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ROCK HIGHLIGHTS

MODERN

RED HOT CHILI PEPPERS

Scar Tissue (WARNER BROS.)

* & AIRPOWER * %

FOO FIGHTERS - Learn To Fly (ROSWELL/RCA)
* MOST NEW STATIONS «*

FOO FIGHTERS - Learn To Fly (ROSWELL/RCA)

CREED
Higher winD-uP)

* & RIRPOWER *

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
* MOST NEW STATIONS *

STONE TEMPLE PILOTS * Down (ATLANTIC)
' TRIPLE-A

SANTANA FEATURING ROB THOMAS

Smooth (ARISTA)

* & RIRPOWER * *

STING « Brand New Day (A&M/INTERSCOPE)

INDIGO GIRLS * Peace Tonight (EPiC)

KIM RICHEY « Come Around (MERCURY/IDJMG)

* MOST NEW STATIONS «
STING ° Brand New Day (A&M/INTERSCOPE)

WNEW-FM: Where Rock Still
Lives For Those It Inspired

by Marc Schiffman

WNEW New York was not merely
an album rock station with a 30-year
heritage. As evidenced by industryites
contacted after the station’s long-ru-
mored transition to hot talk was con-
firmed Sept. 14, it was truly a legend,
altecting and nspiring people through-
out the industy.

As Universal senior VI of promo-
tion Steve Leeds puts it, “WNEW’s
range and influence extended far and
beyond the New York ADI

Citing the station’s groundbreaking
female D] Alison Steele, he says,
“WNEW made it cool to have a female
DJ. [In addition,] the station provided
initial U.S. exposure for countless
British rock bands. T'he far-reaching
impact of its legendary air staft in in-
fluenaing DJs employed across Ameri-
ca today is undeniable. ‘They were the
standard-hearer of rock radio—after
all, it was New York City.”

l.eeds adds, “WNEW-FM was the
early stamping grounds lor a young
GSM [later GM} named Mel Kar-
mazin.” He still has a framed letter
from Karmazin, now CBS presi-
dent/CEQ, 10 his boss at Atlantic
Records praising Leeds for helping
WNEW get back on the air after New
York’s infamous 1977 blackout.

Album WYSP Philadelphia PD Neal
Mirsky grew up in suburban North
Jersey. WNEW “played a major role in
shaping my passion for music. I could
fill a page with artists that I first heard

I on 'NEW-FM.” Seconding |.ceds’ ob-
servation about the jocks’ influence,
Mirsky says, “Growing up listening 10
passionate communicators like Pete
lornatale, Jonathan Schwartz, Alison
Steele, and Scott Muni was what in-
spired me to want to be a DJ. If it
wasn't for WNEW-FM, [ would proba-
bly have never known what | wanted
to do with my life.”

— ] Growing up
WNEW-FM | in New York’s
MW’ Brooklyn and
whiene mocw uves | LOng  Island,

Harvey Kojan,
PD of album WNOR Nortolk, Va., re-
members the reach of the legendary
WNLEW air stall: “When I first started
nradio at WQBK-FM Albany, N.Y,, in
1976, | was always getting calls from
transplanted New Yorkers wondering
if I'd worked at 'NEW. They thought 1
was Pete lornatale. | couldn’t quite
understand this, since although I'd
certainly heard my share of Pete belore
going to college, 1 hadn’t consciously
emulated him. One day it hit me: My
prime radio influence was a guy
named Brian Lehrer who was work-
ing at "QBK then. I'd pretty much
copied his style. And guess who he’d
copied? That’s night: Pete Fornatale.”
Asatrade journalist, Kojan’s first as-
signinent was “a retrospective on the
station’s 20th anniversary. Here I am,
doing lengthy interviews with Scott
Muni, Pete Fornatale, and Dennis El-
sas—the very guys I'd listened to and
Continued on page 6
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To Perform At

The Artist Formerly Known As Prince, who
helped millions “party like it’s 1999,” will ush-
er in the millennium in grand style at the Bill-
board/Airplay Monitor Radio Seminar and
Awards, Oct. 7-9 at the Fontainebleau Hilton
in Miami Beach. The Artist, who first came to
fame as Prince, will put on an exclusive live
performance immedi-
ately following the Ra-
dio Awards show Oct. 9
in the Main Ballroom
of the Fontainebleau.

The performance
heralds his return 1o ra-
dio with the Oct. 11 re-
lease of his new single,
“The Greatest Romance
Ever Sold." “Rave N2
The Joy Fantastic,” his
new Arista Records al-
bum, goes to retail Nov. 2, Ina recent Billboard
interview, Arista president/CEO Clive Davis de-
scribed the new album as “soulful, funky rock,
and cutting edge all a1 the same time. The
Artist is youthful, fresh, creative, and electrify-
ing. He has led the way and been the voice of a

THE ARTIST

The Artist Formerly Known As Prince

Radio Seminar

generation. He is also one of the greatest per-
forming talents of all time.” Arista will sponsor
the post-awards cocktail party.

In other news, Jacobs Media’s Bill Jacobs will
moderate the panel “When Classic Rock Real-
ly Rocks,” scheduled for 10:30 a.m. Oct. 8 in
the Fontainebleau’s Ballroom B.

The Radio Awards, hosted by legendary
rocker-turned-D| Dee Snider and ABC Radio
Networks syndicated R&B morning host Doug
Banks, recognize the nation’s top program-
mers, air personalities, and S}ll(h('ul(‘d pro-
grams, .~\l' Billboard/Airplay Monitor Radio
Seminar registrants will be able to witness The
Artist’s historic performance. Registration for
radio station attendees is $99. To register for
the Radio Seminar, contact Michele Quigley at
212-536-5002 or visit www.billboard.com/
events/radio.

Y107 Enters ‘Red Zone’ With Spanish Rock

Modern KLYY (Y107) Los Angeles and its
trimulcast partners have launched a new week-
ly specialty show focusing on Spanish rock. “The
Red Zone” will air 6-7:30 p.m. Sundays. The
show will be hosted in English by Latin music
critic Josh Kun and Latin film actress Yareli
Arizmendi. Y107’s Chelina Vargas will be exec-
utive producer with Cookman International’s
Tomas Cookman, producer of the “Red, Hot +
Latin” albums. Featured acts will include Los
Fabulosos Cadillacs and King Chango.

Interim co-PI) Mike Halloran says Y107 will
also work tracks from “The Red Zone” into reg-
ular rotation to drive listenership to the new
show. The new show is part of larger changes to
Y 107’s previous adult-leaning posture. “It’s a
much hipper radio station than it was a month
ago,” says Halloran, citing G. Love & Special
Sauce, Stereophonics, and Wyclef Jean as acts
the station would not have played before. “The
station has also gotten heavier,” he adds.

RADI
ACTIVE

212-536-5085 « mschiffman@airplaymonitor.com

L AJ

AFTRA’S AFTER ENTERCOM

The American Federation of Television and
Radio Artists’ Boston office is filing complaints
with the National Labor Relations Board, the
Massachusetts Commission Against Discrimina-
tion, and the Equal Employment Opportunities
Commission, contending Entercom Broadcast-
ing/Boston engaged in “bad faith bargaining”
during the four months since contract negotia-
tions began on April 27. Among the stations cov-
ered by the contract is active rock WAAFE.

N/T WGN Chicago GM Steve Carver is
named VP of the radio group of parent Tri-
bune Broadcasting, replacing Wayne Vries-
man, who retired last April. Tribune stations in-
clude dlassic rock KKHK Denver.

