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Warner Launches Reissues

Retailers Applaud Gatalog Series Despite Label’s Late Start

BY MELINDA NEWMAN

LOS ANGELES—Retailers are
responding with “better late than
never” to Warner Bros.” decision to
launch a reissue series, to be called
Warner Remasters. The midline-

Stewart, and Van Halen.

“It’s late, but I'm glad they’re
doing it,” says Eric Keil, VP at South
Plainfield, N.J.’s Compact Disec
World. “We just haven’t seen them
releasing whole catalogs like Atlantic

price collection,
which bows Sept.

wimes Remasters

did years ago with
acts like Led Zep-

19, will ultimately
see hundreds of the label’s
catalog titles reissued
with remastered music
and the original liner notes and
artwork as they appeared in the
vinyl configuration.

The acts featured in the first
batch, which comprises 20 titles, are
Eric Clapton, Dire Straits, Rod

Innovative Route
For Latino Tours

BY RAY WADDELL
NASHVILLE—A new booking
agency is breaking touring markets
for Hispanic acts by implementing
a business model that has been used
for years to develop Anglo rock
bands.
New York-based Martinez, Mor-
galo & Associates,

M founded by Robert
Assoé s Morgalo and

Arturo Martinez
in association with Rubén Blades, is
on target to exceed first-year pro-
jections by more than $1 million. In
business since January, the agency is
breaking ground by expanding tour-
ing for Latino acts beyond the tradi-
tional “cuchi frito” circuit.

Similar to the old chitlin’ cireuit for
R&B revues decades ago, cuchi frito
is a phrase for the bread-and-

(Continued on page 92)
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pelin and Yes.”

“They’re behind the
curve,” says Storm Gloor,
director of music for the
143-store Amarillo, Texas-based
Hastings chain. “But I'm glad they're
catching up.”

The selections all came out on CD
during the early years of the format’s
era, but as Warner Bros. Records
Inc. VP of A&R Gregg Geller says,
“I think it’s fair to say a lot of this
was done in haste way back when.
Certain elements of original artwork
(Continued on page 93)
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R&B Acts Look Beyond
Albums For New Singles

This story was prepared by Atrplay
Monitor’s Dana Hall.

NEW YORK—Ever since the seven-
single success of
Michael Jackson’s
1982 album “Thriller,”
it’s been standard
practice for labels to
try to milk as many
hits from an album as
possible. But some
labels have begun to
take a different tack
for R&B acts, sending them back into
the studio to strip a new single onto
an album already in the marketplace
or going to a soundtrack or side pro-
ject for a follow-up single, even when
the current atbum is still successful.
Ideal’s top 10 single “Whatever”
was stripped onto the act’s current

BY GORDON MASSON
LONDON—The U.K. music indus-
try is looking forward to fostering
better relations with the govern-
ment after figures revealed
that intellectual property
| crime throughout Britain’s
creative industries soared by
more than 27% last year.
The year-old Alliance
Against Counterfeiting and
Piracy (AACP) revealed that
the country lost 8.19 billion
pounds ($12.3 billion) to copyright
and trademark thieves in 1999, com-
pared with 6.42 billion pounds ($9.6

Cost Of UK. Piracy On The Rise

Body’s Proof Of Tax Losses May Spur Parliament Action

Asiom Comnicvietong e Ditacy

billion) the year before. Members of
the AACP include the British Assn.
of Record Dealers, British Music
Rights, and the British Phono-
graphic Industry.

At the alliance’s inaugur-
al meeting July 6, Home
Office Minister Charles
Clarke spoke of the govern-
ment’s concern at the level
of intellectual property
theft, not least because the
loss equates to about 1.36
billion pounds ($2.1 billion) in
taxes for 1999. Clarke pledged

(Continued on page 101)

self-titled Noontime/Virgin album
after its previous single, “Creep
Inn,” failed to match the success of
breakthrough track “Get Gone.” Carl
Thomas went to
LaFace/Arista’s
“Shaft” soundtrack
for “Summer Rain”
as the follow-up to his
No. 1 hit, “I Wish,”
even though he was
only one single deep
into his “Emotional”
album. Donell Jones
also went to “Shaft” for his new sin-
gle. And Jay-Z went to “Anything”

(Continued on page 92)

Gurb’s Messina
Does It Her Way

F

BY DEBORAH EVANS PRICE
NASHVILLE—Much has happened
to Jo Dee Messina since the vivacious
songbird first walked into Curb Rec-
ords and brazenly informed the label
that it needed a redhead on its roster:
In the few years since that colorful
entrance, she's become one of the
country music industry’s most sue-
cessful fernale artists.
Messina’s hot streak looks sure to
(Continued on page 93)
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Senators Urge Use Of Digital Licensing

BY BILL HOLLAND

WASHINGTON, D.C.—Top Senate law-
makers are urging all parties involved in
digital music downloading to continue to
develop new and fair licensing procedures
or face the possibility of imposed federal
laws.

At a July 11 overview hearing, Sen. Orrin
Hatch, R-Utah, chairman of the Senate Judi-
ciary Committee, and Sen. Patrick Leahy, D-
Vi., the committee’s ranking minority mem-
ber, both expressed the view that fair
licensing solutions to ongoing problems in
digital delivery of recorded music are need-
ed to protect artist and company copyright
owners. They also urged private-sector com-
panies to continue licensing negotiations—or
eke.

An attitude of somewhat chilly cordiality
prevailed at the hearing as the main parties
in the digital download wars sat down
together. It was one of the largest witness
panels at a music-related hearing in recent
niemory.

Among the witnesses were Lars Ulrich
of Metallica; Hilary Rosen, president/CEO
of the Recording Industry Assn. of Ameri-
ca (RTAA); and Fred Ehrlich, president of
new technology and business development
at Sony Music Entertainment. They sat at
tne same table as the CEOs of two Internet
firms involved in lawsuits with the RIAA
and its member companies: Hank Barry of
Napster and Michael Robertson of
MP3.com.

Also at the witness table were Roger
McGuinn, singer/songwriter of the Byrds;
Gene Hoffman Jr., president/CEO of EMu-
sic.com; Gene Kan, a software developer for
Gnutella; and Jim Griffin, CEO of Cherry
Lane Digital & OneHouse LLCs.

Opening witness Ulrich set the tone for
the proceedings. “We have many issues
with Napster,” he said. “First and fore-
most: Napster hijacked our music without
asking. They never sought our permis-
sion—our catalog of musie simply became
available as free downloads on the Napster
system.” He added, “My band authored the
music which is Napster’s lifeblood. We
should decide what happens to it, not Nap-
ster—a company with no rights in our re-
cordings, which never invested a penny in
Metallica’s music or had anything to do
with its creation.”

The major labels didn’t escape criticism,

4
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either. Lawmakers said download companies
have complained bitterly about the unwill-
ingness of labels to license material.

Hatch said, “One continuing problem is
the complaint that the major labels have not
been willing to license online distributors to

provide their music or have offered licenses
on terms much different than online entities
related to those labels.” Such action, he said,
“puts into question the labels’ professed
desire to be ubiquitous” and might “raise
some concerns that this committee would
have a duty to consider.”

Both Hatch and Leahy said they do not
want to restrict the blossoming technical
downloading innovations that can promote
artist advancement and enhance consumer
music choice. They believe owners and users
must continue to wrestle with the concerns
created by central-server services like Nap-
ster and file-sharing programs like Gnutel-
la and Freenet.

“History has shown that when new tech-
nologies emerge, they may initially seem to
threaten to trump intellectual property pro-
tection,” Leahy said. “In the end, things get

(Continued on page 101)

BY MARILYN A. GILLEN
NEW YORK-—While the music industry has
used litigation as the main course of action
in its battle against online piracy;, it's now
adding education to the mix.

An industry-backed group of some 70
recording artists is hoping to convince a gen-
eration of online musie fans that “music has
value,” with a national public awareness
campaign that kicked off July 11 with full-
page ads in five U.S. newspapers.

Musician and online label executive Noah
Stone, who heads the new organization
dubbed Artists Against Piracy, says plans
are under way to expand the outreach to
include TV spots and radio and Internet ads
featuring coalition artists as representatives.

Stone says he is in the process of incor-
porating tk e group as a nonprofit organiza-
tion and ex pects to unveil a board of direc-
tors soon.

Funding for the organization—whose
members include such high-profile acts as
Alanis Wmiz=rtte, Christina Aguilera, Faith
Hill, Saral MeLachlan, Art Alexakis, Blink-
182, Gartli Brooks, and Sisq6—is coming

Artists Educate Public About Piracy

New Coalition Takes Out Ads To Fight Free File-Sharing

from industry groups the Recording Indus-
try Assn. of America (RIAA) and the
National Assn. of Recording Merchandisers,
as well as media company Walt Disney and
such technology companies as Supertracks,
Myplay, Reciprocal, Cognicity, and Everad/
PlaylJ.

“Mostly, what we have been seeing over
the last several months have been legal
remedies coupled with technological mea-
sures designed to help create legal alterna-
tives to illegal file-swapping,” says Larry
Miller; president of Reciprocal Music. “Hav-
ing the artists themselves address their fans
and let them know directly that music has
value and that this is how they make their
living will be a first and very important step
in what I hope will be a long-term educa-
tional campaign that will also be effective in
fighting piracy.”

“We applaud the artists who have come
forward to fight for their right to distribute
their music the way they want to distribute
it,” says an RIA A spokeswoman. ‘And we’re
hopeful that their efforts will resonate with

(Continued on page 101)
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BILLBOARD/BET ON JAZZ CONFERENCE
The first Billboard/BET on Jazz Confer-
ence [June 7-9, in Washington, D.C.] was
exciting and long overdue. Wonderful net-
working opportunities abounded. My radio
station and I are committed to do what we
can to bring the second conference to

Atlanta!

Phil Clore, jazz music department manager
WRFG 89.3 FM Atlanta

I wanted to thank Billboard for its hard
work and dedication in organizing the Bill-
board/BET on Jazz Conference. We were
extremely happy with the amount of atten-
tion that Derek Bronston received from his
appearance at the showcases. Not only have
we received festival offers and label inter-
est as a result of his appearance, but our
promotional efforts are paying off in the
form of a proposed European tour. But

S Terrers |

even more mportant is the event itself. We

feel a jazz conference is a necessity and

strongly ecourage Billboard to continue
the event rext year.

Sarah-Chanderia

Hacate Entertainment Group

New York

AUSTRALI/\N ROYALTIES VS. REALITIES

In its veporting of the mechanical royal-
ty dispute in Australia (July 8) Billboard
portrayed the interim decision of the Copy-
right Tribunal as a “victory for the record
companies” and referred to an interim roy-
alty rate of 8.608% of published price to
dealer (PPD). Both statements are wrong.
The interim PPD rate pending the outcome
of the case is 9.306%, with 7.5% held in es-
crow—half the amount sought by the record
industry. In its interim decision the tribunal
warned this ¢, . . might be seen as an indi-

cation the manufacturers’ arguments will

be adopted. The tribunal has not formed
any such view.”

Brett Cottle, chief executive

Australian Mechanical Copyright Owners Society

St. Leonards, New South Wales

THE FIGHT OVER THE ‘WORK FOR HIRE’ LAW
Hurrah for Timothy White’s May 20 col-
umn (“Will Artists Fight For Rights As
Noah Webster Did?,” Music to My Ears,
Billboard) about composers’ rights! There
is no justification for record companies to
“own” this intellectual property of others.
Composers, lyricists, artists and experts in
copyright law should band together to
lobby for and protect the rights of their
intellectual property.
J. Bruce Nichols, president
Central Entertainment Services Inc.
Staten Island, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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Growth 0f DVD Rardware, Software
IS Major Focus Of VSDA Gonference

BY EILEEN FITZPATRICK

LAS VEGAS—The exploding growth
of DVD was at the forefront of the
Video Software Dealers Assn.’s
(VSDA) 19th annual convention, held
July 8-10 here, as the DVD En-
tertainment Group (DEG) gave anoth-
er glowing report on the public’s
unending appetite for the format.

During the first half of 2000, more
than 2.7 million players have shipped
to dealers, more than double the ship-
ments during the same period of 1999,
according to the Consumer Electron-
ics Assn. More than 9 million players
will ship to market by the end of the
year, the DEG estimates, nearly a mil-
lion more than were predicted in Jan-
uary.

“Most of our projections have been
revised,” said DEG president Steve
Nickerson, who is also VP of world-
wide DVD marketing at Warner, dur-
ing a supersession devoted to develop-
ments in the format.

The DEG estimates that since
DVD’s launch in 1997, player penetra-
tion has reached 7.5 million house-
holds, and software-unit shipments
have reached 190 million units. The
group estimates that another 40 mil-
lion units will ship by the end of the
year. Cumulatively, retail revenue
should top $4 billion since inception.

The hardware predictions for this
year don’t include the 1 million

PlayStation2 units that are expected
to be shipped to dealers during the
fourth quarter. The game consoles can
also play DVD movies.

Nickerson says that the launch of
DVD Audio at the end of the year will
also boost DVD Video.

In his state of the association
address at the convention, VSDA pres-
ident Bo Andersen praised suppliers,
particularly Warner Home Video pres-
ident Warren Lieberfarb, for “the
gift” of DVD, which he said has turned
casual movie watchers into movie
buffs.

Andersen predicted that, thanks to
the technology, the video business will
remain a major profit center for at
least the next decade.

“Stopping at the neighborhood store
to rent or buy a new release or a clas-
sic has been as common for 60 million
Americans as a trip to the laundry or
grocery,” he said. “There is no reason
that cannot continue for the better
part of the decade.”

In fact, the profits derived from the

Yahoo! Posts Strong Earnings,
Ramps Up Web Music Projects

BY BRIAN GARRITY
NEW YORK—Yahoo! Inc. reports
better-than-expected results for the
second quarter, with net revenue and
pro forma net income more than dou-
bling. The period also saw the Inter-
net giant ramp up its digital media
offerings in areas that include music.

Net revenue for the

embedded browser that allows Yahoo!
Music consumers to play digital music
and video files, including streamed
and downloaded MP3 files and CDs.
In addition to its media player,
Yahoo! is home to streaming media
service Broadecast.com. It also offers
a hub music site with musie news and
reviews from a host of

three months that ended
June 30 totaled $270.1
million, up 110% from
$128.6 million a year
ago. Pro forma net

YaHoO!

content providers, a
shopping service in con-
Jjunction with a number
of retail partners, digital
download information,

income for the quarter

was $74 million, or 12 cents per dilut-
ed share, vs. net income of $27.1 mil-
lion, or 5 cents per diluted share, in
1999.

‘Wall Street had anticipated income
of 10 cents per share. However, that
earnings number excludes charges
related to acquisitions and employer
payroll taxes on gains realized by
employees from non-qualified stock-
option exercises. Including those
costs, net income for the second quar-
ter was $65.5 million, or 11 cents per
diluted share, vs. a net loss of
$263,000, or $0.00 per share, the year
before.

Yahoo! president/COO Jeff Mallett
says the company made significant
strides during the quarter in the
development of its so-called “rich
media” offerings—one of its stated
key areas of focus. As part of that ef-
fort, the company released its Yahoo!
Player, a free media player with an

chat rooms, message
boards, and club listings.

The company has been identified
by Wall Street analysts and industry
observers as a possible consolidator
within the digital music space. Dur-
ing the quarter, it reportedly ex-
pressed interest in a handful of po-
tential acquisition targets, including
privately held digital locker company
Myplay.com. No deals have yet been
struck, however.

Shares in Yahoo! rallied more than
18% on the news of the earnings July
12, rising $19.44 to $124.94. Word of
Yahoo!’s results also sparked a rally in
other Internet stocks, on hopes that
they too would post better-than-
expected earnings in a sector gener-
ally considered to be struggling. In
the Internet music space, the reaction
was somewhat more muted: MP3.
com, CDnow, and Launch Media all
posted gains of less than 5% on July
12.

rental of DVDs may force studios to
develop a new business model. Lieber-
farb, for instance, has floated the idea
of DVD following the same pay-per-
transaction model that has become
commonplace for VHS.

A Warner spokeswoman says the
studio has no plans to roll out a DVD
pay-per-transaction plan. But she
acknowledges that Warner, like other
studios, must develop a strategy to
compensate for the likelihood that
DVD rental will cut into VHS rental
revenue.

However, a report presented by
New York-based video research firm
Alexander & Associates indicates that
DVD is not cannibalizing VHS rentals.
The firm estimates that between DVD
players and DVD-ROM-equipped
computers, more than 11 million U.S,
homes are capable of playing a DVD
disc. Of those, one-third rent VHS
tapes only, and 9% rent DVD only.
More than half, however, rent both
VHS tapes and DVDs. Alexander pre-
dicts that by the end of the year, 17
million homes will be “DVD-capable.”

Despite the prospects for DVD,
gloom-and-doom predictions for the
home video industry prevail. In his
address, Andersen told retailers to
become more competitive and stop
complaining.

“We are up to no good when we wal-
low in negativism,” he told the group
of mostly indie retailers. “It suppress-
es our basic instinets for innovation
and growth.”

Andersen rejected the commonly
held view that the “enemies” of the
video industry are pay-per-view, video-
on-demand, and Blockbuster.

“No, I would argue that our front-

(Continued on page 94)

James Hill Dead
At 83; Sang With
Fairfield Four

BY WADE JESSEN
NASHVILLE—James Hill, bari-
tone singer with Grammy-win-
ning gospel quartet the Fairfield
Four, died July 6 at Baptist Hos-
pital here. He was 83.

Born in Bessemer, Ala., Hill
lived in Nashville most of his
life.

In addi-
tion to his
contribu-
tions to the
Fairfield
Four, a gos-
pel group
founded by a
Baptist min-
ister in 1921,
Hill’s vocals
have been
heard on country, gospel, and rock
recordings by such luminaries as
Johnny Cash, B.B. King, Elvis
Costello, Steve Earle, Charlie
Daniels, and John Fogerty.

The Fairfield Four originated as a

(Continued on page 97)

HILL

BY RAY WADDELL
NASHVILLE—It started out as a
bold idea to bring back a well-loved
diva, but the Diana Ross & the Su-
premes tour appears to have col-
lapsed amid a pile of canceled dates,
finger-pointing, and bruised egos.
However, at press time, the Return
to Love tour had not been officially
canceled, despite numerous reports
to the contrary.

That’s not to say that things are
going well, and many believe the tour
is finished, no matter what’s an-
nounced. The cancellations started
less than halfway through the run,
beginning with the planned July 7
show at Jones Beach Amphitheatre
in Wantagh, N.Y., and fol-
lowed by shows in Wash-
ington, D.C. (July 9);
Pittsburgh (10); Hartford,
Conn. (12); and Atlantic .

City, N.J. (14). Fleet- ===
Center in Boston received a can-
cellation notice the day before its July
13 show.

Before tour producers SFX/TNA
could make an announcement re-
garding the tour’s future, Ross’ camp
issued a pre-emptive strike, express-
ing in a prepared statement how
“severely disappointed” she was that
the outing had been canceled (Bill-
boardBulletin, July 11).

However, at press time, neither
Toronto-based TNA nor SFX’s New
York headquarters had issued an
official cancellation of all remaining
dates, and some so far appear to be
going on as scheduled. TNA did not
return phone calls.

As of July 13, several venues did
not have official confirmation that
their shows had been canceled,
including Bradley Center in Milwau-
kee (16) and Gund Arena in Cleve-
land (17). Officials at Target Center
in Minneapolis say they are moving
forward with their July 19 show.

The same goes for the Rose Gar-
den Arena in Portland, Ore. “We've
talked to TNA three times a day for
three days, and as far as we're con-
cerned, our date is going on,” says
building director Jim McCue. He
adds that when initial ticket sales
were slow, “we rolled up our sleeves

aupremes Tour 0ff?

and tried to do a lot of marketing to
assist [TNA]J and make it work.”

Other venues are relying on media
reports regarding the tour’s cancel-
lation. “We haven’t been officially
notified by the promoter, but I am
making the assumption that we do
not have a date,” says John Rham-
stine, director of event production at
KeyArena in Seattle, where the tour
was to visit July 24.

Off the record, officials at most
arenas believe the tour is dead and
say that contractual intricacies be-
tween Ross and TNA/SFX are like-
ly holding up an announcement.

Some venues expressed disap-
pointment in not getting their shows

. = in. Tim Ryan, director of
the Arrowhead Pond in
¢ Anaheim, Calif,, says that,
1 including suites and pre-
mium seating, more than

=== 8,000 tickets were sold.
“This was a show we would've really
liked to see happen,” he says.

WHAT WENT WRONG?

Return to Love boasts high pro-
duction values and artist fees for
Ross and is an extremely expensive
tour to produce, especially in light of
weak ticket sales. Earlier this month,
TNA president Arthur Fogel told
Billboard that TNA had not consid-
ered pulling the plug on the tour but
admitted, “Sometimes tours capture
the public’s imagination, and some-
times they don’t.”

Despite the problems, TNA—
which was acquired last year by SFX
—has a solid track record. It pro-
moted more than $750 million worth
of worldwide Rolling Stones dates in
the "90s and, more recently, put out a
Crosby, Stills, Nash & Young tour
that grossed more than $43 million
and played to 92% capacity (Bill-
boardBulletin, April 24).

But something appears to have
gone wrong with Return to Love.
Billed as a reunion of Diana Ross and
the Supremes, the tour caught heat
out of the gate when it became
known that former Ross partners
Mary Wilson and Cindy Birdsong
would not participate. Instead, pro-

(Continued on page 94)
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BBMak Attack. British pop trio BBMak has been racing up The Billboard 200

with its Hollywood Records debut, “Sooner Or Later.” The album debuted at No.
1 on the Heatseekers chart in the June 3 issue, then spent another two weeks at
the top. Meanwhile, first single “Back Here” has been a top 20 hit on The Bill-
board Hot 100. “Sooner Or Later” is No. 70 on The Billboard 200 this issue.
BBMak recently wrapped up a U.S. tour with Britney Spears and will be touring
the U.S. through the fall. Upcoming dates include Aug. 3 in Concord, Calif.; Aug.
17 in San Diego; and Aug. 31 in Allentown, Pa. Pictured proudly wearing their
Billboard Heatseekers T-shirts, from left, are band members Christian Burns, Ste

McNally, and Mark Barry.
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MP3 Patent-Holder Eyes
New Revenue Streams

BY KAI R. LOFTHUS
OSLO—While MP3 technology has
yet to be associated with the genera-
tion of revenue, the developers of the
still controversial audio compression
standard are gradually developing a
financially viable platform for it.
The Fraunhofer In-

Henri Linde, VP of new business for
Thomson Multimedia, claims to have
experienced what he calls “an enor-
mous demand over the last six
months.” Although Linde declines to
disclose earnings, he says the compa-

ny licensed 5 million

stitute for Integrated
Circuits, the Erlangen,
Germany-based re-

‘We’re actively

hardware MP3 en-
coders in the first
three months of 2000.

search facility that searchmgfor “That’s the only num-
holds the patent rights ber of meaning,” he
wMP3 ammethat e (hardware G

making money from Linde expects the
licensing. In addition, manufacturers] growth potential to
Fraunhofer recently for them to increase even further
contributed its technol- ) in January, when
ogy to a groundbreak-  INfegrate OUr licensing fees become

ing consumer-oriented
feature to be known as
Powerline Communica-
tion (PLC), a service

technology’

- THOMAS WENINGER -

mandatory for Inter-
net-based radio sta-
tions that want to use
MP3.

that can deliver MP3-
encoded music through
a home’s electricity sockets.

MP3Licensing.com, the San Diego-
based operation jointly owned by
Fraunhofer and Thomson Multimedia
of Paris, sees new distribution models
such as PLC as an important source
of growth for the licensing of MP3
technology.

“We expect an
increase, of course, but
how much of an increase is hard to
predict,” says Linde. “I still have
doubts on what the various broadecast
models will look like. The extreme
schools of thinking say that music will
be free, but I continue to have doubts
about that. Our fee model is not fin-

(Continued on page 94)

Europe Stores Boost HMV

BY GORDON MASSON
LONDON—The performance of
HMYV Media Group’s music stores in
Europe provided the drive to increase
the company’s sales and earnings in
1999. For the 53 weeks ending April
29, the group reported a sales increase
of 10.4% to 1.39 billion pounds ($2.1 bil-
lion).

Earnings before interest, taxes,
depreciation, and amortization (ebit-
da) increased by 2.4 million pounds
($3.63 million) to 121 million pounds
($183 million), after E-commerce loss-
es of 5.7 million pounds ($8.6 million).
Overall, HMV Media Group’s operat-
ing profits were down 1.7% from the
previous year, to 83.2 million pounds

RECORD COMPANIES. Daniel Glass is
promoted to president of Artemis
Records in New York. He was exec-
utive VP,

Larry Mestel is named executive
VP of Arista Records in New York.
He was COO for Palm Entertain-
ment.

Bill Wilson is promoted to senior
VP of worldwide marketing for BMG
Entertainment in New York. He was
VP of worldwide marketing.

David Ehrlich is named VP/GM,
East Coast, for Priority Records in
New York. He was president of DME
Management.

Stu Bergen is named VP of pro-
motion for the Island/Def Jam Music
Group in New York. He was VP of
promotion for Epic Records.

Capitol Records names Johnny
Coppola VP of crossover promotion

($125.9 million).

Says CEO Alan Giles, “We are
pleased to have increased the ebitda
result for the group, in what has been
a challenging year. This reflects an
excellent performance by HMV, par-
ticularly in Europe, in a year when the
market experienced relatively low
growth and intense pricing competi-
tion.”

The results would have been better
had it not been for the group’s ailing
book retailer, Waterstone’s, which has
consistently under-performed in
recent years. Waterstone’s sales grew
from 390.6 million pounds ($591.4 mil-
lion) to 403.9 million pounds ($611.6

(Continued on page 94)
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and Jim Kuha director of administra-
tion in Hollywood. They were, respec-
tively, VP of promotion at Priority
Records and director of facilities for
E! Entertainment Television Inc.

Kevin Law is promoted to senior
director of A&R/staff producer for
Universal Records in New York. He
was an A&R executive.

Diana Fragnito is promoted to
senior director of A&R for Island
Records in New York. She was man-

BY HOWELL LLEWELLYN
MADRID—The partners in
MuXXIc Latina—Universal Music
Group (UMG) and Spain’s largest
audiovisual company, Grupo Prisa—
are ironing out details in their goal of
creating the world’s biggest Latino
music label. Their aim is to rip up the
rule book on the traditional territory-
by-territory development of new
artists.

The partnership has undergone a
number of key changes since it was
first outlined in March (Billboard,
March 25). MuXXIc Latina now will
be based in Miami, not New York.
Instead of the 50/50 deal that was
originally planned, 75% of the $5 mil-
lion initial share capital will be con-
trolled by Prisa through its music
conglomerate arm, Gran Via Musical
(GVM), with 25% going to UMG. The
deal is for an initial three-year period,
and there are options for the entry of
a third partner.

President Jaime de Polanco de-
scribes MuXXIe Latina as the
world’s premier Latino music group,

New MuNKic Latina Dutfines Goals

with the focus on signing and pro-
moting Spanish-language artists.
Polanco, who is also CEO of GVM
and director general of New York-
based Prisa International, says the
label will start signing mainly new
artists in September and will launch
its first product in December or Jan-

uary.

One of the deal’s
signatories, UMG
| president Latin

¢ America Manolo
£ Diaz, says that
MuXXIe Latina
will focus mainly
on pop and “other
light musie.” He
says the deal com-
bines UMG’s international distribu-
tion expertise with GVM/Prisa’s rec-
ognized flair for identifying “what
music the public likes” through its
music radio arm, Cadena SER, which
dominates national music radio in
Spain.

He explains, “Radio is perhaps
closer to the street than the labels,

DIAZ

who are more involved in the studio
and the production side. Radio often
knows better than we do which song
from an album is better suited to the
public taste, and in Spain for exam-
ple, SER can act as a bridge between
us and the publie.”

MuXXIc Latina will concentrate
not only on Latino territories, but on
North America and Europe, espe-
cially Germany and France. The
“highly selective” search for artists
will focus on Spain, the Dominican
Republic, Cuba, Puerto Rico, and
Colombia.

“Our aim is to sign few artists but
with great potential, because we don't
want to sell thousands but millions of
records,” says Polanco. “We shall
invest more in marketing than other
companies to ensure a high percent-
age of success for each launch.”

The agreement, reached after
months of negotiations, was signed
July 6 by Diaz and Polanco, as well as
Prisa managing director Juan Luis
Cebrian, Universal Music Spain and

(Continued on page 86)

British Phonographic Industry Bids
Farewell To Deacon, Welcomes Yeates

BY GORDON MASSON
LONDON—The end of an era was
contrasted with a glimpse of the
future during the British Phono-
graphic Industry’s (BPI) annual gen-
eral meeting here July 12. Members
of the trade association bade farewell
to director general John Deacon, who
is retiring after 21 years in the role.

Deacon received a standing ovation,
led by BPI chairman Rob Dickins, who
also praised Deacon’s successor,
Andrew Yeates, assuring members
that he is the right man to take the
organization forward into the digital
age.

Complementing that theme, the
event’s guest speaker was Hans
Snook, CEO of mobile phone giant
Orange. Snook addressed the British
music industry’s top brass as the rep-

TURNTABLE

WILSON EHRLICH
ager of A&R.

Select Records names Alan Gnoli
national sales director and Josh
“Big Josh” Kelly director of urban
promotions in New York. They were,
respectively, national sales manager
for H.O.L.A. Recordings and nation-
al manager of college promotions at
Frontline Marketing Inc.

Rhino Entertainment names Tom
Bout manager of trend research
and Audra Colquitte senior re-

resentative of a company that hopes to
forge alliances with record labels and
publishers. He said Orange would look
to carry music as content but admit-
ted he did not know the best way in
which to deal with the numerous la-
bels. But he said the idea is to have

“any piece of music
1B 1P I

delivered to your
ears, wherever and
whenever you
choose,” adding that
consumers should effectively be able
to create their own tailored radio sta-
tions through their mobile phones.
“There is a clear opportunity for a
legal, commerecial, universal, mobile
jukebox,” said Snook.

Snook also divulged his belief that
governments do not have to draw up
new legislation to cover the digital age.

COPPOLA

BERGEN

cruiter in Los Angeles. They were,
respectively, national director of
radio promotions for Immortal
Records and executive recruiter for
AccountPros-Human Resources
International.

RELATED FIELDS. John Penn is pro-
moted to VP of marketing and sales
for Sony Music Special Products in
New York. He was director of mar-
keting and sales.

BPI members’ opinions on the pre-
sentation were divided. Some found it
self-serving, while others claimed it
offered an insight into the motivation
of a type of company often seen as a
threat but increasingly viewed as a
potential partner.

However, the entire hall was united
in acclaiming the achievements of Dea-
con, overseeing his final BPI general
meeting. An emotional Deacon tells
Billboard he was “deeply moved by the
whole event. I found toward the end of
[my] speech, I was getting a bit croaky.
The nostalgia started to take over, but
it was marvelous.”

Deacon, known affectionately as
“the Commander” by his staff after
being installed in 1999 as a Comman-
der of the Order of the British Empire
by the Queen, will continue working as
a consultant at the BPI until the end
of the year: But he admits he is finding
it hard to end his love affair with the
music industry. “After having gone
through 21 years, I suppose it really is
the end of an era,” he says. “To be
quite honest, I'm genuinely finding it
quite hard to appreciate that I'm now
in a different position—but everybody
has been wonderful about it.”

On the financial side, the BPI said
at the meeting that its revenue for
1999 totaled 5.4 million pounds ($8.2
million). The year-end results also re-
vealed that the BPI’s national group
contributions to the International Fed-
eration of the Phonographic Industry
were 795,000 pounds ($1.2 million),
while donations to the BRIT Trust
charity were 90,000 pounds ($136,000).
The BPI’s anti-piracy unit ate up near-
ly 702,000 pounds ($1.06 million) of the
annual budget.

Assistance i preparing this story was
provided by Tom Ferguson tm London.
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Verbow Takes Long Road To Epic/aa0 Music’s "White Qut’

BY MOIRA McCORMICK
CHICAGO—Verbow has been paving
the way for its striking sophomore al-
bum, “White Out,” since October. The
set, which hits stores Tuesday (18) on
Epic/550 Music, is the follow-up to the
iconoclastic Chicago-based band’s ac-
claimed, Bob Mould-produced 1997
debut, “Chronicles.”

Since October;, Verbow—Ied by sing-
er/songwriter/guitarist Jason Narduey
and cellist Alison Chesley—has been
offering via verbow.com a free three-
song EB featuring “White Qut” tracks
“New History” (the first single, which
goes to radio Tuesday [18]) and “Ambu-
lance,” plus a live version of “Chroni-
cles” track “Holiday.”

“We've already gone through 8,500
of [the EPs],” says Narducy, taking five
with Chesley in late June in Chicago.

Verbow has also been performing
since October;, opening for the likes of
Morrissey, Frank Black, Travis, Ben
Folds Five, Brad, Train, Joseph Arthur,
and Stir: In addition to full-band tours,

Larkin’s Vanguard Album
Mixes Stylistic Melange

BY LARRY FLICK

says Narducy, “Alison and I have been
doing a lot of acoustic touring as well.
It’s so cheap and easy for the two of us
to get out there, and it’s a great way to
introduce music to people.”

Narducy and Chesley are no
strangers to performing as an acoustic
duo, since Verbow began that way as
Jason & Alison (Billboard, May 6,
1995). Narducy says the full band—
with bassist Lennie Dietsch and new
drummer Randy Morris (“Chronicles”
timekeeper David Suycott played
drums on the album}—will tour again
in the fall.

“White Out,” produced by Brad
Wood (Liz Phair, Smashing Pump-
kins), proffers a dozen tracks of Nar-
ducy’s intense, angular-melodic guitar
pop, which is given wings by Chesley’s
supernal cello. The title refers to the
New Year's blizzard of 1999, which
deposited two feet of snow on the Indi-
ana hamlet where Verbow was record-
ing in a rented house on Lake Michi-
gan. It had taken the act until then to

2

VERBOW

get together with Wood, who had
agreed to produce but had previous
commitments. “So, we did our record
probably four months after we thought
we were going to do it,” says Narducy.
“But in the meantime, I kept writing
and came up with, T think, some of the
better songs on the record.”

The release of “White Out” was fur-
ther delayed by the fact that six months
after it was recorded, Verbow changed
managers, signing with Gregg Latter-
man, president of Chicago label Aware
Records. “We'd needed a change,” says
Narducy. “And fortunately, Don Muller,
our booking agent from Artistdirect,

ran into Gregg at Woodstock last year.
Don said, ‘Hey, Verbow's looking for a
manager; you should manage them.’
And he called us.”

As for the recording locale, Narducy
says, “Brad told us his recording sys-
tem was completely portable. So I said,
‘Why don’t we do something kind of
unconventional? ” They worked in a
winterized summer home, which Nar-
ducy describes as “an interesting envi-
ronment to make a record . .. We had
drums in this bedroom, bass cabinet in
the other, cello in this one—different
setups and different rooms for differ-
ent recording processes.” And, in the
long tradition of bands that record in
houses, Verbow worked in the acousti-
cally reverberative bathroom as well.

Joel Klaiman, VP of promotion for
Epic/550, says “New History” will be
worked first to triple-A radio, then to
alternative. Klaiman says the label is
following Latterman’s strategy for
breaking Columbia act Train, which
had a hit with “Meet Virginia.” Klai-

amithsonian Set Plumbs
‘Broadside’ Folk Anthems

BY JIM BESSMAN

man stresses the importance of repeat-
ed listening with Verbow, noting that
“when a record is this special, you have
to give it time.” He says the follow-up
single will most likely be the lyrical
“Sweet Felicity.”

“We need to start slow with this
record,” says Mark Cunningham, man-
ager of Aware Group Management. “If
we tried to hit the rock audience with
all guns blazing, it wouldn’t work. In-
stead of pressing stations to play it,
we've been cultivating them as fans
first—for one, through the in-studio
duo performances.”

“Verbow’s a really good band that
keeps developing its musical talent, and
that works in its favor,” says Patty Mar-
tin, music director of triple-A station
WXRT Chicago, which continues to
play “Chronicles” cut “Holiday.” “They
have the potential for longevity and for
getting bigger and bigger.”

Assistance n preparing this article
was provided by Lindsay Powers.

~ Jennifer Gutting Praised
For SunSign’s ‘Forgiveness’

NEW YORK—Patty Larkin says she enjoyed the freedom of cut-
ting much of “Regrooving The Dream,” due July 25 on Vanguard,
within the comfortable confines of her Cape Cod, Mass., record-
., ing studio.

I  “It’s a real blessing to have that
option,” she says. “It allows you to have
a more organic, less stressful recording
¥ experience.”

“Regrooving The Dream” is the ven-
erable singer/songwriter’s first collec-
tion of new material for Vanguard. She
joined the label in 1999, issuing the live
concert chronicle “a gogo.”

Drawing on the varied traditions of
the Celtic, blues, R&B, Middle Eastern,
samba, country, and folk genres, the album is a musical melting
pot. Larkin displays palpable soul on both the rhythmie, funk-fla-
vored “Anyway The Main Thing Is” and the Brazilian-spiced “Only

(Continued on page 100)

LARKIN

BY CHRIS MORRIS
LOS ANGELES—One of the great treasure houses of Amer-
ican folk music will be celebrated Aug. 22 when Smithsonian

PHOTO: DIANA DAVIES

PAXTON, (CIRCA 1960s)

Folkways Recordings issues its boxed

¢ set “The Best Of Broadside 1962-

1988.”

The five-CD, 89-track collection
brings together what its subtitle
refers to as “anthems of the Ameri-
can underground” that made their
debuts in the pages of Broadside
magazine. The influential journal was
published by Agnes “Sis” Cunning-
ham and Gerdon Friesen, veterans
of the radical political and folk music

movements of the '40s, in their flat in New York’s Frederick
Douglass Housing Project.

{Continued on page 97)

NEW YORK—The uplifting single “Forgiveness” is generating

airplay and acelaim for Jennifer Cutting, formerly of electric folk

band the New St. George, and the way she continues to meld
British and American folk/rock influ-
ences.

The tune—which features a vocal
performance by British folk/rock leg-
end Maddy Prior that is being hailed as
one of her finest in years—will be part
of a CD Cutting is assembling. The
track was released last month as a CD
single on Cutting’s Takoma Park, Md.-
based SunSign label, available via her
Web site (Kinesiscd.com/jennifercut-

ting) and local retailer House of Musical
Traditions; it’s also accessible as an MP3 download from

Riffage.com.
In addition to Prior, “Forgiveness” features Mary Chapin Car-
(Continued on page 100)

CUTTING
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Everclear’s Gapitol Release Iiets ‘Wonderful’ Response

BY LARRY FLICK

NEW YORK—When Everclear’s
new Capitol opus, “Songs From An
American Movie, Vol. 1: Learning
How To Smile,” hit retail on July 11,
it entered the marketplace on the
fuel of widespread pre-release sup-
port from rock radio.

Programmers embraced the set’s
lead single, “Wonderful,” immedi-
ately upon its May 22 arrival at ra-
dio. It earned airplay on 200 stations
during its first week of circulation,
according to Broadecast Data Sys-
tems. The track, which Everclear
front man/primary songwriter Art
Alexakis describes as a “view of
divorce through a child’s eye, set
against upbeat music,” has since
started to make inroads at top 40
radio, where it’s currently on 37 sta-
tions. It’s gotten 387 spins for the
week ending June 30, with a gain of
137 spins.

“It’s a great song,” says Mark
Hamilton, PD at KNRK Portland,
Ore. “[We're still playing Everclear]
more than anyone else.”

The track is also scoring well at
WRAX Birmingham, Ala. “[It has
gotten] an instant response. There
seems to be some passion about the
song from listeners,” says PD Dave
Rossi.

While programmers are respond-
ing well to “Wonderful,” many agree
that the real smash on the album is
the next projected single, “AM Ra-
dio,” a vibrant, infectious ditty that
samples Jean Knight's "70s-era
chestnut “Mr. Big Stuff.”

“It's going to be a monster,”
Hamilton.

To supplement radio’s support of
the project, Everclear will be doing

says

radio shows during the summetr. The
band has actually been on the radio
promotion trail since early May.

“There’s a lot of goodwill out there
for this band,” says Stacey Conde,
VP of marketing for Capitol. “There
is a nice demand building for them
out there.”

Adding further fuel to the radio fire
was what Conde described as a “huge
event” in Los Angeles on July 11 in
conjunction with local station KROQ.

In addition to radio, Everclear will
be making the television rounds in
the weeks surrounding the album’s
release. Locked in, so far, were spots
on “The Tonight Show With Jay
Leno” on July 10 and “The Late
Late Show With Craig Kilborn” on
Friday (21). Also, Alexakis was slat-
ed to appear on “Politically Incor-
rect” on July 14.

Adding to the band’s television
profile will be the airplay received on
MTYV and VHI for the videoclip sup-
porting “Wonderful,” which was
directed by Alexakis. Shot in Los
Angeles, the clip intersperses per-
formance footage of the group with
the experiences of several children
and how they’re affected by their
parents’ breakup.

“It was a proud moment when I
took a look at the final edit,” Alex-
akis says. “We wanted to make a
video that supported the song, but
one that also made a solid, serious
point. I think we’ve done that with-
out being heavy-handed or preachy.”

The marketing of “Songs From
An American Movie, Vol. 1: Learn-
ing How To Smile” has been supple-
mented by a fairly extensive Inter-
net campaign. It's highlighted by the
placement of an icon link to Ever-

EVERCLEAR

clear’s Web site (everclearonline.
com) on what Conde describes as
“every possible radio, retail, and
lifestyle site we can find.”

Since June 19, the icon has become
a portal to new content for the band
on a weekly basis. Among the items
offered are a timed-out download of
the album track “Now That It’s
Over,” as well as interview footage
with the band and the video for
“Wonderful.” On July 1, a streaming
version of the entire album became
available.

“This is a tireless band,” says Roy
Lott, president/CEO of Capitol.
“They are ready and willing to do
whatever it takes to make this pro-
ject happen on a large scale, which
is fantastic—particularly since they

are now also in the studio working on
a new record.”

Fans of Everclear will get a dou-
ble dose of music within the next six
months, as the band is planning to
issue a second album before the close
of 2000.

“Maybe it doesn’t make sense, but
you've got to go by your gut. We feel
this is the right thing to do,” says
Alexakis of the second dise, which will
be titled “Songs From An American
Movie, Vol. 2: Good Time For A Bad
Attitude.” A release date is still to be
determined, though the label is eye-

(Continued on page 22)
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Lessons Learned From The Supremes Tour;
New Ventures From Backstreet, Robinson

BABY BABY, WHERE DID OUR TOUR GO? When
the Eagles charged more than $100 for their top tick-
et on the “When Hell Freezes Over” tour in 1995, pro-
moters said that the “event” nature of the tour justi-
fied the exorbitant cost and that the prices were what
the market would bear. Same thing when Barbra
Streisand toured in 1994 with a top ticket of $350.

While I still think it’s impossible to rationalize
such ticket prices as anything other than extreme
greed, it turns out the promoters were sure right
about supply and demand. One only has to look at
the Diana Ross & the

What happens next time Ross decides to tour? 1
predict she’ll have to play small venues and spin it as
an “intimate” evening. I also bet top tickets are no
more than $100 (which is still too high, by the way).

The winner? Original Supreme Mary Wilson.
She has gotten more publicity in the last few
months than she has in years for turning down the
chance to tour with Ross because she felt she
deserved more than the $2 million offered to do so.
(Clearly, there’s plenty of room in the greed pool
for Wilson as well. Jump on in, Mary, the water’s
fine.) She’s also the winner
because we’ll never know if the

Supremes debacle to see that -

| The
LAl

the public is very willing to hide
its wallet when a show is not
worth the cost of admission.
With ticket prices ranging from
the high $30s to a staggering
$250, the audience voted with its
feet on this one, staying away in

tour would have done better if
she had been involved, but that
will always be the perception.

M ORE TO COME: Back-
street Boys have started their
own label with first signing

droves.

Unofficially canceled July 10
with more than half of the tour
dates remaining, the Diana Ress
& the Supremes’ Return to Love tour was a disaster
waiting to happen (see story, page 6). When it was
initially announced in May that Ross would be tour-
ing with Lynda Laurence and Scherrie Payne—lat-
ter-day Supremes who had never toured with, if even
met, Ross—the press cried foul on the promoters’
attempts to characterize this as a reunion of any sort.
(The tour’s promoters, TNA/SFX, have not formally
announced the tour’s cancellation, and at press time
some venues were still holding the concert dates.)

The tour simply smelled bad from the start.
Unable to shake off the perception that the pro-
moters were trying to sell the audience the faux
Supremes at all-too-real ticket prices, the outing
never got off the ground, despite doing decent
business in some major markets. Also, playing
arenas instead of smaller venues proved to be a
costly mistake. The dates averaged less than 50%
capacity (Billboard, June 30).

Is there a lesson to be learned here? Of course
there is, but it’s probably one that will go unheeded
by most promoters, managers, and tours. That les-
son is that greed is not good, and gouging the pub-
lic will come back to haunt you. Bruce Springsteen
could have charged much more for his reunion tour
with the E Street Band, but his top ticket was
around $67, and he managed to walk away with
more than $40 million in his pocket. Eagle Don
Henley is smart enough to know that a solo tour is
a strong draw but not one that warrants $100-plus
prices; his highest ticket costs around $65 in most
markets.

by Melinda Newman

Crystal Harris. The Boys have
yet to announce the name or dis-
tribution for the record compa-
ny, but it looks like it may be
part of a bigger venture being launched by the
group’s management company, the Firm. The band’s
manager, Jeff Kwatinetz, declined to comment. Har-
ris’ album is being produced by Patrick Leonard.

I AM A LABEL HEAD: Producer Ross Robin-
son has inked a multi-year worldwide deal with
Virgin Records America to release, promote, and
market product from his I Am label. The first
project via the new deal will be from Amen, which
includes two former members of the group Snot;
it’s tentatively slated for a September release. I
Am previously was distributed through Roadrun-
ner. Among the acts Robinson has produced are
Limp Bizkit, Deftones, Korn, and Slipknot.
Slipknot, originally signed to I Am/Roadrunner,
remains with Roadrunner.

CAPRICORN RISING? Capricorn Records con-
tinues to work on its upcoming releases despite
hanging out a “for sale” sign and trimming its
staff from as many as 60 two years ago to its cur-
rent 19 employees (BillboardBulletin, July 10).
For the past year, Capricorn has been on the block
with both Hollywood and edel music among the
interested parties, although neither one took the
bait. Now, Capricorn is talking to distributor
Island/Def Jam Music Grou) about staying put (as
well as searching for a new partner). According to
a source, the label is hard at work prepping new
albums from Big Sister (out Tuesday), the Glands
(Aug. 1), and 2 Skinnee J’s (Sept. 12).
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Madison Avenue Scores Worldwide With ‘Bﬂllv As Golumbia Debut Nears

BY CHRISTIE ELIEZER
MELBOURNE, Australia—As
Aussie dance act Madison Avenue
nears completion of its debut album,
due Sept. 5 in the U.S. on Columbia,
it is gathering ardent support all
over the world for its debut single,
“Don’t Call Me Baby.”

Its stateside success comes after
the track has already scored high

international marks. In October
1999, it entered the Australian Rec-
ord Industry Assn. charts at No. 5,
peaked at No. 1, and sold 200,000
copies. In May 2000, the single en-
tered the U.K. charts at No. 1.

The single was released in the
U.S. on May 23. It has already
topped Billboard’s Hot Dance Music/
Club Play Chart. In terms of radio
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MADISON AVENUE

| activity, Broadcast Data Systems

(BDS) counts 200 spins for the track
on pop stations for the week ending
July 7, with 475 spins on rhythm sta-
tions for that same week.

Madison Avenue is a pop duo con-
sisting of two club DJs/producers,
Andy Van and Cheyne Coates from
Melbourne. It was first issued on
indie dance label Vicious Vinyl,
which Van set up with fellow jock
John Course 10 years ago. Vicious
Vinyl has a production and distribu-
tion deal with Virgin/EMI Australia.
Virgin/EMI has rights to the track
in Australia, while Sony has the
track for Europe and the U.S.

Van credits the initial success of
“Don’t Call Me Baby” to the act’s
affiliation with Virgin/EMI Aus-
tralia. “[Managing director] Tony
Harlow gave us the freedom to do
what we wanted in terms of the mu-
sic and video, and we then let Vir-
gin/EMI just handle the marketing
and promotion. The track was a mas-
sive club hit at first, but Virgin/EMI
got us over to mainstream radio.”

“Don’t Call Me Baby” was origi-
nally issued in the U.K. last October.
Despite substantial elub airplay, it
failed to gain the support of the
influential Radio One network,
which considered the song too sum-
mery for airplay at the time. The
song peaked at No. 35 on the U.K.
pop charts that month.

But “Don’t Call Me Baby” contin-
ued its U.K. club presence when DJs
began spinning a bootleg mix
titled “Madison Babes From Outer
Space,” which blended the original
tune with “Disco Babes From Outer
Space” by Babe Instinet. A 12-inch
pressing of the remix sold 15,000
copies in the U.K., according to Sony
U.K. After that showing, Sony
decided to rerelease the cut in the
U.K. This time, it scored airplay
from all radio networks.

In April, Madison Avenue arrived
in the U.K. for five weeks of intense
promotion. Aside from its UK. top-
of-the-chart debut, the song is also
charting in some European territo-
ries, where it is released. Worldwide
sales of the song are now close to
500,000, according to Sony.

Vicious Vinyl’s Course says the
record’s Sony affiliation will be key
in breaking Madison Avenue in the
U.S. “We believe that in America you
need very strong marketing. Sony
obviously has that. We also felt [the
single] was capable of being a pop
hit, and we needed to be with a com-
pany that could take it from being a
club record to a top 40 radio hit. At
the same time, it was important that
we go through a major that had a
strong dance music presence.”

Madison Avenue is scheduled to
visit the States to do promotion in
August before returning to its native
Australia for the September release
of its debut album. At home, nine
months after its release, “Don’t Call
Me Baby” continues to be played in
the clubs due mainly to various U.S.
remixes, including those by New
York’s Dronez team of Eric Morillo,
Jose Nunez, and Barry “Choo Choo”
Romero.

Nevertheless, retail here reports
considerable consumer interest in
Madison Avenue’s second single,
“Who The Hell Are You,” released
here June 5.

“T expect to sell about 70% of my
stock in the first week,” says Adam
Fothergill, who is part of the dance
division in the Sanity chain’s flag-
ship store on Melbourne’s Bourke
Street strip.

Adds Eirnn Johnson, head buyer

at Central Station in Perth, “The
new track is a killer. The video is
amazing. It’s going to be as big, if not
bigger, in Australia than ‘Don’t Call
Me Baby.’”

Madison Avenue’s success may
have a two-pronged effect. For
starters, it’s expected to arouse
mainstream interest in dance tracks
from Australia.

“I went to England two years ago
and got the impression the English
were closed to Australian dance
music. The attitude was, ‘Why
should we listen to you?’ Madison
Avenue will change that,” says dance
act Friendly, who is signed to Silver-
tone Australia.

Adds Anthony Colombi, a director
of dance label Global Records, “Aus-
tralian dance tracks have been played
in European clubs for years, but
Madison Avenue [is] the conduit for a
presence on the pop charts there.”

T |
an |useme| | |
business b
 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity | Promoter
BRUCE SPRINGSTEEN Madison Square June 12- $12,.217,343 190,530 Radio City
Garden July | $67.50/337.50 10 seflouts Entertainment
New York
DAVE MATTHEWS BAND. Soldier Field June 29-30 $5,175,270 115.006 Jam Productions.
BEN HARPER, OZOMATLI Chicago $45 two SFX Music Group
selouts
METALLICA. KORN, KID Kentucky Speedway  July 8 $3.280,030 50,462 Belkin Productions
ROCK, POWERMAN 5000, Sparta, Ky. $65 60,000 Frank Productions
SYSTEM OF A DOWN
"l
‘N SYNC, BOYZ-N-GIRLZ Mile High Stadium  Jurie 20 $2,125,059 44,166 Chuck Morris Pre- 1
Denver $49.75/839.75 57,140 sents, SFX Music
Group
RICKY MARTIN Continental Airlines  June 13-20 | $1,673,950 2733% Metropolitan
Arena $95/$75/$50/$35 28,000 Entertainment Group
East Rutherford, N.J. wo shows
ANDREA BOCELLI Liberty State Park July 6 $1,586,695 11,383 Gelb Promotions
Jersey City, N.J. $500/$360/$160/ seliout Creative Entertain
$60 ment Productions,
Metropolitan Enter- |
tainment Group
|
‘N SYNC Gund Arena June 30- $1,582.541 32915 SFX Music Group
Cleveland July 1 $49.75/839.75 36,468
two shows '
1
KISS, TED NUGENT. SKID Continental Airlines  June 27-28 $1.565,100 27,910 Metropolitan
ROW Arena $85/$65/$35 30,000 Entertainment
East Rutherford, N.J. two shows Group, SFX Music
Group
JIMMY BUFFETT & THE Post-Gazette Pavilion June 22- $1.209,832 45,014 SFX Music Group
CORAL REEFER BAND at Star Lake 24 $48.50/$24.50 46.056
Burgettstown, Pa. twa shows
one sellout
RICKY MARTIN United Center July 1 $868,080 14946 Jam Productions
Chicago $95/875/850/$35  seliout
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615.321-0878. For research information and pricing, call Bob Allen, 615- 321-9171.
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: 8/4 Oyster Bay, NY Merrillvile, IN R 14X . ;' _ ’_"f 11/10 *Philadelphia, PA
SIREMRA = : 8/5, Newport, R Muncie, IN *‘Wiﬁw?ﬂﬁc ol i 11/13-16 Boston, MA
(Q : ; 8/6 " Vienna, VA Highland Park, | d,}m‘}ziw?'ﬂkiﬁg@kj,-% % , 1117 Fairfield, CT

8/7 Bolton Valley, VT Park City UT _9ns; Marylgad’ﬂti W 11/18 Portland, ME

8/9 Hampton Beach, NH Bozeman, MT 9719-Maryland Hits, MO 11/19  Northhampton, MA
Produced by Béla Fleck . - 8/10 Hyannis, MA Missoula, MT 9/20 Bonner S'p?ingsl,,ﬁs 11/20 Concord, NH
www.flecktones.com 8/11 Stanhope, NJ Boise, ID 9/22 Capon Bridge, W. VA 11/24 New York, NY
www.columbiarecords.cem 8/12 Great Barring, MA Bellview, CO 10/3 Savannah, GA and more dates to come
Management: David Bendett Management {310) 278-5637 artist=inc@aol.com 8/17 Cincinnati, OH Snowmass Village. Co 10/4 Greensboro, NC

John Medeski appears courtesy of Blue dote Records. Jon Ardersor appears Durtesy of 8/18 Cleveland, OH F’agosa S:)ring, CO 10/5 Hampden/Sydney, NC

Beyond Music. Edgar Meyer appears cosrtesy of Sony Classiat.
“Columbia” and * Reg. U.S. Pat. 8 Tm. Off Marca Registrada./©2000 Scny Musiz Entertainment Inc. 8/19 Cockeysville, MD The Wooclands, T» 10/7 Henderson, NC
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Morgan’s 3rd Set Marks Atlantic Return

BY RASHAUN HALL

NEW YORK—“The third time is the
charm” may be an often-overstated
cliché, but in the case of Debelah
Morgan, it should ring true as she
returns Aug. 15 with her Atlantic
release “Dance With Me.”

Morgan, who debuted on Atlantie
with 1994’s “Debelah,” has experi-
enced her fair share of industry ups
and downs, including being dropped
from Atlantic.

“It was a shocker for me because
I didn’t really know what the music
industry was about,” siwys Morgan.
“I really don’t think people who want
to be in this business realize how
hard it is and how there are so many
uncontrollable variables that you
need to line up. It’s a miracle when
those things line up. Even when
[they] do, there is no guarantee.”

Morgan, at that time fed up with
the music industry, worked three
Jjobs nonstop to keep from thinking
about music. After three months, she
realized she wasn’t ready to give up
her music. Morgan and her brother

Billboard

Giloh began writing again and con-
tacting old acquaintances they
thought might be helpful in securing
a new deal. During that time, she
gained more than 90 pounds, which
became another obstacle in obtain-
ing that goal.

MORGAN

“I had so many people tell me,
“Yeah, I like your songs, but nobody
is going to think you're very sexy.
Call me when you lose 75 pounds,’”
says Morgan. “Do you know how that
feels when you have spent your min-
imum wage money to cut a demo and
it comes down to that?”
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Top New Age Albums.
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REPORTS COLLEC
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IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
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—eeettll]
1115 NOUVEAU FLAMENCO
HIGHER OCTAVE 48793/VIRGIN

NO. 1 —

14 weeks at No. 1

OTTMAR LIEBERT

DESTINY ®
WINDHAM HiLL 11396

JIM BRICKMAN

PURE MOVIES 2

THE JOHN TESH PROJECT

5165 PRIVATE MUSIC 82167/WINDHAM HILL

3| GARDEN CITY 34580

4 | 4 | PLAINS @ GEORGE WINSTON
WINDHAM HILL 11465
LOVE SONGS YANNI

o | 5 | PASSAGES
WINDHAM HILL 45640

VARIOUS ARTISTS

GYPSY FIRE
NARADA 48989/VIRGIN

VARIOUS ARTISTS

=
=

12110 SNOWFALL
RCA SPECIAL PRODUCTS 45680

7 | 19 | ANCIENT JOURNEYS CuUsco
HIGHER OCTAVE 48902/VIRGIN
10 | 9o | FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801
24| o | WATER'S EDGE TIM JANIS
TIM JANIS ENSEMBLE 1103
YANNI

GTSP 559673

12 | 13| 70 MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY
RIVER OF STARS 2002
15| 26 | peat music 802
14135 DREAMWORLD: ESSENTIAL LATE NIGHT LISTENING VARIOUS ARTISTS
PRIORITY 51134 N
15| 9|15 COLLECTIVE FORCE 3RD FORCE
HIGHER OCTAVE 48855/VIRGIN
16 |19 24 THE JOURNEY-THE BEST OF ADIEMUS KARL JENKINS
OMTOWN/HIGHER OCTAVE 484 14/VIRGIN
NO STRINGS ATTACHED GOvI
17 |18 | 46 | e music 811
18 | 16| 89 PURE MOVIES THE JOHN TESH PROJECT
GTSP 539779
INDIGO SPIRIT INDIGO SPIRIT
NEWD | 1iiGHeR OCTAVE 49250VIRGIN
2 1|7 IN THE GARDEN OF SOULS VAS
NARADA 49188/VIRGIN
21 | 21|63 DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838
2 159 REALITY OF A DREAMER MYTHOS
HIGHER OCTAVE 49087/VIRGIN
23 2] 4 KISS THE EARTH JOHANNES LINSTEAD
REAL MUSIC 3745
2 | 2|n ONE WORLD JOHN TESH

DANCING WITH THE MUSE
HIGHER OCTAVE 48755/VIRGIN

(25)|Re-ENTRY

CHRIS SPHEERIS

(O Albums wth the greatest sajes gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 atbum
units (Gold). A RIAA certification for net shipment of 1 miliion units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).

Numeral following Platinum or Diamond symbol indicates album's multi-platin

umn level. For boxed sets, and double albums with a running time of 100

minutes or more, the RIAA muitiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates
1 C

vinyl avallable.[JB indicates past and present Heatseekers tities © 2000,

ions and , Inc.

A year and a half passed until
Morgan met someone who was able
to introduce her to executives at
Mercury. Morgan was ultimately
signed to Motown, which released
1999’s “It’s Not Over” overseas.
After the merger of PolyGram
(which owned Motown) and Univer-
sal, she ended up with the latter
company.

She says she left Universal
because “they did not want to do a
pop/R&B album. And I feel like an
artist needs to be very strong when
it comes to your music, because you
have to be the one to go out there and
represent it. I love hip-hop and
urban musie, and you can hear that
influence in the singing and some of
the tracks, but I didn’t want a com-
plete album of that. That’s not where
my heart was.”

During this time Morgan met her
managers David Sonenberg and
Scott McCrakin of DAS Communi-
cations. Sonenberg and McCrakin
have 10 acts that have gone platinum
or higher, including the Fugees and
Joan Osborne. Morgan, who was hav-
ing management problems at the
time, was looking for a team that
understood her vision and could help
her attain it. Sonenberg agreed to
take her on as a client.

“From that moment, 1 was able
to not only have my own belief in
myself, and my brother to lean on,
but I also had these two veterans
who have been in the music indus-
try for years saying, ‘No, we agree
with you. There is nothing wrong.
You don’t have an identity crisis.
You should be able to make an
album like that.””

So when Universal decided it did-
n’t want to make a pop/R&B album,
Morgan decided to leave to record
the set she always wanted to make.

“This past summer, we recorded
this album in our basement,” says
Morgan, who wrote and produced
much of the album with her brother.
“I filed [for] bankruptey, so that, in
itself, could have been a time where
I gave into some type of depression,
but I thought, ‘T have to keep record-
ing. I have to just keep going and
going.” The whole album was record-
ed prior to the deal with Atlantic.”

That freedom allowed Morgan to
record the album her way. “I was
able to produce all the vocals,” she
says. “I didn’t have anyone inter-
fering, which is great because if
this is my voice, my instrument,
[having | somebody telling me what
to sing would be like telling an
artist what to paint.”

She continues, “This album rep-
resents the person that loved song-
writers like Lionel Richie so much,
[who] used to walk around the house
barefoot singing [Richie’s] ‘Balleri-
na Girl.’ This album captures my
experiences with music growing up.”

Those influences are particularly
evident on the album’s title track,
which also serves as its lead single.

“I think that it’s kind of like a no-
brainer,” says Morgan of the single,
which was released commerecially

(Continued on page 21)
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@u | by | ARTIST ||||| TITLE | 25
E 2 5 = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) ez
—=sml]l NO.1 B
CREED A* MY OWN PRISON
1 1 | WIND-UP 13049 (11.98/17.98) 25 weeksat No. 1 | 145
METALLICA & METALLICA
2 2 ELEKTRA 61113*/EEG (11.98/17.98) 465
BOB MARLEY AND THE WAILERS ¢ LEGEND
3 3 | TUFF GONG/ISLAND 846210/IDJMG (12.98/18.98) 577 |
LENNY KRAVITZ A? 5
4 4 VIRGIN 47758 (12.98/17.98) 113
MATCHBOX 20 &' YOURSELF OR SOMEONE LIKE YOU
5 4 LAVA/ATLANTIC 92721*/AG (10.98/17.98) 175
PINK FLOYD ¢! DARK SIDE OF THE MOON
6 8 CAPITOL 46001* (10.98/17.98) 1216
'N SYNC &© 'N SYNC
7 5 | RCA67613(11.98/18.98) 120
BOB SEGER & THE SILVER BULLET BAND A’ GREATEST HITS
8 6 CAPITOL 30334 (10.98/15.98) 298
ANDREA BOCELLI A® ROMANZA
9 11 | PHILIPS 539207 (12.98/18.98) o 136
ESTEBAN FLAMENCO Y ROSAS
10 | — DAYSTAR 10 (19.98/29.98) 1
BACKSTREET BOYS &"° BACKSTREET BOYS
1 9 | JIVE41589(11.98/17.98) _ 152
JAMES TAYLOR ¢! GREATEST HITS
12 10 | WARNER BROS. 3113 (7.98/11.98) 504
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
13 13 | MCA325633* (12.98/18.98) 473
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
14 22 | WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 60
DEF LEPPARD A? VAULT — GREATEST HITS 1980-1995
15 14 | MERCURY 528718/IDJMG (10.98/17.98) 192
DAVE MATTHEWS BAND A’ CRASH
16 19 | RCA 66904 (11.98/17.98) 216
AC/DC ¢ BACK IN BLACK
17 12 | EASTWEST 92418/EEG (11.98/17.98) 313
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
18 16 | MCA 110813 (12.98/18.98) 326
JO DEE MESSINA A I'M ALRIGHT
19 20 | CURB 77904 (10.98/16.98) 121
ABBA A’ GOLD
20 15 | POLYDOR 517007/UNIVERSAL (12.98/18.98) 170
THE MONKEES THE MONKEES GREATEST HITS
21 36 | RHINO 72190 (10.98/16.98) 2
QUEEN A GREATEST HITS
2 23 HOLLYWOOD 161265 (11.98/17.98) 366
BON JOVIA* CROSS ROAD
23 21 MERCURY 526013/IDJMG (10.98/17.98) 54
SUBLIME A° SUBLIME
24 25 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 197
AL GREEN A GREATEST HITS
25 17 HI/THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 103
METALLICA A’ ...AND JUSTICE FOR ALL
26 24 | ELEKTRA 60812/EEG (11.98/17.98) 531
AC/DC A? LIVE
27 18 EASTWEST 92215/EEG (11.98/17.98) 121
LINDA RONSTADT A° GREATEST HITS
28 | ASYLUM 106/EEG {7.98/11.98) 94
DAVE MATTHEWS BAND A° BEFORE THESE CROWDED STREETS
28 28 | RCA67660* {11.98/17.98) 94
TIM MCGRAW A* EVERYWHERE
30 26 CURB 77886 (10.98/16.98) 161
BEASTIE BOYS A® LICENSED TO ILL
31 27 DEF JAM 527351/1DJMG (6.98/11.98) 432
CREEDENCE CLEARWATER REVIVALA®  CHRONICLE THE 20 GREATEST HITS
32 37 FANTASY 2* (12.98/17.98) 352
DMX A* IT'S DARK AND HELL IS HOT
| 33 | 32 | RUFFRYDERS/DEF JAM 558227*/IDJMG (12.98/18.98) 110
METALLICA A° MASTER OF PUPPETS
34 34 | ELEKTRA 60439/EEG (11.98/17.98) 476
SYSTEM OF A DOWN @ SYSTEM OF A DOWN
35 35 | AMERICAN/COLUMBIA 68924/CRG (10.98 EQ/16.98) 35
BROOKS & DUNN A THE GREATEST HITS COLLECTION
36 33 | ARISTA NASHVILLE 18852/RLG (10.98/16.98) 123
FLEETWOOD MAC A GREATEST HITS
37 | 30 | WARNERBROS. 25801 (10.98/17.98) 404
STYX @ GREATEST HITS
38 29 | A&M 540387/INTERSCOPE (10.98/17.98) 37
MILES DAVIS A* KIND OF BLUE
39 LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 76
EAGLES ¢7¢ THEIR GREATEST HITS 1971-1975
40 31 ELEKTRA 105*/EEG (11.98/17.98) 297
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
41 40 | MERCURY 536738/IDJMG (11.98/17.98) 77
JOHN DENVER THE BEST OF JOHN DENVER
42 38 | MADACY 4750 (5.98/9.98) 9
METALLICA A* RIDE THE LIGHTNING
43 | 49 | MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 441 |
GUNS N’ ROSES ¢'° APPETITE FOR DESTRUCTION
4 45 | GEFFEN 424148/INTERSCOPE (11.98/17.98) 467
FAITH HILL A* FAITH
45 44 | WARNER BROS. (NASHVILLE) 46790/WRN (10.98/16.98) 109
VAN MORRISON A° THE BEST OF VAN MORRISON
46 39 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 475
SAVAGE GARDEN A° SAVAGE GARDEN
4 48 | COLUMBIA 67954/CRG (11.98 EQ/17.98) 159
STEVE MILLER BAND A® GREATEST HITS 1974-78
48 43 CAPITOL 46101 (7.98/11.98) 111
CAROLE KING ¢ TAPESTRY
43 | - EPIC 65850 (5.98 EQ/11.98) 431
EAGLES A HELL FREEZES OVER
50 47 | GEFFEN 424725/INTERSCOPE (12.98/18.98) 246

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Bitlboard 200 or reissues of older albums. Totai Chart
Weeks coiumn reflects combined weeks title has appeared on The Biliboard 200 and Top Pop Catalog Albums. @ Recording Indus-
try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). & RIAA certification for net shipment of
1 miltion units (Platinum). € RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Dia-
mond symbol indicates album’s muiti-platinum level. For boxed sets. and double albums with a running time of 100 minutes or more,
the RIAA muitiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000
units (Oro}. A Certification of 200,000 units (Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ali other CD
prices, are equivalent prices, which are projected from wholesale prices. [ indicates past or present Heatseeker titie.
© 2000, Billboard/BP Communications, and SoundScan, Inc.
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Introducing Gig.com. The sticky music solution for music service providers. want to crank up your site’s
“stickiness”? Then let customers create and enjoy their personal music collections online with you. And to do that, turn to Gig.com
and our "Jukebox In the Sky” services. ® We provide the systems and infrastructure to help you capitalize on this incredible
opportunity. Our “Jukebox in the Sky” backend systems enable you to launch your own customized music service. Quickly. Easily.

The result: customers visit more and stay longer. And because we run in the background on our scalable and secure network,
they won’t know we're there. Which makes it the ideal sticky app for you. ® Dial up the stickiness in your music service by
partnering with Gig.com. Call 1.415.495.5551 or email us at sales@gig.com.
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Spock’s Beard Is Back For ‘V’ On Metal Blade After TransAtiantic Trip

BY CLAY MARSHALL
LOS ANGELES—Spock’s Beard
hopes that five is its lucky number.

Since its inception in 1992, the Los
Angeles-based quintet has built a
steady following in the progressive
rock world, but singer/songwriter
Neal Morse looks for the group to
break through with its fifth album,
“V” (Five), to be
released Aug. 22
by Metal Blade
Records.

Morse recently
joined forces with
Dream Theater
drummer Mike
Portnoy, Maril-
lion bassist Pete
Trewavas, and
Flower Kings
guitarist Roine
Stolt in a group called Trans-
Atlantic, whose “SMPT:e” was is-
sued on Radiant/Metal Blade earlier
this year. He says the project’s influ-
ence carried over into “V)” resulting
in the most experimental—and most
difficult, he believes—Spock’s Beard
recording sessions to date.

“T was a bit inspired by the spon-
taneous quality of the TransAtlantic
album,” he says of “V.” “I thought it
might be cool to leave more things to

SPOCK'S BEARD

chance with this one. We’ve never
worked that way before.”

The end result, Morse says, fea-
tures more collaboration among the
group’s members than past Spock’s
Beard albums, as well as further-
developed instrumental passages,
one of the progressive style’s cor-
nerstones. Still, Morse says, the band
was not held back
by any limitations
of the genre.

“Progressive
rock is supposed
to be about not
having a box, but
it’s definitely its
own Dbox,” he
says. “But part of
the Spock’s
Beard game plan
is if we all decide
we like it, we’re going to do it.”

To that end, while the album fea-
tures two “epic”-length songs, it also
contains four of standard length,
such as “Revelation,” which is likely
to be the focus track.

“It’s kind of a different thing for
us to do a ‘straight’ rock, Soundgar-
den-y song,” Morse says. “It was
really fun doing that.”

Another enjoyable moment for
Morse, who cites Yes and early Gen-

esis as his biggest influences, is the
song “Thoughts I1,” which contains a
pair of offbeat lyrical curveballs.
“Prog has a tendency to get a bit
lofty, [so] I think it’s nice to have ele-
ments of humor on progressive rec-
ords,” he says.

In addition to his involvement with
TransAtlantic, Morse, whose music is
published by Big Hatter Music
(Warner/Chappell), released a solo
album last year and is currently
working on material for another.
Metal Blade Records CEO Brian
Slagel believes Morse’s proficiency—
and particularly his involvement with
TransAtlantic—will help Spock’s
Beard gain additional listeners.

“It certainly helps quite a bit,
because a lot of people are buying
[“SMPT:e”] that maybe don’t know
who Spock’s Beard is,” he says.
“We've had a lot of success with that
record, and having [Morse] on there,
singing and writing, helps. I think if
people get into TransAtlantic, the
next thing they should get into will
be Spock’s Beard.”

Slagel, who says Fates Warning
guitarist Jim Matheos exposed him
to the group in the mid-"90s, believes
Spock’s Beard has the potential to
reach fans of several genres. “Even
though they’re definitely a progres-

sive band, their appeal bleeds over
into the metal market,” he says,
adding that the label will focus its
marketing efforts accordingly.
Spock’s Beard, booked by the
Derek Kemp Agency and managed
by Jim Pitulski, will tour America
with progressive hard-rock main-
stays Dream Theater for three

weeks in August before going to
Europe in October. Morse will also
perform at September’s annual
Progfest in Los Angeles with both
Spock’s Beard and TransAtlantic,
which he says is not a one-off project.

“We're already talking about
when we can get together to work on
the next one,” he says.

Million-Selling ‘Nature.” Steely Dan recently celebrated platinum certification of
its Giant/Reprise collection “Two Against Nature.” The band is currently touring
the U.S. in support of the album. Pictured backstage at Los Angeles’ Universal
Amphitheatre, from left, are Howie Klein, president of Reprise; David Altschul,
vice chairman/general counsel of WBR Inc.; John Beug, senior VP of film and
video marketing at WBR Inc.; Irving Azoff, chairman of Giant; Steely Dan’s Walter
Becker and Donald Fagen; Craig Fruin, manager of Steely Dan; and Larry

Jacobsen, GM of Giant.
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MORGAN

(Continued from puge 16)

June 20. “When you hear it, you
want to dance. It’s the tango, but it’s
a hip-hop way of doing it.”

According to Morgan, Atlantic
thought it was the perfect summer
song, and radio seems to agree.

“It’s a really unique song,” says
Davy Crockett, PD at WYCR York,
Pa. “It’s adult, but it also has that
mass appeal. We've only been play-
ing the single for two weeks, and
we’ve had some curiosity calls and E-
mails on the song.”

Morgan has also gained fans at
retail. “The album is very listenable,
and super commercial,” says Vinnie
Birbiglia, merchandise manager for
music at Albany, N.Y.-based Trans
World Entertainment. “She will def-
initely open up a lot of ears, which
will translate into a lot of sales.”

Atlantic believes that Morgan’s
pop/R&B sound will be a refreshing
change of pace. “The album reminds
me of the way that pop/R&B used to
be, while remaining cohesive,” says
Atlantic VP of product management
Peter Galvin. “Debelah Morgan is tal-
ented enough to bring it all together.”

Galvin adds, “We will treat Debe-
lah as a mainstream artist like Toni
Braxton and Whitney Houston.”

Atlantic will also be marketing
“Dance With Me” via the Internet.
The label has set up a page for Mor-
gan on its Web site in addition to her
own independent site.

Atlantic has also teamed up with
ThermaSilk and Macy’s to sponsor a
multi-city mall tour, which begins
Aug. 16 in New York and runs
through Oct. 28. The tour includes
Boston, Philadelphia, Chicago, Bal-
timore, Miami, Atlanta, New Or-
leans, and Washington, D.C. In the
major markets, Macy’s will be run-
ning newspaper advertisements
for her performance a week before
the show.

Morgan will also be featured on
the back page of Macy’s upcoming
catalog, which is distributed to more
than 3.5 million people. There will be
life-size cutouts of Morgan in the
stores to promote the concert, and
the department store will give out
snippet tapes with purchases.

In addition to the promotions
within Macy’s, Atlantic will partner
with local record retailers in each
mall to set up promotions for the per-
formance. Each location will have a
local radio sponsor.

Those stations will be giving away
“Dance With Me” weekends at the
show. The prize includes a weekend
in New York, Broadway show tickets,
admission to a New York nightelub,
and tango lessons with Morgan.

Through all of her trials and tribu-
lations, Morgan is thankful to At-
lantic for its support and for giving
her the opportunity to release the
album she wanted to record.

“I would say it [the album] is a lit-
tle unusual, because right now in
urban music everything is going in
not so much a pop direction because
there is a very defined urban hip-hop
sound,” says Morgan. “I feel really
blessed that Atlantie, when they
heard the album, they wanted to get
behind it.”
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L broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON

BROADBAND TALENT NET FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to

promote your music to labels and fans online, ail day, every day, worldwide.

And with the

expanded Broadband Talent Net store, you can sell your music online. Applying is easy.

For more information, visit www.broadbandtalentnet.com/membership

Favorite Artist Picks

The Most Popular New Talent On Broadband Talent Net

June 30, 2000

# Artist Genre Weeks On
1 DJKigga Hip Hop, Dance 1
2 Michaela Wilder Pop, Alternative 6
3 Soulsystem Rock, Funk 14
4 51 Peg Alternative, Industrial 5
5 Brooks Hale Rock, Pop 2
6 Alexz Johnson Pop 1
7 Funktelligence Hip Hop, Funk 6
8 Adam & Eve Pop 7
9 Michael E. Thomas Pop, Rock b
10 Travail Metal, Hardcore 2

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site.
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

Favorite Song Requests

The Most Listened-to New Tracks On Broadband Talent Net

June 30, 2000

# Composition, Artist Genre

1 Straight Up, Isis (E-sis) R'n B, Hip Hop 1
2 Your Life, 3 Series R'n B, Hip Hop 8
3 Sunshine Reigns, Alexz Johnson Pop 1
4 Dirty, Drone-Elite Alternative, Rock 2
5 Candy, Candy R'n B, Pop ]
6 | Know, Sidecar Rock, Pop 20
7 | Gave You All Of Me, DOHN. R'n B, Contemporary 1
8 Go Away, Brooks Hale Rock, Pop 3
9 Apology, 51 Peg Alternative, Industrial 5
10 Long Long Ago, Ciro Alternative, Acoustic 3

Weeks On

Weekly Radio Play rankings are based on audio access requested by the site’s registered and unregistered online audience

for any composition featured on the site.

The Most Outstanding And Available Acts On Broadband Talent Net

BEV

Taking its name from an aging waitress at the local bowling alley cocktail lounge, BEV
was spilt from the blistering Central California sun by two members of former DefAmerican
recording artists, The Supreme Love Gods. The band Formed in late 1997 as a guitar-oriented
alternative pop band, BEV is best known for their four-on-the-floor, ass-shaking dance
rhythms pulsing beneath heavy guitar and crushed velour voice. Currently recording a full-
length CD of original material, BEV plan to spread their delicious mix of retro-brit quitar,
throbbing bass, and- kick-drum-in-your-chest vibe to a wider audience this fall. Check the

site for a small taste of whats been cooking up in the kitchens of BEV!

From
Fresno, CA All

Alternative, Dance

Deals sought

For further artist details log on to www.broadbandtalentnet.com/bev

For details about these and other up and coming artists visit our website at

info@broadbandtalent.com Sponsored by

Advertisement
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EVERCLEAR

(Continued from page 12)

ing late October or early November.
These sets are the first offerings
from the band since 1997’s “So Much
For The Afterglow,” which has sold
2.3 million copies in the U.S., accord-
ing to SoundScan. The band was
given the Billboard Music Award for
modern rock artist of the year in
1998, according to figures compiled
by Billboard’s Rock Airplay Monitor.
Alexakis distinguishes the two
albums by characterizing “Learning
How To Smile” as having “an unde-
niably pop feel. These songs are in-
tentionally melodic and sweet.”
“Learning How To Smile” was
actually first planned as Alexakis’
solo debut. “The songs I wrote were
very melodic, but when I started

‘This is a tireless
band. They are
ready and willing
to do whatever it
takes to make this
project happen on
a large scale’

- ROY LOTT -

writing the lyrics, they sounded like
Everclear.”

He says that, ultimately, he wasn’t
happy with the way the music was
turning out. “{The solo material] just
didn’t have the soul of an Everclear
record. When the band started
working on it, it was obvious it should
be an Everclear album.”

Alexakis views “Learning How To
Smile” as a minor departure for the
band. “It’s a lot more lush than our
past records. We used a lot of key-
boards, and there are even strings
on five songs. There’s not a whole lot
of big guitar.”

Apparently, the more guitar-
intense tracks have been earmarked
for “Good Time For A Bad Attitude,”
which will have a more edgy, aggres-
sive sound.

“Ultimately, the band is showing
both sides of its personality by doing
this,” says Perry Watts-Russell,
senior VP of A&R at the label. “Hav-
ing heard a bit of what they’ve done
for the next album so far, what im-
presses me is their ability to con-
tinue expanding and exploring cre-
atively, while also remaining
coherent and consistent.”

All parties involved agree that
offering two albums in less than a
year is a minor risk. However, it’s one
that the band and label agree will
pay off well.

“We're not worried at all,” says
Lott. “When you hear the next al-
bum, it'll all make sense.”

Lott says that the band will tour
in late 2000/early 2001 behind both
albums, “and it’s going to make for
an incredible live set.”

Assistance i preparing this story
was provided by Eric Aiese it New
York.

Gontinental Drift

UNSIGNED ARTISTS

B VY L A IR

WIDE AWAKE: After spending several years writing and per-
forming lullabies for children, Mae Robertson is ready to per-
form for adults—and she’s interested in keeping them wide
awake.

On her self-made disc, “Stone By Stone,” Robertson has craft-
ed a sterling 12-song set steeped in contemporary folk, pop, and
country styles. In addition to her own fine compositions, she also
covers material by Jennifer Warnes, Janis Ian, and John Gorka.
The album has a slick, highly commercial feel, thanks in large
part to producer/musician Frank Gallagher, who has previously
helmed projects for Mary Chapin Carpenter, Mary Black, and
Charlotte Church, among others.

“With ‘Stone By Stone,’ I found a new level of creative freedom
I hadn’t experienced before,” Robertson says.

The artist, whose previ-
ous efforts for the family-
music market have gar-
nered widespread acclaim,
asserts that she’s not leav-
ing that world behind in
search of pop gold. Rather,
she’s aiming to widen her
scope.

“The time was right to
try something new,” she
says, adding with a laugh,
“It’s also very different
when your goal is not to lull
people to sleep.”

The Alabama native
should have no trouble con-
necting with mainstream
pop listeners with cuts like the hit-worthy “You Don’t Love Me
Anymore” and the autobiographical “Rather Have The Song.” Her
dusky alto vocal range is a true treat, and she has an understat-
ed yet memorable way with a lyric that renders anything she per-
forms worth investigating.

Robertson is currently mulling over performance opportunities
in support of “Stone By Stone.” She’s also preparing to service
the album to triple-A radio.

For further information, contact Cynthia Bowman at 415-391-0944.

ROBERTSON

STAYING ALIVE: When you’re a pop artist who has had a brief
flirtation with pop success, the link to survival can sometimes be
via an ardent publisher. That’s certainly been the case in the
career of Marcella Detroit. Thanks to her affiliation with BMG
Music, she’s been able to continue flexing her creative muscles by
writing with others, while also assembling tunes for her own artist
demos.

The Los Angeles-based artist is perhaps best known as one-half
of the now defunct Shakespeare’s Sister (with Siobhan Fahey),
although she also issued her own solo recordings in the early 90s.
Rock historians should also recall that she got her start as a mem-
ber of Eric Clapton’s band and was a co-writer of the classic-rock
radio staple “Lay Down Sally.”

Well, Detroit is once again pounding the pavement on behalf of
a wonderful demo of pop tunes that are ripe for major-label pick-
ing. Aficionados of her past material will agree that this is her
best work to date, while those new to her material will marvel at
how each tune is, by turns, deliciously catchy and richly detailed.
Most notable is that cuts like “Closer” and “Built For Speed” have
a framework that is accessible to both the pop/funk and elec-
tronica movements. Her new songs are far more commercial than
ever.

“I'm still writing the soulful and folky numbers,” she says. “But
the sound is harder, more melodic. I call it digital folk/rock. I like
Dave Matthews and Garbage, and these songs are a combination
of those ideas.”

