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TOP 40 HIGHLIGHTS

MAINSTREAM TOP 40

CHRISTINA AGUILERA
Genie In A Bottle (rcA)

BACKSTREET BOYS < Larger Than Life (JIVE)
* MOST NEW STATIDNS *

ROBBIE WILLIAMS « Angels (CAPITOL)

#' CHRISTINA AGUILERA
Genie In A Bottle (rRca)

* * RIRPDWER *x *

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
~ MOST NEW STATIONS *

DESTINY’S CHILD » Bug A Boo (COLUMBIA)

* x AIRPOWER * % I

CROSSOVER _jac22 §
JUVENILE FEATURING MANNY FRESH & LIL' WAYNE
Back That Thang Up (CASH MONEY/UNIVERSAL)

* & RIRPOWER * * \

EVE - Gotta Man (RUFF RYDERS/INTERSCOPE)

TLC *Unpretty (LAFACE/ARISTA)

DESTINY'S CHILD -Bug A Boo (COLUMBIA;

ERIC BENET FEATURING TAMIA «Spend My Life With You (WARNER BROS.
* MOST NEW STATIONS %

DESTINY'S CHILD * Bug A Boo (COLUMBIA!

#' SMASH MOUTH
All Star (INTERSCOPE)

|
NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* ME@ST NEW STATIENS x
ROBBIE WILLIAMS -« Angels (CAPITOL)

ADULT CONTEI
BACKSTREET BOYS

| Want It That Way (JIvE}

* * RIRPOWER » %
NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
* MOST NEW STATIDNS *

RICKY MARTIN » She's All | Ever Had (C2)

Competition Now An Important
Factor In T40 Format’s Growth

by Sean Ross

Afier growing in fits and starts since
1996. op 40’s share of the national au-
dience is finaliv on an upward trajecto-
ry, approachimg double digus for the
first time since 1962, A, at least 10
some extent, top 10 PDs have their
new competition to thank for it.

Spring was a gaod haok for both
new and established top # stations. as
reflected in the ormat’s 9.2-9.8 incrcase
m Airplay Monior's exclusive national
Arbitron mumbers. But aim analvsis ol
those numbers shows that the second
top 40s that began popping up in some
markets over the past twao to three years
are starting to grow new histeners for

the tforman, rather thar just cannibaliz-
ing existing ones, as had appeared to
be the case as recendy as a vear ago.

I that pattern bears ou, it would be
significant because much of country 1a-
dio’s growth spurt in the late 80s/carly
‘90s came trom second country stations
that were ofien able to build 8-10 9-
share constituencies without taking
more than a share or two {romn the

country incumbent. Similarly, much of

top -10's decline duning that tme came
when a second 10p 40 switched format
without any of its shares making their
way to the surviving competiton And
often that competitor soon lefi the for-
mat. too.

Continued on page 8
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“Mandy’s
dynamic
personality won
us over on our
first meeting. Put
that with a hit
record and you
have got a starin
the making.”

- Dave Morales,
MD - KHKS, Dallas

Debut Monitor

Mainstream Top 40

Major Market Airplay

KHKS KIIS KZQ0Z Y100 WWwiZ
KKRZ WFLZ KSLZ KHTS KZZP
WXYV WNCI  KZHT WKFS KDND
KCHZ WPRO WKSS WXXL

These Majors In At Press Time:

KMXV - Kansas City KRBE - Houston
B97 - New Orleans WDRQ - Detroit
WKIE - Chicago

#15
SoundScan

Singles!!!

Philadelphia #11
San Francisco #11
Dallas #9

Atlanta #11
Tampa #8

St. Louis #6
Phoenix #8
Sacramento #13

\ Baltimore #12
Hartford #10

Orlando #6

Kansas City #9

. NewOrleans #11
Memphis #8
Salt Lake City #9

“candy”
The first single from her debut album




WANTED FOR:

DISTURBING
THE PEACE

"Bawitdaba"
TOP 5 SMASH HIT

HUSTLING &
PIMPING
Devil Without
A Cause
NOW DOUBLE
PLATINUM!

LAST SEEN:

Inciting the crowd
and ripping it up at
eWoodstock'99
eMTV Music Video
Awards
eThe Late Show
with
David Letterman
REWARD:
Millions of die-
hard listeners

-
e

Management:
Stephen Hutton for
Uppercut Management

©1999 ATLANT C RECORDING CORP.
A TIME WARNER COMPANY

IMPAGTING
AT TOP 40
NOW!

s LATEST OFTENGE: "SOWBoT”




The Artist Formerly Known As Prince, who
helped millions “party like it's 1999, will
usher in the millenni-
um in grand style at
the Billboard/Airplay
Monitor Radio Sem-
inar and Awards,
Oct.7-9 at the Fon-
tainebleau Hilton in
Miami Beach. The
Artist, who first came to
fame as Prince, will put
on an exclusive live
performance immedi-
ately following the Ra-
dio Awards show Oct. 9 in the Main Ballroom
of the Fontainebleau.

The Artist’s new single, “The Greatest Ro-
mance Ever Sold,” hits all formats Oct. 11;
“Rave N2 The Joy Fantastic,” his new Arista
Reeords album, goes to retail Nov. 2. In a re-
cent Billboard interview, Arista president/CEO
Clive Davis described the new album as “soul-
ful, funky rock, and cutting edge all at the same

THE ARTIST

The Artist Formerly Known As Prince
To Perform At Radio Seminar

time. The Artist is youthful, fresh, creative, and
electrifying. He has led the way and been the
voice of a generation. He is also one of the
greatest performing talents of all time.” Arista
will sponsor the post-awards cocktail party.
The Radio Awards, hosted by legendary
rocker-turned-D] Dee Snider and ABC Radio
Networks syndicated R&B morning host Doug
Banks, recognize the nation’s top program-
mers, air personalities, and syn(‘icaled pro-
grams. All Billboard/Airplay Monitor Radio

Seminar registrants will be able to witness The
Artist’s historic performance. Registration for
radio station attendees is $99. To register for
the Radio Seminar, contact Michele Quigley at
212-536-5002 or visit www.billboard.com/
events/radio.

