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NEW YORK—In a move to reach
more customers through broadened
mats, EMusic hus signed a deal with
digital service provider Super-
music available to
‘etailers.

October, [KMusic—which currently
sells titles on its site in the MT'3 for-
125,000 tracks available through
Supertracks in the Windows Media
about 50 titles per week and to have
about 500 albums available for down-
customers to buy albums in their
entirety or to select individual
those in the Elvis Costello catalog,
(Continued on page 97)

BY LEILA COBO
musie took a significant step forward
in its quest for commercial viability
Alternative Music
Conference (LAMC),

BY ED CHRISTMAN
distribution and varied digital for-
tracks to make its
BILLBOARD
EXCLUSIVE
jeginning in
mat—will make about 100 of its
format. After that, it expects to add
load by year’s end. EMusic allows
tracks, although certain albums, like
NEW YORK—Latin alternative
with the first Latin
NEWS
ANALYSIS
held here Aug. 12-15.

The event brought together tradi-
tional, Spanish-speaking supporters
(Continued on page 96)

Focus On Regional Mexican Music
FOLLOWS PAGE 64

UMG Profit Tops $1 Bil.

PolyGram Merger Drives Record Fiscal Results

BY BRIAN GARRITY

and ADAM WHITE

NEW YORK and LONDON—In a
record-setting period of linancial
growth—one that can be viewed us
the zenith of the cost-saving
opportunities created by the
merger with PolyGram—
Universal Music Group

(UMG) reports that for the UNIRYA=E 70

fiscal year that ended June
30, it became the first major
label to post more than $1 bil-
lion in earnings before interest,
taxes, depreciation, and amortization
(ebitda).

With the synergies of the Poly-
Gram deal now realized on the bot-

o

tom line, the world’s largest music
company has indicated that it is
turning its attention to maintaining
those gains and growing at a more
organic pace, via business perfor-
mance and digital distribution—
including opportunities pro-
vided by the pending
merger with Vivendi.
Edgar Bronfman Jr.,
president/CEO of Universal
parent Seagram, says that
while he expects the overall
music market to grow, and while
he expects UMG to increase its mar-
ket share, he doesn’t imagine that it
will happen at the rate experienced
(Continued on paye 97)

BY PAUL SEXTON

and CHUCK TAYLOR
LONDON—Ireland’s first family
of roots/pop, the Corrs, have one
major worldwide conquest left to

Atlantic’s Gorrs Eye U.S.

Global Stars Aim For Stateside Success With ‘In Blue’

gotten” and 1997’s “Talk On Cor-
ners.” While both reached gold
status in the U.S,, that pales com-
pared with the quartet’s global
achievements.

Even before “In

make—and it’s in
the country where
they were signed.
With their latest
international smash
album, “In Blue,”
arriving on U.S.
shores Sept. 12 on
143/Lava/Atlantic,
the Corrs hope to at
last beat down the door to multi-
platinum success in the States.
It’s a conquest the group from
Dundalk in Southern Ireland
sought with its previous studio
releases, 1995’s “I'orgiven Not For-

THE CORRS

Blue,” worldwide
sales of the Corrs’
catalog, including last
year’s “Unplugged”
set, were estimated
by Atlantic at 14
million.

“In Blue,” released
internationally July
17, hit No. 1 in its first sales week
in the U.K., Ireland, Australia,
Germany, Switzerland, and Aus-
tria; climbed to the top in week two
in Sweden and Spain; and had No.
(Continued on page 95)

Boyz Stress R&B
Vocal Balladry

BY RASHAUN HALL

NEW YORK—The advertisements
in major music magazines read, “The
originals return.” And indeed they
do. With their single “Pass You By”
at No. 27 on this issue’s Billboard Hot
R&B/Hip-Hop Singles & Tracks
chart, Universal Records act Boyz 11
Men prepare to return to the R&B
scene with their trademark ballads
and a little something extra on their
fourth set, “Nathan Michael Shawn
Wanya,” due Sept. 12.

“Over the last three years, we have
noticed a very big absence in R&B
musie,” says member Nathan Morris.
“We’ve noticed that over the last
three or four years, R&B has
become the ‘soul of hip-hop.””

The transformation of the genre is
something the group members feel
strongly about, and they hope that
their new set will help turn things
around. “Five or six years ago, vou'd

(Continued on page 96)
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‘A Free Man In Philly’:
On The ‘Good Samaritan

Tour’ With Mellencamp
See page 5
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Two brains are better than one.

Announcing the new dual-processor Power Mac™ G4. With its built-in Velocity
Engine; a single G4 processor can reach supercomputer speeds of over three
billion calculations per second (three gigaflops)— outperforming even the
w0 fastest Pentium I1I" Now, with a pair of G4 processors
combining their power to attain speeds of over seven

e | gigaflops, the new Power Mac G4 can cut through a
common su1te of Photoshop tests twice as fast as a 1GHz Pentium I1I-based PC.
A level of performance that will definitely double your pleasure and double
your fun. To find out how the dual-processor Power Mac G4 can accelerate the

work you do every day, visit us at www.apple.com or call 1-800-MY-APPLE.

&
Think different.

i CPU and Pholoshop tests. ©2000 Apple Computer. nc. All rights reserved. The Apple logo is a registered trademark and Power Mac, Think different and Velocity Engine are trademarks of spple Computer. Inc.
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Andrea Bocelli’s passion for opera comes shining

through on his stunning new collection of Verdi arias.

Includes selections from

Aida, Rigoletto, La Traviata, and many more.

“I believe that in a world of confusion, sensationalism
and ethical turmoil, classical music can be a pure
and wholesome medicine that gives us confidence in
a better future for ourselves and for our children.”

ANDREA BOCELLI

289 464 600-2/4

AVAILABLE SEPTEMBER 12

BOCELLI AND BOLLA WINE:
“Sogno” used as music bed for Bolla Wine multi-million dollar

holiday advertising campaign. Launch date early October.

ON TV:
August 1 — National broadcast of new Public Television special

“American Dream: Andrea Bocelli’s Statue of Liberty Concert.”

IN CONCERT:
U.S. Tour November - December 2000.
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Mellencamp’s Acoustic Samaritans

“I guess the point is to share the spirit of that old song, by just ‘playing
real good for free,” ” said John Mellencamp, making a sandwich in the
kitchenette of his tour bus as it pulled away from Philadelphia’s Ritten-
house Square. The song in question was Joni Mitchell’s classic 1970 “Ladies
Of The Canyon” track “For Free,” and the bus Mellencamp stood in belongs
to colleague Don Henley, but the sandwich was for John’s young son Hud.
The child was hungry after spending 70 minutes sitting placidly on an
equipment case in the center of the park, watching and listening as his dad
strummed more than a dozen familiar songs and obscure favorites for a
stunned lunchtime throng of 400 fans.

Like his offspring’s meal, Mellencamp’s unannounced outdoor concert
was a handerafted, spur-of-the-moment repast. But contrary to Mitchell’s
folk/pop hymn, nobody “passed his music by.” Indeed, sidewalks fringing
the quaint square emptied as a ravenous crowd flocked onto the green
from all directions to catch the casual performance. The site had been cho-
sen scarcely an hour before, and Chicago violinist Merritt Lear and accor-
dionist Mike Flynn (guesting from the Indiana band Old Pike) set up the
portable amps and battery-powered PA. system. John

the coals. “But [ was never much of a camper or woodsman myself as a kid.
I got kicked out of Cub Scouts after one week! And the one time I remem-
ber camping with my family as a kid in Bloomington, Ind., my mom got so
mad at me for general mischief that she left and walked all the way home!”
The occasion for this current atypical road trip was Mellencamp’s late-
summer hiatus between the recent wrap of location filming in Rochester,
N.Y, for “After Image,” a murder mystery (in which he stars in the role of
a crime-scene photographer) expected to premiere at the next Sundance
Film Festival, and the completion of his next album, which he’s been cutting
in Key West, Fla. “We had some off-time to take our kids around to state
parks and family recreation spots before they have to head back to school,”
he explained. “It was strictly no-stress, and I suddenly get the idea to make
a little music the same way. Since my band was also on vacation, I invited
Mike and his friend Merritt to come along with us to help eat the marsh-
mellows and chase our boys, and we're just making up free gigs as we go.”
The whimsical title coined for the musical side of the journey is “Live In
The Streets: The Good Samaritan Tour,” a notion inspired by Teny Tingle,
a Kentucky buddy of Mellencamp’s who once ruminated

walked over with wife Elaine, toting his vintage acoustic
guitar (emblazoned with a hand-drawn eagle and a “Fuck
Fascism” slogan), and he paused under the trees to check
its tuning. Moments later, Mellencamp launched into a
hearty rendition of the traditional blues spiritual “In My
Time Of Dying,” as a nearby bicyclist hollered, “Hey, man, |
that’s John Cougar!” while his jogging companion barked, |
“Huh? No way!”

The sun sprang out from behind threatening clouds as
a grinning Mellencamp eased through a relaxed reper-
toire highlighted by the Rolling Stones’ “Street Fighting
Man”; “Cut Across Shorty,” the Marijohn Wilkin/Wayne
P Walker raver popularized by Eddie Cochran and Rod
Stewart; Donovan’s 1970 hit “Riki Tiki Tavi”; Mellen-
camp’s own “Pink Houses” and “Big Daddy Of Them All”;
and choice Midwestern pop nuggets like “Captain Bobby
Stout,” off the 1969 LP “The Jerry Hahn Brotherhood.”

“I saw the Jerry Hahn Brotherhood play that song in
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by Timothy White |

I about quitting his day job, loading his tools in a truck, and
heading into the sunset to spend a few months helping any-
one gratis that he encountered along the roadside. “I loved
that idea,” said Mellencamp, “and I decided to take along
my own tools as we traveled in the Northeast and Midwest,
spreading cheer without looking for a paycheck.”
Following a little mid-morning reconnaissance in the
Boston area on Aug. 13, Mellencamp and ecompany hopped
out next to the Harvard campus and placed their milk-
box-size amps in front of the fountain in J FK. Park. As
rollerbladers and Frisbee tossers frolicked along the
streteh of meadow between Memorial Drive and the River
Charles, the familiar strains of “Key West Intermezzo (I
Saw You First)” lofted over the bucolic corner of Cam-
bridge, Mass., and drew 400 disbelieving spectators to the
scene. By the concluding number;, “Pink Houses,” some
onlookers were in tears. “Why is he doing this?” asked
one woman with kids. “For our families, I think,” replied
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Indianapolis in 1971,” Mellencamp later recalled as his bus
sped onto the interstate en route to Massachusetts. “They
opened for Frank Zappa at an old converted movie house-turned-rock
palace called Middle Earth.” Hahn hailed from Wichita, Kan., and his
band’s song immortalized a local deputy police chief who later became
executive director of the Wichita Crime Commission.