Radio Advertising Bureau executive VI Judy
Carlough joins broadcastspots.com, a newly
formed Internet media sales venture.

Classic rock WYLX (Alex 97.3) and top 40
WKRQ (Q102) Cincinnati GM Jim Bryant adds
oldies WGRR to his duties, replacing J.R.
Richards, who exits.

With Cumulus’ purchase of adult top 40
WQLH and sports WDUZ Green Bay, Wis.,
now complete, classic rock WJLW and album

| WXWX GM Jim Dyer assumes adds the new
stations to his responsibilities.

Triple-A WZEW Mobile, Ala., GM William
Phillips exits.

CBS Radio engineering executive Anthony
Masiello joins XM Satellite Radio as VP of
broadcast operations.

FORMATS: WLMX ACTIVATES

Longtime AC outlet WLMX Chattanooga,
Tenn., flips to active rock as the Rock of Chat-
tanooga. ) Scott Hamilton remains and takes
on afternoons. The syndicated duo Lex and
Terry take over mornings, while former morn-
ing hosts Greg and Randy are considering an-
other position within Cumulus. Jill Jackson
joins for middays from co-owned KDVV (V100)
Topeka, Kan. Former WLMX p.m. driver
Kevin Cash segues to nights.

Top 40 KCCQ Des Moines, lowa, flips to
modern rock. P1Y/afternoons Mark Pitz and his
staff remain.

Album WTPA Harrisburg, Pa., flips to “clas-
sic rock that really rocks.” It also adds a simul-
cast, on easy listening sister WNCE. PD Chris
James says no staff changes are planned.

Modern WZZI Roanoke, Va,, citing a lack of
advertiser support, started simulcasting AC sis-
ter WRVX Sept. 19. After audience and adver-
tiser outcry, the station announced it would re-
turn to modern rock. The entire staff stays in
place, though the station is still looking for a
middayer.

PROGRAMMING: TREXLER TREKS

| Modern KROX (101X) Austin, Texas, PD
Sara Trexler will exit the station at the end of
the fall book to relocate to Pittsburgh. She’s now
entertaining offers for morning co-host, mid-
days, or even a talk shift, all of which she’s expe-
rienced in. Reach her at KROX.

In the wake of John McRae’s departure from
the PD seat of album WAQX (95X) Syracuse,
N.Y.,, for WCMF Rochester, N.Y., top 40 sister
WNTQ (93Q) PD Tom Mitchell becomes OM
for both stations. WAQX APD/MD/middayer
Dave Frisina becomes that station’s PD.

Classic rock WMFX Columbia, S.C., PD An-
drea James steps down to join the station sales
staff. Modern sister WARQ Columbia, S.C., OM/
afternoon driver Susan Groves adds WMFX
programming duties and comes off the air.
WARQ middayer Lisa Biello moves to after-
noon drive, and night jock Big John goes to
middays. Nights on WARQ are open.

Album WQCM Hagerstown, Md., APD/
morning host Mike Holder is named P1)/mid-
days, replacing David Miller, who joined classic
WFQX Winchester, Va., as OM/PD. Also, after-
noon driver Randy Mitchell moves to morn-

212-536-5051 * mmarone@air)
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‘Scar Tissue’ Sews Up 15 Weeks On Top

By holding the No. 1 spot since June 18 with “Scar Tissue,” the Red Hot Chili Peppers tie Mar-
cy Playground’s modern rock record for most weeks at No. 1 with 15th consecutive weeks on
top. They could have a hard time holding on for week No. 16, however, since the track is less than
200 spins ahead of the nearest challenger for the first time since its first week at No. 1 in June.
Amazingly “Scar Tissue” is just the fourth No. 1 at modern this year; the other three belonged to
Everlast, Lit, and Sugar Ray.

Impressive though Foo Fighters’ high entry this week with “Learn To Fly” (Roswel/RCA) is, it’s
not their highest debut ever. That disunction belongs to their first single, “This 1s A Call,” which
debuted at No. 12 in July "95. Six of the group’s seven charted titles have made the top 10. When
the Foos’ third album, “There Is Nothing l.eft To Lose,” hits, Dave Grohl will have put out as
many studio records with his new band as he did with his previous one, Nirvana.

Godsmack’s “Whatever” (Universal) celebrates a full year on the active rock chart this week
with a 17-16 move. The 52-week run is a new active rock airplay record, nudging aside Creed’s
“My Own Prison,” which spent 51 weeks on the chart. “Whatever” debuted at No. 34 in the Oct.
1, 1998, issue and needed six weeks to reach the top 20, where it has resided ever since. 1t spent
33 weeks in the top 10, peaking at No. 5 in February. In a related note, Universal has had four top
20 tracks on the active rock chart for the past 11 weeks. When Tonic’s “You Wanted More™ en-
tered the top 20 on July 16, it joined “Whatever,” Godsmack’s “Keep Away,” and Oleander’s
“Why I'm Here” in the top 20.

Stone Temple Pilots make their first appearance on the mainstream rock chart since mid-1997,
as “Down” (Atlantic) debuts at No. 26, claiming Greatest Gainer and Most New Stations honors.
“Down” also rolls onto the mainstream airplay chart at No. 14 and active rock at No. 20.

‘There are six new entries on the heritage rock chart for the second time this year. It also hap-
pened in the Feb. 19 issue.

Two tracks debut on both the triple-A airplay and audience charts this week, accounting for
two of the format’s three Airpowers. Sting nabs Airpower/Greatest Gainer/Most New Stations
honors with “Brand New Day” (A&M/Interscope), which enters at No. 9 at airplay and No. 4 on
the audience chart. The audience chart debut matches the highest entry on that chart set by Tom
Petty & the Heartbreakers’ “Free Girl Now” in the March 5 issue. Indigo Girls enter the airplay
chart at No. 12 and the audience chart at No. 10 with “Peace Tonight” (Epic). It’s the duo’s first
appearance on the chart since “Shame On You” peaked at No. 3 in June 1997,

STATIONS: This week, mainstream rock outlets WNEW New York; KQRS Minneapolis;
WZZR West Palm Beach, Fla.; and WRXK Fort Myers, Fla., exit that panel, following format
changes. So does WWDC (DC101) Washington, D.C., which moves to the modern rock panel.
KBSO Corpus Christi, Texas, is added to the mainstream rock panel. In addition, modern KZON
Phoenix, KZNZ Minneapolis, and KLZR Kansas City are no longer reporters, following format
changes. There are now 103 mainstream rock reporters, 66 modern rock reporters, 50 active
rock panelists, and 53 heritage rock stations.

ings, night guy Scott Frank shifts to afternoons,
overnighter Harry Michaels gets nights, and
P/T Aaron Eckel lands overnights.

PEOPLE: STERN, A CARTOON

According to The Hollywood Reporter, the
cartoon with which Howard Stern is rumored
to be involved has come a step closer to reality.
“Doomsday” is being picked up by UPN for a
13-episode run this fall. The science-fiction ani-
mated series focuses on a family traversing post-
apocalypse America in search of family values.
Stern will serve as executive producer and the
voice of Orinthal, the family’s dog.

Modern WBTZ Burlington, Vt., PD/mid-
dayer Stephanie Hindley trades shifts with
morning man Matt Grasso.

R&B oldies WBUF/AC. W]YE/country WYRK
Buffalo, N.Y,, assistant promotion director Jerry
West joins active WHMP Springfield, Mass., as
promotion director:

Top 40 WKFR Kalamazoo, Mich., morning
producer Todd Kangas joins modern WGRD
Grand Rapids, Mich., as promotion director.

