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Newsi-ocus

MOVER
RAB Lures Former Time
Warner Global VP

The RAB recruits for-
mer Time Warner
Global Media Group
VP of client gartner-
ships Tammy
Greenberg as senior
VP of marketing. The
appointment is part

Greenberg

of a multiyear plan at
the organization to enhance the markéting
of radio, improve the transaction proc;‘ass
and embrace new visions of growth.
“Tammy is a quick study and has a bril-
liant creative ability,” RAB president/CEO
Jeff Haley says. “She has a proven track
record of developing marketing-based part-
nerships and programs that foster revenue
growth.” —Mike Boyle

SHAKER
Ames Leads EMI
North America

Former Warner Music Group chairman/CEQ
Roger Ames will now lead EMI Music North
America. Ames will have offices in Newt York
and Los Angeles and report to EMI CED Eric
Nicoli. He has been serving as a senior advis-
er to the company for more than a year
North American label heads, including

Capitol Music Group head Jason Flom, will
report to Ames, as will EMI Music
Marketing tcpper Ronn Werre.

—Brian Garrity, Biitboard

eDiary Suspended

Arbitron has. suspended its eDiary, 'stl rting
with the spring survey period. The Inlrnet-
based, electronic diary had been intrdduced
as an alternate option to participants over
the paper ard pencil diary for the winter
‘07 survey.

In a note 1o clients, Arbitron said its
analysis of the winter data confirmed prior
research, which showed no significant dif-
ferences between paper and eDiary record-
ed listening. “However,” the note saidl,
“unlike the results from earlier studies,
eDiary appeared to have a negative irpact
on return rafe.”

Arbitron says it won't use the eDiary
again until it's satisfied that it “will have no
negative effect on diary return and response
rates.” —Mike Boyle
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Bill Would Set Aside New
Webcast Royalties

Reps. Jay [nslee, D-Wash., and Donald Manzullo, 1R-111., have introduced the Internet
Radio Equality Act, which would vacate the Copyright Royalty Board’s recent hike
webcast performance royalties and set a transitional rovalty rate of 7.5% of revenue for
2006-2010. The CRB rates are set to go into ctfect May 15.

The bill would also change the rate-setting standard used to determine Internet-radio
royalties and reset the royalty rules for nonconunercial radio stagions that stream music online.

On March 2. the CRDB raised webcast royalties from (107 cents per performance to
0.08 cents in 2006, 011 cents m 2007, 0,14 cents in 2008, 0,18 cents in 2009 and 0.19
cents in 2010, with a minmum annual tee of $500 per streamed channel.

NAB exceutive VP Dennis Wharton said in a statement,” We will work with Congress
<0 craft a solution that helps ensure the survival of a fledgling audio plattform.”

SoundExchange. which collects and distributes nternet-radio royaleies, quickly cane out
against the bill. “The idea thar this bill would help smiall webeasters or artists is ludicrous, sinee
less than 2% of all royalty payments m 2006 came from small webeasters,” SoundExchange
executive director John Simson says. " The true beneticiaries are the mega-muluplex services

like AOL.Yahoo, Microsoft and Clear Channel”” —Brida Connolly and Jefirey Yorke

NUMBER CRUNCH

5% S40

XM Satellite Radio’s first

| N ]
The AQH share 6+ for Jerry
Lee’s market-leading AC
WBEB (B101)/Philadelphia, as
Arbitron's Portable People
Meter ratings became market
currency. The ratings, which
represent the March 8-April 4
period, have CBS Radio news
KYW-AM second with an 8.4,
and Greater Media active rock
WMMR third with a 7.9.

The amount of an HD radio
rebate iBiquity Digital is
offering for “Moms, Dads and
Grads” between April 29 and
July 3. The rebate, good on
most HD receiver models,
comes just in time for the
upcoming Mother’s and
Father's Day holidays and the
high school/college graduation
season.

guarter ‘07 CEM conversion
rate, down nearly 100 basis
points from 52.4% in Q4 '06.
XM's Nate Davis downplayed
the slowing conversion rate
with analysts. “We have seen
a dip in conversion rate. We're
not seeing a dramatic dip, but
are not happy with seeing it
go down.”

FCC Faces Angry Public In Tampa |

Big media was on the hot seat in Tampa during the FCC's latest regional public hearing on
media ownership. Consolidation was the flashpoint for blame that too much media is in the
hands of too few decision-makers, and that a corporate focus on the bottom line has resulted in
meager local news coverage and the expansion of lifestyle features. One commenter character-
ized the probiems as “the Wal-Marting of journalism.”

Anger at Clear Channel was only the jumping-off point for many who
broad-brushed all media as a weapon used against the people to sell the
Iraq war. One speaker noted that a consolidated media was part of Karl
Marx’s communist manifesto, receiving a healthy round of applause.
Another blamed talk hosts Glenn Beck, Neil Boortz and Sean Hannity for
allegedly spewing hatred of Muslims, while another called for the return

of the Fairness Doctrine.

Martin

FCC commissioner Michael Copps started off the seven-and-a-half-hour
April 30 meeting noting that minorities are underserved by media—perhaps because they own so lit-
tle of it—and that the media must do a better job of reflecting America’s diversity. Chairman Kevin
Martin made a similar proclamation. But the government'’s words failed to quell the mood. One
commenter yelled that big media has failed America and told the FCC, “You are not doing your job.”

Another asked, “What was the FCC thinking when it let Clear Channel buy 1,200 radio

stations?” —Jeffrey Yorke )
/
/

ON THE WEB
ISS Again Rejects Clear
Channel Buyout

On
Insticutional

NMay 1, proxv advisory scrvice
Shareholder

another thumbs-down sign to the buyout

Services gave
of Clear Channel bv an amalgamation of
private cquity groups—despite its sweet-
ened $39-per-share value—tlis time pos-
siblv killing the deal.

1SS on March 29 advised shareholders
to reject the imtial $37.60-per-share otter
bv Thomas H. Lee Parmers and Bain
Capital. which resulted in the higher bid.
submitted April 18.The latest rejection—
which 15 generally heeded by such 1SS
clients as fund managers and pension
funds—is not hikely to bring a betrer deal
since the would-be buyers have said this 1s
their best offer.

Another proxy services firm, Egan-
Jones, also advised shareholders to vote
against the offer, calling the $1.40-per-
share improvement “insufticient.”

A Muay 8 sharcholder vote 1s scheduled.
—lefficy Yorke

CBS Invests In TargetSpot

CBS Radio has become an investor

TargetSpot technology that lets businesses
and  mdividuals create. buy and  place
advertising in streaming media. By carly to
midsununer. CBS plans to have TargetSpot
ad insertion in place m 1ts own Internet
streams, which now include almost 150
radio stations.

CBS Radio president of markering
David Goodman says the company has

experienced “tremendous growth™ in its
.

streaming tratfic, and thar the new ad
platform “represents our clearest commit-
ment to date as to how we mtend to
grow our online business in a variety of
new ways.

TargetSpot simplitied the ad-creation
process by letting advertisers create spots
through text-to-speech technology, record
them to a computer or even call them in
over the phone. They can then add stock
Jingles and sound effects.

Streaming lets ads be nghtly targeted to

the desired audience or demographic,

TargetSpot founder Dan Perlson says.
—Brida Connolly

NEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Promoting Progress

3

The Trustees of the Foundation of American Women in Radio and
Television invite you to celebrate quality programming for,
by and about women at the 32nd A-mual Gracie Awards® Gala.

2007 Title Sponsor

0

campaignforrealbeauty.com <@ | Dove

Join us for the 32nd Annual

Gracie Awards Gala, Monday, June 18, 2007!

Gracies Sponsors
The Faundation of AWRT
gratefully acknowledges the
following 2007 Gracies sponsors
for taeir generous support and
confributions.

President’s Circle Plus

* Blaoomberg
- Court TV
President’s Circle

- Arbitron

+ CBS News

- Ci2ar Channel Radio

+ CNN

+ Katz Media Group

+ MSNBC

* NBC Universal

Producer

* Disney-ABC Television Group
- HBO

+ Oxygen Media

Director
* Interep
+ WesiStar Digital Audio

Publications

= Broadcasting & Cable
* Radio & Records
= Radio Ink

2007 Gracies Luncheon
Gold Sponsor
« Greater Media, Inc.

For more information about sponsorship, contact favier Cuebas at (793) 506-3290.

Fcr in‘srmation about the Gracies Awards Luncheon on June 19, contact AWRT Headguarters at (703) 506-3298 or visil our Web site at www.awrt.org.
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Marriott Marquis New York | Broadway Ballroom

BlackTie Dinner and Awards Program 7:00 - 10:00 p.m.

bracie Rwards Sponsorship and Gala Information

For general admission tickets, please visit
our Web site at www.awrt.org.

JWe cannot atteni -he 20C7 Gracie Awards
Here is our tax-dec uctible donation for The Foundation of
AWRT. For this dor ation, we will receive rezogrition in
The Gracies Prog-am and pre- and post-event. S

Payment Information

U Check/Money Jrder (payable to AW.ATF)
QVISA [dMastarCarc O American Express

Card Number
Expiration Date

Signature

Total Enclosed

Name

Title
Compeny

Full Address
City/State/Zip
Phone

Fax

Sponsorship Opportunities

 President’s Circle Plus ] $20,000

* Iwelve VIP passes to the 2007 Gracie Awards
(one VIP table of 12 with premium placement;
first or second row)
A full-page ad in the awards program
Opportunity to distribute a promotional item
Recognition in press releases, marketing collateral
end on-site event signage

U President’s Circle | $15,000

* Ten VIP passes to the 2007 Gracie Awards
(one table)

* Afull-page ad in the awards program

* Opportunity to distribute a promotional item

* Recognition In press releases, marketing collateral
and on-site event signage

[ Producer | $10,000

¢ Six VIP passes to the 2007 Gracie Awards

¢ A full-page ad in the awards program

¢ Opportunity to distribute a promotional item

®» Recognition in marketing collateral and on-site
event signage

Q Director | $7,500

* Four VIP passes to the 2007 Gracie Awards

» A half-page ad in the awards program

* Fecognition Iin marketing collateral and on-site
event signage

Send with payment to:

AWRT Foundation, 8405 Greensboro Dr., Ste. 800
Icrean VA 22102-5104

Fax (703) 506-3266, Phone: (703) 506-3290
www.awrt org

Proceeds benefit the Foundation of AWRT a 507(c)(3)
pnilanthropic organization, tax ID number 52-1193933
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Goldberg Leads Digital
At ABC/L.A.

ABC

Angeles

Radio/Los

names
Jemniter Goldberg to
created

the  newly

position of dector o’
digial  media for
news/talk KABC and
rock KLOS.
Goldberg is charged

classic Goldberg
with leadership, management and revénue of |
all digital media initiatives, including Web
sites, online projects, HD radio chimnels,
mobile, e-conunerce, podeasting, text ines-
saging and other new-media acavitics.
Goldberg is inbound from CBS Hadios

crosstown cluster where she was Internct

sales manager for talk KLSX, smowth jazz
KTWV and oldies KRTH. Her #ésumé |
also includes stints as local sales mgnager \
for Clear Channel Online Music & Radio
and director of music services at Radio

WWW.RADIOANDRECORDS.COM:

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Clear Channel Debuts Social

Networking

Clear Channel’s online music and radio division will introduce a dozen
station-branded social networks this summer.

Each social network will function essentially as a “mini-MySpace,”
but will focus on the local community served by the station operating it.
The initiative started April 30 with the launch of social networks

for seven CHR/top 40 and rhythmic stations across the country:
KYLD (Wild)/San Francisco bows “the Wild Space,” WKSC (Kiss)/
Chicago introduces “the Mob,” WHTZ (Z100)/New York has “the Z-

Harrison

Zone,” WIHT (Hot)/Washington has “the Hot Spot,” KDWB/Minneapolis is launching
“Connect,” KHKS (Kiss)/Dallas bows “Kiss Nation” and WLDI (Wild)/West Palm Beach is

introducing a network called “the Wild Space.”

In June, the company will roll out social networks for CHR/top 40s KIIS (Kiss)/Los
Angeles and WFLZ/Tampa, alternative KTBZ (the Buzz)/Houston, urban WWPR (Power

105.1)/New York and news/talk KTRH/Houston.

The sites will be individually managed by the stations but will share a common format

and architecture.

Not only can Clear Channel monetize the sites with targeted online spots from local

advertisers, but people using the networks have a better chance to make lasting connec-

tions because they will share more regional affiliations, says Evan Harrison, executive VP of

Clear Channel and head of its online music and radio unit. —Brian Garrity, Billboard

Business
Briefing

Broadcasters To See Revenue
Growth In Texas, California

Broadcasters operating radio and TV sta-

tions in rated markets in Texas and

| California can expect taster revenue
growth m the next four vears than other
regions of the country, according to a
new study by SNL Kagan. “Radio/TV
Station Annual Qutlook,” sold by SNL
Kagan for $2,095 per copy, forecasts that

rated markets should yield radio revenue
ot about 3.3% annually between 2006
and 2011, while unrated markets are
expected to earn a compound annual
growth rate of about 2.8% for radio.
Combined. radio revenue should ncrease

Express. —.4/ Peterson

Onkyo Receivers Get
XM, Sirius, HD

A handful of new Onkyo radios that get
Sirtus and XM are expected for deliviry this
month, while a high-end receiver that adds
HD radio to the mix s expected i June.
Pionieer and Sony ofter similar home tuners,
but nothing that includes HD radio. Onkyo's
TX-SR575, TX-SRR705, TX-SR85 and
TX-SR875 models support both satellite
services and range in price from $899 to
$1,699. The high-end TX-NRY05 model.
which adds HD support, will retail for $2,099.

In related news, Radiosophy’s! entry-
level HD1GO digital radio receiver is being
sold for a limited time for $59.95, the low-
est price point cver for an HD receiver.
This includes an HD radio “'spring ¢eiebra-
tion” $40 rebate. —Jeffey Yorke

Emmis/Chicago Scores
With Interactive Sales

Emmis Communications nav hold a key
to creaung growth in a lackluster radio
market. At alternative WKQX and classic
rock WLUP/Chicago. an cxtracrdinary
14% of revenuce comes from interagtive ad
sales, compared with 2% tor a typical radio
station, according to Borrell Associates.

“The practice of selling the sane num-
ber of commercials for more money 1s
running out,” says Rick Cummings, pres-
ident of radio for Emnus.

Emmis’ Chicago stations now have a
The
company turned over Y0% ot the sales staff

36()-degree  marketing  approach.
and hired people who think like new-
generation marketers, Curnimings says.

—Kary Baclnnan, Mediaweck

MAY 4, 2007

Welch Climbs Mountain

Veteran triple A programnier Kevin Welch
named PD at KMTT (the
Mountain)/Scattle,  replacing

has been
Shawn
Stewart, who exited the Entercom station
m March.

Welch has been AP1)/MD for CBS Radio
triple A KINK/Portland, Ore,, since 1998 He

has also held programuming positions in Boise.
3 I3

Idaho, and Yakima, Wash. —Joln Schociherger

CBS Settles With KCAA
Over ‘Imus’ Rebroadcasts

Attorneys for CBS Radio and Broadcast
Management talk KCAA/
Riverside-San Bernardino, Calif.. reached

Services

an agreement April 24 that ended a law-
suit tiled by CBS over KCAA's rebroad-
casts of the now canceled “lImus m the
Morning” program.

The final rerun of the “lmus™ show
aired April 27 on KCAA. which had car-
ried the Westwood One-syndicated show
since 2003 and had been airing the reruns
since [mus was fired by CBS on April 12.

—Al Petcrson

Manning Gets The Power

Beasley thythmic WPOW  (Power 96)/
Miami appoimnts Thomas Manning GM.
Munning was most recently sales director
for Clear Channel/Raleigh, a position he
held for seven years.

Manning says he plans to “*work with the
tadented professionals at Power 96 as we
continue to build upon the station’s repu-
tation as a market leader and explore new
ways to reach listeners and advertisers.”

IHe reports to Beasley Miann VI?/mar-
ket manager Joe Bell. - Darnella Dunliain

MOVERS

Coni Sansom is named VP/GM of Clear
Channel/Augusta, Ga. The seven-station clus-
ter includes AC WBBQ, classic rock WEKL
(Eagle), country WIBL (the Bull), urban AC
WKSP (Kiss), urban WPRW (Power), gospel
WSGF and sports WYNF. Sansom, who was
most recently co-manager of Beasley's
Augusta cluster, replaces Barry Kaye . . . Bob
Bedi and Matt Bailey join Coleman as senior
research analysts for the company. Bedi, who
joins from his firm Media Integrations, has
also held management positions at
MediaSpan, NextAudio and Fastblast.com.
Most of Bailey’s 10 years of radio experience
has been in the Atlanta area, where he has
worked for stations
owned by Clear
Channel, Cox and
Salem . . . SESAC sen-
ior director of corpo-
rate relations Ellen
Bligh Jones rises to
associate VP for the
department. Jones,

Jones

who has been with the
performing rights organization for 11 years,
reports to SESAC president/COO Pat Collins.

SHAKERS

Promotion vet Gary Jay has launched Land
Shark Promotion Studio, a promotion and
marketing company based in Brooklyn, N.Y.
The company will offer tailor-made radio,
video and viral promotional campaigns for
artists in various genres. He will also helm
Lil’ Devil Music Lab, which will help clients
partner with publicists, Web and graphic
designers, regional and national street
teams for retail or event marketing, and an
on-call CD duplication and manufacturing
plant . . . Journal Broadcast Group names
Jeff Kuether director of interactive media
sales. He will continue in his current role as
director of sales for Journal/Milwaukee, a
position he's held since 1997.

at a rate of about 3.2% annually during
that period.

Clear Channel Q1 Rev Up 8%

Clear Channel reported revenue of $1.6
billion during the first quarter, an 8%
increase over the $1.5 billion reported in
Q1 2006. Radio division revenue grew
3% over the same quarter last vear, pri-
marily due to an increase 1n national
revenue and revenue growth 1n its top
100 markets, the company says, adding
that svndicated radio programming, trat-
fic and online businesses contributed to

revenue g]'O\\'[h.

Sirius Rev Increases 61%
“2007 is off to a great start,” Sirius Satellite
Radio CEO Mel Karmazin says. The sat-
caster reported a 61% Q1 revenue increase
to $204 million over the $126.7 million
reported in Q1 06. Sirtus lost $144.7 inil-
lion, or 10) cents per share, a 68% improve-

ment from a net loss of $458.5 mullion, or
33 cents per share, last vear. Sirius added
556,490 subscribers in Q1, for a total of
6.581,045, 4 61% increase from the same
period last vear. It reiterated its year-end
projection of 8 million subscribers.

XM Rev Grows 27%

XM Satellite Radio had revenue of’
%264 million during Q1,a 27% increase
over the $208 million in Q1 "06. XM’s
net loss narrowed to $122 million from
$149 million in 2006. XM had 7.9 mil-
lion subscribers on March 31, compared
with 6.5 million m Q1 '06. XM proj-

ccts to end the year with as many as 9.2

| million subscribers.

24/7 NEWS ONLINE @ www.RadioandRecords.co
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“LINDO” CROWNS ZHRISTIAN
AC FOR A SECOND WEEK AS
RUSH OF FOOLSE CETS ‘

READY TO RELEASZ ITS SELF-
CO I I te I l tS ISSUE #1708 s MAY 4, 2007

TITLED DEBUT COON MAY 8, 7 . .
‘Local ownership is

what separates us
from the |i) 5 a
It definitely has

. advantages, the

| b|ggest eing

FEATURES T e T

across the ?lall and
HOT AC SPECIAL ‘ can be instantly

16 CcORE cLUB
More than a decade in, hot AC
redefines sound, steadies focus.

involved if
needed.’ -0

FORMAT
CHR/TOP 40

Title / Artist

Cupid’s Chokehwdd /
Gym Class Heroes Featurag Patrick Stump

Buy You A Drank (S:2awty Snappin’)/
. T-Pain Featuring sung Joc

Buy You A Drank (S1awty Snappin’)/

T-Pain Featuring sung Joc

Lost Without Ud 4 f
Robin Thicke

20 KS95’S MINNEAPOLIS
MYTHOLOGY
Enduring hot AC outlet connects with
community while maintaining
superstar ratings.

RHYTHMIC |
URBAN

URBAN AC

RAP MORE THAN A FEELING

The record breakers: Female-focused format
provides home to a stable of core acts.

I'm A Flirt / -I 4
R. Kelly Or Bow Wow (Fescuring T.. & T-Pain} =

Encourage Yourself / ¢
Donald Lawrence Present The Tri-City Singars y

S --
ush ools
12

Don’t Give Up / T
Sanctus Real T -.'.&lg

GOSPEL

CHRISTIAN AC =
PEDDLING PODCASTING FOR PROFIT

CHRISTIAN CHR BlogTalkRadio and PodOMatic offer

CHRISTIAN ROCK Wake Up! Wake Up! / ey Moo new business platform,
Everyday Sunday . =
INSPO Clory Reventec ki "% 66 PUBLISHER'S PROFILE
COUNTRY Stand / With a lifetime of radio experience, COLUMNS
Rascal Flatts industry observer John Rook maintains CHR/T
AC Waiting On The Wacld To Change / that localism is key. | 26 CHR/Top 40
John Mayer 29 Rhythmic
HOT AC oy 4| DEPARTMENTS 3351 LCJrr]b'an'
Mister Magic / ristian
SMOOTH JAZz Peter White 9 MANAGEMENT/ 40 Country
ALTERNATIVE T MARKETING/SALES 43 AC/Hot AC
e What to look for in PPM ratings
ACTIVE ROCK 52  Whatl've Done? at to look tor in Ings. 48 Smooth Jazz
Linkin Park 50 Rock
ey . 22 NEWS/TALK/SPORTS S5 Triple A
Ok Qe e Reporter’s Notebook: From the 58 Latin

Read My Mind
The Kiflers

The Search /

Son Volt 43

Narcisista Por Excelencia / . 10 STREET TALK

Eaka The Wall Street Journal reports that

E::;'i';;:w N ' ‘ Lincoln Financial Media parent Lincoln

Eres Para Mi / National is potentially selling its media
arm, including 18 radio stations.

&

Afghanistan front lines with ABC
News’ Matt Gutman.

TRIPLE A 62 National Airplay

N

AMERICANA

8

LATINROCK / ALTERNATIVE

8

REGIONAL MEXICAMN

8

LATIN POP

Julieta Venegas

Mas Que Tu Am go / !

Tito Nieves l 25 THE SPIN

IDr:gcai;tYoa:lkee{FehuringrFergie ' As “Umbrella” scales CHR/tOp 40,
Rihanna has resided inside the pop list

for all but three weeks since “Pon De

Replay” launched in June 2005,

LATIN TROPICAL
LATIN RHYTHWM

IT'S A BLIZZARD OF DzZ
AT RADIO, AS 0ZZY
OSBOURNE TOPS RDCK
WITH "i DON'T WARNA
STOP” THE LEAD TRACK
FROM “BLACK RAIN,” JUE
MAY 22, ALSO RISES 8-7 AT
ACTIVE ROCK.

WWW.RADIOANDRECORDS.COM:

TERWER T F

What's

/ 7, 7 |
Y 7 77 May 7 May 8 May 9 May 10 May Tl
7/ 74 7 e y y y
Winter 2007 Discover Cumulus and Austin, Orlando Emmis chairman/
Radio and Records is published weekly, excep: the last week of Cecember and the first week & January. Subscriptions N ;
are available for $325.00 per year (plus appicatle salcs tax) im the United States, $330.04in Canada and Mexico, Arbitron results tomorrow’s hits Salem reveal and Jacksonville | CEO Jeff
and $495.00 overseas U.S. funds only from F adia & Resords In:., PO Box 16555, North Holl ewood, California 91615- n I 3 . . .
9338, Annual subscription plan includes the veekdy new- paper plus two R&R Directories issu -3 and other special pub- roll in for today with first quarter are in today’s Smulyan and
fications. Refunds are prorated based on the atual valus of issuzs received prior to cancellati=s. Nonrefundable quar- 2 . . . . .
terly rates available. All reasonable care take but no rsponsibility assumed for unsolicitecmaterial. R&R reserves phOEnIX; HitPredictor. resuits today. batch of winter CFO Patrick
all rights in material accepted for publication Al wtters addressed to R&R or its Editors will ke assumed intended for : .
publication reproduction and may therefore ke used for=his puspose. Letters may be edited wr space and clarity and P:)rtland, Ore.; > Click on R€|Y on R&R for 2007 Arbitron Walsh host a
may appear in the electronic versions of R&R, The writer assures all liability regarding the entent of the letter and Charts
its publication in R&R. Nothing may be reproducedin w-ole or 1 part without written permissiian from the Publisher. New Orleans; complete results. fourth quarter
Ot i 1,205 and others coverage. » Click on teleconference
POSTMASTER: Send address changes to R&R, 20 Box 16555, North Hollywood, Californ= 91615-9338 S Rati ngs
Under Canadian Publication Mail Agreemen’ Nc. 877859 retarn undeliverable Canadian a#idresses to DHL Global ‘A today. ‘ay tuned today.
Mail, 7436 Bath Road Unit 2, Mississauga, ON L4T 1.2 n I n e » Click on to the > Keep it
H Ratings RadioAnd- locked on the

a pusLicarion of Billo@arel inrormation croup g Records.com = el

B adioAnd-

home page Records.com
home page
wwWwW americanradiohictory com



www.americanradiohistory.com

BY THE NUMBERS

MARKET SNAPSHOT:

The assessed value of downtown property in the city

of Norfolk has increased 158% in the past 10 years,

growing from $343 million to $1.3 billion. The “2010

Plan” continues to bring city officials and private

developers together to craft a revitalized future for

downtown Norfolk.

POPULATION: 1,327,600

RADIO MARKET RANK: 41

DEMOGRAPHICS:*

TOTAL NORFOLK
79-MARKET ARBITRON
POPULATIONSlo  METRO%  INDEX
AGE 18-24 13% 6% 124
AGE 25-34 18% 19% 104
AGE 35-44 20% 20% o1
AGE 45-54 19% 9% 99
FEMALE 520% 519% 99
WHITE 83% 65% 79
AFRICAN-AMERICAN  12% 0% 262
HISPANIC ORIGIN wh &% 39
HHLDPLANSTOBUYSAT B o -

RADIO SUB (NEXT 12 MOS.)