Mellencamp retains fond memeries of his first encounters with such
“great, old hippie rock songs,” and over the course of his 11-day August
trek—which was actually an itinerant family camping trip with unsched-
uled musical pit stops—he hoped to reintroduce a menu of similar mater-
ial to unsuspecting audiences. Peering out the bus window as it roared
through New Jersey, John held his guitar in his lap and indicated the work-
ing set list taped to its side, whose 20-odd scrawled selections also includ-
ed the Stones’ “The Spider And The Fly” and “Dead Flowers,” “Last Of
The Rock Stars” (off Elliott Murphy’s 1973 “Aquashow” album), the Ani-
mals’ “Hey Gyp,” plus some Woody Guthrie (“Oklahoma Hills”) and Bob
Dylan (“All Along The Watchtower”).

The next day, Mellencamp was seated before a log fire at his self-dubbed
“Mellencampsite” in Yogi Bear’s Jellystone Park outside of Old Sturbridge
Village, Mass., watching as Elaine and sons Hud and Speck scurried
between Yogi’s Petting Zoo, Boo Boo’s Aqua Center swimming pool, and
Pine Lake. “My family loves this place!” he said with a big grin, stirring

another, pointing to Hud and Speck, who were playing tag
with children in the erowd. Two days later, in downtown
Pittsburgh, word-of-mouth and clues posted on Mellencamp’s Web site led
3,000 people to assemble in Market Square, assuming that would be a like-
ly site for the next “Samaritan” show. Actually no place had been picked
vet, but Mellencamp hurried over to the ad hoe rallying point.

Twenty-four hours onward, Cleveland’s Public Square had 4,000 peo-
ple waiting on him, so he obliged. Locales in the Detroit and Chicago areas
were scheduled to complete the remaining itinerary, and Mellencamp
accepted that he should stop scouting for locations and just turn up where
his congregated fans decided he should logically be.

“I've already learned a lot from this experience,” said Mellencamp, as
he settled into his Michigan “Mellencampsite” and anticipated the final
stops on his pilgrimage. “This has been for the joy of the music rather than
a job. It’s been about pleasure rather than pressure. Once people see we've
only got this tiny bit of sound equipment, they get quiet as mice. I can see
why people have such an emotional response when we play like this,
because they can really feel it’s for all of us together. My wife, my boys,
Merritt, and Mike, we all got a lot out of it. Nobody’s selling anything,
there’s no souvenirs—except what’s in everybody’s heart. Think about it:
Isn’t that where music started? To anybody who’s said thank you to me, I
say, ‘You're very nice, but, really, thank you.””

A PRESIDENT: Howard Lander

—
- ©& . .
Vice Presidents: Howard Appelbaum, Marie
Gombert, lrwin Kornfeld, Karen Oertley, Ken
Bilboard Music Group Schiager, Joellen Sommer, Adam White

RealNetworks Seeks Gustomers For Subscription Plan

BY MARILYN A. GILLEN

NEW YORK—Streaming/software com-
pany RealNetworks, which on Aug. 15
launched online subscription service the
RealPlayer GoldPass (BillboardBulletin,
Aug. 16), is confronting a challenge that
will have a familiar ring to many in the
Internet music industry: translating the
popularity of free software into a revenue-
generating model.

RealNetworks boasts 140 million users
for its RealPlayer, free downloadable soft-
ware that can be used to organize and play
musie online. Of those, some 2 million are
paying customers—having chosen over the
past four years to buy the premium version
of the player for $29.99, the company says.

That early, if limited, success proves that
people online—who some fear have become
intractably acculturated to getting all dig-
ital content for free—are willing to pay for
goods and services, contends Mark Hall,
RealNetworks’ VP of media programming.

“It’s not a hurdle if you offer something

that they perceive as valuable,” Hall says.
“Our premium software has been per-
ceived as valuable to over 2 million people
over the last four years who have bought it,
even though we've had a free version.”

RealNetworks hopes to expand that pay-
ing customer base by marketing the sub-
seription suite to its entire network of users.

The monthly plan is priced at $9.95 and
requires purchase of the premium RealPlay-
er Plus software. Sub-
scribers will gain access to
a suite of premium soft-
ware and services, as well
as exclusive content, includ-
ing ABC news footage and
on-demand House of Blues concerts by 311,
Yes, Ziggy Marley, and others. Offerings will
be updated monthly.

Hall says that while albums and singles are
not on the initial programming slate, music
delivery is an area RealNetworks is eyeing.

“We’d love to work with the major
labels,” he says. “There are a lot of people

real
»

™

talking about subscriptions, but we’ve actu-
ally got the key ingredients to be able to do
it now; including having a broad and deep
relationship with a lot of consumers and an
actual pipeline in place for delivering those
digital bits.”

RealNetworks is positioning its subserip-
tion foray as analogous to the early days of
cable TV, when homeowners plunked down
dollars not so much for the programming—
which was decidedly slim—but for the
improved reception. However, as more peo-
ple signed up, more programmers became
interested, and more revenue came in.

RealNetworks expects the same forces
to drive online subscriptions. “Over time,”
Hall says, “if we get enough subscribers, it
will have that same compounding effect,
causing more programmers to get inter-
ested in reaching them, and thus getting
more people to sign up, and so on and so on.

“But for right now,” he adds, “the main
message we want to send is, ‘We are open
for business.””
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Trans World Gives Used GDs A SecondSpin

BY ED CHRISTMAN

NEW YORK—Trans World Entertain-
ment’s acquisition of a majority interest in
SecondSpin.com (BillboardBulletin, Aug.
17) paves the way for the chain to jump into
the used-product business in a big way.

Trans World has paid $5 million to
acquire a majority interest in SecondSpin,
a privately held online dealer of used CDs,
videos, and DVDs. It has also agreed to
invest $10 million in convertible debt in the
Denver-based company that, when exer-
cised, would yield Trans World a 77% stake.

Bob Higgins, chairman/CEO of the 940-
unit, Albany, N.Y.-based Trans World, says,
“We think used CDs is a very viable busi-
ness when run properly. We think it will
complement our free-standing chain and.
help front-line product as well.”

Higgins says he expects to have used
CDs in at least 25% of the chain’s 230 free-
standing stores by next year. He says Trans
World will assist SecondSpin in selecting
real estate for its own stores. SecondSpin

operates four outlets: in Denver and Boul-
der, Colo., as well as Mesa and Sherman
Oaks, Calif. “We will open a minimum of 10
SecondSpin stores next year,” he says.
Trans World has already been experi-
menting with used CDs and currently car-
ries them in about 10

stores. “The key is to
have the proper sys-
tems and ability to
manage the used busi-
ness, which we now

TRANS WORLD :
have, due to this deal,”

ENTERTAINMENT [P due o s dect.

Spin has a good program for buying used
CDs and for valuing the merchandise.”
Higgins says the deal enhances Trans
World’s clicks-and-bricks strategy, as the
used-CD expertise will benefit the brick-
and-mortar stores and the twec.com site.
Trans World’s site will promote Second-
Spin, and vice versa. The Trans World site
will have a used-CD tab and a used-movie
tab in the product menu on the home page,

while the SecondSpin site will have a new-
product tab in its product menu.

SecondSpin president Gus White says
the deal with Trans World will help grow
his company’s business dramatically. While
he declines to reveal revenue, he says that
currently the site has a database of about
100,000 music titles, with 30% in stock, and
about 25,000 movie titles, with 80% in stock.

White says the addition of SecondSpin
departments in Trans World stores will
allow the company to access a greater sup-
ply of used product. A survey of the site
found that most titles were listed for about
$5.99 but that hit titles were priced at $7.99.

White, who was VP of operations for
Sound Warehouse (now a part of Where-
house Entertainment) in the mid-'80s, says
the SecondSpin site will be relaunched
next month. “We have rewritten our Web
site and distribution software. Right now,
there are no song titles or album covers on
the site, but we will integrate the Muze
data into our site.”
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Virgin Records America Forms Deal
To Distribute Blackground Globally

BY JILL PESSELNICK
L.OS ANGELES—In a deal that ex-
pands its presence in R&B musie, Vir-
gin Records America has entered into
an estimated $15 million joint-venture
agreement with New York-based
Blackground Records. According to
the terms of the __
pact, Virgin, a divi- §
sion of the EMI |
Group, will distrib-
ute Blackground
titles worldwide.

The long-term
deal was announced
Aug. 14 by the co-
presidents of Vir-
gin Records America, Ray Cooper
and Ashley Newton, and by Black-
ground CEO Barry Hankerson and
executive VP Jomo Hankerson. Black-
ground previously had a worldwide
pressing and distribution agreement
with Warner Music Group’s Atlantic
Records; that deal, which was signed
in 1996 (Billboard, June 22, 1996),
expired within the past 30 days.

Says Cooper, “We saw Blackground
as a very strong and focused label,

Sl

JOMO HANKERSON

both in superstar artists like Aaliyah
and developing artists like Outsiderz
4 Life, and we wanted to build a
strong urban agenda. Both Barry and
Jomo are extremely experienced in
these areas. So we felt that the joint
venture would be the best way to ap-
proach it.”

Jomo Hankerson
says, “One of the
things we started
talking about was
an international
distribution deal.
And in the midst of
that conversation,
we saw that Ray
and Ashley had the same philosophies
we had about the music. They’re a
music-first company, and so are we.
It was about helping us to get our
vision out there on a much bigger
scale.”

Along with releasing Blackground
titles, Virgin will have a hand in mar-
keting and promoting projects to pop
radio, as well as overseeing sales and
lending retail support. Says Hanker-
son, “We have our own promotion,

COOPER

video, and A&R departments, and we
do most of the marketing and the pro-
motion around the records them-
selves [to R&B radio]. When it comes
time to cross records to mainstream
top 40, their staff will take the lead.
Virgin helps us if there’s any door we
can’t get in. It’s a great synergy.”

Blackground will not undergo a
major staff restructuring as a result
of the deal, though the label is looking
to add a publicist.

Timbaland’s new label, Zman Ree-
ords, was also a factor in the agree-
ment. Cooper says that Virgin will be
“proactive” in helping Blackground
bring Zman to fruition. Blackground
will work Zman projects on the R&B
side and will look to Virgin for top 40
assistance. Zman’s first release will
be the debut album by Sincere.

The first Blackground/Virgin title,
the soundtrack to the Warner Bros.
film “Romeo Must Die,” was released
March 28 and debuted at No. 3 on The
Billboard 200. The project—featur-
ing Aaliyah’s single “Try Again,”
which reached No. 1 on The Billboard

(Continued on page 104)

Golumbiahouse.com Pacts With Eiton

Web Site To Promote N.Y. Shows Via Contests, Streamed Footage

BY ED CHRISTMAN

NEW YORK—In a move to enhance
the services and products Columbia
House provides to its members, the
company’s online division has
signed a deal with Elton John that
allows the record club to build pro-
motions around his upcoming New
York performances, which will be
filmed for a live album and televi-
sion show for release this fall.

The Columbiahouse.com division
put together the deal and will over-
see the promotion. “This deal rep-
resents a new strategic direction for
the company,” says Columbiahouse.
com president Bill Ostroff. “It’s the
first time we are doing a deal
directly with an artist. It sets the
stage for more of this type of rela-
tionship.”

