so I could peek
into the studios and wave at the DJs. Iwas
hooked.

“People make fun of me for this, but it’s
the communal experience of broadcasting
and the ‘man behind the curtain’ aspect
unique to radio that I love. Knowing that
my whole hometown was glued to what
originated from a couple of little radio stu-
dios downtown was cool to me.

"“To this day I enjoy playing a song on
the air more than playing it on a CD play-
er in private. Ilove sharing the experience.
Ilove trying to entertain people.

“One afternoon during my sophomore
year at George Washington University in

FIICRSELY

“As an industry, we should
search less for PDs who
can tumn in their reports
and spreadsheets on time
and instead get back to
seeking really creative,
innovative programmers.”

A
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Darren Davis

Washington, DC I was taking a
nap in my dorm when 1 got a call
from Evergreen AC WASH-FM
saying they had received my ap-
plication to be an intern.

"1 still have no idea what that
g was all aboutbecause I never sent
| an application to them, but fate
seemed to get me in the door, and
I began interning for WASH-
FM'’s morning show in fall 1992.

“Within a few months they scraped to-
gether money from various places and gave
me a $17,300 full-time salary to become
morning show producer/promotions help-
er/on-air fill-in guy. I did a little of every-
thing and had a blast.”
No Risk, No Reward

“Evergreen was an amazing company
that wasn't afraid to take chances on young
people,” Davis continues. “I became PD of
WASH-FM by the time I was 24. All along
the way, through Chancellor/ AMFM and,
now, Clear Channel, I've been very lucky
to have wonderful mentors who believed
in me and helped my career grow.

“There are a lot of talented programmers
in our industry. The best ones have a sense
of adventure and want to try different
things. When it comes to programming, I
like to use research, but 1 also like to feel my
way through competitive situations and try
various approaches.

“Sometimes things work out, sometimes
they don't, so you try other things, but I
absolutely believe in taking risks.

“Radio has scared away a lot of good
people because those people challenged the
status quo and were perhaps unpredictable
or tough to manage. We, as an industry,
should search less for PDs who can turn in
their reports and spreadsheets on time and
instead get back to seeking really creative,
innovative programmers.

"Being a buttoned-up manager is impor-
tant for a PD, but being bold and forward-
thinking should also be part of the price of
admission. It’s very freeing that Clear
Channel is a company that is into trying
new things and taking chances:

"There’s another important thing that
separates great I"Ds from so-so I’Ds. To tru-
ly excel at creating huge radio stations, PDs
need to find time to unplug. They need to
enjoy their vacation time and need to take
time for their families. They need to put

RR SMOOTH JAZZ

CAROL ARCHER

carcher@radioandrecords.com

! word.

“ See you in Dallas!

Unconventional News

' R&R's call for Industry Achievement Award nominations yielded un-
i precedented results. We have been working diligent-
# |y since the July 7 deadline to compile your en-
tries and complete the nomination process. You
. recognized “achievement” as the operative

- Finalists in all categories will be announced soon.
. Winners will be announced at the R&R Conven-
tion, Sept. 20-22 at the Hilton Anatole in Dallas.

i Register online at www.radioandrecords.com.

CONVENTION

SEPTEMBER 20-22, 2008
Mon Anatole Hotel » Dnlns,Tms

down their BlackBerrys sometimes and
have hobbies and interests other than ‘beat-

ing the enemy.’

“Becoming wholly consumed with the
job doesn’t lead to creativity, sound deci-
sions or good health. Ultimately, it doesn’t
lead to a great-sounding radio station.”

Fresh Perspective Required

“WNUA is a big, strong station that has
been a staple in Chicago since the late '80s,”
Davis continues. “Overall awareness of the
station is huge.

“Going forward, the health of the
Smooth Jazz format will depend more on
sales managers than on programmers. The
challengeis not trying to make 25-year-olds
fall in love with jazz music, it’s about find-
ing new ways to sell Smooth Jazz stations
as the 35-54 core ages out of the 25-54 sell-
ing demo.

