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CHRISTINA AGUILERA -« What A Girl Wants (RCA)

* MOST NEW STATIONS * |
98 DEGREES - This Gift (UNIVERSAL)
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Bring It All To Me (TRACK MASTERS/COLUMBIAJ ‘
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* MOST NEW STATIBNS *
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LIMP BIZKIT FEATURING METi-;Ol; MAN - 1.3 Gether Now (FLIP/INTERSGOPE) |
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MO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK 4

CoRDS QUALFED FoR ARPONER TS ADDED THIS WEEK AT: WPRO, KMXV, WKS!
FILTER - fake A Picture (REPRISE) ‘
 ADDLT CONTEMPORA 2 - T .
- - ACLKS-T-FE-E—T—B“C;'-{'; al "CALLING OUT AT: Z100, WKIE, KSLZ, KUMX, KDND, WPST,

I Want It Thathay {JI\/E) KHFI, KJV“, WAPE
AIRP 33
SHANIA TWAIN - Man! | Feel Like A Womaﬁ(MERCURY IDIMG)
| ]
PHIL COLLINS « Strangers Like Me (WALT DISNEY/HOLLYWOOD) Top 5 PHoNEs AT' 295'7' 894' ImNn' KKRZ' WFI'Y'
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Mainstream AC Outies Debate [N AL C AL
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Riding A New Music Wave ' ' '
The PDs at those outlets, who say
Since the 1!1id—'91)s. there’s been a ‘ there’s no AMFM mandate behind

pretty clear line of demarcation be- | the recent infusion of hotter product,

tween adult top 40 stations and their ' cite a hipper target demo. market con- WKIE 88)( KUMX 75)( WAPE 82)( ' KDND 52)(
mainstream AC sisters. Besides being | ditions, and a response to the mother,
much less current-tliiven, mainstream | daughter coalition thar has served top Kc“ﬂ 51 X WSNx 50x WHTZ 48’( WBAM 41 X
AC was rarely willing to play the mod- | 40 statiors so well. But while conced-
ern rock crossovets that were rapidly | ing the viability of one or two of those WFLZ 38x KQAR 38x KRUF 38x w‘"(s 34x

becoming a staple of its sister for.mat. points, many :)lhe_r mainstream A( wwcl( 33x KcHz 32x KDWB 32x KKRZ 31 X
But now a handful of proininent | PDs continue to resist that type of mu-
mainstream ACs are getting a ‘ot hot- | sical infusion. WKSI_ 31 X WKSE 3ﬂx WXKS 3ﬂx and many more
ter musically. Several AMFM-owned

AC onclets, among them WLTW (Lite | ‘ET’ HITS HOME

FM) New York; KIMN (Mix 100.3) Most prograinmers would agree

Denver; WALK Long Island, N.Y,; | thatthe rir)wmbets of their target d%mo cﬂosSING To RHYTHM mnlo:

KBIG Los Angeles; and KIOI {(K101) | of 25-54 wwomen are definitely hipper

San Francisco, are seasoning their | musically shan their mothers were at WBTJ 42x Kuc“ 40x WXXP 27x

playlists with modern AC crossoversby | their age. “When mainstream ACs

Smash mouth, Sugar Ray, and Len or | like WLTW went on the air 15 years KSEQ 15)( wuwz 15x WBTT IZX

rhythmic pop hits by Jennifer Lopez | ago, our core 35-44 woman were

and Christina Aguilera. Those records | quite different than they are today,”

take the format beyond the Backstreet | says WLTW PD Jim Ryan, who first ] 7

Boys and 98° titles that had already be- | raised eyebrows by playing Janet 2 |

come standard fare. And the changes | Jackson’s “Together Again,” then |

are taking place even at stations like | Cher’s “Believe” at a time when dance A

KBIG and KIMN that have estab- Continued on page 7




‘ €arly Adds at:
KIIS/Los Angeles B96/Chicago

,S PROUD TO PRESENT KHTS/San Diego KHFI/Austin
THE MOST ANTICIPATED
SOLO DEBUT OF THE YEAR

Going for Mainstream Airplay Now
Official Add Date Dec.6th

- Monitor Rhythmic Top 40 Airplay
(13)-(11) Monitor Crossover Airplay
- @ Monitor Mainstream R&B Airplay

New Adds Include:

KUBE/Seattle WNVZ/Norfolk
WJIMH/Greensboro KXHT/Memphis
WBTJ/Youngstown

Great Phones:

KMEL Kama KBXX WJMN
KBOS KWN2Z KHTN KSeaQ

“The first time Dan and | heard this record
we thought it was a SMASH. Sisqo became
familiar with our audience with his backup
singing on ‘Wild, Wild, West’ from Will Smith.
This will be the record that makes ‘Sisqo’ a
star. Already getting phones!”