Former classic rock WCOF 'lampa, Fla., night
Jjock Jack Shell joins adult top 40 WMHX (Mix
103.9) Louisville, Ky., for mornings.

Former album KXUS Springfield, Mo., after-
noon host Tim Austin returns to radio at active
rival KZRQ, where he will do middays, the shift
most recently held by former PD) Julie Barry.

Joe Kleon returns to classic rock WNCX
Cleveland to host overnights.

Country KBCY Abilene, Texas, morning host
Kevin Bel joins classic rock sister KHXS (the
Bear) for afternoon drive, replacing John
Miller, who will take an as-yet-unannounced po-
sition within Cumulus.

Country WUUS Augusta, Ga., morning co-
host Montana Taylor shifts to classic rock sister
WEKL (the Eagle) for middays, replacing voice-
tracking.

Onradio.com Northeast regional affiliate
sales manager Todd Alan joins Launch Radio

Networks as director of affiliate marketing.

We're sorry to report the passing of Con-
noisseur Communications VP Donald Kidwell.
Kidwell oversaw stations in three markets, in-
cluding classic rock WYFM Youngstown, Ohio;
album WRQK Canton, Ohio; and classic rock
WTRI and album WGBF Evansville, Ind. Prior
to joining Connoisseur, Kidwell served as pres-
ident of U.S. Radio. He was 66.

REQUESTS FOR RADIOTHON

Album KISW Seattle is preparing for its an-
nual radiothon. The Jan. 14, 2000, event will
raise money for the Washington Make-a-Wish
Foundation. The station is seeking rock meni-
orabilia for its hourly auctions. The deadline
to receive items is Dec. 15. Contact John
O’Brien.

John Paul, Sal, And ‘Zooma’

No, it's not a Beatles reunion in the
Bizarro world; it's live from the studios
of MJI Broadcasting, where Sal Cirrin-
cione, left, interviewed former Led
Zeppelin bassist John Paul Jones
about his solo album, “Zooma.”

ROCK AIRPLAY MONITOR SEPTEMBER 24, 1999



and Universal’s Howard Leon.

Modern WEDG Buffalo, N.Y., held Edgefest 6 a few weeks back, bringing in 10
bands, including Shades Apart. Shown, from left, are jock Adam 12; PD Rich Wall;
Shades Apart’s Kevin Lynch, Sargent Ed Brown, and Mark V; jock Glenn the Gat;

Edge Together With Shades Apart

R.E.M.-arkable Visitor

With the R.E.M. tour in town, modern WPLY took 30 listeners to an exclusive
sound-check party with the band. Shown, from left, are morning co-host Marilyn
Russell, R.E.M. bassist Mark Mills, PD Jim McGuinn, and middayer Bret Hamilton.
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Broadcasters have taken their pleas for fewer
ownership rules to Capitol Hill. In what will like-
ly be the beginning of several hearings on broad-
cast ownership rules, the House Subcommittee
on Telecommunications heard repeated calls for
a relaxation of ownership caps and regulations
during a Sept. 15 hearing. The National Assn.
of Broadcasters sent board member James
Yager before the panel to defend its position,
and with Congress’ attention, Yager credited the
FCC for recent changes, then asked for more.
The FCC loosened its broadcast rules last month
to allow one company to own two TV stations in
exchange for giving up some radio holdings, but
he said it should have eliminated the radio/tele-
vision cross-ownership rule entirely, calling it “re-
dundant and unnecessary” considering the fact
that the 1996 ‘Telecom Act contains ownership
limits. Yager, CEO of Benedek Broadcasting,
also spoke in favor of eliminating the newspaper
broadcast cross-ownership rule.

Newspaper Assn. of America president John
Sturm also went before the subcommittee to reit-
erate the NAA's call for dissolving the newspaper/
broadcast cross-ownership rule. “Never before
has the need for legislative relief been so great,”
said a frustrated Sturm, noting the FCC failed to
modify the ban when it revised other ownership
regulations last month. “Put simply, there is no
justification for the ban. Newspaper cross-owner-
ship of broadcast outlets would not pose a threat
to competition in the advertising market.”

212-536-5268 - fsaxe@airplaymonitor.com

Sturm won support from Rep. Tom Bliley,
R-Va., who noted newspapers were the only en-
tity barred from buying a radio or TV station.
“This outdated restriction runs counter to the
competitive spirit driving the marketplace to-
day,” he said.

With the recent CBS/Viacom merger, some
Democrats on the committee said they were
worried that any additional rule changes would
lead to more media concentration. Republicans
on the panel were generally more sympathetic.
Rep. Billy Tauzin, R-La., said he will encourage
the FCC to further relax its rules, although it is
unlikely he will introduce any legislation to force
it to do so. “It’s always a lot easier when FCC
rules are changed by the FCC,” he said.

Elsewhere in Washington, Rep. Charles
Rangel, D-N.Y,, is drafting a bill that would re-
vive the minority tax-certificate program, ac-
cording to FCC Chair Bill Kennard’s office,
which is working with Rangel’s legislative aides.
"The bill would be the companion to legislation
introduced in the Senate by Sen. John McCain,
R-Ariz., which gives a company a tax break if it
sells a station to minorities, women, or first-time
buyers. A private venture-capital fund effort be-
ing led by CBS CEO Mel Karmazin and Clear
Channel CEO Lowry Mays, meanwhile, is ap-
parently having trouble raising the needed
$100 million from broadcasters.

I'he FCC has flagged the sale of classic rock
KUSZ Duluth, Minn,, from Befera Broadcast-
ing to NB3. The commission has also extended
the low-power FM comment period another 14
days, to Nov. 5.

CAPITAL

Radio stocks are on fire, plain and simple. In
the past two weeks, Clear Channel, Cumulus,
and Emmis have all hit 52-week highs. Clear
Channel has been spurred by recent bullish as-
sessments of its stock, while Cumulus stock has
been priced up from an executive road show
pitching its forthcoming equity oftering, which
will reduce its debt load. Cox Communications
stock has also been given a push with its addition

to the CS First Boston Focus List, a listing of

Controversy Over Cross-Ownership

stocks with alot of potential. Meanwhile, Emmis
CEO Jeff Smulyan has stepped up his efforts to
convince investors his stock is undervalued by
meeting with a number of key analysts. First
Union Capital Markets analyst Jim Boyle was
apparently convinced, upping his 12-month tar-
get price for Emmis stock by $4 a share.

Still lagging behind most radio stocks is

AMFM, which has now completed the spinoff

of its outdoor advertising unit to Lamar Adver-
tising. Under the deal, LLamar paid AMFM
$700 million in cash, with the balance coming
from stock. The deal has turned out to be a
good one for AMFM; since the deal was an-
nounced June 1, the value of Lamar's stock has
jumped from $900 million to $1.2 billion. That

‘puts the deal’s value at $1.9 billion. “Strategical-

ly, this transaction represents an important step,
positioning AMFM as the nation’s largest pure-
play radio broadcasting company,” said AMFM
CEO Tom Hicks in a statement.

Entercom is being sued by the owner of mod-
ern rock KWOD Sacramento, Calif., after a deal
struck in 1996 fell apart. Under the agreement,
Entercom would have taken KWOD in ex-
change for an Entercom station. But discussions
broke down, and Royce International Broad-
casting was unable to find another buyer. Royce
president Ed Stolz alleges that Entercom col-
laborated with other owners to keep them from
stepping in and buying KWOD.

