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Goncert Outiook Bright As Biz Weighs Mega-Merger

Tour Attractions Promise §1 Billion Take In 2000

BY RAY WADDELL
NASHVILLE—The mantra for the
touring industry in 2000 might well
be “More is more is more.” That’s
more volume, more money, and, for
many, more uncertainty, particularly
in the wake of the buyout of SFX
Entertainment by Clear Channel.

What does appear clear is that the
industry is well-positioned to post yet
another $1 billion-plus year, largely
due to hefty ticket prices and the
sheer number of acts touring.

The number of acts working the
road is increasing, fueled by robust
paydays and a thriving economy. Last
year, box office grosses from 6,131
concerts were reported to Billboard
sister publication Amusement Busi-
ness, up from 5,784 in 1998, and that
number is expected to jump again

Label/E-Tail Deal
Sparks Ire In 0z

BY CHRISTIE ELIEZER

MELBOURNE, Australia—A pro-
posed five-year online music deal
between News Corp.’s Festival Mush-
room Group (FMG) and E-tailer san-

ity.com is threatening to severely
restrict sales of FMG’s products in
brick-and-mortar record stores
throughout Australia.

At issue is the increasingly frosty
reception that traditional record
stores are giving record companies
that sign exclusive deals with online
merchants—a concept not unique to
Australia.

(Continued on page 81)

this year. One industry insider pre-
dicts as many as 50 tours of note in
2000, up 20%-25% from 1999.

Now, as the touring industry gears

up for its busiest season, there ap-
pears to be a healthy mix of proven
performers and new box-office blood
on the touring circuit for 2000. But
controversy remains in this, the third
season since rampant industry con-
solidation—spurred by SFX En-

SFX spent more than $2.2 billion
acquiring concert promoters, venues,
and other entities associated with live
entertainment, taking the concert
promotion business from one run
mostly by self-made entrepreneurs
into one dominated by a huge corpo-
rate goliath.

And with the purchase of SFX
Entertainment by Clear Channel
Communications for a staggering
$4.4 billion, still more questions
remain (see story, this page).

In terms of who is touring, the

(Continued on page 82)

SFX/Glear Ghannel GConcerns Raised

BY RAY WADDELL
NASHVILLE—The proposed mega-
merger that will see SFX Entertain-
ment acquired by Clear Channel
Communications is
raising  concerns “C"""'
among players in the

touring and radio U
industries about the

long-term effects of

the deal.

The stock market did not give a
standing ovation to Clear Channel’s
purchase of SFX Entertainment, but
those close to the deal feel time and

BY ED CHRISTMAN
and BRIAN GARRITY

lished.

of music.

Web Worries: Downloads, Gustomer Info

SAN ANTONIO—With all eyes on the Internet, the
| 42nd annual National Assn. of Recording Merchan-
| disers (NARM) Convention, held here Feb. 27-March
1, served as a forum to deal with the issues that need
to be resolved so that a viable commercial marketplace
for digital downloads can be estab-

The main issues that convention del-
egates wrestled with here were the
debate over who will control customer
information in digital transactions, the
| merchant or the digital-rights holder;
the emergence of the music supplier as competitor to
retail; and the problems of piracy, the emerging threat
of CD-Rs, and the preponderance of authorized free
downloads, all of which contribute to the devaluation

With the majors proposing business models for paid
digital downloads that would allow them access to cus-
tomer information (Billboard, March 5), retailers here
| (Continued on page 92)

NARM Meet Confronts The Digital Future

Rollout For DVD Audio May Be Summertime |

BY MELINDA NEWMAN

SAN ANTONIO—While content and hardware sup-
pliers forge ahead with a planned summer launch for
DVD Audio, labels are promising retailers they will
make the introduction as seamless as possible by
including tracks on DVD Audio releases that will play
on existing DVD Video/CD players.

“The retail community has been
vocal in their support of the format, but
it’s basically [that] the launch will get
here when it gets here,” says National
Assn. of Recording Merchandisers’
(NARM) president Pam Horovitz,
speaking at the NARM Convention
here. “However, I think there is a recognition that the
longer the wait, there will be more DVD players out
| there that don’t play audio, and that is a window that is

THE NEWS FROM

NADRM

closing.”

To that end, both BMG and Warner Music Group
(WMQG) representatives announced here that their first
slate of DVD Audio releases will include AC-3 tech-
nology that will make them playable in existing

(Continued on page 91)

information will ultimately show the

value of the acquisition.
Meanwhile, independent concert
promoters and other touring indus-
try observers are

concerned that the
I deal gives SFX pro-
moters an unfair
\ENTEHTAINMENT' advantage.

The total stock
deal, which joins the world’s largest
promoter and producer of live events
with the largest U.S. radio conglom-
erate, was met with disapproval by
Wall Street following its announce-
ment Feb. 29 (BillboardBulletin,
March 1). Initially valued at $4.4 bil-
lion, including $1.1 billion of SFX’s
debt net of cash, the value of the deal
declined to approximately $3.3 billion

(Continued on page 83)

WMG Launches
‘Essential’ Dance

BY MICHAEL PAOLETTA

NEW YORK—Since the demise of
disco in the late '70s, major labels in
the U.S. have consistently flirted
with various styles of dance music,

I~ I 51.L50ARD
[WARNER MUSIC GROUP ING) EXCLUSIVE

often with little or no understanding
of what dance music truly is or how
best to market it.

Now, armed with a lifestyle mar-
keting campaign that involves the
Internet, direct-response TV adver-
tising, and a growing club culture,
the Warner Music Group (WMG) is
prepared to rectify the situation with

(Continued on page 81)
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EPIC IMPACT -

“issues”
5 MILLION WORLDWIDE

Grammye Winner: Best Short Form Music Video, “Freak On A Leash”
Grammye Nominated: Best Hard Rock Performance, “Freak On A {eash”
99 MTV VMA: “Freak On A Leash”

U.S. tour through April, worldwide tour in May.

Next track “Make Me Bad” dropped in February

e | 3| EPIDEMIC

www.epicrecords.com  www.korn.com

Produced and Mixed by Brendan O'Brien
Management: The Firm

"Epic* Reg. U.S. Pat. & Tm. Off, Marca Registrada. / isa
trademark of Sony Music Entertainment inc./0 1999 Sony Music Entertainment Inc.
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Irked Investors Sue Musicmaker, EMI

BY EILEEN FITZPATRICK

LOS ANGELES—While Wall Street con-
tinues to be charmed by highflying In-
ternet stocks, a group of disgruntled
investors has sued custom CD eompilation
maker Musicmaker.com and equity in-
vestor EMI.

The class action suit, filed oon Feb. 25
in U.S. District Court for the Central Dis-
triet of California, elaims Musiemaker
misled investors about its future earnings
and inflated its stock price based on an
exclusive content deal with EMI for cus-
tom CDs and a nonexelusive deal for dig-
ital downloads (BillboardBulletin, Feb.
28).

The lawsuit, which also names Music-
maker executives Robert Bernardi, Dev-
arajan Puthukarai, and Irwin Steinberg,
alleges that much of the content most
likely will never be made available be-
cause of “no coupling” provisions in many
artist contracts.

“The Company knew or recklessly dis-
regarded that it was unlikely that they
could secure major artists’ sound record-
ings, because major artists’ record con-
tracts generally contain clauses limiting
or prohibiting recompilation . .. and
because ‘A-list’ artists would not consent
to such usage of their sound recordings,”
the suit says. The suit also claims an
“exclusive five-year licensing agreement”
Musiemaker made with Zomba Musie has
similar restrictions.

“The main problem is that EMI ecannot
release a lot of the top music because of
the licensing agreement,” says plaintiff
attorney Michael Goldberg. “Coupling is
only part of it.”

The lawsuit states that in a Nov. 2 press
release, Musicmaker “partially disclosed
problems plaguing the Company” and
that EMI senior VP of new media Jay
Samit “admitted that ‘complexities with
record contracts’ were the cause of Music-
maker.com’s floundering program.” Samit
is named in the suit along with EMI exec-
utives Jonathan Smith and John Skolas.
EMI Recorded Music and EMI Recorded

The suit claims
Musicmaker misled
investors about its
future earnings and
inflated its stock price

Music North America are also named.

In a prepared statement released March
2, Musicmaker says it believes it has made
“full and eomplete disclosures as required
by law.”

While many top acts have provisions
that limit or prohibit compilations, anoth-
er entertainment lawyer says other fac-
tors may be in play. “The fact is that the
plaintiffs don’t know what the reality of
the situation is,” he says. “The claim is

probably not accurate, because they have
not seen all of the recording agreements.
The lawsuit is kind of a stretch, because
each agreement must be looked at on a
case-by-case basis.” In addition, he notes
that most coupling clauses exclude com-
pilations made by the public.

Goldberg says that while he did not pre-
pare that section of the complaint, all cou-
pling issues were thoroughly researched
by music “experts.”

Co-counsels Lionel Glancy and Michael
Ackerman, who prepared the coupling
section, were not available for comment.

The claim also alleges that Musicmak-
er and EMI, which sold its shares in the
company, “concocted a deal” where Music-
maker “bolstered” its eredibility with the
EMI deal and “fanned the flames of de-
mand of their [initial publie offering].”

In return, the lawsuit says, EMI sold its

(Continued on page 84)

All Hail Caesar. Sony recording artist Shirley Caesar recently received her 10th Grammy
Award, in the best traditional soul gospel category for “Christmas With Shirley Caesar.” After
the show, Caesar stopped to chat with Mark McEwen, as he conducted interviews for CBS’

“The Early Show” Grammy recap.

Gountry Music Biz Vet Lynn Shults Dies

BY WADE JESSEN
NASHVILLE—Lynn Shults, repeatedly de-
scribed by colleagues as a man with a pas-
sionate vision for country music, succumbed
to a massive heart attack Feb. 24 after col-
lapsing at his desk at the Tennessee Depart-
ment of Corrections here (BillboardBul-
letin, Feb. 25).

Shults, 55, was a Music Row A&R execu-
tive and former Billboard director of opera-
tions/Nashville. Shults had embarked on a
new career as the department’s chief public
information officer less than a month ago.

Shults led A&R activities for Capitol’s
Nashville division for 10 years beginning in
1979 and is most often credited for helping to
bring Garth Brooks to the label in 1988.

Before leaving the music business, Shults
left indelible impressions on many in the
industry with his love of country music, affa-
ble personality, quick wit, and an instinet for
hit songs and artists that many who knew
him describe as primal.

Shults’ lengthy music career began in
1964 at the venerable music publisher/label
operation Acuff-Rose Publications, where he
worked after a brief stint as a radio person-
ality in nearby Gallatin, his hometown.

“Lynn was hired by [Acuff-Rose’s] Hick-
ory records to do promotion,” recalls long-
time associate and friend John Brown, now

promotion VP at Giant’s Nashville operation.
“I was at the publishing company when he
came on board. It’s just so ironic that we
started our careers at basically the same
time, then all these years later, here we were
working on a special project together at the
end of his life.”

Brown is one insider
here who is quick to put a
finer point on Shults’ con-
nection to Brooks’ career.
“He just had a great set of
ears, maybe the best. I
wouldn’t be a bit ashamed
to shout it from the
rooftops that it was Lynn
who got him [to the label],
and he was every bit as instrumental in
breaking him,” says Brown.

Shults also brought the country music
business its first female in charge of nation-
al promotion when he hired Gerrie McDow-
ell in 1980. “I’ll never forget when Lynn
came to Dallas to persuade me to move to
Nashville,” says McDowell, now an Asylum
promotion executive. “He gave a lot of peo-
ple alot of breaks in this town that he should
be praised for now.”

Before joining Capitol, where he worked
with such artists as Kenny Rogers, Anne
Murray, Dan Seals, and Crystal Gayle,

SHULTS

Shults worked in various capacities at Shel-
by Singleton’s Plantation Records, RCA
Records, and United Artists Records.

Said Jim Fogelsong, former Capitol
president, “Lynn had a very creative mind
and loved people. He was a good song man.
That was his biggest strength and a very
important strength.”

“Lynn came out to a showcase, and
Garth happened to be one of the perform-
ers,” said Bob Doyle, Brooks’ manager, in a
statement for The Associated Press. “He
had the courage to kind of rethink his ear-
lier decision and advocated signing Garth.”

Billboard Music Group president/publish-
er Howard Lander called Shults’ death “a
terrible loss of one of Nashville’s most pop-
ular individuals in the music industry. While
with us in the early *90s, Lynn helped bridge
acceptance of our new chart methodology
during its most crucial period.”

In 1994, Shults moved to Atlantic, where
he led the publicity and artist development
department, followed by a brief return to
publishing before taking his new government
Jjob.

Survivors include his sons, Taylor and
David Shults of Nashville. Memorial services
were scheduled for 1 p.m. Tuesday (7) at at
First Presbyterian Church USA, 4815
Franklin Road, Nashville.
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BY SASHA LEVY

and BARRY CHAMISH

TEL AVIV, Israel—Prime Minister Ehud
Barak led Israel in mourning singer Ofra
Haza, the country’s leading recording
artist, who died Feb. 23 at age 42 from mul-
tiple organ failure in a hospital here. Her
funeral, on Feb. 27, attracted thousands of
mourners to Tel Aviv’s Hatikva district.

“I had the honor of knowing Ofra and
was impressed by her shining personality
and her great talent,” said Barak on the
night of her death. “Her voice made its
way into the hearts of many in Israel and
throughout the world. Her contribution to
Israeli culture was great, and the honor
she brought this country will never be for-
gotten. Ofra, the woman and the artist,
will be greatly missed.”

Haza’s illness had been the subject of
much speculation, ever since she admitted
herself to Tel Hashomer hospital 13 days
before her death. At “Ofra’s own request,”
a hospital spokesman refused to divulge

medical details but referred to “multiple
organ failure.” Her family initially claimed
she was suffering from pneumonia, result-
ing from untreated influenza.

Subsequent reports have stated that
Haza’s death was AIDS-related. Junior
hospital staff and lab
workers were reported-
ly furious that knowl-
edge of Haza’s AIDS
was withheld from them
and that they treated
her for 48 hours without
the required precau-
tions. Health Ministry
Director General Ye-
hoshua Shemer has promised to investi-
gate those complaints.

Born the youngest of nine children in
Yemen, Haza grew up in Tel Aviv. At age
12 she joined the Hatikva Theater group,
whose founcler, Bezalel Aloni, became her
manager and guided her career for 20
years. She launched her solo singing

HAZA

Israel Mourns International Star 0fra Haza

career at age 19, subsequently signing to
local lakel Hed Azri.

Observes Yoram Rotem, head of the
music section at Israeli broadeaster Galei
Zahal, “At that early stage of her career; all
Ofra wanted was to forget her ethnie roots
and be an Israeli. She sang sinmple songs
for the ordinary Israeli. They were large-
ly ignored by radio, but fans bought them.”

In the mid-'80s, she reached for a new
audience with three albums of old Israeli
songs performed with modern arrange-
ments, which finally brought radio success.
She then began to record Yemenite songs,
first in a traditional manner and subse-
quently with modern arrangements. Her
international breakthrough came with “Fifty
Gates Of Wisdom,” released in '84 on Hed
Arziin Israel and elsewhere on Shanachie.

“Ironically, her international success
came with the very material from which
she wanted to escape,” says Rotem. “She
caught the ethnic wave—and she also had

(Continued on puge 84)
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Majors Set To Ship
aource-Tagged GDs

BY DON JEFFREY

SAN ANTONIO—AI five major man-
ufacturers of music are
prepared to start ship-
ping source-tagged
CDs to their accounts
by next month at the
latest, industry sources
say, now that the supply
of anti-theft tags has met the demand.

Seven years after the National Assn.
of Recording Merchandisers (NARM)
recommended that the record compa-
nies install acousto-magnetic electron-
ic anti-theft devices on recorded musie,
the process will become a reality for
retailers plagued by losses due to
shoplifting.

“Finally” is the one-word comment
from Pamela Horovitz, president of
NARM, at the organization’s 42nd
annual convention here Feb. 27-March
1.

Sources say that EMI Music Distri-
bution (EMD) and BMG Distribution,
which had been the only majors to not
begin source-tagging, have placed
orders for the tags and would begin
shipping tagged CDs by April 1.

“All the major distribution compa-
nies are getting labels,” says Chris
Brown, director of source-tagging for
Sensormatic Electronies, the company
that developed acousto-magnetic tech-
nology and manufactured the tags.

Now that CDs will be protected,
attention turns to DVDs, for which the
shrinkage rate approaches double dig-
its for some retailers, according to
sources. The overall music retail
shrinkage rate is about 2%.

Bob Higgins, chairman of Trans
World Entertainment Corp., said,
“DVD video shrink is major. It should
be 100% tagged.” Dave Mount, chair-
man of WEA, says 100% of his compa-
ny’s distributed DVD product would be
tagged, and most other distributors are
said to favor that.

Manufacturers are tagging only
one-third of CDs in order to keep costs
down. Each tag costs 4 cents4.5 cents.
Musiec manufacturers have not said
they are passing on the additional cost
of installing tags to retailers, but many
retailers believe the higher cost has
been covered in recent CD price in-
creases.

Retailers say that they are also look-
ing forward to removing the keepers
in the CD bins that protect against
theft, thus freeing up more space for
product.

Remaining issues include the tag-
ging of independently distributed
product and product shipped to ac-
counts that do not use Sensormatic’s
technology.

Brown says Sensormatic had not
been contacted by any independent
labels yet to order tags.

The biggest music accounts using
competitor Checkpoint Systems’ radio-
frequency technology are Target and
Cireuit City. Major music companies
like EMD and BMG were said to be
slow in rolling out source-tagging
because they feared a repeat of the sit-
uation that occurred in 1996. At that
time PolyGram Group Distribution
(PGD) unilaterally began shipping
Sensormatic-tagged product and was

THE NEWS FROM

sued by Checkpoint and Target. PGD
then stopped the activity, and source-
tagging was shelved
once again.

Sources at NARM
said the music manu-
facturers had outlined
proposals for solving
the problem and that
Checkpoint would have to come up

with an approach. The one that |
(Continued on page 92) |

Mickey Mambo. RCA recording artist Lou Bega recently shot a video for a spe-

Int’l Retailers Ally To Face Web

BY MARILYN A. GILLEN
SAN ANTONIO—Retailers around
the world are hoping to address the
common concerns they face in the
Internet age—including, they say,
those laid out in a recent suit filed by
the National Assn. of Recording
Merchandisers (NARM) against
Sony Music—with the formation of
a new trade group aimed at develop-
ing “a coherent approach to global
electronic commerce in entertain-
ment products.”

The new group, the Global Enter-
tainment Retail Alliance (GERA),
was unveiled March 1 at the NARM

43 }__._. 3

cial “Disney Mambo No. 5 (A Little Bit Of . . .),” a version of his Grammy-nominat-
ed hit “Mambo No. 5 (A Little Bit Of . . . ),” complete with new lyrics. The song
appears on the Walt Disney Records’ “Radio Disney Jams 2,” the second in a
series of kid-friendly albums containing Radio Disney’s most-requested songs.
Shown, from left, are Mike Bessolo, senior VP of marketing for Walt Disney
Records; Robin Jones, senior director of operations for Radio Disney; Bega;
Jean-Paul Colaco, acting VP and GM of Radio Disney; Tim Hyde, director of
radio/video for Walt Disney Records; and Russ Bach, president of Walt Disney

Records Worldwide.

EMusic Snags Download
Rights To Gostello Albums

BY EILEEN FITZPATRICK

LOS ANGELES—In a deal that
could heat up the lukewarm product
available for digital download, EMu-
sic.com has obtained an exclusive for
12 Elvis Costello albums.

Under the long-term agreement,
download purchases will be made
available but are limited to entire
albums only; albums will be priced at
$8.99. Individual tracks can be sam-
pled but will not be made available for
purchase. Consumers can only down-
load the albums in the MP3 format.

The albums are “My Aim Is True,”
“This Year’s Model,” “Armed Forces,”
“Get Happy!!,” “Trust,” “Almost Blue,”
“Imperial Bedroom,” “Punch The
Clock,” “Goodbye Cruel World,” “The
Very Best Of Elvis Costello And The
Attractions,” “King Of America,” and
“Blood & Chocolate.”

Within hours of availability, “My
Aim Is True” and “The Very Best Of
Elvis Costello And The Attractions”
were the top two downloads on the
site.

Costello owns the rights to his cat-
alog and had previously licensed retail
distribution rights to Salem, Mass.-
based Rykodise. That agreement
recently expired.

A pre-existing clause in the singer’s
contract, however, prohibits consumers
from downloading singles or making

custom compilations, says EMusie
president/CEO Gene Hoffman.

For each download, Costello re-
ceives a 50/50 revenue split after EMu-
sic’s cost.

“It’s unusual to have an unencum-
bered catalog like this available,” says
Hoffman, “and we had met with his
[Costello’s] attorney and had been
educating him about our company and
the Internet.”

While Hoffman acknowledges that
the Costello catalog is a significant
addition, he says the company distrib-
utes albums from other top acts, such
as Goo Goo Dolls, Phish, and Bush.

“This may broaden the awareness
of downloading,” he says, “and it’s a
more important deal than others we've
done, but it’s not the most important
deal we've ever done.”

To promote the availability of the
Costello downloads, EMusic-owned
RollingStone.com has launched a fan
site featuring exclusive news, photos,
and trivia. WiredPlanet.com has also
set up the “Elvis Costello Radio Radio”
station, where consumers can cus-
tomize and create personal playlists.

Each site is linked to EMusic for
download purchases. Consumers can
also access the downloads through
EMusic distribution partners Yahoo!
Digital, Listen.com, and AltaVista.
com.

Convention here (BillboardBulletin,
March 2).

In addition to the U.S.” NARM,
founding members of GERA include
its organizational counterparts in the
U.K. (the British Assn. of Record
Dealers [BARD]), Canada (the
Retail Music Assn. of
Canada), Australia (the
Australian Music Re-
tailers Assn. [AMRAY)),
Germany (GDM), and
the Netherlands
(NVGD). Individual
retailers from Mexico and New
Zealand are also represented.
Together, the eight founding coun-
tries represent more than 65% of the
world music retail market, according
to NARM.

Additional organizational and re-
tail members from around the world
will be sought as the group moves
forward—and not only from the mu-
sic ecommunity. “We chose the word
‘entertainment’ very deliberately,”

THE NEWS FROM

NARM

says NARM president Pamela Horo-
vitz, noting, for instance, that the
Video Software Dealers’ Assn. would
be a likely group to which the orga-
nization might reach out.

Unlike with NARM, however, la-
bels are not being sought as mem-
bers, at least not ini-
tially. “We want to be
about retailing,”
Horovitz says.

“Lawyers are hav-
ing their say, cyber-
space people are hav-
ing their say, the content people are
having their say,” says Australian
retailer Barry Bull, owner of Toom-
bul Music and chairman of AMRA,
about the developing E-commerce
marketplace. “But, hey, what about
the retailers? GERA is all about the
retail perspective on the global is-
sues our industry faces.”

The alliance also serves as a rec-
ognition that no country can expect

(Continued on page 91)

U.5. Latin Record Market
aaw Slower Growth In "33

BY JOHN LANNERT

The U.S. Hispanic record industry
continued to expand in 1999, but its
growth rate is slowing, according to
the Recording Industry Assn. of
America (RIAA).

The RIAA’s third year-end statis-
tics report for the stateside Latin
sector reveals that overall net ship-
ments in 1999 were 53 million units,
up 8% compared with 1998 (Bill-
boardBulletin, Feb. 29).

Valuewise, the overall market was
worth $626.7 million in 1999, an in-
crease of 10% over 1998.

The growth rates of both the ship-
ment and value figures of 1999 were
lower than 1998, when shipments
rose 12% and the dollar tally climbed
16%.

By contrast, ship-
ments of cassettes
remain in a southbound
direction, with sales off
11% in units (15,000)
and 3% in value ($138.1
million). Though music video ship-
ments dropped 14% to 123 units,
they generated a 3% increase in
value to $2,000.

Ricardo Dopico, the RIA A’s direc-
tor of Latin musie, acknowledges a
deceleration in the domestic Latin
market. But he adds that “given cur-
rent demographic trends, we will
probably continue to see steady,
healthy growth in the market of, I
would say, 5% to 10% each year over
the next three years.”

Sources in the U.S. retail sector
were surprised by the growth rate
percentages, saying that sales of
Spanish product at their stores
leaped anywhere from 50% to 75%
in 1999.

One Latin label executive reckons
that sales in the mainstream sector
were soaring at the expense of the
Latino mom-and-pop outlets, which
he notes “had a bad year” in 1999.

Dopico says cassette sales are in

decline because of conversion of cat-
alog product to CD, along with an
increase in the sales of pop and trop-
ical produet, which is purchased
more in the CD format than in cas-
sette.

But George Zamora, president of
WEA Latina, who says the overall
unit and value numbers are in line
with what he was expecting, is con-
cerned about the fall in cassette
sales.

“T am not sure that we are neces-
sarily making up the loss of cassette
sales with CD sales,” declares Zam-
ora.

To minimize the decline of cas-
sette sales, Zamora says, the labels
must be more selective when releas-
ing product in the
cassette format to
minimize returns.

“In addition,” says
Zamora, ‘“we have to
go to back catalog
and see what we
have not released on CD.”

Though Zamora believes the state-
side Latin arena will grow about 10%
in 2000, Harry Fox, VP of sales at
Universal Latino, figures the market
may expand at a faster clip because
Spanish-language sounds are selling
in areas not traditionally considered
to be populated by Latinos.

“Retailers are becoming aware
the Latin product is being sold in the
Midwest and in the Carolinas, and
they are dedicating more floor space
to Latin musie,” says Fox. “Hispan-
ies of all nationalities now live across
the U.S. and are purchasing product
in increasing amounts.”