NO. OF RADIO STATIONS: 25

RADIO OWNERSHIP:

Edited By Susan Visakowitz and Jeffrey Yorke

There's Always Room

For (Home) Improvement
In Norfolk

According to Scarborough Rescarch, Nortolk metro consumers are more like-
lv than the Scarborough market average to be top spenders on home improve-
ment. In fact, 26% of Norfolk metro residents spent $3,000-plus in the past
12 months on home improvement versus 21% of all national consumers.

Of these top home improvement spenders, what radio formats do they pre-
ter? A look at the chart below reveals that almost one-quarter of AC listen-
ers spent more than $3,000 in the past vear on home improvenient. News/
talk. country and urban AC histeners in Nortolk also pour a lot of money into
home projects. But soft AC listeners in Nortolk stand most apart from their
national peers. being 40% more likely to spend $3,000 or more on home proj-
ccts than all soft AC fans.

Even more interesting? In Norfolk, radio’ “most avid™ listeners are niore
likely than all Norfolk consumers to spend $3,000-plus on home IMMprove-
ment annually. The top three hardware/paint/lavwn/garden stores these top
radio listeners shopped in the past 12 months, in order. are Lowe’s, Home
Depot and Wal-Mart. —Susan § isakowirz

Home Improvement In Norfolk Metro

$3K+ Spenders By Format (Past 12 months)

RADIO FORMAT PROFILES

(M-S 6AM-MID CUME): TOTAL% TARGET % INDEX
ADULT CONTEMPORARY 21 24 n7
URBAN AC 23 21 a1
NEWS/TALK/INFORMATION 16 20 126
COUNTRY 16 18 m
CLASSIC HITS 12 14 121
ADULT HITS 12 14 122
URBAN CONTEMPORARY 17 14 83
MODERN AC 12 14 121
RHYTHMIC CONTEMPORARY HIT RADIQ 14 n 80
ACTIVE ROCK 10 n 106
ALBUM ORIENTED ROCK 7 10 135
RELIGIOUS 7 8 17
CLASSICAL 7 8 ns
ALL SPORTS 6 7 122
ALTERNATIVE 7 7 100
SOFT ADULT CONTEMPORARY 4 & 140

SOURCE: Scarborough Research 2006

“
Deal of the Week

PRICE: $139 million = TERMS: Asset sale for cash

BUYER: Gap Broadcasting, headed by manager/member George Laughlin.
Phone: 214-405-1979. It owns one other station. This represents its entry

OWNER NO. OF SVTAT|0N57 RMJGS SHARE**
MAX BROADCAST 1AM, 4 FM (S) 21.3% |
ENTERCOM 4FM 211%

CLEAR CHANNEL 4FM wie

FORMATS: 3 urban AC, 3 AC, 2 urban, 2 N/T, 2 rock,
2 standards, 1 country, 1rhythmic, 1hot AC,
1rhythmic AC, 1 alternative, 6 other

RATINGS LEADERS:** |
AQH SHARE 12-PLUS

STATION FORMAT

WGH-FM ~ COUNTRY 7.5

WVKL-FM URBAN AC 6.1 |
WXEZ-FM URBANAC 5.8

WNVZ-FM RHYTHMIC 5.7

WOWI-FM URBAN 5.6

INTERESTING FACT:*

CHR/top 40 listeners in the Norfolk metro area love
graceful movement. These listeners are 177% more
likely than all other adults nationally to have attended |
a dance or ballet performance in the past 12 months.

*Source: Scarborough Research 2006
“*Source: Arbitron Fali 2006 Report

into this market.

SELLER: Clear Channel, headed by radio division CEO John Hogan.

Phone: 210-822-2828
BROKER: Kalil & Co.

COMMENT: Gap Broadcasting is buying 52 stations from Clear Channel for
$133 million, payable in cash at closing, with a 10% escrow deposit. The sta-
tions are KMJI-FM/Ashdown, KOSY-AM and KYGL-FM/Texarkana, Ark.:

KEEL-AM, KWKH-AM, KRUF-FM, KVKI-FM and KXKS-FM/Shreveport, La;;
KLAW-FM, KVRW-FM and KZCD-FM/Lawton, Okla.; KSLI-AM, KYYW-AM,

KEAN-FM, KEYJ-FM, KFGL-FM and KULL-FM/Abilene, KIXZ-AM, KATP-FM,

KMML-FM, KMXJ-FM and KPRF-FM/Amarillo, KLUB-FM/Bioomington,
KTUX-FM/Carthage, KAFX-FM/Diboll, KFZX-FM/Gardendale, KPWW-
FM/Hooks, KBGE-AM and KKTX-FM/Kilgore, KKCL-FM/Lorenzo, KFYO-AM,
KKAM-AM, KFMX-FM, KQBR-FM and KZII-FM/Lubbock, KYKS-FM/Lufkin,
KCRS-AM, KCRS-FM and KCHX-FM/Midland, KSFA-AM and KTBQ-
FM/Nacogdoches, KMRK-FM/Odessa, KKYR-FM/Texarkana, KNUE-FM and
KTYL-FM/Tyler, KIXS-FM and KQVT-FM/Victoria, KISX-FM/Whitehouse and
KWFS-AM, KWFS-FM, KBZS-FM and KNIN-FM/Wichita Falls, Texas.

2007 Deals to Date

Dollars To Date: $565,036,632 (Last year: $3,163,677,232)
Dollars This Quarter: $67,758,920 (Last year: $298,284,620)
Stations Traded This Year: 401 (Last year: 313)
Stations Traded This Quarter: 153 (Last year: 64)
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‘One of the
most common
questiuns IS,
“Which
stations really
benefit from
the PPM?”
The answer
is the station
with the PD
who can
interpret the
data and
make the best
decisions
based on that
information.’
—John Snyder

MAY 4, 2007

MANAGEMENT / MARKETING / SALES

What You Should
Look For In PPM

Ratings

John Snyder

John.Snyder@Arbitron.com

s an experienced programmer, odds are you can break down a quar-

terly survey or a monthly trend with your eyes closed. But now that

Focus an the right estimates: AQH ratings and
AQH persons. Remember that share now has a
new definition. s no longer share of radio lis-
tening but share of encoded radio station listen-
ers.You'll probably notice that, overall, the shares
are higher than what vou are used to seeing.
While comparing share against other stations is
useful for competitive purposes, you might want
to consider focusing on AQH persons or AQH
ratings. These are the estimates tha really drive
revenue for the station. Also consider air talent
bonuses pn these estimates. Overall, they will have
much les bounce and their bonus will be much

more in/line with station revenue.

Focus o# the right estimates: daily cume. In the
PPM service vou will notice that there are now
two ditftrent cume estimates. daily and weekly: Pay
attention to daily cume more so than the weekly
cume. While weekly cume is the estimate we are
all fanitipr with, it actually doesn’t factor into AQH
share, ratings or persons in the PPM service. You
will akojprobably see more bounce in your week-
v cumd estimates than you saw in the diary due
to the nliture of passive clectronic measurement.
PPM katings are based on average daily cume esti-
mates, npt weekly cume estitnates. When it comes
to fguriag out vour share or vour rating. the daily
cumie and the daily TS1 are used in that caleulation.

Track yaur audience from one quarter-hour to the
next. PHM estimates are much more granular than

Arbitron’s Portable People Meter is coming to town in the top 50
markets,“the book ™ will go from quarterly to monthly,and “trends™
will go from monthly to weekly. That means it time to learn a few
new tricks when breaking out your PPM ratings reports. This arti-
cle will give vou a couple of guidelines to

get you started.

diary-based estimates. Thats becanse people tend
to round up " their listening occasions in the diary,
while the PPM detects many more listening occa-
sions, but of shorter duration. This means that
tracking vour audience from one quarter-hour to
the next is a worthwhile exercise ina PPM world.

tn the PPM analysis software. select ranker and
run the gquarter-hour by quarter-hour average-
persons estimates. Select 6+ for the demo—vyou
want the biggest sample size possible—and you'll
be able to see how your stton  changes
throughout the dav. Do vou see any kind of pat-
tern developing? Does the audience always tune-
out at the same point in the clock? Are specitic

features attracting additional audience?

Track your audience from one day to the next.
Because the entire PPM sample is available to con-
tribute to the ratings every diy.a PPM ratings serv-
ice can deliver meaningtul dav-by-day estimates.
Run 4 trend report for your station, and using
the 6+ demo, select the “day™ button. Are there
cernain davs of the week that the sation pertorns
better? Are there any individual days that really
stand out as being particularly high or low? You
might want to run this report with cume selected
as the estimiate as well. Go ahead and run the major
dayparts. Remember that the smaller the daypart
the more Auctuation vou can expect to see

between the davs.

Always use “trends” with caution. Arc yvou look-

ing at a weekly trend or a monthly survey? The
monthly PPM reports are what will be used tor
buving and selling. just like the quarterly reports
based on the diary, The weekly estimates will be
provided only to radio stations, not to agencies.
Weekhes will offer imited dayparts and demos-
just like Arbitrends in the diary world.
Remember that the weeklies are going to have
relatively the same sample size as the monchly
data. However, they will not be as reliable or as
stable as the monthly estimates. Stability i a panel
comes not only from nuniber of panctists, but also
from the amount of time measured or observed.
A weekly PPM report can provide some very
good insight into how the staton is trending for
the monthly report, or how an event atfected the
station. But as with Arbitrends, dont make any

major decision based on it alone.

Maintain your perspective about cume duplication
in a PPM world. When vou look at diaries, vou
see that the typical listener writes down only two
to three stations during the course of a week.
Give the listener a PPMLand the passive electron-
i device detects an average of five or SIN stations
during the course of 4 week.

With more stations linked to the wpical
respondent. the duplication numbers are going to
increase. While there may have been very hight lis-
tening to some of these stations, every exposure,
heavy or light, tooks the same in the duplication
grid since 18 based on cume. Don't overreact to

these high percentages.

Run composition reports the right way: Use AQH.
In a PPM world. the same “more station” phe-
nomenon that affects cume  duplication ako
atfects cume composition. Since you want to
focus in on listeners that are really driving the rat-
ings for a station. be sure to select the AQH when
running a composition report. The Vil Signs
report is a quick and casy way to get at a lot of
this compuosition data. {ts also usetul for compar-
ing vour most recent survey with your competi-

tions or your best survey to date.

Get the most sales bang for your programming
buck. Recap the month for sales. The PPM s just
as new to them as it is to vou, and you can
beconie a vahable resouree in the transition from
diaries to the PPML

Let chem know what is really working on the
station and what changes you are considering.
Remember regardless of how low-rated a daypart
might be. there may be more than enough listen-

ers to deliver results for an advertiser.

Getting the most from the PPM. It radio is going
to tully monetize its investment in the PPM 1t
will require PDs plaving an active role. Since
the initial Philadelphia test in 2002, one of the
most common  questions asked by PHs s
“Which
PPM?” The answer is the station with the PD

stations  really benefit from  the
who can interpret the data and make the best

decisions based on that informaton. f

John Snyder is Arbitron VT of PPM sales.
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STREET TALK

By Kevin Carter and Keith Berman

10

Other Than
That, Mrs.
Lincoln. ..

Is Lincoln Financial
Media up for sale? A
source no less credible
than the mighty wall
Street Journal is
reporting that LFM
parent Lincoln National
is hiring advisers to
explore the possibility of
selling off its media
arm—which includes 18
radio stations (which
are all in top S0
markets), three TV
stations and TV
production company
Lincoln Financial Sports.
According to estimates,
the whole package
would be worth a cool
$1.5 billion if it goes
through—but the
Journal is quick to
caution that just
because Lincoln might
be thinking about
putting its stations on
the block, it doesn’t
necessarily mean
anyone’s going to pony
up the large and
complex mound of cash
and/or stock required.
You may recall that in
October 20085, Lincoln
National bought
Jefferson-Pilot Corp.,
the parent company of
Jefferson-Pilot
Communications, for a
hefty $7.5 billion. When
we contacted the folks
at Lincoln Financial, we
were greeted-
surprise—with your
standard-issue “no

comment.”

We thought every major band on
carth had ;lh‘c;ld)’ been booked to
play the massive worldwide Live
Earth show July 7 ... We were
wrong—until now. Legendary "80s
metal band Spinal Tap has agreed
to put its ditterences (not to men-
tion exploding drummers) aside
and reunite for a noble cause: to
save the world from the ravages of
global warming. Fans of the band
made famous in the 1984 mocku-
mentary will be thrilled to see
guitarist Nigel Tutnel (Christopher
Guest). lead singer David St.
Hubbins (Michael McKean) and
bassist Derek Smalls (Harry

' Shearer) onstage once again at

Londons Wembley Stadium—pro-
vided Smalls manages to clear the
heightened post-9-11 security
screening process by leaving his
trademark toil-wrapped zucchini
at home.

“This Is Spinal Tap™ director
Marty DeBergi, aka Rob Reiner, has
produced a new 15-minute tilm
about the reunion that screened at
the opening of New York's Tribeca
Film Festival.“They're not that
cnvironmentally conscious, but
they've heard of global warming,”
Reiner says of the band. *Nigel
thought it was just because he was
g—that it

he just took his jacket off] it would

wearing too much clothin

‘Spinal Tap: Warmer Than Hell

Mmm... smell
the glove...

be cooler In keeping with the
whole Live Earth theme, the mar-
ket-savvy Spinal Tap boys have
recorded a new single, appropriately

titled “Warmer Than Hell”

Come For The Gig, Stay For The Crabs

We're glad to see Mike
Yeager back in the game
as the new PD of Delmarva
top 40 WSTW/
Wilmington, Del. The
position had been open
since John Wilson left in shortly after Peak

February after 23 years,

Quick Hits

B KIIS-FM/Los Angeles will soon niake a midday tl
ent change. According to 1) John lvey, current KIS
midday tlent Suzie Tavarez will return home o
Miwm July 20 That
Move riggrens the
opportunity of a hitetime
tor Sisanie, who will
ke over  midday.
Sianie currently does a
Sunday-might <hitt on
KHS and weekends on
sister KHTS (Channel 93-

3)/San Diego.

Sisanie: Not actual size

B Additons to “The

Morning Ritnal” starring Chuck Powell. at
KEDJ (103.9 the Edge)/
Phoenix: I 'he show gets a female touch with the

Riviera alternmaove

arrival ot Cori James, tost recently seen across
at Sandusky rocker KUPD and .

Phocenix native who started her radio lite at

the street

KED] when it was at 106.3. Ao comig in s
To-year nuarket vet Colin Boyd. who already
uncomtortably tamiliar with Powell from their

ume together in 2000-2002 and who comes

24/7 NEWS ONLINE @ www.RadioandRecords.com

the last 10 as PD. Yeager
has also been on the beach
since Feb. 1, when he left
KWYE and progressive
talk sister KFPT-AM/
Fresno after 11 years—

Broadcasting took over the

CBS Radio cluster and
flipped KWYE from top 40
to AC. “This is a great sit-
uation at a heritage sta-
tion,” Yeager tells ST.
“Delmarva believes in what
radio was—they’ve taken
all the positives that we

trom crosstoavn KZON (101.5 Free FM).

B Cheers erupted from carlv-bird buttet tables
across South Florida, heralding the impending
return of Bruce Kelly. who' tiking over morn-
mngs at Lincoln Financial classic hits WMXJ (Majic
102.7)/Miami. Kelly will fill the gimormous slip.
Rick Shaw.

announced last: November heS retiring atter

pers  of the  fegendary who
more than 30 vears i radio. No stranger to
Muni, Kelly worked at WHYI (Y-100) and the
late WMJX (96X} back in the day: He also spent
15 vears in Phoenix at KKFR, KOY-FM (Y-95) and
KZZP. and. most recently, six vears at XM,
launching "80s on 8. Kelly joins co-hostess Donna
Davis on May 1+,

B Sterling makes the dizzyving move from nights
to nnddays at NRG Media hot AC KQKQ (Q98-
5)0mabha. tlling the shift vacated by Marissa’s

reeent d\‘p.ll'(lll‘t‘.

B Shreve Hicks mukes the transition from records
to radio av the new promotion  director of

Intercom hot AC KALC (Alice 105.9)/Denver.

www americanradiohistorv com

grew up with in this busi-
ness and built upon them.
They’re extremely local
and have zero voice-track-
ing—it’s radio the way it
was meant to be. Thanks
to [CEQ] Pete Booker and
[GM] Mike Reath for

believing in my abilities and
allowing me to take the
reins of their baby.”
Packing the wife and two
kids in the Family Truckster,
Yeager’s cross-country
odyssey puts him in place
at WSTW on May 14.

Llicks spent the past chree vears i the market as
regional promo manager tor Capitol Records.
Hicks replaces Maggie Young. who left 4 tew
weeks ago.

B Mo L ... Yoda, afternoon

VECCOSSSSS

Jock on Magic Broadeasting active rocker

WYYX (97X)/Panama City, Fla.. rc\ign\ he does
atter 10 vears. Going to the dark side of TV he
i as o graphic artist with WALB-TV/ Albany.
Ga. From that area orviginally Ins family s and
says.UTeawill be good to be near them again.” he
does. Need a replacement does P Chris Alan.
who says alvo that Yoda tracked atternoons on
AC: WVVE (Wave 100). |Ed. note: "Boom™ our
heads juse wene atter writing that, Proud our

parents must be.|

B Morning guy David Craig exits Clear Channel
KLOU/St. Louis as his

renewed. For now. the shitt is being covered by

oldies CONLract s not
part-time air talent. but o vew show will be
announced soon. director of progranuning oper-
ations Tommy Austin avs. Craig can be reached at

630-227-9929 or d.l\'ld(l'.llgl‘.ldi()\'(l charter.net.
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Miller Earns Sr. VP Stripes At Zomba

Zomba Label Group VP of video/adult promotion
Shannah Miller has carned her senior VP stripes. She
will continue to work closely with video outlets MTV,
VHI, Fuse, Nickelodeon and Music Choice and con-
tinue to oversee the adule radio format. Miller jomned
ZLG in 2004 when she segued from Arista Records

deserved promotion.”

to become senior director of video/adult promotion.
“Shannahs  consistent  winning  track record  has
earned her this position within Zomba” ZLG exec-
utive VI of pop promotion Joe Riccitelli says. "Her
multilavered promotion experience makes this a well-

Nows eligible
for senior
discount.

The Programming Department

B After four years at Northshire alte-native WEQX/Albany,
N.Y., night dude/production director Raff is leaving May 11.
“No details on where he’s headed . . . probably to the bar-
ber,” OM/PD Willobee tells ST.

B Jerry Mac is the man with the plan at NextMedia/
Wilmingtom, N.C., as he comes riding in to take over as OM.
When he's not out looking for locations where “Dawson’s
Creek” was filmed, he’ll also be handling day-to-day pro-
gramming of top 40 WAZO, as PD Marc Jacobs has left
the building. You may hazily recall that Mac left the dual-
cupholdered PD chair at Clear Channel top 40 WAKZ (95.9
Kiss FM) and hot AC WMXY (Mix €8.9)/Youngstown,
Ohio, late last month. Feel free to pester the ever-loving
daylights out of him at 910-791-3088 ext. 21 or jmac@next-

mediagroup.com.

B A buttload of changes went down at Pembroke Pines
CHR/top 40 WLVY (94 Wired)/Elmira, N.Y., starting at
the top of the management food chain with the departure
of PD/MD/morning guy Gary Knight, who's taking a self-
imposed hiatus to follow his wife to Charlotte (home of
R&R '07!) where she scored a sweet job in the lucrative
world of banking. But that’s not all! APD/afternoon dude
Brian Stoll is also leaving, making the in-state move to

afternoons at Saga AC WYXL/Ithaca, N.Y. Back at 94
Wired, morning sidekick Mike Strobel is immediately thrust
into the spotlight as the new PD/MD, and utility infielder
Shawn James scores himself some nice APD stripes.

B Congrats to the lovely and talented Scarlet C, midday
goddess at CBS Radio AC WKQC (K104.7)/Charlotte
(home of R&R '07!), who scored periwinkle APD stripes
and a sweet four-year contract extension on the same day.
“Plus, | got an office,” she proudly tells ST. The station also
welcomes Derek James back to radio as the station’s new
morning personality. The shift has been open since Tom
Jeffries retired at the end of January. James, a veteran of
crosstown WLNK, left radio in December 2005 to become
the weekend weather anchor for the local Fox-TV affiliate, a
gig he will hold on to, because, hey, it's TV. But wait!
There’s more! Flush with power, OM/PD John Reynolds
also hands out MD stripes to afternoon personality T.
Edward Bensen.

B Chris Carter, OM/PD of Crossroads Communications’
hot AC WBOW/Terre Haute, Ind., is the new PD of Artistic
Media Partners WAZY/Lafayette, ind. The station has
been without a PD since Dan Baisden left. “To say that I'm
going to be a part of the history of America’s first top 40

station, WAZY, is pretty mind-blowing,” Carter says (no
relation, as far as we know). “It's amazing when you run
down the lineage of personalities and managers—names
like Todd Storz, Gary Spears, Lou Michaels, etc. Don't
get me wrong, I'm not comparing myself to them or even
saying | belong in their company. | just hope the team
we're putting together does it right. Make it fun, make it
personal and make it proud once more,” he says. “Maybe

we'll stir the echoes . . .

B URBan Radio Broadcasting makes programming
changes: Riley, PD of urban KBCE and urban AC KMXH/
Alexandria, La., transfers to urban sister WESE/Tupelo,
Miss., replacing Stan Allen. Riley's former duties in
Alexandria are taken over by Darrel Johnson, former PD
of KNOU/New Orleans.

B Tom Kennedy exits as MD/afternoon jock at Clear
Channel AC WRVF (101.5 the River)/Toledo. Here's PD
Tom Cook to test our stamina by intentionally cramming as
many nausea-inducing catchphrases as possible into one
sentence: “While I'd love to work ‘take it to the next level,
‘at the end of the day,’ ‘leverage our assets’ or ‘synergy’ in,
I'll keep it simple and say |'m searching for a replacement.”
Thanks, Tom.

Greenville, N.C.: Land Of Confusion

So much stuff happened in
Greenvilie, N.C., our heads are
spinning. Let’s pound some Advil
and try fo sort this out. A few
months ago, a new company
called Inner Banks Media bought
a couple of stations from
Archway: top 40 WRHD and

Meet The Butts

WRHT (the Hot FM) and country
WWHA and WWNK (Hank FM).
Last week, Inner Banks decided to
pull a frequency switcheroo, with
top 40 moving to 94.1 and 94.3;
country packed up and headed to
96.3 and 103.7 and relaunched as
“Thunder Country.”

B Congrats and best wishes to veter-

an morning talent Mike Butts, who

You with us so far? Good,
because there's more. Mad Dawg,
last seen as midday talent/imag-
ing director at WQDR/Raleigh,
comes in as OM of Thunder
Country and the Hot FM, and he'll
also do mornings on Thunder
Country. Longtime Hot FM staffer

Gina Grey moves over from after-
noons on Hot to the same shift
on Thunder Country, Hot FM pro-
duction/imaging director Dylan
McKay takes over Grey's former
afternoon shift, and Rod
Simpson makes the daylight-
intensive move from nights to

of LARadio.com. For more Butes

info. go to mikebuttsonline.com.
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married Elizabeth Hale, his former
producer for manv years when he did
mornings at WPRO-FM/Providence.
The lucky couple got hitched in the
Cod
Sandwich, Mass., and Butts’ best man

picturesque  Cape

was his mentor Don Barrett, founder

town of

B Tampa is still mopping up after a
motley horde of  tamiliar-looking
radio and record characters recently
invaded the city tor the nuptials of a
man known simply as Kane, who

doubles as morning maniac on WIHT

middays on Hot. Jeff Hackett,
who was last seen as MD/midday
jock at NextMedia’s crosstown
country monster WRNS, joins
Thunder for middays and will
handle music stuff.

We're dizzy now and must
lie down.

Love & All That Crap

(Hot 99.5)/Washington and after-
noon hiv old stomping
grounds, WFLZ/Tampa. A star-studded

array of people you've probably heard

dude m

of managed to evade security long
enough to witness Mr. Kane tie the
knot with his much hotter tiancée,
Natasha. Congrats and big love to the
happy couple.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Blog TalkRadio and PodOMatic offer a business platform for the burgeoning medium

UK. newspaper the Guardian coined the term “podcast-
ing.” By the beginning ot 2004, the new medium was rap-
idly developing from an interesting outgrowth of the blo-

gosphere—the now-70 million-strong galaxy of online

Journals, or “weblogs"—into the Internet’s next big thing.

The term “podcast” is derived from the words “iPod”
and “broadcast.” The ability to transfer podcasts to iPods
and other portable players has been a defining advantage
of the mediun since its earliest days. = “Podcatching” soft-
ware like iPodder.net and DopplerRadio soon simplitied
the transfer process by automatically checking for and
loading new content as digital players were synced with
computers. Also key to the medium was distribution of
sound files by way of RSS feeds: XML Web pages that are

updated and sent to subscribers by way of reader software.

Today, most podcasters offer a subscription
option, but the “broadcasts™ are largely listened to
on computers directly from the site that hosts them,
seldom making their way through an RSS feed or
onto a portable player at all. The definition of pod-
cast, meanwhile, has broadened, and the term is
increasingly used generically for any audio, and,
these days, video content made available on the
Internet for on-demand streaming and download.

Additionally, more podcasts are starting out as
live webcasts that are later archived for on-
demand hstening. Whatever distinction there was
between podcasting and just plain webcasting
(aside from the separate Internet radio industry,
based on the licensed streaming of copyrighted
music) is methodically diminishing over time.

Talk: And Turn A Profit

One thing that hasnt changed through the years
1s the spoken word nature of the podcast medium.
With major label music unavailable for legal pod-
cast distribution, the vast majority of podcasts are
talk. In fact, one of the definitions that has applied
to podcasting is simply “amateur talk radio.”
What is changing is that all that amateur talk
is turning into a serious, advertising-driven busi-
ness. Two companies are leading the way.
PodOMatic (podomatic.com) is home to
about 100,000 podcasters who use the site’s

24/7 NEWS ONLINE @ www.RadicandRecords.com

resources to create, host and distribute programs.

