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Bye fiye Bye (JIVE)

SANTANA FEATURING THE PRODUCT G&B +Maria Maria (ARISTA)
* MOST NEW STATIONS *

HOKU * Another Dumb Blonde (N7

SSCOPE}

DESTINY’S CHILD
Say My Name (CoLUMBIA)

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
* MOST NEW STATIONS *
JAY-Z's Anything (ROC-A-FELLAIDEF JAMIIDJMG)

SISQO
Thong Song (DRAGON/DEF SOUL/IDIMG)

DA BRAT - That's What I'm Looking For (SO SO DEF/COLUMBIA)
BDMX «Party Up (Up In Here) (RUFF RYDERS/DEF JAM/IDJMG)

* MOST NEW STATIONS +

LONESTAR +Amazed (BNA)
FAITH HILL « Breathe (WARNER BROS.)

JAY-Z « Anything (ROC-A-FELLAIDEF JAMIIDJMG)
— e e =

ATDULT TOP 40

SANTANA FEATURING ROB THOMAS
Smooth (ARISTA)

* MOST NEW STATIONS #
JESSICA RIDDLE « Even Angels Fall (HOLLYWOOD)

SAVAGE GARDEN
| Knew Il Loved You (COLUMBIA)

L+ JURPgWER s &

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
* PADST NEW STATIONS
ELTON JOHN « Someday Out Of The Blue (DREAMWORKS)

How Radio Vets Found Their
Web Joke {And You Can, Too)

by Sean Ross

Contemplating a move (o the Inter-
net? lonos CEO Matt Farber is waiting
to hear from you. Farl®s a rudio vet-
eran whose career took hum to MTYV,
then to the Intemnet last year, is sceking
a“senior-level person from radio for a
top job right now [at the] music insid-
er's network™ Web site that launches
Aprit 15 under industry heavyweights
Kenny “Babyface” Edmonds, David
Foster, and Carole Bayer Sager. “Any
programming people that have major-
market experiences across genres
should E-mail their résumé 1o scon@
tonos.com,” he says.

So that’s oiie job. For.everybody else
seeking a place in cyberspace, finding
an opportunity may not be as easy. But
conventional broadcasters who've al-
ready made the move say that despite
the large number of folks comemplat-
ing a similar strategy, there are still lots
of places to look. And even if you're not

ithe person in your oftice who designs
your friends’ Web sites, they say, your
curreist skills sre more than relevant.

For the most patt, the Internet radio
offered by anajor pertals tag more re-
scisblex] the (i;_vil-i,'surl self stauons of-
tered by Web Bobb st than radio as
mostMutior 1eaders know it. But the
P year las seen a steady migration
ol folks from coriventional radio to In-
ternet radio or other Web ventures
and, witlrit, nsore programmmiog so-
phistication, althougli most advocates
point out that-Web radio’s true poten-
tial is barely tapped.

Here are just a few ol the broadcast-
ers now involved in the Web:

* Veteran PDYGM Gregg Lindahl,
now president/COO of mpdradio.com.

* Pilot Communicaitons owner Jim
Leven, whois in the process of launch-
g top 40 Web channel hitmusic.com.

* Former station owner Lee Zapis,
whose Everstream produces Web ra-

Continued on page 8
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According to Soundscan, call-out research, MTV, VH1, THE BOX
and hundreds of PD’s across the country, which of the following
bands has one of the biggest multi-format smashes of the year?

—<0 A: Vertical Horizon >—<¢ B: Virtual Reality
— oo

Horizontal Mambo

H D: Vertigo Boys

() 1 yow're unsure... feel free to PHONE A FRIEND!

Tom Poleman (WHTZ)
Jim Robinson (KAMX)
Tommy Austin (KKRZ)
John Reynolds (WNKS)
D.J. Lopez (KCHQ)
Derek Madden (WXZZ)
Duane Doherty (KDGE)
Mike Summers (KXRK)
Darrin Stone (WABB)
Wayne Coy (KQKQ)
Jeff McCartney (KZHT)
Michelle Engel (KBBT)
Dona Shaieb (KXST)
Jack Oliver (KKRD)
Nikki Nite (WFBC)
Jack Daniel (WEND)
Joanne Doody (WXRV)
Dusty Hayes (WXPT)
David Hall (WRLT)

Lee Daniels (WJBX)
Dave McKay (WPST)
Tom Pappas (WHOT)
Allan Fee (KPNT)
Chack Collins (WKDD)

Robert Benjamin (WHFS)

Bill Pasha (WWMX)
Kurt Owens (KSRZ)

Murray Brookshaw (CIMX)

Mark Anderson (WIOG)
Dom Casual (KAEP)
Jeff McHugh (WKZL)
Jeft Cushman (WKSI)
Jim Rondeau (KRUZ)
Leslie Fram (WNNX)
John Wilson (WSTW)
Scott Strong (KKMR)
Chris Taylor (WKSL)
Ange Canessa (WGTZ)
Dave Rossi (WRAX)
Bobby Novosad (KSMB)

212-239-2300
512-327-9595
503-226-0100
704-331-9510
505-262-1142
606-253-5900
972-770-7777
801-521-9696
334-432-5572
402-342-2000
801-908-1300
503-222-1011
858-678-0102
316-832-9600
864-271-9200
704-338-9600
978-374-4733
612-836-1041
615-242-5600
941-275-9980
609-419-0300
330-783-1001
314-231-1057
330-836-4700
301-306-0991
410-825-1065
402-592-5300
313-961-6397
517-752-3456
509-448-1000
336-274-8042
336-275-9895
805-963-1831
404-266-0997
302-478-2700
214-526-2400
901-375-9324
937-294-5858
205-945-4646
318-232-1311

Mary Ellen Kachinske (WQAL) 216-696-6666

Tim Schiavelli (WBRU)
Dan Bowen (WSTR)
David Edgar (WBZZ)
Marc Summers (KZZP)
John O'Connell (WMBX)
Paul Kelly (WAYV)
Mike Preston (KBKS)
Greg Chance (KKDM)
Jimmy Steele (WRVW)
Mike McCoy (KJYO)
Kevin Vaugh (WYQY)
Jim Lawson (KALC)
Ray Kalusa (KYIS)

Jeff Andrews (WVTI)
Holly Williams (WROX)
Chris Cue (WXKB)
John 0'Connell (WPBZ)
Duncan Payton {KMXB)
Tony Bristol (WPRO)
Scott Shannon (WPLJ)
Jay Taylor (KITS)

Jim McGuinn (WPLY)
Bruce Jones (KENZ)
Tim Moore (WJBQ)
Carly Rush (KHTT)
Kenn McCloud (KKOB)
Lynn Barstow (KMYZ)
Brad Keily (WZAT)
Billy Surf (WQEN)
David Jay (WZOK)
Scott Hamitton (WKXJ)
Bill Michaels (WVKS)
John 0'Dea (WNNK)
Wendy Duft (CIDR)
Barry Fox (WDJX)
Davy Crockett (WYCR)
Bill George (KUCD)
Chris Ebbott (KZON)
Joe Larson (WVRV)
Jason Hillery (KKPN)
Kevin Palana (WQGN)

401-272-9550
404-261-2970
412-920-9400
602-279-5577
561-616-4600
609-484-8444
206-805-1061
515-242-3500
615-664.2400
405-840-5271
601-956-0102
303-572-7000
405-848-0100
616-459-1919
157-640-8500
941-495-2100
561-616-4600
702-889-5100
401-433-4200
212-613-8900
415-512-1053
610-565-8900
801-485-6700
207-775-6321
918-492-2020
505-767-6700
918-665-3131
912-961-9000
205-439-9600
815-399-2233
423-837-5544
419-244-8321
717-238-1041
313-961-6397
502-625-1220
717-637-3831
808-550-9200
602-258-8181
314-231-3699
361-814-3800
860-443-1980

Greg Strassell (WBMX)
Todd Shannon (WNCI)
Bill West (WZYP)
Gregg Thomas (WBBO)
Mark Bradley (WPTE)
Pat Frawley (WMAD)
Rob Morris (KDWB)
Cat Thomas (WAPE)
Kyle Guderian (WEJE)
John Allers (WEQX)
Craig Marshall (KKXX)
Alison Steele (KCTY)
Casey Keating (KPLZ)
Rob Dawes (WFLY)
Eddie Gutierrez (KJEE)
Ron Bunce (KWOD)
John Ivey (WXKS)
Tracy Johnson (KFMB)
Mike Yeager (KVSR)
Dave Michaels (WKFR)
Michael Hayes (WPHH)
Jon Zelner (KMXV)
Bender (WMXB)

Alan Oda (KZZ0)

Gary Cee (WLIR)

Bob Neumann (WWDC)
TJ. McKay (WZNY)
Jason Griffin (KLLY)
Kevin Cailahan (KVUU)
Jerry Padden (WKRZ)
Mimi Griswold (WKRL)

Vince D'Ambrosio (WLAN)

Bob Walker (KQMB)
Jonathan Rush (WNOK)
Scott Chase (WSSR)
Chris Shebel (WKIE)
Nikki Basque (KPOI)
Todd Michaels (WWWM)
Chuck Roast (KFMA)
Rich Davis (WZEE)

Tom Bass (WRKI)

Vertical Horizon

617-779-2000
614-430-9624
256-830-8300
609-597-6700
757-497-2000
608-274-5450
612-340-9000
904-642-1055
219-747-1511
802-362-4800
661-322-9929
402-553-2489
206-223-5700
518-786-6600
805-962-4588
916-448-5000
781-396-1430
858-571-8888
559-490-1011
616-344-0111
412-937-1441
816-756-5698
804-330-7123
916-923-6800
516-222-1103
301-587-7100
803-279-6610
661-393-1900
719-540-9200
570-883-9850
315-633-0047
717-295-9700
801-524-2600
803-771-0105
813-839-9393
312-573-9400
808-591-9369
419-691-1470
520-622-6711
608-274-5450
203-775-1212

Jim Trapp (KTBZ)

J.J. Rice (WBLI)

