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SUGAR RAY
Every Morn/ng (LAVA/ATLANT/C)

JORDAN KNIGHT +Give It To You (/NTERSCOPE)

* IMOST NEW STATIONS *
BRANDY + Almost Doesn’t Count (ATLANTIC)

p— — -

S8 BT _.__.,‘. 'THMILC TOI “'
TLC
NoO Scrubs (LAFACE/ARISTA)

* » AIRPOWER * *

702 « N¥here My Girls At? (MOTOWNJUNIVERSAL)

* MOST NEW STATIONS «*
WHITNEY HOUSTON - /t's Not Right But It's Okay (ARISTA)

CROSSOVER |
TLC
No Scrubs (LAFACE/ARISTA)

* & RIRPOWER * %
KRAYZIE BONE + Thug Mertality (MO THUGSIRUTHLESS/RELATIVITY)
SILKK THE SHOCKER FEATURING MYA *Sometody Like Me (NC LIMIT/PRIORITY)

* MOST NEW STATIONS «*

R. KELLY * Did You Ever Think (JIVE)
SUGAR RAY

z Every Morning (LAVAJIATLANTIC)

: * * AIRPOWER * %

RICKY MARTIN «Ljvin’ La Vida Loca (C2)
SHANIA TWAIN < That Don't Impress Me Much (MERCURY)

* MOST NEW STATIONS «

RICKY MARTIN + Livin' La Vida Loca (C2)

_____ADUL
SARAH MCLACHLAN

An ge/ (WARNER SUNSET/REPRISE)
FAITH HILL Let Me Let Go (WARNER BROS.)

POWER A *
* MOST NEW STATIONS *
NA LEO « Poetry Man (NLP)

VH1’s New At Work Audio Channel:
Today The Office, Tonight The TV

1] unw ~'

by Jeff Silberman

As it is, attracting adult listeners, es-
peaally during at-work hours, is tough
enough for most non-AC or adult top
40 statons. Now,
VHI might make
it difficult even
for office-
friendly for-
mats. It's just
starting to publi-
aze the VH1 At Work channel, an on-
line radio version ofits network on the
Web at VHI1.com.

For now, the purpose of the online
entity 1s to provide VH 1-branded mu-
sicto listeners when they're away from

the TV and drive them back to the |

music channel when they get home.
“It’s John Sykes’ personal brainstorm,”
VHI VP of music programming Mike

Tierney says. “He has always been frus-

@258

Music First...

trated by the fact that our adult audi-
ence can't take us to work with them.
We needed to give them a way to lis-
ten to us on the Internet while they're
at work. We went through a bunch of
things that we
found out we
couldn’t technical-
ly do, such as
streaming  the
channel. We set-
tled on having an
Internet radio station with the VH1
brand on it, basically playing VHI's
current list around the clock.

“We actually went online in Decem-
ber, and we hired [PD] Ian Harrison
I before the first of the year. But we

haven't really publicized it unul the ‘Di-
vas’ special. The day after it aired, we
| basically repeated the audio from it all

day long. We got over 20,000 hits,

Continued on page 6

in your office

New Adds!!
-1100/NYG  KIiS/1os Angeles KRBE/Houston
KRBY/Dallas  WKSS/Hartford

WHAT'S IT
GONNA BE?!

The Sth Most Listened to Soeg in the USA
Over 63 Million in Audience!

(_3) Maonitor Crossover Airplay

Monitor Rhythmic Top 40 Rirplay

Pop Radio over 600 Spins

#2 Billbhoard Hot 100 Singles Sales
Double Platinum LP & Platinum Single!!

On Tour with R. Keliy!!

TOP 10 DEBUT IN CALLODUT AMERICA

Top 18 Phones at:
Milwaukee
Norfolk
Chicago
Tucson

#2 Most Played at M 37x

s mrvace

#1 Most Requested at

"‘lql|:5==ii

PRODUCED BY DARRELL DELITE ALLAMBY FOR 2000 WATTS ENTERTAINMENT,

KDWEB Minneapolis
WNOK Columbia
Indianapolis
WJMN Boston

INC.

MANAGEMENT Br CHRIS LIGHTY AND MONA SCOTT FOR VIOLATOR MANAGEMENT ON ELEXTRA COMPACT O0ISCS,

n. CASSETTES AND RECORDS.
JACKSON APPEARS COURTESY OF VIRGIN RECORDS AMERICA INC.

1999 ELEKTRA ENTERTRINMENT GROUP, INC. A TIME WARNER COMPANY. JANET

WWW.BUSTA-RHYMES.COM




If you’re waiting for
a story to develop...

stop.

Debut Monitor
Mainstream Top 40 Airplay (+150)

#2 Monitor Rhythmic Top 40 Airplay
(7 weeks in the Top 5)

Blowing Up At:

WKTU/New York! KIIS/Los Angeles!

795.7/San Francisco! WWZZ/Washington, DC! , c
KHKS/Dallas! KDWB/Minneapolis! f
KRBE/Houston! WFLZ/Tampa!

WDRQ/Detroit WXYV/Baltimore!

KKRZ/Portland! KHTS/San Diego!

KSLZ/St. Louis! WNKS/Charlotte .
WKSS/Hartford! WKSE/Buffalo!

B97/New Orleans! KDND/Sacramento!

WXSS/Milwaukee! KZHT/Salt Lake City!

KRQQ/Tucson! & many more ...

* Over 4700 multi-format spins
* Top 5 smash at 3 other formats

Daily host of ﬂ Jams
#1 requested ﬂ Jams Video

* Scanning 30k albums every week

Debut album now Platinum

SWEET LADY

...the first POP single from a multi-format multi-media superstar

PRODUCED BY THE CHARACTERS: TROY TAYLOR AND CHARLES FARRAR FOR CHARACTER MUSIC CORT'ORATION o MANAGED BY CAYLE ATRINS AND G REG PARKS FOR FDG MANAGEMENT AND PRODUCTIONS, INC.
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The Justice Department has approved two of
the t radio deals before it, signing off on
the $3.8 billion Clear Channel/Jacor merger
and Capstar's addition of 31 Triathlon stations.
The Clear Channel/Jacor marriage was ap-
proved on the previously announced condition
the company sell 18 stations in Tampa, Fla.;
Cleveland; Louisville, Ky.; and Dayton, Ohio.
While the FCC still needs to finish its review, sta-
tion managers have been told by corporate
brass that a closing could occur as soon as early
May. Clear Channel becomes the third-largest
radio group in terms of revenues and has the
second-biggest portfolio of stations, with 458.

CAPITAL 6
CAPITOL

BY FRANK SAXE

i ;Vl I mi i

212-538-5268 - fsaxe@airplaymonitor.com

Separately, DOJ has signed off on Capstar’s
$190 million purchase of Norm Feuer’s
Triathlon Broadcasting, with the caveat that it
spin five stations in Wichita, Kan. Capstar plans
to put the Wichita quintuplet in a trust to close
by April 30 on the balance of Tiiathlon’s port-
folio. In January, Connoisseur Communica-
tions had announced it planned to buy the five
sticks, but that deal has now been withdrawn.
Capstar expects to close on the Triathlon sta-
tions April 30.

KENNARD SEES PROGRESS
Advertisers are making progress toward
spending more money with black, Hispanic,
and Asian stations, according to FCC Chairman

DOJ Approves Clear Channel Capstar Deals

Bill Kennard. He is praising advertisers for
making progress, spedifically pointing to True
North Communications, whxch has set up three
minority-focused agendies. “Large advertisers
are also responding with business solutions. For
instance, Pepsi-Cola recently announced a 10%-
15% increase in its advertising on black radio
stations,” said Kennard. The American Adver-
tising Federation has created a task force to
bring more attention to the issue. AAF is work-
ing with Procter & Gamble on a survey of work-
force diversity and multicultural ad practices.
Results will be released next month.

WALL STREET WARMS ON RADIO ONE

Standard & Poor’s has revised its rating of
Radio One from stable to positive. S&P says the
revision is based on Radio One’s increasing cash
flow from newly purchased stations, its track
record in boosting station performance, and its
modestly improving finandal profile resulting
from the anticipated stock offering. The firm 1s
still worried, however, about the $140 million
debt load the company is carrying. The com-
pany s R&B format s tion 1s also an is-
sue. “Some concern also surrounds the compa-
ny's primary operations in a niche radio format
with inherently low revenue yield on audience
share and the direct format competition from
much larger operators in most of its markets,”
say S&P analysts.

The owner of country KDJR (K100) and
sports KHAD De Soto, Mo., found an innova-
tive way to cut out broker fees and complex
haggling to sell his stations. Kim Schafermeyer
sold the combo via the eBay.com site. With a
minimum bid set at $150,000, bidding quickly
climbed to $999,999, until two days later, when
awinning bid of $1 million was entered for item
No. 91964998. The identity of the winner re-
mains a mystery until paperwork is filed with
the FCC.

’PLJ Brings Back ‘No Rap’ Positioner

With most adult top 40 stations sporting a dis-
tinctly rock feel these days, and with the hip-hop
backlash having lost some of its potency, the “no
hard rock” and/or “no rap” positioners that de-
fined adult top 40 in the late '80s/early '90s have
been a lot less prevalent. But WPL] New York,
one of the stations that helped reshape adult top
40 in the early ’90s, has started using “no rap”
again in some of its promos for the first time in
more than two years. WPL]'s Tom Cuddy says
the “no rap” slogan came back “because research
showed that people still retained the fact that "PL]J
is the station that doesn’t play rap.” And with
WPL] now using the positioner “New York’s hit
music,” Cuddy says that the revived slogan is “an
important point of difference between us and
other stations that might play hits.”

RADIS
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323 525 2303 - ]suherml@alulaylnllnr com

MANAGEMENT: ‘BIG’ GUY IS BACK

Former WBIX (Big 105) New York GM Ben-
nett Zier is the new VP/GM of R&B oldies
WGAY-FM Washington, D.C. Zier, most recently
overseeing sister AMs WWRC and WTEM, as-
sumes those duties from Mark O’Brien, who will
concentrate on sister AC WASH. Meanwhile, Pat-
ty Steel, who co-hosted mornings for Zier and PD
Adam Goodman at WBIX, becomes the latest
personality to offer custom voice-tracking
through Goodman's All-Star Voice Tracks service.