“Our business model really  surrounds  two
things.” founder Johnny Mansour says. “One, we
provide a free service, and then, as people get more
involved in it, they want more robust features. At that
pomt we provide them with additional features,
which evolves into a subscription-based service.

“One thing that everybody’ talked about since
day one of podeasting has been advertising—ad
insertions. it you will. We still feel that’s going to
be a success, that’s probably about 12 months to
maybe two years out.”

Mansour compares the inevitable growth of
podcasting to that of social networking Web sites,
where “advertisers have come to realize in the last
year or two that, even though ics the Wild West
and there’s a lot of content all over the place, they
have to get involved because there's just so many
eyeballs on those pages.”

In the past, he adds. there was a lot of appre-
hension from advertisers, in the sense that a main-
stream advertiser, say, Crest, may not want to be
associated with some of the random content on
sites such as MySpace.

But that is changing. The audience for most
individual podcasters remains small, he says, so
aggrregation 1s going to be key to podcast adver-
tising. " You have to put ads across a broader range
of content, unless you're aiming only tor shows
that have a huge audience. And that number is still
small. As the content and the number of down-
loads increase, it will be easier to pinpoint the ads.”

Ultimately, advertising is going to play a huge role
n the monetization of podcasting, Mansour says.
“But, again, I sull think that’s a bit of a ways out.”

Peddling Podcasting
For Profit

Live Interaction
A second BlogTalkRadio
(blogtalkradio.com). remains close to podeasting’s

podcast  host,
roots in the blogosphere. CEO Alan Levy says,
“What we're doing with BlogTalkRadio s
extending the blog by allowing live interaction
between the blogger and their audience. And we
empower anybody to host their own talk show:”

BlogTalkRadio is free to podeasters, basing its
business model on advertising. Levy believes that
in-show ads will become dominant somewhat
sooner than Mansour forecasts. He says, *We're
going to be ranked by ComScore soon, and there
will be ads in multiple areas.” including the home
page. through banners, within all category pages
and mobile pages. They will also be featured on
the site’s program guide, as well as audio ads that
will be inserted into live and archived podcasts.

“Right now; you can upload music or MP3 files
into the live stream.” Levy says. “and we're using
the same technology to upload audio inserts tar-
geted for the demographic. If you have a ‘mommy
blogger” who's doing a show on BlogTalkRadio,
we can upload audio inserts tor Procter & Gamble
products or something similar. 1t targeted to the

demographic and the genre of the show:”

Lowering The Barriers

In 2005, becoming a podcaster required a certain
amount of technical sophistication. The process
typically involved downloading and learning to
use Audacity or another audio-recording and
editing program to record the podcast itself, cre-
ating an XML-based RSS file in a text editor or
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with one of the editing programs available online,
uploading the RSS file and then the completed
podcast to a server, then pushing the podcast to
one of the online directories available so that
potential histeners could find it.

PodOMatic and BlogTalkRadio have focused
on lowering the complex entry barriers for
would-be podcasters.

“A lot of people have been hesimnt because it’s
complicated,” Levy says. “With BlogTalkRadio,
you dont need to use any digital recording
equipment, mixers or anything. You can use the
phone or a voice connection.

“People come to our site and to become a host,
they register, they get their own page on
BlogTalkR.adio, with a profile, which describes their
show and links to their blog”” Hosts then schedule
their own segments whenever they choose to go
on-air. Typically, broadcasts are posied on the host
site and program guide within 30 minutes.

“When someone conducts a show, we provide
them with a switchboard that’s on our system

MAY 4, 2007

that’s built into a host dashboard. It’s just like talk
radio. You control your own switchboard and
who comes on the show, and you can mute them
or hang up on them.You can have up to five peo-
ple on the line at any given time”

To be a new host on PodOMatic, Mansour
says, you register, fill out a quick form naming
your podcast and offer a description. The com-
pany then creates a distinct URL, allowing the
podcaster to customize the look and feel of that
page, and then create content.

“We're one of the few organizations that allows
you the opportunity to record right through the
browser,” he adds. “We’ve found that a lot of
times, if you ask people to download a client and
install it, and then it has to work in that environ-
ment whether they have a PC or a Mac, you're
going to lose a lot of people at that point.

“So you press ‘record’ through the browser. If
you're on a laptop you probably have an integrat-
ed mic. And if you don't, you can pick up a
microphone from RadioShack for $9

‘We're
transforming
media, we're
empowering
citizens.
There’'s one
Rush
Limbaugh,
one Howard
Stern‘ one
Bill O’Reilly,
but why
can’t there
be hundreds,
if not
thousands,
of people
that can
really
engage an
augience?’
—Alan Levy

He continues, “You finish your recording and
press ‘publish,’ and we then take the content and
push it through to all the directories and i Tunes,
and we make it available on our site.”

The company also provides an embeddable
player that can be posted on a Web site or blog,
and every time a new podcast episode is record-
ed, all those things are then updated.

“So, within 20 minutes. depending on how long
your podcast is, you're up and running,” he says.

Talk Radio Rival?

Asked if podcasting’s competition is mainstream
media, Levy says that the medium has the poten-
tial to compete on an even playing field with the
big boys.

“Thats  pretty
“BlogTalkRadio’s programming has, in fact, got-

(2}

much 1"  he  says.
ten some mainstream media attention. We had a
guest, Joe Trippi, who was on a show called
‘Heading Left, and he made some comments
about a brokered Democratic convention, given
Hillary Clinton and Barack Obama, and how 1t’s
very competitive right now.

“That interview was included on a Web site
that cites the top media stories of the day.
BlogTalkRadio was there along with CNN.
MSNBC and NBC. It was quite interesting. So |
believe BlogTalkRadio will continue to be a
major media competitor,” he says.

BlogTalkRadio received press from USA Today,
when it featured one-time “American ldol” con-
testant and future Academy Award winner
Jennifer Hudson live on a podcast. During a one-
hour interview in which she took phone calls,* We
had 1,500 people listen live and hundreds trying
to get through on the phone,” Levy says.

“We're transforming media, really We're
empowering citizens to go out there.You know,
there'’s one Rush Limbaugh, there’s one Howard
Stern, there’s one Bill O’Reilly, but why can't
there be hundreds, if not thousands, of people
that can go out there and really engage an audi-
ence,” he adds.

The standard of success for a podcaster—what
makes a particular podcast a hit, according to
Mansour. is any show that has between 5,000 and
10,000 subscribers. “For someone looking to do
podcasting as a business or looking for fame, you
need to reach that figure as a minimum.”

But interaction is also part of the magic of the
medium, he says. PodOMatic provides users with
the ability to see where listeners are tuning in
from any point in the world. “So if | only have
100 listeners, but I know that five of them are in
Japan, on a personal level, that could meet my
personal goals for success,” Mansour says.

“If you are able to bridge the gap between the
person who's producing the podcast and the per-
son who's consuming it and provide intimacy
between the two and link them in a social-net-
working environment, even 1f you have 20 peo-
ple listening, there’s an interaction going on.
Some of our users feel successful just being able
to communicate with the content that they'’re
producing, no matter what the total number of
listeners 1s.” RR
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Female-focused format remains ubiquitous throughout
the country, providing a home to a stable of core acts

More Than A Decade
Later, Hot AC Remai

More Than A Feeling

By Chuck Taylor

In the mid-"90s, R&R announced the birth of a new chart that
expanded adult contemporary into two formats: AC and the all-
new hot AC. The trend addressed the new charts inclusion of
new modern rock, dance and R&B acts, as the scope of adult
music broadened. ® In the years that followed, hot AC grew into
a major calling card for artists like Alanis Morissette, Jewel, Sheryl
Crow and Sarah McLachlan—the veritable home base of the
Lilith Fair. These acts also found success at CHR /top 40 and AC,
but in the ecarly days, detined the essence of a format designed
for temale listeners who still believed themselves hip enough to
stay current. Aside trom the ladies, hot AC became the destina-
tion of choice for Goo Goo Dolls, Matchbox Twenty, Traimn,
Nickelback and Santana. In fact, those acts, along with the No.
I-ranked Madonna, comprise many of the acts whose chart
appearances make them leaders at the format.

Among the most intriguing factoids surround-
ing the format is that while AC is persistently tin-
gered tor its notoriously staid playlist. in truth, hot
AC is even more, shall we say, patient.

During the past 11 years, 72 songs have hit No.
I.an average of slightly more than six per vear.
To compare that with the most similar formats,
in that tme, CHR /top 40} has delivered 133 No.
1 hies, and AC has had 75. So, somewhat surpris-
ingly, it’s hot AC, not AC, that has had the slow-
est rate of turnover at the top of the chart.

In addition, the tormat has been steadily erod-
ing in hstenership during the past 10 years.
According to a Katz Media Group National
Format Averages study last year, hot AC boasted
seven hours and 48 minutes of weekly time spent
listening among women 18-49 in the spring of
1996. A decade later. TSL had fallen to 5:44
within the same demographic.

Burt there is still plenty to celebrate. Hot AC
mamtains a presence i almost every  market
within Arbitron’s top T00—and programmers still

have enough to crow about, as you'll see in the

v |
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accompanying stories in this hot AC special.
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Hot AC Record Holders

(Through R&R's April 27 Issue)

History: On March 8, 1996, the 40-position Nielsen-BDS fueled Hot
AC chart was born (then known as Adult Top 40), split from the long-
lived Adult Contemporary chart.

Growth: Forty-three Hot AC reporters at the chart’s 1996 inception. Today,
there are 80, plus 17 indicator reporters. Also, 2005 saw the first satellite
reporter. Today there are two: Sirius’ the Pulse and XM’s Flight 26.

Low turnover: Seventy-two songs have hit No. 1, an average of a little
more than six per year.

ACTS

Most chart hits: Most No. 1 hits:

Madonna 15 Matchbox Twenty 4
Sheryl Crow 14 Nickelback 4
Alanis Morissette 14 Santana 3
Jewel 14 Goo Coo Dolls 3
Matchbox Twenty 12 Rob Thomas 2

Ties broken by total weeks onchart  Ties broken by total weeks at No. 1
Most weeks on chart

Most top 10 hits: (all titles combined):

Goo Goo Dolls 12 Matchbox Twenty 483
Matchbox Twenty 10 Goo Goo Dolis 405
Sheryl Crow 10 Sheryl Crow 342
Alanis Morissette 8 Train 305
John Mayer 7 Sarah McLachlan 297
Ties broken by total weeks in top 10

TITLES

Longest-running No. 1 hits (weeks at No. 1):
“Smooth,” Santana Featuring Rob Thomas (25)
“Wherever You Will Go,” the Calling (23)
“Unwell,” Matchbox Twenty (18)

“Photograph,” Nickelback (18)

“Iris,” Goo Goo Dolls (17)

Most plays, one week: “The Reason,” Hoobastank (4,043), July 30, 2004
Highest debut: “Thank U,” Alanis Morissette (No. 13), Oct. 2, 1998
Most increased plays, one week: “Lonely No More,” Rob Thomas
(up 1,098), Feb. 11, 2005
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By Chuck Taylor

When the hot AC format launched in the mid-"90s, its mission
was crystal clear: to be a destination for adult women turned off
by CHR/top 40’ increasing reliance on modern rock and hip-
hop titles, yet who weren’t quite so grown-up as to turn the dial
to AC. As much as the genre eventually came to personify soc-
cer moms, it represented an ideal destination for ladies still invest-
ed in current music and eager to play ball in current pop culture.
® At the time, the format was handed the ultimate playing card
to score its persona, as a new generation of female singer/song-
writers gave hot AC a playlist to define its place on the dial. Jewel,
Alanis Morissette, Sheryl Crow and Sarah McLachlan all gained
simultaneous prominence, ultimately resulting in the Lilith move-
ment—and a built-in identity for the female-driven demo that
pushed the format to distinguished ratings. ® But today, while hot
AC maintains presence in most every market, ratings are hardly
the stuff of legend. In fact, you have to dive all the way down to
Berkshire Broadcasting’s WIDAQ (98Q) in market No. 196
(Danbury,Vt.) to find a single outlet in the format that is No. 1
in its market with listeners 12+ in fall 2006.

ey

i
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Core Club: Defining
Hot AC's 2007 P

‘Even a
decent
programmer
can't expect
to turn on the
automation,
glaé the to

00 hot A
tunes and be
successful.

here’s ah .
synergy tha
needs to take
place between
programming,
sales,
promotion
and the
community

ou're in.

ithout
that, you're
wasting your
time—and
money.’

—Brian Demay

Mickelback
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Robust Future

Leading hot AC programmiers remain undaunted,
giving plenty of suggestions to guide the formar to
a healthier future. One solution that Clear Chan-
nel KYSR (Star 98.7)/Los Angeles P Charese
Fruge offers is to maintain a balance of pop alter-
native—which has shifted from Matchbox Twenty
and Third Eve Blind to Nickelback and the Snow
Patrols of the world—with new pop/rock heroes,
ala John Mayer, James Morrison, Vegad and Rocco
DeLuca. " Then sprinkie a little spice on top from
the CHR world, and vou've got a successtul hot
AC station.” she says. " Although the word “variety”
is no longer a hip image for the format, strategical-
ly it vital to the success. In other words, don't call
1t variety. just give it to them.”

1 Morgan, P of Entercoms KFBZ (the
Buzz)/Wichita, believes the format is pointed in
the right direction. "We've expanded bevond
rock/alternative/Lilith, and that in general is the
No. 1 thing that hot AC has done right,” he savs.
“The format has certainly become CHR for
adules. The sound and persona s as varied as the
listeners the format ateracts. For example, here in
Wichita, the Buzz is rock enough to be played in
the oftices of repair shops and car dealerships,
while sall going after temales. We get a surpris-
ingly decent amount of men listening as well.”

Justin Chase, PD of CBS Radios KMXB (Mix
94.1)/Las Vegas, says that sharing too many songs
with other formats is hot AC greatest challenge,
potentially leaving it with a vulnerable identiry. It
seems that hot AC is an afterthought to labels and
artists,” he says. "Most of the panel would rather
play a song that another station in the market has
already warmed up. Labels know there is little
room i our category, and they rarely choose to
break new artists and songs at hot AC. They use
alternative, rock. CHIR and triple A first. I believe
listeners are most passionate tor a station that otfers
them something they can't get anvwhere clse”

But Chase also accepts responsibility for the for-
mat’s lack of exclusive music and unique identi-
ty. " There should be a shift from being a passive,
at-work * "80s, "90s and today” station into a cool,
interactive, on-the-go lifestyle station.”

Scott Sands. director of operations and pro-
gramming tor Entercomi/Indianapolis and PD of
WZPL
SAOR or all over the road. Clear Channels
KBIG/Los  Angeles is nothing  like WZPL.
KMXB is very ditterent from Entercoms WTSS
(Star 102.5)/Buthalo, he says. Still, thats not alto-
gether a bad thing. " We're all in the same format

Continued on page 18

(Z99.3), admits that the format s
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Continued from page 16

classitication. Hot AC, in general. does a great job
of entertaining and relating to adult females and

serving the community, Musically, every hot AC

15 ditterent, but we're trving our best to deliver

good content between the records.”

Jon Daniels, PD of Barnstable Broadcastings
WMJC/Long Island. N.Y., agrees that hot AC
success 18 less about a homogenous format signa-
ture than adapting to community expectations. 1

dont know if there is one core hot AC sound

today. There are hot ACs that are really hoteer

ACs, AC/pop-

aleernatives, some that play "80s and "90s in their

there  are some  modern
mix and some that don’t, some that tocus more
on newer music than others” he says. “To mie,
there really is no one correct wav to do hot AC.,
Only your market and your competition can help
you decide on the sound and persona today.”

For WMJC, success comes from “approaching
the formac as an adult version of top 40 radio.
Look at CHR blending hip-hop with rock with
dance with pop with R&B and more. We play
three decades™ worth of hit music. The more
variety there is to the sound. moderated within
reason, the tresher the station sounds.”

WTSS PD/afternoon drive personality Brian
Demay also stands by the coneept of adapting to
the market. The station roared i the fall 2006
Arbitron ratings from 4.2 to a 5.9 124 share, fin-
whing at No. 6 in the marker.

S ucky to program a successtul hot AC, but
there are an awtul lot of really boring, humdrum
ner-card stations that don’t do well as a resule”
Pyemay savs.Ies not the formar—its how the sta-
ton is programmed. Every market is ditferent. but
there are a few constants tor suceess: a full-service
approach with local promotion. news and weath-
erzallowing personalities to have personalities on-
airzand strong marketing. Even a decent program-
mer cant expect to turn on the automation, play
the top 200 hot AC tunes and be successful.

“There’s a synergy that needs o take place
between programming, sales. promotion and the
community vou're in. Without that, vou're wast-

ing vour time—and monev.” he adds.

Changing Times
CBS Radio WMC (FM 100)/Mcemphis P Lanee
Ballance suggeses that there is a paradigm shitt hap-
pening within the tormat. He savs, "We are much
more hit=driven than we used to be. Ten vears ago.
artists ike Beyoned and Justin Timberlake might have
had a tough go of i, but now they are huge at hot
AC. Tt are hits.as long as that is what the audience
expects from us, and we have o sty relevant and
focused on who our audicnce expects s to be.
“Ifwe get pigeon-holed into certain musical
stvles. we nught miss some great songs that our
audience may want and expect us to plavy Bal-

lance adds. “Listeners don't know formats. they

Just know what they like. Tes sdll our job to give

them what they wane.”
For Danielss WMIC, that includes “artists we
can break and own at hot AC. like 1Rob Thons.,

Dido. the Fray, to show our audience that we can

KT Tunstall

be right there on the pulse of whats new and hor,
without having to steal it, or cross it, from the
CHRs or alternatives in the market.”

Artsts like Nelly Furtado and KT Tunstall have
helped the sound of hot AC from becoming too
predictable. according to Jimmy Clark. OM for
Cumulus/Green Baye Wis.. and PD of WQIH
{Star 98). *These acts are bringing new energy
and a ditferent sound wich leginmate hits” he

says. " We can’t get so caught up in the sound du

Jour I anything is too predictable. vou risk the

resules of being looked at as stale. Every format
has gone through spikes and dips—the one real

constant that will help us succeed is the music.”

Variery is key, concurs Bob Walker, P of
Journal Broadeast Groups WK'T1/Milwaukee.

“AsK 4 group ot listeners and they will say all che
songs sound the same—whiny, Its hard to dis-
agree when vou hear the Fray into Augustana
mto Snow Patrol. Those three artises 1 a row
don't tell the story. T would not even want two
of them 1 the same quarter-hour,

"1 think we spend too mueh time wlking o
cach other and not listeners” Walker adds. ™ You
can’t put together a solid plan wich one 13-
listener group of PIs. Butif vou met with 13 lis-
teners every month, mixing in P25 and looked for
commonaliey, I bet we could eventually deduce
some actions we need to take”

KYSRYS Truge argues that hot AC stations
most ikely to win are those that are tking
chances to keep their audience entertained.

“Yes, plaving the hits is kev. You have to have

Hot AC Gold

The Fray

‘If we get
pigeon-holed
into certain
musical
styles, we
might miss
some great
songs that
our audience
may want
and expect
us to play.
Listeners
don’t know
formats,
they just
know what
they like.’

—Lance Ballance

a foundation, but too many hot ACs are trying
too hard to be like the conservative AC in the
market. [ have been fighdng chis battle for vears.
Most of the hot ACs in this country bore mie to
tears. We target adules who make money .. . and
who spend it. Thev want to trust their favorite
sation, but they also want to be excited and
entertained byt 1es just ke o marriage. They are
committed. but you have to spice it up every now
and then, or it just becomes stale.

“Introduce me to a hot new artist every once in
awhile Let me be part o a pop-culture phenome-
non. Give me a reason to feel like T am sall i the
know: If vou don't. youll get hammered. There are
o many other choices out there right now. You've
got to give them a reason to make vou their No. 1.

Leighton Peck. P of Hubbard Broadcasting’s
KSTP (KS93)/Minneapolis. sees brigheer davs for
the format.as a top tive oudlet with adults 25-54 and
top three with women 25-54.The music is very
good right now, but tinding talent that brings more
to the table 1 our greatest challenge. Bur done right.
hot AC is a ot more fun now than it was in the days
of Lilith. There is an energy with the format, and 1
think we are back to having a better and wider vari-
ety The Lilith mood was wav too serious. It radio,

for God® sake. Ieh supposed to be fun”

The following are the top 25 hot AC gold titles on the 78 Nielsen BDS-monitored R&R stations, for the six-week period of

March 13 through April 24.

Lifehouse, “You and Me”

Kelly Clarkson, “Since U Been Gone”
Kelly Clarkson, “Behind These Hazel Eyes”
Green Day, “Boulevard of Broken Dreams”
Fall Out Boy, “Sugar, We're Goin’ Down”
Maroon5, “This Love”

Anna Nalick, “Breathe (2 AM)”

Howie Day, “Collide”

Gavin DeGraw, “I Don‘t Want to Be”

10 Hoobastank, “The Reason”

1 Maroon5, “She Will Be Loved”

12 3 Doors Down, “Here Without You”

13 Rob Thomas, “Lonely No More”

O 00NV MW N~

24/7 NEWS ONLINE @ www.RadioandRecords.com

14 Green Day, “Wake Me Up When September Ends”
15 Green Day, “Holiday”

16 Evanescence, “Bring Me to Life”

17 Goo Goo Dolls, “Give a Little Bit”

18 Finger Eleven, “One Thing”

19 Kelly Clarkson, “Breakaway”

20 Lifehouse, “Hanging by a Moment”
21. The Calling, “Wherever You Will Go”
22 Kelly Clarkson, “Because of You”
23 Kelly Clarkson, “Miss Independent”
24. Goo Goo Dolls, “Better Days”

25 OutKast, “Hey Ya!”

SOURCE: BDSradio
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Special

Hot AC KS95 Minneapolis (really) connects with community,
while maintaining winning ratings

KS95's Minneapolis
Mythology

By Chuck Taylor

There’s not a terrestrial station that doesn’t like to espouse the role
that localism plays in its success. But hot AC KSTP (KS95)/
Minneapolis actually puts its money where its mic is. m Last year
the outlet celebrated a rare coup—40 years in the AC and hot AC
formats under the same operator, locally owned Hubbard Broad-

casting. As a heritage partner in the community, KS95 has estab-
lished long-term alliances with the Susan G. Komen Breast Cancer

Foundation, Gillette

Children’s

Specialty Healthcare and

Children’s Cancer Research Fund, among others, raising awareness
and hundreds of thousands of dollars for causes in the Twin Cities.

The industry has certainly tuken notice. KS935
has been awarded prestigious Marconi Award
nominations for community scrvice trom the
NADB during the last several years. including a
win i 2000 for AC station of the year. It also
won an NAB Crystal Radio Award in 2004 and
is noninated again this year. The station has also
been cited by the local Salvation Army and
Minnesota’s National Guard.

“Winning awards is gratifying for the entire staff.
We are very involved with the community and ic’s
nice to see peers recognize our cfforts and com-
mitment,” KS95 PD Leighton Peck says. “We are
owned by people who live here, love the commu-
nity and want to give back. Our commitment is
part of our culture and the fabric of who we are””

Hot AC Pacesetter
Of course, while such merit is all well and good, it
wouldn’t make such a difference if the station wasn'’t
also a dominant force as a go-to destination for
adult females. KS95 is a hot AC pacesetter, consis-
tently boasting sonie of the nation’s best ratings in
the format. In fall 2006, it registered a 4.5 Arbitron
124 share and is trending 4.9-4.1 in the first two
phases of the winter 2007 survey. The station ranked
second in women 18-49, third in women 25-54
and fourth in adults 25-54 in the fall, with a four-
book adults 25-54 average of 5.4, ranked third.
“We’ve been on the air since 1966, so there is
a lot of heritage. KS95 is a huge brand that con-
tinues to evolve along with the market, but we’ve
never veered from meeting audience expecta-

tions,” Peck says.“Listeners come to us for a num-

ber of reasons, ranging from upbeat music,
dynamic on-air personalities and great contests.
We tocus on listeners” interests and music tastes,
and we market ourselves well”

Musically, Peck says, KS95 is “fairly safe, but
we'll take chances on songs we believe in”

Currently, the station pretty much parallels the
R&R Hot AC chart. Its top 10 tor the week of
April 22 comprises, from No. | to No. 10,
Nickelback’s “If Everyone Cared,” Daughtry’s “It's
Not Over’ and "Home,” the Wreckers™ Leave the
1 ob
Thomas’ “Little Wonders,” Gwen Stefani’s “The

Pieces” Snow  Patrols “Chasing Cars,”

Sweet Escape,” Avril Lavigne’s “Keep Holding
On”” Maroon5s “Makes Me Wonder™ and
Corinne Bailey Rae’s “Put Your Records On.”

‘One big goal
is to find a
way to make
the industry
sexy again
SO we can
entice young
creative
talent to
consider
radio as a
career.’
—Leighton Peck

Overall, Feck says that the quality of current
hot AC music is “better now than in recent years,
with the success of the rock product out there,
along with strong pop artists like Kelly Clarkson
and Daughery that are compatible with the rest
of the music we play.”

KSTPYS year-to-date 6 a.nm-midnight music
mix is 39.3% current/recurrent and 60.7% gold,
according to BDSradio. " We tind the hits the old-
fashioned way—we listen to the music,” Peck
says.”Charts and other station playlists don’t carry
much weight with us. Our music director Jill
Roen s always looking for new songs and not
just major releases tfrom record companies. Plus,
we utihze great radio minds like Guy Zapoleon,
Steve Davis and Jon Coleman”

Pilots Of The Airwaves

KSY5 is also distinguished by its roster of person-
alities who connect on a personal, persistent level
with local listeners. KS93 VP/GM Dave Bestler
says, " We're willing to take chances with person-
alities. It's a very important element to drive his-
tener passion An example would be our afternoon
show with Moon and Staci and the success they
have brought to the station.”

