I 1 OP 40 II AIRPLAY

» We Listen To Radio °

, 2000 $4.95 Volume 8 * No. 16

TOP 40 HIGHLIGHTS
MAINSTREAM TOP 40
’N SYN
Bye Bye Bye (JIvE)
== RPOWER

SAVAGE GARDEN - Crash And Burn (COLUMBIA)
BRITNEY SPEARS * Oops!...1 Did It Again (JIVE)
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BRITNEY SPEARS - Oops!.../ Did It Again (JIVE)
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Thcng Song (DRAGONIDEF SOUL/IDIMG)

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK
* MOST NEW STATIONS *
JAY-Z FEATURING UGK -« Big Pimpin’ {ROC-A-FELLA DEF JAM/IDJMG)

ADULT TOP 40 _ page 28

VERTICAL HORIZON
Everything You Want (RCA)
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GOO GOO DOLLS +Broadway (WARNER BROS.)
’N SYNC - Bye Bye Bye (JIVE)

* MOST NEW STATIONS «
MATCHBOX TWENTY  Bent (LAVA/ATLANTIC)
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FAITH HILL
Breathe (WARNER BROS.)

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* MDST NEW STATIONS «*
LEANN RIMES + | Need You (SPARROWICAPITOLICURB)

Top 40 Posts Format Record |
in Latest Power Ratios Study
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“I WANT YOoU To NEED ME”

THE FOLLOW UP TO THE SMASH
“THAT'S THE WAY IT 1S”
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"( Trinket.

Boom

IUARNING:

This song will explode 4.24.00

COULDN’T WAIT TO BLOW IT UP:
IJTMH/Chicago WKIE/Chicago

“One listen... and BOOM!”
- Barry James, WWTMH/Chicago

BOOM the explosive new single ‘
from Trinket’s forthcoming album
SET TO EHPLODE.|




To Director Of Charts

Chartadministrator Silvio Pietroluongo has
been promoted to director of charts for An-
play Monitor.

Pietroluongo, a 12-
yvear veteran ol Bill-
board's charts l[('|);|l -
ment, began his most
recent duties in_ January
1999, Since then, ac-
cording to Airplay
Moniton lml)||~|u| Jon
Guynn, “Silvio’s ability
and attitude has posi-
tively impacted every-
one i the organization
from sales to edit to pro-
duction.” The promo-
tion “better recognizes Silvio's role as head of
Airplay Monitor’s chart department.”

In addition to his Airplay Monitor duties,
Pietroluongo remains chart manager for The
Billboard Hot 100.

PIETROLUONGO |

||| Wall Street Recovery
Bypasses Radio Shares

Radio stocks continued to get beat up in the
wake of the record one-day drop in the Dow
Jones industrial average. On April 17, AMFM
1 lost $3 a share, Entercom dropped nearly

$3.50, and CBS and Radio One were down $2
[ | ashare. At the same time, the technology-
laden Nasdaq jumped a record number of
points, although many bargain seekers were
gobbling blue 1lnp stocks and forgoing small-
er companies and lesser-known Internet con-
cerns. Many radio stocks are traded on the
Nasdaq, yet prices lagged as investors sweat

dio revenues and Web site advertising.

Another new technology sector was also hit.
XM Satellite Radio fell nearly $2.50 a share,
while competitor Sirius Satellite Radio
dropped more than $1 per share.

On April 14, worry over rising inflation and
another interest-rate hike led to a record 618-
point drop in the Dow and a decline of 355

points on the Nasdagq. FRANK SAXE

|
‘ over the connection between the growth inra-
[
|
|
[
|
[

Cluster Commerclal Clutter Gontinues

A new study by Empower Media Marketing
says that the growth in commercial clutter con-
tinued last year, with a 6% increase in the num-
ber of units between 1998 and 1999. The good
news, it there 1s any, is that there was a 13% in-
crease in units in a similar study released last Au-
gust. Markets with the worst clutter increase were
San Francisco (209%), Miami (16%), Detroit (12%),
Chicago, Philadelphia, and Washington, D.C.
(11%). Of the 16 markets measured, only San An-
tonio and Indianapolis had drops.
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MANAGEMENT: ADRIANCE EXITS

Longtime KHKS (Kiss FM) Dallas VP/GM
Brenda Adriance has resigned. AMFM VP/di-
rector of sales (and former Kiss GSM) George
Laughlin is acting GM. And best wishes to KHKS
promotion director Melissa Burrill, who'll be giv-
ing new meaning to the term “value added™ by
bringing her first child into the world by about
the time you read this. She'll take some well-de-
served time off to help the youngster understand
that her mom’s D, Mr. Ed, is not a horse.

AMFM Hartford, Conn., market manager
Rob Williams, whose oversight includes top 40
WKSS, is named market manager of AMFM's
Philadelphia cluster; including WIOQ and rock-
based adult top 40 WLCE (Alice 104.5). Back in
Hartford, director of sales Paula Messina is
upped to market manager. Meanwhile, WLCE
MDD Joe Proke exits. 1e can be reached at 856-
651-0815 or at jproke@aol.comn. Kenny Walker is
handling music for now.

WAOA (A1A) Melbourne, Ila., GM Chet Pike
exits. No successor has been named yet.

Broadcast.com founders Mark Cuban and
Todd Wagner are exiting the company they sold
© Yahoo! last vear for $6 billion. Wagner, who
declined an ofter to become COQO of Yahoo,
plans to work to bring technology to inner-city
children. Cuban has signed an agreement to
buy the Dallas Mavericks. Former AudioNet ex-
ecutive Kevin Parke joins Yahoo as VI/general
manager.

PROGRAMMING: PEAKE TO PARIS
After five years as PD of KRBE Houston, John
Peake makes a big move 10 Europe’s NR| chain
as a VP of operations. He'll be overseeing NR]'s
French top 40 network and also working with the
group’s other stations. NR] also owns top 40 out-
lets in Austria, Sweden, Germany, and Belgium.
WNCI Columbus, Ohio, PD Todd Shannon,

’ who's overseeing top 40 sign-on WFSJ Jack-
sonville, Fla., recruits WKCI (KC101) New
[ Ilaven, Conn., APD/MD Brent McKay as PD.

In suburban Washington, D.C., it appears
Spanish programming will finally make it onto
the FM band. Modern AC WPLC (Pulse 94.3)
Warrenton, Va., has been bought by Mega Com-
munications, whose stations are primarily Span-
ish-language outlets, for $5.25 nullion.

Modern AC WCPT (the Point) Albany, N.Y.,
splits off its simulcast partner WKBE into a shad-
owcast modern AC format that will more specifi-
cally target the Glens Falls, N.Y,, market that it
covers. The stations will continue to simulcast
morning drive.

WOMP Wheeling, W.Va,, PI)/morning John-
ny O. joins crosstown AC WKWK (K97) as Py
mornings, replacing Doug Daniels, who joined
AC WVAF Charleston, W.Va., as PD. He's joined
by morning co-host Debbie Mills. At inodern AC
sister WZNW (the Zone), morning host Keith
Mack is named PD, replacing Daniels. Also, for-
mer crosstown album WEGW jock Ken Kirby
Jjoins WOMP for morning drive, and middayer
Cindy Taylor becomes morning co-host.

PEOPLE: THEY’RE JAM’N NOW

WJMN (Janm’n 94.5) Boston PD) Cadillac Jack
fills out his programming team, giving marketing
director Dennis O’Heron APD stripes and nam-
ing Michelle Williams, formerly with Coleman
Research, MD. The pair replace Danny Ocean,
now PD of WKCI (KC101) New Haven, Conn.

KYSR (Star 98.7) Los Angeles PD) Angela
Perelli gives a few more initial duties to MD Chris
Patyk, making him APD/MD.

At KKRZ (Z100) Portland, Ore., longtime
morning man John Murphy has decided to exit.
He had been commuting from L.A. to do the
show for a while. PD) Tommy Austin is now look-
ing for a new leader for the highly successful
wake-up crew. With the other four members
firmly in place, syndicating Clear Channel sister

worn't be a possibility, he says. But Dees’ syndicat-
ed morning show 1s now being heard on Clear
Channel’s recent top 40 convert KISF Medford,
Ore.