Mike Crusham, GM of AC/classic rock combo
KODA/KKRW Houston, exits. Chris McMurray,
GM of oldies sister KLDE, will oversee KODA.
Brian Purdie of album sister KLOL adds KKRW
GM duties.

Steve Miller, most recently owner/GM of
KBOS (B95) Fresno, Calif., is the new GM of

KKXX Bakersfield, Calif,, and its sisters. He re-
places Dave Nathan.

Sindlair’s Greenville, S.C., market manager Pat
Rosiello is upped to VP/market manager in
Kansas City, which includes classic rock KCFX
and album KQRC. WIP Philadelphia GM Dale
Franz replaces Rosiello in Greenville, overseein
top 40 WFBC-FM (B93.7) and soft AC WSPA.

FORMATS: SHE’S SO OLD

Modern adult WSHE (She 100) Orlando, Fla.,
flips to oldies as Cool 100, filling the hole left when
WOCL went R&B oldies two weeks ago. APD
Brenda Matthews and morning team Rocky and
Sue will stay on. PD Katherine Brown will be re-
assigned within Clear Channel. MD Shark may
stay with Clear Channel in another capacity.

Suburban Washington, D.C., country outlet
WUPP flips to modern adult as Pulse 94.3 April
28. New calls are WPLC.

AC WLHR Panama City, Fla., flips to top 40 as
Hot 107.9 under APD/MD/afternoons Nick
Vance, formerly APD/afternoons at top 40 WYKS
Gainesville, Fla. OM Steve Larson will handle PD
duties. Country WWKA (K92) Orlando, Fla., P/T
Troy Tanner joins for mornings; AC WMXZ Des-
tin, Fla., middayer Cheryl Adams joins in the
same capacity; and WWLD (Wild 106) Tallahas-
see, Fla., night host Lug Nug takes evenings.

PROGRAMMING: HE’'S OFFICIAL

Former WWLD (Wild 106) Tallahassee, Fla.,
overnighter Ted Miller is now offictally PD/after-
noons at rhythmic top 40 WZBZ (B105, the Buzz)
Atlantic City, N.J. He had been interim PD. Also,

| crosstown WFNN (Fun 98.7) night jock Unique

Monique joins for nights.

PEOPLE: CALLING DR. DOUG

KKRZ (Z100) Portland, Ore., PD Tommy
Austin gives p.m. host Dr. Doug APD duties.

KSIZ St. Louis MD Rich Stevens exits to pur-
sue other opportunities.

New crossover KXJM (Jammin’ 95) Portland,
Ore,, is filling out its staff. From KWIN Stockton,
Calif., comes new night jock Louie Cruz, who
Jjoins previously announced MD Pretty Boy Don-

BY STEVE
GRAYBOW.
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212-536-5361 * sgraybow@airplaymonitor.com

Twain’s ‘Impress’ Marks Modern Adult

Shania Twain’s “That Don’t Impress Me Much” (Mercury) continues to impress as it enters the
modern adult chart. “Impress,” which is being played on only 10 modern adult stations, is gaining
strength at the format in the West and Southeast. Its popularity at top 40 is based on a remix serviced
to radio but is only available commerdally as a bonus track on import versions of Twain's album.

Another artist who has transcended format boundaries is Ricky Martin, whose C2 debut single,

“Livin’ La Vida Loca,” enters the modern adult audience chart three weeks after first appearing on
the corresponding detection chart. “Loca” is getting new airplay at seven modern adult reporting
stations this week.

Actress Jennifer Lopez makes her debut as a vocalist with “If You Had My Love” (Work/ERG),
which enters the rhythmic audience chart. “Love,” which has been at radio for less than a full week,
is being played on 19 rhythmic stations.

Sugar Ray’s “Every Morning” (Lava/Atlantic) racks up its seventh week atop the mainstream
top 40 detection chart this week. The only other record to manage that many weeks on top in
the first four months of the year was Shawn Mullins’ “Lullaby,” which ended its eight-week run
at No. 1 in January.

PERSONNEL FILE: Former Island/Mercury Denver local Joe Daddio joins Jive Records, cov-
ering the Northeast, based in Washington, D.C.

R&B hitmaker Roger Troutinan, who had songs such as “More Bounce To The Ounce” and “1
Want To Be Your Man,” has died along with his brother in an apparent murder-suicide, Dayton,
Ohio, police said. He was found outside his Dayton recording studio, shot several times. His broth-
er, Larry Troutman, was found in a car a few blocks away with a fatal gunshot wound to the head.

REPORTER PANELS: Effective this week, WZJM Cleveland is removed from the mainstream
top 40 panel. WPNT Milwaukee is removed from the adult top 40 and modern adult panels. There
are now 111 mainstream, 75 adult top 40, and 34 modern adult reporting stations.

WJWZ Montgomery, Ala., is added to the crossover panel this week. WBTT (the Beat) Dayton,
Ohio, is removed from the crossover panel but continues to report to the rhythmic top 40 chart.

Finally, top 40 reporters WQSL and WRHT New Bern, N.C., and WQZQ Nashville, which had
been removed from the panel due to technical difficulties, return this week.

Red Eyes Give Them Away Every Time

in the back row, from left, are KYSR (Star 98.7) Los Angeles p.m. driver Lisa Foxx,
MD Greg Simms, and consultant Randy Lane, who is thinking about having a beer
with the Coors—Andrea, Shoran, Tim, and Caroline—who are in front, from left.

tay. Alexa from WPYO (the Party) Orlando, Fla,,
takes middays, and in afternoons is Mario Devoe
from KCMG (Mega 100.3) Los Angeles.

Country KKIQ Pleasanton, Calif., MD Julie
Deppish snares the APD gig at AC KOIT San
Frandisco.

KKNB Lincoln, Neb., PD Luke Jenson segues
to KMXV (Mix 93) Kansas City, to be the morn-
Ing team’s street reporter.

Eric Ross picks up assistant MD stripes at
WAPE Jacksonville, Fla.

WNEKS (Kiss 95.1) Charlotte, N.C., p.m. driver
Adam Smasher takes nights at KZZP Phoenix.

Columbine Update:
Where To Help

As the tragedy of Columbine High School
in Littleton, Colo., continues to reverberate
across the country, a bevy of Web sites have
sprouted up for those interested in contacting
or assisting the affected parties.

For additional news, check out www.kenc
news4.com or www.9news.com. You can send
E-mail to the Columbine High students and
families at those sites, as well as through the
Jefferson County School District at www.jeff
co.kl2.co.us.

The United Way has established a Healing
Fund for victims and their families and local
violence-prevention programs and agencies,
Send contributions to the Healing Fund, PO.
Box 46531, Denver, Colo. 80201. (See Pro-
moganda, page 4, for more information.)

Also, Monitor has specific information on
individual student-memorial and survivor-
support funds, as well as various crisis inter-
vention groups. For a complete list, E-mail
Jjsilberman@airplaymonitor.com.

TALK ABOUT A QUICK KISS ...

WXKS-FM (Kiss 108) Boston's previous record
for selling out its annual Kiss Concert was several
days. This year, the tickets, made available only to
Kiss Club members, sold out in five hours. Acts
now set for the show are Britney S , Rod
Stewart, Melissa Etheridge, B*Witched, Blessid
Union Of Souls, and Aerosmith’s Steven Tyler
and Joe Perry. Meanwhile, morning host Matty
Segal was in Los Angeles at press time audition-
ing for the DJ role in the upcoming remake of
"70s car-chase film “Gone In 60 Seconds.” The
rewritten role, which Segal may or may not get,

was based on the veteran morning man.
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PROMOCGANDA

AN OVERVIEW OF RADIO PROMOTIONS < ey JEFF SILBERMAN

323-525-2303 - jsilberman@airplaymonitor.com
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Classic Soul Is For Real, But So Is Top 40

‘Phantom Menace’ Grows To Epic Proportions

With concurrent Tune and Newsweek covers,
the unprecedented buildup to the May 19“The
Phantom Menace” debut grew larger still.
“Phantom” finished far ahead of the pack on the
Topical Barometer. Mother’s Day and Memori-
al Day once again finished behind it, practically
a galaxy away. (Our survey, compiled before the
Columbine High School shooting, doesn't re-
flect radio’s impassioned response; see below.)

Ironically, George Lucas and Fox have made
it next to imnpossible to get tickets for screenings.
So, Promogandists have found ways to get
around it. Top 40 WKSE Buffalo, N.Y,, will give
free popcorn to listeners who attend the film’s
morning premiere, while modern rock KXTE
(Extreme) Las Vegas will tie in with collectable
stores that sell old-school “Star Wars” toys.

When premiere screenings were canceled in
Rochester, N.Y., top 40 WPXY quickly oftered a
Movie Premiere Pass. L.ucky eighth callers won
tickets to the next 10 'PXY film premieres, plus
a pair of tickets to “The Phantom Menace” on
opening day. “I had to pull a lot of strings to be
able to lock up those tickets,” stringer Tristano
Korlou says. “The theater even asked me not to
mention their name in any of the promos.”

Want to talk to some people who are already
standing in line at Mann’s Chinese Theatre in
Hollywood? Call the nearby pay phones: 323-
462-9609 or 323-462-9607.

For Mother’s Day, country WYRK Buffalo,
N.Y., will hold an Iron Mom contest. Five moms
will comnpete in such events as the Price Is Right
and Folding Clothes. The winner gets family-
of-four tickets to “The Phantom Of The
Opera,” a hair-salon membership, a makeover,
and a gift certificate from a candle company.
Steve Burgess is the mama’s boy behind it.

TOPICAL BAROMETER
]¥ LF "Phantom Menace” hype

Mother's Day (May 93
Memorial Day (May 31)
Year 2000 events
Father's Day (June 20)
lndependence Day events
Prnng outdoor events

h gas prices
Amusemem parks
Baseball’s regular season

HOTTEST NEW MOVIES:

“The Matrix,” “Life,” “Pushing Tin,"
“Never Been Kissed,” “Austin Powers" sequel
HOTTEST NEW TV:

“The Family Guy,” “Futurama,” “Will & Grace,”

coaNonALN
| | mo2oa2un

“Everything’s Relative,” “Providence,” “The Pls"

Modern adult WALC (Alice@100.5)
Charleston, S.C., plans a Super Mom Shopping
Spree at Super K-Mart. The winner straps
mom into a shopping cart and has 10 minutes
and five seconds to push her around. Mariana
Franco-Robertson was the bargain hunter.