- Michael Steele/KIIS Los Angeles

"GOT TO GET I

“Sisqo is already blazin’ on our phones. We believe this record
will end up being heard on B96 for many years to come.”
- €Erik Bradley/B96 Chicago

UNLEASH THE DRAGON IN STORES I
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I'he end is coming. The end of the year and
decade, that is. And if you're heading for a
Y2K-compliant shelter somewhere in the

MONITORING THE

'90s

desert, make sure to bring along the four De-
cember issues of Airplay Monitor.

For the next three weeks, Airplay Monitor
is “Monitoring The "90s” with special expand-
ed coverage of how radio and music changed
over the decade. Special features will include:

* An oral history of radio programming as

Starting Next Week, Monitor Recaps The 90s

told by each format’s major players.

* Top 20 hits from each of the past 10 years.

* A 10-year look at Monitor and Arbitron’s
national format ratings.

* Aspotlight on the decade’s Billboard/Air-
play Monitor Radio Award winners.

* The top artists of the decade—and much
more.

Then it's Airplay Monitor’s special com-
bined Year-End issue (arriving on your desk
with the regular Dec. 17 issue to give you plen-
ty of time to use it for year-end programming),
which will include the biggest hits of 1999 and
year-end charts for each Monitor format. It
will also include our annual programmers’
survey and a look at the labels that shaped ra-
dio’s musical landscape in the previous 12
months.

Kaye’s 'BIG New Joh Has View Of The KOST

Former KOST Los Angeles PD Jhani Kaye is
named AMFM’s director of AC programming for
Los Angeles. Besides the hands-on programming
duties for KBIG, he'll oversee PD Johnny Chi-
ang at his old stamping ground, KOST. Kaye
notes that one of his main goals is to help difter-
entiate the targets of the heritage AC outlets.

In other programming news, oldies WGRR
Cincinnati APD Cary Pall joins Clear Channel/
Toledo as OM, where he will oversee AC WRVF,
top 40 WVKS, adult standards WCWA, and
N/T WSPD. He'll also be day-to-day PD for
WRVE

AMFM Richmond, Va., OM Jeff Cochran,
whose purview includes adult top 40 WMXB

AGTIVE

323-525-2303 - jsilbermanc@airplaymanitor.com

(B103.7), classic hits WKLR, country WKHK,
and oldies WRCL, segues to the P1) chair at AC
KOSI (Cosy 101) Denver.

Fighteen-year staffer Jerry Padden is upped
from APD/MD to PD) at WKRZ Wilkes-Barre, Pa.,
replacing Tony Banks, now with WHYI Miami.

Rhythmic top 40 KQBT (the Beat) Austin,
Texas, ) Scooter Stevens takes on PD duties at
R&B oldies sister KJCE, effective Dec. 1. Former
PD Preston Lowe stays on for afternoons.

Rockeaning adult top 40 WYXR Philadelphia
gets new calls WLCE to go with its new Alice

104.5 handle.

Rhythmic top 40 WTCF (Pirate Radio 100.5)
Saginaw, Mich., PD/afternoons Rich Stevens exits.

AC WMGN Madison, Wis., APD)/promotion
director/middayer Mark Van Alin transfers to re-
cent hot AC convert KOMG (Magic 93) Spring-
field, Mo., as PD.

Adult top 40 WQCY (Q103) Quingy, 111, after-
nooner Todd Andrews is upped to P1), replacing
PIY/mornings Ryan Gatenby, who joins adult top
40 WSPT Stevens Point, Wis., in the same role.

ARBITRON CHANGES: JUST IN THE
NICHE OF TIME

Arbitron adds another top 40 format category.
In the winter 2000 Station Information Packets,
PDs will be able to chose between “pop contem-
porary hit radio” and “rhythmic contemporary
hit radio.” Packets, mailed Nov. 22, are due Dec.
6. The winter rating period begins Jan. 6.