0’Brien Focuses On Alice As WKQI Brightens

Several weeks after WKQI (Q95.5) Detroit
PD Tom O’Brien added programming duties
for new rock-leaning adult top 40 sister
WWWW (Alice 106.7) comes news that he is
relinquishing his WKQI chores. AMFM'’s Tom
Poleman is handling those duties for now and
searching for a new PD. In recent weeks,
Q95.5 has added more rhythmic titles (e.g.,
TLC, Jennifer Lopez, 2 Unlimited) and
pulled much of its ’80s gold, but it remains
more adult than mainstream rival WDRQ.

In other programming news, WKRZ
Wilkes-Barre, Pa., PD Tony Banks is the new
APD/middays at WHYI (Y100) Miami, replac-
ing Al Chio, now PD of R&B oldies sister
WMGE. Also at WKRZ, morning team Rocky
and Sue return from oldies WSHE Orlando,
Fla. That sends Ken “Doc” Medek and side-
kick Deb to mornings at country sister WGGY.

Longtime AC KOSI (Cozy 101) Denver PD

RADISS
AGTIVE

BY JEFF SILBERMAN
323-525-2303 - jsilberman@airplaymonitor.com

Scott Taylor exits. Programming manager
Steve Hamilton will oversee those duties in the
interim.

WZLE (Kiss 104.9) Cleveland picks up the
WAKS calls vacated by Clear Channel sister
WMTX (Mix 100.7) Tampa, Fla.

Country WHKW (the Hawk) and modern
AC WQSH Louisville, Ky., have flipped fre-
quencies, with WQSH getting the 50-kilowatt
signal at 98.9 and WHKW getting the 3-kilo-
watt signal at 93.1. After three frequency moves
for WHKW, PD Dennis Hill says, the station
has been relaunched as 93.1 the Bull, with the
calls WYBL. The station is running jockless,
and midday host Rebecca Lake exits. WQSH
becomes the New She 98.9, under OM C.C.
Matthews. The only air statf member remain-
ing is middayer/promotions Nikki, and some
WHKW talent may end up on WQSH.

Adult top 40 WMXB (B103) Richmond,
Va., morning cohost Bender is upped to PD,
as OM Jeff Cochran focuses on other station
duties. Also, APB/MD/midday host Lisa
Greene exits; former Danny Bonaduce side-
kick Kelly Boom is holding down middays on
an interim basis.

R&B KKSS Albuquerque, N.M., MD Jack-
ie James segues into the programming chair
of top 40 sister KCHQ (Channel 105).

Former WSNX Grand Rapids, Mich., PD
Todd Michaels is named PD at Cumulus’
adult top 40 WWWM (Star 105) Toledo, Ohio.
Michaels replaces T.J. McKay, who has ac-
cepted another position within the company.

Longtime AC WLMX Chattanooga, Tenn.,
segues to active rock.

Top 40 WSSX (95SX) Charleston, S.C., PD
Billy Surf exits.

Modern AC KTOZ (Alice @ 95.5) Spring-
field, Mo., interim PD/morning host Shelli
Scott exits.

Top 40 WBEC (Live 105) Pittsfield, Mass., is
now simulcasting on WZEC in the Albany,
N.Y., area.

PEOPLE: STAR STRUCK IN L.A.

The repercussions from last week’s recon-
figuring of KYSR (Star 98.7) Los Angeles’
morning team, from Jamie White, Frank
Kramer, and Frosty Stillwell to White and ex-
WBIX (Big 105) New York morning man
Danny Bonaduce, continues to reverberate
throughout L.A. and Denver, where the orig-
inal trio started five years ago. On her first day
with Bonaduce, White said on-air that the
realignment was “forced” on her by corporate
and that she actually quit, but since manage-
ment insisted that Bonaduce would be on-air
regardless, she was persuaded to stay on the
Jjob by her husband. Bonaduce, while admit-
ting his desire to do mornings in L.A,,
expressed surprise that the station would want
to “fix something that wasn’t broken.”

As with any change, some initial callers were
none too pleased with the new arrangement,
but, surprisingly, the heat seems to be greater
in L.A. than on the original trio’s home turf of
Denver. AMFM Denver GM Bob Visotcky, who
is rumored to be heading to Los Angeles in the
near future to oversee new AMFM stations
KOST and KFI-AM, describes the response as
“not bad at all. It wasn’t that major.” In 1..A,,
however, a source at Star says the station initial-
ly received thousands of missives, although the
response has dwindled considerably. The sta-
tion has responded to at least 500 of those com-
plaints individually. Visotcky expects Frank and
Frosty to eventually land on another AMFM
station, not necessarily in Denver.

In other people news, KQKS Denver PD
Cat Collins recruits WLDI West Palin Beach,
Fla., night host Lucas for afternoons, starting
Oct. 4. Collins is still looking for an MD.

KDMX (Mix 102.9) Dallas APD Race Tay-
lor fills the long-vacant afternoon slot at WPLJ
New York, replacing Rocky Allen.

WFLZ Tampa promotion director Ron
Shepard is upped to APD. Debbi McCarthy, di-
rector of promotion for sisters WFLA/WDAE,
adds director of special events stripes at WFLZ.

The GPJIN (555

212-536-5361 « sgraybow@airplaymonitor.com

Bega Takes Top Mainstream Audience Spot

This week’s column was written by Jonathan Kurant.

MAMBO NO. I: Lou Bega’s “Mambo No. 5 (A Little Bit Of . . .)” (RCA) is the new No. 1 on
the mainstream top 40 audience chart this issue, displacing labelmate Christina Aguilera’s “Ge-
nie In A Bottle” (RCA). “Mambo’s” ranking has been higher on the audience chart throughout
its chart history due to early support from major-market stations such as WHTZ New York;
KIIS Los Angeles; WWZZ Washington, D.C.; and WBLI Long Island, N.Y. Not surprisingly,
these stations were among the Airplay Leaders when the song earned Airpower honors Sept.
3. “Mambo” also earns mainstream top 40 Greatest Gainer honors for the sixth consecutive
week while moving 3-2 on the detection chart, where Aguilera still controls the top slot.

Jennifer Lopez has the highest-debuting song on the rhythmic top 40 audience chart at No.
30 with “Waiting For Tonight” (Work/ERG), the follow-up to her No. 1 debut, “If You Had My
Love.” “Waiting” is boosted by early airplay on WKTU New York and WBBM-FM (B96) Chica-
go. Making its first appearance on the rhythmic top 40 audience chart this week is Smash
mouth’s “All Star” (Interscope). The song debuted in May on the mainstream audience chart
and reached No. 1 July 30.

