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Is ‘Red Rag Top'
Driving Controversy?
B by Phyllis Stark

Tim McGraw began his career as a country
radio hitmaker with the lyrical controversy of
“Indian Outlaw.” Eight years later, another more
sober McGraw song is again sparking controversy.

The lyrics of “Red Rag Top,” the first single
from McGraw’s upcoming album, due Nov. 26,
deal with an abortion and its emotional after-
math. While most PDs support the song and say
the listener reaction has been positive, others
report complaint calls, and a handful have
pulled the song or refused to play it altogether.

Written by Jason White, “Red Rag Top™ begins
as a coming-of-age
song about the rela-
tionship between an
18year-old woman and
the 20-year-old narra-
tor. But in the second
verse, the woman is
pregnant, and the nar-
rator sings, “Life was
fast and the world was
cruel/We were young
and wild/We decided
not to have a child/So

we did what we did and
we tried to forget/And we swore up and down 9 / 3 O
there would be no regrets.” a ml r e e airplay

livtha STas bMingl i fae conple) W1 grl, The hit fcllow-up to’t he #1 single and #1 Country SoundScan alaum / Miss My Friend

broken up, and the narrator sings, “You do what

you do and you pay for your sins/And there’s no e
such thing as what might have been/That’'sa | 3
waste of time/Drive you out of your mind.”
WSM-FM (Live 95) Nashville pulled the song »
after a handful of spins because of listener com- & 5

plaints about the lyrics. PD Kevin O’Neal, who
says he “was just being safe,” has since reversed ; .
that decision. “I think the song is reality,” he Nom | nated for CMA HD”ZOH Awa rd
adds. "We’re not in the censor business.”
But at least one PD says he is “unlikely” to
ever play the song again. WCOS Columbia,
S.C., OM/PD Ron Brooks says his station
“played ‘Red Rag Top’ on a Friday afternoon
Continued on page 6
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“Cack has crafted a traditional
‘country album that avcids the
sheen of ultra-modern, syrupy
production as well as the cold,
antiseptic quality of many
retro-leaning singers.”

-~ Bobby Reed,
Chicago Sun-Times
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Uni South Strikes
Two New Deals

Universal South Records has entered into a
creative development agreement with the Pro-
Duce Section, a newly formed tatent develop-
ment consortium conprising renowned song-
writer/artists Walt Aldridge, Gary Baker, and
Mac McAnally. Under the terms of the deal, the
three Pro-Duce partners will work with the label’s
A&R department to find and develop new tal-
ent. Pro-Duce is based in Muscle Shoals, Ala.

Meanwhile, Universal South is also expand-
ing into the Christian music market with the
signing of singer/songwriter Matthew West and
a new distribution/marketing deal with EMI
Christian Music Group’s Chordant Distribu-
tion. Universal South’s secular releases will con-
tinue to be distributed through Universal Music
& Video Distribution.

Sheri Warnke joins TBA Entertainment as
senior VP. Her duties will include creating,
marketing, and selling sponsorship programs
for TBA's artist management, fair, festival,
entertainment marketing, and corporate
clients. Warnke previously was VP/group pub-

lisher of Country Weeklyand Country Music mag-
azines, published by Country Music Media
Group (CMMG).

In related news, group editor Neil Pond is pro-
moted to VP/editorial director for CMMG. Tori
Hughes is upped from associate publisher 1o
group publisher, and marketing and promotions
director Tracy Rogers has been named associate
publisher of marketing and promotions.

Carole Ann Mobley has been promoted to
senjor direcior of A&R at RCA Label Group. She
previously was the company’s director of A&R.

Kerri Edwards joins Murrah Music as creative
director. She previously was with Arista Nashville.

Dolly Parton has been appointed Tennessee’s
Ambassador for Film and Music. Her new role
will inchude working with the state’s Film, Enter-
tainment, and Music Commiission to market the
advantages of doing business in Tennessee. A
testimonial ad campaign Kicked ofl Sept. 24.

Loretta Lynn’s former manager, Lane Cross,
is suing her in Davidson County Chancery
Court for more than $200,000, according to The
Tennessean. Cross claims he is owed the money
for his percentages of concerts he arranged,;
copies sold of Lynn’s book, Still Woman Enougl,
and sales of future atbums he had a hand in,
the paper reports. Lynn declined to comment.

