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> I’'m Not Running Anymore (COLUMBIA)

SHERYL CROW - Anything But Down (A&M/INTERSCOPE)

WILCO «Can'’t Stand It (REPRISE)

* MOST NEW STATIONS *
TOM PETTY AND THE HEARTBREAKERS + Room At The Top (WARNER BROS.)

Power Ratios: Rock’s Sales

Power Off In Downheat Year

by Phyllis Stark

R&B and Spanish radio are doing a
better job of getting their fair share of
advertising dollars but still rank well
behind general-market formats, such
as sports/talk and AC. Those formats
again take the top two slots in the latest
“power ratios” study, which measures
the sales strength of individual tornats.

In other findings from the new
study, debuted exdusively m Airplay
Monitor, album and classic rock are
tied for third place, followed by
news/talk and country, the l[atter of
which is seeing somne post-boom ero-
sion in its sales strength. Ninth-place
top 40 remained fairly steady.

R&B, while still in 12th place. had its
best power-ratio showing ever in the
new study and is one of only four for-
mats, including classical, jazz, and
Spanish, that trended upward this
time. The 1 other formats tracked in

POWER RATIO TRENDS BY FORMAT
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Format 1998 Ratio 1997 Ratio 10 Years Ago Highest Ratio
AC 141 1.57 1.31 1.57 (1997)
Aduit Standards .36 40 A1 .88 (1993)
Album Rock 1.33 1.35 1.07 1.35 (1996/97)
Classlical .68 65 1.28 1.35 (1986)
Classic Rock 1.33 1.41 1.04 1.43 (1994)
Country 125 1.29 1.34 1.49 (1988)
Jazz 83 .82 1.30 1.30 (1989)
Modern Rock 1.09 115 0 e 1.15 (1997)
News/Talk 126 1.47 1.42 1.47 (1997/36)
Oldles 120 1528 1.28 1.39 (1990)
R&B 93 .87 42 .93 (1998)
Soft AC 1.17 1.21 1.36 1.36 (1989)
Spanish 1.07 1.00 1.26 1.33 (1991)
Sports/Taik 1.61 1.65 ———- 1.65 (1997)
Top 40 1.16 1.18 1.00 1.18 (1997)

the study are all off from the previous |
year in the newly compiled *98 figures.

George Nadel Rivin is the partner in
charge of broadcast services for the
North Hollywood accounting firm of
Millex; Kaplan, Arase & Co. LLP, which
has been compiling the annual power-
ratio study for the past 13 years. He
says that consolidation is partly re-
sponsible far so many formats having |
poor power ratios.

“With consolidation, an operator is
able to take more risk in establishing
stations that may not have been able to
stand on their own, or [it] couldn’t
afford the luxury of spending two to
three years of that station’s ramping up
to being viable and able to stand on its
own,” he savs. “However, with clusters
running six to eight stations in a mar-
ket, [those groups) are abie to take dol-
lars from stations contributing the most
to that clusier’s revenue and put

Continued on page 5
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Including:
KNDD 99X
Y100 X96
WFNX  KZNZ
WOXY WARQ
WEQX WLIR
KRAD WGMR
WGBD KQRX
WXNR KLZR
WZAZ  WHTG
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ON THE LATE SHOW WITH
DAVID LETTERMAN 4/28!

Guest Hosting
120 Minutes on 5/9!

MUSIC TELEVISION

VIDEO FOR “ARMY”
DIRECTED BY EVAN
BERNARD COMING SOON!

SOLD OUT U.S. TOUR
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MAY 23rd!
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Younger Listeners Listen More Intently

The younger and more active the format, the
more likely a P1 listener will remember a station’s
marketing effort.

That is one of the findings of Arbitron’s new
ExitPoll, based on the fall 98 book. The study
found 39% of R&B Pls and 31% of top 40 lis-
teners noticed an advertisement, compared with
just 25% across all formats and 7% for oldies, the
lowest-ranking format.

The research also found 54% of all listeners say
they like to listen to games and contests. But only
12% of all Pls said that over the past year they
tried to win. That compares with 21% for top 40
and adult R&B, 19% for modern, and 17% for
R&B. At the bottomn was country, where only 3%
of P1s entered an on-air contest.

Arbitron reinterviewed 1,643 diary-keepersin
New York, Los Angeles, Chicago, Dallas, San
Frandisco, and St. Louis, asking 28 questions on

radio programming.
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NEW BOOK, NEW FORMATS

Classic rock WEGQ (Eagle 93.7) Boston flips to
rhythmic AC as Star 93.7. Zapoleon Media Strate-
gies’ Pat Paxton joins owner Entercom in a cor-
porate programming capacity and is overseeing
the station along with new PD Ron Valleri, last
APD at album rock sister WAAF. Researcher Tom
Barnes was involved in the sign-on.

Modern WXDG (the Edge) Detroit flips to
R&B oldies. While PD Amy Doyle remains at the
station, the rest of the staff is out, including
MD/morning man Spike (248-591-0060) and
AMD/middayer Bill Walters (313-538-2527).

Across the street, WPLT (Planet 96.3) Detroit,
always a more adult-leaning modern outlet, has
cut back its currents and is taking a more con-
servative stance on new music.

In Nashville, after the expected flip of modern
WKDF to country April 1, country WZPC flipped
to modern rock as the Buzz April 2. Syndicated
morning hosts Bob and Tom remain. Cromwell
Group consultant Brian Krysz is overseeing pro-

ming. WZPC recently raised its antenna an
additional 150 feet to give it full-market coverage.

Modern WRXQ Memphis has flipped to
oldies. PD/morning host Tony Williams exits
and other staffers will be reassigned within the
Clear Channel organization. Reach Williams at
901-522-1335 or twillial @midsouth.rr.com.

Album WXVO Knoxville, Tenn., flips to
smooth jazz as WSM]. Interim PD Tim Sheehan
relinquishes that title to concentrate on pro-
gramming classic rock sister WOKI (the Eagle).
All other staffers will be offered other positions
within the company. Meanwhile, WOKI has
dropped some of its softer titles and refocused as
“classic rock’n’roll” Eagle 100.

Country WUSW Appleton, Wis., and its Cu-
mulus adult top 40 sister WEZR (the Planet)
Green Bay, Wis., are now simulcasting album
rock as the Fox. WUSW APD/morning host
Chris Allen becomes Fox PD/afternoon host.
Mornings go to “Bill & Ted’s Rude Awakening.”
Bill was doing nights at oldies sister WVBO, and
Ted did morning news on WUSW. New calls
WWWX go to WUSW, and WEZR will also ap-
ply for new calls. Former WUSW morning co-
host Eric James becomes a regional promotion
director for parent Cumulus.

Album KRAR Salt Lake City goes dark, pend-
ing a sale to Trumper Communications.

Cumulus takes modern WRXR Augusta, Ga.,
to R&B oldies. PD Derek Madden and staff will
likely be placed at co-owned Cumulus properties.

Classic hits WM] Saginaw, Mich., be-
comes classic rock WILZ/WYLZ (Wheels) under
PD J.T., who relinquishes mornings to Bob and
Tom and shifts to middays, replacing Randy
Howell, who moves to N/T sister WSGW.
Crosstown classic rock WEEG (the Eagle) after-

noon jock Wayne Smith joins for p.m. drive, re-
placing Brad Morgan.

Classic rock KARO Boise, Idaho, shifts to a
“Classic rock that really rocks” stance.

Longtime mainstream top 40 WJET-FM (Jet
102) Erie, Pa., flips to modern adult as 102.3, the
Point. Also, Bob and Tom are inked for mormnings.

