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GOO GOO DOLLS
Slide (WARNER BROS.)

\j

SUGAR RAY -+ Every Morning (LAVA'ATLANTIC

MOST NEW
B*WITCHED « C’est La Vie (EPIC)
JOEY MCINTYRE - Stay The Same C2)

STATIONS

e ACTOR ARG

BRANDY
Have You Ever? (ATLANTIC)

MARIAH CAREY - / Still Believe (COLUMBIA)
HARLEM WORLD -« / Really Like It (ALL OUT SO SO DEF/COLUMBIA)

MOST NEW

STATIONS

GINUWINE -What's So Different (550 MUSIC ERG

RN

DRU HILL

These Are The Times (UNIVERSITY/ISLAND)

!

4

FAITH EVANS FEAT. PUFF DADDY - All Night Long (BAD BOY/ARISTA)

MOST NEW

GINUWINE -What's So Different (550 MUSIC 'ERG)

STATIONS

SARAH MCLACHLAN
Angel (WARNER SUNSET/REPRISE)

ALANIS MORISSETTE « Unsent (MAVERICK REFPRISE)

LENNY KRAVITZ « Fly Away (VIRGIN)
MODOST NEW

STATIONS

ALANIS MORISSETTE * Unsent (MAVERICKIREFRISE)

R. KELLY & CELINE DION
I'm Your Angel (JIVE)

* = & RAIRPOWER * « &

JiM BRICKIMAN FEATURING MICHAEL W. SMITH « Love Of My Life (WINDHAM HILL)

MOST NEW

STATIONS

JOHN TESH FEATURING JANMES INGRAM « Forever More (GTSFIMERCURY)

Mainstream PDs Debate *99
Music: Plop Goes The Balance?

by Jeff Silberman

A wealth of hit product, from avari-
ety of music genres. has long been
credited for much of 1op 40’s rejuve-
nation over the past three vears. Bur
now, the consensus ol programmerzs
who believe top 40 1s stll enpoying a
bountiful balance of hit music is frav-
ine at the edges. While the majority of
stations remain open, at least o some
degree, 1o music from any genre, sore
PDs sav the ack of strong-testing dinee
o1 straightiorward pop is making i
hard 1o balance the rap, R&B, and
muadern titles at the format's comes.

Some broadcasters, such as Ki1S
Los Angeles PD Dan Kieley and
WIHITZ (Z100) New York MDD Paul
“Cubby™ Bivant, still believe that they
have the right and ample mix of gen-
res. But others sce that halance be
coming harder to maintain. "We've

had almost equal percentages of each
[genre] during the “rehirth’ phase of
the music eyele. which has provided a
wealth of great music for 1op 10 over
the past three vears,” says consl Jtant
Guy Zapoleon. “Now, as we enter the
[period of) extrcmes, the pop is
squeezed into a smaller percentage.
Without this bridge music, it gets
harder 1o play both R&B and rock on
the same stations So you'll see inore
success lor rhythmic and crossavet
stations, with more album anrd even
rock 407 stations being reborn.”

Anplay Monuor asked mainstream
top 40 PDs for their takes on how hits
from the various genres are perform-
g for them at this time.

TEEN GROUPS: MULTI-DAY-
PARTING?
I'he recent No. 1 and No. 2 success
Continued on page 4
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“YOU'VE NOW ENTERED THE

“THESE ARE THE TIMES”
THE FIRST SINGLE AND VIDEO

. BY THE MULTI-GRAMMY® AWARD WINNING

- PRODUCER BABYFACE AND DAMON THOMAS

#1 CROSSOVER MONITOR

(72) -(10) RHYTHMIC TOP 40 NONITOR
STRONG. EARLY POP ACTION INCLUDES:

'B97 ADD  WKFR ADD KXME 48x =~ WZIM 26x  KSLZ = 14x
_WXSS. ADD .~ KFFM ADD  WWHT 45x  WBLI  18x  WFHN 13x
WPXY ADD - KHTE ADD  WROX 43x  WXYV 15x  KKMG T1ix
WFLY ADD  KRQQ ADD WSNX 34x  WKSE 15x & More

* ALBUM NOW OVER 1.5 MILLION SOLD

" EXEQUTIVE PRODUCERS: MIRMAM MICXS, FRU HILL,
KEVIN PECK, NEWNETS CREAR & HAQQ ISLAN

 ENTER THE DRU IN STORES NOW
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GRAMMY NOMINATED

SONG!

FEATURED HEAVILY
DURING THE
FOOTBALL PLAYOFFS
AND MANY OTHER
SPORTING EVENTS

ON OVER 150 POP STATIONS INCLUDING:

KYSR Q102

KLLC KKRZ

KDMX KQMB
KBBT WSSR
KVSR  WXKS
KLLY WKSS
WPTE KCHZ
KMXV  WNKS
KKRD  WKLI

WMXB WRVX

KDND KSLZ
WFLZ KALC
WSTR WEZB
WXXM KHTS
KDWB KZHT
WPNT WKRZ
WZNE KLAZ
KQKQ WVOR
WKSZ KDUK
WBAM WZYP

Away Success Stories:
ing to Explode In Research!

Top 10 Callout At:
KBKS, KALC, WSTR, B97

Top 15 Callout At:
KMXV, KFMB

Now In Its 40th Week!
U.S. Tour Starts In February

KFMB
WPRO
WQAL
WLCE
KPEK
WABB
KOSO
WFLV
B94

ABC RADIO NETWORK
(35) - (33) Top 40 Mainstream Monitor

> @ %k Airpowerk k% Adult Top 40 Monitor

(15 )- (14 ) Modern Adult Monitor

WBMX
WTMX
KMXB
WZPL
WKCI
KHTO
WSHE
WXYV
KRUZ

the new song from the album 5
Produced, written, arranged and performed by Lenny Kravitz
Representation: Craig Fruin and Howard Kaufman/HK Management

©1998 Virgin Records America, Inc.
www.virginrecords.com
AOL Keyword: Virgin Records

]
q

MUSIC FIRST

Large

)

-
e
:
J



The long-expected announcement of layofls
resulting from the consolidation of PolyGram
and the Universal Music Group finally came
Jan. 21, A&M, Geflen, Interscope, Island, Mer-
cury, and Motown all suffered losses in what is
expected 1o be the first wave of what may total
1,200 layoffs by the end of the year:

Key executives departing include A&M pres-
ident/CEO Al Cafaro and VP of East Coast op-
erations Chuck Bliziotis; Geflen chairman/CEO
Ed Rosenblatt, president Bill Bennett, and sen-
ior VP/GM Bob Catania; and Mercury chair-
man Danny Goldberg and West Coast GM Ali-
son Hamamura.

According to Billboard Bulletin, Universal
Records president of black music Jean Riggins is
expected to become VP/GM of the new Uni-
versal Records Group, which includes Motown
and is headed by chairman Mel Lewinter.

Billboard Bulletin also reports that Universal
Music execs are said 1o be in discussions with
DreamWorks chiefs Mo Ostin and Lenny
Waronker to bring that label into the Interscope
orhit; the Geffen label, now part of Interscope,
has handled some functions for DreamWorks.
However, sources say, there is some difficulty in
working out a reporting system between the

Universal Announces Consolidation Cuts

execs and Interscope head Jimmy lovine.

On the promotion side, Geffen VP of pro-
motion Steve Kline exits, while A&M loses se-
nior VP of promotion Peter Napoliello (310-
659-8850, 212-226-3299), national director of
pop promotion Ken Lucek, and national pro-
motion coordinators Anne Barron and Andrea
Pilot. Exiting regionals include Tony Davis (Dal-
las), Dick Merkle (Denver), John Nicholson
(Houston), and Ed Rivadavia (Minneapolis).

Exiting Island are senior VP of promotion
Joe Riccitelli, VP of promotion Dave Sholin, se-
nior national director of pop promotion Ed
Green, and national promotion manager Stacy
Snowden.