Congratulations to Airplay Monitor publisher
Jon Guynn and his wife, Deidra, who welcomed
their first child, son Mateo Jonson Guynn, Sept.
19 in Los Angeles.
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Gaylord Partners With Sirius, Ups Buchanan

Veteran Gavlord Entertainment executive

Steve Buchanan has heen promoted to senior VP

of media and entertainment. He adds oversight

duties for the com-

pany’s three Nashville

650 radio stations—WSM-

AM-FM and N/T

WSIVE|  WWIN—w his duties

oversecing the Grand

Ole Opry and the

Rvman Auditorium. John Padgett, GM of the sta-

tions, now reports to Buchanan, the former sen-
101 VP of Grand Ole Opry and attractions.

In addition, Gavlord has struck a deal with Sir-
ius Satellite Radio, which will hegin carrying pro-
gramming from WSM-AM, induding the Friday-
and Saturdav-night Opry, next month. The new
channel will be dubbed WSM Entertainment and
will include special features from the Opry and
WSM archives.

Buchanan tells Aoplay Monitor that the WSM
programming will roll out in three phases on Sir-
us. For the first few months, Sirius will carry WSM
as is, including commerdials. During the second
phase, expected 1o begin in two to three months,
the satellite broadcaster will replace WSM's local
commercials with national spots sold by Sirius.
In the third phase, expected 1o start next june,
the local portions of WSM's broadcast will be
deleted and replaced with what Buchanan calls
“anational service.”

Sirius counury formal ntanager Steve Warren
says WSM Entertainment would be part of the
company’s 40channel tlk/entertainment lineup
and not part of the service’s b0 commercial-free
music channels. Sirius’ commercial-free Classic
Country channel remains on channel 35, and
Warren says the company plans 1o cross-promote
the two channels “extensively.”

Buchanan says Gaylord is still in discussions
with potential syndication partners to broadcast
the Opry 1o terresirial radio stations,

PROGRAMMING: PROMOTIONS

AT PREMIERE
Sam Thompson is promoted 1o OM of After

MidNite With Blair Garner after serving as the
show’s executive producer for the past 21/2 vears.
Larry Morgan remains as \'P of programming.
Also, Nikki Knight joins the show as weekday pro-
ducer. She previously did middays at top 40
WXXL (XL.106.7) Orlando, Fla. Justin Michael
has taken over producing duties for After MidNite
Weetiends With Whitney Allen tollowing the depar-
ture of Jay Linthicum for KJUG Tulare, Calif.

Also at After MidNite parent Premiere Radio
Networks, Lark Hadley has been promoted from
senior VP of operations to executive VP of oper-
ations. Marty Raab is promoted from senior VP
of marketing and advertising to executive VP of
marketing and chief strategy officer. Eileen
Thorgusen is upped from senior VP of affiliate
relations 10 executive VP of that department.

There isn’t definitive word on format yet, but
WKMB Monristown. N |., which is the last coun-
trvsignal in the New York Citv area, has been pur-
chased from owner k&M Broadcasters by King’s
Temple Ministries for a reported $400,000. The
sale will be final in three months, and religious
programming is anticipated.

Kevmarket's WOGF has joined the Pittsburgh-
areasimulcast of sister stations WOGI and WOGG.
WOGHF, licensed 1o East Liverpool. Ohio, isat 104.3
FM. The three stations simulcast in mornings,
nights, and overnights and share a music log when
broadcasting locally from 9ain.to 7 pm.

WWZD (Wizard 106.7) Tupelo, Miss., mom-
ing host/acting PD Paul Stone has been given
permanent PD stripes. He replaces Brian Driver,
who exited.

Top 40 KQTP Topeka. Kan., flips to classic
country as “US103.” The search is on for a PD.
T&Rs to GM Don Pollnow.

PEOPLE: NO MARCONI FOR KKIX

KKIX Favetteville, Ark., APD/MD/night host
Tone Marconi exits. No word vet on her replace-
ment. Meanwhile. KKYR Texarkana, Ark., mid-
dav host Lisa Lindsey moves 1o mornings with
new host Scott Mills, who joined from crosstownt
KFYX (Border Country) two weeks ago. The
duo replaces virtual morning team Wilhite &

COUNTRY CONFIDENTIAL

615-321-4291 « wjessen@airplaymonitor.com

BY WADE JESSEN

The Trouble With The Truth

Harlan Howard’s simple, vet profound definition of country music as “three chords and the
truth” is being tested yet again as Tim McGraw’s “Red Rag Top” (Curb) hits the airwaves, provoking
discussion about just how much truth country music should be allowed to tell (see story, page 1).

