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RICKY MARTIN
Livin' La Vida Loca (c2)
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EDWIN MCCAIN - | Could Not Ask For More (LAVA/ATLANTIC)

TLC
No Scrubs (LAFACE/ARISTA)
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BACKSTREET BOYS - / Want It That Way (JIVE)
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Anywhere (BAD BOY/ARISTA)
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NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
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NAUGHTY BY NATURE FEAT. ZHANE « Jamboree (ARISTA)
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SUGAR RAY
Every Morning (LAVA/ATLANTIC)
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PHIL COLLINS
You'll Be In My Heart (WALT DISNEY,HOLLYWOOD}

* + RIRPOWER &« +
NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* MOST NEW STATIBNS *
ELTON JOHN, HEATHER HEADLEY & SHERIE SCOTT * A Step Too Far (ROCKET//SLAND MERCURY)

After Accepting New Jobs, Changes “

0f Heart Becoming More Common

by Jeff Silberman

Industry pund:is were justitiably
surprised when Mike Tierney, short-
ly after beginning his new PD gig at
KPWR (Power 106) Lus Angeles,
decided to return io his previous
employer. VHI. Before the dust had
settled over that inove, WNKS (Kiss
95.1) Charlotte, N.C.’s Adam Smash-
er decided not 10 do nights at KZZP
Phoenix. Something similar hap-
pened to Mike Danger, whose pro-
motion to APD'MD at WPXY Roch-
ester, N.Y., came aiter it had been
widely rumored that he would be-
come the new PD of WWHT (Hot
107.9) Syracuse, N.Y. And now Ja-
son Hillary has decided to stay at
KKPN/KBTE Corpus Christi,
Texas, rather than 1ake a previously
announced PD job at W]LK Asbury
Park, N.J.

While there have always been PDs
or air talents who had a change of

heart after accepting a job, those sit-
uations used to occur once or twice a
year, no: se\ eral times within the
space of a tew weeks. But with a tal-
ent crunch already in evidence (and
likely 1o be exacerbated by the elim-
ination of starter positions). owners
are putung a greater einphasis on
retaining talent. It all adds up to the
end of the “have opening, will trav-
el” career mentality.

“Like everything else, it's a sup-
ply-and-demand issue.” says Eminis
senior VP of programming Rick
Cummings, who is overseeing Pow-
er 106 after Tierney’s change of
heart. “As the mom-and-pop stations
got bought up in consolidation,
everyone in the major markets be-
came world-class operators. Consid-
ering the prices [groups] paid for
those stations, {station executives]
are on a pretty short fuse. They have
to get [ratings] performance imme-

Continued on page 7
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by Silvio Pietroluongo, Airplay
Monitor chart administrator

Airplay Monitor is proud to introduce two
new features in this week’s issue, along with the
retooling of our Airpower criteria. This new in-
formation allows Airplay Monitor to better
highlight both emerging hits and the pro-
grammers who are helping discover them. It
will also provide the industry’s most accurate
indicator of when a song is truly broken.

The retooled feature is our criteria for Air-
power status, which previously recognized

spins. The recent inclusion of audience charts
in Monitor allows us to create a formula for Air-
power that recognizes not only the most-played
songs, but also the ones that are reaching the
widest audience. Airpower status will be award-
ed when a title reaches the top 20 on both the
airplay chart and audience c[:an in the same
week for the first time. The title, however, must
have increases in both detections and audience
impressions to qualify for Airpower, whether in
the first week the title appears in the top 20 on
both charts or any subsequent week.

We found that the new formula significantly
improves the chances that an Airpower title will
eventually become a top 10 hit. And by no
longer tying Airpower to an arbitrary number,
we can now take into account the fluctuations
in detections that occur as we adjust the chart
panel size on an almost weekly basis. The new
formula determines Airpower criteria on the
basis of a song’s performance compared to all
other songs within that particular week.

Our new First Impressions feature, located
on each of Monitor's weekly Power Playlists for
individual stations, lists the top three songs in
most formats (the top two in AC) that have re-

those songs that had reached a certain level of

Two Chart Features Debut, Airpower Retooled

[l

ceived six or more detections at each station for
the first ime that week. First Impressions will
highlight those songs that are receiving signifi-
cant airplay for the first time but, in many cas-
es, are not yet highly enough ranked to show
up on a station’s Power Playlist. While this air-
play has always been reflected in Monitor’s
“most new stations” ranking, First Impressions
makes it easier to find and use. It's designed for
the people who've told us that, while they re-
gard Airplay Monitor as the only accurate
barometer of real airplay, they wanted a better
tool for judging airplay on brand-new titles.
We'll also list First Impressions stations for all
songs on the Impact page, replacing the New
Airplay This Week listing.

You can also find our new Airplay Leader
feature on the Impact page. Whenever a song
reaches Airpower status, we'll spotlight the first
station to play that title 150 times (100 in AC
and rhythmic top 40). In the event that more
than one station qualifies, the stations will be
listed in order of cumulative detections up to
that date. In an increasingly conservative pro-
gramming environment, Airplay Leader is our
way of spotlighting those stations that helped
find the hits.

And in the coming weeks, we will introduce
the Airplay Leaderboard, which will rank sta-
tions in order of how many times they have ap-
peared as an Airplay Leader on Airpower titles.
The Leaderboard will acknowledge those sta-
tions that have repeatedly paved the way for
songs on their road to Airpower status.

We are confident that these new features will
make Top 40 Airplay Monitor a more useful
and valuable tool for both programmers and
record labels. Please call me at 212-536-5154 or
E-mail silvio@airplaymonitor.com with any
questions or comments.

The &P I\ (555
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AC Chart Action Makes Martin Ubiquitous

CRAZY LIFE: To date, Ricky Martin’s “Livin’ La Vida Loca” (C2) has appeared on every top 40
chart save one. This week, Martin rectifies that situation by charting on the adult contemporary
detection chart. Twenty AC stations are playing Martins across-the-board smash; the title is up 24%
in detections and 11% in audience at AC.

Madonna’s “Beautiful Stranger” (Maverick/Warner Bros.) debuts at modern adult this week,
her second chart appearance at the format. “Stranger” is the first title from the upcoming “Austin
Powers” sequel to chart at top 40. It can only intensify as the movie’s June 11 release date ap-
proaches. Madonna’s “Frozen” peaked at No. 23 at modern AC in spring '98. “Stranger” debuts on
the mainstream top 40 detection chart at No. 35 and moves 34-25 on the mainstream audience
chart; 96 mainstream top 40s are playing the song.

The second song from Elton John’s “Adia,” “A Step Too Far” with Heather Headley and Sherie
Scott (Rocket/Island/Mercury), debuts at AC this week on the audience and detection charts. 52 AC
reporters are playing the song, which is up 114% in detections and more than 97% in audience.

LABEL MONITOR: Virgin director of field operations Patty Morris is upped to national di-
rector of promotion . . . Former Mercury senior director of adult rock promotion Dave Einstein
joins Rykodisc as national director of promotion . . . Jive West Coast rep Enrique Ongpin joins In-
terscope as West Coast crossover rep, based in L.A. . ... Epic San Frandsco local Robin Silva exits the
music business.

REPORTER CHANGES: WPL] New York is added to the modern adult panel. WTIC-FM
Hartford, Conn., is re-added to modern adult. Both continue to report to the adult top 40 chart.
There are now 34 modern adult reporters.

—

Another PD Decides To Stay Put

Just as Airplay Monitor goes to press with a
lead story about programmers and air talent
who've accepted new jobs, then changed their
minds, Jason Hillary has accepted a last-second
offer to stay as PD) of KKPN/KBTE Corpus
Christi, Texas, rather than head to the PD slot at
WJLK Monmouth/Ocean, N.]. For more on PDs
who can’t decide whether they're staying or go-

RADI¢S
AGTIVE

BY J BERN

323-525-2303 - jsilberman@airplaymonitor.com

ing, see page 1. Chaz Henderson, PD of Nassau
Broadcasting’s adult top 40 WSBG-FM Strouds-
burg, Pa., transfers to the PD job at W]LK.

MANAGEMENT: PENNY GAIN
Top 40 KCHZ (295.7) Kansas City names Pen-
ny Bellofatto as GM, replacing Ginelle Fiesen.
Adult top 40 WMLX Lima, Ohio, GSM Art
Versnick is upped to GM, replacing Les Rau,
now handling spedial projects for Clear Channel.

PROGRAMMING: THORMAN EXITS 96X

PD Bill Thorman exits WROX (96X) Norfolk,
Va. Holly Williams, PD of triple-A sister WKOC
(the Coast), is now overseeing the station. Eric
Warden from modern adult rival WPTE joins
WKOC for mornings, as Williams comes off the
air Meanwhile, WROX consultant Joel Folger ex-
its the PD post at triple-A KKZN Dallas.

KIKI (194) Honolulu PD Alan Oda joins
modern adult KZZO (the Zone) Sacramento,
Calif,, as PD. KZZO still needs a morning show.

APD/MD Chris Edge is upped to PD at
WDCG (G105) Raleigh, N.C., replacing Kip Tay-
lor. Music coordinator Andie Summers takes

over music duties. With that move, look for G105, | joins Stacey Brady in mornings, replacing Wayne | joins for overnights.

|

which had retained a modern AC lean, even after

reintroducing some rhythmic product, to finish

its transition to full-fledged mainstream top 40.
Former KRUF (K94.5) Shreveport, La., PD

Catfish Kelly, displaced by the recent arrival of

Jeff Miles from KHFI Austin, Texas, is the new
APD/afternoon host at KSMB Lafayette, La., re-
placing Larry LeBlanc, now PD of KHTE Little
Rock, Ark. And PD Bobby Novosad is also look-
ing for a production/imaging director for KRUF
and sisters KDYS/KVOL-AM-FM.

WZJM (Jammin’ 92.3) Cleveland has adopted
the handle 92.3, the Beat, following its flip from
top 40 to R&B oldies.

