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Stand Beside Me (CURB)
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BLACKHAWK

YOUR OWN LITTLE CORNER OF MY HEART

GEORGE STRAIT * Meanwhile (MCA NASHVILLE)
KENNY CHESNEY * How Forever Feels (BNA)

ON YOUR DESK

BLACKHAWK -« Your Own Little Corner Of My Heart (ARISTA NASHVILLE)
LISA BROKOP - Ain’t Enough Roses (COLUMBIA)
KEITH HARLING « There Goes The Neighborhood (MCA NASHVILLE)

LONESTAR - Saturday Night (BNA)
NEAL MCCOQY -« | Was (ATLANTIC)

Virtual Radio: Is It Coming
To An Air Shift Near You?

by Jeff Silberman and
Phyllis Stark

The use of multi-market automa-
tion, or Virtual Radio, continues its
march across the deregulated radio
landscape. Jacor, a longrime advocate
of sharing voice-tracks between dif-
ferent markets via ISDN, has official-
ly rolled out its previously reported
Ohio-based Buckeye Country Net-
work and launched a live oldies night
shift based in Las Vegas.

With Virtual Radio’s spread con-
tinuing, Airplay Monitor talked to of-
ficials at Capstar, Citadel, and Jacor
(which uses the same Prophet com-
puter program as Capstar’s Star Sys-
tem) about the inner workings of the
new services, which may be coming to
an air shift near you sooner than you
think.

Jacor, like Capstar and other pre-
vious advocates of such automation,
insists that the main benefit of voice-
tracked dayparts is bringing major-
market air personalities to small-mar-
ket stations that couldn’t otherwise
afford such talent. “Jacor has a high
concentration of stations in Ohio, and
[Jacor chief] Randy [Michaels] is a big
believer in synergy, so the idea is to
use the strength of our cluster and
import the best talent, share it, and
improve the product of all of our sta-
tions for our listeners and our adver-
tisers,” says “Smilin’ Tom” Fridley, PD
of WCOL Columbus, Ohio, which
serves as the “hub” station for the
Buckeye Country Network.

Yet once the costs of hardware and
infrastructure are assimilated, it’s in-
evitable that another result will be, at
the very least, considerable savings
from using fewer night and overnight
air talents. Indeed, PDs from other
radio groups claim they’ve noticed an
influx of recently beached Capstar
and Jacor jocks.

BUCKEYE NETWORK BOWS

Jacor’s Buckeye Country Network
launched Jan. 19 when WLSN Day-
ton, Ohio, which had been stunting
with an all Garth Brooks format for
about a month, became the network’s

first affiliate with new calls WBKI.
The new network kicked off at noon
with the sound of a heartbeat, fol-
lowed by a baby’s cry. The following
day, the station’s new morning show
debuted.

Jacor director of country program-
ming Jaye Albright says WIMT Lima,
Ohio, will join the network next, with
six or seven additional stations com-
ing on board at a rate of one every
two weeks for the next few months.
All stations will have their own morn-
ing shows; some will also have local
mudday and, at a couple of stations, af-
ternoon talents. But voice-tracking
will rule nights and overnights. PDs at
the individual stations can choose the
dayparts and the jocks they want from
the network, according to Fridley.

At WBK], the music is being sched-
uled exclusively for Dayton, according
to Albright. The shifts are voice-
tracked by WCOL MD John Cren-
shaw and other WCOL personalities.
Those jocks will customize the voice-
tracks for each participating station.

“They are in Columbus, so they
know how to pronounce all the Ohio
town names. They’ve been to Dayton
and know whatit’s like and can really
tatk about it,” says Albright. “We think
if you listened in Dayton you would-
n’t have any idea that it’s not totally lo-
cal and live. All the air shifts are done
in pretty close to real time, within 20
minutes or so, and never more than a
few hours away. And we’re capable
immediately, if a news story should
break, of going on the air live right
away.”

Jacor national program coordina-
tor Sean Compton says, “The [local]
PDs have to ensure that [the voice-
tracks] sound localized, so they have
to work with the talent to make sure
they pronounce the names of area
towns and landmarks correctly, men-
tion events going on in their market,
and so on. One thing Randy Michaels
taught us as we moved forward with
this is to never forget to wrap your
arms around the community.”

Asked what increased demands on
his workload programming the net-
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The long-expected announcement of layoffs
related to the consolidation of PolyGram and
the Universal Music Greup finally came Jan. 21.
A&M, Decca, Geffen, Irterscope, Island, MCA,
Mercury, and Motown suffered losses in what is
| expected to be the first wave of what may total
| 1,200 layoffs by the end of the year.

In Nashville, Decca has dosed its doors. Se-
nior VP/GM Shelia Shipley Biddy and VP of na-
| tional promotion Rick Paumgartner are among
the dozen staffers exiting. Mark Wright, Decca’s
- senior VP and head of A&R, is expected to be
retained by MCA Nashville. Decca Southwest
regional Enzo DeVincenzo shifts to that region
for MCA, replacing Darlene Edwards, one of a
half dozen MCA staffers who reportedly exit.