Howard, the late dean of Nashville songwriters, would probably scofl at radio for having con-
cerns about McGraw’s song about young love and the termination of an unplanned pregnancy.
Perhaps in today’s marketplace he might be persuaded to update his definition as “three chords
and the uuth—as long as it isn’t too politically incorrect, doesn’t hut too much, and you won’t
have to explain it to your kids.”

That said, abortion is only one of many realities that country music hasn’taddressed in any detail,
especially in any of its consensus hits. Although the single didn’t ultimately become a hit, Ricky
Van Shelton tackled abortion two years ago in “The Decision” from his Fried Green Tomatoes album.

Although there were plenty of country songs that experienced resistance from programmers in
Howard’s *60s and *70s hevday, most of them ended up benefiting from the controversy and went
on to become significant and memorable hits. That pattern has held uue in modern times, too.

Easily one of country’s most-admired artists, Loretta Lynn faced more grief over her plaintive
songs and controversial subject matter than anyone. A short list of Lynn’s singles that stimed things
up include “Wings Upon Your Hoims” (considered by some at the time to be a euphemism for
sexual intercourse), “Rated X” (a diatribe about the plight of divorced women), “The Pill” (the
title says it all), and “The Other Woman” (Lynn’s bold 1963 hit that discussed infidelity from the
other woman’s point of view).

Garth Brooks added a controversial domestic violence aspect to the video for “The Thunder
Rolls” in 1991, but the flap didn’t hamper the song’s progress. It spent two weeks at No. 1. A year
later, there was no mistaking the topic of “Papa Loved Mama,” but the song made it to No. 3.
Dixie Chicks ran into more resistance in 1999 by suggesting a woman take matters into her own
hands with the No. 13 “"Goodbve Earl.”

Brooks won new fans in the gay and lesbian community in 1992 with “We Shall Be Free,” which
touted the freedom “to love anyone we choose,” as well as other social issues. It climbed to No.
12—the first Brooks leadofl single o face resistance from radio. Brooks also raised a few eyebrows
with “That Summer,” the 1993 chart-topper that told the story of an older widow seducing the
teenage boy who worked for her.

Mothers Against Diunk Driving helped put the brakes on Gene Watson’s roadhouse staple
“Drinkin’ My Way Back Home,” but not before it peaked at No. 10 in 1984. A similar situation hap-
pened three vears beforehand, but Johnny PayCheck’s “Drinkin’ and Drivin’ ™ managed to crack
the top 20.

Conway Twitty caused a bit of friction in some markets with such No. 1 songs as “You've Never
Been This Far Before” in 1973 and “I'd Love to Lay You Down” in 1980. Bill Anderson’s “1 Can't
Wait Any Longer” was censored by stations in a number of conservative markets in 1978 for being
too risque. Then again, not every PD was crazy about Anderson’s mix of country and disco, regard-
less of lyrics. It was Anderson’s last major hit as an artist, rising to No. 4.

Like many other songs before it, McGraw’s “Red Rag Top” will likely stand or fall on its own mer-
its, and that depends largely on the chord it ultimately suikes with listeners. The resounding suc-
cess of many of the controversial records cited above suggests that counury music fans tend to
prefer the unth, even when it hurts. But one can’t help wonder, “What Would Harlan Do?”

TWICE AS NICE: Tracy Byrd rebounds from a triple-digit spin deficit last issue to dominate the
Counuy Airplav chart for the first time in exactly nine vears with “Ten Rounds With Jose Cuervo™
(RCA). In a week that included special programming to mark the anniversary of the Sept. 11,
2001, terrorist attacks, Bvrd’s single dropped 113 detections. “Ten Rounds With Jose Cuervo”
recovers with an increase of 479 plays this issue to become Byrd’s second No. 1. His first was
“Holdin” Heaven,” which spent one week at the top in September 1993.

HOUSEKEEPING: WFRY Watertown, N.Y,, retnns to owr reporting panel after being tem-
porarily removed for technical problems. There are now 149 stations on the chart panel. Mean-
while, station rankings on our Power Playlists are adjusied this issue 1o reflect Arbitron’s spring
2002 cume results. Beasley’'s WXTU Philadelphia moves into the top five, and Infinitv’s WYCD
Detroit moves inside the top 10.