John Peake (KRBE)
Mike Edwards (WSSX)
Brain Check (WAEB)
Krash Kelly (KXXM)
Mike Parsons (KPEK)
Mike Thomas (WXEG)
J.T. Bosch (WRHT)
Mike Marino (WKRQ)
Chris Edge (WDCG)
Neal Sharpe (WLNK)
Cruze (WFNX)

Dan Stone (WIXX)
Angie Handa (KZPT)
Brian Kelly (WXSS)
Rich Bailey (WWST)
Ray Michaels (KHTO)
Angela Perelli (KYSR)
Smokey Rivers (KYKY)
Louis Kaplan (KLLC)
Dave Hill (WMRQ)
Mark Hamilton (KNRK)
Rod Phillips (WKFS)
Danny Clayton (WKTI)
Rick MacKenzie (WZNE)
Rusty Keys (KBEE)
Dale 0'Brian (WWZ2Z)
Jon Reilly (WXLK)
Barry James (WTMX)
Jill Meyer (WLKT)
Rich Anton (WTTS)
Tony Williams (WGRD)
Bryan Krysz (WQzQ)
Jeff Martin (WDOD)
Wally B. (WWXM)
Jeff Sanders (WXNR)
Andy Davis (WWCD)
Scott Seipel (WWCK)
Scott Sands (WZPL)
Mike Sauter (WHTG)

713-968-1000
516-669-9254
713-266-1000
843-556-5660
610-434-1742
210-736-9700
505-830-6400
937-224-1137
252-247-2002
513-763-5686
919-878-1500
704-374-3500
781-595-6200
920-435-3771
520-795-1490
414-529-1250
423-693-1020
417-873-2000
818-955-7000
314-531-0000
415-765-4097
860-723-6040
503-223-1441
513-763-5477
414-967-5339
716-399-5700
801-485-6700
703-522-1041
540-774-9200
312-946-1019
606-252-6694
812-332-3366
616-459-4111
615-399-1029
423-321-6200
843-293-9797
252-633-1500
614-221-9923
810-744-1571
317-816-4000
732-493-2000
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ADD!

Who wants to be a mil!ionaire, when you already have “Everything You Want”

N 1®

e Over 6500 multi-format spins!

« (25) - (21) Top 40 Mainstream (+273)
 Top 10 at Modern AC, Adult Top 40, Modern Rock, Triple-A

* Now scanning over 20,000 albums per week!

"

Produced by Mark Endert and Ben Grosse. Mixes by Mark Endert and Tom Lord-Alge. Management: Metropolitan Entertainment Group.
From the albam Everything You Want. www.verticalhorizor.com www.bugjuice.com
.X..@The RCA Records Label is a unit of BVG Entertainment. Tmk(s) ® Registered. Marca(s) Registrada(s) & ® General Electric Co., USA.
BMG logo and Bugjuice logos are trademarks of BMG Music + © 1939 BMG Entertainment.
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Although the number of radio stations
streaming audio continues to grow, monthly
and weekly listening 1o Webcasts is tlat. The
latest Arbitron/Edison Media Research Inter-
net study shows 109 of respondents listened
10 a station online in January, the same level
as July 1999. I also found 4% listened in the
previous week, also a static number com-
pared with six months carlier.

omnline listening, the study showed. More
than a quarter of Web users say negotiating
lhrou}fh download players makes listening
difficult.

Radio is also haviug a difficult time con-
verting listeners into Web site viewers. Al-
though Internet usage continues to grow
rapidly, only 6% of those surveved had visited
a radio site in the previous week. That is,
however, double the rate it was six months
earlier. The growth rate for monthly usage
was not as dramatic. While 11% of survey re-

Net Study: Online Listening Is Flat

' _Frustration may be hurting the growth of

spondents said they had been to a station site
in July 1999, that figure had grown to 14% in
January.

“The study also shows Internet-only stations
are as popular as streamed broadcast outlets.
Of the 34% of Internet users who have lis-
tened to streamed audio., 22% had listened 1o
Internet-only audio, while 21% had listened
10 a traditional radio station’s streamed pro-
gramming. When asked which they listened
to more, 56% said they spent more time with
Internet-only stations, while 33% opted for
streamed racio stations.

The study also finds that radio is the top
companion to Web usage: surfers are more
likely to listen to the radio than listen to CDs,
talk on the telephone, or waich FV. '

Despite dramatic growth of Internet usage
among African-Americans and Hispanics,
both groups are still less likely to be online
than whites. according to the siudy.

FRANK SAXE

Party Over Here,

In the latest example of Internet brand exten-
sion, top 40 WQZQ (the Party) Nashville is hop-
ing to take its party on the road. Cromwell Group
president Bud Walters says the company has reg-
istered domain names for cities around the world
1o create city-spedific online Party Radio-branded
stations. Cities targeted include New York, Chica-
£0, Los Angeles, Pans, London, Tokyo, Paris, and
Milan. “We're thinking ahead,” says Waliers.
“[But] we haver't put it all together yet; there's
still a lot of things that need to he worked out.”
Walters says that by starting its own sites, the
Cromwell Group will avoid handing its pro-
gramming over to companies like Broadcast.com
or AOQL. “We're all trying to find the best way to
capitalize on the opportunites of the Internet and
at the same time possess our offerings, which is
our audience.” No specific timetable for a launch
has been determined.

Meanwhile. WQZQ's Becki Bonner joins
WKSS Hartford, Conn., as promotion director,

replacing Larry Hyrb.

BY BER
323-525-2303 - jsilberman@airplaymonitor.com

MANAGEMENT: MORE AMFM, CC CHANGE

Following last week’s 1esignation of AMEM vice
chairman Jim deCastro, further changes can be
expected on both sides of the Clear Channel/
AMEM merger. The first change is Carolyn
Gilbert is upped to executive V'P/GM for Clear
Channel's Critical Mass Media, replacing presi-
dent John Martin, now president of Clear Chan-
nel’s Web site services group.

Broadcast Architecture VP of music strategy
and implementation Kevin Cassidy is upped to
VP of sirategic research. He will oversee the
scheduling, execution, and analvsis of percep-
tual studies and music testing for the AMEFM
subsidiary. Cassidy 1s a former jock at KUBE
Seattle.

PROGRAMMING

Adult top 40 WQAL Cleveland P Mary Ellen
Kachinske exits to join similarly formatted
WTMX (the Mix) Chicago as APD, replacing
Jaime Kartak, now Webmaster for Bonneville's
Chicago cluster.

AC WLYT (Lite 102.9) Charlotte, N.C., PD
Mike Berlak is named €)M for the cluster, which
mcludes country WKKT and classic rock WRFX.
He remams PD of WLY'L. Berlak neecls T &Rs for
nuddays on WEY'L replacing John Miles.

KYLD San Francisco P1) Michael Martin,
who already works with top 40 sister KGGI
Riverside, Caht.. adds consultant duties for R&B
KKBT Los Angeles.

Party Over There

R&B oldies WZMX (793.7) Hartford, Conn.,
PD/morning host Jon Robbins is named OM for
Clear Channel's Charleston, S.C., cluster; includ-
g country WEZL. adult top 40 WALC, and clas-
sic rock WRFQ.

“Top 40 WZEE (Z104) Madison. Wis., PD Rich
Dawvis adds PD duties at AC WMLI, replacing
Tom Cook, who exits radio.

WBLI Long Island, N.Y., PD ].J. Rice adds
temporary oversight of albuni WBAB 1o his new
duties for parent Cox.

Top 10 WZBZ (B 105.5. the Buzz) Atlantic City,
N.J., has begun simulcasting on jazz sister WSAX.
which had been simulcasting jazz WJSX.

GREASEMAN'’S BACK, FOR NOW
Former classic rock WARW Washington,
D.C.. morning host Doug “The Greaseman’
Tracht returns to radio, for a week at least.
Tracht will host mornings at adult top 40 KCDA
(Mix 103.1) Spokane, Wash., the week of March
20-25. while regular host George McFly is on
vacation. Tracht was fired from WARW on Feb.
25, 1999, after comments about a racially moti-
vated murder in Jasper. Texas. Last fall. Tracht

settled a contract dispute with CBS Infinity.

PEOPLE: SHANE TO RECORD SIDE
After four vears at WKTU New York, APIYMD
Andy Shane exits for AR duties at a record label
to be determined. In other unrelated WKTU
changes, promotion director Clara Malafarina

exits..And with the arrival. reported last week, of

Ralphie Marino for mornings from WJMN
Boston, moming co-host Freddie Colon exits.

As widely expected, former WDJX Louisville,
Ky.. p.m. driver Chris Randolph resurtfaces in af-
ternoons at crosstown adult top 40 WZTR (Star
98.9). With PD Rick O’Shea co-hosting mornings
and WKFS Cincinnaii's Randi West voice-track-
ing micldays, that leaves openings for a night host
and a morning co-host.

WEKOI (Q95.5) Detroit PI) Tim Richards is
quickly filling out his aiv-stalf dance card. He
teams fellow KRQQ Ticson, Ariz., emigre Mojo
in mornings with Spike and Sara. formerly with
the WXDG (the Edge) across the street. In mid-
days is Nikki, previously MLD/middays at WWDX
Lansing, Mich.

KFMB-FM (Star 100.7) San Diego marketing
promotion director Kim Leeds is now doing the
same for N1 KFMB-AM as well.

Last week, KBKS (Kiss 106) Seattle morning
team Chris and Dana exited. This week. PD
Mike Preston is also looking for a new afiernoon
host. as APD L.A. Reid exiis for WIOQ (Q102)
Philadelphia’s aficrnoon slot.

WJYY Manchester, N 1. morning host Kevin
Hilley moves to modern AC WCPT (the Point)
Albany, N for morings, as PD J. Davis takes
himself off the .

At the last moment, former KZQZ (795.7)
San Francisco MD/nights Lara bowed out of a
morning opening at rhythmic top 40 KXJM
(Jammin’ 95.5) Portand, Ore. For now. she's
doing P/T at KYSR (Star 98.7) Los .Angeles.