Shipments to all market channels,
save direct marketing and special
marketing, are included in the RIAA
report. The value sales are based on
suggested retail list price. Latin
music is defined by the RIAA as
product containing 51% or more
Spanish-language repertoire.
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BY BILL HOLLAND
WASHINGTON, D.C.—Federal
lawmakers reviewing the merger of
Time Warner and America Online
(AOL) in a hearing before the Sen-
ate Judiciary Committee Feb. 29
cautioned the leaders of both com-
panies that without binding prom-
ises ensuring open access and fair
treatment of other Internet service
providers (ISPs) and a level playing
field for consumers seeking music
and other content, they foresee
problems with approval of the
merger.

The lawmakers said the deal,
the biggest merger in U.S. history,
is valued at between $135 billion
and $185 billion in stock. The value
at the time of the announcement
was about $178 billion (Billboard,
Jan. 22).

Judiciary Committee Chairman
Orrin Hatch, R-Utah; ranking
member Patrick Leahy, D-Vt,;
Antitrust Subcommittee chairman
Mike DeWine, R-Ohio; and others
warned Time Warner chairman/
CEO Gerald M. Levin and AOL
chairman/CEO Stephen M. Case
that the merger of the cable,
broadcasting, publishing, and
music giant Time Warner and
dominant ISP AOL might find
rough sailing without binding
agreements.

Asked Leahy, “Will the conse-
quence of this merger be that con-
sumers will see their choices of

aenators Quiz Merger Leaders

AOL, Time Warner
execs warned of
the necessity for

binding agreements
on open access,
consumer choice

Internet service providers dwin-
dle and their viewing and listen-
ing choices over high-speed cable
lines limited or directed toward
AOL and Time Warner’s favored
content?”

Such definitive, binding agree-
ments would go beyond a Feb. 28
memorandum of understanding
released by the two executives
that announced a nonbinding stan-
dard of commitment to the two
items at issue.

“This does not appear to be a
binding commitment,” comment-
ed Sen. Dianne Feinstein, D-Calif,,
after reviewing the an-
nouncement.

DeWine said he wants to make
sure that the merged company
would not “steer consumers to
preferred media outlets” and con-
tent owned by the giant or close
free access to other ISPs in the
next-generation Internet broad-
band cable marketplace.

Hatch said, “The most signifi-
cant danger to the promise of the
Internet is the possibility that a
single company or a handful of
companies control who can access
or develop applications and con-
tent for the Internet.”

After repeated inquiries by the
lawmakers, Levin told them he
considered such binding commit-
ments as “a legal nicety.”

Hatch also questioned Levin
about the announced merger of
Warner Music and EMI and
whether the merged company’s
ownership of “half of all musie
publishing copyrights” would
raise flags at the upcoming feder-
al antitrust review.

Levin replied that “music copy-
rights are highly regulated by
the performance rights societies
and so on, so I don’t see a prob-
lem.”

Hatch didn’t further quiz Levin
on his answer, and several music
publishing observers were puzzled
by what Levin said. “I don’t know
what he was saying,” said one
source. “Doesn’t sound very sub-
stantial to me.”

Hatch announced that he plans
to hold “at least one additional
hearing in the coming weeks to
hear from consumer groups, tech-
nology and antitrust experts.”
The Senate Commerce Committee
also held a hearing March 2 on a
review of the merger.

Glinton: Let States Decide On Web Tax

BY BILL HOLLAND
WASHINGTON, D.C.—President
Clinton has told the nation’s gover-
nors that states should deal with the
controversial issue of sales taxes on
goods sold over the Internet “sooner
rather than later.”

Clinton, while stopping short of
calling for a sales tax in his remarks
Feb. 29 at a National Governors’
Assn. Meeting here, said that the
states should not wait until the 2001

RECORD COMPANIES. Palisa R.
Kelley is named counsel for Sony
Music Entertainment in New York.
She was an associate for Franklin,
Weinrib, Rudell & Vassallo.

Judgment Records names Thad
Shirey GM, John Robertson
senior VP of operations/general
counsel, and Rose Mann Pierce
senior VP of marketing and A&R
in Conshohoken, Pa. They were,
respectively, GM of Ruffhouse
Records, litigation attorney and
founding partner of Robertson
and Pallidino, and senior VP of
marketing and A&R for Ruffhouse
Records.

Michael Galbe is promoted to
director of international for Jive
Records in New York. He was
associate director of interna-
tional.

end of a tax moratorium put in place
by Congress in 1998.

The president’s new position places
him at odds with Republican and
Democratic presidential candidates
who have either stated support for the
moratorium or, like the GOP’s John
McCain, have called for a permanent
sales and access tax ban on online
commerce. According to participants
at the meeting, Clinton said the fed-
eral government should not stand in

KELLEY SHIREY

Sandro Grancaric is named di-
rector of East Coast publicity for
Virgin Records America in New
York. He was associate director of
media and artist relations at
Island Records.

Mary Sack is named manager
of marketing and promotions for
the Gold Label in Nashville. She
was U.S. marketing manager for
Naxos Jazz, DaCapo Jazz, and
White Cloud record labels.

the way if states decide to foster poli-
cies that levy the same taxes on online
companies as on traditional retailers.

Communications companies and
Internet-related businesses oppose
the taxes because they want to allow
the new industry sector to grow,
while traditional retailers say such a
policy is unfair. State and local gov-
ernment officials say that a no-tax
policy on Internet businesses will
result in revenue losses.

TURNTABLE

ROBERTSON MANN PIERCE
PUBLISHERS. Cal IV Entertain-
ment names Billy Lynn VP of cre-
ative services and Mark Dorminy
senior director of administration
and technology in Nashville. They
were, respectively, senior creative
director for PolyGram and copy-
right/creative administrator and
manager of business/technology
services.

Fox Music Inc. promotes Cathy
Merenda to executive director of

Hariem USA To Launch

Retail/Theater Complex Touts Music

BY GAIL MITCHELL

LOS ANGELES—A new chapter in
Harlem, N.Y.’s renaissance is taking
shape at 125th Street and Frederick
Douglass Boulevard—the site of the
$66 million Harlem USA entertain-
ment and retail complex.

The 285,000-square-foot facility,
anchored by such major tenants as
HMYV Records, a nine-screen Magic
Johnson Theaters Cinema complex,
the Disney Store, Old Navy, and other
chain retailers, plans to celebrate its
official launch with an all-star concert
and television special

everything yet on our end, but hope-
fully within the next three to four
weeks we should have some firm
artist commitments.”

Among other major labels that
have been asked to participate are
Arista, Interscope, and Universal.
The concert fund-raiser is also
designed to benefit two Harlem
charitable organizations, one of
which will be the 30-year-old Harlem
Center of Education. Also in the
works is a network television special
centered on the concert that would

air sometime in June.

as well as other activi-
ties timed to coincide
with Black Music
Month in June. Anoth-
er highlight: inaugura-
tion of the HMV Har-
lem Walk of Fame.
The Harlem USA
weekend celebration
kicks off June 8 with
the fund-raising con-
cert “From Spirituals

The HMV Harlem
Walk of Fame, posi-
tioned in front of the
store on 125th Street,
plans to induct six new
members each year
during Black Music
Month, encompassing
black music pioneers
and current stars.
Among those con-
firmed for induction

To Hip-Hop.” Staged

at the legendary Apollo Theatre, the
multimedia event will feature live
performances, as well as videoclips.
According to Harlem USA director
of marketing Ricky Day, the concert
will “celebrate the contributions of
African-Americans to all forms of
American popular music, including
R&B, hip-hop, jazz, blues, rock, pop,
and gospel. Negotiations are ongo-
ing, but we have a number of super-
star acts who've expressed interest
in performing.”

Among the acts who've been ap-
proached to perform are TLC, Bran-
dy, Mary J. Blige, Macy Gray, Michael
Jackson, James Brown, and Aretha
Franklin. Already confirmed is Free-
world/Capitol newcomer Sammie.
President Clinton has also been invit-
ed to attend and play saxophone with
some of the performers.

“This is a great thing for Harlem
and all other urban cities around the
country,” says David McPherson,
Epic Records Group senior VP of
A&R for urban music. “It will show
that major retailers can come in and
create revenue for the community
and give people in the community a
place to go. We haven't finalized

GALBE GRANCARIC
music publishing administration
and Darleen Swanson to executive
director of music clearances in Los
Angeles. They were, respectively,
director of music publishing admin-
istration and director of music
clearances.

Yolanda Blum is named director
of music services licensing for EMI
Music Publishing in New York. She
was director of copyright and li-
censing for Music Sales Corp.

this year are Whitney
Houston, Aretha Franklin, Curtis
Mayfield, TLC, and B.B. King. Each
year’s inductees, who will be chosen
in the future via store customers, will
be commemorated by a gold note
placed in the sidewalk.

Among other events being
planned for Harlem USA’s official
opening is an Academic Day on June
9. Geared to children of all ages, the
day will include activities such as a
spelling bee, a chess tournament,
and a celebrity read-a-thon. On June
10, celebrities from the worlds of
music, television, film, and sports
will work behind the counters of the
various Harlem USA retailers, with
a portion of that day’s proceeds
donated to local charitable organiza-
tions and LIFEbeat.

The launch weekend concludes on
June 11 with a free street concert
starring major-label and local
artists, as well as a fashion show and
other activities.

Harlem USA developer Drew
Greenwald says the idea for the com-
plex dates back to 1992. “The whole
concept from the beginning was to
have a very interesting mix of high-
quality tenants. We were going for
the kind of retailers and entertain-
ment outlets that everybody in Har-
lem was leaving the community to go
visit. What this project does is give
everybody a reason to stay in the
community. It’s a landmark project
that will also draw people from
beyond Harlem because of the com-
munity’s historical and cultural sig-
nificance.

“We also wanted to develop
something that’s very pedestrian-
oriented,” he continues. “Even
though the project has six levels to
it, there’s no indoor common con-
nection. Every tenant has his own
street access. The building is also
completely transparent, allowing
those inside and outside to see
what’s going on.”

Harlem USA’s 1998 groundbreak-
ing ceremony featured Mary J. Blige
singing the black national anthem
(“Lift Every Voice And Sing”),
Dionne Warwick, Mya, and Brenda
K. Starr.
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Our artists are known for making music.
AT THE GRAMMY, AWARDS THEY MADE SOME NOISE AS WELL.

CONGRATULATIONS TO THE FOLLOWING BMG ARTISTS:

Christina Aguilera, Markus Heiland, Whitney Houston,

Orrin Keepnews & Steven Lasker, Dennis Ferrante & Paul Brizzi,
Sarah McLachlan, Santana, Don Sebesky,
Michael Tilson Thomas, TLC, Barry White,
Paul Winter & Friends, and BMG Music Publishing.
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POP*ROCK+*R&B=*RAP*DANCE

BY PAUL SEXTON

LONDON—TIt took Catatonia four
years from its 1992 inception to log
its first U.K. top 40 hit and another
two to get its first American release.

The upcoming U.S. unveiling of its
third album, “Equally Cursed &
Blessed,” comes a year after the set
raced straight to No. 1 in Britain, but
the band’s new U.S. label, Atlantic, is
hoping it’s a case of slow but sure for
the Welsh quintet, signed at home to
blanco y negro/ WEA and led by the
charismatic Cerys Matthews.

With “Blessed” due in U.S. stores
March 28, early signs are that media
tastemakers find Matthews as wor-
thy of their attention as have editors
and programmers alike for several
years in Britain.

The singer adorns the cover of the
April issue of Details magazine, with
upcoming features in Interview,
Nylon, The Associated Press, and
newyorktimes.com among a raft of
coverage, helped by promotional
duties that included showcase-style
gigs in New York and Los Angeles.

“It’s stunning to be on the cover of
a well-known national American
magazine without having sold a rec-
ord in the States,” says Atlantic exec-
utive VP/GM Ron Shapiro. “They’ve
also got a booking on ‘The Tonight
Show With Jay Leno’ for April 3,
again secured and booked based on
our marketing efforts of ‘She’s a star,
and this band is a multi-platinum sen-
sation overseas.” And they’re artist of
the month for [America Online] for
March, so we have print, a national
TV booking, and the leading Internet
service in America breaking open the
story. We're very optimistic.”

The lead track, “Road Rage,” went
to alternative and triple-A formats on
Feb. 21, and Shapiro reports that it
won an immediate place among the
top five adds at alternative. “Road

‘It’s stunning to be
on the cover of a
well-known
national American
magazine without
having sold a

record in the States’

- RON SHAPIRO -

CATATONIA

Rage” was a No. 5 hit in May 1998 in
the U.K.; it actually appeared not on
the current album but its predeces-
sor; “International Velvet,” which was
also a domestic chart-topper with
double-platinum status (600,000
sales) and a 66-week run on the chart.
“Road Rage” and the break-
through U.K. hit that immediately
preceded it, “Mulder & Scully,” have
been added to the U.S. version of
“Equally Cursed & Blessed,” as At-
lantic moves to boost Catatonia’s mod-
est profile there. The band’s first
album, 1996’s “Way Beyond Blue,”
was not released in America, and
“Velvet” appeared on Vapor Records
in May 1998, three months after its
U.K. appearance, with sales of 14,000
units, according to SoundScan.
“Surprisingly, people are not
aware of [Catatonia’s U.K. success],”

Gatatonia’s "Blessed’ I.5. Venture

Hit Welsh Act Hopes For ‘Equal’ Success In States Via Atlantic

says Shapiro, “except for a very small
constituency of people who watch
global and European music. But we
can enjoy the fact that we've been
able to say, ‘Here is an absolutely
stunning international sensation that
America needs to enjoy.””

Matthews, who professes herself a
great fan of all kinds of music from
Dolly Parton to Bob Marley, says that
after earlier disappointments, the
idea of doing well in the U.S. has
grown on her. “If you'd said a year
ago, ‘Do you want to break America?
I would have said it was the last place
in the world I was interested in,” she
says. “When you start off, everything
is a bed of roses, the world is
promised, then you suddenly realize
America’s massive. But it’s much bet-
ter now, Atlantic is so much behind
us, and at least they’re going to give
itago.”

Jason Legg, press officer for the
HMY retail chain in the U.K., be-
lieves the long delay between the
domestic and American release of
“Blessed” may work to Catatonia’s
advantage. “There are possibilities
there, because they haven't got any
other commitments,” he says, “rather
than Robbie Williams, trying to do
everything at the same time. You
have to work so hard to break the
States, and the pressure’s off here.
The possibilities are there for them
to break out big style, [especially] if
they can tailor [the band’s image]
around a Blondie-type thing.”

Catatonia formed in the Welsh city
of Cardiff in 1992 and was initially
signed to local indie Crai, pacting
with blanco y negro after building a
strong following via gigs and several
singles, two of which became records
of the week in New Musical Express.
After a slow start for its first album,
the band, published by Sony/ATV
Musie, rose rapidly to arena status.

*+t COUNTRY *LATIN-CLASSICAL*JAZZ"PRO AUDIO

UK. Act Travis Takes
Aim Stateside Via Epic

BY LARRY FLICK

NEW YORK—When Epic issues
Travis’ “The Man Who” on April 14
in the U.S., the U.K. quartet will
have already enjoyed a year of
international success—an accom-
plishment that the label believes will
be key to breaking the band here.

Released worldwide on May 14,
1999, the set has sold 2 million
copies in the U.K. and more than
2.5 million throughout continental
Europe, according to the label. To
date, Travis has scored five U.K.
top 20 singles, with
the latest (“Turn”)
becoming the act’s
highest-charting, at
No. 8.

The project has
also rendered the
band, formed and
based in Glasgow,
Scotland, a darling
among critics. At the
end of 1999, “The
Man Who” scored
album of the year honors from a
string of tastemaking U.K. publica-
tions, most notably New Music Ex-
press, Melody Maker, @ Magazine,
and Select.

Additionally, Travis has earned
two Brit Award nominations, in the
categories of best group and best
album. The Brit Awards were to be
held March 3.

All of this provides Epic U.S. with
ammunition in breaking Travis in
the U.S.

“We're hitting the States with a
tremendous story to tell,” says
Randy Irwin, VP of worldwide mar-
keting at the label. “Very often, a
gap between import and domestic
releases can hurt a record. Howev-
er, we believe this is a case where
it’s helping the project.”

Irwin cites a five-city series of

showcases the band did in early
February as proof. “A good number
of people were singing along with
the songs. The people who have dis-
covered Travis have an incredible
passion for the music and the band.
It was clearly contagious—and it
made an excellent impression on the
radio and retail representatives who
were in attendance.”

Jen Landry, owner of World
Discs, an indie retailer with outlets
in both San Francisco and Los
Angeles, was at the L.A. show, and
she says the
audience
reaction to
Travis was
“really
inspiring.
The people
who knew the
music were
just going
crazy about
them. I left
that gig feel-
ing like I'd just witnessed a band
that’s going to have a big impact on
music in America.”

It’s with that intention that Epic
chose to wait nearly a year before
issuing “The Man Who” in the U.S.

“We wanted to wait until the band
were available to do extensive tour-
ing and promotion here,” says David
Massey, executive VP of A&R at the
label. “We didn’t want them to have
a split focus. Given that, the timing
of this album is perfect.”

Fran Healy, lead singer and pri-
mary songwriter of the band,
agrees. “In my mind, you start at
one point and you spread out, nice
and slow. That’s the most natural
way to work. We’ve been chipping
away at the world, one corner at a
time, for the last year. America is

(Continued on page 84)
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No Doubt Returns With “Saturn’

After 5 Years, Band To Issue Follow-Up To ‘Tragic Kingdom’

BY CARLA HAY

NEW YORK—In the fickle world of
pop musie, waiting five years to
release a new album can be risky—
even for a multi-platinum act. Will
the act’s funs stayv loyval? Or will they
ignore the act and move on to the
next big thing?

That question surrounds No
Doubt, the Orange County, Calif.-
based, ska-influenced rock band
whose new album, “Return Of Sat-
urn” (due April 11 on Interscope), is
the long-anticipated follow-up to
1995’s hugely successful “Tragic
Kingdom.” The members of No
Doubt say that taking years to reach
a goal is nothing new for them.

“It took us nine years to hecome
successful,” says lead singer Gwen
Stefani. “It’s such a magical time
right now, because we accomplished
the goal of doing this record exactly
how we wanted to doit. I think we’re
all really surprised at how much
we've grown as songwriters.”

No Doubt’s other albums include
the band’s 1992 self-titled debut and
1995’s “Beacon Street Incident.”
Those albums did little to catapult No
Doubt to mainstream acceptance, but

NO DOUBT

the group developed a core following,
especially in California, through con-
stant touring.

No Doubt reached a new plateau in
its career with “Tragic Kingdom,”
which has sold 15 million copies
worldwide, according to Interscope.
The album yielded the hit singles
“Don’t Speak,” “Just A Girl,” and

“Spiderwebs.” During the course of
“Tragic Kingdom’s” run on the
charts, No Doubt toured for more
than two years and went from play-
ing clubs to headlining arenas.

Guitarist Tom Dumont notes,
“Some people work well under pres-
sure, but we realized we work better
with no pressure, so we did away

Mr. Big’s ath Atlantic Set Sees
New Member, Digital Recording

BY CLAY MARSHALL

LOS ANGELES—Eight years atter
wanting “To Be With You,” Mr. Big
is prepared to “Get Over It.”

Due March 21, “Get Over It,” the
band’s fifth Atlantic release, repre-
sents a new chapter in Mr. Big’s 10-
year existence.

It sees the quartet replace origi-
nal member Paul Gilbert with one-
time Poison guitarist Richie Kotzen.
Mr. Big vocalist Eric Martin believes
Kotzen, also a prolific solo artist,
gave the band a
“fresh outlook”
in the studio.

“It wasn’t as
structured as
the previous Mr.
Big records,”
Martin says.

“We really
weren’t a slave
to the machine
anymore,” says bassist Billy Shee-
han, deseribing the digital experi-
ence as “incredibly liberating.”

The set’s first single is “Superfan-
tastic,” which Martin describes as a
“satirical look at modern life.”

Like “To Be With You,” which
spent three weeks at No. 1 on The
Billboard Hot 100 and pushed the
group’s 1991 album “Lean Into It” to
platinum sales, “Superfantastic” is
“more of a pop/adult record, as op-
posed to a rock record,” says Robert
Wieger, VP of product development
at Atlantic.

“There’s definitely a Mr. Big audi-
ence from the past that I think it’s

MR. BIG

important we let them know there’s
a new record out,” Wieger says.
“More than anything else, this is an
airplay project.”

Scott Thomas, PD of top 40/rock
station KLYV Dubuque, Iowa, says
“Superfantastic” has tested well.
“This could develop to be the next ‘To
Be With You,” ” he says.

Though “Get Over It,” produced by
Pat Regan, marks the first domestic
Mr. Big release since 1996, the band
has released several live albums in
Japan, where it
enjoys its big-
gest success.

“They were
supporting us
before anyone
else was,” Shee-
han says.

Since its Ja-
panese release
late last year,
“Get Over It” has sold more than
175,000 copies there, Wieger says,
with an additional 35,000 “Superfan-
tastic” singles sold.

“Any time there’s a new studio
release, we sell at least 100 copies,”
says Ted Gruici, owner of Michigan-
based Terrible Ted’s Import Musie.

Although Mr. Big has no U.S. tour
plans at present, it performed with
Aerosmith and Buckeherry before an
estimated 40,000 fans during a New
Year’s Eve concert in Osaka, Japan.

The band is managed by San Fran-
cisco’s Herbie Herbert-Sandy Ein-
stein and booked internationally by
London’s Rod MacSween-ITB.

with the idea of having deadlines. We
didn’t want to put out a half-assed
record to capitalize on this or that.”
No Doubt—whose other members
are bass player Tony Kanal and
drummer Adrian Young—returned
to the public eye in 1999 with the
release of the radio single and video
for “New” from the “Go” soundtruck.
“New;” which is included on “Return
Of Saturn,” was produced by Jerry
Harrison and No Doubt. The rest of
“Return Of Saturn” was produced by

Linking With Palm Pictures. Musician/producer Elwood has inked a recording
deal with Palm Pictures, Chris Blackwell's audiovisual entertainment company.
The New York-based artist has completed his first album, “The Parlance Of Our
Time,” with co-producer Steve Lillywhite. The set is due May 16. Shown, from
left, are Blackwell; Elwood; Sam Kling, Madgroove Entertainment; and Faisel
Durrani, head of music, Palm Pictures.

(Continued on page 18)

FOLLOWING Scott Weiland’s early release from
prison al the end of last year—he served almost
three months for violating his probation on drug
charges—Stone Temple Pilots and Atlantic have
renewed their publicity and promotion push for the
group’s current album, “No. 4,” which came out in
November.

The band will return to the road with secret
shows in Aprilin Los Angeles and New York, to be
followed by a round of appearances on radio morn-
ing shows where the band will perform acoustical-
ly. “Then we're going to play the
summer radio festivals, as head-

With Weiland Released, STP Returns To
Road; Jerkins Readies Michael Jackson Set

HOT ON THE HEELS of his success with the
“Tarzan” soundtrack, Phil Collins is working with
Disney on a new animated film that will come out
in 2004. “It’s a nontraditional story,” he says.
“There’s not really much I can say about it; we just
started working on it last month. I'm writing the
music, and I think I'll be more involved in the
underscore as well.” He adds that he’s also writing
for a new solo studio album.

GIVEN THE TORCH HE CARRIES for blue-
grass, Ricky Skaggs is the
perlect artist to helm a new

liners for many of them,” says
Weiland. “And we’re looking at
options ufter that. We’ve been
approached by both Ozzfest and
Family Valuces, and it’s a matter
of whether we want to do that or
do our own tour.”

| Hhe
4|l

tribute album to Bill Monroe.
Called “Big Mon,” the project
includes cuts recorded by
Dixie Chicks, Dolly Parton,
Bruce Hornsby, Travis Tritt,
Marty Stuart, the Whites,
and Siteve Wariner. According

Next up for STP is the re-
lease of a new single, “Sour
Girl,” which goes to rock and
alternative radio April 3.

I N DEMAND: R&B/pop producer Rodney
Jerkins—who produced and co-wrote Jennifer
Lopez’s No. 1 1999 hit “If You Had My Love”—has
a lot on his production plate right now.

Over the last year he’s heen working on Michael
Jackson’s long-anticipated album, which Jerkins
says is now slated for release at year’s end. “But
when it hits,” promises Jerkins, “it will make a big
impact.” Future projects include Britney Spears
covering the Rolling Stones’ “Satisfaction,” a
Whitney Houston/George Michael duet, and
Spice Girls, whom he wants to “give a tougher,
Darkehild [his production company] sound.”

The one act Jerkins still wants to work with:
Aerosmith. He'll have to wait his turn, however.
Hot producer Matt Serletic is preparing to reunite
with the band to begin work on a new album as
soon as he puts the finishing touches on matchbox
20’s new effort. Serletic produced Aerosmith’s
smash “I Don’t Want To Miss A Thing.”

Speaking of matchbox 20, lead singer Rob
Thomas says the new Lava/Atlantic album, “Mad
Season By Matchbox 20,” shows a marked growth
from the band’s multi-platinum breakthrough “Your-
self Or Someone Like You.” “The last record was in
1996,” he says. “Everybody’s a lot better at what we
do, especially after all the time on the road.”

Choices for the first single are still “being debat-
ed,” says Thomas, adding that among the contenders
is a tune called “Black & White People” that he wrote
eight years ago. The album will be out May 23.

by Melinda Newman

to Skaggs, it will be out mid-
summer on Skaggs Family
Records . . . Wariner, who won
a Grammy on Feb. 23 for his
participation on Asleep At The Wheel’s tribute to
Bob Wills, has also wrapped up his new altbum for
Capitol Nashville. The late-spring release features
duets with both Clint Black—called “Been
There” (which is also on Black’s album and is
climbing the charts)—and Garth Brooks. The
Brooks duet is titled “Katie Wants A Fast One,”
which we’re really hoping is about a car. Brooks
has also written a song for the upcoming “Fre-
quency” soundtrack . . . Keeping on the Grammys
theme, our favorite winner was the exuberant
Bubba Hernandez of Brave Combo, who won for
best polka album with “Polkasonic” (Cleveland
International). His passion for polka music was
completely infectious. “The Czech {polka] music
is in grave danger of slowing down if youths don’t
pick it up, but there seems to be interest in polka
in general. Hopefully, maybe labels can find that
magic. The music rocks!”