” At WNUA we have a GSM, Tony Maca-
luso, and a Director /Sales, Beth Davis, who
love the format and have been involved in
it for many, many years. So the outlook is
smooooth!

“It’s no secret: Formats that do the best
job of reinventing themselves year after
year are formats that thrive and will con-
tinue to succeed. I'm afraid a lot of Smooth
Jazz stations haven't kept up with the need
for reinvention.

“"When you can visit a city and hear a
radio station sound exactly the same year
after year after year without even a hint of
a fresh twist, that’s never good. All formats
should regularly invite new people into the
family. We all get too close to our product
sometimes, and we totally need a fresh per-
spective.

“I’'m new to Smooth Jazz programming,
but it works because SJ format veterans
surround me throughout the ranks at
WNUA. They let me know when my ideas
are too wacky and off-base, and I challenge
them to see things in new ways.”

Attracting New Cume

Growing radio revenue is the mission,
and not only at Smooth Jazz. Davis offers
several observations concerning ongoing
format viability, particularly as SJ’s audi-
ence ages. “That question gets asked all the
time, but to answer it we have to zoom out
and look at a bigger picture,” he says.

“It's a bigger issue than just convincing
clients of the buying power of the 35-64
demo. Even bigger is the issue of convinc-
ing advertisers how powerful the radio in-
dustry can be for reaching consumers.

“If TV has, indeed, gotten advertisers to
spend money reaching out to 35-64s, then
radio needs to show those advertisers that

radio can do an even better job than TV of
developing relationships with consumers.
When it comes to marketing solutions, ra-
dio can be more flexible, more creative and
more immediate.

“Secondly, Smooth Jazz PDs, like all
PDs, have to be more willing to be flexible
and creative in order to find ways to tailor
special programs for specific clients based
on clients’ specific needs.

T RSN

“The challenge is not
trying to make 25-year-
olds fall in love with jazz
music, it’s about finding
new ways to sell Smooth
Jazz stations as the 35-54
core ages out of the 25-54
selling demo.”

b wrt . - s28t .t :
[ S FEEG

“Programming integrity is important,
but if PDs are too rigid when it comes to
accommodating advertiser needs, they’ll
kill Smooth Jazz's profitability.”

Touch People

“WNUA has to get out and touch peo-
ple,” Davis continues. “That’s true for any
radio station, but something that is espe-
cially needed here. We can’t just rely on
snazzy billboards and TV spots anymore;
we have to get active and go where the
people go.

“The key to big ratings isn’t making 25-
year-olds fall in love with Smooth Jazz. -
We're better off creating a stronger bond
with the natural 35-54 core of the format.”

What, exactly, is WNUA doing to reig-
nite listener passion for Smooth Jazz and
deepen the emotional connection between
listeners and the station? Davis says, “It’s
got to be about more than a collection of
songs. Dear God, if all our stations are big
jukeboxes, then we’re sunk.

“Humans bond with humans. We all
crave relationships and personal contact.
Most of the staff has been at WNUA for 10
or 1£ years or more. There’s a real connec-
tion to the city.

“We don't have nameless, faceless warm
voices on WNUA, we have stars and
friends whom Chicago has come to love
over the years. I'm blessed to be leading
such a creative and talented team.”



' Concord Records is Proud to Welcome...

