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TOP 40 HIGHLIGHTS

MAINSTREAM TOP 40D
MATCHBOX TWENTY
Bent (LAVAIATLANTIC)

* = AIRPOWER * *x

BRITNEY SPEARS * Lucky (JIVE)
MADONNA * Music (MAVERICKIWARNER BRQOS.)

* BEST IST IMPRESSION *
98 DEGREES ° Give Me Just One Night (Una Noche) (UNIVERSAL)
RHYTHMIC TOP 40

NELLY
(Hot S**t) Country Grammar (FO' REEL/UNIVERSAL)

» * AIRPOWER i *

RUFF ENDZ « No More (EPIC)
BRITNEY SPEARS * Lucky (JIVE)

* BEST IST IMPRESSION *

98 DEGREES - Give Me Just One Night (Una Noche) (UNIVERSAL)
CROSSDVER
NELLY
(Hot S**t) Country Grammar (FO' REEL/UNIVERSAL)
= & RIIPOWER » »

TONI BRAXTON -+ Just Be A Man About It (LAFACE/ARISTA)

* BEST 1ST IMPRESSNIN *
EMINEM < The Way | Am (WEB/AFTERMATH/INTERSCOPE)

ADULY TOP 40

MATCHBOX TWENTY
; Bent LAVA/ATLANTIC)

* +* BIRPOWER * &

NINA GORDON « Tonight And The Rest Of My Life (WARNER BROS.)
NO DOUBT -+ Simple Kind Of Life (TRAUMA/INTERSCOPE)

* BEST 1ST IMPRESSION *
FASTBALL ° You're An Ocean (HOLLYWOOD)

ADULY CONTEMPORARY

MARC ANTHONY
You Sang To Me (COLUMBIA)

* * AIRPOWER # *

NO RECORDS QUALIFIED FOR AIRPOWER THIS WEEK

* BEST 1ST IMPRESSION *
MARTINA MCBRIDE * There You Are (RCA}

WLTW And KIIS Lead As 5-Time
Nominees For Monitor Awards

MAINSTREAM AMERICA™ "~

IS GETTING HOOKED.

LT3 17 AR fr

. 5 'POTTER
B KHDRLINERETLTS
[ = - ) W
i l
& 1l
Do b gt
"’S,m.: : et B e N
=1 JAMS: THE W
A ESSENTIAL
‘ SUIDETORS
THENEW 38 -
PHAB FOURIR

19
BHis|

_—

il

051 ARRY OTTER
MW WL
P

ISR S TS
JARYHI Y

CTUSIVEIKEVINBATON o
LU/ UV ROCLOW NAN
- ——

?

R T had

PEAGE &'UJ"“:
NONADIC Ji

FAISAEAT
JAMSTIHERS

ESSENTIAL
RUIDED
THEWEW

PHAHE\'WU

ALLI2E3WARRY POTTER | &40 5118 L3 e

— - ‘ - J URLIL | LU/ L7 SHOLLOW
=~ SR el

4
|

o
PEAGEELUYEY
MIEEDIE
FANSEtPIC
JAVSTTRE
ERSTNEAL
GU'DES 0
THENEY
PHA ¥ 5]

[T

LK [ HARRY POTTER | & {KLI%uJE)
WRIWIINCET 159 1&1'1“-. i
A -

nm:{' it
M ALE
JANS:A
FSSENTIALS
LN

JPHISF[‘\ '

“HEAYY THINGS ™

REASONS TO PLAY PHISH ON YOUR STATION

- “HEAVY THINGS” IS CALLING OUT AND REQUESTING ON
MULTIPLE STATIONS COAST TO COAST

- ONE OF THE TOP 5 GROSSING TOURING ACTS IN THE WORLD.

- ROLLING STONE PROCLAIMS, “THE NMOST IMPORTANT BAND OF THE '9Ds”

-1 PLATINUM AND 7 GOLD RECORDS

by Jeff Silberman

Heritage stations dominated the
nominations for the Billboard/Airplay
Monitor Radio Awards this year, as top
40 KIIS Los Angeles and hentage AC
WLTW (Lite FM) New York each
snared five honors and nine other sta-
tions picked up four nominations each,
as voted by the readers of Top 40 Air-
play Menitor.

KIIS, whose rat-
ings rose from the 4-
share to the 5-share
range in the past
yvear, snagged main-
stream top 40 nomi-
nations for major-
market station of the year, PD of the
yvear (Dan Kieley). APD/MD of the year
(Michael Steele), air personality of the
vear (morning star Rick Dees), and pro-
motion/marketing director of the year

Biboard RADIO amtots &7 nax vtk bites
v AW

{(Von Freeman). K1IS took station and
promotion director honors last year.

KIIS faces familiar competition from
WHTZ (Z100) New York and WXKS-
M (Kiss 108) Boston, which picked
up four nominations each, and WSTR
(Star 94) Atlanta, which earned three
nods.

7100 was nominated forbest station,
PD (last year’s winner Tom Poleman),
APD/MD (last year’s
winner Paul “Cub-
by” Bryant), and
promotion director
(Sammy Simpson).

Kiss 108 is up for
station of the year,
PD (John Ivey), MD
(Kid Corey), and promotion director
(the recently departed Tiish Gillis).

Star 94 PD Dan Bowen, MD J.R.
Ammons, and promotion director

Continued on page 6 |

- PHISH’S MILLENNIUM SHOW DREW THE LARGEST NEW YEAR'S CROWD

..OVER 75,000 PEDPLE

=YOUR LISTENERS HAVE SEEN PHISH ON LETTERMAN, CONAN, AND UH-1

MILUORS ARE HEATING THE BICEEST BAND

adult <7
it Top 40/Modern
¢ Ad:ppuaehlng 8 n‘ln

YOU VENEVER HERRDDE:

- WBMX/BOSTON
- WTMX/CHICAGO
- KALC/DENVER

KHNM X/HOUSTON

- WPLJ/NEW YORK™

KLLC/SAN FRANCISCO
- WXPT/MINNEAPOLIS
= WPTE/NORFOLK

- WURV/ST. LOUIS
- KPLZ SEATTLE

- WPHH/PITTSBURGH

- K2Z0ON/PHOENIX

TE/NEW ORLEANS' _ KISN/SALT LAKE CITY - WQAL/CLEVELAND
- THE CAUUBUT-AFTHESE RADID STATIONS IMPROVES EVERY WEEK!

~ SPMET IMESHIT SONGS ARE BEYOND REASON.
CJ SURF THE WER hitpe//womnn elr " deacom, reivn /) hith radio/

PRODUCED BY BRYCE GOGGIN AND
MANAGEMENT: JCHN PALUSKA/DIONYSIAN

Y ANASTASIO
ODUCTIONS

www.phish.cary s Cleidn ' Cong
On Etektra compact discs aal s coesetine
© 2080 Eleksra Entertainment Graug |1c.. A Tisse Wasner Company
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Over 3000 multi-format spins! = \ X/ bh Icago
. Top 5 Modern Rock Smash! —— | T/ Salt Lake City
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1st week Soundscan Album ' ! , ‘ d ,
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from the band that brought you inside out,
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Veteran Airplay Monitor and Billboard
staffer Sean Ross has been promoted from ed-
itor to group editor of the four Air-
play Monitor magazines and their
Country Hotline fax publication.

“For the last five years, Sean has
helped Airplay Monitor evolve
from a strictly chart-based publica-
tion to one that is now regarded as
the leading music radio trade mag-
azine,” says Monitor publisher Jon
Guynn, to whom Ross will contin-
ue to report. “This new title better
reflects the crucial contribution
Sean makes to Monitor's entire op-

Ross Promoted To Group Editor

eraton each week.”