STUFF: Andrea Bocelli will perform seven
arena dates this spring, starting with Miami’s
American Airlines Arena ... Putumayo Artists
has signed Miriam Makeba. Her label debut,
“Homeland,” comes out April 27. The South
African singer will return to the States this sum-
mer for a national tour . . . Oasis kicks off the
North American portion of its world tour April 5
in Seattle.

Assistance i preparing this column was provided
by Gail Mitchell in Los Angeles.
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Matador’s Gat Power Drops Govers Set

BY BRIAN GARRITY

NEW YORK—Indie rock singer/
songwriter Chan Marshall has a
knack for keeping other people off-
halance.

For starters, Chan is pronounced
Shawn, and regardless of how you say
it, she records under the name Cat
Power. Likewise, for those who were
banking on her next release to be an
official follow-up to 1998’s critically
acelaimed “Moon Dix,” guess again.

With “The Covers Record,” due
March 21 on Matador Records, Mar-
shall throws listeners another curve-
ball—a dozen tracks by the likes of
Bob Dylan, Moby Grape, the Rolling
Stones, and Nina Simone interpret-
ed in Cat Power’s signature stark,
haunted style (think Nick Drake’s
“Pink Moon”). And while some may
be quick to dismiss the effort (offi-
cially termed by Matador as a spe-
cially priced album-length EP) as
Jjust a collection of other people’s
material, in many respects this self-
played and -produced album finds
Marshall establishing her own dis-
tinctive vision, albeit in her classic
against-the-grain fashion.

“I think a lot of people are slight-
ly skeptical of it, but I don’t care,”
says Marshall. “People like to say,
“You’re not going to break out with
this record,” or ‘No one even knows
who you are; why are vou doing
that? but I never had the mind-set
that ‘Hey, I could do that!

“If anything, I think Pm growing
a little more confident as a person,
s0 [ guess that shows through maybe
in what I’'m doing,” she adds. “I real-
ly like these songs, and 1 feel com-
fortable and good about them—may-
be because they’re not mine. I feel
more objective about them; they
please me more to play them.”

For Marshall, who forced herself
back into the studio to record “Moon
Pix” after briefly quitting music in
the wake of 1996s “What Would The
Community Think,” and who is infa-
mously uncomfortable as a live per-
former, this is no small statement.

“On ‘Moon Pix’ I had no idea what
I was doing. I didn’t know what I
wanted when I walked into that stu-
dio. I didn’t know what I wanted at
all; everything was just impulsive
and just making stuff up,” she says
of the recording process. “But this
time I knew exactly how the songs
went. I knew what [ wanted. I want-
ed the songs to be imperial. I just
wanted to do justice to the songs
because they are not mine.”

That’s not to say Marshall intend-
ed to make “The Covers Record.”
She says she went into the studio
back in November to record a batch
of her own new material, but she ulti-
mately didn’t feel inspired to do it.
Instead, she recorded the cover tunes
she used in scattered fashion while
touring for “Moon Pix” last year. She
also had played the covers together
as the musical accompaniment to a
New York screening of Carl Theodor
Dreyer’s 1928 silent film “La Passion
De Jeanne D’Arc” last spring.

“I knew that if I didn’t {record]
them now that I never would,” she

MARSHALL

says. “I think a lot of people are like
that. When they have something that
they like, they want to play it.”

It also served us a way to avoid
having to record a new album of her
own songs. “I don’t want to work
right now. I just want to relax with
these nice songs,” she admits.

Marshall says she has already laid
down the tracks for the new album—
which she hopes to infuse with what

she terms the feel-good sentimen-
tality of hip-hop minus the sound.
But, she adds, she wants to rerecord
them and make them better-—a first
for Marshall, who with her early al-
bums wasn’t interested in the re-
cording process.

“It’s going to be a lot of work to
rerecord it and do it the way I want
it done,” she says of the new album,
which is tentatively expected by
early 2001. “It’s just going to be a
bigger deal than ‘Moon Pix’ wus for
me, because I kind of know what I
want because the songs have already
been laid down.”

Meanwhile at Matador, co-presi-
dent Gerard Cosloy says that with
the album of new Cat Power origi-
nals likely on the way in less than a
veur, the label is hanging back on the
promotion of “The Covers Record.”

(Continued on page 21)
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 TOP 10 CONCERT GROSSES
I Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
RICKY MARTIN, Faro Sol Feb. 26 $2.374,959 54,431 Ocesa Presents,
VILLA NATIVA Mexico City (22,443,360 pesos)  sellout RAC Producciones
$126.98/$14.81
LUIS MIGUEL Universal Fep. 3-7 $1,580,042 24,042 House of Blues
Amphitheatre $103.50/$78.50/ 2418 Concerts
Universai City, Calif $68.50/353.50 five Shows
BACKSTREET BOYS Pepsi Arena, Feb. 14-15 $1,407,000 32.387 Metropolitan
Albany, N.Y $45/$37.50 two Entertainment Group
sellouts
LUIS MIGUEL Radio City Music Feb. 16-19 $1.367,140 18.947 Radio City
Hall, New York $100/360/$50/840 24,082 Entertainment
four shows
BACKSTREET BOYS Charlotte Coliseum, ~ Feb. 17 $1.027.7125 23,842 SFX Music Group
Charlotte, N.C. $45/$31.50 seliout
BACKSTREET BOYS Greenshoro Feb. 20 $980,730 22,684 SFX Music Group
Coliseum, $45/837.50 setout
Greensboro, N.C.
CHER. LOU BEGA. C NOTE Staples Center, Feb. 2 $899,585 12410 SFX Music Group,
Los Angeles $75/$25 14738 Nederlander
Organization
CHER, LOU BEGA, C NOTE Alistate Arena, Feb. 11 $852.265 13.995 SFX Teuring
Rosemont, Iil. $75/335 seilout
BACKSTREET BOYS Raleigh Entertain- Feb. 18 $818,115 18,534 SFX Music Group
ment and Sports $45/$37.50 sellout
Arena. Raleigh, N.C
CHAYANNE Auditorio Nacional.  Feb. 10-13 $791,770 37,380 RAC Producciones
Mexico City {7,517.065 pesas) 39,624
$45/39 four shows
Copyrighted and compiled by Amusement Business, a pubiication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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NEW The Best Day (Top 10 Single after 5 weeks)
NEW Murder On Music Row (Duet with Alan Jackson)

The #1 most played Country artist of the last decade

GEORGE
STRAIT

latest greatest straitest hits

features thirteen smash hits and two
brand new songs including “The Best Day”

|atest
greatest
straitest
hits

15 hits icluding:
EAR SKY # CARRIED AWAY

THE BEST DAY % BLUE CLEA|
CARRYING YOUR LOVE WITH ME * ONE NIGHT AT A TIME % TRUE

In Stores March 7th

SELECTIONS

Carrying Your Love With Me
Adalida

Lead On

Carried Away

Blue Clear Sky

We Really Shouldn’t Be Doing This

I Can Still Make Cheyenne

True

King Of The Mountain

Round About Way

You Can’t Make A Heart Love Somebody
One Night At A Time

Today My World Slipped Away
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THE GRAND CANYON Arizona

PRO AUDIO REVIEW 1999 REVIEWER'S PICK

GIANDOMENICO STUDIOS I Collingswood, NJ

IN SEARCH O

‘ X Je’ve sampled and captured
the actual reverberant
characteristics of some of the
finest acoustic environments in
the world. Why? Because this
is the underlying principle behind
the Sony DRE-5777 Digital
Sampling Reverberator.

The DRE-S777 uses highly
advanced signal processing to
capture real sound spaces

with incredible, detailed precision.
The result? The most realistic
reverb ever... because it recreates
the “real” ambience of actual

CINREGURS e BUTVIR P EROIT New York, NY

HAL i.‘x’urccs’n;r. MA

o lares

s | Los Angeles, CA

concert halls, cathedrals and
studios. To quote Tom Jung from
the 12/99 issue of Pro Audio
Review, the DRE-S777 is “Second
only to being there.” An entire
CD-ROM filled with some
incredible sounding plates and
spaces comes with the unit*.

A growing library of optional
CD-ROMs is available including
“European Halls & Churches”
and the latest US release that
includes some great American
studios, churches, concert halls
and the ultimate reverberant
space, the Grand Canyon.

The proof is in the listening,

so call 1-800-472-7669 ext. S777
today to order your Free
Demonstration CD and VHS
video tape and experience the
difference between reverb effects
and “real” space.

SONY.

1-800-472-SONY ext. S777

www.sony.com/proaudio

© 2000 Sony Electronics Inc. Reproduiction in whole o in part without written permission is prohibited. Al nghts reserved, Sony 15 3 tracemark of Sony.

“Venues shown are avallable on optional CD-ROMs.

avarar s—upto . New York, NY

The GCommunards’
Morris Returns With
U.5. Debut On Irma

BY RAQIYAH MAYS

NEW YORK—Sarah Jane Morris’
U.S. debut, “Fallen Angel,” marks
her return to the music world after a
10-year absence.

Coming April 4 from the indepen-
dent Irma Records, the album is a
turning point in Morris’ 20-year car-
eer. “I feel like everything I've done
to date has been a great journey to
get to a start of my career. I think
I'm just coming into my time,” says
England-native Morris, 40, whose
1986 hit single as a member of the
Communards, “Don’t Leave Me This
Way,” was a worldwide chart-topper.

“The ’80s were part of me being a
young person on the scene. Now I'm
a full-fledged musician. I'm starting

| Sarah Jane Moris

MORRIS

to tap into interesting areas,” she
says.

Morris fell into music “accidental-
ly.” In 1980, while attending drama
school, the once-aspiring actress
took up singing in hopes of getting
her equity card. After she crooned a
few Billie Holiday songs taught to
her by a friend, Morris’ talent was
noticed, and she was swiftly asked
to become part of a band called the
Republic. This brief stint ended
when Communard member Jimmy
Somerville asked Morris to join the
pop band.

From 1986 to 1987, she toured
with the Communards before joining
the Jazz Renegades.

Ultimately, Morris wanted to do
her own thing. In 1989, she issued a
solo project on Jive Records, “She’s
Leaving Home.” It wasn’t long, how-
ever, before the U.K. press caught
wind of the album’s single “Me And
Mrs. Jones,” a controversial, lesbian-
conscious interpretation of the Billy
Paul classic. The cut resulted in the
album’s well-chronicled banning in
the U.K. It didn’t stop her from pro-
ceeding to record several more al-
bums, including 1992’s soul-influ-
enced “Heaven” (Virgin) and 1995’s
live “Blue Valentine” (JazzHouse).

Morris notes that the road has not
been an easy one. “Three of my past
managers went bankrupt. Se I man-
aged myself for three or four years,”
says Morris, who’s currently man-
aged by Ross Fitzimmons. “I regu-
lated my career. Everyone wanted
me to have big pop band success. But
I didn’t want to go that route again.”

In 1995, following her work on

(Continued on payge 20)
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NO DOUBT RETURNS WITH ‘SATURN’

(Continued from page 12)

Glen Ballard.

The 14-song “Return Of Saturn”
finds No Doubt steering away from
the melodic pop of “Don’t Speak” and
more toward its alternative roots.
The song lyrics, written primarily by
Stefani, express self-reflection, vul-
nerability, and romance, with the sub-
ject matter mainly being about rela-
tionships. No Doubt’s songs are
published by Universal Music Pub-
lishing (ASCAP).

“It was a hard couple of years,”
admits Stefani about the time it took
to write and record the album. “Writ-
ing an album is draining. When
you're writing an album, it can get
really personal, and we made more of
an effort on this record to make the
lyrics mean more than just putting
words together.”

“Ex-Girlfriend,” the first single
from “Return Of Saturn,” was
released to modern rock radio in Jan-
uary. The song has risen into the top
10 of the Modern Rock Tracks chart,
where it stands this issue at No. 3.

The “Ex-Girlfriend” video, direct-
ed by Hype Williams and inspired by
the Japanese film “Kite,” has Stefani
stalking and confronting bandmate
Kanal. The video is currently among
the top 10 most-played videos on
MTYV and VH1, according to Broad-
cast Data Systems.

Because of the song’s hook—*I
kinda always knew I'd end up your
ex-girlfriend”—and the fact that Ste-
fani and Kanal dated for several
years before breaking up during the
making of “Tragic Kingdom,” it may
be easy to assume that the song is
about their relationship.

But, as Stefani reveals, “the song’s
not about Tony. I’ve been in a rela-
tionship for about four years,” she
says of her romance with Bush leader
Gavin Rossdale. “And when you're in
a relationship, you have your ups and
downs. That song was written during
a down moment. All I can say about
the lyrics on this album are that they
are very honest and real. I don’t
know any other way to write.”

She adds, “The hard part was
doing this record. Now the fun part
comes: We get to play live. We've
always been a live band, and that’s

what we do best. We can’t wait to go
out there and play the new album for
people.”

No Doubt launches a U.S. tour
March 24 in Chicago. The band is
managed by Jim Guerinot of Rebel
Waltz Management and booked by
Mitch Okmin of the Mob Agency.

Interscope head of marketing and
sales Steve Berman says, “We're
doing a massive media and retail
campaign for this record. The band
will be on the cover of Spin’s May
issue. We're giving retail outlets over
100,000 promotional posters. We're
also going to conduct a very aggres-
sive campaign on the Web. We're
looking to target not just traditional

‘We accomplished

the goal of doing

this record exactly

how we wanted to
do it’

- GWEN STEFANI -

music Web sites but also any kind of
lifestyle site that fits with the band,
such as video-games sites, movie
sites, and fashion sites.”

Last December, No Doubt per-
formed on the telecast of MTV’s New
Year’s Eve party. In early February,
the band was featured on MTV’s
“Making The Video” and made a live
appearance on MTV to introduce the
“Ex-Girlfriend” video.

The band has a slew of other TV
appearances timed around the
album’s release, including USA Net-
work’s “Farmelub.com” April 10,
NBC’s “The Tonight Show With Jay
Leno” on April 12, and MTV’s “Total
Request Live” during the network’s
spring break programming.

Michael Young, music director for
modern rock station WRZK (X-103)
Indianapolis, says, “No Doubt’s new
album won’t be as huge as ‘Tragic
Kingdom,” but it won't be ignored,
etther. It’s not one of the most antic-
ipated albums of the year. I'm con-
cerned that ‘Ex-Girlfriend’ isn’t be-

ing received that well by listeners.
Phone requests for it are OK, but it’s
not setting the world on fire.

“T really like the band, but No
Doubt’s sound just isn’t as hot as it
used to be,” Young continues. “I think
sales for the new album will be
strong the first week or two, but then
it will drop off after that.”

Rob Sturma, assistant manager of
the Wherehouse in Hollywood, says,
“No Doubt has a strong fan base, and
we've had a lot of people asking about
this album. [t will do well in terms of
sales. I can see the album debuting
in the top five for national sales in its
first week.”

Interscope’s Berman says, “Do we
think we’ll sell 14 million records as a
follow-up to ‘Tragic Kingdom’? It's
unfair to put that kind of pressure on
any artist. We have a long-term com-

mitment to No Doubt and this pro-

ject. Whatever ‘Return Of Saturn’
sells in its first week doesn’t matter
as much as where the album ends
up.”

Regardless of record sales, Stefuni
and Dumeont say that maintaining the
camaraderie in the band has been
one of their greatest accomplish-
ments.

Dumont says one of the biggest
misconceptions about No Doubt is
that “people think that the guys in
the band are jealous of Gwen, but
we're not. Being in this band is real-
ly like being in a family. You love each
other, but sometimes you also argue
with each other. I'd rather be in this
band with Gwen, Tony, and Adrian
than with anyone else in the world.
Probably the most important thing
we've learned is that communication
is the key to overcoming a lot of prob-
lems.”

Stefani adds, “I’m really proud
that this band been committed to
each other for 13 years. We're not a
manufactured band targeted to
teenage girls. We've gotten to be even
closer friends than we were before,
because we’ve been through so much
together. The people in this band
hang out with each other. That
hasn’t changed, and no matter what
happens to this band, we want to
keep it that way.”

Music videos from everywhere

For nightclubs, bars, stores, restaurants and public places

1.800.666.ROCK
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MUSIC TELEVISION®

ON-AIR, OM-LINE — IT°S THE NEW MUSICAL DEFINITION OF
“CROSZSSING OVER.™

On-line, viewers request what they see on-air, chat with the bands, hear and see previously
unreleased material, and interact with the music as never before.
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featuring live performances from ovur studio of new and requested songs by Hanson, Ruif Ryders/
Cash Money, 'NSync, The Smashing Pumpkins, and for the first time in over 20 years, AC/DC.

© 2000 MTV Networks. All rights reservad. WWW.Mmtv.com
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THE COMMUNARDS’ MORRIS RETURNS WITH U.S. DEBUT ON IRMA

(Continued from page 16)

JazzHouse, Morris was approached
by indie Italian label Irma Rec-
ords—which has a U.S. branch in
New York handling domestic releas-
es—about licensing her albums.
She’s been working with Irma ever
since.

“Although I'd love to have the bud-
get of the bigger label, I prefer work-
ing with a small label, because it
feels like an extended family. What

Irma lacks in finance they make up
for in loving musie,” says Morris.
“None of the other labels would have
allowed me to dare try and co-pro-
duce ‘Fallen Angel.” They didn’t hear
anything beforehand. They just gave
me a budget, and [ delivered.”
Even though marketing dollars
are limited, Irma is confident in the
potential U.S. success of Morris.
“The marketing plan is her voice,”

Qe!

@

Ordinary Popsters. Phelim Byrne, left, and Donnie Hardwidge have pooled
their musical resources to record “Ordinary Man,” a blend of classic pop
melodies with electronic and hip-hop rhythms. The set was recorded in the U.K.
under the group name Day One, and it features a guest appearance by DJ Mad

says Irma’s stateside general man-
ager, Fabrizio Carrer. “Her voice is
the most important instrument she
has. She can go from jazz to soul,
R&B, and rock.”

In January 1999, through a distri-
bution deal with the Universal Music
Group, “Fallen Angel” was released
in Europe with a modest pressing of
5,000 units. “Usually, we distribute
and press everything,” Carrer ex-
plains. “Since Surah Jane was estab-
lished and we're working with Uni-
versal, it’s a different game. We
wanted to play it safe.”

Carrer adds that orders beyond
the initial 5,000 have been placed.

Although “Dream On Baby” is the
first U.S. single from the album, Ir-
ma is also aiming to draw attention
to the videoclip for the European sin-
gle “Ever Gonna Make It.” Directed
by Claudio Sinatti, the clip has been
serviced to MTV, VH1, and BET, as
well as stores such as Virgin, Tower,
and HMV for promotional in-store
play.

All of this sits well with Morris.
“I’m pleased with the way it’s going,
because it’s a career move that
makes sense. [t’s not one that’s quick
and rash,” she says. “Apart from the
Communards, I'm a newcomer in

Cut. Byrne and Hardwidge are slated to visit the U.S. for a string of promotional

club appearances later this month. America. And at this age, that's kind

of exciting to me.”
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BY CATHERINE APPLEFELD OLSON
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BEAUTIFUL’ MUSIC: For director Jasmin Dizdar, it was impor-
tant that the underlying theme of chaos that runs through his new Tri-
mark Pictures film, “Beautiful People,” come through loud and clear in
the film music as well.

“At first I was thinking how could I unite the film with music, since
it was going so many ways with so many stories,” Dizdar says. “But
then the more I thought about it, the less it made logic to me to unite it
at all. This film is about chaos, confused people. And that’s how the musie
should be.”

To help set a mood of disarray, Dizdar opted to work with two vastly
different composers. “With the music, I tried to create an amalgama-
tion of sounds—techno beats, lots of folk stuff, classical,” he says.

Garry Bell created an uplift-
ing, klezmer-based score pri-
marily working on his computer
and with keyboards. The other
musical voice of the film is that
of British act Ghostland, which
wrote four new songs and seems
to have taken the concept of con-
fusion to heart most of all. The
band’s darker-tinged, acoustic-
oriented songs are rife with ele-
ments of percussion, guitar, and
cello.

The album, due March 7 on
RED-distributed Chapter III
Records, also contains a bluesy, taunting cover of Randy Newman’s
“Sail Away” courtesy of Kirsty MacColl, a friend of Ghostland’s John
Reynolds who, Dizdar says, was so keen to participate that she donat-
ed her vocal services.

“This is a low-budget film, and we didn’t have money to pay her. But
she said she’d really always wanted to sing that song, so she just came
and set up the microphones and sung it for us,” Dizdar says.

ORIGINAL MQZ; ILILRE SOUNDTRACK
MEsic conrosr oy caxit BEEWIBRIGHAL Turcas BY GHOTLARD

YOU CAN always count on Wim Wenders’ movies to include interest-
ing musical collaborations, often at the hand of the ever-evolving Bono.
Happily, the upeoming “The Million Dollar Hotel” is no exception.

Due March 14 from Interscope, the soundtrack has U2’s imprint all
over it. It contains two new tracks from the band—including opening
song “The Ground Beneath Her Feet,” with lyries by Salman Rushdie
from his novel of the same name—and three new tracks written by Bono
with various members of the entirely cool Million Dollar Hotel Band.

The all-star group features Bono, Daniel Lanois, Brian Eno, Jon
Hassell, Greg Cohen, Brian Blade, Adam Dorn, and Bill Frisell. One
or another incarnation of the MDH Band is represented on eight of the
album’s 16 tracks.

In another example of branching out musieally in a film, model/actor
Milla Jovovich adds the title of singer to her credits with her sultry
vocals on two versions of “Satellite Of Love,” a collaboration with Has-
sell and Danny Saber.

IF YOU'RE a music composer and you've ever thought about rewriting
history, so to speak, check this out: Cable channel Turner Classic Movies
and Film Music magazine are launching a competition seeking entrants to
compose and record a musical score for a silent film in the TCM catalog.

Entry forms are available on the Turner Classics Web site (turner-
classiemovies.com), and the contest is being hosted on MP3.com. Partic-
ipants can upload a demo score for a 90-second movie clip to the MP3 site
through Wednesday (8). The winner, to be announced in May, will have
the opportunity to compose and record the score for a to-be-announced
silent film.

ON THE ‘ROAD’: Expectations are soaring for DreamWorks Records’
upcoming “The Road To El Dorado” soundtrack, featuring the dynam-
ic trio of Elton John, Tim Rice, and Hans Zimmer. The project marks
the first time the three have collaborated since “The Lion King,” which
garnered two Oscars and three Grammys.

“El Dorado” contains five songs John performs in the animated movie,
as well as music written for the film that did not make the final cut. Of
particular note is “The Panic In Me,” a first-time songwriting collabo-
ration between Zimmer and John, and the John/Randy Newman duet
“It’s Tough To Be A God,” sung onscreen by Kevin Kline and Kenneth
Branagh.
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MATADOR’S CAT POWER DROPS COVERS SET

(Continued from page 14)

The album is being serviced to col-
lege radio, and there will be a short
tour in the spring, but with a CD list
price of $11.98, the label is hoping
the record will largely sell itself.
“If we have to choose what we
really want to go crazy on, a new
record of Chan originals or a spe-
cially priced album-length EP of
other people’s songs, it’s pretty easy
to pick,” he says. “The way these
things work—especially in the world
of press—it would be very difficult
for us to launch a full-scale campaign
for this record and then come out

with a new one six or seven months
later and get the kind of attention we
need.”

|

|
|

Even if Matador is most interest- |

ed in Marshall’s own material, Cos-
loy says, the covers album can serve
as a useful introduction to those
unfamiliar with Cat Power.

“Every time she works on some-
one’s song she kind of takes you on a
weird trip, and you're not exactly
sure where you're going to end up,”
he says. “There’s an element of sur-
prise there. It’s not a note-by-note
rendition.”

Collapsis Gets Dirty. Cherry Entertainment/Universal act Collapsis made its
major-label bow on Feb. 15 with “Dirty Wake.” The set is produced by David
Bianco, with a mixing provided by Chris Lord-Alge. Rock radio is currently con-
suming the first single, “Automatic,” while the Chapel Hill, N.C., band prepares
for a national club tour. Pictured, from left, are band members Ryan Pickett,
Chris Holloway, Mike Garrigan, and Scott Carle.

|
\
|

To our clien’ls, and more impor”lan’llq our friends

Congratulations On Your

Grammy Wins

Writer — Song of The Year — “Smooth”

Vocalist — Best Pop Collaboration with Vocal — “Smocth”

Vocalist — Record of The Year — “Smooth”

Matt Serletic
Producer — Record of The Year — “Smooth”

DPO(JUCQP = A")um O{ Tl'le VQCIP == “Supernafural”

Stuart A. Ditsky, CPA. P.C.

More Than Management, Inc.

Business Management and Accounting for the Entertainment Industry.