Rhythmic top 40 WPYO (the Party) Orlando,
Fla., night jock E.Z. Street joins similarly format-
ted WPOW (Power 96) Miami for mi,hls and will
team up with programming assistant Lucy

Lopez.
Adult top 40 WYMX (Mix 94.1) Cincinnati PD
l Brad Ellis names Erin Dewerff MD.
KKSS (Kiss-FM) Albuquerque, N.M., MD Car-
| los Duran exits.
| WPXY Rochester, N.Y., PD) Mike Danger
names Busta Nutt assistant MD.

WKSL (Kiss FM) Memphis brings in WPZM
(the Possom) Huntsville, Ala., morning man Mike
McCoy to join Robin Cole in mornings.

KUBE Seattle promotion director Damon
| Knight lands the night shift.

l
KIIS Los Angeles’ Rick Dees’ morning show

‘Bent’ Puts Matchbox Twenty Back In Action

BACK 2 EVEN BETTER: Matchbox twenty returns to the Top 40 Anpl.ly Monitor charts, as
‘Bent” (Lava/Atlantic), the first track from the upcomning sophomore effort “Mad Season By Match-
box "Twenty,” debuts at adult top 40 and modern AC, scoring the Greatest Gainer and Most New
Stations designations at hoth formats. The band’s debut spawned four hits, including “3 AM,” which
went to No. | at both adult top 40 and modern AC in early 1998. That song made it to No. 2 on the
mainstream top 40 chart. "The song also comes in right below the mainstream top 40 chart, with de-
tections at 93 reporting stations.

| While “Bent’s” ofhicial date for First Impressions was April 11, the song was receiving some action
last Monday from stations that managed to get ahold of it early On that day, “Bent” received 42
adult top 40 detections, 38 modern AC detections, and 36 mainstream top 40 detections.

Vertical Horizon returns to the top of the adult top 40 audience and anplay charts, as “Every-
thing You Want” (RCA) posts an increase of 95 detections. Although the song is in its 21st chart
week, “Want” has yet to have a week where it has posted a loss in detections; therefore, it maintains
its bullet. Although titles are generally ineligible for a bullet past their 20th week on the chart, Mon-
itor will award bullets to songs that show significant growth past that point.
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PANEL CHANGES: WHHY (Y 102) Montgomery, Ala., is added to the mainstream top 40 chart
this week. Added to AC is WLQT Dayton, Ohio, and WVAF (V100) Charleston, W.Va,, the latter
of which moves from the adult top 40 chart. Meanwhile, ACs KIOI San Franasco and KIMN Den-
ver move in the opposite direction to adult top 40. WOOD Grand Rapids, Mich., is no longer an
AC reporter.

In other changes, rhythinic top 40 reporter KSFM Sacramento, Calif., becontes a dual reporter
to crossover. Also, KYLZ Albuquerque, N.M., is temporarily removed from the rhythnue and
crossover panels due to technical difhiculties.

PERSONNEL.: Former KMXV (Mix 93.3) Kansas City promotion director Kurt Biersmith joins
MusicAmerica Promotions as director of marketing.
| Former WEZB (B97.1) New Orleans PI) Rob Wagman joins AllAccess.com as national record la-

l bel sales manager.

The Blunders Of Modern Technology

Shown posing with reasonably lifelike mechanical facsimiles of the Backstreet
Boys, from left, are WDBT Jackson, Miss., PD Scott Steele; Backstreet Boys A.J.
and Howie; Scott’s guest, Rachel Horn; Backstreet Boys Kevin and Brian; KHTE
Little Rock, Ark., PD Larry LeBlanc; Backstreet Boy Nick; and Toby Morvant.

Rhythmic top 40 WCKZ Fort Wayne, Ind.,
APD/MD/night jock Jo Valentine joins WABB-
FM Mobile, Ala., for nights, replacing Chris Ott,
who joined the new WNOU (Radio Now 93.1)
Indianapolis, as APD/afiernoon driver.

Rhythmic top 40 KQCH (Channet 97.7) Om-
aha, Neb., night jock Christopher Dean adds MD
stripes.

Modern AC KYIS (Kiss 98.9) Oklahoma City
/T Heather Potter joins rhythmic top 40 sister
KKWD (Wild 97.9) for middays.

HALL OF FAME NOMINEES ANNOUNCED

Syndicated morning man Howard Stern,
“American County Countdown” host Bob Kings-
ley, and top 40 veterans Hy Lit, Dick Purtan, and
Salty Brine are among this year’s nominees for
induction into the Radio Hall of Fame. The cere-
mony will be held Nov. 18 in Chicago and broad-
cast hive, hosted by Casey Kasem.

Kingsley and Stern, both two-time nomi-

nees, compete in the network/syndicated (ac-
tive) category against R&B/top 40 veteran Walt
“Baby” Love and oldies host Dick Bartley. L.it
and Purtan, now at oldies WOGL Philadelphia
and WOMC Detroit, are up against sportscast-
er Milo Hamilton (KTRH louston) and L.A.
talk legend Michael Jackson in the local/re-
gional (active) category. Brine is nominated in
the local/regional (pioneer) category. Ballots
will go out to Hall of Fame members in mid-
May. Winners will be announced in mid-Au-
gust.

BALLOTS ARE ON THEIR WAY

It’s almost that time of year again: Be sure to
keep an eye out for the nominating ballots for the
2000 Billboard/Airplay Monitor Radio Awards in
the May 5 Airplay Monitor. The winners will be
announced at the Billboard/Airplay Monitor Ra-
dio Seminar and Awards, set for Oct. 5-7 at the
Hilton in New York.
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e sy JEFF SILBERMAN

Spring-Promo Pressure’s On Promogandists

In a near reprise of last week, spring-book
promnotions eked out another “Topical Barom-
eter win over other major scasonal events
such as Mother’s Day and Income Tax Day.
Mirroring the price of gas, interest in dis-
counted or free gas stunts seems to be level-
ing off.

With the onset of the spring book—and its
all-important promotions—comes added
pressure on those responsible for their suc-
cesstul execution. Couple that with particu-
larly obnoxious clients demanding added-val-
ue promotions, a couple of mindless interns
goofing off'at a remote, and a GM or PD get-
ting on your case for something you couldn’t
prevent froin happening, and you have the
recipe for a massive meltdown.

About half the Promoganda panelists adinit
that they have such blowups about once a
year, 20°¢ average one during cachi big (spring
and fall) book, an equal number say one per
book, and 10% acinit to meltdowns at an
alarming frequency. The question then be-
comes, Do they see the meltdown coming, or
do they just snap?

“You can tell it’s coming, and then you
snap,” says Sheila Silverstein of country
WPOC Baltimore. “Let’s say, for example,
every hfe form you work with and every per-
son outside your department lets you down
all in one week. Well, by Thursday, you know

TOPICAL BAROMETER

IW LW TOPIC
1 1  Spring-break promos
2 8 Mother’s Day
3 6% Internet/Web sites
4q Secretary’s Day
5t Income Tax Day
5t Rising gas prices

Major league baseball
Father’s Day
Memorial Day
10 Job fairs
HOTTEST NEW MOVIES: "28 Days,”
“Rules Of Engagement,” “Keeping The Faith,”
“Mission: impossible 2,” “Where The Money Is"
HOTTEST TV SHOWS: "The Sopranos,”
“Friends,” “South Park,” "Dharma & Greg,”
"Oz," "Who Wants To Be A Millionaire”

L-X- 1|
|wglnal

that you're going to have a melidown.”

“I rarely snap, but in this day of higher
quarterly sales goals with smaller promotion
budgets, tension scems to rise a little more of-
ten,” says Loren Condron, who oversees rock
KEGL (the Eagle) and modern AC KDMX
(Mix 102.9) Dallas.

Fow does one cool off after a meltdown?
Let us count the ways: “Leave the building
[tor a} walk”; “Get a Slurpee”; “Eat chocolate™;
“Hit a golf ball”; “Slam doors”; “Leave and
not tell anyone you left”; “Scream at the top
of your lungs on the roof of your building”;
“Laugh”; “Smoke cigarettes”; “Go to the
gym.”

Of course, 1the panelists agree that being in
control and acting professional is always the
hest course of action, so they’ve cone up with
a variety of ways to prevent such meltdowns.
Iwo of the most oft-cited anticlotes are prepa-
ration and communication. “Pre-plan; give
yoursell plenty of tine by setting up early at

events,” says Vicki Fiorelli, who oversees
country KNIX and AC KESZ Phoenix. “Don't
getstressed trying to set up a live broacdlcast in
10 minutes. Delegate work and always have
one last ineeting before your crew goes on-
site. Also, get workers who are passionate
about the product. lflhey think it’s just a joh,
they won't put anything into it. Qur part-
tumers love the station so much, I never have
problems with them showing up late, bad at-
titudes, erc. In fact, they get to events three
hours early!”