Decca A Casualty Of Universal Cuts

Decca’s roster included Rhett Akins, Gary Al-
lan, Mark Chesnutt, Rebecca Lynn Howard,
Chris Knight, Danni Leigh, Delbert McClinton,
the Nitty Gritty Dirt Band, Dolly Parton, Shane
Stockton, and Lee Ann Womack. Only Allan,
Chesnutt, and Womack are expected to be ab-
sorbed into the MCA roster. Ironically, Howard,
McClinton, the Nitty Gritty Dirt Band, and Par-
ton were all picked up by Decca last year after
their previous Universal-affiliated label, Rising
Tide, closed its doors.

Mercury, meanwhile, released one staffer and
three artists. Gone are senior marketing man-
ager Kristi Brake and artists John Anderson,
Rodney Carrington, and Jenny Simpson.

Compiled from staff reports |

% CAPITAL

In a surprise move, Chancellor Media put
itself up for sale last week. Specifically, the
group announced it was hiring an investment
banker to sniff out leads to “maximize share-
holder value.” Those alternatives “may in-
clude, but are not limited to, the sale, merger,
or consolidation of one or more of the operat-
ing divisions.”

The front-runner to buy Chancellor is Clear
Channel Communications. “We are certainly
going to pursue it,” Lowry Mays told The Dal-
las Morning News. Even so, names like Mi-
crosoft and Disney/ABC cannot be discounted,
say analysts. Hicks, Muse, Tate & Furst CEO
Tom Hicks told the paper he’s keeping his
Chancellor stock.

Elsewhere on Wall Street, Entercom goes
public, with its IPO scheduled for this week.
Pricing is set for Jan. 28, with stock sale set for
the next day. No word on an employee buy-in
or benefit program . . . Arbitron’s parent com-
pany, Ceridian, will split its stock Feb. 10.

Deal of note: Radio 2000 NC is buying
country KNCY-AM-FM Lincoln/Omaha,
Neb., for $710,000 from Sunrise Broadcasting.

212-536-5268 - fsaxe@airplaymonitor.com

Chancellor Puts Itself On Block
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FCC: NO PAYOLA FIRE,
COULD BE SMOKE

Although he s still reviewing a congression-
al request asking the FCC to look into connec-
tions between record companies and radio
groups, FCC Enforcement Division Chief
Charles Kelly tells Airplay Monitor he does
not believe there has been any violation of fed-
eral payola statutes. But that does not mean
there was no wrongdoing, says Kelly. “There
are inferences that there may have been some
understandings between the record compa-
nies and the radio stations.” In the case of the
Bryan Adams deal between Chancellor Media
and A&M Records, Kelly says, the broadcast-
er may have been obliged to disclose the
arrangement to listeners.

The FCC will set the wheels in motion this
month to allow low-power “microradio,” an-
nouncing what it would like to do with the ser-
vice, which the National Assn. of Broadcast-
ers—as well as most broadcasters—strongly
opposes. Meanwhile, FCC Chairman Bill
Kennard has moved a hearing on radio-own-
ership rule changes to Feb. 12.

Clancy Woods Joins Chancellor Phoenix

Clancy Woods is named to the new position of
market manager for Chancellor Media’s eight

Phoenix stations, including KMLE and KISO.
He most recently was president of the Radio Mar-
keting Group and previously was VP of radio for
Nationwide Communications.

PROGRAMMING: HUFF ENUFF
WIVK-FM Knoxville, Tenn., MD/night jock
Chris Huff is named PD at WUSY Chattanooga,
Tenn. He replaces Clay

OM/PD Jeff Roper adds PD duties at WLTY.
West also previously held those duties.

Mike Walker joins WMKC Cheboygan, Mich.,
as OM/morning host. He most recently worked
swing at WIRK West Palm Beach, Fla. He re-
places Chris Kelly, now at WDSD Dover, Del.
AM co-host Erica also takes on middays, while
Walker searches for a p.m. driver. The syndicat-
ed “Neon Nights” fills nights, with voice-tracking
in overnights.

Cumulus’ WGPC-
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Jackson Increases ‘Mileage’ Again

As Alan Jackson’s “Gone Crazy” bows at No.
53 on our airplay chart, he’s tallied 46 chart
weeks with singles from his “High Mileage” al-
bum. Since “I'll Go On Loving You” began the
streak in the July 24, 1998, issue, those singles
have spent 17 of those 46 weeks in the top 10.

“I'll Go On Loving You” slid from its peak at
No. 3 to No. 4 in its 12th chart week, the same
week his “Right On The Money” entered. For
nine weeks, both singles charted. This issue,
“Right On The Money” dips 4-7.

ON JAN. 21, as details emerged regarding
Nashville fallout from the Universal Music
Group’s acquisition of PolyGram, Music Row
was saddened to learn that the venerable Decca
imprint would disappear under the new cor-
porate structure, once again placing one of
country music’s most historically significant la-
bels in mothballs. In saying goodbye to Decca,
many in the industry will undoubtedly reflect
upon its resplendent history in country music.