9000 Sunset Boulevard « Los Angeles, CA

8686 Franklin Avenue e Los Angeles, CA (323) 650-5443

97 Tennyson Drive e Nanuet, NY (914) 623-6495

733 Third Avenue Suite 1900 « New York, NY (212) 557-2727

3435 Kingsboro Road NE, Suite 1402 e Atlanta, GA (404) 848-0577

Best Mexican-American performance
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Dixie CHICKS

Ready To Run

Country Duo/Group w/Vocal
Fly

Countr_v Album

TLC

No Scrubs

R&B Duo/Group w/Vocal
Fan Mail

R&B Album

DON SEBESKY

Jovful Noise Suire
Instrumental Composition
Chelsea Bridge

Instrumental Arrangement

MATT SERLETIC
Snooth

Record of the Year
Supernatural
Album of the Year

MIcCHAEL TiLSON THOMAS

Stravinsky: Firebird; The Rite of Spring; Perséphone
Classical Album

Orchestral Performance

CHESTER THOMPSON
Sinooth

Record of the Year

Pop Collaboration w/Vocals
Supernatural

Album of the Year

Best Rock Album

Maria Maria

Pop Duo/Group w/Vocal
El Earol

Pop Instrumental Performance
Put Your Lights On

Rock Duo/Group w/Vocal
The Calling

Rock Instrumental Performance

WALTER AFANASIEFF
Producer of the Year

CHRISTINA AGUILERA
Best New Artist

VLADIMIR ASHKENAZY (rs)
Shostakovich: 24 Preludes & Fugues. Op. 87
Instrumental Soloist w/o Orchestra

MR. B.
The Slim Shady LP
Rap Album

©2000 ASCAP

ERYKAH BAaDU
You Got Me
Rap Duo/Group Performance

BECK
Mutations
Alternative Music Performance

ToNY BENNETT
Bennetr Sings Ellington — Hot & Cool
Traditional Pop Vocal Performance

BLACK SABBATH
fron Man
Metal Performznce

RUBEN BLADES
Tiempos
Larin Pop Perfermance

PIERRE BOULEZ v
Répons
Classical Contemporary Composition

KEVIN "SHE’KSPERE" BRIGGS,
KaNnDI BURRUSS & TAMEKA COTTLE
No Scrubs

R&B Song

ALAN BROADBENT
Lonely Town
Instrumental Arrangement/Vocals

BURNING SPEAR (»:5)
Culling Rastafari
Reggae Album

JUNE CARTER CASH
Press On
Traditional Folk Album

CHER, BRIAN RAWLING k)
& MARK TAYLOR (rks)
Believe

Pop Dance Recording

CLUB 69 (PETER RAUHOFER) (akm)
Remixer of the Year

PHIL COLLINS (rs)
Tarzan
Soundtrack Altum

CAROL CyMBalLA & THE BROOKLYN
TABERNACLE CHOIR

High & Lified Up

Gospel Albun: By Choir/Chorus

THE DusT BEOTHERS, ALEX GONZALES,
WYCLEF JEAN, LAURYN HILL,
FHER OLVERA4,; TONY PRENDATT

Supernatural
Album of the Yzar

EVERLAST
Put Your Lights On
Rock Duo/Groap w/Vocal

STEPHEN FERRERA
Annie Get Yeur Gun
Musical Show album

THE Bos FLORENCE LIMITED EDITION
Serendipity 18
Large Jazz Easemble Performance

BiLL & GLORIA GAITHER
/(wmeq’y Center Homecoming
Southern/Country/Bluegrass Gosprel
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RAHAM GREENE prs) & WYNTON MARSALIS
risten to the Storyteller
Cpoken Word Album e

“aildren

EMMYLOU HARRIS 3
After The Gold Rush
ountry Collaboration

~+Vocal

i1 HENDRIX
Bands of Gypsys — Live At Filimcre East
Music Video/Long Form

HITNEY HOUSTON
%e5 Not Right But Its Okay
emale R&B
Jocal Performance

JOSEPH JENNINGS
olors of Love
wnall Ensemble Performance

lKGRN
etk On A Leash
[Nusic Video/Short Form

ENNY KRrAVITZ
~merican Woman
ale Rock Vocal Performance

ROBERT JOHN "MUTT" LANGE ks)
‘ome On Over
ountry Song

ADONNA & WILLIAM ORBIT (rks)
ewutiful Stranger
(worn Austin Powers: The Spy Who Shagged Me;
yorg Written for Motion Piczurz or Telzvis.on

ETALLICA
Whiskey In The Jar
~ard Rock Performance

RANDY NEWMAN

4 Eug’s Life

nstrumental Composition Writzen
cr Motion Picture or Television

_HRIS PEREZ BAND
oSUITCCLION
_atin Rock/Alternative Performance

[1TO PUENTE
ambo Birdland
[aditional Tropical Latin Performance

HRIS Rock
Begyer & Blacker
poken Comedy Album

PETER SCHICKELE
Hornsmaoke
Classical Crossover

RICKY SKAGGS
Ancient Jones
Bluegrass Album

Tom WAITS
Mule Variations
Contemporary Folk Album

PAauL WORLEY
Fly

Country Album

)

ASCAP £

WHERE MUSIC BEGINS™

www.ascago.com

Marilyn Bergman | Presidert & Chairman of the Board

CONGRATULATIONS TO
RAMMY WINN
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND SoundScan® [ The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% = TERNET SALES REFORTS COLLECTED, CONPILED, 2D PROVDED &Y I I I I I " top 100 of The Billboard 200 chart. When an album reaches this Ievel,gthe album and the artist's subsequent albums are immedi-
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| Tw|Qu!ZF| ARTIST ' TITLE available. () Albums with the greatest sa es gains. © 2000, Billboard/BPI Communications.
[ = 2| 32| TS| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
[ el . P—— 26 25 16 CARLOS VIVES A EMI LATIN 22854 (8.98/14.98) EL AMOR DE MI TIERRA
_._@ ! 3 3 DOORS DOWN REPUBLIC 153920/ UNVERSAL (898712 5 THEBETTER LIFE 21 | 27 | 30 | JESSICA ANDREWS DREAMWORKS (NASHVILLE} 50104/INTERSCOPE (8.98/12.98) HEART SHAPED WORLD
2 2 157536/UNIVERSAL (12.98/18.98 HEAR MY CRY
@) SONIQUE FARY CLUBREPUBLIC 157536/UNIVERSAL (12 9818 99 NEW > | COMMISSIONED VERITY 43136 (10.98/16.98) TIME & SEASONS |
3 7 KITTIE NG 751002/ARTEMIS (13.98 CD) SPIT — - 1
@ — 29 30 4 YUNGSTAR STRAIGHT PROFIT 63544/EPIC (11.98 EQ/16.98) THROWED YOUNG PLAYA |
(4)| NEW P | YO LA TENGO maTADOR 03717 (16.98 D) AND THEN NOTHING TURNED ITSELF INSIDE-OUT — -
42 | 17 | ASLEEP AT THE WHEEL DREAMWORKS (NASHVILLE) 450117/INTERSCOPE (10.98/16.98) RIDE WITH BOB
(5)| NEW P | DIGGIN IN THE CRATES—D.I.T.C. TOMMY BOY 1304" (11.98/18.98) DIGGIN IN THE CRATES—D.L.T.C.
NEW P | GROOVE ARMADA JIVE ELECTRO 41683/JIVE (16.98 CD) VERTIGO
6 | 6 36 | SYSTEM OF A DOWN @ AMERICAN/COLUMBIA 68924/CRG (10.98 EQ/16.98) SYSTEM OF A DOWN
32 29 14 | SPM DOPEHOUSE 5039 (11.98/16.98) THE 3RD WISH
1 7 47 STATIC-X @ WARNER BROS. 47271 (10.98/16.98) WISCONSIN DEATH TRIP
— —— 33 31 21 ANDY GRIGGS RCA (NASHVILLE) 67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY
8 5 18 BETH HART 143/LavA 83192/AG (10.98/16.98) SCREAMIN' FOR MY SUPPER TSR o c i
ILLENCOLIN EPITAPH 82007* {14.98 CD) PENNYBRIDGE PIONEERS
9 | 10 9 TRIN-I-TEE 5:7 B-RITE 49035%INTERSCOPE (11.98/17.98) SPIRITUAL LOVE i a
T 35 33 1 DOPE FLIP 63632/EPIC (7.98 EQ/11.98) FELONS & REVOLUTIONARIES
.‘]) | 14 5 CONJUNTO PRIMAVERA G.M.P. 9926/FONOVISA (7.98/11.98) MORIR DE AMOR
m 1 5 55 T AMBER vommy B0Y 1253 (11,9816 98)/ AMBER 36 23 12 KELIS vIRGIN 47911* (11.98/16.98) KALEIDOSCOPE
T — ] NEW P | NOBODY'S ANGEL HOLLYWOOD 162184 (8.98/12.98) NOBODY'S ANGEL |
®| NEW P | WILLIAM ORBIT MAVERICK 47596/WARNER BROS. (17.98 CD) PIECES IN A MODERN STYLE - - i
i NEW b | PHIL VASSAR ARISTA NASHVILLE 18891 (10.98/16.98) “PHIL VASSAR 38 | 36 | 2 | MICHELLE TUMES sPaRROW 51696 (15.98 CD) SIS E LR EEREIE )
14|13 5 ALECIA ELLIOTT MCA NASHVILLE 170087 (8.98/12.98) 'MDIGGIN'IT | Rl 6 OUTSIDAZ RUFF.IFE 60000" {5.98/7.98) NIGHT LIFE (EP)
15 ‘|' 12 | 30 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES | 40 | 35 75 | SHAKIRA A SONY DISCOS 82746 (10.98 EQ/16.98) DONDE ESTAN LOS LADRONES? .
41 | 38 | IBRAHIM FERRER woRID ORCUITNONESLCH 7953246 10917681 BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER e o BT O IO B T B A S L R E O L IR
17 | 18 | 41 | CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) SINGLE WHITE FEMALE 42 | 40 | 51 | SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD |
18 | 17 | 47 | MONTGOMERY GENTRY COLUMBIA (NASHVILLE) 69156/SONY (NASHVILLE) (10.98 EQ/16.98] TATTOOS & SCARS 43 | 19 | 3 | SCREWBALL HVDRA 1344%/TOMMY BOY (11.98/16.98) Y2K THE ALBUM |
19 | 2 | 23 | YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) MOUNTAIN HIGH...VALLEY LOW 44 | 38 | 9 | GUANO APES SJPER SONIC 67858/RCA (9.98/13.98) PROUD LIKE A GOD
32 | 38 | AB.QUINTANILLA Y LOS KUMBIA KINGS /\ EMI LATIN 99189 (8 93/14 98 AMOR, FAMILIA Y RESPETO... 4 | 16 | 2 | GOV'T MULE CAPRICORN 546489/IDJMG (10.98/16.98) LIFE BEFORE INSANITY
21 | 11 | 2 | THE SUICIDE MACHINES HOLLYWOOD 162189 (10.98/16.98) SUICIDE MACHINES 4 | 43 | 28 | DIDO ARISTA 19025 (10.98/16.98) NO ANGEL
48 | 5 | LINDA EDER ATLANTIC 83236/AG (10.98/16.98) IT'S NO SECRET ANYMORE 47 | 45 | 3 | THE COUNTDOWN SINGERS MADACY 0353 (3.98/7.98) MAMBO #5
23 20 | 22 DAVE KOZ CAPITOL 99458 (10.98/16.98) THE DANCE 48 21 4 CHARLIE ZAA SONOLUX 83546/SONY DISCOS (10.98 EQ/16.98) CIEGO DE AMOR
24 2 5 SHELBY LYNNE ISLAND 546177/IDIMG (8.98/12.98) | AM SHELBY LYNNE 49 46 2 APOLLO FOUR FORTY 550 MUSIC 62238*/EPIC (7.98 EQ/11.98) GETTIN' HIGH ON YOUR OWN SUPPLY
34 | 22 | SOLE DREAMWORKS 450118/INTERSCOPE (10.98/16.98) SKIN DEEP 50 | 22 | 10 | KEITH JARRETT ECM 547949 (17.98 CD) THE MELODY AT NIGHT, WITH YOU

STOP SIGNS: California’s
Ventura County is often
overshadowed by southern
neighbor Los Angeles, but
the county has spawned an
act that’s starting to make
some noise in the main-

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSFPECTS FOR THE

by Toby Wright (Alice In
Chains, Korn).

“Satisfied,” the first sin- |
gle from “In Moderation,”
has been getting early air-
play on rock stations such as
KRZR Fresno, Calif,; [
WCCC Hartford, Conn.; | |

KUPD Phoenix; KBER Salt | |
Lake City; KILO Colorado
Springs, Colo.; KLAQ El
Paso, Texas; and KZRR

R&B Newcomer. Hoping to
follow in the footsteps of other
one-named R&B divas (such
as Brandy and Monica) is Jen-
nifer, whose self-titled debut
album is set for release March
28 on B-Town/Que it Up
Records, distributed by EMI.
The Dallas-based singer has
completed a video for the first
single, “Y U Callin’ Me.”

Albuquerque, N.M.

members are lead

to get there.”

8Stops7 is currently on a
U.S. tour. Dates include Fri-
day (10) in Hartford, Conn.;
March 12 in Harrisburg, Pa.;
and March 15 in New York.

JAZZ DREAM: Jazz veter-
ans Steve Lacy and Roswell
Rudd have teamed up to re-
cord “Monk’s Dream,” an
album composed primarily
of Lacy compositions and

The four-piece band from REGIONAL HEATSEEKERS NO.1s inspired by jazz legend Thel-
Santa Paula, . - onious Monk.
Calif.—whose 7] MOUNTAIN NORTHEAST =~ The album is set Going Crazy. Los Ange-
| Kittiet, Spit 3 Doors Down, The Better Life

for release Tuesday

POPULAIR~UPIRISIN GS.

HEATSEEKERS CTHART + BY CARLA HAY

at the Outpost in Albu-
querque, N.M.; March 22 at
the Continental in Austin,
Texas; March 23 at the
Neurosciences Institute in
San Diego; March 24 at

les band Crazy Town has

singer/guitarist \] (7) on Verve Rec- been performing its brand

Body Of Reggae. Reg- E\tan.Sula-Gof f, i‘ EAST NS&‘HSEI_'ENTRAL ords. Soprano saxo- of rock-meets-rap on a
gae band John Brown’s guitarist Seth Wat- ' ] phonist Lacy (a | world tour since the
Body is on a U.S. tour in son, bassist Alex \J' favorite in jazz | release of the group’s
support of its latest Viveros, and drum- A T music polls) and debut album, “The Gift Of
Shanachie Records mer Adam Pow- . WEST NORTH CENTRAL Diggin In The Crafes, Digginin The Crates|  trombone player | Game” (Columbia
album, “This Day.” The ell—was originally | 3 Doors Down, The Better Life - - 1" Rudd collaborated Records). The album'’s first
band, with roots in Ilthaca, called 8 Stops J L7 So‘ﬁ'"i 5’; on the album with single is “Toxic,” and the
N.Y,, has two other Nowhere. . Jr ;/r r eiasiu double bass player | video has gotten exposure

’ ~—— Jean-Jacques | onMTVand the Box. On

albums, 1996's “All Time"
and 1999's "Among
Them.” Tour dates include
March 18 in San Francis-
co; March 24 in Los Ange-
les; March 31 in Salt Lake
City; April 3 in Aspen,
Colo.; April 12 in Chicago;
April 14 in Milwaukee; and
April 22 in Buffalo, N.Y.

Sula-Goff says of

the name change to IV
8Stops7, “I just
started thinking
about a thing like

V

Avenel, drummer

John Betsch, and

(on two tracks)

vocalist Irene Aebi.

Lacy and Rudd

launch a U.S. tour

in New York with dates at
Jazz Standard from Wednes-
day (8) to March 12. Other
tour dates include March 14
at Regattabar in Cambridge,
Mass.; March 17 at Kuumb-
wa Jazz Center in Santa
Cruz, Calif.; March 18 at
Noe Valley Ministry in San
Francisco; March 19 and 20

March 18, Crazy Town
launches a U.S. tour in
Seattle with Methods Of
Mayhem. Other dates on
the tour include March 22
and 23 in Los Angeles,
April 5 in Chicago, and
April 12 in New York.

N

SOUTH CENTRAL

PACIFIC |

Yo La Tengo, And Then Nothing
3 Doors Down, The Better Life
seven days a week,

seven years of bad
luck, seven years of plague. THE REGIONAL ROQUNDUP

The ‘7’ symbolizes comple-
tion, while the ‘8’ symbolizes
new hope. In certain branch-
es of psychology, life is divid-
ed into eight stages of devel-
opment. Basically, ‘7" is a
symbol of something you
want to get away from, and
‘8’ is the door you go through

EAST NORTH CENTRAL
. Kittie Spit
Static-X Wisconsin Death Trip
3 Doors Dawn The Better Life
Sonique Hear My Cry
System Of A Down System Of A Down
Yo La Tengo And Then Nothing Turned Itself inside-Out
. Beth Hart Screamin’ For My Supper
The Suicide Machines Suicide Machines
. Trin-i-tee 5:7 Spiritual Love
. Sole Skin Deep

SOUTH ATLANTIC
. Sanique Hear My Cry
Diggin In The Crates--D.L.T.C. Diggin In The Crates--D.L.T.C.
3 Doors Dawn The Better Life
San By Four Son By Four
Kittie Spit
Carlos Vives EIl Amor De Mi Tierra
Yo La Tengo And Then Nothung Turned Itself Inside-Out
. Trin-i-tee 5:7 Spirtual Love
. Beth Hart Screamin’ For My Supper
. Gilberto Santa Rosa Expresion

Rotating top 10 lists of best-selling titles by new and developing artists. I
1

McCabe’s in Santa Monica,
Calif.; March 29 at the
Empty Bottle in Chicago;
and March 31 and April 1 at
Bird of Paradise in Ann
Arbor, Mich.

stream: heavy rock band
8Stops7, whose Reprise
Records debut album is
titled “In Moderation.”

The album was produced

comNOmpWN Y

—
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What does it take <
to be the_o;)ening act 'f
for ane of music’s |
hottest stars | | B

F
[ |

One Lg')'?dl band
will§find out. =

- '_"\-._h_
-
‘ \ ‘ -
\ !

iming specials v"ﬁﬁj{[{,-"
ynristina Aguliliera
98° * SHeDAISY
Nobody’s Angel
LFO * The Moffatts
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begins March 11
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p AC/DC

Stiff Upper Lip

PRODUCER: George Young

EastWest/Elektra 62494

Ya gotta love AC/DC. These lads have
never—nor will they ever—latch onto
trends for the sake of boosting record
sales. They clearly understand that a
great band doing what it does best will
always have a loyal core following.
“Stiff Upper Lip” is an album that
could’ve been recorded yesterday or 10
years ago—and that’s just fine. Every
track pumps with a healthy blend of
"70s-style heavy metal and old-school
blues. Singer Brian Johnson’s screech
has never sounded more ferocious, and
lead guitarist Angus Young still sounds
like he could teach the kids in the cur-
rent wave of popular bands a thing or
two about how to properly handle an
axe. It remains to be seen if rock radio
will be open to an album with such a
“classic” sound, but you can het that
there’s a legion of punters ready to
snap this fine and oh-so-fun set upon
retail impact.

% STAR GHOST DOG

The Great Indoors

PRODUCERS: Master Cylinder, Matthew Ellard, Brendan
Lynch

Catapult Records 018

The Boston indie rock scene is a musical
never-never land: It keeps unleashing
postgrad, girl-fronted, guitar-centered
alterna-pop like it’s perpetually 1993.
For those who appreciate the form, this
is not necessarily a bad thing—especial-
ly when the practitioners are as good as
Star Ghost Dog. The band’s latest, “The
Great Indoors,” is a blend of bright
riffs, heavy basslines, and sweet yet
melancholic vocals from lead singer
Ginny Weaver, mixed with a twist of
electronic sampling. Think Veruca Salt,
or Tanya Donelly of Belly fame, but
with more textured atmospheries. The
album works better as background
mood music, given that many of the
songs tend to play interchangeably, but
there are enough bouncy, hook-driven
moments like “Underdrive,” “Erase
Me,” and “Moth” to satisty the single-
hungry looking to rock. Contact: 617-
426-27317.

R&B/HIP-HOP

% SY SMITH

psykosoul

PRODUCERS: various

Hollywood Records 62198

Already familiar to TV viewers via
appearances on “Ally McBeal” (as a back-
ground singer for Vonda Shepard) and a
national Gap commerecial, backup singer
Sy Smiith (Whitney Houston, Macy Gray)
steps to the forefront with her first solo
album. Mixing an ear-pleasing brew of
R&B, hip-hop, jazz, rock, and classical
influences, the singer weaves a personally
inspired story line about life and love that

SPOTLIGHT
THE CHIEFT-AINS

Weeedes focar Lfe weldl

THE CHIEFTAINS

Water From The Well

PRODUCER: Paddy Maloney

RCA Victor/BMG Classics 63637

For the better part of the past decade,
the Chieftains have turned their ener-
gies outward, tracing the soul of Celtic
music to Spain, Mexico, Cuba, and the
country music mecca of Nashville,
among other places. Along the way,
they have collaborated with some of
the world’s most celebrated musicians,
including Sting, the Rolling Stones, Ry
Cooder, Linda Ronstadt, Los Lobos,
Tom Jones, Willie Nelson, and Chet
Atkins, as well as fellow Irish icons
Van Morrison and Sinéad O’Connor.
Their latest release, by contrast, is
truly home-grown. Recorded live and
in the studio in various locales in Ire-
land, it features traditional fare per-
formed by the six Chieftains with an
impressive cast of “local” kindred spir-
its, including Altan, Janet Harrison &
the Belfast Harp Orchestra, the Kil-
fenora Ceilidh Band, and Canadian
fiddle sensation Ashley Maclsaac.
Highlights include the lovely harp
number “Planxty George Brabazon,”
arranged by group leader Paddy
Moloney and led by Derek Bell; “The
Dusty Miller,” arranged by flutist
Matt Molloy; and vocal numbers “Jack
Of All Trades” and “May Morning
Dew,” both arranged and sung by
Kevin Conneff. A gorgeous postcard
from home, performed with the pas-
sion and finesse that come so naturally
to the Chieftains.

alternates between witty (“Good N
Strong”), serious (“Stop Askin’ ), wicked
(“Gladly™), and hopetul (“Deep Sleep”).
She also puts an urban spin on Edie
Brickell’s “What I Am.” With vocals that
call to mind the emotional fervor of Chaka
Khan and production support from Sauce
(Somethin’ For The People), Ali Shaheed
Muhammad (A Tribe Called Quest),
Madukwu Chinwah (Erykah Badu), and
others, Smith is a welcome addition to the
next generation of R&B artists.

% JUNGLE BROTHERS

V.I.P.

PRODUCERS: Alex Gifford

Gee Street/V2 0829

As members of Native Tongues, one of
the original hip-hop supergroups—along
with De La Soul, A Tribe Called Quest,
Queen Latifah, and Monie Love—the
Jungle Brothers changed the face of rap
music with its new sound. Always willing
to bend the parameters of rap music, the
Jungle Brothers often infused different
musical styles into their repertoire.
Thankfully, the Brothers don’t disappoint
on their new release, “V.I.E,” which was
produced by Alex Gifford of U.K. act the
Propellerheads. On tracks like “Early
Morning” and “I Remember” (featuring
the Holmes Brothers), the JBs stay true
to their old-school roots, The group also
delivers some house music in the form of
of the infectious “Get Down.” The crown

SPOTLIGHT

ZHAO JIPING: Electric Shadows

China Symphony Orchestra and Chorus, Hu
Bing Xu

PRODUCER: Friedemann Engelbrecht

Teldec 0630-17114

As China’s greatest film composer,
Zhao Jiping has written the music for
such epics as “Farewell My Concu-
bine,” “Raise The Red Lantern,” and
“To Live.” Across this oeuvre, he has
conflated the disparate worlds of tra-
ditional Chinese music, the Western
symphony orchestra, and contempo-
rary electronics to create a truly
organic cross-cultural art. The evoca-
tively titled “Electric Shadows” (the
literal translation for the Chinese
word for “film”) offers a conspectus of
Jiping’s uncommon achievement—
with excellent performances by the
China Symphony Orchestra and vari-

y = =
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ous soloists, including those on pipa (a
lute), banhu (a sort of fiddle), and xun
(a clay wind instrument). In addition
to the previously noted trio of films,
the album includes music from “Sun-
bird,” “Ju Dou,” and “Red Firecracker,
Green Firecracker.” To note just two
highlights, the ear-catching overture
of “To Live” is not only exotie but
emotive, and the grand Eastern
Romanticism of “Red Firecracker,
Green Firecracker” conjures a rich,
manifold world without any need of
images. Alluring in more than sound,
the album is well-annotated and beau-
tifully packaged. It may not be classi-
cal music as some define it, but “Elec-
tric Shadows” stands to be one of the
more important releases from any
classical label this year.

jewel of this set, though, is “Down With
The Jbeez,” which features guest appear-
ances from the Black Eyed Peas, Sense
Live, and Alex G. At nearly 9 minutes,
it’s a classic posse cut. The often under-
rated Black Eyed Peas hold their own
over the simple guitar-laced sample.
‘VI.R” is a reminder of how simple and
fun hip-hop once was. Let’s hope the Jun-
gle Brothers won't be lost among the
guns and greed o!f today’s more popular
hip-hop acts.

VARIOUS ARTISTS

The Takeover

PRODUCERS: various

Ghettoworks/Warner Bros. 47610

Raptor (read rappet/actor) and talk show
host Queen Latifah looks to add another
title to her reign—that of record label
mogul—with the launch of her Ghetto-
works Records. The first release from the
Warner Bros.-distributed label, “The
Takeover,” is a compilation of'its artist
roster, which includes seasoned artists as
well as newcomers. On one hand, the
return of rap artists like Latifah and
Nikki Strong (who recorded “Daddy’s Lit-
tle Girl” as Nikki D) is welcomed as each
ably flexes on “Drama 101” and “Heat,”
respectively. Newcomer Rowdy Rahz also
malkes some noise with the orchestral
“Nev-Ah.” On the other hand, former

SPOTLIGHT

M2M

Shades Of Purple

PRODUCERS: various

Atlantic 83258

Incredibly photogenic Norwegian teen
duo M2M—comprising singer/song-
writer/musicians Marion Raven and
Marit Larsen——made its U.S. debut
last year with the Wilson Phillips-hued
single “Don’t Say You Love Me.”
Culled trom the “Pokémon The First
Movie” soundtrack and featured on
“Shades Ot Purple,” the infectious pop
rocker was penned by the pair, along
with co-producers Jimmy Bralower
(Jennifer Paige) and Peter Zizzo
(Celine Dion). What’s most dazzling
about the track is the vocal verve of
the girls’ harmonizing. And it’s no
fluke! The 13 tracks on display here
showcase a seasoned singing style that
is, quite frankly, the antithesis of teen
sensations like Britney Spears. In
addition to Bralower and Zizzo, the
sparkling album finds the duo collabo-
rating with Matt Rowe, Carole Bayer
Sager, Max Martin, Guy Roche, and
Full Force, among others. Highlights
include the buoyant “Everything You
Do,” the soul-searching “Dear Diary,”
the tear-soaked “The Day You Went
Away,” the Bee Gees-airbrushed “Our
Song,” and the wistful “Give A Little
Love.” Beautifully sun-kissed, “Shades
Of Purple” is poised to be the sound-
track of spring/summer 2000.

