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Biz Monitors
Gassettes’ Fall

BY ED CHRISTMAN

NEW YORK—While the prere-
corded cassette continues its
inevitable trek toward extine-
tion, label and distribution sales
executives and retail merchan-
disers say they are closely man-
aging inventory of the format in
order to extend its lifespan as
long as possible.

Over the last three years, pre-
recorded cassette sales have
declined from the 22.4% of
album sales the format account-
ed for in 1997 to the 13.9% it
garnered in 1999. So far this
year, cassette sales account for
11.4% of album sales, but many

(Continued on page 18)

Gonfab Explores
Future 0f Jazz

BY STEVE GRAYBOW

NEW YORK—Getting a new gener-
ation to get the jazz message is a cen-
tral theme of Billboard’s first-ever
jazz conference and awards show, to
be held Wednesday-Friday (7-9) in
the nation’s capital.

The event, in conjunction with
BET on Jazz, will address the place
of jazz in a rapidly changing retail cli-
mate, among other key areas of con-
cern to the jazz community.

“We are in a transitional period,
where the old method of going into a
store and purchasing a CD is quick-
ly becoming outdated,” says gmn.
com director of jazz programming
Bret Primack, who will host the con-
ference’s technology panel. “Now, you
can go to a Web site and find

(Continued on page 26)

EU Tackles Industry Issues

New E-Tail Rules Gonfuse

BY GORDON MASSON

LONDON—Brick-and-mortar retailers across Europe are
looking forward to doing business on a more level playing
field with their online competitors, as new legislation brings
a touch of reality to the region’s “virtual” music vendors.

However, the European Union’s Distance Selling Direc-
tive seems to be causing more confusion than anything
else, with a lack of information or publicity about
the legislation leaving much of the music indus-
try in the dark.

The directive will force E-tailers to provide con-
sumers with the same kind of rights that are taken
for granted in traditional retailing. Consumers
buying music over the Internet—or in any situation where
the purchase is not done on a face-to-face basis—soon will
have an automatic right to cancel their order up to seven
days after agreeing to make the purchase.

Consumers canceling their orders can also expect a
refund of their money, even after the goods have been
delivered.

An E-tailer, meanwhile, would only be allowed to sub-
tract postage costs from refunds and could be faced with

(Continued on page 30)

Parallel Imports Ban Stands

BY KAI R. LOFTHUS

BRUSSELS—The lobbying office of the International
Federation of the Phonographic Industry (IFPI) is cele-
brating a decision that maintains Europe’s block on par-
allel imports.

At an Internal Market Council meeting here May 25,
the European Commission officially asserted that a prac-
tice allowing parallel imports of physical trade-
marked goods, CDs included, from countries
outside Europe with lower price structures will
not lead to a significant decrease in consumer
prices.

Consequently, although retailers in the Euro-
pean Union (EU) are still permitted to buy international
product from any licensee in the region, the unionist bar-
riers toward other corners of the world will continue to be
upheld (BillboardBulletin, May 30).

According to a document obtained by Billboard, which
outlines internal market commissioner Frits Bolkestein’s
speaking points at the meeting, the commission reasons
“that a change will not, at least in the short term, lead to a
significant fall in consumer prices. The long-term effect of

(Continued on page 90)

BY BILL HOLLAND
WASHINGTON, D.C.—Artist advocates, who claim
progress as a result of the May 25 House sub-
committee hearing at which they aired com-

recordings a new category of works made for
hire, are now turning their attention to the
next steps needed to persuade federal law-
makers to restore artists’ rights to

future.

Some veteran lobbyists, as well as participants, say
that now that the House Subcommittee on Courts and
Intellectual Property has held its hearing, action on

Artists Glaim Progress With Hearing

‘Work-For-Hire’ Opponents Now Looking Toward Next Step In Battle

recover their recordings in the BH=R""F- W "B W B S0 B8 Coalition, a burgeoning artist/man-

the issue might come next from the Senate side. Insid-
ers say the Senate Judiciary Committee could weigh
in after studying testimony on the issue. There is
hope among groups opposing the revised law that
a back-to-zero or repeal amendment may be
offered by that body later this session or in the

new, post-election Congress.
Recording artist Sheryl Crow, co-founder
with Don Henley of the Artists’

ager ad-hoc body, has already met

with members of the Senate committee and their staff
during her Washington visit for the House hearing.

(Continued on page 96)

Beckley, Lamm,
Isn United

PHOTO: HENRY DILTZ

BY CHUCK TAYLOR
NEW YORK—Artistry, like
friendship, can take years to prop-
erly season. In the case of “Like
A Brother;” a collaborative labor of
love between longtime musicians
and comrades Gerry Beckley,
Robert Lamm, and Carl Wilson, a
full decade has passed between
conception, completion, and, now,
release of their 10-song ensem-
(Continued on page 105)

_\_Natt:lla Tour Aims
To Rock Latin World

BY RAY WADDELL
NASHVILLE—Organizers of the
second Watcha tour, which features
aroster of top Latin rock and hip-hop
acts, are optimistic the Latin explo-
sion seen in the pop world can expand
into the realm of rock en espariol

While the crossover appeal of Lat-
in pop artists such as Ricky Martin
and Enrique Iglesias has been well-
documented (Billboard, May 6), the
emergence of Latin bands into the
domestic rock and hip-hop markets
has been quieter, even while the
music is anything but.

“The fact that Latin pop music has
crossed over bodes well for us, be-
cause there are just as many kids
into the harder, alternative stuff as
there are into the pop stuff,” says

(Continued on page 18)
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l aome Arista/Nashville Acts, Staffers Headed

“For RGA Label Group Under Reorganization
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o—————
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BY DEBORAH EVANS PRICE
NASHVILLE—Effective July 1, Arista/
Nashville will become part of the RCA
Label Group (RLG), according to RLG
chairman Joe Galante.

“Nobody has ever denied the fact that
this was going to happen in the last sever-
al months,” says Galante in an interview
with Billboard.

The reorganization brings the total num-
ber of acts on the roster
of RLG—which con-
tains RCA, BNA, and
now Arista—to 23.
Brooks & Dunn, Alan
Jackson, Brad Paisley,
Phil Vassar, Pam Tillis,
Diamond Rio, Shannon
Brown, and Carolyn
Dawn Johnson are the
Arista/Nashville acts
that will become part of RLG.

BlackHawk, Lee Roy Parnell, Clint
Daniels, and BR5-49 have been dropped
from the roster. In addition, there will no
longer be an Arista/Austin division, whose
roster had Robert Earl Keen.

“Of course, there’s going to be a transi-
tion in the roster,” says Galante. “But on
the other side, the company that will come
out of it, both artistically and from an exec-
utive standpoint, I think, will be the best
in town.”

Commenting on staffing, he adds, “The
sad part about it is the loss of employees
who've helped build something. That’s just
a business decision that’s been made by the
consolidation and what you can do in the
present environment. Obviously, the busi-

GALANTE

ness is not tremendous for anybody in this
town. We’re all going through a rough
time, so you have actions based on that.”

On the executive level, Arista/Nashville
senior VP/GM Mike Dungan will be exit-
ing the label. Though recent speculation on
Music Row has placed him as Pat Quigley’s
successor as Capitol Nashville president,
there is no word on Dungan’s next move.

Fletcher Foster, senior VP of market-
ing, will also leave Arista, as will VP of
sales Rick Shedd and VP of creative ser-
vices Maude Gilman, a 23-year Arista vet-
eran. In promotion, national field directors
Kevin Erickson (Midwest) and Mike
Owens (Southeast) will exit.