“Iry to communicate everything every siep
ol the way,” adds Kim Leeds of modern AC
KFMB-FM (Star 100.7) San Diego. “1 usually
start wigging out when stuff starts falling
through the cracks. Iry 10 make sure nothing
is missed, so it doesn’t get to that point.”

“It comes down to really putting your job
into perspective,” Silverstein adds. “[It’s]
knowing that you can’t do it all, and not
everyone is going to be made happy by your
decisions. Sometimes, you do really need to
take a timeout and get away—not for a vaca-
ton but for tme to think about what caused
the meltdown and how not to have it happen
again.”

An AC panelist who adinits to having 100
many meltdowns says, “I think our business is
s0 passion-based—'cause it sure ain’t the mon-
ey—that it’s dithicult to prevent a meltdown,
but it is entirely possible to control them and
the environment in which they happen.”

QUICK HITS

You know the old saying about living in
glass houses? Country WIVK Knoxville,
Tenn., turned it into a reality for seven lis-
teners, as they locked them in a glass house
at a local mall. “They got five-minute breaks
every three hours, when they could do any-
thing they wanted except change clothes or
underwear,” says Mike Hammond. “We paid
security to stay at the house 24 hours per day
and installed a Web cam so people could
view them inside the house on the Internet.
The last person to leave the house, after 17
days, was a secretary who won $15,000.”

KEGL is tying its big concert horse to the
Ozzfest. Loren Condron is helping the station
give away a trip a day to Ozzy Osbourne’s
own Heavy Metalstock in one of seven cities
for an entire week.

F’'m sure you all know that trout season
has started in Pennsylvania, which explains
why WGGY (Froggy 101) Wilkes-Barre, Pa.,
is going on location at two of the busier lakes
with bagels and coffee and station give-
aways. “Country listeners love to fish, so just
having a presence at the lakes is great,” says
Donna Talarico. “Heck, we’ll even bring our
own bait and tackle and try to nab that big
one!”

Rhythmic top 40 KLUC Las Vegas is in the
middle of its Incredible Dollar Bill Game,
where, tour thnes per day, KLUC will give out
a different three-digit number that must ap-
pear in order in a dollar bill’s serial number.
Listeners who call in and read off the match-
ing nunbers can win anywhere from $198 to
$20,000. Vanessa Thill is holding the dead
presidents.

Want to participate? E-mail your best promotions
to jsilberman(@airplaymonitor.com.

PROMOGANDA HONOR ROLL
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TOP 10 CONGERT GROSSES

Artist:  BACKSTREET BOYS, JUNGLE BROTHERS Artist:  BACKSTREET BOYS, JUNGLE BROTHERS
Venue:  SkyDome, Toronto Venue:  Copps Coliseum, Hamilton, Ontario
Date(s): March15 Gross:  $1,172,559 Date(s): March 14 Gross:  $723.475
i At 34,467 Capacity: sellout Att. 17,802 Capactty” sellout
Artist:  CROSBY, STILLS, NASH & YOUNG Artist:  KORN, STAIND, MINDLESS SELF INDULGENCE
Venue:  Mellon Arena, Pittsburgh Venue:  Worcester's Centrum Centre, Worcester, Mass.
Date(s): March18 Gross:  $1,171,505 Date(s): March30-31 Gross:  $722,396
Att. 17,336 Capacity: sellout At 25,227 Capacity: two sellouts
Artist:  TINA TURNER, LIONEL RICHIE, JANICE ROBINSON Artist: RICKY MARTIN
Venue: G boro Coliseum, G boro, N.C Venue:  Canadian Alines Saddiedome, Calgary, Alberta
Date(s): Apnil 1 Gross:  $908,709 Date(s): March 13 Gross:  $721,667
Aft. 14,049 Capacity: sellout Att 12,868 Capacity: seliout
Artist: RICKY MARTIN Artist: ALEJANORO FERNANDEZ
Venue:  Skyreach Centre, Edmonton, Alberta Venue:  Universal Amphrtheatre, Los Angeles
Date(s): March 14  Gross:  $769,338 Date(s): March25-26 Gross:  $667,065
Att. 13,355 Capacity: sellout Att 11,262 Capacity: 11,476 two shows
Artist: TINA TURNER, LIONEL RICHIE, JANICE ROBINSON Artist RICKY MARTIN
Venue:  HSBC Arena, Buffalo, N.Y. venue:  Corel Centre, Oftawa
Date(s): April 9 Gross:  $751,016 Date(s): March22 Gross:  $611,701
Att. 11,964 Capactty: 12,248 Att. 12,804 Capacity: sellout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. To subscribe
to Amusement Business call 1-800-999-3322.

'RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
April 29 KSTJ Las Vegas Retro Party 2000 Liz Overstreet
APPEARING: Jessica Riddle, A Flock Of Seagulls, Berlin, Frankie Goes To Hollywood, John Waite
April 30 WRHT Greenville, N.C. Dogwood Festival Scooter
APPEARING: Edwin McCain, more
May 3 KHTN Modesto, Calif. Birthday Bash 2000 Drew Stone
APPEARING: J-Shin, Voice V, Angelina, Nu Flavor, Ginuwine, A.B. Quintanilla & the Kumbia Kings
May 4 KMEL San Francisco House Of Soul Katie Eyerly
APPEARING: Carl Thomas, Angie Stone, Joe
May 4 KYLD San Francisco Cinco De Mayo Bomb Carlos Pedroza
APPEARING: Ice Cube, Montell Jordan, Aaliyah, Wyclef Jean
May 11 WBTT Dayton, Ohio Concert Yvette Williams
APPEARING: TBA
May 12 KHTS San Diego Your Show Claudine Lewis
APPEARING: Sugar Ray, Enrique Iglesias, Hanson, Macy Gray, Pink, Hoku, Eiffel 65, Voice V
May 13 KIS Los Angeles Wango Tango Von Freeman
APPEARING: 'N Sync, Enrique Iglesias, Lenny Kravitz, Marc Anthony, Goo Goo Dolls,
Sugar Ray, Jessica Simpson, Brian McKnight, Eiffel 65
May 13 WQAL Cleveland Second Chance Prom Kristy Guerra
APPEARING: Blessid Union Of Souls
May 13 WKSI Greensboro, N.C. Hoo Hah 2000 Leigh Sobel
APPEARING: Train, Gran Torino, Gas Giants, Selah, more
May 14 KDND Sacramento, Calif. Endfest 2000 John Nelson
APPEARING: Enrique Iglesias, Hanson, Eiffel 65, Jessica Simpson, Blaque, Mandy Moore,
Vitamin C, Hoku, Pink, Big Bad Voodoo Daddy, CoCo Lee, Anastacia, Mytown
May 20 WDCG Raleigh, N.C. G105 Big Shindig Pam Dziuba
APPEARING: Vertical Horizon, Melissa Etheridge, Train, Tonic, Edwin McCain, Gran Torino,
9 Days, Collapsis, Drifting Through, Evan Olson, the Mike Corrado Band,
SR71 (Radiostar), Gas Giants
May 20 KZZP Phoenix Summer Kickoff Party Jason Shuler
APPEARING: Enrique Iglesias, Coltective Soul, Melissa Etheridge, Amber, Sonique,
Morris Day & the Time, Vitamin C, Hoku
May 20 KQKQ Omaha, Neb. Sweetstock i Jennifer Heck
APPEARING: Hanson, Christina Aguilera, Smash mouth, LFO, Blessid Union Of Souls, Bosson, Tone Loc,
Splender, Blaque, Eiffel 65, Mandy Moore, Angela Via, Sugarhill Gang, Westlife, Mytown,
Barry Williams (host), more
May 21 WSSX Charleston, S.C. Big Free Show Alison O’Connell
APPEARING: Lonestar, Edwin McCain, Blessid Union Of Souls, Hoku, Splender, Youngstown
May 26,28 WAEB Allentown, Pa. Mayfair 2000 Laura St. James
APPEARING: Mandy Moore, Eiffel 65, Anastacia, Train, Mr. Big
May 28 WNKS Charlotte, N.C. Kiss Music Mania Diana Ades |
APPEARING: Christina Aguilera, more l
May 28 WBLI Long Island, N.Y. Summer Jam 2000 Nancy Cambino
APPEARING: Shaggy, Eiffel 65, Enrique Iglesias, Hoku, Blaque, Pink, Splender, B*witched, No Authority |
May 29 WKSE Buffalo, N.Y. Kiss The Summer Hello #12 Stephanie Ringer
APPEARING: TBA
May 30 WPXY Rochester, N.Y. Summer Jam Beckie Efing
APPEARING: TBA
May 31 WJBQ Portland, Maine The Q Concert Mike Adam
APPEARING: LFO, Vertical Horizon, Train, Eiffel 65, Rustic Overtones, Westlife, CoCo Lee |
June 1 WERZ Portsmouth, N.H. Beach Bash 2000 Brett Richards
APPEARING: TBA l
June 2 WHTZ New York Zootopia Sammy Simpson
APPEARING: Macy Gray, Christina Aguilera, Goo Goo Dolls, Sugar Ray, Savage Garden, Mandy Moore,
Destiny's Child, Hanson, Jessica Simpson, Vitamin C
June 3 WXKS-FM Boston Kiss Concert Trish Gillis

