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NewsFocus

o Feingold Seeks Broadcaster Oh FHE WES

Patrick Joins De Castro’s Indecency Bill Focuses

Content Factory Assurances On Payola On One Word

Dan Patrick, who announced July 9 that Sen. Russ Feingold, D-Wis., has written to Clear Channel’s Lowry Mays, CBS Radios | As R&R  went to press, Senate
he’ll leave his ESPN show in August after Dan Mason, Citadel’s Farid Suleman and Entercom’s David Field asking them to | Commerce Committee chairman Daniel
18 years with the sports network, is joining demonstrate that their companies are sticking to the “rules of engagement’ that they | K. Inouye, D-Hawaii, was expected to
Jimmy de Castro- agreed to as part of an April FCC consent decree that settled federal payola allegations. | approve a measure introduced by Sens. Jay
founded radio pro- When they signed the decree, the broadcasters separately agreed to make a combined | Rockefeller, D-W.Va., and Mark Pryor, D-
duction and distribu- 4,200 hours of airtime available for local and independent music. But in a music- | Ark. The Protecting Children From In-
tion company the submission form that soon appeared on Clear Channel Web sites, the company asks | decent Programming Act aims to give the
Content Factory fora | artists to grant a “‘royalty-free nonexclusive right and license” to use submitted mate- | FCC the teeth to bite down on a single
new nationally syndi- | rial in a variety of ways, including digital performances. word or picture during a radio or TV broad-
cated show. The The Future of Music Coalition called media attention to that agreement in June, | cast rather than relying on complete phrases

announcement put an and Feingold wrote that he is “concerned” by the reports. | or a series of pictures to determine whether

Patrick

end to widespread The FMC, meanwhile, continued pressing the matter of | content is indecent. —Jeffrey Yorke

Clear Channel’s apparent royalties waiver, asking the FCC

to rule that artists who Senior VP Stripes For
waive digital performance v .
rights in return for broad- N U M B ER TVT = Da\“dson

cast of their music are After just nine months with TVT Records,
sponsoring those broadcasts * l P‘IC | VP of pop promotion Brad Davidson is

and that FCC sponsorship- upped to senior VI of promotion for the

speculation about Patrick’s destination,
including rumors that he was set to take
Don Imus’ former slot at WFAN/New York.
Former Evergreen Media and Chancellor
Media head de Castro, former Premiere Radio
Networks VP of programming development
Chris Crane and former AMFM and Sporting

\
§
\
\
\
\
\
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News Radio VP John Coulter faunched the ' identification rules apply. label.“I’m very enthused to be working for
Content Factory in March. —Brida Connolly : Clear Channel executive a label that has a lot of credibility and pas-
Feingold VP/chief legal officer Andy sion for their artists,” Davidson says, “and
SHAKER Levin says the FMC filing is I’'m excited to be able to build the team to
WWT1's Kosann To Exit “misinformed,” adding, “Clear Channel intends to pay i Bt of radin adusrtising help us win in every way.”
all licensing fees required for radio airplay and online [ EEFi s SEua Eetn RS . —Kevin Carter
As Westwood One streaming no matter who the artist is.” the grand-prize winner of its

Industrywide Exceflence in

—Jeffrey Yorke and Brida Connolly Advertising on Radio Awards. WaISh New InterEP
Radio advertisers, agencies, s
b G broadrast entities and creative prES|dent/coo
U ve caSters Et SAoM/SRA ek s e o Interep has named 20-year industry vet

moves forward to
resolve its affiliation
and distribution
agreement with CBS

Aug, 10, Details at

Roya Ities ReprieVe earawards.corm,

The higher webcast royalties set by the Copyright Royalty
dent/CEO Peter Kosann Board in March were to go into effect July 15, but Walsh reports to Interep CEO/vice
Kosann will exit once Westwood and CBS streamers got a July 13 reprieve. In an 1th-hour decision, 0 chairman David Kennedy.

Radio, the struggling Michael Walsh, most recently president of
ypP

radio network has Intereps Cumulus major-market  sales

announced that presi- division, president/COO of the company.

complete a transaction, no earlier than Dec. SoundExchange agreed to delay enforcement of the new Walsh  is  now
31 and no later than March 18, 2008. royalties while negotiations with webcasters and broad- The percentage of Internet responsible for over-
WWI1 also announced that executive VP casters continue. radia listeners surveyed by seeing all of Interep’s
of business affairs/general counsel David The CRB in March raised statutory webcast royalties to Er_idge _Rfuu'n.gs thakaalc ey radio representation
would stop listening to Internat N
Hillam has assumed the newly created posi- | 0.08 cents per performance in 2006, rising to 0.19 cents broadasts if they found their firms, as well as Net
tion of chief administrative officer. Mean- by 2010, with a minimum annual fee of $500 per favorite shaws silenced by the Solutions, Interep’s
while, Westwood veteran Gary Yusko has streamed channel—rates that webcasters have said will all ii::;?:tf;:;ﬁ:s:::d;:::t unwired network
returned as CFO. —Katy Bachman | but bankrupt the industry. |t they wonkd s=archi far a division. He will also
Earlier in the week, at a round-table meeting at the differant station, assist  Kennedy in Walsh
DEALMAKER offices of Rep. Ed Markey, D-Mass., SoundExchange carrying out the company’s media integra-
ppM captures EntraViSiOn offered to cap the per-channel minimum at $50,000 annually for each webcasting service, tion objectives.
and the Digital Media Assn., which represents large commercial streamers including Yahoo, Kennedy will continue focusing on
Arbitron has signed Entravision AOL, Pandora and Live365, has accepted the offer. financial restructuring related to the com-
Communications, owner of 47 radio stations in in return for the cap, SoundExchange is asking that webcasters provide more detailed pany’s long-term debt and on developing
the top 50 U.S. Hispanic markets, to a multiyear | music reporting and up their efforts to stop listeners from recording webcasts. Interep’s digital growth strategy, including
agreement for the Portable People Meter radio Meanwhile, the SaveNetRadio Coalition, which was first to report SoundExchange’s overseeing the company’s interactive division,
ratings service when it becomes the currency in agreement to delay enforcing the new royalties, continues to encourage Net radio listeners Interep Interactive. —Susan Visakowitz

Los Angeles, Phoenix, Denver, Sacramento and to contact lawmakers in support of the Internet Radio Equality Act, versions of which are

Las Vegas. The agreement with Entravision pending in the House and the Senate. The bill would set aside the CRB rate hike and estab- MEWS LIPDATES 4ROLMND THE CLOCK:
runs through Dec. 31, 2012. —Katy Bachman lish a rate of 7.5% of revenue for 2006-2010. —Brida Connolly ww.RadioandRecords.com
JuLy 20, 2007 24/7 NEWS ONLINE @ www.RadioandRecords.com
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Alfonso Named WMGE/
Miami PD

Rogelio Alfonso s
named PD of Clear

Channel’s Latin
rhythm WMGE
(Mega)/Miami. He

replaces Frank Walsh,
who exited in April.

Alfonso previously

Alfonso

programmed Spanish
Broadcast System’s Latin pop WRMA
(Romance) and Spanish oldies WCMQ
(Clasica)/Miami.

Alfonso joins Mega as the station leans
its Latin rhythm format in a top 40 direc-
tion to improve its position in the com-
petitive Miami market. “Clear Channel is
a company that provides all the resources
you need to win,” he says. “That gives me
the confidence to know [ will be given all
the tools to do things right”

—Jackie Madrigal

NAB Wants Hearing On
Minority Tax Credit Bill

NAB government relations staffers met
July 13 with members of Rep. Charles B.
Rangel’s, D-N.Y., statf to push for the res-
urrection of the minority tax credit that
encouraged broadcasters to sell their sta-
tions to minority operators and defer the
capital gains taxes.

In a follow-up letter, NAB president/
CEO David Rehr reminded Rangel,
of the Ways and Means
Committee, that Rep. Bobby Rush, D-

chairman

IL, has introduced tax incentive legislation
in this Congress. However, the chances of
getting such legislation passed appear
dim. One top-flight minority insider
quipped to R&R,“We are going to have
to wait until President Gore gets into
office to see that bill become law.”
—Jeffrey Yorke

Washington Post In Hot
Water Over WTWP Work

A federal labor agency has accused The
Washington Post of failing to negotiate
with the newspapers union over extra
work employees were asked to perform for
station. The National Labor

Relations Board says the Post is not fairly

its radio

dealing with its staff in a dispute over pay-
ing  reporters  for appearing on
Bonnevilles news/talk WTWP-AM-FM
(Washington Post Radio)/Washington.
WTWP, which the Post and Bonneville
launched in March 2006, relies heavily on
Post staff for its news and features.

The complaint is scheduled to go
before an administrative law judge in
September. The Post contends that the
extra work is voluntary. —Ken Tiicker

JULY 20, 2007

WWW.RADIOANDRECORDS.COM:

MMTC Conference: Buyer’'s
Market For Radio

It's a great time to be a radio buyer. That was the proclamation Border Media Partners

chairman Tom Castro made July 16 during the Minority Media & Telecommuriications

Council Access to Capital conference in Washington, D.C. Castro, who figures he has raised

more than $400 million to build three radio groups since the early ‘80s, said the changes

between those early days and the current climate “are night and day.”

“This is a great time to buy a radio station,” he said, suggesting that an “oversupply” of

outlets—“There are more radio stations for sale today than ever before,” according to

Castro—has “brought down the price of a station slightly.”

So, what does it take to get the financing
to make a radio deal happen?

“Experience or background is crucial. You
have to network. Your references are crucial,
and you must have a team and the team has
to perform,” Equity Associates managing
director of communications Evan Blum said
during a panel on securing financing to buy
stations. “And you need to have some focus.
Sometimes that is an issue of entrepreneurs,
but focus is very important.” Blum added
that a borrower having some “skin in the
game” (some of their own money invested)
also impresses a lender. —Jeffrey Yorke

FLC commissioners Jonathan Ade=tein and
Robert MeDowell appeared on the panal “How
Can the FCC Lift Barriers to Minariy Ownership?”
at the Minarity Media & Telecomnnications
Councl Access o Capital conferenme.,

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Alan Trades ‘Wolf’
For ‘Eagle’

Former KPLX (the Wolf)/Dallas morning |

man/MD Cody Alan, who exited the
Cumulus Media country station in late
June, joins Simmons Media’s country
KEGA (the Eagle)/Salt Lake City as
PD/afternoon jock. ;

Alan replaces Danny
Ryan, who exited in
April Peak
Broadcasting’s coun-
try KTMY/Boise,
Idaho. Ryan served
APD/afternoon
There
been a permanent PD at KEGA since Jim

Mickelson exited in October 2005.
— Ken Ticker

for

as

host. hasn’t

Tough Love For HD Radio

The New York: Media
Exchange Groups July 12 panel “The
Future of Radio: 2007 and Beyond”
offered a tough-love assessment of HID

Information

radio. Edison Media Research president
Larry Rosin said, “I challenge you to walk
into Best Buy or Circuit City and ask them
to show you their radio department.
People buy cars and clocks; they’re not buy-
ing radios. I'm skeptical that anyone is going
to choose to buy an HD radio”

Session moderator Paul Harris, an on-
air personality on KMOX, added,“No one
cares that we're broadcasting in HD. If the
technology is going to work, it’s because
it’s available in every radio and offers more
compelling content.” —Chuck Taylor

www.americal

MOVERS

Bob Sirkin joins Fox News Radio as an
anchor/correspondent. The 30-year broadcast
veteran comes from CBS Radio’s news KNX/
L.os Angeles. . . . iBiquity Digitzl brings
James Spencer onboard as senior VP/CFO. He
arrives from Allion Healthcare, where he was
CFO/secretary/treasurer . . . Radio vet Brian
Miller joins radio/TV image consulting compa-
ny Stationality as director of marketing and
client development. Miller, who will handle the
daily account management for the company’s
client roster, will be based in Philadelphia . . .
After nearly 12 years at the RIAA, director of
artist and industry relations John Henkel exits.
He joins For Your Imagination, a company spe-
cializing in the production and distribution of
original Internet TV content and podcasts.

SHAKERS

David Gunzerath joins the Media Ratings
Council in the newly created position of senior
VPlassociate director. He comes from the NAB,
where he served as VP of research and informa-
tion for eight years . . . Taylor Walet is the new
VP/market manager of Clear Channel’s Omaha
cluster, and will oversee news/talk FAB, coun-
try KXKT and KHUS, oldies KGOR and rock
KQBW. Walet, who replaces the exiting Donna
Baker, served as Clear Channel VP of national
sales from 1996 to 2000. . . Radio One VP of
marketing Marsha Meadows exits to focus on
her own business ven-
ture: M2 Media, a mar-
keting, event planning
and radio cnsultation
company she launched
four years ago. Meadows
spent her entire career
at Radio One, starting
as an intern at urban
WHTA/Atlanta.

Meadows

Business
Briefing

By Jeffrey Yorke

Analyst Expects ‘Concrete
Proposals’ From Sirius, XM
Bear Stearns analyst Robert Peck pre-
dicts that Sirius and XM will offer some
“concrete proposals” on the “public ben-
efits” that would result from their pro-
posed $13.6 billion merger when they
reply to the FCC by July 24.

“We believe XM/Sirius . . . likely will
go beyond just discussing the competi-
tion in the audio market,” Peck wrote to
clients. “We expect the companies to go
into more detail about their proposals
regarding a la carte, price guarantees,
block and rebate, reduced pricing for
basic packages, as well as pricing for the
‘best of both,’ drawing regulatory focus
towards the tangible consumer benefits
that will arise from the merger.”

Peck was optimistic. “There has been
a lot of debate on whether the proposed

7/

merger between XM and Sirius would

7

be allowed to proceed by the

7

[Department of Justice and Federal Trade
Commission| and the FCC. After attend-

7

ing several congressional hearings,
reviewing recent FCC filings, speaking
with various legal and political contacts,

7

and working through the merits of the
merger proposal, we believe the proposed

7

merger Is likely to pass regulatory hurdles
with appropriate concessions.”

Sirtus CEO Mel Karmazin likely will
provide insight into what the company
will say to the FCC on July 23 when he
addresses the National Press Club in
Washington, D.C.

Westwood One Dumped
From S&P MidCap 400
Standard & Poor’s dropped Westwood
One from the S&P MidCap 400 Index
July 17 and replaced it with Warnaco. No
specific reason for dropping the troubled
radio syndicator was given.

Forever Buys Four Of Clear
Channel’s Ky. Stations
Bowling Green, Ky.-based Forever
Communications, comprised of radio
vets Christine Hillard, Kerby Confer
and Daniel Alt, has agreed to add four
of Clear Channel’s stations to its collec-
tion of 13 stations for $850,000. The
stations are oldies WCND-
AM/Shelbyville, outside Louisville, and
Frankfurt trio AC WKFY-AM, country
WKED and oldies WKYW.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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“BEAUTIFUL GIRLS” BY
- SEAN KINGSTON RULES
~ RHYTHMIC FOR A SECOND
- WEEK, WHILE PUSHING
Y 4-2 AT CHR/TOP 40
AND 21-17 AT URBAN.

Contents.......

‘It's dangerous for
radio and records

FORMAT
CHR/TOP 40

Title / Artist

Big Girls Don’t Cry /
Ferzie

Beautiful Girls /

Seen Kingston

Make Me Better /
Fabolous Featuring Ne-Yo

Make Me Better /
Fabolous Featuring Ne-Yo

RHYTHMIC
RAP
URBAN

teachme /
Musig Soulchild

Blessed And Highly Favored /
The Clark Sisters

Give You Glory /
Jeremy Camp

The Last Night /
Skillet

Madmen /
Wavorly

Bring The Rain /
MerzyMe

JRBAN AC
GOSPEL
CHRISTIAN AC
CHRISTIAN CHR
CHRISTIAN ROCK
INSPO

Losz In This Moment./
Big & Rich
7 Everything /
AC Michael Buble
Home /
Daughtry
Let’s Take A Ride /
Norran Brown

What I've Done /
Linkin Park
Paralyzer /
Finger Eleven

I Don’t Wanna Stop /
Ozzy Osbourne

Hey There Delilah /
Plain White T's

Easy Tiger /

Ryan Adams

A Marte /
Pastila

COUNTRY

HOT AC

SMOOTH JAZZ
ALTERNATIVE
ACTIVE ROCK

2{0]al ¢

TRIPLE A
AMERICANA
LATINROCK / ALTERNATIVE

Lagr mas Del Corazon /
Grupo Montez De Durango

REGIONAL MEXICAN

Dimelo /
Enrig e Iglesias

Mas Que Tu Amigo /
Tito Mieves

LATIN POP
TROPICAL

Impacto /
Daddv Yankee Featuring Fergie

LATIN RHYTHM

WHILE “LOST IN THIS
MOMENT" IS THE FIRST
COUNTRY NO.1FOR
BIG & RICH, CURRENT
SET “BETWEEN RAISING
HELL AND AMAZING
GRACE * BECAME THE
DUO’S SECOND CHART-
TOPPER ON BILLBOARD’S
TOP COUNTRY ALBUMS
LIST IN JUNE.
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consume media anc technology.

PAYOLA. AVOIDANCE

How to adjust dealings with labels and
indies to zonform with practices
permitted in the FCC consent decrees.
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From college radio to executive VP of
promotio1 for Universal Music Group’s
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MARKETING/SALES

Former broadcaster turned equity
investment fund manager Bill Moyes
on high-return portfolio investment.

NEWS/TALK/SPORTS
WLNK/Charlotte’s Bob & Sheri riff on talk
radio, asking, “Talk wizh me, not at me.”

STREET TALK

After a mcnth of surprise on-air
appearancas by recording artist Al B.
Sure!, KHHT (Hot 92.3 Jamz)/Los
Angeles hears a Sure thing, inviting him to
stick around permanently for 9 a.m.-noon.

THE SPIN

Fergie's “Eig Girls Dcn't Cry” sets a
new mark for most weekly plays at
CHR/top 40.
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Edited By Susan Visakowitz and Jeffrey Yorke

'Getting In On The Chattanooga

Barbecue Buy

RADIO & RECORDS.

President & Publisher Erica Farber
EFarber@RadioandRecords.com
(323)954-3422

N . . EDITORIAL Director of Music Operations
b The summer heat is sizzling, so take a look at how to get in on the barbe- Associate Publisher/Editorial Director j;shﬂenn@eth oRecod
h . . ] . @l ennett{@RadioandRecords.com
CHA.I_I.ANOO T N cue buy. We’re tocusing on AC listeners in the Chattanooga, Tenn., metro, cma:::ﬂg;;::ioandnewrds_com (323)954-3431
GA, ENN. examining various categories that come together in planning a barbecue. (523)954-3420 R e sl cendoch
S— . . . Executive Editor Paul Heine Ml\;hael t:?ed. dRecord:
In this instance, prospecting local groceries and liquor stores can help you PHeine@RadioandRecords.com [32%?25@4;4?;“ ecords.com

Chattanooga, the fourth-largest city in the state, is

located in Southeast Tennessee near the border of

Georgia. In this decade alone, the city has won three

national awards for outstanding “livability” and nine

Gunther Blue Ribbon Awards for excellence in housing \

and consolidated planning.

POPULATION: 423,600
RADIO MARKET RANK: 107

become vour client’s most valued marketing consultant.

If you scan over to our Market Snapshot’s Interesting Fact, you’ll notice
Wal-Mart is the No. | grocery store shopped by Chattanooga adults. But,
looking at the first chart below, you'll see that AC format listeners are 27%
more likely than all Chattanooga consumers to have shopped at Food Lion
in the past week. Have a glance at the second chart and you’ll also notice
that AC listeners are 30% more likely than all Chattanooga adults to have
spent $200 or more on groceries in the past week.

It also turns out that Chattanooga AC listeners 21+ are 31% more like-
ly to have bought beer at a grocery store in the past month and are 18%
more likely to have drank imported beer in the past month.

Find out the buying habits of your station’s listeners and wow your clients
with the perfect summer package. —Susan Visakowitz

Grocery Stores Shopped By AC Listener

Household Past 7 Days (HHLD)
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US-HARKRN  AREITROY OTHER GROCERY STORE 27 28 103 KPerraon@RadiosndRecords com  Drector of Sales Heory Mowry
[ e— p@LATION ] ) 7METEDV/U JDEX ‘ SAVE-A-LOT 18 18 g9 (850)916-9933 ghg;;ys%l;icgzandRecords.com
AGE 18-24 13% 13% 98 SAM’S CLUB 13 13 99 Triple A Editor Johnschoenberger Sales Manager Kristy Scott
stz e e oa | PRESHMARKET 6 7 20| R e on
_ 3)954-343
- - N I = . ALDI 4 3 65 Smooth Jazz Editer Carol Archer .
ACE 35-44 ~ 20% 18% 92 GREENLIFE GROCERY 2 2 103 Chvcher@RadioandRe-onds.com L
AGE 45-54 19% 199% 100 (325)95?-34:(9 " MGarn@RadioandRecords.com
e = — e a Radio Editor Keith Berman (615) 321-4283
M 52% 53% 102 KBerman@RadioandRecords.com o
FEMALE Amount AC Listener Household Spent On o
— = = — M (323)954-3432 i '
; WHITE 83% 8s% 103 Groceries Past 7 Days (HHLD) e i i, iRz
P —— P——— . - 3 - — — e n witz o
N-AM Al 0, 0, SVisakowitz@RadioandRecords.com .
AFRICA ERICAN 2% =D L] TOTAL%0  TARGET % _ INDEX (646)654-4730 Pessiclijarel
HISPANIC 15% 3% 18 LESS THAN $30 5 3 63 T T T .
HHLD OWNS SATRADIO SUB 6% 7% s | $30-549 : . H, Ol e aoandRecortsom  eredith Hupp
$50 - $74 15 n 74 . e MHupp@RadioandRecords.com
ad = — Online Editor Alexandra Cahill (615)321-4282
NO. OF RADIO STATIONS: 18 | tog om, 2 2 el L
s 5 - (646) 654-4679 '
MParker@RadioandRecords.
‘ $]25 = $]49 12 13 n2 Ratings Editor Hurricane Heeran (323’]92,1,.323‘?“ I
RADIO OWNERSHIP: $150 - $199 10 2 126 C A DRadoendREESOT  RobPiece
= 5200 OR MORE n 14 7130 Com Chief Chric Wood RPierce@RadioandRecords.com
OWNER NO. OF STATIONS RATINGS SHARE** | oy Chief Chris Woods (46)654-4707
—_— e . SOURCE: Scarborough Research 2007 Copy Editors Steve Resnik
CLEAR CHANNEL 3FPM 234% Wayne Robins, Christa Titus SResnik@RadioandRecords.com
BAHAKEL 2 AM, 2 FM (4) 16.8% B9 (323)954-3445
— — 7 === ~ - L Michelle Rich
CITADEL 1AM, 3FM (4) 16.2% Transactlons at a Gla nce Director of Charts Silvio Pietroluongo MRich@RadioandRecords.com

SPietroluongo@RadicandRecords.com (812)303-7676

(646) 654-4624 Kim Wood

Nashville Director of Operations KWood@RadioandRecords.com
and Charts Wade Jessen (323)954-3434

(Country, Christian & Gospel) Sales Assistant Jana Rockwell
Wessen@RadioandRecords.com JRockwell@RadioandRecords.com
(615)321-4291 (323)954-3428

Chart Managers Advertising Coordinator Mirna Gomez
Anthony Colombo MCGomez@RadioandRecords.com
(Alternative, Active Rock, Heritage (646)654-4695

Rock, Triple A)

Citadel Broadcasting’s seven stations in Spokane to Mapleton Communications
for $22.5 million . . . Four Him Enterprises’ KPVR-FM/Bowling Green and
KHZR-FM/Potosi, Mo., to Gateway Creative Broadcasting for $3.58 million

| .. . Jimandi LLC is selling its 50.25% interest in Nasty 1570 Sports, licensee
of WNST-AM/Towson, Md., to WNST Sports Media, for $1.9 million in cash.

FORMATS: 2 country, 2 talk/sports, 2 contemporary
Christian, 1 AC, 1 urban, 1 classic rock, 1 classic country,
1urban AC, 1 active rock, 1 CHR/top 40, 7 other

RATINGS LEADERS:**

Deal of the Week

STATION | ) FORMAT AQisHABEQ-PLUS PRICE: $40 million = TERMS: Asset sale for cash AColomho@RedioandRecords.com g e——

WUSY-FM COUNTRY 14.0 BUYER: Frontier Radio Management, headed by president Jason Wolff. Phone: {646) 654:4640 e

WDEF-FM T ac a3 \ 323-931-1745. It owns no other stations. This represents its entry into this market. ?J:’;‘::';::{ﬁ;m Rep) ELZir;a)r;;?r;zr;igandnmds.mm

- T [ 77 e = . 0 et - RGeorge@RadioandRecords.com b

WSKZ-FM CLASSIC ROCK 7.3 | SELLER: Clear Channel, headed by radio division CEO John Hogan. Phone: e

WITT-FM = | - 6.2 - AR et Gordon Murray SUBSCRIPTIONS

e == 7URBAN —— . [ BROKER: Kalil & Co {Smooth Jazz) (8001562-2706 (U.S.}:

WMPZ-FM URBAN AC 6.2 e . GMurray@RadioandRecords.com (81.8)487-4582 (outside U.S.)
COMMENT: Clear Channel's five stations in Victor Valley, four stations in (646)654-4638 radioandrecords@espcomp.com

; . = . ; Jose Promi
INTERESTING FACT'* ‘ San Luis Obispo, four stations in Santa Maria-Lompoc, Calif.,, and three sta- [E:fi"]“”"'s PR

tions in Yuma, Ariz., to Frontier Radio Management for $40 million, payable
in cash at closing with a 10% escrow deposit.

JPromis@RadicandRecords.com
(323)525-2287

Alisha Hairston

Chattanooga metro residents prefer to get their groceries ‘ Foster Reprints

. T e L I e Gary Trust (866)879-9144
from Wal-Mart. Sixty-nine percent of households bought 2 O 07 D I t D t (;3 Ar(u,sAc] AHairston(@fostereprints.com
groceries there in the past seven days, above all other eais 10 ate (Gglzlés]t?s?ggggdmmrds'mm

grocery stores. | Dollars to Date: $31,411,002,367  (Last Year: $4,966,557,942)
Dollars This Quarter: $96,556,010 (Last Year: $1,550,515,010) v
. . - ) R&R Radio & Records is a registered trademark.
Stat!ons Traded ThIS Year: 98l (Last Year: 61) No part of this publication may be reproduced, stored in any retrieval system, or
*Source: Scarborough Research 2007 Stations Traded This Qua rter: 58 (Last Year: 59} transmitted, in any form or by any means, electronic, mechanical, photocopying,

**Source: Arbitron Winter 2007 Report recording, or otherwise, without the prior written permission of the publisher.
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Because bad things can
happen to good people...

The Broadcasters Foundation of America
'S here for you.

The Broadcasters Foundation of America
IS making a difference for:

A television executive, 28 years in the business, suffers a debilitating stroke and exhausts
all of his resources trying to fight back. For six years, the Broadcasters Foundation of
America has been providing the financial assistance necessary for him to regain a level of
independence and maintain his personal dignity.

For 30 years, this nationally known radio personality entertained millions. Now in the
final years of his life, suffering from Lou Gehrig’s disease, he has been able to remain in
his home because of the support of the Broadcasters Foundation of America.

The wife and mother of two young girls of a broadcaster who died of a massive heart
attack in the prime of his career. Three weeks after his death she was diagnosed with
Multiple Sclerosis. The Broadcasters Foundation of America has helped keep this family
together for over four years.

If you or a friend or colleague are
in need of help please contact us at:
203-862-8577 or EMBCAST@aol.com

BROADCASTERS FOUNDATION OF AMERICA MISSION STATEMENT T
The mission of the Broadcasters Foundation of America is to improve the quality of life

and maintain the personal dignity of men and women in the radio and television broadcast
profession who find themselves in acute need. The foundation reaches out across the country
to identify and provide an anonymous safety net in cases of critical iliness, advanced age,
death of a spouse, accident and other serious misfortune.

i

BROADCASTERS FOUNDATION OF AMERICA

www.americanradiohistorv.com
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‘If you are
a smart
investor,
which would
ou rather
ave: a
bumpy 20%
return over
the long haul
or a smooth

10%0 return?’
—Bill Moyes

Concentrated but diverse investment strategy will win in the long run

High-Return

Portfolio

Bill Moyes

bmoyes@vernalisgroup.com

Management

he late Peter Drucker, one of the most insightful business minds
of our age, was not a man who indulged in hyperbole, nor did he
use language arbitrarily. So in the following statement—maybe the
most important of his career—we have something rather monu-
mental to think about. He said, “Concentration is the key to all

economic success.”

Clearly, what you are trying to do in building
your wealth is an attempt to achieve one form of
economic success—perhaps the most important
one to you personally, I would imagine. So how
are Drucker’s words applicable to this effort? Well,
if the “margin of safety” idea (only buying good
companies when their price is substantially
below the fair value of the company) and the
need for a good “moat” (strong and sustainable
competitive advantage) make up two of the three
most important ideas in investing, the idea of
concentration constitutes the third. And, of the
three, | would tend to put it at the very top.

Charlie Munger has been Warren Buffett’s
investment partner for what seems like forever.
This little story of Munger5, from the Year-End
2003 Outstanding Investor Digest, speaks to con-
centration in equity investing.

Suppose you were a real estate investor with a
third interest in by far the best shopping center
in town, a third interest in the best office build-
ing and a third interest in some huge apartment
conplex that was in the right place and managed
by wondertul people. Would you feel like a poor,
threatened real estate investor? The answer is no,
you wouldn’t.

But the minute you get into securities, they try
and make you feel inadequate if you don’t have
100 names.

Munger is suggesting, of course, that you
would be far better off with a small number of
holdings than with 100. But is he really suggest-
ing you should be happy holding just three com-
panies’ stocks? What if you owned just 10 com-
panies, all of which were in very different sectors
of the economy? Then you would have a con-
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centrated portfolio, but it would also be diversi-
tied in the important way that you don't have all
your eggs in one basket. Let’s call it a “concen-
trated but diversified” portfolio.

Concentrated But Diverse

If your ownership in equities is concentrated in
fewer than 20 companies, it is considered a “focused
portfolio” I think there are five reasons for being
focused or concentrated in your investing:

1. Not all investment ideas are great. When
you focus on just the very best investment
opportunities, instead of owning the best and the
“not quite as good” opportunities, it stands to
reason that you'll do better. By “very best oppor-
tunities” I mean stocks of companies that are
excellent businesses and are priced way below
their full fair value. I’ll call those your “A” invest-
ment ideas.

2. Focus just seems to work. Empirically, the
evidence is clear that concentrated portfolios
work. Warren Buffett enjoyed some of his most
stellar returns, in fact, when he owned just three
companies. But loads of the most successtul
investors in history have all run focused portfo-
lios. Qver the long haul, they have all managed
to beat the market not by a point or two, but by
eight or more percentage points.

3. Lack of focus seems to fail. Empirically, the
evidence is that widely diversified portfolios don’t
do so well. The more stocks you have in a port-
folio, the more you mirror the market. So, as the
number grows past 30 companies, it gets harder
and harder, mathematically, to beat the indexes.
With 100 stocks, a portfolio is, in effect, its own

www.americanradiohistorv.com

index. The average mutual fund these days holds
about 100 names (and may have 80% or more
turnover each year). Although they may enjoy a
good year or a short run of good years relative to
the market, the great majority of mutual funds
don’t do well in the long run. A study done in
the late "90s, for example, found that, in the 20-
year period between 1977 and 1997,a whopping
75% of all mutual funds failed to equal the mar-
ket returns of the S&P 500 and quite a few
underperformed it significantly.

4. Concentration may be something that’s
quite familiar. When you think about it, many
investors who have built businesses were concen-
trated investors. They probably had the lion’s share
of their wealth tied up in just one company. Was
this concentration an impediment to their finan-
cial well-being? No, because they knew that
company well and were able to watch it and fol-
low it closely.

5. You can’t know 100 companies intimately.
It seems hard to believe that the managers of
funds that own 50 or 100 or 150 companies—
with high yearly turnover—can be intimately
familiar and close to all the firms they own.
Things at companies do change over time, and it
is essential to be able to track one’s holdings care-
fully and regularly.

What To Expect From The
‘Concentrated But Diverse’ Portfolio

With any portfolio that is concentrated, even a
well-chosen one, you can expect somewhat niore
day-to-day, week-to-week and month-to-
month volatility than if you had a less concen-
trated fund. If you are curious enough to look at
the month-to-month results, you will undoubt-
edly see the composite value of the portfolio
going up and down, sometimes quite a bit more
than the market indexes on a percentage basis.
You are a long-term investor, so this should not
bother you. What matters are the long-term
results. If you are a smart investor, which would
you rather have: a bumpy 20% return over the
long haul or a smooth 10% return?

Even looking at quarter-to-quarter and year-
to-year results and seeing performance that
varies quite a bit from the overall market should
not concern you. If you look at the most suc-
cessful value investors in history, you see very
bumpy track records that yielded incredible
long-tern1 performance.

So, in the short term, even great value investors
can seem like they have made a mistake and suf-
fer from returns that underperform the market.
But, in the long term, they get their rewards for
precociously perceiving things that others failed
to. It's OK to appear to be “short-term stupid,” as
long as you prove “long-term siart.” RsR

Excerpted from “Swart Investing for Busy People,”
copyright 2007 by Bill Moyes. Bill Moyes co-manages
a private equity investment fund. During the past 30
years he has owned and operated 36 media properties
including a national radio network and founded and
wanaged leading service companies in the media research

and consulting industry.
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R&R CONVENTION 2007

v\ dvisory Commitiee Members

CONVENTION With

September 26-28, 2007 Jacobs

Charlotte Convention Center » Charlotte, NC Media

RN

Zjacobs media
M-M 1T

77,

O

Fred Jacobs Paul Jacobs Dave Beasing

Mark Adams Geo Bivins Chris Brody Terrie Carr Frank Cody
KXJM/Portiand, OR J Records Broadcast Architecture WHTG/Monmouth-Ocean Rendezvous Entertainment
RHYTHMIC URBAN,/URBAN AC SMOOTH JAZZ ROCK FORMATS SMOOTH JAZZ

Laura Curtin
IDJMG
AC/HOT AC

Joe Guzik
Cofumbia Records
ROCK FORMATS

Joanne Grand
Zomba Label Group
ROCK FORMATS

Michael Fischer
KJCD/Denver
SMOOTH JAZZ

Mark Edwards
KEZK & KYKY/St. Louis
AC/HOT AC

Jimmy Harnen Bud Harner Cynthia Johnson Jazzy Jordan Walter Kolm
Capitol Records Chapman Management || URBAN/URBAN AC Zomba Label Group Universal Music Latino
COUNTRY SMOOTH JAZZ GOSPEL LATIN FORMATS
Jim Lawson LA Lioyd Tony Luna Michael McCoy John McMann
Clear Channel KISS/San Antonio WPAT/New York WNCI/Columbus, OH Attantic Records
LATIN FORMATS ROCK FORMATS LATIN FORMATS CHR/TOP 40 RHYTHMIC
Adrian Moreira Pattie Moreno Jamiliah Muhammed Erik Olesen Tree Paine
RCA Music Group KBMB/Sacramento WMXD/Detroit Istand Def Jam Warner Bros. Nashville
AC/HOT AC RHYTHMIC URBAN/URBAN AC CHR/TOP 40 COUNTRY
\[,)ifg‘?:' ,&i{:‘d(:.lds John Reynoids Denise Roberts Reggie Rouse Noah Sheer
CHR/TOP 40 WNKS/Charlotte Blair Garner After Midnight CBS Radio IDJMG
CHR/TOP 40 COUNTRY URBAN/URBAN AC RHYTHMIC

Nir Seroussi Gary Spangler Jimmy Steal Alvin Stowe

Sony BMG Universal Republic KPWR/Los Angeles Radio One/Charlotte

LATIN FORMATS RHYTHMIC RHYTHMIC GOSPEL

REGISTER NOW! v WWW. radioandrecords.com
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STREET TALK

Departures

B As part of the
Nielsen Co.’s overall
restructuring, Nielsen
Music announced two
surprising departures:
West Coast senior
VP/GM Mark Tindle
and BDS format ad-
ministrator Bryan
Canady. Vinnie
Martino becomes
Nielsen Music director
of sales, Trudy Lartz
remains VP of sales
and service for Nielsen
SoundScan, and
Catriona McGinn
remains GM of BDS
Radio, all reporting to

Nielsen Music president |

Rob Sisco.