At Mercury, senior VP Bas Hartong, senior VP
Dana Millman, national manager of NAC/AC
promotion Bill Cason (718-278-6831), and West
Coast national crossover person Mike Klein exit.

Island regionals Meredith Hayes (Houston),
Julieray MacLeod (Pacific Northwest), Lori
Rischer (New York), and Steve Smith (Atanta)
are out. Regionals exiting Mercury are Cherise
Gambino (Mit uwdpolis), Bebop Hobel (Atlanta),
Kevin Kay (Detroit), Andrea Newton (mid-At-
lantic), Dan Phippen (San Francisco), and Rhon-
da Rose (Dallas). MARC SCHIFFMAN

Market Manager Mania Spreads

Chancellor Media names Clancy Woods mar-
ket manager for its Phoenix stations, including

rhythmic top 40 KKFR. He was last presicdent of

Chancellor’s Radio Marketing Group.

AtCBS' Las Vegas properties, KLUC G M Tom
Humm moves over to simikar duties at AC/adult
top 40 combo KMZQ/KMXB, replacing Cindy
Schloss. Alan Gray, GM of modern rock sister
KXTE (X-Treme Radio), adds GM duties for
KLUC and its AM sister stations.

PROGRAMMING: PECK PROMOTED

MD Leighton Peck is now D at adult top 40
KSTP-FM (KS95) Minneapolis, reporting to new-
ly named director of programuming Todd Fisher.

Steve Perun is now consultant at top 40 WIOQ
(Q102) Philadelphia under new GM Gerry De-
Francesco. Also, APD) Robyn Bentley exits.

Jeff Scott, former 1) of AC WBIX New York,
resurfaces as PD of classic rock KKRW 1louston.

Adult standards WSSP Charleston, S.C., flips
to rhythmic top 40 as the Beat under consultant
Jerry King of McVay Media. King is looking
for a PD/morning host for the station. WSS was,
in a previons incarnation, the station that picked
up the top 40 format

and one-time promotion coordinator Allison |

Warren as promotion/marketing director.

Adhult top 40 WYXR (Star 104.5) Philadelphia
MD Kim Ashley exits.

Paul Nelson, previously RCA's associate direc-
tor of mix-show promotion, is named MD at
rhythmic WWKX Providence, R 1. (see Monitor
Profile, page 4), replacing Sandy B,

WHOT Youngstown, Ohio, PI) Tom Pappas
names Justine Thomas MD.

KPTY Phoenix morning host Big Mama joins
WLLD (Wild 98.7) Tampa, Fla., for nights, re-
placing Flyin’ Bryan.

R&B oldies XHRM San Diego picks up Chio
the Hitman from top 40 sister KHTS (Channel
93-3) for APD/afternoons, starting leb. 1.

KKPW (Power 92) Fresno, Calif., moves night
host Money Mark to middays, with middayer
Flava Camp taking Mark’s old shift.

KHTT Tulsa, Okla., MD/night jock Scotty Mac
returns to WSPK (K104) Poughkeepsie, N.Y., for
middays, replacing Casey.

KQXY Beaumont, Texas, night jock Derrick
Hayes goes to the same at KSMB Lafayette, La.
He'll have some music duties.

KISX (Mix 107.3)

when rival WSSX l
flipped to hot AC inthe
early "90s.

KMXYV Kansas City
PD Jon Zellner, who's
overseeing modern AC
sister KOZN’s flip to
AC, discovered that
Star 102’s pending

RADICS §

‘Iyler, Texas, night
host Chuck D. exits.
Ken Wall of Capstar’s
StarSystem now han-
dles that shift. Midday-
er Mick Fulgham ex-
its; StarSystem’s Jin
Austin fills in for now.

At AC KYMX Sac-
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A

calls, KZSR, had been
taken. The new pend-
mg calls: KSRC.

323-525-2303 - jsilberman@airplaymonitor.com

ramento, Calif.,
Gabrielle Giusti is
upped to promotion

WXLK (K92) Roa-
noke, Va., PD Russ Brown exits.

Adult top 40 WLRW Champaign, Il loses PD
Mike Blakemore to Jacor’s lowa hot ACs.

AC WKZW Laurel, Miss., names Steve St.
James PD. He’s from country sister WBBN.

PEOPLE: MARK & BRIAN ARE BACK
Following the loss of morning hosts Rick and
Bubba to AC rival WYSE, WQEN Birmingham,

T

\

Ala., taps the syndicated Mark and Brian for |

mornings. 1t’s the first time the duo has been
heard in that market since they left top 40 WAPI
(195) for KLOS L..A. more than a decade ago.

WKRQ (Q102) Cincinnati OM Mike Marino
has finally settled on a morning lineup: after-
nooner Brian Douglas, WDJX Louisville, Ky., vet
Shelley, and new intern Psycho Benny. ‘liaking
over Douglas’ afternoon slot is A.].

KIMN Denver ) Ron Harrell has given p.m.
driver Michael Gifford MD stripes; he also brings
back former intern and WTMX Chicago promo-
tion assistant Matt Levy as morning producer

director, replacing
Todd Michaels. She was in the promotion depart-
ment at modern adult sister KZZO.

KHFI Austin, 'lexas, ’D Leslie Basenberg
brings in Mike Patterson from Journal Broad-
casting in Boise, ldaho, as promotion director
and Michael Yo from KHYS llouston for
overnights as Johnny Blaze.

Album WTUE Dayton, Ohio, night jock Dan-O
crosses the hall to hot AC WMMX for the same.

WKTU New York’s RuPaul morning prducer
Joey B. segues to WFLZ 'Tampa to do the same
for the MJ and BJ show. Also at WILZ, sad to re-
port that programming assistant Dennis *‘Big D”
Clark passed away Jan. 25 after a lengthy battle
with a variety of illnesses. He is leaving behind two
young children. A foundation has been set up to
support them: the Dennis Clark Memorial Fund
c/o Edward D. Jones Co., 1345 Oakfield Dr,
Brandon, Fla. 3351 1. Also sorry to report the
death of veteran New York area air personality
Mary Thomas, whose best-known stops include
WRKS, WBLS, and WKTU.

|

|

This week, Airplay Monitor gets down to
business and charts the business of radio-sta-
tion promotion with two new columns.

Capital and Capitol, by Frank Saxe, is Air-
play Monitor’s first weekly column devoted to
business and regulatory issues. Saxe, who
joined Monitor earlier this year from Radio
Business Report, will cover broadcast transac-
tions, the Federal Communications Coninnis-
sion, the Justice Department, digital satellite
radio, and all the other issues that affect radio
programming in the post-deregulation era.

Monitor Focuses 0n Business, Promo

Promoganda, by Jeft Silberman, will show-
case the creative eftorts of successful promo-
tion directors in all formats. Besides provid-
ing a weekly rundown of topical, new
promotional ideas centered around relevant
topics, Promoganda will feature the Topical
Baroneter, the first-ever top 10 list of top-of-
niind promotion topics. (See page 6.) Before
joining Top 40 Airplay Monitor last year as
managing editor, Silberman was editor in
chief at Network 40, where he wrote the pro-
motion section for six years.

!
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The 5 P’N GRAYBOW,

] 212-536-5361 -

stream, where it moves 8-6.
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graybow@airplaymonitor.com |

Double-Play Spearheads Rhythmic Rebound

WITH BRITNEY SPEARS' debut single “. . . Baby One More Time” (Jive) at No. 1 on The Bill-
board 1ot 100 and her album debuting at No. 1 on The Billboard 200, vadio interest in the title has
increased, particularly at rhythmic, where the song was down 30-31 last week. This issue, Baby”
increases more than 48% in rhythmic detections, up 31-24, with close to a 10% increase at main-

Did OutKast get a boost from last Monday’s clay of remembrance for Martin Luther King Jr.?
The group’s “Rosa Parks” (LakFace/Arista), named for (but not otherwise connected to) the cvil-
| rights pioneer, sees an 8% gain at rhythmic top 40, where it moves into the top 10, and a nearly 2%
gain at crossover: The title had been down in spins on last issue’s crossover chart.