For additional details, contact Ian Ramage, BMG Music Pub-
lishing, at 011-44-207-384-7706 or at Ian.Rampage@bmg.co.uk.
Detroit’s manager is Meredith Cork, and she can be reached at
011-44-207-580-4088 or at Mcmcork@aol.com.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND - SOundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
| % — INTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY top 100 Sf TherSBiCIIbc;ard 200 chart. Wheﬁ an alburrr11 rgacr?es this Ieeelgthelalst')um land the ar?ii,t':lsfbseéient aIbuFr’rﬁ’s are immedi-
%) ﬁ | =5 & § JULY 22 2000 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tw | Qu i XFT | ARTIST ' TITLE available. () Albums with the greatest sales gains. © 2000, Billboard/BPI Communications.
=2 | = 2 | S| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
i . e 26 | 25§ 10 | YING YANG TWINS COLLIPARK 1006 (10.98/16.98) THUG WALKIN'
! 16 LARA PABIAN COLUMEIA 69053/CRG (1198 EQ/17 9% LARA FABIAN 21 | 24 | 40 | ANDY GRIGGS RCA (NASHVILLE) 67506/RLG (10.98/16.98) YOU WON'T EVER BE LONELY
2 3 4 [ w I . —
,5 . e WESTUIFE 28 6 2 TAPROOT VELVET HAMMER/ATLANTIC 83341/AG (7.98/11.98) GIFT
3 4 RASCAL FLATTS LYRIC S 16501 1/HOLLYWOOD (8.98/12.98) RASCAL FLATTS
L CSTREET ! NEW b | LOUIE DEVITO E-LASTIK 5001 (16.98 CO) N.Y.C. UNDERGROUND PARTY 2
4 5 44 DIDO ARISTA 19025 (10.98/16.98) NO ANGEL
— 30 34 [ U.PO. EPIC 69869 (7.98 EQ/11.98) NO PLEASANTRIES
(5)| 8 | 13 | SCLUB 7 POLYDOR 543103/INTERSCOPE (11.98/17.98) SCLUB7
31 33 a9 BRAD PAISLEY @ ARISTA NASHVILLE 18871/RLG (10.98/16.98) WHO NEEDS PICTURES
(®)| 9 | 12 | ERIC HEATHERLY MERCURY (NASHVILLE) 170124 (8.98/12.98) SWIMMING IN CHAMPAGNE
32 22 4 MODEST MOUSE EPIC 63871* (16.98 EQ CD} THE MOON & ANTARCTICA
13 | 3 | SR-71 Rca67845(10.98/13.98) NOW YOU SEE INSIDE
33 36 2 DJ SCREW AND THE SCREWED UP CLICK PRESENTS H.A.W.K, DEAD END 0007 (11 98/16 98! UNDER H.AW.K.'S WINGS
8 12 2 BUMPY KNUCKLES KJAC 2000*/LANDSPEED (11.98/16.98) INDUSTRY SHAKEDOWN
34 37 3 WATERMARK ROCKETOWN/WORD 61396/EPIC (11.98 EQ/16.98) ALL THINGS NEW
()| 27 | 13| METHRONE CLATOWN 27567/CAPITOL {10.98/16.98) MY LIFE 5 o o
OMARA PORTUQONDO WORLD CIRCUITINONESUCH 79603/AG (17:98 CD! BUENA VISTA SOCIAL CLUB PRESENTS OMARA PORTUONDO
19 | 2 | THE COMRADS HOO-BANGIN' 50001/PRIORITY (10.98/16.98) WAKE UP & BALL 3 VD0 WORD CREATNONEEH P0G 1126 v M
EERE AT = 43 | 21 | SHELBY LYNNE ISLAND 546177/1DJMG (8.98/12.98) | AM SHELBY LYNNE
12 | 15 | 66 | STATIC-X ® WARNER BROS. 47271 (10.98/16.98) WISCONSIN DEATH TRIP I IO
13 | 16 1 UNCLE KRACKER LAVA/ATLANTIC 83279+7AG (11 98/17.98) DOUBLE WIDE 38 | 40 | 66 | MONTGOMERY GENTRY @ COLUMBIA (NASHVILLE! 69156/SONY (NASHVILLE) (10.98 £0/16.98)  TATTOOS & SCARS
14 | 14 | 14 | SPLENDER C2/COLUMBIA 69144/CRG (7.98 EQ/13.98) HALFWAY DOWN THE SKY 39 | 35 | 10 | HOKU GEFFEN 490646/INTERSCOPE (11.98/17.98) U
51 2 7 | RICHARD ASHCROFT VIRGIN 49494 (11.98/16.98) ALONE WITH EVERYBODY 46 | 11 | ALEJANDRO FERNANDEZ SONY DISCOS 83812 (10.98 EQ/16.98) ENTRE TUS BRAZOS
16 : 17 14 TRAVIS INDEPENDIENTE 6215 1/EPIC (11.98 EQ/16.98) THE MAN WHO 41 31 [ F.A.T.E. GHETTO WORKS 47591/WARNER BROS. (11.98/17.98) FOR ALL THAT'S ENDURED
17 | 11 [ 19 | NOBODY'S ANGEL HOLLYWOOD 162184 (8.98/12.98) NOBODY'S ANGEL NEW P | CRAZY TOWN COLUMBIA 63654/CRG (8.98 EQ/13.98) __ THEGIFT OF GAME
18 10 3 SASHA AND JOHN DIGWEED KINETIC 5465 (19.98 CD) COMMUNICATE 43 30 28 TRIN-I-TEE 5:7 B-RITE 490359/INTERSCOPE (11.98/17.98) SPIRITUAL L(_)lg |
19 | 20 | 10 | CHAD BROCK WARNER BROS. (NASHVILLE) 47659/WRN (11.98/17.98) YES! 44 | 39 | 40 | DAVE KOZ cAPITOL 99458 (10.98/16.98) THE DANCE
I .
20 18 2 NINA GORDON WARNER BROS. 47746 (11.98/17.98) TONIGHT AND THE REST OF MY LIFE 45 32 2 CAP ONE MOTOWN 157939/UNIVERSAL (11.968/17.98) THROUGH THE EYES OF A DON
21 | 29 | 10 | KEITH URBAN CAPITOL (NASHVILLE) 97501 (10.98/16.98) KEITH URBAN | 49 | 57 | A.B.QUINTANILLAY LOS KUMBIA KINGS /\ EMi LATIN 99189 (8.98/14.98) AMOR, FAMILIA Y RESPETO...
22 | 21 | 3 | PAUL VAN DYK MUTE 9127 (18.98 CD) OUT THERE AND BACK 50 | 10 | JOAN SEBASTIAN MUSART/BALBOA 2280/CAIMAN (10.98/16.98) SECRETO DE AMOR
23 | 28 | 5 | BT NETTWERK 30154 (12,98 CD) MOVEMENT IN STILL LIFE NEW b | NICOLE C. MULLEN WORD 63548/EPIC (11.98 EQ/16.98) NICOLE C. MULLEN
24 23 4 SLUM VILLAGE BARAK/GOODVIBE 2025+/ATOMIC POP (14.98 CD) FANTASTIC VOL. 2 NEW p | BEBEL GILBERTO ZIRIGUIBOOM 1026/SIX DEGREES (16.98 CD) TANTO TEMPO
%5 | 2 | 8 | NICKELBACK ROADRUNNER B586 (8.98/13.98) THE STATE RE-ENTRY | THALIA A EMI LATIN 26232 (10.98/15.98) ARRASANDO

THE SOUL OF JESSICA:
In the group of today’s rising
new R&B stars is sultry
singer Jessica, who's getting
notable exposure for her sin-
gle “Get Up.” The song is
from her debut album, “You

an album that I've already
made before.” Newcomer
launches a U.S. tour July

29 in Bean Blossom, Ind.

Other dates include Sept.
29 in Chicago and Nov. 8

in Seattle.

Can’t Resist,” which is set

BILLBOARD'S WEEKLY COVERAGE

ten airplay on several R&B
stations, including WJLB
Detroit; WKKV Milwaukee;
KPRS Kansas City, Mo.;
WDTJ Detroit; KIPR Little
Rock, Ark.; and WHRK
Memphis.

The Los Angeles-based
Jessica, who was an All-
American basketball player
in high school, decided to
pursue singing instead of
continuing a sports career.

Sunna Also Rises. Hard-
edge techno artist Sunna has
been tapped to be the open-
ing act for A Perfect Circle's
U.S. tour, beginning Aug. 18
in Boston. Sunna considers
his music “uplifting but
inspired by dark events.” His
debut album, “One Minute
Silence,” is due Aug. 15 on
Melankolic/Astralwerks.

tour Aug. 4 in Vancouver that
will continue throughout the
month. U.S. dates are being
planned for later this year

S IMPSON’S ‘CONVER-
SION’: Contemporary gospel
singer Chris Simpson was a
featured vocalist with Kirk
Franklin & the Family.
Simpson steps into the spot-
light with his solo album,
“Conversion,” due Tuesday

She says, “I want my fans REGIONA HEATSEEKERS NO. 15 ISENESS Orpheus/Higher
to look at me and . - - Ground Records.
realize, if you work MOUNTAIN NORTHEAST He has been touring

hard enough, you |

Blue Man Group, Audio

tara Fabian, Lara Fabian

as part of the the-

the U.S. and Cana-
da, according to the
band’s record com-
pany, Wind-Up Records. Fin-
ger Eleven’s second album,
“The Greyest Of Blue Skies,”
is due July 25.

Hailing from the Toronto
suburb of Burlington, Finger
Eleven has toured with such

~HAWK., Unders HAWK.’s Wings

-
THE REGIONAL ROUNDUP

— 1

Rotating top 10 lists of best-selling titles by new and developing artists.

SomNomrwNns
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. Eric Heatherly Swimming In Champagne
. Rascal Flatts Rascal Flatts

Westlife Westlife
Chad Brock Yes!
Static-X Wisconsin Death Trip

. Splender Halfway Down The Sky

MIDDLE ATLANTIC
. Louie DeVito N.Y.C. Underground Party 2
Lara Fabian Lara Fabian
Bumpy Knuckles Industry Shakedown
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SClub 7S Club 7
Westlife Westlife
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Giordano makes

her U.S. debut on a

self-titled album,
which has been released on
Andrea Bocelli’s Sugar
Music label, distributed by
WEA. The album from the
Italian soprano songbird fea-
tures three songs written by
Gianni Schicchi, who wrote

POPULAIIR~UPIRISIN G S,

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

Are The One (Sotto Le
Stelle)” was co-written by
ex-Pink Floyd member
Roger Waters.

ented.” The Orange Coun-
try, Calif.-based band is on
the Tattoo the Earth tour.
Tour dates include July 24
in St. Louis, July 29 in Mil-
waukee, and Aug. 6 in
Dallas.

Giordano, whose parents
were both opera singers, will

for release Aug. 22 on G- acts as Creed, Days Of The Lara Fabian Lara Fabian . Sean Paul Stage One the Sarah Brightman/ be featured on a PBS special,
Funk/Restless Records. New, and Our Lady Peace. | & Keih Urban Keitp Urben ea i —— Bocelli hit “Time To Say which is scheduled to air
“Get Up” has already got-  The band kicks off a Canadian - Fenix TX Fenix TX - Fenix TX Fenix TX Goodbye.” Album track “You sometime in December.
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Temp

A Billboard

tinction, especially given the fickle nature ol the
music business. But 40 years, 57 albums and 19
different members later, the Temptations can
unequivocally claim membership in that select circle.
The legendary quintet’s legacy dates back to the
doowoppin’ '50s. That's when Texas native Otis
Williams—whose family had relocated (o the musical
hothed known as Detroit (aka the Motor City)—cut
his first single for a local label: 1959’s “Come On,” as
a member of the Distants. Harmonizing with him
were Elbridge “Al” Bryant, preacher’s son and
Mobile, Ala. native Melvin  Franklin, Melvin's
friend/lead singer Richard Street and James “Pee
Wee” Crawford.
When Street and Crawford quit the Distants,
Williams received a fortuitous phone call from Eddie 358
Kendricks who, wlong with best (riend and fellow &g

TEMPTIN’ §
Fate

How Talent And

Persistence Built A Strong,
Soulful Institution

“I wouldn’t change anything. God put us here for a reason,
and we’re still here 40 years fater. The only thing I'm sad-
dened by is that the four brothers who started this with
Me are no longer here.”—otis Williams

S[uying power. Very few artists can claim that dis-

BY GAIL MITCHELL

Birmingham neighbor Paul Williams and Kell
Osborne, comprised the Primes (brother group to the
Primettes, later the Supremes). Osborne’s eventual
exit from the Primes prompted Kendricks’ call, setting
the stage for a musical merger whose future dividends
no one could have accurately toreseen at the time.
With their gospel-honed harmonies and classy,
suave demeanor, the original tempting lineup of Otis,
Melvin, Elbridge, Eddie and Paul signed with Berry
Gordy Jr’s upstart Motown label in 1961. Also on the
roster then: Smokey Robinson And The Miracles, the
Marvelettes, Mary Wells, Jimmy Ruffin, the
Supremes, Marvin Gaye and Eddie Holland. The Gordy-
penned “Dream Come True” was the group’s [irst chart
record on the Gordy imprint. Despite recording several
other songs, including the Smokey Robinson-produced “1
Want A Love I Can See” and an early track (“The Further
You Look, The Less You See”) with another future Motown
powerhouse, Norman Whitfield, the quintet succeedest only
in racking up seven consecutive stilfs by the end of 1963.

DAVID’S ENTRANCE
An unhappy Bryant was fired from the group that same
year. Enter stage-right former gospel singer David Ruflin
(the Staple Singers, Dixie Nighungales), who was Williams’
neighbor and a distant cousin of Franklin's. His rough-and-
ready vocals were the tide-turning push the Tempiations

Oth Anniversary Tribute
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From left: Barrington Henderson, Harry McGillberry, Otis Williams, Ron Tyson and Terry Weeks

needed to complement Eddie’s sweet falsetto, Paul’s bluesy
baritone (the Temps’ first lead singer, he was also known for
his chereography), Melvin's signature deep bass and Otis’
balancing second tenor—and kick the quintet into the hit
parade.

Beginning with 1964's “The Way You Do The Things You
Do” (another Robinson production), the Temptations began
a chart reign that shifted mto high gear with the 1964 No. 1
“My Girl,” another classic from the Robinson pen that also
reapeel such hits as “The Girls' Alnght With Me,” “It’s
Growmg,” “Since 1 Lost My Baby” and “Get Ready.”

POLISHING A CLASS ACT
Other producers were also vying for the chance to score a
hit with the Temptations. One of them was Norman

Whitfield. Once Ruflin and crew got their hands on “Ain’t
Too Proud To Beg,” there was no looking back. Whitfield’s
eight-year tenure with the group yielded the pumping
“Beauty Is Only Skin Deep” and a slew of other hits. At the
same tme, the group’s class and sophistication quotient was
heightened by the hiring ol veteran choreographer Cholly
Atkins and manager Shelly Berger, the latter of whom also
oversaw the Supremes’ careers. The unique combination of
Atkins and Berger polished the quintet’s showmanship to a
high gloss that propelled it into the Copacabana and other
supper clubs, singing Broadway show tunes and reaching a

whole new audience by way of network TV specials.
Despite that success and more hit records (“You're My
Everything,” “All I Need,” “I Wish It Would Rain”), Rullin
Contined on page 26
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Temptations
40th Anniversary

The Temptations are feeling good these days. It’s June 2000, and,
buoyed by the prospect of double-platinum certification for their 1998
album, “Phoenix Rising,” the group is busy promoting its latest
Motoun set, “Ear-Resistible.” With tracks produced by such contem-
porary hitmakers as artists-in-their-own-right joe, and Gerald Levert,
members of group-founder Otis Williams’ Honey Of An O frroduction
company and Narada Michael Walden, the quintel is exciled aboul its
latest work, hopeful that the record-buying public will respond as
enthusiastically to the new album as they did to its predecessor.

For Williams in particular; the success of “Phoenix Rising” and the
possibility of a similar response to “Ear-Resistible” is a real validation:
in 1995, longtime musical partner Melvin Franklin passed away,
leaving Williams the only remaining oviginal member of the globally
knouwn team. While Ron Tyson has been a key, consistent link in the
group since 1983, the other current members of the lemptations have
had relatively short tenures: Harry McGillberry joined in 1996, Terry
Weeks in 1997 and Barrington Henderson in 1998. That an almost
completely new line-up of Temptations could scove their best-selling
album ever with “Phoenix Rising” underscores what Williams recalls
Motown founder Berry Gordy Jr. told him when the group first arrived
at the then-fledgling label in 1961: “He suid, ‘No one man is greater
than the sum of the 11-letter word Temptations,” and he was right,”
says Williams.

In Los Angeles for a whirlwind round of radio visits and press inter-
views, the Temptations reflect on life as a virtual musical institution.

BY DAVID NATHAN

Billboard: How did each of you feel when you first
joined the Temptations?

Terry Weeks: It was an absolute honor. I grew up listening
to this group, and I had no idea that I would be part of extend-
ing their legacy. It was a big challenge, especially since very few
groups have had a 40-year history and are still making hit
records. My earliest recollection of the group was seeing them
on television in concert in the early *70s on “Midnight Special.”
I had grown up in the era of R&B bands, and I thought they
were amazing; they used their voices as instruments.

Harry McGillberry: It was a blessing. Never in my wildest
dreams did I imagine I would end up with a group that’s a
household name. Coming up in the ’60s, 1 had no inkling that
I would follow in the
footsteps of one of my
idols, Melvin Franklin,
who was very inspira-
tional for me in my
craft as a bass singer.

Ron Tyson: It’s
been one of the biggest
joys of my life. To have written
and produced for the group
when they were on Atlantic
Records [1977-78] and then to
become a member myself is
something I could never have
imagined. 1 idolized these
guys. I got to know them all as
individuals, and I can only
imagine how many people
would have liked to be in my place as a member of the group.

Barrington Henderson: It was a long-awaited dream come true
for me to be a part of the group that set the prototype for male vocal
groups. I recall, as a youngster, being introduced to and intrigued by
the Motown sound, which was saturating the airwaves. I remember the
first time the Temptations appeared on “The Ed Sullivan Show” and
there was a whole frenzy going on! I used to spin “My Girl” a hundred
times a day on my record player, and to be a part of this institution
decades later and to work with the originator Otis Williams, that’s been
a great experience.

S0=<CmEm AJNCT ===l 0T

How do you live up to the legacy of being a Temptation?

H.M: To begin with, 1 felt like I got a little “attitude” from the pub-
lic. 1 could never duplicate what Melvin laid down as the foundation. 1
can only keep his spirit and his achieverments alive through what I'm
doing, and now I feel like the audiences are starting to accept us over-
whelmingly. The most demanding thing for me personally has been
working with [renowned choreographer] Cholly “Pop” Atkins, incor-
porating vocals with choreography! It requires homework, and that’s
not something I like to do!

B.H: There was a certain intimidation factor to begin with, given the
magnitude of the group. It’s hard to maintain a certain degree of individ-
uality when you're following guys like David Ruffin and Ali-Ollie

Continued on page 32

“It dives me such pleagure to congratulate the Temptations and
my longtime friend Otis Williams on this milestone. What a wonderful

testament to their musieal exeellence and their great showmanship.

It’s been 40 years that seem like 40 minute

5. -Berry Gordy

TEMPTIN’ FATE

Continued from page 25

sought more of the spotlight for
himself. So, in summer 1968,

Dennis Edwards—a member of

Motown group the Contours—
was officially introduced as a
Temptation.

CLOUDS AND RUNAWAYS

It’s interesting to note how the
Temptations’ evolution can be
charted by standout hits that cap-
ture the tenor of each particular

shot wound.

From that point, the Temp-
tations continued to persevere
(recording the landmark album “A
Song For You” and other sets),
despite a changing cast. Damon
Harris spent four years with the
fivesome, replaced by Glenn
Leonard in 1975. And, when
Dennis Edwards decided to go out
on his own, he was succeeded by
new lead singer Louis Price, while
the Temps adopted Atlantic as their
new label home in 1977. But the
magic didn’t transfer over, and the

decade. For instance, in the '60s it
was “My Girl.” In the *70s, with the
addition of Edwards’ powerful
vocals, it was “Papa Was A Rolling
Stone.”  Presaging that 1972

crossover pop hit were a host of

psychedelic-soul, message-pump-
mg cuts cooked up by Whitfield,
who also collaborated with Barrett
Swrong, the label’s first hitmaker
(“Money”). Leading oft the charge
was 1968’s “Cloud Nine,” which
earned Motown its first Grammy.
That was followed by “Runaway
Child, Running Wild,” “I Can’t Get
Next To You,” “Psychedelic Shack”
and “Ball Of Confusion.”

During this period, however,
Paul Williams—who'd been the
heart and soul of the group—was
dealing with a drinking problem
that eventually got the best of him.
Former Distant member Richard
Street was hired to sing Paul’s parts
from the wings; he took Wilhams’
place onstage after 1971. That
same year, FEddie Kendricks
recorded the timeless ballad “Just
My Imagination (Running Away
With Me),” the Temptations’ first
pop No. 1 since “My Girl™—then
opted to leave the group.

CHANGING CASTS

Ricky Owens from the Vibrations
stepped in, followed by Damon
Harris of the Baltimore group the
Vandals. Soon thereafter came
“Papa Was A Rolling Stone,” which
copped three Grammys. A year
later, in August 1973, Paul Williams
was dead from a self-inflicted gun-

Soon thereafter, musical chairs
were played again when Dennis
left and Ali-Ollie stepped back in,
ultimately leaving the group for
good in 1996. Richard Street, who
exited in 1993, was replaced by St.
Louis preacher’s son Theo Peoples
(who left in 1998). By this time, the
only surviving original members
were Otis and Melvin.,

Then, in 1995, Melvin suc-
cumbed to heart failure. But that
didn’t deter the Temptations-are-
forever spirit. Following Ray Davis’
year-long stint as a member, the
quintet locked in the
winning lineup of
Terry Weeks, Harry
McGilberry and Bar-
rington “Bo” Hen-
derson under the
mentorship of veter-
ans Ron ‘Tyson and
the man himself, Otis
Williams.

RISING UPWARD

Personifying the
apropos title of their
1998 albuin, “Phoe-
nix Rising,” a rein-

group
found itself
back with

vigorated
Temptations—as
classy, debonairly
dressed, smooth-
stepping and
tight-harmonied
as the original—
joined forces with
various cutting-
edge producers
and brewed up a
tasty blend of con-
temporary R&B
spiced with old-
school rhythms.

Motown in

1980 with the single “Power.” Also
returning for brief stints were
prodigal sons Dennis Edwards,
David Ruftin and Eddie Kendricks,
whose solo careers had some spikes
but never matched their Temp-
tations tenures.

An ensuing reunion tour, capped
by the Rick James-punched
“Standing On The Top,” was a suc-
cess. But David and Eddie’s return
lasted just nine months. Song-
writing tenor Ron Tyson was
tapped to replace Glenn Leonard
in 1983, as Dennis once again
decided to leave. The group per-
formed without him untl the
arrival of former Blue Notes mem-
ber Ali-Ollie Woodson, whose
arrival helped set off the
Temptations’ hit re-emergence
with 1984’s “Treat Her Like A
Lady”—co-written by Woodson
and Ots. Woodson, however, was
let go by the group in 1987,
replaced by the indomitable
Dennis Edwards, who'd scored his
own solo hit with “Don’t Look Any
Further.”

HALL OF FAME INDUCTIONS

Two years later, the group’s hard
work and determination were
rewarded when David (who over-
dosed in 1991), Eddie (who died of
cancer in 1992), Paul, Otis, Melvin
and Dennis were inducted into the
Rock & Roll Hall Of Fame in 1989.

The result was
another hit track, the Narada
Michael Walden—produced “Stay,”
and the group’s first RIAA-
certified platinum album. That
same year, the Temptations’ storied
past was given the small-screen
treatment when NBC broadcast
the acclaimed mini-series “The
Temptations.”

Now it's the year 2000 and the
Temptations are right back in the
limelight with a new album, “Ear
Resistible,” and another chart-
climbing single, the Joe-produced
“I’'m Here.” And the group is still
among the hardest working in the
business, averaging 30 to 40 weeks
a year on the road.

Asked to explain the secret
behind the Temptations’ staying
power, Motown president/CEO
Kedar Massenburg says simply,
“You're dealing with one of the
most dynamic male groups in
music history, especially in the
R&B world. When you think of
the Temptations, yon think of
what a male group 1s supposed to
be. They’re the epitome of male
groups in terms of masculinity
without sacrificing their sensuality
in song. The Temptations also an
institution, a fraternity, and, when
new members are inducted, they
all go by the same principles and
beliefs. It’s a brotherhood, but it’s
a brotherhood of a very select
few.”
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Congratulations to
The Temptations,
one of the most enduring
organizations In the
history of Popular Music.

| Love You.

VYour brother

omokey Robinson
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and still Ear-Resistible!

congratulations
and much love,

the MOTOWN family
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The founder and only remaining
original member of The Temptations,
Otis Williams has been a part of this
musical institution since 1961. As
such, his voice has been heard on 50-
plus original albums and close to 90
charted singles. He’s witnessed
numerous personnel changes, from
the 1963 departure of early member
Eldridge Bryant through the passing
of musical partner Melvin Franklin
in 1995. Williams looks back on some
of the highlights of a 40-year career.

What do you feel has been
the group’s biggest achieve-
ment?

Williams: A high point was get-
ting a star on the Hollywood Walk
Of Fame. But one of the things that
has been so great is sceing how we
have touched human emotions
with our nusic, going back over
three generations. One vivid mem-
ory I have is from the first time we
played at The Copa in New York in
the late '60s. The place was packed,
and we broke all existing box-oftice
records at the time. We had all
kinds of celebrities and well-known
people in there, including the great
African-American leader Adam
Clayton-Powell. Paul [Williams]
was singing “For Once In My Life,”
and that man stood up, with tears
running down his face, crying.
Everyone was applauding, on their
feet. The highest achievement for
me has been our ability to touch
people, to have our music pene-
trate all kinds of barriers, for it to
be “color-less.”

What have been some of the

challenges you’ve faced?
Well, obviously losing original

members with the finality of death,

even if they were no longer a part
of the group. That’s been tough.

The group has been through
many personnel changes
over the years.
What was the
most difficult
for you?

Finding some-
one to take over
from Melvin
Franklin. Origin-
ally, we had a
guy named Ray Davis, but he
became ill and then Harry Mec-
Gillberry came along. The only
other ume was finding the right
tenor singer. Before Ron, we had
Ricky Owens, who was from the
group the Vibrauons, then
Damon IHarris, then Glenn
[.eonard. But overall, it hasn’t
been too much of a chore.

At some point, the Temp-
tations became a main-
stream group. When do you
think that happened?

The turning point was when we
did “The Ed Sullivan Show” for the
first time. That’s when—as a black
group—ryou knew you had arrived.
Growing up in Detroit, Sunday
evenings at 8:00 pm was it—every-
one turned on the television, and
don’t let a Motown act be on there!
But it made us sweat when we were
on there, because it was always live,
and if you missed a step or missed
a note, however many people were
watching saw it. It was a lot of pres-
sure, but we were on that show
every year until 1972,

At one point, you left Mo-
town for Atlantic.

“"'E!ﬂm

In From The Begmnm

CTiS WILLIAMS

BY DAVID NATHAN

Yes, in 1977. It was a difficult
time for us because we felt we had
helped build Motown, and we were
leaving because of certain ideolo-
gies and philosophies of the man
who was running the label at the
time. We were away for about 18
months, but we came back once
Mr. Gordy returned to running the
label again.

Over the years, different
members assumed different
roles in the group.

When we were about to join
Motown, [Detroit promoter and

manager] Johnnie Mae Matthews

just said, “You be the leader,” and
that’'s what 1T became. Paul
[Williams] was in charge of the
repertoire and making sure we
knew all the
songs, and you

got a big fine if

yon messed up
onstage! Eddie
[Kendricks] was
in charge of our
uniforms, mak-
ing sure they
were clean. Melvin was responsible
for our finances and David [Ruffin]
for transportation. These days,
Ron is responsible for the uni-
forms, and Terry is like our
sergeant-at-arms. He had military
traming so he's very disciplined.
Eventually, we'll find a role for
Barrington—maybe to keep our
female fans in order!

You have such a vast
recorded legacy. How do
you decide what to keep in
your live repertoire?

It's a blessing and a curse. We
have 40 years of music to choose
from, and with 60 to 70 minutes [to
perform], there’s no way to get all
the hits in. We're working on a new
medley, and we recently put the
song “OI' Man River” into the
show.

Is there anything you wish the
Temptations had achieved
that didn’t happen?

Well, I had hoped we would be
the first black male vocal group to

sell more than 3 million copies of

an album, since that had never
been done. Boyz Il Men finally
did, but I know we helped paved

the way for that to happen.

You’ve been back with
Motown since 1980.

Knowing how the business has
evolved [in the last few years], |
realize how hard it is for groups
like us to get a record deal to con-
tinue recording. Some of our peers
have had a hard time, so we're very
blessed to be with a label that allows
us to still be in the mix. Hopefully,
we can be an inspiration to some of
those other groups, to let them—
and the record companies—know
that you can be in this business for
40 years and sell close to 2 million
albums.

On a personal level, what
have you learned through
all these years?

I've gained great insight on peo-
ple. I've worked with many differ-
ent personalities in the group, and
you learn how to “read” people.
Regardless of talent, what’s impor-
tant is having the knowledge of
how to get along. Dealing with the
extensions of the Temptations—
the record company, management
and so on—that used to bug me
when certain things didn’t happen
for us. But you learn that you're
dealing with people, and you can’t
get out of kilter about things you
can’'t control. 've learned to leave
things in God's hands. I'm thankful
for all the knowledge I've gained,

not to mention all the achieve-
ments we've had. But there’s
another layer that goes beyond

what we've accomplished, and
that’s the insight on how to get
along with my brothers [in the
group] and with all of my fellow
human beings. W

»

Congratulations Otis & The Temptations

on your 40th Anniversary

-Richard Trugman

and thanks for "Temptin' our imagination!"
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THE BILLBOARD INTERVIEW

Continued from page 26

Woodson, who do a whole lotta sing-
in’! It doesn’t happen overnight, but

it takes a lot of work, doing your
homework, woodshedding.

T.W: When I joined the group,
my thing was to come in and do the
best job I could, to come in with my
own style, because 1 could never
compete with the past. It’s still not
easy, because the Temptations have
had such a distinctive sound...but

PROUDLY CONGRATULATES

THE TEMPTATIONS

ON THEIR

40TH ANNIVERSARY

P.O. Box 1131
West Covina, CA 91793
1 (626) 339-0549
800-794-2944

T.C.P. 3889 P

Corporate & Vacation Rates
24 Hour Service

Advertise atthe mostimportant REB
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The Billboard/BET

- BONUS DISTRIBUTION AT

R&B Hip-Hop Conference,
Mew York Hiton, Aug 16-18

Issue Date: Aug 19
Ad Close: July 25

e, call Andy Ande

the public has been very accepting
of us new guys. We're trying to
extend the 40-year history of a
group. 1 also know that the
Temptations were groomed to
have a career—not just to have hit
records. It's about how you dress,
how you conduct yourself in pub-
lic, so I want to be a part of contin-
uing the tradition of having the
Temptations as role models.

How did you react to the
success of the “Phoenix
Rising” album?

T.W: We were all absolutely sur-
prised! Some people had forgotten
that we were so active. We had a
new line-up, and we had been away
for a while, recording-wise, so we
didn’t know how receptive the pub-
lic would be, especially since the
last album, “For Lovers Only,” had
fallen through the cracks. We just
knew that the song “Stay” had the
potential to be a big record.

O.W: Personally, I was very sur-
prised and pleasantly happy. 1
knew what we were up against after
40 years, dealing with some radio
programmers who said we didn’t fit
the demographics, that we had had
our shot. In fact, atter we did the
“For Lovers Only” album, we tried
to leave Motown because we were
getting caught up in the changes
that were going on at the label at
the time. [Then-Motown chairman]
Clarence Avant said “no” to us leav-
ing and told us we were a corner-
stone act for the label, so we hung
in there because we knew [Motown]
was where we belonged.

Then came “Phoenix Rising,” so
we did the right thing. “Stay” was
the catalyst for the album to take
off. It really happened at a grass-
roots level with the R&B audience
because the single never got pop
airplay. I have to give credit to the
late George Jackson [president of
Motown at the time of the album’s
release], who kicked it off, and
Kedar Massenburg [current label
president], who took it even fur-
ther. I never would have imagined
the group would be in this business
this long and be about to sell 2 mil-
lion copies of an album—I don't
take it for granted, and I think
we're very blessed.

of THE TE
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*Just My Imagination (Running Away
With Me),” The Terptations (1971)
“Keep On Truckin”(Part 1),
Eddie Kendricks {1973)
“| Can't Get Next To You,”
The Temptations (1969)
“My Girl,” The Temptations (1965)
“I'm Gonna Make You Love Me,”
Diana Ross & The Supremes and
The Temptations (1969)
“Boogie Down,” Eddie Kendricks
(1974)
“Ball Of Confusion (That's What The
World Is Today),” The Temptations
(1970)
8. “Papa Was A Rollin’ Stone,”
The Temptations (1972)
9. “I Wish It Would Rain,”
The Temptations (1968)
10. “Run Away Child, Running Wild,”
The Temptations (1969)
11. “Cloud Nine,” The Temptations (1969)
12. “Psychedelic Shack,”
The Temptations (1970)
13. “Walk Away From Love,” David Ruffin
(1976)
14. “Masterpiece,” The Temptations
(1973)
15. “Beauty Is Only Skin Deep,”
The Temptations (1966)
16. “You're My Everything,”
The Temptations (1967)
17. “My Whole World Ended (The Moment
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The TO‘R 30 Hits

The following Temptations hits list was compiled by Chart Beat columnist Fred Bronson, based on a paint sys-
tem developed for his book, “Billboard’s Hottest Hot 100 Hits,” to be published in January 2001. The list
includes solo efforts by Eddie Kendricks and David Ruffin, as well as the quintet’s collaborations with Diana
Ross & The Supremes; it does not include 1998's popular “Stay,” which was not released as a single.
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You Left Me),” David Ruffin (1969)
18. “Ain’t Too Proud To Beg,”
The Temptations (1966)

19. “Shoeshine Boy,” Eddie Kendricks
(1975)

20. “The Way You Do The Things You
Do,” The Temptations (1964)

21. “All | Need,” The Temptations (1967)

22. “| Could Never Love Another (After
Loving You),” The Temptations (1968)

23. ‘(I Know) I'm Losing You,”

The Temptations {(1966)

2A4. “(Loneliness Made Me Realize)
It's You That | Need,” The Temptations
(1967)

25. “Since | Lost My Baby,”
The Temptations (1965)

26. “Superstar (Remember How You Got
Where You Are),” The Temptations
(1971)

27. “I'll Try Something New,” Diana Ross
& The Supremes and the Temptations
(1969)

28. “It's Growing,” The Temptations
(1965)

29. “My Baby,” The Temptations (1965)

30. “Don't Let The Joneses Get You

Down,” The Temptations (1969) [l

What are your favorite Temp-
tation songs?

0.W: Now that’s really hard for
me to say! Probably “My Girl,” but
I also love “Stay,” “My Love Is
True,” “Soul To Soul” and a song
called “Broken Pieces.”

T.W: “Superstar,” “The Way You
Do The Things You Do.”

H.M: The first Temptations song
I used to sing in the bathroom as a
boy, “Farewell My Love,” and
“Firefly” and “Ol’ Man River.”

R.T: “My Girl,” “Just My
Imagination,” “Life Is But A
Dream,” which was one of the last
songs Melvin recorded.

B.H: “Memories,” “Heavenly,”

Only” album never got properly
recognized, and, going way back,
“In A Mellow Mood” [from 1967].

What are some of your
plans and goals?

0.W: We haven't done a gospel
album yet. At one point, Motown
was interested in us doing that, and
gospel music is where the original
members of the Temptations start-
ed out. We also want to make more
of an impact internationally. We've
had some groups of Temptations
who are not real Temptations—
who have been going over to
Europe, and that doesn’t help us in
terms of keeping our audience

“The Temptations’ 40th is really the 40th anmiversary of Otis Williams.
He founded the group, kept it together and brought in all the new
members. He's suffered some really horrible moments, but, because of talent,

perseveranee and goodness, Otis is still running the show. He's a very strong,

committed human being,”-Shelly Berger, Temptations manager sinee 1966

How do you feel about “Ear
Resistable,” the new al-
bum?

T.W: We feel good about this
project. We're stepping outside of
ourselves by working with guys like
Gerald Levert and Joe. We're excit-
ed because it is a departure from
the norm, musically. This group is
known for reinventing itself, and
this record is an extension of us
doing that in 2000.

O0.W: We knew that the buying
public would wonder what we were
going to do coming behind “Phoe-
nix Rising,” but that was not a con-
trolling factor in preparing the
album. We did the same thing as
we did before, which was to come
up with good song content. 1 think
“Ear-Resistible” is more diversified
than the last album, and we hope it
will go even higher, sales-wise.

“Let Your Hair Down,” “Lady Soul.”

That’'s pretty diverse. Are
there any “hidden gems,”
songs or albums that peo-
ple never fully appreciated
or heard?

0.W: We did an album in 1976
called “The Temptations Do The
Temptations,” and I thought it was
a damn good record! It just got
caught up in the shuffle, and it was
when we were getting ready to
leave to go to Atlantic. The song
“Memories” [on the 1975 album,
“A Song For You”] never got its full
due. Dennis Edwards did a speak-
ing part on that song which was not
used on the final release. Kathy
Wakefield wrote some wonderful
lyrics, and Jeftrey Bowen produced
it. I still think it’s a great song.

T.W: [ think the “For Lovers

going over there. But, whenever
we have gone, it's always been
good; now we hope to tour over-
seas in December, possibly with
The Isley Brothers.

T.W: Maybe a Broadway show
based on the four generations that
the group spans. From the success
of the [1998, NBC-TV] mini-series,
we know we grabbed a younger
audience who are very interested
in our history. And, maybe do a
smooth jazz album.

H.M: I'd like us to win a Grammy
Award, since we haven't done that
yet with this current line-up.

R.T: How about be the first
group to perform on the moon
when they open it up!

B.H: To win a Grammy, to have
an album go triple-platinum or
beyond, to reign for another
decade! W
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OTIS & TEMPS,

YOU WILL FOREVER BE "OUR GUYS".

LJ..

MUCH LOVE........

(HOPE B.G. & SMOKEY DON'T GET ANGRY FOR
'He TITLE CHANGE...)
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THE TALL,
TALENTED,
TEMPTIN’

An amazing group... An amazing catalog...
40 Years — 40 Million Records Sold!

Congratulations and Love To One of The Greatest
und Most Erduring Groups 0f All Time

From your friends at Universal Music Enterprises
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Pearl Jams. Pookie Records/Beyond Music super trio Lucy Pearl performed its
first concert together at SOB’s in New York. The act’s eponymous debut album
features the single “Dance Tonight.” Pictured, from left, are Lucy Pearl’s Ali Sha-
heed Muhammad, Beyond CEO/chairman Allen Kovac, BET programming VP
Stephen Hill, and Lucy Pearl’s Dawn Robinson and Raphael Saadiq.

BY DAVID NATHAN
LOS ANGELES—Tommy Sims’
name is already familiar to industry
insiders through his work as a song-
writer for such diverse artists as
Erie Clapton and Babyface (for
whom he co-penned the 1996 Gram-
my-winning song of the year,
“Change The World”), Amy Grant,
CeCe Winans, Garth Brooks, the
Neville Brothers, BLACKstreet,
Toni Braxton, and Kevon Edmonds.
Now Universal Records is hopeful
that the bass-playing musician’s
debut, “Peace & Love,” will serve as

Forward-Thinking Independent Acts Ledesi,
Phat Gat Players Fire Up Music Industry

PHAT CITY: It can’t be said enough. The lifeblood of
the music industry—or any industry for that matter—
is new, forward-thinking talent. And more often than
not, industry eyes look to the independent ranks for that
creative jump-start. Checking in on a couple of cases in
point: Tallahassee, Fla.-based Parlane Entertainment
Group’s Phat Cat Players and Oakland, Calif.-basec
LeSun Music’s Ledesi.

The Phat Cat Players’ sensual spoken-word single
“Sundress”—accented by the seductive baritone of
front man/founder Danny B. Harris as Coco Brown—
has been propelling coast-to-coast (and now London,
Berlin, and Australia) interest in Parlane’s 1999 pro-
ject, “Make It Phat, Baby!,”
created from a series of mid-
’90s revues staged by the
Players at Tallahassee
venues. The Cats’ debut
album, initially available via
the Web (www.phatcatplay-
ers.com), was boosted by air-
play on ABC Radio Net-
works’ national format the
Touch, as well as on Tom
Joyner's syndicated morning
show (son Oscar is the
album’s executive producer). Since then, these mixers of
R& B/hip-hop/funk-meets-Gil Scott-Heron have
secured a distribution pact with Baker & Taylor, with
two more album tracks being prepped for videos at the
end of July: “Ain’t No Sunshine” and “Those Days.”

“We thought this would happen,” says Harris, “but
we didn’t know how it would happen or when. But if you
knew the VH1 story that we've already written . ..
What we’ve been able to accomplish so far still hasn’t
sunk in; I'm flattered but still taken aback by the
response at showeases and radio stops.”

Harris, who wrote most of the lyrics on the album,
calls his Coco Brown persona “a vibe, a coolness that’s
a part of who I am and « part of what a lot of men can
be when it comes to how they treat and respect women.”

Parlane Entertainment is also home to several addi-
tional acts. Besides developing three new artists, future
Parlane plans include projects with featured “Those
Days” vocalist Slater Thorpe and “funky violinist”
Mark Russell, who's featured on Bill Withers’ classic
“Ain’t No Sunshine.” Also on tap: a Coco Brown project
and another Phat Cat Players set.

With a remix of “Sundress” under their belts, plus a
15-city tour in August/September and some interna-
tional dates in the offing, the Phat Cats are seemingly
just that. “Many of the comments we hear thank us for
keeping the music real,” says Harris. “And that’s Par-

Rhythm
and the
Blues

by Gail Mitchell

lane’s goal: to keep soul music alive.”

LIGHT AT THE END OF THE TUNNEL: Poised to
put a new musical spin on the traditional Cinderella
story is the Bay Area-based female duo Ledisi (vocal-
ist) and Sundra “Sun” Manning (keyboards), whose
“Soulsinger” album (billed under Ledisi’s name) is « tit-
illatingly sassy blend of R&B, hip-hop, jazz, blues,
gospel, rock, and country. The set’s broad appeal has
sparked inquiries from as far away as Ireland.

The intrepid pair, who wrote the majority of the 17-
track set, recorded, produced, and mixed the album two
years ago for release on their own indie label LeSun
Music (415-281-0571) with
play-by-play support from
such friends as Wayne and
Nelson Braxton (the Brax-
ton Brothers). “We bought
chicken and asked all our
friends to come to Tony
Mills’ Spark Studio to play
our songs,” recalls Ledisi,
which means “to come forth”
in Nigerian. “Prior to that,
we were begging everyone to
borrow equipment.”

“We did everything, from the artwork to produc-
tion/editing,” adds Sun. “We knew nothing other than
what we read in manuals, and we learned from our mis-
takes. We've also been doing our own distribution.”

As a result, the duo has been building word-of-mouth
intrigue through Web site sales (ledisi.com; amazon.
com) and its own poster and postecard campaign, which
has netted placement with local retailers in San Fran-
cisco, New York, and New Orleans, where Ledisi was
born.

Raised in Qakland, Calif., and a one-time member of
a jazz band, Ledisi started her own group (Anibade).
She and Oakland native Sun—who’s played with Ham-
mer, Tony Toni Toné, and the Monkees’ Peter
Tork—hooked up five years ago and began writing
together. “We wanted to write songs with depth that
took into account our jazz, gospel, blues, and R&B back-
grounds plus other influences. It was perfect,” recalls
Ledisi. “We were finishing off each other’s sentences.
No egos were involved. We were having fun, staying up
till sunrise and writing.”

That fun filters throughout “Soulsinger,” whose last
track catches Ledisi snoring after pulling a late one at
the studio. Described in live performances as Red Hot
Chili Peppers mixed with Tina Turner and Ella
Fitzgerald, the pair’s skill at weaving messages in the

(Continued on page 41)

a powerful introduction to the rec-
ord-buying public.

The 13-track album, which in-
cludes guest appearances by Stevie
Wonder (on the track “Summer”)
and Pastor Marvin Winans, is due
Aug. 15. The lead
noncommercial sin-
gle, “Alone,” was
serviced June 26 to
R&B, adult R&B,
and crossover radio.

Chicago-born,
Nashville-based
Sims—whose cred-
its include a two-
year road stint with
Bruce Springsteen
and production work
with Keb’ Mo’ and
Michael Bolton—
says the idea for
recording a solo
album evolved from
a 1997 meeting with Universal Music
Group chairman/CEO Doug Morris.
“At the time, I was writing and pro-
ducing material [for then Universal
artist] Ricky Jones. Doug was a big
fan of ‘Change The World,” so 1
played it for him on acoustic guitar.
After I played other tunes for him,
he said, “You should record some of
your own songs.’

“He also told me, ‘Make whatever
kind of record you

SIMS

Sims Grants ‘Peace & Love’ On Debut

Universal Hopes To ‘Change The World’ With Noted Writer’s Set

Womack—and the record’s eclectic
flavor that Universal plans to uti-
lize as key components in its mar-
keting and promotion campaign.
“Tommy is a pure musician, some-
one who's going to create his own
niche in the market-
place,” says Univer-
sal VP of marketing
Jackie Rhinehart.
“We know this is a
slow burn and that
it’s not necessarily
going to be a radio
smash. But we’re
going to stay with it
and bring it home.”

Rhinehart adds
that the label has
hired New York-
based Target Mar-
keting to work
“Peace & Love” by
servicing it to
lifestyle venues such as upscale
boutiques, restaurants, spas, and
bookstores.

“We plan to put emphasis on stores
like Borders and Barnes & Noble,
where there could be performance
opportunities,” notes Rhinehart. “We
held a New York showcase in early
March at which Bobby Womack
appeared, and Tommy was amazing.
As a radio story builds, we’ll plan
more showcases in

want,” ” Sims contin-
ues. “I was flattered,
but [recording an
album] was the fur-
thest thing from my
mind.”

Sims—who cites
Marvin Gaye, Paul
McCartney, and Jim
Croce among his
early influences—
notes his debut
album “sounds like it
was written and
recorded 25 years

“Tommy is a
pure musician,
someone
who’s going to
create his own
niche in the
marketplace’

- JACKIE RHINEHART -

specific markets.”
For Sims—an
ASCAP writer pub-
lished by Bases
Loaded Music &
Tommy Sims Music
and BMG Songs
Inc., and managed
by Cherry Enter-
tainment—the
prospect of a suc-
cessful career as a
recording artist is “a
new birth for me.
I’ve been in different

ago. We had live

musicians on it and no modern tech-
nology. It’s really old school.”

It’s that classie, soulful feel—
reminiscent of the *70s work of such
artists as Al Green and Bobby

bands since the late
’80s, and one thing I hadn’t ever
done was express myself as an
artist. I've been playing solo now
for the past three years, and it’s
been a very freeing experience.”

Hidden Debut. Epic-distributed Hidden Beach celebrated its official launch with

i o

a party and performances by its artists Jill Scott, Brenda Russell, and Mike
Phillips. Pictured in a festive groove, from left, are Hidden Beach CEO Steve
McKeever, Epic Records Group executive VP of A&R and urban music David

McPherson, and Michael Jordan.
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Major Figgas Leads RuffNation Roster

LUCKY SEVEN: One indication of
the talent powering the Philadelphia-
based clique Major Figgas is the fact
that several of its members landed
individual solo deals before signing as
a group with RuffNation/Warner
Bros. Now the seven-member crew
awaits the Aug. 8 debut of its “Figgas
4 Life.”

The album represents the first
major release for RuffNation, estab-
lished by former Ruffhouse principal
Chris Schwartz (Lauryn Hill, the
Fugees, Cypress Hill). It’s also a
recut, remixed, and remastered ver-
sion of Major Figgas’ same-titled self-
release, whose local sales success
prompted CEQ Schwartz’s interest in
the group. The new version includes
four new tunes; one is a remix of the

&Deeds

by Marci Kenon

first commercial single, the hip-hop
proclamation “Yeah That's Us,” which
was released July 11.

“Qur first interest has always been
Figgas as a group and then setting up
everyone’s solo albums,” says Gillie
Da Kid, aka Fard Nasir. “But then I
got a deal. And Dutch [Antonio
Walker] and Spade [Asa Burbage]
got deals. We became the bait to let the
industry know the whole clique was

STEPHANIE LOPEZ'S

RHY T
SLCTION

RELATIONSHIPS ABOUND: The male quartet Jagged Edge
makes news with three simultaneous No. 1's. Its current single,
“Let’s Get Married” (So So Def/Columbia), a theme at many wed-
dings and engagement parties this season, holds at No. 1 for the sec-
ond week on the Hot R&B/Hip-Hop Singles & Tracks chart. With
10,000 singles sold at core stores (17,000 at all stores), the group gar-
ners the No. 1 slot on the Hot R& B/Hip-Hop Singles Sales chart. The
R&B sum represents a 28% gain over last issue, earning the Great-
est Gainer/Sales title this issue. “Married” also keeps the No. 1 slot
on the Hot R&B/Hip-Hop Airplay chart, for a third week.

This dominant single comes from an album that has been on the
Top R&B/Hip-Hop Albums chart for 25 weeks and is still in the top
20 at No. 17. “J.E. Heartbreak” has sold 1.06 million copies to date,
and there seems to be no end in sight. Radio will begin playing one
of five different remixes of “Married” (yes, there is a reception ver-
sion), all of which will be available for retail sale in all configura-
tions.

lMAGINATION REVISITED: Being in on the beginning of some-
thing always causes one to use imagination and creativity in an effort
to continue to stay competitive. LL Cool J was one of the first rap-
pers signed to the legendary Def Jam Records. Over the years LL
has amassed numerous Grammys and accolades of various kinds and
sold more than 20 million albums worldwide. Now he returns to the
rap scene with his new single, “Imagine That” (Def Jam).

“Imagine That” moves 94-89 on Hot R&B/Hip-Hop Singles &
Tracks and 16-21 on the sales-based Hot Rap Singles chart.

LL is no stranger to the Billboard charts. As a matter of fact, his
collaboration with Carl Thomas on the current remix of “I Wish”
(Bad Boy/Arista) gave that song a second breath at radio; were it not
for that version, the recent chart-topper would not rank as high as
No. 6 on Hot R&B/Hip-Hop Singles & Tracks this issue.

“Imagine” is the first single from LL’s newest album, “The
G.0.A.T. (Greatest Of All Time),” due Aug. 22. The last time LL had
an album on the Top R&B/Hip-Hop Albums chart was 1997 with
“Phenomenon,” which ended up being a platinum project. Now;, three
years later LL reinvents himself to bring the latest proof of his mas-
tery over the genre. Look for the likes of Jah Rule, Mobb Deep,
DMX, Method Man and Redman, and the Trackmasters to con-
tribute to “The G.0O.A.T.”

HONORABLE MENTION: Interscope Records and the crack pro-
motional team of Kevin Black and Ian Fletcher do it again, as the
new Ruff Ryders compilation “Ryde Or Die, Vol. IT” (Ruff
Ryders/Interscope) leaps 50-1 on Top R&B/Hip-Hop Albums. Fol-
lowing its early debut, a full week of sales ensures the chart’s Great-
est Gainer award. It opens at No. 2 on The Billboard 200 behind
Eminem, which gives Interscope the distinction of holding the big
chart’s top two slots.

happening.”

Gillie Da Kid was signed to Suave-
house Records, while Dutch and Spade
pacted with Interscope. Ab Live
(Rennard East) went with Dr. Dre’s
Aftermath label. Schwartz signed the
collective as well as group
member/RuffNation soloist Bianca—
The First Lady (Bianca Jones).

“This gives me an opportunity to
really hold it down for my females,”
Bianca says of being the only woman
among Major Figgas’ contingent of

MAJOR FIGGAS

lyricists/MCs, which also includes
Bumpie J/Clyde (Michael Allen) and
Rolx (Maurice Brown).

Major Figgas is currently on a pro-
motional tour on behalf of its upcom-
ing debut, which features such home-
town producers as TL, Ruggedness,
T-Mix, and Dean Murder.

HOT AS ICE: Also coming Aug. 8
is Atomic Pop’s “Greatest Hits: The
Evidence”—the first such compila-
tion tracking the career of rap pio-
neer Ice T. Dubbed the “original
gangsta rapper” by some, Ice T
brought early—and controversial—
verbal portraits of ghetto life to the
mainstream.

Spanning over 15 years, the collec-
tion contains the classic rap tracks “6
’N The Mornin’,” “0.G. (Original
Gangster),” “Colors,” and “New Jack
Hustler (Nino’s Theme)”; the latter
two of which were previously available
only on soundtracks. Rounding out the
16-song set is the new track “Money,
Power, Women,” which was recorded
earlier this year.

VH1 will honor Ice T with a “Be-
hind The Music” segment in Septem-
ber that will naturally focus on his
music career as well as touch on his
roles as an author (“The Ice Opinion”
from St. Martin’s Press), a film and
television actor, and a high school/col-
lege lecturer.

H ONORARY HIP-HOP HEADS:
Ex-Centric Sound System will open
for Loud labelmates Dead Prez on
Friday (21) at S.0.B.’s in New York.
The Israel-based African band is in
the U.S. promoting its upcoming debut
album, “Electriec Voodooland,” sched-
uled for release on July 29. The band’s
live show celebrates African dance and
music. The band recently opened for
Common at Summerstage in New
York’s Central Park.

(Continued on page 41)
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Babee, Bogart, Brando
and Betty Bacall
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12 10 6 8 BIG TYMERS CASH MONEY 157673/UNIVERSAL (11.98/17.98) | GOT THAT WORK 1 65 69 63 37 | KEVON EDMONDS RCA 67704 (10.96/16.98) 247 15
13 | 14 | 9 JI4FY OR. DRE A® AFTERMATH 490486H/INTERSCOPE (12.98/16.95) OISV ol 66 | 67 | 60 | 19 | BEANIE SIGEL ROC-A-FELLADEF JaM 546621¥IDJMG (11.98/17.98) THE TRUTH | 2
14 12 3 9 AVANTIMAGIGHOHNSONH. 12069 MCA W SH17A58) U TWeRCHTE 6 67 68 64 5 SPICE 1 THUG WORLD 2000/MOBB STATUS (10.98/16.98) THE LAST DANCE 54
15 18 20 42 | YOLANDA ADAMS @ ELEKTRA 62439/EEG (11.98/17.98) MOUNTAIN HIGH...VALLEY LOW 15 o | _ F DJ SCREW AND THE SCREWED UP CLICK PRESENTS HA.W.K. = i
21 | 19 | 30 | DMX A®RUFF RYDERS/DEF JAM 546933*/I0JMG (12.98/18.98)  ...AND THEN THERE WAS X | 1 DEAD END 0002 {11.98/16.98) i 68
17 | 16 | 12 | 25 | JAGGED EDGE A 50 50 DEF/COLUMBIA 69862/CRG (11.98 EQ/17.98) J.E. HEARTBREAK | 1 9 | — | 2 | CAMOFLAUGE PURE PAIN 6195/R N D (11.98/16.98) | REPRESENT | 69
18 17 11 10 | 504 BOYZ NO LIMIT 50722%/PRIORITY (11.98/17.98) GOODFELLAS 1 70 | 64 52 15 | RAH DIGGA FLIPMODE/ELEKTRA 62386*/EEG (10.98/16.98) DIRTY HARRIET 3
19 | 19 | 13 | 7 | LUCY PEARL POOKIE 78059/BEYOND (11.98/17.98) LUCY PEARL | 3 71| % | 36 | 3 gtﬁxsslggusszl/\sﬁg;g%msouxxrzg 751030/%%@&%(?(99%/?598” DA CHAIN VOLUME 1: 2000 |
20 20 14 33 | DONELL JONES A UNTOUCHABLES/LAFACE 26060/ARISTA (10.98/17 98) WHERE | WANNA BE 6 7 1 55 12 | SOUNDTRACK OVERBROOK 39001/NEW LINE (12.98/17.98) LOVE AND BASKETBALL 15
@ Zon |15 QR SISGOA RRACONDEF S0U 5465 GiRNGINZ 2816 56 Wl BNLHBRESOR | E 73 | 73 | 62 | 23 | GHOSTFACE KILLAH @ WUTANGRAIORSHARP 69325%EFIC (1198 £41798)  SUPREME CLIENTELE | 2
2 | 13| — 2 MQ?JUOG%TQ%?T%% 811I,K%,’éﬁz(ig,?ﬁ’;“ggﬁ’RESENTs L0 LEGS 1 TWEMOWHERSHE" | g 74 | 77 | 69 | 88 | JUVENILE A®CASH MONEY 153162/UNIVERSAL (11.98/17.98) 400 DEGREEZ 2
23 | 23 | 16 | 13 | DA BRAT @ 5050 DEF/COLUMBIA 69772*/CRG (11.98 EQ/17.98) UNRESTRICTED 1 | 75 | 78 | 71 | 10 | YING YANG TWINS COLLIPARK 1006 (10.98/16.98) THUG WALKIN' | 54
35 34 17 | SAMMIE FREEWORLD 23168/CAPITOL (8.98/12.98) FROM THE BOTTOM TO THE TOP 23 76 72 59 4 SLUM VILLAGE BARAK/GOODVIBE 2025*/ATOMIC POP (14.98 CD) FANTASTIC VOL. 2 55
2% 1 2 | 181 8 %II;#IEQAEZYGHQIIQJ{SL%Q)A? WHITNEY: THE GREATEST HITS | 3 77 | 75 | 65 | 30 | JUVENILE A CASH MONEY 542179/UNIVERSAL (12.98/18.98) THA G-CODE | 1
2% | 2 7 13 | CARL THOMAS @ 5A0 BOY 73025/ARISTA (10.98/17.98) EMOTIONAL 2—1 78 | 85 68 | 42 | BRIAN MCKNIGHT A? MOTOWN 153708/UNIVERSAL (12.98/18.98) BACK AT ONE 2
27 2 % 36 IDEAL NOONTIME 47882VIRGIN (10.98/16.98) [ IDEAL 19 79 76 66 63 ERIC BENET @ WARNER BROS. 47072 (11.98/17.98) A DAY IN THE LIFE 6
28 15 | — 2 DEF SQUAD OEF SQUAD/DREAMWORKS 4501 14/INTERSCOPE (11.98/17.98) DEF SQUAD PRESENTS ERICK ONASIS | 15 L7032 (SRl TRINITEE 5:7 6 RITE490359/NTERSCOPELL 9817 300 B SPIRITUALLOVE | 41
29 | 27 | a1 | 8 | AY-ZA VOL. 3. LIFE AND TIMES OF S. CARTER 81 | 74 | 72 7 GEORGE BENSON GRP 543586/VG (11.98/17.98) ABSOLUTE BENSON | 24
ROC-A-FELLA/DEF JAM 546822*/IDIMG (12.98/18.98) i S : 1 FRED HAMMOND & RADICAL FOR CHRIST
30 | 28 | — 2 BROTHA LYNCH HUNG BLACK MARKET 4321 (11.98/17.98) EBK4 | 28 B2 L&Y 16 | Very 43140 (10.98/16.58) AEACS = Bif DESIEN 18
31 | 26 | 23 | 3 | MC EIHT HoO-BANGIN' 50103/PRIORITY (10.98/16.98) N' MY NEIGHBORHOOD | 23 83 | 88 | 74 | 34 | KURUPT ANTRA 2001ARTEMIS (10.98/16.98) THA STREETZ1Z AMUTHA | 5
32 | 32 | 35 | 15 | COMMON mca 1119707 (11.9817.98) LIKE WATER FOR CHOCOLATE | 5 84 | 81 | 73 | 12 | TONY TOUCH Tomm BOY 1347* (11.98/17.98) THE PIECE MAKER | 19
(33)| 36 | 28 | 50 | DESTINY'S CHILD A* come698707cRs (1198601798 THE WRITING'S ON THE WALL | 2 85 | 92 | 8 | 12 | 69 BOYZ JAKE/DOC HOLLYWOOD 490636/HOME BASS (11.98/17.98) 2069 | 55
38 | 30 | 22 | 6 | SOUNDTRACK 5050 DEF/SONY MUSIC SOUNDTRAX 51076%CRG (11.98 EQ/17.98) BIG MOMMA'S HOUSE | 12 86 | 97 | 96 | 60 | SNOOP DOGG A NO LIMIT 50052*/PRIORITY (11.98/17.98) NO LIMIT TOP DOGG | !
35 | 31 24 16 | SOUNDTRACK A BLACKGROUND 45052°NIRGIN (119817980 ROMEO MUST DIE — THE ALBUM 1 87 99 82 84 | 2PAC A° AMARU/DEATH ROW 490301*/INTERSCOPE (19.98/24.98) GREATEST HITS 1
36 33 30 32 | JOHNNIE TAYLOR MALACO 7499 (10.98/15.98) GOTTA GET THE GROOVE BACK 30 88 82 81 5 YOUNG KYOZ HEAVY N DA GAME 9105 (10.98/14.98) THE GHETTO MADE ME CRAZY 79
37 | 37 | 31 | 10 | MARY MARY C2/COLUMBIA 63740/CRG (10.98 EQ/16.98) THANKFUL | 22 | RE-ENTRY | 42 EL\J/FE RAYDERS Y (12,L9%/T1z19}-é)ERE BE... EVE—RUFF RYDERS' FIRST LADY |
38 | 3 | — | 2 | BUMPY KNUCKLES kiAc 2000 UNDSPEED 11 5816.98) BB __INDUSTRY SHAKEDOWN L33 90 | 95 | 78 | 29 | SOUNDTRACK @ PrioRTy 23123+ (11.98/17.98) NEXT FRIDAY | 5
—~=mll PACESETTER Wem— RE-ENTRY | 4 | VARIOUS ARTISTS THUMP 579995/UNIVERSAL (10.98/15.98) TRIBUTE TO ROGER TROUTMAN | 56
60 — 2 THE COMRADS HCQ-BANGIN' 50001/PRIORITY (10.98/16.98) IR WAKE UP & BALL | 39 92 98 a4 | &4 HOT BOYS A CASH MONEY 153264/UNIVERSAL (11 98/17.98) GUERRILLA WARFARE 1
40 | 4 | 43 | 18 | GERALD LEVERT @ EASTWEST62417/EEG (1199/17.98) Sl 2 93 | 87 | 76 | 9 | KILLAH PRIEST wca 112177+ (11.9817.99 VIEW FROM MASADA | 18
41 | 38 | 2 | 21 | JRICKDADDY @ sciossiey  BOOK OF THUGS: CHAPTER AK, VERSE 47 | 3 el HOT SHOT DEBUT B
42 | 39 | 27 | 8 | DJQUIK ARISTA 2001 16419*/ARISTA (11.98/17.98) BALANCE & OPTIONS | 5 NEWD | | | CELLY CEL REALSIDE 000G/BAYSIDE (10.98/16.98) DEEP CONVERSATION | 94
43 41 25 11 CYPRESS HILL A COLUMBIA 69990*/CRG (11.98 EQ/18.98) SKULL & BONES 4 95 100 | 100 1 VARIOUS ARTJSTS EGO TRIP'S THE BIG PLAYBACK: THE SOUNDTRACK TO EGO TRIP'S BOOK OF RAP LISTS 7
44 40 32 8 THE TEMPTATIONS MOTOWN 157742/UNIVERSAL (11.98/17.98) EAR-RESISTIBLE 16 RAWKUS 25608 PRORITY (10.98/.6.95
5 31 BB MACY GRAY A7 510 69690 (1158 crn7 981 T 96 | 80 | 70 | 16 | DRAG-ON RUFF RYDERS 490609*/INTERSCOPE (11.98/17.98) OPPOSITE OF H20 | 2
97 89 — 3 JOVISHES BONAFIDE 202/GROUND LEVEL (11.98/16.98) SCRIPTURES OF THE KING 87
46 | 47 | 47 BEEN PINK @ LATAGE 26062/ARISTA (11 9817 .55) RN VAKEVE MO |11 RE-ENTRY | 28 | 2PAC + OUTLAWZ A AMARU/DEATH ROW 490413*/INTERSCOPE (12.98/18.98)  STILL | RISE 2
41 43 37 47 MARY J. BLIGE A MCA 111929+ (11.98/17.98) MARY 1
RE-ENTRY | 33 | NAS A COLUMBIA 63930*/CRG (11.98 EQ/17.98) NASTRADAMUS 2
8 | 4 | 39 | 16 | [GESUBES o icemonnviiosres  WAR & PEACE VOL. 2 (THE PEACE DISC) | | 100 | 79 [ 90 | 8 | CAMEO BMD/PRIVATE | 417085/UNIVERSAL (10.98/16.98) SEXY SWEET THING | 64

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond).
Numeral foliowing Piatinum or Diamond symbol indicates album’s muiti-platinum Jevel. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labeis, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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AR E|E|s
A S
o |5 |w | TITLE 2 ||| TITLE
= | S | 2 | ARTIST (IMPRINT/PROMOTION LABEL) £ | 2| £ | ARTIST IMPRINT/PROMOTION LABEL)
LR
COME BACK IN ONE PIECE
o T NO, 1 -"" 38| 40| 15 | JALIYAH FEAT. DMIX (BLACKGROUNDVIRGIN)
>
Dl 1|16 L.F.'r's GET MARR PARTY UP (UP IN HERE)
(D P TR [l S “‘U'-'ﬁ 2""‘5&"&1 39 | 30| 25| Gpix (RUFF RYDERSIDEF JAMIDIMG)
@ 2|20 WHERE | WANNA BE 40|38 20 IT’S SO HARD
DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) BIG PUNISHER FEAT DONELL JONES (LOUD/COLUMBIA}
@ 5118 SEPARATED 41| 41(13 SEND IT ON
AVANT (MAGIC JOHNSON/MCA) D'ANGELO (CHEEBA SOUND/VIRGIN)
DANCE TONIGHT CRAZY THINGS | DO
(D] 3| 14| DNSEAR (ovERBRooKPooKiEBEYOND) | | 42 | 49| 8 | SaMMiE (FREEWORLDICAPITOL
5 423]! WIiSH 43| 42 | 48 | U KNOW WHAT'S UP
CARL THOMAS (BAD BOY/ARISTA} DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA)
WIFEY YOU OWE ME
66| 11| Nexriaristar 441 43| 24 | NAS FEATURING GINUWINE (COLUMBIA)
WHAT'CHU LIKE THONG SONG
8 [ 13| onerar ear. rvrese (so so peFcoLumein) | | 49 | 44 | 30| 5190 (RAGONIDEF SOULIDIMG]
s l7 14 INCOMPLETE 46| 46| 8 | HELLO
$ISQO (DRAGON/DEF SOUL/IDIMG) ICE CUBE FEAT DR DRE & MC REN (LENCH MOBBEST SDEPRIORITY)
@ 10116 {HOT S**T) COUNTRY GRAMMAR 47 47|14 XXPLOSIVE
NELLY (FO’ REEL/UNIVERSAL) DR. DRE (AFTERMATH/INTERSCOPE)
NO MORE BOUNCE WITH ME
9 | 12| Rurrenp? (epic) 591 2| [\ v o0 5050500508 WS SOADTRAACE N
WHATEVER LOVING EACH OTHER 4 LIFE
11] 13 | |DEAL FEATURING LIL MO (WIRGINY 49 | 48 | 18 | HiETHRONE (C1ATOWNICARITOL)
THE NEXT EPISODE BABY U ARE
13 13 | 0B DRE FEAT SNOGP DGGE (AFTERMATHINTERSCOPE) 50| 5 | GERALD LEVERT {EASTWEST/EEG)
AS WE LAY SAY MY NAME
1819 | KELLY PRICE (DEF SOULIDIMG) SL| 49 ] 34| GESTiNw's CHILD (COLUMBIA)
141217 BIG PIMPIN’ @ 671 3 CASE OF THE EX (WHATCHA GONNA DO)
JAY-Z FEAT. UGK (ROC-A-FELLA/DEF JAMIDJMG) MYA (UNIVERSITY/INTERSCOPE)
SAME SCRIPT, DIFFERENT CAST PASS YOU B
15| 14 11| QHiTNeY FoUSTO & DEBoRAN Cox (Ristay | (03| 65 | 3 BOYZ Il MEN (UNIVERSAL)
| WANNA KNOW DON'T THINK I'M NOT
1615 | 45 | j5e (v 64 | 3 | KanDI (coLuMBIA)
17(17]7 DOESN'T REALLY MATTER 5515119 OT BEEF
JANET (DEF SOUL/IDIMG) SNOOP DOGG PRESENTS THA EASTSIDAZ (DOGG HOUSE/TVT)
NO MATTER WHAT THEY SAY CHERCHEZ LAGHOST
22| 8 | ()" KiM (QUEEN BEEUNDEAS/ATLANTIC) 96 | 53 | 19 | GrosTeCE RilLAn GWU- TANGRAZOR SHARPIEPLC
TRY AGAIN BITCH PLEASE |1
19 /16| 20 | 2i\IVAK (BLACKGROUND/VIRGIN) B1 | 3| ouuril o 00 DG 3 0T O BTRNIRPD
2001921 HE WASN'T MAN ENOUGH 5815513 WHO RIDE WIT US
TONI BRAXTON (LAFACE/ARISTA) KURUPT FEAT. DAZ (ANTRA/ARTEMIS)
JUST BE A MAN ABOUT IT | GOT THAT FIRE
331 9 | 70N BRAXTON (LAFACE/ARISTA) 57 | 8 | JUVENILE (CASH MONEY/UNIVERSAL)
@ 21113 GET YOUR ROLL ON 60 | 521 15| M HERE
BIG TYMERS (CASH MONE Y/UNIVERSAL) THE TEMPTATIONS (MOTOWN)
TREAT HER LIKE A LADY BAD BOYZ
23113 Jok e | 1 | SHYNE FEAT BARRINGTON LEVY (BAD BOVARISTA)
24120 12| THE REAL SLIM SHADY 6216313 FOCUS
EMINEM (WEB/AFTERMATH/INTERSCOPE) DEF SQUAD FEAT DJ QUIK & XZIBIT (DEF SQUADIDREAMIWORKS)
YOUR CHILD THIS WOMAN’S WORK
32| 44| yaRy ). BLIGE (McA) B3 |54 | 6 | yaxweLL (coLUMBIA
WHAT YOU WANT FIRE
37 | 7| DMK FEAT, S50 (RUFF RYDERS/DEF JAMIDIMG) 62 | 3 | BUSTA RHYMES (FLIPMODE/ELEKTRAVEEG)
WOBBLE WOBBLE 100%
211 25| 17| 504 8OYZ (NO LIMIT/PRIORITY) 85 | 58| 6 | gig pUNISHER FEAT TONY SUNSHINE LOUDKCOLUMBIAY
JUMPIN, JUMPIN PITCH IN ONA PARTY
36| 11 | Destinvs Grilb (coLumBial 60 | 5| 0J QUik (ARISTA 200 1/ARISTA)
AD MAN TA DA
3] 7] RKELLY QiveraracearisT) 72 2| (L' Mo easTwesTEEG)
OPEN MY HEART TAKE THAT
3026 ) 12 | Y0, ANDA ADAMS (ELEKTRAEEG) 66 | 11| 10RREY CARTER (THE GOLD MINDEASTWESTEEG)
SIPPIN' ON DA SYRUP GET oUT
81| 7 | Threr 5 marta rear, Uk Gveworize mnostou | | 69 | 56 | 10 | 65570 Rervmies (rLpMopE/ELEKTRAEEG)
THE LIGHT WHAT'S YOUR FANTASY
32127 | 6 | common Mca T4 3 || LUDACRIS FEAT. SHAWNNA (DISTURBING Th PEACE)
33|28 18| SHUT UP 71| 69| 4 | | WONDER WHY? (HE'S THE GREATEST DJ)
TRICK DADDY {SLIP-N-SLIDE/ATLANTIC) TONY TOUCH FEAT KEISHA & PAM OF TOTAL (TOMMY BOY)
BEST OF ME 6,8, 12
34| 28 [ 17| \varear. saDikiss wniversivinterscore) | | 72| 88 | 10| Brik heknicHT (morown)
SHACKLES (PRAISE YOU) SWEET MISERY
35 | 29| 19 | Gary MARY (C2/COLUMBIA) 73 | 3| AMEL LARRIEUX (550 MUSIC/ERIC)
GOT IT ALL DEPORT THEM
36 | 35| 8 | EVE & JADAKISS (RUFF RYDERS/INTERSCOPE} —| 3 | SeAn PAUL 2 HARDIVP)
MARIA MARIA QOOH.
39| 22| SinTana FeAT. THE propuct ces (rista | K| 75 | 2| 990Nk, FEAT. REDMAN (TOMMY BOY)

(O Records with the greatest airplay gains. © 2000 Bl

Iboard/BP| Communications.

HOT R&B/HIP-HOP IIEBIIRIIENT AIRPLAY

befow the top 50.

1| 1] 3| !DONT WANNA 14 23 VIVRANT THING
AALIYAH (BLACKGROUND/PRIORITY) Q-TIP (VIOLATOR/DEF JAM/IDJMG)
21315 THAT'S WHAT I'M LOOKING FOR 15| — | 1 | ONCE UPON A TIME
DA BRAT (SO SO DEF/COLUMBIA) MONTELL JORDAN (DEF SOUL/IDJMG)-
3(2]3(|NO LOVE (I'M NOT USED TO) 16| 14 | 10 | CHIN CHECK
KEVON EDMONDS (RCA) N.W.A. (PRIORITY)
4|11 6 | HOT BOYZ 17 | 17 | 47 | DOO WOP (THAT THING)
MISSY “MISDEMEANOR ELLIOTT (THE GOLD MINDYEASTWEST/EEG) LAURYN HILL (RUFFHOUSE/COLUMBIA)
50415 GET IT ON TONITE 18—11]! DON'T CARE
MONTELL JORDAN (DEF SOUL/IDJMG) O QUESTION (RUFFNATIONASSORTELYPHILADELPH{A INTL/WARNER BROS }
611238 WHERE MY GIRLS AT? 19 | 23| 3 | LISTENTO YOUR MAN
702 (MOTOWN) CHICO DEBARGE FEAT. JOE (MOTOWN)
711511 NO MORE RAIN (IN THIS CLOUD) 20| 16| 8 | | NEED A HOT GIRL
ANGIE STONE {ARISTA) HOT BOYS {CASH MONEY/UNIVERSAL)
BACK THAT THANG UP ANYWHERE
8110(15 JUVENILE {CASH MONEY/UNIVERSAL) 2| 20|36 112 FEATURING LIL'Z (BAD BOY/ARISTA)
TOO CLOSE MR. TOO DAMN GOOD
9 8 |34 NEXT (ARISTA) 2Z2)19|6 GERALD LEVERT (EASTWEST/EEG)
10| 6 | 7 | UNTITLED (HOW DOES IT FEEL) 23| 21 | 43 | NO SCRUBS
D'ANGELO (CHEEBA SOUND/VIRGIN) TLC (LAFACE/ARISTA)
1|9 | 2 | wHISTLE WHILE You Twurk 24| 24 | 36 | LOVE LIKE THIS
YING YANG TWINS (COLLIPARK) FAITH EVANS (BAD BOY/ARISTA)
12| 13| 12 | Forcor aBouT DRE 55| 3 | WHEN You THINK OF ME
OR. DRE FEAT. EMINEM (AFTERMATH/INTERSCOPE) ERIC BENET FEAT. ROY AYERS (WARNER BROS.)
Recurrents are titles which have appeared on the Hot R&B/Hip-
1315]5 gIL;‘COKAR!OB (BAD BOV/ARISTA) Hop élnréles Chart for more than 20 weeks and have dropped
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TITLE {Publisher — Licensing Org.} Sheet Music Dist.

100% {Let Me Show You ASCAP/Joseph Cart%gena

ASCAP/Jelly's Jams, ASCAP/For My Son, ASCAP/Warner-

Tamertane, BMI/Fox Fanfare, BMI)y

2 B*TCHES (Zomba, BMI/Bubba Ges, BMVNoontrme Tunes, BMI)

4 DA FAM (Al Money Is Legal, ASCAP/Bleek-Val Child,
ASCAP/Beans-Shakur Al-Oin, BMI/Hitco, BMI/EMI Blackwood
BMI/Lil Ly Lu, BMIMiss Link, BMI/Shugar Dimond, BMI) HL

6, 8, 12 (Cancelled Lunch, ASCAP/Unwersal-PolyGram
Internatconal ASCAP/Universal-Songs Of PolyGram,

/Brandon Barnes, BMI)

A E LAY (Troutman, BMJ/Saja, BM

BABVUARE (Divided, BM I/Zomba, BMI/Cooplck ASCAP)

BAD BOYZ (Solomon's Work, ASCAP/Universal-PolyGram
International, ASCAP/EZ Elpee, ASCAP/Screen Gems-EMI,
BMi/lones Music America, ASCAP)

BAD MAN (R Kelly, BMI/Zomba, BMI)

BEST OF ME (Art Of War, BMI/Warner-Tamerlane BMI/Swuz
Beatz, ASCAP/Siyeeda's, ASCAP/Teron Beal. BMI/BMG Songs,

ASCAP/Jag'wans, ASCAP/Karima, BMI/EMI April, ASCAP/Jus!m

Combs, ASCAP) HL/WBM

BIG PIMPIN' {Lit Ly Lu, BMI/EMI Blackwood, BM/Virginia
Beach, ASCAP/I Love KI, ASCAP) HL/WBM

BITCH PLEASE |1 (Eight Mile Stsyle BMI/Ensign, BMI/Ain't
Nuthin' Goin' On But unkm&

BITCH WITH NO MAN (Jurkie Funk BMI/FuIIfalth BMI)
BOUNCE WITH ME(EMI April, ASCAP/So So De fA§ CAP/A
Contral, ASCAP/Throwin’ Tantrums, ASCAP/Bab ‘s Little,

SESAC Naontime South, SESACITCE. ASCAP Pk s, SEGAC)HL
onm oOL (Rah Digga, ASCAP/Pete Rock, ASCAP/Dayna's

CA{.LIN';MIE (Kalinmia, ASCAP/LIl' Nettie, ASCAP/Mr. Fiss &

CEE OF THE EX (WHATCHA GONNA DO) (Famaus,
ASCAP/Tunes On The Verge Of Insanity, ASCAP/Mo Betier Grooves.
ASCAP/H«tco South, ASCAP/Tabulous, ASCAP/Hale Yeah, SESAC)
CHERCHEZ LAGHOST (Warner-Tamerlane, BMI/Browder And
Darnell. BMI) WBM
COME BACK IN ONE PIECE (Boomer X, ASCAP/Six Shot,
BMI/DJ Irv, BMI/Famous, ASCAP/Herbuhcnous ASCAP/Black
Fountain, ASCAP/Bnd% 1port BMI/Rubber Band
BMI/UmversaI Songs Of PolyGram International, BMI)
CRAZ S 1 DO (Famous, ASCAP/Tunes On The Verge Of
Insanlty ASCAP/MO Better Graoves, A CAP/Hltco South,
ASCAP/Tabulous, ASCAP/Hale Yeah, SESAC) H
cnvsnov (Sony/AV SOr.Es BMI/Rye Songs. BMI/WB
ASCHP Howe Hersh, ASCAPSon T, ASCAP/SmlklysSon
BMI/H Borb H, ASCAP/Zomba, ASCAP/Donri, ASCAP/Cal-Gene
BMI/EMI Vlrgln BMI/Cat-Rock, ASCAP/EMI Vlrgm ASCAP) HL/WBM
DAILV Stnck 1Q, ASCAP/Son%/ATV Tunes, ASCAP/Baby Ree,
BNI/H Bomb H. ASCAP/WS L/WBM
DAN ONIGHT {Ugmoe, ASCAP/CooI Abdul,
ASCAP/Watermelan Girl, BMI/Ens) 1gn BMI/Umversal PoI Gram
International. ASCAP/Tonr' Toni! Tone!, ASCAP) H
DEPORT THEM (Tony Kell y, BMI/UmversaI -Songs Of PonGram
International, BMI/Dut]ty[ k, AS
DOESN'T REALLY MATTER (EMi April, ASCAP/Flyte Tyme,
ASCAP/BIackIce BMI) HL/WBM

KF'M NOT {Shek'em Down, BMI/Hitco South,
ASCAP;KandaCN)III ASCAP/Air Control. ASCAP/EMI April,

ASCAI

EMOTIONAL (Thom, ASCAP/Hicklo, ASCAP/Yellow Man
BMI/Butter Jinx, BMi/Magnetic, BMI/EMI Blackwood, BMI) HL
rms (T7iah's, BMIWamer-Tamerlane, BMI/Jobete, ASCAP) WeM

BOVANT(FIambuant ASCAP/lthica Street ASCAP)

FLOW RS FO D {Mariclito, ASCAP/Joe Cartegena,
ASCAP/Fumanchi, ASCAP/Diamonds Are Forever,
ASCAP/Bluntt, BMI/Jumping Bean. BMI/Screen Gems-EMI,
BMI/Cqum ia, BMI)

FOCUS (Erick Sermon, ASCAP/Zomba, ASCAP/Q Baby,

ASCAP/WB, ASCAP/Hennessey For Evergone BMI/SaA
BMI/Son FSOfLastrada BM|, /ATV ongs, BMI) L/WBM
GET 0ll ('Zah's MI/Wamer amerlane BMI) WBM
GET YOUR ROLL ON (More

MI)
GOT BEEF (M Own Chit, B%I/EMI Blackwood, BMI/Tray

Tray's
F [i§ ALL (Blondle Rockwell, ASCAP/Dead Game
AggAP{Jaewons ASCAP/lanice Combs, ASCAP/EMI April,

HELLO {Gangsta Boogie, ASCAP/Universal, ASCAP/WB,
ASCAP/Alnt uthm Goln On But Funking, ASCAP/MC Ren, ASCAP)
HE WASN'T H (Rodney Jerkins, BMI/EMI
Blackwood BMI/Fred Jerkms I, BMI/Ensi an BMI/LaShawn
Danlels ASCAP/EMI ASCAP/T And

0T GAL (HA FI GET DE GAL YAH) (Deadly
ASCAP/GreensIeeves PRS/EMI ril, ASCAP) HL

(HOT $**T) CO| MAR Uackie Frost,
BMI/Careers BMG BMI/Pubhshmﬁ Des Bﬂee BMI/Universal,
ASCAP/Basement Beatz, ASCAP

1 GOT THAT FIRE (Mone{ Mack, BMI)

| LIKE DEM GIRLZ (Swole, ASCAP/STD ASCAP/EMI
Blackwood, BMI/Ground Cantrol, BMI

IMAGINE THAT {LL Coal J, ASCAP/Sony/ATV Tunes,
ASCAP/Imma PIayJason ASCAP) HL

I'M HERE (EM! April, ASCAP/Shaﬂos Dream. ASCAP/Air
Control, ASCAP/Stlllwak ASCAP) HL

INCOMPLETE (Montell Jordan, ASCAP/Fam

ASCAP/Mudson Jordan, ASCAP/AImo, ASCAP) HL/WBM

IT DOESN'T MATTER (Huss Zwmgh ASCAP/Sony/ATV Tunes,
ASCAP/EMI Blackwaod, BMI/TeBass, BMI/Songs Of Universal,
BMI/Publishing Designee, BMI/Andrew Lo P S/Umversa|~
PolyGram International, ASCAP/DESMOPH ASCAP/A
Phantom Vox, BMI/Muzlekuutgevens Artemis B\/ BMI/Warner-

Tamerlane)
IT'S SO HARD (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/JeIIYsJams ASCAP/Young Lord BMI/Jamce Combs,
BMI/EM! Blackwood, BMI/Firm Bogh }F 1) HL
IT TAKES TWO (Protoons ASCAP/Hikim, ASCAP/Instantly,
ASCAP/WB, ASCAP) WBM
I'VE GOT TO HAVE 1T (Real World, BMI/EMI April, ASCAP/So
SO De1 ASCAP) HL

ANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation Tree,
ASCAP/EMI April, ASCAP/FOrag SESACy/1972 SESAC) HL/WBM
IWI H (Tom, ASCAP/! '&

WONDER WHY? (HE'S THE REATEST D)) (Melaza,
ASCAP/T Bay, ASCAP/Warner-Tamerlane, BMI/Bernard's
Other BMI ony/ATV Sonﬁ BMI/Universal, ASCAP/Salsoul.

