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LONESTAR

Tell Her (8nA)

* * RIRPOWER * »

ALABAMA « When It All Goes South (RCA)
GEORGE STRAIT « Don't Make Me Come Over There And Love You (MCA NASHVILLE)
SHEDAISY « Lucky 4 You (Tonight I'm Just Me) (LYRIC STREET)

ANDY GRIGGS + You Made Me That Way (RCA)
* BEST 1ST IMPRESSION «
KENNY CHESNEY « Don't Happen Twice (BNA)

ON YOUR DESK

LISA ANGELLE - / Will Love You (DREAMWORKS)
MONTGOMERY GENTRY * She Couldn’'t Change Me (COLUMBIA)

Radio Liaisons Provide Artists
With Personal Promotional Touch

by Angela King

When Narvel Blackstock decided his
wife, Reba McEntire, needed a liaison
with radio and with her label, MCA
Nashville, he brought in veteran label
rep Eddie Mascolo as VP of radio pro-
motion. Now, other management com-
panies are seeing a benefit of having
someone*call radio on one artist’s be-
half, rather than on that of an entire ros-
ter of acts.

The trend, which in-
cludes the recent addition
of Denise Nichols as TBA
Entertainment’s director of
radio promotion and mar-
keting and Norbert Nix as a
VP at Refugee Manage-
ment International, is seen
as adding a personal touch
to artist relations at radio.
While there is some con-
cemn that confusion or mis-
communications between
the label and radio stations could result,
so far the feedback is positive.

MCA director of national promotion

McENTIRE

Bill Macky says Mascolo isn’t necessarily |

ago-between with the label as much as
he is “a part of the [promotions] team.
He’s our Reba ist.” When first ap-
proached about the addition of this p6-
sition, Macky says, he was “apprehen-
sive. It was all brand-new ground, so
there’s always a little caution going into
something like that.” However, Macky
says the benefits became apparent im:
mediately. “It’s great for the artist, hav-
ing one person concentrating on radio
for them, as opposed to a label, which
has many artists to work with.

Nix, who works with Jo Dee Messina
for Refugee, agrees. “Labels have huge
rosters. The promotions staffs are work-
ing very hard, overtime, trying to juggle
all these records . . . We can gwe [Messi-
na] all the attention she needs.”

Mascolo says the personal touch also
helps when he calls radio stations, be-
cause “they know what I'm calling
about. [Regional promotion reps] have
six or seven records to talk about. [For
me, it’s] ‘What about my Reba
record?’ ”

Mascolo says his main contribution

has been helping McEntire on the
road. “If there’s anything we’ve been
able to help with, it is being able to co-
ordinate functions backstage, making it
easier, and making Reba more accessi-
ble to radio.”

In conjunction with McEntire’s re-
cent opening on Broadway in “Annie
GetYour Gun,” Mascolo also helped fa-
cilitate a promotion with WXTU
Philadelphia, which chartered a train
car to bring 30 winners to
the show and had the mom-
ing team broadcast live
opening morming.

Nichols, who has a mini-
roster with TBA Entertain-
ment—handling Brooks &
Dunn, Chely Wright, and
Tammy Cochran—says her
new position offers the po-
tential for long-range think-
ing. “There is time to look
further down the road for
outside-the-box opportuni-
ties to work with radio stations. [It al-
lows] time to develop and implement
an idea, rather than the day-to-day label
focus, [where] everything has to be
done that day. It’s a broader view, rather
than the narrow focus needed to suc-
ceed ata record label.”

STRIKING A BARGAIN

Beyond the individual attention an ‘

artist receives, another benefit for the
actis not having his or her fate linked to
that of other artists on the label. As
WYNY (Y107) New York PD Larry Bear
notes, “If you have a connection to
someone with the personal manage-
ment, you’re getting to [the artist] faster
and more personally than running
through a regional. There is always pol-
itics involved [at the label]. It is kind of
annoying at times. The labels will say,
‘We’ll do this if you take care of this oth-
erartist.” You want to lend your support,
but you always seem to be paying back
for other favors, taking it on the chin.”
For Mascolo, the agenda is simply
“about keeping Reba in the spotlight”
and not necessarily about using a Reba

project as leverage for another record.
Sdll, radio liaisons at management
Continued on page 6

“Listener reaction to this
song is HUGE!
Every time we play i:. ..
listeners call with two
who is it?”

questions. . ..

and ‘where can I buy it?””
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“I recetved an MP3 of Lisas I Will Love You in December.
Listening to the song on my home computer, it grew on me quickly.
By the third listen, I couldn’t get it out of my head.
betngfar besterihanany new music [ had on my desk —

1 had to put 1 Sn.the atr (my moito is add the best music. .. régardless).
By the way sithis song actually inspired me to learn
how to burn a CD from my home compuser! I Will Love You
is creating an amazing response with requests in all dayparts —
its B-1055 Most Requested Song over the past month/

Heavy on females asking where they can buy it. Its a smash!”

TIM CLOSSON + PD / B-105 / CINCINNATI
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“...GOT HOME AT THE
WRONG FIVE O’CLOCK...”
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Produced by ek Stapeil
Managet by The Bebdy Bederia Conpooy

Eric photographed by Jack Guy

Eric Heatherly
Over 300,000 albums sold ¢ 3rd Best selling new artist of last yzar ¢ One of only 4 debut artists to crack the top 10 in Billboard in 2000

Spent 8 weeks in the top 10 with “Flowers On The Wall” ¢ Over 100 concert dates in 2000...coming to your market soon
#1 debut video with “Flowers On The Wall”



Beginning with the Feb. 16 issue of Airplay
Monitor, the policy for awarding bullets will be
adjusted to coincide with a change in down-
time detection methodology by Broadcast Data
Systems.

Over the past year, BDS has undertaken a
comprehensive overhaul of its industrystandard
monitoring system. Among the improvements
that the BDS system now employs are an audio-
on-demand capability to manage discrepancies
through its Detection Verification System as well
as formatlevel downtime analysis.

Downtime occurs whenever a station is un-
able to broadcast or BDS is unable to detect a
station’s programming due to technical diffi-
culties. The new downtime information will al-
low us to adjust bullet criteria to account for
any potential detections lost due to station
downtime. Up to this point, Billboard and Air-
play Monitor have awarded bullets to songs
that showed a gain in detections over the prior
week. Bullets will continue to be awarded in
this way; however, additional consideration will
be given to songs whose percentage loss in de-

Airplay Monitor/Billboard Announce
Revised Bullet Policy

tections does not exceed the percentage of
monitored station downtime within a format.
The revised policy helps ensure that records
will not lose their bullets due to downtime.

