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TOP 40 HIGHLIGHTS

MAINSTREAM TOP 40
'N SYNC
Bye Bye Bye (JIVE) ,
VITAMIN C -« Graduation (Friends Forever) (ELEKTRAEEG)

+ MOST NEW STATIONS *
MATCHBOX TWENTY * Bent (LAVA'ATLANTIC)

RHYTHMIC TOP 40 page 21
SISQO
Thong Song (DRAGON/DEF SOUL/IDJMG)
* % RIRPOWER * * -

BRITNEY SPEARS < Qops!...I Did It Again (JIVE)
JAY-Z FEATURING UGK -+ Big Pimpin’ (ROC-A-FELLAIDEF JAM/IDIMG)

* MDST NEW STATIONS *
EMINEM - The Real Slim Shaa WEB/AFTERMATH.INTERSCOPE) ’

.

3.0

SISQO THE FIRST SIGN OF THECOMING O TP O B C H Y

Thong Song (DRAGON/DEF SOUL/IDJMG)

|

504 BOYZ » Wobble Wobbke (NO LIMIT/PRIORITY)

DONELL JONES - Where | Wanna Be (UNTOUCHABLES 'LAFACE/ARISTA)
* MOST NEW STATIONS *

EMINEM + The Real Slim Shady (WEB/AFTERMATHINTERSCOPE)

VERTICAL HORIZON
Everything You Want (RCA)

* & RIRPOWER *~ % s
MATCHBOX TWENTY < Bent (LAVA/ATLANTIC,
SANTANA FEATURING THE PRODUCT G&B *Maria Maria (ARISTA)
RED HOT CHILI PEPPERS * Otherside (WARNER BROS )
* MOST NEW STATIONS «x
MATCHBOX TWENTY » 3ent (LAVAATLANTIC)

FAITH HILL
Breathe (WARNER BROS )

* x» RIRPOWER * & -
SAVAGE GARDEN «Crash And Bum (COLUMBIA)

* MOST NEW STATIONS «
CELINE DION « /' Want You To Need Me (550 MUSIC/550-WORK)

Top 40 Upstart Outlets See Younger
Demos As Key To Being Competitive

by Jeff Silberman

——— e

Even when top 40 began getiing its
legs back in the mid-'90s, most of the
stations that began filling the format
hole in their markets were operating
on the cusp of hot AC. With even high-
Iy rated stationghaving ditched the for-
mat in the early '890s, because they
couldn’t sell their demos, new top 40s
had their eye on adults from the sart.

But with an socreasing nunmber o
markets now getting their second or
third wap 40 the tack for a significant
number of the competitors is 1o lean
younger. Some of those second top
40s, such as WB'IS (the Beat) Atlanta
and KCHZ (Z295.7) Kansas City, are
Jjust shghtly to the left of the average
mainstreamer but represent a signifi-
cant contrast to thei more adult com-
petition (although KCHZ's rival,

| KMXYV, has since gone mainstreant).
[ Others, like KPTY (Party Radio)
Phoenix, with its emphasis on I)())
bands, or the new WNOU (Radio
Now) Indianapolis. which recalls
MTV’s “lotal Request Live™ by mixing
the teen acts and extreme rock acts at
night, difler considerably from the cur-
rent paradigm. That these stations ex-

ist demonstrates net only the impact of

canrent pop music trends but the eco-
nomic viahility of the young andience.
No longer are teens considered an al-
batross for a station’s sales staff.
WWHT (Hot 107.9) Syracuse, N.Y,,
was one of the first top 40s 10 attack a
heritage rival, WN'TO) (93Q)), by ain-
ing young. It was also the ftirst station
to demonstrate that there might be
room for a second top 40 at a time
when the industry was just becoming
| Continued on page 6
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It's been 11 years since
the release cf Don Heniey's
Grammy—winning album
The End Of The Innccence

Scen, yeu'i find it's been
well worth the wait.

jng You home

4 From the new album

INSIDE JOB -~

Featuring 13 brand new songs from
one of America's premier recording artists.

J ! .
| p - ed
Early Commitments at: WXKS/Boston Y100/Miami
* MWMTX/Tampa ~WSNE/Providence WTSS/Buffalo Yaai -
"WBEB/Philadelphia KVIL/Dallas WMJX/Boston  1eéal Music bs Back
WSHH/Pittsburgh WDOK/Cleveland KKCW/Portland
KUDL/Kansas City = WSNY/Columbus  WTPl/Indianapolis ¢qopme o
WRVR/MemphIS : www.wbs.com’donhenley  www.dont-enley.com

- Album In Stores May 23rd
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Tour Starting May 21! @ 003 e . P b
1 “Artist Of The Month;’ for May!

MESKR. $RST

1“Storytellers” Premieres 04/25! ~
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Emmis’ Smulyan Feted; Bill Thomas Exits;
New Rhythmic Outlet In Houston

For a radio group that has been conspicu-
ously absent from all the corporate radio ac-
quisition news over the past few weeks, Emmis
nonetheless makes headlines on a variety of
fronts this week. Chairman Jeff Smulyan will
be presented with the National Assn. of Broad-
casters’ National Radio Award at the NAB Ra-
dio Show, to be held Sept. 20-23 in San Fran-
C1sCo.

Meanwhile, Radio Unica Network VP/GM,
GSM Julio Aponte Jr. will take over as presi-
dent of Emmis Argentina, where. one week
earlier, Emmis’ FM News Buenos Aires
flipped to Mega 98.3 and its rock nationale for-
mat, which plays evervthing from reggae to
grunge rock.

RADICS ¥
AGTIVE »

323-525-2303 - jsilberman@airpiaymanitor.com

MANAGEMENT: THOMAS EXITS

According to local press reports, Birming-
ham, Ala., radio veteran Bill Thomas exits as
GM of AMFM’s cluster in that market, includ-
ing AC WMJJ and 10p 40 WQEN/WQEM (the
Q). His replacement is Anthony Maisano.

Mike Doyle joins Entercom’s Rochester,
N.Y,, cluster as GM eflective May 1. He is the
former GM of the Pilot Communications sta-
tions in Syracuse, N.Y,, including AC WLTI
and top 40 WNTQ (93Q). Doyle replaces
Bill Cloutier, who exited in March to join
Internet start-up RegionalHelpWanted.com
as executive VP and director of sales. No re-
placement for Doyle has been named in
Syracuse.

Adult top 40 KRUZ Santa Barbara, Calif.,
GM Sandy Lipowski is promoted to market
manager for Cumulus’ Santa Barbara group,
which also includes KMGQ and new top 40
KKSB.

Top 40 WBZN, AC WEZQ, conuntry WQCB,
oldies WWM], and adult standards WDEA
Bangor, Maine, GM Al Perry is named mar-
ket manager for Citadel’s Augusta, Maine,
cluster. GSM Tom Preble is named interim
GM of the Bangor cluster.

FORMATS: HOUSTON GETS A NEW
RHYTHMIC OUTLET

KRTX Houston, which signed on as a
young-end Spanish-language station with
some English-language music thrown in, has
quietly evolved since the beginning of the year.
A recent listen to the station found it playing
about 90%-95% English-language rhythmic
top 40 music, ranging from Eminem and
Black Rob to Alice Deejay and even Faith
Hill’s “Breathe.” The station continues to po-
sition as “l louse Party.”

