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ROGCK HIGHLIGHTS

MODERN

RED HOT CHILI PEPPERS
Scar Tissue (WARNER BROS.)

* x AIRPOWER * %

311 « Come Original (CAPRICORN/IDJMG)

* MOST NEW STATIONS *
NINE INCH NAILS « We're In This Together (NOTHING/INTERSCOPE)

#4 RED HOT CHILI PEPPERS

Scar Tissue (WARNER BROS.)

* & AIRPOWER * *

KID ROCK * Cowboy (TOP DOG/LAVA/ATLANTIC)
+ MOST NEW STATIONS *

NINE INCH NAILS « We're In This Together (NOTHING/INTERSCOPE)

TRIPLE-A

#‘ SANTANA FEATURING ROB THOMAS
Smooth (ARISTA)

* + AIRPOWER +* *

CHRIS CORNELL + Can't Change Me (A8M/INTERSCOPE)

* MOST NEW STATIONS *
BEN HARPER AND THE INNOCENT CRIMINALS ¢ Burn To Shine (VIRGIN)

Broadcasters Plot Challenges For
Millennium At NAB Radio Show

by Dana Hall, Frank
Saxe, Marc Schiffman,
Jeff Silberman, Phyllis
Stark, and Chuck Taylor

Internet and digital madness
ruled the National Assn. of Broad-
casters Radio Show, held Aug. 31-
Sept. 3 in Orlando, Fla. The bull
Web market was represented by a
disproportionate number of ses
sions; the topic came up in almosi
every other panel as well; and the
number ol Internet-based ex-
hibitors was up about 55% over lasi
year

Yet Net lust wasn’t the only no-
table characteris-

but ad rates are rising by at least the
same magnitudle, if not beter.”
Jacobs Media’s Dave Beasing,

moderating the modern rock fo- |

rum, noted that as the modern rock
format has evolved, the station Web
site is no longer a mere extension of
the station but part of its base. e
noted the importance of refreshing
content daily and using the site as a
database and research builder.

While one panelist suggested that
the cost of streaming audio is only |

justified if there’s a lew tenths of a
point hetween vou and the competi-
tion, KEZK/KYKY St. Louis PD
Smokey Rivers told the audience at
the AC panel that

tic of the confab.
Air talent, spot
loads, and pay-
{or-play continue
to atiract atten-

tion.
Mocderating
two “Radio Un- § -

|
THE NAB

“competition for
the desktop ap-
phance is fierce

. You have 1o anie
up now and get
in there to get a
piece of that pie.”
And, at the group

1G:.
(0)'/

der Siege” pan-
els, Nassau Broadcasting senior VP
of operations/programming
Michelle Stevens pointed out that
“as technology mainstreams, com

puters will become the entertain

ment systems” of the future. At that
juncture, radio will be defined as
any listeming experience, and pco-
ple will seek out customizable forms
ol listening.

First Union Capital VP Bishop
Cheen sized up the new technolo-
gies, saying there will always be ero-
sion and “i’s always been this way in
media . . . One medium never kills
anoither medium.” While cable had
decreased network TV shares, he
said, “neiwork viewing is dropping,

T ) heads panel, Cox’s

Dick Ferguson cited album rock
WBAB Long Island, N.Y., whos
commuter audience can finally hear
the station in Manhauan.

Talking about his product, C1) Ra-
dio executive VP of content Joe
Capobianco said the big difference
between his and other new media
launches is that his will have naton-
al reach from day one. FM succeed-
ed through a slow organic growth,
but cable radio never hit critical
mass because 1here was no unifying
push.

Picking up on this theme, Cox’s
Dick Ferguson, in the group heads
panel, cited the lack of attention ra-

Continued on page 6
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"THE CHemICALS BETWEEN Us"
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from the new album,

THE ScCIeENCE OF THINGS

App DaTE: 9/14/99

ALL FORMATS

* 1999 Trauma Records. All richts reserved.




The debut single from the new album Soundsystem

Produced by Hugh Padgham & Scotch Ralston Mixed by Scofich Ralston

**AIRPOWER** (12) Modern Rock Airplay % R & R Alternative: BREAKER 15*
(9 )Modern Rock Audience Y R & R Active Debut 49*
Debut (39) Active Rock Airplay e Virtually Alternative 13*

Huge requests and spin increases everywhere!