CAP/EMI Blackwood, BMI/Stone Diamond, BMI/Comart,
BMI/Howard Comart, BMI)
JUMPIN, JUMPIN (ANl Black Music, SESAC/353 Music
Publlshlng SESAC/Be{ nce, ASCAP/Universal-PolyGram
International Tunes, SESAC/Unversal- Polz\Gram International,
ASC/ AP/BackZ Da Getto, ASCAP/AIl Blac WBM
JUST BE A MAN ABOUT IT (Braxtoni, BMI/Naked Under My
Clothes ASCAP/Chrysalls ASCAP/October Elfhth BMi/Noontime
Tunes BMI/BIack Baby, SESAC/Noantime, S
LET RRIED (S0 S0 Det ASCAP/EM Apri.
ASCAP/T hem Damn Twins, ASCAP/Babyboy H Lmle
SESAC/Ngontime, SESAC) HL
THE LIGHT (EMI Blackwood, BMI/Sin-Drome, BMI/Bendan
ASCAP/UmversaI PolyGram International, ASCAP PHCY.

sOfUmversaI BMI/Senseless, Bl

LOVE SETS U FREE (Big Beautiful One ASCAP/Sony/ATV
SD?:%S BMI/Ninth Street Tunnel, ASCAP/EMI Ap

P /Philmore, ASCAP/Universal, AS! AP/Connotatlon
BMI/The Price Is Ri ht BMI/Warner-Tameriane, BMI) HL/WBM
LOVING EACH OT FE (Joncla, BMI)
MARIA MARIA (Son: Iy/ATV unes, ASCAP/Huss 2w
A%EﬁeBass BMI/EMI Blackwood, BMI/SteIIabeIIa ASCAP)

H
MONICA (Big On Blye, BMI/WB, ASCAP/Mo Loving, ASCAP/E
Jaaz, ASCAP e State, BMI) WBM
THE NEXT EPISODE (WB, ASCAP/Aint Nuthin' Goin' On But
Funkin 'ﬁ ASCAP/Hard Warkin Black Folks, ASCAP/My Own Chit,
BMI/EMI Blackwood, BMI/Loot On Loose (eaves, ASCAP/Big
Yacht, ASCAP/Beec woo BMI) HL/WBM
0 MATT EY SAY (Notorious KM, BMi/Undeas,
arner-Tamedane BMI/No Gravity, BMi/Touched By Jazz,
ASCAP/EMI Fgnl ASCAP/J. Feliciano, EMI/Fariia, BM/Eric B &
Rakim, ASCAP/Rabert Hill, BMI/Bridgeport, BMI/Special Ed,
BMI‘iS arhill, BMI) L/WBM
0 E (Eddie F., ASCAP/Shar%s ASCAP/WB, ASCAP/1
Want My Daddy's Records, ASCAP/Universal-PolyGram
IntematlonaITunes SESAC/Ja hﬂae Joints, SESAC) WBM
000H. (T-l I/Daisy Age, BM|/Wamner- l[ameﬂane BMI) WBM
OPEN MY H (EMI April, ASCAP/Flyte T
A?AC;\P/aneapohs Guys, ASCAP/libranda, ASCAP/Jamyo

PARIY UP (UP IN HERE) (Boomer X, ASCAP/Swizz Beatz,
AP/Ruff ?«der-Dead Game, ASCAP)

S YOU BY (Shawn Patnck BMI/Ensn n, BMI)
PITCH IN ONA PARTY {Wa ty Quik, ASCAP/Protoons, ASCAP)
PULL OVER (Funk So Rightous, BMI/Flrst N' Gold, BMI/Kase,
BMI/Ms. Trina, BMi/Duece Pop, BMI/Neko, BMI)
THE REAL SLIM SHADY (Eigttt Mile Style, BMI/Famou
ASCAP/AIn't Nuthin’ Goin' On But Funking, ASCAP/Five Card
ASCAP/Elvis Mambo, ASCAP/Strawberry Blonde, BMi/Music Of
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=
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T LET'S GET MARRIED % BAD BOYZ
L5 |2 ST ENCE A 5 FE e Twkat e L] | 39| 33 2| gk b SarrinGTON LEvY (830 BOVIARISTA)
NO MO GET IT ON TONITE
2| 14| RurrenD? epic) 40 | 40 | 34 | ¥IGNTELL JORDAN (DEF SOULIDIMG)
i I
31216 TAKE THAT 41|39 |25 OUNCE
TORREY CARTER (THE GOLD MIND/EASTWEST/EEG) MIRACLE {MAJOR TURNOUT/SOUND OF ATLANTAUNIVERSAL) |
CRYBABY DANCIN'
4 13 | 7 | iarian cagey Feat snoo oogs (cotuneiar | | 42|36 | 32| gliviinca |
5 4|3 | BITCH WITH NO MAN 43|35 3 | IMAGINE THAT [
eih, | SOMETHIN' FOR THE PEOPLE (WARNER BROS.) LL COOL J (DEF JAM/IDIMG) i
66 |2 | CALLIN' ME 44|34 | 3  WHATEVER |
UL’ ZANE FEAT. 112 (WORLDWIDE/PRIORITY) IDEAL FEATURING LIL' MO (VIRGIN) |
11116 FLOWERS FOR THE DEAD 4548 20 | LEARNED FROM THE BEST
CUBAN LINK (TERROR SQUAD/ATLANTIC) WHITNEY HOUSTON (ARISTA)
89|18 SHACKLES (PRAISE YOU) 46032 4 CHERCHEZ LAGHOST
MARY MARY (C2/COLUMBIA) | GHOSTFACE KILLAH (WU-TANG/RAZOR SHARP/EPIC)
91107 2 B*TCHES 47 |46 12 WE ARE FAMILY 2000
TOO SHORT (SHORT/JIVE) TRIG FEAT FUNKADELIC (CODE GREENTALONGROUND LEVEL)
101325 MARIA MARIA 48 47119 IF YOU DON'T WANNA LOVE ME
[ | SANTANA FEAT. THE PRODUCT G&B (ARISTA) | TAMAR (DREAMWORKS)
1117 16 FLAMBOYANT 49 43|11 ME WITHOUT A RHYME
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14'-' 1 WHOA! LIL’ MAMA.. 52| 41 | 38 ONE NIGHT STAND
2t X-CON (FIRST STRING/GROUND LEVEL) JSHIN FEAT LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC)
15 15|14 HE WASN'T MAN ENOUGH 53029 3 IT TAKES TWO
TONI BRAXTON (LAFACE/ARISTA) DJ KOOL FEAT. FATMAN SCOOP (INSTANT/AVS)
FEELIN' SO GOOD TN STILL IN MY HEART
16 18 | 11| jexiren cosez FEAT 616 PUN & £ Jog cwomkeeie | 941 63 | 22| TRACIE SheNtER (CAPITOL
SEPARATED q WOBBLE WOBBLE
17 14 13 | 3UANT (MAGIC JOHNSONMCA) 554 — | 14| 502 8ov2 (NO LIMIT/PRIORITY)
18227 HOT GAL TODAY (HAFFI GET DE GAL YAH) 561 — | 1 4 DA FAM
SEAN PAUL & MR. VEGAS (2 HARD/VP) ] AMLFEAT BEANE YL, MEPS BLEEK AND Y7 (ROCA FELLATDUNGIN
GET BUCK HOW LONG
19123 | 6 | J5uisHES (SONAFIDE/GROUND LEVEL) 37 [ 81 |16 | [VFEAT SHARI WATSON (LOUD/ICOLUMBIA)
201713 NO MATTER WHAT THEY SAY 58427 WORK SOM'N TWURK SOM’'N
LI KIM {QUEEN BEE/UNDEAS/ATLANTIC) L | /| ouT oF ORDER FEAT. TWISTA (PD WAXX)
i LIKE DEM GIRLZ READY
21|21 |16 | |\ Jon & THE FAST SIDE B0YZ (BME) 59 35 20 | 300N (DREAMWORKS)
22119 113 LOVE SETS YOU FREE 60 599 THE REAL SLIM SHADY
KELLY PRICE & FRIENDS (DEF SOUL/IDIMG) | EMINEM (WEB/AFTERMAT H/INTERSCOPE)
SAY MY NAME DO IT
23125 20 | Bestings CHILD (COLUMBIA) B1 | 54 | 13 | RSHEEDA FEAT. PASTOR TROY & RE RE (D-LO)
{HOT S**T) COUNTRY GRAMMAR SHUT UP
24128 19| NeUly (ro' REE/UNIVERSAL) 62| 53 | 12 | TRick DADDY (SLIP-N-SLIDE/ATLANTIC)
25027 2 WHISTLE WHILE YOU TWURK 63651 4 WHAT YOU WANT
| YING YANG TWINS (COLLIPARK) DMX FEAT. SISQ0 (RUFF RYDERS/DEF JAW/IDIMG)
N U4 ME GOT YOUR MONEY
28] 1 | 3pC. (312 ENTERTAINMENT) [641 71 | 23 | G- DRTy BASTARD FEAT KEUIS (ELEKTRAVEEG)
I LIKE IT GET A JOB
21 26 | 32 | §pmmie (FREEWORLD/CAPITOL) B5) — | 7 | FiGRAts Dy (WHITE TIGER)
281162 GITTIN' WHAT | WANT 66158 | 24 THAT'S WHAT I'M LOOKING FOR/WHAT'CHU LIKE
GWEN MCCRAE (ALPINE} DA BRAT (SO SO DEF/COLUMBIA)
ROLL WIT ME | WANT YOUR BODY
291286 ' Corp RuBICON) 5_7 75 | 3 RPM 2000 (GRAND JURY/WARNER BROS.}
) TONGUE SONG D UP
(301 — [ 3 | srriNgs (€pi0) 88 | 66 | 31 | Gh00p 00 PRESENTS THA EASTSIONZ (D0GG HOUSEAYD
k3| — | 1 | QOOH. (B3} — | 1 | ITDOESN'T MATTER
DE LA SOUL FEAT. REDMAN (TOMMY BOY) 24 WYCLEF JEAN FEAT THE ROCK & MELKY SEDECK (COLUMBIA
(37451 | 11 ONE FOUR LOVE PT, 1 (7—':‘ —in HOLE IN THE WALL
A/ HIP HOP FOR RESPECT (RAWKUS/PRIORITY) | 811 MEL WAITERS (WALDOXY/MALACO)
WIFEY | JIGGA MY N****
[ 33120 | 7 | Nexr amisTay 7168 | 48 | 1347 (R0C A FELLWRUFF RYDERS/INTERSCOPE)
34031 3 GOT IT ALL 721601 3 REMEMBER THEM DAYS
EVE & JADAKISS (RUFF RYDERS/INTERSCOPE) BEANIE SIGEL FEAT EVE (ROC-A-FELLA/DEF JAMADIMG)
I HOT BOYZ QUALITY CONTROL
_(35-: A4 36 | Wiy wsoewemor ewom v connorsswestees) | | 73 | 69| 8 | SURASSIC 5 (NTERSCOPE/RAWKUS)
[ TRY AGAIN MOMMIE
36 30| 3 | AALivaH (BLACKGROUNDIVIRGIN) _E — | 5 | VEGA (FREEWORLD/CAPITOL)
37 |37 | 25 | THANK GOD | FOUND You 7573 | 22 | THONG SONG
| MARIAH CAREY FEAT JO & 98 DEGREES (COLUMBIA) SIS0 (DRAGON/DEF SOUL/IDIMG)
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WirlisweAJt ASCAP/Bug, BMI/Windswept Il, ASCAP/WB,

84 REMEMBER THEM DAYS (Blondie Rockwell, ASCAP/Shakur
Al-Din, ASCAP/Hltco Soulh ASCAP/SoundIofer BMI)
83 ROLL WIT ME (Track 1)
14 SAME SCRIPT DIFFERENT CAST (Shep And Shep,
AS(AP/Rondor ASCAP/Mudson Jordan, ASCAP/Shae Shae,
CAP/Dove Damels BMI/Montell Jordan, ASCAP/Famous,
ASCAP/AImo. ASCAP) HL/WBM
48 SA\ MV NAME (EMI Blackwood BMI/Rodney Jerkins,
E;n BMYFred Jerkins Il BMI/Beyonce, ASCAP/Le
sya A P/Kelendria, ASCAP/[aTavna ASCAP/EMI April,
CAP/LaShawn Daniels, A
43 SERD IT ON (Universal- Po JGram Intematlonal ASCAP/Ah-
chao, ASCAP/Melodies Nsi Universal,
M/Eaby Dlamon BMI/Wammer- Tameriane BMVStephanye
BM /Carbert, WBM
4 SEPARATED (Gnndtlme BMI/Zomba, BMI/Tuff Hutf, BMI) WBM
22 SHACKLES(PRAISEVOU) (] TymelAECéK)maLrs Plum's
Ul

r;ﬁ SCAP/Nyrraw, ASCAP/EMI'A

37 SHUT UP (First N' Gold, BMI/Tnck ' Rick, BMI/Ms. Trina,
BM /Duece, BMI/Watch My Music, ASCAP)

34 SIPPIN ON DA SYRUP efnoise, BMI/Zomba, BMI}

85 SO FLOSSY (Success Bound, BMI)

81 SWEET MISER nK/ATV Songs BMVJizop, BMI/EMI April,
ASCAP/Eliza's Volce AP)

1 TA DAH (Shep And Shep, ASCAP/Rondar. ASCAP/Hudson Jordan,

AP Montl Jordan, RSCAP/Famous, ASCAP/DameIs BMI)

2% TAPE THAT (Mass Confusion, ASCAP/WB, ASCAP/Sony/ATV
So BMI/Epic, BMI/Salar, BM I/Son“ fV Tunes,

P/Pomalt So|af ASCAP) HL/WBI

69 TH!SW WORK (Kate Bush, BMI/Screen Gems-EMI, BMI)

45 THONG SONG (Dalsh ASCAP/A Phantom Yox, BMI/Warner-
Tamerlane, BMI/DESMOPHO ASCAP/UmversaI -PolyGram
Internatlonal ASCAP/Tyme For I’\Jlte BMI/U r an Warfare
ASCAP/Songs Of DreamWorks, BMIZWB, ASCAP) CLM/WEM

23 TREAT HER LIKE A UDV (Zomba BMI/Terf Huff BMI/East
Memphis, BMIrving, BMI

2

87
62

31
52

TRY AGAIN (Virginia Beach, ASCAP/WB ASCAP/Merbilicious,
ASCAP/B!ack Fountain, ASCAP) W

KNOW WHAT'S UP (Eddie F, ASCAP/DoWhatIGoha
ASCAP/WB, ASCAP/Belewa, ASCAP/Universal-MCA,
ASCAP/Anthon XC ASCAP/Rassmystena ASCAP/Rusty
Knuckles, ASCAP)
WE AT IT AGAIN (Vuilnla Beach, ASCAP;
AgCAP/Herblhcuous SCAP/Mag/oo, ASCAP/BIack Fountain,

WHAT'CHU LIKE (Throwin' Tantrums, ASCAP/EMI April,

ASCAP/Air Control, ASCAP/So So Def, ASCAP, amer-

Tamerlane, BMI/Edition Lollipop, SESAC) HI

WHATEVER (Divine Mill, ASCAP/WB, ASCAP/Fing: G

ASCAP/Songs For Children, BMI/Uh O, BMI/Ens:gn BMI)HL/WBM

WHAT MEANS THE WORLD T0YOU (Killer Cam

ASCAP/Unrivera, ASCAP/Wamer-Tamerlane, BMI/Armacien,

BMI/Edmonds, BMI/EM) Blackwood, BMI)

WHAT'S YOUR FANTASY (Ludacris, ASCAP/Dre Santiago, ASCAP)

WHAT YOU WANT (Boomer X, ASCAP/Ruft Ryder-Dead Game,

SCAP/North Avenue, ASCAP/Reach Ahead, ASCAP)

WHERE | WANNA BE (Check Man, ASCAP; /WB ASCAP/Ness,

%& Capone, ASCAP/Willarie, ASCAP/EMI Apnl ASCAP)

WHOA! LIL' MAMA... (D P Jr, BMI/X Convict, BMI)

WHO RIDE WIT US (Phllantra ASCAP/Sharon Hill, BMI/D-
Dillinger, ASCAP/Karam's Kid, ASCAP)

WlFEY(Dlvme Mill, ASCAP/WB ASCAP
ASCAP/Uh Oh, BMI/Ensign, BM)) H
WOBBLE WOBBLE (Big P, BMI}
XXPLOSIVE (WB, ASCAP/Aln‘t Nuthin' Goir’ 0n But Funking,
ASCAP/Loot On Loose Leaves, ASC. P/BI%

ASCAP/Sony/ATV Tunes, AscAP/PnatCa ASCAP/Antraphll
BMi/Sharon Hill, BMI/Nate Dogg, BMI) HL/WBM

xgg O)WE ME (Zomba ASCAP/Ii Will, ASCAP/Mass Confusion,

YOUR CHILD (Teats Of Kedar, ASCAP/BMG Songs,
ASCAP/Mollow Thigh, ASCAP)

mgaz Goal,
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% MOBY

Mobysongs. 1993-1998

PRODUCER: Moby

Elektra 62554

11 the first contact you’ve had with Moby’s
musice is via his V2 Records smash “Play,”
then youre missing out on a wealth of fine
music. The chumeleon-like artist’s previ-
ous label, Elektra, has gathered 16 virtu-
ally flawless gems {rom his catalog to cre-
ate a perfeet primer for both Moby
novices and students of the overall elec-
tronica movement. It’s endlessly fascinat-
ing to trek through Moby's history. Few
other artists could display such ease in
cruising from his primitive techno launch
(it’s fun to reminisce that he was once
known as clubland’s King of Techno) into
more sleek and sophisticated trance-
disco—with effective forays into cinemat-
ic, often beat-free ambient/pop and stun-
ning, guitar-driven punk. Moby’s
apparent hunger to continually expand
and experiment has heen admirable, and
“Mobysongs” proves that he succeeded
more than he failed. It also confirms that
he was several years ahead of his time.

THE YO-YO'S

Uppers And Downers

PRODUCER: Terry Thomas

Sub Pop 510

On its first full-length effort, British punk/
pop quartet the Yo-Yo's offer up a collec-
tion of snarling party rockers that, while
decidedly familiar, is nonetheless good
fun. With a mix of speeding garage viffs,
trashy vocals, and plentiful attitude in the
vein of the Clash, Rancid, and Social Dis-
tortion, this is adrenaline music designed
to get bodies jumping. And that’s the best
place to keep the attention focused. Lyri-
cally, the band specializes in high-pow-

SPOTLIGHT

everclear

EVERCLEAR

Songs From An American Movie, Vol. One:
Learning How To Smile

PRODUCER: A.P. Alexakis

Capitol 97601

Everclear’s first collection since 1997’s
“So Much For The Afterglow” is an
unabashed love letter to the '70s, when
AM radio still ruled and pop music
was simple, good fun. At a time when
rock musie is fraught with white-
knuckled tension and aggression, it’s
actually kinda sweet to hear front man
(and primary songwriter) Art Alexakis
stomp through upbeat, instantly like-
able tunes like “Here We Go Again”
and “The Honeymoon Song” with so
much glee that his smile seems to
bleed through your speakers. A bit of
a departure for Everclear, “Learn-
ing How To Smile” is further distin-
guished by its lush, keyboard-friendly
arrangements. You can even hear love-
ly live strings on several cuts. Appar-
ently, the band is saving the big gui-
tars for its next dise, which is due in
the late fall. Until then, listeners are
invited to delight in such hit-worthy
ditties as “AM Radio,” which is primed
to be this season’s ultimate car-cruis-
ing jam.

ered, angst-fueled songs about girls, as
demonstrated on tracks like “Time Of
Your Life,” “Head Over Heels,” and
“Champagne And Nakedness.” In fact,
front man/bassist Danny McCormack
(formerly of the Wildhearts) and gui-
tarists/co-vocalists Tom Spencer and Neil
Phillips are rooted in pop sensibilities,
trading revved-up sha-la-las and Beach
Boys croons, in addition to big, shout-
along choruses. But the standouts here
are some of the Yo-Yo’s more unsentimen-
tal efforts, including “Out Of My Mind”

SPOTLIGHT

BRENDA RUSSELL
Paris Rain
PRODUCERS: Brenda Russell, Stephan Oberhoff
Hidden Beach/Epic EK 62138

Though Brenda Russell’s name is still
unfortunately not a household word,
several songs penned by her definitely
are, including “Get Here,” popularized
by Oleta Adams. On this, Russell’s
first solo album in seven years, the
veteran singer/songwriter makes her
Hidden Beach debut with u lush, 11-
song set that lyrically and musically
paints colorful pictures about such uni-
versal themes as romance, peuce, and
spirituality. Brushed with strokes of
R&B, jazz, Latin, Brazilian, and other
world-be:t rhythms—with guest
appearances by Dave Koz, Ihil
Upchurch, Kirk Whalum, Sheila E.,
Carl Anderson, Greg Phillinganes,

pans VA

Perri Sisters, and others—the emo-
tion-filled songs range from the wish-
I-was-there “Walkin’ In New York” to
the Billie Holiday-vibed “Baby Eyes.”
On the inspirational “Catch On,” Rus-
sell asks, “When will they all cateh
on?” Here’s hoping it’s soon.

and “Rumble (D),” which is arguably its
theme song—a testament to big shoes and
tattoos.

VARIOUS ARTISTS

MTV’s The Real World: New Orleans

PRODUCERS: various

Hollywood 62274

If you're a {un of MTV’s enduring real-life
s0ap opera, then you know that the songs
that underscore each episode are almost
as important as the action onscreen. To
that end, spinning oft a CD compilation
seems like a long-overdue idea. The twist
here is that this set isn’t made up of tunes
heard on the show: It’s a collection of the

SPOTLIGHT

BAHAMADIA

BB Queen

PRODUCERS: various

Goodvibe Recordings/Atomic Pop 2021

In rap music, female MCs are often
pigeonholed into various stereotypes.
Never one to conform, Bahamadia has
broken all those conventions. The
Philadelphia native, who won critical
acclaim with 1996’s “Kollage,” finally
returns with a new set on a new label.
“BB Queen,” which stands for “Beau-
tiful Black Queen,” is lounge-style
hip-hop, with intelligent lyrics
smoothed over by lush jazz samples
and chunky breakbeats. The set’s lead
single, “Special Forces,” is the album’s
most aggressive offering. A posse
cut in the true sense of the word, the
track features Lett Coast under-
ground artists Planet Asia, Rasco,
Chops, and DJ Revolution. Bahama-
dia pays tribute to her hometown with
an ethereal groove titled “Philadel-
phia.” The beautiful orchestral intro-
duction of “Pep Talk” comes crashing
downtown with the arrival of fervid
drum’n’bass beats. On this track,
Bahamadia, who's collaborated with
drum’n’bass pioneer Roni Size in the
past, ably proves that she 1s more
than capable of handling any and all
rhythms that come her way. For all of
its merits, the only fault found on “BB
Queen” is its length. The offerings on
the album only leave the listener
wanting more. However, that may also
be the true sign of a great album . . .
always leave them wanting more.

current cast’s favorite tunes. It's a fun
idea that is supplemented by the inclusion
of quotes from each cast member reflect-
ing on the weight of the songs in their
lives. Besides providing additional

GEORGE JONES

I Am What | Am

PRODUCER: Billy Sherrill

Epic/Legacy EK 63591

The latest group of reissues from Sony/
Legacy’s Milestones series is top-notch
aeross the board—the 25th anniversary
edition of Willie Nelson's “Red Headed
Stranger,” “Johnny Cash At San Quentin
(The Complete 1969 Concert),” “The
Spectacular Johnny Horton,” the Carter
I‘amily’s “Can The Cirele Be Unbroken:
Country Music’s First Family”—but no
title resonates more than this classic
from country’s greatest singer. Original-
ly released in 1980, “I Am What [ Am” is
Jones’ most accomplished album and
contains his best-known song, “He
Stopped Loving Her Today.” As great
as that song is, others—like “I've Aged
Twenty Years In Five,” with its shell-
shocked regret; “If Drinkin’ Don’t Kill
Me (Her Memory Will),” with its stoic.
fatalism; and “Bone Dry,” with its ill-
fated sobriety—shine just as brightly.

VITAL

This is hardcore country, folks. Produced
by the legendary Billy Sherrill, these
songs were laid down when Jones’ per-
sonal life was in a complete shambles,

which perhaps lent authenticity to the
singer’s unparalleled delivery and tone.
Four previously unreleased tracks fit in

RE

ISSUES®

nicely, but this CD is worth owning if for
no other reason than to hear the genre’s
very best at his very best.

T-BONE WALKER

The Very Best Of T-Bone Walker

PRODUCER: James Austin, Billy Vera

Rhino R2 79894

All 16 songs on this first-rate compilation
were recorded during the "40s and ’50s,
when T-Bone was in his prime. Walker
may well be the most influential blues gui-
tarist in the history of the genre, but don’t
sit down with this record expecting him to
get loud. He wasn’t that kind of player.
His technique and his feel were ultra-
tasty, and his style was—well, it’s still the
style. Most blues guitarists spend their
careers trying to get to where Walker was
as a player. His story doesn’t end with his
axe, however. He was a fine vocalist, one
of the creators of the West Coast blues
sound, and an excellent songwriter. “Call
It Stormy Monday (But Tuesday Is Just
As Bad),” “I'm 8till In Love With You,”

“Mean Old World Blues,” and “Play On
Little Girl,” all featured tunes on this
album, are Walker originals. His sound
invariably had a nifty, uptown polish to it,
enriched by piano and horns, as epito-

mized by “T-Bone Shuffle,” “Strollin’
With Bones,” and “Hypin’ Women Blues.”
This is cool stuff—best get some.

voyeuristic pleasure for “Real World’
addicts, this set is also a well-structured,
it modern-rock-leaning, musieal foray.
Among the highlights: “All I Want” by
Toad The Wet Sprocket (a fave of cast
member Danny’s), “Keep Hope Alive” by
the Crystal Method (endorsed by Matt),
and “When The Water Falls” by Collective
Soul (touted by Julie).

VARIOUS ARTISTS

The Best Of Hard Rock Live

PRODUCERS: Jonathan Paiey, Evan Haiman
London-Sire 31069

A compilation of live pertformances culled
from the VH1 television show “Hard Rock
Live,” this collection is a veritable who's
who of adult contemporary rock, including
Natalie Merchant, Hootie & the Blowfish,
and Blues Traveler. And while those fea-
tured on the album, as well as many of the
songs selected, may constitute an obvious
lineup, there are a few inclusions that
make for obscure treats. For every “Mid-
dle Of The Road” by the Pretenders and
“I Don’t Want To Wait” by Paula Cole,
there are gems like “Song For The
Dumped” by Ben Folds Five, “Outta Site,
Outta Mind” by Wilco, and “Little Plastic
Castle” by Ani DiFranco. Perhaps the
most random appearance is Lou Reed
performing “Busload Of Faith” from his
1989 album, “New York,” but it’s welcome
all the same. In the end, though, this is a
case of the parts being worth more than
the whole. While all the performances are
fine, there is nothing terribly new in the
live treatments of these songs. And collec-
tively they create a generic sheen that
makes for a pleasant yet immediately for-
gettable listening experience.

2000 ORIGINAL CAST RECORDING

Tenderloin

PRODUCER: Hugh Fordin

DRG 94770

Jerry Bock and Sheldon Harnick’s “Ten-
derloin” in 1960 followed in the footsteps
of the songwriting team’s Pulitzer Prize-
winning effort “Fiorello!” Though it
wasn’t as successful, it did serve to tell the
world of musical theater that the team
was far from a one-shot wonder:. In fact, a
few years later, the pair produced two
particularly glorious scores with “She
Loves Me” and, of course, “Fiddler On
The Root.” If “Tenderloin” is a lesser
achievement, its score is still full of strong
melodies and warm, witty words. Last
spring, “Tenderloin” made a return visit
to the city where it takes place—Manhat-
tan, where a crusading church leader aims
to clean up an early-20th-century red-light
district—with a typically charming pro-
duction from the New York City Center
“Incores!” series. David Ogden Stiers,
Patrick Wilson, and Debbie Gravitte are
the leads that help make this “Tenderloin”
a worthy successor to the original produc-
tion’s cast album on Capitol Records.

R&B/HIP-HOP

VARIOUS ARTISTS

AAB Records Presents Always Bigger And Better
Vol. 1

PRODUCERS: various

AAB Records 1016

There is a movement in hip-hop that will
no longer be ignored. Tired of the materi-
alism of rap musie, the underground com-
munity is finally having its day. For its
part, Qakland, Calif.-based ABB
Records, vinyl home of Dilated Peoples,
offers an impressive roster of West Coast
lyricists who are all in it for the art.
Dilated Peoples break it down on the
Afrocentric “Glohal Dynamies,” which
finds Irscience, Evidence, and D.J Babu
dropping science on a forward-thinking
track, tueled by a bass-heavy drum sam-
ple. Similarly, the MHz takes no prison-
ers on “This Year”,; full of proclamations

(Continued on next page)
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and promises, the xylophone-driven track
is lyrically fearless. One of Cali’s best-
kept secrets, Planet Asia, delivers “Place
Of Birth”; the newcomer, who has been
making serious noise in the underground,
showcases his lyrical prowess on this fine
Evidence-produced track. Contact 510-
419-0396.

% KIERAN KANE & KEVIN WELCH

11/12/13

PRODUCERS: Kieran Kane, Kevin Welch

Dead Reckoning 0019

Like two heavyweights in a songwriters’
slugfest, Kieran Kane and Kevin Welch
trade performance punches to great
effect. Culled from two nights of perfor-
mances at the Continental in Melbourne,
Australia, these labelmates and kindred
spirits give the folks Down Under a
strong taste of a Tennessee back porch
guitar pull. The picking is great, the
singing loose but passionate, and the tone
lighthearted and fun. Both of these world-
class songwriters have much to offer,
including romance (“If I Could Be There,”
“Something 'Bout You”), mystery (“Some
Kind Of Paradise,” “Wilson’s Tracks”),
and astute observations of small-town life
(“Sam’s Town,” “A Town This Size”). This
is powerful stuff, with much for roots and
alternative country radio to choose from.
This release should spur interest in both
artists’ catalogs.

% KEVIN MAHOGANY

Pussy Cat Dues—The Music Of Charles Mingus
PRODUCER: Dr. Ulrich Kurth

Enja 9316

Mahogany possesses a voice as big, rich,
and warm as they come. Recorded live in
Germany in early 1995 and featuring the
WDR Big Band, this set of Mingus compo-
sitions showcases Mahogany in his most
natural element, singing slow, moody bal-
lads and scatting on big-band arrange-
ments that bring the most out of his reso-
nant vocal timbre. Whether wordlessly
vocalizing or singing tunes such as
“Eclipse” and “Portrait”—both of which
feature Mingus’ own lyrics—Mahogany
displays an incredible knack for digging
deep into the music and creating on-the-
spot vocal lines that meld beautifully into
the musical bed. In fact, the singer’s
entrance to several songs is 8o smooth
that it is easy to mistake him for one of
the horn players as he harmonizes with
the instrumentalists before taking off in
wordless flight.

WORLD MUSIC

% OLIVER MTUKUDZI

Paivepo

PRODUCER: Steve Dyer

Putumayo Artists PUTU 79894

“Paivepo,” like Mtukudzi's last album,
“Tuku Music,” opens with an infectious lilt
that never ceases. “Pindurai Mambo,” the
first track on the album, comes sailing out
of the speakers, buoyed by the bright gui-
tar sound of Zimbabwean chimurenga
and the beautiful background vocals of
Mary Bell and Mwendi Chibindi. And with
Mtukudzi’s powerful voice pulling listen-
ers in, images of bopping under pleasant
South African skies quickly fill the mind.
His message, however, speaks of inequali-
ty. Mtukudzi's music is always a combina-
tion of groove and message. “Ndagarwa
Nhaka” and “Sandi Bonde,” for instance,
find the artist speaking out on issues of
Shona cultural practice. He also sings a
song to money—*“Iwe Mari,” a tune that
evokes a bit of the kwela sound as he gets
up in money’s face. Anyone who caught
Mtukudzi during AfricaFete 99 will imme-
diately recall his joyous dancing while lis-
tening to “Kunzwe Kwadoka”; that bounce
is unmistakable. Mtukudzi is the most

popular musician in Zimbabwe—discover
why.

% MONGO SANTAMARIA

Afro American Latin

ORIGINAL RECORDINGS PRODUCER: David Rubinson
COMPILATION PRODUCER: Jerry Rappaport
Columbia/Legacy CK 62220

Though conguero and bandleader Mongo
Santamaria needs no introduction to
Latin jazz fans, this album does. All these
tracks were recorded in 1968-69 but
remained unreleased until now, with the
exception of “Me And You Baby,” which
appeared on the album “All Strung Out”
in 1970. Columbia never released this
stuff because it wasn’t Santamaria’s
usual thing. It was, instead, Santeria (an
Afro-Cuban religion) music, quite unlike
the Latin funk Santamaria was working
in the late ’60s. The last five numbers
were recorded live in 1968 at Pep’s
Lounge in Philadelphia, with Sonny For-
tune wailing on alto sax. Given the cur-
rent Cuban music craze, Columbia may
have backed into a hot release, because
these tunes are straight from Havana’s
Jesus Maria neighborhood where Santa-
maria was born. This is passionate, wildly
fluent Afro-Cuban jazz that sounds like it
was cut last week in Miami. This record
is a erucial addition to Santamaria’s
discography.

CLASSICAL

% MAHLER: Symphony No. 10

Berfin Philharmonic, Simon Rattle

PRODUCER: Stephen Johns

EMI Classics 7243 5 56972

Sir Simon Rattle’s maiden voyage with
the Berlin Philharmonic sees him revisit-
ing a work that provided one of his earli-
est EMI triumphs: Mahler’s epic, unfin-
ished Symphony No. 10. Many music
lovers know the 10th’s overpowering Ada-
gio—the only movement the composer
completed, just before his death. In the
early '60s, musicologist Deryck Cooke
made a pioneering realization of Mahler’s
sketches for the entire five-movement
symphony, which Rattle recorded for a
late-"80s LP with the Bournemouth Sym-
phony. That version was impressive and
affecting—although the scrappy British
band could never hope to compete with
the august Berliners, whose playing of
the enhanced Cooke score is both more
subtle and more powerful. The new per-
formance, captured live in Berlin last win-
ter, also benefits from a hugely dynamic
recording. Rattle takes the reins as
Berlin’s music director in 2002, and this
disc serves as an ace calling card for the
promising partnership.

NEW AGE

SOULFOOD

WingMakers: Chambers 11-17

PRODUCER: Soulfood

Soulfecd Ltd. SFO10

Soulfood is as much a multimedia assem-
bly line as a musical endeavor. Headed up
by DJ Free, aka Gordy Schaeffer, Soul-
food works on the techno-tribal edge of
the wired world, churning out soundtracks
to films, including the “Extreme Sports”
I-Max movie, and albums under various-
artists guises that are usually populated
by Schaeffer himself. “WingMakers”
follows the Soulfood template of his
“Extreme Sports” soundtrack with looped
techno beats, ethno-exotica samples, and
operatic voices. For this disc, an entire
mythology has been created concerning a
lost alien civilization, the WingMakers,
who left behind the dises from which Soul-
food’s sounds are drawn. There’s also a
“Blair Witch”-style story of missing
archeologists, which appears on an elabo-
rate Web site. However, more time should
have been spent on the actual production
of this CD. Errant indexes create razor
blade endings and abrupt beginnings,
instead of the segues that were obviously
intended for most of the songs. Contact
877-209-3415.

EOITED BY GHUGK TRYLOR
o BOCR

p DONNA SUMMER The Power Of One (3:.48)
PRODUCER: David Foster

WRITERS: M. Warren, M. Chait

PUBLISHERS: ¢2000 Two/Twenty-Nine Music/Tamarama
Music/Vaporeon Music, BMI

Atlantic 300249 (CD promo)

In all the fruitful years of their respective
careers, Donna Summer and producer
David Foster have never teamed—until
now, with this first single from the sum-
mer flick “Pokémon 2000: The Power Of
One.” The results, just as longtime fans of
either might hope, are simply searing with
drama. Foster’s production is way over
the top here, with dramatic key changes
and pauses and grandiose instrumenta-
tion a la his biggest and best with Celine
Dion. Summer, as always, displays those
beloved, jaw-dropping vocals, opening
with the subtlety of a budding flower, then
breaking through the clouds and thunder-
ing across the horizon at the song’s peak.
Power-ballad suckers will feel rebirth in
this track, and here’s hoping top 40 pro-
grammers will find room in their playlists
for the brassiest love song of the season.
If not, AC programmers are going to
hemorrhage with delight with just one
spin of this glorious anthem, certain to
tickle the palettes of Summer’s seriously
committed legions.

LEONA NAESS New York Baby (3:41)

PRODUCER: Tommy D.

WRITER: L. Naess

PUBLISHER: not listed

MCA 25172 (CD promo)

MCA Records worked mid-twentysome-
thing Leona Naess’ debut single, “Charm
Attack,” for nine months, trying to estab-
lish the Norwegian-born, London-bred,
New York-based artist at modern rock.
Second single “New York Baby” maintains
her rock-tinged, melody-accessible per-
sona via this tale of being “no one’s baby,
no one’s girl” and of the accompanying
isolation that can make solitude all the
more momentous in a city like Manhattan.
The chorus here is instant adhesive for
the ears, with distinctive guitar work giv-
ing the musical track a nice, individual fla-
vor. In all, this song may be more poppy
than “Charm Attack,” but it's also more
appealing and certainly immediate. This
one feels like home for any number of for-
mats, like triple-A, adult top 40, and mod-
ern adult, which may be Naess’ best bets,
considering that modern rock program-
mers—tragically—have forgotten that
women exist.

AMANDA GHOST Idol (3:23)

PRODUCER: Lukas Burton

WRITERS: A. Ghost, L. Burton, Dench, Skarbek
PUBLISHERS: Three 4 Music/BurtonDench/Bucks Music
Warner Bros. 100203 (CD promo)

Warner Bros. is promoting new artist
Amanda Ghost as the tonic for the current
slew of bubble-gum-driven female artists
out there, but truth be told, her style and
voice hint at an artist who was here before
the Britneys and Christinas: Wunderkind
one-hit wonder Natalie Imbruglia. But
that’s not to say that Ghost isn’t serving
up her own signature on new single “Idol,”
for which she wrote the lyric and co-wrote
the music. Born and raised in North Lon-
don and of Indian and Spanish heritage,

SPOTLIGHT

MELANIE C Never Be The Same Again
(4:12)

PRODUCER: Rhett Lawrence

WRITERS: M. Chisholm, R. Lawrence, P Cruz,

L. Lopes

PUBLISHERS: EMI Music Publishing/WB Music/
Rhettrhyme Music/Max-Hili Publishing, ASCAP;
U.N.I. Music, BMI

Virgin Records America 15704 (CD promo}
Though name recognition is not going
to be a major selling factor in the U.S.
for Spice Girl Melanie C, the buzz sur-
rounding her current Virgin Records
set, “Northern Star,” has been stel-
lar—despite lackluster sales on this
side of the Atlantic. New single “Nev-
er Be The Same Again” has all the
goods to make a major assault on the
top 40 and crossover airwaves, thanks
to a meaty hip-hop beat and the inclu~
sion of TLC rapper Lisa “Left Eye”
Liopes on the track. The single edit
offers a midtempo, funked-out vibe,
with a heartfelt vocal from the talent-
ed Melanie C, a chorus that glides
along with fluid ease, and a rap throw-
down at the midsection that only ups
the hip factor here. Two other mixes
are included: the celebratory Kung
Pow high-energy radio edit and the
Lisa Lopes remix, which fashions
“Never” as a pure hip-hop track. Each
one successfully bridges the various
demographics that could find this a
true slice of summer essence. What a
shame that America has cast asper-
sions on all things Spice-driven, be-
cause this is an outstanding track that
truly deserves its shot at radio glory.
Calling all creative programmer minds
to the plate.

Ghost gained childhood influences from a
variety of disparate sources, from Nina
Simone and Nat “King” Cole to Janis
Joplin, the Doors, Prince, and Depeche
Mode. On this track, Ghost is searching
out someone to look up to: “Why can’t I
find myself an idol, somebody that I can
look up to/Be big enough to hold me close
enough in their arms, and never let me
down.” Vocally, she has a bold, somewhat
husky voice with the kind of purity found
in Imbruglia but with an edge that will
conjure Fiona Apple in others’ minds.
Whether that’s considered good company
or baggage, it remains clear that Ghost is
a compelling artist with a lot of thoughts
rolling around in her young head. Adult
top 40 should search this one out first, but
it has as much potential at top 40 once it’s
been warmed up. Nice, clean effort.

P RACHELLE FERRELL Satisfied (3:55)
PRODUCER: George Duke

WRITERS: R. Ferrell, G. Duke

PUBLISHER: not listed

Capitol 151142 (CD promo)

It’s always good to be pleasantly sur-
prised. While R&B vet Rachelle Ferrell is
known to many as a dramatic vocal pres-
ence, it’s nice to hear she can get funky as
well. On “Satisfied,” Ferrell conjures grit
and groove, playing up her instrument
with incredible tone and texture when she
opens her mouth and uses her tongue and
teeth to produce sounds we don’t normal-
ly enjoy from many—if any—of today’s

SPOTLIGHT

MARY GRIFFIN Perfect Moment (:09)
PRODUCER: Almighty Associates

WRITERS: J. Marr, W. Page

PUBLISHER: Chrysalis Songs, BMI

REMIXERS: Johnny Vicious, Jimmy Gomez, Benno de
Gioeij, Piet Bervoets, Wayne G.

Curb Records 73115 (CD promo}

The long, long read . . . “Perfect Mo-
ment” is on its third go-round now, af-
ter first being recorded by Polish artist
Edyta Gorniak, then becoming a No. 1
U.K. track for Brit actress Martine
MecCutcheon, When Virgin declined to
release the latter artist’s version in the
U.8., Curb and dance artist Mary Grif-
fin leapt on the track, reconfiguring it
as a maddeningly catchy dancefloor
ditty. Originally, radio release wasn’t
scheduled until the end of the month,
but with its Hot Shot Debut on the
Billboard Hot Dance Music/Maxi-Sin-
gles Sales chart and move from No. 44
to No. 32 on Club Play, Curb is ready
to enter the game. The original radio
edit on the CD-5 is set for the clubs,
with an even more manic Johnny Vi-
cious radio edit for weekend mix
shows; on the CD maxi-single, you'll
find a total of seven remixes, taking lis-
teners on a jaunt through most any
style that suits a station’s demeanor.
And what a joyous mantra this song
delivers, meticulously building until it
separates the clouds and leaves Griffin
doing her diva best to light the world.
Truly a religious experience and pro-
duced to absolute perfection by Al-
mighty Associates. Also look for a bal-
lad version of her 1999 club hit “We
Can Get There” on the CD-5. Deluxe.

singers. If you've ever seen her per-
form live, you understand. Some have
compared her talent with the efferves-
cence of songstress Dianne Reeves. “Sat-
isfied” is produced by George Duke,
known in his own right as a master key-
boardist who, in the 70s, was a pioneer in
the jazz/funk/R&B genre. He combines
all those elements with Ferrell’s vocal tal-
ent to create a song that adult R&B radio
will likely play all summer long—and not
just in the progressive markets like
Chicago, Atlanta, and Washington, D.C.
Just one suggestion: Go with the song’s
radio edit with intro. Ferrell, who has a
large following, returns with her album
“Individuality (Can I Be Me?)” in August,
her fourth for Capitol. Her last album was
a jazz set, which many of her R&B fans
may not have even been aware of. Check
it all out; satisfaction is guaranteed.

CHANGING FACES That Other Woman (4:12)

PRODUCER: Joe

WRITERS: J. Thomas, J.P Thompson

PUBLISHERS: Zomba Enterprises Inc./563 Music Publish-

ing/Tallest Tree/Warner Chappell, ASCAP

Atlantic 300261 (CD Promo)

After a three-year hiatus, the ladies of

Changing Faces, Charisse Rose and Cas-

sandra Lucas, return with the ballad “That

Other Woman.” While the pair first made

their mark with the help of super-producer

R. Kelly (1994’s “Stroke You Up,” and later,

1997’s No. 1 “G.H.E.TT.0.U.T"), this time

around they’ve got hot writer/producer/

singer Joe behind their groove. Like Baby-

face before him, Joe generates ballads that
(Continued on next page)
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have a distinct sound and romantic feel,
even while he’s singing about a broken
heart. And you can hear his signature
sound in this song’s melody and vocal
arrangement. Just imagine .Joe singing,
only a few octaves higher. And speaking of
range, the ladies have come a long way in
vocal maturity since their early outings.
But it’s the song’s topic that will likely get
the most reaction and make the song mem-
orable. Just look at the previous success of
songs that describe the perils ol being
“That Other Woman”—remember Shirley
Murdock’s “As We Lay” (currently climh-
ing the charts as a cover by Kelly P’rice),
Atlantic Starr’s “Secret Lovers,” and Ste-
vie Wonder’s “Part-Time Lover”?

COUNTRY

P TERRI CLARK A Little Gasoline (3.08)
PRODUCERS: Steuart Smith, Keith Stegall, Terri Clark
WRITERS: D. Miller, T Rogers

PUBLISHERS: Mighty Nice Music/Sony/ATV Tunes, ASCAP
Mercury 02064 (CD promo)

If Dixie Chicks have a lasting legacy, it
may be bringing banjos to the country
airwaves. Terri Clark was feisty when
feisty wasn’t cool, and she returns to that
mode with this midtempo outing, a meaty
production propelled by plenty o’ steel
fiddles and the aforementioned banjo.
The “see-y«” lyric works well enough, as
tired as the road/car imagery may he—
seems like nobody ever exits a relation-
ship on a bicyele. And Clark’s voeal is
mighty fine, but one wonders how she
developed such a hardcore Southern
accent in her native Canada. Pickiness
aside, the track is solid country and
should stand out amid more pop-oriented
fare this summer. From her forthcoming
album, “Fearless.”

% CLAY DAVIDSON I Can't Lie To Me (3:19)
PRODUCERS: Scott Hendricks, Jude Cole

WRITERS: C. Davidson, K. Beard, C. Beathard
PUBLISHERS: Steel Wheels Music/Mile Music/Acuff-Rose
Music, ASCAP

Virgin 7087 (CD promo)

Now here we go. With edgy instrumenta-
tion, honest lyrics, and a powerhouse vo-
cal, this is just the type of muscular tour
de force that country radio needs, and it
ought to cut through the clutter like a hot
knife through butter. I'ollowing a path
previously forged by Hank Jr. and Travis
Tritt, Clay Davidson convincingly relates
this song about a man who puts up a good
front when his haby leaves but is unsuc-
cessful at convincing himself everything’s
OK. While Davidson’s debut single, “Un-
conditional,” was sentimental but tough,
this follow-up has more than 4 hint of des-
peration, and fancy fretwork and a cool
organ line move things along nicely. This
song’s gonna sound great coming out of
pickup truck speakers on a hot summer
night. Watch out—Clay Davidson is stak-
ing his claim.

SHANE McANALLY Run Away (3:44)

PRODUCER: Rich Herring

WRITERS: S. McAnally, R. Herring

PUBLISHERS: Curb Songs/Shane McAnally Music, ASCAP
Curb 1577 (CD promo)

A smooth, lush, loungy feel t::kes this song
far closer to the soft-rock stylings of Seuls
& Crofts than to anything country. The
fact that it’s bland, vanilla, and lacking an
edge might make it a good fit for country
radio, but nothing much warrants repeat-
ed listenings. For the record, McAnally is
a capable vocalist, although his work is
somewhat buried in the mix here, and a
falsetto might not have been such a good
idea after all. The song seems to be about
the need for a romantic interlude of some
sort as a refuge from the hassles of daily
life. There’s not much here to indicate this
is a country record, and while obviously
not everything can or should be tradition-
al, it still should have a little country
heart beating in there somewhere. This is
McAnally’s third single; however, we have
yet to see his debut album on the streets.
What gives?

ROCK TRACKS

p RADFORD Cioser To Myself (3.22)

PRODUCER: Paul Fox

WRITER: J. Mead

PUBLISHERS: Famous Music/It's Not My Bag, Baby
Music, ASCAP; Ensign Music, BMi

RCA 60258 (cD promo)

California-based Radford goes for the
wold with a solid rock track that main-
tains the band’s friendly melodies, along
with a flurry of guitars, mean percus-
sion, and other organic elements that
demonstrate how effective this quariet
must be in a live setting. Written by gui-
tarist/lead singer Jonny Mead, a former
fish-gutter in his native England(!), this
track should find 4 friendly audience at
modern rock radio with the potential to
cross to top 40 in time, a la Vertical
Horizon. I'rom the band’s self-titled
debut album.

Y SHELBY LYNNE Gotta Get Back (3.37)
PRODUCER: Bill Bottrell

WRITERS: S. Lynne, D. Overstreet, B. Bottrell
PUBLISHER: not listed

Istand Records 15119 (CD promo)

While few artists of uny genre have
earned the kind of critical acclaim that
country-cum-roots rock singer/song-
writer Shelby Lynne has in the past
year, she hasn’t yet been able to trans-
late the success of “I Am Shelby
Lynne” into radio airplay. Part of that
has to do with Island’s organic
approach to marketing the set: Let
radio hear the album and take its pick.
Now, however, it’s time to unify the
troops and with luck take her wondrous
album to the next level. “Gotta Get
Back” is an utterly charming numher,

NEW &
NOTEWORTHY

{5 Distracted (3:53)

PRODUCERS: David Frank, Stephen Kipner
WRITERS: S. Kipner, D. Frank
PUBLISHER: not listed

Giant/Reprise 100236 (CD promo)
S g

| =

In the same fashion as last year’s
“Summer Girls” from LFO, the debut
single from internationally assembled
female quintet i5 (note: That’s “eye”-5,
not “one”-5) uses plenty of catch
phrases meant to draw in MTV’s
“TRE crowd, like, well, a mention of
“TRL.” But there’s more to this perky
track than just clever wordplay. Tak-
ing ib at face value, one might be in-
clined to dismiss it as another manu-
factured conglomerate of pretty faces,
risqué clothing, and rad hairstyles
(which do apply), but the production
chops of songwriting duo David Frank
and Steve Kipner take this pop song to
a level that far exceeds much of the
medium-grade fodder hoping for a
shot on the radio. The girls’ voices are
a truly lovely thing, with ample layers
of harmony and trade-off vocals that
simply shimmer. The other pieces are
also neatly in place: a catchy chorus,
enough hooky instrumentals to stick to
the brain, and an image that could just
land these girls on “TRL.” Take the
time to look past the packaging and
allow yourself to be “Distracted” by
this talented new concoction. From the
forthcoming self-titled album.

one of those songs that goes down easy,
like sweet tea in the midst of a swelter-
ing Southern summer. No fancy foot-
work here, just a cool number with an
easy chorus and a driving little beat
that rides the line between jazz and
funk. Lynne’s voice, as always, is a joy
to behold, and here, she’s relaxed and
percolates with coolness. For those yet
to discover her ever-maturing talent,
this one’s the true genie in a hottle.
Meanwhile, don’t miss her on tour
with k.d. lang through the beginning
of September.

DANCE

MR. OIZO Last Night A DJ Killed My Dog

{no timing listed)

PRODUCER: Quentin Dupieux

WRITER: Q. Dupieux

PUBLISHER: Wak Publishing

REMIXERS: Guillaume Berrover, David Taieb, Alex Gopher,
Mathew Herbert, Jeremie Mondon

Mute 9136 (CO promo)

Most of us probably remember the
track “Last Night A DJ Saved My
Life,” yes? Well, electronica act Mr.
Oizo—aka Quentin Dupieux—has taken
issue with the optimism presented
there with his own “Last Night A DJ
Killed My Dog.” Six versions of the
eclectic track are presented here, from
the all-instrumental, midtempo original
version to remixes with ultra-limited
vocals from promising French musi-
cians Alex Gopher, Demon, and Shalark
(a contraction of Shalom and Ark, who
together form the production duo).
Each of the mixes shares beefy bass,
but they otherwise vary wildly in tex-
ture and interpretation, presenting
everything {rom retro blips to techno-
funk, house, and hip-hop. In fact, it’s
tough to call these remixes; it takes
numerous plays to really recognize the
original elements that pervade each
mix. This is pretty hardcore stuff
straight from the underground dance
scene in America, but it has its charms,
possibly for mix-show inclusion. Look
for the single to hit retail Tuesday (18).
Contact Roberta Moore for more info:
212-255-7670, ext. 241, or E-mail rober-
ta@mute.com.

P> TRINA Pull Over (3.07)

PRODUCER. Righteous Funk Boogie

WRITERS: Trina, Kase, Deuce Pop, Neko C.R.U.M.
PUBLISHERS: Funk So Righteous Music/First-N-Gold/Kase
Music/Ms. Trina/Deuce Pop/Neko Music, BM!
Slip-N-Slide/Atlantic 300227 (CD promo)

The dirty South produces another sum-
mer smash. Trina, self-proclaimed as
“da baddest bitch,” releases her second
single, “Pull Over.” This record takes
advantage of the current popularity of
the hass sound by producing a high-
energy dance record that will have the
country shakin’, bumpin’, and grindin’
as quickly as we were “back’n that
thang up” last summer. Like Tag
Team’s 1993 hit “Whoomp! (There It
Is),” Trina uses the chant, “Whoop
whoop/Pull over, that ass is too phat,”
with panache. While in the past year
the genre has seen several male acts hit
big (think J.T. Money’s “Who Dat?” and
the 504 Boyz’ “Wobhble Wohble”), the la-
dies of bass haven’t been well-repre-
sented since 1997’s K.P & Envyi with
“Swing My Way.” With this track, Trina
could easily work her way into the title
ol First Lady of Bootie-bass. “Pull
Over” successfully takes its lyrical con-
tent to the edge of nasty, with an injec-
tion of fun. Lyrically, she cleverly plays
off the hit song “Thong Song” by Sisq6.
And like “Thong,” “I’ull Over” features
a Latin-tinged drum track sample, giv-
ing it a Tito Puente-esque flair. While
the song is not currently featured on
her debut album for Slip-N-Slide/At-
lantic, it’s likely to be a big-selling sin-
gle and eventually will be stripped onto
the album.

. o' O oo B=

VARIOUS ARTISTS

25 Years Of No. 1 Hits: Arista Records’ 25th
Anniversary Celebration

Arista 15748 (DVD Video)

LFO
Live From Orlando . . . And More!
Arista 15747 (DVD Video)

EURYTHMICS
Peacetour
Arista 15749 (DVD Video)

There’s something mildly
poetic about “25 Years Of No. 1
Hits: Arista Records’ 25th
Anniversary Celebration.” For
the basic civilian in search of
voyeuristie
footage of
superstars
like Whitney
Houston, Puff
Daddy,
Aretha
Franklin,
Brooks &

Dunn, Alan

Jackson, and Carlos San-
tana, the package works quite
well on DVD Video. We get a
spree of fine performances, sup-
plemented here by backstage
chatter and previously unaired
celebrity arrivals. You could eat
the glitter, glitz, and “candid”
goodies with a spoon.

For the industry insider,
though, the package has a bit-
tersweet undertow. While the
show’s overt parameters were to
encapsulate the remarkable out-
put of Arista, it also serves as a
visual coda to the reign of the
label’s recently departed mae-
stro, Clive Davis. The show was
a fitting tribute to the enduring
industry figure, yet it might
have been doubly festive if Davis
were not leaving the company
under such contentious circum-
stances. So a subtle thread of
sadness runs through the pro-
ceedings, as they offer a hint of
where Davis might have direct-
ed the label toward its next 25-
year phase.

That noted, “25 Years Of No. 1
Hits” is a smorgasbord of fine
musie. Patti Smith nearly steals
the show in her duet with Sarah
McLachlan on “Because The
Night,” while Annie Lennox per-
forms her classic “Why” with an
intoxicating emotional honesty.

It is Lennox’s willingness to
lay herself bare in front of an
audience that makes the DVD
souvenir of Eurythmies’ “Peace-
tour” so compelling. It captures
much of the tour that supported
the duo’s underrated 1999
album, “Peace,” for which
Lennox reunited with longtime
partner David Stewart. Unlike
most concert packages of this
sort, the 21-song/96-minute
“Peacetour” is low on histrionics |
and gimmicks. Rather, the view-
er is invited to simply marvel at
Eurythmics’ rich catalog and
the unbri-
dled soul of
Lennox’s
voice—not to
mention the
still-potent
chemistry she
shares with
Stewart.

The least
rewarding of Arista’s
current crop of DVD releases is
teen-dream trio LFQ’s “Live
From Orlando ... And More!,”
which offers a perfunctory view
of a fairly forgettable boy band
that is clearly in the 14th minute
of its 15-minute allotment of
fame.

Framed by footage from an
Orlando, Fla., concert, the DVD
shows the lads doing little to fur-
ther their bid for creative credi-
bility. Yes, the young girls in the
audience shriek and pant as if on
cue. But are they connecting
with the content of such tossed-
off tunes as the hit “Summer
Girls” or are they responding to
the almost unnerving perfection
of the band members’ bodies?
Judging from the manner in
which LFO flex and flash their
pecs and biceps, even the band
clearly knows the answer.

To that end, hordes of hor-
monal gals (and probably more
than a few guys, too) will feast on
the flesh parade that LFO hap-
pily provides via the addition of
exclusive new pictures and music
videoclips. Of course, there are
also the requisite interviews that
valiantly (if unsuccessfully) aim
to imbue a sense of grown-up
depth into the act.

LARRY FLICK

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Rﬂllllllfﬂl‘ Peters Are Mixing Up A Storm In The Studio

STAR 69: Peter Rauhofer (aka
Club 69) has been racking up much
studio time of late. The Austrian-
born/New York-residing remixer/pro-
ducer/DJ recently spent several
weeks in London collaborating with
clubland’s Pet Shop Boys for the
U.K. duo’s “best of” set, which is
scheduled for a worldwide release in
the fall.

Rauhofer says he and the Boys co-
produced three new songs for the
album: a remake
of Raze’s house
classic “Break 4
Love,” “Kitsch,”
and an as yet
untitled track.

“It all hap-
pened quite natu-
rally,” explains
Rauhofer. “I
remixed their last
single [“I Don’t Know What You Want
But I Can't Give It Any More”], and
they liked it a lot. So, they approached
me and asked if I'd like to co-produce
some tracks with them.

“And I must say, it was a great
environment in the studio with
them,” he continues. “Both Neil [Ten-
nant] and Chris [Lowe] allowed me
the freedom to do what I wanted.
They completely trusted me. At one
point, Neil said, ‘If you want to fuck
with the vocals, go ahead.’ It was
truly a great experience.”

Additionally, Rauhofer has complet-
ed remixes of Chicane’s “Don’t Give
Up” (Xtravaganza/Columbia), Frankie
Goes To Hollywood’s “Relax” (ZTT
U.K.), Book Of Love’s “Boy” (Reprise/
‘Warner Bros.), Karen Ramirez’s beau-
tiful cover of Everything But The
Girl’s “Looking For Love” (MCA /Uni-
versal), and Whitney Houston and
George Michael’s “If I Told You
That” (Arista).

Rauhofer has also restructured
Arkana’s “Skin” (Reprise/Warner
Bros.), making it his third “Skin”
remix. Wide-awake punters will

RAUHOFER

JULY 22, 2000

CLUB PLAY

. CHECK IT OUT KARMADELICS
FEAT. SANDY B JELLYBEAN

. FREEBASE TALL PAUL MOONSHINE
SILENCE DELERIUM NETTWERK

. BLOW YA MIND LOCK ‘N’ LOAD
JIVE ELECTRO

. KERNKRAFT 400 ZOMBIE NATION
RADIKAL

MAXI-SINGLES SALES

1. BEG FOR IT BARRY HARRIS
NERVOUS DOG

2. AM | HERE YET? (RETURN TO SENDER)
BILLIE MYERS univeRsaL

3. THE BAD TOUCH THE MAMMALS

4

5

N BhAWN =

PURE
. STRIPPED MONI B. EDEL AMERICA
. | FEEL LOVE CRW JELLYBEAN

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Dance [0

TRAX |
by Michael Paoletta

remember that he remixed Madon-
na’s “Skin,” as well as Charlotte’s
song of the same name.

DEEPER: Jonathan Peters is
another remixer/producer/DJ who's
been keeping extra busy in recent
weeks. Recently completed remixes
include CoCo Lee’s “Wherever You
Go” (Epic/550 Music), Anastacia’s
“My Love Is Alive” (Daylight/Epic),
and Debelah Morgan’s “Dance With
Me” (Atlantic), among others.

Now, Peters is re-tweaking Kelly
Price’s “You Should've Told Me” (Def
Soul), Wild Orchid’s “Do Me Right”
(RCA), M2M’s “Everything You Do”
(Atlantic), Sisqd’s “Incomplete” (Def
Soul), and Whitney Houston and
Deborah Cox’s “Same Script, Dif-
ferent Cast” (Arista).

“This is one of the most well-writ-
ten songs I've heard in a while,” says
Peters of the Houston/Cox duet. He
calls the anthemic jam “the ‘No More
Tears (Enough Is Enough)’ of 2000,”

referring, of course, to the 1979 No.
1 smash by Donna Summer and
Barbra Streisand.

Of course, if ya want to be the first
on your block to hear any of Peters’
productions, stop by New York’s
Sound Factory club, where he has a
weekly residency.

SUMMER MADNESS: Fave UK.
label Hed Kandi is responsible for two
of this season’s most refreshing com-
pilations: “Beach House” and Disco
Kandi 2” (both are two-disc sets).

“Beach House” shines the light on
such breezy jams as Presence’s
“Future Love,” Mutiny Featuring
Mary Joy’s “Bliss,” Blue Six’s
“Sweeter Love,” Fazed Idjuts’ “Dust
Of Life,” and Santessa’s “Just When
I Needed You,” among others.

“Disco Kandi 2” highlights nu-
disco jams like Sessomato’s “Moody,”
Negrocan’s “Cada Vez,” Sunkids
Featuring Chance’s “Rise Up,”
Moca Featuring Deanna’s “High-
er,” Joey Negro Featuring Taka
Boom’s “Must Be The Musie,” and
the now classie (and hard-to-find)
Dancing Divas mix of “3 Is Family”
by Dana Dawson.

Speaking of import compilations,
Azuli Records U.K. is putting the fin-
ishing touches on four important sets,

all aptly titled. “Black Market Pre-
sents Drum And Bass Vol. 1,” “The
Frankie Knuckles Classic Collec-
tion,” and “Black Market Presents 2
Step Vol. 3” are scheduled to be in
stores Sept. 4, Sept. 25, and Oct. 9,
respectively. At press time, the
release date of the label’s “New York
Tribal House” hadn’t been confirmed.

NEWSY NEIGHBORS: Effective
immediately, industry veteran Frank
Murray is VP of promotion at New
York-based Robbins Entertainment.
As many know, Murray has champi-
oned the dance music cause for sev-
eral years, holding down positions at
the SIN (Street Information Net-
work) newsletter, Hollywood Rec-
ords, Capitol Records, and Strike
Force Promotion & Marketing, which
was the in-house independent promo
department for Epic and associated
labels during the "80s (think Dead Or
Alive era!). Murray can be reached at
212-675-4321.

Ramon Wells (president), Antho-
ny Martinez (A&R/promotions), and
Jessica O’Connor (VP/press)—all
staunch supporters of dance music—
have joined forces to create . ..
records (dot dot dot records, if you
will).

The label’s first release is the

BY CRAIG ROSEBERRY

NEW YORK—With the Aug. 21
release of Da Lata’s greatly antici-
pated debut, “Songs From The Tin”
(Palm Pictures), the recent Mercury
Music Prize nominee is poised to
seduce U.S. audiences with its spiri-
tually uplifting and exotic sounds.

Spearheaded by Kiss FM London
DJ Patrick Forge and multi-instru-
mentalist/producer Chris Franck (of
bossa/trip-hop outfit Smoke City),
Da Lata (Brazilian Portuguese for
“anything really good”) is a tradi-
tional Brazilian-music-inspired col-
lective featuring Brazilian vocalist
Liliana Chachian and Portuguese
percussionist Oli Albergaria Savill.

Deriving inspiration from a vari-
ety of Brazilian artists—including
Antonio Carlos Jobim, Azymuth, Mil-
ton Nascimento, and Astrud Gilber-
to—Da Lata’s sound is an eclectic
hybrid maintaining the rich organic
traditionalism of Brasilia infused
with slight electronic flourishes.

A musical collage, the act’s debut
reflects the multi-textured hues of
Brazilian music, encompassing com-
plex and sophisticated bossa-jazz
rhythms, surging Afro-Latin samba,
lush ballads, unconventional har-
monies, and adept acoustic instru-
mentation.

Highlights include the sensual pul-
sating grooves of “Bindi,” the rich
invocations of “Cores,” the haunting-
ly melancholic “Rain Song,” and the
intoxicating bossa textures of “Indo.”
Da Lata’s songs are published under

Paim Pix Presents “Songs’ From Exotic Da Lata

Copyright Control, with the excep-
tion of Franck, whose songs are han-
dled by Zomba Music Publishing.

Forge and Franck initially made
their mark as Da Lata in 1992. Early
singles like “Beija Flor,” “Ponteio,”
and “Pra Manha” (included on
“Songs From The Tin”) were em-
braced by club punters in London,
New York, and Tokyo.

v
DA LATA

““Pra Manha’ was the real cata-
lyst for us,” explains Forge. “How-
ever, it wasn’t until the end of "98 that
we'd all have a window of opportuni-
ty to focus on making the album as a
group. I'm just delighted that Trevor
Wyatt [A&R manager of Palm Pic-
tures U.K.] and Palm Pictures want-
ed to take a record like this on.”

“A record like Da Lata has sever-
al areas of immediate interest right
out of the box,” says RykoPalm GM
Celia Hirschman. “Mainly we'll focus
on sophisticated lifestyle marketing
in major markets like New York;
Boston; Los Angeles; Miami; Wash-
ington, D.C.; and Seattle.

“Additionally, there will be a heavy

foeus on the group’s press profile and
strong loyalty in the underground
dance community,” she adds. “This
includes tying in more diverse and
left-of-center radio station support,
like college radio, specialty shows,
and world music radio. We also intend
on raising awareness throughout the
strong network of Brazilian commu-
nities across the States.”

According to Hirschman, aggres-
sive retail marketing campaigns
have been set up with independent
mom-and-pop accounts, and listen-
ing posts have been secured in vari-
ous electronic/dance/world music-
leaning chains like Barnes & Noble,
Virgin Megastore, Borders, and
Tower Records/Video/Books.

“We've realized that you can never
underestimate the inclination of
American consumers to be inspired
by an array of musical styles,”
Hirschman asserts. “The growing
trend of DJ as artist has expanded
the reach of music from radio to the
clubs to the Internet and beyond. All
of these play a major role in expos-
ing Da Lata to the largest possible
audience. We're eager to use what-
ever outlets we can to bring them to
the forefront.”

Managed by Stefano Anselmetti
of London-based F&G Management
and booked by Jason Walsh of Lon-
don-based ITB, Da Lata recently
completed a rigorous festival tour of
the U.K. The act is confirmed to tour
throughout the U.S. in late summer
and early fall.

Trancesetters’ “Roaches (In NYC).”
Originally released on Amsterdam’s
Touché Records, the track now sports
remixes by Jon Creamer &
Stephane K., Danny “Buddah”
Morales, Rob Jr., and newcomer
S.0.L.1.S. (aka Rob James). It’s
already been embraced by such
revered DJs as Victor Calderone,
Danny Tenaglia, Peter Rauhofer,
Jonathan Peters, Junior Vasquez,
and Manny Lehman.

In August, the label expects to
release two singles: S.0.L.1.S.” “Dol-
phins” and part two of “Roaches (In
NYC),” with additional remixes by
Michael T. Diamond and Casey
Hogan. In the compilation depart-
ment, expect “New York Now (The
Future),” “New York Now (The Soul
Of New York),” and New York Now
(On The Circuit)” in September;, Octo-
ber, and November, respectively. For
additional info, contact 212-262-3919.

'HOT PLATE

* Madonna, “Music” (Warner Bros
single). While the release of Madonna’s
hotly anticipated new album, “Music,” is
still weeks away (Sept. 26, to be exact),
we're happy to report that the set’s first
single—the title track——should street in
early August. The fiercely funky track
has received wicked overhaulings by
Victor Calderone, Deep Dish, Groove
Armada, Hex Hector, and Tracy
Young. Without question, this fab club
track will soon be sitting pretty atop the
Billboard Hot Dance Music/Club Play
chart—where it so belongs.

+ [llicit Featuring Gramma Funk,
“Cheeky Armada” (Yola U.K. single).
Earlier this year, “Cheeky Armada”
reared its fierce head in the form of a
bootleg 12-inch that was quickly
embraced by international DJs like Pete
Tong, Boy George, and Judge Jules. Of
course, how could any tastemaking DJ
ignore a track that so effortlessly inter-
twines Teddy Pendergrass’ “You Can’t
Hide From Yourself” and the spoken
words of Gramma Funk (responsible for
the sassy delivery on Groove Armada’s
“I See You Baby™)? Thankfully, new
U.K. imprint Yola is giving the infectious
track a proper release. And while the
original mix still rules, don't overlook
Robbie Rivera’s smokin’ dub. Out Aug.
21

* Tanga Chicks Featuring Dimitri |
& Tom, “Brasil Over Zurich” (Sublimi-
nal single). Released last year via
Switzerland’s Trackdown Records
“Brasil Over Zurich” is a certified hit in
the discos of Ibiza, Spain. Now, “Brasil
Over Zurich” is being welcomed by U.S.
jocks who have a soft spot for Rio de
Janeiro-hued rhythms and Basement
Jaxx stylings. The track now includes a
new mix by the Dronez, which features
the vocal wailings of Shawnee Taylor.
Out Aug. 1
| = Melanie C. Featuring Lisa “Left
Eye” Lopes, “Never Be The Same
Again” (Virgin single). In its energetic
Kung Pow restructuring, “Never Be
The Same Again” has already been
given the green light by WKTU New
York. Club DJs who find this mix a lil’
too bubbly should immediately investi
gate Plasmic Honey’s trance excursion,
which can easily be played alongside |
acts like Fragma, BT, Chicane, Paul
van Dyk, and Olive.
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EE“III!I |Iltll The Groove

The Mainstream Is Giving Dance Music More Air Time,
But There’s Still Room To Grow.

BY MICHAEL PAOLETTA
NEW YORK—Since last year’s
Dance Spotlight (Oct. 9, 1999), in
which one article posed the question
“Why Is America Afraid To
Dance?,” much has changed in the
dance-music arena in the U.S.
While veterans like Madonna,
Moby and Amber continue to create
contemporary, beat-savvy musie,
they've been joined by a hefty hand-
ful of newcomers, including Sonique,
Jennifer Lopez, Eiffel 65, Alice Dee-
jay, Miss Jane, SK8, La Rissa,
Groove Armada and Angelmoon.

“Human Traffic,” “Better Living
Through Circuitry”), as well as to
television (that's Moby’s music in the
commercial for Nissan’s Altima
sedan) and PlayStation games
(Brian “BT” Transeau composed the
music for “Die Hard Trilogy”). And,
earlier this year, the Warner Music
Group announced the launch of the
U.K.’s successful dance-compilation
series, “Essential,” here in the U.S.

According to DJ Skribble—who
recently inked a three-year deal
with Atlantic Records and who beat-
mixed the “Essential Dance 2000”

EIFFEL 65

When combined, such
artists are deftly erasing
the boundaries that
often exist between the
mainstream and club-
land.

ON THE RADIO

For proof, one need
look no further than
radio outlets like WLIR
New York, KTFM San
Antonio, WWZZ Wash-
ington, D.C., WNOV
Indianapolis, KLNA
Sacramento, WILD San
Francisco, KQMQ Hon-
olulu, WPOW Miami or
KSMB Lafayette,
among others, all of
which join industry leader WKTU
New York in giving dance music
more air time.

Now, consider the international
contingent of DJs that regularly tour
throughout the U.S., spreading the
gospel according to dance music. DJs
like Sasha, John Digweed, Carl Cox,
Erick Morillo, Dave Ralph, Paul Oak-
enfold, Paul van Dyk, Keoki,
Armand van Helden, Barry Harris
and Chris Cox play at special events,
concerts and festivals in major
bicoastal metropolitan cities like
New York and Los Angeles, as well
as secondary markets like Cleveland
and Las Vegas.

Club culture has also found its
way onto the silver screen via films
that center around the beats-per-
minute generation (“Groove,”

SONIQUE

set that is scheduled to street Aug.
22—dance music is becoming less
segregated.

“When I'm DJing, I'll mix from a
DMX track into something by house
legend Byron Stingily and the erowd
goes wild,” he says. “I DJ through-
out the U.S. and I see firsthand that
the masses are definitely getting
this music. It’s no longer strietly for
the underground. The same kids that
like hip-hop and rock also like house
and trance music. It’s like they have
no time for musical segregation—
which is very positive.”

Errol Kolosine, GM of Astralw-
erks Records (Fatboy Slim, the
Chemical Brothers, Basement Jaxx),
concurs, adding, “Like in Europe,
the spread of dance music in the U.S.
is becoming more viral. With a coun-

try the size of America, it’s like
you're dealing with 50 separate
countries.

“And we're seeing that there are
pockets of club culture where people
know all about elub musie,” Kolosine
continues. “Which helps to explain
why we’re seeing record sales doing
as well as they’ve ever done. People
are hearing the music in the clubs,
on the radio or on the Internet and
then they’re going out and buying it.
People are definitely becoming more
educated about the music.”

CROSSING TO THE MAINSTREAM

Several industry observers agree
with Kolosine. “The music is defi-
nitely crossing over more,” notes
Jimmy Folise, president of Third
Millennium Entertainment, a New
York-based management company
that oversees the careers of produc-
ers/remixers George Calle, Plasmic
Honey, Richie Santana and Davidson
Ospina, as well as singer Judy Tor-
res. “And radio now seems to see
what we’ve always known: that peo-
ple want to listen to good, up-tempo
music. In other words, you don’t have
to be in a club environment to appre-
ciate quality dance music.”

Republic/Universal Records,
which has experienced much success
with such rhythmic acts as Alice
Deejay, Sonique and Eiffel 65, knows
this all too well. Avery Lipman, the
label’s senior VE told Billboard ear-
lier this year that “radio has defi-
nitely softened up a bit. There’s a lit-
tle more room for dance music. But
we still hear many stations saying
that they have to clear out their
playlist a little before they can add a
record like Alice Deejay. It was the
same for hard rock a few years ago,
when radio wouldn't touch it. Now,
it’s kind of mainstream. The same is
happening with dance music.”

“There’s a definite renewed inter-
est in dance music at rhythmic
top-40,” adds Dave Jurman, senior
director/dance music, at Columbia
Records, which recently earned four
Hot Shot Debuts on the Billboard
Hot Dance Music/Maxi-Singles
Sales chart with Mare Anthony, Jes-
sica Simpson, Madison Avenue and
Chicane. “Programmers realize that
people want this musie.”

That said, don’t expect every
dance-floor hit to effortlessly find its
way onto the airwaves.

“Breaking something out of its
core community is more expensive,”
says one major-label executive who
spoke on the condition of anonymity.

Notes one independent label exec-
utive, also speaking on the condition
of anonymity, “The gatekeepers, the
people who control radio, aren’t
always truly aware of what people
want to hear.”

“If these music directors, pro-
gram directors and consultants actu-

West Goast Spin

The Other Coast Vies For Room On

The Dance Floor

BY AMANDA NOWINSKI

SAN FRANCISCO—Gone are the
days when only the big three—
Chicago, Detroit and New York—
ruled the dance-music market in
America. Lately, the West Coast,
specifically Los Angeles and the San
Francisco Bay Area, has been
churning out new talent, labels and
dance events with the steadiness of a
pumping four-on-the-floor house
beat. And the enthusiasm is inde-
fatigable.

GRAYHOUNDS AND GREEN GORILLAS

“In the past three years, the West
Coast dance scene has sprung up like
a mad house,” says Manny Alferez,

Tech, as well as U.S. labels like
San Diego-based Siesta and San
Francisco-based Grayhound, a
house label run by Garth.

Down south in the Los Angeles
area, house producers like Marques
Wyatt, David Alvarado, Eddie
Amador, Keoki, Tony Watson, Doc
Martin, JT Donaldson and Wally
Callerio are also releasing tracks on
local and European labels.

“Three or four years ago, the UK.
guys were killin’ it,” says Jamie

Thinnes of Huntington Beach-based
house imprint Seasons Recordings.
“At that time, the U.K. guys were
coming out with the newest, most
innovative styles of house, taking the

DANO

aka DJ M3, founder of the San
Francisco-based house label Green
Gorilla. “Now, when you walk into a
record store here, almost all the
domestic product is from the area,
whereas, in the past, East Coast
labels like Strictly Rhythm were the
only domesties you could find.”

So, why did it take the West Coast
club community a few years to catch
up?

“Well, we were just partying our
asses off for a while,” jokes Alferez
who, along with San Francisco-
based producers Markie of the
Wicked sound system and Andy
Caldwell of the group Soulstice,
released the EP “The Wig” in
March. “But then we decided to
come up a bit, and now look what’s
happened. I don’t feel the need to
lock elsewhere for talent. We've got
plenty right here.”

Indeed. The West Coast talent
bank is richer than ever. San Fran-
cisco house producers like Miguel
Migs, Rasoul, Dano, Joshua I1Z, Dub-
tribe, the Hardkiss brothers and
Garth are making international
waves, as are techno producers like
Jonah Sharp, Kit Clayton, Twerk,
Jon Williams, 0.S.T. and Sutekh.

“We have finally reached a critical
mass of producers,” says Dano, who
runs the Red Melon label and has
produced singles and EPs for such
U.K. labels as Junior Recordings/

(Continued on page 50) | Junior Boy’s Own, NRK and In-

Chicago sounds to the next level.
Now, the tables have turned and peo-
ple are looking here. A lot of new
producers here are making a state-
ment.”

SOUNDS OF THE COASTS

The West Coast drum ‘n’ bass
community, which isn’t as large as
the house scene, is also challenging
the U.K.’s influential drum ‘n’ bass
movement.

San Francisco boasts the Phunck-
ateck collective (Juju, UFO!,
Abstract, Noel, Sage, Echo, Calibre,
E-Sassin, Subcode, Jason Mouse and
Pieter K.), a group of drum ‘n’ bass
producers and DJs whose members
live in the Bay Area and Los Ange-
les.

Flux, of the Bass Kru DJ collec-
tive and co-owner of Compound
Records, and atmospheric producers
Kaos and Method One are also stir-
ring up the mix. The Los Angeles
jungle community is ripe with pro-
ducers like R.A.W,, Hive and Daddy
Kev (of the Konkrete Jungle parties
and the Vortex and Celestial labels),
Machete and Curious.

“When it comes to drum ‘n’ bass,
the U.S. has traditionally followed in
the footsteps of the U.K.,” says Juju
of Phunckateck. “We’re still influ-
enced greatly by the drum ‘n’ bass
coming out of the U.K., but there is
a core of U.S. producers that has

(Continued on page 50)
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GETTING INTO THE GROOVE

(Continued from page 49)

ally went to clubs to see f\
what the new generationis =™* &'
listening  to, s

there would
surely be more
dance music on
the radio,” chimed
in yet another inde-
pendent label exec-
utive, who also
spoke on the condi
tion of anonymity.

STILL A CHALLENGE

Of course, these labels
are discovering alternate
methods of promoting and
marketing dance musie,
including the Internet
(Grooveradio.com and
Music.com) and noncom-
mercial digital-music sta-
tions like West Orange,
N.J.-based Music Choice,
which is available in the U.S.
on more than 350 cable sys-
tems, regional telephone
operating companies, C
Band and Direct TV.

“Unlike radio stations,
we play music based on quality—and
without being ‘worked,”” explains
Music Choice’s manager of pro-
gramming Seth Neiman, who is
responsible for the Underground

ALICE DEEJAY

Dance, Channel X (electronica), Hit

List (top-40) and Trend

(acid jazz/ambient)
channels.

“It’s great that there
are now more ways than
ever to expose rhythmic
musie,” says Tommy Boy

recording artist Amber.
“Because, I must say, after five
hit singles [including “This Is
Your Night” and “Sexual (Li
Da Dee)”], stations are not
adding my sixth single [“Above
The Clouds”] immediately. It's
still a constant challenge—but
I’'m up for the fight.”
Which is a good thing,
because several industry
observers believe that, in the
next three to four years, dance
music will be an integral ingre-
dient within the mainstream
landscape.
“The true impact of dance
culture won’t be felt for anoth-
er four years,” says Erick Moril-
lo, CEO of independent label Sub-
liminal Records. “That’s when
today’s kids will be making dance
music.”
Adds Astralwerks’ Kolosine,
“That’s when we’ll witness an
incredible cultural change.”

WEST COAST SPIN

(Continued from page 49)

upped its production standards to
such a level that there can no longer
be this us-versus-them statie.”

According to Juju, Phunckateck-
created dub plates are being “played
by top notch U.K heads like Goldie,
Bad Co., Tee Be, K, Marcus Intalex
and Simon ‘Bassline’ Smith.”

And yes, there is a distinet West
Coast jungle sound.

“We're doing more edgy, aggres-
sive sounds, as opposed to what’s
being made on the East Coast,” says
E-Sassin, an L.A.-based Phunck-
ateck member who operates the
Sound Sphere label. “There are two
different styles, and every one has
support where they need it. Ameri-
can drum ‘n’ bass wouldn’t be what
it is without both sounds of the
coasts.”

Facilitating the West Coast musie
production explosion is the growth of
solid record labels. San Franciseo—
based labels like Om Records, Ubig-
uity Recordings, Panhandle, Naked
Musie (which also has an office in
New York), Imperial Dub (helmed by
dance act Dubtribe), Three Sixty
Records and Sunburn parallel the
expansion of Los Angeles labels like
Seasons Recordings, Moonshine,
Natural Rhythm, Dufflebag and the
Mekanic Label.

Bay Area drum ‘n’ bass has found
a home inside Thermal Recordings,
the Green Label and Pneuma
Recordings, all of whieh have
released a significant amount of
Phunckateck’s work. Additionally,
the Compound Records label is start-
ing to release tracks, as is True

Intent Recordings, the first strictly
atmospheric drum ‘n’ bass label in
the U.S.

A NEW FOCUS

Uniting the south and north ends of
the coasts is a sense of free exchange;
labels and weekly dance parties in
both areas share DJs and producers.

“Most of us on the West Coast
work together as promoters,” says
the San Francisco-based dMarie of
Groundscore production company,
who runs Eklektic, the longest run-
ning drum ‘n’ bass party in northern
California. “We share artists and
knowledge. My motto is ‘Ignited we
stand, divided we fall.””

Bay Area drum ‘n’ bass radio pro-
grams, like Ms. E and DJ Push’s
Radio-V Hour on several NPR
stations and the KUSF ecollege-
programmed “Future Breaks,” also
work to unify the West Coast music
scenes.

Promoters are inspired by this
new West Coast focus.

“I believe that L.A. has finally
been put on the map,” says Alvaro
Castro of the weekly dance events
Melodic and Alvaro’s Revival, which
feature resident DJs Doc Martin,
Marques Wyatt, Juan Nunez and
Little Chris.

“We have been nonexistent until
now,” he adds. “We have matured as
ascene, and promoters have learned
from past mistakes and have become
more professional and more aware of
the movement. This is not a phase,
but a lifestyle that keeps growing
and growing globally.”

SECTION

Piracy In Europe

From €D Burners To The Internet, Problems Still Continue

BY GARY SMITH
BARCELONA—The rise of the
recordable CD is having an insidious
effect on the music business in
Europe, particularly the singles-
driven dance industry. The impact of
the CD-R can perhaps best be mea-
sured by the fact that 1.5 billion
blank discs were sold globally last
year—twice the number of 1998.
Of course, given the multiple uses
of CD-R, that huge figure does not
represent the amount of illegal
copies made—yet. But it does serve
as a warning. The situation in
Europe, especially for music aimed
at the 14-24-year-old demographic,
is rapidly reaching a critical point.
With blank discs selling at an aver-
age price of 50 cents per unit and
PC-based CD burners priced at
around $1,100, industry figures esti-

LEWIS

mate that around 20-40% of the mar-
ket is now made up of pirate CD-Rs.

WHERE IT STARTS

“‘Bravo Hits,’ Germany’s biggest-
selling dance-compilation series,
sells between 1 million and 1.5 mil-
lion units per release,” says Kontor
Records managing director Jens
Thele. “On top of that, you ean
expect at least another 200,000
CD-R copies.”

By the end of 1998, the IFPI in
Germany was in no doubt that it had
a truly intractable problem. In the
absence of any global directive from
the Secure Digital Music Initiative,
and with watermarking technology
still in the experimental stage, the
organization opted for education.

The Copy Kills Music campaign
was launched in Germany last year.
Aimed at schools and colleges, Copy
Kills Music seems, in retrospect,
rather similar to King Canute’s
famous attempt to flex his powers by
commanding the tide of the North
Sea to turn back.

“It’s all about respect, and there is
precious little of that toward musie
in Germany at the moment,”
observes Thele. “Dance music has
been particularly heavily affected
because of a lack of identifiable
stars. This has encouraged the
media to invent acts that are thor-
oughly disposable. The result is that
people have very fluid tastes and the

overall value of music is debased.”

In France, the value of music is,
ironically, what the whole “copy or
not” debate hinges on. The same
demographic as Germany is doing
the copying but, in this case, it is the
indigenous and imported hip-hop
that is suffering most. “It’s logical,”
says Philippe Dao, A&R manager at
Virgin France’s labels. “The music’s
fans are young and they generally
don’t have much money. A CD selling
at Ffr.20-30 ($3.50-$5) is an attrac-
tive proposition.”

One answer the French have come

50 ;%\» 5 %
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THELE

up with is to lower the dealer’s price
enough to allow retailers to sell at the
psychologically attractive Ffr.100
($16) mark. “Retailers agree that
core buyers are positively affected by
such a price,” says Dao. “The prob-
lem is that everyone has to take a
smaller profit for it to work. So it can
only happen on selected releases.”

The winners in all this are the
hundreds of small, highly organized
but corrupt business people who
turn out pirate CDs like the infa-
mous Beatles compilation. “Twenty-
six Beatles LPs on one disc for £5
($8) is one of the more extreme
examples,” says Martin. “Career
criminals and individuals now
account for an estimated $5 billion
per year globally.”

While organized crime has to shoul-
der much of the blame for the mess,
the Internet has also played its part.
“The concept that music is free is
being bred amongst kids by the
MP3/Napster situation,” says Bob
Lewis, director general of the U.K.
retailers association, BARD. “It is
mainly digital downloads that are
undermining our industry.”

Lewis, like the BPI’s Martin, is a
believer in the power of software
protection. “The fact is that even the
existence of the Mini Dise, which
promotes itself as making digital-
quality copies, undermines the idea
that it’s wrong to copy. The psycho-
logical battle is a lost cause because
society is educating people to copy
musie,” he states. “So solutions as to
how to protect music have to be
found, and quickly.”

A FEW SOLUTIONS

In the absence of a fully developed
watermarking system, the only
other options are both highly con-
tentious: the “blank CD” levy, with
its spurious sense of legitimacy, and
education programs whose effect is
hard, if not impossible, to quantify. A
levy is already in place in Germany,
although the rate leaves much to be
desired.

“Currently, an extra 15 pfennigs

“...Society is educating people to copy music.
So solutions as to how to protect music have
to be found, and quickly.”—Bob Lewis, BARD

BLAME IT ON THE NET

With no levy on CD-Rs in France,
price juggling is one of the few real-
istic options open to the local indus-
try. In the U.K., where the problem
is more entrenched than in France,
alevy is simply not an issue. “We are
convinced that a levy is not part of
the solution,” says David Martin,
director of the BPI’s anti-piracy unit,
“by virtue of the fact that it gives
people the impression that their
copying is legitimized.”

The huge increase in copying that
the U.K. has seen in the last year is,
at root, driven by a lack of regulation
of hardware manufacturers. Martin
cites an example that he recently
saw in a typical high street store.
“The Instant Data Standalone CD
Copier turns out up to 192 copies per
hour and costs a mere $9,000,” says
Martin. “What relevance does that
have to the man in the street? It can
virtually only be used for piracy.”

(8 cents) is levied per disc, which is
clearly not enough,” says Torsten
Braun of the IFPI Germany’s copy-
right department. “We have asked
for that figure to be raised to at least
Dm.5 ($2.20) and for a further Dm.17
($8) to be levied on each CD burner
sold.”

As for education campaigns,
Braun believes that there was some
discernible effect from the Copy
Kills Music effort. “It raised aware-
ness amongst German politicians,
which had a knock-on effect in Brus-
sels where the EU’s copyright direc-
tive has not been revised since 1985,”
he says.

A new campaign, called Phono-
Komm, formulated by BPW and Pop-
komm, is due to be launched in August
at this year’s Popkomm event in
Cologne. “It’s a virtual tradefair that
is part of Popkomm’s online service,”
says Braun. “We are hoping that this
[will help] start to turn the tide.”
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kiobal Beats

Noteworthy Dance Developments From Around The World

STOCKHOLM—One of the islands
in this city’s sparkling harbor seems
to be a perfect location for con-
structing the world’s greatest dance-
pop songs. Here you'll find the home
of the production company Cheiron,
widely credited, in part, for the
remarkable sales success of Jive/
Zomba artists Britney Spears, 'N
Sync and the Backstreet Boys. “We
have the advantage of being based in
Stockholm, which gives us the oppor-
tunity to stay away from most of the
attention,” says Tom Talomaa, who
co-founded Cheiron with Dag Volle
in 1993. Cheiron’s staff of in-house
producers and songwriters, who are
all involved in developing new songs
(the company doesn’t accept outside
demos), now numbers 10: Per Mag-
nusson, Kristian Lundin, Max Mar-
tin, Rami and Alexander Kronlund,
Alexandra and Andreas Carlsson,
David Kreuger and Jake and Jorgen
Elofsson. Talomaa, who oversees
Cheiron’s business affairs, doesn’t
believe that the Jive/Zomba associa-
tion has any disadvantages. “The
relationship with Zomba is based on
mutual respect and trust. It's quite
obvious that they have done an excel-
lent job with our productions, [but]
it has in no way stopped us from

KREUGER

working with other artists, like
Celine Dion [or] Westlife.”
—KAI R. LOFTHUS

LONDON—DJs who also fill the
roles of producer, remixer and hit
artist in their own right are now the
common currency of the U.K.
crossover club scene. But Essex-born
Matt Darey currently has prominent
billing among such versatile figures.
As a remixer, he has reworked major
hits for artists such as ATB, Gabrielle
and Moloko. Indeed, singles featuring
mixes by Darey have sold an esti-
mated 2 million copies in Britain
alone. As an artist in the vanguard of

SECTION

the trance scene, he is signed to
Incentive, the dance outlet that
enjoyed three top-10 pop hits in the
UK. in late 1999 and early this year
by Mario Piu, Hi-Gate and Joey
Negro. Following Darey’s top-20
debut last October with “Liberation
(Temptation Fly Like An Eagle),” he
is poised for another club-to-pop suc-
cess with “Beautiful,” credited to
Matt Darey’s Mash Up featuring
Marcella Woods. The track has
already topped club charts and was
set for commerecial release in the UK.
this month. “Apart from the obvious
[European] names like Paul Van Dyk
and Ferry Corsten, he’s one of the
main DJs in trance,” says Craig
Daniels, manager of Trax Records, a
European dance-specialist shop in
London. —PAUL SEXTON

TOKYO—Proof that disco is alive
and well in Japan is offered by
“Sakura Hills Disco 2000,” a collec-
tion of dance tracks by Japanese and
foreign artists released in April by
the Sony Music Entertainment
(Japan) label RealEyes. Tracks on
the album, which the label says has
sold 54,000 copies so far, include
“Game” by female vocalist Bird
(which has also been released as a

single), “Happy 2000 (DJ Shodai &
2-Step Remix)” by Towa Tei,
“Inspired (Hiverly Hills 20201
Revisited)” by Satoshi Tomiee fea-

turing Diane Charlemagne, and

“Petitions” by Fantastic Plastic
Machine featuring vocalist Lori Fine
of Japanese-American groovemeis-
ters ColdFeet. The man who put
together “Sakura Hills Disco 2000”
is producer Shinichi Osawa, well-
known for his work with acid-jazzers
Mondo Grosso and now in charge of
the recently-established RealEyes
label. The album is not a medley of
nostalgic dance classics from the
"70s, according to RealEyes, but a
splendid mixture of exclusive disco
numbers for dancers in 2000.
—STEVE McCLURE

ANTWERP—One of Belgium’s
hottest dance novelties is The Oh!, a
group project launched by 2 Unlim-
ited producer Phil Wilde, DJ Pedroh
and singer Edwige Vermeer. The Oh!
(Byte Records) debuted on the Bel-
gian dance charts with “Won’t You
Show Me The Way” but had to wait
for the follow-up single, “Got To Be
Free,” to reach the top 10. The new
single, “I'm On My Way,” is poised to
become a pan-European summer
dance hit. “Edwige has a credible
profile for the pop-dance audience,”
explains Nii Van den Eynde, head of
international marketing at Byte
Records, “and, contrary to most
dance tracks, The Oh! delivers real

OSAWA

songs—pop-dance with commercial
trance influences.” Van den Eynde
admits that those trance influences
were weakened on “I'm On My Way”
to facilitate international releases.
“And it works,” enthuses Van den
Eynde, “as we’ve struck release
deals with Incentive [U.K.], Blanco
Y Negro [Spain], Zomba [Australia]
and Magic/Universal in Poland.”
Gert Pauwels, chief buyer for the 40-
store Free Record Shop chain,
remarks, “I'm convinced that The
Oh! does very well in the dance-
stream with other acts like Milk Inc.
and The McKenzie featuring Jessy.
The reason for their success has to
do with the fact that people actually
hear the songs on the radio—it’s
more commercial than the deep
trance from the clubs. Stations like
public broadcaster Radio Donna and

(Continued on page 54)

Kontor Records - Europe's No. 1 dance label*

*According to Music&Media, Jan. 22 and Music&Media, May 27
Kontor Records was the most successful repertoire source in the
European Dance Traxx chart in '99.