At press time, of the remaining 40 Arista
staffers, 15 will move to RLG, including
Arista/Nashville VP of promotion Bobby
Kraig and several members of the promo-
tion staff. Deb Markland will move from
Arista to RLG, where she’ll work on artist
development for the Arista acts. Two
Arista staffers, Wade Hunt from the cre-
ative department and publicist Allen
Brown, have already gone over to RLG.

“We've been working in the same build-
ing for a while, so it’s not like we’re all
strangers here,” says Galante. “It’s unfor-
tunate how it had to come together . . . but
we're very excited. [Senior VP/GM Butch
Waugh] and I have been talking about this
and meeting with Bobby Kraig and Deb
Markland and some of the other folks that
are joining us, and it’s been great.”

Some who are involved say they hope
that the fact that key Arista staffers are
moving to RLG will make the transition
smoother.

“We've had many great years at Arista
Records with Tim DuBois in charge and
have had a lot of success and [were] very
fortunate to be there,” says VP of Dream-
catcher Artist Management Ted Greene of
Diamond Rio’s tenure with the label. “At
the same time, this new situation is very,
very exciting to us. There’s going to be a
lot of people that we do know from Arista
Records, people that will stay and a lot of
new blood as well. We're very much looking
forward to working with Joe Galante and
Butch Waugh.”

(DuBois left Arista/Nashville earlier
this year to become president of the cre-
ative content group for Gaylord Enter-
tainment.)

Diamond Rio’s new album is tentatively
slated for Aug. 22 and will be the first
Arista album release under the new reor-
ganization.

According to Galante, Arista/Nashville’s
new place under the RLG umbrella will
mirror the existing BNA and RCA label
structures. The Arista/Nashville promo-
tion department will have nine people, as
do the existing RCA and BNA Records pro-
motion staffs, which consist of two nation-
als, an assistant, and six regionals. There
will be a separate Arista/Nashville artist-
development department to work with the
Arista/Nashville roster. All other functions
will be handled by the RLG sales, media,
creative, and other departments.

Galante also says the label will hire
seven new staffers as part of the restrue-
turing. Adding those to the 15 Arista
employees that are moving over, there will
be a total of 22 new RLG staffers.

Joe Gohen, NARM Executive VP And Innovator, Dies At 92

BY IRV LICHTMAN

NEW YORK—Joe Cohen, a prolific inno-
vator of programs designed to meet the
goals of the National Assn. of Recording
Merchandisers (NARM), died suddenly
May 29 at his home in Port Washington,
N.Y.

Cohen, 52, who had a history of heart
problems, served as NARM’s executive VP
from 1977-83. That responsibility, now in
the hands of a president, was then the
association’s top day-to-day post.

Cohen is credited with introducing to
the association innovations in market
research, membership programs, and ser-
vices.

In his most public idea, he devised a
national campaign—the first of its kind—
to put prerecorded music in retail bins as
a product for gift-giving.

Widely exposed on album packages, in
retail shops, and in consumer advertising,
the campaign—whose logo was a ribboned
gift box that featured the slogan “Give The
Gift Of Music”—was mostly funded by
record companies, which contributed half
a cent for every album sold in the U.S.

Before being named NARM'’s executive
VP Cohen had served as a market
research consultant for the association,
starting in late 1976. He joined after a stint
as associate director of corporate planning
at the American Broadcasting Corp. Prior
to his ABC post, Cohen was assistant con-
troller at Polydor Records.

In 1977, he presented a research paper
at NARM’s annual convention on “The
Growing Adult Market,” a study of the
record- and tape-buying habits of the 25-

to 45-year-old age group. This paper even-
tually led to the idea for the “Gift Of
Music” campaign.

That year, he also held NARM’s first
conference on the emerging video indus-
try. The idea led to the creation—with the
assistance of Mickey Granberg, the asso-
ciation’s former executive director—of the
Video Software Dealers Assn. (VSDA).
Cohen served as executive VP of VSDA
before it was spun off as a separate entity
from NARM.

In a statement to Billboard, current
NARM president
Pamela Horovitz says,
“Joe’s contribution to
NARM cannot be un-
derestimated. He
helped teach NARM
members to use
research and statistics
in  marketing an
ephemeral product like
music . . . Moreover, he
continued to be available and supportive
whenever I've needed it.”

Horovitz also announced the establish-
ment of the Joseph A. Cohen Memorial
Scholarship through a $6,000 contribution
from the NARM Scholarship Foundation.

While at NARM, Cohen was a strong
advocate for the adoption of bar-coding
on recordings and videos and founded the
CD group within NARM that helped in
the introduction of the CD format.

Cohen was the recipient of a number of
industry honors as a result of his work at
NARM. He was awarded an honorary gold
record in 1981 by the Recording Industry

COHEN

Assn. of America for his “Gift Of Music”
idea; he was presented with the VSDA’s
Presidential Award in 1984 for his role in
creating the VSDA, and in the same year
he was inducted into the Video Hall of
Fame. In 1991, he received the VSDA’s
Founders Award. He also received a Bill-
board Annual Trendsetter Award on three
occasions—in 1977, 1981, and 1984.

Cohen was also involved in a number of
charitable organizations.

Cohen left NARM in 1983 to join his
father-in-law, industry veteran Cy Leslie,
in various enterprises. At the time of his
death, Cohen was president of Leslie
Group Inc., a company with ownership
interests in a diversified portfolio of busi-
nesses. He was also the founder and pres-
ident of Leslie/Linton Entertainment, a
company organized to invest capital and
provide managerial expertise and direc-
tion to small- and medium-size entertain-
ment and new-media companies.

Also at the time of his death, Cohen was
president of Pickwick Communieations
Inc. He oversaw a music publishing com-
pany whose catalog of 900 songs includes
such classies as “Please Mr. Sun” and
“Liar, Liar.” The company also owns 20,000
master recordings.

Cohen was a native of Troy, N.Y. He was
a graduate of Rider University in
Lawrenceville, N.J., and received his MBA
degree from the Bernard M. Baruch Col-
lege of the City University of New York.

He is survived by his wife, Ellen, and
two children, Julie and David. Services
were held May 31 at the Riverside-North
Chapel in Great Neck, N.Y.
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When Hate’s The Message, Industry Is Responsible

BY JIM FOURATT

Those who follow rap are proba-
bly aware of Eminem, a white, blue-
eyed rapper from Detroit who put
out a very successful Interscope
debut album last year that made
most critics’ top 20 year-end lists.
His new album, “The Marshall
Mathers LP” on Interscope
Records, is mostly produced by Dr.
Dre (N.W.A). Eminem is part of the
Dre/Ice Cube Up in Smoke tour
launching Tuesday (6).

Everything points to this record
being huge. Clearly, dangerous rap
with sophisticated beats from a
white boy is now safely marketable.

Universal/Interscope has begun a
massive campaign to launch this
record. On New York’s West Side

Highway, a Sunset Strip-type bill-
board has appeared promoting
Eminem, a first for a rap or rock
act in the city. Radio is all over the
first single. MTV devoted a full

‘This is not simply a matter
of free speech vs. censor-

| ship. Ithas to do with moral
responsibility in the music
business community’

Jim Fourall is an A&R consullant and Ireelance
music journalist. He is a co-founder of ACT UP
and a lormer VP of A&R at Mercury Records.

weekend—May 20-21—to promoting
Eminem, giving Interscope seem-
ingly unlimited air time to position
the release.

His lyries, as verbally skillful as
they may be, are vile and full of
frightening calls to violence against
women and, as he puts it, “faggots.”
What in the world are MTV and
Interscope Geffen A&M thinking in
promoting Eminem’s ugly message
to youth?

The Radical Right has its black
mascot in Clarence Thomas, and
now black, male gangster-rap
artists have their white “bad boy”
in Eminem.