Sting returns to the pages of Top 40 Airplay Monitor this week, as “Brand New Day”
(A&M/Interscope) bows on the modern AC chart at No. 40. The track is also the Greatest Gain-
er this week. His last chart appearance was in November *96, when “I'm So Happy I Can’t Stop
Crying” reached No. 28 at adult top 40.

PANEL CHANGES: Effective this week, KKXX Bakersfield, Calif., moves from the rhyth-
mic and crossover panels to the mainstream top 40 panel. WBAM Montgomery, Ala., moves
from the adult top 40 and modern adult panels and is added to the mainstream top 40 panel.
KCAQ Oxnard, Calif., moves from the rhythmic top 40 panel to the mainstream R&B panel.
The station remains a crossover reporter. There are now 114 mainstream top 40, 30 rhythmic,
70 adult top 40, 30 modern AC, 60 crossover, and 76 mainstream R&B reporting stations.

The SoCal Winds Were Named After Him
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Too modest to consider himself the No. 1 guitarist in the business, Carlos Santana
considers the Avis position. Pictured, from left, are Arista’s Joe Reichling, KIIS
Los Angeles PD Dan Kieley’s son Joe, Santana, Kieley, and KIIS MD Michael

Steele.

Modern AC KKPN (the Planet) Corpus
Christi, Texas, OM Jason Hillery names p.m.
driver Chad Bennett MD and moves Oscar
Rene from nights to mornings and gives him
APD stripes.

WXKS-FM (Kiss 108) Boston has found its
overnight successor to Christine Fox: P/T
Chris Shane, who previously worked at
WPXY Rochester, N.Y. Now doing P/T at Kiss
is Northeastern University student and
WMAS Springfield, Mass., vet Damien Fahey.

New rhythmic top 40 KLNA (Power 105.5)
Sacramento, Calif., PD Jeff Nelson brings in
XHTZ (290) San Diego promotion staffer/
part-timer Davin Scott for nights.

Top 40 KCLD Saint Cloud, Minn., part-
timer Derek Lee lands nights, replacing Phat
Wes, now at top 40 WIFC Wausau, Wis. Also,
KCLD afternoon driver David Black joins top
40 WDAY (Y94) Fargo, N.D., for nights. T&Rs
to PD Steve Hunter.

Former classic rock WCOF Tampa night
jock Jack Shell joins adult top 40 WMHX
(Mix 103.9) Louisville for mornings.

Former WNTQ (93Q) Syracuse, N.Y,, jock
Chris Mann joins crosstown WWHT (Hot
107.9) for nights. Also, oldies WQSR Balti-

more promotion director Hawaiian Ryan

Sampson joins WWHT for overnights.

Classic hits WXBB/WXBP (Arrow) Ports-
mouth, N.H., morning host/promotion direc-
tor Josh Judge joins AC WZID, oldies WQLL,
and adult standards WFEA Manchester, N.H.,
as marketing/promotion director.

Top 40 WJMX (103X) Florence, S.C., mid-
day host Kidd Phillips is named MD.

AC WMXQ (Mix 103) Jacksonville, Fla.,
morning co-host Coty White joins crosstown
country WROO (Rooster Country 107) for
nights.

WAR OF THE EIGHTIES

The Chicago battle over the name “The
Eighties Channel” goes to the Internet, as
WTMX PD Barry James has launched two In-
ternet sites using the name. The Web sites,
eightieschannel.com and the80schannel.com,
promote a coming format they describe as fol-
lows: “From retro to pop, it's the best of the
"80s! Music that started a video revolution
available now on a market-exclusive basis to
radio and world-wide on the Internet. Licens-
ing of The Eighties Channel (sm) name and
artwork is available.” James is fighting for use
of the name with rival WXXY/WYXX, whose
Web site is WXXY.com.
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Staton concerts retained the Topical Barom-
eter crown, but fall topics, from Halloween and
the new TV season to October’s Breast Cancer
Awareness Month and Thanksgiving, dominat-
ed the op 10.

Country WBEE Rochester, N.Y,, will hold its
10th annual Safe Halloween. At least 600 kids
(plus parents) will converge on a busy local nall,
where the goblins can trick or treat and enjoy
[ree cider and donut holes, goody bags with
client swag, interactive entertainment, a paracle,
and a costume contest. “The TV crews love this
event,” says Stephanie Hogerman, who'll go as
Barry Manilow. “With great sponsor tie-ins to
offer for non-spot dollars, the entertainment
underwritten, and the goody bags donated,
there’s lile-to-no cost for this event. And it looks
incredible in the market.”

Top 40 WKSE Buftalo, N.Y,, is staging a
Fall Fashion Makeover. Fall fashion disasters
will win gift certificates 10 a local mall, with a
$1,000 grand prize 10 boot. “We’l also broad-
cast fromn the mall with the fashion police and
do a clothing drive 10 benelit the needy,” says
a stylishly attired Stephanie Ringer.

Album rock KEGL (the Eagle) Dallas bid
adieu to summer with its Get Out of Bounds
vacation giveaway with Coors. “We gave away
20 outdoor camping vacations to Coloraclo for
two, including airfare, camping gear, and a
VIP tour of the Coors Brewery,” says an ale-
ing Loren Condron. “I'he (rip winners also
(ualified 1o win a Coors Gold Jeep Wrangler.”

TOPICAL BAROMETER

MLﬂIQ_ELC

Station concerts

2 3' Halloween

3t —  Breast Cancer Awareness Month (Oct)
3t 2  Year 2000 events

5 5t Fall TV season

6 7  Internet/Web sites

7 5t “Monday Night Football”

8 — Thanksgiving

® —  Christmas/holiday season
10 — College football

HOTTEST NEW MOVIES: “The Sixth Sense,”
“For Love Of The Game,” “Stir Of Bchoes,” “Blue Streak”

HOTTEST CONCERT TOURS:

Ricky Martin {top 40}, Clint Black (country),
TLC (R&BY), Kid Rock {modem/album rock), No
Limit Army (R&B), Backstreet Boys {top 40),
Smosh mouth/Lenny Kravitz {modem/modem adult)

PROMO TOPIC OF THE WEEK:
RATINGS REPERCUSSIONS

The radio business today may be run more
onthe bottom line than ratings, but that doesn’t
mean the quarterly book report has no influ-
ence on a radio station’s budget. Only 44% of
Promogandists say their promo plans are unat-
fected by ratings bumps or wobbles. A third of
the panelists say a major hit in the book can al-
ter their plans, with the remainder saying that
either a big up- or downturn can cause revi-
sions. Of those aflected by King Arb, 33% say a
great book could pay off' in extra money for
promos. Conversely, 17% say a ratings drop
could lead to a budget cut, but 50% say a hit
could bring in more money to compensate.

