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Rate Hikes May Force Online Music Sellers To Rethink Strategies

BY BRIAN GARRITY

NEW YORK—In a Christmus sales
period in which additional shipping
charges turned out to be a consumer-
spending barrier for many online
retailers, a number of the Internet’s
top music sellers—including CDnow;
Barnesandnoble.com, and Trans
World Entertainment’s twee.com—
offered free and/or partially subsi-
dized shipping services over the hol-
iday season as part of an effort to
boost sales and build brand aware-
ness.

Internet music retail sites must
employ a premise of quick gratifica-
tion by dint of their positioning as
virtual stores, which makes shipping
even more crucial to their business
model than it is to catalog retailers.
The success of free-shipping promo-
tions remains to be seen, but for the
foreseeable futuve, delivery price

Acts’ Reps Decry
G’right Glause

BY BILL HOLLAND
WASHINGTON, D.C.—Federal
lawmakers, Cop,\ right Office
officials, and artists’ represen-
tatives are concerned about the

| implications of a
CHENEICDY  new law, quietly
EXCLUSIVE inserted as a |

three-line item

into an unrelated appropriations
bill and passed by Congress last |
November, that defines sound
recordings for the first time as
“works made for hire.” They
(Contwued on page 75) |

breaks figure to be a preferred com-
petitive weapon for online companies
at peak shopping times, CD IE-tailing
experts note.

No matter who is paying for ship-
ping, however, it’s bound to get movre

NEWS ANALYSIS

expensive—and quickly. Both United
Parcel Service (UPS) and Federal
Express at the end of Decenther said
they will raise prices by at least 3%
on most domestic and international
shipments starting Ieb. 7

UPS will raise air express rates

for UPS Next Day Air, 2nd Day Air,
and 3 Day Select Commercial serv-
ices by 3.5%.

Its rates for ground services will
increase by 3.1% across all weights
and zones and maintain an existing
$1 premium for ground service to
residential addresses. UPS also is
increasing its residential delivery
surcharge for certain destination
ZIP codes to $1.50 per package,
though it reduced the number of ZIP
codes affected.

Federal Express, meanwhile, will
apply a 3% fuel surcharge on most

(Continned on page 83)

Crossover Propels Lonestar

BNA Track Puts Male Gountry Act In Pop/AG League

BY CHET FLIPPO
NASHVILLE—Lonestar’s song
“Amazed,” which set a modern-day
record in 1999 with eight weeks atop
Billboard’s Hot Country Singles &
Tracks chart, is now moving beyond
country into the AC
and pop arenas, mak-
ing Lonestar the most
effective male coun- .
try/pop crossover act

since RCA Records’
Restless Heart in the [

late "80s and early "0s.

Jrowns, which in the pre-Broadcast
Data Systems (BDS) era was the last
act to dominate the top of that chart,
holding at No. 1 for 10 weeks in 1959
with “The Three Bells.

“Amazed” has moved to No. 6 on the
Adult Contemporury
chart in this issue, has
been on The Billboard
Hot 100 for 24 weeks

- (currently at No. 23, it
= achieves Greatest

: 4 Gainer/Airplay status

% this issue), and is No.
|

While female artists y £ 14 on the Hot 100 Air-
like Shania Twain and oAy - play chart. The song
Faith Hill successfully & ol 4 - "4 has also garnered two
cross to pop these = TS e Grammy nominations

days, there has been a
long dry spell in the area of male
country/pop crossover success.

On the Hot Country Singles &
Tracks chart, “Amazed™ nearly
matched the record set by the

for Lonestar and is

getting top 40 play, and the group has

been invited to appear on the Jan. 17

American Music Awards show.

The track appears on the Lonestar
(Continued on puge 75)
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dantana Leads
Grammy Noms

BY GAIL MITCHELL

LOS ANGELES—Retailers
expect Carlos Santana’s fairy
tale comeback to continue fol-
lowing the Jan. 4 announcement
of the guitarist’s 10 nominations

=
‘ é

SPEARS
for the 42nd annual Grammy
Awards. According to Sound-
Sean, sales of Santana’s Arista
debut “Supernatural” now stand
at 4.7 million units.

Len Cosimano, VP of mer-
chandising for the 280-store,
Ann Arbor, Mich.-based Bor-
ders Books & Music, says, “I

(Continred on puge 73)

SANTANA

Lukewarm Holiday
For Int’l Retailers

A Billhoard staff report.

The 1999 holiday sales season
was a period of few surprises for
music  mer-
chants in key
international
markets, both
in the level of
sales and sur- HMV
prise hits.

“Nothing
came from [left field},” says
Tony Salter; CEO of online mu-

(Continued om pege 74)
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" MORE THAN 7.5 MILLION
YEAR'S MOST JOYC

CONGRATULATIONS TO THE TALENT, CREW AND CREATC

“THIS POWERFUL CONCERT TRULY HONORS MARLEY.”

--THE OAKLAND TRIBUNE

“A MOVING TRIBUTE WITH A HIGH-END CAST OF TALENT.”

--THE BOSTON GLCBE

“LAURYN HiLL AND (ERYKAH) BADU ARE THORQUGHLY COMMANDING
AND CHARISMATIC. HiLL's AcousTic REDEMPTION SONG wiTH
ZIGGY MARLEY IS THE SHOW'S HIGH POINT. (JiMmy) CL
AND [QOTS FIBBERT BRING POWER AND PASSION TO THE
Lol =103 ANGELESTFIME: [T g
£l gt L v : SR y SR
- (LAURYN) HILL AND ZIGGY (MARLEY) DO A MOVING DUET OF
REDEMPTION SONG WHILE (TRACY) CHAPMAN AND (JiMMY) CLIFF
DO A'LOVELY VERSION OF NO.WOMAN NO CRY.

S DVATEN INEW!

”l -_
ERAY L

TSI @ .EE'SYT Hel:ken'
ility. Pe 2

ielsen Media research data. NTI Client cume facility. Person 2+
3 plays (12/19/99 at 8p and 10p, 12/22/99 at 11p), Qualifications furnished upon request.

© 2000 Tumer Broadcasting System, Inc. All Rights Reserved. A Time Warner Company.

*Source: TNT Research from N
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VIEWERS WATCHED THE
$ CONCERT EVENT!

s OF ONE LOVE: THE BOB MARLEY ALL-STAR TRIBUTE

“hmmy CLIFF BRINGS A VIBRANT CHARM TO JAMMING AND A
QUIET GRACE TO NO WOMAN NO CRY. QUEEN LATIFAH RADIATES
ON WHO THE CAP FIT. DAmus RUCKER TURNS IN A PASSIONATE,
POWERHOUSE WNR. Zi IGGY MA BY AND THE MELODY MAKERS SHINE

- ON kLLLL YOU BE LOVED.”
: 'llL\u.hll TONPOST
“‘A PLAYFUL, § WLLL DRENCHED CONCERT. ;1 D OUT PERFORMANCES INCLUDE
ERYKAH BADU, QUEEN LATIFAH AND \Luqu RHYMES. THE HIGHLIGHT Is
kL.sz N) HILL AND Z1cGY MARLEY. (TS A CAN'T MIss FOR REGGAE LOVERS.”

= HOLLYWOOS l\Lit.m.

AN ELECT mmm_ L‘ ERIENcE

=< VHE PTITSBURCH POST m

ERYKAH Lz,uu IR IVACY PMAN JimMmy CLIFF,
EVERBENNHFARPER, TOoOTs HIBBERT, LAURYN HILL,
. QHRISSIE I YNDE, I-THREE, STEVE JORDAN, DR. JOHN,
" VQUEEN LATIFAH, THE MELODY MAKERS, BUSTA RHYMES,
CHRIS ROBINSON, DARIUS RUCKER, THE WAILERS,
STEPHEN MARLEY, ZIGGY MARLEY, RITA MARLEY
AND THE MARLEY FAMILY

ONE LOVE
THE BOB MARILEY

ALL-STAR TRIBUTE

N

tnt.turner.com
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GROVER WASHINGTON, JR.
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Hit-Driven Album Sales Lead In "33 Report

BY ED CHRISTMAN

NEW YORK—The U.S. music busi-
ness enjoyed its third healthy sales
year in a row in 1999.

Album sales increased by about
5.9% to 754.8 million units, up from
the 712.5 million units the industry
moved in 1998, according to Sound-
Scan. For the third year in a row,
album sales were driven by hit prod-
uct, while catalog sales continued
their decline.

An almost 6% increase in album unit
sales last year follows a 9.1% increase
posted for 1998, and a 6.7% increase
in 1997. During the mid-1990s, the
industry suffered a slump when album
unit sales were nearly flat, with rises
of 0.5% between 1995 and 1996 and
0.3% between 1994 and 1995.

But while U.S. album sales were
strong, total unit sales of all formats
in 1999 rose only 2% to 838.4 million
due to a precipitous drop in singles
sales. For 1999, singles sales totaled
83.6 million units, down 23.8% from
the 109.7 million moved in 1998.

Industry observers say the rapid
decline in singles sales is due to a
reluctance on the part of the major
record companies to release singles.
Many label executives believe singles
sales cannibalize album sales, and
their companies either don’t issue
singles or, if they do, cut them out
once a song becomes a hit, with the
hope that fans will buy the album
instead.

Retailers, however, argue that a low-
priced musie configuration is essential
if the industry wants to encourage
young consumers to buy music.

In album sales by configuration, CD
sales were up 11.7% to 648.1 million
units over 1998 sales, while cassette
sales dropped 19.3% to 105.15 million
units. CD sales now make up 85.9% of
all album sales, cassette sales are
13.9% of album sales, and vinyl album
sales are 0.2%.

In 1999, hit albums continued to
drive the ascension of current-album
sales—those sales that are counted
within the first 15 months of an al-
bum’s release (12 months for jazz and
classical)—to a 9.7% increase over the
previous year. In 1999, current-album
sales totaled 500.9 million units, up

from 1998’s total of 456.5 million.

Over the last three years, the industry
has been tilting toward hit albums. In
1999, current-album unit sales totaled
66.4% of all album sales, while in 1998
currents totaled 64% of all album sales.
In 1997 that category’s total was 59.9%.

Catalog unit sales, meanwhile, were
down 0.8% to 253.9 million in 1999. Cat-
alog product totaled 33.6% of all album
sales last year, a drop from the 36% share
it held in 1998 and the 40.1% share it took
in 1997.

Looking more closely at catalog shows
that deep catalog sales, or albums that
have been commercially available for
three years or more, are down 0.8% to
253.9 million units from 256 million the
previous year. Over the last three years,
that category has slightly eroded. It was
24% of all album sales in 1999, 25.9% in
1998, and 26.2% in 1997.

New catalog albums—those sales that
are tracked starting from a record’s 12th
or 15th month of availability through the
three-year cutoff that marks the shift to

EY DON JEFFREY
NEW YORKE—ARTISTdirect, the online
musie company that is expected to po publie
| in February, says it has received $97.5 mil-
lion in equity financing from six companies,
ineluding four of the five major music man-
| ufacturers.
| Among the strategic investors are record
companics BMG Entertainment, Sony
Music: Entertainment, Universal Mhsic
Group, and Warner Musie Group. Also tak-
ing atakes ave international pay-TV pro-
prammer Cizneros Television Group, which

atud Internet portal Yahoo!,

The companies wolld not disclose what
gtakes they Have taken in ARTISTdirect.
But sources say the record company
investments range from about $15 million
to $30 million. 1niversal is said to have
| invested the largest amount.

Kevin Conroy, BMG Entertainment's
senior VP of worldwide marketing and new

awns the Latin music video ¢hannel HTV,

deep catalog status—managed to rally
and hold their own in 1999. The category
accumulated a sales total of 72.98 million
units, up 1.3% from the 72.05 million
units it garnered in 1998.

In 1997, that category’s sales total was
90.6 million units, which means that as a
percentage of total sales, new catalog
albums were 9.7% in 1999, 10.1% in 1998,
and 13.6% in 1997.

As for market share by distributor,
Universal Music and Video Distribution
was the No. 1 distributor in both total
album market share, with a 26.4% total,
and in current album market share, with
a 26.9% total. This reflects the first full
sales year since the merger of Universal
and PolyGram.

In total album market share, Sony
Music Distribution came in second with
16.3%, followed by BMG Distribution
with 16.07% and independent distribu-
tors, which collectively had a 16.05%
share to place fourth.

WEA, which was the No. 1 distributor

(Continued on page 76)

ARTISTdirect Gets $97.5M Investment
From 6 Gos. Prior To Public llﬂ'ﬂl‘ill!l

teehnologry, say= in an E-mail that BM(E has
“targeted a small number of emerging
online companies with whom we feel it is
important for us to build strong stralegic
ties” and that ARTTSTdirect is “one of these
companies.” He adds that BMG believes
ARTISTdirect “will continue to build
momentum as a top destination through
which to market cur artists,”

BMI iz operating an Internet promotion
and commerte venture, (retMusie, with Tni- |
versal Music Group, “ARTISTdirect and |
GetMusie are very complementary,” Convoy |
says, "which provides us with a unique
opportunity to share traffic and content
between the ARTISTdirect sites and Get-
Musie.”

Fred Ehrlich, president of new technolo-
£y and business development for Sony Musie
Entertainment, says in an E-mail, “This new
initiative complements gur existing online
strateries with respect to our artists.” Sony

(Comtinued on poge T5)

Outpost Ends Universal Venture, Will Likely Shut Down

BY MELINDA NEWMAN

LOS ANGELES—Outpost Recordings,
the 4-year-old label started by former ar-
tist manager Andy Gershon, producer
Scott Litt, and A&R exec Mark Williams,
has ended its affiliation with Universal
Music Group (UMG) and is expected to
shut its doors by month’s end.

The record company, which originally
began as a joint venture with Geffen Rec-
ords in 1996, was shifted to Interscope as
part of UMG’s merger with PolyGram un-
der parent company Seagram. While the
final paperwork on the exit negotiations
has yet to be delivered, Williams and Ger-
shon say a settlement between the two
companies has been reached that sees Out-
post’s two biggest acts, Days Of The New
and the Crystal Method, remaining on
Interscope.

Both Gershon and Litt are leaving Out-

‘The minute they closed
down Geffen, we were
living on borrowed time’

- ANDY GERSHON -

Whiskeytown, Homegrown, and BMX Girl.

Among those Williams says he is talking
with are Jeff Ayeroff and Jordan Harris,
the former Work Group heads, who have
yet to announce their next venture. All
three previously worked together at Virgin
Records.

“I'm looking for a place where I can do
what I do best, which is find and develop
young talent and be in an environment
where people have the proper time, re-
sources, motivation, and vision to break and

tique label. “The original reason our joint
venture with Geffen was successful was be-
cause they didn’t put out a lot of records
and they needed help in A&R,” says Ger-
shon. “Interscope’s the exact opposite.
They have great A&R, and they put out a
lot of albums . . . To be honest with you, the
minute they closed down Geffen, we were
living on borrowed time.”

According to Williams, Outpost’s princi-
pals asked UMG president/COO Zach
Horowitz to move the label to ancther rec-
ord company within the UMG family. “The
obvious thing to us was MCA. I'd known
Jay [Boberg, MCA president] for years,”
says Williams. “Then naively we discovered
that Universal was going to do a deal with
MCA that was much less favorable to us,
with conditions such as Days Of The New
would stay at Interscope and we’d have to
drastically reduce our overhead and A&R

— Vice Presidents: Howard Appelbaum, Marie post; Williams is looking for a new joint- develop acts,” says Williams. budget. Ultimately, it was unacceptable.”
Bi d Music Grou gor:rllbert.J"w‘i'n Kgrnfe'd. Kzgen Osvrﬂ?ty, Ken venture deal that would include him, anoth- Both Williams and Gershon say Inter- Outpost and Interscope decided to try to
— R e er Outpost exec, and three Qutpost acts, scope was a strange fit for Outpost’s bou- (Continued on page 82)
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Top Orf Toe News

10 Windham Hill teams with
AudioBase fo offer Web radio.

Artists & Music

12 Executive Turntable: Ken
Lane is named senior VP of pro-
motion for the Island/Def Jam
Music Group.

16 Youssou N'Dour’s first pop
album in five years to feature
Sting and Wyclef Jean.

16 The Beat: Top pop and
Christian acts to record for
Jesus” miniseries soundtrack.
18 Boxscore: Phish grosses
more than $11 million in Big
Cypress Swamp, Fla.

20 Continental Drift: Mark
Weigle makes return appear-
ance in this column.

REVIEWS & PREVIEWS

8
THE McGLURKIN PROJEGT: P 22

21 Popular Uprisings: Rapper
Lil' Zane’s debut set follows his
guest spots on other recordings.

22 Reviews & Previews:
Albums from Joi Cardwell, the
McClurkin Project, and James
Talley are in the spotlight.

25 R&B: Jeffrey Osborne set to
release Private Music album in
time for Valentine’s Day.

27 The Rhythm Section: Jay-Z
doesn't strike gold, but he makes
an impressive debut atop The

¥,

" ANASTACIA: P 30

Billboard 200 and the R&B
albums chart.

30 Dance: Anastacia preps
clubland for her new album with
the soulful “'m Outta Love” single.

32 Country: Jennifer Day owes
her debut album o a whole lot of
talent and a little bit of luck.

36 Songwriters & Publishers:
Marcus Hummon balances vari-
ous writing styles as songwriter,
arfist, and playwright.

40 Classical/Keeping Score:
Violinist Nadja Salerno-Sonnen-
berg draws from Gypsy influ-
ences on new Nonesuch set.

40 Jazz/Blue Notes: Saxo-
phonist Sonny Fortune releases
Coltrane tribute on Shanachie
Jazz.

41 Higher Ground: Christian
labels look fo tackle the Inter-
net and artist development in
the year 2000.

41 In the Spirit: Contempo-
rary gospel aims to continue its
sales boom with new acts.

44 Pro Audio: Solid State
Logic sold to London-based ven-
ture capital firm 3i PIc.

46 Latin Notas: Labels hope
2000 sales will top last year’s as
new Latin albums bow.

INTERNATIONAL
48 Canada’s Juno Awards
event returns to Toronto with a
new look.

50 Hits of the World: Celine
Dion’s *All The Way . . . A
Decade Of Song” tops seven
international charts.

51 Global Music Pulse: Lon-
don Elekfricity lights up drum'n’
bass scene with *Pull The Plug.”

MERcHANTS & MARKETING
52 Music markefing service
StarTracker plans to expand by
sefting up shop online.

54 Retail Track: New year, old
rumors: revisiting Trans World/
Wherehouse buyout speculation.
56 Child’s Play: Lyrick Studios
infroduces Barney for Baby line.
58 Sites + Sounds: AudioBase
delivers online audio without
plug-ins to profitable resulfs.

59 Home Video: Networks aim
Web programming at Generation
Y.

PROGRAMMING
65 In the second arficle of a
series evaluating radio’s recent his-
tory, we look at how consolidation
has changed radio programming.
67 The Modem Age: Counting
Crows’ Adam Duritz believes the
group’s music has gotten better
with age.