MANAGEMENT: A TOWERING CAREER

Album WCMF Rochester, N.Y., GM/market
manager Robert Morgan exits to join American
Tower Systems . . . Tribune Broadcasting Group
VP of radio Wayne Vriesman retires. Tribune
owns classic rock KHKK Denver.

Sindair Communications Norfolk, Va., direc-
tor of sales Steve Jason joins classic rock
WYBB/rhythmic oldies WCOO Charleston,
S.C., as GM. WYBB PD Charlie Kendall be-
comes OM over both stations.

Triple-A KFX]J Boise, Idaho, owner Scott
Ruelas assumes GM duties . . . AC KIQX/coun-
try KRSJ Durango, Colo., GM Harold Green be-
comes GM of alburn WQNS Asheville, N.C.

PROGRAMMING: THE SPECIALIST

Classic rock WKLH Milwaukee PD Robert
Bellini adds the title of Saga format spedalist; he’ll
work with Saga’s five other classic rock outlets.

Modern WKRO Daytona Beach, Fla., PD/af-
ternoons Fitz Madrid exits. APD/MD/middayer
Rosy Acevedo picks up PD duties, and College
Boy returns to the station for afternoons.

Classic rock WXBB Portsmouth, N.H., PD
Mark Jennings joins country sister WOKQ as
PD, replacing OM/mornings Mark Ericson,
while crosstown album WHEB PD Scott Lau-
dani segues to WXBB as PD.

PEOPLE: LIVE IN JELLYVISION

Triple-A WXRT Chicago promotion director
Sandy Patyk exits to work for software company

ellyvision.

KLYY (Y107) Los Angeles promotion direc-
tor Maggie MacAleer exits.

Classic rock WZGC (Z93) Atlanta assistant pro-
motions director Rick Shaw exits.

Album WBYR Fort Wayne, Ind., afternoon
Jjock Matt Talluto adds MD stripes.

Album KSJO San Jose, Calif., MD/middayer
Laurie Free exits . .. Modern KLEC Little Rock,
Ark., MD/nights Gavin Valentino exits.

Album WAAF Boston officially gives Rocko the
nod in afternoons, replacing the long-departed
Opie and Anthony. Rocko’s old night shift now
goes to Carrie, who was P/T.

N/T KIRO-FM Seattle inks Mark and Brian
for mornings and MTV V] Kennedy for midday
talk duties.

Album rock WRCQ Fayetteville, N.C., p.m
driver Rick Diggler joins adult top 40 WMXF
Asheville, N.C., for mornings.

Modern WJSE Atlantic City, N.J., gets a new
morning team, Michelle Dawn Mooney and
Michele Amabile, who continues as P/T at al-
bum WYSP Philadelphia. WYSP, meanwhile
moves late-nighters Matt and Huggy to nights,
replacing the recently exited Jesse Jessup.

Album WZZO Allentown, Pa., afternoon/cre-
ative services director Mason Hall exits. Night
host Blake Dannen replaces Hall, and classic
rock WMGK Philadelphia P/T Brandon Terry
joins as assistant production director/nights.

Classic rock WTBT Tampa, Fla., APD/nights
Christie Storm comes off the air to become con-
tinuity director for WTBT and sister album
WXTB. P/T Sam Blythe gets MD/nights. Also,
WXTB production director Kevin Dunn exits.

Classic rock KRXO Oklahoma City afternoon
host David Kelso moves to Hawaii, replaced by
Matt Garrett, fresh out of the U.S. Air Force.

Classic rock WRQK (Rock 107) Canton, Ohio,
ups overnighter Nick Andrews to nights, re-
placing Weasel, now PD/morning host at AC
WYSR Fort Wayne, Ind. P/T Amy Penthal gets
overnights, with WTOVTV Steubenville, Ohio,
producer Erica Long joining for P/T.

Classic rock WYM] Blacksburg, Va., hires new-
comer Mark Bernard for nights and adopts
WBRW calls to match its “Bear” handle.

Modern KCXX Riverside, Calif., night jock
Mark Mendoza exits . . . Classic rock WSTZ Jack-
son, Miss., P/T jock Cathy Kelly joins crosstown
country WKXS (Kix 96) for nights.
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Sugar Ray Finds Few, But Fervent, Mainstream Fans

Sugar Ray’s “Every Morning” (Lava/Atlantic), a No. 1 hit at both modern rock and triple-A, has
not met the same acceptance at mainstream rock. But it does move 40-38 at mainstream this week
based on airplay from only 15 of the panel’s 110 stations, far fewer than any other title on that .
chart. “Every Morning” is top 30 on 13 of those 15, top 10 on 11, and top five on seven. It’s being
played at nine active reporters (where it rises 39-37) and six heritage stations (a re-entry at No. 39).

I’s been more than five years since George Thorogood & the Destroyers were last an the main-
stream chart, with the No. 24 “Gone Dead Train.” This week, “I Don't Trust Nobody” (CMC In-
ternational) debuts at No. 35, copping the Greatest Gainer and Most New Stations designations.

Normally, the audience charts tend to be a little slower than the corresponding airplay charts. In-
deed, this week the mainstream audience chart sees two re-entries, Indigenous’ “Now That You're
Gone” and the Offspring’s “Pretty Fly (For A White Guy),” which have fallen off the airplay chart.
At riple-A, the trend has been toward songs entering there ahead of the airplay chart. Tom Petty
& the Heartbreakers debuts at No. 14 with “Room At The Top” (Warner Bros.), while Baz
Luhrmann’s “Everybody’s Free (To Wear Sunscreen)” (Capitol) slips 14-16 in its second week on
the audience chart. Neither have made the airplay chart yet.

Speaking of triple-A, this week the Airpower criteria is reduced from 250 spins to 150. Titles be-
tween 150 and 250 spins are now eligible for Airpower status but will have to show an increase to
receive the designation.

Papa Vegas’ “Bombshell” earns Most New Stations and Greatest Gainer awards at modern rock
this week, while RCA labelmate Lit scores a second week at No. 1.

AIRPLAY MONITOR chart administrator Silvio Pietroluongo takes on the additional duties of
The Billboard Hot 100 chart manager at sister publication Billboard. He’ll also assutne responsi-
bility for the charts in Top 40 Airplay Monitor, replacing Theda Sandiford-Waller in both capadi-
ties. Pietroluongo is a 10-year veteran of the charts department at Billboard and Airplay Monitor
and was part of the team that helped reshape The Billboard Hot 100 at the start of the new chart

year.

PERSONNEL: MCA senior VP Nancy Levin exits . . .
ternative duties; she’d covered the same for Columbia . .
Poole exits May 1. Reach him at 310-446-4495 . . .
motion Christopher the Minister exits. Call him at 213-393-6631 . ..

Shanna Miller joins C2 for West Coast al-
. Giany/Revolution VP of promotion Gary
Red Ant national director of alternative pro-
Former Work promo guy

Michael Becker joins Capitol as senior director of national promotion.

STATION LOG: Effective this issue, WKDF Nashville is no longer a modern rock reporter. Also,
WVRYV St. Louis and KXL Portland, Ore., are removed from the triple-A panel, and WONE
Akron, Ohio, exits the mainstream and heritage panels. Panel sizes are as follows: mainstream,
110; modern, 73; active, 51; heritage, 59; and triple-A, 19.

(CAPITAL & CAPITOL

BY FRANK
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Swiss Group Eyes U.S. Radio

the extra duties, since she becomes a big CBS
stockholder as part of the deal. CBS already
syndicates Martha Stewart to both TV and ra-
dio. The buyout has been approved by both

A newly formed company called Radio
World went public this week, raising $25 mil-
lion, which it plans to use to buy stations in
“mediocre financial situations” and connect
them by satellite and fiber optics. The goal is
to build a radio network for a worldwide au-
dience, which would share identical informa-
tion at the same time, to attract multinational
advertisers. Radio World is the brainchild of
Marc Deschenaux, whose CD World allows
consumers to create their own CD compila-
tions via the Internet.