Through BDS’ diligence, overall system ac-
curacy is now at least 98%. On average, down-
time percentages for most formats are well un-
der 1% of the total minutes available. In the
event that a station experiences excessive
downtime—56 or more hours—it will be re-
moved from the current week’s chart panel,
with its prior week detections also removed to
ensure a proper comparison with the previous
week’s data. Airplay Monitor will also print a
disclosure in its Song Activity Report pages of
any station experiencing more than 24 hours
of downtime.

When originally conceived by Billboard
more than 40 years ago, a bullet was meant to
signify current and future growth potential.
While a bullet is only one part of the story on
any hit record, it’s our hope that these changes
will allow our bullet designation to better re-
flect a record’s current and future growth.
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A Bad Week For Gountry’s Menagerie

WOGY (Froggy 94) Memphis flipped to mod-
ern ACJan. 24 as “the Buzz.” PD/MD Matt Allbrit-
ton is out. Just two Froggy staffers will remain—
midday host Paul Hawkins and night host Steve
Sawyer, who will retain their previous shifts.
WOGY’s format change included several swipes at
country core artists and an announcement that
the station’s “Froggy” mascot was now being served
up as frog legs.

KTBL (K-Bull) Albuquerque, N.M,, will
change format shortly and is directing listeners
to sister country station KRST. OM Brad Barrett
says it is in the process of “driving the country
cume to KRST” through on-air announcements
and contesting. For now, the KTBL airstaff re-
mains, and the station continues to play country,
but with an identical playlist to KRST. After the
format change is complete, Barrett will remain
director of FM operations for Citadel/South-
west.

As expected, WGYY (formerly WZPR) Erie,
Pa,, is repositioned as Froggy to go along with its
new call letters. PD Keith Alan Anderson segues
from mornings to afternoons, and Dave Lucas
(aka Tad Pole), joins for mornings from WRJS
Oil City, Pa.

PROGRAMMING: CAROLINA CHANGES

Former WHSL Greensboro, N.C., PD Chris Huff
Jjoins crosstown *80s oldies station WTHZ as PD.

Former WSOC Charlotte, N.C., PD Paul John-
son joins crosstown rival WKKT (Kat Country)
as promotion director.

WYZB Fort Walton Beach, Fla.,, PD Jeff
Michaels will exit after a new PD is found. T&Rs
to GM Georgia Edmonds.

KUPL-AM Portland, Ore,, flips from classic
country to oldies. The station will be automated.

WGFP Worcester, Mass., drops its simulcast of
sister N/T WORC and flips to country.

WSM-AM Nashville is expanding its series of live
broadcasts from the Bluebird Cafe, which show-
cases country songwriters, to include a series of live
remotes from the Station Inn, Nashville’s
renowned bluegrass and acoustic music venue.
WSM announcer Eddie Stubbs hosts the series,
which kicked off Jan. 29.

MANAGEMENT: WRNS GM CHANGE
WRNS New Bern, N.C., GM Brian Schimmel
exits. He is replaced by Citadel/Charlotte, N.C,,
GSM Ken Salyer.
Cumulus/Montgomery, Ala., brings in Bernie
Barker from its Mobile, Ala., stations as GM, re-
placing Terry Barber, who exits. Barker will over-

see the cluster, which includes country WLWL

Journal/Omaha, Neb., ups new GM Steve
Wexler to senior VP. He will continue as GM,
overseeing the cluster’s eight stations, including
KMXM (the Max).

Citadel/Boise, Idaho, GM Monty Ivey is retiring
and will be replaced by director of sales Kevin
Godwin. At this same cluster, KIZN PD Rich Sum-
mers is upped to OM for the five stations, includ-
ing country KQFC, N/T KBOI, classic rock
KKGL, and top 40 KZMG. KIZN APD Spencer
Burke takes on PD duties.

PEOPLE: KBEQ'S COMMUNITY SERVICE

KBEQ Kansas City is running public service
announcements for the local police department
as part of a community service agreement for
morning host Randy Miller and producer David
DiMarco. The two were arrested after they
copied a KYLD San Francisco stunt, donning or-
ange jumpsuits and handcuffs and knocking on
doors asking people for a hacksaw (Country Air-
play Monitor, Dec. 15, 2000).

Paula Young is named night host at WMZQ
Washington, D.C. She has been handling that shift
on an interim basis since September and previ-
ously was a part-timer.

KKBQ (93Q) Houston unveils its new (-
Mormning Zoo. Host Rick Taylor is joined by his
former partner, Pam Tyler, from KCYY (Y100)
San Antonio and Tom Bigbee from WWMS Tu-
pelo, Miss.

Bill Coffey rejoins WBEE Rochester, N.Y,, as
mommning co-host. Coffey hosted mornings at the
station for 10 years, before leaving to become cre-
ative director at a Philadelphia advertising agency
two years ago. Coffey, who will continue to reside in
Glenmoore, Pa., will do the Rochester show via
ISDN line. He replaces former PD Fred Horton.

KILT-FM Houston programming assistant Jen-
nifer Ward is upped to group programming as-
sistant, working with KIKK-AM-FM and KILT-
AM-FM.

New age artist John Tesh is filling in for vaca-
tioning interim KZLA Los Angeles morning man
Shawn Parr this week.

Former KIIM Tucson, Ariz., night jock Danny
Sewell joins KKA] Ardmore, Okla., as MD/ after-
noon driver, replacing Lee Harris, who exited.

WTVY Dothan, Ala,, picks up Gator from the
former WCAC Baton Rouge, La,, to join Mike
Casey in mornings. Gator replaces Jason Taylor,
who segues to middays, replacing former PD
Jerome Jackson in that shift. Market veteran Alan
Rice returns to radio for nights.

With an increase of 154 detections, Lonestar’s
“Tell Her” (BNA) caps our Country Airplay chart
for a second week and replaces Tim McGraw’s
“My Next Thirty Years” (Curb) atop the audience
chart after an eight-week run there. McGraw’s
single dips 1-3 on that list. Lonestar’s single, the
fourth consecutive No. 1 from “Lonely Grill,” fin-
ishes with approximately 37 million estimated aw-
dience impressions, up more than 110,000.

The heat is on from Jamie O’Neal’s “There Is
No Arizona” (Mercury), which gains just 45 spins
on the detections chart but increases more than
1.5 million listener impressions to close at No. 2
on both charts. Should O’Neal top the detec-
tions list next issue, “There Is No Arizona” would
be the first debut single by a solo female to reach
No. 1 since Deana Carter’s “Strawberry Wine”
saw top ink in Nov. 1996.

Elsewhere on Country Airplay, Montgomery
Gentry’s “She Couldn’t Change Me” (Columbia)

| COUNTRY CONFIDENTIAL

Lonestar’s ‘Tell Her’ Leads Airplay Chart

By WADE
JISSEN

takes the Hot Shot Debut trophy with spins at 28
monitored stations. It is the lead single from the
duo’s sophomore set, which is scheduled to start
scanning at retail May 1. Opening at No. 53, the
new single is the duo’s highest chart debut to
date.

