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Gompetition Forces Sites To Focus On Brands, Polish Revenue Models

BY PHYLLIS STARK
NASHVILLE~If you're a country
music fan and want to find informa-
tion about your favorite genre on the
Internet, you suddenly face a dizzy-
ing array of choices.

First, there are the full-service
country sites aimed at consumers.
These include Country.com, a part of
Viacom/CBS’ MTVi division; Gaylord
Digital’'s new MusicCountry.com; and
the independent CountryCool.com,
based in Northern Virginia. Then
there are the all-format sites with
country pages, including MTVi’s
Sonicnet.com and House of Blues’
HOB.com, both of which often part-
ner with Country.com.

There are also sites that feature
music information but primarily
function as marketing vehicles for

Best Buy Heralds Arrival

the companies that own them. These
include Jones International Net-
works’ CountryStars.com, which pro-
motes not only Jones’ syndicated
radio programming but its cable
music video network, Great Ameri-

‘country.com| |CountryC S#L....

“NEWS ANALYSIS

can Country. And if you work in coun-
try radio, your choices include the
industry-only site AllAbout Coun-
try.com, among others.

In the still

will shake out. Executives at Coun-
try.com and MusicCountry.com think
there ultimately won't be a market
for all the country dotcoms current-
ly in play. But CountryCool.com
chairman Jim Dixon says there’s “a
lot of room” for more competitors. “I
would encourage more competition,
because I think it’s going to be a
tremendously expanding market,” he
says.

Ironically, that statement comes
from the company that has struggled
the most in the market. In June, just

(Continued on page 98)
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PI‘IIIII‘IEIHI‘Y label Deals
Alter Indie Distrib. Scene

BY CHRIS MORRIS
LOS ANGELES—Proprietary rela-
tionships between independent rec-
ord distributors and
independent labels,
virtually unthinkable
only a few years ago,
are par for the course
in the business today.
Through the ’90s,
retail chains de-
manded more central-
ized buying, and the
indie business evolved from a network
of regional distribution fiefdoms to
a nationalized

fledgling world of
online entertain-
ment sites, it's
hard to know how
this crowded field

Tiffany Tells Stories Her Way

Eureka’s ‘Silence’ Aims For Adult Audience

BY MICHAEL PAOLETTA

NEW YORK—Tiffany is tense.
Seated in a New York conference
room, the singer exudes a nervous

U.S. studio set in a decade.

“I’'m not searching any longer,”
she says of the songs on the
album. “It’s not manufactured. [

distribution sys-
tem. Distribu-
tors increasing-
ly sought, and
attained, exclu-

In N.Y. With Sting Show

BY ED CHRISTMAN

NEW YORK—When Best Buy officially arrives here next
month, it will host the biggest grand-opening party ever
thrown by a music merchant in this
market. On Sept. 12, Sting will play a
free show in Central Park (see story,
page 98) as the centerpiece of the

Major Labels, Retailers Say
MAP Suit Is ‘Without Merit’
Page 6

chain’s introduction to metropolitan
New York.

The 350-unit Eden Prairie, Minn.-

’ { based Best Buy plans on bowing in the
STING New York area in the fall with 15
stores, many of which will open in September. So far, the
company has announced New York state stores in West-
(Continued on page 98)

energy, seemingly
unaware of how
often she swivels in
the chair. The
stakes are high as
she prepares to
reveal her true cre-
ative identity for
the very first time.

“Yes, I'm ner-
vous, and, yes, I'm
excited,” says
Tiffany, as she
begins to discuss
“The Color Of
Silence,” her first
full-length collec-
tion for Los Ange-

les-based (and self-distributed)
Eureka Records—and her first

hope the album
surprises those
who didn’t neces-
sarily care for my
music before—
pleasantly surpris-
es them, that is.”
Indeed.
Scheduled to
street Oct. 10, “The
Color Of Silence”
is thoughtful, intel-
ligent, and full of
grace. It’s also un-
pretentious. Con-
sider it Tiffany’s
equivalent to Ala-
nis Morissette’s

landmark “Jagged Little Pill.”
(Continued on page 99)

sive national rights to their labels; in
some cases, they bolstered their sta-
tus by acquiring or establishing labels
of their own. In other
cases, independent
labels established dis-
tributorships or pur-
chased interests in
existing distribution
firms to ensure their
position in a shrinking
retail landscape.

In the year 2000,
ownership relationships between
indie distributors and labels are
commonplace and for the most part
very profitable.

Times have certainly changed,
says Nina Easton, who serves as
president of Atlanta-based 404 Music

(Continued on page 100)

AMFM Leads Noms For

Billboard/Monitor Awards

A Billboard staff report.

NEW YORK—The Billboard/Airplay Monitor Radio
Seminar returns to New York this year, Oct. 5-7. The

finale of the
three-day confer-
ence will be the

presentation of
the 2000 Bill-

BIIlbOGdRADIOM‘\M october 57 nuw vork hitan

board/Airplay Monitor Radio Awards.

When the nominees are broken out into radio groups,
the big boys garnered the most honors. AMFM led the
pack with 81 nominations, Clear Channel culled 59, Infin-

ity had 58, and
Susquehanna had
11. In terms of
markets, Chicago
stations garnered
21 honors, fol-
(Cont. on page 89)
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This story was prepared by The Hollywood
Reporter’s Tamara Conniff.

The Recording Industry Assn. of Amer-
ica (RIAA) and representatives from
artists’ groups have reached agreement on
a legislative recommendation to Congress
that, if passed, would repeal a controver-
sial change to U.S. copyright law that des-
ignates sound recordings as “works for
hire.”

After months of negotiations and a
recent standstill in talks (Billboard, Aug.
5), the sides have agreed on “neutral lan-
guage” that would “resolve the issue with-
out prejudice.”

Jay Cooper, counsel for the artists’
groups—which include the Artists’ Coali-
tion, the National Academy of Recording
Arts and Sciences (NARAS), the Ameri-
can Federation of Musicians, the American
Federation of Television and Radio Artists,
the Music Managers Forum, ASCAE, BMI,
and AmSong—says, “Everybody on our
side is happy with the language . .. The
RIAA was terrific in this; they worked
hard. We had a lot of issues to overcome. I
was very pleased with the working rela-
tionship that we had.”

“We said from the beginning we did not
intend to change the law and have worked
diligently to assure that the issue of work

for hire is resolved without prejudice to
anyone’s position,” says Hilary Rosen,
president/CEO of the RIAA in a state-
ment. “The book needs to be closed on this
issue so we can get back to a united indus-
try on so many important challenges of the
day. The resolution is a good one.”

Both sides see the agreement as a victo-
ry and a means to move on to the larger

| issues facing
labels and
artists during
the digital age.
“We have big
issues to resolve
where we need
the cooperation
: of both artists
and record companies—Napster being only
one of them,” Cooper says.

The work-for-hire controversy stems
from a provision inserted by the RIAA
into last year’s Satellite Home Viewer
Improvement Act. Artists contend that
the provision would have prevented them
from seeking to reclaim ownership of
their master recordings beginning in
2013. Before the amendment, the law said
that artists could then demand from the
labels rights to works recorded after
1978.

The joint draft resolution, which would

'RIAA, Artists Agree On G’right Language

be retroactive, would remove sound record-
ings as a work-for-hire category, sources
said. It includes language that would ask
courts not to take last year's amendment
into consideration when deciding work-for-
hire cases.

The draft legislation needs to be
approved by Congress; however, as it was
on lawmakers’ recommendations that the
two parties work together toward a reso-
lution, both sides are confident the bill will
be pushed though.

The artists’ groups would have preferred
having the language included in the legis-
lation history rather than the actual bill,
Cooper says, but “to satisfy some concerns
the RIAA had, we agreed to it because it
didn’t have any negative impact on the
artists. It gets us back to where we were
before Nov. 29, 1999, without prejudice to
either side.”

“This shows what artists can do if we are
willing to stand together to protect our
interests,” says Don Henley, a leader in the
artists’ effort.

NARAS president/CEO Michael Greene
says, “We are proud of all the organizations
who represent our artists who worked
shoulder to shoulder with amazing resolve
and uncompromising spirit of cooperation
to gain restoration of the provision as it was
before.”

In an exclusive iterview Aug. 9 with Bill-

Henley discussed the joint settlement with

amendment to the Copyright Act.
Will the mutually accepted new lan-

the work-for-hire amendment actually
nullify that amendment or serve as the
“repeal without prejudice” demanded
by the artists?

The language that is now mutually
agreed upon accomplishes precisely what
Congressman [Howard] Berman [D-Calif.]
instructed both parties to do, which is to
get back to where we were before Novem-
ber of 1999 [when the amendment was in-
serted into law]. The Artists’ Coalition and
legal representative Jay Cooper have run
this language by some of the most respect-
ed legal scholars in the nation, including
Jane Ginsburg, a venerable professor of
intellectual property law at Columbia Uni-
versity Law School who is the daughter of
Supreme Court Justice Ruth Bader Gins-
burg, as well as law professor Peter Jaszi
at American University in Washington,
D.C.; Marci Hamilton at the Benjamin Car-
dozo School of Law [in New York]; and
Peter Menell at the University of Califor-
nia at Berkeley. And they all say that it
accomplishes what we're after.