Top 40 KKRZ (Z100) Portland, Ore., feted
Secretary’s Day with a Stud Finder bash. After
the morning show solicited 100 studs to go to a
local hotel, “we invited as many secretaries as we
can fit in the room to find their stud,” Wendi
Foster says. “Our Booty Booklet had bios on the
studs as well as their corresponding ‘number.’
The women mingled to find their stud.” For
Most Popular Stud, a condom was given to each

woman, who gave it to her favorite stud. The
stud with the most condoms won a night at the
hotel, dinner, and a movie. For Studs in Towels,
15 guys “paraded around the bar and onstage
in nothing but towels,” Foster says. “The winner
got a gift certificate to a local porn shop.”

RADIO RESPONDS TO TRAGEDY

Within 48 hours of the Columbine High
School shootings, AC KIMN Denver and coun-
try KKCS Colorado Springs, Colo., distributed
silver-and-blue ribbons to listeners—the high
school’s colors—and asked listeners to wear
them in remembrance of the victims.

Donations to help the families and students
directly affected by the tragedy can be sent to
Mile High United Way Community Fund, 2505
18th St., Denver, 8021 1. Phone 303-433-8383.
Chancellor’s Denver cluster (KALC, KIMN,
KXKL, and KVOD) has set up a victims’ fund at
First Bank, 1200 17th St., Suite 100, Denver,
Colo. 80202. Phone 303-446-3000.

PROMO TOPIC OF THE WEEK:
THE ART OF TAKING TIME OFF

The Promogandists must love their work, be-
cause they rarely leave it at the office. That’s why
48% of them spend at least part of their week-
end home life on the job, while another 42%
consider themselves on call all weekend. Just 3%
say they have since solved the time-off problem,
while 7% don't think time off is a problem.

“I'm always on call, 24 hours a day, seven days
a week,” states Vicki Fiorelli of country KNIX
Phoenix. “The pager never leaves me, and my
cell phone is always ringing. 1 have an excellent
assistant and events manager to help problem-
solve and to take care of the littlest challenges,
but basically everyone [still] counts on me.”

“Even during my free time, I still end up
working,” adds Vanessa Thill of rhythmic top
40 KLUC Las Vegas. “I carry paper with me at
all times to constantly write down new ideas
while in the car, at the mall—even when an idea
wakes me up at night, which always happens.”

Panelists are split on whether the problem is
getting better or worse, although they do agree
on how to make the situation at least manage-
able. “Delegate, delegate, delegate,” says Katie
Eyerly of R&B KMEL San Francisco. “Trust
your staff to rise to the occasion. Put them in
charge, and they'll surprise you. The world does
not stop if you're not personally there to spin it.”

“Say ‘no’ to things that aren't relative to what
the station represents,” says Jason Gani of R&B
W]JLB Detroit. “We don’t do a remote for every
single client that walks in the door, especially if it
won't benefit them, or us, in the long run.”

“The trick is to work in an environment
where people respect the need of co-workers to
sneak away,” says Mike Paterson of top 40
KHFI Austin, Texas. “It helps when the GM,
D, or other stafters realize we work nights,
weekends, and holidays, and there are times
when we need to sneak off to relax.”

Afier 14 days of nonstop work, Sheila Silver-
stein of country WPOC Baltimore says, “Every-
one in promotion should learn to take time for
themselves and their families. I've accepted the
fact that I'm just one woman, I'm comfortable
with my stafl, and that my family and golf game
deserve my attention, t00.”

Want to participate? E-mail your best promotions
to jsilberman@airplaymonitor.com.

There are a couple of ways to identify the hot
new format of the week. One is when a market
ends up with more of that format than it really
needs. The other is when broadcasters, in their
determination to cover the position before their
competition, start blowing up otherwise healthy
stations. The first criterion was met last fall when
Nashville got dueling R&B oldies stations—one
targeting African-Americans, the other serving
the general market. And with the recent demise
of WZJM (Jammin’ 92), Cleveland’s only top 40
station, we've now seen the latter take place.

All of which has led more than one person to
ask, “Isn’t this just the "70s oldies format all over
again?” No. R&B oldies, if done correctly, is for
real. But that doesn’t mean that the position is
so potent that a 6-share major-market station
(whatever its demos) should be blown up just
on speculation.

In markets where the correct conditions ex-
ist for the format to be successful, there’s no rea-
son that R&B oldies should be any less durable
than '50s/60s pop oldies FMs or classic rock sta-
tions, both of which have been in most markets

for 12-15 years. 'lo the extent that either of

those formats has frayed recently, it’s been less a
question of their audiences aging than their mu-
sic burning. And KRLA .os Angeles, the oldies
AM whose library became the core of FM rival
KCMG (Mega 100)’s format, had been playing
“Right On The Tip Of My Tongue” by Brenda
& the Tabulations and “Gimme Little Sign” by
Brenton Wood for more than two decades with-
out any signs of wear.

The long-term fortunes of the format will
have more to do with where and how the for-
mat is done. The success of the format hinges
on whether it’s in markets where R&B music
has a historic constituency (New York, Detroit,
Philadelphia, etc.), instead of markets where
disco was a two-year fad followed by a three-
year backlash; whether African-American Pls,
who have thus far shown the greatest loyalty
to the music, are directly courted (in most cas-
es, they haven’t been); and, above all, whether
R&B oldies outlets are operated as real radio
stations.

After all, broadcasters saw the "70s format as a
long-term failure. The truth was that in most
cases, broadcasters failed the format by not do-
ing the things that typify great radio stations re-
gardless of format. Many of the "70s outlets were
Jjockless, at least outside mornings, for the bulk
of their existence. And many rhythmic oldies
stations are repeating that mistake. *70s oldies

PDs also had a hard time finding records of

their own that tested well. Either they relied on
songs that didn't test or they ended up sound-
ing hike dlassic rock stations. R&B oldies stations
have plenty of records that test well, but not all
PDs want to play all those songs because they
test only with black audiences. Instead, inan ef-
fort to be mass-appeal, they’re relying on the “1
Like The Nightlifes” that won't generate long-
term passion from black or white listeners.

There are a lot of potential snags here. If
broadcasters avoid them, they probably have a
format for the ages. Is it a format that’s worth
blowing up the only top 40 in town for (as we've
seen in Cleveland and Tallahassee, Fla.)? Prob-
ably not. There are some markets where R&B
oldies is much more than a niche format, most
notably Fresno, Calif., and Memphis, where it’s
been No. I in the market. Those, so far, are the
exceptions. Right now, it’s looking like a healthy
niche in most markets, the kind of format you
should do if you don’t have top 40 to yourself.
And if you can’t make the only top 40 in a mar-
ket work you’ll have a hard time bringing huge
numbers and long-term durability to this for-
mat either.

THE MILLION-DOLLAR giveaways that
many top 40 stations are running have made
the format more exciting promotionally than
it's been in many years. But not every million-
dollar giveaway sounds, well, like a million
bucks. Some have too many rules attached for
listeners to follow, much less expect to win. Oth-
ers just have surprisingly little sizzle.

ldeally, all the million-dollar giveaways
would sound as big as WHTZ (Z100) New
York’s Millionaire for the Millennium contest.
Z100 is already one of the best-produced top
40s of all time, but its recent promo, “We’'d
Like Some Money,” assembled by Z100’s Dave
Foxx and Z100/United Stations writer David
Brody, is one of the best things I've heard on
the radio in years. In the promo, copy pro-
moting the giveaway is interspersed with new
lyrics, to the tune of “We Like To Party!” by
Ven

“We'd like some money/

We'd like, we'd like some money/

We'd like some money/

We'd like, we'd like some money

Hey now, hey now, you too can play now/
Wealthiness is just around the corner/
Hey now, hey now, 10 times a day now/
We've got cash for you

A million bucks is coming/

And everybody’s calling/

New York will just go crazy/

When Z100 pays me/

The wheel of fortune’s spinning/

It could be you that’s winning/

So if you win the money/

Your days will all be sunny.”

The song-parody promo is hardly a new con-
cept. (KZQZ San Francisco P1) Mark Adams
did some great ones during his tenure at KBOS
[B95] Fresno, Calif.) But as done here, they're
one of the little touches that puts this promotion
over the top. And with million-dollar giveaways
proliferating rapidly, execution will have a lot to
do with whether they maintain their impact or
whether cash loses its value as a promotional
tool altogether.
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THE FIRST SINGLE BECAME
AN ACADEMY AWARD
WINNING SONG.

THE SECOND SINGLE
REIGNED AT #1 FOR
7 CONSECUTIVE WEEKS.

NOW COMES THE THIRD
OFF-THE-HOOK SINGLE,
AND IT'S ALL HER.

Whitney Houston
it's not right but it’s okay

From her critically-acclaimed
Double Platinum new album,
My Love Is Your Love.

The New York Times reviewing
VH-1 Divas Live '99, the highest
rated show in VH-1’s history, said:
“Ms. Houston recognized no obstacles.
On “It's Not Right $ut It's OK,” she made
every sound bite register. On “Ain’'t No
Way,” both Whitney & Mary ). Blige let
loose, their voices entwining and rippling
through t‘ves. Then Ms. Houston
reclaimed I Always Love You” making
its virtuoso flourishes heartfelt. On every
song giving her room, she was invincible.”

ARISTA
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VH1’s New At Work Audio Channel: Today The Office, Tonight The TV

Continued from page 1

which for us is pretty good. Since the ‘Divas,’ we
started promoting it on the channel for the first
time.”

Harrison formerly programmed modern
WEQX Albany, N.Y., and before that, WEBK
Killington, Vt. “The Internet and radio are the
future of broadaasting,” he says. “The fact that 1
love VH1 really gravitated me toward this op-
portunity. The Internet and digital radio seem to
be the future of radio broadcasting, which obvi-
ously was a big incentive, too.”