THIS IS RICH: Boy band South Sixty Five
bows at No. 59 on the detections chart with “The
Most Beautiful Girl” (Atlantic), a cover of Charlie
Rich’s No. 1 country and pop hit from 1973.
Rich’s original, his biggest career hit, spent three
weeks atop the country chart and two weeks at
No. 1 on The Billboard Hot 100.

KEEPING TABS: Effective this issue, WOGY
Memphis has been removed from our panel of
monitored stations due a format flip (see Ra-
dioactive, this page). This brings our total num-
ber of reporting stations to 151.

by Phyllis Stark

Luke Lewis has been promoted from presi-
dent to chairman of Mercury Records in
Nashville. As expected, he will launch a new
label next week, Lost Highway Records, in
conjunction with Jim Caparro, president of
sister label Island Def Jam. Lost Highway will
be based in Nashville and New York.

As previously reported here, key executives
will include Lewis, who will head the label;
artist manager Frank Callari, who will oversee
A&R and artist development; and former
Mercury VP of national promotion Chris
Stacey, who will head Lost Highway’s promo-
tion department. All three are based in
Nashville. Publicity for the label will be han-
dled out of New York.

Acts on the roster will include former Mer-

Lewis To Launch Lost Highway Label

cury artists Lucinda Williams and Kim Richey,
Texas country singer (and former Arista
Austin artist) Robert Earl Keen, and Ryan
Adams, former front man for Uni/Outpost
Records act Whiskeytown (Country Airplay
Monitor, Nov. 24). The label is also working to
finalize a recording deal with actor Billy Bob
Thornton, who has been working on an al-
bum with Marty Stuart in a Los Angeles stu-
dio.

Among the label’s first projects will be a
Hank Williams tribute album. Confirmed par-
ticipants include Bob Dylan, Beck, and Sheryl
Crow, along with Emmylou Harris, who will
record a duet with Mark Knopfler of Dire
Straits for the project. “Lost Highway” was the
title of a 1949 hit record for Williams.

Lost Highway will be distributed through
UMG.

KWWR Columbia, Mo., adds new morning man
Jay Summers from swing shift duties at crosstown
Zimmer Radio Group stations. He replaces Rick
James, who exited. PD Greg Holman takes over
music duties.

KFYX (Border Country 107) Texarkana, Ark.,
hires new morning hosts. Tommy Tucker joins
from afternoons at KFAY (the Rooster) Fayette-
ville, Ark., and Cajun Matt Miller joins from
nights at crosstown KKYR.

THE FLAMINGO KIDNAPPER

An unsigned artist who allegedly stole Sony Music
Nashville’s pink flamingos is now trying to ransom
the plastic birds in an effort to get his music listened
to and played on WKDF (Music City 103) Nashville.

To promote Billy Ray Cyrus’ single “Burn Down
The Trailer Park,” which includes the line “shoot
the pink flamingos out in the yard,” Sony staffers
placed flamingos in yards up and down Music Row
late one night. Singer ZiggyDale Zigfreid, who had
just finished cutting a track called “Freebird Trail-
er Park” in a Music Row studio, gathered up some
of the flamingos and claims to have taken them
“hostage.”

Zigfreid left a headless flamingo at Sony’s front
door with an attached note that read, “If you want
the rest of your flamingos returned, unharmed,
you will listen to my music and give us airplay.” A
copy of Zigfreid’s CD, “Only Rebel Child,” was left
with the note and headless bird.

The next day, faxes were sent to Sony and
WKDF morning man Carl P. Mayfield that in-
cluded a photo of the bird’s head and the message
“This one had to suffer so you know we are serious
... If we don’t hear [Zigfreid’s] version of ‘Mama
Tried’ and ‘Freebird Trailer Park’ played on 103.3,
we will be forced to execute one flamingo a day.
When we hear the song, the flamingos will return.”

On the second day, a similar fax featured a pho-
to of two flamingo heads and the message “You
chose to ignore our first warning . . . Another
flamingo has paid the price.”

While it’s unclear whether Zigfreid is real or the
imaginary friend of some Music Row pranksters,
he’s not a publicity stunt generated by either Sony
or the station. WKDF PD Wes McShay says the sta-
tion has no plans to play the record. A label exec-
utive described Zigfreid as “a psycho.”

Ya Gotta Have Faith

WPOC Baltimore midday host Bob
Delmont, right, gets a quick close-up
with Faith Hill.
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M Street Format Monitor

Country Starts Year With Station Losses

The

() FORMAT

MONITOR %,
M Stree | 28
E g gg FORMATS Copyright M Street Corp. 2001 <_Zt‘ _6' g _8 § 3 25 g
1 1 Country 2,224 | 2,335 | 2,363 {-11
2 News/Talk 1,136 | 1,135 | 1,128 1
3 Oldies 788 786 840 | 2
4 4 Religion (Music) 727 735 796 | -8
5 5) Adult Contemporary 725 728 725 | -3
®)| 6 Spanish 588 581 498 | 7
7 Aduit Standards 581 579 564 | 2
8 Classic Rock/Hits 581 568 485 | 13
®@| 9 Top 40 448 | 439 | 38 | 9
10 | 10 Soft AC/Easy Listening 425 431 410 | -6
11 | 11 Religion (Talk) 380 383 353 | 3
@) 12 Top 40 Adult 338 336 282 2
@) 13| Spors 307 300 266 | 7
14 | 14 Mainstream Rock 278 278 250 0
15 | 15 R&B Aduit/Oldies 251 251 191 0
16 | 16 R&B 182 184 171 | -2
ai 17 Miscellaneous 174 172 162 | 2
18 Modern Rock 139 137 139 | 2
19 | 19 Triple-A 101 101 95 0
@01 20 Jazz 73 71 86 2
@D} 21 Modern AC 68 67 81| 1
22 | 22 Classical 34 37 39| -3
Total commercial operating stations 10,535 10,534| 10,310
Stations off the air 91 96 101

M Street Corp. is a Nashville-based provider of radio station information to the radio and music industries. Call 615-251-1525 for more information.

by Phyllis Stark

A second meeting between Country Radio
Broadcasters executive director Paul Allen and
representatives of three Nashville labels sponsor-
ing a show that competes with a Country Radio
Seminar event failed to yield a compromise. The
labels say their show will go on as scheduled.

The Country’s Class of 2000 show, sponsored
by DreamWorks, Lyric Street, and Mercury, is
scheduled to compete with the CRS’ annual clos-
ing event, the New Faces show, March 3 (Country
Airplay Monitor, Jan. 26). CRB, the organizers of
CRS, have rules prohibiting participating labels
from hosting events that compete with sched-
uled CRS activities.