§=1 n= S PN 5
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‘N Sync Waves ‘Bye Bye Bye' To Backstreet

| HELLO. HELLO, HELLO: Mainstream top 40 has a new No. 1, as ‘N Sync’s “Bye Bye Bye”
(Jive) moves to the top of the chart, the group’s first song to do so. "Bye Bye Bye” achieved .\11'[ ower |
honors inour Jan. 28 issue, mclicating its potential for No. 1 status. Due to the volume of stations
that plaved the song out of the box., there was no Airplay Leader for “Bye Bve Bye,” which went into
the top 20 of both the mainstream airplay and audience chart before any one station could spin it |
150 or more times.

Meanvwhile, there is-a battle of Jive’s boy bands brewing. as last week’s No. | mainstream utle,
the Backstreet Boys’ "Show Me The Meaning Of Being Lonely.” shows no sign of slowing down, ‘
gaining in both audience and detections even as it is pushed hack 10 No. 2. Because the title is post-
ing gans in detections, it retains its bullet. ICs also up 12-5 at AC with a 37% increase in detections.

Santana’s “Maria Maria™ (Arista) achieves Airpower status at mainstream top 40 this weck. mov-
ing into the top 20 of both the airplay and audience charts, as it continues to gain in both spins and |
detections. The song achieved Airpower status at rhythmic top 40 in Monitor's Nov. 12, 1999. issue.
In previous weeks, “Maria Maria™ had been losing in rhythnue detections, but this week it seems 10
get & boost from the multi-format airplay (including soine new acceptance at R&B), showing -
creases in hoth anplay and audience.

PANEL CHANGES: With Broadcast Data Systems now on line in the Monmouth/Ocean Coun-
| ties, N.J., market. that market's WBBO and WAYV Adantic Citv. N J., are added o the mainstream
top 40 panel, while WJLK joins the adult top 40 panel. In other changes, WPYO Orlando. Fla., is
added to rhythmic top 40, and KBIG Los Angeles moves from the AC to the adult top 40 report- 1
ing panel. There are now 115 mainstream top 40. 39 rhythmic top 40, 85 adult 1op 40. and 73 AC

reporlelx.

ternative promotion.

I — — e

Virgin ups New York promo rep Jason McFadden to national promotion divector ... V']
names former Almo Sounds rep Jocelyn Taub as its Eastern regional . . . Former Island/Def Jam
Washington, D.C.. local Katy Farrell joins Restless Records tor Florida duties.

PERSONNEL FILL: JeH McClusky and Associates ups director of thythmy/crossover Sean Lynch
to VP of rhythny/crossover promotion and adds former Restless V'P of promotion Jeff Davis as di-
rector of rock promotion. Thomas Westfall segues from Chicago to Los Angeles as director of al- |

Who Wants To Marry An OM?

Before the scandal involving “multimillionaire” Rick Rockwell and the cancellation
of his Fox network show, WTJM (Jammin’ 105) New York morning man and “Who
Wants To Marry A Multi-Millionaire?” host Jay Thomas visits with Kid Kelly, host of

“Backtrax USA” and OM of sister station WHTZ (Z100) New York, in happier times.

KBTE (the Beat) Corpus Christ, Texas, night
jock Bobby Corona adds MD siripes.

Adult top 40 WTPN (98.9 the Point) Portand.
Maine, production direction/swing jock John
Olore aclds p.m. drive dutics. P’ Jeannie Smith
takes nights. PD Neil Sullivan still seeks « full-time
Jjock promotion assistant, as well as record service.

KIOI (K101) San Francisco morning co-host
Darla Jaye cits.

WBFA (B101) Columbus, Ga.. APD/promotion
director middayer Robert Thomas joins sister AC
WGSY (Sunny 100) for APD/promotion director
afternoon drive. WBFA night jock Wes Carroll is
upped to atiernoons, and PD Sam Diamond is
collecting T&Rs for nights.

KMXB (Mix 94.5) Las Vegas night host Nikki
crosses the street to do the same at new top 40
KFMS (Kiss 102).

ACWLIT Chicago P/T Gene Davis Christian-
son joins country WSM-AM-FM Nashville for
production and imaging duties.

Colleen Kelly from oldies WQQL Springfield,

1L, tansfers to the moming co-host job at adult
top 40 KSTZ Des Moines, lowa. In addition.
Brian White exits album rock KTNP Omaha,
Neb., for the production director slot at Saga’s
Des Moines outlets, including KSTZ.

WWHT (Lot 107.9) Svracuse, N.Y, adds two
P/T staiters: Eric “J.R.” Spears from WBHT
(Hot 97) Wilkes-Barre. Pa., and WMRYV Bing-
hamton, N.Y. night host J.J. McKay.

CKIK (Power 107) Calgary, Alberta, taps
Johnny Staub from CJIB Vernon, B.C., for /L.

Well, it didn't generate quite as much public-
ity as the station’s feud with Rosie O’Donnell,
but KRSK (Rosie 103) Portland. Ore., morning
host Terry Boyd still managed 1o get himself
and a Rosie 105 banner on the “loday” show
last week. Bovd had attenipted to meet with
O’Donnellon his trip but for some reason didn’t
hear back from her.

Congrats to adult standards WGAY Wash-
ington, D.C., morning man Eddie Gallaher,
who celebrates his 85th birthday Feb. 26.
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PROMOCGANDA

AN OVERVIEW OF RADIO PROMOTIONS sy JEFF SILBERMAN

-~ When A Professional Life Gets Personal

[ With Valentine’s Day a fresh memory, we
asked Promogandists about (zhem) personal
relationships ar work, be it with fellow
employcees, listencrs, or others in related
industries. Response was evenly divided
between those who have had problems with
this in the past (that have since been correct-
ed) and those who don’t consider this 1o be
a problem at all. Policvwise, 70% said such
relationships are OK as long as there’s no
dating at the station or at station events. The
remainder even allow siafters to bring dates
to station events, as long as it doesn't inter-
rupt their duties.

Therein lies the rub, so to speak: “In co-
worker dating, silence is the best,” says a
country panelist, who, like everyone else,
didn’t want to be identified when discussing
this, er, touchy issuc. “Co-workers dating
need 10 act professional and keep their
romance hush-hush, as it often becomes a
problem when co-workers act like boyfriend/
girllviend,” says a country panelist. “I have a
part-timer who is dating another part-tiine
Jock, and [they] often work station events
together. It becomes a real problem when
the 1wo cannot act professional. Sometimes 1
feel like I'm interrupting their date when we
are on-site at events.”

TOPICAL BAROMETER

IW LW TOPIC
1 3  Spring-break promos
2 2  Internet/Web sites
3 4  Income tax day (April 15)
4 9  The Oscars
5 —  Warm-weather trips
6 5  Grammy Awards
7  — St Patrick’s Day
8 ~— live pro wrestling
9 6  Station concerts

10t — ACM Awards

HOTTEST NEW MOVIES: "Hangin' Up,”
“Scream 3,” “The Beach,” "Mission To Mars,”
“Pitch Black,” "The Tigger Movie,” "Magnolia”
HOTTEST NEW TV: “Who Wants To Marry A
Multi-Millionaire?2” “Friends,” “ER,” “Once And
Again,” “The Sopranos,” "Wilt & Grace”

Apparently, this problem is more preva-
lent among interns, so a modern AC station
has instituted ofhicial rules of conduct. “We
createc it for both their protection and the
station’s, [and it] is read aloud at intern ori-
entation cach semester and signed,” says the
promo ace. “But it depends on the situation
and the level of maturity involved. While we
don’t seek to control anybody’s lile when
thev're ‘oft the clock,” I have taken an intern
aside and spoken privately about inappro-
priate behavior. Usually I'll stress that they
should trear an internship like a four-month
mterview. Fhey have an opportunity to make
a lasting impression on the right people, and
vou want it 1o be positive.”

In fact, 63% of the panclists have had their
own personal altairs with fellow employees
to widely varied resulis.

On the one hand: “Where else can you
meet someone who nnderstands what you
do and the hours you workz" asks one pan-
elist. “We have quite a few marvied couples
and people who are dating here. I've been in

a relationship with someone at my station for
three years. [t’s most important that you
always, always, a/fways behave professionally
at all times. The last thing you want is some-
one saying you are giving that-person special
treatment or the opposite.”

“I found my wile while working a station
event,” says a panclist. “As long as you are
professional while at work, there is no reason
you can’t talk to people afterward.”

“There 1s « line to draw here,” savs a pan-
elist. “If vou're in [a relationship] and don’t
feel it [aflects] your life professionally, even if
vou are in the same business, | say, ‘So be it.
It is nobody’s business but your own.” Radio
and media are so immediate that everyone
knows everything anyway, so why run and
hidez”

On the other hand: “I once dated a co-
worker, and it was terrible,” says another. “All
he talked about was work and people at
work. Quite frankly, it was a boring relation-
ship. The breakup was uncomfortable. 1Cs
also never easy lor anyone, especially your
co-workers.”

“You have 1o separate business from your
personal life,” aclds a panelist. “When my
boyfriend worked for a concert promoter, |
didn’t promote concerts thar weren’t right
for my station. Business is business.”

“Try 1o keep [dating] to people who don't
directly work with you,” says another ace.
“Someone at a sister station is usually OK.
Just vemember, if all hell breaks loose, you’ll
sull have to face that person every day.”

QUICK HITS

Modern rock WPLA Jacksonville, Fla.,
which has created « screen saver around Net
head/jock Klinger, is now teasing listeners to
watch its Web site for the Klinger Witch Pro-
ject. “T'here’s a still shot on Klinger’s page
now,” says Tina Brandao. “Next week, there
will be a 60-second trailer, and in two weeks
we'll have the full-length 10-minute movie.
Lisieners are crazy about it!”

Couniry WGNA Albany, N.Y,, staged a So
You Want to Be a Man With Hair game on
1s morning show. The grand prize was a
hair-replacement-system prize package.
Iosts Sean and Richie asked five questions
of each contestant. One correct answer won
acomb, two correct answers won shampooy
conditioner, three correct answers won a
hat, four correct answers won a Chia pet,
and hve qualified for the grand prize plus a
pair of pro wrestling tickets and a trip to
New York. Hair today but gone tomorrow
1s Dick Stark.

