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TOP 40 HIGHLIGHTS

MAINSTREAM TOP 40

BRITNEY SPEARS
Qops!.. I Did It Again (JIVE)

* % RIRPOWER * *

NINE DAYS + Absolutely (Story Of A Girl) (550 MUSICt550 WORK)
EMINEM « The Real Slim Shady (WEB/AFTERMATH/INTERSCGPE)

BBMAK * Back Here (HOLLYWQOD)

* BEST 1ST IMPRESSION *

SOULDECISION * Faded (MCA)

RH

EMINEM
The Real Slim Shady (WEB AFTERMATH/INTERSCOPE)

* * RIRPOWER * *

NELLY « (Hot S**t) Country Grammar (FO' REEL/UNIVERSAL)
* BEST 1ST IMPRESSION *

PINK * Most Girls (LAFACE/ARISTA)

JAY-Z FEATURING UGK
Big Pimpin’ (ROC-A-FELLAIDEF JAM/IDJMG)
. * & RIRPOWER + *
BIG TYMERS « Get Your Roll On (CASH MONEY/UNIVERSAL)

* BEST 1ST IMPRESSION *
DMX FEATURING SISQO » Wnat You Want (DEF JAMIIDJMG)

VERTICAL HORIZON
Everything You Want (RCA)

* * RIRPOWER » *
NO RECORDS QUALIRED FOR AIRPOWER THIS WEEK

* BEST 15T IMPRESSION *
NINA GORDON -+ Tonight And The Rest Of My Life (WARNER BROS.)

1 CON

Breathe wa

DORARY

FAITH HILL
RNER BROS.)

MO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* BEST 1ST IMPRESSION *
WHITNEY HOUSTON & ENRIQUE IGLESIAS * Could | Have This Kiss Forever (ARISTAINTERSCOPE)

Today, Napster Is A PD’s Toy;
Scon, It May Be The Competition

by Jeff Silberman

Buoyed by an ahundance of nass-
appecal hit music, surging ratings,
and a growing demnand for spot in-
ventory, top 40 PDs have every right
to feel good right now. Yet some-
where nelow top 10's radar is this
year’s new toy: Napster, which has
become a fighung word to the
record labels and retilers. Is radio
immune to the irpact of this tech-
nology, inerms of how it may aflect
listening habits or siphon oft listen-
ers? While a majority of radio pro-
grammers polled for this report are
well aware of Napster and have even
used it, its presence is mnainiy being
fel: only on the most active listeners.
However, there is a small but vocal
contingent who are conceined
about iis long-term impact.

Already, three-yuarters of the pro-
gramimers we spoke to are aware of
and have used Nanster and/or MP3,

' either personally or for their sta-
| tions. “1 love Napster,” savs WKZL.

Greensboro, N.C., PD) Jeff McHugh.
| “We use it like our own music li-
brary. Need a song but the rep from
the music label can’t seem to get it in
the mail? It’s no longer a problem!”

“We've used Napster to download
some gold library music that we oth-
erwise would have had 1o go out and
buy at the local recorc store,” says
AC WSNY (Sunny 95y Columbus,
Ohio, D Chuck Knight.

“I use Napstar all the time to get
hard-to-get tles to listen to imme-
diately,” adds consultant Guy Za-
poleon. “Everybody I meet under
the age of 21 uses Napster on a reg-
ular basis. 1t’s tearing up college
campuses and high schools. I've yet
1o find a title old or new 1 can’t get
on Napster.”

“I use both Napster and MP3 to
check out new music, but it sull -

Continued on page 8
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“DOESN’'T REALLY MATTER"”

THE FIRST SINGLE FROM
THE BIGGEST SOUNDTRACK
OF THE SUMMER

NUTTY PROFESSOR II
THE KLUMPS

IN STORES JULY 11th

~ IMPACTING
EVERYWHERE
JUNE 19th!!

o

Monitor Rhythmic Top 40: Debut (32) - (22) (+246x!)

Monitor Crossover: Debut (33) - (25) (+332x!)
* GREATEST GAINER «

Monitor Mainstream R&B: Debut (32) - (+207x!)
Monitor Mainstream Top 40: 565x/wk. (+191x!!
AUDIENCE ALREADY OVER 33 MILLION"!

THEY COULDN’T WAIT... ALREADY GREAT ROTATION AT:
KilS, WQHT, WiOoQ, KHTS, KDND, WQZQ, WFLZ, KCHZ,
KQKQ, KKRZ and many more!!

MOVIE OPENS JULY 28th
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EARLY AIRPLAY
WPYO/ORLANDO 78x

WPOW/MIAMI 69x
WHYI/MIAMI 26x

{

“SKY IS GETTING TOP 5§~
PHONES AND REQUESTS HERE
AT Y100. EVERYTHING LOOKS
GREAT FOR HER TO HAVE
ANOTHER SMASH.”

-ROB ROBERTS, PD, WHYI

“SONIQUE *SKY’ IS
NOW THE BIGGEST
SONG ON POWER 96. WE
HAVE #1 PHONES AND

#1 RESEARCH

-KID CURRY, PD
WPOW/MIAMI

SUMMY AND DOUGE ——
- Coljatne Republic [ 3
RECOADS PARMOLUR.COM '

©2000 Jimmy and Doug's Farmclub.com
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They Came, They Spoke, They Roasted

The 13th annual T.J. Martell Music Industry Roast took place June 6 at New York’s
irving Plaza. Before they took their shots at this year's honoree, modern WNNX
(99X) Atianta PD Leslie Fram, the dais posed for this picture. Show, from left, are
Fram’s morning co-host, Jimmy Baron; Susquehanna director of FM programming
and MC Brian Philips; Matt Pollack of V2; Ron Poore of RCA, event chairman;
Columbia’s Kid Leo; consultant Randy Lane; former 99X APD/MD Sean Demery;
Fram; Universal Records president Monte Lipman; Capricorn’s Nan Fisher; and

| Matchhox Twenty 'Logs Second Mod No. 1

t The SPJN\/ SNz

212-536-5361 -

ALTHOUGH THE GROUP s certainly a mainstay at modern AC, “Bent” (Lava/Atlantic) is only
matchbox twenty’s second No. 1 at the format, following “3 AM.,” which topped that chart in Jan-
uary *98. “Bent” passed the Airpower mark in the Top 40 Airplay Monitor dated April 21, at which
time it also picked up Greatest Gainer and Most New Stations honors. The Airpower designation,
which is given to a song when it enters the top 20 of a format’s airplay and detection charts (while
posting gains on each), is the industry’s most accurate predictor of a song destined to be a hitand
does the job again here.

SPEAKING OF 1ST IMPRESSIONS ... That’s the term we’ve been using since last June on
our Power Playlist pages to show the songs receiving six or more spins for the first time at a given
station. This week, we're also using that term instead of Most New Stations on our Impact! page to
show you the songs with the most new real airplay (as opposed to reported adds). The Ist Im-
pressions box on the Impact! page will tally and rank these Ist Impressions and show the stations
where they got their new airplay this week.

PERSONNEIL. FILE: Active Industry Research president Bruce Tyler is promoted to CEO. AIR also
promotes Kevin Powell to VP/GM, Andy Ameold to V P/mainstream top 40, Mark Czarra to VP/mod-
ern rock, Colby Crawford to senior director/mainstream top 40/adult, Joe Cash to national director
of its “Masters Competition,” and Tony Anderson to senior director/rhythmic top 40/crossover.

PANEL CHANGE: KBBT Portland, Ore., exits the adult top 40 and modern AC panels.

Fram’s husband, Lanny West of JustWest Entertainment.

Clear Ghannel Ups Poleman, Smith

As Clear Channel and AMFM prepare to
merge, the compairiies continue to create a new
management structure. Senior VP of program-
ming and top 40 WHTZ (2108} New York PD
Tom Poleman is upped to regional VP of pro-
gramming for the East Coast, covering AMFM/
Clear Channel stations in markets including New
York, Philadelphia, Boston, Detroit, and Wash-
ington, D.C. Poleman will report to sentor VP
John Fullam.

On the other side of the Mississippi, senior VP
of programming Steve Smith is named executive
VP for the west, covering stations in markets such
as Los Angeles, San Franadsco, Chicago, Min-
neapolis and Sacramento; he will also have addi-
tonal national format duties. Sruth will report to
executive VP David Lebow.

RADI %
ACTIVE

323-525-2303 - jsilberman@

In other Clear Channel news, the DOJ is block-
ing Hispani¢ Broadcasting Corp.’s $127 million
purchase of three Clear Channel spinoffs, in-
cluding rhythmic KKFR (Power 92) Phoenix,
modern rock KXPK (the Peak) Denver, and
oldies KEYT Austin. Texas. The DOJ blocked the
sale because Clear Channel owns a 26% stake in
HBC. Also, 1t’s buying the Roberts Radio group
for $65.9 million, including adult top 40 WBWZ
Poughkeepsie, N.Y.

PROGRAMMING: BACK TO CALL

WKRQ (Q102) Cincinnati OM Mike Marino
returns to Southern California, taking the PD
post vacated by Don Parker at R&B oldies
KCMG (Mega 100) LA, starting June 26.

Clear Channel Raleigh, N.C., OM Brian
Burns, whase oversight incdluded top 40 WDCG
(G105) and AC WRSN, is looking for his next ca-
reer move. His position will be eliminated once
the Clear Channel/AMFM merger is consum-
mated. Meanwhile, Mark Kaye, morning pro-
ducer at G105, leaves to be the morning honcho
at WBBO ¢(B98.5) Monmouth/Ocean counties,
N.]., joining Kris Gamble and Jen Winter. He re-
places Dave Packer, naw with AC WFPG-FM At-
lantic City, N.J. Exiting G105 with Kaye is pro-
motion director Pam Dziuba.

In Austin, Texas, KHFI PD) Leslie Basenberg-
Whittle heads to Houston to be MD to PD Jay
Michaels at KRBE. Clear Channel VP of pro-
gramming John Roberts will reinherit KHFI’s
programming reins, and he’ll need a new pro-
duction director; as Mike McKay also exits.

WLCE (Alice 104.5) Philadelphia PD Kurt
Johnson is upped to OM of the classic hits/adult
top 40 hybrid. Meanwhile, former WLCE MD
Joe Proke resurfaces as assistant MD at jazz sister
W]JZ.