The Rev. Al Sharpton wants to make sure
any stations spinoffs required in the CBS/Via-
com merger go to minority owners. Addressing
the National Assn. of Black-Owned Broadcast-
ers, Sharpton said his National Action Network
will file a petition with the FCC asking it to block
the merger unless the companies can prove it is
good for minorities.

NEW MEDIA

The Ginger Media Group, which runs the
U.K.s Virgin Radio, is teaming with the elec-
tronics firm Ericsson, which is exploring new
technology that would use mobile phones and
other wireless devices to retransmit radio sta-
tons worldwide. Ericsson believes its Universal
Mobile Telecommunications Service will be
ready for launch in 2002. Virgin already re-
broadcasts to most of Europe, the Middle East,
and Japan by cable and satellite. “Third-gener-
ation mobile networks will transtorm the land-
scape of the radio industry and provide the
stimulus for global consolidation into entertain-
ment groups,” says Lee Roberts of Ginger Me-
dia. “We can foresee a day when more people
around the world will listen to us via a mobile
terminal than via a broadcast radio receiver. It
offers exciting possibilities for global branding.”
Roberts says the Internet is still limited by band-
width in most parts of the world, noting that
only the U.S. has enough broadband potential.

CD Radio has filed paperwork with the Se-
curities and Exchange Commission for a second
stock offering worth $125 million, while com-
petitor XM Satellite Radio is opening an office
in Detroit to focus on building its relationship
with automakers. XM has already cut a deal to
have its AM/FM/XM radios installed in many
General Motors models.

SALES

Regent Communications is buying album
KLAQ, adult top 40 KSII, and N/T KROD EI
Paso, Texas, from New Wave Broadcasting for
$23.5 million.

Cumulus Media is buying four Killeen,
Texas, stations from four sellers for a total of $9
million. The stations are AC KOOC, country
KOOV, religious KLTD, and oldies KYUL. Cu-
mulus will take control of all four immediately
under an LMA.

Midwest Family Group is buying country
KCYO Springfield, Mo., from Pearson Broad-
casting for $3 million.

Mel Wheeler is buying classic rock WPVR
and N/T WFIR Roanoke, Va., from James Gib-
bons. Wheeler owns crosstown top 40 WXLK/
WLYK, country WSLC, and AC WSLQ.

Cumulus has signed an option to buy adult
top 40 WQLH and sports WDUZ Green Bay,
Wis., from Laird Broadcasting.
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Power Players

Powerman 5000 was part of album WAAF Boston’s BFD station show. Shown
hanging backstage, from left, are Powerman 5000’s M.33, Al 3, Spiderone, Curtin,
and Dorian27 and PD Dave Douglas.

Moby, Great

Modern KTCL Denver PD Mike O’Connor, right, parlayed his early support of elec-
trcnica into a recent Rave on the Rocks station concert. He’s shown at that show
with Moby, left, and V2’s Tim Wallen.

{#l PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e sy JEFF SILBERMAN

berman@airplaymonitor.com

The Rise 0f Fall Radio Promotions

fund is siphoned ofl 1o help the weak sister.
I'hen there are other market considerations:
“Our biggest issue is what the competition is do-
ng,” says Mike Godfrey ol 1op 40 CKIK Cal-

Station concerts retained the Topical Barom- |
eter crown, but fall 1opics, from Halloween and
the new 1V season to October's Breast Cancer
Awareness Month and Thanksgiving, dominat-
ed the top 10.

Country WBEE Rochester, N.Y., will hold its
10th annual Safe Halloween. At least 600 kids
(plus parems) will converge on a busy local mall
where the goblins can trick or treat and enjoy
fiee cider and donut holes, g()o(ly bags with
client swag, mteractive entertainment, a parade,
and a costume contest. The TV crews love this
event,” says Stephanie Hogerman, who'll go as
Barry Manilow. “With great sponsor tie-ins (o
offer lor non-spot dollars, the entertainment
underwritten, and the goody bags donated,
there's litle-to-no cost for this event. And it looks
incredible in the market.”

lop 10 WKSE Buflalo, N.Y., is staging a
Fall Fashion Makeover. I'all fashion disasters
will win gift certificates to a local mall, with a
$1,000 grand prize to hoot. “We'll also broad-
cast from the mall with the fashion police and
do a clothing drive 10 benefit the needy,” says
astvhshly attired Stephanie Ringer.

Album rock KEGL (the Eagle) Dallas bid
achieu to summer with its Get Out of Bounds
vacation giveaway with Coors. "We gave away
20 oudoor camping vacations 1o Colorado for
two, including airfare, camping gear, and a
VIP1our of the Coors Brewery,” says an ale-
ing Loren Condron. “'T'he 1rip winners also
quahfied to win a Coors Gold Jeep Wrangler.”

TOPICAL BAROMETER |

IW LW TOPIC

gary, Alberta. “If we are being attacked, we can
generally see extra dollars if we can prove that
we need it to defend and that the threat is real.”

When budgets are cut, how 1o compensate?

We hit the street more with C1) prizes or small
promos that we receive [rom record labels,” savs
an R&B promo ace. “By being more accessible, |
you can compensate lor a budget cut”

“Do smaller promos at someone else’s ex-
pense, such as trips the old-fashioned way,” says
a country panelist, who admus,”“I hate doing
them under management scrutiny, because it’s
the same old excuse. They always sound simi-
lar, and the PI's can tell. It’s hard 1o get people
moving forward when there’s a slump.

Obviously, promotions alone can’t help tnn |
around a station’s ratings, vet certain ones can
spura positive momentun. “lelemarketing can
get you a lot of attention quickly,” says an R&B
promo nuven. "Database or loyalty marketing
takes longer but also can have dramatic results.”

Naturally, cash still rules, whether it is award-
ed in a Phrase That Pays contest or a Myster
Music Sweep. Yet, a top 10 promo diva notes,
“cume-building stunts tend 1o build our ratings.
We've had a illboard promotion throughout
'99 that has worked tor us. Also, 11ips, concert
tickets, cash, and items that listeners can’t get
[otherwise, such as backsiage passes) are great
for increasing T'SL and ratings.”

QUICK HITS
Be like Regis? R&B KPWR (Power 106)
Los Angeles is staging So You Want To Be a

; ;' afglfllgvr:;g:ceds Hip-Hop Millionaire, where listeners answer
3t —  Breast Cancer Awareness Month (Ocl) hip-hop 1rivia questions to qualily for a draw-
3% 2  Year 2000 events ’ ing. The chosen one will have 106 seconds 10
5 5% Fall TV season choose a money bag that may contain any-
6 7  Internet/Web sites thing from $1,000 (0 a cool million. Diana |
7 5% “Monday Night Football” Obermeyer hopes to cash in big on this. "
8 —  Thanksgiving _M(xlem KXTE (Extreme Radio) Las Vegas
(] —  Christmas/holiday season will go hog-wild over Bikes and Bands, a huge
10 —  College football motorcycle expo in October featuring four

bands per day for three days. “lotic ina forced
listening |)|<)m<)l|()n we're legmelm;, 107 lis-
teners on-air to win the grand prize, which will

HOTTEST NEW MOVIES: "The Sixth Sense,”
“For Love Of The Gome,” “Stir Of Bchoes,” “Blue Streak”