As part of the partnership,
Columbiahouse.com will offer to its
members 1,000 preferred-seating
tickets to John's Oct. 20 and 21 con-
certs at Madison Square Garden; it
will also hold sweepstakes for the
opportunity to win a trip to see the
show and meet John, as well as the
chance to win a baby grand piano
signed by the star.

John is expected to play his great-
est hits at the shows. Universal
Records in the U.S. has set a tenta-
tive release date of Nov. 21 for the
live album; it will be released on
Polydor in the U.K. The shows will
be filmed for a special to air in
December on an undetermined
major network.

Columbiahouse.com will also fea-
ture proprietary John content, in-
cluding previously unreleased down-
loadable live tracks, and streamed
videos, interviews, and backstage
footage from the concerts.

Finally, Columbiahouse.com will
offer special John premium items to
its members. Ostroff, who says the
multitiered promotion is a compre-
hensive marketing relationship, de-
clines to say what Columbiahouse.com
is paying to be a part of the event.

As part of the deal, Columbia-
house.com says, it will make contri-
butions to the Elton John AIDS
foundation, heighten awareness of
the charity, and cross-promote
EltonJohn.com, the official Web site
for news and information about the
concerts.

Ostroff says the partnership re-
sults in a “great value for our mem-

bers which focuses on an artist they
love.” With these types of deals, he
adds, “our customers can look to
Columbia House to get more and bet-
ter benefits for their membership.”

Columbiahouse.com is still
putting together the promotions, so
it has yet to decide which songs will
be available for downloading and in
what format. It also has not worked
out the details for the content it
plans to stream. One possible way
to determine that content is to look
through data compiled from the
Columbiahouse.com database to see
which John songs are most popular
with members, Ostroff says.

Lospel Hall Of Fame To Induct
Gaesar, Oak Ridge Boys, Petra

BY DEBORAH EVANS PRICE

NASHVILLE—Shirley Caesar, the
Oak Ridge Boys, and Petra are
among the diverse slate of Christian
musie luminaries who will be induct-
ed into the Gospel Music Hall of
Fame on Oct. 30 in

“I have been as pleased with this
year’s slate of inductees as any year
since I've been president, especially
to see we are developing even a
stronger induction from the histori-
cal roots of the black musie tradi-
tion,” says GMA presi-

Franklin, Tenn.
Also to be honored

The Gospel Music
Hall of Fame®

dent Frank Breeden.
“The Hall of Fame,

are the Edwin Hawkins

Singers, Fisk Jubilee Singers, Roger
Breland & Truth, and the Kingsmen
Quartet. Robert R. “Bob” MacKen-
zie is being inducted in the nonper-
forming category.

Inductees into the Hall of Fame
are selected by approximately 300
members of the Gospel Music Assn.’s
(GMA) Gospel Music Hall of Fame
electorate, who each have at least 10
years in the gospel field.

when we acquired it,
was already doing very well with
Southern gospel, so the new territo-
ry for us was to start indueting con-
temporary artists. To see artists the
caliber of Petra and Roger Breland
& Truth is a greater example of
GMA’s commitment to diversity.”
“It hit me by surprise,” says Petra
lead vocalist John Schlitt, who has
been with the seminal Christian rock
(Continued on page 95)

BY CHRIS MORRIS

LOS ANGELES—The former
executive VP/CFO of BET Holdings
IT Inc. and BET Services Ine., par-
ents of cable TV network Black
Entertainment Television, has sued
the companies; their chairman/
CEO, Robert L. Johnson; and pres-
ident Debra L. Lee, claiming that
his opposition to their illegal busi-
ness practices led to his
wrongful termination.

Dwight Crawford’s
action, filed Aug. 16 in
Superior Court in Wash-
ington, D.C., seeks at
least $21 million in damages and a
declaration that he was wrongfully
discharged.

Crawford’s suit charges that after
a year on the job, he was fired on
Jan. 31, 1999, “because he refused to
participate in [improper financial]
practices and because he repeatedly
insisted that BET top management
support his efforts to bring the com-
pany’s financial practices into com-
pliance with federal and state law.”

The action also claims his firing
was “in furtherance of a conspira-
cy to evade payment of federal
income tax.”

The suit alleges, “In the course
of addressing financial weaknesses
at BET, Mr. Crawford . .. found
that the company and its employees
were engaged in a number of finan-

Former GFO Sues BET

A\

cial practices that violated federal
and state laws and that threatened
BET’s relationships with its banks
and the capital markets.”

As early as January 1999, when
he joined BET, Crawford allegedly
learned that “a large number of
employees, including the company’s
senior executives, routinely used
corporate funds and their corporate
credit cards to purchase
goods and services for
their personal use. Mr.
Johnson, for example,
used company funds to
sponsor events for his
daughter’s competitive horseback-
riding activities. In violation of fed-
eral and state law, BET knowingly
deducted these and other personal
expenses as business expenses for
tax purposes.”

According to the action, abuse of
corporate cards was so rampant
that Diners Club threatened to can-
cel all BET credit cards in July
1999, due to delinquencies in the
firm’s corporate accounts.

Crawford’s suit also claims that
the defendants conspired to de-
fraud the government by failing to
deduct taxes for wages paid to BET
employees. To further this scheme,
Crawford claims, BET arranged
for Butch Lewis, “a close personal
friend” of Johnson, to create a shell

(Continued on page 10})

Nachsin Vows To Gontinue
Recent Roadrunner Growth

BY MELINDA NEWMAN

LOS ANGELES—New Roadrunner
president Jonas Nachsin says his first
order of business is to continue the
growth pattern the New York-based
company has experienced over the
past few years. Nachsin—who re-
places Derek Shulman, who is leaving
the company to pursue other interests
(Billboard, Aug. 19)—had been Road-
runner’s senior VP/GM since 1997.

“We're not looking to make any
drastic changes
whatsoever  in
terms of the direc-
tion of the compa-
ny, A&R-wise or
any other way,” -
says Nachsin, who
was named presi-
dent on Aug. 16.
“Our most basic
direction from an A&R standpoint is
to continue to sign and develop great
rock acts, while also continuing to
make strides in mainstreaming the
company in terms of more radio
exposure, working closer with MTV,
and higher press profile.”

Nachsin started at Roadrunner in
1988 as marketing director. He left the
company from 1992-95 to work at
PolyGram/Island, returning in 1996 as
VP of marketing. He was promoted to
senior VP/label GM three years ago.

During Nachsin’s time as GM,
Roadrunner has experienced some of
its greatest successes, including Slip-

NACHSIN

knot’s self-titled debut going platinum,
as well as both Coal Chamber’s epony-
mous debut and Type O Negative’s
“October Rust” turning gold.

In a statement to Billboard, Road-
runner chairman Cees Wessels says of
the appointment, “I am looking for-
ward to working with Jonas in realiz-
ing our common goal of achieving
rapid growth, increased profitability,
and many platinum artists.”

Nachsin says the RED-distributed
label is focused on its fourth quarter,
which will be its busiest in terms of
releases. On Sept. 26, Roadrunner will
release the latest project from Soulfly,
as well as reissue Slipknot’s album in a
digipak with six previously unreleased
tracks. Other releases will include a
greatest-hits package from Type O
Negative, “The Least Worst Of Type
O Negative,” on Oct. 31, and the sec-
ond installment in its compilation
series with MTV, “Return Of The
Rock,” on Nov. 7.

Nachsin has no plans to make
changes to the staff or roster. “I don't
plan to name a new GM at this point,
but that doesn’t mean that people
inside the company don’t have the
opportunity for promotions within
their own departments.”

He also says that the company is
open to joint ventures but has no
immediate plans. Ross Robinson
moved his I Am imprint, which
brought Slipknot to Roadrunner, over
to Virgin in July (Billboard, July 22).
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kerman Promoter DEAG
Forms Management Unit

BY ADAM WHITE
LONDON—Bob Sillerman isn’t the
only one who believes the artist man-
agement field is ripe for change.

One of Europe’s largest concert pro-
motion companies, publicly traded
Deutsche Entertainment AG (DEAG),
aims to build its new management ven-
ture—a partnership with former Paul
MeCartney manager Richard Ogden—
into a key asset of the $200 million,
Berlin-based group. And like former
SFX Entertainment chairman Siller-
man, DEAG president/CEO Peter
Schwenkow is a leading proponent of
modernizing and consolidating the con-
cert promotion business. In Europe, the
two firms have even been competing,
with each executing a series of acquisi-
tions to extend its influence and expand

laly’s SIAE Awaits
Reform Measures

BY MARK DEZZANI

ROME—A new set of statutes defin-
ing the future of Italian authors’ rights
society SIAE is awaiting approval by
the government’s ministry of culture,
promising to bring a period of stabili-
ty to the troubled body.

However; a delegation representing
several other inde-
pendent authors’
and publishers’ asso-
ciations has now
made representa-
tions to the ministry
requesting amend-
ments to the
statutes prior to
their approval.

The statutes were approved by the
SIAE’s governing assembly May 23 and
presented to the ministry of culture in
July. A decision from the ministry is
expected in September at the earliest.
The statutes represent the efforts of gov-
ernment-appointed SIAE commission-
er Mauro Masi to reform the troubled
rights society.

Masi was appointed by the Italian gov-

(Continued on page 101)
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its revenue base.

Now;, as U.S. industry sources indi-
cate that Sillerman and former SFX
CEO Mike Ferrel are planning to
shake up the management field (Bill-
board, Aug. 12), DEAG is making its
own initial foray into this sector.
Schwenkow says his company is in-
vesting more than $1.5 million to
launch Richard Ogden Management,
with headquarters in London begin-
ning Sept. 1 and offices in Germany
within the next 12 months. Beyond
that, Scandinavia is a target market.

Ogden directed Paul McCartney’s
career as managing director of the
musician’s MPL, Communications
from 1987-93. Since then, he has been
senior VP at Sony Music Europe in
charge of its marketing and promotion
operations. Earlier in his career, he
managed such British acts as the
Motors, Bram Tchaikovsky, and the
Skids.

“I feel like I've been doing the same
thing here [at Sony], more or less, for
seven years,” Ogden tells Billboard,
“and it didn’t seem like there was any-
thing else to do here for the next seven
years.” Not wanting to “get into a
record-company rut,” he says, he
began considering a return to artist
management upon meeting Schwen-
kow. That introduction was facilitated
by Barrie Marshall, who sold 50% of
his UK. concert promotion firm, Mar-
shall Arts, to DEAG last year. Mar-
shall Arts has promoted two world
tours by McCartney.

“The further up you get in arecord
company,” adds Ogden, “the further
away you get from being able to work
with artists.” In particular, he says,
working with Sony Music artist Ricky
Martin—who was successfully mar-
keted across Europe before breaking
in the U.S.—gave Ogden “a real taste
again” for artist management. Con-
certs by Martin were promoted by
Frankfurt-based CoCo Tours, part of
the DEAG group.