APPEARING: TBA
| Letus ‘monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com. J
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« The New Video “Give Me You,”
Starring Mary and Michael Jordan,

Heavy at 5. @=Y & Now
Added at @ and @

* The Album Version & the New Remix by Nino,
the Single Written by Diane Warren

¢ From the Double Platinum Album Mary,
Featu-ing Guest Stars Eric Clapton, Elton John,
Argtha Franklin and Lauryn Hill

e Neminated for 4 Grammy Awards
® % % % % - Rolling Stone

* !n Her Career, Mary Has Sold Over 15 Million
Albums Worldwide

e Perferming on The Tonight Show with Jay Leno
May 11th

~ e Performing with Luciano Pavarotti & Friends
June 4:h

e Spokesperson for Pepsi, M-A-C Cosmetics’ Viva
Glam 11 and The Partnership For A Drug-Free America

o On Tour Al Summer!

OVER 60 MAINSTREAM STATIONS
FIRST WEEK!! INCLUDING:

KIIS/Los Angeles ~ KDWB/Minneapolis
WFLZ/Tampa Y100/Miami
KZQZ/San Francisco WNKS/Charlotte
KHTS/San Diego WNCI/Columbus
WXKS/Boston KRBE/Houston
KRQQ/Tucson

“Another #1 smash from Diane Warren
that Im‘il propel Mary J. to the mainstream
world!’’

- Michael Steele, APD/MD KIIS FM

Executve Producers: Mary J Blige aad Kk Burnmees M > c " A
Management: Buriowes Entertzinment & Tra-La Le Management b
s mbecon vt ameanproy M US 1Ol e

SAMERICA

C2000 M2 Rpsirds
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Jeff Stevens Creates The Right Mix For
Clear Channel’s Dayton Cluster

In the consolidated era where programmers
are asked to handle more duties, modern
WXEG Dayton, Ohio, PD Jeff Stevens sudden-
ly found himself having to be an adult top 40
programmer, too, when he added those duties
for Clear Channel sister WMMX (Mix 107.7).
Now, Stevens is concentrating on the gold-based
adult top 40, which was up from a 6.9 share in
spring "99 to an 8.9 in the fall, with the first two
winter trends soaring into the nines.

“I have a top 40 background at stations in the
"80s, so [ was familiar with all of that gold,”
Stevens says. “Plus, some of the new product
coming out was stuff that had run its course at
"XEG: matchbox twenty and Third Eye Blind.
So [ welcomed the opportunity to take Mix and
really focus on it. Domg two stations was a good
challenge, and I enjoyed it, but it was hard to
get into the guts of a station when you’re con-
stantly juggling [responsibilities] back and forth.
I ike the opportumty to focus on one station at
atime.”

T've grown
G ENE]

PD in the last

# eight months

Jeff Stevens  than in my
Program Director . -
WMMX Dayton, Ohio entire career

Owner: Clear Channel
Ratings: 8.9-6.1-8.1-8.9

Exactly what did Stevens do to get things in
gear? “A bunch of little things,” he says. “You
get rid of anything that’s stale on the station.
You get new production and make sure that
the coding is right on the Selector. Little things
like intro times can fall through the cracks
when your time is spread between two stations,
and you're always dealing with the biggest
crises first.

“Alot of it 1s titning, too,” Stevens adds. “We
had a real strong fall with great music and con-
testing, and we really started to utilize call-out
. .. Also, the market’s country station, WHKO,
has been No. | in 25-54 for almost 10 years, and
we were finally able to beat them. Why? Some
people dite the lull in country music. I'd like to
think it’s because we put together a solid staft
built on a heritage morning show and familiar
players on the rest of the day. It all fell into place
for us.”

Musically, Stevens says Mix is “banking on
mass-appeal, multi-format hits. We're not
breaking a lot of stuft, because that’s not our fo-
cus. That’s more for our sister stations [WBTT)

the Beat and WXEG. We'll play something afier
it becomes an obvious hit. Of course, great ex-
posure on MTV and VH1 plays into it, but we
didn’t even play ‘Smooth’ night out of the box.
We knew it would be a big hit; still, we waited.
Now we’re still banging it, and it remains a huge
song for us.”

Here’s a inidday sample on WMMX: Chica-
go, “Hard To Say 'm Sorry”; Third Eye Blind,
“How’s It Going To Be”; Bachman-lurner
Overdrive, “Takin’ Care Of Business”; Tommy
Tutone, “867-5309/Jenny”; Smash mouth,
“Then The Morning Comes”; Green Day,

“Iime Of Your Life”; Pat Benatar, “Shadows Of

The Night™; Toto, “Hold The Line”; Santana
Featuring Rob Thomas, “Smoaoth”; Elton John,
“Sad Songs (Say So Much)”; Phil Collins, “Do
You Remember”; Rod Stewart, “Forever
Young”; and Shawn Colvin, *Sunny Came
Home.”

As part of the Clear Channel cluster, Stevens
regularly discusses programming with WBTT
PD Dino Robitaille and WXEG PD Mike
Thomas. “We all get on the same page and find
out what everyone’s doing, so we don't step on
each other’s toes,” Stevens says. “It was almost
freaky at first, when suddenly eight different
personalities are thrown together, but now it’s a

great tool when people are bouncing ideas off

each other.”

Another Clear Channel specialty is group
contesting, of which WMMX s a willing partic-
ipant. “It has been great for us,” Stevens says.
“Instead of'a $1,000 song of the day, we can do
a $10,000 song of the day or a $1,000-an-hour
giveaway during the spring book. It makes a dit-
ference to be able to ofter more money, more
often than we ever could [otherwise]. However,
we also do a good job of balancing that with lo-
cal staples such as shopping sprees and tickets
to Reds ballgames.”

One tool the Mix doesn’t avail itself of is vir-
tual air talent. The entire air staft'is live and lo-
cal. “There’s no Propheting here,” he says. “1
thought about [using] it, but we're in a pretty
good position where things are going better
than they ever have, so I'm not going to mess
anything up.”

Ironically, having taken the Mix to new
heights, Stevens feels better prepared to pro-
gram in the consolidated 21st century. “It has
been really nice to go back to one station where
I could really concentrate on being a PD,” he
says. “Looking back to where I was two years
ago, careerwise, 1 now realize [ didi’t have all
the experience I needed to handle [two sta-
tions). Oh, I got along OK doing it, but I can
honestly say that I've grown [more] as a pro-
grammer within the last eight months than 1
have in my entire career, because I've been able
to focus on the one station. Now [ feel that I'm
better prepared for the folks at Clear Channel
to use me to help some other stations.”
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Flags Go Up, But Deals Still Go Down

“Based on our initial analysis of this applica-
tiont and other publicly available information,
including advertising revenue share data from
the BIA database, the Commission intends to
conduct additional analysis of the ownership
concentration in the relevant market . .. ” So be-
gins dozens of public notices in the past two
years, as the FCC subjects station sales to
tougher scrutiny. ‘The practice has been more
threat than reality, say many broadcasters, be-
cause to date no flag has led to a denied deal.
“It’s a puff of smoke,” says one radio CEO who's
had several deals flagged.

CAPITAL &
CAPITOL

U By FRANK SAXE

212-536-5268 - fsaxe@airplaymonitor.com

‘The FCC has never specifically stated why it
flags one deal and not another, but its Mass Me-
dia Bureau says that whenever the net result
will lead to the top two owners in the market
controlling at least 70% of the market, the flag
goes up.