Yes, the new album sounds just
about as good as you can get with
all the production values and skill
money can buy. The beats are radio-
driven. His rapping rhyming style
matches the best rap has. The

(Continued on page 47)
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The Band’s Legendary Gatalog Gets
Full Reissue “II‘[III!IlI [:Hllltl“/ EMI

BY RAY WADDELL
NASHVILLE—Capitol/EMI Ree-
ords hopes to do justice to one of
rock’s most influential and enig-
matic bands with the reissue of
the entire catalog of the Band,
providing each CD with elaborate
packaging and previously unre-
leased bonus tracks.

Original Band members Levon
Helm, Robbie Robertson, Garth
Hudson, Richard Manuel, and Rick
Danko first came together in the
early 1960s as the Hawks, the
backing band for rockabilly singer
Ronnie Hawkins. The Band later
rose to prominence as a backing
band for Bob Dylan and released
its first album on its own, “Music
From Big Pink,” in 1968. Its last
album with all the original mem-
bers was “Islands” in 1977. Manuel
and Danko are now deceased.

The first four reissues (“Music

‘We had a pretty
good run of music
there for a while’

- LEVON HELM -

From Big Pink,” “The Band,”
“Stage Fright,” and “Cahoots”)
will come in mid-August. The sec-
ond four (“Moondog Matinee,”
“Rock Of Ages,” “Northern
Lights-Southern Cross,” and
“Islands”) are expected in early
2001. Counting “Rock Of Ages,” a
live disc to be reissued as two
CDs, Capitol will release a total of
nine Band CDs.

“This is not something we took
very lightly,” says Jimmy
Edwards, project manager for
Capitol on the Band reissues.
“There has been a lot of research
done, and this project is very close
to the people involved.”

Indeed, assembling the reissues
appears to have been a labor of
love. “For a long time we wanted
to redo the Band catalog, consid-
ering there have been a couple of
titles deleted and others not
sounding so great,” says Cheryl
Pawelski, director of A&R for
Capitol/EMI Music special mar-
kets and catalog. “We felt with the
Band being such a seminal band of
the 1960s-early '70s, some atten-
tion should be paid to it.”

Pawelski began working on the
project three years ago, along
with Andrew Sandoval, co-produc-
er responsible for overseeing mas-
tering and tape research. “We
spent a lot of time tracking the
absolute original masters, and we
found all of them except ‘The
Band,” where we used the produc-
tion masters, which still sounded
better than anything on CD
before,” she says. “It was a diffi-
cult process. We went to [the stu-
dio in] Bearsville, N.Y., looking for
additional bonus tracks and to get
the masters.”

All surviving members of the
Band were contacted regarding

THE BAND

the project, says Pawelski. “They
have all given us their blessing,”
she says. “Garth Hudson helped in
looking for additional material,
Robbie Robertson listened to the
bonus tracks and gave us his com-
ments, and Levon Helm will be
most active in doing publicity.”

LEVON’S TAKE

For his part, Helm appears to
be less than overwhelmed by the
project. “That’s company stuff,”
Helm says. “I guess they figured
out some way to re-box it up. I just
hope the bastards give me some
royalties on it.”

Helm is, however, pleased with
the legacy left behind by himself
and his former bandmates. “We
had a pretty good run of musiec
there for a while, ’til reality
reared its ugly head and it went
away, as most things do,” he says,
adding that the Band wasn’t con-
cerned with making classics at the
time.

“We always wanted to get what
I thought were good cuts, good
performances, and good hooks in
the songs,” Helm says. “My aim
was to find [a song] that could be
played on the radio, but we never
really got one. We did have a few
that were interesting when you
heard ’em on the jukebox or wher-
ever. It was a lot of fun for a
while.”

As for his favorites, Helm says
he is most fond of Band songs with
Danko or Manuel on vocals, even
though he took his turn at the
mike on many occasions, usually
to great effect. Helm says his
favorite Band song is probably
“King Harvest (Has Surely
Come).”

As to why the songs have stood
up so well, Helm says, “I'd like to
think we took the time to put them
together right and get ’em record-
ed pretty good. We didn’t use a lot
of tricks. It sounds like what it
was, with good clean miking. You
Jjust try to get good sounds on all
the instruments as opposed to a
lot of fancy electronic sounds. The
things we found that worked we
used more often, and the stuff that
didn’t work we quit doin’.

“I'm proud of my part in it,”
Helm adds. “Some of it I probably
could’ve done better if I had anoth-
er chance, but I was pretty lucky,
and I'm happy with it. I describe
it as good American roots music.”

MAKING IT SPECIAL
For many, the Band remains one

of roek’s more endearing and
enduring acts, as well as one of its
most mysterious. “They’re every
bit as legendary characters as Hen-
drick Hudson in ‘Rip Van Winkle,’
or any that could’ve come from
Washington Irving,” says Jim Della
Croce, manager of Levon Helm and
an independent PR consultant on
the Capitol Band project.

Each of the dises will feature
new liner notes from Band histo-
rian Barney Hoskyns, including
track-by-track annotations on the
bonus cuts.

“We spent a long time collecting
memorabilia, including the original
Capitol trade advertisements, tick-
ets and handbills from the Winter-
land performances [in San Francis-
co], and never-before-seen photos,”
says Pawelski. She adds that the
bonus tracks are a special treat and
were difficult to nail down.

‘We think fans will
appreciate and
enjoy the inner

workings of how
these songs
developed’

- JIMMY EDWARDS -

“These guys were so good that
there was little to differentiate the
alternate takes, maybe a vocal
nuance in some instances, or they
switched the players around,” she
says. “Sometimes instead of Levon
singing lead they would try a song
again with Rick singing lead, or
vice versa.”

The search was exhaustive and
not inexpensive. “We’ve gone
through every inch of tape in the

(Continued on page 104)

Eminem Gomes On Strong

Interscope Set A Big Seller At Chains, Indies

BY ED CHRISTMAN
NEW YORK—While the fact that
Eminem’s “The Marshall Mathers
LP” displaces Britney Spears’ “Oops!
..IDid It Again” as the album with
the second-best weekly total for
album sales during the SoundScan
era is impressive, the achievement is
even more notable for another rea-
son: The racks, which traditionally
and disproportionately move huge
numbers on hit albums, did
not actively support the bad
boy rapper’s album.

In selling 1.76 million units
for the week ending May 28,
“The Marshall Mathers LP”
only generated sales of about
222,000 at racked accounts—
discount department stores
serviced by such rackjobbers
as the Handleman Co. and
Anderson Merchandisers. In
contrast, in the previous week,
“Oops!” sold 600,000 of its 1.3 million
total units at racked accounts.

Wal-Mart and Kmart, the two
largest racked music accounts, gen-
erally take only the “clean” version
of stickered product and in such
instances don’t heavily promote
those releases. Reports from label
and distribution sales executives sug-
gest that Handleman and Anderson
combined sold about 100,000 units of
the Eminem album, which is on
Web/A ftermath/Interscope Records.

Interscope clearly targeted the
MTYV demographic, but retailers
suggest that the album is being
bought by a broader audience—11-
25 years old and possibly older. Some
merchants concede they are worried
there might be an outery once the
parents of the younger buyers hear
the album.

“When it became known that Wal-
Mart was not going to go aggres-
sively after [Eminem], that opened
up the windows for the mall guys and
us,” says Larry Gaines, COO at Tor-
rance, Calif.-based Wherehouse En-
tertainment. “The really good news
is that we got insight into the

INTERSCOPE

Flom Function. Lava Records president Jason Flom will be honored Wednes-
day (7) at a gala dinner by the Music Group of the Entertainment, Media, and
Communications Division of UJA-Federation of New York. Flom is to receive the
Music Visionary of the Year award. It will be presented by Atlantic Group co-
chairman/co-CEO Ahmet Ertegun, who was previously honored by the UJA. Bif
Naked, Kid Rock, and other Lava/Atlantic artists will perform at the event. Pic-
tured, from left, are Kid Rock, Flom, and Ertegun.