Boney jJames
THE TOTAL EXPERIENCE
(featuring George Duke)

The first single from his
debut Concord Records
release, Shine, in stores
Sept. 26th.
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BEST QI%TEBAN

# Over 3 Million Career albums sold
+ Over 600,000 Esteban Guitars sold
¢ Featured on the Geico Commercial

¢ Holds the record for highest music
related sales in the history of television

¢ Appears on Home Shopping Network monthly

¢ Has appeared on many Television shbws

¢ including Entertainment Tonight anw Letterman

¢ Featured on People Magazine and the Wall Street Journal

Enter The Heart

Gomg for Adds August ZISt’

LABEL CONTACT:

> “r Alex Norbert, Dreambox Records (762) 238-3065
| Sreamiox =D <z PUBLICITY CONTACT:

i ~BRODY DISTRIBUTION GROUF Dayna Ghiraidi. KSA Publicity (212) 582-5400
= daynag@ksapublicity.com

National Promotion: Jack Ashton, Ashton Consulting 818-707-8127
All That Jazz, Inc. (7?2) 453-6995 info@allthatjazzinc.com
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RR SMOOTH JAZZ TOP 30 -

August 4, 2006 POWERED .
LAST THIS TOTAL +]- TOTAL WEEKS ON  TOTAL STATIONS/
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS Au%%;«ce CHART ADDS ME“I AB AS
1 0 PETER WHITE What Does It Take {To Win Your Love) (Columbia) 736 +34 100465 10 32i0
2 e MINDI ABAIR True Blue (GRP/VMG) 683 +1 88296 18 310 MOSTADDED
3 3 WAYMAN TISDALE Get Down On It (Rendezvous) 604 8 82022 16  28j0 | AFTSTITE LR ADDS
4 4  PHILIPPE SAISSE TRIO Do It Again (Rendezvous) 554 45 56108 23 31j0 | “ONELRICHIE | Calllt Love dsand/DIMG) J
L RICHARD ELLIOT Say It's So /Artizen/ 5
5 o NICK COLIONNE Always Thinking Of You (Narada Jazz/EMI) 544 +51 64791 28 31/0 NILS Georgy Porgy /Baja/TSA) 3
7 0 EUGE GROOVE Chillaxin (Varada Jazz/EMI) 487 +22 64057 18 280 ERIC DARIUS If ! Ain't Got You (Narada Jazz/EMY) 2
6 / BRIAN CULBERTSON Let’s Get Started (GRP/VMG) 456 -16 65892 29 32/0 TheSmnnthJazzaddthreshnldisappli;dt;l;n;t‘nredstat&snntallnwed
8 o FOURPLAY... My Love's Leavin’ (Bluebird/RCA Victor/RMG) 442 +1 54904 6 32i0 to report adds per their company policy: Songs that reach four plays per
. week in two consecutive airplay weeks. Airplay week is defined as Sunday
9 o CORINNE BA"'EY RAE Put Your Rect?rds On /Cap/to// 367 +3 45681 14 217[0 through Saturday. Adds from alf other programmers are still accepted at
12 @ SIMPLY RED Holding Back The Years /simplyred.com/Verve Forecast/VMG) 344 +4 37027 14 2710 any play level.
11 11 RAY PARKER, JR. Mismaloya Beach (Raydio Music Group) 334 -28 56665 18 26/0
14 @ DAVID PACK Biggest Part Of Me (Peak/Concord) 330 +9 35391 18 26/0
13 13 PAUL BROWN Winelight (GRP/VMG) 324 -6 41213 32 32/0
15 ) JAZZMASTERS V Free As The Wind (Trigpin’ V' Rhythm) 317 +48 44604 6 2701 MOST |
10 15 RAMSEY LEWIS Oh Happy Day (Varada Jazz/EMI) 07 57 34579 23 230 INCREASED PLAYS
16 D DAVID BENOIT Beat Street (Peak/Concord) 286  +20 38733 9 230 Tp"JK‘YLE
. ARTIST TITLE LABEL(S) INCREAS
17 m PIECES OF A DREAM Forward Emotion (Heads Up/ 268 +5 34971 10 26/0 LIONEL RICHIE ! Cal It Love (lsiand/0JMG) +8
18 18 BRIAN SIMPSON Saturday Cool /HeﬂdeZVUUS/ 2217 -22 17628 1 22’0 NICK COLIONNE AIWBVS Thinking 0f You /NﬁfﬁdﬁJHZZ/EM// +51
