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BACKSTREET BOYS -/ Want it That Way (JIVE)

JEWEL *Down So Long (ATLANTIC)

SHERYL CROW -+ Anything But Down (A3M/INTERSCOPE)
* MBST NEW STATIONS *
BACKSTREET BOYS ¢/ Want It That Way (JIVE)

] | RWYTHMIC TOP 40
TLC
No Scrubs (LAFACE/ARISTA)
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RICKY MARTIN - Livin' La Vida Loca (C2)
BACKSTREET BOYS </ Want It That Way (JIVE)

* MOST NEW STATIONS *
BACKSTREET BOYS </ Want It That Way (JIVE)
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TLC
No Scrubs (LAFACE/ARISTA)
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NAS FEATURING PUFF DADDY - Hate Me Now (COLUMBIA)

TRICK DADDY FEAT. TRINA * Nann (SLIP-N-SLIDE/WARLOCK)

MAXWELL *Fortunate (ROCK LAND/INTERSCOPE/COLUMBIA)

702 = Where My Girls At? (MOTOWN/UNIVERSAL) i

* MDST NEW STATIONS *
702 » Where My Girls At? (MOTOWN/UN/

ADULT

VERSAL)

SUGAR RAY
Every Morning (LAVAJATLANTIC)
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NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK.

* MOST NEW STATIONS * .

RICKY MARTIN «Livin’ La Vida Loca (C2)
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mRYy I

SARAH MCLACHLAN l
Angel (WARNER SUNSET/REPRISE)

da )

SHANIA TWAIN ¢ That Don’t Impress Me Much (MERCURY)

* MOST MEW STATIONS *
SHANIA TWAIN = That Don't Impress Me Much (MERCURY)

Group Voices Could Be The
Next Result Of Consolidation

by Jeff Silberman

Voiceaver talent. thus far the last
hired guns in the radio business, may
be getting ready 1o go in-house in: the
same way that some consultants and
other service providers have done in
radio’s post-consolidation era.

A Top 40 Anplay Monitor survey of
the folks who do station voicers and
promos finds that group owners have
contacted agents of some of the most-
noted air talents to chscuss hiring them
as group voices for all of their stations
in certait formats. No deals have been
consummated, but observers think
such an eventuality is inevitable. 'The
repercussions of such deals would like-
ly be similar to other group pacts. cre-
ating fewer talenss doing work ininore
areas of the entertamment industrv.

John “Hoss” Hossenlopp, an agent
with Don Buchwald & Assocdates, con-
firms that a large radio group has ap-
proached him about acquiring the ser-
vices of one of the half-dozen radio
voice talents he represents. “It’s a huge
way for a group to cut costs and have
some continuity in terms of promo
presentation throughout the chain.”
says Hossenlopp. “The benefit for the
perforer is the tinancial security. The
comfort level it provides me as an
agent is that I den't have to renegoti
ate 12 different contracts. I can do the
whole shebang under one roof.”

The deals would likely mirror indi-
vidual station pacts. “They’d most lik
ly be one-vear deals, guaranteed.”
Hoss says. “You have to be aware of the
possibility of stations changing formats.

Continued on page 6 |
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“If you can't hear this one, you might as well be hit over the
head with a ‘Billie’ Club!”
ALEX TEAR - PD & JAY TOWERS- APD/WDRQ

“The quintessential Z104 good time spring record”
Ron Ross - APD-MD/WWZZ

“Requests after one spin!” Lara - MD{295.7
‘A great pop record!” Mike McGowan-MD-WKSS
“From the first time | heard the song, I knew it was going to

be huge....and if you like the song, just wait until you see the
video....WOW!”" Chase Murphy - APD/WSSX
“If her success in England is any indication of what she can do here,
we're in for a great year of pop music thanks to Billiel’
Jordan Walsh - PD/WLDI
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Sinclair Radio suffered its second resignation
in three months, when radio division chair Ker-
by Confer announced last week that he will
leave the company at the end of June. Confer
founded the predecessor to Sinclair, Keymarket
Communications, in 1981. In 1995, Confer and

CAPITAL &
CAPITOL
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his partners sold Keymarket for $145 million to
River City Broadcasting, which was acquired a
year later by Sinclair. In February, CEO-desig-
nate Barry Baker exited.

FCC TO AWARD NEW LICENSES

The FCC will award 188 contested radio and
TV licenses which have been frozen since 1994
when the Supreme Court ruled that the com-
parative-hearing method of awardimg stations
was unconstitutonal. The FCC voted unani-
mously to give first-time buyers a 35% discount
in the form of a bidding credit. Owners with
three or fewer stations will get a 25% bidding
credit. The auctions are expected to begin this
fall. There are 788 compeung applications for
the available licenses.

FCC Chairman Bill Kennard told the Sen-
ate April 14 that he may not be through with
the “free time” issue, telling the panel it’s “quite
possible” the FCC will look at ways to force ra-
dio and TV stations to give time to candidates.
Last vear, he backed off the idea after coming
under fire from many on the Hill. Meanwhile,

Sinclair’s Kerby Confer Resigns

Reps. Michael Oxley, R-Ohio, and Cliff
Stearns, R-Fla., have fired off a letter to Ken-
nard, bemoaning the FCC’s microradio plan.
They ask Kennard to “carefully consider the
implications” of LPFM before making any de-
disions.