Can't make it to Columbia, Md., for Arbi-
tron’s annual consultants’ fly-in this year? How
about Miami Beach, instead? At 2:45 p.m. on
Oct. 8, as part of the Billboard/Airplay Monitor
Radio Seminar and

Arb Fly-In Added To Radio Seminar

ly appointed senior VP/GM Scott Musgrave.
The Billboard/Airplay Monitor Radio

Seminar and Awards takes place Oct. 7-9 at

the Fontainebleau Hilton in Miami Beach.

Awards,  Arbitron
manager of radio pro-
gramming  services
Bob Michaels will pre-
sent Monitor's “Mini

Registration is $99 and
is complimentary for
those nominated for
a Radio Award. Con-
tact Michele Quigley
at 212-536-5002

PD Fly-In," a fast-

paced session touching on Arbitron's latest de-
velopments, including the people meter, the lat-
est findings on Internet listening, and the new
PDAdvantage software. There'll also be an ex-
clusive “ask the boss” Q&A with Arbitron’s new-

for more info. The
Fontainebleau can be reached at 305-538-2000).
For discount airfares, call 300-433-1790 and re-
fer to index No. 11769. A full schedule of
events appears in this week’s issue and at

www.billboard.com/events/radio.

The Suits Just Keep On Comin’

Album KLOS Los Angeles has been served
with a second radal-discrimination suit stemming
from its “black hoe” promotion, according to an
L.A. Times report. KLOS account exec Carla
Woodson filed the latest action. She claims that af-
ter protesting the promotional item, she suffered
retaliation from managers and co-workers.

‘The paper reports that GM Bill Sommers dis-
missed then PD) John Duncan over the incident
last year, but Duncan’s attorney rebutted that it’s
not the job of a major-market PD to approve on-
air promotional giveaways. Woodson claims that
none of the senior management who approved,
budgeted, and monitored the campaign have

been disciplined.
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212-536-5085 - mschiffman@airplaymonitor.com

Morning men Mark and Brian made a public
apology for the promotion Sept. 1. The paper
points out that while hosting mornings at WAPI
Birmingham, Ala., the morning team was sued
by black sportscaster Gil Tyree in 1986. At that
point, Tyree’s suit claimed the pair had engaged
In a pattern of making “libelous and slanderous
statements which are racist, sexist, vulgar, and ob-
scene.” That suit was settled out of court.

All this as Jesse Jackson’s Rainbow/PUSH
Coalition and the NAACP add their voices to
the chorus of condemnation against KLOS

parent company Disney. The Congress of

Racial Equality sent a letter Sept. 2 to the FCC
asking that it revoke KLOS’ license.

MANAGEMENT: THE GM CAME BACK

Former country KOYE Laredo, Texas, GM
Bob Kitzmiller returns to country KOUL, classic
rock KLTG, and album KRAD Corpus Christi,
Texas, as GM, replacing Bill Hooten, who exits
to focus on the Victoria, Texas, stations he owns.

PROGRAMMING: GJERDRUM TO WLOL

Top 40 WZPL Indianapolis PD Tom Gjer-
drum returns to the station where he once in-
terned—just-flipped classic hits WLOL Min-
neapolis—as PD.

Album WAQX Syracuse, N.Y., PD John
McRae heads to Rochester, N.Y., to become
OM/PD of album WCME. Rick MacKenzie refo-
cuses on his modern AC WZNE PD duties.

Classic rock KURR Salt Lake City creative serv-
ices director Andre Zamparelli becomes PD, re-
placing Bill May.

Modern WAVF Charleston, S.C., PD Rob
Cressman joins album WMFS Memphis as
PD.

Rhythmic top 40 KUBE Seattle production
guy Jake Kaplan joins modern KKBY Tacoma,
Wash., as OM.

Top 40 KHTO (Hot106.7) Springfield, Mo.,

PD Ray Michaels adds p ing duties over
album sister KZRQ (ChannelZ104.1) with the
new title of regional PD for parent Radio 2000.

He reports to Radio 2000 VP of programming
and operations Dave Alexander.