PROMOTION HOTTEST CONCERT TOURS: be drawn at the event—a new motoreycle and |
DATE STATION EVENT DIRECTOR Ricky Martin (top 40), Clint Black (country), all the equipment you need to start your own
Sept.25  WHFS Washington, D.C. HFSTival: The Fall Edition Mary Kay LeMay TLC (R&8), Kid Rock (miciem/aébum rock), No band.” savs Carly Johnston. —_——
APPEARING: 311, Buckcherry. B i : = L Limit Army (R&B), Backstreet Boys (top 40), R&B oldies WZMX (793.7) Hartford, Conn., |
£ ) ry, Bush, Chemical Brothers, Everclear, Filter, Fuel, Jimmie's Chicken Shack, (ol uth 5 adult ] Sy |
Limp Bizkit, Long Beach Dub Allstars Smash mouth/Lenny Kravitz (modem/modem adul)| | ill host its first Adopt-a-Playground program.
- The entire staft, along with histeners and clients,
SRS XX’E;:NBG(?:?:?r‘Buckcherry Ben ggsc’::lecg "L?)g:&RSap:iial Sauce EResal toprere ) | PROMO TOPIC OF THE WEEK: will clean the broken glass, rusted rides, etc.
S - i RATINGS REPERCUSSIONS from alocal playground. “We'll also plant flow- |
Oct. 2 KLOL Houston KLOL Fall Jamm V Rob Skinner I'he radio business today may he run more | ersand grass and add new rides,” says Tristano
APPEARING: Buckcherry, Collective Soul, Lenny Kravitz, Kenny Wayne Shepherd, Smash mouth, Train on the bottom line than ratings, but that doesn’t | Korlou. “The local TV personalities will also |
Oct. 2 KXRK Salt Lake City X96 Big Ass Show Ryan Lufkin } mean the (lllél.l’l(‘l'|\"|)()f)‘k report has no nflu- | lend a hand. There’s nothing like showing your
APPEARING: Cake, Eve 6, Face To Face, Ben Folds Five, Jimmie's Chicken Shack, Luscious Jackson, ence on a radio station’s budget. Only 44% of | community what your station stands for. : l
Primus, Unwritten Law Promogandists say their promo plans are unaf- Next stop lor rhythmic top 40 KLUC §.as Ve- |
Oct. 9 KIOZ San Diego Symphony Of Destruction Shauna Moran I]e(l B(,] I)\.l'l?n'ujgs'l)ul'nps ?r "V()l)ll)lels. »\I:h}rd’(;f Ig_{asﬂY?K)ﬁl{(f{{Pr:(-tx ‘Bl'l.vs': l' 'm”\"erszfl ?:‘IIF]:()Sy
APPEARING: Megadeth, Sprung Monkey the panelists say a major hit in the book can al- ollywood. "KLUC s giving away trips for two
- - - - ter their plans, with the rematnder saying that | on board a bus, and listeners travel with ihe
Oct.9 WPLY Philadelphia Philadelphia College Fest Kelly Gross either a big up- or downturn can cause revi- | jocks lor a daylong event,” says tour guide
APPEARING: 2 Skinnee Js, Luscious Jackson, Pat McGee, Public Enemy, Tim Reynolds, Sugar Ray sions. Of those aftected by King Arb, 33% say a | Vanessa Thill, who adds that past Party Bus ex-
Oct. 10 KSJO San Jose, Calif. Day On The Green Jim Sheehan great h()()l‘g could pay ofl'in exira money tor | cursions “have been great. We've gone to
APPEARING: Sammy Hagar, Loudmouth, Megadeth, Sevendust, Sprung Monkey promos. Conversely, 17% say a ratings (lrol) amusement p.nrl\s concerts, and sporting
could lead to a budget cut, but 50% say a hut | events. Partof the fun mullnglhebus We have
Oct. 23 KKND, New Orleans Endfest Shannon Walker could bring in more money to compensate. a VCR and show hit movies.
APPEARING: E‘;)cljlscgg/:ceSoal CD%?e(gtfngestta;vﬁlsveG Fuel, Godsmack, Joydrop, Marcy Playground, Our A COll[)l'(t of caveats: One promo (_lirecl()r - ) 4 ,
- — notes that ither station does well but asister sta- | Want to participate? E-mail your best promotions
Oct. 30 WXTB Tampa, Fla. Guava-Ween Mike Oliviero tion doesn’t, ofien part of her station’s promo | to jsilberman@airplaymonitor.com.
APPEARING: 311, Days Of The New, Dope, Neurotica, Staind
i) bl Myers il i ) MangLs Diana Ades. CBYWNRS Charkune, NC. ¢ Bﬂnl( B1 h;?owqmﬁmjﬂxmoxkfgﬁmmm * Diana Buckamann, HIYHmm‘mB Sieve
APPEARING: Better Than Ezra, Chevelle, Days Of The New, Jimmie's Chicken Shack, Kottonmouth Kings, WIS Clarkate, ] L 30 ’
Staind, Verbena the Vewe Pigs B 1R Wl B A skt ok VKR o Lo oo RECLADAK Dl e ot Gl mm\\\momh
Ha. GmuDdLKYfDDtma‘KﬂEvdkaﬁ%nme Kdnﬁxdkk I‘M\EVHM'MMWKM(h \bnﬁwm I‘Blns T
Nov. 7 WPBZ West Palm Beach, Fla. Buzz Bake Sale Danelle Sarvis S G L “""",’\“"[‘ﬂl;('\"“ e o Sm b e m“], BM‘,‘“’;,,
APPEARING: TBA \B[j\ ulie Maxwell, WA Detron * thmkﬂ) Phoens * Dianna Mih(lwun.WXlBl'ax Hz. Mizlhnm.l\ﬂﬂ
. . . : 3 . Pan;ﬂn.klh\ * Vicki Presion, WI/T | Ringes, WHSE Butfalo, N Y. ¢ Slsu'mn. X, Bakimore * Keith Chicagn * Jim Sheekan, KSJ)
Let us monitor your event! Call Marc Schiffman at 212-536-5065 or E-mail mschiffman@airplaymonitor.com Sm }m Cal.  Jason Stinberg, WYNY New York + Anne-Marie i WhMX mn Vanessa Thill, KLU GRMEQ) Las Vegs * Maria Toufas, WXKSF Piul‘ﬁﬂmg PLX Dy
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WNEW'’s Legendary Rock Air Staff Recalled For Long Reach

Continued from page 1

emulated. What, me nervous? You bet. But they
were candid and completely down to earth.”

Avyear later, Kojan “co-hosted the live premiere
of David Lee Roth’s new album with Kid Leo and
Scott Muni. Early in the interview, Muni turns to
me and says in that inimitable growl, ‘Right, Har-
vey? | couldn’t believe it—freakin’ Scott Muni had
Jjust said my name.”

HIS GREATEST INFLUENCE

Veteran promoter Lenny Bronstein calls
WNEW his “single most influential reason for be-
ing in this business.” In 1970, Bronstein, then at
Brooklyn College Radio, applied for the station’s
MD post but lost it to Michael Klenfer because his
classes wouldn't let him get to the station until 11
a.m. He recalls “the supreme trust I had with the
different jocks who ofien let me call on the hot line
seconds before a record ended with a tremendous
segue” and “the commitment to the music and
artists, something sorely lacking today.”