With ttles from Brian McKnight, Back-
street Boys, and ‘N Sync having filtered onto
the station in recent weeks, adult top 40 WPL]J
New York has added liners touting its in-
creased variety. The station continues to lean
to the modern AC side and is still using “no
rap” positioners.

Adult top 40 WRWC (Lite 103) Rockford,
111, repackages itself as WGFB (B103), “10-
cay’s lite rock,” under PD Matt Williams.

PROGRAMMING: BELL RETURNS
TO KEYMARKET

After a brief stint as group PD for Cumulus
Media, Frank Bell resigns to become a work-
ing partuer in the new Keymarket Communi-
cations, based in Pittsburgh. Bell was one of
the key players in the previous Keymarket, be-
fore its evolution to Sinclair and now Enter-
com.

Alan Sledge is named director of program-
ming operations for Clear Channel Phoenix,

effective May 1. He will oversee country
KNIX, where he was already based, and its
three local sister stations, including top 40
KZZP, adult top 40 KMXP (Mix 96.9), and AC
KESZ. Sledge’s previous title was regional di-
rector of country programming for Clear
Channel. He will retain those duties. Sledge

was previously involved with top 40 as PD of

KOAQ (Q103) Denver churing the '80s.

Former Airplay Monitor national chart
manager Linda Silver, most recently a format
manager for satellite radio service World-
space. 1s named PD at rock-based adult top 40
WSSS Charlotte, N.C. She replaces Jeff Bal-
lentine.

WSSX (955X) Charleston, $.C., PD Mike
Edwards adds interim PD dnties at country
sister WNKT, replacing Rob Kelley, who
exits. T&Rs for the PD opening to Edwards.

WMRYV (Star 105.7) Binghainton, N.Y,, PD
Jacko exits.

PEOPLE: CASEY KEATING TOTALLY
REQUESTS NIGHTS

With KZQZ (795.7) San Francisco currently
between night jocks, the shift has been re-
named “FRZ: Total Request Zone.” PD Casey
Keating is still looking for a successful, high-
profile night personality to host the show,
which will keep some all-request elements
even afier someone is hired.

WZEE (Z104) Madison, Wis., MD afiernoon
driver Tommy Bodean adds APD stripes. At
AC sister WMLI, MD morning host Tim Hein
goes back 10 school to stucy Web design. T&Rs
to OM Rich Davis.

KZZO (the Zone) Sacramento, Calif.. pro-
motion director Andrew Fleming becones
promotion/marketing director at Infinity
rhythimic top 40 sister WLLD (Wild 98.7)
Tampa, Fla.

According to market sources, new Clear
Channel top 40 WFSJ (Kiss 107) Jacksonville,
Fla., will debut its talent lineup on the week-
end of Mav 2. Anne O’Hara is named pro-
motion director for the new top 40.

KSLZ (Z107.9) St. Louis promotion director
Melissa Weishaupt exits.

Former WXYK Biloxi, Miss., afternoon
driver Dave Allen joins rival WLNF (Power
95) for p.m. drive. Also, newcomer Tasha
Twigg joins WLNF as morning co-host.

WKCI (KC101) New Haven, Conn., PD Dan-
ny Ocean puts himsell on the air with a two-
hour midday shilt.

WDBR Springfield, 11l., PD Rik Blade taps
Ryan McNeil from country sister WYXY for
afternoons. Blade will assume the MD duties
of the exited Michael T. for the foresecable
future.

Cumulus’ Davenport, lowa, OM Gunner
moves Jeff James from countiry KBOB 10 new
top 40 sister KBEA (B100) for afternoons.
He’s still looking for other air talent, as well as
a PD.

Modern AC KCDA (Mix 103.1) Spokane,
Wash., morning host George McFly exits. Co-
hosts Mark Peterson and Jodie Shawback re-
main. s

KGOT Anchorage., Alaska, night jock Brian
Ross joins crosstown '80s gold ontlet KRPM
(Retro 96.3) for mornings. He'll also do alier-
noons at classic rock sister station KKRO.

Country KBUL Reno. Nev., promotion di-
rector Adam Jeffries is named promotion
manager for KBUL and its cluster partners,
including adult top 40 KNEV (Majic 95.5).

At press 1iine, WYOY (Y 101) Jackson, Miss.,
had dropped syndicated morning teamn Steve
and D.C. PD Kevin Vaughan was handling
mornings. Y101 has taken the show off and re-
added it previously.

Sorry to report that Russ ‘“‘the Moose’” Syra-
cuse, a fixture on Bay Area radio for 30 years,
died at age 70 of heart failure April 18. Syra-
cuse, who started in radio in the New York mar-
ket that was his namesake, went to top 40
WKBW Buffalo, N.Y,, then legendary AM top
40 KYA San Francisco in 1962. Syracuse also
worked at KFRC, KNBR, KSFO, KFRC, and
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Santana Sets Airpower Record

Santana Featuring The Product G&B’s “Maria Maria” (Arista) becomes the first song to
achieve Airpower status on five different charts in Top 40 Airplay Monitor, cracking the top
20 in both detections and audience at both modern AC and adult top 40 this week. “Maria
Maria” was first designated an Airpower title at rhythmic top 40 in November '99. In Feb-
ruary, the title achieved Airpower status at mainstream top 40 and repeated the feat a month
later at crossover. Airpower is Monitor’s identifier of titles that have become a tormat’s con-
sensus hits; “Maria Maria” eventually rose to No. 7 at rhythinic, No. 15 at crossover, and No.
2 at mainstrean and remains within the top 20 of all three formats.

Macy Gray scores her first Monitor No. 1, as “1 Try” (Epic) tops the mainstream top 40
audience chart. The title reached No. 2 on the modern AC andience chart and No. 3 on the
modern AC and adult top 40 airplay charts. It’s currently bulleted at No. 2 on the main-
stream top 40 airplay chart.

Last week, matchbox twenty’s “Bent” (Lava/Atlantic) debuted at modern AC and adult
top 40 with Greatest Gainer and Most New Stations honors; this week, 50 mainstream top 40
stations are showing First Impressions on the title, bringing it on the chart with the fo mat’s
Most New Stations designation. “Bent” is the group’s highest-ever debut at mainstrearn top

40.

formats.
promotion at the Universal/Motown group.

ing up rhythm/crossover promotion.

PERSONNEL FILE: Former A&M VP of promotion Michael Steele joins Capitol as se-
nior director of top 40 promotion, based in Los .Angeles.
Former Capitol AC promo man Nick Bedding joins Hollywood as senior director of adult

Universal VP of crossover promotion Valerie DeLong is 1ipped to senior VP of crossover

Former 530 Music senior director of pop promotion Chuck Field resurfaces at Jive, head-

Toni Braxton, center, stops by WBBM-FM (B96) Chicago. Pictured are B96 PD
Todd Cavanah, left, and B96 MD Erik Bradley.

KMPX in that market before retiring in 1993.

Look for WOMX (Mix 105) Orlando, Fla.,
PD David Israel’s other business, the New
York bakery Doughnut Plant, to be featured
on T'V Food Network’s “Emeril Live” May 22
and “Martha Stewart Living” May 4.