M Columbia Records
loses several promo
staffers, including senior
director of rhythm
promotion Andy

Arnold, national director |

of urban promotion
James Brown and
regional rep Beverly
Garvin, all because of
label downsizing.

Canadian Baby
Poop

Congrats and a big hug
to a former Gavin-
mate, the lovely
Vanessa Thomas, now
managing director of
Nielsen Entertainment
Canada, on the arrival
of Kaden Noel Metcalf
Thomas, born July 9 at
Toronto's Mt. Sinai
Hospital. He arrived
two weeks early
weighing 7 pounds, 4
ounces—that’s 23
pounds Celsius.

— By Kevin Carter and Keith Berman

‘And That Foot Is Me!’

To celebrate the momentous occasion of the Philadelphia
Phillies’ 10,000th loss, WMMR/Philadelphia morning
maniacs Preston & Steve performed their own unique,
um, “tribute” that, well, upon further review, really has
nothing whatsoever to do with the Phillies or even base-
ball. Instead, they took their questionable inspiration trom
the “Animal House” drop they always use on their show
May 1 have 10,000 marbles,
please?”) and rolled 10,000 said circular objects down the
steps of the iconic Philadelphia Museum of Art ..
the site of Rocky'’s famous ascent. No. we’re not making
this up, as evidenced by this actual eyewitness statement

(Flounder’s immortal

yup,

video at wmmr.com.

from their boss. PD Bill Weston, an unwitting victim ot
the collateral damage.*While a dozen promo statfers
tried to sweep up the aftermath and thus avoid the
upending of the unsuspecting jogger or Renoir aticiona-
do, yours truly was escorted to the back seat ot a Philly’s
finest police cruiser for questioning, as the event was
inexplicably held without permits,” Weston reports. But it
had a happy ending—everything turned out as well as
could be expected. Every marble was eventually
retrieved, and Weston was remanded to home confine-
ment at Delta House. Check out the dumb pics and

“! saidmbwant 10,000
marbles, please!”

Those Who Can Do Also Teach

Congrats and our best wishes go out
to Chris Puorro, who's leaving Nassau
Broadcasting after 12 years to—gulp—
teach the art of radio to unsuspecting,
impressionable broadcasting students.
No, seriously. Puorro is probably best-
known for his eight years as APD/MD

at Nassau's WPST/Trenton, N.J. He's
currently director of programming for
Nassau’s classic hits WWEG (Eagle
106.9) and AC WAFY (Key 103/
Frederick, Md., and news/talk WARK-
AM/Hagerstown, Md. Hunterdon
Central High School in beautiful

Syndication Nation

B KSJM (107.9 Jamz)/Wichita has signed on as
the +47th “The Steve Harvey
Morning Show.” Now that Harvey has debuted,
APD Todd Reynolds moves from mornings to
afternoons. and current afternoon D] PlayMaker

affiliate of

slides into the open midday shift.

B Yet another unsuspecting market falls prey to
the hypnotic spell of “The Playhouse™: Buckley

rhythinic KYZZ (Jammin’ 97-9)/Monterey picks
up the show, based in KXJM (Jammin’ 95.5)/
Portland, Ore., replacing Fredo & Amy.

B The John Tesh Radio Empire continues growing
at an alarming rate, scaring prominent scientists and
world leaders alike_Just this week, Tesh absorbed five
new affiliates, including CKCL (104.9 Clear FM)/

Vancouver for nights; KBBY (B95.1)/Oxnard-

Flemington, N.J., has hired him to run
the school’s radio program, which
includes the operation of noncommer-
cial WCVH-FM. Puorro was mum
about any possible format changes at
WCVH, but tells ST, “I hope to be an
R&R Indicator station soon.” His exit

means some sweet promotions for
two lucky people. WWEG/WARK APD
Kevin Cronin (no, not the lead singer
of REQ Speedwagon) is upped to PD
for his two stations, while WAFY APD
Marc Richards earns his big-boy
stripes as well.

Ventura, Calif., for nights,
WLOW (1079 the Coast)/
Savannah, Ga., for nuddays;
WWLL (Lite 105.7)/Sebring,
Fla., for mghts;and CJOC (941
the Lounge) in someplace
called Lechbridge, in Alberta, Canada, for nights.You
are advised to remain in your homes and await fur-

John Tesh: A force
to be reckoned with.

ther structions.

The Programming Department

W Haley Jones has resigned as APD/MD of
Entercom triple A KMTT (the Mountain)/Seattle,
effective July 31. She plans to return to San
Francisco, where she used to work at KFOG, to
pursue the next phase of her career.

| B Mike “Mad Dawg” Biddle, OM of Inner Banks/

Condolences

|
| Our thoughts are with our friend Larry Rosin of Edison Media Research
| on the July 14 passing of his mother, Ellen Rosin, after batcling ovarian can-

I Jul

Greenville, N.C., seems to have packed seven days’
worth of action into four during the shortened July
4 holiday week. Things started off with a bang
when Rod, midday dude on hot AC WWHA and
WWNK (the Hot FM), crossed the street to do
afternoons at NextMedia rocker WXQR (Rock 105).
A day later, market fixture Gina Gray, who had been

cer for the last five-and-a-half years. She was 70. Funeral services were held
15 in Deerfield, 111. In lieu of Howers. donations to the National Ovarian
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Hot FM MD/afternoon goddess on country WRHD
and WRHT (Thunder Country), also left for
NextMedia, crossing over to rhythmic AC WQSL and
WQZL (the Party). But wait—there’s more! When
everyone came back after the holiday, Thunder
Country promo coordinator/morning show producer
Jagger also left. (We think that's it.)

B WNKS (Kiss 95.1)/Charlotte (home of R&R ‘07)
night jock Otis has been named MD. The stripes were
up for grabs since Keli Reynolds left a few months
ago. “Otis has proven to have the passion and talent
to succeed in this industry,” OM/PD John Reynolds
says. “And besides, he was the only guy in the build-
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ing who knew how to correctly spell the word ‘compli-
ance.” ” It’s not like Otis hasn’t done this before. He
was MD at WZEE (Z104)/Madison a few years back.

B Adam-12 makes his way south from the frozen
tundra of WEDG (the Edge)/Buffalo to the comfy
APD/nights chair at Curtis Media’s classic rocker
WBBB (96rock)/Raleigh, plugging the hole JJ Herr
created when he put on his giant friggin’ Stetson
and crossed the hall to country WQDR in April.
“When asked which team has won the most Stanley
Cup championships—the Hurricanes or the Sabres—
he gave the correct answer and was hired shortly
thereafter,” 96rock PD Jay Nachlis says.

Cancer Coalition at ovarian.org would be greatly appreciated.

Condolences also to Helen Little, PD of Clear Channel’s urban WWPR
(Power 105.1)/New York, on the recent passing of her mother, Merium S. Little.
Funeral services were held last week in Concord, N.C.

JULY 20, 2007


www.americanradiohistory.com

Quick Hits

B After several weeks of auditions, Angi Taylor has been
invited back permanently to WI0OQ (Q102)/Philadelphia as
morning co-host on “The Booker Show.” Taylor used to co-
host the Q102 morning show back in the day when Chio
was the anchor. In a bold move, Taylor, who now lives in
Chicago, will do the show live via the magic of ISDN.

Bl After a month of surprise on-air appearances by record-
ing artist Al B. Sure! (“Nite and Day”), KHHT (Hot 92.3

Jamz)/Los Angeles! has invited Mr. Sure! to stick around

permanently and host 9 a.m.-noon. That weekday slot had
lacked a DJ since the station signed on in 2001.

B Osei “the Dark Secret” has returned to WPGC/Washington
and is once again hosting the late-night “Love, Talk & Slow
Jamz” show. Most recently, Osei was doing middays at CBS
Radio’s urban sister WVEE (V-103)/Atlanta. Osei replaces
Justine Love, who remains WPGC public affairs director, and

Todd B, who remains as a part-timer.

B Radio One’s urban AC WRNB/Philadelphia is now live
and local at night as DC Todd is upped from part-time to
evenings. The night shift was previously occupied by Myke
Julius, who had been voice-tracking “Night Moods” from
urban AC sister KRBV (V100.3)/Los Angeles since April,
when MD Moshay LaRen moved to middays.

B Emmis’ rhythmic KDHT (Hot 93.3)/Austin is in the mar-

ket for a midday jock as Jada exits after nearly four years.

H Market vet Paul McCoy joins Max Media AC WVBW (92-9
the Wave)/Norfolk for middays. He replaces utility infielder
Sharon Matthews, who returns to part-time/fill-in for the
cluster. It's a reunion for McCoy and Wave PD Mike Allen, who
served together at crosstown WNVZ (Z2104) in the mid-"90s.

M The unimonikered Tyler has left the building at Entercom
CHR/top 40 WEZB (B97)/New Orleans. Mr. Tyler was hold-
ing things down on the APD/middays tip, and, according to
OM/PD Mike Kaplan, was well-skilled in the digital arena, so
Kaplan is looking for a midday jock with mad computer skillz.

B WWWQ (Q100)/Atlanta promotions director Erika

Our Tiny Brains
Are Taxed Enough

Responding to excessive property taxes recently imposed
on some Indianapolis homeowners (as much as 40% in
some cases), Entercon adult hits WNTR (107.9 the Track)
inmediately swung into action and opened its giant fake
caltskin wallet, offering to pay the increase of one listen-
ers tax bill—up to $1,000—every week for the next
month. You guessed it that the proinotion has a snappy
name: The Track Team’s Property Tax Payoft. Nice.

OM Scott Sands explains why the Track got involved.“We
have some people here at the station who had their proper-
ty tax hiked a tew thousand dollars this month,” he tells ST,
“Luckily, I'm not dumb enough to have put myself into such
a financial bind-—1nstead, I've been smart enough for che past
seven years to invest about $70,000 into apartment rentals”
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Ewald heads south for the same position at hot AC WRMF/
West Palm Beach. WRMF PD Bob Neumann says, “l tried
to get her to start here this past weekend, but her condo in
Del Boca Vista won't be ready until Aug. 13. . . at least

that’s what Mrs. Mandelbaum’s doctors are telling us.”

B There’s been a change in nights at Albany Broadcasting's
rhythmic WAJZ (Jamz 96.3)/Albany, N.Y.: PD Rob Ryan
ups part-timer/street team member Scott Penk to nights/
imaging dude. He replaces Tanch, who crossed the hall last
month to do nights on CHR/top 40 sister WFLY (Fly 92.3).

B With a career that includes 25 years at Warner Bros. Records
and a stint at EMI Reactive, Craig Diable has joined Tri-State
Promotions. Here are Diable’s digits and e-mail: 513-474-4904
(office), 859-653-5254 (cell) and cdiable@zoomtown.com.

M Apparently, time does heal all wounds, as evidenced by the

terrestrial return of Big Sexy Kool DJ Kaos and sidekick
Sylli Asz to St. Louis radio, this time for nights on Radio
One’s urban WHHL (Hot 104.1). Crosstown Clear Channel
urban KATZ (100.3 the Beat) fired the two, aka the Janky
Boys, in 200¢% after they made controversial comments about
the police. Since then, they've done an online morning show
at thenuera.net. The good news is, they don't replace anyone.
MD Staci Static’s afternoon shift has been shortened to 3
p.m.-6 p.m., while Young Dip’s backs up from 7 p.m.-
midnight to 10 p.m.-2 a.m., creating space for DJ Kaos and
Sylli Asz from 6 p.m. to 10 p.m.

B Citadel hot AC WRQX (Mix 107.3)/Washington has a new
midday personality, and it's someone who certainly knows his
way around the building: Say howdy to 22-year station produc-
tion/imaging director John Martin, who has assumed the posi-
tion. Martin replaces KT Harris, who will keep doing part-time
at WRQX and middays on XM channel the Hitlist {(channel 30).

www.americanradiohistorv.com

Tim Bronsil

Elizabeth Hamilton

Best Strategies
Most Experience

Highest Quality

NoBODY DOES IT BETTER.

513.231.0344
703.757.9866

Mark Heiden 970.472.0131
Rick Torcasso 972.661.1361
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Traditional techniques to track audience preferences are reassessed
as technology evolves and consumer behavior changes.
Research gurus weigh in on what comes next.

By R. J. Curtis

Eorseveral decades now, broadcasters have mined
the vast resource known as listeners, seeking feed-
back about music preferences, personalities, formats
and countless other issues pertaining to the medi-
uim. In exchange, willing audience participants have
been reimbursed with cash, prizes and, perhaps
most important, radio’s sincere reassurance that
“your opinion counts.” ® Almost simultaneously, the
proliferation of telemarketing as a sales and fund-
raising tool was taking place. Everybody, it seems,
was doing it: charitable organizations, alumni asso-
ciations, political parties, irresistibly affordable
timeshares and, oh yes, radio stations.

‘As that

During the past few years, people on the receiv-

ing end of all this telemarketing have had less ime  number
and tolerance for an endless streamn of calls; an atti- I:El:OIT‘E'E more
tude perhaps best captured in a classic scene from pervaSiVE,
“Seinfeld” When Jerry receives a telemarketing  a]| research
call at home, he says he can’t talk right now, “but guys are
give me your home number and I'll call you oing to
tonight” The telemarketer hesitates, and Jerry ﬁave to do
continues,“Oh, you don't like getting calls at your Something
home from strangers?” “No,” the telemarketer  that will
replies, to which Jerry responds, “Well, now you  allow us to
know how I feel,” before hanging up. include cell
Help arrived with the Telephone Consumer hone_only
Protection Act of 1991, which restricted the use OUSEhOIdS
of such solicitation methods as automatic dialing 3t some
systems, artificial or prerecorded voice messages,  |avels in our
text messages received by cell phones and the use g amples_’

of fax machines to send unsolicited advertisements.
Then in 2003, the Federal Trade Commission
opened the National Do Not Call Registry in an

—Chris Ackerman

attempt to reduce intrusive telemarketing.
Although telemarketing corporations challenged it
as a violation of commercial speech rights, the U.S.
10th Circuit Court of Appeals upheld it in 2004.

In the R&R Country column earlier this year,
MJI Interactive director of affiliate sales Paul
said, million

Cramer “Approximately 50
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einventing

Research

Americans have signed up for the federal ‘do-not-
call’ list” Even though calls for purposes of
research are permitted under the legislation,
Cramer noted, “Most consumers feel getting a
call at home is intrusive.” As a result, he said panel
sizes for radio research have shrunk and comple-
tion rates have plummeted in recent years.
Additionally, cell phone-only households are rap-
idly increasing, especially for fans of alternative
and active rock formats where, Cramer said, near-
ly one-third of listeners fall into that category.

Cell Phone Barriers
Larry Sharp, PID at Cumulus’ classic rock KSAN
(107.7 the Bone)/San Francisco, says he hears
similar reports from the field service his station
has used in the past few years, and adds, “San
Francisco seems to have an even higher index of
people who are cell phone-only than the rest of
the country, especially men 18-34

Jeff McHugh, PD for Entercom’s hot AC
KRSK (105-1 the Buzz)/Portland, Ore., says that
according to his research vendor, “the cell
phone-only problem is a challenge in the
younger demos.”” McHugh cites one aversion for
potential respondents: “It burns their minutes.”

www americanradiohistorv com

Research VP Chris
acknowledges the cell phone-only issue, but says

Coleman Ackerman
the percentages are still low. “It nay be 15% cell
phone-only” Ackerman doesn’t consider that
number at crisis level yet, but cautions, “As that
number becomes more pervasive, then all
research guys are going to have to do something
that will allow us to include cell phone-only
households at some levels in our samples.”
Critical Mass Media
Gilbert says of cell phone-only households, “It’s

president  Carolyn
not a problem vet,” adding that her company

continues  using  telephone  methodology
“because Arbitron does.”

And what about do-not-call lists? Has that truly
affected researchers’ ability to find respondents and
complete projects? McHugh says that “those are
the same people who never participated in sur-
veys anyway.” Ackerman says do-not-call has actu-
ally been “a boon to research.”Thar applies to per-
ceptuals and music testing, “because less than half
of all households in America are on the DNC
lis—and, in fact, it might only be 25%—which
takes the people who really don’t want to do
research anyway completely out of the equation.”

According to Ackerman, when Coleman con-

tacts potential respondents,*‘we know we're going
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to call research-friendly people” Gilbert says
productivity rates at Critical Mass Media have
improved since DNC as well, but the company
actually keeps its own list: “Our philosophy has
always been,‘If you don't talk to us, you won't talk
to Arbitron either, so who cares about you?” ”
That said, Gilbert adds,“There are plenty of peo-
ple who don’t want to be telemarketed to who
are just as happy to participate in research.”
Critical Mass will always remove a number if
requested, but it doesn’t automatically adhere to
DNC restrictions, “because we're not soliciting.”

Polling Pl1s

Since research has been a programming staple for
so many years, radio has come to rely on it—too
much, some might argue. However, most PDs
would say that they'd rather have some form of lis-
tener input than none at all. Whether it’s budget
restrictions or an increasing concern over how tra~
ditional respondents wilt be found—which so far
seems to be overstated according to research experts
—many PDs are turning to members of their data-
base for feedback, hoping to probe station P1s via
such tactics as Web polls or listener advisory boards.
“T've personally always been a strong proponent of
focusing on P1 listeners and heavy radio listeners,”
McHugh says.“Now the data coming in from the
initial Portable People Meter [PPM| surveys from
Arbitron seems to indicate getting those listeners to
listen longer is not only important, it is pretty much
the whole ball game”

Sharp also pulls from his database for perceptu-
al and music tests but says that for quality control,
“they must pass through our screener like anyone
else” While he admits its not the same as callout,
“it is a good read on what the P1s think of our cur-
rents. Several times a year we conduct listener pan-
els consisting of database members” Sharp says
these panels are “a great way to check with the core
to make sure they are happy or to find out what
they desire.” Still, he adds a caveat to using the sta-
tion’s core fans:*“While I very much want to hear
what our Pls are thinking, I would be reluctant to
design a radio station based solely on P1s”

Ackerman realizes expediency and budgets are
driving operators toward tools that are more P1-
focused. “ We’re actually very concerned because
of the belt-tightening in the industry,” he says.
While Ackerman and his colleagues at Coleman
generally believe in Web polls and Internet
research, he cautions, “You have to take them
with a real grain of salt.” Whenever stations start
researching from their own database, “you really
are contemplating your own navel” Not only
that, after seeing many surveys using this
methodology, “we’ve learned the people who
respond to online surveys are older than average
and much more female than average,” he says.

Edison Media
Rosin is even less fond of using P1s. “It’s a fact

Research  president  Larry
that it does get harder to find participants the tra-
ditional way, but not a fact that you should there-
fore do research off your frequent listener data-
base. I'm not saying theres no value in it; I'm
saying it’s insane to think that’s reflective of your

actual listener base.” Rosin believes there’s a ben-
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efit to knowing how the most active listener feels,
but like Ackerman, cautions, “As long as you
know what you're looking at” If anything, the
standard research provided by companies like
Edison,“while correct,” he says,*“is probably over-
ly narrow and focused these days anyway.” The
idea of conducting what he calls “wildly narrow
research” is not only problematic, but “you run
the risk of just being a better radio station for
fewer and fewer people, to the point where you're
one person’s favorite station.”

Bring up this topic to Gilbert, and it’s a short
conversation.“Web polling isn’t research,” she says.
Gilbert has been moving away from core and
more toward cume-based screening tor Critical
Mass callout for years, because “we're not consid-
ering how people actually use the medium.”
Radio is a mood medium, she says, offering this
example: “If this week I was in a country mood,
or I listened to baseball on AM more than you for
music, but I'm sull in your cume, do you really not
want my opinions on music anymore?”’

One of the interesting things programmers in
Philadelphia and Houston are learning about
PPM data so far is how P1s are in a constant state
of flux. That comes as no surprise to Gilbert.

“I watched the churn years ago, where we
empanel people, and theyre P1 to a station this week,
and next week theyre I’1 to someone else when you
call them back,” she says.“Up to 10% of people in
an [auditorium music test] change their minds about
their favorite station between the time they sign in
and 20 minutes later when the test starts.” Gilbert says
a 7%-10% range is conunon, “because they don't
care as much as you think they do.”

The PPM Doesn't Supplant Research

The piles of data provided by the new PPM cur-
rency, which enables PDs to track listening
behavior to an exact minute, raises the question,
Will research as we know it remain relevant?
McHugh thinks so. “My understanding of PPM
is that a different set of panelists might be tuned
in at any given time, so if you see the audience
numbers crater during one spin of a particular
song, you might see it spike during another,” he
says. “My perception is that judging individual
songs on its results might be tricky.”

Not surprisingly, Ackerman is a staunch
believer in radio’s continued utilization of listen-
er research and doesn’t believe it will change his
services at all. Inidially, he says, everyone will be
dazzled by all the available PPM data, but he fore-
sees challenges. “No. 1, there’s going to be too
much of it”” Programmers will have a difhicult
time deciding what is and isn’t important to
them. “We’ll be helping our clients figure that
out” No. 2, “It’s just like the diary, in that it’s a
behavioral measurement. It doesn’ tell you any-
thing about why the behavior happened.”

Perhaps PDs can surmise why they had a good
PPM week, Ackerman says, “but it doesn’t tell you
anything about the state of your brand, the music
perceptions pro and con and nothing about the
viability of your morning show.” The PPM is
indeed a better tool, albeit “a flawed tool and a
behavioral tool.” Ackerman is concerned about

‘While | very
much want
to hear what
our Pls are
thinking, 1
would be
reluctant to
design a
radio station
based solely
on Pls.’

—Larry Sharp

some who may try and overreach, making strate-

gic decisions based on behavioral data, who are
only getting part of the story. He says," There will
be a lot of people making a lot of mistakes.”

‘Not Enough Research’

When asked to forecast challenges in their business,
all three researchers offer a different perspective.
Ackerman says, “The conversation we’re having
with the more sophisticated long-term broadcast-
ers is that there won’t be any lessening of our role,
and there are even some who are making noise
about not enough research.” It will continue to be
a valuable tool *“as many broadcasters think about
ways to reinvent radio for a younger generation,
what do we do with HD and how we prepare our
brands for transition to a wireless Internet world,
where people will mainly stream statons.”

Gilbert says, “We need to do more passive
measurement; we need to do things more elec~
tronically” She also describes the need for more
“ethnographic research, following people around
to see how they use us” (see story, page 16).
Gilbert says that what people report and what
they actually do are very different.“There’s going
to have to be more of this done, and | see us more
and more active in this role.”

Rosin surmises that “an industry that’s strug-
gling is one that should be doing more research,
not less” He says researchers of the industry
should be part of the group trying to find the
answers, believing it’s wrong “to think we can fig-
ure this out without going to the consumers, in
this incredibly active and fluid period of techno-
logical change and consumer behavior changes.”

He also points out that radio is an industry that
is subject to little academic research. “College pro-
tessors of America are not studying radio, so it real-
ly depends on people like us to provide that kind
of input.” Rosin observes that TV is constantly stud-
ied by academicians but not radio. “We also need
to learn how to adapt, change and survive”  RsR
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Landmark methodology turns back the covers on how
18- to 28-year-olds consume media and technology

The Bedroom

Project

By Carol Archer

A youfig woman holds a cell phone to her heart,
strokes it like a kitten and says, “It’s always with me,
like/my little pet.” Another describes FM radio as
“one of the best inventions, ever . . . and I like that
its free” m Both are participants in a landmark
ethnographiestudy commissioned by Arbitron and
conducted by Jacobs Media in February, with 30
subjects ages 18-28, half in Los Angeles and—to
include Middle America—half in Columbus, Ohio.
m Videotaped segments of participants comprise
close to an hour of the Bedroom Project presenta-
tion, which will be unveiled in September at the
NAB Radio Show. m The goal of the project 1s to
discover how young Americans consume and
interact with technology and gain insights into

media habits and usage, including 1Pods, satellite
radio, videogames, social networking sites, streaming
audio, mobile phones—and terrestrial radio.
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Arbtiron aimed to get out of the focus group
room, off the telephone and away from all other
typical research venues and visit people in their
natural environments, like scientists searching for
a lost tribe or an unknown living language. In this
case, teams of researchers videotaped in-depth
interviews with young Americans in their bed-
rooms—hence the studys name—dormitory
rooms, living rooms and cars.

“It’s all about observing people doing what
they do and talking through why they do what
they do,” Jacobs Media president Fred Jacobs says.

The ethnography was the brainchild of
Arbitron VP of domestic research Ed Cohen and
originally intended for internal company use.
“We’ve had issues trying to bring more young
people into the sample, so we started from there,
asking how can we better understand what’s
going on and the dynamics to improve what
we're doing, beyond the obvious,” he says.

Arbitron and Jacobs Media began conducting
focus groups in late 2005 to learn how younger,
tech-savvy people define radio and use technolo-
gy, and also how they view survey research. “We

www americanradiohietorv com

needed to know how younger people felt, because
they may not participate |in Arbitron ratings sur-
veys] if they don’t trust research,” Cohen says.

Routine Among Big Brands
Ethnographic research is routine not just in aca-
demia, where scholars conduct field studies to
collect data firsthand on specific groups, wherev-
er they live, be it Borneo, Chicago, Mongolia or
the Mississippi Delta. Major brands, including
Yahoo and Microsoft, also visit consumers’
homes to understand how the public uses their
products. For example, Proctor & Gamble, wide-
ly regarded as the cynosure of consumer product
research, now observes or works with 4 million
consumers in 60 countries each year. Kimberly-
Clark placed special goggles or visors with tiny
cameras on consumers to videctape how they
bathe and diaper their kids.

In cars, Jacobs notes that it was possible to observe
entertainment system setups: what they have, how
they use it.“A fair amount of the video is with the

Continued on page 18
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Continued from poge 16

interviewer in the passenger seat getting a walk-
through when they’re behind the wheel.

“You'll see almost instantly how comfortable
they are,” he adds. “If you know any 18- to 28-
year-olds, you know sometimes how difficult 1t
1s to extract information from: them. On the con-
trary, they are in their comfort zones and their
body language is relaxed with our peer interview-
ers. We didn’t have any clunker interviews.”

Ethnography is about observing exactly how
people behave in their own habitats, so it’s impor-
tant that participants feel comfortable and in con-
trol, he adds. Interviewers were recruited, hired
and trained to keep participants at ease and in
most cases, were matched by similarity in age.

Qualitative Research

According to Cohen, the Bedroom Project is
another qualitative form of research that can’t be
conducted to encompass the general population.
[t is also expensive, thus the smaller sample.

Jacobs says, “We're not talking about findings,
but observations. Patterns emerged and common-
alities across the two markets. And we spoke with
males and females and added ethnic diversity
throughout to match the markets, so they were
very different people, even within the same age
range, but a lot of factors continued to come to
the surface in repeated interviews.”

Following the interviews, Jacobs Media creat-
ed a kind of living blog where its field staff has
been putting down thoughts and observations to
share with Arbitron since February. Through the
ensuing weeks, the team summarized results,

‘This is
something
we talk about
all the time:
“If only we
could get into
their homes
to see what
they're doing.”
“If only we
could sit
with them in
their car to
see what
they have
available

to them.” '

—Fred Jacobs
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Arbitron isn’t typically regarded as a qualitative
shop, though a lot of its staft has experience with
methods used in that kind of research, Cohen says.
“We didn’t have the ability to pull off the project
without an outside viewpoint, like Jacobs’, to bring
to |Arbitron headquarters in] Columbia, Md. We
collaborated so well on this project. Fred, [GM]
Paul [Jacobs| and
Beasing kept us in the loop with the blog, and we

[senior consultant] Dave

went back and forth with regular calls”

Guiding Principles
Tvo segments reflect the guiding principles rep-
resented in the Bedroom Project video being pre-
pared for NAB: One is an overview of how tech-
savvy young people consume available media,
from 1Pods and cell phones to Internet stream-
ing, sites like MySpace and terrestrial radio, as well
as their attitudes toward research. “It also moved
into [the Portable People Meter], an issue near
and dear not only to Arbitron, but the entire radio
industry,” Fred Jacobs says.

Cohen adds, “Jacobs had PPMs with them and
showed them to people for the first time, but it
wasn’t about awareness, rather a sense of their
reaction to a research format such as PPM, its
packaging and so forth.”

“It was a mini-road-test, like a car company
introducing a new model, a first-blush consumer
reaction to the research
product,” Jacobs says.
“We asked, “What do
you think? How does it
feel?”

younger demographic

Getting a

to commit to any kind
of research study is a
challenge, as everyone is
aware that companies
doing perceptual or
callout are struggling
with cooperation and
consent. It has become
a difficult issue.”

“Especially ~ when
we  could get into
depth  with  them,”
Cohen adds. “That’s
the trade-oft: When
you get depth, you
don’t get sample size;
if you want a big sample, you can’t do very much
depth. In this case, we wanted to be able to ask
follow-up questions, ferret out more informa-
tion about PPM and learn whether there are
hidden aspects of it that we just don’t understand
with respect to participation by younger adults
n surveys.”

Another positive factor in Arbitron’s ethno-
graphic approach is not being pigeonholed or
forced to conform to outmoded thinking,
Cohen says. “We do what people consider typi-
cal studies for us on the method side, but we must
also ask what other tools are available to learn
something to improve this service. We spend a lot
of money every year,and [ have an entire staff that
conducts studies to improve the diary service”

www.americanradiohistorv.com

Through The Looking Glass

Jacobs puts into perspective the uniqueness of the
Bedroom Project for radio. “No one does these
studies,” he says. “No one in radio has seen this
kind of thing betore. I can tell you as a radio con-
sultant and programmer and researcher, this is
something we talk about all the time:‘If only we
could get into their homes to see what they’re
doing’ ‘If only we could sit with them in their
car to see what they have available to them.”
Obviously young people have lots of new media
available to them and are extremely comfortable
using it. Yet radio still plays a role in many of their
lives, though it has certainly evolved through time.
“The theme of control is something that perme-
ates these sessions,” Jacobs says. “There’s a growing
realization that young people are so completely
immersed in new media and new technology. To
a great degree, many of them really relish being part
of a generation that is part of these groundbreak-
ing technologies. In fact, they want more. Look at
the iPhone. To a great extent, much of what peo-
ple talked about is the way to integrate the tech-
nology that they use and enjoy ito one small, ele-
gant, simple package that gives them control.
“The challenge to researchers to keep up with
not just the technology—but the people using
it—is daunting, especially because we've been
doing the same things for so long. That this is
happening at the same time that PPM is coming
to market is really a crossroads methodology at a
watershed period in technology,” he says.
Cohen is convinced that the true value of the
Bedroom Project is its depiction of how a mature
medium like radio fits into this new technolog-
ical era in a digitally interconnected global cul-
ture. “The range-and-a-half of opinions we
heard—and it was extremely wide—shows that
radio is not dead. It still has an awful lot of fans,
even with this group.” RsR
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Payola

Avoidance

How to adjust your dealings with record companies and independent promoters to conform
with practices permitted in the FCC consent decrees By Melodie A. Virtue

Ever since the payola scandals of the late 1950s, the FCC has prosecut-

ed a mere handful of such cases. That low level of enforcement changed with the

consent decrees the commission entered with CBS Radio, Citadel, Clear Channel

and Entercom in April, following the payola investigations of major broadcast com-

panies and record labels by former New York State Attorney General Eliot Spitzer.

The NewYork and FCC consent decrees impose far-ranging business reforms that

affect the way broadcasters interact with record labels throughout the United States.

FCC chairman Kevin Martin made clear that
the consent decrees provide guidance for broad-
casters and that the practice of payola must stop.
The FCC warns that other licensees are subject
to payola-related investigations.

The Communications Act requires that a sta-
tion air an announcement if it receives or is
promised any consideration, directly or indirect-
ly, in exchange for material that it broadcasts. That
sponsor ID law was enacted following the 1950s
payola scandals.

These consent decrees closed what was
thought to be a third-party loophole in the spon-
sor ID law. Previously, record companies paid
third parties—independent record promoters—to
promote their songs to radio stations. Indie pro-
moters compensated stations by the number of
new songs that got added to the playlist. The
rationale was that if a station didn’t know what
dollar figures or promotional items were
attached to which songs they added into rotation,
then those payments didn’t influence the music
selection and a sponsor DD wasn’t required.

The evidence Spitzer amassed suggested more
problems with those arrangements than simply
having independent record proinoters build rela-
tionships with PDs to advise them about music.
Although all the evidence Spitzer turned over to
the FCC is not publicly available, some of the
allegedly illegal conduct involved is set forth in a
complaint he filed against Entercom.

Rather than fight Spitzer or the FCC, the
radio companies ultimately decided to settle
without admitting any violations. The upshot is
that the business reforins the consent decrees
contain have become the practical rules by
which all stations should play.

The bottom line of the FCC consent decree
reforms is this: Stations and their employees cannot
solicit, receive or accept cash or any other items of
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value from a record label or an independent promot-
er as part of an understanding to increase airplay for
a label’s music. Yet some types of practices are per-
mitted, provided that the proper sponsor ID is given.

Contests And Giveaways

For contests and giveaways, stations can solicit
items of value—promotional goods, gift cards,
CDs, concert tickets, airfare, hotel rooms and cash
from a record label—to give away on the air, at
station events and promotions, or for the benefit
of charity. The contest rules and on-air
announcements must clearly indicate the value of
the prize and identify the label as the provider.
No items of value solicited for contests and give-
aways can be given to employees or employees’

immediate family/household members.

Artist Appearances

A label can subsidize the costs of having its artists
appear or perform at station events or interviews,
but the fact that the appearance or performance is
subsidized by the label must be disclosed on the air.

Nominal Consideration
Stations can accept the following items of nom-
inal value for themselves and their employees:

B Copies of up to 20 CDs of a particular record-
ing to allow station employees to become famil-
1ar with that artist’s music.

B Promotional items that don’t exceed $25 in
value (e.g., T-shirts, mugs, key chains).

B Up to 20 tickets for a concert per station (exclu-
sive of station technicians, on-air personnel and

‘The upshot
is that the
business
reforms
contained in
the consent
decrees have
become the
practical
rules by
which all
stations
should play.’

—Melodie A. Virtue

More Online

The full texts of the FCC
consent decrees are
available at
f-c.govieb/news_releases/
coc-272304al.html. The
Mew York consent
decrees are similar but
have slightly more
onerous provisions. For
links to former New York
State Attorney General
Eliot Spitzer's comp'aint
against Entercom and
exhibits of evidence he
acquired, go to oag.
state.ny.us/press/2006/
mar/mar08a_06.hrml.

promotional staff working the event, which are not
counted for purposes of the 20-ticket limit).

B Personal gifts for life-commemorating events
up to $150 in value (e.g., employee birthdays,
promotions, the birth of a child, or a station or
label achievement, such as a plaque when an
album achieves gold or platinum status).

B Meals and entertainment up to $150 per per-
son, per event, providing the event is for a legit-
imate business purpose and is attended by a label
employee. If the meal or entertainment will
exceed $150, the station must first obtain the
approval of the company’s compliance officer.