The FCC has flagged a number of Clear
Channel spinoffs, induding deals where the buy-
er is a minonity. It has flagged Clear Channel’s
deal to sel WGNE Daytona Beach, Fla., to Mega
Connmunications and its deal to sell WMJY/
WKNN Biloxi, Miss.; KBRQ Waco, Texas; and
WREFY Reading, Pa., to Chase Radio.

Cumulus’ proposed buy of WNCE/WTPA/
WNNK Harrisburg, Pa.; KMJJ and KRMD
Shreveport, La.; and KHAK/KDAT/KRNA
Cedar Rapids, lowa, will also face additional
scrutiny. So too will Saga’s deal to buy WHMP-
AM-FM Springfield, Mass., and Barnstable’s
buy of WROQ Greenville, S.C., and KGGO
Des Moines, lowa. Several more CBS/Infinity
buys will also face scrutiny, including WUBE
Cincinnati and WDOK/WQAL Cleveland. In
each case, the FCC says it is worried about con-
centration of local advertising revenues.

Lesser deals have attracted regulators’ ire as
well. In recent days, Cumulus’ proposed pur-
chase of WWFN Florence, S.C., and KTEM
Temple, Texas, have been flagged.

“Ihaven't seen that aftect anything,” says one
executive whose company is buying stations
from Clear Channel. “We've not been asked for
any more information.”

FCC Commissioner Harold Furchtgott-Roth
is the most vocal opponent of the process. “1
simply do not see where we get the authority to
consider this information.” He charges his
counterparts with trying to undo the 1996
Telecommunications Act, which allowed com-
panies to own more stations. “The [FCC]
should not be rolling back Congress’ determi-
nation to deregulate by comning at transactions
through the back door, effectively raising the le-
gal bar set by the *96 act.”

The threat of stricter review helps to force
broadcasters to contemplate the impact of their
sale, say some public-interest advocates. “They

just do the math, and they drop the flag,” says

Minority Media and Telecommunications
Council (MMTC) executive director David
Honig, who applauds the FCC for going after
all companies, including minority-owned Chase
Radio and Mega. “'There’s always someone say-
ing the FCC is playing favorites. That's not been
the case here. They just do the math.”

Anaide to Furchtgott-Roth says several deals
have “cratered” because of the flagging. But
even Honig believes the flagging process has
been little more than a threat to this point. He
believes the FCC: is waiting for the perfect test
case before it kills a deal. “When you're going
to create law, you have to make sure the facts
don’t lend themselves to two or three interpre-
tations. You always pick your first case carefully.”

That is not to say there have not been oppor-
tunities missed. FCC Commissioner Gloria
Tristani has attacked the Mass Media Bureau

for approving a number of deals. “The [FCC's]
policies have real-world effects that go beyond
bad economics,” she says, frustrated that local
ownership rules do not define what is a market.
“[They] make little sense, other than to provide
cover for a level of concentration that would
otherwise be indefensible.”

Yet Cox Radio president Robert Neil says the
FCC is simply duplicating the work of the Jus-
tice Department. “Clearly, if the DO]J signed oft
on adeal and the FCC denied it, let’s just say the
courts would be rather busy.”

“It probably holds up deals while they’re
checking, and [ don’t think people are . . . trying
to get around the guidehnes,” says Beasley
Broadcasting president Bruce Beasley. Beasley
also questions the 70% threshold. “Pm not sure
that’s a fair number, especially in a market
where you only have one newspaper.”

CAPITOL: LPFM D-O-A?

Although it did not get a veto-proof majority,
the House has overwhelmingly passed a bill to
scale back the number of available low-power
FM signals and delay its national rollout, while
the FCC conducts a pilot program to determine
how much interference it will cause to existing
stations. ‘The April 13 vote was 274 to 110.
While stopping short of conceding defeat, FCC
chairman Bill Kennard says the bill creates
roadblocks “that may never be met.”

When Congress returns fromn its spring re-
cess, the Senate is expeaed to bring a compan-
ion bill to the floor. "That bill, introduced by Sen.
Judd Gregg, R-N.H., has 26 co-sponsors.

Meanwhile, Rep. Billy Tauzin, R-La., who
heads the House subcommittee that oversees
the FCC, says he will ask the Justice Departiment
to investigate its [.PFM lobbying efforts on the
Hill. Federal agencies are prohibited from lob-
bying. The FCC denies any wrongdoing.

Another battle is brewing between the FCC
and the NAB, this time over the FCC’s new
equal-employment-opportunities rules. On
April 7, the FCC refused a petition filed by the
NAB and the 50 state associations to reconsider
its rules, which broadcasters say require too
much paperwork and force station owners to
discriminate against non-minorities and men.
As the rules were set to take effect April 18, the
Maryland/D.C./Delaware Broadcasters Assn.
led the battle in asking a U.S. Circuit Court

judge in D.C. to issue a temporary stay of the

rules, pending the outcome of a separate legal
challenge to the rules’ constitutionality.

CAPITAL: CUMULUS CLEAN

Cumulus Media has been given a clean bill of
healtlt from PricewaterhouseCoopers, which
has been conducting the annual audit of its
books. 'The audit was delayed after Cumulus
announced in March that it had uncovered
bookkeeping irregularities that inflated rev-
enues. The audit also turned up a smaller than
previously calculated loss in 1999.

Interep, the national sales rep firm, has filed
a 355 million lawsuit against Clear Channel and
Katz Media, the competing rep firm that Clear
Channel is acquiring through its buy of AMFM.

Interep’s relationship with Clear Channel
dates back to 1996, when Interep won the com-
pany’s business from Katz. In doing so, it
agreed to pay millions of dollars to stations to
buy out their contracts with Katz. In 1998, Clear
Channel signed a five-year contract with In-
terep to handle its national ad sales, but after it
bought AMFM'’s Katz, Clear Channel pulled its
business late last year from Interep. Now, In-
terep says it should get that buyout money back,
as the stations have since reverted to Katz. A
Clear Channel rep declined comment.

NEW MEDIA

MP3.com is buying out Cox Interactive Me-
dia’s stake in mp3radio.com, giving MP3 a con-
trolling interest in the company. President Greg
Lindahl will segue to a yet-undermined job
with Cox. MP3.com says that as they began to
work more dosely with radio, the companies re-
alized that they were duplicating offerings to sta-
tions. As part of the deal, Cox Radio stations will
continue to link their Web sites to MP3.com.

-
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Top 40 Posts Format Record In Latest Power Ratios Study

Continued from page 1

games, and having players appear at remotes.

Classic rock rose 1.33-1.45, its highest number
ever, and captured the survey’s No. 2 spot. Rivin
says the format was “helped by the Internet/E-
commerce category,” as was modern rock. But
“since the classic rock category is slightly more
mainstream than alternative, more of the brick-
and-mortar retailers felt it was important to be
heard on those stations along with the Internet/
E-commerce advertisers. Therefore, it created an
excellent sitiation for classic rock stations.”

Mainstream/hot AC was oft 1.41-1.32 but sull
managed third place. Soft AC, meanwhile, was
right behind, in fourth place, nising 1.17-1.29. De-
spite the fact that AC 1s at its lowest level since
1991, Rivin says, “I don't think it’s anything to be
alarmed ahout. There may have been, in some
markets, an additional AC dropped in that may
have contributed (o the decline, because the start-
up ACs certainly don’t have the tradition behind
them of the heritage stations that have such a fol-
lowing.”

Meanwhile, “sofi AC had a good year, [with] a
lot of new advertisers looking to attract women,”
says Rivin.

Country (1.25-1.26) posted a slight gain to take
fifth place, although it remains off significantly
from its 1988 high point of 1.49. Sull, “country
just remains such a steady performer,” says Riv-
in. “Any time you have a format that year in and
year out [bills] between a quarter and a third
more than its [Arbitron] share, you know you
have something solid.”

Album rock dipped 1.33-1.23, putting it in
sixth place. Top 40 (1.16-1.21) showed a healthy
gain and checked in with its highest numbers ever
in this new survey. Rivin believes top 40 “really
was helped by the infusion of the Latin product
like Ricky Martin and Marc Anthony.”

Tied in eighth place are modern rock (1.09-
1.14) and N/T (1.26-1.14). The latter is off dra-
matically from its high of 1.47 posted in both
1986 and 1997.