FORMATS: MODERN CLASSIC PLANET

Triple-A WPLT Detroit completes its evolution
to a modern dassic station. PD) Garett Michaels
says, “We were playing two currents and a recur-
rent per hour. We kept the recurrent and the two
currents are replaced by "90s gold.” The station
is primarily built on ’80s and "90s titles, with about
50 tracks from 77 to ’79. Michaels says the station
is now focusing 50-50 men and women. Position-
ersindude “Planet 96.3, alternative classics all the
time.” All staffers remain in place.

Country WWWW (W4) Detroit flipped to
“rocking hits of the "80s, "90s, and "70s” as Alice
106.7 Sept. 3 after a few days of stunting with a
tone sound. PD Tim Roberts and morning hosts
Welch and Woody are out. Afternoon jock
Michael J. Fox shifts to mornings. MD Cadillac
Jack and the other jocks remain as board opera-
tors for now. The station will be jockless outside
of mornings for the next 60-90 days. Tom
O’Brien, OM/PD of sister WKQI, adds those du-
ties at W4. The station is playing no currents, with
recurrents from last year the most recent tracks.

KILZR (Laser 105) Lawrence, Kan., will leave
modern for top 40 in a week or so, says PD Chad
Elliot. Calls and staff will remain.

Classic rock WOKI (Eagle 100) Knoxville,
“Tenn., shifts focus from '60s-"80s to “Rock hits of
the "80s, "90s, and *70s.” Gone are acts like Jimi
Hendrix and the Beatles. In are acts as current as
Goo Goo Dolls, matchbox 20, and Sheryl Crow.
Middayer Randy Reed becomes local host of the
John Boy and Billy morning show. PD Tim
Sheehan takes middays.

Classic rock WARW Washington, D.C., went
jockless over Labor Day weekend to bring atten-
tion to its new “seven-song superset of classic
rock” each hour. All jocks are now back on the air.

Adult top 40 WBBE Fort Pierce, Fla., segues to
classic rock under D Derek Beal.

Classic rock KSTR Grand Junction, Colo.,
flips to modern AC as Star 96.1.

PEOPLE: CBSC HATES STERN

Howard Stern has once again run afoul of the
Canadian Broadcast Standards Council, which
censured him for the on-air comment, “Poles
hate Jews.” As The New York Post reports, the
CBSC s far more strict on content than the FCC.
Stern affiliate, album CILQ Toronto, had 10 air
the CBSC censure as punishment.

Modern KTCL Denver morning man Mike
Makkay exits to join ljcos' Internet Radio. Nerf
is covering Makkay's duties.

Classic rock KIOT (Arrow 102.5) Albuquer-
que, N.M., morning host Paul Laveie signs a one-
year contract extension, adding middays at oldies
sister KZKL (Kool 102).

Modern WXSR Tallahassee, Fla., morning
hosts Corky, Madison, and Evan Delaney split.
Corky and Madison exit, Delaney takes after-
noons. Robbie Robb goes to mornings from mid-
days. MD Dug goes to middays from afternoons.
PD Scott Pettibone takes early afternoons.

Album WZBH Salisbury, Md., afternoon host
Carl Reed gets mornings.

Triple-A WNCS Montpelier, Vt., PD/morning
host Greg Hooker shifts to afternoons, replac-
ing Chris Griffin. Adult standards sister WSKI

BY MARK

MARONE

The SPJ/\/

212-536-5051 * mmarone@air

First Impressions Added To Video Playlists

WITH THIS WEEK’S issue, we have added First Impressions to the Video Playlists. Please
note that the playlist is based on a different cycle of detections than used for the radio charts (Fri-
day-Thursday, instead of the radio detections chart week, which is on a Monday-Sunday cycle).