Naturally, VH1 At Work’s music mix will dose-
ly mirror the video channel. But there is one
main exception. “There are many songs from
[VHI-friendly] artists who don’t have videos,”
Harrison says. “The Beades, for instance, don’t
have many clips of their hits. We can play these
great tunes that VHI can't.”

Tierney notes that the site could be used to test
new music, but that’s not imminent. “Right now,
we just want to carefully reinforce our brand. Yet
once we're in gear, I see no reason why we couldn’t
do that. People are investing a ton of money into
figuring out how to use the Internet for scientifi-
cally valid research. It’s tough; you can't just put
music on and wait for an E-mail response.”

MINIMAL NON-MUSIC CONTENT

Currently, non-music content is minimal, out-
side of promos for VH1. In a typical hour, there
are only two or three stagers and drop-ins. There
are no other commercials. “Inevitably, we could
run spots, but my goal is different than that of a
radio PD,” Harnson says. “I'm not trying to in-
crease ratings as much as I'm trying to drive peo-
ple back to VHI, the cable channel.”

“The [in-house] promos are our way to push
people from the Web site to the channel,” Tier-
ney adds. “We're still feeling this out as we go
along. In fact, just today we made a tactical deci-
sion only to run promotions of VH1 programs
that are airing that mght with the except.lon of
weekend airings of ‘Behind The Music,” which
will be promoted on Friday.”

Expect to hear a lot of contesting on the Web
site in the near future. “That’s another way to
push people back and forth from the channel to
the Web site,” Tierney notes. “We’ll do promos
centered around VH1 programming, such as
asking listeners which member of the band spot-
lighted in that night's ‘Behind The Music’ died
suddenly, then having them call us [at a certain
time] tomorrow with the answer to win.”

Visually, the music is currently accompanied
primarily by the name of the song and arust. Will
V]Js be used in the future? “We’ll find that out,”
Tierney says. “Without a doubt, radio personali-
ties bring a competitive value to their stations. In
time, we'll find out whether people will actually
turn to the Internet for personalities. We feel the
Net is its own medium that’s apart from radio.

“Besides, the whole idea of this is to have it on
background,” he adds. “Using Real Audio, you
can put it on and still do what you need to do on
your computer, be it word processing or E-mail.”

Even so, Harrison has developed two block
programs specifically geared for the Web site.
“One is “Then & Now," which is essentially a dou-
ble play—an early recording and their latest hit—
from big VHI artists,” he says. “The other may
be called ‘Uncovered,” where an artist such as
Sheryl Crow will play a cover version of, say, Led
Zeppelin's ‘IVyer Mak’er” We'll have some narra-
tion describing why she did the song, and we’ll
also play the original version.”

The powers that be are toying with the notion
of airing VH Is hit shows, such as “Behind The
Music” or the live “Storytellers” concerts. Yet
those programs—especially the former—require
far more than a background-listening environ-
ment to be truly enjoyed. “That may be a limita-
tion,” Tierney admits. “We’ll have to find out
whether ‘Behind The Music’ works in the back-
ground. We may try to program it during the
lunch hour. The essence of our music program-
ming has to stay in the background, yet at the
same time, block programming can be used to
get them to return for current music rotations.

“We're at the crawling stage, so we're going to

ut all the emphasis on musical content and the
VHI1 brand. The music we put on there right
now is real listenable and fun. Ultimately, we be-
lieve we'll get people to tune in when we start do-

ing ‘Storytellers,” for example, every day at the
lunch hour. We'll see if using our franchise pro-
gramming will translate to our audience at work.
Live concerts would seem to be a natural on the
Web site, but we'll also find out whether ‘Behind
The Music’ works without pictures. Our goal is to
create a free-standing operation with program-
ming that mirrors VHI and is just as com-
pelling.”

MORE MUSIC? LESS LONGFORM?

Their desire to transplant programs like “Be-
hind The Music,” “Storytellers,” and maybe even
“Pop-Up Video” is understandable. After all,
block programs consistently attract larger audi-
ences than music videos; why shouldn’t the same
hold true online? Ironically, the popularity and
inevitable increase of block programs on VH1
may incite the same industry criticism that has
been habitually leveled at MTV—not enough
videos, too many pro,

“Abalance has tobe worked out,” Tierney says.
“An hour of videos will probably never get better
ratings than a ‘Behind The Music’ special. It's
harder to generate TSL off a succession of four-
minute music clips than it is for an hour show. At
the same time, it’s not impossible to get ratings
with music videos. Our challenge is to find more
ways to get ratings with video. MTV has done it
very well with their “Total Request’” hours, and
we've had some success with our ‘Women First’
rock show. A new contemporary hard rock pro-
gram, airing at | a.m., is doing really well, and it’s
attracting an audience that’s 70% males, com-
pared with our normal 50/50 composition.”

Besides block programming, VH1's growth
can also be mirrored to the success of modern AC
radio stations. “It's been a mutually beneficial sit-
uation,” Tierney says. “By no means can we take
credit away from great stations such as KYSR Los
Angeles, WBMX Boston, the Alice stations, and
KFMB-FM San Diego. They were figuring out
how to do it before VH1 caught on. The major-
market stations laid the groundwork, then VH1
evolved to play more contemporary artists such
as Lenny Kravitz. Our hipper image brought a
lot of new audience into the fold.”

SHOULD RADIO WORRY?

Yet can VH1 At Work be mutually beneficial to
radio stations that thrive on daytime listening?
One prominent broadcast researcher told Airplay
Monitor that he could see “radios switching off
across the country” as a result of MTV At Work.

“The Internet is still an unproven entity, so
there’s no yardstick to measure our success,” Har-
rison says. “But ultimately, I think, we could com-
pete with radio.”

“Our biggest day so far has been 20,000 hits,
which on a national scale is not a threat to any-
body just yet,” Tierney says. “I still believe the pos-
sibility is here for a rising tide to raise all the ships.
Someone could hear a Sixpence None The Rich-
er record or audio of Cher’s ‘Behind The Music’
on the At Work Network, then realize that their
records could also be heard on certain radio sta-
tions in town. Who knows? The Internet is still
new, and we’re just putting our feet in the water.”

Yet both Tierney and Harrison point out that
VH1's At Work network is just a small part of
MTV’s massive Internet project, tentatively titled
Buggles, set to debut in a few months. “VHI1 At
Work.com will be just one of 100 Internet radio
stations available on the site,” Tierney says. “Peo-
ple who come to the site will also be able to link to
CDnow and shop for records and buy concert
tickets. Buggles will be do for the Internet what
MTYV did for cable TV.”

VH1 SAMPLE HOUR

Lauryn Hill, “Ex-Factor”

Bonnie Rmu. Somﬂhmg To Talk About”

Everlasl, “What It's Like’

R.E.M., “At My Most Beautiful”

Sherzl Crow. Anvthmg But Down”

I Still Haven't Found What I'm Looking

l-m

Cher, “Believe"”

Alanis Morissette, “Thank U"

Sting, “An Englishman In New York"

Warren Zevon, “Werewolves Of London”

Tom Petty & the Heartbreakers, “Free Girl
Now"

MONITOR PROFILE

Joel Salkowitz Returns To New York,
Jammin’ Oldies And Taking Names

The old saying “everything old is new again”
took on added significance in New York when
Joel Salkowitz returned to the Big Apple, after
leaving WQHT (Hot 97) several years ago, to
program Chancellor’s new rhythmic oldies sta-
tion, WTJM (Jammin’ 105). In the just-re-
leased winter Arbitrons, the station rocketed
from a 1.7 share as adult top 40 WBIX to a 3.5,
tying oldies veteran WCBS-FM.

Salkowitz was working for Fox TV’s audio
and music department when Chancellor asked
him to help start up rhythmic oldies station
KTXQ (Magic 102) Dallas. “While I was get-
ting Magic off the ground, [Chancellor presi-
dent] Jim de Castro and [VP of programming]
Steve Rivers were doing research for New
York. When the data came back that they
should do it here, he asked me [to join the new
station], since I knew all about rhythmic radio
firsthand. Naturally, I was thrilled.”

As a station
and as a
format, we're
still in our
infancy’

A
Joel Salkowitz
Program Director
WTJM New York

Owner: Chancellor
Ratings: 1.5-1.6-1.7-3.5

Besides welcoming the return to New York,
Salkowitz long had an inkling that such a for-
mat would succeed. “Although I didn’t giveita
lot of thought at the time, 1 did have some dis-
cussions [during his previous tenure in New
York] with people on what would be the next
incarnation of oldies for people my age, 35-
46,” he says. “Traditional oldies have left us be-
hind. I don’t care to hear all the doo-wop that
WCBS [plays] or all the [surf] music on KRTH
Los Angeles. [As one who grew] up in the late
'60s and early "70s, [I find that rhythmic oldies]
is certainly a piece of my music; traditional
oldies stations never really addressed that.
Logic would tell you there had to be an op-
portunity there. Steve Rivers has to get credit
for cooking up the format in first place.”

Having started Magic in Dallas and cur-
rently helping start up Chancellor's WGAY
Washington, D.C., on top of WT]M, Salkowitz
has a clear idea of the minute music differ-
ences in the playlists. “The core of rhythmic
oldies—Motown, late-'60s to early-"70s R&B—
is essentially the same at all of the Jammin’ sta-
tions,” he says. “Yet each market has a handful
of records, more in L.A. and New York, that
were bigger in their markets than the others.
For instance, El Chicano is huge [at KCMG
(Mega 100.3)] L.A. but would never be played
in New York. Mega can also go a lot deeper on
War and Santana than other markets, which
will basically play their two or three huge na-
tional hits. Conversely, D-Train and Dr. Buz-
zard’s Original Savannah Band’s ‘Cherchez La
Femme’ are huge here [but] will never test in
Dallas or L.A.”

Here’s WTJM at night: Spinners, “I'll Be
Around”; Stephanie Mills, “Never Knew Love
Like This Before”; Dramatics, “Whatcha See
Is Whatcha Get”; Earth, Wind & Fire, “Fanta-
sy”; Supremes, “Baby Love”; Undisputed
Truth, “Smiling Faces Sometimes”; Isley
Brothers, “That Lady”; Patti Austin (With
James Ingram), “Baby, Come To Me”; KC &
the Sunshine Band, “Get Down Tonight”;

Temptations, “Psychedelic Shack™; Al Green,
“Let’s Stay Together”; and Michael Jackson,
“Wanna Be Startin’ Somethin’.”