MANAGEMENT: AMFM VP PARADE
MARCHES ON

R&B oldies KISQ (Kiss FM) San Francisco GM
Joe Bayliss is now VP of sales for AMFM’s San
Francisco cluster, which also includes R&B
KMEL, rhythmic top 40 KYLD, and AC KIOL
Also, top 40 WXKS (Kiss 108) Boston GSM Jack
Foley is now VP of sales for AMFM’s Boston clus-
ter, which also includes rhythmic top 40 WJMN
(Jammin’ 94.5) and adult standards WXKS-AM.

Cumulus’ Augusta, Ga., director of sales
Jonathan Brewster is named GM of Root Com-
munications’ Brunswick, Ga., cluster; including
classic hits WHFX, AC WWSN, and country
WBGA and WYNR, replacing George Sample.

Former Goetz Broadcasting executive Scott
Trentadue is now VP of the Midwest region for
Marathon Media, including 37 stations in Wis-

New Definition Of ‘Bubbling Under’

Getting into the holiday spirit by playing the new game “Bobbing For Spins” in the
back row, from left, are Columbia’s Lynne Salivans, Elektra’s Tracy Koppel, and
Jeff McClusky Associates’ Mic Fox. In front, from left, are JMA’s Sean Lynch and

scorekeeper WPGC Washington, D.C., PD Jay Stevens.

BY STEVE

GRAYBOW
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Blague Achieves First Rhythmlc : No. 1

BLAQUE'S “Bring It All To Me” (Irack Masters/Columbia) slides into the No. I slot at rhythmic
top 40, giving the band its first No.  in "Top 40 Airplay Monitor. “Bring It All To Me” achieved Air-
power status in the Oct. | issue, with KUBE Seattle as its Airplay Leader. The station became the first
to play the song more than 100 times July 25.

Filter bows in Top 40 Airplay Monitor with “Take A Picture” (Reprise), which garners Greatest
Gainer and Most New Stations honors at both modern AC, where it debuts at No. 30, and adult top
40. 1Leading the pack are KZZO Sacramento, Calif., where the song was played 32 times in the past
week, and KUCD Honolulu and KPEK Albuquerque, N.M., both with 24 spins. Filter has had
four titles appear on Monitor’s modern rock chart,.

Although 1t is in its 22nd chart week, Train’s “Meet Virginia” (Aware/Columbia) is awarded a
bullet on the Modern Adult Airplay chart. The title continues to show a gain in airplay; this week
it is up nearly 8%.

PEOPLE MONITOR: Island Def Jam executive VP David Leach will be exiting his post. Also,
Island Def Jan’s Steve Ellis exits. 1.ook for Arista’s Ken Lane to join the label, spearheading pro-
moton efforts . .. Former Jive national director of top 40 promotion Michael Patt is now VP of
top 40 promotion at Trauma, clarifying last week’s item . . . Edel America senior divector of pro-
motion Anthony Iovino exits and can be reached at 516-763-9688 or antkneel @aol.com.

L ¢

Sofa, So Good

Shown testing the capacity of prospective office furniture, from left, are Capitol
New York local Jaymi Chernin, senior director of promotion Brian Rhoades, WHTZ
(Z2100) New York MD Cubby Bryant, Capitol artist Robbie Williams, PD Tom Pole-

man, APD Sharon Dastur, and AMD Chris “AxI” Nimetz.

consin, Michigan, Minnesota, and lowa. And | upped to overnights, succeeding Shea Wells.

with Marathon closing on its $26 million pur-
chase of 25 Citadel stations in six markets, there
is one GM change. Adult top 40 KEYW (the
Key) and country KORD Tri-Cites, Wash., GM
Eric Van Winkle is named GM for the cluster,
including classic rock KTHK, album KXRX,
and sports KFLD, replacing Scott Souhrada.

Classic rock KXLR Fairbanks, Alaska, GSM
Bill Holzheimer joins classic rock KKRO and
sisters AC KQEZ and rhythmic top 40 KFAT
Anchorage, Alaska, as GM, replacing Don Nor-
dine, now GM for crosstown album KWHL,
country KBR], and adult top 40 KMXS. Adult
top 40 WERO Greenville, N.C,, jock Chuck
Boozer joins KKRO for mornings. And New
Northwest Broadcasters has signed on KAQX
Anchorage and is stunting with all-Christmas
music under the helm of OM/PD Mark Carl-
son.