GM PICKS XM OVER CD

General Motors has signed a deal to install
XM Satellite Radio receivers in GM cars. XM’s
satellites are being constructed by Hughes Elec-
tronics, a subsidiary of GM, as part of a $550
million contract between the two. Rival CD Ra-
dio’s stock price fell on the news, although the
company's SEC filing tried to put a positive
spin on 1t, saying an agreement between GM
and XM is “an important validation of the satel-
lite digital radio industry.”

RAPID GROWTH FOR WEB RADIO

Arecord number of radio stations are now
broadcasting on the Internet, according to
BRS Media, a directory service that charts
new media. It says that more than 2,200 sta-
tions are streaming audio, up from 1,252 a
year ago. The breakdown includes 1,124 ra-
dio stations in the U.S. and Canada, 902 in-
ternational stations, 185 Internet-only broad-
casters, and 50 radio networks. BRS
president George Bundy believes the num-
ber of stations on the Web will hit 3,000 by the
end of the year.

Meanwhile, ABC Radio’s parent company,
Disney, is reportedly considering spinning its
Internet holdings into its own publicly traded
company. But analysts say the company may
choose to keep its holdings together out of
fear that the Disney stock could be hurt in the
long haul. CBS, which placed its radio and
outdoor holdings under the Infinity banner,
is apparently considering separating its In-
ternet holdings.

The Formats, They Keep A'Flippin

Like trends through a quarterly hourglass,
these are the formats of our lives: Madern adult
WPNT (the Point) Milwaukee becomes the latest
R&B oldies convert, flipping April 16 with the
Gap Band’s “You Dropped A Bomb On Me.” PD
Justin Case remains on for the new format.

Then there’s heritage top 40 WZJM (Jammin’
92) Cleveland, which, despite a 6 share 12-plus,
began simulcasting R&B oldies sister WTJM
(Jammin’ 105) New York at 5 p.m. April 19. The
last two» songs heard on the station were Bell Biv
DeVoe’s “Poison” and Boyz II Men’s “End Of
The Road.”

AC KTYL Tyler, Texas, also flips to R&B oldies,
while soft AC WRWO Montgomery, Ala., flips to
adult R&B.

But modern adult also has new believers. Back
Bay Broadcasters, owner of crossover WWKX
(Kix 106) Providence, R.1., acquires jazz WKCD
New London, Conn., and flips it to modern adult
as Channel 107.7. WWKX PD Jerry McKenna is
PD of the new station.

New Northwest Broadcasters has acquired
sports KFAT Anchorage, Alaska, and flipped it to
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rhythmic top 40. Former KUBE Seattle staffer
Bobby O. is consulting.

WIOG Saginaw, Mich., which was already on
the cusp of adult and mainstream top 40, contin-
ues to inch across the line with the new position-
iner, “Continuous hit music.” The target remains
25-34 females. Vallie/Richards’ Mike Donovan is
now consulting, replacing Bill Hennes.

Staying in format, but changing calls are: AC
WWBR (Kiss 102.7) Detroit is now WDMK . ..

Adult top 40 KEZY (Mix 95.9) Anaheim, Calif.,
becomes KXMX . .. WYNK-AM Baton Rouge,
La.,, sister station to WLSS, picks up the WFMF
calls once used by WLSS.

MANAGEMENT: STAYING CLEAR

Clear Channel, which has sold WGTZ (Z93)
Dayton, Ohio, to Blue Chip, is taking GM
David Macejko with it and transferring him to
its Harrisburg, Pa., cluster.

Marv Nyren is named VP/GM of KKFR (Pow-
er 92) and modern KZON Phoenix.

Rhythmic top 40 KISV Bakersfield, Calif,, has
been fined $4,000 by the FCC for a May 1998
Baka Boyz broadcast, in which they allegedly
broadcast a May 1998 phone call without two
aallers’ consent. The Baka Boyz are now doing af-
ternoons on R&B KPWR Los Angeles. KISV
owner American General Media contended that
the Baka Boyz were a syndicated show, so KISV
should not be held responsible, and that they
dropped the show, in part, because of the inci-
dent. Rhythmic top 40 KDON Monterey, Calif.,
MD Picazzo joins KISV as APD/MD/middays, re-
placing Bobby Sato, who exits.

PROGRAMMING: TIERNEY STAYS PUT

Before Mike Tierney got the seat of his PD
chair warm at KPWR (Power 106) L.os Angeles,
he decided to accept a better offer from his for-
mer employer, VH 1. Power is once again looking
for someone to take the programming reins.

MTYV director of music programming Stephen
Hill jumps to BET as VP of music programming.

Former adult top 40 WPL] New York midday
host Kristie McIntyre is the new OM/middays for
top 40 WXYV (B102.7) Baltimore. She’ll also
serve as OM for oldies sister WQSR. Meanwhile,
Lajeaun McCain is upped from assistant MD at
B102.7 to APD for both stations.

Veteran programmer Larry Berger is now
consulting NBG Radio Network’s “Absolutely
"80s” show. In addition, NBG rolls out rhythmic
and modern rock versions of Shadoe Stevens’
“World Atomic Rhythm Party” program.

Top 40 WSSX and AC WSUY (Sunny 96.9)
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Backstreet’s Back With Bigger Detections

Last week, the Spin noted that the Backstreet Boys’ “1 Want [t That Way” (Jive) had gained an
impressive 1,149 detections. That number seems rather mundane now, as the title gains a total of
1,547 detections over last week. That’s a 111% increase; the song is up 77% in audience.