AIRWAVES

SAVAGE GARDEN: P 68

68 Airwaves: Airplay “affirms”
the success of Savage Garden’s
sophomore effort.

69 Music Video: The Austin
Music Network moves shop fo
Texas landmark.

FEATURES
62 Classifieds
70 Update/Good Works: The
Chicago Coalition for the Home-
less and the Blues Heaven Foun-
dation to benefit from Chicago’s
Hopefest 2000.

BETWEEN THE BULLETS

J

JAY-Z: P. 82

79 Hot 100 Spotlight: Christi-
na Aguilera gets what she wants
... the top spot on The Billboard
Hot 100.

82 Between the Bullets: Island/
Def Jam does it again, as Jay-Z's
*Vol. 3 .. . The Life And Times Of

S. Carter” debuts at No. 1.

83 This Week’s Billboard
Online

84 Market Waich

84 Chart Beat: Christina Aguil-
era’s “What A Girl Wants,” the
first new No. 1 of 2000, ends
Santana’s 12-week reign atop the
Hot 100.

84 Homefront: Airplay Monitor
to launch weekly fax publication
on Latin music.
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* TOP VIDEO SALES -

* AUSTIN POWERS: THE SPY WHO SHAGGED ME 60
NEW LINE HOME VIDEO

DVD SALES 60

* AMERICAN PIE * UNIVERSAL STUDIOS HOME VIDEO

HEALTH & FITNESS |

* BILLY BLANKS: TAE-BO WORKQUT * VENTURA DISTRIBUTION 61

MUSIC VIDEO SALES

* TIME QUT WITH BRITNEY SPEARS 60
BRITNEY SPEARS * JIVE / 2OMBA VIDEQ

RECREATIONAL SPORTS
# WWF: AUSTIN V5. MCMAHON 61
WORLD WRESTLING FEDERATION HOME VIDEO

nwOmMo-< =30+

RENTALS
* AUSTIN POWERS: THE SPY WHO SHAGGED ME 60
NEW LINE HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* SACRED ARIAS * ANDREA BOCELLI * PHILIPS

CLASSICAL CROSSOVER
% CHARLOTTE CHURCH *» CHARLOTTE CHURCH * SONY CLASSICAL

JAZZ
* WHEN | LOOK IN YOUR EYES * DIANA KRALL * VERVE

JAZZ | CONTEMPORARY
% FAITH: A HOUDAY ALBUM * KENNY G * ARSTA

NEW AGE
* PLAINS * GEORGE WINSTON * WINDHAM HILL

CHRISTMAS
% FAITH: A HOLIDAY ALBUM * KENNY G * ARSTA

‘Soul Jazz’ Originator Nat Adderiey Dies

BY STEVE GRAYBOW

NEW YORK—Jazz cornet player Nat
Adderley, who with his brother alto
saxophonist Julian “Cannonball” Ad-
derley defined the successful “soul
jazz” sound of the ’60s, died Jan. 2 in
his hometown of Lakeland, Fla., of
complications from diabetes. He was
68.

Born in Tampa, Fla., Adderley began
his career as a trumpeter, switching to
cornet in the early ’50s. He joined
vibraphonist Lionel Hampton’s band in
1954; two years later he and his broth-
er formed the Adderley Brothers Quin-
tet. That group disbanded in 1957.

By 1960, the siblings had reunited in
the Cannonball Adderley Quintet, an
aggregation that would continue until
Cannonball’s death in 1975. Combining
jazz improvisation with infectious
blues-based melodies derived from
gospel and R&B, the quintet virtually
defined the popular soul jazz sound of

the 1960s. Among the group’s most
popular compositions were the Nat
Adderley-penned ‘Jive Samba,” “Hum-
min’,” and “The Work Song,” all of
which are considered jazz standards.
The group charted on Billboard’s
album chart 12 times
between 1962 and
1975. “Mercy, Mercy,
Mercy” (Capitol)
reached No. 13 in
- 1967; the title track hit
No. 11 on the pop sin-
gles chart and No. 2 on
the R&B singles chart.

In addition to his
work with the quintet, Nat Adderley
appeared as a sideman on recordings
by Kenny Clarke, Wynton Kelly, and
Jimmy Heath. Upon his brother’s
death, Adderley formed his own band,
recording for Enja, Landmark, At-
lantic, and other labels. His group was
distinguished by remarkably stable

ADDERLEY

personnel and at times included saxo-
phonist Vincent Herring and bassist
Walter Booker, who remained with
Adderley for the better part of two
decades. Adderley continued to record
and perform throughout the '90s.

“Big Man—The Legend Of John
Henry,” a musical collaboration be-
tween the Adderley brothers based on
the popular folk hero, was performed
at New York’s Carnegie Hall in 1976
and was the basis for a theatrical pro-
duction performed at the Kennedy
Center for the Performing Arts in
Washington, D.C., and again at the La
Jolla (Calif.) Playhouse in 1986.

In 1997, Adderley joined the faculty
of Florida Southern College as an
artist-in-residence. He headlined the
school’s annual Child of the Sun Jazz
Festival for more than a decade. Adder-
ley is survived by his wife, Ann; a son,
Nat Adderley Jr.; a daughter, Alison
Pittman; and five grandchildren.
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Daywind Launches
Imprint For Vocalist

BY DEBORAH EVANS PRICE
NASHVILLE—Daywind Music
Group is launching Vital Communi-
cations, a new imprint created specif-
ically for artist Sandra Payne, as the
label prepares for the April 15 release
of her sophomore album.

Payne is the only contemporary
Christian artist on Daywind, which is
well-known for success with such
Southern gospel acts as the Steeles
and Gold City.

“We have been blessed with a tal-
ent the level of which we haven't seen
in this marketplace, and we need to
differentiate her
from the other
things we do and
create something
special for her,”
says Ed Leonard,
president of Day-
wind Music Group.

“We love South-
ern gospel and our
groups. We're extraordinarily proud
to be a Southern gospel label,” Leon-
ard adds. “We’ve also been blessed
with a talent in Sandra Payne that is
not Southern gospel, and we don’t
want there to be any confusion in the
marketplace, so we've created this
imprint based around her.”

“I can’t believe they believe in me
so much that they would want to start
a whole new company,” says Payne,
whose vocal firepower often draws
comparisons to Whitney Houston and
Celine Dion. “They work so hard for
me already. They are really good
friends to me, and it blows me away
that they believe in me so much. I
want to deliver for them.”

Payne’s manager, Danny Meeker of
Meeker Management, is looking for-
ward to the opportunities Vital will
provide for Payne. “Southern gospel
has a huge following, but there’s a
bigger market in contemporary
Christian music, and Sandra fits that
bigger market,” he says.

Payne, the 24-year-old daughter of
Loreen and Mike Payne of the Day-
wind act the Paynes, developed her
voeal chops performing with her fam-
ily’s Southern gospel group. She
signed to the label in 1998 and re-
leased her self-titled debut album.

“She has a five-octave range. She’s
incredible,” says Leonard. “She can
do anything, but the new record is
more CHR-driven, with some songs
that have some ‘inspo’ [inspirational]
touches to them and some straight AC
songs. The last album was everything
from traditional gospel to jazz to inspo
to AC. This one is more focused.”

To support the new release, Leon-
ard says, the current Daywind staff
of Payne supporters will be used, and
additional members will be brought in.
Michelle Yonkman, head of Dallas-
based May Day Promotions, has been
hired to work the release to Christian
AC and top 40 formats. The album is
being produced by Wayne Haun, who
also handled Payne’s debut album.

“My other record was more inspi-
rational, and it had some Southern
inflections,” says Payne. “This one is
just pure adult contemporary/CHR.
It’s a bit more edgy, more my style.”

PAYNE

Meeker does not believe that start-
ing Payne’s career on a label known
primarily for Southern gospel has
been at all detrimental to her career.

“I don’t think it’s anything that’s
crippled her,” he says. “I was at the
Southern gospel convention and
watched how those people respond-
ed to Sandra, giving her standing
ovations. Being in that circle, she’s
been given a very warm, safe envi-
ronment to develop and grow. That’s
one reason why we are so anxious
to stay with Daywind and be a part
of Vital and be their groundbreak-
ing artist. We don’t want to turn our
backs on the very thing that has
given her a platform to begin with.”

Leonard says the new label will
likely sign other acts, but for the fore-
seeable future Payne is its sole focus.

Windham Hill Plays Web Radio

BY CHUCK TAYLOR

NEW YORK—W:ith the launch of
its new Internet audio show, Wind-
ham Hill is prepared to make a
mountain of its online presence.

The company is beta-testing
Radio Windham Hill, a fully pro-
duced 30-minute online show fea-
turing full-length musie tracks
from its artist roster, information
about the artists, and sound bites
from them.

The show, which was developed
in conjunction with audio provider
AudioBase, continues streaming
even as users move to different
Web sites (See Sites + Sounds,
page 58).

The new feature, found at www.
windham.com, is the first step in
the company’s mission to “empha-
size community” on the Internet
while linking with innovative tech-
nologies, according to Faithe
Raphael, VP of strategic marketing

A Knockout Album. Executives at Sony Music and Columbia Records recently
gathered with Ricky Martin backstage after his show at New York’s Madison
Square Garden to present him with a plague marking worldwide sales of 13 mil-
lion units for his self-titled Columbia album debut. Shown, from left, are Will
Botwin, senior VP/GM of Columbia; Rick Dobbis, executive VP of Sony Music
International; Don lenner, president of Columbia; Martin; Thomas D. Mottola,
chairman/CEO of Sony Music Entertainment; John Ingrassia {partially hidden),
executive VP of Columbia Records Group; Bob Bowlin, president of Sony Music
International; and Jerry Blair, senior VP of promotion for Columbia.

Dance Label Twisted America,

BY MICHAEL PAOLETTA

NEW YORK—On Dec. 31, the three-
year distribution deal between dance
label Twisted America and MCA Rec-
ords expired (BillboardBulletin, Dec.
9, 1999), and Twisted America presi-
dent Rob DiStefano and sources at
MCA say that the deal will not be
renewed.

“Simply put,” says one MCA execu-
tive who wishes to remain anonymous,
“Twisted is no longer an MCA label.”

DiStefano acknowledges that MCA
financing and distribution officially
ended at the end of June. “At that
time,” he says, “MCA decided to keep
Twisted but on a consultantlike basis.
But by October MCA changed its mind
when it learned of my plans to take the
Twisted name to another label.”

Of course, it’s more complicated
than that. Twisted America is a joint
venture between MCA and Capri En-
tertainment, a company founded/
helmed by DiStefano, Charles Nobles,
and Mark Davenport, who is now a
director of A&R at MCA.

DiStefano says that the original

deal between MCA and Capri states
that “MCA will retain all masters,
while Capri will retain the Twisted
name. Additionally, MCA has the
rights to retain certain Twisted art-
ists for future recordings.”

So before taking Twisted America
elsewhere, DiStefano must first get
approval from Nobles and Davenport.

“I'm currently in the midst of strik-
ing a deal with—but not continuing
with—Mark and Charles,” explains
DiStefano. “They want to see my busi-
ness plan before they agree. If I do
nothing, Twisted will die, which would
be a real shame, since we were able to
truly create a brand name and devel-
op artists.”

All of this said, artists signed to
Twisted America—including Prince
Quick Mix, Celeda, Danny Tenaglia,
Suzanne Palmer, and Funky Green
Dogs, among others—remain in
limbo, even if DiStefano claims, “The
artists aren’t being abandoned.”

“MCA owns the rights to my album
[“This Is It”] and any future singles off
it,” says club diva Celeda, adding that

‘Users are able to
get up close and
personal with their
favorite artists’

- FAITHE RAPHAEL -

for Windham Hill, a unit of BMG
Entertainment. Among those tech-
nologies showcased at Radio Wind-
ham Hill: The new application does
not require the user to download an
audio player.

“We've been talking about devel-
oping an online show for some time,
so that people could

site.

It also includes visual compo-
nents, such as pop-up windows
with factoids about artists, links to
10%-off coupons for featured
artists’ albums, and the ability to
enter contests, such as Radio
Windham Hill’s current chance to
win a winter trip to Finland—the
site of the A&E/Windham Hill ice
skating musical production “Win-
ter Solstice On Ice.”

“For instance, George Winston is
currently on tour. Based on a user’s
ZIP code, he can click and enter a
VIP climate where 10 winners have
the chance for a live chat with the
artist,” Raphael says. “In the
future, we hope to expand this to
provide offline oppor-

experience a reper-
toire they otherwise
wouldn’t be able to
hear,” Raphael says.
“We met somebody
from AudioBase and
started running
through ideas of doing
a radio show. They’d

windham hill

tunities for advertis-
ing.”
The Windham team
.‘ also hopes to expand
the application to
stream video, in which
an artist’s image will
pop up and explain a
song or talk about his

been providing audio L
for banner advertising
online and were intrigued by pow-
ering something with a different
application and breaking new
boundaries.

“We wanted to offer something
fun and to be able to show our
excitement about new releases and
share that with users, who in turn
are able to get up close and per-
sonal with their favorite artists,”
she adds.

Each show is produced to sound
like a radio station presentation,
with intros, full tracks, and a DJ.
The first program offers eight
tracks from Windham Hill acts
Jim Brickman, George Winston,
Nightnoise, Phil Perry, WH
Ensemble, guitarist Sean Hark-
ness, vocalist Samite, and compos-
er Angelo Badalamenti. It opens
immediately upon entering the

MCA has already informed her that
she will not remain on MCA's roster.

“So it’s all a bit disconcerting, and
yes, it sometimes feels like 'm in lim-
bo,” she says. “But MCA is willing to
sell the rights to other labels, which,
in the end, could open up more doors
to me.”

DiStefano believes the primary rea-
son for MCA’s refusal to renew the
deal was one of economics. “We had
an agreement to break even the first
year and earn a half-million profit the
second year,” says DiStefano.

“We all know you can’t recoup this
much money in America with dance
musie,” he continues. “This would
have been more realistic if MCA had
allowed us to wholly sub-license
Twisted records throughout Europe.
But the fact is, MCA only granted
Twisted restricted freedom to sub-
license select releases, regardless of
whether or not an MCA/Universal
label in Europe wanted the license.
Let’s face it, licensing overseas is an
important way for U.S. dance labels
to break even and also turn a profit.”

or her latest project.
By Valentine’s Day,
Windham Hill looks to launch addi-
tional radio shows featuring clas-
sic artists on the label. Future
brands will include one aligned
with smooth jazz artists, another
highlighting adult R&B artists.
“It’s very much a work in prog-
ress,” Raphael notes. “We see this
as a terrific marriage of Audio-
Base’s technical vision and our
desire to always be one step ahead.
“We’ll take it one step at a time
and see what the value is to the
consumer,” she says. “We've found
that one in five people are staying
with the whole show, so we have
lots of flexibility to test different
applications, to change sequences
and see what’s keeping people
online longer. We feel like we're
pushing the limits of something
that hasn’t been done before.”

MCA Part Ways; Acts In Limbo

In the middle of the second year of
the deal, DiStefano acknowledges,
MCA gave Twisted America more
freedom to license releases “but only
one record at a time.” This resulted in
Celeda’s album being licensed to Air-
plane Records and Kaos in Italy and
Portugal, respectively.

DiStefano concedes that Twisted
America is not without its problems.
“We should’ve had one office where we
had two,” he says. “We should’ve also
downsized after our first year. It was
like MCA gave us money and we spent
it. Should we have spent the money
more wisely? In retrospect, yes.”

In the end, though, DiStefano says
that Twisted was simply the victim of
politics at MCA. “If I had dumped sev-
eral million dollars into a label, I'd
want to recoup it, too,” he says. “That
said, though, Twisted is not a failure,
which is why I can’t just walk away.
The Twisted name will, and must,
continue.”

Davenport and MCA president Jay
Boberg declined to comment for this
story.
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BY CHUCK TAYLOR

NEW YORK—As expected, Uni-
versal Musice Group has promot-
ed label senior VP Monte Lip-
man to the role of president of
Universal Records, while also
purchasing Republic Records,
Lipman’s own imprint label, co-
founded with brother Avery. The
label, formed in 1995, will
remain a separate entity within

Avery.

Lipman says his goal
for Universal is to “share
the same vision” that
Universal Music Group §
chairman/CEO Doug
Morris and Universal/ g
Motown Records Group
chairman Mel Lewinter
have created. “If it
works, don’t mess around
with it. I don’t foresee much
change; the only thing I'd like to
see IS more success.

“The most important thing is
to create a healthy environment
internally,” Lipman continues.
“My advice from Doug has
always been to take care of the

Lipman To Head Up
Universal Records

the company, to be headed by

LIPMAN

people that work with and for
you, to encourage, motivate, and
educate them. Our second prior-
ity is to constantly be on the
lookout for great talent and
know what to do with it when
you find it.”

Says Morris, “I've picked a lot
of the great ones here: Jimmy
Iovine, Sylvia Rhone, Val Azzoli,
Jason Flom, and now Monte.
That’s what I like best about my

e jOD: Deing able to identi-
fy great young execu-
tives and talent. I look
- for tremendous love of
musie, a great deal of
. intelligence, a person’s
work ethic, and, perhaps
most important, an enor-
mously competitive na-
ture.

“Monte’s going to go
down as one of the best, I believe
that. He better be—I've trained
him for three years,” Morris
adds.

“Monte has certainly proven
himself to be a musie man, in
addition to being a wonderful

(Continued on page 82)

Artists Take Landmine Tour

Griffith, Crow Visit Vietnam To Back Cause

BY JIM BESSMAN

NEW YORK—Nanei Griffith and
Sheryl Crow are the latest musi-
cians to visit Vietnam in support of
the Campaign for a Landmine-Free
World (BillboardBulletin, Dec. 28).

The singer/songwriters are slated
to arrive Tuesday (11) in Hanoi for
an 11-day tour of Vietnam and Cam-
bodia, stopping at rehabilitation clin-
ics operated by the Vietnam Veter-
ans of America Foundation (VVAF).

VVAF co-founded the 1997 Nobel
Peace Prize-winning International
Campaign to Ban Landmines, the
effort championed by the late Prin-
cess Diana of England.

The VVAF has since founded the
Campaign for a Landmine-Free
World, with Emmylou Harris be-
coming a chief supporter. Harris,

Harrison In

LONDON—George Harrison is ex-
pected to make a full recovery from
the injuries suffered Dec. 30 when an
intruder broke into his home in Hen-
ley-on-Thames, England, and at-
tacked him and wife Olivia with a
knife (Billboard, Jan. 8).

“He’s doing very well, and we don't
anticipate the need for any further
treatment,” says Averil Slade, press
director at the Harefield Hospital, in
west London, where Harrison spent
three days after the assault. He was
treated for stab wounds and a col-

Billboard’s 1999 Century Award
recipient, organized a five-city Cal-
ifornia acoustie tour that raised
$125,000 last month. The trek also
featured Griffith, Steve Earle, Mary
Chapin Carpenter, Willie Nelson,
and Kris Kristofferson, among oth-
ers (Billboard, Nov. 13, 1999).

Both Harris and Earle have pre-
viously visited Vietnam on behalf of
the campaign, as has Bruce Cock-
burn.

“We figured the best way to ad-
dress civilian victims of war was
through popular culture,” says
VVAF associate director Gail Grif-
fith. “These artists come back and
become wonderful ambassadors for
the cause.”