Ross joined Billboard magazine in 1988 as ra-
dio editor after a 44-year stint at Ra-
dio & Records. He left that post in
1992 1o become an A&R manager at
Profile Records, then PD of R&B
oldies WGCI-AM Chicago. He re-
turned to the company as Airplay
Monitor's first editor in 1995, His ex-
pertence also includes on-air work in
the mainstream R&B, modern rock,
and top 40 formats, as well as nu-
merous liner note projects and a ra-
dio column for Tower Pulse maga-
zne,

Kiss Goes Ape Over Big Fox Concert

One of the most hotly contested top 40 mar-
kets, Jacksonville, Fla., figures to get a lot hot-
ter as heritage top 40 WAPE (the Big Ape) and
Clear Channel newcomer WFKS (Kiss 97.9) are
now battling over an Aug. 13 concert that fea-
tures ‘N Sync, 98, Sisq6, Jessica Simpson,
Pink, Destiny’s Child, Mandy Moore, Vitamin
C, and more.

According to WAPE PD) Cat Thomas, pro-
moter Phantasma Productions called him per-
sonally and asked WAPE to present the show.

The station has been giving away hundreds of

tickets, induding some in the first three rows.
He alleges that Kiss was “embarrassed” afier
hearing about the show on WAPE.

Not surprisingly, WIFKS ') Brent McKay
claims to be co-presenting the show with the
Clear Channel-owned Fox athliate. The concert
is one of several the Fox TV network is putting
on for a televised music series that will air Sept.
15, which will be simulcast on Kiss. On the first
day tickets to the show went on sale, Clear
Channel's marshaled 11 of its nxarket cluster’s
vans on-site and gave tickets to people who
traded their Big Ape shirts for Kiss T-shirts.

RADI<S
AGTIE

CLEAR CHANNEL SCRUTINIZING
INDIE PROMOTER PACTS

Airplay Monitor business correspondent Frank
Saxe reports that Clear Channel PDs have gotten
an internal memo from VP of radio program-
ming Michael Albl instructing them not to sign
any new programming contracts unless they are
first reviewed by a corporate VI The directive in-
cludes Clear Chamnel deals with programming
suppliers, independent promoters, and other
vendors and also prohibits participation in “AIR-
like contests.”

Albl says that the fast-growing company—
which just closed on its merger with SEX—is just
looking to identify all its business relationships.
“We're just trying to get a handle of who is doing
what with whom and for what reason, and is
there a better way for making the deals. It may
nake sense at times to leverage our group buy-
ing power,” says Albl. The memo also tells PDs
they cannot sign any new agreements with an in-
die promoter or renew any current agreement
once it expires. But Albl says Clear Channel will
continue to work with independent promoters,
adding, “There’s a place for everybody.” Repre-
sentatives from Jefl McClusky & Associates and
“Iri-State Promotion declined to discuss the ban
on new contracts with independents.

In the memo, Albl also asks PDs to cease par-
tidpation in AIR or contests like it, although he

tells Airplay Monitor it would be merely “a brief

hiatus” until PDs inform their regional VPs
whether they are participating and why. AIR
founder Jonas Cash says he is confident that once
Clear Channel executives learn more about what
it is his company does for stations, the temporary

ban will be lifted and PDs will be allowed to once
again take part. “I can appreciate that Clear
Channel is going to review everybody that deals
with their radio stations,” he says, adding, “In re-
turn for information that they give us, they get
our consultation for free.” Cash says Clear Chan-

nel and AMFM programmers account for 25% of

mainstream top 40 participants, with less than
10% of its panel in rhythmic top 40, modern
adult, and adult top 40 coming from Clear Chan-
nel or AMFM stations. Cash also owns Sound

Judgment, which has a minority stake in Airplay

Montior.

MANAGEMENT: GEHRON OVERSEES
INFINITY UNIVERSE

Infinity has shufiled the duties of its COQO tri-
umvirate. John Gehron will oversee program-
ming strategies for the entire station group.
The individual stations he previously oversaw
have been divvied up among co-COQOs Don
Bouloukos, David Pearlman, and senior VI’
Bill Figenshu. Bouloukos will assume oversight
of Las Vegas and Austin, Texas. Pearlman ;15(15
Minneapolis to his purview, while Figenshu
takes on Sacramento, San Jose, and Riverside
Calif.

Susquehanna/San Francisco VP/director of

sales Julie Kahn joins Entercom/Boston as
VP/GM of adult top 40 WQSX and album
WAATF, replacing Bruce Mittman, who left in
March. Kahn will start in Boston in early fall.

J- William Poole is retiring after 40 years as
GM of Free Lance-Star Pubbshing’s adult top
40 WYSK and country WFLS Fredericksburg,
Va. Free Lance-Star associate publisher Flo-
rence Barnick adds Poole’s GM duties. Also,
technical services director Gary Harrison is
upped to OM for the stations.

PROGRAMMING: DAYTON KISSES OFF
THE BEAT

WBTT (the Beat) Dayton, Ohio, has adopt-
ed Clear Channel’s “Kiss” template as 94-5, Kiss
FM. New calls are pending. KIIS Los Angeles
cyberjock Valentine will do mornings; locals
Yvette Williams and I’I) Dino Robitaille do
middays and afternoons, respectively; and
WFLZ lampa, Fla.’s Kane is a virtual lock at
nights. WBTI"is using the Kiss handle despite

the fact that rival WKSW has been billing itself

as Kiss Country for 14 years.

Jay Thomas, OM of country top 40 WMME
(Moose 92) and WEBB Augusta, Maine, exits
to join country WWYZ Harttord, Conn., as
MD. That leaves both stations looking for
MDs. So is sister WCRQ Presque Isle, Maine,
whose PI)/morning host, Kyle Kristopher, is
moving elsewhere within Citadel Communi-
cations. By the way, Citadel is continuing its
voice-tracking of WMME from its sister clus-
ter in Syracuse, N.Y., something that began
under previous owner Pilot Broadcasting,
making WEBB one of the first “virtual radio”
stations.

PEOPLE: SUPERJOCKS ON THE MOVE

“Two years ago there were rumors that adult
R&B WHUR Washington, DD.C., would lose
ABC Radio Networks’ syndicated Tom Joyner
morning show, but while WHUR was told that
it was losing the show, it never showed up on
adult R&B rival WMM] as expected. This

stream audience chart for the first time.

ern AC chart.

week.

PERSONNEL MONITOR: Roadrunner Records president Derek Shulman exits. A

Lsuc(:essor has not been announced.

646-654-4636 * sgraybow@airpla

Matchhox Twenty’s ‘Bent’ Is Back On Top

Two weeks ago, matchbox twenty scored its first-ever top 40 mainstream No. 1 with
“Bent” (L.ava/Atlantic). The song held the top spot for just one week before Nine Days’
“Absolutely (Story Of A Girl)” (550 Music/550-Work) topped the chart last week. Now
“Bent” reclaims the No. 1 position at top 40 mainstream while also topping the main-

The song regains 101 of the 106 detections it lost last week while posting an 8% gain
in audience. “Bent” is being played on all 120 mainstream top 40 reporting stations.
There’s still some consolation, however, for “Absolutely,” which goes to No. 1 on the mnd-

The last time a title hit No. 1, lost the top spot, and then regained it at mainstream
top 40 occurred when Savage Garden’s “Truly Madly Deeply” went to No. 1 for just one
week in January '98 before being displaced by Celine Dion’s 10-week chart-topper “My
Heart Will Go On.” In April, “Truly Madly Deeply” regained the pole position for a

Jim Brickman returns to the AC chart with “The Love I Found In You” (Windham
Hill/RCA). The song features saxophonist Dave Koz, who charted at the format under his
own name with “You Make Me Smile” in the fall of 1993.