CLEAR CHANNEL COLLECTIVE
CONTESTS, CONTINUED
For the record, four group contests identi-
fed in an April 4 story as being conducted by
AMEM and Clear Channel are being run only
by AMEM outlets. Clear Channel, which will
acquire AMFM shortly, is running its own col-
lective contesting. Among the stations partici-
pating in Clear Channel’s $10,000 Song of the

‘Day contest, aceording to their station Web

sites, are adult top 40s KDMX Dallas, KHMX
Houston, WVMX Cincinnati, and WMMX
Dayton, Ohio.

Meanwhile, a number of Clear Channel
top 40s, including WNCI Columbus, Ohio;
WHYI (Y 100) Miami; WFLZ Tampa, Fla.;
KKRZ (7100) Portland, Ore.; KFMS (Kiss
101.9) Las Vegas; WKFS (Kiss 107) Cincin-
nati; and KSLZ (Z107.9) St. Louis, are par-

ticipating in another group contest. called
the Million Dollar Dash for Cash, where win-
ners receive $5,000 and a trip to KIIS lLos
Angeles’ Wango Tango 1o compete for for up
to $1 million.

‘CHICKEN SALAD OUTTA ...
RECIPE AWARD WINNER

This week’s winner is WKZL Greensboro,
N.C. When members of the band Vertical
Horizon canceled an antdoor charity gig for
the station, claiming that cooler-than-usual
weather would wreak havoc on their gnitars,
PD Jeff McHugh started looking for ways to
help the charities that would 1ake a hit from
the no-show. McHuglh’s sohition: a Vertical
Horizon coat drive.

SUCCUMB TO PEER PRESSURE?

In next week’s Top 40 Airplay Moaitor,
vou'll find a ballot that will enable you to nom-
nate your peers for Billboard/Airplay Moni-
tor’s Radio Awards. Be sure to fill it eut to en-
sure that radio’s best and brightest receive
their just desserts at the awards ceremony Oct.
7 in New York.

TOP 40 AIRPLAY MONITOR APRIL 28,2000
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e sy JEFF SILBERMAN

|___323-525-2303

Boss Spring Promos And Easter Beeps

\s spring-hook promotions continue to doin-
inate the lopical Barometer, we turn our atten-
tion to a couple of other high-prolile spring oc-
casions. Modern AC WTIC-FM lartford,
Conn,, celebrates Secretary Week in 1wo ways.
There's the Listen for the Boss Weekend.
“Every time you hear your boss ‘hossing you
around,” the 10th caller wins a pair of tickets to
see ‘the Boss,” Bruce Springsteen,” says Tris-
tano Korlou. “'I he [cue] will he something like
‘You're late,” “Where’s my proposal?,” and so
forth.” Also, the station’s morning show will host
a huge reception for secretaries at a high-end
hotel, complete with food, music, and models
who'll display the latest fashions.

Paging Peter Cottontail: Country KNIX
Phoenix held its annual Easter Beep Hunt for
Blind Children. “Once again a local bed store
and candy miaker have donated candy, Beanie
Babies, baskets, and plastic eggs for the hunt,”
says Vicki Fiorelli. “We hire an Faster bunny
and will have lree photos with the bunny cour-
tesy of Fuji film. The eggs do beep [a tiny beep-
eris inside with the candy|, and we have over
100 children from the Foundation lor Blind
Children finding over 2,000 cggs.”

Meanwhile, AC WMAG Greenshoro, N.C.,
hosted its third Eggcellent Easter Egg Hunt
and attracted more than 10,000 people, “the
largest tnmout in the market,” says Lisa Fields.

TOPICAL BAROMETER

TW LW TOPI

1 1 “pring-break promos

2 2 Mother’s Day

3 4  Secretary’s Day

q 3  Internet/Web sites

5¢ — Easter

5¢ 8 Father's Day

7 9 Memorial Day

8 — ACM Awards

9 — “Millionaire” cash confesting
10 10 Job fairs

HOTTEST NEW MOVIES: U571,
“Where The Heart is,” “Rules Of Engagement,”
“Road Trip,” “Gladiator,” “Romeo Must Die”
HOTTEST TV SHOWS: “Once And Again,”
“Daddio,” “Sex And The City,” “That ‘70s Show,”
“21," "Who Wants To Be A Millionaire”

Couniry WWYZ Hartford, Conn., had us
own Nest Egg promotion. The siation will
broadcast live from a bank on the Saturday be-
lore Easter 1o give away “nest eggs,” aka savings
honds, says Stephanie Hogerman. “Listeners
can also draw an egg from the Kaster baskers for
movie premiere passes, T-shirts, chocolate rab-
bits, CDs, and a whole lot more. 10's a great way
to drive trallic to a nontraditional advertiser,
when it comes to live broadcasts.”

PROMO TOPIC OF THE WEEK:
SPRING PROMO OVERLOAD

So your big spring promotion is in gear, when
suddenly the phone rings and it’s a long-
sought-afier potential client who wants to ofler
a big prize (be it a cruise, major home enter-
tamment center, etc.) for a promotion, but the
client wants you to do it now. What to doz Al-
most half the Promoganda panclists would find
away o creatively add it to the spring book pro-
motion already running, while 35% would run
it separately, possibly in an exclusive daypart.

The remaining 20% would turn down the pro-
motion unless the dient agrees to hold it back
until after the current spring promotion.
“Clienis don't want 1o compete with the station’s
priority promotion,” says a rock panelist.

Those in lavor of working in the new pro-
motion will “find & way to creatively add it 1o the
spring book,” says a country panelist. “"This hap-
pens all the time: You make the giveaway he-
come sales-driven. There are promotional ele-
ments that we can do to add value to their
giveaway, but for the most part, we make it sales-
driven.”

“It takes a litle political maneuvering to make
good,” adds a top 40 ace. “It depends on the on-
air splash, time available, and demands by the
client. Remember, the promotions department
serves three masters: the listener, the dient, and
the stockholder. We need to make *hurry-up’ sit-
uations good for the client without damaging
the on-air product, because without listeners, it’s
hard to drum up revenue. [The key]| is to stay
in constant contact with the clients and their
sales reps about what's on the air fand| when the
spring hook promotions will occur—the time
frame when promotional opportunities are at a
premium—and to plan ahead.”

“Irit makes sense 1o add the prize creatively
1o the spring-hook promotion, we'll add it,” a
modern AC panchist says. “If it doesn’t make
sense or clutters up the current promo, we
don’tdoit. As far as upsetting clients: Be caretul
of letting the inmates ran the asvlum. 1t's your
promotion; it’s your radio station.”

For those who prefer tunning separate pro-
motions during spring, a rock panelist suggests
“containing [the new giveaway] in a specific day-
part. Moming shows always need cool prizes—
or hold it in afternoon drive or during the
workday. Make sure the way you give it away is
different from your current contest.

While a country station is running a big cash
contest this spring, “doing a big morning-show
promotion wouldn’t confuse listeners,” says its
promo direcior. “We'd make sure it got its fair
share of hype and promotion without making it
seem bigger than our cash contest.”