@ Reasonable (coach) travel and lodging for
employees to see a concert to famikarize themselves
with the work of the artist or to attend an industry
event if there is a legitimate business purpose to do
s0.The travel must be approved by the company’s
compliance officer in writing in advance of the trav-
el. Each station is limited to 20 trips annually.

The consent decrees impose extensive record-
keeping requirements relating to receipt of items
from record labels and the disposition of those
items. Stations must train all personnel involved
in programming. Employee contracts with pro-
gramming personnel must include a clause relat-
ing to their compliance with the sponsor IID law.
Any employee accused of violating the sponsor
ID law must be suspended immediately, and the
company must investigate the complaing, provide
remedial training and discipline or terminate the
employee if the FCC finds a violation occurred.

All stations should review their anti-payola
policies, incorporate the consent decree reforms
into them and adjust their dealings with record
companies and independent promoters to con-
form to the practices permitted in the consent
decrees. Any conduct that hints of pay for play
must be avoided. RsR

Melodie A. Virtue is an attorney with the Washington,
D.C., offue of Garvey Schubert Barer. The informa-
tion presented lere is intended solely for informational
purposes and is of a general nature that cannot be
regarded as legal advice. Virtue can be contacted at
mvirtue@gsblaw.com.
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‘l experienced
talk radio the

20 same way |

y experienced

‘ my father’s
second-hand
smoke. It
just seeped
through the
walls and
into my
bedroom.’

—Bob Lacey

N

Bob & Sheri riff on talk radio

Talk With Me,
Not At Me

Edited By Ken Tucker

KTucker@RadioandRecords.com

ob Lacey and Sheri Lynch—better-known as Bob & Sheri—

have been on-air partners at Lincoln Financial Media’s

talk/hot AC WLNK/Charlotte since the early ’90s. Their

temale-oriented talk show, which 1s also syndicated on more

than 60 stations, regularly places among the top-rated morn-

ing shows in Charlotte in the money demo. In an exclusive
conversation for R&R readers, Lacey and Lynch chat about the past, present
and future of talk radio as well as what they like and dislike about it.

Sheri: You were pretty much born listening to
talk radio, weren’t you, Bob?

Bob: When [ was a kid, my father would listen to
WOR in New York. A guy named “Long John”
Nebel did the all-night show. My tather was an
insomniac and drifted in and out of sleep, leav-
ing the radio on all night long. [ experienced talk
radio the same way I experienced his second-
hand sioke. It just seeped through the walls and

into my bedroom. [ got a career and an early start
on lung cancer at the same time. Long John’s
most famous show was Christmas Eve, when he
would take phone calls from desperately lonely
people in New York City. | can remember my
father putting out our toys and listenung to the
saddest of the sad tell their stories. There’s noth-
ing like desperation coupled with a large amount
of alcohol to make for a great family experience
at the holidays.

Sheri: It was a little different for me. There was-
n’t a whole lot of talk radio to listen to in Star
Valley, Wyo. Unless you count “Hay Watch,”
which was pretty much a couple of ranchers
shooting the breeze about how much rain we'd
had, and whether there’d be an early frost. Very,
very local, but not exactly controversial.

Bob: But then you moved to the Philadelphia
area, right?

Sheri: That was my first taste of real radio, peri-
od. T was 13.1 loved it. Especially WMMIX and
WYSP. Great rock, no livestock. The first radio
personality [ listened to on a regular basis was
probably John DeBella. As T got older, I gradual-
riple A

ly migrated to [nonconumercial

WXPN, KYW for news/talk and some public
radio programming on WHY'Y.

‘: i \ 1‘ ‘t, Sheri Lynch and Bob Lacey

>

ABC NEWS RADIO 2008 PRESIDENTIAL ELECTION COVERAGE

DEBATES * PRIMARIES AND CAUCUSES - CONVENTIONS » EXPERT ANALYSIS * ROAD TO THE WHITE HOUSE FEATURE * SPECIAL REPQRTS * ELECTION DAY

e

Ann Compton Sam Donaldson Charles Gibson George Stephanopoulos Kate Snow

George Will .
abaNEWS
7RADIO

TRUSTED. CREMBLE. COMPLETE.

Programming Information: andrew.l.kalb@abc.com e Affiliate Information: ron.rivlin@citcomm.com
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Bob: East Coast radio has always been great. I was so lucky
to be in my teens, listening to radio out of Hartford, Conn.
We had Joey Reynolds on WDRC and Lee “Baby” Simms
on WPOP, both at night.

Sheri: Yeah, but in Philly, we had the Geater With the Heater
[Jerry Blavat|.

Bob: That’s right. But Joey Reynolds was the original bad
boy of radio. He’s the first guy I ever heard who would
stop playing records and riff on whatever was on his mind.
His competition, Lee “Baby,” would be skewering [about]
how boring Hartford was and how he couldn’t wait to get
out of that market and was encouraging teenagers every-
where to leave with him. I think they cost me a good edu-
cation. I listened every single night.

Sheri: Stream-of-consciousness radio. It seems like that’s
what almost everyone out there is trying to do now. When
it’s done right, you can't beat it. It’s one of the greatest
things this medium has to offer. It like when Howard
Stern came into the Philly market—suddenly you were
listening to a different kind of radio. It felt more authen-
tic, it was more entertaining, it was just better. And he
slaughtered the reigning morning zoo-type shows.

Bob: It's interesting how most morning shows, even on
serious news/talk stations, have different marching orders
than programming in other dayparts. Laughs are more
important in the morning.

Sheri: Right. If I wanted to start my day off being yelled
at by some cranky extremist nut, I could just stay home
with my husband.

Bobh: Thanks for not including me in that group. Can I
get you a latte?

Sheri: Seriously, do you listen to much straight news/talk radio?
Bob: I try, but it’s hard. One reason is, I'm in radio. And

some of what I hear seems transparent.You put on a show
and the guy is flaming Hillary [Clinton], immigrants and

7

tax-and-spend liberals. The only thing he’s for is building
more roads and prisons. Every single day. The mantra never
changes. I just get bored. Which is why I like |Entercom
talk WRKO/Boston afternoon host] Howie Carr’s show.
He’ no liberal, but he’s got a really sly sense of humor. He'll
float from a political rant into what was the greatest gui-
tar riff of all ume, giving the listener a break. It works.

Sheri: That hectoring tone you hear on too many of the
politically oriented shows—it drives me nuts, and I'm a
talk junkie. It’s divisive, but it works because it is divisive.
People love to take sides—the whole red state/blue state
thing is a perfect example.

Bob: 1 know, but to me its numbing. If [ want to be
screamed at about the same things over and over, | can
come to your place for dinner and listen to your husband.

Sheri: Yes, Mark “Limbaugh”” But as much of a Rush
fanatic as he is, he loves what we do, too. Or at least pre-
tends to like it so that I'll still steep with him. Either way,
I'll take it. A listener is a listener, right?

Bob: OK, you call yourself a talk junkie. Why do you think
that so many women haven’t really embraced traditional
talk radio?

Sheri: For me it comes down to feeling talked at, rather |
than talked to. It’s the tone as much as anything. I just don't
want to be bullied or ranted at. It’s a turnoft. And the sub-
ject matter can get monotonous. [ get the value and I
importance of politics and all, but holy cow, can there be
a little more to life? It’s become a running joke at our

house—any time something at home goes wrong, breaks
or disappears, my husband blames the Democrats.

{
Bob: He’s right. I caught [Nevada Democratic senator]
Harry Reid trying to steal my kid’s bike.

Sheri: I'm telling you, you got to watch them. Back to l
radio: There are so many more levels to play on, so many |
more ways to engage listeners, especially women. We've
seen that firsthand.

‘Any time something at
home goes wrong,
breaks or disappears,
my husband blames the
Democrats.’—sheri Lynch

Bob: The last three blogs [ wrote—one was political, two
weren’t. I got 150 comments from women about the two
non-political lifestyle pieces and zero comments on the
political blog.

Sheri: Which is not to say that women don’t care about
politics and government. We do—sometimes passionate-
ly. And I think that those women probably feel well-
served by traditional news/talk or NPR.. But how about
the rest of the women out there who don't feel comfort-
able in that atmosphere?

Boh: Women don' like unnecessary cruelty or unfairness.
It was like the incident with Chelsea Clinton. No woman
wants to hear a daughter called a dog.

Sheri: Women like to be laughed with, not at. Women real-
ly respond to storytelling—which is a very different thing
from lecturing. It just so happens that radio is the greatest
storytelling medium of all time. And, when you think about
the stresses and pressures in women’s lives today, you real-
ize that maybe bubble bath music and the occasional gen-
tle nudge about the weather is no longer really meeting her
where she lives. And maybe it hasn’t for quite a while now.
That our industry hasn’t done a better job of serving
women is really shameful and amazing. By essentially dis-
counting half of our species, we’ve not only risked our own
future growth and health, we've left a staggering—I'm talk-
ing just crazy—amount of money on the table. Women
deserve better than our industry has given them. And if we
don't step up as an industry, we’ll deserve what we get.

Bob: Well said. 1 think there are distinct differences
between male and female listeners. But one thing I think
we can all agree [on is] that both genders want to be the
right caller and to know the “phrase that pays.” ReR

Home Improvement Radio Show, Proudly

Announces its 200th Affiliate...W
'

Tom Eracuther

s

The Money Pit,

America's RE
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>-NY!

“These days, every show must deliver great radio

and create great revenue. The Money Pit is the
perfect tool for both of those needs.”
- Phil Boyce, PD, WABC

tadio, VP of NewsTalk Programming

24/7 LIVE Consumer Help-line
Starguide Ready = Priority CD Service +« FTP Download
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com
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Great Expectations

1. Friends and tamily gathered in Venice, Calif,, for a baby shower
held in honor of Riviera Broadcasting smooth jazz KOAS (105.7
the Oasis)/Las Vegas PD Samantha Pascual, who 1s due to give birth
in September. From left are Riviera Broadcasting director of human
resources Brigid Stancin, Pascual, R&R smooth jazz editor Carol

22 = . . )
P Archer, Riviera Broadcasting CEO Tim Pohlman, CBS Radio
‘ smooth jazz KTWV (the Wave)/Los Angeles midday personality
Talaya Trigueros, KTWYV “Sunday Brunch’ host Barbara Blake and
KOAS morning host Dave Caprita.
2. Under a Blood Red Sky Guitar hero and
chart conqueror John Mayer, center, chatted
Hey, big shot! E-mail high-resolution | with Jones Radio Networks hot AC assistant
phOtOS from your promotions, OM Chad Blake, right, and his wife, Amanda,
appearances, promo tours and other before perfor'mlng for fans at Colorado’s Red
di d d indust ts t Rocks Amphitheatre. 3. All the Rage
7 CIofle an_ recor ] Industry events 10 Audioslave/Rage Against the Machine
AcahIH@RadloandRECOI’dS-Com- guitarist Tom Morello dropped by Greater l
/ / Media active rock WMMR/Philadelphia to
_ 7 discuss his folk-rock solo project, the
Nightwatchman. His debut CD, “One Man
YT LR T LI T ey

Rl LA ;.‘F Revolution,” was released April 24 and will be

ﬁ followed by a national tour. From left are
RIUS R . WMMR ground crew staffer Rob Templeton,
R s al i SIRIU_Sg:i_c SlRlUS‘L SIRlus " | WMMR jock/MD Sean “Rabbi” Tyszler,
p "I Morello and overnight jock Markus Goldman.
/i 3 N 4. 20 Questions Dallas radio veteran/XM
1,.5-& w , SlRlUS * -, e - 2 . programmer Michelle Boros, right,
g Y B = B interviewed Scottish singer/songwriter KT
— . Tunstall at the Live Earth concert in East
4 - . Rutherford, N.J.,, for XM Satellite Radio’s 20
: =4 e e o e e o on 20 chanrel. 5. The Real Story Clear
; ’ Channel urban WUSL (Power 99) personality
Q-Deezy and on-air mixer DJ Cosmic Kev
welcomed rapper Plies to Philadelphia to

g L 24D D 5N promote his new .album, “The Real
ALLRADIISH S ] - 2 HATEG EQUA / Testament,” which will be released Aug. 7 on
; N S T Atlantic Records. From left are Q-Deezy, Plies

C ol A
— ‘ and Cosmic Kev. 6. Boy Meets World The

hosts of Maxim Radio’s “Covino & Rich” on
Sirius Satellite Radio (channel 108)
conducted backstage interviews with Fall Out
Boy and other acts that appeared at the Live
Earth concert at Giants Stadium in East
Rutherford, N.J. From left are Rich Davis; Fall
Out Boy's Patrick Stump, Joe Trohman and
Pete Wentz; and Steve Covino. 7. Shooting
the Bull Sony Nashville artist Miranda
Lambert took a break from the Toby Keith
Big Dog Daddy Tour to hang out with Clear
Channel country KSD (the Bull)/St. Louis
staffers. From left are PD Billy Greenwood,
Lambert and morning man Craig Cornett.

N
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7

Tom Carrabba rises to executive VP/GM

of Zomba Labe! Group. B In a cost-
ML cutting move, CBS Radio dismisses
more than 100 senior-level managers. B Andy
Santoro upped to COO of

Millennium Radio Group.

YEARS AGO

David Haley selected
to run Warner Bros.

Nashville’s
promotion department. B
Andy Schuon tapped as Haley
president of programming for

Infinity Broadcasting. B Urban AC KRNB/Dallas

recruits Sam Weaver as OM.

)

RS ACO

Ron Rodrigues promoted to R&R
editor-in-chief. B KOYT-FM/San
Francisco flips to CHR with new calls
KZQZ. B Dan Manella appointed
GM of the Milwaukee Radio
Alliance cluster.

15

YEARS AGO

P

Johnny Michaels

joins country
WYNY/New York
as PD. B Emmis hot AC
WKQX/Chicago flips to
female-targeted rock AC as “Chicago’s new

Michaels

rock alternative.” B Scott Borchetta promoted
to MCA Nashville VP of field promotion.

20

YEARS AGO

KJJO-AM-FM/Minneapolis GM
Scott Meier migrates to WFAN/New
York as VP/GM. B Gabe Baptiste
slated as PD of KBPI/Denver. B KLOK/San
Francisco appoints Dave

Kendrick GM.

25

YEARS AGO

KROQ/Los Angeles

PD Rick Carroll

forms consultancy &
based on his “Rock of the

'80s” format; Freddie

Snakeskin promoted to KROQ

PD. W Bruce Holberg named VP/GM at WFIL
and WUSL/Philadelphia. B George Wolfson
installed as VP/GM at country WKHK/New York.

Carroll

WKLS/Atlanta names Keith Allen its
0 new PD. B Programmer Jonathan
Rhodes returns to WEEP/Pittsburgh.
B Roy Stingley assumes programming duties
at KSON/San Diego.

YEARS AGO
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

‘Better” View From The Top

Fabolous earns his first Urban
No. 1, as “Make Me Better”
(IDJMG), featuring Ne-Yo,
hops 4-1. With “Better” dis-
placing labelmate Rihanna’s
“Umbrella,” the label boasts
its first back-to-back No. 1s
since “Soul Survivor” by
Young Jeezy bounced Kanye
West's “Cold Digger” from
the throne in October 2005.
Fabolous also rolls to his first
chart-topper at Rap (2-1).

Musiq Moves
To Head Of
Urban AC Class

Musiq Soulchild brings homne his
first No. 1 on the Urban AC
report card since “dontchange” in
2002-2003, as “teachime’ rises 2-1.
It also marks Atlantics tirst berth
at the Urban AC apex since
“Ofticially Missing You'" by Tamia
opened a two-week strecch at the
top of the Sept. 26, 2003, chart.

Grupo Montez
De Durango
Rules Regional
Mexican

The Regional Mexican chart sports
anew No. 1, as Grupo Montez de
Durango leaps 5-1 with “Lagrimas

del Corazon” (Disa)—the act’s third

visit to the top. The similarly
themed “Lagrimas de Cristal”
reigned for five weeks in early
2004, while “Que Vuelva” led for
one week last October.

Red Jumpsuits Worn
All Year Long

Logging a 52nd week on the
Alternative chart, the Red Jumpsuit
Apparatus ties the record for most
weeks on that tally, as former No. 3
hit “Face Down” (Virgin) moves 18-17.
The quintet equals the mark set by
labelmate 30 Seconds to Mars with
“The Kill (Bury Me)” in February.
("Face” will likely move to recurren:
status next week, as R&R rules stipu-
late that descending titles below the
top 10 are removed after 52 weeks.)

‘Don’t Cry’ For Fergie
At CHR/Top 40

Fergie's “Big Girls Don’t Cry”
(Interscope) sets a new mark for most
weekly plays on the Nielsen BDS-
based CHR/Top 40 chart, registering
10,088 spins (up 546) for the track-
ing week. Sitting atop CHR/Top 40 for
a second frame, “Big” bests the
record set by Shakira’s “Hips Don’t
Lie” (9,657 detections) on the June 9,
2006, chart. The ballad also continues
its rapid crossover at adult radio,
claiming Most Increased Plays at Hot
AC (rising 10-8) and AC (25-19).

3

Duos Keep Doing It At Country

Claiming a second wecek at the Country sumunit
with “Lost in This Moment” (Warner
Bros./WRN), Big & Rich keep the format’s duos
hot streak alive. All but one of previous Country
duos that have capped the list tor the first time
have doubled at the top since the chart’s conver-

77 %

sion to Nielsen BDS data in January 1990,
Brooks & Dunn’s first chart-topper, “Brand
New Man,” rode the crest for two weeks in
1991, as did the Wreckers™ “Leave the Pieces”
last September and Sugarland’s “Want To™ in
December. The only duo not to double up atop

7 7//
7/

the chart with its tirst No. I was Montgomery
Gentry, who reigned for a single frame in July
2004 with “If You Ever Stop Loving Me” The
pairing did, however, earn two-week stays on

7
W

top with its second and third No. Is
(“Something to Be Proud Of)”“Lucky Man”).
Brooks & Dunn remain the only duo in the
Nielsen BDS era to keep a title in the top spot
for morc than two weeks—a teat that Big &
Rich will attempt to match next issuc. Of its
20 total No. 1s, Brooks & Dunn have enjoyed
four such reigns, with “Ain’t Nothing ’Bout
You” its biggest with six weeks on top in 2001.

Bublé Fast-Tracks To
AC Summit

Michael Bublé makes the quickest ascent to
the top of the AC chart with a nonholiday
title in almost three years, as “Everything”
(Reprise) rises 3-1 in its 16th week. The last
nonseasonal title to hit the pole position faster
was “Heaven” by Los
Lonely Boys, which
teached No. | in its 15th
frame on the Sept. 24,
2004, chart. Bublé cele-
drates his coronation on
the second anmiversary of
his prior chart-topper
reaching No. 1:“Home"”
began a two-week, non-

consecutive reign on the
July 22, 2005, list.
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CHR/TOP 40

Still kicking it with the Twin Cities CHR/top 40 guys

The Roof Continues To
Be Ripped Off KDWB

Kevin Carter

KCarter@RadioandRecords.com

hen we last left the 2007 Conclave CHR/top 40 symposium
dudes in last week’s star-studded column, they were discussing
the history of the hometown station, CHR/top 40 monster
KDWB/Minneapolis, which has been doing the same format
since 1959. It was probably easy for OM/PD Rob Morris, for-
mer PD Mark Bolke (now A-Ware VP/COO), morning per-
sonality Dave Ryan and MD/midday dude Lucas to reminisce about the good old
days—Dbetween them, they have around 853 years of combined time at the station.

Recalling when Morris was promoted from
being a relative peer—as APID/MD—to being the
boss, Ryan said the transition wasn'’t rough. Morris
flat-out called it “easy;” since he was familiar with
Ryan when he was ringleader of “The Morning
Zoo” on Morris’ former hometown staton,
WNCI/Columbus, Ohio.

“I had respect for him just because 1 knew what
he’d done in Columbus,” Morris said of Ryan. 1

‘We got to actually touch Barker's mic! From left are R&R radio editor
Keith Berman, Ryan and R&R CHR/op 40 editor Kevin Carter.
Immediately after this picture was taken, Berman passed out from
the sheer excitement. Sadly, no one volunteered fo give hirm mauth-
to-mauth.

remember listening when [ was in the taxi on my
way to the interview,and I remember thinking, ‘He
still sounds good’ I knew he was a catalyst to con-
tnue helping us to win, so I'm just there to give
him the tools.”

Bolke observed that moving into a position of
leadership is something PDs should teach their
APDs and MDs, to make the change easier if (or
wheny) it actually happens. But fear sometimes pre-

any money left,” —KC

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘Now, with
e-mail and
text-
messaging,
?eople can
ell you that
ou suck
immediately.’

—Dave Ryan

‘“Young PDs
who deal
with MDs or
APDs
sometimes
think they're
a threat.
The
transition
works a
whole lot
better when
they have
responsibilities
betorehand,
so the staff
will already
respect
them.

—Mark Bolke

Dave Ryan, Come On Down

Fun fact about Dave Ryan: He has an insatiable need to collect
celebrity memaorahilia (translation: famous crap). He actually
owns Lee Harvey Oswald's morgue toe tag. Serioushy. So it
came as no surprise when we heard that Ryan had bid on—
and won—the legendary skinny microphone used by the
equally legendary Bob Barker on “The Price Is Right.”

Ryan heard the mie was up for sale on eBay, and early esti-
mates put a winning bid at somewhere in the neighborhood
of $8,00090,000, “When | went onling, it was already up to
$13,000. 1 bid $15,000,” he says, “| went online on the last
day, with 48 seconds left in the auction, and it was up to
£19,000. | hid $19,200 and won it with like one second left.
Meanwhile, my wife was screaming in the background about
whether it was too late to take the bid back.”

The thing actually works, teo. Ryan brought it to the stu-
din, plugged it in and unplugged the ather mics. “We did an
entire show with it, we just passed it around,” he says. | told
Raoh to buy it because all of the stations could use it. Rob then
reminded me that we work for Clear Channel and don't have

wwWw americanradiohistorv cbm

vents them from doing it, he said.*Young PDs who
deal with MDs or APDs sometimes think they’re
a threat. The transition works a whole lot better
when they have responsibilities beforehand, so the
staff will already respect them.”

But coming in to replace a heritage air talent is
a whole other story. Ryan remembered going into
Phoenix and having to replace market legend
Bruce Kelly, then having to do it again with Steve
Cochran at KDWB.“Cochran was huge here, and
I came in here like a dumbass and thought, T'm
going to charm everyone. Theyre going to love
me, ” he recalled, relating how he shoehorned bit
after bit after bit into his show until Bolke finally
told him to stop trying so hard.

“Now, with e-mail and text-messaging, people
can tell you that you suck immediately;” Ryan said.
“If you're replacing a market legend, people will
resist you every step of the way because they can'’t
stand change. Give it time, because eventually you'll
win them over. Just be patient.”

Lucas, who arrived at KDWB slightly more than
two years ago from KQKQ/Omaha, stll remem-
bered how the vocal minority wasn't afraid to let
him know what they really thought of him.“I was
filling some big shoes,” he said. Lucas also advised
jocks to “keep yourself true. Believe in what you
want to have happen, but be open enough to learn
from people,” he said.

Radio needs to change and take advantage of the
social networking site MySpace and texting, since
it makes the jocks far more accessible than they
used to be, Lucas said. [Ed. note: Refer back to
Ryan’s “you suck” quote.] “If this had been around
a while ago, radio wouldn’t be in the situation it is
today,” Lucas said. “Now we have the opportunity
to shake hands on the streets,and I can blog or mes-
sage back and forth while I'm in the studio. As a
jock, I think it’s a true asset”

Fielding a question from the audience about the
dead segues now running on KDWB, Morris said
they were being done only a couple of times per
hour, to give the listeners a lictle relief. “With [the
Portable People Meter], we don’t have to pound the
call letters over and over into your head,” he said.“It’s
about creating a better experience for the listeners.”

Asked what nuggets of wisdom he'd impart to
up-and-coming programmers, Morris advised
PDs to stay up-to-date with what’s going on in the
industry.“There’s always going to be change in our
business. Keep your eyes and ears open to oppor-
tunides,” he said.*“You just have to continue focus-
ing on your station and the factors that make it suc-
cesstul. Network with other programmers, and it’s
good to share knowledge among yourselves. I'm
really not a program director; I'm a listener advo-
cate. Think of what benefits your listeners, and instill
that in your staff”

And in what many considered to be the most
important question of the session, Tommy Chuck
—PD of sister WFLZ/Tampa and recipient of one
of Edison Media Research’s coveted 30 Under 30
spots—asked Lucas how he carefully constructed
his fashionable faux-hawk hairdo every day. Lucas
replied,*“My hair is the result of a difficult and tech-
nical process of waking up late, not showering,
picking whatever clothes are lying around off the
floor and going to the station.” RsR
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RIHANNA FEATURING JAY-Z SRP/DEF JAM/IOIMG 828 303 _—?2“'53 E TCTAL STATIINS: 79 TOTAL STATIONS: 39
BUY U A DRANK (SHAWTY SNAPPIN') N4
T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/JIVE/ZOMBA Bl " S ° G NEw ::1'.:5 L= R ::)RRY. BLAME IT ON ME  336/1
— e o on
a HEY THERE DELILAH  MOST INCREASED PLAYS 1 6697 +831 38705 & _ ARTIST /LABEL 5 _ STATIONS (C~PITOL) (KONVICT/UPFRONT/SRC/UNIVERSAL
EAIRITFITES 4Gl 0020 LOVESTONED 25 TONAL STATIONS: 61 moTowN)
MAKES ME WONDER n Justin Timber.ake TOTAL STATIONS: 42
57  MAROONS A&M/OCTONE/INTERSCOPE 650? 539 (345951 8 UIVE/ZZOMBA) LEARIUIKE/AGIOLO 538/25 -
WAIT FOR YOU KKOB, KRBE, ERQQ. KSAS, KSMB, WAKS, DosinfA e iKilo " STRONGER 315/160
B 613  +429 36320 7 WAOA, WCGQ, NDJX, WFBC, WGTZ. (SI_ENT GIANT/MAZHETE) Kanye West Feat. Daft Punk
B8 ELLOTT YAMIN H’CKO:;: - - WHHD, WHHY WHOT, WIOQ. WKST, TOFAL STATIONS: 26, (ROC-A-FELLA/DEF JAM/IDIMG)
~ HOME n WKSZ, WLDI, WNKS, WNOU, WRVQ. = - TOTAL STATIONS: 38
B palgrTRY rearv AN 678 [EEEEEN T WSNX, WSTR, WVYB, WXXL ?' -:UREZOFH(OU 1r 528/104
= I~ . i — —— hz Last Geacdnig PARALYZER 315/63
g ;%EJO\VIZLIKE A ROCKSTAR ONOECKUNVERSAL REPUBL'{E 5135  +130 29430 9 WHEN YOL'RE GONE 18 (VRGIN) Finger Eleven
Mo (LT = e S — - &vcril I_Ravicg)ne TOTAL STATIONS: 39 (WIND-UP) -
5 A/RM TOTAL STATIONS: 2
= ok LaFACEZZOMBA 4787 761 _26'222 12 KBKS, KMXYV, KRQG, KSMB, KSPW, WAEZ,
THE WAY | ARE WAKZ, WERO, WEZB, WFMF, WIOQ, WKKE,
S TIMBALAND FEATURING KERIHILSON MOSLEV/BLACKCROUNDINTERSCopE 9014 *699 27816 10 gD S LKTAWQEN IR AV ZKE
GIVE IT TO ME nZ ¢ A BAY BAY 18
P4 MBALANDFEATNELLY FURTADOS LUSTNTIMBERLAKE MOSLEVBLACKGRONDINTERSCopE. 5829 B34 ”25'2""9 12 Hurrlcane Chris
: {(POLO GROUNJS/J/RMG)
13 :;T:)L(Tsagf MEMMRS FUELED 3826 -430 22362 6 KHFL, KIS, KJ¥D, KKPN, KQCH. KSFW,
L BY RAMEN/ISLAND/ID.MG S KZCH, WAKS, WEKS, WFLZ, WHHD, WKSC
WHINE UP WNKS, WNOI'J, WSSX, WXLK, WYKS,
g KAT DELUNA FEATURING ELEPHANT MAN EPIC 377_-‘" e e WZKF
GIRLFRIEND n
}§‘ AVRILLAVIGNE RCA/RMG 3615 ] :688 16.921 18 AVAI::,ESUP CALL 18
REHAB (A&M/OCTONEANTERSCOPE)
E 5, AMY WINEHOUSE UNIVERSALREPUBLC | S450  *286 17474 17 KOND, KHOP, EXMC, KLAL, KSAS, Sirius
Hits 1, WABB, wBHT, WCGQ, WFLZ, WHTS,
B C N THE MORNING 3252 +222 W8 20 WIHB, WKRZ, WSSX, WSTW, WVYE
i INTERSCOPE~_~° i e
- ROCKSTAR n I T e
~ NICKELBACK ROADRUNNER/ATLANTICALAVA Rl >+ Bl 26 BARTENDER 15 2
32 T-Pain Feat. Akan
>, BEFORE HE CHEATS N 3063 297 23235 15 (KONVICT/NAPPY BIYLIVE/ZOMBA) \
CARRIEUI\IIDSIRZVOOD ARISTA/ARISTA NASHVILLi/R:IG JAs S et e ) &\\
WHAT I'VE DONE 1 5 WHHD, WHYI, ¥IHE. WKFS, WKSC, WKST, N\
B INKINPARK wARNeRBRos, 2800 300 9314 30 WLDI, WPRO, \& XX, WZKL
CLOTHES OFF!! = N
& o CLASS HERQES DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA Sl 50 BRI EI.??\ZE:ER Uy Q
SHUT UP AND DRIVE (ROC-A-FELLAJDEF JAM/IDJMG) \
:‘ RIHANNA SRP/DEF JAM/IDIMG 2758_ y2E B'C‘E 2l CKEY, KIS, KRGQ, KSAS, KSMB, KZHT, \
THE GREAT ESCAPE KZZP, WAKS, W-BQ WIHB, WKSE, WSSX, — \
9 sovsLKEGRLS cowven  ECHIN 195 BESERN 27 LS L HEY THERE DELILAH \
LIKE A BOY N1 CLOTHES OFF1! n Plain White T's (Hollywood) \
B oara Laracezomea 2995 384 16183 19 Gym Chass Heraes WKSC 457, KKDM +46, KQMQ +36, WOKF +35, KKPN <33, \
P WHEN YOU'RE GONE (DECAYDANCE#UELED BY WRVQ 430, KSAS +29, WJIM +27, WABB +26, WVSR +25 \
= AVRILLAVIGNE ReaRMc 2121 465 10015 29 RAMEN/ATLANTIC/LAVA) \
T 5 KHFI, KQCH, KS-2, WBLI, WFHN, WKCI, THE WAY | ARE \
8 CETIT SHAWTY 1987 .86 1S3 22 WKST, WKZL, WLKT WSTW, WVKS Timbaland Feat. Keri Hilson \
LovD THE INC./UNIVERSAL MOTOWN SN B A \
4B U = UT UP AND DRIVE 10 {Mosley/Blackground/Interscope)
¢ EASY 42 +20 038 28 SH KWYL +34, WNOU +33, WIOQ +30, WKCI +26, KXXM 425,
= PAULADEANDA FEATURING BOW WOW ARISTA/RMG = i ?S':;"/SEF oy KQUH +23, WS5X +22, KMXV +22, WNCI +20, WTWR +19 \
5 <
< TIME AFTER TIME T . KQCH, KRUF, WAEV, WAKS, WBVD, WDJX, N\
= QuEToRvE meomkiEpr | 090 ¢ *223 | 4631 T N e BEAUTIFUL GIRLS
= OVESTONED oSsT = — —— Sean Kingston (Beluga Heights/Epic)
c k.ISTINTIMBE?LAKE MO SBOED vEZomsa P92 #4523 IS 24 WHO KNEW 10 WNOU +58, WLKT +55, KZCH +44, KRUF +43, WFMF 439,
0P, LOCK & DROP T - Pink KHF1 438, KKDM +37, WZKL_ 435, WKSS +34, WHBQ +32
1 1586 -179 3069 33 (LAFACE/ZOMBA) PSR — —_—
HUEY HITZ COMMITTEE/JIVE/ZOMBA . KHTT, WAKZ, WBLI, WOJX, WEMF, WHTS, BIG GIRLS DON'T CRY
FIRST TIME 1579+ - AT N e Fergie will.amA&Miinterscope)
265 5.422
LIFEHOUSE GEFFEN WLKT +58, KHTT +47, WRVW +45, KiIS +38, WQEN 38,
WHO KNEW WFBC +35, WZKF +34, KSPW +33, WEMF +3], WOUX +31
- PINK LAFACE/ZOMBA B2 303 272 25 =
THE WAY | LIVE ' P ™ fr LOVESTONED
BABY BOY DA PRINCE FEATURING LIL BOOSIE UNIVERSAL REPUBLIC Fr Justin Timberlake (ive/Zomba)
1 TRIED n o i WIOQ 434, WIBQ +30, KKMG +24, WABB +23, WILX 21,
BONE THUGS-N-HARMONY FEATURING AKCN FULLSURFACE/NTERSCOPE W52 295 5828 39 ADDED AT... ) WEMQRZO KZB S WSSX MBWAESBANTES 8B
LAST NIGHT » 7
 DIDDY FEATURING KEYSHIA COLE BaDBOVATLaNTIC | 1307 232 78.1?0 B2 vaTﬁ m
BARTENDER E fimington.
_T-PAINFEATURING AKON KONVICT/NAPPY BOY/JIVE/ZOMBA 125“_ el 737 :zbmg I:?kge; )
NEVER : Mike Possi
KELLY CLAR‘:SOQIN RCARMG 1096 -258 7581 35 Maroon 5, Wake Up Zall, 20
N - 1 N e — Gym Class Herces, Qothes Off!!, 6
SEXY LADY 981 47 3022 % FOR WEEK [NDING JULY 15, 2007
YUNG BERG FEATURING JUNIOR YUNG BOSS/EPIC i LEGERD: 52e legend to charts in charts section for rules and symbol explanations.
LIP GLOSS I - FOR REPORTING :TAT ONS PLAYLISTS GO TO: 127 CR/top %0 and 17 Canada CHR/top 40 stations are electronically monitored by Nielsen
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WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry O'Donrell
APD: Brian Codv

WKKF/Albany, NY
PD: Randy McCarten

KKOB/Albuquerque, NM
OM: Eddie Haskell

PD: Justin Riley

APD: Mark Anderson

MD: Carlos Duran

WAEB/Allentown, PA
PO: Laura St. James
MD: Eric Chase

WIXX/Appleton, Wi
PD: Tony Waitekus
MD: David Burns

WKSZ/Appleton, Wi
PD: Dayton Kane
APD/MD: Brian Davis

WSTR/Atlanta, GA
PD: Dan Bowen
MD: Michael Chase

WWWQ/Atlanta, GA
OM: Rob Roberts
PD: Dvlan Spraque

WHHD/Augusta, GA
PD: Chuck Whitaker
APD: Kris Fisher

KHFI/Austin, TX
OM: Mac Daniels
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PD: Kevin Campbell

KQXY/Beaumont, TX
OM: Jim West

PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucgs

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, |10
PD: Steve "Keke Luv"
Kickliohter

KZMG/Boise, ID
OM: Rich Summers
PD: Brad Coliins
MD: Migay Santos

WXKS/Boston, MA
PD: Cadillac Jack
APD/MO: Chris Tvler

CKEY/Buffalo, NY
PD/MD: Dave Universal

WKSE/Buffalo, NY
OM/PD: Sue O'Neil
APD/MD: Brian Wiide

WXXX/Burlington, VT
OM/PD: Ben Hamilton
MD: Pete Belair

WZKL/Canton, OH
PO: John Stewart
MD: Nikolina

WIHB/Charleston, SC
OM/PD: Bryan Taylor
MD: Dave Rvan

WSSX/Charleston, SC
OM/PD: Mike Edwards
APD/MD: Special Ed

WVSR/Charleston, WV
OM: Jeff Whitehead

PO: Wade Hill

MD: Jason Reed

WNKS/Charlotte, NC
OM/PD: John Reynolds
MD: Otis
WKSC/Chicago, IL
PD: Rick Gillette

MD: Jeff Murray

WKFS/Cincinnati, OH
OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APD/MD: Kasper

KKMG/Colorado Springs, CO
OM: Bobby lrwin

PD: John Foxx

MD: Kat Jensen

WNOK/Columbia, SC
PD: Wes McCain
MD: Kelly Nash

WCGQ/Columbus, GA
OM/PD: Bob Quick
MD: Rob Carter

WNCI/Columbus, OH
PD: Michael McCoy
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scott Holt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Rvan Drake

WCGTZ/Dayton, OH
OM: J.D.Kunes
PD: Scott Sharp

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Olson

KKDM/Des Maines, I1A
PD/APD: Greg Chance
MD: Scottv Cage

WKQI/Detroit, M|
PD: Dom Theodore
APD/MD: Beau Daniels

WWCK/Flint, MI
OM: Jeff Wade
PD: Jeff Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MD: Bruce The Moose

WYKS/Gainesville, FL
OM: Kevin Quinn
PD: Carter

WHTS/Grand Rapids, Mi
OM: Brent Alberts
PD: Jack Spade

WSNX/Grand Rapids, Mi
OM: Doug Montgomery
PD: Eric O'Brien

APD: Holmes

WKZL/Greenshoro, NC
PD: Jason Goodman
APD/MD: Mike Klein

WERO/Greenville, NC
PD: Chris "Hollywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randal

WHKF/Harrishburg, PA
OM: Chris Tyler

PO: JT Bosch

APD: Mike Miller

WKSS/Hartford, CT
PD: Stan 'The Man' Priest
MD: Brian "Munchie” Donovan

KQMQ/Honolulu, HI
MD: Rvan Sean

KRBE/Houston, TX
PD: Leslie Whittie

WZYP/Huntsville, AL
PD: Michael Storm
APD: Ally "Lisa" Elliott

WNOU/Indianapolis, IN
OM: David Edgar
APD/MD: Tim Rainey

WYOY/Jackson, MS
OM/PD: Johnny O
APD/MD: Nate West

WAPE/Jacksonville, FL
PD: JR Ammons

APD: Chase Daniels

MD: Jav Stvles

WFKS/Jacksonville, FL
OM: Gail Austin

PD: Todd Shannon

APD: Jonathan Reed

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Jason Reed

KMXV/Kansas City, MO
OM: Mike Rowen

WWST/Knoxville, TN
PD: Rich Bailey
MD: Scott Bohannon

KSMB/Lafayette, LA
OM: Keith LeBlanc

PD: Bobby Novosad
MO: Chris Reed

WLAN/Lancaster, PA
PD: Dennis Mitchell
MD: Jeff Hurlev

WJIM/Lansing, M|
PD: Josh Strickland

WLKT/Lexington, KY
PD: Dale O'Brian

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnson

MD: Charlotte

KIIS/Los Angeles, CA
PD: John Ivey
APD/MD: Julie Pilat

WDJX/Louisville, KY
PO: Share Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Chris Randolph

WZEE/Madison, WI
OM: Mike Ferris
PD: Jon Reilly

WAOA/Melbourne, FL
PD: Tony Banks
MD: Jimmy Kniaht

WBVD/Melbourne, FL
OM: Ken Holiday
PD/MD: B-Rock

WHBQ/Memphis, TN
OM: Chris Taylor

PD: Karson Witha K
MD: Joe Mack

WHYI/Miami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, Wi
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mabile, AL

PD: Tom "Jammer" Naylor
APD: Q-Tip

MD: Jonathan Shuford
KHOP/Modesto, CA
OM: Richard Perry

PD: Joe Roberts

WHHY/Montgomery, AL
OM: Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine

MD: Gabrielte Vauahn

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WKCI/New Haven, CT
PD: Chaz Kelly
MD: Mike "Jagger” Thomas

WEZB/New Orleans, LA
OM/PD: Mike Kaplan
APD: Tyler

MD: Stevie C.