Ogden declines to reveal which
potential clients he is talking to but says
it won't be “very far away” before deals
are consummated. Industry sources

(Continued on page 105)

RECORD COMPANIES. Andrew Lip-
sher is promoted to senior VP of
worldwide corporate development
for BMG Entertainment in New
York. He was VP of worldwide cor-
porate development.

Charlie Walk is promoted to exec-
utive VP of promotion for Columbia
Records Group in New York. He was
senior VP of promotion.

Arista Records names Matthew
Flott senior VP of finance and
administration, Steve Gawley
senior VP of legal and business
affairs, and Devin Lasker director
of sales and retail in New York.
They were, respectively, senior VP
of finance for BMG Entertainment,
VP of worldwide legal and business
affairs for BMG Entertainment,
and director of national singles
sales at Arista.

Mike Easterlin is promoted to

LIPSHER

WALK

VP of pop promotion and field oper-
ations for the Island/Def Jam Music
Group in New York. He was VP of
pop promotion, West Coast.

Karina Beznicki is promoted to
VP of production for Nonesuch
Records in New York. She was
director of production.

Girard Hunt is named senior
director of marketing for Priority
Records in New York. He was
senior director of artist develop-
ment for Loud Records.

CaAl T WE

BY DIANE COETZER
JOHANNESBURG—In a move
that appears set to shake the
South African music industry at
its roots, the local affiliates of
EMI Music Publishing and BMG
Music Publishing have taken
legal action against Sony Music
Entertainment South Africa for
unpaid songwriter royalties on
Celine Dion’s 1996 album,
“Falling Into You.”

According to a number of
industry executives, the issues in
the case mirror a widespread
practice in the local market: the
provision by record companies of
free stock to retailers, music
clubs, and other trade entities (as
opposed to giving a discount on
invoices) and the nonpayment of
mechanical royalties on those
units.

This custom flies in the face of
an agreement between the local

EMI, BMG Publishers In South Africa
aue Sony, Alleging Unpaid Royalties

record companies’ trade group,
the Assn. of the South African
Music Industry (ASAMI), and
mechanical rights body the
National Organization for Repro-
duction Rights in Music in South-
ern Africa (NORM), which al-
lows for a maximum of 500
royalty-free units per title, for
promotional purposes only.

EMI Music Publishing’s suit,
which was issued June 28 in the
Supreme Court of Johannesburg,
states, “For the period from the
date of release of the album [to]
the accounting period ending
June 1999, the defendant ac-
counted for and paid royalties to
the plaintiff on 416,206 copies of
the album. However, it was dis-
covered by the plaintiff, in or
about August 1998, that during
the same period, the defendant in
fact manufactured and distrib-
uted 568,800 copies of the

album.”

The summons further states,
“By under-reporting the number
of copies of the album that it
produced, the defendant unlaw-
fully deprived the plaintiff of
copyright royalties that were due
and payable to the plaintiff in
respect of 152,594 copies of the
album. By so doing, and in con-
travening the provisions of the
[South African Copyright Act 98
of 1978], the defendant unlawful-
ly withheld royalties due and
payable to the plaintiff in the
amount of 163,197.88 rand
[$23,660].”

The songs on the albums con-
trolled or partially controlled by
EMI Music Publishing are
“Because You Loved Me,” “Call
The Man,” “Dreaming Of You,”
“Falling Into You,” “River Deep,
Mountain High,” and “Natural

(Continued on page 105)

Zomba Publishing Gontinues Growth In Nashville

BY IRV LICHTMAN

NEW YORK—Zomba Music Publish-
ing, which is continuing to solidify its
growth in Nashville from a “boutique
publisher to a major force,” has forged
a two-phase deal with Big Picture
(BP) Entertainment in that city.

Zomba Musie, Clive Calder’s world-
class independent publisher, has pur-
chased the Big Picture catalog of some
600 copyrights and entered into a co-
publishing “futures” deal with BP’s
writers and producers. They include
Keith Stegall, a hit songwriter/pro-
ducer who is also executive VP for Mer-
cury Records Nashville; and Gary
Harrison, Mercury’s A&R chief in
Nashville, whose songwriting credits
include “Strawberry Wine,” a 1997
smash for Deana Carter.

Also included in the “futures”
arrangement are writer/producer
Dan Hill, who had a recent hit by 98°
and Mark Wills with “I Do (Cherish
You),” and Robin Wiley, who wrote

FLOTT GAWLEY

Ralph Klimach is promoted to
national sales director for Walt
Disney Records in Burbank, Calif.
He was manager of national sales.

32 Records names Todd Barkan
creative director, Phil Cassese
director of publicity, and Frank O.
Hendricks director of marketing
and sales in New York. They were,
respectively, a jazz record produc-
er, director of promotions and pub-
licity for Arabesque Recordings,
and VP of international for the

TURNTABLE

and produced ‘N Syne’s “I Thought
She Knew,” which is on the group’s
current album on Zomba’s Jive label.

Rounding out the stable of BP writ-
ers are Randy Vanwarmer, Marvin
Morrow, Eddie Sechwartz, Michael
White, and David Nail.

BP will operate as a stand-alone
business at its current office. Zomba
in Nashville is managed by Mike Hol-
landsworth, who continues to report
to Richard Blackstone, Zomba’s New
York-based chief of business affairs
and creative operations.

Alan Kates, who manages all BP
operations, says, “This deal is exciting
for us, as we now have access to the
Zomba publishing strengths in pop,
country, film, TV, and advertising.”
Kates formed Big Picture En-
tertainment two years ago in part-
nership with some of its writers.

Blackstone adds, “There are a large
number of writers becoming available
in Nashville, [but] we have maintained

avery low writer-to-songplugger ratio
in Nashville, and we don’t want to lose
that.”

He reports that Zomba’s Nashville
operation recently acquired the Mare
Alan Springer catalog, along with his
new copyrights, and signed on two new
writers, Lisa Drew and Roxy Dean.

He further notes that Zomba
“closed down [our] studio business in
Nashville in order to give the publish-
ing company more space.”

In claiming that Zomba has moved
from a “boutique publisher to a major
force in Nashville,” Blackstone says
the company is one of the few pub-
lishers in town that has successfully
utilized its Nashville writers outside
the country market. He cites pop cov-
erage of Nashville-originated materi-
al by Backstreet Boys, Britney
Spears, ‘N Sync, 98°, and others.

Blackstone puts the cost of the
Zomba/BP deal in “the seven-figure
area.”

EASTERLIN BEZNICKI

GRP Recording Co. Inc.

RELATED FIELDS. Michele Rhea
Caplinger is promoted to executive
director of the Atlanta chapter of
the National Academy of Recording
Arts and Sciences. She was a mem-
ber of the board of directors and a
publicist/event coordinator for
Broadcast!

Allison Winkler is named an
agent in the music department for
Creative Artists Agency in Bever-

HUNT KLIMACH

Iy Hills, Calif. She was director of
Latin events and publicity for Ned-
erlander Concerts.

Creative Management Group
promotes Marcus Grant to per-
sonal manager in Los Angeles.
Creative Management Group also
names Jeremy Geffen a personal
manager in Los Angeles. They
were a managers’ assistant and
worked with management, respec-
tively, at Shankman, De Blasio,
Melina.

10

www.billboard.com

wwWwW americanradiohistorv com

BILLBOARD AUGUST 26, 2000


www.americanradiohistory.com

MCY com

y music on click

An Open Letter to Napster:
Practice What You Preach

For a company that ignores other people’s copyrights, it is ironic that Napster is so protective

of its own. While Napster promotes itself as the champion of a "free-for-all" Web, in its licensing
agreement for consumers you’ll find that "the Software is copyrighted proprietary material of
Napster, Inc. and may not be copied, reproduced, modified, published, uploaded, posted,
transmitted or distributed in any way without Napster, Inc.’s prior written permission."

Clearly, Napster doesn’t practice what it preaches. Espousing a doctrine of "shareware," it
nevertheless forbids music fans to build on its code even though that code was built on the back
of someone elses work, specifically the code for Internet Relay Chat (IRC).

Additional constraints that music fans must agree to when accessing Napster include:

. You can only load it onto one computer.
. You can only use it for noncommercial purposes.
. You cannot modify the software in any way.
. You cannot use it for a public display, so if you wanted to demonstrate it
for a group, you would not be allowed without specific permission from Napster.
. You cannot use it for a performance.
. You cannot sell or rent it.
. You cannot give a copy to anyone else (even via Gnutella).
. You agree to prevent any copying of the software that you download from the Napster website.
. You cannot "remove any copyright or any other Napster, Inc. proprietary notices."

Napster wants and expects people to respect its rights -- it wants to protect that which it created.
Why should artists, composers and music publishers feel any differently or accept anything less?
We don't helieve they should and we’ve built a business model that insures they don’t have to.

Bernhard Fritsch
Chairman and CEO
MCY.com, Inc.

www.mcy.com
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Touring, Airplay Spur Sales Revival For Dido’s Arista Set

BY CARLA HAY

NEW YORK—More than a year
after its release, the debut album
from British singer Dido, “No
Angel” (Arista Records), is getting
a second wind. Insiders say that a
sudden boost in sales has been pro-
pelled by radio airplay for first sin-
gle “Here With Me” (also the theme
to the WB science fiction TV series
“Roswell”), constant touring, and the
fact that the next single, “Thank
You,” is prominently sampled on the
Eminem song “Stan.”

Released June 1, 1999, “No
Angel” entered the Heatseekers
chart at No. 50 in the July 24,
1999, issue. After spending
months on the chart, the
album reached No. 1 in
this year’s Aug. 5 issue.
“No Angel” reached
Heatseekers Impact sta-
tus when it rose from
No. 102 to No. 96 on The
Billboard 200 in the Aug. 19
issue. The album is No. 92 this
issue.

Dido, who co-wrote the songs
on the ethereal pop-meets-elec-
tronica album, says that a main-
stream breakthrough “would’ve
happened anyway,” giving credit
to Arista’s patient artist develop-
ment in letting her tour for more
than a year.

“The record company has been
incredible and never gave up,”
she says. “Arista didn’t have to
spend money on me to keep tour-
ing, but they did. I’ve been see-
ing a lot of excitement from my
audience at the shows. The peo-
ple are the same; there’s just
more of them now. Selling more
records now is a combination of
touring for the last 15 months,
which has been the base, and
then the ‘Roswell’ and Eminem
things happening.”

“Here With Me” was pitched
by Arista to the makers of
“Roswell,” according to VP of
product management Adam Sex-
ton. “We thought the song was
perfect for the show, and they
agreed,” he says.

The song has also been getting
airplay on adult top 40 and mod-
ern AC stations.

“It’s not an obvious radio
song,” says Arista executive VP
Jerry Blair, “but people have
responded to it. Dido has gotten
incredible word-of-mouth.”

“Listener requests are going
up,” reports Mary Ellen
Kachinske, assistant PD of adult
top 40/modern AC WTMX

Chicago. “When I first

got Dido’s album, I lis-

tened to it four times
that day—and that
rarely happens for me
with new artists. Besides
radio airplay, I think the
reason Dido’s album sales are
going up is that she’s a buzzwor-
thy artist and getting a lot of
great word-of-mouth. The inclu-
sion of [“Thank You”] on the
Eminem song has also helped.”