This language has been approved by all
the interested parties, including Ann
Chaitovitz and Susan Riley at the Ameri-
can Federation of Television and Radio
Artists; Barry Bergman at the Music Man-
agers Forum; Lisa Alter of AmSong; Steve
Young and Patricia Polach at the American
Federation of Musicians; Mike Greene and
Adam Sandler at {the National Academy of
Recording Arts and Sciences]; Frances
Preston at BMI; Marilyn Bergman at
ASCAP; artist attorneys like Bob Donnel-
ly—plus Ron Fierstein at the Artists’ Coali-

board, Artists’ Coalition co-founder Don
the Recording Industry Assn. of America

(RIAA) onlegal language to rescind with-
out prejudice the 1999 “work-for-hire”

guage to be inserted into law regarding

Henley: Artists’ Initial Mission Accomplished

tion and my co-founder, Sheryl Crow; the peo-
ple at the Nashville Songwriters Assn. Inter-
national; and many others. We've been very

careful to include everyone in the process.

What’s to stop the RIAA from reneg-
ing on this latest accord with the Artists’

Coalition, as it did earlier?

Well, they have signed off on this, and
this agreement has been released to the
media. It would look very bad for anyone to

back out at this point.

The Napster dispute seems to involve

current abuses of copyright, but the RIAA-

sponsored amendment
seemed to involve per-
manent corporate ab-
duction of artists’ copy-
rights, plus abuses of
lawmaking power.
Which issue has more
industry significance?
It seems to me that if
artists don’t have control
of their copyrights, then

HENLEY

everything else is a moot point. Or as Bob
Dylan said, “When you ain’t got nothing, you
ain’t got nothing to lose.”

Why do you think Napster has gotten

more widespread attention than the
work-for-hire controversy?

Napster is a sexier issue because it

involves the new technological revolution
rather than issues of copyright law,
although both issues are related, in some
respects. I mean, this is all about intellec-
tual property. But there are some who feel
the Napster issue and Internet piracy are
of paramount importance.

I disagree. I can assure you this work-

for-hire issue is just as important—if not
more important—and I hope that people
eventually realize that. Because I think this
work-for-hire issue goes to the very core of
intellectual property rights, and even mat-
ters of civil rights.

Clout in Washington is based on
ensuring that one’s opponents face
consequences on Capitol Hill for any
misconduct. How does the Artists’
Coalition plan to reinforce its stand-
ing in the nation’s capital?

The Artists’ Coalition will soon be
changing its name to the Recording
Artists’ Coalition—in part because evi-
dently someone we don’t know has put up
a Web site under the former heading and
is disseminating information about this
issue. It's a cursory overview being pro-
vided, but it’s not us doing it. So to avoid
confusion and further focus our aims and
announce our constituency, we're be-
coming the Recording Artists’ Coalition.

‘We will have an extensive, well-designed
‘Web site, and we continue to grow the coali-
tion. Our membership is increasing every
day, and we continue to educate our mem-
bership about the issues at hand. We intend
to be a very formidable presence both with-
in the industry and on Capitol Hill.

We will have a staff, and we will also
continue to work with attorneys and lob-
byists. We hired two different lobbyists on
this issue, the Haley Barbour firm [Bar-
bour, Griffiths & Rogers] and their lobby-
ist Greg Stevens on the Republican side,
and Margaret Cone on the Democratic
side. Even though this issue has ostensibly
been resolved, Congress still has to sign
off on this, and we will continue to bring it
up before members of the Senate to
ensure the smooth passage of this agree-
ment we've worked out. It's still not quite
over yet, and we will be working to ensure
we don’t have any backsliding or erosion
during the final stage of the process.

As painful as this has been, in the final
analysis, it's been a good thing, because it
has served as a wake-up call to the entire
artistic community. From this day for-
ward, we intend to be wide awake and
well aware of all the things that impact
artists’ intellectual property rights. We
intend to protect what is rightfully ours.
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Industry Defends MAP
In Wake Of Antitrust Suit

BY ED CHRISTMAN
NEW YORK—The major music man-
ufacturers and retailers say a price-
fixing lawsuit filed against them by a
coalition of 30 states and common-
wealths is without merit (see Retail
Track, page 80).

Filed in early August in U.S. Dis-
trict Court for the Southern District
of New York, the lawsuit states that
music specialty merchants the Music-
land Group, Trans World Entertain-
ment, and Tower Records/Video/
Books put pressure on the five majors
to institute drastic minimum-adver-
tised-pricing (M AP) policies that,
when enforced, would “levy heavy
financial penalties” on such discoun-
ters as Best Buy, Circuit City, Target,
and Wal-Mart (BillboardBulletin,
Aug. 9).

The lawsuit alleges that the dia-
logue between the music chains and
the major music manufacturers about
MAP was aimed at

tertainment, says, “We don’t believe
[the lawsuit] has any merit, and we
plan to vigorously contest it.”

Sony Music Entertainment, Uni-
versal Music Group, and Tower Rec-
ords/Books/Video either declined to
comment or didn’t return calls seek-
ing comment.

In a press release from Spitzer’s
office, the attorney general says, “Our
nation’s business economy has been
built on the notion of fair and free
competition. When there is illegal
activity to fix prices—as was the case
here—the consumer is always the
loser.”

In bringing an antitrust action
against the majors and the three
retailers, the attorneys general are
seeking to recover monetary damages
allegedly suffered by the states’ con-
sumers. The complaint doesn’t speci-
fy damages. Scott Brown, a spokes-
man for Spitzer, says that the states’
next step is to set a

“fixing, raising, main-
taining, or stabiliz-
ing” prices at artifi-

‘We still believe
that MAP was

cost for damages,
which will be deter-
mined after experts

cial levels—and, as are hired.
such, is a violation of ale gz imate The suit is seeking
the Sherman Act. three times whatever
Led by the New and the amount of dam-
York and Florida . ages is, the imposi-
state attorneys gen- approprza te tion of civil penalties
eral, the lawsuit fol- s 9 as provided by state
lows the signing ear- P ractice statutes, injunctive

lier this year by the
five majors of a Fed-

- KEITH ESTABROOK -

relief sufficient to
prohibit and prevent

eral Trade Commis-
sion consent decree, in which they
admitted no wrongdoing but agreed
to discontinue the practice of MAP for
seven years.

In a statement, New York state
Attorney General Eliot Spitzer says,
“Because of these conspiracies, tens
of millions of consumers paid inflated
prices to buy CDs of artists including
Santana, Whitney Houston, Madonna,
and Eric Clapton.”

But some of the major music com-
panies have gone on record opposing
the lawsuit and defending MAE

Dawn Bridges, a spokeswoman for
EMI Recorded Music, says, “We
believe that the claims are without
merit.” Keith Estabrook, a spokesman
for BMG Distribution, says, “We still
believe that MAP was a legitimate
and appropriate practice, and we are
confident that the courts will reach
the same conclusion.”

And the Warner Music Group is-
sued a statement saying the lawsuit
lacks merit, adding, “We continue to
believe that MAP served a valid busi-
ness purpose and benefited con-
sumers by substantially furthering
retail competition and that it was an
appropriate and lawful practice.”

Some of the retailers named in the
suit have declared their intention to
fight the action.

Minneapolis-based Musicland
Group spokeswoman Lisa Svak says,
“We have not been served with the
complaints, but management believes
that any charges in this matter
against Musicland have no basis, and
we intend to undertake a vigorous
defense.”

In Albany, N.Y., John Sullivan,
senior VP/CFO of Trans World En-

any recurrence of the
defendants’ conduct, and reimburse-
ment of expenses in bringing the suit,
including reasonable attorneys’ fees.

Brown says that the New York state
attorney general’s office always
prefers to see if a settlement can be
reached out of court. But “if we can’t
come to a fair settlement on behalf of
consumers, then we will go to trial,”
he says.

BY CHUCK TAYLOR

CEOs—and BBMak.

of the day.

broadeasts on a quarterly basis.

show.

ence and reflecting who they are.

adds.

NEW YORK—Imagine a midday tel-
evision program that features reports
on the stock market, company pro-
files, economic news, interviews with

That’s the name of the game on
cable network CNBC, whose live,
noon-2 p.m. weekday talk show,
“Power Lunch,” not only keeps traders
on target with their personal stock
portfolios but showcases a variety of
musical portfolios from popular artists

Since the first musical artist ap-
peared on the show in August 1999 (it
was Rolling Stones touring key-
boardist and former member of the
Allman Brothers Chuck Leavell), acts
serving up their wares during “Power
Lunch” have included Asleep At The
Wheel, Todd Rundgren, Taj Mahal,
Train, and artists popular in cities
where “Power Lunch” hosts remote

The inventive notion of meshing
hardcore financial news and features
with musical performances, while
certainly a novel idea, serves a sim-
ple, straightforward function for the

“Our mandate in a niche market—
finance—is always to try and broad-
en the audience as much as possible.
We can do that through musie,” says
“Power Lunch” anchor Bill Griffith.
“It also allows us to broaden the brand
of CNBC and to get beyond the num-
bers on the ticker tape. If anything,
we're holding a mirror up to our audi-

“It reinforces that this is a place
they can come for business news and
culture. Music is already part of the
fabric in which we all live,” Griffith

CNBC, based in Fort Lee, N.J., and
owned by NBC, reaches 72 million
U.S. households through 5,000 affili-
ates in the U.S. and Canada, plus 150
million homes in Europe and Asia. It

BY BRIAN GARRITY

NEW Y(OIK—Total sales of
Tecorded music are expiected to
increase to $16.4 hillion hy 2004—
up fram %14.7 hillion in 1999—and
the tize of digital distribution will
ereate an erasion in long-lerm
physicul music Gales and a decreasse
in prices at retail, acearding to a
new study.