A couple of caveats: One promo directos
notes that ifher station does well but a sister sta-
tion doesn’t, often part of her station’s promo

PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS sy JEFF SILBERMAN

The Rise Of Fall Radio Promotions

fund is siphoned off 10 help the weak sister.
Then there are other market considerations:
“Our biggest issue is what the competition is do-
ing,” says Mike Godfrey of top 40 CKIK Cal-
gary, Alberta. “I' we are being attacked, we can
generally see extra dollars if we can prove that
we need it 1o defend and that the threat is real.”

When budgets are cut, how 10 compensate?
“We hit the street more with CI) prizes or sinall
promos that we receive lrom record labels,” says
an R&B promo ace. “By being more accessible,
you can compensate for a budget cut.”

“Do smaller promos at someone else’s ex-
pense, such as trips the old-fashioned way,” says
a country panelist, who admits,“l hate doing
them under management scrutiny, because it’s
the same old excuse. They always sound simi-
lar, and the PI’s can tell. It’s hard to get people
moving forward when there's a slump.”

Obviously, promotions alone can’t help turn
around a staton’s ratings, yet certain ones can
spur a positive momentum. “lelemarketing can
get you alot of attention quickly,” says an R&B
promo maven. “Database or loyalty marketing
takes longer but also can have dramatic results.”

Naturally, cash still rules, whether it is award-
ed in a Phrase That Pays contest or a Mystery
Music Sweep. Yet, a top 40 promo diva notes,
“cume-building stunts tend to build our ratings.
We’ve had a billboard promotion throughout
’99 that has worked tor us. Also, trips, concert
tickets, cash, and 1tems that listeners can’t get
[otherwise, such as backstage passes] are great
for increasing TSL and ratings.”

QUICK HITS

Be like Regis? R&DB KPWR (Power 106)
Los Angeles is staging So You Want To Be a
Hip-Hop Millionaire, where listeners answer
hip-hop trivia (uestions to qualify for a draw-
ing. The chosen one will have 106 seconds to
choose a money bag that may contain any-
thing from $1,000 to a cool million. Diana
Obermeyer hopes to cash in big on this.

Modern KXTE (Extreme Radio) Las Vegas
will go hog-wild over Bikes and Bands, a huge
motorcycle expo in October featuring four
bands per day for three days. “Io tie in a forced
listening promotion, we're registering 107 lis-
teners on-air to win the grand prize, which will
be drawn at the event—a new motorcycle and
all the equipment you need to start your own
band,” says Carly Johnston.

R&B oldies WZMX (Z93.7) Hartford, Conn.,
will host its first Adopt-a-Playground program.
The entire stafl, along with histeners and clients,
will clean the broken glass, rusted rides, etc.,
from a local playground. “We’ll also plant flow-
ersand grass and add new ricles,” says Tristano
Korlou. “The local ‘T'V personalities will also
lend a hand. ‘There’s nothing like showing your
community what your station stands for.”

Next stop for rhythmic top 40 KLUC Las Ve-
gas’ Y2KLUC Party Bus: Universal Studios,
Hollywood. “KLUC is giving away trips or two
on bhoard a bus, and Iisleners travel with the
jocks for a daylong event,” says tour guide
Vanessa Thill, who adds that past Party Bus ex-
cursions “have been great. We've gone 10
amusement parks, concerts, and sporting
events. Part of the funiis riding the bus. We have
a VCR and show hit movies.”

Want to participate? E-mail your best promotions
lo jsilberman@ airplaymonitor.com.

it Beats A Benz

Thrilled about winning a recent AIR competition, KLLC (Alice@97.3) San Francis-
co MD Julie Stoeckel is overjoyed to accept the grand prize—Chris Isaak.

Burgess, WYRK Bufao, \.Y. ¢ * Melissa Burrill, KHKS
Fla. * Garret Doll. KYGO Denver * Katie Ey
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RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
Sept. 23 WSTR Atlanta Private Concert Alan Hennes

APPEARING: Edwin McCain

Sept. 24-27 KPWR Los Angeles Hawaii Concert
APPEARING: Exclusive live reunion of Snoop Dogg and Dr. Dre

Dianna Obermeyer

Sept. 25 WKSI Greensboro, N.C. The Big Hoo-Hah Leigh Sobel
APPEARING: Edwin McCain, Cowboy Mouth, Cravin Melon, Ultraviolets, Gran Torino,
Stroke Nine, Weekend Excursion
Sept. 26 KLLC San Francisco Now And Zen Fest Denise St. Louis
APPEARING: Jewel, Cake, Old 97's, Fleming & John
Oct. 9 WBMX Boston Mixfest 99 Anne Marie Strzelecki
APPEARING: Duran Duran, Jeremy Toback, Train, Vonda Shepard, Ben Folds Five,
Fleming & John, Th's Way, New Rhy:hm & Blues Quartet, more
Oct. 9 Billboard/Airplay Monitor Radio Awards Show Michele Quigley
APPEARING: The Artist Formerty Known As Prince
Oct. 10 WBMX Boston Mixfest "99 Anne Marie Strzelecki
APPEARING: the Pretenders, Natalie Merchant, Blondie, Melissa Etheridge,
Sugar Ray, Fastball, Sixpence None The Rieher, Luscious Jackson,
Susan Tedeschi, Citizen King, more
Oct. 15 KKSS Albuquerque, N.M. Blaze 1 Doris Budris
APPEARING: Ginuwine, Li'l Troy, Trick Daddy, Amyth, Blacque, more
Oct. 17 KZZP Phoenix AIDS Walk Arizona Jason Schuler
APPEARING: Shaggy, Vonda Shepard
Oct. 27 WBBM-FM Chicago B96 Halloween Bash Michael Biemolt
APPEARING: Britney Spears, 98°, Christina Aguilera, K-Ci & JoJo, LFO, Tracie Spencer
Oct. 29 WUSL Philadelphia Powerhouse Simone Jones
APPEARING: TBA
Oct. 30 KSSS Bismark, S.D. Star Concert Jim Medley
APPEARING: TBA
Nov.9-10  WHYI Miami Footy’s Y100 Wing Ding Alex Ruiz
APPEARING: Nov. 9: KC & the Sunshine Band, Inner Circie. Nov. 10: 98°, Deborah Cox, Meredith Brooks,
Blessid Union Of Sauls, Jordan Knight, LFO, Michael Fredo, Wily Chirino
Dec. 9 WKSE Buffalo, N.Y. Kissmas Bash Stephanie Ringer
APPEARING: TBA
Dec. 10 WDCG Raleigh, N.C. Merry XXX-Mas "99 Pam Dziuba
APPEARING: TBA
Dec. 12 WZEE Madison, Wis. 25th Birthday Bash Rich Davis
APPEARING: 98°, Joey Mclntyre, Jessica Simpson, more
Dec. 31 WTMX Chicago Mix Millennium Mardi Gras Paul Webber