In Vietnam and Cambodia, as well

(Continued on page 76)

lapsed right lung and discharged Jan.
2. Olivia Harrison was also treated but
not hospitalized.

A 33-year-old man from Liverpool,
Michael Abram, has been charged
with two counts of attempted murder.
He has been detained for psychiatrie
help; the next hearing in the case is
set for Feb. 11.

Abram’s mother, Lynda, was quot-
ed in The Liverpool Echo as saying
that her son had been suffering from
mental health problems and had be-
come obsessed with the Beatles. “He

aony Buys Holland’s Koch MM

BY ROBBERT TILLI
AMSTERDAM—Sony Music in Eu-
rope is continuing to press ahead in
local repertoire development, judging
by its year-end acquisition of Koch
MM, the Dutch affiliate of Austria’s
Koch International.

The deal gives Sony prime position
in the Dutch-language schlager mar-
ket, epitomized by such top-selling
acts as Frans Bauer and Marianne
Weber, who are signed to Koch MM.

The purchase was consummated
Dec. 31 and disclosed Jan. 4 (Bill-
boardBulletin, Jan. 5). No price was
revealed, but Sony Music Holland
managing director Patrick Decam
contends that the major will gain an
extra 3% in market share as a result
of the acquisition.

Prerecorded music sales in the
Netherlands were worth $561 million
in 1998, as reported by International
Federation of the Phonographic In-
dustry affiliate NVPI. Domestic
repertoire grew from 14% of the
market in 1991 to 27% in 1998.

During the first nine months of
1999, Sony Music’s share of the over-
all business was 18.6%, according to
NVPI; market-leading Universal Mu-
sic—the most significant player in
local repertoire—took a 27.5% share.
The latter label has its own Dutch
schlager star, 13-year-old Jantje Smit,
signed to Mercury Records.

Koch MM will change its name to
Sony Music MM but will remain
based in Arnhem with its own A&R,
marketing, promotion, and sales staff.
Parent company Sony Music Enter-

tainment Holland will stay head-

quartered in Hilversum.

The sale is the third such transac-
tion in Holland in recent months, fol-
lowing Edel’s takeover of PIAS and
Roadrunner’s acquisition of the Ar-
cade Music Group.

Koch International, the Austrian-
headquartered independent with
operations in various world markets
and annual sales said to be around
$200 million, reshaped its Dutch pres-
ence in 1996 in partnership with Arn-
hem-based Tip Top Records/MM
Studios. Since then, record producer
Rini Schreijenberg, former head of
Tip Top/MM and the leading light of
Dutch schlager, has been serving as
Koch MM’s GM. He will continue his
affiliation via an exclusive consultan-
cy, while Jasper Knol Bruins takes
over as GM.

“T want to develop our artists inter-
nationally,” says Schreijenberg, who
will focus on talent development and

Good Shape After Attack

takes all music literally. It is the Bea-
tles at the moment, but a few weeks
ago, it was Oasis.”

Electronic and print media world-
wide covered the Harrison story
extensively prior to the new year.
Angles included the high-security
precautions of the musician’s Oxford-
shire estate, Friar Park, and parallels
with the December 1980 murder of
John Lennon.

Harrison is Billboard’s 1992 Centu-
ry Award winner.

ADAM WHITE

creative matters. “Frans Bauer has
already sold half a million albums in
the GSA territories.”

Much of Koch International’s
strength in the GSA markets—Ger-
many, Switzerland, and Austria—
came through the Ger-

“T've always respected Schreijen-
berg’s success in the schlager genre,
which we haven’t done before. After a
few discussions, we found out that a
friendly takeover of Koch MM by
Sony would be the best guarantee of

a smooth collabora-

T it After a few e
Meseselnsientent discussions, we (o fre
eetay o found out that eyt

Similarly, broadca§t a frlendly aim to get the,most
?{Xﬁas:ﬁigbfg}ﬂas%eﬁf takeover of Rfé’ﬁei?g?;{‘;‘i i o
l}ltfr?lste}i?tlasllcr?cﬁleé]der;bset;g- KOCh MM by COlér:lll‘g’;« is estimated

tion, Radio Nationaal,
last year as an outlet for

Sony would be

to have sold 2 million
albums in Holland

the musie, in partner- the best alone. His last re-
ship with another local- . lease, “Samen Met
repertoire broadcaster, collabora tzon’ Jou” (Together With
Glorie. You), has moved

Sony Music’s Decam - PATRICK DECAM - 100,000 copies since

says the Koch MM ac-

its release last Sep-

quisition will boost its

local repertoire status and offer
opportunities for Dutch acts abroad
through Sony affiliates.

tember, achieving
platinum certification. Weber’s last
album, “Alleen Voor Jou” (Only For
You), is close to platinum.

Collins Gets His Diamond. While in New York recently to be honored at the
annual Nordoff-Robbins Music Therapy Foundation gala dinner, Atlantic record-
ing artist Phil Collins was presented with his Recording Industry Assn. of Ameri-
ca Diamond Award for “No Jacket Required.” Shown at the presentation, from
left, are Val Azzoli, co-chairman/co-CEO of the Atlantic Group; Collins; Ahmet
Ertegun, co-chairman/co-CEO of the Atlantic Group; and Tony Smith, Collins’

manager.

EXECUTIVE

RECORD COMPANIES. Ken Lane is
named senior VP of promotion for
the Island/Def Jam Music Group in
New York. He was VP of promotion
at Arista.

Wayne Powell is promoted to
VP/controller of Delta Entertain-
ment Corp. in Los Angeles. He was
controller.

Sony Music Entertainment pro-
motes Wendy Hargraves to associ-
ate director of disbursement com-
pliance and Tom Ricci to associate
director of shared services, T&E,
in New York. They were, respec-
tively, manager of disbursement
controls and manager of T&E.

Arielle Gronner is promoted to
production manager for Green
Linnet Records in Danbury, Conn.
She was tour coordinator in the

TURNTABLE

o

HARGRAVES

LANE

promotion department.

RELATED FIELDS. Kim Nemi is
named VP of business development,
music, for NBC Enterprises in Bur-
bank, Calif. She was VP of product
planning for Capitol Records.

Ray Farrell is named director of
music marketing for EMusic.com Inc.
in Redwood City, Calif. He was A&R
representative for Geffen Records.
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ADVERTISING OPPORTUNITIES

* Nile Rodgers

CALL NOW!

Billboard's semi-annual Buyer's Guide includes a report of the most anticipated music releases for
the January-to-June period, covering all genres and styles. Plus: a look at key releases in selected
international markets, reissue/catalog schedules and DVDs. Get your ad in this comprehensive
guide of the must-have products of the spring season.

Evan Braungtc:i‘r:azt;2.536.5172 ISSUE DATE' FEB 12
AD CLOSE JAN 18

CHILDREN’S
ENTERTAINMENT

Bilboard's anticipated state-of-the-
i market report recaps the latest
‘ trends in the children’s market.The

LATIN MUSIC MADACY

Billboard's Feb 26 issue features an '
overview of how the Madacy story
began. Editorial coverage includes

6 PACK |

The first edition of the Latin Music
Six Pack features a look at Jaci
Velasquez's transformation from con-

temporary Christian idol to Latin star.
Plus a profile of Puerto Rico's
newest pop star Noelia and an
update on Spanish artists visiting
Latin markets. Bonus Distribution to
500 leading Latin radio program

AD CLOSE: JAN 25

Gene Smith
212.536.5001

special will map out first-quarter
video releases, assess current and
upcoming interactive titles, and look
at the growing impact of online
sales and marketing. If you're
planning a release in 2000 this is
the place to be.

ISSUE DATE: FEB 19
AD CLOSE: JAN 25

Diana Blackwell
323.525.2304

an in-depth interview with Amos
Alter, Madacy's founder and
president/CEO and a look at the
newest addition to the Madacy
family, M2, the New York-based
home for four new genre-specific
imprints. Call today to advertise
in this terrific spotlight.

ISSUE DATE: FEB 26
AD CLOSE: FEB 1

Michael Lewis
212.536.5008

directors in the U.S., Latin America,
Spain and Latin consumer media.
ISSUE DATE: FEB 19

e e = : ~ B N i a T S
ASIA PACIFIC QUARTERLY | - Issue Date: Feb 26  Ad Close: Feb 1 CANADA - Issue Date: Mar 11 @ Ad Close: Feb 14
NARM - lIssue Date; Mar 4 ® Ad Close: Feb 7 MIDLINE - Issue Date: Mar 11 @ Ad Close: Feb 14
BRIT AWARDS - Issue Date: Mar 4 @ Ad Close: Feb 7 DISC REPLICATION - Issue Date: Mar 18 @ Ad Close: Feb 22 l
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Universal’s Nets Gast
Wide For 2nd Aqua Set

BY CHARLES FERRO
COPENHAGEN-—Since their “early
days” two years ago, Danish/Norwe-
gian pop ambassadors Aqua have sur-
vived 2,400 interviews.
With efforts worthy of
something more than a
short-lived novelty act,
Aqua’s feats of promotional
endurance include visiting
four countries in one day.
While the 14 million
copies sold worldwide of
Aqua’s debut album,
“Aquarium,” had to be
worked up the hard way
by econvineing numerous
label offices, media, and retailers of
the band’s talents and commercial
appeal, the sales of its sophomore set,

AQUA

“Aquarius,” to be released interna-
tionally Feb. 28, will be generated by

increased label support and market-

ing efforts at a higher
level.

“The challenge will be
different this time,” says
Universal Music Interna-
tional senior VP for A&R
and marketing Max Hole.
“Last time it was about
breaking an act. This time
it’s about event-marketing
with a recognized act.
Everyone wants them at
onee, actually on the same

day-”

Hole is not fazed by this prospect;
(Continued on page 79)

BY CARLA HAY

NEW YORK—If there’s anything
rock'n’roll history has taught us, it’s
that regardless of whether a duo or
group has a bitter breakup or just
slowly fades away, we can expect the
inevitable: a reunion. With the release
next month of the album “Two
Against Nature,” Steely Dan founders
Donald Fagen and Walter Becker add
themselves to the reunion list.

The act that successfully fused
rock and jazz to seore platinum hits
in the "70s and early ’80s is returning
with its first studio album in nearly
20 years. The set will be released
worldwide on Giant Records, with
distribution outside North America
on Feb. 28 via BMG. Distribution in
the U.S. and Canada is Feb. 29 via
Warner Bros./Reprise.

“After touring as Steely Dan for a

Giant’s Steely Dan Does It Again On Disc

STEELY DAN

couple of seasons, we were hungry to
have new songs to play on tour, so the
next logical step was to do a new
Steely Dan album,” says Becker.

Fagen adds wryly, “And we basi-
cally eame up with enough songs to
fill an album.”

The nine-song collection features
the classic Steely Dan sound infused
with contemporary music sensibili-

ties. The album features Becker pri-
marily on bass and guitar and lead
singer Fagen as chief keyboardist,
backed by various studio musicians.

“We recorded the album pretty
much nonstop,” says Becker. “My fear
going into this [was] that there would
be a blasé attitude after not having
done anything like this in 20 years,
but that wasn’t the case. We ended up
doing a lot of the overdubs ourselves,
and we really became more self-con-
tained than we had in the past.”

Steely Dan’s songs are published
by Freejunket Music/Zeon Music
(ASCAP).

In the "70s, Becker and Fagen had
a reputation for being studio gurus
who disliked touring. But according
to Becker; their attitude toward tour-
ing has changed dramatically.

(Continued on page 71)

Outpost/MGA Finds Early Suitors For Leona Naess’ ‘Gharm’

BY MELINDA NEWMAN

LOS ANGELES—AIlthough
“Charm Attack,” the debut single
from Leona Naess’ March 14 Out-
post/MCA debut, “Comatised,”
doesn’t officially go to radio until
Jan. 24, a number of stations have
already found the singer’s charms
irresistible.

The song, which MCA began cir-
culating to radio in September, is in
strong rotation at a number of sta-
tions, including Phoenix modern
rocker KZON, where it received 44
spins the week ending Jan. 2, and
KZZO0 Sacramento, Calif., where it
garnered 24 plays.

“It has a good female pop sound,
and we needed it for balance on the
station,” says KZON PD Chris
Ebbott. “We’ve gotten a lot of calls
on it, even through the holiday sea-
son. We just felt it was one of the
best things out there.”

Jim Matthews, assistant PD/
musie director at modern adult out-
let KZZO, agrees. “The song has a
pop sensibility with a bit of an edge,
and it’s very catchy. It’s something
our female target will like.”

The song, a cautionary tale about
a shallow charmer, sets the tone for
Naess’ album, which is filled with
modern rock tunes about the com-
plexities of relationships. Vocally,
Naess comes across as a blend of
Fiona Apple and Sinéad O’Connor.

“Relationships are the only uni-
versal thing, really,” says the Nor-
wegian-born, London-bred Naess.
“And there are so many kinds of
love. Many of the songs are written
for a family member or someone

else, but if you listen to it, you
might think it can be for a lover or
vice versa.”

Growing up in London and then
moving to New York exposed Naess
to a number of sounds that influ-
enced her development. “During
the ’80s, I was listening to the Cure,
New Order, Madness, and all that,”
says the 24-year-old Naess (whose
name is pronounced “ness”). “Then
when I was 12 or 13, I guess the
women started ecoming into my life
musically, like Tracy Chapman,
Edie Brickell, and Sinéad O’Connor.
Then I went back to Carole King
and Joni Mitchell. But I really tried
never to worship any one person for
more than six months, because
when you're a songwriter, things go
into you subeonsciously that you're
not aware of and you can get into
the habit of copying.”

Naess began performing in New
York clubs while attending New
York University and eventually
drew the attention of Outpost prin-
cipal Mark Williams, whose label
partner Scott Litt produced the
album with Tommy D.

Originally slated to come out
mid-1999 on Outpost/Interscope,
following Seagram’s purchase of
PolyGram, the album was delayed
for months and ultimately switehed
to MCA (see story, page 5).

“I’'m like the poster child for the
Universal/PolyGram merger,” says
Naess. “It’s been a blessing in dis-
guise. Outpost and Interscope
weren’t seeing eye to eye on my
project, so we went to MCA, and
they were just amazing. A year ago,

I was sereaming and shouting, but
I was really lucky in the end. I've
learned to learn the polities,
whether you like it or not.”

Although the Outpost/Interscope
deal fell through, early work done
on behalf of Naess played to every-
one’s advantage.

NAESS

“Originally the album was com-
ing out last summer on Outpost/
Interscope, so an initial press mail-
ing had been done,” says MCA
VP/marketing director Jeremy
Hammond. “So we got a lot of press
interest early on. Jane magazine
loved the record, and in September
they sponsored shows at [three uni-
versities] and ineluded ‘Charm
Attack’ on a Jane sampler distrib-
uted through the magazine.”

The following month, MCA sent
a three-song sampler to 90,000
Rolling Stone subseribers coordi-
nated through a campaign set up by
Calvin Klein. In addition, Naess
was featured in radio and print ads
for the clothing designer.

“Charm Attack” will also appear
in “Whatever It Takes,” a new teen

movie coming from Phoenix/Sony
TriStar in March, as well as in the
film’s commercials.

Naess also linked with the new
women’s network Oxygen by per-
forming at its New York press car-
avan.

“These are all good companies
for Leona to be associated with,”
says Hammond. “We're initially
targeting the female audience.”

While all these corporate tie-ins
make Naess a little nervous, she
realizes that is how business is done
in the 21st century. “I look at the
artists I used to look up to, and it
was such a different climate in
those days; you could bring people
in slowly, go around the country
with your guitar,” she says. “Now
it’s campaigns and films and artists
in fashion and people who will sell
their mother’s souls to be on the
charts. You can’t be as cool as you
could be years ago. There’s part of
me that wants to say, ‘I'm not going
to do something,’ but then that’s
pretentious, and you might as well
just sing in your bathroom.”

Instead of singing in the shower,
Naess, who is managed by Danny
Heaps, has been singing in New
York clubs on a residency tour.

Since Naess is “a brand-new
artist, we wanted to make sure that
she was going to be able to perform
well live in front of the masses one
day,” says Hammond. “One thing
that’s difficult these days is trying
to keep everything on an equal foot-
ing in terms of performing live,
handling the onslaught of media,
dealing with the pressures of being

in the spotlight,” he continues. “If
you have a song that develops quick-
ly, you can find yourself with an
artist who isn’t ready to be a star.
We've worked diligently to make
sure she's got a great act.”

For Naess, performing has
already proved to be a learning
experience. “I'm dyslexic, and I
thought ‘comatised’ was the word
for being in a coma,” she says. “I
wrote the song and did it in a show,
and someone screamed at me from
the audience, ‘You mean comatose!’
but then I thought, ‘Fuck it. It’s too
late to change it.” People make up
their own words all the time.”

Once the album comes out, Ham-
mond says, the label will try to
coordinate a retail/touring promo-
tion for Naess, who is still deciding
on a booking agency. “We're talking
about doing a tour with Virgin
where they would sponsor club
shows and there would be an in-
store component,” says Hammond.
“We’d also like to do something
with the [Coalition of Independent
Musie Stores] or something like the
Best Buy ‘Find 'Em First’ cam-
paign, although we hear that’s
being revamped.”

Hammond notes that there are
also requests for Naess outside of
the U.S. “The demand has been
sensational,” he says. “She lives in
New York and London, but she’s
Norwegian, so she qualifies as Nor-
wegian content for radio play.”

The album will have a staggered
worldwide release throughout the
spring following its March 14 U.S.
release.
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Youssou N’Dour Guts A Pap Joko’

Sony Album Marks Senegalese Artist’s Return To Mainstream

BY NIGEL WILLIAMSON
LONDON—With the Feb. 21 Euro-
pean release of ‘Joko (From Village
To City),” Youssou N’Dour ends a
five-year hiatus from mainstream-
minded recording.

Signed directly to Sony France
and issued throughout much of Eu-
rope on various Sony-aftiliated labels,
the album shows the artist collabo-
rating with several high-profile per-
formers, including Sting, Peter
Gabriel, and Wyclef Jean—who also
produced three tracks.

Stateside audiences will get “Joko”
in June, although it remains to be
seen on which Sony label it will land.

Although he’s been away from the
pop scene, the African artist has kept
busy cutting world-beat jams that
have been issued in his homeland of
Senegal. It’s N’Dour’s intention to
maintain a separation between his
mainstream and roots-oriented re-
cordings that he issues on his own
label, Jololi Records.

“I don’t want people to say this
album is world music. I prefer them
to see it as Afro-pop,” he says. “I want
to create melodies that people can
sing whether they are in [Senegal’s

capital] Dakar ot New York. On this
album, you can hear the pop influence
as well as the African roots. It is about
moving the music on to the next level.”

Deborah Siegel, international mar-
keting director at Sony France,
agrees. “It definitely isn’t a world
music album. It is simply great music
_that happens to be
made by an African
artist. We are ex-
pecting retail to
rack it in pop and
rock sections.”

The first single,
“My Hope Is In
You,” went to UK.
and European
radio programmers on Jan. 3. It'’s
supported with a music video direct-
ed by Philippe André, who has previ-
ously lensed clips for Texas and All
Saints, among others.