With the UConn women’s basketball team
at the top of the national rankings, moclern
AC WTIC-FM Hartford, Conn., held a No.
1 Weekend, during which it played No. |
songs from the "80s and '90s and listeners
won tickets to see the team in action. Tris-
tano Korlou scored big on this one.

Rhythmic top 410 KLUC Las Vegas contin-
ued s Y2Flyaways, as listeners won a
Blaque CD and qualified to win a trip to see
the group hive in concert anywhere in the
world. Vanessa Thill flew the coop on this
one.

Want 1o participate? L-mail your best promotions
to jsilberman(a airplaymonitor.com.

Double Vision

DO NOT
ENTER

Fresh off the campaign trail, Steve Forbes, right, hopes do to better in his new gig
as a celebrity impersonator of WHTS Davenport, lowa, PD Tony Waitekus.

'RADIO CONCERT MONITOR

nll. NHRS Dls * Scoct Colebrook, WRRQ)Cat cinmats * Loren Condron. AFGL KM Difes * Mike

Markham Wynn, AM\B L35\ 11\'{:Iieslanrll,\\.\IX,lJ(mm' ane Monzures, h|
Texas » Manda Petit l\ll.ﬁm wrle e Vick Pnston.\\l)?l

Barre. P.* Yaness Thil KLLCAMZL) Lis Vegas * Shamnnon Wray, WELZ T, Ha

bar, (Year Channel Mwane* Kaie Eyerly, KME! Yon Erancis * Vicki Fiorelli. KNI KESZ Phoenrs * Andrew Fleming, /20 Sacraniean, (M * You Freeman K115 Ls imelis *
* Trish Gillis, WARS-FV Boston * Michaed Godres € h1K Caleary. Wherta © Kelly Gross. WPLY Phitelnhia *
XHTZ San Dregn * Carly Johaston, ANTE 1. Vegas * Simone Jones, WL SL. Phikadelghia * Tristano Korlou. (BS Hanfurd, Cannn. * Kim Leeds, REVB-FM San Diegw + Larry Luy, W[LB et * Jennifee

{ 'ED Phazis * Dianaa Obermerer, KR Lin Angeles * Mike Ofiviero, WXTB Tampa. Fla » Mike
(v * Susan Remnolds. K FCYABBT Portland. Ure. * Stephanie Ringer,
Siverstein, WPOL Heltmyire  Keith Sarigia, WAOX Choc v  Jim Sheehan, KSJ0) San Franci  Jason Steinberg, WYY Nen York » Anne-Marie Srzelecki, WBAX Baton * Donna Telarico. WOOY Wilkes

PROMOGANDA HONOR ROLL
Dia ey CRSHNS Ut M. Do v TR e D B IS Wy« T L B ol s e B TR Bl 1. B

Doll. K €:0) Demver + Camie Dug-
Frey, KSON Sun fhes
hanie Hogerman, WWYZ Hartfund Comn. + Jay Holloway, WTT Chavaings, Temn + TJ,

WOUR Tamgs, s + Dave Demer, W RA Ortandlo, Fla

RHF dustin,

WRSE Budab, \.Y. * Kay WSTH Codumbuis, (.4, © Sheila

PROMOTION
DATE STATION EVENT DIRECTOR
March 24 WZYP Huntsville, Ala. Free Concert Wendy Speegle
APPEARING: Smash mouth, Stroke 9, more
March24  WPYO Orlando, Fla. Free Concert Jill Strada
APPEARING: Enrigue Iglesias, SK8
April 1 WSTR Atlanta Spring Festival Alan Hennes
APPEARING: Edwin McCain, Train, Splender
May 13 KIIS Los Angeles Wango Tango Von Freeman
APPEARING: TBA
May 20 WDCG Raleigh, N.C. G105 Big Shindig Pam Dziuba
APPEARING: TBA
May 29 WKSE Buffalo, N.Y. Kiss The Summer Hello #12 Stephanie Ringer
APPEARING: TBA
June 1 WERZ Portsmouth, N.H. Beach Bash 2000 Brett Richards
APPEARING: TBA
June 2 WHTZ New York Zootopia Sammy Simpson
APPEARING: TBA
June 3 WXKS-FM Boston Kiss Concert Trish Gillis
APPEARING: TBA
June 4 WIOQ Philadelphia Q Concert 2000 Lisa Acchione
APPEARING: TBA
June 4 WPRO-FM Providence, R.1. Birthday Bash Amie Picard
APPEARING: TBA
June 9-11  WNTQ Syracuse, N.Y. Balloonfest Janice Gaworecki
APPEARING: TBA
June 17 WBBM-FM Chicago Summer Bash 2000 Michael Biemholt
APPEARING: TBA
' July 3 WZPL Indianapolis Uncle Sam Jam Tami Muhn
APPEARING: Melissa Etheridge, Blessid Union Of Souls, more
July 7 KPWR Los Angeles Powerhouse Dianna Obermeyer

APPEARING: TBA

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.

emusemen’ BOXSCORE
ness TOP 10 GONGERT GROSSES

L u s i

g y M Artist CHER, LOU BEGA, C NOTE Artist ALAN JACKSON, LONESTAR
28 B Venue:  Freedom Hall Coliseum, Loursville, Ky Venue:  Conseco Freldhouse, Indianapolis
‘,u 1 Date(s): Feb. 9 Gross:  $754,640 Date(s): Feb. 11 Gross  $286.470
| - Att 12,561 Capactty: 15.510 Att 11,004 Capactty 13,000
‘,' 0 Artst ELTON JOHN Artist.  ZZ TOP & LYNYRD SKYNYRO
1 ,:‘7 ) Venue:  Crown Coliseum, Fayetteville, N.C Venue:  Freedom Halt Crvic Center, Johnson City, Tenn
1'-‘, ' A1 Date(s): Feb.§ Gross  $408.056 Date(s). Feb 11 Gross  $278.530
B Att 10,216 Capacity  sellout Att 7.958 Capacity sellout
) w“ ",f_. Artist 22 TOP & LYNYRO SKYNYRO Artist 22 TOP & LYNYRO SKYNYRO
2§ Venue:  Freedom Hall Coliseum, Louisville. Ky Venue:  Von Braun Cwvic Center Arena, Huntsville, Ala
B | B Date(s): Feb.8 Gross  $341,567 Date(s): Feb 9 Gross  $269,867
N At 11,116 Capacity: 13,000 Att 7.862 Capacity sellout
o Artist ELTON JOHN - - W Artist ALAN JACKSON, LONESTAR
3 Venue:  Carolina Coliseum, Columbia, $.C e | venue Charleston Civic Center. Charleston, W.Va
B & Date(s): Feb 4 Gross:  $309,653 B ' B Date(s): Feb 12 Gross  $268.339
Att 9117 Capacity: sellout Att 10,850 Capacity seflout
Py Artist: 22 TOP & LYNYRO SKYNYRO, LAIOLAW | Artst. DENNIS DEYOUNG
T "B Venue Pepsi Arena. Albany, N.Y. ’; Venue Rosemont Theatre, Rosemont. HI
B B Date(s): Jan. 25 Gross'  $297,211 Date(s): Feb.12 Gross  $257,255
B At 8,899 Capactty: 10,000 Att 4.270 Capacity sellout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. To subscribe
to Amusement Business call 1-800-999-3322.
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'\THE FIRST OF 4 CONSECUTIVE #1 UK HITS

“ Twestlife |swear it again

THE GROUP’S PREMIERE AMERICAN SINGLE
FROM THEIR FORTHCOMING DEBUT ALBUM...

THE ALBUM THAT DEBUTED AT #1 ON ALL OF THE EUROPEAN CHARTS. SN

Ta
{-:a =Y
0w — /

-

ton |

Sounds I’k a total amash' Ww\

timea. We f

K this

song and 'Q&up will be aftound for a long

L - ".
'i\' . .

MAJOR COMMITMENTS . NEW ADDS INCLUDE:

VUKKS! WFLZ!!  \WWzz! | Kiist!!
KSLz!! B97!!  WPRO! ‘

WPKY!! KRG!  WFHN! &
KGK@" AND MANY MORE... ©

g has all@@Pmo appeall”

!‘.

KRBE!!! UUNCI!
WKIE!!

CATCH UESTLIFE APPEARING ON

_ / ¢
WKSL!! WKFS! KHTS! k ' ‘
g |
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‘J.

' .
" ENECUTIVE PRODUCERS: SIMON COWELL, STEVE MAC & WAYRE HECTOR ARISTA
© 2000 ARISTS JECORES, W2, R

MANAGENIENT: LDUIS WALSH & RONAN KEATING FOR ROLO MANAGEMENT, DUBLIN, IRELAND
’ ]
v v mmy v

1 ° ‘" THE FOX FAMILY CHANNEL'S NEVW
S SHOW “SMASH HITS” IN MARCH!
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Tommy Austin Keeps Z100 Market King

It was a hentage station’s trial by fire. Main-
streain top 40 KKRZ (Z100) Portland, Ore., was
the undisputed market leader, not only in 12-
plus but in 18-24 and 25-34. Then along came
KNJM (Jammin® 95.3), owned by hillionaire
Paul Allen. Not surprisingly, the R&B-skewed
rhythmic station filled a gaping format hole and
had an immediate impact, debuting with a 5.9
share last spring.

Less predictably, KKRZ has maintained its
all-demo appeal and, with its 6.7-7.0 fall Arbi-
tron showing, held the market crown. (KX)M
was ofl slightly, 5.9-5.7.) “There’s certainly an
appetite for [rhythmic] music in this market, but
they certainly underestimated our relevance
with the 18-21 demo.” PD 'Tommy Austin says.
“Alot of rhythmic stations come mto markets
[with] dominant mainstreaun top 40s and think
that they can auwtomatically take the vounger
end. But just because 7100'is .1 heritage top 40
with an extremeh strong 25-34s [.1p|)e.ll]

doesn’t mean we're going 1o forget about 18-
[t s

|
E Despite Deep-Pocket Competition
|
|

‘We spend
97% of our
time looking

Tommy Austin ~ forward’

Program Director

KKRZ Portland, Ore.