Country KAYD Beaumont, Texas, PD/MD
Frank Dawson adds OM duties for Cumulus’

| five-station cluster, induding top 40 KQXY, R&B

KTCX, satellite classic country affiliate KIKR (for-
merly KAYD-AM), and gospel KQHN.

Mike Lawrence, OM of Cumulus’ Myrtle
Beach, S.C., cluster, exits. He oversaw rhythmic
top 40 WJXY (Hot 93), R&B WDAL, oldies
WSYN, and album WSEA (Pirate 102).

WZEE (Z104) Madison, Wis., P/T Kyle Krist-
ofer is the new PD at Pilot’s WCRQ Calais, Maine,
the U.S./Canada border region top 40 consulted
by Tom Mitchell of sister WNTQ (93Q) Syracuse,
N.Y. Kristofer replaces Becky Nichols, who exits
for family reasons.

Longtime rhythmic top 40 WBPM (B94)
Poughkeepsie, N.Y., flips to R&B oldies June 10.
Adult top 40 WBWZ (Z93) P1)/middays Mike
Miller adds PD duties for WBPM and sister N/T
WGHQ.

Former KUBE Seattle and KBXX (the Box)
Houston P/T Steve Kicklighter is named PD) at
new rhythmic top 40 KFAT Anchorage, Alaska.

PEOPLE: LESS OF MORROW
Longtime WQAL (QQ104) Cleveland morning
host Larry Morrow is out after 14 years at the
adult top 40 outlet and 33 years in the market.
WGTZ (293) Dayton, Ohio, p.m. driver Scott
Sharp picks up MD stripes.
WEZB (B97) New Orleans afternooner Booker

Nobody Majored in Geography

Shown, from left, are RCA local Eric Baker, RCA senior VP of promotion Ron Geslin,
WKTU New York MD Andy Shane, WKTU PD Frankie Blue, artist Christina Aguilera,
WKTU programming coordinator Jeff Z., RCA national director of promotion Eric Mur-

phy, and VP of pop promotion Ray Cartton enjoying the view of New York’s Central Park.

“Wankus” Lewis. PD Rob Wagman will handle
afternoons until he can hire a replacement.

and Promo Only Records PI) Damian Paul joins
WPYO (95.3 Party) Orlando, Fla., as MD. Also
at the station, WWHT (Hot 107.9) Syracuse, N.Y.,

aboard in the same capacity.

tian Meyers exits. Also, WBHYV afternoon host
WLNF (Live 95) Biloxi, Miss., in the same capac-

APD/MD. WBHYV has also reclaimed its Beaver

overnighter Joey D in mornings, Spanish

ballero for middays, local club spinner DJ Wild

Album WPUP Athens, Ga., OM/PD Benji
Kurtz joins dassic rock WKSM, top 40 WZNS, AC
WNCY, and country WYZB Fort Walton Beach,
Fla., as production coordinator.

Charleston, $.C., River Dogs promotion direc-
tor Ali O’Connell joins crosstown top 40 WSSX
in the same capacity.

Rhythmic top 40 KKXX Bakersfield, Calif.,
adds the KYSR (Star 98.7) L.os Angeles-based
Jamie, Frosty, and Frank show. For more on this
hot morning trio, see the Monitor profile of
KYSR PD Angela Perelli on page 6.

KGGI Riverside, Calif., PD) Mark Feather re-
cruits KSLZ (Z107.7) St. Louis nights Danny
Wright as production director/nights.

Album WMMS/AC WMVX (Mix 106.5) Cleve-
land nabs Cherie McClain for a.m. news. She was
last with adult top 40 WKDD Akron, Ohio.

KMZQ (Lite 100) Las Vegas morning produc-
er Ted Ferrara exits; P1) Burke Allen is consider-
ing all interested and qualified parties.

At top 40 CISS (Kiss 92) Toronto, morning
host Kris “KJ” James moves to middays, re-
placed by Maddog Michaels from album CFRQ
Halifax, Nova Scotia, and local TV personality
Darren James.

Former rhythmic top 40 WJMN Boston jock

production director Maureen Hinmann comes

Former KQAR (Q100) Little Rock, Ark.,
morning host Rob Tanner joins top 40 WBHV
State College, Pa., as P1Yafternoons, as PD Chris-

Ruth O’Brien slides to middays, replacing MD/
middays Scott Smith, who joins modern adult

ity. WBHV night jock Glen Turner is named

Z100 ANNIVERSARY LOOMING

Summer is here, and that means another an-
niversary party/on-air reunion iscoming up at
WHTZ (Z100) New York. Former jocks should
contact newly promoted OM Kid Kelly at 201-
867-5000 to help the station celebrate its 16th
birthday between July 30 and Aug. 2.

And while we're on anniversaries, a special tip
of the hat to WXKS-FM (Kiss 108) Boston, cele-
| brating its 20th birthday this weekend.

103 moniker, which had been replaced by B103.
Here’s the final lineup for rhythmic top 40
KRBV (Hot 100) Dallas: KTFM San Antonio

KHCK (Kick) Dallas APD/MD/night jock Vic Ca-
in afternoons, top 40 KHYS/KJOJ (Kiss 98.5)

Houston Rebby G (G-Man) in nights, and R&B
KKDA (K104) P/T Dallas Broadway Joe Ross
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Station Concerts Top Outdoor Fun, ‘Powers II’

Station concerts reclaimed the ‘lopical
Barometer crown, which it will likely hold
throughout the summer, well ahead of summer
movies—specifically, the “Austin Powers” se-
quel—and outdoor activities.

While modern rock KXTE (Extreme) l.as
Vegas and top 40 WPXY Rochester, N.Y,, are
tying in “Austin Powers 1" ticket giveaways
with grand-prize trips to L.ondon, where win-
ners will catch a big concert, top 40 CKIK Cal-
gary, Alberta, will host a Shagadelic Shindig
at a local club immediately after the premiere.
The club will be decked out with a full retro
theme, complete with go-go dancers, etc. Says
Michael Godfrey, “It'll be groovy, eh?”

On Memorial Day weekend, adult top 40
KHMX (Mix 96.5) Houston gave away videos
of “Saving Private Ryan,” while country
WQYK Tampa, Fla., ran the oldies standby,
the Top 500 Songs of All-Time weekend. “We
ran ads in The Tampa Tribune asking people
to send us their top 10 and had a grand prize
of $1,000 for those who voted,” says Mike Cu-
lotta. “T'he response was great.”

Obviously, the “Phantom Menace” buzz has
cooled considerably, and some stations are
playing on its backlash. Yet several are still get-
ting considerable mileage with creative con-
tests. Album rock KEGL (the Eagle) Dallas
duct-taped a male intern, dressed as Princess
Leia, to a telephone pole and gave out clues
to where “she” was. Everyone who found
“her” won movie tickets. Loren Condron of-
fers clever remarks on “why a duct” tape.

TOPICAL BAROMETER

IW LW TOPIC

1 2  Station conceris
2 6  Other summer movies
3 — Outdoor activities
4 4 |Independence Day events
5 8 Memorial Day (May 31)
6 3  Father's Day (June 20)
7 7  Year 2000 events
8 5 Amusement parks
9t 1  “The Phantom Menace”
ot — Llilith Fair

HOTTEST NEW MOVIES:

“The Phantom Menace,” “Austin Powers II,"
“Notting Hill,” “Wild Wild West,”
“The Mummy,” “Tarzan," “Big Daddy”

Country KSON San Diego toyed with the
idea of giving tickets to people who'd be the
least likely to see “The Phantom Menace.”
“Being cold-hearted radio geeks, we first con-
sidered sending homeless people and then
getting their critiques,” Greg Frey says. “H1i-
larious, but misguided. Instead, we stationed
morning producer Doug Sterling at a central
location and asked listeners to drive by and
donate money to buy tickets. We raised
enough in one morning to buy 200 tickets,
which we gave to two local youth groups.”

Top 40 KKRZ (Z100) Portland, Ore., will
send one lucky winner to Tunisia, where the
movie's latooine scenes were shot. Qualifiers
geta “Star Wars” leather jacket, with the win-
ner going to a resort in Africa, “nof in the mid-
dle of the desert!” says Wendi “‘Force-ter.”

A definite top 10 staple this summer will be

amusement parks. Country WBEE Rochester
toasts a local theme park’s opening day by tak-
ing 20 lucky winners to the park (before it
opens to the public) to test-drive the rides.
“We'll do call-ins and really make a ‘scream’
on the roller coasters,” Stephanie Hogerman
says. “On the same day, our morning co-host
will head for the water park for sprinkler
games and the dunk tank.”

PROMO TOPIC OF THE WEEK:
THE STATIONS THAT SWAG YOU
In radio, swag, like diamonds, are forever. T-

shirts and hats are the most prevalent swag, but
items range from lip balm, key chains, and wa-
ter bottles to refrigerator magnets, bubbles in
mini-champagne bottles for New Year’s Eve,
boxer shorts, polo shirts, tank tops, jogging suits,
Halloween candy, and radios that can only be
tuned to your station. Most irreverent swag
came courtesy of Jason Gani when he worked
at WBHT (Hot 97) Wilkes-Barre, Pa. “We gave
away ‘Leprecondoms’ to ‘keep your litde fellow
safe when he’s searching for that pot of gold.””

Most of the stuff is sold for profit, although
many stations sell special items for charity or just
to cover their cost. Prices for the usual stuff av-
erage $10 for T-shirts and $14 for hats. Garret
Doll at country KYGO Denver is trying to get
labels to sponsor their hats by embroidering
artists’ names or signatures on them. Others cit-
ed several ways to make the swag special:

* WBEE’s Hogerman suggests using quality
cottons or 50/50 fabrics. “Things printed on
white last longer. Pigment-dyed fabrics fade.
Use colored ink, not colored shirts, to give away.
They cost less, too!”

® “Add excitement to your logo,” WPXY’s
Tristano Korlou says. “If it’s cool looking, peo-
ple will want to wear it and show it off.”