Wall, who exited flagship KKIX for WYCD
Detroit earlier this vear. KKYR is currently using
voice-tracking from KKIX personality Curt
Campbell in middays.

WEZL Charleston, S.C.. adds WUSY Chat-
tanooga, Tenn.’s Lynn Sharpe in a voice-tracked
midday shift. Former WEZL. middav host Ric
Rush segues to moming-show producer duties.

WWWW Ann Arbor. Mich., hires WNWN Bat-
tle Creek, Mich,, jock Bubba for mornings. IHe
replaces Tom Baker. who moves back 1o after-
noons, and Andie Lynn, who segues to middays.
Afternoon jock Michael Vitale takes over pro-
motions, attd midday host Ellen Morgan becomes
traffic assistant.

KCKK benver afternoon personalitv Todd
Grimisted will exit the classic county outlet at the
end of the vear because of a budget cut.

Bobbie Eakes, host of Great American Coun-
wry's CRI, will begin contributing regular, live
country entertainment reports to the syndicated
Liashow. beginning Sept. 20. GAC and Liashare

WUSN (US99) Chicago morning per-
sonality Trish Biondo, left, shares the
microphone with artist Kellie Coffey.

comnion owntership.
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Rogers Co-Writes
Children’s Book

Kenny Rogers and screenwriter Donald Dav-
enport have written a novel, Christmas in Canaan,
that will be published by Harper Children's next
month. The story is about a friendship that
develops between a poor white farm boy and a
brilliant young black boy during the early 1960s
in rural Texas.

LeAnn Rimes lives in Los Angeles and has
acted previously in the film Coyote Ugly and a
madeHfor-TV movie. But her handlers deny pub-
lished reports that she is set to star in the film The
Girl Who Struck Out Babe Ruth. Rimes tells Country
Auwrpley Monitor that while she has a few scripts that
she’s reviewing, “right now my music is the No. 1
prionity. I’d love to actin the future. 1 just feel like
this isn’t the right time.”

A Sept. 15 Faith Hill show at the E] Ray Theater
in Los Angeles was shut down after two songs by
the city’s fire department. The local fire marshall
condemned the building because of existing struc-
tural issues that were uncovered at the show, which

was part of a nine-day taping for Hill’s Thanksgiv-

ing-night NBC special. Three nights later, she
restaged the show at L.A.’s Palace Theater.
Merle Haggard has cancelled an |1-date
September tour because of herniated discs in
his lower back.
Charlie Daniels and his crew headed 1o Japan

Sept. 19 to tape the premiere edition of a new
Great American Country series, Country on the

Move, which shows a behind-the-scenes look at
country artists on tour in the U.S. and abroad.
While overseas, Daniels will perform at U.S.
military bases in Korea.

Montgomery Gentry recently shot a humor-
ous, two-minute feature for the Nashville Preda-
tors ice hockey team along with team defense-

man Andy Delmore. The feature will air on Fox

Sports Net and be shown at the Gaylord Enter-

tainment Center prior to games.

Chely Wright, Andy Griggs, and BlackHawk

will be among the acts participating in the T].

Martell Foundation’s Celebrity Happy Hour

fundraiser Sept. 30 at Nashville restaurants Easy’s,
Sunset Grill, and the Trace.

Tracy Byrd and his wife have named their new

son, who was borm Sept. 3, Jared James (J.J.) Byrd.

Brooks & Dunn, Vince Gill, Toby Keith, Lyle
Lovett, and Willie Nelson will provide the musi-

cal entertainment at the fourday Texas Stampede

rodeo, scheduled for Oct. 2427 in Dallas. The

event benefits two local hospitals.

There Oughta Be A Lawson

WKLB Boston welcomes MCA Nashville’s Shannon Lawson to its studios. Pictured,
from left, are PD Mike Brophey, Lawson, and the station’s Jen Joy and Josh Easler.
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For Salamon,

A Transition,

Albeit A Natural One

Ed Salamon, the new executive director of
the Country Radio Broadcasters (CRB) organ-
ization, is a man in transition. After years of vol-
unteer work as CRB’s president, he is embracing
the very different role of executive director.
After years of being involved in radio program-
ming, he is swimming in different waters as a
facilitator of events that address the needs of
radio. And after years of living in New York, he’s
finding joy in the lifestyle that Nashville offers.