RECGRDS’

strength of the album due to the
midnight sales we did. Our buyers
responded by going right back in and
reordering on Tuesday morning
[May 23]. Also, with worries about
shipment over the [Memorial Day]
holiday weekend, we said, ‘Let’s take
the lead on this.””

Similarly Mike Dreese, CEO of
Boston-based Newbury Comies,
says, “The neat thing was that we
never ran out, so congratula-
tions to Beth Dube, our
buyer. In our market, there
were vast reports of out-of-
stocks.”

Not everyone was as lucky
as Newbury, according to
reports from the field. Other
retailers—as well as Univer-
sal’s competitors—were
aware of widespread out-
ages on the album before
street date, May 23, had ended.

However, Jim Urie, president of
Universal Music and Video Distribu-
tion, who calls Eminem’s first-week
success a “great story,” says that
while there might have been some
stores without product by the end of
street date, the company was quick
to meet demand. Universal had
800,000 units in reserve in the ware-
house and printed up another 1 mil-
lion by May 24, he said.

“Fortunately, we had increased
capacity last month,” reports Urie.
“We can now make 1.1 million units a
day, whereas previously we could only
manufacture 900,000 units. After ini-
tially shipping 2.6 million, the compa-
ny had 3.9 million units in the field by
May 31. Of that total, the clean ver-
sion is at about 500,000 units.”

Meanwhile, chains sold almost
1.28 million units of the album,
reports Candace Berry, who heads
up sales at Interscope.

Also, sinee the album was popular
with both R&B- and alternative/
metal-oriented accounts, it per-
formed well among independent mer-
chants. The sector’s 253,000 units
gave it a 14.3% share on album sales,
apercentage below the 15.8% that the
sector accounts for in all album sales.
Some label executives say indepen-
dent market share on hits typiecally
drops well below the 15.8% average.

Ron Phillips, senior VP of pur-
chasing at Woodland, Calif.-based
Valley Media, says, “Eminem is def-
initely a big record for independent
store owners. They are reordering it
every day. Independents have need-
ed a record like this for a while.”

So far the company has moved
140,000 units on the title, he says. He
adds that Universal was quick to
replenish Valley so that its ware-
house was never depleted.

According to retail, label, and dis-
tribution executives, the accounts
that chased sales the hardest for the
album were the Musicland Group,
Best Buy, Trans World Entertain-
ment, Wherehouse Entertainment,
and Target, which among them tal-
lied almost 1 million units in sales.

Most merchants say the album is
holding up well in its second week.

‘N Sync’s Jive album “No Strings
Attached” still claims the top spot for
one-week sales in the SoundSean era,
having racked up 2.4 million units.
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Anti-Piracy Talks Begin In Ukraine

Reps From RIAA/IFPI Lay Groundwork For Clinton Agenda

BY GORDON MASSON
LONDON—Representatives of the
International Federation of the
Phonographic Industry (IFPI) and
the Recording Industry Assn. of
America (RIAA) are initiating anti-
piracy talks with Ukraine, which the
IFPI sees as the biggest pirate
haven in the west.

An IFPI/RIAA delegation took
advantage May
26 of access to
Ukrainian Dep-
uty Prime Minis-
ter Mykola Zhu-
lynsky and
ministry of jus-
tice staff to drive
home its anti-
piracy message
ahead of Presi-
dent Clinton’s imminent visit to the
country. The meeting resulted in
positive sounds from the Ukrainian
camp, which claims it wants to
stamp out piracy.

The U.S. trade representative’s
Special 301 committee already has
Ukraine on its priority watch list—
a designation that could lead to the
imposition of trade sanctions—and
it is believed that Clinton will bring
up the issue of intellectual copyright
protection during his visit.

Says the delegation leader, IFPI
chairman/CEQO Jay Berman, “We
were trying to get the [Ukraine]
government to begin to deal effec-
tively with the [pirate CD manufac-
turing] plants. Since the meeting,
we have sent some more people [to
Ukraine] to follow up on our discus-
sions about the nature of a legal
structure that would regulate the
way the plants operate. That [legal
structure] is being discussed and is
being drafted.”

The massive problem of the pirate
CD plants in the Ukraine was high-
lighted as recently as May 26, when
the IFPI, in conjunction with Ger-
man police and customs authorities,
seized more than 500,000 pirate
music CDs at Frankfurt Airport
(BillboardBulletin, May 31). The
Ukrainian-made CDs, which had a
street value of 14 million deutsche
marks ($6.65 million), were en route

to South America.

Describing the piracy situation in
Ukraine as “horrible,” Berman
says, “There are a large number of
plants producing millions of CDs,
and we continue to seize these. We
stopped a ship on the Danube River
last month with 200,000 CDs on its
way from Ukraine—but if that’s
what we’re stopping, I hate to think
what else is getting through. Those
CDs predominantly are interna-
tional repertoire, but mostly U.S.
and U.K. pop.”

Berman remains cautious about
the possibilities for progress in the
former Soviet state, but he is hope-
ful that the presidential visit will
help. “I'm not going to prejudge
this,” Berman tells Billboard.
“They say they are serious, but
some of that may have to do with
the fact that President Clinton will
be in Ukraine next week, and I
believe [piracy] is an issue on the
U.S. agenda.”

Immediately prior to the Ukraine
meetings, Berman also led a sepa-
rate delegation to Bulgaria—a coun-
try that used to house the same kind
of rampant piracy as Ukraine. He
explains that the situation in Bul-
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garia has now changed for the bet-
ter, but the fact that production
seems to have shifted to the neigh-
boring eountry still massively im-
pacts the Bulgarian music scene.
“The plants [in Bulgaria] have ef-
fectively been regulated to the extent
that we don’t believe that there is

much domestic CD pirate production.
But the problem in Bulgaria now is
that Ukraine is
feeding the Bul-
—_ garian market.
= . As a result, the
marketplace
1 1 itself continues to
be virtually 100%
pirate because of
the pirate prod-
uct that is mak-

ing its way in from Ukraine.”
Nonetheless, the IFPI boss says
his team is using the lesson of Bul-
garia to lead the anti-piracy fight
in Ukraine. Says Berman, “The sit-
uation in Bulgaria is better because
of the regulation of the plants and
the fact that we also can learn from
the Bulgarian [experience]. We’ll
use that in our efforts to have the
same guidelines applied in Uk-
raine.”

Raising Her Voice. As a full-time legislator and part-time musician, congress-
man Joseph Crowiey, D-N.Y., was eager to meet with singer Ronnie Spector on
May 25 as the House of Representatives Subcommittee on Courts and Intellec-
tual Property held a hearing on the controversial “work for hire” provision of the
Copyright Act. Pictured, from left, are attorney Bob Donnelly, Spector, manager
Jonathan Greenfield, and Crowley. For more on the hearing, see page 1.

RECORD COMPANIES. BMG Enter-
tainment promotes Kevin Conroy to
chief marketing officer and presi-
dent of new technology in New York.
BMG Entertainment also promotes
Patricia Owens to director of cor-
porate special events in New York.
They were, respectively, senior VP
of worldwide marketing and new
technology, and associated director
of corporate communications.

Justin Fontaine is named senior
VP of promotion for Hollywood
Records in Burbank, Calif. He was
VP of national promotion for Capi-
tol Records.