® Country KEEY Minneapolis’ Diana Buck-
mann changes T-shirt designs every year and
creates limited-edition swag for special events.
“Our commemorative state fair T-shirt, featur-
ing a country lineup, always sells out,” she says.

QUICK HITS

The mystery music montage is alive and well
at R&B WJTT (Power 94) Chattanooga, Tenn.,
whose Power Mystery Music Sweeps are quick
snippets of five songs. Whoever names the artist
and title of each song wins cash. Better yet, the
pot increases by $100 every time someone
guesses wrong. Rumor has it that Wayne
Collins even changed his name to Benjamins.

KEGLs Condron also keeps us abreast of the
station’s Topless Summer. Caller No. 9 who
hears the “topless tune of the day” can win a
topless trip for two to Mazatlan, Mexico, and
qualifies to win a topless Jeep Wrangler.

Tristano Korlou describes WPXY’s Hairiest
Man Contest: “In the summer, more and more
guys walk around with no shirts on,” he waxes
eloquently as he gets it off his chest. “Our morn-
ing show encourages lady listeners to send in
pictures of their hairy men. The pictures will
then be put on the 98PXY Web site. The one
that receives the most votes will win a pair of
VIPs to our Summer Jam concert, plus a free
wax job. All entries receive movie premiere
passes to see the ultimate hairy man, ‘Austin
Powers: The Spy Who Shagged Me.””

Want to participate? E-mail your best promotions
to jsilberman @airplaymonitor.com.

FCC Chair Bill Kennard may have received
a more cordial welcome on Capitol Hill dur-
ing last week’s (May 26) Senate hearing, but at
the same time three high-level Republicans
were looking to clip the FCC’s wings. Senators
John McCain, R-Ariz.; Orrin Hatch, R-Utah;
and John Ashcroft, R-Mo., introduced a bill
that would streamline the governiment’s merg-
er review. The Telecom Merger Review Act
mandates that if either the Department of Jus-
tice or the Federal ‘Trade Commission has re-
viewed a proposed merger and found no need
to intervene, the FCC must remain hands-oft,
If the FCC does gets involved, it would have
only 60 days to complete the review. ‘The sen-
ators’ complaint is that the FCC typically re-re-
views proposed mergers, even after DOJ or
FI'C approval, adding months to the process
and mullions of dollars in costs.

(APITAL
CAPITOL

BY FRANK SAXE

212-536-5268 - fsaxe@airplaymonitor.com

‘The commissioners defended the process,
arguing that their reviews supplement, and do
not overlap, DOJ scrutiny. During most of the
hearing, radio issues were overshadowed by
long distance and the Internet, although Sen.
Byron Dorgan, D-N.D., asked the FCC to ex-
plain what its decency standard is and how it is
set. Dorgan also asked Kennard to list the
words not allowed on the radio. “I'm not sure
that would be appropriate,” responded a flus-
tered Kennard.

Elsewhere, the FCC has flagged Capstar’s
purchase of CP KBED (102.9 FM) Shreveport,
La., from Port City Communications, citing
concentration concerns.

The FCC has also shut down another pirate
radio station, this time in Lancaster, Pa. Radio
Vida was operating from a church basement.

CAPITAL: INFINITY BUY BOARDS,
CHANCELLOR SELLS

CBY/Infinity CEO Mel Karmazin is expand-
ing his outdoor division, while Chancellor Me-
dia is taking steps to exit the business. CBS/In-
finity is paying $8.3 billion for Outdoor Systems,
which combined with TDI creates the largest
outdoor media company in the world. Outdoor
Systems owns 112,000 display faces in 150 mar-
kets in the U.S., Canada, and Mexico. It also
owns 125,000 subway displays in New York.

Meanwhile, Chancellor CEO Tom Hicks says
his company is taking a significant step toward
becoming a radio-only corporation, with the
sale of its billboard business to Lamar Advertis-
ing, which will pay Chancellor $1.6 billion in
stock and cash for Chancellor’s 42,500 bill-
boards. As part of the deal, Chancellor will con-
tinue to own a 30% stake in Lamar for at least
the next year. The DOJ must approve both
deals, and both companies say its review should
be completed by the fall.

Citadel will sell 10 million shares of its com-

Three Senators Seek To Clip FCC’s \Mngs_

mon stock, worth $146 million. Proceeds will,
in part, pay for Citadel's purchase of stations
in Charleston, S.C.; Binghamton, N.Y;
Muncie, Ind.; Kokomo, Ind.; Portsmouth,
N.H.; Portland, Maine; and Wilkes-Barre, Pa.
1alf of the shares will be sold by the company,
the other half by shareholders. Among those
cashing out is the venture capitalist firm Baker,
Fentress & Co., so Citadel is replacing board
member Scott Smith of Baker, Fentress. In his
place, former banking giant Tke Kalangis joins
the board. He now advises a number of insti-
tutional investors.

Even though Greater Media is not publicly
traded, it can still cash in on Wall Street’s bull
run. ‘The company has hired SEI Invest-
ments, an asset management company, to in-
vest Greater Media’s employee-pension-plan
assets.

NEW MEDIA: CD, GM TALKING AGAIN

CD Radio says it has reopened discussions
with General Motors on building cars with CD
Radio receivers, six weeks after it broke off
talks, when it said a deal between GM and
competitor XM Satellite Radio was imminent.
But an XM representative says that despite
this new development, their two companies
are still talking. “Satellite radio is a hot, emerg-
ing industry. This is just the beginning; there
are a lot of major players who want to become
involved,” said XM’s Vickie Stern. CD Radio
holds its annual shareholders’ meeting June
22, and a deal with the car company could ease
shareholders’ fears over its 25% drop in recent
weeks.

INSIDE THE SEC FILINGS

Public companies must eventually show
their hand, and Capstar is no different. In its
recently released annual report to the Securi-
ties and Exchange Commission (SEC), Capstar
reveals the outcome of several lawsuits filed
against it. One suit, brought by Cardinal Com-
munications over the sale of sports KTCK Dal-
las, was settled with Capstar writing a check for
$2.9 million. Another suit centers on Capstar’s
purchase of Triathlon Broadcasting. The ac-
tion, brought by former Triathlon sharehold-
ers, alleges Capstar helped Triathlon cut a deal
that would favor Triathlon senior ofticers over
rank-and-file shareholders.

The SEC filing also reveals pay for top offi-
cers. CEO Steve Hicks is given a base annual
salary of $577,500, with a guaranteed 5 per-
cent pay increase each year, a benefit afford-
ed no other Capstar employee. Most others
make roughly §30(),0()0 and are subject to
bonuses.

Citadel has also recently released its annual
report, showing CEO Larry Wilson made
$358,000 in 1998, with another $214,000 in
bonuses. Like Hicks’, Wilson's contract has a
built-in 5 percent raise clause.

SALES: RADIO ONE BUYS BOSTON
MOVE-IN

Radio One is buying country WCAV Boston
from K1 Broadcasting for $10 million.

New Northwest Broadcasters is buying
country KIDX, country KGHL, and classic
rock KRSQ Billings, Mont., from Marathon
Media for $3.9 million. __J
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The first single from their U.S. debut album Piece 0f Paradise. BDS St - 1
: ation$ Include:
Album in stores: 6/29 |
— 1% - 1* on the Canadian CHR airplay chart KBKS WNCI WFLZ KSLZ
— The video is #1 on i@ KHTS WPRO KHFI WAEB
— The Piece Of Paradise album went Gold in 2 weeks, WZPL WNKS WKSL WQ0za
reached Platinum in four, and debuted at #6, KMXV WLKT WABB WDJX
the highest Seundscan debut ever for a Canadian artist. KXOXM WFHN KSMIB WZYP

WJBdk  WWCK KC101 KKRD
WWHT WLDI WJJS WRHT
And Many More

Management: Jon Leshay and Graeme Lowe ‘or Storefront Entertainment, LLC
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Angela Perelli Shoots For The Stars In
Programming KYSR Los Angeles

Few things can change as dramatically as
perceptions in radio. While Angela Perelli pro-
grams one of the most successful and influen-
tial modern adult stations in the country,
KYSR (Star 98.7) Los Angeles, it’s hard to be-
lieve that when she took the post several years
ago, the station was still a long shot, even when
Chancellor snapped it up in 1997. After all,
Star was trying to find a niche between two ti-
tans of their respective formats, top 40 KI1S
and modern KROQ.

“There were questions about whether
[modern adult] was a viable format and if
there was a big enough hole in the market for
it,” she admits. “We weren’t performing that
well at the time. We were [viewed as] a cute sta-
tion that everyone liked, but did we have the
muscle to make a true mark?

“So we did a music test, and the music was
really popular,” Perelli continues. “Then
Chancellor gave us the money to invest in peo-
ple who could take us to the big time—from
the marketing and production directors to a
new morning show. To really compete with the
huge heritage stations here, we needed a little
more ammunition.”

‘Our goal
is really
within our
reach’

Angela Perelli

Program Director

KYSR Los Angeles
Owner: Chancellor

Ratings: 2.9-2.9-3.1-2.5-3.0

Star’s growth went relatively unnoticed by
its major power rivals for a while. “Luckily, we
weren't going up against one of them head to
head, like [KLYY] Y107 is in trying to push
KROQ offits [modern] hill,” Perelli says. “For
a long time, no one took us seriously, so we
were able to do our own thing, steal a little bit
from everybody and create our own hill. We
knew we were on our way when they started
caring about who was coming into our Star
Lounge [the station’s on-air performance
venue] or promotion.”

Chancellor’s deep pockets helped land some
high-profile air talent—most important, morn-
ing stars Jamie, Frank, and Frosty. “We talked
to several different shows,” Perelli says of the
lengthy talent search. “Instead of inventing a
morning show, we wanted to get one with a his-
tory of success with women 25-34. As someone
once said, “The biggest predictor of future suc-
cess is past performance.” Jamie, Frank, and
Frosty had an 18 share with women 25 34 in
Denver. That was a huge selling point.”