PEOPLE: RONIE RAMPS UP

Classic rock WKRR Greensboro, N.C., mid-
dayer Ronie Alexander is upped to APD/MD at
top 40 sister WKZL. Current APD Doug Mc-
Knight retains that title but will concentrate on
the music on WKRR.

Angie Congine, former executive producer
of Mancow Muller’s morning show at modern
WEKQX (Q101) Chicago, joins top 40 WNKS
(Kiss FM) Charlotte, N.C.’s morning team.

KQAR (Q100) Little Rock, Ark., PD) Gary
Robinson brings in rival KLAZ night host
Kramer for the same shift, replacing Shawn
Michaels, who went to modern WMPS (the
Phantom) Memphis. Also, P/T Jessica Jordan is

AC WEBE Bridgeport, Conn., morning host
Chris Evans exits.

WQZQ (the Party) Nashville taps Mark-O
from WQPO (Q101) Harrisonburg, Va., for
nights. He replaces Valerie, who remains on for
P/T. Also, Pat Garrett is now doing voice work
for WQZQ.

Former adult top 40 WTMX Chicago mid-
dayer Dave Hilton joins crosstown AC WLIT
for swing work.

KOAS (Kiss 92.1) Tulsa, Okla., adds Natalie
Fox as morning show co-host. Previously, she
did nights at WBQB (B101.5) Fredericksburg,
Va., as Natalie Taylor.

Adult top 40 WYCO (Y 108) Wausau, Wis.,
middayer Dayton Stone adds production direc-
tor duties.

CBS/VIACOM TO SPIN NET

Instead of waiting for the comnpletion of its
merger with CBS, Viacom has reportedly decid-
ed to spin offits MTV Internet operations into
its own 1PO early next year. The Financial
Times says Viacom chairman Sumner Red-
stone wants to file the 1PO in the first quarter of
2000 to give MTV the finandial resources need-
ed to compete. Analysts predict Viacom will be
able to raise about $7 billion, which will enable
the new-media group to build services and
finance new partnerships. The IPO will group
MTV.com, VH1.com, and Sonicniet.com.

Justin Herz, head of the production group
for mtv.com, becomes SonicNet.com senior
VP/GM. His role includes oversight of MTV’s
Radio SonicNet.
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PROMOCGANDA

AN OVERVIEW OF RADIO PROMOTIONS e« sy JEFF SILBERMAN

What Promo Directors Want For The Holidays

As we close out the first year of Promoganda,
we asked panelists what they would wish for in
their respective jobs. Not surprisingly, almost
two-thirds of the panelists hope to make more
money for their eftorts in 2000, while almost
half would like to take days off next year without
having (o call in and make sure everything at
the station 1s running smoothly. Other wishes
include having the budget and time off to at-
tend trade seminars and conventions, having
more time for a personal hife, assuming more
multi-station responsibilities, being able to dele-
gate some cluties and getiing a new assistant to
take on those duties, and going through the en-
tire year with just one owner.

Yet this is not to say that the panelists are un-
happy with their cinrrent situations. Almost 80%
consicler their career to be at a comfortable
plateau, while the remainder look at their cur-
rent job as a steppingstone to something better:

So how do our promotion aces feel about
their chosen lot in ife? Here’s a wide spectrum
of perspectives:

“I've worked in radio and TV. Although the
money is better in TV, radio is great. You have
more {reedom, and the theater of the mind is
very challenging. Radio is where it all began,
and 1 love it—not every day, but most days.”

“Radio is changing. Change with it or get
steamrolled by your competitors. A job in radio
is the most fun and exciting job you may ever
have. Don’t bitch about the small things. Take
them with a grain of salt and move on. Take
chances. You learn more from your and other
people’s mistakes than from successes. That'sit,
I'm starting to sound like Baz Luhrmann.”

TOPICAL BAROMETER

TW LW TOPIC
1 2 Holiday charities/food drive
2 — Valentine’s Day
3t 4t Christmas/holiday events
3t 1  Station concerts
5 6  Thanksgiving
6% 4% Pokémon
6t 3 Internet/Web sites
8 9  The Super Bowl
L 4 8 2000 New Year’s Eve events
10t —  Clean out prize closet

HOTTEST NEW MOVIES:
“Sleepy Hollow,” “Pokémon,” “Toy Story 2,”
“The World Is Not Enough,” “The Insigzar,”
“Anna And The King”

HOTTEST TV SHOWS:
“Who Wants To Be A Millionaire,” “Ally McBeal,”
"Angel,” “Once And Again,” "WWF Smackdown”

“Yon have to be a special breed 1o be in this
business. Not everybody can do this. When they
think that all we do is play records, it’s with a
sense of pride that I say, ‘Come hang with me
foraday.”