Pre-release promotion of “Joko”
has been extensive. French journal-
ists and representatives of the inter-
national press were flown to Senegal
in November for an N’Dour showease
at the Thiosanne, a nightelub that the
artist owns and where he often per-
forms when he’s not on the road.

N'DOUR

Brown, Damiani’s Deathray Debuts On Capricorn

BY CHRIS MORRIS

LOS ANGELES—Life was a piece
of Cake for guitarist Greg Brown
and bassist Victor Damiani a couple
of years ago, but the musicians exit-
ed their hit-making Sacramento-
based band to form the new group
deathray, whose self-titled debut
album arrives Feb. 29 from Capri-
corn Records.

Longtime friends Brown and
Damiani, who co-
authored the modern
rock monster “The Dis-
tance” for Cake’s best-
selling album “Fashion
Nugget,” decided the
hour had arrived to step
out on their own.

“It was just time for
me, | felt like, to do
something new,” Brown says. “I also
wanted to work with |singer/key-
boardist] Dana [(Gumbiner] . .. He
was working with a local band here
in Sacramento called Little Guilt
Shrine. They had done really well
here locally but then were done, basi-
cally”

In the spring of 1998, Gumbiner
and Brown began writing the mate-
rial that would make up deathray’s
debut album. Two of their songs,
“My Lunatic Friends” and “Now
That I Am Blind,” were issued in
rough versions as a single on Pop-
Rockit Records in January 1999.

“PopRockit Records is a label
that’s run by a guy named Kevin Sec-
onds who lives here [in Sacramento),”
Brown says. “We were doing all these

DEATHRAY

demos in our little rehearsal space,
and we just wanted to put it out.”

On its full-length how; produced by
Erie Valentine (Smash mouth, Third
Eye Blind), deathray takes a spright-
ly page from such sophisticated U.K.
popsters as Squeeze and XTC. Brown
says, “We like those bands a lot.”

Capricorn—which released deuth-
ray’s “Happy New Year” as a sea-
sonal promo treat in December—will
issue the Valentine-pro-
duced version of “My
¢ Lunatic Friends” to col-
lege and alternative ra-
dio prior to the album’s
arrival.

The group—which
also includes drummer
James Neil and gui-
tarist/keyboardist Max
Hart—is managed by Hugo and
Carol Burnham of Huge & Jolly
Management and booked by Dave
MeIntosh at Trinity Booking Group.
It has already played around 100 club
dates on the West Coast.

“They play all the time,” Capri-
corn GM Mike Bone says. “They’re
going to stay working up and down
the West Coast until the album comes
out. There'll be more of a national
tour after that. Right now they’re
just bouncing from Sacramento to
San Francisco to San Diego and any-
where in between.”

Referring to the philosophy of
Capricorn’s founder, Bone adds, “It’s
sort of the Phil Walden school of
artist development—Here’s a Gulf
credit card, see ya in six months.””

In December, N’Dour did a 10-day
promotional stint in Japan. That was
followed by a European trek that in-
cluded stops in Belgium, the Nether-
lands, the UK., Germany, and Swit-
zerland. A run of promotion in France
will begin with a Jan. 26 performance
at MIDEM in Cannes, followed by TV
spots on Canal Plus and France 2.

N’Dour’s 1994 set “Wommat: The
Guide” sold 1 million copies interna-
tionally, according to Sony France.
His best-selling markets were France

sy
%

Lenny Goes Double-Platinum. Lenny Kravitz's current Virgin set, “5,” has been
certified double-platinum by the Recording Industry Assn. of America. The label
is now promoting the single “I Belong To You,” which is gathering airplay at rock
and top 40 radio. Pictured, from left, are Ray Cooper, co-president of Virgin
Records America; Ashley Newton, co-president/senior VP of A&R for Virgin
Records America; Kravitz; Nancy Berry, vice chairman of Virgin Records America
and Virgin Music Group Worldwide; and Craig Fruin, Kravitz's manager.

(Continued on page 20)

Rimes, Others Featured On Soundtrack To
Jesus’; Music Bridges Heads To Australia

LIVING IN THE LIGHT: Look for a number of
top pop and contemporary Christian artists to
participate on the soundtrack to “Jesus,” a TV
movie about the life of Christ that airs April 30
and May 3 on CBS. Among the acts participating
on the Sparrow/Capitol soundtrack are LeAnn
Rimes, 98°, Hootie & the Blowfish, Edwin
McCain, Sarah Brightman, de Talk, Steven
Curtis Chapman, and Michael English.

The $20 million, four-hour miniseries features
Jeremy Sisto as Jesus and Gary Oldman as Pon-
tius Pilate.

The movie’s theme song, also

skin-care line Neutrogena. It’s the next step, she
believes, in developing career longevity. “The
more people know me as a full personality, the bet-
ter my chuances of being viewed as more than just
another teen flash in the pan. I plan to be like
Madonna—reinventing myself and making
records for a long time to come.”

John Frusciante, who released two idiosyn-
cratie solo albums between stints with Red Hot
Chili Peppers, says he has been recording new
material at his 8-track home studio. However, he
says he will hold off on any
formal album release, though

to be played over the end cred-
its, is Rimes’ “I Believe In
You,” which goes to pop, AC,
country, and gospel radio for-
mats in late February or early
March.

In other Rimes news, the

LOEA

he probably will contribute
music to a new film by his
friend, actor/director Vincent
Gallo. “I’'m doing the music
for my own enjoyment,” he
says. “When I have the time, I
may record it in a real studio.”

singer is set to star in a movie
in development for Warner
Bros. called “Emily’s Song.”
She plans to start shooting the
movie, which is not a musical but includes music,
this spring.

At some point, she also plans to begin recording
a4 new album, which she says will be “very differ-
ent—something that no one’s heard from me
before. 1 don’t want to say if it’s country or pop.
I’m just an artist making music.”

BUILDING A BRIDGI: Following last year’s
tremendously successful excursion to Cuba, the
sixth international Music Bridges Around the
World cultural exchange will take place March 8-
18 in Melbourne, Australia. Organized by Wood-
land Hills, Calif.-based Alan Roy Scott, the event
teams American songwriters with their Aus-
tralian counterparts for daily writing sessions.
The results will be featured during a concert
March 17 at Melbourne’s Colonial Stadium.

Among the songwriters tentatively slated to
participate are Peter Buck, Dave Koz, Montell
Jordan, Ben Folds, Sixpence None The Richer’s
Matt Slocum, Michael Franti, Rodney Crowell,
Beth Neilsen Chapman, and Lee Roy Parnell,
as well as Aussie scribes Tim, Andy, and Jon
Farriss; Jimmy Barnes; Tina Arena; and Gra-
ham Goble.

Past Music Bridges have taken place in Bali,
Ireland, Russia, and Romania.

TIDBITS: 550 Music/Epic teen siren Mandy
Moore, best known for her single “Candy,” has
inked a three-year deal to be a spokeswoman for

by Melinda Newman

“Time Of Your Life” star
Jennifer Love Hewitt says
she’d like to return to making
music. The actress, who
recorded for Atlantic in the *90s, says, “I’d love to
cut another album. I'm always writing songs in
my trailer on the set. Singing is my passion. I've
been singing since I was 6. [ got into acting by
accident.”

STUFF: Creed, Brooks & Dunn, Dr. Dre,
Eurythmics, Enrique Iglesias, Lenny Kravitz,
Jennifer Lopez, ‘N Syne, Savage Garden, and
Britney Spears are among the acts slated to
appear Jan. 17 on the American Music Awards
show . .. Beyond Music, home to Veruca Salt,
Lucy Pearl, and Blondie, among others, has
signed a new licensing and distribution pact with
EMI Music Canada (BillboardBulletin, Jan. 1).
The Los Angeles-based label formerly went
through BMG Canada. It continues to go through
BMG in the U.S. ... Internet label Den Music
Group has signed former Capitol Records act
Bran Van 3000. This marks the second signing
for the Santa Monica, Calif.-based company run
by former Capitol Records head Gary Gersh and
artist manager John Silva. Den signed
atthedrivein last fall. Bran Van’s Den debut is
slated for a spring release and is being produced
by Ric Ocasek. The Canadian band’s first album,
“Glee,” never caught fire in the U.S. but garnered
the group a Juno Award for best new artist.

Assistance in preparing this column was provided by
Chris Morris i Los Angeles and Ly Flick i New York.
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NOTICE OF SALE OF ASSETS FROM BANKRUPTCY
ESTATE OF RONALD ISLEY (OF “THE ISLEY BROTHERS”)

Assels 10 be sold free and clear of liens, claims and encumbrances include Ronald Isley’s ("Ronald
Isley™) interests in:

’

: Ronald Isley’s and Ronald Isley’s interest in O*Kelly Isley’s estate’s interest in
Songwriter and Co-Publishing interest various compositions from The Isley Brothers’
music catatog, including the R&B elassic *Shout” (the “Compositions”). Subject to certain
terms and conditions, EMI April Music. Inc. ("EMI™), has submitted an opening bid of $4,117,140

for all of the Compositions, broken down as (ollows:

Bovina and Triple Three Songwriter Interests

$2.073,330
$1,043,750
$1.000,060

Windswept Songwriter Interests

Co-Publishing Inierests

C Other miscellancous assets, including Ronald Isley’s interest in:
T-Neck Records, Inc.;
Residential property loeated at 436 Liberty Road, Englewood, New Jersey;
Yelsi Corporation (or alter ego claims against Yelsi), the record owner of Ronald
Istey’s 87" yacht named “Entrepreneur”’;
Three Boys® Music Corporation. the holder of an approximately $6 million
copyright infringement judgment against Michael Bolton, Andrew Goldmark,
Nonpareil Music, Inc., Warner-Chappel Music Limited, Warner Tamerlane
Publishing Corp., WB Music¢ Corp. and Sony Music Entertainment, Inc,

11 any person or entity has evidence challenging Ronuld Isley’s interest in or determining
the nature and scope of O'Kelly estate’s interest in the Compositions. such person or entity must
present such evidence to the Trustee prior 1o the Sale Hearing.

INTERESTED BIDDERS MUST QUALIFY BY, AMONG OTHER THINGS.
ESTABLISHING THEIR FINANCIAL ABILITY TO CLOSE AND TENDERING
A CASHIER'S CHECK FOR A DEPOSIT. FOR MORE INFORMATION
ABOUT THE SALLE PROCEDURES AND BIDDING QUALIFICATIONS,

AND TO OBTAIN A COPY OF THE SALE MOTION, CONTACT:

Debra Grassgreen, Esq.

Counsel lor Trustee

PACHULSKI. STANG. ZIEHL & YOUNG P.C.
10100 Santa Monica Boulevard. Suite 1100
l.os Angeles. California 90067

Telephone: (310)277-6910

Telecopier: (310) 201-0760

DATE/TIME/LOCATION OF SALE:
Date: January 18, 2000
Time: 2:00 p.m.
Place: Courtroom 1468

255 East Temple Strect

Los Angeles. Calilornia 90012
Judge: Hon. Kathleen P March

TIME FOR FILING OBJECTIONS TO SALE

Objections (o the sale must be filed and served in writing on counsel for the Trustee no
later than 14 days prior to the date of the sale listed above. Failure (o timely file and serve
written opposition o the Sale Motion may be deemed by the Court 1o be consent to the
granting of the Motion.

CASTING
SEARCH

FOR THE LOS ANGELES PRODUCTION OF

%T’s»zp

PRESENTS

THE [ION KING

BROADWAY'S AWARD-WINNING BEST MUSICAL

OPEN CALL AUDITION FOR YOUNG MEN AND WOMEN
AGES 18-25 WHO CAN SING, DANCE AND ACT
TO PLAY THE PRINCIPAL ROLES OF SIMBA AND NALA.
SHOULD HAVE A STRONG POP/ROCK VOICE, SEX APPEAL
AND CHARM. WE ENCOURAGE PERFORMERS
OF ALL BACKGROUNDS TO ATTEND.

WHEN: Saturday, January 22, 2000
9:30 a.m. Sign-in begins
10:00 a.m. Auditions begin

Sign-in NO LATER than 11:00 a.m.

Henry Fonda Theatre
6126 Hollywood Blvd.
Corner of Hollywood and Gower

PREPARE: A Contemporary pop/rock song that shows
off voice and range. Bring sheet music.
A pianist will be provided. Bring a picture

and resume, stapled together.
Information: (818) 955-6848

If You are unable to attend this audition, send your picture and resume ASAP to:
Binder Casting-321 West 44th Street, Ste 606 NY, NY 10036
ATTN: THE LION KING/LOS ANGELES.
NO PHONE CALLS

Artists & Music

Zevon Finds New Home With Set On Artemis

BY PAUL VERNA

NEW YORK—After a strong run
of rock-oriented albums in the
’90s, singer/songwriter Warren
Zevon is inaugurating the new
millennium with a new label, a
new production team, and a re-
vamped sound that draws from
his folk roots.

Zevon’s new album, “Life’ll Kill
Ya,” is due Jan. 25 on Artemis
Records, the independent label
founded in 1999 by industry vet-
eran Danny Goldberg.

Though Zevon and Goldberg
had met briefly earlier in their
careers, they found each other
when Zevon’s longtime friend and
former producer Jackson Browne
heard a demo of “Life’ll Kill Ya”
and suggested that the artist
send it to Goldberg.

When Goldberg heard it, he
was so impressed he signed
Zevon and even flirted with the
idea of releasing the album in its
demo form.

“It’s a remarkable, unique
group of songs, like Bob Dylan’s
‘Time Out Of Mind,” ” says Gold-
berg. “Warren has all the pas-
sion, energy, and brilliance he’s

‘It seemed like an
awful good icea to
make an album
about getting old—
a “hearse is
parked at the
curb” album’

- WARREN ZEVON -

always had, but he’s older.”

Zevon, who is 52, says the
album’s themes of aging and
impending death were natural
subjects for him at this point in
his career.

“It seemed like an awful good
idea to make an album about get-
ting old—a ‘hearse is parked at
the curb’ album,” he says. “It’s
about as appropriate a subject as
being voung and angry. I mean,
it’s every bit as reasonable for
Neil Young to sing about being
old as for the Who to talk about
my generation and stammer like
speed freaks.”

Zevon and Artemis decided it
would be better to record the
album fresh, using portions of
the demo versions. When the
issue of choosing a producer
arose, the Artemis team drew up
a short-list of suggestions that
included the Boston-based team
of Paul Kolderie and Sean Slade,
responsible for seminal albums
by the Mighty Mighty Dosstones,
Hole, and Radiohead, among oth-
ers.

“When |Artemis executive VP]
Michael Krumper read me the
list of Paul and Sean’s credits, as

ZEVON

soon as he said Radiohead, I said,
‘Stop right there, just hire ’em,” ”
recalls Zevon. “I’'m terribly fond
of Radiohead.”

Not that he and Kolderie and
Slade set out to tap into Radio-
head’s hard rock-based sound. On
the contrary, “Life’ll Kill Ya” is
one of Zevon’s sparsest works.

Its highlights include the song
noir leadoff single, a rocker titled
“l Was In The House When The

House Burned Down”; the acer-
bie title track, which muses on
the inevitability of death; “For
My Next Trick I’ll Need A Volun-
teer,” a brilliant lyrie based on
magician imagery; the folk send-
off “Hostage-0”; and an under-
stated, acoustic guitar-driven
cover of Steve Winwood’s “Back
In The High Life.”

Zevon’s songs are self-pub-
lished by Zevon Music and ad-
ministered by BMI; his appear-
ances are booked by Steve
Martin at the Agency Group.

Another classic Zevon moment
on “Life’ll Kill Ya” is “My Shit’s
Fucked Up,” a satire in which the
narrator complains about his
decrepit state. That song’s title
was printed on buttons that were
handed out, along with postcards

(Continued on next page)

b u s | nes:s: BOXSCORE
 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
PHISK Big Cypress Seminole Dec. 30-31 $11,639,550 75,000 Dave Werlin,
Indian Reservation $175/8150 two Great Northeast
Big Cypress Swamp, sellouts Prods.
Fla
EAGLES, Staples Center Dec. 31 $6,257,013 16,632 Concerts West
JACKSON BROWNE, Los Angeles $1,000/$750/$350/  17.004
LINDA RONSTADT $50
BILLY JOEL Madison Square Dec. 31 $4.476,252 18.865 TNA USA
Garden $999/875 sellout Delsener/Stater
New York Enterprises
ELTON JOHN & Thomas & Mack Dec. 30 $3,001.801 10,598 Caesars Palace
TINA TURNER Center, $601.50/$101.50 12,072
Umversity of Nevada
Las Vegas
Las Vegas
ANDREA BOCELL} Pepsi Arena Dec. 29 $1,368,985 12.667 Frank J. Russe.
Albany, N.Y $350/$45 selout Gelb Promotions,
Jack Utsick Presents
AMY GRANT, Gaytord Entertain- Dec. 7-8 $1,279,480 23217 Blanton/Harrell
MICHAEL W. SMITH, ment Center $150/$100/$75/625 29,012 Entertainment
POINT GF GRACE, Nashville two shows
KATINAS,
NASHYILLE SYMPHONY
ORCHESTRA
BETTE MIDLER America West Arena  Dec. 27 $1,064,502 13,894 Evening Star Prods.,
Phognix $138.20/$84.65/ sellout Electric Factory
$57.85/841.80 Concerts
I |
‘ BETTE MIDLER San Diego Sports Dec. 12 $738.023 10,108 Arena Music Prods .,
Arena $134.50/$84.50/ 11,000 Electric Factory
[ San Diego $69.50/$29.50 Concerts
BARENAKED LADIES, Palace of Auburn Hills Jan. 1 $689,430 16,961 Palace Sports &
TAL BACHMAN Aubura Hills, Mich $50/838 sellout Entertainment tnc.
Cellar Door,
Belkin Prods.
ZZT0P & LYNYRD Compaq Center Dec. 31 $681.372 wm Beaver Prods.
SKYNYRD Housten $99.99/875/850/835  setiout

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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ZEVON FINDS NEW HOME WITH ARTEMIS SET

(Continued from preceding page)

advertising the album’s release,
at shows during Zevon'’s fall 1999
solo tour, according to Krumper.
Artemis made a concerted effort
to get people’s mail and E-mail
addresses at those shows in order
to follow up with reminders about
the album.

“One of the challenges with an
artist who has a long career and
real fans is that sometimes those
fans may see the artist perform,
but they may not know he has a
new record out, or they may
know it and not buy it,” says

Pop Angels. Hollywood Records quartet Nobody's

Krumper.

Similarly, Artemis will do a
mailing to everybody who bought
tickets to Zevon’s shows through
Ticketmaster.

Artemis has also introduced
Zevon to the staff of the label’s
distributor, RED Distribution,
and plans to book the artist on a
radio promo tour beginning in
mid-January.