Salkowitz isn't afraid that the rhythmic oldies
format will burn out as listeners eventually tire
of hearing the same catalog over and over.
“Look at the model of traditional oldies sta-
tions and compare it to this format,” he says.
“KRTH has been playing the same core of
music for 25 years. The same basic thing can
be said for WCBS-FM. They've continued to
succeed by developing special programs and
features, which serve as interesting vehicles to
introduce a wider variety of music. That keeps
those stations fresh.

“Remember, you're talking about a format
in its infancy,” he adds. “With the possible ex-
ception of [KISF San Francisco], which is a
slightly different animal, all of our stations are
less than a year old. Over time, you'll see our li-
braries add new dimensions. I still don’t know
what the final number of songs will be, but like
any other hit music format, the list will be pret-
ty tight. We're going to make sure listeners get
what they came for . . . We're not going to
throw them any curveballs; we're going to play
their favorite songs.”

Salkowitz believes WT JM's pinpoint music
focus was the main reason it ied WCBS-FM
out of the box. “They used to have a large
swatch of music all to themselves,” he says. “We
came in with a spedifically focused product, and
from early indications, we took practically
everyone under 45 from them. We simply
picked our target—basically 35-45, with our
center of the universe being 40 years old— and
went after it. We don’t plan to expand a major
effort outside that target. Even though we
know there are a bunch of listeners in their late
20s and early 30s, that’s gravy for us. We look at
them the same way that a rap station looks at
those over 25. We don't actively target the
younger listeners, because the biggest bang for
our buck is the real partisans for this music.”

Historically, the format flavor of the month
inevitably attracts direct competition, yet
Salkowitz thinks his station would have little
problem dealing with latecomers. “I'd be very
surprised to see someone come in and put an-
other rhythmic oldies [outlet] on,” he says.
“You're talking about a format that attracts
adults, who don’t sample nearly as much as
young listeners. It would almost be a suicide
mission, especially if we're well-branded in the
market. Qur primary goal right now is to de-
velop a brand for all of Chancellor’s [rhythmic
oldies] stations, so it would be very dangerous
for someone to come in and do this format
better. This market and many others are lit-
tered with the remains of other stations that
tried to duplicate the success of established,
well-branded stations.”

The ultimate branding is Chancellor’s syn-
ergy plans for rhythmic oldies tours and com-
pilation albums. “1 don’t have the details just
yet, but it absolutely makes sense to take a
number of these groups and promote them on
Chancellor’s rhythmic oldies stations in New
York, L.A., Dallas, Washington, D.C., Chicago,
San Francisco, Cleveland, and Orlando, Fla.,”
Salkowitz says. “In putting a compilation CD
together, it would be a simple matter of chang-
ing the cover artwork for each market to cre-
ate custom product that further brands our
stations. It’s a real win for everyone involved.”

However, Salkowitz doesn’t want to look too
far ahead. Jammin’s marketing campaign is
just starting, as word-of-mouth has largely
been responsible for getting the station off the
ground. “As a station and as a format, we're still
in our infancy,” he says. “It’s like we're writing
out the rules as we go along. We'll have to fig-
ure out what comes over the next several

months.” JEFF SILBERMAN
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THE FIRST HIT SINGLE FROM THE MOST
| ROMANTIC SOUNDTRACK OF THE SUMMER

## 7 in 18 countries! Over 5 million singles sold! A global phenomenon!

bOYZ@ ﬂ e Impacts

no matter what adass

Performance of "No Matter What" on The Rosie O'Donnell Show - May 26

A hit in the following countries
UK: #1! Record ‘Of The Year {ahead of Celine, Cher,
= Backstreet Boys, Spice Girls, etc) Biggest phone
‘ poll in history. Over 1 million votes in 45 minutes,
| over 30% total for Boyzone. 1.5 million copies sold!
11 In its first week, “No Matter What" sold 293K, the
highest total for any single in any week in all of 1998.
Germany: #1! 1,000,000 sold! Holland: #1 for six
weeks! Over 500,000 sold! Ireland: #1 for eight
weeks! Norway: #1 for seven weeks! Belgium: #1
for four weeks! Sweden: #1! Denmark: #1! New
Zealand: #1! Switzerland: #2! Austria: #3!
Australia: #3 and rising!

Executive Producers: Jim Steinman & Andrew Lioyd-Webber

,' Notting Hill

MU=IC EROMTHE MOV PIC TURE

iﬂ }
h 6, » Also includes songs from

98°, Elvis Costello, Steve Poltz, Shania Twain & more.

”~

e

www.polygram-us.com/boyzone wmxm~ru
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ALL
MONITORS

Winter Arbitrons

Ad Deadline: 4/15 - 4/29

R&B

Jock Jam
Boaws distribution at impact
Ad Deadline: 4/30

ROCK

Album Rock:
State Of The Format

Ad Deadilne: 5/7

Modem AC
Second Anniversary

Ad Deadline: 5/14

Black Music Month
Mexth leag salute - 4 separate lssues
Ad Deadline: 5/28-6/18

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com. |

'RADIO CONCERT MONITOR |

PROMOTION
DATE STATION EVENT DIRECTOR
May 15 KPRR El Paso, Texas Power Jam ’99 Chris Lucy
APPEARING: Divine, Eminem, Tyrese, Mya, DJ Laz, JT Money
May 17 WYOY Jackson, Miss. Jubilee Jam Nikki Brown
APPEARING: Collective Soul, Marvelous 3, Blessid Union Of Souls, Everything
May 20 WKSL Memphis Kiss Tango Il Jeff Lyons

APPEARING: Edwin McCain, Spin Doctors, Joey Mcintyre, Shaggy, Coolio, Jordan Knight,
98°, EYC, C-Note, Blessid Union Of Souls, Jana

May 22 WDCG Raleigh, N.C. Big Shindig Pam Dziuba

APPEARING: Edwin McCain, Smash mouth, Fastball, Semisonic, 98°, Everythinthoey Mcintyre,
Sixpence None The Richer, Train, Marvelous 3, Rufus Wainwright, My Friend Steve,
Radio Star, Skwzbxx

May 29 KQKQ Omaha, Neb. SweetStock Il Kris Padon

APPEARING: ‘N Sync, Everything, Sixpence None The Richer, Flys, Joey MclIntyre, Fastball,
Far Too Jones, Blessid Union Of Souls, Coolio, Shades Apart, Murmurs, more

May 31 WKSE Buffalo, N.Y.
APPEARING: TBA

Kiss the Summer Hello  Stephanie Ringer

May 31 WJBQ Portland, Maine “Q" Concert Daphne Perkins
APPEARING: Blessid Union Of Souls, 98°
June 1 WWHT Syracuse, N.Y. Summer Jam Dan Connelly

APPEARING: Jordan Knight, Mya, Monifah, more

June 4 WPRO-FM Providence, R.. 25th Anniversary Jodi Johnson
APPEARING: TBA
June 5 WXKS-FM Boston 20th Anniversary Mariah Toufas

APPEARING: TBA

MONITORS

Spring Arbitrons
(Dates Approzimate)
Ad Deadiine: 7/1 - 7/25

TOP 40

Top 40 Fall Book Tune Up
Bosus Distributios at Midwest Conclave
Ad Dezdline: 7/16

R&B

Midwest R&E
Bous Distr'butien at the convention
Ad Deadline: 7/23

ALL
MONITORS

Final Ballots Inserted
for '99 Blilboard/Alrplay

Monitor Awards
Ad Deadline: 8/20

COUNTRY

Country:

State Of The Format

Bonus distribution at CRS Reglenal
Ad Deadline: 8/20

First Aida

-t = »

Shown discussing great literature at the “Aida” premiere party, from left, are WALK
Long Island, N.Y., MD Charlie Lombardo; VP of programming Gene Michaels; the
well-red Elton John; and APD Rob Miller.