“The promotions and marketing director po-
sitions have evolved into their strongest role in
the history of racio. Now, promotions people
need o program, market, sell, and manage.
Even five years ago, we still only hung banners.
Now, we form partnerships and sometimes play
the political game to get things accomplished.
This is the best this business has ever been. The
opportunities are endless. As radio, TV, and the
Internet continue to evolve, the promotion [job]
will only grow. Strong players with good people
skills and creative juices will prevail and grow.”

“With so much emphasis on marketing and
executing promotions, a lot of my weekend of-
fice work is writing up rules, changing the Web
site, recaps, etc.—only because 1 can use my
workday hours more effectively if 1 plan my
weekend that way. It would be incredibly help-
ful to have [someone)| to take care of the small-
er stufl. Marketing and promotion directors
have more responsibility, yet our creativity and
visionary-like capabilities are hindered because
we spend so much time making calendars and
updating events on our Web sites.”

“At times, dealing with the public can drive
your faith in humanity into the ground! They
are a necessary evil of the promotion business.”

“People focus more on the negative than on
the positive work you do. The amount of hard
work, long hours, and creativity demands, in re-
gard to what you're ‘worth,’ are nidiculous. Not
everyone can do what we do and do it as well.
Eventually, [management] will realize that you
get what you pay for. Then again, that may not
be as important as making their bottom line.”

“I've worked on hoth sides of the fence: the
station from hell and the ‘this is too good to be
raclio’ station. The rough parts only make you
stronger, and eventually you realize it’s up to
you to create [good business] relationships if
they don’t exist already.”

“1 have nothing to complain about in my job,
[but] 'm getting tired of the radio world. Radio
groups are geiting 100 big. Pretty soon we'll all
be owned by the same company! I liked radio
about 10 years ago, when you competed in your
market and you only had to worry about your-
self. You could do the promotions you wanted
1o do and play the songs you wanted (o play
without worrying about sister stations in the
same city bitching at you for either stealing their
promotions or plaving the same songs. But I
am not bitter. 1 truly love my job.”

“Undoubtedly, this business can drain a per-
son mentally and physically. It’s very important
to ask yourself if all the pressure and responsi-
bilities are worth the cost. I personally love my

job, but having said that, 1 don't really love the

price I've paid to get to this position. Working
nonstop, seven days a week for nine years, is
what it took to get to this dream job. In radio, it's
very important 1o understand that staying fo-
cused and working hard will eventually get you
where you want to be. That’s called dedication!”

QUICK HOLIDAY HITS

Adult top 40 WTIC-FM Hartford, Conn.,
will offer the 96-and-a-Half-Foot Christmas
Tree, which consists of setting up a Christmas
tree in the studio and having listeners call in at
the sound of Santa. The jock will “unwrap”
their present for them, which could be anything
from a trip to Florida theme parks to airline
tickets to anywhere in the continental U.S. Tris-
tano Korlou knows who'll be naughty and nice.

Across the street, country WWYZ (Country
92.5) will stage the Day of 1,000 Prizes. After
the holidays, listeners will go to special locznions
to receive one of 1,000 prizes being offered
within a 24-hour period. The prizes? “It’s great
to give away stufl after the holiday that’s been
sitting around in the prize closet,” says a jolly
Stephanie Hogerman, who expects long lines
that will rival the return counters at retail stores.

Want to participate? E-mail your best promotions
lo jsilberman@airplaymonitor.com.

PROMOGANDA HONOR ROLL
Diana Ades, (BSWNKS Charlage, N €« Jods Batley, ROBY Ausina, feves* Dan Bowen, " STR Adasia * Diana Buckmann, REEY Miamwagm » Tina L. Brandao, G Chunnel Jachsmvlh, Fla. » Steve Burgess.
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, RTE Lss Ve » Tristano Rarlou. (BS Horibad Caes « Kim Leeds, AFMB-FA) Sn I Larey Low, W18 B Jennifer Markbham
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(lirwgo * Jim Sheehan, KSJOSznjw. Gl » Jason Seinberg, WY NY New Yok + Anne-Marie Strzelecki WBA!