Veteran record exec Bruce Tenenbaum re-
members WNEW with “essentially the same line-
up for my entire teen years and through college.
1 got to meet all of those people when 1 joined At-
lantic Records. Scott Muni, Dennis Elsas, Richard
Neer, the late Alison Steele, Vin Scelsa, and Pete
Fornatale were a wonderful and unique group of
personalities. Also there was future CBS morning
host Mark McEwen. And I remember GM Mel
Karmazin talking about then Metromedia own-
er John Kluge and how many millions he made
from owning radio stations. Now, 20 years later,
Mel’s the king of the radio hill.”

Modern WKQX (Q101) Chicago PD Dave
Richards also “grew up on WNEW .. . Although
personalities always find another home, it’s still
very sad. New York City has lost another leg-
endary rock station. WPL], WAPP, and others,
and now WNEW. Forget about all the ‘whys’ and
‘what ifs’ and who won and lost in the end,
WNEW was still a big part of alot of people’s lives,
and as a native New Yorker, it’s a sad day.”

Consultant Alex Demers was at New York Uni-
versity from 1968 to '72. “WNEW was my radio
companion all through college, and several
"NEW staffers—notably Alison Steele—served as
advisers to WNYU, the then brand-new college
FM. My No. 1 memory, though, was Jonathan
Schwartz’s last night on ’'NEW. Schwartz is a mag-
nificent storyteller, and he brought out all his best
that evening, but the highlight was his first break.
As I recall, it went something like this: “There will
be no Doors on the radio tonight. I confess that 1
have always hated the Doors. We'll play the
Stones, Who, and the Beatles, but there will be no
Doors tonight.” And then he launched into the
Velvet Underground’s ‘Rock "N’ Roll.” A little bit
of honesty. A hittle touch of New York.”

Triple-A KINK Portland, Ore., PD) Dennis
Constantine says his most vivid memory of
WNEW was “lying in bed in 1976, listening to
‘the Nightbird,” Alison Steele. She was interview-
ing Mickey Hart and playing this amazing music
from his new project, the Diga Rhythm Band. 1
was totally captivated. Alison just had a way of
reaching through the radio and touching those
of us listening. God rest her soul! And R.LE, the
legendary WNEW.”

Wind-Up’s Joanne Grand also remembers an
on-air interview. “Robert Plant was about to re-
lease ‘Now And Zen’ and did an interview with
Carol Miller. Upon hearing this interview, |
walked out of my job and waited for him to finish
his interview—three-plus hours in boiling sum-
mer heat. When Carol was done, Plant left the
studios through the back door, which, of course,
I was waiting at. [He] signed a napkin. I still have
it and will never forget that moment of touching
greatness, thanks to WNEW.”

THE VETERANS REMEMBER
Then there are those who spent time in the
hallowed halls of the station. Saga executive VP
Steve Goldstein was doing news on the weekends
when Karmazin was GM and the station did news
reports in mornings, afternoons, and weekends.
“I worked with Scott and Richard Neer and Dave
Herman and Dennis Elsas. It was in the forma-
tive days of my career. It was my second job in
New York,” Goldstein says. “Here 1 was, a kid
who grew up in New York” who could say, “Wow,

I'm on WNEW), legendary radio station.”

Goldstein still sees Karmazin at conventions.
At a recent one, the CBS executive asked him,
““You did news for me, didn’t you?’ I said, ‘Yeah.’
He asked, ‘Were you any good?’ I said, ‘No, that's
why I ended up doing what I do now.””

Goldstein says that back then, “even the part-
timers were highly skilled. Every one of them was
uniquely talented.” He sees former fellow part-
timers Pat Dawson and Pete Larkin on the TV
these days as reporters. “They were a bunch of
really strong people who ultimately didn't stay do-
ing what they were doing because they couldn’t
crack the full-ime lineup. It was not like it was to-
day, where it’s plug-and-play talent. These were
really personalities in their own right, 24-7.

“There was a certain energy in the hallways,
from both the AM and the FM, that I think truly
falls into the category of legendary. When you
worked at those stations, there was a certain stride
you had when you walked the hall.”

Veteran record promoter Lorraine Caruso was
inspired to enter radio by WNEW. She got to ful-
fill that dream, becoming WNEW’s MD.
“WNEW-FM was a station you graduated to, a
station you discovered,” she says. “During my for-
mative days, | remember getting exposed to the
music of Elvis Costello, Talking Heads, Patti
Smith, Squeeze, Blondie, and Pretenders. The
station had always had a special magic; it was live
and spontaneous. Early live broadcasts of the
Clash and Bruce Springsteen, the assassination of
John Lennon—WNEW-FM was always there, in-
timate, on the pulse of what was significant.”

Caruso confesses, “I had no idea when I was
breaking into radio, how hard—virtually impos-
sible—it was to start out in New York, the No. 1
market. [Despite this,] I got an internship while in
City College, working 30 hours a week for two
years for free. Charlie Kendall was the PD then.
He started paying me out of his own pocket so that
1 could commute. 1 remember posting almost a
thousand songs so we could go from a card sys-
tem to computer. | created my position in the mu-
sic and programming department, reaching the
goal of MD, which I served for three years. I did-
n't realize till much later, making friends with peo-
ple in the radio and record community, that I had
the job that most people wanted. My time was
great there, my memories fond. I'll get to tell my
grandchildren that [ worked with Scott Muni and
remember the day he finally called me ‘Fats.” ”

Vin Scelsa is the sole holdover from WNEW's
heyday. Despite the station’s new talk format, Scel-
sa maintains his Sunday-night shift, hosting that
last vestige of progressive radio, “Idiot’s Delight.”
For Scelsa, everything the station was and was to
become crystallized on the night when John
Lennon was shot. He calls it “the quintessential
'NEW moment and also the moment that
marked the end of what 'NEW meant as a com-
munal radio station.”

Lennon’s relationship with WNEW was, says
Scelsa, “the epitome of the relationship the station
had with artists. It was a home away from home
for artists great and small. When it was an-
nounced that he died, if you were in New York,
your impulse was to tune in WNEW.”

Scelsa was on the air that night, and the rest of
the staff was at the WNEW Christmas concert.
“Because everybody was in town, all the jocks
came back to the station and joined me on the air.
We dumped all the commerdials. We sat and held
an Irish wake or shive for Lennon. We opened up
the phones,” Scelsa says. “The news stations came
by to report on us.”

And “tens if not hundreds of thousands of peo-
ple turned to” the station that night. Scelsa em-
phasizes that listeners cut across age barriers.
“That was the shining moment of the station’s ex-
istence as a true reflection of the listening com-
munity. What mattered was the content—not the
commerdials, not the ratings.”

Scelsa credits Muni with keeping WNEW “one
of the last holdouts against the format guys, [but]
shortly after Lennon died, in 80-'81, the format
began to sneak in.”

While it would take several years for the de-
parture of longtime rival WPL] and short-lived
WAPP to spur WNEW-FM’s move to something
more mainstream, Scelsa says, “that night was the
crowning glory and also the beginning of the end.
We would never achieve that again, because the
audience would never be there again.”

MONITOR PROFILE

PD Harris Helps Win Over Yakima, Wash.,
By Balancing KATS’ Dual Personality

Mild-mannered by day, wild by night. That is
how you could describe KATS Yakima, Wash.
Actually, the station is classic rock by day and a
hybrid of modern and active rock by night.
While that very thought may send some con-
sultants into some degree of shock, the split per-
sonality has vaulted the station 24% in the
spring Arbitron book.

One reason it is able to control multiple im-
ages is its lack of a competitor. The only other
rock station in town is classic hits KHHK (the
Hawk), which is automated outside morning
drive. KATS PD Ron Harris, whose résumé in-
cludes stints at modern KNDD Seattle, admits
he was a little taken aback by the format when
he arrived three years ago, but he has since come
to understand how and why it works.