" The findinga were included in

forecast from merchant banking

’ates, which nites that new tech-
nolopies and inereased income have
lod to an incresse 0 CONSWMER Con-
sumption of music, as well as the
‘Internet; video, and radio.

“To meet their demands and
appetites, Americans have hr.*mlnf-
expert media multi-taskers,”
Jarnes Futherfurd, execative VP uf

« firm's investment banking opera-

the latest communications industry .

lirm Veronis Suhler and Associ- o

fnrnl:asl Physical Music Sales
In|1 [I||l In znnz Retail Prices Drop

tions, says in a statement. “We’ve
arrived at a peint where consump-.
tion of média and information
accounts for more than half of our
waking hours.”

In musie, spending iz projected
to grow at a eompoundnd annunal
rate of 2.1%, while net unit ship-
ments are expected to grow at a
compounid annual rate of 7.3%.
Leuding Lhe way will be CDs and
DVDs, with shipments of cassettes
dropping off “substantially.”

Herwevier; with the rize of digital
distribution, Yeronis forecasts,

.total physical sales of recorded
music will top out in 2002 at $17.4
billion. Sales of CD, likewisze, will
< continue tg aceount for the lion’s

share of the overall market, reach- -

ing-a peak of 315.8 billion in 2002
, befare dropping to $14.9 billion in
2004, enmp.ﬂ"f*d w 1th $13 & hillivn

Veronis Subler and head of the, in 18880

‘ (Gantmued on p&ye 105)

celebrated its 10th anniversary in
April 1999. The show’s target: plain
and simple, adults.

The idea of including musicians on
“Power Lunch” didn’t come about via
a corporate think tank or from a clev-
er PR agency hired by the network.
It actually was born organically—Ilit-
erally—out of a segment in Decem-
ber 1998 about the business of Christ-
mas trees.

“One of our segment producers
came up with the idea to interview
Chuck Leavell, the tree farmer of the
year across the U.S.,” says “Power

atock Show Broadens Portfolio

CNBC’s ‘Power Lunch’ Fmds New Fans With Live Music

Lunch” producer Ramona Schindel-
heim. “That all worked out fine, and in
August 1999 we were traveling down
the Eastern seaboard doing remotes
and ended up in Atlanta again, where
he lives. I knew we couldn’t really
interview him again, so we just fig-
ured, since he tours with the Rolling
Stones and used to be in the Allman
Brothers, how about if he just wants to
play?”’

Leavell ended up writing a song for
the show, “Power Lunch Crunch.” He
brought his guitar down to the re-
mote set and played as segments fin-
ished and the show broke for com-
mercials. The performance was aired
at intros and outros, and he played for
a live audience while the show was in
spot breaks.

“After that, we got such a great
response from our audience,” Schin-
delheim says. “People thought it was
a cool way to break up the day, with
the news, the interviews, and then the
added bonus of the music in the mid-
dle of the day. We weren’t sure if this
audience even existed, but there they
were, enjoying the music with all the

(Continued on page 108)

Jewel Earns Diamond. Atlantlc recordlng artist Jewel was recently awarded the
Recording Industry Assn. of America's Diamond Award for her 1995 debut
album, “Pieces Of You,” which featured the hit singles “You Were Meant For Me,”
“Who Will Save Your Soul,” and “Foolish Games.” The Diamond Award recog-
nizes sales of more than 10 million copies. “Pieces Of You” has since been certi-
fied 11-times platinum. Shown at the award presentation, from left, are Val
Azzoli, co-chairman/co-CEQ of the Atlantic Group; Jewel; and Ron Shapiro,

executive VP/GM of Atlantic.

Industry Backs Gore’s VP Ghoice

Lieberman Has Been Critical Of Entertainment Biz

BY JILL PESSELNICK
LOS ANGELES—Entertainment
executives are expressing support for
Vice President Al Gore’s selection of
Sen. Joseph Lieberman, D-Conn., as
his running mate on the Democratic
presidential ticket—despite Lieber-
man’s ardent backing of legislation
that has aimed to change how musie,
film, and video game products are
sold and that could create an indus-
try code of conduct that includes
internal enforcement mechanisms.

Jim Donio, executive VP of the
National Assn. of Recording Mer-
chandisers, says his organization
“does not feel that the industry’s rela-
tionship with the White House would
suffer because of Sen. Lieberman.
We have some common goals, but we
do not always agree. However, Sen.
Lieberman has been willing to com-
municate with our industry, and we
look forward to continuing the dia-
logue in the future.”

Similarly, Hilary Rosen, presi-
dent/CEO of the Recording Industry

Assn. of America, says in a state-
ment, “It is true that Sen. Lieberman
has been particularly critical of the
entertainment industry. Nonetheless,
while we have disagreed with him at
various times, we share the common
goal of doing what is right for Amer-
ica’s youth.”

A member of the U.S. Senate since
1988, Lieberman has introduced a
number of bills that would affect the
entertainment industry. Among them
is the 21st Century Media Re-
sponsibility Aect—introduced with
Sen. John McCain, R-Ariz.—which
was defeated. The bill would have
required that products such as
movies, video games, and sound
recordings carry standardized warn-
ing labels about violent content.
Retailers would have had to enforce
age restrictions and would have
received a $10,000 fine for each stick-
ered product sold to a child (Bill-
board, June 19, 1999).

In May, Lieberman put forth a new

(Continued on page 108)
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The Originals Return

NATHAN | MICHAEL | SHAWN | WANYA “‘D\
& \«EEE -\ W\ -l £

The original men of harmony have retu-ned wih their ultimate siudio album in #ree years.

After 32 million record sales in ¢ years, no other group surpasses the r
sophistication, class ar vocal perfect or.

J;‘]szlr/o?%?o The new album is simply entitled

NATHAN MICHAEL SHAWN WANYA
No greater pleasurs then the original BOYZ Il MEN

Featuring the hit single “Pass You By”
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U.K.’s MGPS Extends Anti-Piracy Reach
As Counterfeit Product Appears On Web

BY GORDON MASSON
LONDON—DBEritish music pirates are
turning to online mail-order distrib-
ution in an effort to cash in on their
illicit product. But the stakes are
increasing, with courts issuing stiffer
sentences to those found guilty of
copyright infringements.

The level of piracy has caused the
Mechanical Copyright Protection
Society Ltd. (MCPS) anti-piracy unit
to step up its activity, resulting in the
seizure, during the first half of 2000,
of 1.8 million pounds ($2.7 million)
worth of counterfeit CDs and ille-
gally copied MP3 discs, plus com-
puters and copying equipment worth
many thousands of pounds more.

In the past six months, the MCPS
has carried out 19 separate raids on
houses, company premises, markets,
and computer fairs. Those raids led
to a total of 60 people being arrested.

Nick Kounoupias, head of the
MCPS anti-piracy unit, says the dis-
covery of mail-order piracy adds
another element to his team’s activi-
ties. “We have not stepped up our
raids deliberately by targeting a cer-
tain number per week. A lot of our
raids are in response to tip-offs and
complaints that are made to trading
standards officers around the coun-
try,” he says.

Recalling the discovery of the on-
line piracy threat, Kounoupias tells
Billboard, “The IT [information
technology] director of a big law
firm in Bristol found MCPS on the
Internet and rang me up to say
they’d been doing an audit of one of
their staff’s E-mails, because she
had been spending a lot of time using
E-mail rather than working.
Through that audit, they found that

she’d been engaging in trade, buying
counterfeit CDs. We carried out an
investigation and found [that she was
trading via] another huge organiza-
tion, where the IT director was run-
ning the [illegal activity]. They've
now been convicted and put in
prison.”

He adds, “This was the first time

‘With MP3, we are

getting on top of
the problem’

- NICK KOUNOUPIAS -

we'd actually come across the Inter-
net being used as a distribution sys-
tem, rather than a market stall or a
guy with a suitcase outside a railway
station. So the technology for the out-
let has changed as much as the tech-
nology on which the infringement is
taking place.”

The changing face of music delivery
is also changing the scope of anti-pira-
cy activity. Says Kounoupias, “With
MP3 especially, you tend to find inves-
tigations going on the back of a raid.
In other words, you do a raid in one
place, and that sparks off a complete-
ly new and separate line of inquiry. So
we've almost been creating work for
ourselves because of the success of the
raids that we have done. With MP3, we
are getting on top of the problem—
we're not going to cure it or win it
immediately, but I think we've got it
contained in major areas, and that’s
because we've focused on it.”

Another area on which Kounoupias
has been concentrating is convincing

legislators that prison sentences
should be increased—a battle that
already is being won in the courts. He
has authored a bill on behalf of the
Alliance Against Counterfeiting and
Piracy that proposes increasing pris-
on sentences and making it easier for
the authorities to arrest people and
confiscate illegal products.

“All of those provisions in the bill
have in principle been accepted by the
government, and they are planning to
introduce it in the form of legislation
later this year, after the queen’s
speech. So there is going to be a
change in the law on sentencing, and
we are very optimistic about that,”
says Kounoupias.