Several weeks before Radio One closes on
KKBT (the Beat) L.A. and movesitto 100.3 FM,
its VP of progranmining, Steve Hegwood, is in the
house as a consultant to outgoing owner AMFM.
Meanwhile, Dave Ferguson is now doing the
voice work for Radio One’s inainstream R&B
outlets in every market except Washington, D.C.,
where Radio One’s WKYS competes with Fergu-
son’s WPGC-FM.

Former oldies WWBB Providence, R.1., PD Al
Brock joins top 40 WMRV/AC WMXW Bing-
hamton, N.Y,, and their duepoly partners as di-
rector of programming.

WZPL Indianapolis night jock Ted Striker
takes the PD gig at WILN Panama City, Fla.

Adult top 40 WNFB (Mix 94.3) Gainesville,
Fla., afternocn driver Scott Berns is upped o PD/
MD/morning host, replacing Chris Chaos, who
exits. Berns is also the former PD of crosstown
country WQLC.

Classic rock. KSFQ (Q101) Santa Fe, N.M.,, flips
to AC as Mix 101.1 under PD John Major.

Former Gannett Radio president (and R&B
oldies WXXM Philadelphia consultant) Gerry
DeFrancesco and WNVZWWDE Norfolk, Va.,
PD Don London join the Radio Advisory Board
of Alan Burns’ Pickthehits.com site.

COX KEEPS WTMI CLASSICAL
After much speculation, Cox has announced
that its newly acquired Miami property, WIMI,
will stay classical. Notably, the memo announcing
the dedision %o the Cox Miami staff was headlined
“WTMI: The People’s Station,” recalling a liner
that’s rarely associated with classical radio.

PEOPLE: MARCO GETS THE BEAT

WQZQ (the Party) Nashville MD/night host
Marco jumps to MD/nights for WBTS (the Beat)
Atlanta in two weeks. Meanwhile, former WBTS
night jock Stick heads to nights at KZQZ (Z95.7)
San Francisco.

KBKS (Kiss 166.1) Seattle loses promotion di-
rector Gina Thompson to Halo Marketing. PD
Mike Preston is looking for a replacement.
Meanwhile, '80s gold sister KYPT (the Point) taps

Since ‘N Sync and Backstreet Boys turned him down, KRBE Houston PD Jay
Michaels hangs with his newest prospective band, Take 5. Shown, from left, are
Take 5’s Clay Goodell, Ryan Goodell, and Stevie Sculthorpe; Michaels; ard the

band’s Tikly Jones and T.J. Christofore.

Tommy Hough from classic rock rival KZOK for
late nights as that station continues to staff up un-
der PD Garett Michaels.

Former KKSS (Kiss FM) Albuquerque, N.M.,,
PD Mikey Fuentes is now doing nights at
KFMB-FM (Star 100.7) San Diego as Ricky
Lopez, enabling Jen Sewell to concentrate on
MD duties.

Modern rock WBTZ Burlington, Vt., morning
host Tyler “T.K.” Kamp joins rhythmic top 40
WOWZ Utica, N.Y,, for nights, replacing Eric
Spears, who exits.

WWHT (Hot 107.9) Syracuse, N.Y., APD/
MD/interim PD Jason Kidd names Jeff Wise mu-
sic coordinator.

WZYP Huntsville, Ala., loses p.m. driver Hawk
Harrison to the production director job at album
WHEB Portsmouth, N.H. PD Bill West also has
a position open for a full-time swing-shifter.

AC WMJX and the Greater Media Boston clus-
ter names Adam Klein director of event market-
ing, replacing Jim Berry, who exits to form his
own marketing consultancy.

CKIK (Power 107) Calgary, Alberta, morning
co-host Christina Rowsell exits.

WSSX (95SX) Charleston, S.C., is doing the
on-air audition stunt to find its next overnighter.
The winner gets a $1,000 signing bonus and a six-
month contract.

KANSAS CITY’S MOST WANTED
KMXV (Mix 93.3) Kansas City has turned

a burglary into a promotional opportunity.
1t is using its Web site and local TV stations
to try and catch the person who broke into
the station June 4 and ripped off more than
$10,000 worth of concert tickets. “We’ve
had those tickets reissued to us, so we’ll still
have plenty to give away, but we want to
nail this jerk!” says the station’s Web site,
which also features several surveillance-
camera photos of the thief (Mix93.com). PD
Jon Zellner says KMXYV is also promising to
pay $1,000 to whomever helps it catch the

perp.

WFAN TOPS TOP BILLERS

Duncan’s American Radio has released its an-
nual list of the top-billing radio stations in the
country. Once again, sports WFAN New York
ranked first, billing $67.5 million last year, a 25%
increase over 1998. Howard Stern’s home, mod-
ern WXRK (K-Rock) New York, ranked second
by billing $54.4 million, followed by crosstown AC
WLTW and N/T WINS. Rounding out the top
five was top 40 KIIS Los Angeles, which billed
$44.5 million in 1999.

The Radio Advertising Bureau says the
second quarter of 2000 got off to a good
start, with combined local and national ad-
vertising revenues climbing 22% for April,
compared with April 1999. The increase in
national advertising spending outpaced lo-
cal ad growth.
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Father’s Day is the king of the "lopical Barom-
eter this week, but the hottest promo news isthe
rash of stunts built around CBS’1'V’s hit series
“Survivor.” Album rock WZTA (Zeta) Miami
will monitor live listeners 24/7 in Surreal World
for three months. “"They’ll be forced to band to-
gether, using their collective wits to survive,” says
Camie Dunbar. “T'hose who succeed will be re-
warded with things such as food, cold beer, big-
screen T'Vs, etc. Those who fail must do with-
out.” Surreal World survivors win cash prizes
and products from various retal stores.

Adult top 40 KSTP-FM (KS95) Minneapolis
morning duo Van and Cheryl picked contes-
tants (o stay in a camper fora week, where they
will be subjected to certain challenges. “They're
allowed only o few selcct items—everything has
to fit into a lunchbox—and every day the con-
testants will pick two people, and the listeners
will finally vote on which one of the two actually
leaves,” sayvs Melanie Clemons. “'1 he last one lefi
in the camper receives a grand prize of $5,000.”

Top 40 WZEE (Z101) Madison, Wis., put

area in front of'its studios, for four davs. Living
off of Spam and water, they compete for luxu-
ries like sleeping bags, toothpaste, and razors.
Listeners vote one contestant off the “island”
each day, until the lone survivor wins a rip.

Rhythmic top 40 KDON Monterey, Calif.,
locked five lisieners in the production room and
forced them o live off vending-machine food.
The last one wins tickets to see Santana.

Top 40 WNCI Columbus, Ohio, has five
women in a pop-up trailer in front of a client lo-
cale. Armed with just a lunchbox of personal
itemns, they vote one contestant out each day, un-
til listeners pick one of the two survivors as the
winner of « grand-prize trip and cash.

Country sister WCOL put five listeners (four
Just quit smoking) on a pontoon boat in a near-
by luke. They get one meal a day from a tamily

food from the stanon. 1f they can't reel it in,
tough luck. This promo’s survivor wins $1,000.

PROMO TOPIC OF THE WEEK:
BEST OF 2000 (SO FAR)

With 2000 nearly half over, we asked our
panelists to name thew favorite promos so far
this year. Here's a sanpling of their responses:

Anne-Marie Strzelecki, imodern AC WBMX
(Mix 98.5) Boston: “The Working Women’s
Workshop was an event that had applications
for the listener and the sales stafl. It went out-
side the realm of music and acknowledged our
listeners’ lifestyle . . . "This particular session deaht
with eflectively balancing work, family and per-
sonal life, and nmaking eficctive changes 1o the
areas of your life [that] needed them the most.”

Dianna Obermeyer, R&B KPWR (Power
106) Los Angeles: “[For] Who Wants to Be a
Hip-Hop Millionaire?, we hired a Regis Philbin
sound-alike, who asked hip-hop trivia questions.
Listeners scored $1,000 and qualified for a
chance at a nulhion in a Brink’s iruck. The entire
event was broadcast live on [local TV].”

Jim Sheehan, album rock KSJO San Francis-
co: “Our Morning Sickness billboard carmpaign
[shows] pictures of the Lamont and Tonelli
morning show pregnant. We went on to do our
second annual Miss Morning Sickness Preg-
nant Bikini Contest.”

Vanessa Thill, rhythmic top 40 KLUC Las
Vegas: “I'he Morning Zoo Mass Wedding for

four people on Fanta-Zee Island, 4 fenced-oft

member and have 10 lish for an inner tube of

PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS « ey JEFF SILBERMAN

» jsilberman@airplaymonitor.com

Surviving The Hot New Station Promotion

Valentine’s Day [had] more than 50 couples
married at the same time at a local wedding
chapel. KLUC provided the flowers, wedding
cakes, honeymoon, wedding gifts, and dis-
counts on tuxedos and wedding dresses.”
Donna Talarico of country WGGY (Froggy
101) Scranton, Pa.: “[For] the Kershaw Cook-
off, 10 ‘chels’ concocted spicy Cajun recipes,
and local celebs judged the food. Qualifiers gos
tickets and a CD; the grand-prize winner got a
limo ride and dinner with Sammy Kershaw the
night before the show and front-row seats.”

TOPICAL BAROMETER

IW W T%Plg
1 1  Father’s Day
2 —  Station concerts
3 7 Spring-book promotions
4q 2  Amusement parks
5 3  Internet/Web sites
6 8  luly 4 holiday
7 4  Auto racing
8 — Beach/outdoor promos
9® — Probaseball
10 10 Llive pro wrestling

HOTTEST NEW MOVIES: "Chicken Run,”
“Dinosaur,” “The Patriot,” “Gone in 60 Seconds,”
“Me, Myself & Irene,” “Titan A.E.”
HOTTEST CONCERTS: Dixie Chicks {country),
Red Hot Chili Peppers {modern), AC/DC (rock),
‘N Sync (top 40), matchbox twenty (adult)

The panel also cited great stunts by others:

* Top 40 WKIE (92 Kiss) Chicago staged a
Wanna Be in Pictures? campaign, where it
looked for listeners who would be incduded m
1s spring outdoor-advertising cainpaigns.