BY STEVE

*q The SP’N GRAYBOW.

onitor.com

—

time, the show is definitely headed to WMM] | John tells the paper, “I wish I could plead fun-

on Aug. 28, where it’ll replace motivational
speaker Les Brown. Elsewhere in Radio One,
at crossover R&B WPHI (Philly 103.9)
Philadelphia, promotions director Amber No-
ble exits.

After much speculation, legendary '60s/ 70s
Chicago top 40 “superjock” Larry Lujack has
extended his Thursday morning guest appear-
ances at WUBT (the Beat) into a permanent
weekend shift at the Chicago R&B oldies outlet
under I’D Jay Beau Jones.

KANR (Fly 92.7) Wichita, Kan., MD/after-
noon host Ricardo Cherry exits.

B.J. Austin is upped to promotion director
for AMFM/Raleigh, N.C., including AC WRSN
and top 40 WDCG (G105).

Adult top 40 KSTP-FM (KS95) Minneapolis
taps WRAL (Mix 101.5) Raleigh, N.C., MD
Rob Poulin for afternoons, succeeding Pat Mc-
Keever, who relocated to Corpus Christi, ‘Texas,
for family reasons.

KMXB (Mix 94.1) 1L.as Vegas promotion diva
Jennifer Markham Wynn moves east to be a
morning co-host at modern AC WXLO
Worcester, Mass.

Marc Jones is named promotion director for
KBKS (Kiss 106.1) Seattle from N/T rivals
KIRO/KQBZ, replacing Gina Thompson.

W]JJS Roanoke, Va., brings in Zak Tyler from
WVSR (Electric 102.7) Charleston, W. Va., for
middays.

KVSR (Star 101) Fresno, Calif., MD Julie Lo-
gan exits the modern AC station.

Replacing the WLIT Chicago-bound Gene-
vieve Shanahan as MD) of AC KESZ Phoenix is
Craig Jackson.

Stu Schroeder, the former OM of the Key-
market (now Entercom) Scranton, Pa., cluster, is
named director of production for the 10 Key-
market Communications stations in the DPitts-
burgh area. His wife, Kim Schroeder, aka for-
mer WGGY morning co-host Polly Wogg, will
also join the Keymarket chain in the next
month in an as-yet-undisclosed capacity.

Sorry to report that Rosko Mercer, a veteran
of numerous formats in New York radio, died
Aug. 1 after a battle with cancer. Mercer had
been gone from commercial radio since the
mid-"80s, when he left WXRK following an on-
air tirade during its switch from top 40 WKTU
to rock, but had most recently done voice work
for CBS-TV.

TAKING IT TO THE EXTREME

The Fargo, N.I)., Forum reports that WDAY-
FM (Y94) morning co-host Jill St. John is
charged with falsely reporting a crime, a mis-
demeanor, after she called police and told them
that morning-show stunt guy Extreme Jim was
running naked through a local park. Police
showed up with sirens wailing and found the
stunt jock in his boxers doing a callback to the
station. A hearing is scheduled for Aug. 15. St.

ny/not funny . .. It’s for the show. I'll do any-
thing for the show, I guess.”

AC: TOP 40 P1S’ NEXT CHOICE

While it might seem logical that adult top 40
would be top 40’s No. 2 sharer, a new Arbitron
study that examines the listening habits of var-
ious formats’ 1 listeners says that the second-
choice format of top 40 P1s is instead main-
stream AC, cumed by 21% of those listeners,
followed by R&B (15.1%), modern rock
(12.3%), adult top 40 (11.4%), oldies (9.2%), al-
bum rock (8.2%), country (7.8%), and classic
rock. Similarly, 33.8% of top 40’s P2s come from
AC, 21.4% come from modern, and 18.3%
come from hot AC.

Looking at AC sharing, 27.8% of AC Pls
also listen to top 40, while 16.3% listen to
oldies and 11.4% listen to N/T. And if you were
looking for further evidence of how the moth-
er/daughter coalition is working, 19.4% of chil-
dren’s radio P1s also listen to AC, while 18.8%
cume top 40.

NEW MEDIA: DOG NET AFTERNOON

The Ralston Purina Co. and the Radio Voy-
ager Network are planning to launch the first-
ever Internet radio network produced exclu-
sively for pet enthusiasts. The Purina Radio
Voyager Network will provide customized
programming to include contemporary mu-
sic, live news, and original companion animal
programming, along with contests and pro-
motions every hour. The network will be
streanted through Purina’s Dog Chow and
Puppy Chow Web sites. Its listeners, mean-
while, will be streaming against certain fire hy-
drants.

WBLI Long Island, N.Y., middayer Holly
Levis heads to Sirius Satellite Radio as super-
vising manager of its top 40 format. PD J.J.
Rice is soliciting T&Rs for what could be either
a midday or evening shift, depending on
whether current night rocker Fisher’s fill-in du-
ties for Levis become permanent.

Greater Media promotes research director
Michael Joly to director of Internet strategies.

Y100, CRESCENT MOON SEEK STARS

WHYI (Y 100 Miami) and Emilio Estefan’s
Crescent Moon Records are joining forces to
search for new talent. Over the next four weeks,
they'll select 48 people or groups for the chance
to win an opportunity to cut two singles with
Crescent Moon. Twenty-four have already qual-
ified and are featured on the Y100 Web site at
y100.cc. After all preliminary contesting is fi-
nalized, the field will be narrowed down to
three performers. Those performers will then
perform onstage at morning host Footy’s Y 100
Wing Ding Oct. 21-22, alongside major nation-
al recording stars, where Estefan’s next protégé
will be chosen.
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PROMOGANDA

AN OVERVIEW OF RADIO PROMOTIONS e ey JEFF SILBERMAN

Panelists Honored As Award Nominees

Congrats to all the Promoganda panelists
nominated by our readers as promotion/mar-
keting directors of the vear for the Billboard/Air-
play Monitor Radio Awards (see story, page 1).
They are the following:

lop 10: KIIS Los \ngeles' Von Freeman,
WHTZ (7100} New York’s Sammy Simpson,
and WXKS-FM (Kiss 108) Boston’s Trish Gillis.

AC/adult 1op 40: KMXB (Mix 94.1) Las Ve-
gas’ Jennifer Markham Wynn and KFMB-FM
San Dicgo’s Kim Leeds.

Country: Ex-WWYZ Hartford, Conn.’s
Stephanie Hogerman and WPOC Baltimore's
Sheila Silverstein.

Album rock: KEGL Dallas’ Loren Condron,
WZTA Miami’s Camie Dunbar, and WXTB
Tampa, Fla.s Mike Oliviero.

Modern rock: KROQ Los Angeles’ Amy
Stevens and WPLY Philadelphia’s Kelly Gross.

R&B: WUSL (Power 99) Philadelphia’s Si-
mone Jones and WJTT (Power 94) Chatta-
nooga, Tenn.’s Jay Holloway.

“liiple-A: WBOS Bosion’s Adam Klein.

PROMO TOPIC OF THE WEEK:
ESSENCE OF SWAG, PART i

I'he Large majonity of Promoganda panelists
helieve the importance of station swag is grow-
ing. “People love free stuffand always will,” says
Donna Talarico of WGGY (Froggy 101) Wilkes-
Barre, Pa. “With markets getting so competitive,
you have to doall you can to get your logo and
calls plastered everywhere. In addition to tak-
ing out ads, billboards, etc.. you can use your hs-
teners as a cheap medinm to advertise your sta-
tion for free on their cars and bodies. 111 give a
Froggy “I=shirt 10 someone, [ created a fan for
lile. Geting these tiems promotes loyalty; 100.”