“Dido being on the Eminem
album has really brought her to
a whole new audience,” says
Kelly Whalen, GM of Tower
Records’ Westwood location in
Los Angeles. “Radio airplay is
helping sales, too. Eminem is
currently our No. 1 seller, and
Dido is No. 2.”

“Thank You” was initially fea-
tured on the 1998 “Sliding
Doors” soundtrack.

However, Dido bristles at the
suggestion that her album sales
wouldn’t have increased without
exposure through Eminem. “I
really don’t like the misconcep-
tion that my album was a dud

until ‘Thank You’ was on the
Eminem album [“The Marshall
Mathers LP”]. Some people for-
get that [“No Angel”] was selling
pretty well every week on the
Heatseekers chart before
Eminem’s album came along.”
“Our real setup for the al-
bum began in March 1999,” notes
Sexton. “We put together a Dido
EP that went to college radio and
another advance CD that went to
the press and other tastemakers.

o

DIDO

In May, we had her hitting six
major cities in showcases, in
which she performed in a
stripped-down acoustic setup.”

From those first showcases,
Dido traveled all over the U.S.
for the next several months. The
tour included a stint on last
year’s Lilith Fair and a recent
two-night stand at the Greek
Theatre in Los Angeles as the
opening act for Sting.

“It was a whole building

process,” adds Sexton. “We've
gone from Dido playing clubs to
her now headlining and selling
out 3,000-seat theaters.”

“I never had the attitude that
I could never play a teeny little
place,” says Dido, who is booked
by Marty Diamond of Little Big
Man Booking. “With America,
you have to go around the coun-
try many times if you're a new
artist. I totally applied myself
and got somewhere.”

The singer—who is scheduled
to appear Monday (21) on “Late
Show With David

find it.”

Dido—who previously record-
ed with electronica dance group
Faithless with her brother, Rollo
Armstrong—adds with a laugh,
“I tell my friends back home
about all these great things I'm
doing in America, and they don’t
believe me. I've been treated
incredibly well in America. This
is a generous country. I'’ve made
such great friends, and it’s built
my confidence that I'm not in the
shadow of Faithless, because I've
gone off and created something

that’s my own.”

Letterman” and is
expected to start
another leg of her
U.S. outing in
October—admits
that relentless
touring  hasn’t
always been easy
for her. “It’s near-
ly destroyed me,
but I have no
regrets. One thing
I write about is the
closeness I have to
people. I haven’t
had that sort of
closeness since

‘We’ve gone
from Dido
playing clubs to
her now
headlining and
selling out
3,000-seat

theaters’ on,

- ADAM SEXTON -

Dido’s songs are
published by War-
ner/Chappell, and
she is affiliated
with the U.K.’s
Performing Right
Society.

Dido says anoth-
er challenge she’s
faced recently is
the exit from
Arista of Clive
Davis, who cham-
pioned her early

“l was pretty
devastated by

I've been on tour. I
sort of miss that.
And when you're stressed and
tired, songwriting sometimes
comes to a blinding halt. I have a
few songs, but it’ll be awhile
before I make a new record.”
Ironically, “No Angel” hasn’t
been released in Dido’s homeland
because of “a horrific legal situ-
ation,” she says. “All I can say
about it is that the record isn’t
capable of being put out in the
U.K. right now. It’s so frustrat-
ing when your friends back home
come up to you and ask where
your album is because they can’t

Clive leaving Aris-
ta,” she confesses.
“He’s still as much a part of this
album as he ever was. Any suc-
cess I have, I share with him. I
like [current Arista president/
CEO] L.A. Reid. Although I'm
loyal to Clive, I think the new
Arista team is going to be great,
too.”

She credits her manager, Peter
Leak of the New York End Ltd.,
with keeping her spirits up dur-
ing tough times. “Promoting a
record is like being in a
marathon,” she says. “You just
have to keep going.”

{Ving BY18755)
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Artists & Music
Josie Makes Pllll ‘Unkunvenshunal’

Eclectic Artist Aims To Shake Things Up With Qwest Debut

BY ANDREW BOORSTYN
NEW YORK—When looking for the inside and out.”

perfect way to kick off her debut, After graduating from the Chica-
“Unkunvenshunal Girl,” due Sept. 5  go Academy of Performing Arts and
on Qwest/Warner Bros., singing demos locally,
pop ingénue Josie says Josie says, “I couldn’t

you're going to know my personality Of Ingram, Josie says, “He got me:
I'm sensitive, I'm in-your-face, I'm
aggressive.” Their collaboration
vielded nine songs, including the title
track; “Free,” which is slated to be
the first single; and “Love Yourself,”

The Scent Of Patti. MCA diva Patti LaBelle recently performed at an event cel-
ebrating the launch of Escada’s new fragrance, Sentiment. LaBelle sang the

ihe asked herself, move to the next level”  an uplifting song about overcoming  penjse Rich composition “In Over My Heart,” which was penned especially for
What goes against the by staying in her home-  lack of confidence that, Josie says, the occasion. Escada will donate proceeds from the first 1,000 bottles to Rich’s
grain?” town. Relocating to Los ~ gets a particularly strong reaction

G&P Foundation for Cancer Research. Meanwhile, LaBelle has completed her

“Here’s this Sicilian from teens.

girl from Chicago com-
ing out with ‘Free to
free your mind,” ” she
says, chanting the cho-
rus to the set’s opening
cut, “Free.” “Yeah,
throw in some Indian,
Middle Eastern kind of vibe. Let’s
really shock 'em.”

Followed by songs that incorpo-
rate spoken-word, bagpipes, and
reggae—not to mention the all-out
rocker “Extreeem”—“Free” tips off
the listener that Josie won’t be bound
by genres when expressing herself
through musie.

“Let’s be free from the pop sound
right now. Let’s shake things up,”
she says, adding that with the range
of textures and emotions she pre-
sents, “when you listen to the record,

JOSIE

Angeles, she started
soliciting songs for her
demo but found that
most material didn’t
suit her. It was then, in
1996, that she started
writing her own songs
and working on the
tape that eventually fell into the
hands of Quinecy Jones and led to the
deal at Qwest.

Among the songs on the demo was
“Heavy Heart,” a remorseful ballad
about the aftermath of an affair that
is an album highlight. The track, co-
written with Harvey Mason Jr., was
co-produced by Andre Fischer, who
is also the album’s executive produc-
er and Josie’s manager. Josie worked
with Madonna guitarist James Har-
rah and songwriter/producer Ashley
Ingram as well.

Mile Offers Deep Thoughts
Via Golumbia Debut “Stars’

BY LARRY FLICK

NEW YORK—Noel Hartough says
he was committed to ensuring that
Mile, the Columbia aet he fronts,
would be more than the latest entry
in the current trend of angst-riddled
rockers who are aggressive just for
the sake of it.

Rather, he wanted Mile’s debut,
“Driving Under Stars,” due Aug. 29,
to “explore the more melodic, thought-
ful” areas of rock’n’roll. The set’s 11
well-erafted tunes tackle a myriad of
ideas, involving
daily struggles
with relation-
ships, religion,
and self-image.

“The idea was
to create songs
that could be

embraced by a MILE

large audience,
while also providing a deep, sub-
stantial core,” he says.

Case in point is provided in the
set’s first single, “Back To The Floor,”
which went to mainstream rock, mod-
ern rock, and triple-A stations July
17. Wrapped in a lushly layered, gui-
tar-driven arrangement, the track
boldly mocks the bonding we do while
under the influence of alcohol. Har-
tough says the tune is indicative of the
band’s desire to “make an album that
had depth and meaning and texture.
We searched deep inside and found
the rock band inside of us.”

Columbia has assembled a mar-
keting plan that emphasizes Mile’s
integrity. “This band has incredible

heart and soul,” says Madelyn Scar-
pulla, senior director of product mar-
keting at the label. “We're sensitive
to the fact that they’'re unique and
that they’ll need a moment to grad-
ually build an audience.”

To that end, Columbia is regional-
izing its promotional efforts. “Al-
though we’re definitely working this
project on a national level, we're doing
our most intensive marketing in sev-
eral regions at a time,” Scarpulla
says, noting that the first target is the
Southeast since
Mile already has
a passionate fol-
lowing in its
native Florida.
“The thought is
that as the fire

builds in one
spot, it will
spread.”

Mile is also benefiting from a busy
summer of touring, opening a series
of dates for both Three Doors Down
and Creed. Throughout the tour,
Columbia is circulating CD samplers,
stickers, postcards, T-shirts, and hats.

This plan of action suits Mile, whose
lineup also includes drummer Stan
Turner, bassist David Mason, and gui-
tarists David Lareau and Marlin
Clark. Hartough says Mile is aware
that it’s going to need some time to let
its brand of music find support. He’s
optimistic that it will. “The world is
too diverse to believe that everyone
wants to hear the same thing. It's just
a matter of making sure that people
know that they have choices.”

ing, ‘Man, I relate to that.” So I'm not
the only crazy individual out there,”

“People are coming up to me say-

(Continued on page 19)

latest recording, due in October. Pictured, from left, are Jamie Foster Brown,
editor of Sister 2 Sister; Bud Ellison, LaBelle’s musical director; LaBelle; Rich;
Star Jones of ABC-TV's “The View"; and Kieron Kawall, G&P Foundation for
Cancer Research. Kneeling is Jimmy Hestor, VP of Denise Rich Songs.

Etheridge Taking Life Story To Broadway:
Osmond Making Decca Brnadway Debut

B ROADWAY BOUND: Melissa Etheridge is
preparing a one-woman show about her life that
she plans to take to Broadway early next year.
“I noticed that the people that I met, in airports
or wherever, wouldn’t know that I'd put out a new
album, but they knew about my life,” says
Etheridge. “I thought, ‘If radio is going to [concen-
trate on] Britney Spears and the Backstreet Boys,
let me do this. Let me play songs that [ wrote when
I was 15 for people, as well as do some new stuff.””
Etheridge adds that Pierre Cossette is going
to produce the play. “I think we
may go to Boston or Chicago

“Kristin approached Shep after seeing the movie
‘Jerry Maguire’ and the part where Tom Cruise
tells his girlfriend, ‘You complete me’ and she said,
“You had me at hello.” She said that would be two
great songs, and I went and wrote the song,” says
Jordan. “In terms of recording it, I thought
Michael Jackson, Sisqd, or Ginuwine. I gave it to
God, but even God couldn’t get it to Michael Jack-
son,” says Jordan with a laugh.

Jordan has recently relocated from his Los Ange-
les base to Atlanta, taking his label, publishing, and
production companies with
him. “Upon hearing that

[for tryouts] before Broadway,”
she says. Additionally,
Etheridge states she is plan-
ning a solo acoustic tour for
October and November.
Etheridge opened the Demoe-
ratic National Convention Aug.