Incredibly, even inn a market as sex-obsessed
as L.os Angeles, several local pundits didn’t
think Jamie’s raunchy verbal sexploits would
succeed here. “I remember their first review
in the L.A. Times,” she recalls. “[The critic]
thought Jamie should stop talking about who
she slept with. Yet this town was built on scan-

dal, gossip, and sex, and people here want to |

talk about their sex lives.

“This was our [target demo’s] big secret.
Men who stumble onto the show may be mor-
tified by it, but women are candid and open
about sex. We give women that forum, and
Jamie can get away with it because women are
used to talking about it. They don't like to hear

men talk about it. Sex sounds totally different |

coming out of a women’s mouth, even though
it’s polarizing to those who feel she’s not set-
ting a good example.”

The heat generated by Jamie, Frank, and
Frosty can also make one forget that the rest of
the air staff is uniformly high profile. Ex-
KQKS (KS107.5) Denver morning co-host
Leah Brandon brings a similarly candid men-
tality to nights, while afternoon host Ryan
Seacrest is getting tons of exposure, both figu-
ratively and literally, from drop-ins on local TV
morning newscasts to being prominently fea-
tured in the trendy Los Angeles magazine.

“We really wanted fun people who are
young, hip, look like what they sound like, and
who you’d want to hang out with” she says.
“We definitely want to get our people out, and
they all do the whole ‘L.A. thing’ of their own
networking, which helps us get promotions
and guests. Ryan has his own connections be-
cause of his TV background, but all of our tal-
ent develops relationships with the local morn-
ing TV shows and gives them story ideas, so
they end up covering us a lot. It’s far better
publicity than paying for it.”

That high profile helps the station overcome
periods when its core music, the female singer/
songwriters isn’'t at its peak in terms of popu-
larity. “From what we’ve seen, their appeal is
lower than it was a year ago,” she says. “Of
course, if one of those artists came out with a
huge hit, we’d still really play it. But the over-
saturation of that sound has made people
wanting more upbeat, fun, and relatively
meaningless music. Of course, in the summer
people naturally look for more tempo and fun
music anyway.’

Here’s a current hour on KYSR: Third Eye
Blind, “Semi-Charmed Life”; Everlast, “What
It’s Like”; Berlin, “No More Words”; Sugar
Ray, Every Morning”; Sarah McLachlan “An-
gel”; Fatboy Slim, “Praise You”; Gin Blossoms,
“Hey Jealousy”; Shania Twain, “That Don’t
Impress Me Much”; Alanis Morissette, “You
Learn”; Tal Bachman, “She’s So High”; and
New Radicals, “You Get What You Give.”

As noted in Monitor’s special modern adult
issue two weeks ago, Perelli and her format
counterparts have offset the Lilith lull with pop
records by Ricky Martm Cher and others.
“It’s a balancing act,” she says. “We don’t ever
want to miss a hit, but I think we still take more
of our music from the modern side. We never
dip into boy bands and the teen pop stuff. The
style of music that’s popular right now is up-
beat male pop from Sugar Ray, Smash mouth,
and the Goo Goo Dolls. Star has always been a
rock-leaning adult station.”

So Perelli isn’t worried about sharing more
artists with KIIS. “Up until now, [the sharing]
hasn’t been that huge where we had to worry
about it,” she notes. “We can live with the
occasional ‘Titanic’ and Shania Twain. For
[edgier] hits by Offspring and Will Smith, we
use them in morning show promos and pro-
duction elements. That way, if people who like
those artists hear those elements, they’ll think
we play their songs. People who don't espe-
cially like those songs won'’t notice them in
that context.”

Even now, Perelli admits to being surprised
at Star’s success. “Chancellor’s initial goal for
us was to be in the top five l2—plus, and we
thought they were crazy,” she says. “Yet in the
April extrapolations, we were the No. 5 Eng-
lish station in the market, which is amazing. It
shows us that our goal is really within our
reach. It reminds me of a take on the old say-
ng, ‘'If you shoot for the moon and land on the
roof . . . you're still higher than when you start-
ed.” With the addition of a top-flight morning
show to our solid music position, we can keep

gTOWIl]g

JEFF SILBERMAN J i supplymg ballads, but, at this writing, there | Bosstones.

Peake Performance

Despite the Rockets’ playoff demise, KRBE Houston PD John Peake, left, Sheryl
Crow, center, and MD Jay Michaels are anything but down.

Too Many Teen Acts" Or Too Many Ballads?

Two years ago, top 40 PDs were pleasantly
surprised by how well the new wave of teen-
based acts were performing with listeners of all
ages. Over the past year, some began to feel tha
the teen acts were hits only with the young end
and were starting to erode with adults. Now, al-
though it’s not across the board, concern from
some PDs and consultants that the young-end
acts aren’t testing at all has surfaced. There is
alsoconcern that focus group respondents tatk
about teen acts in roughly the same way that
adults used to talk about rap in the early '90s.
Certainly, when you ask modern AC program-
mers what it is that sets them apart from their
mainstream top 40 competition, now that
they’re playing Cher and Ricky Martin, the an-
swer is almost always, “Well, we're not playing
‘N Sync and the Backstreet Boys,” suggesting
that it’s just a matter of time before somebody
tries to make an on-air positioner out of it.

Before the hysteria spreads, remember the
following: 1t's generally accepted that when lis-
teners complain about repetition, they're talk-
ing about repetition of songs they don’t like, not
their favorites. When they say there’s too much
DJ talk, they’re complaining about extraneous
talk, not about back-selling or other needed
info. So maybe there’s something else going on
here, too.

Here’s my guess. When the teen acts broke
through, they did so with uptempo records that
filled a clear need at both mainstream and
rthythmic top 40. By the time many of those acts
got to their third or fourth single, about nine to
15 months later, they'd done the thing that most
artists clo at that peintin their career: they tried
to cement their across-the-board appeal with
ballads. In the case of ‘N Sync and the Back-
street Boys, they released two mid-to-down-
tempo singles, although the latter have re-
turned with a medium-to-up record.

As a result, the teen groups have, perhaps
unintentionally, filled the AC ballad niche for
top 40 listeners. If you look at the inainstream
top 40 chart, roughly two-thirds of the ballads
come from teen acts, with just a handful from
modern or modern adult artists. It’s an easy
mantle to inherir. Hot AC has long turned
away from most of its traditional ballad artists,
thus ensuring that top 40 PDs are even uneasi-
er about those acts. Country was, lor a while,

* Sross@airplaymonitor.com

|

hasn’t been a country ballad in a few months. '

Traditional industry thinking is that a ballad
will usually be an artist’s home run—the mass-
appeal record that transcends genre, gender,
age group, etc. And from “Careless Whisper”
to “Ironic” to “Don’t Speak,” that’s often been
the case. And while there’s always been an ap-
petite for big production ballads from genera-
tion to generation, it is, to my mind, an over-
abundance of ballads mere than any other type
of record that threatens both mainstream top
40’s “makes you feel good” image and an act’s
long-term hipness. And there’s evidence that
listeners agree.

From REO Speedwagon to Journey to Poi-
son, artists have managed to strip whatever
rock image they had through an overabun-
dance of ballads. More than euro-dance, more
than the Spice Girls’ “Wannabe,” more than
sample-dn'\en rap records, or any other genre,
it’s big production ballads that sound pretty
much the same regardless of whether they be-
come hits in 1975, 1983, or 1999. And it’s bal-
lads that tend to sound more like each other
than uptempo teen records. It’s also ballads
that PDs tend to run to whenever they’re wor-
ried about “extreme” records on their station,
thus ensuring a 180-degree swing from too
much edge to too litte

This is not a call to action against any current
title; the sales and requests these records gen-
erate have earned them their place on the ra-
dio. And it’s never my intention to replace ra-
dio’s usual hysteria about one genre by turing
it against another: But itis a plea for careful mu-
sic management, particularly when it comes to
maintaining top 40’s energy level. Many PDs
would be comfortable loll()wmg ‘I Drive My-
self Crazy” with “Back 2 Good,” viewing this as
a teen act followed by an adult-appeal rock
record, not two ballads in a row. Few V\()llld be
comfortable with “I Drive Myself Crazy” into
“Baby One More Time.” In my mind, the kt-
ter delivers the format’s expectation, while the
former violates it. It's also a plea to artist man-
agers and A%R people. The recent tendency
for “extreme” titles to test well at top 40 repre-
sents an obvious need for some energy at [he

{ format. The success of “Livin’ La Vida Laoca”

shows that top 40 listeners are just as happy ta
have it from Ricky Martin as Mighty Mighty

L
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After Accepting New Jobs, Changes Of Heart Becoming More Common

Continued from page 1

diately on demand. To do that, you need to
get the best talent you can find, and you have
to keep it. That makes it tougher to attract
people than it is to keep them.”

“There’s no question that the quantity of
premium talent is dwindling, and if you ever
get a hold of [talented personnel], it would be
smart to keep them, because they’d be harder
to replace,” says KZZP Phoenix PD Dave
Cooper. “Secondly, many programmers don’t
always understand the value of talent until
other [stations] make a run for them. Because
of the [increased] competitive environment,
the value of a staffer rises according to how
many parties want that person. The fact that
these talents are getting [last-second] counter-
ing offers is due to stations that now realize the
value of what they have and what they have to
pay to keep them.”

“A lot of it has to do with the marketplace,”
KPWR GM Val Maki adds. “In most cases, re-
taining employees is more important than re-
cruiting them. There’s so much to lose if you
have someone who you know is a good or
great thing. You want to hang on to [proven
air talent] as opposed to rolling the dice and
maybe making a mistake. Mike Tierney is a
very talented programmer who VH1 appar-
ently felt was too important to lose.”