Salamon assumed the executive director post
July 1, following Paul Allen’s move to a univer-
sity teaching position. Allen remained in an advi-
sory role until mid-August—a time Salamon
refers to as “a learning curve” period for him.

‘Country

radio has

given me
my success'’

ED
SALAMON

Executive Director
Country Radio Broadcasters

Explaining the difference between serving
on the CRB board and serving at the pleasure
of the board, Salamon says, “My role has
changed from someone who was a creator of
the vision to someone who is fulfilling the vision
of the board of directors. The CRB is really a
board-driven organization. The board shapes
the vision. It has always left the details of the
operation to the executive director. It’s a very
comfortable positdon for me to be in, [because]
many, if not most, of the things in place now
are all initiatives that I helped to shape.”

Salamon has been a member of CRB since
the mid-1970s, but his new role has given him “a
much greater appreciation for all the hard work
that the staff has done over the years.” He finds
the “vast amount of details that go into putting
on an event” mind-boggling. Events currently
in the works include the Fall Forum, set for Nov.
5 in Nashville, which will allow music industry
professionals to ask questons of programmers
and consultants, and the Country Radio Semi-
nar (CRS), scheduled for Feb. 19-21, 2003,

The 2003 CRS is one day shorter, Salamon
says, because “our constituents are telling us
weekends and family ime are more important
to them than ever after Sept. 11. A lot of the big
radio companies also take advantage of CRS to
hold company meetings [beforehand], and for
a lot of program directors, it’s a long week.”

A former PD himself, Salamon came to the
country format in 1973 and is bestknown for
his more than eight years as PD of WHN New
York. It was there, he says, that many of his
existing relationships in the industry began.
“WHN was very connected to artists. [The sta-
tion] had artists coming up very frequently to
be guest disc jockeys on the air. We broadcast
an incredible number of concerts. The first
series I ever produced was Live From the Lones-
tar Cafe, a series of artist broadcasts from that
venue in Manhattan.”

And it was through WHN that Salamon estab-
lished a rather obscure link to Elvis Presley. “In
the mid-"70s, Elvis was a very important part of
our radio station. With my interest in research,
we always did listener polls every year to find out
what music listeners wanted to hear. During [that
time], Elvis was always a winner in those polls.

“I was very surprised and pleased the first time
I'wentto Graceland,” he continues. “All that was
in the [trophy room] at the time were his gold
records, except at one end there were two
plaques I had signed and the station had pre-
sented to him as winner of the WHN Listener
Choice Award. I was pleasanty surprised that he
valued those awards on a par with his gold
records and included them in his collection.”

After his time at WHN, Salamon became a
VP of programming for United Stations Radio
Networks, which he cofounded, and during his
tenure there he interviewed such acts as Paul
McCartney, Fleetwood Mac, and Hall & Oates.
His work in multiple formats continued when
he became president of programming for
Unistar Radio Network and later for the com-
pany that absorbed it, Westwood One, where
he says, “I became responsible for talent like
Charles Osgood, David Letterman, [and]
Martha Stewart. Along the way, I produced
music specials with the Rolling Stones and
Bruce Springsteen, as well as Garth Brooks.”

That diverse background is an asset in his
current role, Salamon believes, because “all
experiences with talent, with management, with
radio outside of country are very relatable to
the experiences inside country. A lot of the rela-
tionships overlap.” In fact, it was Salamon’s rela-
tionship with Osgood that helped secure him as
a keynote speaker at CRS.

That work is also something he is optimistic
about. “I do have a perspective that the future
for country radio is very bright, but I've always
been known as a cheerleader for country
radio,” he says. “But especially now, I'm ex-
tremely encouraged, and [I’'m] very pleased to
be in a place where I go to work every day to
help that future, to help country radio and the
country music industry.”

Salamon doesn’t take his responsibilities to
the country format lightly. He says, “Country
radio has given me my success.” And Salamon
believes the format embraced him while he was
embracing it. “The first time I came to Nash-
ville was [for] the CRS. It was at a little Hilton
by the airport. I go in there, and I know no-
body. Standing by the front desk was [longtime
CRB board member] Charlie Monk, who was
watching as people registered. I said, ‘I'm Ed
Salamon.” He grabbed my hand and said, ‘Wel-
come home, Ed.