As Rod Stewart’s “Faith Of The Heart” (Universal) enters the top 10 of the AC chart, it is inter-
esting to note that there is a country version of the song recorded by new Capitol artist Susan Ash-
ton. Meanwhile, Mark Chesnutt’s version of 1 Don’t Want 1o Miss A Thing” (Decca), first record-
ed by Aerosmith, moves 7-3 on the country chart.

A little over a year ago, there was curiosity about how well rock act Green Day would fare with
its first ballad, the acoustic “’Iime Of Your Life (Good Riddance)” (Reprise). The title debuted at
adult top 40 in December '97. This issue, it finally moves to recurrent after 58 weeks on that chart.
In yet another indicator of the constantly evolving nature of adult radio, Hole makes its first mod-
ern adult appearance this issue, with “Malibu™ (DGC/Getlen).

PERSONNEL FILE: The Iskwd/Mercury Group nanes former 1op 40 Airplay Monitor direc-
tor of charts Theda Sandiford-Waller national director of singles sales.
et LoCicero, former VI’ of promotion at Red Ant, is the new head of promotion at Push
Records. Her first project is the forthcoming Blessid Union Of Souls single “1ley Leonardo.”

PANEL CHANGES: KTOZ Springfield, Mo., is added to the adult top 40 and modern adult
panels. WLLD (Wild 98.7) Tanpa, Fla., is added to the rhythinic and crossover panels. KBMB
Sacramento, Calit., is added as a dual reporter to crossover and R&B. WJJS Roanoke, Va., moves
from the rhythmic to the mainstream top 40 panel. There are now 76 adult top 40, 42 modern
adult, 109 mainstream top 40, and 33 rhytlnnic top 40 reporting stations.

CAPITAL

In a surprise move, Chancellor Media put it-
self up for sale last week. Specifically, the gronp
announced it was hiring an investment banker
to snift out leads to “imaximize shareholder val-
ue.” Those alternatives “may include, but are
not limited to, the sale, merger, or consolidation
of one or more of the operating divisions.”

‘The front-runner to buy Chanceltor is Clear
Channel Communications. “We are certainlv
going to pursue it,” Lowry Mays told The Dal-
las Mormng News. Hicks, Muse, ‘late & Furst
CEO Tom Hicks told the paper he's keeping his
Chancellor stock.

Elsewhere on Wall Street, Entercom goes
public, with its IPO scheduled for this week.
Pricing is set for Jan. 28, with stock sale set for
the next day. No word on an employee buy-in
or benefit program . . . Arbitron’s parent com-
pany, Ceridian, will split its stock Feb. 10.

FCC: NO FIRE, MAYBE SMOKE

Although he is still reviewing a congressional
request asking the 1'CC to look into connections
between record conipanies and radio groups,
FCC Enforcement Division Chief Charles Kel-
ly tells Airplay Monitor he does not believe

e =
N
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- fsane@ wplaymnnir.cn

Chancellor Puts Itself On Block

there has been any violation of fedeval payola
statutes. But that does not mean there was no
wrongdoing, says Kelly. “There are inferences
that there may have been some understandings
between the record companies and the radio
stations.” 11 the case of the Bryan Adams deal
between Chancellor Media and A&M Records,
Kelly says, the broadcaster may have been oblig-
ed to disclose the arrangement to listeners.

The FCC will set the wheels in motion this
month to allow low-power “microradio,” an-
nouncing what it would like to do with the ser-
vice, which the National Assn. of Broadcasters—
as well as most broadcasters—strongly opposes.
Meanwhile, FCC Chairnnan Bill Kennard has
moved a hearing on radio-ownership rule
changes to Feb. 12.

SALES: JACOR SELLS CP
Jacoris selling a CP for as iburban Rochester,
N.Y, FM signal . . . Sabre Communications nabs
DRMS Communications AC WLBC/WXFN
Muncie, Ind., for $4 million . .. Quachita
Broadcasting is buying two FM CPs in Little
Rock, Ark., from Bobby Caldwell for $100 mil-

hon.
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Mainstream PDs Debate '99 Music: Plop Goes The Balance?

Continued from page 1

of Britney Spears and *N Sync, respectively, on
the Jan. 30 Billboard 200 illustrates the impact
teen acts still have on consumers. Yet PDs have
claimed that for the last six to nine months, rec-
ords by teen acts no longer test across the hoard,
and many PDs prefer to daypart these records at
night until they test well enough to move into
middays. But there are advocates. “1t's still some
of the best-testing stuff out there,” says KDWB
Minneapolis P1) Rob Morris. “As long as it 1s care-
fully scheduled and balanced against rhythmic
and modern/pop, it’s fine. 1t adds a depth to the
library that a lot of modern ACs and rhythmic wop
40s don't have.”

KMXV Kansas City PD jon Zellner takes ad-
vantage of the product’s multi-demo appeal.
“When the Backstreet Boys appeal to teens and
their 30-something mothers, that means [the
mothers] are taking their daughters to the con-
certs and are listening to those hits with their
daughters on their way to school,” he says.

Some PDs cite a “black hole” where the 18-24s
don’t favor the teen acts as much as teens and
those over 30s. Yet, Alan Burns & Assoctates con-
sultant Jefl Johnson says, “I can think of far-worse
things than playing music that appeals to mothers
and daughters at the same time.”

But many PDs cite the danger of a glut. WSTR
(Star 94) Atlanta PD Dan Bowen and KRBE

Houston PD John Peake stress the importance of

being very selective with the product, to the point

where Peake prefers to “play one [hit record of

the genre] at atime.”

THOROUGHLY MODERN AC

Although some PDs still daypart the Sarah
Mclachlans, Sheryl Crows, and Jewels initially,
records by those artists usually become all-day
powers, remaining strong with both teens and
target-demo women. “lt seems that every time a
Jewel looks like it should be dayparted, along
comes a Sarah McLachlan that’s an across-the-
board smash to pick up the slack,” Johnson says.
(Many PDs were surprised by the young-end ap-
peal of McLachlan’s “Angel,” but WITTZ’s Bryant
still keeps it out of nights for reasons of tempo.)

Lor the past six to nmine months, modern adult’s
female artists have been complemented by what
WFLZ Tampa, Fla, APD/MD Dom Theodore
describes as “pop-ternative” acts, such as Fagle-
Lye Cherry, Shawn Mullins, Barenaked Ladies,
and the Goo Goo Dolls. “We see no difference be-
tween the female singer/songwriter and the male
maodern ACacts,” WSTR’s Bowen says. “They all
do extremely well in all dayparts; they’re our
meat and potatoes.” Edgier modern product
from the likes of Everclear, Oflspring, and Eve 6
are normally started in nights before being
spread out, with PDs reporting initial interest
fronumales and teens.

THE RAP ON R&B-ACTIVE MARKETS

Probably the most market-sensitive genre is
R&B. “It totally depends on the market and eth-
nic composition, whicludetermines what is mass-
appeal,” Johnson says. “The Divine [track] is an
all-day record in Washington, D.C., but if you

take that to a market like Kansas City, you can
only start [it] at night.” Even two relatively R&B-
friendly stations like WH'1Z and WF1Z will see
radically different results. Lauryn Hillis in power
rotation at Z100 but gets 24 spins a week at
WI1Z. Monifah is a power at WFLZ but, at press
time, was getting 19 spins a week at Z100.

As for rap, many PDs still restrict it to nights
only, regardless of how those titles sell and re-
quest. Again, there’s a wide dichotomy fromn sta-
tion to station. In the same week, Will Smith’s
“Miami” was receiving 78 spins at WIOQ (Q102)
Philadelphia but only 23 at Z100.

STRAIGHTFORWARD POP:
FEAST TO FAMINE?

Not one programmer argues that there are 100
many pop ballads these days, which used to be
the most prevalent complaint during top 40's dog
days. PDs tell us those records usually start out in
middays and, once they prove themselves, are

played full time, although even without a glut of

such songs, some superstar hallads, like “I'm Your
Angel” and “When You Believe,” have encoun-
tered a sirprising amount of resistance at top 40.