Because Deschenaux and his board of di-
rectors are Swiss, the company may run into
trouble. The 1934 Communications Act pro-
hibits foreign ownership of radio stations, says
FCC Deputy Chief Charles Logan. The law,
however, allows a foreign corporation to own
stations as long as less than 20% of its stock is
held by aliens.

YAHOO! BUYS BROADCAST.COM

The big news from Wall Street is Yahoo!’s
$5.7 billion purchase of broadcast.com. The
deal still needs stockholder and Justice Depart-
ment approval and is expected to be completed
in the third quarter of 1999.

Oprah and Alex Trebek could be coming to
radio with CBS’ $2.5 billion purchase of King
World Productions. CBS CEO Mel Karmazin
says King World will, over tme, supply pro-
gramming for the CBS TV stations, but radio
may be next. Oprah may be more willing to add

companies’ boards but still needs DOJ approval.

CD Radio has signed a deal with Delphi Del-
co and Recoton to design, market, and sell fac-
tory-installed car radios that will pick up not
only AM and FM but also CD Radio. Recoton,
the maker of Jensen and Advent audio, will also
develop a plug-and-play adapter.

ARBITRON TO PREVIEW SOFTWARE
Arbitron will give programmers a one-book
free preview of its PD Advantage software next
month. The demo CD previews 10 new reports
that will become available when the full software
is released later this summer, including reports
examining Pls and P2s, a breakdown of diary
keepers by quarter hour, an examination of lis-
tener ZIP codes, and a feature that will look at

where listeners are going when they tune out.

FCC APPROVES BLACKSBURG PURCHASE

Also, the FCC has approved New River Val-
ley Broadcasting’s purchase of six stations in
Blacksburg, Va. The $6.4 million deal had been
delayed for months while the FCC investigated
ownership-concentration concerns. BIA data
used by the FCC show it will control 84% of the
radio revenue in market No. 212. The group
includes country WPSK, classic rock WBRW,
modern WBZV, and dlassic hits WBXW.
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‘Live’” to the original, and 1 can still appreciate
the brilliance of Alice Donut’s version of “War
Pigs” (the trombone was a nice touch). But after
spending years in hotel nightclubs hearing
house bands butcher my favorite songs and Sat-
urday afternoons at WASPy wedding receptions,
I'm traumatized by the mere thought of a cover.

Ironically, many of us programmers are play-
ing acts whose current popularity is dependent
on their unique interpretation of a cover song.
So why are these cover songs being accepted so
easily? Is it because the high quality of the song
makes it a timeless classic, or is it because the
artist performing the cover tune is so magnetic
that the song itself has little to do with the pop-
ularity of the performance?

Few modern stations are in a position to play
George Michael’s music. Even fewer wish to ad-
mit to knowledge of Michael at all, but Limp
Bizkit made his “Faith” famous again. My
younger demos know Michael only as the pub-
lic-restroom pervert, and if they've heard his
version of “Faith,” it was while they were getting
their braces tightened. In truth, most listeners
probably think Michael is covering Limp Biz-
kit’s song.

Orgy’s “Blue Monday” is a cover that works
in this format. My older demos aren’t as im-
pressed with it as 1 wish they’d be, but the
younger kids think it’s great. Most of them are
aware of the New Order version of the song but
don’t care to hear it. And Joy Division is a
meaningless reference.

Just because 1 think the track sounds like
Ministry or Skinny Puppy or Nine Inch Nails
doesn’t mean anyone else does or cares. While
it’s hard to believe, the 20-year-olds who liste Kf
my station were 10 when “Pretty Hate
chine” was released. Bands that sound to me
like direct copies of Nine Inch Nails are fresh
and unique to a large portion of my audience.

The Song Retains The Name

What is it about knowing that a song is a cov-
er that makes me want to retch before 1 even
hear the record? 1 haven’t always been this way.
Years ago, 1 preferred Billy Idol’s “Mony Mony

Maybe the potential success of a cover song is
dependent on the relationship between the par-
ticular song chosen and a listener’s expectations
of the band doing the cover version. If you hate
the band, or if the original version of a song
made a deep and favorable impression on you,
you'll probably be less likely to like the cover. In
most cases, however, the successful cover is the
one that has the band’s unique stamp on it and
is a reinterpretation ofit, not a replica.

Can a beloved singer cover a bad song and
still have a success with it? I always thought
Eddie Vedder could make anything a hit, sim-
ply because the demand for his signature sound
was so great. Now, with some stations playing
Pearl Jam’s remake of the '60s/'70s death-rock
camp classic “Last Kiss,” we know.

The personality of the artist and the song he
or she picks to cover has a lot to do with how
effective the artist can be with a previously suc-
cessful song. Heads found a way to own
Al Green’s “Take Me To The River,” and Mar-
ilyn Manson was fairly obscure before breaking
through with the Eurythmics’ “Sweet Dreams
(Are Made Of This).” But just because an artist
is talented and a song is a dlassic doesn’t guar-
antee the hit. Tori Amos is an extraordinarily
talented artist, but 1 don’t know too many mod-
ern rock stations with her version of Nirvana’s
“Smells Like Teen Spirit” in their library.

She could probably do a great job interpreting
Marilyn Manson’s “The Beautful People” in a
way that Sarah McLachlan couldn’t and
shouldn’t, and Shirley Manson could make Alice

’s “Fighteen” relevant today. But because
they could do a great job with those songs
doesn’t mean they'll have success with them.

In the end, artists who have success record-
ing covers are probably more the exception
than the rule. Truly special covers may be a
great way to break onto a scene, but they don't
insure a future. While talented cover bands will
always be in demand at frat parties, the true
artist needs to grow away from relying on even
the best covers for his or her ultimate success.

Sara Trexler is the PD of modern rock KROX Austin, Texas
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April 17 KCXX Riverside, Calif.,
Festival

April 20 KEDJ Phoenix
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Orange Blossom

Vedge-Fest '99
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DATE CALL LETTERS EVENT SCHEDULED TO APPEAR
April 13 KROQ Los Angeles City of Hope Eyeland, Neve, Sonichrome
Benefit Show

Dovetail Joint, Flys,
Freakdaddy, Reel Big Fish

Korn, Videodrone, Rob Zombie

To include your station’s concert information in Rock Concert Monitor, call Marc Schiffman at
| 21 2-536-5065, fax 212-536-5286, or E-mail mschiffman@airplaymonitor.com
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CD Radio’s Rubino Brings Alternative
Depth To Satellite Service

Jerry Rubino recently joined the rock division
at CD Radio to helm what will be three modern
rock channels of the satellite service’s 100 offer-
ings, set to debut in the fourth quarter of 2000.
Rubino has worked in college radio and at mod-
ern rock outlets in the format’s early days, as
well as at such New York powerhouses as WPL,]
in its rock days and WHTZ under Steve
Kingston’s modern regime. Add a career in
promotion and a stint as a record-store owner
and you have a well-rounded industry veteran
with pointed ideas on the modern rock format.

Rubino says CIY's Alternative 1 will be its main
channel covering the format, with Alternative 2
focusing on independent/college modern rock
and the third channel slated as classic alterna-
tive, haven to “the Echo & the Bunnymen, the
Ultravox, the Elvis Costello, the R.E.M., [and]
the U2 album tracks that were played on those
20-25 modern rock stations throughout the ’80s
and then forgotten about.”