“I’s growing, just hecause we're doing more

appearances,” says Anne-Marie Strzelecki of

modern AC WBMX (Mix 98.3) Boston. “You
can't show up without swag. People expect it

“The importance ol swag is just as important
as1Us ever been, and mavhe even more so,” says
Vicki Fiorelli of Clear Channel's Phoenix clus-
ter. “We need to be more creative and Iresh (o
stand out from the competition.”

“I’s mereasingly important for an ongoing
one-1o-one marketing etfort,” savs Michael
Godfrey of 10p 10 CKIK (Pover 107) Calgary,
Alberta. “The power of going. “Hi, we're Power
107, thanks for listening” s huge. 1t gives a per-
son-to-person element o the relationship hsien-
ers already have with the voices on the station.”

“Itis very important to develop a long-lasting
unage of [country] KZLA [Los Angeles) 1o our
listeners,” says Marida Petitjean. “It’s a constant
reminder that we're tn their cars, at work, and ai
home on their radios and our Web page. Italso
gives a message 1o their family and friends that
they listen 1o KZLA and encourages them to
check it out.”

Holding a minority view is Tristano Korlou
of Infimty'Hartford, Conn., who thinks swag'’s
clout is lesseming because “[there’s] less budget
for inerchandise and more for cash contests.”

The bortom line: If you use swag, it better he
worthwhile. “Listeners need something they’ll
take with them and incorporate mio their lives,”
says Jim Sheehan of album rock KSJO San
Francisco. “Our job is to know what that 1s.”

What nems have been particularly eftective?

* Mood cards. “[They're] like the old moaod
rings with comments like ‘hair check,” ‘time 10
dance,” eic. on them,” says Godfrey. “They get

playmonitor.com

people talking to each other.”

* Also, “while temporary tattoos may not be
the coolest thing in the world, people love them,
especially in the clubs,” he adds. “We have been
giving them out for at least two years now, and
they just do’t go away.”

* Station spring water.

* Lighted keychains,

* License plate frames. ““The good metal ones
are such a hi, I'nialmost afraid to wear station
attire on an oll day, because no matter where |
you go, you get asked lor one,” Talarico says. |
“They go like hotcakes.”

TOPICAL BAROMETER

IW LW TOPIC

1 1 Summer concerts

2¢ 2  Fall book promotions
2¢ 3  Station concerts

4 10 LaborDay

5 4¢ Summer movies

6 — Live pro wrestling

7 6 Internet/Web sites

8 — The Source Hip-Hop Awards
® — Back-to-school events
10 — Exireme Games

HOTTEST MOVIES: "Nutty Professor Il: The
Klumps,” “Coyote Ugly,” “The Onginal Kings Of
Comedy,” “Scary Movie,” “X-Men”
HOTTEST CONCERTS: Pearl Jam (modern),
Metallica {rock}, Santana {adult}, Dixie Chicks
{country}, Up in Smoke (rhythmic top 40/R&B)

* Ponchos lor outdoor shows. “If it rains, we'll
pass [them} out,” she adds. “We'll look like he-
roes, and everyone will see our logo.”

* Mouse pads. '

* A hook bag with the station’s logo. l

e “Our [KESZ Phoenix | Beth and Bill latie
mug that comes i diflerent colors,” says Fiorelli.

e Custom tns of mints. “Lveryone loves
them, and they keep the small tin and refill the
mints with Altoids,” she adds.

* “We doa chamy CD every vear with music
that’s been recorded in the Mix 98.5 studios,”
Stizelecki says. * We order a few thousand copies
exira 1o use as prizes at appearances. Once the
CD sells out, it makes a mice prize.”

QUICK HITS

Country WQMX Akron, Ohio, held an Un-
conditional Love contest, where a histener has
one distant relative lown in for a fanuly reunion
party catered by a station client. Artist Clay
Davidson will play at the event. "The winner will
see his brother, who disappeared without a
word, tor the lirst titne in nine years. Keeping it
warm and fuzzy is Wendie C. Vestfall.

KEGL held its second Miss Tore Up Texas
Pageant. Women vied fora $1.000 prize in con-
tests like Tattooed Mama, Nasty Ass Feet,
Widest Stretchmarks, and other anatomical
comparison contests that night make KSJO's
Jun (contestants eating scabs off each other)
Sheehan blush. Complaints to Foren Condron.

Country WWFG (Froggy 99.9) Ocean City, Md.,
awarded a VI Martina McBride concert package
for Get In Touch With Martina McBride. Nine
qualifiers grabbed a hte-sized stand-up of McBride
and drank nine ounces of water every nine min-
utes.The one who “held i” the longest won.

Want to participate? E-mail your best promolions (o
Jsilberman@airplay monitor.com.

PROMOGANDA HONOR ROLL

Diana Ades, CBS WNKS (hurlotte, \ - * Dan Bowen, WSTR Atheds ¢ Diana Buckmann REEY i
5a Burrill, RS Dallas * Scott Colebrook, WAR() Cistannau ¢ Loren Condron, NEGLADMY Dl © Mike Culotta, WOY K Tampa, Fla »
vor * Camie Dunbar, Cear Channed Misies * Katie Everly, AMEL San Fromso)  Lisa Fields, WMEGWHSI Greensboro, N (.  Vieki Fiorelli. KNIX RESZ Photuns * Andrew Fleming, WELD [, Fla
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Do The Strand

DATE: July 13, 2000

THE S INGS '°
vV SURVIVAL OF THE FITTEST"

BANK Rox

e o KATE CRaBTREE s(s000m)

Five Thousand Dollars- —="“ DOLLARS

LY A ik
1 wiltiam J. McGurk Gary Craig
Modern AC WTIC-PM Hartford, Conn.’s Survival of the Fittest contest stranded four con-
testants 50 miles from the 'TIC studios with only a cell phone. The first person back won
$5,000. Shown, from left, are 'TIC morning show hosts Christine Lee and Gary Craig, win-
ner Kate Crabtree, 'TIC’s Eric Coldwell, and Rockville Bank president William McGurk.

RADIO CONCERT MONITOR

PROMOTION
DATE STATION EVENT DIRECTOR
' Aug. 12 KWIN Stockton, Calif. Summer Splash Roy Kinji
APPEARING: Nu Flavor, Stevie B, Angelina
Aug. 13 KMEL San Francisco All-Star Summer Jam Katie Eyerly
APPEARING: Lucy Pearl, 504 Boyz With Master P, Missy Elliott & Torrey Carter, Kurupt, Next, more
Aug. 13 KYLD San Francisco Up In Smoke Summer Bash 2 Carlos Pedroza
APPEARING: Eminem, Dr. Dre, Snoop Dogg, Warren G, Ice Cube
Aug. 19 WKTU New York Beatstock Susan Bacich
APPEARING: Pink, Debelah Mog&ax, Crystal Waters, Carl Douglas, Judy Torres,
Deborah Gibson, ., Shannon, more
Aug. 19 KBKS Seattle Big Freakin’ Deal Marc Jones
APPEARING: Smash mouth, BBMak, Stroke 9, Shaggy, Train, Sister Hazel, more
Aug. 20 KQKQ Omaha, Neb. 20th Birthday Bash Jennifer Heck
APPEARING: Destiny's Child, Brian McKnight, Shaggy, SoulDecision
Aug. 22 WHOT Youngstown, Ohio Hot 101 Summer Jam Lee Jolly
Y APPEARING: LFO, B*Witched, No Authority, i5, more
‘ Aug. 25 KIIS Los Angeles JoJo Jam Von Freeman
APPEARING: TBA
Y Aug. 26 WLAN Lancaster, Pa. Concert Ron Bleacher
' APPEARING: the Beach Boys
Y Aug. 26 WBHJ Birmingham, Ala. Jamzfest Lawrence Salvary
APPEARING: ideal, Three 6 Mafia, Mystikal, Ying Yang Twins, Timbaland & Magoo
‘ Sept. 2 KPWR Los Angeles Back-2-School Powerhouse  Dianna Obermeyer
Y APPEARING: Eminem, Busta Rhymes, Cypress Hill, TQ, Lucy Pearl, DJ Quik, Shade Sheist
Sept. 3 KKRZ Portland, Ore. Last Chance Summer Dance Kellie Shipp