Owner: Clear Channel
Ratings: 9.7-8.0-6.7-7.0

Austin allows than if he had to choose which
base 1o protect from an insurgent new station,
it would be the adults, 'fo a pomt. “Certainly we
know \\'huc the moneyv s, and we're perform-
ing in 25-plus like we've never done in the his-
tory of the station. We achieve that by beimg rue
t0 the mainsiream top 40 format of |)l.1\|n«h1|l
the hits, We feel we can compete in 25-34 and
compete with anvone 18-24 over the long
term.”

Nevertheless, Austin did counsel his staft
when Jammin’ first demed Z100's near-10-share
dommance. “Certainly, we had stafl meetings to
talk about various scenarios,” he says. “Bu the
stall here is preny confident. Thevre smant
enough 1o know that there's a new game in
town. There's some noveliy with [their newness|,
which ain’t over vet. There's stillalot of honev-
moon left in tha station, and they lThe a plaver”

Yet Austin also points out that_Jammin's
emergence didin't ake him by surprise. “When
Ken Benson was PDand T was APD. we strate-
gized manv times on {what we| would do
against new competition.” he savs. " Basically, iUs
not as much a record-1o-record battle. because
we want to nitke sure we always play the biggest
hits of all the formats. Luckily, we own lots of
genres, because we play i broad base of his.”

He dispnes the commonly held notion that
all mainstrear top 40 owtlets should do is wait
for the niche stations to warm up their higges
hits for them. “There's a specilic window of op-
portunity when you have to get on records
when being attacked.” Austin explains. “Even
though Z 100 has always had a rhythmic lean lor
a nainstream station, and we continue to lean
i that divection, we stll can’t let KNJN warm
records up with 800-900 plays. We have to play
them in nights and throw them in call-out
quickly. We can't let them own anything.

“I'we [add those records] too quickly,” he
adds, "we essentially warm those records for
them. I we wait too long, they' Il own [those

records] to the point where we're the copvcat.
I's a fine line, where you use your gut to know
exactlv when to get on each record.”

Here's a sample hour on KKRZ: Backstreet
Boys. "Show Me The Meaning Of Being Lone-
Iy™, Prince, “Kiss”; Blink-182, “All 'The Sinall
Things”: Mariah Carey Featuring Jay-Z
“Heartbreaker”; Christina Aguilera, “What A
Girl Wants”; Everlast, “What It's Like”; OF Dirty
Bastard, “Got Your Money™; Shaggy Featuring
Janet Jackson, "Luv Me, Luv Me™: Lonestar,
“Amazed™: IMx, “Stay The Night™; 98, “Be-
cause Of You™; and Santana Featuring Rob
Thomas. “Smooth.”

Narurally, call-out plays an important part in
Austin and MD Woody Harrison's music degi-
sions, but it is far from an end-all. *Research is
very import, but on records for the low end. you
have to get a gut feel 1o open up a record out-
sicle of nights,” says Austin.

“lo be sure.” he comtinues. “Iwouldn't play
something that's not calling out, but sometimes
vou have to take shots on records. We've put
records on because our guts told us thev'll be
hits. Montell Jordan's *'Get It On ‘Tonite” and
Ol Dirty Bastard's *Got Your Money” have
proved to be huge testers alier we plaved them,
as was Destiny's Child's 'Sav My Name!” These
kind of records are monsters for both stations.”

Unlike other high-profile Clear Channel sta-
tons. at 2100 air statlers haven't delved head-
long into voice-tracking. ™
doces it at this point is overnighn personality DK,
Erickson,” Austin savs. “Fle's got it down to a sci-
ence. He voice-tracks four stations. including 7.
He comes inat 3 in the afternoon and is out by
[0or 11 p.m. He'll sereen calls for the atiermoon
jock, and thevilshare the good ones. Alot of en-
tertamning calls are so generic that thevll work
for stations up and down the 1-15 corridor in
Oregon and Washington.”

I he biggest potential obstacle for Z100 could
be the hotest ticket in town, namely Portland
Trailblazer basketball, which, coincidentally, is
owned by Allen. Guess who gets prime access?
Austinis nonplussed. " Basically, when we goon
the air with anything, we go on the air to own
it.” he says. “1 don’t think we'll have any prob-
lems with owning the "Blazers. because it's all
theater of the mind. They can give away 30
pairs of tickets per hour. vet we can make it
sound bigger with just two tickets, just because
we can. . And there won't he any problent in get-
ting access 10 plavers. The "Blazer organizaion
realizes thev'd be shooting themselves in the
foot if thev ignored the Lkugesi-cuming station
in the market.”

While Jammin® emphasizes street marketing
and promotion. as befits its profile, Z100 focus-
es on more mass-appeal mavketing vehicles.
“I'V has been preuy eltective.” Austin says.
“We've been primanily selling the imorning
show. but with new competition in the market
musically, we've contemplated position ads. 1
honestly feel the radio station is positioning it-
self pretiy well as the hit msic station in town,
where people expect to hear all the hits.
whether they be from Jav-Z or Blink-182.7

Austin's emphasizes that “outside of the mu-
sic. we pretty much do our own thing. We
spend 97% of our time looking forward. So
while we certainly look at them. the minute vou
worry about vour rival too much is the minute
vou get bitin the ass.”

In fact. Z100's future competition may not
come {rom an in-market rival but from, or
through. high technology. "When they get
bandwidih 1o a level where people can listen 1o
music on the Internet without getting a
headache, that conld become a home issue.”
Austin says, “But as far as in-car listening, they
still have 1o figure out how to get Web access in
cars, which is where satellite radio may become

aplaver” JEFF SILBERMAN

|
|
'1

|
|

I'he only one who |

{ Radio Rejects AOL Offer At RAB Meet

Saving radio will no longer hand its conmen
\ over to Intermet providers for free, many broad-
casters are rejecting a new elfort by America
()nline o team with racdio. Launching its “Ra-
| dio Partner” eftort to a crowd of GMs and radio
| salespeople gathered in Denver for the Radlio
' \dvertising Bureau'’s amnual conference, AOL
[ asked radio 10 offer its audio. “You'll be able 10
drive traffic to your Web site,” said Charles
Warner, AOL VP of interactive marketing. “It’s
a partership, not an exchange ol dollars.” Few
detauls of the program were revealed. but
broadcasters by and large rejected it, with a clear
majority of the more than 2,500 attendeces walk-
ing out on Warner.

CAPITAL &
CAPITOL

| “We reach 260 million people a week; it
seems the challenge is for our mdusty to get the
economic benefits,” challenged Eaimnuis CEQO
Jeff Smulyan, who is among the broadcasters
still stinging from ceals cut with Broadeast.com,
which laier merged into Yahoo!. “We gave our
content to Broadcast.com, and they got $5 bil-
lion out af'it. What do we get out of a partner-
ship with vou? Does the economic benelit go 1o
us o1 vour” scolded Smulyan, who is spear-
heading a radio-indusiry imtiative to launch s
own Intermet service provider, similar 1o Broad-
casl.com.
RAB presidenyCEQ Gary Fries admitted the
industry “almost staved too long just in the ra-
dio brness” and wiged stations to convert their
sales torees into muhimedia marketing weams.
“Any station that doesn’t unite huernet rela-
tionships mto its prograinming would be fool-
1sh.” he said.
I'he mood at the Denver show was marked-
Iv different than in previous vears, when con-
solidation job stress overshadowed conversa-
tion. Fuded by RAB's release of figures showing

’ the mdustry ook ina record S17.7 bllion i ad
revenues kst vear, many are once again focuser!
on nuking money. “’Lhe picture is starting to
come together,” said one AE.

CAPITOL: NAB GOES TO THE HILL
Radio broadcasters asked Congress 1o hlock
the FCCTs decsion to hicense hundreds of Tow-
power FAM stations. “The FCC has rushed 1o
| Judgment by substituting social engineering for
rational, prudent polieymaking by adopting a
service that lacks any benefit that outweighs the
substantial costs that will be produced.” NAB
presidentCGEQ Eddie Frifts told the the Fouse

| ——— — — .

‘Telecorumunications Subcommitiee at a Feb. 17
hearing. The hearing was held on a biil spon-
sored by Rep. Michael Oxley, R-Ohio, that
would reverse the FCC decision: its co-sponsor
list has grown o 113, and Sen. Judd Gregg. R-
NCH has filed a smlar bill in the Senate.

FCC Chairman Bill Kennard, who declinecd
to appeat, insteac! sent Bruce Franca. .1 deputy

chief i the agency’s Office of Engincering and |

Technology, who told the snla(()mmmcc that
the FCC had taken "a conservative approach,”

in an eflort to ensure that low-power siations
will not cause mierterence. Franca also present-

ed internal FCC enginecring studies aumed at |

|efulmg NAB documents detailing signal chii-
ter: "We are convinced that LPFM service .
will not adversely impact reception of full-ser-
vice FM stations. norwill it affect 1that transition
of these stations to digital service.”

Meanwhile, the NAB has a'so won over the

support of House Speaker Dennis Hastert, R- 1

HI.. who lashed out at LPFM during a speecht
before radio exces exulier this month. His sup-
port may ensure that the bill will work s way
through the House without wallowing in com-
mittee. No marter whit happens in Congress,
the courts nray hawe the ultimate decision. "The
NAB has formally filed an appeal of the LPFM
ruling with the U.S. Court ot Appeals

CAPITAL: NOT ACCUMULATED

In an unusual move, Citadel announced it is
not merging wity Cumulus Media. 'The state-
ment was in response o repeated stories i an-
other trade claiming the two companies are i
merger talks. Ciadel says that those reports “are
umounded and withow basis and that Ciadel
has no present memion 1o undertake any such
discussions.”