“The only competitor we have in town is a
classic hits station, so we're in the very envious
position where we are able to super-serve a
large segment of the audience. So what we're
able to do is have a radio station that during the
day is very classic-based. Then as we get into the
evening hours, we’re segueing more into an ac-
tive rock type of radio station. And after 10 p.m,,
it’s basically all alternative and active rock. We
call it ‘Altered Rock’—the response is huge for
that show.”

the country

that does
what we do’

Ron Harris
Program Director
KATS Yakima, Wash.

Owner: Ingstad Broadcasting
Ratings: 6.4-10.5-8.0-9.9

After working in a major market where each
station carves out its niche, Harris knows his sit-
uation is unique. “If you took this radio station
and put it in another market, you’d have a
problem because you’d have an active rock
competitor. I don't think there’s any station in
the country that does what we do.”

"The edgier night presence also allows Harris
to break records sooner and move them into
other dayparts. “When 1 first got ‘Scar Tissue’
by the Red Hot Chili Peppers, 1 would play it
exclusively at night. I want that audience that
tunes in at night to become familiar with that
record first, then I'm able to move it into a more
opened-up daypart. I usually get them used to
a record or a sound on the night show, unless
it’s a huge record like Def Leppard, which au-
tomatically moved into the powers—but if it’s a
new type of record, I start it at night.”

Here’s a daytime sample hour on KATS: Led
Zeppelin, “Going "To California”; Great White,
“Rock Me”; Lenny Kravitz, “Fly Away”; Queen,
“Bohemian Rhapsody”; Head East, “Never
Been Any Reason”; Santana, “Smooth”; the
Who, “Bargain”; Van Halen, “Runaround™;
Jimi Hendrix, “Foxey Lady”; Red Hot Chili
Peppers, “Scar Tissue”; Cars, “Moving In
Stereo”; and ZZ Top, “La Grange.”

Here's a nighttime sample hour on KATS:
Soundgarden, “Pretty Noose”; Silverchair,
“Ana’s Song”; Alice In Chains, “Rooster”; Tonic,
“You Wanted More”; Rancid, “Ruby Soho”;
Portable, “Help Yourself”; Elvis Costello,
“Pump It Up”; Pushmonkey, “Lefty”; Green
Day, “When 1 Come Around”; Pearl Jam, “In
Hiding”; Stone Temple Pilots, “Sex Type
Thing”; Megadeth, “Crush 'Em”; and Marcy

Playground, “Sex And Candy.”

With few rock options in the market, it is not
surprising that many listeners tune in during
the daypart that may not be their first choice in
musical flavoring. Harris says the hard-rocking
night audience is more likely to carry over to
classic-leaning daytime dayparts, which also ap-
peal to a large listen-at-work cume. “We get alot
of requests during the day for the stuff that is
being played at night. I have to be very careful
with it though, because I'm trying to serve a clas-
sic rock core during the day that I can’t com-
promise. [ can’t play Nine Inch Nailsat 11 a.m.
and blow off my dassic rock audience, but I can
play that at night and do very well with it.”

The dual nature also crosses over to on-air
style. During the day, jocks do not talk over in-
tros or music, but night jock Jessica James uses
a bed. “It adds a little more energy and keeps
things moving,” says Harris.

While KHHK has stepped up its promotions
in response to KATS’ gains, Harris believes his
station firmly holds the market’s rock image.
“[KHHK] is a very conservative station that
plays Cat Stevens, Steve Winwood, and the
three-minute version of the Who's ‘Won't Get
Fooled Again.” 1 know a rock listener won't Lis-
ten to that. If you're going to play rock, you bet-
ter play the right versions, and you better be
playing them the whole way through.”

Six months ago, KATS shed much of its ’60s
and "70s gold, including tracks by acts like the
Beatles, Supertramp, Fleetwood Mac, and Bob
Dylan. In their stead, more '80s hair bands were
incuded, and titles from AG/DC and Def Lep-
pard were played in all dayparts (Harris notes
that the average 35-year-old guy considers such
acts “classic”). KATS also jumped on the “clas-
sic rock that really rocks” bandwagon, which
Harris says has had a huge response. “It paral-
lels all the other markets where they've done
this. We realized the phone response was mas-
sive, and the station was suddenly being played
in [public] places where it wouldn’t have been
before.”

Harris, who hosts mornings, says a large
growth in that daypart has also helped propel
the station’s growth. The station has consistent-
ly used the classic “high/low” game to drive at-
work TSL. “We have other contests that will
segue into the night show, so we do have some-
thing that is going on for both audiences.”

KATS has done billboard and telemarketing
campaigns during the past two books, but Har-
ris believes that being on the street has helped
more. “We have the van out all the time, so
we’ve got a lot of street presence, which is ex-
tremely important. Especially in a market this
size, we can dominate the streets.” Harris says
he has no problem with spending an hour or
two in a local supermarket parking lot, even if it
is not a paid remote. “Often, what that will do is
drum up some sales, because [potential clients
will] see a response to a sticker stop that only
lasts an hour or 90 minutes. They'll wonder
what’s going on at KATS and maybe think they
need to be advertising there, because obviously
the power of the remote is there. What better
way can you prove it to them than park in front
of their store and draw people there?” He notes
that a 24/7 live jock lineup gives him enough
personnel to be on the streets five days a week
during a book.

When the radio station hits the road, it does
not try to put one identity or the other before
the public. “We’re the rock station. When we’re
out, we are Yakima’s rock station. Some people
say, ‘Hey, you're the dassic rock station,’ and if
that’s their perception, then so be it. I don’t try
to change their mind, as long as I know I'm the
dominating rock station in town, then I can be
whatever somebody wants me to be. It’s a very
unique situation.”

FRANK SAXE
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tor.  MUODERN ROGK