Stephanie Oxley is named pres-
ident/CEO of Feldspar Records in
New York. She was VP of Knit-
Media Labels.

John Vernile is promoted to VP
of promotion for Sony Classical in

CONROY FONTAINE
New York. He was senior director
of promotion.

Alan Galbraith is promoted to
national director of promotion, rock
formats, for Wind-Up Records in
New York. He was regional direc-
tor of promotion, Southwest.

Jive Records names Nancy Roof
director of A&R administration and
Benny Tarantini associate director
of publicity in New York. They were,
respectively, A&R administrator for

BY EILEEN FITZPATRICK
LOS ANGELES—Liquid Audio
will greatly increase its European
presence under a deal with indie
giant edel music AG.

Edel has signed on Liquid as its
preferred digital distribution part-
ner for its entire catalog of musie,
which includes such acts as Goo
Goo Dolls and Ace Of Base (Bill-
boardBulletin, May 31).

In May, edel entered into a joint
venture and international licensing
deal with the music interests of
Rupert Murdoch’s News Corp.
(Billboard, June 3).

Last year the company also
acquired 80% of Sony Music’s U.S.-
based indie company RED. Other
recent acquisitions include Mega
Seandinavia, Megasong Publishing,
K-tel Finland, and PIAS. Edel also
owns a majority share in compila-
tion company ABCD/Eddy Ouwens
Productions.

Liquid will provide encoding,
hosting, digital rights manage-
ment, and sales services for edel as
well as make paid and promotional
content available on its network of

Deals With Edel, Mega, K-tel
Add To Liquid Euro Presence

800 affiliate retail Web sites.

“Most likely we'll start working
with pop, rock, and danee products,
both back catalog and some new
titles,” says Hamburg-based Ste-
fan Weikert, edel musie director of
new media. “We’re currently set-
ting that up and selecting the first
parts of the repertoire that will go
through Liquid.”

The deal is part of Liquid’s over-
all European strategy, which it
expects to roll out this summer, ac-
cording to VP of corporate mar-
keting Andrea Fleming.

“Initially we want to do local con-
tent deals, so we're not download-
ing product from the U.S.,” Flem-
ing says.

Liquid will begin establishing an
infrastructure in Europe as well as
Asia that will enable the company
to conduct commercial and promo-
tional downloads to online retailers,
as well as downloads to kiosks in
traditional retail stores.

The ecompany is currently oper-
ating kiosks in Japan, Korea, and
London.

(Continued on page 83)

Handy Awards Honor Blues Acts

BY CHRIS MORRIS
LOS ANGELES—Veteran soul
singer Wilson Pickett led the field at
the W.C. Handy Awards, picking up
three trophies at the Blues Founda-
tion’s 21st annual ceremony at the
Orpheum Theatre in Memphis on
May 25 (BillboardBulletin, May 26).
“The Wicked Pickett” was named
soul/blues male artist of the year,
while his Bullseye Blues & Jazz de-
but, “It’s Harder Now,” was selected
as comeback blues album of the year
and soul/blues album of the year.
“In Session,” Stax/Fantasy’s pre-
viously unreleased guitar summit
meeting by the late Albert King and
Stevie Ray Vaughan, was cited in the
blues album of the year category,
instituted this year. The album, re-
corded in Ontario in 1983, was also

VERNILE GALBRAITH
Blue Note and Angel Records, and
manager of publicity at Epic Rec-
ords Group/Sony Music.

Mike Engstrom is promoted to
director of marketing for Kid
Rhino in Los Angeles. He was
product manager.

Joe Mahone is named urban
retail marketing manager for
Rhino Entertainment in Los Ange-
les. He was a field marketing rep-
resentative for WEA.

TARANTINI MESSER

PUBLISHERS. Matt Messer is pro-
moted to senior director of cre-
ative, West Coast, for EMI Musiec
Publishing in Los Angeles. He was
creative manager.

RELATED FIELDS. Jake Ottman is
named artist manager for the Man-
agement Trust Ltd. in New York.
He was a consultant for Arista
Records.

tagged as contemporary blues album
of the year.

Handy Awards favorite Keb’ Mo’
repeated as both contemporary blues
male artist of the year and acoustic
blues artist of the year, while Susan
Tedeschi triumphed for the second
year in a row as contemporary blues
female artist of the year. Tireless vet-
eran B.B. King also repeated as blues
entertainer of the year.

Best new blues artist honors, which
went to Tedeschi last year, were be-
stowed on Big Bill Morganfield, son
of the late Chicago blues titan Muddy
Waters. (Waters himself received a
posthumous award when “The Lost
Tapes Of Muddy Waters”—released,
like Morganfield’s album, by Blind
Pig Records—won in the traditional
blues album of the year category)

Other winners at the Handys cere-
mony, which was hosted by Memphis
R&B great Rufus Thomas and vocalist
Tracy Nelson, included the following:

Blues band of the year: Rod Piazza &
the Mighty Flyers.

Soul/blues female artist of the year:
Etta James.

Traditional blues male artist of the
year: R.L. Burnside.

Traditional blues female artist of
the year: Koko Taylor.

Blues instrumentalist—guitar:
Duke Robillard.

Blues instrumentalist—harmonica:
Charlie Musselwhite.

Blues instrumentalist—keyboards:
Pinetop Perkins.

Blues instrumentalist—bass: Willie
Kent.

Blues instrumentalist—drums:
Chris Layton.

Blues instrumentalist—other:
Clarence “Gatemouth” Brown, fiddle.

Acoustic blues album of the year:
Paul Rishell & Annie Raines, “Moving To
The Country” (Tone-Cool).

Reissue album of the year: Hound
DO% Taylor, “Deluxe Edition” (Alliﬁator).

lues song of the year: “Change

In My Pocket,” by Sam Myers, Anson
Funderburgh, and Renee Funder-
burgh.
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Native American Music continues
to support this constantly growing
market and zeros in on the exciting
activity of the genre as it gets
bigger and better than ever.
Plus a special look at upcoming
tours and festivals. Don’t miss
your opportunity to connect with
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Rising Star Thalia Aims To WIEII fﬂll Base With EMI-Latin Set

BY LARRY FLICK

NEW YORK—With her third
EMI-Latin album, “Arrasando,”
Latin siren Thalia is striving to
solidify her status as one of the
Latin genre’s rising young stars—
while also laying the foundation
for an eventual mainstream pop
Crossover.

Produced by Emilio Estefan Jr.,
the album was released April 25 in
the U.S. and in various Latin mar-
kets—including Spain, Brazil,
Venezuela, Puerto Rico, and Mex-
ico City. Meanwhile, EMI-Latin
reports that “Arrasando” has sold
600,000 copies worldwide so far.

“This is only the beginning,”
says Raphael Gil, president of
EMI-International Latin. “We see
her growing substantially in Latin
America, and we have ambitious
targets for the album in Europe
and Southeast Asia.”

The label will issue “Arrasando”
July 24 in Europe, with plans for
an early fall release in Asia.

Thalia, who is managed by
Randy Hoffman, has been on an
extensive promotional tour of
Latin America in support of the
project since mid-March. Prior to
the release of “Arrasando,” she
did showeases in Mexico City and
Madrid, performing five tunes
from the project.

“Doing those shows was pretty
exciting—and a little nerve-rack-
ing,” Thalia says. “You don’t want
to disappoint people who have
been so supportive for so long.”

Gil says that wasn’t an option
for the charismatic artist. “She’s
such a talented, focused, and hard-
working young woman. People are
responding to that in a big way.”

Los Angeles-based José Behar,
president/CEO of EMI-Latin,
agrees, adding that Thalia is
“completely committed reaching
the largest possible audience [in
the U.S.] with this recording.

She’s a major artist destined to
reach higher plateaus.”