APPEARING: En Vogue, Savage Garden, Brian McKnight, Blaque, Mandy Moore, Nu Flavor,
SoulDecision

Let us monitor your event! Call Jeff Silberman at 323-525-2303 or E-mail jsilberman@airplaymonitor.com.

emusemMment BONSCORE
TOP 10 CONGERT GROSSES

Pl Sht-n'le s. 58
MARC ANTHONY

DAVE MATTHEWS BAND BEN HARPER, 0ZOMATLI
Venue:  Giants Stadium, New York Miarm Arena, Miami
Date(s): July 11-13 Gross:  $6,145913 July 27-29 Gross.  $1,904,880
Att. 136,695  Capacity: 150,201 3 shows 2 sellouts| 34,095 Capacity: three sellouts
METALLICA, SLIPKNOT, SLAYER

RICKY MARTIN
Sun Bowl Sitadium, Ef Paso, Texas Giants Stadium, East Rutherford, N.J

Artist:
Venue
Date(s)
Att.

Artist:
venue:

i Artist
Venue:

MMl Date(s): July 15 Gross'  $2.944,760 Date(s): July 20 Gross  $1.765,050
i At 46,045 Capacity: 51,495 Att 36,301 Capacity: 37,500
Arcist ‘N SYNC, INNDSENSE, PINK Artist ROGER WATERS

Venue:  Three Rivers Stadium, Pittsburgh Venue:  Madison Square Garden, New York

Date(s): July 16 Gross.  $2,091,097 Date(s): July 11-13 Gross  $1,596,625
ol At 48234 Capacity: sellout Att 29,775 Capacity: two sellouts
Artist DAVE MATTHEWS BAND, BEN HARPER, OZOMATLI Artist:  THE WHO, UNAMERICAN
Venue:  Pontiac Silverdome, Detroit Venue:  Jones Beach Theatre, Long Island, N.Y.
Dae(s): July 5 Gross:  $2,016,333 Date(s): July 9 Gross:  $1,194,860
Att 43,582 Capacity: sellout Att 14,499 Capacity: sellout
Artist "N SYNC Artist JIMMY BUFFETT & THE CORAL REEFER BAND
Venue:  Cinergy Field, Cincinnati Venue:  Alpine Valley Music Theatre, East Troy, Wis
Date(s): July 14 Gross:  $1,924,319 Date(s): July 22 Gross:  $1,161,604
Att 39,785 Capacity: 43,038 Att 35,135 Capacity: sellout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. To subscribe
to Amusement Business call 800-999-3322.
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Last year in Miami we partied like it was 1999
at our hest attended conference ever. . .
= This year you can wake up in the city that never sleeps!

Bilbocrd RADIO Monitor

OCTOBER 5-7 NEW YORK HILTON

Seminar highliehts

® Opening Night Party
(® Great Networking Opportunites

SRR T Y R I e s v T

boa -
k=

: TEJ U JCEL LR
WA I S e RS

 Gutting-edge
Panel Topics . . .

What Do Listeners Want From a Website?
Exclusive Arbitron Internet listening study.

(» Electrifying Artist Performances

(» Re-formatted Awards Ceremony

i FoM e § PIGATLLES THRIIT D

e 5 (» $199 Radio Registration Rate From Programmer to Entrepreneur:

. Advice on everythmg from financial planning to

) ® FREE Registration for contract negotiation.

e : i Radio Station Award Nominees Artist Panel: Past panelists have included

X | Brian McKnight, Sugar Ray's Mark McGrath,

: ‘ , Jim Brickman, Montell Jordan, Wynonna,

. ,he ﬁ’ a"d riﬂzle. Coolio, Meredith Brooks, and Pras.

biims Don't miss this year's crop of hitmakers!

= - The Billboard/Airplay Monitor
P ' RADIO AWARDS The Personalities Are Back: Radio's hottest
P+4 < Honoring America’s leading programmers taient discuss today's current topics and trends.
st

and personalities. Previous participants

Format-Specific Panels

include Casey Kasem, Dick Clark, Prince, \
Simply Red, Jon Secada, LL Cool J and
many more!

Michele Jacangelo 646.654.4660 ¢ www.billboard.com/events/radio

REGISTER TODAY'!!! Mail to Phyllis Demo, Billboard, 1515 Broadway, New York, NY 10036, or fax to: 212.536.1400
Make check payable to Billboard. Confirmations may be faxed or mailed. Please allow 10 business days. No phone calls please.

O $450 Early Bird: received by Aug 17 * 1 $493 Pre-Registration: received between Aug 17 - Sept 1 o O $575 Full Registration: after Sept 1 and walk up

0 $199 RADIO STATION EMPLOYEES ONLY
First. Name: Last Name L Title: ) Company: _

Add-ess: City: State: Zip: Phone: Fax: E-mail:

Paying by: O check O Viss/MC O AMEX (O money order Credit Card #: . Exp. Date: Signature

1 [charges not valid without signature)
Cancelfations must & received in writng. Cancellations reczived before Sept 1 are subject to a $150 administrative Tee. No refunds wll 2 issued after Sept 1



monitor. ADULT PANELS

ADULT TOP 40 [86)