John Reynolds had just gotten the PD seat
warm at WNKS when Smasher told him about
the KZZP offer. Before Smasher made his fi-
nal decision, “we had a chance to get to know
each other,” Reynolds says. “He got to see my
vision of the station and where things were go-
ing. We discussed what I saw ahead for his role
at the station. I presented that to him because
I felt it was important to hang on to him. You
see [the amount of available] talent out there,
and it makes you want to keep them.”

The chance to grow within Infinity/CBS was
the main reason Danger turned down the
WWHT PD offer to stay at WPXY. “A few dif-
ferent things factored into my decision,” he
says. “I feel my work here isn’t quite done. I'm
still young. I'll have more opportunities to pro-
gram in the future. To leave without being
100% positive of my situation seemed like a risk
not worth taking. There is something to be said
for {the] stability of working at Infinity.”

The large-group influence also benefits Rey-
nolds, in that Kiss staffers who feel like mov-
ing up to larger markets can be transferred to
a sister station. Furthermore, Reynolds has ac-
cess to similar-minded personnel at other In-
finity stations.

A smaller group like Emmis appears to be at
a disadvantage when competing for talent
against the superpowers. “In the mind-set of
some people, we are [at a disadvantage],”
Cummings says. “Someone like [former group
PD] Steve Smith [who recently left to join
Chancellor Media] could be driven to a huge
company because of the perception of going
farther faster. Then there are others, like
[WKQX (Q101) Chicago morning host] Man-
cow Muller, who perceived that he’d have a
better ride and a more enjoyable career with
a company like ours. It cuts both ways.”

Both Cummings and Maki point out that
the Tierney turnabout was unusual, because
he had been on the job for a week before he
changed his mind, apparently while packing
to move to L..A. “Pick an emotion—we had
them all when he didn’t return,” Cummings
says. “I don’t think it was a grand scheme in
his mind. He came in with the intention being
at Power, then something happened when he
was in New York. What makes it all the more
frustrating is that there are very few world-
class PDs who have the entire package, both
left and right brain. Considering the platform
we've built at Power, we have the ability to get
that talent, and now we have to go through
the same slow process we went through be-
fore. At this point, we’d rather get a terrific
leader and strategist than anything else, which
may mean the next programmer may come
from a different format.”

RUMORS AND INNUENDO
Smasher’s hire at KZZP was ofhicially an-
nounced several days before his about-face.

|

Danger’s acceptance of the WWHT job was
never officially announced but had been wide-
ly rumored. Did that buzz have any influence
on their situations? “Initially, I was neutral
about it,” Danger says. “I didn’t feel it helped
or hurt, but it did make more people ask me if
I was staying or going, which made my deci-
sion a little bit tougher. I had people giving me
reasons why I should stay and go, as if every-
body’s an expert on my career. Outside of
telling [WPXY PD] Clarke Ingram that I had
an offer on the table, I really didn’t want peo-
ple knowing my business.”

Smasher says, “You get a lot of calls like that,
but for the most part, I chose not to talk about
it. You always want to keep you cards close to
your chest, so it didn’t affect my situation. But
I always let both parties know what was hap-
pening.”

Reynolds says, “It can be awkward if you're
trying to protect everyone's privacy. It de-
pends on the circumstances of how and why
1t’s presented. If you keep reading about it, it
can get too familiar and practically become ac-
cepted as fact.”

“1 have had no personal knowledge of any-
thing going awry because of the rumors that
are always flying around,” Cooper says.
“Adam didn’t pull out until the last minute. We
had been negotiating for a month. Apparent-
ly, when he gave netice about going to
Phoenix, they sat down and made a better of-
fer. As far as the publication of rumors, I didn’t
worry, because when 1 want to hire someone,
1 want an open and honest dialogue. I never
trust a trade rumor.”

DRAINING THE TALENT POOL?

Those four incidents aren’t the only evi-
dence of a talent seller’s market. Besides the
PD openings at Power 106 and WWHT, there
are weeks-old vacancies at numerous major-
market outlets.

KKRZ (Z100) Portland, Ore., PD Tommy
Austin, who was seeking a morning host at
press time, notes that talent is even more
scarce during the spring book. “Ironically,
when the [spring] numbers come back, a lot of
stations will knee-jerk and fire good people,”
he says. “1 might be able to pick up quality tal-
ent they didn’t appreciate. The thing is, we
need to find someone good now.”

Even so, Reynolds asserts that the impact of
the talent crunch depends on the market. “If
you're in a smaller, less-competitive market,
then you can give some people the chance to
grow on the air. However, it’s hard to develop
raw talent in a top 15 market. You don’t have
the luxury of time to do that in competitive sit-
uations where you need seasoned people to
win.

Smasher says, “The talent pool is getting
slimmer. It’s hard to create new talent now
that many companies are using automated sys-
tems like Proffit to cut corners on nights and
overnights, which is where air talent starts and
develops.”

Reynolds says, “That’s one of the ironies of
the Proffit system. Although you save on tal-
ent by voice-tracking, you also lose slots where
people develop and polish their skills. When
those slots don’t exist, [potential talent] doesn’t
have as many opportunities as there used to
be. It's a double-edged sword.”

Furthermore, Cooper says, “there is a lim-
ited amount of talent available in the indus-
try now compared to the '80s. Some of that
has to do with the competitive environment
in the major markets. Some of that does have
to do with it being more difficult to break
into the business. Also, a lot of it has to do
with potential talent being drawn to other
areas, such as the Internet. If you and I were
Jjust starting out today, we’d have career op-
tions created by the Internet and other in-
dustries that weren’t available in *70s and
"80s.”

In the end, Reynolds realizes that he may
have kept Smasher this time, but “Adam will

[ get more offers,” he says. “I'hat wasn't the first

one, nor the last. The important part of hang-
ing on to quality talent is to always give them
better reasons to stay than to go.”

M Street Format Monitor
R&B Oldies Averaging A New Station
Every Few Days In May Format Tally

RANK

The

() FORMAT

z., E
12) > ; >
2|22 | Formars Copyrignt MstreetCorp. 1999 | 39 | &8 | ¥R |BsxE
1 1 Country 2,341 | 2,344 | 2,429 | -3
2 2 News/Talk 1,117 | 1,127 | 1,116 |-10
3 3 Adult Contemporary 831 831 870 0
@| 4 | otdies 781 780 775| 1
5 5 Religion (Music) 733 737 718 | 4
6 6 Adult Standards 566 568 560 | -2
7 Spanish 517 515 483 | 2
8 8 Classic Rock/Hits 496 497 446 | -1
9 (9 Soft AC/Easy Listening 421 422 400 | -1
10 | 10 Top-40/Mainstream/Rhythm 386 389 373 [ -3
11 | 11 Religion (Talk) 352 352 358 0
12 Top-40/Adult 295 294 265 1
13 | Mainstream Rock 267 266 258 | 1
14 | 14 Sports 254 254 242 0
@®| 15| R&B Adult/Oldies 221 208 178 | 13
@®| 16 | Miscellaneous 172 171 167 | 1
@| 17 R&B 169 166 155 3
18 Modern Rock 137 136 143 1
19| 19 Triple-A 92 93 93 | -1
20| 20 Jazz 81 82 87| -1
21 | 21 Modern AC 74 76 75 | -2
22 | 22 Classical 38 38 42 0
Total commercial operating stations 10,341| 10,346/ 10,233
Stations off the air 105 105 102

M Street Corp. is a Nashville-based provider of radio station information to the radio and music industries. Call 615-251-1525 for more information.

RADIO CONCERT MONITOR

DATE
June 4

June 4

June 5

June 6

June 6

June 8

June 10

June 11

June 11-13

June 12

June 13

June 13

June 19

June 19

June 19

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.

PROMOTION

STATION EVENT DIRECTOR
WHTZ New York Zootopia Theresa Beyer
APPEARING: Britney Spears, Sugar Ray, 98", Sixpence None The Richer, UB40,

Joey I&clntyre. Jordan Kn){ght
KDON Monterey, Calif. Temple of Boom Il Rebecca Diaz
APPEARING: Naughty By Nature, 112, Stevie B., Blaque, Angelina, Nastyboy Klick,

Trina & Tamara
WXKS-FM Boston 20th Anniversary Mariah Toufas

APPEARING: Rod Stewart, Elton John, BritnenSpears. Melissa Elhem?e. ‘N Sync, Blessid Union Of
Souls, New Radicals, Sixpence None The Richer, Eagle-Eye Cherry, B*Witched, Fastball,
Edwin McCain, Chris Perez Band, Aerosmith's Steven Tyler and Joe Perry

WNKS Charlotte, N.C. Kiss Concert '99 Diana Ades
APPEARING: Rick Springfield, Jordan Knight, Fastball, Tyrese, Blessid Union Of Souls,

Jennifer Paige, more
WPRO-FM Providence, R.1. 25th Anniversary Jodi Johnson
APPEARING: Melissa Etheridge, Sixpence None The Richer, Eaﬁl&Eye Cherry,

Joey Mcintyre, Jordan Knight, B*Witched, 98°, C-Note
WRVQ Richmond, Va. Concert For Kosovo Robert Frazier

APPEARING: Smash mouth, Blessid Union Of Souls, Divine, Tal Bachman

KDND Sacramento, Calif. Endfest Sean Parkinson

APPEARING: Jordan Knight, Joey Mcintyre, 98°, B*Witched, EYC, Blessid Union Of Souls,
Vengaboys, C-Note, Tone Loc

KHKS Dallas Kiss Party 99

APPEARING: Donna Summer, Salt 'N Pepa, 98°, Dru Hill, Jordan Knight, Divine,
Shaggy, Vengaboys, Tyrese, Emerald City

WNTQ Syracuse, N.Y. Balloonfest Janice Gaworecki
APPEARING: Fastball, Jana, C-Note, E.Y.C., Meja, the Moffatts, All-4-Cne, Spin Doctors

KIIS Los Angeles Wango Tango Il

APPEARING: Will Smith, Ricky Martin, anegSpears. 98°, Dru Hill, Emrique Iglesias,
Kool Moe Dee, Blondie, UB40, Shaggy, Nancy Sinatra, more