“That was a life-changing experience for me,”
Salamon adds. “It was a symbol of the kind of
welcome I got from the country music com-
munity. It typified the welcome I've always felt
from label heads, management, [and] artists.
[That welcome was] encapsulated in that situ-
ation. He was representative of how the coun-
try community has treated me.”

Salamon is also feeling that welcome as he

adjusts to living in Nashville, after years spent |

in New York. “It was truly a lifestyle decision,”
he says. “I was blessed with finding a wonderful
place to live less than a half hour from the office
on Music Row. A half hour from my office at
[New York’s] CBS Broadcast Center put me
about 10 blocks up the West Side Highway.
Now, in a half hour, I'm in a wonderful, serene
country setting.”

Aside from the lack of a long commute, Sala-
mon says, “I enjoy the sense of community in
the country field in Nashville. I'love the fact that
every time I go to the local Kroger [grocery]
store, I see somebody I know.”

Salamon is equally content in his work. “I
have always been glad to give back to country
radio and country music in any way I can,” he
says. “They have made a wonderful life for me.”

ANGELA KING

J
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Is ‘Red Rag Top’ Driving Controversy?

Continued from page 1

and ook calls for about 45 minues. We did
not say what the song was about; [we] just
asked the audience 10 listen closely and give us
their opinion. Approximately half of the calls
were strongly against the song due to the char-
acters’ choice of abortion. Many folks also felt
that the song did not reflect nearly enough
remoirse over the decision, regardless of their
personal stance on abortion.

“Abortion is the most divisive issue in our
nation, and it is a very hot topic in this part of
the country,” Brooks adds. “I think it is bad
business to play a song that is likely to alienate
40% 1o 50% of the audience. This is not a
‘political correciness’ controvetrsy, like ‘Indian
Outlaw.” Itis a true, broad-reaching social and
political issue.

“As a programmer, I love songs that stir emo-
tions and generate a passionate response.”
Brooks adds. “But I also think that this is a topic
with no upside right now. It’s frustrating to me
to go into the fall [ratings] book anticipating
new music [rom one of our current superstars
and we get something this dangerous. Our
superstirs can get away with a lot, but there are
also limits. The country radio audience in
Cotumbia expects WCOS to be a radio station
where they don’t have 1o worrv about their kids
heing exposed to what they would consider
dangerous content.”

Such controversy doesn’t appear to have held
the record back on the Country Airplay chart.
It debuted at No. 34 two weeks ago, rising to No.
22 this issue.

Carson James, VP of promotion and media
strategv at Curb Records, savs he has heard very
litlle negative teedback from radio. “I’s about
three things: pain, loss, and regret,” he savs of
the song. “It's counuv personified.”

James savs it was a joint decision between
McGraw and Curb 1o launch the album with
“Red Rag Top,” calling it the “standout single
that both Tim ... and [label chairman] Mike
Curb recognized [as]| an obvious choice.”

SET-UP IS EVERYTHING

Still, concern about potential complaints led
many stations to set up the song’s on-air debut
carefully. “I plaved it on the morning show and
set it up as a controversial song and asked for
listener input bevond ‘1 like it’ or ‘I don’t like
it,” " KFKF Kansas City PD/morning co-host
Dale Carter says. “I didn’t get one complaint.
To the contrary, I got comments like, "This is
real life, and country is about real lite.

WGAR Cleveland PD Meg Stevens savs, “We
have a Web site that we put surveys on, and I've
asked it the song should be played, without
referring to why, and it’s overwhelmingly posi-
tive. Tim’s one of our listeners’ favorites.”

“We are playing the song because it’s Tim
McGraw, and he’s a core artist,” KBQI Albu-
querque, N.M., MD Sammy Cruise says. “I was
concerned about audience reaction at first. |
asked for listeners’ thoughts when 1 plaved it
the first time. I 10ld them some folks were call-
ing it a controversial song. I didn’t say what it
was and encouraged them to call in. [ took
about 50 calls, and only one didn’t like it
because of the abortion issue. She said that folks
might take it as Tim saving iU’'s OK to get an
abortion if vou aren’t readv to have a child when
vour're that young. The rest of the listeners said
that the topic was a real-life situation. They
didn’t seem to mind. Some loved it.” But Cruise
also notes, “I haven’t received one request for
itatall, at least [not] on my afternoon show.”