* Modern WKQX (Q101) Chicago oflered
listeners $1,000 for saying “fuck” on the a.m.
show of modern AC rival WTMX.

NTR PROMO OF THE WEEK

Country KNIX Phoenix helped celebrate
Police Week with a live call-in from a celebra-
tion in Washington, D.C., and it appeared at
the unveiling of the new police memorial in
Phoenix. “We got Secure Horizons/Pacitic
Care 1o underwrite the program,” says Vicki
Fiorelli. “They received promos, PSAs, and
spots on all four of [Clear Channel’s Phoenix
FMs], and the program ran great. Also, all
four radio stations sold blue light bulbs for Po-
lice Week—using it as a front-porch light
showed support of the police.”

QUICK HITS

WBMX teamed with the local UPN channel
for the “Star Trek: Voyager” Quest for Cash,
watch-and-win contest. “A total of $30,000 was
given away, $10,000 in qualifying money and
two $10,000 grand-prizes,” says Strzeleck:.

Country WYNY (Y 107) New York produced
a Passport to Summer Safety Guide, a custom,
branded guide to sunumer safety that can be
picked up at any Y107 event. The 16-page
guide [has] features on vacationing, pet safety,
boating, camping, cooking, insects, etc.,” says
Jason Steinberg. “For a copy of ‘Passport To
Summer Safety’ and, or info on how to produce
your own, call ine at 914-592-1071, ext. 107.”

Want to participate? E-mail your best promotions
to jsilberman(@airplaymonitor.com.
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PROMOGANDA HONOR ROLL
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RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
June 16, 18 KPWR Los Angeles Powerhouse Dianna Obermeyer
APPEARING: Dr. Dre, Snoop Dogg, Eminem, Ice Cube, Xzibit, Warren G, Kurupt
June 16 WDJX Louisville, Ky. Birthday Bash 16 Todd Kelly
APPEARING: Blaque, Eiffel 65, Westlife, Bosson
June 17 WBBM-FM Chicago Summer Bash 2000 Michael Biemholt
APPEARING: Enrigue Iglesias, Sisq6, Brian McKnight, Pink, LFO, Mandy Moore,
Ice Cube, Destiny’s Child, Eve, Joe, Eiffel 65, more
June 17 WKSL Memphis Triple Tango 2000 Jeff Lyons
APPEARING: Melissa Etheridge, Edwin McCain, Westlife, Sonique, Anastacia, Splender,
Mytown, 2Ge +her, more
June 22 WQHT New York Summer Jam Kevin Cox
APPEARING: Black Rob, Sean Paul, Juvenile, B.G., Lil' Wayne, Aaliyah, Eve, Lox, Drag-On,
Swizz Beats, Sisqo, Jay-Z
June 23 KSLZ St. Louis Summer Jam 2000 Jeff Lyons
APPEARING: Enrique Iglesias, Destiny’s Child, Vertical Horizon, Westlife, BBMak,
Sonique, Vitamin C, Eiffel 65
June 23 KQAR Little Rock, Ark. Family Fest 2000 Brian McRae
APPEARING: Blaque, Edwin McCain, Spiender
June 24 KMXV Kansas City Red, White & Boom 5 Chad Mantooth
APPEARING: Third Eye Blind, Enrique Iglesias, Bon Jovi, Destiny's Child, Melissa Etheridge,
Blaque, Vertical Horizon, Westlife, Pink, BBMak, Vitamin C, Sonique, Eiffel 65
June 28 WPLY Philadelphia FEZtival 2000 Kelly Gross
APPEARING: Stone Temple Pilots, No Doubt, Third Eye Blind, Lit, Stroke 9, 3 Doors Down, Eve
6, Violent Femmes, Guster, Nine Days, Catherine Wheel, Marah, Stir, Dynamite
Hack, John Faye Power Trip
June 30 WFSJ Jacksonville, Fla. Kiss Concert Series Anne O’Hara
APPEARING: Sonique
June 30 WLAN Lancaster, Pa. Retro Concert Ronnie Ramone
APPEARING: KC & the Sunshine Band
July 2 KLSY Seattle Party In The Paramount Denise Cook
APPEARING: Wang Chung, Missing Persons, A Flock Of Seagulls, the Specials, Gene Loves
Jezebel
July 3 WZPL Indianapolis Uncle Sam Jam Tami Muhn
APPEARING: Melissa Etheridge, Bon Jovi, Big Bad Voodoo Daddy, Blessid Union Of Souls,
Train, BBMak, Nine Days, more
July 3 WNCI Columbus, Ohio Red, White & Boom Brad Witers
July 3 WGTZ Dayton, Ohio New Heights 2000 Sally Blommel
APPEARING: Soul Decision, Tim James, Jessica Riddle
July 4 WABB-FM Mobile, Ala. July 4 Show Rachael Adams
APPEARING: Beth Hart, Blessid Union Of Souls, Gran Torino
July 9 Capital FM London Party In The Park Tim Smale
APPEARING: Christina Aguilera, Artful Dodger/Craig David, All Saints, Savage Garden, Five
w/Queen, Chicane w/Bryan Adams, Sisqo, Kylie Minogue, Sonique, Gabrielle,
Melanie C., Westlife, the Corrs, Steps, Alice Deejay, Artful Dodger, Texas, Ronan
Keating, Destiny’s Child, Travis
July 13 WVKS Toledo, Ohio Kiss Summer Bash Deanna Willard
APPEARING: Blessid Union of Souls
July 14 WKZL Greensboro, N.C. Concert Neil Matson
APPEARING: Melissa Etheridge
Aug. 12 KWIN Stockton, Calif. Summer Splash Roy Kiniji
APPEARING: TBA
Sept. 23 WBMX Boston Mix Fest Anne-Marie Strzelecki

APPEARING: TBA

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor. com. |
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Last time, you felt them get “Too Close.”
Now, radio is experiencing their hottest affair yet.

The first single and video from their new album
Welcome 11l Nextasy, is exploding everywhere!

Monitor Rhythmic Top 40 - 111
Monitor Crossover (5) !!!
o I mit:
WKSE!!! KDWB!!! WXSS!!!
KHTS!!! WBTT!!!
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Sharing Wealth Of Hits Helps Jim Ryan
Continue WLTW Reign As King Of NYC

WLTW (Lite FM) New York PD) and AMFM
director of AC programming Jim Ryan is a firm
believer in the “share and share alike” philoso-
phy in cluster programming. By embracing the
hits broken by his AMFM sister stations, top 40
WHTZ (Z100) and rhythmic WKTU, Ryan has
maintained Lite FM’s reign as the top-rated sta-
tion in the Big Apple.

“When I came here in fall '96, we became
much more aggressive with current music and
hit product crossing over from other formats,”
Ryan says. “Since then, we've spent 10 out of 14
Arbitrons at No. 1 12-plus, and 11 out of 14 at
No. I in our target age group. We achieved that
consistency simply by playing the big hit records
we crossed from Z100 and WKTU. That’s one
of the things that made this job so easy: the fact
that there are other mass-appeal radio stations
in New York with big audiences.”

If you go
on a song,
you have to
make a full
commitment
foit’

Jim Ryan
Program Director
WLTW New York

Owner: AMFM
Ratings: 5.4-6.1-5.7-6.4

Obviously, Ryan’s aggressive programming,
which increased audience sharing with his sister
stations, hasn’t hurt Lite’s ratings. “Although we
do share listeners with others, WKTU and Z100
in particular, there are certain kinds of sounds
each station starts, and there are others stations
Jjumpon,” Ryan says. “For instance, WKTU start-
ed Ricky Martin, and Z100 started Backstreet
Boys, and I started Shania Twain, and now all
three play those acts. There’s a lot of crossover on
current product. But after we all play a Back-
street Boys track, Z100 would follow it with some-
thing fromn Pink, while WKTU would play Sisqo,
and we’d follow it with a song from ‘Dirty Danc-
ing.” For us, when we surround a Lara Fabian
song with familiar songs, [our audience] can be-
come comfortable with new artists sooner.”

Here’s a sample midday hour on WLTW: Rod
Stewart, “Tonight’s the Night (Gonna Be Al-
right)”; All-4-One, “1 Swear”; Genesis, “Throw-
ing It all Away”; Police, “Every Breath You Take”;
Faith Hill, “Breathe”; Emotions, “Best Of My
Love”; Richard Marx, “Hold On To The
Nights”; Santana Featuring Rob Thomas,
“Smooth”; Journey, “Open Arms”; Elton John,
“Goodbye Yellow Brick Road”; k.d. lang, “Con-
stant Craving”; and Whitney Houston & En-
rique Iglesias, “Could I Have This Kiss Forever.”

WLTW’s changes since 1996 have signified a
larger sea change at AC. “Kenny Rogers and
Michael Bolton are gone from the format, and
Barbra Streisand is, too, except at WLTW,”
Ryan says. “Since she’s a New Yorker, we find
ways [to play her], but overall, the average age
of our listener is 40 years old, and a 40-year-old
today has much different music tastes than a 40
year-old when we signed on 16 years ago.

“It’s gotten to a point where I constantly say
to record reps, ‘I really like the song, but Z100
needs to be playing it 50 times a week before we
hit it,” ” he adds. “I have honest conversations
with [Z100 PD] Tom Poleman and [WKTU PD]
Frankie Blue about songs. I ask them, ‘Are they
ready for me yet?’ And they tell me yes or no.”

The key to finding a hit for WLTW is repeti-
tion, something that’s often foreign to AC. “If
you play a song and believe in it, you have to ro-

tate it enough to find out if it’s a hit,” Ryan says.
“That was one of the big problems at WLIT
Chicago a year ago. The rotations weren’t high
enough. They didn’t play currents long
enough, so they didn’t have a viable catalog and
[enough] recurrents to play.

“If you go on a song, you have to make a full
commitment to it over a period of time,” he
adds. “It has to get 300 spins on your station, or
a certain amount of exposure on your station
and the ones you share audiences with, before
you can determine whether that song’s a hit. In
that sense, I am in favor of stations being more
aggressive and playing the right songs more fre-
quently, but you have to do what the market dic-
tates. In Chicago, there’s no big mainstream top
40s like Z100 and WKT'U to help make WLIT's
music familiar. Few titles they play are played on
WTMX [the Mix] and [WBBM-FM] B96.
Therefore, they’re in a tough situation. 1t’s
much easier for Jhani Kaye at KBIG, because
[top 40 KIIS and modern AC KYSR] can warm
up records for Jhani.”