KZZO Sacramento, Calif. A Day In The Zone Andrew Fleming

APPEARING: Sixpence None The Richer, Better Than Ezra, Edwin McCain, the Flys,
My Friend Steve, Chantal Kreviazuk, Everything

Melissa Burrill

Von Freeman

KHTS San Diego 93 Days of Summer

APPEARING: Joey Mcintyre, Monica, Jordan Knight, Shaggy, EYC, B*Witched,
Blessid Union Of Souls, 98

Claudine Lewis

WBBM-FM Chicago B96 Summer Bash '99  Michael Biemolt

APPEARING: ‘N Sync, Ricky Martin, Britney Spears, Vengaboys, 98", Keith Sweat, Tyrese, Busta Rhymes,
112, Shanice

WKRQ Cincinnati One Earth Party Scott Colebrook

APPEARING: TBA

WFLY Albany, N.Y. Fly 92 Summer Jam Kristyn Ganin

APPEARING: Joey Mcintyre, Jordan Knight, Blessid Union Of Souls
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Monitor. MAINSTREAM TBP 40

FOR WEEK ENDING MAY 30, 1399

Jamiroquaii | <./ MAINSTREAM TOP 40 AIRPLAY —

1 I 1
|

THIS
WEEK

Ak x NO.1T & %

[ 1 ] 1 ] 9 | uviNLAVIDA LOCA " | 6776 | 6804
B 2 |2 15 | NO SCRUBS LAFACE/ARISTA - - _TLC_\v 6_026 | 6325
i 3 v 3 16 Kg ME SOUTNT COMBA _ SIXPENCE NONE THE RICHER | 522 9 | 5726
@ﬂ i 8 1 WANT IT THAT WAY JIVE — - BACKSTREET B_OYS_ T" 5125_l 4932 J
_@ | 7 10 THAT DON'T lMPRESS ME MUCH | MERCURY - SHAN!A TWAIN _1‘ 47_05 4634 4
| 6 5 21 | EVERY MORNING Lavwatiantic - SUGAR RAY 1 459011903
a 7 | 6 17 | WHATITS UKE Ttommvsoy . EVERLAST | 4572 | 488]
8 8 13 THE HARDEST THING UNIVERSAL o 98 DEGREES T 4036 4311
-®_ 11 3 SOMETIMES JIVE o - BRlTNEY SPEARS ‘ 3619 331t |
@—‘-13_ 4 WILD WILD W—EST _uOLU;BIA— WILL SMITH FEATURING DRU HILL & KOOL MOE DEE 352713054
'Vl 48 10 35 _SLID'E WARNERBROS. GOO GOO DOLLS | 3272 l 3436

12 | 9 | 13 | HEARTBREAK HOTEL ARisTA WHITNEY HOUSTON FEAT, FAITH EVANS & KELLY PRICE | 3107] 3611
* % AIRPOWER/GREATEST GAINER + % 1

a3 | 27 3 | ALLSTAR | 2800 | 1947 |
T T
(14 14 9 GIVEITTO YOU INTERSCOPE JORDAN KNIGHT_L 2759 | 2630
15 | 12 | 22 | FY AWAY ViRGIN LENNY KRAVITZ | 2736 | 3112
16) | 18 7| HEY LEONARDO (SHE LIKES ME FOR ME) BLESSID UNION OF SOULS | 2505 | 2282
an| 2 6 | ALMOST DOESN'T COUNT ATLANTIC BRANDY | 2397 | 2165
T . e ——— B T | |
| 18 | 15 | 34 | ...BABY ONE MORE TIME JvE BRITNEY SPEARS | 2377 | 2535
19 17 32 BACK 2 GOOD LAVA/ATLANTIC MATQHBOX 20 | 2188 f 2407
('_707‘] 24 | 6 | MILLENNIUM capitoL ROBBIE WILLIAMS | 2109 [ 2029
L”E» | 29 | 4 | IFYOU HAD MY LOVE WORKERG JENNIFER LOPEZ 42079 | 1627
| 22 22 7 PRAISE YOU SKINT/ASTRALWERKS/VIRGIN FATBOY SLIM | 1970 | 2047J
LZS I 20 | 24 | BELIEVE WARNER BROS ) CHER | 1949 | 2224 |
| 24 | 16 | 10 | IDRIVE MYSELF CRAZY Rca N SYNC | 1930 | 2449
l(éﬂ | 28 5 BETTER DAYS (AND THE BOTTOM DROPS OUT) WARNER BROS CITIZEN KING | 1830 | 1700
3 , Ay | | u ’ i ] 1 |
aeeyy, ( * 26 | 26 8 | WHY DON'T YOU GET A JOB? coLumgia THE OFFSPRING | 1814 | 1964
Welllas @ o 5 | owrorm f my
—d AL 21) | 30 | 5 | OUTOF MYHEAD wolurwoo FASTBALL | 1748 | 159
Sagn ' P4 N N 18 _— — T
J .‘ ) (2 i 34 3 | WILL REMEMBER YOU (LIVE) ARISTA SARAH MCLACHLAN | 1715 | 1322
I W = - T il — - . 1
29 |19 12 | ANYTHING BUT DOWN A&M/INTERSCOPE SHERYL CROW | 1679 | 2227 |

— :-{»SJJ rL F,I‘aﬂclseo 30 | 25 | 28 | anceLoF MmN s ) ' L Il s
L c \J,J{ Francisco o | [ weruor e Tenese || 10|
L i SPECIAL ALMO SOUNDS/INTERSCOPE GARBAGE | 1526 | 2037 |

14
> W o~ i [~ i . = - v 1
( J lﬂgtOl‘l, Dc 13D 35 | 2 T SHE'S SO HIGH coLumBiz TAL BACHMAN | 1498 | 1223
- TN T
(34 | 32 | 9 | CANIGETA... DEF JAMMERCUF Y-Z FEATURING AMIL (OF MAJOR COINZ) & JA | 1446 | 144]
KHu f‘, Sc h Diego T‘J LD CANIGETA. oxommerem A < U e R

(35) | NEWD BEAUTIFUL STRANGER MAVERICK/WARNER BROS MADONNA | 1365 | 682
- /7 | —— N [ oes
/ 4 C ./__ ] _J "’OIK 3) | 3 l 4 | BLUE MONDAY ELEMENTREE/REPRISE ORGY | 1257 | 1174
- ' | K} 33 11 | WE LIKE TO PARTY! GROOVILICIOUS/STRICTLY RHYTHM VENGABOYS | 1208 | 1431
Kc Zikansas City e T o , .
= s F_ 38)| 39 | 2 GENIE IN A BOTTLE rca CHRISTINA AGUILERA 1163 | 854 |
p— TR R B B
g [(39) | 38 | 2 | STRONG ENOUGH waRNER & CHER | 1162 | 1007
A2 IR L Ead — - |
(40) | NEW» TELL ME IT'S REAL mca K-Cl & JOJO | 912 | 369 |
B N S
— Songs ranked by number of detections. {) Records showing an increase in detections over the previous € of chart move
ment. A record that has been on the chart for more than 20 we! will not receive a bullet, even if i sters an increase tn detectio Air
power awarded to songs appearing in the top 20 on both the Airplay and Audience charts for the firs e with increases in both detect

and audience. Greatest Gainer awarded to the record with the largest increase in detections. Most New Stations awarded to the record regis

tering six or more detections at the most stations for the first time this week. If two records are tied in number of detections, the record being
played on more stations 1s placed first. Records below the top 20 become recurrents and are removed from the chart after 26 weeks

EATEST
INERS

MAINSTREAM TOP 40

‘ | INCREASE IN DETECTIONS
|
- . B y | SMASH MOUTH « All Star (inTERSCOPE) +853
thefirst andwdeofromsyﬂkl onized WROX +30, WLSS +29, KCHZ +26, WKSZ +26, WDJX +26, WEZB +25, WAEZ +22, WXXX +20, WXYV +20, WTWR +19
; )
RODUCED BY J & AL STONE VIDEO DIRECTED BY JONUS AKERLUND ’ MADONNA + Beautiful Stranger (MAvERICK/WARNER BROS.) +683
KCHZ +27, KKRD +27, WZPL +27, KDND +26, WNOK +24, KSMB +22, WKXJ +18, WIXX +18, WFHN +18, WFLZ +18
? EDWIN MCCAIN -« | Could Not Ask For More (Lava/ATLANTIC) +603
WNTQ +25, WXLK +24, KBKS +21, WKRQ +21, WKXJ +20, WSTR +20, WNOK +20, KZZP +19, WZPL +18, WLKT +16
K-Cl & JOJO - Tell Me It’s Real (mca) +543
l KQKQ +31, WXSS +29, WKSZ +23, WXYV +22, WJBQ +21, KZQZ +18, WWHT +18, KDND +17, WDDJ +17, WXKB +16 |
T | WILL SMITH FEAT. DRU HILL & KOOL MOE DEE « Wild Wild West (coLumsia)  +475

KCHZ +44, WFLY +30, KBFM +23, WPRO +23, WQSL +21, WGTZ +20, WKSS +18, WKXJ +16, WZNY +15, WYCR +15

= - - — —
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Monitor. MAINSTREAN TOP 48