Peck adds, “We are fortunate to have two
extremely successtul shows with veteran ralent
that bookmark the drives”

Greg Thunder and Cheryl Kaye host mornings

KSTP/Minneapolis: Top 20 Spinners

Monday, April 16-Sunday, April 22

SPINS THIS WEEK/ SPINS THIS WEEK/
ARTIST, TITLE LAST WEEK ARTIST, TITLE LAST WEEK

1 Daughtry, “Home" HO0027 N Carrie Underwood, “Before He Cheats” 2778

2 Nickelback, “If Everyone Cared” 40738 12 Stone Sour, "Through Glass” 2726

3 Daughtry, “lt's Nat Cver” 40440 13 Melly Furtado, "Say It Right” 22T

4 The Wreckers, “Leave the Pieces” 3838 14 Mat Kearney, “Mothing Left to Lose” 26027

5 Snow Patrol, “Chasing Cars” 3736 15 Augustana, “Boston” 2526

& Rob Thomas, “Little Wonders” 36/30 16 The Fray, “Look After You” 1610

7 Gwen Stefani, “The Sweet Escape” 35035 17 Goo Goo Dolls, “Let Leve In™ 164526

8  Awril Lavigne, "Keep Holding On” 30032 18 John Mayer, “Waiting On te World to Change”  13/3

9 Maroon5, “Makes Me Wonder” 29128 19 KT Tunstall, *Suddenis | Seg” 13415

12 Corinne Bailey Rae, "Put Your Records On™ 28727 20 Green Day, “Time of Yaur Life” 1219

SOURCE: BOSradio
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on KS95. “They are very ditferent shows with
diverse presentations and personalities. On top ot
that, we have talented on-air people like Dez in
middavs, Ryan at night and Eric in overnights to
round out our staft list. I've always believed you
need talent that believes in cach other to really
win. This 1s the bese group I've been involved
with. It is a kev reason for our success.”

In addition. Bestler says, "We lave a veteran
director of imaging. Jym Geract, who gets the sta-
ton image and can put it on the air through
recorded elements. Our marketing department 1s
led by Melinie Miltz, who works tirelessly to cre-
ate exciting events and develop outside market-

ing that can help us win.”

Localism Wins Again
Again, localism is the stations calling card.
Morning show host Thunder was raised 1n
Hastings, Minn., giving him a stamp of approval
with the Minneapolis locale.

But no ones story is better than Pecks. He
grew up as a kid in the Western suburbs of the
Twin Cites listening to KS95, aspiring to even-

tually work tor his favorite station. He has now

MAY 4, 20G7

been there for 16 vears.™] was working overnights
at [erosstown Clear Channel CHIR /top 40}
KDWB as “the Hioman Alex Keaton™—don't
laugh—with Brian Phillips. Steve Cochran and
Greg Thunder. I wanted to get into adult radio
so 1 left and went to K63, KDWBS AM station
plaving oldies. I got tired from there on my birth-
day when thev went country. KSY55 PD at the
time, Bob Davis, wanted to hire me but only had
part-time work. I now had nothing clse to do so
| took it. Bob liked people who could mulritask,
and | did everything from on-air to driving the
promotions van m parades.

“A tew months later, there were statt changes,
and 1 ended up doing 6 pam.-10 pan. | then went
to middays and acquired the music director/ APD
position. Nine or so years later, | became the P
when Todd Fisher went across the hall to run our
talk stations. I've been PI since 20027

KS95. meanwhile, was the first contemporary
FM music station in the market “brilliantly mar-
keted and connected to the community,” Peck
says."To be one of only four program directors
in the station’s entire history is really exciting to
me. Plus, being in my hometown makes me very

happy. Few programmers get the opportunity 1

KSTP/
Minneapolis
Arbitron
Snapshot 12+

Fall 2005: 4.0
Winter 2006: 3.5
Spring 2006: 4.3
Summer 2006: 4.6
Fall 2006: 4.5

Phase 1 Winter 2007: 4.9
Phase 2 Winter 2007: 4.1

er and Leighton Peck

have, and I never take that for granted.”
Working for a hometown entity adds to the
cachert that Peck and company experience in the
success of KS95. " Local ownership is really what
separates us from the pack in the Tavin Cities,” he
says.“The Flubbard family has operated vs since

the station went on the air. Local ownership det=

initely has advantages—the biggest being direct
access. The owner is right across the hall and can

be instantly involved it needed.”

Crosstown Competition
Competitively, KS95 has a number of stations with
which it shares audience. Bestler says. " Being a large
cuming station, we cross paths with everyone.”
Indeed. according to the fall 2006 Arbitron sur-
vey, KSY3 shares 20% or more of its curme with six
stanons: KDWEB (33%). Clear Channel wiple A
KTCZ (32%),ABC classic rock KQRS (26%), Clear
Channel country KEEY (23%). CBBS Radio adule
hits KZJK (22%) and CBS Radio ACWLTE (20%).
The addition last year of KZJK (Jack FM) actu-
ally worked to K893 advantage. Peck says. e
funny. the Jack tormat really stirred up the market.
Every station was trying to figure out who they’ll
take out. But we've been through this baetle many
times before, so we're a little battle-hardened.
Experience has taught us that our listeners tune in
every day because they like what we ofter. It also
interesting to note that since Jack has come to

towil, we've had some of our best books.”

Forward Thinking
Looking at the overall industry, Bestler notes that
FM radio must continue to focus on that local
angle that has made KSY53 a persistent victor."If it
becomes a music competition between terrestrial
radio and satellite radio, iPods or Internet, we'll
lose, he says.” We need commercial inventory and
music focus to succeed. You always have to be more
than just music—vou have to be about great local
personalities that deliver great content every day as
well as truly being a part of the community—mnot
just saving you are.”

Peck adds, “Omne big goal is to find a way to
make the industry sexy again so we can centice
young creative talent to consider radio as a career,
The connection to listeners won't be plaving the
next song. You have to have exciting talent, great
marketing, contests and behind-the-scenes peo-
ple to win now and in the future”

Working for a company whose tocus is with-
in the neighborhood instead of across the coun-
try, he adds, makes all the ditterence in the out-
let's longevity. " The truth is, I work with a great
company that gives vs the resources to win,
Passion for the station comes from the top. Our
GM Dave Bestler brings a level of enthusiasm and
tremendous passion to the station that is hard to
find. He understands the challenges and makes
sure we make the right decisions,” Peck savs.

“This is stll a great business where you get to
be creative every day and make a difference in lis-
teners” lives. Plus, when you are surrounded by
people vou like that want to win as much as you

s

do. how can you not smile?”

24/7 NEWS ONLINE @ www.RadicandRecords.com
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On the front lines in Afghanistan with ABC News' Matt Gutman

A Reporter’s
Notebook

Al Peterson

APeterson@RadioandRecords.com

ABC News Radio’s Mideast correspondent Matt Gutman is someone who has
seen the face of war up close and personally. This week he shares his reporter’s
notebook, oftering us a glimpse into the world of an embedded reporter on the

tront lines in Atghanistan.

Wake-Up Call

The rap at the door came at 1:45 a.m. Kabul
tme. I'd slept only four of the last 48 hours, and
my body screamed, " Stay in this metal cot, tool.”
But I had a helicopter to catch, so [ rolled out,
bunched up my sleeping bag and, with my 145
pounds of gear. lurched out of the barracks. On
my back:a 60-pound rucksack stutted with a 20-
pound flak jacket, helmet, my sleeping bag,
sweaters, PowerBars, flashlight, Cipro—to com-
bat the fetid lamb and rice I'd eat with my hands
from shared platters—and enough long johns to
last me two weeks in the frigid mountains.
Strapped to my chest was another smaller

backpack with a laptop. extra computer battery,

$1,000 sewn into a seam. a satellite phone. note-
books, pens for me and the countless Atghan kids
that would beg for “baksheesh™ [Persian for

Teift”], two  mini-disk  recorders. two  mics,
assorted cables and other gear.

I also had an Inmarsat M4 satellite phone plus
an ISDN mixer with headphones and mic. The
M4 was so heavy I cursed the day Inmarsat was
incorporated. The tech guys who originally
showed me how to use it told me ABC tirse used
it out of Rwanda in 1994, Heaving it on my
shoulder 1 wondered, Aren't communication
devices meant to shrink and improve over time?
Burt this “Flintstones™-era beast can take a beat-

mg. Its survived artillery barrages in Israel and

‘Modern
technology
has increased
our ability to
communicate
with our
editors back
in New York,
but it’s also
increased the
appetite for
news from
the edge of
the world and
accelerated
the speed in
which it is
expected.’
—Matt Gutman

Lebanon and suttered the rough treatment of
Atghan baggage handlers.

[t was 25 degrees, but I was sweating. | tossed
the gear in a waiting van and arrived at the heli-
pad at 2 am. Six hours later che Hight was
scratched. Sleet and a cloud ceiling not much
higher than a basketball hoop scratched five more
Hights. The

Afghanistan commandecred one of the

general  n
“birds”

was to be on.and 70.000 pounds of mail occu-

comnundimg  U.S.

pied another. Mail i precious cargo for the

troops, so 1t's considered top priority.

Explaining The Unexplainable

Reportng from remote places like Afghanistan is
one of the oddities of modern journalism. It’s a
place where the vast majority of people are illit-
erate, roads are goat paths and the stock market
is piles of smuggled timber in village centers. It
a place where electricity has never existed and
where the only running water is the Kunar River.
How do [ explain these complexities to radio
hosts back home, 11 dme zones and a world

away? How do T convey why it’s so hard for our

troops to train Atghani soldiers, many so illiter-

IE;'\- ABC Mews Radio Mideast %wuﬂdﬂﬂ Matt Gutman

4 repaxrting from the‘f;mt |In-=-.- in Afghanistan.

yNT MATT GUT!

MAM REPC

ABC NEWS RADIO

BRINGING THE WORLD HOME TO YOUR LISTENERS

24/7 NEWS ONLINE @ www.RadioandRecords.com
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ate that they have to stencil thew own pictures on the

stocks ot their rifles?

After a tew davs reporting in Kibul, I arrived at Naray
in Nuristan Province where a batialion ot ULS. troops 1s
hunkercd down behmd a wall of ¢ver-present Hesco bags
filled with dirt to create protective berms. The base 15 on
the vallev floor at the bend in e river and Hanked by

soaring snow-capped peaks. Its a place o austere beauty

and a4 favored spot tor trafficking tveapons by Al Qaeda.  increased the appetite for news from the edge ot the world We arrived at Jalalabad and wobbled oft the helicop: 23
U.S. troops call the area “Enemy €entral” Atghans call it and accclerated the speed in which it s expected. | ters. There were no flights from Jalalabad ro Bagram tor
Kafirstan —Land  of the Infidels™—not for the  Sometimes geographv and the vagaries of the crust of the | the nexe 24 hours, so 1 decided to send tor ABCY trusty \
American presence there, but because Nuristanis were the carth plav their part. ‘ Afghan driver.“Jet.” His real name is Setitullah. but every-
last Afghars to convert to Islam 110 years ago. The town of Naray was janimed at the botrom of a ravine | one calls hun Jer. He's an exceptionally carctul driver and

The firg thing [ bad to contend with was distrust.  with 7.000-foot mountains soaring on either side. While it | s heighe, about 5327, adds to his  grandfatherly
Recently, s American reporter hid arrived to prove that had satellice: commumcations. c-mal wattic was slow and ’ demcanor sitting behind the wheel. An hour out ot Kabul
Osama bin Laden stalked these hillk, The reporter cobbled  spottyv. and my satellite phone didun’t work at all. The nearest | we received a call that a US, Embassy convoy had been
together a story for a Web site. but coughed up the bases — ecll phone tower was H00 miles down river. The trusty M ‘ attacked on the same road, 20 miles ahead. When we
operations and revealed its rules ¢f engagement. thereby worked. but only if T perched it on the radio tower on the | reached the site on the outskires of Kabual T hopped out A
exposing its weak points, That piece of slish-and-burn jowr- south end of the base, which happened to be across from the ’ mto rorrential rain to splash over toward the bomb site
nalism gained the enmity of evervope at the base, including  helipad. When Chinooks thundered i to deliver supplies, L | Ah, the Atghan o cather. N

the beety CIA operative and the Special Forces guys based
here. It viokted every rule that an ¢mbedded reporter signs
when vou enlist.

As a result. I'm besieged by angiy soldiers ordering me
to print “good stutt” and “the truth™ about the 3-71
Cavalry bactalion and auxiliary unfs here, T never had any

Embedded with U.S. troops, Gutman filed reports
from,Kabul and Naray in Afghanistan.

g A

intention of domyg otherwise, but those harangues engen-
dered an atmosphere of slight paranoia. Will my stories gee
me kicked off base? The sneers eventually taded once they
heard a tew reports. | wasn't bootlickig, but T wasn't out
to destroy them erther.

Sull, getting the story our continued to be a struggle.
Modern technology has inercased our ability to commu-
nicate with our editors back i New York, but ies also

had to brace my laprop and my gear agamst the hurricane

force winds. At least the troops got 1 kick out of scemg this.

Death Always Nearby

On the day I was supposed to leave.a pair of Blackhawk hel-

‘| was happy to be heading
home, but certain I'd be back in
Afghanistan sometime in the
future covering a war that
offers no hope of ending soon.’
—Matt Gutman

icopters landed, but again, the weather had turned bad and
they quickly took offas T ran out to the pad. They returned
an hour later, picked me up and treated me to a terrific show.
First thev Aew over the town of Adadabad and. as thev do
every day, dropped a consignment of Daoritos tor the Afghan
Kids already gathering to catch the bags flutterg o carth,

As we continued southwest, the pilot thought he spot-
ted insurgents get out of a car to place an [ED. Like 4 bird
ot prey he began circling, sometimes spiraling down low and
firing green and vellow tlares to ward ol RPG-rotmg msur-
wents who might be furking i mountais. The rocks were
so close 1 tele I could have reached out and grabbed them.
Again and again. we looped, diving and soaring.

Atfter 20 nunutes, a convov of Hunmwvees rolled up to
check out the TED. Tr was then that | saw our left wing
cunner ask tor 1 Ziploe bag. He grabbed it swiveled away
from his machine gun and vomited violently mro bag,
sealed 1t, and returned to his gun. The other gunner
laughed uproariously, and 1 felt pretty good for keeping

nv lunch where 1t should be.

Bue [ was back m civilizadon. | recorded my repores and
c-mailed them back to the newsroom. this time casilv. The
next day | Hew out through Istanbul. I was happy to be
heading home, but cortain I'd be back - Atghunmistan
sometime in the future covering a war chat offers no hope

of endmy soon.

The Money Pit, America's REAL #1
Home Improvement Radio Show, Proudly

Announces its 200th Affiliate..WABC-NY!

Tom Kraeutler \
Host P

’

“These days, every show must deliver great radio
and create great revenue. The Money Pit is the
- perfect tool for both of those needs.”

THE
MONEY
PIT

oA

HOME IMPROVEMENT RADIO SHOW
Free MONEY PIT Minute® Feature for Affiliates

- Phil Boyce, PD, WABC

ABC Radio, VP of News/Talk Programming

24/7 LIVE Consumer Help-line
Starguide Ready * Priority CD Service * FTP Download

Affiliate Relations - Call Skip at 888-263-1050
Listen to a Demo online @ www.MONEYPIT.com/backdoor
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

Philips. Photo credit: Kevin Mazur

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
ACahill@RadioandRecords.com.
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¥

- Yolunteers of America $43,606

Order of

Forty-Three Thousand Six Hundred and Six
Smooth gaze 94.7
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Queen Of Hearts

1. Carriec Underwoods video for “Before He Cheats” was honored with
three trophies at the 2007 CMT Awards: female video, video and director
of the year (Roman White). Pictured, trom left, are MTVN Music
Group/LOGO,MTV Networks president Van TotHer; VH1/CMT senior
VP Richard Gay; Underwood; and CMT executive VIP/GM Brian

2. More Than Meets the Eye Beasley
urban WZFX/WUKS PD Jeff “Uzi-D"
Anderson welcomed rapper/actor Tyrese
Gibson, right, to Fayetteville, N.C. Tyrese,
whose screen credits include “Four Brothers”
and “2 Fast 2 Furious,” will appear in Michael
Bay’'s “Transformers” movie this summer. 3.
Top of the Pops Singer/songwriter Richard
X. Heyman, right, and Bill Kates, on-air host
on XM’s classic alternative channel Fred,
discussed the April 17 release of “Actual
Sighs,” Heyman'’s sixth atbum. Photo credit:
Nancy Leigh 4. Wild at Heart Def Jam
artist/actor Redman promoted his new CD
“Red Gone Wild” on Clear Channel urban
WGCI/Chicago’s “Riot Radio With Tony
Sculfield.” Pictured, from left, are Redman
and midday DJ Tony Sculfield. 5. The Boys
Are Back in Town Johnny Van Zant and
former 38 Special frontman Donnie Van Zant
were treated to a personal, after-hours tour of
the Rock and Roll Hall of Fame in Cleveland.
Their visit included a trip to the archives room
with a curator to view memorabilia from
brother Ronnie’s band, Lynyrd Skynyrd.
Johnny and Donnie are promoting the first
single from their upcoming album, “That
Scares Me.” Pictured, from left, are museurn
curatorial director Howard Kramer, Donnie
Van Zant, Johnny Van Zant and Clear Channel
country WGAR/Cleveland PD Brian Jennings.
6. Helping Hands Entercom smooth jazz
KSSJ/Sacramento presented the Volunteers of
America with a check for $43,606 raised
from sales of the “KSSJ Smooth Jazz CD
Sampler” at their recent Jazzmasters concert.
Pictured, from left, are KSSJ afternoon host
John McCorkle, Volunteers of America’s Karin
and Lee Grutchfield, KSSJ PD/station
manager Lee Hansen and KSSJ midday host
Lynda Clayton. 7. Winning Season Radio
One/Indiana sales assistant and Indiana Fox-
TV affiliate traffic reporter Kyla Williamson
helped Indianapolis Colts head coach Tony
Dungy show off the prestigious Vince
Lombardi Trophy. Dungy led the Colts to
Super Bowl XLI victory against the Chicago
Bears in Miami.
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Roy Laughlin is named Sauthern

California market managt r for Magic
MIULS Broadcasting/Styles Med a. Bl KKSF/San
Francisco APD/MD Ken Jones rises tg PD of the
smooth jazz outlet. B Following a thiee-year
investigation, Florida’s probe into Rush Limbaugh's
alleged “cioctor shopping” case is settled.

Entercom Communicatons promotes
5‘ president/COO David Feld to CEO,
MZZLEE replacing his father, Joseph Field,
who retains his chairman title. B Jerry
McKennz joins Entercom’s Denver cluster as
VP/GM. B Bonneville CHR/top 40 KZQZ/San
Franciscc flips to a classic hits/clatsic rock
hybrid known as 95.7 the Drive.

Capstar announces a deal to acquire

Gulfstar and forge the nation’s

largest radio group to date with 229
stations. @ Hilary Shaev is elevated to senior
VP of promotion at 550 Music. B Steve Burke
is promoted to president of ABC Radio Group

Columbia unveils Chaos Records imprint
with Jim Cawley as label

manager. B Ron Stone is F
selected as GM of Adams AC KEZK/
St. Louis. M Jay Kelly joins Viacom

Gold KBSG/Seattle as PD.

Cawley

Nancy Widmann is

upped to VP of CBS-owned radio

stations, adding oversight of FM
stations to her AM responsibilities. B Lee
Michaels signs a $1 million two-year deal as
OM/PD of WBMX/Chicago. B WF'Y1 (Y100)/
Miami faces alleged payola claims brought by a
company competing for its frequency.

WOR/New York VP/GM Rick Deviin
5 exits due to “personality differences”
MILLSR  with management. B
Multimedia Radio GM Paul Fiddick
rises to president of the 12-station
group. B WBBMY/Chicago converts t2

Mike Joseph’s Hot Hits CHR format. ) 1

Fiddick
30 appointed president of ABC Records.

\ELIEY w WNDE/Indianapolis is hit with a

massive walkout by the station’s airstaff. B

Stephen Diener is

Combined Communications agrees to acquire
Globe Broadcasting for $13.8 million.
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3 TIMELINE
THE SPIN

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Flatts Hits Lucky Seven

‘Umbrella’
Can't Stop
Rihanna's

Reign

With “Umbrella™ (1IDJMG) up 22-
21 m its third week on the
CHR/Top 40 chart. Rihanna
continues an impressive streak of
chart longevity. The 19-vear-old
has resided instde the pop list tor
all but three weeks since she first
appearcd with “Pon De Replay”
on the June 17, 2005, chart. Her
only hiatus was in late
October/carly November last
vear, in between runs of “We
Ride™ and "Break Tt Of”

In all, Rihanna has scored seven
chart hits since her debut, which
ties her with Ciara for most
appearances by a solo female m
that span. Also in that time frame,
she has amassed 118 aggregate
weeks with all her tides. which
leads all female arusts and ranks
behind only Akon's 125 weeks

(with nine utles).

Rascal Flatts crowns the Countr
chart tor a seventh ume with
“Stand™ (Lyric Street). Tlhis also
marks the second time the trio has
reigned with consecutive chart-
topping tracks. Their previous sin-
gle, "My Wish,” led for one week
m the Dec. 8, 2006, 1ssue. Rascal
Flatts previously scored consecu-
tive No. | songs with “Fast Cars
and Freedom™ (2005) and “What
Hurts the Most™ (2006).

Linkin Park Keeps
Streaking At Active
Three weeks after debuting atop the
Alternative chart, Linkin Park’s “What
|'ve Done” (Warner Bros.) moves to
the pole position at Active Rock. As
at Alternative, “What |'ve Done” is
the group’s sixth consecutive Active
chart-topper and seventh overall. The
band is now within one No. 1 of the
Active records of seven straight and
eight overall No. 1s held by Creed.
Also at Active Rock, Sevendust
claims its fourth career top 10 as
“Driven” (Asylum) climbs 12-10. It's
the group’s first top 10 since
“Enemy” peaked at No. 6 in
December 2003. “Driven” also marks
the first Active top 10 for Asylum.

Maroon5 In Five
“Makes Me Wonder” (Interscope) by
Maroon5 becomes the first song to
reach the Hot AC top five in five
weeks or less since Green Day's
“Wake Me Up When September Ends”
in October 2005. The lead track from
the quintet’s sophomore set “It Won't
Be Soon Before Long,” due May 22,
climbs 6-5 in its fifth chart week with
airplay detected at all 78 of the
panel’s reporters. At CHR/Top 40,
“Wonder” marks the band's fourth
top 10 with a 12-9 advance.

Zomba Controls Urban'’s
Top Two Again
Zomba holds down the top two positions at Urban
for a second consecutive week, marking the first
time since October 2004 that the label has
enjoyed such success. The chart’s top two remain
the same as last week, with “Buy U a Drank
{Shawty Snappin’)” by T-Pain featuring Yung Joc
at No. 1and “I'm a Flirt” by R. Kelly or Bow Wow,
featuring T.l. and T-Pain, at No. 2.

Zomba is the first label to own Urban’s top two
slots since Columbia had a similar two-week streak
last December.

Country Covers

Two of the three debuts on the Country chart
come from the pop world, led by Carric

//////////////////////////////////u

Undenwvoods entrance at No. 50 with “1’ll
Stand by You™ (Arista Nashvillce), originally a
No. 21 AC hit for the Pretenders in 1994
Airplay comes from stations litting the audio
from last week’s “American ldol” special
episode “1dol Gives Back.”

At No. 60, Travis Tritt enjoys his first chart
appearance in two years and his 46th overall
with “You Never Take Me Dancing” (Category
5). a song that first appeared on pop vet Richard
Marx’s 1997 set “Flesh and Bone.” While chart-
ing IR dtles at AC from 1987 through 2005,
Marx has also enjoyed recent success at Country
as a songwriter, including credic on Keith
Urban’s 2005 No. 1 “Better Life”

Oh, Mandy

Multitalented musician/actress Mandy Moore returns
to a Nielsen BDS airplay chart for the first time in
three-and-a-half years, as “Extraordinary” (Firm)
debuts on the Hot AC chart at No. 37. The
track, which previews the CD “Wild Hope,”
due June 19, is Moore's first career Hot AC
hit and her first chart appearance overall
since “Have a Little Faith in Me” made a
one-week cameo on the CHR/Top 40 list at
No. 39 in November 2003. Moore scored six
CHR/Top 40 hits from 1999 through 2003,
with “1 Wanna Be With You"” in 2000
climbing the highest (No. 11).
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A new adult CHR blooms in the frozen tundra of Calgary

Energy 101.5: Your New
Canadian CHUM

Kevin Carter

KCarter@RadioandRecords.com

iving birth can sometimes be a messy undertaking, what with

the sereaming and the cursing and the epidurals, ete. Giving birth
to a radio station 1s no less complex and usually involves the exact
same procedure. Last month our Canadian bud Rob Mise over-
saw the launch (and subsequent burping) of CKCE (Energy
101.5)/Calgary. Fresh off’ his smash appearance at Canadian

Music Week, where he shared many pitchers of Alexander Keith's beer with any-
one with a forchead, our own radio editor (and Canuckophile) Keith Berman some-
how convinced Mise to take his call to share the wonders of his new baby. Now

that the immediate area has been hosed down, here is Berman’s postpartum report.

OK. let’s get the Canadian jokes out of the
way: Moose, poutines, Anne Murray, beaver pelts,
Mounties, the metric system, Celine Dion and
the letter "u” Now that we've cleared the path—
oh, wait. we  forgot to mention  Gordon
Lighttoot, socialized medicine and Nanook ot the
North. OK. now we're done and able to talk
about the latest adventures of 1Rob Mise and his
shiny new station. Energy 101,53,

You may recall that we first met Mise when
(ot 89.9)/
Orttawa before he transterred to Edmonton to
take over CKRA (96X) and CIRK (K-Rock)

and then, a few months later, was upped to

he was programming CHIT

director of programming for the entire Neweap
chain. So you might say that he's kind of a big
deal up there having programmed in Canada’s
largest markets.

Now hard at work for CHUM Radio, one of
Canada’s biggest broadeasters, Mise is OM/PD of
Energy. which the company buile from  the
ground up on a brand-new signal and launched
only a little more than a month ago. " CHUM has
been trving to get a Calgary license for the last
five or six vears, and this is our third attempt,” he
says. e was avery clear hole—females 25-44
were underserved here”

Calgary 15 Canada’s fifth-largest market, so it
seems a bit weird to us that there would be a tor-
miat hole like that, but Mise says there was anoth-
er top 40 station 1 town called Power 107, but

1t signed oft five or six years ago. and no one has

done anything about it since.