Another recent feature added to the magazine is called Airplay Leaderboard and appears in the
At-a-Glance section (page 22). The purpose of the Airplay Leaderboard is to highlight those sta-
tions most instrumental in identifying hit records, ranked by the amount of times a station has
been an Airplay Leader (first station to play a hit record 150 times). Airplay Leaders are the sta-
tions that have played an Airpower record (a record that makes its first appearance in the top 20
of both the airplay and audience charts and that is also posting increases on both sides) the most
from the start.

laymonitor.com

CHART ACTION: Santana Featuring Rob Thomas (of matchbox 20 fame) moves 12-10 on the
Mainstream Rock Airplay chart this week with “Smooth” (Arista). Due to speciality programming
on many rock stations for the Labor Day weekend, the track sees only a three-spin increase over
last week. By inching into the top 10, it gives Santana its first mainstream rock top 10 since “Win-
ning” peaked at No. 2 in 1981. The track also is the first by Arista Records to reach the top 10 at
mainstream rock in the Monitor era. The label’s last top 10 hit was the Jeff Healey Band’s “Cru-
el Little Number” in January 1993. “Smooth” continues to roll at triple-A as well. It spends an
1 1th straight week atop the Triple-A Airplay chart and reclaims the pole position on the audience
chart for an eighth week. The 11 weeks at No. 1 on the airplay side is third longest in chart his-
tory, behind the Wallflowers’ “One Headlight” and matchbox 20’s “3 AM,” each of which spent
14 weeks at No. 1.

Creed took only two weeks to reach the top of the Active Rock Airplay chart with “Higher”
(Wind-Up). The quartet has now reached No. 1 with each of'its five active rock tracks. The pre-
vious quickest run to No. | by the group was 12 weeks for “What’s This Life For.”

311 (Capricorn) get the lone modern Airpower this week with “Come Original,” its eighth ap-
pearance on the chart since 1993. With a 25-12 move on a 50% gain for the week, “Come Origi-
nal” is already the band’s third-highest-charting record in only its second week and is on a much
Lﬁasler pace than either “Down” (No. | for four weeks) or “All Mixed Up” (top five for three weeks).

a.m. driver Jon Noyes takes the same at WNCS.
Modern WOXY Cincinnati co-MD/afternoons

$105 million in advertising/promotions on CBS
media, including radio.

Mark Abuzzahab joins WNCS for nights, re-
placing Kate Bradley, now production director.
APD Eric Thomas shifts from production to
promotion.

Album KMKEF (K-Rock) Manhattan, Kan., OM
Dustin Gray rejoins album KRZZ Wichita, Kan.,
as APD/middays, replacing Hank the Mechanic,
who joins crosstown active KICT mornings.
KMKEF PD Shane Sellers returns to KRZZ for af-
ternoon drive, replacing Phil Thompson, who
joins KICT for mornings.

Album WQLZ Springfield, Ill., overnighter
Rocky is upped to nights, replacing Baily, who
exits. Also, APD John “Crash’ Carroll hands off
MD duties to Rocky.

Album WBUZ Toledo, Ohio, MY/afternooner
Murphy moves to nights, swapping shifts with
Pablo. Murphy drops the MD title as well.

Classic rock WYBB Charleston, S.C., promo-
tion director John Bloodwell exits.

Album KCLB Palm Springs, Calif., PD/MD
Tish Lacy goes on-air for middays on KCLB.

Classic rock KDVV (V100) Topeka, Kan.,
evening host/production J.C. Lunceford shifis to
mornings, replacing Joe Black. Country KDIF
Kansas City newscaster Jennifer Johnson joins
KDVV as morning co-host, replacing Jill Mathe-
ny, who goes to Cumulus’ Chattanooga, Tenn.,
duster for a position to be determined.

Classic rock WHPT Tampa, Fla., P/T Chaz
Kelly takes middays; Charlie Kessler, who had
been full-time utility for the Cox cluster, gets
overnights. Kurt remains in afternoons.

Modern WHTG Monmouth, N.J., middayer
Glenn Vistica exits; night host Maggie Morgan
takes the slot.

Triple-A WKOC Norfolk, Va., afternoon host
Les Wooten goes to adult top 40 WPTE for same.

At album WLUM Milwaukee, Terry Havel
exits late-middays to return to teaching. He still
hosts the local and new-music shows. PD Randy
Hawke will cover all four hours in middays.

NEW FRONTIERS: MTV'S ONLINE
COMPETITOR

BroadcastMusic.com is launching a 24-hour
online music video channel later this year with
SupeRadio. The channel, SuperV, will target 18-
to 24-year-olds with all popular-music genres; it
will also feature several “Internet jockeys” (I]s).