But it is in the courts that the anti-
piracy war is achieving most results.
“People are going to prison now for
copyright and trademark infringe-
ments for longer periods of time,”
comments Kounoupias. “The general
message to the pirates is that the
courts have now realized that theft of
intellectual property is no different
from the theft of ordinary property,
and they are going to sentence in the
same way. They are not going to see it
as being a sort of civil-type action;
they see it as much a eriminal act as
somebody stealing your car or bur-
gling your house.”

Using evidence that “monies made
from criminal activities in copyright
and trademark matters are often
plowed into something more serious
like drugs or even terrorism,” the
MCPS has been briefing prosecutors
before piracy court cases. “Because
of [the links to organized crime], the
courts now are willing to take these
people out of circulation early on,”
says Kounoupias.

EMA Acquires Ghunk Of Goncert Industry

BY KAI R. LOFTHUS
STOCKHOLM—It’s merger round-
up time in the Scandinavian concert
industry, and SFX-owned EMA Tel-
star Group is corralling the entire
herd.

The Stockholm-based company,
founded in 1969 by current chairman
Thomas Johansson, has since its in-
ception had informal talks and part-
nerships with leading companies in
other Scandinavian cities. Now; all of
them are wholly owned affiliates of
EMA. .

The buying spree started two
years ago, when EMA acquired Mot-
or, a Gothenburg, Sweden-based
agency that manages such acts as
the Cardigans and books small- and
medium-size acts from home and
abroad.

Last year, EMA itself was ab-
sorbed by U.S. giant SFX Enter-
tainment. Backed by those deep
pockets, EMA so far this year has
purchased Dansk Koncert Bureau
(DKB) in Copenhagen, Welldone
Agency & Promotion in Helsinki,
and now Gunnar Eide Concerts
(GEC) in Oslo (BillboardBulletin,
Aug. 8).

While these companies control a
substantial share of the market, the

deals are not subject to regulatory
approval, according to Johansson.
Although the companies now share
the same parent, they will not make
alterations in their staffs or profiles,
he says.

All of EM A’s operations amount to
revenue of some $79 million. EMA,
which employs 70 people, last year
had sales of 470 million Swedish
kronor ($50.9 million). As for the
individual affiliates, DKB had rev-
enue of 60 million Danish kroner
($7.3 million); GEC, 65 million Nor-
wegian kroner ($7.2 million); Well-
done, 63 million Finnish markka
($9.6 million); and Motor, 40 million
Swedish kronor ($4.33 million).

“For the past 10 years, me and my
colleagues have had intentions to
make one business unit for the whole
of Scandinavia,” Johansson tells Bill-
board. “This would have happened
even if [the SFX deal] wasn’t made.
‘We have to do this if we are to make
it in the international market and
continue to offer global megastars.”

In his tenure, Johansson has ar-
ranged all Swedish dates from major
international artists, as well as coor-
dinating the world tours of such acts
as Abba, Europe, and Roxette. His
company books approximately 800

international concerts annually and
produces the tours of Roxette, An-
tiloop, Emilia, Jessica Folcker,
Robyn, and others.
Despite the consolidation, EMA
(Continued on page 109)

BY GORDON MASSON

LONDON—The staggered theatri-
cal release of Eddie Murphy’s lat-
est film, “Nutty Professor II: The
Klumps,” will bring with it several
versions of a soundtrack, as Univer-
sal Music Group looks to exploit
local talent in key markets.

The movie was No. 1 at the box
office for its first week of release in
late July, and Universal is hoping to
build on that success by tailoring
the Def Jam soundtrack album to
include local artists in various ter-
ritories.

The concept owes much to the
film industry’s tradition of stagger-
ing the release of movies around the
world. Should the “Nutty Professor
11” experiment prove successful, the
strategy borrowed from Hollywood
studios could quickly become the
norm for Universal soundtracks.

Jim Caparro, chairman of Island/
Def Jam Music Group, explains that
the film’s release schedule around
the world gave birth to the idea of
using local artists for the sound-
track. “[This idea] has given us the
[chanece] to look at how we may be
able to offer other Universal com-
panies throughout the world the

Universal’s ‘Nutty’ Plan

Soundtrack Versions Tailored To Global Markets

opportunity to include in the [sound-
track] package some of their local
artists, which may have a lot of
appeal in those local territories,” he
says, adding that the actual music in
the movie will remain the same.
Caparro says the concept was
first discussed during a meeting
between himself, Universal Music
U.K. deputy chairman Lucian
Grainge, Is-
land/Def Jam
Music Group
president Lyor
Cohen, and Uni-
versal Music
International
senior VP of
A&R and mar-
keting  Max
Hole. “We talked
about this notion and thought it was
a great idea, so we set about mak-
ing it a reality. Lyor and Max were
looking to drive it, and while I was
over in Japan for the Bon Jovi world
tour premiere, I looked to drive the
idea home there as well,” says
Caparro.
Universal claims that the sound-
track has shipped more than 1 mil-
(Continued on page 101)

CAPARRO

Delsener Receives His Sinatra. Ron Delsener was recently awarded the Fran-
cis Albert Sinatra Award by the Garden State Cultural Center Fund for his contin-
ued support of the performing arts. Sting was on hand to present the honor to
Delsener. Shown at the ceremony, from left, are Sting, Delsener, and Joseph
Buckelew, chairman of the New Jersey Highway Authority.

RECORD COMPANIES. Matt Signore
is promoted to senior VP of planning
for the Island/Def Jam Music Group
in New York. He was VP of finance
for Island Records.

Mark Shimmel is named senior
VP of artist relations for Arista
Records in New York. He was COO
for LaFace Records.

Kim Garner is promoted to senior
VP of marketing and artist develop-
ment for Universal Records in New
York. He was VP of marketing and
artist development.

John Vlautin is named senior VP
of communications for Priority Rec-
ords in Los Angeles. He was founder
of SpinLab.

Joe Pszonek is named regional
sales manager, Northeast region, for
Walt Disney Records in Newton, N.J.
He was market director for EMI

SIGNORE SHIMMEL

Music Distribution.

Iris Tesson is promoted to direc-
tor of press and artist development
for the Elektra Entertainment
Group in New York. She was associ-
ate director of press and artist devel-
opment.

Craig DeGraff is promoted to
manager of A&R/pre-production for
Rhino special products in Los Ange-
les. He was flashback records coor-

BOYLE

POSTELLE

dinator.

PUBLISHERS. Dr. Peter Boyle is pro-
moted to senior VP for ASCAP in
New York. He was VP/chief econo-
mist.

Brian Postelle is promoted to VP
of urban music for Famous Music
Publishing in Los Angeles. He was
senior creative director of urban
music.
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BERRY * SANDY BIDINGER ¢ DULCIMER
BIESANZ * PAUL BILEK °* ELIZABETH
BISHOP ¢ THERESA BLACK * EDDIE BLACK
* LANIER BLANKS ¢ JAMIE BLOOD » CECE
BOGART * MICHELE BONILLA ¢ WES
BONNER * SYLVIA BORDEN ¢ JERRY
BOSENEILER * LiSA BOUTTE * ADAM BOYD
* MICHELLE BOYER ° DANA BRADLEY e
ANNETTE BRENNEMAN ¢ ASHLEY BROWN ¢ '
ANGELA BROWN ° REJINA BROWN * AMi Wil
BROWN * TIM BRUNETTE s MEREDITH |
BRUNSWICK » HEATHE BRYAN * JENNIFER
BRYANT °* CHRISTINA BUCK ¢ JEFF
BUGBEE * SHARYN BURKS ¢ VINCENT.
BURLESON ¢ MARCELLA BUZZELL 4
JENNIFER CAPPS ¢ BECKY CARROLL o &
DIRK CARTER * ANDY CASS * LUIS CASTRO |k
¢ BEN CHEAVES ¢ GARY CHEK ¢ BRAD |
CHELSTROM °* ROGER CHRISTIAN < 8
MICHAEL CIESLIK * ABRAM CLAIBORNE o
ALICIA CLARK ® DAVID CLINE °* ROB
COBLE + STEPHANIE COHEN * OLIVER &
COKE « TAMI COLBY » HARRY COLE #'
EVEY COLLINS + Bos CoOLOS!
JENNIFER COMAN * MELiSSA COMMANS .;E
.