APPEARING: Collective Soul

L L_et us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.
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Modern AC
Airplay 13)- (12)

Mainstream Top 40
Airplay Debut

Adult Top 40 (20) -

D)

M’ Add

WUSIC TELEVISION

her long awaited new album

breakdown

featuring the new single

angels would fall

T

WPLJ KYSR KLOS KACD KLLC WXKS WTMX KFOG
WXRT WXPN WBMX Y100 WYXR KFMB WSTR WKQl

KYKY WVRV  WBLI KZON KXXM KPLZ KALC KMXB
KDMX KHMX WMTX KBBT KBCO KRBE WNCI KQAR
KDUK KBKS WNOK KKRD WwWBZZ WPRO WDVE KQMB
KBEE WYEP WXPT WWXM KINK KTCZ KMXV WQAL

Starting To Request And Call-Out At:
B94 KYSR KFMB KBBT WSSR WSTR

upcoming tv performances:

VH1’s hard rock live & behind the music 10/9.
lifetime’s “intimate portraits” 10/29.

rosie o’ donnell 10/4.

letterman 10/6.

regis and kathy lee 10/7.

leno 11/26.

VH1 “artist of the month” december.

october 5th

album in st

C0M
shanks

www.melissae

produced by melissa etheri
mixed by chris lord-alge

management: w.f. leopold inc.

World Radic

Triple A-Airplay(2)
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We all know the mantra, “12-plus is just a
beauty contest; all that matters are the target
demos.” It’s a mind-set that would seem to be
magnified at an AC station, yet you'd be hard
pressed to blame WSNY (Sunny 95) Columbus,
Ohio, for crowing a bit about its 6.9-7.8 12-plus
leap in the spring Arbitron ratings. “We cer-
tainly aren’t running around high-fiving, saying
our job'’s done,” PD Chuck Knight says. “In fact,
our job has only begun, but we are happy with
what we've done.”

For years, WSNY has been considered a mar-
ket rival of heritage top 40 WNCI, which, until
recently, leaned very adult. “Today, there are
more differences between the two stations than
ever, in terms of less artist sharing on our
playlists,” Knight says. “However, given the
complexion of the Columbus market, they're
our No. | shared audience station, and we're
their No. | shared station. If you get too hard-
core into dissecting numbers, then you can
make the case for doing a lot of counter-pro-
gramming. But when you really look at it, we're
our own main competition.”

‘When you
look at it,
we’re our own
main
competition’

Chuck Knight
Program Director
WSNY Columbus, Ohio

Owner: Saga
Ratings: 6.6-6.0-6.9-7.8

Both stations learned that lesson the hard
way. “About six years ago, WNCI wanted to be
Sunny 95, and we wanted to be WNCI,” he re-
| calls. “Both stations tanked when they stopped
delivering to the expectations of their respective
listeners. We both learned our lessons; WNCI
went scurrying back to top 40, and we certainly
scurried back to mainstream AC, and both sta-
tions have been fabulously successful ever since,
living up to our listeners’ expectations.”

Today, WSNY is “a straight-ahead pop AC
station that doesn’t lean modern by any stretch
of the imagination,” Knight says. “The Blues
‘Travelers and Del Amitri records tend to come
and go, while the Lilith artists by and large have
not worked here. Jewel, Sheryl Crow, and Na-
talie Merchant have not done well here, which
is kind of ironic, since two Sarah McLachlan
tracks have been in heavy rotation. Even so,
she’s what 1 consider to be on the fringe. She’s
not a core artist [even with] two really good
songs. Our coreis still Elton John, Billy Joel, Ce-
line Dion, and Phil Collins, although Shania
Twain could be our next core artist.”

Here's a sample hour on WSNY: Backstreet
Boys, “I'll Never Break Your Heart”; Eagles,
“Take It Easy™; Elton John, “You Can Make
History (Young Again)”; Whitney Houston,
“How Will I Know”; Sarah McLachlan, “1 Will
Remember You” (live); Journey, “Lights”; Rod
Stewart, “Ooh La 1.a"; George Michael, “One
More ‘Iry”; Madonna, “Take A Bow”; Billy
Ocean, “Caribbean Queen”; Shania Twain,
“You've Got A Way.”

Knight believes the appeal of the boy bands
on WSNY has more to do with a lack of appro-
priate adult hits than the product itself. “I'm al-
most embarrassed to say that mainstream ACs
have to resort to playing kiddie boy bands, but
you know what? It's the only straight-ahead pop
product that has any energy and tempo to it.”
I_While playing those groups had to help
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PD Knight Sheds Light On Success Of
Resurgent AC Sunny 95 In Columbus

WSNY'’s 12-plus numbers, Knight cites other
reasons for Sunny’s bright showing, starting with
Merlin, new producer of the Dino and Stacy
morning show. “He re-energized all of us and
added a new, different perspective,” he says. “He
came up with new ideas, new ways of thinking
about the same issues. Adding just a different
twist can be extremely valuable. Doing our jobs in
a slightly different way—be it in the morning
show, any other daypart, or in marketing or pro-
motion in general—can do a world of good.”