The first country artist to record for the label
was Stuart Hamblen, who waxed “Texas Plains”
in 1934, followed less than a week later by a
recording from the Sons Of The Pioneers. Ear-
ly label executives actively scouted rural coun-
try talent nationwide, resulting in sessions with
such genre-defining acts as the Delmores and
the onginal Carter Family.

In 1940, Decca welcomed Ernest Tubb into its
fold, an association that would last more than 35
years, and recorded Jimmie Davis’ dlassic “You
Are My Sunshine.” Davis rode his popularity
into Louisiana’s governor’s mansion in 1944.

Decca was the first label to record its artists in
Nashville, beginning in 1947 with sessions in a
downtown hotel. Decca’s postwar label chief,
Paul Cohen, hired WSM Nashville MD Owen
Bradley to arrange and produce sessions.
Among the artists Bradley and Cohen worked
with were Kitty Wells and Webb Pierce, who
dominated country throughout the *50s.

In 1956, Buddy Holly was one of the first
Decca acts to record in Bradley’s storied Quon-
set hut studio. Bradley also supervised the ses-
sion that yielded Patsy Cline’s first hit, “Walkin’
After Midnight,” in 1957. Cline remains a for-
midable catalog entity for MCA Nashville. Her

cumulative album sales as of the Jan. 30 Bill-
board would add up to a comfortable slot in the
top 10 if those sales came from one new album.

Decca’s roster in the '60s included hitmakers
the Wilburn Bothers, Loretta Lynn, Bill An-
derson, Jan Howard, the Osborne Brothers,
Jack Greene, and Conway Twitty. In 1973, Dec-
ca was swallowed by parent company Music
Corporation of America. Decca’s closing gave
birth to country powerhouse MCA Records,
where several Decca artists, including Ander-
son, Twitty, and Lynn, remained active.

In January 1994, MCA Nashville resurrected
Decca, making longtime MCA executive Shelia
Shipley Biddy the first woman to head a major
Nashville label. Under her direction, MCA’s
Mark Chesnutt moved over to become Decca’s
flagship artist. In 1996, Shipley Biddy and A&R
chief Mark Wright focused the label on tradi-
tional country, scored three chart-toppers for
Chesnutt, broke Rhett Akins with the No. 3 song
“That Ain’t My Truck,” hit No. 1 with Akins’
“Don’t Get Me Started,” and introduced Gary
Allan with the top 10 hits “Her Man” and “It
Would Be You.” More recently, Decca launched
the career of traditionalist Lee Ann Womack
with six top 40 songs, three of which peaked at
No. 2. Currently, Chesnutt’s “I Don’t Want To
Miss A Thing” has dominated the Top Country
Singles Sales list for three consecutive weeks.

Of all the Nashville labels that opened during
the first half of the decade, Decca was the only
one to possess such a rich history. Shipley Biddy
and Wright inherited a vast legacy of creative vi-
sion, innovation, and accomplishment and were
lauded on the rededication of the label by
Bradley and a group of former Decca artists, in-
duding Wells and Brenda Lee, in a special edi-
tion of TNN’s “Prime Time Country.”

Decca staffers who were ousted in the recent
merger walk away with more than just another
résumé entry. They leave knowing that they
worked for a label that has been held in the
highest regard by those in the know about
country record labels in Nashville.

Personally, I'd prefer not to say “goodbye” to
Decca but to bid it a simple “farewell for now.”
There may be some truth to the old adage “The

third time’s the charm,” even yet.

New Columns Get

This week, Country Airplay Monitor gets

down to business, charts the business of on-air
- promotion, and turns the spotlight on country
artists with three new columns.

Capital and Capitol, by Frank Saxe, is Airplay
Monitor’s first weekly column devoted to busi-
ness and regulatory issues. Saxe, who joined
Monitor earlier this year from Radio Business

Down To Business

weekly rundown of topical, new promotional
ideas centered around relevant topics, Promo-
ganda will feature the Topical Barometer, the
first-ever top 10 list of top-of-mind promotion
topics. (See page 4.) Before joining Top 40 Air-
play Monitor last year as managing editor, Sil- |
berman was editor in chief at Network 40,
where he wrote the promotion section for six

Hunnicutt, the new PD FM Albany, Ga., drops Report, will cover broadcast transactions, the | years. He also did similar promotion coverage
at WGAR Cleveland. adult standards to Federal Communications Commission, the Jus- | at trade magazine Hitmakers for two years.