}

-

JANETTE CoOK °* CHARLES CoOSIN &
NICOLE COSMEN ¢ JOE COURTNEY ¢ e
ROCCO COVELLA * STEPHANIE CRAMER W
KATES ¢ MARK CRAVEN ¢ LAURIE CRIST ¢ &
CHUCK CROSSEN * LEIGH CROSSEN =
DALE CROWHORN ¢ GARY CRUMP ® BET‘F\"_3
CRUSE * LINDACUMMINGS * SAM DAILEY
*RoOBIN DALEBROUX * DAVE DALLON &
KAREN DANIEL * KiM DANIELS ¢ RON ¥
DANIELS ® MICHELLE DAVID « DUKE DAVIS

* MIKE DAVIS ¢ KRISTIN DAY ¢ CHARLIE
DEAN ¢ NANCY DEAN ¢ JEFF DEBIN ¢ JOR
DEFALCIS * JENNIFER DEGRAF » PAULE
DELKE °¢ DAvID DELYSER ° Dsams_%
DEMILLE * GEORGE D’ERRICO * GAIA:‘
DERSARKISSIAN ¢ TODD DIBELL *» JONNA %

DoBiES ¢ NICK DOFFLEMYER ° SANDRA
DoLsSON ¢ PAM DOMICO =+ PAT 8
DOMINOWSKI ¢ SHARON DONOHUE *
MELISSA DORMAN ¢ TiMOTHY DRALLE ®
AMY DRELL * PAUL DRISCOLL * LEAHW
DUDEK ¢ DEBBIE DYGERT * JIM ECONOMOSE
« CURT EDDY * DON EDWARDS + JOHNED
EGLE * PAUL ELMORE * MIKE ELSEY e
GUY ENNIS ¢ VANESSA ESPINOZA ¢ CARL
ESQUIBEL » ToDD ETzEL * TIM EWING °
MELISSA FAITH * KELL! FANNON * MIKE
FARRELL * ZEV FELDMAN ¢ BILL FISCHER

e KATY FISH ¢ BARBARA FITCH =
FRANCESCA  FITCGHETT  *  HILARY
FITZPATRICK * MARK FLACHS &
DIANA FLAHERTY ¢ JESSE FLORES &

JoE FLORES ¢ ANDI FONK e NICOLE’

B
FORD o] DAviD FOSTER - JOHNT
FRAZER ¢ MITCH FRIEDLAND ¢ SUSAN'S

FUERSTENBERG ¢ ERIC FUNDERBURK ¢
CRAIG GALANT! °* MARGARET (MEG)
GALLAGHER CHARMELLE GAMBILL
DENISE GARBO * TONY GASPARD s+ LiZ
GEERLING ®* GAIL GEORGE °* JAN GERIS *
KENNY GILBERT ® MIKE GILLESPIE o
KIMBERLY GILLESPIE * DANIEL GIPSMAN *
RICHARD GLASBAND * MAND!I GOODWIN *
JAY GOPEZ * THOMAS GRABAREK ®* GENE
GRADY *« ROBERT GRECO * SHARON GREEN
» MIKE GREENE * RICH GROBECKER * IRIS 0
GRUBMAN ¢ ERIC GRUFMAN ¢ HAROLD
GUILFOIL * SCOTT GUY ¢ JAMIE GUZZALDO
* KEVIN HADDOX * MICHAEL HALVERSON ¢
CRAIG HAMMOND * RON HAMMOND = JiM SSam 0 vl it
HARDIN ¢ LARRY HARITON * MICHAEL
HARRIS * JANET HARR!IS * FRANK HART ¢ SUSAN HAYNIE ¢ Liz HAYS ¢ KRISTEN HECK ¢ PETE HEw.DT
RoBBIE HELMS * TERRELL HENDERSON ¢ LARRY HENSLEY * MAGGIE HEPBURN o
MARIA(CHRISTY)HERVAS ¢ DARRYL HERVY ¢ BILLY HOLDSWORTH ¢ ToDD HoLLIDAY * DENNIS
HOLTMAN ¢ BECKY HOLZEM * STEVE HORME * DANA HORVATH ¢ DAVID HowARD ¢ LARRY HOWELL ¢
MAUREEN HOWLETT ¢ CINDY HUMBERT ¢ LLoYD HUMMEL ¢ STEVE HUNT ¢ RON HURD ¢ BILLY
HUTCHINGS * MICHAEL IANACONE * CHRIS ISIDORI * CRAIG IWAMOTO * DENEICIA JACKSON * CARO YN
JACOBSEN ¢ CHRISTA JACOBSEN * MUNIR JAFAR ¢ RAY JAIME °* MIKE JAKARY ®* WALTER JAMES ¢
MARSHA JANETSKI * STEVE JANZ * BARBARA JARBOE * ZULMA JIMENEZ * KAROLIN JiZMEJIAN » CHIC
JOGODKA ¢ SIMONE JOHANSON-BYRD ¢ LOR!I JOHNS ¢ ANDREA JOHNSOM ® DIALLOBE JOHNSON °
MELINE JONAS ¢ LYNDA JONES * MIKE JONES ¢ MIKE JONES ¢ MIKKI JORDAN * JOHN JCRGE ¢ LINDSEY
KANAROWSKI ¢ JOE KARA ¢ KEVIN KELLER ¢ LESLIE KENNEDY-JOSEPH ¢ ALi KHAN * MIKE KHOURI o
JOHN KIERNAN * SUSAN KIM * SUE KIiM * ROBERT KIM * DAX KIMBROUGH * CAROL KLIPFEL * CFAIG
KORNBLAU » CHRIS KOWALCZYK ¢ KYLE KRAUSE ¢ KARISSA KRUSE °* NiCOLE KUECHENMEISTER o
DIANE KURPIEWSKI * LINDA KURY ¢ ROBERT KUSSEROW ¢« KATIE KUTSCHER * GREG LABITA

UNIVERSAL MUSIC & .
VIDEO CISTRIBUTION
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IT's BEEN THIRTY YEARS. SOMETIMES THOSE
WHO SAY THE LEAST, FEEL THE MOST.
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STEPHAMIE LABOFDZ » ERICK LABSON ¢ EpDY LACA * GERALD LAMING * JOHN LANDERS * EVELIN
LARIOS * LORI LARSEN ¢ AMY LAS<AVY ®* MIKE LAU ¢ MICHAEL LAWSON ¢ STEPHANIE LEE * LINDA
LEIGHTON ¢ GIULIANO LEITE ¢ TINA LEITZ * CHRIS LELKO ® MARICELA LEON * LANCE LEWIS ¢
DZBBIE LEWIS * CHRIS LEw S ¢« GERALD LIMA * ROB LINDFORS * DICK LONGWELL * GUSTAVO LOPEZ
e BETH LOPEZ © W LLI LOTH ¢ B:iLL LUCAs ¢ JANICE LUM ¢ DAN MACKEY ¢ MARCUS MACKEY =«
NICHOLAS MALDONADO ¢ THERESA MALHAM * MIKE MANLY * DESIREE MARCANO * KAREN MARFIS! ¢
MATT MARIANt * TARLOS MARIN * JOE MARKIEWICZ ¢ KARLA MARKLAND * JOMN MARSH ¢ MIKE
MARSHIMNO * MIKE MARTORANO ¢ DAMON MARZANO ¢ FREEMAN MASON ¢ KEVIN MAUS ¢ REBECCA
MAZE ° JAN MCCARTHY ¢ ELIZABETH
MCCRANK * GREG MCCULLOUGH -
RICHARD MCFALLS ® KARIN MCGEAGH *
CRISTEL MCLEAN * MICHAEL MCLEOD ¢
DIANA MCMAMON ¢ MARY BETH
MCNALLY * BRYAN MEAD e DAVID
MECHEM ¢ OLGA MEJIA ¢ SUZANNE
MELOCHE * DON MENCKE ¢ LARA
MERCER °* KAYE MICHAELSON ¢ JAY
MIGGINS ¢ KAREN MIKA ¢ ROD MILLER
o JANIE MILLER ¢ MARK MILLS ¢ TAM!
MILLSPAUGH FRANK MITCHELL e
DARREN MONROE ¢ RGN MOODY °
TAMEKA MOORE ¢ DONZIT MOORE o
AUBREY MOORE ¢ BEVERLY MOORE-
MUNDY ¢ DOLORES MORENO °* BOB
MORGANO ¢ DIANE MORRIS ¢ CHRIS
MORRISON * KELLY MORTON * MIGUEL
MOSQUERA ® TODD MOUNTAIN ¢ TONY
MUSCATO ¢ KARENA NAFSTAD o
SRIDHAR NARAYAN ¢ HIROSHI NARITA »
RON NEGRETE ¢ LINDA NEHLS ¢ ANDY
NELSON = RYAN NEUMAN ¢ MICHELLE
NICKLE * STEVE NIEMCZAK * GRETA
NODAR ¢ CINDY NORTHCOTE-SMITH e
LASHAWN NORTON © CHRISTINE
NOTARO ¢ MICHELLE NUNES °* NEIL
NUNZIATO o CHRISTINA NYE ¢ MITCH
O'BRIEN * ED O’DONNELL °* SAKY!
(KALIYM)ODURO * NANCY OLIVER ¢ TOM
O’MALLEY * MARK OMANN * JARRETT
O’NEAL * AMY O'NEILL * JENNIFER
ORR * CLIFF O’SULLIVAN * KATHY
PACKARD * SANDRA PAINE * JENNIFER
PARKER ¢ BUDDY PARKER ¢ LAURA
PASTORIZA ¢ STEVE PECHTER ¢ SUE
PERLOFF °* RoB PERNA ¢ KATIA
PERSONS * SCOYT PERRY ¢ ERIKA
PETERSON ¢ LISA PETRUCC! * COLLEEN
PETRUZZ! ¢ TIFFANY PHILLIPS * JOHN
PIEDRAHITA ¢ BETH PLEVY ¢ CHRIS
POTEAT ¢ MITCH POWERS °* KIMBERLY
PRATT ¢ FRED PRELLBERG °® MARK
PRICE * GREG PRINK ¢ MICHELLE
QUADRACCI ®» LARRY QUINN * NANETTE
RAMIREZ * STEVEN RANDOLPH ¢ LiSA
REDDICK ¢ DEBORAH REED ° JOHN
REESE ¢ PAT REID * CLYDE RENNIE *
ToBY RESNICK * JIM REYMANN * MARK
REYNOLDS * MICHAEL RIBAK ¢ MIESHA
RICE ¢ LINDA RICHARDS * BOB RIEDY *
GEORGE ROBERTSON ®* MARY ROBSON °
SHANNON ROJAS * ROBERT ROMEAN ¢
FRANCISCO ROSALES ¢ LISA ROSE »*
JUDIE ROSS °* SCOTT ROSS * KEITH
ROSTALSKI * GENE ROSTALSKI ¢ JODI
RYAN ¢ HOLLY SAAR] * JOHN SADOWSK!
SAMIA SAEED ° GISELA SALAZAR °®
MIKE SALSINGER °® REX SAMPAGA »°
REBECCA SANCHEZ * TONY SANELLI °®
ALICIA SANTOS * IRMA SARABIA ¢ IDA
SCHILLACI * MARK SCHINDLER °
MELANIE SCHLESINGER . BoB
SCHNIEDERS * BILL SCHULTE ¢ DAVE
SCHWARTZ * PETER SCIiFRES o
SUNCEAR SCRETCHEN * DEREK ScuLLY
e LisA SEPASS! * ARDELIA SHAW
SUSAN SHORT * KIMM SHREVES
KERIANN SHULTZ * RUSSELL SIEBERS
¢ DEANE SIENEGA * KATHLEEN(TERRI)
SINGLETON ¢ JOY SLUSAREK ° BILLYE
SLUYTER ® MIKE SMITH ®* WAYNE SMITH
e SHANNON SMITH * SKIP SMITH
ALAN SMOLINISKY * ALSBERT SOLORIO »
ERIC SORRELLS * TiM SPENCE °
RICARDO SPICER ¢ DIANE SPITERI ©
SOUMYA SRIRAMAM ¢ KIRK STAFFORD ¢ SCOTT STANGER * TEsSs (ANASTASIA) STAUBS * GRETCHEN
STEED * LINDSAY STERN * KYLE STEVENS ® JODI STOCK « DAVID STROUD * KEN SUGAY * STEPHANIE
SUINNEY ¢ DANIEL SusLA o JEFF SWALLOM ¢ STEPHANIE SWANN * DEBBIE SWANSON ¢ MaVIsS
TAKEMOTO * FRAMCIE TAM ¢ JOSH TARIO * TOM TASKER ®* SHERYN TEETER °* JONAL TERRELL °
CYNTHIA TEWELL » Lisa THOMAS *» HEID] THOMAS * RANDY THOMAS ¢ GRANT THORSON * STEPHANIE
TIMBERLAKE ® MICHAZL T SDALE ®* STACEY TOMMASING ¢ JEFF TRAINTIME * DOUG TRUEX * MELINDA
TURNER ¢ BoB3Y TURNER ¢ B:LL TWYMAN ¢ JiM URIE * NILSA VALENTIN * NORMA VASQUEZ °
KARTHIK VENKATESAN ° ELIZABETH VENTI ¢ MARK VERRENGIA © AMY WALKER ¢ LOUISE WALSH *
FERNANDO WAT3QN ¢ JIM WEATHERSON ¢ DAVID WELTE * DAVE WENDEL ¢ STEVE WENGERT * PaulL.
WEST ¢ KATE WHZADON © WILL AM WHITE ¢ JIMMY WHITE ¢ JEREMIAH WHITE ¢ CHRIS WHITFIELD
* SANDRA WHITING * SHARON WHITLEY ® CARL WIGGINS « NORMA WILDER * DIANA WILES * KELLY
WILLIAMS * DENISE WILLIS * BECKY WILSON « BILL WILSON * DAMON WILSON ¢ SHELIN WING °
VICKIE WITTENMYER ¢ KRISTEN YAU * EDWARD YONEK ¢« COLIN YOUNG °* KAREN YOUNG °* JEFF
ZACHARIAS ¢ BliLY ZARRC * ALEERT ZIERK © DESIGNED BY PELEG TOP >> TOPDESIGN.COM
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Barenaked Bursts Back