“We love ‘Red Rag Top.” ” KMPS Seattle OM
D Becky Brenner says. “Listeners have reallv
connected with the pain expressed by the bov
man in the song. [Jocks] Tony Thomas and Ich-
abod [Caine] did a great job of setting this up as
a song about the regrets we have about some of
the decisions we make. I think anvone who is
against abortion will see the line, ‘you pay for
your sins,” as being against abortion. Anyone wlo
is pro-abortion feels like the song supports the
‘you have a choice’ aspect of this controversv.”

\ number of stations Aurpilay Monitar spoke
with agreed with WKDF Nashville OM/PD Dave
Kelly, who savs, “The requests are steadyv. We
have had a comment or two, but not enough 10
make [MD] Eddie [Foxx| and 1 consider tak-
ing it off the air.”

Many others have not tielded anv complaints
atall. “We love the song at KILT and KIKK.” savs
Darren Davis, group PD for the two Houston
stations. “We've had no complaints, and o two
stations are the national spin leaders for the
song. Tim just keeps the hits coming.”

“So far. no complaints at all on this record,”
KEEY (K102) Minneapolis OM Gregg Swedberg
says. “We had major complaints with Tim’s
‘Indian Outlaw’ and had to pull that one, but
this has been nothing but positive so far.”

THE LYRICS WHIZ BY

The lack of complaints has surprised some
PDs, who still expect some when listeners even-
tally figure out the song’s subject matter. Those
PDs include WYYD Roanoke, Va.'s Chris O’ Kkel-
ley, who says, “I tigured in my area I would get
something like what is going on [elsewhere,]
but I haven’, and Iam surprised.”

WQDR Raleigh, N.C,, PD Lisa McKav just
began plaving “Red Rag Top™ and savs that thus
far she has received "only requests. I'm sure
when listeners actually figure out the ston, they
will complain, [in my] verv pro-life [region].”

KZLA Los Angeles OM R.]. Curtis says, “Peo-
ple are used to Tim’s voice, [and] the melody
is hummable. At first, thev’ll get caught up in
all thatand not hear the lyrical content the first
tew listens. Remember, it takes a bunch of lis-
tens for people to really absorb songs. The
‘sound’ of the song belies the potentially con
troversial content. That content does not maich
the listener’s expectation of what a Tim McGraw
song usually is.

“I think the deepest song prior to this from
Tim was ‘One of These Days,” ™ Curtis contin-
ues. “Botiom line here for us: The jury isn’t in
yet, and we’ll wait and see. But I think you have
1o play a Tim McGraw song when it comes out
and let the listeners tell you their opinion. So
tar here, it's not an issue.”

COUNTRY IS REAL LIFE

Several PDs, like KMLE Phoenix’s Jeft Gar-
rison, note that “countrv songs have always
heen about real life. ‘Red Rag Top’ is another
great song about life. Lisiener response in
Phoenix is positive.”

WYRK Buffalo, N.Y,, PD John Paul agrees.
“Listener response over the phone has been
positive. We haven’t gotten anv negative calls,
and I don’t intend on making a big deal over
the lvrics. Country music is abont real life, and
those lyrics are pretty real. It's a great song.”

That’s how McGraw’s manager, Scott Siman
of rpm management, sees it. “Tim, when he
heard the song, recognized that it was a real
song about real issues and things people have
to deal with,” he says. “lHe views it as trulv a
slice of life.”

Siman says neither he nor McGraw expected
a controversy, but they both “hoped it would he
a song people talked about.” Siman was sur-
prised when someone told him that the single
should have come with a warning label. He won-
ders, “What would vou put on there? “Contains
a great countrv song bv a great singer’?”

Siman also believes it’s exactly the kind of

song the format needs. “There came a time in
our format where we tried 10 get lyrically. polit-
ically correct, and that was part of the reason we
had a very down [cvcle] in country music,” he
says. “As a format. one of the wayvs we will grow
is [by] getting back to some of those songs that
are tougher, harder, and not just ‘true blue, 1
love you.” There should be no song in country
racho that is not lyricallv permissible.

HANDLING COMPLAINTS
So how are PDs who do get complaints han-
dling them? Stevens told listeners that “if there

PROMOGANDA

AN OVERVIEW OF RADIO PROMOTION!-‘:

BY ANGELA KING

One of the upsides—or downuumns—of con-
solidation, depending on your perspective, is
the call for station employees 10 now look at
themselves as not only staflers but also radio
professionals. The radio industry today is
undoubtedly more of a business. While suits
may not be part of the day-to-day attire, such
terms as “networking” and “maximizing poten-
tial” are part of our jargon.