Meanwhile, Ricky Martin’s “Livin’ La Vida Loca” (C2) tops the 1,000-spin-gain mark for a third
week, up 1,169 plays. Martin’s audience numbers continue to outperform his spins. He's No. 5 in
mainstream top 40 audience and No. 10 in spins. On the rhythmic chart, he’s No. 8 in audience but
No. 16 on the spin chart (same with the Backstreet Boys at rhythmic: No. 17 audience, No. 22
spins).

After stops at modern rock, mainstream and rhythmic top 40, modern adult, and adult top 40,
Sugar Ray comes to the adult contemporary chart this week as “Every Momning” (Lava/Atlantic) de-
buts at No. 29. That song is getting its 178 spins from only 11 stations, compared with Mulberry
Lane’s “Harmless” (Refuge/MCA), a debut at No. 28 with 179 spins from 34 stations.

The saga of Fatboy Slim continues, as “Praise You” (Skint/Astralwerks/Virgin) hits the mainstream
top 40 detection chart, a week after debuting on the mainstream audience chart.

Robbie Williams’ “Millennium” (Capitol) debuts at modern adult and adult top 40, increasing
nearly 100% in detections at both formats. “Millennium,” which sees a 158% in adult top 40 audr
ence, increases nearly 140% in modern adult audience, as the song expands to the large-market sta-
tions. Likewise the Pretenders’ “Loving You Is All 1 Know” (Hollywood) debuts on the adult con-
temporary audience chart, five weeks after debuting on the AC detection chart.

Blessid Union Of Souls debuts at mainstream with “Hey Leonardo (She Likes Me For Me)”
(Push/V2), the band’s first mainstream appearance since “Light In Your Eyes,” which peaked at
No. 25 in February "98.

Twenty years ago, Randy Bachman was on The Billboard Hot 100 with “Sweet Lui-Louise” by
his post-Bachman‘Turner Overdrive group Ironhorse. This week, his son Tal Bachman charts at
modern adult with “She’s So High” (Columbia).

PERSONNEL FILE: Wind-Up Records names former A&M VP of pop promotion Lori Hold-
er-Anderson VP of promotion . . . Former Maverick rep Michael Novia joins Interscope, handling
the San Francisco territory.

REPORTER PANELS: Effective this week, KZZP Phoenix and WVAF Charleston, W.Va., move
from adult top 40 to mainstream top 40, while WDRQ Detroit moves from rhythmic to mainstream
top 40. They're joined by brand-new mainstream reporters WAEZ Johnson City, Tenn., and
WQEN Birmingham, Ala.

In other changes, WOOD Grand Rapids, Mich., is added to the AC panel. KSRZ Omaha, Neb.,
is added to both the adult top 40 and modern adult panels. KRBV (Hot 100) Dallas is added to
rhythmic top 40 and the crossover chart. WWCD Columbus, Ohio, is removed from the modern
adult panel but continues to report to modern rock.

There are now 112 mainstream, 34 rhythmic, 64 crossover, 76 adult top 40, 72 adult contem-
porary, and 35 modern adult reporting stations.

Sugar Rush

Acting this way every mornihg, from left, are KMXB (Mix 94.1) Las Vegas PD Duncan
Payton, air talent Nikki, Sugar Ray’s Mark McGrath, Mix promotion director Jen
Markham Wynn, DJ (Gene Simmons) Homicide, Atlantic Records’ Edie Lundeen, out-

going APD/MD Kozman, and air talent Paul Sands. Air talent Eric Roberts is in front.

Charleston, S.C., production director Scott Wag-

team Brian and Nikki, recently displaced by the
ner joins country WLJE Gary, Ind., as PD.

addition of syndicated hosts Steve and D.C.,
move to AC sister WJKK (98 Mix) for mornings,
as that station goes from satellite to local pro-
gramming.

PEOPLE: BURKE IS BACK
Former KIIS Los Angeles middayer Billy

Burke walks across the boulevard for nights at AC
KBIG.

After a quick stop at KRBV (Hot 100) Dallas,
Dave Morales crosses the street to succeed John
Reynolds as APD/MD of KHKS (Kiss 106.1).

Succeeding Mike Butts in mornings at WPRO-
FM Providence is middayer Giovanni. MD/
nights Davey Morris takes middays for now.

WDRYV (Mix 96.1) Pittsburgh PD Michael
Hayes has brought in John Trout from WZPL
Indianapolis to do afternoons.

WYOY (Y101.9) Jackson, Miss., morning

At AC WBEB (B101) Philadelphia, promo-
tions/sales and marketing coordinator Jason Col-
lado is promoted to programming and produc-
tion assistant . . . KHTN (Hot 105) Modesto,
Calif., morning co-host/promotion director Drew
Stone gets APD stripes . . . Former WHZZ (Z101)
Lansing, Mich., PD Woody Houston joins WKFR
Kalamazoo, Mich., as APD/middays . . . XHTZ
(290) San Diego weekend “Street Party” mixer
Kid Jay is upped to programming coordinator.

P/T Eileen Kimball is upped to production as-
sistant at WSTR (Star 94) Atlanta.
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e ey JEFF SILBERMAN

berman@airplaymonitor.com

Promo’s 3Ms: ‘Menace,” Mom, Memorial Day

With people camping out for tickets six weeks
before the film opens, it's not surprising to see

“The Phantom Menace” rennain at the peak of

the Topical Barometer: In its wake are Mother’s
Day and Memornial Day.