LaFace was moving to New
York City, I felt there was
going to be a void, so I'm going
down there to take over the
city!” he says.

S TUFF: Booking agencies

14 in Los Angeles by singing a
medley of “The Star-Spangled
Banner,” “America The Beauti-
ful,” and “This Land Is Your
Land.” “The national anthem is very violent. I still
don’t know what ‘ramparts’ are, but I wanted to
combine it with other songs,” says Etheridge, “so 1
picked ‘America The Beautiful,” which is so won-
derful, and ‘This Land Is Your Land,’ which brings
everyone together. I thought it was appropriate,
since they invited me, a big, old, out lesbian, to sing.”

BROADWAY BOUND, PART II: Donny Osmond
has inked a new record deal with Universal Clas-
sies Group (UCG) and will go into the studio Sept
18 to start recording his label debut on UCG’s
Dececa Broadway imprint. The album, slated for a
February 2001 release, will be his first major-
label release since 1990°s “Eyes Don’t Lie” for
Capitol Records.

“Phil Ramone is producing the record,” says
Osmond. “We’re still selecting material, but it will
include some Broadway tunes from Andrew Lloyd
Webber.” He adds that he doesn’t expect the album
to totally consist of show tunes. Osmond starred in
the touring show of Webber’s “Joseph And The
Amazing Technicolor Dreamcoat” in the '90s.

NOT SO ‘INCOMPLETE’: As successful as he is
as a recording artist in his own right, Def Soul
artist Montell Jordan continues to experience
tremendous success as a songwriter for others.
He recently logged two weeks at No. 1 on The
Billboard Hot 100 as co-writer of Sisqé’s “Incom-
plete,” which he penned with his wife, Kristin
Hudson, and Shep Crawford.

by Melinda Newman

QBQ Entertainment and Prin-
cipal Artists Group have
merged to form Artist Group
International (AGI). AGI was
formerly the holding company under which both
companies operated independently. New York-
based Dennis Arfa, former president of QBQ, has
been named chairman of AGI, while Rob Prinz,
Prineipal Artists Group founder, will head AGI’s
West Coast office in Beverly Hills, Calif. Among
the acts booked by AGI are Metallica, Billy Joel,
Ricky Martin, and Celine Dion . . . Melissa
Etheridge, Michael McDonald, Christopher
Cross, Taylor Dayne, and Kenny Loggins are
among the artists expected to perform at a gala to
benefit the Dream Foundation, Sept. 28 at the
Santa Monica (Calif.) Civie Auditorium. The foun-
dation grants wishes to terminally ill adults. Addi-
tionally, Jan and David Crosby will be honored for
their work with the foundation. The evening will
be hosted by Dennis Miller.

Letters To Cleo has written and recorded the
songs for a new animated series to air on the WB
Network this fall. The show, “Generation O!,” will
focus on the exploits of a rock band led by 8-year-
old Molly O. Letters To Cleo lead singer Kay Han-
ley provided Molly O’s singing voice. According to
the band’s manager, the act is “on hiatus” with its
members pursuing other projects. However, the
manager says the door is open to the group work-
ing together again in the future. . .. Does this
mean mall hair? Atlantic artist Debelah Morgan
is on a mall tour through Oct. 28 as part of Ther-
masilk’s Trends & Transformations 2000 tour.
Morgan, who is touring solo, will be performing
her current single, “Dance With Me.”
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PINK FLOYD &' DARK SIDE OF THE MOON

9 9 CAPITOL 46001* (10.98/17.98) 1221
LENNY KRAVITZ A? 5

10 8 VIRGIN 47758 (12,98/17.98) 118
MATCHBOX 20 ¢! YOURSELF OR SOMEONE LIKE YOU

11 11 LAVAATLANTIC 92721%/AG {10.98/17.98) 180
BACKSTREET BOYS ¢** BACKSTREET BOYS

12 12 | JIVE 41589 (11.98/17.98) 157
PEARL JAM ¢! TEN

13 10 | EPIC 47857* (10.98 EQ/17.98) 263
BON JOVI A’ CROSS ROAD

14 22 | MERCURY 526013/IDJMG (10.98/17.98) 59
CREEDENCE CLEARWATER REVIVAL A®  CHRONICLE THE 20 GREATEST HITS

15 18 | FANTASY 2*(12.98/17.98) 357
QUEEN A GREATEST HITS

16 17 HOLLYWOOD 161265 (11.98/17.98) 371
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART

17 26 | MCA325633* (12.98/18.98) 478
STYX @ GREATEST HITS

18 27 | A&M 540387/INTERSCOPE (10.98/17.98) 42
TIM MCGRAW A* EVERYWHERE

19 21 CURS 77886 (10.98/16.98) 166
JAMES TAYLOR @' GREATEST HITS

20 15 | WARNER BROS. 3113 (7.98/11.98) 509
AC/DC &'® BACK IN BLACK

21 20 | EASTWEST 92418/EEG (11.98/17.98) 318
DAVE MATTHEWS BAND A’ CRASH

22 19 | RCA 66904 (11.98/17.98) 221
JO DEE MESSINA A° I'M ALRIGHT

23 14 | Ccurs 77904 (10.98/16.98) 126
MEAT LOAF #* BAT OUT OF HELL

24 7 CLEVELAND INT'L 34974*/EPIC (7.98 EQ/11.98) 228
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS

25 28 MCA 110813 (12.98/18.98) 331
BEASTIE BOYS A® LICENSED TO ILL

26 29 DEF JAM 527351/IDJMG (6.98/11.98) 437
ABBA A°® GOLD

2 30 | POLYDOR 517007/UNIVERSAL (12.98/18.98) 175
AC/DC A* LIVE

28 32 | EASTWEST 92215/EEG (11.98/17.98) 126
METALLICA A7 ...AND JUSTICE FOR ALL

29 36 | ELEKTRA 60812/EEG (11.98/17.98) 536
FAITH HILL A* FAITH

30 24 | WARNER BROS. (NASHVILLE) 46790/WRN {10.98/16.98) 114
SUBLIME A3 SUBLIME

31 35 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 202
VAN MORRISON A® THE BEST OF VAN MORRISON

32 42 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 480
BROOKS & DUNN A° THE GREATEST HITS COLLECTION

33 | 33 | ARISTA NASHVILLE 18852/RLG (10.98/16.98) 128
DMX A*® IT'S DARK AND HELL 1S HOT

34 38 | RUFF RYDERS/DEF JAM 568227*/IDJMG {12.98/18.98) 115
SAVAGE GARDEN A® SAVAGE GARDEN

35 39 COLUMBIA 67954/CRG (11.98 EQ/17.98) 164
DAVE MATTHEWS BAND A® BEFORE THESE CROWDED STREETS

36 31 RCA 67660* (11.98/17.98) 99
AL GREEN A GREATEST HITS

37 41 HUTHE RIGHT STUFF 30800/CAPITOL {10.98/16.98) 108
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988

38 40 | MERCURY 536738/IDIMG (11.98/17.98) 82
METALLICA A® MASTER OF PUPPETS

39 37 ELEKTRA 60439/EEG (11.98/17.98) 481
SYSTEM OF ADOWN @ SYSTEM OF A DOWN

40 34 | AMERICAN/COLUMBIA 6892 4/CRG (10.98 EQ/16.98) 40
MADONNA A° THE IMMACULATE COLLECTION

41 43 | SIRE 26440*WARNER BROS. (13.98/18.98) 31
EAGLES A7 HELL FREEZES OVER

42 44 | GEFFEN 424725/INTERSCOPE (12.98/18.98) 251
MILES DAVIS A? KIND OF BLUE

43 49 LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 79
SOUNDTRACK A® TOP GUN

44 | — | COLUMBIA 65554/CRG (7.98 EQ/11.98) 268
METALLICA A* RIDE THE LIGHTNING

45 46 MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 446
ELTON JOHN &*® GREATEST HITS

46 — | ROCKET/SLAND 512532/IDJMG (6.98/11.98) 462
GUNS N’ ROSES #'° APPETITE FOR DESTRUCTION

47 — | GEFFEN 424148/INTERSCOPE (11.98/17.98) 471
TOOL A? AENIMA

48 4 VOLCANO 31087+ (11.98/17.98) 168
DAVE MATTHEWS BAND A® UNDER THE TABLE AND DREAMING

439 50 | RCA66449(11.98/17.98) 214
FLEETWOOD MAC A® GREATEST HITS

50 48 | WARNER BROS. 25801 {10.98/17.98) 409

Catalog albums are 2-year-old titles that have failen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart

Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. ® Recording indus-
try Assn. Of America (RIAA) certification for net shipment of 500.000 album units (Gold). A RIAA certification for net shipment of

1 ‘million units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond}. Numera! following Platinum or Dia-
mond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more.
the RIAA multiphes shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units (Platino), AZ Certification of 400,000 units (Mutti-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices. and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD
prices, are equivalent prices, which are projected from wholesale prices. indicates past or present Heatseeker title.
® 2000, Billboard/BPI Commurications, and SoundScan, Inc.
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Aaron Garter Throws ‘Party’ On Jive

BY CHUCK TAYLOR

NEW YORK—Just in case things
don’t work out in the music industry,
12-year-old Aaron Carter already
has a secondary career lined up—in
marine biology.

“It’s just really fun. I love doing
it,” says the Tampa, Fla., native.

Makes sense, given that the young
singer has already touched down
upon the shores of most every coun-
try in the world, selling more than a
million albums around the globe. His
first record went gold in a dozen
countries and platinum in Japan, and
he’s scored four top 40 singles in the
U.K., setting a record there as the
youngest artist to ever do so.

With the Sept. 26 release of his
sophomore effort, “Aaron’s Party
(Come Get It),” Carter now has his
sights set on conquering his home-
land. He's certainly on the right
label: Jive, the industry’s house of
youth, with a roster that includes
Backstreet Boys—featuring Aaron’s
big brother Nick—'N Sync, and Brit-
ney Spears.

The label’s pre-release marketing
plan hit turbo drive last fall and hasn’t
slowed since, with a list of bookings
longer than that of most established
American acts.

From July 31 through Aug. 14,
Carter toured the U.S. with Spears
(and will join her for the European
leg of her tour later this year); then,
he travels to Southeast Asia and
Japan—and later on, to Scandinavia,
the U.K., Holland, and Spain—for
promotion. He'll also participate in a
15-market Wal-Mart tour from Sept.
18-Oct. 6, where he’ll perform in
stores and sign autographs.

Television appearances include
Nickelodeon’s “Snick House Under-
ground,” a presenter spot on the
Teen Choice Awards, a perfor-
mance on Fox Family’s “HiFi
Room,” and the Macy’s Thanksgiv-
ing Day parade.

Carter already has more than 300
fan Web sites around the world, as
well as his own (aaroncarter.com),
and he maintains a bold presence at
nick.com. Pre-release chats are
scheduled there and on Yahoo!.

In addition, a music video collec-
tion is released Tuesday (22), pre-
ceded by a book, “Aaron Carter: The
Little Prince Of Pop,” penned by his
mom, Jane Carter.