KOATOR

Kontor Records - home of

ATB, Blank & Jones, D.O.N.S., Gardeweg, Hi-Gate,
Negrocan, Nosotros, Caba Kroll, Rank 1, Rumble Rokkaz,
Spilter, C.J. Stone, SQ-1, Sunbeam, Trance Allstars,

Joe T. Vannelli, Woody van Eyden and many more...

www.kontor.cc
Kontor Records, P.O. Box 71 02 64,

D-22162 Hamburg, Germany
Fax: +49 (0) 40 - 64 69 05 - 189
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the radio Contact and Top Radio net-
works have The Oh! on their playlists
and it helps.” —MARC MAES

MUNICH—Many are the ways of
the discotheques, and the success of
the single “Tocas Miracle” is indeed
somewhat of a miracle. In the begin-
ning, there was “Toca Me” (pro-
duced by Ramon Zenker), which
climbed to No. 11 in the U.K. singles
chart last autumn, with further
chart action in the Benelux markets,
Australia and New Zealand. Then, a
DJ from New Castle took the voeals
from a 1997 single, “It’s A Miracle,”
sung by CoCo, and dubbed them on
top of “Toca Me.” This bootleg sold
like hoteakes within the U.K. dance
community, ereating a buzz that
paved the way for the chart success

of the official single, released under
the name Fragma. The German
production team of Zenker and Gott-
fried Engels made a professional
mix of the combined tracks, and
Kevin Robinson at Positiva/EMI
released “Tocas Miracle” in the
U.K. in April. This track entered the
chart at No. 1 and sold more than
500,000 copies. In Germany, the
track was on power rotation on
“Eins Live” WDR (West German
Radio) and bolstered the support of
club DJs. On May 30, the track
entered Germany’s official “Musik-
markt” charts at No. 49 with a bul-
let. In Germany, “Tocas Miracle”
was released on the Gang Go! label
via Orbit Records and distributed
through Virgin Schallplatten.
Rights for the rest of the world went
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to edel Records, which has released
the track in Sweden, Denmark, Fin-
land, Italy and Portugal, with
France due to follow this month.
Strictly Rhythm is handling the
track in the U.S. “This is a pop song
that became popular through the
clubs, and it is a shame that the
video was apparently too British for
German music channel VIVA,” says
Louis Spillman, MD at Gang Go!
“We consider Fragma to be a pro-
ject group with various singers and
we are currently working on follow-
up material."—ELLIE WEINERT

PARIS—Hailing from sunny,
southern Marseilles, Superfunk is
France's most dazzling dance phe-
nomenon. Much in the manner of
stellar compatriots Stardust, this
trio’s breakout club hit, “Lucky Star”
(Fiat Lux/Labels/Virgin), has quick-
ly moved from the club scene to
mainstream charts. “‘Lucky Star’
placed No. 1 on the European dance
charts three times in a row and
entered the French mainstream
charts at No. 3,” notes labels product
manager Philippe Dao. “It was No. 1
on the airplay charts for one solid
month, something that didn’t even
happen with Stardust.” The single
entered the national charts of 13
European countries and performed
strongly in the U.K., Germany and
the Benelux. Released Jan. 17, the
crossover hit features mellifluous
vocals from Chicago house veteran
Ron Carroll and has racked up
500,000 single sales in Europe.
Regarding the song’s sucecess, Dao
states, “‘Lucky Star’ is a radio-
orientated track with real lyrics and
a very popular sample from Chris
Rea’s Josephine.” It has real main-
stream appeal.” Superfunk’s second
single, “The Young MC,” featuring
sampled vocals from Musical Youth,
was released in late May. Its Latino-
tinged musie video, filmed on location
in Miami, has gained rotation on MTV
Europe, VIVA and M6. Virgin is releas-
ing “Hold Up” in Canada, Japan and
Southeast Asia. A licensing deal for a
U.S. release in autumn is expected.

—MILLANE KING

IS Radio Friendly?

With Recent Dance Hits Still Pumping The Air-
waves, The Genre Tries To Stay In The Spotlight

BY SEAN ROSS

NEW YORK—It was never really
the case that dance music disap-
peared from top-40 radio altogether.
Even during its fallow period (1997-
1998)—after the Real McCoy/
LaBouche sound ran its course for
top-40 program directors—there
was usually something at 130 beats-
per-minute on top-40 radio. But
there wasn’t much music coming
directly from the dance community.
And there were literally scores
of European hits that were, inex-
plicably, sitting around without
being picked up or worked in the
us

The first sign that things might
be changing last year was the sur-
prise success of Cher’s “Believe”
on top-40 radio, which helped shat-
ter the much-held perception that
dance music didn’t research well
with the audience. But the song
that really turned things around
was Eiffel 65’s “Blue (Da Ba De).”

EUROPOP GOES TO THE TOP

While legend has it that initial
PD response to the song was so
negative that one major label
walked away from the U.S. rights,
when PDs actually serviced the
record late last fall, their response
(and the audience’s) was instanta-
neous. More important, Eiffel 65’s
“Europop” was selling albums.

Since then, there’s been a lot of
promising activity on the dance
front. The Republiec/Universal
Records folks who took a chance on
Eiffel 65 have followed suit with
Sonique, Alice Deejay, Artful
Dodger UK, Wamdue Project and
Tina Cousins—all of which are the
kind of records that might have
never been released in the U.S., no
matter how big they were interna-
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tionally (as evidenced by the fact
that Cousins’ “Pray” is more than
a year old but is getting a new
boost from airplay at top-40 pow-
erhouse KRBE Houston).

Strietly Rhythm's success with
two Vengaboys singles was enough
to prompt a deal with Atlantic for
the act (and with Republic/Univer-
sal for Wamdue). And Florida’s
rhythmic top-40 stations—after
downplaying dance in favor of hip-
hop for a while—have become
trance central, breaking both
Sonique and Alice Deejay national-
ly and supporting subsequent
trance records from Fiori, Ayla and
DJ Sakin.

KANSAS IS READY TO DANCE

If there’s any story that best
illustrates how the reception for
dance music has changed in the
U.S,, it’s market-leading top-40
KMXV (Mix 93) Kansas City. In
1995, Mix went through a short-
lived experiment with dance music
(e.g., “Don’t Give Me Your Life” by
Alex Party) that succeeded only in
bewildering its heartland listeners.
Ratings declined and Mix’s new PD
responded by pulling the dance
music and adding more Journey
and John Mellencamp oldies.

But in March, Mix PD Jon Zell-
ner told Billboard’s sister publica-
tion, Airplay Monitor, “We've
never seen dance music work in
Kansas City until recently. Popu-
lar music is definitely shifting in
the Midwest. We're able to play
more [dance music] now than a
year ago, because the compatibili-
ty levels of those type of songs
with the Sugar Rays, Filters and
Kid Rocks have increased. Before,
people who enjoy modern and pop
couldn’t stand white dance or R&B
music. Now they’ve become more
open to that sound.”

READY AND WAITING

Dance’s resurgence at top-40 is
hardly a slam dunk yet. Eiffel 65’s
follow up, “Move Your Body,” was
not a U.S. hit on the scale it was in
Europe. And, as they showed after
“Be My Lover” and “Another
Night,” top-40 PDs are capable of
burning out on any genre without
much provocation—they’ve been
chafing at the number of teen acts
for more than two years now.

There are enough hits that don’t
get picked up or don’t get played
here—such as songs by Basement
Jaxx, Phats & Smalls and Ann
Lee—that the U.S. still isn't in any
danger of being confused with
Europe, but that pipeline is at least
open. And the pulse of U.S. radio is
definitely a little faster than it was
18 months ago.
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"amber remixed" september 19

featuring the new single "taste the tears"

(from the hbo "sex in the city" soundtracid plus
"sexual”, "above the clouds"”

"one mare night” & more

amber

JO_Celyn new album coming soon
en rnquez featuring her brand new #1 billboard dane2
single "wher: | get close to you" produced
by thunderpuss. remixed by thunderpuss,
cubanito & fred jorio
richard "shut the fuck up and dance" in stores 1ow
(h u mp’[y) featuring his hit title track "shut the fuck 4o and
ViSSiOﬂ dance". the upcoming single "everybody’s free*
featuring rozalla plus paul Johnson,
dj jean, eyes cream & more
victor (energy=vc?)? in stores october 3. R
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okaggs Label Salutes Bill Monroe

Hornsby, Loveless, Parton Among Big Names Honoring ‘Big Mon’

BY JIM BESSMAN
NASHVILLE—BIill Monroe, who
died in 1996, was a big man whose
musical legacy lives on in “Big
Mon—The Songs Of Bill Monroe,”
which Skaggs Family Records
releases Aug. 29.

Produced by
label head Ricky
Skaggs, the com-
pilation of songs
that bluegrass
pioneer Monroe
wrote or per-
formed features
the varied likes of
Skaggs, Bruce
Hornsby, Dolly Parton, Steve
Wariner, Patty Loveless, John
Fogerty, the Whites, Dixie Chicks,
Travis Tritt, Charlie Daniels, Joan
Osborne, Mary Chapin Carpenter,
Dwight Yoakam, and, on the track
“Big Mon,” an all-star bluegrass
instrumental group including
Skaggs, Del McCoury, Béla Fleck,
J.D. Crowe, and Sam Bush.

The album title derives from Mon-

SKAGGS

& MUSIC

roe’s nickname. “Mr. Monroe was
physically strong and made this
music out of his brute strength,”
says Skaggs, recalling stories told by
Monroe, a Kentucky native, of work-
ing at the Sinclair Oil refinery in
Indiana prior to forming the seminal
’30s bluegrass group the Monroe
Brothers with his brother Charlie.

“He was so strong that he handled
50-gallon oil barrels like soup cans,
and he and Charlie could put their
backs together and take on any six
men,” says Skaggs. “In all his life he
never got knocked down, and he
always represented strength, honor,
and integrity.”

Musically, of course, Monroe’s in-
fluence crossed categories. “He was
an incredible inspiration,” says fel-
low Kentuckian Osborne. “How
many other people single-handedly
invented their own genre of music?”

The “Big Mon” project’s “correct
combination of humility and adven-
turousness” appealed to Osborne,
who joined Skaggs in singing Mon-
roe’s “On The Old Kentucky Shore.”

Steagall Entertainer Of The Year
At The Gowboy Masters Awards

BY DEBORAH EVANS PRICE

FORT WORTH, Texas—Red Steagall
took home the entertainer of the year
honors at the fifth annual Will Rogers
Cowboy Masters Awards July 11 at
the Scott Theater here. The awards
were presented by the Academy of
Western Artists, an organization
based in Gene Autry, Okla., that pro-
motes western music and cowboy arts.

The evening marked the second
time Steagall has won entertainer of
the year. The veteran singer/song-
writer/cowboy poet also hosts a west-
ern radio show, “Cowboy Corner.” The
program airs in 140 markets and is
host of the 10th annual Red Steagall
Cowboy Gathering, an arts, music,
and cowboy poetry festival slated for
October in Fort Worth.

The awards show recognized musi-
cal artists who perform in the west-
ern music and western swing genres,
as well as saddle makers, spur mak-
ers, and other artisans whose work is
part of western culture. Aired in Fort
Worth on the MARCUS cable net-
work, the event showcased western
music’s seasoned acts as well as up-
and-coming talents such as Dan
Roberts and Kazzi Shae, who netted
the Rising Star Award.

In the western music division,
Roberts took home the trophy for male
vocalist. Jeanne Martin won the female
vocalist accolade. Terry Brown’s “Sil-
ver Spur” won song of the year honors.
Former Asylum artist Royal Wade
Kimes, who is now making a name for
himself in the western music commu-
nity, won in the album category for
“Hangin’ Around The Moon.”

The Texas Trailhands won the
award for duo/group of the year, while
Ken Overcast was named tops in the
yodeling category. Western Jubilee
recording artist Rich O’Brien won as
instrumentalist of the year.

In the western swing division, Billy
Mata claimed the male vocalist honor,
with Peggy Rains taking the female
vocalist prize. Industry veterans Ray
Price & the Cherokee Cowboys were
honored in the duo/group category.
The song of the year was “Sing Faded
Love, Dayne Gayle,” recorded by Bob
Wills’ niece Dayna Wills and Norma
Lee. The top album in the western
swing category was “Playing With A
Stacked Deck” by Cowjazz.

In the cowboy poetry division,
Larry Maurice was voted best male
cowhoy poet. Ann Sochat took home
the honor in the female category. Den-
nis Gaines won the comedy award.

“I've been wanting to pick one of
these things up ever since I was 4
years old, and here I am at the Acad-
emy of Western Artists and finally
landed it,” said Kimes. “This is not
the music of the past. I see it as the
music of the future. Guys like Roy
Rogers, Gene Autry, and Bob Wills
brought us something we don’t want
to let die, and I don’t see it dying.”

Kazzi Shae, an 18-year-old Texas-
based artist, said, “It’s so incredible
to be among these artists. 1 felt so
privileged just to be in the running
with them, and to actually win the
award is beyond words.”

Roberts said, “I was just tickled to
be in a category with that many great
western entertainers.”

Skaggs notes that John Fogerty, who
delivers the Monroe classic “Blue
Moon Of Kentucky,” was attracted
by Monroe’s concept of the bluegrass
“lean.”

“He always loved the way we lean
into the music and not back off from
it, and I agree,” says Skaggs. “That’s
why Mr. Monroe was such a hero to
rockabilly guys like Buddy Holly and
Elvis and Carl Perkins. They loved
him because he wasn’t a sappy bari-
tone kind of country singer but
leaned in and took authority, with his
little, small mandolin that made a

Honoring The Coal Miner’s Daughter. Loretta Lynn was recently presented
with the career achievement award during the Country Radio Broadcasters’
Country Music DJ Hall of Fame banquet. Pam Tillis and Chely Wright performed
a musical tribute prior to Lynn’s acceptance of the honor. Pictured enjoying the
festivities, from left, are Billy Yates, Linda Davis, Lynn, and Phil Vassar.

(Continued on page 60)

Job-Swappers At Dreamcatcher; Peterson,
Rambeau Inducted Into GGMA Hall Of Fame

GATOR—AID: Dreamecatcher Records, the Nashville
label co-owned by Kenny Rogers, promotes Gator
Michaels from field promotion director to VP of pro-
motion. Director of national promotion Anne Weaver,
who recently led the label’s promotion team to its first
No. 1 single with Rogers’ “Buy Me A Rose,” exits.
Giant Records Southwest regional promoter John
Trapane joins Dreamcatcher as Southwest field promo-
tion director. Jeff Stouten, who recently joined Dream-
catcher from the director of national promotion job at
Nashville-based independent promotion firm Young-
Olsen & Associates, has been named East Coast field
promotion director: Jim Malito remains West Coast field

promotion director.
Nashville
\;OQVLQ

AROUND THE IN-
DUSTRY: Viacom’s Coun-
try.com has launched
Country.com Radio on its
site. Created and operat-
ed in partnership with
sister site SonicNet,
Country.com Radio is
programmed by its host

™

Also, Marty Mitchell joins WYNY as assistant PD/
music director. He previously was assistant PD at
WRWD Poughkeepsie, N.Y. Mitchell replaces Shari
Roth, now director of A&R for Columbia House.

ARTIST NEWS: Marty Stuart was presented with
the Heritage Award, a ceremonial banjo, at the Uncle
Dave Macon Days festival, held July 7-9 in Murfrees-
boro, Tenn. The award honors individuals who have ded-
icated their careers to the preservation and promotion
of old-time music and dance. Stuart is producing a new
Rounder album for last year’s award recipient, banjo
player LeRoy Troy.

Martina McBride co-
produced “You,” a bonus
13th track on labelmate
Sara Evans’ new albumn,
“Born To Fly,” with
Evans and Paul Worley.
This is McBride’s first
production project other
than her own recordings.
“Born To Fly,” due Sept.
26, also includes a cover

site’s senior music writer,
Jay Orr. The playlist
includes album cuts and
singles from every period of the format’s history and
includes some alternative country and bluegrass selec-
tions as well. The site identifies each song being played
by title, artist, and album title. It also allows users to
program their own music selections.

The Canadian Country Music Assn. will posthu-
mously induct singer/songwriter Colleen Peterson and
Anne Murray’s former manager, Leonard Rambeau,
into its Hall of Fame this September in Edmonton,
Alberta, during Country Music Week.

Jennifer Page is named music director at Jones Inter-
national Networks’ Great American Country video net-
work, replacing Harriett Connolly, who exits. Page was
a part-time air personality at Jones’ U.S. Country format
and previously was music director of KYGO-FM Denver.

NewKastle Entertainment has signed Mike Lawler
to a writing and co-publishing deal. Lawler has per-
formed with James Brown, Steve Winwood, and the
Allman Brothers and recently completed projects with
Elton John and Collective Soul.

RADIO NEWS: Afternoon personality Larry Bear
has been promoted to PD at WYNY (Y107) New York.
Bear stepped in as interim PD following the departure
of Darrin Smith for the dotcom world a few months ago.

by Phyllis Stark

of Bruce Hornsby’s
“Every Little Kiss” fea-
turing Hornsby on piano.

Chely Wright will be featured singing “Part Of Your
World” on the soundtrack to Disney’s “The Little Mer-
maid 2,” due in September. She will perform the song
August at the film’s Hollywood premiere.

Capitalizing on Kenny Chesney’s much-publicized
recent arrest in Buffalo, N.Y,, after he took a little ride
on a police horse, BNA Records papered telephone
poles along Music Row with “wanted” posters solicit-
ing votes for Chesney in the Country Music Assn.
Awards’ male vocalist of the year category.

Wynonna will be the only country artist featured in
a photo essay on women in music in the September issue
of Interview magazine. The photos were taken by video
director Hype Williams and feature artists Williams
has worked with on videos, including Missy “Misde-
meanor”’ Elliott, Lisa “Left Eye” Lopes of TLC, and
Macy Gray.

Clay Walker’s “The Chain Of Love” will be used in
the Warner Bros. film “Space Cowbays,” due in theaters
Aug. 4. The film was directed and produced by Clint
Eastwood and stars Eastwood and Tommy Lee Jones.
Songwriters are Jonnie Barnett and Rory Lee.

Patsy Lynn of Warner Bros. duo the Lynns and her
husband, Phillip Russell, welcomed their second child,
Phillip David Russell, July 3.
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by Wade Jessen

WARM COVERS: Up 421 detections, Alan Jackson’s reprise of Don
Williams’ 1979 chart-topper “It Must Be Love” (Arista/Nashville) takes
the biggest gain on Hot Country Singles & Tracks, where it rises 9-7,
hopping over Eric Heatherly’s “Flowers On The Wall” (Mercury), which
gains 152 plays to bullet at No. 8. A pop and country hit for the Statler
Brothers in 1965, “Flowers” is Heatherly’s debut single.

Jackson’s song spins on each of our 154 monitored stations, with heavy
airplay (more than 35 plays) at 45 stations, including KPLX Dallas, the
airplay leader with 48 detections. Other leading stations are WPOR
Portland, Maine (46); WROO Jacksonville, Fla. (45); and KUZZ Bak-
ersfield, Calif. (45). Meanwhile, Jackson’s platinum “Under The Influ-
ence” scans more than 10,000 to close at No. 15 on Top Country Albums.

WE ARE WHAT WE IS: Once upon a time long ago, country artists
took pride in calling themselves hillbillies. For decades after the '50s
rock’n’roll invasion, most country acts blushed, apologized for, and
shunned the identity. Now, a crop of current entertainers, including
Toby Keith and Montgomery Gentry, are bursting out of the prover-
bial closet and proudly waving the hillbilly banner.

Keith’s current single, “Country Comes To Town” (DreamWorks),
which gains 252 detections and takes Airpower honors on Hot Country
Singles & Tracks (23-20), celebrates being “a hayseed and a plowboy, a
farm kid and a eowboy” who “runs around with hillbilly girls.” It
appears just below his former single, “How Do You Like Me Now?!.”
which gains 20 spins to bullet at No. 19.

Meanwhile, rootsy duo Montgomery Gentry, whose “Self Made Man”
(Columbia) gains 134 plays (43-33), recently responded to New York
Times columnist Neil Strauss, who, according to a prepared statement
issued by the duo’s publicist, had “dismissed the [country genre] as ‘low-
brow.” ” In their letter of response, Eddie Montgomery and Troy Gen-
try wrote, “Anyone who has heard our first single, ‘Hillbilly Shoes,’
which is about knowing people rather than judging them, knows that
the last thing we do is define people we don’t know by stereotype. Snap
judgments are too easy and often wrong.”

My, how polite things have become since one well-known second-gen-
eration performer wailed the words to “If You Don’t Like Hank Williams
(You Can Kiss My Ass).”

CASH, CHECK, OR MONEY ORDER: Up 3,500 units, Anne Mur-
ray’s “What A Wonderful World” (Straightway) takes Greatest Gainer
roses on Top Country Albums, an increase sustained largely by fulfill-
ment of television sales and by shoppers who viewed the PBS special of
the same name during the network’s June fund-raising drive.

Murray’s set, which also jumps 8-5 on this issue’s unpublished Top
Contemporary Christian Albums, bowed with 3,000 scans in the Nov. 6,
1999, Billboard. In the Feb. 12 issue, a backlog of television sales drove
the title to its peak positions at No. 1 on the Christian list and No. 4 on
the country chart.

SKAGGS LABEL SALUTES BILL MONROE

(Continued from page 58)

huge statement. He certainly had an
attitude, and when he played man-
dolin and [sang], he brought that
attitude to the music.”

Skaggs waited until it “felt right”
to start “Big Mon,” which he had en-
visioned a year before Monroe’s
passing. “His music touched so many
musicians and styles, but I didn’t
want it necessarily to be a ‘tribute.’
Many times [the word] ‘tribute’
becomes a noose around a project,
because [then] no one’s really play-
ing that hard,” he says.

But such was not the case on “Big
Mon.”

“Travis Tritt did an awesome ver-
sion of ‘My Little Georgia Rose,’”
continues Skaggs. “He wanted it to
be all acoustic and practiced banjo
for a month to get his chops up. And
on my cut with Joan Osborne, I
couldn’t believe how our harmonies
blended. I sing with a lot of people,
but she captured my phrasing bril-
liantly and was really in touch with
the sound of the ‘ancient tones’ that
Mr. Monroe spoke about [and which
Skaggs named his 1999 album
after].”

Skaggs also cites the Whites’ ver-
sion of Monroe's “Used To Be,”
which features Buck White’s man-
dolin and piano playing, and Bruce
Hornsby’s rendition of “Darlin’
Corey.”

“Buck understands both bluegrass
mandolin and Western swing piano,”
notes Skaggs, “and Mr. Monroe loved
his piano playing and always wanted
to do something with piano in his
music but never got the chance. So
Buck played from a mandolin play-
er’s point of view, like how Bruce
plays piano like he thinks it’s a banjo.
So there’s a tie-in somehow with
bluegrass to piano.”

Borders music buyer John Bronic-
ki thinks that such “big-name peo-
ple” as Hornsby will “attract a lot of
people who don’t really know blue-
grass music or think of it still as a
hillbilly kind of thing.” Bronicki, who
likens the disc to Ralph Stanley’s
successful “Clinch Mountain Coun-
try” all-star duets album, looks to
promote it in the chain’s front-of-the-
store listening stations and holiday
publication. He also salutes the “not

necessarily straight bluegrass” ver-
sions of the contents.

“They're making their own inter-
pretations, and it’s good to see that some
of these artists know the roots that
got them to where they are,” he adds.

Skaggs says that if he can enlist
other “Big Mon” participants, he’ll
take the concept to the late-night
shows and to key cities for promo-
tional concerts. Stan Strickland,
Skaggs’ managing partner for
Skaggs Family Records, says that
“several hundred thousand dollars”
has been set aside for mainstream
marketing, “because we think we
can go the distance.”

Country music fans will be
drawn in by the presence of their
favorite artists, says Strickland.
“Then the whole community of jam
bands follows everything Bruce
does, and Joan has roots in the pop
community and among world music
fans. So we decided to have as
broad an account base at retail as
possible and reach out with con-
sumer advertising farther than
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ever, at Vanity Fair, GQ, Spin,
Rolling Stone—not just traditional
country publications.

“We’re talking with a couple of
networks about doing a TV special
and treating it as a major release
with the respect and deference [it is]
due,” he says.

To bolster its in-house publicity
efforts, the label has hired the Press
Office to work “Big Mon.” Strick-
land hopes to “pull a few singles” for
radio but hasn’t received the neces-
sary permission from the various
managers and labels involved. But a
six-minute promotional video of doc-
umentary footage and artist inter-
views has been shown to great
effect at the annual sales convention
for Distribution North America,
which distributes Skaggs Family
Records.

Skaggs is planning a second “Big
Mon” volume. “Now me and Bruce
are going to do a project next fall,”
he adds. “It shows how Mr. Monroe’s
influence and roots continue to flour-
ish, even past his death.”
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Fan Fair Fun. Just prior to the MCA Nashville Fan Fair show, Universal Music
Group and MCA Nashville staffers gathered for a pre-show dinner. Pictured in
the front row, from left, are MCA Nashville president Tony Brown and MCA
Nashville chairman Bruce Hinton. In the second row, from left, are Universal
Music Group chairman Doug Morris, Lee Ann Womack, Allison Moorer, Alecia
Elliott, Universal Records president Mel Lewinter, and MCA Nashville senior VP
of A&R Mark Wright. In the third row are Vince Gill; MCA and Mercury Nashville
CFO Ken Robold; Sons Of The Desert's Tim Womack, Drew Womack, and Doug

Virden; and Gary Allan.

COUNTRY SINGLES A-Z
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I'M HOLDIN' ON TO LOVE (TO SAVE MY LIFE) (Universal-
Songs Of PolyGram Intemational, BM/Loon Echo, BMI/Zomba,

ASCAP) WBM

INEED/VOU (Aviose, ASCAP/EMI Christian, ASCAP/EMI April,
ASCAP/leskal

1PRAY FOR YOU ( S(xvy/ATV Cross Keys, ASCAP/That's Rich,

FAITH IN YOU (Steve Wariner, BMI/Mr. Bubba, BM/Sony/ATV 69
Tree, BMD HL/WBM Famous,

7 ITMUSTBE LOVE (Umvefsal PotyGram Intemational,
FLOWERS ON THE WALI. (Umdlappell BM\/Copyright Man- ASCAPRanger Bob, ASCAP) WBI

Intzmational, B

2
55
32 FEELS LIKE LOVE (Vinny Mae, BMI) WBM
agement
45  GOING NOWHERE (Songs Of Umversal BM\/Fainting Goat,

IT'S ALWAYS SOMETHIN' (Wamef Tamertane, BMI/Golden
Wheat, BM/Careers-BMG, BMI) HLUWBM

| WILL..BUT (Without Anna, ASCAPMagnolia Hill
ASCAPMcSpadden-Smith, ASCAP) CLM

JUST ANOTHER DAY IN PARADISE (EMI April, ASCAP/Phil Vas-
sar, ASCAP/Almo, ASCAP/Daddy Rabbit, ASCAP) HLAWVBM

KATIE WANTS A FAST ONE (Songs Of Peer, ASCAP/Steve
Wariner, BMI) HLWBM

KISS THIS (Acuff-Rose, BM/Thea Later, BMICurb,
ASCAP/Gharlie Monk, ASCAP/Mick Hits, ASCAP) HL/WVBM
LET'S MAKE LOVE (Songs Of Nashville DreamWorks, BMI/Cher-
ry River, BMUWamer-Tameriane, BMi/Golden Wheat,
BMV/Careers-BMG, BMI/Siiverkiss, BMI) CLWHLWBM

A LITTLE GASOLINE (Mighty Nice, BM\/Blue Water,
BMI/Sony/ATV Cross Keys, ASCAP)HL

LOI:AELV (WB, ASCAP/Maverick, ASCAP/Big Red Tractor, ASCAP)
WBI

A LOVE LIKE THAT (EMI April, ASCAP/K-Town, ASCAP/WB,
ASCAP/Platinum Plow, ASCAP) HLAWBM

LOVE SHE CAN'T LIVE WITHOUT (Blackenied, BMVAcuff-Rose,
BMI) HLWBM

LOVIN YOU AGAINST MY WILL {Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

MURDER ON MUSIC ROW (Wandachord, BMU/Shell Point,
BM|/Pier Five, BMI)

MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vassar. ASCAP)

HL

NO PLACE LIKE HOME (Wamer—Ian‘evtane BMI/Crrtchield,
BMIMAS Veriture, BMT) WBM

ONE VOICE (Starstruck Angel BMUMalioy's Toys, BMVSony/ATV
Tree, BMi/Don Cook, BMI) HL

PARADISE (Sony/ATV Tree, BMYTripke Shoes, BM/Cobum,
BMY/Ten Ten, BMi/Sony/ATV Songs, M) HL/WBM

PERFECT WORLD (Traveiin 200, ASCAPo Man, BMUWacissa
River, BMVMRBI, BMI}

R 82 9 93

e 8B N 8 8RB K &8 8 LS

5 PRAYIN' FOR DAYLIGHT (WamerTamertanie, BMI/Careers-

BMG, BMI/Sontanner, BMI) HLAWBM

33 SELF MADE MAN (Sony/ATV Tree, BMI/Starstruck Angel, BMI) HL

66 SEND DOWN AN ANGEL (Louise Red, BMi/Songs Of Windswept
Pacific, BMUFull Pull, BMI)

72 SEVENTEEN (Careers-BMG, BMI/Silverkiss, BMI) HL

50  SHAME ON ME (Golden Phoenix, SOCANMiayasongs,
SOCAN/Gary Bur, ASCAPUniversal-MCA, ASCAP) WBM

36 SHEAINT THE GIRL FOR YOU (Wamer-Tamertane, BM/Mother
Tracy, BMHamstein Cumberiand, BMi} WBM

25 SHE'S MORE (Starstruck Writers Group, ASCAP/Glen Nikki,
ASCAPWamer-Tameriane, BMYCrutchfield, BMI) HLAWBM

54 SHE WENT OUT FOR CIGARETTES (Gibron, BMV/Atantic,
BMI/Sony/ATV Tree, BMI/Cake Taker, BMI) HL

71 SINNERS & SAINTS (Vip \Appemlan ASCAP/EMI Tower Street,
BMVEMI Blackwood, BMI) HL

73 SIN WAGON (Scrapin' Toast, ASCAPWoolly Puddin. BMI/Bug,

10

51

BMUEMI Blackwood, BMU/Singles Only, BMI) HL

SOME THINGS | NEVER CHANGE (Waltz Time, ASCAP/Rick Hall,
ASCAP/EMI April, ASCAP) HLWBM

STUFF (Sony, ATV Cross Keys, ASCAP/EMI Blackwood,
BMi/Songs Of Sea Gayle, BMI} HL

THAT'S THE BEAT OF A HEART (odeho, ASCAPMizMo,
ASCAP/TFC, ASCAP/Songs Of Universal, BMI/Fifly Seven Vari-
efies, BMI} WBM

THAT'S THE KIND OF MOOD I'M IN (EMI Blackwood, BM|/Buzz
Cut, BMYTy Land, BMMike Curb, BMVDiamond Storm, BMI)

HLAWBM
THAT'S THE WAY (Almo, ASCAP/Anwa, ASCAP/WB,
ASCAP/Platinum Plow, ASCAP) WBM
THERE YOU ARE (Universal-MCA, ASCAP/Soda Cresk,
ASCAP/Sony/ATV Tree, BMI/Love Monkey, BMI) HLAWVBM
THIS TIME AROUND (Wamer-Tameriane, BMI/Smith Haven,

BM)) WBM
61 TIME, LOVE & MONEY (Reynsong, BMI/Bayou Boy, BMI/Lucky
'Lgdy Bug BMIMWrensong, BM/Starstruck Writers Group,

60 TIRED OF LOVING THIS WAY (EMI Blackwood, BM/BritSar,
BMI/BMG Songs, ASCAP/Bases Loaded, ASCAP) HL
6 UNCONDITIONAL (Starstruck Witers Group, ASCAP/Glen Nikid,
ASCAP, Of Universal, BMI) HLAWBM
15  THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda,
ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams, ASCAP/Coyote
House, ASCAP/Famous, ASCAP) HL
41 WE DANCED (EMI April, ASCAP/Sea Gayle, ASCAP) HL
3 WHAT ABOUT NOW (WB, ASCAP/Maverick, ASCAP/Nates To
Music, ASCAP/0-Tex, BMi/Blind Sparrow, BM/Muy Bueno,
BMY/Sony/ATV Tree, BMI/Ron Harbin, ASCAP) HLAWBM
22 WHEN YOU COME BACK TO ME AGAIN (No Fences,
ASCAP/Major Bob, ASCAP/In My Dreams, ASCAP) WBM
a &EN VOB' NEED MY LOVE (EMI Blackwood, BM/Starstruck
HL
47 WHERE ARE YOU NOW (Mighty Nice, BMYWait No More,
BMY/Blue Water, BM|/MWhy Walk, ASCAP) HL
2 YES! (McSpadden—Smm ASCAPACG, ASCAP/EM) Blackwood,
BMU/Singles Only, BMI/Starstruck Angel, BMMakeshift,
BM/Cuts R Us, BMI) HL
17 L(‘)';llélMslh\flAYS BE LOVED BY ME (Somy/ATV Tree, BMI/Show-
14 YOUR EVERYTHING (Songs Of Nastwille Dreamorks,
BMYCherry River, BM/BMG Songs, ASCAP/Vessiree Bob,

ASCAP) CLMMHL

75 YOU WANNA WHAT? (Zach NWill, ASCAP/Andy Bo,
ASCAP/Tempirt, BMD)

48 YOUWONT BE LONELY NOW (Sony/ATV Tree, BMI/Songs Of
Teracel, BMYBig Red Tractor, ASCAP/Hay Wagon, ASCAP) HL
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
u BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 154 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
® WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. o
JULY 22, 2000 ™ P b i
z z = =
ek | pE %O ‘Z’E TITLE ARTIST ‘é 28|55 %o 3"’;‘ TITLE ARTIST *g
E2 |32 2| 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & T2 9% |22 5| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
R | — THAT'S THE KIND OF MOOD I'M IN PATTY LOVELESS
I N?\;\JJ i 40 | M | T | £GORDY.IR. (RGILES,T NCHOLS,G.GODARD) © © eFc 798471 | 39
YO N 3weeksatNo. 1 LEE WOMACK WITH SONS OF THE DESERT LOVE SHE CAN'T LIVE T CLINT BLACK
1 I l 18 M.WRIGHT (M.D. SANDERS.T.SILLERS) (V) MCA NASHV‘L_L.E_!72!58 i L 42 4 5 C.BLACK (C.BLACK,S.EWING) WITHOU RCA ALBBUM CUT 40
YES! CHAD BROCK WE DANCED BRAD PAISLEY
- B 2 23 N.WILSON,B.COANNON {C.BROCK,S.SMITH,J.COLLINS) (C} (D) (V) WARNER BROS. 16876/WRN 1 1 4 30 4 .ROGERS (B.PAISLEY,C.DUBOIS} ARISTA NASHVILLE ALBUM C%T 4
WHAT ABOUT NOW LONESTAR BORN TO FLY SARA EVANS
@ ¢ 6 1 15 | DHUFF (A SMITH.A BARKER R HARBIN) WIBNAGO2121 | O 55 | ] 4 | P WORLEY (S.EVANS MHUMMON,D.SCOTD RoA ALBUM CUT |
(@] 5| 5| 1| LB REBA MCENTIRE | 43 | a1 | 43| 14 | IFYOUCAN TAMMY COCHRAN | 4,
! R. IRE (D.WARREN) (V) MCA NASHVILLE 172143 B.CHANCEY (J.SWINEA) (C) (D) EPIC 79415 t
PRAYIN' FOR DAYLIGHT RASCAL FLATTS BEST OF INTENTIONS TRAVIS TRITT
3| o 8 | 21 | 1 BRIGHT.M WILLIAMS (5 BOGARD,R GILES) (D) LYRIC STREET 1640391 | ° 47| 8 | 4 | g AR RLTIRITT (TTRITD) cowumsiaateum cutt | 4
UNCONDITIONAL CLAY DAVIDSON GOING NOWHERE WYNONNA
§ - 4] B | S henDRIcKs.L.coLE (L.HENGBER, D.BRYANT R RUTHERFORD) () (0) (V) VIRGIN 386901 | 43 ] 45 | B | ISTROUD (K.FLEMING,P.BEGAUD,Y.CORISH) (V) CURB 172155MERCURY | *3
q 12 13 IT MUST BE LOVE ALAN JACKSON 7 46 16 16 12 GOODBYE IS THE WRONG WAY TO GO WADE HAYES 15
K.STEGALL (B MCDILL) ARISTA NASHVILLE ALBUM CUT R.DUNN, T.MCBRIDE (5.CAMP,W.SMITH) (C) (D) MONUMENT 79414
8 11 2 FLOWERS ON THE WALL ERIC HEATHERLY 8 50 50 6 WHERE ARE YOU NOW TRISHA YEARWOOD 47
K.STEGALL (L.DEWITT) (C) (D) (v) MERCURY 170128 t G.FUNDIS,T.YEARWOOD (K RICHEY,M.C.CARPENTER) (V) MCA NASHVILLE 172170 t
9 7 7 15 JSS?%EDTé"émﬁaOgEE}/S&g\ld/l?glgIESLERWALDR'DGE TIM MCGRAW 7 57 62 3 YOU WON'T BE LONELY NOW BILLY RAY CYRUS 18
I B . . W ) CURB ALBUM CUT D.HUFF (B JAMES,J. BETTIS) (C) (D) MONUMENT 79440 t
THAT'S THE WAY JO DEE MESSINA HE WILL, SHE KNOWS KENNY ROGERS
11| 131 101 5 IMORE, T MCGRAW (A ROBOFF,H.LAMAR) o cure 731061 | 10 % | 9B 1 4 | CROGERS .LESLIEF ROGERS) DREAMCATCHER ALBUM CUT 1 | 2
SHAME ON ME THE WILKINSONS
| | 1| 10 ggh?uc?v‘,\:_w'yRLnglfg LEIGH) MONUB&E&Z’&%? 11 S0 | 45 ) 88 | 7 D.JOHNSON.R. ZAVITSON, T HASELDEN (5. WILKINSON,G.BURR) GianT atgun cut | 49
(D[ 15| 18 | 28 | TWILL..BUT SHEDAISY | | 51| 51 | 60 | 4 | THIS TIME AROUND YANKEE GREY | s,
D.HUFF (K.0SBORN, J.DEERE) LYRIC STREET ALBUM CUT 1 R.E.ORRALL,J.LEO (T.HUNT,J.CAVERLEE,T.CLAYTON) MONUMENT ALBUM CUT
13 | 10| 3 | 25 | COULDN'T LAST A MOMENT COLLIN RAYE | 4 52 | 52| 57 | 7 | PARADISE CRAIG MORGAN | 5,
D.HUFF,C.RAYE (D.WELLS,J. STEELE) () (D) (V) EPIC 79353 B.CANNON,N WILSON (C.MORGAN H.ALLEN) ATLANTIC ALBUM CUT
16 | 17 | 22 | YOUR EVERYTHING el IR 8 | 5455 ] 5 IBEISLIr:/!gF\(,éI(T SNOW,F.GOLDE) D{REEESI%ARKQTEiES\gE -
M.ROLLINGS,K.URBAN (C LINDSEY,B.REGAN) (V) CAPITOL 58847 + : SNOW,F. MW
5 | 12| 10| 29| THEWAY YOU LOVE ME FATH HILL || 54 | 53 | 514 | 7 | SHE WENT OUT FOR CIGARETTES CHELY WRIGHT | 49
B.GALLIMORE,F.HILL (K FOLLESE M.DULANEY) WARNER BROS. ALBUM CUT/WRN 1 T_BROWN,B.C¢NNON,N,WILSON (R.GUILBEAU,J MCELROY) (V) MCA NASHVILLE 172161 t
16 | 1 9 3 | T O ke o meRnETT LS e a8 % | 8] 0] 18| Ch iR (s e ampeson R
YOU'LL ALWAYS BE LOVED BY ME BROOKS & DUNN PERFECT WORLD SAWYER BROWN
18 | 21 | 13 | g GALLMORER.DUNN,K BROOKS (R.OUNN,T MCBRIDE) (©) (V) ARISTA NASHVILLE 13198 | 1/ B | x:.‘lvllgi:li:ﬁ?:s;js(?gwLELER’P.THORNYB.MAé)?g);CE'—_CC\?:gTI)\IER = GACRUTRS ‘E;%MOCKUST i
IT'S AYS IN’ =
ol D,COOf(\,I[.\cVIILSON (?II.OG’:IEEEI.':.MAVO) EPICJREU?II]QJ:TIE 18 o) 3 ZWLAOR%R :chéR#;S:fWARINER) CATPlyTO}: é?ﬁg (c)urJ 2
HOW DO YOU LIKE ME NOW?! TOBY KEITH 64 | — | 2 38
| 15136 | STR0UD,T KEITH (TKEITH.C CANNON) (V) DREAMWORKS 459041 1 | | ZSCAREMBEESON.D BA RIMMER) EREIATBOMCUT]
AIRPOWER 62 66 3 I'M HOLDIN' ON TO LOVE (TO SAVE MY LIFE) SHANIA TWAIN 59
——ll A w — R.J.LANGE (5. TWAIN,R.J.LANGE) MERCURY ALBUM CUT
COUNTRY COMES TO TOWN TIRED OF LOVING THIS WAY COLLIN RAYE WITH BOBBIE EAKES
B 2618 | RoUDT KETH (EETH) DREAMWORKTSOA?;(USELTT': 20 73] 6% 1 & | UFF,CRAYE (GLESAGE AMELLON) EPICALBUM CUTT | O
WHEN YOU NEED MY LOVE DARRYL WORLEY 61 67 { 4 | TJIME, LOVE & MONEY RONNIE MILSAP | 55
22 1 2 | 1T | [ G1RoUD.F.ROGERS (D WORLEY W VARBLE) (C) (D) (¥) DREAMWORKS 459043 1 | 2! 2 :‘AHS’;[:;'E;S(‘)S‘:‘U;IENS'YCR:”OB@AUX'D'BERG’ AR T ALX’:\‘V'JR:gK?gsNa
@| 2| 2|n Xﬁ?ﬁ%ﬁﬁgsﬁ%ﬂg ﬁ,{‘% QIMEFGATY CAPE@&LEMEEBQL}S 21 62 | %9 | 5 | 20 | {BROWNGSTRAIT (LCORDLE.LSHELL MCANASHVILLE ALBUM CUT | 38
ALMOST DOESN'T COUNT TR TS 68 | _ | 2 | NOPLACE LIKE HOME GEORGIA MIDDLEMAN | ¢3
@ u| 2| C.CHAMBERLAIN (S.PEIKEN.G.ROCHE) (V) MERCURY 172153 | 23 g?‘gELDEN-R-Z‘W”SON (K.ROCHELLE A} MASTERS) K:ITA}E\T( A&B:%CEU;
| NEED YOU LEANN RIMES 63 75 3 63
26 | 78 | 15 | b 1icARN£.DEGARMO,ELAMBERGM.CURB (T LACY.D MATKOSKY) (V) SPARROW 88644/CAPITOLICURB 1 | 2 IB'VDVICSJ(;:’.?'\;AET-EriA':"i{:'\E']’\"R\L(X;AROTHERS) MER;‘ARNY :‘L'Btjglgg
SHE'S MORE ANDY GRIGGS 65 56 68 3 56
25 20 16 30 D.MALLOY. ] & SMITH (L HENGBER.R CROSEY) (V) RCA 65936 7 4 E.GORDY,JR.,R.BENNETT (C.ROBISON) MONUMENT ALBUM CUT
LET'S MAKE LOVE FAITH HILL WITH TIM MCGRAW | B
128 1 30 | g Gvores hit (C.LINDSEY,M.GREEN, B.LUTHER A.MAYO) WARNER BROS, ALBUM CUTICURBIWRN | 20 Hot SHot Desut
ONE VOICE BILLY GILMAN NEW) 1 SEND DOWN AN ANGEL ALLISON MOORER 66
8130109 D.COOK,B.CHANCEY,D.MALLOY (.MALLOY,D.COOK) © orerC7oaget | 2/ > ;:’GSIE gi?(él;;?:.m EMOORER - — NASTHEVI::I 153\7;;
THERE YOU ARE MARTINA MCBRIDE ..67 NEW 1 67
B | 31| 1| ) MCBRIOE.P WORLEY (8 DIPIERO,E.HILLM.D. SANDERS) WRGAG0214 | 28 ;Sy';Hé;?ETGQ:;T#A? (%g'LLER'T'ROGERS’ MERTcll:\:Y ALBGUM;UT
3] 32 18 gHAT‘S THE BEAT OF A HEART THE WARREN BROTHERS FEATURING SARAEVANS | 5 | | 7 11 | 5 GaLLMORE,J.STROUD ¥MIC\GRAW (P.VASSAR) CURBhﬂfsurs cg 68
FARREN (T.CLARK, T.HEINTZ) (v) BNA 62013 1 - - = ik ~ -
| PRAY FOR YOU JOHN RICH
30| 3410 fg%lszwéEJ.OVE V) MCA NASH\XL[{\'EQEZ?(!!%% 30 83 | 66| 72 3 J.RICH,S.VAUGHN (J RICH,K ALPHIN) BNA ALUBM CUT t 66_
- - CHANGE SONS OF THE DESERT
33 37 g | KISSTHIS AARON TIPPIN | 34 72 N 19 J.SLATE,M.WRIGHT,SONS OF THE DESERT (C WISEMAN,M.SELBY) (V) MCA NASHVILLE 172156 1 &
ATIPPIN,B. WATSON,M.BRADLEY (A.TIPPIN,T TIPPIN,P.DOUGLAS) LYRIC STREET ALBUM CUT t
@ 32 | 33 [WNER BLUE MOON STEVEHOLY | 3 65|65 | 1l EIS'#E%EL’EE/&P?’IE\R'”;«SJ B.RUDD,D.WORLEY) ASYLSME?L'ESI\E cﬁ/r;‘vgﬁ %
W.C‘R!MhEAS {G.LEACH,M TINNEY) (C) (D) (v) CURB 73087 72 | 5 [ | 4 | SEVENTEEN TiM MCGRAW | 77 |
(33)| 34 | 35 | 14 | SELF MADE MAN MONTGOMERY GENTRY | 34 B.GALLIMORE, J.STROUD, T.MCGRAW (A.MAYO,B.LUTHER C.LINDSEY) CURB ALBUM CUT
J.SCAIFE {J.KNOWLES, W.VARBLE) COLUMBIA ALBUM CUT SN WAGON = BIXIE CHICKS
LONELY TRACY LAWRENCE RE-ENTRY | 4 65
36 38 9 F ANDERSON,T.LAWRENCE, B.CARR (R DEAN.R L BRUCE) Y A 34 B.CHANCEY,P.WORLEY (N.MAINES,E.ROBISON,S SMITH) MONUMENT ALBUM CUT
: v = - == BREATHLESS RIVER ROAD
(35| 35 | 36 | 17 | LOVIN' YOU AGAINST MY WILL GARY ALLAN | 54 T4 | 85 | S | 14 | FiEEaNKT BRUCE (N THRASHER K SHIVER K BLAZY) (© 0 v vireI 38699 1 | %
T.BROWN,M.WRIGHT (J.0'HARA) (V) MCA NASHVILLE 172140 t YOU WANNA WHAT? ALECIA ELLIOTT
370 19| E?OESTIE\DL'?V'IAETLTBEESJI TAIEEE%% YOU (C)T(SEEPF'(CI r;‘gLs%;St 36 5 njp st T.BROWN,J.TEAGUE (A.ELLIOTT,A.BOHATIUK B.TERRY) (V) MCA NASHVILLE 172159 1 _ 70
- JUST ANOTHER DAY IN PARADISE PHIL VASSAR =i (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the
. 38 2 4 B.GALLIMORE,P.VASSAR (P.VASSAR,C. WISEMAN) ARISTA NASHVILLE ALBUM CUT 3 top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 25 are
— STUFF DIAMOND RIO removed from the chart after 20 weeks. t Videoclip availability. Catalog number is for CD single, or vinyl single if CD single is unavaitable. (C) Cassette
39 41 10 M.D.CLUTE,DIAMOND RIO (K GARRETT. TOWENS) ARISTA NASHVILLE ALBUM CUT 1 38 single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X)

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

Bilboord. Top Country Singles Sales. ... ..

STORE, MASS MERCHANT, AND INTERNET SALES SoundScan®
RePORTS coLLECTED, comPILED, AND Provien &y | TN
4 4
23| 55| %g| gk A
2|32 | 2| 28| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST T2 32| 32| 28| TITLE MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—t]l NO. 1 B 15 | 14 | 41 | BIG DEAL curs 7308 LEANN RIMES
1 1 11 | ONE VOICE EpiC 79396/SONY 4 weeks at No. | BILLY GILMAN NEW ) 1 | YOU WON'T BE LONELY NOW MONUMENT 79440/SONY BILLY RAY CYRUS |
3 3 5 THAT’S THE WAY CURB 73106 JO DEE MESSINA 16 13 13 22 JIMMY’S GOT A GIRLFRIEND GIANT 16887/ WARNER BROS. THE WILKINSONS
3 2 2 23 BREATHE WARNER BROS. 16884/ WRN FAITH HILL 17 16 15 46 ONE HEART AT A TIME ATLANTIC 84117/AG VARIOUS ARTISTS
O] 6 6 | 11 | WHEN YOU NEED MY LOVE DREAMWORKS 453043/INTERSCOPE DARRYL WORLEY 21 | — | 22 | BLUE MOON/DON'T MAKE ME BEG CURB 73087 STEVE HOLY
5 4 4 16 YES! WARNER BROS. 16876/WRN CHAD BROCK 19 17 16 23 AMAZED @ BNA 65957/RLG LONESTAR
6 5 5 20 | GOODBYE EARL @ MONUMENT 79352/SONY DIXIE CHICKS 20 18 17 19 | COULDN’'T LAST A MOMENT &PIC 79353/50NY COLLIN RAYE
7 9 10 21 UNCONDITIONAL VIRGIN 38690 CLAY DAVIDSON 21 19 18 14 DO | LOVE YOU ENOUGH coLumBIA 79379/SONY RICOCHET
8 7 9 | 17 | FLOWERS ON THE WALL MERCURY 170128 ERIC HEATHERLY 22 | 23 | 161 | HOW DO | LIVE A’ CURB 73022 LEANN RIMES
9 11 11 12 SHE AIN'T THE GIRL FOR YOU Ep(C 79380/SONY THE KINLEYS @ 23 21 8 GOODBYE IS THE WRONG WAY TO GO MONUMENT 79414/SONY WADE HAYES
10 8 8 16 UNBREAKABLE HEART DREAMWORKS 459042/INTERSCOPE JESSICA ANDREWS 24 20 19 12 FOREVER WORKS FOR ME (MONDAY, TUESDAY, WEDNESDAY, THURSDAY) GIANT 16871 WARNER BROS NEAL MCCOY
11 10 i 12 PRAYIN’ FOR DAYLIGHT LYRIC STREET 164039/HOLLYWOOD RASCAL FLATTS RE-ENTRY 45 IT DON'T MATTER TO THE SUN/LOST IN YOU @ capiToL 58788 GARTH BROOKS AS CHRIS GAINES
12 12 12 6 IF YOU CAN EPIC 79415/S0NY TAMMY COCHRW (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000 units
@ 14 p— ? THAT’S THE KIND OF MOOD I'M IN EPIC 79447/50NY PATTY LOVELESS L(éﬁld@)}.ze(;gf\g“cliggﬁ?gg?é%rggusnr}gt?g:; r;fné rsnollljfgslégf I(:le'itmum), with multimillion titles indicated by a numeral following the sym-
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Artists & Music

ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SounoScan®
AND INTERNET SALES REPORTS COLLECTED, ComPILeD, v PRovioen 6y [T

| IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)
L

TITLE

35 | ANDREA BOCELL!1 A
PHILIPS 462600 (12.98/18.98)

~

—em@ll NO.1 B—

s ol | SACRED ARIAS

| WALT DISNEY 860986 (17.98 CD)

CHICAGO SYMPHONY ORCHESTRA (LEVINE)

FANTASIA 2000

Clasvical
KEEPING
SCORE

| YO-YO MA/EDGAR MEYER/MARK O'CONNOR
SONY CLASSICAL 66782 (10.98 EQ/16.98)

APPALACHIAN JOURNEY

4|10 JOHN WILLIAMS

SONY CLASSICAL 89141 (17.98 EQ CD)

CLASSIC WILLIAMS

VARIOUS ARTISTS
CIRCA/VIRGIN 44890 (19.98/22.98)

THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD. . EVER!

SAN FRANCISCO SYMPHONY (TILSON THOMAS)

NONESUCH 79490 (16.98 CD)

6 | 8 | RcavICTOR 63511 (16.98 CD) COPLAND THE POPULIST
7118 533&5457'55% (11.98/17.98) 100 YEARS OF STRAUSS

8 IE.IIREFEORZAéO% (16.98 CD} LIBERA
s |12 KRONOS QUARTET CARAVAN

14 | 49 VARIOUS ARTISTS
CIRCAVIRGIN 42203 (19.98/22.98)

THE BEST OPERA ALBUM IN THE WORLD. EVER!

VARIOUS ARTISTS
VIRGIN 48634 (22.98 CD)

HARMONY

—
o

RE-ENTRY| 1£\ nrc 80471 (16.98 CD)

PHILHARMONIA ORCHESTRA (ZANDER)

BEETHOVEN: SYMPHONY NO. 5/7

2 LUCIANO PAVAROTTI

SINGS ITALIAN WEDDING FAVORITES

NONESUCH 79581 (16,98 CD)

DECCA 467241 () —
CARRERAS-DOMINGO-PAVAROTTI (LEVINE) @ _
14 1218 ATLANTIC 83110 (14.98/19.98) THE 3 TENORS_ PARIS 1998
15 | 11| 6 | STUTTGART CHANBER ORCHESTRA (DAVIES) PHILIP GLASS. STMPHONY NO3
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5 | 6 | 62 | LOUDONSYHPHONY ORCHESTRA WILLIWY A STAR WARS EPISODE | THE PHANTOM MENACE
6 [ 5 |58 | JOSHUABELLESA PEKKA SALONEN THE RED VIOLIN
¥ J ) 35) JOHN WILLIAMS GREATEST HITS: 1969-1999
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SONY CLASSICAL 51333 (24.98 EQ CD)

90 | WILLIAM ORBIT
MAVERICK 47596 (17.98 CD)
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PIECES IN A MODERN STYLE

:

25 RCA VICTOR 63516 (10.98/16.98)

BOSTON POPS ORCHESTRA (LOCKHART)

A SPLASH OF POPS

10 (103 gEAA'tﬁ(HUSBE'ELIJ(L;/’;gC“éAAg39MG (17.98 CD) THE SONGS THAT GOT AWAY
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14 | UTE LEMPER
DECCA 466473 (16.98 CD)

15 |15

PUNISHING KISS

2000 Biilboard/BPI Communications and SoundScan, tnc.
TOP CLASSICAL MIDLINE

1 MOZART IN THE MORNING VARIOUS
ARTISTS PHILIPS
2 BEST OF THE MILLENNIUM VARIOUS
ARTISTS oG
3 BACH’S ADAGIOS VARIOUS ARTISTS ERATO
4 SOUSA FAVORITES VARIOUS ARTISTS
STCLAIR
5 STARS & STRIPES BOSTON POPS ORCHES-
TRA FIEDLER RCA
6 SIMPLY THE BEST CLASSICAL ANTHEMS
VARIOUS ARTISTS ERATO
7 ROMANTIC ADAGIOS VARIOUS ARTISTS
DECCA
8 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR
9 PIANO FOR RELAXATION VARIOUS ARTISTS
RCA VICTOR
10 SOUSA: MARCHES VARIOUS ARTISTS LON-
DON
11 PACHELBEL CANON VARIOUS ARTISTS RcA
VICTOR
12 MOZART FOR YOUR MIND VARIOUS
ARTISTS PHILIPS
13 ESSENTIAL BACH VARIOUS ARTISTS DECCA
14 GREATEST HITS: MARCHES VARIOUS SONY
CLASSICAL
15 GUITAR FOR RELAXATION JULIAN BREAM
RCA VICTOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 athum units (Gold). A RIAA certification for net shipment of 1 mililon units (Platinum). @ RIAA certification for net
shipment of 10 million units (Diamond). Numeral following Piatinum or Diamond symbol indicates album's multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitipiies shipments by the number of
discs and/or tapes. *Asterisk indicates vinyl available. BBindicates past or present Heatseeker titte. Classical Midline compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical Budget. ©

TOP CLASSICAL BUDGET

1 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACY
2 BABY’'S FIRST CLASSICS VARIOUS ARTISTS
ST.CLAR
3 BABY’S FIRST MOZART VARIOUS ARTISTS
STCLAIR
4 GERSHWIN: AN AMERICAN IN PARIS VARI-
OUS ARTISTS MADACY
5 CLASSICAL MASTERPIECES VARIOUS
ARTISTS MADACY
6 BABY'S FIRST: BEETHOVEN VARIOUS
ARTISTS ST. CLAIR
7 LISTEN, LEARN & GROW: LULLABIES VARI-
QUS ARTISTS NAXOS
8 MOZART: SYMPHONY NOS. 40 & 41 VARI-
0OUS ARTISTS MaDACY
9 BEETHOVEN: SYMPHONY NOS. 5 & 9 VARI-
OUS MADACY
10 SPANISH GUITAR MUSIC JOHN WILLIAMS
SONY CLASSICAL
11 BEETHOVEN: PIANO SONATAS VARIOUS
ARTISTS MADACY
12 CLASSIC GOLD-BEST OF THE BEST VARI-
OUS ARTISTS LASERLIGHT
13 SOUSA AT THE SYMPHONY: VOL. 2 VARI
0OUS ARTISTS NAXOS
14 SOUSA MARCHES THE GRENAIDIER GUARD
BAND LONDON
15 BEETHOVEN: GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD

by Bradley Bambarger

THE MASTERSINGER: There are few more august
figures in classical music than Dietrich Fischer-Dies-
kau. The most recorded singer in history or not, the Ger-
man baritone has long upheld the highest of high-art
ideals in a world where such tenets seem to be heading
down a slippery slope. Renowned for its literary quality,
Fischer-Dieskau’s singing—with its keenly dramatie in-
flections—ser ves to render words and musie inseparable
and synergistic; yet his burnished tones have also rep-
resented something searching and spiritual. Fischer-
Dieskau’s vocal art seems to capture the very essence of
that German adjective #nig—a deep, heartfelt intimacy.

In this, Fischer-Dieskau’s T5th year, record companies
are justly marking his myriad acecomplishments in opera,
sacred and concert music, and—most of all—lieder: Con-
scripted into the German Wermacht as a young man,
Fischer-Dieskau didn’t begin his career in earnest until
his release from an American PO.W. camp in
Italy in 1945. Two years later, he sang his first
radio broadeast; Schubert’s tragic “Winter-
reise.” It marked the beginning of his touch-
stone relationship with the greatest of song
cycles, as he would go on to record the work
eight times over the next four decades.

Fischer-Dieskau waxed all 463 Schubert
lieder for the male voice for Deutsche Gram-
mophon from 1966-72—one of the totems of
recorded musie. Deutsche Grammophon is cel-
ebrating the singer’s big birthday in high style
with its beautifully presented, rarity-rich
“PFischer-Dieskau Edition.” Many of the items in the 21-
dise set are new to CD, and the 1968 take on Schubert’s
wistful “Die Schéne Miillerin” with Jorg Demus was
previously unreleased in any format.

In considering the Deutsche Grammophon hoxed set,
Fischer-Dieskau says that while it is “frightening to
think about all the time spent in recording studios” over
the years, he is very proud of the work. “It represents
the best of times for me as a singer, I think. Even look-
ing back, T would still say ‘yes’ to these records. And to
hear it now, the ‘Die Schone Miillerin’ with Jorg seems
special somehow. He is a marvelous musician.”

Other highlights of the Deutsche Grammophon “Fis-
cher-Dieskau Edition” include Beethoven, Brahms, and
Schumann lieder sets with Demus, as well as an early
take on Schubert’s “Schwanengesang” with Gerald
Moore and a later “Winterreise” with Daniel Baren-
boim. There are Mahler orchestral lieder with Rafael
Kubelik and Karl Bohm and excerpts from the long
series of Bach cantatas the singer recorded with Karl
Richter. There are two dises’ worth of opera arias,
including items from not only Mozart, Verdi, Strauss,
and Wagner but Handel, Gluck, and Puccini. Fischer-
Dieskau’s commitment to unsung song literature shows
in an entire disc devoted to Swiss composer Othmar
Schoeck, and his bravery in venturing into non-German
song is apparent in the material by Debussy and Ives.

Another prime item in the Deutsche Grammophon
edition is a recital of Hugo Wolf lieder, an incredibly
intense live 1973 recording with Sviatoslav Richter as
accompanist. Fischer-Dieskau is working on a biogra-
phy of Wolf, to be published for the centenary of the com-
poser’s death in 2003. The singer has also written books
on Schubert, Schumann, and Debussy, as well as a dis-
appointingly terse memoir, “Reverberations” (published
in English in 1990 by Fromm International). More up-
to-date but only slightly more revealing is Hans A.
Neunzig’s “Dietrich Fischer-Dieskau: A Biography,”
published in English in "98 by Amadeus Press.

The other Deutsche Grammophon birthday presents
include a rather oddly programmed and parsimonious-
ly annotated two-dise anthology, “The Mastersinger.”

FISCHER-DIESKAU

The set serves as a useful précis of Fischer-Dieskau’s
(non-modern) operatic roles, including generous sam-
ples of Mozart; a handful of Schubert songs are also
thrown in. Of more personal significance to the singer
is the first CD release of the live 1978 recording of Arib-
ert Reimann’s expressionistic Shakespearean opera
“Lear;,” a work for which Fischer-Dieskau served not
only as lead but as composer’s muse and advocate.

Beyond birthday issues, Fischer-Dieskau’s golden
moments on the Yellow Label include his classic 1966
“Winterreise” with Demus, issued in the “Originals”
series. For connoisseurs, it’s worth seeking out the disc
of highlights from the '64 recording of the opera “Elegy
For Young Lovers” by Hans Werner Henze, a modern
master with whom Fischer-Dieskau has had a long,
mutually supportive relationship.

For the best of Fischer-Dieskau’s early years, listen-
ers can turn to the EMI catalog for such items as the
1962 “Die Schiéne Miillerin” with early piano partner
Moore, a dise justly part of the label’s “Great Recordings
Of The 20th Century” series. Two other items in that
series feature the baritone as key soloist in large-scale
concert works: the tremendous Brahms “German Re-
quiem” under Otto Klemperer from 61 and the Mahler
“Des Knaben Wunderhorn” led by George Szell in ’68.
Another deserving set is the *79 recording of Hin-
demith’s powerful opera “Mathis Der Mahler,” with Fis-
cher-Dieskau in the title role.

As part of its celebrations for the Bach year,
EMI just reissued in its historical “Réf-
érences” series an inspired collection of Fis-
cher-Dieskau’s arias from the cantor’s cantat-
as, taped from 1958-60 with conductor Karl
Forster. Also, EMI's German arm has put to-
gether two enterprising three-disc Fischer-
Dieskau birthday sets: “Great Moments,” an
anthology of rarer opera arias, oratorio ex-
tracts, and lieder; and the revelatory “Lieder,”
a travelogue through mostly forgotten byways
of post-Schumann art song, recorded in the
*70s with composer Reimann at the keyboard.

Also out in time to mark Fischer-Dieskau’s 75th is a
live BBC recording of a 1970 Mahler recital in London
with pianist Karl Engel. On the BBC Legends imprint
(via New Note in the UK. and Koch in the U.S.), it is an
admirably engineered keepsake of an obviously extra-
ordinary evening, with the singer’s expressiveness in
the “Riickert-Lieder” at its most concentrated; the pal-
pable Weli schmerz in the dying falls of his “Ich Bin Der
Welt Abhanden Gekommen” (I Have Become A
Stranger To The World) is infinitely moving. Just as
potent in its more dynamic way is the version of the song
on the reissue of Fischer-Dieskau’s classic '68 Mahler
studio sessions with Leonard Bernstein at the piano;
the recordings have been beautifully remastered and
make for one of the highlights of Sony’s sadly discon-
tinued “Bernstein Century” edition.

Fischer-Dieskau retired from singing in 1993, a tran-
sition spotlighted in Bruno Monsaingeon’s textured,
career-spanning film biography “Autumn Journey”
(NVC Arts). Since then, he has returned to his early love
of eonducting. Some of the most lauded items in his siz-
able catalog on the Austrian Orfeo label see him leading
Wagner, Verdi, and Strauss scenes for his wife, soprano
Julia Varady. His latest Orfeo session had him con-
ducting three Schubert “youth symphonies” with the
Vienna Chamber Orchestra. Another professional pas-
time is the recitation of German poetry and artists’ let-
ters on dise. He contributed to the “Die Schone Miillerin”
in Hyperion's complete Schubert lieder edition (sung by
Ian Bostridge) by reading some of the related poems.

Teaching—something he shied away from early on—
has been another late focus. Fischer-Dieskau’s heart has
been warmed by the international bumper erop of young
lieder singers like Bostridge and Matthias Goerne in
recent years. “If you think about it, the lied was a passé
form already in the days of my youth—after Mahler and
Strauss, really,” he says. “But the art still has appeal for
singers and audiences. If it continues to last, it will be
because the best of these songs carry all the human feel-
ings you could hope to express—they are not only words
and music but something more.”
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Musker, Stirling Together Again

Songwriter & Publisher Seek Lahel For Musker’s Catalog

BY NIGEL HUNTER
LONDON—The pendulum has
swung back after 25 years, and song-
writer Frank Musker and music pub-
lisher Johnny Stirling are in business
together again.

Their current assets include Mus-
ker’s back catalog of some 600 songs
that reverted to him on June 30. They
say the songs are eliciting widespread
interest among companies eager to ad-
minister and promote them.

“We're looking for a good home for
Frank’s songs,” Stirling says, “a com-
pany which will support us in creating
an independent publishing venture and
a good business model. It was great to
be at MIDEM this year with every-
body wanting to work with us. We've
got to make sure we get the right struc-
ture for the next five years to enable us
to do what we want to do, which is form
ajoint company with somebody to con-
centrate on Frank’s songs and sign new
and established writers.”

They are pondering a name for the
venture, having rejected an earlier
idea of Frankie & Johnny Music in
view of the eponymous song’s open-
ing lyries and its violent conclusion.

The story began back in the "70s
when Musker was writing with Dom-
inic Bugatti, and Stirling, heading
Pendulum Music at the time, signed
them. The duo penned a string of hits
including “My Simple Heart” and “A
Woman In Love” for the Three Deg-
rees; “Dancing With The Captain”

and “Grandma’s Party,” recorded by
Paul Nicholas; and “Modern Girl” by
Sheena Easton, plus successful cuts
by Chaka Khan and Bette Midler.
“Every Woman In The World,” re-

STIRLING & MUSKER

corded by Air Supply, was their big-
gest American success with over 2
million plays logged by BMI.

Pendulum won the rating of top
U.K. independent publisher during
the early '80s and had a co-publishing
deal with Chappell Musie, including
use of the latter’s demo facilities.

“Those were stimulating days,”
recalls Musker, a Cambridge Univer-
sity law graduate. “Chappell had four
studios on the premises as well as a
musical instrument store, and you
could also get Chappell executive
decisions on your songs the same day
that you demoed them.”

Stirling sold Pendulum to Warner
Bros. Music in 1983 and joined the lat-
ter as co-manager with Peter
Reichardt for three years. He also
had a production deal with Nesuhi
Ertegun during this time; it achieved

success with albums by Hugh Mas-
ekela, who at that time was on the
Paul Simon Graceland tour.
Meanwhile, Bugatti, Musker’s col-
laborator, had gone to live in France.
Musker moved to Los Angeles for 10
years, where he worked with Arif
Mardin and Quincy Jones, among
others. After 10 years Musker decid-
ed it was time to return to the U.K.
His linguistic skills have led to co-
writing work in Italy, Spain, and
France and links with leading artists
such as Zuechero, whose cover of Mus-
ker’s “Senza Una Donna” was a hit
worldwide, and Monica Naranjo, whose
album containing a Musker cut recent-
ly went to No. 1 in Spain with 2 million
sales worldwide. Another of his titles,
“The Rhythm Is Magic,” was No. 1 in
Italy for seven weeks before being cov-
ered by the Gypsy Kings and Olga
Tafi6n. It was also featured in “Il
Ciclone,” an Italian box-office block-
buster film that played for two years.
Musker has songs on hold with
Ricky Martin and Jennifer Lopez.
One of his efforts, titled “Fate,”
recorded by Chaka Khan and pro-
duced by Mardin 20 years ago, was
recently sampled by Stardust and
made No. 1 in 20 countries under the
title of “Music Sounds Better With
You.” He’s involved in a DVD musical
project with Ronan Hardiman of
“Lord Of The Dance” fame and is
writing for a Fred Bassett animation
(Continued on page 89)

“WALKING IN MY SHOES”
Written by Martin Gore
of Depeche Mode
Published by EMI Blackwood
Music Inc. (BMD

Music has always been a melting
pot of styles: From the all-encom-
passing spirit of rap to the fusion of
Jazz, music continues to mix and
match. So when o punk/metal out-
fit like Finger Eleven covers '80s
pop/synth bands, the impressive
results are often unexpected. The
band takes its turn with Depeche
Mode’s “Walking I'n My Shoes” on
“The Greyest Of Blue Skies,” the
group’s sophomore effort on Wind-
Up Records, due out July 25.

“Initially, the song stuck out to
me because it was incredible,”
says Finger Eleven guitarist
James Black. “I fell in love with
the song’s dark sounds and haunt-
ing chorus. It made me realize that
there may be more than '80s pop
and fluff to Depeche Mode.”

‘When Black brought the song to
his fellow bandmates as a possible

‘THEY'RE PLAYING MY SONG'’
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live show cover, he wasn’t initially
met with a warm reception, but
after playing the tune the group be-
gan experimenting with the sound.
“We wanted to tap into the dark-
ness of the song,” says Black, whose
Finger Eleven bandmates are Rick
Jackett, Scott Anderson, Sean
Anderson, and Rick Beddoe. “The
’80s keyboards gave -
the song more conno-
tation, and we wanted |
to bring out the rock
influence.” -
Although the song
had become part of E
the group’s live reper- E
toire, it wasn't 1n1t1a11y slated to be
on “The Greyest Of Blue Skies.”
“When we went in to record the
album, we had a preconceived notion
of the songs we wanted to include,
and we didn’t think that it would
fit,” says Black of the 11-track set.
“But as the songs came together, it
[the song] sounded like a starting
point for all the other songs.”
Although the two groups have
very diverse sounds, Finger Eleven
wanted to remain true to the origi-
nal composition. “The original was

slower, but the beat was faster,”
says Black. “I obsessged over the
song so that our cover would remain
true to the original. We duplicated
the integral parts, replacing the
keyboards with guitars.”

One of the more noticeable dif-
ferences, according to Black, is the
amount of layers the original has
as compared with
the cover.

“The original has

! tons of layers with
| samples and key-
i boards, whereas we're
L .| 3 five-piece band so
; E the arrangement is a
lot simpler.”

The audience response to Finger
Eleven’s version of “Walking In My
Shoes” often depends on the aver-
age age of the crowd.

“It’'s weird—younger all-ages
crowds aren’t really familiar with
the song,” says the 24-year-old
Black. “To them Depeche Mode is
just one of the '80s pop bands. Audi-
ences in our age group often re-
member the song. And I can’t re-
member one girl in my high school
who didn’t love Depeche Mode.”

Songwriters & Publishers

ARTISTS & MUSIC

NO.1T SONG CREDITS

T 1 T L E

w mn 1 T E R

F U @B L I E M E R

THE HOT 100

BENT » Rob Thomas * EMI Blackwood/BMI, Bidnis/BMI

HOT COUNTRY SINGLES & TRACKS
| HOPE YOU DANCE * M.D. Sanders, T. Sillers » Universal-MCA/ASCAP, Soda Creek/ASCAP,
Choice Is Tragic/BMI, Ensign/BMI

HOT R&B SINGLES
LET'S GET MARRIED » James Duprl, Brandon Casey, Brian Casey, Bryan-Michael Cox » So So
Det/ASCAPR, EM! Aprit/ASCAP, Them Damn Twins/ASCAP, Babyboy’s Little/SESAC, Noontime/SESAC

HOT RAP SINGLES
CALLIN’ ME * Z Copeland, Jr., I. Folmar, D. Warren, K. Jones * Kalinmia/ASCAP, LiI' Nettie/ASCAP,
Mr. Fiss & Diggie/BM!

HOT LATIN TRACKS
A PPURO DOLOR * Omar Alfanno * EMOA/ASCAP

Garlin Makes Muiti-Gatalog Deals;
Hal Leonard Readies Holiday Folios

HOST OF CARLIN DEALS: Car-
lin America, the giant independent
music publisher, has grown by some
4,000 to 5,000 copyrights through
various acquisitions and deals.

New York-based chairman Fred-
die Bienstock tells Words & Music
that his company has acquired the
Paxton group of companies from the
estate of George Paxton, compris-
ing the Paxton, Paxwin, Winneton,
Dunbar, and Whiting catalogs. Car-
lin America has also acquired a con-
trolling interest in Golden Phoenix
Musice Corp., a Canadian publisher
that has a worldwide deal with Steve
Wilkinson of the Wilkinsons, the
hot-selling country act.

Globally, Carlin Music U.K. has
concluded a renewal of its represen-
tation of Aretha Franklin’s Spring-

among the top five or six, although it
is difficult to rank publishers be-
cause most companies do not break
out their financial results.

ON AYULETIDE NOTE, Hal
Leonard Corp. is debuting a variety
of Christmas songbooks. In the
matching folio department there is
“98°—This Christmas” ($14.95);
“The Nightmare Before Christmas”
($12.95), which is returning to the
marketplace; “Contemporary Chris-
tian Christmas” ($12.95); and “The
Lighter Side Of Christmas” ($14.95).

New piano solo books are “The
Christmas Collection” ($12.95),
“A Celtic Collection” ($10.95),
“Songs Of Christmas” ($8.95),
and “Christmas At The Piano”
($10.95).

time catalog and Newcomers
Dolly Parton’s in Hal Leonard
Velvet Apple cat- wnrds & M“SIB Corp.’s five-fin-
alog. Carlin U.K. ger piano series
has also acquired = are “Carols Of
Axis Music e b |J I J-1 I8 ...,| The Season”
Corp., which con- . = ($6.95) and
trols the pub- . “That Christ-
lishing of h};avy by Irv Lichtman mas Time Of
metal act Saxon. The Year”

Carlin has also organized a new
subpublishing company, Greenhorn
Musikverlag, a full-fledged member
of German authors’ rights group
GEMA. This company will repre-
sent certain Carlin copyrights in
Scandinavia, Benelux, Germany,
Austria, Switzerland, Spain, and
Portugal and make new deals in
these territories. Greenhorn will be
administered for the next seven
years by Warner/Chappell, from
which Carlin acquired the firm,
which has a wholly owned sub-
sidiary in France called Nota Bene.

Bienstock would not reveal the
overall cost of his various new acqui-
sitions and other deals.

In another development, Carlin
America has acquired a townhouse
next to its headquarters at 126 E.
38th St. in New York. The 134 E. 38th
St. site is described by Bienstock as
a smaller building that will serve as
an annex site for personnel overflow.

Bienstock’s Carlin operation is the
second-largest independent pub-
lisher in the world after peermusic.
In rankings among all publishers,
Bienstock’s company would place

($6.95). Big-note newcomers are
“Children’s Christmas Songs”
($10.95), “Sacred Classies Of Christ-
mas” ($9.95), and “Disney’s Christ-
mas Songs” ($8.95). New among “E-
Z Play Today” titles are “Season’s
Greetings” ($14.95) and “Children’s
Christmas Songs” ($9.95).

In the big—really big—ecategory
is “The Ultimate Guitar Christmas
Fake Book” ($19.95), with 200 songs
arranged with melody, lyries, and
chord frames. Other guitar releases
are “Christmas Songs For Guitar”
($10.95) and “A Merry Christmas
Songbook” ($8.95) in the “Strum It!”
series and “Happy Holiday” ($10.95)
and “Let It Snow!” ($10.95) for fin-
ger-style guitar.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Cherry Lane Music:

1. Metallica, “Legendary Licks
1983-1988.”

2. “The Brian Setzer Orchestra.”

3. Powerman 5000, “Tonight The
Stars Revolt.”

4. Shedaisy, “The Whole Shebang.”

5. Sevendust, “Home.”
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Pro Audio

ARTISTS & MUSIC

a0ny Music Studios Boosts Versatility With 2nd Oxford

IN ORDER TO accommodate its
diverse production and post-produc-
tion requirements, Sony Music Stu-
dios has just installed a second OXF-
R3 “Oxford” digital console, which is
manufactured by Sony Electronics.

With one Oxford already in use in
the classical music studios, the facili-
ty’s second is housed in Studio G, a
room dedicated to audio post-produc-
tion, and was quickly put to work on
the surround music mix for an
upcoming DVD Video.

A huge complex at 54th Street and
10th Avenue in New York, Sony Music
Studios offers such services as music
recording, mixing and mastering,
audio and video post-production, live
performance, and video shoots.
~ With the volume and diversity of
sessions at Sony on any given day,

Sony engineers consider the advan-
tages of digital mixing important to
an uninterrupted work flow. Studio G
handles every facet of audio for tele-
vision, film, and video. Over the past
four years, audio for DVD Video has
accounted for an increasing percent-
age of the room’s activity.

“We're going to be doing a lot more
DVDs in the near future in this
room,” explains director of audio
post-production Susan Pelino,
among them DVD Video titles—each
with multichannel audio mix—from
the popular “Sessions At West 54th”
series, which is produced entirely at
Sony Music Studios.

“We do a lot of work for VH1 and
MTYV,” she adds, “a lot of their music
shows such as the ‘Storytellers’
series, and we have the Video Music
Awards coming up. So the room need-
ed to be versatile, to be able to handle

ol l0I0
MONIIOR

by Christopher Walsh

among them. Projects are easy to
exchange. Different types of projects
are a button-push away. With the size
of the Oxford—it’s a 96-input desk—
it’s big enough that you don’t have to
worry about anything. We can deal
with two 48-tracks on a very large
music or DVD mix. The routing was
extremely versatile.”

“That makes things go a lot quick-
er;” Pelino adds. “We've been doing so
much music here at the studio that a

As a result, say the recording en-
gineers who operate them, the way
they work is changing accordingly.

“There’s a tendency to get kind of
stale with a song after a time,” says
Courtney Spencer, VP of the Profes-
sional Audio Group for Sony Electron-
ies’ Broadcast and Professional Com-
pany. “It’s great to be able to put it
away, do something else, and then come
back again, and a console that allows
you to do that really changes the way
you think about the mixing work flow.”

“The Oxford can reset every single
thing about it,” Fisher adds, “literal-
ly in the blink of an eye, due to all the
routing. You can actually do mix com-
parisons on the fly while the song is
running and compare them without
having to stop and wait for the con-
sole to reset.”

In the post application, the advan-
tages offered by digital consoles are
enviable.

“We do a lot of versions of TV
shows,” says Pelino. “We have to de-
liver multiple versions, so we do
simultaneous laybacks, each with dif-
ferent tracks going to different video
masters. The second version might
even have a slight variation. With the
automation, we’re able to quickly
grab a section and move it to another

time in the show.

“We're able to do multiple versions
very easily, which is something we
used to have to do in separate passes

B T \\H_\\\_\\\\\\\\w

- S

Pictured at the just-installed Sony
Oxford digital console in Studio G at
Sony Music Studios, from left, are
Michael Fisher, Susan Pelino, and
David Smith from Sony Music Studios
and Courtney Spencer, Andy Munitz,
and Terry Murphy from Sony Profes-
sional Audio Group.

in the old days,” she says. “We have
different projects happening in one
day, so we need to switch over within

a matter of minutes.”
Complementing the flexibility of
the Oxford, two surround monitoring
arrays will be available in Studio G. A
(Continued on page 89)

a wide spectrum of music, documen-  lot of the shows Mike and I have
HIH IH[ n[cnnn tary, and other TV shows and spe- already mixed are now coming back to
cials. We needed a desk that could usfor DVD.”

In the July 8 Studio Monitor, handle anything we put in the room.” Large-format digital consoles are
Sounderaft technical director For these diverse applications, proliferating in the U.S., with instal-
Graham Blyth’s name was mis- senior engineer Michael Fisher lations on the increase for such com-
spelled. adds, the flexibility a digital console  petitors of Sony’s Oxford as Solid

In the July 1 Studio Monitor, offers was extremely important. State Logic’s Axiom-MT, Euphonix’s
Fairlight USA CEO John Lanck- “One of the advantages of the Ox-  System 5, and AMS Neve’s Capri-
en was mistakenly identified as ford is its reset-ahility, which isa com-  corn. (Room 307 at Sony Music Stu-
Peter Lancken. mon trait of a lot of digital consoles,”  dios, a surround mix room for musie,
==k says Fisher. “The Sony is definitely  features a Capricorn.)

BILLBOARD’S NO. 1 SINGLES (JULY 15, 2000)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK| _ ADULT CONT.
TITLE EVERYTHING YOU LET'S GET MARRIED I HOPE YOU DANCE WITH ARMS WIDE BREATHE
Artist/ WANT Jagged Edge/ Lee Ann Womack w/ OPEN Faith Hill/
Producer Vertical Horizon/ J. Dupri, B.M. Cox - Sons of the Desert Creed/ B. Gallimore
(Label) M. Enbert, B. Grosse (So So Def/Columbia) M. Wright J. Kurzweg F. Hilt
(RCA) {MCA Nashville) (Wind-Up) {Warner Bros.)
RECORDING BEARSVILLE KROSSWIRE JAVELINA HOUSE ON BAUM RD. | OCEANWAY
STUDIO(S) (Bearsville, NY) (Atlanta, GA) {Nashville) (Orlando, FL) {Nashville)
Engineer(s) Ben Grosse Brian Frye Greg Broman John Kurzweg Julian King
Ricky Cobble
CONSOLE(SY Neve 8088 custom DDA AP Pro Tools Neve 8078
DAW(S)
RECORDER(S) Studer A800 Mk il S_ony Studer Pro Tools Sony 3348
MIX MEDIUM Ampex 499 Quantegy 499 | Quantegy 467 Hard Drive Ampex 467 ]
MIX DOWN ELECTRIC LADY SILENT SOUND t THE SOUND KITCHEN | TRANS CONTINENTAL | THE RECORD PLANT |
STUDIO(S) STUDIOS (Atlanta) {Nashville} (Orlando, FL) (Los Angeles)
Engineer(s) (New York) Phil Tan, J.D. Greg Broman John Kurzweg Toby Wright
Mark Endert
CONSOLE(S) ) SSL 9000 SSL 4064 G Neve VR 72 SSL 9000 SSL 3000
DAW(S)
RECORDER(S) Sony 3348 Studer A827 Ampex ATR 102 Studer 1/2" Sony 3348
MASTER Quantegy 467 Quantegy 499 Quéntegy GP-9 Ampex 499 Ampex 467 |
MEDIUM |
MASTERING STERLING SOUND BERNIE GRUNDMAN MASTERMIX STERLING SOUND THE MASTERING LAB |
Engineer Ted Jensen Brian Gardner Hank Williams Ted Jenson Doug Sax
CD/CASSETTE BMG SONY UNI BMG WEA
MANUFACTURER
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| Latin

[LARAS], a sister organization of NARAS.)

It wasn’t, of course, mere chance. Great efforts were
made to ensure that the final nominees for the Latin
Grammys would come from a pool that truly reflected

Billboard.

JULY 22, 2000

Hot Latin Tracks.

o
Broadcast Data Systems

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED 8Y BROADCAST

Notas

by Leila Cobo

the worldwide variety of music recorded in Spanish and

Portuguese and often released abroad but not here.
To that effect, Mauricio Abaroa, senior VP and

executive director of LARAS, spent months traveling

status quo.

THE MOST SURPRISING thing about the nomina-
tions for the first-ever Latin Grammy Awards
announced last week wasn’t that bachata king Juan
Luis Guerra and Brazilian icon Caetano Veloso could
coexist in the same album of the year category as eroon-
er Luis Miguel. Or that belly-baring teen pop sensation
Christina Aguilera could compete with the socially
conscious Mercedes Sosa in the female pop category.
What's surprising—
nature of what’s long been heard on the radio—is that
the Latin music industry has dared to stand up to the

It’s done so by bringing forth groups of nominees far
more enticing in their eclecticism and musical breadth
than much of what makes it to the general-market
Grammys, both Latin and mainstream.