Capitol Records act Channel Live disap-
points after having an image overhaul
from backpackers to thugs on “Wild Out
2K.” The set also offers R&B flavor from
Big Bub and new artist Antonique, whose
“Love Isn’t Love” is the set’s lead single.
Queen Latifah's takeover isn’t “hostile,”
but it is worth investing in.

COUNTRY

% JIMMIE DALE GILMORE

One Endless Night

PRODUCERS: Buddy Miller, Jimmie Dale Gilmore
Windcharger Music/Rounder 11661-3173

It’s been four years since Texas music
legend Jimmie Dale Gilmore's last
record, “Braver Newer World.” With the
arrival of “One Endless Night,” listeners
will discover that Gilmore is continuing to
evolve from his honky-tonk roots—more
s0 than the last album indicated. It's a
long, long way from Lubbock, Texas,
honky-tonks to “Mack The Knife,”
indeed. But Gilmore’s eerie, quavery
voice apparently can sustain many differ-
ent musical worlds. Besides two Gilmore
originals (one co-written with Hal
Ketchum, the other with David Ham-
mond), the artist draws from a wealth of
like-minded songwriters. including John
Hiatt, Willis Alan Ramsey, Jesse Win-
chester, Robert Hunter, and the late
Jerry Gareia, Townes Van Zandt, and
Walter Hyatt. The result is a painterly
continuation of Gilmore's vision of a stark
vet beautiful musical landscape. Co-pro-
ducer Buddy Miller’s electric guitar

SPOTLIGHT

ROLLINS BAND

Get Some Go Again

PRODUCER: Henry Rollins

DreamWorks 64871

At a time when the hard-rock arena is
overrun with an agsembly line of hip-
hop-sewn sound-alikes, “Get Some Go
Again” is a refreshing change of pace.
It kicks with all of the guitar-charged
authority of its competition, but
there’s nary the sign of a sample,
turntable scratch, or synthetic beat.
It’s all live . . . lean and rife with the
fist-waving angst and raw sexuality
that draws hordes of teenage males.
Sexy punk icon/front man Henry
Rollins is supported here by a com-
pletely new lineup: guitarist/pianist
Jim Wilson, bassist Marcus Blake, and
drummer/saxophonist Jason Macken-
roth—better known in indie-rock cir-

cles as a band called Mother Superior.
The chemistry between the four is
instantly evident—particularly in
Rollins’ performance, which has never
been more relaxed and effective. His
delivery supports his lyrics far more
than on any of his previous recordings.
That’s a good thing, since Rollins has a
penchant for anchoring his songs with
literate, often thought-provoking
lyrics. He's especially strong on the
set’s first single, the poetic “Illumina-
tion,” and on the deliciously Led Zep-
pelin-esque “Brother Interior.”
They’re focal points on an album with
the potential to blow some much-need-
ed fresh air into a genre that’s in dan-
ger of getting a little stale.

infuses the set’s otherwise acoustic land-
scape with a crackling but still-subdued
energy.

PHIL LEE

The Mighty King Of Love

PRODUCER: Richard Bennett

Shanachie 5740

Very much in the way Keith Richards for-
ays into country music, Phil Lee has one
hell of a good time with his own peculiar
brand of country. He’s got it all: thin,
reedy voice hurling angry lyrics over
power chords and Dylan-esque harp riffs.
The songs explore some traditional coun-
try subjects: “A Night In The Box” details
the joys of spending the night in a trailer;
“Les Debris, Ils Sont Blanes” tells a tale
of white trash; and the title cut is as close
as Lee gets to a tender ballad. On “She
Ran Qut Of Love (Before | Ran Out Of
Take”™), Lee comes this close to penning a
true country classic. You can almost hear
it on mainstream country radio. The oper-
ative word being “almost.”

JAZZ

p» DR. JOHN

Duke Elegant

PRODUCER: Mac Rebennack

Blue Note 7243 5 23220

Better late than never, the one and only

(Continued on next page)
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Dr. John has extended a very personal
centennial homage to Duke Ellington.
The Night Tripper and his ultra-funky
Lower 9-11 band have not only swamped
a set of ducal chestnuts but unearthed a
trio of long-lost numbers—“QOn The
Wrong Side Of The Tracks,” “I'm Gonna
Go Fishin’,” and “Flaming Sword.” In the
only proper way to pay tribute to Elling-
ton’s genius, Dr. John has remade all
these songs in his own image, accenting
everything with his impossibly hip vocal
and keyboard style. The beautifully B-3-
stoked “Caravan” and barstool blues of
“Do Nothin’ 'Til You Hear From Me”
sound like no other versions of these oft-
covered tunes; likewise, “Satin Doll” is
utterly ingenious in its syncopated strut.
Dr. John turns “Flaming Sword,” the
highlight of the album, into a groovin’
instrumental straight out of his native Big
Easy. The whole album swings with a
late-night smile and a wink, and Dr.
John’s irrepressible love of life and music
is infectious.

LATIN

% ADAN CANUELAS

Tu Adén

PRODUCERS: Ringo Martinez, Adan Canuelas

Sony Discos 83218

With bomba-style merengue artists in
overabundance, it’s quite refreshing to
hear this newcomer throw down some
good old-fashioned, galloping merengue
grooves for a change. The smoothly
paced set’s catchy, melodic love songs
are bracketed by Canuelas’ dashing
tenor, which is emotive without being
affected. Further, unlike the vast major-
ity of merengue vocalists, Canuelas
pens most of his own tunes, including
strong radio prospects like “Triste
Final” and “Necesito Un Amor.” Canue-
las does give lip service to bomba-esque
merengue with serviceable paeans
“Quiero Llorar” and “Perdéname.”
However, bomba-merengue tracks
“Arrepentida” and “Por Tu Querer”
deserve a shot at radio, along with the
zippy twirler “Pido.”

 GIPSYLAND

Viva La Musica

PRODUCERS: Mark Taylor, Brian Rawling

Hollywood Latin 62182

The production team that oversaw much
of Cher’s international smash album
“Believe” hooks up with this flamenco/pop
quintet for a 13-song romp replete with
the zesty grooves first made famous by
the Gipsy Kings 12 years ago. Indeed,
Gipsyland’s lead vocalist Kiko Motos was
a touring lead vocalist for the Gipsy
Kings, and therein lies a stylistic snag for
Gipsyland—they often sound too much
like the Gipsy Kings. Furthermore, U.S.
Hispanie radio stopped rotating flamenco
sounds long ago, which is foreing labels to
explore dance and pop outlets. Still, there
are several strong ballads, like “La Bode-
ga” and “Me Siento Triste,” that might
pique interest at Latin radio. And such
rousing sing-alongs as “Torito,” “Ana
Marfa,” and “Ole Ola” are prime party
jams.

% DANIEL HOPE: Shostakovich, Schnittke, etc.
PRODUCER: Dominic Fyfe

Nimbus 5631

It’s refreshing when a young classical
musician follows a resolutely modern
muse, as 25-year-old English violinist
Daniel Hope did on his enterprising
Nimbus debut of Schnittke, Takemitsu,
and Weill—and as he does with this
equally impressive sophomore set pair-
ing Shostakovich and Schnittke with
Krzysztof Penderecki and Arvo Part.
Beyond geography, what binds these
four divergent Eastern European com-
posers is their intensity of expression;
that is, they share a certain madness, if

not a similar method. Shostakovich’s
great Violin Sonata Op. 134 and Schnit-
tke's Third Violin Sonata both typically
tap a volatile dynamic and emotional
palette—as does, in its own, more tem-
pered way, Penderecki’s Cadenza (here
in a transcription from the viola origi-
nal, which draws from his Viola Concer-
to). Part’s “Spiegel Im Spiegel” is
ghostly minimalism and shares the low
volume if not the sly humor of Schnit-
tke's oddly lyrical arrangement of the
carol “Stille Nacht.” Hope—who knew
Schnittke and whose take on Penderec-
ki's Cadenza comes composer-
approved—has real insight into the sub-
text as well as the text of these intense
works, and he is ably accompanied by
pianist Simon Mulligan. Hope has also
written his own liner notes, further
marking this as a special recital. The
English Nimbus label is distributed in
the U.S. by Allegro.

CONTEMPORARY CHRISTIAN

p MICHELLE TUMES

Center Of My Universe

PRODUCERS: David Leonard, Michelle Tumes

Sparrow SPD1696

On her sophomore album, the Australia-
born Tumes delivers on the promise
that made her debut effort such an out-
standing find: She continues to enthrall
listeners with her sweet, ethereal vocals
and engaging tunes. Tumes has a gift
for pouring her soul into thoughtful,
well-written songs, and her work is fre-
quently recorded by other Christian
artists. But it’s a real treat to hear her
deliver her observations on life, faith,
and God’s love and merey in her own
inimitable style. The instrumentation
and arrangements could easily please
fans of world music. Of course, the
directness with which she conveys her
Christian beliefs will continue to attract
a loyal Christian fan base. “Deep Love,”
the tune that kicks off the album, is a
beautiful piano-laden treatise on the
depth and impact of God’s love; it spot-
lights Tumes’ lovely vocals, songwriting
skills, and keyboard prowess. The track
currently garnering attention at Christ-
ian radio, “Heaven’s Heart,” has a buoy-
ant melody and uplifting lyric—as does
the gorgeous “With The Angels,” which
boasts a moving lyric about the comfort
received from heavenly emissaries. In
an increasingly competitive market,
Tumes continues to stand apart from
the pack with a gorgeous voice and stir-
ring songs.

Y JOANNE SHENANDOAH

Peacemaker’s Journey

PRODUCERS: Tom Wasinger, Joanne Shenandoah
Silverwave SD 923

When Joanne Shenandoah’s first album
came out, some critics dubbed her a
Native American Enya. But this Iro-
quois singer has evolved beyond that,
and “Peacemaker’s Journey” is her
most impressive album yet. Shenan-
doah avoids the clichés of Native
American crossover music. There are
no cedar flutes, one-beat tom-tom
drums, or exhortational chants.
Instead, co-producer Tom Wasinger
surrounds her with gentle hand percus-
sion, lilting guitar accents, zithers, and
citterns. He adds a viola echoing
Shenandoah’s haunting melody on “The
Good Message” and puts earth-thud-
ding monochord strings on “Tadodaho-
Snakes In His Hair.” He outlines a
moody landscape against which the
artist casts her songs of the Iroquois
people. She tells the tale of Skennanra-
howi, who legend says united the Iro-
quois tribes. Like Enya singing in
Gaelie, Shenandoah uses her voice as
an instrument: its silken smooth tones
draw the listener into her songs—even
if the listener doesn’t understand the
language.

EDITED BY GHUGK TAYLOR

 CHANTAL KREVIAZUK Before You (3:53)
PRODUCER: Jay Joyce

WRITERS: C. Kreviazuk, J. Joyce

PUBLISHERS: Neverwouldathot Music/Sony/ATV Music
Publishing Canada, SOCAN; Irving Music/Two Bagger
Music, BMI

Columbia 46633 (CD promo)

On her 1997 debut album, “Under These
Rocks And Stones,” Canadian singer/
songwriter Chantal Kreviazuk showed all
the promise in the world as a young wom-
an with much on her mind. Her singlei
“Surrounded”—which told of the death of
an ex-boyfriend—was in itself enough of a
workout for the ears for listeners to meet
her follow-up release with lip-smacking
anticipation. In the meantime, she has
appeared on the soundtrack to “Armaged-
don” and “Songs From Dawson’s Creek”
and as the singer behind the NBC series
“Providence.” She was also part of the
Lilith Fair tour. Kreviazuk’s second dise,
“Colour Moving And Still,” is finally due
here April 18; it has already shown itself
to be one of the most durable releases in
the past year at home, where she has been
a fixture on the singles charts and at
awards shows. You’ll understand why with
the hook-drenched rock’n’folk radio re-
lease “Before You,” which employs piano
and mandolin to tell the story of just how
rewarding love can be: “Ever since I met
you on a cloudy Monday/I can't believe
how much [ love the rain/And now [ think
I'll get through the end of the world/Now,
I think I'll get through anything.” This
special artist, with her rough-around-the-
edges vocals, raucous piano-playing style,
and intensity-packed lyries, is a perfect fit
for adult top 40 outlets looking for some-
thing that’s just different enough to call
their own and yet that’s as inviting and
penetrating as sunshine at the end of a
shower. Please welcome Kreviazuk into
your hearts, but more important, onto
your playlists. One of the brighter stars to
shine upon the new millennium.

p CHICO DEBARGE Listen To Your Man (3:57)
WRITERS: C. DeBarge, J. Stokes

PRODUCER: Chico DeBarge

PUBLISHERS: Joseph's Dream/Caravans of Kedar/Multi-
songs BMG, SESAC: Zomba Enterpnses/Fe-mac Music,
ASCAP

Motown 1671 (CD promo}

The last time Chico DeBarge partnered
with singer/songwriter/producer Joe, he
had the smash hit “No Guarantee.”
Wisely, DeBarge called upon his old
friend again. This time, Joe lends his
background vocals (and a big dose of fla-
vor) to DeBarge’s new single, “Listen To
Your Man.” Together, DeBarge and Joe
blend their confident, cool vocals perfect-
ly (it’s hard to tell who’s singing which
line, really), with ultra-funky keyboard
work. But what’s that other sound?
Could it be . . .? It is. A beat box by Doug
E. Fresh. Like a musical instrument,
Fresh takes his unique vocal talents and
creates the song’s percussion sounds
with his lips, tongue, and teeth. You can’t
keep from nodding your head or moving
your hips to the quick-shifting start/stop
track. As a matter of fact, with the first
listen to the Chico DeBarge album, “Lis-

ten To Your Man” jumped out as an obvi-
ous hit. Now, deservedly, radio is jump-
ing all over it.

p GEORGE STRAIT w/ALAN JACKSON Murder
On Music Row (4:23)

PRODUCERS: Tony Brown, George Strait

WRITERS: L. Cordle, L. Shell

PUBLISHER: not listed

MCA (album track)

If this isn’t country music’s dream team,
what is? George Strait and Alan Jackson,
the two saviors of traditional country mu-
sic in these pop-infused times, have joined
forces to record a song that has tongues
wagging. Penned by Larry Cordle and
Larry Shell, the song was originally re-
leased on the current album by Larry
Cordle & Lonesome Standard Time. It
immediately created a ruckus on Music
Row and stirred the passions of tradition-
al country music fans. The well-written
lyric charges that someone murdered tra-
ditional country music. Such lines as, “The
almighty dollar and the lust for worldwide
fame slowly killed tradition and for that
someone should pay” are serving as a ral-
lying cry for fans of traditional country
music and generating tremendous listener
response. The song is included on Strait’s
recently released “Latest Greatest
Straitest Hits” package, and though MCA
has yet to issue the cut as a single, that
hasn’t stopped radio and listeners from
propelling the tune to No. 47 and Hot Shot
Debut status on Billboard’s Hot Country
Singles & Tracks chart this issue. Musical-
ly, it’s the kind of song that will make you
reach for the nearest cold longneck beer.
Lyrically, who can argue with the charges?
And as for the performance, Strait and
Jackson singing together is the ultimate
musical treat for traditional country fans.
This is more than a great record. It's a
dead-on indictment of what’s wrong with
the country music industry today. It could
Jjust launch a revolution.

% SONS OF THE DESERT Change (3:22)
PRODUCERS: Johnny Slate, Mark Wright, Sons Of The
Desert

WRITERS: C. Wiseman, M. Seiby

PUBLISHERS: Almo Music Corp./Daddy Rabbit Music,
ASCAP; Bro 'n Sis Music/Estes Park Music, BMI

MCA 20152 (CD promo)

Sometimes a change in labels is just what
an act needs to jump-start a stuttering
career. Here’s hoping MCA does the trick
for this talented outfit. The group made a
promising debut on Epic in 1997 and
released a solid string of strong singles
that received a mixed reception at country
radio. That should change once program-
mers get a taste of this outstanding single.
Lead vocalist Drew Womack sounds great,
and he’s sinking his considerable vocal
chops into a song worthy of his perfor-
mance. Penned by hit Music Row tune-
smiths Craig Wiseman and Mark Selby,
the song has a strong melody and a great
lyrie. The first verse paints a portrait of a
Texas hitchhiker who “ain’t looking for a
ride so much as he’s looking for a change.”
The second verse revolves around a fresh-
ly tattooed wife heading home with a bot-
tle of champagne and a red lace teddy,
ready to show her husband a little change.
The final verse asks, “Now who of us
hasn’t been heading home Friday, sitting at
some traffic light/Wondering what would
happen if we took a left instead of that
faithful ole right.” It’s one of those songs
that listeners will immediately connect
with and likely embrace as a personal
anthem. With a polished new look to
accompany their potent musical talent, it
looks like the Sons just may get the atten-
tion they deserve this time.

ROCK TRACKS

Y PATTI SMITH Glitter In Their Eyes (3.03)
PRODUCER: not listed

WRITER: P Smith

PUBLISHER: not listed

Arista 4922 (c/o BMG) (CO promo)

Hearing Smith cut loose on a track like

this, it becomes clear that the rock
radio field is sorely lacking the kind of
no-holds-barred female belter who
pours her soul and guts into every syl-
lable she utters. To that end, program-
mers should begin tripping over them-
selves to embrace this glorious preview
into the rock icon’s forthcoming opus,
“Gung Ho.” Joined during the chorus
by Michael Stipe, Smith offers an
unflinching view into the ramblings and
motions of youth culture. As always,
her words are on-point, with literate,
poetic lines. Surrounding the artist is
raucous, guitar-driven instrumenta-
tion, urging her to wail with white-
knuckled authority. Although Smith
has always been a sharp observer of
the world, she’s grown notably com-
fortable in the role of rock’n’roll earth
mama. And if you need further proof of
that, use this hook-laden anthem as a
springboard into “Gung Ho,” which is
shaping up to be among the better
releases of 2000.

(Continued on next page)

NEW &
NOTEWORTHY

BOBBY BELFRY One Of These Days (5:10)
PRODUCERS: Alan Douches, Bobby Belfry
WRITERS: Belfry, Marlowe

PUBLISHER: Bats in the Music, ASCAP

Deko Records 1010 (atbum track)

In the perpetual quest for new and
vital artists who embrace jazz, New
York-based Bobby Belfry is one to
savor, embrace, and lend the hand of
fame to. His debut dise, “Imperfect
Rhythms,” features a dozen mostly
self-penned nuggets, richly produced
by the artist and Alan Douches.
Among the standouts brimming with
potential is “One Of These Days,” a
singer’s song, lamenting the time it
takes for those on the outside to notice
what’s being delivered in song from

bohby belfry

imperfact riym

the inside. But then, fame and fortune
are delivered, and with that, alas, so is
one of the potential trappings of suc-
cess—divorce—prompting a clever
retelling of the chorus, which returns
us to where things all began: “In our
humble two rooms/With the cable TV
and its grand brick-wall view.” Vocally,
Belfry is smooth as satin here, his
voice caressing the scale from a deli-
cate opening musing to a well-placed
crescendo as the story reaches its
peak. The melody is as instant and
natural as the sun’s warmth, accompa-
nied by just the right touch of jazzy
piano, brushed percussion, gentle
bass, a subtle guitar, and sax at the
midsection. Belfry recently performed
this track at a Manhattan benefit at
hip Upper West Side jazz club Smoke,
and it brought thunderous reaction;
now, if that can just make the transi-
tion to radio. Smooth jazz outlets will
have a ball with this shrewd offering,
spelling out the beginning of a rela-
tionship that deserves to last, given
the wealth of beautifully written

and produced cuts on “Imperfect
Rhymes.” Find out more at bobby
belfry.com, which includes music clips.
Well worth the click.
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TONI BRAXTON He Wasn't Man Enough
(4:21)

PRODUCER: Rodney Jerkins

WRITERS: R. Jenkins, F. Jerkins, L. Daniels, H.
Mason

PUBLISHERS: 2000 Rodney Jerkins Productions/EMI
Blackwood Music/Fred Jerkins Publishing/Ensign
Music Corp, BMI; LaShawn Daniels/EMI April
Music/T and Me Music, ASCAP

LaFace 4444 (CD promo}

After a nearly four-year absence (and
a lengthy and heated court battle with
label LaFace/Arista), Toni Braxton at
last returns—once again on LaFace—
with the debut single from her eagerly
awaited album “The Heat,” scheduled
for release April 25. The Rodney Jer-
kins-produced “He Wasn't Man
Enough” is an all tempo-driven track,
with a fiery-edged beat. Braxton's
deep, sultry vocals, which are indeed
her signature, set the tone for the
lyrie, which tells the story of a strong
woman who rids herself of the wrong
man, then explains to his new wom-
an—the other woman—that she was
his second choice: “What are you
thinking?/Why’d you marry him?/Did
you know I made him leave?/Did you
know he begged to stay with me?/He
wasn’t inan enough for me.” While
Braxton is most recognized for her
melancholy ballads produced by Baby-
face, she’s no stranger to success with
other producers, such as her work
with Bryce Wilson on “You're Makin’
Me High” and R. Kelly’s I Don’t
Want To.” Her work with Jerkins
should finally set the record straight
for the last time: She's talented with
or without Babyface. This is going to
be a smash.

(Continued from preceding page)

% VERBOW New History (3.59)

WRITER: Jason Narducy

PRODUCERS: Brad Wood, Verbow

PUBLISHER: Deuch Tunes, ASCAP

Epic/550 Music 46420 (CD promo)

Bittersweet guitar pop in the grand tradi-
tion of Big Star and Sugar, Verbow's “New
History” is an excellent first single from
the forthcoming “White Out,” the Chicago
band’s third album and second for
Epie/550 (following the Bob Mould-pro-
duced “Chronicles” from '97). Led by ace
singer/songwriter Jason Narducy and
blessed by the atmospheric cello of Alison
Chesley, Verbow makes a rich, emotionally
textured acoustic/electric noise, abetted by
indie knob twiddler extraordinaire Brad
Wood. The promo CD-5 also features the
hook-heavy “Ambulance”—an albun track
to rival the single—as well as an energized
live version of “Holiday,” the standout song
from the acclaimed “Chronicles.” The air-
waves can always use literate, heartfelt
rock songs (maybe now more than ever),
and “New History” is that in spades.

CHICAGO Back To You (3:35)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Chicago Records (CD promo)

It’s hard to believe that Chicago is work-
ing singles from its 26th album since form-
ing 33 years ago. This time around, it's a

SPOTLIGHT
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HANSON This Time Around (3:55)
PRODUCERS: Stephen Lironi, Hanson

WRITERS: I. Hanson, T. Hanson, Z. Hanson
PUBLISHER: Jam’N'Bread Music, ASCAP

Island 15034 (CD promo)

Perhaps you thought you wouldn't be
hearing this name again, but Hanson is
not only back, it has wisely redefined
itself. While the hooks are still firmly
in place, the overall sound now is much
more rock-oriented. and it’s damn
credible. You may recall that these
guys already wrote their songs and
played most of the instruments on
their 1997 major-label debut, “Middle
Of Nowhere.” You may also remember
that middle child Taylor showed
incredible promise with a voice that
simply cooked in a live setting. Wisely,
this mature concoction cuts a clear
path to an older audience, giving it a
solid chance at adult top 40 in addition
to its base at mainstream pop. The
song, which the guys wrote and co-pro-
duced, opens as a ballad, with a piano
intro that resembles “Desperado,”
then gradually picks up steam until it
bursts into a rousing midtempo chorus
that will simply make your mouth drop
open. Taylor’s vocals are magnificent,
at once soulful and full of depth, while
the instrumentation is meaty, creative,
and fulfilling. It’s time to disregard any
preconceived notions about this act and
accept the fact that Hanson has the
enduring talent and confidence to
reach its greatest heights yet with this
enlightening single.

live project, recorded—where else?—in
Chieago. For this new track, the eight-man
ensemble returned to the studio to give
the onstage version a more polished sound,
as longtime fans have become accustomed
to since the early '80s. While the outfit is
visiting familiar territory with this glossy
ballad, its sound continues to compel,
thanks to the rejuvenated tradition of
working those signature horns into the
mix. Vocals and production remain pre-
dictably smooth and quite adult-centered.
Here’s one that AC radio could make its
own, honoring tradition to the delight of
Chicago’s dedicated fan base.

> DEF SQUAD FEATURING SLICK RICK AND
ERICK ONASIS Why Not (time not listed)
PRODUCER: Erick Sermon

WRITER: E. Sermon

PUBLISHER: not listed

DreamWorks 5260 (CD promo)

In the world of hip-hop, it seems as though
everyone has an alias or two. Looking at
the numerous mobster and superhero
secret-identity references, the list seems
endless. EPMD’s Erick Sermon has taken
on the moniker Erick Onasis as he sets off
on the new “Def Squad Presents” album
with “Why Not.” With the help of Slick
Rick, Sermon does what he does best,
offering bass-heavy jams perfect for mak-
ing car speakers knock with urgency. A
member of the Def Squad (along with Red-
man and Keith Murray) as an MC and in-
house producer, Sermon makes his sigha-
ture sound heard all over “Why Not” as
the beat bounces back and forth like an
energetic pingpong ball. Lyrically, Sermon

SPOTLIGHT

LINDA EDER Vienna (4:18)

PRODUCERS: Linda Eder, Frank Wildhorn
WRITERS: F. wildhorn, G. Benson

PUBLISHERS: Scaramanga Music/Les Etoiles de ta
Musique/Forever Music/E.G. Music, ASCAP

Atlantic 300090 (CD promo)

In an arena in which so much of what
we hear is predictable and laissez
faire, Linda Eder’s “Vienna” is a rare
and overwhelmingly affecting offering,
the kind of song that will prompt a
free flow of tears and much thought
after experiencing. Lush, beautifully
written, and sung with a conviction
and sensitivity that seldom crosses the
line into the pop pantheon, this is a
proud moment for this Broadway-
turned-mainstream artist and a song
that must be searched out from her
current album, “It's No Secret Any-
more.” While the full 6:02 version
magnifies the oceasion, the trimmed
4:18 radio edit still does the job, deliv-
ering the kind of melodrama that is
seldom carried off with such aplomb
and grace. The song reflects on that
perfect past moment in one's life—in
this case, at a small café in Vienna,
“Watching you watching me/All that
our eyes could see/All of the night, you
chased into the dawn/It was the best
time of my life.” Now, however, the
sands of time have led to change, and
“that dance belongs to yesterday.”
Eder is simply perfection here, deliv-
ering her finest moment to date,
equally matching technical prowess
with a delivery so fraught with heart-
ache that listeners will be left holding
themselves up, wholly drained. Of
course, this is the kind of song that
radio will have to champion, since it's
not your average pop ballad, but it
guarantees instant listener reaction
and could wel! be one of the real chart
gifts of the year. Utterly divine, mov-
ing, and as powerfully produced (by
Eder and co-writer Frank Wildhorn)

as a symphony. A must-hear.

and Rick trade jabs like the old pros they
are. Although his name may change, it’s a
fortunate thing for all that the sounds of
Sermon remain the same.