QUICK HITS

Modem AC KDMX (Mix 102.9) Dallas stages
a Spring Cleaning Weekend, where you can lis-
ten to win a Mix spring cleaning prize pack that
ncludes $100 in dry cleaning, $100 in maid ser-
vice, $100 in carpet deaning, and a $100 gifi
certificate from Home Depot. And Loren Con-
dron still won't do windows.

Short and sweei: Modern AC WBMX (Mix
98. 5) Boston ollers a Secret Listener Salute.
“I'lear vour name, call us back within 30 min-
utes, win $1,000,” says Anne-Marie Strzelecki.

I can’t begin to tell you the number of re-
quests this column gets for animal husbandry
promotions. Well, when WSTH (Rooster
Country 106) Columbus, Ga., PD Ted Turner
and MD Kim Carson found out that artist
Craig Morgan collects roosters, the morning
show sent him a porcelain rooster. To say
thanks, Morgan sent a surprise package to the
station: a live rooster! 'Thus begat a« Name the
Rooster contest. Prizes will be awarded for the
winning name. Dave Anderson must have a
lot of cluck.

Want lo participate? [--mail your best promotions
la jsilberman@airplaymonitor.com.
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Third Eye Blind Charms L.A.

e ' )
Third Eye Blind visited the KYSR (Star 98.7) Los Angeles studios before a recent
show at the Wiltern Theater. Pictured, from left, are Third Eye 8lind’s Stephan

Jenkins, Star’s Nicole Venturi, APD/MD Chris Patyk, PD Angela Perelli, Third Eye
Blind’s Arion Salazar, and Elektra’s Alex Garafolo.

'RADIO CONCERT MONITOR

PROMOTION

DATE STATION EVENT DIRECTOR

May 4 KMEL San Francisco House Of Soul Katie Eyerly
APPEARING: Carl Thomas, Angie Stone, Joe

May 4 KYLD San Francisco Cinco De Mayo Bomb Carlos Pedroza
APPEARING: Ice Cube, Montell Jordan, Aaliyah, Wyclef Jean

May 6 WCPT Albany, N.Y. First Anniversary Bash Lisa Lennox
APPEARING: Tara McLean, Dido, Jill Sobule, Mike Errico

May 11 WBTT Dayton, Ohio Concert Yvette Williams
APPEARING: TBA

May 12 KHTS San Diego Your Show Claudine Lewis
APPEARING: Sugar Ray, Enrique Iglesias, Hanson, Macy Gray, Pink, Hoku, Eiffel 65, Voice V

May 13 KIIS Los Angeles Wango Tango Von Freeman
APPEARING: 'N Sync, Enrique iglesias, Lenny Kravitz, Mare Anthony, Goo Goo Dolls,

Sugar Ray, Jessica Simpson, Brian McKnight, Eiffel 65

May 13 WQAL Cleveland Second Chance Prom Kristy Guerra
APPEARING: Blessid Union Of Souls

May 13 WKSI Greensboro, N.C. Hoo Hah 2000 Leigh Sobel
APPEARING: Train, Gran Torino, Gas Giants, Selah, more

May 14 KDND Sacramento, Calif. Endfest 2000 John Nelson
APPEARING: Enrique lglesias, Hanson, Eiffel 65, Jessica Simpson, Blaque, Mandy Moore,

Vitamin C, Hoku, Pink, Big Bad Voodoo Daddy, CoCo Lee, Anastacia, Mytown

May 17 WKRQ Cincinnati Station Party Scott Colebrook
APPEARING: Train

May 19 KZHT Salt Lake City Big Friday Event Michael Buttler
APPEARING: Sugar Ray, Melissa Etheridge, Enrique Iglesias, Eiffel 65, Splender

May 20 WDCG Raleigh, N.C. G105 Big Shindig Pam Dziuba

APPEARING: Vertical Horizon, Melissa Etheridge, Train, Tonic, Edwin Mc€ain, Gran Torino,
9 Days. Collapsis, Drifting Through, Evan Olson, the Mike Corrado Band,
SR71 (Radiostar), Gas Giants

emusement BOXNSCORE
b usinessh

TOP 10 GCONGERT GROSSES

Artist: ~ CROSBY, STILLS, NASH & YOUNG Artist:  BRUCE SPRINGSTEEN
Venue:  Madison Square Garden, New York Venue:  Tacona Dome, Seattle
Date(s): Apil 3-4 Gross:  $2,770,888 Date(s): April 4 Gross: 1,472,723
Att 37,380 Capacity: two sellouts Att 224'5 Capacity: sellout
Artist:  TINA TURNER, LIONEL RICHIE Artist CROSBY, STILLS, NASH & YOUNG
Venue:  Madison Square Garden, New York Venue:  MCI Center, Washington, D.C
Date(s): April 7-8 Gross:  $2,489,661 Date(s): April b Gross'  $1,369,204
B At 29,117 Capacity: 29,962 ong sehout | At 18,544 Capacity: s=liout
Artist:  CROSBY, STILLS, NASH & YOUNG Artist:  CROSBY, STILLS, NASH & YOUNG
Venue:  FleetCenter, Boston Venue:  Continental Arena, New York
8 Date(s): March26-27 Gross:  $2,452,186 Date(s): April 3 Gross.  $1.363,172
o Att 30,320 Capacity: two seliouts Att 17,745 Capacity  s'lout
o) Artist:  CROSBY, STILLS, NASH & YOUNG Artist:  CROSBY, STILLS, NASH & YOUNG
W Venue:  First Union Center, Piiladelphia Vemue:  Gund Arena, Cleveland
Date(s): March20-21 Gross:  $2,313,031 Date(s): Marci23  Gross:  $1,280,241
Att. 29,370 Capacity: two sellouts Att. 16,803 Capacity: sellout
Artist:  CROSBY, STILLS, NASH & YOUNG Artist:  BRUCE SPRINGSTEEN
Venue:  Arr Canada Centre, Toronto Venue:  Rose Garden, Portland, Dre.
Dale(s): March30-31 Gross:  $1,806,967 Data(s): April 3 Gross:  $1,184,865
Att 32,075 Capacity: two sellouts Att. 18,254 Capacity. seltout

Copyrighted and compiled by Armusement Business, a publication of Billboard Music Group. To subscribe
to Amusement Business call 1-800-999-3322.
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MOTOWN 2000. THE LEGACY CONTINUES...

BRIAN

MCKNIGHT
6, 8,12

From the triple Platinum album
“Back AT ONE”

“6, 8, 12 is an obvious stand-out track on Bria
- E

“6, 8, 12 is one of the best tracks on tt
-Jo ;
“Brian’s new song 6, 8, 12 is lyrically an amazing s8

for!’It's
- Eric P

“We spiked it and I LOVE IT. I got gra
- Marcus M

“This record will definitely be a hy
- Or

“A really good tune that sounds like it will b
- ’ /

“What a GRE

the legendary Brian McKnight.”
at's gonna do big things”

ling out ‘That's the man I am looking

s will be HUGE!”
out of the box.”
ow. It sounds good!”

of him and W& ar®
), WRVW/Nasbiilie

i
':k

é\

“A really nice tune. Very Good in fact. ' und with it.”