Liberty Media, which in Oct. 25 bought a
149 share of Enums Connmunications, 1s ex-
pancing its rachio hokdings. "The investiment firm
18 buving a 20¢7 stake in Corus Entertamment.
owner of 14 Cavadian stations,

NEW MEDIA: SIRIUS/XM PLAY NICE

Facing an eventual FCC-mandated armage
of 1cchnology, Sivias Satellite Radio and XM
Satellite Radio have agnreed to develop a unitied
standard for satellite racios to enable constmers
to buy one radio capable of receiving either
company’s broadcasts. s part of the agree-
ment, cach company wilt i over allis exise-
ing designs and a lawsuir filed by Siries against
N has been settled.

Separately, Lehman Brothers analyst Robert
Peck predicts XA's share price will hit S60 by
the end of 2000, roughly double where it sits
now. “We project thar the digital audio radio
service will grow to over 30 million subscribers
by 2007, savs Peck. adding that XN “should
split this FCC-licensed duopoly market and
prosper from s advantages over tradinional ra-
dio.” XM's stock hit new highs on the recom-
mendation and the XM Sirius announcemen.

l

\

l

|

|

Industry Salutes Clive

Shown at a recent industry salute to Arista president/CEO Clive Davis, from left,
are Arista’s Joe Reichling, Davis, songwriter Diane Warren, KIS Los Angeles PD
Dan Kieley and MD Michael Steele, and Arista’s Richard Palmese.
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ALICE DEEJAY

BETTER OFF ALONE

“Instantly Top 10 phones. ‘Better Off “This song exploded onto our playlist... “Heard it in the clubs... Saw the response
Alone’ has a killer hook that forced us top phones, top sales and top 3 research. it was getting... and we knew it would be
to put it into rotation even with no room It's a monster!” a great record for XL. So we put it on
on our playlist. We made space for it!” -Rob Roberts, PD/WHYI, Miami immediately.”
-Andy Shane, % kk -Pete De Graaff, APD/MD/WXXL, Orlando
APD/MD/WKTU, New York % ok ok
. 8.0 8 ¢ “Alice Deejay leads the pack for this pop
e - . dance sound, generating Top 10 phones at “I am going with my gut on this one. It
Thl,s is the kind of record that we can KRBE and finding a new home at Top 40.” sounds great on the air, and I think it is
own in the city of Detroit. From the 1st -John Peake, PD/KRBE, Houston o el e
time Alex and I heard it we knew it was Fararere -Dave Universal, PD/WKSE, Buffalo
going to be perfect for us.” Ak Ak
-Jay Towers, *“Alice Deejay is a mesmerizing track with
APD/WDRQ, Detroit a hook that sticks to your brain! After “It’s one of my best testing records, it's
*kok ok 200 spins it is still Top 5 requests!” my secret weapon on the air!”
-Phil Michaels Trueba, -Jordan Walsh,

Huge phones... Huge requests... A perfect PD/WPYO, Orlando PD/WLDI, West Palm Beach

record for Power 96 and Miami!
-Kid Curry, PD/WPOW, Miami Yook * ok k ok
* kK

2 Million Units Sold Early Airplay:
England | Top 5 | Platinum - + .

Belgium | Top 5 | Platinum WKTU KYLD KZ QZ
;Iolland iop g ll;}atinum WDRQ KRBE WBTS
weden | Tops | Parmem WPOW  WHYI  KTFM

Sweden Platinum

Denmark | Top 5 | Platinum WPYO WXXL WKSE
Norway | Top 5 | Platinum WILDI WHTF KSEQ

Canada Top 5 | Platinum
At || Wep @ || 12k and more

Written & Composed by Pronti & Kalmani
Produced by DJ Jurgen, Pronti & Kalmani
Published by Molijn Publishing & Kalberg Publishing

w - © 2000 Violent Music b.v. Licensed exclusively to Universal Records Inc.,
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How Radio Vets Found Their Web Jobs (And You Can, Too)

Continued from page 1

dio formats tor daily newspaper Web sites.

* Network radio veteran Corrie Baldassano,
now with music/Internet radio portal Sounds
big.com.

O Sinl()n/l’x;um'spurlner ‘Tom Barnes, whose
new Mediathink offers both traditional radio
programming and Internet strategy.

® KROQ Los Angeles and VHEMTV veteran

Darcy Fuhner,

now director of

music program-

ming for Sonic-

; S T Net's rapidly ex-

'\'*‘ B ST panding fleet of

- Iuternet stations.

[ | ” g ® lan llarrni-

‘ son, former PD

of WEQX Al-

bany, N.Y., who's

now Pbh ofonline

station VHI at

Work, where for-

mer WEQNX stafter Maria Chambers is doing af-
ternoons.

® Paul Bendat, former owner/PD of WARBY’
WKLI Albany, N.Y,, who, afier selling his stations,
first relaunched WKL as an Internet-only ven-
tre and is now partnering with erotica site nerve,
com for two radio channels.

BENDAT

HOW THEY GOT THERE

Not everybody who has made a radio-to-In-
ternet transition was looking to do so. Lindaht
was happily running Cox’s Fagle Research when
he got a call from the president of Cox Enter-
prises about its new joint venture. “Was I in-
trigned by the Internet as a user? Absolutely. But
F'would not have dassified myselfas an expert in
any way, shape, or form.”

But Zapis says he “always had a fascination with
new technology and the application of technolo-
gy tobusiness problems.” Zapis, Bendat, and Lev-
en—who also had a connection 10 new technolo-
gy as one of the pioneers of Virtual Radio—all set
owt for the Internet when, as Leven puts it, con-
sohidation made radio “abusiness I wasi't going
to be able to be in.” And Barnes became fascinat-
ed with the Web in 1995 and was quickly involved
in business development projects for Internet-re-
lated companies, in additon to his radio work.

WHAT YOU HAVE TO OFFER

But even if you weren't there.in 1995, you still
have a lot 1o offer on the Internet. “That’s one of
the true, honest-to-Goxl secrets about the Web,”
says Barnes. “No matter how [nontechnical] you
are, you have a lot more value online than you
believe you do.

“The skill sets are highly complementary, par-
ticukuly if you look at what a PD is supposed to
do, whichiis really 1o facilitate and define the cus-
tomer’s experience,” Barnes adds. “So many In-
ternet companies struggle with creating an expe-
rience that's engaging, or ‘sticky.” Well, that’s what
PDs have done forever—we've been all about
fighting button punching.”

“The broadcast maodel of niche marketing and
knowing how to reach histeners s attractive to In-
ternet companies,” says Baldassano. She also notes
that “most of the other companies that are doing
broadeast . . . have people from the music business
or cable. They don't have a lot of radio people on
staff who have been programmers.” That, she
adds, gives PDs an advantage, albeit a lessening
one as more radio people make the move,

“Radio-programming skills are some of the
most important and transferable skills to other
mediums,” says Farber. “You're audience-fo-
cused. You're building brands, whether iCs 99X
or Z.100. And at radio, you come into contact with
Libels, concert promoters, publishing companies,
and all different facets of the record industry. You
get a sense of how the industry functions.”

“You need expertise ata company in every dis-
cipline. You need marketing and sales skills,
which most of these companies don't have, and
all the other administrative skills that owning «a

-adio company teaches you,” says Zapis. “1 was
lacking in the technology, but fortunately the
founder of that company has that covered.”

“People say, ‘T don't know HTML and CGI
and you don’t reallv need to. You need to know
how people think and feel,” says Barnes.

THE LEARNING CURVE

Which doesi't mean that understanding the
technology isn’t at all important. Fuhmer says that
even an Internet radio programmer “has to
know certain technological issues” that influence
your programming decisions. “You can’t operate
m a vacuum in this world. When you do this,
you're involved in everything.”

It’s also helpful, Lindahl says, if you're “com-
fortable with ambiguity, and if you like an envi-
ronment where you wake up in the morning
thinking you're going to do one thing but end up
doing another and where you can be comfortable
with the notion that you get instantaneous feed-
back about what you're doing.”

Alittle programming flexibility helps, too.
Many of the folks we interviewed compare Inter-
net radio to the early days of FM, and that analo-
gy apphies not only to technology but program-
ming. Barnes foresees heavily interactive
channels that segue from Metallica to
opera, depending on who's logged on at the
moment. In fact, VI at Work, one of the chan-
nels that most resembles conventional radio with
heavy production and even a live jock in after-
noons, is already capable of “Carole King and
Metallica back to back,” says Chambers. “T'he first
thing you have to dois broaden your horizons. It
was very exciting to me to be involved in all kinds
of music, not just modern rusic or adult pop or
whatever,” Fulmer says.

MAKE THAT MOVE

So you recognize the Internet as the place you
want to be. Now what? Several interviewees are
already swamped with calls from friends eyeing
a similar move. But both Zapis (lee@ever-
strearn.cotn) and Leven (jleven1672@aol.com)
are looking to hear from readers. And Zapis is swu-
prised he hasn’t been called more. “1 don't know
if'it’s from fear and they’re not risk-takers. ‘The
people we talk to seem to be younger and
look at this as a
way of making a
name for them-
selves and getting
inon the ground
floor,” he says.

Baldassano
and Barnes en-
courage job
hunters to look
beyond radio or
music sites to oth-
er topics that in-
terest them. He
and Bendat both suggest clicking that “jobs” box
that is found on most Web sites. Zapis suggests go-
ing to Internet conferences and also reading the
newsletters that cover Web audio.

Baldassano also suggests two books, “Cus-
tomer.com” by Patricia Seybold and Seth Godin's
“Permission Marketing,” as well as consumer
magazines Fast Company and Industry Stan-
dards, which will help you identify companies
that are stafting up. She also suggests general job
sites (e.g., hotjobs.com) and the new-media asso-
ciation in web-savvy cities like New York or
Boston and forming as many relationships with
Web-related headhunters as you can.

It's also a good idea, say interviewees, to be in-
volved with your own station’s Web efforts. And
there’s always doing it yourself. While Bendat, Za-
pis, and Leven had some readly cash from their sta-
tion sales, W] LB Detroit PD Michael Saunders,
who runs industrv-aclvice site thehitteam.com, says
anyone can lwnch a Webssite for $5,000, although,
he points out, having the money toyvamp up and to
adequately promote yourself are not the same
thing. Even with a budget, Bendet now believes,
the dot.com world is so satwrated that it’s easier to
partner with existing brands than to kninch one.