Among Zevon's scheduled
appearances are a Saturday (15)
performance at a home game by
the Phoenix Coyotes, a National

8 A L
Angel is promoting “If You

Wanna Dance,” a single from its eponymous debut disc. The track has been
remixed for radio and clubs by Thunderpuss 2000, and it’s supported by a
videoclip directed by Marcus Nispel. The act will also soon appear in the film
“Cover Girls” with Justin Timberlake of ‘N Sync. Pictured, from left, are group
members Amy Sue Hardy, Stacey Harper, Sarah Smith, and Ali Navarro.

Hockey League team that uses
Zevon’s classic “Werewolves Of
London” as its theme song.

Also, Zevon will appear on
“Late Show With David Letter-
man” Jan. 18, exactly a week
before the street date of “Life’ll
Kill Ya.” The artist and the talk-
show host have enjoyed a long
friendship, and Zevon often
stands in for “Late Night” music
director Paul Shaffer when he is
away.

At radio, Artemis will focus its
campaign at adult-oriented out-
lets, according to Krumper.

“We're going to go after triple-
A and, because of Warren’s his-
tory at rock radio in general,
we’ll also target classic rock and
heritage rock stations,” he says.

For retailers, Artemis collabo-
rated with Rhino Records on a
compilation that includes tracks
from “Life’ll Kill Ya” and Zevon’s
two-CD Rhino anthology, “I’ll
Sleep When I'm Dead.”

Bob Bell, senior rock buyer at
Wherehouse Music, says, “I love
this Warren Zevon record. I've
been a huge fan for years, and
‘Life’ll Kill Ya’ completely blew
me away. The press will be a key
element in breaking this record.
I can see it being received, per-
haps on a smaller scale, like Tom
Waits’ ‘Mule Variations’ or
Dylan’s ‘Time Out Of Mind.” ”

Bell adds that Artemis will be
participating in Wherehouse’s
breaking-artist program in Feb-
ruary and in the chain’s pre-
release in-store play campaign.

Machine Works. With its Mammoth debut, “One,” Los Angeles-rooted band

Frankie Machine is mining a sound that combines metallic guitar aggression
with pure-pop hooks. Among the set’s high points are radio-ready first single
“Sell Me” and a sharp-edged cover of the Split Enz nugget “I Got You.” The
band is preparing for a string of club dates. Pictured, from left, are Frankie
Machine members Riley Baxter, Creston Funk, Gary Benson, and Ryan Martin.

In addition, Zevon will be the
guest on “The Lounge” Internet
chat show at Wherehouse’s site,
CheckOut.com, on Thursday (13).

Although triple-A-driven art-
ists are not an easy sell, Goldberg
believes Artemis can make
money with Zevon.

“If we sold 200,000 copies, I'd
be thrilled,” he says. “We’re in a
business model where that would
be a big win for us. We made the
record economically, and we’re in
a niche that major labels aren’t
interested in.”

Zevon says he is delighted to be
working with an enthusiastie
record company.

“The label’s very supportive,”
he says. “I've seen a lot of things
I hadn’t seen before. It’s an
enthusiasm that carries through
all the departments. They've let
me work entirely with people
who don’t have any investment in
imposing their own ideas so they
can say at the board meeting at
the end of the month, ‘See, I got
him to use that type.’ That’s real
nice.”

Herb Alpert & Jerry Moss’

BIGGEST “RELEASE” YET COULD BE 250 WORKERS

FIVE THINGS YOU SHOULD KNOW:

WHY?

1) ALPERT & MOSS ARE ATTEMPTING TO SELL THEIR WYNDHAM HOTEL AT LAX.

2) AWYNDHAM SALE JEOPARDIZES THE JOBS OF 250 HOTEL WORKERS.

3) MANY WYNDHAM WORKERS HAVE DEPENDED ON THESE JOBS FOR OVER 20 YEARS.
4) ALPERT & MOSS PROTECTED THESE WORKERS' JOBS IN 1997.
5) ALPERT & MOSS REFUSE TO PROVIDE THE SAME PROTECTIONS NOW.

Will it be “Whipped Cream” or Broken Dreams for the Wyndham workers?

It’s up to A&M to decide.

Advertisement

Hotel Employees & Restaurant Employees Union, Local 814. 4634 W. Imperial Hwy; Inglewood, CA 90304. (310) 671-0720.
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YOUSSOU N’DOUR CUTS A POP JOKO’

(Continued from page 16)

(200,000 units), Germany (121,000},
and Italy (110,000). The single “Seven
Seconds,” featuring Neneh Cherry,
was named best song at MTV Eur-
ope’s inaugural awards in 1994. This
came after charting at No. 1 in eight
territories and No. 3 in the U.K.

The delay between recordings was
partly due to the demands of
N’'Dour’s other business ventures. In
addition to his 900-capacity nightelub
and record label, he also owns Xippi,
a state-of-the-art recording studio; a
cassette manufacturing plant; and
the daily newspaper L’Info Sept and
its sister radio station Com Sept.

N’Dour first came to pop promi-
nence in the mid-"80s, when he was
one of the African artists featured on
Paul Simon’s “Graceland,” along with
Ladysmith Black Mambazo. He also
guested on Gabriel’s 1986 set “So.”
After supporting Gabriel on his 1987
U.S. tour, N'Dour was invited to join
the Amnesty International world tour
in ’88, which also featured Gabriel,
Sting, and Bruce Springsteen.

It made him the best-known name
in African music as far as the rock
world was concerned. However, his
record sales failed to match his high
profile for a number of years. Two
albums with Virgin didn’t sell well. It
wasn’t until 1994’s “Seven Seconds”
that he sold records in any quantity.
Its success has created retail antici-

pation for ‘Joko.”

Simon Coe, specialist music buyer
at Virgin Retail in the UK., predicts
that the store will be “selling it in the
world music section with prominent
end-of-panel racking. But we will also
be promoting it front of store in the
chart area, where it will have high
visibility. We will also be supporting
it on in-store radio.”

In preparing “Joko” for retail,
N'Dour has included two versions of
his biggest local hit, the anthemic
“Birima,” including a new remix by
Jean. “When you write a pop song
you have different mixes,” N'Dour
says. “African artists can do the same.
We can do a different mix for Sene-
gal, where they like a different vibe,
and then a different mix for Euro-
pean people. Our music is big enough
to do that.” '

N'Dour is particularly pleased with
the collaboration with Jean. “Seneg:l
is the fifth-biggest country in the
world for hip-hop, and we have hun-
dreds of rap bands here,” he says. “I
made the first African hip-hop record
in my studio with Positive Black Soul.
You could always hear that influence
in my music. Hip-hop is universal to
people with something to say, and
African languages are made for rap-
ping.”

The collaboration came about
after Jean had heard the original

version of “Birima” in a Paris restau-
rant. “He said it gave him goose
bumps. I gave him the tapes, and we
went to his studio in New York to
rerecord it. Wyclef gave me the
sound of the streets.”

In addition to Jean, “Joko” features
a galaxy of producers, including John-
ny Dollar, Mac Fallows, Felix Sabal-
Lecco, Gerige Acogny, Pierre
Bianchi, and Jean-Philippe Rykiel.

N’Dour’s songs are published by
EMI-Virgin, and the artist is man-
aged jointly by Michelle Lahana in
Paris and Roh Halett of Marshall
Artsinthe UK.

Halett is looking for European and
U.S. deals to release other material
on N’Dour’s Jololi label—whose best-
selling Senegalese releases include
albums by N’Dour’s sister-in-law
Viviane and the Dakar rap crew
Bideew Bou Bess, who sing on one
track on “Joko.” A 52-track, four-CD
boxed set of N'Dour’s Senegalese
releases is also in the planning stages
for mid- to late 2000.

“This i3 the strongest album Yous-
sou has ever made, and we believe this
is going to break him even in those
territories that didn’t buy into the last
album,” Sony France’s Siegel says.
“You can still hear the African roots
in everything he does, but this has a
huge universal appeal, too. He’s got
one of the world’s great voices.”
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WEIGLE REVISITED: It’s not the standard practice to revisit an
artist in this column. There are simply too many noteworthy record-
ing efforts in need of a showcase. But in the case of Mark Weigle’s
sophomore recording, “All That Matters,” we're compelled to make
an exception—he’s made immeasurable creative strides since his
debut, “The Truth Is” (Continental Drift, Billboard, Feb. 6, 1999).

First and foremost, “All That Matters” is widely accessible.
Although Weigle doesn’t suppress his inclination
to express and explore the life experiences of an
out-queer man in his lyries, he is presenting him-
self as more than merely a one-trick pony crank-
ing out the tales of alienation and coming out that
many of his contemporaries can’t seem to move
beyond. If anything, “All That Matters” helps the
queer movement by proving that we're not stuck
on one isolating theme.

That said, when Weigle does address issues of
sexuality, he delights in occasionally making the
listener squirm. “John” is particularly intense, as it paints an uncom-
fortable yet unflinchingly honest picture of an anonymous encounter
with a married man.

Beyond its lyrical content, “All That Matters” scores in its melodies
and instrumentation. Weigle is developing a nifty knack for pop
hooks, as evidenced by the lead cut (and potential triple-A hit) “Good
Day,” with its acoustic-rock arrangement and lush chorus harmonies.
Equally infectious and radio-friendly is “Green,” on which Weigle
dabbles in light-funk beats and breezy acoustic/electric guitar inter-
play.

In all, the project is a fine follow-up to “The Truth Is.” Weigle’s
rich baritone voice is in fine technical form, and his delivery is far
more relaxed and confident. While he continues to trigger compar-
isons to James Taylor and Jackson Browne, he’s also well on the
way to developing his own special style.

Weigle would greatly benefit from a major-label affiliation, but he
doesn’t necessarily need it. He’s proving to be a male equivalent to
Ani DeFranco, traveling the U.S. in his truck, playing clubs, and
selling discs wherever he can. He’s earned quite the ardent follow- ‘
ing as a result. After one listen to “All That Matters,” it’ll all make
sense. {

For more information, contact Weigle at mweigle@att.net. Retail- ‘
ers could also contact Ladyslipper, Goldenrod, or Valley Distribu-
tion. ‘

WEIGLE

WHAT A LIFE: “My Pathetic Life” by the Scoldees is the kind of
album that you reach for when the ongoing assault of rap/metal, |
teeny-popper pop, and electronica gets to be too much to handle.

Consisting of Nancy Sirianni, Jack Hoffmann, John Collis, and
Ted Rydzewski, the band spe-
cializes in simple acoustic-rock
that proudly wears the influence
of Neil Young and Joni
Mitchell, with an underline of
rich harmonies. Their self-made
disc is filled with tunes designed
to make thirtysomething adults
see that music is still occasional-
lv made as it once was. At the
same time, though, cuts like “My
Bright Life,” a delicate confec-
tion fronted by Sirianni, and
Hoffmann’s rock-edged “Drag-
onfly” have a contemporary feel nicely suited to triple-A and AC
radio. |

The Scoldees are supporting “My Pathetic Life” (which is for sale
via their Internet site, www.scoldees.com) with a string of East
Coast club dates over the next eight weeks. Prior to its current tour-
ing stint, the band earned props for performances on the Emerging
Artists stage at Woodstock '99 and at Bethel '99: A Day at the Farm.
They’ve also opened for Nancy Wilson, John Sebastian, and Dan
Hicks.

For more information, call Rob Findlay at Head First Manage-
ment, 516-433-1488.
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BLLBOARD'S H E AT S E E K E [R S, ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% = INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY top 100 of The B(izllbcgaré:ISSOOechan. Wheﬁ alneaslbuym reacr?es this Ie‘\)lel,gthre album Iand the artist’s subsequent albums are immedi-
0S| =3¢ = JANUARY 15, 2000 ately ineligibie to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tw| 2w |xT | ARTIST ' TITLE available. () Albums with the greatest sales gains. © 2000, Billboard/BPI Communications.
—2 |32 | 23| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
@ NO. 1 2% | 28 8 LOS TRI-O ARIOLA 70326/BMG LATIN (8.98/13.98) M! GLORIA, ERES TU
—_ Y & SIS RER RS L) (REAOED TS OIS a1 27 23 67 SHAKIRA SONY DISCOS 82746 (10.98 EQ/16.98) DONDE ESTAN LOS LADRONES?
5 21 | AM 8655/ROADRUNNER (10. ) |
SOERROT ’ 11038/ 561 SCRENGT RE-ENTRY | DOPE FLIP 63632/EP(C (7.98 EQ/11.98) FELONS & REVOLUTIONARIES
4 12 STROKE 9 CHERRY 153157/UNIVERSAL (8.98/12.98 NASTY LITTLE
“ A - 4 THOUGHTS 29 8 30 | JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN MASTERTONE 8552/POINT (13.98/16.98) THE IRISH TENORS
(4)| 7 | 2 | SYSTEM OF A DOWN AMERICAN/COLUMBIA 68324/CRG (10.98 E/16.98)  SYSTEM OF A DOWN
—— 30 39 21 TRACIE SPENCER CAPITOL 34287 (10.98/16.98) TRACIE
(5)| 6 | 31 | MOBY vz 27049 16.98 D) PLAY
a 12 J BOB & TOM 65002 (28.98 CD) GREATEST HITS — VOLUME ONE
()| 14 | 9 | VERTICAL HORIZON RCA 67818 (13.98 CD) EVERYTHING YOU WANT
32 9 11 ROY D. MERCER VIRGIN (NASHVILLE) 48214 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 6
7 13 14 | YOUNGSTOWN HOLLYWOOD 162192 (10.98/16.98) LET'S ROLL
33 37 12 | VITAMIN C ELEKTRA 62406/EEG (10.98/16.98) VITAMIN C
8 1 22 BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES -
- 34 27 43 SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD
(9D} 17 | 14 | SOLE DREAMWORKS 4501 18/INTERSCOPE (10.98/16.98) SKIN DEEP — 1
35 2 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VERITY 43132 (10.98/16.98) FAMILY AFFAIR
16 | 4 | KELIS VIRGIN 47911 (11.98/16.98) KALEIDOSCOPE
12 Bl OLEANDER REPUBLIC 153242/ INVERSAL 090600 RN RE-ENTRY | MARC NELSON COLUMBIA 69160/CRG (10.98 EQ/16.98) CHOCOLATE MOOD
12 | 11 | 8 | CARLOS VIVES eur taTin 22854 (8.98/14.98) EL AMOR DE MI TIERRA Sl i B2 I "0 N N R e o] O g T O
13 | 22 [ 10 | BETH HART 143/LavA 83192/06 (10.98/16.98) SCREAMIN' FOR MY SUPPER i | 42 [WEHN OIDO ARSTA 15025 105W16.98) OGN
NEW b | TRIN-I-TEE 5:7 B-RITE 490350/NTERSCOPE (11 98/17 98) SPIRITUAL LOVE RE-ENTRY | JESSICA ANDREWS DREAMWORKS (NASHVILLE) S0104INTERSCOPE (8.98/12 98) HEART SHAPED WORLD
15 29 6 SPM DOPEHOUSE 5039 (11.98/16.98) THE 3RD WISH 40 24 15 YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) MOUNTAIN HIGH...VALLEY LOW
16 | 31 | 19 | JIMMIE'S CHICKEN SHACK ROCKET/ISLAND 546382/IDJMG (11.98/16.98) BRING YOUR OWN STEREQ 4 | 30 | 8 | RICARDO ARJONA SONY DISCOS 83592 (9.98 EQ/15.98) RICARDO ARJONA VIVO
(17)| REENTRY | KOTTONMOUTH KINGS SURBURBAN NOIZE 23857/CAPITOL (8.98/12.98) ROYAL HIGHNESS NEW D> | GUANO APES SUPER SONIC 67858/RCA (9.98/13.98) PROUD LIKE A GOD
18 | 20 [ 33 | CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) SINGLE WHITE FEMALE 41 | 2 | GILBERTO SANTA ROSA SONY DISCOS 83016 (9.98 EQ/15.98) EXPRESION
19 | 10 | 30 | IBRAHIM FERRER wORLD CIRCUITNONESLCH 795326 (10.95/17.98) BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER RE-ENTRY | BASEMENT JAXX XL/ASTRALWERKS 6270*/CAROLINE (13.98/16.98) ~ REMEDY
20 | 15 | 39 | MONTGOMERY GENTRY COLUMBIA (NASHVILLE) 69156/SONY (NASHVILLE) (10 98 EQ/L6 98) TATTOOS & SCARS 45 | 48 | 15 | SHERRIE AUSTIN ARISTA NASHVILLE 18881 (10.98/16.98) LOVE IN THE REAL WORLD
21 21 [ GRUPOMANIA SONY DISCOS 83619 (9.98 EQ/15.98) MASTERS OF THE STAGE: 2000 VECES MANIA 46 25 15 IYANLA VANZANT HARMONY 1799 (11.98/17.98) IN THE MEANTIME — THE MUSIC THAT TELLS THE STORY
22 | 43 | 18 | AMBER TOMMY BOY 1253 (11.98/16.98) AMBER RE-ENTRY | GUSTER HYBRID 31064/SIRE (11.98 CD) LOST AND GONE FOREVER
RE-ENTRY | TASH LOUD/COLUMBIA 63836*/CRG (11.98 EQ/17.98) RAP LIFE 48 40 [ 31 A.B. QUINTANILLA Y LOS KUMBIA KINGS £MI LATIN 99189 (8.98/14 98) AMOR, FAMILIA Y RESPETO
38 [ 11 | PO.D. ATLANTIC 83216/AG (7.98/11.98) THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN RE-ENTRY | G. LOVE & SPECIAL SAUCE OKEH/550 MUSIC 69746/EPIC (11.98 EQ/16.98) PHILADELPHONIC
25 | 19 | 14 | DAVE KOZ cAPITOL 99458 (10.98/16.98) THE DANCE NEW b | KEALI'l REICHEL PUNA HELE 13956 (10.98/15.98) MELELANA
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HIP—HOP PRODIGY: At 17
years old, rapper Lil’ Zane
has already become a famil-
iar name to hip-hop fans,
even before the release of his
debut album.

Back On Earth. Earth To
Andy has been making in-
roads on the Mainstream
Rock Tracks chart with
“Still After You,” the latest
single from the band'’s
Giant/Reprise album
“Chronicle Kings.” The
group is on a U.S. tour,
with dates that include Fri-
day (14) in Orlando, Fla.;
Saturday (15) in Lake
Buena Vista, Fla.; Jan. 21
in Detroit; Jan. 22 in
Cleveland: Jan. 23 in Uni-
versity Park, Pa.; and Jan.
25 in Williamspon, Pa.

That album, “Young World:
The Future” (due Mareh 7on
Worldwide Entertainment/
Priority Records), follows on
the heels of LiP Zane’s break-
out appearances on 112’s hit
“Anywhere” (a No. 5 hit lust

year on the Hot R& B/Hip-
Hop Singles & Tracks chart)
and Ice Cube’s current single
“Money Stretch,” from the
“Next Friday” soundtrack.

Lil’ Zane says people
shouldn’t be distracted by his
age. “I'm young, and a lot of
things I talk about on my
album are things that older
people may experience. My
mom once told me that I got
an old soul.”

The rapper says he was
influenced by early
"30s teen stars Kris
Kross and Anoth-
er Bad Creation.
The Yonkers, N.Y.,
native was raised in
Atlanta and began
entering local tal-
ent contests while

still in  grade
school.
Lil’ Zane was

eventually discov-
ered by Worldwide
Entertainment
owner Kevin
Wales, who credit-
ed with helping
break acts like
Monica, 112, and Another
Bad Creation.

