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"NewslFoc

P> MOVERS Judge Denies Entercom Motion

One year after joining Access 1 Communications
as director of radio operations, Joan Cerberding
has resigned to pursue other, yet-to-be-
announced opportunities . . . Jeff Green, director

October 20, 2006

www.RadioandRecords.com

Country, Smooth Jazz
A New York State Supreme Court judge has denied a motion filed by Entercom Return To Major Markets

Communications to dismiss a suit brought against the broadcaster by New York State
Attorney General Eliot Spitzer. The decision clears the way for Spitzer’s first pay-for- | Two privately held broadcasting companies
have stepped in to fill format holes left in

of the Americana Music Assn., has exited the play complaint brought against a radio company for fraud and

organization. Na reason for his departure has deceptive business practices to proceed to the discovery phase. Los Angeles and Philadelphia when sta-
been given . . . Renowned saxophonist and Entercom said in a statement that it was “disappointed” by Judge tions flipped to rhythmic AC.
KTWV (the WaveYLos Angeles morning man Ira Gammerman’ decision and believes the case is “without merit.” Mt. Wilson Broadcasters will transform
Dave Koz joins Broadcast Architecture’s Smooth Among other charges, Spitzer alleges that Entercom’s “CD Preview” adult standards XESURF (540) to country
Jazz Network, set to launch in January 2007, as | is materially deceptive—even though the overnight paid spins program Oct. 28, according to the Orange County
afternoon drive personality . . . Due to budget disclosed on-air that record companies were paying for airplay. But the Register. Emmis took KZLA from country
e T posifions have been elimi- judge drew a distinction between two types of listeners: the traditional to rhythmic AC as KMVN (MOViN 93.9)
e S Recorfzis. Mike Klein, Lc?s Angeles.- listener (who was informed} and monitoring services such as Nielsen Spitzer Aug. 17. Several former KZLA jocks are
e i e BDS that “listen” for the sorig’ inaudible electronic fingerprint to compile airplay charts. reportedly joining the new country station.
Davenport, Atlanta-based Southeast director of ) ; ) . A . ) .
Since there was no disclosure to this second type of listener, Entercom helped gen- In Philadelphia, Greater Media will flip

promotion are now available. i ; ) ) ) - )
erate misleading chart information to the detriment of consumers, the judge concluded. | classic rock WTHK (the Hawk) to smooth

Entercom has 20 days to respond to the complaint. [t was not immediately known | jazz. The company purchased the Trenton,
> SHAKERS whether the company planned to appeal the decision. —Paul Heine NJ., property from Nassau in July and is
e Label vet Steve expected to move it into the Philadelphia

Ralbovsky returns to market. The station will pick up the W]JZ
Columbia Records as N | I M BE R C RU N C H calls, which were abandoned by Clear

VP of A&R with his Channel when it flipped from smooth jazz
main focus overseeing to rhythmic AC as WISX Aug. 10.
and directing

Canvasback Music, a Redstone Knocks FCC

i new imprint. He will
Ralbovsky also provide A&R

1,000 $9.8M 2DAYS

V /4«

direction for select artists and projects on the The number of radio stations That's how much Air America Length of time Sirius Sateflite ljurlng : kCYTIOtC addrFSS o a st
Columbia roster . . . Arhitron has promoted nenw broadeasting in HO. Hearst  Radso cwes its chairman Rgh Radio is making “The Howard men ) ment think tank,Viacom and CBS
24-year company vet Thom Mocarsky to sen- Radia’s WIY'Y-Fi (98 Claser, according to AAR's Stern Show™ available for free exccutive  chairman Sumner Redstone
ior VP of press and investor relations. He pre- Reck)/Baltimore became the Chapter 1 filing on Oct, 13, on the Internet. The promotion criticized the FCC’s crackdown on inde-
viously served as VP of communications. :j:;unwf;ﬂgskﬂr;g; ;ggdua;:; ;TBM;:;T:;':;L: :n:;:i:;;j;:un‘; Igz:r;;:;;ln ccn.t speech,. accusing the commission of
Ed Kelrnansaying, “This-lswery | pre Gary Krantz, $245,661.06:  [17]) be the first time since last letting the tail wag the dog. FCC data show
exciting. | think we really have Randy Michaals-owned wear that Stern's show has that the lion’s share of indecency complaints
” g . : i i il = | B
Mike Phillps Dead At 64 | [ s LAl | - v b o o o i
Legendary programmerfair personality rebates on 20 differant styles fistad $20F millien in labilities Television Council and the American
Mike Phillips passed away Oct. 16 in of HD radia receivers. Details at and assets of 54 million, Family Assn. Because of their undue influ-
Portland, Ore., after an extended bat- liseaehrre ence, “entertainment and news executives,
tle with pan- musicians and artists are living in a great deal
creatic cancer. . L [ 4 of fear,” Redstone said.
e | Latin Livin” Large
During his The summer 2006 Arbitrons have started to roll, and Latin formats are kickin’ butt and Lane Exits COIumbia
40-year radio takin’ names in New York and Los Angeles.
career, Phillips In New York, Spanish Broadcasting System’s (SBS) tropical WSKQ leaps 5.2-5.7 to rank There have been several significant
was assaciated second 12+, while Latin pop sister WPAT flies 3.9-4.4 to finish fourth. changes within the Columbia and Epic
with such illus- Univision Latin pop KLVE earned a 5 share, up from 4.8 in spring, to rule the 12+ roost in Los Records camps, beginning with the exit of
Philtips trious call let- Angeles. Just one-tenth of a point behind was regional Mexican sister KSCA at 4.9, up from 4.8. Columbia senior VP of promotion Ken
ters as KISM/Portland (as an 18-year-old Back in the Big Apple, Clear Channel’s AC WLTW (Lite FM) slips 7.0-6.0, but remains No. | Lane, for whom no replacement had been
jock), KOW/Partland and KJR/Seattle, 1, with CHR/top 40 sister WHTZ (Z100) soaring 4.5-4.9 and placing third, ahead of Emmis naned at press time. Lee Leipsner, who had
along with Bay Area stops at KNBR, urban AC WRKS, which inches 4.3-4.4 to finish fifth. been serving on the Epic side, is now sen-
KFRC, KIOl and KOIT. He was also the Now into its fifth book as Jack-FM, CBS Radio’s WCBS-FM is showing little traction (1.7- | ior VP of pop promotion for Columbia.
first PD of the late KYUU/San Francisco. 1.8) while talk sister WFNY (Free FM)—Opie & Anthony's flagship—dips 1.4-1.3. However, Epic senior director of pop Jon Borris also
Phillips was later named VP of pro- O&A powered 4.8-6.5 in men 18-34 and 4.5-5.4 in men 18-49. joins Columbia as VP of pop promotion/
grarnming of the NBC FiM Radio Group. Other L.A. standouts includz Clear Channel’s CHR/top 40 KIIS, ranked third with a 4.6-4.8 East Coast. Aimie Vaughan remains VP of
In 1530, Phillips embarked on his final uptick, and SBS' regional Mexican KLAX improving 3.5-3.9 (No. 4). But Liberman’s similarly pop/West Coast for Columbia, while
full-time radio stint—an M-year run at formatted KBUE is hot on KLAX's tail, pacing 3.1-3.8 in a three-way fifth-place tie with Emmis’ national promotion rep Julie Stillman adds
KRTH (K-Earth}Los Angeles, before rhythmic KPWR (Power 106) and CBS Radio’s alternative KROQ, which each gained 0.7. New York regional promo duties.
leaving in 2001, —Kevin Carter In Chicago, Tribune’s news/talk WGN-AM continued its 12+ dominance, improving 5.5-5.8.
ke e
OCTOBER 20, 2006 THERE'S MUCH MORE @ www.RadicandRecords.com
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Singer.
Songwriter.
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TAKING THE COUNTDOWN BACK
TO WHERE COUNTRY MUSIC IS MADE.
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THE NEW SMOOTH JAZZ NO. 1,
“FREE AS THE WIND” BY THE
JAZZMASTERS, FEATURING
PAUL HARDCASTLE, APPEARS
ON “JAZZMASTERS V,” WHICH
RECENTLY DEBUTED ATOP
BILLBOARD’S TOP CONTEMPORARY
JAZZ ALBUMS CHART.

Title / Artist

Far Away /
Nickelback

Money Maker /
. Ludacris Feat. Pharrell

FORMAT Page
CHR/TOP 40 %

RHYTHMIC |

3l Money Maker /
RAP Ludacris Feat. Pharrell

Money Maker /
Ludacris Feat. Pharrell

1 Call It Love /
Lignel Richie

The Struggle Is Over /
Youth For Christ

Made To Worship /
Chris Tomlin

Stand In The Rain /*
Superchic(k)
Rebirthing /

Skillet

Broken & Beautiful /
Mark Schultz

| Loved Her First /
Heartland

URBAN

URBAN AC
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
INSPO

COUNTRY

Unwritten /
AC Natasha Bedingfield

Far Away /

Nickelback

Free As The Wind /

The Jazzmasters

When You Were Young /
The Killers

Land Of Confusion /
Disturbed

Rockstar /
Nickelback

Chasing Cars /
Snow Patrol

HOT AC
SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK
HERITAGE ROCK
TRIPLE A

Modern Times /
Bob Dylan

Via Lactea /
Zoe

Que Vuelva /
Grupo Montez De Durango

Ni Una Sola Palabra /
Paulina Rubio

Que Precio Tiene El Cielo /
Marc Anthony

AMERICANA

LATINROCK / ALTERNATIVE

< REGIONAL MEXICAN
LATIN POP

LATIN TROPICAL

Pam Pam /

LATIN RHYTHM Wisin & Yandel

“WHEN YOU

WERE YOUNG”

BY THE KILLERS
TOPS ALTERNATIVE,
WHILE CLIMBING AT
CHR/TOP 40, HOT AC
AND TRIPLE A.

Radio and Records is published weekly, except te week of Oecember 25. Subscriptions are available for $325.00 per
vear (plus applicable sales tax)in the United States, $330.0C in Canada and Mexico, and $495.00 overseas U.S. funds
only from Radio & Records Inc., PO Box 16555, North Hollywood, California 91615-9338. Annual subscription plan
includes the weekly newspaper plus two R&R Drectories issues and other special publications. Refunds are prorated
based on the actual value of 1ssues received prios to cancellation. Nonrefundable quarterly rates available. All reason-
able care taken but no responsibility assumed for unsolicited material. R&R reseeves all rights in material accepted for
publication. Alflfetters addressed to R&R or its Editors will be assumed intended for publication reproduction and may
therefore be used for this purpose. Letters may be edited for space and clarity and may appear in the electronic
versions of R&R. The writer assumes all liabikty regarding the content of the letter and its publication in R&R.
Nothing may be reproduced in whale or in part without written permission from the Publisher

Radio & Records, Inc. 2006

POSTMASTER: Send address changes to R&R PO Box 16555, North Hollywood, California 91615-9338
Under Canadian Publication Mail Agreement No. 877859 return undeliverable Canadian addresses to Deutsche Post
Clobat Mail, 7496 Bath Road Umit 2, Mississauga, ONL4T 112

A PUBLICATION OF Bl"b.C]r‘ INFORMATION GROUP

Contents.......

‘We should
not trust

Week
Online

wwWw.americanradi

14

18

58

6

10

20

FEATURES

IS RADIO MISSING THE BOAT
WITH TEENS?

HD2 could be a lifesaver, if anyone’s
willing to throw it.

OPRAH & FRIENDS
Making a new home at
XM Satellite Radio.

PUBLISHER’S PROFILE: SEAN
COMPTON

He built a station in his parents’
basement at age 11. Now, at 32, he's
instrumental in attracting star power
to radio.

DEPARTMENTS

NEWS/TALK/SPORTS

Steve Godfrey, a self-described
medium who hosts a weekly show on
more than 65 stations, asks the
provocative question: “What would life
be like if you never lost touch with
those you love?”

MANAGEMENT/
MARKETING/SALES

Two new-media segments in upfront
market help draw new advertisers and
lift network radio, too.

BIG SHOTS

Frankie J rings platinum.

STREET TALK

Jim Kerr, the longest-running morning
air personality in New York, re-ups
with classic rock WAXG (Q104.3).

BY THE NUMBERS

Spins and downloads couldn’t be more
disconnected than they are in Mobile,
Ala., market No. 90. With only one spin
in the market, Sean Pacl’s “Give It Up
to Me” debuts at No. 3 in downloads.
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anyone over
30 with an
HD2 radio
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October 23
Feel the heat as
summer 2006

Arbitrons roll in
for Phoenix, Las
Vegas, Salt Lake

City and others.
p Click on
Ratings
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Deeper as-it-

happens news
coverage, more

exclusives.
p Click on
News

October 25
Catch up on the
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changes and
other news in
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» Click on
Format News

on coming,
including Austin,
Orlando, Mobile
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Ratings
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Summer 2006 Updated charts
Arbitrons keep and playlists

from across the
street to across

the nation.
p Click on
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NEWS / TALK / SPORTS

N

What if you never lost touch with those you love?

He Hears

cannot disprove. Events in our world are not always framed in

black and white, nor easily explained with logic and science. Despite our intense

Dead People What|
am not is
a psychic
or an
Al Peterson astrologer,
APeterson@RadioandRecords.com and l m nOt
. one of
K, 1 admit that when someone tells me that he can commu- thOSE guys grandfather and a friend named Bill were present.
nicate with the dead, 'm pretty skeptical. I've scen too many WhO tries The Cxpel‘i6116§ was unsett]ing, Godfrey
6 movies and TV shows, and 1 am much too logical to simply recalls, because he did indeed have a friend named
/ accept such a claim on face value. ®Yet, at the same time, ['ve ] to I'QdICt Bill who had died several years catlier. And he
/ // always tried to keep an open mind about things in life that 1 the future.”  could nor exphin away the decail with which his
7 —StevaGoginey grandfather and Bill came through the medium.

“The medium was able to tell me things about

7 ' my grandfather that there’s no way she could have
/ desire as humans to explain all of life’s mysteries with reason, it’s just not always | known.” Godfrey says. “She knew he was miss-
/:f possible to do so. ing fingers, that he was a decorated war veteran
;f/ and the fact that his wife was an ex-nun. It was

N\

So it was with my usual combination of
curiosity and skepticism that [ sought outa con-
versation with Weststar TalkRadio Network host
Steve Godfrey. A self-described medium who
hosts a weekly show,*The Other Side,” on more
than 65 stations nationwide, Godfrey asks the
provocative question that most of us would prob-
ably like to have answered: “What would life be
like if you never lost touch with those you love?”

The Accidental Medium

Godtrey could be called an “accidental medium,”
as it was not until he was in his early 30s that he
became aware of his gift for communicating with

those from the other side. At the strong urging of

a triend, Godfrey reluctantly agreed to visit a spir-
itual counselor and medium but was skeptical, not
at all sure what the trip would accomplish. To his

shock and surprise the medium told him that his

a very powertul reading that shocked me. [ trankly
had gone in to debunk things, but the whole
thing turned around on me.”

A year later, at the urging of the same friend,
Godfrey attended a psychic development workshop
and was shocked to discover he had a profound gift.
“Again [ was stunned,” he says. “You could have
convinced me [ was going to be the next Elvis

Continued on page 8

ROAD 10O
ELECTION DAY
2006

From Campaign Trails to Campaign Headquarters
and all points in between

Daily One-Minute Reports from the ABC News Political Team

Exclusively for Affiliates

abeNEWS
RADIO

TRUSTED. CREDIBLE. COMPLETE.

Program Information: 212.456.5120
To Affiliate with ABC News Radio: 212.735.1700
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See the response
from listeners
when stations
decided to focus
on their concemns:

#{ Nashvile

WWTN g¢ifl Mo. 1!

#fSan Antonio

KTSA — Women 25-54

#{ South Bend

WSBT - Adults 25-54

Adam,

. artalk radio listener and
nall'business owner from
eW York, is trying to grow
his struggling company...

The Last Thing on His Mind

IS Politics!

24/7 Refeeds Available | For Syndication, Call 1-877-410-DAVE (3283) daveramsey.com

KAGM - Adults 25-54

#1 Oklahoma City

KEBC - Women 25-5

-3‘ #{ Alhuguerque

*Number One represents News/Talk
Stations in that market during TORS
time slot. Spring ‘06 Book.

**Number One represents top show
on that station. Spring ‘06 Book

Listen Live Weekdays

2-9PNVET

Now Heard on Over

280 STATIONS

and Growing!
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NEWS / TALK / SPORTS

Continued from page 6

Presley before I'd believe I was a medium.”

Encouraged to do so, Godfrey began to do readings and
surprised himself even further when the departed relatives
and friends of his clients began clear and accurate com-
munication with him. No matter where he went,
Godfrey found that those on the other side were using him

to make contact with those on earth.

Not A Carnival Act

Gadfrey is quick to point out what he is and, more impor-
tant, what he is not. “I'm a medium, someone that a lot
of people would consider to be a bridge between the
physical world and the afterlife,” he says. “What [ am not
is a psychic or an astrologer, and I'm not one of those guys
who tries to predict the future”” That would certainly seem
to be true, because if Godfrey had that ability he might
have had some clue as to what fate had in store for him.
Finding himself divorced and living on a teacher’s salary,
the original medium that Godfrey met on that fateful day
finally convinced him to meet with several people that she
wanted to send to him.*After that word-of-mouth began
to spread, and my phone started ringing off the hook,”
Godfrey says.“In fact, I got so busy that, at the end of the
school year, I decided not to renew my contract as a
teacher and took on seeing clients as my full-time job.”
Asked how it is that people who have died can speak
through him, Godfrey says it really is a sixth sense. " We all
have five senses,” he says.“Then there is a sixth sense, which

58

er81de

is really simply a spiritual extension of our five senses. What
that means is that you can pick up on spiritual energy
through the senses we have by relaxing the conscious mind.
Sometimes I will actually hear them speak, sometimes I wilt
see them in my minds eye and sometimes [ will experi-
ence memories or emotions that are not my own.”

Is Godfrey ever unable to reach someone on the other
side? “Yes, that happens sometimes,” he says. “It has hap-
pened on the radio show and at times when someone has
come to see me in person. | will not try to make some-
thing work when it’s not working, and it simply does not
happen every time or on demand. I always want to get a
message for sonmeone, especially when it’s someone who
really needs one, but I am not the one in control of that.”

As SeenOn TV

The media have always had a certain fascination with peo-
ple like Godfrey, as demonstrated by movies like “The
Does he
think Hollywood portrays people like him fairly?

Sixth Sense” and such TV shows as “Medium.”

“With everything in media there is always some drama-

tization,” he says. “But how they treat mediums is pretty
much like everything else in Hollywood. My father, for
example, is a retired Phoenix firefighter, and whenever
he'd see a movie like ‘Backdraft’ or a TV show about fire-
fighters, he'd watch it and just chuckle and say, ‘Oh, well,
that's just Hollywood. ! kind of look at things they do
with regard to mediums in the same way.

“When the film ‘The Sixth Sense’ was out | didn't even

know I was a medium. | actually found it pretty shocking

/

‘| always want to get a
message for someone,
especially when it's
someone who really needs
one, but | am not the one in
control of that.’ _Steve Godfrey

when I saw it, but | now can see that there were some accu-
racies and some exaggeration. | don't really have a problem
with how the media portrays mediums in general, except
when they do things like having that poor kid in *The Sixth
Sense’ running around with ghosts throwing up on him and
freaking him out. That just doesn’t happen.”

Godfrey says most people wouldn’t suspect what he does
for a living because he’s really just an average guy.“I don’t
think other people see me as anyone unusual and, in fact,
when friends or neighbors learn what I do they're gener-
ally quite shocked. I'm not some kind of mystical person.
I'm a meat-and-potatoes, beer-and-peanuts kind of guy
who likes to watch Ultimate Fighting Championship on
TV.So frankly, most people are kind of surprised when they
find out what I do.”

While Godfrey says his gift can be a blessing and a bur-
den, he feels strongly that the rewards he receives from
it far outweigh the costs.“When I am able to reconnect
a parent with a child who they lost and let that parent
know that they don't need to feel any guilt and that their
child is safe and happy on the other side, that's very ful-
filling,” he says. “Some days I have to pinch myself and
say, ‘You do what?’ It’s not something | sought out in
life—it found me.”

Asked why he believes his radio show has continued to
grow in popularity, Godfrey says he thinks it’s because the
subject is far more mainstream than some might think.

“In spite of what anyone’s religious or personal tradi-
tions may be, the vast majority of people believe that after-
death contact is very real,” he says.“What I hope people
take away from listening to the show is the realization that
if callers’ loved ones are out there, then their loved ones
are out there, too. I want people to understand that life
goes on, even after life seems to end. I love what 1 do, and
I wouldn't change a thing. Its a wonderful journey, and

everyone’s invited to come along.” RR
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You're facing new forms of competition.
You're stretching smaller budgets further.
You're being tested with more responsibility.

It’s time to get the team behind you that understands these challenges.

It’s time for unbiased advice based on facts, not preconceived agendas.
It’s time for deeper insights to make better decisions.
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‘Most of
our

advertisers,

and even
some of

our smaller
advertisers,
across

bu
different
latforms.
hen you
take into
account
money

invested in

network
radio,
Internet
radio and
satellite

radio, radio

is a robust
business.’

—John Fitzgerald

Two new-media segments in upfront market help draw new
advertisers and lift network radio, too

Internet,

Satellite Sales
Here To Stay

Katy Bachman

KBachman@aol.com

s the network radio upfront gets under way, Internet radio and

satellite radio are officially players after bum-rushing the mar-

ketplace last year to steal share. @ Such advertisers as Pfizer,

Geico and Procter & Gamble have included satellite and

Internet in their radio budgets. Walgreens and the Home

Depot, which have already made buys in traditional network
radio, are considering new media as well. @ While neither Internet nor satellite
radio is likely to overtake traditional network buys anytime soon, both are
becoming strong options and could help wake up the sleepy radio segment,
down 2.6% last year. @ The two are even causing a change of titles at agencies.
“We look at [satellite radio and online radio] as part of radio and as an enhance-
ment for what we’re doing,” says Chris Fontana, whose title at MediaVest
changed to VP/group director of national/local audio investment and activa-
tion, from VP/group director of network radio.

“Last year, we crashed the upfront party by
sheer force of will, and this year we’ve been invited
to participate,”says Eric Ronning, managing part-
ner of Ronning Lipset Radio, which represents
top five Internet radio networks Yahoo Music/
Launchcast, MSN Radio, Live365, Clear
Channel Online Music and Radio and AOL
Radio. Compared with last year, about 30% of
this year’s upfront orders are from advertisers new
to online radio, Ronning adds.

Satellite is also fine-tuning its pitch. On Oct.
9, XM Satellite Radio hosted an upfront presen-
tation, capped off by a Sting concert from XM%
“Artist Confidential” series.

“We’ll never replace network radio, but we've
reached a critical mass that has great appeal to
national advertisers,” says I. Scott Karnedy, senior
VP of sales/marketing solutions for XM.Thanks to
new programming such as Oprah & Friends, XM
sales to date have exceeded $30 million, up from
$20 million for all of 2005. “We're anticipating a
much higher sellout than last year, similar to tradi-
tional networks’ 30%-40%,” Karnedy says.

XM rival Sirius Satellite Radio is also bullish

THERE’S MUCH MORE @ www.RadioandRecords.com

Scokt Gresnstein

headed into the upfront.“Every day is an upfront
here,” says Scott Greenstein, president of entertain-
ment and sports for Sirius, home of Howard Stern
and radio coverage of the NFL. “Some of the
money is coming out of network radio, some of
it from local, and we’re developing new advertis-
ers,” he says. As of Aug. 1, Sirius had booked $22
million in advertising from such advertisers as
P&G, Heineken, Verizon and HBO, compared to
$6 million for all of 2005.