ALL
MONITORS

NAB Special
Bewus distribuiten at NAB Radio Shew
Ad Deadline: 8/27

ALl
MONITORS

Monitor Seminar
Benus distributien at the Semimar
Ad Deadiine: 10/1

R&B

NBPC
Bonus distributien at NBPC
Ad Deadline: 11/5

ALL
MONITORS

Year-End Issue

All Monitors cembined into one
special Issue

Ad Deadilne: 12/10

Montor

Wanted: One Round Table

“X"” marks the sport where Jordan Knight (center, seated) wants his round table.
Standing, from left, are WXXL (XL106.7) Orlando, Fla., morning duo Doc and Johnny,
Interscope regional James Bishop, and MD Pete deGraff, who ponder the difference
between good and medieval.
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KSCA Spanish 54 58 60 69 80 | oo 5 >
KLVE Spat:sh 53 63 60 65 84| Lo _ ‘ % ;
PWR REB 40 39 37 41 43 | YRM N1 57 57 60 49 48
WBCN modem 55 58 57 54 47
KKBT R88 39 38 40 38 3 | L ! L .
KROG modem 333 34 35 37 s sl Ol ER
KFl 44 39 34 39 3 | o 0
KTWY :/:1 Gl sl as T waos oldies 43 41 46 43 38
. y i i ’ y WAAF album 21 32 26 34 32
KLAX Spanish 3435 32 41 33 ;
KRTH aldies 34 33 34 30 32 | wRom oldies 27 30 28 30 31
x 18 WKLB country 33 25 27 35 30
WZLX cls rock 30 32 33 32 28
MG R&B oldies 27 31 32 28 2 | W sports 739 36 38 25
Kcss s rock 25 24 24 23 26 | W iz 28 24 23 24 23
XBIG A 3 4 25 | weea cls rock 21 22 26 23 18
XNX NT 25 24 2.1 2.1 25 | WXKS-AM adult std 14 17 23 16 18
KABC NT 26 29 28 24 24 | WRNX modem 1.2 1.2 1.6 13 17
KLAC adult std 22 22 21 23 23 | WPLM-AMA ¢ 03 !
KBUE Spanish 17 16 13 18 21 | weos triple-A 25 22 20 17 15
KX60 classical 1.9 19 16 18 21 wiLD R&8 1.0 1.2 08 09 13
KLOS album 23 26 24 23 | W ! 6 0 12
KU country 23 23 21 22 21 | WA Spanish 08 04 11 '
KFWB NT 21 19 21 20 18
KLSX NT 24 22 25 24 18| ISAN D|EG.°—(1A6) A
KSSE Spanish 15 13 18 19 18| F K 8 68 . 56
XTNG Spanish 18 22 19 17 16 KSON-AM-FM country 6.6 5.2 5.5 6.2 5.5
FACENRTO REB oldies 09 08 09 09 11 | KGO nT 4945 42 5
KK Spanish 06 06 05 06 L1 | KFMB-FM . ) \ : ; <
[T] R&B adutt 12 15 13 12 18 HTZ p 40/ehythim ) . 59 - N e
KRLA NT 06 07 07 06 10 | KIS op 4 39 39 4 6 -
XETRA-FM modem 30 37 40 45 4s ‘
CHICAGO—(3) YHRN R88 oidies 1413 31 27 43
WGCH-FM R&B 63 77 80 64 67 | moz album 48 31 39 40 4l
WeN NT 66 58 66 66 58 | xee ols rock 42 43 35 44 49 |
WBBM-FM top 4 4 5.3 g KLY Spanish 23 23 11 25 31
wis NT 40 43 43 40 59 | weM jaz 38 40 38 38 36
WNUA jaz 46 41 43 42 41 | xpop adult std 36 37 28 25 3
WAz R&B aduht 43 41 49 40 a1 | wnm oldies 23 31 30 26 271
WBBM-AM NT 40 36 34 37 38 | pux ¢ 32 32 6 27
WM AC 26 3.3 29 k¥ } [ C 1.8 18 2.3 2.8 [y
wuer R&B oldies 30 32 20 24 36 | xrms-AM NT 21 46 51 44 25
Wiax modem 3028 34 39 34 | yerRaaM sports 21 17 25 26 20 EEm
W Ac Lt 35 34 xpa ds rock 26 25 25 26 18
z:l';: 0”'::, 33 gg i; gg ;: KLQv Spanish 22 18 06 14 17
e : : : g : KFI NT 21 22 19 21 1§ “ h h ﬁ h k Th H | d ”
WNND i 21 26 26 21 sy triple-A L1313 13 14 T e p ones are o t e hOO ' IS IS 4 real record.
m 2':"::: f: 3; ;? gg ;: KFSD classica 12 13 17 13 13 =
i 6L : 026 |y i 13 1 12 07 1l D K | PD K"S L A |
WEKG NI 29 22 26 25 24 | gm ss;t::ss: TR an nie BV, A 0sS I‘Ige es
WOJ0 Spanish 22 20 22 20 24 :
WXRY hNi/Tv'e-A g-ﬁ f; ;1; gg ;3“ NASSAU-SUFFOLK, N.Y.—(17) &
WA 3L : : 0 | wirK modem 53 55 51 54 66 G i i C | O Th d
WXCD cls rock 26 2.7 22 26 20 WALK-FM AC 7 55 3 58 53 reat up_SWIng In Our al Ut. e aU |ence
WNIB/WNIZ classical 19 L5 1.7 13 16 WHTZ top 40 5 55 51 54 a“ . . . .
wr sanse K BRI is starting to figure out who EYC is!
WSCR 5 WBL! » 40 5 43 53 2
WENT dlassica 1212 12 13 14| wepsgm NI 3033 35 40 a2 #11 12 -17 females
WGCI-AM refigious 12 L 12 13 11| weecrm ol 19 42 40 45 31 y
WHLUWGSM aduht std 3625 31 28 38 1 8 ! 2
o NI;HILADELI:!-IIA;(S)G_‘ 64 7g | wezo okdes 26 271 25 21 34 # 1 1 4 femaleS,
WEEB ar ‘ 12 6.2 9 6.3 WFAN sports 34 38 36 35 34 #1 7 1 8 L 34 females "
Wrsp aom 64 51 54 56 59 | WBABWHRM album 29 35 35 28 33 X
WOAS-FM R&B adutt 64 62 58 59 53 | WA T 8 35 32 30 30
I i I I [ WAXQ cls rock 19 18 22 21 29 Wa ne cOx PD KQKQ Omaha
wusL R&8 43 51 47 53 50 | 7 oo v
wiz jaz 51 45 41 42 49 | W D 40/rhythm z 36 6 2 ’ ’
WOGL okdies 46 49 49 55 a7 | wom NT 31 36 32 32 28
M ome noMowUEiw W o @aon oo “Stay with thi d. #12 females 25 - 34
WP?I dult st 18 i 13 a0 35 WacD jaz 21 21 3_5 g: 2_? ay WI t IS reCOr . ema eS
wip sports 34 26 27 29 35 | W 3 28 g e f 2 4 k »n
Wy cuury 2 a3 47 a2 3 | WM RiBodes LI L0 L Ll 2 up from #24 last week.
WMGK cls rock 39 41 41 39 32 | W ( 2; zo 1 3 ) 56 ; L
P ! waa g 28 2 12 2 John 0'Dea, PD, WNNK H b
WNMR album 31 30 36 36 30 | WNEW album 23 19 19 13 18 0 n ea’ ’ ar"s urg
WPHI R&B 35 34 31 33 30 WMJC country 18 16 2.0 1.6 1.7
mode 22 23 23 21 25 | WURMODRE modemn 15 16 14 18 16 s : a1t .
m . | o et R R Executive Prodaced by: Randy Phillips & James Hliott
ot N Ll 12 08 16 | WEM el O Produced by: Hall & Whitecross for H.E.L.P. Productions
WPST 3 1 weLs R&B 015 15 16 14 = et i s o0l re
WOAS-AM religious 13 12 10 12 11 | WRKs REB adut 15 14 14 13 14 S})) an
WIOW NT 10 09 09 13 L1 | WSKQ-FM Spanish 13 15 15 15 13 VAAVATAVAVA S | iAar \frecor: ]- O
WPHT NT LI 12 13 10 11 | weNyewwy country 05 06 04 10
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Monitor. MAINSTREAM TOP 40

FOR WEEK ENDING APRIL 23, 1993

In Our Lifetime

he first singl
LA MAINSTREAM TOP 40 AIRPLAY —

Z
o |z | o%
THE HUSH £%| 2% 23| TITLE/MPRINT/PROMOTION LABEL ARTIST | TW | Lw
*kk NO. 1T & & %

1 )\ 16 | EVERY MORNING LAVAATLANTIC 7 weeks at No. 1 SUGAR RAY | 6206 | 6322
@ 2 11 | KISS ME SQUINT/COLUMBIA SIXPENCE NONE THE RICHER | 6126 | 6031
(3)| 3 | 10 | NOSCRUBS LAFACE/ARISTA TLC | 5886 | 5608

% GREATEST GAINER *
@ 10 4 LIVIN' LA VIDA LOCA c2 RICKY MARTIN 4881 | 3917
(5)| 4 | 12 | WHATIT'S LIKE tommy BoY EVERLAST | 4579 | 4432
@ 8 8 THE HARDEST THING UNIVERSAL 98 DEGREES | 4385 | 4161

7 5 30 | SLIDE WARNER BROS. - GO0 GOO DOLLS | 4341 | 4ﬂ1q

8 7 17 | FLY AWAY ViRGIN LENNY KRAVITZ : 4253 J__dﬂ

9 6 29 ...BABY ONE MORE TIME JivE BRITNEY SPEARS_ 4116 | 4454
11 8 HEARTBREAK HOTEL ARiSTA WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE | 3753 | 3478

1 9 19 | BELIEVE WARNER BROS CHER | 3687 | 4189
@ 14 3 | WANT IT THAT WAY Jive BACKSTREET BOYS 1 3680 | 2959
16 5 THAT DON'T IMPRESS ME MUCH  MERCURY SHANIA TWAIN | 3107 l 2657 |

14 | 13 | 27 | BACK 2 GOOD LAVA/ATLANTIC MATCHBOX 20 mﬁdl

15 12 18 | ANGEL OF MINE ARISTA MONICA. &GT 3533
(16) | 15 | 5 | IDRIVEMYSELF CRAZY Rca - 'NSYNC | 2836 i,zﬂ
»17 18 | 35 | SAVE TONIGHT WORK/ERG EAGLE-EYE CHERRY | 2465 _2&
)| 9 SPECIAL ALMO SOUNDS/INTERSCOPE GARBAGE | 2386 '.2293

19 23 7 AP‘HING BUT DOWN  A&MINTERSCOPE - SHERYL CROW TZZBS | 2274
—20 17 6 EVERYBODY'S FREE (TO WEAR SUNSCREEN) capiToL BAZ LUHRMANN 21;1 | 2627
(2D | 22 | 5 | DOWN S0 LONG sruantic - JEWEL | 2141 | 2123 |

22 | 19 | 26 | MIAMI cowumei WILL SMITH | 2136 | 2383

% % AIRPOWER * %

@ 25 | 4 | GIVEITTOYOU ( 2026 | 1842
24 21~ 26 | HAVE YOU EVER? ATLANTIC BRANDY | 1941 | 2193
—%—— 24 | 23 | ANGEL WARNER SUNSET/REPRISE _ SARAH MCLACHLAN | 1703 | 1998 |
@ )| 28 6 WE LIKE TO PARTY! GROOVILICIOUS/STRICTLY RHYTHM a VENGAB@ | 1665 _1526
27 | 2% | 12 | CESTLAVIE epc B*WITCHED | 1561 | 179
/27 32 3 WHY DON'T YOU GET A JOB? coLuMBiA THEQ"FSPRING Y 1488 | 1237
(23) | 33 | 2 | HEYLEONARDO (SHE LIKES ME FOR ME) PusHyv2 BLESSID UNION OF SOULS | 1478 | 1196 |
@ 31 4 CAN | GET A... DEF JAM/MERCURY JAY-Z FEAT. AMIL (OF MAJOR COINZ) & JA —I 1365 | 1310
(31) | 36 | 2 | PRAISE YOU SKINT/ASTRALWERKSVIRGIN FATBOY SLIM i 132 | 1110
32 27 20 ALL | HAVE TO GIVE HVE . BACKSTREET BOYS ] 1250 ' 1614
33 30 13 STAY THE SAME c2 JOEY MCINTYRE 1 1239 | 1524
34 NEW)> | MILLENNIUM CAPITOL ROBBIE WCLLIliMS_ ﬂ 833
»&4-5 —27‘ WAIT TiLL | GET HOME  TRANS CONTINENTAL/EPIC C-NOTE 1 1090 | 959
36 | 34 | 24 | LATELY PENDULUM/RED ANT DIVINE | 1042 | 1178
(31 38 2 HARMLESS REFUGE/MCA o MULBERRY LANE ] 1032 | 999