As for straight-ahead uptempo pop, there’s not
much of it these days. “We'd like to look at more
songs like the Jennifer Paige [track “Crush”],
which appeals to all demos,” KRBE’s Peake says.

WFL.7’s Theodore adds, “There aren’t a lot of

songs in that middle anymore. ‘Two years ago, we
had [songs by] Spice Girls and Hanson. Those
were records that top 40 could own. Now, with
the Backstreet Boys and ‘N Sync being accepted
by AC, we have nothing to call our own.

“Plus, those records served as the ramp be-
tween R&DB and pop/rock,” Theodore adds.
“Withont it, the station sounds more polarized.
People don’t like it when we go from a Sarah
Mecl.achlan to a Monifah [track].”

Despite Sugar Ray’s modern roots, Bryant con-
siders the group’s “Every Morning” and
Garbage’s “Special” as Z10('s balance songs be-
tween rock and R&B.

Dance/pop elicits the greatest disparity of opin-
tons. On one side are PDs who will tell you in-
stantly that it doesn’t test. On the other are Peake,
WXKS-FM (Kiss 108) Boston D) John Ivey, and
WWZ7 (Z104) Washington, D.C., D Dale
O'Brien, who consider it the nussing ingredient
in balancing their playlists. “[WBBM-I'M (396)
Chicago D] lodd Cavanah was correct when he
said we need more Real McCoys and 2 Unlimit-
eds,” Ivey says. “The problem is that when that
music worked, we got such an overabundance
that we burned it ont.”

Positioned in this crossfire is Cher’s “Believe.”
So far, that song has shown young-end strength
tor early believers—surprising given both
dance/pop’s traditional upper-demo base and
that of the artist. Kieley and Bryant think “Be-
lieve” could signal a resurgence of dance hits.
KDWRB'’s Moris is more cautious. “Even though
Cher is starting to look like the real thing, does
that mean we're about to see a dance resurgence?
1 don't know yet, but at the very least, she adds
depth to the format, and that's the beauty of it.”

are in a pentagram.

The Effects Of Eating Deviled Ham

Motley Crue’s Nikki Sixx, left, and Tommy Lee, center, quiz Savannah Cruise,
daughter of KLAZ Little Rock, Ark., PD Kevin Cruise, on how many points there
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McKenna Mixes Hip-Hop Intensity, Mainstream
Sensibility, And Howard Stern To Heat Up WWKX

Jerry McKenna has worked in a variety of

areas in the music industry, from radio gigs at
WXKS-FM (Kiss 108) and WZOU Boston to
promotion at RCA Records and even a stint at
Billboard and "16p 40 Airplay Monitor: But he
faced a unique challenge last April, when he de-
caded to return to radio as P of rhythmic top
40 WWKX/WAKX (Hot 106) Providence, R.1.

WWKX'’s seemingly unlikely marriage of

crossover hits and Howard Stern—the only
such pairing in the country—has paid immedi-
ate dividends. 1ot 106 enjoyed a 4.2-5.7 jump
in the fall Arbitrons, while Stern soared 3.6-5.8
12-plus and 8.0-13.7 18-34.

“1 got the post through [consultant] Steve
Smith, who was hired by WWKX GM/CEO

John Maguire. 1t was their decision to change

[the station’s handle] from Kix 106 to Hot 106
and to bring in Howard Stern in the mornings.
1 totally agreed with both of those decisions.
Plus, this was the perfect opportunity for me to
return to New England radio with a young,
growing company.

To almost
anyone under
25, hip-hop is

the mainstream

music they
grew up to’

Jerry McKenna
Program Director
WWHKX Providence, R.L.

Owner: Back Bay Broadcasting
Ratings: 4.3-5.1-4.2-5.7

“What's really interesting is that the station at-
tracts a 57/43 female-to-male ratio, and Stern’s
audience here is 56/44 ftemale-to-male,”
McKenna notes. “Granted, a few people
thought 1 was crazy for going to a station that
mixed rhythmic hits with Howard Stern, but to
me, it made perfect sense. When 1lived in New
York, 1 listened to Stern in the morning, then
WKTU or [WQIT'T] Hot 97 the rest of the day.
1 may be older than our target demo of 18-34
women, but I think a lot of people like listening
to Howard Stern as well as rhythmic music.
What's more, Howard has become pop-culture
hip. He has interviewed artists such as Busta
Rhymes, Canibus, and Mariah Carey.”

McKenna eases the transition from Stern to
the music by cross-promoting with the other
dayparts and by inserting time-spent-listening
promotions such as Song of the Day, where the
title is mentioned during a morning spot break.

“We also have Hank the Angry, Drunken Dwarf

[a member of Stert’s notorious Wack Pack, who
actually is an alcoholic and vertically challenged)
in the studio, constantly cutting liners. lle’s
from the area—~Vall River, Mass.—so he brings
alocal element to the Stern show.”

Could Stern work on other crossover sta-
tions? “It could, but it depends on the audience
composition,” McKenna says. “Our total black
and 1Hispanic audience combined is 8%. Stern
could do well on any hip music station with a
similar audience composition.”

Musically, McKenna says, “there were too
nuany titles when we came in. So we streamlined
things and focused solely on 18-24 rhythmic lis-
teners. We concentrated on R&B and hip-hop
while retaining elements of dance and old
school. As the year progressed, the station con-
tinued to evolve. Hip-hop became even more
mainstream, getting exposure in USA Today
and on the evening news. Lauryn Hill got 10
Grammy nominations. Now, to almost anyone

under 25, hip-hop is the mainstream music they
grew up to. Because of that, we've become even
more hip-hop-intensive while maintaining a
mainstream sensibility.”

Here’s a sample hour on WWKX: Dru Hill,
“These Are 'The Times”; Bell Biv DeVoe, “Poi-
son”; Monica, “Angel Of Mine”; Mase Featuring
Kelly Price, “1 Like 1t”; Lauryn Fill, *Can’t Take
My Eyes Oft You™; Will Smith, “Miami”; Queen
Pen Featuring The Lost Boyz, “Party Ain't A

Yarty”; Mya Featuring Silkk The Shocker,
“Movi' On”; R. Kelly, “When A Woman's ed
Up”; OutKast, “Rosa Parks™; Salt'N Pepa, “Do
You Want Me”; Nicole Featuring Missy “Misde-
meanor’” Elliott & Mocha, “Make 1t Hot™; and

Jay-Z, “Hard Knock Life (Ghetto Anthem).”

“We initially dabbledt with mainstream top 40
hits, but once 1 got a feel for the market, 1 found
it would be more to our advantage to concen-
trate on the R&B and hip-hop,” McKenna
notes. “The only records we play that are out of
that realm are dance records, which are used to
give the station texture. We're playing Cher in
middays, just one spin a day. Unfortunately, as
much as Llove dance nuisic, 1 still don’t see any
resurgence of it happening.”

Why not? “It’s a combination of things.
‘There are no new artists who are attracting peo-
ple’sinterest, and the dance clubs, which used o
play celebratory music, are playing very dark,
underground tracks. Instead of playing songs
with hooks to grab people, the mixers are play-
ing mixes to impress each other, and it hasn’'t
generated enough of a groundswell.”

McKenna views the competitive scenario
from two perspectives—mornings and music.
“When it comes to the morning show, Stern is in
aleague by himself,” he says. “Mancow used to
he here, but his station flipped format and blew
him out. Overall, we share a great deal with
WPRO-FM and WIMN [Jantn 94.5] Boston.
[Janrn]is a great-sounding station that runs like
dockwork. A lot of our cume hears their music,
and that influences what we do.

“My philosophy is to get on the hottest rec-
ords first, and in most cases, we do get on them
before Jam'n does,” he continues. “Where we
differ is that 1 am a firm believer in Steve Smith’s
strategy [of putting] a lot of effort into tying
artists into the audience through sweepers,
drops, and by putting them on the air as much
as possible. We do that more often than Jan'n.”