The labels booked the show after their acts—

Jamie O’Neal, Rascal Flatts, and Darryl Worley—
were not chosen to perform at New Faces. The
labels staged the event, in part, as a protest
against what they view as arbitrary selection crite-
ria for New Faces. This year’s New Faces show will
feature Trick Pony, Sara Evans, Phil Vassar, Chris
Cagle, and the Clark Family Experience.

While numerous options were explored by
both CRB and the labels, none proved to be aso-
lution satisfactory to both sides, and a Jan. 25 con-
ference call ended in a friendly stalemate. “We're
still working with the CRB [on other things],”
says DreamWorks head of promotion Bruce
Shindler. “We don’t want to start World War I11.”

Among the obstacles, the labels say, was their
contractual obligation to the Wildhorse Saloon,
where their event will take place. Compounding
thatis the fact that Country’s Class of 2000 will be

No Gompromise On New Faces Challenge

open to the public via the sale of 1,000 tickets
and, thus, difficult to reschedule. Moving the 7
p-m. show later in the evening was not an option,
label reps say, because they were reluctant to
schedule their show against the late-night dance
party hosted by Premiere’s “After MidNite With
Blair Garmer.”

Lyric Street senior director of national pro-
motion Kevin Herring says he was asked by a
CRB board member how he would react if he
had an act on New Faces next year and another
label pulled a similar stunt. His response: “Bring
it on. That’s what we’re all about {in record pro-
motion ]. We compete every day of the week. If
CRB doesn’t put a quality product onstage, and
they leave themselves open to [competition, ]
they have no one to blame but [themselves].”

Adds Mercury Records senior VP of promo-
von Michael Powers, “There are all kinds of
things to do during CRS, and now there is a
choice of what to do Saturday night.” l

Allen discussed the issue with the CRB board’s
executive committee. And while he has asked his
staff to process no funther seminar registrations
from the three labels, no additional repercus-
sions against the labels were planned at press
time.

Even before the second meeting with Allen,
the labels had begun aggressively promoting
their show by mailing laminates to programmers
and launching an informational Website.

Contrary to last week’s storv about this issue,
Allen maintains that none of the acts chosen for
this year’s New Faces show was represented by
any member of the show’s selecion committee.

The NAB is leading the court challenge to the
recent Copyright Office ruling that says broad-
casters must pay royalties for simulcasting their
stations on the Internet. In a complaint fited in

Pennsylvania, the NAB and six broadcast groups
ask the copyright ruling to be overturned, argu-
ing it is “an abuse of discretion and otherwise
not in accordance with law, and therefore is in-
valid.”

646-654-4709 - fsaxe@airplaymaonitor.com

Specitically, the broadcasters’ attorneys say that
when Congress passed the 1998 Digital Millen-
nium Copyright Act, it never intended to include
over-the-air broadcasters, which have traditional-
ly been exempt from other rovahy fees. The NAB
says that when the DMCA was passed, it left intact
the provisions of the 1995 Digital Performance
Right in Sound Recordings Act exempting
broadcasters.

With the Philadelphia filing, the NAB is drop-
ping a separate suit filed in Federal District Court
in New York against the Recording Industry Assn.
of America in March 2000. “It was more appro-
priate that we deal with the copyright decision,”
says an NAB spokesmian, who points out broad-
casters alreacly pay $300 million a year to ASCAP
and BML

Among the station groups joining the NAB's
suit are Bonnevitle, Cox Radio, Emmis, Enter-
com, Susquehanna, and Infinity—although no
Infinity station currently streams Internet audio.
If the suit proves unsuccessful for broadcasters,
arbitration between themn and the Copyright Of
fice is scheduled to begin May 21.

StreamAudio, the Webstreaming firm startied
by modem rock KFNK Seattle PD Bob Case and
software designer Darren Harle, has joined other
Web-streaming firms in announcing it will pay
any copyright fees broadcasters are eventually re-
quired to pay. Yahoo! and others have an-
nounced they will also cover radio’s costs.

U.S. District Court for the Eastern District of

_I\I—AB_copyright Challenge Set In Motion

CAPITOL: POWELL NAMES STAFF

New FCC Chairman Michael Powell has be-
gun to name his staff. Walt Disney VP Marsha
MacBride rejoins the FCC as Powell’s chief of
staff. Before heading to Disney, MacBride spent
nearly 10 years at the FCC, where she worked
closely with Powell on massmedia, cable-TV, and
Y2K compliance issties. Because Powell was a sit-
ting commissioner when nominated by Presi-
dent Bush, he did not need Senate confirmation.

On Capitol Hill, Sen. Joseph Lieberman, D-
Conn,, says that while the video-game industry
has taken serious steps to prevent violent prod-
ucts from falling into the hands of children, the
music and movie industries have not. “This half-
hearted response is unacceptable,” he said dur-
ing a Washington, D.C., news conference Jan. 25.
Lieberman and Sen. Herb Kohl, D-Wisc,, plan to
introduce legislation in February that allows the
FTC to sanction music and movie companies
that are found to market violent product 1o chil-
dren under the FTC’s deceptive advertising rules.

CAPITAL: WEANING OFF WEENING

Cumulus Media has announced what every-
one has expected for months: executive chair-
man and treasurer Richard Weening has exited
the company he helped found. Wall Street by
and large held Weening responsible for the com-
pany’s stock free fall, which began with the an-
nouncement last March that the company had
been misstated its earnings to investors. At a re-
cent board meeting, president/CEO Lew Dickey
was given the additional tdtle of chairman.

Protests made by local residents to the FCC
have so delayed a potential deal that Saga Com-
munications has decided to scrap it alogether.
A contract to buy country WQNY Ithaca, NY.,
and its three sisters from Eagle 11 Broadcasting
expired Jan. 31 and will not be renewed. Instead,
Saga will buy country KMIT and oldies KGGK
Mitchell, S.D., from Mitchell Broadcasting for
$4.05 million. Saga CEO Ed Christian says the
stations will expand their agri-business pro-
gramming to 1ake advantage of Saga’s strong
agri-business presence in lowa, Minnesota, Ne-
braska, and South Dakota.

Afier the FCC almost made an example of Cu-
mulus Media’s attempt 1o buy Anderson Broad-
casting’s stations in Bismarck, S.D., Cumulus has
allowed its 2yearold LMA with counuy KBMR
and its two sisters to lapse as of Feb. 1. Anderson
will likely attempt to find a new buyer.

ON THE ROW

Virgin Will Be
Folded Into Capitol

\irgin Records in Nashville is being folded into
big sister Capitol Records, effective Feb. 12. Virgin
president Scott Hendricks will exit.

Both labels are part of parent company EMI
Recorded Music. Rumors of Virgin’s demise had
plagued the label almost since its inception 2!/,
years ago when Hendricks left Capitol and started
Virgin.