38 | 35 | 25 | DOO WOP (THAT THING) RUFFHOUSE/COLUMBIA LAURYN HILL | 1027 | 1160 |
(39) | NEWD | SWEET LADY Rca TYRESE | 1017 | 867

- * MOST NEW STATIONS %

40 NEW)> ALMOST DOESN'T COUNT ATLANTIC BRANDY 978 | 505

Songs ranked by number of detections. (O Records showing an increase in detections over the previous week, regardless of chart move-

N I s ment. A record that has been on the chart for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Air-
VAR S 1510 power awarded to those records that attain 2,000 detections for the first time. Greatest Gainer awarded to the record with the largest
i increase in detections. Most New Stations awarded to the record registering six or more detections at the most stations for the first time this
week. If two records are tied in number of detections, the record being played on more stations is placed first. Records below the top 20

N\ 4 become recurrents and are removed from the chart after 26 weeks.

INCREASE IN DETECTIONS
RICKY MARTIN - Livin’ La Vida Loca (c2) +964
WQZQ +41, WWHT +35, WLSS +35, WBLI +34, KSMB +26, KHTO +26, WRHT +21, KSLZ +20, KHTT +20, KZQZ +19
BACKSTREET BOYS - | Want It That Way (ive) +721
WLSS +29, KHTS +24, KHKS +24, WNKS +23, WAPE +22, WQZQ +20, WRHT +17, WWST 417, KJYO +17, WEZB +16
BRANDY  Almost Doesn’t Count (ATLANTIC) +473
KSMB +23, KDND +22, WWHT +21, KZZU +21, KHFI +21, WXXL +21, KHKS +20, WAEZ +18, WCIL +17, WXSS +16
SHANIA TWAIN - That Don’t Impress Me Much (MERCURY) +450
WROX +30, KDND +24, KQAR +23, WBHT 423, KBKS +21, WVKS +21, WBL! +21, WKSE +19, KKRZ +19, WQZQ +18

=

BRITNEY SPEARS * Sometimes (ive) +418

WXSS +29, WVTI +27, KZZP +26, WEZB +26, WXIS +24, WFLY +24, WFBC +21, KHFI +20, WDRQ +18, WVAF +18
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Monitor. MAINSTREAM TOP 40