“I am pleased there is such a wide eross-section of
known and unknown recordings, and it didn’t skew in
any direction,” says Michael Greene, president/CEO of
the National Academy of Recording Arts and Sciences
(NARAS). “It’s important that you don’t get too popu-
lar or too high-profile. But when you go down the nom-
inations, it’s obvious they paid attention to the impor-
tant recordings and not necessarily the most popular
ones.” (The Latin Grammys are administered by the
Latin Academy of Recording Arts and Sciences

given the timidity and staid

from country to country in an effort to recruit mem-
bers and get product submitted.

The real eye-opener was that in the final tally, voters
often shunned commercialism and name recognition in
favor of quality and respectability.

In the best duo or group performance category, for
example, members took the easy way out by voting in
the Jennifer Lopez/Marc Anthony duet “No Me
Ames,” which is a cover of an Italian tune (and not even
the first, since Mexican singer Yuri also did a version
with different lyrics). But the voters balanced things
out by including “Cor Do Amor,”
between harpist Andreas Vollenweider and Milton
Nascimento put out by Sony Classical, and “Mien-
teme,” from innovative pop/flamenco group Ketama!

Hugely popular in its native Spain and Europe for
the past five years, Ketamal-—whose music defies def-
inition and had never garnered a Grammy nomination—
is banking on the exposure of two nominations (the
other is for best pop album) to take its new flamenco
sound to both Latin and American audiences.

“It truly took me by surprise,” says Ketama! singer
Antonio Carmona Amaya. “I think this is the first
time a flamenco group gets nominated for something
like this. What happens is, I think, musicians know
about us [in the U.S. and Latin Americal, but mass audi-

a collaboration

(Continued on next page)

= DATA SYSTEMS' RADIO TRACK SERVICE. 90 LATIN MUSIC STATIONS ARE ELEC-
- > Q O E TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK

2H || 2| €| ARTIST TITLE |

== 5 2 |lax |20 {MPRINT/PROMOTION LABEL PRODUCER (SONGWRITER}

~—aml] NO. 1 B

2 | 3 | 21 | SONBYFOUR A PURO DOLOR
SONY D!S_Cg§ t 12 weeks at No. 1 Aw

2 | 1 | 1 | 14 | MARC ANTHONY MUY DENTRO DE MI
COLUMBIA/SONY DISCOS 1 C.ROONEY (M.ANTHONY,C.ROONEY} _|

@ 4 6 7 GISSELLE JURAME

ARIOLA/BMG LATIN T K.SANTANDER,B.0SSA (K.SANTANDER}

4 3 2 12 THALIA ENTRE EL MAR Y UNA ESTRELLA
EM) LATIN E.ESTEFAN JR. M.FLORES /M.FLORES! |

@ 5 4 12 JOAN SEBASTIAN SECRETO DE AMOR
MUSART/BALBOA J.SEBASTIAN (J.SEBASTIAN) |

@ 7 8 14 BANDA EL RECODO YO SE QUE TE ACORDARAS

FONOVISA NOT LISTED (J. MARQUEZ)

7 | 10| 10| 35 | GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA

SONY DISCOS t 1.M.LUGO,G.SANTA ROSA,A.JAEN (C.ALFANNO)

8 3 5 22 LOS TEMERARIOS TE HICE MAL

FONOVISA T R.PEREZ (A.A.ALBA}

9 8 7 12 GLORIA ESTEFAN NO ME DEJES DE QUERER

EPIC/SONY DISCOS § EESTEFAN JR.G.NORIEGA R BLADES (G ESTEFAN.E.ESTEFAN.IR R BLADES)

13 | 24 | 5 | FRANCISCO CESPEDES DONDE ESTA LA VIDA

WEA LA D.FOSTER {F.CESPEDES)
1 ) 9 15 ENRIQUE IGLESIAS SOLO ME IMPORTAS TU |

INTERSCOPE/UNIVERSAL LATINO M.JAYLOR,B.RAWLING (E IGLESIAS,PBARRY M TAYLOR!

1w | 15 | 12 | REYRUIZ DESDE QUE NO ESTAS

BOHEMIA/UNIVERSAL LATINO Q.PICHACO {O.PICHACO,E.GARCIA J.PCOLE)

13 11 14 % CONJUNTO PRIMAVERA MORIR DE AMOR

FONOVISA { LGUILLEN (R.GONZALEZ MORA)
— — o

—=umll GREATEST GAINER B
CHR!STINA AGUILERA POR SIEMPRE TU

B | z RCA/BMG R.PEREZ,G.ROCHE (D.WARREN)

30 | 28 5 EL COYOTE Y SU BANDA TIERRA SANTA NO PUEDQ OLVIDAR TU VOZ

| EMILATIN _ NOT UISTED (NOT LISTED!
LUIS FONSI IMAGINAME SIN T1

UNIVERSAL LATINO R.PEREZ (M.PORTMANN,R.PEREZ)

1521 | 2

PABLO MONTERO
RCA/BMG LATIN

QUE VOY A HACER SIN TI
RPEREZ (R.PEREZ)

CHARLIE CRUZ
WEACARIBE/WEA LATINA

AMARTE ES UN PROBLEMA
S.GEORGE (C.GARCA ALONSO,S.GEORGE)

CHRISTIAN CASTRO VOLVER A AMAR

Mgy

b

Cat # 83978

DISCLOS

LATIN TRACKS A-Z

—_

28
33
18

3
25
20
38

=

12
10

36
32
39

16

w

2
21

13

~

TITLE (Publisher — Licensing Org )
A PURO DOLOR (EMOA, ASCAP)

ACARICIAME (W.B.M., SESAC)

AMARTE ES UN.PLACER (E| Pedrosillo, ASCAP)

AMARTE £S UN PROBLEMA (Universal Musica, ASCAP/Hey
Chubby, ASCAP/Sir George, ASCAP/WB, ASCAP)

BANO DE LUNA (Not Listed)

COMO TU ME QUIERE' A MI (Not Listed)

CORAZON DE MELAO (Universal Musica, ASCAP)

DE CREER £N TI [ON MY KNEES] (Seat Of The Pants.
ASCAP/Word, ASCAP/Qchsongs, BMi}

DESDE QUE NO ESTAS {Maracas, BMI/Pichaco, BMI)
DONDE ESTA LA VIDA (Warner/Chappell)

ENTRE EL MAR Y UNA ESTRELLA (Estefan. ASCAP/Mas Sa
de C.V,, ASCAP)

ENTRE TU Y YO (Erami, ASCAP/WB, ASCAP)

GOZAR LA VIDA (Wortd Deep Music, BM!)

HISTORIA ENTRE TUS DEDOS (Universai-Songs Of PolyGram,
BMI)

IMAGINAME SIN TI [IMAGINE ME WITHOUT YOU] (Rubet,
ASCAP/Universal, ASCAP/Marport, ASCAP)

INVENTAME (Crisma, SESAC)

JURAME (FLPP, BMI)

LOBO HERIDO (Manzamusic, SACM/D'Nico Int!, BMI}

ME CAISTE DEL CIELO (Reyna Cornelio, ASCAP/Rightsong,
BMI)

MORIR DE AMOR (Seg Son, BMI}

MUY DENTRO DE MI [YOU SANG TO ME] (Sony/ATV Songs,

SlESiE HREEIEE E

2 ARIOLA/BMG LATIN 1 K.SANTANDER (K.SANTANDER) _|
2 | 25 | 10 | EMMANUEL CORAZON DE MELAO
UNIVERSAL LATINO 1 ERUFFINENGO (JA.RODRIGUEZ M.TEJADA
26 | 27 | 5 | JULIOPRECIADO Y SUBANDA PERLA DEL PACIFICO ME CAISTE DEL CIELO
ARIOLA/BMG LATIN . NOT LISTED (C.REYNA)
3 | 1 VICENTE FERNANDEZ LOBO HERIDO
SONY DISCOS NOT LISTED (A.MANZANERO)
25 | 11 | 18 | ALEJANDRO FERNANDEZ QUIEREME

SONY DISCOS T R BARLOW,G NORIEGA.E.ESTEFAN JR. (R.BARLOW.A CHIRINO.G.NORIEGA) |
28 | 23 | 9 | RAMON AYALA Y SUS BRAVOS DEL NORTE QUEMAME LOS 0J0S
FREDDIE R.AYALA (J.R MARTINEZ)
55 | 16 | 20| 9 | uUmT21 COMO TU ME QUIERE’ A M
EMI LATIN { E.TORRES SERRANT (J.BERMUDEZ)
CHARLIE ZAA POR TU AMOR
B 38 5 SONOLUX/SONY DISCOS NOT LISTED (J.AVEDANO)
ALEJANDRO FERNANDEZ S| TE VAS
NEW ’ [ SONY DISCOS E.ESTEFAN JR. (KIKE SANTANDER)
LIMITE ACARICIAME
29 31 10 UNIVERSAL LATINO { J.CARRILLO (ALAZAN)
29 | 17 | 16 | 13 | BANDA MAGUEY QUE BONITO AMOR
I RCA/BMG LATIN NOT LISTED (J.A./IMENEZ)
30 | 22 | 22 | 4 | LOS TIGRES DEL NORTE PRISION DE AMOR
FONOVISA NOT LISTED (T.BELLO}
31| 20 | 19 | 3 | MELINALEON BANO DE LUNA
SONY DISCOS NOT LISTED (NOT USTED)
G| n | — | 2 | Lo lGLEsiAs GOZAR LA VIDA
COLUMBIA/SONY DISCOS ESTEFANO (ESTEFANQ)
3 | 21 | 17| 18 | LUIS MIGUEL AMARTE ES UN PLACER
WEA LATINA L.MIGUEL (J.C.CALDERON)
ROGELIO MARTINEZ Y SIGUES SIENDO TU
36 30 b DISCOS CISNE NOT LISTED (NOT LISTED)
35 | 27 | 26 | 7 | MILLY QUEZADA PIDEME
SONY DISCOS . NOT LISTED (NOT LISTED)
JYVEV ENTRE TU Y YO
34 32 b EMI LATIN § E_REYES,A.MONTALBAN (E.REYES.A.MONTALBAN)
GD)| 38 | 34 | 5 | BANDALACOSTENA POR LA ESPALDA
| S RCA/BMG LATIN NOT LISTED (PSOSA)
38 | 22 | 29 | 9 | JACI VELASQUEZ DE CREER EN TI
SONY DISCOS 1 R.PEREZ (D.MULLEN.N.COLEMAN-MULLEN.M.OCHS}
MICKEY TAVERAS HISTORIA ENTRE TUS DEDOS
NEW ’ 1 KAREN/CAIMAN M.TAVERAS (G.GRIGNANI)
MARCO ANTONIO SOLIS INVENTAME
40 36 5 FONOVISA M.A.SOLIS (M.A.SOLIS}

POP ROPICA A A R ONA A
24 STATIONS 15 STATIONS 57 STATIONS

BMI/Cori Tiffani, BMI/Sony/ATV Tunes, ASCAP)
9 NO ME DEJES DE QUERER (F1.PP, BMI)
15 NO PUEDO OLVIDAR TU YOZ (Not Listed)

35 PIDEME (Not Listed)
37 POR LA ESPALDA (Edimal/Jam, BMI)
14 POR SIEMPRE TU (I TURN TO YOU] (Realsongs, ASCAP/WB,

Catc # 83789 ASCAP}
para siempre 26 PORTU AMOR (Copyright Control)
Sony forever] 30 PRISION DE AMOR Uam, BM)

DiISTLS

7 QUE ALGUIEN ME DIGA (EMOA, ASCAP)
29 QUE BONITO AMOR (Phamm/Peermusic. BMI}

REYES RECORDS INC. [EEEess
CD'S - CASSETIES - DVD'S & MUSICAL VIDEOS S SHAOMEAR Nt
ER‘1WWﬂMmWWMM%WMMMWWWWM 2 Steus s )

WEB: reyesrecords.com / reyesrecords@reyesrecords.com

11 SOLO ME IMPORTAS TU [BE WITH YOU] (Enrique lglesias.
ASCAP/EMI April, ASCAP/Rive Draite, ASCAP)

1 SON BY FOUR SONY DISCOS
A PURO DOLOR
2 THALIA EmI LATIN ENTRE EL
MAR Y UNA ESTRELLA
3 MARC ANTHONY COLUMBIA'SONY
DISCOS MUY DENTRO DE MI
4 GISSELLE ARIOLA/BMG LATIN
JURAME
5 CHRISTINA AGUILERA RCABMG
LATIN POR SIEMPRE TU
6 FRANCISCO CESPEDES wEA
LATINA DONDE ESTA LA VIDA
7 LUIS FONSI UNIVERSAL LATI-
NO IMAGINAME SIN TI
8 CHAYANNE SONY DISCOS
_ ATADO A TU AMOR
9 CHRISTIAN CASTRO ARIO-
LA/BMG LATIN ALGUNA VEZ
10 CHARLIE ZAA SONOLUX/SONY
DISCOS POR TU AMOR
11 GLORIA ESTEFAN EPIC/SONY DIS-
cos NO ME DEJES DE QUERER
12 RICARDO ARJONA SONY Dis-
cos DESNUDA
13 LOS TEMERARIOS FONOVISA
TE HICE MAL
14 ENRIQUE IGLESIAS INTER-
SCOPE/UNIVERSAL LATINO SOLO. ..
15 ALEJANDRO FERNANDEZ

1 MARC ANTHONY COLUMBIA/SONY
DISCOS MUY DENTRO DE Mi
2 GISSELLE ARIOLA/BMG LATIN
JURAME
3 SON BY FOUR SONY DISCOS
A PURO DOLOR
4 REY RUIZ BOHEMIA/UNIVERSAL
LATINO DESDE QUE NO ESTAS
5 CHARLIE CRUZ WEACARIBEWEA
LATINA AMARTE ES UN PROBLEMA
6 GILBERTO SANTA ROSA SONY
DiSCOS QUE ALGUIEN ME DIGA
7 LIMI-T 21 EMI LATIN
COMO TU ME QUIERE' A M|
8 GLORIA ESTEFAN £PIC/SONY DIS-
c0s NO ME DEJES DE QUERER
9 LUIS FONSI UNIVERSAL LATI-
NO JMAGINAME SIN TI
10 MILLY QUEZADA SONY DIS-
cos PIDEME
11 THALIA Emi LATIN ENTRE EL
MARY UNA ESTRELLA
12 MICKEY TAVERAS KAREN/CAIMAN
HISTORIA ENTRE TUS DEDOS
13 VICTOR MANUELLE soNny
DIscos COMO DUELE
14 JYVE V EMI LATIN
ENTRE TU Y YO
15 GILBERTO SANTA ROSA SONY

1 BANDA EL RECODO FONOVISA
YO SE QUE TE ACORDARAS
2 JOAN SEBASTIAN MUSART/BAL-
BOA SECRETO DE AMOR
3 CONJUNTO PRIMAVERA
FONOVISA MORIR DE AMOR
4 EL COYOTE Y SU BANDA TIERRA
SANTA EmI LATIN NO PUEDOQ..
5 LOS ANGELES AZULES DISNEMI
LATIN EL LISTON DE TU PELO
6 JULIO PRECIADO Y SU BANDA PERLA DEL
PACIFICD ARIOLABMG LATIN ME CAISTE..
7 RAMON AYALA'Y SUS BRAVOS
DEL NORTE FREDDIE QUEMAME....
8 BANDA MAGUEY RCA/BMG
LATiIN QUE BONITO AMOR
9 LOS TIGRES DEL NORTE
FONOVISA PRISION DE AMOR
10 LIMITE UNIVERSAL LATINO
ACARICIAME
11 VICENTE FERNANDEZ sONY
DISCOS LOBO HERIDO
12 ROGELIO MARTINEZ Discos
CISNE Y SIGUES SIENDO TU
13 BANDA LA COSTENA RCA/BMG
LATIN POR LA ESPALDA
14 BANDA EL RECODO FONOVISA
TE OFREZCO UN CORAZON
15 PESADO WEAMEX/WEA LATINA

st TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC [Ny

19 VOLVER A AMAR (F1.PP, BM)
MAJOR CREDIT CARDS ACCEPTED MEMBER OF ‘/II‘I'I 34 Y SIGUES SIENDO TU (Not Listed)

6 YO SE QUE TE ACORDARAS (Maximo Aguirre, BMI)

SONY DISCOS SI TE VAS

DISCOS ALMAS GEMELAS

COMO LE HAGO

rowth. If two records are tied in audience size, the reco
om the chart after 26 weeks. T Videoclip

(O Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for
more than 20 weeks will not receive a bullet, even if it reglsters an increase In audience. Greatest Gainer indicates sang with largest audience
bemgp\ayed on more statlons is placed first. Records below the top 20 are removed

s, Inc.
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NOTAS

(Continued from preceding page)

ences don’t. So this is a huge oppor-
tunity to be seen by the Latin world.”

Some record executives argue that
putting quality before sales is the
Grammy tradition. “If you follow the
Grammy history, it doesn’t have to do
with the amount of sales, so they
basically base their categories on
quality pieces of product,” says
George Zamora, president of WEA
Latina.

But name recognition has always
been a crucial factor in determining
both Grammy nominees and winners,
especially in the Latin categories,
where many voters are not always
well-informed about the musie.

In the Latin Grammys, where vot-
ers must be members of LARAS with
credits in recordings predominantly
in Spanish or Portuguese, a broader
knowledge is a given, as evidenced by
the list of nominees (see partial list,
this page).

In the coveted new artist category,
for example, there isn't a single big
chart-topper, in contrast with the
recent Grammy battle of the divas fea-
turing Aguilera and Britney Spears.

Here, the battle is among well-
regarded but relatively unknown
newcomers (save Buena Vista
Social Club’s Ibrahim Ferrer,
included as a new artist because this
is his first solo recording). Perhaps
the most unexpected of the lot is
Miami-based singer/songwriter Fer-
nando Osorio, who has written for
big-name artists but whose own solo
debut was released just three
months ago and has yet to get on any
chart.

“I think industry people—produc-
ers, arrangers, musicians—know
Fernando Osorio very well, and that,
of course, helps,” says Zamora.

Name recognition—both for him-

| self and for producer Phil Ramone—

may have also helped respected rock-
er Paez garner his four nominations
(five if you include best-engineered
album) for his album “Abre” and the
single “Al Lado Del Camino.”

Paez, like Shakira and Mana,
ended up with nominations in hoth
rock and pop categories, while Car-
los Vives bridged pop and tropical
with the enthralling “El Amor De
Mi Vida” and the single “Fruta
Fresca.”

The dichotomy merely reinforces
the belief that Latin music had
become too diverse, too widespread,
and too excellent for the confines of
the few categories afforded in the
general-market Grammys.

If the same realization starts to
dawn on radio and audiences, real
progress will be macde.

NEW SIGNINGS: In other news,
Universal Music Latino president
Carlos Sanchez and Universal
Music Mexico president Carlos
Feliz recently signed Los Tucanes
De Tijuana to a three-year, four-
album deal.

Meantime, negotiations are still
under way for Sony Discos’ signing
of salsa diva India away from RMM.
India’s departure from RMM follows
that of Celia Cruz and Mare Antho-
ny, who both also went to Sony.

To contact Billboard Latin/
Caribbean bureau chief Leila
Cobo, call 305-361-5279 or E-

mail her at lcobo@billboardcom.
The fax number is 305-361
5299.

The following are the nomina-
tiors in the first nine categories of
the Latin Grammy Awards. The
nominees were announced July 7
by the Latin Academy of Record-
ing Arts and Sciences, a sister
organization of the National Acad-
emy of Recording Arts and Sci-
ences.

A listing of all the nominees will
appear in the next issue.

Record of the year: “Dimelo (I
Need To Know),” Marec Anthony;
“Tiempos,” Rubén Blades; “Livin’
La Vida Loca” (Spanish version),
Ricky Martin; “Corazén Espina-
do.” Santana Featuring Mani;
“Fruta Fresca,” Carlos Vives.

Album of the year: “Ni Es Lo
Mismo Ni Es Igual,” Juan Luis
Guerra 440; “Amarte Es Un Plac-
er,” Luis Miguel; “MTV Un-
plugged,” Shakira; “Livro,” Cae-
tano Veloso; “El Amor De Mi
Tierra,” Carlos Vives.

Song of the year: “Al Lado Del
Czmino,” Fito Paez, songwriter;
“Dimelo (I Need To Know),” Mare
Anthony, Robert Blades, Angie
Chirino, and Cory Rooney, song-
writers; “El Nidgara En Bicicleta,”
Juan Luis Guerra, songwriter;
“Fruta Fresca,” Martin Madera,
songwriter; “O Tu O Ninguna,”
Juan Carlos Calderén, songwriter.

Best new artist: Café Quijano,
Ibrahim Ferrer, Amaury Gutier-

Nominees For Latin Grammys

rez, Fernando Osorio, Ivete San-
galo.

Best female pop vocal perfor-
mance: “Genio Atrapado,” Christi-
na Aguilera; “Meu Erro,” Zizi
Possi; “Ojos Asi,” Shakira; “Al Des-
pertar,” Mercedes Sosa; “Llegar A
Ti,” Jaci Velasquez.

Best male pop vocal perfor-
mance: “Dimelo (I Need To
Know),” Mare Anthony; “Quiér-
eme,” Alejandro Ferndndez; “Bella
(She’s All I Ever Had),” Ricky
Martin; “Tu Mirada,” Luis Miguel,
“Fruta Fresca,” Carlos Vives.

Best pop performance by a duo
or group with vocal: “Miénteme,”
Ketama!; “No Me Ames,” Jennifer
Lépez and Marc Anthony; “Se Me
Olvidé Otra Vez,” Mani; “Santo,
Santo,” S6 Pra Contrariar and Glo-
ria Estefan; “Cor Do Amor,” An-
dreas Vollenweider and Milton
Nascimento.

Best pop instrumental perfor-
mance: “El Despertar Escandalo,”
Di Blasio; “Dois Cérregos,” Ivan
Lins; “Oh Havana, When I Think
Of You,” Frankie Marcos (duet
with Arturo Sandoval); “El Farol,”
Santana; “Luna Latina,” Nestor
Torres.

Best pop album: “Toma Keta-
mal,” Ketama!; “MTV Unplugged,”
Mani; “Amarte Es Un Placer,”
Luis Miguel; “Vengo Naciendo,”
Pablo Milanes; “MTV Unplugged,”
Shakira.

SPECIALIZING IN LATIN MUSIC
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France Eases Music Airplay Quotas

Gold, Youth-Oriented Stations Benefit From Amendments

This story was prepared by Em-
manuel Legrand of Music & Media.

PARIS—French broadcasters and
record labels have declared them-
selves broadly satisfied with a revision
of the 1994 music quota legislation
that preserves the system'’s principles
while relaxing some of its more dra-
conian regulations.

The new amendments to the quota
legislation (originally passed by the
French National Assembly in 1994 to
take effect in 1996) were approved by
French legislators June 29 as part of
a new communications bill. The for-
mer law required all stations—
regardless of format—to broadcast a
minimum of 40% of French-sung
music, half of which had to be by new
talent. However, this had long rankled
with gold formats and youth-oriented
stations, who found the regulations
restrictive.

The changes recognize the specific
needs of such broadcasters. “Stations
specializing in musical heritage” will
now have to broadecast 60% French
content, including 5% new talent/new
productions. At the same time, sta-
tions “specializing in the promotion of
young talent”—the official definition
of youth-oriented stations—have had
their mandatory share of French con-
tent dropped to 35%, but their share
of new talent/productions has been
upped to 25% of all music played.
Other formats retain the 40%/20%
quota rule.

New productions are defined as
records commercially released within
the past six months; new talent is an
act that has not yet been awarded two
gold albums. (Gold represents French
sales of over 100,000 units.) The initial
set of amendments had called for gold
stations to play at least 10% of new
talent/new productions, while youth
formats were to play 25% new talent
and 10% new productions.

Hervé Rony, director general of
labels’ body SNEP, admits that, al-
though the new regulations are not
exactly what the industry had ex-
pected, they have “preserved the prin-
ciple of quotas, even if we had to
accept a compromise.”

Mare Pallain, managing director of
NRJ and president of radio trade
organization SRN—which represents
major national radio networks such as
NRJ, Fun Radio, Nostalgie, RFM,
and Europe 2—says he is “satisfied”
with the changes. He adds, “Of
course, one can always hope for more
relaxed regulations, but all in all, it’s
an improvement. It will ease up the
pressure on gold formats and make
them easier to program, and give
more flexibility to youth formats. In
the end, it is good for the diversity of

content, because we will have fewer
similar titles on the various stations.”
In a last-ditch effort to win the
support of members of Parliament,
SNEP sent a package of 300 CDs of
new talent to the Parliament claiming
that if the new law failed to take into
consideration these
new talents, their
future was bleak.
Sony Music
France president/
CEO Olivier Mont-
fort says he wel-
4 comes the text,
“which marks a
serious improve-
ment over what was initially voted for
by the Parliament.” The initial
changes in the quota law were origi-
nally introduced by the government;
however, they were modified during
their first reading in the National
Assembly. Those modifications in
turn were rejected by the Senate
before the final version of the bill was
voted through by the National Assem-
bly in its second reading.
Montfort says that the industry had
come back from “the brink of disas-

MONTFORT

ter” with the passage of the amend-
ments into law. He adds, “We always
have surprises at the Parliament. It
shows we need to improve our lobby-
ing capacity.”

The new communications bill, two
years in the making, had suffered a
string of setbacks in Parliament
before finally being voted through. Its
overall purpose is to adapt France’s
audiovisual regulatory system to the
digital era.

The new law introduces liability for
Internet providers, albeit in a rather
restricted way. According to the law,
access providers will only be legally
responsible for the content of the ser-
vices they carry if they have not acted
to prevent access to a specific site
after a legal notification.

Rony says this provision in the law
was initially even more relaxed. “At
least, we have managed to obtain [a
ruling] that access providers who deal
with illegal content have some respon-
sibility, but the law doesn’t say that
providers have to withdraw illegal
content. As with quotas, we obtained
something—but it was more of a dam-
age limitation job.”

Cause To Celebrate. Dutch violinist André Rieu receives an International Federa-
tion of the Phonographic Industry Platinum Europe Award from Universal Music
International (UMI) chairman/CEQ Jorgen Larsen. The trophy recognizes 1 million
sales across Europe of Rieu’s Polydor Records album “Celebration.” The presenta-
tion was made after the musician's first-ever U.K. concert on June 26 at the Royal
Albert Hall in London, which was taped for TV syndication later this year. Pictured,
from left, are Larsen; Rieu; Max Hole, UMI senior VP of international marketing and
A&R; and John Kennedy, right, chairman/CEQO of Universal Music U.K.

Acts From Germany Shine
In Platinum Gertifications

BY PAUL SEXTON
LONDON—Only days before the
International Federation of the Phon-
ographic  Industry

(IFPI) Platinum Eur-

ope Awards gala in

Brussels July 13, a
swath of European ,
stars did the institution %
proudin abumperlistof .
June sales certifications. -« ]

cently bolstered by the windfall pro-
motion of hits from it in the popular
TV series “Ally McBeal.”
“All of a sudden,”
says Berg, “because of
: [that placement] and
*;’»@iz the fact that he’s an
#$£  Enormous star anyway,
:79% we decided to have
4 another crack at it and
did another 300,000

Five acts from g albums in the last six
around the Continent *° months.” He adds that
had albums receiv- CORR the recent U.K.
ing their first Plat- No. 1 success of
inum  Europe . ifPEi Black Legend’s
Award—given for e R Eternal/ WE A
pan-European ] 000 000 single update of
sales of 1 million s s e oo s White’s “You See
units or more— The Trouble With
while another hit Me” is providing a
double-platinum. Three more megastar  further retail boost for the collection.

American acts were also in the win-
ners’ circle, two of them at double-plat-
inum. Germany was the month’s star
territory, producing three of those new
million-sellers in Herbert Gronemeyer,
Sasha, and Xavier Naidoo.

The list reinforced the continuing
popularity among European record-
buyers of both retrospective and
“unplugged” albums, as Whitney Hous-
ton’s “Greatest Hits” collection on
Arista and Barry White’s Universal
Music TV set “The Ultimate Collec-
tion” raced to certified sales of 2 mil-
lion, as did the Corrs’ 143/Lava/Atlantic
album “Unplugged.” Gréonemeyer’s
“Live/Unplugged” release, on EMI,
reached its first million.

While Houston’s career anthology
hit double-platinum in little more
than a month after release, White’s
made a slow glide to its second mil-
lion in an echo of the soul giant’s mel-
low, unhurried musical style. “We
first released that album in 1988, and
we've strategic-marketed it three or
four times over that period,” says
Brian Berg, London-based managing
director of Universal Music TV. The
album is still charting in the U.K,,
Germany, Belgium, and Spain, re-

Korea Loosens Ban On Japanese Pop Gulture

BY ELISA KIM

SEOUL—It is now legal to sell re-
cordings by Japanese artists in
South Korea—as long as the songs
offered do not contain any lyries in
Japanese.

The latest moves to open the
South Korean market to Japanese
pop culture were announced June 27
by Culture and Tourism Minister
Park Jie-won. Along with the end of

the ban on record sales comes the
dropping of any restrictions on live
public performances of Japanese-
language pop music.

“The effect of Japanese pop cul-
tural products has been less serious
than previously thought, and, in
fact, their impact on the Korean
market and culture has been highly
positive,” said Park at a press con-
ference announcing the latest round

of changes to South Korea’s long-
standing prohibition of Japanese
pop culture.

“Imported Japanese products
have so far acted as a catalyst for the
development of the local ‘culture in-
dustry,’ and so there was no reason
to delay the further relaxation,” he
said, adding that if all goes well,
Seoul will open its doors fully to

(Continued on page 77)

Gronemeyer was due to be on hand
at the July 13 ceremony to collect his
(Continued on page 85)

Aussies Laud
Return Df
Indie Gharts

BY CHRISTIE ELIEZER
SYDNEY—Australian indepen-
dent labels and retailers have
applauded the July 3 relaunch of
trade body the Assn. of Indepen-
dent Record Labels’ (AIR) weekly
chart after a 15-month absence.

The appro-
bation, howev-
er, is not mere-
ly because they
need an indica-
tor to show how buoyant the
local independent sector is at
the moment. The “official” Aus-
tralian Record Industry Assn.
(ARTA) chart does that.

“It’s nice to have an independent
chart full of independent releases,”
Nic Dalton, owner of Sydney’s Half
a Cow Records and a one-time
member of Evan Dando’s band the
Lemonheads, drily points out.

Dalton is acknowledging the fact
that in Australia the financial and
ideological gap between indepen-
dents and majors has become
increasingly blurred—they often
share distribution and personnel.
Yet Sebastian Chase, managing
director of another long-term Syd-
ney indie label, Phantom Records,

(Continued on page 77)
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Local Heroes Pickett, Downchild
Prove Toronto Still Has The Blues

BY LARRY LeBLANC
TORONTO—Toronto blues aficiona-
dos have never been short of local
blues guitar heroes—certainly, most
believe that native son Robbie Rob-
ertson could wipe the floor with Erie
Clapton on any given day.

Forty years ago, Toronto’s staid
music scene was transformed
when Arkansas rockabilly singer
Ronnie Hawkins took over club
residencies at the Concord Tavern
and then at Le Coq d’Or in 1959.
Up till then, Toronto had been a
British backwater, with its best-
known musical exports being the
Billboard-charting white vocal acts
the Diamonds, the Four Lads, and

PICKETT

the Rover Boys.

Hawkins’ original backup band,
the Hawks, included Arkansas-born
drummer Levon Helm and, at dif-
ferent times, American guitarists
Fred Carter Jr. and Roy Buchanan
—and then Robertson who, at 15,
joined originally as bassist. Hawkins
later recruited Ontario musicians
Rick Danko on bass and keyboard-
ists Richard Manuel and Garth Hud-
son. That version of the Hawks
backed Hawkins for two years
before leaving him to record unsue-
cessfully as the Canadian Squires,
then Levon & the Hawks. The group
linked up with Bob Dylan in 1965,
then became the Band.

Hawkins and that trio of gui-
tarists laid the foundation of R&B
and blues that has dominated Toron-
to’s music scene since. Robertson
especially showed the way for such
local blues-style guitarists as Dom-
enic Troiano (who took his place with
Hawkins), Terry Bush, Bobby Starr,
and Freddie Keeler in the '60s—and
later David Wileox, Colin Linden,
and Jeff Healey.

“Who knows what the musical
landscape here would have looked
like if Ronnie Hawkins hadn’t come,”
says Prima Donnas lead singer John
Dickie, a veteran of the city’s blues
scene since the mid-'60s.

“That Toronto [guitar] sound goes
back a way, and it’s pretty damn offi-
cial,” adds Linden. “Howlin’ Wolf’s
guitarists Willie Johnson and Hu-
bert Sumlin also influenced it; Fred
Carter Jr. and Roy Buchanan really
listened to them.”

In the ’60s, the Hawks and such
British blues-based rock bands as
the Rolling Stones, the Animals, and

the Yardbirds propelled the popu-
larity of the music in Toronto, with
such bands as David Clayton-
Thomas & the Shays, the Mandala,
Bobby Kris & the Imperials, Luke &
the Apostles, Jack London & the
Sparrow (later renamed Steppen-
wolf), and the Ugly Ducklings all
performing locally.

“The Hawks or David Clayton-
Thomas were all then doing [covers
of songs by U.S. blues artists] B.B.
King and Bobby ‘Blue’ Bland,” re-
calls Dickie. “Plus the impact Jimmy
Reed had on music here was
tremendous.”

In the *70s, while many top musi-
cal figures left Toronto to achieve
stardom in the U.S., such local blues
acts as the Downchild Blues Band,
Whiskey Howl, King Biscuit Boy,
Jack de Keyzer, Crowbar, David
Wileox, and Paul James became very
popular locally and, in some cases,
nationally.

While there are pockets of support
for blues in other parts of the coun-
try, Toronto has remained the home
of the blues in Canada. Despite local
blues musicians having difficulty
eking out a career playing in clubs
here or being unable to make the leap
to national touring, the scene contin-
ues to draw fledgling players from
every corner of the country.

“This is a blues and a [60s-style]
R&B town, and it always has been,”
says Dickie. “However, right now few
[blues] musicians work full time.
They are working, but the scene is
not like it was.”

A problem is that despite its pop-
ularity in such local clubs as the Sil-
ver Dollar Room, Black Swan, Cadil-
lac Lounge, Blues on Bellair, and
Chicago’s Diner, blues airplay is lim-
ited to single radio shows on local
college stations and on CBC-Radio’s
weekly national program, “Saturday
Night Blues.” The majority of blues
releases are independently issued by
the artists themselves.

Despite these obstacles, many
Toronto blues artists who got their
start decades ago remain very active
today. These include the Downchild
Blues Band, the Jeff Healey Band,
Colin Linden, Michael Pickett, King
Biscuit Boy, Rita Chiarelli, and Chris
and Ken Whiteley. Emerging in
recent years have been Carlos del
Junco, the Sidemen, Fathead, Raoul
& the Big Time, Blue Room, Rick
Zolkower, the Prima Donnas, Blues-
O-Matic, and the Rockin’ Highliners.

“There’s an interesting trend hap-
pening with recent recordings by
Michael Pickett, Fathead, and the
Sidemen,” notes longtime local blues
supporter and promoter Richard
Flohil. “All three are trying to push
the envelope. Pickett’s album, for
instance, is very adventurous.”

The 11 songs written by Pickett
for his sophomore album, “Conver-
sation With The Blues,” transcend
the urban blues idiom with gospel,
rural blues, and even classical

musie touches. The album was inde-
pendently released June 1 by Pick-
ett’s Sweetest Gal Music label; it is
distributed nationally by Festival
Distribution.

A lead vocalist and harmonica
player from 1970-74 with Whiskey
Howl (one of the city’s first tradi-
tional blues bands) and sideman for
U.S. blues icons Big Mama Thorn-
ton, Koko Taylor, Sunnyland Slim,
John Lee Hooker, and Bo Diddley
over the years, Pickett claims he’s
more challenged by recording orig-
inal songs than recycling standards.

“For me the blues is a living art
form,” he says. “I could write a tune
about blues on the Mississippi Delta,

‘The moment they
hit the stage, you
know immediately
it’s Downchild. The
band is still hot
today’

- MICHAEL PICKETT -

or even write a tune in that idiom,
but the lyries have to be current. If
you're going to regurgitate ‘Got My
Mojo Working,” you better know
what you’re singing about.”

Led by harpist/guitarist Donnie
Walsh, the Downchild Blues Band is
recognized as the patriarch of Toron-
to’s rich blues musical tradition—the
band has been together for 31 years.
Among the reasons for the band’s
enduring popularity is that, regard-
less of its changing lineup (more
than 130 members to date), it always
sounds like Downchild. “The mo-
ment they hit the stage, you know
immediately it's Downchild,” says
Pickett. “The band is still hot today.”

Downchild came together in June
1969 after Walsh and bassist Jim
Milne saw Muddy Waters perform at
the Colonial Tavern in Toronto. Lo-
cal musicians in the 1960s and 1970s
got to meet, play, and hang out with
many of the American blues greats.
Waters, Howlin’ Wolf, John Lee
Hooker, Buddy Guy, and James Cot-
ton appeared frequently at the Colo-
nial Tavern, El Mocombo, and Le
Coq D'or.

At the same time such country
bluesmen as Mississippi John Hurt,
the Rev. Gary Davis, Sonny Terry &
Brownie McGhee, and Skip James
regularly played local folk clubs or
at the annual Mariposa Folk Festi-
val. Also, American singer/guitarist
Lonnie Johnson spent the last five
years of his life in Toronto; he died
here in 1970.

“Going to the Colonial Tavern,
getting in when I was 17 and seeing
Muddy Waters and James Cotton

(Continued on page 77)

newsline...

VIRGINIE AUCLAIR has been promoted to the position of managing direc-
tor, Columbia Group, at Sony Music France. She was previously GM of
international at Columbia and, as senior VP of Sony Music France, was in
charge of the international marketing of the company’s local repertoire.
She retains the latter position in addition to her new role. She reports to
Sony Music France president/CEO Olivier Montfort, whom she replaces
at Columbia. Montfort says that his next main appointment will be to find
a managing director for Sony’s S.M.A.L.L. label, a position vacant since
the departure two months ago of Philippe Desindes, who has become pres-
ident of Warner Music France. In the meantime, Montfort is responsible
for day-to-day management duties at SM.A.L.L. EMMANUEL LEGRAND

ACQUISITIVE GERMAN INDIE edel music AG
has taken a 51% stake in Hamburg-based
dance label Kontor Records, which it dis-
tributes, for an undisclosed sum. Edel Rec-
ords managing director Jens Geisemeyer
will join Kontor chief Jens Thele as co-
managing director of the label. The stake was previously owned by Thele
and two members of label act Scooter—Rick Jordan and H.P Baxxter—
who now jointly hold the remaining equity in Kontor. WOLFGANG SPAHR

NEW YORK-BASED INDEPENDENT roots label Shanachie Entertainment
has launched an Australian operation, with two former Festival Mush-
room Group (FMG) executives in key roles. Former FMG deputy man-
aging director Warren Fahey becomes president of Shanachie Australia.
reporting to Shanachie Entertainment president/CEO Richard Nevins.
Former FMG specialist publicist and marketing manager Martin Del-
canho is named national sales and marketing manager. The Sydney-
based company will handle its own A&R, sales, publicity, and distribu-
tion. CHRISTIE ELIEZER

SONY MUSIC has acquired Belgian indie label Double T Musie for an
undisclosed sum. It will integrate the Brussels-based imprint and its
affiliates in the Netherlands, France, and Germany into its own opera-
tions. The label originally formed a partnership with Sony Music Bel-
gium in 1995. Co-founders and managing directors Jan Theys and Chris-
tophe Turcksin will remain as consultants; they retain control of the
Double T publishing company. LARS BRANDLE

SINGAPORE-BASED DIGITAL DOWNLOAD RETAILER Soundbuzz.com has
announced a distribution agreement with Pony Canyon (Malaysia), an
affiliate of Japanese independent label Pony Canyon. Soundbuzz co-
founder Sudhanshu Sarronwala says, “We are honored to have Pony
Canyon (Malaysia) on board with us to help promote their artists’ music
on Soundbuzz.com and make [it] available for purchase through secure
digital downloads on our Web site.” STEVE McCLURE

TWO MAJOR CANADIAN COUNTRY MUSIC figures, artist manager Leonard
Rambeau and singer/songwriter Colleen Peterson, will be inducted into
the Canadian Country Music Hall of Fame Sept. 10. At the time of his
death from cancer in 1995, at the age of 49, Rambeau had been Anne Mur-
ray’s personal manager for 20 years. He was president of Murray’s man-
agement firm, Balmur Ltd., which has managed Canadian artists Rita
MacNeil, George Fox, John Allen Cameron, and Frank Mills. Rambeau
was also a co-founder of the Canadian Academy of Recording Arts and
Sciences and served on the board of Nashville’s Country Music Assn.
from 1982-88. Peterson, who died in 1996 at the age of 46, began her
career in Ottawa in the late '60s as a member of folk/rock group Three's
A Crowd. In 1976 she signed with Capitol Records in the U.S. and
released three solo country albums. She lived in Nashville from 1979-88,
touring as a backup singer with Charlie Daniels and providing backup
vocals for recordings by Waylon Jennings, Roger Miller, and others.
Returning to Canada, she co-founded the vocal group Quartette in 1994.

LARRY LeBLANC

FRANK HELMINK has stepped down as program director at Dutch-language
musice television station the Music Factory (TMF) to fill a similar post at
online content provider Alpha69 Productions. Len Doens has been appoint-
ed as his successor, effective July 1. Doens will take on the same respon-
sibilities for TMF’s Belgian arm; as program director international, he
reports to TMF managing director René Witzel. ROBBERT TILLI

THE HIGH COURT IN LONDON will begin hearing Nov. 20 the breach-of-
contract action filed against teenage soprano Charlotte Church and her
parents by former manager Jonathan Shalit. Shalit was dismissed by
her parents, James and Maria Church, earlier this year (Billboard-
Bulletin, Jan. 17). Shalit is seeking more than 50,000 pounds ($75,840)
in damages. ADAM WHITE
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THIS |LAST THIS | LAST THIS | LAST THIS | LAST
WEEK\WEEK| SINGLES WEEKWEEK| SINGLES WEEK\WEEK| SINGLES WEEK|\WEEK| SINGLES
1 1 FOR YOU HIKARU UTADA TOSHIBA-EMI 1 1 GROSSER BRUDER ZLATKO & JURGEN RcA 1 |NEW| BREATHLESS THE CORRS 143/LAVAEASTWEST 1 1 CES SOIREES LA YANNICK €GP/soNY
2 |NEW| MIZU-RIKU-SORA, MUGENDA! 19 viCTORUNIVERSAL | 2 3 AROUND THE WORLD ATC Hansa 2 1 2 2 LES 10 COMMANDEMENTS/L'ENVIE D'AIMER
THE REAL SLIM SHADY EMINEM INTERSCOPE
SR [EY pOTOMEIRASTAINTIKANDO RN RO RO 3 | 2 | FREESTYLER BOMFUNK MC'S SonY MUSIC MEDIA 3 | NEW| TAKE A LOOK AROUND LIMP BIZKIT INTERSCOPE eLNAAC (RN
4 3 | SEASONS AYUM! HAMASAKI AVEX TRAX 4 4 | IT'S MY LIFE BON JOVI MERCURY/UNIVERSAL 3 5 | MARIA MARIA SANTANA FEATURING THE
4 |NEW| SUNDAY MORNING CALL OASIS BIGBROTHER
5 |NEW| ASHITA NO KAZE MASAYOSHI YAMAZAKI POLYDOR 5 | 5 | TRYAGAIN AALIYAH VRGN 5 | NEw| WHEN I SAID GOODBYE/SUMMER OF LOVE STEPS PRODUCT G&B ARISTA/BMG
[ 2 NATSU NO OHSAMA KINKI KIDS 6 6 SUPERGIRL REAMONN VIRGIN 4 4 I'™M OUTTA,LOVE ANASTACIA epic
JOHNNY'S ENTERTAINMENT 7 7 | TAKE MY HEART BAND OHNE NAMEN Epic BE 5 6 ELLE, TU L'AIMES HELENE SEGARA ORLANDO/
7 |NEW| HITOTSU DAKE JUDY AND MARY EPIC RECORDS 8 9 THE REAL SLIM SHADY EMINEM MOTORUNIVERSAL 6 |NEW| WOMAN TROUBLE ARTFUL DODGER/R. CRAIG/ EASTWEST
8 4 NiJI NI NARITAI TUBE sony 9 8 THE RIDDLE GIGI D'AGOSTINO zvx C. DAVID FFrR 6 3 AIMER DAMIEN SARGUE & CECILIA CARA
o |new | ESCAPE MISIA ows ronmouse A S S Y 7 |NEW| WILL1EVER ALICE DEEJAY PosvA . mswiigofgﬁm coro
10 | 5 | SAKURAZAKA MASAHARU FUKUYAMA 11 | 15 | ICH LEBE FUR HIP HOP D.J. TOMEKK FEATURING | 8 | 2 | GOTTATELL YOU SAMANTHA MUMBA 8 | 5 | MYHEART GOES BOOM (LA DI DA DI) FRENCH
VICTOR/UNIVERSAL GZA ARIOLA P A RD/ROLICOR AFFAIR BMG
11 |NEW| SATURDAY NIGHT BLANKEY JET CITY PoLYDOR 12 | 12 | JUNIMOND ECHT epe 9 | 5 | SANDSTORM DARUDE neo
12 1 6 | LOVE 2000 HITOMI avexteax 13 | 11 | LOVE PARADE 2000 DR. MOTTE & WESTBAM rea | 10 [NEW| | WANT YOUR LOVE ATOMIC KITTEN 10 |"5" | FREESTYLER BOMFURK MOS e
13| 8 UOE‘Q’SCMO‘;:TE ARUITE YUKOU NEPTUNE 14 | 16 | I'M OUTTALOVE ANASTACIA epic INNOCENTVIRGIN 11 | 11 | NE ME JUGEZ PAS SAWT EL ATLAS SMALLSONY
TOY'S FACT! 15 | 14 | ONETO MAKE HER HAPPY MARQUE epeL 11 | 4 | YELLOW COLDPLAY PARLOPHONE 12 | 10 | OOPS!...1DID IT AGAIN BRITNEY SPEARS
14 [ NEW \Tré;\:;rmnom BANCYO DREAMS COME TRUE 16 | 10 | ICH WILL NUR DICH ALEX POLYDORUNIVERSAL 12 | 3 | SPINNING AROUND KYLIE MINOGUE PARLOPHONE IVENIRGIN
g 17 | 20 0 GOOD SONIQUE 13 MAMBO MAMBO LOU B
15 | 10 | TSUNAMI SOUTHERN ALLSTARS vicrowumversat | aa |y | e m s onk AROUND. LIPS e comersat | | © iﬂﬁﬁﬁé‘s’.’:& AL L | | et A e e e
16 9 ;I:I;I:Y SUMMER WEDDING MORNING MUSUME 19 |NEw| GEMMA BIER TRINKEN ANTON FEATURING DJ 14 9 BABYLON DAVID GRAY EASTWEST 15 | 14 [ IT'S MY LIFE BON JOVI MERCURY/UNIVERSAL
1 .
7|2 I s i v e oTZI em 15 | NEW| ) THINK I'M IN LOVE WITH YOU JESSICA 16 | 16 | LEBILAN JACKY & BEN-J SMALLSONY
20 | 19 | OOPS!...IDIDIT AGAIN BRITNEY SPEARS 17 | 19 | 12/0013 MATT BARCLAV/UNIVERSAL
18 |NEW| AlTO SYURA TOSHIKI KADOMATSU BMG FUNHOUSE o SIMPSON cowmsia 18 | 13 | THAT DON'T IMPRESS ME MUCH SHANIA TWAIN
19 13 AA SEISYUN NO HIBI YUZU senHA& Co. VE/ZOMBA 16 7 YOU SEE THE TROUBLE WITH ME BLACK LEGEND MERCURY/UNIVERSAL
20 | 14 | AYO YUKI KOYANAGI EASTWEST JAPAN ALBUMS ETERNALWEA 19 |NEW | HEY ARRIBA RAYDEL FTD/SONY
ALBUMS 1 1 BON JOVI CRUSH MERCURY/UNIVERSAL 17 10 {T FEELS SO GOOD SONIQUE SERIOUS/UNIVERSAL 20 |NEW| THE REAL SLIM SHADY EMINEM POLYDOR/UNIVERSAL
2 2 WOLFGANG PETRY KONKRET Hansa 18 { 13 REACH S CLUB 7 poLyDOR
1 | 1 | MAIKURAKI DELICIOUS WAY Gizastupio ALBUMS
2 |NEw| PUFFY THE VERY BEST OF PUFFY—amMivumi ET | 3 | 3 | SCORPIONS & BERLINER PHILHARMONIKER RO T LIRS LY GUHGE 1 | 1 | JOHNNY HALLYDAY 100% JOHNNY LIVE A LA
S MOMENT OF GLORY emi 20 | 12 | SHACKLES (PRAISE YOU) MARY MARY COLUMBIA TOUR EIFFEL MERCURYIUMVERSAL
3 | 2 | KENHIRAI THE CHANGING SAME sonv 414 :iNBé Kv:;G & ERIC CLAPTON RIDING WITH THE ALBUMS 2 | 3 | MOBY PLAY virai
4 [NEW| FUMIYA FUJIL IN AND OUT sony 5 | 5 | EMINEM THE MARSHALL MATHERS LP 1 | 2 | EMINEM THE MARSHALL MATHERS LP rerscore | ° | 2 | DANIELLEVI LES 10 COMMANDEMENTS
5 | 4 | T.M.REVOLUTION DISCORDANZA TRY MY A || 4 || et i G MERCURY/UNIVERSAL
REMIX—SINGLE COLLECTIONS ANTINOS RECORDS MOTOR/ANIVERSAL EASTWEST 4 | 5 | HELENE SEGARA AU NOM D'UNE FEMME
6 | 5 | cocco RAPUNZEL weror 6 | 6 | SOUNDTRACK ROMEO MUST DIE viRGIN 3 | 3 | MOBY PLAY mute AN/ AC TS
7 7 YUKI KOYANAGI KOYANAGI THE COVERS 7 9 SANTANA SUPERNATURAL ARISTA/ARIOLA 4 1 RICHARD ASHCROFT ALONE WITH EVERYONE Hut | § 4 SANTANA SUPERNATURAL ARISTA/BMG
PRODUCT 1 EASTWEST IAPAN 8 | 7 | BRITNEY SPEARS OOPS!...IDIDIT AGAIN 5 | 7 | WHITNEY HOUSTON WHITNEY: THE GREATEST 6 | 11 | ANATASCIA NOT THAT KIND epic
8 |NEW| LISAONO PRETTY WORLD TosHiea-emi o | & | Mo ESDAY 6 | s g'gEUgR';TA7 718 fgf:;‘oi/“:'}Nl?REA":'ARSHALL MATHERS LP
9 | 3 | L'ARC-EN-CIEL ECTOMORPHED WORKS KI0ON VIRGIN POLYDOR
100] 9 QUEEN QUEEN IN VISION TOSHIBA-EMI 10 | 19 | SOUNDTRACK MISSION: IMPOSSIBLE 2 epeL 7 6 TOM JONES RELOAD cur 8 |NEW| VARIOUS HIP HOP SOUL PARTY VOL. 4
11 | 13 | KINKIKIDS KINKI SINGLE SELECTION 11 | 15 | RED HOT CHILI PEPPERS CALIFORNICATION wea | g | 8 | GABRIELLE RISE GO!BEAT/POLYDOR SR ‘é:‘/\”“E"éE:S;LMER CURVIUNIVERSAL
JOHNNY'S ENTERTAINMENT 12 | 13 | WHITNEY HOUSTON WHITNEY: THE GREATEST 9 | 9 | TRAVIS THE MAN WHO INOEPENOIENTE 10 | 9 | SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL
12 | 6 MAX SUPER EUROBEAT PRESENTS HYPER EURO HITS ARisTABMG 10 | 14 | BRITNEY SPEARS OOPS!...1DIDIT AGAIN Jive 11 7 BRITNEY SPEARS OOPS! 1 DID IT AGAIN
MAX AVEX TRAX 13 | 12 | HELMUT LOTTI OUT OF AFRICA EMi 50| e IO ] e BRITNEY
13 | 8 | TOSHIKUBOTA NOTHING BUT YOUR LOVE sonv [ 14 | RE | BUENAVISTA SOCIAL CLUB BUENAVISTASOCIAL | 15 | |5 | pR.DRE DR DRE—2001 mrerscope 12 | 10 | SINSEMILIA TOUT C'QU'ON A DOUBLE T/SONY
14 | 17 | TUBE TUBEST Ill sonv e Tt 13 | 11 | TOPLOADER ONKA'S BIG MOKA sony sz 13 | 19 | VARIOUS ARTISTS SOLIDAYS amc
15 | 11 | B.B.KING & ERIC CLAPTON RIDING WITH THE 15 |NEW| KID ROCK THE HISTORY OF ROCK EASTWEST
14 | 10 | SANTANA SUPERNATURAL ARiSTA 14 | 14 | ST.GERMAIN TOURIST emi
KING WARNER JAPAN 16 10 RICHARD ASHCROFT ALONE WITH EVERYBODY 15 17 SOUNDTRACK POKEMON: T
16 | 15 | WHITNEY HOUSTON WHITNEY: THE GREATEST VIRGIN Lol ol ESTINGRER A NUIRE DAV s SOELSONY KEMON: THE FIRST MOVIE
HITS ARISTABMG FUNHOUSE 17 | 16 | KASTELRUTHER SPATZEN UND EWIGWIRDDER | 16 | 17 | EMINEM THE SLIM SHADY LP inverscore 16 | 15 | AKHENATON COMME UN AIMANT virain
17 | 10 | VARIOUS ARTISTS THE MOST RELAXING—FEEL HIMMEL BRENNEN kocH 17 |NEW| K.D. LANG INVINCIBLE SUMMER WARNERBROSMEA | 17 | NEW | SOUNDTRACK GLADIATOR PHILIPS/UNIVERSAL
TOSHIBA-EMI 18 |NEW| AYMAN HOCHEXPLOSIV Eastwest 18 | RE | BLINK-182 ENEMA OF THE STATE mca 18 | 12 | JOHNNY HALLYDAY SANG POUR SANG
18 | 14 | MAYO OKAMOTO RISE 1 TOKUMA JAPAN 19 | RE | GUANO APES DON'T GIVE ME NAMES GUN/BMG 19 | RE | B.B.KING & ERIC CLAPTON RIDING WITH THE MERCURY/UNIVERSAL
19 12 BON JOVI CRUSH MERCURY KOLN KING REPRISEMWEA 19 | 20 BON JOVI CRUSH MERCURY/UNIVERSAL
20 |NEW| SOUNDTRACK PINCH RUNNER ZzETIMA 20 | 17 | IRON MAIDEN BRAVE NEW WORLD Emi 20 | RE | SHANIA TWAIN COME ON OVER MERGURY 20 | 13 | JULIOIGLESIAS NOCHE DE QUATRO LUNAS coLumaia
CANADA (soundscan) 07/22/00 NETHERLANDS (sticnting Mega Top 1000 07/15/00 AUSTRALIA rin 0710000 ITALY ¢ 071000
THIS |LAST THIS |LAST THIS |LAST THIS | LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES WEEKWEEK| SINGLES
1 1 g#g}PiggrDANCE SONG HAMPTON THE HAMP- 1 1 | QUESI, QUE NO JODY BERNAL oino 1 1 | FREESTYLER BOMFUNK MC'S epic 1 2 | VAMOS A BAILAR PAOLA & CHIARA COLUMBIA
2 10 | 1 WOULD STAY KREZIP waRNER 2 2 I'M OUTTA LOVE ANASTACIA epiC 2 1 IT'S MY LIFE BON JOVI MERCURY/UNIVERSAL
2 | RE | DESERT ROSE STING FEATURING CHEB MAMI X
e e arERSAL 3 | 3 | YOUSANGTOME MARC ANTHONY coLumei 3 | 3 | THONG SONG SISQO roLYDORUNIVERSAL 3 | 3 | FREESTYLER BOMFUNK MC'S sony
3 6 CAROUSEL THE BRATT PACK POPULAR/EMI 4 4 LET'S GET LOUD JENNIFER LOPEZ coLumeia 4 4 WHO THE HELL ARE YOU MADISON AVENUE 4 5 CARMEN QUEASY MAXIM XL RECORDINGS
4 | 3 | COULD I HAVE THIS KISS FOREVER WHITNEY 5 | 2 | JUBENT DE ZON JOP SONY MMM T 5 |NEW| SUNDAY MORNING CALL OASIS eric
HOUSTON & ENRIQUE IGLESIAS ARiSTHBMG 6 6 | THE REAL SLIM SHADY EMINEM POLYDORUNIVERSAL | ¢ | ¢ | |T'S MY LIFE BON JOVI MERCURY/UNVERSAL 6 | 4 | MECAGO EN EL AMOR TONINO CAROTONE VIRGIN
5 2 HE WASN'T MAN ENOUGH TONI BRAXTON 7 5 CAMPIONE 2000 E-TYPE POLYDORMUNIVERSAL 7 6 LET'S GET LOUD JENNIFER LOPEZ coLuMBiA
6 | 5 | SPINNING AROUND KYLIE MINOGUE
LAFACE/ARISTA/BMG 8 8 FILL ME IN CRAIG DAVID eoEL 8 | NEW/| 1 DISAPPEAR METALLICA epeL
USHROOM/FESTIVAL
G| Se ] LIRSS G RS TR 9 [ 9 | IT'SMYLIFE BON JOVI MERCURVUNIVERSAL " 9 |NEW| NEVER BE THE SAME AGAIN MELANIEC viRameMm:
INTERNATIONAL 10 | 11 | SHACKLES (PRAISE YOU) MARY MARY coLumaia 7 | 14 | SHALALA LALA VENGABOYS BREAKIN/EMI ol R e S VIRGIN
7 | 12 | YOU SEE THE TROUBLE WITH ME (IMPORT) 11 | 12 | ORIGINEEL AMSTERDAMS OSDORP POSSE 8 | 8 | TOCA'S MIRACLE FRAGMA xrsvAcanzAZOMBA HOREa
BLACK LEGEND NuMuzik 11 | 7 | OOPS!...1DIDITAGAIN BRITNEY SPEARS
8 | 8 | MYHEART GOES BOOM (LA DI DA DI) FRENCH RAMP/EMI L || LL AL RS T IVENIRGIN
AFFAIR Rea 12 | 7 | OHOH ORANJE MUN CLUB JISKEFET SO [ RT3 TR IRl TR 12 | 10 | TOO MUCH OF HEAVEN EIFFEL 65 suissco
9 | 5 | THERE YOU GO PINK LAFACEARISTABMG DOUBLE T/SONY 11 | 7 | THERE YOU GO PINK emc 13 | RE | IT'S GONNA BE ME ‘N SYNC IVENIRGIN
10 11 | WILL LOVE AGAIN LARA FABIAN COLUMBIA/SONY 13 15 T FEELS SO GOOD SONIQUE MERCURY/UNIVERSAL 12 13 IT'S GONNA BE ME ‘N SYNC Jivezzomea 14 | RE SPECIALE GIANLUCA GRIGNAN! UNIVERSAL
11 | 9 | CANDLE IN THE WIND 1997/SOMETHING ABOUT | 14 | 13 | TRY AGAIN AALIYAH VIRGIN 13 | 11 | NEVER BE THE SAME AGAIN MELANIE C viRGIN 15 | 17 | WHERE ARE YOU? DJ DADO mITELITEUNVERSAL
HEWWAYROUILCCIITONIGHIELTOREIOHN 15 | 16 | OOPS!...1IDID IT AGAIN BRITNEY SPEARS 14 | 15 | I THINK I'M IN LOVE WITH YOU JESSICA
MERCURY/UNIVERSAL 16 |NEW /| IT FEELS SO GOOD SONIQUE UNIVERSAL
12 | 13 | I'WANTYOU TO NEED ME CELINE DION 550 MUSIC/SONY R ECMEE SIMPSON coLUMBIA 17 |NEW| BUM BUM MABEL GITANAUNIVERSAL
13 | 19 | AMAZED LONESTAR enwemc 16 | 19 | WAT IKBIN DE KAST & M. SCHUURMANS PROACTS | 15 | NEW | TRY AGAIN AALIYAH viRGiN 18 |NEW| TAKE A LOOK AROUND LIMP BIZKIT
14 | 16 | CRYBABY MARIAH CAREY FEATURING SNOOP 17 |NEW | I'M OUTTALOVE ANASTACIA epic 16 | 16 | SAY MY NAME DESTINY'S CHILD coLumsia L ey
DOGG COLUMBIASONY 18 | RE | | WANNA KNOW JOE Jvezomea 17 | RE | 1SHOULD'VE NEVER LET YOU GO BARDOT wea 19 | NEw!| ROME WASN'T BUILT IN A DAY MORCHEEBA wea
15 | 15 | LAST KISS PEARL JAM Epic/sony 19 |NEW| TAKE A LOOK AROUND LIMP BIZKIT PoLvDOR/ 18 | 17 | HOLIDAY NAUGHTY BY NATURE ARIOLAEMG o | INl | ST S T T STt
16 14 SHALALA LALA VENGABOYS DEP INTERNATIONAL UNIVERSAL 19 18 RIP ITUP 28 DAYS
17 | 17 | THE REAL SLIM SHADY (IMPORT) EMINEM D ALBUMS
20 | 14 | EEN BOSSIE ROOIE ROZEN ALEX MuLTIDISK 20 | Re | LIVE WITHOUT IT
WEB/AFTERMATH/INTERSCOPE/UNIVERSAL KILLING HEIDI ROADSHOW/MWARNER S,
18 | 10 | I'TURNTO YOU CHRISTINA AGUILERA RcABMG ALBUMS ALBUMS S| 5 || BRSNS i
19 18 MEGAMIX VENGABOYS OEP INTERNATIONAL 1 1 KREZIP NOTHING LESS WARNER 2 3 BON JOVI CRUSH MERCURY/UNIVERSAL
20 RE YOU SANG TO ME MARC ANTHONY COLUMBIA/SONY 2 3 EMINEM THE MARSHALL MATHERS LP 1 6 SAVAGE GARDEN AFFIRMATION ROADSHOW/WARNER 3 2 SANTANA SUPERNATURAL ARISTA/BMG
ALBUMS O OR DN IER 2 2 VANESSA AMOROS! THE POWER TRANSISTOR/BMG 4 13 | RICHARD ASHCROFT ALONE WITH EVERYBODY
1 | 1 | EMINEM THE MARSHALL MATHERS LP 3 | 7 | REDHOT CHILI PEPPERS CALIFORNICATION 3 | 1 | MATCHBOX TWENTY MAD SEASON BY MATCHBOX VIRGIN
WEB/AFTERMATH/UNIVERSAL WARNER TWENTY eastwest 5 8 | MOBY PLAY viReiN
2 2 | BRITNEY SPEARS OOPS!...IDIDITAGAIN wesms | 4 | 12 | LIVE THE DISTANCE TO HERE MERCURY/UNIVERSAL 4 | 8 | SOUNDTRACK MISSION: IMPOSSIBLE 2 FesTivaL 6 | 11 | B.B.KING & ERIC CLAPTON RIDING WITH THE
3 |NEW| VARIOUS ARTISTS RUFF RYDERS COMPLICATION: | 5 | 2 | BON JOVI CRUSH MERCURYUNIVERSAL 5 | 7 | BRITNEY SPEARS OOPS!...IDID IT AGAIN KING wea
. 6 E(YJBEJg?RTEKVON%I'S”SIS‘II\IF'FlzgggéTéELRESCZOPE/:MVEzZ;L/ 6 9 WHITNEY HOUSTON WHITNEY: THE GREATEST SIVE/ZOMBA 7 4 RENATO ZERO TUTT! GLI ZERI DEL MONDO
ONIVERSAL : FoLLrw HITS aRisTABMG 6 | 3 | BONJOVI CRUSH unvERsAL FONOROL SO
6 | 3 | THE TRAGICALLY HIP MUSIC MCAUNIVERSAL 7 | 13 | THECORRS MTV UNPLUGGED 143MLAvAWARNER 7 | 4 | REDHOTCHILI PEPPERS CALIFORNICATION wea | & | 12 | NEK LAVITAE' wea
6 | 5 | 'NSYNC NOSTRINGS ATTACHED JvEMG 8 | 8 | B.B.KING & ERIC CLAPTON RIDING WITH THE 8 | 5 | MOBY PLAY MUSHROOMFESTIVAL 9 | 7 | WHITNEY HOUSTON WHITNEY: THE GREATEST
7 | 4 | KIDROCK THE HISTORY OF ROCK TOP KING WARNER 9 | 14 | BARDOT BARDOT wea ol e :'ETTSE ;Rés‘:::':gl_ oo
DOG/LAVA/ATLANTIC/WARNER 9 6 | BRITNEY SPEARS OOPS!...IDID IT AGAIN 1 AL
8 | 8 | BONJOVI CRUSH isLANDUNIVERSAL SvezomEA e Sm\:;ix THE MARSHALL MATHERS LP INTERSCOPE | 11 | 5 | GrANLUCA GRIGNANI SDRAIATO SU UNA NUVOLA
9 | 9 | CREED HUMAN CLAY epicsso
10 | 14 | ENRIGUE IGLESIAS ENRIGUE  irerscore 10 | 4 | KANE AS LONG AS YOU WANT THIS euc 11 | 13 | KILLING HEIDI REFLECTOR ROADSHOWMWARNER 12 |new| TonING DIFFEICILE
11 | 5 | MOBY PLAY s w| TONINO CAROTONE MONDO DIFFEICILE ViRGINEMI
11 | 12 | VARIOUS ARTISTS REGGAE HITS VOLUME 1 univeRsaL 2 | o PLUGGED 12 | 12 | BLINK-182 ENEMA OF THE STATE UNIVERSAL 13| 9 | IRON MAIDEN BRAVE NEW WORLD &m
12 | 17 | DR.DRE DR DRE—2001 AFTeRwaTiNTERscoPeumversar | 12 | 17 | ALANIS MORISSETTE UNPLU MAERICY 13 | 11 | VARIOUS ARTISTS CAFE DEL MAR VOLUME 7
e — 14 | 14 | JARABE DE PALO DEPENDE viRGIN
13 | 13 | REDHOT CHILI PEPPERS CALIFORNICATION WARNER e ——— i
14 | 18 | 3 DOORS DOWN THE BETTER LIFE RepusLivuniversaL | 13 | 20 | ANOUK URBAN SOLITUDE bino 12 | 19 | KD.LANG INVINCIBLE SUMMER warner 15 | 15 | CARMEN CONSOLI STATO DI NECESSITA
15 | 10 | VARIOUS ARTISTS PURE DANCE VOLUME 5 unversal | 14 | RE | TONI BRAXTON THE HEAT arisweme Pt ' CYCLOPE/UNIVERSAL
16 | RE | STING BRAND NEW DAY ASM/INTERSCOPE/UNIVERSAL 15 | 11 | MARC ANTHONY MARC ANTHONY columsia 16 | RE | DESTINY'S CHILD THE WRITING'S ONTHEWALL | 16 | 17 | GIGI D'ALESSIO QUANDO LA MIA VITA CAMBIERA
17 | 7 | M.C. MARIO M.C. MARIO SUN FACTORY sony 16 | RE | LIMP BIZKIT SIGNIFICANT OTHER POLYDOR! COLUMBIA —
18 11 MATCHBOX TWENTY MAD SEASON BY MATCHBOX I 16 9 ALEX LLOYD BLACK THE SUN emi 17 19 ROBERTO VECCHIONI CANZONI E CICOGNE emi
o | s TDve/gTr\:L\; 'EAém_LSNTTImAW};TnNG'S ONTHEWALL | 17 | 10 | SANTANA SUPERNATURAL mesmams 17 |NEW| SOUNDTRACK GONE IN 60 SECONDS UNIVERSAL 18 | 10 | PIERO PELU* NE’' BUONI NE' CATTIVI wea
COLUMBIASONY 18 | 19 | RENE FROGER ALL THEHITS oo 18 | 17 | S25 ONE SDRFESTIVAL 19 | 16 | BRITNEY SPEARS OOPS! ... IDID IT AGAIN
20 | 16 | B.B. KING & ERIC CLAPTON RIDING WITH THE 19 | 14 | JENNIFER LOPEZ ON THE 6 coLumeia 19 | RE | MACY GRAY ON HOWLIFEIS epic JIVENIRGIN
KING DUCKREPRISEWARNER 20 | 15 | ANDRE HAZES WANT IK HOU VAN JOU em 20 | RE | ‘N'SYNC NO STRINGS ATTACHED Jiveizomea 20 |NEW| LA MOSCA TSE-TSE LA MOSCA TSE-TSE emi

Hits Of The World is compiled at Billboard/London by Jessica Watson and Menno Visser. Contact 44-207-822-8300, fax 44-207-242-9136.
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WARNER BROS,

MUSIC
EUROCHART 07/21/00 anveon | SPAIN  Grvesnier ve) 070500
THIS | LAST THS |LAST
WEEK|WEEK| SINGLES WEEK WEEK| SINGLES
1 | 1 | IT'SMYLIFE BON JOVI MeRCURY 1 |NEW/| YA NO QUIERO TU QUERER JOSE EL FRANCES
2 |NEW| THE REAL SLIM SHADY EMINEM INTERSCOPE e
3 | 2 | FREESTYLER BOMFUNK MC'S tPIDROME/SONY 2 |NEW| VAS A VERME POR LA TELE LOS PLANETAS rca
4 | 4 | CESSOIREES LA YANNICK LA TRIBUSONY 3 |NEW/| IF YOU LEAVE ME NOW MONICA NARANJO epic
5 | 3 | OOPS!...IDIDIT AGAIN BRITNEY SPEARS Ive 4 | 6 | BRING T ALLBACK S CLUB 7 roLi it
6 | 9 | FMOUTTALOVE ANASTACIA epic ? [IOLYEONEMVERSA
7 | 5 | \TFEELS SOGOOD SONIQUE SERIGUSUNIVERSAL 5 1| IT'S MYLIFE BON JOVI WERCURVUNIERSAL
8 | RE | MARIAMARIA SANTANA FEATURING THE 6 | 5 | SUENOSUBOCA RAUL worus
PRODUCT G&B aRiSTA 7 4 NO MORE TURNING BACK GITTA BLANCO Y NEGRO
9 |NEW| GOTTA TELL YOU SAMANTHA MUMBA 8 |NEW| |DISAPPEAR METALLICA el
WILDCARD/POLYDOR 9 3 BORRIQUITO RODRIGUES BLANCO Y NEGRO
10 [NEW | UNCLE JOHN FROM JAMAICA VENGABOYS 10 | 2 | SEXMACHINE TONY SWEAT BLANCO Y NEGRO
VIOLENT/VARIOUS ALBUMS
ALBUMS 1 | 1 | JULIOIGLESIAS NOCHE DE CUATRO LUNAS
1 1 BON JOVi CRUSH MERCURY COLUMBIA
2 3 EMINEM THE MARSHALL MATHERS LP INTERSCOPE 2 2 CAMELA SIMPLEMENTE AMOR iispavox
3 4 | SANTANA SUPERNATURAL ARisTA 3 3 | BARRY WHITE THE ULTIMATE COLLECTION
4 | 2 | BRITNEY SPEARS OOPS! . ..|DID IT AGAIN Jve sty
2 ? 3"3%5?1 ERIC LAPTON RIDING WITH THE 4 1 7§ MANSONRICOCE D
B. cc W 5 | 6 | RAUL SUENO SU BOCA Horus
KINGRRERRiSE 6 | 10 | ESTOPA ESTOPA
7 | 6 | WHITNEY HOUSTON WHITNEY: THE GREATEST P
HITS ARisTA 7 5 BON JOVi CRUSH MERCURY/UNIVERSAL
8 |NEW/| RICHARD ASHCROFT ALONE WITH EVERYBODY 8 | 7 | GLORIAESTEFAN ALMA CARIBENA ePC
e 9 | 9 | BRITNEY SPEARS OOPS! ... DID IT AGAIN
9 10 | WOLFGANG PETRY KONKRET Na KLAR/BMG JIVENVIRGIN
10 RE RED HOT CHILI PEPPERS CALIFORNICATION 10 |NEW| B.B. KING & ERIC CLAPTON RIDING WITH THE

KING wea

WEW ZEALAND (Record Publications Ltd.) 07/09/00

PORTUGAL rorueovare) 07711100
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10

10

ALBUMS

EMINEM THE MARSHALL MATHERS LP uUNIVERSAL
MOBY PLAY FESTIVAL

VENGABOYS THE PLATINUM ALBUM VIOLENT/EMI
BRITNEY SPEARS OOPS! . .. | DID IT AGAIN
JIVE/BMG

MARC ANTHONY MARC ANTHONY sony
SOUNDTRACK MISSION: IMPOSSIBLE 2 fesTivaL
BEN HARPER BURN TO SHINE virGIN
DESTINY'S CHILD THE WRITING'S ON THE WALL
SONY

MARTIN WINCH ESPRESSO GUITAR TWO sony
CARL DOY PIANO BY CANDLELIGHT ENTREE sonv.

5V ®NO VA wm.—-ﬁa

LAST
WEEK

0 N B w N~

0o W»

ALBUMS

SILENCE 4 ONLY PAIN IS REAL MERCURY/UNIVERSAL
JULIO IGLESIAS NOCHE DE CUARTO LUNAS sony
BRITNEY SPEARS OOPS! ... | DID IT AGAIN
JIVE/EMI

STING BRAND NEW DAY pOLYDORUNIVERSAL
SANTANA SUPERNATURAL aRISTA/BMG
SANTAMARIA VOAR vipisco

MADREDEUS ANTOLOGIA Emi

BON JOVI CRUSH (SLAND/UNIVERSAL

ERA ERA 2 MERCURY/UNIVERSAL

GUANO APES DON'T GIVE ME NAMES Bmc

SWEDEN (GLF) 07/13/00

DENMARK (IFPI/Nielsen Marketing Research) 07/10/00

THIS |LAST THIS | LAST
WEEKWEEK| SINGLES WEEK|/WEEK| SINGLES
1 1 | MERA MALI MARKOOLIO FEATURING ARNE 1 1 | LOLLIPOP DJ ALIGATOR PROJECT emi
HEGERFORS CNR/ARCADE 2 | 2 | SMUK SOM ET STIERNESKUD OLSEN BROTHERS
2 3 | CAMPIONE 2000 E-TYPE STOCKHOLM ome
3 |NEW| OM SOMMAREN ULF LUNDELL ROCKHEAD/EMI 3 3 {T FEELS SO GOOD SONIQUE uNIvERSAL
4 4 | HIPHOPPER THOMAS RUSIAK FEATURING 4 [ NEW/| SHACKLES (PRAISE YOU) MARY MARY sony
TE'DDYBEARS STOCKHOLM  LED/UNIVERSAL 5 9 TRY AGAIN AALIYAH virGIN
5 5 IT'S MY LIFE BON JOVI MERCURY/UNIVERSAL 6 8 SANDSTORM DARUDE BMmG
7 | & | W rErLs 0 G00D SOMQUE vuveron £ B¢ | e e,
NV 8 | 4 | THE REAL SLIM SHADY EMINEM
8 | 2 | FLYON THE WINGS OF LOVE OLSENBROTHERS 1 | g | 10 | 0oPS! .. 1DID IT AGAIN BRITNEY SPEARS
9 | 6 | OOPS!...IDIDIT AGAIN BRITNEY SPEARS e
JIVE/ZOMBA
10 |NEW | BREATHLESS THE CORRS waRNER 100 § .| MHEREERENOU! PAFFENDORF [0
prBUMS 1 1 OLSE:IH::??)THERS WINGS OF LOVE cmc
é 3 gkjﬁ:,\fRT‘)JEH;T\SRS":X“L(ESM%';;% o 2 | 2 | ERICCLAPTON & B.B. KING RIDING WITH THE
KING waRNER
ERS,
51 Al e nr o BT 3 | 3 | ENGELBERT HUMPERDINCK HANS STORSTE HITS
FREDRIKSSON'S BASTA 1984-2000 Emi TR
a | 2 | TEDDYBEARS STOCKHOLM ROCK'N'ROLL 4 | 8 | ANDREW STRONG OUT OF TIME RECART/CMC
HIGHSCHOOL mvemnw 5 | 10 | PARTY ANIMALS PARTY ANIMALS cmc
5 9 | RED HOT CHILI PEPPERS CALIFORNICATION warner | © 5 | WHITNEY HOUSTON WHITNEY: THE GREATEST
6 5 | BON JOVI CRUSH MERCURY/UNIVERSAL HITS ARISTABMG
7 |NEW | GOSTA LINDERHOLM SEXTIOFEM MINUTER 7 6 | BON JOVI CRUSH UNiVERSAL
LINDERHOLM vIRGIN 8 RE D.A.D. EVERYTHING GLOWS Emi
8 | 10 | B.B.KING & ERIC CLAPTON RIDING WITH THE 9 | RE | BRITNEY SPEARS OOPS! .. .1 DID IT AGAIN
KING wARNER JIVENVIRGIN
9 6 | BRITNEY SPEARS OOPS!...|DIDITAGAIN vezomsa | 10 | 4 | VARIOUS ARTISTS EUROVISION SONG CONTEST
10 7 WHITNEY HOUSTON WHITNEY: THE GREATEST HITS astasmc 2000 BmG
INORWAY (Verdens Gang Norway) 07/11/00 FINLAND  ragiomafiariePi Fintand) 07/09/00
THIS | LAST THIS | LAST
WEEK|WEEK| SINGLES WEEK WEEK| ALBUMS
1 1 | 1T FEELS SO GOOD SONIQUE universaL 1 1 | EMINEM THE MARSHALL MATHERS LP INTERSCOPE/
UNIVERSAL
2 | 2 | THE REAL SLIM SHADY EMINEM unversal 2 | 2 | BONJOVI CRUSH MERCURVUNIVERSAL
3 | 5 | TOCA'S MIRACLE FRAGMA epeL 3 | 3 | TOMAS LEDIN VUODET 1972-2000 AREN
4 | 3 | YOUSANG TO ME MARC ANTHONY sony WEAWARNER
5 7 SHACKLES (PRAISE YOU) MARY MARY sony 4 4 NYLON BEAT DEMO MEDIAMUSIIKKI
6 4 IT'S MY LIFE BON JOVI UNIVERSAL 5 5 BRITNEY SPEARS QOPS! ... |DID IT AGAIN JvEEMI
7 6 | TRY AGAIN AALIYAH virain 6 | 6 | NIGHTWISH WISHMASTER SpiNEFARM
8 |NEW | LOVING YOU GIRL OPUS X sonv 8 | B | IRON MAIDEN BRAVE NEW WORLD e
9 | 8 | OOPS!...IDIDITAGAIN BRITNEY SPEARS 9 | 7 | SEREMONIAMESTARI OMIN SANOIN RANKASPINEFARM
JIVE/ZOMBA 10 | 10 | MARIRANTASILA VAIN RAKKAUS Ax®EDEL
10 | 9 | LOLLIPOP DJ ALIGATOR PROJECT emi
ALBUMS ARGENTINA s 070100
1 2 | MARC ANTHONY MARC ANTHONY sony THIS [LAST|
2 3 MOBY PLAY PLAYGROUND WEEK Wweek! ALBUMS
3 1 | OLSEN BROTHERS WINGS OF LOVE NORSKEGRAM 1 1 | CHIQUITITAS CHIQUITITAS VOL. 6 sony
4 3 EMINEM THE MARSHALL MATHERS LP UNIVERSAL 2 2 | LOS NOCHEROS NOCHEROS em
5 |NEW| SHANIA TWAIN THE WOMAN IN ME UNIVERSAL 2 R35 ggzﬁ;gj’l /C\RZSgO BMG
6 6 SVEN-BERTIL TAUBE SYNGER EVERT TAUBE: DE H_UNIVERSAL
BESTE e 5 | 5 | LOSPERICOS 1000 VIVOS emi
1
7 7 | SANTANA SUPERNATURAL ARISTABMG By ﬁ\gm“ SPEARSFOORS! . . TOIPIFEGAIN
8 | 10 | VENGABOYS THE PLATINUM ALBUM VIOLENT/EM: 7 | NEW| THALIA ARRASANDO em
9 b PAUL SIMON GREATEST HITS-—SHINING LIKE A 8 6 MANA MTV UNPLUGGED wARNER
NATIONAL GUITAR WaRNER 9 7 | SHAKIRA MTV UNPLUGGED sony
10 9 BON JOVI CRUSH uNIVERSAL 10 8 A*TEENS THE ABBA GENERATION UNIVERSAL

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY NIGEL WILLIAMSON

THE DEBUT ALBUM by araQue is being hailed
as the end of Spain’s long drought of fresh
musical talent. The title, “Del Otro Lado”
(From The Other Side), hints at the Latino
influences on the Edel Records Spain
release, which has plenty of gutsy dance
music as well as pop melodies. Named after
brother and sister Cesar and Alicia Araque,
the group features members who are con-
servatory graduates and who have played
with such leading pop groups as Tam Tam
Go! and Los Toreros Muertos. The couple
is joined by fellow Madrid musician Jorge
and Brazilian singer Flavia, who came to
Spain as the leading dancer in the ensemble
of “Brasil Tropical” and stayed after falling
in love with flamenco dancing. First single
“Pasan Las Cosas” is getting airplay. Pro-
duction is by Californian Greg Ladanyi, who
has worked with Don Henley and Fleet-
wood Mac. HOWELL LLEWELLYN

WITH HER PLATINUM ALBUM “The Power”
holding at No. 2 on the Australian Record-
ing Industry Assn. chart in the week that
ended July 1 and her latest top five single,
“Shine,” certified gold, Australian singer/
songwriter Vanessa Amorosi is trying her
luck abroad. Signed to Universal interna-
tionally (she’s on Transistor/BMG at home),
she visited the U.K. and continental Europe
in late June to set up the release of the sin-
gle “Absolutely Everybody.” She returns in
mid-July before departing for promotional
tours in Southeast Asia and Japan. Amorosi
was recently presented with the young
entertainer of the vear award by the Vari-
ety Club of Australia at its Variety Heart
Awards 2000 dinner in Sydney. She will per-
form at the flag-raising ceremony at the
Sydney Olympics. CHRISTIE ELIEZER

A RECENT PROMOTIONAL TOUR of Southeast
Asia has paid off for pop group Westlife,
which, according to BMG Musie Asiu-Pucif-
ic, has sold some 1.5 million copies of its self-
titled album in the region. Of that total,
more than 600,000 have been sold in Indone-
sia—over 12 times platinum in that territo-
ry. BMG Music Indonesia says that puts
“Westlife” among the country’s five top-sell-
ing albums ever. “From the moment I first
heard the boys sing in Boston in April 1999,
I knew that Westlife was the perfect prod-
uct for our market,” says BMG Music
Indonesia managing director Clive Gar-
diner. Says the label’s international mar-
keting director Trini Tambu, “We have
been privileged for Westlife to visit Jakarta
twice during our campaign—and at perfect
times.” STEVE McCLURE

ONE OF UNIVERSAL MUSIC’S top priorities in
Belgium is the launch of an alternative pop/
rock set from four-piece AngeliCo. Already
dubbed the Flemish Garbage, the group is
heating up the airwaves with its debut sin-
gle, “Good About You,” featuring the dis-
tinctive voice of Martine Van Hoof. Some-
thing of a super-group, AngeliCo features
members from well-known bands—bass
player Axl Peleman from Ashbury Faith,
drummer Mario Goossens from Noord-

kaap, and guitarist Ruben Block from Sin
Alley. The band recently played showcases
in Amsterdam and Antwerp. A debut album
will be released in September in Belgium
and Holland, and a sample is being mailed
to all Universal affiliates to prepare for an
international release. MARC MAES

AFTER AN ABSENCE of three years from the
Philippines recording scene, rapper Andrew
E. is enjoying major success with “Much
More Wholesome,” his first release for Sony
Music Entertainment Philippines. He
recorded 12 albums for Viva Music Group
between 1991 and 1996, as well as starring
in approximately 23 films. His last album,
“Wholesome,” has reached triple-platinum
status, with sales surpassing 120,000 units.
“Much More Wholesome” was released May
22 and in one week reached gold (20,000
units). Sales were obtained without signifi-
cant radio airplay, due to the explicit content
of his lyries. He played a showease June 1 at
the Hard Rock Cafe Makati to both cele-
brate the multi-platinum status of “Whole-
some” and to launch “Much More Whole-
some.” DAVID GONZALEZ

ONE OF GERMANY'S internationally most
promising pop singers, 26-year-old Sasha
(WEA)—winner of a Viva Comet Award and
the Echo 2000 Award in the category of best
new male vocalist—has achieved gold status
for his second album, “. . . You,” which is
rapidly approaching platinum (300,000
copies) after entering the chart at No. 2. The
current single, titled “Chemical Reaction,”
a reggae/pop song with a rap interlude by
“Daddy” Wayne Roach, was released June
26. The video is in rotation on Viva and is fea-
tured on MTV’s “Breakout.” Upcoming TV
shows include “Bravo TV” on RTL I and the
German version of “Top Of The Pops.” Sasha
will perform at the opening gala of the
Cologne Popkomm musie fair, to be broad-
cast live during prime time Aug. 17 on Ger-
many's Channel 1. Sasha will also perform
at the Viva Comet Awards in Hannover, to be
broadeast Sept. 29 on Channel 2. A Septem-
ber/October tour will kick off in Oslo. then
stop off at 17 cities in Germany before con-
tinuing on to Prague, Vienna, Zurich, and
Milan. The album was released across
Europe as well as in Latin America, South
Africa, and Asia, with a U.S. release on Re-
prise pending. ELLIE WEINERT

BEAR FAMILY RECORDS of Hamburg has
released “Round The Town: Following Grand-
father’s Footsteps—A Night At The London
Music Halls,” a historic four-CD package.
While living in London, Bear managing direc-
tor Richard Weizer became interested in
music hall, which flourished between 1880
and 1920. The CDs feature vintage record-
ings by such star vaudeville acts as Charles
Coborn, Florrie Forde, Stanley Kirkby, and
Harry Champion. The accompanying hard-
back book was written and the CDs compiled
by Tony Barker, editor of Music Hall maga-
zine. “Round The Town” is distributed by
Rollercoaster in the U.K. and Sunshine Music
and City Hall in the U.S. NIGEL HUNTER
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International

Artists And Execs Unite To Raise Funds For Nordoff-Robbins

The 25th annual Silver Clef
Luncheon to aid the Nordoff-
Robbins Music Therapy charity
drew 820 representatives of all
walks of the music industry
together in London on June 30.
They were at the Inter-Continen-
tal Hotel in Mayfair to take part
in an event that raised over
350,000 pounds ($525,000) for
Nordoff-Robbins through ticket
sales and a charity auction. Hon-
ored at the luncheon were Burt
Bacharach and Hal David (Ray
Coleman Special Achievement
Award), Ronan Keating (Interna-
tional Award), Five (Best New
Artist), and Eurythmics (Silver
Clef Award). The audience was
addressed by Clive Robbins, who
co-founded Music Therapy with
the late Paul Nordoff in 1965.