WITT Clatuamgs, T+ TJ. NHTL S Do &rlyﬂ
da Petfean,

* Greg Frey, KON %o e *
je Hogertban, W67 Harthird, Cesar * Jay Holoway.

Fla. * Mike Patersen, KHF? iz, Jous * Mari-
Bostan * Vanessa Thill, RLLCRM7() Las Veges * Pau] Williams, RPLX D

RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
Dec. 3 WPLY Philadelphia Y100 Feastival Kelly Gross
APPEARING: Beck, Oasis, Foo Fighters, Moby
Dec. 6 WKAQI Detroit Jingle Ball Ann Boss-Cronin
APPEARING: Smash mouth, Tal Bachman, more
Dec. 7 WNKS Charlotte, N.C. Kissmas Party Diana Ades
APPEARING: Lou Bega, Jessica Simpson, Shaggy
Dec.7 KQKQ Omaha, Neb. Max & Wayne’s Jingle Ball Jennifer Heck
APPEARING: Det Leppard, Old 97's, Train, Mr. Big, Five Story Fall
Dec. 8 WKSE Buffalo, N.Y. Kissmass Bash Stephanie Ringer
APPEARING: Eve, Len, K-Ci & JoJo, Naughty By Nature, Jessica Simpson,
Paula Cole, Blaque, Joee
Dec. 8 KAMX Austin, Texas Mix Private Performance  Greg Moutran
APPEARING: Barenaked Ladies, Honeydogs
Dec. 9 WFLY Albany, N.Y. Jingle Ball Rock Kristyn Ganim
APPEARING: LFO, Thisway, more
Dec.9 WXYV Baltimore Mistletoe Meltdown 2 Josh Medlock
APPEARING: Smash mouth, Lou Bega, Jimmie's Chicken Shack, Citizen King, Belle Perez
Dec. 10 WKTU New York Miracle On 34th St. Clara Malafarina
APPEARING: Christina Aguilera, Jennifer Lopez, Marc Anthony, Brian McKnight,
Vitamin C, K-Ci & JoJo, Amber, Britney Spears, Lou Bega
Dec. 10 WPLJ New York At Work Network Terry Angela
APPEARING: Duran Duran
Dec. 10 WDCG Raleigh, N.C. Merry X)X-Mas ’99 Pam Dziuba
APPEARING: TBA
Dec. 11 WKSL Memphis A Very Brady Christmas Chris Taylor
APPEARING: Barry Williams (host), Pauia Cole, Old 97’s, Joey Mclintyre, the Moffats
Dec. 12 WBMX Boston Holiday Hoedown Anne-Marie Strzeiecki
APPEARING: Barenaked Ladies
Dec. 12 WWZZ Washington, D.C. Christmas Show Sammy Simpson
APPEARING: Christina Aguilera, LFO, DJ Rap
Dec. 12 WZEE Madison, Wis. 25th Birthday Bash Rich Davis
APPEARING: 98°, Joey Mcintyre, Jessica Simpson, Mandy Moore, Shaggy, Citizen King
Dec. 12 WJBQ Portland, Maine Holly Jolly Q Bash Tim Moore
APPEARING: Paula Cole, Shawn Mullins, Splender, Thisway
Dec. 13 KRBE Houston Jingle Jam Shana Sonnier
APPEARING: Enrique Iglesias, Christina Aguilera, Destiny's Child, DJ Rap, Amber
Dec. 13 WBZZ Pittsburgh Jingle Ball Rocky Marks
APPEARING: Paula Cole, Melissa Etheridge, Jessica Simpson
Dec. 15 WXKS-FM Boston Jingle Ball Trish Gillis
APPEARING: Enrique Iglesias, Smash mouth, Christina Aguilera, Jewel, Beth Hart,
Jessica Simpson, Alanis Morissette
Dec. 15 KBKS-FM Seattle Jingle Bell Bash Il Gina Thompson
APPEARING: Barenaked Ladies, Sixpence None The Richer, Dido
Dec. 16 WHTZ New York Jingle Ball Darren Pfeffer
APPEARING: Ricky Martin, Jennifer Lopez, Smash mouth, Enrique Iglesias, Lenny Kravitz,
Robbie Williams, Jessica Simpson, 98°, LFO
Dec. 16 KBBT Portland, Ore. Almost Acoustic Christmas Susan Reynolds
APPEARING: Barenaked Ladies, Jewel, Jude, Dido
Dec. 17 KIIS Los Angeles Rick Dees KliISmas Party  Von Freeman
APPEARING: Jessica Simpson, Christina Aguilera, Robbie Williams, more
Dec. 17 KLLC San Francisco Christmas Show Denise St. Louis
APPEARING: Barenaked Ladies, more
Dec. 18 WDRQ Detroit Electric Kringle Jingle Nikki Van Doren
APPEARING: Sugar Ray, Lou Bega, Blessid Union Of Souls, Enrique Iglesias, LFO,
Jessica Simpson, Shaggy, Len, Amber, Mandy Moore
Dec. 19 WNCI Columbus, Ohio Jingle Ball Brad Witers
APPEARING: Barenaked Ladies, Meredith Brooks
Dec. 20 WMTX Chicago Miracle On State Street Paul Webber
APPEARING: Barenaked Ladies, Paula Cole
Dec. 24 WNTQ Syracuse, N.Y. Bill & Amy’s Spectacular Janice Gaworecki
APPEARING: TBA
Dec. 31 WTMX Chicago Mix Millennium Mardi Gras Paul Webber
APPEARING: Collective Soul
Dec. 31 WKZL Greensboro, N.C. TE.O.TWAWK. Joseph Rich
APPEARING: Athenaeum
Dec. 31 WGTZ Dayton, Ohio Millennium Year’s Eve Show Amy Green