Akron, Ohio WKDD Milwaukee
Albany, N.Y. WCPT
Albuquerque, N.M. KKOB Minneapoiis
KPEK
Austin, Texas KAMX Monmouth/Ocean, N.J.
Bakersfield, Calif. KLLY New Orteans
Baltimore WWMX New York
Boston wWBMX Norfolk, Va.
WQSX Oklahoma City
Buffalo, N.Y. CKEY Omaha, Neb.
WTSS Orlando, Fla.
Charlotte, N.C. WLNK Phoenix
Chicago WTMX Pittsburgh
Cincinnati WVMX Portland, Maine
Cleveland WQAL Portland, Ore.
Colorado Springs, Colo. KVUU Providence, R.I.
Columbus, Ga. WCGQ Raleigh, N.C.
Dallas KDMX Richmond, Va.
Dayton, Ohio WMMX Rochester, N.Y.
Denver KALC
KIMN Sacramento, Calif.
Des Moines, lowa KMXD St. Louis
KSTZ
El Paso, Texas KSli Salt Lake City
Fresno, Calif. KALZ
KVSR
Ft. Myers, Fla. WINK San Antonio, Texas
Grand Rapids, Mich. WVTI San Diego
Green Bay, Wis. WQLH
Hartford, Conn. WTIC San Francisco
Honolulu KUCD
Houston KHMX San Jose, Calif.
Indianapolis WENS Santa Barbara, Calif.
Las Vegas KMXB Savannah, Ga.
KSTJ Seattle
Lexington, Ky. WCDA
WMXL Springfield, Mo.
Little Rock, Ark. KURB Spokane, Wash.
Louisville, Ky. WZTR Tampa, Fla.
Los Angeles KBIG
KYSR Toledo, Ohio
Memphis WMC Washington, D.C.
West Palm Beach, Fla.
ADULT CONTEMPODRARY (73]
Albany, N.Y. wWYJB McAllen, Texas
Albuquerque, N.M. KMGA Memphis
Allentown, Pa. WLEV Miami
Atlanta WPCH Milwaukee
Augusta, Ga. wBBQ Minneapolis
Baltimore WLIF Mobile, Ala.
Birmingham, Ala. WMJJ Montgomery, Ala.
Boston WMJX New Orleans
Burlington, Vt. WEZF New York
Charleston, S.C. WSUY Norfolk, Va.
Charleston, W. Va. WVAF Omaha, Neb.
Chattanooga, Tenn. WDEF Orlando, Fla.
Chicago WLIT Philadelphia
WNND Phoenix
Cincinnati WRRM Pittsburgh
Cleveland WDOK Portland, Ore.
Columbia, S.C. WTCB Poughkeepsie, N.Y.
Columbus, Ga. WGSY Providence, R.l.
Columbus, Ohio WSNY Raleigh, N.C.
Dallas KVIL Richmond, Va.
Dayton, Ohio WLQT Roanoke, Va.
Denver KOSI Sacramento, Calif.
Grand Rapids, Mich. WLHT
Greensboro, N.C. WMAG St. Louis
Greenville, S.C. WMYI Salt Lake City
Harrisburg, Pa. WARM Seattle
Hartford, Conn. WRCH Spokane, Wash.
Honolulu KSSK
Huntsville, Ala. WAHR Springfield, Mo.
Johnson City, Tenn. WTFM Toledo, Ohio
Kansas City KSRC Tucson, Ariz.
KUDL Utica, N.Y.
Knoxville, Tenn. WJXB Washington, D.C.
Lafayette, La. KTDY West Palm Beach, Fla.
Las Vegas KMZQ Wichita, Kan.
Long Island, N.Y. WALK Wilkes Barre, Pa.
Los Angeles KOST
MODERN AC [39])
Albany, N.Y. WCPT New York
Albuquerque, N.M. KPEK Norfolk, Va.
Austin, Texas KAMX Oklahoma Cilty
Bakersfield, Calif. KLLY Omaha, Neb.
Boston WBMX Phoenix
Buffalo, N.Y. CKEY Portland, Maine
Charlotte, N.C. WLNK Richmond, Va.
Chicago WTMX Rochester, N.Y.
Colorado Springs, Colo. KVUU Sacramento, Calif.
Dallas KDMX St. Louis
Denver KALC Salt Lake City
Fresno, Calif. KVSR
Grand Rapids, Mich. WVTI San Diego
Hartford, Conn. WTIC San Francisco
Honolulu KUCD Santa Barbara, Calif.
Las Vegas KMXB Spokane, Wash.
Lexington, Ky. WCDA
Long Island, N.Y. WLIR Springfield, Mo.
Los Angeles KYSR Tampa, Fla.
Minneapolis WXPT

KEZK
KSFI
KLSY
KISC
KXLY
KGBX
WRVF
KMXZ

WASH
WEAT
KRBB
WMGS

WPLJ
WPTE
KYIS
KSRZ
KZON
WMGX
WMXB
WZNE

WVRV
KENZ
KQMB
KFMB
KLLC
KRUZ
KAEP
KCDA
KTOZ
WSSR

WLTW And KIIS Lead As 5-Time Nominees For Monitor Awards

Continued from page 1

Alan Hennes were honored.

Secondary mainstream top 40 honors were
largely divvied up among KMXV (Mix 93.3)
Kansas City, WFLZ Tampa, Fla., and WNKS
(Kiss 95.1) Charlotte, N.C., each of which snared
three nominations. KMXYV is up for station of the
year, PD (Jon Zellner), and MD (Dylan). WFLZ
was cted for PD Domino, MD Stan “the Man”
Priest, and air personalities M] Kelli and BJ Har-
ris. WNKS is up for station of the year, PD (John
Reynolds), and air personality (Ace & TJ). What's
also interesting here is that none of last year’s win-
ners are up for nominations in any of these cate-
gories.

Other multiple top 40 nominees are KHKS
(Kiss FM) Dallas (major-market station of the year
and air personality Kidd Kraddick) and WKSS
(Kiss 95.7) Hartford, Conn. (secondary market
station of the year and APD/MD Mike Mc-
Gowan).

RHYTHMIC TRIPLE THREAT
Talk about heritage power: Three major-mar-
ket rhythmic top 40 stations picked up four hon-
ors each, for station, PD, APD/MD, and air per-

| sonality. WBBM-FM (B96) Chicago will defend

the awards it won last year for station of the year,
PD Todd Cavanah, MD Erik Bradley, and morn-
ing hosts Eddie and Jobo. They'll go up against
WKTU New York, PD Frankie Blue, APD/MD
Geronimo, and air personality “Broadway” Bill
Lee. KYLD (Wild 94.9) San Francisco nominees
are PD Michael Martin, MD “Jazzy” Jim Archer,
and air personality St. John.

In the secondary-market category for rhythmic
top 40, WLLD (Wild 98.7) Tampa, Fla., picked
up four nominations, while KLLUC Las Vegas and
KQKS (KS107.5) Denver attracted three honors
each. Besides a station of the year nod, WLLD's
Orlando comes out as the most nominated per-
son of the year, snagging nods for PD, APD/MD,
and air personality of the year. (He won MD hon-
ors last year:) KQKS will defend its station and PD
(Cat Collins) of the year victories, with APD/MD
John E. Kage also nominated. KLUC is up for
station, PD (Cat Thomas), and MD (J.B. King).

Other rhythmic multiple honorees are WPOW
Miami (major-market station, PD Kid Curry) and
KPRR (Power 92) El Paso, Texas (station, PD
John Candelaria).

ADULT TOP 40: 2 STARS, 2 MIXES

That practically says it all in the adult top 40
major-market race, as KFMB-FM (Star 100.7)
San Diego, WBMX (Mix 98.5) Boston, and
WTMX (the Mix) Chicago picked up four nom-
inations each, with KYSR (Star 98.7) Los Angeles
garnering three nods. WBMX will defend its *99
station of the year honors, plus being cited for PD
(Greg Strassell), MD (Mike Mullaney), and air
personality (John Lander). KFMB is up for sta-
tion, PD (Tracy Johnson), promotion director
(Kim Leeds), and air personalities (last year’s win-
ners Jeff and Jer). KYSR is up for station PD (An-
gela Perelli) and MD (Chris Patyk).

In the secondaries, KMXB (Mix 94.1) Las Ve-
gas, which swept the station PD, MD, and pro-
motion director awards last year, will try to dupli-
cate that success this year, with nods going to the
station, MD (Shark), and promotion director
(Jennifer Markham Wynn). Also picking up three
nods is KALC (Alice 106) Denver, which was
nominated for station of the year, PD (Jim Law-
son), and MD (Kozman, who won last year at
KMXB).

Other multiple nominees are WPL] New York
(MD Tony Mascaro and air personalities Scott
Shannon and Todd Pettengill);, WSSR (Star
95.7) Tampa, Fla. (station and PD Scott Chase);
and WMC-FM (FM100) Memphis (MD
Bruce Wayne and promotion director Cindy
Horton).

AC: SEE THE LITE

WLTW New York is the clear front-runner this
year, placing nominees in all five categories: sta-
tion, PD (Jim Ryan), MD (a nod for former staffer
Haneen Hunter), air personality (Valerie Smal-
done), and promotion director (Bridget Sullivan).
The station, Ryan, and Smaldone all won their re-
spective categories last year.

Lite will go up against four other multi-nomi-
nated stations: WPCH (Peach 94.9) Atlanta (sta-

tion of the year, PD Vance Dillard, MD Steve
Goss), KOST Los Angeles (station of the year, PD
Jhani Kaye), and WBEB (B101) Philadelphia
(station of the year; PD Chris Conley).