Boyzone lead vocalist and solo performer Ronan Keating, right, was presented
with his International Award by HMV U.K. product director David Roche, along
with another band member turned sole act—ard a previous Silver Clef winner—
M People’s Heather Small. The award was sponsored by HMV.

Bob Geldof, who presented the Silver
Clef Award for outstanding services to
British music to Eurythmics’ Dave
Stewart, lends some support to fellow
guest presenter Melanie C.

R e o -

Nordoff-Robbins co-founder Clive Robbins, left, anad chairman of the board of
governors Sam Alder, right, lead the audience in acknowledging the efforts of
outgoing Silver Clef fund-raising committee chairman Andrew Miller, center, dur-
ing the charity’s first 25 years and in wishing him further success in his new role
as Silver Clef chairman, special projects.

Diva Dionne Warwick, hailed by Burt
Bacharach and Hal David at the Silver
Clef luncheon as the finest-ever inter-
preter of their songs, was on hand to
present the veteran songwriters with
the Ray Coleman Special Achieve-
ment Award, named after the noted
U.K. journalist and writer.

A shoal of songsmiths, drawn together for charity, are, from left, Sir Andrew
Lloyd Webber, Burt Bacharach, Dave Stewait, and Hal David.

72 www.billboard.com
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Former Spice Girl Melanie C presented teen act Five with its best new artist
award. Shown, second from left, are band members Scott, Ritchie, and J.

Nothing could dampen the mood of French balladeer Sacha Distel, second from
left—who had a major international hit with Burt Bacharach and Hal David's
“Raindrops Keep Falling On My Head” in 1969—as he meets up with Dionne
Warwick, left, and David with his wife, Eunice, during the charity event.

Master of ceremonies Dave Dee, left, makes a point to the assembled masses
as HMV Europe managing director Brian McLaughlin delivers a tribute to Dee's
quarter-century as Silver Clef MC.
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Universal No. 1 Album Distributor For Year’s First Half

Also No. 1In R&B,
Gountry Sets: BME
Is No. 1In Singles

BY ED CHRISTMAN
NEW YORK—Universal Music and
Video Distribution’s strong mar-
ket-share positions in the U.S. con-
tinue to dominate the four album
categories tracked by Billboard,
even as BMG Distribution tries to
chip away at Universal’s lead in
total and current albums. On the
other hand, Universal appears to
be positioning itself to take a run
at BMG’s stranglehold on singles
distribution.

In the first six months of 2000,
Universal tallied a 26.8% market
share in total albums and 28% in

Total US. Album
Market Share By Distributor

UNIVERSAL

26.8%
26.5%

INDIES

Jan.-June

2000.

Jan.-June

1999 -

SOURCE: SOUNDSCAN

current albums, holding com-
manding leads over No. 2 BMG,
which had 17% and 20.9%, respec-
tively, in both categories. As BMG
attempted to close the gap be-
tween itself and Universal, BMG’s
market share gains were almost
offset by Universal’s gains.

For instance, BMG increased its
total albums share to 17% from the
14.4% it had in the same period
last year. It also improved on the
16.7% that it tallied in the first
quarter of 2000. At the same time,
Universal’s 26.8% in total albums
was a rise from the 26.5% it scored
in the first half of 1999. That also
was an increase from the 26.6%
Universal garnered in the first
three months of this year.

As for singles distribution, BMG’s
25.2% in the first half of the year
gave it the top spot, but Universal’s
21.2% puts it within striking dis-
tance in this volatile category.

The market share rankings are
for the period beginning Jan. 3 and
ending July 2. They are deter-
mined by White Plains, N.Y.-based
SoundScan, which collects point-
of-sale information for all formats
and configurations from retailers,
rack accounts, and other mer-
chants, including mail-order com-
panies and online stores. The ac-
counts that provide the data
generate 85% of U.S. music sales,
and SoundScan projects totals for
the entire U.S. market.

Market share tallies for albums
and singles include all formats and
genres available in the respective
configuration. The market shares
for country and R&B consist of
data collected by SoundScan from
the specialized panels used to com-
pile Billboard’s album charts for
those genres. In calculating current
market share, SoundScan counts
only those album sales that have
occurred within the first 18 months
of a title’s release (12 months for
classical and jazz albums).

Total “Current” U.S. Aloum
Market Share By Distributor

UNIVERSAL

INDIES

Jan.-June

2000 .

Jan.-June

1999 -

EXCLUDES TITLES CONSIDERED TC BE CATALOG
SOURCE: SOUNDSCAN

In tallying its 26.8% in total
albums share, Universal displayed
strength in alternative rock, jazz,
rap soundtracks, and catalog—cat-
egories where it was the No. 1-
ranked distributor. In addition, it
was the No. 2 distributor in classi-
cal and hard rock and in placing
albums on Billboard’s Heatseekers
albums chart.

BMG received help from its
strength in placing albums among
the top sellers, as well as being the
No. 1 distributor in rew age al-
bums and No. 2 in gospel albums.

Independent distributors, col-
lectively, fell slightiy in total
albums share to 16.3% from the
16.7% they had last year in the
same period. They also fell one
spot in the rankings, from No. 2
last year to No. 3 this year. The
independent sector displayed
strength in gospel and classical

music, where it was the No. 1 dis-
tributor in both genres, and was
No. 1 in placing albums on the
Heatseekers chart. Independents
were the No. 2 distributor, collec-
tively, in Latin music.

In total albums share, WEA tal-
lied 15.6% in the first half of this
year, off a percentage point from
the 16.6% it set in the first half of
1999. Also, WEA fell to fourth
place this year, down from third
last year. But WEA improved on its
performance in the first quarter of
2000 when it was ranked fifth in
total albums share with 15%.

Despite the downslide in market
share that WEA has suffered over
the last two years, it still remains
a strong niche distributor. It was
No. 1 in hard rock albums and No.
2 in alternative rock, jazz, sound-
tracks, and catalog.

A hair behind WEA, Sony Music
Distribution came in fifth in total
albums share with 15.5%, down a
tick from the 15.6% it had in the
same time frame last year, when it
was the No. 4 distributor in that
category. During the first half of
the year, Sony retained its lead as
the perennial leader in distribut-
ing Latin albums.

EMI Music Distribution (EMD)
placed sixth in the total albums
rankings with 8.8%, down from the
10.3% it had in the same period
last year. In total albums, EMD is
the No. 2 distributor in both rap
and new age.

In current albums share, Uni-
versal retained a solid lead as the
No. 1 distributor, despite a more
than three-percentage-point gain
by No. 2 BMG. For the six-month
period, Universal garnered 28%,
up from the 26.8% it had in the
same period last year as well as an
increase from the 27.7% it had in
the first quarter of this year. Uni-
versal’s best-selling titles this year
include albums from Eminem, Dr.
Dre, Sisq6, and DMX.

Coming in second in current
albums, BMG jumped to 20.9%, up
from the 17.4% it had last year in the
same period. Among the hits it dis-
tributed this year are the two top-
selling albums of the year, ‘N Sync’s
“No Strings Attached” and San-
tana’s “Supernatural.” Other BMG
top sellers are from Britney Spears,
Christina Aguilera, and Creed.

Sony Music came in third place in
current albums share, the same
ranking it held last year at this time.
But it slipped slightly, down to
15.6% from 16.2% in 1999’s first
half. Its best-selling titles include
albums from Celine Dion, Destiny’s
Child, Macy Gray, and Dixie Chicks.

The independent sector placed
fourth in current albums with
14.8%, down from the 15.6% it had
last year when it ranked third in
this category.

(Continued on next page)

Total U.S, Singles
Market Share By Distributor

UNIVERSAL

11.6% Jan.-June
10.6% 2000.
Jan.-June
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SOURCE: SOUNDSCAN
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newsline...

MUSICLAND STORES says comparable-store sales decreased 2.1% for the
five weeks ending July 1. Keith Benson, vice chairman/CFO at Musicland,
attributes the drop to what he terms a “lack of major music and VHS video
releases in June.”

Comparable-store sales for the company’s mall stores division (Sam
Goody and Suncoast Motion Picture Company) decreased 2% in June, while
comparable-store sales for its superstores
division (Media Play and On Cue) fell 2.4%. (
Total sales for the period decreased 0.9% to
$152.3 million, compared with $153.6 million
for the same five-week period in 1999. Total ‘
sales for the mall stores division in June
decreased 4% to $96.1 million from $100.1
million a year ago. Total sales for the superstores division were up, howev-
er, increasing 5% to $56.2 million from $53.5 million last year:

Benson says that for the quarter, comparable-store sales remain “solid”
with an increase of more than 4% over the second quarter last year. For
the 26 weeks ending July 1, Musicland’s comparable-store sales increased
2.9%, and total sales increased 4% to $818.4 million from $787.1 million in
the same period last year.

USIGLAND

NETRADIO, the Internet music broadeaster spun off from Navarre, has
formed an alliance with Microsoft’s interactive television service, WebTV
Networks. Under terms of the agreement, four NetRadio.com channels—
Hits, Route 1 Country, the X, and Vintage Rock—are being made available
to WebTV Plus and WebTV subscribers. The content will be accessible in
the Windows Media format and featured in the audio/video streaming sec-
tion of WebT'V. The agreement coincides with the launch of the latest ver-
sion of WebTV, which includes the new integrated version of Windows Media
Player for WebTV. Additional terms of the deal, which also includes pro-
motional, marketing, advertising, and support activities involving both com-
panies, were not disclosed.

BARNES & NOBLE.COM and Buy.com have each entered into a strategic rela-
tionship with Palm through which the online retailers will be content
providers on certain future Internet-enabled versions of Palm’s wireless
devices. Under the arrangement consumers will be able to browse and
make purchases at the Barnes & Noble and Buy.com sites via their Palm
handhelds. Barnes & Noble.com is also available on mobile phones and
devices including AT&T Wireless Digital PocketNet, Sprint PCS Wireless
Web, and OmniSky’s wireless modem. Later this summer it will also be
available on Verizon Wireless’ mobile Internet service.

BORDERS GROUP, an Ann Arbor, Mich.-based music and books retailer, says
it has terminated discussions about a potential acquisition of the company.
No reason was cited. Borders announced on March 3 that it had retained
the investment banking firm Merrill Lynch & Co. to explore its strategic
alternatives, including a possible sale (BillboardBulletin, March 4). Bor-
ders now says it will continue to explore other options toward that goal,
including a stock buyback.

JIMMY AND DOUG'S FARMCLUB.COM, a subsidiary of Universal Music Group,
has entered into a cross-marketing agreement with CTN Media Group, a
specialist in content and advertising directed at college-age consumers.
Farmelub will provide CTN's broadcast division, College Television Net-
work—a proprietary commercial television network that operates on col-
lege and university campuses—with weekly programming, primarily from
the “Farmeclub.com” television series, which airs on the USA Network.
Farmelub.com will also provide artist segments and interviews to be placed
on Wetair.com, CTN’s interactive young-adult lifestyle Web site. In addition,
CTN and Farmelub.com will conduct joint marketing campaigns, events,
and contests, both on- and offline. As part of this relationship, Farm-
club.com has made a long-term advertising commitment on College Tele-
vision Network.

RAPSTATION.COM, the rap and hip-hop culture Web site founded by Chuck
D of Public Enemy, has launched a file-sharing section on its site, provid-
ing links to downloadable software from Napster, Scour, Furi, and Gnutel-
la, as well as reviews of each program.

TARGET reports that its net retail sales for the five weeks ending July 1
increased 6.4% to $3.156 billion from $2.965 billion a year ago. Comparable-
store sales increased 1.1% from the same period a year ago.

In other news, Kmart reports that comparable-store sales decreased
1% for the five-week period ending June 28. Total consolidated sales
increased 0.8% to $3.568 billion for the period vs. $3.540 billion for the same
period last year. For the 22 weeks ending June 28, comparable-store sales
decreased 0.1%. Total sales were up 1.5% to $14.610 billion, from $14.390
billion during the first 22 weeks of 1999.

UNIVERSAL NO. 1 ALBUM DISTRIBUTOR FOR YEAR’S FIRST HALF

(Continued from preceding page)

WEA came in fifth in current
albums with 13.3%, down from the
14.7% it had last year. Among its
best sellers this year are Kid
Rock’s “Devil Without A Cause”
and Faith Hill’s “Breathe.”

EMD placed last in current
albums with 7.4%, down almost
two percentage points from the
9.3% it had last year in the same
time frame. One of its best sellers
is D’Angelo’s “Voodoo.”

In singles distribution, BMG
once again was king of the hill with
a 25.2% share, up from the 25% it
had last year in the first half, when
it also led the industry. Universal
jumped into second place from
third last year on the strength of
a 21.2% tally, up from the 19.8% it
generated in the first half of 1999.

Sony Musie slipped from second
place to third with an 18.5% share,
down from the 20.1% it had in
1999, while WEA held on to fourth
place, the ranking it enjoyed last

.S, Market Share By
Distributor; Gountry Albums
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BMG’s 25.2% for
the first half of the
year gave it the
top spot in singles
distribution, but
Universal’s 21.2%
puts it within
striking distance
in this volatile

category

year, despite a drop to 16% from
18.8%. The independent sector
also held the same rank in both
years, although it enjoyed a one-
percentage-point gain to 11.6%.
And EMD again finished sixth; its
7.5% was off a tick from the 7.6%
it garnered last vear.

In country albums, the top four
distributors in the first half of last
year retained the same rankings
in the first six months of 2000.
Universal once again came out on
top with 29.3%, although that tally
is down slightly from the 31.3% it
had in the first half of 1999. WEA
held on to second place and
enjoyed a gain this year to 21.7%,
up from 19.9% in 1999.

While the top two country
album distributors lost market
share, the next two distributors,
Sony and BMG, gained share.
Third-place Sony had 18.7% this
year vs. 18% last year, while
fourth-place BMG was up more
than two percentage points to
17.3% from 15.2% last year.

The independent sector, mean-
while, managed to climb out of the
cellar into fifth place on the
strength of a one-percentage-
point gain, 6.6% this year vs. 5.5%
last year, and a drop in perfor-

mance by EMD. The latter came
in sixth, and last year’s 10.1%
score decreased to 6.4% this year.

In R&B albums, Universal
improved upon its industry-lead-
ing total, garnering 39.1%, up
from 36.7% last year.

Sony managed to ride an almost
three-percentage-point gain into
second place with 17.5%, up from
the 14.7% it had last year when it
was No. 3 in the rankings.

On the other hand, BMG fell out
of second place into third due to a
drop from 18% last year to 13.9%
this year. And EMD held steady in
fourth place, the same ranking as
last year, with a 12.2% share,
down a tick from 12.3%.

The No. 5 and No. 6 distributors
also held steady, even though both
suffered a decline in market
share. WEA, the former, dropped
to 8.9% from 9.5%, and the inde-
pendent sector dropped to 8.4%
from 8.8%.

U.S, Market Stare By
Distributor: R&B Albums
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EXECUTIVE TURNTABLE

HOME VIDEO. Hosea Belcher is
named senior VP of marketing for
Artisan Home Entertainment in
Santa Monica, Calif. He was VP of
marketing for 20th Century Fox
Home Entertainment.

DISTRIBUTION. James P. Miller is
named interim CFO for Valley
Media Inc. in Woodland, Calif. He
was executive VP/COO of Cascade
Corp.

Marc Rashba is named VP of
catalog marketing for EMI
Music Catalog Group in Wood-
land Hills, Calif. He was presi-
dent of Chipmunk Records/Bag-
dasarian Productions.

Bob Keskey is named VP/GM
of fulfillment services for
Alliance Entertainment Corp. in
Coral Springs, Fla. He was
operations manager for United

BELCHER

RASHBA

Parcel Service.

NEW MEDIA. Adam Sexton is
named chief marketing officer for
Supertracks in Portland, Ore. He
was VP of product management for
Arista Records.

Jimmy and Doug’s Farmelub.com
names Stacy Kreisberg VP of
business and legal affairs and
Larry Linietsky VP of business
development in Los Angeles. They

KESKEY

DUNAIF

were, respectively, VP of business
and legal affairs for A&M
Records and senior director of
business development for Univer-
sal eLabs.

MUSIC VIDEQ. Tony Dunaif is pro-
moted to VP of business develop-
ment for MTV and VH1 in New
York. He was VP of market devel-
opment for MTV Networks Affili-
ate Sales and Marketing.
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ataff Shuffled As Bayside, Wildcat
Merge; Tony Seeger EXits Folkways

BAYSIDE, WILDCAT MERGE:
In another round of changes in-
volving Bayside Entertainment
Distribution, the West Sacramen-
to, Calif.-based distributor has
essentially merged its operations
with those of Wildcat Distributing
in Long Island City, N.Y.

Wildcat, you will recall, was
founded last September by former
M.S. Distributing East Coast sales
director Harvey Rosen, after
Hanover Park, Ill.-based M.S.
shuttered its music operation fol-
lowing months of internal confu-
sion (Billboard, Sept. 25, 1999).
Several former M.S. staffers came
on board as Wildcat salespeople.
Bayside supplied fulfillment for
the East Coast firm.

However, recent developments
rendered the existence of Wildeat
redundant, as far as Bayside was
concerned. With the closure of
PED, the distribution company
operated by the ailing Downers
Grove, Ill.-based firm Platinum
Entertainment, Bayside took on
two of PED’s top executives and
several of its salespeople.

According to Bayside COO
Mark Viducich, the arrival of the
PED staffers led his firm to evalu-
ate its relationship with Wildeat.

He says of the sales staffers,
“We looked at them all, their
strengths and weaknesses, and
made a decision.”

In the current shuffle, Wildcat
president Rosen exits, along with
Diane Bizier (Dallas), Charles
von Nordeck (Baltimore), Bob
Kozlick (Nashville), Larry Grod-
sky (Detroit), and Dom Silvi (New
England).

Former Wildcat marketing coor-
dinator Janet Figueroa will relo-
cate from New York to West
Sacramento to take on marketing
duties for Bayside.

The former Wildeat offices on
Long Island—which previously
housed M.S.—will now become
Bayside’s East Coast office, hous-
ing Greg Vovsi, who will head up
the firm’s East Coast operations,
and other New York-based sales-
people, including at least one tele-
marketer.

Viducich says, “We’re calling all
the same accounts, selling all the
same labels.”

HAIL AND FAREWELL: Tony
Seeger, director of Smithsonian
Folkways Recordings and curator
of the Folkways Collection, is
exiting the Washington, D.C.-
based label for a teaching position
at the University of California
Los Angeles. Seeger—a member
of the distinguished American
folk music family that also
includes Pete, Peggy, Mike, and
the late Charles Seeger—has
headed Smithsonian Folkways
since the Smithsonian Institution

DECLARATIONS |
SO0

INDEPENDENTS.

by Chris Morris

purchased the label in 1987.

In acknowledgment of his
work, the institution has created
the Anthony Seeger Distin-
guished Service Award to honor
those who have made exemplary
contributions to Smithsonian
Folkways Recordings. Seeger is
not only the award’s namesake
but also its first recipient: He re-
ceived his trophy during the
label’s Malvina Reynolds tribute
concert July 2 on the National
Mall in Washington, D.C.

Tony Seeger has always been
an eloquent spokesman for both
his label and the American folk-
loric community, and we wish him
all the best in his return to the
groves of academe.

SIR DOUG FINDS A HOME: Re-
tailers who wanted to pick up the
late Doug Sahm’s posthumous al-
bum, “The Return Of Wayne
Douglas” (Declarations of Inde-
pendents, Billboard, June 3), may
have been a bit stymied, for Alter-
native Distribution Alliance,
which formerly handled Tornado
Records—which is releasing the
Sahm collection—dropped the
label on the eve of the set’s sched-
uled release date in June.

However, Tornado principal Bill
Bentley tells us that Southwest
Wholesale in Houston is now exclu-
sively distributing that fine album
and that it is also handling “My
Perfect World,” the superb 1999
album by Texas country singer Ed
Burleson.

FLAG WAVING: Most people—
yours truly included—expect
music from Memphis to be funky.
And so most people will also be

THE SATYRS

quite surprised by the self-titled
album by the Memphis-based
Satyrs, just released on Monti-
cello, Miss.-based Black Dog
Records.

Don’t come to this group
expecting to hear the rock’n’roll,
blues, or R&B that made Beale
Street famous. The trio of vocal-
ist/guitarist/keyboardist Jason
Paxton, bassist John Blaylock,
and drummer Angela Horton
works in a distinctly post-modern
rock style.

“I like stuff like Nick Drake and
Elliott Smith,” Paxton says. “I
like the Dirty Three ... I really
love Radiohead.” Among the
band’s contemporaries, Paxton
cites the unusual Athens, Ga.-
based group Macha (a former
Flag Waver) as a particular
favorite; the group has shared
stages with that unit, as well as
Low, the Grifters, and Blue
Mountain (whose members oper-
ate Black Dog).

The Satyrs’ music—subdued,
droning, Eastern-influenced—
has conjured up a diverse list of
comparisons in the press; Paxton
cites Nick Cave & the Bad
Seeds, the Velvet Underground,
and Spacemen 3, among others.
(Frankly, we hear quite a bit of
Joy Division, though Paxton
says he hasn’t heard that one
yet.)

Paxton has been developing his
band’s unusual sound since he
was a student at Memphis’
Bartlett High School. The
Satyrs’ first single was issued by
Ed Porter’s Loverly Records.
“That was when I was 17, so
everything sounds really rough
... We did another single [for
Loverly]. That’s when the musie
changed dramatically.”

The Satyrs are a dramatic
anomaly in a town best-known for
its raucous rockabilly and in-the-
alley soul.

“It just comes out like that,”
Paxton says of his music. “It’s
weird we’re from Memphis.
There’s a lot of roots music here
... I don’t think our music is rep-
resentative of what Memphis
stands for.”

However, he adds, “I totally
appreciate Memphis and its music
... [but] I don’t mind standing out
from the crowd.”

Despite the off-center nature of
their music, the Satyrs have man-
aged to attract a loyal following in
their hometown. Paxton says, “We
play most of the clubs. At our
record release [show], we drew
250 people, which is good for
Memphis.

“We’re trying to tour this year,”
he continues. “In all we've played
20, 21 dates out of town. We’ve got
good distribution now, and we’re
going to try and play it by ear.”

Billboard.

JULY 22, 2000

His Wh=E

Top Independent Albums.

[

ARTIST
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT ~ SoundScan®
AND INTERNET SALES REPORTS COLLECTED ComPILED AnD PrOVIDED BY  [JIEBETE

TITLE

4

| ETFRITIZE MINDS 173200000 (11.96/17.98]

Bl,‘rfl 1 —
WHEN F}L SMOKE CLEARS SIETY &, SIXTY I
o wechz o o |

Z0SO LIVE AT THE GREEK

THREE & MAFIA

JIMMY PAGE & THE BLACK CROWES
MUSICMAKER.COM 2140/TVT (24.98 CD)

VARIOUS ARTISTS
ROADRUNNER 8536 (11.98/17.98) MTV: THE RETURN OF THE ROCK

2

VARIOUS ARTISTS LAYZIE BONE PRESENTS MO THUGS ll: THE MOTHERSHIP
MO THUGS/STATE STREET 8111/KOCH (10.98/17.98)

26
2

1
(2D |NEWDP
=1 .
4
5
6
1

SLIPKNOT A
| AM 8655*/ROADRUNNER (11.98/17.98)

BROTHA LYNCH HUNG
BLACK MARKET 4321 (11.98/17.98)

VARIOUS ARTISTS
EPITAPH 86588 (4.98 CD)

SLIPKNOT

EBK4

PUNK O RAMA #5

KITTIE

| 8 | 7| 26 | NG/SHERIDAN SQUARE 751002/ARTEMIS (10.98/16.98) SPIT
KENNY ROGERS @
9 |10 | 26 | preawcatcHER 00 (11.98/16.98) SHE RIDES WILD HORSES |
10 | 9 |23 SNOOP DOGG& THAEASTSIDAZ®  NOOP DOGG PRESENTS THA EASTSIDAZ
10 F | ot IE YO o GOTTA GET THE GROOVE BACK
NOFX
12 | 8 | 4| Goimaph ses84* (10.98/16.98) PUMP UP THE VALUUM
13 [12] 7 | SR A e REGGAE GOLD 2000
BUMPY KNUCKLES
14 |14 2 | ac 2000%/LANDSPEED (11.98/16.98) INDUSTRY SHAKEDOWN
STEVE EARLE
18 |16 | 5 | ESqUAREDISHERIDAN SQUARE 751033ARTEMIS (1698 cp)  TRANSCENDENTAL BLUES
SOUNDTRACK
16 |15] 12 | OVERBROOK 3900/NEW LINE (12.98/17.98) LOVE AND BASKETBALL
SASHA AND JOHN DIGWEED
17 [13] 3 | KinETic 5465 (19.98 C0) COMMUNICATE
TONY TOUCH
18 118 | 12 | tomwy 8o 1347+ (11.9817.98) ] THE PIECE MAKER |
2 | 26 | MM BT i6om  BUFFETT LIVE: TUESDAYS, THURSDAYS, SATURDAYS
KURUPT
20 | 22 | 26 | ANTRA 2001 /ARTEMIS (10.98/16.98) THA STREETZ IZ A MUTHA
21 g\ 3 | R VRO OUT THERE AND BACK
SLUMVILLAGE
22 | 21 | 4 | 5aRAK/GOODVIBE 2025+/ATOMIC POP (14.98 CD) FANTASTIC VOL. 2
NICKELBACK
23 | 24| 12 | ROADRUNNER 8586 (8.98/13.98) THE STATE
YING YANG TWINS '
24 |23 | 10 | coi\par 1006 (10.98/16.98) THUG WALKIN
2% |17 3 VARIOUS ARTISTS SUAVE HOUSE: OFF DA CHAIN VOLUME 1: 2000
17| 3 | SUAVE HOUSE/SHERIDAN SQUARE 751030/ARTEMIS (10.98/16.98)
26 |20 5 BELLE & SEBASTIAN FOLD YOUR HANDS CHILD, YOU WALK LIKE A PEASANT
| JEEPSTER 429+/MATADOR (16.98 CD)
7 BT NN o N.Y.C. UNDERGROUND PARTY 2
VARIOUS ARTISTS LOVE SERENADE BODY + SOUL TWENTY-FOUR SENSUAL GROOVES
RE-ENTRY | 1mE LiFE 3397/MADACY (17.98/19.98)
SEVENDUST @
2_9 28 | 26 | 75820 (10.98/16.98) ) HOME
30 |25 10 AIMEE MANN BACHELOR NO. 2 OR THE LAST REMAINS OF THE DODO
SUPEREGO 002 (16.98 CD) 3
| DJ SCREW AND THE SCREWED UP CLICK PRESENTS H.A.W.K. "
31| 30.] 72, | oEAs Exibiognz. (s vseric a8) UNDER HAWKSWINGS |
DEAD PREZ i |
32 |34 17 | (o0p 1867+ (10.98/16.98) ) LET'S GET FREE
33 (2919 VARIQUS ARTISTS TWISTA PRESENTS: LEGIT BALLIN' THE ALBUM VOL. 1
LEGIT BALLIN' 50000 (11.98/16.98) |
|
LRI, [t — (10.98/17.98) POWER TO THE PEOPLE
35 33|21 VARIOUS ARTISTS THREE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE

HYPNOTIZE MINDS 1883/LOUD (10.98/16.98)

JOAN SEBASTIAN

MUSART/BALBOA 2280/CAIMAN (10.98/16.98) SECRETO DE AMOR

VARIOUS ARTISTS

SIDE ONE DUMMY 71222 (9.98 CD} WORLD WARPED Il LIVE

BEBEL GILBERTO

30| 5 | ZIRIGUIBOOM 1026/SiX DEGREES (16.98 CD) TANTO TEMEO
39 |40 | 26 | LR e oINS W0STRICTLY RHYTHM (16.98 CO) THE PARTY ALBUM!
40 Trap{la) (NARIGUS ARFISTS CLASSIC COUNTRY EARLY '70S
a1 | 35| 10 | VARIOUS ARTISTS CLASSIC COUNTRY 1970 — 1974 |
42 |3 | 6 | FEIE dn0 so00mons starus aosmnsse ~ THE LAST DANCE

| 43 [49 | 5 | VARIOUS ARTISTS  BET ON JAZZ PRESENTS: FOR THE LOVE OF JAZZ |

NEWD EL‘J\R?gg;hAGlIJgGE_/R N D (11.98/16.98) | REPRESENT
45 |41 | 1a | VARIOUS ARTISTS o) CLASSIC COUNTRY LATE ‘603
46 [ 32| 3 | M arneeT Levet 11 581698 WAR IS ME — PART 1

RE-ENTRY| LOS TEMERARIOS @ oo EN LA MADRUGADA SE FUE

NEWD EEALL%_? OBOG/BAYSIDE (10.9816.98) DEEP CONVERSATION
CL I [E] O i o Ve THE GHETTO MADE ME CRAZY |
50 | 43 [ 10 | S0 HRnT e St propucrs 6477 e asenass) THE BEST OF CLUB MIX

Top (ndependent Albums are current titles that are sold via independent distribution, including those which are fulfilled via major branch distribu-

tors.

Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000

albumn units (Gold). A RIAA certification tor net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units
(Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a tunning
time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net ship-
ment of 100,000 units (Oro). A Certification of 200,000 units (Platina). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl
LP is availabie. Most tape prices are suggested lists. Tape prices marked EQ and most CD prices are equivalent prices, which are projected from

1 G i Inc.

wholesale prices. [llindicates past or present

title. ®2000, Bil and Sy

BILLBOARD JULY 22, 2000

www.billboard.com
www americanradiohietorv com

75


www.americanradiohistory.com

Merchants & Marke’ring
Now That MAP’s Over, Will The Price Wars Begin?

0 VER THE LAST TWO
WEEKS of June, Universal Music
and Video Distribution, EMI
Musie Distribution (EMD), and
BMG Distribution all issued cus-
tomer letters ending their mini-
mum-advertised-price (MAP)
policies, joining Sony Music Dis-
tribution and WEA, which issued
their letters even before the Fed-
eral Trade Commission’s (FTC)
consent decree went into effect.

All five letters use almost exact-
ly the same wording, with the only
differences being the dates the
letters were issued and the dates
that MAP ended. For instance, the
Sony letter, which went out first,
was dated May 15 and specified
that the company’s MAP policy
ended July 7. The WEA letter,
issued July 9, specified that the
MAP policy would be discontinued
immediately.

On June 16 Universal issued its
letter, ending MAP July 7, fol-
lowed by EMD’s June 19 letter,
which ended MAP effective that
date. BMG brought up the rear
with a letter dated June 29 that
ended its MAP policy July 1.

WEA had been the first to cave
in to the FTC, followed by Sony,
with the other three jockeying to
be last, in an attempt to gain what-
ever edge they could get from
music specialty accounts. BMG
won that distinction, as it was the
last one to sign the consent decree
and the last one to put out a letter
to accounts saying when MAP
would end. But Universal and Sony
will be the last to end their poli-
cies, on July 7.

To be sure, whatever the dates
on and in their letters, none of the
majors have been enforcing their
MAP policies for a few months
now. What would be the point?

So far, despite the occasional
loss-leadering, a full-scale price
war hasn’t broken out. Initially,
polling senior distribution and
retail executives did not reveal too
much concern about a price war.

But in the

fiting from an influx of illegal par-
allel imports from Canada, which
carry much lower prices than
those charged by U.S. one-stops.
While the majors are trying to
stop the flow of imports into the
U.S., I wonder how hard they
would try if a price war erupted
and began causing casualties

among the independents.
Second, in the last go-round the
main culprits

past month I
have been sur-
prised by how
preoccupie

the people on
the street—the
sales staffs and

TRACK |

by Ed Christman #if

-~ were Circuit
City and Best
Buy, with the
former being
the low-price
leader. When
MAP ended

field marketing

staffs of the

major distribution companies—
are with the issue.

While the possibility of a price
war may be just around the cor-
ner, things are very different from
the way they were in 1994, when
the last one occurred. The overall
account base is much healthier
this time around, although an
exception or two come to mind of
chains that might be vulnerable
should a price war start.

As for independent merchants,
while the last time it seemed like
thousands of them were slaugh-
tered, the ones that survived were
the stronger ones that were niche-
oriented. In a price war, they
would still have those qualities
going for them, but in addition
they may have a wild card in their
hands. Currently, the indepen-
dents in the Northeast are bene-

that price war,

they learned
the luxury of competing against
each other while making a profit
on music. I doubt that either one
of them wants to return to using
an entire music department as a
loss leader, as both did the last
time around, but of the two, Cir-
cuit City, based on past history,
would be the more likely to
embrace that strategy.

But if Circuit City did initiate
another price war, it is unlikely it
would be as effective this time
around, as Best Buy is much
stronger than it was from 1994 to
1996. I would speculate that Cir-
cuit City’s management is aware
that a price war would not deliver
a knockout punch to Best Buy
(which has been turning in great
numbers) as it almost did the last
time. So why would it initiate one
that would result only in less prof-

it for itself?

That’s not to say there won’t be
price wars in markets where the
two are competing for the first
time, like New York. But any price
wars in New York will likely be
aimed at knocking out the local
consumer electronics stores—in
this case, the Wiz and PC. Richard
& Son, although the latter doesn’t
even carry music.

Another place where a price war
might happen is in Boston, where
Newbury Comics is based. That
company likes to loss-leader its
hits to drive traffic to its stores,
and if it does, you can bet Circuit
City will jump right in, as will Wal-
Mart, Target, and Best Buy.

While I don’t believe we will
see entire music departments on
sale below cost, I think we can
expect discounters to loss-leader
the top 10. But again, will the
entire top 10 be on sale at $9.99
at discounters? Back during the
price war, at that price discoun-
ters were losing only 30 cents to
70 cents an album, depending on
whether a $16.98 or a $17.98 list
price was involved. Today, with
hit titles carrying an $18.98 tag,
a $9.99 price would result in a
loss of about $1.40 per unit,
excluding the impact of coopera-
tive advertising funds.

If the discounters try to limit
their losses by advertising the
top 10 for $10.99, is that price
point effective enough to drive
traffic? I suspect we will know
the answers to that and all of the
above questions I raised in the
coming months.
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WebAmi.

¢ New store specialists.

« Sales-driven marketing with
Zuped weekly.

* www.aent.com —
Online information designed to
support your business.

S
AMERICA’S
HOTTEST
SHOW
IS NOW AN

ALBUM!
__.__$_._

WHO WANTS TO BE A

MILLIONAIRE

THE ALBUM

HO WANT SO 8E A

HILLITHAIRE

HE“ALBUM

FEATURING CLASSIC
SONGS ABOUT LUCK,

WINNING, LIFELINES, |

AND OF COURSE
MONEY...
LOTS OF MONEY!!!

$

HUGE SHOW

AWARENESS IS YOUR |

FINAL ANSWER FOR
AUDIO SALES!

ALBUM’S SINGLE
“] WANT TO BE A
MILLIONAIRE” TO BE
FEATURED IN ABC
TELEVISION NETWORK
PROMOTIONAL SPOTS

ALBUM MENTIONS
ON THE TELEVISION
SHOW

» www.allmusic.com — \1[H
Voted Yahoo's ““Best music reference
sight,” offers artist/song-title look-up.

ONE STOP GROUP

THE ONLY [[TTHTH NATIONAL ONE STOP!

(‘(%ssin @\

BUTORS
New Accounts: 800-635-9082 ‘ 1R
Fax: 954-340-7641

WEESITE PROMOTIONS |

NATIONAL PUBLICITY
CAMPAIGN

$
| STREET DATE: 8/1/00

@bbey Road

BUENA VISTA

g EC OR

© Valleycrest Productions Ltd.
© Buena Vista Records

D S

AEC has 16 SALES OFFICES Devoted to Indepenident Retail

CD One Stop, Bethel CT = Bassin Distributors, Coral Springs, FL * Abibey Road, LA » Atlanta = Philadelphia = Los Angeles/3 Offices. Sacrainento = Omaha * San Diego = Dallas  Portland « Chicago * Milwaukee * Denver

76 www.billboard.com BILLBOARD JULY 22, 2000

www americanradiohietorv com


www.americanradiohistory.com

Merchants & Marke’ring

AUSSIE INDIE CHARTS RETURN WELCOMED

(Continued from page 68)

insists that vital differences remain
between the two sectors and the
charts have to acknowledge that.
“Independents tend to be reactive
with fewer decision makers—mar-
keting, A&R, and sales are usually
by the same person,” Chase says.
“They tend to be closer to the street
beat and leap on to what’s happening
quicker, especially if they represent
one specific style or subculture.”
Phantom’s biggest act, the Whit-
lams, has sold 280,000 copies of its last
two albums in Australia, but the label
insists it still has an indie agenda.
Both Dalton and Chase have a beef
with previous so-called independent
charts. They say they listed too many
indie label acts distributed by major
companies, which get automatic access
to major radio and TV and sell enough
quantities to qualify for platinum cer-
tifications (70,000 units in Australia).
Half a Cow has significant live acts
like Art Of Fighting, Kim Salmon & the
Business, Bernie Hayes, Smudge, and
Sneeze. “Yet we haven’t been able to get

KOREA LOOSENS BAN

(Continued from page 68)

Japanese pop culture before the 2002
soccer World Cup, which is heing
jointly staged by South Korea and
Japan.

Relations between the two coun-
tries have been steeped in mutual
animosity since Japan’s 1910-1945
colonization of Korea, during which
Japan attempted to eliminate Kore-
an language and culture.

The latest round of liberalization
moves also affects Japanese movies
and TV shows, which will now be
available in dubbed or subtitled for-
mats, It comes as a number of Kore-
an concert promoters negotiate with
high-profile Japanese artists. Japan-
ese production agency Amuse’s
Korean subsidiary is planning to
bring Siam Shade and Bakufu
Slump, two major Japanese acts
signed to management deals with
the agency’s Tokyo-based parent, for
this summer’s Pusan International
Rock Festival 2000.

South Korea has allowed public
performances of Japanese music
since September, but only at indoor
venues with a seating capacity of
under 2,000. “This will be the first
Japanese rock group’s performance
after the relaxation,” says Amuse
Korea president Kim Young Bum.
“Amuse Korea has many other busi-
ness plans for cultural exchanges
between the two countries, and we
expect that the Korean government
will allow Japanese songs with their
original lyries to be released here by
the end of this year.”

“This is a great chance for us to
market Japanese artists in one of the
biggest music markets in Asia,” says
Naoki Sekine of Sony Music Enter-
tainment (Japan)'s (SMEJ) Asian
affairs department. Sekine says the
move means SMEJ will be able to
release songs recorded in English by
such Japanese acts as rock band the
Brilliant Green and pop/R&B vocal-
ist Toshi Kubota.

‘Getting a listing
does wonders for
the confidence of
an act and the
label’

- DARREN CLARK -

into the so-called independent charts for
years because they were filled with
major-label names,” complains Dalton.

Dalton’s insistence that “essentially
[an indie] chart should be set up on the
hasis of ownership and distribution” is
reflected in AIR’s decision to release
two charts simultaneously. One lists
indie singles and albums by Australian
acts, including those distributed
through majors. The other is strictly
for independent releases by domestic
acts through independent distributors.

In the Australian context, AIR
defines the majors as EMI, Warner
Musie, Sony Music, Universal, Festi-
val, and BMG. Of the 200-plus inde-
pendent labels in existence in Aus-
tralia, 130 are members of AIR.

Raw sales data for the new charts
are collected from 60 independent
retailers around the country by fax
and E-mail, says AIR executive officer
Julie Owens, who adds that she
expects that number to reach 150 by
the year’s end. The chart is collated in-
house by AIR. However, it does not
include data from the Sanity chain,
which has about 27% of the music mar-
ket here, nor from HMV, which has
10%. Sanity, which has its own chart,
has told AIR it will not supply data,; it
does not supply data to ARIA, either
HMV has yet to inform AIR if it will
cooperate.

“The AIR charts give a sense of per-
ception to the independent sector here,”
Owens says. “You just have to look at
any of the mainstream charts to see
how well independent labels are doing.”

Australian releases by pop band Sav-
age Garden (Roadshow/Warner), teen
singer/songwriter Vanessa Amorosi
(Transistor/BMG), rock band Killing
Heidi (Wah Wah/Roadshow/Warner),
and sister pop duo S2S (Standard/Mush-
room)—all listed on the ARTA top 50 sin-
gles and album charts—prove the
strength of Aussie indies.

The AIR charts in the week ending
Saturday (15) acknowledge these acts

as well as live drawing cards 28 Days

(Stubble), Diana Ah Naid (Origin), and |

Superheist (Shagpile) and newcomers
Anuj (Huge), George (Oracle), and
Rollerball (Rhythm Ace).

Darren Clark, director of A&R at
the Queensland-based Ocean Record
label, says, “Getting a listing does won-
ders for the confidence of an act and
the label. These charts are reachable,
whereas most developing acts would
not expect to even make it into a main-
stream chart.”

Nonetheless, it’s generally accepted
that an indie chart presence does not
directly trigger sales. Notes Clark,
“It’s used more as a yardstick by the
music industry than the consumers. It
certainly gains more attention from
retailers and the media.”

Says Anthony Nicolas, label man- |

ager at Wow Records (which is also a
retailer), “Releases need to be sold to
radio and retail, and the [indie] charts
do that. Indie releases are generally
not hyped, and although their sales are
relatively low. they deserve to be rec-
ognized. If you're in the music biz and
you see ah unknown name appear in
the chart—and this is more relevant
to albums and EPs than singles—
you're obviously going to find out who
they are.”

Gary Woods, buyer at one of Syd-
ney’s most influential retailers, Redeye
Records, says, “The kind of store that
we are means we con’t rely on charts
of any kind. We stock from watching
overseas reviews and trends, work out
instinetively if it'll work for us here, and
get the records in from overseas if the
local labels can’t supply us. Our cus-
tomers are interested in buying prod-
uct before it enters the charts.”

AIR’s original chart launched in
1998 with data compiled by Australian
Music Report (AMR). But when AMR
folded in December that year, the chart
was suspended. AIR tried to revive it
in April 1999 but found it too costly.

This year, a grant of $700,000 Aus-
tralian ($413,000) over three years
from government funding body the
Australia Council has made the chart
a viable proposition.

The new charts are reprinted in
magazines throughout the country
with a combined circulation of 96,000,
and negotiations are under way to have
them broadcast by a network of col-
lege radio stations, says Owens. They
are also available on AIR’s Web site,
airorg.au/charts.html.

TORONTO STILL HAS THE BLUES

(Continued from page 69)

were unforgettable experiences,”
says Toronto entertainment lawyer
Paul Sanderson, who also plays gui-
tar with his group, Blue Room,
which recently issued its debut
album, “Great To Be Alive,” on the
Sound Pulse label.

“Howlin’ Wolf, Muddy Waters, and
a lot of those great blues guys came
to Toronto and played weeklong gigs
lin the *60s and *70s],” recalls Linden.
“We had real access to those real
guys. It wasn’t the same as in other
parts of Canada—Toronto was on
their touring circuit.”

At 12, Linden was befriended by
Howlin” Wolf, whom he met at the
Colonial Tavern in "71. A highlight of
Linden’s career came last year when
“A Tribute To Howlin’ Wolf” (Tel-
are), for which he was associate pro-
ducer, was nominated for a Grammy
as best traditional blues album.

“You know why Muddy and those
guys came to Toronto three times a
vear then?” asks Walsh. “Dough.
They didn’t make money at home or
going over to Europe. Toronto was a
big blues market—and the clubs
were always packed.”

The reference quide
for anyone who books,
promotes, programs and
manages talent...

Billoecrel international
| Talent & Touring

directory 2000

Recording Arfist
Managers, Agents,
Promoters, Clibs, Venues,
Hotels. Equipment & Services
for Touring Talent

Over 17,000 U.S. and international listings.
Key names, addresses, phone & fax
numbers, e-mail addresses, and web sites!

< Agents & Managers - Sound & Lighting Services
« Venues - Clubs - Hotels - Instrument Rentals
- Booking Agents - Staging & Special Effects
« Security Services  GCharter Transportation
* Merchandisers

To order send payment for $115 plus $6 S&H ($14 for international
orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S. funds
only. All sales are final

To order call 1-800-344-7119. International call 732-363-4156.
Or fax your order to 732-363-0338. Now available on diskette
and mailing labels—for rates call (646) 654-5862

¥ Buy the ITTD print directory together
with our new ITTD online service and receive 25% off.

For more information on this special combo deal
call 800-449-1402 or visit
www.biliboard.com/directories for a free online demo.

www.billboard.com
BDTT3160 |

BILLBOARD JULY 22, 2000

www.billboard.com
www americanradiohietorv com

77


www.americanradiohistory.com

When you're

distributing

music 24/7, you
want security
that doesn't go

on vacation.

Millions of consumers are ready for
digital distribution of music on the
Internet. But guarding your digital
content requires around-the-clock
support. No one can help you reach
your full economic potential online as
safely and conveniently as Reciprocal.

Reciprocal's DRM solution prevents
unauthorized copying and creates a
secure, robust environment that can
drive new business opportunities and
track customer usage. Get complete
control over your digital music assets
with a fully-customized solution that
meets your specific needs.

So when it's time for your business to
become part of the digital content
economy”, let Reciprocal be there for
you every second.

For more information
contact Reciprocal Music
at 212.983.8200

-

weciprocal

the Content Economy

R

i
. : G
o b i S
el R S - -
. www.reciprocal.com
L §i"$ L i
L %“& N B
] G
B E:

o ®W§smdimwwmmmwwmmwm
| nd contern aconory are trackemarks of Recprocal, . i the Unasd States and other countnes.

o Kl . e

b

New Media

MERCHANTS & MARKETING

EMI 2nd To Enter Gommercial Downioad Arena

Major-Label Content Called Crucial To Establishing Digital Market

This issue’s colummn was prepared by
Marilyn A. Gillen.

TH E HOT-BUTTON QUESTION of
whether consumers will pay for digi-
tal downloads will get a further test
when EMI Recorded Music becomes
the second major label—after Sony
Music—to make a significant quanti-
ty of its music available for sale in the
fledgling format.

BMG has also said it will put its
music up later this month, although it

| has yet to announce either a hard

launch date or a release slate.

Anyone who has been following the
unfolding saga of the commercial
download (otherwise known as “It’s
Coming—Honest”) knows that major-
label content has long been held out
as one of the required building blocks
for establishing a viable paid-music
market online.

A second cornerstone—the prolif-
eration of portable music players and
other home audio devices that will
allow “computer music” to migrate off
the desktop—is also being put into
place, as major consumer electronics
companies such as Sony, RCA, and
Philips join pioneers such as Rio and
Creative Labs in bringing a wide vari-
ety of units to market at prices reach-
ing as low as $150 for new models.
When those prices consistently hug
$99, the digital-player market could
explode, according to Andersen Con-
sulting, which predicts that the digi-
tal music market will account for $3.2
billien in revenue by 2005, at which
time 37 million digital audio devices
will be in consumers’ hands.

That assumption—major content
plus portables equals a commercial
digital music market—predates the
arrival in force of the wild card Nap-
ster, of course, which has had the dual
effect of wildly popularizing the
downloadable music format while also
raising some concerns about the
potential to build a revenue-generat-
ing model around that expressed
demand.

But those questions have primarily
existed in a vacuum until now. No
more. Beginning Tuesday (18), more
than 100 E-tailers will begin offering
for sale in North America some 100
albums and 40 singles from EMI acts
including D’Angelo, Janet Jackson,
Pink Floyd, Frank Sinatra, and
Snoop Dogg, according to EMI
Music Distribution president Rich-
ard Cottrell, who terms the retailer
response “enthusiastic.”

“EMI’s strategy all the way
through has been very retailer-
friendly,” says Cottrell. “We don’t see
this as being, in the short term, a
massive sales opportunity. It’s really
about establishing the commerecial
digital download channel, and we’ve
been trying to find a way that we
could support our retail partners and
get the channel open and operating
for the long term.”

Participating retailers have been
taking part in a closed test since July
1, Cottrell says, to “iron out any tech-
nical glitches” before going live with
consumers. EMI is making its files

oI THSH

SOUNDS.

available in the Microsoft Windows
Media and Liquid Audio formats.

Unlike Sony, EMI has chosen to
release its downloads into the online
market via the traditional offline
“gross margin” model that allows the
merchants to set their own prices on
goods. (Sony is using the so-called
“agency” model, whereby labels set
the consumer price and assign a fee
or commission to the merchants.)

EMI is pricing its digital music to
merchants at parity with its physical
titles, Cottrell says, so that if those
retailers intend to keep the same
margins online, consumers could
expect to pay the same ticket price
whether they get a hard good or a
software file. Retailers can and may
choose to go lower, of course.

“I think that’s going to be one of
the big learning points of what we’re
doing here,” says Cottrell of the
sticky question of whether consumers
will be willing to pay the same
amount for a digital file as they do for
a packaged good. “We're planning to
follow this up quite quickly with some
in-depth consumer research, which

Billboard.

we're already preparing now, and
obviously one of the big questions is
the price/value question. That’s some-
thing we will be asking consumers
about in detail.”

CDnow founder Jason Olim, who
says he is excited about adding the
EMI tracks to his virtual racks, has
done his own consumer research and
concluded that “consumers do expect
to pay less,” he says. “And in fact, it
bothers me that they expect to pay
significantly less.”

Olim is hopeful that there will be
some “wiggle room,” however small,
in label wholesale pricing to allow him
to pass some savings along to cus-
tomers, and he also notes that the
absence of shipping charges carries
its own savings.

While EMI is not making any new
titles available in the launch, Cottrell
says he would like to move to “day and
date” digital releases, possibly as
early as August. “We believe the dig-
ital format should be our third format
later this year—provided everything
proves worthwhile and people adopt
it,” he adds.

Also in the works is an expansion
beyond the audio-only downloads on
offer now, to include either value-adds
or such possible components as liner
notes or visual elements.

“We'll be looking at a lot of differ-

(Continued on page 86)
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& MARKETING

Paramount Releases 1st Direct-To-Video ‘Blue’s Glues’ Feature

BY MOIRA McCORMICK
CHICAGO—After 11 successful
videos, the critically acclaimed and
highly rated preschool series “Blue’s
Clues” will release a direct-to-video
feature this fall from Paramount
Home Entertainment.

“Blue’s Big Musical Movie” pre-
mieres at retail Oct. 3, priced at
$19.95 on VHS and $24.99 on DVD,
and will be supported by the largest
marketing campaign for a nonthe-
atrical title ever mounted by the sup-
plier.

The 78-minute VHS features clam-
shell packaging and will include the
bonus musie videos “I Can Be Any-
thing I Want To Be” and “There It

Is,” featuring vocals by Ray Charles
and doo-wop veterans the Persua-
sions. DVD extras include the behind-
the-scenes featurette “Backstage At
Blue’s Clues—A Sneak Peek For Par-
ents,” the two musie videos, and a
“Who Am [?” guessing game for kids.

The Persuasions ventured into
children’s audio last year with “On
The Good Ship Lollipop,” released
on the Music for Little People label,
which is distributed by Kid Rhino.
joth Charles and the Persuasions
appear in “Blue’s Big Musical Mov-
ie,” respectively voicing the charae-
ters of G Clef and the Notes.

The Kid Rhino soundtrack, due
Sept. 19, will be cross-promoted with

the video and DVD, according to
Pamela Michaels, senior marketing
manager for Kid Rhino. The sound-
track will include a $3 mail-in rebate
coupon redeemable with purchase of
the movie.

“Blue’s Big Musical Movie” is Par-
amount’s second major kids’ DVD,
following last year’s “Rugrats: The
Movie.” To support the title, Para-
mount has lined up multiple cross-
promotional and licensing partner-
ships with Johnson & Johnson, Kid
Rhino, Farley’s Fruit Snacks, and
another “major tie-in partner” to be
named later, according to Jill
Crusenberry, executive director of
marketing for Paramount.

Amazon Splits Its VHS & DVD Departments;
New Line Video Debuts DVD Sampling Posts

SPLITSVILI E: It’s not as dramatic as a Holly-
wood divorce, but Amazon.com is splitting its VHS
and DVD business into two different departments.

“We’ve listened to our customers and found that
there’s little overlap between the VHS customer and
the DVD customer,” says Amazon video group prod-
uct manager Jason Kilar. Different release sched-
ules for new VHS titles and their DVD counterparts
also prompted the split, Kilar says. “Rental VHS
schedules are very different from DVD schedules,

more information about our company and product,”
says Winstar senior VP of E-business and new busi-
ness development Michael Olivieri.

NEW LINE’S CUTTING EDGE: Never one to shy
away from new marketing technologies, New Line
Home Video will take part in a DVD in-store pre-
view post test. The posts allow customers to view a
30-second clip of new DVD titles much in the same
way customers sample music at listening posts. In
fact, the kiosks are

best of each product.”

Kilar says that in the
VHS store, for exam-
ple, more editorial can
be dedicated to pro-
mote more special-
interest product. “It
gives us an opportunity
to talk to our customers
about the great titles
from A&E or other
companies outside of the mainstream.” The idea is
to “completely surround the customer with prod-
uct,” Kilar says. “It’s more work for us, but it’s a
better experience for the customer.”

The new video and DVD departments will launch
mid-July, complete with new bargain-product sec-
tions. Select VHS titles will be priced below $10,
and some DVDs will be priced under $15. Kilar says
that DVD generates more than 50% of the compa-
ny’s video revenue, but with more than 70,000 titles
available, VHS is still a “healthy and vibrant” busi-
ness. “Video in general is an incredible product for
the Internet, because physical stores stock only the
top 100 titles,” he says. “But we can foster both VHS
and DVD equally.”

and we want to present
our customers with the p] TURE

WINSTAR’S EXTRANET: Winstar Home Video
has set up a trade Web site to provide dealers and
distributors with an easy way to order and replenish
product. The company launched the site July 8-10 at
the Video Software Dealers Assn. Convention. Deal-
ers can access the site at winstarhomevideo.com.

Features on the site include hox art, sell sheets,
ad slicks, title treatments, current and updated
release schedules, downloadable clips, trailers,
press releases, and the ability to search Winstar’s
1,000-title catalog. Dealers who sign up to order
product through the site can also track shipments
and process returns.

“With the site it’s easier for our customers to get

by Eileen Fitzpatrick

PN =

designed by Los Ange-
les-based High Level
Interactive, which also
designs and manufac-
tures CD listening sta-
tions.

In addition to the
clip, the kiosks intro-
duce consumers to
DVD technology.

High Level plans to
test the preview posts
in 10-15 stores, including Tower Video’s West Hol-
lywood, Calif., location and the Wow! store in Las
Vegas, later this year. A total of 50 stores are
expected to have the preview posts by the end of the
year.

New Line will also be working with video game
company Sierra in a cross-promotion. Beginning
with the Oct. 31 release of the movie “Frequency,”
New Line will insert $10 Sierra rebates into its
DVD packaging. Demos of Sierra games will appear
on New Line DVD titles that appeal to the same
demographic as the movie.

For example, for “Frequency,” a time-travel film
about a father and son working together to catch a
murderer, the Sierra games “Generations Family
Tree” and “Ground Control” will be sampled. In
return, New Line titles will be promoted on Sierra
video games and on the company’s Web site.

YORK SIGNS MOONSTONE: York/Maverick
Entertainment has signed a long-term distribution
deal with Moonstone Entertainment, producer of
art-house films “Afterglow” and “Cookie’s Fortune.”
The deal covers U.S. VHS and DVD markets. Initial
titles scheduled for release are “The List,” “Intern,”
“If You Only Knew,” and “Prophet’s Game.”

Prior to the deal York snagged DVD-only distri-
bution rights to Moonstone’s “Restaurant.” The title
will be released Aug. 22, priced at $19.98 with a $5
mail-in rebate.

More than 250,000 containers of
Johnson & Johnson shampoo and
bubble bath will be packaged with a
water-activated “Blue’s Clues” note-
book and musical-themed clues.
Packaging will also alert consumers
to video and DVD availability at
retail. Farley’s Fruit Snacks will
highlight the release on its product
packages between September and

October and will include a Simon &
Schuster musical-themed book as an
on-package premium.

Subway restaurants will feature
the title in a seven-week kids’ meal
promotion with a different toy each
week, according to Crusenberry. The
chain will also tag in-store signage
and national TV ads with the title’s

(Continued on page 81)

‘My Dog Skip’s’ Muniz Talks About
Acting, Fellow Al:tlll‘s Anll TIIE Dog

At the heart of “My Dog Skip,”
due on video and DVD July 11, is 14-
year-old Frankie Muniz, who since
the film has scored a hit with Fox’s
“Maleolm In The Middle.” Set in the
summer of ’42, “My Dog Skip” is a
heartwarming period piece set in the
South and also stars Kevin Bacon
and Diane Lane. Twelve at the time
of filming, Muniz began his career at
8in Raleigh, N.C., as Tiny Tim in “A
Christmas Carol,” a performance
that garnered an agent’s interest
and launched his career.

Billboard talked with Muniz about
acting and working on—and with—
“My Dog Skip.”

What is your biggest challenge
in acting?

Learning lines is simple for me. I
Jjust look at the page once or twice
and memorize it. The accent in “My
Dog Skip” was really easy because
we filmed in Mississippi. When
you're around it, you just tend to do
it, too.

What about showing emotions?

You know; it’s not that easy, but it’s
not a struggle for me either. The first
scene Kevin Bacon and I were doing
was where the deer gets shot. I was
crying but not really good enough, 1
guess. So Kevin told me to think of
something that happened in our fam-
ily that was really sad—like a pet
that died. It's an easy tip, but it real-
ly did help.

And how did you work with
Diane Lane?

She was really, really cool—just
like Kevin, very nice. Whenever I see
her now, we talk. Even though they
came down for only a week of film-
ing, I got to know them pretty well.

What about working with the
dog ... he’s the son of Eddie on
“Frasier,” right?

Yes. When I was auditioning, we
went to the trainer’s house. They
wanted to see how I worked with
Enzo [the dog’s real name], see if I
was going to be able to handle things.
So they got him to jump in my arms.
But he knocked me down, and I did
a back flip! It was really funny.

What are you working on now?

It’s a film called “Deuces Wild.”
Scott Calvert is directing it, and
Martin Scorsese is executive-pro-
ducing it. It’s about gangs in Brook-
lyn [N.Y.] during the ’50s. I play
Schooch, a watch-out man for the

Frankie Muniz with Skip in the Warner
Home Video release “My Dog Skip.”

good gang.

Another period piece?

Yeah, I think “Malcolm In The
Middle” is the first thing I've done
that takes place in the present time.

You stay pretty busy in the pre-
sent time. Think you’ll always be
an actor?

With acting, you never know what
you are going to be doing. When I
finish this movie and “Maleolm”
ends, I may never get another part.
Maybe I'll be a blue man in the Blue
Man Group, maybe I’ll own the L.A.
Clippers. But I may keep acting. To
me, it’s fun. CATHERINE CELLA

Hometown Hero. “Next Friday” co-
star Mike Epps is welcomed back to
his hometown of Indianapolis by local
video store owner Matt Lutz. Epps
stopped by Lutz's Video Vault to sign
posters and greet fans of the film,
which was released June 6 by New
Line Home Video on DVD and VHS.
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(Continued from page 79)

retail availability date.

Tyco toy company will promote |
the video on TV ads for the “Blue’s
Clues” toy line beginning at street
date. Throughout October, Oral-B’s |
“Blue’s Clues” toothpaste will alert |
customers to the availability of the
movie and soundtrack, and Landoll
Publications, which publishes “Blue’s
Clues” activity books, will run a full-
page ad for the movie and sound
track in “Blue’s Clues” books. Mat-
tel, which markets a “Blue’s Clues”
video game, will run an ad for the
title in the game’s instruction man-
ual.

Paramount is supporting the
release with a national TV and print
ad campaign, as well as trailers on
all “Blue’s Clues” and “Rugrats”
video titles. Nickelodeon has its own
slate of on-air and online promotion-

al events surrounding the release, |
including an on-air sweepstakes run-
ning September through October.

Although the series has “tremen- |
dous brand loyalty” and remains |
among the top-selling kids’ titles,
Crusenberry says the company is |
looking to market “Big Musical |
Movie” as a feature, which com-
mands a latgel marketing budget |
than previous “Blues” titles.

“It’s important for us to stress ‘
that it’s a full-length movie,” she
says. “The trade ads will stress that
we'll be doing more advertising than
we've ever done for a ‘Blues’ title.”
Paramount will spend much of its
marketing budget for the title on
television but will beef up print
advertising as well.

Crusenberry notes that the video
will mark the debut of Periwinkle, a
talking cat, who becomes a friend of
Blue, the series star dog and erack
detective. “Periwinkle will join the
TV show in September, just before
the video and DVD release,” says
Crusenberry. “Nickelodeon will be
generating a lot of promotional activ-
ity around that airing.”

Both DVD and VHS will also con-
tain the “Blue’s Big Savings Book-
let,” containing coupons from “Blue’s
Clues” licensees and promotional
partners.

Assistance i preparing this story was

{RRLIT

provided by Lindsay Powers.
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“Shows to watch again and again.”
—USA Today
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Performances:
Darling You Know | Love Yoy © Got A Whole
Lot Of Lovin' # All Over Again aka I've Got
A Right To Give Up Living ® The Jungle
That's Wrong, Little Mama

Performances:
Money's Getting Cheaper © Ain't Nobady's
Business ® Cattontail ® Ouiskirts Of Town o
Roll ’Em o Chelsea Bridge ® Unknown

R3 972592  +30 minutes/b&w/$14.98 srp R3 972590  +30 minutes/b&w/S14.98 srp

“Good talk and extraordinary performances.”

—Rolling Stone

Performances:
Take Five @ {It's A} Raggy Waltz e Casiillion
Blues ® Waltz Limp ® Blue Rondo A La Turk

R3 972591  +30 minutes/b&w/S14.98 srp

* Each tape includes a vignette on the life and times of Ralph J. Gleason.
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Dizzy |
Basie GiﬂelszigieColtrane

THE FIRST TIME ANY JAZZ CASUAL
PROGRAMS HAVE BEEN AVAILABLE ON DVD

R2 976664 100 minutes/b&w/529.99 srp

Prebook: 7/25/00

* Al of the episodes have been re-mastered for picture and sound dlarity.

* Ralph J. Gleason was the father of Rock ‘N’ Roll journalism and one of the three top jozz
critics of all time. He was awarded the 1994 Bay Area Music Lifetime Achievement Award.
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* 7 audio options: original mono, or 5.1 enhanced sound.

Street: 8/22/00
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Blackboard Debuts Jewel Kingdom,” ‘Adventures’ Series

ON THE BLACKBOARD: Black-
board Entertainment, the intrepid
independent producer and distribu-
tor of kids’ video and DVD based in
Oakland, Calif., is launching a new
series called “The Jewel Kingdom,”
based on the children’s books by
Jahnna N. Malcolm, which are
published by Scholastic.

The first title, the 45-minute, live-
action “The Ruby Princess Runs
Away,” will be released Sept. 5 on
home video in clamshell packaging
($14.95) and DVD ($19.95). Pre-
book date is Aug. 8. Blackboard has
launched an Internet game to help
promote the title, a promotion that
will culminate in a contest.

Blackboard also recently released
another new series, “Amazing Ad-
ventures,” whose first three titles
are currently involved in a national
endcap promotion with Zany Brainy
stores.

“The Ruby Princess Runs Away”
stars Michelle Horn (“The Lion
King II: Simba’s Pride”) and the
voice of Harvey Korman (“The
Carol Burnett Show”). It’s based on
the first of the “Jewel Kingdom”
books, of which there are 12; the
series has reportedly sold over 2
million copies since “The Ruby Prin-
cess” came out in 1997.

The stories feature four young

princesses—Ruby, Sapphire, Dia-
mond, and Emerald—each with her
own special powers, magical friends,
and adventures. In “The Ruby Prin-
cess Runs Away,” Princess Roxanne
isn’t so sure she wants this princess
business after all. Korman voices a
friendly dragon named Hapgood
who aids Roxanne in her exploits.

The Internet game, “Find The
Ruby Princess,” can be accessed
through Blackboard’s Web site,
blackboardkids.com. Kids enter the
game via a secret password con-
tained in the video and DVD; the
game is made up of questions, puz-
zles, word jumbles, and other clues
to help kids find the princess and
assist in her return to the castle.
The game begins on the release date
of Sept. 5 and will roll out in
episodes for six weeks, at the end of
which is the contest (details still
pending).

According to Blackboard director
of marketing Regina Kelland, a
new episodic game will debut on the
site twice a week through the course
of the six weeks. “If kids miss «
week, they can always catch up, be-
cause everything is archived,” she
says. “After the end date, all the
games will be archived, so kids can
still play them though the contest
will have concluded.”

—
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by Moira McCormick

Kelland, who notes that “kids
who’ve seen the movie will do bet-
ter on the games,” also says that no
registration is required of game
players. “We're not trying to sell
anything [additional]; we don’t want
parents to be concerned. The Web
games are 4 marketing companion,
a fun and challenging way to give
the video more legs.” Blackboard
will run print ads in national par-
enting publications in support of
“The Ruby Princess” and its Inter-
net promotion, Kelland adds.

Blackboard, which in addition to
producing original programming
currently distributes over 150 tit-
les—most of them from indie pro-
ducers—is also aggressively promot-
ing its new “Amazing Adventures”
line, based on a national syndicated
TV series of the same name. It’s pro-
duced by Steve Rotfeld of Steve Rot-
feld Productions, whose sports-pro-
gram credits include ESPN-TV. The
three video titles, each 42 minutes at
$12.95, are “Wild Water And Wild
West,” “Paradise And Polar Ice,” and
“Jagged Peaks And Killer Canyons.”

The “Amazing Adventures” titles
are currently showeased in endcaps
in all 100-plus Zany Brainy stores,
and a 15-second TV spot tagging
Zany Brainy is scheduled to air on
the syndicated show.

STREET MUSIC: “Let’s Make
Music” is the latest direct-to-video
“Sesame Street” release from Sony
Wonder and Sesame Workshop, ar-
riving Tuesday (18) and featuring
cast members from renowned per-
cussion collective Stomp. “Let’s
Make Music” is priced at $9.98 and
runs 40 minutes.

The storyline involves Telly Mon-
ster losing his tuba and thinking
he’ll never be able to make music
again, but the members of Stomp
show him otherwise by turning
everyday items like cans and broom-
sticks—not to mention voices and
hands—into musical instruments.
Even Oscar the Grouch’s trash can
is pressed into service (no surprise
there—Stomp uses trash cans in its
stage performances).

Sony Wonder is supporting the
release throughout August with a
national TV ad campaign and an on-
screen ad campaign in Loews Cine-
plex Theatres nationwide, which will
involve 250 theaters and 2,900
sereens, projected to reach 8 million
viewers.

ENTER ENTERTECH: Enter-
Tech Home Entertainment Inc.,
the North American distribution
division of recently formed com-
munications company EnterTech

films at the Cannes Film Festival
in May. Among them are the live-
action family adventure “Kid’s
World,” with Christopher Lloyd,
which will be released to theaters
in September and to home video in
February 2001.

Other family titles include
“Tommy & The Wildeat,” which will
see an October theatrical release fol-
lowed by an as-yet-undetermined
video debut. EnterTech, the master
distributor for Plaza Entertainment,
Hemdale, FUN-CO., and EnterTech
Releasing, will unveil its “Teddy
Ruxpin: The Movie” on Aug. 8.

Also out Aug. 8 from EnterTech
are these titles from Plaza Enter-

Billboard.

tainment’s library: an animated
“Puss In Boots” (66 minutes,
$14.95), which comes with a free on-
pack storybook; a live-action “Ebe-
neezer Scrooge” starring Jack
Palance (94 minutes, $9.95); an ani-
mated “Story Of Christmas” (47
minutes, $9.95); a “Holiday Two-
Pack” consisting of both abovemen-
tioned Christmas titles, priced at
$14.95; the musical sing-along “Boo-
gie Woogie Whale” (30 minutes,
$9.95); and the live-action feature
“Giant Of Thunder Mountain” (86
minutes, $9.95).

Assistance i preparing this column
was provided by Lindsay Powers.
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14 18| & Walt Disney Home Video/Buena Vista Home Entertainment 0252 1370, {12633
SCOOBY DOO’S GREATEST MYSTERIES
15 S 19 Cartoon Network Video/Warner Home Video H3867 . 22 s
THE ADVENTURES OF ELMO IN GROUCHLAND
16 | & | 14| ooiumbia Tristar Home Video 04528 1999 | 219 |
BARNEY: MORE BARNEY SONGS
17 10 ’ Barney Home Video/The Lyons Group 1234 1339, 193
WALLACE AND GROMIT: A CLOSE SHAVE
18 | RE-ENTRY | BgcideosFoxvideo 8399 il e
THE FOX AND THE HOUND
19 127§ 166 Walt Disney Home Video/Buena Vista Home Entertainment 2141 e 22'99_
PINOCCHIO &
20 | 13300 Walt Disney Home Video/Buena Vista Home Entertainment 239 1940 ] 1499
POKEMON: WAKE UP SNORLAX
a2 gl Viz Video/Pioneer Entertainment 242 Ly | 14791
THE PRINCE OF EGYPT
2 I 2] DreamWorks Home Entertainment 84779 1338 | 7699
POKEMON: WATERBLAST
23 | NEWD Viz Video/Pioneer Entertainment 71260 - 2 SN
BLUE'S CLUES: STOP LOOK AND LISTEN!
24 | NEWD Nickelodeon Video/Paramount Home Video 839663 o 2 739
POWERPUFF GIRLS: MONKEY SEE, DOGGIE DO
25 | NEWD New Line Home Video/Warner Home Video A [ 145

& IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25 000 units and $1 million at suggested retail for
IRMA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at Ieast 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 2000, Billboard/BPI Communications.
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Get the attenfion of 150,000 industry
professionals each week in print &an

wwwibillboard.com

Billboard

additional 3,000,000 website visitors at

Enormous exposure. Remarkable results.

LASSIFIED

Connect with the music industry’s most important decision makers in Billboard Classified.

CALL 1-800-390-1489 TODAY!

FAX ALL ADS TO: 646-654-4699

DEADLINE: FRIDAY AT 4:00PM EASTERN

Ads now appearin print and online for one low price!

OVER 12 MILLION PAGE HITS A MONTH
www.billboard.com

DUPLICATION/
REPLICATION
THIRD WAVE MEBIA

WORLD CLASS QUALITY CD & DVD REPLICATION

© FREE Web Page w/ sound"'savn';a(l’g’:
_.° FREE Third Color on Discs

* FREE UPC Barcode
% * FREE Deslgn Klt
PREMIUM €D PACKAGES .

.. < mavomt ~
500C0s $ 999 BISTRIBETION,
1800 CD $1280 SAMPLEDF

NO HIDDEN CHARGES

NO SALES TAX [Except CA Rusidoms)

\_{; INCLOOES:
MAJOR LABEL QUARLITY, GLASS Mls"ﬁ
UP Y0 3 COLORS ON BISC, 2 PANEL 4 Cﬂl@ll

(4/1) INSERTS, JEWEL BOX B POLYWRAF

(FROM YOUR CDR & PRINT READY. H‘LMg}jC
CALLTODAY FOR A FREE CATALOG

(800) WAVE CD-1

\/VW\/V THIFIDWAVEMED!A com

e

S dise 'lsh
= * CD duplication

» mastering

* cassefttes
on digital bin

* printing

1800 3618153

Ny #
RSB

/CRYSTAL CLEAR SOUND l

1000 Bulk CD’s $690.00
500 Bulk CD’ $425.00
3 Color Disc

From your Master & Films)

r CDSONIC
“F1-8RR-CD SONIC (237-6642

ennail: edsonicronte aol.com

E-mail your Classified
Advertising to David McLean at
dmclean@billboard .com

DUPLICATION/REPLICATION

ONE-STOP
MANUFACTURING

e CD Replication

* Vinvl Records (colors available!)
e Casselles

¢ Graphics Design

e Super-llot Mastering Studio

NEW - On-Demand Color Printing

We make evervthing in-house.

Best I'rice. Best Service, & Best Qualily .. period.

EUROPADISKSLTD, (800) 455-8555

\ajor epedil cards accepled.

hlip:/Avww.europadish.com

1000 51200

rearder: S1 U )

[ ]
¢p packace: $975
INCLUDES:
© JRIGINATION @ 1-COLOR 1-PAGE BOOKLET
AND TRAY CARD" = i-COLOR CD LABEL
© JEWEL BOX & SHRINK WRAP » QUICK TURNAROUND

from your print-ready filin {in Rainbo's specs)

INCLUDES:
B ORIGINATION  4-PAGE BOOKLET with 4-COLOR COVER,
| 1-COLOR BACK and 4-COLOR TRAY CARD »

(D LABEL FILM & 2-COLOR LABEL HMPRINTING
JEWEL BOX & SHRINK WRAP © QUICK TURNAROUND
from your print-ready film (in Raiabo’s specs)

ASK FOR OUR FREE BROCHURE!

&4
N oo Yo

Rainbo Records and Cassettes
1738 Berkeley St. » Santa Monica,CA 90404 - (310) 829-3476 «
"> " Fax:(310) 828-8765 » www.rainborecords.com « info@rainborecords.com

IN-HOUSE €9, VINYL & CASSETTE REPLICATING & PACKAGING

www.digitalforce.com
“ U IT O mn"“’“
LI e "nt--

TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC

1-877-DISC-USA _ 8 . POWER . Excellence

TOLL FREE

BETTER QUALITY-LOWER PRICES!
1000 Retail Ready CDs- $1220

Creative Sound
@ (800) 323-PACK

http://csoundcorp.com

46 PRODUCTIONS
25CDRs-$100/50CDRs-$175
ID0CDRs- $250/200 CDRs - $425
$5.00 0FF WITHTHIS AD
From CDor CDR master. Includes CDR jewel box
w/textprintingon CDlabel. Add $19 for other digital
master, $33 for analog master. Orders must be prepaid.
Shipping not inciuded.

Tel (800)850-5423 Email: info@46p.com
Visit.our Web Page at http://www.46p.com

1000
CASSETTES

= DIGITAL BIN -

n 64 EACH

1000
COMPACT DISCS

=

.98 cnct

ASSEMBLED AND SHRINKWRAPPED. YOU SUPPLY PRINT, LABEL FILM. MASTER

‘@[LSHHR% (800) 423-2936 * FAX (818) 569-3718 » sales@alshire.com

For Billboard Classified Advertising Call 646-654-4698 7

DUPLICATION/REPLICATION

COMPACT DISCS $.55 EACH suw

1.000 CD 1,000 AUDIO CASSETTES (DIGITAL BIN)  $.55
$’ S CDR-REPLICATION (1-OFF) $2.75
1090.00 BLANK CDRs
INCLUDES 8x PROFESSIONAL $1.75
JEWEL/WRAP 4x CONSUMER $.75
2-PANEL BOOKLET
TRAY CARD

) OTHER SERVICES INCLUDE
GLASS MASTERING AUDIO/CD-ROM/DVD
DVD AUTHORING/DVD REPLICATION

PRESS & DISTRIBUTE
(P&D) AVAILABLE
AT 20,000 PIECES & UP

MIRROR IMAGE

) CALL TODAY!

PHONE: 1.800.486.6782 » FAX: 1.803.548.3335 » email: www.uavco.com

National Tapel sDisc

RPORATIO

IT'S A BETTER DEAL!

"ADD IT UP" 111D 48th Ave, Nord - Nashvde, T 31209 (" -
1,000 CDs 650.00 1-800-874-4174 |
1,000 Jewel/Wrap 250.00 Digitol Mastoring Services - Digial Audio

240.00 Duplcation - Computer Grophics

$ 1,140.00

from your CD-Ready Moster
& FPrirt-Ready Film

STORE SUPPLIES

SPECIALTY STORE SERVICES

e CD-DVD Browsers y
* Modular Storage Cabinets *
e Video Merchandisers

* PO.P Displays

e Custom & Stock Signs
e CD Repair Systems

e Security & Surveillance Systems

* Free Store Planning
We Ship Worid Wide - 86 Habla E

1-800-999-0786

1.000 2-Pg Book /Tray

SAME DAY SERVICE! |

(on short run CD & Cassette coples)_t_..
T

Factoré/ Direct Prices!
g Backed by 2 Ye nconditional’” No Strings Guarantee!
®Video, DVD. & CD Merchandisers.

®Storage Cabinets
Free 100 page Catalog
Ships from Baltimore or L.A.

(800) 433-3543 / www._jdstore.com

CD Merchandiser
As low as $116.00!

STORE COMPUTER/
SUPPLIES SOFTWARE

RecordTrak

inventory Management
For Record Stores

PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

= 800-942-3008

Fax 203-269-3930
Voice 203-265-3440
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COMPUTER/

SERVICES DJ SERVICES PUBLICATIONS HELP WANTED

MARKETING MANAGER/
SPECIAL MARKETS

Q Records, an independent label owned by
QVC, distributed by Atlantic Records, is in
search of adynamic Marketing Manager,
Special Markets with demonstrated creative
marketing abilities to help develop and
promote our record and video products.
The ideal candidate will have experience in
marketing new media and working with the
Internet, along with processing strong con-
tacts in consumer and trade advertising.
This talented marketing individual will have
the keen sense to be able to successfully
market a variety of music genres. The
marketing Manager must be very creative,
a self-starter who can develop and imple
ment marketing ptans for new music re-
leases, have knowledge of retail sales and
co-op programs, coupled with expertise of

SOFTWARE

Equipment trouble?

NIGHTCLUBDJ'’s
We Need You!
Let CMS find the
rightclubd.j.

WE TURNED
backstreetboys.com
INTO A CASH MACHINE

m

software for websites

Wiring hassles?

Call on specialists
who have provided
expert technlcal [
solutions to NYC
studios and clubs
for over 18 years!

FREE Gulde to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

gig foryou.
Call (800) 266-4700
and ask for our
DJ Placement Service
Brochure today!

* Professional installation /troubleshooting
of analog and digital audio systems.

Wasicward” Complete POS/inventory
Contral for ALL your record
and video store needs!

i Spanish availability built-in!

' » 888-222-4767 (toll free)
‘ Fax (919) 828-4485

o Custom gear modifications & upgrades,
vintage equipment reconditioning.

MCS Audio

e-mail:SALES@IDCSOFT.COM

 WWW.IDCSOFT.COM (212) 541-5772

SONGWRITERS SERVICES

The Computer and POS Solution
for the Music & Video Industry

MUSIC MERCHANDISE

ATTENTION SONGWRITERS

Get listed on the World Wide Web

$ Royalties $

non-traditional marketing and sales
formats. Industry experience of 3-5 years is
preferred.

QVC offers state-of-the-art live broadcast

Access Your Future Now! studio, competitive benefits and compensa-
p y g SONGWRITERS DIRECTORY Granite Capital Corp. tion package. If a fast paced, innovative
SYSTEMS VIDEOS & BOOKS Formoreinformation goto: environment suits you, fax your resume and

(888)658-7100

«Chains «Independents «One-Stops

fwww.youngsystems.com)

TALENT

MUSIC RELATEC BOOKS. CLASSIC & UNUSUAL
VIDEOS YOU WON'T FIND ANYWHERE ELSE
CALL FOR A FREE GIANT CATALUG

Wholesale only. 1

R THI STRIBUTION CORP.

1-800-4-GOTHAM ¢ FAX: (610) 649-0315
2324 Haverford Road » Ardmore, PA 19003

www.songwritersdirectory.com

Call now 800-326-9520

REAL ESTATE

salary requirements to:

QVvCinc.

Human Resources-Dept.
DR/MM/BM. FAX # 610-701-1150.
Equal Opportunity Employer.
Drug Free/Smoke Free
Work Environment
Pre-emloyment drug

' ' ¥ o screening required
ATTENTION MUSIC ACTS & BUY DIRECT AND SAVE! ; . Q‘"s" us at www.qve.com.
While other people are raising their prices, we B VC agreatplace towork
* RECORD PRODUCERS * are slashing ours. Major labegl CD’s. cassettes ‘\tt 4 g P

Ron Yatter, veteran talent and producer’s ﬁ‘g;gjeﬁz;‘;“{i;?ngggv‘;ﬁ;glgf‘°'°° romiihs ~\\ //'”
agent (former Sr. VP of William Morris Agy) For free cagglog 9%_ag 5239) 890';6000. PCS Paaperts Management
announces his company, The Producers “(sco,i,h m,,c,or L
Agency, is introducing Record Producers to P.O. B‘.”‘ A"T:-;r:;?or:"ﬁ;-ga;s:-oozo A& RMANAGER
Singers-Songwriters & Songwriting Bands. — W

9 9 g 9 Q Records, an independent label owned by

Producers and Artists are invited to
Call212-247-98000r
E-mail:RonYatter@aol.com

KOMMIT-FOUR STAR PRODUCTIONS
TALENT SEARCH FOR:

© innovative Producers & Writers
® Vocalists/Vocal Groups & Bands

Send information + demosto:
KOMMIT ASSOCIATES,Inc.
POBox 199
Holmdel, New Jersey 07733

Looking for a
record deal ??

Getling signed is very hard to do. But we will
get the record deal you are looking for! Guar-
anteed Service. Call now to receive your
FREE information

PUBLICITY
PHOTOS

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER -

Catalog & Samp!es . .

PICTURES

1867 E. Florida St., Suite BB
Springfield, MO 65803
Toll Free 1-888-526-5336
www.abcpictures.com

35200 West Hills, oodlan Hills California

| E S z..

T 'h“‘L

Life on top of the world at Premiere Hills offers a host of
amenities including...

QVC and distributed by Atlantic Records,
isin search of an energetic Artist & Re-
pertoire Manager with strong musical
knowledge of contemporary music in all
genres to discover talent, supervise re-
cordings and A & R entire projects. Re-
sponsibilities include developing projects,
search for new recording talent, pro-
ducers, writers, and matching repertoire
to artist. The ideal candidate we seek wilt
posses an “Insider's” understanding of
the record industry with an eye toward art-
ist development and marketing, a great
ear and enthusiasm to develop and
coordinate projects and content. Other
duties include efficiency and time lines of
projects and managing recording budgets
to optimize investment. Industry experi-
enceof 2-5 years preferred.

QVC offers a state-of-the-art live broadcast
studio, competitive benefits and com-
pensation package. If a fast-paced,
creative environment suits you, qualified
candidates may fax your resume and

200 ® Breathtaking valley views™ ® Multi-level floorplans™ salary requirementsto:
'll“l Talent 0 . II' @ Gated and controlled access @ Lushly landscaped garden pool & spa Vve.1
800-489-6386 WANTED TO BUY ® Washer & Dryer hook-ups @ Direct access garages H ?Resczu:::s. Bt
ma a .
@ }E;laxing spa—tubsj"i . @ Granit;ﬁa;‘cents throughout DR/A:t/BM. FAX # 61 0_701‘31 150
9 Elegant designer fireplaces @ State-of-the-art Fitness Center Equal Opportunity Employer
UNSIGNED ARTISTS w E B U Y! @ Corporate housing available ~ ® Screening Room / Media Center Drug Free/Smoke Free

Seeking serious artists/bands for

large retail distribution and possible
submissionto majorlabels.
Send your artists packets to:
UAPI PO Box 2267, Acworth, GA 30102,
For more information call (678) 574-0280

CDs and VIDEOS
...ANY QUANTITY
o New or Used
Send your list or call:
Phone: 1-800-486-6782
Fax: 803-548-0125
email: ed.pernick@uavco.com

“The amersas ksted abowe may vary
Jfrom umt to wat

® Hardwood Floors™
Reserve your view today! Call 818.992.VIEW

1]
P

Work Environment
Pre-employmentdrug
screening required
Visit us at www.qvc.com.

QVC agreatplaceto work

isi : .TheBestTalent.
orvisitus at: www.TheBestTalent.com S — 200,000 HELP WANTED PRODUCT MANAGER
RESPONSIVE New York based Latin label is seeking bil-
READERS ingual product manager with strong
TOP S PAID EVERY WEEK Established independent metal label mark'eting skills. Excl:eillent opportunity for
seeks person to open European office. the right person. Minimum two years ex-
GO WITH A WINNER !!! For:Cd's, Lp’s, Cassettes, CALL BILLBOARD o perience needed. Salary commensurate
CALL Video, DVD. CLASSIFIED Rex. PO. Box 39‘439 withexperie;(i:a.Plee;s;sendresumeto:
I illboard Magazine
BILLBOARD CLASSIFIED Call (201)567-4614 TODAY AT Los Angeles, CA 90039, USA ST B
1-800-390-1489 Fax201-567-4288 1-800-390-1489 Fax (323) 669-1470 770Broadway, New York, NY 10003
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the way music moves

integrators to the customer.

WW Sales Director, Retail Kiosks

We seek an experienced, veteran sales director to drive Liquid Audio's retail kiosk business, worldwide. Liquid Audio's
retail kiosks enable consumers to browse music on an easy-to-use screen and then create a CD at the retail
environment. In the near future these kiosks will enable music downloads to consumer music appliances. The
company has launched two high profile deployments in Korea and the U.K., and is lining up quickly new customers
throughout the world. As the leading supplier of secure, Internet-based music distribution technology solutions and
content, Liquid Audio also has businesses in hosted accounts for musicians and solutions for the post-production
industry. The WW Sales Director, Retail Kiosks will lead a team of sales managers and engineers, and work closely
with the kiosk development team at HQ. He/she will have direct revenue responsibility for this segment and be
involved in forecasting. This product combines a number of technologies and partners, and as such, requires an
individual who understands these technologies and can manage a number of senior relationships from vendors to

The successful candidate will be an excellent communicator, have a passion for sales, be able to handle multiple,
complex projects simultaneously, and have an understanding of the way digital music is accessed on the Internet
today. A familiarity of our products and services is a strong plus. This position reports to the VP, Sales & Business
Development and is based in our Redwood City, CA headquarters. Extensive travel will be required. The successful
candidate will have 12-15 years of sales and/or marketing experience, and a BA or BS degree at a minimum.
Experience in retail kiosks, point of purchase, music retailing, or a related field is a strong plus.

E-mail your resume to: jobs@liquidaudio.com
Mail to: Liquid Audio Staffing 2221 Broadway, Redwood City, CA 94063
Fax to: 650-549-2092

Check out the full listings and job descriptions at: www.liquidaudio.com Liquid Audio is an equal opportunity employer

PRODUCT MANAGER

Major Indie Record Label seeks Product
Manager to work and juggle muitiple pro-
jects. Must be able to work all type of
genres with a specialty in 2 specific genres.
Must be be an initiator, self-motivated, have
good judgement, be assertive, flexible,
good on your toes, creative, and organized
and able to meet deadlines. BA degree and
3yrsofmusic industry experience a must.