Like classic rock, Rivin says, modern rock “was
helped by the Internet/E-commerce category,
[which] is reaching out to a lot of the alternative
rock listeners. Information shows that their lis-
teners are among the highest percentage online.”

As for N/T, Rivin says, “we’re seeing a real
down trend in the N/T power ratio that is the re-
sult of syndicated formats coming in and stations
that have not been in a position to challenge the
heritage N/T station in the market bringing in the
syndicated talent. Many of those are startups. My
feeling is we'll see that number begin to climb
back up a bit once some of those stations have ma-
tured. A lot of those stations are still feeling their
way in determining how to appeal to their audi-
ence without having the heavy expenditure of tal-
ent, and some of those stations are still searching
for their identties.”

Oldies dipped 1.20-1.12, an even more signif-
icant drop when compared with its 1990 high
point of 1.39. “The format still contains, in a lot
of cases, some '50s and early "60s music, and that
audience is being perceived as maybe not in their
prime spending,” says Rivin. For its long-term
health, Rivin says, “it’s important for the format
to progress with the demo of the listener that the
agenaies are sceking.”

Despite last year’s Latin music crossover ex-

POWER RATIO TRENDS BY FORMAT

10 YEARS AGO

FORMAT 1999 RATIO 1998 RATIO

plosion, Spanish-language radio showed only a
slight increase (1.07-1.10). Sull, Rivin says, Span-
ish is “climbing slowly but surely.”

R&B, in 12th place, was off from its 1998 high
point of .93 10 .84 in 1999. This year’s number is
more comparable to the .87 where the format
was two years ago. Rivin doesn't postulate why
the format was off, but his explanation for other
formats’ decline—new, less-established stauons
dragging down the average—could also apply in
R&B, where a slew of R&B oldies stations have
entered the format over the past two years, po-
tentially lowering the average of more estab-
lished outlets.

Rounding out the formats are jazz (.83-.80),
classical (.68-.64), and adult standards (.36-.38),
the later format’s first increase since 1993. “The
[standards] audience is growing older, and the ad-
vertisers recognize that,” says Rivin. “The one cat-
egory where [standards] does extremely well is in
the health-care category.”

Rivin says the consistent jazz format “didn’t ap-
peal greatly to Internet/E-commerce advertisers
[but] held on to what it’s had all these years.”

10-YEAR TRENDS

Calculating 10-year 1rends, classic rock has
shown the most growth, lollowed by top 40, R&B,
and soft AC. On the down side, the jazz lormat
has lost the most points, followed by classical,
adult standards, N/T, oldies, AC, country, and
Spanish.

Album rock’s 10-year trend remains flat. Mod-
ern rock and sports talk have only been mea-
sured as distinct categories since 1993 and 1995,
respectively.

In one other indicator of radio’s overall health,
eight formats showed increased revenue strength
this year, while seven were down. That’s a major
change from last year, when only four formats
were up and 11 down. The power ratios are
based on monthly polls of nearly 1,000 stations.
“The latest figures cover the summer 98 through
spring '99 Arbitron ratings periods. In order to
minimize distortion, the three highest and three
lowest ratios within a given format are not in-
cluded in the power rato computation.

A MAJOR FORMAT AGAIN

The improved top 40 power ratio is encourag-
ing news for a format that saw its ranks deamat-
ed in the early "90s when even high-rated stations
were unable to sell the demos they attracted.

“Opver the last five years, top 40 has really be-
come a major format again,” says WSTR (Star 94)
Atlanta GM Mark Kanov. “The music is main-
stream and totally targeted to what people think
[and] feel and their current lifestyles. With that
goes the ratings, and with ratings goes the adver-
using.”

“One of great benefits is that there isn’t any
piece of business that Star 94 doesn’t pitch for and
1sn’t [in competition for]. Qur station has a strong
female skew, yet we still do very well with males.
On top of being the No. 1 25-54 radio station in
the market, we're also No. 1 or 2 in 18-34s and
one ol the top teen stations as well. That’s what
the success of top 40 [can be attributed to],”
Kanov says.

“Certainly, mass-appeal top 40 is enjoying its
hottest time since the '80s of Madonna, Prince,
and Michael Jackson,”
says Emmis executive VP
of programming Rick
Cummings, who recently

HIGHEST RATIO . .
switched classic rock

AC 132 141 146
Adult Standards .38 .36 .75
Album Rock 1.23 1.33 1.23
Classical .64 .68 1.04
Classic Rock 1.45 1.33 1.25
Country 1.26 125 139

1.57 (1997)
.88 (1993)
1.35 (1996/97)
1.35 (1986)
1.45 (1999)
1.49 (1988)
1.30 (1989)
1.15 (1997)
1.47 (1986/97)
1.39 (1990)
.93 (1998)
1.36 (1989)
1.33 (1991)
1.65 (1997)
1.21 (1999)

WNAP Indianapolis to
young-leaning top 40
WNOU (Radio Now) for
Emmis, which had been
out of the format for a
number of years.

“Look at the runs
[WBBM-FM] BY96 Chica-
go and KIIS Los Angeles
are having,” Cummings
says. “We feel like our tar-
get audience is so active,
and they’re so good about
spending money and con-
suming [client] products
that we’ll continue to do
just fine.”

ROB ACCATINO
Marketing Manager

Phone: 323-525-2312 Fax: 323-525-2395
raccatino@airplaymonitor.com

Jazz .80 .83
Modern Rock 1.14 1.09
News/Talk 1.14 1.26
Oldies 1.12 1.20
R&B .84 .93
Soft AC 1.29 1.17
Spanish 1.10 1.07
Sports/Talk 1.64 1.61
Top 40 1.21 1.16
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| |
Adult Top 40’s Future In Olympia, Wash., Now |

In the mid-'"90s, I came across an unusual sta-
tion in Centralia, Wash., on the 1-3 coridor be-
tween Portland. Ore.. and Seattle. KITI, which

had recently inoved from AM o FM, was play- |

ing a (then) unusual classic hits/hot AC hybrid.
As had been the case with KFFI-AM, which had
been signed on by former Seattle radio guys,
KITI-FM was an exceptionally enjoyable radio
station, but it seemed too iconoclastc for a larg-
er market. At that point, no adult top 40’s audh-
torium test was telling it to play “My Best
Friend’s Girl” by the Cars.

Several vears later, of course, what KI'T'T was
doing existed in plenty of major markets-
heard on Clear Channel’s “Mix” stations and

| AMFM’s WLCE Philadelphia and WWWW
Detroit, among others. So I have to assume that
even though KITI's new sister station, KRXY
Olympia, Wash., will also sound unusual to
most readlers, what “Roxy” is doing will proba-
bly be less unusual in the next few years.

What KRXY does, specifically, is spike its
adult top 10 mix with a significant amount of
music from the late "80s/early "90s, an era that

| disappeared from the radio almost immediate-
ly and hasn’t come back, either because PDs

don’t feel the need to augment “today’s hit mu- |

sic” or because they blame those records for top
40's doldrmms (Top 40 Topics, Top 40 Airplay
Monitor, March 3). KRXY doesn't play the
rhythmic records that are at the heart ol thay
dispute, but it does play a lot of the pop hits—in-
cluding the “hair band” records—thut are now
just as hard to find on the radio as, say, “Do Me”
or “'The Humpty Dance.”

| I became addicted 1o KRXY (available on-
line at kixy.com) carly this vear when I heard
it come off the top of the hour with both
“Jovride” by Roxette and “Real, Real, Real” by
Jesus Jones in the same morning. Both sounl-
ed great, which surprised me a little, since I'd
pulled out “Joyride” at home a while back and
regietfully concluded that there was a reason
that one didn’t hear it on the radio anymore.
Since then, KRXY has become a conversation

piece in my office, as we all stop whatever |

meeting we're in when something like “1'll

Never Let You Go (Angel Eyes)” by Steetheart
comes on.