19 19  RICK BRAUN Groove Is In The Heart (Artizen) 226 -8 18546 15 16/0 JAZZMASTERS V Free As The Wind (Trigpin” V' Rhythm) +48
24 @ LIONEL RICHIE | Call It Love (Island/IDJMG) 194 +84 29340 3 18/5 PETER WHITE What Does It Take {To Win Your Love) [Columbia) +34
20 21 DAVE KOZ Undeniable (Capitol) 141 41 16039 9 12)1 | ERICDARIUS It Ain't Got You (Narada Jazz/EM) +26
21 €D  SHILTS Look What's Happened (Artizen) 122 0 9953 6 11/0 ::fcfl‘é'mg";’oit"'/;ﬂ; C’i‘/’[‘;’/""‘"’”"”/m” :gg
22 23 ERIC DARIUS Chillin" Out (Narada Jazz/EMI) 117 -2 8917 ) 110 DAVID BENOIT Beat Stfeet (Peak/Cancord) +20
23 @ JASON MILES Sexual Healing (Narada Jazz/EMI) 115 0 17468 17 9/0 RICHARD ELLIOT Say It's So (Artizen) +14
25 @ MARION MEADOWS Dressed To Chill (Heads Up) 10 +12 5987 4 10/0
27 @ OLI SILK Easy Does It (Trippin’ ‘N’ Rhythm) 87 +9 5917 3 10/0
28 @ RICHARD ELLIOT Say it's So (Artizen) 83 +14 8455 5 13/5
26 €D PAMELA WILLIAMS Positive Vibe (Shanachie) 82 +4 11235 16 9/0 , MOST
@D  ERIC DARIUS If | Ain't Got You (Narada Jazz/EM) 80  +26 27813 1 62 PLAYED RECURRENTS
29 @ MICHAEL FRANKS Under The Sun (Kach/ 68 0 5868 2 5/0 ARTIST TITLE LABEL(S) ;‘EE'S'
NAJEE 2nd 2 None (Heads Up International) 254
32 Smooth Jazz ® reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay | CHRIS STANDRING 1 Can’t Help Myself (Trippin” N’ Rhythm) 238
week of 7/23-7/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in MICHAEL LINGTON Pacifica (Rendezvous) 297
plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart unless a song has not yet reached the top 15. If after 20 weeks, the record ., )
is not in the top 15 and has two consecutive weeks of decreased plays, the song is then categorized as recurrent, Most Added is the total number of new adds officially KIM WATERS Steppin’ Out (Shanachie) 222
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Piays lists the songs with | 3RD FORCE You Got It (Higher Octave/EMI) 209
the greatest week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station | mpS Summer Nights (Baja/TSR) 190
is assigned an AQH number. Average Quarter Hour Persons used herein with permjission from Arbitron Inc. (© 2006, Arbitron Inc.).© 2006 Radio & Records. RICHARD ELLIOT Mystique Arizen) 168
s - T - BEYONCE' Wishing On A Star (Sany Urban/Columbia) 158
_____M_____i HERBIE HANCOCK... A Song For You (Possibilities/Vector) 151
BRIAN SIMPSON It's All Good (Rendezvous/ 149
| BOBBY LYLE Passion Drive (Heads ) KIRK WHALUM Whip Appeal (Rendezvous) 140
| Total Plays: 34, Total Stations: 5, Adds: 1 EUGE GROOVE Get Em Goin' (Narada Jazz/EM) 139
EVERETTE HARP Monday Speaks (Shanachie/ JONATHAN BUTLER Mandela Bay (Rendezvous/ KEN NAVARRO You Are Everything (Positive) 138
Total Plays: 59, Total Stations: 7, Adds: 1 ] Total Plays: 20, Total Stations: 3, Adds: 1 KENNY G.... The Way You Move (Arista/AMG) 134
LUTHER VANDROSS Shine (J/RMG) | GREGG KARUKAS Girl In The Red Dress (Trippin” N’ Rhythm) : : -
Total Plays: 40, Total Stations: 4, Adds: 1 " Total Plays: 15, Total Stations: 3, Adds: 1 NORAH JONES Don't Know Why (Blue Note/Virgin/BLG) (K]
l Station playlists for all R&R reporters are available
s ___L___ o - - L on the web at www.radioandrecords.com.
Songs ranked by total plays