Whether satellite radio and streaming will

www americanradiohistorv com

increase or fragment

: . DL Scott
radio budgets s Kamedy
hard to gauge. Most
advertisers  include

satellite radio as part
of radio budgets, but
money for stream-
ing radio is just as
likely to come from
an interactive budg-
et. Some buyers
esimate  that as

many as one-third

£

of national radio

advertisers are spending as much as 10% of their
radio budgets on Internet and satellite radio, up from
5% last year.

In many cases, Internet and satellite radio are
taking dollars from traditional radio networks,
which expect the market to be flat. If it wasn’t
for network Web sites providing an interactive
dimension to traditional buys, the market could
be down. “Satellite and online have put a halo
on radio that wouldn't exist without them,” says
Natalie Swed Stone, director of national radio for
OMD, who adds that networks are putting
together some creative new-media options.

For certain network brands that have a strong
multiplatform profile, such as ESPN Radio, sales
are up. “Most of our advertisers, and even some
of our smaller advertisers, buy across different
platforms,” says John Fitzgerald, VP of sales for
ESPN Radio. “When you take into account
money invested in network radio, Internet radio
and satellite radio, radio is a robust business.”

The appeal of these alternatives is not in the
raw numbers, but in the ability to offer things to
marketers traditional network radio can’t, such as
visual and interactive elements that create a more
engaged audience. “Listeners can interact, buy
product or find a local dealer, and that’s what’s res-
onating with advertisers,” says Andy Lipset,
Ronning Lipset’s other managing partner.

The environment is also a lot less cluttered with
spotloads limited to half the terrestrial minutes per
hour on satellite radio, and three to seven units per
hour on Internet radio. “We’ve run 30s, 60s, 90s,
five-minute spots and hourlong shows. It runs the
gamut,” Karnedy says. One fast-food chain even
bought out the entire inventory of a Clear
Channel XM music channel for two months.

Online radio has been the easiest to integrate
into radio plans. Like network radio, it aggregates
demos across channels and uses the same metrics.
But it is satellite’s strong brands that advertisers
find most appealing and that puts buyers in a
quandary. Even though XM offers customized
studies through Arbitron and Sirius conducts sur-
veys through TNS, it’s not enough for buyers who
want all three on the same platform. “It definitely
limits our [satellite radio] investment due to the
lack of accountability,” says one national advertiser
who requested anonymity. “The content is
absolutely fantastic, but if so few people hear it,
it doesn’t matter how good it 1s.” RR

Katy Bachman is a senior editor at R&R sister
publication Mediaweek.
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I platinum ringtone award for his chart-topping single “Obsession,” in
g g

| Ethel Miller. 6. Déja Vu! “Showgram” host

| auditions, stopped by to chat with the host of

| Jane presented Tom Petty & the Heartbreakers

BIG SHOTS
Compiled by Susan Visakowitz

SVisakowitz@RadioandRecords.com

Frankie J Rings Platinum

1. The RIAA recently presented R&B sensation Frankie | with a

addition to acknowledging his platinum success with album “The
One”The award ceremony took place at the RIAA building in
Washington, D.C., where Frankie ] performed a few acoustic songs
from his forthcoming release, “Priceless,” for the RIAA in-house stat,
local press and Capitol Hill statfers. Pictured is RIAA chairman/CEQ
Mitch Bainwol, right, presenting Frankie ] with the ringtone award.

n

2. Ridin’ High Kenny Chesney recently
commemorated the sale of 25 million albums
with friends, supporters and colleagues.

Pictured, from left, are Sony BMG Nashville Hey, big shot! E-mail high-resolution
executive VP Butch Waugh, Chesney, label photos from your promotiors,
chairman Joe Galante, Chesney’s managers appearances, promo tours and other

Clint Higham and Dale Morris, and Messina . .
Group president Louis Messina. 3. Hot Buns radio and record |ndustry signits 18

Radio One urban WHHL (Hot 1041)/St. Louis SVisakowitz@RadioandRecords.com.

sponsored Chingy’s “Hoodstar” album release
party at Club Xes inside the Drunken Fish.
Among the celebs who attended were Lil Mo,
Bun B (pictured), Jermaine Dupri and Remy Ma.
4. Cross Country Alison Krauss and Vince Gill
came together for the TV taping of an
installment of “CMT Cross Country” at the
Factory in Franklin, Tenn. Gathered after the
taping are, from left, VP of production, music
and events and executive producer Sarah Brock,
Gill, Krauss and executive VP/GM Brian Philips.
Photo credit: Matt Huesmann 5. Oldies But
Goodies While in New York for Rock & Roll
Fantasy Camp, camp “counselor” and former
Monkee Peter Tork, right, visited Cousin Brucie
at the legendary radio host'’s Sirius Satellite
Radio studio at Rockefeller Center. Photo credit:

Rocky Alien celebrated his one-year anniversary
at ABC Radio hot AC WPLJ/New York . . .
again. Phil Collins was one of many celebrity
friends to stop by New York’s Hard Rock Cafe in
Times Square to party with the “Showgram”
folks. From left are Allen, Collins, WPLJ's
Heather O'Rourke and “Showgram” co-host
Blain Ensle. 7. Idolize Them Ryan Seacrest,
left, who was in New York for “American Idol”

Premiere Radio Networks’ “The Glenn Beck
Program.” 8. In The Loop Emmis heritage
rock WLUP (97-9 the Loop)/Chicago p.m. driver
Zakk Tyler and his traffic co-host Sweet Baby

with signed proclamations from Chicago Mayor -
Richard Daley before the group’s recent concert ‘
in the Windy City.

THERE'S MUCH MORE @ www.RadioandRecords.com
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Chernoff Free ‘
Of Free FM

Mark Chernoff, who's
been a tad busy |
programming CBS
Radio/New York sports
monster WFAN (the
Fan) and FM talker
WFNY (92.3 Free FM),
now reclaims a large
chunk of his life—not to
mention his sanity—as
he relinquishes
command of Free FM
and will devote all his
energy to the Fan. |
“With all the initiatives |
going on at WFAN—the |
20th-anniversary
celebration, our new |
Web site, etc.—| need to
put my full |

concentration on the
Fan,” Chernoff tells ST. ‘
He'll also enjoy not
having to run back and
forth between the two
stations located in
Manhattan and Queens,
respectively. Chernoff

has been PD of WFNY,
the flagship of the
company’s Free FM l
franchise, since January |
when it flipped from .
WXRK. Until a new PD

is found, Chernoff will |
continue to oversee |

both stations.

Clear Channel classic rock WAXQ
(Q104.3)/New York enjoys the dulcet
tones of morning icon Jim Kerr so
much they imvited him to stick around
for a few more years. “(QQ104.3’s audience
made this decision an easy one,” says PID

| Bob Buchmann, who celebrated with

Kerr by consuming a manly breakfast of
champions—a case of beer and a box of
tasty White Castle burgers (see photo,
right). “I grew up listening to jim on

| WPLJ,” Buchmann tells ST.*“He was

one of my role-model rock jocks, which

-

means a) he’s old, and b) so am I—old
enough to know Jim is a pertect fit for

Q104.3 mornings. With him in the seat,

we have the No. | English-speaking
morning show in New York with men
25-54, which does not suck.”

Kerr has been waking up the tri-state
area since he was a radio baby at 21,

making him the longest-running morn-

ing personality in the market. He’s been
with (Q104.3 since 2001 and has hosted
the “Jim Kerr Rock N’ Roll Morning
Show” since October 2003.

i

d Bob Buchmann,

left, and Jim Kerr

Dude Smgs Like A Lady

“Hate to rub it in, but you
missed the party of the year in
Boston.” And so the unmerciful
teasing begins, courtesy of Mike
Thomas, PD of classic rocker
WZLX/Boston, who's still mop-
ping up various liquids following
the station’s recent 21st birthday
concert with Aerosmith and
Métley Crile. “It was amazing,”
Thomas needlessly tells ST. We
had already pretty much
guessed that. More than 15,000
crazed listeners jammed the
Tweeter Center to witness the
rock’n’roll carnage firsthand.
“After the very first song,
Steven Tyler shouts out to the
crowd, ‘Happy birthday, WZLX!

. Owww, wah, wah, wah

! —well, you get the idea,”
Thomas says, cracking himself
up at the lameness of his Tyler
impression. “Then just when we
thought it couldn’t get much
better, Joe Perry pulls "ZLX
afternoon legend Chuck Nowlin
up onstage to play tambourine
on their cover version of the
Standells’ classic ‘Dirty Water’'—
it was priceless.”

A few days before the con-
cert, Nowlin turned his show
over to Tyler, Perry, Joey
Kramer and Brad Whitford for
three hours. “They were break-
ing format and playing whatever
they wanted, but who are we to

say anything?” Thomas says. “If
they want to take over the sta-
tion, it's all theirs.”

Enjoy this bonus ‘ZLX cover-

e: “On Oct. 7, Heather Ford
from ‘The Karlson & McKenzie
Morning Show' gave birth to a
7-pound, 5-ounce bouncing
baby boy,” Thomas says. “Will
Ford is his name, eating from
Heather's huge jugs is his
game.” When asked to describe
Ford’s role on the show,
Thomas says, “Heather does
traffic and news and tells the
boys how stupid they are on a
P.S. Ford, her
huge jugs and the baby are

regular basis.”

doing great—in that order.

THERE'S MUCH MORE @ www.RadioandRecords.com
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We Get B&B Letters

Citadel/Reno, Nev., OM Tom
Jordan is retiring from the radio
business and moving to Montana—
and not to be a dental floss tycoon
as in the classic Frank Zappa song.
Jordan is relocating to beautiful
Bozeman, Mont., to own and oper-
ate the Silver Forest Inn, a local bed
and breakfast. Lucky bastard—he’s
escaping the rat race of daily life in
the big city. However, soon after
the news leaked out, we did receive
one contrary opinion of Jordan’s
career decision—and from some-
one with firsthand B&B experience.
“I was excited to hear that some

Mark Elliott, morning dude on
WFCX and WFDX (the Fox 94.3
and 92.5)/Traverse City, Mich. “|
remember fondly the customer
complaints; the mass cancellation
of reservations on Sept. 12, 200%;
washing and folding sheets for
four hours a day; and, of course
. . . cleaning other people’s messes
from the toilet. While | certainly
wish Mr. Jordan the best of luck,
Ill take dealing with a drunk lis-
tener at a bar promotion anyday
—at least he doesn’t know my
real name and where | live.

“P.S. Please be sure to include

other radio person was about to one of those insincere-sounding
statements about how much | like
Street Gab . . . or Shop Talk or

whatever it is that you write.”

make the big mistake | did five
years ago and get into the bed
and breakfast business,” wrote

The Programming
Department

B WBSX Wilkes-Barre makes it official and ups MD/midday personality James
McKay to PD. And why not? He had been basically doing the job since late
August when Chris Lloyd was named PD of WBAB/Nassau-Suffolk.

B After three years programming KKMG (98.9 Magic FM) Colorado Springs,
Chad Rufer is headed south—just days before Colorado’s first regularly sched-
uled blizzard of the year is due to land at the airport. Rufer will soon be wing-
ing his way to sunny Florida as the newly minted PD of WINK/Fort Myers.
The WINK position opened in August when PD/station manager/morning co-
host C. David Bennett, aka Bob Grissinger, left after 22 years.

B Keith Curry is named PD of WDKS (Kiss 106.1)/Evansville, Ind. He replaces
Storm Avery, who exits. Curry is best-known for his six years as APD/MD of
the late WDRQ/Detroit and his adventures back in the day as APD/MD/night
host at WSNX/Grand Rapids. Most recently, he had a short stint programming
WKFR/Kalamazoo, Mich.

Jock-O-Rama

B The legendary John Records Landecker will
soon be making his triumphant return to the Windy
City airwaves as he’s set to take over afternoons on

ABC Radios (soon to be

WRQX (Mix 107.3)/Washington, Dave

Linn will rejoin the living as the station’s new con-

tinuiry director. Linn will also do weekends to keep
his mad on-air skillz intact.

p i, : OM LBUMS

Ciudely) WZZN/Chicago,  ‘cctumeimn i

which is running the True coensoy f::w B WIOT/Toledo welcomes
FORCITAER b

Oldies format that was invented
in Scott Shannon’s
basement
thrilled to be able to work with
John,” Shannon tells ST. “Its
always great to hang with a radio

secret
laboratory. “I am

legend” Landecker was last
heard in the full-time game in
2003 doing mornings on CBS
Radio% WJMK/ Chicago

when it was still oldies.

Landecker back in the day at
WLS/Chicago

B Night guy Gary Moore is
out as a result of those pesky budget cuts at ABC
(for now) classic rocker KLOS/Los Angeles.
Afternoon driver Uncle Joe Benson will now
roll 3 p.m.-8 p.m., and look for late-night legend
Jim Ladd to expand his fiefdom to 8 p.m.-1 a.m.

B Market vet Mick Lee will co-host afternoons
on WFLY/Albany, N.Y., teaming up with
existing 'FLY midday princess Christy Taylor to
form “The Extreme Ride Home” Lee is a for-
mer part-timer for '’FLY and sister WYJB who
later crossed the street to do nights for Clear
Channel rival WKKE. Most recently, Lee did a
short-lived stint in afternoons at WIHT (Hot
99.5)/ Washington. So what about middays, you
Terry O’Donnell, Kevin
Callahan’s former operations assistant-turned-
WFLY PD, who will don the cans in middays.

ask?  Paging

B After more than eight years in overnights at

Kelly Brown to
Brown segues from weekends,
swing duty at WRIF/Detroit.
Brown fills the shift once held
by Sheri Vegas, who’s now at

WJ)XQ/Lansing, Mich.

middays.

|
HN LANDECKER

|
6:00 g, ~ 10:00 pom. |

|
Munday divough Ratiedey

B WRDW (Wired 96.5)/
Philadelphia is pleased and
proud to propel three-year sta-
tion vet Casey off the morn-
ing show and into her very
own solo mudday shift. Casey
began her Wired career in 2003 as a street team
member and weekend jock.

B The SupeRadio-syndicated empire of Ace &
T]J just grew a little bit more with the annex-
ation of WERQO (Bob 93.3)/Greenville,
N.C., where they replace morning duo JoJo &
Jamie. JoJo and sidekick Jagger cxit, but Jamie
will shift into the midday shift held by PD
Tony Waitekus.

B WBIG (Big 100.3)/Washington plays
musical jocks to fill in some shifts: Afternoon
dude Jon Ballard, formerly of sister WWDC
(DC101), is moving into the vacant morning
slot. Market vet Lisa Berigan remains in mid-
days, while AP1D/night jock Scott Struber is
moved up to afternoons, aka a normal life. Look
tor PD Dan Michaels to announce a new night-
time personality shortly.

MORE OPTIONS
FOR BETTER RADIO

Programming

- Custom AC solutions

- AC formats on satellite, CD,
and hard drive

* Chartbreakers Weekly Hits CDs

- AC Prep

- AC Imaging

800.609.5663

jonesradio.com
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HDZ2 CouldBe AL
If Anyone’s Willin
To Throw It

By Ken Tucker

THERE’S MUCH MORE @ www.RadicandRecords.com

om : Akl

www_americanradiohistor


www.americanradiohistory.com

LEFT: KELLY RYERSON/GETTY IMAGES

Has terrestrial radio missed the boat when it comes to bringing younger
listeners onboard, or could the tide still turn in its favor? ® It’s a question
on the minds of almost anyone with an eye on the horizon. Cell phones,
1Pods, computers, videogames and instant messaging are all entertainment
options that baby boomers—aka today’s group heads, market managers, pro-
grammers and consultants—didn’t have growing up. B A recent Edison
Media Research study shows sharp declines in TSL, persons using radio and,
most important, attitudes about radio among the 12-24 age group, the lis-
teners who represent terrestrial radio’s future and its greatest challenge. While
the news itself wasn’t surprising—radio doesn’t cater to teens, so why would
they listen>—the immense lack of interest in radio by teens was. TSL among
12- to 17-year-olds is down 22% since 1993. Meanwhile, 12-24 listening is
falling significantly faster than among those 25+, Edison reports.

Had enough? More than 11% of boys 12-17
now report no weekly radio listening at all. The
study also found that fewer young people expect
radio to be an important part of their futures.

Not that this information is necessarily new.
Edison president Larry Rosin is frustrated by broad-
casters’ lack of significant movement to address the
situadion. “We all know that it’s a probleny, but noth-
ing is ever done about it,” he says.

Jacobs Media president Fred Jacobs agrees. “I
did a panel at the NAB [Show] in 2001 called
‘My 14-Year-Old Thinks Radio Sucks, and we
covered a lot of this ground even back then.
Unfortunately, | think it’s fallen on deaf ears.”

Radio must embrace younger listeners, Web-
logs CEQO Jason Calacanis told those in atten-
dance at the recent Jacobs Media Summit in
Dallas.“Guess what? Old people die, young peo-
ple get older, young people come beneath them
with the same sort of traits [that they had grow-
ing up], then it’s just over,” he says. “Paradigms
don’t die, people do. That’s what we're seeing—
young people who grew up only knowing the
Internet. Thats the future, and you have to
embrace them.”

The Edison research doesn’t surprise Emmis
Communications radio division president Rick
Cummings, who has two teenagers. “They don’t
listen to a whole lot of terrestrial radio because a)
there’s nothing on the radio for them and b) they're
interested in different kinds of technology plat-
forms,” he says.““When we start to build brands that
are truly interesting to them and have multiple
touch points—be it terrestrial or streaming or e-
commerce—if its a product they're interested in,
they’ll consume it all day long.”

Bad Or Worse?

So how bad is it? It depends who you ask. “It is
dire,” Jacobs says.“I don’t know how much more
evidence it’s going to take for the people at the
top to realize that this isn’t about fourth-quarter
billing. This is a long-term, epidemic-type prob-
lem that really boils down to this: Our listening
audience is getting older, and younger listeners
are clearly falling off in significant numbers.

OCTOBER 20, 2006

“You can see it in the Edison study, you can
see it the focus groups that [Paragon Research
CEOJ Mike Henry did and you can see it in
Arbitron clear as day—teen listening is eroding
at a really alarming rate.”

Ratings and revenue aside, the lack of younger
listeners can be detrimental in other ways, Jacobs
says. “If you don’t grow up listening to terrestrial
radio, why do you want to work in this business
when you grow up and get out of college?” he
wonders. “It’s why we were having trouble find-
ing good on-air talent to replace the Howard
Sterns, and it’s why we're having trouble in the
sales cubicles developing good young talent to
market our product.”

But Cumulus Media senior format director
Charlie Cook disagrees.“I don’t think it’s dire at
all,” he says.“I think people grow into habits and
grow through habits and make other determina-
tions as they come out of what they’re currently
doing. Technology adapts and, at some point, our
cell phones are going to have terrestrial radio on
them, so that issue will then be addressed.”

Cook believes teenagers will grow into terres-
trial radio. “The medium will adapt and begin
providing access for these people,” he says. “It’s
Jjust what we do.”” As simple as that sounds, there’s
a catch. “Exclusive content is the key,” Cook says,
noting that if Westwood One suddenly lost ex-
clusive distribution of MTV programming to cell
phones, for example, it would be problematic.
“People will go to whatever medium that’s re-
quired to get what they want,” he says.

While there are those who believe that teens
and tweens will eventually come around to radio,
Edison’s Rosin disagrees. “It’s naive to think that
people could spend the first 24 years and 11
months of their lives not using radio and on the
day they turn 25 they will,” he says. I find that
hard to believe.”

HD2 To The Rescue?

While the industry has emphasized the 25-54
demo when it comes to HD2 side channels (see
story, page 17), Emmis is looking at alternatives.
“We've challenged our programmers to use their

‘“There
should be 20
stations in
every market
for kids or
teenagers or
young
adults. We
should not
trust anyone
over 30 with
an HD2 radio
station.’

—Larry Rosin

Will The
Advertisers

Follow?

A growing number of broadcasters believe that
radio needs to target a younger demagraphic, but
what about the advertisers? Surely, they would be
interested in radic reaching a younger audience.

Mat so, Emmis Communications radio divi-
sion president Rick Cummings says. “In all but
the very higgest markets, there is no incentive
whatsoever for a company to put on a station
that appeals to 16-year-olds,” Cummings says.
“Mot only are there less teen buys than ever
before, there are less 18-49 buys. It's moved
back more to the 25-54 direction again.

“The advertising community has said to us,
We will make it difficult for you to make a liv-
ing if you truly go after a teen demo,” ™ he con-
tinues, “That's the biggest fundamental reasan
that no ane’s daing it.”

But is it the old chicken-and-the-egg dilemma?
Mediavest senior VPfdirector of local broadcast
baribeth Papuga says that if radio operators
want a bigger youth buy, “youth stations should
still be considered in all markets—not just the
major markets. If they don’t have them across
the country, it makes it more difficult for us to
deliver it on a network radio basis as well, which
ultimately challenges buyers and planners to
consider alternative media aptions. It is true
there are less dollars flowing to radio to reach a
youth target, but it isn't because advertisers
stopped spending to reach this audience.”

Cummings believes change is coming. “A lot
of the things that radio is so good at are
exactly the things that the advertising world is
moving to,” he says. “They want multiple touch
points, they want engagement, they want ways
ta make advertising more programming-
friendly as a means of engagement. There isn't
anybody better at that stuff than we are,

“We have to be proactive,” Cummings says.
“We have to lead the advertisers there.”

Earlier this year, Emmis integrated iTunes
stores into a dozen radio station Web sites, “Apple
has something like 20,000 different iTunes ven-
dors,” Cummings says. “We're their Ne. 2 vendar
already. The only company that beat us in terms
of selling more iTures product is Yahoo.”

That T2 Emmis Web sites can generate that
miuch in sales is startling, Cummings says, “until
you think about it a second . . . these stations have
amagzing reach. We reach 11 million people a week.”

Between the promise of electronic measure-
ment, which should do a better job of identifying
younger listeners, and stories like Emmis’ iTunes
success, the tide will tum, Cummings believes,
“& lot of those advertisers that just don't see it
will start to see it,” he says. “They'll start to see
that not only is this a rmedium that reaches a hell
of a lot of people and produces amazing results,
but it does it incredibly efficienthy.” —KT

THERE'S MUCH MORE @ www.RadioandRecords.com
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HD?2 channels to reach out to this generation—
which has a MySpace, YouTube, on-demand
kind of mentality—and build HD2 channels
that really will be appealing to them,” Cum-
mings says.“That’s a great, tertile, untapped test-
ing ground for coming up with things like this.
You don’t have to bet the $200 million signal on
something that’s untried.

“‘Get crazy, go build something on one of
these channels that a 16-year-old would love, ”
Cummings says he has told programmers.

Greater Media president/CEO Peter Smyth
agrees. “Let’s get some bright programmers and
give them the autonomy to fail,” he says. His
company is doing just that. All of its stations
broadcast in HD, and Greater Media offers some
of the most innovative programming currently
available in the medium.

RIFF2, the HD sister to Greater Media's active
rock WIRIFE, has been on the air since August
2005. With the slogan “Made in Detroit,” the sta-
tion offers a mix of indie rock, hip-hop, punk
and local music. Unlike many HD2 channels,
RIFF2 isn’t on autopilot. It has jocks, shows and
a presence in the community. “It’s staffed with a
bunch of young kids running out to the clubs,
Smyth says. WRIF APD/MD Mark Pennington
also scrves as PD of RIFF2 and spends about
30% of his time on that channel.

Jacobs, a former WRIF programmer, is a fan of
RIFF2.“They’ve got raw talent doing their best
and making it up and doing stuft that you and I
are way too old to even think of,” he says.

Other Greater Media stations have equally
impressive HD2 offerings. Despite the costs in-
volved, it’s the right thing to do, Smyth believes.

Rick Cummings

“We're going to be in that space, and we're
going to invest in that space, and we’re going to
do some things right and some things wrong,”
he says.“We’ll be in better shape to win because

we made those investments.”