CBS buys a 30% equity stake in Big Entertain-
ment, including its Hollywood.com Web site, for

WebRadio.com pacts with Liquid Audio to add
a digital download feature to WebRadio’s 125 af-
filiate sites. As part of the deal, radio stations will
get a percentage of the revenue from CD sales
that result from the download.

Cumulus Media is buying Broadcast Software
International, a software developer for audio sys-
tems, including WaveStation.

MARCONI WINNERS

Bob Kevoian and Tom Griswold, hosts of the
syndicated Bob and Tom show, hosted this
year’s Marconi Awards and took home some
awards of their own, picking up network/syndi-
cated personality of the year honors. Modern
KROQ L.A. morning men Kevin and Bean
took the major-market personality of the year
award; Bob and Tom’s flagship, album WFBQ
Indianapolis, won medium-market station of
the year honors; and WEBN Cincinnati was
named rock station of the year.

Cornflake Couple

Modern WHFS Washington, D.C., APD
Bob Waugh, right, strikes a loving
pose with Atlantic artist Tori Amos.
She was in town to tape a session of
‘Just Passin’ Thru” for the station.
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Barenaked Feztivitiez

1

Barenaked Ladies played modern WPLY Philadelphia’s Y100 Feztival and left the
station with this souvenir photo. Shown, from left, are outgoing APD Doug Kubin-
ski; middayer Bret Hamilton; Reprise’s Leah Kyonaga; Barenaked Ladies mem-
bers Ed Robertson, Tyler Stewart, and Steve Page; marketing maven Kelly Gross;
PD Jim McGuinn; promo assistant Casey Kerchner; Barenaked Ladies member
Jim Creeggan; and Y100 Webmaster Chris Bennett.

They Did It All For The . . . Publicity

As the industry consolidates, Interscope now sends out its artist and exec all in
one convenient package, in the person of Limp Bizkit front man and Interscope
VP Fred Durst, left, who is sharing some quality studio time with modern KNDD
(107.7 the End) Seattle jock Bill Reid.
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Mel, MTV Merge In Viacom, CBS Deal

In a deal that will bring the parent company
of MTV, VHI, CMT, and TNN back into ra-
dio ownership, Viacom and CBS have agreed
to merge. The all-stock deal, valued at $36.75
billion, is the largest media transaction ever.
The new company, which will be called Via-
com, will be led by Viacom CEQ Sumner Red-
stone. CBS CEQ Mel Karmazin, who becomes
president/COOQO, becomes heir apparent to
Redstone, who is 76. Karmazin says the fit be-
tween the two companies is extraordinary:
“Each of us brings unique and complementary
strengths to the business mix, and opportuni-
ties for creative synergy and revenue genera-
tion are many and exciting.” The deal will
need to win approval from the FCC and DQ)]
and, barring any regulatory delays, should
close by July 2000.

CBS’ radio, TV, and outdoor assets will link
with Viacom’s cable operations, including
MTYV, VHI, and Nickelodeon, and Para-
mount Pictures. “Our union will be king, not
just in content but in its distribution, market-
ng, and packaging. We will be global leaders
in every facet of the media and entertainment
industry,” says Redstone.

The deal makes Viacom an even more pow-
erful player in the world of music. Through its
Infinity radio stations and the branded pro-
motional power of MTV, MTV2, VH1, CMT,
TNN, and its Internet sites, Viacom claims it
will reach more music fans than any other
company.

Viacom owns the Simon & Schuster pub-
lishing house, five theme parks, and Block-
buster Video, although it is searching for a
buyer for the chain. Viacom will sell its stake in
the UPN TV network, since federal regula-
tions bar one company from owning two net-
works.

CAPITAL &
CAPITOL

BY FRANK SAXE

212-536-5268 - fsaxe@airplaymonitor.com

LOW POWER A HOT TOPIC AT NAB

Still a hotly debated topic at the National
Assn. of Broadcasters Radio Show (see story,
page 1) was FCC Chairman Bill Kennard’s
proposal to license hundreds, if not thousands,
of low-power radio stations. He said the FCC
needs “cooperation, not confrontation” from
broadcasters. Kennard tried to allay fears that
LPFM will clutter the FM band, cause interfer-
ence, and slow the conversion to digital radio.