Please fax resumeto:
(212)664-8391 Attn: HR

BOOKKEEPER

Boston area import distributor seeks F/T
bookkeeper. A/R, A/P, Bank Rec.,
Royalties. Record industry and muilti-
currency exp. pref. Fax or email resumé:

FORCED EXPOSURE
617 629 4774 fx fe@shore.net

LOS ANGELES
ADVERTISINGASSISTANT

TommY
R
A&R
ADMINISTRATOR

BILLBOARD/MONITOR
MAGAZINE

Busy, fast paced international sales de-
partment needs bright assistant who is
computer literate, detail oriented & capa-
ble of juggling various projects. Great op-
portunity for advancement and to learn
sales, publishing, etc.
Please send resumeto:
Billboard
Attn: HS
5055 Wilshire Bivd.
Los Angeles, CA 90036
Fax: (323) 525-2394

Tommy Boy Music seeks an experi-
enced A&R Administrator to take re-
sponsibility for the recording process on
all of our projects. The right candidate
will have extensive experience tracking

and controlling costs on all aspects of
studios, recording processes, equip-
ment prices, etc., as well as strong un-
derstanding of recording contracts. Ex-
cellentinterpersonal and organizational
skills and attention to detail are a must
as you'll be the liason between Business

Bill

ADVERTISING SALES MANAGER UK/IRELAND

Billboard Magazine, the International Newsweekly of Music, Video, and Home
Entertainment is looking for an Advertising Sales Manager for the London office.
Print advertising sales experience required, knowledge/involvement in the music
industry preferred. Travel required. Seeking a high energy closer who can grow
thisimportant territory! Exciting position. Please fax resume with cover letter to:

Billboard Magazine
1515 Broadway
New York, NY 10036
Attn: Gene Smith
Fax: (212) 536-5055
No phone calls please

{onheasl One smn‘

SALES PROFESSIONALS

Due to tremendous growth, NEOS, a recent NARM wholesaler of the year award winner seeks
experienced one stop sales representatives to join our team. Several positions in our home
office, located in beautiful upstate NY, are now available including Account Development
Manager. Some non-relocating opportunities are also available to those with an existing
account base. Compensation is commensurate with experience. Benefits include a 401K plan.
If you are looking for a growing, as well as financially stable company, please call or fax your
resume in confidence today.

PHONE: 800-289-4487 x264 FAX: 518-432-5580

Affairs, Finance, and A&R. Please
forward resume and cover letter (Word
Formatonly) to: = — —

E-Malii: jobs@tommyboy.com
or Fax to: 212/388-8413

Att: MSR/HR

No Phone Calls Please
EOE M/F/D/V

USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE

PLATINUM CERTS

(Continued from page 68)

award, as were Sasha, who reached 1
million European sales in June for his
WEA album “Dedicated To .. .,” and
former Spice Girl Melanie C. Her solo
debut, “Northern Star,” released by
Virgin last October, also reached the
pan-European platinum mark during
the month, and she enjoyed the bonus
of a gold certification in Germany
(250,000 units) for the single “Never Be
The Same Again.” Sasha is already
charting in the G/S/A territories with
his WEA follow-up set, “. .. You.”

German hip-hop star Naidoo, Sony
Music Europe’s representative in the
June certifications list, saw his 1998
album “Nicht Von Dieser Welt” (3P/
Epic) certified for its millionth Euro-
pean sale, just ahead of 3P’s 10th
anniversary celebrations. These includ-
ed a multi-artist concert for fans and
media in Frankfurt on July 8, featur-
ing performances by Naidoo, Sabrina
Setlur; and others.

Also enjoying an “icing on the cake”
award as it promotes new material is
the keynote act of the IFPI Platinum
Europe ceremony. The Corrs, who
were to pick up Jean Michel Jarre’s
reins as the body’s artist spokespeople
at the Brussels event, scored their first
UK. No.1 single with “Breathless,” the
lead single from their new 143/Lava/
Atlantic album, “In Blue” (released
Europe-wide Monday [17}). The “Un-
plugged” set, released last year, reiter-
ated that it was far from a mere stop-
gap between the family aet’s “Talk On
Corners” album in 1997 and the new
release, as it hit European sales of 2
million copies.

Violinist Sharon Corr says that the
MTYV album might never have been
made at all, but its release proved not
only hugely successful in its own right
but serendipitous with regard to devel-
oping “In Blue.” “We were in the mid-
dle of doing [“In Blue”] when we did
‘MTV Unplugged,’ she recalls. “In fact,
we were going to decline [the MTV
offer], because we were going to just go
and release this album earlier. If we'd
done that, we wouldn't have a few of the
great songs on it.”

French band Manau was also on the
platinum standard for June withits 1998
Polydor set “Panique Celtique,” just shy
of a year after the album completed a
54-week run on Music & Media’s Euro-
pean Top 100 Albums survey. And the
latest IF'PI certifications also confirm
that Europe still has a “Crush” on Bon
Jovi, as its Mercury album of that name
completed its first million sales across
the continent, charting strongly in every
territory and generating the major hit
single “It’s My Life,” even before the
band conducts a monthlong, 10-country
European arena and stadium tour of the
continent beginning Aug. 5.
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date

L

CALENDAR

JuLy

July 19, Straight Talk, presented by ASCAP,
ASCAP Nashwille office. 615-742-5000.

July 20, Ask ASCAP, ASCAP New York office. 212-
621-6000.

July 21-23, Falcon Ridge Folk Festival, Long Hill
Farm, New York. 860-364-0366.

July 22, Music In The Digital Age, sponsored by
Abu-Ghazaleh Intellectual Property, Mozarteum,
Salzburg, Austria. 201-461-6630, ext. 101.

July 22, Noche De Encanto, presented by Inner-
City Arts, Paramount Studios, Los Angeles. 800-965-
4827.

July 22-25, Executive Development Program
For Radio Broadcasters, presented by the Nation-
al Assn. of Broadcasters, Georgetown University,
Washington, D.C. 202-775-3511.

July 24, Third Annual Online Music Awards,
Studio 54, New York. 212-564-6367, ext. 20.

July 24-25, Plug.In—Fifth Annual Jupiter
Online Music Forum, Sheraton New York Hote! and
Towers, New York. 800-214-5952, ext. 6424.

July 26, Straight Talk, presented by ASCAP,
ASCAP Nashville office. 615-742-5000.

July 26, Third Annual Director’s Cut Film Fes-
tival, presented by the Music Video Production Assn.,
Wiiters Guild of America, Los Angeles. 323-469-9494.

July 27, Ask ASCAP, ASCAP New York office. 212-
621-6000.

July 27, Second Annual Pearl Awards, present-
ed by the Faith-Centered Music Assn., David 0.

McKay Events Center, Orem, Utah. 801-355-1771.
July 28-30, Winterhawk 2000, Long Hill Farm,
New York. 860-364-9396.
July 29-Aug 6, Sixth Annual North Beach Jazz Fes-
tival, various venues, San Francisco. 415-241-9414.

AUGUST

Aug. 4-5, Play For Pay 2000, presented by the
Nashville Songwriters Assn. International, Club
House Inn, Nashville. 800-321-6008.

Aug. 5, The Official Producers Retreat, Hyatt
West Hollywood, Los Angeles. 213-484-2636.

Aug. 7, 10th Anniversary Team Challenge, pre-
sented by the T.J. Martell Foundation, Ridgewood
Country Club, Paramus, N.J. 212-757-1236.

Aug. 9-12, Atlantis Music Conference 2000,
Hilton Atlanta, Atlanta. 770-499-8600.

Aug. 11-13, 11th Annual Bayou Boogaloo &
Cajun Food Festival, Town Point Park, Norfolk, Va.
757-441-2345.

Aug. 12-19, Gospel Music Workshop Of Amer-
ica 33rd Annual Convention, New Orieans Marriott,
New Orieans. 317-925-1802.

Aug 16-18, Billboard/BET R&B/Hip-Hop Con-
ference, New York Hilton, New York. 646-654-4660.

Please submit items for Lifelines,
Good Works, and Calendar to Jill
Pesselnick, Billboard, 5055 Wilshire
Blwd., Los Angeles, Calif. 90036, or

Jpesselnick@billboard.com.

LIFELINES

BIRTHS
Girl, Riley Ava, to Dave and Laurie
Loncao, June 23 in Summit, N.J.
Father is senior VP of promotion at
Roadrunner Records.

Girl, Emma Ryan, to Lisa and Craig
Swill, July 7 in New York. Mother is
senijor director of human resources
for Warner Music Group.

MARRIAGES
Cathy Sandrich to Brad Gelfond,
June 11 in Malibu, Calif. Bride is a
casting director and partner for
Mackey-Sandrich casting. Groom is
an artist manager and consultant.

DEATHS
Michael Hartman, 24, of cystic

GOOD WORKS

HELPING HIGH-RISK YOUTH:
On Sunday (16), the ninth annual Sin
Fronteras festival at Hansen Dam in
Lakeview Terrace, Calif., will raise
funds for the Jeopardy “Balancing
the Odds” program. The event will
feature performances by Ramon
Ayala Y Los Bravos Del Norte,
Limite, Las Voces Del Rancho,
Los Tiranos Del Norte, and many
other acts. The festival is sponsored
by the Los Angeles Police Depart-
ment and the Jeopardy “Balancing
the Odds” Foundation along with the
Hispanic Broadcasting Co. The
event’s funds support programs for
high-risk youngsters. Contact:
Tanya Diaz at 626-568-0902.

fibrosis, July 6 in Indianapolis.
Hartman was an accomplished gui-
tarist who played for David Lee
Roth’s DLR Band. He wrote two
songs that Roth recorded, “King Of
The Hill” and “Indeed I Do.” Hart-
man later made a solo album, “Black
Glue,” which included these tracks
as instrumentals under their origi-
nal titles, “Stomp” and “Southern
Romp.” He is survived by his wife.

Larry Greene, 89, after a brief ill-
ness, July 7 in New York. A music
industry attorney, Greene was con-
sidered among the first of New York
attorneys to represent artists from
the Nashville music scene, accord-
ing to entertainment lawyer Ed
Cramer, who delivered a eulogy for
Greene at services held July 9 in
New York. Greene’s clients includ-
ed the Hank Williams family, Buck
Owens, Danny Davis, and the
Broadway songwriting team of
Robert Wright and George (Chet)
Forrest.

Lew Bedell, 81, of cancer, July 6 in
Los Angeles. Bedell was the
founder of Dore Records in the
mid-1950s. He worked with such
acts as Jan & Dean, the Teddy
Bears, Ronnie Height, Dean Haw-
ley, and Billy Joe & the Check-
mates. Bedell later was involved in
R&B and worked with Bobby
Troup and the R&B group the
Whispers. In the 1970s, he record-
ed the comedy team Hudson &
Landry and other comedy artists,
such as Vietor Buono and Jim
Backus. Bedell is survived by his
wife, a son, two daughters, and a
grandchild.

(Continued from page 78)

ent things to make this more attrac-
tive to consumers,” Cottrell says.
“We're talking to some major super-
stars right now about what they
could do to get involved.

“Ultimately, we plan to go back
in six months and sit down with our
retailers and our research and
assess our progress,” he concludes.
“But I don’t think it’s going to be,
‘Well, we're not going to do this.’ It
will be about deciding, Where do
we go from here to further build a
digital market?”

ANOTHER MARKET-in-the-
making, the online concert busi-
ness, will have its own high-profile
showcase next week with the start
of the sixth annual Digital Club
Festival, to be held July 22-25 at
more than 30 clubs in 25 cities
around the country—from Arlene
Grocery, Knitting Factory, and
Brownies in New York to 40 Watt
Club in Athens, Ga.; Metro in
Chicago; Bottleneck in Lawrence,
Kan.; and MeCabe’s Guitar Shop in
L.A. Shows will be Webcast live at
digitalclubnetwork.com, and select
ones will also be archived for later
access.

Among the confirmed acts are
Blink-182, Ben Folds Five, Patti
Smith, Widespread Panic, Wilco,
Wu-Tang Clan, Steve Earle,
Superchunk, Mos Def, Slick
Rick, De La Soul, Throwing
Muses, Spacehog, Jefferson Star-
ship, and Acoustic Vaudeville
Featuring Aimee Mann &
Michael Penn. A complete sched-
ule and ticket info ean be found on
the Digital Club Network (DCN)
site.

The festival, which is being held
in conjunction with online music
conference Plug.In (registration
details for the July 24-25 confer-
ence, which is presented by
Jupiter Communications and held
in New York, can be found at
billboard.com) has come a long way
since its founding as what was then
called the Macintosh Music Festi-
val and which later became the
Intel Music Festival, according to
Andrew Rasiej, president/CEO of
the DCN, which presents the festi-
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“When we first did this in 1995,
there was no such thing as stream-
ing. All we could do was digital pic-
tures and text to a Web site,” he
recalls, with a near-audible head-
shake. “Now, if you've got just a
decent-quality computer, you can
get a very good concert experience
online.”

And a pretty complete one, too:
The online “festival” will boast its
own T-shirt and music pavilions
(for buying souvenir merch, natch)
as well as a food pavilion and beer
tent (the site has partnered with
online food vendors who promise
door-to-door deliveries), among
other traditional offline offerings.

Rasiej anticipates as many as 2
million people will take part in the
Digital Club Festival—a number he
says would make it the largest
online music event ever produced.

It is hoped that at least some of

those fans will be enticed to come
back year-round to experience the
DCN, a venture launched a year ago
by Rasiej and DCN chairman
Michael Dorf (Billboard, July 24,
1999).

The network started with a
handful of clubs in New York and
now includes about 50 nationwide,
Rasiej says. Shows are Webcast live
nightly and archived. The DCN has
not yet started charging for access
to archives but expects to soon.

“There is a lot of talk about
music online, but people haven’t
really given a lot of thought yet to
the fact that live music will also be
distributed digitally,” he says. “And
there is an entire culture associat-
ed with live music and some pretty
unique things that happen on vari-
ous stages that now we have an
opportunity to capture and pre-
serve. Otherwise, the lights come
on, and they’re gone.”

NEW MUXXIC LATINA OUTLINES GOALS

(Continued from page 8)

Portugal president Jesus Lépez, his
VP Carlos Ituifio, and GVM GM
Ignacio Iglesias.

Diaz says, “Universal felt the need
to create a strategic alliance with an
important communication company
and chose Prisa because it is the
leading communication group in
Spain and has a profound and seri-
ous expansion plan for the U.S. and
Latin America, where it already has
a presence.”

Says Polanco, “Our idea is to
launch our artists globally at the
same time. Until now, the problem
with record labels is that they penal-
ize local artists by demanding that
they triumph first in their own
countries before launching them
outside. But MuXXIc Latina will
sign and launch artists in several
territories at the same time, regard-
less of how big they are in their
home country. Our aim is to see that

Latino music in the U.S. is not just a
trend but a reality.”

He adds, “The U.S. is the first
market to conquer. There, Hispanie
music is dominated by Mexican
nortefio musie, and the Latino boom
is a relatively recent phenomenon.”

Diaz said after the signing of the
deal, “Today is what I would almost
describe as a declaration of war, be-
cause we are going to fight very
hard to convert MuXXIc Latina into
a label of the first order, and under
the guidance of Prisa this will be
easy.”

MuXXIc Latina will be distrib-
uted worldwide through UMG im-
prints, except in Spain, where GVM
will have exclusive rights on the ex-
ploitation and marketing of the new
catalog of artists through GVM’s
domestie label, MuXXIe.

Diaz says it was decided to base
MuXXIec Latina in Miami and not

New York because Miami is the cap-
ital not only of Latino music but of
the Latino business. But he warned,
“We are going to have to try to elim-
inate the extremism of the Cuban-
American community, whose policy
against Cuban musicians playing in
Miami sometimes reaches extremes
that cause harm to Miami in a musi-
cal sense. Their activity sometimes
limits Miami’s credibility, although
I think this situation is in the
process of improving.”

FOR THE REGORD

HOB Entertainment senior
VP of sales and marketing
Chris Stephenson’s name was
misspelled in an article in the
July 15 issue.
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Union Ranks Grow Despite Hostility

Consolidation Woes Overcome Bad Memories For Many

BY FRANK SAXE

It’s after midnight on a Friday
night in 1984. Radio consultant
Steve Parrin, then a musie director
and weekend jock at WLS-FM
Chicago, cues his union engineer on
the other side of the glass to start
the next record. Hearing nothing,
Parrin realizes the guy is face down
on the controls. He jumps to his
feet, runs to the board, and starts
the next disc.

By Monday morning, Parrin had
a note waiting for him. It wasn’t a
thank-you from the GM, but a
grievance from his local National
Assn. of Broadcast Employees and
Technicians (NABET) office for
touching the board. Under the
térms of the union’s contract with
the station, on-air personnel were
prohibited from touching the equip-
ment, so NABET officers said Par-
rin should have shaken the sleeping
tech-head awake
and had him push
the button.

It is stories
such as this one
that have given
unions in broad-
casting a bad rap,
leading many
shops to vote them
down. Yet with
consolidation squeezing more work
out of radio staffs, if not squeezing
them out the door, many believe the
time has come for a resurgence in
organized labor.

NABET still represents stations
such as adult top 40 WPLJ New York,

PARRIN

yet it counts just a fraction of the
radio stations it once did. Many voted
the union out, while others shifted to
the American Federation of Televi-
sion and Radio Artists (AFTRA),
whose ranks include nearly 10,000
broadcast mem-
bers. Although a
vast majority of
that number is in
TV, a growing num-
ber is in radio. In
fact, AFTRA has
successfully orga-
nized 10 operations
in the past year,
including stations
in New York and Los Angeles and a
number of news and traffic opera-
tions run by Infinity-owned Shadow
and Metro networks.

“History has demonstrated that
the most effective way for employ-
ees to improve their terms of
employment are to join together
and bargain collectively. You just
have more clout and more leverage
in dealing with employers,” says
Greg Hessinger, acting national
executive director of AFTRA.

HESSINGER

BAD TASTE REMAINS

For many in radio, firsthand hor-
ror stories have left a bad taste of
union flavor in their mouths, one
that does not seem to go away. Stop
by the bar at any broadecasting con-
vention, mention a union, and you
will likely get a hearty dose of anti-
union sentiment. For most, it is the
seemingly nonsensical rules that
come with the union label.

Buying advertising is not the
only way dotcom companies are
using radio to build their brands.
Several are now hoping to serve as
content providers to terrestrial
stations.

The latest is ChickClick.com, a
site targeting girls and young
women, which has

WXXP (Party 105) Long Island,
N.Y,; adult top 40 KVSR (Star 101)
Fresno, Calif.; and top 40 KCHZ
(Z295.7) Kansas City, Mo. Archived
copies of the show will be featured
on ChickClick.com.

Meanwhile, MP3.com’s radio
show “The Best Of MP3.com” is
now on 100 stations.

launched “ChickClick
Radio.” The hourlong
show will mix top 40
music, celebrity inter-
views, and lifestyle

% 22
2 %

show, stations direct
listeners to their Web
sites, which will offer
listeners free MP3

2
E

a Besides airing the

pieces. ChickClick
network director Caroline Frye
says the show “aims to cultivate a
young female audience, an impor-
tant segment of radio listeners that
current radio programming has
neglected for far too long.”

Los Angeles-based syndicator
Market Factory has signed 25 affil-
iates, including rhythmic top 40

downloads. Users will
click through to a co-branded Web
page, which will offer audio files
from more than 74,000 acts. “This
will be a terrific driver of audience
to a station’s Web site,” says Gregg
Lindahl, former president/COQ of
MP3radio.com, who is now working
on Internet strategies for Cox
Radio.

Consider what a former PD of
country WXTU Philadelphia has to
say. “The union was everybody’s
excuse for doing as little as possi-
ble. No one would do anything with-
out compensation; even getting
them to do occasional extra duties
as part of their regular workday
hours was next to impossible.
Everybody bitched about every lit-
tle thing, and instead of taking
their bad attitudes to another sta-
tion where they could be happy,
they infected all newcomers with
their disease.

“Luckily the biggest bitchers had
the least talent, and we were even-
tually able to replace them for their
poor job performance or got them
to quit by raising the standards,”
the former PD continues. “I've been
out of the station for a while now,
and sadly I miss few of my former
co-workers there because of that
negative attitude.”

Country WGNA Albany, N.Y,, PD
Buzz Brindle remembers working
as a jock at oldies WMOD-FM
Washington, D.C., in the early
1970s, where employees were
unionized yet had a great relation-
ship with management. So good, in
fact, that jocks
were not required
to punch a time
clock, the stan-
dard of the day.
The one sticking
point was over-
time, something
the owner refused
to pay. So the staff
met with its union
representative and explained that
it didn’t want to damage its rela-
tionship with management, but that
its members did want to earn a lit-
tle more for their efforts.

“[The union] immediately took a
hard-line attitude,” Brindle says.
“We told them that we were uncom-
fortable with that approach and
were told to mind our own business.
Management responded badly to
AFTRA’s hardball tactics and began
requiring us to use a time clock and,
of course, we never got any addi-
tional money out of the deal.”

R&B oldies WFJO Tampa, Fla.,
PD/morning host Nick Sanders
says witnessing a union at work
altered his career path. In the early
'80s, Sanders was an overnight pro-
ducer at a Chicago station. He
answered phones and pulled carts,
two tasks jocks were barred from
doing under its union contract.

“I’ll never forget one particular
Sunday morning,” he says. “It was
about 4 a.m., and we had just fin-

(Continued on page 90)
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newsline...

CUMULUS SUITS CONSOLIDATED. A federal judge in Wisconsin has consoli-
dated 11 class-action lawsuits filed against Cumulus Media into a single |
suit. The order, released July 5, was signed by Chief U.S. District Judge J B
Stadtmueller, whose court retains jurisdiction over the case, since Cumu-
lus was based in Milwaukee at the time of the alleged misdeeds. Last month,
it announced its relocation to Atlanta as part of an executive shuffle.

In March, the company reissued its earnings report after discovering
internal irregularities. The class-action attorneys who filed the suits in the
weeks following that announcement charge that Cumulus execs lied and
withheld information about the company’s finances. Cumulus stock ended
the second quarter down more than 80% compared with a vear earlier.

SPANISH SHARES SINK. Shares of Spanish Broadeasting (SBSA) struck
new lows following SBSA's announcement that its same-station growth
would be just 12% in the first half of the year, down from a predicted 15%.
Company officials blame increased competition in Los Angeles for the
slower-than-expected growth rate. Although share prices were down 35%
on the news, one Kagan Media analyst calls the sell-off overblown, since,
despite travails in the L.A. market, SBSA still gets most of its profits from
stations in New York and Miami.

GROUPS SLAM SPEECH REGS. The National Assn. of Broadcasters (NAB)
and the Radio-Television News Directors Assn. (RTNDA) have filed a peti-
tion asking a federal court to end a 20-year-old case involving federal rules
that regulate on-air personal attack and political editorializing.

The petition, filed jointly in the District of Columbia U.S. Court of
Appeals, says the Federal Communications Commission (FCC) has failed
to act on the court’s Aug. 3, 1999, order to provide justification for the
rules. The court saw no reason that the rules should survive and ordered
the FCC to “expeditiously” reconsider them after it determined that they
served to “chill at least some speech and impose some [First Amendment)
burdens.” However, the FCC has taken no action to date. In its filing, the
NAB and RTNDA ask the court to force the commission to act within
three months or automatically void the rules.

“The court simply cannot let the FCC’s shell game continue,” says
RTNDA president Barbara Cochran. “After struggling to justify these
rules for more than two decades, the agency’s silence speaks volumes.”
The rules, originally adopted as part of the Fairness Doctrine, are among
the last vestiges of the policy, which the FCC stopped enforcing in 1987.

“Surely, they are no longer justified, given the multitude of program-
ming options available to consumers,” says NAB president/CEO Eddie
Fritts, who wants the court to force the FCC to change the rules before
another national election cycle passes.

XM GETS MORE FUNDING. XM Satellite Radio has raised an additional $235
million in funding. The investor group, AEA Investors, will buy newly
issued preferred stock in XM. Among the investors in AEA are American
Honda and DirecTV.

Meanwhile, XM is moving closer to its launch of service. It has opened
a new digital broadeast facility in Washington, D.C., which the company
claims is the largest digital radio complex ever built; it features more than
80 studios. CEO Hugh Panero says XM wants to make Washington the
“radio capital of the world.”

XM competitor Sirius Satellite Radio has announced it will begin air-
ing an interactive talk show on Major League Baseball’s Web site and on
one of Sirius’ channels.

PASSINGS. Radio Advertising Bureau (RAB) executive VP of meetings
Wayne Cornils died July 5, ending his 12-year battle with cancer. Cornils
began his radio career as a weekend announcer in high school, later join-
ing the NAB and RAB. “He was a mentor to us all and set an example for
us to follow,” says RAB president/CEO Gary Fries.

RADIO FORECAST ROSY. There is more evidence that 2000 will be a banner
year for radio and other media. Competitive Media Reporting (CMR) says
ad spending in all media grew by 12.7% in the first quarter. Network radio
climbed 38.6% to $156.3 million from $112.7 million one year ago.

CMR CEO David Peeler says consolidation’s one-stop shopping has
made it easier for advertisers to buy radio. The biggest ad buyers were
financial-services companies and dotcoms.
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Free-Form FM Pioneer Goes To The Net

Scelsa Brings Creative-Programming Philosophy To Artistent.com

This story was prepared by Air-
play Monitor’s Marc Schiffman.

NEW YORK—Vin Scelsa, a pioneer
of late-'60s free-form FM radio, has
held to that approach in 2000, not
only with one of the last vestiges of
music programming on WNEW
New York, where his “Idiot’s
Delight” is still heard Sunday
nights, but now on the Web at music
veteran Danny Goldberg’s artis-
tent.com, where “Live At Lunch” is
heard three days a week.

Scelsa’s guiding philosophy, he
says, is, “The way you program music
can be an art. That you can take lots
of different kinds of music from dif-
ferent genres and show their rela-
tionships when you play them togeth-
er. Segue them in such a way that the
whole takes on a meaning far differ-
ent from the individual parts.”

That’s a philosophy that Goldberg
thought was lacking in major-mar-
ket radio today. He wanted Scelsa to
contribute to artistent.com, a site
Scelsa describes as “a loose affilia-
tion of a variety of different artists
[including Peter Wolf and Todd
Rundgren] doing whatever it is they
want to do on the Internet.”

Scelsa says, “There are still many
people who would be interested in
[free-form radio] who no longer lis-
ten to the radio, because they don’t
hear that on the radio.”

His challenge now is “finding the
audience or getting the audience to
find you” on the Inter-

Carter Family to Sleater-Kinney is
a total mind-blow to some people,
because they’ve never considered
that that’s a possibility.”

And having nine more hours of
programming a week has given Scel-
sa more freedom. “I can play a lot
more things that maybe I wouldn’t
have time to get around to on Sun-
day night,” he says. “Now I can play
it here and then maybe learn more
about it and learn that I do want to
play it on Sunday night.”

The argument that
today’s radio listener
wants consistency when
turning to a given sta-
tion is valid, he says, but
only to a point. “When
you turn on the faucet,
you want water to come
out, and you don’t want =
to be surprised when oil
comes out,” says Scelsa.
“However, there’s some-
thing to be said for the
notion of eultural explo-
ration. If you listen to musie that
you've already decided is the music
you like, and this is all you're going
to listen to, then how are you ever
going to find anything new? How do
you know about Oasis or whatever
the new band is that may be your
next big love if you don’t hear it
somewhere unexpectedly? So, if your
format is modern rock . . . to stray
beyond that does disorient your lis-
tener, and you shouldn’t do that. You
should try to be as

net without a massive
ad blitz. But, Scelsa
says, “the Internet is a
marvelous place for
the spread of informa-
tion by word-of-
mouth.” The Web
show’s audience is
building out of Scelsa’s
listeners past and pre-
sent. “People will post
information to bulletin
boards on various
affinity-related Web
sites,” he says.
Eschewing phones,
Scelsa uses instant

‘There are still
many people
who would be
interested in

[free-form

radio] who no
longer listen
to the radio’

- VIN SCELSA -

broad as you possibly
can be within that for-
mat, which I think
most stations aren’t.”

Could full-time
free-form radio sur-
vive today? “Creative-
ly and aesthetically,
yes, it could survive,
and it could find its
audience,” he says.
“The big problem is
finding the people who
have tuned out . . . If
you could get to those
people, which would
require a fairly decent

messaging to interact
live with his listeners. “I can ask a

. question, and if somebody out there

listening knows the answer, they can
respond almost immediately on the
computer,” he says. “I could use a
similar thing at ’'NEW, but [ don't,
because I know who my audience is
at’NEW ... Having played to them
for 30 years, I have an idea who they
are. But, with the Internet show, I
have no idea who’s listening . .. The
message board becomes a way of
actually finding out who the audience
is at this point.”

And it’s been instructive. “Over
the course of the six or seven weeks
that we’ve been doing this now, we're
starting to see people who are
brand-new to the show,” Scelsa says.
“The concept of free-form radio is
literally brand-new, because it hasn’t
been done on the radio in so long that
the idea that you could go from the

marketing campaign,
you could win them . .. If you gave
me a radio station, and I got to hire
six or seven really good people who I
know, then we could make a really
interesting go of it. But we’d all have
to recognize the fact that we're not
going to make millions of dollars in
salary, and the station’s not going to
make millions of dollars in profit
every year—not for a while, any-
how.”

Scelsa sees radio as a medium
that’s fallen into a vicious circle of
having to meet ever-more demand-
ing budgets that require the broad-
est audience possible. “That’s why
the music programming has to be as
unexciting as it is, because it has to
appeal to this audience. The audi-
ence interested in music that’s left
for radio is not necessarily the
hippest, smartest, most creative
group of people, because those peo-

SCELSA

ple split a long time ago.”

He also says high-paid talent has
worsened things. “Some of these big
agents came into the scene and
started driving up the salaries so
that people were making extraordi-
nary amounts of money for doing
very little really. And then every-
body else wanted equality in that pay
scale, and that hurt radio, especially
musie radio in the '80s [and] ’90s.
Guys are just making too much
money . .. Music guys
are getting that kind of
& talk-radio money for
%= spinning records that
they weren’t even pick-
. ing.”

Scelsa picks his own
music and actually does
much of it on the fly. “I
usually try to have an
opening set in mind, and
then I go from there,” he
says. “I know there are
certain things I want to
get to during the course
of the show, but I don’t necessarily
know how I'll get to them.”

He wonders if that could happen
with today’s ownership. “Music is too
difficult for these big corporate
minds to really comprehend—the
creative programming of musie. So,
I think the Internet and satellite
stuff is what’s going to come along
and fill the void—in much the same
way that FM radio came along.”

Like FM’s early days, “not every-
body owns the equipment to receive
what we're doing, but by doing some-
thing creative, we're actually going
to drive people to the market to get
the equipment,” Scelsa says. “I'm
hearing that more and more: ‘I can’t
listen to you with this 28.8 modem; [
guess 'm going to finally have to get
the cable [modem]. I'm going to
finally have to do it’ because there’s
a reason to do it.”

Greetings!

‘Who would have thought on that
icy eold New Hampshire morning
driving to a radio station at 4 a.m.
that one day my radio career
would take me to New York, let
alone Billboard magazine!

For the past year and a half I
have had the unparalleled oppor-
tunity to work with three former
Billboard radio editors simultane-
onzly: Churk Taylor, Phyllis Stark,
and Sean Ross—the man respon-
sible for my joining Billboard sis-
ter puihlication Airplay Monitor. I
thurlk them for their guidance, and
T hope to continue to draw on their
experienee: over the coming months
as Billboard’s new radio editor.

Like our lives and our careers,
Programming is a section that is
changring. New teclinologiés and
delivery methods force us tos
expani our definitions to follow
radio into the 21st eentury. Mo one
Lnowes where we will go, baticis a,
journey we shall make together. ™
** " T« 4 s+ FRANKSAXE
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Il INAC>»>ED>» BY JILL PESSELNICK

hen V2 artist Moby locks himself in his
‘ ;s / bedroom, he escapes from the world but
not from his work.

“I have a studio there,” he says. “All the records
I've made, bar 4 few songs, have been made ecom-
pletely in my bedroom. On a very naive, simple
level, 1 just love music, and I’'m not necessarily
inspired by outside things. I'm just inspired by
the faet that I love making music and 1 love lis-
tening to musie.”

His most recent bedroom project, 1999’s eriti-
cally acclaimed “Play,” has spawned the ethereal
single “Porcelain,” No. 18 on this issue’s Modern
Rock Tracks chart. The song was motivated by a
relationship that Moby had a few years ago. “I was

Billboard.,

involved with this really, really wonderful woman,
and I loved her very much. But I knew deep in my
heart of hearts that we had no business being
romantically involved. So, it’s sort of about being

’. ‘1 think that

> diversity is a very
healthy quality
when it comes to
{programming”’

.__Moby |

in love with someone but knowing that you
shouldn’t be with them,” he says.

Moby thinks that the track “is a much more del-
icate, melodic song than a lot of other things that

JULY 22, 2000 BI"bOGrd®

are getting played on the modern rock stations. A
lot of the songs I hear when I listen to modern
rock radio tend to be very aggressive and really
heavy. ‘Porcelain’ has a very warm, emotional qual-
ity to it, so I think that’s why it stands out.

“I think that diversity is a very healthy quality
when it comes to programming,” he continues.
“I'm certainly not eriticizing modern rock radio,
but it does seem like a lot of stuff that I hear does
sort of sound the same. A lot of it is angry white
guys who have listened to a lot of Limp Bizkit
records. I would love to see a return to perhaps
some of the more adventurous, open-minded for-
matting and programming that I grew up with in
the "70s and ’80s.”
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MUSKER, STIRLING

(Continued from page 64)

series encompassing a movie, two
specials, and 52 10-minute cartoons.

Musker is a fan of Latin Ameri-
can music and was lamenting the
death of Tito Puente when he spoke
to Billboard. “I’ve always liked that
musie,” he says, “and the Latin mar-
ket in the States is huge and getting
bigger and beginning to cross over.
It’s got great rhythms and energy,
and I was impressed when we were

‘It was great to be
at MIDEM this
year with everybody
wanting to work
with us’

- JOMNNY STIRLING -

in Miami recently with the enthusi-
asm of the people there and the way
they even play vou demos or listen
to yours in the car to avoid wasting
any time.”

Musker, whose main English-lan-
guage co-writer is Richard Dar-
byshire, had kept in touch with Stir-
ling during his U.S. sojourn, and
Stirling, now working as director of
acquisitions at Hit & Run Music, be-
gan acting as his manager in 1990.
Musker at that time was published
by Warner Bros. Music. In 1999
Stirling left Hit & Run when the
controlling interest was sold to EMI
Musie Publishing and is now con-
centrating on securing the best deal
for the future of Musker’s cop-
yrights.

Although no decision has been
made yet about a partnership with
a company, Stirling believes it will
have to be with a major. “We need
the majors in this age of technology
eroding national boundaries,” he
declares. “They have the clout and
protection measures and financial
input through worldwide networks,
and we have the ability to do things
they no longer have time for. It’s still
a people business, especially in the
middle area. But I wouldn’t rule out
the possibility of a pact with a suit-
able independent. Global is the key
word.”

STUDIO MONITOR

(Continued from page 65)

Miller & Kreisel system was installed
for the inaugural session, and a cus-
tom Augspurger array is in store.

Last but not least, the Oxford gets
high marks from Sony Music Studios
engineers for its sonic qualities and
ease of use. While fears of a steep
learning curve and questions about
sonic integrity initially kept some
engineers from working on digital
desks, acceptance is growing
throughout the industry.

Oxford installations—currently
around 40 worldwide—include Loud
Recording and Ocean Way in Nash-
ville, the Hit Factory in both New
York and Miami, and producer/engi-
neer Mick Guzauski’s Barking Doc-
tor Studio in Westchester County, N.Y.

Christopher Walsh can be reached at
646-654-4780 or at cwalsh@bill-
board.com. The fax is 646-654-4681.
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UNION RANKS GROW DESPITE HOSTILITY

(Continued from page 87)

ished running the two hours of
mandatory public affairs program-
ming. The engineer had stepped out
while the taped programming ran
and had unfortunately fallen asleep.
When the tape ran out, the carts
were pulled, the jock was ready to
talk, but there was no engineer to
turn on the microphone.

“Obviously one
of us could have
awakened him, but
there was so much
conflict within the
station between
the jocks and engi-
neers that the jock
literally forbid me
from waking him
up,” he continues.
“So we sat there for about an hour
and watched the Playboy Channel
in the jock booth, while the engineer
quietly slept in the other room
behind the glass.” Sanders says that
memory is probably one of the
biggest reasons why he is now on
the air and not in engineering.

From the management perspec-
tive, Bob Barnett, operations man-
ager of AMFM’s cluster in Nash-
ville, including adult top 40 WRVW,
classic rock WNRQ, and country
WSIX, recalls his dealings with un-
ionized jocks while programming
country WIL-FM 8St. Louis. “From
an operational point of view, it was a
nightmare with vacations, and from
a scheduling situation it was tough
because you basically had to get vol-
unteers to cover street events.”

For others, it is not bad experi-
ence but philosophical differences.
“I hate unions. I don’t care ifit’s in
broadcasting, truck driving, or
teaching. Unions drive up the cost
of everything,” says Russ Allen, PD
of R&B WJHM (102 Jamz) Daytona
Beach, Fla., whose hatred runs
deep enough that it cost him a job
at a station he loved.

“I wasn’t told by the OM who
hired me that it was a union station,
and careless me didn’t ask. I was in
and out of that station in less than
150 days. It still bothers me today,
because I loved the station, loved
the market, but I wasn’t joining
anybody’s union.”

Hessinger defends the rules and
says what often sounds foolish was
drafted because of employee abuse.
“Our interest is to allow the com-
panies to operate their station effi-
ciently, because to the extent they
can, it puts those stations in a bet-
ter position to appropriately and
fairly compensate the talent.”

For some jocks the union was a
savior. Top 40 WFLZ Tampa late-
nighter Spyder Harrison says when
he left top 40 WHTZ (Z-100) New
York, his AFTRA insurance cov-
ered his wife’s pregnancy until his
insurance at WFLZ kicked in. “I've
been taken advantage of at so many
radio stations, and the fact that
there was a union that said you
can’t take advantage of me was a
nice turn.”

Another top 40 jock believes mid-
sized markets are where most of
the abuse occurs, with large-mar-

ALLEN

ket demands on jocks who have
small-market pay and benefits.
“There are some situations where
it’s god-awful conditions because of
the people running the radio sta-
tion. That is when I think a union is
good at protecting you from that.”

CONSOLIDATION OF STRENGTH?

With all the hostility, it may be
surprising that radio’s union ranks
are once again growing. AFTRA’s
Hessinger says it makes perfect
economic sense considering fewer
employees are needed to run more
stations. “The demand for services
has been decreased, and that just
results in downward pressure on
compensation levels.”

It has been nearly 20 years since
Parrin got in trouble for starting
his record and not waking the
sleeping engineer. Although he still
feels some unions are “useless,” he
concedes there may be use for
unions today. “Where radio is going
right now, there may be more of a
need. In a lot of cases, they’re sav-
ing talent money by hiring more
engineers and are just automating
shifts.”

One former major-market coun-
try programmer, who asked that his
name not be used, says the growth
of what he calls conglomerate radio
stirs the Norma Rae in many.

“How much real abuse can com-
panies expect employees to take
before they retaliate? Eventually
people will quit working for lower
and lower wages while being
expected to do more and more
work. The few fat cats at the top of
the pyramid make all the cash
while salaries drop for the folks
who provide the product. With radio
revenues seeing such unprecedent-
ed growth, it’s so sad that the folks
who are in the radio business see so
little benefit.”

A pro-union top 40 jock agrees.
“Corporations are making the rules
now, not unions and not jocks. We
need the union.”

Barnett disputes that. “These big
companies as a result of consolida-
tion have done a wonderful job of
treating employees more than fair-
ly considering the skill level of a lot
of people. People should be paid
based on their abil-
ities and not hide
behind the cloak of
the union.” That’s
not to say that he
is anti-union. “For
. a union to do jus-
. tice by their rank
and file, they need
to adjust to the
times and make
some concessions and try to get
some other things in return for
those concessions.”

In some cases, nonunion stations
joining an existing unionized clus-
ter look at their counterparts cov-
ered by a contract, find they have
higher wages and better benefits,
and want the same thing, says Hes-
singer. “Admittedly, our progress in
that area has not been as marked
as it’s been with the traffic ser-

SANDERS

vices, but you can expect within
major markets that employees of
the major group owners will
increasingly look to AFTRA and
other unions for representation.”
He also notes that while there is
always a group of extremely well-
paid jocks, that group has shrunk-
en dramatically thanks in part to
virtual jocks. “The downward pres-
sure on wages has been such that
you've got a growing gap between
the haves and have-nots,” he says.

GOOD AND EVIL

The industry’s biggest owner,
Clear Channel, is surprisingly thin
on union shops, largely because it
has more stations in smaller mar-
kets where organized labor is
rarely present. When AMFM
merges in later this year, a few will
be added to AFTRA's roster. “The
jury is still out on what the culture
of the new Clear
Channel is going
to be,” says Hes-
singer, who adds,
“We are guarded-
ly optimistic based
on our dealings so
far.” i
One thing that :
has the unions
worried is CEO
Randy Michaels, who was notori-
ously anti-union during his Jacor
days. One union executive went so
far as to call him a “big concern” in
determining how Clear Channel’s
relationship with NABET and
AFTRA shakes out. Michaels de-
clined to comment.

At the No. 2 company, Infinity
CEO Mel Karmazin has had a
warmer relationship with labor.
“With Mel, it’s strictly business,”
says Hessinger, who is a former
labor negotiator for Infinity. “I
don’t think there’s anything evil or
sinister about his motives. The eco-
nomics of the marketplace are such
that because of consolidation he is
now in a better position to bargain
his labor costs than he was before,
and he takes advantage of that.”

Hessinger says minority broad-
casters like Radio One and Blue
Chip Broadcasting, plus the Span-
ish-language corporations, are also
viewed as a growth area, since
many of those stations are quickly
moving from mom-and-pop opera-
tions to multi-million-dollar money
machines.

With all the talk of big companies
getting rich while the little guy is
being used and abused before being
tossed out, longtime owner Jerry
Lee, whose AC WBEB (B-101.1)
Philadelphia is the only indepen-
dently owned station left in the top
50 markets, has never seen his staff
attempt to organize.

“I’'m sure we are already paying
more than union scale, but the key
is meeting people’s needs,” he says.
“Money is fine, but empowering
people makes a difference. People
aren’t robots; they take pride in
being empowered to make a differ-
ence for themselves. When you do
that, you have happy employees.”

HARRISON
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FOR WEEK ENDING JULY 10, 2000

Billboard. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

Music Video

PROGRAMMING

X |

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Lil' Kim, No Matter What They Say
2 Ruff Endz, No More
3 Janet, Doesn't Really Matter
4 Next, wifey
5 Donell Jones, Where | Wanna Be
6 Jagged Edge, Let's Get Married
7 Or. Dre Feat. Snoop Dogg, The Next Episode
8 DMX Feat. Sisqo, What You Want
9 Avant, Separated
10 Carl Thomas, | Wish
11 Ideal Feat. Lil’ Mo, Whatever
12 Lucy Pearl, Dance Tonight
13 Nelly, (Hot $**t) Country Grammar
14 Common, The Light
15 Three 6 Mafia, Sippin' On Da Syrup
16 Big Tymers, Get Your Roll On
17 504 Boyz, Wobble Wobble
18 Joe, Treat Her Like A Lady
19 R. Kelly, Bad Man
20 Kelly Price, As We Lay
21 Yolanda Adams, Open My Heart
22 Mya, Case Of The Ex
23 Sam Salter, Once My Sh..
24 LI’ Bow Wow, Bounce With Me
25 Wyclef Jean Feat. The, It Doesn't Matter
26 Tony Touch, | Wonder Why (He's The Greatest D))
27 No Question, | Don't Care
28 Destiny's Child, Jumpin, Jumpin
29 Stephen Simmonds, | Can't Do That
30 Aaliyah & DMX, Come Back In One Piece
31 Toni Braxton, Just Be A Man About It
32 Mary J. Blige, Your Child
33 1 NC One Nation Crew, Nobody
34 Da Brat Feat. Tyrese , What'Chu Like
35 Ice Cube, Hello
36 Gerald Levert, Baby U Are
37 Timbaland And Magoo, We At It Again
38 Eve & Jadakiss, Got It All
39 Lil’ Mo, Ta Da
40 Aaliyah, Try Again
41 Busta Rhymes, Get Qut
42 Trick Daddy, Shut Up
43 Black Rob, Espacio
44 Macy Gray, Why Didn't You Call Me
45 Shyne Feat. Barringto, Bad Boyz
46 Sammie, Crazy Things | Do
47 Torrey Carter, Take That
48 Juvenile, | Got That Fire
49 Joe, | Wanna Know
50 Black Rob, Whoa

sl NEW ONS Mse—

LL Cool J, Imagine That

Janet, Doesn't Really Matter

Lil' Jon, | Like Dem Girlz

Do Or Die, Can You Make It Hot
Mack 10, From The Streetz
Dilated Peoples, The Platform
Ram Squad, Ballers (UE In Here)
Black Eyed Peas, Bep Empire
Amil Feat. Beyonce, | Got That

CMT

COVNTAT MUSIE TILIVIION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Lee Ann Womack, | Hope You Dance
2 Joe Diffie, It's Always Somethin’
3 Faith Hill, The Way You Love Me
4 Lonestar, What About Now
5 Garth Brooks, When You Come Back To Me Again
6 John Rich, | Pray For You
7 Darryl Worley, When You Need My Love
8 Lisa Angelle, A Woman Gets Lonely
9 Keith Urban, Your Everything
10 Reba McEntire, I'll Be
11 Eric Heatherly, Flowers On The Watl
12 Clay Davidson, Unconditional
13 Rascal Flatts, Prayin’ For Daylight
14 Shedaisy, | will...But
15 Jo Dee Messina, That's The Way
16 Chad Brock, Yes!
17 Vince Gill, Feels Like Love *
18 Trisha Yearwood, Where Are You Now *
19 LeAnn Rimes, { Need You *
20 Allison Moorer, Send Down An Angel *
21 Billy Gitman, One Voice *
22 Aaron Tippin, Kiss This *
23 Billy Ray Cyrus, You Won't Be Lonely Now *
24 Trent Summar, New Money *
25 Patty Loveless, That's The Kind Of Mood I'm In *
26 Trace Adkins, More
27 Dixie Chicks, Goodbye Eari
28 Toby Keith, Country Comes To Town *
29 Collin Raye, Couldn't Last A Moment
30 Diamond Rio, Stuff *
31 Collin Raye/Bobbie Eakes , Tired Of Loving... *
32 Mark Chesnutt, Fallin’ Never Feit So Good
33 Travis Tritt, Best Of Intentions
34 Kenny Rogers, He Will, She Knows
35 Gary Allan, Lovin' You Against My Wil
36 Marty Raybon, Searching For The Missing Peace
37 Warren Brothers/Sara Evans, That's The Beat.
38 The Kinleys, She Ain't The Girl For You
39 Ricky Van Shelton, Call Me Crazy
40 Kathy Mattea, Trouble With Angels
41 Phil Vassar, Just Another Day In Paradise
42 Coley McCabe, Grow Young With You
43 Nickel Creek, Reasons Why
44 Clint Black W/Steve Wariner, Been There
45 Mark Wills, Almost Doesn't Count
46 Tammy Cochran, If You Can
47 Chuck Wagon & The Wheels, Beauty's In The...
48 Chely Wright, She Went Out For Cigarettes
49 Ty Herndon, No Mercy
50 Daryle Singletary, | Knew | Loved You

* Indicates Hot Shots
sl NEW ONS Mome—
Faith Hill W/Tim McGraw, Let's Make Love

Jamie O'Neal, There Is No Arizona
Tony Stampley, American Offline

{
|

Continuous programming
1515 Broadway, NY, NY 10036

1 Eminem, The Real Slim Shady
2 Papa Roach, Last Resort
3 Or. Dre Feat. Snoop Dogg, The Next Episode
4 Jay-Z Feat. UGK, Big Pimpin’
5 Korn, Somebody Someone
6 Nelly, (Hot $**t) Country Grammar
7 Creed, With Arms Wide Open
8 Metallica, | Disappear
9 3 Doors Down, Kryptonite
10 Nine Days, Absolutely (Story Of A Girl}
11 Deftones, Change
12 Aaliyah, Try Again
13 Wyclef Jean, It Doesn't Matter
14 Kittie, Charlotte
15 Red Hot Chili Peppers, Californication
16 Uncle Kracker, Yeah, Yeah, Yeah
17 Incubus, Stellar
18 DMX, Party Up
19 Janet, Doesn't Really Matter
20 Da Brat Feat. Tyrese , What'Chu Like
21 Busta Rhymes, Get Out
22 Joe, | Wanna Know
23 Matchbox Twenty, Bent
24 Macy Gray, Why Didn't You Call Me
25 Everclear, Wonderful
26 Toni Braxton, He Wasn't Man Enough
27 'N Sync, It's Gonna Be Me
28 P.0.D., Rock The Party (Off The Hook)
29 Bloodhound Gang, Mope
30 LL Cool J, Imagine That
31 Jessica Simpsan, | Think I'm In Love With You
32 Lit, Over My Head
33 Lil’ Kim, No Matter What They Say
34 Lucy Pearl, Dance Tonight
35 No Doubt, Simple Kind Of Life
36 A Perfect Circle, Judith
37 Destiny's Child, Jumpin, Jumpin
38 Travis, Why Does It Always Rain On Me?
39 Dynamite Hack, Boyz-N-The Hood
40 Mandy Moore, | Wanna Be With You
41 Britney Spears, Oops!...| Did It Again
42 Kid Rock, American Bad Ass
43 Backstreet Boys, The One
44 Hanson, If Only
45 Kina, Girl From The Gutter
46 Disturbed, Stupify
47 BBMak, Back Here
48 Dope, Everything Sucks
49 Crazy Town, Darkside
50 Staind, Mudshovel

** |ndicates MTV Exclusive

=@l NEW ONS Mose——

Busta Rhymes, Fire
Britney Spears, Lucky
Ruff Endz, No More
Eve 6, Promise
Common, The Light

MUSIC FIRST |

Continuous programming
1515 Broadway, NY, NY 10036

1 Matchbox Twenty, Bent
2 Creed, Higher
3 Red Hot Chili Peppers, Otherside
4 Sting Feat. Cheb Mami, Desert Rose
§ Vertical Horizon, Everything You Want
6 Bon Jovi, It's My Life
7 Macy Gray, Why Didn't You Call Me
8 Enrique Iglesias, Be With You
9 Whitney Houston & Enrique Iglesias, Could | Have..
10 Nine Days, Absolutely (Story Of A Girl)
11 Janet, Doesn't Really Matter
12 Goo Goo Dolls, Broadway
13 Faith Hill, Breathe
14 Red Hot Chili Peppers, Californication
15 3 Doors Down, Kryptonite
16 Mariah Carey, Can't Take That Away
17 Stone Temple Pilots, Sour Girl
18 No Doubt, Simple Kind Of Life
19 Foo Fighters, Breakout
20 Creed, With Arms Wide Open
21 Metallica, | Disappear
22 Backstreet Boys, The One
23 Don Henley, Taking You Home
24 Joe, | Wanna Know
25 Toni Braxton, He Wasn't Man Enough
26 Lara Fabian, | Will Love Again
27 Brian McKnight, Back At One
28 Goo Goo Dolls, Iris
29 Foo Fighters, Learn To Fly
30 Smash Mouth, All Star
31 Sugar Ray, Every Morning
32 Kina, Girl From The Gutter
33 Sinead 0'Connor, No Man's Woman
34 Santana Feat. The Pro, Maria Maria
35 Guns N’ Roses, Welcome To The Jungle
36 B.B. King & Eric Clapton, Riding With The King
37 Various Artists, Desperate Measures
38 Brian McKnight, 6, 8, 12
39 Goo Goo Dolls, Slide
40 Celine Dion, That's The Way It Is
41 Aaliyah, Try Again
42 Santana Feat. Everlast, Put Your Lights On
43 Lenny Kravitz, American Woman
44 Travis, Why Does It Always Rain On Me?
45 Santana Feat. Rob Thomas, Smooth
46 Madonna, Like A Prayer
47 Dire Straits, Money For Nothing
48 Cyndi Lauper, Girls Just Want To Have Fun
49 A-Ha, Take On Me
50 Genesis, Land Of Confusion

el NEW ONS Mose——

Faith Hill, The Way You Love Me

Brian Setzer Orcherstra, Getting' In The Mood
Moby, Porcelain

Steve Earle, Transcendental Blues

Nina Gordon, Tonight And The Rest Of My Life

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING JULY 22, 2000.

¥y H

musio network
Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

BOXTOPS

Sammie, Crazy Things | Do

Eminem, The Real Slim Shady

Sisqo, Thong Song

'N Sync, It's Gonna Be Me

Nelly, (Hot $**t) Country Grammar
Britney Spears, Oops!...| Did It Again
Papa Roach, Last Resort

Jessica Simpson, | Think I'm In Love With You
Next, Wifey

Creed, With Arms Wide Open

Juvenile, | Got That Fire

R. Kelly, Bad Man

MxPx, Responsiblity

Jermaine Dupri & NAS, I've Got To Have It
A*Teens, Dancing Queen

Kelly Price, As We Lay

Kittie, Charlotte

Big Tymers, Get Your Roll On

Drama, Double Time (Drama's Cadence)
Ying Yang Twins, Whistle While You Twurk
Ice Cube, Hello

Lil’ Wayne, Respect Us

Kid Rock, American Bad Ass
Run-D.M.C., Down With The King
Timbaland & Magoo, We At It Again
Vitamin C, Graduation (Friends Forever)
Dr. Dre Feat. Snoop Dogg, The Next Episode
Jagged Edge, Let's Get Married

NEW

Debelah Morgan, Dance With Me

DMX Feat. Sisqo, What You Want

Five, Keep On Movin'

Janet, Doesn't Really Matter
Kottonmouth Kings, Peace Not Greed
Mack 10, From The Streets

Shaggy, Dance & Shout

Tony Touch, | Wonder Why? (He's The Greatest DJ)
Wheatus, Teenage Dirtbag

Whitney Houston & Enrique Iglesias, Could | Have...

Q@2

Continuous programming
1515 Broadway
New York, NY 10036

NEW

David Gray, Babylon

Jurassic 5, Quality Control

SR-71, Right Now

Supreme Beings Of Leisure, Strangelove Addiction

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Bloodhound Gang, Mope (NEW)
Treblecharger, American Psycho (NEW)
Shaggy, Dance & Shout (NEW)

Big Bass, What You Do (NEW)

Ruff Endz, No More (NEW)

Melanie C, Never Be The Same Again (NEW)
Janet, Doesn't Really Matter

Eminem, The Real Slim Shady

Stone Temple Pilots, Sour Girl

Rascalz, Top Of The World

Jacksoul, Can't Stop

'N Sync, It's Gonna Be Me

3 Doors Down, Kryptonite

Tragically Hip, My Music

Metallica, | Disappear

Kid Rock, American Bad Ass

Aaliyah, Try Again

Our Lady Peace, Thief

Backstreet Boys, The One

Matthew Good Band, Strange Days

i Tesdrgion ©

Continuous programming
Hawley Crescent
London NW18TT

Red Hot Chili Peppers, Californication
Eminem, The Real Slim Shady
Sonique, It Feels So Good

Bon Jovi, It's My Life

Mary Mary, Shackles (Praise You)
Aaliyah, Try Again

Eagle-Eye Cherry, Are You Still Having Fun?
Whitney Houston, If | Told You That
Guano Apes, Big In Japan

Reammon, Supergirl

En Vogue, Riddle

Bomfunk MCs, Freestyler

Metallica, | Disappear

Thomas Rusiak, Hiphopper

Alice Deejay, Will | Ever

Dr. Motte & Westbam, Love Parade 2000
Santana Featuring Mana, Corazon Espinado
Blink-182, Adam's Song

Lunapop, Qualcosa Di Grande

Foo Fighters, Breakout

COLLEGE
. TELEVISION
/| NETWORK

24 hours daily
32 E 57th Street
New York, NY 10022

Macy Gray, Why Didn't You Call Me
AC/DC, Satellite Blues

Ben Harper & The tnnocent Criminals, Steal My Kisses
Wheatus, Teenage Dirtbag

The Catherine Wheet, Sparks Are Gonna Fly
tncubus, Steller

Creed, With Arms Wide Open

Santana Feat. Everlast, Put Your Lights On
Our Lady Peace, Thief

Jurrassic 5, Quality Control

MxPx, Responsiblity

P.0.D., Rock The Party

Brian McKnight, 6, 8, 12

Regurgitator, Happiness

Duran Duran, Someone Else Not Me
Lit, Over My Head

Three hours weekly
216 W Ohio
Chicago,IL 60610

My Ruin, Terror

Korn, Somebody Someone

Incubus, Steller

The Urge, Too Much Stereo

The Catherine Wheel, Sparks Are Gorna Fly
Red Hot Chili Peppers, Californication
Primer 55, Loose

Nickelback, Leader Of Men

Lit, Over My Head

Kottonmouth Kings, Peace Not Greed
Our Lady Peace, Thief

Crazy Town, Darkside

MxPx, Responsiblity

The Dandy Warhols, Godless
Disturbed, Stupify

A Perfect Circle, Judith

RAGE

TV FOR U-HOT THEM ~88

1/2-hour weekly
46 Gifford St
Brockton,MA 02401

MxPx, Responsiblity

Disturbed, Stupify

Nine Days, Absolutely (Story Of A Girl)
The Dandy Warhols, Godless
Kottonmouth Kings, Peace Not Greed
A Perfect Circle, Judith

Sinead O'Connor, No Man's Woman
Bad Religion, The New America
Incubus, Steller

Everclear, Wonderful

Billhoard Music Video Awards
Voting Now Open To Our Readers

BILLBOARD MUSIC VIDEO
AWARDS: The 2000 Billboard
Music Video Awards will take
place Nov. 10 at the Universal
Hilton in Universal City, Calif.,
and we're excited to announce an
important new change to the
show.

For the first time, ballots will
be available in U.S. subscriber
copies of Billboard, beginning in
the issue dated Sept. 30.

In previous years, ballots were
available only to people regis-
tered for each year’s Billboard
Music Video Conference. Now,
instead of only conference regis-
trants being able to vote, Bill-
board readers can now partici-
pate. We changed this policy to
broaden the scope of
the awards show and to
give more people in the
music industry a chance
to vote.

The ballots will have
the nominees for best
clip of the year and best
new artist clip of the
year in the following
genres: pop, modern
rock, hard rock, coun-
try, R&B, rap/hip-hop,
jazz & AC, dance, and
contemporary Christ-

TIHE
EYVE

MVPA DIRECTOR’S CUT:
The Music Video Production
Assn. (MVPA) has announced the
directors whose work will be
showcased in its annual Direc-
tor’s Cut Festival. The festival
spotlights short films by music
video directors.

The directors to be showecased
are Doug Aitken, Charlie Cull,
Juliette Garrison, Hammer &
Tongs, Richard Kenworthy,
Mark Osbourne, L’Wren Scott,
Howard Shur, Marcos Siega,
Phillip Stélzl, Jamie Thraves,
Malcolm Venville, and W.I.Z.

This year’s MVPA Director’s
Cut Festival takes place July 26
at the Writer’s Guild Theater in
Beverly Hills, Calif.

THIS & THAT: VH1
in New York has pro-
moted Jill Newfield to
senior VP of business
affairs/general counsel.
She was previously VP
of business affairs/gen-
eral counsel.
Catherine Finken-
staedt has left her
executive producer
position at A Band
Apart Music Videos to
start her own produc-

ian. The nominees for  ™-———————— {ion company in asso-
Maximum Vision (for by Carla ciation with Propa-
the video that best Hay ganda Films. The
advances an artist’s name of Finken-

career) and director of the year
will also be on the ballot.

Voting for the best local/region-
al shows will take place at the con-
ference, which will be held Nov. 8-
10 at the Universal Hilton. Voting
for the FAN.tastic Video award
(which is chosen by fans) will take
place exclusively at Billboard
Online.

Videos eligible for this year’s
Billboard Music Video Awards
are promotional videoclips
released from Sept. 1, 1999, to
Aug. 31, 2000.

Please note that record com-
panies (not production compa-
nies) will be responsible for sub-
mitting videos for nomination
consideration.

Local/regional shows eligible
for the awards show are those
that are on the air at the time of
submission.

Submission application materi-
als will be mailed to record com-
panies and local/regional shows
by the week of July 17. The dead-
line for all awards show submis-
sions is Sept. 1.

If you need any submissions
materials or the complete
awards show rules, please con-
tact Michele Jacangelo at 646-
654-4660 or by E-mail at mja-
cangelo@billboard.com.

Stay tuned to this column for
new details on the Billboard Music
Video Conference & Awards.

staedt’s company and its other
staffers are expected to be
announced later this summer.
She can be reached by E-mail
at cfinkenstaedt
@earthlink.net.

Diedre Gary has left Arista
Records as manager of urban
video promotion. She is seeking
new opportunities and can be
reached at 718-230-4680 or by E
mail at diedreg@hotmail.com.

LOCAL SHOW SPOTLIGHT:
This issue’s spotlight is on San
Francisco-based rock show
“Comsos San Francisco.”

TV affiliate: KTSF-TV San
Francisco.

Time slot: 1-1:30 a.m. late Fri-
days/early Saturdays.

Key staffers: Dirk Dirksen,
executive producer; Bruce Mol-
loy, senior creative consultant;
Mark Schieff, associate pro-
ducer; Bob Geary, associate
producer.

E-mail address:
outspokenideas.com,

Following are the four videos
from the episode that aired July 7:

1. Promise Ring, “Why Did
Ever We Meet” (Jade Tree).

2. Digger, “Space Carpet”
(Hopeless).

3. Uncle Ho, “Bubblehead

” (Risk).

4. A Perfect Circle, “Judith”
(Virgin).
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R&B ACTS LOOK BEYOND ALBUMS FOR NEW SINGLES

(Continued from page 1)

from Beanie Sigel’s album in
between “Do It Again” and “Big
Pimpin’ ” from his own project.

The practice raises issues of whether
R&B music is evolving so quickly that
projects need to be refreshed almost
immediately. And it begs a question:
Has the industry become so single- and
producer-driven that it is not concerned
with developing an artist through his
or her own albums?

Of the decision to add “Whatever”
to Ideal’s album, the act’s manager,
Carmonique Roberts of High Places
Entertainment, says, “We needed to
breathe new life into the project. We
were lucky because Virgin still be-
lieved in the group and was willing to
invest the money and time to work
another single.

“My goal was that we come off our
first album gold, as opposed to sell-
ing only 350,000 units,” Roberts says.
“We thought one more hit single
would do it. I went to one of my men-
tors, Jomo Hankerson, and he sug-
gested that we take the approach we
did. Virgin had done it before with
Lenny Kravitz’s ‘American Woman,’
and it was very successful.”

The latter song appeared on the
soundtrack to “Austin Powers: The
Spy Who Shagged Me” before being
added to Kravitz’s album “5.”

Ideal singer Maverick says, “This
was a great option for us. ‘Whatever’
was exactly the type of summer song
we were missing on the album. And
we weren’t ready to start the next
album yet . . . Being consumers of
music ourselves, we knew how well
this type of party record you could
dance to would do for us.”

Maverick also notes that Virgin
added to the album not only “What-
ever” but the remix of “Get Gone.”
“We wanted the fans to feel like they
were getting more for their money.
We didn’t want them to go to the
store after hearing these songs on
the radio, then not be able to hear
them on the album as well.”

“Whatever” has been an R&B air-
play hit, and SoundScan reports that
from July 5-12, album sales jumped
17,000 units, to a total of 397,000. But
Roberts thinks the sales are just
starting to kick in.

“Now, we can start work on our
sophomore project,” Roberts says,
“and due to the success of ‘Whatever,’
we have a lot more support from BET
and MTYV, which will help us next
time around.”

Some in the industry believe that
the process of adding singles can
enhance their long-term development
of young R&B acts. Jeff Redd, VP of
A&R for R&B music at MCA, says,
“R&B music is coming back strong.
And the industry is trying to figure
out how to adapt R&B to the way
consumers have changed. We're now
targeting an audience that typically
has a very short attention span.
They’re used to rap and move from
one project to another rapidly.

“As we all know, rap has very little
catalog,” Redd says. “And that’s
because the kids out there are not
really interested in hearing anything
from three years ago, and sometimes
not even six months ago. They’re
onto the next big thing. So R&B
artists are trying to exist in this cul-
ture. But what we have to realize is
we need to return to developing
artists and not just hit records.”

Despite the success of Ideal and
others, some label execs fear that the
process of adding singles to records
discourages long-term development
of young acts and can disrupt long-
thought-out marketing campaigns.

Rick Brown, director of A&R for
black music at Elektra, points out
that “every situation is different.
We've only taken [the strip-in]
approach here once or twice. If you
have a project that you have already
invested a great deal of time and
money in, it might not be economi-
cally feasible. For Ideal, it appears
to have worked, but that’s not that
common. You also have to consider:
Can you get it stripped on and in the
stores in a timely matter so that you
benefit from the airplay? A lot of
companies can't do that if they have
other marketing campaigns already
in place.”

Epic VP of black music promotion
Rodney Shealey says, “When you're
trying to regroup, you have to keep
in mind being able to recoup. That’s
the key. If you go back to the draw-
ing board, is it in your best interest
financially? Of course, if the project
isn’t doing well, you would think a
label would want to do whatever they
could to get back their initial invest-
ment, but that’s not always the case.”

Shealey also asks, “If both promo-
tion and A&R listen to an album and
come up with the single they feel is
the biggest hit, and it bricks, what
does that say for the rest of the
album? About the artist itself? About
the A&R process on this project?
Maybe it’s better to move on.”

MCA’s Redd says, “Fortunately for
Virgin, it worked. If they had simply
gone on and done another project and
it bombed, they would have wasted
more money. Instead, they decided to
invest the extra time and money now
to help set up for the second Ideal
album. I tip my hat to Virgin, be-
cause most labels would have given
up on the project.”

GOING TO THE MOVIES

For years, soundtracks have been
a great vehicle for introducing new
acts and setting up their debut proj-
ects. They have also been a useful
bridge tool for established artists
between projects. But in the past
year, several labels have put out sin-
gles by artists who currently have
what could easily be considered hit
projects on the charts. One example
is Bad Boy/Arista’s Thomas, who fol-
lowed up No. 1 single “I Wish” with
the “Shaft” soundtrack’s “Summer
Rain,” despite existing airplay on the
title track to his album, “Emotional.”

Michael Johnson, senior VP of
black music promotion at Arista, says
there was an economic reason behind
the move. “This was a way for us to
parlay the cost of a video onto the
soundtrack budget, rather than tak-
ing it from Carl’s budget,” he says.
“This way, we don’t have to take the
money—as much as $300,000-
$400,000—to make a third video. We
increase our likelihood of making a
profit on his project. We already have
the video for ‘Emotional’ completed,
which will be the next single from the
album. Plus we benefit from the pro-
motion and exposure of the movie.

“There can be a downside of mak-
ing a move like this,” Johnson adds.
“You could lose the momentum on the

‘The industry is
trying to figure out
how to adapt R&SB

to the way
consumers have
changed’

- JEFF REDD -

album, but that’s only if you have a
stiff. We don’t have a stiff, and I think
from the reaction of radio overall to
Carl, we’ll have no problem going
back to the album after ‘Summer
Rain’ has its run.”

Dorsey Fuller, assistant PD/music
director at KKBT (the Beat) Los
Angeles, agrees that while such a tac-
tic may work for a hit artist like
Thomas, it was still a little surprising.

“With a Carl Thomas or any bal-
ladeer who seems to have albums
rich in single potential, it won’t nec-
essarily hurt him,” says Fuller. “And
the song fits the season. But a lot of
radio expected [a different] single,
even started playing it, so it might
seem funny to the listeners to go
back to [the album] later.”

But Arista’s Johnson says a great
deal of thought and planning is put
into such decisions.

“Angie Stone is another example of
us going to a soundtrack for the next
single,” he says. “It’s not just a random
decision—it’s a strategy. For her, she
actually came to us and said she want-
ed her next single to be a song from [a
Virgin Records] soundtrack. We were
planning to go with another cut from
her album, but this made more sense.

“Again, the video factored in,”
Johnson says. “With the soundtrack
cut, she’d be able to do a video for the
song, where it wasn’t possible with
the album single. Her album is
almost platinum now, so we can use
this as a bridge to her next project,
which will be out in 2001.

Johnson notes that many artists
may see a soundtrack cut “as a way
to bring in extra revenue. There are
not as many opportunities to tour, so
an act can do a song for a soundtrack
and make $50,000-$60,000. And for a
major act like R. Kelly, it could be
hundreds of thousands. And they
don’t have to put out the huge
amounts of cash it takes to tour.”

But Tim “Minnesota Fattz” Snell,
PD of WPRW (Power 106) Augusta,
Ga., feels that going off the album
may be more damaging to an artist’s
career than labels suspect.

“I really think it can kill the
momentum on a project,” he says.
“And that’s sad for an artist as tal-
ented as Thomas. There are so many
songs on his album that could be the
next single—why go to a soundtrack?
It cuts down on the sales of his
album, and to add to that, it confuses
the consumers.”

That’s nothing new. For years, con-
sumers have been complaining that
many of the songs they hear on the
radio, including remixes, are often
not available commercially or that
after buying an album, they find that
the song they wanted is on a sound-
track instead.

“Consumers confuse easily,” says
Fuller. “But it can also work in a
label’s favor. Let’s say they love Carl
Thomas’ ‘Summer Rain’ and they
buy his album, thinking the song is
on it. They might get mad when it’s
not, but they also might find they
really enjoy the album.”

Johnson admits, “In a way, we kind
of hope that confusion does happen.
It’s really up to the company that
borrows our artists to make sure the
consumer knows what project that
song is on. Most do. A good sales staff
and marketing plan will also use posi-
tioning next to the soundtrack as a
way to cross-promote the artist’s own
project.”

INNOVATIVE ROUTE FOR LATINO TOURS

(Continued from page 1)

butter East Coast markets like
Boston and Philadelphia where His-
panic acts—many of them based in
Puerto Rico—have historically been
able to make money.

The philosophy of Morgalo and
Martinez, both veterans of the New
York-based David Maldonado Agency,
is to create new touring opportunities.
“Working for David Maldonado was a
huge experience, but I was limited,”
says Morgalo. “They had an estab-
lished system that was etched in stone.
Nobody wanted to rock the boat.”

Martinez, Morgalo & Associates
specializes in tropical salsa music,
with a roster that includes Blades,
Luis Damén, Luis Enrique, and Son
By Four. “There are certain ‘go to’
markets in the Northeast for this
type of music, and then you go south
to Miami, Orlando, and Tampa [Fla.],
along with Chicago and the West
Coast,” says Morgalo. “But the whole
strategy has been based on isolated
dates, back and forth, which is very
cost-prohibitive.”

NEW GAME

The new agency set out to create
routing that would help pay for an
act’s getting from point A to point B.
“There are enough Latino musie
lovers in Kansas City [Mo.], for
example, to justify going out there,”
Morgalo points out. “However, there
are not enough to carry the expens-
es of flying in, the hotels, group
transportation, and the artists’ fees.
Promoters are prohibited from
bringing an artist into a viable mar-
ket. If we could deliver the artist at
an affordable price to the promoter
in a good business deal, then the peo-
ple get to enjoy the show.”

Expenses can easily take the pro-
moter cost for a $15,000 act up to
$25,000 or more. Morgalo feels that

if he can significantly cut promoter
costs, the acts can get paid more.
The key was to line up 20-30 buy-
ers to go beyond the cuchi frito cir-
cuit. Such markets, Morgalo says, are

Shown, from left, are Arturo Martinez,
Luis Damén, and Robert Morgalo.

“very good markets, but there is
more out there, which is crucial for
career longevity.”

Morgalo put his plan into action
with artist Damén in Kansas City, in
an attempt to bridge shows in Min-
neapolis and Chicago. He found a
radio station in Kansas City that
plays salsa and merengue music and
was thrilled to be involved in a date.
Local promoter Luis Erico took a
chance, Grand Emporium was
booked, and Damén sold out K.C. on
a Sunday night.

Damén was highly impressed. “It
was awesome,” he says of the Kansas
City date. “I had never been to
Kansas City in my life, and to go
there and find a full house was a
beautiful experience. I had no idea I
had an audience there, and that’s
what was so impressive.”

Local retailers stocked Damén’s
self-titled Sonolux/Sony album for
the first time. “Now the labels are
looking at this as something to sink
their teeth into,” says Morgalo.
“They’re using these tours as a plat-

form to promote and market rec-
ords.”

Club Viva in St. Louis and the
Quest in Minneapolis, along with
Grand Emporium in Kansas City, are
now booking Latin acts for the first
time, via Martinez, Morgalo.

While new to the Latin touring
world, the strategy of building mar-
kets one venue at a time is common-
place among rock acts. “It’s not
crazy; it’s just common sense,” says
Martinez. “Logistically, it makes
sense. The Latin market has always
been 10 steps behind in regard to
touring, and now we're trying to take
it where it should be.”

Jerry Shustek, manager of Blades
and Latin sensation Marc Anthony,
believes the agency’s endeavors are
in many ways indicative of an overall
“revolution” in the Latin music indus-
try. “Suddenly the world has awoken
to this market that has been hidden
for so long a period of time,” says
Shustek. “I believe [Martinez, Mor-
galo] are helping expose the Latin
market and not exploit it..”

On Damén’s first tour for Mar-
tinez, Morgalo, the salsa artist played
32 shows in 36 days, ending in mid-
April. He goes out again for a month
and a half beginning in October. Also
this year, the agency has produced a
college tour for Blades and has Luis
Enrique out in mid-September and
Son By Four out from September
through October.

Such activity will eventually spur
sponsor interest, Morgalo believes.
“When you're only playing isolated
dates, it has no real value for spon-
sors, other than locally,” he says.
“However, sponsors are interested
when you can bring them 20-30 dates,
which would create new revenues.
We're just scratching the surface in
this ‘year of the Latinos.’”
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MESSINA DOES IT HER WAY ON CURB

(Continued from page 1)

continue this summer, with the Aug.
1 release of her sizzling new project,
“Burn.” The first single, “That’s The
Way,” is No. 10 after just 10 weeks
on the Hot Country Singles &
Tracks chart.

“Burn” follows the phenomenal
success of her sophomore album, “I'm
Alright.” In addition, Messina was
named Billboard’s 1999 country
female artist of the year and has
amassed numerous other accolades,
including the Country Music Assn.’s
Horizon Award, the Academy of
Country Music’s honor for top new
female vocalist, and the Boston Music
Awards’ honor for artist of the year.

She burst on the scene in 1996
with the hit “Heads Carolina, Tails
California” from her self-titled debut
and proceeded to dominate the
charts. With “I’'m Alright,” she
became the first woman to have three
consecutive multiple-week No. 1 hits
on Hot Country Singles & Tracks:
the title track, “Bye Bye,” and “Stand
Beside Me.”

Messina says the success of “I'm
Alright” took her by surprise. “I just
knew I had a dream, and I wanted a
record deal, and I wanted to sing for
aliving,” she says. “That’s all I knew.
The loyalty from the fans, the friends
in radio, all of that is just extra. It’s
the icing on the cake. Radio and the
industry folks have been very good to
me. There’s not a day that goes by
that I don’t appreciate how good
they’ve been. They’re the boat that
brought me over.”

The appreciation seems mutual.
“When it comes to Jo Dee, I can’t say
enough great things,” says Jon An-
thony, assistant PD/music director at
WMZQ Washington, D.C. “What
makes Jo Dee’s music so great is her
ability to connect with the listener.
Somehow, she has that gift to convey
her true personality in every song
she sings; you can almost see that
tear in her eye, hear that bubbly
laugh, or see her gritting her teeth
on these records. That’s real life, real
emotion, and it grabs you.”

Anthony also appreciates Messina’s
work ethie. “Jo Dee has been one of
country radio’s best friends. She is one
of the busiest, hardest-working, and
most-deserving people in the indus-
try, yet she is constantly doing every-
thing she can to help country radio
win—interviews, liners, in-studio vis-
its—when other artists seem to have
‘more important’ priorities. It's that
extra effort that I appreciate.”

Anthony says he hears “at least
five No. 1 songs” on “Burn.”

Wes McShay, PD at WKDF (Music
City 103) Nashville, is high on “That’s
The Way,” calling it “a great, upbeat
summertime tune. She’s got one of
those fire-and-brimstone kind of voic-
es that really reach out and grab
you,” he says.

Messina says her busy tour sched-
ule helped strengthen her voice for
the recording of “Burn.” The album,
produced by Byron Gallimore and
Tim MeGraw, was two years in the
making. “I had to find the right
songs,” Messina explains. “There are
so many incredible songs out there,
and we had to narrow it down.”

Though the phenomenal sucecess of
her sophomore album could have made
her nervous about recording its follow-
up, Messina says she was so focused
on the new project, she really didn’t

have an eye on the charts. “During the
[recording] process, I wasn't really
thinking about it, because the singles
were coming off of ‘I'm Alright,” ” she
says. “I didn’t know how much success
that record was going to have. I just
cross my fingers and hope I make the
good Lord proud.”

The anxiety is coming now, as she
waits for “Burn” to hit the streets.
“It’s true and honest,” she says of the
music. “I'm nervous, and it’s wild, but
all I can do is cross my fingers and
pray.”

Messina says the songs are close to
her heart. “I cling to songs I ean
relate to,” she says. “The song ‘If Not
You' is to the bone. It starts off, ‘I can
admit, I can be hard to please, and
every now and then I disagree.” It’s
so me. I'm stubborn and hard-head-
ed, and [fiance and longtime tour
manager Don Muzquiz] knows that,
and he can get a kick out of it.”

When asked if it’s difficult to be so
transparent with her audience, Mes-
sina responds, “T don’t know how to
be anything except who I am. People

say I wear my heart on my sleeve, but
I don’t see anything wrong with that.
I don’t try to be somebody I'm not.”

One cut on “Burn” sure to generate
interest is “Bring On The Rain,” a duet
with producer and labelmate MeGraw.
“We both loved it from the first time
we heard it,” she says. “The song has
hope hidden under layers of trouble.

“When we were tracking the music,
we started kidding around, and he ran
in [and] started singing it,” she con-
tinues. “He really loved this tune. I
didn’t want to get too excited, because
he has his duet partner for life [wife
Faith Hill], but part of me was jump-
ing up and down. I've wanted him to
sing on my record so bad for years. ..
This is a song we both felt passionate
about, and I'm just so honored to have
him singing on it.”

Having previously toured with
Vince Gill and George Strait and
recently wrapped up her opening slot
on the Judds’ Power to Change
reunion tour, Messina is looking for-
ward to a major tour of her own next
year. “This fall, we are going to head-

line some shows,” says the artist, who
is booked by Greg Oswald at the
William Morris Agency and managed
by Refugee Management In-
ternational.

“Then we are taking November
and December off to plan a headlin-
ing tour for next year. I'm so excited,
because we finally have the means to
go out there and have an official tour
sponsor . . . We'll have the means to
go out and really put on a show.”

Jeff Tuerff, director of marketing
for the Curb Group, says the label is
putting a big push behind Messina’s
new release. “We've locked up prime
visibility programs at most of our
retail partners,” he says. “Everything
from indoor/outdoor store banners to
light boxes to whatever you can think
of, [including] floor stickers at the
entrances and listening posts.”

Tuerff says Curb sent out a 9- by
12-inch promotional piece that looks
like a matehbook to promote a July
31 worldwide syndicated radio spe-
cial. Produced by Nashville-based
Tim Riley and Associates, the special

will also be Webcast. A CMT “All
Access” television special will air
July 26.

“The album is absolutely excep-
tional,” says Tuerff. “Everyone we've
played the music for so far is just
totally knocked out. I think with this
album, she’s going to firmly plant
herself where she’s going to be able
to compete at the multi-platinum
level.”

Indeed, retailers anticipate “Burn”
selling well. According to Mark
Anthony, a buyer at Tower Records in
Nashville, “I’m Alright” sold ex-
tremely well, and the store will be
placing a large initial order for
“Burn.” “The single [“That’s The
Way”] is off to a good start,” says
Anthony. “We’ve already sold 78 in
the five weeks it’s been out.”

The album’s international release
is also slated for the first week of
August. “She had an opportunity to
visit Europe and Australia, and [the
reception] was overwhelmingly posi-
tive,” Tuerff says. “She does very
well over there.”

WARNER LAUNCHES REISSUE SERIES

(Continued from page 1)

were omitted. Also, the CDs that
were released in the mid- to late '80s,
which sounded wonderful at that
time, no longer sounded as wonder-
ful as they might be. The advances
in mastering technology have
advanced to such a degree that we
can simply do a far better job today
than we could then.”

The older CDs are being deleted
from the Warner Bros. catalog, and
CDs in the Remasters series will fea-
ture new selection numbers. They
will carry a suggested list price of
$11.98. “We're deleting the titles in
the first batch, effective immediate-
ly,” says Dave Stein, VP of sales for
Warner Bros. Records Ine. “[Warn-
er Bros. distributor] WEA is notify-

 First Titles From
Warner Remasters

The lollowing are titles in the
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ing the accounts.”

While retailers praise the work
that Warner Bros. has done with
many of its boxed sets and compila-
tions through its partnership with
Rhino Records, they do question why
it has taken Warner Bros. so long to
release straight reissues of so many
of its titles.

“They’re pretty much the last label
to get around to this,” says Len Cosi-
mano, VP of merchandising at Bor-
ders Books & Music. “We’ve been
asking for it.”

“I think Warner Bros. was taking
a wait-and-see approach,” says John
Artale, buyer for the Carnegie, Pa.-
based National Record Mart.
“They’re known to be artist-friend-
ly, and they just seemed to take their
time doing it.”

However, Warner Bros.” Geller
responds that “the major reason is
we've been too busy doing other
things to do this,” he says. “You do
have to carve a space in everyone’s
day to go back and re-address things
that some might think had already
been done. I couldn’t disagree that
we're a little behind the curve, but
there’s no time like the present.”

Jim Wagner, senior VP of sales,
merchandising, and advertising for
Warner Bros. Records Ine., adds,
“We're moving into the new millen-
nium and felt it was a good time to go
back and take some of the historical
catalog we had that was converted at
a time when the CD was in its early
stages and refurbish it and make it
like it was originally intended to be.”

Both Wagner and Geller say new
batehes will likely come out quarter-
ly, although they haven’t committed
to a precise timetable.

Retailers are thrilled that the
titles are staying at midline prices,
but some wish bonus tracks had been
added to the releases. “We asked for
added value, which we did not get,”
says Cosimano. “Since they’ve waited
this long, it would have been a lot bet-
ter if they had done some stuff with
bonus cuts. It’s hard to motivate the
customer who'’s replaced his vinyl

library with the old CDs already
when there’s nothing special on these
CDs. Still, I think this is a smart
move in that it will help raise the pro-
file of this price point.”

“Warner Bros. asked for our input,
and we suggested bonus tracks and

VAN HALEN

keeping it at a midline price,” says
Hastings’ Gloor. “Adding bonus
tracks would have given the con-
sumer more reason to upgrade.”
However, Geller says, “I'm pretty
strongly of the belief that these
records were conscientiously and
consciously made how they were for
a reason, and you tamper with that
at some risk,” Geller says. “There
may be some [future releases in
which] the addition of certain bonus
tracks will be in keeping with the
spirit of the work, but in the case of
the 20 albums we’re releasing first,
it was everybody’s feeling that they
should be allowed to stand as is.”
It’s a decision Van Halen drummer
Alex Van Halen applauds. “I agree
with Gregg that the albums should
come out as they did originally,” he
says. “If you start tinkering with it
and start to repackage it, then the
next thing you know, you're rere-
cording stuff. Where do you stop? 1
like that there’s nothing extra on our
records. They become different ani-
mals if there’s more stuff on it.”
Van Halen also commends the
label on involving the artists in the
process, even though he admits that,
like the retailers, his first reaction
was, “Why did it take so long to do

this? When they started, we weren’t
told exactly what the project would
be. What we got was, ‘Would you
please look at some artwork?” ”

But ultimately, Van Halen and all
the acts were offered the opportuni-
ty to have Warner Bros. do the re-
mastering or choose their own engi-
neer. “We had our own guy do the
remastering,” Van Halen says. “This
isn't just about the liner notes. The
picture you paint sonically is a record
of your life. I can really tell a differ-
ence.”

Warner Bros. will push the titles
through advertising to audiophiles in
such outlets as Ice and Goldmine,
says Stein. Retailers also say they’ll
tag the reissues in advertising for
midline titles.

“T assume we’ll be talking to Warn-
er Bros. about endeap positioning,”
says Cosimano. “It’s really hard to
communicate the new info in the
stores. It will be up to Warner Bros.
to provide some kind of help, whether
it’s a flier or whatever. Even if you do
a nice sign in the display, you've got
to do something different.”

While Geller declined to give pro-
Jections or sales expectations for any
titles, Compact Dise World’s Keil
says the titles could do well. “For a
company like us, where our clientele
tends to be a little older and male,
classie rock is our bread and butter.
As long as the packaging is nice, and
they sticker everything and don’t just
throw it out there, these can gener-
ate a lot of excitement.”

“These are catalog titles that we
always sell,” says Geller. “I'd like to
think they’ll sell better now, but if
they continue to do what they always
do, that’s just fine. I don’t mean to
sound too altruistic about this, but we
Jjust felt the time had come to bring
these up to contemporary standards.
Anything we feel confident we'll sell
good quantities of, we're going to do.”

Geller is mum on acts that will be
included in upcoming releases, but
retailers say their wish list includes
Fleetwood Mae, Paul Simon, James
Taylor, and Randy Newman.
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EUROPEAN BUSINESS BOOSTS HMV

(Continued from page 8)

million). But over the same period,
Waterstone’s ebitda slumped more
than 25% to 37.2 million pounds ($56.3
million), and operating profits slipped
nearly 34% to 26.4 million pounds ($40
million). The company blames this
decrease on increased discounting,
cost inflation, and E-commerce losses.

The company’s accounts note,
“Waterstone’s result was disappoint-
ing, with a period of necessary inter-
nal change exaggerating the difficult
market conditions.”

The group’s figures also examine

store sales, comparing receipts from
the same outlets on a year-to-year
basis. Comparable sales for the group
increased 0.9%, with growth of 2.9%
for HMV offset by a 3.7% decline at
Waterstone’s.