Executive Producers:
Kedar Massenburg, Herb
Trawick & Bruce Carbone

Management: Herb Trawick
for The Trawick Group

BRIAN

MCKNIGHT
6, 8,12

AL

A UNIVERSAL MUSIC COMPANY
2000 Motown Record Company, L.P.

www.brian-mcknight.com




“Nnaer

“I Think God Can Explain”

From their debut album Halfway Down The Sky

QUESTION:
WHY ARE THESE STATIONS PLAYING “SPLENDER”???

ANSWER:
I THINK THEY CAN EXPLAIN!!!

KRASH KELLY/ KXXM
“#2 WITH MY P1s AND #10 OVERALL!!... TOP 10 CALLOUT
RESEARCH FOR 5 WEEKS STRONG!!! 80x PER WEEK!!!”

JEFF MCCARTNEY / KHTZ
“CALLOUT IS OVER THE TOP IN EVERY DEMO... MOVING
INTO POWER ROTATION!! 50x... 6TH MOST PLAYED SONG
THIS WEEK!!!”

J.J. RICE / WBLI
“TOP 15 CALLOUT PROVING WHAT WE FELT FROM THE
START... IT’S A HIT!!! MOVING UP THE ROTATION AGAIN
THIS WEEK!!”

ALAN ODA / KZZO
“IT’S ALL THERE... HUGE CALLOUT, BIG REQUESTS
AND STRONG SALES!!! MAKES THIS OUR MOST PLAYED
SONG WITH 59 SPINS!!”

NIKKI NITE / WFBC
“RESEARCH IS HUGE AND THE PHONES ARE TOP 5!!! PEOPLE
ARE MISSING A SMASH!!! 40X PER WEEK!!!”

CHRIS EBBOTT / KZON
“PHENOMENAL CALLOUT AND TOP 5 PHONES, SOUNDS
LIKE A SMASH ON THE RADIO!!! 8 SPINS PER DAY!!!”

SCOTT SUMMERS / WNOK
“#10 IN OUR CALLOUT WITH REQUESTS TO BACK IT UP.
MOVED UP IN ROTATION AGAIN!!! 6-7 PLAYS A DAY!!!”

CHRIS TAYLOR / WKSL
“EACH WEEK CALLOUT SHOWS GREAT GROWTH, MOVING
TO ‘B’ ROTATION 45x!!!”

ROB ACAMPORA / WAEB
“TOP 15 CALLOUT ACROSS ALL DEMOS!!! WE ARE REALLY
HAPPY WITH THIS SONG AND WE'RE MOVING IT UP!!!”

MONITOR MAINSTREAM TOP 40 (+229)

MONITOR MODERN AC - (+73)
MONITOR ADULT TOP 40 (23) - (+68)

ON TOUR WITH VERTICAL HORIZON

Produced by Todd Rundgren for Alchemedia Productions, Inc.
Mixed by Mike Shipley
Additional Radio Version Produced by Mark Endert, Mixed by Mike Shipley « Management:

Joey Gmerek & Chris O'Malley for GO! Entertainment, Ltd.
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' Top 40 Upstarts See Younger Demos As The Key To Being Competitive

| Continued from page 1
convinced that most markets could handle one.

54 [numbers] and a strong morning show,” says
WBLI Long Island, N.Y., PD ].]. Rice, who pilot-
ed Hot 107.9 in its early days. “Our strategy was
to be completely diflerent than the other top 40.
So we competed against a strong, talky morning
show by playing a lot of music in the morning,
and since they were alimost AC leaning, we took
the total opposite tack, and that open prece of pie
was rhythmic music that researched and tested
well. At one point last fall, Hot had a 6.1 and 93Q
a 6.2, which was the closest the two stations have

|
Abrams. “Alot of sellers who hadn’t sold top 40
“93Q) was a fine hentage station with great 25- |

ever been. We're No. 1in 12-24, and they’re No. |

1 in 25-34. A new station can't be the best of both
worlds or a broad-based 18-34 station. When
you're the clone of a heritage competitor, you'll
end up second best.”

Of course, in a consolidated radio world, a
young-leaning top 40 can also be used as a flank-
mg station to cut into the success of a competing
station cluster. WNOU has the potential not only
to pull adult-leaning WZPL away from Emmis’
adult top 40 WENS but also to draw rhythmic
top 40 WHHH away from Emmis R&B outlet
WTLC-FM. “[Yet] we felt that a lot of nusic
WNOU can play simply was not getting imuch
attention in the market,” says Enunis executive
VP of programuning Rick Cummings.

“As Steve Rivers once said, “When stations are
programmed in a market cluster, a focused
younger-end station can help out sister stations in
the market’—by, for instance, taking away some-

thing from a rival adult top 40,” Rice says. “Com- |

bined, a younger-end top 40 and an AC can take
away from an adult top 40, which is what [rhyth-
mic top 40] WBTS and [AC] WSB-FM are doing
to adult top 40 WSTR (Star 94) in Atlanta.”
1'S (.,

acts’ multi-demo appeal as a way for the Beat to
establish a foothold against Star 94. “We saw a
hole in the market and went to fill it,” he says.
“Top 40 is very healthy right now. The younger
groups are helping to the pomt where they not
only have a young appeal but they’re nonoflen-
sive to adults. They're exhibiting more talent than
flash-in-the-pan appeal.”

But multi-demo appeal notwithstanding, the |

youthful acts’ ability to attract a sizable teen cove is
the foundation of these stations’ development.
“We have a high teen fol-
lowing,” says Mike Austin
of KCH1Z (795.7) Kansas
City, who's going up
against heritage KMXV.
“We've won the teen race,
and we continue to keep
running. We're still play-
ing the records the kids
like and the adults can
grow to like. That music
has done it for us.”

Not only must the top
40 upstarts play the multi-demo teen hits, but
they need to play them far more frequently. “Top
4015 about cume and having as many people
come to the party as much as possible, so we ro-
tate our powers 100 times a week,” Abrams says.
“H you give the people what they want, when
they want it, you're fine. When people turn on a
station, they want something to attract their at-
tention, because weve not only competing with
other radio stations, we're competing with the In-
ternet, MTV, cell phones—anything that can take
their minds off radio. So, when they tune in to
[us], they have to know what’s going to be played
on it. Without that kind of an identity, you're
fighting a losing battle.”

LUR L

BUYING INTO TEEN BUYS
With an unabashedly younger core, these top
40s are also cognizant of the lucrative consumer
resources of their audience and know how to
mine it for their clients. “Teens today have more
disposable income than ever before,” says KI'T'Y
GM Pat McNally. “They make [purchasing]
choices on soft drinks, jewelry, food, clothing, and
| entertainment. Movie companies have become
huge advertisers, as have WB, Fox, and the UPN
networks. In no small way, their programming is
geared to teens, t00.”
“We were in the fortunate position of build-
ing our own sales staff from total scratch,” says

before have done a fantastic job of educating
clients who have not seen this kind of station in
Atlanta since [WAPW] Power 99. It has been an
- education process for ad-
vertisers. Once they un-
derstand what we're
about, they’ve come to
the table, and we’re do-
ing well in that aspect.”