Aside from the commercial-free aspect of the

PDs who say
this won't
work ‘don’t
know the
records’

Jerry Rubino
Rock Division
CD Radio

channels, Rubino says that they will break with
programming convention in other ways. Jocks
won't need to back-sell titles, since the CD Ra-
dio receiver will display artist, song title, and al-
bum title. Jocks will be there to give music and
tour news about the artists being played.

Rubino hosts a specialty show on adult mod-
ern WLIR Long Island, N.Y., and gets calls
from listeners who complain how other jocks
don’t back-sell. “That’s reason No. 1 why
records don’t sell anymore,” says Rubino. The
receivers will have a button that listeners can
push to log the songs that they like, creating a
virtual shopping list.

But more important, Rubino hopes to hark
back to the days of progressive radio. “There’s
going to be a human element in the segues,” he
says. “1t’s not all, ‘All right, I just played an unfa-
miliar song; I've got to follow with a power.’
There will be that kind of element, but it won't
be forced, because I'm not dealing with [some-
one who will] switch and go to some other radio
station. We’re hoping that the people who are
going to pay $9.95 a month are not going to go,
‘Oh, I don’t know this song. Let me go to my lo-
cal alternative station.” Some people are going
to go, ‘I'm paying for this, I should keep iton.””

Rubino says that CD) Radio is relying much
more on the gut of its PDs than on reams of au-
dience research. “They’re hiring people who
are music fans,” he says. The slogan could well
be, “ ‘Putting the music back in radio.” Especial-
ly in my sense, the history of the alternative for-
mat [dating] back as far as 1973, when the first
New York Dolls records came out. Those are
bands that will be part of my library. In a year
you may only hear the New York Dolls six or
seven times, but they’re going to get played.
They’re part of the history of the format.”

Here’s a sample hour for Alternative 1: Stone
Roses, “1 Wanna Be Adored”; Everclear, “Fa-
ther Of Mine”; Cure, “Jumping Someone Else’s
Train”; Fatboy Slim, “Praise You”; Blur,
“There’s No Other Way”; Marvelous 3, “Freak
Of The Week”; Elvis Costello & the Attractions,
“(I Don’t Want To) Go To Chelsea”; Lit, “My

Own Worst Enemy”; Cracker, “Teen Angst”;
Blondie, “The Hardest Part”; Fuel, “Shimmer”;
INXS, “Don’t Change”; Manic Street Preach-
ers, “If You Tolerate This Your Children Will Be
Next”; Everlast, “Ends”; Mansun, “Six”; Nir-
vana, “About A Girl”; Sebadoh, “Flame”; and
Catatonia, “Dead From "The Waist Down.”

Rubino promises history, including acts like
Patti Smith and even the Replacements that are
forgotten by today’s modern outlets; breadth,
including import and independent labels; and
depth. “1 was talking with a programmer the
other day, and he was asking, ‘How many Clash
titles are you going to have in the library?” Well,
I've got 49 to distribute among three channels,
and probably Alternative 1 will have 25 of those.
1 think 25 is as many times as [a typical] station
plays ‘Should 1 Stay Or Should 1 Go?’ in a year.”

“There are going to be alot of programmers
in conventional radio who will argue, ‘You can’t
do that. Nobody knows those records,”” he says.
“The reason they use that excuse is because sad-
ly enough they don’t know the records. You look
at the alternative format right now, the pro-
grammers either have no history [in it, or] even
[if] they are into what’s happening, they were 4
years old when this format started.

“Why can’t you play a hit that came out in ’86,
but you can play a hit that came out in *91?,” he
asks. “Put ‘Alex Chilton’ by the Replacements on
the radio today, and play it three times. Put that
brand-new single by that brand-new band on
the air the same three times. What record has
more of a chance to be known? The old record,
because 7%-18% of the people who are listen-
ing to that go, ‘1 remember that record.” Where-
as that new record is unfamiliar:

“There’s a whole demo of people, 30-plus,
who probably don't listen to the radio, because
there’s nothing for them,” says Rubino. “That’s
a whole listening audience, [and that’s a] whole
genre of the '80s music that you don’t hear. And
I'm not talking about ‘Don’t You Want Me” and
‘Do You Really Want "lTo Hurt Me.” Those Re-
placements, those Patti Smith records, those U2
and R.E.M. album cuts. If you played two or
three of those an hour for what they call the
‘wow factor;” those people are going to become
part of your cume.. . . They’re not listening to
radio anyway, so it’s not like they’re going to be
jumping around looking for other stations.
They're yours. That’s an audience that I'm def-
initely gearing at.”

Other presentational aspects will include tra-
ditional production elements, liners, and, pos-
sibly, contests. Rubino points out that there will
be two performance studios, and the service
might do contests to fly people in to see exclu-
sive interview/performance visits from artists.

Aside from traditional artist performances,
Rubino is excited about the prospect of having
artists and other entertainers as guest DJs. “Ob-
viously, being in New York makes it real easy to
do that. I would love to have some kind of en-
tertainer or musician be a guest DJ every week
and play whatever they want. No guidelines. If
you want to play Patsy Cline into the Breeders,
you have my blessing,” Rubino says.

Rubino says when he first started going to la-
bels in January, “there were a lot of promotion
people who didn’t know what this was.” Now
that CD Radio is garnering more press, “they’re
starting to see what this thing can really do . . .
Once they see what's going on, I don’t think
we're going to have to stretch our hands out too
much. They’re just going to walk into this and
embrace this, because it's another way for them
to get their record on the radio in an easier way.
And they’ll be really excited to be working with
music programmers who are music fans and
not, ‘Well, can 1 get a time buy? Can you fly us
away? Can we do this?’ I don't know if those el-
ements are really going to be needed.”

MARC SCHIFFMAN

ROCK AIRPLAY MONITOR  APRIL 9, 1999



Power Ratios: Rock’s Sales Power Off In Downbeat Year

Continued from page 1

[them] into research and development to begin
new formats.” But because many of those new sta-
tions are still “ramping up,” they do not yet show
healthy sales figures, bringing the power ratios
down for their formats.

The poor showings in 1998, Rivin says, are not
a function of the radio industry not doing well but
rather “a matter of the industry being bolder, tak-
ing steps to attempt to differentiate a station
more, and the experimentation. They’re going
to be crawling before they walk in a lot of cases.
Consolidation is in its infancy, so a lot of the moves
will pay off in enhanced performance down the
road.”

Rivin doesn’t believe that increased spot loads
had much of an effect on the numbers. “There
comes a point in which a listener reacts [to heavy
spot loads] either by doing more button pushing
or; at last resort, tuning out a station enurely, but
I don’t feel the industry is at that point,” he says.
“Prior to consolidation, the degree of compeuuon
was such that it kept spot levels artificially low.”

THE FORMAT BREAKOUTS

In the 1998 study, top-dog format sporty/talk
has a power ratio of 1.61, which means that in a
market where each audience share point is worth
$1 million in advertising revenue, a sports/talk sta-
tion can expect to bill $1.61 million per share.

AC’s 1.41 share is off from "97’s 1.57. Enghth-
place finisher soft AC is off 1.21-1.17. AC’s
decreases in 98 are due, Rivin says, to the num-
ber of newer formats being tried as a result of
consolidation, and those formats are “kind of
pushing on either side of AC” and going after the
same audience.

Tying for third place are alburn rock (1.35-1.33)
and dassic rock (1.41-1.33). Tenth-place finisher
modern rock is off 1.15-1.09 from 1997’s figure.
Rivin says the album rock stations “continue to be
steady,” with four straight years in the 1.33-1.35
range. After a spike in 1997, he says, dlassic rock

pretty much returned to the levels it was at in
’95-"96. 1t’s still a format that outperforms its au-
dience share by one-third.” Like dassic rock, Riv-
in says, modern rock also benefited from anun-
usually high spike in 1997, when it “was very
much the trendy format.” Since then, “a little bit
of the novelty wore off.”