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.

APPEARING: Blessid Union Of Souls
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“BLUE
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#1 PHONES AT:

2100, WKTU, WKIE,
wi0Q, WXKS, 2104,
KRBE, KBKS, WBLI, KZHT,
KJYO, WPXY. WWHT, G105

OVER 600,000 ALBUMS
SHIPPED

DEBUT MAINSTREAM
TOP 40 AIRPLAY
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“LITTLE BLACK
BACKPACK”

ALREADY ON GVER
120 TOP 40 STATIONS

“Stroke 9's. ‘Little Black
Backpack’ is Top 10 Callout

and Top 10 in requests! We’re
moving it up in rotation

this week to 40 plus spins!”

- Mike Preston , PD, KBKS/Seattle

“BACK THAT THANG UP”
3X PLATINUM ALBUM

ON OVER 45 TOP 40 RADIO
STATIONS

#1 CROSSOVER RECORD
FOR 8 WEEKS

NEW ALBUM IN STORES
DECEMBER 14TH

2 MILLION SHIPPED
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Republic

BRIAN
MCKNIGHT
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. A
UNIVERSAL
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A UNIVERSAL MUSIC COMPANY

“THIS GIFT”

MOST ADDED

ALREADY ON OVER
100 STATIONS

3X PLATINUM ALBUM

1X PLATINUM
XMAS ALBUM

ON TV 17X IN
THE NEXT MONTH

“BACK AT ONE”

(1)-Ca)

MAINSTREAM TOP 40

#2 RHYTHMIC TOP 40
#3 CROSSOVER

2X PLATINUM ALBUM
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“YOU'RE
WHERE |
BELONG”

MOST ADDED

NEW THIS WEEK:

WLIF, WWLI, WTVR, WSPA,
WLEV, KWAV, WTCB

AND MORE



MONITOR PROFILE

Programmer Fulmer Enters Uncharted
Territory With Launch Of MTVi

After handling music for top 40 KZZP
Phoenix, modern KROQ) Los Angeles, VHI,
and M'TV, Darcy Fulmer is now facing what
she calls the toughest job in her career, as di-
rector of music programming of MTV’s MTVi
and its Radio.Sonicnet Web site, which re-
launched Nov. 16.

Speaking to Monitor days before the re-
launch, Fulmer said that her new job is to
“oversee all the radio stations, [their] pro-
grammers, and then the promotions with the
record companies [and] artists.” There are
three types of listening experiences that the
Radio.Sonicnet user will be able to access.