“We found out through rescarch and focus

groups that females in - that - demo—vyoung
moms, mosthy—wanted something that would
Keep them current with music tastes, but they
wanted to visit the past just for a liedde while,
including some high school and even some ele-
mentary school tracks.” says Mise. who deseribes
Encrgy as an adult CHR“Basically, it's a station
for females who believe that Vibe 98.5 |CIBK|
might be too young for them and Lite 96
[CHFM] is just a bit too old for them”

The playlist is definitely, um, interesting, and ics
not unconunon to see disco or new wave or
artists Iike Vanilla Tee in the mix, alongside
Timbaland.  Nelly

Timberlake. Mise tully acknowledges that he has

Furtado  and  Justin
some eclectic songs on the air, and Energy capi-
talizes on that, throwing a bunch of them togeth-

er i the noon hour for the “Guiley Pleasures
Lunch.” where vou might hear anything from
ELO and Sweet and AC/DC to the Bee Gees
and Chic to Corey Hart and Tiffany to Snow and
New Kids on the Block.

Encergy tirst breathed lite as an Internet-only
stream, " There, histeners had a chance to build
the station from scratch—pick the music, the
Jingles, the voice-over talent, the anmouncers, the
logo colors.” Mise savs.” We were overwhelmed
by the response because there was very liete
marketing involved. It was more viral.”

The “you build 1 attitude continued through

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Power Up With
Energy

Here is a sample music
hour of CKCE (Energy
101.5)/Calgary. Yes, we
cleared it with customs,
so back off.

April 20, 4 p.m.
MaroonS, “This Love”
Gwen Stefani
Featuring Aken, “The
Sweet Escape”

The Corrs,
“Breathless”
Timbaland Featuring
Nelly Furtado, “Give It
to Me”

Savage Garden, “Truly
Madly Deeply”
Daughtry, “Home”
Loverboy, “Turn Me
Loose”

Lily Allen, “Smile”
Hinder, “Lips of an
Angel”

Fall Out Boy, “This
Ain’t a Scene, It's an
Arms Race”

Dirty Vegas, “Days Go
By”

Eva Avila, “Fallin’ for
You”

Gwen Stefani, “Rich
Girl”

Source: BDSradio

com

the government-mandated three-week  signal-
testing phase and then into the massive ofticial
launch. Mise gave the audience a say in the fin-
ished product, and in return, the station got a
huge database to draw from.

He also had a great alent pool to splash
around in, having received more than 400
applicants from all over Canada. " We
really had a pick of the cream of the
crop, and I'm happy to say that we
got the people who were No. 1 on
our wish list. It's a big company, ith
a big launch,and a lot of people want
to be in Calgary—it’s one of the
hottest markets in North America,
the cconomy’s on fire here. Plus, with
the history of CHUM, there was a
lot of mterest around the radio sta-
tion, not just tor on-air, but also with

creative, tratfic, production, engi-

neering—cevervbody.”

The listeners were also very willing
to offer tocus group-style comments
that played heavily into the station’s imaging and
positioning. "One thing that really popped up is
that noms don't like be called moms, they like
to be called "women who have children, ™ he
says. " We are very, verv aware of that in our exe-
cution, too, and we even have a group of work-
ing moms who are part of our ongoing tocus
groups and give us feedback.” Given that kind of
valuable info. Mise lets the music anchor the sta-
tion, but has the jocks calk a lot about health,
relationships,  fashion,  single-parenting  and
financial issues,

Reesponse i the streets, where winter is tinal-
ly beginning to fade, has been pretey damn
good. “I'm surprised that this many people
know about the station so soon.” he says. “Yes,
we did a moderate TV campaign and had a
moderate outdoor budget tor busboards and
billboards. but I've never seen something build
so fast in my life”

Mise says one of the most important things is
to keep the station nimble and moving. “We're a
living. breathing thing, and we're changing scuft
every day. What was clever last week is going to
be stale ehis week.” he says,

Everyone involved is having tfun keeping
Energy, well, energetic and topical. For example,
the morning that Rosic O'Donnell announced
she was leaving " The View!” the station was ready
with a bunch of O'Donnell clips set to Hall &
Ouates *Shes Gone”

Despite a penchant to play 20- or 30-vear-old
songs every now and then, Energys also on the
cutting edge. It is the first station in Canada to
employ text-messaging—"1 know it’s kind of old
news in the States.” Mise says—and Energyy Web
site features a live message board on the home
page that, from what we can see, listeners use to
the point of obsession.

“We're certainly having a great time so far, but
1t 15 going to be aslow build]” Mise says. " Its great
having a company like CHUM behind you that
gives you a lot of autonomy. We set off with the
research and strategy and execution, but the rest

15 up to us.” RsR
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CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD: D.K. Pierce

KPRF/Amarillo, TX
PD/MD: Marshal Blevins

KGOT/Anchorage, AK
OM: Mark Murphy
PO/MD: Bill Stewart

WWBX/Bangor, ME
OM: Jeff Pierce

KRSQ/Billings, MT
OM: Kyle McCoy
PD/MD: Jason "Big J" Harris.

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhoff

PD: Dave Adams

APD: Chad Fasig

MD: Mason Schreader

KNDE/Bryan, TX
PO/MD: Lesley Henton

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donavan Short

KZIA/Cedar Rapids, |A.
OM: Rob Norton

PD: Greg Runyon

MD: Ric Swann

WQQB/Champaign, IL

WJYY/Concord (Lake Regions), NH

PD/MD: AJ Dukette

WKMX/Dothan, AL
PD/MD: Squirrel

WWAX/Duluth, MN
OM: Bill Jones
PD/MD: Teny Hart

WLVY/Elmira, NY
PD/MO: Mike Strobel
APD: Shawn James

WNKI/Elmira, NY
OM/PD: Scott Free
MD: Eric McKay

WRTS/Erie, PA
PD: Jessica Curry
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WDKS/Evansville, IN
PD: Keith Curry

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WDAY/Fargo, ND
PD: Troy Dayton
MD: Sgecial Ed

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD: Jay Steele

WJIMX/Florence, SC
OM: Randy "Mudflap” Wilcox
PD/MD: Scotty G.

KISR/Ft. Smith, AR

OM/PD: "Big Dog" Rick Hayes

APD: Rham Cunningham

MD: Mike "Mike at Night" Oldham

KKXL/Grand Forks, ND.
OM: Rick Acker

PD/MD: Trevor D

APD: Dave Andrews

WQPO/Harrisonburg, VA
PO/MD: Bobby Mason

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Gary Miller

KSYN/Joplin, MO
OM/PD: Jason Knight
APD: Steve Kraus

WAZY/Lafayette, IN
OM: Rick Prusator
PD: Karen Rite

MD: Kim

KFRX/Lincoln, NE
OM: Mark Taylor
PD: Matt McKay
MD: JJ Ryan

KZII/Lubbock, TX
OM: Wes Nessmann
PD: Jacqui Neat

WCIL/Marion, IL
PD: Jon E Quest
MO: lvy

KIFS/Medford, OR
OM/PD: Michael Maon

KNOE/Monroe, LA
OM/PD: Bobby Richards
MD: Mike Austin

WVAQ/Morgantown, WV
OM: Hoppy Kercheval

PD: Lacy Neff

APD: Brian Mo

MD: Meghan Durst

WWXM/Myrtle Beach, SC
OM: Mark Andrews

PD: AJ Seliga

MD: Larry Knight

WQGN/New London, CT
PD: Kevin Palana
MD: Shawn Murphy

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Qdessa, TX
MD: Nate Rodriguez

WILN/Panama City, FL
OM/PD: Chris Alan
APD: Kris Kaane

KRCS/Rapid City, SD
OM/PD: Charie O'Douglas
APD/MD: Jayden McKay

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Carr

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne

PD: JJ Holiday
APD/MD: Wayne D.

WHTF/Tallahassee, FL
OM: Doug Purtee
PD. Brian O'Conner

WMCI/Terre Haute, IN
MD: Jamie Dawson

WKHQ/Traverse City, Ml
OM/PD: Luke Spencer
MD: Dave B. Goode

KUJ/Tri-Cities, WA
PD: AJ

WWKZ/Tupelo, MS
OM/PD: Rick Stevens
MD: Marc Allen

WIFC/Wausau, W

PD: John Jost

APD: Jammin' Joe Malone
MD: Belky

WAZO0/Wilmington, NC
OM/PD: Jerry Mac

KFFM/Yakima, WA
OM: Ron Harris
PD/MD: Steve Rocha
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34 3 OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN coLumBia 403 -37
35§ "9 WITHLOVE HILARYDUFF o HOLLYWOOD ~ 359 206
@ T STOLEN DASHBOARD CONFESSIONAL - - VAGRA’NT/INTERSEOPE 347 428
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5 -—1—9-' THE SWEET ESCAPE CGWEN STEFANI FEATURING AKON INTERSCOPE/UNIVERSAL 477 73
e 4 UMBRELLA RIHANNAFEATURING JAY-Z SRP/DEF AMUNIVERSAL 448 114

7 8 BEAUTIFUL LIAR BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA/SONY BMG : 438 6
e T SUMMER LOVE JUSTINTIMBERLAKE ) JIVE/SONY BMG 374 +134
e 4 MAKES ME WONDER MAROONS - 7&Ml0(TONE/INTERS(OPE/UNIVERSAL 373 +53
@ E ALL 6060 THINGS (COME TO AN E?ﬁ NELLY FURTADO MOSLEY/G}FFEN/UNIVERSAL 362 +26

n " THIS IS WHY I'M HOT wivs CAPITOL/EMI

347 46

P8 B8 76 IF EVERYONE CARED NcKEsack S o 346 22
@ 88 S BECAUSE OF YOU revo o  DEFJAMUNVERSAL | 345 +36
% PARALYZER FINGERELEVEN - wND-UP - 341 -6
@ SECOND CHANCE FABERDRIVE UNIVERSAL REPUBLIC/UNIVB}TW
16 SAY IT RIGHT NELLYFURTADO © MOSLEV/GEFFEN/UNIVERSAL 32 -2
U+ URHAND PINK o LAFACE/SONY BMG 302 +18
-3 ¥ * GLAMOROUS FERGE FEATURING LUDACRIS WILL.LAM/A&M/INTERSCOPE/UNIVERSAL "_}0_1" -52
19 ~ WHAT GOES AROUND...COMES AROUND JUSTIN TIMBERLAKE IVESONYBMG 293 I3
20 ] IT'S NOT OVER DAUGHTRY " measonvewc | 280 T
a NEVER AGAIN KELLYCLARKSON RCA/SONY BMG 262 +121
@ READY SET NO LivEONARRIVAL o - ROCKSTAR - 249 _ +13
@ * FACE DOWN THE RED JUMPSUIT APPARATUS - VIRGINEMI “’2‘4“6— +12
24 ——WTASCENE, IT'S ANARMS RACE  £ALL OUT BOY FUELEDBY RAMEN/ISLAND/UNVERSAL 242 -30
@ LAST NIGHT DDDYFEATURNGKEYSHACOLE BAD BOY/ATLANTIC/WARNER 228 +452
26 WITH LOVE HILARY DUFF o VHOLLYWOOD/UNI\I?ERSAL 215 -5
@ T BETTER THAN ME HINDER - ' UNIVERSAL REPUBLIC/UNIVERSAL 203 +33
@ —1_9* LIE TO ME ceorGE - HC ENTERTAINMENT TE“TT
29 19 GRACE KELLY MKA - CASABLANCA/UNFR‘SAL}EPUBLVE/UNIVERSAL TQO_' -31
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How some rhythmic stations recognize this Mexican holiday

Celebrating Cinco

De Mayo

Darnella Dunham
DDunham@RadioandRecords.com

or years | thought Cinco de Mayo was the Mexican equiva-

lent of the Fourth of July. But Mexico actually achieved its
independence from Spain on Sept. 16, 1810, Cico de Mayo
commemorates a battle at Puebla, Mexico, where Mexican sol-
diers defeated a tar larger army of French and turncoat Mexican
forces on May 5, 1862. M Though many celebrate it as a Latino-
themed St. Patrick’s Day—"Drinko de Mayo”—and don’t pay much attention
to the heliday’s historical aspects, it is growing in popularity in the United States.

“It’s a mamseream holiday now-—just like you
don't have to be Trish to celebrate St Patrick’s Day
anymore.” CBS Radios KSEM/Sacramento PD
Byron Kennedy says.

Some stations in markets that are not known for
having a high percentage of Latinos hold their own
annual Cineo de Mayo events or tie 1 to commu-
nity events. [his year, a mini-tour of Latin hip-hop
artists has been launched to celebrate the holiday
in markets with large Hispanic populations.

Cinco de Mayo is not relevant for rhythmic sta-
tions in every market, but here is a look ar whart

some are doing to recognize the day:

The Big Show

The most conmmon way stations commenioriate
Cinco de Mayo is by throwing a big concert.
Marathon Medias KUUU (U92)/Salt 1 ake City
is giving listeners two big events with the U92/
1eal Sale Luke Cinco Ticket Pack—a May 5 soc-
cer game between Real Sale Lake and the New
York Red Bulls, followed May 6 by U92% Cinco
de Mavo Custom Car Show and  Concert.
Listeners who purchase tickets online for both
events at the same time pay $30 for nekets thae
would otharwvise cost $60.

The lineup of performers tor the car show and
concert inchudes Ja Rule, Lil' Rob, Mims, Baby Boy
Da Prince, Clyde Carson, B.T.H. and Deep Side.

On May 4, Clear  Channds  KDON/
Monterey, Calif., is bringing Baby Bash, MC
Magic, Seweez and Nataani to town for its Cinco

de Mayo Bash. On the same day. American General

MAY 4, 20C7

Medias KISV (Hot 94.1)/Bakerstield will present
the Cinco de Mavo Bomb teaturing Bow Wow,
Ciara. Omarion, Sophia Maria, Lloyd, Mims, T-
Pain, Unk and Yung Berg,

KSFM also has a strong lineup of artists tor its
seventh Cinco de Mayo show: Omarion, Mya,
Baby Bash, Paula DeAnda and Megan Rochelle
are scheduled to perform May 6. When KSFM
launched the annual concertin 2001, it drew about
2,000 Tisteners. This year's event will be its biggest
cver-—the station says it has sold out all 12,000
tickets that were available.

Initially, the concert mainly featured Latino
performers and primarily drew 1atino listeners.
However, the current lincup consists of artists
who appeal to the majority of the station’s listen-
ers,and as a resule, the show attracts a larger. coali-
tion audience.

“When we first started doing it we used to try
to keep it somewhat Hispanic" KSEM's Kennedy
says. " But over the years we noticed that we were
more successtul just having an event that represents
what we are. KSEM is hip-hop and R&B and our
listeners, regardless of their race. like {both genres].
It’s KSEM celebrating Cinco de Mayo and the
artists represent our playlise”

Although this year’s concert will open with
mariachi bands to bring some Mexican flavor
and on-site vendors will have Mexican flags for
sale, KSFM's show has become less focused on
Latin culture than in years past. That aspect is
given larger play at the station’s annual Tamale
Festival, held on Mexican Independence Day.

Rose City Radios KXJM  (Jammin 93.5)/

Portland, Ore., is scaling back its annual Cinco de
Mayo concert this year, in favor of an inthnate

event with Pretry Ricky,

Community Ties

KXJM is also one of the sponsors of Portland’s

I_When we annual Cinco de Mavo Fiesta and is putting its
f||'5.5t St_arted own spin on the culturally rich four-day commu-
doin it, we nity festival. On May 5. the station will hold the
used to _tl'Y Jammin Tent Party, featuring KXJM personalities
to keep it and mixers, at the festival site. Instead of just play-
Sqmew_hat ing songs from the stadon’ playlist. the s will
HlSpanlc. weave reggaeton titles i wich its most popular cur-
But over the rents to bring a ditferent vibe to the party.

Yea!'S we In Texas, MAGC  Entertainment  has pue
nOt":ed that together the Cinco de Mavo Street Tour, featur-
we were ing a rotating lineup of mostly Latino artises. Pitbull
more is headlining, and the other pertormers include
.SUCCESSf.UI Chingo Bling. Paula DeAnda. Lil" Rob, Jibbs, MC
JUSt ha\”ng Magic and Trac. The mini-tour is set tor May 2-
an event 6. with stops i El Paso. McAllen. Austin, Dallas and
that Corpus Christi, Texas. Clear Chamnels KBFM
represents (Wild 104)/McAllen and Malkan Broadeasting’s
w a't we KZFM (Hot Z93)/Corpus Christi are among the
are. stations using the show as a cornerstone of their

—Byron Kennedy  Clinco de Mayo promotions.

Clear Channel’s KBOS (B93)/Fresno is helping
promote  the  Cenoal - Calitormia - Hispanic
Chamber of Commerce’s Cinco de Mayo Fest,
which features mariachi bands, dancers, arts and

crafts, and other activities,

Ready To Rumble

This vear May 5 is a huge aay for sports tans
because ies the date of the big boxing match
between  Oscar De La Hoya and  Floyd
Mayweather Jr.at the MGM Grand in Las Vegas.
Many stations are tying in with the tight and with
HBO pay-per-view showings in their markets.
KPWIR  (Power
106)/Los Angeles has given away tickets to the
De Ta Hoya-Mayweather bout, and KXJM s

hosteing events at nightelubs that are showing the
pel bal >

Emmis  Communications’

tight. Additionally, KXJM is giving away tickets
to the Portland boxing event Sporttight XIX-
Cinco de Mayhem. RR

WPYO (Power 95.3)/Orlando’s recent Fiesta Medina concert featured performances
by Baby Boy, Lloyd, Lumidee, Mims, Omarion, Smilez and Southstar, Swizz Beatz
and Treal. Pictured backstage are, from left, Sony’s DJ Xcel, WBTT (105.5 the
Beat)/Fort Myers APD/MD Omar “the Big O,” TVT artist Lumidee, WPYQ PD Jill
Strada and TVT's Danny C.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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g BUY U A DRANK (SHAWTY SNAPPIN’) NO. IRQWKS) 1

T-PAIN FEATURING YUNG JOC
14 OUTTA MY SYSTEM

KONVICT/NAPPY BOY/IVE/ZOMBA

MOST INCREASED PLAYS 7
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN

COLUMBIA

1 GLAMOROUS

FERGIE FEATURING [LUDACRIS WIEL.LAM/A&M/IN', ERSCOPE
o |TRIED

BONE THUGS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCORE
3 GIVEIT TOME S

TIM[I/\EAM)FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE MDSLEY/BLACKGROUND/INTERSCOPE
;7 DON'T MATTER :

AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
o3 THIS IS WHY I'M HOT

MIMS CAPITOL
65 LAST NIGHT

DIDDY FEATURING KEYSHIA COLF BAD BOY/ATLANTIC
g LIKEABOY

CIARA | AFACE/ZOMBA
1 BECAUSE OF YOU

NE-YO DEF JAM/IDIMG
g GETIT SHAWTY

| LOYD THE INC./UNIVERSAL MOTOWN

7 I'MAFLIRT

R.KELLY OR BOW WOW (FEATURING T.i. & T-PAIN)

g POP, LOCK & DROP IT

HUEY
25 YOU

LLOYD FEATURING LIL' WAYNE
3 UMBRELLA

RIHANNA FEATURING JAY-Z
15 GOGETTA

YOUNG JEEZY FEATURING R KELLY
n 2STEP

UNK

ICE BOX
2 OMARION
31 THE WAY I LIVE

BABY 30Y DA PRINCE FEATURING LIL BOQSIE

7 CUPID'S CHOKEHOLD
GYMCLASS HEROES FEAT. PATRICK STUMP

SAY IT RIGHT
NELLY FURTADO

5 ROCK YO HIPS
CRIME MOB FEATURING LIL SCRAPPY

15 THROW SOME D'S
RICH BOY FEATURING POLOW DA DON

> PARTY LIKE A ROCKSTAR
SHOP BOYZ

5 PUSHIT BABY
PRETTY RICKY

g WHEN IT WAS ME
PAULA DEANDA

n LOST WITHOUT U
ROBIN THICKE

4 SEXY LADY
YUNG BERG FEATURING JUNIOR

COLUMBIA/IVE/ZOMBA

AIRPOWER
HITZ COMMITTEE/IVE/ZOMBA

12
THE INC./UNIVERSAL MOTOWN

AIRPOWER
SRP/DEF JAM/IDIMC

CORPORATE THUGZ/DEF JAM/IDJMG

AIRPOWER
BIG OOMP/KQCH

oy
T.UG/COLUMBIA
UNIVERSAL REPUBLIC

DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA
N3
MOSLEY/GEFFEN/INTERSCORE

CRUNK/BME/REPRISE/WARNER BROS
N

ZONE 4/INTERSCOPE
ONDECK/UNIVERSAL REPUBLIC
BLUESTAR/ATLANTIC

ARISTA/RMG

STAR TRAK/INTERSCOPE

YUNG BOSS/EPIC/KOCH
w2

59 WHAT GOES AROUND...COMES AROUND 2y

JUSTIN TIMBERLAKE

2 STRAIGHT TO THE BANK
S0 CENT

12 THE SWEET ESCAPE
CGWEN STEI ANI FEATURING AKON

CAN U WERK WIT DAT

THE FIXXFRS FEATURING DJ QUIK & AMG
SUMMER LOVE

JUSTIN TIMBERL AKE

SLAP

LUDACRIS

ANONYMOUS

BOBBY VALENTINO F EATURING TIMBALAND
LEAN LIKE A CHOLO

DOWN AKAKILO

BEAUTIFUL LIAR
BEYONCE & SHAKIRA

17 POPPIN'
CHRIS BROWN [ EATURING JAY BIZ

I'M THROWED
PAUL WALL FEATURING JERMAINE DUPRI

JIVE/ZOMBA
SHADY/AFTERMATH/INTERSCOPE
INTERSCOPE

INTERSCOPE
JIVE/ZOMBA

DTP/DEF JAM/IDIMG
DTR/OEF JAM/IDIMG
UNIVERSAL MOTOWN
MUSIC WORLD/COI UMRIA
Ty

JIVE/ZOMBA

CAPITOL

SWISHAHOUSE/ASYLUM/ATLANTIC

PLAYS
™ /-
4757 +496
3828 +518
3726 -47
3556 +511
3498 4172
3322 572
3104 40
2928 -220
2864 4186
2859 136
2699 +392
2447 4312
1969 +397
1765 -457
1701 +337
1696  -321
1661 +35
1510 484
1490 225
1465 -4
1445 <300
1293 +124
1289 1S
128-2 +415
1272 462
n78 el
N3k -265
nos  +N4
1054 178
1034 +310

7949 1
924 475
873  +329
803 +s8

7 7765- +60 -
701 +203
668 » -304
646 147
633  +161
610  +85

AUDIENCE

MILLIONS RANK

34.874
26.867
421.912»
23153
24,985
22.281
21.949
21.410
22152
18.31
19.857
20.735
12.543
1207
10,103

16.388

1.090
81
10.432
N.547
10.025
7.534
10.022
8.829
5.543
6.148
1 5.277
10.357
8.575
5.831
4.798
a.5m
6.793
4918
2438
3.887
6.505
3.898
2.840

3.734

1

2

21
27
22
24
32
30

33

25
31
375
23
28

34
37
29

36

38

TITLE NEW
ARTIST / LABEL _STATIONS
HOW DO | BREATHE 16

Mario

{THIRD STREET/I/RMG)

KBMB, KCAQ, KEZE, KISV, KKSS, KKWD,
KRKA, KVEG, KWIN, KZFM, WAJZ, WROW,
WRED, WRVZ, WWKX, WXIS

PARTY LIKE A ROCKSTAR 14
Shop Boyz

(ONDECK/UNIVERSAL REPUBLIC)

KBOS, KCHZ, KEZE, KIKI, KPHW, KPRR,
KPTY, KTBT, KVYB, KZFM, WBTT, WIMN,
WLTO, WWKX

MAKE ME BETTER 14
Fabolous Feat. Ne-Yo

(DESERT STORM/DEF JAM/IDJIMG)

KBDS, KCAQ, KDDB, KEZE, KHTN, KISV,
KKSS, KPWR, KSEQ. KWIE, WRDW, WRED,
WWKX, WXIS

CAN U WERK WIT DAT 13
Fixxers A.K.A. DJ Quik & AMG
(INTERSCOPE}

KBDS, KBFM, KCAQ, KHTN, KIKI, KISV,
KKSS, KLUC, KSEQ., KXJM, KZFM, WRDW,
XHTZ

LIKE THIS 8
Mims

(CapITOL)

KBFM, KDDB, KBHT, KDON, KIBT, KWIE,
WPYQ, XHTZ

BIG THINGS POPPIN' (DO IT) 8
Tl

(GRAND HUSTLE/ATLANTIC)

KHTN, KISV, KRKA, KTTB, KWIE, KXJM,
WRCL, XHTZ

WHINE UP 7
Kat Deluna Feat. Elephant Man

(EPICY

KSEQ, KWIN, KZFM, WRDW, WRED, WRVZ,
wXIS

DREAMIN® 7
Young Jeezy Feat. Keyshia Cole
{CORPORATE THUGZ/DEF JAM/IDIMG)
KBMB, KRKA, KVEG, KWIN, WRCL, WRDW,
WRVZ

UMBRELLA 6
Rihanna Feat. Jay-Z

(SRP/DEF JAM/IDJMG)

KDHT, KIKI, KPRR, KSEQ, KUBE, WBTS

STRAIGHT TO THE BANK 6
50 Cent
(SHADY/AFTERMATH/INTERSCOPE}

KIBT, KPWT, KTBT, KVYB, WAJZ, WBTT

ADDED AT...