Ryan, who also programmed WLIT until
KESZ Phoenix PD Mike Del Rosso came
aboard, is well aware that not all AC hits work
for all AC stations. “People are a product of what
they grew up listening to,” he says. “New York-
ers have grown up with different kinds of music.
WABC used to play James Brown, so R&B mu-
sic is no stranger to suburban New Yorkers. The
only kind of music that they weren’t exposed to
were certain varieties of hard rock. That’s a big
difference from the Midwest, where they played
the Def Leppards. Rock hits in New York and
Chicago are two wholly different things.”

WLTW enhances its brand via TV spots, em-
phasizing both quantity and quality of music.
“We wouldn’t be where we are today without
TV,” Ryan says. “Viacom, when they owned us
in the 80s and '90s, spent millions to build our
brand, and that has been the foundation of our
success. Adults have a tendency to take radio for
granted. It’s like the electric company. They get
home, the lights are always on. When they're at
work, Lite should always be on, but people
might not think about it, so it’s important that
when they go home at night and watch ‘NYPD
Blue,’ there’s a 10-second commeraial for Lite.”

Another key to Lite’s long-term success is its
natural evolution. “You have to make changes
slowly,” Ryan says. “I still consider WLETW as a
work in progress. We’re still tweaking the sta-
tion all the time. We just recently hired a station
voice and added sweepers in place of some of
our dead segues. That really surprised a lot of
people. We started with one sweeper an hour;
now we’re running two an hour, and very soon
there’ll be no dead segues at all. It’s a gradual
thing. You can’t shake up the audience too
much; you have to do it in a way that the audi-
ence doesn’t realize you changed. In fact, I got
a call today from someone who said he just no-
ticed we stopped playing Barry Manilow. Well,
we stopped playing him five years ago. That has
been the secret to our success even before 1 got
here. It always evolved with the times.”

Which explains how teen pop and rhythmic
hits have segued to WLTW so seamlessly.
“Backstreet Boys [can be] compared to the Bea-
tles,” Ryan says. “A lot of people might think
that’s a terrible thing to say, but they both have
pop songs with singalong melodies. What's the
difference between ‘I Want It That Way’ and
‘She Loves You?””

As a veteran programmer, Ryan says today’s
mass-appeal hits are almost “like a flashback.
Going through the times of rap and hard rock
was tough, because there was such a disparity in
sounds, but as long as the groups that top 40
plays are accessible to AC, we will find ways to
integrate songs like ‘Smooth,” and AC will con-
tinue to be an extremely successful format.”

JEFF SILBERMAN

Cumulus Restructures To Win Support

With a stock price still near its record low,
Cumulus is restructuring top-level manage-
ment in hopes of winning over skeptics from
Wall Street to Madison Avenue. Cumulus
chairman/CEO Richard Weening is handing
the CEO title and day-to-day operating re-
sponsibilities to group president Lew Dick-
ey. Executive VP/director of prograimnming
John Dickey has also been promoted to ex-
ecutive VP of Cumulus Media.

S (APITAL
ks CAPITOL

LT By FRANK SAXE

212-536-3268 - fsaxe@airplaymonitor.com

With Cumulus having moved from its ac-
quisition-intensive start-up stage to an oper-
ating mode, “I believe it is critical [that Lew
Dickey] now take the lead role in running
the business,” said Weening. The news was
intended to garner support from analysts,
who have largely beat up Cumulus stock in
recent months. However, Cumulus stock
rose only 25 cents a share to $11 on June 8
following the announcement.

“Make no mistake, we still have a lot of
work to do,” says Lew Dickey, who believes
the company has done a poor job of maxi-
mizing the value of its clusters in terms of
revenue. “We’ve done a pretty lousy job at
selling the value of these products. Our rates
and pricing policies have let us down, and
we're addressing this head-on.”

The company still needs $150 million to
$200 million to close on deals it has already
announced, including the delayed purchase
of 37 stations from Connoisseur Communi-
cations, and station spin-offs are a real possi-
bility. While Dickey says there will be “no
large sell-off of this company,” he concedes it
will look at the top half of its portfolio for tar-
gets.

With cash seemingly tight, some program-
mers may wonder what this means for staff
and promotion budgets. Dickey says Cumu-
lus will “not save its way into prosperity.” He
adds, “The programming side of our com-
pany has been the shining star.” He also
claims there’s been a 180-degree shift in em-
ployee morale since it hit bottom in mid-
March during what he describes as the com-
pany’s “meltdown.”

“It has a galvanizing effect on people.
They’re coming out fighting, and they want
to win,” he says. Dickey points out that many
have a personal financial stake in seeing the
company get back on track, since some are
given stock bonuses and others have bought
stock at around $10 a share.

Because both Lew and John Dickey work
from Cumulus’ offices in Atlanta, the com-
pany’s operations will shift there from Mil-
waukee. CFO Martin Gausvik will also relo-
cate to Atlanta.

Meanwhile, Midwestern Broadcasting,
which is owned by Dickey and Cumulus, has
accepted Cox Radio’s $280 million offer for
adult R&B WALR Atlanta. Under the agree-
ment, Cox will shift the programming of
WALR, which will replace its jazz-formatted
WJZF. WALR’s signal, 104.7 FM, would be
swapped to Salem Communications, which
will also get Cox AMs KLUP San Antonio
and WSUN Tampa, Fla. Cox gets Salem’s re-
ligious KKHT Houston, where Cox is get-
ting three other FMs from the Clear Chan-
nel spinoffs. In a related announcement,
Cox will sell an additional 8 million shares of
stock to pay for this and other deals, as well
as pay down its debt. Its parent company,
Cox Enterprises, will also funnel $100 mil-
lion to the radio division.

Quetzal/Chase Capital Partners, the mi-
nority media-investment fund set up last No-
vember by several big-name media compa-

nies to provide funding for minority-owned,
-managed, or -controlled companies, an-
nounced two more investments. The fund is
investing $4 million in Hookt.com, a New
York-based online community and enter-
tainment portal dedicated to hip-hop music.
It also invested $7.5 million in Internet por-
tal Urban Box Oftice Networks. The total
value of deals so far, including the $30 mil-
lion investment in African-American-owned
Blue Chip Broadcasting announced in
March, is £41.5 million, leaving $128.5 mil-
lion to spend.

In upstate New York, Ed Levine’s Radio
Group has reorganized and has a new name:
Galaxy Communications. The group owns
modern rock WKRL/WKRH/WKLL Syra-
cuse, N.Y.; classic rock WRCK Utica, N.Y,;
and classic rock WTKW/WTKYV Syracuse.

CAPITOL: LPFM ROCKS

Indigo Girls sang, the politicians spoke,
and low-power FM remained a battle point
in Washington, D.C. The setting was a con-
ference room in the Senate’s ofhce building,
as supporters of LPFM hoped to win sup-
port.

“Low-power radio can help reverse the
current trends of concentration and con-
glomeration,” said Sen. Paul Wellstone, D-
Minn., during the rally. Sen. John McCain,
R-Ariz., who chairs the Commerce Commit-
tee, which would be the first stop for any
anti-LPFM bill, also made his strongest pro-
LPFM statements to date. “It’s huge,” says
Michael Bracy of the Low Power Radio
Coalition about McCain’s support. “This
sends an important message.”

A National Assn. of Broadcasters spokes-
man says it supports either bill since they
“preserve the channel protections and inter-
ference-free radio.” NPR, which has joined
with commercial broadcasters, continues to
oppose LPFM as currently crafted.

With McCain backing his own bill, a piece
of legislation blocking LPFM'’s rollout spon-
sored by Sen. Judd Gregg, R-N.H., is less
likely to make it to the Commerce Commit-
tee agenda, despite having 36 co-sponsors
and being a companion to a House bill that
passed in April. Among Gregg’s co-sponsors
1s Sen. Ted Stevens, R-Alaska, who chairs the
Senate Appropriations Committee, on which
Gregg also sits. Hill insiders say Gregg and
Stevens could use their purse-string powers
to give the FCC a budget that prohibits it
from using any money to implement LPFM,
thereby bypassing the Commerce Commit-
tee and Sen. McCain.

Several petitions asking the FCC to recon-
sider its LPFM decision continue to languish
at the commission, while a lawsuit filed in
U.S. Court of Appeals for the District of Co-
lumbia Circuit by the NAB has yet to be act-
edon.

NEW MEDIA: THE BREAKUP SONG

With the court-ordered breakup of Mi-
crosoft, its Internet radio product, the Win-
dows Media Player, will be placed in the “ap-
plications business” half of the company
along with such products as Internet Ex-
plorer, Outlook Express, and the company’s
stake in MSNBC, under a June 7 court rul-
ing by Judge Thomas Penfield Jackson. Mi-
crosoft has requested the ruling be stayed
until its appeal is heard. If it does not win a
stay, the company must turn in a plan by
Sept. 7 detailing how it intends to halve itself
by Oct. 7.

SALES: PAMAL EXPANDS

Pamal buys country WKZY/WDFL
Gainesville, Fla., from Women in Florida
Broadcasting Ltd.

Renda Broadcasting buys R&B oldies
WJGO Ft. Myers, Fla., from Gulf Communi-
cations Partners for $7 million.

Infinity buys oldies KHDR and adult stan-
dards KVVQ Victorville, Calif., from Tele-
Media Wireless of Southern California for
$3,537,500.
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Today, Napster Is A PD’s Toy; Soon, It May Be The Competition

Continued from page 1

hasn’t replaced going to mom-and-pop
record stores, discovering, touching, and dig-
ging through new cuts and indie music,” says
KUBE Seattle MD Julie Pilat.

At this point, however, the listener buzz on
Napster is fairly slight, still heaviest among the
young, tech-savvy segment of the audience,
which is slim for most top 40s and practically
nonexistent for ACs. “If you’re computer-
savvy enough to steal the music with today's
technology, you’re probably a pretty tertiary
radio listener anyway,” contends departing
Clear Channel Raleigh, N.C., OM Brian
Burns. “My concern would be the learning
curve of the consumer to use the technology,
thereby bypassing terrestrial radio to a larger
degree. Why would those people listen to a
station that plays 15 minutes of commercials
each hour and music we program when they
can program for their own tastes through
technology?”