FOR WEEK ENDING MAY 30

Monitor. POWER PLAYLISTS

MAINSTREAN TP 48

FOR WEEH ENDING MAY 30, 1393

1) denotes songs with 6 or more detections at station for

PD: Tom Poleman 13 i PD: Dan Kieley PD: Dan Bowen .
= OM: Kid Kelly \ 2 APD/MD: Michael Steele MD: J.R. Ammons
. |3 . | AUDIENCE MD: Paul Bryant Clear Channel 818-845-1027 Jefferson Pilot 404-261-2970
AT (miftions) Chancellor 201-867-5000
T2 | 5% | =3 | TITLE/IMPRINT/FROMOTION LABEL ARTIST | TW | LW 1 1LC, NoScrubs ]%L% 1 Ricky Marlin, L’ La Vida Loca 79 81 1 Matchbor 20, Real World %Lsyg
2 Sixpence None Iha_ Richer, Kiss Me 1 2 Shania Twain, That Don't Impress Me Much nn 2 Sugar Ray, Every Morning 63 63
* A K hlo. 'n * A K 3 Ricky Martin, Lwin’ La Vida Loca nn 3 TLC, No Scrubs . »nn 3 Collective Soul, Run 61 50
; :lm:(ney Hu;‘s’(on_llt s Not F;lhgm Butlt's 5; 61 4 Sixpence None The Richer, Kiss Me 69 67 4 Goo Goo Dolls, Shde 61 61
' ackstreet Boys, | Want It That Way 67 51 5  Bachkstreet Boys, | Want It That Way 65 41 5  Cher, Belove 61 53
1 1 9 LIVIN' LA VIDA LOCA c2 4 weeks at No. 1 RICKY MARTIN [61.226|61.536 6 Sugar Ray, Every Morning 4970 6 Will Smuth, Wid Wild west 24 6 Matchbox 20, Back 2 Good 59 61
!7! l;;:(l FeaHl Amil &’:a. an I kGeD: A . Ag g; ; l')‘eborah Cox. Nabodg's Supposed To Be Here 40 65 7 Ricky Martin, Lvin’ La Vida Loca 40 41
itney Houston, Heartbreak Hote! 4! adonna, Beautrful Stranger 2 8  Britney Spears, Baby One More Time 3937
2 2 15 NO SCRUBS LAFACE/ARISTA TLC |54.772(56.750 9 98 Degrees, The Hardest Thing 42 49 9 N Sync, | Drve Myseif Crazy 3735 9 Backstreet Boys. | Want !t That Wy 394
10 Gpo Goo Do.lls‘ Shde 423 10 98 Degrees, The Hardest Thing 36 48 10 Sarah McLachian, | Wil Remember Yeu 38 34
3 3 16 KISS ME SQUINT/COLUMBIA SIXPENCE NONE THE RICHER |46.697|51.031 11 Ricky Martin, The Cup Of Life/La Copa De 36 25 11 Vengaboys, We Like To Party! 33 11 Sheryl Crow, Anything But Down 373
l }:Z’ g:!l Smitlh_ wu%hwn%‘\lwestl n gg glzi 12 Tyrese, Swe;l Lady K rd) 12 New Radicals, You Get What You Give 36 38
" - ania Twain, That Don't Impress Me Much 13 Sugar Ray, Every Morming 128 13 Sheryl Crow, My Favortie Mistake 36 46
@ 5 8 | WANT IT THAT WAY Jive BACKSTREET BOYS [44.599]40.148 14 Britney Spears, Sometimes 2 14  Blondie, Mana 30 31 14 [a[lrerye Cher‘y. Save Tomght 35U
I 15 Lio, Summer Guls 3013 13 Lenny Kravitz. Fly Away K] 15 Sixpence None The Richer, Kiss Me 35 38
@ 6 10 THAT DON'T IMPRESS ME MUCH MERCURY SHANIA TWAIN  [39.999]38.5496 16 Britney Spears, Baby One More Time 029 16 Britney Spears, Sometimes 30 16 16 Barenaked Ladies, It's All Been Done 35 37
i 17 Smash Mouth, All Star 2826 17 Garbage, Special 2933 17 Everlast, What ft's Like K]
6 | 4 | 17 | EVERY MORNING LavwatLanTic SUGARRAY |38.19741539| | 13 CooContats i 220 | 13 FuowyGreenbogs. by 225 | 19 Roobe i Meun” ]
20 Jennifer Lopez, If You Had My Love B2 20 Orgy, Blve Monday %22 20 Jewel, Down So Long 30 28
1 7 14 WHAT IT'S LIKE TOMMY BOY EVERLAST |33.469137.649 21 Shaggy Feat. Janet, Luv Me, Luv Me 2424 21 Eagle-Eye Chery, Save Tonight pLRE) 21 Garbage, Special 827
i g lsoey':dalngre.;lsvay The Same gd u n gn‘(ney Spears, Baby One More Time un 22 TLC, No Scrubs an
arah McLachlan, Ange 222 23 Ennque Igiesias, Bailamos M 8 23 Shawn Mulbins, Lulfal 26 48
B | 8 13 THE HARDEST THING UNIVERSAL 98 DEGREES |32.635|35.213 g; ;en:‘smim. |BDan lAraI’;: ‘To ':IS‘S;A Thing gg {3 1; ChrininaMAgml&ra. Gemie In A Bottle 2 n 2 Smra:iEMou(h, All S(at:y % 14
1 ackstreet Boys, All | Have To Give 8 25 Monica, Ange' 01 Mine 21 18 25  Third Eye Blind, Jumper 25 36
(8| 11 | 4 | WILDWILD WEST cotumsia  WILL SMITH FEATURING DRU HILL & KOOL MOE DEE  [29.367|26.541| | 2 Fatboy Sim Patse fo. 2 241} 1] "Creicbe e R | huemipen smees 1241
¢ adonna, Beautiful Stranger er, Strong Enoug! win McCain 1 Ask Far More
| 28 Deborah Cox, Nobody's Supposed To Be Here 17 24 28 Billie, She Wants You 20 18 28 Fastball, Out 01 My Head 19 22
( 10 | 10 [ 17 | SLIDE wARNER BROS. GOO GOO DOLLS  128.328)29.030| | 29 Robie Williams, Milennum 1616 | 29 GooGoo Dolls. Sice 1920 | 23 Fatooy Sim, Prost You 18 18
{ ge JBordadn l:‘igm. %;5 It Tocz?‘u 16 }g 30 98 Degrees, aecau{seO;Vou 18 13 30 Shawn Mullins, Stimmer 1719
= ™) randy, Almost Doesn't Count 16 31 Brandy, Have You Ever’ 16 21 31 Vonda Shepard. Baby, Don't You Bregk M: 13 14
11 9 12 HEARTBREAK HOTEL ArisTA WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE |26.928)29.588 gg 3“" Tf(?q? .. }g 5 gz Mado""al_ oy Of Lt o 2 el “E:e £ by, ou Bresk My ik
azor-N-Guido, Do It Agan 3 Jennifer Lopez. If You Had My Love 16 12 33 Janet, Together Again 1 8
(@2 | 14 | 5 | SOMETIMES Jive BRITNEY SPEARS |25 544|23253| | 34 SugarRay. Somecay 15 6 | 3 layZFeat AmiLa Conl el sz | 3 Sovats Gty Mady Deesly i 8
erosmith, Cryin 410 atchbox 20, Back 2 14 13 35 Natalie imbrugha, Tomn 10 10
r 36 Monica, Angel O Mine 1412 36  Busta Rhymes Feat. Janet, What's | 14 16 36  Natalie Merchant, Kind & Genernms 10 7
13 12 17 ...BABY ONE MORE TIME JvE BRITNEY SPEARS |23.404]25.030 g;, %‘"n"""yi"' D(;:,:‘%pp,m {; {g g’l The Oﬁslpnng, Why Don't You Get A Job? {g 12 37 Eve 6, Inside Out 10 20
i onic, It You Couid On 8 Divine, Lately 3 38 Smash Mouth, Walkin' On The Sun 10 9
13 17 | FLY AWAY vIRGIN LENNY KRAVITZ |21.185(23.290 38 Pearl Jam, ?ene. OP‘dan i ig {g 39 Lauryn Hill. Doo Wop 129 39 Edwin McCain, Il Be ' 912
Green Day, Time 01 Your Life 40 Tatyana Ali, Everytime 12 18 40 Semisonic, Closing Time g1l
22 3 ALL STAR INTERSCOPE SMASH MOUTH  [19.973|14.745| | F1  Orgy. Biue Monday 11 1 [ FI NoFirstimpressions This Week F1  Edwin McCain, | Could Not Ask Fox More 0 0
F1  £dwin McCain, ICwld Not Ask For More 90
17 | 6 | ALMOST DOESNT COUNT ATLANTIC BRANDY | 19.080{18.:43
19 9 GIVE IT TO YOU INTERSCOPE JORDAN KNIGHT |17.922|17.350| [KHKS Dallas KRBE Houston WI0Q Philadelphia
OM: John Cook PD: John Peake OM: Glenn Kalina
16 | 17 | BACK 2 GOOD LAVAATLANTIC MATCHBOX 20 | 16.637|18 744 1061 KISSFM 0 : “Brian Bri
: p PD: Mr. Ed Lambert APD: Jay Michaels PD: Brian Bridgman
25 4 IF YOU HAD MY LOVE WORK/ERG ENNIFER 16.289| 13 APD/MD: Dave Morales Susquehanna 713-266-1000 MD: Marian Newsome
a 4 LOFEZ |16283113847) | Crancelior 214-891-3400 Chancellor 610-667-8100
18 | 17 | ANGEL OF MINE ARISTA MONICA [16.170{18.030 LK i L]
. . 1 Ricky Martin, Lvin’ La Vida Loca 68 68 1 TLC. No Scrubs 747 1 Ricky Martin, Lvn’ La ¥ida Lo 76 713
2 TLC, No Scrubs 61 61 2 Ricky Martin, Lvin’ La Vida Loca 66 72 2 Lc h o Scrubs : nn
21 15 17 | BELIEVE WARNER BROS CHER |16.152(18830 3 Jay-2 Feat. Amil & Ja, Can | Get A 54 47 3 Everlast, What It's Like 62 45 3 Shaggy Feat. Janet, Luv e, Luv e 07