BEANIE SIGEL The Truth (3.40)

PRODUCER: Kanye West

WRITERS: D. Grant, K. West, G. Nash

PUBLISHER: not listed

Roc-a-Fella/Def Jam 15059 (CD promo)

Rappers have at times been called “street
corner preachers.” Like men of the cloth,
their words have been known to move
large masses of people. Similarly, their
incorporation of music into their messages
often evokes an array of emotions from
their audiences. In the chureh of hardcore
hip-hop, Beanie Sigel is the newest MC to
step to the pulpit and testify with his new
single, “The Truth,” from the album of the
same name. Organ samples vide a gritty
backbeat as Sigel raises the stakes in the
hip-hop game with his no-nonsense flow.
Sigel, most recently known for his turn on
Jay-Z’s “Do It Again (Put Ya Hands Up),”
continues to bring a hard-edge lyric that is
unforgiving to his competitors. If “The
Truth” is the first verse of Sigel's testa-
ment, then let the hip-hop church say
“Amen!”

Topsy-Turvy

Written and directed by Mike Leigh

Starring Jim Broadbent, Allan Corduner, Ron Cook, Tim-
othy Spall, Lesley Manviile, Shirley Henderson
Cinematography by Dick Pope; music by Carl Davis
October Films

Nothing in Mike Leigh’s previous
films—gritty studies of contempo-
rary English life among the lower-
middle classes—has ever suggested
he would someday take on the reign-
ing giants of late-19th-century British
musical theater. “Topsy-Turvy,”
Leigh’s Gilbert and Sullivan film, is
so different from his earlier work like
“Life Is Sweet” and “Naked” that it
comes as a major surprise.

Yet with this left turn in subject
matter, this accomplished writer/
director has topped himself. “Topsy-
Turvy” is not only a richly conceived
period film that borders on being a
musical. It’s a masterful celebration
of theater, creativity, collaborative
effort, and the many varieties of
English eccen-
tricity.

G&S aficiona-
dos will react
ecstatically, but
the film is not so
esoteric that it
can’t be enjoyed
by those who
don’t know a
“Penzance”
from a “Pina-

Katrin Cartlidge and Allan Corduner
(Arthur Sullivan) in “Topsy-Turvy.”

suades Sullivan to collaborate again.

From this point on, the movie
chronicles how a G&S classic, “The
Mikado,” was first staged. No detail
is overlooked as the film zeroes in
on all the tasks involved in mount-
ing the show—whether it’s the
authenticity of the costumes (no
corsets under those kimonos) or the
precise diction needed to deliver
Gilbert’s intricately worded verses.

All of this is exhilarating to watch,
particularly as Gilbert puts the per-
formers through their paces and Sul-
livan works just as intensively with
the musicians and singers. Everyone
behaves impeceably with formal Vic-
torian manners, but the passion for
the work is evident. Throughout, we
are tantalized by hearing portions of
the songs in the rehearsal stage, and
the thrill is in seeing how the pro-
duction takes shape.

At the same time, there is no short-
age of backstage drama and intrigue.
) “Topsy-Turvy”

& dwells seductive-
ly on every as-
pect of the fami-
ly-like world of
the theater;, from
its clashing egos
to its hard busi-
ness realities.

The perfor-
mances are a
marvel, starting

fore.” And while

those familiar with the duo’s work
will guess or know how the story
turns out, there’s real suspense in
seeing how it happens. “Topsy-
Turvy” should win over anyone will-
ing to surrender to Leigh's fascina-
tion with two remarkable characters
and the equally compelling world in
which they lived and thrived.

When the film opens, it's 1884 in
London, and G&S and their theatri-
cal home, the Savoy Theatre, are fac-
ing a crisis. After a long run of com-
mercial and critical successes, their
latest effort, “Princess Ida,” is not
enjoying the same reception. What’s
more, Arthur Sullivan is tired of
writing music for William S. Gil-
bert’s lyrics and librettos, seeing
their operettas as “trivial soufflés”
dependent upon “topsy-turvy” plot
contrivances. Feeling his composing
has turned stale and repetitious,
Sullivan longs to write “serious
musie,” a grand opera in particular.
Gilbert’s latest libretto doesn’t
appeal to him, and despite the pair’s
contractual obligations to the Savoy,
their partnership seems doomed.

Then, by chance, Gilbert’s wife
persuades her reluctant husband to
attend a new exhibit on Japanese life
and culture. Gilbert is so fascinated
by Kabuki theater, the tea ceremony,
and all other things Japanese that he
is inspired to conceive something
radically new: a work set in Japan.
The novelty of the idea, and Gilbert’s
typically witty treatment of it, per-

with Jim Broad-

bent's gruff, quintessentially Victori-
an Gilbert (who smiles only once—
but memorably—when a samurai
sword sparks his idea for “Mikado”)
and Allan Corduner’s archly endear-
ing Sullivan, a libertine with his mis-
tress and prostitutes—a sharp con-
trast to his stern, all-business partner:
Leigh’s sizable enseimble cast
overflows with characters as rnehly
drawn as the two leads. Ron Cook’s
Richard D’Oyly Carte, the Savoy’s
producer, is a model of smooth busi-
ness professionalism as he handles
crises big and small, including the
fragile G&S relationship. His Savoy
company is rife with flamboyant,
grandly self-absorbed theatrical
personalities, particularly Timothy
Spall’s Richard Temple (who plays
the Mikado) and Shirley Hender-
son’s angel-voiced Leonora Braham.
Matching the casting triumphs
are the film’s look and sound. The
sumptuous sets and home in-
teriors—displaying the Victorians’
love of luxurious clutter—are rav-
ishingly shot with period lighting.
Carl Davis’ score draws from Sul-
livan’s ringing melodies, and the
musical sequences from “The
Mikado” and other G&S operettas
are splendidly performed. With its
comic tone and high spirits, “Top-
sy-Turvy” equals the best of G&S’
musical satires, even as it pays rev-
erent tribute to the creators and
collaborators that produced them.
BRUCE JANICKE

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Mary Mary’s ‘Thankful’ On Golumbia

Sister Duo’s Debut Gospel Album Aims To Cross Over

BY DAVID NATHAN

LOS ANGELES—Gospel’s contem-
porary crossover ranks—iwhich
include Kirk Franklin, Yolanda Adams,

Co-writers on all but the tradition-
al spiritual “Wade In The Water” and
the song “Be Happy,” sisters Erica
and Tina Atkins have delivered a par-

great singers and songwriters—peri-
od. At a time when gospel music is
selling in groundbreaking numbers,
the group has delivered solid materi-

al that’s uplifting and
accessible.”

The duo became 4
bona fide recording act
in "98 after collaborat-
ing on songs with pro-
ducer Campbell, who
met the sisters when
they were appearing
in the '95 Michael Mat-
thews-produced trav-
eling gospel show

and Trin-i-tee 5:7—are about to be bol-
stered with the April 25 Columbia
Records release “Thankful,” the
debut album by L.A. duo Mary Mary.
Produced by Warryn Campbell
(Dru Hill, Brandy) for his Nyrraw
Entertainment, the 14-track set will
be simultaneously released in the
U.K. and Canada. First single
“Shackles (Praise You)” is slated for
March 7 U.S. commereial release.

ticularly soulful rec-
ord steeped in gospel
Iyvrieism yet grounded
firmly in contempo-
rary R&B. Hitmak-
ing labelmates Des-
tiny’s Child guest on
the cut “Good To Me.”

“Our music is for
everybody,” says
Erica. “It’s especially
for the people who

A League Of Her Own. Toni Estes, a Grammy nominated songwriter for the
Whitney Houston track “It's Not Right But It’'s Okay,” recently signed a solo
recording contract with Priority Records. Her first album, “Two-Eleven,” is set for
release later this year. Shown, from left, are Priority senior VP of business and
legal affairs Scott Aronson, Priority CEQ/president Bryan Turner, Priority senior
VP of A&R Andrew Shack, Estes, her manager Billy Estes, Priority A&R director
Mark Brown, and Priority executive VP Stephen Drath.

MARY MARY

Barry White, Missy Elliott, Product G&B
Among Al:ts With Ilpl:nmmg Projects

OUND BITES: Private Music’s Barry White is
busy working on his follow-up to “Staying Power,”
which recently netted the deep-voiced singer two
Grammys—the first in his 30-year career. Though he
says he’s “not at the stage where I want to talk about
the new album’s title or guest artists,” he notes it will
be released later this year. Other than that, he’s “try-
ing to keep my head above water and stay clear with
my thoughts.” As for plans to write another book,
White laughs and says, “Not any time soon.”

While appreciative of his Grammy wins, the San
Diego-based White adds, “I’ve been nominated many
times before, so I never thought I had a chance this
time. I haven't been to the
Grammys since 1974; I'm _
not into the circus atmos-
phere,” he says, alluding to
previous news reports in
which White criticized the
voting process in light of los-
ing the '74 best new artist
Grammy to Bette Midler.

The
Rhythm
and the

Blues

Before pondering her own
next album after “Da Real
World,” Missy “Misde-
meanor” Elliott will spend

the coming months overseeing the setup of several

releases on her EastWest/Elektra imprint, Gold Mind.
Up first is fledgling R&B male crooner T.C., whose
debut is due in late March. Female rapper Mocha’s
first collection is due this summer, while artist
Nicole’s project is slated for fall.

“These are my babies,” says Elliott. “I'm very proud
of the work they’re doing; they’re kicking it hard.”

Money Harm and Sincere—better known as the
Product G&B, whose vocals graced Santana’s Gram-
my-winning “Maria Maria”—sound off with their self-
titled debut album on June 27. The first single from
the Refugee Camp/Columbia set is “Tired Of Being
Broke,” featuring guest MC 50 Cents. “Naturally,
we're talking about money,” says Sincere. “But we're
also talking about everything else that can get broken:
hearts, minds, and souls.”

Calling their sound “a musie revolution of ghetto and
blues [G&B] that mixes R&B, hip-hop, and soul,” the
Hempstead, Long Island (N.Y.)-based pair—discov-
ered by Pras of the Fugees and now on Wyclef Jean’s
label—say their songs go beyond just dealing with
love. “We're talking real problems like divorce, crime,
being homeless . . . ghetto and blues for the world,”
says Sincere.

In addition to a forthcoming MCA album of his own,
B.B. King is collaborating on Eric¢ Clapton’s new

by Gaxl Mitchell

Reprise project, due June 13. “I’'m working with the
No. 1 rock’n’roll guitarist,” King says. With a ninth
Grammy under his belt, he has no intention of slow-
ing down. “I'll quit five to 10 years after I'm dead” . ..
Yolanda Adams, currently touring on the East Coast
with Fred Hammond and other gospel stars, goes
back to the studio in July to record her sophomore
Elektra set. While Adams says she’s been doing
albums like the Grammy-winning “Mountain High . . .
Valley Low” for six years, she credits the major “back-
ing of a company like Elektra and CEO Sylvia Rhone.
Getting it out there really made a huge difference.”

Production team Soulshock and Karlin are busy
at work with girl group
H.E.A.T. and rapper
Latrice, both of whom will
release debut projects later
this year on the team’s Soul-
power/Columbia imprint . . .
Priority releases Ice Cube’s
“War & Peace—The Peace
Disc, Vol. 2” on March 21;
first single is “Until We
Rich.”

Rap group NOCOAST
and R&B singer Nakia
Hudson are first up on the 2000 release slate for
Humility Records, established by Sacramento Kings
player Chris Webber and president/GM Stacey Mur-
ray. The WEA/Light Year Entertainment-distrib-
uted, multi-genre label also plans to sign two more acts
this year.

PULLMAN BONDS WITH ISLEY: A court-
approved settlement has been reached between
Ronald Isley, his bankruptey trustee Howard Ehren-
berg, EMI Music Publishing, and the Pullman
Group—uwith the latter purchasing Isley’s share of the
Isley Brothers’ catalog for $4.8 million. Separate bids
had previously been filed by Pullman, EMI Musie, and
singer Michael Bolton. Pullman, the architect of
asset-backed bonds for James Brown, David Bowie,
and other music figures, plans to securitize the Isley
Brothers’ assets.

SAVE THE DATE: A memorial tribute to black
radio, record, and trade publication pioneer Jack Gib-
son, who died Jan. 30, takes place March 9 at the
National Action Network House of Justice in New York
with the Rev. Al Sharpton as the host.

Assistance in preparimg this colummn was provided by
Larry Flick in New York.

may not come to

church. That’s who we want to reach.”
Producer Campbell says the sisters

“are not just good gospel singers but

“Mama I'm Sorry.”
Tina says, “By the time Warryn had
concluded a deal for us with Columbia,
(Continued on next page)

LV Shows His Romantic Side With
o0lo Set ‘How Long’ On Loud Label

BY TRACY E. HOPKINS

NEW YORK—You muy remember
LV as the voice singing the Stevie
Wonder-inspired hook to Coolio’s
Grammy-winning single “Gangsta’s
Paradise.” Now LV—short tor Large
Variety—has re-emerged with his
first solo album.

Loud Records releases the appro-
priately titled “How Long™ April 18.
The title track also doubles as the
lead commercial single, bowing
Mareh 21.

LV (aka Larry Sanders) says he’s
always possessed a romantic streak.
Growing up, he listened to smooth-
singing mentors Marvin Gaye and
Bobby Womuack.
In fact, “How
Long” features a
version of Wom-
ack’s “Woman's
Gotta Have It.”
Despite his
romantic bent,
however, LV got
his start singing v
hooks for gang-
ster rappers like the South Central
Cartel and Mellow.

“I chose to do something other
than [work with] gangster rappers,”
says the 32-year-old, who co-wrote
several songs on the album. “What
they do isn't about love. This is a
straight soul and R&B record dedi-
cated to women. A lot of men don’t
know what chivalry is, while women
think love is buying them a car or
house. But love comes from deep
down in your soul. It’s not about
material things.”

The Los Angeles native, managed
by Full Circle Entertainment.com,
recorded most of the album in New
York. Represented musically by Voco
Music Publishing (ASCAP), LV col-
laborated with producers Mario
Winans, Kenny Smooth, Mare Gor-
don, and Mark Kinchen.

LV is also the first R&B artist to

be released under the new Loud/
Sony partnership (Billboard, July 17,
1999). Loud’s support of LV actually
began last December. That’s when
street team-distributed CD sam-
plers appeared at restaurants, bars,
nightelubs, and hair salons, supple-
mented by listening parties.

“Our overall goal has been to get
the music out as soon as possible,”
says L.T. Blassingame, Loud’s senior
VP of marketing. “We want to rein-
troduce the public to his voice.”

Additional plans include a March
label branch/promo tour of the top 10
markets, plus a female-focused con-
test with BET.com. April will find
LV doing showcases in New York,
Los Angeles, and Chicago.

“LV’s vocal ability has been taken
to a completely different level,” notes
Blassingame. “It’s a very soulful
record whose message is about re-
specting women.”

LV also hopes listeners will appre-
ciate his positive message and not
get caught up on his physical image.
“I want people to say, ‘This guy is
singing straight to me . . . about
me.’ »

The single has already received a
vote of confidence from Tracy Clo-
herty, PD of WQHT New York.
“‘How Long’ is one of the records I
love to hear on my station,” she says.

According to Loud VP of promo-
tion Geo Bivins, the label is target-
ing R&B and AC stations—a goal he
hopes won’t be hindered by LV’s for-
mer rap associations.

“‘Gangsta’s Paradise’ helps peo-
ple remember the voice, but this is a
totally different project,” says Bi-
vins, who places LV in the same class
as Gerald Levert and Brian Me-
Knight. “Coolio is West Coast play-
er music, and some PDs |still think]
LV is from that [genre]. But LV’s a
leading R&B balladeer and will be
one of the greatest singers of the
century.”
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MARY MARY’S ‘THANKFUL ON COLUMBIA

(Continued from preceding page)

we already had half the album done.”
Prior to meeting Campbell, the sis-
ters had sung background vocals indi-
vidually for a number of key artists:
Erica with Brian MeKnight, Brandy,
and Terry Ellis; Tina with Kenny Lat-
timore and Eric Benét. Signed to EMI
Musie, the duo penned “Dance” for
"97's “Dr: Dolittle” soundtrack and per-
formed the song with Robin S. Their
composition “Let Go, Let God” was
used in the gospel version of the "98
“The Prince Of Egyvpt” soundtrack
Motown’s 702 recorded the pair’s
“What More Can He Do” for its self-
titled 1999 release, while Yolanda
Adams, one of the duo’s musical inspi-
rations, recorded two tunes co-writ-
ten with producer Campbell for her

Managed by the Creative Manage-
ment Group, Tina and Eriea are
ASCAP writers with individual pub-
lishing companies: Plum’s Song/April
Musice (Erica) and It's Tea Tyme/April
Music (Tina). A major Columbia pri-
ority, Mary Mary’s debut set is the
subject of an extensive domestic and
international campaign. Demmette
Guidry, senior VP of black music, says
a grass-roots setup began in Septem-
ber '99 when the group’s music was
introduced at the Gospel Music Work-
shop of America in New Orleans. The
next month, white-label vinyl was sent
to mainstream clubs, roller-skating
rinks, and youth inistries.

In November, Columbia began
working with independent gospel pro-

Grammy-winning Elektra album,
“Mountain High . .. Valley Low.”

STEPHANIE LOPEZ'S

motion company H.U.G.E. Marketing
and Promotion, and a three-track

RHY L
SLCTION

FEELING FINE: It seems “Voodoo” works for DAngelo. A little reli-
gious intervention has caused his “Untitled (How Does It Feel)” (Chee-
ba Sound/ Virgin) single to make Billboard history this issue. This is only
the second time that a song has made it to the No. 2 slot on the Hot
R&B/Hip-Hop Singles & Tracks chart without a retail single. No com-
mercial release is planned.

The other airplay-only song to reach this high was Ginuwine’s “So
Anxious,” which rose to the runner-up spot in August last vear; D’Angelo
has 19% more airplay now than Ginuwine did in '99. Could all that extra
airplay mean a shot for the coveted No. 1 slot? Only time will tell. This
Virginia-born music guru has much more in store for us. Look for him
on tour with Mos Def, and in selected cities with Q-Tip, from March
through May.

ALL IN THE FAMILY: After a three-year hiatus, Toni Braxton is
back on the singles chart. Her LaFace/Arista track “He Wasn’t Man
Enough” is this issue’s Greatest Gainer/Airplay, jumping 80-35. a nice
and hefty 169% increase over last issue. All of her previous singles on
this chart have gone top 10, and, it seems, “Man Enough” might be
ready to make the move onto this prestigious list of hits. Also in the
family, Braxton’s sister Tamar, now on Billboard Online’s R& B Bub-
bling Under chart, sits ready to break into the bigger chart with “If
You Don’t Wanna Love Me” (DreamWorks). We’ll be watching both of
these ladies closely.

THEY LIKE IT: A new star in the musical galaxy has been making noise
on the chart lately. Sammie, a 12-year-old Miami resident, makes it big
at retail this issue with the No. 1 single at R&B core stores. Age is just a
number, and Sammie proves it with “I Like It” (Freeworld/Capitol), at
No. 9 on Hot R&B/Hip-Hop Singles & Tracks. After his great recent
appearance on “The Tonight Show With Jay Leno,” a school tour about
to kick off, and a Disney radio special set to run, it sounds to me like the
sun is on its way up for this youngster.

GOT IT RIGHT: Aaliyah hits our musical senses again with “Try
Again” (Blackground/Virgin), which grabs the Hot Shot debut at No. 47
on the singles chart. An increase in radio audience brings her total to
11.7 million listeners. “Try Again” is one of two Aaliyah tracks on the
chart this issue. The other, “I Don’t Wanna” (Blackground/Priority), stays
at No. 10. Both singles originate from the soundtrack to “Romeo Must
Die,” a film due in theaters next month. Aaliyah not only lends her vocals
to this soundtrack but also stars in the movie. Can we say multifaceted
artist? Now that is a woman of the millennium.

THAN K YOU: I want to thank in advance everyone reading this column
for all of your support and input. I have had the privilege of a full and
wondrous career in the industry over the years and have very big shoes
to fill, following my friend and peer Datu Faison. I look forward to the
music, the time, and the energy I will both give and receive from you all.

sampler featuring the rhythm-and-
praise track “Thankful,” “Wade In
The Water,” and contemporary gospel
cut “What A Friend” was serviced to
gospel radio, gospel specialty shows
on R&B stations, syndicated gospel
shows, and industry tastemakers. A
promotional CD featuring “Shackles
(Praise You)” went to R&B, crossover,
and gospel stations Feb. 9.

Appearances by Mary Mary
(whose name refers to two biblical fig-
ures, Mary Magdalene and Mary,
mother of Jesus) at the Church of God
in Christ Convention in Memphis last
November and at the Stellar Awards
pre-nomination dinner have elicited
pre-release excitement, notes Guidry,
who says the label’s plan is “to tran-
sition out of the gospel setup into a
mainstream launch.”

The group will be doing showcases
in Detroit, Dallas, L.A., Nashville,
Raleigh (N.C.), New York, Birming-
ham (Ala.), and Atlanta, starting Feb.
28, Guidry says. “We'll have a special
New York press showcase on April 13,
the day before the Essence Awards.
We’re also planning a 10-city tour
from April 31 to May 19.”

“‘Shackles’ debuted on the U.K.
Music Week Urban Club chart in
January and is already receiving spot
play on [key U.K. radio outlets] Radio
1 and Choice-FM,” notes Julie Bor-
chard, Columbix’s senior VP of inter-
national. “Our plan is to bring key
tastemakers to the U.S. for the
group’s March and April showcases.”

Borchard adds that “Shackles” will
be issued prior to the album—due for
release in Europe, Japan, Asia, Aus-
tralia, and Latin America—with
dates to be confirmed. Mary Mary
kicks off a tour of the UK., Germany,
and France May 21.

Interest in the group is strong at
radio and retail. “We've been playing
‘Shackles’ since December on our Sun-
day morning ‘Rhythm & Praise’ show;”
savs Helen Little, operations manager
and director of urban programming
for AMFM Inc. at WUSL Philadel-
phia. “We've had tremendous response.
Mary Mary’s music definitely has the
ability to break out of specialty pro-
gramming into mainstream airplay.”

Willie MeClendon, owner of ACC
Enterprise Gospel Mart in Chat-
tanooga, Tenn., says, “This group is
going to bring more awareness to con-
temporary gospel.”

Aware that Mary Mary is virtually
the first gospel-oriented act at Colum-
bia Records since Tramaine Hawkins
recorded for the label in the mid-"90s,
Tina says the duo—whose early influ-
ences include the Clark Sisters, the
Winans, and Shirley Caesar—Ilooks at
its Columbia association as “an oppor-
tunity to get us into the secular world.
The gospel market is where we first
performed, and we know that’s our
base. We feel the company can get our
musie out everywhere.”

Adds Eriea, “Our music is so hip-
hop and has an urban feel. But the
songs we write tell the message of
Christ specifically. We're coming
behind a lot of great artists like Kirk
Franklin and Yolanda Adams. We
want to reinforce what they’ve already
delivered and take it one step further.”
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LA.LE. Realizes Musical Destiny With GhettoWorks Debut

BY GAIL MITCHELL
LOS ANGELES—No divas allowed.
That’s the first thought that comes to
mind after talking with GhettoWorks
act FATE. (For All That’s Endured).
The trio’s self-titled debut—the first
release on Queen Latifah and Flavor
Unit partner Shakim Compere'’s
Warner Bros. imprint (Billboard,
June 12, 1999)—bows April 18.
There’s definitely nothing preten-
tious about FA.TE. members Tiffany
Chisolm (“Tiff”), Shaunesa Walker

(“Shy”), and Patricia McKelvin (“Pre-
cious”). The three are confident,
determined, and ready for what lies
ahead.

“It’s everything we thought it was
going to be because my mom [group
co-manager Alegna Harris) prepared
us for everything,” says Precious. “In
fact, she came up with the name
F.A.T.E., believing that when you
struggle for stardom you go through
a lot of things and those who over-
come will endure.”

FATE

Adds Tiff, “We’ve finished high
school and plan to finish college in the
future because we want to do other
things, like maybe run our own label.”

Coming up on four years together
as of July, FA.TE. counts fate as a
major factor in its burgeoning career.
Jersey City, N.J., residents Shy and
Tiff irst met in high school, hooking
up with Harlem, N.Y.-based Precious
at an audition for another group.
They banded together as a trio in
1997. Harris and co-manager Valerie
Hicks of New York-based AppleGar-
den Entertainment later gave a demo
tape to a Flavor Unit employee, who
then forwarded the tape to Com-

pere’s brother Paul. And the rest, as
they say, is history.