In more current concerns, modern rock
KXTE (Extreme) Las Vegas will be doing a Pass
the Gas weekend, where it'll offer aliernatives
to buying gas. “We’ll give away skateboards,
Rollerblades, bikes, and bus passes,” says the
battery-powered Carly Johnstone.

On Secretary’s Day (April 21), top 40 WPXY
Rochester, N.Y." s morning show was set to host
a party on a local cruise ship for Secretaries at
Sea. Winning secretaries enjoy free food, a live
band, and more. Seen getting cotlee was Tris-
tano Korlou.

TOPICAL BAROMETER

]¥ TOPIC

"Phantom Menace” hype

2 5  Mother’s Day (May 9)

3 10 Memorial Day (May 31}
4t 3  Year 2000 events

4t — Independence Day events
6 — Father’s Day (June 20}

7 1 Secretary’s Day (April 21}
8 7  Gas prices

9 6  Spring outdoor events
10 — Lilith Fair

HOTTEST NEW MOVIES:
"Goodbye Lover,” “Never Been Kissed,”
“The Matrix,” “Life,” “Pushing Tin"
HOTYEST NEW TV:
"Futurama,” “Will & Grace”

“It's Like, You Know . . .,” “The Family Guy”

PROMO TOPIC OF THE WEEK:
WARM & FUZZIES

Avital part of a radio station’s promo diet are
“warm & fuzzy” charity events, which do more
to improve a station’s stature in its community
than boost its ratings or bottom line. About 29%
of Promogandists run the same basic charity
events each year, with an equal percentage do-
ing as many as possible, ixing the annual af-
fairs with new, topical events. More than 40%
mix annual with spontaneous promotions but
have a maximum limit each year:

“It varies on what else is going on,” says Mike
Paterson of top 40 KHFI Austin, Texas. “Do

kind of promotions: “It’s very important to not
do too much of one thing,” says WPXY’s Kor-
lou. “As long as you don't saturate an idea or
promotion, you're fine. You will never hear any-
one say ‘you help too many charities’.”

What stunts make good warm & fuzzies? Let
us count the ways:

* Top 40 WKSE Butlio, N.Y,, has a Curb-
side Cupid to sell flowers 10 listeners who drive
by for Valentine'’s Day. Proceeds go to charity.

®* WBEE takes over a mall to broadcast its
Ronald McDonald Radiothon live. Staffers
stage gaines like golfing, hoops, a prize wheel,
and beanbag toss, then rafile off jerseys, season
tickets, and autographed Super Bowl footballs.
There’s also a 12-foot-high “memorabilia
mountain” of artist-autographed items.

* Top 40 KKRZ (Z2100) Portland, Ore., has
Salmon Claus (nained afier its Jamimin’ Salmon
mascot) solicit letters from listeners who know
of people in need during the holidays. “We read
the letters, call the people, make shopping lists,
go shopping, wrap, and deliver the gifts,” says
Wendi Foster. “We helped over 1,000 families.”

*® Rhythmic top 40 KLUC Las Vegas gets in-
volved with Nevada Reading Week, when
stafters read at schools; Career Day, when jocks
talk to kids about their profession; and the In-
ner City Games, hosted by the morning show.

® When a sheriff’s deputy was killed by a
shoplifter, leaving a pregnant widow, WNKS’
morning hosts told listeners that they’d give all
the money in their pockets to the slain officer’s
family. Within minutes, phones and fax ma-
chines lit up, WNKS’ Web site was loaded with
pledges, and a line formed at the station door:

‘The duo stayed on-air until 2 p.m. and raised
more than $70,000. The press jumped on it for
two weeks, and more than $200,000 was raised.

* WPXY morning man Scott Spezanno
holds an annual Roof-sit for the Homeless
‘Thanksgiving weekend. He spends 57 hours on
a mall’s roof and sleeps in a refrigerator box
while encouraging people to drop off cash and
canned goods for the Salvation Army. In the
past eight years, he’s raised more than $200,000
and 100 truckloads of nonperishables.

QUICK HITS
Album rock KEGL Dallas held its own drag
race, pitting top local drag racers against a team
of drag queens in go-karts. Waving a checkered
past—er, flag—was Loren Condron.
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Less than a month after its release, Ricky

Martin’s “Livin’ La Vida Loca” isn't just one of

the fastest-breaking records in recent memory.
I’s a song with Luger implications for top 40
radio and the record industry. Such as . . .

1. Artist development is not dead. When
modern rock acts started breaking through
with top 40 hits from their first albums, rather
than taking five years to get from “Radio Free
Europe” to “The One 1 Love” as REM. did,
the industry assumption was that careers were
no longer being fostered along a logical pro-
gression and thus were no longer built o last.
Those pundits didn’t even look toward the top
40 or rhythmic arena, since it was just taken for
granted that those careers were ephemeral.

But even setting aside his history in Menudo,
Martin’s career actually followed the texthook
model more than most people realized. He'd
already established himself with four Spanish-
language albums at his base format. He'd made
a little more headway at English-language ra-
dio with cach of his last two projects. And, as his
Grammy appearance confirmed, he was al-
ready a sohd live performer. Like R.EEM. in
1987, top 40 radio was ready to play him; all he
needed was the right song.