A day after scoring a simulcast sister country | | tice Department, digital satellite radio, and all In additon, Country Airplay Monitor
6.9-7.9 12-plus jump in station WKAK and has the other issues that now affect radio program- | launches the column Access: Nashville, by man-
the ratings, WPKX applied for the WKAK | | ming in the post-deregulation era. aging editor Phyllis Stark. This column will fea-
Springfield, Mass., PD call letters, according to Promoganda, by Jeff Silberman, will show- | ture the artist news that previously appeared in
Jim Radler exits for the The M Street Journal. case the creative efforts of successful promotion | the column On the Row, which will now be de-
vacant night shift at A new format is ex- directors in all formats. Besides providing a | voted exclusively to music-industry news.
WKLB Boston. pected for WKAK’s old 2

Former KYNG Dal- BY PHYLLIS STARK frequency in the next
las PD Dan Pearman 615-321-4284 - pstark@airplaymonitor.com few weeks. tor post vacated by Ron Petersen, now PD at | replaces Tom Freeman, now PD at WWZD Tu-
joins ABC’s Radio Dis- In other M Street | KEKB Grand Junction, Colo. Swing jock Ash- | pelo, Miss.
ney children’s network news, Citadel's WCDL | ley is upped to nights. At KEKB, midday jock Mary Woodman joins WCTD/WCTP
as assistant OM. Wilkes-Barre, Pa., ends its simulcast with country | Michelle Marston plans to leave after the | Wilkes-Barre, Pa., as morning co-host from

sister WCTD to simulcast talk WARM. And
WTCR-FM Huntington, W.Va,, adds Jones Ra-
dio Network’s syndicated “Nashville Nights”
evening show.

Cody Carlson is named PDYMD/ p.m. driver at
KIXQ Joplin, Mo. She was MD at AC sister
KJMK. Former KIXQ) MD/afternoon jock J.C.
Walker recently exited for a job in Des Moines,
Towa.

Marty Hall joins WCOS and sister WLTY Co-
lumbia, S.C., as APD from crosstown oldies outlet
WOMG. He replaces Bill West, who recently
moved to WJCL Savannah, Ga. Also, WCOS

WWOM (Q106) Madison, Wis. Mike Meyers
joins for nights from WQLH Green Bay, Wis.

WWBR Detroit AE Christine Turner joins
WFBE Flint, Mich., as morning co-host.
She replaces Karen Vanee, now at AC WJYE
Buffalo.

KHKI Des Moines has re-signed p.m.
driver/promotion director Savannah Jones to
a two-year deal.

spring book to get married in New Zealand.
Petersen is looking for a replacement.

Midday host Lori Cole is upped to MD/ p.m.
driver at KGRT Las Cruces, N.M,, replacing
John Boyle, who exits. Keith Hillyard arrives
from Stillwater, Okla., for middays.

Allyson Scott returns to WBBN (B95) Lau-
rel, Miss., as APD/MD and morning co-host af-
ter a short stint at WYCL Pensacola, Fla. She

PEOPLE: WHOEVER’S IN
NEW ZEALAND
KZKX Lincoln, Neb., promotes night guy
Ritch Cassidy to the midday/promotion direc-
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ON THE RO

Kyle Young Named
Director Of CMF

Kyle Young is appointed director of the
Country Music Foundation. Young had been
acting director since Bill Ivey’s departure last
year to become chairman of the National En-
dowment for the Arts. He was the foundation’s
associate director.

Buzz Ledford is named creative director of the
Woodshed, a multipurpose entertainment com-
plex for showcases, rehearsals, live recording, and
video and TV production. He previously was VP
of national promotion for Step One Records.

Longtime Nashville booking agent Stan Bar-
nett has opened a new booking agency, IMA
Inc. (I's My Agency). He will continue exclusive
booking representation for longtime clients
Buck Owens and Rhonda Vincent and recent-

ly added Bill Engvall, Jeff Foxworthy, and Ken
Mellons to his roster. He previously was presi-
dent of McFadden and Associates.

Initial ballots for the Academy of Country Mu-
sic Awards will be mailed to voting members Feb.
5. Final ballots will mail to members March 22.
The awards show is set for May 5 in Los Angeles.

Jill Schultz is promoted from special projects
assistant to agenda and special projects coordina-
tor at Country Radio Broadcasters (CRB). Erica
McKown joins the CRB as administrative assis-
tant and registration coordinator: She previously
was with King Lizard Music. The CRB is seeking
applicants for the D.J. Hall of Fame. Nominees
must have 25 years of service to country radio
and must have contributed to its growth and de-
velopment and contributed to the preservation
and enhancement of country music. Contact the
CRB office in Nashville for applications.

A memorial service was held Jan. 23 in Nash-
ville for Chic Doherty, who died Jan. 9 of com-
plications from emphysema. Retired from MCA
Records in 1984, Doherty spent 38 years in the
music business beginning at the age of 23 at Dec-
ca Records in New Orleans.

Songwriter Clay Davidson has signed with
Big Tractor Music.

To the editor:

Recent new acts all seem to have several
things in common.

* Most are too young, with little (if any) true
life experience to draw from.

* Most are too attractive but in many cases
not all that talented. Seems labels continue to
be more worried about video than audio.

* Most aren’t really true country music fans
and talk about their rock and pop influences.
They have no heart or soul in “real” country
music. (Several aite Garth [Brooks] as an influ-
ence. Give me a break!)

* Most are pretty forgettable, with no really
memorable or distinctive voices or sounds.

Letter: Keep Tradition In The Mix

Pretty face, pretty voice, pretty boring.