While Virgin’s artist roster will be absorbed into
Capitol, the fate of Virgin’s staff is unclear. In a
statement, the company said, “EMI will be explor-
ing ways to relocate Virgin Nashville’s remaining
staff of 16 at its other Nashville labels.” Besides
Capitol, those labels are Sparrow Records, re:think,
ForeFront Records, and EMI Gospel—alt Christ-
i1 labels that are unaffecied by the merger.

Capitol’s Naslwille president, Mike Dungan, re-
mains at the heln.

Virgin’s artist roster comprises Chris Cagle,
Clay Davidson, River Road, and comedians Tom
Mabe and Roy D. Mercer. Artists Julie Reeves and
Jerry Kilgore had previously been dropped from
the roster.

TNN CUTS 125 JOBS

Viacom’s MTV Networks has cut 125 Nashville-
based jobs, eliminating 35% of its work force there.
Most of the cuts were among staffers of The Na-
tional Network (TNN), whose primary operations
will be relocated to New York.

Some of the employees’ terminations were ef-
fective Jan. 26; others will assist with the wansition,
and their jobs will be phased out during the nexi
six months.

Among the departments that will be relocating
to New York are TNN's entertainment program-
ming, engineering, and support services. The up-
link for both TNN and sister network CMT will
move from Nashville to MTV's network operations
center on Long Island, NY. Remaining in
Nashville is the outdoor and sports programming
division under Brian Hughes, TNN’s senior VP,
sports and outdoors.

A few of the 125 cuts were among the staff of
Nashville-based music site Country.com, which
featured some content that complemented

TNN’s programming. Country.com will become
an all-country-music site. Its TNN online compo-
nent will move to New York and become a sepa-
rate site.

CMT was largely unaffected by the cuts. In a pre-
pared statement, a company spokesperson said
CMT is “still completely committed to staying in
Nashville and programming country music.”

ARQUND THE INDUSTRY

Dave Weigand is promoted to senior VP of mar-
keting and sales at MCA Naslwille. He previously
was VP of the department.

Pam Matthews has been named GM of Gaylord
Entertainment Co.’s historic Ryman Auditorium
in Nashville. She most recently was VP/treasurer
of Wynonna Inc. and J2K, Inc,, the personal inan-
agement companies for the Judds, and previously
was with Pace Entertainment. Maithews replaces
Paul Couch, who is now executive director of Sa-
vannah, Ga.’s Lucas Theater.

Cynthia Grimson joins RCA Label Group asa
publicist. Her previous experience includes stints
at Counterpoint Music Group and Almo Sounds.

New Nashville-based indie label Music City
Records has signed veteran country artist Charley
Pride to its roster, which also includes Texas artist
Sonny Burgess. The label will release Pride’s 15
song Jim Reeves tribute album April 3. Pride’s deal
is for one album, with options for more.

Relentless Records in Nashville names Mary
Sack (o the position of national director of mar-
keting and promotions. She previously was man-
ager, inarketing and promotions, for Pat Boone’s
the Gold Label, also based in Nashville.

Nashville-based DeltaDisc hires former Step
One Records president Ken Woods as director of
sales and distribution. Musician and producer
Tony Morris joins the label as director of artist de-
velopment; he previously owned Los Angeles
recording studio Trademark Productions. Mean-
while, DeltaDisc has signed a deal to handle na-
tional distribution of the Bellamy Brothers’ “The
Twenty Five Year Collection,” a twovolume series.
The first volume is set to be released in March, with
voluime two to follow in August.

The Country Music Hall of Fame and Museum
has added three staffers: event sales manager
David Bixby, marketing services manager Cher-
rie Hughes, and development assistant Leslie
Green. Bixby previously was VP of program op-
erations for Destination Nashville Inc. Hughes
was marketing services manager at Elvis Presley’s
Graceland in Memphis. Green recently received
her master’s degree in education from Vander-
bilt University.
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ACCESS:
NASHVILLE
VFR Plans Tribute

To Garth Brooks

VIR Records will release “In The Beginning: A
Tiibute To Garth Brooks” April 10. The album was
produced by Pat Alger and Kent Blazy and fea-
tures Tony Arata, Larry Bastian, Dewayne Black-
well, Stephanie Davis, Victoria Shaw, Kim
Williams, Alger, and Blazy singing the Brooks
songs they wrote orcowrote. The album includes
the song “Pains,” a parody of “Friends In Low
Places,” which Blackwell recently performed at
Brooks’ 100 million party in Nashville. Meanwhile,
VFR artist Mark McGuinn is set 1o embark on a
Busking at the Crossroads tour that will take him
to city street corners and public spaces for a series
of free, grass-roots performances.

Clint Black has signed a management deal
with Jim Morey of Morey Management Group,
which has offices in Nashville and Los Angeles.
Black previously was managed by Mark Hartley
of Fitzgerald Hartley.

MCA Nashyille has signed comedian T. Bub-
ba Bechtol to its artist roster.

DreamWorks act Emerson Drive has inked a
multi-year publishing agreement with Chrysalis
Music and Creauve Artists Agency. Chrysalis and

July weekend, and “The Faith Hill Story” for La-

CAA will jointly publish the Canadian band’s cat-

ol%eba McEntire has signed to star in a half-hour
comedly for the WB network. She will portray a
Texan whose life is in crisis after she discovers her
husband has a pregnant mistress and her 1 7year-
old daughter is pregnant by the high school foot-
ball star and intends to keep the child. McEntire
made her Broadway debut sturing in “Annie Get
Your Gun” Jan. 26 and will remain with the pro-
duction through spring.

Martina McBride will headline the post-race
concert after the second annual Country Music
Marathon, April 28 in Nashville. The concert will
be held at Gaylord Entertainment Center.

United Stations Radio Networks continues its
“Country Giants” musical uibute series this year
and taps “Hollywood Squares’ ” Tom Bergeron to
host. The lineup of two-hour specials includes
“The Toby Keith Story” for Valentine’s Day week-
end, “The Alan Jackson Story” for Memorial Day
weekend, “The George Strait Story” for Fourth of

bor Day weekend. In October, United Stations
will offer the four-part, eight-hour series “Totally
Garth.” A host for the Brooks career retrospective
has not yet been named. “Country Giants” is pro-
duced by Neil Haislop’s Country Forever Pro-
ductions.

Tammy Cochran wrote her new single, “An-
gels In Waiting,” about her two brothers who
died of cystic fibrosis. The upcoming videoclip
inclhudes home movies and still photos of
Cochran and her brothers.

Radio Liaisons Provide Artists With Personal Promotional Touch

Continued from page 1

companies say they are not helping stations cir-
cumvent the label agenda, Macky says. “You don’t
want anybody taking leverage away from your re-
gional [person|. That's a pitfall you can run into,
where the label becomes a supplier and isn’t able
to use leverage to get asong [airplay] or upped in
rotation,” he says.