1t’s share and share alike in the AC secondary
market nominations. Five of the eight nominat-
ed stations boast two nods each: WDOK Cleve-
land (station, 99 winner MD Scott Miller); WEAT
(Sunny 104.3) West Palm Beach, Fla. (station, PD
Les Howard); WMGF (Magic 107.7) Orlando,
Fla. (station, PD Ken Payne); WRCH (Lite 100.5)
Hartford, Conn. (station, MD Joe Hann); and
WHUD Poughkeepsie, N.Y. (PD Steve Petrone,
MD Tom Fura).

THEY’RE BAD, THEY’RE NATIONWIDE

On a national scope, “Rick Dees’ Weekly Top
40” will defend its top 40 network/syndicated
short- or longform program of the year against
“Hollywood Hamilton’s Rhythm Top 30 Count-
down,” “Open House Party,” and “American
Top 40 With Casey Kasem.” The adult version
of Kasem’s show will defend its AC/adult top 40
crown against AC night queen Delilah and "80s
rivals “Backtrax USA” and “Retro Pop Reunion.”

The nationally syndicated air personality of
the year category honors jocks with full syndicat-
ed weekday dayparts, such as national morning
or overnight shows. Nominees in this category,
which covers talent in all formats, are ABC Ra-
dio Networks’ syndicated morning host Doug
Banks; Premiere Radio Networks’ Blair Garner,
host of long-running country show “After Mid-
Nite”; ABC’s Tom Joyner; and Infinity’s Howard
Stern, who has won this category every year it
has existed.

GROUP SECTS, ANYONE?

It comes as absolutely no surprise, after break-
ing the nominees out into radio groups, that the
big boys garnered the most honors. AMFM em-
ployees will go into their Clear Channel merger
boasting 39 nominations, leading the pack at
mainstream top 40 (11 nominations) and AC (12
nods), and tying Infinity at adult top 40 with eight
each.

Infinity won the rhythmic top 40 race with 11
nominations, earning 30 honors overall. Mean-
while, Clear Channel picked up 19 on its own,
just one nod short of AMFM in mainstream top
40 with 10 honors.

Outside the big three, Jefferson Pilot acquitted
itself very well at rhythmic top 40 and mainstream
top 40, pulling three nods in each format to finish
fourth best overall with six noms. Thanks to
KFMB-FM San Diego and WTMX Chicago,
Midwest TV and Bonneville scored four nomi-
nations each, all of them in adult top 40.

In all formats, AMFM led the pack with 81
nominations, Clear Channel culled 59 nods, In-
finity had 58, and Susquehanna was No. 4 with
11. In markets, Chicago stations garnered 21
honors, followed by New York (18); Los Angeles
and Philadelphia (17 each); Dallas (14), Boston,
and Tampa (13 each); Atlanta (12); and Denver,
Las Vegas, and San Diego with nine each.

THE FINE PRINT

Nominees on the final ballot were determined
by Airplay Monitor readers, who cast write-in
votes on a preliminary ballot that appeared in the
May 5 issue. Deadline for the return of final bal-
lots is Sept. 1.

Final ballots for the Billboard/Airplay Monitor
Radio Awards are included in this issue and in
subscription copies of the Aug. 19 Billboard. The
ballot includes nominees in all 10 of the BDS-
monitored formats covered in the four Airplay
Monitor publications and in nine distinct cate-
gories.

Ballots will not be available in newsstand
copies of Billboard or Airplay Monitor. We will,
however, start new subscriptions to Airplay
Monitor with this week’s issue of the publication,
including the ballot, upon request. E-mail
Jeanne Jamin at jamin@bpicomm.com for sub-
scription info.

Winners will be announced Oct. 7 at a gala cer-
emony culminating the Billboard/Airplay Moni-
tor Radio Seminar, scheduled for Oct. 5-7 at the
New York Hilton. Once again this year, all nomi-
nees receive a complimentary Radio Seminar reg-

Continued on page 7
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Regular readers know that I'm always look-
mng for resonances between the "70s and "80s top
10 that provided my formative experiences in
radio and today’s different-but-not-so-different
post-Telecom Act world. Former broadcaster
David Carson wasn't necessarily looking to do
anything but channel the Detroit top 40 stations
of his childhood in the '50s and '60s when he
wrote “Rockin’ Down The Dial” ($24.95, Mo-
mentum Books), but even in his reminiscences
of the format’s earliest clays, there are some sto-
ries that sound eerily famuliar: Consider how . . .

* W]BK’s Ed “Jack the Bellboy”” McKenzie
becomes the Motor City’s first night rocker in
the late '40s by mixing Ella Fitzgerald and
Louis Armstrong in with the MOR hits.
McKenzie ties up downtown Woodward Av-
enue with 65,000 listeners at a remote, and
blows out 11 phone exchanges with more than
one contest. When McKenzie jumps to rival
WXYZ, W]BK sues to keep his nickname,
which it gives to a succession of night jocks.

* Legendary R&B powerhouse WJLB be-
gins, like many other R&B outlets, with block
programming, in this case the “Interracial
Goodwill Hour.” Despite its success, host Bill
Randle is fired in 1949 for playing Nat “‘King”
Cole during the station’s “regular” program-
ming. By the mid-"50s, the white hosts of the
“Goodwill Hour” have been replaced by pio-
neering black broadcaster LeRoy White,
whose influence will eventually get his wife and
another WJLB announcer elected to the state
Senate.

* Top 40 WKMH switches format to MOR
and starts importing New York radio legends
Bob (Elliot) and Ray (Goulding) via voice-
tracks, forcing morning host Robin Seymour to
spend four hours “interacting” with the two
taped comedians. He describes the virtual
morning show as “some of the worst times | had
m the business.”

* lronically, just a few years earlier, WKMH
night jock Dave Prince had tried to get soine
attention in nights by pointing out that his
WXYZ rival, Joel Sebastian, was voice-track-
ing the last hour of his show. “So 1 would go
on the air and make this big deal about it . . .
‘I'm right here at the station, and you can call
me and request a song. You can't do that with

Joel Sebastian because he is on his way home
right now. 1f you don’t believe me, here’s his
number at the station.” Kids would call the
number, and an engineer would answer. They
would call me back and say, ‘Yeah, you were
right.” You would do anything to make some

[ ©A46-654-a617 - sruss@arplaymonitor.com
Voice Tracking And NTR: Welcome To 1959!
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headway in the ratings back then.”

* Legendary Detroit DJ (and recording
artist) Tom Clay tries to get some attention on
his new job at KDAY Los Angeles by giving lis-
teners what he says is Elvis Presley’s phone
number, but what is really the switchboard of
format leader KFWB. After tying up KFWB'’s
phone lines for two days, Clay is forced to issue
a public apology. And KFWB remains the
leader.

* Clay, by the way, flees Detroit after irate lis-
teners, who joined his Beatle Booster Club on
the promise of personal souvenirs from the
group. complain about receiving the group’s
cigarette butts, or receiving no souvenir at all.
Then there’s WXYZ night jock Lee Alan, who
was fired over an alleged conflict of interest in-
volving the record hops he did on the side. He'll
later return as PD. Top 40 stations in the '50s
and '60s were every bit as much in the concert
business as their successors were, but it was usu-
ally jocks doing the wheeling and dealing.

* But not always. Until the 1959-60 payola
scandal, both WKMH and rival WJBK have
suspiciously familiar sponsorship opportunities:
WKMH’s Album of the Week, where one song
can get 114 sponsored plays a week for $350 a
week, and W]BK’s “Sound Special,” spotlight-
ing a single that had been discounted from 79
cents to 50 cents. “When questioned whether
this practice constitutes payola, W|BK GM
Harry Lipson commented that this view was
‘distorted,” ” Carson writes.