FOR WEEK ENDING APRIL 25, 1939

Moritor. POWER PLAVLISTS

MAINSTREAM TOP 40

FOR WEEK ENDING APRIL 25, 1399

' PD. Tom Poleman /7 PD. Dan Kieley PD: Dan Bowen
= APD: Kid Kelly APD/MD: Michael Steele MD: J.R. Ammons
= AUCIENCE MD: Paul Bryant - 818-845-1027 404-261-2970
» é b E, g & (millions) 201-867-5000 Jacor Jefferson Pilot
EZ$|2%| 23| TITLEIMPRINT/PROMOTION LABEL ARTIST | TW | Lw | [Chancellor il - -
1 Sixpence None The Richer, Kiss Me nn 1 Ricky Martin, Lwn’ La Vida Loca 69 68 1 Cher, Belleve 64 60
A4 x NO.1T % % % 7 Sugar Ray, Every Morming nn 2 TLC, No Scrubs 67 59 7 Sugar Ray, Every Moming 62 64
3 Monica, Angel 0f Mine nn 3 Sixpence None The Richer, Kiss Me 60 56 3 Goo Goo Dolls, Slide 62 61
. N . Al 032 " 4 Ricky Martin, Livin’ La ¥ida Loca 69 59 4 Sugar Ray, Every Moming 51 49 4 Matchbox 20, Real World 61 56
(@I 12 | EVERY MORNING LAVA/ATLANTIC 6 weeks at No. 1 SUGAR RAY [56.032(55.933 5 TLC.No Sents 5174 5 Lenny Kravitz, Fly Away 55 40 5 Third Eye Blind. Jumper 61 49
= 6 Whitney Houston, Heartbreak Hotel 48 33 6 Cher, Believe “4 89 6  Eagle-Eye Cherry, Save Tonigh. 52 37
@] 2 11 | KISS ME squiNT/COLUMBIA SIXPENCE NONE THE RICHER  |53.605|52.006 T Goo Goo Dol Slide 45 46 T Monica, Angel Of Mine an 7 Shery Crow, My Favorte Misteke 58
8  Jay-2 Feat. Amil & Ja, Can | Get A. a4 3 8  Backstreat Boys, | Want It That Way 38 32 8 Sixpence None The Richer, Kiss Me 38 36
3 3 10 NO SCRUBS LAFACE/ARISTA TLC [50.735[51.351 9 Shaggy Feat. Janet. Luv Me, Luv Me 42 61 9 98 Degroes. The Hardest Thing 38 35 9 Britney Spears, Baby One More Time 38 38
10 Deborah Cox, Nobody's Supposed To Be Here L) 10 Garbage, Special 37 36 10 Everything, Hesch 8 37
) = 11  Sarah McLachlan, Angel 44 11 Madonna, Nothing Really Matters 3 35 11 Ricky Martin, Lvin’ L2 Vida Loca k{JKX]
@5 4 | LWIN'LAVIDA LOCA c2 RICKY MARTIN |45.948(37.353| | 12 g8 Degrees, The Hardest Thng 325 | 12 Vengaboys. WeLike To Party 3326 | 12 Barenaked Ladies. It's All Bees Deve 3% 33
13 Backstreet Boys. | Want It That Way 336 13 Deborah Cox, Nobody s Supposed To Be Here nn 13 New Radicals, You Get What You Gve 36 36
5 7 12 | SLIDE wWARNER BROS. GOO GOO DOLLS |35.182135.348 14 Everlast, What It's Like u N 14 Brandy, Have You Ever? 32 61 14 Lenny Kravitz, Fly Away 36 39
15 Lenny Kravitz. Fly Away 31 32 15 Mariah Carey, | Stii Believe 325 15 Eve 6, Insice Out u e
] 16 Cher, Believe 429 16  Fatboy Slim, Praise You 3135 16 Shawn Mullins, Lullaby k2 BKx]
(8)] 10 | 9 | WHATITSLIKE Tommysov EVERLAST [34.49! 32401 17 Baz Luhrmann, Everybody's Free 2348 | 17 Britney Spears, Baby One More ime 3130 | 17 Matchbox 20, Back 2 Good 2%
18  Shania Twain, That Don't Impress Me Much 316 18 Matchbox 20, Back 2 Good 31 35 18 Bachstreet Boys, | Want ft That Way 3272
1 4 12 | ..BABY ONE MORE TIME Jive BRITNEY SPEARS  [34.410137.854 19 Goo Goo Dolls, Iris nn 19 °NSync, | Dnve Myself Crazy 029 19 98 Degroes, The Hardest Thing 2921
20 Britney Spears. Baby One More Time 22 20 Goo Goo Dolls. Siide ny 20 Collective Soul, Run 828
8 12 FLY AWAY VIRGIN LENNY KRAVITZ |33.508|33.417 21 Mulberry Lane, Harmless 215 21 Blessid Union Of Souls, Hey Leonardo nn 21 Jewel, Hunds nn
22 Jewel, Down So Long 1914 22 Robbie Williams, Milennium % 24 22 Shery! Crow, Anything But Down an
23 Razor-N-Guido, Do It Agamn 19 14 23 Eagle-Eys Cherry, Save Tonight %5 2% 23 Garbage, Special an
()| 1l | 8 | THEHARDEST THING UNIVERSAL 98 DEGREES |37.840)30.834 24 Matchbox 20, Back 2 Good 1918 | 24 Shania Twain, Tnot DontmpressMe Much 25 28 | 24 Jewel, Down So Long %25
R 25  Brandy, Aimost Deesa't Count 19 16 25 Bachstreet Boys, All | Have To Give 2020 25 Baz Luhrmann, Everybody's Fre 228
12 | 7 | HEARTBREAK HOTEL #RisTa WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE  [32.106|29.194] [ 26 Joey Melntyre, Stay The Same 1823 | 2 Monitan, Touch 2021 | 26 ShaniaTwain, ihat DontImpress Yo Much 21 18
21 N Sync, | Drive Mysel Crazy 18 14 21 EY.C.. This Thing Calied Love 19 18 27 Fastball, Out Of My Head 21
- 28 Ricky Martin, Mana 17 13 28 Tyrese, Sweet Lady 18 9 28 Everlast, What It's Like 2002
1 6 12 BELIEVE WARNER BROS. CHER |31.231/36.482 29 Oeborah Cox, Things Just Ain't The Same 17 9 29 Orgy, Blue Monday 18 12 29 Fatboy Slim, Praise You 15 0
30 Next. Too Close 16 22 30 Madonna, Ray Of Light 17 1 30 Bryan Adams W/Melanie C., Wher You're Go 1420
@A2) | 13 | 3 | | WANTIT THAT WAY e BACKSTREET BOYS  [30.950|25.607] | 31 Fatboy Shm, Praise you 16 0 | 31 StarsOn 54, fYou Could Read My Mind 1716 | 31 Smash Mouth, Walkn' On The Sun 1312
32 Eagle-Eye Cherry, Save Tonight 15 16 32 will Smith, Miami 17 24 32 Shania Twam, From This Moment (tn 13 18
1 33 Stars On 54, if You Could Read My Mind 15 18 33 98 Degrees. Because Of You 16 18 33 Robbie Williams. Millennium 130
13 9 12 ANGEL OF MINE ArisTA MONICA |30.73:[32.179 34 Third Eye Blind, Jumper 1517 34 Divine, Latety 16 18 34 Natalie Imbrugha. Tom n lg
o 35 Blachstreet & Mya, Take Me There 15 10 35  Marvelous 3, Freak Of The Week 16 16 35 Savage Garden, Truly Madly Deep® 11
14 | 14 | 12 | BACK 2 GOOD LAVAATLANTIC MATCHBOX 2C |24.192|25.711 36 Pras Michel F/OL Dirty Bastard, GhettoS 14 11 | 36 Jennifer Paige, Crush 15 9 | 36 Shawn Mullins, Shimmer 115
37 Bachstreet Boys, All ) Have To Give 14 13 31 Meja, All ‘bout The Money 1511 37 Janet, Together Agan w1n
@ 18 5 THAT DONT IMPRESS ME MUCH MERCURY SHANIA TWAIN 24.128120.260 38 Edwin McCam, I'll Be 1315 38 1000 Clowns, (Not The) Greatest Rapper G 15 14 38 Sugar Ray, Fiy 106
39 Mariah Carey, | Still Believe 13 14 39 Goo Goo Dolls, Ins 1313 39 Barenaked Ladies, One Week 10 9
16 15 12 SAVE TONIGHT WORKERG EAGLE-EYE CHERRY 22.251123.134 40 Lauryn Hill, Doo Wop 13 13 40  Rockell, In A Dream 1312 40 Yonda Shepard, Baby, Don’t Yau Break My 10 0
20 | 5 | VDRIVE MYSELF CRAZY Rca 'NSYNC |19.424(18648) | KHKS Dallas KRBE Houston WI0Q Philadelphia
OM: John Cook PD: John Peake 104 OM: Glenn Kalina
18 | 16 | 12 | MIAMI coLumsia WILL SMITH |17659|21253| | pD. M Ed Lambert 1061KISSEM | 4pp, jay Michaels PD: Brian Bridgman
== APD/MD: Dave Morales 713-266-1000 KREE MD: Marian Newsome
?
19 | 17 | 12 | HAVE YOU EVER? AaTiANTIC BRANDY |16311|20.254] |5) 4801 3400 Susquehanna 610-667-8100
; Chancellor Chancelior
24 5 | DOWN SO LONG atiantic JEWEL [14.474|14.379 oy T e
. = 1 TLC, No Scrub: nn 1 TLC N b 69 69 9 Ray, Every M 175
@ | » 8 | SPECIAL ALMO SOUNDS/INTERSCOPE GARBAGE | 15.227}14.367 2 Cher,Beleve 62 4 2 Sy Foat. Janet, Lo He, L e 63 64 2 Mmoo 874
3 Eagle-Eye Cherry, Save Tonight 60 66 3 Sugar Ray, Every Moming 63 65 3 Monifah, Touch it 7 e
22 21 12 ANGEL WARNER SUNSET/REPRISE SARAH MCLACHLAN |[14.579[17.759 4 Sixpence None The Richer, Kiss Me 59 41 4 Everlast, What It's Like 61 50 4 Shaggy Feat. Janet, Luv Me, Luv Me 58 41
§  Sugar Ray, Every Morning 58 59 5 Sixpence None The Richer, Kiss Me 60 61 5 Britney Spears, Baby One More Time 51 54
6 Ricky Martin. Livin’ L3 Vida Loca §5 49 6 Ricky Martin, Lvin’ Le Vida Loca 53 48 6 Jay-ZFeat Amil &)a, Can | GitA 43 45
23 22 11 | WE LIKE TO PARTY! GROOVILICIOUS/STRICTLY RHYTHM VENGABOYS |14.027|15.625 7 Branty, Have You Eve? © 6 7 Lanny Keavitz, iy Away 5 4 7 Cher, Betewe Pt
. 8 Whitney Houston, Heartbreak Hotel 43 39 8  Britney Spears, Baby One More Time 514 8 Lauryn Hill, Doo Wop 45 64
24 19 7 EVERYBODY'S FREE (TO WEAR SUNSCREEN) capiToL BAZ LUHRMANN | 13.854|20.043 9 Shaggy Faat. Janet, Luv Me, Luv Me a7 46 9 Matchbox 20, Back 2 Good 38 32 9 Monica, Angel Of Mine Qe
10 Boys. | Want it That way 4% 22 10 Whitney Houston. Heartbreak Hotel B Y 10 Goo Goo Dolls, Side 394
. g 11 Monica, Angel Of Mine 4 2 11 Stars On 54, if You Could Read My Mind 7 a 11  Backstreet Boys, All | Have To Grve: 38 35
@ 28 6 CAN | GET A... DEF JAMMERCURY JAY-Z FEAT. AMIL (OF MAJOR COINZ) & JA_ | 14.440|11.630 12 Britney Spears, Baby One More Time 24 12 Divine, Lately 33 12 Ricky Martin, Lvin’ L3 Vida Leza 3738
13 Divine, Latety 39 65 13 98 Degrees, The Hardest Thing 24 13 Will Smith, Miami 36 33
29 | 5 | ANYTHING BUT DOWN ASM/INTERSCOPE SHERYL CROW | 12.791]11.569 14 98 Dogrees. The Hardest Thing 3938 | 14 Swestbox Everything's Gonna Be Anght 3221 | 14 Backstreet Boys. I Want t Tha: Wy 3% 33
15 Jay-ZFeat. Amil & Ja, Can | Get A 7 U 15 Jay-I Feat. Amil & Ja, Can ) Get A, KlYe) 15 Sarah Mclachlan, Angel 35 37
31 4 GIVE IT TO YOU INTERSCOPE JORDAN KNIGHT |12.26710.289 16 Backstreet Boys, All | Have To Give 34 16 Backstreet Boys. | Want ft That Way 29 34 16 Vengaboys, We Like To Party! 3439
17 "N Sync, God Must Have Spent A Little M 33 34 17 Eagle-Eye Cherry, Save Tonight 29 33 17 98 Degrees, The Hasdest Thing 3
., 18 Lauryn Hill, Doo Wop 28 40 18 Joey Mclntyre, Stay The Same 29 35 18 Sixpence None The Richer, Kiss Me By
28 | 25 | 12 | ALLIHAVETOGIVE vt BACKSTREET BOYS | 1168013497 19 Mariah Carey, | Sl Beleve 238 | 19 Will Smith, Mam 2155 | 13 Divine, Latey 2 35
Y 20 Brandy, Aimost Doesn’t Count % 6 20 Jordan Knight, Give It To You %2 20 Whitney Houston, Heartbreak Hotel 2 n
29 27 12 LATELY RED ANT/PENDULUM DIVINE [10.437]12.215 21 Nastyboy Klick, Lost In Love 2 31 21 Ricky Martin, The Cup Of Life/La Copa De 2519 21 Mariah Carey, | Stil Believe 2 30
22 Next, Too Close %18 22 Monifah, Touch it 25 30 22 Brandy, Have You Ever? UN
30 | 26 | 12 | DOO WOP (THAT THING) RUFFHOUSE/COLUMBIA LAURYN HILL. |10.342(12.822 2 Monitah, Touch it 2413 | 23 Orgy, Blue Monday BB | B Next TooClose az
24 Will Smith, Gettin’ Jiggy Wrt it 216 24 Cher, Strong Enough 220 24 Third Eye Blind, Jumper 19 14
25 Robyn, Show Me Love 20 25 Sheryl Crow, My Favorte Mistake 22 25  2Pac, Changes 18 13
@ 34 3 PRAISE YOU SKINT/ASTRALWERKS/VIRGIN FATBOY SLIM |10.294| 8.471 76 Vengaboys, We Like To Party! nan 26 Robbie Williams, Millennium 11 26 Usher, You Make Me Wanna 18 10
21 Aaliyah, Are You That Somebody? w1 21 Natalie Imbruglia, Torn azn 2T The Notorious B.1.G., Mo Mon.'y Ko Problems 17 15
@ 38 2 HEY LEONARDO (SHE LIKES ME FOR ME) pusHnv2 BLESSID UNION OF SOULS | 9.549 | 7.723 28 Lauryn Hill, Can't Take My Eyes Off Ot Y 18 A 28 Next. Too Close 202 28 Eagle-Eye Cherry, Save Tonigit 172
29 Goo Goo Dolls, Ins 19 14 29 Lauryn Hill, Ex-Factor 0 2% Pras Michel F/OI Dirty Bastard, Shetto S 17 12
30 Jordan Knight, Give It To You 1 2 30 Goo Goo Dolis, Ins 1820 30 Asliyah, Are You That Somebosy? un
3 30 k. lz STAY THE SAME c2 JOEY MCINTYRE 9477 |10.896 31 Will Smith, Miami uan 31 Monica, Angel Of Mine 1925 31 Natalie Imbruglia, Tom 16 14
32 Tyrese, Sweet Lady 16 19 32 Baz Luhrmann, Everybody's Free 132 32 KGi & JoJo, All My Life 16 16
39 2 | WHY DON'T YOU GET A JOB? COLUMBIA THE OFFSPRING | 8.860 | 6.485 33N Sync, | Dnve Myself Crazy 1513 | 33 Brandy, Have You Ever? 1818 | 33 Jordan Knght, Grve 1t To You 1615
34 Matchbox 20,3 AM 1414 34 The Otfspring, Why Don't You Get A Job? 18 14 34 Aerosmith, | Don't Want To Mis A Thing 15 13
1 35  Voices Of Theory, Say It 1413 35  Jewel, Down So Long 17 14 35 Brandy & Monica, The Boy Is Mine “n
3 3 12 NOBODY'S SUPPOSED TO BE HERE ArisTA DEBORAH COX 8.258 | 8.338 36 2Pac, Changes 1416 36 Third Eye Blind, How's 1t Going To Be 16 12 36 Edwin McCaln, il 8e 1315
g 37 Usher, You Make Me Wanna 1312 37 Usher, You Make Me Wanna 16 17 31 Goo Goo Dolls, Ins 12 14
NEWP | ALMOST DOESN'T COUNT ATLANTIC BRANDY | 8.076 ' 4.869 38 Janet, Together Again 1213 | 38 Aanis Morissette, Uninvited 1520 | 38 N Sync, God Must Have SpentA Littie M 12 3
39 Edwin McCain, I'll Be 12 12 39 S