Macky hasn’t run into that problem with Mas-
colo. “Let’s say you have a PD who’s not on some-
thing, and they need Reba backstage. [They may
think| ‘Let me call Eddie, not the regional.” Ed will
call me and say, ‘I told them I'd have you call
them.” It has the potential to be an uglymess if the
communication isn’t right, but we really look at Ed-
die as being part of the team,” Macky says.

ICING ON THE CAKE

Advocates also say the new system helps give
weight to artists” special projects. When MCAdid a
Reba Christmas special, the print ads had both
Mascolo’s phone number and MCA’s, so PDs had
achoice of who 10 call. Mackysays that took a lot of
pressure ofl his regionals. “With 20some odd la-
bels calling [radio stations about singles], and most
MDs give vou a two-hour window to call, it doesn’t
leave a lot of tine to talk about a special project.”

Nix sees his role as primarily to help Messina
during her new tour. “The potential exists for step-
ping on toes, but I'm not going to be a loose can-
non in that regard. When [ call radio and T tlk to
them about an artst, 1 have coordinated that with
the label, and whatever stations I'm calling, they
know about. I don’t necessarily have to talk about
the record—their regionals are very capable and
can give them everything they need. I can talk
about the tour. One of the goals with the tour is to
superserve radio, issuing a personal invitation on

Jo Dee’s behalf”

Afier beginning her new position in early Janu-
ary, Nichols' first big project will be looking at op-
portunities with radio for Brooks & Dunn’s up-
coming tour. She hopes to “look at all events that
radio already has going on. Are we going to be in
the market, and can we stop by that event? Can we
do a phoner for a St. Jude [Children’s Research
Hospital] Radiothon?” Nichols savs she will look at
radio events and work to find “new revenue
sources for radio partners. The label isstill theve. |
justadd to it—like icing.”

MAKING THE TRANSITION
Nichols, Nix, and Mascolo all have vast label ex-
perience, which they say is vital in doing their new
jobs well. “I'm a promotion guy,” says Nix. “I've
done promotion for 10 vears. I can utilize mv rela-
tionships with [radio] to [get them to] play Jo

Dee'srecord if theyaren™ playing [it].” During his
10-year stint at Mercury Records, Nix served as
Midwest and Noitheast regional and eventaltly be-
came VP of national promotion and artist devel-
opment. e began his position with Refugee in
March 2000.

After 15 years in the record indusuy, including a
stint as senior director of field promotion for Arista
Nashville, Nichols is careful not to abuse the friend-
ships she’s built with mdio. “They know if I'm call-
ing them it’s for a specific reason [and not just to
tell them there's a Brooks & Dunn single on their
desk]. They already know that,” she says.

Mascolo’s experience includes 13 vears at RCA,
five of those as VP of pop promotion. He also was
a VP at Mercurv and V'P/GM at River North. “1
have a lot of friends out there [in radio] who are
happy I'in in a position like this. Regional guys
don’talways get through [to 'DDs.] They may know
the MD, and | may know the PD.”

A DIRECT PIPELINE

Nix, who describes his position as “very hands-
on,” says part of his job is to ofler a unique per-
spective 10 his artist. “As managers, we advise and
counsel. We are the guardians of the artist's career.
We counsel [Messina] on issucs regarding label ac-
tivity. And I give her my read on what goes on,” he
says. With his direct contact with radio, Nix is in a
better position to know the dayto-<day concerns ra-
dio may have about a single or a promotion.

Mascolo says, “It’s a positiorr vou're going to see
more and more managers dealing with. We're not
checking up on the label,” he says, but allowing the
artist to “get answers from their own person.”

Nichols says the “direct teedback from racdio” is
essential. “It enables a management finm to gath-
er pieces and make appropriate decisions in less
tine. I can get information, walk down the hall,
and act accordingly,” she says.

And programmers feel there are henefits for
them as well. WMIL. Milwaukee PD Kerry Wolfe
says he takes “great comfort in knowing [ can get
an answer quicker. It's cutung out the middle
man.” Wolfe says, in the case of Mascolo, “it creates
the perception that Reba is verv accessible to ra-
dio.”

“The benefit to the artist is substantial because
of artist development,” Nix says. “There is adecline
of artist development at labels. The rosters are in-
creasing, [as are| the frequencies of new singles
and new arusts. Within the structure, [we are] in-
creasing the chances of success.” Nix says the ac-
diton of a “liaison” for artists at labels and at radio
is a “wave of the future. I see artists being attracted
10 this company by [ this position]. Definitely.”

MONITOR PROFILE

WXTU Philadelphia’s Bob McKay Uses
Bold Strokes To Increase P2 Cume

PD Bob Mchay says his mission at WXTU
Philadelphia is developing ways 1o step outside
the box and “attract more P2 cume—get [the au-
dience] to sample what is country in the year
2001.” McKay says this is a particularly tough job
in the Northeast, where people continue to refer
to the format as “country & westein,” so he favors
bold strokes to encourage new listening.

McKay, who came to WXTU less than a year
ago, isa broadcast veteran in the true sense of the
word, starting his career in Armed Forces Radio
during the Vietnam War. His first job in com-
mercial radio came at AM top 40 KCJB Minot,
N.D.,in 1968. Afier moving up to programming
at another rocker, McKay took his first country

job at WBCS Milwaukee from GM Terrell

Metheney—WGAR Cleveland OM  Kevin
Methenev’s tather. In an ronic twist, “In 1971,
Kevin Metheney replaced me [as night jock] on
top 40 WKY in Oklahoma City,” McKay recalls. At
that station, McKay, known as “the Night Trip-
per,” drew the attention of then 8year-old fan
Garth Brooks, and the two later reminisced
about his days at the station.

‘The stations
which are
having
fun are

&

Bob McKay
Program Director
WXTU Philadelphia

consistently
doing well’

Owner: Beasley Broadcasting
Ratirgs: 3.7-4.0-3.7-4.2

McKay's travels took him to a variety of stations,
including KCBQ San Diego, which he flipped
from rock to country during the “Urban Cow-
boy” craze, and he was the first consultant for
WMIL Milwaukee when that station went coun-
uv. But he is probably best known for his 16year
stint as PD at WKIS Miami. "Doing country in
south Florida is a challenge” not unlike his cur-
rent Philadelphia job, he says. “We have more po-
tential share than we did in south Florida, but the
challenge is to maximize that share. South Flori-
daisstill the deep South, and we had toembrace
more ethnic zip codes and try and penetrate
those. Up here [the challenge is] changing an at-
titude of a culture. It's difficult to let people know
this is not what they think it is.”