Retailers believe that Thalia is
an artist destined to transcend her
Latin roots. “This is not just a
great Latin record—it’s a great
pop album,” says Mary Rothman,
manager of Borders Books &
Music in Fort Lauderdale, Fla.
“Any time we play this album in-
store, it brings people to the infor-
mation counter—and it’s usually a
pretty broad cross section, in
terms of age and race.”

Behar says that a pop crossover
is part of the “ultimate plan” for
Thalia, but “we’re not rushing
anything. Our intention is for
things to evolve naturally. Howev-
er, we do believe that Thalia is an
artist of universal appeal.”

And that is precisely how the
artist wishes to be viewed.

“Eventually, I would love to
record an English-language
album,” she says, indicating that
she actually cut a record, “Nandi-

Any time we play
this album in-store,
it brings people to
the information
counter’

- MARY ROTHMAN -

to Ako,” with several English
tunes for release in the Philip-
pines three years ago. “It was a
fun record to do, and I want to do
it again. But I don’t want to run. [
want to take each step carefully
and savor every moment along the
path I'm traveling.”

That path will include a firestorm
of media, such as cover stories for
Eres and the Latin edition of Cos-
mopolitan. Thalia’s also been named

THALIA

one of People Espafol’s 25 most-
beautiful people of the year.

In terms of television, the artist
will be making appearances on
MTV-Latino, E! Entertainment
Television, and HBO-Latin Amer-
ica over the next few weeks. Also,
the videoclip for her single “Entre
El Mar U Uno Estrella,” directed
by Simon Brand, has been getting
widespread play on a variety of
Latin American television outlets.

The single is currently in the
top five of Billboard’s Hot Latin
Tracks chart.

Brand has alse been enlisted to
helm the video for Thalia’s next
single, “Suerte En Mi,” tentative-
ly due in late June/early July.

EMI-Latin is aiming to height-
en the singer’s media profile by
promoting the project on Latino.
com. Prior to release, the site
offered streaming samples of
“Arrasando,” as well as photos and
biographical material. Latino.com,
a portal distinguished by original
entertainment, news, and lifestyle
content, is also providing a link to
the artist’s own recently launched
site, thalia.com.

“This is an area that I'm excited

to explme ” Thalia says. “I think
it's amazing to be connected with
a site that is designed to elevate
the presence of Latin people on the
Internet. It’s also been great fun
to work on my own site. It’s such a
creative, untapped area for me—
much like music was at first.”

Thalia revealed an early talent
for performing. At the age of 9,
she joined juvenile group Din Din,
with whom she performed on four
albums. She later joined the lineup
of another popular youth-driven
act, Timbiriche.

Thalia hit the solo trail in 1990,
when she released her eponymous
debut, her first collaboration with
producer Alfredo Diaz Ordaz—
with whom she would later record
two more albums, “Mundo De
Cristal” and “Love.”

Along the way, Thalia sharpened
her acting skills by starring in a
series of telenovelas. She made her
debut in 1987 in “Pobre Senorita
Limatour,” which was followed by

‘It’s amazing to be
connected with a
site that is designed
to elevate the
presence of Latin
people on the
Internet’

~ THALIA -

“Quinceanera,” “Luz Y Sombra,”
“Maria Mercedes,” “Marimar”
(her most popular telenovela), and
“Maria La Del Barrio.”

“My life has been crazy, to put
it mildly,” Thalia says with a
laugh. “It’s been incredibly busy,
but it’s also been blessed. To be

honest, I did not originally plan to
have this career. Initially, [ was
planning to be a gymnast. But
once I got a taste of performing,
there was no turning back. I loved
it instantly.”

After such a successful acting
run, Thalia’s focus shifted back to
music in 1995, when she signed
with EMI-Latin to record “En
Exstasis.” Produced by Emilio
Estefan Jr. with Oscar Lopez, the
set offered a myriad of tropical
sounds. It spawned the interna-
tional hit “Piel Morena.”

In 1997 she emerged from the
studio with “Amor A La Mexi-
cana,” another collaboration with
Estefan.

“Emilio has been a dream to
work with,” Thalia says. “He
knows my voice so well, and he’s
an incredible songwriter and pro-
ducer. His ear for great songs is
perfect. I think we’ve done our
best work to date on the new
album. I love the fact that we've
blended Latin sounds with pop
and dance flavors.”

With yet another telenovela
under her belt, “Rosalinda” (the
theme for which Thalia sings and
that is included on “Arrasando”),
as well as the still-to-be-released
film “Mambo Cafe,” the singer
says she’s thrilled to be taking the
next few months to focus on her
music.

“It’s the area in which I get to
express fully what’s in my heart,”
she says, adding that she’s “espe-
cially pleased” that plans are afoot
for a worldwide concert tour to
begin in early 2001.

“When things get tough, there’s
nothing better for the heart and
spirit than being close to your
fans,” she says. “I love few things
more than having that intimate
connection that [ can’t get any-
where else but on a concert
stage.”
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Ashcroft Ventures ‘Alone’ On Virgin

Ex-Lead Of The Verve Sings ‘A Song For The Lovers’ & Others

BY JONATHAN COHEN

NEW YORK—Virgin Records is
throwing formidable international
matrketing muscle behind ex-Verve
front man Richard Asheroft’s solo
debut, “Alone With Everybody,” due
June 27 in the U.S. and a day earlier
in the artist’s native U.K.

In the U.S, the label is hoping to
capitalize on the runaway success of
the Verve’s 1998 hit single “Bitter
Sweet Symphony,” which was fea-
tured in a Nike commercial and a
memorable music video. It helped
the group break through in the
States, selling 1.2 million copies of its
third Virgin set, “Urban Hymns,”
and established Ashcroft as a recog-
nizable rock figure.

Even as longstanding internal ten-
sions splintered the band for good
last April, Asheroft already had
written some of the material that
would eventually appear on “Alone
With Everybody,” including the
string-tinged first single, “A Song
For The Lovers,” which made its
debut at No. 3 on the U.K. singles
chart in April and shipped to U.S.
radio May 30.

“I had three just killer tunes that

I'd never really managed to get what
I wanted out of [with the Vervel,”
Asheroft says. “So, I attempted them
again, and I
got something
amazing.”

Still, the
recording
process was
rife with
uncertainty
for Asheroft,
who initially
entered Lon-
don’s Olym-
pic Studios without a backing
band. “Although I had six or seven
of the songs, I was sort of making
it up as [ went along at the begin-
ning,” he admits.

Calling on “Urban Hymns” co-
producer Chris Potter, former Verve
drummer Pete Salisbury, Verve side-
man B.J. Cole, and Asheroft’s wife,
former Spiritualized keyboardist
Kate Radley, Asheroft completed the
existing songs and wrote three addi-
tional cuts. One ot them, the soul/pop
gem “Money To Burn,” has already
been tapped as the next UK. single,
set for a June 12 release. Ashcroft’s

ASHCROFT

Two Dance Artists Join Forces
for Boilerhouse Act Bleachin’

BY LARRY FLICK
NEW YORK—With the release of
their eponymous Boilerhouse/Arista
U.K. debut as Bleachir’, dance music
renegades Amos and Jeremy Healy
are aiming to build a firm bridge
between their solo careers in club-
land and a joint venture as a concep-
tual, rhythm-infused pop/rock act.
Due in the U.K. and continental
Europe July 10, the project traces
the life of a fictitious jet-setter named
Bleach. Over the
course of the
set’s nine cuts, o
his life unravels.
The album’s

3

mask but what’s behind it.”