“We really believe in Aaron here,”
says Kim Kaiman, director of mar-
keting for Jive. “He’s got a fan base
that is absolutely rabid for him be-
cause there’s no one else out there
like him. They’ve been waiting two
years for him to put out a record in
the U.S. that is pleasing and con-
temporary. We think he’s going into
the stars with this record.”

Still, according to Paul Marabito, a
buyer at South Plainfield, N.J.-based
Compact Disc World, Jive has a chal-
lenge on its hands with such a youth-
ful artist and preteen-oriented album.

“He’s not an ‘N Sync or Back-
street Boys, so I'm a little appre-
hensive,” Marabito says. “It’s obvi-
ous that he’s Nick’s brother, but he’s
going to have to have a mighty good

album to reach the over-12 audience,
which he’ll have to in order to have
real success. Being on Jive gives him
an extra advantage; I guess we’ll see
what the machine there can do. It'’s
going to be a challenge.”

The first single from the album,
the title track “Aaron’s Party (Come
Get It),” has just shipped to top 40
radio, and in its first week sold 8,000

CARTER

copies to debut at No. 31 on Hot 100
Singles Sales. The bubbly uptempo
track is already on the air at Radio
Disney.

“Kids relate to him,” says Robin
Jones, PD of the radio network. “He’s
really cute, he dances, he sings fun
party songs. I think he epitomizes
what these kids want to be.”

However, Jones believes that
Carter’s greatest appeal will remain
with the preteen set, presenting an
uphill battle at mainstream top 40.
“It's going to be hard, but I do think
the format is beginning to realize
that there are ad dollars out there
for the 12-and-under audience. That

could be one thing he has going for
him,” she says.

Carter describes the musie on his
11-cut album as “like going to a
party. It’s cool and fun, and there’s a
lot of interaction.”

Believe it or not, at 12, Carter is
already something of a music veter-
an with “Party,” his second record.
He landed a gig as lead vocalist for a
band called Dead End at age 7, re-
maining for two years before decid-
ing he wanted to be more pop than
the act’s alternative direction.

He then honed his singing skills
with vocal lessons until his big break
in 1997, when he performed during
a Backstreet Boys concert in Berlin.
Edel Records offered him a world-
wide deal on the spot, releasing his
first album, “Aaron Carter,” which
spawned four hit singles overseas.
The album was also released in the
U.8., selling 100,000 copies. Carter
also placed a song, “(Have Some)
Fun With The Funk,” on the “Poké-
mon” soundtrack last year.

Now, with a major launch planned
in the U.S., Carter admits that he’s
a little nervous. “It feels different
here than in all the other countries,
but everything has been going awe-
some, so I can’t really be afraid.”

And in terms of his goals for the
future, Carter prefers to keep it sim-
ple. “I just want to keep doing what
I'm doing now,” he says, “but I do
hope T get to go to Australia and
South Africa soon. At this point, [
think those are the only countries
I've never seen.”

b
A e 3

In The Pink. LaFace artist Pink, right, recently taped a segment of “Final Cut”
for the Box. The segment was directed by Eric Kline, left, on location at Fitness
West in Phoenix. Pink is currently promoting her single, “Most Girls,” from her

debut disc, “Can’t Take Me Home.”

Rockin’ With Paris. Polyvinyl act Paris, Texas will issue “Brazilliant” on Oct. 17,
a collection on which it collaborated with up-and-coming producer/engineer
Mark Haines. The band is slated to begin a national concert tour in September.
Pictured in the top row, from left, are band members Nolan Trelo and Scott
Sherpe. Seated, from left, are band members Matt Tennessen, Sam Vinz, and
Nick Zinkgraf.
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kermany’s Pesch Returns To U.S. On Koch

BY CLAY MARSHALL

LOS ANGELES—Doro Pesch is
ready to work her vocal magic once
again. On Sept. 12, the former War-
lock singer will see her first Ameri-
can release in nearly a decade with
“Calling The Wild,” to be issued by
Koch Records.

Since Warlock disbanded in 1988,
Pesch has remained a prominent
musical figure in her native Ger-
many thanks to a successful solo
career, the most recent chapter of
which was 1998’'s “l.ove Me In
Black.” She credits Tony Cannella,
an American fan who runs her offi-
c¢ial fan elub, for procuring a domes-
tic release for “Calling The Wild.”

“He burned the [“L.ove Me In
Black”] record and sent it out to
some labels,” she says. “In two
weeks, we got four offers.’

She signed with Koch after her
rendition of Billy Idol’s *“White Wed-
ding” received an enthusiastic re-
sponse from label representatives.
“We gave it a Sisters Of Mercy vibe,”
Pesch says. “I'm usually not that big
a fan of cover versions, but I think it
has a unique character.”

Dave Squillante, A&R manager
for Koch, says the song has already
won positive feedback. “We're trying
to expand her fan base beyond tra-
ditional metal, and with a track like
‘White Wedding,” we’re hoping radio
will come to the table,” he says.

“White Wedding” is one of two
cover tracks on “Calling The Wild”;
the second is the Motorhead ballad
“Love Me Forever,” a duet with that
group’s singer, Lemmy Kilmister.

Autumn With Ryan. A&M artist
Matthew Ryan, pictured, is preparing
to begin a round of promotion in sup-
port of his second album, “East
Autumn Grin.” The set features guest
appearances by Soul Asylum’s Dave
Pirner and former Concrete Blonde
front woman Johnette Napolitano. In
describing the project, Ryan says he
“not only wanted to create a collection
of great recordings, but equally, a col-
lection of great moments.”

FOR THE RECORD

In an article on Celtic music in
the Aug. 12 issue of Billboard, it
was incorrectly reported that
John MeCusker only performs as
a solo artist. He is actually still a
member of the Battlefield Band.

In addition to Kilmister, who also
wrote and plays acoustic guitar on
the set’s “Alone Again,” guests on
the set include Megadeth guitarist
Al Pitrelli, ex-Kiss drummer Eric

PESCH

Singer, and Slash.

“I was like a kid in a candy store,”
Slash says of his involvement on the
song “Now Or Never.” “I was damn
¢lad to doit.”

The album also includes a handful
of selections from “Love Me In

Black,” including the opening track,
“Terrorvision.” “I hac high hopes for
‘Love Me In Black,” and I was really
sad the record never got a shot in
America,” says Pesch, who is man-
aged by Alex Grob. “I wanted to do
a couple songs off the record, and
‘Terrorvision’ was one of my
favorites live.”

She says she also wanted to offer
fans a variety of styles. “I love writ-
ing ballads as much as I do the heavy
stuff,” she says. Still, the album “has
a lot of energy,” she says. “1 wanted
to keep it heavy, but modern.”

Pesch, who earlier this month per-
formed at Germany’s Wacken Open
Air Festival, says she eagerly awaits
the opportunity to again perform
before American audiences. “The
live stuff was always my favorite
thing to do,” she says. “We did some
great tours in America, and I'm
dying to play there again. I think the
fans will remember.”

business L
> © TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) ! venue Datels) Ticket Price(s) Capacity Promoter
‘N SYNC, PINK Pontiac Silverdome  July 18 $2.395,413 48,708 SFX Music Group,
Pontiac, Mich $49.75 setlout Belkin Productions
JIMMY BUFFETT & THE New World Music July 27-29 $1,928.561 §5,180 SFX Music Group
CORAL REEFER BAND Theatre $50.50/$28 57,178 two
Tinley Park, Il shows
SANTANA, MACY GRAY Pine Knob Music Aug. 13-14 $1,241,638 30,548 Palace Sports &
Theatre $59.50/825.50 two Entertainment inc
Ciarkston. Mich seltouts SFX Music Group,
Belkin Productions
L - ! |
DAVE MATTHEWS BAND, Glen Heien July 29 $1.224.834 35,416 | SFX Music Group
MEDESKI, MARTIN & Blockbuster Pavilion $45.50/$30.50 50,000
W00D Devore, Calif
DIXIE CHICKS, PATTY Reunion Arena Aug. 10-11 $1,063,847 27 456 SFX Touring
GRIFFIN Dallas $40.75/$32 two
sellouts
RED HOT CHIL} PEPPERS, Pine Knob Music Avg. 7-8 $1,010,537 31,720 Palace Sports &
STONE TEMPLE PLOTS. Theatre $38.50/$28.50 two Entertainment Inc
FISHBONE Clarkston, Mich sellouts SFX Music Group
BRITNEY SPEARS. Great Western Forum  July 30-31 $977,849 25,156 House of Blues
A*TEENS. AARON CARTER, inglewood, Calif $19/$48/$38/830 26,000 two Concerts, Andrew
MIKAILA shows Hewitt, Bill Sitva
Presents, Nederlan
der Organization
SFX Touring
BRITNEY SPEARS Cynthia Woods July 21-22 $912.149 25,916 SFX Music Group
Mitchell Paviiion $49.50/830 25912
The Woodlands two shows
Texas one sellout
RICKY MARTIN Arrowhead Pond July 20 $863.710 13,465 Nederlander
Anaheim. Calif $95/875/$50/835  sellout Organization
QZZFEST 2000: 02ZY Riverport Aug. 14 $800,243 20,283 SFX Music Group
OSBOURNE, PANTERA, Amphitheatre $45.50/$33.50 sellout
GODSMACK, STATIC X, Maryiand Heights.
INCUBUS, METHODS OF Mo
MAYHEM. PO.D., QUEENS
OF THE STONE AGE.
PITCHSHIFTER,
APARTMENT 26
Copyrighted and compiled by Amusement Business, a pubtication of Bullboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615- 3219171
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Januaries Make Must-Hear TV
Cuts Set Up Act’s Foodchain Debut

BY JIM BESSMAN

NEW YORK—The Januaries’ self-
titled debut isn’t out until Sept. 12,
but the Los Angeles pop group,
fronted by striking singer/gui-
tarist Debbie Diamond, is already
garnering TV exposure.

Songs from the WEA-distrib-
uted Foodchain Records set are
being heard on MTV’s “The Reul
World” and “Undressed,” while
HBO is using the cut “Summer Of
Love” on its upcoming series “G-
String Divas.”

“It has a sound that jumps out
at you,” says Foodchain president
John Brodey. “You can tell when
[interest] is starting to develop.
Musically, it blends innovative
artistry with
commercial
appeal, and the
feedback we're
getting from
radio and retail
is that it’s very
deep with a
wide variety of
tracks.”

The Januar-
ies blend a
sparkling mix
of varied pop influences, such that
they’ve been described as crosses
between Brigitte Bardot and the
Doors, and Herb Alpert and
Shirley Manson. They were formed
by Diamond and guitarist Rick
Boston in January 1998, though
Diamond (who is not adult film star
Debi Diamond) says the band’s
name actually came to her in a
dream.

“I wanted to make music for
when you’re making love—or at a
nice dinner party,” says the BMI
writer, adding that it’s also “defi-
nitely driving-in-your-car music
and getting-down musie.”

But songs like “Black Trans-
mission” have “sad qualities” too,
she adds.