2. Fusion is how we get breakthrough
records. For the best part of the rock’n'roll era,
it's usually been either rock acts experimenting
with R&B or black acts experimenting with
rock that moved the genre forward. When var-
ious other world-music genres came onto the
scene, it was usually because a rock artist de-
cided to experiment—i.e., Paul Simon goes to
South Africa; Simon and Eric Clapton go to Ja-
maica; Simon goes salsa/merengue, etc. It was in-
evitable that one day a salsa/merengue artist
would decide that the crossover could work
both ways. (Because Martin made what was es-
sentially a Mighty Mighty Bosstones record
that just happened to be by a Latin artist, the
one question that remains unanswered is
whether more top 40 stations would have been
forced to acknowledge Martin if he’d contin-
ued to make Spanglish records, although the
earlier success of “Macarena” boded well.)

Martin’s Success Rewrites The Rules

3. It’s still a top 40 world. The barometer of
mainstream top 40’s success has always been
whether other formats were willing 10 bend
their parameters to acknowledge its hits. It’s
heen a while since we had a pure pop record
that powerful. But because “Livin’ La Vida
Loca™ has those ska/punk elements, it’s playing
at adult top 40 and modern adult stations.
(One wonders if at least one or two modern
rock stations will somchow be forced to ac-
knowledge it, too.) Because it's Ricky Martin,
it’s on some rhythinic stations that had, until re-
cently, been focused almost entirely on R&B
product, among them XHTZ (Z90) San Diego
and KQKS (KS107.5) Denver, thus proving
that R&B isn’t the only thing that works at
rhythmic. Everybody is a little less niched at this
moment because of this record, and that's a
good thing.

4. The truth is out there. Just as Baz
Luhrmann’s “Everybody’s Free (To Wear Sun-
screen)” was out there for a year before top 40
PDs found it, Martin was a star in the offing for
several years. Some stations played “Maria”
and “The Cup Of Life” before Martin’s Gram-
my performance. Most didn’t. Add that to the
lengthy head start that top 40 gave modern
rock and or modern adult on Everlast, Six-
pence None The Richer, “Fly Away,” and
“Every Morning,” and it’s further proot that
there are potential hit records that aren’t on top
40 radio yet for no other reason than nobody
has worked them to top 40 yer.

5. Stop snickering about teen acts. Nobody
got fewer props | in the mid-"80s than Menudo.
Some of that act’s ill-fated attempts to translate
its Spanish-language success into English were
truly unfortunate. (Its first English single, “Mo-
torcycle Dreamer,” a rewrite of an earher Span-
ish hit, featured the lyric “My heart goes on
fire/Like a burning tire’'Whenever you are
near.”) Some weren't so bad. And it’s a safe bet
that most of the folks who made fun of Menudo
at the time had never heard it anyway. Now,
Martin’s success is further proof that no artist
can be written oft—as if Cher, Jordan Knight,
and Joey Mclntyre hadn’t proved that already.

RADIO CONCERT MONITOR

ou want a big community-based promo in the For National Children's Safety Week, startin. PROMOTION
yo! abig ( P i o\ g
middle of the fall or spring book? No. You're | May I, R&B WJTT (Power 94) Chattanooga, DATE STATION EVENT DIRECTOR
not QOmg anybody justice—the stathn,‘lhe .lenn., w!ll co-sponsor the Saf"ety Gmne§, yvhu:h April 25 WRHT Greenville, N.C. Dogwood Festival Ross Gellar
chanity group, or the people who benefit from | include free fingerprinting/video 1D of kids. APPEARING: Far Too Jones. more
it. It's also important to remember that charities Country KTWB (Outlaw Country) Sioux .
have strong ties to influential people in the com- | Falls, S.D., did the Bobbing for Trout stunt May 17 WYOY Jackson, Miss. Jubilee Jam Dick O’Neil
munity. You don’t want 1o leave a bad taste | that country KEEY (K102) Minneapolis ran a APPEARING: Collective Soul, Marvelous 3, Blessid Union Of Souls, Everything
about the station in their mouths.” while back. Why bring it up again? Because it . =
The general consensus: “Listeners get con- | got press from CBS Sports, The New York May 20 WKSL Mngh's Kiss Ta".‘go _" ' Jeff Lyons
fused when they hear more than one amonth,” | Times, The Washington Post (a front-page sto- APPEARING: 2%‘ %gf‘gmg&ey Mclintyre, Shaggy, Blessid Union Of Souls, Coolio, Jordan Knight,
says country WBEE Rochester’s Stephanie | ry), and the BBC. PD Spanky Helgeson says o
Hogerman. “But once we choose to do some- | the station also caught flak from PETA and May 22 WDCG Raleigh, N.C. Big Shindig Pam Dziuba
thing, we give full support toit. For thingssuch | fishing groups. APPEARING: Edwin McCain, Smash mouth, Fastball, Semisonic, 98-, Everything, Joey Mcintyre,
as an auction, which we’re not getting behind When MTV called Fresno, Calif., “unhip,” gg‘;ﬁ"ggr”g:a;gfxﬁ'd‘e’v Train, Marvelous 3, Rufus Wainwright, My Friend Steve,
physically, they get inentions when the person- | album KRZR turned a Ken doll into a Carson :
alittes bring it up at their own disposal.” Daly voodoo doll to set on fire, then dropped May 29 KQKQ Omaha, Neb. SweetStock Il Kris Padon
You don’t want to risk the press getting tired | five (MYT'Vs from a 30-foot lift. Laughing as APPEARING: ‘N Sync, Everything, Sixpence None The Richer, Flys, Joey Mcintyre, Fastball,
of you and of you overselling the station,” says | he picked up the pieces was PD) E. Curtiss Far Too Jones, Blessid Union Of Souls, Coolio, Shades Apart, Murmurs, more
Diana Ades of top 1) WNKS Charlotte, N.C. ohnson. . —_—
“p - ! . ) J May 31 WKSE Buffaio, N.Y. Kiss the Summer Hello  Stephanie Ringer
eople won't take our commitment to the char- .
. . o . - ”» , 50 : 1 APPEARING: TBA
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From her forthcoming live album Mirrorball