McKenna s bullish on 1ot 106's future, even
with signal limitations. He credits Back Bay
Broadcasting owner/COQO Peter Ottmar, Ma-
guire, and GM Bonnie Gomes for using
WWKX'’s mont-and-pop stature to its advan-
tage. “We have such a great team,” he says. “It’s
refreshing to solve a problem within the build-
ing, without going through a corporate struc-
ture. "This is the best group of people 1 worked
with since my days at Kiss 108.”

McKenna remains influenced by his early ca-
reer, when he worked under both Sunny Joe
White and Steve Rivers at Kiss 108 and WZOU
(now WJMN). “My programming philosophy
lies somewhere between Sunny Joe and Steve,”
he says. “Sunny emphasized the entertainment
factor and glitz, while Steve taught me about
research and formatics. 1 consider myself very
fortunate to work with them, and fronueach
one, I've developed my own perspective. Iron-
ically, now 1 work with Steve Smith, who also
believes in creating a larger-than-life quality on
the station but at the same tine having a strong
structure.

“Having grown up on Kiss 108, 1 used to be-
lieve that if 1 didi'’t listen to the station, 1 felt like
1 missed something,” McKenna says. “I'm try-
ing to re<create that vibe here at ot 106, and
it’s just starting to catch on. Within the last year,
I've really seen our audience develop a strong
aftinity to the station.”

JEFF SILBERMAN

4

TOP 40 AIRPLAY MONITOR

JANUARY 29, 1999



Radio’s Reserved A Room At The Top!

Whitney
Houston

Heartbreak Hotel

Featuring Faith Evans & Kelly Price

The stunning new single and video

from her album My Love Is Your Love.

Already certified Double Platinum...
and just beginning!

Have you seen her astonishing new video?

www.arista.com

ARISTA m ! o e
‘ " Heavy Artist of 7 ‘ Heavy Heavy
Faith Evans appears courtesy of 8ad Boy Records i Ai rp[ay The Month A ‘ Rotatgon I } Requests

Kelty Price appears courtesy of island Records, Inc. WISIC TELEVISION: MUSIC FIRST




PROMOGANDA

AN OVERVIEW OF RADIO PROMOQTIONS e ey JEFF SILBERMAN

Super Bowl, Valentines Dominate Promo Chart

As the new year begins, the nation’s top pro-
motion directors have quickly focused on the

Super Bowl and Valentine’s Day as topics of’

premier interest to their listeners. The exchusive
Monitor "lopical Barometer poll also shows in-
dement weather; Internet use, and the Golden
Globe Awards as choice topics for promotions.
With the big game just days away, stations
of all formats have set up high-profile Super
Bowl events. Country KYGO-FM Denver’s
Should I Stay or Should I Go? offers contest
winners the choice of staying in town and
getting a complete entertainment center
with big-screen TV and a fully stocked Super
Bowl party with celebrity visits or a complete
package for two to the game, including tick-
ets, limo, hotel, parking-lot party, and $500.
Garret Doll helped formulate the question.
Then there’s Super Bowl Bingo, from Bar-
bara Luchsinger of triple-A KKZN (the Zone)
Dallas: “Create 10 difterent cards with things
like, ‘Aikman throws pass,” ‘Anderson kicks
field goal,” instead of numbers,” she says. “1t’s
a great bar promotion. The key is to be very
specific. Beer makes folks argumentative.”
Rhythmic top 40 KLUC Las Vegas’ Vanessa
Thill gave her target-demo football widows
$2,500 spending sprees at local malls, with
grand-prize sprees in other cities.
Top 40 WPXY Rochester, N.Y,, rented out
a twin-screen movie theater—one to show the
game on the l)ig screen, the other to let the
winning widows see “You've Got Mail” and
“At First Sight.” Naturally, a tailgate party in
the parking lot will precede the festivities.

TOPICAL BAROMETER
\]/'o%egﬁe’s Day

2
€

Vi ==

2 — SuperBowl

3 — Inclement weather

4 — |Internet use

5 — Grammys

6 — Wintersports

7t —  Golden Globes

7t —  Post-holiday dieting
9 — Impeachment
10 — New cars/auto shows

HOTTEST NEW MOVIES: “Patch Adams,”
"Shakespeare In Love,” “Stepmom,”
“You've Got Mail,” “The Thin Red Line”
HOTTEST NEW TV: “60 Minutes |1,
“Ally McBeal,” “The Practice,” “Will & Grace”
“Whose Line Is It Anyway?," pro wrestling

THE FINE PRINT: The Grammys’ spot-
light on female artists should be of greater in-
terest to modern ACs, top 40s, and other fe-
male-targeted formats . . . Inclement weather
pertains to deep snow in Rochester, N.Y., and
Chicago and to a lack of snow in Denver, site
of the Alpine Skiing championships this week-
end ... VW Beetles, Hummers, and SUVs
are highly popular giveaways, but so are elec-
tric cars at the traveling auto shows ... The
impeachment trial is showing considerable
burn as a promo topic, as it ranked as high as
fourth three weeks ago in test polls.

PROMO OF THE WEEK: INTERNET/
E-MAIL CONTESTING
The success of “You've Got Mail” only un-

derscores the growing interest in and use of

the Internet and E-mail. Which raises the
question: Should radio get promotionally in-
volved in Internet/E-mail contesting and/or
dating?

Definitely, said the majority of our panel. In
fact, 45% of the stations are doing it or have
done some Internet promotion, while 37%
who haven’t done it are considering it. Only
18% of the stations aren’t considering it. Here
are some points they brought up:

* Not surprisingly, World Wide Web site
contests are best done during office hours on
weekdays, says classic rock WAXQ New York’s
Paul Miraldi.

* “They can be very eflective in building a
mailing hst with qualified listeners,” adds
WKRQ Cincinnati’s Scott Colebrook, citing
the Q102 E-mail club.

* “It would be cool to tie in [the contests] for
Internet service sponsorship,” says country
WPOC Baltimore’s Sheila Silverstein.

On a cautionary note, WSTR (Star 94) At-
lanta’s Dan Bowen warns not to go overboard
on them. R&B WJTT Chattanooga, Tenn.’s
Wayne Collins and country KNIX Phoenix’s
Vicki Fiorelli note that most people still don’t
have Web access. “Listeners without comput-
ers think it’s unfair,” says country KEEY Min-
neapolis’s Diana Buckmann. WPXY Ro-
chester N.Y.’s Tristano Korlou suggests
making those contests open via fax or phone
as well. But country WYNY New York’s Jason
Steinberg advises that the contests be exclu-
sive to Net surfers and not mentioned on-air
at all. “Do them regularly , so people know to
check back often,” he says. “Make sure you
call all winners by phone, not just E-mail. Our
last E-mail contest got a 99% attendance ratio
at the event.”

As far as an E-mail dating service, WXKS-
FM (Kiss 108) Boston’s Maria Toufas thinks
there are “too many dating services already,”
and several others thought it would conflict
with their own 800-number dating lines.

QUICK HITS

WPXY’s Korlou got his hands on 50 Fur-
bys last September, so the station could give
them away during the holidays. How did he
know the Furby would be so hot? “I called
[area] toy stores around September and asked
what’s going to be hot for Christmas,” he says.
“If a handful of toy stores tell you the same
thing about what they think will be very hot
during the holidays, most likely they’ll be cor-
rect. The store managers are always pretty
honest on what will be hot and what won’t
be.”

With spring training less than 30 days away,
put this in your to-do file: KNIX staged a
Kids Run the Bases at the Arizona Diamond-
backs’ luxurious Bank One Stadium. Vicki
Fiorelli notes that KNIX offered winners’ kids
the first chance to run the bases at the park
before a game, with Diamondbacks manager
Buck Showalter high-fiving them as they
crossed the plate.

Kudos to WAXQ) and Paul Miraldi, who
snagged tickets to the Broadway smash “The
Lion King,” which is sold out until the sum-
mer of 2000. Initially, they were going to give
them away over the holidays, but when three
New York firefighters lost their lives, WAXQ)
held an on-air auction, raising $13,000 for the
Firefighters’ Widows and Children’s Fund.