Farber suggests making yourself a student of

the Internet and developing a “point of view”
about the online music business. And soon. “Be-
fore long, it’s going to get to the point where peo-
ple who don’t have Internet experience have no
value,” he predicts. And Lindahl's advice to sta-

| tions contemplating Web-site development also

applies to job hunters: “1 urge people to just do
something. The completely wrong thing to do
with the Internetis to just do nothing or wait un-
til you get the full solution.”

T0P 40 TOPIGS o seun poss
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Are There Another 6 Shares For Top 40?

. - . . . \
contingent of black listeners interested in pop

One of'the ironies of top 40's recent resur-
gence is that the same ratings that looked so
awful to many group broadcasters during the
early '90s looked OK as things got more frag-
mented. The 9.9 share 12-plus that top 40
managed to post in Airplay Monitor’s exclu-
sive national Arbitron format ratings for sum-
mer 99 was certainly better than the 7.2 share
to which the format had been whittled in 1996
but a lot less than the 15.6 share that top 40
controlled a decade earlier.

In fact, top 40’s current nationat shares are
still around where they were in 1993-94,
when the format was in full-crisis mode. The
top 40s that stayed in the format were getting
better by that ume, but many were still ditch-
ing the format, as reflected by the numbers
continuing to go down for a few years. While
country has shed virtually all of the 4.5 t0 5
shares that it picked up during the early part
of the decade—proving that some things are
truly cyclical—top 40 still has considerable
room to grow before it can be said to have tru-
ly recovered.

So are there another 6 shares out there for
top 40? It’s certainly a more fragmented
world than it was in 1989, meaning that it may
not be possible to reclaim all that listening.
But it wouldn’t be much of a format resur-
gence if we were willing to stop now just be-
cause top 40’s right to exist is no longer in
question. ‘There are still some places to look
for new audiences, and the way that the na-
tional numbers have redistributed themselves
over the past 10 years offers some clues about
where to look.

Not all of the ratings that new formats have
garnered came at top 40’s expense. AC, in-
cluding the adult top 40 format that seemed
to benefit from top 40’s early-"90s misery, has
lost 3 shares over the past decade. Modern
rock has gained 3.5 shares since the late "80s,
but album rock has lost 2.4 shares, which cer-
tainly accounts for some of that. The format
cluster that seems to have grown the most
over the past decade is R&B, adding nearly 6
shares in the past 10 years. Spanish, mean-
while, has picked up 3.5 shares.

Until now, a lot of top 40’s growth has come
in markets that got the format for the first
time in five years or more. In the continuous-
ly measured Arbitron markets that make up
the national numbers, there are a lot fewer of
those opportunities left (although there’s still
a huge hole in many sinaller markets). The re-
maining upside for the format is going to have
to come from growing the audience through
marketing and mass-appeal morning shows
and by reaching out to some of the folks who
can still take or leave the format. Three
thoughts in particutar:

1. Reclain the African-American listener.
While top 40 should not compete head to
head with R&B radio, there’s always been a

hits, at least as a second choice. R&B radio,
which tried to cover its bases on the biggest
pop records in the past, hasn’t done so since
the mid-"80s. But mainstream top 40, once
known for its mixed air staffs, hasn’t made any
significant outreach to those listeners either.
When you look at the recent success of WKSE
Buffalo, N.Y., which is more R&B-driven at
night, with an African-American personality,
you have to assume there’s some upside in at
least trying to court black listeuers. And
WKSE has done this despite the fact that its
R&B rival, WBLK, has also added several
shares over the past few years and become a
more competitive station. And while the in-
dustry wisdom has been that black listeners
have too many R&B choices to be interested
in top 40, Fispanic listeners—for whom top
40 has been willing to fight—have a lot more
choices these days.

2. Don’t take the teens for granted. The
good news is that the swelling of Gen-Y (and
Gen-7Z) has yet to have its full impact on top
40. But while top 40 still remains the domm-
nant teen choice, those listeners aren’t
promised to top 40 (or to radio at all), espe-
aally with today’s new-media choices. ‘Teens
need continued outreach. They're also the
ones who are, at least anecdotally, most likely
to be upset about both the quantity and qual-
ity of commercials. Knowing how to target
teens (and 12-24 in general) is of special im-
port to anybody who signs on a second top 40
n any market, since most second top 40s have
grown the format’s audience only slightly.
Only stations like WWHT (Lot 107.9) Syra-
cuse, N.Y., which had both the opportunity
and inclination to go below an older-leaning
mainstream outlet, have been the exception.
(I'd expect the new WBTS Atlanta to do the
same.)

3. Continue to teach 18-24s to use the for-
mat: For the past year, we've been under the
impression that if 18- 10 24-year-olds aren’t
as enthusiastic about the format as everybody
else, it’s because of the teen acts. Or because
of an interest in “extreme” rock or hip-hop
that top 40 can’t play. Beyond that, 18-24s
are also the generation that, in many cases,
doesn’t have any grounding im mainstream
top 40, because it didn’t exist in so many
markets when they were teens (making it
doubly important to take today’s teens into
consideration). It anybody taught them to
use a “variety” station, it was M'T'V, which
played rock and hip-hop together without
the teen acts (mostly because there weren't
any at the time). It's true that 18-24s have
more current music than any demo that isn’t
serviced by top 40. But they still need to be
taught to use the format overall, something
stations are, by and Luge, doing a better job
of these days.
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'World Radio Histo
TOP 40 AIRPLAY MONITOR FEBRUARY 25, 2000