The upcoming, 12-track albumisn’t
the ladies’ first introduction to the
public. Midtempo album cut “Just
Becuuse” originally appeared on the
soundtrack to last year’s “Deep Blue
Sea” starring Samuel L. Jackson and
LL Cool .J. And the track is also the
first single from GhettoWorks/Flavor
Unit/Warner Bros. compilation “The
Takeover” (released Feb. 29).

(Continued on page 42)

BILLBOARD MARCH 11, 2000

www.billboard.com

www.americanradiohistorv.com

31


www.americanradiohistory.com

Billboard

MARCH 11, 2000

Hot R&B/Hip-Hop Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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LISTEN TO YOUR MAN
CHICO DEBARGE FEAT JOE (MOTOWN)

.
o
.

5115 SAY MY NAME
DESTINY'S CHILD {COLUMBIA)

2EIEIE]

36 | 15 | BREATHE AND STOP
Q-TIP (ARISTA 2001/ARISTA)

A== 18[a]=]~]8

DR. DRE FEAT EMINEM (AFTERMATH/INTERSCOPE)

7 | 23| GETIT ON TONITE 45| 34| 29 | VF YOU LOVE ME
MONTELL JORDAN (DEF SOUL/IDIMG) MINT CONDITION (ELEKTRAVEEG)
T BOYZ UNTIL WE RICH
8|2 MISSY "MISDEMEANOR™ ELLICTT {THE GOLD MIND EASTWEST EEGI 2|5 ICE CUBE FEAT KRAYZIE BONE (LENCH MOB/BEST SIDE, PRICRITY)
11|13 | FORGOT ABOUT DRE 47 [ 42| 7 | WHY YOU WANNA KEEP ME FROM MY BABY

GUY

EVE FEAT FAITH EVANS (RUFF RYDERSANTERSCOPE)

10] 9 | 29 | UKNOW WHAT'S UP 511 9 | VLIKEIT
DONELL JONES {UNTOUCHABLES/LAFACE/ARISTA SAMMIE (FREEWORLD/CAPITOL)
11|10 14 | LOVE IS BLIND SPEND MY LIFE WITH YOU

ERIC BENET FEAT TAMIA (WARNER BROS.)

WHOA!
BLACK ROB (BAD BOY/ARISTA)

WISH
CARL THOMAS (BAD BOY/ARISTA)

ANYTHING
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)

ET UP
AMEL LARRIEUX (550 MUSIC/EPIC)

i)
x
w
o

18] 6 THAT'S WHAT I’'M LOOKING FOR
DA BRAT (SO SO DEF/COLUMBIA)

55 | 19 | TURN YOUR LIGHTS DOWN LOW
LAURYN HiLL & BOB MARLEY {COLUMBIAISLAND/IDIMG)

NO MORE RAIN (IN THIS CLOUD)
ANGIE STONE (ARISTA)

—
o
~
)
o

RESURRECTION (PAPER, PAPER)
BONE THUGS-N-HARMONY (RUTHLESS/LOUD/EPIC!

PARTY UP (UP IN HERE)

NO LOVE (I'M NOT USED TO)

17| 6 | Dwx (RUFF RYDERS/DEF JARVIDIMG) 54|50 5 | (EoN EDMONDS (RCA
16| 9 | | NEED A HOT GIRL 59| 5 | WHEN YOU THINK OF ME
HOY BOYS (CASH MONEY/UNIVERSAL) ERIC BENET FEAT ROY AYERS (WARNER BROS )

19 | THE BEST MAN | CA

N BE
1815 GINUWINE, R L., TYRESE, CASE (COLUMBIA)

58| 6 | F**K YOU
DR DRE (AFTERMATH/INTERSCOPE)

BRING IT ALL TO ME

MARIAH CAREY FEAT JOE & 98 DEGREES (COLUMBIA}

| LEARNED FROM THE BEST
WHITNEY HOUSTON (ARISTA)

65| 4 | FEELIN' SO GOOD
JENNIFER LOPEZ (WORK/EPIC)

MR. TOO DAMN GOOD
GERALD LEVERT (EASTWEST/EEG)

19|14 24 ) DA ROCKWILDER
BLAQUE (TRACK MASTERS/COLUMBIA) METHOD MAN/REDMAN (DEF JAM/IDIMG)
ONE NIGHT STAND MARIA MARIA

23 | 16| 755 FeAT LATOCHA SCOTT (5L N-SLIDEATLANTIC 71| 3 | SANTANA FEAT. THE PRODUCT G&E (ARISTA)

21| 19 | 19 | NONE OF UR FRIENDS BUSINESS 59 | 53 | 3 | VS THIS PAIN OUR PLEASURE
GINUWINE (550 MUSIC/EPIC) MINT CONDITION {ELEKTRA/EEG)
CAN'T STAY GOTTA LEAVE

@) 31|18 DAVE HOLLISTER {DEF SQUAD/DREAMWORKS) 60| 3 | 702 morown)
RYDE OR DIE, CHICK GIVE ME YOU

_23 24| 6 | i i T IBALAN ANDEVE RLFF RYDERSIVTERSCORE 741 2 | warv | BUGE (McAl
STAY OR LET T GO GIRLS ALL PAUSE

27| 7 | BRIAN MCKNIGHT (MOTOWN) 62 | 62| 12 | URUPY (ANTRAARTEMIS)
THANK GOD | FOUND YoOU CREEP INN

22115 63|56 | 11| \DEaL iNoONTIMENIRGIN

HOW LONG

68 | 4 LV (LOUD/COLUMBIA)

HE WASN'T MAN ENOUGH
TONI BRAXTON (LAFACE/ARISTA}

66 61|15 NOTORIOUS B.1.G.
THE NOTORIOUS B { G (BAD BOY/ARISTA}

5 | YOU OWE ME
NAS FEAT. GINUWINE {COLUMBIA}

| | 17's S0 HARD
BIG PUNISHER FEAT DONELL JONES {LOUD/COLUMBIA)

BABY DON'T CRY (KEEP YA HEAD UP 1)
2PAC + OUTLAWZ (AMARU DEATH ROW/INTERSCOPE)

CICIEIEIE

67 | 4 | IMPERIAL
RAH DIGGA FEAT BUSTA RHYMES (FLIPMODE ELEKTRA EEG!

31| 30| 25 | YOUR CHILD Y.0.U.
MARY J. BLIGE {(MCA) METHOD MAN/REDMAN (DEF JAM/IDJMG)

32122 18| GOT TOGETIT 73| 3| 82
SISQO FEAT MAKE IT HOT (DRAGON/DEF SOULIDIMG) YOUNGBLOODZ {GHET-O-VISION/LAFACE/ARISTA)
BACK THAT THANG UP GET RICH TO THIS

3334 JUVENILE (CASH MONEY/UNIVERSAL) 1116312 GOODIE MOB (LAFACE/ARISTA)
TRY AGAIN ILL BOMB

1 AALIYAH (BLACKGROUND/VIRGIN) 72|64 4 FUNKMASTER FLEX & BIG KAP (DEF JAM/IDJMG}

BACK AT ONE CHIN CHECK

35129130 BRIAN MCKNIGHT (MOTOWN) @¥79 6 N.W.A FEAT. SNOOP DOGG (PRIORITY)
2477 WHERE | WANNA BE

36|26 27 KEVON EDMONDS (RCA} —|! DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA}
DO IT AGAIN (PUT YA HANDS UP) ONCE UPON A TIME

37|32 |14 JAY-7 (ROC-A-FELLA/DEF JAM/IDIMG) 52

MONTELL JORDAN (DEF SOUL/DJMG)

O Records with the greatest airplay gains. © 2000 Biliboard/BPl Communications.

HOT R&B/HIP-HOP BEBIIHRENT AIRPLAY

1| | 1 | DEEP INSIDE BILLS, BILLS, BILLS
MARY J BLIGE (MCA) DESTINY'S CHILD (COLUMBIA)
2| 2 | 4 | VIVRANT THING 15| 13 | 22 | ANYWHERE
G-TIP {VIOLATOR/DEF JAM/IDJMG} 112 FEAT. LIL'Z {BAD BOY/ARISTA)
3| 5 |11 | FORTUNATE 16916 HAPPILY EVER AFTER
MAXWELL (ROCK LANDANTERSCOPE/COLUMBIA) CASE (DEF SOUL/IDJMG)
4|1 |4 | BEAUTY 17|12 | 5 | QUIET STORM
DRU HILL (DEF SOUL/IDIMG) MOBB DEEP (LOUD/COLUMBIA)}
503 [18/17s GONNA RAIN 18119 | 11 | UNPRETTY
KELLY PRICE (DEF SOUL/ROCK LAND/INTERSCOPE) TLC (LAFACE/ARISTA)
6l —11 THA BLOCK IS HOT 19116114 SO ANXIOUS
LIL" WAYNE (CASH MONEY/UNIVERSAL} GINUWINE (550 MUSIC/EPIC}
716 | 4 | WECAN'T BE FRIENDS 20| 20| 5 | MY LOVE IS YOUR LOVE
DEBORAH COX WITH R.L. (ARISTA) WHITNEY HOUSTON (ARISTA)
LOVE YOU LIKE | DID EX-FACTOR
8 4 5 112 (BAD BOY/ARISTA) 212332 LAURYN HILL (RUFFHOUSE/COLUMBIA)
NO SCRUBS YOU CAN DO IT
9 8 |24 TLC (LAFACE/ARISTA) 2|17 2 ICE CUBE (LENCH MOB/BEST SIDE/PRICRITY)
10715 GIVE YOU WHAT YOU WANT (FA SURE) 23| 25| 16 | WHAT YA WANT
CHICO DEBARGE (MOTOWN EVE & NOKIO (RUFF RYDERS/INTERSCOPE)
WHERE MY GIRLS AT? NEVER GONNA LET YOU GO
1 702 (MOTOWN} 2418112 FAITH EVANS (BAD BOY/ARISTA)
121 10| 7 | BLING BLING 25|14 | 7 | GOT YOUR MONEY
B G. (CASH MONEY/UNIVERSAL) OL’ DIRTY BASTARD FEAT. KELIS {ELEKTRAEEG)
Recurrents are titles which have appeared on the Hot R&B/Hip-
13 It MOSS DFgFT(RBA?NaBYS/PRIORIW) E{:lgj‘phgelﬁzgh;g for more than 20 weeks and have dropped
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
24/7 (C-Town, BMI/White Rhino, BMI/TVT. BMI)
85 (Drugstore, ASCAP/Ghetto Street Funk, ASCAP/itco South.
ASCAP/Music Of Windswept, ASCAP/Gnat Booty,
ASCAP/Chrysalis, ASCAP)
ANYTHING (Lil Lu Lu, BMI/EMI Blackwood, BMI/Holls,
BMI/Food. Water & Shelter, ASCAP/Copyright Control) HL
BABY DON'T CRY (KEEP YA HEAD UP (1} Uoshua's Dream,
BMI/Songs Of Universal, BMI/Jun%Ie Fever, BMI/EMI B!ackwuod
BMI/Soulvang. BMI/Thug Nahon, BMi/Suge, AS B.
ASCAP/Foxbeat, ASCAP/Universal. ASCAP) HL/W
BACK AT ONE (Cancelled Lunch. ASCAP/UmversaI-PonGram
International, ASCAP) HL/WBM
BACK THAT THANG UP (Money Mack, BMI}
BEST FRIEND (EMI April, ASCAP/Yellow Man, BMI/Butter Jinx.
BMI/BMG, ASCAP) HL
BOUNCE (Cal-Rock, ASCAP/EMI Virgin, ASCAP)
BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tamerlane, BMI/Stephanye, BMI) WBM
BRING IT ALL TO ME (B.K Lawrence, BMI/Warner-Tamerlane.
BMI/Cori Tiffani, BMI/Sony/ATV Songs. BMI/Co génght
Control/Mawkeens, ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
CAN'T STAY (Cherry Ruver, BMI/Son%s 0f DreamWorks,
BMI/Gee Jaz. BMI/MaMa Bev's, BMI/Oh! God,
ASCAP/Universal-PolyGram International, ASCAP)
CAUGHT OUT THERE (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI Apri, ASCAP) HL
CHIN CHECK {Gangsta Boogie, ASCAP/WB, ASCAP/Ain't
Nuthin’ Goin' On But Funking, ASCAP/My Own Chit. BMI/EMI
Blackwood, BMI/MC Ren, A CAP) HLAWBM
CREEP INN (Noontime. ASCAP/Chrysalis, ASCAP/Naked Under
My Clothes, ASCAP/Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Muac, BMi/Warner-Tamelane, BMI) HL/WBM
DANCIN' (DoWhatiGotta, ASCAP/WB, ASCAP/Eddie F.
ASCAP/Rusty Knuckles, ASCAP/Beiewa, ASCAP/Universal-
PolyGram [nternatioral, ASCAP/Zomba, ASCAP/Smokin*
Sounds, ASCAP) WBM
DA ROCKWILDER {Wu-Tang, BMi/Careers- BMG BMI/Daynas
Day, BMI/Funky Nobte. ASCAP/Famous, ASCA
DEAR LIE (ECAF, BMI/Grung Girl, ASCAP/EMI Aprll ASCAP) HL
DO IT AGAIN (PUT YA HANDS UP) (Ll Lu Lu. BMI/EMI
Blackwood. BMI/Dayna’s Day, BMI/Shakur Al-Din, ASCAP/I
Love KJ, ASCAP/AIl Money Is Legal. ASCAP/Hitco South.
ASCAP/Music OF Windswept. ASCAP) HL
F**K YOU (WB, ASCAP/Aint Nuthin' Gain On But Funking.
ASCAP/My Own Chit, BMI/EMI Blackwood. BMI/In The Water,
ASCAP/Loot On Loose Leaves, ASCAP/Big Yacht ASCAP) HL/WBM
FEELIN' SO GOOD Uustin Combs, ASCAP/EMI April,
ASCAP/Sony/ATV Songs. BMI/Cori Tiftani, BMI/Sony/ATV Tree,
BMI/STD, A CAP/Nu orican, BMi/Hard Soul, ASCAP/Let Me Show
You, ASCAP/Jaseph h Cartagena, ASCAP/Jelly's Jams, ASCAP) HL
FORGOT ABOUT DRE (WB, ASCAP/AIN't Nuthin' Goin' On But
Funking. ASCAP/Hard Workin Black Folks, ASCAP/Famous,
ASCAP/Eight Mile Style. BMI} HL/WBM
FREAKIN'IT (Jobete. ASCAP/Warner-Tamerlane,
BMI/Bernard's Other, BM[/Sung/ATV Songs, BMI/Treyball,
ASCAP/Slam U Well, ASCAP/12 & Under, BMI/Love N Loyalty,
BMI/0'Brook, BMI/EMI April. ASCAP) HL/WBM
(B;IR )UPL(Dlmenme ASCAP/EMI Biackwaod, BM(/My Own Chit.
1) H
GET GONE (Naked Under My Clothes, ASCAP/Chrysalis,
ASCAP/Baby's Littie ASCAP/KDH. ASCAP/Noontime, ASCAP) WBM
GET T ON TONITE (Montell jordan. ASCAP/Famous,
ASCAP/Chubby, ASCAP/PLX. ASCAP/Tobak, ASCAP/Levars
Cribb. ASCAP/Warner/Chappell GmbH Germany/WB.
ASCAP/Edition Loflipop. GEMA/Warner-Tamerlane, BME) HL/WBM
GET RICH TO THIS (Organized Noize. BMI/Goodie Mab,
BM)/Chrysalis, BMI/Sic Fla, BMI/Gnat Booty. ASCAP)
GET UP {Sony/ATV Songs. BMI/hizop, BMI/EMI Apnil,
ASCAP/Eliza's Voice, ASCAP) HL
GIRLS ALL PAUSE (Antraphil, BMI/Sharon Hill, BMI/Bink Dog.

SESAC)

GIVE ME YOU (Realsongs, ASCAP) WBM

GOTTA LEAVE (Mass Confusion, ASCAP/WB. ASCAP/Rap
Tracks, ASCAP/E Beats, ASCAP)

GOT TO GET IT (Da Ish, ASCAP/Al West. BMt/Copynght Control}
HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP}

HE WASN'T MAN ENOUGH (Rodney Jerkins, BMI/EMI
Blackwood, BMI/Fred lerkins Ill. BMI/Ensign, BMI/LaShawn
Danels, ASCAP/EMI April, ASCAP/T And Me. ASCAP) HL

HOT BOYZ (Mass Confusion, ASCAP/WB, ASCAP/Virginia
Beach, ASCAP) WBM

HOW LONG (Yellow Man BMI/Butter Jinx, BMi/Hicklo,
ASCAP/Soiigeas, BMI/Hitco, BMI/Voca, ASCAP/Merokee,
ASCAP/Large Variety, ASCAP}

HOW MANY WANNA (White Rhuno, BMI/DJ Irv, BMI/Slavery.
BMI/Fox Film, BMI) HL

HOW WE ROLL (Annie Mae, BMi)

| DON'T WANNA (Naked Under My Ciothes, ASCAP/Chrysahs
ASCAP/Scantz, SESAC/Noantime South. SESA /

ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI) W

IF YOU LOVE ME (Mint Factory, ASCAP/EMI April, ASCAP) HL

| LEARNED FROM THE BEST (Realsongs, ASCAP) WBM

| LIXE IT (Cyptron, BMI/EMI Blackwood. BMI/Soundtron, BM!) HL
ILL BOMB (LL Cog} I, ASCAP/Sony/ATV Tunes, ASCAP/Imma
Play Jason, ASCAP/Music Sales, ASCAP)

IMPERIAL (Rah Digga, ASCAP/T'Ziah's, BMI/Warner-
Tamerlane. BMi/Wha-0h, ASCAP) WBM

| NEED A HOT GIRL (Money Mack, BM1)

IS THIS PAIN OUR PLEASURE (EMI April. ASCAP/Mint
Factorﬁ ASCAP
IT'S SO HARD (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/Jelly’s Jams, ASCAP/Young Lord, BMI/Janice Combs.
BMI/EMI Blackwood, BMI} HL

| WANNA KNOW (Zomba, ASCAP/Kiely. ASCAP/Conversation
Tree, ASCAP/EMI April, ASCAP/Foray. SESAC/1972. SESAC)

HL/WBM
1 WISH (Tom, ASCAP/Mike City, BMI)
KEYS {Shep And Shep, ASCAP/Hudson Jordan. ASCAP/Famous,
ASCAP/Simplee Shae, ASCAP) HL
LEFT & RIGHT (Unwersal- Poléﬁram International, ASCAP/Ah-
choo, ASCAP/Funky Noble, ASCAP/Famous, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMi/Zomba, BMI) HL/WBM
LEFT, RIGHT, LEFT (TlghtZ Def, ASCAP)
LET'S MAKE LOVE (2000 Watts, ASCAP/The Mother Chapter.
ASCAP/Toni Robn, ASCAP/WB, ASCAP) W
LISTEN TO YOUR MAN (Joseph's Dream, SESAC/Caravans of
Kedar, SESAC/Multisongs BMG. SESAC/Zomba. ASCAP/Fe-
Mac, ASCAP)
LOVE IS BLIND (Blondié Rockwell. ASCAP/Pent-1.
ASCAP/Dead Game, ASCAP)
LOW INCOME (Sony/ATV Tunes, ASCAP/TeBass. BMI/Huss
Zwm%h, ASCAP)
MARIA MARIA (Sony/ATV Tunes. ASCAP/Huss Zwingh.
ASCAP/TeBass, BMI/EMI Blackwood, BMI/Stellabella, ASCAP) HL
MR. LOVER (M&M, BMI)
MR. TOO DAMN GOOD (Divided. BMI/Zomba. BMI/Li' Mob,
BMIWarner-Tameriane, BMI) WBM
NASTRADAMUS (IIl Wil ASCAP/Zomba, ASCAP/Mawkeens,
ASCAP/Dynatone. BMI/Umchap ell, BMI} Wi
NO LOVE (I'M NOT USED TO) (Warner- Tamerlane
BMI/Batbie And DJ, BM[) WBM
NO MORE RAIN (IN THIS CLOUD) (Unwversal- -Songs Of

I Gram International, BMI/Lady Diamond, BMI/October 12th.

SCAP/Hitco South. ASCAP/Music Of Windswept, ASCAP/Universal

PonGram International, ASCAP/Cog] nght Control) WBM
NONE OF UR FRIENDS BUSIN SYS {Black Fountain,
ASCAP/WB, ASCAPAIrginia Beach, ASCAP) WBM
NOTORIOUS B.LG. (Big Poppa. ASCAP/lustin Combs,
ASCAP/EMI April, ASCAP/Essentral Vibe, BMI/Jamce Combs.
BMI/EM! Blackwood, BMI/Colgems-EMI, ASCAP) H
ONCE UPON A TIME (Montell Jordan, ASCAP/Famous
ASCAP/Shep And Shep. ASCAP/Hudson Jordan, ASCAP) HL
ONE NIGHT STAND (First N' Gold, BMI/Jucy Tyme, ASCAP)
PARTY UP (UP IN HERE) (Boomer X, ASCAP/Swizz Beatz.
ASCAP/Ruft Ryder-Ogad Game. ASCAP)
READY (Famous, ASCAP/Tunes On The Verge Of Insanity,
ASCAP/Mo Better Grooves, ASCAP/Hale Yeah, SESAC/Kandacy.
ASCAP/Air Control, ASCAP) HL
RESURRECTION (PAPER, PAPER) (Ruthless Attack,
ASCAP/Constructive Points, ASCAP/Mergela. ASCAP/Music 0t
Windswept, ASCAP)
RYDE OR DIE, CHICK (EM! April, ASCAP/Justin Combs.
ASCAP/Sheek Louchion, ASCAP/Jag'wons. ASCAP/Pantera's,
ASCAP) HL
SAY MY NAME (EM! Blackwood, BMI/Rodney Jerkins,
BMI/Ensign, BMI/Fred Jerkins I, BMI/Beyonce, ASCAP/Le

Billboard
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Hot R&B, Hip-Hop Singles Sales.

Compiled from a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SANTANA FEAT. THE PRODUCT G&B (ARISTA)

SoundScan®
1L
AFE ils
|2 |2 2|2
2| n | Y| TITLE G| & | TITLE
= | 5| = | ARTIST (IMPRINT/PROMOTION LABEL) < | £ | ARTIST (IMPRINT/PROMOTION LABEL}
15 MINUTES
—~=mml NO.1 B 37| 26 | MaRC NELSON (COLUMBIA)
| LIKE IT
2| 13| SAMMIE (FREEWORLO/CAPITOL) 1 wh at No. | 14 gﬁfgulg'f R(V%FE’,JQD?ETAEN)WOJMG)
716 MARIA MARIA 32|33 GET GONE

IDEAL (NOONTIMENVIRGIN)

1| § | THANK GOD 1 FOUND YOU
MARIAH CAREY FEAT JOE & 98 DEGREES (COLUMBIA)

43 | 21 | GIVE YOU WHAT YOU WANT (FA SURE)}
CHICO DEBARGE (MOTOWN)

THERE YOU GO

46| 12 | KEYS
PINK (LAFACE/ARISTA) LATANYA {(TVT)
3017 T BOYZ 36 | 25 | IF 1 COULD TURN BACK THE HANDS OF TIME
MISSY MISDEMEANCR" ELLIOTT (THE GOLD MIND'EASTWESTIEEG R. KELLY UIVE)
4 | 15| GET IT ON TONITE 38 | 21 | THE GREATEST ROMANCE EVER SOLD
MONTELL JORDAN (DEF SOUL/IDJMG) 4 (NPG/ARISTA)

6 | 19 | ONE NIGHT STAND
) SHIN FEAT LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC)

49| 3 | MR. LOVER
LT. STITCHIE (PRG/DEH TYME)

getgesgfg:mlswsﬁk

JIGGA MY N#****

o
w

1 1 LEARNED FROM THE BEST 41|79
WHITNEY HOUSTON (ARISTA) JAY-7 (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE)
g | 21 | LEFT, RIGHT, LEFT 47| 12 | 21| STEP TO THIS
DRAMA (TIGHT 2’ DEF/TIGHT IV LIFE/ATLANTIC) MASTER P FEAT. D | G. (NO LIMIT/PRIORITY)
STILL IN MY HEART SOUTHERN GUL
10| 10| 3 | TRAGIE SPENCER (CAPITOL) 51| 31| ZRvKaH BADU FEAT RAHZEL (MOTOWN?
119115 HE CAN'T LOVE U 49|44 | 5 THAT'S WHAT I'M LOOKING FOR
JAGGED EDGE (SO S0 DEF/COLUMBIA) DA BRAT (SO SO DEF/COLUMBIA)
WHISTLE WHILE YOU TWURK SIMON SAYS
22| 3 | ViNG YANG TWINS (COLLIPARK) 30| 45 | 27 | 3LAROARE MONCH (RAWKUS/PRIORITY)
BOUNCE SAY MY NAME
13| € | {IRACLE (MAIOR TURNCLTISOUND OF ATLANTAI — | 1 | DESTINY'S CHILD (coLuMBIA)
: BANG BANG BOOGIE
1412 | 12 | Gop bogo presents T4 EASTS0AZ 0056 HOUSETVT! | (BD| 70| 9 | BN TowN (.447/STRAIGHT JACKET)
DANCIN’ WHEN U THINK ABOUT ME
15 =14 B3] Ghv tca 54| 2 | VOICE v (KAMIKAZEMCA)
15 24/7 54147115 I'M JUST A BILL
KEVON EDMONDS (RCA) IKE JACKSON PRESENTS TOM PAPER ( 447HMC)
17118 4 GOT YOUR MONEY 55| 5 FREAKIN' IT
OL" DIRTY BASTARD FEAT. KELIS (ELEKTRAVEEG) WILL SMITH (COLUMBIA)
DOWN BOTTOM/SPIT THESE BARS THE PLATFORM
18120 | 16 | pRagioN & JUVENILE (RUFF RYDERSINTERSCORES —| 1| oilatED PEOPLES taBBICAPITOL)
BEST FRIEND THE EXPRESS
191151 5 | RUFF DADDY (BAD BOV/ARISTA) 4 | TALIB KWELI & RI-TEK (RAWKUS)
IF YOU LOVE ME READY
20| 17| 19 | 14iNT CONDITION (ELEKTRAVEEG) —| 1| NFoon (DREAMWORKS)
nlel7 YOU CAME ALONG 59 50|12 DO IT AGAIN (PUT YA HANDS UP)
BEVERLY (YAB YUM/ELEKTRAZEEG) JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)
4,5, 6 IF YOU MUST
22 | 19| 20| S8 EAr JT MONEY & KANDI (DREANWORKS) 1|\ DELTHE FUNKY HOMOSAPIEN (HIERO IMPERIUM)
HOW WE ROLL U DON'T KNOW ME (LIKE U USED TO)
(23} 33| 2 | £T80.7 triowe Bass) 61 | 57| 23 | granpy (ATLANTIC)
CAUGHT OUT THERE GET NONE
24 | 20 15 Keuis wirey _6_2 60 | 22| ThMAR FEAT 1.D. & AMIL (DREAMWORKS)
| GET UP NASTRADAMUS
25| 27 | 16 | el LARRIEUX (550 MUSIC/EPIC) 63|56 20 | Nag'coLumbiar
WHOA! WE CAN'T BE FRIENDS
26| 21} 3 | gACK ROB (BAD BOVARISTAI 64153 | 26 | JtgoRan COX WITH R.L (ARISTA)
U KNOW WHAT'S UP HEARTBREAKER
27| 26 | 27 | GongLL JONES (UNTOUCHABLES/LAFACEIARISTA) — | 24| ARIAH CAREY FEAT. JAY-Z (COLUMBIA)
SPEND MY LIFE WITH YOU IT'S ALL ABOUT YOU (NOT ABOUT ME)
282537 ERIC BENET FEAT. TAMIA (WARNER BROS ) 75 | 33 | TRACIE SPENCER (CAPITOL)
WHISPERS IN THE DARK GIRLS NIGHT OUT
29| 24| 7 | PRorvie MOTOWN) oI AR TR
LEFT & RIGHT PIMPIN’ AIN'T NO ILLUSION
30| 28| 17| FANGELD (CHEEBA SOUNDNIRGIN) 68 | 59 2777 UGK FEAT KOOL ACE & TOO SHORT (JIVE)
| WANT IT ALL DAMN (SHOULD'VE TREATED U RIGHT)
39| 26 | warmen G Feat mack 10 Grunkrestiess) | | 89 | 48| 20| so'piusk FEAT. 1A RULE (DARKCHILDIEPIC)
STRAYED AWAY CHANTE'S GOT A MAN
32|31 7 | TERRY DEXTER (UNIVERSITYAWARNER BROS) | 41| GHANTE MOORE (SILAS/MCA)
3302915 YOU CAN DO IT 716133 U-WAY (HOW WE DO IT)
ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY) YOUNGBLOODZ {GHET O-VISION/LAFACE/ARISTA)
STAY THE NIGHT EASY
35| 23| Bax tvica) 12166 | 3 | [5STONE (MIDWEST/STONE WORLD)
35 (30|26 MY LOVE IS YOUR LOVE 71317233 EVERYTHING IS EVERYTHING/EX-FACTOR
WHITNEY HOUSTON (ARISTA) LAURYN HILL (RUFFHOUSE/COLUMBIA)
THE 6TH SENSE WHAT'S MY NAME
52| 3 | COMMON (MADAM XENOBIAMCA) 74169 | 12| iy (RUFF RYDERS/DEF JAM/IDIMG
THONG SONG Y.0.U.
3738 3 | 5500 (DRAGON/DEF SOULADIMG) 15|67 | 6 | WiETHOD MANREDMAN (DEF JAMADIMG)

O Records with the greatest sales gains. © 2000 Billboard/BPI Communications and SoundScan, Inc.