Huge Launch Set For Reprise’s ‘Maroon’

BY JIM BESSMAN

NEW YORK—After years of delib-
erate, nonstop touring of the U.S.,
Canada’s eclectically entertaining
but boldly relevant Barenaked
Ladies broke through in 1998 with
their quadruple-platinum fifth U.S.
album, “Stunt,” and its No. 1 single
“One Week.”

“We kept playing
the U.S. and identify-
ing our markets and
building our audience
show by show, so that
by the time ‘Stunt’
came out, we actual-
ly had people out
there anxious to hear
the new record,” says * |
Steven Page, who »
plays guitar and flute
and shares most of
the lead vocal and songwriting
responsibilities with guitarist Ed
Robertson, who also plays banjo and
percussion. “But we were really for-
tunate to have such a big hit, and
while it was very exciting, it’s not
necessarily the kind of band we are.
We're more a career and album
band: We're happy for the radio and

BARENAKED LADIES

MTYV play but can’t count on it or
pander to it.”

In other words, no concessions to
continued commercialism have been
made in creating “Stunt” follow-up
“Maroon,” due Sept. 12 on Reprise
Records. But the act did choose a
new producer, Don Was, whose work
with the likes of Paul
Westerberg and Iggy
Pop the band had
admired.

“He really under-
stood the dilemma of
Barenaked Ladies,”
says Page. “He was in
Was (Not Was), which
was a humorous
group but also art
rock, which was sad-
dled by a novelty hit
[“Walk The Dino-
saur”] that kept people from seeing
what the band really was. So he sym-
pathized with our plight, though by
the end of the ‘Stunt’ process we
were happy that people saw the
depth and breadth of what we do in
addition to being fun.”

Leading the charge for “Maroon”

(Continued on page 105)

Rhino Dffers
Grenshaw
Glassics

BY JIM BESSMAN

NEW YORK—Marshall Cren-
shaw is perhaps the epitome of the
critically acclaimed, commercial-
ly overlooked singer/songwriter—
though Rhino Records is now giv-

CRENSHAW

ing him two second chances.

On Tuesday (15), the label
releases a 22-track career anthol-
ogy, “This Is Easy: The Best Of
Marshall Crenshaw,” together
with a reissue of his 1982 self-

(Continued on page 102)

‘Now’ IS Good For SR-71

Single, Tour Propel Act’s Debut Up Charts

BY CARLA HAY

NEW YORK—Like the built-for-
speed aireraft for which it’s named,

rock band SR-71 has
been soaring up the
charts with its major-
label debut, “Now You
See Inside,” on RCA
Records. Industry
observers are credit-
ing the album’s recent
ascent to first single
“Right Now” and the
band’s steady touring.

Released June 20,
“Now You See Inside”
debuted at No. 4 on

the Heatseekers chart in the July 8
issue; it eventually peaked at No. 2 in

the July 29 issue. The album
reached Heatseekers Impact

status when it rocketed from .
No. 127 to No. 94 on The Bill- i
board 200 in the Aug. 12 issue;

SR-71

m ¢ “We had offers from about 10

The Baltimore-based melodic act,
previously known as Honor Among
Thieves, toured behind its 1996 inde-
pendent CD and even-
tually caught the
attention of RCA
senior VP of A&R
David Bendeth. He
produced “Right
Now”; the rest of
“Now You See Inside”
was helmed by Gil
Norton (Foo Fighters,
the Pixies).

SR-71’s current
lineup, which has
been together since
1995, comprises lead singer/guitarist
Mitch Allan, guitarist Mark Beau-

chemin, bassist Jeff Reid, and
drummer Dan Garvin.

“We're a cynical, wise-
| cracking band,” says Allan.

it was also the Pacesetter ‘mgf " different major labels. RCA fit

=

(biggest percentage growth in

sales) that week. The album is No. 92

this issue.

Like many rock acts on major la-
bels, SR-71 established an early fol-
lowing by self-releasing its material.

Z us like a glove. They had the

same vision of the band that we did.
When we stepped into the RCA fam-
ily, they pretty much left us alone. We
picked the album’s producer, and we

(Continued on page 102)

BY JIM BESSMAN

NEW YORK—Three years in the
making, Dan Hicks & the Hot Licks’
“Beatin’ The Heat” is the first studio
album from unique and venerable
Bay Area scenester Hicks since “It
Happened One Bite” in 1976.

Hicks emerged in the mid-'60s as
drummer with the
seminal San Fran-
# cisco rock band the
¢ Charlatans, then

picked up a guitar
and put together
the Hot Licks with
two female vocal-
48 ists, a lead gui-

tarist, a violinist,
and a string bassist.

On the new album, upping the
excitement level for his fans, is his re-
turn to the Hot Licks band format,
as well as the presence of such major
fans as Elvis Costello, Bette Midler,
Tom Waits, Rickie Lee Jones, and
Brian Setzer.