At launch, there will be 40 professionally
programmed stations, with plans to add six
more channels every month. Each of those sta-
tions is the product of a playlist submitted by a
radio veteran, contracted through MTV to
program that station. The Radio.Sonicnet soft-
ware takes the submniitted list of songs and ro-
tations and creates playback based on an algo-
rithm that randomly shuflles the songs based
on a weighting system that correlates to the
PD)’s rotations.

T'm driving
down the dirt
road and

Irying to pave
itaslgo’

Darcy Fulmer
Director of Music
Programming
MTVi/Radio.Sonicnet

URL: www.radio.sonicnet.com

Besides those outside PDs, Radio.Sonicnet
will draw on the MTV brands. “We all work in
partnership together to try to have the most
people come to know about all our products,”
Fulmer says. So, even though VH T at Work is
its own entity and will remain separate, there
will be a VH1 Favorite Artists station on Ra-
dio.Sonicnet. “We're also going to do a ‘Be-
hind The Music’ station,” featuring the artists
seen on that show, “So it will go from Thin
Lizzy to Andy Gibb to Meat Loaf,” says Fulmer.

The second option on the Radio.Sonicnet
site will be artist-programmed stations, where
Moby, Britney Spears, Montell Jordan, Every-
thing But The Girl, and others submit playlists
for their personal stations. After launching
with six artist stations, Fulmer plans for 20 by
year-end.

The third leg of the Radio.Sonicnet experi-
ence is the customizable stations that users
themselves will be able to design. Fulmer says
this does not mean picking your own playlist

but choosing from various musical styles. “So if

you want to make a hip-hop/lejano/country-
legends station, you can,” says Fulmer.

There are roughly 14 so-called “super-gen-
res.” For instance, “we have Latin as a super-
genre,” with sub-genres including “Latin pop,
Latin rock, Tex-Mex/Tejano, and tropical.
That’s what you'll click on to make your sta-
tion.”

While the stations will have familiar ele-
ments from traditional radio, such as liners,
you won't hear DJs. Fulmer says that’s because
with a site that has mternational reach, the lo-
cal-information role of jocks would be inap-
propriate, while music and artist information
will be available to the user through the site.

The site’s interface is a virtual “tuner,”
though its controls are more like a CD player.
You can skip a track, press pause, or get the

time remaining on the current track. The
artist and song name will also be displayed
along with the album art, so the user won’t
need to depend on a jock to front- or back-sell
a cut or have to worry about tuning in late and
missing the song 1D.

Further, says Fulmer, if a Dave Matthews
Band song is playing, “if you click the album, it
will take you to the Dave Matthews Band page,
and then you can see, ‘If you like Dave
Matthews Band, here’s some other artists you
might like as rated by other Radio.Sonicnet
users.’ So, there will be all these different ways
that you can find out more about yourself and
what kind of music you might like, as voted on
by real people instead of industry people who
think they know what people like.”

That type of interface “makes it more of

your own personal experience, and that’s what
listening to music on the Web is all about,” Ful-
mer says. “That’s definitely what we’re inter-
ested in, helping our users to customize their
experience.”

Letting the user define the type of informa-
tion they’ll get and how they get it “will help
sell more records than the jocks who never tell
you what anything is,” she says.

The other difference Fulmer says her site
has over traditional radio is diversity. Aside
from younger listeners, who inherently un-
derstand how to navigate the Web and are in
that way a natural fit for what Radio.Sonicnet
has to ofter, Fulmer says, the site’s demos will
include “older users who have been using this
site, because it plays a lot of music that you just
can’t hear anywhere, especially classical music
and jazz music and a lot of these kinds of for-
mats that are having really hard times finding
places on the dial.”

Fulmer’s primary goal for 2000 is “for our
site to work as a team to break artists.” She
points out that there will be editorial content
that can be brought into the mix from the Son-
icnet site itself, but her primary tactic for break-
ing artists will be “playing things on our sta-
tions that don’t get played anywhere.
Something I want to work on with all my mu-
sic directors is taking something and champi-
oning it and maybe not just on one of our sta-
tions. Maybe there are four stations that a
record can work for . . . Instantly, our site can
give a ton of support to an artist by playing it
on all of these different formats of stations.”

Fulmer can also put new tracks into the
user-accessible genres to be exposed to people
who customize their own stations. “You can
skip it if you don’t want it, but you . . . can get
turned on to music that way.”

While all this may be new to labels, Fulmer
likens her present position to VH s at its re-
launch in "94. At that point, labels didn’t un-
derstand what 