KPTY

Houston, TX

PO; Cirdly Hill

MO: Warren G 2

Shop Boyz, Party Like A Rockstar, 4
Tank, Please Don't Go, O

FOR MORE STATIONS GO T0:

Records.com

L PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL IGAIN
NAW MEEN 479/29 NASTY GIRL 262/50
Baby Boy Da Prince Feat. Mannie Fresh Sterling Simms
(EXTREME/UNIVERSAL REPUBLIC) (ONE RECORDINGS/DEF JAM/DJIMG)

TOTAL STATIONS: 39 TOTAL STATIONS: 33
LIKE THIS 1 478/96 U + UR HAND 254/122
Kelly Rowland Feat. Eve Pink

(MUSIC WORLD/COLUMBIA) (LAFACE/ZOMBA)

TOTAL STATIONS: 39 TOTAL STATIONS: 12
WIPE ME DOWN 323/76 CANDY KISSES 243/92
Lil Boosie Feat. Foxx & Webbie Amanda Perez

(TRILLASYLUM/ATLANTIC) (UPSTAIRS)

TOTAL STATIONS: 29 TOTAL STATIONS: 24
STICKY ICKY 284/84 REPPIN' MY BLOCK 242/34
Pitbull Feat. Jim Jones Rob G

(FAMOUS ARTISTS/TVT) (LATIUM/UNIVERSAL REPUBLIC)

TOTAL STATIONS: 21 TOTAL STATIONS: m
BARTENDER 264/242 FASSST 226/29
T-Pain Feat. Akon Kafani

(KONVICT/NAPPY BOY/IVE/ZOMBA) (WHYTE COLLAR)

TOTAL STATIONS: 24 TOTAL STATIONS: 14

Y OUTTA MY SYSTEM
Bow Wow Feat. T-Pain & Johnta Austin
(Cofumbia)
WUFX +43, KPRR +34, KWIE +31, KKSS +30, KPHW +30,
WBBM +29, KLUC +27, KCHZ +27, WKHT +24, KBBT +23

¥ | TRIED
Bone Thugs-N-Harmony Feat. Akon

(Full Surface/interscope)
WBBM +46, WRCL +43, KIKI +33, KEZE +37, XHTZ +37,
KVYB +36, KCHZ +31, KQKS +28, WLLD +28, KBOS +25

fr  BUY UADRANK (SHAWTY SNAPPIN')
T-Pain Feat. Yung Joc
(Konvict/Nappy Boy/Jive/Zomba)
WNVZ +47, KRKA +45, WBBM +40, KKSS +32, WIMN +28,
KWIE +28, KBFM +27, WJFX +19, KIBT +18, KLUC 18

PARTY LIKE A ROCKSTAR

Shop Boyz (OnDeck/Universal Repubfic)
KBBT +31, WPOW +30, WPYQ +23, WRCL. +23, KBMB +2,
KBDS +21, WIMN +2), WBTT +18, KRKA +17, KVEG +17

POP, LOCK & DROP IT

Huey (HiTz Committee/Jive/Zomba)
XHTZ +44, KPWT +26, KSEQ +23, WLLD +21, KISV +21,
KTTB +18, KKFR +18, KLAQ +T7, KDGS +16, KBMS +14

FOR WEEK ENDING APRIL 29, 2007

LEGEND: Sce legend to charts in charts section for rules and symbol explanations.

68 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
aday, 7 days a week.© 2007 Nielsen Business Media, Inc. All rights reserved.
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How will radio respond to the hip-hop lyric controversy?

The Whole World Is

Watching

Dana Hall

DHall@RadioandRecords.com

hen Don

[mus uttered sexist and racist remarks on the air

about the Rutgers women’s basketball team, no one could

have foreseen the impact those now intamous words would

have on the hip-hop music industry and urban radio. M The

media firestorm that engulted Imus has since tueled an intense

scrutiny of hip-hop lyrics that critics claim are just as racist

and sexist as the words that cost Imus his job, while shining a spotlight on radio’s

role in playing that music on the public airwaves.

While its not a new discusston, this latest
uproar has given the isue new lie, with every-
one—from right-wing talk-show Lusts to pohit-
ical candidates to the hip-hop cohmunity itself’
—chiming in. In fact, some might say the Toud-
est volce of concern has come trom within the
African-American connnunity.

On April 16 and 17, *The Oprah Wintrey
Show ™ hosted a two-part town hall on the issue,

with pro- and ana-hip-hop factions. A week later,

nents of hip-hop.

Already. two stations have taken a public stand
on the issue. In New York, Clear Chanmel urban
WWPR (Power 105.1) held a town mecting
April 16 on its morning show, where PD Telen
Little announced the station would no longer air
any content that it decimed racist or misogynis-
tic. But, she added. the station generally didn'e
play those types of songs to begin with.

A few davs later. African-American-owned

Rsscll Simmons™ Hip-Hop  STimniit Action
Network (HISAN) took a stance 11 a statement it
released atter meeting with musicjindustry Tead-
ers in a closed-door session (see _xxldclmn: right).
As radio progranmmers and bropdeast compa-
nies digest this information. they ate being toreed
to examine their music policies and respond to

concerns from listeners—both funs and oppo-

Hip-Hop Responds

Hip-hogp artists and producers weigh in on
the controversy, defending thei; lyrics and
their culture. .

T.l.: “Hip-hop is being used as a scape-
goat. Every time something happens in our
community, hip-hop is seen as the root of the
problem. But hip-hop is just a reflection of
what’s going on in the inner city.”

Mr. Collipark: “We made music strictly for
strip clubs. Just like they don’t imake porn
for 12-year-olds but somehow f"uey get it, is

MAY 4, 2007

Ioberts Radio Broadcasting. oswnier “of urban
WIRBJ/Jackson, Miss.. said it would no longer
play any songs that are “ottensive, degrading and
irresponsible”” GM Terrill Weiss said 1 the Tyries
are demoralizing to the community at large. and
more specitically, the African-American commu-
nity. then it doesn’t have any business being on

the public airwaves.”

the same way people get ahold of our music,
and then it’s the parent’s responsibility. We
don’t make our music for the crowd it bleeds
over to.”

Remy Ma: “People tend to forget it's
entertainment and no different than someone
going to a movie theater for two-and-a-half
hours watching rape, domestic and gun vio-
lence, and girls being called 'bitches’ and
‘hos.” If you don't like it, change the station

or don’t buy the CD.” —Hillary Crosley

‘People have
to realize
just editing
out those
words does
not change
the context
of the song,
and that
seems to be
the bigger
concern.’

—Ken Johnson

‘If you are not
African
American,
essentially,
you cannot
understand
what is
offensive to
us, because
ou do not
ive our lives,
nor
understand
our life
experience.
—Tony Gray

How have other programmers and broadeast-
ers reacted so far? When contacted by R&R,
CBS Radio, which, along with MSNBC, fired
Imus, declined to comment. Radio One, radios
largest African-American-owned and -operated
broadcaster, did not respond to calls at press time,

Clear Channel VI of urban programming Doc
Wynter says the company “has taken a leadership
positon already,and thatis that we do notair mate-
rial or music which contains demeaning or objec-
tionable language of any kind.” In addinon. sever-
al individual programmers R&R contacted tor this
story said they were not allowed to comment on
the record per corporate edict, but that in general,
the words “nigger,™*bitch™ and “ho™ would not be
missed if edited from songs betore airplay. and m
fact. many stations have already chosen to do so.

Cumulus Media VP ot urban programming,
Ken Johnson says.“Our stations play edited ver-
sions of songs with those words as well, and some-
times we will re-edit in addition to what the label
sends us. But people have to realize just editing out
those words does not change the context of the
song. and that seems to be the bigger concern”

Johnson adds, " There is a signiticant demand
for this type of music. so even if urban radio and
the record industry cormmunity make a stand to
not incorporate or play this type of content. there
will seill be independent artists making, and inde-
pendent labels distributing, this muosic. There will
also be a significant audience stll buying it

Some pundits have pointed a finger at black-
owned radio and media outlers tor their roles in
exposing hip-hop music with misogynistic and
violent themes. Consultant Tony Gray. who says he
consistently encouraged music companies to cur-
tail unnecessary valgar content in urban music well
betore the Imus inctdent, notes that “the majority
of black-tormatted radio stations are, i fact. not
black-owned., often not managed by someone who
is African American, and in some cases. not even
African

American. In fact, people of color do not control

programmed by someone  who s
most of the content to African Americans in this
country. And if you are not Atrican American,
essentially, vou cannot understand what 1s otten-
Jve to us, because you do not live our lives, nor

RsR

understand our life experience.”

HSAN Takes A Stance

Led by hip-hop mogul Russell Simmons,
the Hip-Hop Summit Action Network
released a statement April 23 that read, in
part: “There should not be any
government regulation or public policy
that should ever violate the First
Amendment. With freedom of expression,
however, comes responsibility. With that
said, HSAN is concerned about the
growing public outrage concerning the use
of the words ‘bitch,” ‘ho’ and ‘nigger.” We
recommend that the recording and
broadcast industries voluntarily
remove/bleep/delete the misogynistic
words ‘bitch’ and ‘ho,” and the racially

”

offensive word ‘nigger.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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g s TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
S =8 armsT IMPRINT / PROMOTION £ ABEL ™ «/- MILLIONS RANK O AREL PN L E— P
1 g BUYUADRANK (SHAWTY SNAPPIN') NO.12WKS) ' o335 04 55621 | SEXY LADY 661/67  UNTIL THE END OF TIME 528/76
T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOYLIIVE/ZOMBA : Yung Berg Feat. Junior Justin Timberlake
I'M A FLIRT (YUNG BOSS/EPIC/KOCH) (JIVE/ZOMBA) )
B2 rivorsow WOW (FEATURING T.. & T-PAIN) cowmBavezovgs 4015 7B 463N 2 TOTAL STATIONS: n TOTAL STATIONS: 26
DON'T MATTER N .
E E 1 58 DREAMIN 78
AKON KONVICTIUPFRONT/SRGUNIVERSAL MOTOWN 5824 461 39.383 3 :\:MBOURIN el8/2 Young Jeezy Feat. Keyshia Cole S
LIKE A BOY (AFTERMATH/FULL SURFACE/ (CORPORATE THUGZ/OEF JAM/IDIMG)
CIARA LARcEZowBA 001 +77 37257 4 RUFF RYDERS/GEFFEN) TOTAL STATIONS: 46
TOTAL STATIONS: 63
:u%? g e HTZCOMMITTEEIVEZOMBA 228 *310 33847 6 ABAY(BAY {i87/84
TITLE NEW WONDER WOMAN 590/4 Hurricane Chris Feat. Big Poppa &
ROCK YO HIPS 3357 337 zuss 8 ARTIST / LABEL B STATIONS Trey Sangz Bigg Redd
CRIMEMOB FEATURING LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS. : MAKE ME BETTER 33 (SONG BOOK/ATLANTIC) (POLO GROUNDS)
2 STEP Ll = = e Eabolous Feat. Ne-Yo TOTAL STATIONS: S0 TOTAL STATIONS: 65
UNK BIG OQLP{<OCH 3 -
. — i Ll S R LIKE THIS 585/175  IF I WAS YOUR MAN  478/147
PADI:;JZLIKE A ROCKSTAR  MOST INCREASED PLAYS 3087 +682 26.505 12 KNDA, KOPW, KRRQ, KTCX, KXHT, WAMO, Mims Joe
SH ONDECRUNERSACRERTIACl WBFA, WBLK, WBLX, WBTF, WBTJ, WDKX, (CAPTOL) (IVE/ZOMBA) o
GET IT SHAWTY T o . 456 /3N S WEMX, WEUP, WFXA, WFXE, WIKS, WJKS, TOTAL STATIONS: 7 TOTAL STATIONS: 53
LLOYD THE INC/UNIVERSAL MOTOWN i WIMI, WITT, WJUC, WIWZ, WJZD, WJZE,
BECAUSE OF YOU i o WPHH, WQHH, WRBJ, WTMG, WWWZ, WONDERFUL 549/146 LOCK U DOWN 1 438/16
NEYO DEF JAM/DIMG 2858 +7 29.767 9 WZFX, WZHT, XM The City Margues Houston Mya Feat. Lit Wayne
p T . (T.U.G/UNIVERSAL MOTOWN) (UNIVERSAL MOTOWN)
LOST WITHOUT U N EAT 7 TOTAL STATIONS: 36 TOTAL STATIONS: 45
ROBIN THICKE STARTRAK/NTERSCOPE 2000 ~405 33555 7 Mario
(THIRD STREETA/RMG)
:lﬁJSIIzIZOvULCH\LD AUNTc 2288 <274 29263 10 KBTT, KDAY, KHTE, KIPR, KIMM, KKDA,
e KMJJ, KNDA. KPRS, KRRQ, KTCX, WAMO,
LEASE DON'T GO WBFA, WBLK, WBLX, WBTF, WDKX,
TANK COOD CAME/BLACKGROUND/UNIVERSALMOTOWN 2292 #1172 18455 16 WEMX, WEUP, WHXT, WIKS, WJKS, WM,
WITT, WJUC, WJZD, WIZE, WKYS, WPEG
WIPE ME DOWN v g £ :
LIL BOOSIE FEATURING FOXX & WEBBIE TRLUASYLUMATLANTIC 2223 +363 18794 15 m’m vwzv:; YS FTTe \giﬁ,m' e
LAST NIGHT N = mom
DIDDY FEATURING KEYSHIA COLE prosovarLanT 218 72 22938 13 MY 6-4 31
Mike Jones Feat. Bun 8 & Snoop Dogg
OUTTA MY SYSTEM
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN comea 2057 4178 20655 14 ﬁRﬁii’ZV;g;AHDUSEMSYLUM/
WHEN | SEE U g KBTT, KBXX, KIPR, KJMM, KM.J, KNDA,
FANTASIA JRvc 2049 +26 16787 17 KOPW, KRRQ, WBFA, WBLK, WBLX, WBTF,
o 3 WOKX, WEMX, WEUP, WFXE, WHTD,
;ms ESAWENY liMHOT CAPITgT_ 2046  -643 16.538 18 WIKS, WIMI, WITT, WJUC, WIWZ, wiZD,
= WJIZE, WPWX, WQHH, WRBJ, WTMG,
COME WITH ME AIRPOWER WWWZ, WZFX, WZHT
SAMMIE ROWDV/UNVERSALMDTOWN 1000 *BE 15404 20 e
NTERNATIONAL P
LIKE THIS AIRPOWER Tr
/ KELLY ROWLAND FEATURING EVE MUSICwORLD/COLUMEIA 1802 *177 16230 19 SGNKT:aEtMOE:kS:ODSE el g dd
WE TAKIN' OVER T 55 08 13742 20 (IVE/ZOMBA)
DIKHALEDFEAT. L AKON, RICK ROSS, FAT JOE. ULL' WAYNE, BABY TERROR SQUADKOCH b KBTT, KBXX, KHTE, KJMM, KKDA, KRRQ,
ANONYMOUS e KTCX, WBFA, WBLK, WEMX, WEUP, WFXE,
1304 +91 8.969 3 WHTA, WHXT, WIKS, WIZF, WJKS, WJMI,
BOBBY VALENTINO FEATURING TIMBALAND DTP/DEF JAM/IDIMG WIUC, WIZD, WIZE, WPEC, WQHH, WRE),
PUSH IT BABY WTMC, WZFX
PRETTY RICKY pLuEsTaRmTLNTIC 12V *50 P2y 55 oy GIRL >
Q N .
SCAMOROUS oo a7 9p3e 29 Sterling Simms
FERGIE FEATURING LUDACRIS WILL.LAM/A&M/INTERSCOPE (ONE RECORDINGS/DEF JAM/IDIMG) PARTY LIKE A ROCKSTAR
STRAIGHT TO THE BANK N80 +389 n247 24 KHTE, KIPR, KJMM, KMJ, KNDA, KPRS, Shop Boyz (OnDeck/Universal Republic)
SO CENT SHADY/AF TERMATH/INTERSCOPE i - KTCX, Sirius Hot Jamz, WAMO, WBFA, KHTE +35, WHHH +30, KATZ +27 WHTD +27, KXHT +25,
ST TIME WBLK, WBLX, WBTF, WDKX, WEUP, WFXE, WIMH +25, WHRK +24, KBXX +24, WHHL +20, WIZF +20
64 -243 484 23 WIKS, WIMI, WJTT, WJUC, WJZD, WJZE,
YUNG JOC FEAT. MARQUES HOUSTON & TREY SONGZ  BLOCK/BAD BOY SOUTH/ATLANTIC WQHH, WRBL, WWWZ, WeHT BUY U A DRANK (SHAWTY
LIP GLOSS e —
LIL MAMA wezowes 49 15 9331 7 SMILE 25 SNAPPIN")
GO GETTA 1w Jibbs T-Pain Feat. Yung Joc (Konvict/Nappy
1096 -400 8586 33 (BEASTA/CEFFEN) Boy/Jive/Zomba)
YOUNG JEEZY FEATURING R. KELLY CORPORATE THUGZ/DEF JAM/DIMG KBTT, KHTE, KIPR, IUMM, KKDA, KNDA, waﬂ;{ AT T B
TEACHME 1033 +292 87m 32 KRRQ, WAMO, WBFA, WBTF, WDKX, WUBT +24, WBHJ +24, WIBT +23, XCTY +23, WPHH +22
MUSIQ SOULCHILD ATLANTIC " WEMX, WEUP, WFXE, WIMI, WJTT, wiuC,
WJZD, WPEG, WQHH, WRB., WTMG, p.
i m ﬁ’c 1029 +29 6422 37 WWWZ, WZFX, WZHT : ¥ GET IT SHAWTY
1 — - = Lloyd (The tnc./Universal Motown)
1 TRIED 021 +67 5664 - BEG FOR IT 23 WCDX 434, WQHT +32, WPRW +27, WUC +25, WEMX 19,
BONE THUCS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE - Omarion WQOK +19, WILB +T7, WEAS +17. WZMX +16, KATZ 5
'M THROWED (T.U.G./COLUMBIA) R —
PAUL WALL FEATURING JERMAINE DUPRI SWISHAHOUSEASYLUWATLANTIC 974 23 6256 39 L 'ﬁ’ékaiv'ﬁ'&Kﬁﬁprﬁbm?’xg STRAIGHT TO THE BANK
GIVE IT TO ME Ny a2 62 7351 34 WIKS, WJKS, WMI, WJUC, WiZD, WJZE, 50 Cent (Shady/Aftermath/interscope)
TIMBALANDFEAT.NELLY FURTADOS JUSTINTIMBERLAKE  MOSLEY/BLACKCROUND/NTERSCOPE ) : WQHH, WRBJ, WTMG, WWWZ, WZFX x?sf ;gx’&; ’22» Eg{‘r‘{é ngvélﬂ ‘fgvvyég‘TZ *ﬁl
+20, W9, 46, w2, !
OMER ECEA M 918 .87 9066 30 i -
RIMANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG B BIG THINGS POPPIN' (DO IT)
TATTOO T.1. (Grand g
THE ALLIANCE FEATURING FABO NCEASLUMATLANTC O *T78 6.289 38 ADOEO AT... R e 425, KHTE +25,
BOY LOOKA HERE m WBFA +19, WRB. 18, WBLX +15, WVEE +14, WEAS +13
RICH DY ZONEaNTERSCOPE  B92 *42 6098 40 WJMH 102,
Greenshoro, NC
BIG THINGS POPPIN' (DO IT) ’
). CRANDHUSTLEATLANTC  BOD  *374 TiB21 22 PD: ?'a" Douglas
& MED: Tap Money
BOSS' LIFE
 SNOOP DOGG FEATURING AKON DocovsTyiecEFeN 04 *26 3757 - ;E“V R;""TTIZETI}- E;er L”;EB fihisals
= usig Soulchild, Teachme,
GET ME BODIED Showdown Feat. Ricky Ruk - FOR WEEK ENDING APRIL 29, 2007
BEYONCE musCwoRLDCOLUMBA 745 288 9791 26 owaownTeatiRicky ukuSTSIBilly LEGEND: Sce legend to charts in charts section far rules and symbol explanations.
GET BUCK FOR MORE STATIONS GO TO: 87 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,

685 -287 3.538 5

A i - i eall .
YOUNG BUCK G UNIT/INTERSCOPE www.RadioandRecords.com 7 days a week. Rap chart comprised of 87 urban and 68 Rhythmic electronically monitored Nielsen

Broadcast Data Systerns stations. © 2007 Nielsen Business Media, Inc. Al rights reserved.
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3 ? $
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TITLE CERTIFICATIONS PLAYS AUDIENCE
ARTIST | PRINT / PROMOTION LABEL ~ TW +/- MILLIONS RANK
;(%ﬁﬁH“c’o{:HOUT v et WKSST)AR TRAK/(NTERSCO; 1967 -42 20222 1
;ﬁﬁASE SERTRGR (00D GAME/BLATKCROUND/UNVERSAL MOTOW 1081 *B4 14478 3
Sl?sggc\):mmw P -
Ic?rem[‘)/ L :SV?R?GS T T
A w1426 45 13134 S
B T A jsnc MO 40 957 6
msf;mmiﬁﬁ BESUBRLT JIRMG ]_057 -65 BoEp 7
ﬁm Jc'?NrH‘T’ W wannerros 1036 B0 7257 10
:A-AAR'\(/E :jEEAS s ANTRARCHICEFFENMNTERSCOPE 928 133 7834 3
FVAV;:AES]NA' SEEU MOST INCREASED PLAYS RN 818 76 7722 8
JAENNNIDFEIR’}Ims.;r\IE NGRS M e wuscworLDicolmgia L@ 17 SIZ2i= 12
3393? ERERONERGS) wiiaceren | Aa | 2 pasg B
gA?mTT FarECHCR PLUS 1/IMAGE E’E’E’_ 30 2108 1 B3
GDEJRA?I? L':\;.EI'RT amanc (837 443 67 T
nggalﬁs%# RRIENES orrgus 008 22 3951 6
3'&%5 vm'ansG 3 BUENOTEMRON 0% 3 362 19
JSS?JCS';L?ILI(EMLD P el - - T
;ﬁi?l—ﬁNEE 2535';5%IURE MUSIC WORLD 7 % 2939 20
g\cEfJf:; STitt sionecpy 493 43 2152 3
g&m Tl;:":BKELIEVE sRTRAKNTERSCopE 46 *92 3962 15
NBEFVCOAUSE OF vou oEFawiMG OB *5s 39%4 17
B vy 34 223 2
czAleE:o}r:E\s UMBRELLABUNGALD 222 7 LoSIE 28
XSVLDENTINE THENCAUNVERSALMOTOWN 13 125 1416 3
L-QPOLOGIZE HEAD START/BUNCALO 157 gll Qs
e L MOSTADDED opcouwen 11 S0 1%3 25
Q#&ﬁl?&m MARY MARY WITHKANYEWESTS CONEQUENGE IMBRELLABUNGND. 1#0 *B2 0872 33
35&1{:5&5: R STAX/CONCORD V“‘_ E | 9'499 )
j'm)s's‘gzgnﬁziﬁﬁéw HAMILTON PAAMCOSPOCENTRICZOMB, 145 69 0623 -
EIA'SSULEEHQUSTON TUCAUNVERSALMOTOWN 125 3 s
?L’:SECJT:’.F‘EEATUR\NE ERIC ROBERSON woenseacn 2 86 2416 2
:i';N.ErV"jAEM?SA N conoro $5 0950 36
RGOOBII TzHig(EE :E)g:ﬁr:c FAITHEVANS: saRTRAKINTERscopE W2 *28 1969 24
\hg\énE :-DZLD[;AV REGINA 2 i Qz=g )
ful;f;m SHUFFLE w109 15 0546
:l'.nKAEIﬁVE:;IB%JV WOW (FEATURING T, & T-PAIN) coumpadvezomes 102 B 7o 27
:%LNVSJI OvERrvou SIMPLYRED.COM 109_ '] C)}_Oi i
:AfCHvAcE)LUSTJE:zJL?rl Flﬁf;[nmg DI;-X%XE\AI/.}’-HTE W CHAEL STERLING MUSIC GROUP ]93 fl’ CEB i
:LE ; ;T suanacie © Lyl 36 JU8ETR 26
vou o 7 152 29

11.0YD FEATURING LiL' WAYNE THE INC /UNIVERSAL MOTOWN
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TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN APTIST / LABEL JGAIN
STAY WITH ME B85/48 | CAN LOVE YOU BETTER L4414
Norman Brown Ke th Sweat Feat. Keyshia Cole
(PEAK/CONCORD) (SWEATSHOP)
MOST ADDED TOTAL STATIONS: 15 TOTAL STATIONS: n
| DARE YOU TO LOVE ME 63/3 BLOCK PARTY 42/42
Dlo Chack Brown
(MTM) (RAW VENTURE)
TOTAL STATIONS: 8 TOTAL STATIONS: 18
ICE BOX 61/5 GET UP OFF ME! 42/12
TITLE NEW Omarion Bernadette Cooper & Klymaxx Feat.
ARTIST / LABEL. STATIONS (T.U.G./COLUMBIA) Joyce Irby
ANOTHER AGAIN 21 TOTAL STATIONS: 6 (DIVA ONE)
John Legend TOTAL STATIONS: 2
IF | WERE YOU 60/29
(EONU T SIRETEY j HEAVEN KNOWS 39/m
KBLX, KDKS, KJLH, KMEZ, KNEK, KOKY, Dognie
KQXL, WBAV, WBLS, WIMX, WKXI, WLXC, (S0UL THOUGHT) Deitrick Haddon
WMGL, WMPZ, WQMG, WSRS, WTLZ, TOTAL STATIONS: n (TYSCOT/VERITY/ZOMBA)
WVBE, WWDM, WXST, XM Suite 62 TOTAL STATIONS: 30
- YOUR BODY L4/64
WHAT HAPPENED n Pretty Ricky FAITHFUL IS OUR GOD 39/7
Algebra (ATLANTIC) Hezekiah Walker & LFC
(KEDAR) TOTAL STATIONS: 44 (VERITY/ZOMBA)
KMEZ, KOKY, KQXL, WAMJ, WBLS, WHLUR, TOTAL STATIONS: 29

WLXC, WMGL, WMPZ, WTLZ, WWDM

TEACHME 7
Musig Soulchild

(ATLANTIC)

KVMA, WFUN, WGPR, WIMR, wQQK,
WSOL, WTLC

WHEN I SEE YOU 7
Fantasia

(J/RMG)

KMJQ, WCFB, WIMR, WKUS, WLVH,
WQQK, WVKL

DJ DON'T 6
Gerald Levert

(ATLANTIC)

KJIMS, WAMJ, WIMR, WKUS, WMXD,
WPHR

N

I'M NOT PERFECT

J Moss Feat. Anthony Hamilton
(PAJAM/GOSPO CENTRIC/ZOMBA)
KDKS, WAGH, WAKB, WQRK

IN THE RAIN 3
Boney James

(CONCORD)

WAGH, WAKB, wDZZ

PLEASE DON'T GO 2
Tank

(GOOD GAME/BLACKGROUND/

UNIVERSAL MOTOWN)

KMIQ, WMMJ

IF | WAS YOUR MAN 2
Joe

WIVE/ZLG)

WBHK, WHQT

MAKE YA FEEL BEAUTIFUL 2
Ruben Studdard

{JIRMG)
WHQT, WWIN
ADDED AT...
#agin 1083
KNEK N

Lafayette, LA
PD: D-Rock
John Legend, Another Again, O

WHEN | SEE U

Fantasia (./RMC)

WIMX +18, WK3P +14, KJLH +10, WLVH +10, WKUS +9,
WQQK +9, WPHR +8, SIHS +7, WMPZ +7, WCFB +7

TEACHME

Musiq Soulchild (Atlantic)

WDMK +18, WHPZ +10, WSOL +10, WTLC +10, WKSP +,
WRNB +9, KNEK +8, WIMR +8, WKUS +7, WAKB +7

WHAT'S MY NAME

Brian McKnight (Warner Bros.}

WIS +21, WHRP +13, WOLT +10, WPHR +5, WMCL +9,
WIMR +8, WFUN +8, KUMS +7, WSOL +7, WILXC +6

IF | WAS YOUR MAN

Joe (Jive/Zomba)

WFLM +20, WQNC 415, WIMR +16, WIMZ +14, KVMA +9,
KOKY +8, WPXC +8, WHQT +8, WMPZ +7, KJLH +6

DJ DON'T

Gerald Levert (Atlantic)

WKUS +¥, KUMS +10, WMCL +9, WRNB +3, WHUR +8,
WUIMR +8, WNEW +7, KULH +7, WFXC +7. KNEK +6

FOR WEEK ENDING APRIL 29, 2007

FOR MORE STATIONS GO TO:

www.RadioandRecords.com

LEGEND: See legend tc charts in charts section for rules and symbol explanations.
72 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
aday, 7 days a week. © 2007 Nielsen Business Madia. Inc. All rights reserved.