WHTZ/New York, NY
OM: Tom Poleman

PD: Sharon Dastur

MD: Romeo

KJY0/Oklahoma City, OK
OM: Tom Travis

PD: Mike McCoy

MD: Frito

KQCH/Omaha, NE
OM: Tom Land

PD: Erik Johnson
MO: Corev Youna

WXXL/Orlando, FL
PD: Michael Bryan
APD/MD: Jana Sutter

WIOQ/Philadelphia, PA
PD: Rick Vaughn
APO/MD: Jo Jo Brooks

KZZP/Phoenix, AZ
PO: Mark Medina

MO: Greg "DJ Greggy D"
D'Antelo

WKST/Pittshurgh, PA
PD: Alex Tear

APD: Drew Hall

MD: Dvlan

WJBQ/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams

KKRZ/Portland, OR
PD: Brian Bridgman
APD: Mick Lee

WPRO/Providence, RI
OM/PD: Tony Bristol
APD/MD: Davev Morris

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWYL/Reno, NV
OM/PD: Nick Elliott

WRVQ/Richmond, VA
PD: Boomer

WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bob Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Craff
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WPXY/Rachester, NY
PD: Mike Danaer

KDND/Sacramento, CA
PD: Dan Mason
MD: Christopher K.

WIOG/Saginaw, MI
PD: Jerry Noble
APD: Demas

KZHT/Salt Lake City, UT
OM: Jeff Cachran

PD: Jetf McCartney

MD: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto

APD: Russell Rush

KHTS/San Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
PD: Kid Kelly
APD/MD: Rvan Samnson

XM Top 20 on 20/Satellite
PD: Michelle Cartier
MD: Priestlv

WAEV/Savannah, GA
PD/MD: Russ Francjs

WZAT/Savannah, GA
OM: Sam Nelson

KBKS/Seattle, WA

PD: Marcus D.

APD: Kristin "The Island Girl"
Ceong

MD: Eric Tvler

KRUF/Shreveport, LA
OM: Cary McCoy

PD: Erin Bristol

MD: Andrew "A.C." Gordon

KSPW/Springfield, MO
OM: Chris Cannon
PD: Adam Adams

KSLZ/St. Louis, MO
PD: Tommy Austin
MD: Tavlor J

WNTQ/Syracuse, NY
OM/PD: Tom Mitchell
MD: Rick Roberts

WWHT/Syracuse, NY
PD: Butch Charles
MD: Jeft Wise

WFLZ/Tampa, FL
OM: Doug Hamand
PO: Tommy Chuck
MO: Ashlee Reid

WTWR/Toledo, OH
PD: Steve Marshail

WVKS/Toledo, OH
OM/PO: Bill Michaels
MD: Boomer

WPST/Trenton, NJ
OM/PD: Dave McKay
APD/MD: Matt Sneed

KRQQ/Tucson, AZ
OM/PO: Tim Richards
MO: Chris Peters

KHTT/Tulsa, OK
OM/POD: Tod Tucker
APD: Billy "The Baby DJ"
Sexaur

MO: Dvlan

WIHT/Washington, DC
PD: Jeff Kapugi

APD: Toby Knapp

MD: Gillian Sussman

WLDI/West Palm Beach, FL
OM: Dave Denver
PD: Kohe

KZCH/Wichita, KS
OM: Lyman James
PD/MD: Sammy Suarez

WBHT/Wilkes Barre, PA
PD: Justin Bryant
APD/MD: A.J.

WKRZ/Wilkes Barre, PA
OM: JimRising

PD: Mike O'Donnell
APD/MD: Kellv K

WSTW/Wilmington, DE
PD: Mike Yeager
APO/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: Dan Rivers

WHOT/ Youngstown, OH
PD: John Trout

POWERED B

» “HEY THERE DELILAH,” THE niclsen

FIRST CHARTED SONG FOR BDS

PLAIN WHITE T'S, LEAPS
FOUR NOTCHES TO NO. 10
AT CANADA CHR/TOP 40.

-
H &
| g e CHR/TOP 40 INDICATOR -
& ARTIST IMPRINT / PROMOTION LABEL ~ TW -
I 10  BIG GIRLS DON'T CRY FERGIE WILLLAM/ASM/INTERSCOPE 3235 +165
Y SUMMER LOVE JUSTIN TIMBERLAKE JVE/ZoMBA 2836  -163
T UMBRELLA RIHANNA FEAT. JAY-Z SRP/DEFJAMIIbJMC | ZE{S »-92
"7—‘ BEAUTIFUL GIRLS SEAN KINGSTON BELUGAHEGHTS/EPIC 2836 +164
?' MAKES ME WDNDER MAROON 5 o AGM/OCTONE/INTERSCOPE 2687 78
| E_ BUY U A DRANK (SHAwﬁ SNAPPIN') T-PAIN FEAT.YUNGJOC  KONVICT/NAPPY BOYLIVE/ZOMBA 2520 462
8 HEY THERE DELILAH pLAIN WHTET'S - - ;mLvaoorJ 2350 +1%6 :

HICKORY 2133 +21
RCARMG 2113 -256

"1l WAITFOR YOU ELLIOTT vAMIN
|16 © HOME DAUGHTRY

6 THE WAY | ARE TlnExLAND FEAT.KERI HILSON MOSLEY/BLACKGROLND/INTERSCOPE | 1799- +247
9  PARTY LIKE A ROCKSTAR sHoP BOYZ ONDECK/UNIVERSAL REPUBLIC ~ 1783 +37
8  WHINE UP KAT DELUNA FEAT. ELEPHANT MAN EPC 1766 +39

“UELED BY RAMEN/ISLAND/IDJMG 1% 34
RARMG 1620 -223
UNIVERSAL REPUBLIC T 13G2 131
INTERSCOPE B2 +80
LAFACE/ZOMBA i _147_3 T
WARNERBROS, 1313 -232

13 THNKSFR TH MMRS FALL OUT BOY
18 ] EﬁlLFRIErTD A;IRJLLAVtENE a
'_‘5 REHAB AMY WINEHOUSE

9 4IN THE MORNING GWEN STEFANI
U+ URHAND PINK
WHAT I'VE DONE LINKINPARK
CLOTHES OFF!! GYM CLASS HEROES
LIKE A BOY CIARA o

14 ROCKSTAR NICKELBACK

OECAYDANCE/PUELED BY RAMEN/ATLANTIC/LAVA 1168 +245
LAFACE/ZOMBA ma -158
ROADRUNNER/ATLANTIC/LAVA — TI02 4138

SHUT UP AND DRIVE RIHANNA SRP/DEF JAM/IDJMG _1044_ ;129
THE GREAT ESCAPE BOYS LIKE GIRLS COLUMBIA 935  +160
GET ITSHAWTY Liovo THE INC./UNIVERSAL MOTOWN | 852 -3

WHEN YOU'RE GONE AVRIL LAVICNE
EASY PAULA DEANDA FEAT. BOW WOW

© BARTENDER 7.PAIN FEAT. AKON
WWHO KNJV PINK
LOVESTONED JUSTIN TIMBERLAKE

NEVER AGAIN KELLY CLARKSON

14 | TRIED BONE THUGS-N-HARMONY FEAT. AKON
"4 TIME AFTER TIME QUETORIVE

~ LIP GLOSS LiLMAMA

* FIRST TIME LIFEHOUSE

: LAST NIGHT DIDDY FEAT. KEYSHIA COLE
MAKE ME BETTER FABOLOUS FEAT.NE-YO
AND THEN I'M GONE CRINCE
LIKETHIS Mivs
OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN

RCA/RMG 1 768 I 20
7ARI’STA/RMG 775T +164
KONVICT/NAPPY BOY/JIVE/ZOMBA 586: +155

 LAFACEIZOMBA | 583 4105
IVEZOMBA 565  +198

RCA/RMG 43] -76
FULL SURFACE/INTERSCOPE 418 -152

RED INK/EPIC 414 +28
JVE/ZOMBA 364 +66

CEFFEN 355 +03
BAD BOY/ATLANTIC 341 -107

DESERT STORM/DEF JAM/IDJMG 338  +40

usTEN 286 +9
capToL 258 +15

owMeiA 250 -65

4 : 500 1 000 ' : 00000 ‘000 0. 00 .00 000 0 @

THE WAY | LIVE BABY BOY DAPmN& UNIVERSAL REPUBLIC 238 -82
B
& e CANADA CHR/TOP 40 .
&  ARTIST IMPRINT / PROMOTION LABEL ~ TW +-

10  BIG GIRLS DON'T CRY FERCIE
7 BEAUTIFUL GIRLS SEANKINGSTON.
] ? THE WAY | ARE TIMBALANDF;UR\NG KER! HILSONi MOSLEY/BLACKSTONE/INTERSCOPE/UNIVERSAL 597 +39

14  SUMMER LOVE JUSTIN TIMBERLAKE 7
?MAKES ME WONDER MAROON S

15 UMBRELLA RIHANNAFEATURING JAY-Z
TWSATIABLE ELISE ESTRADA
77 WHINE UP KAT DELUNA FEATURING ELEPHANT MAN

T BUYUADRANK(SHAWTY SNAPPIN') T-PAN FEAT. YUNG JOC
&  HEY THERE DELILAH PLAINWHITE TS
S SHUTUP ANDDRIVERHANNA
10 THNKS FR TH MMRS FALLOUTBOY
21 1 PARALY ZER FINGER ELEVEN W o
13 HOME DAUCHTRY
16 ALLGOOD THINGS (COME TO AN END) NELLY FURTADO %

WILLIAM/AGM/INTERSCOPE/UNIVERSAL 669 +1

BELUGA HEICHTS/EPIC/SONY BMG 617 +55

JIVE/SONY BMG 585 -68
A&M/OCTONE/UNIVERSAL 564 -6

"noat ‘Q. 1M1 wpEn

SRP/OEF JAM/UNIVERSAL S48 -9
ROCKSTAR 445 o)

EPIC/SONY BMG 417 +27

mmT/NAPPv BOV/JWE/SONV BMG 414 -38
?JLLYWOOO/UN\VERSAL 390 437-

SRP/DEF JAM/UNIVERSAL 384 +41

FUELED BY RAMEN/ISLAND/UNIVERSAL 384 +5
o WIND-UP _3_»67_ -46
RCEONY BMG Il 357_ 27
MOSREFFEN/UN!VERSAL _TAQ_ -5

7  WHEN YOU'RE GONE AVRIL LAVIGI‘E - RCA/SONY BMG | 340 -5
'_IA_PDON'T BE SHY BELLY FEATURINGVNlNASKV w - w 320’ -4 i
21 GIRLFRIEND aveiLAviNE®  rowsowvawc | 318 - 6

_6— EHAB AMY wmmruﬁsz - ISLAND/UNIVERSAL 77; B *?1:
,,9__ 4 IN THE MORNING GWEN STEFANI INTERSCOPE/UNVERSAL | 200 -1

ARBSTA/ARISTA NASHVILLE/SONY BMG 289 -20
ONDECK/UNIVERSAL REPUBLIC/UNIVERSAL 274 +59
HICKORY/SONY BMG 257 -30

14  BEFORE HE CHEAT'S CARRIE UNDERWOOD
4  PARTY LIKE A ROCKSTAR SHOPBOYZ
8  WAIT FOR YOU ELLIOTT YAMIN

25 DON'T MATTER AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL 242 13
8  YESTERDAY MAN ROZBELL % UNIVERSAL 23 -10
28 U+ URHANDPINK LAFACE/SONY BMG 227 -3

3  WALLSFALLDOWN BEDOUIN SOUNDCLASH %
24 GIVEITTOME TIMBAUANDFEATNELLY FURTADOS JUSTIN TMBERLAKE
12 WHAT I'VE DONE LINKIN PARK

13  FALLIN' FOR YOU EvA AVILA %

DINE ALONE/UNIVERSAL 216 +37

MOSLEY/3LACKGROUNIVINTERSCORE/AUNIVERSAL 215 -57

MACHINE SHOP/WARNER BROS./WARNER 214 -56
SONYBMC 204 -19
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Getting listeners involved in your music selection process

The Most Important Part
Of Your Music Meeting

Darnella Dunham

DDunham@RadioandRecords.com

hile station request lines aren’t going the way of eight-track
tapes anytime soon, technology affords programmers an arse-

nal of more efficient options for soliciting listener input and
gauging music tastes. From text messaging to online “smash
or trash” features to longform music surveys, rhythmic stations
are finding multiple ways to invite listener participation, and

Jjust as many ways for programmers to utilize the results.

The Web sites of all Cox Radio rhythmic out-
lets (KPHW /Honolulu; KPWT/San Antonio;
WBTS/Attanta; WHZT/Greenville, S.C.; and
WPYO/Orlando) offer a quick and easy way for
listeners to rate several songs on their playlists.

CBS Radio WLLD (WiLD> 98.7)/Tampa lis-
teners who click on the “Bump It or Dump It”
link found under the WiLD Music channel can
give a thumbs-up or thumbs-down to songs the
station is considering adding into rotation.

Flinn’s KXHT (Hot 107.1)/Memphis takes dif-
ferent approaches to seeking listener feedback. In
addition to taking online requests, the station’s Web
site includes a “Hot Music Vote” link where listen-
ers can select their favorite videos, which summer
tour they’re most excited about or whatever ques-
tion Hot 107.1 PD Maurice “Mo Better” Rivera
decides to post. While he occasionally looks at the
results, Rivera says he doesn’t make music, program-
ming or marketing decisions based on them.

The home page of Finest Citys XHTZ
(Z90.3)/San Diego prominently displays links to
make requests and provide feedback. To submit up
to three requests, listeners are required to provide
their name, e-mail address, age and phone number,
which helps the station grow its listener database.

Pamal’s WAJZ (Jamz 96.3)/ Albany, N.Y., incor-
porates contesting with “Rate the Jamz, Eat With
JaRule” Listeners who a take 30-song music sur-
vey get a chance to have dinner with Ja Rule.

Online Music Tests
Many stations rely on outside vendors to con-

duct extensive online music research.

JULY 20, 2007

Working with Pinnacle Media, CBS Radio
WZMX (Hot 93.7)/Hartford lures Web site
visitors to participate 1 music surveys with
this come-on: “Become the Hot 93.7 music
director.” As part of the registration process,
survey takers identify other stations they lis-
ten to, providing valuable cross-cuming
information for the station.

Pinnacle VP of Internet services Mark Carlson
says he built the online music research system
while working as OM for New Northwest’s sta-
tions in Anchorage, Alaska, from 1999 to 2002.
Carlson says the service’s customer relationship
management system uses thank-you notes,
prizes, concert announcenents and coupons to
increase audience participation.

“We have some stations in smaller markets
that are really into it and have a very active
database and have participation rates in the
70%-80% range,” he says.“Then we have some
databases that are older and 1%-3% of their
database goes hardbounce every month. So sta-
tions constantly have to work to grow their
database and promote it on the air. The ones
that put the most effort into it get the most out
of it.”

Carlson says programmers use the Pinnacle sys-
tem as a direct path to P1 listener tastes. “Your
most important listeners are your core listeners,
and your core listeners are going to be the ones
that respond to this,” he says. “Regardless of for-
mat, 70%-75% of people who join your database
will be self-declared P1s. So knowing how they
feel about the music you play is crucial to driv-

ing your numbers.”

www americanradiohistorv
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—Mark Carlson

Another player in the online music testing
space is RadioTraks, which says it has 180) stations
in multiple formats using its service. Among them
are Rose Citys KXJM (Jammin 95.5)/Portland,
Ore.; Milcreek’s KUUU (U92)/Salt Lake City;
CBS Radio’s KLUC/Las Vegas; and Entercom’s
KDGS/Wichita.

RadioTraks came into existence after North
American rock WBZX/Columbus,
Ohio, P> Hal Fish had his research budget
slashed. Rather than go without it, he devel-
oped the Web-based research system in 1998
that the
RadioTraks. The company began pursuing
clients in 2002,

active

would serve as foundation for

Larger Sample Sizes Than Callout
RadioTraks VP of business development Doug
Burton the
between traditional telephone-based callout and
Web-based “Traditional
worked under a very specific controlled set of

notes fundamental difference

research. callout
methodology. Although it appears similar, this is
P1 research. Unlike callout, it self-selecting
research.” Burton also notes that online testing

PINNACLE Aééxﬁ WORLOWIDE

—of P1 listeners typically involves

much larger sample sizes than call-
out does.

i

Some RadioTraks clients continue

‘You're
going to get
earlier
reaction on
certain kinds
of records.
Online
research is a
different
animal than
callout.’

—Doug Burton

to use callout and comnpare the results
of the two different methodologies. Since online
research is driven by P1 listeners, Burton says,“you're
going to get earlier reaction on certain kinds of
records. But it’s a good indicator.You can’t look at it
as apples to apples. Online research is a different ani-
mal than callout.

“The data is actionable and program directors
can make decisions on it once they take into
account that they are looking at P1 research and
what that may mean,” Burton adds.“The major-
ity of our stations use this as one of the tools in
their music decisions.”

Burton says some RadioTraks client stations
have 500-800 participants in a survey cycle.
“Those are listeners that chose to interact and be
involved in that radio station instead of watching
TV, playing elsewhere on the Internet or listen-
ing to their iPod. So there’s this great secondary
benetit of building community for a radio station.”

In fact, one of the greatest advantages to solic-
iting listener feedback online is to

com

RadioTraks |‘ |

grow a station’s loyal listener data-
base, Burton says. “He who wins at
the end of the day in this environ-

ment is he with the largest database.”

|

However, some stations go to
great lengths to amass a large database but then
neglect to provide proper care and feeding for
it. “Often 1 find across all formats that general
databases get back-burnered,” he says. “It does-
n’t become a priority—they put the link on
their Web site for people to sign up for their
loyal listener club. But often 1 find stations in
very good-sized markets that have 1,000 or
2,000 people signed up and they haven't really

checked that list in six months or so.” RsR
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BEAUTIFUL GIRLS NO. 1(2 WKS) CAN'T LEAVE 'EM LOVESTONED 2B6/116
10 g KINGSTON BELUGA HEIGHTS/EPIC/KOCH 1, 5664 +70 38592 2 ALONE & 417/225 Justin Timberlake
PARTY LIKE A ROCKSTAR n e Ciara Feat. 5D Cent (JIVE/ZOMBA)
L 'SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC e f336 N B 4 MOST ADDED [TLC;‘«::LCE/ZOMBAJ - TOTAL STATIONS: 22
14 UMBRELLA N o 2 3347 6 e = GOOD THINGS 2B3/51
_ RIHANNAFEATURING JAY-Z. 'SRP/DEF JAM/IDJMG | CRANK THAT Rich Boy Feat. Polow Da Don & Keri Hilson
BARTENDER (SOULJA BOY) 406/1B7 (ZONE 4/INTERSCOPE)
1o T-PAIN FEATURING AKON KONVICT/NAPPY BOY/JIVE/ZOMBA 4633 +410 | 36037 4 (Sco&ija S:I;KIINTERSCOPE) TOTAL STATIONS: 30
MAKE ME BETTER g : | DA SH*! (10) 236/56
‘9 FABOLOUS FEATURING NE-YO DESERT STORM/DEF JAM/DIMG GEE ’f]__ 36875 3 S New TOTAL StATIONS‘ i‘o ?Eﬁ:::’: IS DA SH*! (10)
19 BUY U A DRANK (SHAWTY SNAPPIN') né ¢y 4026 576 36230 5 ARTIST / LABEL STATIONS WAIT FOR YOU 406/24 (DEF JAM/IDIMG)
7 T-PAINFEATURING YUNG JOC KONVICTINAPPY BOY/IVE/ZOMBA i = WHEN | HUSTLE 19 Elliott Yamin TOTAL STATIONS: 27
§ ABAYBAY 7 o o 3e g0 2482 7 vy (et Mg Se - 15 MELOVE 2127201
HURRICANE CHRIS POLO GROUNDS/J/RMG - N (HITZ COMMITTEE/JIVE/ZOMBA) T i s i
| - T KBBT, KBDS. KBMB, KDDB, KHTN, KISV, = S ik Very
17 GETIT SHAWTY N eg 477 21422 9 KKFR, KKSS, KUUU, KVEG, KWIN, KXJM, SHUT UP AND DRIVE 328/35 (BELUGA HEIGHTS/EPIC/KOCH)
7 uon THE INC./UNIVERSAL MOTOWN B BRIt W DR D R 2 IS, Rihanna TOTAL STATIONS: 2
POP, LOCK & DROP IT . XHTZ {SRP/DEF JAM/IDIMG) == =
B ey HITZ COMMITTEELIVE/ZOMBA o e G e — MEHE RTINS - t{lll:Ac.Loss <0si
~ ———— R S —3 1l ama
THERAVIIRE MOST INCREASED PLAYS 2761 +508 18224 W Diddy Feat. Mario Winans SUMMERTIME ANTHEM  313/72 UIVE/ZOMBA)
TIMBALAND FEATURING KERI HILSON MOSLEY/BLACKGROUND/NTERSCOPE - Bhed | . iy oy & Mr. Capone-e o 33
LIKE THIS | KBDS, KBMB, KDDB, KHTN, KISV, KKFR, (SMO)
MIMS cproL 2877 40 ) 15568 13 KKSS, KSEQ, KWIN, KYZZ, KZFM, WRDW, TOTAL STATIONS: 26
LEAN LIKE A CHOLO 2506 20 13960 16 PARED MRV WA
DOWN A.K.A. KILO ‘SILENT GIANT/MACHETE N STRONGER n
SUMMER LOVE ner 2 Kanye West
JUSTIN TIMBERLAKE o - JIVE/ZOMBA 2L Ei wasity (ROC-A-FELLA/DEF JAM/IDSMG)
BIG THINGS POPPIN' (DO IT) KBET, KBOS, KDCS, KGG, KLUC, KPRR,
| . - GRAND HUSTLE/ATLANTIC 2456 419 21.426A 8 KPTY, KXJM, WBTT, WIMN, WNVZ
ROCK YO HIPS nv ME LOVE n
 CRIME MOB FEATURING LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS. __ZE N 169 ey || Sean Kingston
SEXY LADY (BELUGA HEICHTS/EPIC/KOCH)
YUNG BERG FEATURING JUNIOR yunceossEpickoc | 1910 21914697 14 i AL
CANDY KISSES g ) y ,
AMANDA PEREZ - UPSTAIRS L ‘]03_ RS 23 CAN'T LEAVE 'EM ALONE 8
Ciara Feat. 50 Cent
cwnfﬁ!' BLR;)rVgI WALt JIVE/ZOM%{& 758 235 @347 TV (LAFACE/ZOMBA)
Ecor == —— — — % = KDGS, KDON, KKWD, KRKA, KWIE, WBTT,
WRDW, XMOR
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM IMANUGEFFENINTERSCOPE | 1720 ’3]_7 | 77 e
SHAWTY o o rel il T CRANK THAT (SOULJA BOY) 8
PLIESFEATURING T-PAN B sup-NsLDEATLANTC 1903 _’38_6 v J0'375 2 (Sccggzlszgknmmscope)
BIG GIRLS DON'T CRY KDHT, KPHW, KPRR, KPTY, KXBT, WBTS,
| FERGE WILLLAM/AGM/INTERSCOPE | 1499 7_’325 T 2 | WBTT WXIS
SAME GIRL )
R_KELLY DUET WITH USHER avezowsa 180 15 MB35 19 :lﬂA;NtYT o &
o e - es Feat. 1-Fain
LIKE A BOY n <
1316 50 8241 25 (SLIP-N-SLIDE/ATLANTIC)
R o o N LAFACE/ZOMBA ,75 - - KCAQ, KDHT, KGGI, KIBT, KQKS, KXBT
Dl oerawnve  JMESSN 224 MR 18 Gt 5 THE WAY | ARE
- = = — ISR =" Baby Bash Feat. T-Pain o —
LIL LOVE r 57T 4 6369 28 (ARISTA/RMC) imbaland Feat. Keri Hilson
BONE THUGS-N- HARMONY FEAT. MARIAH CAREY & BOWWOW  FULL SURFACE/INTERSCOPE KRKA, KSFM, KYLD, WIFX, XHTZ (Mosley/Blackground/Interscope)
CYCLONE B o == R WPYO «54, KDDB +38, WRCL +33, KSEQ 431, KPHW 423,
. ; ) 9
BABY BASH FEATURING T-PAIN aisTvRMc | 220 4238 627 29 'CFELL INLOVEWITH THEDJ 5 87222 W) R (T2 2RI D
— o he'nelle N B
WIPE ME DOWN r
170 -87 8255 24 (SCIP/ICAPITOL) MAKE ME BETTER
Lsn:r Bsgs: ézx;upmc FOXX & WEBBIE TRILL/ASYLUM/ATLANTIC B = KCAQ, KISV, KSEQ, KYLD, KYZZ Fabolous Feat. Ne-Yo
KANYE WEST ROCAFELLADEF JviDivG | 142 +345  BOBO 26 THE WAY | ARE 4 el o) & L
[ I T o Timbaland Feat. Keri Hilson . 6 N ’
EASY KBET 426, KPWR 421, WRVZ 2}, KISV +2), WPOW +21
PAULA DEANDA FEATLIRING BOW WOW ARSTARMG | OOV Y249 38 (MO ACKGROUNDANTER SCORED
KRISPY Q08 7 4429 36 A BAY BAY
KIA SHE RAP HUSTLAZ/UNWERSAL MOTOWN 5 Hurricane Chris (Polo Grounds/J/RMG)
I'M A FLIRT . KIBT +42, KTTB +3), KYZZ +31, WBTS +27, KZFM +25,
R.KELLY OR BOW WOW (FEATURING T...& T-PAIN) COLUMBIALIVE/ZOMBA _896 3 2N BN 5 KEZE +22, XMOR +22, WJFX +19, KBBT +18, KPHW 18
HIP HOP POLICE
CHAMILLIONAIRE FEATURING SLICK RICK CHAMILLITARY/UNIVERSAL MOTOWN 801 .35 SAD B o ?‘:RTFEN?IE\f
o - i - -Pain Feat. on
SORRY, BLAME IT ON ME 3 3
AKON KONVICT/UPFRONT/SRL/UNIVERSAL MOTOWN 704 '?2 N N 27 &gx'ﬁ;ﬁ%{%ﬂ:&ﬂ'ga)l .
REHAB KGGI +28, KOHT +22, KWIE +18, KOHT +18, WRCL +16
AMY WINEHOUSE B UNIVERSALREPUBLIC B3 _'u‘ =T _3_“ | _ =
HOW DO | BREATHE SHAWTY
676 -149 4229 37
 MARID . 3RO STREETL/RMG. e ADDED AT... Plies Feat. T-Pain (Slip-N-Slide/Attantic)
WHINEUP g XHTZ KEZE +33. KVEG 30, KBBT +29, KXBT +27, KWIE +26.
KAT DELUNA FEATURING ELEPHANT MAN EPIC & 8 BREN 53 L - KKWD +24, KPTY 21, WRCL +20, KISV +16, WLLD +14
. - Il e — R an iEgD,
CUPID SHUFFLE ‘
W mante 20 65 2877 - PD: Rick Thomas
N | R Baby Bash Feat. T-Pain, Cyclone, 0
CAN U WERK WIT DAT c R 0
THE FIXXERS AKA D QUIK & AMG INTERSCOPE _SI’L | 149 | 3418 40 § Huey Feat. Lloyd, When [ Hustle, O
DVY:H;.{L?D'(F;ANT,'IBXKEJ& RICKROSS.FAT JOE, UUWAYNEG BABY  TERRORSQUADIHKOCH 224 101 5929 30 FOR WEEK ENDING JULY 15, 2007
"ANONYMOUS o P 3 FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for cules and symbol explanations.
B0BBY VALENTIND FEATURING TIMBALAND DTP/DEF JAM/IDIMG 486 -231 3223 - www.RadioandRecords.com 75 rhythmic stations are electronically monftored by Nielsen Broadcast Data Systems 24 hours

aday, 7 days a week.© 2307 Nielsen Business Media, Inc. All rights reserved.
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POWERED BY

nielsen

» YOUNG JEEZY'S U.S.D.A.

EARNS THE RAP CHART STAMP
OF APPROVAL AS “CORPORATE
THUGGIN' ” DEBUTS AT NO. 40.