Knight also credits midday jock Steve Cherry
and MD/afternoon host Mark Bingamen, both
of whom boast programming experience. Yet
there is no concern about having too many pro-
grammers spoil the sound. “The days of me
wanting to do it all are long gone,” Knight says.
“In my first three years as a PD, 1 wanted to do
everything—the promos, construct the call-out
tape, do an air shift. It was a great learning op-
portunity, but I soon realized that 1 can’t do it all.
Having them offer their ideas and perspectivesis
extremely valuable to me and the station.”

Regarding the Achilles’ heel of ACs, nights
and weekends, Knight says, “We’ve run love
songs for the past 13 years, and 18 months ago,
we started running Delilah. We took a lot of
grief, because we went from a music-intensive
to a personality-driven show, but she seems to
have caught on. To be honest, [listeners] either
love her or hate her. On the weekends, we're a
straight-ahead AC, heavy on the music with
give-aways. We want to be like a can of Coke:
consistent every time you push the button.”

To keep the positive momentum going, Sun-
ny 95 returned to its historical emphasis on four
words, “less talk, light rock,” Knight says. “For a
while, we dabbled with the ‘most variety of the
"80s and "90s,” but every time we asked our lis-
teners what the station represented to them, it
always came back to those four words. So, a lit-
tle over a month ago, we went back to them.”

Yet a “less talk” slogan can run counter to the
goings-on at WSNY’s morning show. “Our
morning show is high-profile, and it’s one of the
most successful AC morning shows in the coun-
try,” Knight says. “From a ratings perspective,
we marketed the station in the mornings with
the birthday game. Now we're marketing the
overall music mage of station, but we aren’t ask-
ing mornings to do that for us, because they
represent talk and entertainment . . . We're let-
ting our listeners do that through testimonials.”

The “less talk” handle also helps differentiate
the station from its competition when it comes
to spot loads. “It’s our response to that issue, be-
cause our competitors have been loading up,”
he says. “This is an opportunity for us to shine
on a perception we already own.”

Being owned by Saga, WSNY is a compara-
tive David to the Goliath cluster rivals, yet
Knight sees that as an advantage. “We love it!”
he says. “We’'re much more nimble on our feet.
We have the ability to adjust our marketing dol-
lars to take advantage of situations and address
strategic needs of the station, and 1 know that,
across the street, there would be no way those
dollars could be moved around. We consider
our flexibility to be a real advantage.”

How flexible is Knight when it comes to look-
ing at his own future? “1 still don’t know what 1
want to do when I grow up,” he says, deadpan.
“I always wanted to program in a top 10 mar-
ket, which I did for two years. I found out that
market size doesn't dictate your happiness, but
the dynamic in the station controls your happi-
ness. Having worked with Saga in the past, 1
knew when 1 left the first time that this was a
company I wanted to work with again. It’s great
to come back to the Saga family, [CEO] Ed
Christian and [executive VP of programming]
Steve Goldstein. These two people are radio
people. They're not investors. They understand
what it takes towin.”  JEFF SILBERMAN
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New Blessed Union

WHTZ (Z100) New York MD Paul “Cubby” Bryant, left, welcomes Blessid Union Of

Souls’ Elliot Sloan into the secret Black Shirt Club.

[ 212-536-5264 - sruoss@airplaymonitor.com

Can Top 40 Play Too Much New Music?

In recent weeks, during the course of inter-
views on other topics, I've come across a num-
ber of major-market PDs, most notably WHYT
(Y100) Miami’s Rob Roberts and WWZZ
(Z104) Washington, D.C.’s Dale O’Brian, who
marvel about the speed at which their audi-
ence is now becoming aware of new music,
with the latter in particular expressing concern
that radio is losing its franchise as the place
where people go to hear new songs. Both sta-
tions have, over the course of several years.
gone from being tough adds to starter stations,
at least on certain types of records.

In a recent Airplay Monitor interview,
Roberts says that encountering so much of a
demand for new music comes as a surprise to
somebody indoctrinated to believe that a tight
list was always better. Personally, I know that
the type of top 40 listener who can’t hear
enough new music exists. Through high
school and college, 1 was one of them. Most of
my listening was to small-market AC stations,
suburban top 40s, and other places where 1
could count on hearing the stiffs. That’s when
1 wasn’'t hanging out at the few record stores
in Washington, D.C., where you could actual-
ly audition records. (Unfortunately, those
stores tended to order new singles later than
others.) When 1, like other similarly afflicted
teens, did the playlist for my own hypotheti-
cal station, I was unable for years to find few-
er than 50 currents that I considered airwor-
thy and couldn’t understand why those jokers
at WABC New York or KHJ Los Angeles felt
differently.

"The difference between 1979's music junkie
and his 1999 counterpart is access. Even before
MP3 and other downloads, there were in-store
listening stations (and a lot more places to audi-
tion music). In the "70s, 1 looked at Billboard’s
Hits of the World section and wondered what
all those British hits that never came out here
sounded like. Now, 1 hear them every day on
the Internet and can run across the street to the
Virgin Megastore to buy them when the latest
import hit compilations come in.

Music junkies have better access to PDs’ at-
tention these days, too. Seme of that is because
of the Internet—station Web sites, radio bul-
letin boards, music testing via the Web, etc.
Some of that could also be because many top
40 PDs have adjusted their demographic
sights downward. When 25-34 ruled, they
were a lot less likely to come across people who
still had the time and energy to seek out new
music, although the Internet has made it easi-
er for those listeners too.
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It’s not inconceivable to me that music
junkies could have multiplied since 1979, in
the same way that non-industry consumers
who are interested in hearing the week’s film
grosses have multiplied, both spurred by the
greater availability of that info in the post-“En-
tertainment Tonight” era and, in turn, creat-
ing the demand for even more places to get
that information. But it’s equally conceivable
that the number of people who want the new
songs right away have stayed the same—
they've just come to the fore.

At age 37, 1still have a pretty healthy appetite
for new music, but not an unlimited capaaty for
it. The energy that now goes to discovering
weird Italian disco hits has definitely cut into the
time that went to knowing what the No. 58
country record was. And I'm now getting the
feeling of not hearing hit records enough on
top 40 that I used to get from, say, modern rock
in the early "90s, when 1 first noticed that, no
matter how important “Smells Like Teen Spir-
it” was, 1 hadn’t heard it 50 times on the radio.