4 Sixpence None The Richer, Kiss Me 52 51 4 Lenny Keavitz, Fly Away 60 66 4 Whitney Houston, Heartbreak Hote! 68 40
@ | | 7 | weLeonaroo (swe Likes MEFoRME) ruswe  siessounonorsous wsmliezm| | | i R b dmaelbens B4 0 MemISL. Ll b
1 Sugar Ray, Every Morning 48 46 7 Whitney Houston, Heartbreak Hote! 2 43 T Sugar Ray, s Mo . 4339
23 21 11 | CAN | GET A... DEF JAWMERCURY JAY-Z FEATURING AMIL (OF MAJOR COINZ) & JA |14.398 15244 8 Monica, Angel Of Mine 47 48 8 Sugar Ray, Every Moming 24 8 Backstrsi Boys. | War 1 hat Way 42 40
— lg Iéau:'ynEHiIIﬁ('Zan'l Ysake MT' [y:; ooty 4'; gg 9 Shaggu Feat. Janet, Luv Me, Luv Me 39 39 9 Sixpence None The Richer, Kiss Me 41 68
q agle-Eye Cherry, Save Tonig! 4! 10 Wili Smrth, Wild Wild West 8 41 10 Goo Goo Dolls, Siide 40 40
24 20 IG | DRIVE MYSELF CRAZY RcA N SYNC 14.076{ 16 289 11 Whitney Houston, Heartbreak Hotel 45 51 11 Sixpence None The Richer, Kiss Me 38 57 11 98 Degrees, The Hardest Thing 39 41
. 12 Will Smith, Wild Wild West 40 45 12 Jay-ZFeat Amil & Ja, Can{ Get A 3740 12 Vengaboys, We Like To Party! 38 39
(25| 4 2 BEAUTIFUL STRANGER MAVERICK/WARNER BROSS MADONNA  [13.163| 9.955 13 Owine, Lately 3739 13 Madonna, Beauiful Stranger 35 2 13 Monica, Angel Of Mine 37 36
{; Bachlon Boys_‘IVWa“l It Lhalelay gG ;0 i; Jordan Knight, GlsvoeiﬂoVou 3429 14 Lauryn Hill, Deo Wop 36 33
- ennifer Lopez. If You Had My Love 6 39 Britney Spears, Sometimes ki 15  Brandy, Almast Doesn’t Count 36 37
26 | 24 | 6 | MILLENNIUM caproL ROBBIE WILLIAMS | 13.011) 13483 | 15 W Sync, ) Onve Wyself Crazy 3529 | 16 GooGoo Dolls Shde 329 | 16 Owine Latety e
B 17 Brandy, Aimost Doesn't Count 3537 17 Smash Mouth, All Star axn 17 Backstreet Boys, All | Have To Siv: 229
@ 29 6 SWEET LADY Rrca TYRESE 11297512323 18 Lauryn Hill, Soo Wop 31 36 18 Jennifer Lopez, Il You Had My Love 30 33 18 Will Smith, Wild Wild West 27 3
19 Jordan Knight, Give 1t To You 29 26 19 98 Degrees, The Hardest Thing 28 26 19 Jordan Knight, Grve It To You 26 22
33 | 3 | | WILL REMEMBER YOU (LIVE) arista SARAH MCLACHLAN | 1296510145 | 2 Sherleleee B | 3 oM ecnolistaonate 672 | 21 Nadomma e homget 2 21
— 22 "N Sync. God Must Have Spent A Little M 21 22 Divine, Latety 26 31 22  Britney Spears, Sometimes 2119
29 27 8 PRAISE YOU SKINT/ASTRALWERKS/VIRGIN FATBOY SLIM | 11.656|12.684 23 Brandy, Have You Ever? 2738 | 23 Cher, Strong Enough %633 [ 23 Cher, Strong Enough 21 18
;; !Al:llne‘ Spears, ?ﬁbysoone More 7Tlme 25 2 9 Shamé Twain, That Don't Impress Me Much 511 24 Eagle-Eye Chemy, Save Tonigit 1921
] . iyah, Are You That Somebaody: 1913 25  Dixe Chicks, Wide Open Spaces 31 25 Tyrese, Sweet Lady 19 20
30 | 30 ' 16 | WE LIKE TO PARTY! GROOVILICIOUS/STRICTLY RHYTHM VENGABOYS | 11.166(11.548 % Tyrese, Sweet Lady 1915 | 26 Brandy, Amost Doesnt Count 2323 | 26 Natalie Imbruglia, Tom 18 17
g Monifab, Touch It Lo 18 %B 27 Sweetbox, [vemhln;'mnaﬂeunghl 22 24 27 Cher, Believe 18 24
o 9 Nastyboy Klick. Lost In 16 26 28 Matchbox 20. Bach 7 231 28 Aerosmith, | Don't Want To Muss A Thing 18 15
31 | 28 | 16 | ANYTHING BUT DOWN aMINTERSCOPE SHERYL CROW | 11.065}12.652 29 fobm. Sow He Love 1518 | 25 Dol Logoard, Fumscs 2016 | 29 Shania Twain, That Don't Impress Me Much 17 16
i lesias, Bailamos 4 4 0 ifah, Touch It A 12 30 Britney i . Baby One Mos T
(GZ)| 35 | 2 | ITSNOTRIGHT BUT IT'S OKAY Aista WHITNEY HOUSTON | 11.036| 8650 | | 31 Put Oaady & FaihEuans e W10 [ 3 e TosCose AT | N N bolen oo 16 2
— 32 Next, Too Close 1417 32 Sarah McLachlan, | Will Remember You 2017 32 Third Eye Blind, Jumper 16 18
- « 33 Sarah McLachlan, Angel 13 10 33 Will Smith, Miami 202 33 Will Smith, Miami 14 14
33 26 13 SPECIAL ALMO SOUNDS/INTERSCOPE GARBAGE |10.937[132.125 g; 900 G%%Dolls, 'ﬂ: B }g i? §; Bmdymam&uw, B 30 RGIE ol Al My Lie 1 10
: . lengaboys, We Like To Party Momica, Angel O Mine na 35 Goo Goo Dolis, Ins 14 13
34 32 1 WHY DON'T YOU GET A JOB? coLumgia THE OFFSPRING | 10.872(1:.192 36 Will Smith, Gettin' Jiggy Wat It 1315 36 Eagle-Eye Cherry, Save Tonght 1723 36 Everlast, What It's Like 145
- = g'g Hfger, ]Vou MAak:‘Me Wanna 138 g'l Natalie Imbrugha. Torn 16 22 37 Edwin McCain, I Be 14 12
35 31 3 STRONG ENOUGH WARNER BROS. CHER 10.80711;.498 i & Jolo, All My Life 11 8 8 Stars On 54, If You Could Read My Mind 16 31 38 °N Sync, God Must Have Spert A tittle M 13 9
o N 39 The Cardigans, Lovetoo 1 9 39 Usher, You Make e Wanna 15 13 39 Usher, You Make Me Wanna 1311
36 3 BETTER DAYS (AND THE BOTTOM DROPS OUT) CITIZEN KING 9567 | 8.609 40 Quad City DJ's, C'mon 'N Ride fi 1 5 40 Geri Halliwell, Look At Me 15 12 40 Jenniter Paigs,eCn/sh 1310
y (WARIERIBROS . F} E:riquah I%Ie;ias. Bailamos i? 4 F: 2ixie C;icks. Wldgoo‘:den Spaces 31 l"_l Everlast, What It's Like 145
witched, Rollercoaster 2 dwin McCain, | Not Ask For More 130 1 12 here 6 0
@D | 37 | & | OUTOF MYHEAD HoLLywooD FASTBALL | 8951 | 2.726 | | FI K.Ci& Joko. Tel Me s Rea 9 3 | F1 KCig Jolo, Tell Me It Real 00 -
NEWD | GENIE IN A BOTTLE Rca CHRISTINA AGUILERA [ 8295 | 6216 | |WXKS B i 7 ;
g : oston KDWB Minneapolis WFLZ Tampa
> 4 5 -
38 rn LATELY RED ANTIPENDULUM WINE | 7713 | 7 PD: John Ivey PD: Rob Morris OM: B.J. Harris
v B 1152 | | APO/MD: Kid David Corey 1Gqf. | MD: Derek Moran 73 | PO Do Theodoe J5:
l@ NEW) SHE'S SO HIGH coLUMBIA TAL BACHMAN | 7.698 | 1.171 éro Sl;lp Kelly % Chancelfor 612-340-9000 ’ MD: Stan “The Man” Priest
ancellor 781-396-1430 Clear Channel 813-839-9393
Songs ranked by audience, computed by cross-referencing exact times of airplay with Arbitron listener datis. O Records showing an increase LW LW ™iW
in audience over the previaus week, regardiess of chart movement. A record that has been on the chart for more than 20 weeks will not receive 1 Sixpence None The Richer, Kiss Me 57 59 1 Ricky Martin, L La Vida Loca 70 70 1 Ricky Martin. Lmin’ La Vida .oc.« 83 67
a bullet, even If it r2gisters an increase in audience. If two records are tied in total audience, the record being played on more stations is placed H g:‘:s"s‘;r‘m'," g"s‘oe‘l’;‘ 'H'e"y‘r:_';;:;fﬂ%"“"' 52 gg g &Sh';zfﬂ:::“\m 25 Zﬁ g P;E;I';‘s"‘s"'w:::“, e 2‘: ;{
first Records become recurrents and are removed from this chart in conjunction with the Mainstream Top 40 Airplay char'. 4 Ricky Martin, Lin’ La Vida Loca 53 62 4 The Offspring, Why Don t You Get A Job? 64 44 4 Whitney Houston, Heartbreak Hutel 60 66
. = T TILE DETECTIONS .‘5) goo Go';) Dogs. Sh:‘e g; :;2 : :l':!hnayTHouslomn_ NB:nbveak Hule!M " Gg 4; 5 3;||ans|a Twain, That Don't Ioeess Me Much 46 3%
WALA = ugar Ray, Every Morming ania Twain, That Don't Impress Me Much 53 6 [3 ill Smith, Wid Wild West 41 40
| = ; i N
ARTIST (IMPR.NT/PROMOTION LAB ™ | W 7 Ricky Martin, The C