News/talk, ranked No. 5 in 1998, is off sharply
from 1997 (1.47-1.26), making it 1998’s biggest
point-losing format. A sample-size increase from
80 N/T stations in 1997 to 104 in 1998 may have
actually hurt the format, because, Rivin says,
some of the newer stations “have yet to mature.’

With a 1.29-1.25 loss, country ranks No. 6 in
1998 and barely outperforms its 1995 low point
of l .24. Rivin says country is still leveling off from
its “wave of success” during the boom years earli-
er in the decade, “when the format had gone to
the point where it wasn’t realistic [to think] it
would go much higher.” But, he adds, “those her-
itage country stations are every bit as strong as
they have been in the last couple of years.”

Young Gun Meets Market Legend

Guitar slinger Jonny Lang, left,
stopped in at album WRIF Detroit for
an on-air audience with afternoon
host Arthur Penhallow.

Rivin says that this year’s slight decline for
country is due to a “perception among the
advertisers. The advertising agencies will some-
times overreact. When someone is riding a wave
of success, they'll jump on the bandwagon, and
when they see things beginning to return to more
normal historical levels some of those that got on
the bandwagon may choose to step to the side-
lines.”

Top: 40, in ninth place, is down 1.18-1.16. Says
Rivin, “The format has kind of matured within
its reincarnation. It was such a strong format for
so many years and then had some weakness dur-
ing the early part of the 90s.” Since then, he says,
“it’s done a great job of reinventing itself, [which]
helped it climb back into the 1.15-plus range.”

Asked about top 40’s potential for continued
growth, Rivin says, “Because the demo is on the
younger side, we'll never see the format up in the
1.25-plus range. But any time you have a format
that can outperform its audience share by one-
sixth and have an incredibly loyal audience,
you’ve got something going for you.”

Spanish, in 11th place, posted a healthy gain
(1.00-1.07), making it 1998’s biggest gainer. R&B
posted an equally hea]thy 87-.93 jump.

While last year’s leaked Katz memo helped
spotlight the problem of advertiser discrimination
against R&B and Spanish stations, it probably
came too late in the year to have affected the '98
power ratios by much, meaning stations in those
formats were already showing signs of improve-
ment before the issue came to a head.

Rivin says that’s because both formats are “in-
credibly active within their communities. 1t’s a
matter of being a real cornerstone of the com-
munity, what radio was idealized as being by the

eople who drafted the Communications Act
back in the 1930s.” He says that’s true of R&B
and Spanish stations both in local ownership
situations and at the big-group level.

Among the factors contributing to the im-
provement of the R&B and Spanish formats,
Rivin says, are that more stations in those formats
are using research, major groups are embracing
them, and “there is a perception in the advertis-
ing community that major public companies
would not be getting into these formats if they
weren't every bit as viable as some of the other for-
mats they're involved in.”

R&B broadcasters, Rivin says, “have made a
concerted effort to address those issues that drag
their power ratios down. They have a goal of
gaining parity and have made some progress.”
The power-ratio study includes R&B oldies and
adult R&B stations in the overall R&B category.

In the Spanish format specifically, Rivin says,
the large number of new stations that signed on in
’97 had dragged the format’s power ratio down,
but it is “now in the process of bouncing back.”

10-YEAR TRENDS

Comparing 10-year trends reveals that classical
is the format that has shown the biggest decline
(1.28-0.68), followed by jazz, which is off 1.30-
0.83. On the winning side are dassic rock (1.04-
1.33), the biggest-gaining format of the past 10
years, and album rock (1.07-1.33).

Also tabulated in the new study is the percent-
age of individual stations in each format that
billed more than 100% of their Arbitron-based
value. AC again leads this group with a whopping
91%, followed by album rock (87%, up from 85%
in the 97 survey), classic rock (85%, up from
82%), sports/talk (78%, down sharply from 89%},
country (77%, up from 75%), oldies (76%, up
from 74%), soft AC (75%, down significantly from
89%), Spanish (67%, way up from 48%), N/T
(64%, off from 77%), modern rock and top 40
(58% each, down from 68% and 67%, respective-
ly), R&B (31%, down from 33%), and jazz (19%,
off slightly from 20%). Both the classical and stan-
dards formats had no stations that billed more
than 100% of their Arbitron-based value in the
1998 survey.

The power ratios are based on monthly polls
of nearly 1,000 radio stations, an increase of
about 300 stations over previous years’ surveys.
The additional stations were included to keep
pace with the growing number of continous-
measurement Arbitron markets. The latest
figures cover the summer '97-spring 98 Arbi-
tron-ratings periods.

"# PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e« sy JEFF SILBERMAN

. jsilberman@airplaymonitor.-com

Promos Love Their Mothers And ‘Menace’

While spring and April events snared five of
the 10 spots on the Topical Barometer, the top
two were May days: the debut of “The Phantom
Menace” and Mother’s Day. Spring break and
spring outdoor events followed close behind.

The first of a plethora of Oedipal extrava-
ganzas is country WBEE Rochester, N.Y.’s
Mother’s Day Prize Patrol. Kids, husbands,
sisters, friends, etc. write in to explain why the
woman in their life deserves the prize patrol.
The WBEE morning show will surprise the
winning entrants by picking them up in a limo
and taking them to the honorees. “Local TV
stations get a media advnsory, says a maternal
Stephanie Hogerman. “You can give away a
$1,000 shopping spree from a mall, Friday
dinners out for a year, fresh flowers once a
month, monthly pharmacy allowances, car lease
for a year, etc.”

Spring break may be in full force, but this
little brainstorm is quick and easy to set up.
“Send a street crew out to find the parents ofa
local college student on spring break,” says
rhythmic top 40 KLUC Las Vegas jokester
Vanessa Thill. “Then take Mom and/or Dad
with you to a spring break site and surprise their
child. Granted, it’s mean, but it is good radio.”

TOPICAL BAROMETER

IF Ly antom Menace” hype
2 1  Mother’s Day (May 9)
3 6 Spring break events
4 7% Spring outdoor events
5 5 Year 2000 events
6 3 Amusement parks
7 — Internet
8 7t Income tax day (April 15)
9 2 Memorial Day (May 31)
10 —  Secretary’s Day (Apnl 21)
HOTTEST NEW MOVIES:
“Never Been Kissed,” “EDtv,”
“The Matrix,” “The Phantom Menace”
HOTTEST NEW TV: “It's Like, You Know . . ."
“Futurama,” “Dawson’s Creek,” “Jesse,”
"Will & Grace,” “Dharma & Greg”

TOPIC OF THE WEEK: PROMOTING
AROUND THE STATION CONCERT

With the weather improving by the day,
stations are gearing up for their own multi-artist
concerts. What impact does that have on a
station’s normal promotional schedule? While
almost 40% of Promogandists insist that the con-
cert’s hype has no impact on the number of
their other promotions, 57% say they cut back
everything else to smaller, dayparted affairs,
with the remaining 3% cutting back on other
promotions altogether.

“Giving away tickets to our show is the biggest
thing we’ll do for the next few months,” says
Tristano Korlou of top 40 WPXY Rochester.
“But we also realize that not everyone likes con-
certs. We want to take care of everyone, people
who'd love to go to our show and people who
wouldn’t care if we ever did a show.”

Besides, “if the concert sells out, which it has,
you have to promote other things,” adds Paul
Williams of country KPLX (the Wolf) Dallas.

So what kind of things will stations do that
won'tinterfere with their big concerts? Modern
rock KXTE Las Vegas will do movie premieres,
remotes, and weekend events, but “we keep the

weeks dlean,” Carly Johnstone notes.