PROMOGANDA HONOR ROLL
Dan Bowen, WSTR Atlanta ¢ Diana Buckmann, KEEY Minneapolis ¢ Scott Colebrook, WKRQ) Cincinnati * Wayne Collins, W|'T'I' Chat-
tanooga, Tenn. ¢ Loren Condron, KEGL/KDMX Dallas * Mike Culotta, WQYK Tampa, Fla. * Garret Doll, KYGO Denver + Vicki Fiorelli,
KNIX Phoenix '[Iason Gani, WUSI. Philadelphia * Kelly Gross, WPLY Philadelphia + Jude Heller, KFOG San Francisco * Stephanie Hoger-

man, WBEE Roc!

hester, N.Y. ¢ Tristano Korlou, WPXY Rochester, N.Y. * Heidi Kramer, WRIF/WCSX/WXDG Detroit * Cha Chi Loprete,

WBCN Boston ¢ Barbara Luchsinger, KKZN Dallas + Paul Miraldi, WAXQ New York + Sheila Silverstein, WPOC Baltimore * Keith Spariglia,
WKQX Chicago * Jason Steinberg, WYNY New York ¢ Vanessa Thill, KLUC Las Vegas * Maria Toufas, WXKS-FM Boston.
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TV Mirrors Radio’s Crossover Struggle

‘There has been much written recently about
the difference in white and black network-1V-
viewing habits—how the top 10 shows among
whites usually do no better than No. 15 (and
usually far lower) among African-Americans,
while that andience’s favorites often rank out-
side the top 100 programs among whites. Most
articles have been quick to cite the TV gap,
stronger among sitcoms than dramas, as fur-
ther evidence of a racial divide. 'The most re-
cent, a Dec. 29, 1998, New York Times piece,
describes the fallout: Shows with primarily
black casts are confined to a few nights—even
on the startup networks that the black audience
helped put on the map—and under constant
pressure to add white characters.

What hasn’t been discussed much is the par-
allels between TV and radio. The startup net-
works, first Fox, then UPN and the WB, signed
on with, essentially, “churban TV.” Like the sig-
nal-challenged FMs that often became the first
in their market to offer some form of R&B mu-
sic but weren't always comfortable being asso-
ciated with the African-American audience,
those networks established themselves with
black-oriented programming and then sought
to broaden their appeal, some more success-
fully than others.

So are black and white listeners polarized
now? In certain ways. Even in a market like
Washington, D.C., where the ethnic composi-
tion of the market is considerable and where
the mainstream top 40, WWZZ (Z104), is faster
than most to acknowledge the biggest R&B
crossovers, only 11% of that station’s cume is
African-American. Only in markets without an
R&B station on FM is the figure much higher,
amarked change from the "60s and *70s. Gone
also, in many places, is the "70s tradition of in-
tegrated top 40 air stafls that gave us Chuck
Leonard, Walt ‘“Baby” Love, Sunny Joe
White, Lee Michaels, Lynn Tolliver, Harry
Lyles, Tony Fields, and many others. Even
during top 40’s early-"90s doldrums, few main-
stream top 40 PDs perceived an opportunity,
much less a need, to bolster their 12-plus num-
bers by courting African-American listeners.

As for the rhythmic top 40 PDs who initially
sought the black audience with what they saw

as hybrid radio stations (mixed air staff, mix of

pop/dance and R&B music), those in heavily
black markets have had to either super-serve
the African-American audience or get out. And
in recent months, even some rhythmic top 40
PDs whose audiences are not primarily black
have shown little interest in anything other
than R&DB music.

Mainstream R&B stations, whose non-ethnic
composition is usually just a little greater than
top 40’s black audience, have mostly stopped

trying to cross pop records to their audience.
In 1980, it was possible to hear “I Can't Tell You
Why” by the Eagles on KMJQ (Majic 102)
Houston. Last year, WGCI-FM Chicago briefly
played “Fll Never Break Your tHeart” by the
Backstreet Boys to positive response, until it
identified the group.

Then there’s the musical cross-pollination
that once existed with R&B. 1t’s still evident on
the rock side, even if the rush of rock/rap hy-
brids we saw two or three years ago has dissi-
pated, save for the Beastie Boys, there’s still
Everlast at No. | on the modern chart at this
writing, with Sugar Ray close behind. On the
R&B side, we went several years without a
“Beat It,” “Walk This Way,” or “The Other
Woman,” although Puff Daddy’s occasional
rap/rock experiments and, 1 suppose, the pres-
ence of Bruce Hornsby on 2Pac’s posthumous
“Changes” showed that there was still some ap-
petite for fusion. If Ginuwine’s “What’s So Dif-
ferent” is a hit on either side, it will be the most
obvious rock/R&B fusion record in several
years.

So where’s the good news here? The best
was that the resistance to R&B crossovers at
mainstream top 40 finally softened a little last
year, even if it should have disappeared alto-
gether. There's also some encouragement to be
taken from the initial success of the R&B oldies
format. At least in New York, a lot of the new
WBIX (Jammin’ 105) listeners of my acquain-
tance are listeners who came of age when
Stevie Wonder was still a regular presence on
album radio, then stayed with rock radio even
after the R&B element disappeared. Even if
rap drove a generational wedge between those
listeners and their kids, the rise of jammin’
oldies suggests there was never any overarch-
ing objection to black music.

All of which leads one to hope the situation
on the TV side isn’'t beyond repair but is, per-
haps, a function of network programming that
doesn’t excite many viewers, regardless of race,
creed, or color. Just as the logjam at top 40 sort
of gave way, one likes to think that another
“Good "Times” or “The Cosby Show” is immi-
nent, if only the continuing slew of articles
doesn’t scare execs out of greenlighting it.
Then again, that would mean uniting black
and Anglo audiences, not Jjust performers, on
one channel, and music radio hasn’t accom-
plished that either. Many of the new R&B
oldies outlets are courting a black audience
only tacitly, while last year’s success of Next,
Brandy & Monica, and Usher hasn’t done
much to reintegrate mainstream top 40’s audi-
ence. And before programmers can address
that issue, they’d have to be admit that it was an
1ssue.