Back To The Future

More than one broadcaster R&R talked to drew
a comparison between FM of the late "60s and
early *70s and HD today. “As you look at the
HD?2 channels around the country and how, for
the most part, conservative and safe they are—in
many cases just filling conventional format holes

TSL among Teens (12-17) down 22%b since 1993
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Peter Smyth

in those markets—it makes you wonder why
we're not taking the philosophy with HD2 that
terrestrial radio took with FM way back in the
late "60s, where the sense was, ‘It doesn’t matter,
no one’s listening anyway, why don’t we take
some risks?” " Jacobs says.

“No one gave a hoot about FM until they
started doing ‘progressive rock, ” Rosin says. “Kids
said, ‘This is cool, and ran out and got an FM radio.”

Cumulus’ Cook thinks the same thing could
happen today. “One of the ways HD radios can
be sold is if someone says, ‘I'd be interested in that
[programming|, and the only way I can get it is
to buy an HD radio, " he says.
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There’s nothing to lose. “We’re not making money on
HD2 anyway, so we might as well try radically different
things on these channels,” Jacobs says. “HD at this point is
a Joss leader.” And while there are more chips on the table
today because of Wall Street and how the radio business
has changed through the years, Jacobs says HD?2 stations
should be treated as sandboxes. That medium is “where the
experimentation should happen, whether its youth radio
or anything else,” he says. “This provides us with the per-
fect opportunity to be able to try different things.”

As positive as Jacobs is about the HD Digital Radio
Allrance overall, he says a step was missed—Dbringing top
programmers together to design formats that will sell HID2
radios. “There really isn’t enough HD2 programming and
investiment that is really going to blow HD radios off the
shelves,” he says. “I think the only way we’re going to get
that done is by taking chances and taking risks and swing-
g and missing a few tumes, because when you experi-

ment not everything’s going to work.”

Smells Like Teen Programming

A number of radio executives teel that the best way to
reach teens and young adults is to turn HD2 stations over
to them.“I love the idea of giving the entire tier to peo-
ple under 30,” Edison’s Rosin says. “Programmers under
30, listeners under 30—we should not trust anyone over
30 with an HD2 radio station.

“There should be 20 stations in every market for kids
or teenagers or young adults,” Rosin says.*The program-
mers, the day they turn 30, should not be able to program
an HD2 station anymore. If they’re not good enough to
graduate to AM or FM, they should go tind another job.”

Cuinulus’ Cook has a similar idea. “Give [your HD2
station]| to the biggest high school in town,” he says.“Let
them program it, so that the early adopters, the 15-, 16-

year-old kids that have some discretionary money,” might
go out and buy an HD radio.

As exciting as the prospect of radical experimentation
is, the reality 1s that most broadcasters are strapped for time
and money. Consolidation, as cveryone knows, means
more hats to wear.*That’s a challenge we have right now,”
Cummings says. “It just is. And it’s not just Emmis, it’s
every company in this business. You’ve got to rethink the
traditional model and find ways to do all these things dif-
ferently, more efticiently and more cost-eftectively”

But changes need to be made. “There isnt anybody in
my position that doesn’t understand that we'’re going to
have to do these things if we’re going to grow the enter-
prise,” Cummings says.“There’s a lot of advertising money
out there that’s parked at other media that we have a
chance to recapture or regain or get for the very first time
when we demonstrate to these companies that ‘Wow!
We’ve got a pretty good reach’ ”

Cummings says he has seen “a great shift in thinking”
among radio groups during the last year. “We’ve all said
the old model just isn’t going to work anyinore. We have
to be able to deliver great content the way any demo-
graphic wants it.”

The upside to change is enormous.“It’s a way for us to
break out of this stagnant world we’ve been in the last few
years,” Cummings says. “Advertisers now have choices that
they didn’t have 10 years ago. The more we spread what
we do best to multiple platforms, the more we can par-
ticipate in all those revenue streams.

“While our listenership is down—and it’s down most
with teens—every mass medium is down substantially
more than ours is,” Cumimings says. “Maybe that’s ration-
alizing . .. but I like our chances. We’ve got the ability and
the creativity and the thinkers to move into these other
worlds with our brands tar more casily and far more effec-
tively than other mass media can”’ ReR

Aim Low, Score High

Commentary By Ken Tucker

As impressive as the HD Digital Radio

ously believe classic country is

Broadcasters have an opportunity.

Alliance is—what other initiative has
brought together so many competing
broadcasters?—its resulting format
selections are woefully lacking when it
comes to programming that will
attract younger listeners.

Most of the current HD2 channels
are aimed at the 25-54 audience that
radio already targets. In fact, a num-
ber of these side channels focus on
the older end of the money demo.
Classic country? Deep rock tracks?
All-Beatles? Pre-Beatles oldies?
Classical? Smooth jazz? Are these
the formats radio is banking on to
attract new, younger listeners? And
equally important, are these offerings
dynamic enough that customers will
be willing to plunk down $299, $199
or even $99 to tune in?

Larry Rosin, co-founder/president
of Edison Media Research, agrees.

“The broadcasters of America obvi-
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actually the ‘killer app’ that will bring
everyone to HD radio,” he says. "We
have this reflex. We are so trained to
go 25-54 that it’s the only thing we
know how to do.”

Sure, there are exceptions to the
preponderance of older-skewing
channels—but not many. If you go to
iBiquity’s Web site (ibiquity.com) or
the Alliance’s (hdradio.com) and run
down the list of HD2 channels, you’ll
see for yourself. There is no teen talk
or fashion channel or gaming offer-
ings, but there’s plenty of old-time
country. Nor is there any kind of kids’
programming, which is the demo
that’s in the on-deck circle.

As the parent of young children, |
would love to have them grow up on
terrestrial radio the way | did. Instead,
they get Sirius Satellite Radio’s Kid
Stuff stream, which honestly isn't all
that gcod, but it does the trick.

THERE'S MUCH MORE @ www.RadioandRecords.com

Since HD2 channels are commercial-free
and have few listeners anyway, why not
take a chance and try something more
adventurous? Let your teenage son or
daughter program your side channel.
Better yet, let the boss’ nephew or niece
run wild with it. Or turn a side channel
over to the station interns. Any of these
neophytes will surely have a better
understanding of what might bring
younger listeners to radio.

While you're at it, how about not
plopping a failed 25-54 or 35-64 for-
mat on a side channel? Do you really
think those disenfranchised listeners
will start listening to a Web stream,
or go out and buy a HD radio, sb
that they can hear oldies?

Today’s youth are more technologi-
cally advanced and new-media savvy
than their ancestors. HD2 could be
just the thing to bring them into the
fold. Aim low, score high. RsR

MADE IN
THE USA

Delivering laughs to the
real stand up guys.

For over 50 years, Armed Forces Entertainment has
helped deliver laughs to America’s real stand-up
guys. When you tour through Armed Forces
Entertainment, you’ll gain unprecedented exposure
to a loyal audience of over 500,000 troops and the
satisfaction of knowing you stood up for America’s
finest. For more information on touring,
visit www.armedforcesentertainment.com.

ARMED

FORCES
ENTERTAINMENT=

WHERE STARS EARN THEIR STRIPES
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John Gehron

‘It's always fun to start
something new and to
be in this environment
with the quality of

erformers that we

ave. Oprah is very
involved with everything
she does so we have a
lot of content.”  —iohn Gehron

THERE'S MUCH MORE @ www.RadicandRecords.com

rah

Friends

Making A New Horme At XM Satellite Radio sy settrey vorke

“Come 1n here. It’s warm in here.”

That’s how Oprah Winfrey lured her first in-
studio guests to her brand-new TV show a mil-
lion Chicago winters ago.

Now, Winfrey, long ago established as one of the
hottest properties in feel-good media, is inviting lis-
teners to her own XM channel, Oprah & Friends.
The lifestyle channel (156) debuted amid much
fanfare Sept. 25 and features Winfrey and seven of
her pals—Gayle King, Jean Chatzky, Dr. Robin
Smith, Dr. Mehmet Oz, Maya Angelou, Bob
Greene, Marianne Williamison and Nate Berkus—
all of whom she knows, likes and respects.

And like real good friends, they are people
whose opinions and observations she historically
seeks, accepts and passes along to her other friends
and to her audience.

It works. King, billed throughout the Oprah
Empire (also known as Harpo Productions) as the
star’s “best friend,” is also editor-in-chief of O, the
Winfrey-inspired magazine. King is mostly in
New York, where she edits the magazine and
generally does her one-hour weekday show from
the XM studios at the Jazz & Lincoln Center in
the Time Warner Building. Winfrey and most of
the 30-niember radio production staff work from
new radio studios adjacent to Winfrey’s TV com-
plex in Chicago—home base.

Like King, Chatzky (the resident money expert)
and Smith (who guides callers and guests through
relationship and personal turmoil), each command
hourlong weekday shows that are repeated several
times throughout the day and week.

Oz hosts a one-hour show that airs three times
a week about health and nutrition. Winfrey, poet-
author Angelou, fitness expert Greene, spiritual
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counselor Williamson and fashion watchdog
Berkus all host one-hour shows that air once a
week, with encore presentations throughout
Channel 156’ 24/7 schedule.

There is also the daily “Oprah & Friends” sam-
pler show and a two-hour “Weekend Encore.”

The channel is also peppered with high-
profile interviews with Hollywood stars and
recording artists—including a recent interview
with multiple Grammy Award winner Quincy
Jones, who, incidentally, played a role in convinc-
ing Winfrey to come to XM after he joined the
satcaster’s stable of musical stars soon after its
launch five years ago.

Summing it up, as Winfrey tells listeners,“This
is talk radio that will help you live a better life.”

“Just Do Something’

Early overtures by XM were for Winfrey to just
do “something” with the satcaster, but as their
talks evolved, so did her role and the idea of a
channel was hatched earlier this year with a three-
year package valued at $55 million.

But that was just the beginning. As soon as
Winfrey signed up, Harpo Radio was created and
35-year veteran radio executive John Gehron was
named GM to oversee operations and program-
ming. Gehron had most recently been regional
VP/market manager of seven Clear Channel sta-
tions in Chicago and previously was co-COO of
American Radio Systems, where he helped build
a company of 100 radio stations in 20 markets.
So he knew creation from the ground up.

With Oprah & Friends, Gehron hired and
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paired broadcast veterans with strong producers to forge a
team that rivals the Harpo TV producers.

“It’s exciting. It’s a wondertul organization,” Gehron says.
“We are working on an A+ project. It’s been nice because
we've hired the best people and the best hosts.

“The friends of Oprah are people who have played a
regular role in Oprah’s TV show—people she likes and
respects that Oprah thought would make good radio hosts.
And we've hired good teachers as producers, people who
can teach them the basics of radio.”

Among those Gehron has recruited is Laurie Cantillo
as PD of Oprah & Friends. She programmed several
Phoenix stations, including news/talk KFYI and KTAR,
and Southern California sports talker X TRA-AM. Rita
Coburn Whack—a former Chicago radio personality and
creator/host of the syndicated “Power Talk” vignettes—and
John St Augustine are producers of the channel, who also
work closely with Winfrey’s TV team.

Atter being hired 1n June, Gehron immediatelv began
putting together the radio channel. Within a month, he
had sent the production staft to live for a week with the
out-of-town hosts “to work with them, to give them
direction and to get to know them!” Dry runs began in
August, giving the channel an unmediate polish.

“It’s always fun to start something new and to be in this

environment with the quality of performers that we have.
Oprah s very involved with everything she docs so we
have a lot of content,” Gehron says.

Revenue Generator

Using what is perhaps radio’s most umportant yardstick, the
Oprah & Friends chaunel, not yet on the air for a full
month, has been wildly successful.

It has attracted 13 first-time XM radio advertisers:
General Electric, Dove, Target, JCPenney, SlimFast, Jenny
Craig, Splenda, Snapple, Acuvue, lams, Crown Publishing,
Rozerum and Warners TrueFit, according to XM
spokesiman David Butler. Three of XM’s existing advertis-
ers—Honda, AirTran and Rinnai—are also advertising.

While not disclosing the financial terms of each adver-
tiser’s commitment, Butler says the clients are “investing mil-
lions of dollars to be a part of Oprah’s radio channel. It is
the most successtul launch in the five-year history of XM.”

While it’s too soon to determine how successtul the
channel will be, XM executive VI’ of programming Eric
Logan (see sidebar, below) 1s happy with the initial response.
“Fecdback has been terrific,” he says.“Some of the e-mails
have said, ‘It’s the best channel, I can’t turn it oft” It’s cven
betrer than | thought it was going to be” RsR

Star Catcher: Eric Logan

Twenty-one years ago,
Eric Logan was known in
Oklahoma City radio cir-
cles as “Chuck the Duck.”
He was the 15-year-old
mascot that KXXY sent to
Oklahoma City area car
dealerships to cook up
popcorn and hand out
bumper stickers.

It was the beginning of
a monumental radio career
that had him programming
major country stations
beginning with KEBC/
Oklahoma City at age 20.
He was then off to
Seattle’s KYCW, then San
Francisco’s KYCY and
Tampa, where he ran three
Infinity stations before
moving to New York to
become VP of program-
ming for the group.

Logan then moved to
Citadel where he was
president of program-
ming. Two years ago,
Logan was enticed to
Washington to become
executive VP of program-
ming at XM. When the 8K
form was filed with the
Securities and Exchange
Commission listing his
accomplishments and his
age as 33, Logan’s new
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colleagues assured them-
selves that it must be a
typo . . . for 43.

He began tatking to
Oprah Winfrey and her
people almost immediate-
ly and also joined XM CEO
Hugh Panero in talks with
Infinity/CBS about a pos-
sible Howard Stern
replacement soon after
the shock jock’s October
2004 announcement that
he would leave Infinity for
Sirius Satellite Radio in
early 2006.

Their idea? XM’s new
morning duo, Opie &
Anthony. And while other
replacements were at first
targeted, Logan kept the
O&A idea alive.

At the same time,
Logan managed to con-
vince Winfrey to join XM,
which he ackncwledges

‘was “a long process.”

Logan credits Winfrey her-
self for the concept of “a
lifestyle focus, self-help
tips for living a better life,”
Logan says. “Cprah had
the idea of inccrporating
her friends. And it was a
better idea” than XM had
proposed to her, he says.
“Oprah will be a big

reason why we bring a lot
of people here,” Logan
says, but promoting the
channel is going to be key
to its overall success.
Winfrey and her friends all
appeared together on
CNN’s “Larry King Live”
Sept. 25, the day the
channel debuted, and
Logan says XM will con-
tinue promoting Channel
156 on TV, in O magazine
and online.

“We will go where the
Oprah fans are. We intend
to bridge the gap with
people who are fans of
Oprah and make sure they
know there is a radio
channel that is compatible
with Oprah TV,” Logan
says. “We've got to go to
those places first, where
there is low-hanging fruit,

then move into mass mar-
keting through the first
quarter of this year” —JY

THERE’'S MUCH MORE @ www.RadioandRecords.com
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BY THE NUMBERS

MARKET SNAPSHOT:

The metropolitan Mobile area is the largest along the Gulf ‘

of Mexico between New Orleans and Tampa and is

increasingly being recognized for providing superior access

to emerging markets in Central and South America.

POPULATION: 501,300
RADIO MARKET RANK: 90
DEMOGRAPHICS:*

TOTAL MOBILE
79-MARKET ARBITRON
- POPULATION%  METRO% | INDEX |
AGE 25-34 - _181/0 ) ]70/04 _967
A70E 35-44 o 20% 7]90/0 - 94
AGE 45-54_ JS“/O o 19% 100
AGE 55-64 14% 14%0 IO;
EEMALE - B 52"/; - 7;"/:717 ‘E{
WHITEv 83% 220/0 86_
A@N-Aﬁl}m - 7“0/0 25% 219
o o me
LISTENED TO AUDIO 14% 10% 74

ONLINE (PAST 30 DAYS)

NO. OF RADIO STATIONS: 19
RADIO OWNERSHIP:

OWNER NO.OFSTATIONS  RATINGS SHARE**
CUMULUS 1AM, 4 M 5) . 279%
EAR CHANNEL 1AM,3FM Elo]_ - 27.3%
DITTT;AE 1AM, 1FM(2) 9.8%

FORMATS: 5 N/T, 5 country, 4 gospel, 3 AC, 2 religious,

1urban, Turban AC, 1CHR, 1 classic rock, 8 other

RATINGS LEADERS:**

Edited By Susan Visakowitz and Jeffrey Yorke

'Web Impact IV
Massive In Mobile *«a

BigChampagne
CHART COMMENTARY BY
JOE FLEISCHER

WEEK ENDING OCTOBER 8, 2006

It doesn’t happen too often that spins and downloads are as disconnected as they

are in the R&B/hip-hop genre in Mobile, Ala., but with the explosion of
MySpace, YouTitbe and many other social networking sites it’s probably going

to happen more and more. With only one spin in the market, Scan Paul’s “Give
It Up to Me” debuts at No. 3 in downloads. Both Young Dro’s “Shoulder Lean”
and Cassie’s “Me & U remain top 10 downloads in the market despite not even

cracking Mobiles top 75 in airplay. Here again, the Web is playing a massive role
in breaking the two artists bigger every day. Both Janet Jackson and Brooke
Hogan are substantially outperforming spins this week in Mobile. as Jackson puts
her No. 11 download rank against her No. 61 spin rank, and Hogan hits the top
15 i downloads but languishes at No. 63 in terms of market spins. Justin
Timberlake’ “My Love™ has already cracked the top 20 in downloads but spins
lag at No. 88. That said, the song is now the default-play song on Timberlake’s

MySpace profile and has more than 4.1 million spins already. Hounm ...

N Nielsen
NO. ARTIST TITLE DOWNLOADERS e
{CUME) SPIN RANK
1 YOUNG DRO SHOULDER LEAN 2713 80
"~ 2 JBBS CHAIN HANG LOW 20356 10
‘ "3 NELLYFURTADO  PROMISCUOUS 14249 N
4 SEANPALL  GIVEITUPTOME C@sn 106
’ "5 JUSTINTIMBERLAKE  SEXYBACK 12892 27
& DANITY KANE SHOW STOPPER msls 28
|7 Nevo SEXY LOVE T mes Iz
} 8 LILSCRAPPY © MONEY INTHEBANK 10856 7
9 CASSIE ~ MEsu o8 103
10 CIARA ~ GeTwP s488 s
M JANETJACKSON  CALLONME 9.0 e
12 E40 - UANDDAT  s4m1 40
13 CADILLAC DON  PEANUTBUTTER&JELLY 8341 6
14 BROOKE HOGAN ABOUTUS g3 63
15 CHINGY ' PULLIN' MEBACK 7803 94
16 YUNGJOC | KNOW YOU SEE IT 7698 55
7 DIUNK WALKITOUT 7687 7
’ 18 RICK ROSS  PUSHIT 038 23
15 JUSTINTIMBERLAKE  MYLOVE 7036 88
20 LIL BOOSIE ZoOM 5458 54

STATION FORMAT  AQHSHARE12-PLUS
WBLX-FM - URBAN - - m -
\!VKSJ;FTA B 7COUNTRY - 107.37
WDLT-FM URBAN AC L
VLBB-FM_ 7CHR - = 8.8
WMXC-FM AC 77

INTERESTING FACT:*

Mobile's gospel/Southern gospel listeners aren’t just
listening, they're talking, too. This group is very likely
to spend anywhere from $40 to $100 per month on
their local phone bill alone.

*Source: Scarborough Research 2006
**Source: Arbitron Spring 2006 Report

|
|

Transactions at a Glance

Todd Robinson Inc.'s KZLZ-FM/Kearny, Ariz., to KZLZ LLC for $4.75 million . . .
One Mart's KEVT-AM/Cortaro, Ariz., to Slone Broadcasting for $1.5 million . . . Bay
Broadcasting is purchasing all of the stock in Big G Little O, licensee of WHRY-
AM/Hurley and WUPM-FM/Ironwood, Mich., for $1.25 million . . . Duane Butt’s
Dakota Communications’ KFLA-AM/Scott City and KIUL-AM/Garden City, Kan., to:
Steckline Communications for $550,000 . . . Good Samaritan Educational Radio’s
WJPR-FM/Jasper, Ind., to Larry Hembree’'s Jasper Public Radio for $97,000.

Deal of the Week - Multistate Deals

PRICE: $138 million ~ TERMS: Asset sale

BUYER: Wilks Broadcast Group, headed by CEO Jeffrey Wilks. Phone: 770-
772-4077. It owns 1 other stations. This represents its entry into this market.
SELLER: CBS Radio, headed by chairman/CEQ Joel Hollander. Phone: 212-846-3939,
BROKER: Michael J. Bergner of Bergner & Co.

COMMENT: CBS Radio’s four stations in Kansas City, Mo., and three stations
in Columbus, Ohio, to Wilks Broadcast Group for $138 million. The stations
included in the deal are KFKF-FM/Kansas City, Mo.; KBEQ-FM, KCKC-FM and
KMXV-FM/Kansas City, Mo.; WAZU-FM/Circleville, Ohio, WLVQ-FM/
Columbus, Ohio, and WHOK-FM/Lancaster, Ohio.

2006 Deals to Date

Dollars to Date: $5,899,838,173  (Last Year: $2,826,867805)
Dollars This Quarter: $205,527,000 (Last Year: $1,444,984,995)
Stations Traded This Year: 827 (Last Year: 884)
Stations Traded This Quarter: 26 (Last Year: 249)

THERE'S MUCH MORE @ www.RadioandRecords.com
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[S4 TIMELINE

Steve Gramzay promoted to regional
VP of programming for Clear
MILLE  Channel’s West Texas region. B
Jason Goodman elevated to PD of WKZL/
Greenshoro. M Tim Sabean named PD of
Howard Stern’s two Sirius channels.
Alain Levy V
appointed | '
chairman/CEO
of EMI Recorded Music. B
Tony Kidd named VP/GM
of WALR/Atlanta. B Tim
Parker tapped as PD of
KMPC/Los Angeles.

YEARS AGO

YEARS AGO

John Boulos named senior VP of
promation at Epic Records. B MCA
Records elevates Susan Greenwood
to senior director of alternative promotion. B
Bill Parshall appointed general sales manager
of WHFS/Washington.

15

YEARS AGO

Larry Snider recruited as PD of
KRQR/San Francisco. B Mark
Schulman named VP of market
development of Warner Music Group. B VP of
sales Rich Kudolla upped to senior VP of sales
of Columbia Records.

20

YEARS AGO

Jeff Trumper

forms Trumper

Communications.

B Bob Bolinger named

VP/CGM of KLZZ/San Diego.

M Bill Mayne joins WBAP -
and KSCS/Dallas as \

operations director. Bolinger

2

YEARS AGO

Herb McCord appointed VP of radio
5 at Greater Media. B Randy r
Bongarten >

named VP of radio at
General Electric
Broadcasting. B J. Robert
Wood promoted to GM of
CHUM/Toronto.

Mike Baker
30 named KLIF/
MECE Dallas MD. B Jack Carey tapped as
PD of WAIR/Winston-Salem, N.C. B Century
Broadcasting announces the purchase of

KFRC/San Francisco, subject to FCC approval:

b

Bongarten

»Char ts

THIS WEEK IN DATA. For complete charts, there’s always more at www.RadioandRecords.com

Nickelback
Returns To No. 1

Nickelback scores its second
CHR/Top 40 No. | as “Far
Away” (IDJMG) knocks Justin
Timberlake’s “SexyBack” from
the top after a five-week run.
The group last topped the chart
vith “How You Remind Me,”
which wrapped up a 10-week
No. I stay in February 2002. Nickelback is the first rock band to
reach No. 1 on the CHR/Top 40 list since March 2005, when Green
Day ruled with “Boulevard of Broken Dreams.”

With the move, the Island Def Jam Music Group proudly claims
the top spot on six airplay charts. In addition to crowning CHR /Top
40,“Far Away” keeps hold of No. 1 at Hot AC,“Money Maker” by
Ludacris featuring Pharrell tops Urban and Rhythmic, Lionel
Richie’s “1 Call It Love” reigns over Urban AC and the Killers
remain atop Alternative with “When You Were Young.”