Lil’ Zane toured with 112
last year and is expected to
tour again after the release
of “Young World: The Fu-
ture.”

He says, “When people
hear my album, | want them
to say that basically T took

| Sysiem Of A Down, SystemOf A Down ——
| ———

L

OF HOT PROSPECTS FOR THE

Keepin’ It Real. R&B singer
Keesha makes her debut with
the album “Keep It Real,” due
March 21 on RCA Records.
The first single from the
album, “You Got Me Where
You Want,” has already

AW
—=% ¥ received airplay on influential
AR R&B station WBLS New York.
-~ =3 The singer co-wrote three

songs on the album.

REGIONAL HEATSEEKERS N

MOUNTAIN

NORTHEAST

| - -~ Sidiic-X, Wisconsin Deain Trip |

them on a ride. I want to
show people every aspect of
life.”

A CASE FFOR NEKO: Ne-
ko Case & Her Boyfriends
return with the album “Fur-
nace Room Lullaby,” due
Feb. 22 on Bloodshot/Mint
Records. The set is the fol-
low-up to the critically ac-
claimed 1998 album “The
Virginian.” The latest album
is filled with a roots rock/

country feel. Front-
| ed by songwriter

Neko Case, the

]

EAST NORTH CENTRAL
| Staic-X, Wisconsin Death Trip |

IR

AY . MIDDLE ATLANTIC
WEST NORTH CENTRAL

Stroke 9, Nasly Little Thoughts

band that played on
the album included
Dallas and Travis
Good of the Sadies
and Ron Sexsmith.
‘ Neko Case & Her
Boyfriends have

Siatic-X, Wisconsin Death Trip l [

[ -

PACIFIC

SOUTH ATLANTIC

¥

“~ 5

Carlos Vives, £l Amor De Mi Tierra

been playing select
‘ dates in Canada. A
3 U.S. tour is expect-

Moby, Play

{  SOUTH CENTRAL
The 3rd Wish, SPM
S S 1]

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL SOUTH ATLANTIC

1. Static-X Wisconsin Death Trip 1. Carlos Vives E! Amor De Mi Tierra

2. Slipknot Slipknot 2. Grupomania Masters Of The Stage: 2000 Veces Mania

3. Stroke 9 Nasty Little Thoughts 3. Gilberto Santa Rosa Expresion

4. System Of A Down System Of A Down 4. Olga Tanon Olga Viva, Viva Oiga

5. Bob & Tom Greatest Hits -- Volume One 5. Vertical Horizon Everything You Want

6. Moby Play 6. Stipknot Siipknot

7. Brad Paisley Who Needs Pictures 7. Static-X Wisconsin Death Trip

8. Sole Skin Deep. 8. Los Sabrosos Det Merengue Rornpiendo Ef Milenio

9. Youngstown Let's Roll 9. Stroke 9 Nasty Little Thoughts

10. Vertical Horizon Everything You Want 10. System Of A Down System Of A Down

ed following the al-
bum’s release.

S EKOU DEBUT:
Righteous Babe
Records isn’t just
the home of indie favorite
Ani DiFranco. The Buffalo,
N.Y.-based label—originally
formed by DiFranco as a.
self-contained boutique label
for her recordings—has now
begun signing other acts.
One of these acts is spo-
ken-word artist Sekou Sun-
diata, whose Righteous

HEATSEEKERS CHART ¢ BY CARLA HAY

Babe debut album, “Bitter-
sweet Soul And White-Hot
Worddazz,” is set for release
Feb. 8. Sandra St. Victor
(of the Family Stand)

Searing Debut. Singer/
songwriter Peter Searcy is
the former lead vocalist of
indie rock band Squirrel
Bait, which developed a
loyal following in its native
Kentucky. He also fronted
the band Big Wheel, which
released albums on the
Giant/Rockville and Mam-
moth labels. Searcy has
now gone solo, and his
debut album, “Could You
Please And Thank You,” is
scheduled to be released
Feb. 22 on Time Bomb
Recordings. The first sin-
gle from the album is
“Losing Light Fast.”

guests on the album.
DiFranco says of her label
signee, “Sekou Sundiata
taught me everything I
know about poetry.”
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* clay mottley band

Stormy Words

PRODUCERS: Clay Mottiey, Jeff Covert

CMB 45401

Hooky modern-rock foursome delivers a
self-produced indie debut that should
reverberate well beyond the act’s mid-
Atlantic base. Leader Mottley, who wrote
the album’s nine selections, has a strong,
warm rock tenor voice and a master
craftsman’s touch for melody and words
that are unfailingly substantive and in-
triguing. Acoustic and electric guitars,
fluid percussion, and bass are perfectly
colored with mandolins here, a sax there,
and seamless vocal harmonies throughout.
The band proudly shows such a multitude
of influences (latter-day Doobies sophisti-
cation, America-with-guts, Fogelberg/
Weisberg jazzy/pop) that it can rightly lay
claim to a sound uniquely its own, Though
there’s not a weak moment here, “What I
Call Life” is one of several cuts that sim-
ply beg for AC and top 40 airplay and por-
tend great things to come. Contact 540-
847-2658.

% JIMMY SOMERVILLE

Manage The Damage

PRODUCERS: Ash Howes, Jimmy Somerville, Sally Her:
bert

instinct INS-500

As the former front man for both Bronski
Beat and the Communards, Somerville
was responsible for injecting such dance/
pop anthems as “Smalitown Boy,”
“Why?.” and “Never Can Say Goodbye”
with an unmistakable falsetto ferocity.
Going solo in the late "80s, Somerville con-
tinued making savvy music for European
radio and global dancefloors. His two al-
bums—1989’s “Read My Lips” and 1995's
“Dare To Love”—still resonate, both lyri-
cally and musically. And the single “Heart-
beat.” which topped the Billboard Hot
Dunce Music/Club Play chart five years
ago, still manages to pack a dancefloor
today. On “Manage The Damage,” which
the singer dedicates to Matthew Shepard.
the beuts are still majorly alive (Somer-
ville is a disco diva at heart), but it’s obvi-
ous that Somerville had a strong desire to
create something a tad more intimate.
Perhaps this is due to age, wisdom, or the
fact that Sally Herbert, formerly of cult
U.K. faves Banderas, is one of the set’s
producers. Whatever the reason, songs
like the Daft Punk-hued “Dark Sky,” the
Metro-inspired “Something To Live For,”
and the hip-hop-skewed “This Must Be
Love” overflow with memorable melodies
that linger in the mind. Just lovely.

% THE NEW BROADWAY CAST RECORDING
Kiss Me, Kate

PRODUCER: Hugh Fordin

DRG 12988

DRG's catalog of Broadway albums,
including its delicious “Encores!” series
from New York’s City Center, is dramati-
cally enhanced with this smash-hit revival
of Cole Porter’s 1948 masterwork. This
time around, the backstage battlers, the

SPOTLIGHT

Joi Cardwell [Deliveras

JOI CARDWELL

Deliverance

PRODUCER: Joi Cardwell

No-Mad Industries Nomi 1002

Cardwell is known throughout the
global club community for such
anthemic jams as “‘Jump For Joi” and
“Trouble.” On the self-produced
“Deliverance,” she makes an ultra-
smooth transition from dancefloor diva
to neo-soulster. Musically, the album
overflows with beats and rhythms that
would sound quite at home on a
Maxwell or D’Angelo recording. Like
those two artists, Cardwell is a
singer/songwriter aware of R&B’s
past, and more important, aware of its
future. Vocally, Cardwell has the
potential to be this generation’s Nancy
Wilson. On the funky “GetDown,”
Cardwell’s jazzy voice effortlessly
swirls around a sparse hip-hop land-
scape. “Be My Baby” is a beautifully
stark, slightly ambient ode to a
beloved. Especially appealing is Card-
well’s take on the often-covered
“Superstar,” which was a top five hit
for the Carpenters in 1971. (It's the
only song on the album not written by
Cardwell.) Nestled among these
tracks—and as an obvious and wise
nod to her loyal elub following—are
the drum’n’bass-hued title track and
the buoyant house gem “Last Chance
For Love.” Distributed by Nile
Rodgers’ WE A-affiliated Sumthing
Distribution.

leads in a production of Shakespeare’s
“The Taming Of The Shrew,” are the won-
derful Brian Stokes Mitchell and Marin
Mazzie, last seen as principals in “Rag-
time.” As good as their performances are,
one can’t help but wonder why Robert
Russell Bennett's brilliant original orches-
trations aren’t at hand. That said, there’s
plenty of theatrical sparkle in Don Seb-
esky’s more pop-styled orchestrations.
Yes, there’s the classic Alfred Drake/Pat-
ricia Morison cust recording on Sony and
a late-'50s stereo remake, also featuring
the pair, on Angel Broadway, but this new
cast recording is a winning digital-age

SPOTLIGHT

THE McCLURKIN PROJECT

The McClurkin Project

PRODUCERS: Kevin Bond, Steven Ford, Donnie
McClurkin

Gospo-Centric 6069490245

Five members of the MeClurkin fami-
ly, one of gospel’s most prolific gene
pools, and four lifelong musical compa-
triots come together to create a work
that sparkles even beyond the sum of
its already formidable components.
Producers Bond and Ford find the
perfect pocket every time, and the
subtle master’s touch of gospel lumi-
nary Donnie McClurkin is felt
throughout. The 11 dramatie, often
heart-grabbing tracks draw from a
creative well that runs deep with such
diverse influences as edgy hip-hop
(“Every Beat Of My Heart”), smooth
pop (“Holy Unto Your Name”), classi-

cal (“Hallelujah Chorus”), jazz (“Oh
Lord Have Mercy”), and radio-ready
R&B (“Alright”). This is a given for
gospel formats of all stripes, with
abundant mainstream crossover
potential just waiting to explode. What
a way to start a century.

beauty with the score intact and with true
musical theater stars—not to mention
vital secondary stars Amy Spanger and
Michael Berresse.

R&B/HIP-HOP

% VARIOUS ARTISTS

The Hurricane

PRODUCERS: various

MCA 088 170 116

A sports figure being accused of murder is
no longer an uncommon occurrence, un-
fortunately. However, it was in 1966 when
boxer Rubin “Hurricane” Carter entered
the fight of his life after being falsely con-
vieted of murder. Norman Jewison’s film
“The Hurricane” retells the story of the
fighter’s struggle for freedom. Its ac-
companying soundtrack attempts to mir-
ror that struggle. The potential first sin-
gle, “Hurricane,” is a powerful remake of
the Bob Dylan classic (which is also fea-

VITAL

BILL LASWELL

Hear No Evil

PRODUCER: Bill Laswell

Meta 005

Originally released in 1988 on the Virgin
Venture imprint, bassist/super-producer
Bill Laswell’s “Hear No Evil” sounded
like nothing else, its raga-pastoralism
opening some strange sonic portal from
the American high plains to the Ganges
River delta. Now this masterpiece of
intrepid music-making can be heard in
remastered, expanded form via
Laswell’s own Meta label. To realize
“Hear No Evil,” Laswell tapped a group
of world-class musicians, and the diver-

REISSUES®

gent virtuosity of such aces as violinist
L. Shankar, guitarist Nicky Skopelitis,
and percussionist Aiyb Dieng blends
seamlessly under the leader’s acute
sense of direction. “Assassin” has hints
of near-Eastern desolation a la Led Zep-
pelin’s “Kashmir,” but most of the album
follows the rustic grooves of “Lost
Roads.” The first disc here comprises
the original album, with the second dise
featuring double-length ambient remix-
es of “Lost Roads” and the wind-swept
“Kingdom Come.” With more evocative
packaging than the original release, the
second coming of “Hear No Evil” is all
good.

SPOTLIGHT

e

@

James Talley

Woody Guthrie

Iy 2, M
wa Oklahowma, towe

JAMES TALLEY

Woody Guthrie And Songs Of My Oklahoma
Home

PRODUCER: not listed

Cimarron Records CIM 1009

Beginning with 1975’s beautiful, gritty
homemade album “Got No Bread, No
Milk, No Money But We Sure Got A
Lot Of Love,” Oklahoma artist James
Talley has made a series of thoughtful
original albums in the folk tradition of
Woody Guthrie. They were critical suc-
cesses but commereial failures, result-
ing in Talley becoming a realtor in
Nashville after being dropped by Capi-
tol Records. He has continued to make
his own records periodically, culminat-
ing in this heartfelt tribute to Guthuie.
The 21 Guthrie or Guthrie-adapted
songs included on this set are some of
Guthrie’s best-known tales, such as
“This Land Is Your Land,” “Depor-
tee,” and “Do-Re-Mi,” as well as Tal-
ley’s adaptation of “Red Wing,” which
was the melody Guthrie used for
“Union Maid.” Talley’s spare vocals
and sparse accompaniment present
them in authentic interpretations. Con-
tact www.cimarronrecords.com or 615-
329-0099 (fax).

tured on the soundtrack) featuring Black
Thought. Common, Mos Def, Dice Raw,
Flo Brown, the Roots, and the Jazzyfat-
nastees. The five MCs eloquently detail
Carter’s tale over a dark musical founda-
tion provided by the Roots, with the
Jazzys providing the hook. Similarly, clas-
sic tracks from Ray Charles, Etta James,
and Ruth Brown ably set the tone of the
time. The soundtrack is as emotionally riv-
eting as the story it tells.

p JAGGED EDGE

JE Heartbreak

PRODUCERS: various

So So Def/Columbia 41960

The quartet dispels the notion of the
sophomore jinx with the follow-up to its
gold debut, “A Jagged Era.” With an al-
bum title paying homage to idols New Edi-
tion (who recorded “N.E. Heart Break” a
decade ago), Jugged Edge delivers a pleus-
ing blend of uptempo tracks and ballads—
penned primarily by the members—under
the direction of executive producer/So So
Def chief Jermaine Dupri, along with
Bryan-Michael Cox, Gary “Gizzo” Smith,
and Teddy Bishop. The foursome fervently
embrace funk-fused hip-hop on such cuts
as “Girl Is Mine” (with Ja Rule), “Did She
Say,” and “House, Money & The Keys To
The Range” (also on the “In Too Deep”
soundtrack). But Jugged Edge’s tight,
shimmering harmonies really shine on the
ballads (“He Can’t Love U” and “Heal-
ing”), vividly recalling the best of the old-
school slow jams.

» GUY

11}

PRODUCERS: various

MCA 088 112 054

In this flavor-of-the-moment industry,
lightning striking twice is more apt to
happen than an act scoring multiple hit

albums, especially after a nine-year
break. The reunited members of Guy—
progenitors of Teddy Riley’s new-jack
swing—aim to recapture their late-
'80s/early-"90s glory. Over the course of
15 tracks, Guy incorporates a hybrid of
trademark sounds together with a decid-
edly contemporary feel. The set opens
with a short interlucde and the tongue-in-
cheek “We're Comin” " (“Y'all . . .
thought it was a joke”), tollowed by lead
single “Dancin’, ” reminiscent of early
Guy. Other noteworthy tracks, which
showease the trio’s new sound as well as
the Hall brothers’ emotion-laden vocals,
include “Rescue Me.” “Why You Wanna
Keep Me From My Baby,” “Spend
Time,” “Fly Away,” and a cover of the
Stevie Wonder/Gap Band collaboration
“Someday.”

COUNTRY

RHONDA VINCENT

Back Home Again

PRODUCERS: Rhonda Vincent, Ronny Light

Rounder 11661-0460-2

After a misguided attempt in the mid-
’90s to become a mainstream countr;
recording artist. Rhonda Vincent is
back in a more comfortable bluegrass
setting—hence the album’s title. A blue-
grass prodigy, Vincent first began
recording at the age of 5 with her fami-
ly, and she has one of the better voices
in the genre. At once forceful and sweet,
her voice is a perfect bluegrass vehicle
in the same way that Alison Krauss is
an ideal bluegrass singer. Vincent is
very much at home here; her cover of
Dolly Parton’s “Jolene” is pleasing. Ira
Louvin’s gorgeous song “Out Of Hand,”
as interpreted by Vincent and her
father and brother, is about as good as
bluegrass gets. Accompanying Vincent
are some of the genre’s best pickers,
including Bryan Sutton, Glen Duncan,
and Jerry Douglas.

JAZZ

COUNT BASIC

Trust Your Instincts

PRODUCERS: Vlado Dzthan, Ermnie McKone

Instinct 511

Armed with a ridiculously potent arse-
nal of contemporary grooves, the
trans-Atlantic duo of Vienna-born gui-
tarist Peter Legat and Brooklyn, N.Y.-
born club diva Kelli Sae moves Count
Basice’s smooth jazz sound deep into
R&B territory with undeniably toe-tap-
ping results. The album is geared for
maximum radio impact, mixing smooth
jazz instrumental tracks with more
R&B-geared fare, fueled by Sae’s
breathy vocals. Legat, the group’s
founder, keeps mainly to the back-
ground, relegating his guitar to well-
executed if understated rhythm licks.
If anything, one wishes that Basic’s tal-
ented instrumentalists would break out
of the lushly programmed music beds
and up the ante with some instrumen-
tal intensity. However, the group’s call-
ing card is its insistent grooves and
catchy hooks, and in these areas Count
Basic excels, sounding like a late-night
party reaching into the wee hours of
the morning.

LATIN

EDDIE SANTIAGO

Celebracion

PRODUCERS: various

Sony Discos 83631

An all-star cast ot Latino recording
artists—ineluding Elvis Crespo, Victor
Manuelle, Huev Dunbur, and Charlie
Zaa—teams with salsero luminary Santia-
go for a likable set of duet covers of the

(Continued on next page)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased atbums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (5 ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashwille); Gordon Ely (gospet); John Diliberto (new age).
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Puerto Rican idol’s greatest hits. A trio of
top-notch producers (Sergio George,
Angel “Cucco” Pena, and José Gazmey)
offer refreshing takes on Santiago’s ro-
mantic salsa chestnuts from the late '80s.
The producers, with swinging backdrops,
allow Santiago and compadres plenty of
room for lively improvisations on such ef-
fervescent entries as “T Me Haces Fal-
ta” (with Crespo) and “Qué Locura Enam-
orarme De Ti” (with Dunbar). However, a
limp bolero take on Santiago’s biggest hit,
“Lluvia”(with Zaa), and a nondescript,
millennium-themed “Celebracion,” the
leadoff single (featuring Crespo, Melina
Leén, Son By 4, and Robby Salinas), ulti-
mately prevent this album from becoming
as classic as some of Santiago’s featured
evergreens.

% VARIOUS

Directo Al Espiritu

PRODUCERS: various

Fonovisa 80787

As the contemporary Christian move-
ment continues to gain converts in the
Spanish market, this two-disc set of
divinely inspired odes, paeans, and nar-
ratives offers the uninitiated a superb
sampler of elegantly simple hymns set
to appealing pop, ranchere, R&B,
gospel, and hip-hop arrangements.
Though few Latino stations rotate reli-
gious tunes, an edited version of Marcos
Vidal’s moving, seven-minute testimoni-
al of troubled times, “Buscadme Y
Viviréis,” deserves serious radio atten-
tion. Other standout tracks on this boun-
tiful harvest include Rosie Gareia’s pret-
ty ranchera-laced “Yo Sélo Quiero
Estar,” Melodie Joy’s infectious
rap/R&B anthem “Virus Del Milenio,”
and XXXIII D.C.’s rousing
flamenco/pop take on “Salmo 96.”