Amos and Healy say the idea of
forming an act called Bleachin’ was
“a perfect vehicle” to move away from
making predictable club records.
Pooling their resources with co-pro-
ducer Richard Berg and arranger
John Themis, they brought in
Stephan Frank to sing on “Peakin’,”
and they integrated elements of the
Bush anthem “Come Down” into their
own tune of the same name. They also

enlisted the 22-

piece English

9 Chamber
Orchestra for

the heartbreak-

\Kr
.

story line begins D V% ing “Leavin’.”

with the Bleach Lo N Prior to
character at a A Bleachin’, ex-
frenetic party A W4 e w——— Culture Club
pace (the title EIERCTT toaster Amos

cut, “Peakin’ ”)

and traces his downfall (“Come
Down,” “Broken,” “Ambulance”) and
eventual recovery (“Learn How To
Cry”). It’s an ambitious effort that
effectively blurs the lines between
artistry and accessibility. For all of
its dark, often heady plot points,
“Bleachin’ ” is notable for its infec-
tious, radio-ready pop hooks, as well
as its dance-savvy beats and rock-
minded guitars.

“Our intention was to create some-
thing representative of all that is
good and bad about the London music
seene,” says Amos.

In terms of the story line, Healy
says, “We wanted to show the scene
for what it is; to show not only the

and former Hay-
si Fantaysee member Healy collabo-
rated on the 1997-98 U.K. hits “Ar-
gentina” and “Stamp.”

The lads say they’re enjoying the
attention that Bleachin’ has begun to
draw. The set’s first single, “Peakin’,”
is already a club staple in their native
U.K. An edit of the track ships to
radio June 19.

Amos and Healy will spend much
of the summer on the road, playing
the festive circuit throughout Eur-
ope. They’re also planning a headlin-
ing tour of the UK. in the fall.

Although “Bleachin’ ” does not
have a U.S. release yet, it is under
consideration by several BMG-aftili-
ate labels here.

songs are published via EMI.

“I think there’s a lot of pressure
now in this day and age to write, co-
produce, arrange, and then go on to
do the rest of it. It’s a different envi-
ronment,” the artist says. “Often, the
people who make the crap music
have loads of energy to do the pro-
motion. But the people who make the
great music are still coming round
from being in the studio for a year.”

After a year in the studio, Ash-
croft is more than pleased with the

In A Platinum State. The members of MCA act Blink-182 were recently present-
ed with their Recording Industry Assn. of America-certified quadruple-platinum
plaques for their current album, “Enema Of The State.” The band is now on the
road, supported by Bad Religion and FENIXtx. Pictured, from left, are Rick
Devoe, the band’'s manager; Jay Boberg, president of MCA; Blink-182 members
Mark Hoppus, Travis Barker, and Tom DeLonge; and Abbey Konowitch, execu-
tive VP of MCA.

(Continued on page 20)

Artists Join To Memorialize Snot’s Strait
On Album; Backstreet Boys Begin New Set

SUPERSTA RS REMEMBER STRAIT: While hard
rock band Snot had vet to experience mainstream suc-
cess by the time front man Lynn Strait died in a Dec-
ember 1998 automobile accident, the Santa Barbara,
Calif,, group had a tremendous impact on its fellow
musicians, some of whom became superstars while
Snot’s career was cut short.

Limp Bizkit’s Fred Durst, Korn’s Jonathan
Davis, and Sevendust’s Lajon Witherspoon are
among the artists paying tribute to Strait on “Strait
Up,” a collection coming in November irom Immor-
tal/Virgin. The album features the vocalists singing
lyrics they penned to music writ- _

Remarkably, Walters says, the vocalists’ participat-
ing labels “have been cool about it. I'm not condoning
the way it was done, but it was the only way to get it
done.” Among the other artists featured are Sugar
Ray’s Mark McGrath, Incubus’ Brandon Boyd,
Slipknot’s Corey Taylor, Coal Chamber’s Dez
Fafara, and Serg Tankian and Shavo Odadjian from
System Of A Down. A rare Snot track will also be on
the set.

To build awareness for the collection, Walters says, a
video about Snot will be shown before Pantera’s set on
this year’s Ozzfest (Snot played the festival in 1998).
“We're also going to do a lot of

ten by Snot prior to Strait’s death.
Money raised from the album will
2o to Strait’s widow and son as
well as to the remaining band
members.

“We originally approached
Snot’s lubel, Geffen, about the idea,

LA

promotion [such as stickering,
posters, samplers| around other
festivals, like Tattoo the Earth, so
we're going to be promoting to the
fans all summer long.”

MARK YOUR CALENDARS:

and they didn’t want anything to
do with it,” says Sean Henning,
who co-managed the band with
Nic Adler. “They said, ‘We'll let
vou go.” After we got the release forms from them, we
approached a lot of different record companies, and
they said, ‘If vou can put it together, let us know—it’s
a great idea.” At the same time, a lot of them said, ‘It’s
going to be impossible to get all these singers.””

Difficult, ves, but impossible, no. Artists, many of
whom Snot had toured with, lined up to salute Strait.
Most wrote lyries about Strait’s death. “I wasn’t sur-
prised we were able to get all these guys, because
Lynn was so rad,” says Snot’s Mikey Doling, “but at
the same time, I was surprised because a lot of these
guys are so busy; they took time out of their own
careers to pay tribute to Lynn. They put in their heart
and soul, and I saw a side of the music industry I was
hoping was there.”

With six tracks recorded, Henning says, he began
shopping the album again to many of the labels that
had said to come back when more was accomplished.
“[ITmmortal Entertainment founder/president] Happy
Walters comes up to us and says, ‘I want to do this
record,” ” Henning recalls. “He says, ‘I’ll let you know
right now, tomorrow, if we can do this.” He calls at the
end of the day and says, ‘Let’s do it.’ It’s been great.
We're very happy to be there.”

Wialters gave Snot’s surviving members advice when
he was first approached with the idea, and it seems to
have served them well. “I said the way to do it is with
all you guys who were friends of Lynn doing it on a
bro tip, without going label to label and manager to
managet. The guys went and talked to all their friends,
and they made the record, and then we helped out with
the last remaining pieces.”

by Melinda Newman

Backstreet Boys are back in the
studio working on their follow-up
to “Millennium,” which has been
certified for sales of 11 million
units in the U.S. alone by the Recording Industry
Assn. of America. Very tentative release date for the
new Jive set is Oct. 10 . .. Speaking of BSB, Fred
Jerkins, one of the big winners at the annual BMI Pop
Awards on May 16, has written material with the Boys’
Nick Carter for possible inclusion on the new album.
But that’s not all; Jerkins tells Billboard that he and
his brother, Rodney Jerkins, spent a month in Flori-
da, where he says they worked on an astonishing 12
projects. Among those he’s recently completed or is
working on are co-writing and co-producing a song for
“Pokémon 2,” to be performed by Alysha Antonino.
The 12-year-old was the winner of a best-singer search
on Tonos.com. Jerkins has also co-written and/or pro-
duced material for forthcoming projects from Usher,
Spice Girls, and Jordan Knight.

CREED’S CREED: As has been the case with a
number of tunes in recent history, Creed’s current
radio hit, “With Arms Wide Open,” is a different ver-
sion of the song than the one heard on the band’s
album, “Human Clay.” To satisfy the fans, the new
version, which includes a string section, is being
stripped onto future pressings of “Human Clay” as a
bonus track. However, according to SoundScan, 3.4
million people have already purchased the album, so
Creed has decided to make a download of the amend-
ed tune available for free to anyone who already has
the CD. Wind-Up developed a system that allows fans
to pop the CD into their CD-ROM drive as proof they
purchased it, log onto Creed’s Web site, and download
the updated tune.
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Deftones Have High Hopes flll‘AlIIIlitilllIS Third Maverick Album

BY BRIAN GARRITY

NEW YORK—ATfter spending the
past five vears as a largely under-
ground sensation, alternative/metal
outfit the Deftones are learning a
lesson in great expectations.