Where are the stylists, the ones who'll pave
the way to the next century? Are we cursed with
Garth and Shania wannabes from here on out?

Also, what's the deal with programmers who
refuse to play “real” country music like Vince
Gill's “Kindly Keep It Country”? If we contin-
ue to only feature the homogenized, sanitized,
anemic stuff (for folks who really don’t like
country music to begin with), the future of this
format will be bleaker than ever. It’s varzety that
made country great to begin with, but the tra-
ditional stuff needs to be part of the mix.

Ken johnson, PD
WXTU Philadelphia

ACCESS:

NASHVILLE

Strait Gountry Music
Fest Lineup Named

The lineup has been set for the second Nokia
Presents the Chevy Truck George Strait Coun-
try Music Festival Brought to You by Wrangler,
which kicks off March 6 in Phoenix and will hit
18 stadiums. The fest, which grossed $33 mil-
lion last year, will play nine new markets this
year, according to Amusement Business. On the
bill are Strait, Dixie Chicks, Tim McGraw, Jo
Dee Messina, Kenny Chesney, Mark Wills,
and Asleep At The Wheel.

Steve Wariner and Trisha Yearwood will per-

form at the Country Music Assn.-sponsored
luncheon during the Country Radio Seminar
March 13 in Nashuville.

BR5-49 bass player Jay McDowell married
Wendy Williams Jan. 16 in Nashville. Other
band members served as groomsmen, and
friend Dale Watson performed at the reception.
The couple honeymooned in California and
Texas.

RCA artist Sara Evans and her husband,
Craig Schelske, have announced that they are
expecting their first child. Evans is on tour with
Alan Jackson.

The A&E TV network’s Biography.com
World Wide Web site has added a mini-site for
country music fans, “Country Legends: The
People And Places Behind The Music.” It in-
cludes bios and trivia questions about 28 coun-
try artists, a lyrics quiz, and a time line of major
events in country music from the 1920s
through the *90s. The site can be accessed at
www.biography.com/countrymusic.

While in Detroit to headline a concert at the Breslin Center, Clay Walker stopped
by WYCD to chat up his current single, “You’re Beginning To Get To Me.” Shoul-
dering up for the shutter, from left, are creative director J.R. Nelson, morning per-
sonality Linda Lee, Walker, and p.m. driver Eddie Haskell.
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Super Bowl, Valentines Dominate Promo Chart

As the new year begins, the nation’s top pro-
motion directors have quickly focused on the
Super Bowl and Valentine’s Day as topics of
premier interest to their listeners. The exdusive
Monitor Topical Barometer poll also shows in-
clement weather, Internet use, and the Golden
Globe Awards as choice topics for promotions.

With the big game just days away, stations
of all formats have set up high-profile Super
Bowl events. Country KYGO-FM Denver’s
Should I Stay or Should I Go? offers contest
winners the choice of staying in town and get-
ting a complete entertainment center with
big-screen TV and a fully stocked Super
Bowl party with celebrity visits or a complete
package for two to the game, including tick-
ets, limo, hotel, parking-lot party, and $500.
Garret Doll helped formulate the question.

Then there’s Super Bowl Bingo, trom Bar-
bara Luchsinger of triple-A KKZN (the Zone)
Dallas: “Create 10 different cards with things
like, ‘Aikman throws pass,’ ‘Anderson kicks
field goal,’ instead of numbers,” she says. “It’s
a great bar promotion. The key is to be very
specific. Beer makes folks argumentative.”

Rhythmic top 40 KLUC Las Vegas’ Vanes-
sa Thill gave her target-demo football widows
$2,500 spending sprees at local malls, with
grand-prize sprees in other cities.

Top 40 WPXY Rochester, N.Y., rented out
a twin-screen movie theater—one to show the
game on the big screen, the other to let the
winning widows see “You've Got Mail” and
“At First Sight.” Naturally, a tailgate party in
the parking lot will precede the festivities.

TOPICAL BAROMETER

IW LW TOPIC
1 —  Volentine's Day
2 — SuperBowl
3 — Inclement weather
4 — Internet use
5 — Grammys
6 —  Winter sports
7t — Golden Globes
7t —  Post-holiday dieting
9 — Impeachment
10 — New cars/auto shows

HOTTEST NEW MOVIES: “Patch Adams,”
“Shakespeare In Love,” “Stepmom,”
"You've Got Mail,” "The Thin Red Line”
HOTYEST NEW TV: 60 Minutes Il,”
“Ally McBeal,” "The Practice,” "Will & Grace”
“Whose Line Is It Anyway2,” pro wrestling

THE FINE PRINT: The Grammys’ spot-
light on female artists should be of greater in-
terest to modern ACs, top 40s, and other fe-
muale-targeted formats . . . Inclement weather
pertains to deep snow in Rochester; N.Y., and
Chicago and to a lack of snow in Denver, site
of the Alpine Skiing championships this week-
end ... VW Beetles, Hummers, and SUVs
are highly popular giveaways, but so are elec-
tric cars at the traveling auto shows . .. The
impeachment trial is showing considerable
burn as a promo topic, as it ranked as high as
fourth three weeks ago in test polls.