In the "70s and early "80s, once a song be-
came “My Sharona” or “Bette Davis Eyes,” you
could count on getting sick of it, no matter how
much you liked it initially. That was harder in
the mid-"90s, just because there were fewer
places to hear top 40 music and fewer other
tormats likely to share it. Top 40's hits are now
more prevalent, but I still have the feeling of
“Livin’ La Vida Loca” having gone away before
} really reached critical mass on it. “No Scrubs”
went back to 12 spins a week before 1 got any-
where close. And knowing that PDs had plen-
ty of research indicating they should take those
songs away early once again makes me wonder
if the P1s are making too many of the decisions.

kven without the actives, it’s easy in this in-
dustry to get dragged throngh music too quick-
ly, especially with the number of new priotities
on your desk each week. But being aggressive
on new music doesn’t mean having to throw
the hits away quickly. If you subscribe, as I do,
to Guy Zapoleon’s “hub-and-spoke” theory
that every other record should be a recogniz-
able smash, there’s a lot of leeway with what
goes in between the smashes. Theoretically, it
should be possible to satisfy cravings for both
the newest titles and the quasi-recurrents, es-
pectally now that the dearth of usable gold is
creating opportunities to spin those recurrents
more. It’s just one more new balancing act that
top 40 PDs find themselves with, not unlike the
balancing of three difterent age cells with less
and less in common. Fortunately, this has been
and remains a format that thrives on diversity.
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contact

Michele Jacangelo Quigley
Special Events Director
212.536.5002 phone

212.536.1400 fax

airline
Discount Airfare on
American Airlines
call 1800.433.1790
refer to index #11769

hotel

Fontainebleau Hilton
4441 Collins Avenue
Miami Beach, FL 33140
305.538.2000

Special Live
Awards Show
Performance by

THE ARTIST

sponsored by
ARISTA

BHLBOARD - AIRPLAY MONITOR RADIO AWARDS SHOW
Hostzd by legendary rocker, Dee Snider

& radio icon, Doug Banks!

Honoring the best and brightest in the

radio and record industries.

Heston Hosten Goif Toumament to Benefit TJ Martell
Thursday, Oct. 7, Miami Shores Country Club

for information: 800.785.2873

- e

1st annual Exotic, Erotic Radio Seminar Party!

Join Stricily Rhythm & Groovilicious at

SOLID GOLD Miami’s hottest “exotic dance club”
Free entry, transportation & open bar.

The Living Room
One of Miami’s hottest night clubs
welcomes all Seminar attendees w/VIP entry.

Late Night Jams
Breakout your instrument of choice
for these impromptu jam sessions.

Artist Panel

Don't miss this year's crop of hitmakers talk
about the music industry and their relationships
with radio.

Country “seminar within a seminar”
A separate agenda exclusively tailored
to our Country music attendees.

South Beach Spectacular
Miami hot spot, Shadow Lounge
VIP party with open bar.

for updates & to register www.billboard.com/events/radio

Mail to: Michele Jacangelo Quigley, Billboard/Airplay Monitor Radio Seminar, 1515 Broadway, New York, NY 10036, or fax to: 212.536.1400

Make checks payable to Billboard Magezine. Confirmations will be faxed or mailed. Please allow 10 business days. This form may be duplicated. Please type or print clearly.

3 $525 - Full Registration & Walk up - After September 17

a 599 Radio station employees only

First Name: Last Name: Title:

Company: Type of Company: E-mail:

Address: City: State: Zip:
Phone: Fax:

FORMAT: JAC QAdult Top 40 Country

Paying by: T check

Credit Card #:

QMainstream Rock  QModern Rock  OMainstream R&B  TJAdult R&B  QMainstream Top 40 QRhythmic Top 40 WTripleA  Qother

3 Visa/MC T AMEX (3 money order
Exp. Date: Signature:

{charges not valid without signature)

Cancefation Policy: All cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE.
Cancellafions received between August 20 and September 17 are subject to a $175 administrative fee. No refunds will be issued for cancellations made after September 17.

ALL REGISTRATICNS MUST BE RECEIVED BY MONDAY, OCTOBER 4. “WALK UP” REGISTRATION AT THE SEMINAR BEGINS THURSDAY, CCTOBER 7, NOON - 4:00PM
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Competition Now An Important Factor In T40 Format’s Growth

Continued from page 1

Top 40 Airplay Monitor examined the top 100
markets to see where top 40 was tied with or out-
performing its national average, pulling at least 9.8
shares. We found only 11 markets where a single
station pulled a 9.8 or better, compared with 39
markets where the format was pulling better than

a9.8, but only as a result of the combined shares of

two or more radio stations. Conversely, we found
that the format in some markets with extremely
successful top 40s was still under the 9.8 national
average because the top 40 in those markets had
no competition.

A year ago, the industry was just becoming con-
vinced that most markets could support one top
40 station, much less two. When a second top 40
station did come into the market, it usually ended
up being a 2- to 3-share spoiler; used tactically as
part of a cluster to try and whittle down the shares
of an established rival, o, worse, it spurred a war
of attrition, as in New Orleans, where an other-
wise respectable 7.5 share for the format is being
divided in near-equal pieces.

WANTED: MORE SAN ANTONIOS

“The bad news is that there aren’t many markets
like San Antonio, where two top 40 stations are
posting strong 12-plus numbers, namely KT'FM
(11.3) and KXXM (7.6). San Antonio is the best
market in the country for top 40, with 18.9 shares.
But there aren’t many markets like New Orleans
either: And the number of markets with no top 40
shares has dwindled to almost nothing, also a con-
siderable change from a few years ago.

San Antonio was followed by Wilkes-Barre, Pa.,
with 17.4 shares, divided primarily between
WKRZ (12.0) and WBH'T (4.7). Wilkes-Barre is
one of the 11 markets where one station, WKRZ,
does well enough by itself to exceed the national
average. However, the next-largest top 40 mar-
ket, Honolulu, divides its 17.1 top 40 shares
among KIKI (6.8), KXME (6.7), and KQMQ
(3.6), which has since switched to R&B.