Jay-Z Riding RBD, Sanz
High In Return Storm Up

Adding to IDJMG's accomplishments, \
Latin Pop

Jay-Z has the Urban chart’s biggest-
“Ser O Parecer” (EMI Televisa)

ever spin gain for a male artist and the
list's largest position rise in five years,

by RBD skyrockets 31-3 on the
Latin Pop chart, an amazing

as “Show Me What You Got” explodes
39-14 with Most Increased Plays (up
1,415). It is the chart’s biggest move
since “Survivor” by Destiny’s Child
(featuring Jay-Z's girlfriend Beyoncé)
flew 38-12 in March 2001.

Jump but sull not the best posi-
uonal rise this year at the for-
mat. Just eight wecks ago,

4 = ¥ | Paulina Rubio’s current chart-
confUSIon topping “Ni Una Sola Palabra”
REigns At zoomed 35-2. At CHR/Top 40,
Active RBD enjoys 1ts first crossover
success, as “Tu Amor” (penned

Disturbed earns its fourth career
chart-topper as “Land of Confusion”
(Reprise) climbs 2-1 at Active Rock. It

is the second No. 1 from the “Ten
Thousand Fists” album, following
“Stricken,” which spent eight weeks
at No. 1 beginning one year ago this
week. The original version of
“Confusion” performed by Genesis
peaked at No. 11 on Billboard’s Album
Rock chart in November 1986.

by Diane Warren) rises 40-36.
Also at Latin Pop, Alejandro
Sanz Dlasts onto the Nielsen
BDS-driven chart at No. 11 with
“A La Primera Persona” (Warner
Latina). It 1s the highest debut
since “Amor Eterno” by Christian
Castro entered at the same posi-

nion exactly one year ago.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

/

Twice Is Nice
For Akon

Akon makes history by simultaneously
moving into the top 10 of the Rhythmic
chart with two titles: “I Wanna Love You,”
featuring Snoop Dogg (Universal Motown),
shoots 11-8 and “Smack That,” featuring
Eminem, ascends 14-10. No lead artist had
previously achieved such a chart double,
though Akon himself was involved the only
other time a listed artist entered the top 10
with two tracks in the same week. In the
March 18, 2005, issue, his “Lonely” rose
13-10, while Baby Bash’s “Baby I'm Back,”
on which Akon was featured, climbed 12-7.

Heartland
Takes Indie
Label To No. 1

Lofton Creek Records and its act,
Heartland, claim their first No. 1 as “'I
Loved Her First” jumps 2-1, marking
the second time this year that an
independently distributed label has
occupied the top box on the Country
list. Jason Aldean’s “Why” (Broken
Bow) spent one week atop the May
19 Nielsen BDS-driven

chart.

THERE’S MUCH MORE @ www.RadioandRecords.com
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WFLY's daypart dominos fall after a morning change

Mornings Part Of
This Complete
Breakfast

Kevin Carter

KCarter@RadioandRecords.com

hat began as a morning show opening, a traumatic enough event
for any PDD, was just the beginning of the summer of fun for Kevin
Callahan, OM of Albany Broadcasting’s aptly named Albany,
N.Y .-based cluster, as he got pulled into a continuous game of
jock checkers.
Let’s review: Hugely popular moming icons Candy & Potter
left in May for middays at Lincoln Financial’s hot AC/talk hybrid WLNK/Charlotte,
ace his

setting a chain of event
highly rated morning show.

“I don’t remember the summer,” he says. When asked what his gut reaction was
when his moming team announced it was leaving, he responds, “Aside from digging
out the bottle of Wild Turkey in my bottom drawer and wanting to throw up?”

While Callahan launched a national search, Candy & Potter’s former producer,
Boomer, held the fort down in the decidedly unglamorous role of “hole-plugger”
for mornings. Boomer’s instructions were simple: “Just keep the car on the road and
talk a lot about the music.”

Callahan says it’s important to be careful about several things when you’re in
between shows. “Don’t put something in place that people will adhere to, knowing
you’re going to change again in the near future, and make sure whatever’s on isn’t
something that can be compared to the last show.”

Transparency with the audience is key, he stresses. “One important thing I really believe
in when you have a show that’s important to you is that you allow them to let everyone
know what’s going on,” he says. “Because no one in radio ever gets fired, of course, wink,
wink, the last thing we want is for listeners to think that of the station. Let them know
that the show they love had a good opportunity and had chosen to leave, and we wished
them well. The key was we kept the audience involved through the whole process.”

Ultimately, Callahan looked to afternoon driver Brian Cody, who had done morn-
ings at "’FLY before and was a known quantity. “Brian had the hugest name recog-
nition and the most entertaining scores in studies we had done—it was a no-brainer
there, but I didn’t want to blow up two major dayparts at one time,” he says.

In the end, Callahan ended up blowing up not one, not two, but threc major day-
parts. Cody moved to morings where he was joined by Chrissy Cavotta, inbound
from middays at WENK/Portland, Maine, and Jim Clark, most recently director of
operations for Metro Traffic in Albany.

From there, things escalated fast. To fill afternoons, Callahan tapped market vet
Mick Lee, who had done part-time at ’FLY before moving to nights at rival WKKF,
followed by a brief stint in afternoons at WIHT (Hot 99.5)/ Washington. And there’s
more. Lee was teamed up with Christy Taylor, who moved from, wait for it, 'FLY’s
mudday shift. Yikes.

So what about middays? Say hello to ’FLY PD Terry O’Donnell, Callahan’s for-
mer operations assistant, who now occupies the midday air chair.

Now that everyone has settled into their new posts, Callahan cautiously feels like
he can relax—for a minute anyway. “At 35 ycars old, I'm sleeping again at night, and
I can finally say goodbye to acne.” RR

Next week: Replacing all or part of your moming show without killing yourself.

THERE’'S MUCH MORE @ www.RadioandRecords.com
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EYR AVILA

Hiams™ » EVA AVILA’S "MEANT TO
FLY” SOARS INTO THE CANADA
CHR TOP 30 (32- 22).
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MOST ADDED

TITLE NEW
_ ARTIST / LABEL STATIONS
FERGALICIOUS 23

Fergie Feat. will.lLam
(WILL.LAM/A&M/INTERSCOPE}

KSPW, KWYE, KXXM, KZCH, KZZP, WAKS,
WDJX, WFBC, WFHN, WGTZ, WHY!, WIHT,
WIOG, WKCI, WKKF, WNTQ, WPST, WPXY,
WQEN, WXKS, WXSS, WZKF, XM Top 20
on 20

SHOW ME WHAT YOU GOT
Jay-Z

(ROC-A-FELLA/DEF JAM/IDJMG)
KHTT, KKPN, KZZP, Sirius Hits 1, WABB,
WAKZ, WCGQ, WFHN, WIOQ, WKST,
WKSZ, WPRO, WQEN, WVKS, WVYB,
WWHT, WXKB, WXXX

18

WAIT A MINUTE
The Pussycat Dolls
(A&M/INTERSCOPE)
KRQQ. KZHT, WBHT, WCGQ, WEZB, WKGS,
WNTQ, WPRO, WPXY, WRVQ, WVKS,
WVYB, WXKB, WZKF, XM Top 20 on 20

COME BACK TO ME
Vanessa Hudgens
(HOLLYWOOD)

KDND, KHKS, KKMG, KKRZ, KMXV, KSMB,
WABB, WAEV, WJBQ, WKCI, WKSC, WX5S,
WXXL, WXXX

15

14

~ IRREPLACEABLE 13

Beyonce

(COLUMBIA)

KHTT, KKMG, KSLZ, KSMB, KZHT, Sirius
Hits 1, WBHT, WCGQ, WIBQ, WKSC, WSSX,
WXSS, WYOY

GET UP

Ciara Feat. Chamillionaire
(LAFACE/JIVE/ZOMBA)

KDND, KHFI, KQCH, KRUF, KSMB, KZCH,
WBHT, WCGQ, WKQI, WKZL, WNOK,
WRVW, WwST

SAY GOODBYE

Chris Brown

(JVE/ZOMBA)

KDWB, KIIS, KZCH, WFBC, WHHY, WKSS,
WKSZ, WWCK, WWWQ, WZAT, WZKF,
WZYp

13

12

TU AMOR

RBD

(EMI TELEVISA/VIRGIN)
KKOB, KRBE, WABB, WAKS, WAKZ, WBLI,
WHBQ, WKSS, WKSZ, WNKS, WQEN,
WZKF

WALK AWAY

Paula Deanda Feat. The DEY
(ARISTA/RMG)

KDND, KDWB, KJYO, KKDM, KZCH, WABB,
WFBC, WKKF, WKZL, WRVQ, W55X, WZEE

12

ADDED AT...
KKOB

Albuquerque, NM
PD: Kris Abrams
MD: Carlos Duran
Stone Sour, Through Glass, 23

RBD, Tu Amor, 13

John Mayer, Waiting On The World To Change, 9
All-American Rejects, It Ends Tonight, 6

FOR MORE STATIONS GO TO:

www.RadioandRecords.com

2

Eminem, 50-Cert, Lloyd Banks & Cashis
(SHADY/AFTERMATH/INTERSCOPE}
TOTAL STATIONS:

66

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL /GAIN
IT ENDS TONIGHT r 916193 I'M NOT MISSING YOU ¢ snnn
The All-American Rejects Stacie Orrico
(DOGHOUSE INTERSCOPE) (VIRGIN)
TOTAL STATIONS: 54 TOTAL STATIONS: 39
THE ONLY JIFFERENCE BETWEEN WHITE & NERDY 402/2
MARTYRDOM AND SUICIDE IS PRESS Weird Al Yankovic
COVERAGE W 732n75 (WAY MOBY/VOLCANO/ZOMBA)
Panic! At The Disco TOTAL STATIONS: 63
(DECAYDAN E/FUELED BY B ,
RAMEN/LAVM/ATLANTIC) | WANNA LOVE YOU 399/86
TOTAL STATIONS: 618 Akon Feat. Snoop Dogg
_— — (SRC/KONVICT MUZIK/UNIVERSAL
WALK AWAY MOTOWN)
(REMEMBER ME) 1 660194 TOTAL STATIONS: 29
Paula DeAnca Feat. The DEY — — ]
(ARISTA/RMG) COME BACK TO ME 396/293
TOTAL STATIONS: 37 Vanessa Hudgens
—— — [HOLL YWOOD)
HIGH SCHOOLNEVER ENDS ~ 585/77 TOTAL STATIONS: %0
Bowling For Soup
(FFROE/JIVEZOMBA) THROUGH GLASS 379194
TOTAL STATIONS: 33 Stone Sour
- (ROADRUNNER/IDJMG)
YOU DOM'T KNOW 554/265 TOTAL STATIONS: 30

MONEY MAKER

Ludacris Feat. Pharrell (DTP/Def Jam/IDIMG)
WAKZ +36, KHKS +36, WIHB +35, WZKF +34, KKPN +29,
WKSC 426, KIS +25, WKST +24, KZHT +24, KHFI +23

fr HOW TO SAVE A LIFE

The Fray (Epic)
WLAN +38, WKSS +37, WKZL +35, WAPE +31, WWCK +29,
WRVW +23, WIXX +23, WCGQ +23, WIOQ +23, KRUF +22

FERGALICIOUS

Fergie Feat. will.i.am (will.i.am/A&M/nterscope)
WHY? +40, WIHB +30, WZKF +27, KKMG +25, WFKS +24,
SIHT +23, WXXX +20, KWYE +19, WWST +19, WXXL +18

'SHOW STOPPER

Danity Kane (Bad Boy/Atlantic)
KQCH +43, WBLI +36, KZZP +30, WVKS +27, WKSZ +27,
WKFS +23, WZKF +22, WLKT +22, WAKS +21, WXXX +21

LIPS OF AN ANGEL

Hinder (Universal Republic)
WNOU 52, WIHT +42, KZCH +35, WRVAQ) +33, WGTZ +24,
WFLZ +24, WKZL +23, WAKS +19, WXXX +18, WLAN +T7

FOF WEEK ENDING OCTOBER 15, 2006

LECEND: See legend to charts in charts section for rules and symbol explanations.

117 CHR"top 40 and 16 Canada CHR/top 40 stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
of & reporters. (¢} 2006 VNU Business Media, Inc. All rights reserved.
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Big Boy busts out three hours of Hip Hop
music, stars, and fun every weekend.

KPWR Los Angeles
KKFR Phoenix
WLLD Tampa
KDGS Wichita

KDDB Honolulu
...and more every day.

www.americal
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Power 106's Liz Hernandez joins MTV News

MTV Newsworthy

Darnella Dunham
DDunham@RadioandRecords.com

lenty ot radio personal-
ities have gotten a shot
to work on TV, but to
actually work on-air at
MTYV 1s major.

While VJs come
and go, MTV News
correspondents tend to have much more

longevity. Was there a time when Kurt
Loder wasn’t on MTV?

When the cffervescent and  sincere
morning show co-host on KPWR
(Power 106)/Los Angeles became a MTV
News correspondent, many expected Liz
Hernandez, aka Luscious Liz, to leave her
perch on  “Big  Boy’s
Neighborhood.” But she plans
to stay put.

January 2007  will  mark
Hernandez’s sixth year as co-
host of “Big Boy’s
Neighborhood,” and being
part of the popular show has
brought her many opportuni-
ties. “My first year here [ got a phone call
from a woman who was a big fan over at
ABC,” Hernandez says. “She asked if | had
representation. | told her, ‘No,” and she
had me meet a friend of hers at William
Morris. I didn’t even know what William
Morris was—I'm from Riverside!

“At our first meeting [ told her I didn’t
get into radio to get into acting. I got into
radio because | love radio. I thought the
only thing that would accent this is to
work at MTV. It’s so surreal—I can’t
believe that happened.”

Hemandez says encouragement and
support from Big Boy has helped her pros-
per. In addition to her new job at MTV,
she has built her own brand through her
MySpace page and Web site, modeled for
a billboard campaign for the NHL’s Los
Angeles Kings and appeared on the cover
of Lowrider magazine. “Big Boy allows

THERE'S MUCH MORE @ www.RadioandRecords.com
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you to shine, and he always tells us we're
all  representative  of each  other,”
Hernandez says.

“He goes far and beyond to promote
any projects that I work. He always
makes me feel beautiful enough, woman
enough, smart enough, talented enough,
and it’s such bliss to work with him. I
have the best job in the world, and MTV
is the icing, one of the benetits of being
part of ‘Big Boy’s Neighborhood.’
Without that | wouldn’t have all these
other things, and sometimes people for-
get that.”

Hernandez’s loyalty was put to the test
= when MTV first offered her a
job about a year ago. “The audi-
tion went well. They tlew me to
New York to audition in those
studios, and they told me they
were going to hire me. They
asked me if T wanted to move to
New York and | said, ‘No,” and
all bets were off—I cried.
“Two months later [MTV senior direc-

Hernandez

tor of talent development and casting]
Wendy McSwain called me and said they
were going to try to make it work by cre-
ating a position for me in Los Angeles. It
complements what we do here and hope-
fully adds more longevity to me here at
Power 106.”

In addition to her work on MTV,
Hernandez is the only news correspon-
dent for the newly launched MTV Tr3s’
“Mi TRL.” Despite the national expo-
sure she’s receiving, she does not intend
to leave the show that helped her reach
this level.

“With me and Big Boy, we're more
than just co-workers, he's my best friend,”
she says. “I realize what I have with Big is
something genuine, so why would 1 ever
want to give that up? [ told him I’d be here
with him till the wheels fall oft.”” RsR
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TITLE CERTIFICATIDNS STATUS PLAYS AUDIENCE
b TITLE PLAYS ITLE PLAYS
ARTIST IMPRINT / PROMOT ON LABEL ™ o/ MILLIONS RANK i A ARTET/LABEL oA
MONEY MAKER NO. 1(3WKS) TOO LITTLE TOO fr 48547 WE FLY HIGH 218/52
LUDACRIS FEATURING PHARRELL DOP/DEF JAM/IDIMG 2k Zey SEIESE ) R LATE Dirmdlones
SAY GOODBYE JoJo (DIPLOMATS/KOCH)
CHRIS BROWN . IVE/ZOMBA 3839 +313 (26032 2 MOST ADDED (DA FAMILN/BLACKGROUND/UNIVERSAL TOTAL STATIONS: 2r
1 TR — R — MOTOWN)
1 KNOW YOU SEE IT Ny NS: S SO EXCITED 217Nn24
YUNG JOC FEATURING BRANDY 'MS. B HAMBRICK  BLOCK/BADBOM SOUT VATLANTIC S 1O '3_" 22603 6_ it ’ et FaataKhiE o
SHOW STOPPER AY CHICI 47275 (vIRGIN)
DANITY KANE EADBOY/ATLANTIC fn 37 | g2s0] ’ Pitbull TOTAL STATIONS: 37
MY LOVE ) ; (DIAZ BROWHERS/TVT)
JUSTIN TIMBERLAKE FEATURING T.. VE/ZOMBA 3186 +499 23595 S = = TOTAL STATIONS: 37 rl;:,.:;u 216/64
SEXYBACK N 46 32 21612 8 ARTIST / LABEL STATIONS YOU OON'T KNOW 417/201 (UPSTAIRS)
JUSTIN TIMBERLAKE IVE/ZOMBA - SHOW ME WHAT YOU GOT 22 Eminem, 50 Cent, Lloyd Banks & Cashls TOTAL STATIONS: 6
PULLIN' ME BACK N o N oy (SHADY/AFTERMATH/INTERSCOPE)
CHINCY FEATURING TYRESE soTaLITcapTo, | 2993 370 26275 4 (ROC-A-FELLA/DEF JAM/IDIMG) TOTAL STATIONS: 29 :':.UV JI'I’ 206/92
| T, KCAQ, KDDB, KDHT, KISV, KKFR, P ungreezy
L WANNA,LOVEOU D 293 500 24838 3 ::EA, KSEg. KTBT, KTTB, KVEG, KVYB, THIS IS WHY I'M HOT 359/31 (CORPORATE THUGZ/DEF JAM/IDIMC)
AKON FEATURING SNOOP DOCG SRUKONVICT MUZIK/UNVERS 4L MOTOWN KXJM, KZFM, WAIZ, WBBM, WHZT, WJJS, Mins TOTAL STATIONS: 35
GET UP o WIMN, WKHT, WKPO, WRED (AMERICAN KING/URBAN BOX OFFICE)
CIARA FEATURING CHAMILLIONAIRE LFAC/VEZOMBA 2000 194 120910 10 - - o TOTAL STATIONS: 25 DANGE“?‘US 194736
T — PROMIS| Ying Yang Twins Feat. Wyclef
SMACK THAT w GALLERY
2547 +463 21065 9 Ciara & 2331 (COLLPARK/TVT)
AKON FEATURING EMINEM SRUKONVICT MUZIK/UMVERS L MOTOWN (LAFACE/ZOMBA) Mario Vazquez TOTAL STATIONS: 21
CHAIN HANG LOW o 2547 <47 %ol 13 KBBT, KDDB, KISV, KKSS, KPTY, KVEG, (ARISTA/RMG)
_JiBBS CGIFFEN/NTERSCOPE €280 L » KX M, KZFM, WRDW, WRVZ, WXIS, XHTZ TOTAL STATIONS: 12
BUTTONS oy . T KE MIN -
THE PUSSYCAT DOLLS FEATURING SNOOP DOGG AsMNTERscope 2079 446 (15535 11 S A e e w
WALK AWAY (REh;EiMBER ME) :ow Wow Feat. Chris Brown & Johnta
stin
PAULA DEANDA FEATURING THE DEY isTamvc 128 '8_3 12.026 16 (c‘z)Luuen A/SUM)
(WHEN YOU GONNA) GIVE IT UP TO ME Ny KBBT, KCAQ, KCHZ, KIBT, KIKI, KKSS,
SEAN PAUL FEATURING KEYSHIA COLE warLanTic 1928 324 ]“'801_. 16 KKWD, KPTY, KTBT, KXBT, W.JS
SHOULDER LEAN N R FERGALICIOUS =
YOUNG DRO FEATURING T 1. CRANDHUSTLE/ATLANTC 1875 62 N 2 Fargin el willlians
COME TO ME (WILL.L AM/AGM/INTERSCOPE)
DIDDY FEATURING NICOLE SCHERZINGER BaDBOVATLANTC | 193 ¢76 (13892 15 KBFM. KCHZ. KTTB, KVYB, WBTT, W.JS,
S d - 4 re — WKHT, WRVZ
LYFE JENNINGS o 1690 +121 9586 20 8
LUMBIA/SUM C- - WALK IT OUT 8
THAT GIRL o Unk
FRANKIE J FEATURING MANNIE FRESH & CHAMILLIONAIRE COLUMBIA/SUM 873 -272 n.341 7 {BIG DOOMP/KOCH)
S VILOVE N ¢r . KKFR, KKWD, KPHW, KTBT, KUUU, 25
] KVYB, WKHT, WwWKX
NE-YO DEFJawiDme  1BB9 544 LO38 19 =
U AND DAT : | ‘WE FLY HIGH 7 \
E~40 FEATURING T-PAIN & KANDIGIRL SCKWID IT/BEWRNER BROS, 1274 328 k322 18 Jlm Jones ) \
= - : o I e (DIPLOMATS/KOCH
RING THE ALARM o : KBDS, KCAQ, KUUU, KVYB, KZFM, WROW, \
BEYONCE COLUMBIA/SUM 1535 '80_ 9'553__ 2 WRVZ 8 . 1 ¢ 4 \
FERGALICIOUS - \
FERGIE FEATURING WILL.LAM WILLLAMWASM/NTERSCOPE 101D 362 9314 22 | WANNA LOVE YOU 7 \
Akon Feat. Snoop Dogg
SUPERMAN o \
FREWNBOY sREEnozeave | 1327 <S4 7882 25 Schgx:)wc‘r MUZIK/UNIVERSAL \
SHORTIE LIKE MINE T 32 377 82 24 KCHZ, KDHT, KTBT, KXBT, WBBM, WIBT, o \
_ BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN COLUMBIA/SUM - XHTO 5 SHOW ME WHAT YOU GOT \
ABOUT US - 50 Jay-Z (Roc-A-Fella/Def Jam/IDIMG) \
BROOKE HOGAN FEATURING PAUL WALL swosope | 1290 -230 iai?_ | 23 JM:F’:S"::: & = WRDW +63, WXIS +33, WRED +36, WAIZ +33, KVYB +31, \
LONDON BRIDGE Q o o G = (VIRGIN) | . WWKX +30, KBMB +25, WIS »23, WHZ_ T +2], KSEQ»21 \
FERCIE WILL.|AM/A&M? NTERSCOPE - KIBT. KPTY, WAJZ, WKPO,
UNAPPRECIATED / ) ch\:%(, XHTO i % UM COWE Yo \
CHERISH SHONBFF/CAPTOL 1028 +82 4538 35 T s Akon Feat. Snoop Dogg (SRC/Konvict x
Muzik/Unlversal Motown)
WaLKIT/OUT ® gy .25 5663 29 YeRna Ny KVYB +38, KVEG +37, XHTZ »33, WBBM »28, WHZT +27, \
UNK BIC JOMP/KOCH s a=e (CORPORATE THUGZ/DEF JAM/IDJMG) KCAQ +20, KPTY +20, WKPO +1, ITTB +19, KTBT +18
SHOWMEWHATYOUGOT  MOSTINCREASEDPLAYS/MOSTABDED o ,coc  cas 26 GG o T B el — \
av-Z "ROC-A-FELL A/OE * JAM/IDJMG it < " TU AMOR “ T MYLOVE
WE RIDE 852 47 5697 28 RBD Justin Timberlake Feat. T.I. (Jive/Zomba)
RIHANNA RP/OE™ JAMNDIMG J (EMI TELEVISA/VIRGIN) XHTZ »57, WAIZ +56, WNVZ +44, KKSS «4], KBDS «33,
EVERYTIME THA BEAT DROP . o . KBBT, KBMB, KCHZ, WIS WKPO +32, KTTB +25, KXBT 19, KCGl +18, KSEQ +19
MONICA FEATURING DEM FRANCHIZE BQYZ JRMG : fr  SMACK THAT
CHICKEN NOODLE SOUP. %7 26 4136 38 Ak B | )
WEBSTAR & YOUNC B FEATURING THE VOICE OF HARLEM UFIVERSAL REPUBLIC d on Feat. Eminem (SRC/Konvict Muzik/
Universal Motown)
DEM JEANS
762 +140 2851 - KKWO +53, WBBM +49, WLLD +36, KIKI +30, KPRR +27,
CHINGY FEATURING JERMAINE OUPRI SLIT-A-LOT/CAPITOL KYLD +25, KUBE +25, WPOW + 23, KSEQ 22, KLUC +21
STUNTIN' LIKE MY DADDY 695 +75 3763 - = R — — —
BIRDMAN & LIL WAYNE CASH MONEY/UBIVERSAL MOTOWN 3 ASOaD AT ¥y SHORTIE LIKE MINE
PUSH IT 685 6 3.099 - Bow Wow Feat. Chris Brown & Johnta
RICK ROSS SLIP-N-SLOE/DE" JAWIDIMG ; WWK X At e
THE WAY I LIVE 681 J39 4347 37 Providence, RI WKHT «42, KXBT 31, WRED +28, KZFM +27, KIKi +26,
BABY BOY DA PRINCE URIVERSAL REPUBLIC - OM/PD: Tony Bristo! KKWD +26, WXIS +26, WRVZ +2t, KCAQ 21, KDDB +B9
MONEY IN THE BANK APD: Joey Foxx
LIL SCRAPPY FEATURING YOUNG BUCK BME/REPRSE/WARNERBROS. e 77 4.753 3" Erninins50,Cant. UtoyalBimeks &\CsHIE
TU AMOR g You Don't Know, 9
RBO EMITELEVISAVIRGIN Ea 10 _3'_557_ ;. The Game, Let's Ride, 3
LET'S RIDE Janet Feat. Khia, So Excited, 3
644 [ 3 FOR WEEK ENDING OCTOBER 15, 2006
THE GAME @rrenanterscope 044 +170 B 5 - G A LEGEND: See legend to charts in charts section for rules and symbol explanations.
oT - . . )
IEE (UB?FECA":U“;%E;OOP DOCC& LIL JON LENCHMOB/VIRGIN 585 <4 | BG4 27 www.RadioandRecords.com 63 -hythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
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DJs talk branding and biz at ninth annual Mixshow
Power Summit

Spin Cycle

Hillary Crosley

HCrosley@RadioandRecords.com

mid flip-flops, clear blue water and “cleaning” ladies, Wamer Music
Group director of A&R Jim Jones reminded DJs that there isn’t any
retrement plan for rappers.