RHYTHMIC

= L
:g 11 NIELSEN BDS
&3 TITLE CERTIFICATIONS PLAYS AUDIENCE
28 agTIST - IMPRINT / PROMOTION LABEL ™ - MILLIONS RANK
—  MAKE ME BETTER NO. 1 (0 WK)/MOST INCREASED PLAYS
WAJZ/AIbany, NY* WFFY/Ft. Walton Beach, KHTN/Modesto, CA* KSFM/Sacramento, CA* < FABOLOUS FEATURING NEYO u V! DESERT STORM/DEF JAM/IDJMG 8325 +880 78.735 1
OM: Kevin Callahan FL OM/PD: Rene Roberts PD: Byron Kennedy __ PARTY LIKE A ROCKSTAR o o o ]
PD: Rob Ryan OM: Dan Collins APD: Randy Fox * sHoPBOYZ ONDECK/UNIVERSAL REPUBLIC. 8052 ] -845 _65.3597 _27
MD: JD Redman PD: Chris Stryker KDON/Monterey, CA* MD: Freeze A BAY BAY
——— I S . %A[/) Z\%SEFH Diggedy — HURRICANE CHRIS POLOGROUNDSIRMG  10B7  +542  53.219° 4
uquerque, t. Wayne, :Eric "The Funky 1" WOCQ/Salisbury, MD _ BIG THINGS POPPIN® (DO IT 1 i) N
PD: Homie Marco Arias PD: Phil Becker PD: Wookie 3 4 : ) GRAND HUSTLE/ATLANTIC 5933 +455 53953 3
MD: Matthew Candelaria APD/MD: Weasel KYZZ/Monterey, CA* MD: Deelite SHAWTY B N - N
PD: Tommy Del Rio B olEs FEATURING T-PAIN supnsupEaTLaNTc 4846 BG4 38986 6
KFAT/Anchorage, AK WNHT/Ft. Wayne, IN* APD/MD: Q "Your Boy Q" KUUU/Salt Lake City, UT* WIPE ME DOWN o B
OM: Tom Dakes PD: Vincent "MoJo” Wilson Meyers OM/PD: Brian Michel o LIL BOOSIE FEATURING FOXX & WEBBIE TRILLZASYLUM/ATLANTIC 4536 -326 39884 5
PO/MD: McConnell APD/MD: Shady Spencer APD/MD: Kevin Cruise POP, LOCK & DROP IT i
"Man@Large” Adams WWRX/New London, CT % ey HITZ COMMITTEE/JIVE/ZOMB}« fael %7 Bl ©
APD: Brad Erickson WHZT/Greenville, SC* PD/MD: Brian Ram KBBT/San Antonio, TX* SEXY LADY - = e
OM: Steve Crumbley PD/MD: Cindy Hill S YUNGBERG FEATLRING JUNIOR vuncBossiEpickoe 74l B8 30406 7
WBTS/Atlanta, GA* PD/MD: Jet Black WQHT/New York, NY*  APD: John Henry Medina LIKE THIS ) or
PD: Lee Cagle PD: Ebro v capmoL 3625 29 (19504 T
APD/MD: Maverick WDLD/Hagerstown, MD MD: Jill Strada KPWT/San Antonio, TX* " Rock YO HIPS 3 d
. OM: Rick Alexander OM: Roger Allen 6 CRIME MOB FEATURING LIL SCEAPPY CFUNK/BME/REPRISEWARNER BROS. 2080 319 23893 9
KDHT/Austin, TX* PD/MD: Artie Shultz WNVZ/Norfolk, VA* PD/MD: Doug Bennett § TAMBOURINE r
OM/PD: Chase OM: Don London e " FUSREAGE RYDERS/G 2919 163 22024 10
APD: Picazzo Stevens WWKL/Harrisburg, PA*  PD: Tias Schuster XHTZ/San Diego, CA* AT AFFERMATHIFLLL SURFACHRUPF RYDERSICEFFEN . Lamel
MD: Bradley Grein OM/PD: John O'Dea MD: Shaggy PD: Rick Thomas B 0WNAKA KILO SLENTCIANTMAcHETE 2098 +32 14079 15
APD/MD: Venetia R APD: DJ Tre | TRIED - n B 3
KXBT/Austin, TX* KMRK/Odessa, TX n g 1880 -283 12338 16
OM: Dusty Hayes WZMX/Hartford, CT*  PD:Christopher Marquez ~~ XMOR/San Diego, CA* = f:;?ﬁ;;“:ﬁ";’:;:““w RN FLLL SURFACE/NTERSCOPE R Jaces
PD: Rudy Ramos OM: Steve Salhany APD/MD: Kid Vicious OM/PD: Lee Cornell 6 Cowwow FEATURING T-PAIN: JOHNTA ALSTIN COLUMB',} 1802 -3n 14907 13
APD: Chico Rico PD/MD: DJ Buck e = : — —
APD: David Simpson KKWD/Oklahoma City,  KYLD/San Francisco, CA* LK T BT e A RIS M S8 T
KBDS/Bakersfield, CA* OK* OM: Michael Martin TATAFIIRT — - =
PD: Robert Chavez KDDB/Honolulu, HI* OM: Chris Baker PD/MD: Jazzy Jim Archer y 1646 544 N33 17
APD: Adiai "D D-Lay" PD: Ryan Sean PD: Roe Rarnirez APDIMD: TravisLoughran R.KELLY OR BOW WOW (FEAT JRING T & T-PAIN) COLUMBIAUWE/ZOMBA  © 10 2% T2
. 2 STEP
Wilson UNK BIGOOMP/KOCH 1587 -267 14357 W
KIKI/Honolulu, HI* WPYOQ/Orlando, FL* KWWV/San Luis Obispo, s —= .
KISV/Bakersfield, CA*  PD: Tony Tecate OM/PD: Steve Holbrook cA KILOVE %S -63

OM: Eric Sean

APD: Pablo Sato

OM: Drew Ross

 BONE THUGS-N-HARMONY FEA". MARIAH CAREY &BOWWOW  FULL SURFACE/INTERSCOPE

7538 24

PD/MD: J. Reed MD: K-Smooth KCAQ/Oxnard, CA* PD/MD: JoJo Lopez L . API'T‘Oﬁ %9 87 9.l 22
PD/MD: Big Bear APD: DJ Mel e L e = e
*
WIMN/Boston, MA* KRLivY/Honoluf; HE KIA SHINE WPHUSTLAZ/UNVERSALMOTOWN 1450 192 6.762 _26

PD: Cadillac Jack
APD: Dennis O’Heron

OM: Wayne Maria
PD: KC Bejerana

KVYB/Oxnard, CA*
PD/AMD: Daniel "Mambo”

KPAT/Santa Maria, CA
OM/PD: Louie Diaz

CAN'T TELL ME NOTHING

1401 +54 8785 23

MD: GeeSpin MD: Kevin Akitake Herrejon MD: DJ E-Wrek KANYE WEST ROC-A-FELLA/DEF JAM/DIMG - I !
ST'V? ’:_SGTEF?AT RING DAF™ PUNK 1290 +380 9366 2

WCZQ/Champaign, IL KPTY/Houston, TX* KKUU/Palm Springs, CA KSXY/Santa Rosa, CA KANYE W URING DAFT PUN ROC-A-FELLA/DEF JAM/IDIMG

o AR " b A PD: Ant "Antdog" b CYCLONE
E:?;:Ef)& Kein“Whieboy gg.Cl?r:g:l}tIO\'I?am"H Quiroz|1 rony Antdos PD: Dray Lopez BABY BASH FEATURING T-PAIR ARISTA/RMG 12_59 +243 | i'““A 27
) APD: E * HIP HOP POLICE

WRVZ/Charleston, WV* i MD: Rorrx]nTl.)eveaux gl,\jBSE,ﬁﬁ: tt::aert WA CHAMILLIONAIRE FEATURING 3LICK RICK CHAMLLTARYV/UNVERSALMDTOWN 1190 +57 5515 32 3

OM: Rick Johnson WXI1S/Johnson City, TN* PO: Eric Powers HOOD FIGGA e . PR -

PD/MD: Woody Woods PD/MD: Todd Ambrose WZPW/Peoria, IL APD/MD: Karen Wild CDRILLAZOE BLOCK/BADBOY SOUTH/ATLANTIC L

OM: Matt Bahan TATTOO

WIBT/Charlotte, NC*
OM: Bruce Logan

PD: Rob Wagman
APD/MD: JoJo

WBBM/Chicago, IL*
PD: Todd Cavanah

KPRR/EI Paso, TX*

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Russ Allen

MD: Joey Tack

KPWR/Los Angeles, CA*
PD: Jimmy Steal

PD/MD: Quint "Q" Hafron

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo” Baldwin
MD: Marian Newsome-
McAdam

WWKX/Providence, RI*
OM: Tony Bristol

WYPW/South Bend, IN
OM: Ron Stryker

APD/MD: Mike "The Mayor
Mike Jax" Jackson

KEZE/Spokane, WA*
OM: Roger Nefson

KBLZ/Tyler, TX

SWIZZ BEATZ

THE ALLIANCE FEATURING FABO

COFFEE SHOP
YUNG JOC FEATLRING GORILLA Z0E

MONEY IN THE BAMK

U AIN'T GOIN NOWHERE
YOUNG BUCK FEATURING LATJIYA WILLIAMS

MR. CRIMINAL FEATURING NATE DOGG & MR. CAPONE-E
CORPORATE THUGGIN'

NCE/ASYLUM/ATLANTIC
BLOCK/BAD BOY SOUTH/ATLANTIC
UNIVERSAL MOTOWN

G-UNIT/INTERSCOPE

HIPOWER

1083 -no 9.621 20

1035  +74 5733 3

937 -84 10238 19

835  +102 3536 39

447 +42 1.650 =

APD/MD: Eri KKFR/Phoenix, AZ* PD: B Davi GOOD THINGS
e e KRKA/Lafayette, LA* PD: Bruce St. James comeravia RICH BOY FEATURING POLOWDA DON & KERI ZONE 4/INTERSCOPE 2 7*2729 4B ES
KIBT/Colorado Springs, PD/MD: Chris Logan APD: Karlie Hustle KWIN/Stockton, CA* NOBODY DO IT BETTER 756 +48 3615 38
Co* MD: DJ Joey Boy PD/MD: Mike Elwood KEITH MURRAY FEATURING JUNIOR & TYRESE DEF SQUAD/KOCH ]
PD: Jared Goldberg KNEX/Laredo, TX APD: Michael Mann CAN U WERK WIT DAT 701 53 | 4195 34
MD: Madhoy PD: Arturo Serna ll WRED/Portland, ME* THEFIXXERSAKADJ QUIK & £ MG _ _NTERSCOPE. T T LT L
OM/PD: Buzz Bradley WLLD/Tampa, FL* YOU KNOW WHAT IT IS 668 +60 5915 28
KZFM/Corpus Christi, TX* KLUC/Las Vegas, NV* MD: DJ Jon PD: Orlando T.. FEATURING WYCLEF JEAN GRANDHUSTLEAATLANTIC ¥ "B% =222 &%
OM/PD: Ed Ocanas OM/PD: Cat Thomas APD: Scantman AMUSEMENT PARK 585 -477 4403 33
MD: Arlene M. Cordell APD/MD: J.B.King KXJM/Portland, OR* MD: Kristi Reif SOCENT SHADY/AFTERMATH/INTERSCOPE === ™7 ™ =]
OM: Tim McNamera INT’'L PLAYERS ANTHEM (I CHOOSE YOU) 584 +4 5.855 29
KZZA/Dallas, TX* KVEG/Las Vegas, NV* PD: Mark Adams KOHT/Tucson, AZ* 5 UGK FEATURING OUTKAST _ UCKJIVE/ZOMBA 7 = |
PD/MD: Joe "Jammin Joe"  PD: Sherita Saulsberry APD: Carrie "Careezy” Fisher  OM: Tim Richards R WOODGRAIN WHEEL S43 484 2775 -
Martinez MD: Jesse "J-Noise" Garcia  MD: Big Kid Bootz PD: Fred Rico [} SLIMTHUG STARTRAK/GEFFEN == iy oW
APD: Roger "DJ Spin" S APD/MD: Rico Villalobos % MY 64 I
ger RIL 2053 WLTO/Lexington, KY* WPKF/Poughkeepsie, NY ! é MIKE JONES FEAT. BUNB& SNOJPDOGG  ICE AGE/SVISHAHOUSE/ASYLUM/WARNER BROS. gos 249 REEl -
KQKS/Denver, CO* OM: Robert Lindsey PD: Aaron "Dave” McCord ~ KTBT/Tulsa, OK* H THE PEOPLE o N -
PD: Cat Collins PD: Tabatha Levrault APD/MD: C.J. Mcintyre OM: Don Cristi 2 COMMON C:O.DDUCEERENMINTERSCORE || LT .
APD/MD: John E. Kage PD: Corbin Pierce 5 MAMI MIRA 49 &5 | ST 30
w
ES
[=4
&

OM: Steve Gramzay
PD: Patti Diaz

APD/MD: DJ Slo Mation KBTE/Lubbock, TX Love" Love
OM: Jeff Scott KEWB/Redding, CA
XHTO/E| Paso, TX* PD/MD: Magoo OM: Rick Healy WMBX/West Palm Beach, ] [ ]
OM/PD: Francisco Aguirre PD: Rico Garcia FL*
APD/MD: Alex "Big AI" Flora  KBFM/McAllen, TX* OM/PD: Mark McCray c I e a r c 0 n s I ste nt u a I It
OM: Billy Santiago KGGI/Riverside, CA* L . "
WRCL/Flint, MI* PO: Johnny O PD: Jesse Duran KDGS/Wichita, KS*
OM: J. Patrick MD: Frankie G APD: Mike Medina PD: Greg "Hitman" Williams
: MD: ODM Cuti MD: Dave " Deuce”
&%hg;fywcl Siid KXHT/Memphis, TN* Gutierez D: Dave "Deuce” Jacobsen HI hooks are not created equal. Some are too short, some are too long, and some

KBOS/Fresno, CA*

APD/MD: E-Man

PD: Mo Better

PD/MD: Dan Hunt
APD: Joey Foxx

KWIE/Riverside, CA*
PD/MD: Al Fuentes

PD: Charlie O'Douglas
MD: Marcus "DJ Marcus

KHHK/Yakima, WA
OM: Dewey Boynton

USD.A.

CORPORATE THUGZ/DEF JAM/IDJMG

are just wrong. You invast big dollars in research - why risk testing with bad hooks?

Hooks Unlimited's clear, consistent, quality never leaves you guessing about your

PD: Greg Hoffman WPOW/Miami, FL* APD: Chris Loos PD/MD: Matt Foley : o 5 : ]
MD: Danny Salas OM/PD: Tom Calococei listeners’ music tastes. Contact Michael Pelaia for your next project.
MD: Eddie Mix WJJS/Roanoke, VA*
KSEQ/Fresno, CA* . . OM: Steve Cross
OM/PD: Tommy Del Rio KTTB/Minneapolis, MN*  pp/MD: Cisgo
MD: DJ Lace PD: Sam Elliot
MD: Zannie K. KBMB/Sacramento, CA* f‘
PD: Pattie Moreno

WBTT/Ft. Myers, FL*
PD: Scrap Jackson
APD/MD: Omar “The Big 0"
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MD: DJ Short-E

* Monitored Reporters

WWW america

404-835-02C5 » hooks@hooks.com » www.hooks.cOm ® Featuring @M ccnrusv  HitDiscs UNLIMITED
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URBAN/URBAN AC/GOSPEL

The biggest challenges facing urban programmers today

Surviving And Thriving

Darnella Dunham

DDunham@RadioandRecords.com

arlier this month 1 had the pleasure of attending the
Phenomenal 15 Salute to Elroy Smith. Being in a roomtul of
so many influential urban programmers and personalities
served as a powerful reminder of the format’s strength today.
B Urban radio is strong because it has remained resilient as
music and technological trends have evolved. And that
resiliency is a result of programmers being proactive in dealing with issues before

they become full-blown problems.

For this colummn, I reached out to several urban
programmers to learn what their greatest chal-
lenges are. While responses varied, all agreed the
issues they face affect multiple formats.

Veteran Terri Avery, OM/PD at CBS Radio’s
urban WPEG (Power 98) and urban AC WBAV
(V101.9)/Charlotte, has evolved her approach to
programming through the years to fit what today’s
listener wants from radio.“It’s a new day and age—
you've got to think on a different level,” she says.

“The biggest chal-
lenge today involves
cutting through,” says
Skip Dillard, P at
CBS Radio urban
WPGC/Washington.
“Its much harder to
reach listeners. Blame
the Internet, competi-

tion from other radio
outlets,

Dillard

downsized
workplaces, more money needed to live on, etc.”

To effectively reach and influence listeners,
Dillard contends that programmers have to work
harder than their predecessors did.“These days it’s
about running full-speed to catch up with the lis-
teners and the busy lifestyles they lead,” he says.
“That means we have to be faster, smarter and
more in tune with our core than ever”

Talent Acquisition And
Development
The need for relatable air talent is paramount for

Cox urban WEDR (99 Jamz)/Miami PD Derrick
Baker. “The job of being program director is not
that difficult, as far as the music and the research,”
Baker says. “Dealing with, teaching and nurturing
talent—that is my greatest challenge”

Talent management skills are essential for man-
agers in any business,
Baker notes, but even
more  so in radio
“because you're dealing
with the egos and the
personalities.”

Identifying and re-
cruiting  high-caliber
full-time talent is a

challenge for pro-

Dickinson

grammers regardless of
format. But in the ultra-competitive urban mar-
ket of Washington, it is just as difficult to find
quality  part-timers, according to Howard
University urban AC WHUR/Washington PD
Dave Dickinson.

“The biggest challenge programming an urban
adult station in D.C. is the lack of quality freelance
people,” he says.“Luckily, [ have found a couple of
great voices that were in other positions, like nmy
music director, Traci Latrelle.”

Dickinson adds,“The competition is fierce, but
[ consider that more fun than a challenge”

Staying Creative In A Corporate
Environment
Nowadays, it’s essential for PDs to balance their

24/7 NEWS ONLINE @ www.RadioandRecords.com

managerial and corporate responsibilities with the
need to remain creative. It’s a constant tug of war
that programmers find themselves in—more so
than in years past.

“It’s just gotten a lot more difficult, and I think
the
Extending station brands to new platforms, such

“The job of
being
program
diregctor is
not that
difficult, as

creative side is lacking,” Avery says.
as Web sites and HID radio, places new demands
on programmers that previous generations didn’t

have to deal with.

far as the Avery s§ys,‘.‘You'.vc' got tf) keep up \Nit].] all of
music that and think in a different light than you did back
and the Slergsrhzz:r);:;i:ist)t;to::?e all those avenues to
research. ey '

Resilient urban programmers like Avery are
finding ways to accommodate increased workloads

Dealing with
teaching and

. and to juggle creative elements with paperwork.

? aLi :tnl-‘ltlll'; at WPEG and WBAV stream audio, broadcast HID2

ism side channels and offer a varied menu of station-
specific podcasts for listeners.

gﬁgﬁ eens ; e Avery keeps up with technology without los-

— Derrick Baker ing focus on her daily responsibilities by, well,
working longer hours.

“In those after-hours where you used to listen
to music all the time, now you're studying about
HD and streaming and all those other avenues that
expose your radio station,” she says. “You really
have to think in a different light. And you have to
keep up with it because it is the norim now. For
most people, the Internet is now where they get
the most information.

l't’S a new “You have to think in thqse terms, too, how
d ay an d when they go to your Web site, you can get the
age—vou've best exposure to keep them listening to your radio
gt toy station,” Avery adds.
ink Despite the challenges, programming an urban
INKon a R . . .
d-ff t station is not without its rewards. Dillard says,
iTreren “ . .
| eve| ’ What keeps me excited about radio is when we
- . do connect with that listener. When we're out in
—Terri Avery

the streets convincing listeners to get tested on
National HIV Testing Day, meeting a listener who
arrives at the station to collect a prize or bringing
people together for a concert or community event,
all of a sudden you realize the privilege you've
been granted: a chance to reach out and touch the

lives of people in a positive way.” RR

Hundreds paid tribute July 6 to former Clear Channel urban WGCl/urban AC WVAZ (V-
103)/Chicago PD Elroy Smith for 15 years of programming success in the market.
Pictured, from left, are former WGCI/WVAZ GM Marv Dyson, Smith and Radio One
consultant Barry Mayo moments after announcing that Smith is headed to Radio
One/Philadelphia as OM.
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0s I1NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
wS  TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
gz ; TITLE PLAYS ITLE PLAYS
28 ARTIST _ IMPRINT/ PROMOTION LABEL ™ /- MILLIONS RANK L Ep—" A L — e
'MAKE ME BETTER NO. 10 WK) 59 «389 41861 1 WOODGRAIN WHEEL SI/B0O  HIP HOP POLICE 395/22
FABOLOUS FEATURING NE-YO DESERT STORM/DEF JAM/IDJMG = g = Slim Thug Chamillionaire Feat. Slick Rick
UMBRELLA nr (STAR TRAK/GEFFEN) (CHAMILLITARY/UNIVERSAL MOTOWN)
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG 392_8 -389 37'107 3 MOST ADDED TOTAL STATIONS: 4B ] TOTAL STATIONS: 40
SAME GIRL . .
3917 +43 36335 4 GOOD THINGS 4871178 RIDIN 372/199
R.KELLY DUET WITH USHER JVEZOMBA T Rich Boy Feat. Polow Da Don & Keri Hilson Mya
WHEN | SEE U (ZONE 4/INTERSCOPE) (UNIVERSAL MOTOWN)
FANTASIA JIRMG 38}2 f‘83 ?8'00‘{ 2 TOTAL STATIONS: 60  “TOTALSTATIONS: 48"
.ﬁIG THINGS POPPIN' {DO IT) CRANDHUSTLE/ATLAN?”&C 3477 +264 32527 5 YOU KNOW WHAT IT IS  469/21 CORPORATE THUGGIN' 362/16
& e a TITLE NEW T.\. Feat. Wyclef jean U.S.D.A.
A BAY BAY 1371 +82 28395 10 _ ARTIST / LABEL _ STATIONS (GRAND HUSTLE/ATLANTIC) (CORPORATE THUGZ/DEF JAM/IDIMG)
HURRICANE CHRIS POLO GROUNDS/J/RMG il i f . THROUGH THE PAIN 36 TOTAL STATIONS: 58 TOTAL STATIONS: 43
WIPE ME DOWN Diddy Feat. Mario Winans T
LIL BOOSIE FEATURING FOXX & WEBBIE TRILLASYLUM/ATLANTIC -239 SRECEN 7 (BAD BOY/ATLANTIC) THEIREOREE 423/21 SPEAKER - 2237153
P = —_— — KBTT, KHTE, KIPR, XJMM, KKDA, KMJJ, Common David Banner Feat. Akan, Lil Wayne &
SHAWTY MOST INCREASED PLAYS +478 28610 9 KNDA, KOPW, KPRS, KRRQ, KTCX, VSP, (G.O.0.D/CEFFEN) Snoop Dogg
PLIES FEATURING T-PAIN ~ SLIPNSLIDE/ATLANTIC S = A e e e e T ANET AT 59 (SRC/UNIVERSAL MOTOWN)
BUY U A DRANK (SHAWTY SNAPPIN") ne«r 427 32504 6 WBTF, WDKX, WEUP, WFXA, WFXE. WJKS, TOTAL STATIONS: 42
T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/JIVE/ZOMBA . WIMI, WJTT, WJUC, WIZD, WIZE, WPHH, PUT A LITTLE
PARTY LIKE A ROCKSTAR nr ' WPWX, WQHH. WRSJ, WTMG, WWWZ, UMPH INIT 4157247 THROUGH THE PAIN 261/84
509 26232 12 WZFX, WZHT, XM The City Jagged Edge Feat. Ashanti Diddy Feat. Mario Winans
SHOPBOYZ ONDECK/UNIVERSAL REPUBLIC - (SO S0 DEFIDIMG) (BAD BOY/ATLANTIC)
TEACHME 66 30440 8 LiL LOVE 35 TOTAL STATIONS: 49 TOTAL STATIONS: 35
MUSIQ SOULCHILD ATLANTIC . Bone Thugs-N-Harmony Feat. Marah
T Carey & Bow Wow
BARTENDER = Y
T-PAIN FEATURING AKON KONVICT/NAPPY BOYLIVE/ZOMBA 236 B 1° B o
LET IT GO 330 2609 13 KPRS, KRRQ, KTCX, KVSP, WAMO, WBFA,
KEYSHiA COLE FEATURING MISSY ELLIOTT & LIL KIM IMANI/GEFFEN : WBLK, WBLX, WBTF, WDKX, WEMX,
| DO YOU 1 WEUP, WFXE, WHXT, WIKS, WJKS, WM,
NEYO DEF JAM/IOIMG 241 26375 1 WJTT, WJUC, WJZD; WJZE, WPEG, WPWX,
LIT7F. =i WQHH, WRBJ, WTMG, WWWZ, WZEX,
TAMBOURINE WZHT
EVE AFTERMATH/FULL SURFACE/RUFF RYDERS/CeFFEN 2278 <105 19823 17 T et -
B — 1 PLAYER'S AYER 8
CIKETHIS 2By 182 25450 Lioyd
KELLY ROWLAND FEATURING EVE MUSIC WORLD/COLUMBIA e e o
BEAUTIFUL GIRLS KBTT, KHTE, KIPR, KJMM, KKDA, KM.J,
SEAN KINCSTON BELUGAHEGHTS/EPICKOH 2147 +451 7873 2 KOPW, KPRS, KVSP, WBFA, WBLK, BLX,
SEXY LADY il = WBTF, WDKX, WEMX, WEUP, WFXE.
'YUNG BERG FEATURING JUNIOR YUNGBOSS/EPC/KOCH 1929 I +131 ] Sy 22 vwvgr):L Vv‘(,’:é wh';gvg;‘r;’(”x%_‘fm’
UNTIL THE END OF TIME AIRPOWER -
JUSTIN TIMBERLAKE svezowsa 1810 +70 19.078 19 PROMISE RING 25 \3]
0 B = T Titfany Evans Feat. Ciara
PLEASE DON'T GO ! N
TANK GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN _]SE A0 2_]'635_ s ff;#’m?g Ty MOST \\
HOW DO | BREATHE : KRRQ, KVSP, WBFA, WBLK, WBTF, WDKX, \\
MARIO sposTReETuRMG 1230 IO 3'93] 23 WEUP, WFXE, WJKS, WIMIL, WJTT, WIUC, INC REQgED \
B WJZD, WJZE, WPEG, WQHH, WRB, WTMG, LA
I E BEED 704 | 36 10807 18 wWwwz P x
ONCE MUSIC WORLD/COLUMBIA - | T
CUPID SHUFFLE HOOD FIGGA 10 \
CuPID ATLANTIC (e 92 IOiSS 2 Gorilla Zoe \
GET IT SHAWTY N [BLOCK/BAD BOY SOUTH/ATLANTIC) — \
LLOYD THE INC./AUNIVERSAL MOTOWN ]_395 285 _Zi az‘g' 'xjﬁi aﬁ% ai‘;sv;/wr“‘ R +478 SHAWTY \
CRANK THAT (SOULJA BOY) 1375 +352 3082 25 == Y| S Plies Feat. T-Pain (Slip-N-Slide/Atlantic) \
SOULJA BOY COLLIPARK/INTERSCOPE = PUT A LITTLE UMPH INIT 10 WIKS +53, WHRK +45, WXBT 435, WIBT +29, WHHL +29,
=i = ; WBHJ +T7, WEMX +16, WKYS +16, WCZB +16, WCKX +14
ANONYMOUS e Jagged Edge Feat. Ashanti 4 A g
BOBBY VALENTINO FEATURING TIMBALAND DTPDEF awiDIMG D08 219 18855 20 PO DERIEINEA)

BEAUTIFUL GIRLS

+45]

KDAY, KMJJ, KTCX, WAMO, WBLX, WEAS,
CAN'T TELL ME NOTHING WIKS, WPGC, WVEE, WZFX

Sean Kingston (Beluga Heights/Epic/Koch)

1366 +65 7574 31
KANYE WEST ROC-A-FELLA/DEF JAMADIMG  —o0 " . P s e e R
BED 245 +338 9560 27 - WQOK +22, KMLJ +21, WERQ +21, WAMO 18, WENZ +18
J_HOLIDAY mccaPOL ) =B e (S("c‘,'"a Bo;K,,NTERSCO £) 4 —

— = — LLIPA P
CAN'T LEAVE 'EM ALONE 2 .06 9 29 WBTJ, WEAS, WHHE, WHTD, WIZF, ‘WiLB, +389 MAKE ME BETTER
EIARA FEATURING 50 CENT LAFACE/ZOMBA "% N WPGC, WQBT, WQOK Fabolous Feat. Ne-Yo
WONDERFUL = = (Desert Storm/Def Jam/IDJMG)
MARQNUES HOUSTON TUG/UNVERSALMOTOWN 902 N 4875 36 YOU CAN TELL ME 8 WFXA +32, KNDA +27, WOMH %24, WIM| +24, WIZF +21,
LIKE THIS s = L1 = 3 Tomi WHRK 21, WIZE +21, KATZ +20, KMEL +16, KTCX 414

H (ROSEHIP) 2

MIMS wemoL | 48 h il Sl ° KIPR, KJMM, KNDA, KVSP, WOKX, VEUP, CRANK THAT (SOULJA BOY)
HOOD FIGGA WIML, WJzD : "

945  +264 9.461 28 = = Soulja Boy (ColliPark/Interscope)

_ GORILLAZDE BLOCK/BAD BOY SOUTHIATLANTIC = '2 e BEAUTIFUL GIRLS 5 WHRK +30, WIWZ +22, WIMH +22, KBFB +19, WIKS +19,
WALL TO WALL 044 167 | BEo9 32 Sean Kingston WBTJ +T7, WEAS +T7, WPEG +I5, WBTF +15, WJTT +T3
CHRIS BROWN JVEZOMBA T : it (BELUGA HEIGHTS/ERIC/KOCH) | o miy e N B
TATTOO a8 3 KAYZ, WENZ, WHHL, WJMH, WKKYV, ¥+ BED
THE ALLIANCE FEATURING FABO NCE/ASYLUM/ATLANTIC . Rapy S WQOK, WQUE J. Holiday (MLG/Capitol)

- WIWZ +28, WPGC +18, WIKS +18, WERQ +T7, WTMG +I6,
COFFEE SHOP ADDED AT... WPHH 16, WHRK 415, WBLX +14, WFXE +14, WKYS sk

YUNG JOC FEATURING CORILLA ZOE

CAN U BELIEVE
ROBIN THICKE

U AIN'T GOIN NOWHERE
YOUNG BUCK FEATURING LATOIYA WILLIAMS

SHAWTY IS DA SH*! (10)

BLOCK/BAD BOY SOUTH/ATLANTIC 86_5 <l 5'(_)72 B

SIRIUS HeLE,
, = HOT JAMZ .La'ﬁj =
799 +100 3129 - Satellite

= PD: Tonya Byrd
760 +168 3301 - MD: Vanessa Grulion

g
smRTRANTERSCOPE | S12  *85 4952 35

G-UNIT/INTERSCOPE

THE-DREAM DEF JAM/ADJMG

NOBODY DO IT BETTER o ..o e o b T R T FOR WEEK ENDING JULY 15, 2007

KEITH MURRAY FEATURING JUN{OR & TYRESE DEF SQUAD/KOCH F ) ’ 1 LEGEND: Sec legend to charts in charts section for rules and symbol explanations.

MONEY IN THE BANK - * 2 FOR REPORTING STATIONS PLAYLISTS GO TO: 83 uraan statlons are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,

SWI22 BEATZ UNIVERSAL MOTOWN 623 -41 4955 34 www.RadioandRecords.com 7 days a week. Rap chart comprised of 83 urban and 75 Rhythmic electronically monitored Nielsen
= : = Broaccast Data Systems stations. © 2007 Nielsen Business Media, Inc. Al rights reserved.

ACCURATE
TRUSTWORTHY
COMPREHENSIVE
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A R SPEND PO RED B
: ) . . .
ATE O £ BD
B 0 - ,
YR A REBOUNDS 140 PLA %
- OR R AT NO. 26
TITLE CERTIFICATIONS PLAYS AUDIENCE
PLAYS
_ARTIST _IMPRINT / PROMOTION LABEL | ¥ W - EEERE RANK ARTIT / LABEL AL ARTIT 7 LABEL /GAIN
TEACHME NO. 1{i WK} BABY 98/19 ANGEL 49/49
34
MUSIQ SOULCHILD ATLANTIC JB_SO i ]7% Jal Angie Stone Feat. Betty Wright Chaka Khan
PLEASE DON'T GO (STAX/CONCORD) (BURGUNDY)
TANK 0OD GAME/BLACKGROUND/UNIVERSAL MOTOWN ]727 . | 72 . MOST ADDED TOTAL STATIONS: 16 TOTAL STATIONS: 8
WHEN | SEE U M8  +92 17264 2 TRANSITION 92/2  STEP ASIDE 45016
FANTASIA Mg S =, Freddie Jackson Yolanda Adams
IF | WAS YOUR MAN oy (ORPHEUS) (ATLANTIC)
JoE JIVE/ZOMBA §6 14566 4 TOTAL STATIONS: 12 TOTAL STATIONS: 33
CAN U BELIEVE » HERE G 42/25
ROBIN THICKE 'STAR TRAK/INTERSCOPE w2 w26 12777 S - e g::.’.‘g,;:ﬁ NIGHT 90/0 ianlil\\N(;'-rOd { WE GO)
LOST WITHOUT U N w85 |08 7 ARTIST / LABEL  sTATIONS (LAFACE/ZOMBA) (HUSH/ORPHEUS)
ROBIN THICKE STAR TRAK/INTERSCOPE =7 . - WALK IN MY SHOES 19 TOTAL STATIONS: 30 TOTAL STATIONS: 10
fENOMEER RGAIN coonsowmss 1208 7 T043 6 s e R BETTER DAYS 82/8  LETITGO 40/3
X —— = - KBLX. KJLH, KMEZ, KNEK, KOKY, KQXL, Lorenzo Owens & Michael Spencer Keyshia Cole Feat. Missy Elliott & Lil Kim
WHATES MYINAME "9 136 7646 12 Sirius Heart & Soul. WAGH, WBLS, WHUR, (MUSIC MIND) (IMANI/GEFFEN)
BRIAN MCKNIGHT WARNER BROS. - i WKXI, WLXC, WMGL, WMPZ, WQMG, TOTAL STATIONS: n TOTAL STATIONS: 8
WSRB, WVBE, WWDM, WXST
e FEAOTIRCR. yve 125 71 19955 8 5 | EIGHTH WONDER 55/1  TEARS DRY ON THEIR OWN 40N
DJ N'T = - BRUISED BUT NOT BROKEN 16 Norwood Young Amy Winehouse
Da 1067 +20 9.249 9 Joss Stone (NORBET) (UNIVERSAL REPUBLIC)
GERALD LEVERT ATLANTIC (VIRGIN) TOTAL STATIONS: 8 TOTAL STATIONS: 6
IF | HAVE MY WAY MOST INCREASED PLAYS 858 141 8172 10 KMEZ, KNEK, KOKY, KQXL, WAGH, WAKB,
CHRISETTE MICHELE DEF JAM/IDIMG . WBLS, WKXI, WLXC, WMGL, WMPZ.
= 5 WQMG, WSRB, WTLZ, WWDM, WXST
SllJJsggc\){JLcan ATLANTIC G 2 ) ) -~ o
- HATE ON ME 10
IN MY SONGS Jill Scott
GERALD LEVERT ATLANTIC _7f]_ _ = 5'869 U (HIDDEN BEACH)
ME KJLH, KNEK, KQXL, WAGH, WBAV, WDLT,
TAMIA PLUSVIMAGE 6_0" +98 iqlf 15 | WHRP.WPHR WQMG, WUHT
HOW DO | BREATHE FUTURE BABY MAMA 9
MARIO 3RD STREET/VRMG 591‘_ 3 el 4'850 = Prince
(NPG/COLUMBIA)
EU‘;E'“ SEPREE RIRRCTR At 479 81 6n7 13 KBLX, KMJK, KMJM, KQXL. WBAV, WFLM,
) e R WMMJ, WWIN, XM Suite 62
NDEC-:OYOU oEFiaiDvG A6 714746 17 " IF I HAVE MY WAY s
2 PIECES Chrisette Michele
CARL THOMAS UMBRELLA/BUNCALD 384 d'l = Ej w:;;AxgmM&/]Fun WQQK, WZAK
BLOCK PARTY I8 ‘ ’ ’ ’ !
32/ CHUCK BROWN FEATURING DJKOOL FULLCRCLERAWVENTURE 20 ) 66 JEEa 22 DO YOU 5
/ STAY WITH ME Ne-Yo
/// NORMAN BROWN PEAKICONCORD 1% i il ]'7_81_ 27 ESSZ JAV%IE;MV%LM - MOST
Y ANYTHING L e e e i )
;/ PATTILABELLE FEAT MARY MARYWITHKANVEWESTRCONSEQUENGE. UMBRELLABUNGLD 201 49 2030 25 CUPID SHUFFLE 5 INCREASED
- S { H
> / CAN U FEEL ME Cupid PLAYS
: / HOWARD HEWETT GROOVE 27e) 52 l.2as 35 (ATLANTIC)
72 = B WAMJ, WFLM, WTLC, WTLZ, WXST
/ PRAIICOIN 00 278 +52 1433 34 - — -
7 WILLLAM/GEFFEN = . YOU CAN TELL ME 5
: Roe - DACVINARA woowves | 277 428 3279 1 s +141 IF | HAVE MY WAY
HOW DID YOU KNOW 257 3 483 32 N s Chrisette-Michele (Def Jam/IDJMG)
Y/ PAUL TAYLOR FEATURING REGINA BELLE PEAK/CONCDRD ! ALRIGHT 3 WAKB +14, m »;1, WNEW ;9. m »;ngglivdé&
/ . " T +f + +6,
z HATE ON ME % Ledisi (o LD
7 JILLSCOTT niopENgeac  COM *190 NGRS 2 (VERVE FDRECAST/VERVE)
:‘, Z DON'T MATTER n2 . - KBLX, KNEK, KOKY +]40 HATE ON ME
V/ 248 20 1439 3 e = - Jill Scott (Hidden Beach)
2 / AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN - e DJ DONT 2 T O L o T <) e )
/ / h J
7 YOU SAVED MY LIFE Gesald Levert WPHR +B, KOKY +7, WSRB +1, WWDM +7, KMEZ +6
;% KIERAN BLackpay 246 28 0498 - (ATLANTIC) -
7 LEAVING TONIGHT . . K, WaNC +128 FUTURE BABY MAMA
~ NE-YO FEATURING JENNIFER HUDSON | DEFJAMADIMG < X Prince (NPG/Cotumbia)
WHAT HAPPENED - WWIN +T7, WNEW +14, X562 +13, KMUM +I3, WBAV +12,
ALGEBRA KR 20 52 9‘898 39 WMMJ +12, KMUK <11, WTLZ +T}, WUHT 10, WHUR +6
EE‘-E\E)AUSE oF vou DEFJAM/IDJIPG . . ¢ i
] T P Robin Thicke (Star Trak/Interscope)
[ASIE 198 17 0.848 40 KOKY +16, WIMR +9, WVBE +9, WLXC +7, WLVH +6,
RICK JAMES STONECITY — N WIMZ +6, WIMX +6, WKXI +6, WQNC +6, KMJM +5
VALENTINE
LLDYD THEINCAUNVERSALMOTOWN T 37 I L >0 ME
THINKING OF YOU 170 > 0.300 Tamia (Pus Vimage)
VICTOR FIELDS REGINA B : B KRNBd’Z;V:VhAEGﬁ:“n&/V;‘I:g »3‘ v\xHAmjwchoi
: = By WUHT +4, : , , KVMA
5 M NOT PERFECT 153 32 1.053 38
JMOSS FEATURING ANTHONY HAMILTON PAJAMICOSPO CENTRIC/ZOMBA i b ADDED AT... b,
. SAME GIRL
R.KELLY DUET WITHUSHER wezoven | 2 2 B !(?Lx " A\
| T — g an Francisco,
BREATHLESS )
CORINNE BAILEY RAE oL | B4 25 _ EIZ o ;% ':(9."'" E_""TW"I
I Kimmie jaylor
MAKEYOUHAPPY W
MUSIQ SOULCHILD aanic M2 25 2359 2 Erv;-‘l; K)\r;rg" :\:alg In My Shoes, 0
=) 7% edisi, ight,
LIKE THIS i
KELLY ROWLAND FEATURING EVE MUSCWORLDICOLUMBIA 102 2 Sl 26 ineg: fiwrelatyiamaid FOR WEEK ENDING JULY 15, 2007
i{F WE WERE ALONE | " . FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
a 105 -2 0.470 - 71 urban AC stations are electronically monitored by Nieisen Broadcast Data Systems 24 hours
KEITE YOUNG FEATURING N'DAMBI HIDDEN BEACH www.RadioandRecords.com a day, 7 days a week. © 2007 Nielsen Business Media, Inc. Al rights reserved.
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UH U U P
0 . A .
B FAR AIRPO R A
BO ADVA 0
PLAYS AUDIENCE
™ +/-