"Powergold offers us limitless options with scheduling c-iteria and has integrated with all our

other systems seamlessly. The reliability, customer service, and support that the folks at
Powergold have provided us have been exactly what any customer could ask for.”

Call us and we'll make it

MAY 4, 20C7

)
Dan Turner, Vice President 3a
A

Programming Services

Y for you to switc
Sales: 1-800-870-0033 ® Support: 501-821-1123

Download a free trial version at www.powergold.com
info@powergold.com

24/7 NEWS ONLINE @ www.RadioandRecords.com

www.americanradiohistorv.com
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URBAN

URBAN AC REPORTERS

WMRZ/Albany, GA
OM/PD: Jammin' Jay

APD/MD: Paul "Precious Paul” Edwards

WAMJ/Atlanta, GA*
OM: Frank Johnson
PD: Derek Harper

WAKB/Augusta, GA*
OM/PD: Ron Thomas

WKSP/Augusta, GA*
OM: Steve Burke
PD/MD: Tim "Fattz" Snell
APD: Cher Best

WWIN/Baltimore, MD*
PD: Tim Watts
MD: Keller Wynder

KQXL/Baton Rouge, LA*
PD: J'Michae! Francois

WBHK/Birmingham, AL*
PO: Darryl Johnson
APD: Chris Coleman

WUHT/Birmingham, AL*
PD: John Long

WMGL/Charlestan, SC*
OM/PD: Terry Base
MD: TK Jones

WXST/Charleston, SC*
OM/PD: Michael Tee

WBAV/Charlotte, NC*
PO/MD: Terri Avery

WQNC/Charlotte, NC*
PD: Alvin Stowe
MD: Chris James

WMPZ/Chattanooga, TN*
OM: Keith Landecker
PD: Andrea Perry

WSRB/Chicago, IL*
PO/MD: Tracie Reynolds

WVAZ/Chicago, IL*
OM/PD: Elroy Smith
APD/MD: Armando Rivera

WZAK/Cleveland, OH*
OM/PD: Kim Johnson
MD: Terry Bello

WLXC/Columbia, SC*
PD/MD: Doug Williams

WWDM/Columbia, SC*
PD/MD: Mike Love

WAGH/Columbus, GA*
OM: Brian Waters
PD/APD: Queen Rasheeda
MD: Edward Lewis

WKZJ/Columbus, GA
OM/PD: Carl Conner, Jr.
MD: Brandon Conner

WXMG/Columbus, OH*
OM: J.0. Kunes
PO: Warren Stevens

KRNB/Dallas, TX*
PD: Shay Moore

KSOC/Dallas, TX*
OM/PD: John Candelaria

WROU/Dayton, OH*
OM/PD: J.D. Kunes

WOMK/Detroit, MI*
PD: Spudd
APD: Benita "Lady B" Gray

WGPR/Detroit, MI*
PD: Carclyn James
MD: Karen Addisan

WMXOD/ Detroit, MI*
OM: KJ Holiday

PD: Jamillah Muhamimad
APD: Oneil Stevens

MD: Krysti Birchett

WBBK/Dothan, AL
OM: BJKelli
PD: JJ "Big Daddy" Davis

24/7 NEWS ONLINE @ www.RadiocandRecords.com

WUKS/Fayetteville, NC
PD/MD: Jeff Anderson

WDZZ/Flint, MI*
PD: Trey Michaels

WFLM/Ft. Pierce, FL*
MD: Joseph Jenkins

WQMG/Greensboro, NC*
PD: Shitynne Cole

WIMZ/Greenville, SC*
OM: Steve Crumbley
APD/MD: Kelly Mac

KMJQ/Houston, TX*
PD: Sam Choice
MD: Jeff Harrison

WHRP/Huntsville, AL*
OM: Ken Johnson

PD: Mark Raymond
APD/MD: Toni Terrell

WTLC/Indianapalis, IN*
PD: Brian Wallace
APD/MD: The First Lady

WKXI/Jackson, MS*
OM/PD: Stan Branson

WSOL/Jacksonville, FL*
OM: Gail Austin
PD/MD: KJ Brooks

KMJK/Kansas City, MO*
PD: Jerold Jackson

KNEK/Lafayette, LA*
PD: D-Rock

KOKY/Little Rock, AR*
OM/PD: Mark Dylan

KJLH/Los Angeles, CA*
PD/MD: Aundrae Russell

KRBV/Los Angeles, CA*
PD: Kevin Fleming
APD/MD: Tawala Sharp

WMJIM/Louisville, KY*
PO/MD: Tim Gerard Girton

KJMS/Memphis, TN*
PD: Eileen Collier

WHQT/Miami, FL*
PD: Phil Michaels-Trueba
APD: Karen Vaughn

MD: Ken James

WMIB/Miami, FL*
PD: Mara Melendez

MD: Vanessa Benedetty Jerome

WJIMR/Milwaukee, WI*
PO/MO: Lauri Jones

WOLT/Mabile, AL*
OM/PO: James Alexander
MD: Cathy Barlow

KJMG/Monroe, LA
PO: Chris Collins

WWMG/Montgomery, AL
PD/MD: Darry! Elliott

WQQK/Nashville, TN*
PO: Kenny Smoov

KMEZ/New Orleans, LA*
PD: LeBron "LBJ" Joseph
APD/MD: Kelder Summers

WYLD/New Orleans, LA*
OM/PD: Nate Bell

WBLS/New York, NY*
PD: Vinny Brown

WRKS/New York, NY*
PD: Toya Beasley
MD: Julie Gustines

WKUS/Norfolk, VA*
PD: DJ Law

WVKL/Norfolk, VA*
OM/PD: Don London
MD: Theressa Brown

WCFB/Orlando, FL¥
OM: Steve Holbrook
PD: Kevin Gardner

WDAS/Philadelphia, PA*
OM: Thea Mitchem

PD: Joe Tamburro
APD/MD: Jo Gamble

WRNB/Philadelphia, PA*
OM/PD: Daisy Davis
MD: MoShay LaRen

WFXC/Raleigh, NC*
OM/PD: Cy Young
APD/MD: Jodi Berry

WKJS/Richmond, VA*
OM/PD: Al Payne
MD: Freddy Foxx

WVBE/Roanoke, VA*
OM/PD: Walt Ford

WTLZ/Saginaw, MI*
PD/MD: Eugene Brown

KBLX/San Francisco, CA*
PD: Kevin Brown
MD: Kimmie Taylor

Music Choice Smooth R&B/Satellite
OM/PD: Damon Williams

APD: Mecca Thames

MD: Lamonda Williams

Sirius Heart & Soul/Satellite*
OM/PD:B.J. Stone
MD: Sasha Montero

The Touch/Satellite
PD: Stan Boston
APD/MD: Hollywood Hernandez

XM Suite 62/Satellite*
PD: Vic Clemons

WLVH/Savannah, GA*
OM: Brad Kelly
PD/MD: Gary Young

KDKS/Shreveport, LA*
OM/PD: Quenn Echols

KVMA/Shreveport, LA*
PD: Roshon Vance

KMJM/St. Louis, MO*
PD: Darrel Eason
MD: Terrence Bibb

WFUN/St. Louis, MO*
OM/PD: Jowcol "Boogie D" Gilchrist
APD/MD: Niecy Davis

WPHR/Syracuse, NY*
OM: Rich Lauber

PD: Butch Charles
APD/MD: Kenny Dees

WIMX/Toledo, OH*
PD: Rockey Love
APD/MD: Brandi Brown

WTUG/Tuscaloosa, AL
OM: Greg Tomascello
PD/MD: Charles Anthony

WGOV/Valdosta, GA
PD/MD: Jammin’ Jammie Brooks

WHUR/Washington, DC*
PD: Dave Dickinson
MD: Traci LaTrelle

WMMJ/Washington, DC*
PD: Kathy Brown
MD: Mike Chase

WNEW/West Palm Beach, FL*
OM/PD: Mark McCray

APD: Kyle Stewart

MD: Patrice Wright

* Momitored Reporters

www.america
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_ FATJOE FEATURING LIL WAYNE

» EVE MAKES NOISE WITH
“TAMBOURINE,” WHICH OPENS
AT NO. 30 FOR HER FIRST
APPEARANCE ON THE RAP LIST
SINCE 2003.

N NIELSEN BDS
CERTIFICATIONS

TITLE

POWERED BY

N
Nielsen
Broadcast Data

Systems

PLAYS AUDIENCE

. ARTIST IMPRINT / PROMOTION LABEL
I'M A FURT NO. 1(2 WKS}
R KELLY OR BOW WOW (FEATURING T.I. & T-PAIN). (COLUMBIA/SIVE/ZOMBA
OUTTA MY SYSTEM
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN COLUMBIA
POP, LOCK & DROP IT
HUEY HITZ COMMITTEE/JIVE/ZOMBA
THIS IS WHY I'M HOT N
MIMS CAPITOL
2 STEP

. UNK BIC OOMP/KOCH
ROCK YO HIPS
CRIME MOB FEATURING LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BRQS.
1 TRIED

BONE THUCS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE

PARTY LIKE A ROCKSTAR  MOST INCREASED PLAYS
SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC
GO GETTA

YOUNCG JEEZY FEATURING R. KELLY

WIPE ME DOWN
LIL BODSIE FEATURING FOXX & WEBBIE

CORPORATE THUGZ/DEF JAM/IDJMG

TRILL/ASYLUM/ATLANTE

PUSH IT BABY AIRPOWER
PRETTYRICKY BLUESTAR/ATLANTIC
THROW SOME D'S S
RICH BOY FEATURING POLOW DA DON ZONE 4/INTERSCOPE.
STRAIGHT TO THE BANK AIRPOWER

S0CENT
WE TAKIN' OVER

SHADY/AFTERMATH/INTERSCOPE

DJKHALED FEAT, T1. AKON, RICK ROSS, FAT JOE. LIL' WAYNE, BABY TERROR SQUAD/KOCH
WALK IT OUT N
_ UNK BIG OOMP/KOCH

MAKE IT RAIN N
TERROR SQUAD/IMPERIAL/VIRGIN

SLAP

LUDACRIS

SEXY LADY

YUNG BERG FEATURING JUNIOR

THE WAY | LIVE

BABY BOY DA PRINCE FEATURING LIL BOOSIE

I'M THROWED
PAUL WALL FEATURING JERMAINE DUPRI

CAN U WERK WIT DAT

DTP/DEF JAM/IDJMG

YUNG BOSS/EPIC/KOCH

UNIVERSAL REPUBLIC

SWISHAHOUSE/ASY LUM/ATLANTIC

THE FIXXERS FEATURING DJ QUIK & AMG INTERSCOPE
LIP GLOSS

LIL MAMA JIVE/ZOMBA
LIKE THIS

MIMS CAPITOL
TATTOO

THE ALLIANCE FEATURING FABO NCE/ASYLUM/ATLANTIC
BOY LOOKA HERE

RICHBOY ZONE 4/INTERSCOPE

MY 6-4
MIKE JONES FEAT. BUN B & SNOOP DOGG ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS.
BIG THINGS POPPIN' (DO IT)

Tl GRAND HUSTLE/ATLANTIC
BOSS' LIFE

SNOOP DOGG FEATURING AKON

IT'S ME SNITCHES
SWIZZ BEATZ

TAMBOURINE
EVE AFTERMATH/FULL SURFACE/RUFF RYDERS/GEFFEN

NAW MEEN
BABY BOY DA PRINCE FEATURING MANNIE FRESH

GET BUCK
YOUNG BUCK

LEAN LIKE A CHOLO
DOWN AKA KILO

OH YEAH (WORK)
LIL SCRAPPY FEATURING SEANP. & E-40

MAKE ME BETTER
FABOLOUS FEATURING NE-YO

BREAK 'EM OFF
PAUL WALL FEATURING LIL' KEKE

DREAMIN*
YOUNG JEEZY FEATURING KEYSHIA COLE

COME AROUND

DOGGYSTYLE/GEFFEN/INTERSCOPE

UNIVERSAL MOTOWN

EXTREME/UNIVERSAL REPUBLIC
G-UNIT/INTERSCOPE

UNIVERSAL MOTOWN
BME/REPRISE/WARNER BROS.
DESERT STORM/DEF JAM/IDIMG
SWISHAHOUSE/ASY LUM/ATLANTIC

CORPDRATE THUGZ/DEF JAMADIMG

COLLIEBUDDZ COLUMBIA
A BAY BAY
HURRICANE CHRIS FEATURING BIG POPPA & BIGG REDD POLO GCROUNDS

;% MY BUBBLE GUM (GOT THAT GOOD)
' RASHEEDA

D-LO/IMPERIAL

™ +- NILLIONS RANK
6960 +300 57046 1
5885 +696 47521 ;
5397 +707 46390 T
5150 ;1044 ;8.48; 6
42;; 56 VIE; ~z.7
446-20 213 ?722‘ ;

4577 +578 28817° 8

4369 +1097 35334 7

2792 21 24974 9

2548 +439 20570 10

2489  +212 12817 18

2346 487 18737 1
2214 +699 17079 14
17265 13

2102 +112

2091 -108 18157 - 12

1801 293  13.203. 16

1832  +87 n.341 21

1766  +181 14.028 15

1660  -259 n.267 22

1584  +62 9990 23
52 +223 1585 20
1324 +283 9986 24

1218 +336 6395 29

noc «79 7795 27

1003 +52 6.533 28

6280 30

2777 19

953 +17 4159 35

993 +61

984  +420

903 -58 12846 17
833  +356 7830 26

810 +67 3153

739 -290 3994 36
702 +202 3889 38

602 +3 5.397 32

575 +283 8296 25

544 -36 5272 33

(770)452-4665 = hooks@hooks.com s www.hooks.cOm s Featuring ¥ cENTURY:

All'hooks are not created equal. Some are too short, some are too long, and some

are just wrong. You invest big dollars in research - why risk testing with bad hooks?

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your

listeners’ music tastes. Contact Michael Pelaia for your next project.

hradiohistorv.com
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RAs
t: NIELSEN BDS NEW AND ACTIVE
TITLE CERTIFICATIONS PLAYS AUDIENCE TITLE PLAYS e —_
ARTIST _ IMPRINT/ PROMOTION LABEL ™ +/- M|LLI0NSV RANK A YT i O Rt
ENCOURAGE YOURSELF NG 1(6 WKS) 795  +32 3475 1 PRAISE ON THE INSIDE  150/32 HOW GOOD AND
OONALE AWRENCE PRESENTS THE TRI-CITY SINGESS EMI GOSPEL s J Moss PLEASANT 120724
FAITHFUL IS OUR GOD MOST INEREASED PLAYS (PAJAM/GOSPO CENTRIC/ZOMBA) New Breed
HEZEKI2+ WALKER & LFT | viRmvizogs 020 O 3420 2 MOST ADDED TOTAL STATIONS: 16 (INTEGRITY GOSPEL)
***** — TITAL STATIONS: 12
BLESSED AND HIGHLY FAVORED s43 34 2383 7 THERE'S A STORY
JLECEKSISTE R EMIGOSPEL r BEHIND MY PRAISE 147/26 ALL THINGS WORKING n613
UM GOOD Carolyn Traylor LaShun Pace
~ SMOKIE 40RFUL EMICOSPEL E“l ) 2913 B 3 (MALACO) {EMi GOSPEL) .
HALL :LUJAH 1 TOTAL STATIONS: 16 TOTAL STATIONS: 16
TROY SMZED motoser. 018 29 1843 10
: EMR — Vg TITLE NEW MERCY 145/8 RISE 108/0
LET GD 494 16 2345 8 _ ARTIST / LABEL ~ STATIONS Jeff Majors Jamie Jones Feat. All-4-One
DEWAYNZ WOODS & WHEN SINGERS MEET QUIET WATER/VERITY/ZOMBA ; THIS KIND BY FASTING & (MUSIC ONE/EPIC/COLUMBIA) (GENESIS)
BROKEN BUT I'M HEALED 469 : 2724 % PRAYER TOTAL STATIONS: 8 TOTAL STATIONS: 10
BYRON (AGE COSPO CENTRIC/ZOMBA J . (J‘;\r’rg;yL ;x&& The Vaoices Of Integrity THERE'S HOPE 12510 WORLDWIDE GOD S
HEAVEN KNOWS J India.Ari P-enestine Williams
464 +7 2165 S WNNL, WPZE W JLHA enestine W
 DEITRICH HADDON TYSCOT/VERITY/ZOMBA . [UNIVERSAL MOTOWN) (MOTOR CITY PRAISE)
THE STRUGGLE IS OVER 438 %5 2541 6 YOU KEEP ON BLESSING ME 2 TOTAL STATIONS: 6 TOTAL STATIONS: el
YOUTHFIRCHRIST EMTRO GOSPEL : g
P == - T EXCELLENT LORD 121115 JESUS IS THE BEST THING 96/4
WE PRAISE YOU Al -34 1934 n WHLH, WJYD Tramaine Hawkins Martha Munizzi
[HE MCCURKINIRROJECT COSROFENTRIE/ZOMBA b . 7 {GOSPO CENTRIC/ZOMBA) (MARTHA MUNIZZI/INTEGRITY/COLUMBIA)
IMAGINE ME 405 a7 2578 5 HOW GOOD AND PLEASANT 2 TOTAL STATIONS: 22 TOTAL STATIONS: n
KIRK FRENKLIN 22 YO SOUL/GOSPO CENTRIC/ZOMBA ' New Breed
HIGH 3RAISE (INTEGRITY GOSPEL/INTEGRITY)
ANOINTED PACE SISTERS wsor 40V 3 1877 2 WL P W Sl
STEP ASIDE PUT YOUR HANDS UP 2
YOLAND= ADAMS ATLANTIC 380_ = 3 ]'GZS, ,M Darius Brooks
HEALING (JOURNEY]
KELLY PFICE COSPOCENTRICZOMBA 0% '437 ey B WPZS. WTLC
EVER™~ BODY EVERY BODY! . " BRAND NEW DAY 2
KENNY WIS & ONE VOICE ICEE INSPIRATIONALACEE 327 13 g3, s Jonathan Butler
JESUS, JESUS, JESUS (MARANATHA!)
REV. TIM JTHY WRIGHT & THE NEW YORK FELI OWSE IP MASS CHOIR MowiEC 337 2 . 1.098 i} L WNOO, WXOK
S0 GCOD TO ME . WE PRAISE YOU 1
VANESS? BELL ARMSTRONG EMI GOSPEL _333 ) % . Loﬁ 22 The MeChurkin Project
PRAYN 4 U (GOSPO CENTRIC/ZOMBA)
7 SONS C= SOUL SOULWORLDVERITVZOMBA 1O 45 1671 ) 21 KOKA
I'M STILL STANDING " GOD 1S IN CC o
BISHOP FAUL 5. MORTON TEHILLAH/LIGHT 315 &0 1379 © TS ',301- O%E?OL 1 35
NOBODY BUT THE LORD Wilmington Chester Mass Choir \\
ALVIN DZRLING & CELEBRATION eMTROCOsPEL 298 = 0790 29 (EMTRO GOSPEL) \\
; WDAS
YOU SHOWED ME = _ = \
KARENC ARK-SHEARD WORD (URB 2_53’ | 55 1 =0 5 | GET JOY i 1 \
THE 8LOOD Coko \
JAMES FORTUNE & FIVA worlpwpe 240 29 0965 23 {LIGHT) §
- | wPPZ
I'LL TRUST \\
RICHARCSMALLWOOD SOUL WORLDNVERITY/ZOMBA 258 =14 0942 24 \
YOU k EEP ON BLESSING ME y = OUI \
LUTHER 2ARNES & THE RED BUDD GOSPEL CHOIR aRGoSPELMALACO 200 +31 108420 FAITHFUL IS OUR GOD \
| LOVL ME BETTER THAN THAT 221 8 0.820 27 Hezekiah Walker & LFC {Verity/Zomba} \
SHIRLEY JURDOCK TYSCOT ) i WOAD +9, WHAL +7, WLIB +5, WGRB +4, KATZ +4, WXOK +4,
— — ADDED AT.... WEUP +4, WNOO +3, WINI 43, WEAL +3
LI;?R(E‘)‘:RI&E A BLACKBERRYMALAGD 21O i 0764 30 WLOK N \
GOD ISI IN CONTROL (IT'S NOT OVER) ) N Memphis, TN = YOU KEEP ON BLESSING ME \
4 mphis,
WILMING ON CHESTER MASS CHOR eMTROCOSPEL 21 8 o565, & PD/MD’ Kim Harper 1 (L::ﬂ,‘eEAiaénesv& 'Th(: Red Budd Gospel %\\\
» & oI 0spel/Malaco;
SEPTEMBER 202 a0 0.588 _ Maurette Brown-Clark, One God, 0 = WPZE +12, WJYD +1, WNNL +10, WHLH +9, WPZS +5, WXEZ +3, \
KIRK FRANKLIN STAX/CONCORD . ) WPPZ +3, WHOO +2, WLOK +2, WPZZ +) \
TEACH ME o s e = \
ANTWAUN STANLEY sasoaLCiTYEAR 7 9 ]‘E§9 v ¢ STEP ASIDE
ONE GDD 163 5 0.449 FOR MORE STATIONS CO T0: Yolanda Adams (Atlantic)
MAURET™E BROWN Ct ARK AIR GOSPEL/MALACO - 3 B WPZZ 10, WHLH +8, WSOK +7, WHAL +5, WPZE «5, WFLT +5,
www.RadioandRecords.com e o e T e
PRAYIN' 4 U
RECURRENTS 7 Sons Of Soul (Soul World/Verity/Zomba)
WCAO +10, WHLW +7, WSOK +6, WDJL +4, WLIB +3, WXTC +3
WONI +3, WFLT 43, WOAD +2, WXVI +2
B B ——
= =
2 IRt PLAYS Al TiTLe PLAYS ANYTHING ]
=l ARTIST / IMPRINT / PROMOTION LABEL T™W Lw B ARTIST / IMPRINT / PROMOTION LABEL ™ w Patti LaBelle Feat. Mary Mary With Kanye
West & Consequence (Umbrella/Bungalo)
REMEMBER ME PRESSURE INTO PRAISE j > € ° y R
THE CARAVANS (MALACC) 298 i ﬂ2_6~4_ LB JCINDA MOORE (TYSCOT) 198 7 205 WHLW +38, WPGC +2, KATZ +1, WCAO +1, WFLT 4, WHAL +1
VICTORY SET ME FREE
TYE TRIBBETT & G.A. (N EGRITY GOSPEL/COLUMBIA) 27 _371 1 MYRON BUTLER & LEVI (EMI GOSPEL) 1794_]_714
WALK AROUND 4EAVEN IS MY LIVING IN VAIN
PATTILABELLE (UMBREL_A/BUNGALO) 223 2"1 ZIE'L(LIGHT) 072 I7s
THIS IS THE DAY FOLLOW ME
FRED HAMMOND (VERIT* /ZOMBA} . 225 VIRTUE (DARKCHILD GOSPEL/INTEGRITY GOSPEL/COLUMBIA) 171 168 FOR WEEK ENDING APRIL 29, 2007
T LEGEND: See legend to charts in charts section for rules and symbol explanations.
HE'S HERE 206 222 (NGREDIBLE,GOD, m 181 38 gospel stations are 2lectronically manitored by Nielsen Broadcast Data Systems 24 hours 2

NIYOKI (D2G) YOUTHFUL PRAISE (EVIDENCE GOSPEL/LICHT)

day, 7 days a week. ® 2007 Nielsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Frank Johnson
PD: Connie Flint

WTHB/Augusta, GA
OM/PD: Ron Thaimas
APD: Sister Mary Kingcannon

WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD
PD: Jeft Majors
MD: Jean Alston

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francais

WUFO/Buffalo, NY*
OM/PD: Caral M. Salter

WJNI/Charleston, SC*
OM: Michael Baynard
PD: Belinda Parker

MD: Anthony Baxter

MAY 4, 2007

WXTC/Charleston, SC*
OM: Terry Base

PD: Edwin "Chet" Wright
APD/MD: James Wallace

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD): Tonya Rivens

WNOO/Chattanooga, TN*
PD/MD: Sam Terry

WGRB/Chicago, IL*
OM: Elioy Smuth

PD: Sonya M. Blakey
APD/MD: Effie Rolfe

WJIMO/Cleveland, OH*
OM/PD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony “Cee" Green .
APD/MD: Monica Washington

WEAM/Columbus, GA
OM: Carl Conner, Ji.
PD: Pam Dixon

WA JV/Columbus, MS
OM: Rockey Love

PD: Steve Pastan

APID): Sebastian Riley

WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Moshy
KHVN/Dallas, TX

PD: Dion Mortenson
WCHB/Detroit, M|

PD: Spudd

WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
MD: Anna Johnson

WEAL/Greensboro, NC*
WDJL/Huntsville, AL*

WEUP/Huntsville, AL*
OM:Hundley Batts

PD: Steve Murty

MD: Ricky Sykes

WTLC/Indianapolis, IN*
OM. Brian Wallace

PD: Paul Robinson

MD: Donovan Hartwell

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Jenell Roberts
MD: L ance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PO Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson

KHLR/Little Rock, AR*
OM: Sonny Victory
PD: Torrez Harris

KPZK/Little Rock, AR
OM: Mark Dylan
PD/MD: Billy St. James

WLOU/Louisville, KY*
PD: Bill Price

WBBP/Memphis, TN
MBD: Doreen Graves

WHAL/Memphis, TN*
PD: Eileen Collier
APD/MD. Tracy Bethea

WLOK/Memphis, TN*
PD/MD: Kim Harper

WMBM/Miami, FL
OM: £, Claudette Freeman
PD/MD: Greg Coaper

WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Kenny J.