The disc, which features Hicks’ cus-
tomary blend of rock, jazz, swing, folk,
and country, comes out Aug. 29 on
Encinitas, Calif.-based Surfdog
Records, which is distributed by Hol-
lywood Records. The set was produced

HICKS

by guitarist and labelmate Gary Hoey
and label president Dave Kaplan.
Long a cult artist, Hicks has been
low-profile for some time. “I've been
playing all the time, but people say at
gigs, “Where have you been? ” he says.
Luckily for Hicks, one of those
fans turned out to be Dave Kaplan.
“I couldn’t find a label,” says Hicks.
“T'd get offers from small ones with
no budget, and bigger ones politely
said they didn’t know what to do with
me. But there was never a person
with his own little label who always
wanted to record me himself.”
Indeed, Kaplan has been under
Hicks’ spell since the age of 12.
“When you analyze it,” Kaplan says,
“he has certain different lyrical and
melodic twists, and he’s a great
singer who, like Sinatra or Ray
Charles, has a unique way of phras-
ing that moves the human spirit.”
Like many, Kaplan—a veteran
manager whose current clients
include Setzer and the Butthole
Surfers—hadn’t heard anything
about Hicks since the "70s. But after
meeting someone who knew him,
Kaplan obtained his phone number
and called him at home in Mill Valley,
Jjust north of San Francisco.

“I ended up flying up there and
suggesting he do another Dan Hicks
& the Hot Licks record,” says
Kaplan. “I said, “The Stones are still
the Stones, and the Hot Licks were
so great and could be again.””

But Kaplan says he didn’t want a
record that sounded “like where they
left off in 73.” Instead, he wanted
“something that could appeal to a new
audience, that was contemporary and
stretching the bound-
aries, like [with] drum
loops and samples and
maybe younger players.”

“They were things I
hadn’t thought of or
maybe even wanted, but
the songs are basically my tunes and
arrangements,” says Hicks, a Great
Guns Publishing (ASCAP) writer,
who wrote most of the material on
“Beatin’ The Heat.” “Sid Page, violin-
ist from the old band, is on, and they
brought in a drummer who’s more
aggressive than I would have done
myself. But I've always had an ‘ana-
logical’ approach, and it’s still there.”

Kaplan says the album took three
years to record, much of which was
spent securing the stellar guest list.
“Elvis Costello said, ‘Please don’t fin-

Dan Hicks Trades Hot Licks On Surfdog Set ‘Beatin’ The Heat’

ish the record without me singing
with Dan.” Same with Bette Midler,”
says Kaplan. He singles out the
remake of “I Scare Myself,” which
first appeared on the 1972 Hicks &
the Hot Licks album “Striking It
Rich” and now features vocals by
Rickie Lee Jones.

Jones, who says Hicks was a major
influence, adds, “It’s a nice piece of
poetry to be singing back to him on
his own record. The western swing
thing and wit was unique to its time
and a real inspiration in a sea of
Wings, Elton John, and Roxy Music.
It was revolutionary irreverence, with
a slight Western accent and rather
sophisticated swing, all dressed up.”

Laura Ellen Hopper, PD at triple-
A/roots-music station KPIG Free-
dom, Calif., is also excited about the
“I Scare Myself” remake and the
album’s other duets. “The one we're
playing the most around here,
though, is ‘I Don’t Want Love’ [fea-
turing Brian Setzer], which is per-
fect for the station. But you can go
really deep on this record, and I'm
sure we'll be playing it forever.”

Terry Currier, owner of the two
Music Millennium stores in Portland,
Ore., shares Hopper’s enthusiasm.

“We're a major Dan Hicks store,” he
notes. “We opened in '69, and he
became part of the woodwork, from
the original Hot Licks records to the
Charlatans reissues, as well as the
Christmas records he did. This should
be a pretty decent record for us: It
won’t mean a lot to the Kmarts of the
world, but it could end up selling 100
to 150 copies between our two stores.”

Surfdog is emphasizing lead track
“My Cello” at radio, but “any [play] is
good for us,” Kaplan says. He notes
that the Absolute-booked Hicks, who
is managed by his wife, Clare, is
doing an extensive national tour com-
mencing on the album’s release date.
The label will aggressively back the
album at retail with co-op advertis-
ing and in-store performances and
signings, Kaplan says.

“At the end of the day,” he con-
cludes, “this is clearly a project from
my musical heart. It’s not one for cap-
italizing on a trend or looking at
SoundSecan and quarterly projections
every week but something that’s very
symbolic to me of when I was a kid.
That’s why I’'m so satisfied about
putting it out, and hearing people so
far say, ‘Wow! How cool!” is enough of
areward for me right there.”
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Willie Neison’s kot The ‘Milk Gow Biues® On Island Set

BY CHRIS MORRIS

LOS ANGELES—Willie Nelson’s
fans will be able to take a cue from the
lyries to Nelson’s “Night Life” and
“listen to the blues they’re playin’”
when Island Records releases the vet-
eran country singer/songwriter’s
album “Milk Cow Blues” Sept. 19.

Nelson is joined by veterans B.B.
King, Dr. John, and Francine Reed
and young luminaries Susan Tedeschi,
Jonny Lang, Kenny Wayne Shepherd,
and Keb’ Mo’ for an all-blues program
that includes reinterpretations of Nel-
son’s own classics and versions of sev-
eral blues war horses.

Island product manager Ann Bal-
liro says the project isn’t a stretch for
the versatile Nelson. “The places that
Willie Nelson grew up in really aren’t
that much outside of the realm where
a lot of the traditional blues artists
grew up and where their inspiration
for the music came from.”

Nelson himself points out that the
blues is a formidable part of his musi-
cal resources.

“The title song, ‘Milk Cow Blues,’
is a song I've been doin’ [onstage]
every night of my life since I can re-
member,” he says. “I heard it first
through [western swing pioneer] Bob
Wills. T learned it from him, along
with other blues songs. ‘Basin Street
Blues’ and some of those other tradi-
tional things I learned through west-
ern swing musie. It all was tied to-
gether a long time ago, and I realized
that I knew a lot of blues songs and I
had written some blues songs, like
‘Night Life’ and ‘Rainy Day Blues’
and things like that, so it was sort of
a natural to want to do it.”

Nelson says the album had its gene-
sis four or five years ago, when he was
between labels. Nelson and Clifford

Antone, owner of the Austin, Texas,
blues mghtclub Antone’s, had long dis-
cussed the idea of making a blues
album. Nelson began cutting an all-
blues set at his Pedernales Studio near
Austin with several musicians from the
Antone’s house band—guitarist Derek
O’Brien (who co-produced with Freddy
Fletcher), drummer George Rains,
bassist Jon Blondell, and keyboardist
Riley Oshourn.

Recalling the album’s complicated
history, Nelson says, “Then, I don’t
know;, we just let [the tracks] lay there
for a while until somethin’ developed,
because [ knew that somewhere
along the line we’d find a spot or a
way or somethin’ to put it out, "cause
it was good. At that time, I had just
finished doin’ [the album] ‘Spirit’ on
my own there in Austin, with my
band. I was lookin’ for a spot for it.

“IProducer] Don Was called and
thought that we should do a reggae
album and Chris Blackwell would like
to put it out on Island,” Nelson says.
“So we went in the studio and did one
of my songs, ‘Right Or Wrong,” did it
reggae style, took it down and played
it for Chris, and he liked it. He said,
‘OK, we'll put it out.’ I just happened
to have a copy of ‘Spirit’ there, played
that for him. He loved that, and it was
ready, so we put that out then, think-
ing that we were going to put [out| the
reggae album later. [Blackwell] left
the label, so the reggae album got put
on the back shelf there, so there was
a window there to do somethin’. So
here comes the blues album.”

After Island gave the renewal of

the project a green light, Nelson
says, “Derek and Freddy Fletcher
flew around to different parts of the
country, [recording] the different
acts. B.B. wasin L.A.; I was there at

NELSON

the time, so he and I got to do ‘The
Thrill Is Gone’ and ‘Night Life’ to-

gether. Susan Tedeschi and Jonny
Lang did their parts separately, [as
well as| Keb’ Mo’ and Dr. John. Fran
Reed and I got to do hers together
there at the studio in Austin. That’s
one of the last things we did.”

Bulliro says the radio picture for
“Milk Cow Blues” isn’t entirely firm,
due more to an embarrassment of
riches than anything else.

“We're going to be servieing to
triple-A, AC, and we're also going to
be working the college radio format,”
she says. “Instead of focusing on just
one song, it looks like we’re going to
pick several songs and mauke « music

sampler: There are a couple of Susan
Tedeschi tracks, ‘Kansas City’ and
‘Crazy, which really are kind of raising
their hands. ‘Rainy Day Blues,” which
is a Jonny Lang track, is raising its
hand as well as one of the tracks we've
been getting reaction to, and also [the
King duet] “The Thrill Is Gone.’
“We're letting some of the radio
folks come back to us and tell us what
they think some of the strongest tracks
are,” Balliro adds. “Of course, we will
be servicing the full album as well.”
Jevond targeting such natural out-
lets as blues and country publications
(Continued on page 18)
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New Head Seidenberg Restaffs Mammoth;
Etheridge, Koz, Others Head To I:IIIIVEIItIIIII

MAMMOTH CHANGES: Following the departure
of label founder Jay Faires in January and label GM
Steve Balcom in May, Mammoth Records has been
staffing up under the guidance of new president Rob
Seidenberg. Two holdovers from the previous regime
are VP of publicity Keith Hagan and director of mar-
keting Billy Maupin, who is the only employee from
the label’s shuttered Carrboro, N.C., office to relocate.