Kennard says FCC engineers have tested
several types of radios, including new and
used portable, car, and clock radios, and found
that they were unaffected by the microsignals.
Yet a separate study, conducted by the NAB,
determined just the opposite. A third study,
commissioned by the North Carolina Assn. of
Broadcasters and the Virginia Assn. of Broad-
casters, paralleled the NAB research. Engi-
neering consultants, including those who con-
ducted the NAB study, say second and third
adjacent channels would be more severely af-
fected by LLPFM, although Kennard says that is
not the case. “We don’t need to create a whole
new set of interference standards, especially
not just for the purpose of thwarting low-pow-
er radio.”

In a separate session, FCC Commissioner
Gloria Tristani also defended LPFM and lec-
tured broadcasters on addressing the diversity
problems microradio is aimed at alleviating.
But Commissioner Harold Furchtgott-Roth,
who frequently sides with broadcasters, told
the industry to play its strongest hand, saying,
“Interference is the central issue.”

While cordial, few broadcasters were con-
vinced by the arguments presented by Ken-
nard and Tristani. “It’s finandial interference
of the highest degree,” said one. During a ses-

sion featuring several group heads, AMFM’s
Ken O’Keefe said, “Putting too many choices
out there is not good for the economic profile
of our business.” Saga Communications CEO
Ed Christian backs barring microbroadcasters
from selling their LPFM license: “If they're
done playing radio, then they’re done with it.”

Many say LPFM will flood the airwaves not
only with new competition but also with pi-
rates. Kennard downplayed the possibility, re-
minding the crowd that his tenure at the FCC
has been marked by a sharp increase in the
shutting down of pirate radio operations.

Behind Kennard’s quest to license LPFM is
the desire to expand the number of owners.
Recent FCC statistics indicate the number of
owners has declined 12% since the "96 Tele-
com Act was passed; at the same time, the
number of stations has increased by 4%. Yet
NAB president Eddie Fritts says the FCC is
confusing “social engineering with radio engi-
neering.” Last week, the FCC extended the
deadline for filing comments with it regarding
LPFM to Sept. 17.

Kennard renewed his backing of a tax-cer-
tificate program, which allows companies to
defer capital-gains taxes when a station is sold
to a minority or female owner. The focus for
the effort is now in Congress, which outlawed
the program in ’95, amid allegations that large
corporations were clandestinely using it.

CAPITOL

As Congress returns from its summer recess,
Kennard says congressional efforts to put a so-
called “shot clock” on the FCC will hurt its ef-
forts to protect the public’s interest “just so we
can save a month or two.” He says sales appli-
cations take an average of three months to be
cleared, a timetable that can’t be hurried be-
cause “we just don’t have the resources.”

Sens. Michael DeWine, R-Ohio, and Herb
Kohl, R-Wis., are backing a bill that would give
the FCC 180 days to complete a review, with
an option to extend the deadline once, by 60
days. A companion bill was recently intro-
duced in the House by Rep. Chip Pickering,
R-Miss.; Hill observers say it may be acted on
before Congress adjourns next summer. Ken-
nard says the bill is aimed at complex telecom
mergers but would also affect radio and TV
applications.

The DOJ has signed off on Citadel’s $26
million buy of Marathon Media, with New
Northwest’s buy of Marathon’s country KIDX/
KGHL/top 40 KRSQ Billings, Mont. The DO]J
held up the deal because 1t said that Citadel
would have controlled 65% of the Billings ad-
vertising markets if the trio was include(%.s

CAPITAL

Sunburst Media is in discussions with two
other midsize radio groups to roll up into one
group and go public. Sunburst president John
Borders confirms that his group is exploring
the merger, which could come as soon as the
fourth quarter. He would not name the other
groups involved but said the merged company
would be ranked 15th by revenue.

XM Satellite Radio and CD Radio may be
denied access to the Radio Advertising Bu-
reau, says RAB president Gary Fries. “Under
current guidelines, they’re not qualified,” said
Fries at the NAB Radio Show. While Fries has
a lot of influence on the issue, the decision lies
with RAB’s board of directors. Fries also stood
by his forecast calling for radio advertising rev-
enues to rise 12% by the end of the year.