PROMO OF THE WEEK:
INTERNET/E-MAIL CONTESTING
The success of “You've Got Mail” only un-

derscores the growing interest in and use of

the Internet and E-mail. Which raises the
question: Should radio get promotionally in-
volved in Internet/E-mail contesting and/or
dating?

Definitely, said the majority of our panel. In
fact, 45% of the stations are doing it or have
done some Internet promotion, while 37%
who haven’t done it are considering it. Only
18% of the stations aren’t considering it. Here
are some points they brought up:

* Not surprisingly, World Wide Web site
contests are best done during office hours on
weekdays, says classic rock WAXQ New York’s
Paul Miraldi.

* “They can be very eftective in building a
mailing list with qualified listeners,” adds
WKRQ Cincinnati’s Scott Colebrook, citing
the Q102 E-mail club.

* “It would be cool to tie in [the contests]
for Internet service sponsorship,” says coun-
try WPOC Baltimore’s Sheila Silverstein.

On a cautionary note, WSTR (Star 94) At-
lanta’s Dan Bowen warns not to go overboard
on them. R&B WJTT Chattanooga, Tenn.’s
Wayne Collins and country KNIX Phoenix’s
Vicki Fiorelli note that most people still don’t
have Web access. “Listeners without comput-
ers think it’s unfair,” says country KEEY Min-
neapolis’s Diana Buckmann. WPXY Ro-
chester N.Y.’s Tristano Korlou suggests
making those contests open via fax or phone
as well. But country WYNY New York’s Jason
Steinberg advises that the contests be exclu-
sive to Net surfers and not mentioned on-air
at all. “Do them regularly , so people know to
check back often,” he says. “Make sure you
call all winners by phone, not just E-mail. Our
last E-mail contest got a 99% attendance ratio
at the event.”

As far as an E-mail dating service, WXKS-
FM (Kiss 108) Boston’s Maria Toufas thinks
there are “too many dating services already,”
and several others thought it would conflict
with their own 800-number dating lines.

QUICK HITS

WPXY’s Korlou got his hands on 50 Fur-
bys last September, so the station could give
them away during the holidays. How did he
know the Furby would be so hot? “I called
[area] toy stores around September and asked
what’s going to be hot for Christmas,” he says.
“If a handtful of toy stores tell you the same
thing about what tﬁey think will be very hot
during the holidays, most likely they’ll be cor-
rect. The store managers are always pretty
honest on what will be hot and what won’t
be.”

With spring training less than 30 days away,
put this in your to-do file: KNIX staged a
Kids Run the Bases at the Arizona Diamond-
backs’ luxurious Bank One Stadium. Vicki
Fiorelli notes that KNIX offered winners’ kids
the first chance to run the bases at the park
before a game, with Diamondbacks manager
Buck Showalter high-fiving them as they
crossed the plate.

Kudos to WAXQ) and Paul Miraldi, who
snagged tickets to the Broadway smash “The
Lion King,” which is sold out until the sum-
mer of 2000. Initially, they were going to give
them away over the holidays, but when three
New York firefighters lost their lives, WAXQ)
held an on-air auction, raising $13,000 for the
Firefighters’ Widows and Children’s Fund.

PROMOGANDA HONOR ROLL
Dan Bowen, WS1R Atlanta * Diana Buckmann, KEEY Minneapolis ¢ Scott Colebrook. WKRQ Cincinnat * Wayne Collins, WJTT Chat-
tanooga, Tenn, * Loren Condron, KEGL/KDMX Dallas * Mike Culotta, WQYK Tampa, Fla. * Garret Doll, KYGO Denver ¢ Vicki Fiorelli,
KNIX Phoenix * }]ason Gani, WUSL Philadelphia  Kelly Gross, WPLY Philadelphia * Jude Heller, KFOG San Francisco * Stephanie Hoger-

man, WBEE Roc

iester, N.Y. ¢ Tristano Korlou, WPXY Rochester, N.Y. * Heidi Kramer, WRIF/WCSX/WXDG Detroit * Cha Chi Loprete,

WBCN Boston * Barbara Luchsinger, KKZN Dallas * Paul Miraldi, WAX() New York * Sheila Silverstein, WPOC Baltimore + Keith
Spariglia, WKQX Chicago * Jason Steinberg, WYNY New York  Vanessa Thill, KLUC Las Vegas ¢ Maria Toufas, WXKS-FM Boston.
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Virtual Radio: Is It Coming To An Air Shift Near You?

Continued from page 1

work’s hub station will bring him and the jocks
involved, Fridley says, “We [hope we're] not talk-
ing about a lot. The equipment is unbelievably
sophisticated. The goal is to not have to putin a
whole lot of extra hours to make this happen.”

SEEING STARS

Capstar’s Star System, which serves a variety
of formats, including top 40 and country, has
hubs in Austin, Texas, and Fort Lauderdale,
Fla,, to service mainly stations from Capstar’s
Gulfstar division and a few owned by the South-
ern Star division. The stations decide how many
shifts they want tracked. Lead time for voice-
tracking can be anywhere from a few hours to
two days in advance. The jocks can change the
tracks on the fly as well, in case something im-
portant happens in the market.