In an eflort to bring new listeners to countrv,
McKay took a “bold stroke™ at WXTU with the
acldition of a 79 p.m. Monday night show with
Philadelphia Eagles quarterback Donovan Mc-
Nabb, co-hosted by morning team Steve Har-
mon and Scott Evans. McKay savs he wasn’t over-
ly concerned that sports talk could
disenfranchise his target audience of 42year-old
females. “Harmon and Evans do really well with
women,” McKay says. “They are not antagonists,
not sportscasters, and they do a nice, well-
thought-out show. We did think it could be a
problem with women, but [the moming show’s
strong female listening] softened the blow.”

McKay need not have worried. “Over the en-
tire foothall season, we got 14 negative E-mails,
and nine of those were from women,” he says.
“This is a big, bold step. The risk is minimized,
and the reward, especially in this case, was [big.]”

McKay says the Donovan McNahb show
boosted that two-hour time slot on Monday
nights from 2.1 10 4.1 25-54 in the fall Arbivons.
In fact, McKay is enjoving a nice spike overall in
the recently released fall ratings, up 3.74.2 12-
plus.

Aside from the new football show, McKay says,
WXTU can atuibute its good fall book to strong
promotions, having fun on the air; and a few well-
placed concertdates. “We had the [Dixie] Chicks
and Tim [McGraw] and Faith [Hill concerts]
back to back in August and September. It was
good timing, and that had a great halo eftect.
Both those shows sold out instantly, which speaks
loud for Philadelphia.”

McKuy also credits WXTU's own annual an-
niversary show with the ratings boost. According
1o McKay, the number of atiendees rose by al-
most 20,000 people at this year's free show, up 1o
34,000 listeners. The concert featured an
acoustic set by Travis Tritt, followed by Mont-
gomery Gentrv, Lonestar, and Brooks & Dunn.

The eflorts of the morming team are working
to attract attention to the station as well, McKay
says, because the team designs promotions that
have broad-based appeal. “Harmon and Evans
got on the *Survivor’ thing [early], and [contest-
ant] Geivase being from [the area] helped.” The
station’s “Survivor” show, hosted by Gervase in
their parking lot, was “on every television station
in the market. It was good, fun, compelling ra-
dio.” For that promoton, the station trucked in
sand and palm trees to the lot and voted con-
testants off.

Making sure his station is always “fun” is of ut-
most importance to McKay, who, after more than

three decades in the business, says, "Everybody is |

so safe, sterile, and antiseptic—nobaody is having
fun anvmore. The stations which are having fun
are consistently doing well. That's the challenge:
reinvent the station everv week.”

McKay looks for civic events to help create
those “fun” elements. During Philadelphia’s two-
weeklong Fourth of July celebration, McKay
added a “Great moments in American history”
feature on the station and historic sound bites.
He also added a new legal 1) for the celebration:
“WXTU Philadelphia: Where the country be-
gan.”
WXTU uses the “Today’s country and your all-
time favorites” positioner, although McKay leans
more heavily on the latter, plaving a mix that is
65% gold and 35% currents and recurrents.
McKay boasts a playlist of 30 currents, but he says
manv of those curvents are dayparted, and he
caretully avoids songs that lean too “Southem”
or too male. “We have to he competitive with
every other radio station,” he says.

WXTU's ain competition, according to
McKay, comes from the inarket’s longtime soft
AC powerhouse, WBEB (B101), but WXTU also
shares listening with oldies WOGL. and 1op 40
WIOQ (Q102).

Here's a sample 4 p.m. howr: Little Texas,
“God Blessed Texas"; Vince Gill, “Feels Like
Love”; the Warren Brothers, “Move On”; Trisha
Yearwood, “Perfect Love”; Garth Brooks, “Ain’t
Going Down (Til The Sun Comes Up)”; Andy
Griggs, “You Made Me That Way™; Clay Walker,
“Then What?”; Jamie O'Neal, “There Is No Ari-
zona”; Faith Hhll & Tim McGraw, “Just To Hear
You Say That You Love Me”; Jessica Andrews,
“Who [ Am”; Reba McEntire, “Walk On”; and
Lonestar, “Tell Her:”

McKay makes his newsmisic decisions careful-
ly but is not afraid to step out early on a song he
really believes in. “We do research, but what it
gets down to before we really consider a record is,
‘Does it fit?’” ” One current he is particularly high
on is the South Sixty Five remake of the Charlie
Rich standard “The Most Beautful Girl.” 1 just
love that,” he says. “I was around when the origi-
nal was plaved. But I love the whole sound, the
whole production. It just has to fit.”

McKay is searching for that right fit for his sta-
tion in Philadelphia, and he’s enjoving the chal-
lenge along the way, which is why he left Miami in
the first place. “When vou're anywhere that
long,” he says, “you just necd a new challenge, a
new canvas.” ANGELA KING
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Mark McGuinn

MR

"Hands down, it is the
Wolf's most requested,
most inquired about,
most talked about song
since 'l Hope You Dance'!
We can't play it enough!
Could 'Mrs. Steven Rudy'
be 2001's Single of the
Year? You've got the
Wolf's vote!"

CODY ALAN, MD KPLX
(THE WOLF)/DALLAS

me of the first time | heard
the Dixie Chicks on a cassette...
the most invigorating project

I've heard in a long, long time."

MIKE KENNEDY PD, KBEQ
KANSAS CITY

e

EARLY SUPPORTERS INCLUDE

KBEQ, KEEY, KHKI, KJUG, KMXM, KPLX, KSKS, KSOP, WCTK, WFRY, WGGY,
WGTR, WKYQ, WQBE, WRBQ, WRKZ, WROO, WSIX, WSM, WWYZ, WXBQ

et ) e
VFR-RECORDS

Airplay Date: February 12

: . ©®2001 VFR Records, Spark Entertai t, Inc.
Written/Produced by Mcrk McGuinn & Shane Decker e
Distributed by RED Distribution

www.markmcguinn.com
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Md”ﬁrtor GOUNTRY HIGHLIGHTS

' Songs with & or more detections at new stations this week

NEW STATIONS
KENNY CHESNEY opon't Happen Twice (BNA)

27
KBEQ, KCCY, KFDI, KFKF, KIKK, KMPS, KTTS, KUZZ, KVOO, KZSN, WCOS, WCTK, WFLS, WFRG
WGNE, WIRK, WKKO, WKSF, WKXC, WNOE, WQYK, WRNS, WROO, WSM , WTQR, WUSY, WXBM

#1
#7
#3
#4
#5

ALSO: AARON TIPPIN peopie Like Us (Lyric Street) 16; TRICK PONY Pour Me (Warner Bros, WAN)
15; BILLY RAY CYRUS Burn Down The Trailer Park (Monument) 12; VINCE GILL Shoot Straight From
Your Heart (MCA Nashville) 12; KENNY ROGERS There You Go Again (Dreamcatcher) 12; SONS OF THE
DESERT what I Did Right (MCA Nashvilie) 10; PATTY LOVELESS The Last Thing On My Mind (Epic) 9