Here's a recent monitor of KRXY around

[ 6a.n.: Everclear, “1 Will Buy You A New Life™;

Red Hot Chili Peppers, “Othersice”; Heart, |
“Stranded”; Tears For Fears, “Sowing The
Seeds Of Love”: the Cure, “Maybe Someday™;
Bon Jovi, “Always”; Beth Hart, “I..\. Song”; |
Meat Loaf, “I'd Lie For You (And That’s The
Iruth)”; Santana Featuring Rob Thomas, |
“Smooth”; Bryan Adams, “Summer Of '69”;
Sugar Ray, “Falls Apait”; Dire Straits, “So Far
Away.” A lew songs later, by the way, I heard
Christina Aguilera’s “Genie In A Bottle.” (The
station also plays ‘N Sync, Backstreet Boys, etc.,
although pop/rock is obviously the dominant |
{lavor) [

\lready, the major-market PDs reading this |
columm are skeptical. They don’t agree with any 1
of the oldies, save “Summer Of'69.” They can’t '
imagine “So Far Away” and “Genie In A Bottle”
on the same station. Few adult top 40s played
the Cure record, much less as the second song
of the hour in mornings. .And these days, PDs
are probably suspicious of any station with a
imore-music morning show (note the 12 records
in about 50 nunutes).

But lest they dismiss KRXY as merely eccen-
tric or a station outside Arbitron’s reach that can
do whatever it wants, PD) Bobby Hart plays
plenty of “Losing My Religion,” “You OQughia
Know,” and other more traditional rescarch
warhorses. And KRXY holds to a lot of pro- ‘
gramming basics that other stations have fallen |
away from, Le., getting into stop-sets before the
lust record of the sweep has taded or having |
tempo and energy at the top of the hour.

On the air, the net elfect is that KRNY is inore |
than merely eccentric enough to stand out from
most adult top 40s, which is why you should lis-
ten tor yourself. Hearing “Unskinny Bop”
sound good on the radio again confirms for me
that the carly '90s aren't any more likely to dis- |
appear from the radio altogether than any oth-
er era (and that goes for “Do Me,” also). And |
that while uptempo pop was in short supply in
the carly "90s, there’s still enough of it to spice
up hot AC, as long as it doesn’t have to carry the
whole radio station. Ultimately, aclult top 410 PDs
will recognize that they need something 1o set
themselves apart from both mamstream top 40

|
|
\
\

|
|

l

and the increasingly contemporary AC stations | |

on their right. If KI'T'T was any indication,
Roxy's oldies are the songs they should be reacly
for n, say, two or three years.

[

By The Time Phoenix Got To Them

3
TR

Monitor ' instream Top &
Monitor Modern AC: A
Honitor Adult Top 40: (d7) - (%)

v
#1 Ranked Airplay. - Angela Perelli, PD/KYSR
#1 Ranked Airplay. - Chris Shebel, PD/WKIE
#1 Callout overall. - Mike Preston, PD/ KBKS
#1 Callout overall. - Scott Chase, PD/WSSR
#1 Ranked Airplay. - David Edgar, PD/WBZZ
#1 Ranked Airplay. - Jim Lawson, PD/KALC
#1 Ranked Airplay. - Jon Zellner, PD/KMXV
#1 Ranked Airplay. - Brian Kelly, PD/WXSS
#1 Callout for over 2 months. - Duncan James, APD/KXXM
#1 Ranked Airplay. - Joe Kelly, MD/WNC(CI
#1 Ranked Airplay. - Leslie Basenberg-Whittle, PD/KHFI
#1 Callout across the board. - Jordan Walsh, PD/WLDI
#1 Ranked Airplay. - Rick MacKenzie, PD/WZNE
#1 Callout overall. - Ange Canessa, PD/WGTZ
#1 Ranked Airplay. - Jerry Padden, PD/WKRZ
#1 Ranked Airplay. - Mike Parsons, PD/KPEK
#1 Callout 25-34 women. - Wayne Coy, PD/KQKQ
#1 Callout overall. - Jason Kidd, MD/WWHT
#1 Callout overall. - Gary Robinson, PD/KQAR
#1 Ranked Airplay. - Jason Griffin, PD/KLLY
#1 Ranked Airplay. - Darrin Stone, PD/WABB
#1 Ranked Airplay. - Jen Meyers, MD/KSTZ
#1 Callout across the board. - Kevin Vaughn, PD/WYO0OY
#1 Ranked Airplay. - Mark Anderson, PD/WIOG
#1 Callout with core. - Dale Baird, OM/KRUF
#1 Ranked Airplay. - Al Burke, PD/WRFY
#1 Ranked Airplay. - Dave McKay, PD/WPST
#1 Callout across the board. - Steve King, PD/WBAM
#1 Ranked Airplay. - Ray Michaels, PD/KHTO
#1 Callout overall. - Steve Hunter, PD/KCLD

==~ 3x Platinum

1 [ngmsand,

”Hig her," the first single from Human Clay - in stores now f

LA CeuU
@ ( Wind-up Records. Developing Career Artists. Delivering Core Acts” 212.251.9665

Shown engaging in pleasantries in hopes of making a good First Impression, from
left, are Universal’s Dave Reynolds, WKQI (Q955) Detroit’s J. Love, artist Phoenix

Stone, WKQI PD Tim Richards, and WKQI’s Spike. www.creednet.com
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Moiitor. MAINSTREAM TBP 40

FOR WEEK ENDING APRIL 16, 2000

T B —oca S— = — ]
- MAINSTREAM TOP 40 AIRPLAY ——

! TITLE/IMPRINT/PROMOTION LABEL ARTIST | TW | LW

A xhk NO.1T & & %

z
O =
S
258
25

MACY GRAY
MARIA MARIA SANTANA FEATURING THE PRODUCT G&B
11 | SAY MY NAME
-— +
18 | EVERYTHING YOU WANT & VERTICAL H
13 | IT FEELS SO GOOD FaRm SONIQUE
r 1
KID ROCK
FAITH HILL
NEVER LET YOU GO RAVEEC THIRD EYE BLIND
HIGHER win
l THONG SONG
6 | BEWITHYOU ENRIQUE IGLESIAS
=i -
[l | 14 | AMAZED & LONESTAR
| 3| ITURN To YOU CHRISTINA AGUILERA
| SHOW ME THE MEANING OF BEING LONELY BACKSTREE
YOU SANG TO ME "
T BRING IT ALL TO ME

* % AIRPOWER +* *
CRASH AND BURN

* 4 AIRPOWER/GREATEST GAINER/MOST NEW STATIONS #& |
Q9| 4 L 2 ‘ OOPS!...I DID IT AGAIN N )
25 | THAT'S THE WAY IT IS y ‘ CELINE DION
[ 9 | GETITONTONITE 4 MONTELL JORDAN
+— - -
ALL THE SMALL THINGS wcx
| GRADUATION (FRIENDS FOREVER) VITAMIN C
WHAT A GIRL WANTS “HRISTINA AGUILERA
7 | WHERE YOU ARE MBIA JESSICA SIMPSON FEA
4 BETTER OFF ALONE -
5 | THIS TIME AROUND AN G HANSON
3 | THEREYOUGO L PINK
9: THE BAD TOUCH
BROADWAY
| SWEAR IT AGAIN
OTHERSIDE wagrN RED HOT CHILI PEPPERS
[ | FORGOT ABOUT DRE b s DR. DRE FEATURING EMINEM
| 22 | BLUE (DA BA DEE) EIFFEL 65
19 | FALLS APART SUGAR RAY
. 7_* | BELONG TO YOU N LENNY KRAVITZ
37) | NEWP | BACK HERE : BBMAK

38 | 31 | 10 | FEELIN'SOGOOD work JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE
39 39 17 | SEXUAL (LI DA D)) TOMMY BOY AMBER

7 | ANOTHER DUMB BLONDE GEFf NTERSCOPE HOKU

ameres  MAINSTREAM TOP 40

BRITNEY SPEARS * Oops!...I Did It Again (Jve) +1755

KCHZ 455, KHTT +43, WQZQ +36, WGTZ +35, WEZB +30, KQAR +29, KZZU +29, WAYV +28, KRUF +28, WABB +28

MATCHBOX TWENTY ¢ Bent (LAVA/ATLANTIC) +964

WABB +42, WBAM +39, WZPL +36, KBKS +35, WYOY +33, WNKS +29, KQAR +28, WRVW +28, WKRQ +28, KZQZ +27

SISQO « Thong Song (DRAGON/DEF SOUL/IDJMG) +775
KDND +44, KCHZ +41, KCHQ +26, WXYV +26, WHTZ +23, WLKT +22, WXSS +22, KHKS +19, KRQQ +19, WDDJ +18