RADIPFT-V;:— T
MR SNEERTTon

DATE CALL LETTERS EVENT SCHEDULED TO APPEAR

Feb. 5 WSTR Atlanta Free Concert Lenny Kravitz, Semisonic

Feb.5 WNNX Atlanta Chinese New Year Remy Zero, Semisonic
Concert |

Feb. 6 WNNX Chinese New Year Collective Soul, Lenny
Concert Il Kravitz

April 9 KDMX Dallas Alan & U-Turn’s Barenaked Ladies, others
Spring Cha-Cha

May22 WDCG Raleigh, N.C. Big Shindig TBA

May 31  WKSE Buffalo, N.Y. Kiss the Summer TBA
Hello Concert

June 4 WPRO-FM Providence, R.I. 25th Anniversary TBA

Celebration
Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com

6

TOP 40 AIRPLAY MONITOR  JANUARY 29, 1999




FALL 98 ARBITRONS

12-plus overall average quarter-hour shares (#) indicates Arbitron market rank. Copyright 1999,
Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron.
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call Format ‘97 '98  '98  '98  '98 | Call Format ‘97 ‘98 ‘98 98  '98
DALL AS—(7) KSLX-AM-FM s fock 27 22 21 21 25
KHKS 10p 40 15 80 717 13 | wPO top 40 24 22 21 14 22
KKDA-FM RSB 72 7_0 71 70 6.4 KDKB album ) 2.6 33 30 3.0 21
WEAP NT 49 47 39 47 53 | NHOL-FM R&8 oldies 9 15 17 15 17
KSCS courtry 55 61 46 51 50 | WWAFM Spanish 1210 9 9 12
L P 51 43 53 52 45 | Kwor country 22 19 14 13 12
KEGL albury 27 33 44 a1 43 | NSO country - 3 4 8 u
KDMX s 39 38 50 38 42 | NGME sports 9 7 5 10
:;:’S‘ Ef:m“‘g( gg g; ;; Zg ;; MINNEAPOLIS/ST. PAUL—(18)
i T 38 a1 35 47 3 | XaRs-FM album 12 12 11 13 17
i R 2 21 24 21 3 | Weeo NI 123 118 103 103 107
; g : : : S| Kegv country 80 81 76 67 81
KLUV oldies 3738 36 36 3| ol & R
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KTCK sports a7 27 23 28 32 | e NT B B o H o
(] religious 12034 28 32 A | A Y o B g
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KDGE modem 27 24 25 23 21 | e o s
KRBY RSB adult 29 28 28 25 24 | gm N M1 B 07 i
KYNG country 36 35 32 31 23 P : : : : ;
bk " 26 a5 28 24 20 | NOR album 28 35 44 34 30
s v 20 b 1e 14 1s | K sports 26 22 21 23 21
Kess Sommich 0 0 L4 13 | MNRKNZAGNT  modem 20 31 31 27 26
pam : : : - < | wReC album 38 35 31 32 21
::zv: ::«p:;:s }; }g }’: fg }; KLBB/WLOL adult std 6 15 18 17 17
KHCKXIC-EM  Spanish 5 13 111 ST. LOUIS—(19)
KXEB adult std - = = S 18 | kmox NT 12 107 139 141 110
WiL country 85 73 86 69 68
_— x HOUSTOyl_(%ZO) N o KMIM R&B 68 61 66 60 67
KBXK RS 68 62 61 16 68 | NN . oo NNy
KRBE top 40 63 64 67 63 68 | gop oldies 3739 39 45 48
KMQ R&B adult 54 63 57 56 58 | yqo 10940 s | o
KLTN Spanish 19 15 17 38 56 [ gre NT it 33 30 4 49
KILT-FN country 53 52 47 58 S0 | w country 50 42 47 43 38
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ﬂzzllm m'“ if i; ig ;g ;; KSHE album 46 50 47 AT 38
: : - : 8 | xewr modem 46 49 38 33 33
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KKRW/KQUE cls rock 54 47 49 34 32 m‘,: :",',’l',‘:n“ §§ §§ 340 §§ ;:
RERC il 3028 3127 30| ysppM cls rock 325 24 28 2
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KQ0K Sganish 26 31 23 22 2 | up religious 21 19 24 21 23
KEME adult std R I L S I adult s1d 23 24 26 25 20
KILT-AM sports 16 1120 27 19 | g sports 1Z 10 9 10 14
KOVE/KOVA Spanish 13 16 15 18 15
KHYS/00) top 40 23 17 17 18 13 PITTSBURGH—(Z 1)
KXT) Spanish 14 18 11 1.3 11 KDKA 124 126 129 129 119
KSEV NT LI 11 L1 13 10 | WDSY-AM-FM oountry 74 74 62 14 82
WOVE album 92 86 84 97 13
ATLANTA—( 12) WIAS adult std 52 62 52 43 60
WVEE RGB 9.7 89 89 104 | wypx modemn 5 42 50 50 56
'Vg;”‘ ww 231’ 1:30 ”733 ;‘: :; WBZZ t0p 40 65 69 62 58 54
. - - - 4 | WsHH 46 54 46 41 52
WALR-FM R&E adult 6.2 5.5 5.5 6.1 5.1 WWSW-AM-FM :fms 56 56 6.0 6.3 47
m:—m :gunﬂv ;217 :: :53 267 :: Wil jazz 35 28 39 30 38
- . : 5 4 | W 39 44 45 41 37
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- . : - . 6| woRry A 32 28 30 36 35
xl‘mﬂ R:B ig ;; ;g :g :: WRRK cls rock 26 27 32 30 32
abum : : L : 4| weer s rock 35 39 45 36 29
WGST-AM-FM N[T 31 41 35 39 39 WEAE sports 34 1.4 12 1.3 22
x;g: °:ws . ;g gg ;i ;? 31 WASP-FM country 15 17 15 15 15
o rocl : : : . 1| Ky NT 1z 13 10 13 13
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WIZF jauz 26 24 24 25 23
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WAOK religious 21 21 L7 L7 16 | wowv adult std 71 70 65 68 85
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woxi sports 9 8 9 711 | wrz 10p 40 93 97 90 64 65
WLLD R&8 — — 21 59 8§
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KMPS-AM-FM country 47 4-0 5.2 52 55 | wier ¢ls rock 55 58 55 62 52
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KRPMABKS top 40 6 A : : : WWRM A 65 48 43 53 41
KBSG-AM-FM oudies 46 50 58 5.1 47 WFIO RE&B oldies 1.2 1.3 9 16 39
KLSY AC 34 48 46 48 AT | WGUL-AM-FM adult std a1 a2 49 38 39
vl m 47 39 45 36 :i WSSR-FM AC 42 43 45 35 33
KOMO 39 32 32 31 . wsIT jazz 39 46 40 40 30
KING classical 35 43 38 38 38 WAKS AC 35 44 32 43 29
KiXI adult std 40 36 37 40 38 WSUN-FM oldies 17 20 1.3 23 26
Wiz jozz 35 38 38 36 38 | www oldies 34 28 29 30 26
KNDD modem 42 39 32 46 36 | WCOF cls rock 34 26 36 31 23
KiSW album 38 38 35 36 35 | wHpT triple-A 24 20 20 20 22
KPLZ A 38 46 42 42 35 | woim sports 13 8 11 0 13
KR-FM s rock 26 31 27 31 34 | weon Spanish 5 3 7 5 11
K20K cls rock 3432 35 30 34 [ WRBQ-AM R&B 2duh 13 17 15 12 1l
KRWM ' 26 36 32 28 31 | wiIMP R&8 17 15 12 10 18
KMTT triple-A 30 31 23 24 30
KIRO-FM NT 28 29 21 21 28 DENVER—(23)
KIR-AM sports 29 25 23 20 21 | KoA NI 79 85 74 11
KYCW country 28 29 21 23 21 | WGO-FM country 93 78 82 19 1
KNWX NI 15 12 L1 14 16 | KRFX ols rock 65 59 58 56 69
KCMS relgious 7 19 16 14 15 | KK topdo/thythm S5 61 62 56 65
KKBY-FM R&B 5 — 11 8 10 | ws A 62 63 61 52 54
KBCO-FM triple-A 52 51 47 50 51
PHOENIX—(15) KBPI album 35 34 50 46 50