KCHZ. has seen success
with summer job fairs.
“Last week at a local teen
nightclub, we had about
20 businesses, such as Mc-
Donald’s, Pizza Hut, the
Army, and even Harrah’s
Casinos,” Austin says. “We got the clients togeth-
er at the club, where 1 did my air shift, and we
brought in literally hundreds of kids. It was an in-
credible turnout. We gave away door prizes, but
the biggest prizes were walking out of there with
sununer jobs. Saleswise, the station did very well,
100.”

McNally cites a recent buiper-sticker promo-
tion focusing on a grand prize of N Sync tickets
and backstage passes. “We gave envelopes to the
first 1,200 cars that pulled up to a remote and
had a Party Radio bumper sticker put o their
car,” he says. “Most of the prizes listed in the en-
velope were station “I=shirts, plus there were a lot
of CDs and a few DVDs and car stereos thrown
in, along with the ‘N Sync grand prize. We had
people in line, sleeping in their cars the night be-
fore, and more got there at 6 aum. for a 9-till-
noon promotion. In all, about 1,500 cars—basi-
cally parents doing this for their kids—showed
up, because there’s a real passion for this music
right now.”

-
g )
7 -

ABRAMS

STAYING HOT OR COOLING OFF?
Now the question is how long these stations will
be able to ride the boom in younger-skewed top
40 music. Many of these stations signed on afier
late 1998, meaning they’ve already defied pun-
dits who were predicting an end to the boy
groups and a return to more “extreme” music.
But questions remain about the length of the win-
dow of opportunity for younger-end outlets.
“This format continues to be absolutely red
hot, as more good music continues to get made,”
Cummings says. “We feel that this target andience
is so active, they’re very good about spending
money. Hf they keep consuming these products,
we'll do just fine if and when [the cyclical format
dip] comes. In the meantime, we see no sign of a
dip. Look at [WBBM-FM] B96 Chicago and
KIIS Los Angeles and the rns they're having.
( |

doit half as well as they're doing it.

‘It is exciting to be back in this format [at
WNOU]J, which we haven’t done since WLOL
Minneapolis,” Cummings adds. “It has been a
good lesson, watching things develop over the
past two years. For a long time, it was very tough
to be a dominant top 40, not because of its demo
appeal but because of g
fragmentation specialists
onall sides. I tell you what,
though: This format has
found its legs and bearing.
It's centered again.
Whether we can keep it
that way depends on the
music the record compa-
nies make for us. As long
as there’s a big pop center,
we'll have a long run.”

“Sure, this can last even

» 11

CUMMINGS

meer, Rice say Wher (

and N Sync are selling 10 million to 20 millions
records combined, they can’t all be to 13-year-old
girls. There's also males buying those records, as
well as adults. That’s why AC stations and adult
top 40s like WPL] New York are adding ‘N Sync,
t00.”

“Look at what’s happening now at the for-
mat, and you’ll still have some programmers
who believe that this will burn out,” Abrams
says. “But in reality, I feel that as long as the au-
dience really likes this music, we shouldn’t be
the ones to say it's over. That's why we talk to
our listeners.”

St t
ICK i
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~ When Is A Crossover Ready To Cross?

It's been a while since the paradigm of
when to cross an R&B record to pop was shat-
tered. Some labels believed they had to have a
home run at R&B before even rhythmic top
40 would be interested. Others used rhythimic
(o start records—e.g., “There You Go” and
“Bring It All To Me”"—and spread them to
both mainstream top 40 and R&B from there.
Not being an established R&B hit didn’t al-
ways it an R&B record with top 40 PDs;
perversely, there were times when it may have
actually helped.

Pm starting to notice a similar dynamic with
some modern rock records now. While main-
stream top 40 PDs have been more than hap-
py to give their modern brethrena surprising
amount of lead time, even on such obvious
smashes as “All Star” or “Every Morning,” 550
found early takers on Nine Days’ “Absolutely
(Story Of A Girl),” which is only a few weeks
ahead in its development at modern rock.
And Capricorn is going straight to top 40 with
Deathray’s “Now That I Am Blind,” rather
than starting at modern with a harder tack
from the former Cake members and using a
mass-appeal single as cleanup later.

"That doesn’t necessarily mean that top 40
PDs are being more conscientious about
watching the modern rock charts. There are
other records in similar stages of develop-
ment, or further along, and you'd think they
would also be picking up some pop airplay by
now, e.g., 3 Doors Down’s “Kryptonite” or
Stone Temple Pilots’ “Sour Girl.” But their la-
bels haven’t gone for those records at top 40
yet. That's usnatly the best explanation of
what has and has not crossed yet. And with
that goes the question of label priorities and
scheduling. With Barney Kilpatrick newly ar-
rived at Capricorn and hoping to remtroduce
the label to pop PDs, he can concentrate on
“Now That I Am Blind” right away. Not
evervbody else can do that, unless a fast-
breaking title forces the schedule to change.

F'm not suggesting that top 40 PDs are too
early on any of these songs. In fact, PDs usu-
ally wait 0o long on modern crossovers and
ridiculously long on R&B ones. But since
there’s no longer any consistent paradigm on
when a crossover record will end up on pro-
grammers’ desks, do PDs have any consistent
rationale for when a record is ready to be on
their station?

KKRZ (Z100) Portland, Ore., PD) Tommy
Austin voiced his rule of thumb earlier this
year when he told Monitor that with a
crossover/R&B rival, KXJM (Jammin® 95.5),
in the market, he tried to tind the ground be-
tween playing KXJM's hits too soon and help-
ing to legitimize them or playing them too late
and letting KXJM own mass-appeal songs. As
it happens, Z100 looks as thongh it has a pret-
ty good handle on things. It’s faster on R&B
crossovers than the national mean, but it’s

been able to maintain an on-air balance, as op-
posed to being forced into, say, a« WFLZ/
WRBQ Tampa, Fla,, situation, where the lat-
ter station overcompensated by going too
thythmic.

Very tew programmers have that exact
market situation. In many markets, the station
warming up the R&B records has its own set
of African-American Pls to concentrate on
and isn't considered part of the top 40 uni-
verse as KXJM is. While those stations don't
have to be as worried about helping warm up
their rivals’ music, they're also less likely to
“feel” a record from an R&B station. Instead,
they let top 40 PDs in other markets start
those songs, or they get them from MTV.

My own instinct on crossovers is that there’s
something to be said for having them on your
station when they're powers on your rival, as
opposed to letting them circle the country,
ending up with you when theyre recurrents
on the competition. As has been noted in this
column before, it's not like taking advantage
of the 15%-20% shared hstening with a vival is
a bad thing. Besides, it your andience isn't
feeling a record from your competition,
they're certainly not going to hear it on a like
station 300 miles away. So why should that sta-
tion be the acid test on whether a record is
ready for them?

The other answer to “when should you
cross over arecord?” is “as soon as you know.”
Not necessarily as soon as you know it will be
a chart hit, but as soon as you know that it will
work on your radio station. Either because
you feel that it’s the kind of record that per-
forms for you or because vou think it will add
so much to the entertainment package of a ra-
dio station that whether it becomes an “A” isn't
that crucial.