GO
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HAPPY
PLACE

This peaceful moment is brought to you by

Communication Graphics. For other peace- ]
ful moments, choose us for all of your decal g
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STEVEN STRICK

sstrick@radioandrecords.com

Courting College

Students

Is it worth the effort?

?"'?or decades, college students have been a very active part of
.L aradio station’s audience. They go see bands, they buy mu-
sic, they attend station promotional events, and they participate
in the lifestyle activities that most Rock stations associate them-

selves with.

The college market has long been a bell-
wether of trends in music, fashion, tech-
nology and sports. Promotionally, it’s a
great segment of the population to tap
into, as students usually have enthusiasm
and passion.

But the downside is that most college
students don’t get ratings diaries. Many of
them are not permanent residents of the
cities where they are going to school and
don’t have a landline phone. Thus, they
haveno say in how well your station does.

With that in mind, I contacted the PDs
of some rock-formatted stations and
posed these questions: Should a radio sta-
tion cater to this segment of the popula-
tion? If so, what’s in it for the station? If
not, what negative ramifications are
there? Here is what they had to say.

Branding For The Future

”At’Indie,” we do tailgate parties at fra-
ternity houses at USC and UCLA before
football games,” says Michael Steele, PD
of Entravision Alternative KDLD &
KDLE (Indie 103.1)/Los Angeles. "We do
our Christmas show at the Shrine, which
is near the USC campus.

“I have found that college students in
L.A. and Orange County are incredibly
savvy about the way the entertainment
business works. It could be that many of
their parents work in the business, but
they are much more sensitive to the BS
factor. In this market, they are finding and
consuming music at a faster pace than
I've ever seen.

“Since Indie is such a cutting-edge sta-
tion, I receive tons of college intern inquir-
ies. We usually have two or three interns
in programming and one or two in pro-
motions each semester. They are valuable
for music info and spotting trends.”

“This may be a better question for the
record companies or band management,”
says Rick Schmidt, who programs Clear
Channel Alternative WWDC (DC101)/
Washington. “How are they engaging col-
lege students?

“Unfortunately for radio, our focus has
to be listeners who are potential diary-
keepers. The fact that many are unreach-
able is a huge problem. Promotions
geared toward college students may not
give you a quality return on your invest-
ment now.

“Could your money, energy or promo-

54 ® Radio & Records August 4, 2006

tional time be better used to deliver rat-
ings from the audierice that is reachable
by Arbitron? We should not lose sight of
the branding needed for the future, but
with resources and marketing dollars
shrinking, focus must remain on the best
way to deliver ratings in 2006.”

Diary Problems

“The fact that when you program in a
college town you don’t have the chance
to put diaries in the hands of the college

: students who live
{ there 75% of the time
is just another reason
why our current sur-
vey system has is-
j .| sues,” says Beasley

{ Alternative WJBX
(99X)/Ft. Myers Asst.
PID) Anthony “Roach”
Proffitt.

“As a former PD

* for two stations in a
college town, I can say that that really
hurts you. This segment of your audience
plays a vital role for your station. In col-
lege markets where there are several col-
leges this prevents 40,000-75,000 potential
listeners from having a say.

“The 18-24 demo is a huge part of the
audience that attends concerts and events.
Think about your own college experience.
What station did you listen to while you
were gone for four to six years of your life?

"You’d be surprised how many college
kids participate when you do station per-
ceptuals or music testing in college markets.
Their answers may help you mold part of
what you do at the station, but they will
never be recognized in a survey.