“It’s a small portion [of our audience],” Pi-
lat says. “But those listeners are definitely
buzzing about music on the Internet. What's
shocking to me is I had two junior high job
shadows last month who had the Eminem
album off the Internet before the street
date.”

STEAL IT BEFORE YOU CAN BUY IT

About two-thirds of the programmers
don’t believe Napster is affecting the listen-
ing habits of their audience. And those who
do? Well, you can forget getting the same im-
pact out of those songs premieres or the Win
It Before You Can Buy It weekend. “When-
ever we break a new song in, we get callers,
especially teens, who, from time to time, like
to boast that they've already downloaded the
track weeks or even
months before,” says Jean
Marie Ello, promotion di-
rector for CHUM-FM
Toronto.

“It makes radio seem a
little less glamorous,” Pilat
says. “If I'm a teen who
downloaded the new Em-
nem off Napster two weeks
before the album streets,
and my local radio station
is ‘world premiering’ the
new Eminem two days be-
fore the album hits the
stores, it'’s kinda weak!
Both labels and radio have
to be on top of the Inter-
net, so we don’t lose our
edge and impact.”

More important, should radio be concerned
about what Napster could do to listening lev-
els? “Anything that takes music listening time
away from radio, including CD listening, is a
threat to TSL,” says WXKS (Kiss 108) Boston
PD John Ivey.

“I feel the music junkies who have em-
braced this technology aren’t big radio listen-
ers to begin with,” adds KLLC (Alice 97.3) San
Francisco PD) Louis Kaplan. “Obviously, any al-
ternative listening source won't help TSL and
cume, but I think the numbers are too small
to measure.”

“People still have to hear the songs for the
first time [before they want to download
them],” says KKRZ (Z100) Portland, Ore., PI)
Tommy Austin. “People hear songs for the first
time on radio stations like Z100 and on MTYV,
then they use Napster. The kids may be more
experimental in downloading new songs, but
adults want to hear songs and be familiar with
them before they get them, be it at a record
store or online. They want to hear familiar
stuff; the last thing they think about is down-
loading new music.”

Yet a recent online brouhaha regarding the
next Madonna single suggests that superstar
product, top 40’s bread and butter, would be
particularly susceptible to online poaching.
Fortunately, buying the actual media still has
some advantages. “When they get these Dia-
mond Rio players perfected, it will give con-
sumers another choice for music other than
radio,” McHugh says. “I bought one, but 1

‘Everyday listeners are
presented with more and
more options. You can

either worry about them
or make your station
better—Jimmy Steal

had to return it because it was defective.
Then I returned the second one because it
wasn’'t working either. Plus the loading and
downloading of songs is very time-consum-
ing, even with a good Internet connection. |
think the average consumer is way too impa-
tient for these things. It will one day cut into
us a bit if they get them working and user-
friendly.”

“It seems like everyday listeners are pre-
sented with more and more options,” says
KPWR (Power 106) Los Angeles PD Jimmy
Steal. “You can either worry about them or
make your station better. 1 prefer the latter.
It is something to deal with, from a margin-
al perspective at this point, but it will become
a bigger and bigger factor. Whatever is go-
ing to be done, the initial seeds are being
sown now. How it evolves will probably be
up to the record labels and legislation.”

JOIN IT, FIGHT IT, OR IGNORE IT?

“It’s just a utility that enables people to save
a trip to the record store,” says WNOU (Ra-
dio Now) Indianapolis PD Scrap Jackson. “I
don’t think it’s affecting radio now, but it will.
It'll cannibalize listening opportunities. Even
though, at this point, it’s just a threat to
record stores by changing the delivery system,
it will continue to infiltrate the consciousness
of more and more teens and early twen-
tysomethings. We feel it’s important for us to
embrace the technology and make it part of
what we do. As a radio station, we want to be
a media bridge that’s heavily involved on a
one-to-one basis. Rather than turn our backs
to it and let it kick us in the ass in a couple of
years, we want to figure out creative promo-
tions and marketing [strategies] that have a
hip-by-association value.
We can’t stop [the tech-
nology revolution] from
happening, but if we help
in being a part of it, we’ll
be considered favorably
by our audience.”

Yet some expect that ra-
dio will ignore the long-
term implications for
short-term profits. “Fortu-
nately, the technology isn't
a threat to our main-
stream AC station’s cume
or TSL, but it certainly is
to younger demo-targeted
top 40s, rock and modern
rock stations, and there-
fore it becomes a threat
for our industry’s future,”
says Knight. “For the past 20 years, we've jeop-
ardized our future by not programming to the
needs of any listeners other than 25- to 54-
year-olds. Technology is now stepping in to fill
the need we choose not to serve. What's trou-
bling is that our industry doesn’t seem to real-
ize what is going on here. Where is traditional
broadcast radio going to be in another 10
years? My bet is that every station will appeal
to 35- to 64-year-olds, because no one
younger, or older, will be listening to us. And
why should they?”

“The technology is available today to make
terrestrial radio virtually obsolete,” Burns says.
“However, it is not available to the masses at a
consumer-friendly price. Over the next two or
three years, however, consumers will be able
to wear a pager-size device on their hip that
will receive E-mail, wireless streaming audio
from the Web, and will have MP3 capabilities
of archived music they built to their own tastes.
This device will be at a consumer-friendly
price of around $100. The question tradition-
al terrestrial radio needs to ask is, ‘Will we
have a compelling enough product for them
to continue using our content, or will they seek
out alternative content sources?’ Personalities
and localism will become even more important
to traditional radio broadcasters.”

Which doesn’t exactly dovetail with the cur-
rent corporate climate of cluster programming
and virtual air personalities. But that’s another
story.

Or maybe not.
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Everything | Needed To Learn About Top

40, | Learned From Radio Disney

It was the station where my father worked,
legendary R&B AM WOL Washington, D.C.,
that taught me how to use music radio, drag-
ging me away from both the children’s records
I'd been listening to and from the dlassical mu-
sic that my parents were hoping to raise me on.
And your station would probably have provid-
ed your own kids’ indoctrination into pop mu-
sic if it hadn’t been for Radio Disney.

Although adult music has been a part of the
children’s format from its earliest days in the late
"80s, it was Radio Disney’s phase-out of most
kids’ music in favor of what can best be called
the greatest kid-friendly adult hits of all time—
from “Hit The Road Jack” to “Kung Fu Fight-
ing” to “Tearin’ Up My Heart"—that’s finally
put it on the industry’s radar. And while chil-
dren’s radio never showed up in Arbitron be-
fore, we've seen Radio Disney affiliates making
print with a few tenths of a share in some recent
books. Not bad, considering that it doesn't tar-
get diarykeepers and plays music on AM.

So if Radio Disney is now training kids to use
top 40, what lessons are they going to bring with
them when they graduate to mainstream top
40? Lyrically, we know they’ll think it’s a much
different world out there, since the network is
known for its own edits of “Summer Girls” (in
which Dad doesn't take off), “C'est La Vie” (in
which there’s none of that “show you mine/show
me yours” business), and “OOPS! ... I Did It
Again” (where Britney Spears doesn’t proclaim
her lack of innocence). And while you might
think of “Graduation” as having a young-end
lyric, it’s not germane to Disney’s listeners, who
are getting Vitamin C’s “Vacation” instead.

You can have alot of fun scrutinizing what Ra-
dio Disney allows and doesn't. Twenty-two years
later, “Y.M.C.A.” is just a song about going to the
gym, but “Le Freak” was forced off the air by
concerned parents, even though the connection
between doing the freak and bemg a freak is pret-
ty tenuous. Because Radio Disney is looking to
replace whole lines, not just reverse out a word
here or there, some songs lose their lyrical con-
tinuity. And hearing Lou Bega plug Goofy and
Mickey Mouse into “Mambo No. 5” is kinkier, if
you think about it too much, than anything he
might be doing with Angela, Rita, et al.

More seriously, there are still adult-themed
songs that make the cut. There are breakup
songs (“Bye Bye Bye,” “Show Me The Meaning
Of Being Lonely”), songs about smart women
and foolish choices (“Everything You Want”),

and a song about a trial separation (“What A Girl
Wants”). But Radio Disney is certainly more kid-
friendly than mainstream and rhythmic top 40,
since there’s no big pimpin’ and nobody in a
thong-th-thong-thong-thong doing anything
untoward with an antelope, like they do on the
Discovery Channel. And there’s no chance of
them being encouraged to “Whistle While You
Twurk,” since the only dassic Disney song now
on the charts obviously wouldn't pass muster.

Beyond the lyrics, how is Radio Disney af-
fecting the way kids use radio?

® They're probably hearing the adult hits (or
at least those that make the cut) younger: 1 be-
came aware of pop music around the age of 4'/,
but for most of my friends who grew up around
the same time, it was closer to ages 6-7. Now, kids
are transitioning away from kid music sconer.

® They're growing up without any real dis-
tinction between currents and oldies, since Ra-
dio Disney is playing a lot of its oldies in fairly
fast rotation, e.g., “Do Wah Diddy Diddy” 13
times a week. That’s not so different from what
I grew up with in the *70s, when WABC New
York played so many Four Seasons oldies that it
surprised me to learn that they hadn’t had a
current hit for six years. But somebody who
started listening to radio in the mid-"80s/hot
hits” era probably has a much greater sense of
hearing songs when they’re current and then
not hearing them anymore.

¢ They're growing up with the boy bands and
even the girl bands. Some PDs may be hoping
to hold the line by not letting any new teen acts
in the door if they don't have to. But Radio Dis-
ney is still training future generations of listen-
ers to use both the teen acts top 40 plays and
those that many PDs are resisting, e.g., S Club 7,
Youngstown, Nobody’s I, etc. And they’re
still playing “Say You'll Be There” by Spice Girls.