‘The caveat is that if you add a record early

Jjust because you believe, vou have to be will-

g to wait it out. Stroke 9’s “Little Black Back-
pack” was a relatively subitle record that per-
formed for some stations that could live with it
for a while. A lot of PDs—on both the modern
and top 40 side—were early believers but
wouldn’t wait for it to come home. That
doesn’timean they shouldn’t have played it. It
does mean that 1if they only wanted to risk
four or tive weeks of airplay, they could have
done it when “Backpack” was closer to achiev-
ing critical mass, and the end results might
have been different.

In the end, the imcreased number of

records going to top 40 first (or at least earlier)
is a nice change from three to four years ago,
when the format couldn’t even have Hanson
first. Long-term, it has the potential to change
programmers’ minds about what works or
doesn’t in their markets. One hopes that the
further result of that will be a willingness by
PDs to search out more of the songs that are
already hits in their markets.

BOB MARLEY VS.
FUNKSTAR DE LUXE

“SUN IS SHINING”

BREAKING ACROSS AMERICA
& IN THESE RADIO MARKETS

NEW ROTATIONS THIS WEEK:
KRBE 22x! KPTY 12x!

IN ROTATION AT:
WHYI 37x
KDGS 21x
WWZZ 14x  XHTZ 14x
WDBT 29x  WKSE 10x

ALSO SPINNING AT:
KZGZ WPOW KXJM KOHT
KYLD KGGI KRQG KDON
KKFR  KZFM & MANY OTHERS!

DON'T FORGET TO TAKE IT TO
YOUR MUSIC MEETING THIS WEEK!

KISV 35x
KWNZ 19x

KSEQ 42x
KBTU 27x
KWIN 16x
ama 12x
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“MESSED AROUND”

ALREADY ON:

WAOA KKRD WRHT WHTF
KSXY KQID KLNA WXYK
& MANY OTHERS!

CONFIRMED ON NICKELODEON'S
“ALL THAT MUSIC & MORE”
TOUR THIS SUMMER!

WINNING AT RADIO NIGHT
BATTLES EVERYWHERE!

TAKE IT FOR A SPIN THIS WEEK!

Produced by: Riprock ‘n* Alex G
Written by: Joshua “JC" Chasez of ‘N SYNC
Brad Daymond & Alex Greggs v

Executive Producer: Johnny Wright iz
v
JMW w

Exclusive Management: Doug Brown for
Millennium Entertainment
anikaparis
“london bridge”

www.boyzngirlzu.com . www.wirerecords.com

2 WEEKS MOST ADDED AT
SECONDARY ADULT TOP 40
& BREAKING
IN THESE RADIO MARKETS:

KCDU/MONTEREY 23x
KCDA/SPOKANE  11x
WFKS/DAYTONA  10x

ALSO ADDED AT:
KLLY WCPT KRSH
& MANY OTHERS!

“This is a great song. We are adding
it this week. We are already playing
the record 15-20x This Week!”

Jason Hillary, OM, KKPN/CORPUS CHRISTH!

Management:
Evan Forster/Barry Solomon for Tuff Break Entertainment

www.anikaparis.com

www.edelamerica.com
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Entercom Reaffirms
Violent Lyrics Ban

A year after the Columbine High School
tragedy, group owner Entercom is pledging
$2 million in promotional support to commu-
nity organizations that work with kids to stop
violence. Last year, the company gave more
than $1.5 million in support to such groups.

CAPITAL &
my CAPITOL

212-536-5268 - fsaxe@airplaymonitor.com

The group has also reaffirmed its policy,
adapted last June in Columbine’s wake, to re-
Jject any songs that “advocate or condone crim-
mal violence or which contain ultra-violent
content in the context of a socially irresponsi-
ble message.” The ban extends to advertising
for CDs, videos, or games that violate the pol-

icy.

CAPITAL: ANALYST HAILS CC/SFX
SYNERGIES

In his quarterly analysis of radio, Paine Web-
ber analyst Leland Westerfield sces a
strengthening relationship between radio and
the music industry, pointing to Clear Chan-
nel’s “trendsetting” $4.4 billion buy of SFX
Entertainment. The deal gives Clear Channel
the ability to tighten its relationship to listeners
by differentiating its offerings with locally fo-
cused live and Webcast concerts, says Wester-
field. With a better ability to “serve the mes-
sage delivery of national marketers,”
Westerfield predicts a bigger piece of ad bud-
gets going to Clear Channel and more return
on revenue for investors—which he terms “or-
ganic growth.”

While radio stocks are down 19% for the
year to date, Westerfield says, a number of
stocks began the year overvalued by as much
as 8%. “By my estimation [they] are now 12%
below fair value,” which he says makes them
better buys.

Besides Clear Channel, Westerfield says,
Emmis, Cox Radio, and Hispanic Broadcast-
ing are in a good position for growth. “Year
2000 advertising growth is living up to its mar-
quee billing,” says Westerfield, who has
bumped up his ad-growth projection from
6.5% to 8%. In the first quarter, he says, radio
advertising grew by 18%. “Prophecies voiced
by others that advertising growth would stall
after the 1999 holiday season and millennial
rush have so far proved false,” he adds.

It’s now official that Spanish-language
broadcaster Entravision is buying Z-Spanish
Radio, which owns stations and syndicates
programming, for $475 million. Entravision
has also filed a $615 million 1PO.

Cox Radio announces a three-for-one stock
split, eftective May 12. Cox stock is currently
trading at $74 per share. Cox has also filed
with the Securities and Exchange Commis-
sion to sell up to $750 million in stock, in part
to help pay for its $380 million in purchases
from Clear Channel in Houston and Rich-
mond, Va.

CAPITOL: INJUNCTION ON FCC EEO
SOUGHT

At press time, the U.S. Court of Appeals for
the D.C. Circuit had yet to rule on a petition,
filed by broadcasters’ associations from nearly
every state, seeking a temporary injunction to
block the FCC from enforcing its new equal-
employment-opportunities regulations. The
rules took eftect April 18, and the FCC is mov-
ing forward with implementing the regula-
tions by issuing a new EEQO form stations will
be required to filt out to prove they conducted
outreach efforts when filling vacancies.

During this month’s House floor debate
over low-power FM, Rep. Billy Tauzin, R-l.a.,
accused the FCC of violating federal lobbying

You’d be hard pressed to find a smoother
transition than when Jay Michaels was pro-
moted from APD/MD to succeed John Peake
as PD of KRBE Houston. Even so, Michaels
was surprised when Peake, who's headed to
Europe’s NR] chain, shared his decision to
move on. “No doubt about it, I was surprised,”
he says. “Fortunately, John has been very gen-
erous. He really helped me in all aspects of be-
ing an APIYMD and gave me the tools to grow
into the PD position. Though [ was surprised
he was leaving, John, GM Nancy Vaeth, and
[Susquehanna group PD] Rick McDonald have
prepared and supported me for moving up,
and I have never wavered in my desire to
achieve the next step, something I have always
wanted to do.”