“I just want to thank Warner for giving me my tirst 401 (k) plan,”
Jones said while accepting the label of the vear award at the ninth
annual Power Summit Awards dinner.

That's my favorite quote from the summit, held Oct. 4-7 in Puta Cana, Dominican
Republic. But I can’t forget, “If you can’t be Morris Day, then be the best Jerome,”
from Sirius Satellite Radio and mixtape 1] Clinton Sparks, inferring that burgeoning
DJs shouldn’t outshine their mentor.

The conference pulled in mostly East Coast, Southern and a few Midwest mixshow
DJs—Dbut not many West Coast representatives, though KMEL/San Francisco’s Scottie
Foxx and KPWR (Power 106)/Los Angeles mixshow coordinator Felli Fell were in
the house.

“Don’t Be Afraid of New Stuff,” the first panel, ended up being the usual batte
between different promo people begging, “Play my record.” One mixer requested,
“Give the smaller markets some exclusives, you can break exclusive Jay-Z records out-
side of New York.”

Sparks was a great imoderator for the panel titled “Beyond Just Being a D].” which
featured WJHM/Orlando’s D] Nasty, KBXX/Houston’s D] GT, WEDR/Miami’s D]
Irie, Felli Fell, BET’s Madd Linx, WQHT/New York and MTV’s Cipha Sounds, and
Drama and Don Cannon, who DJ for both WHAT/Atlanta and Sirius Satellite Radio.
“As a DJ you are a walking brand, and you need to constantly expand that brand,” DJ
Irie said. The larger your DJ network, the more chance you have of spinning tor cor-
porate events (like Irie’s Miami Heat gig) or hosting TV shows (like Madd Linx as BET’s
“Rap City” host).

The shrinking number of mixer positions at radio seemed to be the biggest fear dur-
ing the conference, since, as Madd Linx blunty stated, “in companies like Clear
Channel, you're expendable. | know a station where they only have two actual per-
sonalities on the entire schedule, and you never know when you’re gone.” Felli Fell
added, “It’s also really good to be a utility player. I’ve learned a lot from my boss [KPW IR
VP of programming] Jimmy Steal about programming because you can’t DJ forever.”

The “Starts With a D] Ends With a Brand” panel, hosted by Dome Entertainment’s
Michelle S, offered the most constructive conversation, with MySpace’s Roslynn
Cobarrubias, Dubplate Drama’s Luke Hyams, MTV2 host/ WQHT APD Ebro Darden,
Pepsi’s Bozoma St. John, Timberland’s Tashion Macon, and Capitol 1524’s Mark Shin.
MySpace features a series of breakout DJs on its home page. Shoemaker Timberland

works hand in hand with DJs to promote its product in the urban music community,
and is always looking for mixers to endorse their latest gear. The panel stressed that DJs
need to build popularity through booked gigs, MySpace friends and word-of-mouth.
Also, when utilizing content providers like MySpace and YouTube, product doesn’t

need to be flawless—the audience just needs access.

“We do focus groups at our station that research listeners between the ages of 15
and 20, and they don’t really care about the quality of videos or the music,” WQHT’s
Darden said. “We don’t tell listeners what they want to hear, they tell us what they

want to hear.” ReR
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» EMINEM LEADS AN ALL-STAR

CHARGE, AS “YOU DON'T KNOW"
ENTERS AT NO. 38.

TITLE
ARTIST

% NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

d
POWERED BY k Nielsen

Broadcast Data

Systems

MONEY MAKER

LUDACRIS FEATURING PHARRELL
PULLIN’ ME BACK

CHINGY FEATURING TYRESE

| KNOW YOU SEE IT

YUNG JOC FEAT. BRANDY "MS. B." HAMBRICK

CHAIN HANG LOW

JiBBS

COME TO ME

DIDDY FEATURING NICOLE SCHERZINGER
WALK IT OUT

UNK

SHOULDER LEAN
YOUNG DRO FEATURING T.I.

STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE

PUSHIT

RICKROSS

NO. 1(4WKS)
DTP/DEF JAM/ADIMG

N

SLDT-A-LOT/CAPITOL

N

BLOCK/BAD BOY SOUTH/ATLANTIC
GEFFEN/INTERSCOPE
BADBOY/ATLANTIC

BIG OOMP/KOCH

GRAND HUSTLE/ATLANTIC

CASHMONEY/UNIVERSAL MOTOWN

SLIP-N-SLIDE/OEF JAM/IDIMC

SHOW ME WHAT YOU GOT * AIRPOWER/MOST INCREASED PLAYS

JAY-Z

(WHEN YOU GON“A) GI_VE ITUP TOME

SEAN PAUL FEATURING KEYSHIA COLE
SHORTIE LIKE MINE

BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN

MONEY IN THE BANK
LILSCRAPPY FEATURING YOUNG BUCK

U AND DAT
E-40 FEATURING T-PAIN & KANDI GIRL

CHICKEN NOODLE SOUP.

WEBSTAR & YOUNG B FEATURING THE VOICE OF HARLEM

SNAP YO FINGERS

LIL JONFEATURING E-40 & SEAN PAUL OF THE YOUNGBLOODZ

IT'S GOIN' DOWN
YUNG JOC

DEM JEANS

1 EHINGY FEATURING JERMAINE OUPRI

WE FLY HIGH
JIMJONES

SUPERMAN

'BROWNBOY

LET'S RIDE

THE GAME

IT'S OKAY (ONE BLOOD)
THE GAME FEATURING JUNIOR REID
GHETTO STORY CHAPTER 2
CHAM FEATURING ALICIAKEYS
RUBBERBAND BANKS
YOUNG DRO

LLUVIT

YOUNG JEEZY

ZOOM

LIL' BOOSIE FEATURING YUNG JOC
THE WAY [ LIVE

BABY BOY DA PRINCE

MAKE IT RAIN

FAT JOE FEATURING LIL WAYNE

GO TO CHURCH

{CE CUBE FEATURING SNOOP DOGG & LIL JON
PEANUT BUTTER & JELLY
CADILLAC DON & J-MONEY

BOBBIN MY HEAD

BLAKJAK

HANDS up

LLOYD BANKS FEATURING 5D CENT

BE SOMEBODY
DR

1 KNOW YOU WANT ME
YOUNG BUCK FEATURING JAZZE PHAE

AY CHICO
PITBULL

WHAT IT 12
YOUNG CAPONE

THIS IS WHY I'M HOT

 MIMS

YOU DON'T KNOW

EMINEM, 50 CENT, LLOYD BANKS & CASHIS

TOP BACK
T

KNOCKIN' DOORZ DOWN
PIMPC

ROC-A-FELLA/DEF JAM/IDJMG
N
VP/ATLANTIC
COLUMBLA/SUM
BME/REPRISE/WARNER BROS.
SICK WID' IT/BME/WARNER BROS.
UNIVERSAL REPUBLIC

n2
BME/TVT

BLOCK/BAD BOY SOUTH/ATLAI:;I‘C

SLOT-A-LOT/CAPITOL
AIRPOWER

DIPLOMATS/KOCH

STREET NOIZE/AME

GEFFEN/INTERSCOPE

GEFFEN/INTERSCOPE

MADHOUSE/ATLANTIC

CGRANDHUSTLE/ATLANTIC

CORPORATE THUGZ/DEF JAM/IDJMG

TRILL/ASYLUM

UNIVERSAL REPUBLIC

TERROR SQUAD/IMPERIAL/VIRGIN

LENCHMOB/VIRGIN

SOUTHERN BOY/35°35/ASYLUM

UNIVERSAL REPUBLIC

G-UNIT/INTERSCOPE

JIVE/ZOMBA

G-UNIT/INTERSCOPE

DIAZ BROTHERS/TVT

SO SO DEF/VIRGIN

AMERICAN KING/URBAN BOX OFFICE

SHADY/AFTERMATH/INTERSCOPE

GRAND HUSTLE/ATLANTIC

JPRINCE/RAP-A-LOT 4 LIFE/ASYLUM

PLAYS AUDIENCE
™ +- MILLIONS RANK
9651 +302 89.046 1
go—sa_ 44 66784 2
"SE; -7127 7142.834 3
S136 +75 31947 8
“z.oa7_ +35 34_734 4
( 4051 +457 32343 7
-‘3559 -585 .34.3_70. )
' 3651 +220 -29.357 9
- 314 479- 22607 13
299 ;2001- 33?50_ 6
279117 _-712 2;36; 2
2874- +705 .25.-277 g
2_770 +302 26M8 0
257 -650 ‘21.595 15
“zzg y 90 w387 18
: zo; 212 Ts,ss; 6
_18; -188 7]5,829 7}
1_5; +284 -9.405 ;
1492 +406 ﬂzi.sz.s 1%
1360 -55 ;.a; 25
72; +374 .8.650 23
1_213_ -431 13.278. 19
‘g 3321 NS5 ¢ 20
956 -ozsz 6579 ] 27
-869 «307 7 7584 26
795  +251 _6.1»87 30
_71: : 7«12:. —;.ses 40
7 26 042 u
680 -1; 6515 29
64 80 6566 28
@7 o 3006 -
_s; -362 *;ai 34
57_6_ +49 2905 .
548 +60 2638 -
21 92 Zf -
514 -58 _2;- -
Ei_m _3.5T -
486  +217 "3.24/: -
_463 +5 _z.ﬁ 39
z.;_ +31 3.335_ -

clear. consistent. quality.

All hooks are not created equal. Some are too short, some are too long, and some
are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited's clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

HAks

(770)452-4665 » hooks@hooks.com & www.hooks.com s Featuring M EENTURT:  HitDiscs

adiohistorv com
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] ATIONS STATUS PLAYS AUDIENCE
dz TITLE PLAYS TITLE PLAYS
g N — _IMPRINT/PROMOTIONLABEL (SR M- EREREE RANK ARTIST / LABEL /GAIN ARTIST / LABEL GAIN
MONEY MAKER NO. 1{4 WKS) hug = LOOK AT HER ¢r 813/52 CHANGE ME 7r el0/83
1 1_2_ LUDACRIS FEATURING PHARRELL ~ DTP/DEF JAM/IDING L"S_ e 1.;;_707 U One Chance Feat. Fabo Ruben Studdard
SAY GOODBYE o (J/RMG) (J/RMG)
2 Chmiserown vezowes (REEE 5 MEER 2 MOST ADDED TOTAL STATIONS: 45 TOTAL STATIONS: 40
2 er;c THE ALARM T 3508 +05 4053 4 | WANNA LOVEYOU ¢r Bi2/166  LET'S RIDE 579/204
_ BEYONCE CoLumBiarsum - TEF T : Akon Feat. Snoop Jogg The Game
.E.X. r . (SRUKONVICT MUZIK/UNIVER SAL MOTOWN) (GEFFEN/INTERSCOPE)
| _]9 ~ LYFE JENNINGS COLUMBIA/SUM f"797 528 3t"575_ B TOTAL STATIONS: TOTAL STATIONS: 67
n l\Jf\lN;t(\LK ITOUT acooveken, | RO +232 26680 6 ZOOM 758/233 You 565/34
-, 4 KOCH LE=r TITLE NEW Lil" Boosie Feat. Yung Joc Lloyd Feat. Lil' Wayne
| 20 PULLIN' ME BACK NEr apoe 37 42510 3 _ ARTIST/LABEL STATIONS (TRILL/ASYLUM) (THE INC./UNIVERSAL MOTOWN) .
CHINGY FEATURING TYRESE SLOT-A-LOT/CAPITOL _ =—°7 = SHOW ME WHAT YOU GOT 49 TOTAL STATIONS: 56 TOTAL STATIONS: 38
STUNTIN' LIKE MY DADDY ; Jay-Z
BIRDMAN & LIL WAYNE CASHMONEY/UNIVERSALMOTOWN 2306 *145 25594 9 (ROC-A-FELLA/DEF JAM/IDIMG) PLU7 Uiy 643/212 NKNOWYOR WANTIME™ 528767
— =, e KBFB, KBLR, KBTT, KBXX, KHTE, KIPR, Young Jeezy Young Buck Feat. Jazze Phae
EVERYTIME THA BEAT DROP o4 Bread 1 KIMM, KKDA, KMJJ, KPRS, KRRQ, KVSP, (CORPORATE THUSZ/DEF JAM/IDJMG) (G-UNIT/INTERSCOPE)
MDNICA FEATURING DEM FRANCHIZE BDYZ _ JIRMG 3 WAMO, WBFA, WBLX, WBTF, WBTJ, TOTAL STATIONS: TOTAL STATIONS: 53
CHAIN HANG LOW WDKX, WEAS, WEDR, WEMX, WEN
JBES csrrmnmsnsco?s +28  1€9% 23 WERQ. WEUP, WEXA, WFXE, WHHSj MAKE IT RAIN fr 615194 BE SOMEBODY fr 502142
 PUSHIT N o - WHTA, WHXT, WIKS, WIBT, WJIKS, WIMI, Fat Joe Feat. Lil Wayne Dre
+85 1€507 18 WJITT, WJUC, WIWZ, WKKV, WKYS, (TERROR SQUAD/IMPERIAL/VIRGIN) (JIVE/ZOMBA)
RICKROSS SLIP-N-SLIDE/DEF JAM"DJ:;: 1 WMBX, WPHI, WPWX, WQOK, WQUE, TOTAL STATIONS: TOTAL STATIONS: 59
COME TO ME = WRJH, WWHY, WWWZ, WXBT, WZFX,
DIODY FEATURING NICOLE SCHERZINGER BADBOY/ATLANTIC 2‘9_“_ 41 14 WZHT
GET UP g5 w232 2 "SHORTIE LIKEMINE 37
CIARA FEATURING CHAMILLIONAIRE LAFACE/JIVE/ZOMBA _Z.BSk sz _2“972 2 B Gt Bty SYIENth Ausstin
| KNOW YOU SEE IT N (COLUMBIA/SUM)

289 -401 2023 7 KBLR, KBTT, KHTE, KIPR, KIMM, KKDA,

KMJJ, KPRS, KRRQ, KVSP, WAMO, WBFA,
WBTF, WCDX, WCKX, WDHT, WDKX,

" YUNGJOC FEATURING BRANOY 'MS. B." HAMBRICK  BLOCK/BAD BOY SOUTH/ATLANTIC
SHOW ME WHAT YOUGOT  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED

223 -5 266186 7

AMhneee

{

o= ROC-A-FELLA/DEF JAM/DIMG WEMX, WEUP, WFXE, WGZB, WHXT,
MONEY IN THE BANK c WIKS, WIZF, WIKS, WIMI, WITT, wJuC,
LILSCRAPPY FEATURING YOUNG BUCK BME/REPRISE/WARNER BROS. 200 225 15364 20 WKK\(/, WPHI, yw;; WQOK, WRIH,
* = o Ti=nin WWHY, WWWZ, WZFX, WZHT
TaE MEASIIAM % imm2 w8s 25681 8 —_—
MARY J, BLICE ) MATRIARCH/GEF FEN/INTERSCOPE = PROMISE 35
NEED A BOSS o Clara
SHAREEFA FEATURING LUDACRIS DTPIDEFCONIMOMG | 1E/0 166 28729 10 (LAFACE/ZZOMBA)
A il 1 KBLR, KBTT, KHTE, KIPR, KJMM, KKDA,
SHOULDER LEAN . g 2 L
g , KNDA, KPRS, KRRQ, b
YOUNGORO FEATURING T... CRANDHUSTLE/ATLANTIC 13:6: 535 15879 2 mJjaml S WB;‘QQW';‘&PWSE;'};‘,
CALL ON ME °r WDKX, WEMX, WERQ, WEUP, WFXA,
JANET &NELLY vRon | 1S1 <28 20540 15 WEXE, WHXT, WIKS, WJKS, WIMH, WM,
= e WJTT, WJUC, WKYS, WRJH, WWHV,
SEXY LOVE P " WWWZ, WZFX, XM The Cit
NE-YO DEFAW/DIMG | V197 4B (19460 5 i 2
SHE DON'T o ONE 2
LETOYA wero. SR 265 EECSR <5 Tyrese
UNAPPRECIATED s = N IR =
! 12 +8 €614 25 KBLR, KJMM, KMJJ, KPRS, KRRQ, KVSP,
CHERISH SHO'NUFF/CAPITOL T2 R WBLX, WBTF, WDKX, WEMX, WGCI, WIKS,
SHORTIE LIKE MINE ], WJIKS, WIMI, WITT, WIUC, WPWX, WRJH,
BOW WOW FEATURING CHRIS BROWN & JOHNTA AUSTIN COLUMBIA/SUM _‘53 329 130257 2 WWWZ, WZFX, XM The City
SEXYBACK N E " THAT GIRL 21 N Pr—— -
JUSTIN TIMBERLAKE ) AVE/ZOMBA _"'38_ o2 2710337 = Pharrell Feat. Snoop Dogg SHOW ME WHAT YOU GOT
CHICKEN NOODLE SOUP. 18 64 1€.251 (STAR TRAK/INTERSCOPE) Jay-Z (Roc-A-Fella/Def Jam/IDJMG)
WEBSTAR & YOUNG B FEATURING THE VOICE DF HARLEM UNIVERSAL REPUBLIC 4 KBLR, KBTT, KHTE, KIPR, KJMM, KKDA, WEDR +52, WJUC +49, WEMX +47, WEXE +40, WHTA +40,
s — 3 — KNDA, KRRQ, KVSP, WBLX, WDKX, WFXA, WIMH +40, WHXT +39, KHTE +38, WERQ +35, KXHT +35
ig;égg;rz wia vy D5 13 10342 WFXE, WJKS, WIML, WITT, WJUC, WRJH, -
AN ¥ Pl WWHV, WWWZ, WZHT WE FLY HIGH
gmﬁx ASNIOPPER paoBOvATLANTC | 1BB +27 1558 DAYDREAMIN' 19 Jim Jones (Diplomats/Koch)
= .- TEe Lupe Fiasco Feat. Jill Scott KMEL. 25, WCDX 421, WIMH +19, WKYS +T7, WQOK +17,
YOU SHOULD BE MY GIRL o =0 337 neo 27 (ST & ISTH/ATLANTIC) WPWX +T7, WEMX +16, WHXT +14, WHTD +14, WIWZ +12
SAMMIE FEATURING SEAN PAULOF YOUNGBLOODZ  ROWDY/UNIVERSALMOTOWN =~ 4= R0 KBLR, KBTT, KIPR, KJMM, KMJJ, KNDA, —
WE FLY HIGH 6 -3¢ 033 6 KVSP, WBLX, WDK X, WEUP, WFXE, WJKS, SHORTIE LIKE MINE
JIMJONES DIPLOMATS/KOCH (SN ~—~ B awazM" Wd,’;,}” [P W ] Bow Wow Feat. Chris Brown & Johnta
TURNIT UP r I -I0E 7457 B P - - Austin {Columbia/SUM)
JOHNTA AUSTIN 5050 DEFVIRGIN i USED TO BE MY GIRL 13 WMBX +27, WJWZ +27, SIHJ +20, WEMX +20, WBFA +18,
FAVORITE GIRL % s 07“ N Brian McKnight = KBFB +T7, WBHJ +15, KKDA +13, KM.J +12, WFXA +12
MARQUES HOUSTON T.U.G/UNIVERSAL MOTOWN il %CSNKE:;:RKCR)M — N, THAT'S THAT
g:xr:‘ PiﬁL!Eg#JSNE?E’:SAHI)AECIJI\_IEE il VPIATL.AN"I?C S SEC mEl 37 WETFAWDIXWIKS MOKS, WIRE WoTIT. Snoop Dogg Feat. R. Kellly (Doggystyle/Geffen)
- e WZFX WAMO +26, WOWI 426, WPWX +20, WFXE +18, WJLIC +13,
U AND DAT N - WJLB +12, WQHT +T1, KDAY +10, WBTJ +10, WGCI +10
E-40 FEATURING T-PAIN & KANDI GIRL SICKWID' T/BME/WARNERBROS, 200 4 432_‘ 057 ) 32 e i
IT'S OKAY (ONE BLOOD) o8 208 1CWE 36 RUBBERBAND BANKS
THE GAMEFEATURING JUNIORREID GEFFEN/NTERSCOPE e =i Young Dro (Grand Hustle/Atiantic)
MY LOVE a 154 1 1 2% WZHT +22, WPEG +18, WHTD +15, WENZ +15, KRRQ +14,
 JUSTIN TIMBERLAKE FEATURING T.. avezoves S0 50 1 ADDED AT... WWERX WWW AR WGZEET WL T RICAV RO
CAN | TAKE YOU HOME = WJMH 074
CANITS A BB 8309 39 pd i 72 IAML
- T T reensboro,
GHETTO STORY CHAPTER 2 .
CHAMFEATURING ALICIA KEYS MADHOUSE/ATLANTC D& 264 1D382 31 %/F;‘l BN'I'a" Oouglas
e —ee— i g p—— 7 E : Tap Money
55555:3”"“ BANKS CRANDHUSTLE/ATLANTC | D®2  *24C 5338 - Beyonce Feat. Jay-Z, Upgrade U, 46
f———— — = Justin Timberlake Feat. T.l., My Love, 44 FOR WEEK ENDING CCTOBER 15, 2006
TURN THE PAGE B8 .25 43588 & Ciara, Promise, 40 LEGEND: See legend to charts in charts section for rules and symbel explanations.
BOBBY VALENTINO DTP/DEF JAM/IDIMG
m — — 1 P FOR MORE STATIONS GO TO: 84 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
24 =144 H554 - day, 7 days 2 week. Rap chart comprised of 84 urban and 63 Rhythmic electrenically monitared
CHINGY FEATURING JERMAINE DUPRI SLoT-ALOTICAPTOL | B < www.RadioandRecord Nielsen Broadcast Data Systems stations. (c) 2006 VNU Business Media, fnc. All rights reserved.