(the follow-up to her 5X Platinum album Surfacing)
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Tune in to see Sarah’s first ever television concert special on June 25th!

Contact your local Pay-Per-View service provider to order.
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Group Voices Could Be The Next Result Of Consolidation

Continued from page 1

A Keith Eubanks would be useless for a modern
that went rhythmic oldies.”

Of course, there would be caveats. “Say, for in-
stance, [Jacor’s] Randy Michaels wants Chris Cor-
ley to do all of Jacor’s Mix, rock, and modern pop
stations, Hoss says. “There may be a PD or OM in
Toledo, Ohio, who, for whatever reason, doesn't
think that voice would work there. Randy would
let him have that bit of [regionalism].

“In another case, a popular talent like Keith
Eubanks would never sign a broad exclusivity
deal,” he adds. “His deal might cover a group’s
modern stations, but it'll only be exclusive in the
specific markets. Plus, he’ll still be able to work in
different formats, from talk to modern adult.”

Independent voice talents Mitch Craig and
Sean Caldwell affirm that they’ve already had
feelers for group work, only on a smaller scale.
“About a year and a half ago, a group approached
me to be its top 40 voice,” Caldwell says. “Now [
see that starting to happen with news/talk as well.
It’s even possible to do both stations in the same
market. They use a completely different attitude,
and there’s little cross-listening between the two.”

“If voiceover talent is offered corporate deals
now, could full-time employment be that far be-
hind?” another voice talent asks. “What if a group
says, “You can be our full-time voice talent, or we'll
take you off our 30 stations. What do you want?’

“It’s another case here of groups cutting costs.
Offering consolidation jobs will [enable them to]
drive rates and whack independent vendors in
the shin. You can almost expect them to ask
themselves, ‘Why are we paying so much to Se-
lector for all of our stations? Why not buy the
company and create our own software?’ It’s only
a matter of time before all this becomes a reality.”

Hoss concedes that a proliferation of group
deals would winnow out more than a few inde-
pendent voice talents. In that light, how can an
independent survive? Expand beyond radio. Eu-
banks has done work for the Discovery Channel,
the Cartoon Network, Comedy Central, and
TBS. “Radio work makes up a very small amount
of my clients’ business,” Hoss notes. “I like to
bring radio voices into other mediums.”

BACK TO THE ’80S OR ‘BIG IS BACK’

According to many voice talents, top 40 is going
away from the monotone, alternative sound and
back to the upbeat style of the '80s. “The dead-
pan read and beep-static production are still go-
ing on, but more and more people are searching
for something different,” Corley says. “It used to
be very cut and dried, where everyone seemed to
like the same read. Now they're asking for very
different kinds of top 40 reads. It often depends
on their target demo. I also hear personality
things that were last used in the late '80s.”

“In the past few years, top 40, as a format, has
hired voice talents who, in many aspects, were
one-trick ponies,” voice talent John Pleisse asserts.
“Whether it be in their attitude, the modern
grunge sound, or anything else, we went through
a stage in the early '90s where people hired
gourmet voiceover guys for one specific thing.
Now they're reaching out for more versatility. Top
40 is becoming more mainstream, getting away
from being too hip for the room.”

Eubanks, who is widely recognized asbeing the
“modern” top 40 voice, naturally disagrees with
that contention, noting that he has continued to
pick up top 40 clients, from WXKS-FM (Kiss 108)

Boston to KZQZ (295.7) San Frandisco. Yet he ad-
mits, “My style has changed. Stations still like my
bread-and-butter voice work, but I can also mod-
ify it slightly to get something a bit different,
which broadens my range of appeal.”

Offering a historical perspective is Capstar
Raleigh, N.C., OM Brian Burns. “When Keith
came along, he had unique sound that, for that
time, cut through the clutter. Now Keith’s style
has become saturated around the country. It has
created a great opportunity for someone with a
unique sound to cross into the new millennium.”

Burns, who also uses Brian James, is teaming
Eubanks with a female voice in an increasingly
popular sort of vocal pairing. Eubanks is also used
with James and Kelly Murphy in Boston. “I occa-
sionally work with a female for two-voice things,”
Craig says. “Clear Channel Norfolk, Va., director
of operations Maxine Todd has worked with me
for years. When stations call me, looking for a fe-
male in a two-voice spot, I get her to send me her
liners, add my parts, and do the hands-on work.”