PHIL VASSAR Rose Bouquet (Arista Nashville) 24
KIIM, KILT, KNCI, KSKS, KTEX, KTOM, KXKC, KXKT, KYGO, WAMZ, WCTK, WFRY, WGNE, WIL
WJCL, WKHX, WMSI, WMZQ, WOKQ, WQMX, WRKZ, WSM , WXBM, WYNY

TRAVIS TRITT s A Great Day To Be Alive (Columbia) 19
KCCY, KIIM, KNIX, KSSN, KUZZ, KVOO, WFMS, WGH , WIRK, WIVK, WMIL, WMUS, WOKO, WQYK,
WSLC, WSM , WVLK, WXTU, WYYD

TIM RUSHLOW she misses Him (Atiantic)

KCKI, KDRK, KILT, KKAT, KTTS, WAMZ, WESC, WGAR, WGNA, WJCL, WKHK, WKSF, WPOC
WQXK, WROO, WSOC, WUSN, WVLK

CLAY DAVIDSON sometimes (Virgin)
KAJA, KEEY, KHAY, KHKI, KTEX, KXKC, WEZL, WIL , WJCL, WMSI, WNKT, WOGK, WSIX, WSSL
WUBE, WXCT, WXTU

18

17

THE STATIONS THAT BREAK THE HITS

Salt Lake City, UT
PD: Don Hilton

MD: Debby Turpin
Airplay Leader Designations: 6

#2 KMLE, Phoenix, AZ (PD/MD: Jeff Garrison/Chris Loss) 5
#3 KPLX, Dallas, TX (PD/MD: Brian Philips/Cody Alan) ) 5
#4 KBEQ, Kansas City, MO (PD/MD: Mike Kennedy/T.J. McEntire) 3
#5 WSIX, Nashville, TN (PD: Mike Moore) 3

The Airplay Leaderboard ranks taste-maker stations that have been the most successtful in identifying future hit records
as measured by the amount of AIRPOWER titles for which they were Airplay Leaders. Refer to each format’s IMPACT! page
to see this week’s Airplay Leaders.

GREATEST GAINERS °

INCREASE IN DETECTIONS
FAITH HILL - If My Heart Had Wings (WARNER BROS./WRN) +420

KKBQ +21, WCKT +18, KSSN +17, WIL +16, KSON +15, WXBM +13, KUBL +12, KHEY +12, WIVK +11, WYGY +10

TOBY KEITH ¢ You Shouldn’t Kiss Me Like This (DREAMWORKS) +395
KDDK +25, WESC +22, KASE +20, KCKI +15, KCYY +15, WIL +15, WOKQ +13, WMUS +13, WWGR +13, KRST +13
TRAVIS TRITT ¢ /t’s A Great Day To Be Alive (coLumsia) +388
WSLC +27, KNIX +17, WGNA +15, KSSN +13, KXKC +12, KRMD +12, KCCY 411, WXTU +11, KIM +10, WQDR +10
JESSICA ANDREWS « Who | Am (DREAMWORKS) +360
WIL 420, WDRM +16, KEEY +15 WQMX +13, KFKF +12, KDDK +11, KRTY 411, WDAF +11, WYRK +11, KASE +11
GARTH BROOKS < Wild Horses (cariToL) +346
WOXK +23, KRTY +18, WMUS +16, WUCL +15, WRNS +14, KSON +14, WKSF +12, WLWI +12, WALK +12, WXCT +11
TIM RUSHLOW ¢ She Misses Him (aTLanTiC) +328
KTTS +27, WESC +22, WNKT +15, WKHK +13, KCKI +12, WQXK +12, WSCA +12, KDRK +10, WGNA +10, KILT +10
PHIL VASSAR * Rose Bouquet (ARISTA NASHVILLE) +321
KSKS +17, KYGO +16, KILT +14, WFRY +12, WYNY +12, KCCY +11, KOKT +11, WKHX +11, WGNE +10, KBEQ +10
KENNY CHESNEY -+ Don’t Happen Twice (8na) +319
KTTS +25, WUSY +17, KUZZ +16, KBEQ +15, WGNE +12, KCCY +12, KIKK +12, WKSF +10, WSM +10, KSOP +10
DIAMOND RIO « One More Day (ARISTA NASHVILLE) +313
KKBQ +20, WMS! +18, KSCS +17, WQDR +15, WSIX +15, WCOL +14, WNKT +13, WGKX +13, WKHK +12, WBEE +12
KEITH URBAN ¢ But For The Grace Of God (caritoL) +289
KNIX 413, WUBE +17, KCKI +16, WCOS +16, WQMX +15, WNKT 413, WMZQ +13, WIVK +12, WSM +12,KHK_] +11

SoundScan®

oo Top Gountry Singles Sales.. i

THE CHART, REPRINTED FROM BILLBOARD MAGAZINE, 1S COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOUNDSCAN, INC.

BILLBOARD ISSUE DATE: FEBRUARY 3, 2001
TITLE/IMPRINT & NUMBER/DISTRIBUTING LABEL

WKS. ON
CHART

LAST
WEEK

THIS
WEEK

ARTIST

—~lll NO.1 B

TOBY KEITH
CLEDUS T. JUDD

20 MY CELLMATE THINKS I'M SEXY MONUMENT 79495/SONY

12 GEORGIA ARISTA NASHVILLE 69010/RLG CAROLYN DAWN JOHNSON

15 | M IN Eepic 79496/50NY THE KINLEYS

1 2 | HOPE YOU DANCE MCA NASHVILLE 172185 2 weeks at No. | LEE ANN WOMACK WITH SONS OF THE DESERT

2 18 | THE WAY YOU LOVE ME WARNER BROS. 16818/WRN FAITH HILL

4 23 CAN'T FIGHT THE MOONLIGHT cure 73116 LEANN RIMES |
3 15 | OKLAHOMA/WARM & FUZZY EPIC 79503/S0NY BILLY GILMAN

8 7 POUR ME WARNER BROS. 16816/WRN TRICK PONY

5 12 MEANWHILE BACK AT THE RANCH cure 73118 THE CLARK FAMILY EXPERIENCE

6 13 | HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/INTERSCOPE
L

9

10

-[ee---E- e

11 29 | YOU WON'T BE LONELY NOW MONUMENT 79440/SONY BILLY RAY CYRUS
- _
12 13 15 ALL NIGHT LONE/MER&CHRISTMAS FROM THE FAMILY COLUMBIA 795 15/50NY MONTGOMERY GENTRY FEATURING CHARLIE DANIELS
13 12 | 51 | BREATHE @ WARNER BROS. 16884/WRN FAITH HILL
14 14 19 | MY LOVE GOES ON AND ON VIRGIN 58867 o _ CHRISCAGLE |
15 [ 15 | 26 | 