Motitor-— MAI

E——

IREAM TOP 400

FOR WEEK ENDING FEBRUARY 20, 2000

z
:.. MAINSTREAM TOP 40 RIRPLAY — MAINSTREAM TOP 40 AUDIENGE
2% 58|28
Z2|32| 25| TITLEAMPRINT/PROMOTION LABEL ARTIST | TW | LW i | aupience
NO 1 Qé Sé QE I (millions)
* ok ok LR 3|22 | 23| TITLEIMPRINT/PROMOTION LABEL ARTIST | TW | LW
(D] ¢ 6 | BYEBYEBYE 1 week at No. 1 ‘N SYNC | 6632 | 6005 x x4k NO.1 % % |
(Z)| 1 | 10 | SHOW ME THE MEANING OF BEING LONELY Jive BACKSTREET BOYS | 6360 | 6281 D) 3 | 6 | svesvenyE e F ‘N SYNC | 62.924]57.897
3 2 | 15 | WHAT A GIRL WANTS Rca CHRISTINA AGUILERA | 5895
NEE s cu L 2 1 | 21 | ) KNEW | LOVED YOU coLumeiA SAVAGE GARDEN  (57.090/60.307
I KNEW | LOVED YOU coLumsia SAVAGE GARDEN | 5868 | 6251
@ § 16 | THAT'S THE WAY IT IS 550 MUSIC/550-WORK CEL!NE DION  }56.028|50.125
(5)| 6 | 17 | THAT'S THE WAY IT IS 550 MUSIC/550-WORK CELINE DION | 5702 | 5447
(@) | 4 | 10 | SHOW ME THE MEANING OF BEING LONELY JivE BACKSTREET BOYS |55.519{54 946
6 7 17 | BRING IT ALL TO ME TRACK MASTERS/COLUMBIA BLAQUE | 4779 | 5174
5 2 | 15 | WHAT A GIRL WANTS RCA CHRISTINA AGUILERA | 51.068{58.172
1 5 14 | BLUE (DA BA DEE) REPUBLIC/UNIVERSAL EIFFEL 65 | 4727 | 5479
6 7 17 | BRING IT ALL TO ME TRACK MASTER/COLUMBIA BLAQUE |43.009|47.177
8 8 | 32 | SMOOTH arisa SANTANA FEATURING ROB THOMAS | 4207 | 4498
1 6 14 | BLUE (DA BA DEE) REPUBLIC/UNIVERSAL EIFFEL 65 [42.623(48.900
(9) | 10 | 13 | ALL THE SMALL THINGS Mca BLINK-182 | 4092 | 3943
8 8 | 30 | SMOOTH aRisTA SANTANA FEATURING ROB THOMAS | 40.812|43.805
11 | 6 | NEVERLET YOU GO ELEKTRAEEG THIRD EYE BLIND | 4007 | 3832
(9) | 13 | 8 | AMAZED sna LONESTAR |34.417{30477
11 9 19 | THEN THE MORNING COMES INTERSCOPE SMASH MOUTH | 3946 | 4141
10 | 12 | ALL THE SMALL THINGS HcA BLINK-182 |33.772|32.924
12 13 11 | FALLS APART LAVA/ATLANTIC SUGAR RAY [ 3705 | 3736
11 9 22 | BACK AT ONE MOTOWN/UNIVERSAL BRIAN MCKNIGHT  |31.992 (35.307
13 12 | 21 | BACK AT ONE MOTOWN/NIVERSAL BRIAN MCKNIGHT | 3510 | 3770
16 ISEl AMAZED ove Fre— ——— (A2)| 15 | 6 | NEVERLETYOU GO ELEKTRAEEG THIRD EYE BLIND |31.897|29.897
15 | 15 | 12 | TAKE A PICTURE mermse — (A3 | 12 | 11 | FALLSAPART LAVAATLANTIC SUGAR RAY |31.237|30.612
= GREATEST GAINER = 14 11 19 | THEN THE MORNING COMES INTERSCOPE SMASH MOUTH  |29.526 | 30.844
REA AIN
20 3 AMERICAN PIE  MAVERICKWARNER BROS. MADONNA | 3196 | 2531 16 3 AMERICAN PIE MAVERICK/WARNER BROS MADONNA  (28.88425.135
T P e e SONIGUE | 3140 { 2648 20 | 5 | MARIAMARIA ARISTA SANTANA FEATURING THE PRODUCT G&B  |27.736{21.762
18 14 | 26 | 1 NEED TO KNOW coLumeia MARC ANTHONY | 3067 | 3419 17 14 | 28 | INEED TO KNOW coLumela MARC ANTHONY 127.489|29.949
* % AIRPOWER # & 17 6 | IT FEELS SO GOOD FARM CLUB/REPUBLIC/UNIVERSAL SONIQUE |26.517|25.015
2 | 5 | maRiA MARIA SANTANA FEATURING THE PRODUCT &8 | 2941 | 2447 19 | 18 | 18 | MYLOVE IS YOUR LOVE ARisTA WHITNEY HOUSTON | 22.727|24.980
24 4 ONLY GOD KNOWS WHY  TOP DOG/LAVA/ATLANTIC KID ROCK | 2716 | 2329 A D [ TAKE A PICTURE rerrise FILTER JEZoU2L%60
25 10 | EVERYTHING YOU WANT rca VERTICAL HORIZON | 2560 | 2287 21 | 21 | 23 | MEETVIRGINIA AWARE/COLUMBIA TRAIN {20.510|21.456
22 | 19 | 26 | MEETVIRGINIA AwarECOLUMBIA TRAIN | 2542 | 2700 22 | 23 | 7 | THANKGODIFOUNDYOU coumsia  MARIAH CAREY FEATURING JOE & 98 DEGREES |19.268)19.326
23 | 17 | 18 | MYLOVE!IS YOUR LOVE risia WHITNEY HOUSTON | 2529 | 2909 (D | 78 B |TRY enc MACY CRAY (I8955915036
27 6 | DEARLIE wracearisa e | 2450 | 2334 26 | 6 | DEARLIE LAFACE/ARISTA TLC {18.889(16.595
25 | 21 | 7 | FROM THE BOTTOM OF MY BROKEN HEART jive BRITNEY SPEARS | 2021 | 2528 25 S0) BN | SEXUAL(LUDATD) fyroki £ G ELSALLA
33 | 3 | BREATHE waRNER 8ROS. FAITH HILL | 2005 | 1454 27 | 7 | EVERYTHING YOU WANT rca VERTICAL HORIZON 1772715833
27 | 26 | 9 | SEXUAL (LIDA DI Tommy sov AMBER | 1870 | 1954 @D | 29 | 3 | SAYMYNAME columen DESTINY'S CHILD  (17.713|14.064
3 | 1TRY eric MACY GRAY | 1808 | 1497 30 | 3 | ONLY GOD KNOWS WHY TOP DOG/ILAVAATLANTIC KID ROCK |17.162|13.812
29 | 29 | 12 | CANDY 550 Music/s50-WORK MANDY MOORE | 1734 | 1756 36 | 3 | BREATHE WARNEREBROS FAITH HILL |15892/10.457
35 3 SAY MY NAME coLuMBia DESTINY'S CHILD | 1726 | 1404 30 24 16 | RHYTHM DIVINE INTERSCOPE ENRIQUE IGLESIAS [15.446|18.727
31 | 28 | 6 | THANKGODIFOUNDYOU cowmsia  MARIAH CAREY FEATURING JOE & 98 DEGREES | 1682 | 1737 31 | 31 | 21 | I'WANNA LOVE YOU FOREVER coLumBin JESSICA SIMPSON _ }12.77113.545
32 27 16 | RHYTHM DIVINE (NTERSCOPE ENRIQUE IGLESIAS | 1606 | 1959 32 | 25 7 FROM THE BOTTOM OF MY BROKEN HEART Jive BRITNEY SPEARS |12.406{17.538
33 | 31 22 | WAITING FOR TONIGHT WORK/550-WORK JENNIFER LOPEZ | 1444 | 1643 33 32 22 | WAITING FOR TONIGHT WORK/550-WORK JENNIFER LOPEZ [11.504]13.454
34 | 30 | 14 | LEARNTOFLY ROSWELLRCA FOO FIGHTERS | 1407 | 1653 NEW)» YOU SANG TO ME coLumBia MARC ANTHONY (10994 7.111
38 | 2 | HIGHER wmnpup CREED | 1344 | 1129 35 | 34 | 10 | CANDY 550 MUSIC/550-WORK MANDY MOORE | 10.425|10.943
39 | 2 | FEELIN'SOGOOD workssowork  JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE | 1300 | 1072 36 | 35 | 16 | HANGINAROUND DGC/INTERSCOPE COUNTING CROWS | 9.171 |10.701
NEW»> THE BAD TOUCH REPUBLIC/GEFFEN/INTERSCOPE BLOODHOUND GANG | 1208 | 931 NEW) GET IT ON TONITE DEF SOULIDIMG MONTELL JORDAN | 9.031 | 6.200
38 | 36 | 20 | 1 WANNA LOVE YOU FOREVER COLUMBIA JESSICA SIMPSON | 1204 | 1395 38 | 33 | 14 | LEARN TOFLY ROSWELURCA FOO FIGHTERS | 8.794 | 10.946
NEWD | GETIT ON TONITE DEF SOULIDIMG MONTELL JORDAN | 1179 | 788 40 | 2 | FEELIN'SOGOOD workss0work  JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE | 8.337
40 | 38 | 17 | HANGINAROUND occinrerscore COUNTING CROWS | 1100 | 1434 40 | 39 | 26 | (YOU DRIVE ME) CRAZY JvE BRITNEY SPEARS | 8041 | 8032

Songs ranked by number of detections. () Records showing an increase in detections over the previous week, regardiess of chart movement. A
record that has been on the chart for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to
songs appearing in the top 20 on both the Airplay and Audience charts for the first time with increases in both detections and audience. Greatest Gain-
er awarded to the record with the largest increase in detections. Most New Stations awarded to the record registering six or more detections at the most
stations for the first time this week. If two records are tied in number of detections, the record being played on more stations is placed first. Records
below the top 20 become recurrents and are removed from the chart after 26 weeks.

ameres  NAINSTREAM TOP 40

INERS
INCREASE IN DETECTIONS

MADONNA ¢« American Pie (MAVERICK/WARNER BROS.) +665
WKSL +29, KQAR +27, WRVQ +26, KUMX +25, WDJX +23, WXYV +23, WKFS +21, KXXM +20, WJBQ +19, KHTT +19

'N SYNC -+ Bye Bye Bye (Jve) +627

KCHZ +34, WKIE +28, KJYO +27, WABB +26, KUMX +24, WKRQ +24, KQAR +21, WBAM +20, WWHT +20, WXSS +20

FAITH HILL * Breathe (WARNER BROS.) +551

KRUF +49, WXSS +43, WGTZ +29, WXYV +27, KJYO +25, KQAR +22, WYOY +20, KUMX +20, KHFI +20, KKOM +18

SANTANA FEATURING THE PRODUCT G&B ¢« Maria Maria (arista) ~ +494

WWHT +37, WBHT +28, KUMX +25, KIS +24, KFMS +23, WDJX +23, KRUF +20, KQAR +18, KMXV +18, KKDM +16

MARC ANTHONY -« You Sang To Me (coLumsia) +431

WNOK +25, WFHN +23, KHFI +20, KZZU +17, KZZP +15, WWCK +15, WYCR +15, KZQZ +14, WZAT +13, KHTS +12

ﬁ
L

Songs ranked by audience, computed by cross-referencing exact times of airplay with Arbitron histener data. (O Records showing an increase
in audience over the previous week, regardless of chart movement. A record that has been on the chart for more than 20 weeks will not
receive a bullet, even if it registers an increase in audience. If two records are tied in total audience, the record being played on more stations
is placed first. Records become recurrents and are removed from this chart in conjunction with the Mainstream Top 40 Airplay chart

P = [ TTLE DETECTIONS
m d HEB“HHENIS & | ARTIST (IMPRINT/PROMOTION LABEL) W | LW
MAMBO NO. 5
9 | LOU BEGA (RCA) B 1062 | 1191
SHE'S SO HIGH
MAINSIBEAM Inp 4“ 10 | TAL BACHMAN (COLUMBIA) 1021 | 1044
= IF YOU HAD MY LOVE
= | Timne DETECTIONS| | 1 | JENNIFER LOPEZ (WORK/550-WORK) 1002 | 1122
& | ARTIST (IMPRINT/PROMOTION LABEL) w | w NO SCRUBS
12 | TLC{LAFACE/ARISTA) 933 | 950
WHERE MY GIRLS AT?
1| 702 (MOTOWN) 1671 | 1776 3 | HEY LEONARDO (SHE LIKES ME FORME) | o
P T 13 | BLESSID UNION OF SOULS (PUSHN2) | 922 | 912
) iy 1526 | 1641 KISS ME ]
CENWORNRSUMDRE) 14 | SIXPENCE NONE THE RICHER (SQUINT/COLUMBIA) | 855 | 802
UNPRETTY
3 1521 | 1567 FLY AWAY
TLC (LAFACE/ARISTA) 15 | |ENNY KRAVITZ (VIRGIN) 824 | 865
GENIE IN A BOTTLE
# | CHRISTINA AGUILERA (RCA) 1398 | 1437 | | 16 | BRRIQUEICLESIAS (OVERBROOK/INTERSCOPE) | 807 | 767
ALL STAR »
5 | SMASH MOUTH (INTERSCOPE) 1286 | 1259} | 17 | EVERY MORNIN G rANTIC) 11 | 191
SOMEDAY _.BABY ONE MORE TIME
§ | SUGAR RAY (LAVA/ATLANTIC) 1283 | 1397 | | 18 | 5ioABY QNEMORE TIM 716 | 691
SLIDE | WANT IT THAT WAY a
7 | GOO GOO DOLLS (WARNER BROS.) 1225 | 1243 | | 18 | BACKSTREET BOYS(JIVE) 636 | 698
BLACK BALLOON WHAT IT'S LIKE
8 | GOO GOO DOLLS (WARNER BROS.) 1193 | 1266 | | 20 | EVERLAST (TOMMY BOY) 634 | 647

Recurrents are titles that have appeared on the Mainstream Top 40 Airplay chart for 26 weeks and have dropped below the top 20.
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