CHRISTINA AGUILERA -« | Turn To You (Rca) +600

PRODUCED BY DENZIL FOSTER AND THOMAS MCELROY WRITTEN BY DENZIL FOSTER, THOMAS MCELROY, TERRY ELLIS, CINDY HERRON AND MAXINE JONES RENNRSCIRGNS S 2SIRCR ZRZ S TR DR 2 U BT Lo SN B8 MG 7 W Y ] 7. W BB ORRIGIWKIER 16

MANAGEMENT: DAVID LOMBARD & ANGELA QUINONES FOR DAVID LOMBARD MANAGEMENT .
WWW.EN-VOGUENET @ oxoxs S P ENRIQUE IGLESIAS * Be With You (INTERSCOPE) +508

KCHZ +38, KCHQ +34, WKSL +26, WIOG +22, WLAN +21, WHYI +21, WKIE +20. WPXY +20, WBHT 417, KDND +15
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Monitor. MAINSTREAM TBP 48

FOR WEEK ENDING APRIL 16, 2000 BOB M ARLEY VS.
MAINSTREAM TOP 40 AUDIENGE FUNKSTAR DE LUXE

9 18 SHOW ME THE MEANING OF BEING LONELY v BACKSTREET BOYS 201.253|32.884 WKSE 1 ox WDBT 1 6x

28 R OOPS!...IDID IT AGA{N' JIVE B BRITNEY SPEARS |23.389(13.277 KOHT 7x KXJM 10x
22 5 | CRASH AND BURN coLumsia SAVAGE GARDEN _|22.928 |20.609| AUD'ENCE OVER 30 M"_L'ON!

_1en AUDIENCE
=w | e (mithipns)
2| 2% | £&| TITLEAMPRINT/PROMOTION LABEL ARTIST | "W | LW “ , ,
SUN IS SHINING

1 I 14 | BYEBYEBYE JvE 9 weeks at No "N SYNC |67.695|68.251

2 2 13 MARIA MARIA  aRISTA SANTANA FEATURING THE PRODUCT G&B  |53.417]57.324
@G| 4| 2 LTRY eric o MACY GRAY | 5458451821 YEAH MON !

4 | 3| 11| savmynNamE cowwen DESTINY'S CHILD |51 160 52881 “SUN IS SHINING” & THE WEATHER IS SWEET!
@ 5 14 | IT FEELS SO GOOD FARM CLUBREPUBLIC/UNIVERSAL SONIQUE |43.817|48.183
@& 7 5} E_V_ERYTHING YOU WANT rca VERTICAL HO&IZBN 42.524|38.291 lN ROTA.HON AT: KR‘BE - HOUSTON 1SX!
6 | 11 | BREATHE wannrsros B FAITH HILL|39139]38 549 ADDED AT: KQMQ - HONOLULU
(8)| 8 1l | ONLY GOD KNOWS WHY TOP DOG/LAVA/ATLANTIC KID ROCK [37.135/36.351
% 14 4 THONG SONG  DRAGON/DEF SOUL/IDIMG SISQ0 (35114 2% & BREAKlNG lN THESE RAD'O MARKETS
16 6 ABE WITH YOU INTERSCOPE ENRIQUE IGLESIAS |30.874 25.807— WH" 56X KSEO 51 X
@ 12 34 | NEVER LET YOU GO ELEKTRA/EEG THIRD EYE BLIND |34.66029.854 KlSV 36)( KBTU 27X
@ 15 | 9 | vou saNG ToME _Lns: —M_A_RC_A[\JTHONV 2580|2739 KWIN 22x KDGS 20x

13 | 10 | 16 | AMAZED sna | LONESTAR |27834|32442 KWNZ 19x KZQZ 13x
17 3 HIGHER winD-uP CREED |27.139 23.678< wwzz 13x XHTZ 13x
@ 19 3 ITURNTO YOU rca CHRISTINA AGUILERA 26.759 Zl.ﬂ KY'-D 12x wxxx 1 ox

16 11 25 | BRING IT ALL TO ME TRACK MASTERS/COLUMBIA BLAQUE |2:.721(29.779
F N —" A
1)
@

20) | 24 | 5 | GRADUATION (FRIENDS FOREVER) ELEKTRAEEG VITAMIN C  [22.821(19.010 TAKE IT TO YOUR MUSIC MEETING THIS WEEK!
21 L GET ITON TONlTE_oEF SOUL/IDIMG MQNTELL JORDAN 122.123(21.530
22 13 24 | THAT'S THE WAY IT IS 550 MUSIC 550-WORK CELINE DION |2:.997(27.951 N
|23 | 18 | 20 | ALLTHE SMALL THINGS wca o BINK-182 |20767|23278 ALSO SPINNING AT:
24 | 20 | 23 | WHATAGIRL WANTS rca CHRISTINA AGUILERA  [19.418|21 672 KPTY KGGI
@-» 27 ) ABETiTERmON-E 7REPUBLI(‘IUNIVERSAL _ALI(EE DEEJAY |17.892]14.242 wpow WXXL
%6 | 23 | 7 | WHERE YOU ARE cotumsin JESSICA SIMPSON FEATURING NICK LACHEY | 1626719131 KKFR KODON
29 6 | THERE YOU GO Lafa trJ;?lsu - PINK |16.054[13.209 KQBT KKRZ
28 | 25 | 19 | FALLS APART LAvAATLANTI SUGAR RAY | 15.864|15.162| KJYO KROQ
35 2 BROADWAY WARNER BROS. GOO GOO DOLLS _‘Tlh’.354 10.261 KSMB W|00
30 | 30 | 23 | SEXUAL (LI DA DI) Tommy BOY AMBER | 10.888/12.190
(3L) | 40 | 2 | OTHERSIDE warNER BROS RED HOT CHILI PEPPERS | 18.845| 8.093 & MANY OTHERS!
(32) | 36 | 4 | THIS TIME AROUND MOE/SLAND/IDIMG  HANSON | 10701] 9926 ALSO ADDED AT:
(33) | 38 | 2 | SWEARITAGAIN ARsTA WESTLIFE | 16.565 | 9.046 WFNX - BOSTON
3| 31 3 THE BAD TOUCH REPUBLIC/GEFFEN/INTERSCOPE BLOODHOUND GANG | 16.071| 11.694 WLIR 31x

35 34 26 MY LOVE IS YOUR ItOVE;AmSTA— - WHITNE_Y_PEJSTOL gﬂ 11.096
36 33 BLUE (DA BA DEE) REPUBLIC/UNIVERSAL - EIFFEL 65 —9 610 m
39 3 FORGOT ABOUT DRE AF;ERMATH INTERSCOPE E DRE FEATURING EMINEM | 9.344 8,2824
38 32 Vi | BELONG TO YOU VIRGIN LENNY KRAVITZ | 8956 |11.332
39 37 10 FEELIN' SO GOOlz WORK/550 WORK JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE | 7837 | 9.923
NEW) BENT LAVAATLANTIC MATCHBOX TWENTY | 7.504 | 0.000

Sangs ranked by number o audsence, computed by cross referencing exact times of airplay with Arbitron listener dat?é Songs showirg an increase tn auriente over the previ
ous waek, regardless ¢ chart movement. A song that has been on the chart for more than 20 weeks Wil generally not receive a bullet, even it it registers an in-rease in 2udience
Asong with a gain in audence over the previous week is placed first f tied with a song with a decline over the same penod. When tied songs ar- each gaining in audienc: or eac losing ir
auiere, the song being nizyed on more stations is placed first. Songs become recurrents and are removec from this chart in conjunction with th-- Mainstream Top 40 Airplay chart

_AIRPLAY. I 2| TNLE DETECTIONS
mnd nEc“nnENIs 2 | ARTIST IMPRINT/PROMOTION LABEL) ™ | W
ALL STAR
9 | SMASH MOUTH (INTERSCOPE) 1089 | 1165
R RSHASHINOURKH(INIE RS CORE ) M
GENIE IN A BOTTLE
MAINSIHEAM Inp 4 | 10 | CHRISTINA AGUILERA (RCA) 1057 | 1151
- SOVEDAY
= | Timee DETECTIONS| | 11 | SUGAR RAY {LAVA/ATLANTIC) 393 | 108l
£ | ARTIST (IMPRINT/PROMOTION LABEL) ™| W SLIDE
! 12 | GO0 GOO DOLLS (WARNER BROS.) 355 |1057
SMOOTH
1 | SANTANA FEATURING ROB THOMAS (ARISTA) | 2511 | 2687 IF YOU HAD MY LOVE
T T T KT 4+ | | 13 | JENNIFER LOPEZ (WORK/550