“We keep things real clutter-free, so we don't
confuse the listeners,” adds modern rock
WPLY (Y100) Philadelphia’s Kelly Gross.

Top 40 WNKS (Kiss 95.1) Charlotte, N.C.,
spins movie tickets and new video releases,
while R&B KPWR (Power 106} Los Angeles
hypes trips, movies, and theme parks. * Con-
certs promote their events with paid inventory,”
Dianna Obermeyer says. “We daypart them in
specific areas. No other concert receives pre-
recorded promos during that time period.”

“We don’t schedule any other events that
would conflict with the concert, particularly
those that involve a cash investment on the part
of the listener,” says R&B W]JTT (Power 94)
Chattanooga, Tenn.’s Wayne Collins. “On the
other hand, if there’s a Jay-Z and DMX show
on the same day as our old-school show, we will
promote both at the same time, as the appeal is
to two different audiences within our audience.”

The main danger here is potential clutter.

“Clutter only happens when you dont know
how to separate promouona] items,” WBEE'’s
Hogerman says. “Remotes are a way of life, and
so are contests. It's important to be everywhere,
mdudmg doing other contests at the same time.
If you're focusing on-air to specific dayparts to
increase TSL or cume, that’s programming and
marketing tactics. Events take the other portion
of on-air inventory. Besides, the active audience
for contesting is about only 4% of your real au-
dience. Taking it to the streets is important, too.”

A great way to alleviate clutter s to tie spon-
sors in to—what else?—the station concert.
More on that next week.

QUICK HITS

R&B WGCI Chicago’s eighth annual Music
Seminar will help listeners get started on a
music career in rap, R&B, or gospel. Panels on
a variety of topics are manned by label execs
and industry pros such as Jimmy Jam and Ter-
ry Lewis. Keynoters this year are Babyface and
L.A. Reid. Quincy Jones will be honored, and
dozens of artists will perform. Helping them
find their big break is Angela Fleming.

WJTT gave away a veritable date with Usher.
The winner and a guest joined the young
singing star for dinner in Atlanta at Puff Dad-
dy’s new restaurant, Justin’s. Additionally, 10
other winners won free membership in Usher’s
fan club and free admission to and accommo-
dations for Usher’s Fan Fair in Atlanta. By the
way, Usher’s concert video was shot in Chat-
tanooga and features WJTT PD Keith Lan-
decker and morning co-host Eric Foster.

Concert fun anyone? A woman told top 40
KKRZ (Z100) Portland, Ore., that she wanted
to get backstage at the Alanis Morissette con-
cert so badly that she’d flag down a taxi in front
of the station completely nude (a la Morissette
in her video). Seen blushing was Wendi Foster.

Since the Celine Dion concert in Buffalo,
N.Y,, sold out in minutes, WPXY staged a Sing
Like Celine event at a local mall. The best Dion
sound-alike won a limo ride, sound-check pass-
es, and tickets to the sold-out show. All the up-
per demos called in 10 audition, and TV cover-
age was ensured by having local news
personalities judge the contest. Naming that
tune was Tristano Korlou.

Want to participate? E-mail your best promotions
to Jsilberman@airplaymonitor.com.

PROMOGANDA HONOR ROLL
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d n[n“nn[N]‘s & | ARTIST (IMPRINT/PROMOTION LABEL) W | W
INTERGALACTIC
REA ' Es ' 9 | BEASTIE BOYS (GRAND ROYAL/CAPITOL) 496 | 483
FLAGPOLE SITTA
'”ERS Mnn[n“ HnnK 10 | HARVEY DANGER (ISLAND/MERCURY) 477 | 521
JUMPER
< | TITLE DETECTIONS| | 1 | THIRD EYE BLIND (ELEKTRA/EEG) 453 | 439
INCREASE IN PLAYS z
& | ARYIST (IMPRINT/PROMOTION LABEL) ™w | w 12 | EVERLONG 235 | 3%
PAPA VEGAS * Bombshell (RCA) +194 TV AWAY e FOO FIGHTERS (ROSWELL/CAPITOL)
WPLA +16, WRXQ +12, WARQ +12, KJEE +11, WXDX +11, WRXR +11, WQBK +10, KKND +9, KFMA +9, WRZX +9 LENNY KRAVITZ (VIRGIN) 13l | BT L (FORA WHITEIGUY) 433 | 440
T 32 | 889 | [ Tsone 2
EVERLAST « Ends (tommy BoY) +189 ;:I C Z( SLEEoUS VIRYLTRAUMA) 14| BLUR(FOOD/PARLOPHONE/VIRGIN) 416 | 410
MMER
w ZAZ L 18, WKRI , KROX 3 D 5 10, WB b R +9, WKR! 7 3 SAVE TONIGHT
BCN +19, W, +18, KEDJ +18, WKRL +16, 0X +13, WXDG +12, KDGE +10 TZ +9, WXNR 49, WKRO + FUEL (550 MUSIC/ERG) 730 | 717 15 | BAGLE-EVE CHERRY (WORK/ERG) 409 | 386
INSIDE OUT y
LIT « My Own Worst Enemy (rca) +140 4 | EVE 6 (RCA) 726 | 729 | | 1 | WHATS THIS LIFE FOR 467 | 389
KD! 21, WQBK , WXZZ +14, KEDJ +14, KLYY +12, KLZR 410, WKQX +9, KTCL +9, WFNX +9, KMYZ +7 CELEBRITY SKIN
Eg)+ 21, WaBK +15 * - * K s * * * 5 | HOLE (DGC/INTERSCOPE) 101 | 708 | |17 | TIEOF YOURLIFE (GOOD RIDDANCE) | 10y | 386
DDT . Wa/kabOUt (TMC/ELEKTRA/EEG) =P 126 6 (S;BIODSOO DOLLS (WARNER BROS.) 645 | 764 18 (”:ARYE(E)[\)A{CJVIZB!?J%N 388 | 387
WKRL +16, KKND +12, CFNY +12, WFNX +10, WRAX 49, CIMX +8, KDRE +6, KRAD +6, WXRK +6, KNRK +6 7 GOT THE LIFE 514 | 622 DAMMIT (GROWING UP)
KORN (IMMORTAL/EPIC) 19 | BLINK 182 (CARGO/MCA) 376 | 410
DANGERMAN - Let’s Make A Deal (550 MUSICIERG) +121 8 ECEECEFEI‘\)RF((ZLIIQTEOL) 600 | 611 | | 20 | GARBAGE (R SOUNBSINTERSCOPE) 369 | 381
KFRR +18, WXDG + 16, WZAZ +16, WXEG +12, WJBX +11, CFNY +11, WCYY +10, KDRE +9, KZNZ +9, WRZX +9
Recurrents are titles that have appeared on the Modern Rock Airplay chart for 26 weeks and have dropped below the top 20.
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Monitor. PUWER PLAYLISTS