“There has to be a better way to get real
results, but until things change, I enjoy
assisting in programming in a market
where college students come down to get
a Spring Break education.”

S

Anthony ”Roach”
Proffitt

Learning From The Kids

"Since we are the male station in town,
we host club nights virtually every night
of the week, including happy hours and
rock nights,” says Tori Thomas, PD of
Clear Channel Rocker WZZO/ Allentown.

" Abeer company sponsors virtually all
of these club nights. We all know that col-
lege students love beer, and these kinds
of events enable us to interact with them.

! RR ROCK FORMATS

% R&R Convention 2006

i The R&R Industry Achievement Awards will be presented at R&R Con-
;; vention 2006, which takes place in Dallas Sept. 20-22. The Rock awards
* will be handed out at an awards luncheon we're putting together for
% Wednesday, Sept. 20, at 1pm. It will include a live performance and
]

®

&

P

. some cool surprises.

ii Hilton Anatole Hotel.

stations that are trying to stay relevant.

We asked you to nominate your peers for these awards, and you did —
j: overwhelming numbers. We are in the process of tabulating your votes, and in the
i Aug. 18 issue we will publish the nominees for each category. You will then have
i; an opportunity to vote on whom you think should win.
The Jacobs Media Summit will take place in Dallas on Tuesday, Sept. 19, and
end on the morning of Sept. 20 at the same location as the convention, the

i We've put together a couple of sessions for the Rock formats that | think you'll
! dig. The first will be “The $%#*& indecency/Payola Game Show.” We’'ll pick
.i random people out of the audience to compete for prizes as they try to determine
what situations constitute indecency or payola.
., Oursecond panel will focus on how far ahead of the curve our audience is when
. it comes to information and music and how this presents a challenge for radio

“One of the ways we tap into the trends
of college students is to feature them on
our website at www.wzzo.com. You can get
a sneak peek at new music before it hits
stores, check out videos and hear music
on demand via a live stream. We also of-
fer podcasts of our morning show, The
Bearman & Keith.

""We'velearned some things from college
kids. They have the attention span of a flea.
They’ve got messages, media and informa-
tion coming at them from all directions. You
have to keep them interested.

“You also can’t cram a message down
their throats. If what you're talking about
doesn’t interest them, they’re gone. Sta-
tion promos need to be about the listener
and not a testimonial about how great the
station is.

“When it comes to having college kids
on the staff, we’ve had some bad experi-
ences. A lot of the college interns we hired
had no work ethic. Some were great and
contributed a lot to the station and, conse-
quently, got something out of it, but the rest
were slackers who were just in the way.”

Drinking + Partying =
Community Service

“Every semester we do two pub crawls
with the campus town bars,” says Clear
Channel Alternative KCCQ (105.1 Chan-
nel Q)/Des Moines PD Jamie Marchio-
ri. "We get Budweiser or Miller to spon-
sor the event, provide a grand prize and
arrange the specials with all of the par-
ticipating bars.

” Attendance for each crawl is about 800
students on average. The airstaff goes
alongonthecrawland gz
does remote breaks
from each participat-
ing bar.

“We doa roving tail-
gate party for each
home Jowa State foot-
ball game. Listeners
submit entries through

You can reglster for the convention at www.radioandrecords.com.

the website, telling
us why KCCQ should
crash their tailgate party. Qualities we
look for include location of the party, the
number of people attending and what
unique thing makes their tailgate better
than the rest.

“We then broadcast from the winning

Jamie Marchiori

party up until game time. We’ve had
about an equal number of alumni and
current students win this prize.

“Butit’s notall about drinking and par-
tying. Many of the fraternities and soror-
ities give back by raising money for their
charities. From blood drives to dance
marathons, we seem to be involved in at
least one major charity event every
month. It's another opportunity to inter-
act not only with the college, but the com-
munity as well.”

What Students Want

Marchiori continues, "By interacting
with students at station remotes, campus
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