URBAN PANEL — 84 STATIONS

Atlanta Cincinnati Greensbcro, N.C. WJIMH Los Angeles.
Cleveland Hartford, Cann WPHH Louisville, Ky. San Francisco KMEL
Columbia, S.C. WZMX Memphis Norfolk, Va. Savannah, Ga. WEAS
KBXX wQBT

Columbus, Ga. b. WEUP Miami Oklahoma City Shreveport, La. KBTT
Indianapolis WHHH Omaha, Neb. KMJJ

Columbus, Ohio Jackson, Miss. wWJiMI Orlando, Fla. Tampa, Fla. WBTP
Corpus Christi, Texas WRJH Philadelphia Toledo, Ohio wJiucC
Jacksonville, Fla. WJBT Tulsa, Okla. KJMM
Kensas Gity KPRS Washington, D.C. WKYS
Lafayette, La KRRQ
Lexigton, Kv. WBTF
Little Rock. Mrk. KHTE
Fayetteville, N.C. KIPR

New York St. Louis KATZ

Augusta, Ga.

Baltimore

Baton Rouge, La.
Birmingham, Ala.
Buffalo, N.Y.
Charleston, S.C. Dailas
Charlotte, N.C.

Chattanooga, Tenn. Dayton, Ohio
Chicago Detroit

Milwaukee
Mobile, Ala.
Montgomery, Ala.

Pittsburgh
Raleigh, N.C WPGC

i X West Palm Beach, Fla. WMBX
Wilmington, Del. WJIKS
Sirius HOT JAMZ
XM THE CITY

Nashville
New Bern, N.C.

New Orleans Rochester, N.Y.
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B 2 I NIELSEN BDS NEW AND ACTIVE
7 ; §§ TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE PLAYS TITLE PLAYS
i3 38 aRmsT IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK L I UABEL A P i TRREL s
I CALLIT LOVE NO. 1(6WKS) ONE LOVE 98N | DON'T KNOW WHY (I LOVE YOU) S0/2
19 1462 - 3 1
® LIONELRICHE ISLAND/IDIMG o 56_ ) 13 B oo K Midwest City The Brand New Heavies
FLY LIKE A BIRD (UNIVERSAL A0TOWN) (DELICIOUS VINYL)
32 UARIAHCAREY sunpipvg 1220 19 12842 2 MOST ADDED TOTAL STATIONS: 15 TOTALSTATIONS: 8
FIND MYSELF IN YOU 250 51 976 6 WHERE LCVE BEGINS 874  VICTORY 48/4
BRIAN MCKNIGHT UNIVERSALMOTOWN =77 |5 ] | Patti LaBelle Teat. Yolanda Adams Tye Tribbett & G.A.
CAN'T LET GO nas 40 10989 4 (UMBRELLA) (INTEGRITY GOSPEL/COLUMBIA/SUM)
~ ANTHONY HAMILTON 50 50 DEF/ZOMBA - L TOTAL STATDONS: 6 TOTAL STATIONS:
CHANGE ME MOST INCREASED PLAYS N 3
12 ns7 +159 8.626 =] LOST WIT40UT U 66/30 ONE 41/38
PRELIBFSTNDERD A R & TITLE NEW Robin Thicke Tyrese
THERE'S HOPE 1087 +10C M09 3 ARTIST/LABEL STATIONS (OVERBROOK/STAR TRAK/INTERSCOPE) (J/RMG)
INDIA.ARIE UNIVZRSAL MOTOWN I WHAT YOU ARE 15 TOTAL STATIONS: 13 TOTAL STATIONS: 8
ME TIME Lionel Richie = ey |
24 {EATHERHEADLEY aoweve (R 74 ISR S (ISLAND/IDJMG) FAVORITHGIRL Safis |y LManRiT; -
SEXY LOVE x  EE KBLX, KDKS, KJLH, KNEK, KOKY, KQXL, Margques Houston Keith Wonderboy Johnson & The Spiritual Voices
2 R0 DEEAAMIDINE 818 -29 7.847 n WHUR, WKXI, WLXC, WMGL, WTLC, WTLZ, {T.U.G/UNIVERSAL MOTOWN} (WORLDWIDE/VERITY/ZOMBA}
g 3 e z WVBE, WWDM, XM Suite 62 TOTAL STATEONS: n TOTAL STATIONS: 30
YESTERDAY = —— = —
MARY MARY MYBLOCK COLUMBIASUM 805 44 7878 10 FIGURE IT OUT % ?ULLIN' ME BACK 53n4 HflAlF;'NG 38/2
A l N Kenny Lattimore & Chante Moore hingy Feat. Tyrese Kelly Price
48 55;;%';?2?“ vau GEF[E\MNngsc;;E 781 +29 5838 W (VERITY/LAFACE/ZOMBA) (SLOT-A-LOTCAPITOL) (GOSPO CENTRIC/ZOMBA)
: - — KBLX, KJLH, KNEK, KOKY, KQXL, KVMA, TOTAL STATIONS: 4 TOTAL STATIONS: 15
SHINE R WBLS, WHUR, WKX), WLXC, WMGL,
20 _ LUTHER VANDROSS JRMG ?58_ e 8_'7CE Z WQMG, WTLZ, WWDM
GOT YOU HOME TR
LUTHER VANDROSS Rvg | 40 60 _5'33“ S %’li LY
USED TO BE MY GIRL {J/RMG)
BRIANMCKNIGHT WARNERBROS. 7 ) s s I 12 KJLH, KNEK, KOKY, KQXL, KVMA, WBLS,
TAKE ME AS | AM WKXI, WLXC, WMGL, WQMG, WTLZ,
© ARy BLIGE MATRIARCH/CEFIENINTERSCOPE  O75 *135 8646 8 WUHT, WVBE, XM Suite 62
ENOUGH CRYIN BE WITH YOU 5
?8_ MARY J. BLIGE FEATURING BRODK-LYN MATRIARCH/GEFFEV/INTERSCOPE 625 jmi L Gjl’oi IEf Elisabeth Withers
YOUR PORTRAIT AIRPOWER (BLUE NOTE/VIRGIN)
©  URBANMYSTIC SOBEMWARNERBROS, 000 *126 SR M DT REAVA L)
DAY DREAMING TAKE ME AS | AM 4
]27 NATALIECOLE veRve OB 95 _3'758 20 Mary J. Blige
CALL ON ME (MATRIARCH/GEFFEN/INTERSCOPE)
Y ANETENELLY VIRGN Sﬁ +23 t f"B} (5 WDZZ, WFXC, WQNC, WRNB
UNTIL THE END OF TIME ; LOST WITHOUT U 4
_‘8_ FREDDIE JACKSON ORPHEUS _39] 52 73'289 22 Robin Thicke 29
SISTA BIG BONES (OVERBROOK/STAR TRAK/INTERSCOPE)
13 ANTHONY HAMILTON 550 DEF/ZOMBA 343 =2 E2al 12 ) KNEK, KOKY, WHUR, WMGL MOST \
SOMETHING | WANNA GIVE YOU " SAVE ROOM 3 \
" SUNSHINE ANDERSON MUSICWORLD ?[‘2 78 el 2 John Legend INCREASED \
1o S-EX. 283 29 2651 24 (G.0.0.D./COLUMBIA/SUM) PLAYS \
LYFE JENNINGS CILUMBIA/SUM . WAGH, WKJS, WMM.) \
2l 2 OOH NA NA - USED TO BE MY Dz \
‘j’ __2_3_ DONELL JONES LAFACE/ZOMBA 7 L _1.59(_) x il Brian McKnight - \
IMAGINE ME (WARNER BROS.) — \
e i KIRK FRANKLIN FOYOSOUL/GOSPO TENTRIC/ZOMBA 2637 e _S"i 1 WSOL, WVKL -—]59 CHANGE ME \
- F LIKE A STAR ~ pAv OREARM = 3 Ruben Studdard (J/RMG) \
9 26. CORINNE BAILEY RAE CAPITOL o2 2 R > r?:-:eengMlNG = A Tl KPR WIVIN S MR, \
= 1= I - S +| +|
CAN'T GET ENOUGH REND KIMS +8, WSOL +8, WTLC +8, SIHS +7, WAKB +7 \
25 TAMIA puszimace | 295 13 11836 26 KKBT, WBAV
a = T - - & TAKE ME AS | AM
! 30 17 237 +64 5.484 15 CAN'T GET ENOUGH 2 Mary J. Blige (Matriarch/Geffen/Interscope) \
B EEY("\NCE F;A;Lg'NG JAY-Z COLUMBIASUM =77 s Tamia KMJK +1, WKJS +16, WRKS +10, WLXC +8, WFUN +8, \
CHANG UR MIND (PLUS 2/IMAGE) WZAK +8, WBHK +7, WMGL +7, WHUR +6, WDZZ +6
. : 2 1 EARTH, WIND & FIRE KALIMBA 22 ' 38 LS _36 WDMK, WFLM \
. SHINE YOUR PORTRAIT \
2 _28_ [BONEY JAMES CONCORD _292_ . _]‘223_ ol Urban Mystic (Sobe/Warner Bros.)
BE WITH YOU KQXL +T3, WFLM +9, KMUQ +8, WSOL +7, WPHR +6.
O 35 ELISABETH WITHERS sENoTEVRON 200 *B4 1165 35 ) R NS S RE S AN DMISTKNEK s
' SAVE ROOM 1 ~ .
° 38 JOHN LEGEND coODLOWMBASUM B8 *BA 2066 25 I IT':'E':E S(UHOPIEM ;
- | = ndia.Arie (Universal Motown,
78 29 19 Y DOlITFORTME 176 -4 0.905 39 < WKSP +20, WVAZ +19, X562 +T3, WTLZ +T3, WACH +1),
= ALCEBRA KEDAR = V WWIN +8, WLVH +5, WDAS +5, WKUS +5, KIMS +4
PLEASE DON'T GO
e B 2 BLACKGROUND/UNV ESALMOTOWN 120 "f il @EEd }7 DAY DREAMING
3 SATISFIED Natalie Cole (Verve)
3 B T RN universaLrepusLc 190 _'E 1 1284 32 3 WHRP +12, WDLT +10, KVMA +3, KKBT +3, WBAV +7,
. - = 3\: g:,g:‘ i'; o0 = = - . WAGH +6, KQXL +6, XS62 +5, WAKB +4, WWDM +4
S CARLTHOMA i g o) ‘I?DBEID.;L" 107 715
TUESDAY
e 33 LENNY WiLLIAMS LENTON 7 2 52 L : m
| 1 B 1 Francisco, CA
CAN | TAKE YOU HOME =
BN 52 6 Liroxx JRMG i - e 25 ”DD= ';EV‘" Bfiwnl
r—— - — T . MD: Kimmie Taylor
1GET
a m COKO 0y LIGHT 108 +16 0.735 = Howard Hewett Feat. Ceorge Duke, Enough, O
b= 2 s = == Kenny Lattimore & Chartte Moore, Figure It Out, O
39 By HE DON'T 105 <2 1.342 3 Lionel Richie, What You Are, O FOR WEEK ENDING DCTOBER 15, 2006
___ LETOYA CapITOL o | FORIMOREST AT IONSICOInD: LEGE ND: See legend to charts in charts section for rules and symbol explanations.
Q IRE-ENTRY \;.VELICPCAL:WB}gNOM' BOOM MBeACO, o8 +6 0.461 = .RadioandRecords.com 66 urkan AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week. (¢) 2006 VNU Business Media, tnc. All rights reserved.

CLASSIFIED ADVERTISING

R&R Packages The Reach & Frequency You NEED!

R&R Today

radioandrecords.com
R&R

Contact KAREN MUMAW at kmumawe@radioandrecords.com or 310.788.1621 for information.
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ARFOWEF N

] =
$ .3 X NIELSEN BDS NEW AND ACTIVE
m &S TITLE CERTIFICATIONS PLAYS AUDIENCE
g 23 ARTST IMPRINT / PROMO TION LABEL ™ +- MILLIONS RANK TITLE PLAYS TITLE PLAYS
ARTIST / LABEL GAIN ARTIST / LABEL /GAIN
THE STRUGGLE IS OVER NO. 1(3WKS) IS THE DAY .
25 684  +6 3327 1 THIS IS THE DAY 145/6  I'M FREE 84/7
77 YOUTHFORCHRIST EMTROCOSPEL ~ — - — —= Fred Hammond L. Spenser Smith & Testament
THE BLESSING OF ABRAHAM (VERITY/ZOMBA) (EMTRO GOSPEL)
& 3B NALDLAWRENCE PRESENTS THE TRI-CITY SINGERS B emicospeL 020 '? s R - 9; MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: n
VICTORY 1CH 3
2 26 523 .56 2.857 3 HIGH PRAISE 13017 PRAISE TIL YOU
LS 0 TYETRBRETT&CA INTEGRITY GOSPEL/COLUMBIA/SUM ¥ v s BREAKTHROUGH 76110
B o7 IMAGINE ME s R 1614 18 (TYSCOT/TASEIS) Colorado Mass Choir
"7 KIRKFRANKLIN FO YO SOUL/GOSPO CENTRIC/ZZOMBA = N TOTAL STATIONS: 15 (ALLIANT/LIGHT] )
¥ 2 ~ ——  TOTAL STATIONS: 8
[l 36 TS ALAIGHT rvioves 88 56 2341 8 WON'T IT BE nss3o
" - e —— TITLE NEW Sean Simmonds HOW OEEPLY | NEED YOU 66/36
9 4, F_OLLow ME 487 +29 2.421 6 _ ARTIST / LABEL N _STATIONS_ (XIST/ALLIANT] Shekinah Glory Ministry
. TUE DARKCHILDGOSPEL/INTECRITY COSPEL/SUM ™%~ ™= =7 WON'T IT BE 3 TQTAL STATIONS: 15 (KINGDOM/BOOKWORLD)
HEALING i TOTAL STATIONS: 7
100 16y price cospoceNTREZOMBA 77 25 gy f:fﬂ.iiﬂ'fi?c"ﬂ% TEACH ME g3/m i
. EaE CHURCH MEDLEY - N — — S KHLR, WPZZ, WTLC Antwaun Stanley JESUS, JESUS, JESUS - PT1 60/26
7 ; 3 oNNERIEELTRKIN TR 464 -16 3IN3 2 (BAJADA/LIGHTYEAR] Rev. Timothy Wright
B R - — ONE NIGHT WITH THE KING 3 TOTAL STATIONS: B (MQM/2EG/KOCH}
| It MADE IT YtaniaB & Jonathan Butl TOTAL STATIONS: 10
5 _ KEITHWONDERBOY JOHNSONG THE SPIRITUALVOICES  WORLDWIDEIVERITY/ZOMBA «t el - B Ty WE PRAISE YOU 90/2
T BORN BLESSED 2 =] b L~ WEUP, WXEZ, WXTC The McClurkin Project I'M STILL STANDING S3/13
Bl 38 456 -50 251 4 (GOSPO CENTRIC/ZOMBA) Bishop Paul S. Morton
JLIIMMY HICKS & THE VOICES OF INTEGRITY WORLDWIDEGOSPEL OPERATOR 2 ARG 3 (TERILLAH/LIGHT)
s UMoooD evicospe, 455 46 2220 10 R e gt TOTAL STATIONS: 8
THANK YA JESUS ] RGERAYCH]
2 _ DARREL PETTIES & STRENGTH IN PRAISE EMIGOSPEL _4_"0_ = » == LZe Ji umMGcoon . 5
WHY ME?
BN 17 428 32 1985 13 Smokie Norful
i | KIERRA KiKf SHEARD EMIGOSPEL jh__=F (EM! GOSPEL)
INCREDIBLE GOD WJNI, WOAD
55 24\ ouTheuL pRaise EviDENCECOSPELALGHT 920 43 Ry 7 =
TR = . R WALK AROUND HEAVEN 2
® 7 HEAVEN KNOWS 400 +36 1.993 12 Patti LaBelle
DE(TRICK HADDON TYSCOT/VERITY/ZOMBA R 1 (UMBRELLA)
WEUP,
17 ?HEE’(‘ZAAEIXQIENESR ME MALACO B28 L NG ]2 —E“:::HL::E T
R —— —i w
BE THERE
iy 281 7 1602 1 Virtue
5 ' THEWILLAMSBROTHERS BLACKBERRY/MALACO = ] - (DARKCHILD GOSPEL/INTEGRITY
HE'S HERE AIRPOWER GOSPEL/SUM)
18 . e NIYOKI il . ) 06 20 | f“] 1.766 _]6_ KATZ, KHLR
30 |10 e e SIRECVER heor 262 3 1770015 IN AWE OF YOU 2
_ ctd Zals | o8 - —— lzzy
MY STORY {VGR/JEG/KOCH)
% =0 i 12 ~ HENRY GREEN BLACKBERRYMALACD 20 '17 B bz 5 %]_ WNNL. WXEZ
ALL | WANT TO DO IS BLESS YOU Y .« il
% 19° 16 o0STLEQONALDL. ALFORDS THECATHERING OF WORSHIPERS HOLY SPIRIT/TYSCOT B4 32 e N ?hﬂgEMBE“ Lt A
PR = - = ™~ — e Laravans
OPERATOR MOST INCREASED PLAYS MALACO!
% 22 2 i 27 IMOSs ] COSPOCENTRIC/ZOMBA 220 » <&l D 2? gNDAS, W))(TC
i BROKEN BUT I'M HEALED i
/ a i BYRON CAGE GOSPO CENTRIC/ZOMBA 196 -1 0.672 30 :HERGE S BEEN A CHANGE 1
[ my i C e 0909090 | ienry Lreen
HALLELUJAH = BLACKBERRY/MALACO
% @ 28 8 roovsaeeD mmrocospe. 192 *22 0570 Wil . OPERATOR
1 X MIGHTY LONG WAY J Moss (Gospo Centric/Zomba)
% @ JLE; B M JOE PACE i INTEGRITY GOSPEL/COLUMBIA/SUM 12y - B e »2_1’ | ADDED AT WFLT +14, KOKA +1|, WHLH +8, KHLR +7, WXEZ +6. WCAO +6,
TURN IT AROUND KHEV +1 WOAD 1, WXOK +1, WXV1 +1
/ @ 26 15 \cpnL &NEWBREED INTECRITY cOsPEL/COLUMBIASLM 190 *12 0580 - WFMV Gospel =D
. Eoom e e — R — : s i e ; INCREDIBLE GOD
IN AWE OF YOU Columbia, S.C. ¥ o
30 2 27V VCRIJEC/KOCH 184 +12 1.225 22 T Youthful Praise (Evidence Gospel/Light)
SEEN B\ ASEE | BEEs = e PD: Tony ‘Gee’ Green I WENN +25, WIPZS +13, KATZ +5, WXOK #5, WPPZ +3, KHLR +3,
/ @ 27 2 | CAN GO TO GOD IN PRAYER . 79 43 1584 20 MD: Monica Washington WPZE +2, WPZZ +2, KHEV +1, WEBP +1
/ ) 118 ANNNESBY [T'STIME CHILD/SHANACHIE = = Albertina Walker & Evelyn Turrentine-Agee,
/ @ m IS MY LIVING IN VAIN 75 +3% 0770 25 World Wide God, 0 HE'S HERE
. 2EL LIGHT AN Niyoki (D2G)
30 JRe-ENTRY LET IT BE ME 155 7 0.286 5 FOR MORE STATIONS GO TO: WUYD +T3, KHEV +5, KHLR +5, WPZS +4, WCAO +3, WHAL +3,
, n KOKA +2, WPPZ +2, WTLC +2, WPZZ +2
PASTOR CHRIS HARRIS, SR. & DAVID C. EVANS ABUNDANT HARVEST www.RadicandRecords.com 2 2 2 a
1 MADE IT

Keith Wonderboy Johnson & The Spiritual
RECURRENTS Voices (Worldwide/Verity/Zomba)
KATZ +21, WPZZ +13, WIMO +8, WJNI +6, WJYD +5, WPGC +5,
x WPZE +3, WLOU +3, WXVI +3, WXOK +2
%
=4
3
TITLE PLAYS N TITLE PLAYS HEAVEN KNOWS
ARTIST / IMPRINT / PROMOTION LABEL ™ w =8 ARTIST / IMPRINT / PROMOTION LABEL ™ Lw Deitrick Haddon (Tyscot/Verity/Zomba)
‘ = — — . ———— P WOAD +29, WCAO +5, WPZE +5, WEAL +4, WFLT +4, KHLR +3,
SET ME FREE 378 379 6 SO MANY TIMES (LIVE) 218 248 WOUL +3, WTLC 2, WINi +2, WXTC +2
MYRON BUTLER & LEVI (EM! GOSPEL) | DORINDA CLARK-COLE (VERITY/ZOMBA) L
| WILL BLESS THE LORD 330 370 IT SHALL COME TO PASS 207 | 199
BYRONCAGE (GOSPO CENTRIC/ZOMBA) ol | BISHOP EDDIEL.LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR (EMIGOSPEL)
LIFT HIM UP THIS TOO SHALL PASS
HEZEKIAH WALKER (VERITY/ZOMBA) 307 " gad | YOLANDA ADAMS (ELEKTRA/ATLANTIC) _‘95 20"__
GOD'S GIFT 262 277 YESTERDAY 180 218 FOR WEEK ENDING OCTOBER 15, 2006
JEFF MAJORS FEATURING KELLY PRICE (MUSIC ONE/EPIC/SUM) = ' MARY MARY (MY BLOCK/COLUMBIA/SUM) B ) LEGEND: See legend to charts in charts section for rules and symbol explanations.
PRAISE HIM A BRIGHTER DAY 5 . . ]
24] 251 175 173 39 gospel stations are electronically monitored by Nielsen Broadcast Oata Systems 24 hours a
TONY TERRY (STUDIO 25/JEG/KOCH) S GEORGE HUFF (WORD-CURB) R s day, 7 days a week. © 2006 VNU Business Media, Inc. All rights reserved.

GOSPEL PANEL — 39 STATIONS
Atlanta WPZE  Columbia, S.C. WFMV  Louisville, Ky. WLOU-AM Philadelphia WDAS-AM
Baltimore WCAO-AM Columbus, Ohio wJYD Memphis WBBP-AM WPPZ
Baton Rouge, La. WXOK-AM  Flint, Mich. WFLT-AM WHAL Raleigh, N.C. WNNL
Birmingham, Ala. WENN Greensboro, N.C. WEAL-AM WLOK-AM Richmond, Va. WPZZ
Buffalo, N.Y, WUFO-AM Huntsville, Ala. WDJIL-AM Montgomery, Ala. WHLW St. Louis KATZ-AM

Charleston, S.C. WINI WEUP-AM WXVI-AM Savannah, Ga. WSOK-AM
WXTC-AM  Indianapolis WTLC-AM  New Orleans KHEV Shreveport, La. KOKA-AM
Charlotte, N.C. WPZS  Jackson, Miss, WHLH WYLD-AM Washington D.C. WPGC-AM
Chattanooga, Tenn. WNOO-AM WOAD  New York WTHE-AM
Cleveland WABQ-AM Little Rock, Ark. KHLR Norfolk, Va. WXEZ
WJIMO-AM

THERE’'S MUCH MORE @ www.RadioandRecords.com OCTOBER 20, 2006
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- 1

The Nominees Are...