FOR WEEK ENDING APRIL 4, 1399

WXRK New York | KROQ Los Angeles WKQX Chicago
PD: Steve Kingston VP/Pgmg: Kevin Weatherly PD: Dave Richards Q lo l
MD: Mike Peer APD: Gene Sandbloom MD: Mary Shuminas
Music Coor: Booker 7o mlaas) MD: Lisa Worden 312-527-8348
212-314-9230 818-567-1067 Emmis
Infinity Infinity
W LW W LW wiw
1 Creed, One un 1 Lit, My Own Worst Enemy 39 40 1 Blur, Tender 51 41
2 Everlast, What t's Like ny 2 Pearl jam, Last Kiss 83 2 Creed, One 43 42
3 Qwn Worst Enermry 30 25 3 Hole, Awful 74 3 Fatboy Slim, Praise You 8 M4
4 Orgy, Blue Monday nu 4 Beastie Boys, The Negotiation Limenck 37 36 4 The Ottspring, Why Don't You Get A Job? 45 4
5 Peari Jam, Last Kis: 2825 5 Sugar Ray, Fails Apart 78 5 Korn, Got The Life 83
6 Everlast, Ends nn I 6 Lo Fideltty Alistars, Battle Flag nn 6 Lit, My Own Worst Enemy N n
7 The Oftspring, Why Don't You Get A Job? 26 30 1 , Blue Monday anxn 7 2 Skinnee J's, Riot Nrrrd 212
8 The Living End, Pnsoner Ot Society 26 26 8 No Doubt, New 3128 8  Beastie Boys, Remate Control 2020
9 U2, Sweetest Thing 5 21 9 Fatboy Stim, Praise You 3028 9 Underworld, Push Upstarrs 19 21
10 Hole, Awhl X1 10 Sugar Ray, Every Morning 21 10 Everlast, Ends 15 20
11  Fatboy Slim, Praise You 220 11 Garbage, When | Grow Up 2% 26 11 Orgy, Blue Monday 18 11
12 Korm, Freak On A Leash 2 n 12 Queens Of The Stone Age, f Only 2521 12 Rob Zombie, Living Dead Gl 18 22
13 Rob Zombie, Oragula 25 13 Dave Matthews Band, Crush 48 13 Sitverchair, Anthem For The Year 2000 18 13
14 Class 0t '99, Another Brick In The Wall A1 14 Ko, Freak On A Leash 258 14 The Cranberries. Promises 16 11
15  Beastie Boys, Remote Control 131 15 Korm, Got The Life 220 15  Kid Rock, 1 Am The Bullgod 1513
16 Hole, Celebnty Skus 2120 16 Garbage, Special 2 24 16 Stabbing Westward, Hauntng Me 141
17 Xomn, Got The Life 213 17 The Offspring. Why Don't You Get A Job? 2139 17 Citizen King, Better Oays 14 16
18 Beastie Boys, The Negobiation Limenck 2118 18 Cake, Never There 2113 18 Stone Temple Pilots, Plush 1313
19 Buckcherry, Lit Up 20 19 Limp Bizkit, Faith 20 12 19 Kottonmouth Kings, Dog's Life 1310
20 Creed, What's This Life For 19 14 20 Everlast, What It's Like 15 18 20  The Living End, Prisoner Of Society 1 12
21 DOT, Walkabout 18 12 21 Hole, Maiiby 15 20 21 Lo Fidelity Alistars, Battle flag unu
22 Lenny Kravitz, Fly Away 1717 22 The Oftspring. The Kids Aren't Alnght 18 0 22 Stone Temple Pilots, Vasoline 10 6
23 Foo Fighters, Everlong 16 15 23 Sixpence None The Richer, Kiss Me 72 23 Aice In Chams, Rooster 10 5
24 Placebo, Pure Morming 16 14 24 Beth Orton, Stolen Car 17 18 24 Third Eye Blind, Graduate 10 4
25 Limp Bizkit, Farth 16 20 25  Baz Luhrmann, Everybody's Free 1718 25  Nirvana, In Bioom 10 7
26 Rob Zombie, Liviag Dead Girt 16 12 26 Citizen King. Better Days 16 19 26 The Cardigans. My Favounte Came 10 5
21 The Ottspring, She's Got Issues 15 22 21  Kid Rock, Bawrtdaba 16 17 21 Lenny Kravitz, Fly Away 10 8
28 Sugar Ray, Fails Apart 1513 28 Hole, Celebrity Skin 1513 28 Hole. Cetebrty Skin 97
29 Collective Soul, Heavy 15 14 29 Blur, Song 2 15 14 29 Alice In Chains, Man In The Box 9 3
30  Kid Rock, Bawitdaba 417 30  Rob Zombie, Dragula 14 14 30  The Flys, Got You (Where | Want You) 317
WBCN Boston - -y | KLYY Los Angeles WPLY Philadelphia
VP/Pgmg: Oedipus . | PD: John Duncan @ PD: Jim McGuinn
MD: Steve Strick APD: Michael Halloran o P | APD: Doug Kubinski
AMD: Mike Green MD: Mike Savage MD: Preston Elliot
617-266-1111 626-351-9107 610-565-8900
Infinity Big City Radio Greater Media Radio Co
W LW W LW VLW
1 Fatboy Slim, Praise You 40 36 1 Lenny Kravitz, Fly Away 383 1 Sugar Ray, Every Morning M4 4
2 Korm, Freak On A Leash 39 38 2 Fatboy Slim, Praise You nn 2 Qave Matthews Band, Crush 42 43
3 Beastie Boys, The Negotiabon Limerck a7 34 3 Biondie, Mana ® N0 3 Cake, Never There 42 41
4 Creed, One 373 4 Garbage, Special 36 31 4 Everlast, What t's Like 41 &2
5 Pearl Jam, Last Kiss 36 33 5 Lit, My Own Worst Enemy Y 5 Goo Goo Dolls, Stide 41 4
6 Orgy, Blue Monday un 6  Hole, Malibu 25 30 6 Hole, Celebnty Skin 4 33
7 Lo Fidelity Allstars. Battie Fi an 7 Dangerman, Let's Make A Deal 24 7 The Oftspring, Why Don't You Get A Job? 3528
8 The Offspring. Why Don't You Get A Job? 28 28 8  The Cranberries, Promises 2118 8 Collective Soul, Run un
9 Beth Orton, gfmen Car 26 16 | 9 The Cardigans, My Favounte Came 209 9 Barenaked Ladies, Alcoho un
10 Hole, Awlul 2432 10 Sugar Ray, Fails Apart 2019 10 Fuel, Shimmer nnB
11 Goo Goo Doils, Dazzy 24 20 11 Tin Star, Head 20 36 11  Fatboy Slim, Praise You 32 36
12 The Cranberries, Promises 322 12 Collective Soul, Heavy 19 38 12 The Flys, Got You (Where | Want You) 3138
13 No Doubt, New 2% 13 Marcy Playground, Comin’ Up From Behind 19 36 13 No Doubt, New 30 18
14 Collective Soul, Heavy a2 14 Citizen King. Better Days 19 38 14 Soul Coughing, Circles 29 31
15 Lit, My Own Worst Enemy 20 20 15 Cake, Never There 17 14 15 Hole, Malibu an
16 Jude, Rick James 20 18 16 Everfast, What i s e 17 16 16 Pearl Jam, Last Kiss a8
17 Everlast, Ends 20 1 17 Dave Matthews Band, Crush 1713 17  Dangerman, Let’s Make A Deal %7
18 3 Colours Red, Beautrtul Oay 19 16 18 Beck, 16 14 18 The Black Crowes, Only A Fool 232
19 Cake, Sheep Go To Heaven 18 20 19 Sublime, Badfish 16 15 19 The Cranberries, Promises 220
20 Blur, Tender 18 18 20 Mono, Life In Kono 16 9 20 Better Than Ezra, At The Stars 25
21 Mike Ness, Don't Thnk Twice 2 21 Blur, Song 2 16 15 21 New Radicals, You Get What You Give 19 28
22 Silverchair, Antham For The Year 2000 1819 22 Sublime, Do’ Time 16 17 22 Eve, Leech 181
23 Imperial Teen, Yoo Hoo 17 14 23 Foo Fighters, Everlong 15 15 23 Creed, One 18 10
24 Dangerman, Let's Make A Deal 1713 24 Sugar Ray, Every Moming nn 24 Baz Luhrmann, Everybody's Free 17 3
25  The Living End, Prisoner Of Socrety 17 16 25  Eagle-Eye Cherry, Falkng In Love Again 1529 25 U2, Sweetest Thing 17 35
26 Kid Rock, Bawrtdaba 17 14 26 Third Eye Blind, Graduate 14 14 26 Cake, Sheep Go To Heaven 17 3
21 Staind, Just Go 16 12 21 Tommy Henriksen, | See The Sun 14 30 21 Sixpence None The Richer, Kiss Me 16 19
28 Gomez. 78 Stone Wobble 150 28  Sebadoh, Flame na 28 Ben Folds Five, Army 16 7
29 Papa Vegas, Bombshell 15 18 29 Dovetail Joint, Level On The Inside 3y 29 Lit, My Own Worst Enemy 16 16
30 Buckcherry, Lit Up 15 15 30  Goo Goo Dolls, Siide 130 30 Korn, Freak On A Leash 16 11