What's different: The jocks who do the voice-
tracking work only for the Star System and not
at any other Capstar station. “Some [jocks] can
track four to six shifts at once,” Capstar senior
VP of programming Jack Taddeo says. “It de-
pends on the station’s format. A jock can do six
to eight stop-sets at the same time for stations
that do 10 in a row but not as many for the more
interactive, personality-driven stations.”

(Another slight difterence: While each Cap-
star station programs its own music, Buckeye af-
filiates have the option to air music pro-
grammed from WCOL. But, Fridley says, “no
one [in the network] will run our programming
as we run our programming. They will have the
benefit of our research, musical knowledge, and
music library, but they will not be simulcasting.
They will not run the same song at the same
time” as WCOL.)

Taddeo estimates cost savings to small-market
stations of about 20% over using local air talent.
However, he also notes the high cost of the
Prophet system. “There’s a considerable upfront
investment to build a studio, hire the air talent,
and procure the Internet servers to build a
wide-area network,” he says. “The [bottom line]
doesn’t look that good at the end of the first year,
but this is a long-term project.”

Although he won't discuss what the network is
charging stations for the voice tracking, Fridley
concedes the cost is far less than paying a full-
time jock. But, he says, “the No. 1 goal is to in-
crease the quality of the product, not to save
money. Saving money is a secondary benefit.”

Compton says that, so far, most of those af-
fected by the Buckeye Country Network will “as-
sume other duties. We can shrink the jock’s
shifts. Instead of doing four- or five-hour shifts,
they'll do two-hour shifts and spend more time
doing remotes and promotions.”

BABY STEPS QUICKLY

Jacor’s other new project, tentatively titled
the Kool Network, is made up of seven oldies
stations in the West tied to a hub at KQOL Las
Vegas. A live, four-hour show will broadcast
from 7-11 p.m. PST from the Stratosphere ho-
tel/casino.

All music will be programmed in Las Vegas,
although the host will take requests from all sta-
tions via an 800 number. “We couldn’t do this a
few years ago, because the satellite cost was pro-
hibitive,” Compton says. “Now that we own
NSN satellite, we can afford to uplink our pro-
gram and deliver it.”

Paralleling the Jacor oldies show is Citadel’s
recent decision to use Dandalion, the overnight
host of country WRKZ Harrisburg, Pa., on five
other regional country outlets (see Monitor
Profile, this page).

The oldies and country networks are not the
first, nor will they be the last, steps in Jacor’s
long-term plans to streamline and exploit its
programming. “Kool Oldies is the first non-talk
live network programming we’ve done,” Comp-
ton notes. “We have already been very successtul
with a gardening and home-improvement talk
show in Ohio; we're starting the same thing up
in Colorado and Wyoming. A lot of talk stations
struggle to find quality talent for weekends. So
last year, we began rotating talent, such as Roger
Hedgecock from KOGO San Diego and Bill
Cunningham from WLW Cincinnati, for na-
tionwide weekend shifts. We’re putting our best
local talent on a national stage.

“1998 was the year we experimented with talk
stations; this year we’re going to experiment
with everything else. We might try something
for our top 40 stations, although nothing is de-
finitively planned just yet. We have to be care-
ful. We're going to take baby steps quickly.”

Educating PDs on how to use the Prophet sys-
tem is also key. Both Jacor and Capstar pro-
grammers travel to the Prophet Academy in
Ogallala, Neb., a two-hour dnive east of Denver,
where they train for two to four days. There can
be additional training back at their stations.

CITADEL ADMITS VOICE-TRACKING

Citadel has been voice-tracking dayparts for
as many as 50 of its stations for up to five years,
according to VP of product development Scott
Mahalick. Although most of the voice-tracking
was done within each station using DAT tech-
nology, dassic rock KGGL Boise, Idaho, did use
the Virtual Radio services of the Research
Group; then, following the Research Group’s
much-publicized recent difficulties, it started
handling all of its voice-tracking internally.

That Citadel would use any multi-market net-
working might seem a little surprising since
Citadel honcho Larry Wilson has long been a
vocal advocate of local talent. And Mahalick
himselfis quick to note that Citadel still “believes
live and local personalities will beat automation
every time. We're very selective about where we
track. It has to be the right competitive condi-
tions. Tracked work still lacks the heart and soul
of live talent. As far as the technology has pro-
gressed, we're still a few years off from seeing it
perfected.”

Any increased use of syndication is sure to re-
vive fears of staff cuts and future talent short-
ages. “Inevitably, something gives when areas
that typically went to newcomers in the business
become fewer,” Mahalick says. “Yet we still have
plenty of part-time opportunities and new posi-
tions in our company that were created from
this consolidation. There are other ways to get
exposure, be it in production or promotion.