B.J. HAGEN: Lute Sonatas

Robert Barto, lute

PRODUCER: Sigrid Lee

Symphonia 98164

If music soothes the savage breast,
then the lute can be the ideal instru-
ment of that beguiling. The last true
champion of the lute, the German com-
poser Bernhard Joachim Hagen (1720-
1787), wrote in a melodious, galant
style far lighter than that of such
Baroque giants as J.S. Bach and S.L.
Weiss. A notable exponent of the latter
composer, American lute virtuoso
Robert Barto also serves Hagen well,
with his lovely articulation and songful
manner making the most of the open,
Italianate qualities of these sonatas (a
special treat being his reading of the
moonlit F minor). The 24-bit recording
yields remarkable sonic presence, and
the album is also blessed by Barto’s
intelligent, insightful liner notes. The
Italian Symphonia label is distributed
in the U.S. by Qualiton.

CONTEMPORARY CHRISTIAN

THE MARTINS

Windows

PRODUCERS: Michael Sykes, Phil Johnson

Spring Hill Music Group CMD 5481

This talented act, comprising Jonathan
Martin and sisters Joyce Martin McCol-
lough and Judy Martin Hess, got its
start by building an enthusiastie fan
base in the Southern gospel arena. In
time, the Martins became one of the
new acts whose popularity surpassed
niche borders. Throughout, the group
has received criticism for leaving its
traditional Southern gospel roots
behind for a more contemporary inspi-
rational sound. This album is yet anoth-
er progressive effort that will likely
draw fire from some and high praise
from others. Musically, it’s an adventur-
ous collection of songs that run the
gamut from the country-flavored “I Feel

The Rain” to the soulful “Mighty God”
to the lush ballad “Stars Below.” The
album’s key selling point is the trio’s
stunning vocals. Familial harmonizing
never sounded so good. Good songs and
great performances make this an album
that should have widespread appeal.

JONATHAN PIERCE

Sanctuary

PRODUCER: Phil Naish

Curb Records D2-77957

Pierce’s vocal firepower has earned him
a devoted fan base, as well 4s numerous
male vocalist of the year nominations in
the contemporary Christian industry.
Though his two previous solo records
were solid offerings, this new collection
is his most focused and creatively ambi-
tious project yet—qualities that can best
be attributed to Pierce’s own artistic
maturity and to the direction provided
by producer Phil Naish (known for his
work with Steven Curtis Chapman and
Point Of Grace). Additionally, “Sanctu-
ary” showcases Pierce’s deft skill as a
songwriter (he co-wrote eight of the 10
tracks). For proof, look no further than
“I Hold In My Heart” and “We Live.”
The Diane Warren-penned “I Turn To
You” is a soulful ballad that benefits
from the gorgeous background vocals
supplied by the Katinas. Other high-
lights include “Your Place In The Sun,”
“An Audience Of One,” and “Should’ve
Been Loving You.”

NEW AGE

» 2002
River Of Stars

PRODUCER: 2002

Real Music RM8802

Along with artists like John Tesh, Suzanne
Ciani, and Kevin Kerns, 2002 has the aura
of elegiac chamber music, but it is so
awash in bathos it makes Mantovani
sound like Varese. The multi-instrumental
duo, now on its fifth album, started out
playing space music but has now adopted
the celestial choirs and pizzicato synth-
strings of Enya via James Horner’s “Ti-
tanic” score. The pair’s lush compositions
are bathed in deep reverb, from which
swooping stacked choirs emerge like
flocked velvet angels. The impressions
that poke through 2002’s satin sheen are
evident. The duo’s opulent arrangements
and romantic themes recall Vangelis.
“Stella Maris” echoes Enya’s “Cursum
Perficio,” while “Starwalker” lifts its cen-
tral melody straight from Badfinger’s
“Day After Day.” On “River Of Stars,”
2002 certainly recycles the past, but with
more sugar. What a way to begin the new
millennium!

% MYCHAEL DANNA & TIM CLEMENT

The Best Of Danna & Clement

PRODUCERS: Mychael Danna, Tim Clement

Mirage/MIR 308

Mychael Danna can be heard on the big
screen via recent film credits that
include “Felicia’s Journey” and “Ride
With The Devil.” But before that, he
and his partner, Tim Clement, were
creating ambient soundscapes at the
front edge of the new age movement in
the '80s. Culled from their albums,
“Summerland,” “Another Sun,” and
“Gradual Awakening,” this collection
reveals the duo wedding environmental
recordings with music that emerged
out of these landscapes like the wind's
first caress on a leaf. Meditative on
“Summerland” and ominous on “Aurora
Borealis,” Danna & Clement operate at
a level of nuance that still eludes many
ambient composers. Pieces like “Per-
sia” unfold in a slow-motion canon of
sweeping synthesizer chords that could
be Barber’s “Adagio For Strings”; that
is, after it’s been bounced back from
space. Although Danna & Clement
made some pretty aggressive, cinemat-
ic music at times, this set is more like
the best of Danna & Clement’s medita-
tive side.

EDITED BY GHUGK TAYLOR

P> THIRD EYE BLIND Never Let You Go (3:56)
PRODUCERS: Stephan Jenkins, the Mud Sisters, Arion
Salazar, Third Eye Blind

WRITER: S. Jenkins

PUBLISHERS: 3EB Publishing/EMI Blackwood Music, BM
Etektra 1425 (CD promo)

From the band that broke bad with “Semi-
Charmed Life” in 1997 comes this latest
single from the quartet’s sophomore
album, “Blue.” Like that No. 1 modern
rock and top five Hot 100 hit, “Never Let
You Go” packs in the hooks: a compelling
opening guitar riff, a celebratory party
ambience, an end-of-song spoken part that
kids everywhere will be reciting ad nause-
am, and lead singer/writer/co-producer
Stephan Jenkins’ dead-on vocals, delivered
in a pleasing falsetto at times. Then there’s
the chorus: easy, spirited, memorable—the
stuff that hits are made of. Most bands in
this class—Goo Goo Dolls, matchbox 20,
and the like—are currently between
albums, so the timing couldn’t be better
for this edgy pop song to balance out top
40 playlists with a little grit. This track is
already a given at modern rock, where it's
getting its legs wet, but in no time, expect
crossover action at modern adult, adult top
40, and mainstream top 40.

P> FAITH HILL Breathe (4.09)

PRODUCERS: Byron Gallimore, Faith Hill

WRITERS: H. Lamar, S. Bentley

PUBLISHERS: Cal IV Songs, ASCAP; Universal Songs of
PolyGram/Hopechest Music, BMt

REMIXER: Mike Shipley

Warner Bros. 4286 (CD promo)

Along with Shania Twain, Faith Hill is one
of the leading champions of the crossover
crusade, thanks to the massive success of
last year’s “This Kiss” and AC champion
“Let Me Let Go.” This first single from
her latest project, “Breathe,” has already
stormed up the country charts, landing
squarely at No. 1, where it held the top
spot for three weeks, and has now been

SPOTLIGHT

AMAZIED

CRERESHE

LONESTAR

LONESTAR Amazed (4:09)

PRODUCER: Dann Huff

WRITERS: M. Green, A. Mayo, C. Lindsey
PUBLISHER: not fisted

BNA 165916 (CD promo}

This spellbinding, Grammy-nominated
song has already earned its due at
country radio, where it spent eight
weeks at No. 1 (the longest run at the
top for a country single since 1966)
and became 1999’s song of the year
there. With one listen to these words,
pop programmers will realize that this
is already the love song of the year,
with a vibrant, heartfelt vocal from
Richie MeDonald and a melody that
builds into a joyous, anthemic mantra
capable of sending chills far and wide
across the radio landscape. Label

BNA is working hard to show the
appeal of “Amazed” with four diverse
pop remixes, the first two turning the
silky ballad into a somewhat bouncy
midtempo sizzler. Also included are
the even more melodramatic Captain’s
mix and an AC rendition ripe for the
picking that strips out the steel guitar
and some of the piano. While any of
these remixes are capable of turning
the trick at top 40’s myriad niches, the
original country version, produced by
Dann Huff, remains the best—an
option that AC radio should keep in
mind. This is a one-listen track,
already reaping spins in a number of
major markets. Hop aboard a richly
deserving bandwagon and champion a
song with the potential to ride the
charts into the summer. Sparkling.

refashioned for pop radio, with a core AC-
sounding remix sans steel guitar and
other staple country elements, courtesy of
Mike Shipley. The lovely ballad is vintage
Hill, with a vocal warmth that wraps itself
neatly around the lyric like a soft blanket,
building to a bombastic chorus that pro-

SPOTLIGHT

ENIGMA Gravity Of Love (3.57)

PRODUCER: not listed

WRITER: M. Cretu

PUBLISHER: not listed

REMIXERS: Peter Ries, TA.AW., W. Filz

Virgin Records America 7087 (CD promo}
After years out of the spotlight, Enig-
ma Michael Cretu and Jens Gad—
returns with a wholly compelling track
that could stir instant glee from cre-
ative top 40 and adult top 40 program-
mers. It’s hard to believe that the
ensemble’s first hit, the top five “Sade-
ness Part 1,” came out back in 1991,
followed by the No. 4 hit “Return To
Innocence” in 1994. (A third single,
“Beyond The Invisible,” peaked at No.
81 in ’96.) With “Gravity Of Love,” the
basic sound hasn’t changed, and it
maintains its contemporary-sounding
mystical aura, guided by a hip-hop-lite
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beat and the voice of Ruth-Ann, who
has contributed vocals to past works
from Enigma. In all, this is one of
those singles that lifts the heart of top
40 above the expected norm, possess-
ing potential to hit all demographics
with its inspiring melody and a chorus
that rains down with heavy hooks.
This is a welcome surprise to welcome
the dawn of what we all hope will be an
era replete with innovation. Also avail-
able on the CD promo are two remix-
es: the Judgment Day Club mix from
Peter Ries and T.A.A.W. and the Dark
Voeal Club mix, courtesy of W. Filz.
Both present uptempo reincarnations
of the original, which might be fun for
dancefloors, but radio would be better
off to stick with the original.

ANGELMOON He's All { Want (3.54)
PRODUCER: Angel Eno

WRITERS: A. Albanese, M. Bragato

PUBLISHER: Copyright Control, S.1.A.E. ltaly
REMIXERS: Fused, Mark Picchiotti, Silo, Chicco Secci
V2 63881 (cD promo)

Pop fans and club kids alike are going

to wave their hands in unison for this
Italian house track that is so instantly
appealing, it might as well have the

NEW & NOTEWORTHY

word “hit” stamped across the chorus.
In ways like the Dream Academy’s
“Life In A Northern Town” from 1985,
“He's All [ Want” has a dreamy,
trance-like feel and a potent vocal from
Venice-born Monica Bragato (known as
Moony). At the helm of this terrifically
appealing anthem is northern Italian
DJ/producer Angel Eno (Angelino,
thus the name Angelmoon), who laces
the track with a synth-kicking back-
drop, layers of oozing harmonies, and a
fun spoken-word segment from Moony.
This track will get its start at the clubs
but has great potential to light up
phones at top 40 mainstream and
rhythmic outlets. It could be the first
dance-oriented track of the year, and it
would well deserve such a feat. Don’t
miss the Cappery mix, tailored to radio
(by shaving off part of the lengthy
instrumental intro), the sunny Dis-
cofied Trance dub, and the simplified
Silo Radio mix. “He’s All I Want” has
already scored massive airplay in
Miami. Who's next, please?

claims the ideal love: “I can feel you
breathe/It’s watching over me/And sud-
denly I'm melting into you/There’s noth-
ing left to prove/Baby, all we need is just
to be/Caught up in the touch, the slow and
steady rush/Baby, isn’t that the way that
love’s supposed to be?” All the elements
are pierced with passion, from Hill’s grati-
fving performance, the addition of some
nice guitar effects, and a beautifully craft-
ed song that belongs in front of country’s
and pop music’s modern classic display
case. Radio, don't let this one slip by.

p D’ANGELO Untitled (How Does It Feel) (4.21)
PRODUCER: D'Angelo

WRITERS: D'Angelo, R. Saadiq

PUBLISHERS: Universal-PolyGram International Publish
ing/Ah-Choo Publishing/First Echo Publishing, ASCAP
Virgin 14394 (CD promo)

Is it possible for anyone to do Prince bet-
ter than the royal one himself? Well,
IYAngelo comes pretty close to achieving
that feat with his second single, *Untitled
(How Does It Feel),” from his long-await-
ed sophomore album, “Voodoo,” due Jan.
25. Not only does D’Angelo re-create the
essence of an early Prince sound, but lyri-
cally it sounds as if it could be a remake—
though it’s not. Written hy I’Angelo with
former Tony Toni Toné lead vocalist
Raphael Saadiq, the duo creates a song we
all wish Prince wounld do now. And
although D’Angelo has always had a soul-

(Contiued on next page)
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ful vocal style, he’s never shined quite like
this. While radio is just getting the single
now, some have gotten a copy by taping
the steamy video, which has been getting
airplay on BET since before the holidays.
Simply, it’s pure sexuality. D’Angelo, mus-
cularly cut and glistening, is shot from the
hips up, naked, with just enough shown to
prompt a slow burning desire in most any
woman who sees it. The video alone could
make the song one of the biggest of the
coming year.

p DESTINY’S CHILD Say My Name (4:31)
PRODUCER: Rodney Jerkins

WRITERS: R. Jerkins, F. Jerkins Ill, L. Daniels, B.
Knowles, L. Luckett, K. Rowland, L. Robertson
PUBLISHERS: EMI Blackwood Music Inc./Rodney Jerkins
Praductions/Ensign Music Corp./Fred Jerkins Publishing,
BMI; Beyonce Publishing/LeToya Music/Kelendria Music/
LaTavia Music Publishing, ASCAP

Columbia Records 69870 (CD promo)

Before its current release to radio, many
programmers across the country found
this gem on Destiny’s Child’s album, “The
Writing’s On The Wall,” and began bang-
ing it before Christmas. The four young
ladies of this group, who had a great year
in’99, seem like they are already on their
way in 2000, with a strong single in “Say
My Name.” Two years ago, when the
group had its first hit, “No, No, No,” many
attributed its success to the production
skills of Wyclef Jean, who remixed that
cut from an average ballad into a unique,
baroque-ish smash single. Many also
thought Destiny’s would likely be just
another one-hit girl group, but the gals
have proved those naysayers wrong. “Say
My Name" is the third hit from their
sophomore album, much of which was pro-
duced by Rodney Jerkins. The latest sin-
gle is also their fastest-growing in airplay,
proving that radio isn’t getting tired of
their sound yet. And with this selection,
the foursome brings out a new sound, sim-
ilar to a female version of an R. Kelly-style
vocal phrasing, which builds with each
successive chorus. That said, they're cer-
tainly not approaching any new turf on
the lyrical side: “Say My Name” presents
the image of a strong young woman not
willing to accept anything less than she
deserves in her relationship.

JEFFREY OSBORNE That'’s For Sure (4:25)
PRODUCER: Jeffrey Osborne

WRITERS: J. Osborne, F. Crawford, P Mirkovich, B.
Sharpe, P Griffin, K. Chokan, L. Lee

PUBLISHERS: WB Music/March 9 Music/Sabledino/Miika
PorSing Music, ASCAP; Gator Paws Music/Kolure Publish-
ing, BMI

Private Music 99-64 (CD promo)

Eighties chart champ Jeffrey Osborne
never really left the public consciousness,
having been a steady live performer
throughout the '90s. He marks a return to
the recording side of the biz on his Private
Music debut, recorded in Osborne’s own
home studio. On “That’s For Sure,” he
croons through a loving song about sup-
porting a hurting friend, while pledging
his own love to her: “Take advantage of
this opportunity/Open up your heart to
me/And you'll see what love’s all about/
Believe me, there’s no doubt.” Osborne co-
wrote and produced the track, which will
instantly sound familiar to his fans. That
voice remains as individual and appealing
as it did 10 years ago and will likely bring
a smile to adult R&B audiences. Worth a
curiosity spin, this could reignite a career
deserving of another day in the sun. From
the album “That’s For Sure,” due Feb. 8.

COUNTRY

p GEORGE STRAIT The Best Day (3.20
PRODUCERS: Tony Brown, George Strait

WRITERS: C. Chamberlain, D. Dillon

PUBLISHERS: Universal-Songs of PolyGram International/
Everything | Love Music/Acuff-Rose Music, BMI

MCA 0211 (CD promo)

George Strait is a lot like a good bottle of
wine. He’s smooth, tasteful, gets better
with age, and every ounce he delivers is
worth savoring. Like many of his best
offerings, this stunning single captures a

slice of life that will make first-time listen-
ers catch their breath as they smile at its
simplicity and emotional impact. The lyrie
chronicles father/son experiences, from a
7-year-old’s camping trip to a teen work-
ing on his car with his dad to the son’s
wedding. It's a well-written tale that lis-
teners will find easily relatable, and the
chorus makes this the ultimate feel-good
tune to kick off the millennium. It's a
great song, and who better to sing it than
Strait? His warm-throated delivery is all
honest emotion—no showboating and pos-
turing. It's a performance that resonates
with the integrity and charm people have
come to expect from this talented Texan.

p SHANIA TWAIN Rock This Country (3.59)
PRODUCER: Robert John “Mutt” Lange

WRITERS: S. Twain, R.J. Lange

PUBLISHERS: Universal-Songs of PolyGram International/
Loon Echo Inc., BMI; Zomba Enterprises Inc., ASCAP
Mercury 02003 (CD promo)

This is the 10th single from Twain's phe-
nomenal-selling “Come On Over” album.
Each of her previous outings has gone top
10, with the exception of the last single,
“You've Got A Way,” which peaked at No.
13. Like many of its predecessors, this
record combines high-energy, go-for-the-
throat production and Twain's sassy deliv-
ery. Lyrically, there’s not much to applaud,
but what the song lacks in depth, Twain
makes up for in attitude. It pushes all the
buttons that should make it a natural for
today’s young country audience—a sing-
along chorus, good-time lyrie, and feisty
beat. It’s a rollicking, fiddle-laced number
that should become a weekend anthem for
this generation of urban cowboys. In the
wake of her holiday TV special and consis-
tently high level of exposure, Shania mania
continues, and this single looks sure to be
another hit in her sparkly parade.

p TRISHA YEARWOOD Real Live Woman (3.53)
PRODUCERS: Garth Fundis, Trisha Yearwood

WRITER: B. Cryner

PUBLISHERS: Cryner Way to the Bank/Child Bride Music,
SESAC

MCA 02012 (CD promo)

This is the title cut and first single from
Trisha Yearwood’s latest album, due out
March 28. The song was penned by Bobbie
Cryner, an extremely talented female
singer/songwriter who has yet to make it as
an artist despite attempts by both Sony and
MCA to launch her. As a writer, Cryner has
a gift for tapping into themes women can
readily relate to (think Lorrie Morgan’s
cover of Cryner’s “You’d Think He’d Know
Me Better”), but she doesn’t do so by mak-
ing them inaccessible to men in the process.
As an artist, Yearwood has that every-
woman quality that makes her a champion
to her audience. That’s why she connects so
beautifully with this well-written lyric
about what it is to be a “real live woman.”
To say Yearwood has one of the best voices
in any genre is an understatement. She has
the pipes and, more important, the emo-
tional substance to turn this into a soulful,
torchy tribute to acceptance, love, and ful-
fillment. There’s nothing better than
launching a new album with a great single,
and country radio should lap this up.