Kevin Peterson

KPeterson@RadioandRecords.com

fter accepting your nominations in nine categories, six for
Christian radio and three for Christian labels, the finalists for the
2006 R&R Christian Industry Achievement Awards are set. Now
vou get to pick the winrers. Election Services Corp. sent one bal-
lot per R&R subscnber by e-mail on Oct. 13. The deadline tor

voting is Oct. 27. The awards will be presented Nov. 11 at the
R&R Chrstian Summit in Nashville. RsR

PD

of the Year:

Jason Sharp Dean O’Neal Dave Senes

Johnathon Johnny Bob
Eltrevoog WCQR/Johnson WPOZ/Orlando WAY-FM Stone Thornton
WONU/Chicago City: Tenn. Network WAWZ/New York KXOJ/Tulsa
MD of the Year:

Mallory Steve Turley _lim Beeler

Ronnie Bruce Keith Scott Smith
wDJC/ DeWees WCLN/ KSBJ/Houston Stevens WPOZ/Orlando
Birmingham W ONU/Chicago Fayetteville, N.C. WAWZ/New York

» AARON SHUST DEBUTS AT NO.
26 ON CHRISTIAN AC INDICATOR
WITH “GIVE IT ALL AWAY.”

| KTIS/Minneapolis-St. Paul

FOR WEEK ENDING OCTOBER 15, 2006

g 5

E = 22 | CHRISTIAN AC INDICATOR -

E 28  ARTIST IMPRINT / PROMOTION LABEL ~ TW +/-
o ~ MADE TO WORSHIP CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG 1252 +35 |
o SHINE SALVADOR WORD-CURB m2 +6

3 ' 17 ALLOVER THE WORLO TREES3 - NPOP 1094 50

4 23 MOUNTAIN OF GOD THRD DAY ESSENTIALPLG | 983 -34
‘ 13 BROKEN & BEAUTIFUL MARKSCHULTZ WORD-CLRE 876 +2
° 12 THEFACE OF LOVE SANCTUS REAL SPARROW/EMI MG - 804 436

? OUR GOO REIGNS BRANDONHEATH ) REUNION/PLG 794 +10
8 n 1 LET IT RISE BiC DADDY WEAVE - . FERVENT/WORD-CURS 758- | 0
. _?WHAT IT MEANS JEREMV(AMP BEC/TOOTH&NAIL 692 +81
10 —16 1 VOU~NEVER LET GO MATT REDMAN o - SIXSTEPS/SPARROW/EMICMG 653 29
—6_ ENOUGH BARLOWGIRL o  FERVENT/WORO-CURS 635 +48
"7  WHEREVERWECOnewssovs NPOP 630 49
"6 COMETO THE CROSS MICHAEL W. SMITH  REUNONPLG 547 428
14 20 HISTORY MATTHEW WEST . UNIVERSAL SOUTH/SPARROW/EMI CMG 461 -81
YOUR NAME PHILLIPS, CRAIC & DEAN . INO 455 4
g IWILLLIFT MY EYES BEBONORMAN CESSENTIALIPLG 449 +47

7 YOU ALONE ECHOING ANGELS - o INO 427 a3
(15} HOLD FAST MERCYME - N0 408 +43
@ ‘ S STANDIN THERAIN SUPERCHICIK] o - INPOP 383 +53 i
(20} "2 DOES ANYBODY HEAR HER CASTING CROWNS ' BEACHSTREET/REUNON/PLG 368  +86
(2] "4 NOTHING BUT THE BLOOD THE SWIFT  ROCKETOWN | 358 +47
@ T DEAD MAN (CARRY ME) JARS OF CLAY ESSENTIAL/PLG 73575—727
@ T BECAUSE OF YOUR LOVE PAUL BALOCHE a INTEGRITY 327 +20

24 —25‘7THE REAL ME NATALECRANT - a R~ 309 -59

25 10 BACK TO YOU FIGHTINGINSTINCT COTEE 301 37
9 v EIT ALL AWAY AARON SHUST -  BRASH 276 '5_6 -
@ 3 7VES YOU HAVE LEELAND a o N ESSENTIALPLG 271 +9

28 ? SWEETLY BROKEN JEREMY RIDDLE . 7VINEVARD 265 -20

3  WHEN IT"E)VETADTECAMP - -  BEC/TOOTH&NAL 263 8
g DRIFTER DECEMBERAD;O - o SLANTED/SPRING HILL 20 +14

Station of the Year: Markets 1-25
KLTY/Dallas KSBJ/Houston
WAWZ/New York

KFSH/Los Angeles
KCMS/Seattle

Station of the Year: Markets 26-100
WMHK/Columbia, S.C. WCSG/Grand Rapids
WYLV/Knoxville WPOZ/Orlanda

WCQR/Johnson City
KX0J/Tusla

Station of the Year: Markets 101-plus
WMIT/Asheville, N.C. KTSY/Boise, Idaho
WCLN/Fayetteville, N.C. WLAB/Fort Wayne, Ind.

KLRC/Fayetteville, Ark.
WAYK/Kalamazoo, Mich.

Personality of the Year:

Mike Jon & Sherry Lara Scott Jeff & Stace Scott & Tyler Johnny
Kankelfritz Rivers KFSH/Los WAY-FM WPOZ/Orlando Stone
KSBJ/Houston K-LOVE Network Angeles Network WAWZ/New York

Platinum LabeT:_

EMI CMG Provident Label Group Word Label Group
Cold Label:
Brash Curb Gotee Integrity INO/SRE Rocketown Tooth & Nail/BEC

Label Promotion Executive of the Year:
Mark Giles, Provident Label Group Grant Hubbard, EMI CMG
Dan Michaels, INO Records

John Butler, Curb
Derek Jones, Word Label Group

Allison Stipe, Tooth & Nail/BEC

I

DAVID CROWDER* BAND “Foreverandever, Etc...”

“It's getting darker and colder in the Midwest so a song like Foreverandever,etc lights up
the radio .” — Danny Clayton, PD/Morning Show Co-host WFZH/Milwaukee

For Promotional Information contact Josh Lauritch jlauritch @ emicmg.com

OCTOBER 20, 2006

- tepsrecords
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- o

Music
Christian Music Group
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CASTING CROWNS {BEACH STREET/REUNION/PLG)

CASTING CROWNS (BEACH STREET/REUNION/PLG)

426

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL JGAIN ARTIST / LABEL /GAIN
A BETTER WAY 247N5 YOU ARE HOLY 121/31
Downhere Caleb Rowden
(CENTRICITY) (SLANTEO/SPRING HILL)
TOTAL STATIONS: 20 TOTAL STATIONS: n
DRIFTER 229/21 YES YOU HAVE 120716
DecembeRadio Leeland
(SLANTED/SPRING HILL) (ESSENTIAL/PLG)
TOTAL STATIONS: 18 TOTAL STATIONS: 10
GIVE IT ALL AWAY 215/55 BIG ENOUGH 14/40
Aaron Shust Ayiesha Woods
(BRASH) (GOTEE)
TOTAL STATIONS: 13 TOTAL STATIONS: 7
WHEN IT'S OVER 206/30 FOREVERANDEVER, ETC. 95/29
Adie Camp David Crowder Band
(BEC/TOOTH & NAIL) (SIXSTEPS/SPARROW/EMI CMG)
TOTAL STATIONS: 13 TOTAL STATIONS: 6
SOMEHOW YOU ARE 162/2 BEAUTY OF GRACE 77/3)
Avalon Krystal Meyers
(SPARROW/EMI CMC) (ESSENTIAL/PLG)
TOTAL STATIONS: 6 TOTAL STATIONS: 6

WHAT IT MEANS

Jeremy Camp (BEC/Tooth & Nail)

KGBI +27, WMSJ +16, WFSH +14, WDJC +10, WLPJ +8,
WAWZ +8, KVMV +7, WFZH +6, WAKW +6, WJIE +5

HOLD FAST

MercyMe (iINO)
WFZH +13, KLVA +12, WLPJ +12, WDC +9, KBIQ +8, WFSH +6,
WVFJ +4, KFSH +3, WFHM +3, KFIS +3

| BELIEVE
Building 429 (Word-Curb)

KCBI +24, WIGK +10, WVF +9, WOJC +6, WFFH +6, KLTY +4,
WFZH +2, KXOJ +2, WMSJ +2, KFIS +1

YOU ALONE

Echoing Angels (INO)

WPAR +21, KWND +17, WBDX +12, WCQR +8, KVMV +6,
WFFH +4, KHZR +2, KBNJ +2, WLF ) +2, WAWZ +2

MADE TO WORSHIP

Chris Tomlin (Sixsteps/Sparrow/EM! CMG)

WISG +23, WMHK +18, WBSN +5, WJQK +5, KSCN +5, KFIS +4,
WEFFH +4, KWND +3, KGBI +3, WJIE +3

FOR WEEK ENDING OCTOBER 15, 2006
LEGEND: See legend to charts in charts section for rules and symbol explanations.

46 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systerns 24
hours a day, 7 days a week. Christian AC Indicator chart compiled of 39 reporters, christian
CHR 30, christian rock 33 and inspo 19, © 2006 VNU Business Media, Inc. All rights reserved.

H B D g iy
i : l
DEB A 0.290 .
£ £
» A A h Y,
2 NIELSEN BDS ¥ HITPREDICTOR
TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
ARTIST IMPRINT / PROMOTION LABEL ™ +/- MILLIONS. RANK
MADE TO WORSHIP NO. 1{5 WKS}
CHRISTOMLIN SIXSTEPS/SPARROW/EMI CMG ERE el ey
SHINE
SALVAOOR WORD-CURB “9“7 Y :"0"0 2 MOST ADDED
MOUNTAIN OF GOD R+
THIRD DAY ESSENTIAUPLG ‘01] . = 2'92 >
ALL OVER THE WORLD o
TREES3 meop | O74 i i e 7
MY SAVIOR, MY GOD o
AARONSHUST musr RN > RN TR ey
WHAT IT MEANS MOST INCREASED PLAYS feE e seE 6 ARTIST / LABEL STATIONS
JEREMY CAMP BEC/TOOTH & NAIL - DOES ANYBODY HEAR HER 4
\ STRONG TOWER Casting Crowns
7 g Crown:
[ KUTLESS BECTOOTHENAL M i 38 e A (BEACH STREET/REUNION/PLG)
. ) BROKEN & BEAUTIFUL e .. P IR, BTELR, WL A IR
= MARK SCHULTZ WORD-CURB = . = GIVE IT ALL AWAY =
I PRAISE YOU IN THIS STORM Aaron Shust
El | € 2 CASTING CROWNS BEACHSTREET/REUNIONRLG 70! 2 _2']8] 2 (BRASH)
§ LET IT RISE KBIQ, KLIC, WMUZ, WPOZ
o' gl BIG DADDY WEAVE FERVENTWORDCUR 0O *30 1984 12 TAWAGET — 3.
WELCOME HOME o Natalie Grant
il BRIANLITTRELL REUNION/PLG Eis -35 2'102_ Uz (&,;:) o
: KBNL, WCSG, WMUZ
2 o ovn, 842 2 1@ 20 e -
= WHAT IT MEANS 3
1, ENOUGH J C
. B BARLOWCIRL FERvNTWORDCUR  O12  *26 1454 19 B h RS
! WAKW, WFHM, WPOZ
o PBAEUEQALL’g(ﬁEOF VOURLOVE wTeGRTy | OBB 32 2244 8 e e —— =
3
= HOW GREAT IS OUR GOD 'y - N,
i e CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG (INO)
@ 1 ::g;% EFAST o sS4y +80 1807 13 ﬁKKCM, KX0J, WCSG .
i - = FOREVERANDEVER, ETC. 2
9 { WILL LIFT MY EYES 506 +37 0.753 28 David Crowder Band
BEBONORMAN ESSENTIAL/PLG = . (SIXSTEPS/SPARROW/EMI CMG)
YOU ALONE WCSG, WFZH
O & ECHOINGANGELS no B ‘62 Nl 2 ik 2
. " ﬁJLTll.ISV;HO ARE THIRSTY 490 +12 2075 0 Caleb Rowden
. BEC/TOOTHANAL _ N (SLANTED/SPRING HILL)
COME TO THE CROSS WGTS, WMCU
Q I MICHAEL W, SMITH Renonpl; 287 18 s - - -
s HINE ON
THE FACE OF LOVE
9 L SANCTUS REAL spaRROWiEMICMG 483 +25 Lz 22 g’;:;:’é;,‘;:;lwm
YOU NEVER LET GO WFSH, WMSJ
25 MATT REDMAN SsTEPS/SPARROW/EMICMG 902 13 0.845 24 S - —
THE FACE OF LOVE 2
i SHINE ON
a NEEDTOBREATHE SPARROW/LAVA/EMICMC 408 -39 Ln3 14 ?;g;‘;;;vjjéw MG
YOUR NAME KCMS, WLFJ
0 ; PHILLIPS, CRAIG & DEAN no 404 49 0'4“3_ i
i WHEREVER WE GO
6 o NEWSBOYS weor (RSN **  EEEEI 25 OOED A o
‘ N — i ana Song
DOES ANYBODY HEAR HER MOST ADDED
CASTING CROWNS BEACHSTREET/REUNONPLG 570 *57 0660 30 WISG 93 L )
1 HISTORY Indianapolis, IN
<78 MATTHEW WEST UNIVERSAL SOUTH/SPARROW/EMICMG 3637 55 el PD: David Wood
RESURRECTION MD: Fritz Moser
= - .
NICOL SPONBERG CURB £ Z L 'y Chris Rice, Breakfast Table, O
| BELIEVE
@ BUILDING 429 WORD-CURB 15 i 2 ]'SCE’ IF’
DEAD MAN (CARRY ME) FOR MORE STATIONS GO TO:
0 JARS OF CLAY ESSENTALPLG 209 o Ba8o8 26 www.RadioandRecords.c
RECURRENTS
- x
ﬁ ﬁ‘
H } z
= TITLE PLAYS % TITLE PLAYS
Bl ARTIST / IMPRINT / PROMOTION LABEL ™ Lw E3l  ARTIST / IMPRINT / PROMOTION LABEL ™ Lw
1AM REAL TO ME
MARK SCHULTZ (WORD-CURB) Gz : "E“ 8  NICHOLE NORDEMAN(SPARROW/EMI CMG) 7"‘2"‘ 473
WHOLLY YOURS | CAN ONLY IMAGINE
DAVID CROWDER BAND (SIXSTEPS/SPARROW/EMI CMG) 17.59 07 MERCYME (INO) 414 R
BLESSED BE YOUR NAME ONLY GRACE
TREEB3 (INPOP) 455 450 MATTHEW WEST (UNIVERSAL SOUTH/SPARROW/EMI CMG) ol 828
HOLY IS THE LORD BLESS THE BROKEN ROAD
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) sl 4§5>> SELAH (CURB) 405 e
VOICE OF TRUTH 426 3098 LIFESONG 404

Glory

Going for adds now!

Over 40k scanned in 4 weeks!

now available for download at Promo Only

ticoroy
curb.com

Rate The Music Pre-Test Scores Top 15 @ AC!!

www.selahonline.com « www.curb.com

THERE'S MUCH MORE @ www.RadioandRecords.com
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FOR WEEK ENDING OCTOBER 15, 2006

“oo mz~ W N . THIS WEEK

; . 7 : . .
= 0 0 - ;'
» . » . - ,
- RISTIAN CHR - LN
AND RA ’
i I
;é CHRISTIAN CHR g L3 CHRISTIAN ROCK
85 TITLE PLAYS | £5 TITLE PLAYS
£%  ArTIST IMPRINT / PROMOTION LABEL T - 431 & ARTIST IMPRINT / PROMOTION LABEL ~ TW -1
= STAND IN THE RAIN b T ,5 REBIRTHING -
Ly SUPERCRICIK] INPOP ?8_ QIS P | SKILLET ARDENT/SRE/INO ’677 £
LOST AT SEA e o EVERYTHING -
By neeonaM INPOP TBsi 2 ] 1 i FLICKER/PLG 7“5 PR
ME AND JESUS = THE REAL -z .
" STEL ARKART WORD-CURB e A127 - v _ NEVERTHELESS FLICKER/PLG < 2
DEAD MAN (CARRY ME) I LOVE ADDICT - "
1= ARSOFCLAY EssEnTIALPLG 120 17 | - B FAMILY FORCES MAVERICK/GOTEE 3 2 10
1 — ) ERICK
EVERYDAY ACTIVATE 93
18 essiEDaniLs moas 1629 69 08 & Srmiarcear worocure 92 92
THE FACE OF LOVE ] g { BREAK ME 2
li SANCTUS REAL SPARROW/EMICMG 112 50 & '_ “ SEVENTHDAY SLUMBER BECTOOTH&NAL 8% 4
WHEREVER WE GO i = FULLY ALIVE 75
B \ewssors weop D2 45 B e ocroneeme 27 B
- BREATHE YOU IN P ~ BREAK FREE 57 | .
T Tiousanoraor KRUTCH TOOTHENAL 0O 27 £ DECYFER DOWN SRE/INO Y >
TONIGHT GRAVITY L
Vs _ JEREMY CAMP BECTOOTH&NAL 00 435 9 f THEFOLD TOOTH& NAIL 2s€ i
DRIFTER - 5 WASTE OF TIME 73 x
% DECeMBERAIO SLANTEO/SPRINGHILL 700 *145 O ¥ e ToothanaL  23C 1
HIGH OF 75 = - - FICTION 59¢ B
_ RELIENTK CAPITOL/COTEE = E if’ y _“' KIDS IN THE WAY FLEKERPLG =5 <
YOU DECIDE 'S . COLLIDE 5 !
B RerLicHT FLUCKERPLG | DO s ‘_’ | B KRysTALMEYERS ESSENTIALPLG  22E 13
cuT REGIME CHANGE -
PLUMB wee €70 73 B3 oson ssemo A7 5
THE BEAUTY OF GRACE ’ IN SUCH A STATE -
= KRYSTALMEYERS ESSENTIALUPLG 5‘47 fo | e CLASS CREDENTIAL  19° &
1 MADE TO WORSHIP €06 15 2y v MYSPACE o 26
_ CHRISTOMLIN SIXSTEPS/SPARROW/EMI CMG 5 L_‘_ i ELEVENTYSEVEN FLICKER/PLG
| WINDS OF CHANGE -5 1z . YOU DECIDE R
2 gumess BECTOOTHENAL =00 = = _:P_ D rerLicr fLCKERPLG  1C 22
= BIG ENOUGH = m ALREADY OVER J
2 AVIESHAWOODS core | 49 8 1/ e RED ESSENTIALRLG T F U
— GREY v THE STAND =
| :) BARLOWGIRL FERVENT/WORD-CURB 5_20 27 134 . lasTTuespay GOTEE ]7; _’]_2_
e ~ (EVERYBODY'S GOTTA) SONG TO SING R o BN WRITING ON THE WALLS z .
y E 3 Croup I cREW FERVENT/WORD-CURB Bl ] i B B otroath SOLIDSTATE/TOOTHENAL 17 !
= = REBIRTHING SO COLD | COULD SEE MY BREATH c
;2; = SKILLET ARDENT/SREING 201 +23 22 ﬂzi D ey ooTHENAL T Ak
| = BACK TO YOU =0 DESENSITIZED
SFE 20 G insTiNGT coree =97 -82 d ,zq B o seeno  1O€ g
& <-n WHOLLY YOURS % - SOMETHING WE CAN'T BE -
P“F =0 AvID ROWDERBAND SIXSTEPS/SPARROW/EMI CMG~ ©85 $2 Z »,m * PROJECTSE TOOTH & NAIL ]_55 2
= NO MORE NO LESS s UP ABOVE & Y
_E,i & MEROME no SN *76 2 0 O kT socery seecmc 19 i’
= MOUNTAIN OF GOD 1 ¥1.. - AUDREY, START THE REVOLUTION!
B f‘ _ THIRDOAY ESSENTIAL/PLG ‘?3 2 2 !7'.6‘ 5 3 _ ANBERLIN ToOTHENAL 198 +IC
| CONTACT o h TONIGHT = =
-ﬂ : 7 raLNGUP BEC/TOOTH & NA = y & i JEREMY CAMP BECTOOTHENAL 1 +35
e THE REAL E 5= - HIGHOF75 ‘
].;:[ _2 ~ NEVERTHELESS FLCKERPLG 226 +37 2c] |25 _‘0 RELIENTK CAPITQL/COTEE B 2
= SOMEDAY pl YOUR OWLS ARE HOOTING
THE AFTERS sweng | 1P 22 2/ !'.- 2 SHowereAD TootHgnaL 105 10
WHEN IT'S OVER = m DETERIORATE
ADIECAMP BECUTOOTHENAL 014 58 & . DEMON HUNTER SOLDSTATE/TOOTHENAL 1@ e
TAKE ME THERE ; - cuTt ;
V3 amcose. D10 47 2| . A we 120 €
SHINE ON e o STRETCHED OVER = =
NEEDTOBREATHE SPARROWILAVAEMICMG D% N2 Hﬂ] S vriao floopcatE ==
5 INSPO
9‘!
SRR PLAYS TITLE S
=& ARTIST IMPRINT / PROMOTION LABEL ~ TW +/ ARTIST IMPRINT / PROMOTION LABEL ~ Tw +-
71 BROKEN & BEAUTIFUL MARKSCHULTZ - “WORD-CURB 554 2 8 YOU ALONE ECHOINGANCELS N B ~NO
12 YOUR NAME PHILLIPS, CRA(G & DEAN - B ~ No 307 -0 7 MAKE MY LIFE A PRAYER TO YOU Ka®HY TROCCOLI REUNION/PLG
HEAR MY WORSHIP JAIME JAMGOCHIAN CENTRICITY 302 -46 4 BEFORE THE DAY NEWSONG INTEGRITY
30 SHINE saLvaDOrR - - WORD-CURB ~ 266  -12 3  GLORY StLad - CURB
15 | BECAUSE OF YOUR LOVE PAULBALOCHE - INTEGRITY 260 +14 9 WHOLLY YOURS DAVIDCROWDERBAND SIXSTEPS/SPARROW/EMI CMG.
10 MADE TO WORSHIP CHRIS TOMLIN 1 SIXSTEPS/SPARROW/EMICMG 256 +14 3 1WILL LIFT MY EYES BEBONORMAN - ESSENTIAL/PLG
4  OUR GOD REIGNS BRANDONHEATH - REUNION/PLG 208  +8 13 THE REAL ME NATALIEGRANT - - - CURB
6 HEAR OUR SONG JADONLAVIK B - BEC/TOOTH&NAL 207 - IGER ]ﬁ: | 'ORPHANS OF GOD AVALON N - SPARROW/EMICMG
SING OVER ME BETHANY DILLONWITH NICHOLE NORDEMAN SPARROW/EMI CMG 172 +61 3 BREAKFAST TABLE CHRIS RICE EB+FLO/INO
MOUNTAIN OF GOD THIRD ) DAY ~ ESSENTIALPLG. 168 +13 _ 6__ E)N OF GOoD STARFIELD - —_— SPARROW/EM! CMG

CTOBER 20, 2006

CHRISTIAN CHR PANEL — 30 STATIONS

Albuquerque.
Anchorage, 4

M.
bska

Bangor, Maine

Cedar Rapids,

Chicago
Denver

fow

Des Moines, lcwa

Duluth, Min.

Farmington, M.

Ft. Pierce, Fa,

Creen Bay, W.
Kalamazoo, Mich.
Knoxville, Tam.