KESZ A 49 52 a4 48 671 | mm oldies 47 45 48 49 48
KMLE country 52 62 54 53 59 | Kac top 40 A7 44 4D 51 A4S
KKFR opd0/ythm 43 53 54 52 57 [ Know NI 47 43 38 44 45
KNIX country 65 51 64 61 51 | KKHK s rock 44 45 40 36 40
KEVI NT 52 47 51 53 53 | KM jauz 41 53 42 36 38
xzp A 47 57 58 57 46 | KIMN-FM A 34 31 32 35 35
KTAR NT 64 57 56 56 45 | KCKKKYGO counry 28 21 25 23 27
KUPD-FM altum 49 47 4) 46 44 | Kezw adult std 26 35 33 30 26
KOOL FM oldies 51 50 44 40 43 | mek modern 30 29 23 29 24
Yo jorz 36 36 38 43 41 | ML modem 19 25 30 28 23
KEDJ/XDD) modern 35 32 32 55 38 | wvop dlassical 22 23 23 17 23
KoY adult std 53 54 45 39 36 | KMN Spanish 4 6 7 8 11
KZON modem 30 33 37 38 36 | KMx Spanish 9 7 1l 171
KKLT AC 30 34 29 34 30 | KK Nt 13 8 7 9 11
KMXP A 24 2421 32 30 | KKRM sports 14 15 1l 710
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WLW NI 96 98 84 | WSSR o ¢ — 1 — 2
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WKRC NI 48 43 39 42 48 m " :‘é"““’ ‘1’1‘ ;’f ;; :g ;:
WYMX i 42 51 52 41 a8 i g v ; :
WOFX cls rock 46 52 47 49 44 | WHM-AM NI 48 60 63 65 53
WVAE jazz 33 42 44 a2 41 | WSS top 40 40 44 55 53 82
WSAl adult std 35 38 38 32 35 [ WNC-PM k 42 45 46 A3 M
WKFS 10p40 22 21 23 24 31 | WMAS-AM adult std 38 48 35 36 4D
WYGY country 40 29 30 26 22 WCCC-FM albym 26 26 35 27 36
WAKW religious 21 1.7 1.7 14 18 WDRC-FM ol_dles 3l 23 33 2.7 32
WCIN R&B oldies 9 12 7 7 13 WRNX triple-A 25 1.8 21 2.1 21
WHKO country 11 11 12 13 13 | WAF album 38 36 27 27 26
WB0B sports 9 9 7 9 10 | WRCH LY 21 2 . i 23
WYLX ols rock 7 6 8 13 1.0 WHMP-FM modern 27 2.1 22 3.2 22
WNNZ NI 37 37 35 33 22
CHARLOTTE, N.C. —(37) WSPR Spanish N — 171
WPEG R&B 102 99 105 110 | WMRQ modem 20 14 15 20 13
WNKS top 40 58 56 s.x 63 78 | WARE adult std 5 — 6 10 10
WSOC-FM country 74 74 77 59 61
WBT-AM-FM N §1 70 56 68 61 DAYTONA BEACH FLA. —(9 1)
WKKT country 53 63 73 55 60 | WGNE-FM country 12
WLt A 72 66 13 55 60 | WMGF K 1.! - SJ — 3
WRFX album 57 68 61 71 60 | wocL oldies 6 — 28 - 63
WWMG oldies 57 58 50 57 54 | WHM R&B 4 — 65 - 52
WBAV-FM R&B aduft 50 56 61 52 52 | WRR album 28 — 38  — a1
WLNK A 39 47 42 34 43 | wcre R&B adult 38 — 41 — 45
WSSS s rock a1 31 42 39 36 | wRop adult std 30 6 - 45
WEND modem 40 35 36 33 28 | WHDG-FM cls rock 51 — 40 - 42
WXRC album 22 27 23 29 26 | WNDB NT 21 — 35— ap
WNMX-FM adult std 20 25 18 21 24 | whma cls rock 28 36— 38
wee) jazz 24 24 19 17 20 | wwe top 40 20 — 20 — 38
WEMX country 13 9 13 T 14 | WOMX-FM A I — 3% —  u
WMIT religious 14 12 14 15 14 | WWK country 4l 38 37
WFNZ sports 10 9 13 16 13 | wms NT 68 — 48 3l
WGIV religious w7 9 9 13 | wses adult std 18 31 — 3
ORLANDO, FLA.—(39) o . B 4 on
WWKA country 85 83 17 94 | wewe i 25 — 23 — 11
WDBO NT 6.6 5.7 7.6 6.0 15 WL top 40 25 o 25 . 21
WL top 40 61 76 71 73 11 | wpgo NI 23 — 25 — 11
WIHM R&B 66 67 16 64 60
WIKS NT 1715 62 69 60 MELBOURNE, FLA. —(95)
WMGF AC 45 6.1 (1] 5.5 5.7 WAOA top 40 15 .- 94
WOMX-FM A 5.0 57 5.9 10 56 WIKS 68 = a_o . 84
WwoCL oldies 6.4 60 44 44 5.0 WMMB/WMMY aduh std 9] 65 - 12
WCFB R&B adult 43 42 43 34 49 WIRR album a1 50 6.2
wLoa jaz 48 40 38 40 45 | wwKa country 7.7 77 6.1
WMMO triple-A 3.§ 49 34 45 46 | womx-FM AC 41 . 42 - 56
WIRR album 43 45 45 44 43 | wipe.PM P 52 — 48— a8
WSHE A 33 28 33 44 35 WMGF AC 23 . 21 - a0
WHTQ ¢ls rock 38 31 31 41 32 WHTQ cls fock 57 48 _ 37
WHOO adult std 30 31 28 21 22 WHKR country 32 45 . 32
warM sports I S S adultstd a1 — 38 30
WTLN-FM religious 13 1.0 14 1.0 10 | wewp ols rock 52 : 37 - 25
BUFFALO N.Y. _(43) wocL oldies 21 23 — 25
WIRK country 103 83 87 99 | WSHE o R
M R&B 30 25 - 22
WBEN NI 102 3.5 79 71 19 | ™M
WBLK REB 66 78 75 80 79 | “MEL M e e
WGRF cls tock 75 15 16 85 17 | WOKEFM Country 6 - 15— 1
WIVE AC 83 80 85 12 15 | WOBO N - B
WISE 10p 40 64 66 715 10 70 | weou oldies 12 - 10 13
WHTT-FM oidies 64 72 17 68 62 | WK top 40 4 13 13
WGR NI 52 56 55 47 53 | WRFB easy 21 1o 12
WECK adult std 46 61 48 68 52 | Wan K 50— 12 - 10
WMJQ i 49 45 42 50 48
WEDG moden 4l 45 a6 48 45 | L LAKELAND, FLA. (96)
country 144 156 165
WLCE A 52 48 40 34 33 | oo e 5 Y5 I
WNUC country 15 13 10 14 16 § : i :
WFLZ top 40 88 - W - 12
CKEY A 5 12 15 13 15 Pt T 4 T
WWKB sports 8 6 71 11 14| Wm0 REB oidies : : 2
WHTT-AM religious 0 5 4 4 13| Wm ol e ey i
' WWRM A s — 29 — 3
WWWS R&S oldies 10 15 14 16 13
cH1Z album 6 8 7 10 12| WM RES 2 e 29
ciLe album 0 8 12 13 1o | W pae 5 9 29
WUFO gospel 704 1 7 1 | W o 20 22— 28
wSIT jazz 30 39 - 24
SARASOTA, FLA. _(79) WHNR RE8 23 23 22
WDUY adult std 144 145 —  1us WONN adult std 25 ~ 4.1 22
WHPT triple-A 45 — 48— 68 | Wil top 40 21 - 13 - 2
WFLA NI 6.1 6.6 _ 64 WOCL oldies 25 1.8 20
wCTa country 41 —_ 78 — 6.2 WRBQ-FM country 8 16 - 20
WFLZ top 40 12 — 63 — 59 | WIKS NT 20 - 23 = 20
WWRM AC 48 - 37 - 46 WLKF NT 1.3 - 22 19
WKIl adult std 26 — 28 — 42 | wier cls rock 18 15 19
WSRZ-FM oldies 45 52— 4D | WHTQ s rock 27 — 2 — 1
WYNF album 38 — 47 40 | WRR album 5 — 11 - 17
WFI0 R&B oldies 11— 1 — 37| womx A 22 — 14 - 15
WLLD R&B 15 — 19— 28 | WOYKFM country 18 15 - 14
wSIT jauz 4 — 35 27 | WCOF/WFNS cls rock 29 — 14 - 12
WXTB album 25— 32— 21 | wcre RES adut 3 29 10
WRBQ-FM country 25— 23— 25 | wwer triple-A 22 — 16 - 10
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Monitor. GREATEST GAINERS

Strongest Increase In Airplay This Week

M‘““ST“E“M Tnp m Hxiii; cnnssnv:n 117;;::‘5!5

ALANIS MORISSETTE ¢ Unsent (MAVERICK/REPRISE) +721 SILKK THE SHOCKER - /t Ain’t My Fault Pt. 2 (NO LIMIT/PRIORITY) +303
WVTI +33, KQAR +24, WBHT +24, WFLZ +24, KHFI +24, KUMX +23, KDND +22, WXXL +22, WPST +19, WKSE +19 WBLX +42, KXHT +36, WBHJ +29, KKDA +23, WQUE +22, WJBT +18, WPEG +18, WHTA +16, KRRQ +12, WWWZ +11
CHER ° Believe (WARNER BROS.) +661  TY