“In some ways, those people are learning
more and advancing their careers a bit faster
than those who start in overnights,” he adds.
“People in night shifts don’t get as much atten-
tion as those who work during the day, who
learn more about the business by working in a
variety of areas. Some positives are manifesting
themselves in this new environment.”
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‘Dandalion’s Cat Country Network’ Is An
Overnight Musical Education

An edlectic, free-form overnight show aimed
at truckers and third-shifters may sound like
an unlikely candidate for syndication, but Dan-
dalion’s all-night shift at WRKZ (Cat Country)
Harrisburg, Pa., has been so successful for so
many years that on Jan. 4, parent company
Citadel Communications began simulcasting
it on a regional network of co-owned stations.

Dubbed “Dandalion’s Cat Country Net-
work,” the show is now heard on six Pennsyl-
vania stations, including WCTO Allentown,
simulcast trio WCTD/WCTP/WEMR-AM
Wilkes-Barre/Scranton, and WHYL Carlisle,
which simulcasts all of WRKZ'’s programming.
Citadel VP of product development Scott Ma-
halik says there are plans to expand it further
on a regional basis, although, Dandalion says,
“I just hope we don’t get too big, because [we]
will lose the uniqueness of it. I don’t want it to
be like these [nationally syndicated] guys say-
ing, ‘It’s 10 minutes past the hour.””

The host is as unusual as the show. A Penn-
sylvania native, Dandalion has been married
for 42 years and is the mother of four and the

‘My love
of country
music is more

obsession
than
anything’

Dandalion
Overnight Host
‘Cat Country Network’
Citadel Communications

grandmother of six. She attended college at the
age of 30, majoring in government and politi-
cal science, and got into radio in a roundabout
way after working for the U.S. Postal Service
for almost 20 years. Her round-trip commute
to her night-shift post-office job was 110 miles,
so she bought a CB radio and began commu-
nicating with truckers en route. She started
freelancing for a Pennsylvania-based trucking
magazine and subsequently wrote a book about
truckers and their humor. To promote the
book, she began appearing on some of the all-
night trucking shows on various clear-channel
stations. That resulted in a friendship with
WRVA Richmond, Va., overnighter John
Trimble, who invited her to fillin for him when
he took a two-week vacation. The post office
wouldn’t give her the time off, so she quit, be-
gan looking for a full-time radio job, and soon
landed at WIOV Lancaster, Pa., in 1979. In
1981, she moved to WRKZ, where she added
MD duties about a year later. She is the only
woman to have ever won the Academy of
Country Music’s air personality award.

Since the program’s network launch, Dan-
dalion says, she hasn't changed a thing about
her show, nor has Citadel asked her to. The
only difference now, she says, is that the phone
lights up nonstop from midnight to 5 a.m.,
when before there may have been an occa-
sional lull.

She calls the show “a total mixture of every-
thing in country music: traditional, bluegrass,
Cajun, Western swing, and today’s country.
There is probably not another show in the
country like it on FM. Everything I do is
themes. If I play a male cheating song or love
song, the next one is a female song.”

Dandalion says the only show prep she does
is planning in her head on her 10-minute dri-
ve to work at night. Although her program is
request-based, she never puts callers on the air
and doesn’t do much talking herself. “My idea

of an all-night radio show is that it’s my job to
entertain with music; my job is not to talk,” she
says. “I do talking that is necessary, [but] my
talent is how I put the music together.”

The show features segues like Bill Engvall’s
“I'm A Cowboy” into Michael Martin Mur-
phey’s “Cowboy Logic,” C.W. McCall’s “Wolf
Creek Pass” into Garth Brooks” “It’s Your
Song,” “Little” Jimmy Dickens’ “The Preacher-
man” into Reba McEntire’s “Wrong Night,”
and Steve Wariner’s “Every Little Whisper”
into Bobby Bare’s “Streets Of Baltimore.”

Here’s a sample 3 a.m. hour from a recent
show: Alan Jackson, “I Don’t Even Know Your
Name” and “Right On The Money”; Dixie
Chicks, “You Were Mine”; Garth Brooks,
“Ain’'t Going Down (Til The Sun Comes Up)”;
Waylon Jennings and Willie Nelson, “Good
Hearted Woman”; Jennings, “I've Always
Been Crazy”; Shania Twain, “That Don’t Im-
press Me Much”; the Browns, “The Three
Bells”; Travis Tritt, “Where Corn Don’t Grow”
and “Foolish Pride”; Bryan Bowers, “The
Scotsman”; T. Graham Brown, “Wine Into
Water”; Flatt & Scruggs, “Worried Man” and
“Till The End Of The World Rolls Round”;
and Garth Brooks, “What She’s Doing Now.”

Dandalion says she is careful about the mu-
sic mix. “As much of a traditionalist as I am,
I'm not a dummy, and I would never allow old
music to dominate my show,” she says. In-
stead, she uses her show as an opportunity to
introduce and test new music. “My job as an
MD is to sort of educate my listeners,” she says.
“I should give them a chance to hear that mu-
sic. Most radio stations don’t have that oppor-
tunity or that privilege. I do. Management has
always given me the opportunity to play new
music on my