The same is true for Promogandists. Our
panelists, for the most part, belong to protes-
sional organizations in their communities, talk
to their peers, and read business-related books
and magazines. All of these outside efforts, they
sav, help them improve their abilities not only
as promotion and marketing directors but also
as professionals in general.

WBMX (Mix 98.5) Boston’s Anne-Marie
Strzelecki recommends two books that have
been useful to her in her job: Selling the Invis-
ible and Permission Marketing. Strzelecki, who
also participates in two professional organiza-
tions, says she talks to counterparts at other
stations “all the time. We do group meetings
and conference calls. I just called on my coun-
terpart across town vesterday and got some
very helpful advice.”

That Kind of give and take isn’t part of the
equation in every market. While album rock
WXTB Tawpa, Fla.’s Mike Oliviero knows his
counterparts at other stations, “I don’t call
[them] for advice or opinions. [1t’s] too
competitive in this market. [But] we do
share info among the other ‘family’ stations
in our cluster.”

Oliviero belongs 1o one professional organ-
ization, and he says the book Who Moved My
Cheese? has helped him.

Still others don't really see the need for such
interaction among peers. Album rock KSJO
San Francisco's Jim Sheehan doesn't belong to
any professional groups. “I've done all those
things,” he savs. “Thev'll help me network when
I need a gig, but for what Iam doing right now
[as] KSJO promotion director, it’s best that I
walk a mile in my listeners’ lifestyle.”

To that end, Sheehan spends his time out-
side the station doing things his listeners all wish

Being The Best One Can Be

Just what every new mother wants.

615-321-4286 « aking@airplaymonitor.com

they could do. He savs, “I sing in a rock band.
[1 vruly] want 1o go to all our P1 rock shows. [1]
love sports. Go Raiders!”

Nor has Sheehan tound a book to help him
in his job—yet. “IC’lt only help when [ write it,”
he says. But he does talk daily “with Rob Ayala,
my sister station promotion director [for]
KCNL/KUFX, [and] weekly with our San
Francisco cluster.”

TOPICAL BAROMETER

TW LW TOPIC

Fall-book promos
Monday Night Football
Halloween
Internet/Web-site use
Live pro wrestling

NFL games

Concerts

Movies

Auto racing

The Osbournes promos

HOTTEST NEW MOVIES: Barbershop,
Swimfan, Stealing Harvard,
The Banger Sisters

HOTTEST TV SHOWS: Friends,
Trading Spaces, The Sopranos,
Six Feet Under, Survivor
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A DIFFERENT KIND OF LABOR DAY

If having a new bundle of jov to coo over isn’t
incentive enough to go into the parenting busi-
ness, WBMX offered this Labor Day induce-
ment: Parents who produced birth certificates
or hospital discharge papers (o prove they gave |
birth during the Labor Day weekend won tick-
ets 10 the station’s Mixfest 2002 event. Dubbed
Mix 98.5 In Labor Day, the promotion yielded
16 new fathers who stopped by the station to
claim their tickets while their wives recovered.

Want to participate? E-mail your best fromotions (o
aking@airplaymonitor.com.
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wits an overwhelming demand not 1o play the
song, we wouldn’t, and that that was not hap-
pening. The song won’t work in some places.
That's what our job is as programmers, 1o know
about our local communitv.” She also thinks
listeners are missing the aspects of the song
that are “completelv about vegret.”

WYAY (Eagle 106.7) Atlanta PD Steve
Mitchell fielded a complaint “from a father
who was riding in the car with his son and
asked what thev meant about not keeping the
child. To anvone who would complain, I
would simply say, ‘Next time, listen 10 the
whole song.”’

WESC/WSSL. Greenville, S.C., OM Bruce
Logan also fielded one complaint “from a very
nice, polite man who said he couldn’t believe
his favorite radio station was playing a song
promoting abortion.” " Logan pointed out the
“vou pay for voursins” lyric but seemed 10 con-
nect more when he told the listener, “This
song was no more promoting abortion than
‘OI’ Red’ was promoting prison break.”

Wandingion. D o Shunoon Wes WHZ Tampa,

/Cannon Blast

I /-

Andy Griggs, left, and WFMS Indi-
anapolis MD J.D. Cannon recently got
together for a visit at the station.
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