MILLIONS RANK

THECLARKSISTERS —i Cewicospr. 880 +31 3824 2
ENCOURAGE YOURSELF
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS  EMIGOSPEL 773_ 2 ] i
FAITHFUL IS OUR GOD
HEZEKIAH WALKER & LFC VERTYZOMBA B0 B i B L
LET GO
DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATER/VERITY/ZOMBA _;e‘__ _’42 N °
NOBODY BUT THE LORD v
ALVIN DARLING & CELEBRATION B ~ EMTROGOSPEL *ﬁi = ’z 72‘7033¥ 2
3 BROKEN BUT I'M HEALED MOST INCREASED PLAYS
o 6 4 prroncace e e 22, B8 9 S
HIGH PRAISE y
2 ANOINTED PACE SISTERS TYSCOT SE L i lffﬁ 2
WE PRAISE YOU
39 THE MCCLURKIN PROJECT GOSPOCENTRIC/ZOMBA A1 3 "f Za ©
PRAISE ON THE INSIDE
]1 _ IMOSS PAJAM/GOSPO CENTRIC/ZOMBA 1‘27 3 _‘ B 2
PRAYIN' 4 U
L 7SONS OF SOUL SOUL WORLD/VERITY/ZOMBA 428 e zjou ]07
NEVER WOULD HAVE MADE iT
_©  MARVINSAPP o verrvizoss | 4%° e ‘581 A E
STEP ASIDE
20‘ YOLANDA ADAMS suwtc 418 =7 _2188 ?
| ONE GOD
_]3 ~ MAURETTE BROWN CLARK AIRGOSPEL/MALACO _“B o 10T
JESUS, JESUS, JESUS
€ REV.TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR MOMJEG el - [ "
YOU KEEP ON BLESSING ME
2 _ LUTHER BARNES & THE RED BUDD GOSPEL CHOR ~ AIRGOSPEL/MALACO a2 e
BRAND NEw DAY
_~  JONATHANBUTLER MARANATHA! ﬁ gl 3‘37 1S
THE BLOOD
_u‘_i JAMES FORTUNE & FIYA wortowpe 327 B Jﬁm 5
; n CALL JESUS
E 8_ BRUCE PARHAM EMTROGOSPEL B os S 23
- NOT ABOUT US AIRPOWER
Bvla s  BISHOPNOEL JONESPRESENTS THECITY CFREFUGESANCTUARYCHOR  ALPHADOG/TYSCOT ZE] > ’i V72 20
HOW GOOD AND PLEASANT - =
_"_» NEW BREED INTEGRITY w | g o | 27
1 GET JOY
© oo vor SRS 2 N 7
MERCY
" JEFFMAJORS MUSICONE/EPIC/COLUMBIA ZE R o 1675 14
| LOVE ME BETTER THAN THAT
< SHIRLEY MURDOCK B TVSCOT 2_7 & O
ANOTHER BLESSING
_ MELVIN WILLIAMS FEATURING LEE WILLIAMS _ BLACKBERRY/MALACO 282 i e -
CELEBRATE
B SMOKIE NORFUL ) B evcosee.  JEEE ‘10 RISERN] 28
CLOSEST FRIEND
THE RANCE ALLEN GROUP wvsor (R S [EEESEN -
DESTINY
B8 STEPHEN HURD INTEGRITY i + & 0’323 B
GRACE
" BISHOPT.D.JAKESANDTHEPOTTER'SFOUSEMASSCHOIR  DEXTERITY SOUNDS/RHINO _m)m S | 0795 24
THANK YOU (I WON'T COMPLAIN)
- FRED HAMMOND VERITY/ZOMBA 2 o gl -
g GRATEFUL
, va HEZEKIAH WALKER & LFC verTvizomea 129 "2 0733 | 26
RECURRENTS
x x
z g
E 3
oy TITLE 11 NIELSEN BDS PLAYS @ TITLE
3 ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ (=8l ARTIST / IMPRINT / PROMOTION LABEL
HALLELUJAH UM GOOD
TROY SNEED (EMTRO GOSPEL) i =0 “08« S SMOKIE NORFUL (M GOSPEL)
FLL TRUST YOU 335 322 VICTORY
PICHARD SMALLWOOD (SOUL WORLD/VERITY/ZOMEA) | | TYE TRIBBETT & C.A. (INTEGRITY/COLUMBIA)
IMAGINE ME 8 327 THE STRUGGLE 1S OVER
FIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA} YOUTH FOR CHRIS™ (EMTRO GOSPEL}
T'S ON THE WAY 273 294 S0 GOOD TO ME
HEAL ROBERSON (BLACKBERRY/MALACO) VANESSA BELL ARMSTRONG (EMI GOSPEL)
"M STILL STANDING 269 305 HEAVEN KNOWS

~ 3iSHOP PAUL S. MORTON (TEHILLAH/LIGHT]

BLESSED AND HIGHLY FAYORED

NO. 1(6 WKS)

DEITRICK HADDON(TYSCOT/VERITY/ZOMBA)

MOST ADDED

TITLE NEV
ARTIST / LABEL STATIONS

TELL IT 4
Georgia Mass Cholr

{SAVOY/MALACO)
WEUR, WFLT, WEMV, WHLW

NEVER WOULD HAVE MADEIT 3
Marvin Sapp

(VERITY/ZOMBA)

WJYD, WOAD, WPPZ

LORD | LOVE YOU
Shei Atkins

(SOULMUZICK)

WPZS, WPZZ, XM The Sqirit

LET GO 2
Dewayne Woods & When Singers Meet
{QUIET WATER/VERITY/ZOMBA_

KOKA, WYLD

PRAYIN' 4 U 2
7 Sons Of Soul

(SOUL WORLD/VERITY/ZOMBA:

WFLT, WGRB

NOBODY BUT THE LORD 2
Alvin Darling & Celebration

(EMTRO GOSPE )

WORB, WLOK

STRONGER 2
Myron Butler & Levi

(EMI COSPEL)

WFLT, WXOK

BE BLESSED 2
Bishop Paul 5. Morton

(TEHILLAH/LIGHT)

KOKA, WFLT

u|

WITH LONG LIFE
Israel & New Breed
(INTEGRITY)

KOKA, WFLT

(Y]

ADDED AT...
WHLW

Montgomery, AL
PD/MD: Kenny 1

The Caravans, Mary Donit You Weep, 5
Georgia Mass Choir, Tell It, 3

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords

11 NIELSEN BDS PLAYS
CERTIFICATIONS ™ Lw

253 279
25) : 25;
243 i _2; X
233 258
R R

, BD
NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST » LABEL /GAIN ARTIST / LABEL /GAIN
I BELIEVE 150/3 FOR MY GOOD 101710
Micah Stampley VaShawn Mitchell
(LEVITICAL) (TYSCOT)
TOTAL STATIONS: 16 TOTAL STATIONS: 10
PUT YOUR HANDS UP 130/3 JESUS WILL TURN
Darius B-ooks IT AROUND 9z2/m
(JMG/KOZH) The Mighty Clouds Of Joy
TOTAL STATIONS: 15 (EMI GOSPEL)
TOTAL STATIONS: 12
THE SOUND n3/7 — — —
William tAurphy 1 LORD | LOVE YOU 89/19
(M3M) Shei Atkins
TOTAL STATIONS: 12 (SOUL MUZICK/PAID IN FULL)
—  TOTAL STATIONS: 9
IT'S ALREADY DONE 105/6 —
Anointed Pace Sisters STRONGER 88/9
(EMI GOSPEL) Myron Butler & Levi
TOTAL STATIONS: 13 (EMI GOSPEL)
TOTAL STATIONS: 3
AS LOMG AS THERE'S YOU 103/18 =
The McQlurkin Project GLORY TO YOU 82/38
(GOSPQO CENTRIC/ZOMBA) Joann Rosario
TOTAL STATIONS: 15 (VERITY/ZOMBA)
TOTAL STATIONS:. 14

MOST
INCREASED
PLAYS

BROKEN BUT I'M HEALED
Byron Cage (Gospo Centric/Zomba)

WPZZ +T7, WIMO +6, WXTC +5, WMV 45, WTLC +4,
WSOK +4, WNOO +3, WUINI 43, WCAQ 43, WXV +3

ONE GOD

Maurette Brown Clark (AIR Gospel/Malaco)
WXEZ +20, WHAL +12, WXV +9, WLOU +3, WCAD +3,
WNOO +3, WLIB +2, WNNL +2, WPCC +2, WJNI +2

CALL JESUS

Bruce Parham (Emtro Gospel)

WXV 414, WXOK +1D, WHLH +7, WOAD +6, WFMV +4,
WCAQ +4, WYLD +4, WPGC +4, WUFO +3, WEUP +1

LET GO

DeWayne Woods & When Singers Meet
(Quiet Water/Verity/Zomba)

WOAD +8, WPZE +3, WYLD +8, WIMO +6, WNNL +5,
WTLL +5, WUFO »4, WINI +4, KHLR +3, WLOU +2

GLORY TO YOU

///////////////////////////////////ﬁ

Joann Rosario (Verity/Zomba)
WFLT +6, WGRB +6, WXV +6, WCAQ +5, WLOU +5,
WUFO +4, WFMV +2, WXEZ +1, WEAL +1, WUB +1

FOR WEEK ENDING JULY 15, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
38 gospel stations are electronicalty monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2007 Nielsen Business Media, inc. All rights reserved.

CHART LEGEND

Charts are ranked by plays (except for
Countr chart, which is based on audi-
ence irrpressions, computed by cross-
referencing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movement. A song will also
receive a bullet if its percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored <tation downtime for the for-
mat. E<empting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

JULY 20, 2007

raceive a bullet, even if it registers an
increase in plays. Country titles that
cecline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
& bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arhitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:
Awarded to songs appearing in the
top 20 on both the Airplay and

Audience charts for the first time with
increases in both plays and audience.

BREAKERS:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on -he Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:

A listing of songs with the total number
of new adds either reported by each
station or by aatomatic add thresholds.
Title with top most added tatals will
also be highlignted if on chert.

NEW AND ACTIVE:
Current songs below the chart
threshold that are showing an
increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if t ed with
another song an the chart. If the sor gs
are still tied at this point, the title that
is being played on the mos: stations at
that format w i be ranked first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Hot AC, Christian AC,
Christian CHR, inspo, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz) become recurrents and are
removed from the chart after 20
weeks. |1 addition, songs that have
been on the chart for more than 52
weeks and rank below No. 10 become
recurrerts and are removed from the
chart. D2scending Country titles move
to recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titlas move to
recurrert after 52 weeks if they rank
below No. 5, after 26 wezks if they
rank below No. 10, or after 20 weeks if

they rank below No. 15. Songs on Latin
charts move to recurrent after 20
weeks if they rank below No. 20 in

both audience and plays.
Nielsen BDS certification for
rl airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbot indicates multipie

level of 100,000 plays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosguad using multiple listens
and a nationwide sample of carefully
profiled music consumers.
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‘Doing music radio without research is like shooting a gun with

your eyes closed'’

The Vital Role

Of Research

Kevin Peterson

KPeterson@RadioandRecords.com

esearch continues to be a hot-button topic at Christian radio.
Some view it as an absolute necessity, others say it’s a luxury
they can'’t atford. M Programmers also have different takes on
what forms of research are most effective and caution that
research, like any programming tool, can be abused. l One
thing about research most Christian programmers can agree
on is that radio’s most successful stations have a well-thought-out strategy for
frelding reliable data on listener likes and dislikes, how they use the radio and

AAAAAAAANIAN

N

how they perceive the station’s brand.

At WPOZ (Z88.3), which ranked among the
top five with women 25-54 in the highly compet-
itive Orlando market in the winter 2007 Arbitron,
PD Dean O’Neal acknowledges the vital role
research plays in the Christian AC station’s success.
But he adds this caveat: “Research is just a guid-
ance tool. Executed and utilized properly, it can be
the single most powertul tool in your programming
toolbox, but at the end of the day, it is just a tool.”

O’Neal says research takes some ot the guess
work out of programming decisions. Far from a
luxury, O’Neal says research is indispensible for
“ascertaining and providing what your listeners,
or potential new listeners, are tuning in for.”

According to O’Neal, three types of research are
absolute necessities and should be built into every
station’s budget: auditorium music tests, callout (or
online) music testing and perceptual studies.

The advent of online music testing has made it
easier and more affordable for programmers to
keep up with listeners’ changing music tastes: likes,
dislikes, familiarity and burn can be tracked on a
regular basis. However, it’s important to remem-
ber that online music tests ofter only a window
on a station’s loyal P1 listeners and lack the big-
picture view of more traditional music tests.

Just because you've been in your market for
a while, don’t assume you know exactly what
your target listener really wants. It very likely has
changed—and so has your listener.

Included in the research mix at Christian AC
KTSY/Boise, Idaho, is weekly music testing
facilitated by online research vendor RadioTraks.
“It makes our station better because it lets us
know whether we’re on target with what our
[target listener] wants to hear,” PD Jerry Woods

O’'Neal

Woods

says. KTSY also conducts auditoriuni music tests
every year.“The larger sample allows us to com-
pare with our weekly testing” Woods says.
“Owverall, it makes our data more accurate and
allows us to cross-check ourselves.”

Woods and O’Neal are big on auditorium test-
ing for two reasons. First, they rope together
active core listeners with potential new listeners,
and second, they provide important feedback on
the station’s recurrents and gold library. O’Neal
says, “Data from an auditorium music test will
help you identify the consensus songs that can pay
off in higher instances of listener instant gratifi-
cation and aid in the conversion of P3s and P2s
into P1s"Woods cautions, “If you haven't seen the
big picture all at once, you're losing a lot of data
that you need right now”

Besides, attempting to research your entire sta-
tion library online 1s unrealistic, Woods notes.* With
online testing, by the time you’ve worked your way
through the library, your listeners are fatigued and
opinions have probably already changed.”

Conducted less frequently, but no less important,
are station perceptual studies. If you've never done
one, and your station hasn’t grown in quite a while,
you're probably missing something in the big picture.

“Perceptual studies can help you see your sta-
tion from your listener’s eyes,” O’Neal says.“It can
give you a more realistic view of not only what
your listeners really think of your station, but a
reality check of where you truly fit into their
daily lives. With a perceptual, you can identify the
traits, wants, desires, needs and beliefs of both cur-
rent listeners and potential new listeners.”

He adds that when perceptual questions and goals
are carefully thought out, the data gathered can be a
powerful, actionable tool to help grow your station.

Though he has never used it, Woods says he’s a
big fan of researcher Alan Mason’s cluster research
(R&R,, June 8).“He focuses not on a listener pro-
file, but on clusters of similarities between listen-
ers. Once we find those listeners, I'd love to sit
down with a group of them and absorb as much
about their lives as I can.”

Whether you use callout, online research, audi-
torium testing, perceptuals or some combination
thereof, Woods and O’Neal say research is essential.
Sdll, they caution that how it is conducted, inter-
preted and implemented can make all the difference.
*Doing music radio without research is like shoot-
ing a gun with your eyes closed,”Woods says.*“Once
in a while you may even hit something, but you’ll
never get better and someone could get hurt” ReR

ALl ge

~ LONE RANGER

Top 15 at CHR and
.+ Top 20 at AC Monitored & Indicator!

CURB
A EERL L
curb.com
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“Here’s My Life” AC/CHR/INSP
From the album How Can 'We Be Silent
Available 7.24.07

1T, OF GRACE

“All The World” ac/cHr/iNSP

From the album How You Live

Nvailoble 8.28.07
B\ STELLAR|KART

From t

"An%els In Chorus” AC/INSP
e Dove nominated album

We Can't Stand Sitting Down
Available NOW

NEE

)TOBREATHE

From the
Available NOW

“Signature Of Divine (Yahweh)”
AC/CHR From the album The Heat
| Available 8.28.07

GROUP 1 CREW

“Can’t Go On” cHr
From the self-titled debut album

Available NOW

MARK SCHULTZ

“40 Da?/s AC/INSP
bum Broken & Beautiful
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Bl ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS W w =l ARTIST / IMPRINT / PROMOTION LABEL

MY SAVIOR MY GOD

PRAISE YOU IN THIS STORM

MOST ADDED

TITLE NEW
ARTIST / LABEL

- STATIQNS_
SUNDAY 8
tree63
(INPOP)

KCMS, KHZR, KTSL, WBDX, WBSN, WJIE,
WITL, wMUZ

JESUS HOLD ME 6
Andrew Cariton
{BAKERTOWN)
KAIM, KBIQ. KFIS, KLTY, KTSY, WJIE
" EAST TO WEST 2

Casting Crowns
{BEACH STREET/REUNION/PLG)
KAIM, WFZH, WGTS, WVF

GIVE ME WORDS TO SPEAK 4
Aaron Shust

(BRASH}

KAIM, KFIS, KKFS, WFSH

MIRACLE OF THE MOMENT 4
Steven Curtis Chapman

(SPARROW/EMI CMG)

KCMS, KTSL, KX0J, Sirius Spirit 66

BRING THE RAIN 2
MercyMe

(NO)

KCMS, KTSL

ONLY THE WORLD 2
Mandisa

(SPARROW/EMI CMG)

KAIM, KLTY

I'M FOR YOU 2
tobyMac
(FOREFRONT/EMI CMG)
WAFJ, WAKW

LOVE THE LORD
Lincoln Brewster

(INTEGRITY)
KFIS, WMSJ

M

s

ADDED AT...
KBIQ -

Colorado Springs, CO
PD: Bret Stevens
MD: Jack Hamiilton

Andrew Carlton, Jesus Hold Me, 28
Nichole Nordeman, Finally Free, 20
Chuck Dennie, Win This War, 8

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

11 NIELSEN BDS PLAYS
CERTIFICATIONS ™ Lw

PO R D B
, BD
NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL IGAIN ARTIST / LABEL IGAIN
BE STILL 225/10 SNEAKIN' INTO HEAVEN 168/31
StorySide:B Chris Rice
(SILENT MAJORITY/GOTEE) (EB+FLO/INC)
TOTAL STATIONS: 15 TOTAL STATIONS: 13
JESUS HOLD ME 218/1197 OUR GREAT GOD 162/13
Andrew Carlton Todd Agnew Featuring Rebecca St. James
(BAKERTOWN) (INO)

o TOTAL STATIONS: 9 TOTAL STATIONS: 1z
THE REMEDY 205/34 i HALLELUJAH, JESUS 154/50
Ayiesha Woods Monk & Neagle
(GOTEE) (REUNION/PLG)

TOTAL STATIONS: 10 TOTAL STATIONS: 15
STILL CALLS ME SON 186/4 hIGHT NOW 142}3
John Waller This Beautiful Republic

(BEACH STREET/REUNION/PLG) (FOREFRONT/EM! CMG)

TOTAL STATIONS: 14 TOTAL STATIONS: 12
YOU CARRIED ME 185/11 EVERYDAY 141722
Building 429 Jessie Daniels

(WORD-CURB) (MIDAS)

TOTAL STATIONS: 13 TOTAL STATIONS: 14

EAST TO WEST

Casting Crowns (Beach Street/Reunion/PLG)
KLVA +30, KVMV +17, WMSJ +16, KCMS +14, WDC +12,
WLFJ +12, XMES +12, WMHK +11, WBDX +10, WFZH 7

JESUS HOLD ME

Andrew Carlton (Bakertown)
KFIS +34, KBIQ +28, WJIE 415, WFSH +B3,

KLIC +10, KAIM +9, KLTY +7

HOME

Daughtry (RCA/RMG)

KLTY 29, WFFH +23, WVE +15, KWND +B3, XMES +12,
WUQK +11, WCR +4, WAWZ +3, KFIS +2, WMSJ «2

SUNDAY

tree63 (inpop)
KCMS +20, WJIE +T7, KBNS +15, SIST +12, WMCU +1],

WILC +7, KX +5, WBDX +5, WUTL +4, KLVA +

LOVE THE LORD

Lincoln Brewster (Vertical/ntegrity}

KFIS +23, WFFH +14, KBNJ +14, WAFJ +12, WMCU +10,
SIST +7, WAWZ +5, KBIQ +5, WFSH +4, KKFS +2

AARON SHUST [BRASH) 2 r Zfi CASTING CROWNS (BEACH STREET/REUNION/PLG) 528 538 1
BLESSED BE YOUR NAME VOICE OF TRUTH
TREE63 (INPOP) 585 569 CASTING CROWNS (BEACH STREET/REUNIDN/PLG) 509 i
HOLY IS THE LORD BY HIS WOUNDS
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) p=2 L = GLORY REVEALEDFEAT MACPOWELL, MARKHALL, STEVEN CURTISCHAPMAN,BRUANLITTRELL (REUNON/PLED) Be 5 509 )
HOW GREAT IS OUR GOD 557 542 MADE TO WORSHIP 504 474 FOR WEEK ENDING JULY 15, 2007
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMC) CHRIS TOMLIN {SIXSTEPS/SPARROW/EM! CMG) LEGEND: Sce legend to charts In charts sectlon for rules and symbol explanations.
Fs il S4 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
WHAT COULD BE BETTER (THE DAYS AHEAD) 538 620 MOUNTAIN Of GOD 482 482 ho day, 7 days a week. Christian AC Indicator chart compiled of 32 reporters, christian CHR
SMILES (NO) ==~ THIRD DAY (ESSENTIAL/PLG) = 28, christion rock 20 and inspo 18, © 2007 Nielsen Business Media, Inc. All rights reserved.
KLYT/Albuquerque, NM KXWA/Denver, CO WORQ/Green Bay, WI WJLZ/Norfolk, VA* KTPT/Rapid City, SD WBVM/Tampa, FL*
PD: Matt Gentry PD: Scott Veigel OM/PD: Jim Raider OM/PD: JP Morgan OM: Tom Schoenstedt PD: Johnny Vincent
MD: Joey Belville APD: Anne Verebely PD/MD: Joseph Standish MD: Olivia Paff
KZZQ/Des Moines, |A WAYK/Kalamazoo, Ml
KAFC/Anchorage, AK PD: Mike Schiote PD/MD: Mike Couchman KJTH/Ponca City, OK WPRJ/Saginaw, MI WYSZ/Toledo, OH

OM/PD: Mark Guy
APD/MD: Mike Carrier

WHMX/Bangor, ME
OM/PD: Tim Collins
APD/MD: Morgan Smith

KWOF/Cedar Rapids, IA
OM/PD: Jack Davis

WONU/Chicago, IL*
OM: Justin Knight

PO: Johnathon Eltrevoog
MD: Mallory DeWees

WJIRF/Duluth, MN
PD/MD: Terry Michaels

KNMI/Farmington, NM
OM: Wilann Thomas

PD: Darren Nez

MD: Kenny Montano

WSCF/Ft. Pierce, FL
PO/MD: Paul Tipton

WYLV/Knoxville, TN*
PD/MD: Jonathan Unthank

WAYM/Nashville, TN*
OM: Dave Senes

PD: Jeff Brown

MD: Stace Whitmire

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin
MD: Seth Routzahn

24/7 NEWS ONLINE @ www.RadioandRecords.com

PD/MD: Tony Weir
APD: Jeremy Louis

KZRI/Portland, OR*
OM: Mike Novak

PD: David Pierce

APD: Eric Allen

KFFR/Pullman, WA
OM/PD: Chris Gilbreth

wwWwW americanradiohistorv com

OM: Gary Bugh
PD/MD: Aaron Dicer

KLFF/San Luis Obispo, CA*
PD: Matt Williams
MD: Noonie Fugler

WBYO/Sellersville, PA
OM: David Baker
PD/MD: Kristine McClain

KADI/Springfield, MO*
PD/MD: Rod Kittleman

PD/MD: Jeff Howe
APD: Rob Fairchild

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WCLQ/Wausau, WI
PD/MD: Matt Deane

JULY 20, 2007
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FOR WEEK ENDING JULY 15, 2007

" BA D
1 O A »,
AVOR ONQ
R A
. A AR AD
o
0% CHRISTIAN CHR
%5 TITLE PLAYS
22 ARTIST IMPRINT / PROMOTION LABEL ™ ol
. THE LAST NIGHT »
ﬂ _ SKILLET AROENTISREANO 1004 =30
5 LET IT FADE
= B remy camp secooTHaNAL 000 *20
- I'M FOR YOU
2 E_ TOBYMAC foreFRONTEMI MG 00 T
AWAKENING
_]? SWITCHFOOT SPARROW/COLUMBIA/EMI CMG e i
| AFTER THE WORLD
»2],“ DISCIPLE SRE/IND 9_22_ ik
. SOMETHING BEAUTIFUL -
. 20 ewsaors INPOP 79" 04
YOUu
'Ef BRITT NICOLE SPARROW/EMI CMG 920 &
BEAUTY
8 ]f‘_ AYIESHA WO0DS coree M 12
ZERO
2 _7__ HAWK NELSON TOOTH & NAIL 6_83 g
ONLY THE WORLD
: 8 anosa SPARROW/EMICMG 902 $8
I'M NOT WHO | WAS
_]f_ BRANDON HEATH REUNION/PLG _628 g
TUNNEL
~]7y . THIRD DAY ESSENTIAL/PLG ey <&
;  MISSING PAGES
19_ SEVENTH DAY SLUMBER BEC/TOOTH&NAIL 22 _ i
RIGHT NOW e
- _Z__ THIS BEAUTIFUL REPUBLIC FOREFRONT/EMICMG 278 3 2
LONE RANGER
~9_," NATE SALLIE wrs 290 7
UNDO
__]6_ RUSH OF FOOLS Mpas 237 = A8
B ) PRAISE AND ADORE (SOME LIVE WITHOUT IT) 509 +17
_C WavORWY FLICKER/PLG
IN MY ARMS
8 & pums cure SR 45
f SIGNATURE OF DIVINE (YAHWEH)
° __3 _ NEEDTOBREATHE ATLANTIC/LAVA/WORD-CURB ﬁ_ )
HOME
2 4 DAJGHTRY rearmg | 403 il
5 EAST TO WEST
< _2“ CASTING CROWNS BEACHSTREET/REUNION/PLG 35% 22
EVERY TIME | BREATHE
)
< _]_37 BIG DADDY WEAVE FERVENT/WORD-CURB Z . :2
BEAUTIFUL DISASTER
2
23 3w MCLAUGHLIN SLANDIUMEG 218 4
REACHING
BM LEELAND ESSENTIALIPLG 18 e
= GIVE UNTIL THERE'S NOTHING LEFT
&3 2 LNtk capmougoree | 12 *50
S HERE'S MY LIFE
= _3_ BARLOWGIRL FERVENT/WORD-CURB g0 +56
| WANNA LIVE
D _}_ STELLAR KART WORD-CURB 2 y 52
IT'S BEAUTIFUL
S 2_9 ELEVENTYSEVEN FUICKER/PLG = =
R WHAT DO WE KNOW
22 ’ THOUSAND FOOT KRUTCH TooTHaNAL | 280 2l
LEAST OF THESE
. 16 Decemaeranio SUANTEDISPRINGHILL | 257 =21
i £
E]
z E,g TITLE PLAYS
= 2§ ARTIST IMPRINT / PROMOTION LABEL ~ TW .-
1 14 BRING THE RAIN MERCYME NO 30 -3
. 13 WHEN | GET WHERE I'M GOING GEOFF MOORE ROCKETOWN 261 .
z 16 EVERY TIME | BREATHE BIGDADDY WEAVE FERVENT/WORD-CURB 257 El%
4 E BE THOU NEAR TO ME seLAH CURB 249 16
= 21  UNDO RUSHOF FOOLS - MDas 213 -28
£ N FATHER JADONLAVK o BEC/TODTH&NAL 190 -26
13 I'M NOT WHO | WAS BRANDONHEATH REUNION/PLG 186 12
6 GOD SPEAKING RONNIE FREEMAN HARDLY 78 4
]VEIVE ME WQRDS TO SPEAK  AARON SHUST BRASH 161 -9
_ﬁg— GIVE YOU GLORY JEREMY CAMP BEC/TOOTH&NAL 157 =7

P
&
iy CHRISTIAN ROCK
&8 TITLE PLAYS
88  ARTIST IMPRINT / PROMOTION LABEL ™ +-
MADMEN
L S wavoRLY fuckeripLe | 00 *22
EVIL (A CHORUS OF RESISTANCE)
Z »:‘2_‘ PROJECT 86 TooTHE NaLL | 294 . ’]-j"
» . PLAY IT SAFE
2 2 oo crevenTAUEMI MG 200 *10
PERFECT o
7 v ASM/OCTONE/INTERSCOPE 219 _9
c CROSS THE LINE
& S am secroorianaL 20 ‘B
YOU'RE ON FIRE
& 7 we oomsna 228 19
ATTITUDE E
_3_ “IREFLICHT FLICKER/PLG 7229 &
5 AWAKENING L
x 7 Swichroor SPARROW/COLUMBIA/EMICMG 220 28 g
a - SOMEWHERE IN THE SKY -
Q | 4UTLESS BEC/TOOTH&NAL f’ 7
| LOVE YOU TO DEATH K
g _ CAMILY FORCES MAVERICK/MDNO VS STEREQ/GOTEE 226_ _39
WAKE UP
LR BEC/TOOTH & NAIL _205 1 %
% TIME IS RUNNING OUT (WHERE TC START) 203 8
7 HIGHFLIGHT SQCIETY RKT/ROCKETOWN ~ *
FIGHT LIKE THIS
3 j JECYFER DOWN seino 188 e
. TIME (TO LET THIS GO)
& 5 EVERTHELESS FuckerpLG B8 S
ZERO
1> 2 awkneLson Toorwana B0 *12
+SING TO ME -
o E JUNKID RUN ) ToomanaL 10 2
& FINDING OUT
17 P STELLARKART WORD-CURB Lﬂ‘ @
LET'S GO BACK
2
1 = =VERYDAY SUNOAY neor (NN 55
I NEED YOU
3
& = RELIENTK CAPITOUGOTEE 55 2
NEW SKEPTIC
EJ
20 ~ THEFOLD TOOTH&NAIL E . A3
. LIETOME
2l LY 2stones wnoup 124 10
HOLE IN MY HAND
22 | _3_ DAY OF FIRE ESSENTIALPLG 193 1 &
AN EPIPHANY
_23 SEND TOOTH & NAIL _V‘O e
B FIENDS (SELLING OUT AIN'T EASY) 138 16
CHASING VICTORY MONO VS STEREQ/GOTEE
d SCREAM
® 2 Jonan anes SO 6
BREAK ME DOWN
2 _E' RED ESSENTIAL/PLG ]354 5126
> YOUR DEMON
& E KIDS IN THE WaY FLICKER/PLG 187 4
= Es MINOR PROPHETS 105 1
e 2 HASTETHEDAY TOOTH & NAIL
59 1 TEMPTATION COME MY WAY 103 +6
. “HE SHOWDOWN MONO VS STEREQ/COTEE
POPULARITY
&Y JDNEZETTA TooTHENAL | 99 +
INSPO
TITLE PLAYS
WXS  ARTIST IMPRINT / PROMOTION LABEL ~ TW +-
2 EAST TO WEST CASTINGCROWNS B BEACH STREET/REUNION/PLG 1SS +12
9 CONVINCED NICOLEC. MULLEN WORD-CURB 146_ 22
17t BELIEVE IN YOU JOELENGLE - SPIN 360 e 32
~ YOU ARE GOOD POINTOF GRACE - WORD-CURB 131 K10
HOW CAN | KEEP FROM SINGING crRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG 124 ., -I_
LET YOUR LIGHT SHINE BETHANY DILLON SPARROW/EMICMG T8 +36
COMING BACK TO LIFE ECHOING ANGELS INO ns :9
OVER MY HEAD BRIANLITTRELL REUNIONALG NS +2
HALLELUJAH, JESUS MONK & NEASLE _ REUNIONPLG 106 +6
OUR GREAT GOD 70DD AGNEW FEAT. REBECCA ST. JAMES ARDENTIND 106 +3

W

7

Y 4

K ¥ T/Albuquerque, NM
P Matt Gentry

ML : Joey Belville PD/MD: Nikki Cantu

WUFM/Columbus, OH*
OM: Michael Buckingham

CHRISTIAN ROCK REPORTERS

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

APD: Laine Moneyhon
WCVK/Bowling Green, KY WJTL/Lancaster, PA*
O :KenBurns KBNJ/Corpus Christi, TX PD: John Shirk
PD Susan Woodard PD: Arron Daniels MD: Phil Smith
ML : Whitney Yule
KVRK/Dallas, TX KIBZ/Lincoln, NE

WYOF/Bridgeport, CT
PD*MJ: Bob Felberg

PD: Chris Goodwin
MD: Drue Mitchell

WCWP/Brookville, NY
P'D Peter Bellotti
ML : Reena Temburni

WSNL/Flint, MI
MD: Brian Coodman

WORQ/Green Bay, WI*

OM/2D: Jim Raider

JULY 20, 2007

OM: Lester St. James
PD/MD: Ron Drury

WDML/Marion, IL
MD: Tom Schroeder

WMKL/Miami, FL
PD: Rob Robbins
MD: Kelty Downing

Effect Raio Network/Network
PD/MD: Exiar Harman
APD: Ame nde Harman

WJIS/Sarasota, FL
OM: Kris Byerly

PD: Michelle Tellone
MD: Elisha Skorski
WILZ/Nerialk, VA*
OM/°D: P Morgaa
APD: Anre Verebely

Firexcape/Satellite
PD/MD: Joe Hayes

WITR/Rcchester. NY
PD/MD: Samme Palermo
APD: Will*The Tuna" Benson

PD/MD: Jost Booth

Red Letter Rock 20/Satellite

WPRJ/Sagir aw, Ml
OM: Gary 3ugn
PD/MD: Aarom Dicer

PD: Codv Christopher
MD: Reid Jotnson

The Sound Of Light/Satellite

PD/MD: Bill Moore

Whip Of Cords/Satellite

OM/PD: Matt Rhodes

KCLC/St. Louis, MO
MD: Dave Merkel

Positive Rock Show/Satellite

WBVM/Tampa, FL*
PD: Johnny Vincent
MD: Olivia Paff

WYSZ/Toledo, OH
PD/MD: Jeff Howe

Sirius Spirit 66/Satellite*

PD: Al Skop
MD: Joey Blazk

24/7 NEWS DNLINE @ www.RadioandRecords.com

WWW.americanradiohistorv.J:om

WCLQ/Wausau, Wi
PD/MD: Matt Deane

* Monitored Reporters
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AlFPLANES 0.513/0.513 TOWN 0.309/0.002 SUMMER 0.278/0.057 KSD, KSON, KTEX, KTST, KVOO, KZSN, WCTK, WGGY, KFDL, KILT, KSSN, KTOM,
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(TITAN P¥RAMID/NINE NORTH) TOTAL STATIONS: 5 (CAPITOL NASHVILLE) FOR WEEKEMNDIN 3 JULY 15, 2007
TOTEL S=ATIONS: TOTAL STATIONS: 18

LEGEND: ® ee lecand to charts in charts section for rules and symbol explanations. 5 .
127 country and 22 “anada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator crart comprised of 92 reporters.