WXVI/Montgomery, AL*
PD: Clinda Perkins

www americanradiohictorv com

WTHE/Nassau, NY*
PD: Darren K. Gieggs

WPRF/New Orleans, LA
PD: Kris "Cap'n Knis" McCoy

WLIB/New York, NY*
PD: Denise Hill

WXEZ/Norfolk, VA*
OM: John Shomby
PD: Dale Murray

WDAS/Philadelphia, PA*
OM: Thea Mitchem

PD: Joe Tamburro
APD/MD: Jo Gamble

WPPZ/Philadelphia, PA*
OM/PD: Daisy Davis
MD: MoShay LaRen

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jerry Smith
PD: Reagie Bake

Rejoice/Satellite
PD: Willie Mae Mclver

Sheridan Gospel
Network/Satellite
PD: Michael Gamble
APD: Morgan Dukes
MD: Ace Alexander

XM Tha Spirit/Satellite*
PD/MD Jay Bryant

WSOK 'Savannah, GA*
OM: Brad Kelly
PD: E. Larry McDuffie

KOKA/Shreveport, LA*
PD: Edcie Giles
APD/M - Sharon Flournoy

KATZ/St. Louis, MO*
PD: Terrence Bibb
MD Dwight Stone

WIMG/Trenton, NJ
OM/PD. Felicia Brannon
APD/MD: Robyn McCollum

WTSK/Tuscaloosa, AL
OM Greg Tomascello
PD/AMD: Charles Anthony

WPGC/Washington, DC*
PD/MD: Cheryl Jackson
WYCB/Washington, DC
PD- Ron Thompson

WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

* Morttored Reporters
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CHRISTIAN

Christian radio responds to Virginia Tech tragedy

Reacting To A Crisis

Kevin Peterson

KPeterson@RadioandRecords.com

n Monday, April 16, the world watched on TV and the Internet

as news of the Virginia Tech massacre unfolded in Blacksburg,

Va.The otfices of Christian AC WPAR and WRXT (Spirit FM),

Lynchburg Va. (an outlet owned by Positive Alternative Radio),

are less than two blocks from the campus. B The station had just

started its Spring Sharathon, but director of operations Jackice
Howard was on the air, reporting the details from VT as he received them. At that
tme, he says, “the latest report was still one dead and eight or nine injured.”

At 12:27 pam.owith the mic on, Howard looked at
his sereen and saw the words =20 dead.” e recalls
thinking,™ T'hat can’t be right, double check.” A see-
ond look contirmed the latest count. ™I praved on
the air right away? he says. The Sharathon was over.
We've postponed ic”

He continues. "By 2 pm. we had Tim Clinton,
president of the American Assn. of Christian Couns-
clors.in the studio, as well as another member of the
AACC who has two children at VT. We had them
on for an hour, covering all aspects of dealing with
this tragedy: including, of course, how to handle it
with your children. Tim was back on Tuesday, Wed-
nesday and Thursday™

Spirit FM also put calls on the air and set up an
c-mail address and online guest book for seripture,
prayer and other encouragement that the station has
torwarded to campus ministries, Howard adds, " We

ared the campus convocation service, including

President Bush and Virginia governor Tim Kaine.
We talked with a campus pastor and with Eric
Miker of [Blacksburg hometown band| Decem-
beRadio and shared the stories of the victims as they
were othcially identified.”

Christan stations nationwide, a number of them
also based i college towns, responded in different
ways, WBGL/Champaign, 1L, put together a spe-
cial version of Mark Harris™Wish You Were Here™
featuring clips from Bush, a universiey official VT
stdents who were there. the high school volleybalt
coach of one of the victims, a reporter and encour-
agement that WBGL histeners had called in.

WYLV/Knoxville P Jonathan Unthank re-
lays a touching story of how the daughter of a lis-
tener with ties to VT reacted while the stadon
conducted one of its prayer times. " As our night
host was offering a praver up for those affected

by the Virginia Tech incident. she found her lit-

|

‘As our
night host
was offering
a prayer u
foe thyose ?
affected by
the Virginia
Tech
incident, she
found her
little girl
kneeling by
her bedside

raying as
evelY. E%en in
our most
depressing
and tragic
times, i
ﬁays to see

ow our
kids are
_c{e,aling with
it.

—Jonathan Unthank

the girl kneeling by her bedside praving as well.
Even in our most depressing and tragic times, it
pays to see how our Kids are dealing wich ic.”

K'TSY /Boise, Idaho, PDY Jerry Woods savs, " We
encouraged school classes, focal universities, busi-
nesses and individuals to send their notes of encour-
agenient to the station. We sent them off to Spirit
FM in Blacksburg. Their office manager agreed to
hand-deliver our messages of hope to the dean of
students ac Virginia Tech”

WJTL/Lancaster, Penn., PD John Shirk says the
station gave reports as the news was breaking and
asked Histeners to pray. “The next day™ he says, "
shared a devotional picce in connection with the
shooting, tatking about how the grace of God can
change a heart tilled wich anger and haered with his
love, and mentioned the testimony of the apostle
Pauland how he changed from being a persecutor
of the church to a huge blessing tor the church”

In the davs following the tragedy. WITL,
KKCM/Tulsa and other stations aired a picce
produced by Rick McConnell at Mommental
Imaging that included excerpts by Bush and
Franklin Grahant (son of the Rev. Billy Graham)
urging cveryvone to pray tor those atfected. The
vounger Graham is president of the Billy Gra
ham Evangelistic Assn.and of international relief
organization Samaritan’s Purse.

“Grahams piece was great in that he was
pointing out that evil does exist in the world and
we can combat that evil through Jesus” KKCM
P Chris Kelly says. " When something like this
happens, even Christians have questions.”

KIY'T/Albuquerque P Matt Genery - says,
“Our mormng show waived our normal humor
and had callers share their thoughts. The biggese
TESPONSe We got was when we threw out the ques-
tion. " Where was God in alt this?” ™

KCMS/Seattle PD ScottValentine says his station
brought up the same question and asked experts for
the answers,

WPOZ/0Orlando MD/morning host Scott
Smith says, " We asked listeners to pray. but more
than just praying for the victims' families, the stu-
dents and the staft. We also encouraged listeners
to lift up Cho Seung-Hui’s family.”

WMKI /Miami president/GM - Rob Robbins
says that what stations do from here on out is just
as important as their efforts on that fateful day and
the days that immiediately followed. "It just rein-
forces our passion to reach teens and young adules
24/7 with music and programming that that age

RR

group relates o

On
+ \Wor

Thé

Music
CMG Label Group

debut single
impacting AC/CHR 5.11.07
for promotional information contact brian thiele | bthiele@emicmg.com
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g millions of your listeners voted for her...

Debut album
True Beauty in stores 7.31.07
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¢ TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
TITLE PLAYS TITLE PLAYS
E ARTIST MPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK o ARG b et e iy
UNDO NO. 1(2 WKS) 1454 +0 4314 2 JOIN THE 50NG 245/3 CONVINCED 215/30
RUSH DF00LS MIDAS - . - Vicky Beeching Nicole C. Mullen
EVERLASTING GOD (SPARROW/EMI CMG) (v/ORD-CURB)
LINCOLN3REWSTER VERTICAL/INTECRITY B 5 AE3 ! TOTAL STATIONS: 1B TOTAL STATIONS: 19
MADE TO LOVE SHINE 243/0 INTO THE DAY 215/29
TOBYMAZ FoREFRONTEMICMG 1275 4B ] 2220, R st i 154
HOW AN 1 KEEP FROM SINGING ns9 2 2259 10 (SIXSTEPS/SPARROW/EMI CMG) (ESSENTIAL/PLG)
CHRIS TCMLIN SIXSTEPS/SPARROW/EMICMG 4 . TOTAL STATIONS: 14 TOTAL STATIONS: 15
EVER™ TIME | BREATHE
e 2 N3 2943 7 EVERYDAY 23312 GIVE ME AMAZING GRACE 211/4
L ECORIRERE FERVENT/WORD CURB TITLE NEW Jessie Daniels Jzckson Waters
GIVE *0OU GLORY MOST INCREASED PLAYS 1084 4125 3648 A ARTIST/LABEL  STATIONS (MIDAS) (V/ORD-CURB)
JEREMY _AMP BEC/TOOTH & NAIL : I'M NOT WHO | WAS 4 TOTAL STATIONS: 13 TOTAL STATIONS: 10
"M NOT WHO | WAS MOST ADDED Brandon Heath
s cenowmc 1008 B4 3782 3 i FOREVERANDEVER, ETC. 229/2  SUFFICIENT 195/2
KKFS, KTSY, WPOZ, WRCM David Crowder Band Adie Camp
DOES ANYBODY HEAR HER 997 57 3266 S . o (SIXSTEPS/SPARROW/EMI CNIG) (EEC/TOOTH & NAIL)
CASTINGZROWNS BEACH STREET/REUNION/PLG THE REMEDY 7 L BT 24 TOTAL STATIONS: 0
BY HI5 WOUNDS ~ Ayiesha Wood
CLORY REV-ALEDFEAT MACPOWELL MARKHALL STVENCIRTEMHAPMAN RANLITTRELL  REUNONRLG 00 & 1935 W cotEny FIND ME TONIGHT 221/35 LOVE IS A
KVMV, KXOL, WAFS, WMUZ Everyday Sunday BEAUTIFUL THING 179
SOMETHING BEAUTIFUL 932 +50 2148 N d s (NPOP) Group 1 Crew
NEWSBLAS INPOP TEARS OF THE SAINTS 4 TOTAL STATIONS: 16 (FERVENT/WORD-CURB) =
BRINC THE RAIN . Leetand TOTAL STATIONS:
ol 9 1416 1 e
MERCYN= Ne e i 8 N P (ESSENTIAL/PLG)
WHAT COULD BE BETTER (THE DA¥S AHEAD) 789 31 1809 17 KXOJ, WD.C, WMUZ, WRCM
}V};::.EISGNG HER HOME 13 UNBO @
. Rush Of Fool
MARK SGHULTZ WoRD-CLRE 798 31 1613 16 (,;,SDAS] e
} WILL LIFT MY EYES KKFS, WMSJ
BEBONCRMAN esseNTALPL OO 7 2533 8
YOU aLONE Ly = EVERY TIME | BREATHE 2
Al N
661 -27 .81 15 Big Daddy Weave
ECHOINC ANCELS NG TR g (FERVENT/WORD-CURB)
TUNNEL WCQR, WPAR
THIRD DY essentavp 247 *20 1350 20 e 5
o e S aMIEE oc  SB3 A3 203 12 Jeremy Camp
(BEC/TOOTH & NAIL)
WISH YOU WERE HERE KTIS, WLRJ
b w B2 T e 7 'WHEN | GET WHERE M GOING 2
RV HER, o 457 022 094 24 Geoff Moore
- L (ROCKETOWN)
THE ELESSING WMCU, XM The Message
JOHN W-LLER BEACHSTREETREUNONRLG 409 i 0939 23 . 1) T 3
. 3 [T H
WHER, | GET-WHERE|IM|COING wockerony 393 34 0866 27 Brian Littrel
L . - (REUNION/PLG)
U ENOW MY E KBIQ, Sirius Spirit 66
DETOURSS0 SLANTED/SPRINGHLL 20! 16 205 S LM | =
FIND ME TONIGHT 2
SUNRISE
NICHOLF NORDEMAN samRowEMIMG o0 23 0357 - 5‘:;6‘;31" Suaday
SAVEJ THE DAY _ KVMV, WLAB
PHILLIP:, CRAIG & DEAN INO 513 218 037 GIVE YOU GLORY
OVER MY HEAD Jeremy Camp (8EC/Tooth & Nail)
BRIANL TTRELL eovowple 2% 35 0558 30 KGBI +24, KLTY +22, WESG +20, WRCI 1, KKCM +10,
THE THIRD DAY ADDED AT... WILIC +10, WMCU +8, WLF) +8, WAWZ +5, KBNJ +5
(r\mmg OLSON RockeTown 269 214 0606 28 WMSJ
ETTETEDIHIGH T B flands IiE EVERY TIME | BREATHE
2% 0 032% - S Big Daddy Weave (Fervent/Word-Curb)
MICHAE W.SMITH REUNION/PLG ) PD/MD: Paula K. R TSt 20 s RMES FWRGIE0) Kt
ANYWAY Rush of Fools, Undo, 2 KBNJ +8, W_FJ +8, KLVA +6, WBOX +6, WCR +5
MARTINa MCBRIDE reamc 249 *2 1005 22
DON'~™ GIVE UP UNDO
SANCTUS REAL SPARROW/EMICMG 248 i 0.505 - Rush Of Fools (Midas)
You FOR MORE STATIONS GO TO: KGBI +24, K™Y +20, WBSN +12, KKFS +I1, KTSL +9,
BRITTNZOLE saowMcve 248 A6 0683 26 ST oo KLTY +8, WPAR +7, KBIQ +7, XMES +7, WBDX 7
: BRING THE RAIN
5 MercyMe (INO)
RECURRENTS : WPAR +48, WMHK +12, WBSN +7, WLE) +7, WAF] +6,
KLVA +5, KHZR +3, WAE +3, WRCI +3, KBNJ 3
g I'M NOT WHO | WAS
TITLE PLAYS w TITLE PLAYS Brandon Heath (Reunion/PLC)
3 WBSN +22, KMES +17, KFSH +12, KVMV +1l, KWND +7,
ARTIST / IMPRINT / mROMOTION LABEL ™ W [l ARTIST / (MPRINT / PROMOTION LABEL ™ W T o)
M'¢ SAVIOR MY GOD HOW GREAT IS OUR GOD
AAON SHUST (BRASH ieg a0 Bl CHRiS TOMLIN (SIXSTEPS/SPARROW/EMI CMC) 21 575
PPAISE YOU IN THIS STORM MOUNTAIN OF GOD
CAS TING CROWNS (BEAZH STREET/REUNION/PLG) 622 804 THIRD DAY (ESSENTIAL/PLG) 497 &
MADE TO WORSHIP YOUR NAME
CHEIS TOMLIN (SIXSTE S/SPARROW/EMI CMG) 272 x 579 ! PHILLIPS, CRAIG & DEAN (INO) =y g8
BLESSED BE YCUR NAME 552 550 1 CAN ONLY IMAGINE 489 500 FOR WEEK ENDING APRIL 23, 2007
TREEB3 (INPOP) MERCYME (INO) LEGEND: See legend to charts in charts section for rules and symbol explanations.
53 Christian AC statio1s are electronically monitored by Nielsen Broadcast Data Systems 24
HOLY/ISATHEILCRD 532 510 STRONG TOWER 487 493 hours a day, 7 days a ~eek. Christian AC Indicator chart compited of 32 reporters, Christian C4R

CHEIS TOMLIN (SIXSTEF S/SPARROW/EMI CMG) KUTLESS (BEC/TOOTH & NAIL)

28, Christian rack 29 and Inspo 19. ® 2007 Niglsen Business Media, Inc. All rights reserved.

CHRISTIAN ROCK REPORTERS

WBFJ/Greenshoro, NC Effect Radio Network/Network
PD/MO: Wally Decker PD/MD: Brian Harman
APD: Darren Stevens APD: Amanda Harman

ELYT/Albuquerque, NM
PD: Jatt Jentry
UD: Joey Belville

WUFM/Columbus, OH*
OM: Michae Buckingham
PD/MD: Nik «i Cantu
APD: Laine Uoneyhon

WJIS/Sarasota, FL
MD: Michelle Tellane

Whip Of Cords/Satellite
OM/PD: Matt Rhodes

Firexcape/Satellite KCLC/St. Louis, MO

WCYK/Bowling Greer, KY WJTL/Lancaster, PA* WILZ/Norfolk, VA* PD/MD: Joe Hayes MD: Dave Merkel

OM: Ken Burns KBNJ/Corgus Christi, TX PD: John Shirk OM/PD: JP Morgan

PD: Jale tAcCubbins PD: Arron Dniels MD: Phil Smith APD: Anne Verebely Pasitive Rock Show/Satellite WBVM/Tampa, FL*

UD: Whitey Yule PD/MD: Josh Bonth PD: Johnny Vincent
KVRK/Dallkes, TX KIBZ/Lincoln, NE WITR/Rachester, NY MD: Olivia Paff

wV JF/Bridgeport, CT PD: Chris Gcodwin PD: Ron Drury PD/MD: Samme Palermo Red Letter Rock 20/Satellite

PD/UD: E b Felberg MD: Drue M tchell APD: Craig "Zippy" Blake PD: Cody Christosher WYSZ/Toledo, OH

WDML/Marion, IL
MD: Tom Schroeder

PD/MD: Jeff Howe
APD: Craig Magrum

MD: Reid Johnson
WC™P/Brookville, NY
PD: Zeter Bellotti

D: Reera Temburni

WSNL/Flint, MI
MD: Brian Grodman

WPRJ/Saginaw, M|
OM: Cary Bugh
PD/MD: Aaron Dicer

Sirius Spirit 66/Satellite*
WMKL/Miami, FL
PD: Rob Robbins

MD: Kelly Downing

WCLQ/Wausau, Wi
WORQ/Green Bay, WI* PD/MD: Matt Deane

OM/PD: Jirr Raider

The Sound Of Light/Satellite
PD/MD: Bill Mogore
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DON'T GIVE UP WAKE UP! WAKE UP!
7 ANCTUSREAL SPARROW/EMICMG 179 4 15 EVERVDAY SUNDAY weop 238 8
FORGIVEN A WHISPER & A CLAMOR g
2 £ ?8' RELIENT K CAPITOL/GOTEE _"7‘_’_ e 2 NeeRLN TOOTH & NAIL 211’ B2
FIND ME TONIGHT THE LAST NIGHT
2 1“’ EVERYDAY SUNDAY meop 1073 ] +66 _“ SKILLET ARDENT/SRE/INO 20 e
11 THE LAST NIGHT BREAK ME DOWN
19 SKILLET ARDENT/SRE/INO QZQAA +58 8 o ESSENTIAL/PLG 2 1y 29
AFTER THE WORLD s PERFECT
‘E‘ DISRCE SREING _?E]L 13_ 2 ___ﬁu FLYLEAF OCTONE/ASM/INTERSCOPE __2_3]_ 14 13
~ WORK 1 GOING UNDER
12 rsorciay ESSENTIALPLG 590 P . o sBEAUTIUL REPUBLIC FOREFRONT/EMI (MG __229 s
SOMETHING BEAUTIFUL - PROCRASTINATING -
9 NEwseovs weop 761 18 B Grankart woro-cRe 222 2
Q WHAT | HEAR S WHEN TOMORROW COMES
2 12 soie DanieLs MioAs 747 - 8 | o 22 33
Q MADE TO LOVE - Q SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY | DO). E
25 Tomyvac FOREFRONTEMICMG 742 I35 _]_]” ALMOST. TootHeNaL 219 L=
DEARLY LOVED - AN EPIPHANY
19 _‘lo_ JIMMY NEEDHAM INPOP &30 *20 2 __9 SEND oorHenar 20 =
e HOLD ON 1 | LOVE YOU TO DEATH g
‘ 20 E arkarT worn-cors 967 i 7 FAMILY FORCE S MAVERICK/COTEE 208 v
MISSING PAGES WAKE UP
4 e _ SEVENTHDAY SLUMBER BEC/TOOTHENAL OO0 +59 12 2 (s BEC zal !
2 TUNNEL 3 HIT THE FLOOR
1 o
E‘_' THIRD DAY EssENTIALPLG D% FE] W THousAND FOOT KRUTCH TooTHENAL 19D g
r REACH SAY YOUR PRAYERS
. s ~ JLLPARR WHIPLASH Pt Y 0 eoome BRAVE NEW WORLD ]_9_‘: - 28
AWAKENING BOOMIN'
B '_i‘__ SWITCHFOOT SPARROWICOLUMBIVEMICMG 024 1E7 _L TOBYMAC FOREFRONTEMICMG 158 i
E YOUR wWAY AFTER THE WORLD
15 i 9 sEcamp BeCToOTHENAL 209 2 N 1_“_ DISCIPLE SRE/INO ]82' i
You E AWAKENING
_i' BRITT NICOLE sparrowiEMIEMG 277 3 - 6 cwirchroor SPARROW/COLUMBIVEMI MG 170 1
= LOVE IS A BEAUTIFUL THING a SURFACE
W | T FERVENTMORD-CURS 405 22 1 E Y BRAVE NEW WORLD wm. 22
LEAST OF THESE X NO LONGER
38 [ 5 DECEMBERADIO SLANTEDISPRINGHILL 572 333 % Decyrer DowN seemo 169 )
P y: | Sk e .
g LET IT FADE CROSS THE LINE
% 20 | 2 epemycamp BECTOOTHENAL 9 T 4 TootHaNaL  '©7 +9
7, - | I T
2 > JESUS ON THE RADIO MISSING PAGES -
/ 2! 4 ALLSTARUNITED 5o 337 & 15 CEVENTH DAY SLUMBER BECTOOTHGNAL OO 33
/ E FOREVERANDEVER, ETC. MADMEN
7 22 ) 15 DAVIDCROWDER BAND SIXSTEPS/SPARROW/EMICMG S0 +6 4 wavoRLY FUCKERPLG 145 10
7/ I'M NOT WHO | WAS TOGETHER
/ 2 _j., BRANDON HEATH REUNION/PLG _303 1] *38 " ! _" _ KRYSTALMEYERS ESSENTIAL/PLG L] *5
y [ BEAUTY LIVE LIKE WE'RE ALIVE :
/ 24 3 AYESHAWOODS coree 285 *8 NEVERTHELESS FLCKEWPLG 120 67
7 REACHING ATTITUDE
: 25 LEELAND ESSENTIAL/PLG 283 M) FIREFLICHT FLICKER/PLG 8 0
2 UNDO FIENDS 3
y 25 RUSH OF FOOLS moas 283 8 CHASING VICTORY MONOVSSTERED 112 2
Z 27 PRAISE AND ADORE (SOME LIVE WITHOUT IT) 279 +39 TIME 1S RUNNING OUT (WHERE TO START) 98 0
/4 WAVORLY ’ FLICKER/PLG, HIGH FLIGHT SOCIETY RKT/ROCKETOWN
7 EVERY TIME | BREATHE i DEATH FINDS US BREATHING
7 28 BIG DADDY WEAVE FERVENT/WORD-CURB _27" __’_38 SHOWDOWN MONOVSSTERED 90 =l
g TOGETHER SOMEWHERE IN THE SKY
& KRYSTAL MEYERS ESSENTIAL/PLG 7»260 ‘_1 KUTLESS BEC/TOOTH & NAIL _92 i
COLD BEAUTIFUL
3 MARIE MILLER e 239 27 SINCE OCTOBER smceocToser 87 g
= -
S 2%
v i TITLE PLAYS TITLE PLAYS
= =5  ARTIST IMPRINT / PROMOTION LABEL +/- ARTIST IMPRINT / PROMOTION LABEL ~ TW -
1 14 BY HIS WOUNDS CLORY REVEALEDFEAT.MAC POWELL MARK RALL, STEVENCURTISCHAPMAN, BRIANLITTRELL  REUNION/PLG - 318 - :S(l . | BELIEVE IN YOU JOEL ENGLE SPIN THREE-SIXTY/DOXOLOGY ’203 *547
0 UNDO RUSHOFFOOLS MIDAS 270 +20 BRING THE RAIN MERCYME INO 180 +32
- —— .
2 10 - HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG 270 +13 HOSANNA PAUL BALOCHE INTEGRITY 187 =3
~ __—
) i 12 BELIFTED HIGH MICHAEL W.SMITH REUNION/PLG 258 +29 WHEN | GET WHERE I'M GOING GEOFF MOORE ROCKETOWN 163 +30
z 11 ON THE THIRD DAY MICHAEL OLSON ROCKETOWN 255 -26 BE THOU NEAR TO ME SeLaH CURB 162 +56
o _—_ +q -
: 8 SAVED THE DAY PHILLIPS, CRAIG & DEAN IND 237 2 THERE IS A RIVER JARS OF CLAY ESSENTIAL/PLG 155 +24
§ 8 SUFFICIENT ADIECAMP BEC/TOOTH&NAIL 229 +19 HE'S ALIVE ALLENASBURY RAZOR & TIE 154 -6
g 5 bl
v _ 15 GIVE ME JESUS JEReMY CAMP BEC/TOOTH&NALL 227 -26 ~ ANYTHING & EVERYTHING NICOL SPONBERG CURB 151 +16
g 14 LIFT UP THE NAME AIME JAMCOCHIAN FEAT. SCOTT KRIPPAYNE CENTRICITY 214 -4 I'M NOT WHO | WAS BRANOON HEATH REUNION/PLG 146 +31
E 5 EVERY TIME | BREATHE BIC DADDY WEAVE FERVENT/WORD-CURB 207 +38 FATHER _JAOONLAVIK BEC/TOOTH & NAIL 134 +25
KLYT/Albuquerque, NM KXWA/Denver, CO WORQ/Green Bay, WI WILZ/Norfolk, VA* WPRJ/Saginaw, Ml WBVM/Tampa, FL*
PO: Mett Centry PD: Scott Veigel OM/PD: Jim Raider OM/PD: JP Morgan OM: Gary Bugh PD: Johnny Vincent
MC: Jaey Belville 