Entercom Communications will sell an ad-
ditional $425 million in stock to pay for its
$824.5 million acquisition of 46 Sinclair Broad-
cast Group stations. In SEC filings, Entercom
also reveals it is still working to expand its cred-
it line to finance the Sinclair stations.

ABC Broadcasting president Robert Calla-
han is among the top ABC execs relocating to
L.A. About 200 spots, including 110 execs, are
being shifted to the West Coast by next fall.
Several staffers have chosen to quit rather than
move. Insiders say Disney CEO Michael Eis-
ner wants the network’s key players more in-
volved with the parent company’s operation.
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Granted An Audience

On the road promoting his new film, “Mickey Blue Eyes,” Hugh Grant, center,
joined the morning show at modern WNNX (99X) Atlanta, for breakfast and a chat
with Jimmy Baron, left, and FD Leslie Fram.

RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
Sept. 11 WNOR Norfolk, Va. Lunatic Luau Il Art Estes
APPEARING: Kid Rock, Loudmouth, Orange 9mm, Powerman 5000, Sevendust, Skunk Anansie,
Soulmotor, Staind, System Of A Down
Sept. 12 WXEG Dayton, Ohio XFest '99 Scott Mallory
APPEARING: Citizen King, Fastball, Fuel, Guided By Voices, Jimmie’s Chicken Shack, Joydrop, Marcy
Playgrounc, Men At Work, Shrug Verve Pipe
Sept. 17 WARQ Columbia, S.C.  Fall Out Dave Hennessy
APPEARING: Bush, Cowboy Mouth, Hazies, Joydrop, Marvelous 3, Sponge, Train
Sept. 18 KEDJ Phoenix That Damn Show Jane Monzures
APPEARING: Fenix TX, Kid Rock, Kottonmouth Kings, MXPX, Orgy, Powerman 5000, Primus, System
Of A Down, Unwritten Law
Sept. 18 WNNX Atlanta Big Day Out Jennifer Nech
APPEARING: 2 Skinnee J's, Audio Bridge, Big Atomic, Billionaire, Deacon Brody, Bush, Cake, Econoline
Crush, Flve»Elaht Josh Joplln Band, Joydrop, Jump, Little Children, Live, Luscious Jackson,
Marvelous 3, Moby, Tender Idols, Tonlc Train, Vertical Horizon, Verve Plpe
Sept. 19 WEND Charlotte, N.C. Fifth End Of Summer Weenie Roast Marie Childress
APPEARING: Bush, Cake, Econoline Crush, Jact, Luscious Jackson, Marvelous 3, Moby, Sponge, Verve Pioe
Sept. 25 WHFS Washington, D.C, HFSTival: The Fall Edition Mary Kay LeMay
APPEARING: 311, Buckenerry, Bush, Chemical Brothers, Everclear, Filter, Fuel, Jimmie’s Chicken Shack,
Lxmp Bizkit Long Beach Dub Alistars
Oct. 2 KLOL Houston KLOL Fall Jamm V Rob Skinner
APPEARING: Buckcherry, Collective Soul, Lenny Kravitz, Kenny Wayne Shepherd, Smash mouth, Train
Oct. 9 KIOZ San Diego Symphony Of Destruction Shauna Moran
APPEARING: Megadeth, Sprung Monkey
Oct. 10 KSJO San Jose, Calif. Day On The Green Jim Sheehan
APPEARING: TBA
Nov. 7 WPBZ West Palm Beach, Fla. Buzz Bake Sale Danelle Sarvis

APPEARING: TBA

Let us monitor your event! Call Marc Schiffman at 212-536-5065 or E-mail mschiffman@airplaymonitor.com

Orton Heard In Providence

Arista recording artist Beth Orton was a recent performer at modern WBRU Provi-
dence, R.l.’'s Summer Concert Series. Shown after the show, from left, are Arista’s
Tom Gates, MD Becky Pohotsky, PD Tim Schiavelli, and Orton.
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AN OVERVIEW OF RADIO PROMOTIONS e sy JEFF SILBERMAN

| 323-525-2303

Top Promotions Mix & Match Hot Topics

Station concents once again ruled the Topical | more, the mervier,” and 1 1% are 1otally turned

Barometer, with the fall TV season and back-to-
school events not far behind. Yet the best events
combine several (op-of-mind subjects. Modern
\C WBMX (Mix 98.5) Boston mulks the “Blar
Witch” phenomenon for its concert-ticket give-
aways. T he Mix Which Project asks, “Which
tickets are vou going to win? Alanis? Goo Goo
Dolls? Springsteen?” in promos filled with
lots of screaming and panting. Last seen
bundling twigs was Anne-Marie Strzelecki.