The Saeramento, Calif., quintet
helped pioneer the aggressive
rhythmic rock movement most com-
monly associated with acts like Korn
and Limp Bizkit. According to
SoundSean, it has quietly sold over
1.2 million copies of its first two
albums combined. This means that
for the first time it will be operating
under the weight of massive com-
mercial, eritical, and fan anticipation
when it returns from a 2%2-year hia-
tus on June 20 with the Maverick
Records release “White Pony.”

In fact, the pressure of high hopes
followed the band into the studio and
led to an ambitious expansion of its
signature sound of dense, erunching
guitars and demonic roars from
front man Chino Moreno. This time
out the Deftones—co-producing the
album with longtime collaborator
Terry Date—offer up a more melod-
ic spin on their heavy approach, cit-
ing influences ranging from Fuguzi
and PJ Harvey to the Cure circa
1982’s “Pornography” and Tool.
(Tool front man Maynard James
Keenan worked with the band in

pre-production and is featured on
the track “Passenger.”)

“When we started this record we
didn’t so much even know what we
wanted to do, but we knew what we
didn’t want to do,” explains Moreno.
“We didn’t want to make just anoth-
er heavy record with just a sense-
less amount of aggressiveness to it.
We wanted to make a record that
was maybe a little bit harder to get
into right away.”

But beyond the album title—
which was in place before writing
song one, reflecting both Moreno’s
fascination with the 1983 film “The
Outsiders” and the band’s excite-
ment over the concept of a white gal-
loping horse on the album cover—
realizing that vision was another
story. The band initially struggled to
match its own ambitions for the
record. While 1997’s “Around The
Fur” was knocked out in four
months, “White Pony” was in the
works for more than a year.

“Knowing that this is an impor-
tant record for us, and knowing that
we were going to make an aumazing
record, everyvbody had their own
ideas how we were going to do it,”
Moreno said.

That led to some tension between
guitarist Stephen Carpenter and
Moreno over the album’s direction.

More than 60 Gold and Platinum Awards,
one Grammy nomination, 2 Echo Awards...and now

Winner of the

World Music Awards

in the categories:

World Best New Male Artist
World Best Selling German Artist

Congratulations

on your worldwide success
Lou Bega

We thank you for your trust in
UNICADE music during the last 3 years

E

UNICADE
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| L™ publishing

UNICADE
Musikproduktion

The UNICADE Team:
Goar Biesenkamp, Angelika Zwerenz, Ralf Harting, Carolin Heiss, Andreas Mehlhorn,
André Recke (USA). Florian Guschibauer, Mareile Buchinger, Johannes Schleiwies

Truderingerstr.259, 81825 Munchen
Phone 49 ( 89 ) 680 73 700, Fax 49 (89 ) 680 73 702
contact@unicade-music.de / www.unicade-music.de

THE DEFTONES

“I myself started to write more
mellow and ambient stuff. And
Steph, at the time, he was just writ-
ing these complete heavy metal
songs. So we were like, ‘OK, we need
a compromise here.” And the com-
promising wasn’t happening right at
first,” Moreno says.

Halfway through the recording
process, the band finally found its
direction when it wrote what would
become the album’s first single,
“Change (In A House Of Flies),” a
moody and slightly sinister midtem-
po rocker with haunted feedback.

“We ended up being able to write
all these songs that bridge every-
thing together and is the epitome of
the Deftones—the dynamics from
heuvy to soft from quiet to loud, but
not doing it so-blatantly and being a
little more articulate about it,” says
Moreno.

“There is something for everyone
on this album,” says Maverick GM
Fred Croshal, who calls the record
“our biggest priority.”

With Maverick planning to ship
around a half-million units of “White
Pony” to retail—a number that Cro-
shal says could increase based on
early response—there better be
crossover appeal.

Certainly, retail is anticipating big
things. “I expect [the album] to be
one of the big rock albums of the
summer,” says Bob Bell, senior rock
buyer for Wherehouse Music, the
500-store chain based in Torrance,
Calif. “The first two records sold
really well over a long period of time,
and that indicates to me when the
new one comes out there is going to
be a big rush of fans coming out to
get it all at once. The timing couldn’t
be better, because that kind of musie
is bigger now than it’s ever been.”

Early response to the single has
been extremely positive thus far. Not
only were some modern rock sta-
tions reportedly lifting “Change” off
of Napster to be first out with it, but
a week ahead of its official radio add
date of May 16, the single was the
most-added track at active rock and
alternative radio with over 60 sta-
tions picking up the song.

“To say this is the most airplay
garnered by the Deftones would be
putting it very mildly,” says Croshal.

Maverick has had point-of-pur-
chase materials for the album at
retail since early May, and the label
has in-store setups booked for the
album over the next three months.

Album CDs will include enhanced
features created by fan Mike Donk
such as lyrics, band photos, live
footage, and a Deftones game simi-
lar to “Pac-Man.” A limited-edition
version of the CD with a bonus track

and either red or black cover art
(50,000 copies of each color) will also
be sold.

Promotions for the record include
an active Internet strategy—includ-
ing as-yet unspecified downloads
and/or digital media streams. An
interactive “house party” held on
June 1 allowed fans to log on to the
Deftones Web site, watch a party
attended by the band and fans, and
hear tracks from the new album.
Selected contest winners also re-
ceived Web cams to host their own
parties that could be viewed by live
attendees at the Deftones’ party.

“It’s sort of like what ABC News
did with the millennium thing,” says
Croshal.

The band is also releasing an
eight-minute conceptual science fic-
tion short film—which will double as
its electronic press kit—to television

and video outlets and art house the-
aters as well us to mediy, retail, and
lifestyle accounts. In addition, a
video for “Change,” to be directed
by Liz Friedlander, is in the works,
and television commercials promot-
ing the new album will begin airing
two weeks ahead of the release.

A song from the album will be fea-
tured on “MTV Sports Skateboard-
ing,” a skateboard video game set
for release in September.

The band, which 1s managed and
booked by Warren Entner Manage-
ment, will be touring Sunday (4)-
June 17 in Europe before kicking off
a two-month club tour in the U.S. to
coincide with the album’s release.
The band will also do as many as six
in-store appearances during the
week of release with stops in New
York; Philadelphia; Washington,
D.C.; Boston; and possibly Detroit.

businesSs BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Dates} Ticket Price(s) Capacity Promater
BRUCE SPRINGSTEEN Arrowhead Pond May 21-22 $2.001,143 31527 Nederlander
Anaheim, Calif $67.50/$37.50 two Organization
seftouts
N SYNC, SISGD, PINK Louisiana May 27 $1,456,245 32518 Beaver Prods
Superdome $48.25/$38.25 sgtlout SFX Music Group
New Orleans
TINA TURNER, LIONEL Allstate Arena May 27 $905,195 13118 SFX Music Group
RICHIE, JANICE ROBINSON Rosemont, I, $85/$35 setlout
KISS, TED NUGENT Marcus May 19 $670,177 17.11 SFX Music Group,
SKID ROW Amphitheatre $71.50/$27.50 22,828 in-house
Mitwaukee
‘N SYNC. SISQ0, PINK TD Waterhouse May 21 $593.47% 12.932 SFX Music Group.
Centre $49.75 seilout SFX Touring,
QOrlando, fla Fantasma Prods.
|
| "N SYNC, RON IRIZARRY, Frank Erwin Center ~ May 29 $574,928 11,585 SFX Music Group,
SISQQ, PINK Austin, Texas $48.75/839.75 seltout<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>