At WQEN Birmingham, Ala., Pleisse is used
with Jill Friday, who used to be at sister WM]]. PD
Scott Bohannon is a little surprised female voices
aren’t used more often. “Back when I was at
WAPI [195] Birmingham, we used Leslie Fram,”
he says. “Females sound great on-air. With top 40
now basically designed for women, you have to
wonder why we don't use them more.”

PLAYING WITH NEW TOYS

The other trend in voice work is in the actual
delivery of work. The days of overnight turn-
around may be numbered, as more and more
stations and voices use ISDN, MP3, or other In-
ternet transmissions to deliver same-day service.

Three years ago, just 10% of John Pleisse’s
clients had an ISDN Codec device (aka Zephyr).
Now more than 55% have one.

Half of Caldwell’s customers are Net-wired.
“I've seen a big boost in the use of ISDN and the
Zephyr box, which allows folks to fax me the lines.
I record them and instantaneously send quality
audio to the station. It sure beats overnight deliv-
ery when it comes to quick, little fix-ups. I can
now change a sponsor’s name within five minutes
of getting the new one’s name.”

Eubanks remains resistant to the high tech. “I
still prefer overnight delivery,” he says. “With
ISDN, you can talk to the engineer during the
recording, which sounds good, but in reality
you're often reduced to line reading for a young
amateur who's trying to look like he knows what
he’s doing. When you're constructing a 60-sec-
ond spot, you don’t need that guy to analyze
every single sentence. It's unprofessional.”

Corley is more diplomatic. “When I'm directed
in an ISDN live session, I try to interpret what
they want and give them three or four reads to
choose from,” he says. “It’s not my place to ana-
lyze what they want. If the production guy is
speaking for the PD, who am I to argue?”

Yet that instant give and take can create major
problems for busy voice talent. “Zephyr is killing
me in terms of my workload,” Pleisse says. “What
should be a 10-minute job has turned into a 45-
minute gab session. Your day deteriorates before
your eyes. Time management has become my
biggest concern. I have no more clients than I did
three years ago, but I'm working three times as
hard, which I attribute to technology and the
ruthless competitiveness of this business.”
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Todd Cavanah Uses B96 Brand Name
To Retain Upper Hand In Chicago War

“Why do people constantly think there’s a top
40 hole in this market?” asks Todd Cavanah, PD
of heritage rhythmic top 40 outlet WBBM-FM
(B96) Chicago, when you ask him if he’ll be af-
fected by the advent of mainstream top 40 com-
petitor WKIE (Kiss 92). “Big groups like Chan-
cellor and Bonneville put a lot of money into
researching this market, and what did they do?
Chancellor put on Jammin’ oldies.” Obviously,
they didn’t see a top 40 hole. Check the ratings:
Kiss hasn't affected us at all. Our research shows
that a mainstream top 40 would first take away
from [modern rock WKQX] Q101 and [mod-
ern adult WTMX] Mix, and that’s what hap-
pened. Kiss started off with a 4 share in teens,
yet our teens [in the 30s] also went up, and
QI10I's went down. I wish Big City luck, but I
think they made the wrong decision.”

That’s because Cavanah doesn’t think B96
has left WKIE any room to maneuver. “There’s
plenty of variety on the dial here, and we never
let a mass-appeal hit go by,” he says. “When Six-
pence None The Richer has a hit, we play it.
Same for Jewel and No Doubt. The hits that

‘Why do people
constantly think
there’s a top 40

hole in this

Todd Cavanah :
Program Director market?

WBBM-FM Chicago

Owner: Infinity
Ratings: 4.4-4.8-5.3-4.8

aren't as mass-appeal are played on Mix and
QI0L. Let it finally be heard throughout the
country: B96 is the top 40 station in Chicago.”

Not that Cavanah will let B96 rest on its
laurels. “I'm not cocky, but anytime a station
comes into our territory, it's war. Long term, my
Jjob is to make sure no one takes our important
numbers away. So we attack ourselves constant-
ly. We pride ourselves on always looking at what
could happen next. I'm fortunate to have a staft
full of warriors who know who we are and what
we have to do to win. We're not arrogant to the
point where we believe we can get everyone to
listen to us, but we'll protect our target demos.”

The best way to do that s to play the hits. “We
designed this station to be the center of [this
market’s] universe by being a little later on
records. The best baseball teams have lineups
that are filled with big hitters. Our playlist is
filled with the biggest hits. We make sure to pick
the biggest hits around us, yet we can still break
some new records. There isn't a determined
policy on how long we wait for records to break;
we just have a feel for it. We certainly didn’t have
to wait until we tested the TLC record. Any id-
iot would know that CD is full of hits. We didn’t
have to wait until [R&B rival] WGCI put ‘No
Scrubs’ in power to play it. What we do wait on
are primarily new groups and teen acts.

“The problem with the industry is that one
new teen group breaks, then all the labels have
to put out their own teen groups, and only half of
them, at most, will make it. If you play themall, it
hurts your list. That’s why we wait as long as we
can [on those songs] without hurting the station.”

Here's a typical hour on B96, which re-
bounded to a 5.3 in the second winter Arbi-
trend: TLC, “No Scrubs”; Pras Michel Featur-
ing Mya, “Ghetto Supastar (That Is What You
Are)"; Backstreet Boys, “I Want It That Way”;
Tyrese, “Sweet Lady”; Brandy, “Almost Doesn't

Count”; Whitney Houston Featuring Faith
Evans & Kelly Price, “Heartbreak Hotel”; Ricky
Martin, “Livin’ La Vida Loca”; Puff Daddy With
Faith Evans, “I’ll Be Missing You”; Britney
Spears, “. . . Baby One More Time”; Jay-Z,
“CanlGetA...";and TLC, “Unpretty.”