In the end, it's good news that new listeners
are learning to use top 40 and the radio. At vani-
ous times over the past decade, there have been
questions about their sustained interest in either.
And as an adult without kids, I still find myself
drawn over there by one of the odd oldies more
than I'd expect (“Say You'll Be There” actually
sounded OK again, to my surprise). Having been
to the houses of too many friends whose viewing
now alternates between “Barmey” and *“Thomas
The Tank Engine,” I just hope that by the time I
have my own kids they've figured out some TV
or movie experience for kids (besides “Toy Sto-
ry”) that'’s as adult-friendly as Radio Disney.

enmusement

businessHg

Arfist:
Venue:
Date(s):
Att.

‘N SYNC, SISQO, PINK
Ice Palace, Tampa, Fla.
May 24-25 Gross:  $1,404,387
30,332 Capacity. two sellouts

=

Artist: ‘N SYNC, $ISQO, PINK

Venue:  National Car Rental Center, Sunrise, Fla.
Date(s): May22-23 Gross:  $1,346,058
Att. 28,476 Capacity: two sellouts

2

TINA TURNER, LIONEL RICHIE, JANICE ROBINSON
Bradley Center, Milwaukee

May 24 Gross:  $853,893

14,023 Capacity: 17,784

Artist
# a Venue:

Date(s):
Att

Arist  TINA TURNER, LIONEL RICHEE, SANICE ROBINSON

E- | B Venve:  Conseco Fiektnouse, Indianapokis

Date(s): May26  Gross:  $803,000

All. 12871 Capacity: 13,460

Artist.:  RED HOT CHiLI PEPPERS, FOO FIGHTERS
# Venue:  The Gorge, George, Wash.

Date(s): May 27 Gross:  $719,045

Att. 20,000 Capacity: sellout

BONSLCORE
TOP 10 CONCERT GROSSES

Artist:  KISS, TED NUGENT, SKID ROW

Venue:  Post-Gazette Paviion at Star Lake, Burgetistown, Pa.
Date(s): May 26 Gross:  $614,934
Att. 14,946 Capacity. 23,212

Artist. X FEST: EVERCLEAR, CYPRESS HILL

Venue:  Post-Gazette Pavilion at Star Lake, Burgettstown, Pa
Date(s): May 29 Gross:  $604,969

Att. 24,894 Capacity: 25,046

Artist:  THE CURE

Venue:
Date(s):
Att.

Greek Theatre, Los Angeles
May 30-31 Gross:  $528,266
12,324 Capacity: two seflouts

311, STONE TEMPLE PILOTS, GODSMACK

Artist:

Venue:  Westfair Amphitheatre, Council Biuffs, lowa
Date(s): June 4 Gross:  $433,788

Att. 12,110 Capacity: sehout

Artist:  CREED

Venue:  Hersheypark Stadium, Hershey, Pa.
Date(s): May 21 Gross:  $419,488

Att. 15,942 Capacity: sellout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. To subscribe

to Amusement Business call 1-800-999-3322.
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Monitor.

MAINSTREAM TOP 40

FOR WEEIE ENDIN

JUNE 11, 2000

B MA'“SIHEAM I“p 4“ AIBPI.AY DETECTIONS MA'"SI“EAM Inp 4“ A““IE"BE
25|55 gk
Z2 |92 | =5 | TITLEAMPRINT/PROMOTION LABEL ARTIST | TW | LW . N 5 e AUDIENCE
Lo LE PR3 imdlions}
* &k NO. T & & & £2| 2% £5| TITLEAMPRINT/PROMOTION LABEL ARTIST | TW | LW
1 1 10 | OOPS!..I DID IT AGAIN ve 3 weeks at No. 1 BRITNEY SPEARS | 6266 | 6409 xx % NO.1 % & &
% GREATEST GAINER # | ! 23 | EVERYTHING YOU WANT Rca 3 weeks at No. 1 VERTICAL HORIZON |57 493|55 346
(Z)| 5 | 7 | ITSGONNABEME v "NSYNC | 6054 | 5201
. 5 IT'S GONNA BE ME 'N SYN! 52.180|46 916
3 | 2 | 26 | EVERYTHING YOU WANT aca VERTICAL HORIZON | 5944 | 5923 @ i G e ¢
! b
D] B L icHER vroue CREED | 5554 | 5597 3 2 10 | OOPS!...I DID IT AGAIN Jive BRITNEY SPEARS |50 303|52777
5 3 9 | ITRY errc MACY GRAY | 5376 | 5837 ()| 6 14 | THERE YOU GO LAFACE/ARISTA PINK |48200)45.134
@ q P BENT LAVAATLANTIC MATCHROX TWENTY | 5080 | 4452 5 3 14 BE WITH YOU INTERSCOPE ENRIQUE IGLESIAS |46.280)|49.194
7 | 6 | 14 | BEWITH YOU mrerscore ENRIQUE IGLESIAS | 5024 | 5171 (8| 7 | 16 | HIGHER wino-up CREED |46.123(44793
8)| 8 | Il | THERE YOU GO LAFACE/ARISTA PINK | 5008 | 4605 T | 4 | 20 | ITRY epc MACY GRAY |42 84347 946 |
9 | 7 | 12 | THONGSONG DRAGON/DEF SOUL/IDIMG SISQO | 4308 | 4716 10 | 9 | BENT Lavwarantic MATCHBOX TWENTY |39 14134653
10 10 11 I TURN TO YOU Rca CHRISTINA AGUILERA | 4056 | 4389 9 8 12 THONG SONG DRAGON/DEF SOUL/IDIMG SISQO |37782(41.769
@D | 11 | 6 | THEONE uve BACKSTREE™ BOYS | 3992 | 3822 13 | 7 | TRYAGAIN BLACKGRDUNDNVIRGIN AALIYAH |37.18332717
(2| 18 | 7 | TRYAGAIN BLACKGROUNDVIRGIN AALIYAH | 3798 | 3266 11 | 9 | 11 | ITURNTOYOU reca CHRISTINA AGUILERA |33 343|38.048
(1) | 19 | 7 | | WANNAKNOW Jive JOE | 3696 | 3249 @ | 18| 7 | 1 wannaknow e JOE |31634(28.432
* % AIRPOWER * * (3| 23 | 7 | ABSOLUTELY (STORY OF A GIRL) 550 MUSIC/550 WORK NINE DAYS |3009|26 110
D) T 550 MUSIG'550 W AY 5 p— = —
1(18) | 20 SRRl AESOLOTELY STORY OF A GIRL) ssom. — NISEDALS, S 3560 3 S14 17 | 6 | THEONE e BACKSTREET BOYS |29.39% 28627
C_ﬁ) 15 | 1 | BROADWAY warnER 8ROS GOO GOODOLLS | 3438 | 3436 51 1. NEM eveeveeve v nsyne lzsuatazeol
. . . * % AIRPOWER * % P -, 16 | 11| 19 | SAY MY NAME cowmen DESTINYS CHILD |27 463 |32.967
16 1 THE REAL SLIM SHADY ¢ ERSUOPE M 323 1 ——
= 17 12 v-] IT FEELS SO GOOD FARMCLUB COM/REPUBLIC UNIVERSAL SONIQUE [27.36G|32930
* % AIRPOWER * * N
ad| 2 | 9 | sackmere weww sBmak | 3280 | 3002 24 | 6 | THE REAL SLIM SHADY WER/AFTERMATHINTERSCOPE EMINEM |26.45|25.223
ACK HER MAK |2
18 | 13 | 19 | SAY MY NAME cowumsn DESTINY'S CHILD | 3231 | 3599 25 ESE BACK HERE wouvwooo 88 L L
19 | 12 | 13 | GRADUATION (FRIENDS FOREVER) ELEKTRAEEG VITAMING | 3001 | 3758 20 | 15 | 21 | MARIA MARIA ARISTA SANTANA FEATURING THE PRODUCT G&B  |25.944|30.492
20 14 21 IT FEELS SO GOOD FARMCLUB.COM/REPUBLIC/UNIVERSA. SONIQUE | 2986 | 3523 2 19 12 | BETTER OFF ALONE REPUBLIC/UNIVERSAL ALICE DEEJAY 2570427824
21 | 16 | 21 | MARIAMARIA arisTA SANTANA FEATURING THE PRODUCT G&B | 2530 | 3427 22 | 21 | 10 | BROADWAY wARNER BROS GOO GOO DOLLS  |25.027 |26 509
(ZD | 2 | 8 | I WANNABE WITH YOU 550 MUSIC/550 wORK MANDY MOORE | 2922 | 2735 23 | 20 | 19 | BREATHE wARNER BROS FAITH HILL (2437826734
23 17 22 BYE BYE BYE sive ‘N SYNC | 2779 | 3361 24 16 13 | GRADUATION (FRIENDS FOREVER) _ELEKTPAEEG _ VITAMINC 24.171]29.555
24 | 25 13 | BREATHE WARNER BROS FAITH HILL | 2577 | 2844 25 | 22 13 | CRASH AND BURN coLumsia SAVAGE GARDEN |21.503|26.240