Peake and Michaels have been
one of top 40’s most successful
programming teams since 1996,
when Peake was hired from
KQKS Denver and Michaels left
his APD/MD post at modern
KDGE (the Edge) Dallas to join
him. “It took us about six months
to feel comfortable [at the station],”
Michaels says. “We saw an oppor-
tunity in the market to main-
stream KRBE a bit. We found
three records—the Fugees’
“Killing Me Softly,” La Bouche’s
“Be My Lover,” and Robert Miles’
“Children”—not being played on
the station that we felt our audi-
ence would accept. At first, some
people here were a bit unsure
about it, but after the songs went
into rotation, everyone warmed
up to them. That became a real
turning point for us.”

Those songs were key, because
they mirrored KRBE’s unique
hentage mix of modern, techno-
pop. and rhythm. “That’s why we
fought for those songs. They fit the
hernitage of KRBE,” Michaels says.

MONITOR PROFILE

Jay Michaels Steps Up To Keep KRBE Running At Peak Efficiency

I'he only artist of that ilk that our audience still
has a huge appetite for is Sarah Mcl.achlan. ‘An-
gel’ and ‘T Will Remember You’ are two of our
biggest records.”

Here's KRBE in afternoons: Kid Rock, “Only
God Knows Why”; Jay-Z,“Can | Get A ...”; Tina
Cousins, “Pray”; matchbox twenty, “Back To
Good”; Christina Aguilera, “What A Girl Wants™;
Missy “Misdemeanor” Elliott, “Hot Boyz”; Goo
Goo Dolls, “Black Balloon”; Amber, “Sexual (I.i
Da Di)”; Westlife, “Swear It Again”; Inoj, “Love
You Down”; Mark Morrison, “Return Of The
Mack™; Savage Garden, “Crash And Bum”; and
Santana Featuring The Product G&B, *Maria
Maria.”

When the teen-pop boom supplanted the
Lilith acts, KRBE was one of the first outlets to

KRBE Houston; Owner: Susquehanna
Ratings: 5.7-6.4-6.6-6.0

Arista artist Dido, left, who recently performed at KRBE Hous-
ton’s Private Session No. 26, hangs out with newly promoted
PD Jay Michaels.

expect call-out for a complicated record like
that. I felt it was an amazing record, so we stuck
with it, and we're still playing it to this day. Rob-
bie Williams’ ‘Angel’ is another record that
needed time to develop. John and I both
thought it would be a smash, and it has been in
power for quite a long time. Not every record
can be like a Britney Spears song and go up the |
charts quickly. Those [slow-developing] records
give our station balance.

“If a rap record isn't calling out, even if it re-
quests huge, it’s not going anywhere,” Michael
continues. “But now we're finding rap records
calling out. We can’t get rid of ODB’s ‘Got Your
Money.” It’s top 10 research in all demnos, which
is great, because it proves that you can hear all
the best music on one radio station.”

Besides maintaining KRBE’s
momentum, Michaels’ main order
of business is finding his successor
as MD. “We're looking every-
where, from people in-house to
candidates across the country.
We're not in any hurry to just find
anyone. We need someone who
has that KRBE vibe, which is hard
to put into words. That person has
to be familiar with the heritage of
KRBE and appreciate certain
sounds, such as Alice Deejay’s ‘Bet-
ter Off Alone,” which we played
real early. The next MD) will have
to be familiar with records that may
not be national top 10 hits but are
‘KRBE records.” We want to be ear-
ly on them to fill that Depeche
Mode gap.”

The importance of KRBE’s mu-
sical identity pervades every day-
part, including mornings. “For our
spring promotion concept, Diva
Dollars 2000, morning host Sam
Malone names the diva song of the
day at 6, 7, and 10 a.m.,” Michaels
says. “After we play two of that
diva’s songs in a row, the 104th

“La Bouche was an updated ver-
sion of Erasure. Robert Miles fit in
with the times, when modern rock like Bush
was really popular. ‘Those records fit really well,
and we started to progress from there.”
KRBE continued to grow as the modern
rock trend segued to the Lilith sound of female
singer/songwriters and even when that went out
of vogue. “We always try to keep on eye on
where the music’s going when we book our
spring concerts,” Michaels says. “John and I try
to predict the next big thing. The singer/song-
writer thing didn’t seem like it was going to slow
down at all until the second Jewel and Alanis al-
bums. Even though they both had good songs,
we saw the audience’s appetite [for them] slow
down. We tried over the past year to play them,
but they didn't catch the audience’s attention.

they come out with an amazing record, we’d
love to play it. They need another great record.

However, a great record is a great record, and if

carefully monitor how those songs were added
and dayparted. “ ‘N Sync, Backstreet Boys,
Christina Aguilera, and Britney Spears are part
of a pop cultural phenomenon,” Michaels says.
“We're playing three tracks from ‘N Sync’s new
album. But we're not OD'ing on [the genre], be-
cause we're very cautious about the sound-alikes.
We want them to prove themselves with national
exposure before they can saturate our airwaves.
We really examine them song by song. That’s
why we’re on Mandy Moore’s ‘T Wanna Be With
You; it doesn’t sound like the others.”

Like most majors, KRBE relies on call-out, but
Michaels is conscientious about giving records a
decent shot before testing them. “If we spin a
record enough and it’s still not calling out, there’s
nothing we can do about it,” he says. “But we al-
ways try to give each record a fair chance. You
can’t add ‘Black Balloon” and play it 25 times and

caller wins $1,000. Not only do we
give people money, but it rein-
forces our music position.”

In middays, Michelle Fisher dips into KRBE's
heritage by playing nonstop “energy” music. “It
brings people back to a tiine when that music
was hot—the early '90s of En Vogue and De-
peche Mode mixed with upbeat currents by
Sonique and Destiny’s Child,” he says. “It’s get-
ting a huge response.”

Now ensconced in his “dream job,” Michaels
is eager to keep the good times rolling. “1 want
to take the station to the next level with my
own style,” he says. “We’re aware of the market
situation, but we don’t react to other people.
We improve our product every day regardless
of competition. The bottom line 1s that com-
petitors have come and gone, and KRBE con-
tinues to be very healthy and a fun place to
work.”

JEFF SILBERMAN

Laws in its effort to defeat a bill that would lim-
it the number of LLPFM licenses the FCC could
issue. Although he said he would ask the Jus-
tice Department to investigate, no formal in-
quiry has begun. In a letter to Tauzin, FCC
Chairman Bill Kennard defends the FCC’s ac-
tions, arguing they fall within the guidelines
set up by the attorney general in 1995. “The
JFCC] scrupulously adheres to the [DO]’s]
guidance concerning the activities,” writes
Kennard.

Rep. Charles Pickering, R-Miss., has intro-
duced a bill to limit the FCC’s ability to regu-
late noncommercial radio and TV stations.
The bill stems from last fall’s fight between the
FCC and WQED-TV Pittsburgh over whether
religious programming could be considered
educational.

Classic hits KJR-FM Seattle has been fined
$2,000 by the FCC for failing to broadcast the
rules of its $10,000 Music Challenge. The fine
stems from a complaint filed by a histener who
won the contest but was disqualified when the
station discovered she had played the game
nine days prior. KJR’s rules limit contest par-
ticipants to one play every 10 days. KJR says it
posted rules on its Web site and had copies
available at its front desk, but FCC rules say a
station must broadcast contest regulations.

NEW MEDIA: ANALYST TUNES
INTO XM
XM Satellite Radio has been rated a “strong
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