FOR WEEK ENDING SEPTEMBER 13, 1999

..z MODERN ROGK AIRPLAY — MODERN ROGK AUDIENGE
Zz|32|235| TITLE/IMPRINT/PROMOTION LABEL ARTIST | TW | LW Fis R
wSled| ¥ (millions)
* k& NO. 1T & & | <% £ | TITLE/MPRINT/PROMOTION LABEL ARTIST | TW | LW
1 1 | 18 | SCARTISSUE waRNER BR 15 weeks at No 1 RED HOT CHILI PEPPERS | 2066 | 2195 2xxaANO. 1 &k h o
2 | 2 BN WHATS MY AGE AGAIN? wea BUNIGIE2) Jitss T (D] 1 | 18 | SCARTISSUE wamnersros 15 weeks at No. 1 RED HOT CHILI PEPPERS | 16.260 |16 187
(3)| 3 | 5 | THEDOLPHIN'S CRY RADIOACTIVEMCA LIVE | 1872 | 1743 (Z)| 2 | 23 | WHATS MY AGE AGAIN? e BLINK 182 |15.305 15214
CO| 4 BN HIGHER wwoue CREED | 11840, },1720 (3)| 3 | 3 | THECHEMICALS BETWEEN US Trauma BUSH | 13882 [12511
(5)| 8 | 2 | THECHEMICALS BETWEEN US TRaUMA BUSH | 1797 | 1461 @ | 5 | 4 | mcHEr wiour TN T
()| & [ 8 | cownov ropoosuamanantic KID ROCK |} 1708 J 1392 (3)| 7 | 5 | THEDOLPHINS CRY revioactivemca UVE | 12621 [11750
LN POME ORIGINAU chrmiccRNIDINE — 311 [ 1577 ] 1440 @® | 6 | 7 | cowsoy topboctavwatLanTic KID ROCK | 12467 |11.957
8 | 5 [ I | NOOKIE fueiNTeRscope LIMP BIZKIT | 1950 | 1709 7 | 9 | 22 | THEKIDS ARENT ALRIGHT coLumei THE OFFSPRING | 10.802 |10911
(8)| 7 | 6 | CANTCHANGE ME AsmwiINTERSCOPE CHRIS CORNELL | 1532 | 1458 8 | 4 | COMEORIGINAL CAPRICORNIDIMG 311 | 10707 10617
15 | 8 | ENEMY outpostiNTERsCOPE DAYS OF THE NEW | 1217 | 1209 9 4 17 | Nookie FUERSCOPE - LIMP BIZKIT | 10393 112233
11 | 14| 8 | 2IP-LOCK Rea Ut | 1194 | 1207 NEWD | LEARN TOFLY ROSWELURCA FOO FIGHTERS | 9.190 | 0467
12 | 13 | 19 | THEKIDS ARENT ALRIGHT coLumBIA THE OFFSPRING | 1137 | 1260 11 ] 10 | 33 | MY OWN WORST ENEMY nrca uT | 9107 |959%
13 | 10 | 19 | STEAL MY SUNSHINE WORKERG LEN | 1096 | 1193 12 | 12 | 6 | CANTCHANGE ME AsMINTERSCOPE CHRIS CORNELL | 8629 |8.756
14 | 12 | 34 | MYOWN WORST ENEMY Rca uT | 1080 | 1177 13 | 11 | 21 | STEAL MY SUNSHINE woRKERG LEN | 7.808 (8536
(15) | 20 | 6 | ONEMANARMY comsia OUR LADY PEACE | 1079 | 994 14 | 13| 2 | AL sTAR mremscore SMASH MOUTH | 6.826 | 8049
19 3 WE'RE IN THIS TOGETHER NOTHING INTERSCOPE NINE INCH NAILS | 1067 | 1020 15 16 9 ZIP-LOCK ReA uT | 6319 6869
* & AIRPOWER/GREATEST GAINER/MOST NEW STATIONS # — 21 | 14 | AROUND THE WORLD waRNER BROS RED HOT CHILI PEPPERS | 6249 | 5587
(1)) | NEW» | LEARNTOFLY kos FOO FIGHTERS | 1019 | 35 17 | 15 | 26 | BATTLEFLAG skinTsusrorcouMBia  LO FIDELITY ALLSTARS FEATURING PIGEONHED | 6.235 | 7.165
_18 18 12 | WHEN WORLDS COLLIDE DREAMWORKS POWERMAN 5000 | 1009 | 1034 18 14 18 | SOMEDAY LAVAATLANTIC SUGAR RAY | 5.754 | 6536
19 | 11 | 22 | ALLSTAR INTERSCOPE SMASH MOUTH | 973 | 1189 19 | 20 8 ENEMY QUTPOST/INTERSCOPE DAYS OF THE NEW | 5.637 |5.800
20 17 | 25 | BATTLE FLAG SKINT/SUB POPCOLUMBIA LO FIDELITY ALLSTARS FEATURING PIGEONHED | 924 | 1068 20 19 12 | WHEN WORLDS COLLIDE DREAMWORKS POWERMAN 5000 | 5618 {5776
21 | 2 14 | YOU WANTED MORE UNIVERSAL TONIC | 867 | 943 21 18 | 25 | BAWITDABA TOP DOG/LAVA/ATLANTIC KID ROCK | 5577 |6.109
21 9 DO RIGHT ROCKET/ISLAND/IDJMG JIMMIE'S CHICKEN SHACK | 834 | 747 @ NEW) DOWN ATLANTIC - STONE TEMPLE PILOTS | 5.225 | 0.154
23 | 2 10 | WELCOME TO THE FOLD REPRISE FILTER | 833 | 884 @ 25 8 CAILIN INTERSCOPE UNWRITTEN LAW | 5.176 (4920
24 16 16 | SOMEDAY LAVA/ATLANTIC SUGAR RAY | 831 | 975 24 17 3 WE'RE IN THIS TOGETHER NOTHING/NTERSCOPE NINE INCH NAILS | 5.015 | 6.303
25 | 3 19 | WHY I'M HERE REPUBLIC/UNIVERSAL OLEANDER | 765 | 860 25 30 7 PUT YOUR LIGHTS ON ARISTA SANTANA FEATURING EVERLAST | 4831 ﬂu
26 | 24 | 9 | FORTHEMOVIES DREAMWORKS BUCKCHERRY | 758 | 824 28 | 5 | ONEMAN ARMY coLUMBIA OUR LADY PEACE | 4.827 | 4.248 |
37 | 2 | AROUND THE WORLD WARNERBROS. 'RED HOT CHILI PEPPERS | 728 | 566 21 | 23 | 11 | FORTHE MOVIES DREAMWORKS BUCKCHERRY | 4.656 (5378
29 | 6 | CAILIN INTERSCOPE - UNWRITTEN LAW | 688 | 683 | 28 | 22 | 15 | YOU WANTED MORE UNIVERSAL TONIC | 4631 | 5251
29 | 26 | 11 | BEAUTIFUL TOoMMY BOY JOYDROP | 679 | 785 33 3 DO RIGHT  ROCKET/ISLAND/IDJMG JIMMIE'S CHICKEN SHACK | 4557 | 4.167
30 | 28 7 BUMP capiToL KOTTONMOUTH KINGS | 678 | 703 30 | 24 | 20 | AMERICAN WOMAN MAVERICK/VIRGIN LENNY KRAVITZ | 4512 (5424
(31) | NEWP | DOWN arianTic STONE TEMPLE PILOTS | 676 | 39 31 | 26 | 18 | WHYIMHERE REPUBLICUNIVERSAL OLEANDER | 4367 |4.494
32 | 25 [ 19 | ameRicaN woMaN wavericvian ~ enwvkravirz | 63 | 816 | | |GD | 3 | 18 | BLACKBALLOON wamner ssos GOO GOO DOLLS | 3924 [3561
33 | 33 | 26 | BAWITDABA TOP DOG/LAVA/ATLANTIC KID ROCK | 638 | 665 3|27 10 | WELCOME TO THE FOLD REPRISE FILTER | 3.795 [4.301
(34) | NEWP | PUT YOUR LIGHTS ON ARisTA SANTANA FEATURING EVERLAST | 608 | 437 M | 29 | 24 | WHATEVER REPUBLICUNIVERSAL GODSMACK | 3.745 | 4240
35 | 36 | 26 | WHATEVER REPUBLIC/UNIVERSAL R GODSMACK | 575 | 642 G5 | 35 2 | LITTLE BLACK BACKPACK CHERRY/UNIVERSAL STROKES | 3.643 |3.592
| _33 36 | 17 | YEAH, WHATEVER c2 SPLENDER | 574 | 616 36 | 31 13 | BEAUTIFUL ToMMY BOY JOYDROP | 3.591 |4.060
(31)| 40 | 5 | MUDSHOVEL FLR/ELEKTRAEG STAIND | 563 | 527 31 | 38 | 16 | YEAH, WHATEVER c2 SPLENDER | 3561 |3.821
38 | 30 | 15 | BLACK BALLOON warner eROs GOO GOO DOLLS | 554 | 622 40