* These marketing deals weren’t the only
nontraditional revenue that existed in the earl
’60s. New R&B outlet WCHB had 1o go to a(f-,
vertisers “with ideas rather than just a rate
card,” according to early jock Larry Dixon. “I
sold Pepsi on sponsoring a chain of youth teen
clubs. 1 figured if the kids didn’t have a club to
go 1o, they would probably find a gang to join.
The clubs were very successful, and it was a way
1o bring someone like Pepsi onto a relatively
new, untried station like WCHB.”

Finally, consider the fate of WKMH’s succes-
sor, WKNR (Keener 13), which, despite an ane-
mic signal, managed to galvanize the market on
its arrival in late ’63 under the direction of Mike
Joseph. “By 1967, WKNR had become a mon-
ey machine, bloated with commeraals, up tothe
legal limit of 18 minutes per hour,” Carson
writes. “What had sounded so exciting in 1964
had begun to sound abit cluttered,” setting the
market up for the arrival of the more stream-
lined CKIW, which signed on commerdal-free,
then held the line at onfy 13 units.
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Continued from page 6
istration. Winners will be featured in the Oct. 13
issue of Monitor and the Okct. 21 issue of Billboard.

The Billboard/Airplay Monitor Radio Awards, |

which honor excellence in radio broadcasting, are
given annually. The eligibility period was May

‘ these awards, Arbitron markets 1-20 were consid-

ered major. All others were classified as secondary.
For more information on the Billboard/Airplay
Monitor Radio Seminar and Awards, E-mail

bbevents@billboard.com or check out the Web

1999 through May 2000. For the purposes of | site at billoard.com/events/radio.
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DEBUT

RHYTHMIC TOP 40

(38) - (36)

CROSSOVER

WPOW - Top 5 Callout & Phones!
WLLD - Top 5 Callout & Phones!
KSFM - Top 5 Phones!

KUBE - 35 Plays & Instant Phones!
WIJMH - Top 5 Phones!

WJFX - Top 5 Phones!

WHHH - Top 10 Phones!
Z-90 - Top 10 Phones!
KYLD - 15 Plays & Building!
KBXX - 27 Plays & Growing!
WJBT - 24 Plays & Exploding!
KTFM - 17 Plays & Launching!
KXJM - 13 Plays & Igniting!
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Modern AC And Rock Veteran Castellini
Finds New Life At Online Retailer CDnow

Ali Castellini had worked extensively in
modern rock before landing in Philadelphia
as MD/afternoon host of the late modern AC
WXXM (Max 95.7). When Max flipped to
R&B oldies, Castellini did what any normal
out-of-work radio person would do: She start-
ed a consultancy. Aside from work at noncomn-
mercial triple-A WXPN Philly and her contin-
uing relationship with United Stations Radio
Networks' “Today’s Women” syndicated show,
she picked up online retailer CDnow as a
client. “They started eating up more and more
of my time, and suddenly I was here full time.”

Why is a radio veteran working at a retail-
er? Because, says Castellini, as the business
model for Web presence changes, “there’s the
push to create a multimedia center on CDnow.
We want to become the destination for music
experiences. We have the music to sell, but you
still need to experience it.” And so was born
CDnow Radio, another new Web-petitor vy-

‘Streaming
audio is low-
cost, so we

can afford to
take more
chances’

Ali Castellini
CDnow Radio

ing for the attention of radio listeners.

Castellini cites CEQO Jason Olim’s mantra
that “just as MTV and VHI helped expand the
music experience 20 years ago, we're expect-
ing music online to impact the music experi-
ence just as much in the next couple of years.”

In addition to traditional streaming, CDnow
Radio ofters “a bunch of instant information,”
says Castellini. “It’s going to allow us to bring
our user closer to the artists. And that’s some-
thing that traditional media can’t do.”

Castellini forecasts an enhanced radio expe-
rience, much like the Web-enhanced TV view-
ing that technophiles are promising. As a
CDnow radio user, “you get the artist info, al-
bum info, and also the tour schedule. You can
read reviews of the tour [or] the album. You
can see the band’s [electronic press kit]. You
can read an interview or even see the band in
an interview. And, oh yeah, you can also pur-
chase the album—or even buy concert tick-
ets—because we also have this little multimil-
lion-dollar store on the side.”

CDnow will offer more than a dozen tradi-
tionally niched channels, including pop, hip-
hop, R&B, modern rock, hard rock, classic
rock, oldies, and world music. While there are
no live jocks yet, Castellini says, “We're moving
quickly toward that . . . The elements that make
radio successful still apply here. You still have
to be able to relate to somebody.”

Here’s a sample hour on CDnow’s pop
channel: Macy Gray, “The Letter”; Santana,
“Supernatural”; Filter, “The Best Thing”; Ben
Folds Five, “Jame”; Luscious Jackson,
“Naked”; Guster, “What You Wished For”;
Simply Red, “If You Don't Know Me By
Now”; Sisqo, “Thong Song”; Savage Garden,
“To The Moon And Back”; Joe, “I Wanna
Know”; Michael Penn, “Lucky One”; Savage
Garden, “1 Knew I Loved You”; Santana,
“Smooth”; Fountains Of Wayne, “It Must Be
Summer”; Amel Larrieux, “Get Up”; and lom
Jones, “Sexbomb.”

That may seem broad by traditional top 40
standards, but CDnow plans to break even fur-
ther from traditional radio with eight planned

“destination” channels. There, Castellini says,
“We can take a specific demo and a specific
niche of that demo and . . . create a place for
these people to go and listen to music. We're
working under the assumption that true music
lovers enjoy more than just one type of music
or one genre of music.” The channels range
from the MTV-like the Scene (with sample
artists Britney Spears, Eminem, and Hoku)
and Centre Stage, which spotlights all this
summer’s major touring acts from Sting to the
Beach Boys, to the left-of-modern format Al-
tered States, which ranges from Method Man
and the Deftones to Fatboy Shim.

The destination channels will ofter “Web ses-
sions, games, and other interactions like chat
rooms at this platform, and the radio channel
becomes its soundtrack,” Castellini says. “We’re
looking for these to be our big unique factor to
set us apart from all the other streaming that’s
out there. We're going to be targeting everyone
from teens to [the so-called] soccer moms. . .
We even created a music stream for people
who are musicians or want to be musicians . . .
They might be in aband, but they have to have
areal job. But they're definitely more interest-
edinalot more of the experimental bands. It’s
more of an eclectic mix.”

And with these new destination channels
comes the balancing act that Castellini will
oversee. “For a programmer, it’s going to be a
bigger challenge. That’s really why I came on
board. We still have to be able to balance it so
there’s still the familiarity, but we [can] push
the depth of the music and find new cuts and
hit deeper cuts off albums that otherwise you
wouldn’t hear on traditional radio.”

One of the things that will make that easier
for Castellini is the technology that will track
usage of the channels on the company’s Web
site. “We know when people are listening and
when they click on and when they click off,
rather than waiting for call-out to come back
2'/2 weeks later,” Castellini says. It allows us to
delve into the audience, see who the customer
is. We can niche it even further.”

She also sees using that information to lever-
age advertisers. “When [users] come onto the
site or when they’re listening to radio, and they
start clicking through the site’s other pages or
[move] onto other sites, we can follow them to
see where they go,” she says. “So, when we get
advertisers and start inserting audio ads, we
can give that demographic information back
to the advertiser. We know exactly who heard
it, how long they’re listening, where else the
would go, and what their interests would be.”

Castellini also promises that CDnow will
pick up the mantle from radio of embracing
new music. “There’s no doubt that over the
past couple of years, with consolidation at ra-
dio, that radio [is] n