25 | 24 | 12 | BETTER OFF ALONE REPUBLICUNIVERSAL ALICE DEEJAY | 2488 | 2912 21 | 7 | I WANNABE WITH YOU 550 MUSIC/550 WORK MANDY MOORE  |20548 |19.425
26 | 22 | 12 | CRASH AND BURN columBiA SAVAGE GARDEN | 2469 | 3087 21 | 26 | 19 | ONLY GOD KNOWS WHY T0P DOG/LAVAATLANTIC KID ROCK [17.593(19.903
(@D | 28 | 1t | SWEARITAGAIN ArisTA WESTLIFE | 2366 | 2323 30 | 10 | SWEARITAGAIN ARisTA WESTLIFE |16097|15212
28 | 27 | 20 | ONLY GOD KNOWS WHY TOP DOGILAVA/ATLANTIC KIDROCK | 2315 | 2601 36 | 2 | I THINKIM IN LOVE WITH YOU columsia JESSICA SIMPSON | 14.784| 9.994
30 NN | THINK GOD CAN EXPLAIN cz SELENDER 121627 2077 31 | 3 | HE WASNT MAN ENOUGH (AFACE/ARISTA TONI BRAXTON | 14557 | 13894
| THINK I'M IN LOVE WITH YOU ¢ ICA SIMPSON 71| 1420
3 sl 107 F — JESSIC . a1 | 29 | 22 | NEVERLETYOU GO eiexranees THIRD EYE BLIND | 14.:8216.208
3 po]
i 29 11 OTHERSIDE w~RNER BRDS RED HOT CHILI PEPPERS | 1852 | 2188 2 2 6 TTHINKGODICAN EXPLAINT S SPLENDER |13520| 13861
32 31 22 NEVER LET YOU GO ELEK RAEEG THIRD EYE BLIND | 1707 | 1964 —— - T
— — 33 28 10 | OTHERSIDE WARNER BROS RED HOT CHILI PEPPERS |12.764]17.295
(33)| 35 | 3 | HEWASNT MAN ENOUGH LAFACE/ARISTA TONI BRAXTON | 1587 | 1322 e
—‘34 T I o O NE —— ARG ANTION — 34 3 17 YOU SANG TO ME CDLUMBIA MARC ANTHONY | 11.4959(13.591
YOU SANG TO ME coLUMEIA M
——— Gy | ¥ 3 | COULD I HAVE THIS KISS FOREVER ARISTAINTERSCOPE WHITNEY HOUSTON & ENRIQUE IGLESIAS | 11.207 [ 9.848
Gy | 36 3 | COULD I HAVE THIS KISS FOREVER ARISTAINTERSCOFE WHITNEY HOUSTON & ENRIQUE IGLESIAS | 1371 | 1214 ==
= = 39 4 | 1WILL LOVE AGAIN RA FABIAN 486 8.268
39 | 2 | CHANGE YOUR MIND unversal SISTER HAZEL | 1371 | 1101 e —— LARAFABIEN, P
37 | 37 N avazeD ove 7 wonestar | 1285 | 1553 (3| 38 | 5 | RIDDLE eastwesTEeG - EN VOGUE 10312|9.373
38 6 | RIDDLE EASTWEST/EEG EN VOGUE | 1202 | 1176 38 | 34 QUERNE AMAZED ena LONESTAR | 9.816 |12.647
39 | 37 | 17 | GETITONTONITE oersouvome MONTELL JORDAN | 1159 | 1177 3 | 35 | 17 | GETITONTONITE DEfsouuiome 'MONTELL JORDAN | 9.517 |10.565
E 40) | 40 ‘g DESERT ROSE A&MINTERSCOPE STING FEATURING CHEB MAMI | 1140 | 960 NEW) JUMPIN, JUMPIN coLumsia DESTINY'S CHILD | 8.845 | 6.605
Sorgs ranked by number of detections. showing an increase in detections over the previous week, regardless of chart movement. A song that has been ;&s ranked by num®er of audience, computed by cross-referencing exact times of airplay weh Arbutron Iitener data. () Songs showing an increase in audience owe the previ-
- by Songs g prev reg g
on the chart for mare than 20 weeks will generally not receive a bullet, even if it registers an increase in detections. Airpower awarded 0 songs appearing in the top ous week, regardless of chart movement. A song that has been on the chart for mare than 20-weeks will generally not recedve a bullet, even i it registers an increase i audience
20 on both the Airplay and Audience charts for the first time with increases in both cetections and audience. Greatest Gainer awarded to the song with the largest A song with a gain in asdience over the previous week s placed first if tied with a song with a riecline over the same deniod. When tied songs are each gaining in audience ur each losing in
increase In detections. Most New Staticns awarded to the song registering six or more detections at the mast stations for the first time this week. A song with a gain audience. the song beirg played on more stations is placed first. Songs become recurrents and are removed from ths chart in conjunction wilt the Mainstream Top 40 Airplay chart.
in detections over the previous week is placed first if tied with a song with a decline over the same penod. When tied songs are each gaining detections or each los- T ] = | TITLE DLTECTIONS
ing detections, the song being played on more statians is placed first. Songs below the top 20 become recurrents and are removed fromethe chart after 26 weeks. m "d HEB“RHENIS E ARTIST (IMPRINT/PROMOTION LABEL) ™ | W
1 KNEW | LOVED YOU ’
REA ' Es ' 9 | SAVAGE GARDEN(COLUMBIA) 950 | 923
THEN THE MORNING COMES ’
’”ERS MAINSI EAM Inp 4“ 10 | SMASH MOUTH (INTERSCOPE) I R
- UNPRETTY !
% | TITLE DETECTIONS| | 11 | TLC (LAFACE/ARISTA) 847 | 944
INGREXSELNEIESRICES & | ARTIST (IMPRINT/PROMOTION LABEL) ™w | W SOMEDAY
: , T 12 | SUGAR RAY (LAVA/ATLANTIC) 813 | 964
N SYNC - It's Gonna Be Me (ve) +853 1 | SANTANA FEATURING ROB THOMAS (ARISTA) [ 1700 | 1858 | | . | 1F YOU HAD MY LOVE 836 | 803
KUMX +42, KJYO +32, WKSL +29, WIOG +29, WHHY +28, KKDM +26, WMEG +26, WSSX +25, KDND +23, WHOT +21 e ING 1T ALLTO HE o - JENNIFER LOPEZ (WORK/550 WORK) | 83
] ] 2 | BLAQUE (TRACK MASTERS/COLUMBIA) G50 B A2 N 100e | SRR ATBOTTUE e 835 | 861
JESSICA SIMPSON - [ Think I’'m In Love With You (COLUMBIA) +651 3 | ALL THE SMALL THINGS 1391 15 — ELIDE —
WXSS 426, KFMS +23, WCIL +21, WWST +21, WRVW +21, KMXV +18, KJYO +19, WSSX +17, WBDR +16, KBKS +16 BLINK-182 [MCA) ial 15 ?;oo GOO DOLLS (WARNER BRGS.) 813 | 874
1 NEED TO KNOW
4 | MARC ANTHONY (COLUMBIA 1280 | 1332 BACK AT ONE :
MATCHBOX TWENTY » Bent (LAVA/ATLANTIC) +628 it & GlsL V\(IANTS ! | 16 | BRIAN MCKNIGHT (MOTOWN/UNIVERSAL) 812 | 858
KKXX +39, WKFS +35, KJYO +33, WBAM +23, WFMF +22, KKRZ +22, WFLY +21, WKIE +20, WDRQ +20, KKDM +18 5 | CHRISTINA AGUILERA (RCA) 1239 | 1339 1i Egﬁ?&/%%gggw)l;}g 793 | 812
. WHERE MY GIRLS AT? HE WA
AALIYAH e« Try Again (BLACKGROUND/VIRGIN) +532 6 | 702 (MOTOWN) 1086 1092 | 1 18 CHIINE BIoN (%80 MUSIC/550 WORK) 782 | 876
WLKT +33, KUMX +30, KFMS +26, KZH™ 426, KCHQ +25, WKFS +25, WLDI +22, KHFI +22, WXYV +22, WHTZ +22 ALL STAR BLUE (DA BA DEE)
7 | SMASH MOUTH (INTERSCOPE) 1012 {1033 | | 18 | E\FFEL 65 (REPUBLIC/UNIVERSAL) nm |2
MEET VIRGINIA EVERY MORNING
msojlfztlv)vAEPgls Iﬁ:ﬁ ;Ji&ﬁﬁgz %5@)+zo WZNY +19, WBAM +18, WKSL +17, WWCK +15, WKZL +14 g } | TRAIN (AWAREICOLUMBIA il R M Sié",n LA A o) L W
i - ' . . ' . : - Recurrents are titles that have appeared on the Mainstream Top 40 Airplay chart for 26 weeks and have dropped below the top 20.