KITS San Francisco
OM: Ron Nenni

PD: Jay Taylor

MD: Aaron Axelson
1415-512-1053

Infinity

1 Beastie Boys, The Negotiation Limerick
2 Pearl Jam, Last fiss

3 Sugar Ray, Falls Apart

4 Fatboy Sfim, Praise You

5 Creed, One

6 Lit, My Own Worst Enemy

7  The Oftspring. She's Got Issues

8 No Doubk, New

9 The Ottspring, Why Don't You Get A job?
10 Sugar Ray, Every Morming

11 Cake, Sheep Go fo Heaven

12 Everlast, What It's Like

13 Lo Fideirty Allstars, Battle Flag

14 Garbage, ¥hen | Grow Up

15  Baz Luhrmann, Everybody's Free

16 Kom. Got The Lite

17 Ko, Freak On A Leash

18 Hole, Awhul

19 Imperial Teen, Yoo Hoo

20  Orgy, Blue Monday

21 Rage Against The Machine, No Shelter
22 The Living End, Prisoner Of Society

23 Lenny Kravitz, Fly Away

24 Foo Fighters, Everiong

25  Dave Matthews Band, Crush

26 Bhink 182, Oammet

21 Everlast, Ends

28  Green Day, Bram Stew

29 Cake, Never There

30 Goo Goo Dolls, Oizzy

WHFS Washington, DC
PD: Robert Benjamin

APD: Bob Waugh

MD: Pat Ferrise
301-306-0991

Infinity

W LW
1 1 Pearl Jam, Last Kiss
nn 2 Fatboy Slim, Praise You
Nn»B 3 Sugar Ray, Every Morming
nn 4 Creed, Dne
a2 5 Lit, My Own Worst Enemy
nn 6 Everlast, What It's Like
3122 7 Orgy, Blue Monday

0 34 8§ The Oftspring, Why Don't You Get A Job?
23 27 3 Dave Matthews Band, Crush

8 34 10 Cake, Never There
2 18 11 Hole, Awtul
25 3% 12 Garbage, Special

2018 | 13 GooGoo Dolls, Oazy

24 14 14  Citizen King, Better Days
419 15 Korn, Freak On A Leash
20 16 The Cranbernes, Promises
an 17 U2, Sweetest Thing
2 35 18 Hole, Celebrty Skin
21 13 The Cardigans, My Favourte Gaine
21 22 20  Baz Lubrmann, Everybody's Free
21 16 21 Sublime, Santena
20 15 22 Fuel, Shimmet
0 20 23 Lenny Kravitz, Fly Away
1915 24 Jane's Addiction, Jane Says
16 14 25  Foo Fighters, My Hero
16 13 26 Fatboy Sim, The Rockatelier Skank
15 20 21 Btur, Sung 2
15 16 28 Sugar Ray, Fails Apart
1524 29 Foo Fighters, Evertong

ni 30  Third Eye Blind, Semi-Charmed Life

WPLT Detroit
PD: Garett Michaels
MD: Ann Delisi
313-871-3030
ABC/Disney

U2, Sweetest Thng
Dave Matthews Band, Crush
Goa Goo Dolls, Shide
Sugar Ray, Every Mom:ng
Everlast, What t's Like
Sixpence None The Richer, Kiss Me
Matchbor 20, Back 2 Good
Fatboy Slim, Praise You
9 Blondie, Maria
10 Shawn Mullins, Lullaby
11 The Flys, Got You (Where | Want You)
12 Sheryl Crow, Anythm* But Down
13 Better Than Ezra, At The Stars
14 Cake, Never There
15  Soul Coughing, Carcles
16 Marvelous 3, Freak Of The Week
17 New Radicals, You Get What You Give
18 Alanis Morissette, Unsent
19 Eagle-Eye Cherry, Save Tonight
20 Sarah McLachlan, Angel
21 Barenaked Ladies, it's All Been Done
22 Baz Luhrmann, Everybody's Free
23 EMF, Unbelievable
24 Third [l. Blind, Jumgz:m
25  Naked tyes. Aways thing There Tc Re
26 Red Hot Chili Peppers, Under The Bndge
21 Smash Mouth, Watun' On The Sun
28 Counting Crows, Mr. jones
29 Split Eng, | Got You
30  The Clash, Showid | Stay Or Should | Go

KDGE Dallas

PD: Duane Doherty
APD/MD: Alan E. Smith
972-770-7777

Chancellor
W LW
36 33 1 Collective Soul, Heavy
36 3 2 Marvelous 3, Freak Of The Week
35 35 3 Cake, Never There
35 38 4 Lit, My Own Worst Enemy
uy 5 Creed, One
M 34 6 The Otfspring, Why Don't You Get A Job?
32 35 7 Dovetanl Joint, Level On The lnside
1718 8 Neve, It's Over Now
16 13 9 Fatboy Slim, Praise You
uiu 10 Everlast, Ends
14 15 11 Goo Goo Dolls, Dizzy
1“1 12 The Cranbernes, Promises
14 15 13 No Doubt, New
nn 14 Blink 182, Dammit
1317 15 Tin Star, Head
13 16 16 Buckcherry, Lif Up
31 17 Stabbing Westward, Haunting Me
1315 18 Goo Goo Dolls, Slide
193 19 Korn, Freak On A Leash
1114 20  Hole, Celebnty Skin
9 8 21 The Smashing Pumpkins, Ava Adore
8 1 22 The Flys, Got You (Where | Want You)
85 23 Kid Rock, Bawitdaba
811 24 Beastie Boys, Intergalactc
75 25  Lenny Kravitz, Fly Away
76 26 Dangerman, Let's Make A Deal
715 21 Korm, Got The Ute
78 28 Everclear, Everything To Everyone
78 29 The Smashing Pumpkins, Perfect
L] 30 Eve 8, Insige Out

WNNX Atlanta

PD: Leslie Fram \
MD: Sean Demery

404-266-0997 »

Susquehanna

W LW

1 Coliective Soul, Run 3B 2%
2 No Doubt, New un
3 Lit, My Own Worst Enemy uy
4 Collective Soul, Heavy N %
5 Orgy, Blue Monday 2B
6  Beth Orton, Stoten Car 3215
7 Everlast, Ends ann
8  Creed, One k) ]
9 Joydrop, Beautrul 3025
10 Fatboy Slim, Praise You 2930
11 The Cranberries, Promises 28 20
12 Goo Goo Dolls, Dizzy 2725
13 Hole, Awlul a0
14 Jude. Rick James 25 16
15 Sebadoh, Flame 2318
16 Bare Jr, You Blew Me Oft 21
17 Fuel, Shimmer 216
18 Spy, Baby 2
19 Ben Folds Five, Army 21 2
20 The Cardigans, My Favounte Game 215