© 2007 Niesen Buz Iness Media, Inc. All rights reserved.
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CALL Skip Joeckel 719.579.6676

Grow Local $ponsors. Capture
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do you want YOUR
rogramming to do?

CarClinicNetwork.com

Listeners. Car Clinic Programming does it.
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Radio and Records’
27 Member News Team

- €
v €3

Carol Archer Keith Berman Mike Boyle Alexandra Cahill Kevin Carter
Smooth Jazz Editor Radio Editor/Street Talk Deily Evil Minion  Senior Editor; News, Alternative/Active/Rock Editor Onlne Editor Street Talk Daily & CHR/Top 40 Editor
323-954-3419 323-954-3432 646-654-4727 646-654-4679 323.954-3433
carcher@radioandrecords.com kberman@radioandrecords.com mboyle@radioandrecords.com ocahill@rad oondrecords.com kearter@radicandrecords.com

Anthony Colombo Brida Connolly Hillory Crosley RJ Curtis Darnelle Dunham Erica Farber
Alternative, Active Rock, Heritage Rock, Triple A News Editor Contribsting Urbon Editor Country Editor Urban/Rhythmic/Gospel Editor President & Publisher
646-654-4640 323-954-34V7 646-654-4647 323-954-3444 323-954-341 323-954-3422
acolombo@radioandrecords.com beonnolly@radioandrecords.com herosley@radioandrecords.com rwris@radioondrecords.com ddunham@radioandrecords.com efarber@radioandrecords.com

2> \ N
Raphael George Hurricane Heeran Paul Heine Wade Jessen Jackie Madrigal
Chart Manager; Urban, Rhythmic, Rap Ratings Editor Executive Editor Director of Charts & Opératians, Noshville Latin Formats Editor
646-654-4623 323-954-3425 646-654-4669 615-321-4291 323-954-3427
rgesrge@radioendrecords.com hheeran@radioandrecords.com pheine@radioandrecords.com wiessen@radioandrecords.fom JMadrigel@radioandrecords.com

Cyndee Maxwell Gordon Murray Kevin Peterson- Silvio Pietroluongo Jose Promis John Schoenberger
Editosial Director & Associate Pubdisher Chart Manager; Smooth Jozz Chiistian Editor Director of Charts Chart Manager; Latin Triple A/Americana Edifor
323-954-3420 646-654-4638 850-916-9933 646-654-4624 323-535-2287 323-954-3429
maxwell@radioandrecords.cém gmurray@radioandrecrds.com kpeterson@radioandrecards.om spietroluongo@radioandrecords.com ipromis@radicandrecords.cam jschoenberger@rodioandrecords.com

Chuck Taylor Gary Trust Ken Tucker Susan Visakowitz Jeffrey Yorke
Senior Editor Features; AC/Hot AC Editor Chart Manager; Hot AC/AC Radio Editor Senior Gnline Editor Washington DCBureau Chief/Business Editor
646-654-4729 646-654-4659 615-321-4286 646-654-4730 301-773-7005
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KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrison
MD: Melissa Frost

KGNC/Amarillo, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Anchorage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WYAY/Atlanta, GA*
OM/PD: Mark Richards
MD: Sandy Weaver

WIBL/Augusta, GA*
OM: Steve Burke

KBKO/Bakersfield, CA*
PD: Danny Spanks

WILS/Beckiey, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hilt

WHWK/Binghamton, NY
PD: Don Brake

WBWN/Bloomington, IL
OM/PD: Dan Westhoff
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PD/MD: Joe Jarvis

KQFC/Boise, ID*
P0: Wes McShay
MOD: Ruby Cortez

KAGG/Bryan, TX
MD: Danny Merrell

WIXY/Champaign, IL
PD: Sky Phillips
MD: Nicole Beals

WOGT/Chattanooga, TN*
PD: Duane Shannon

WKCN/Columbus, GA*
OM: Bob Quick
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Waters

PD: Alan Quin

APD/MD: Mike Kelly

KFTX/Corpus Christi, TX*
MD: Austin Danieis

KOUL/Corpus Christi, TX*
MD: Jim Dandy

KTYS/Dallas, TX*
OM: Tom Hunter
PD: Gayle W. Poteet
MD: Chris Huff

WTVY/Dothan, AL
OM/PD: Amie Pollard
MD: Mike Casey

KKCB/Duluth, MN
PD: Derek Moran

WQRB/Eau Claire, W
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
OM: Tom Charity
PD: Ray Turner

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene; OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimore
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: DeanO

KAFF/Flagstaff, AZ
PO: C.J. Murri
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap™
Wilcox

MD: Chase Matthews

WFRE/Frederick, MD*
PD: Lisa Allen

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Mike Vincent

KHCGE/Fresno, CA
OM: Paul Wilson
PD: Chuck Ceiger

KUAD/Ft, Collins, CO
PD: Mark Callaghan
APO: Dave Jensen

MD: Brian Gary

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

PD: Steve Stewart

APD/MD: Dawn Michaels

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Robinson

WTCR/Huntington, WV
PD: Clint McElroy

KiXQ/Joplin, MO
OM: Chad Elliot
PD: Rob Meyer

WNWN/Kalamazoo, Mi
PD: P.J. Lacey

APD: Scott Wagner

MD: Tim Harris

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Bob Vizza

KXKC/Lafayette, LA*
PD: Casey Carter
APD/MD: Sean Riley

WBBN/Laurel, MS
OM/PD: Tom Freeman

KZKX/Lincoln, NE
OM: Jim Steel

PD: Hoss Michaels
APD/MD: Cerol Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MD: Neely Yates

KlAl/Mason City, 1A
PD: Phil O'Reitly
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Schuler

KUBB/Merced, CA
OM/PD: Rene Roberts
MD: Dee Kelly

WOKK/Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL¥

WMUS/Muskegon, MI*
OM: Dave Taft
PD: Mark Dixen

WGTR/Myrtle Beach, SC
P0: Johnny Waiker
MD: Korby Ray

KJCS/Nacogdoches, TX
OM/PD: Wakeman "Gator”
Linscomb

APD: Erin Rohde

WCTY/New London, CT
OM/PD: Jimmy Lehn
APO: Dave Elder

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Keltey-Peterson

KPLM/Patm Springs, CA
D: Al Cordon
MD: Kory James

WYC(T/Pensacola, FL
PD: Ric Sacola
MD: Denis "Catfish" Miller

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Harry Nelson

MD: Sheﬁ/y Kincaid

WRWD/Poughkeepsie, NY
OM: Reggie Osterhoudt

PD: Aaron "Dave"” McCord
APD: Paty Quyn

KOUT/Rapid City, SD
PD/MD: Mark Houston

KBUL/Reno, NV
OM: Nick Elliott
PD/MD: Derek Gunn

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WCEN/Saginaw, Mi
PD/MD: Joby Phillips

WWFG/Salisbury, MD
OM/PD: Brian Cleary
APD/MD: Sandra Lee

24/7 NEWS ONLINE @ www.RadioandRecords.com

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

KKJG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PO/MD: Stefan Carpenter

KSNI/Santa Maria, CA
PD/MD: Tim Brown

Jones CD Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Sirius New
Country/Satellite*
OM/PD:; Scott Lindy
MD: Al Skop

XM Highway 16/Satellite*
PO: Jon Anthony
MD: Jay Thomas

WJCL/Savannah, GA*
OM: Pat Garrett
PD: Boomer Lee

WBFM/Sheboygan, WI
PD: Eddie Ybarra
APD: Jeff "J.R." Kelm

KXKS/Shreveport, LA*
OM: Gary McCoy
PD: Chris Evans

KSUX/Sioux City, I1A
PD/MD: Tony Michaels

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, MI
OM/PD: Jack O'Malley
MD: Carey Carison

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Paul Stone

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Trey Daniels

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD/MD: Dave Daniels

WDEZ/Wausau, W
PD: Chad Edwards
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

* Monitored Reporters
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» A “ROCK IN MY BOOT”
& | CAN'T STOP JASON BLAINE

‘ﬁ j FROM STEPPING INTO

THE CANADA COUNTRY
CHART’S TOP 10 FOR
A THE FIRST TIME (15-9).

COUNTRY INDICATOR

POWERED BY

niclsen

MCA NASHVILLE

TITLE PLAYS TOTAL
ARTIST IMPRINT / PROMOTION LABEL ™ - AUD.

1 21 LOST IN THIS MOMENT BIC&RICH WARNERBROS./WRN 3569 | -96 7.846
T 13 1 TOLD YOU SO KEITH URBAN o CAPTOLNASHVILLE 3543 +108 7771

S 21 TEARDROPS ONMY GUITAR TAYLORSWIFT BICMACHINE 3432 #4195 7.77)

4 6 NEVER WANTED NOTHING MORE KENNY CHESNEY BNA 3412 406 7743
7 22 JOHNNYCASH JASON ALE&N BROKENBOW 2988  +126 i 6.522
"8 24 ADIFFERENT WORLD BUCKY COVINGTON B LRCSTREET 2979 +I73 6374
"2 19 WRAPPED GEORGESTRAT © MCAMASHVILLE 2956 534 6333
10 17 THESE ARE MY PEOPLE RODNEY ATKINS o R 2949 219 6498
"N 8  BECAUSE OF YOU REBAMCENTIRE DUET WITH KELLY CLARKSON MCANASHVILLE 2680 4222 5723
79 29 STARTIN' WITH ME JakE OWEN o RCA 2550 =225 5.030
::I'i_" 12 INEED YOU TIM MCGRAW WITH FAITHHILL CURB 2527 +121 Si64
- I TOU(ﬁRA!G MORGAN BROKEN BOw 2481  +58 5533
14 8  EVERVDAY AMERICA SUGARLAND MERCURY 2250 478 4.882
TET‘ ] S- LOVE ME IF YOU CAPITDBV KEITH SHOW 00G NASHVILLE 2097 256 4.528
15 18 | WONDER KELLIEPICKLER o © BwA 2045 =27 | 4215
_i; 24 GUYS LIKE ME ERIC CHURCH o © oemoLNaHvLE 2001 9 4374
33? "6  PROUD OF THE HOUSE WE BUILT BROOKS & DlTNN | ARISTANASHVILLE 1965 +180 4.235
_17.._ N Howl FEEL MARTINA MCBRIDE o o A 1962 +30 4200
9@ &  IF YOU'RE READING THIS TIMMCGRAW o (RB 1899  +ID4 4126
-il_‘ 16 ALL MY FRIENDS SAY LUKEBRYAN o CAPITOLNASHVILLE 1856 AN 3883
7 '72 . TAKEME THERE RASCAL FLATTS ) WRCSTREET 1818 +932 4.0587
37 19 ALITTLE MORE YOU LITTLE BIG TOWN o QuiTYy 1744 I% T 3665
24 7 FREE AND EASY (DOWN THEROAD | GO) DERKSBENTLEY  CAPITOLNASHVILLE 1698 #234 3434
—ZE‘ 712 ] WANNA FEEL SOMETHIP]G TRACE ADKINS CAP!TDL NASHVILLE 1557 +16 3.226
26 14 LIVIN' OUR LOVE SONG JASON MICHAEL CARROLL ARISTANASHVILLE 1446 +91  3.072
727 10 MEASUREOF A MANJACKINGRAM BOMACHNE 1282  +4 2627

28 12 FALLCLAYWALKER - CASYWUM-CURB 93«31 2324
129 13 JUST MIGHT HAVE HER RADIO ON TRENT TOMLINSON  YRCSTREET 46 427 | 2327
? "2 ONLINE BRAD PAISLEY o ARISTANASHVILLE 1095 4342 | 2420
MB'_O— 8 7AGTHER SIDE CTVDU JOE NI(HOLSi - UNIVERSGUTH 1004 +48 2039
s 19 TICKSBRADPAISLEY o  ARISTANASHVILLE 937 S8 2004
"33 9 FAMOUS IN A SMALL TOWN MRANDA LAMBERT OlMBIA 883 455 2040
- El Losf FAITHHILL o  WARNER BROS./WRN 867 49 1.756
3 THEMORE | DRINK BLAKE SHELTON - WARNERBROS/WRN 624 +41 1179
4 YOUNEVER TAKE ME DANCING TRAVIS TRITT CATEGORYS 620  +65 1345
4  NOTHIN'BETTER TODO (EANNRIMES ASIUMCURE 605 +46 1240
3 ASIFSARAEVANS - RCA  S93 466 1225
40 4 SUNOAY MORNING IN AMERICA KEITH ANDERSON ARISTANASHVILLE 571 +52 1166

28 28: MOMENTS EMERSON DRIVE ¥

WIRECRACKER JOSHTURNER S&a +272 1263
8  SHE AIN'T RIGHT LEEBRICE - - ASYLUMCURB 486  -38  0.898

g =

& B e CANADA COUNTRY -

| 35 ARTIST IMPRINT / PROMOTION LABEL ~ TW. +/-

4 13 | TOLD YOU SO KEITHURBAN CAPITOLNASHVILLE/EMI 555 +22
—7 i 77 BECAU SFFYOU REBA MCEN?:E DquT WITH;(ELLTC@KSON o rTACA NASHVlLLETUNlVERSAL [ 544_ il +10
T 5 1 NEVER wANTED}ibTHmG MOREENNV CHESNEY o BNA/SONY BMG _5? +23
:TVE_ CHEAE TO KEEP HE@RON LINES o - o OUTSIDE THE LINES 532 <17
7_3_ | 19 LOSTIN THIS MOMENT BG & RICH o  WARMERBROS/WARNER 515 8
5 8 DIDN'TEVEN SEE THE DUST paul BRANDT & - BRAND-TUNIVERSAL 505 Tl
: R 4 PICD(UP?UCK SHANE YEL:OWBIRD * - 306/UNIVERSAL | _493 -10
"9 10 INEEDYOU TIMMCCRAWWITHFAITHHILL © coreemi | 461 8
——1; % 767 Rbcm MY BOOT Jason Bu_mniz L 4 - - INDEPENDENT = 1257 } +34
“13‘ 14 ?ARDROPS ON IGV GUITAR?A‘ILOR SWIFT ?IG MACHINE/UNIVERSAL _43\ B +10
T ? FIND QUT WHO VOUR?IENDS ARE TRACY LAWRENCE ROCK&M}ORT/COS 428 -42 g
T Z ] DONE YOU WRONG AARONPRITCHETT ¥ oPM LZG +4]
‘E— 5 1 FEUFOF THE HOUSE WE BUILT EROOKS; DUNN - Amsﬁ\ N;SHVILLE/SONV BMG 4\4_ +29 -
_lg 20 LUCKY MAN MONTCOMERY GENTRY COLUMBIA/SONY BMG 73;987 i -69 i
-T 1Z N THESE ARE MY PEOPLE RODNEY AT@S o - rcuna/isiw 39'5_ ?3 -

@ -E ; FREE AND EASY (DOWN THE ROAD | 6055%5 BENTLEY CAPITOL NEHWLLE/ENM Kai +37
} _]4__. 18 | WRAPPED GEORGE STRAT - - MCANASHVILLE/UNIVERSAL 359 7-53

16 10 KICKING STONES JOHNNY REID ¥ MAPLEMUSIC 350 -52
--i; I 3 | WHAT Dm.l SEE DOC WAIV_KEVR > - OPEN ROAD/UNIVERSAL s 345 +78
—2—6‘ E | ONE BREATH FROM A HEARTACEADAM GREGORY W o MENSA/EMI 7-ﬁi :26 o
22 16 LET'S TALK ABOUT LOVE JESSIEFARRELL % UNVERSAL ¢ 329 Tl
~2—9— ] 4_ LOVE ME IF YOEAN TOBY KEITIT o SHOW Im&SHVILLE/UNWERSAL 317 | +82
_15— 18_ GOOD DIRECTIONS BILLYCURRNGTON o MERCURY/UNIVERSAL _ZF -69
_1—2. 7]§ i TICKS BRAD&;LEV o ARISTA NASHvxLLE/SOch -302 121

—4—7— 2 ONLINE ERADPAISLET ) -  ARISTANASHVILLE/SONY BMG ?2 446

23 | E— NOBODY DIED THE WIL-(!NSONisrﬁ LATICID/;NCELINE _285_ -10
f{: {3 WJT YOU TO LIVE CEORGE CANYON o UNIVERSAL77 257 ] -12 |
'35 & GOTTAGETME ACADILLAC WILLEMACK &  OPENROADUNVERSAL 245 436
727 11 WHAT WOULD YOU HAVE ME BELIEVE SEANHOGAN & RAVNGROOSTER | 238 -19

MONTACE/MIDAS/UNIVERSAL 226 -28

& indicates CanCon
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Chuck, Jenna and Woo Woo bring honest perspective to

mornings at WPTE/Norfolk

Living The Life: Isn't
That ‘The Point’?

Chuck Taylor

CTaylor@RadioandRecords.com

t’s one thing for a male-female morning team to forge a rela-
- tionship that resembles an on-air family, but Entercom’s hot
AC WPTE (the Point)/Norfolk-Virginia Beach-Newport
News’ Chuck & Jenna have taken the abstract concept quite
literally. The pair has been married for nearly six years, mak-
ing their chemistry behind the mic organic in a way that

would do Al Gore proud.

Add to that 23-year-old sidekick Woo Woo, an
obsessive pop culture fanatic who is as much little
sister as workmate.

Chuck Doud and Jenna Kehoe recently cele-
brated their five-year anniversary at the helm of
“The Morning Point” in the nation’s No. 41 radio
market. Woo Woo, aka Mary Kathryn Young, start-
ed as an intern in sunumer 2001, after listening to
Chuck & Jenna every morning on her way to high
school. The six-month gig turned into a part-time
job as morning show producer/sidekick. Two-and-
a-half-years later, she was hired as a full-fledged
member of the team.

Each of the three offers a unique role within the
ensemble. Chuck says, “I suppose I'm more of the
quarterback or loor manager ot the show. My job
is to find the funny, define the ‘end point’and keep
the momentum moving. I'm the geeky guy with
the radio voice that sees all sides of the story—
whatever it is—and has one-liners to accent the
brilliant talents of Jenna and Woo Woo!”

Jenna adds, “As the wife, the older of the two
females on the show and probably the one with
the shadiest background—meaning I had the most
fun in my single days—I1 am definitely the voice
of reason, practical, reasonable, a bit conservative
and have learned through my gazillion mistakes on
this Earth.”

And then there’s Woo Woo (truly called such by
all family and friends, since an obsession with trains
at age 2):“l am the youngest of four children, and
yes, I am spoiled rotten,” she says. “1 add the edge,
bringing a younger vibe to the show. [ share my
mistakes proudly . . . hello, I played my negative $16
checking bank account balance on the air. ] am the

JuLy 20, 2007

girl who buys the $200 jeans because Jessica
Simpson has them.”

Key Element

Most important to the show, Jenna says, is that the
trio is living the life of their adult demo: “Chuck
and | have a l-year-old daughter, Theresa, and 3-
year-old-son, Charlie. Men and women can relate
to at least one of us—and usually all of us. Chuck
and I are completely open about marriage issues or
arguments that we have. And Woo Woo is excep-
tionally naive, innocent, inexperienced in general
and completely irresponsible. You can’t make up a
Woo Woo. She is who she is, and you just can’t fake
it. She’s perfect.”

Fortunately, appealing to a hot AC audience,
despite the typical family-friendly tag, doesn’t just
mean reading liners and letting someone else
innocuously deliver weather and traffic, thus
allowing the “Morning Point” members to have a
hell of a good time—=even if they don'’t necessari-
ly use such scandalous language.

Chuck calls upon a quote he heard from Scott
Shannon that he thinks best-describes what the
team does: *“ ‘How do you tell a dirty joke to a
priest?” Inference is king for us. As in normal life [
can be pretty sick at times, but the payoft'is some-
thing parents can appreciate. We talk about the same
stuff other shows do; we just don't say ‘sex’ if the
phrase ‘making pancakes’ wilt do.”

Jenna adds,“We can discuss any topic—sex, infi-
delity, drugs, politics—without going to the gutter.
We keep it above the kids” heads, just like Disney
does it”

Most
Memorable
Moments

Chuck Doud has
worked in radio since
he was a preteen,
interning at WPLJ/
New York between the
ages of 12 and 14,
followed by after-
noons at age 18 at
WRGX (X107)/West-
chester, N.Y., in
addition to gigs in Los
Angeles, Philadelphia
and a lucrative dot-
com stop—well, for a
year anyway—before
arriving at the Point.
He recounts his most
memorable moments
during five years in
mornings at WPTE:

B "l remember starting
a week after 9-11 and
saying, ‘What the hell

v

are we going to do

B “Jenna and | finally
telling people after a
year on the air that we
were married.”

B "Jenna’s water
breaking in the studio
when she was eight
months pregnant with
our second child because
she and Woo Woo were
laughing so hard.”

B "Woo Woo getting
thrown out of the
sniper trials for trying
to sway the jury.”

B "Raising over $2
million for the local
Children’s Hospital of
the King's Daughters.”

B “Realizing that when |
was ready to give up on
radio six years ago, |
was on the verge of the
best thing that ever
happened to my career.”

All together now: Chtick, Jenna and Woo Woo.

The wio also deals with the novel persona of an
intensely  muldfaceted marketr, which  reaches
Nortfolk,Virginia Beach, Williamsburg, Chesapeake,
Newport News and Portsmouth—not only a top
tourist destination in Virginia, but the home to major
military bases. As a result, there is not only high audi-
ence turnover, but a unique political mind-set.

On one hand, “30% of our market population
turns over every year. Those listeners are gone,”
Chuck says. “So you have to constantly be out
meeting people and informing them about your
station. If you're not on the street, you're dead.”

In addition, there are obvious, and delicate, polit-
ical viewpoints that the team must balance with
savvy. Jenna says," This is a pretty conservative town
because of the military. We started our show the
week after 9-11.We were very political the first two
years or so, but that was the nature of the country
and certainly of this market in general. We've
backed off the politics, but we all keep up on them.”

Chuck adds, “Our listeners live politics in their
careers; they deal with politics on a day-to-day basis.
It becomes work for them. 1 like to offer an escape
from all of that. We'll talk politics if the topic war-
rants addressing, but my job is to find the laugh so

we can all shrug it off and have some fun.”

Science? Naw, It's Relationships
After five years together, the trio admits that there
is little science to their relationship: It's all about
what comes naturally.”*We all like each other on a
personal level. We are friends first and a team after
that,” Chuck says.“We have cach other’s backs per-
sonally, professionally and in the conimunity.”

Jenna adds that “aside from the legally binding
documents representing our comniitment to cach
other, Chuck and I love working together. As hard
as it can be at times for a married couple, it works
for us. And we just love Woo. She’s that annoying
lictle sister who we can't get enough of”

Says the proud 1il’ sis, “I'm lucky to have a job
that allows me to be myself. Thats why we are such
a kick-ass morning show. We don’t take anything,
we don't try to be people we aren'’t. We are gen-
uine Heck, we use our real names. We're not ‘The
Sally. Bo & Cruiser in the Mornings’ show. We are
Chuck, Jenna and Woo Woo.” RsR

24/7 NEWS ONLINE @ www.RadioandRecords.com
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7 NIELSEN BDS ¥ HITPREDICTOR 3 NEW AND ACTIVE
TITLE CERTIFICATIONS STATUS PLAYS AUDIENC|
, TITLE PLAYS TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL ™ */- MILLIONS RANK L CO— A e e A
EVERYTHING NO. 11 WK) r 1693 K] 12.035 ) NO ONE IS TO BLAME 54/54 SOMETHING IN YOUR EYES 34/4
MICHAEL BUBLE TAI/REPRISE : Katrina Carlson With Howard Jones David Martin
WAITING ON THE WORLD TO CHANGE 3 {KATAPHONIC) (ASTONISH)
JOHN MAYER awaRecoLuvas  RECEE -1l _’12579 2 MOST ADDED TOTAL STATIONS: 2 TOTAL STATIONS: 6
CHASING CARS 5 WHO KNEW 44128  BETTER THAN ME 337
SNOW PATROL POLYDORAGM/NTERSCOPE | 1020 -B1 113059 1 iy TR
HOW TO SAVE A LIFE = (LAFACE/ZOMBA} (UNIVERSAL REPUBLIC)
THE FRAY £PIC 1634 - 12552 3 TOTAL STATIONS: 4 TOTAL STATIONS: 4
HOME
1396 4131 12178 4 KNOCK OOWN THE WALLS 43/8 GRAVITY 3221
CALGHTRY BEATRMG TITLE NEW Chubby Checker John Mayer
THE SWEET ESCAPE | 1378 .82 945 6 ARTIST / LABEL STATIONS (TEEC) [(AWARE/COLUMBIA)
GWEN STEFANI FEATURING AKON INTERSCOPE : BIG GIRLS DON'T CRY 10 TOTAL STATIONS: 4 TOTAL STATIONS: 6
BEFORE HE CHEATS ns3 Feegie
CARRIE UNDERWOOD ARISTAARISTANASHVILLERMG | 182 1 +27 (10321 7 (WILL.LAM/A&M/INTERSCOPE) GLAMOROUS am SOMETFEIG ERATIRUL 3vs
CHANGE ! B iy WAL AV ASMINTERSCORE) POy
nn +41 4366 13 WMGN, WMXC, WRVR, WWFS, WZiD AML
KIMBERLEY LOCKE CURB/REPRISE P i TOTAL STATIONS: 2 TOTAL STATIONS: 12
FAR AWAY < MAKES ME WONDER 7
NICKELBACK ROMRUNNERATLANTICLAVA 1043 32 8484 8 Maroon 5 E';n.,ST TIME 3s/8 :IE:’:E’:F’E" 27/0
STREETCORNER SYMPHONY (ASM/OCTONE/INTERSCOPE) B ki
986 +4) 7.356 9 KRNO, KSNE., KTSM, WFMK, WFPG, WMGS, (CEFFEN) (STAX/CONCORD}
RO8 THOMAS MELISMAZATLANTIC WNIC TOTAL STATIONS: 3 TOTAL STATIONS: 1
RAINCOAT
KELLY SWEET pazcesTe (RCEEN 10 BEEEEE S THE ROAD 7
naé TrueHeart
T T T KQIS, KRNO, KWAY, WFMK, WHLG, WJKK,
WONDE 5 WwIXB
ROB THOMAS WALT DISNEV/MELISMAATLANTE. | 299 62 =
WAIT FOR YOU 6
MAKES ME WONDER ) . f
MAROONS ABMIOCTONEANTERSCOPE 945 08 [555 10 f::z:(‘o‘g‘;)"'"
FEBRUARY SONG WFMK, WKJY, WLHT, WLTW, WMCS,
JOSH CROBAN wareerise (NEAEEN 76 EEREEN WMXC
MY WISH 1¢r - -
RASCAL FLATTS WRICSTREETHOLLYWOOD | B e 1456 22 RL:I:tE WONDERS 5
omas
ANYWAY (WALT DISNEY/MELISMA/ATLANTIC)
MARTINA MCBRIDE RANasHvLLE | 98 *B5 (1362 23 KRWM, KSNE, WHOM, WLEV, WMXC
NEVER ALONE
JIMBRICKMAN FEATURING LADY ANTEBELLUM 3. &7 flsE 2 go":f 4
aughtry
BIGGIRLSDONTCRY  AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 330 W34 4854 12 (RCA/RMG)
FERGIE WILL.LAM/AGM/INTERSCOPE KCBY, WASH, W5LQ, WTCB
-1 EVER PRESENT PAST
. | PAUL MCCARTNEY MPLUMEARKONCORD | 028 *29 | 3051 18 2’“5 SSWEE:' ES::"’E 3
en Stefani Feat. Akon
(2] LYOL VENTTO) MAKERIMEMORY I 286 37 275 W (NTERSCOPE)
BON Jov MERCLRY/ISLAND/IDIMG KBEZ, KKMJ, XM The Blend
SAY IT RIGHT
.) NELLY FURTADG wostevcerren | 230 4 24646 20 EVER PRESENT PAST 3
Paui McCartney
. HEAVEN KNOWS 221 YA 0421 30 (MPL/HEAR/CONCORD)
TAYLOR HICKS ARISTA/RMG KToY. WSNE, Wzl
i LEMONADE
2] CHRIS RICE mocowmpa 197 8 10252 BIG GIRLS DON'T CRY
IF EVERYONE CARED n2 Fergie (willi.am/A&M/Interscope)
. NICKELBACK ROADRUNNERATLANTIC/LAVA 189 iz 0923 25 WOOD +15, WALK i, WCRZ +12, WLTJ +12, WZID +12,
. ADDED AT... KMGA +I0, WIBR +I0, KKCW +8, WEBE +8, KKMY +6
2 | NEEDED TO FALL 150 > o4l 29 WEMK Q9]
REQ SPEEDWACON SPEEDWAGON/MAILBOAT WEMIK HOME
WAIT FOR YOU Lansing, MI g
0 | ELLIOTT YAMIN wexory SREEEN  *O' - EEEEEM 16 OM: Brent Alberts D,;”R’;,‘,L%:S?fmﬂ B TRNXS 6 WIBREE
. HEY THERE DELILAH 9 22 079 2% PO/MD: Chris Reynolds WYYY 45, WOBM #5, WTVR +5, WSUY +5, KBAY +5
i PLAIN WHITET'S HOLLYWOOD 3 Maroon S, Makes Me Wonder, 12
' CHANGES - e i IR Elliott Yamin, Wait For You, 9 MAKES ME WONDER
LAREAU WARRIOR ; TrueHeart. The Road, 1 Maroon 5 (A&M/Octone/Interscope)
BEST OF ME FOR REPORTING STATIONS PLAYLISTS GO TO: WSNE 16, WFMK +I0, WESY +9, KSOF +8, KLTQ +2
(50 CHRISETTE MICHELE ok sawiome | oF 7 (0058 www.RadioandRecords.comn ORI LN E AL QO EH MY
THE SWEET ESCAPE
Gwen Stefani Feat. Akon {interscope)
WYJB +12, WOOD *Tt KKM. +T1, WRVF +Ti, WMCN 48,
RECURRENTS KRBB +8, WCDV +6, WSNE +6, WFPG +6, KRNO +6
=
g %t FEBRUARY SONG
- : Josh Groban (143/Reprise)
] TITLE 11 NIELSEN BDS PLAYS TITLE 11 NIELSEN BDS PLAYS ) imf Ls
H , WHUD 8, WSUY 6, WFPG +5, WVAF +4, KQIS +3,
Bl ARTIST/ IMPRINT / PROMOTION LABEL CERTIFICATIONS W L ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW Lw KSNE +3, WNKC 3, KUMU +3, WALK +3, KMGA +2
UNWRITTEN WHAT HURTS THE MOST
B amasta BEDINGFIELD (EPIC) 953 RASCAL FLATTS (LYRIC STREET/HOLLYWOOD) 667 SN
BAD DAY BECAUSE OF YOU
B 0/NiEL POWTER (WARNER BROS.) B85 | KELLY CLARKSON (RCA/RMC; 678 &5
PUT YOUR RECORDS ON BREAKAWAY e
CORINNE BAILEY RAE (CAPITOL s 92? KELLY CLARKSON (WALT DISNEY/HOLLYWOOD) ! 673 e
YOU'RE BEAUTIFUL 243 633 HURT 629 675 FOR WEEK ENDING JULY 15, 2007
JAMES BLUNT (CUSTARD/ATLANT! CHRISTINA ACUILERA (RCA/RMG, LEGEND: See legend to charts in charts section for rules and symbol explanations.
. = 98 A(, 27 Canada AC and 22 Canada hot AC stations are electronically monitored by Nielsen
I.YIF(E):JLﬁtN(C[.,E"“EE] 695 804 EP?&:IU’:DE(C(OZLUAM':IRA n= 621 541 Broadcast Data Systems 24 hours a day, 7 days a week. € 2007 Nielsen Business Media, Inc

Al rights reserved.
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Treat your listeners to The Beacon Sunday Mornings

~ Great AC Hits
~ Celebrating 60 + Affiliates
~ Generous Barter Terms - Retain 6 min. Avails

beacon

Contact Affiliate Relations at 1-800-788-8405 or go online to www.beaconradio.org for your demol!
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]
[ ] A
g =
2 u3 11 NIELSEN BDS 1 HITPREDICTOR
5 55 TITLE CERTIFICATIONS STATUS
g ES é ARTIST IMPRINT / PROMOTION LABEL
1 15 HOME NO. 1(7WKS} ndr
DAUCHTRY RCA/RMC
16 MAKES ME WONDER n
___ MARQONS AGM/DCTONE/INTERSCOPE
1 HEY THERE DELILAH g
. PLANWHITET'S HOLLYWOOD
y  FIRST TIME g
LIFEHOUSE CEFFEN
27 THE SWEET ESCAPE n3
GWEN STEFAN! FEATURING AKDN INTERSCDPE
3g IF EVERYONE CARED 1
NICKELBACK ROADRUNNER/ATLANTIC/LAVA
35 U+ URHAND n2 v
Il PINK LAFACE/ZOMBA
¢ BIGGIRLS DON'T CRY MOST INCREASED PLAYS 7
FERGLE . B WILLLAM/AGMWINTERSCOPE
57 ROCKSTAR nr
NICKELBACK ROADRUNNER/ATLANTIC/LAVA
53 BEFORE HE CHEATS IER ¢
CARRIE UNDERWOOD /\RISTA/ARISTA NASHVILLE/RMG
24 LITTLE WONDERS 7
ROB THOMAS WALT DISNEV/MEJ.ISMA/ATLANTIC
3 SAY IT RIGHT n-
NELLY FURTADO MOSLEY/GEFFEN
16 (YOU WANT TO) MAKE A MEMORY v
BON JOVI MERCURY/ISLAND/IDIJMG
5 BETTER THAN ME n
HINDER UNIVERSAL REPUBLIC
33 IT'S NOT OVER N3 v
| ! DAUGHTRY RCA/RMG
1o UNDENIABLE
o MAT KEARNEY AWARE/COLUMBIA
g BEFOREIT'S TOO LATE (SAM AND MIKAELA'S THEME) 1
G0OG GO0 DOLLS WARNERBROS.
7 REHAB
AMY WINEHOUSE UNIVERSAL REPUBLIC
5. FACE DOWN N
THE RED JUMPSUIT APPARATUS VIRGIN
1 DIG
- INCUBUS IMMORTAL/EPIC
14 GIRLFRIEND n
e AVRIL LAVIGNE RCA/RMG
12 WHAT I'VE DONE n
3 LINKIN PARK WARNER BBOS.
4 WHOKNEW v
PINK LAFACE/ZOMBA
g SUMMER LOVE ndr
- JUSTIN TIMBERLAKE JIVE/ZOMBA
g IF YOU'RE GONNA LEAVE
EMERSON HART MANHATTAN/CAPITOL
13 NEVER AGAIN
y KELLY CLARKSON RCA/RMG
3 WHEN YOU'RE GONE MOST ADDED
AVRIL LAVIGNE RCA/RMG
2% 20 CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA n2
] GYMQASSI HEROES FEATURING PATRICK STUMP DECAYDANCE/FUELED BY RAMENATLANTICALAVA
@ 10 THNKS FR TH MMRS
4 FALL QUT BOY FUELED BY RAMEN/SLAND/IDJMG
. 58 5 % INTHE MORNING g
I GWEN STEFANI INTERSCOPE
0 3} 5 ALL AT ONCE o
~ = T THEFRAY pIC
\ EXTRAORDINARY
‘ | _2_8; : 2 \anoY MooRe FIRM
9 5, o WHENWEDIE
= BOWLING FOR SDUP JIVE/ZOMBA
BEAUTIFUL DISASTER
34 ._3_2~ 0 JON MCLAUGHLIN ISLAND/IDIMG
e 39 5 WAITFORYOU
i | = ELLIOTT YAMIN HICKORY
9 35 g EVERYTHING
1 MICHAEL BUBLE 143/REPRISE
0 40 4 UMBRELLA n
I RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG
58 o BUBBLY
i COLBIE CAILLAT UNIVERSAL REPUBLIC
g GLAMOROUS 12
39 35 J4A FERCIE FEATURING LUDACRIS WILL.|.AM/A&M/INTERSCOPE
@ m HOLLYWOOD
5 COLLECTIVE SOUL EL

B R CO
5 40 A A
DLE A 8
AR RES AND O
PLAYS AUDIENCE
™ +f MILLIONS, RANf
3476 +4 17860 1
;zay +16 716.;9 2
2548  +213 1;5_707 =
2438 +63 -11,—293 7
72325 13 ‘11.8870 4
2~1;0 1S 11._1.99 6
2139 138 9.5;4 8
_2056 o;as 966:97 9
;7 +78 =9.3§ 10
1903 259 NS32 S i
ﬁl 26 9257 1
1635  -42 9186 12
1600 ;73 7510 14
ge -87 _7.0;5 15
71551 95 8572 13
B30 19 4435 8
1245 4S50 4808 16
>v0777 +140 z..a; 7
1057 +21 3967 2
916 - -34 E 3547 23
867 IS0 .864. 22
! 813  -95 4054 20
;191 +190 _ 4220 19
704 | +92 2.5;8 27
677 7 u.; 38
60 23 340 2
639 139 2252 29
a;a 34 2456 28
76_27_ +101 —Es 26
614  +83 2088 30
607 +84 3230 25
55% +20 7 34
536 +33 1.5517 36
474 -39 20954 -
450 +98 1873 31
391 419 1740 33
365 4 680 35
3T S 1142 ] 40
; S ;.ais 32
340 ‘247 W4 39

MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
WHEN YOU'RE GONE 3
Avril Lavigne

(RCA/RMC)

KQKQ, KYKY, #KDC, WMC, XM Flight 26

DREAMING WITH A
BROKEN FEART

John Mayer

{AWARE/COLL MBIA)

KMXB, KRUZ, KSlI, ‘¥RVE, WWHA

wh

u |

NOLITA FAIRYTALE

Vanessa Carlon

(THE INC./UN=/ERSAL MOTOWN)
KLCA, KMHX, WAY\, WCDA, WHBC
LOVE SONG

Sara Barellles

(EPIO)

KCDU, KMHX KPLZ. WAYV, WCDA

w

BIG GIRLS DON'T CRY -
Fergic

{WILL.LLAM/A& M/IN"ERSCOPE)

KYiS, WPTE, WRQX, XM Flight 26

4 IN THE NORNMING -
Gwen Stefani

(INTERSCOPE-

KMXP, WQAL, WRQX, XM Flight 26

PARALYZER -
Finger Eleven

[WIND-UP)

KMHX, KMXB WKRJ, WWHA

WAKE UP CALL -
Maroon 5

(A&M/OCTONK/INTERSCOPE)

KALC, KLLY, KuAXB, NMEE

BUILT TO LAST r3
Melee

(WARNER BRCS.)