ROCK TRACKS

p 311 Flowing (3.09

PRODUCERS: Hugh Padgham, Joe Gastwirth

WRITER: not listed

PUBLISHER: not tisted

Capricorn 204 (CD promo)

311 returns with what could be its most
gratifying radio release ever, the fast-
driving “Flowing.” Everything about
this track percolates with tasty rock fla-
vor, from its guitar-driven whitewashing
to the sure-fire vocal and pumped per-
cussion. The chorus demonstrates the
quintet’s savvy to pull together clever
hooks with credible instrumentation,
making it one of the leaders in the trend
toward a harder edge at rock radio
without sacrificing melodies. This 8-
year-old outfit has come a long way in
the past several years, including a top
10 debut for its current project,
“Soundsystem.” This winning track will

only serve to take 311 further into the
consciousness of rock radio.

DEF LEPPARD Day After Day (4:36)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Mercury 15018 (c/o Istand Def Jam) (CD promo)

Def Lep continues to mine its fine, if under-
appreciated “Euphoria” opus for rock radio
nuggets. “Day After Day” shows the band
at its best, juggling the metallic sound of its
"80s heyday with a more current pop flavor.
Front man Joe Elliott is in excellent voice,
soaring from a restrained, almost romantic
delivery during the verses into a raspy, fist-
waving caterwaul during the chorus. The
song itself is fairly tight and infectious:
Solid lyries are underscored by a taut
melody and an instantly memorable hook.
In short, this track has all the makings of a
multi-format hit. Now, if only radio pro-
grammers would give this band a second
crack at the airwaves.

K ERIC CARMEN | Was Born To Love You (4:26)
PRODUCER: Eric Carmen

WRITER: E. Carmen

PUBLISHER: not isted

Pyramid Records 7491 (CD promo)

Eric Carmen’s name will likely conjure
fond memories for music fans of the "70s
and '80s, via his stint, first, with the Rasp-
berries (remember “Go All The Way”
from 19727), then as a solo performer (“All
By Myself,” “Never Gonna Fall In Love
Again,” “Hungry Eyes”). He returns for a
comeback bow some 12 years after his last
hit with a self-penned/arranged/produced
signature ballad of feeling and passion,
thanks to a new deal with Miami-based
Pyramid Records. “I Was Born To Love
You,” as one might expect, is a piano-dri-
ven cut with melodramatic strings, a build
as potent as an active volcano, and a
melody, that, a couple times through, will
stick with you the rest of the day. It’s like-
ly that AC stations embracing this sur-
prise return will find an audience that
immediately recognizes the voice, and
they may well find favor in this full-bod-
ied, savvily performed, and absolutely
lovely tune. What a nice moment from his
new album of the same name, due Feb. 29.

DANCE

WISEGUY ORCHESTRA Mambo Italiano (2:08)
PRODUCERS: The Viper Network

WRITER: B. Merrill

PUBLISHER: US Music & Media, ASCAP

Jellybean Recordings 2576 (CD promo)

If there’s one song bound for imitation, it’s
Lou Bega’s huge international smash,
“Mambo No. 5 (A Little Bit Of .. .).” Here
comes the latest, the radio-friendly
“Mambo Italiano,” a cutesy but ultimately
credible hand-clapper for the masses.
Three cheeky mixes are available here,
the hasty 2:08 Mozzarella mix, the equally
short Pasta E Fagioli mix (which pro-
grammers might consider hipper), and the
Meatball Parmigiana mix. Appeal may be
limited to those outlets that regularly find
favor in Latin-flavored dance, but some
stations might enjoy adding this spicy
ditty to evening and weekend mix shows.
In fact, spins have already been tracked in
New York; Buffalo, N.Y.; and Atlantic City,
N.J., demonstrating its potential in
diverse markets. Contact Jellybean
Recordings at 212-777-5678, ext. 120.

ZION | FEATURING PLANET ASIA Critical (4.00)
PRODUCER: Mad Lib of the Lootpack

WRITERS: S. Gaines, Planet Asia

PUBLISHERS: Steven Gaines, Anthony Anderson, Kevin
Gordon

Nu Gruy Alliance GCR7013 (CD promo)

In hip-hop, one’s sound is often defined by
location. The East Coast is known for its
hardeore drum tracks, the South for its
dirty bounce, and the West for its funk-
influenced tracks. So when a group breaks
away from the norm, it’s always a wel-
come surprise. Zion I’s new single, “Criti-

BRIGHT MOMENTS: THE LIFE AND_LEGACY
OF RAHSAAN ROLAND KIRK :

By John Kruth

Welcome Rain Publishers

390 pages; $24.95

Author John Kruth has wisely
drawn not only on articles and
reviews of Rahsaan Roland
Kirk—the provocative multi-
reed virtuoso who died at 41 in
1977—but also on interviews and
recollections with dozens of
musicians who worked with the
artist and knew his ways and
means. :

The picture that emerges of
Kirk is of a true eccentric: a
highly motivated blind man who,
despite being aware of the cook-
ie-cutter template of the culture,
developed a :
highly individ-
ual (if some-
times less than
successful) way
of exploiting his
gifts—which
often included a
prickly,
preachy, in-
your-face de-
meanor.

For most of
his solo career,
Kirk would
appear onstage
armed not just
with a tenor .=
saxophone but
with several
other arcane and renamed in-
struments around his neck, such
as the manzello, stritch, 2nd nose
flute. His performances were
often whirlwind affairs, although
Kruth maintains that Kirk did
not deserve the dismissive “freak
show” appellation pasted on him
by the uninformed.

Kirk was a pathfinder of
sorts, although he didn’t develop
a new language for the saxo-
phone in the manner of Coleman
Hawkins or Charlie Parker. He
did open up the ears of players
and listeners alike, pointing to
an enriched “mixed-media”
experience that didn’t necessar-
ily require overdubbing or a
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stage full of musicians but just a
highly focused, capable individ-
ual.

One salient, recurring fact
leaps from these pages: Musi-
cians of the highest caliber,
including colleagues like Sonny
Rollins and Charles Mingus (for
whom Kirk worked and who
would not tolerate shuckin’ and
jivin’), recognized, respected,
and encouraged Kirk’s remark-
able talents. That says a lot.

The book’s one fault is redun-
dancy. Kruth cannot stop himself
from repeating the same basic
mantra-——that Kirk was not
appreciated in his own time and
that he was not a gimmicky char-
latan but a fully developed mas-
ter musician
who knew all
idioms and
could blow
rings around
most of the
competition.

For reasons
still unfath-
omable, the
work of some
artists, regard-
less of their vir-
. tuosity, res-

onates more
¢ deeply in the

public con-
* sciousness of

their time than

that of others.
While it is probably true that
Kirk’s impact wasn’t as wide-
ranging as it should have been,
the author makes a persuasive
case that the saxophonist de-
serves to be re-evaluated for
greatness in the larger continu-
um of musical development (as
have artists ranging from
Mozart and Vivaldi to Robert
Johnson and Herbie Nichols).

Luckily, Kirk’s studio and live
recordings—spanning two
decades and found largely on
Mercury, Atlantic, and Warner
(and now as 32 Jazz reissues)—
are available for study and
reconsideration.
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cal,” is just that. The bass-heavy track
comes in hard with a repetitious snare
that snaps back like a taut rubber band.
Lyricists Zion, Amp Live, and Planet Asia
take full advantage of the lovely musical
bed by dropping lyrics that stray from the
materialistic profiling that pervades hip-
hop today. With gems like “Hip-hop is the
lifestyle of urban civilians and even cops/
no, it don’t stop,” Zion I takes its craft
quite seriously, showing that left coasters
can go underground, too.

LL COOLJ Shut 'Em Down (3:22

PRODUCER: DJ Scratch

WRITERS: JT Smith, Spivey

PUBLISHERS: Sony/ATV Tunes/LL Cool J Music/imma Play
Jason Music, ASCAP

Warner Sunset/Atlantic 9167 (CD promo)

“Shut ’Em Down,” LL Cool J’s first
single in more than a year, is taken

from the soundtrack to the movie “Any
Given Sunday” and marks a distinct
departure from his usual smoothed-out,
off-the-cuff style. Instead, he opts for a
fast-paced lyrical bounce/chant record,
something we might expect to hear
from Trick Daddy or Master P While
LL is able to keep up with the competi-
tion and his quickness is impressive,
it’s just not what we expect or even
want to hear from this rapper-turned-
actor. LL—who confidently and aptly
was able to evolve his early, street-
edged style (like we heard in “I'm
Bad”) into a sexy pop-flavored rap with
mass appeal (like that of “Doin It")
without selling out—just doesn’t meet
the mark with “Shut ’Em Down.” LL is
just fine in the movie, but you're better
off passing on the single.

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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BY GAIL MITCHELL

LOS ANGELES—There’s one song
former L.T.D. lead vocalist Jeffrey
Osborne never gets tired of singing:
the "70s R&B group’s venerable hit
“Love Ballad.” In fact, a live version
of the tune closes out Osborne’s new,
12-track album “That’s For Sure,”
his Private Music/Windham Hili
debut, set for release on Feb. 8.

Guess Who. Guess and Vanity Fair magazine recently hosted a private cocktail
party featuring a live performance by RCA artist and Ford model Tyrese, who's

“I’ve done that song at least a cou-

also signed an exclusive, one-year sponsorship agreement with Guess. Enjoying
‘the festivities, from left, are the Los Angeles Lakers’ Kobe Bryant, Tyrese, and the

Source’s Michael Elliot.

ple million times,” says Osborne.
“But I never get tired of singing it. I
recorded the live version years ago;
it was supposed to be on an Arista al-

Passing Of Great Artists In 1999 Is A
Reminder To Remember The Forerunners

MUSICAL LEGACIES: The untimely deaths of
musical pioneers Curtis Mayfield, Grover Washing-
ton Jr., Nat Adderley, and Joe Williams, among oth-
ers, within the past year further underscores the need
to continue acknowledging the contributions of those
who have helped lay the groundwork for today’s mul-
tifaceted music industry. It's been said time and time
again that you can’t know where you're going if you
don’t know where you've been.

With many schools across the country cutting back
on such previous classroom staples as music, it’s
imperative that living testimonies be gleaned from as
many pivotal music makers as possible. Their insight-
ful perspectives—sharing
their triumphs, struggles,
and views on the social and
political climates influenc-
ing their work—can provide
invaluable lessons not only
about music in particular
and the world around us in

The
Rhythm
and the

Dennis Kucinich, D-Ohio, and Charlie Norwood, R-
Georgia—would amend the Trademark Act of 1946
and corral the proliferation of imposter music groups.
According to Moore and wife Joyce, the bill is on hold
right now as it undergoes some fine-tuning, but it is
still very much on track.

Adds Joyce, “We're hoping the recent Internet rul-
ing on the famous-name concept will have an effect.
This is exactly where we're going with our language
and legislation.”

MARY, MARY: MCA’'s Mary J. Blige is at the center
of a multimedia blitz. In addition to appearing in
Pepsi’s Wanna Share My Joy
campaign and the Mac Cos-
metic campaign with Lil’
Kim and Gladys Knight—
plus singing Stevie Won-
der’s “Overjoyed” on the
Brand Jordan television
spots—Blige will become the

general, but also about moti- Blues face for the Dark & Lovely
vation, the creative process, = hair coloring line. That cam-
and innovation—the life- by Gail Mitchell paign bows in March.

blood of this industry.

MOORE POWER: Speak-

ing of musical legacies, Sam Moore—the remaining
half of legendary R&B duo Sam & Dave—is branch-
ing out. In addition to performing with fellow trail-
blazer Billy Preston, Moore is recording a country
album for Nashville-based Gaylord. The album is
expected to be released later this year.

“It’s not going to be me twanging, wearing a cow-
boy hat and boots, and speaking with a straw in my
mouth,” says the original “soul man.” “It will contain
songs I've been privileged to choose. Then Billy and I
are going to get together and do our gospel thing.
After that, I'm hoping to take all the songs that Dave
and I did and turn them into dance music.”

Reflecting on today’s music scene, Moore is very
frank. “It’s not ahout the song anymore; it’s about how
much sex you can sell. When Dave and I and the rest
of our peers were out there, we had an act. But it
wasn’t about eroteh-pulling and grinding. You’re not
going to find any more Sam Cookes, Jackie Wilsons,
or Temptations, acts that sweated and gave of them-
selves during their shows.”

Last year, Moore was among a contingent of R&B
stalwarts, including Mary Wilson (the Supremes)
and Carl Gardner (the Coasters), who converged on
Capitol Hill in support of the bipartisan Truth in Rock
Act. The proposed legislation—sponsored by Reps.

Coming this summer:
Blige’s acting debut in the
Robert De Niro-produced “Prison Song” with Q-Tip.

KEEP AN EAR OUT FOR: “We Are Family 2000,”
the first national single release (Jan. 3) by the quar-
tet Trig, winner of the Los Angeles Music Award for
outstanding hip-hop/rap artist. The track and the
group’s forthcoming album are on Code Green
Records . .. The Tuesday (11) release of Columbia/
Legacy and Epic/Legacy’s R&B “Love Songs” series,
featuring the romantic rhythms of the Manhattans,
Teena Marie, and Deniece Williams.

STAY TUNED FOR . .. “The Young And The Rest-
less” star Shemar Moore as the new regular host of
“Soul Train”. . . The 15th annual Stellar Gospel Music
Awards hosted by Bobby Jones, Donnie McClurkin,
and Vickie Winans and featuring Yolanda Adams,
Kirk Franklin, Nancey Jackson, and others. The syn-
dicated special is set for broadcast from Friday (14) to
Feb. 6. .. “The American Music Awards” special Jan.
17, with presenter's to include Guy, Deborah Cox, Gin-
uwine, Chico DeBarge, Faith Evans, and the Roots
and performers such as Dr. Dre . .. The 15th annual
Winter Music Conference 2000 (March 25-29;
www. WinterMusicConference.com) at the Radisson
Deauville Resort in Miami Beach. Events include a
remixing/editing workshop and new-artist showcases.
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bum I'was recording. I've never done
a live album but always wanted to. I
Jjust thought it would be nice to in-
clude it, because it adds another
dimension. But it’s
also great to have
new music out there.”

Osborne joined
L.T.D. in 1970; the act
brought out such hits
as “(Every Time I
Turn Around) Back
In Love Again” and
“Holding On (When
Love Is Gone).” He
went solo in 1980, re-
cording such songs as
“T Really Don’t Need
No Light” and “Only
Human.”

“That’s For Sure” is Osborne’s
first new project since leaving Arista
in 1994 and cutting '97’s “Something
Warm For Christmas” on Modern
Records. He signed with Private last
year, joining fellow adult R&B hit-
makers Barry White, James Ingram,
and Peabo Bryson (The Rhythm &
the Blues, Billboard, May 15, 1999).

In addition to “Love Ballad” and
the noncommerecial title track (re-
leased to radio in late December), the
set features a mix of relationship-
themed ballads and uptempo and
midtempo cuts. Noteworthy among
these are “Kreepin’,” “Work That
Body,” and “All My Money,” the last
of which was also slated to appear on
Osborne’s unre-

OSBORNE

Osborne Offers ‘Sure’ Thing On Set

Former L.T.D. Lead Vocalist Makes Debut On Private Music

sequencing everything. It was re-
freshing playing off one another.

“It was a good experience and time
for me to do this,” he continues. “But
there are certain peo-
ple I'd love to work
with again, like
George Duke, who
produced my first
three albums, and
Barry Eastmond,
who did most of the
L.T.D. albums.”

Windham Hill VP
of marketing Ron
MceCarrell calls
Osborne’s new album
a “musically strong
project” and says the
title track is already
garnering good airplay at adult R&B
stations in markets like New York,
Los Angeles, Houston, Phoenix, and
Baltimore/ Washington, D.C. “There
seems to be a lot of renewed interest
in Jeffrey,” notes McCarrell. “I'nt
excited that we’re going to have a big
radio record with him. Then hope-
fully we can take it to another for-
mat.”

Jim “Daddy 0” Walker, owner of
KDKO Denver, uneguivocally labels
Osborne “a star, whether we're talk-
ing today or yesterday. This album
picks up right where he left off.”

“It’s definitely a good, solid al-
bum,” agrees Violet Brown, director
of urban music and marketing for the

Wherehouse chain.

leased Arista album.

“I was skeptical
about putting ‘All My
Money’ on the rec-
ord,” recalls Os-
borne. “1 felt it
sounded kind of
dated. Then I played
it for the label exec-

“This album
picks up right
where he left
off’

- JiM ‘DADDY O’ WALKER -

“The timing is now
to release an adult
R&B album.”

Adds McCarrell,
“Jeffrey’s a balladeer
with high female ap-
peal, and we intend
to market to that.”

With that in mind,

utives, and they
loved it. So once they heard it,” he
says with a laugh, “I didn’t have
much choice.”

Osborne—a Warner/Chappell
songwriter who contributed all but
two songs—says he goes back to his
R&B roots on the new album. “I real-
ly wanted it to be more urban,” he
says. “1 don’t hear very many pop
songs being played anymore. It
seems the more urban a song is, the
more pop it is. Years ago you didn’t
see very many R&B songs on the pop
chart. Now everything there seems
to be R&B.”

Besides marking the balladeer’s
return to recording, this new album
represents Osborne’s first time pro-
ducing a whole album.

“I had no set plan when we went
in,” says Osborne. “I just wanted to
do some new music. But I started dif-
ferently than usual. I brought my
road band into my studio [Wings
West], and we just started jamming.
In fact, the single is one of five songs
we did totally live. It reminded me of
the old days with L. T.D.: We'd just go
in the room and play, rather than

Osborne will be film-
ing a BET special in January, with
the air dates to be announced. The
label is also planning a series of
Valentine’s Day/romance-oriented
promotions with radio and retailers,
especially the R&B independents.
“We're very sensitive to and active
with them because of the kinds of
artists we’ve been bringing into the
fold,” says McCarrell. “And obvious-
ly, Jeffrey will be touring.”

In the talking stages are a Men of
Soul tour featuring Osborne and a
soul Christmas album for 2000, both
of which would feature Osborne and
his Private Music labelmates.

Osborne—who’s managed by Jack
Nelson and booked by Pyramid in
New York—is looking to future pro-
jects such as producing other artists,
preferably young talent.

“Years ago record companies had
artist development departments;
that’s why I think there are so many
one-hit wonders out there now,” he
says. “I'd like to take the time to
groom an artist, making sure he
understands the foundation toward
developing a career.”
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