Toya, ASCAP/Kelendna, ASCAP/LaTavia. ASCAP) HL
SHACKLES (PRAISE YOU) {Tea Time, ASCAP/That's Plum's
Song. ASCAP/Nyrraw, ASCAP/EMI Apri, ASCAP) HL
8 SPEND MY LIFE WITH YOU (Inda B., BMI/Universal-Songs Of
PolyGram International, BMI/Putty Tat. BMI/Oemontes,
BMI/Paradise Forever, BMI/Warner-Tamerlane. BMI) HL/WBM
31 STAY OR LET IT GO (Rodney Jerkins, BMI/EMI Blackwood,
BMI/EMI April, ASCAP/Fred Jerkns 11I, BMI/Ensign,
BMI/Cancelied Lunch, ASCAP/Universal-PolyGram International,
ASCAP/Masong, ASCAP/LaShawn Daniels, ASCAP) HL/WBM
100 STEP TO THIS (Big P. BMI)
3% STILL IN MY HEART (Jungie Fever, BMI/EMI Solvang, BMIEMI
Blackwood, BMI/GC, ASCAP/Ghetto Fabulous, ASCAP) HL/WBM
90 STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons,
BMI/Shekia, BMI)

6 THANK GOD | FOUND YOU (Sony/ATV Songs, BMI/Rye Songs.

BMI/EMI April. ASCAP/Flyte Tyme, ASCAP) HL

20 THAT'S WHAT I'M LOOKING FOR (Throwmn Tantrums,
ASCAP/AIr Control, ASCAP/EMI April, ASCAP/So So Def. ASCAP) HL

92 THE 6TH SENSE (EM) Apnl, ASCAP/Gifted Pearl,
ASCAP/Senseless, BMI)

25 THE BEST MAN | CAN BE (EMI April, ASCAP/FI eTyme
ASCAP/Minneapolis Guys. ASCAP/hibranda, ASCAI

15 THERE YOU GO (Shek'em Down, BMI/Hitco South
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/EMI April,
ASCAP/Pink Panther, ASCAP)

4 THONG SONG (Da Ish, ASCAP/Copyright Control/A Phantom
Vox, BMI/Warner-Tamerlane, BMI/DESMOPHOBIA,
ASCAP/Unversal-PolyGram International, ASCAP/Tyme For
Flyte. BMI/Songs Of DreamWorks, BMI) Wi

47 TRY AGAIN (Virginia Beach. ASCAP/WB ASCAP/Herblilmous,
ASCAP/Black Fountain, ASCAP) W

5% TURN YOUR LIGHTS DOWN LOW (Flﬂy-Slx Hope Road,
ASCAP/Gdmil, ASCAP/Universal-PolyGram International,
ASCAP/Embassy, BMI/Dickiebird, BMI)

14 U KNOW WHAT'S UP (Eddie F., ASCAP/DoWhatiGotta.
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ASCAP/WB, ASCAP/Belewa, ASCAP/Universai-MCA.

ASCAP/Anthony C , ASCAP/Rassmystenia, ASCAP/Rusty

Knuckles, ASCAP) WBM

UNTIL WE RICH (Gangsta Booge, ASCAP/WB ASCAP/Golden

Fingas, ASCAP/Universal, ASCAP) W

UNTITLED (HOW DOES IT FEEL) (Unlversal PalyGram

International, ASCAP/Ah-choo. ASCAP/First Echo, ASCAP) WBM

U UNDERSTAND {Money Mack. BMI)

WHAT'S MY NAME (Boomer X, ASCAP/Ruft Ryder-Dead Game,

ASCAP/DJ Irv, BMI

WHEN YOU THINK OF ME (India B, BMI/Universal-Songs Of

PolyGram International, BMI/Putty Tat, BM/fajapo.

ASCAP/Milahn, ASCAP)

WHERE | WANNA BE (Check Man, ASCAP/WB, ASCAP/Ness,
& Capone. ASCAP/Willane. ASCAP/EMI April, ASCAP)

WHISPERS IN THE DARK (Kiely, ASCAP/Zomba. ASCAP/WB.
ASCAP/Tallest Tree, ASCAP/Conversation Tree, ASCAP/563,
ASCAP) WBM

WHISTLE WHILE YOU TWURK (ColliPark. BMI)

WHOA! (Still Diggin’, ASCAP/BMG, ASCAP)

WHY YOU WANNA KEEP ME FROM MY BABY (Donril,
ASCAP/Zomba, ASCAP/Blue Butter, BMI)

WILD OUT {Not Listed)

¥.0.U. (Wu-Tang, BMI/Careers-BMG, BMI/EMI Unart.
BMI/Funky Noble, ASCAP/Famous‘ ASCAP/Erick Sermon.
ASCAP/Zomba, ASCAP) HI

YOU CAME ALONG (EMI Blackwood BMI/Rodney Jerkins,
BMI/Ensign, BMI/Fred Jerkins ! BMI/Bevs Stuff, ASCAP/Pink
Folder, ASCAP/Universal-MCA, ASCAP) H

ngA?’YIE ME (Zomba, ASCAP/NI Will. ASCAP/Mass Confusion.
YOUR CHILD (Tents Of Kedar. ASCAP/BMG. ASCAP/Haltow
Thigh. ASCAP)
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CLUB PLAY MAXI-SINGLES SALES
S oule [Be S o |8y S LS Ak STERS g e e
of| 58| o8| Time | arisT | |28 |55 | $g| gE| TME T ARTIST
2|52 32| 25| IMPRINT & NUMBERPROMOTION LABEL F2|S2|J2 | 8| IMPRINT & NUMBER/DISTRIBUTING LABEL
~=mi NO. 1 B —~=mml NO. 1/HOT SHOT DEBUT M
@ 3 3 B | STOP PLAYING WITH MY MIND STRICTLY RHYTHM 12585 1 week atNo. 1 BARBARA TUCKER FEAT. DARRYL D'BONNEAU @ NEW ) 1 | I LEARNED FROM THE BEST (T) (X) ARISTA 13823 t 1 week at No. 1 WHITNEY HOUSTON
2 2 2 7 | SSST..{LISTEN) NERVOUS 20406 JONAH —amll GREATEST GAINER Bw—
4 6 8 | PLANET LOVE (FROM THE MOVIE “FLAWLESS") JELLYBEAN 2578 TAYLOR DAYNE 1 1 6 MARIA MARIA (T) () ARISTA 13774 1 SANTANA FEATURING THE PRODUCT G&B
@ 6 10 5 | THE CHASE LociC 73087 t GIORGIO MORODER VS. JAM & SPOON 3 3 3 B PG le U s et TIBER
5 1 1 8 | LEARNED FROM THE BEST ARISTA 13823 t WHITNEY HOUSTON 4 7 ) R e T e e
@ 7 9 7 | WHEN THE HEARTACHE IS OVER VIRGIN 3891 1 TINA TURNER @ 2 ; Ol FREAKIN' IT () 00 COLUMBIA 7934 1/cRG 1 Wi swma |
; 150 149 § ::;:::gr ZCLZA::::A:;ZTAL;T;:T: ; i) To:frl\:i @ NEW ) 1 TEMPERAMENTAL (T) {X) ATLANTIC 84654/AG EVERYTHING BUT THE GIRL
@ 5 2% 5 AT G V] EEEL BleiEy 1 5 4 6 SHAKE YOUR BON-BON (T) (x) C2/COLUMBIA 79334/CRG t RICKY MARTIN
8 6 5 /i TAKE A PICTURE (T) (X) F-11 1/REPRISE 44788/WARNER BROS. t FILTER
(10)| 21 | 37 | 3 | AMERICAN PIE MAVERICK PROMOMARNER BROS. t MADONNA 3 p ; B FUSH 1T 70 worer s a2 T ST
}é §[5J ; :wuc:\;/: :g:fo??:;e;?f:\:gﬁ: R A L0y CIODSIBENT kagr:::s\:if 8 12 11 | DO BOTH JAY & JANE (T) (X) BADD KAT/AUREUS 431/WARLOCK LA RISSA
13 1 18 3 STOP THE ROCK 550 MUSIC 79313/£P(C APOLLO FOUR FORTY 9 9 19 | SUN IS SHINING (T) (X) EDEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE
14 | 9 | 5 | 13 | M OUTTA LOVE pavLanT 79354/8P1C 7 ANASTACIA UN R - [ TGRS, ] CHER
17 | 24 | 6 | BARBER'S ADAGIO FOR STRINGS MAVERICK PROVOMARNER BROS WILLIAM ORBIT ;Z 1(2) 187 ;g T NEED TOIKNOWITHICO/COtM BiAY 925 [/GREN MARCIANTIGNY
27 | 31 | 4 | THERETURN OF NOTHING BLUEPLATE 005 SANDSTORM PRSSYMIGIANTIERISORWAHOSUINEVER LOROSIORACID
30 | 36 | 4 | RAINBOW COUNTRY EDEL AMERICA PROMO BOB MARLEY VS. FUNKSTAR DE LUXE NEWD | 1 | JUMP FOR JO!(THE MILLINEUM MIXES) (T) (X NERVOUS 20417 L DTS
18 | 13 | 8 | 12 | HORNY HORNS GROOVILICIOUS 204/STRICTLY RHYTHM PERFECT PHASE 16 | 13 | 16 | 13 | HE'SALL)WANT (T) (X BLACK MOON 97061V2 ANGECMOON
19 | 8 | 7 | 10 | TEMPERAMENTAL ATLANTIC 84654 EVERYTHING BUT THE GIRL 17 | 15 | I | 73 | SUAVEMENTE (T) (0 SONY DISCOS 82795 ELVIS CRESPO
29 | 33 5 WHAT A GIRL WANTS RCA PROMO + CHRISTINA AGUILERA 18 | 14} 13 18 | ALL OR NOTHING/DOV'E L'AMORE (T) (X) WARNER BROS. 44774 t CHER
21 14 12 10 | 1 SEE YOU BABY JIVE ELECTRO 426461IVE GROOVE ARMADA 19 16 14 13 | SUN IS SHINING (THE REMIXES) (T) (x) TUFF GONG/PALM PICTURES 7023/RYKODISC BOB MARLEY
32 30 5 HERE | AM DEFINITY 007 BOBBY D'AMBROSIO FEATURING KELL! SAE 19 28 8 | SEE YOU BABY (T) (X) JIVE ELECTRO 42646/JIVE GROOVE ARMADA
33 39 5 LET NO MAN PUT ASUNDER MCA 155708 MARY J. BLIGE 21 18 15 16 | NEW YORK CITY BOY (T) (x) PARLOPHONE 35014/SIRE f PET SHOP BOYS
24 | 26 | 28 6 LOVE WILL FIND YOU (LLEGAR A TI) SONY DISCOS PROMO f JACI VELASQUEZ @ NEW ) i WHY CAN'T YOU BE REAL (T) (X) NERVOUS 20411 - e BYRON STINGILY |
(25)] 36 | 47 | 3 | KING OF MY CASTLE STRiCTLY RHYTHM 12583 t WAMDUE PROJECT (23)| 23 | 22 | 56 | BLUE MONDAY (1) () F-111/REPRISE 44555 WARNER BROS. 1 ORGY
—~amll POWER PICK B 24 | 21 | 20 | 29 | 9PM(TILL | COME) (T)(X) RADIKAL 99004 t ATB
42 | — | 2 | GIVE ME TONIGHT 2000 CONTAGIOUS 1013 SHANNON (25| NEWD | | | MYIMAGINATION M) (x L0Gic 72540 Sk8
27 1 20 | 13 | 12 | AL-NAAFYISH (THE SOUL)-Y2K MIXES CUTTING 445 HASHIM 26 | 20 | 18 | 33 | BOOM, BOOM, BOOM, BOOM!! (1) (x) GROOVILICIOUS 083/STRICTLY RHYTHM t VENGABOYS
(28)| 37 | 48 | 3 | ITFEELS SO GOOD FaRM CLUBREPUBLIC 156247/UNIVERSAL } SONIQUE 27 | 23 | 6 | SSST.ILISTEN) ) (X) NERVOUS 20406 JONAN
29 | 18 | 15 | 8 | YOU'RE WHERE I BELONG MOTOWN PROMO/INIVERSAL f TRISHA YEARWOOD (28)| 26 | 2 | 75 | MUSIC SOUNDS BETTER WITH YOU (x) ROULE 3856 INIRGN 1 STARDOST
30 | 28 | 29 | 7 | ALRIGHT TOMMY BOY SILVER LABEL 2056/TOMMYBOY  RICHARD "HUMPTY" VISSION FEAT. DEVON'E 28 | 24 | 24 | 7 | LOVER(T) (X)ANTLER SUBWAY 60S5INEVER LORDS OF ACID
31 7 17 9 DAMMIT JANET GROGVILICIOUS 209/STRICTLY RHYTHW PANTS & CORSET 30 25 30 5 IT FEELS SO GOOD (T) FARM CLUB/REPUBLIC 156247/UNIVERSAL t SONIQUE
32 | 35 | 41 4 TAKE MY SOUL JELLYBEAN 2567 PLASMIC HONEY 31 17 19 12 | GET IT ON TONITE (T) DEF SOUL 562576/DJMG t MONTELL JORDAN
33 | 25 | 21 | 10 | IBELIEVE IN LOVE IMAGO PROMOWARNER BROS. t PAULA COLE BAND 32 | 28 | 29 | 27 | MY LOVE IS YOUR LOVE (T) (X) ARISTA 13729 t WHITNEY HOUSTON |
39 | 46 | 4 | COMMUNICATION (SOMEBODY ANSWER THE PHONE) TOMMY BOY SItVER LABEL 20637TOMMY BOY  MARIO PUI 33 | 22 | 21 | 14 | THE GREATEST ROMANCE EVER SOLD (T) (X NPG 13749/ARISTA THE ARTIST
@ 43 | — | 2 | DESERT ROSE A&M PROMO/INTERSCOPE - STING FEATURING CHEB MAMI 34 | 29 | 31 | 18 | POKEMON THEME (x) ROBBINS 72038 POKEMON THEME
36 | 19 14 12 | BLUE (DA BA DEE) REPUBLIC 156638/UNIVERSAL t EIFFEL 65 35 | 30 | 25 | 35 | I'WILL GO WITH YOU (CON TE PARTIRO) (T} (X) EPIC 79202 t DONNA SUMMER
4 | 8 4 | LA LA LA MOONSHINE 88467 THE FRESHMAKA 36 | 32 | 34 | 97 | MYALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822/CRG t MARIAH CAREY
46 - A SENSE OF DANGER PAGAN PROMO/ARK 21 t PRESENCE FEATURING SHARA NELSON @ NEWD 1 PLANET LOVE (T) (X) JELLYBEAN 2578 TAYLOR DAYNE
39 40 43 4 IF YOU WANNA DANCE HOLLYWOOD PROMO NOBODY'S ANGEL 38 31 32 20 | ALLIS FULL OF LOVE (X) ELEKTRA 63723/EEG 1 BJORK
40 | 22 | 16 | 14 | RHYTHM DIVINE INTERSCOPE 497226 ENRIQUE IGLESIAS 39 | 35 | 27 | 12 | BLUE (DA BA DEE) (T) REPUBLIC 156638/UNIVERSAL t EIFFEL 65
—amll HOT SHOT DEBUT B 40 | 33 | 33 | 43 | STRONG ENOUGH () (x) WARNER BROS. 44644 1 CHER
@ NEW D) 1 MISSING YOU NERVOUS 20271 KIM ENGLISH. 41 34 35 3 THE CHASE (T} (X) LOGIC 73087 t GIORGIO MORODER VS. JAM & SPOON
(42)| 50 | — | 2 | PRAISE THE DJ TOMMY BOY SILVER LABEL 2024/TOMMY BOY PUSAKA 42 | 36 | 36 | 33 | BODYROCK (T)(x)v227595 t MOBY
43 24 11 13 TAKE A PICTURE F-111 44788/REPRISE t FILTER RE-ENTRY 10 MAMBO ITALIANO (x} JELLYBEAN 2576 WISEGUY ORCHESTRA
44 38 38 7 YOU WON'T SEE ME CRY RISK 017/PLASTIK MARKUS SCHULZ 44 37 39 25 | SITUATION/DON'T GO (1999 MIXES) (T) (X) KINETIC/REPRISE 44740/WARNER BROS YAZ
45 | 31 23 13 | () GET LOST REPRISE 447831 ERIC CLAPTON 45 45 — | 72 | RAY OF LIGHT (T) (X} MAVERICK 44523/WARNER BROS. MADONNA
({B NEW ) 1 SHACKLES (PRAISE YOU) C2 79347/COLUMBIA MARY MARY 46 | 39 | 40 | 44 | IT'S OVER NOW (T) (x) ARISTA 13656 t DEBORAH COX
NEW b 1 WHY CAN'T YOU BE REAL NERVOUS 20411 __ BYRON STINGILY 47 43 - ] WINDOWLICKER (X) WARP 35007/SIRE t APHEX TWIN
48 | 34 | 22 | 14 | DON'T STOP FRESKANOVA 219/MAMMOTH t FREESTYLERS 48 | 42 | 47 | 3 | ALRIGHT (T) (X) TOMMY BOY SILVER LABEL 2056/TOMMY BOY RICHARD “HUMPTY" VISSION FEAT. DEVON'E
49 | 44 | 40 | 9 | MAKE SOME NOISE JELLYBEAN 2575 MIKE Sk NEWD | | | KISS (WHEN THE SUN DON'T SHINE) (T) GROOVILICIOUS 7112/STRICTLY RHYTHM VENGABOYS
NEWD | ! | TURN ME OVER JELLYBEAN 2573 WONDERBOX 50 | 40 [ 41 | 12 [ voID (1 NEED YOU) (1) ) ToMMY BOY SILVER LABEL 2049TOMMY BOY CATAPILA

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singtes Sales is awarded for the largest sales increase among singles
anywhere in the top 50. t Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-singie if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 2000,

Billboard/BPI Communications.

MORAES’ SPYCY BEATS IN ‘STEREOQ’

(Continued from preceding page)

uct is distributed via several compa-
nies, including Watts, Unique, and
Downtown 161.

Moraes’ musical journey is not
atypical. “Initially, I was attracted to
DJing because of its audible aspects,”
he says. “I remember listening to the
original WKTU [New York] in the
’70s and being totally intrigued by the
special mixes the station played.
Being curious, I had to find out how
the mixes were done.”

In 1978, Moraes began manning
the turntables at various bloek par-

ties in Brooklyn. By the mid-'80s, he
was providing the beats for the dance-
floors of local clubs. It was at this
time that he also discovered New
York’s now-defunct Paradise Garage
club.

“The Garage wasn’t just a club,” he
says. “It was an amusement park for
me. When you have danced in a place
that amazing, you start to set pretty
high standards. You start to demand
the best.”

Moraes says he knew that music
would always play a major role in his

life. “I also knew it needed time,” he
explains. “You have to get to know the
right people—and learn who you can
and can’t work with.”

Since the release of his first sin-
gle—1993’s “Release Yourself”—
Moraes has remixed for such acts as
Pet Shop Boys (“Paninaro”), k.d. lang
(“Sexuality”), Pauline Taylor (“Con-
stantly Waiting”), Funky Green Dogs
(“Fired Up!”), and Jamie Myerson
(“Rescue Me”). He recently complet-
ed remixing Taana Gardner’s “Work
That Body” for West End Records.

Says Moraes, “Whether I'm remix-
ing or creating my own production, I
always envision a sweaty dancefloor
at 5 a.m. That’s the vibe I want on all
my work.”

On the DJ front, and in addition to
playing at Stereo, Moraes, who is
managed by Stephanie Reid of New
York-based Synkronize, frequently
tours throughout Europe and Japan.

On March 4, Moraes is scheduled
to DJ at London’s Ministry of Sound.
The following weekend, he will play
at two clubs in Portugal, Locomia and

Rocks. March 29 will find him DJing
at Miami’s Liquid club.

Moraes has also been confirmed to
play the Cream tour of Ireland, which
is set for April 6-8. In May, he’ll
embark on a tour of the U.S,, paying
special attention to the West Coast.

In North America, Moraes’ book-
ings are handled by numerous agen-
cies, including Vancouver-based Mon-
tage; in Europe, he is booked by
Bristol, England-based NRK Inter-
national.

" MICHAEL PAOLETTA
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Music Made For ‘The Heart’ '

RCA Soundtrack Boasts Variety Of Acts, Musical Styles V.

BY DEBORAH EVANS PRICE
NASHVILLE—RCA Nashville is
targeting a wide range of music con-
sumers with the April 18 release of
the soundtrack to the film “Where
The Heart Is.” It features country
acts Martina McBride, Jennifer Day,
Emmylou Harris, the Warren Broth-
ers, Lonestar, Sarah Evans, and
newcomer Coley McCabe, along with
Lyle Lovett, Beth Nielsen Chapman,
the Corrs, Shannon Curfman, Joan
Osborne, and Tommy Sims.

The film stars Ashley Judd, Natal-
ie Portman, Sally Field, Stockard

and Renee had an understanding of
what the film needed, and they
didn’t push just their artists.”

According to Bell, all involved
agreed they wanted the soundtrack
to feature a variety of musical styles.
“That’s what we would have wanted
anyway, and that’s definitely what
Fox wanted, more of a ‘Hope Floats’
type of soundtrack so it eould go to
all formats and have singles in all
formats,” says Bell.

The first single, released Feb. 21,
is “Grow Young With You” by new-
comer Coley McCabe, which fea-

e
G
i

track,” she suys. “Because I think =
the film will appeal to so many dif-
ferent generations of men and
women, I feel the soundtrack will do
the same.”

Galante concurs. “We agreed [rom
the beginning that this needed to be
more of a broad-based musical expe-
rience because the film is a lifestyle
film,” he says. “It really spoke to
what is happening in life today, and
that’s what the music needed to be.
I can listen to this record and enjoy
it as a music fan. It’s a great-feeling
soundtrack.”

P S

/ 1

Country And The Queen. Queen Latifah recently weicomed Sony Music
Nashville recording duo Montgomery Gentry to her TV show, on which the duo
performed its hit “All Night Long.” Shown on the “Queen Latifah” set, from left,

are Troy Gentry, Queen Latifah, and Eddie Montgomery.

Channing, and Joan Cusack. Based
on the novel “Where The Heart Is,”
the film is the story of a young girl
(Portman) abandoned by her
boyfriend in a Wal-Mart. Pregnant
and with no place to go, she begins
living there and is befriended by