KLLC, WAYV, WCDA, WINK

HEY THERE DELILAH
Plain White T":
{HOLLYWOOD

KIOI, WQLH, WTSS

ADDED AT-.

KALC

Denver, CO

OM/PD: Dave S»moncs
APD/MD: Sam Hill

The Red Jumpsuit Apparatus, Face Oown, 13

Maroon 5, Waka Up Call, 7

The Click Five, Jenny. O

Matchbox Twerty, How Far We've Come, O
FOR REPORTINGSTATIONS PLAYLISTS GO T:

www.RacioandRecords.com

NEW AND ACTIVE
TITLE PLAYS TITLE
ARTIST / LABEL /GAIN ARTIST / LABEL

DREAMING WITH A

BROKEN HEART 302/90
John Mayer

(ANARE/CQLUMBIA)

TCTAL STATIONS: 24
PARALYZER 254/78
Finger Eleven

(WIND-UP)

TCTAL STATIONS: 22
YOUNG FOLKS 210/33

Pezer Bjorn And John Feat. Victoria Bergsman

{ALMOSTGOLD/RED)

TCTAL STATIONS: 18
WONDERFUL WORLD 207/7
James Mornison

(POLYDOR/INTERSCOPE}

TOTAL STATIONS: 20
PICTURES OF YOU 187/42
Th= Last Gcodnight

(VIRGIN)

TOTAL STATIONS: 23

BEAUTIFUL GIRLS
Scan Kingston

(BELUGA HEIGHTS/EPIC)
TOTAL STATIONS:

LAST REQUEST
Paolo Nutini
(ATLANTIC)

TOTAL STATIONS:

I'D LIKETO
Corinne Bailey Rae
{CAPITOL)

TOTAL STATIONS:

MY WISH

Rascal Flatts

(LYRIC STREET/HOLLYWOOQOD)
TOTAL STATIONS:

WAKE UP CALL

Maroon S
(A&M/OCTONE/INTERSCOPE)
TOTAL STATIONS:

BIG GIRLS DON'T CRY

Fergie (will.i.am/A&M/interscope)
WBNS 429, WINK 21, KBBY +20, KRSK +17, KPLZ +17,
WQAL +16, KLLY #4, KZZU +14, KCDA +T|, KSRZ +11

HEY THERE DELILAH

Plain White T's (Hollywood)
WXMA 24, KYSR «T7, WMUC +17, KPLZ +T7, KLLY 16,
KIOI +16, WQUH +13, WWHA +11, KBBY +1I, KZZU +10

WHO KNEW

Pink (LaFace/Zomba)
KLCA +19, KMHX +19, WMUC +13, KYKY +T3, KPLZ +13,
KRSK +12, WAYV +12, WBMX +1, KLTG +TI, WMC +9

BEFORE IT'S TOO LATE

PLAYS
/GAIN

182/8

12417

13
neJ/7

95/30

16

(SAM AND MIKAELA'S THEME)
Goo Goo Dolls {Warner Bros.}

KCDA +12, KFBZ +12, KLZR +TI, WBNS +1], WQAL +],

WRMF +T, WMUC +10, WTIC +9, WQLH +8, WMMX +7

REHAB

Amy Winehouse {Universal Republic)

WXMA +19, WQAL +17, KAMX +15, KFBZ +13, WCDA +12,
WTMX +12, WLNK +T1, KZZ0 +10, KUDD +10, KYKY +8

FOR #ZEK ENDING JULY 15, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
82 hct AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 houss a
day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
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46

Q\

POWERED BY

» FERGIE JUMPS 3-10N
THE CANADA HOT AC CHART

WITH “BIG GIRLS DON'T CRY,”

AC/HOT AC

HER FIRST CHART-TOPPER
AT THE FORMAT.

= =
L= g
HOT AC REPO RTE RS i | ES TITLE CANADA AC PLAYS
W S 38 arTisT IMPRINT / PROMOTION LABEL ~ TW +-
WKDD/Akran, OH* WINK/Ft. Myers, FL* KMXP/Phoenix, AZ* . |1' 17 EVERYTHING MICHAEL BUBLE W 143/REPRISE/WARNER 454 +16
OM/PD: Keith Kennedv PD: Chad Rufer OM: Alan Sledge . — ity
WRVE/Albany, NY* APD: Dave Alexander PD: Ron Price . L "i WHAT YOU WANT HAYLEY SALES & UNIVERSAL 364 +4
ggﬂ[g?'?é\ﬁ:r&dl]\;h/lc(arten \F’,V[fé'a/i‘h\i’g;;’r’é:' IN* :\IAV[Z):Fﬁll'I/eFr’]iftrz\;urgh Pt ‘ 5 13 THESWEET ESCAPE GWEN STEFANI FEATURING AKON INTERSCOPE/UNIVERSAL | 357 +22
MD: Tred Hulse MD: Marti Tavlor ggll[/)PJD Keith Clark|'I 4 B ; 13 (YOU WANT TO) MAKE A MEMORY BON JOv! MERCURY/ISLAND/UNIVERSAL 340 -3
KPEK/AI * X * : Jonny Hartwe = — — —
PD: Toner\::g::)rque' NM g\xgg{golﬂén:;' IN MD: Scott Alexander . 5' 13 MAKES ME WONDER MAROONS ABM/OCTONE/UNIVERSAL 320 +34
MD: Jamie Frve APD/MD: Dave Michaels WMCX/Portland, ME* 3 6 50 WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIASONYBMG 314 -3
KDBZ/Anchorage, AK WQLH/Green Bay, WI* OM: Chris Mac . e — = —a
OM/PD: Tom Oakes PD: Jimmy Clark ig:DF/langl EILShbaum R " 25  FOOLED AROUND AND FELL IN LOVE ROD STEWART JSONYBMG 312 +19
. MD: Ethan Minton  p ~ - — I =l
KMXS/Anchorage, AK WWHA/Greenville, NC* Wil SUDDENLY | SEE .
PD/MD: Roxi Lennox OM/PD: Mike "Maddawg" Biddle KRSK/Portland, OR* S ‘-_d: 5 el i RELENTLESSIVRGIVEW) R 42
APD: Joe Campbell WIKZ/Hagerstown, MD I\P/I[E)Jfﬁ Mlcgugh I'" 20  WONDERFUL CHANTALKREVIAZUK COLUMBIA/SONYBMG 295 +5
WAYV/Atlantic City, NJ* OM/PD: Rick Alexander LY N e i n - e
PD: Paul Kelly MD: Jeff Roternan WBWZ/Poughkeepsie, NY 10 ﬁ | HURT CHRISTINA ACUILERA B RCA/SONY BM(; 729} -24
KAMX/Austin, TX* WNNK/Harrisburg, PA* APA[[)):-/E%?SCE:SV: McCord T 27 ORDINARY MIRACLE SARAH MCLACHLAN & NETTWERK 266 +1
PD: Dusty Hayes OM/PD: John O'Dea : oy T
APD: Carrie Benjamin APD: Hollywood gLCA/Reno, Nv* = | 32 CHASING CARS SNOW PATROL POLYDOR/A&M/INTERSCOPE/UNIVERSAL | 265 -15
MD: Carev Edwards MD: Denny Logan M: Bill Schulz | 1 , o B
- Beei ] S SONOF A PREACHERMAN JANN ARDEN & UNIVERSAL 263 52
KLLY/Bakersfield, CA* WTIC/Hartford, CT* B 5 o - i : . S
OM/PD: E.J. Tyler OM: Steve Salhany . e 10  BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMG  © 253 +19
APD: Erik Fox PD/MD: Jeannine Jersey KZZO/Sacramento, CA* 1 i} - e g
MD: Darci Dawn KHMX/Houston, TX* OM: Byron Kennedy . 14 WEAK IN THE KNEES SERENARYDER v M 252 +38
: ' PD: JeffZ. 2= =
WWMX/Baltimore, MD* OM: Ken Charles APD/?\/ID- Shawn Cash % 35 HOW TO SAVE A LIFE THE FRAY EPIC/SONY BMG 243 -28
OM: Dave LaBrozzi PD: Vince Richards i — * §—— — —
PD: Greg Carpenter APD/MD: Keith Scott SEA?F?[;SE?“ La’\;‘?r]c'ltY' ut ° 13 IT AIN'T ME BABE JESSECOOK & Ml 224 +47
. . i . brian Miche & 5 A — Tt
\éVDMgS{)/%\:]gramton, NY gﬁﬁalb/llgg(;;nsa;nﬂlss, IN* KMY1/San Diego, CA* T 14 42 LOVE YOU LATELY DANEL POWTER # WARNER BROS./WARNER 221 -16
KCIX/Boise, ID* APD: Kari Johl PD: Jimmy Steele 0 20 22 SORRY AGAIN TOMISWICK & waRNER 217 +20
PO/MD: Brent Carev MD: Dave Decker MD: Jen Sewell-Sarenson : - - p
WBMX/Boston, MA* KMXB/Las Vegas, NV* K101/San Francisco, CA* PRl 1S 26  SAYIT RIGHT NELLY FURTADO ¥ MOSLEY/GEFFEN/UNIVERSAL 203 -32
' . ; ' : Michael i . T
PD: Jerry McKenna PD: Justin Chase SBA St;iy‘am?r:t'ﬂam 0 19  LITTLE WONDERS ROB THOMAS WALT DISNEY/MELISMA/ATLANTIUWARNER 180 +4
APD/MD: Mike Mullaney WCDA/Lexington, KY* WD D M Prste ‘ — — . - LEpat.
WUHU/Bowling Green, KY PD/MD: Chris Elliott KLLC/Srr ; e e b3 18| 30 KEEP HOLDING ON AVRILLAVIGNE s FOX/RCA/SONYBMG 171 38
) 4 o an krancisco, N — o = i ]
PD/MD: Brooke Summers KURB/Little Rock, AR* PD: Chris Mays (>3] 2 TOD MUCH OF EVERYTHING CORNEILLE & DEMMUSQUE 138 +50
WTSS/Buffalo, NY* OM/PD: Randy Cain APD/MD: Javn — 1 B | T
OM: Sue O'Neil APD/MD: Becky Ragers KEZR/San Jose, CA¥ P 23 24 AT SEVENTEEN JANNARDEN & UNIVERSAL | 122 -25
PD: Brian Demay KYSR/Los Angeles, CA* e =0 N . = iR
MD: Rob Lucas PD: Charese Fruge EA% E')(qn; gafr;g 5  ALLGOOD THINGS (COME TO AN END) NeLLY FURTADO W MOSLEY/CEFFEN/UNIVERSAL T +26
APD/MD: Deanne Saff T e \ ]
\FCVDHII-}I%E;"S‘;)?{ OH* WXMA/Lo:z:ﬁI: Krsrl KRUZ/Santa Barbara, CA* L 19 SO NOT OVER YOU S,'MPLY RED ] SIMPLYRED.COM/UNIVERSAL ) 97 -6
APD/MD: Kavleigh Kriss PD: George Lindsey gB/IDSX/Santa_a F;osa, CA* 24| 29 GOOOMORNING STARSHINE SERENARYDER ¥ EMI 93 12
WCOD/Cape Cod, MA MD: Katrina Blair : Danny Wright g — -
OM: Steve rl\)/IcVie WMC/Memphis, TN*® Sirius The Pulse/Satellite* | 5 IRREPLACEABLE BFYONCE - COLUMBIA/SONY BMG 84 :20
PD: Kevin Matthews OM: Jerry Dean PD: Jim Ryan 5 HOME DAUGHTRY RCASONYBMG | 82 +1
WLNK/Charlotte, NC* PD: Lance Ballance MD: Heidi O'Brien |y o
PD: Neal Sharpe J MD: Jill Bucco XM Flight 26/Satellite* 3 DANS TES YEUX MARIE-ELAINE THIBERT MUSICOR 79 +15
APD: Anthony Michaels WKTI/Milwaukee, WI* OM: Jon Zellner '
MD: Todd Haller PD: Bob Walker PD/MD: Mike Abrams
WTMX/Chicago, IL* WMYX/Milwaukee, WI* ggﬁ(ll-‘;es;r”ler WA* -
PD: Mary Ellen Kachinske OM: Brian Kell - Aent Fhillips =
MD: Nikki Chuminatto PD: Mike Nelson APD: Leanard Barokas 25 e CANADA HOT AC PLAYS
WKRQ/Cincinnati, OH* KSTP/Minneapolis, MN* MD: Alisa Hashimoto =3  ARTIST IMPRINT / PROMOTION LABEL  TW  +/-
OM/PD: Patti Marshall PD: Leighton Peck KCDA/Spokane, WA* 10 = BIG GIRLS DON'T CRY FERGIE WILL.LAM/AGM/INTERSCOPE/UNIVERSAL 696 +26
APD: Grover Collins APD/MD: Jill Roen OM: Robert Harder — 4 ——
MD: Brian Douglas PD: Scott Shannon 13 HOME DAUGHTRY RCAISONYBMG ~ 696 -21

WQAL/Cleveland, OH*

PD: Dave Pooovich APD: Jack Paver OM: Rager Nellson 15 7MAKE5 ME WONDER MAROONS ) A&M/EJCTONEIUNIVERSAL _6}? . =35
KVUU/Colorado Springs, CO* WJLK/Monmouth, NJ* iBb’jﬂ‘DHggt'ﬂ.spatch,. Adams 15 BEFORE HE CHEATS CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/SONY BMG 642 19
MD: Darren McKee OM/PD: Lou Russo o TG =
WBNS/Columbus, OH* APD/MD: Debbie Mazella ga/gg{gprugéneld, Max 17| PARALYZER FINGER ELEVEN ¥ 7 wio-p | 542 -4
P% JSay Taylor KCDU/Monterey, CA* MD: Ke\}inaJtohrgs;r‘: 16 (YOU WANT TO) MAKE A MEMORY BON jOvI MERCURY/ISLAND/UNIVERSAL 541 -8
MD: Sue Leighton OM/PD: Kennv Allen . : 3 - = = =
KLTG/Corpus Christi, TX* WMJC/Nassau, NY* g[Y)-KMY/itE:j-Dm;' MO* 3_ WHEN YOU'RE GONE AVRIL LAVIGNE * ) RCA/SONY BMG 25 *17_
OM/PD: Bert Clark PD/MD: Jon Daniels YL Eards
MD: Jen Mvers 10« UMBRELLA RIHANNA FEATURING JAY-Z SRP/DEF JAM/UNIVERSAL 516 +38

KDMX/Dallas, TX* WPLJ/New York, NY* A — - i
OM: Pat Mad\/ell:hon OM: Tom E\S,ddl;r EVDQS::C/ S;é‘lll;ury' PA 15  EVERYTHING MICHAEL BUBLE & W43/REPRISE/WARNER 509 -29
PD: Rick O'Bryan PD: Scott Shannon o = 7 " Ly T,
MD: Lisa Thomas MD: Torw Mascaro Q%Ph%lgag;\gs 5 HEY THERE DELILAH PLAINWHITET'S . HOLLYWOOD/UNIVERSAL 498 +T13
WDAQ/Danbury, CT WPTE/Norfolk, VA* WBOW/Terre Haute, IN )| 10 4IN THE MORNING GWEN STEFANI INTERSCOPE/UNIVERSAL 490 +29
PD: Chris D1 PD: L JreE - s —
ApD/N] B; Slég?(a&c[)(mne” MD:Eﬁlg;\{hI\élrc g?;nch ;?\:A/S\:IWTB;UTQSH* 17 ALL GOOD THINGS (COME TO AN END) NELLY FURTADO o MOSLEY/GEFFEN/UNIVERSAL 457 +9

: oledo, - — : i
gmg[))(ﬁnzgf"' OH* émsp/[?lgﬁhog\i City, OK* PD: Kirk Patrick 12 SUMMER LOVE JUSTIN TIMBERLAKE JVE/SONYBMG 419 -42

. Jeff Stevens : Chris Baker -
APD: Shaun Vincent MD: Brad Reed gBZJR/ T%?eka, KS* 20 S5  REHAB AMY WINEHOUSE ISLAND/UNIVERSAL 418 +93
: Jon Thomas — e - —
KALC/Denver, CO* WMXO/Olean, NY MD: Bobbv Rock 9  FIRST TIME LIFEHOUSE GEFFENJUNIVERSAL ~ 406 +39
OM/PD: Dave Symonds MD: Chris Hicks - DC* ji+ 8 - T —
APD/MD: Sam Hill KQKQ/Omaha, NE* g& g)[(){mzsnfyﬂ?nt;n, C 14  BETTER THAN ME HINDER UNIVERSAL REPUBLIC/UNIVERSAL 393 -20
- b : ik
gé)vﬂ)ﬁ[:%,;\{:irr’tsc ° iES)/RMZE;b’\:::aDrE* uibimlpartk;; Beach, FL* 06 13 FALLIN'FORYOU tvaavia & sonvewe | 362 +16
o ! y m :

) e i 3
PD: Jim Schaefer ' MD: Jessica Dol igb?&b[)’?‘zmaﬁgvam 8  THNKS FR TH MMRS FALLOUT8OY FUELED BY RAMEN/ISLAND/UNIVERSAL _3_49_ o +36
MD: Jimmy Wiicht WOMX/Orlando, FL* KNIN/Wichita Falls, TX S WAIT FOR YOU ELLIOTT YAMIN HICKORY 326 +78
WDVD/Detroit, MI* PD: Jeff Cushman OM: Chris Walters ' === - R
P%: Byron "Ron” Harrell MD: Laura Francis PD: Liz Rvan 4  THE WAY | ARE TIMBALAND FEATURINGKERIHILSON ~ MOSLEY/BLACKSTONE/INTERSCOPE/UNIVERSAL 304 +75
MD: Jesse Addy KBBY/Oxnard, CA* FRR e TED e - -
KBMX/Duluth, MN OM: Tom Watson g[F)'BjZJ/m::aI;a' KS | |20 SECOND CHANCE FABERDRIVE &  UNIVERSALREPUBLIZUNIVERSAL 302 -28
OM: Derek M PD: i " & B
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PD: Je"r‘r’; 'Q%V f — Vi eriac’k io WXLO/Worcester, MA* 26  IFEVERYONE CARED NICKELBACK & M 259 19
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LG [ty (1 27  THESWEET ESCAPE GWEN STEFANI FEATURING AKON INTERSCOPE/UNIVERSAL | 223 -10

OM/PD: Mark Callaghan
MD: Beano

KOSO/Modesto, CA*
PD: Zac Davis

KZZU/Spokane, WA*

* Monitored Reporters
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. t wasn’t so long ago that a PD’s responsibilities were confined PP 15 1 COME ON OVER BLAKE AARON INNERVISON | B

to the sound of a radio station’s on-air product, from music “31° 5 ERNIE ACOUSTIC ALCHEMY NARADAJAZZEBLG BB 3

and clocks to devising clever contests and hiring the best tal- ? 2 EVERYTHING'S GONNA BE ALRIGHT BEN TANKARD VERITY/ZOMBA ___E?_ 3

ent—whatever it took to get good ratings. Eal 75| 12 WINEANDREWNEU ANDREWNEU | B -6 LT

Those remain critically important tasks, but with consoli- _ﬁﬂ_ R ST ASYDUAREBIEREmEIARD SHaNACHIE REEHER

. . . . . 28 2 ROAD TO LOS SUENOS MARCUS JOHNSON THREEKEYS/LIGHTYEAR 78 +3

dation, programming jobs are infinitely more complex today, ] T ST p—

and workloads have increased apace. Being a PD now involves working in concert
with sales, marketing and promotion, interfacing with the GM and market manag-
er, and reporting to regional and national management. For some, it also means pro-

k:

FOR WEE EMOING ILILY 15, 3007

gramming not one, but two or more stations. ‘Things Vasquez says he and Lenny scrutinize tapes of their show, and, o
But wait—there’s more. Despite the enormous demands on their time, a handful listeners talk for further input, he turns to APD J. Weidenheimer, MDD Kelly }*
of smooth jazz PDs also hold down regular airshifts, including KW]JZ/Seattle’s Carol about on an Cole and GM Darrel Gooden. T
Handley and WJJZ/Philadelphia’s Michael Tozzi, both in middays; KIFM/San Diego’s emotional Former KBZN PD Rob Riesen, who works on the air at the ‘§
Mike Vasquez, in morning drive; WSM]J/Baltimore’s Lori Lewis, who handles after- |eve| have station, critiques Jessop. “It’s a good thing, because I'm my own §
noons; WLOQ/Orlando’s Paul Lavoie, who does a weekend shift; and KBZN/Sale nothin to worst critic,” Jessop says. §
Lake City’s Dan Jessop, who covers noon-2 p.m. dO wit Lewis says that Clear Channel senior VP of programming Marc §
smooth jaZZ, Chase recently recommended that the group’s programmers
althouah adopt a new job title: listener advocate.** ‘Program director’ is so
Forge An Emotional Bond Smﬂotﬁ jaZZ back-then,” Lewis quips. “It helps to not think like a program-

How exactly do on-air PDs motivate themselves to remain consistently entertaining
and fresh-sounding, day after day? “You sound fresh by applying what happens in

is the
vehicle for

mer, but as a listener.”

your daily life to your show,” says Tozzi, who voice-tracks his show. touchi ng

“People don’t listen with their ears—they listen with their hearts,” he continues. them Lead By Example
“It’s about emotion. I know a lot about our artists, but no one has ever told me how emotionally.’ Lewis says the primary benefit of being a listener advocate is the
much they loved that T said Warren Hill’s daughter’s name is Olivia. On the other —Michael Tozzi  OPPortunity to lead by example. “Whatever you ask of your

hand, I played Sinatra’s ‘Summer Wind’ today, and we got more e-mails about that
than the fact that Warren and Jeff Golub are in town tomorrow night.

“Long ago, my wife accidentally put the cat in the dryer. When I relayed the anec-
dote on the air, I referred to her as ‘the lovely Mrs. Tozzi’ as a joke. Listeners still call
their wives ‘the lovely Mrs. Smith, and they inquire about ‘the lovely Mrs. Tozzi’ and
‘young Mike, our son.

“Things listeners talk about on an emotional level have nothing to do with smooth
jazz, although smooth jazz is the vehicle for touching them emotionally,” Tozzi adds.

KBZN’s Jessop says being on the air fuels him. “It’s the source of my energy. After
40 years, if I'm not on the air, it feels like something is missing.”

KIFM’sVasquez says returning to the air after years away is the attainment of a pro-
fessional passion for him,and working with someone as creative, talented and humor-
ous as producer/co-host Lenny B. is just plain fun. And, he says, “Personally, I get

teamn, if youre doing the same workload and more, they’ll
respond and, typically, carry through,” she says. “Leading by
example can be intimidating, but it keeps you in check. In
aircheck sessions, I empathize with my team and can say, ‘Look,
you're not the only one using a crutch. Did you hear me yes-
terday?” We get to grow together.”

Jessop says he has worked for several great “left-brain” PDs who
asked their airstaffs to do things they had no direct knowledge
of—PDs who didn’t have on-air experience and didn’t know
whether what they were asking was feasible. “Being on-air helps
me understand if what I am asking is realistic,” he says.

“It’s the most difficult thing to be an on-air P1),” Tozzi says,
“because you must lead by example. If you don’t, you can’t tell

home a little earlier now to spend quality time with my family.” ‘personal jocks, ‘Do as I say, not as [ do. ”

Motivation can conte fromt unexpected places.*Many mornings, it simply comes from | stories Vasquez strives to tell appropriate personal stories every
my 7-year-old daughter, with her cereal spoon in hand,” Lewis says.“In a loud, announc- | resgnate day, such as the tale of Russ Freeman & the Rippingtons
er-like voice, she says, ‘Hello, I'm Lori Lewis on the radio on WSM]J. ” and make singing “Happy Birthday” to Vasquez’s dad at a concert 15

In a perfect world, DJs receive constructive criticism in the form of regular aircheck ou real years ago.
sessions with their PD. But on-air programmers don’t always have the benefit of such o the “It was not only one of the highlights of his life, sharing that
formalized feedback and guidance. The challenge becomes one of assessing their own | gudience.’ story generated so many phone calls,”Vasquez says.**Personal sto-

air work objectively.
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WSMJ/Baltimore, MD*
PD/MD: Lori Lewis

WVSU/Birmingham, AL
OM/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
MD: Rick O'Dell

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble

WDSJ)/Dayton, OH*
OM/PD: Jeff Stevens

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye
MD: Brad Ellis

WJSJ/Jacksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
PD: Samantha Pascual
MD: Lynn Briggs
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MD: Carolyn Bednarski
KTWV/Los Angeles, CA*
PD: Paul Goldstein WHOV/Norfolk, VA
PD: Kevin "The Moose" Anderson
WGRV/Melbourne, FL
OM: C.J. Sampson
PD/MD: Randy Bennett

WLOQ/Orlando, FL*
PD: Paul Lavoie
APD/MD: Brian Morgan
WLVE/Miami, FL*
OM/PD: Rich McMillan WJJZ/Philadelphia, PA*
PD: Michael Tozzi
KRVR/Modesto, CA* MD: Frank Childs
OM/MD: Doug Wulff
PD: James Bryan KYOT/Phoenix, AZ*
PD: Smokey Rivers
APD/MD: Angie Handa
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KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez

APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PD/MD: Ken Jones

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
PD: Shirley Maldenado
MD: Rick Laboy

MD: Dianna Rose
KCOZ/Springfield, MO
OM: Jae Jones

PD/MD: Jarrett Grogan
WSJT/Tampa, FL*

PD: Ross Block

MD: Kathy Curtis

WJZW/Washington, DC*
PD: Steve Allan

* Monitored Reporters
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ALTERNATIVE/ACTIVE/ROCK

Peoria stations WIXO and WWCT walk us through the process

Flipping Frequencies

Mike Boyle

MBoyle@RadioandRecords.com

ver since the Telecom Act of 1996 opened radio’s dealmak-
ing floodgates wide open, frequency swaps have become, well,

more frequent. In market after market, stations and formats
have moved up and down the dial to take advantage of
stronger signals—or signals whose coverage areas align better
with the intended target audience. M Last fall, Regent

Communications active rock WIXO/Peoria, [II., moved from 99.9 FMto 105.7, |

an upgrade that gave it five times more signal wattage.

For OM/morning host Matt Bahan, the move
was long overdue. Bahan has been with the sta-
tion since it was acquired by the Cromwell Group
in spring 2001. Positioned at the time as “Peoria’s
modern rock alternative,” WIXO was “the first
alternative station that Central Illinois ever had,”
he says. “It enjoyed immediate ratings attention
and some success out of the gate and carried the
alternative banner until Labor Day of 2001 That’s
when market research conducted by new owner
Regent concluded that an active rock format
would play better in Peoria than alternative.

Coming to that conclusion, however, was
only part of the problem that was stunting

WIXO’s growth.

“People couldn’t hear us in many buildings
in downtown and other outlying areas,” Bahan
says.““We were a station that sounded great, but
it didn’t have the opportunity to penetrate a lot
of places we could have been getting into in
the market.”

A solution to the station’s signal handicap
wouldn’t arrive for another five years.

Movin’ On Up
In May 2006 Regent announced it would sell
some frequencies and buy others in the market.

WWCT: Marketing, Pre-Announcing Are Essential

Independence Media's triple & WWCT, which
moved to WIXD's old 99.9 frequency last fall,
went through many of the same trials and
tribulations that WIX0's Matt Bahan describes
[see column, above). WWCT G Mike Rea has
some advice for stations preparing to take on a
frequency flip.

“It's a great idea to go on the air several
weeks ahead of time to let listeners know
what's going on; people appreciate it,” Rea
says, "It can create a lot of confusion with lis-
teners because they don't live and die with
radin. They know what they like, and if they
find sumething they hang out there.”

One year after moving to its new dial location,
Rea says there is still confusion in the market.

JULy 20, 2007

“We're still having peaple come across
WWLT saying they didn't know we were thers,
he says. “So, my advice would be to do as

"

much pre-announcing of the move as you can.
But there's still going to be confusion, and you
need to work with everyone on the staff to
handle those situations with patience.”

Asked what he would do differently if he
had to do it all over again, Rea says he would
have used external media to maore aggressive-
[y market the move as it was happening. “1
think it would help people find you guicker.
We did spend money on marketing ance the
moves had occurred, but | think if you can do
it at the time the move is happening you

lessen the coanfusian.” —MB

‘We were a
station that
sounded
great, but it

idn't have
the _
opportunity
to penetrate
a lot of
places we
could have
been getting
into in the
market.’

—Matt Bahan

By The
Numbers

Because both stations
moved to their new dial
locations during the
beginning of the fall
sweep in 2006, the
spring ‘07 ratings will
provide the first full-
survey assessment of
the impact of their new
frequencies. The two-
book-per-year Peoria
spring ratings results
will be released July 25.

wiXo
Spring '06: 3.9
Fall ‘06: 4.7

WWCT
Spring: n/a

Fall '06: 1.4

Source: Arbitron

At 99.9, where WIXO was known as 99X,
Bahan says the station had “maxed” itself out
and took advantage of grabbing a better fre-
quency, 105.7.

On Sept. 21, 2006, WIXO vacated 99.9 FM
and moved up the dial to the superior 105.7 fre-
quency, changing its on-air handle to 105.7 the
X.“The main reason was to grow this thing the
way we need to with an umbrella-type coverage
and penetration of the area,” Bahan says.

Prior to Regent taking over 105.7, the fre-
quency was home to a hot AC station. Ironically,
prior to the hot AC’s occupancy, WWCT had a
competitive rock format on 105.7 before mov-
ng to 96.5 in 2004. When WIXO relocated to
105.7, WWCT grabbed WIXO’s abandoned 99.9
frequency (see story, this page). Owned by
Independence Media, WWCT’s format is now
triple A, positioned as “World class rock.”

With the trequency move, WIXO was also able
to boost its power from 6,000 watts to 33,000
watts. Ever since the flip, the station has incorpo-
rated the slogans “New tower, more power” and
“Bigger, better, louder” into its imaging.

Preparation And Promotion

From May 2006 through the frequency flip,
Bahan says it was one intense meeting after
another to get everyone on the samie page.

“We talked about what we'd be doing at the
new frequency,” Bahan recalls. “ ‘Do we keep it
the same format? Do we change anything? Do
we evaluate the staff?’ The conclusions we came
to from those meetings was that we weren’t bro-
ken. There was nothing wrong with us at 99.9
other than the fact that there was a stranglehold
on us with a frequency that wasn’t penetrating the
market the way we wanted it to. So, we just
decided to take it as it was and move it to 105.7
and brand it with our listeners.”

Bahan’s goal was to have at least 20 days to set
the appointment in listeners’ minds on the 99.9
frequency that on Sept. 21, the station would
move to a new address on the dial.

“It was a hard thing to sell, as the instruc-
tions can be kind of wordy when you make
such a drastic change for listeners, but we found
a way to do it concisely and quickly. However,
my request of having 20 days or longer did not
happen. I only had about 10-12 days because
of paperwork issues related to the frequency
flip, so we just hammered the hell out of it for
those few days. We became promotionally quiet
and all we talked about was the moving of the
radio station.”

Bahan also didn’t have the benetit of an inter-
im period where the statdon could broadcast simul-
tancously on both frequencies—a tactic other
operators have used to minimize audienc