Nashville

KLYT
KAFC
WHMX
KWOF
WONU
KXWA
K22Q
WJIRF
KNMI
WSCF
WORQ
WAYK
WYLV
WAYM
WNAZ

Narfolk, Va
Ponca City, Ckb.
Puilman, Wa
Raoid City, S D
Saginaw, Midh.
Sa1 Luis Obispo,
Se lersville, Fa.
Spokane, Wash.
Springfield, Mc.
Tampa, Fla
Toledo, Oho
vadosta, Ca
Visalia, Calf.
V/ausau, Wis.
Satellite

wliLz
KJTH
KFFR
KTPT
WPRJ
KLFF
WBYO
KTSL
KADI
WBVM
WYSZ
WJYF
KDUV
wCoLQ
AIR1

Calif.

THERE'S MUCH MORE ® www.RadioandRecosds.com
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COUNTRY

(d
POWERED BY I Nietsen

» DIERKS BENTLEY RULES

THE COUNTRY INDICATOR
CHART WITH “EVERY MILE A
MEMORY.”

Broadcast Data
Systems

A £ =
% "% z %é —_ COUNTRY INDICATOR pLAE Al
Voo, Fea/] (Bl = =23 armisT IMPRINT / PROMOTION LABEL ~ TW - AUD.
i, _i_ _16 ~ EVERY MILE A MEMORY DIERKSBENTLEY B  CAPITDLNASHVILLE 2920 __di _7.31_05_
2 BB 18  ILOVED HER FIRST HEARTLAND LOFTONCREEK 2866 -74 7.246
TiF BEFORE HE CHEATS CARREUNDERWODD  ARISTAARISTANASHVILLE 2856 +265  7.077
4 T YOUSAVE ME KENNYCHESNEY - BNa 2776 +130 6981
'3 O ONCEINALIFETIMEKETHURBAN T GemoLnasviLe 2735 +60 7032
N 8 MY WISH RASCALFLATTS. - ) LYRCSTREET 2551 253  6.266
T MYUTTLEGIRL TMMCGRAW e 257 s 6277
Chart will be definitive measure of early momentum B 2 wantTOscwao - ey 2446 RSN 6179
B 5 26  WOULD YOU GO WITH ME JOSH TURNER MCANASHVILLE 2078 =524  5.520
- » (X 13 15 SOME PEOPLE CHANGE MONTCOMERY GENTRY ~ cowvea 1954 490 5028
|ndlcator Llst To [ ] 4 5 CRASHHERETONIGHTTOBYKETH SHOWODCNASHVLLE 1922 #94 4813
4 E_ _7_ SrE EVERYTHING BRAD PAISLEY - ARISTANASHVILLE _\922 +184 4.852*_
= E - @ L_M_ 7LIKE REOBNAROSE ALAN JACKSON - ARISTANASHVILLE _1882_ :6__ _4.956_
F If I I o I o 15 13 LOVE YOU JACKINGRAM - _ BICMACHINE 18_75_ 0128_ 4941
u I rlg I na ‘ 18 16 AMARILLO SKY JASON ALDEAN BROKENBOw 1692  +128 4.396
L] 17 17 MOUNTAINS LoNESTAR o  mNa 646 61 4240
M L B ] 19 17 TIMMCGRAWTAVIORSWFT - BOMACHNE 1586  +69  4M3
ISSIO“ P8 11 17 GIVEITAWAYCeoRcESTRAT - MCANASHVILLE 1482 -5 4.048
(1] 2C 19 ONEWINGINTHEFIRETRENTTOMUNSON C LYRCSTREET 1464 +I67  3.825
Wade Jessen O T N TN
WJessen@RadiocandRecords.com ; s 3 IT JUST COMES NATURAL GEORGESTRAT  MCANASHVILLE 12_68 +502 _2.992_
)@ 22 25 AGOOOMAN EMERSONDRIVE MONTAGE/MIOAS/NEWREVOLUTION 1142 #158 2742
) . ) @ 23 6  TWOPINKLINES ERICCHURCH CAPTOLNASHVILLE 1044 +87 2726
1 old saying advises that the best way to eat an elephant is one bite P4 26 4 WATCHING YOURoDev Tk — - s 1008 183 2.587
at a time, and that’s certainly appropriate and timely with respect @- 26 5 MY,OMMYTHEWRECKERS VAVERICK/WARNERBROS WRN 969 113 2.404
to the recent changes to R&R’s Country chart panels. Now that 7] 27 5 YOULLALWAYSBEMYBABY siwacvavs RA 874 <93 2078
the most basic changes to the chart methodology, reporter crite- (271 288 11 FLLWAITFORYOUJ0ENCHOLS | UNVERSALSOUTH 849 +77 2231
ria, panel size and composition have been made (the first bite). it L@ I LUB 'T'S TOO LATE TOWORRY Jo DEE MESSINA — Curs (7SO R #2255
is time to take the second bite by sharing our long-terin vision for 24 QI . \ADIESLOVECOUNTRY BOVS TRACE ADKNS _cemoumsvie 790 R 16842
. = @ 33 13 THE WOMANIN MY LIFE PHIL VASSAR ARISTA NASHVILLE 743 +63 1.989
HiE ORI ier ST Pl 51 8 SOMEPEOPLE LeaNNRMES o T vumams 692 7 1821
Although in its earliest days the Indicator list was mostly a scorecard driven by sec- Bol 30 14 LIFEIS A HIGHWAY RASCAL FLATTS T WALTDISNEYALYRCSTREET 639 108 1399
ondary markets, the chart’s title implied that this body ot smaller markets would some- e 35 5 INNOCENCE SARAHBUXTON o - (YRICSTREET 577 +77 1365
how drive a musically aggressive chart that “indicated” eady momentum for new songs. (-] —jT)i;z_ STEALING KISSES FAITHHILL - WARNERBROS. 545 +l44 1179
In some cases, the chart certainly showed such activity—mostly at No. 1 and on the @ 'S FINDING MY WAY BACK HOME LEEANN WOMACK - _ wemaey 495 R 1227
chart’s upper reaches—yet there was little in the overall chart that gave much indica- 5] 37 2 REDMIGHMEELS auwcpoxer = — BNA_ 475 SN 158
tion of any momentum that wasn’t already demonstrated on the main monitored chart. LB 3 cooomscoweumiecom T S BN
. . X . - 38 4  THEREASON WHY VINCECILL MCA NASHVILLE 432 +23 1.301
In fact, close comparisons between the big market chart and the Indicator list often s P MY WAY CAROLINARAIN - = oo a2 B oo
showed carlier momentum happening in the larger markets, not the secondary ones. ‘ WRWII DODUNK KETHANDERSON o T ARSTANASWVILE 416 +56 1167
After the acquisition of R&R by Billboard parent company VNU, we began JLE - - T Ny
soliciting fecdback in earnest to determine the future of both charts. When radio,
label and independent promotion readers were asked about the Indicator chart, we § Qg CANADA COUNTRY
were invariably told that it needed to actually indicate something or be taken out § E% ILTT:_SE; IMPRINT / PROMOTION LABEL TprAVS.,_
of publication entirely. To put a finer point on it, the chart simply wasn’t of tremen- 2 7 BEFORE HE CHEATS CARRIEUNDERWODD ARISTA/ARISTANASHVILLE/SONYBMG 590 +27
dous value to those who used it most and was primarily a mirror of the monitored "1 9 ONCEINALFETIME kemhumeay ~ oeroMswLeew 573 12
Country chart. i‘ 13 EVERY MILE A MEMORY DERKSBENTLEY -  CAPITOLNASHVILLE/EMI 532 -3
Stations that will drive the new Indicator chart starting with the Oct. 23-29 track- QI B8 YOU SAVEME KENNY CesNey - _ ovesowvewc N - 22
ing week, as noted last issue (and in the Oct. 9 R&R Country update) will ultimately »_i._ _:6 7‘332';: ::::5(;1':“ s ey == Mci:::::lt%rm? x % %
be required to play at least 30% current songs, meaning that Indicator reporters will ey % ¥ e T E':F;%::; = = :::/:B/SE: le-f
need to populate their rotations with a significant number of current songs across all T8 7 DRINKIN' THINKIN' GEORGECANYON UNVERSAL | 483 418
dayparts. The percentage data will be taken from all spins (reported spins for nonmon- 790 9 WANTTO SUGARLAND o o  MERCURV/UNIVERSAL 453 +10
itored reporters, and Nielsen BDS-supplied detections for monitored reporters). 12 6 ILOVED HERFIRST HEARTLAND T LOFTONCREEKUNNERSAL | 449 +37
This new minimum current-music threshold will be evaluated each calendar quar- [ =1 MARIA DOCWALKER - - - om ROADg“‘*B_:ﬁ
ter, starting Jan. 1, 2007, and stations that fall short will be removed from the panel. 7 SEEING THINGS AARONLNES  BNAONYBMG 419 414
However, stations that are removed will be eligible to rejoin the panel when it is deter- g MY WISH RaSCALFLATTS . _ LyesTREETUNNERSAL S °SS
2 . . 20 BUILDING BRIDGES BROOKS &DUNNWITHSHERYLCROW&VINCEGILL  ARISTANASHVILLE/SONVBMG 392 -88
mined that they have made the necessary adjustments during our regularly scheduled B B 57 AL ABOUT YOU S viLlowam — v B 0
reviews. The first round of quarterly panel changes based on current music usage will B B K= RED ON A ROSE ALAVACKSON | T e ANSRVILESOwENG | 377 430
be made at the end of March 2007. Tl 10 EVERYBODY KNOWS DXECHCKS  OPENWIDEKCOLUMBASONYBMG | 384  +5
While we fully realize that this higher current music threshold will likely eliminate 4 TAKING BACK MY BRAVE CAROLYNDAWNJOHNSON  ANGELNEUNIVERSAL ~ 359 +26
a significant number of stations from the Indicator pane! following the first-quarter __2_0_ 7 GYPSYIN WSO&VJOHNN;REID —7 _ ) ;_ PpsiNfO;&%vaERﬂ 347 :u;
2007 study period, it is critical to the success of the Indicator chart that it fulfill its ong- 24 12 SOME PEOPLE CHANGE MONTCOMERY GENTRY i | COMBASONYEMG | 340 +32.
inal mission of being the industry’s definitive reflection of early momentum for new B Bf SHE'S EVERYTHING BreDeasteY . eesTamsvuosowcus SRR
songs. Chart users will also observe that the Indicator panel is no longer limited to small- w_zzf—]s_gat:DT::xGm“mENP e e e U;::ZB—/::L' —22:—? -
market reporters, but comprises stations across the market-size spectrum—so long as $ o= % SHESS0 cﬂ.;:g:r::u:g%morr =5 - ]?Ns:/m 8
they meet the ratings and current music parameters that govern the chart. 33 18 IF YOUREGOING THROUGH HELL (BEFORE THE DEVILEVENKNOWS) ROINEYATKNS CURBEMI 278 32
We look forward to positioning the Indicator chart as a more useful tool tor our 36 18 LIFEIS A HIGHWAY RASCALFLATTS T waosnevonverss. A 35
readers, and welcome any feedback you have as it embarks on that exciting mission. '3 4 CRASH HERE TONIGHT T0BYKeiTH SHOW DOG NASHVILLE/UNIVERSAL 258 417
Although it will take several months to evolve, we feel strongly that the musically E_Jzirvi FORGOTTEN YOU MCHELLEWRIGHT o N 256 2
aggressive stations that will drive the chart have plenty to say to the industry, it the L‘S_ MOUNTAINS LONESTAR - - B CBNwsONYBMG 252 419
industry listens closely enough. RsR tLB_ DIXIE[BEAUXDERAUNT [HRISCUMMING. e KOH 244 5
THERE’'S MUCH MORE @ www.RadioandRecords.com FOT WEEK EF-DING CCTOBER 15, 2006 OCTOBER 20, 2006
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show is heard by more than
3 millioa list=ners on more than

180 afhiliate stations nationwide.

In 2005, Lia was named
National Broadcast
Persona ity of the Year by the

Country Music Association

(CMA.. She is also a

three-time recipient of the ') Monday to Satlllday

steemad AV Graci
ssteemz=d AWRT Gracie Allen Seven to Mi dmght
Award®. presented by American n ADI0

Wamen in Radio and Television. 10::;:(;:;:"1 8 0 0 426 90 82
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L 3% ARTIST IMPRINT / PROMOTION LABEL W +/- TW  RANK
1LOVED HER FIRST NO. 1) WK) =
2 7 eamriano LoFToNgRegk  S>364 41408 5085 1
e BEFORE HECHEATS
4 33 CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE }_30_59 «3m ‘f6>61:71._
EVERY MILE AMEMORY
3 ]6 DLERPSS BENTLEY EAPITOL NASHVILLE 31896 +«0.914 4932 2
WOULD YOUGO WITHME
1 26 osnruane MCANASHVILLE i‘@ -Z.SIQ e
) YOUSAVEME ¢
' n KENNY CHESNEY A 3013 +1.079 1.313__ 6
B ONCE IN A LIFETIME
7 % e cpmoLnasHviLe 29907 41202 14324 S
MY WISH MDST INCREASED AUDIENCE
10 10 pascacruuTTs LvrcsTReer 28778 +4374 3968 7
WANTTD
__9 | 12 gearuano MERCURY ?7.&37_ *1446 Sl 8_
GIVEITAWAY
8 7 Georcestrar MCANasHyLLE 20303 4308 T3782 9
MY LITTLE GIRL 1
14 12 TIM MCGRAW CURB 23.4427 +2.555 | 345] 10
IF YOU'RE GOING THROUGH HELL... Ny
‘f’ 41 RonNEY ATKINS cwrs 242 f0'379 B -
BRANDNEW GIRLFRIEND N
—11_ 1 STEVEHOLY wrB 19371 -2942 2709 14
BUILDING BRIDGES
s 22 BROOKS & DUNN WITH SHERYLCROW & VINCEGILL ~ ARISTANASHVILLE 19307 -7.365 3058 ]]
SOME PEOPLE CHANGE 3
@ 155 6 | oNTGOMERY GENTRY COLUMBIA "E'_ON_ *1607 N
LOVEYOU
G 7o 2 ckincram pomacne R °0-845 [JEREY 17
LIKEREDON A ROSE 1 |
@ 16 W A sackson ARSTANASHvILLE 10327 +0.079 12648 15
, TIM MCGRAW AIRPOWER
?1 _18 TAYLORSWIFT pomachne 16143 41931 2505 19
2 CRASHHERE TONIGHT
-E_ 10 TOBY KE{TH SHOW DOG NASHVILLE ]5679_ +0.793 | 2635 16
MOUNTAINS 1
,;19_ 7]87 LONESTAR A 1_562 | +1.034 i 2567 18
SHE'S EVERYTHING AIRPOWER 1
<122 8 guppasier ARISTANASHVILLE 14887 #2168 2417 20
AMARILLOSKY
Q 123 16 sonaean BROKENBOW 2047 *1400 (2286 21
LIFEIS AHIGHWAY
22 30 : 8 RASCAL FLATTS WALT DISNEY/LYRIC STREET 13'097 ‘_2']“ i 1656 25_
IT JUST COMES NATURAL
@ _26_ 3 CEORCESTRAIT MCANagHviLLE 10982 2921 1547 26
AGOODMAN
@ 2 | 29 EMERSON DRIVE MONTAGE/MIDAS/NEW REVOLUTION le._SZG_ +0.877 7. 1844 22
] LITTLEBIT OF LIFE
@ 27 n CRAIC MORGAN BROKEN BOW 9107  +1.604 | 1764 24
ONEWING IN THE FIRE
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: WATCHING YoU 1
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@ & n JOE NICHOLS UNIVERSAL SOUTH 5873 1051 m2 28
NEW AND ACTIVE
TITLE TITLE TITLE
ARTIST /LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN
THATS ALL FLL 1 CAN'T LOVE YOU COME
EVER HEEO  0.713/0.504 ANYMORE  0.558/0.309 TO BEO 0.536/0.226
Jimmy Wayne Gary Nichols Gretchen Wilson Feat. John Rich
(BIG MACHINE) (MERCURY) ~ (COLUMBIA)
TOTAL STATIONS: 32 TOTAL STATIONS: 23 TOTAL STATIONS: 60
BAMA BREEZE 0.573/0.119 MORE 0.551/0.114 ISN'T THAT
Jimmy Buffett Rockie Lynne EVERYTHING 0.270/0.237
(MAILBGAT/RCA) (UNIVERSAL SOUTH) Danielle Peck
TOTAL STATIONS: 16 TOTAL STATIONS: 10 (BIC MACHINEX

TOTAL STATIONS: 26

KKCS, KMPS, KOUL, KPLX,
KSCS, KUBL, KWNR, KXKC,

MOST ADDED

WBAM, WBEE, WCAT,
WCTO, WFBE, WGGY, WIL,
WKCN, WKDF, WKXC,
WMUS, WNCY, WRNS,
WSIX, WTNR, WUBE,
WWGCR, WXBM, WYGY,
WYPY

FOR WEEK ENDING OCTOBER 15, 2006

KFRG, KNIX, KRMD, KSKS,
KUPL, KW.JJ, KWNR, KXKC,
WCTK, WDSY, WOKO,
WOKQ, WQDR, WQXK,
WQYK, WRBT, WSOC,
WUS, WUSY, wwYZ
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ol %5 5 oneemessia CURB A3 '0“797“939 34_
B FINDING MY WAY BACK HOME
37038 P encury 4133 40264 662 41
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38 m 5 KELLIEPICKLER BNA 3913 o0 315 675 “v
o s INNOCENCE
5o4 39 12 Gpshuxon LYRICSTREET 1'789_ ey _800 58
; : SOME PEOPLE
S 400 T s Asvluwcorg 295 +OM4 T BO2 37
: THEREASON WHY
&l - 2 uncea wcanastviLe SR *0-149 SRR 52
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JASONMICHAEL CARROLL ARISTANASHVILE 3317 #1926 498 43
1JUSTCAMEBACK FROM A WAR
DARRYL WORLEY 903 MUSIC _29‘9 .071‘78 5 480 44
STEALINGKISSES
FAITHHILL WARNER BROS./WRN _21‘91‘ +0.605 506_ 2
GOOD ASGONE
LITTLE BIG TOWN rqury [N 0308 _1‘3] B
KISS ME IN THEDARK
RANDY ROGERS BAND wencury 2417 001 284 54
'FORE SHE WASMAMA
CLAY WALKER AsviuvcRe | 2353 +0234 =
PODUNK
KEITH ANDERSON ARISTA NASHVILLE _1,822_ 0133, __1‘1
1DON'T WANTTO
ASHLEY MONROE WITH RONNIE DUNN COLUMBIA ‘8]5 g .OIOI‘J i 367 1‘9
BROKEN
LINDSEY HAUN showpocNaswviLe  H098 0355 1283 53
T B e 03 38 48
YOUDON'TKNOW A THING ) =
STEVEAZAR DANG/MIDAS/NEW REVOLUTION 1564 +0.214 K Eﬁﬁ 5 SO_
FIND OUT WHO YOUR FRIENDS ARE
TRACY LAWRENCE ROCKY COMFORT/COS lf‘ﬁB a +0.:504 2_9_2 52
LOVEIS
KATRINA ELAM UnveRsaLsouth 428 +0181 1 401 - 46
GOOD DIRECTIONS
BILLY CURRINGTON MERCURY _]']38 +0.295 256 56
STARTIN WITHME B e 0.0 24 S5
DIXIE LULLABY OT SHOT DEBUT
g HOTSR gus 0951 +0285 139 -
1KEEP COMIN BACK : )
JOSHGRATIN Lvrcstreer 0890 +0.449 1765
I'VECOT FRIENDS THAT DO
TIMMCGRAW CURB _078_26 W s, Sl -
THELAST TEN YEARS (SUPERMAN) i
KENNY ROGERS CAPITOL NASHVILLE 0:724° -0.213 16 ‘
" ALYSSA LIES 32 IT JUST COMES e
Jason Michael Carroll NATURAL 20 WBEE’ WFB’E wG(‘,’Y WGI\IE
(ARISTA NASHVILLE} Gearge Strait WMIL, WWGR, WXEM
KDRK, KEEY, KEGA, KFTX, (MCA NASHVILLE)

MY, OB MY

The Wreckers
(MAVERICK/WARNER
BROS./WRN)

KFD1, KOUL, KRST, KTEX.
WGCH, WJCL, WOCK, WRBT,
WSOC, WXBM

10

LEGEND: See legend to charts in charts section for rules and symbol explanations.
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+4.374
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BEFORE HE
CHEATS

Tim McGraw (Curb)
KILT +0.533, WXTU +0.300,
WIL +021, KAJA +0.T74,
KTEX +0.167, WIVK +0.J6],
WQODR +«0.138, KSKS +0.128,
WSM +0.115, KNiX «0.104

Brad Paisley
(Asista Nashville)
KAJA +«0.237, WKHX +0.190,
WMIL +0.180, KEEY +0.178,
KSON +0.116, WGNA +0.112,
KUPL +0.002, WKKT +0.089,
WXTU +0.082, KUZZ +0.080

" WATCHING YOU 9

Rodney Atkins

(CURB)

KAJA, KIIM, KOUL, KSSN,
WIL, WMUS, WSSL, WUSN,
WYGY

1 JUST CAME BACK
FROM A WAR a
Darryl Worley

(903 MUSIC)

KMLE, KRST, WFMS, WIRK,
WOKQ, WOKQ, WSM, wusJ,
WXBM

33 country and 24 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 79 reporters.

12 2006 VNU Business Media, Inc. All rights reserved.

» Online Music Testing
* Personal Music Testing

CONTACT JOHN STEVENS FOR A FREE QUDTE TODAY!
303-922-5600 * www.PARAGONMEDIASTRATEGIES.COM

THERE'S MUCH MORE @ www.RadioandRecords.com

CUusTOMIZED, ACCURATE AND AFFORDAELE

¢ Online Perc

eptual Studies

* Online Music Tracking Studies

*Online Perceptual Tracking Studies

PARNS DN

PELIPIRESERRLAE IS JROW L

www americanradiohistorv. com

OCTOBER 20, 2006


www.americanradiohistory.com

AC/HOT AC

Listeners are more multidimensional than we often credit [

them as being

So | Step Into This
Cab One Night . ..

Chuck Taylor

CTaylor@RadioandRecords.com

ere in New York, when you step i11to a taxi you just expect the
cabbie’s radio to be tuned to CBS Radio’s news WINS—no sur-
prise, as it’s the most-listened-to radio station in America. It’s
like entering a comfort zone: Close the door and hear familiar,
practically fanlial voices feeding headlines, weather and, of
course, traffic.

[nn fact, I was traveling from New York to see my parents in Virginia the morn-
g that the aborted London hijackings occurred. Thanks to WINS’ on-the-spot
coverage, [ was well-informed by 7 a.m. as | rolled into LaGuardia Airport to
remove my toothpaste, eyedrops, hair gel—and my jigger of gin—to check it all
i and carry-on dry.

So I 'was surprised one recent evening to enter a taxi after an industry event and
hear music coming from the speakers in the front seat. “Can you turn that up?” 1
asked the driver, who misinterpreted my requ.est and promptly turned the radio oft.
“No, no, up,” I repeated. “I like it.” T immediately recognized the station and long-
time night personality, the comforting and likable ]J trom Clear Channel’s AC
WLTW (Lite-FM)—New York’s No. | starion, but hardly standard cab fare.

My driver Diollo obliged and turned the radio back on, shifting the fade to include
the back scat, as Edwin McCain’s potent “I Could Not Ask for More” serenaded.

“So,” I said, “you’re listening to music. I'm so used to cabbies only listening to
1010 WINS .. .7

“Well, I like to hear songs. I want to hear music at night,” Diollo said. Time:
11 p.m. Bee Gees’” “Staying Alive” begins. Cabbie looks content.

“How about news? Do you listen to the trathic reports?” 1 asked.

“I switch. Every 10 minutes, | go back and forth,” he said. “I need to know the
traffic, but [ prefer to listen to the music.” Transition to Rod Stewart’s version of
“Have You Ever Seen the Rain.”

“Well, I'm a radio reporter. I write ab