Despite the vagaries of the market,
the group pressed ahead with a new
U.K. flagship store for Waterstone’s in
London’s Piccadilly; HMV also recent-
ly opened a major new outlet on near-
by Oxford Street, as well as major
stores in Frankfurt, New York, and
Kobe in Japan. In total, 28 new HMV

newsline...

THE NATIONAL MUSIC PUBLISHERS’ ASSN. (NMPA) and its subsidiary,
mechanical collection group the Harry Fox Agency (HFA), plan to reor-
ganize at the top. The move—understood to have been approved at an
NMPA board meeting June 28 in Los Angeles—will see

ll] Ed Murphy, currently president/CEO of the NMPA and

will be appointed at the HFA.

There are indications that a new HFA chief could be in
place by Sept. 1. Murphy would not comment beyond
saying that “both operations are continuously looking
to improve their operations.”

Until the mid-"80s, the HFA had its own day-to-day head; Murphy took
responsibility for both organizations shortly after his arrival in 1984. Mur-
phy has been a leading figure worldwide in lobbying for legislative pro-
tection of rights for publishers and songwriters and has led the NMPA in
negotiating new mechanical royalty rates in the U.S. IRV LICHTMAN

MP3.COM and the Recording Industry Assn. of America (RIAA) exchanged
legal motions July 11 on issues of willfulness and statutory damages. The
move signals that tensions between the parties are not over, despite set-
tlement and licensing pacts reached last month between MP3 and two of
the original plaintiffs in the suit, BMG and Warner Music Group.

The RIA A motion, served on behalf of remaining plaintiffs EMI, Sony,
and Universal Music Group, argues that the MP3.com infringement of
their copyrights was “willful,” according to a source, setting the stage
for a higher award of damages. An RIA A spokeswoman says the motion
will be filed Friday (21) with the judge in the case, and a hearing on the
motions will be held July 28 in U.S. District Court in New York.

An MP3.com spokesman said executives were unavailable for comment.

U.S. Distriet Judge Jed Rakoff issued a summary judgment in May
that MP3.com’s My.MP3 service violated the labels’ copyrights, sending
the case into the current penalty phase. The trial date is Aug. 28.

“Settlements could still happen,” the RIA A spokeswoman says, “but we
expect to be in court on July 28.” MARILYN A. GILLEN

STEPHEN HUTTON, Kid Rock’s former manager, has filed a federal suit
against the rap/rock star and his personal service corporation, Top Dog
Records Inc., for breach of contract and unjust enrichment. In the action,
filed July 10 in U.S. District Court in New York, Hutton seeks damages
of at least $4 million. Hutton claims that Kid Rock (real name Robert J.
Ritchie) failed to pay significant personal management commissions and
that he abruptly terminated Hutton June 28, in violation of a 1996 man-
agement agreement. A spokeswoman for Atlantic Records, Kid Rock’s
label, did not return a call seeking comment. CHRIS MORRIS

BUSINESS-TO-BUSINESS WEB SITE AMPLIFIED.COM is to begin reporting
the sale of digital downloads from its retail accounts to SoundScan. The
deal is an extension of the company’s 4-year-old agreement with Sound-
Scan to report physical album sales. Reporting from participating E-tail-
ers is expected to begin with the EMI Recorded Music digital download
test, which launches Tuesday (18). EILEEN FITZPATRICK

NAPSTER HAS HIRED Keith Bernstein as VP of operations. Bernstein was
senior director of operations at Universal Music Group’s Global E unit,
where he worked on developing accounting and payment procedures for
the sale of digital downloads. Based in San Mateo, Calif., he reports to
Napster COO Milton Olin. EILEEN FITZPATRICK

AMERICA ONLINE (AOL) says it will deploy RealNetworks’ software through-
out its network and incorporate the company’s streaming media technolo-
gv into AOL 6.0, due later this year. Under the agreement, terms of which
were not disclosed, RealPlayer will be distributed with AOL’s Netscape
browser and via Netscape’s Web site. RealNetworks will also distribute
AOL’s free Web radio player Spinner and bundle software with its
RealPlayer, enabling users to easily sign up for AOL. MARILYN A. GILLEN

HFA, retain that title at the NMPA, while a new chief

= —

stores opened and six were closed, for
a worldwide total of 297 outlets.
Waterstone’s maintained its net figure
of 208 stores by opening eight outlets
and closing the same number.

In Europe, HMV’s sales grew
13.9% to 558.4 million pounds ($845.2
million). In North America, sales were
up 6.6% to 185.4 million pounds ($280.5
million), while Asia-Pacific enjoyed
healthy returns, up 19% to 242.5 mil-
lion pounds ($366.9 million).

Giles says, “I think it has been a
stunning year for HMV, and I'm real-
ly pleased with the performance of all
our businesses around the world
because—as you know from [Interna-
tional Federation of the Phonographic
Industry] data—worldwide, the music
markets have not been easy. In all
three of the major music markets in

STAYING POWER, NEW USES FOR MP3 FORMAT

(Continued from page 8)

ished yet, but it’s likely that it will be
based on a small annual minimum
sum and a percentage.”

Among the company’s 100 or so
clients are Apple, Beatnik, EMusie,
Earjam, Microsoft, Mjuice, and
MusicMatch (in which Thomson is a
shareholder). The majority of clients
are based in the U.S., but markets in
Asia, including South Korea, are
becoming increasingly important to
MP3Licensing.

Without divulging details, the com-
pany says that it can apply a number of
fee models. One model involves a
$15,000 annual minimum and various
royalty arrangements for the individ-
ual encoders and decoders.

Linde says additional staffers are
being hired to accommodate the cur-
rent growth in demand. “People com-
plain to us that we’re not quick enough.
We don’t have enough people, so we're
in the process of enlarging the team.
We have been surprised by the
demand, and we are trying to keep up,”
he says.

When asked if he continues to have
faith in MP3 as a sound carrier, Linde
says, “Over 5 million people with
hardware players can’t be ignored.

which we operate—the U.K,, Canada,
and Japan—the markets have been
pretty sluggish, but in those markets,
we have had good sales and [good]
market-share performance.”

Giles believes HMV’s management
is the key to achieving the figures.
“I’'m delighted with the performance
of senior HMV management, who 1
think have done a truly excellent job in
difficult conditions,” he tells Billboard.
“We've refused to participate in some
of the suicidal pricing policies that oth-
ers have done. We all love music, but I
think we [at HMV] have a focus that
we have got to be incredibly good
retailers, and I think that, above all, is
what differentiates HMV from other
businesses in the market.”

Examining the disappointing year
with Waterstone's, Giles points to “a

number of structural changes in the
book market which have been very
unhelpful.” He also says that some
“necessary internal changes” led to
disruption. “In one or two cases, we
did not manage those changes as well
as we would have liked,” he confesses.
“So, if you put the two businesses
together, then overall it was a pretty
reasonable result.”

On the new-media side, the compa-
ny reported the “successful launch of
four new Web sites during the year
and the development of a proven ful-
fillment and support infrastructure.”

Adds Giles, “Overall, the perfor-
mance of the group, combined with the
development of a proven E-commerce
offering, leaves the group well posi-
tioned to meet its goal of becoming a
multichannel music and books retailer.”

It’s always hard to make statements
that there will be nothing else than
MP3, but it will likely exist much
longer than we all have anticipated
until now. Listening tests show that
people manage to distinguish original
from compressed music, but only a
small percentage can actually distin-
guish between compressed formats.”

With so many new MP3-enabled
technologies emerging, the offering
by PLC gives a literal meaning to the
term “plug and play.” Co-created by
Fraunhofer and Munich-based infor-
mation technology firm PolyTrax,
PLC is capable of compressing music
from a CD player into MP3 quality
and making it accessible through the
electricity system in a house, the com-
panies say.

With the service, music extracted
from a disc in a normal CD player is
compressed and encrypted by an
MP3 encoder, which connects a hi-fi
system to the wall. By way of electri-
cal circuits in the decoder, the MP3-
quality music is then dispersed into
the electricity system. The music can
then be accessed by an audio device
with an MP3 decoder, which can be
plugged into any socket.

GROWTH OF DVD IS FOCUS OF VSDA CONFAB

(Continued from page 6)

line enemies are apathy, a reluctance
to use vision, and a shyness about
strategic development,” he said.
“These are all in our own control.”

In addition, he urged retailers to
develop a plan in which they would be
“neighborhood hubs for digital deliv-
ery of movies into the home.” Retail-
ers should use the Internet as a direct
link to their customers by setting up
online reservations and the streaming
of previews, he said.

Andersen challenged retailers to
increase the amount of video watching
time from its current 10% of total tele-
vision viewing time to 15%. ‘“This must
be the first challenge we undertake as
an industry this decade,” he said.

Also at the convention, Andersen
unveiled the video awareness adver-
tising campaign that was first pro-
posed more than five years ago. The
VSDA has committed more than $1
million to the campaign, which uses
the tag line ‘Just Don’t Sit There. Rent
Something.” The campaign is expect-

ed to be tested in two undetermined
markets during the fourth quarter.

Andersen’s call to action comes at a
time of declining membership for the
trade organization, as evidenced by low
attendance and participation at this
year’s show, which was moved from the
Las Vegas Convention Center to the
smaller Venetian Hotel and Sands
Expo. Fewer than 200 companies
exhibited on the floor, with Warner
Home Video, New Line Home Video,
and Buena Vista Home Video the only
major studios present. Last year, 225
companies exhibited, a decline from
300 in 1998. Some at the show estimat-
ed the total number of attendees at
3,000 to 5,000, a considerable drop from
the 12,000 that the VSDA said attended
the 1999 Los Angeles show: The VSDA
did not have final attendance numbers
by press time.

The VSDA Convention will return
to the Venetian Jan. 7-9, 2001, in con-
junction with the Consumer Electron-
ics Show.

Another PLC service involves a
gateway that connects the phone sys-
tem with the electricity system,
enabling Web browsing on a comput-
er connected with any electric socket
in the house.

Thomas Weninger, European sales
manager of consumer products at
PolyTrax, says, “The commercializa-
tion of the music part of this depends
on the availability of cheaper real-time
MP3 encoders. We're actively search-
ing for [hardware manufacturers] for
them to integrate our technology. MP3
isn’t a high-end quality format, so 1
don’t think we have a good opportuni-
ty to attract hi-fi manufacturers. But
there are consumers who aren’t nec-
essarily hi-fi freaks.”

PolyTrax has yet to find a hard-
ware manufacturer for its new tech-
nology, and no launch date has been
set for PLC.

SUPREMES TOUR

(Continued from page 6)

ducers brought in latter-day Su-
premes Scherrie Payne and Lynda
Laurence (who had never previously
performed with Ross), amid published
claims that Ross was offered $20 mil-
lion to tour and Wilson only $2 million.

TNA’s Fogel refuted Wilson’s
claims (BillboardBulletin, April 4),
but a pall was cast on the tour that
was never extinguished.

It appears that miscalculations
were made somewhere along the line
—be it overestimations of Ross’ draw-
ing capacity or overzealous ticket pric-
ing. The tour was booked mostly for
venues with capacity exceeding
15,000; however, dates have averaged
less than 8,000 in attendance. Ticket
prices ranged from close to $40 to as
much as $250—and although Fogel
has asserted that the $250 ducats usu-
ally sold first, many fans were likely
turned off by sticker shock.

What is known is this: 12 dates
were in the books before the cancella-
tions started, highlighted by such
shows as Philadelphia (which grossed
$692,859), Detroit ($584,449), and a
date at New York’s Madison Square
Garden that was projected to gross
more than $1 million. However, other
dates stiffed, drawing fewer than
5,000, and the tour has averaged less
than 50% capacity.
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SMITHSONIAN PLUMBS FOLK RICHES ON ‘BROADSIDE’ BOX

(Continued from page 11)

“The Best Of Broadside” includes
versions of the songs made in Cun-
ningham and Friesen’s apartment, as
well as more professional sessions cut
at the studio run by Folkways propri-
etor Moses Asch. Much of the materi-
al appeared on Folkways’ series of
“Broadside Ballads” albums released
in the '60s, "70s, and ’80s, but the set
also includes several unreleased
tracks. The collection, distributed
through Port Washington, N.Y.-based
Koch International, retails for $69.99.

Tom Paxton, whose work is well-
represented on the set, recalls that the
sessions were rough-hewn at best.
“‘Recording’ is almost too formal a

word. I mean, you would sit around
Gordon and Sis’ living room and sing
into a tape recorder. Then later, they
got a bunch of us together in the ‘spa-
cious’ Folkways studio, which was like
atwo-seater; tiny. We just crammed in
there around a microphone and sang.
They weren’t what you'd call Holly-
wood recording sessions.”

Virtually every important singer/
songwriter of the American folk
revival is heard on the collection,
including Bob Dylan (who recorded his
sides under the pseudonym Blind Boy
Grunt), Phil Ochs, Paxton, Pete
Seeger, Peggy Seeger, Mark Spoel-
stra, Peter La Farge, Malvina

HOTI00

SPOTLIGHT

by Silvio Pietroluongo

MATCHBOX STRIKES: Matchbox twenty lays claim to the No. 1 posi-
tion on The Billboard Hot 100, as “Bent” (Lava/Atlantic) equals last issue’s
6-1 jump by Vertical Horizon’s “Everything You Want” (RCA). “Bent”
scans 50,000 units and earns the Greatest Gainer/Sales designation even
though this is its first full week at retail, because it entered the Hot 100
Singles Sales chart prematurely on street-date violations. Matchbox
twenty bypasses Vertical Horizon on the sales chart as well, despite the
latter’s 40% gain in sales in the single’s second week of release (41,000
units).

“Bent” is Atlantic’s first No. 1 hit on the chart since Brandy’s “Have
You Ever?” in January 1999. It has been much longer since two songs that
enjoyed success on either the mainstream or modern rock charts have
been No. 1 in back-to-back weeks. This last occurred in July 1991, when
“(Everything I Do) I Do It For You” by Bryan Adams (A&M), which hit
No. 10 on the mainstream rock chart, followed EMF’s “Unbelievable”
(EMI), which peaked at No. 3 on the modern rock chart.

It was during that same summer that rock tracks last held the top two
spots on both the Hot 100 and the sales chart. In the Aug. 24, 1991, issue,
Adams was No. 1 on the Hot 100 and Lenny Kravitz’s “It Ain’t Over "Til
It’s Over” (Virgin) ranked No. 2. Three weeks earlier, Adams’ “Do” was
the No. 1 selling single in the country, with Guns N’ Roses at No. 2 with
“You Could Be Mine” (Geffen). If having an Adams ballad on the rock chart
is not enough to show how the music climate has changed in nine years,
then the sales totals from 1991’s top-selling singles sure do. “Do” scanned
395,000 units, and “Mine” moved 85,000. In fact, the top seven songs on
that week’s sales chart scanned more than “Bent’s” current leading total.

MIDSUMMER SHUFFLE: This is the third consecutive week that
we've had a different No. 1 song on the Hot 100, as matchhox twenty
replaces Vertical Horizon, which replaced Enrique Iglesias’ “Be With
You” (Interscope). That’s the longest stretch on the chart since July of
last year, when we had a four-week span of rotating No. 1’s starting with
Jennifer Lopez’ “If You Had My Love” (550 Music/550-Work) on July 10,
1999, and continuing through July 31 with “Bills, Bills, Bills” by Destiny’s
Child (Columbia), “Wild Wild West” by Will Smith Featuring Dru Hill
& Kool Mo Dee (Columbia), and “Genie In A Bottle” by Christina Aguil-
era (RCA).

SHORT LEASH: Baha Men enter the chart at No. 99 with “Who Let
The Dogs Out” (S-Curve/Sheridan Square/Artemis), becoming the low-
est-ranking Hot Shot Debut in the history of the Hot 100. The previous
low belonged to an act named after something else you need to take out
of the house, Garbage, which debuted at No. 97 in the July 29, 1995, issue
with “Vow” (Almo Sounds/Geffen).

MILESTON E: Continuing with the July theme of the above items, I
conclude with the recognition of Billboard’s 60th anniversary of tracking
the hits of the nation. In the July 27, 1940, issue, Billboard introduced the
Best Selling Retail Singles chart, which was the first national chart to
rank the popularity of songs by individual artists. Prior to this chart,
songs were ranked based on the combined popularity of the tune among
the many different versions recorded, as it was a standard practice then
to have a song covered by several different artists. The first No. 1 single
in that issue belonged to Tommy Dorsey and his Orchestra (featuring
lead vocals by Frank Sinatra) with “I'll Never Smile Again” (Victor).

‘The message was
the most important
thing, what these
people were saying

- JEFF PLACE -

2

Reynolds, Buffy Sainte-Marie,
Richard Farina, Janis Ian, and Arlo
Guthrie.

The first commercial recording of
Dylan’s “Blowin’ In The Wind,” by the
New World Singers, is included, as are
definitive performances of Paxton’s
“What Did You Learn In School
Today?,” Reynolds’ “Little Boxes” and
“What Have They Done To The
Rain?,” La Farge’s “The Ballad Of Ira
Hayes,” Pete Seeger’s “Waist Deep In
The Big Muddy,” and Ochs’
“Changes,” to name a few.

The set features topical songs
addressing virtually every social and
political issue of Broadside’s times,
including nuclear disarmament, civil
rights, the Vietnam War, women’s
rights, and labor issues.

“The Best Of Broadside” will come
in a slipcased package housing a spi-
ral-bound 150-page book containing
essays, lyries to all the songs, bio-
graphical sketches of the performers,
and rare photos and artwork.

The set was co-produced by Smith-
sonian archivist Jeff Place—who won
two Grammys for Smithsonian Folk-
ways’ 1997 reissue of Harry Smith’s
“Anthology Of American Folk
Music”—and Ronald D. Cohen, an
Indiana University Northwest history
professor who edited “Red Dust And
Broadsides,” a 1999 “joint autobiogra-
phy” of Cunningham and Friesen pub-
lished by the University of Massachu-
setts Press.

Place says the boxed set was for-
mulated as an homage to Broadside
magazine and its editors rather than
merely an anthology of the protest
music issued on Folkways.

“I sat down and read all 187 issues
[of Broadside] cover to cover, twice
through,” Place says. “When I start-
ed talking to people, there was such
respect for these two people and the
work that they did. That’s why it
evolved [into this].”

Place notes that while Broadside
“got the rep as the place togo. . . if you
wanted to find really new, cutting-edge
songs,” its proprietors always put the
emphasis on what the songs said, not
on who wrote them.

“For Sis and Gordon, the message
was the most important thing, what
these people were saying,” he says. “If
you look at Broadside, the magazine
itself had very little biographical infor-
mation about the writers.”

Paxton says that Friesen, who died
in 1996, and Cunningham, who is 91,
offered a remarkable platform to
Broadside’s writers.

“It gave us a forum that was unique
in its time and is no longer there for
other young writers who want to write
topically,” the musician says. “It was
so amazing to have that outlet . . . The
songs could find an audience, and that
was phenomenal.”

Smithsonian Folkways marketing
director Brenda Dunlap acknowledges
that “The Best Of Broadside” is “‘def-

initely a harder sell than the ‘Antholo-
gy Of American Folk Music.” Part of
it is that the point on this [set] is not
always happy. The ‘Anthology Of
American Folk Music’—pretty much
anyone can enjoy that at any time.
This has some very salient political
points to it and social commentary.”

Besides targeting the music press
with the set, Dunlap says, the label will
promote the box to “alternative intel-
lectual periodicals,” citing as examples
Mother Jones and The Nation.

Smithsonian Folkways also plans to
target retail chains like Borders and
Barnes & Noble. “We'll be getting local
scholars and musicians to talk about
the set in an evening event,” Dunlap
says.

Academia will also be a focal point,
she adds. “We will be doing mailings
of information on this to professors of
Ameriean history and trying to get
them to use it as a course resource.”

A dedicated Web site, bestofbroad-
side.com, will be fully operational by
street date.

“There are going to be slide shows,
hopefully, of some of the Broadside
hootenannies,” Dunlap says of the site.
“There’s going to be footage from one
of the Broadside tribute concerts,
some audio interviews with Sis Cun-
ningham . . . I also found an interview
recently with Pete Seeger, talking
about Broadside. There will be song
samples from the set, and we will also
have three bonus tracks [not on the
set].”

Allen Larman, roots music buyer at
the Rhino Records retail store in L.A.,
has placed a hefty order for 30 copies
of “The Best Of Broadside,” anticipat-
ing demand for the set. “There’s been
such a resurgence of folk music in the
last few years,” Larman says. “This is
the next level in folk music after [the
Harry Smith anthology].”

JAMES HILL DIES AT 83

(Continued from page 6)

male a cappella group at the Fairfield
Baptist Church in Nashville. The group
made its radio debut at the city’s WSIX
in the '30s and first recorded in 1941,
eight years before Hill was recruited
by group leader Sam McCrary. Also in
the group were “Preacher” Jones and
bass singer Isaac Freeman, whose
vocal style branded the group’s trade-
mark harmonies.

The group split in 1950 and—with
the exception of a brief reunion to
record an album in the mid-'60s—
wasn’t heard from until a landmark
reunion in 1980. Hill and Freeman also
founded and performed

Most recently, Hill's voice was heard
with the group on “New Jerusalem,” a
track on the forthcoming BNA release
by country soloist John Rich, formerly
of Lonestar. “It was hard not to be
taken with his overpowering soul,” says
Rich. “He said a prayer in the studio
before we recorded ‘New Jerusalem,’
and you just knew God was hanging on
his every word. I feel honored to have
his voice on my album.”

Hill's countenance and prayerful
spirit are trademarks for which he will
long be remembered, says Breeden.
“We inducted them into our Gospel

Music Hall of Fame in

with the Skylarks.
Prior to the reunion,

Hill worked in Nashville

as a sheriff’s deputy and

‘It was hard
not to be taken

1999, and they were
present. If I remem-
ber correctly, James
was in a wheelchair: 1

li ant. For : . . b ting th
time, he operated o WEIER Ris e S
funeral home and a overpowering music and their lives.
re:dtaurant. He alt%o l’ You can -tell_w}_len
m ela_n appete‘??ancegs sou some(t)}rllg is smg}llng
a police officer in something ey
Robert Altman’s film - JOHN RICH - haven’t experienced,

“Nashville.”

In 1990, the Fairfield
Four signed to Warner Bros. in
Nashville and began touring with Lyle
Lovett & the Nashville Bluegrass
Band. The group’s 1998 album,
“Wreckin’ The House,” is the final pro-
Jject on which Hill participated.

As a member of the group, Hill is
being remembered and honored by
both the religious and secular music
industries as a cornerstone of the
gospel jubilee style of singing. “The
Fairfield Four is unquestionably one of
the pillars of this music community, as
evidenced by the number of people
who have called upon them for collab-
orative involvement,” says Gospel
Music Assn. president Frank Breeden.

In addition to the aforementioned
artists, Breeden says, the Fairfield
Four worked with Aretha Franklin,
Sam Cooke, and Marty Stuart, the lat-
ter of whom enlisted the quartet to
participate in a 1999 tribute special to
Johnny Cash in New York.

“I think [they] represent what the
world has seen as the best side of
gospel—a very versatile, easy to work
with, enjoyable, and unique-sounding
group that, upon call, is ready and fun
to work with,” Breeden says.

but when these gen-
tlemen would sing, you
could tell that there was a gospel inside
their soul.”

Breeden’s memories include a
phrase often invoked by Hill on such
occasions. “At the end of their [awards
show] performance and before they
exited the stage, James uttered, ‘Pray
forus, a sort of prayer or phrase which
is pretty standard in [closing] church
worship services, especially through-
out the South. That struck me as some-
thing very old school. They are from
the old school, but it’s the real school.”

Among its many honors, the group
was awarded a National Fellowship by
the National Endowment for the Arts
in a ceremony held in Washington,
D.C.

The Fairfield Four’s 1997 release,
“I Couldn’t Hear Nobody Pray,” was
honored with a Grammy for best tra-
ditional soul gospel recording. The re-
maining group members are Free-
man, Wilson Waters, Joe Rice, and
Robert Hamlett.

Funeral services were held July 10
at Nashville’s Temple Baptist Church,
where Hill was a deacon. He is sur-
vived by his wife, Ethel, and five chil-
dren.
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7 | 0| 4 | HREESMARA e SMOKE CLEARS SIKTY 6, SXTY 1 | g - R AR ST o 1003175 AYZIE BONE PRESENTS MO THUGS ll: THE MOTHERSHIP | 45
18 | 11 4 3 BUSTA RHYMES FLIPMODE/ELEKTRA 62517*/EEG (12.98/18.98) ANARCHY 4 L 7 8 | VITAMIN'C @ futTmn o2¢00fEEc (1181795 VITAMING | 29
4| 73| 6 12 | CARL THOMAS @ BAD BOY 73025/ARISTA (10.98/17.98) EMOTIONAL 9

19 | 17 12 3 NEXT ARISTA 14643* (10.98/17.98) WELCOME Il NEXTASY | 12
75 | 81 72 79 | GODSMACK A? REPUBLIC 153190/UNIVERSAL (11.98/17.98) GODSMACK | 22

20 | 21 20 6 VARIOUS ARTISTS WARNER BROS/ATLANTIC/ELEKTRAVARISTA 62529/E€G (12.98/18.98)  TOTALLY HITS 2 13
76 | 69 | 58 3 K.D. LANG WARNER BROS. 47605 (12.98/18.98) JNVINCIBLE SUMMER | 58
21 | A4 19 | 32 | SISQO A* DRAGON/DEF SOUL 546816/IDIMG (12.98/18.98) UNLEASH THE DRAGON 2 77 | 76 | o7 58 | BLINK-182 A° MCA 111950 (12.98/18.98) ENEMA OF THE STATE 9
22 | 25 | 24 | 11 | TONI BRAXTON A LAFACE 26069/ARISTA (11.98/18.98) THE HEAT 2 78| 63 | — 2 SISTER HAZEL UNIVERSAL 157883 (11.98/17 98] FORTRESS | 63
23 | 22 ] 21 | Al | STING A’ &M 450443/INTERSCOPE (12.98/18.98) BRAND NEW DAY | 15 79 | 88 | 94 | 11 | DISTURBED GIANT 24738 WARNER BROS. (11.98/17 98) THE SICKNESS | 79
24 | 23 | 18 | 56 | SANTAMNA &' aRisTA 19080 (11.98/18.98) SUPERNATURAL | 1 80 | 78 | 65 | 6 | SOUNDTRACK 5050 DEFSONY MUSIC SOUNDTRAX 61076+/CRG (11 98 EX/17.98)  BIG MOMMA'S HOUSE | 41
25 | 20 15 9 SOUNDTRACK A HOLLYWOOD 162244 (12.98/18.98) MISSION: IMPOSSIBLE 2 2 2L | 8 | 73 | 27 | VERTICAL HORIZON ® rch 67618 (10.98/16.95) B EVERYTHING YOU WANT | 40
A ; ’ DEFTONES MAVERICK 17667MWARNER BR05, (3 98/17.99) WHITE PONY ’ 82 |72 | & 3 JURASSIC 5 RAWKUS 49D664*INTERSCOPE (8.98/12.98) QUALITY CONTROL | 43
27 | 26 | 26 | 45 | DIXIE CHICKS A° MONUMENT 69678/SONY (NASHVILLE) (11.98 EQ/17.98) FLY 1 83 | 82 | 75 | 10 | MARY MARY CarcoLUMBIn 637400CRG (10.98 EQ16.98) THANKFUL | 59
29 34 57 | RED HOT CHILI PEPPERS A® WARNER BROS. 47386+ (10.98/17.98)  CALIFORNICATION 3 8 | 79 62 3 PEARL JAM EPC 63665° (11,98 EQ/17.98) BINAURAL 7
B |3 33 23 | DMXA” RUFF RDERS/DEF JAM 546933%IDIMG {12. 38718 38) ~-AND THEN THERE WAS X ! 85 5 | — 2 DEF SQUAD DEF SQUAD/DREAMWORKS 25011 4INTERSCOPE (11 98/17.98)  DEF SQUAD PRESENTS ERICK ONASIS 53
| 27| 3| s | MY s WHITNEY: THE GREATEST HITS | 5 86 | 87 | 81 | 27 | STONE TEMPLE PILOTS @ ATLANTIC 83255/AG (10.98/16.98) NO.4 | 6
@ 36 | 53 | 33 | JESSICA SIMPSON A COLUMBIA 69096/CRG (11.98 EQ/17.98) SWEET KISSES | 31 87 | 88 | 78 | 186 {E&fHO%gEgT §I0F 5001 5#/PRIORITY (11.0gr17.08)  WAR & PEACE VOL. 2 (THE PEACE DISC) | 3
32 | 32 | 32 | 46 | CHRISTINA AGUILERA A° RCA67690 (11.98/17.98) CHRISTINA AGUILERA | 1 107 | 104 | 61 | SHEDAISY A LYRIC STREET 165002/HOLLYWOOD (10.98/16.98) THE WHOLE SHEBANG | 70
33 | 39 | 36 | 50 | MACY GRAY A?EPIC 63490* (11.98 EQ/17.98) BB ONHOW LIFEIS | 4 89 | 93 | 101 | 26 | IDEAL NOONTIME 47882/VIRGIN (10.98/16.98) IDEAL | 88
34|30 | 27 8 | BIG TYMERS CASH MONEY 157673/UNIVERSAL (11.98/17.98) | GOT THAT WORK | 3 90 | 90 | 80 | 52 | SLIPKNOT A | AM 86554ROADRUNNER (11.98/17.98) SLIPKNOT | 51
O e R (R A B, R D e e e T 91 | 86 | — | 2 | BROTHALYNCH HUNG BLACK MARKET 4321 (11.98/17.98 EBK4 | 86
3% | 35 | 31| 28 | AV ZA o stssomG (2ogiese  VOL 3. LIFE AND TIMES OF S. CARTER | | 101 | 103 | 32 | INCUBUS @ mmorraL 63s52/€pic (11.98 EQ/16.98) MAKE YOURSELF | 62
37| B 25 7 DON HENLEY A WARNER BROS. 47083 (12.98/18.98) INSIDE JOB 7 98 | 113 | 15 | COMMON MCA 111970* (11.98/17.98) LIKE WATER FOR CHOCOLATE 16
38 | 40 | 35 | 80 | KID ROCK A®TOP DOG/LAVA/ATLANTIC 83119%/AG (12.98/18.98) DEVIL WITHOUT A CAUSE 4 94 [ 8 | 71 3 VARIOUS ARTISTS EPITAPH 86588 (4.98 CD) PUNK O RAMA #5 | 71
39 | 41 | 38 | 35 | FAITH HILL A® WARNER BROS. (NASHVILLE) 47373/WRN (12.98/18.98) BREATHE 1 95 | 65 | — 2 KOTTONMOUTH KINGS SURBURBAN NOIZE 21480/CAPITOL (10.98/16.98) HIGH SOCIETY | 65
40 | 37 30 7 A PERFECT CIRCLE @ VIRGIN 49253* (11.98/17.98) MER DE NOMS 4 9% | 94 | 83 62 | TIM MCGRAW A° CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1
41 | 28 | 22 | 4 | SOUNDTRACK @ GHET-0-VISION/LAFACE 26080*/ARISTA (11.98/17.98) SHAFT | 22 97 | 92 | 90 | 128 | DIXIE CHICKS A® MONUMENT 68195/SONY (NASHVILLE) (10.98 £Q/17.98) WIDE OPEN SPACES | 4
42 [ 42 [ 37 | 7 | LEE ANN WOMACK @ wca NASHVILLE 170099 (11.98/17.98) I HOPE YOU DANCE | 17 98 | 9% | 91 | 58 | LONESTAR A"BNA67762RLG (10.98/17.58) LONELY GRILL | 28
43 | 24 [ 39 | 41 | MARC ANTHONY A? COLUMBIA 69726%/CRG (11.98 EQ/17.98) MARC ANTHONY 8 99 | 9l 98 | 15 | ALICE DEEJAY REPUBLIC 157672/UNIVERSAL (11.98/17.98) WHO NEEDS GUITARS ANYWAY? | 76
44 | 38 | 28 11 | CYPRESS HILL A COLUMBIA 63990*/CRG (11.98 EQ/18.98) SKULL & BONES 5 100 | 103 | 86 19 | BLOODHOUND GANG A REPUBLICGEFFEN 490455/INTERSCOPE (12.98/1898)  HOORAY FOR BOOBIES 14
45 | 43 | 82 3 BILLY GILMAN EPIC (NASHVILLE) 62086/SONY (NASHVILLE) (7.98 EQ/11.98) ONE VOICE | 43 100 | 97 | 88 | 32 | EIFFEL 65 A? REPUBLIC 157194/UNIVERSAL (12.98/18.98) EUROPOP 4
46 | 48 | 99 14 | PINK @ LAFACE 26062/ARISTA (11.98/17.98) CAN'T TAKE ME HOME | 26 102 8 | 74 4 SOUNDTRACK ISLAND 542793/IDJMG (17.98 CD) GONE IN 60 SECONDS | 69
47 | 46 [ 40 [ 10 | 504 BOYZ NO LIMIT 50722*/PRIORITY (11.98/17.98) GOODFELLAS | 2 115 | 125 | 6 | LARA FABIAN COLUMBIA 69053/CRG (11.98 EQ/17.98) LARA FABIAN | 101
48 | 50 | 44 | 9 | MANDY MOORE @ 550 MUSIC 62195/EPIC (11.98 EQ/16.98) | WANNA BE WITH YOU | 21 104 | 105 [ 100 | 5 | VARIOUS ARTISTS ARISTA 14647 (11.98/17.98) ULTIMATE DANCE PARTY 2000 | 70
49 | 49 | 46 | 60 | BACKSTREET BOYS @' JIvE 41672 (11.98/18.98) MILLENNIUM 1 105 | 109 | & 11 | MYA @ UNIVERSITY 490640*/INTERSCOPE (12.98/18.98) FEAR OF FLYING 15
50 | 56 | 55 | 13 | NO DOUBT A TRAUMA 490441*INTERSCOPE (12.98/18.98) RETURN OF SATURN | 2 106 | 106 | 84 | 18 3&9\5\&%6}?9{)‘%0‘(11.98/17,98) LATEST GREATEST STRAITEST HITS | 2
51 | 54 | 54 | 33 | ENRIQUE IGLESIAS A INTERSCOPE 490540 (12.98/18.98) ENRIQUE | 33 107 | 102 | 96 8 PHISH ELEKTRA 62521/EEG (11.98/17.98) FARMHOUSE 12
52 47 41 pi) JAGGED EDGE A 50 SO DEF/COLUMBIA 69862/CRG (11.98 EQ/17.98) J.E. HEARTBREAK 8 108 | 95 75 4 SINEAD O'CONNOR ATLANTIC 83337/AG (11.98/17.98) FAITH AND COURAGE 55
53 | 51 48 9 AVANT MAGIC JOHNSON 112069/MCA (11.98/17.98) MY THOUGHTS | 45 109 | 99 87 94 1 GOO GOO DOLLS A’ WARNER BROS. 47058 (10.98/17.98) DIZZY UP THE GIRL 15

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,01

00 album units {Gold). A RIAA certification for net shipment of 1 mitlion units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral

following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro).

A Certification of 200,000 units {Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ,
wholesale prices. Greatest Gainer shows Chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker

and all other CD prices, are equivalent prices, which are projected fom

Impact shows albums removed from Heatseekers this week. ENindicates past or present Heatseeker title. © 2000, Billboard/BP1 Communications, and SoundScan, Inc.
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Zz z z =
Sy = Oy =]
x x |2 = = x x (£ : xE=
248 |28 |29 | €<| aRrTIST TITLE | 23 28|58 ($g | €2 ARTIST TITLE | 58
F2 |33 Q2| 25| IMPRINT & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 88 E2 |35 | K2 28| iMPRINT & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) g
110 | 114 | 110 | 34 | KORN A’ IMMORTAL 63710%/EPIC (11.98 EQ/17.98) ISSUES 1 156 | 151 | 153 9 HANSON @ MOE/ISLAND 542383/IDiMG (11.98/17.98) THIS TIME AROUND 19
@ 133 | 146 g %&Egg%gﬁ&y}%ﬁw WOW GOLD: 30 LANDMARK CHRISTIAN SONGS OF THE 70'S, 80'S AND 90'S | 111 157 | 134 | 181 3 SOUNDTRACK ELEKTRA 62512/€EG (12.98/18.98) ME, MYSELF & IRENE | 134
VARIOUS ARTISTS ® ] "
122 | 111 | 109 27 ffLOANlT)Ib g:f;ZlG/AG S = THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 51 158 | 161 | 152 15 INTEGRITYAHORD 63840EPIC (19 96 EQ21.58) WOW WORSHIP ORANGE: TODAY'S 30 MOST POWERFUL WORSHIP SONGS 65
159)| 180 | 177 | 12 | SON BY FOUR A SONY DISCOS 83181 (10.98 £Q/15.98) BH SON BY FOUR | 94
113 | 104 | 92 | 21 | JRICK DADOY @ s7svac (0081705 BOOK OF THUGS: CHAPTER AK., VERSE 47 | 26
160 | 159 | 164 | 8 DIDO ARISTA 19025 (10.98/16.98) NO ANGEL | 144
114 ( 100 | 93 14 | BIG PUNISHER LOUD/COLUMBIA 63843¥/CRG (11.98 EQ/17.98) YEEEAH BABY 3
115 | 116 | 124 | 26 | KITTIE NGSHERIDAN SQUARE 751002/ARTENS (10.9/16.98) B spiT |79 (161)] 175 | 173 | 11 | S CLUB 7 POLYDOR 543103/INTERSCOPE (11.98/17.98) R SCLUB7 | 112
16 | 119 | 116 | 4 | LFOA arista 14605 (11.98/17.98) LFo | 21 162 | 157 | 130 6 IRON MAIDEN PORTRAIT/COLUMBIA 62208/CRG (11.98 EQ/17.98) BRAVE NEW WORLD | 39
(LL7)] 130 | 144 | 14 | CAT STEVENS AaMUTV 541387/UNVERSAL (11.9517.98)  THE VERY BEST OF CAT STEVENS | 117 163 | 165 | 161 | 7 | PLUS ONE 143/ATLANTIC 83329/AG (10.98/16 98) IHERROMISE | 6
1us | 117 | 117 7 DYNAMITE HACK WOPPITZER/FARMCLUB.COM 157884/UNIVERSAL (11.98/17.98)  SUPERFAST | 84 164 | 162 | 166 | 35 | VARIOUS ARTISTS A WARNER BROS /ELEKTRA 14625/ARISTA (11.98/17.98)  TOTALLY RITS 14
119 | 108 | 95 | 3 | MC EIHT H0O-BANGIN' 50103/PRIORITY (10.98/16.98) N' MY NEIGHBORHOOD | 95 181 | 189 | 21 | SONIQUE FARMCLUB.COMREPUBLIC 157536/UNIVERSAL (12.98/18.98) [ HEAR MY CRY | 67
120 | 122 | 114 | 33 | METALLICA A‘ ELEKTRA 62463/EEG (18.98/24.98) S&M 2 166 | 163 | 159 | 56 | SARAH MCLACHLAN A’ ARISTA 19049 (11.98/17.98) MIRRORBALL | 3
121 | 120 | 123 | 27 | TOBY KEITH @ DREAMWORKS (NASHVILLE) 450200/INTERSCOPE (1098/16.98)  HOW DO YOU LIKE ME NOW?! | 85 167 RE-ENTRY | 60 | ANDREA BOCELLIA?POLYDOR 547222 (1298/18.98) SUCHD 4
122 | 112 | 106 | 24 | D'ANGELO A CHEEBA SOUND 48499VIRGIN (11 9817 98) vooDoo | 1 K168)| 177 | 169 | 9 | ERIC HEATHERLY MERCURY (NASHVILLE) 170124 (8.98/12.98) SWIMMING IN CHAMPAGNE | 157
123 | 113 | 102 | 19 | BONE THUGS-N-HARMONY A RUTHLESS 63581 </€PIC(11 98£Q/1798)  BTNHRESURRECTION | 2 169 | 156 | 138 | 69 | LITA RCa67775(1098/16.98) APLACEINTHE SUN | 31
124 | 110 | 99 8 | DJ QUIK ARISTA 2001 16419%/ARISTA (11.98/17.98) BALANCE & OPTIONS | 18 | 170 | 144 | 121 | 11 | NEIL YOUNG REPRISE 47305WARNER BROS. (12.98/18.98) SILVER & GOLD | 22
125 | 137 | 129 | 42 | KENNY ROGERS @ DREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES | 60 @D 200 | 148 3 SR-71 RCA 67845 (10.98/13.98) NOW YOU SEE INSIDE | 148
126) 154 | 154 | 31 | VARIOUS ARTISTS AZ UNIVERSAL-EMI-ZOMBA 545417/UTV (12.98/18.98) NOW 3 4 172 | 164 | 141 | 18 | BLACK ROB @ BAD BOY 73026*/ARISTA (10.98/17.98) LIFE STORY | 3
—=ull PACESETTER BEme— 173 | 176 | 156 | 7 VARIOUS ARTISTS vp 1599+ (9.98/15.98) REGGAE GOLD 2000 | 153
(2D 186 | — | 5 | ANNE MURRAY STRAGHTWAY 20231 (1998/19.98) WHAT A WONDERFUL WORLD | 38 174 | 174 | 150 | % | LOU BEGAA" rea 67887 (11 951799 A LITTLE BIT OF MAMBO | 3
128 | 126 | 115 | 23 | SNOOF DOGG & THA EASTSIDAZ ®  5\oop DOGG PRESENTS THA EASTSIDAZ | g 175 | 173 | 172 | 8 | MXPX T00TH & NAIL/ABM 490656+/INTERSCOPE (11.98/17.98)  THE EVER PASSING MOMENT | 56
120 76 2 Al ool o= AL, O 176 | 168 | 185 | 1l \B/A?GRS'SE(L:JIEL‘P\ISOEIUSC%S79824/RHIN0(1138/17.98) NEW MILLENNIUM HIP-HOP PARTY | 1go
130 2| 12 71 | KENNY CHESNEY A BNA 67655/RLG (10.98/16.98 EVERYWHERE WE GO | 5l
) (7D| 199 | — | g9 | THE BEACH BOYS THE GREATEST HITS VOLUME 1: 20 GOOD VIBRATIONS
131 | 123 | 119 | 47 | MARY J. BLIGE A McA 111929* (11.98/17.98) MARY | 2 CARITOL2TS60[28/16/98) . &
132 | 128 | 122 | 22 | DRAMA @ TIGHT iV LIFE/ATLANTIC 83306*/AG (11.98/17 98) CAUSIN' DRAMA | 32 BT 2 N MR KINIUESIe e T e ) AR SR
133 | 131 | 128 | 37 | ALAN JACKSON A ARISTA NASHVILLE 18892/RLG (10.98/17.98)  UNDER THE INFLUENCE 9 11341188 | = d BUMPY KNUCKLES tuac 20007LANDSPEED (119816981 B8 INDUSTRY SHAKEDOWN | 179
134 | 129 | 134 | 18 | GERALD LEVERT @ cAstwesT 62417/666 (11.9811798) o 8 180 | 178 | 178 | 91 | PHIL COLLINS A FACE VALUE/ATLANTIC 8313%/AG (10.98/17.98) L HITS 18
1 INA SLIP-N- TLAN 212+ .98/17.98 DA T B***H 33
135 | 124 | 105 7 yLﬁv%J?S‘SJ/(?EéF’ENT!lSE)gGSA1'/|NTERSCOPE e THE FAMILY VALUES TOUR 1999 | 3 181 | 172 | 155 6 | TR SLIP-N-SLIDE/ATLANTIC 83212+/AG (11.98/17.98) BADDES
136 | 118 | 112| 6 | BONEY JAMES/RICK BRAUN WARNER BROS. 47557 (11.98/17.98) SHAKE ITUP | 78 182 | 166 | 143 | 3 Lﬁ%ﬁéa@,%ﬁﬁ&%‘é"fi ryizoy  OREATESTHITS 1990—1999: A TRIBUTE TO A WORK IN PROGRESS... | 143
137 | 138 | 135 | 12 | WESTLIFE aRISTA 12642 (11.98/17.98) [R WESTLIFE | 129 183 | 169 | 168 | 16 | VARIOUSARTISTS® = \yiyr woRLD WRESTLING FEDERATION — AGGRESSION | g
155 | 147 | 57 | SMASH MOUTH A° INTERSCOPE 490316 (12.98/18.98) ASTRO LOUNGE | 6 184 | 170 | 182 | 18| M2M st 32586 (10991099 B SHEPESIEETE R
141 | 131} 88 UVENILE A° cASH MO 53162/UN L(11. .
= - . AR Vsl e SOODECRETY ¥ 185 | 149 | — | 2 | QUEENSRYCHE ewi494227iRGIN (16,98 CD) GREATEST HITS | 149
140 | 147 | 139 | 29 | REBA MCENTIRE @ MCA NASHVILLE 170119 (11.98/17.98) SO GOOD TOGETHER | 28 =
e 185 | 197 | 187 | 36 | PAGEAGAINST THE MACHINE A’ THE BATTLE OF LOS ANGELES | |
141 | 150 | 151 | 36 ) S NOTHIN : :
5 3 ROSWELL 67892+/RCA (11.98/17.98) THERE I GLEFTTOLOSE | 10 (187)] NEWDP | 1 | METHRONE CLATOWN 27567/CAPITOL (10.98/16.98) IR MY LIFE | 187
GLORIA ESTEFAN @
1421139 | 108 | 7 | Brcerresiiloscans e ALMA CARIBENA — CARIBBEAN SOUL | 50 188 | 189 I 176 | 25 | SOUNDTRACK @ PRIORITY 23123+ (11.98/17.98) NEXT FRIDAY | 19
143 | 142 | 137 | 58 | SOUNDTRACK A’ WALT DISNEY 860645 (11.98/17.98) TARZAN | 5 NEWDP | 1 | THE COMRADS HOO-BANGIN' 50001/PRIORITY (10.98/16.98) WAKE UP & BALL | 189
144 | 136 | 118 | 13 | STEELY DAN @ GIANT 24719/WARNER BROS. (12.98/18.98) TWO AGAINST NATURE | 6 190 | 171 ' 142 | 8 | FENIX TX DRIVE-THRU 142013/MCA (11.98/17.98) B FENIXTX | 115
14 133 RIAN NIGHT A? d !
145 | 145 | 133 S BRIAN MCK ol T RO T EADRYA SRS ¢ RE-ENTRY | 41 | DIANA KRALL @ VERVE 050304VG (12.98/15.98) WHEN | LOOK IN YOUR EYES | 56
146 | 140 | 33 | THIRD EYE BLIND A ELEKTRA 62415%EEG (11.98/17.98 40
20 plns) Bl (192)| REENTRY | 4 | STEVE EARLE £-SQUARED/SHERIDAN SQUARE 751033/ARTEMIS (16.98C0)  TRANSCENDENTAL BLUES | 66
147 | 148 | 136 | 61 RICKY MARTIN A’ C2/COLUMBIA 69891 */CRG (11.98 EQ/17.98) RICKY MARTIN 1
REENTRY | 23 | SOUNDTRACK HOLLYWOOD 162216 (1798 CD) 10 THINGS | HATE ABOUT YOU | 52
148 | 140 | 145 6 JOHNNIE TAYLOR MALACO 7499 (10.98/15.98) GOTTA GET THE GROOVE BACK | 140
194 | 183 I 163 7 DILATED PEOPLES A88 23310%/CAPITOL (10.98/16.98) THE PLATFORM 74
149 | 121 | 120 8 THE TEMPTATIONS MOTOWN 157742/UNIVERSAL (11.98/17.98) EAR-RESISTIBLE 54
RE-ENTRY | 43 | STATIC-X @ WARNER BROS. 47271 (10.98/16.98) I8 WISCONSIN DEATH TRIP | 107
150 | 125 | 8% 4 NOFX EPITAPH 86584* (10.98/16.98) PUMP UP THE VALUUM 61
196 | 185 | 180 [ 35 | MARIAH CAREY A’ COLUMBIA 63800*/CRG (11.98 EQ/17.98) RAINBOW s
151 | 135 | 107 | 19 | AC/DC @ EASTWEST 62494/EEG (11.98/17.98) STIFF UPPER LIP 7
197 | 182 | 160 9 MIRACLE SOUND OF ATLANTA 153283/UNIVERSAL (11.98/17.98) MIRACLE | 56
152 | 153 | 132 | 50 | STAIND A FLIP/ELEKTRA 62356/EEG (10.98/16.98) DYSFUNCTION 74
RE-ENTRY | 45 | VARIOUS ARTISTS @ RHINO 75699 (11.98/17.98) MILLENNIUM HIP-HOP PARTY | 63
153 | 143 | 111 | 10 | SOUNDTRACK DECCA 467094 (18.98 CD) GLADIATOR 66 FRE D ANSTONDIEYAD CAREORICHRIST
A
154 | 152 | 170 | 15 | BEN HARPER AND THE INNOCENT CRIMINALS L M ' [ M| wermvastaoossiess) PURPOSE BY DESIGN | 46
VIRGIN 48151* (11 98/16.98) BURN TO SHINE L AR e
155 | 158 | 157 5 RASCAL FLATTS LYRIC STREET 16501 1/HOLLYWOOD (8.98/12.98) RASCAL FLATTS | 122 RE-ENTRY | 51 INTEGRITYMORD 60974EPIC (17 98 qrjo0g)  WWOW WORSHIP: TODAY'S 30 MOST POWERFUL WORSHIP SONGS 70

TOP ALBUMS A-Z (LISTED BY ARTISTS)

3 Doors Down 11
504 Boyz 47

AC/DC 151
Yolanda Adams 62
Christina Aguilera 32
Alice Deejay 99
Marc Anthony 43
A*Teens 71

Avant 53

B.B. King & Eric Clapton 10

Backstreet Boys 49
BBMak 70

The Beach Boys 177
LouBega 174

Big Punisher 114

Big Tymers 34

Biack Rob 172

The Black Crowes 182
Mary J. Blige 131
Blink-182 77
Bloodhound Gang 100
Andrea Bocelli 167
Bon Jovi 35

Bone Thugs-N-Harmony 123

Toni Braxton 22
Brotha Lynch Hung 91
Bumpy Knuckles 179

Busta Rhymes 18

Mariah Carey 196
Kenny Chesney 130
Phil Collins 180
Common 93

The Comrads 189
Creed 6

Cypress Hill 44

Da Brat 59
D'Angelo 122

Def Squad 85
Deftones 26
Destiny's Child 14
Dido 160

Dilated Peoples 194
Celine Dion 57
Disturbed 79
Dixie Chicks 27,97
DJQuik 124

DMX 29

Drama 132
Dr.Dre 15
Dynamite Hack 118

Steve Earle 192
Eiffel 65 101
Eminem 1, 61

Gloria Estefan 142

Lara Fabian 103
Fenix TX 190
Foo Fighters 141

Billy Gilman 45
Godsmack 75
Goo Goo Dolls 109
Macy Gray 33

Fred Hammeond & Radical For Christ
199

Hanson 156

Ben Harper And The Innocent
Criminals 154

Eric Heatherly 168

Don Heniey 37

Faith Hill 39

Whitney Houston 30

ice Cube 87

Ideal 89

Enrique Iglesias 51
Incubus 92

Iron Maiden 162
Alan Jackson 133

Jagged Edge 52
Boney James/Rick Braun 136

Jay-Z 36

Joe 16

Donell Jones 69
Jurassic5 82
Juvenile 139

Toby Keith 121

Kid Rock 9, 38

Kittie 115

Korn 110
Kottonmouth Kings 95
Diana Krall 191

kd.lang 76
Gerald Levert 134
LFO 116

Lir Kim 7

Limp Bizkit 56
Lit 169
Lonestar 98
Lucy Pearl 58

M2M 184

Ricky Martin 147
Mary Mary 83
matchbox twenty 13
MCEiht 119

Reba McEntire 140
Tim McGraw 96

Brian McKnight 145
Sarah MclLachlan 166
Metallica 120
Methrone 187
Miracle 197

Moby 55

Mandy Moore 48
Anne Murray 127
MxPx 175

Mya 105

Nelly 4

Next 19
Nine Days 67
No Doubt 50
NOFX 150
'NSync 5

Sinead O'Connor 108

ORIGINAL SCORE
The Patriot 129

Jimmy Page & The Black Crowes 64
Papa Roach 8

Pearl Jam 84

A Perfect Circle 40

Phish 107

Pink 46

Plus One 163
P.OD. 112
Kelly Price 12

Queensryche 185

Rage Against The Machine 186
Rascal Flatts 155

Red Hot Chili Peppers 28
Kenny Rogers 125

SClub?7 161
Sammie 54
Santana 24

Savage Garden 63
SheDaisy 88
Jessica Simpson 31
Sisgo 21

Sister Hazel 78
Slipknot 90

Smash Mouth 138
Snoop Dogg & Tha Eastsidaz 128
Son By Four 159
Sonique 165

SOUNDTRACK
10 Things | Hate About You 193
Big Momma's House 80
Gladiator 153
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Britney Spears 3, 66

SR-71 171

Staind 152

Static-X 195

Steely Dan 144

Cat Stevens 117

Sting 23

Stone Temple Pilots 86

George Strait 106

Johnnie Taylor 148
The Temptations 149
Third Eye Biind 146
Carl Thomas 74
Three 6 Mafia 17
Trick Daddy 113
Trina 181

Shania Twain 68

VARIOUS ARTISTS
The Family Values Tour 1999 135
Layzie Bone Presents Mo Thugs IlI:

The Mothership 72

Miliennium Hip-Hop Party 198
MTV: The Return Of The Rock 65
New Millennium Hip-Hop Party
176

Now 3 126

Punk O Rama #5 94

Reggae Gold 2000 173

Ryde Or Die Vol. H 2

Totally Hits 164

Totally Hits 2 20

Ultimate Dance Party 2000 104
WOW Gold: 30 Landmark Christian
Songs Of The 70's, 80's And 90's
111

WoW Worship Orange: Today's 30
Most Powerful Worship Songs 158
Wow Worship: Today's 30 Most
Powerfut Worship Songs 200
WWF: World Wrestling Federation
— Aggression 183

Vertical Horizon 81

VitaminC 73

Westlife 137
Mark Wills 178
Lee Ann Womack 42

Neil Young 170
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LARKIN MIXES UP A STYLISTIC MELANGE ON VANGUARD

(Continued from page 11)

One.” However, she shines brightest
on “Hotel Monte Vista,” on which her
voice is a haunting element in an
arrangement infused with Appalachi-
an stylistic strains and nimble guitar
work.

Larkin says she intentionally “mixes
it up” when it comes to her stylistic
approach to music, particularly in the
case of this album.

“I want to be passionate about what
I do,” she says. “In order to reach that
point, you have to be as varied as pos-
sible. You have to remain open to new
thoughts, ideas, sounds, styles . . .
everything.”

She continues, “There are minutes
or days or years when goals become
murky or disenchanting. There are
gaps in the plan. There are twists of
fate, and there are lapses in judgment
that change the course of your life. We
are forced to rethink things, to muster
our energy and refocus our sights—to
re-groove, to start again—to re-groove
the dream. That's where much of the
inspiration for this album comes from.”

Larkin notes that upon personally
committing to the ereative direction of
the album—the songs for which were
written on and off over the last two
years—she worked with a bevy of
respected musicians, including Ben
Wisch, Mare Shulman, and Jennifer
Kimball. The set was mixed by John
Leventhal, famed for his work with
Shawn Colvin and Kelly Willis.

“They were truly my ‘dream team’
of collaborators,” Larkin says.

Although the artist notes that she
often “goes through a lot of anguish”
about the end process of a recording,
she had little of that this time around.

“I like this album quite a lot,” she says.
“I'm looking forward to it coming out
and possibly reaching a lot of people.”

At Vanguard, commercial expecta-
tions for “Regrooving The Dream” are
high.

“It’s her first record for us,” says VP
of sales and marketing Dan Sell. “And
we feel that it’s easily among the
strongest albums of her career.”

Larkin has previously released
three sets for Philo/Rounder and four
for High Street/Windham Hill.

“We're extremely proud to be a part
of such a powerful piece of music,” Sell
adds. “We're prepared to go to the wall
forit.”

The label launched the project July
11, when it shipped the single “Beg To
Differ” to triple-A radio. WXPN
Philadelphia and KRSH Santa Rosa,
Calif., are among the stations offering
early support. Sell says Larkin will hit
the road for a week of radio visits July
24.

The trek will be a warm-up for a 40-
city concert tour slated for the fall.
Although Larkin will perform many of
the dates in the solo acoustic form that
has long been her signature, she’ll be
supported by a trio of musicians for
about half the tour. Shell also share the
bill for a number of the shows with
Vanguard labelmates Peter Case and
David Wileox.

On the retail end, Vanguard has cre-
ated a sampler featuring Larkin and
other label acts that will be sold at Bor-
ders Books & Music and Sims outlets
for $1.99 and $.99, respectively.

“Patty Larkin is a strong artist for
our customers,” says Mary Rothman,
manager of Borders in Fort Laud-

erdale, Fla. “We expect a lot of inter-
est in this new album.”

Sell says the hallmark of the mar-
keting plan for “Regrooving The
Dream” will be the label’s Internet-
related efforts. “It’s proven to be an
effective way for us to reach a large
audience for the acts on our roster,” he
Says.

For this project, the label has linked
with Mademoiselle.com for an exten-
sive promotion that will include an
online listening party for the album
shortly before its release date. The
music will be offered in streaming
form via Liquid Audio.

Also hosting an online listening
party for the album is music and news
Web site startup.com.

Finally, Vanguard is running a song-
writing contest via Amazon.com, in
which visitors to the site are invited to
write a song in the theme of “Regroov-
ing The Dream.” Larkin will choose
the winner and then record the song
for an exclusive free download via
Amazon.

Beyond the Internet, Sell says, the
label will “explore as many lifestyle
and alternative marketing options as
possible.” Samplers of several tunes
from the album have been created for
circulation via the Cafe Music Net-
work, which reaches coffeehouses
throughout the U.S., as well as Patio
Musie, which promotes music to bou-
tiques, hair salons, and restaurants.

“We have faith that once people
know that there’s a new Patty Larkin
album out there, they will want to have
it,” Sell says. “And we’re leaving no
stone unturned in our effort to build
awareness.”

#
JENNIFER CUTTING PRAISED FOR SUNSIGN’S ‘FORGIVENESS’

(Continued from page 11)

penter’s guitarist John Jennings, who
produced the New St. George’s 1994
Folk Era album “High Tea,” and Car-
penter’s drummer, Dave Mattacks,
famous from seminal British folk/rock
band Fairport Convention. Cutting
plays piano and Hammond B-3 organ.

“I played it as soon as I got it,” says
Paul Hartman, an air personality at
WTMD, the radio station of Mary-
land’s Towson University. Hartman,
who is also the editor of folk/world
music magazine Dirty Linen, has fol-
lowed Cutting’s career since the New
St. George. “It’s certainly got some of
the top people in folk/rock, and if the
rest of the project lives up to the stan-
dard, it should be a dynamite CD.”

Seconding Hartman is House of
Musical Traditions head David Eisner.
“[Cutting] says it’s only a single, but
it’s a piece of art masquerading as a
single and literally transfixed me the
same way [Paul Simon’s] ‘Graceland’
did.”

For Prior, “Forgiveness” is “a song
of great subtlety and depth, with a glo-
riously emotive melody.” Cutting notes
that she wrote it “almost as a visual-
ization exercise in struggling to make
sense of an overwhelming hurt.” The
song came to Prior’s attention after it
took first prize in 1996 at the presti-
gious Merle Watson Memorial Song
Contest—in the gospel category.

“Forgiveness,” which will also
appear on a future Prior album for
Park Records in the U.K. and conti-
nental Europe, was finally recorded
last August in England, propitiously

during a rare total eclipse of the sun.

“Traditionally, an eclipse brings a
benchmark to one’s life, and this was
truly a benchmark event in my life,”
says Cutting, who works as a folk
music specialist for the Archive of Folk
Culture in the Library of Congress’
American Folklife Center. “It was an
all-star recording session, my most
ambitious production ever.”

The session furthered Cutting’s
continuing effort to bring together
trans-Atlantic folk/rock influences.
“There hasn’t been much cross-fertil-
ization of British and American
folk/rock musicians playing together,
and for me, that combination is a musi-
cal whole that is greater than the sum
of its parts,” says Cutting, an Ameri-
can who was schooled in England.

“I’ve spent many years in both
countries, first studying British folk
and folk/rock as an ethnomusicology
grad student in London, and now
working with traditional American
music as an archivist here in Wash-
ington, D.C.,” she says. “From the
English tradition comes those soaring,
stately melodies and charming irreg-
ularities of phrasing; from the Amer-
ican tradition comes those steady, driv-
ing pulses and muscular rhythm
sections. Put them together, and it’s
pure ecstasy!”

Cutting, who also plays button
accordion, has completed five songs for
what she terms her “electric folk col-
lection,” tentatively titled “‘Johnny Has
Gone Electric.”

“‘Forgiveness’ is the only stately

anthem,” she says. “The rest of the
material is a mix of uptempo
folk/rockers, dreamier electric sound-
scapes, and traditional tunes involving
jigs, with the arrangement dominated
by my instruments: accordion and
electric keyboard.”

Cutting, who is managed by Scott
Miller at her SunSign Productions and
self-published through Once and
Future Songs (BM1), likens the work
to “Celtic-tinged alternative rock”
comparable to the Cranberries and
Billy Bragg, as well as Richard
Thompson, the pioneering British
folk/rocker who has starred in Fair-
port Convention and as a solo artist.
The New St. George, incidentally, took
its name from a Thompson song.

Thompson and Fairport Convention
recorded for the eclectic Hannibal
Records, which Cutting cites as an
“inspiration” and model for her cur-
rent undertaking. Others include
Donal Lunny’s Coolfin, the band of
revolving all-stars fronted by the Irish
folk music force.

“I’ve taken a page out of Burt
Bacharach’s book and am recording
each song with artists who I feel best
express the vision of the song,” Cut-
ting adds.

“Instead of a fixed lineup, it’s kind
of a global orchestra, bringing togeth-
er the best musicians from two coun-
tries in an atmosphere of open-mind-
ed experimentation,” she says. “It’s the
way I've always dreamed of making
recordings—and the end of a long voy-
age.”

BETWEEN THE

BULLETS

by Geoff Mayfield

RUFF STUFF: In most cases, a first week of 255,000 units would rep-
resent a thrilling start. In the case of the Ruff Ryders camp, which
includes such chart-topping rap stars as DMX, Jay-Z, and Eve, the open-
er by the multi-artist sampler titled “Ryde Or Die, Vol. I1” actually rep-
resents a decline from previous standards.

In last year’s May 15 issue, “Ruff Ryders: Ryde Or Die, Vol. I” debuted
at No. 1 on The Billboard 200 with 283,500 units. It slid to No. 4 the fol-
lowing issue with a decline of more than 125,000 units but managed
enough shelf life to sell more than 2 million units to date, according to
SoundScan

Although Jay-Z sits this round out, DMX and Eve return for the new
collection, joined by such big-time rap stars as Snoop Dogg, Method
Man, Redman, Busta Rhymes, and Drag-On. Actually, in so many
weeks, 255,000 copies would translate into a chart-topping bow, but a cer-
tain other Interscope-marketed rap album stands in the Ruff Ryders’
way, as Eminem ropes in another 290,500 consumers to lock up his sev-
enth week at No. 1

SHELF LIFE: By now it has been well chronicled that ‘N Sync set the
all-time record earlier this year for first-week sales with 2.4 million units
for “No Strings Attached.” But the two most recent members of the mil-
lion-plus club, Britney Spears’ “Oops! . .. I Did It Again” and Eminem’s
“The Marshall Mathers LB” are banging out bigger numbers in their
later chart weeks than ‘N Synec did in comparable weeks.

In her eighth chart week and in his seventh, both remain above the
200,000-unit mark, while “No Strings” only managed to do so for six
weeks. Jostled by “Ryde Or Die, Vol. I1,” Spears gets pushed down to No.
3 with 224,000 units. This is only the second week that “Oops” has ranked
lower than No. 2. Her totals for the album’s sixth, seventh, and eighth
weeks have been larger than those “No Strings” rang in the comparable
weeks.

Likewise, although ‘N Synec’s second week topped that of Eminem’s
second (811,000 for “No Strings” vs. 793,000 for “Marshall”), the rapper
has shown more staying power. Aside from the fifth week, when Easter
traffic helped ‘N Sync to a fat increase, Eminem’s numbers from the third
frame on have been larger. In fact, for what it’s worth, subtract ‘N Sync’s
historic opener, and “Marshall” would stand higher. Eminem’s accumu-
lated sales from his second week through now stand at 2.95 million, while
“No Strings” moved 2.86 million from weeks two through seven.

The big three, to date: ‘N Syne, 6.7 million; Eminem, 4.7 million; Spears,
4.8 million. Meanwhile, with no real competition anticipated from near-
term release schedules, there’s no saying how long Eminem’s reign at
No. 1 might last.

HOT STREAK: The arrival last year of “Ryde Or Die, Vol. I” began an
impressive 23-week run in which the No. 1 album on The Billboard 200
sold at least 200,000 copies. We're at a similar pace now, with the top title
exceeding the 200,000 mark in all but three of the past 24 weeks. Fur-
thermore, album sales for almost every week this year—including this
one—have exceeded those of the comparable 1999 weeks. To date, album
sales are up 6.8% over 1999’s pace.

Not everyone is feeling the love, however. The head buyer at one nation-
al chain says that although this year’s top 10 albums have had better num-
bers than those he saw during the first half of last year, the performance
of the rest of his top 500 titles, from No. 11 on, tend to be down from this
time last year.

Indeed, record chains have the slowest growth this year, up just 3.5%
over '99. By comparison, independent stores are up by 12.6%, while mass
merchants are ahead by almost 9%. The fastest-growing segment is what
SoundScan defines as “nontraditional,” a basket that includes Internet-
ordered albums. Nontraditional sellers are up 24.6%, but before this sta-
tistic gets blown out of proportion, as many Internet-related statistics
are, consider that this entire category—which also includes venue sales
and direct-to-consumer channels—still represents less than 2% of this
year’s album sales.

N EW AND OLD: New acts continue to be a hot issue, as Papa Roach gar-
ners its second consecutive Greatest Gainer award (9-8, up 5,000 units), the
fourth time it has scored The Billboard 200’s largest unit gain. Other rook-
ies who maintain their album-chart bullets: 3 Doors Down (13-11), Jessi-
ca Simpson (36-31), Sammie (67-54), A*Teens (80-71), L.ara Fabian (115-
103), and Senique (181-165). Fabian also remains No. 1 on Heatseekers . ..
The June 28 premiere of the VH1 movie “Day Dream Believers: The Mon-
kees Story” drew 6.2 million viewers, according to the video channel, with
5 million of those in the 18-49 demographic. Some of those folks made their
way to record stores, as the Monkees’ Rhino hits set bowed last issue on Top
Pop Catalog Albums. This issue it blossoms 36-21 on a 19% gain. Meanwhile,
we suspect VH1’s recent pickup of ABC’s Beach Boys movie revived that
group’s latest hits set (199-177 on The Billboard 200).

100

www.billboard.com

www.americanradiohistorv.com

BILLBOARD JULY 22, 2000



www.americanradiohistory.com

SENATORS URGE USE OF DIGITAL LICENSING

(Continued from page 3)

sorted out, and the new avenues offer
new opportunities for artists and
more choices for consumers.”
However, he warned, “if you don’t
develop voluntary licensing, then we
might have to consider statutory
licensing. Think about that. You might
not agree to my solution, but some
solution is needed. [Digital download
development] is a whole different
world, and we have to recognize that.”
The Byrds’ McGuinn said the
Internet has been good to him. He
said the presence of his material on
such sites as MP3.com (for which he
receives a 50% royalty) has created a

20% increase in attendance at perfor-
mances. “My performing work is how
[ make my living,” he said, revealing
that “aside from a modest advance,”
he has “received no royalties” on his
15 Byrds albums; solo albums on
Columbia, Arista, and Hollywood; and
projects with Byrds members on
Capitol. “I've heard that complaint
over and over,” said Hatch.

“What I'm hearing,” Hatch added,
“is that fair and reasonable licensing
has to take place.” He asked the pan-
elists “at what point” the government
“should step in” with legislative reme-
dies.

Of all the panelists, only Ulrich
said that legislation is needed now to
protect ereators. Future negotiations,
in his view, would prove fruitless.
“You've got to be dreaming if you
think we can work together,” he told
the lawmakers. “The divisions are too
deep.” The RIAA’s Rosen comment-
ed, “The copyright laws are adequate
now. I might feel different about it in
ayear.”

Sen. Dianne Feinstein, D-Calif.,
didn’t agree with Barry’s contention
that Napster “simply facilitates com-
munication between people interest-
ed in music.” She said that, in

ARTISTS EDUCATE PUBLIC ABOUT PIRACY

(Continued from page 3)

their fans.”

Stone says he is also reaching out to
rights organizations and publishing
groups for financial support of the ini-
tiative. “I want to get as many inves-
tors on board as possible, because
these [ads] are not going to be cheap,”
he says.

Stone, who also heads up Gold
Mountain Entertainment’s Web label,
GMEmusic.com, says his own experi-
ences as a musician trying to market
his music online led him to explore the
question of how artists who sell some-
thing in the MP3 format can keep it
from becoming free against their
wishes.

“We believe that artists should have
a say in how their music is distributed
online,” Stone says of the group’s mes-
sage and goals. “And we want people
to understand that this is our liveli-
hood, our career.”

- EE.——
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As to whether simply spreading the
word on this will discourage illegal
online activity—that is, are fans ac-
cessing files for free because they
don’t think it’s wrong or just because
they can?—Stone allows that it’s not a
simple issue but that any inroads made
will be better than none.

“Most music fans don’t know much
about copyright or intellectual prop-
erty or royalties, and what they do
know is skewed—it’s presented as the
big labels vs. the big tech companies,”
Stone says. “But there’s so much more

to it. There are artists here who have
worked very hard to make their art,
and they deserve to be compensated.
If we can impart just that to people,
then we've done a lot.”

The musicians in Artists Against
Piracy add muscle to an artist battle
that has thus far been shouldered
largely by two acts—Metallica and Dr.
Dre, each of whom is suing Napster for
copyright infringement.

“They shouldn’t have to stand alone
on this,” Stone says. “A lot of artists
share their concerns.”

essence, the innovation “entirely
defeats the purpose of copyright pro-
tection.”

Gesturing at Ulrich, Feinstein said
that Napster had violated Metallica’s
copyrights every time someone down-
loaded one of the band’s songs.
“Why?” Barry asked. “Because no

COST OF U.K. PIRACY ON THE RISE

(Continued from page 1)

further government investigation of
the matter and stressed the impor-
tance of international cooperation on
such issues, given piracy’s links to or-
ganized crime.

He added that the British govern-
ment agrees, in principle, with the
AACP’s suggestion that prison sen-
tences for those found guilty of coun-
terfeiting and piracy offenses should
be increased from two years to seven.

The AACP already has a political
“champion” in Lord Tom McNally—a
former director of the British Retail
Consortium—who last year introduced
the Copyright and Trade Marks Bill in
Parliament. His draft legislation
served to highlight the issue of intel-
lectual property theft, and Clarke reas-
sured the alliance that the subject now
is on the government’s agenda.

However, Clarke says, the passage

GUEST COMMENTARY

(Continued from page 4)

Wright and Terry Ellis. The roll call
is long and honorable. Their succes-
sors will continue to exert an influ-
ence on the direction of music, but the
“auteur” model of the inspired indi-
vidual is coming to an end. We need
new business models to survive in a
global music environment.

The good news is that we don’t
have to look very far. The rise of the
network economy provides a tem-
plate for the new independents, par-
ticularly with the momentum of In-
ternet start-ups. We're not simply
talking about digital downloads and
changing means of delivery—al-
though they’re obviously a vital in-
gredient in the future—but the very
business model adopted by many of
the Internet companies. They are
about communities, rather than
stand-alone entrepreneurs.

The new music independents will
be networked—formal contractual
and equity alliances between differ-
ent rights partners. One possible
model, for instance, could well be
Chrysalis’ publishing alliances in
Scandinavia, where Air Chrysalis
Denmark is a joint venture with
David Rowley and his Pacific West
label imprint. Air Chrysalis Norway
is another joint venture, this time
between Terje Engen’s S2 Records
and Air Chrysalis Scandinavia.

The ingredients of possible new
partnerships could well include online
companies and other record labels, a
mutuality of interests to complement,
and perhaps even mirror, the increas-
ingly networked model of the new
corporate alliances.

The independents and the majors
do not occupy parallel universes.
Many small companies have crucial
relationships with the corporations,
which can supply services from a
whole menu of options—marketing,

sales, promotion, and distribution. In
the new networked environment,
there will also be the potential of
alliances with Internet companies
seeking to acquire content and offer-
ing digital downloads as well as online
mail-order sales.

If the auteur business model man-
aged to outflank the corporations in
the ’50s and ’60s, the network model
will provide an effective map for inde-
pendents in the future. This also
means that the very notion of the
independents will evolve. In the past,
the rosters of most independents
were a direct reflection of their own-
ers’ tastes and obsessions. There is
still a vital role for this kind of com-
pany, but there will be other, more
broadly based independents not
specifically identified with single gen-
res of music.

By creating the right cost base and
a custom-made service, the indepen-
dents are also able to properly exploit
areas that are not priorities for the
majors. One example, to borrow from
my own working experience, is the
Chrysalis Group’s creation of the
Papillon niche label last year.

While the lifeblood of the music
industry has always been the young,
there is also an older audience not
ready to abandon its interest in pop-
ular music. We created Papillon as a
home for long-established artists,
such as Cliff Richard. Such artists
are the equivalent of secure brand
names, complete with their own in-
herent identities. It is the business of
Papillon to revitalize such “brands,”
extracting the premium value from
trusted names.

But perhaps the most intriguing
byproduct of globalization is the pos-
sibility that Anglo-American music
will no longer dominate international
markets. This might seem like a

paradox, but consider the number of
recent hits by Scandinavian song-
writers, producers, and artists. Or
the increasing significance of Euro-
pean dance acts—such as Italy’s Eif-
fel 65—discovered and nurtured by
independent companies. By thinking
locally, European indies are increas-
ingly networked to act globally.

Far from nemesis, therefore, the
new global environment offers enor-
mous possibilities for independent
music companies. There are massive
challenges in the new music business
landscape, not least the independents’
ability to compete with the new cor-
porate structures and consequent
financial muscle.

That is why Musicindie, the E-com-
merce initiative unveiled by the U.K.’s
Assn. of Independent Music (AIM),
is so exciting. Rather than creating
Jjust another online shop, AIM has
designed an E-commerce and data-
base-profiling infrastructure that
independent companies can link into
while still choosing their precise level
of participation in the project.

As the corporations create new
alignments to face the future, so too
must the independents. It’s fun to net-
work, and not just at parties.

one would pay anything for it,” she
replied.

Barry countered by saying that
Napster had helped increase the sales
of Metallica albums. She countered,
“Why are you not liable if you're mak-
ing it possible to convey a copyright
infringement?” Barry did not answer:

of new legislation will depend on the
length of the next Parliament. He told
alliance members that if a general elec-
tion is called in May 2001, it is likely
that fewer bills will be included in the
queen’s speech—the traditional
method of previewing the legislation
that a government intends to introduce.

“The passage will depend on [an
individual bill's] profile with the elec-
torate prior to an election,” he admit-
ted, adding that if the bill was not a
“vote winner,” it would likely not be
included in the queen’s speech. MeNal-
ly said he has withdrawn his bill “to
give the government a chance to get it
right” but promised to reintroduce the
bill if the government fails to act.

AACP chairwoman Lavinia Carey
told members that despite being only
ayear old, the alliance had made great
strides in the battle against counter-
feiting and piracy. “There are still a
number of ideas in our bill on which the
government remains to be convinced,
so we will continue to work very hard
to achieve our aims,” she said. “T await
with trepidation the queen’s speech, as
its contents will [govern] the work for
the alliance in 2001.”
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

Hot on the heals of a wildly suc-
cessful Latin Conference partner-

Billboard Taps Heineken
As R&B Confab Partner

with the Billboard/BET R&B/Hip-

t Hop Conference reinforces our

ship, Heineken has
teamed again with
Billboard as the title
sponsor of the First
Billboard/BET Lssauer 16

% Heinekeri

Bill

global commitment to
music—and to honor-
ing and supporting
some of the most influ-
ential and trendsetting

R&B/Hip-Hop Conference.
"Heineken has a long and proud
history of supporting music
throughout the world," says Steve
Davis, VP of marketing at
Heineken USA. "Our association

Billboard Books, an imprint of
Watson-Guptill Publications, has
recently released "All The
Rage, A Riotous Romp
Through Rock & Roll His-
tory" by Tan "Mac" MeLa-
gan, a keyboard legend
who has played with the
likes of the Rolling Stones,
| Bob Dylan, Bonnie Raitt,
Bruce Springsteen,
Chuck Berry, Buddy Guy
and many others. In "All the Rage,"
MeLagen looks back on more than
30 vears of the rock business and
his experiences on the front lines

I The

artists in the industry."

The Billboard/BET R&B/Hip-
Hop Conference takes place Aug.
16-18 at the New York Hilton. For
more information, call the special
events hotline at 646-654-4660.

Book ‘Romps’ Through Rock History

of the great British rock explosion
of the ‘60s. He candidly explores
aspects of the scene, from
the sex, drugs and party-
ing to the lows, both per-
sonal and professional,
including the deaths of
Steve Marriott, Ronnie
Lane, and close friend
Keith Moon, whose wife
the author eventually mar-
ried. "All the Rage" is an
immensely energetic, funny, and
poignant book about rock ‘n’ roll
life from a real insider. "All The
Rage” is available in bookstores,

‘Bent’ Rules As Hot 100 Rocks Dut

WHEN Danny & the Juniors told us “Rock And
Roll Is Here To Stay,” they weren’t kidding. If last
vear’s trend was the crossover success of Latin artists,
this year’s story is the resurgence of rock bands on
The Biltboard Hot 100. With matchbox twenty replac-
ing Vertical Horizon at the top of the chart, it's the
first thme two different male groups have had succes-

three weeks with “I'm Too Sexy,”
followed by a three-week run for
Mr. Big’s “To Be With You.” If
you don’t consider Right Said
Fred a rock band—and who
did?—then you'd have to go back

sive No. 1 titles since February

1992. Right Said Fred ruled for
BEAT.

to July 1989, when Fine Young
Cannibals reigned for one week
with “Good Thing” and were
replaced by Simply Red, which ruled for a lone frame
with “If You Don’t Know Me By Now.”

The rise of matchbox twenty’s “Bent” to pole posi-
tion gives Rob Thomas his second No. 1 us a song-
writer and lead vocalist in less than a year. It was
exactly nine months ago this issue that “Smooth,” his
collaboration with Santana, reached the summit.

Rock has a strong presence in the top 10 this issue,
with matchbox twenty and Vertical Horizon occupy-
ing the top two spots, while Nine Days and Creed take
up two more places in the top 10. Further down the
list, 3 Doors Down is proving to be invulnerable with
“Kryptonite” (Republic/Universal).

Back to “Bent” for a couple of more thoughts: This
is the first No. 1 on the Lava label and the first for
Atlantic since Brandy led the list with “Have You
Ever?” in January 1999. And this is producer Matt
Serletic’s third chart-topping hit. He helmed Aero-

by Fred Bronson

smith’s “1 Don’t Want To Miss A Thing” as well as
Santanw’s “Smooth.” With the former having a four-
week run at the top, and “Smooth” remaining in place
for 12 weeks, this is Serletic’s 17th week on top. Speak-
ing of “Smooth,” that comeback song drops out of the
top 40 but hits the 52-week mark. poised to begin its
second year on the chart next issue.

THE PRISONERS: Rock also
rules on the Top Pop Catalog
Albums chart, where Creed and
Metallica continue to hold the
top two positions. The former’s
“My Own Prison” (Wind-Up) has
been on top for 25 weeks, the last
21 of which have been consecu-
tive. The last album to have a
longer consecutive run was the
“Grease” soundtrack, which racked up 23 weeks in
a row, a run that concluded the week of June 21,
1997.

‘

SANG’ SUNG TRUE: Faith Hill will have to set-
tle for a 13-week run at the top of the Adult Con-
temporary chart, as “Breathe” (Warner Bros.) slows
to No. 2 and Marc Anthony takes over the top spot
with “You Sang To Me” (Columbia). This is Antho-
ny's first No. 1 AC hit, as his only other chart entry,
“] Need To Know,” peaked at No. 21 the week of .Jan.
22.

LAVA I1: The Lava label rules on both sides of the
Atlantic—and I mean the ocean, not the parent label.
While matchbox twenty is No. 1 in the U.S,, Ire-
land’s the Corrs collect their first U.K. chart-top-
ping single with “Breathless.”

|

At Amusement Business in
Nashville, current managing edi-
tor Linda Deckard becomes AB’s
Auds & Arenas editor, covering
arenas, stadiums, touring and the
live entertainment industry as
well as fulfilling her
wish to return to
reporting. Deckard
has heen with AB
for 24 vears, begin-
ning as an editorial |
assistant. She was
later upped to department editor
and served as West Coast editor
in Los Angeles for 12 years
before returning to Nashville as
managing editor in 1994
Deckard has a degree in journal-
ism from Indiana University.

Also at AB, Tim O’Brien
moves from southeuast editor to
his new post as Parks & Attrac-

DECKARD

tions editor, reporting on theme
parks, carnivals and fairs.
(’Brien joined AB 16 years ago
as managing editor. Also wanting
to focus more on writing, O’Brien
has been the southeast editor for
the past 11 years.
He has a BA in jour-
nalism and a Mas-
ters in broadcast
journalism,  both
from Ohio State.
Both moves at
AB are part of an effort to sharp-
en the magazine’s focus on
trends, markets, businesses and
the people who are shaping the
industry. Deckard and O’Brien
will continue to assist publisher
Karen Oertley in setting the edi-
torial agenda, story planning,
budgeting, and editing.

@ BRIEN

BET/Billboard R&B/Hip-Hop Conference
New York Hilton * Aug. 16-18
Billboard/Airplay Monitor Radio Seminar & Awards
New York Hilton * Oct. 5-7
The 22nd Annual Billboard Music Video Conference & Awards
Universal Hilton, Universal City, CA * November 8-10

For more information, contact Michele Jacangelo at 646-654-4660

Visit our Web site at www.billboard.com
E-mail: shell@billboard.com
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A WEEIKKLY NATIONAL VIUSIC SALES REPORT

VEAR-TO-DATE VEAR-TO-DATE
OoOvERALL SALES BY
UNIT SALES ALBUM FORIVIAT
L r-X-t-4 =000 ST=1- T3 2000 |
TOTAL 391,828,000 398,497,000 (UP 1.7%) ) 290,320,000 326,003,000 (UP 12.3%)
ALBUMS 345285000 368,307,000 (UP 6.7%) CASSETTE 54,169,000 41,449,000 (DN 23.5%)
SINGLES 46,544,000 30,190,000 (DN 35.1%) |§ OTHER 796,000 855,000 (UP 7.4%) }
RS
! I —‘
OoOvERALL AvLsUM | SINGLES
UNIT SALES SALESS SALES
THIS WEEK THIS WEEK | THEIS WEEK
14,205,000 | 13,326,000 879,000 \
cAaST WwEEK | LAST WEEK | LAST WwEsK
14,596,000 13,747,000 849,000
CHANGE I CHANGE CHANGE
DOWN 2.7% DOWN 3.1% UP 3.5%
THIS WEEK THIS WEEK THIS WEEK
==Y S T= =Y oo
14,648,000 12,968,000 1,680,000
CHANGE CHANGE CHANGE
DOWN 3% UP 2.8% DOWN 47.7%
e
TOTAL YEAR-TO-DATE ALBUM SALES BY STORE TVPE
L L-T-Y-3 =000 CHANGE
CHAIN 195,958,000 202,950,000 UP 3.6%
INDEPENDENT 52,152,000 58,728,000 UP 12.6%
MASS MERCHANT 92,048,000 100,241,000 UP 8.9% I
NONTRADITIONAL 5,127,000 6,388,000 UP 24.6%
ROUNDED FIGUE_ el FOFEN_EEK ENDIE(ﬂQBO___‘

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan ®
SALES REPORTS COLLECTED., COMPILED, AND PROVIDEO BY

102

www.billbocard.com
wwWwW americanradiohistorv com

BILLBOARD JULY 22, 2000


www.americanradiohistory.com

OCHC
CHART AWARDS

—‘-

Inirodu cing

Sbe genofer & /" CS/}a/ocaS/er

Tlade tobe Tlayed”
Thre mos/! unigue cu;/aﬁz-;éoffec/ag[.é in the World'

W ade one al a lime 5y Tender Cuslom fo'op. 7// ]0;/0/ Liardmare and. engraving,
e TRoatlabl® .O.rif}/-/cn Top Ten Ariists. i
e e any ex/ras z'nc/uo/:'/zy the new cSnayy@ Fadro 7/'@7uency Chasp instde.

e She #] y?zhy

PN Bilboad \

TOP TEN

The Billboard Top Ten Ring and Top Ten Framed Medallion is available for any Billboard charted Top Ten artist, musician, song writer,
producer, arranger or mix down engineer, in any category pést or present. Verification of achievement and identity is nzcessary.
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S\ecure Commercial Download

First major label digital download. Duran Duran (Capitol)

Live Internet Performance

First live performance with inmediate publishing for download.
The Jesus and Mary Chain (Sub-Pop) / Plug-in '98

Global Distribution Network

First global Internet distribution network launched. Now over
900 Liquid Music Network retailers.

Global Territory Restrictions

First territory restricted download. (Beggars Banquet)

Download on Amazon.com

First download lifted "Mirrorball" to #1 seller in one day
on Amazon.com. Sarah McLachlan (Arista)

Syndicated Platinum Artist

First major label commercial downlaad syndicated to retail sites.
Tori Amos (Atlantic)

Retail Shopping Cart Integration
First digital download sold through retailer shopping cart
(TowerRecords.com). Dave Matthews Band (RCA)

Broadcast Radio / Internet Promotion

First on-air, online promotion (122 stations). Resulted in artist
debuting at #1 on Billboard album charts. Creed (Wind-Up)

Secure Digital Devices
First secure export to Sony Memory Stick Walkman
digital music player.

Online and Offline Download

First commercial download from both online
and offline retailers. Ben Harper (Virgin)

NARM Award Winner

First online distributor to receive a "Supplier of the Year" award.

Liquid Audio's systems for delivering digital music are currently being used by
more than 1,400 labels and 900 retailers worldwide. For more information visit
www.liquidaudio.com, email sales@liquidaudio.com or call 1-888-547-8430.

hquid audio

the way music moves
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