TOP 40 AIRPLAY MONITOR  JUNE 16, 2000 9



Monftor

 POWER PLAVLISTS

FOR WEEK ENDING JUNE 11, 2000

Songs ranked by number of detections. Playlists are listed in order
of TSA weekly cume, 1
Cumes are updated twice yearly following the release of the spring
and fall Arbitron surveys. The number of stations shown each week

with the high: g station.

varies depending upon space.
First Impress.cns {E i} denotes songs with 6 or more detections at
station for first time this week.
VIDEO PLAYLIST TRACKING FOR WEEK ENDING JUNE 8, 2000 " . g 2
Radio Disney WHTZ New York KIIS Los Angeles WI0Q Philadelphia
Miv VH1 PD- Robin Jones Sr. VP/Pgmg: Tom Poleman PD: Dan Kieley PD: Brian Bridgman 4
Sr. VP/Music: Tom Cafderone (| Deoutne PTaust & Muss Pog W s ABC Radio 972-991-9200 OM: Kid Kelly i~ APD/MD: Michael Steele MD: Marian Newsome
VP/Music & Talent Prog: Michele Dix VPMusic & Talent: Bruce Gillmer MD: Paul Bryant Clear Channel 818 -845-1027 AMFM 610-667-8100
VP/Music & Talent: Elfi Cola  wisic reevsione Viacom 212-258-7800 WUSIC ST Wiw AMFM 201-209-6200
PR 212 B LY 1 BTl Spears, Doz (R Agah I8 1 pickMeretosco el . g | 1 g T
1 Eminem, The Real Slim Shady nn 1 Faith Hill, Breathe 2 Christina Aguilera, What A Girl Wants 52 50 O K ik ¢ puatgBtlry Agar
20 Wi5y<2IF, . N + 2 Vertical Honzon Everything You Want 76 69 2 Pink These You Go n®nn 2 'NSync t's Gonna Be Me nn
y-Z Feat. UGK, Big Pimpin 16 14 2 Red Hot Chili Peppers, Otherside nn 3 Eiftel 65, Blue (Da Ba Dee} 52 52 5 3 . 3
. q 3 Sisqo Thong Song %79 3 Ventical Horizon Everything You Want 76 51 3 Vertical Horizon Everything You Want 63 68
3 Or. Dre Feat. Snoop Dogg, The Next Episo 16 23 3 Vertical Horizon, Everything You Want 30 25 4 N Sync, Bye Bye Bye 52 53 4 Enrique lglesias Be With Y 75 78 4 Enrique lglesias Be With Y 59 76 4 Joo | Wanna Kn 6172
4 "N Sync, It's Gonna Be Me 14 2% 4 Matchbox Twenty, Bent 2918 5 ‘N Sync, t's Gonna Be Me 51 47 pue gloSias, o You gue/iesias o el tannanow
5 Korn, Make Me Bad 12 6 5 Creed 2929 50 LodlBasa! MarboNo. 5 51 50 5  Aaliyah Try Again 74 82 5  Savage Garden Crash And Burn 65 71 5 Montell Jordan Get ft On Tomte 55 56
5L STen Thong Son 12 18 SR G0l e IS vadw, 718 7 MM h%lmu Murror 5 52 6 Christina Aguilera | Turn To You/Por S 53 53 6 Alice Deejay Better 0ff Alone 4455 6 Pink There You Go 48 4
7 Foo Fighters, Bt 110 | 7 Backstrel Bors, Tho One 2015 | 8 Smash Mouth, Ad Star 526 | ] Creedliche Mg 7 Sisqo Thang Song o 78 Eminem)The Real S Shady gy
8 Metatica. 1 Bsappen 1114 | & Nine Days, Absoiutely (Story Of A Grl 1813 | 9 Sammie,lLisit a5 fll 2 WSynch's GonnaBeMe 2 5] S5MakBack Here el 3 psanigue heets 20.0osd 12
9 Matchbox Twenty, Bent 115 9 Enrique Iglesias, Be With You 19 21 10 Backstreet Boys, Larger Than Lfe 3353 9 Britney Spears Oops!...| Did it Again 49 60 9 Backstreet Boys The One 7 u 9 Britney Spears Ocps' | Did It Again 45 48
10 NineInch Satae, e esas s - e " 10 Alice Deejay Better Off Alone 46 M4 10 Nine Days Absolutely (Story Ot A Girl) k7K 10 Alice Deejay Better Off Alone 41 42
nch Nails, Start**kers, Inc 10 11 10 Bon Jovl, t's My fe 18 11 11  Christina Aguilera, | Turn To You/Por $i 824 ek 5 A et -
6 : . 11 Destiny's Child Say My Name 46 66 11 Westlife Swear It Again U8 11 Christina Aguilera ! Tum To You/Por Si 37 38
11 Nine Days, Absolutely (Story Of A Givl} 10 11 11 Sting Feat. Cheb Mami, Desert Rose 18 15 12 BBMak, Back Here 28 28 12 Eminem The Real Sim Sha 048 12 Somique It Feels So Good 35 12 Toni Braxton He Wasn't Man Enough 3534
12 Aaliyah, Try Again 101 12 Santana Feat. Rob Thomas, Smooth 18 35 13 Loettler & Siegler, Pokemon World B8 |3 i) ;ays Abs:l mer;";smdyov AGHD s 15 BOSS“D‘:I wnefi ;,e You n 13 Siswo ,;m"g"&: 5 St opnot 3
14 graachliat feson e | M T e B 15 5 1| Y einexnm Fedal The See 2825 | 14 Mandy Moars | Wamna Be Wit You 330 | 14 Whitney Houston & Envique lgCouldIHa 32 30 | 14 N Sync Be Bye Bye 1 »
15  fesstea Sim; s ; o 15 Santana Feat. The Product G&B Mana Mana 36 42 15 Santana Feat. The Product G&B Mana Mana 32 33 15 Creed Higher 31 10
pson, | Think I'm In Love Wit R ) 15 Santana Feat. The Product G&B, Mana Man 16 17 16 No Authority, What | Wanna Do %4 16 Faith Hill Breathe un 16 EnVogus Riddee 3128 16 Destiny's Child Say My Name 30 28
LERUMEDY: Bodyrockss Ss] | |is By CacslinaibentleralifunToiYou Por 1513) gy JUIY pbGollassSon 01 Man 18361 17 Toni Braxton He Wasn't Man Enough 33 | 17 Christina Aguilera  Tum To YourPor S 2933 | 17 tanetDoesnt Realy Mot 2 31
17 Biink-182, Adam's Song 9 8 17 Don Henley, Taking You Home 1517 18 SClub7,S Club Party 1715 18 BBMak Back Her b 18 Britney Spears Dops' | Did It Again %3 18 Faith Hill Breath 2%
18 Kina, Gl From The Gutter 9 8 18 Macy Gray, | Try 1413 | 19 Nobody's Angel, | Can't Help Myseft 16 13 Rl oyiSpears Dopsial D Aga sl
19 3 Doors Down, Kryptonte 9 8 19 No Doubt, Simple Kind Of Life 1313 20 Boyz N Girlz United, Messed Around 16 14 19 Vitamin € Graduation 3232 19 Goo Goo Dolls Broadway 28 M 19 Mandy Moore | Wanna Be With You nn
S i 7 Y " 20 Sonique It Feels So Good 324 20 Anastacia I'm Outta Love 28 35 20 Vitamin C Graduation e
20 APertect Circle, ludﬂh_ 99 20 Mariah C_aroy. Can't Take 'That Away (Man 12 14 21  Phil Collins. Strangers Like Me 16 15 21 Macy Gray | Try 313 21 Janet Doesn't Really Matter 2 26 21 BBMak Back Here 2% 12
2 L:"Bﬂmmﬁm" (()tht;: L g }} 2 E:;r:‘enaydl?as?l’: 7%1: ;o:loman }g lg g f»n'.';'s‘:.'.'f: .;:n:obme }g }g 22 Jessica Simpson | Think I'm In Love Wit 2518 22 "N Sync Bye Bye Bye 26 31 22 Santana Feat. The Product G&B Mana Mana 24 28
a \ 23 Blaque Bring it All To Me 3523 23 Macy Gray | Try 24 32 23 Matchbox Twenty Bent 220
23 DMX, Party Up 912 23 Savage Garden, Crash And Bum 1012 24 Queen, We Will Rock You 15 14 24 N Sync Bye Bye Bye %7 2% Joo | Wanna Know 23 20 24 Nine Days Absolutely (Story Ot A Girl N
2R MR ockiAnenlan Bad Ass o 24 Foa Fighters, Learn ToFly d Z5p earioUplas Kunng Fu PRI ) 25 Joe | Wanna Know 2425 25 Matchbox Twenty Bent an 25  Jessica Simpson | Think I'm In Love Wit 20 14
25 Goo Goo Dolls, Broadway 38 25 Jennifer Lopez, Waiting For Tonight 8 6 26 Kool & The Gang, Celebration 14 12 26 Westie Swear Ht Again 29 26 Sting Feat. Cheb Mami Desert Rose 2 2 Macy Gray I Try 2 2
26 Travis. Why Does 1t Aways Raim On Me? 8 8 | 2 3Doors Down Kiyptonte 7 21 21 Welrd Al Yankovlc, The Sago Begns W13 1 57 Backstreet Boys The One 218 | 21 Eiftel 65 Bue (02 Ba Dee) 218 | 27 Westie Swear ft Agan 19 24
21 Dynamdte Hack, Boyz-N-The Hood 89 27 Toni Braxton, He Wasn't Man Enough 712 28  Phil Colfins, You'l Be In My Heart 14 18 28 Matchbox Twenty Bent 2 20 28 Moby Bodyrock 21 2 28 Santana Feat, Rob Thomas Smooth 173
e O A o [ f e Splall Dy fakidethetoses B3 | 28 Whitoey Houston & Enrique I Couig 1Ha 20 14 | 28 Tim James Il Be Your Secret 2021 | 25 Smash Mouth All Star 1716
e e CY  Ae L [ st B G o oy v 1311 | 30 GooGoo Dolls Broadway 20 18 30 Kina Gt From The Gutter 2022 30 Amber Sexval (Li 0a D) 17 18
308 fenx DALMY A e e 31 Lara Fablan | Wil Love Again 1914 | 31 Lara Fabian | Wil Love Again 1917 | 31 Marc Anthony | Need To Know 16 17
k)| Sar!\ana Feat. Evertast. Put Your Lights 710 31  Christina Aguilera, Gene In A Battle 6 5 32 Lipps. Inc., Funl}ytuwn nn 32 Splender | Think God Can Explain 1714 32 Third Eye Blind Never Let You Go 19 17 32 Lit My Own Worst Enemy 15 16
e D EIDT D e ] B 3.'1.,'»';1“2’".'.‘3“;3, T 0| 1 ',‘;,’,""',"‘,;-o'f,f:'} I 100 121 ] 33 Envoque Rddie 1612 | 33 Aalyah Ty Agan 1923 | 33 Blink-182 Al The Small Things 15 18
2 REMPeR HL’E d a7 3 Lara Fabian, | i Love Agan o 1 NG i e 0o Wah Oy Didy 1213 | 34 Blink-182 Al The Small Things 16 20 34 Sugar Ray Falls Apart 18 26 34 Blague Biing It Al To Me 1412
35 Mandy’Mooro | Wanna Be With You 6 8 35  Guster,Fa F; 5 2 36 Jessica Sim so’n 1 Think I'm In Love Wit 17 35 Red Hot Chili Peppers Otherside 15 34 35 Lenny Kravitz Fly Away 16 15 35 Whitney Houston if's Not Right But it's 14 12
36 Carl Thomas, | Wish 6 9 36 Brian I’dclm[M Back At One 5 4 70 Difc Sn?md 'me Dino-Beat n 9 36 Goo Goo Dolls Ins 1412 36 Christina Aguilera What A Girl Wants 16 16 36 Enrique Iglesias Be With You 14 14
31 D'Angelo, Send It On 5 0 37 Smash Mouth, All Star 5 5 33 Quad City Df's, Space 5 110 37 Savage Garden | Knew | Loved You 1310 37 Lenny Kravitz | Belong To You 16 23 37 Backstreet Boys The One 14 20
38 Joe KIWa;ma i 510 38 Celine Dion, | Want You To Need M 5 : Ky 38 Fatboy Siim The Rockafeller Skank nn 38 Son By Four A Puro Oolor/Purest Pain 15015 38 702 Where My Girls At 1312
h : h o e 10 39 Sister Siedge, We Are Family 1nun 8
39 Third Eye Blind Never Let You Go 1315 39 Eminem The Real Sim Shady 15 16 39 Splender | Think God Can Explain 1312
39 Christina Aguilera, | Tum To YowPor Si 513 39 Matchbox Twenty, Push 40 40  Ray Charles, Hit The Road Jack 1 12 0 Goo Goo Dolls Sl VRt 40 Santana Feat, Rob Th Smooth 152 40 DMXParty U, 1312
40 Third Eye Blind, 10 Days Late 43 40 Faith Hill, Thes Kss 4 0 | BT woFirst impressions This Week Fsie 2 masnoD arty Up
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