Same with Providence, R.1.’s 17.0 shares,
which are split six ways among WPRO (6.8);
WWKX (4.9); WJMN Boston (2.3); WFHN New
Bedford, Mass. (1.9); WXKS-FM Boston (.7); and
WQGN New London, Conn. (.4). Providence
showed one of the hallmarks of several good top
40 markets, specifically a multiplicity of signals
from adjoining markets. Similarly, Allentown, Pa.,
draws some of its 16.9 shares from stations in
Philadelphia; Wilkes-Barre; ‘Irenton, N.J.; and
Reading, Pa., even though WAEB-FM beats the
national average Dy itself with a 13.2.

Then there’s Syracuse, N.Y., next with a 16.5.
Initially, Syracuse had looked like a market where
a new second player, WWHT (Hot 107.9), had
embroiled one of the format’s few mid-"90s suc-
cesses, WNTQ (93Q)), in a war of attrition.
WNTQ hasn’t seen the 13.0 it posted in fall "95
since WWHT came to town. But it did rebound
to an 8.2 in the most recent book, while WWHT’s
6.8 share is still higher than stand-alone top 40s
in many markets. And when you factor in non-
commercial WJPZ’s 1.1 share and WSKS Utica,
N.Y.’s .4, the format has seen a growth of 3.5
shares as a result of increased competition.

TOP 40 FINDS A STRONG ISLAND

Most of the aforementioned markets are No. 50
or below. But Long Island, N.Y,, has 14.6 top 40
shares, divided among New York’s WH'I'Z (5.6)
and WKTU (3.1) and the market’s own WBLI
(5.0) and WXXP (.9). None of those stations exist-
ed as a true top 40 in 1995; the three major play-
ersall adopted the format within a year, so it’s hard
to tell how many shares the format would have

ended up with if, say, WKTU had longer by itselt

TOP 40°S HIGHEST SHARES

San Antonio (18.9)
Wilkes-Barre, Pa. (17.4)
Honolulu (17.1)
Providence, R.1. (17.0)
Allentown, Pa. (16.9)

TOP 40°S LOWEST SHARES

Cleveland (1.1)
Akron, Ohio (1.2)
Greenshoro, N.C. (1.7)
Memphis (3.5)
Washington, D.C. (3.6)

before WBLI and Z100 returned to top 40.

Then again, WFLZ Tampa, Fla., was an early
success story for the format, even cracking double
digits. Since WLLD came to town, Tampa has be-
come a 12-share top 40 market, although neither
WF1Z (5.9) nor WLLD (6.1) can be thrilled about
dividing those shares down the middle. Same
with Indianapolis, where that scenario is exactl
duplicated by WZPL (5.9) and WHHH (6.1).
Austin, Texas, is now a [2.3 share top 40 market,
but KHFI (5.0) was undoubtedly happier before
KQBT came to town and carved out a 6.9 share.
(The remaining .4 share goes to KTFM.) Like-
wise, Denver and Cincinnati have about 10.5
shares each, but no single player scores higher
than a 5.5 12-plus.

Other major markets where the combined top
40 shares exceed the national average are New
York, Dallas, Boston, and Miami, all with 2 9.9
share for top 40 listening. Seattle has a 10.8, when
you count noncommerdial dance outlet KNHC.

10 DIVIDED BY 5 (CAN ONLY BE 2, AND
2 1S A LOW, LOW NUMBER)

All of those markets have top 40 stations that
are considered successtul, but there’s still one
market in the New Orleans mold where total
shares exceed the national average but individual
shares are low. The Monmouth/Ocean County,
N.J., market has 10.2 top 40 shares, but they're
divided five ways among WBBO (3.0), WHTZ
(3.0), WK'TU (2.8), WPST Trenton (1.0), and
WIOQ) Philadelphia (0.4).

However, some markets with successful main-
streamn top 40s are still below the national aver-
age, among them Atlanta (8.9); Minneapolis (8.2);
Charlotte, N.C. (8.0); Louisville, Ky. (8.8); and
Buffalo, N.Y. (8.1). In each case, those markets
had no second top 40 during the spring book.

ONLY 11 OUTPERFORM THE NORM

Only 11 markets managed to exceed the 9.8
benchmark on the strength of one station (those
markets may have had more than one top 40
station, but in each case, a single station still ac-
counted for 9.8 or more shares). Besides Wilkes-
Barre and Allentown, those markets are El Paso,
Texas; McAllen, Texas (15.6 shares); Harris-
burg, Pa. (15.5); Wilmington, Del. (13.9); Col-
orado Springs, Colo. (13.1); Johnson City, Tenn.
(12.2); Oklahoma City (11.0); Columbus, Ohio
(10.1, on the strength of WNCI); and
Greenville, S.C. (9.8).

I’s worth noting that of the 11 markets dited,
only Columbus and Greenville have successful
mainstream R&B FMs. In fact, most of top 40’s
biggest markets are cities where a rhythmic top
40 s filling the hole for an R&B station or where
there’s no rhythmic station at all. Another inter-
esting fact, even in the strongest top 40 markets,
is that there’s no real case of two healthy and
evenly matched mainstreamers, something com-
mon during the mid-"80s. (The closest is Syra-
cuse, although some would contend that
WWHT was more rhythmic than mainstream in
the spring.)

Now to the markets where top 40 was under-
performing. The three lowest are, of course, the
cties that had no full-signal top 40 for most of the
spring book: Greensboro, N.C. (1.7); Akron, Ohio
(1.2); and Cleveland (1.1).

Other markets at or under a 5 share in total top
40 listening are Memphis (3.5); Washington, D.C.
(3.6); Detroit (4.1); Baltimore (4.2); St. Louis (4.6);
and Los Angeles (5.0). As with Atlanta and other
aforementioned markets, this shouldn’t be inter-
preted as denigrating the individual stations in-
volved; both L.A.’s KIIS and Detroit’s WDRQ
posted their best numbers in recent memory dur-
ing the spring, for example.

It should also be pointed out that the L.A. num-
ber would also be a 9.0, more comparable to the
national average, if we included KPWR, which
many in the industry regard as top 40 but which
Airplay Monitor dassifies as an R&B station. Cer-
tain R&B, modern rock, and hot AC stations have
long regarded themselves as “top 40 for the mar-
ket,” and even if you disagree, an analysis of the
numbers shows that they control a lot of the lis-
tening that would otherwise go to a top 40. Wash-
ington, D.C.’s top 40 share, for instance, would be
a 9.1 if you added WPGC to W