“You look at our [entire] playlist and see a
Whitney Houston, a TLC, an R. Kelly and a
Janet Jackson . .. That’s a lot of big names, as
potent as the era when we had Michael Jackson,
Madonna, and Prince [peaking] at the same
time. That kind of list makes me feel good. We
get into trouble when there’s a lot of new, un-
familiar artists who have no identity that people
can relate to. When our listeners can see a Brit-
ney Spears or ‘N Sync on magazine covers, then
can hear their music on B96, that’s mass-appeal,
and that equals success for us.”

After years as one of the format’s dance/pop
flagships, B96 has tended to de-emphasize that
music over the past year in favor of more R&B
crossovers. “Right now, people consider the Jay-
Z and Puff Daddy tracks to be dance music,”
Cavanah says. “That’s what I hear when I go
out to the clubs. Dance doesn't have to only be
house or freestyle or Euro. It changes from one
to the other. As long as we change with it and
touch all of our key demos, we’ll be fine.”

B96's success, Cavanah says, “has to do with
our personality, which comes from the music,
the jocks, and the promotions. I look at all three
areas, then act as a listener and ask, ‘What'sin it
for me?’ I ask that when I hear a jock doing a
really long break. I ask that when I hear a
station doing one of those ‘live in it and win it’
stunts. That may be OK once, but it really gets
old after a while. Would I rather listen to that, or
would [ listen to a contest where I could win
tickets every hour to see ‘N Sync, Ricky Martin,
and Britney Spears? Those are the promotions
I want B96 to do. We still might do some of
those word-of-mouth stunts, but we’d handle
them through the morning show. It all comes
back to looking at the whole spectrum of this
station in terms of ‘What's in it for me?’

“Another thing: When I go to other markets,
I might hear a station than has too many mes-
sages, it’s like describing yourself'in five different
ways. B96 is a brand name no different than a
soft drink. You look at our label, and you know
exactly what you're going to get.”

Cavanah also keeps a sharp eye on the staff.
“I insist on at least three jock meetings a
month,” he says. “We go over our numbers, up-
coming promotions, and any problems a staffer
might have with another staffer or anything
else. All the problems are aired and ironed out.
What surprises me is that some jocks have told
me that they haven’t had a jock meeting at their
station in a year. How can you be successful in
this day and age if you don’t work as a team?
Not only do they need to know what’s going on
from me, but I need to know from them what’s
going on in the street.”

Such close supervision includes the popular
yet controversial Eddie and _]obo morning
show ‘I'm virtually producing it,” Cavanah
says. “I oversee everything, yet still give them a
lot of creative freedom. Since they've been back,
they've been error-free, because they know
what our policies are, and we have the ability to
edit and splice things out of the show that don't
work. We can delete bad phone bits and inter-
view hard-to-get artists when they're available,
then run the interviews where they fit in the
show. It has become one of the top five shows in
the country.

“We all realize that we can't get people to lis-
ten 24 hours a day,” he says. “It’s not how long
they listen, but how often they tune in. With the
best hit music, entertaining jocks, and quality
specialty programming during lunch and drive
time, we've been getting them to tune in a lot.”

JEFF SILBERMAN
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The highly anticipated new single from her record-breaking,
3X Platinum, #1 debut album ...Baby One More Time

On your desk now
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Watch for Britney Spears on tour this summer
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Out Of This World

A ML

Shown, from left, are WBBM-FM (B96) Chicago MD Erik Bradley; morning co-host
Jobo, who is trying to hypnotize the camera; and Cher, being welcomed on her
return from outer space.

Shown, from left, are the brother of WHTZ (2100) New York’s Christine Nagy (who,
for some strange reason, refuses to divulge his name), Garbage lead singer
Shirley Manson, Nagy, Z100 promotion coordinator Hamilton Salazar, and air per-
sonality Axl Nemetz.

KIIS And Tell

—
= ‘

Arista’s Joe Reichling, left, tries to persuade Deborah Cox to change her name to
Deborah C. so she can be KIS Los Angeles’ morning star Rick Dees’ sidekick.

Something/Everything?

Some of the following don’t get the Todd Rundgren reference. Could it be Every-
thing’s Rich Bradley; WALC (Alice 100.5) Charleston, S.C.’s Sean Henry; or Every-
thing’s Steve, Craig, and Dave, who are pictured, from left, in the back row? Or, in
the middle row, from left, could it be Alice’s Tatoo, MD Holly Anderson, Every-
thing’s Nate, and Alice’s Rick Rush? Or, kneeling from left, Sire’s William Marion
and Alice PD Todd Haller? Nah.

Back In Black

Whoever said Blondies have more fun? Shown in the back row, from left, are
WPLJ New York PD/mornings Scott Shannon and morning co-host Todd Pettengill.
In the front row, from left, are Blondie’s Leigh Foxx, Debbie Harry, Chris Stein,
Jimmy Destri, Clem Burke, and Paul Carbona.

Nice Asterisk

Finding the most remote backstage area to pose for this picture are members of
B*Witched and WBLI Long Island, N.Y., personalities Tony the Tiger, third from
left, and Fisher, second from right.

8
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