New hires by Seidenberg, who was previously a Hol-
lywood Records A&R exec, include former Arista
staffer Pete Rosenblum, now Mammoth’s VP of pro-
motion; former Virgin Records employees Tommy
Delaney, national director of pro-

Arista’s VP of marketing. She starts her new post on
Aug. 28 ... The Goo Goo Dolls, Melissa Etheridge,
Dave Koz, and Montell Jordan are set to perform at
a National Academy of Recording Arts and Sciences
reception on Monday (14) to honor U.S. Rep. Steny
Hoyer, D-Md., and other members of the Democratic
leadership during the Democratic National Convention
in Los Angeles . . . Other music events geared around
the convention include a Hispanic Talent Showcase on
Tuesday (15), presented by California Lt. Governor
Cruz Bustamante and Pueblo Corp., featuring
Enrique Iglesias and Los Lobos at Universal’s City
Walk . .. The activities move back

motion, Demse Walos, marketing
LOOIdlndtOl and Giovanna Mel-

chiorre, manager of publicity; and
retail marketing manager Nancy
Scibilia, who was with Universal
Records. Some of the New York-
based positions are replacements,

| The
LBEAL

Fast with a Sept. 14 fund-raising
concert for Democratic presiden-
tial nominee Al Gore at New
York’s Radio City Music Hall fea-
turing Jimmy Buffett; Bette
Midler; Jon Bon Jovi; Sheryl
Crow; Don Henley and Glenn

while others are new additions.

In Los Angeles, Mammoth,
which is part of the Buena Vista
Musie Group, has upped Seiden-
berg’s former assistant, Abe Baruck, to A&R man-
ager. He is the only Mammoth employee in the L.A.
office, which formerly housed up to three Mammoth
staffers.

“When I think of Mammoth historically at its peak,
probably prior to its involvement with Disney [which
bought the label in 1997], what I identified was the
perseverance with which the label worked on its
artists and albums; the ability to stay focused and to
really not give up until everything was done to expose
the artist to the public,” says Seidenberg.

He plans to apply that ethic to the modern-day Mam-
moth, although he admits that the label may see a shift
from its hip, outsider status more toward the main-
stream. “I see most, if not all, of the artists on Mam-
moth as ones that will have the ability to be played on
pop radio and reach a large mass of people,” he says.
“However, the route by which we get there will be a
channel through modern rock and triple-A and [will]
tend to be a little alternative. It's unlikely that you'll
see an ‘N Syne kind of act, but it’s very likely you'd see
a Fastball kind of act.” (Seidenberg signed Fastball to
Hollywood and will continue to act as its A&R rep.)

Upcoming releases on Mammoth include a new
album from John Wesley Harding, “The Confessions
Of St. Ace,” due Aug. 29; the label debut from British
group A, “Monkey Kong,” on Sept. 26; and the fourth
album from Squirrel Nut Zippers, “Bedlam Ball-
room,” due Oct. 17.

STUFF: National Football League director of pro-
gramming Constance Schwartz has been named

by Melinda Newman

Frey; Crosby, Stills & Nash;
and others.

D EREK DEPARTS: Derek
Shulman is leaving his post as president of Roadrun-
ner Records by the end of this month, citing “philo-
sophical differences” with Roadrunner’s Netherlands-
based founder Cees Wessels. “It was a very mutual
decision,” says Shulman, who was officially named
president in May 1999 after consulting with the label
for months. “I’'m very proud of the fact that I've been
involved with the first platinum act [Slipknot] here,
and of the radio breakthrough we’ve had with acts like
Nickelback . .. It was a great deal of hard work to
help make the company a player in the mainstream as
opposed to the fringe.”

Wessels declined comment on the situation beyond
acknowledging he and Shulman “have differences.”

“As happens in this business at certain times, peo-
ple don’t get along,” he says. “We feel there are dif-
ferent ways of looking at artists and how to deal with
artists, and that is basically the case in this matter.

“I have great respect for who Derek is as a person
and for his stature in the business,” Wessels added. “I
wish him all the best. These things happen.” Wessels
said he expects to hire a new president within the next
few weeks.

Shulman says his next move will keep him on “the
creative side. I just enjoy seeing, if you like, a lump of
coal and shaping it to be a diamond. That’s a creative
process that I really enjoy, whether it’s an artist break-
ing through to platinum or a small label that might to
a small label that could.”

Assistance n preparing this columm was provided by
Brian Garrity in New York.
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Fastball Exposes ‘Harsh Light Of Ilay On Hollywood Follow-Up

BY CHUCK TAYLOR
NEW YORK—Following the plat-
inum-plus success of its 1998 break-
through “All The Pain Money Can
Buy,” pop/rock trio Fastball is hoping
to score a second home run with fol-
low-up “The Harsh Light Of Day.”
Again produced by Julian Ray-
mond and the guys—Miles Zuniga on
guitars and vocals, Tony Scalzo on

bass and vocals, and Joey Shuffield
on drums—the project, due Sept. 19
on Hollywood Records, showcases
the signature quirky hooks, crafty
songwriting, and creative instru-
mentation that set the ball in motion
for “The Way,” Fastball’s novel No. 1
Modern Rock Tracks chart hit and a
top five Hot 100 Airplay hit in 1998.
The Grammy-nominated outfit
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FASTBALL

also scored a top 20 hit on The Bill-
board Hot 100 last year with the
downtrodden ballad “Out Of My
Head,” also from “All The Pain.”
Zuniga says the new 12-track
album represents a continuation of
good things hatched last time around,
but with more of a rock edge, punc-
tuated with a heavier core of guitars.
“It was important to be true to
ourselves and yet do something a lit-
tle different,” he says. “We wanted

| to be more uptempo this time. We

found when we were playing live with
the last album, our songs were more
midtempo than we thought, so we’'d
end up having to give them a little
more sweat and spittle onstage. On
the new album, we wrote them that
way from the beginning.”

The album’s title was inspired by
the band’s relentless touring sched-
ule. “It’s a good title, both in terms of
what we expect the record to be sub-
jected to critically and the dichotomy
of living out of a suitcase and the
highs and lows of the road,” Zuniga
adds. “Shows are the high point of
the day. We play, and we party after-
ward. In the daytime, we're sitting
on a flight or we're stuck in traffic.”

The set’s leadoff single, released to
pop and rock radio, is “You’re An
Ocean,” a buoyant uptempo ditty that
perfectly suits a day at the beach
during these dog days of summer.

“What does it mean? Oh, nothing,”
says Scalzo, who penned the track.
“It’s just a fun rocker, kind of rous-
ing with a jokey lyric.”

“That was actually the first song
we did for the album,” adds Zuniga.
“Tony wrote it back when we did ‘All
The Pain Money Can Buy’ ”

One thing that sets this album
apart from its predecessor is the
presence of several guest stars. Billy
Preston plays piano on “You're An
Ocean,” while Brian Setzer adds gui-
tars to the raucous mariachi number,
“Love Is Expensive And Free.”

“This is why people do this,” en-
thuses Zuniga. “To hang out with
your heroes and peer through the
looking glass is the best. Brian just
came down and sort of hung out with
us. It was cool.”

“I think the guys in Fastball have
taken giant strides with this new
album,” says Hollywood senior VP of
sales and marketing Daniel Savage.
“One of the things that always made
Fastball stand out is that when they
deliver an album, they do so in the
classic sense. Each song has its own
personality and mood, and together,
it holds together as a great piece.”

Marketing behind the project is
“s0 big we had to put it in a three-
ring binder,” Savage says. It begins
with an appearance Sept. 15 on “Late

Night With Conan O’'Brien.”

Hollywood will also service a lim-
ited-edition deluxe package to cer-
tain retail accounts that includes
three previously unreleased tracks,
such as a live version of “The Way.”

The Internet is also a key strate-
gy, with a software tie-in with pur-
chase of the CD that offers free
online service and an America Online
chat on the day of release.

A “blitz” tour of 15 key markets
will run from mid-August to mid-
September, followed by a full-blown
U.S. tour in October.

“We know we have 1.3 million
Fastball fans already who bought
the last album,” says Savage.
“We're going to find them and make
sure they’re locked in. We also want
to make sure that people remember
that this is the band that delivered
‘The Way’ and ‘Out Of My Head.” ”

At retail, the forecast also points
to promise. “For one thing, Holly-
wood has been strong with its acts
like BBMak and Youngstown. They
seem to be on a roll,” says Paul Mara-
bito, a buyer for South Plainfield,
N.J.-based Compact Disc World.
“And the album: There’s a very
strong structure to it; it definitely
sounds like a good one for them. The
songs are hooky. It’s like a continua-
tion of the last one.”

With that in mind, the band is
preparing to take its new tunes on the
road. For Zuniga, hopes are high. “I
think a lot of people would enjoy what
we're doing,” he says. “We're a rock-
n’roll band, but we’ve got melodic
songs. And maybe more than anything
else, we're credible. We're not manu-
factured in the slightest. What you see
is what you get, and I think a lot of
people are really hungry for that.”
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 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
‘N SYNC, RON IRIZARRY, Route 66 Raceway  Aug. 1 $2,179,102 47,326 SFX Music Group
INNOSENSE, PINK Joliet, Il $49.75/$39.75 seliout
JIMMY BUFFETT & THE Lakewood July 13-15 $1,29<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>