Country KNIX Phoenix tags the bascball
film “For The Love Of The Game™ by giving
away baseball-game seats. sex-trivia board
games, and premiere ticket packages. "\t the
premiere, we'll give out peanuts and Cracker
Jacks to 1hose who answer trivia correctly,”
says Vicki Fiorelli, who pitched the idea.

For modern WNNX (99X) Ailanta’s Surfin’
Summer, “every day we gave away concert
tickets [crowd surting]. travel packages [beach
surting], and home computers with Internet
service [Web surfing].” says Jennifer Nech
while doing the wave. Jocks took the 29th
caller afier playing a summer song.

TOPICAL BAROMETER

IW LW TOPIC

Station concerts

Fall TV season
Back-to-school events
Summer movies

Halloween

Fall fashions

Barbecue parties
Amusement parks
“Monday Night Football”
10 Country Music Assn. Awards |

HOTTEST NEW MOVIES: “Out Of Providence,”
“Chill Factor,” “In Too Deep,” “Random Haunts”

HOTTEST SUMMER CONCERT TOURS:
Maxwell (R&B}, Tim McGraw/Faith Hill (country),
Lilith Fair {top 40), Creed {rock), Limp Bizkit
{modem rock}, Backstreet Boys (top 40},
Blondie {modern adult)
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PROMO TOPIC OF THE WEEK:
JOCK AND PONY SHOWS, PART 2
The increasing number of raclio personnel

sampling products on-air, as noted last week,
obviously makes the clients happy, and the jocks
appreciate the extra cash for participating. But
1s there a danger of tming vour station o an
infomercal—and tuming off vour listeners?

“It's definiely successful from a financial
standpoint,” savs Marida Petitjean of country
KZLA Los Angeles. “As for image, [ don’t think
it hurts the station, but I also don’t think it real-
ly helps us, either. Those histeners who can and
will relate to the jock’s experience will connect.
Others, like myselt. prety much tune out.”

Most panelists agree with Petitjean, but inany
are still wary. “Although thev're pretty success-
ful, we limit the number we do on the air at one
time,” says Stephanie Ringer of top 40 WKSE
Buflalo, N.Y. “We also limit the time frame and
include the talent in on the decision. 1f they
don’t believe init, why should thev do ?”

So will they be doing more of them? More
than half of the panelists said they will if it’s the
right product and the right time, 22% would do
it if the price was right. 119 still believe in “the

- jsilberman@airplaymonitor.com

Judy Maxwell of R&B oldics WXDG Detroit.

jock doesn’t lose weight or his hair doesn’t grow

off to them.

The key to doing them successiully: ljmil the
number of products per jock and stop-set. “The
product needs to be credible, and the jocks have
10 have a genuine interest in i,” adds Kim
Leeds of modern adult KFMB-FM San Diego.

However. several still don’t believe you can do
them without ainting your station. “They're
mostly vanity projects {hair, weight, eye correc-
tion] done to somneone the audience may al-
readly pereeive 1o be a pampered celebnity,” says

“They all sound cheesy, and there's no control.
What if the eye surgery goes wrong? What it the |

back? There’s no listener benefit except the ‘1
did it, it worked’ factor, and you can do that with
famous-client endorsements. It doesn’t increase
the cuine, T'SL, or generate any exciternent. It’s
a marginal promotion that’s clone for the client
and the money, without a lot of thought 1o 1he
listeners and what they want.”

Mike Paterson of top +) KHFT Austin, Texas,
says the agency demands for such promos are
symptomatic of a troubled agency/radio rela-
tionship. “They've always held themselves tugh-
er than the media they purchase. Why? Tiue,
they hold the power of the dollar. But it we've
got a good product, agencies will come begging
because they need 10 have their clients associat-
ed with us. Agencies that think they control the
media outlets will end up hurting their clients.
They may think