Other cuts, like “Juliette” and
“Cinema Girl,” Diamond notes, are
“celebrations of the female,” but
the album isn’t to be confused
with a “you broke my heart and
I’m devastated”-type of record,
says Diamond. “I didn’t want to
whine, and maybe that’s why peo-
ple like it.”

Another reason could well be
Diamond’s diverse influences.
Although she grew up in the L.A.
punk scene, she was more inspired
by artsier ’80s acts like Dream
Syndicate, Opal, and Julian Cope.
And while she cites X as an all-
time fave, she tended toward the
more melancholy pop of the
Smiths, “where it sounds happy
but has sad overtones.”

Diamond, whose voice has been
compared with Deborah Harry’s
and Chrissie Hynde’s, gained ini-
tial notice singing with such L.A.
bands as Giant Pink Fuzz, and she
recorded with England’s Durutti
Column. She also spent time in

THE JANUARIES

“Some people play music just to
get attention or get laid, but I love
music so much I have to devour
everything and experience it all
the way—or I feel I'm missing
something,” says Diamond. “So, I
went to London and New York,
and I just followed hip-looking
kids into clubs and listened to the
DJs.” These excursions intro-
duced her to the French pop of
Nino Ferrer, Jacques Dutrone,
and Serge Gainsbourg, which she
incorporated into earlier pop mod-
els like Burt Bacharach and
Astrud Gilberto.

“I’'m into retro—not for copy-
ing it exactly but advancing it,”
she says. “I'm the pop person in
the band. The
guys are all
eclectic. I lead
them into the
pop world, not
to sound gener-
ic but to make
music with the
beauty that
most pop songs
today lack.”

Besides Bos-
ton, the other
members of the Januaries at pre-
sent are keyboardist John Nau and
trumpeter Mitch Maker. Accord-
ing to Brodey, the group, current-
ly self-managed, is slated to play
the mid-August WEA Convention
in September.

Meanwhile, Foodchain is “plan-
ning for the long haul,” says
Brodey. Specifically, the label has
commissioned a remix of the
album track “The Girl’s Insane”
from the Thievery Corporation, to
be serviced to club DJs in August,
when “Juliette” will be shipped to
adult alternative radio formats.

“We’ll focus heavy on indie
stores in conjunction with the fact
that we’re starting slowly at radio,
though not with the intent that it
all ends there,” says Brodey, who
is also concentrating on triple-A,
NPR, and college stations. “Those
are the logical places to get a toe-
hold, but we certainly feel we’ve
got something that crosses over to
mass appeal.”

Foodchain has also hired the
MB80 Internet marketing firm to
help set up the Januaries’ launch.
“We're targeting the Silicon Val-
ley and creative professional types
as an extremely strong demo,”
adds Brodey, who also looks to
secure additional TV usage of the
group’s music. “We're looking a
year down the road and conse-
quently taking a selective
approach in looking for avenues
that create opportunities.”

f
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The Soundtracks & Film Score
News column will return in the

JOSIE MAKES POP ‘UNKUNVENSHUNAL

(Continued from page 14)

she says, laughinz. “That’s my goal,
to reach and touch people. I think
music needs to be more honest now.
People are starving for lyric again.
We need to feed them truth and hon-
esty.”

Josie is scheduled to perform fre-
quently throughout the summer and
fall at the cabaret room of L.A.’s
Luna Park and at Borders Books &
Music West Coast stores. On Satur-
day (26), she’ll be back home in
Chicago to headline a showcase at
the WEA regionul sales conference.
Then on Aug. 28 she’ll return to L.A.
for the Women in Broadcasting Ban-
quet, sponsored by Leeza Gibbons.
Her selection to appear at the ban-
quet shows how much early admir-
ers appreciate the message of
strength and confidence Josie con-
veys to her female audience.

“Everybody who sees her becomes
a fan,” says Larry Davis, VP/GM of
Qwest, which is doing some free-
thinking of its own by venturing
away from its R&B and jazz core to
sign a pop/rock artist. “So we're
making sure as many of our sales-
people as possible get to experience
her live.”

‘With so many releases coming out
in the third and fourth quarters, the
choice was to “wait until next year,
when Warner Bros. has time to work
it at radio, or set [the album] up now

and create some stories,” says Davis.
“We decided there was no way we
were just going to sit on this record.

“We’'re going to approach it much
the same way an independent label
would, with a major awareness and
grass-roots-type campaign,” Davis
adds.

Qwest plans to create buzz by

‘Music needs to be
more honest now.
People are starving
for lyric again. We
need to feed them
truth and honesty’

- JOSIE -

servicing album samplers in late
September to college and noncom-
mercial radio. It will officially
release the first single and video in
early 2001. Targeted formats are
triple-A, modern AC, and top 40.
The label’s initial focus is on
Josie’s home market of Chicago and
the Midwest and on L.A., where she
has made a name for herself within
the industry as a vocalist on movie
projects and as a songwriter.

Among the soundtracks she’s
worked on are “That Thing You Do!,”
“Living Out Loud,” “Dinosaur,” and
the forthcoming Michael Jordan
Imax feature. Patti Austin and Youth
Asylum are set to record tunes of
hers, and Catero co-wrote a number
with her that he will perform on the
soundtrack to an upcoming Master
P movie. Josie’s songs are published
by Funky Jo Music/Quincy Jones
Music Publishing.

An Internet promotion is in the
works, as is the Web site josieaiello.
com, which is a featured link on
qwestrecords.com.

Of the promotion process, Josie
says, “This has been my dream since
I was a little girl. I'm loving every
day of it.” Even so, she admits to
some anxiety now that the realiza-
tion of her ambitions is about to be
shared with the public.

The album’s deeply felt, a cappel-
la closer, “You Can Hear Me Now,” in
which the singer directly addresses
her listeners, is a striking mixture of
the strength, vulnerability, and sin-
cerity that pervades the whole of
“Unkunvenshunal Girl.” When you
release an album, Josie says, “you’re
putting yourself out in front of
everybody; you're open for criticism
and judgment. So [this song] is my
way of saying, ‘I hope this is cool,
’cause this is all I know how to do.””
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BILLBOARD'S WEEKLY COVERAGE

SASHA’S U.S. ARRIVAL:
German pop singer Sasha
Alexander is currently one
of the top-selling German
artists in the world, having
sold more than 750,000 cop-
ies of his debut album,

Seeger Legacy. If Peggy
Seeger’s last name
sounds familiar, it's be-
cause she’s the half-sister
of folk legend Pete Seeger.
Her latest acoustic album,
“Love Will Linger On,” is
due Tuesday (22) on Ap-
pleseed Recordings. “It's
unusual to do a romantic
album at 65 years old,”
she says. “This album is a
departure for me, and I'd
like to bring my music to
younger people.” Seeger
says she plans to tour
behind the album some-
time this year.

“Dedicated To ...,” in Ger-
many alone, according to his
record label, Reprise. The
album is set for a U.S. re-
lease Sept. 5; the first single

is “If You Believe.”

OF HOT PROSPECTS FOR THE

F RATERNAL

The U.S. version of the al-
bum features songs from the
international version of
“Dedicated To ...” and
Alexander’s second non-U.S.
album, “. .. You.”

“If You Believe” peaked at
No. 23 on the Adult Contem-
porary chart in the Aug. 5
issue. Alexander completed
a U.S. promotional tour of
radio stations in July, and he
is expected to do another
promotional tour in
September.

Nmu Gordon, Tonight And The Rest Of My Ll!e

Big Bub's Arrival. R&B singer
Big Bub, a former member of
the late '80s group Today, dis-
plays an old-school R&B style
on the album “Never Too Late”
(Flavor Unit Records). The
singer, who says his gospel-
music influence is “stilt 90% of
who | am,” has worked with
such artists as Mary J. Blige,
Guy, and Keith Sweat.

REGIONAL HEATS

MO INTAIN

ACT: Atlanta-based
brothers Evan &
Jaron’s self-titled
major-label debut
album (due Sept. 12
on Columbia Ree-
ords) was execu-
tive-produced by
T-Bone Burnett
(Elvis Costello,

WEST NORTH CENTRAL
ascal Flatts, Rascal Flaﬂs

EAST NORTH CENTRAL
Baha Men, Who Let The Dogs Out

EEKERS

¥

MIDDLE ATLANTIC
Louie DeVito, N.Y.C. Underground Party 2

NO.1s

NORTHEAST
Hangmen 3, No Skits Vol. 1

Killing Heidi has already
experienced the top chart
position—its debut album,
“Reflector,” reached No. 1 in
its homeland. The album,
due for a U.S. release Sept.
19 on the Universal-distrib-
uted 3:33 Music Group label,
has spawned the Australian
hit “Weir,” which landed in
the top five of the Australian
singles chart. “Weir,” the
band’s first U.S. single, was
released to rock radio in
July.

The band—Ilead
singer Ella Hooper,
guitarist  Jesse
Hooper, bassist
Warren Jenkin, and
drummer Adam
——  Pedretti—per-
formed a series of
showcases in the

F

Morcheebc Fragmenfs of Freedom

Counting Crows).
The album’s first
single, “Crazy For
This Girl,” was fea-
tured on last year’s
“Runaway Bride” sound-
track. The single has been
serviced to top 40 and AC
radio. The duo was also part
of Columbia’s Eye on the
Road retail promotional tour
in May.

REFLECTIONS OF HEI-
DI: Australian rock band

SOUTH ATLANTIC
The Congregation, Book /

..-?_._,_. _‘4-5_._ ;_ ==zl ...J .

U.S. and may return
later this year.

Killing Heidi won

\ ' V

SOUTH CENTRAL

| Big Moe, Cify Of Syrup

THE

REGIONA

L ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
1. Baha Men Who Let The Dogs Out

2. Rascal Flatts Rascal Flatts

3. Jill Scott Wha s Jill Scott? Words And Sounds Vol. 1

4. Taproot Gift

5. Methrone My Life

6. The Union Underground ...An Education In Rebellion
7. Halford Resurrection

8. Slum Village Fantastic Vol. 2

9. Eric Heatherly Swimming In Champagne

10. Nina Gordon Tonight And The Rest Of My Life

SOUTH ATLANTIC
1. The Congregation Book |
2. Jill Scott Who ls Jill Scott? Words And Sounds Vol. 1
3. Methrone My Life
4. Luis Fonsi Eterno
5. PA. (Parental Advisory) My Life Your Entertainment
6. Baha Men Who Let The Dogs Out
7. Melina Leon Bano De Luna
8. SClub 7S Club7
9. Rascal Flatts Rascal Flatts
10. Slum Village Fantastic Vol. 2

two of this year’s

Australia-based Mu-

sic Industry Critics

Awards, for best

new talent and best

independent album
for “Reflector.”

LATINO DANCE: Ven-
ezuelan dance/funk band
Los Amigos Invisibles
were slated to perform on
the Beastie Boys/Rage
Against The Machine tour
this summer before it was
delayed due to a shoulder

HEATSEEKERS CTHART + BY CARLA HAY

injury sustained by Beastie
Boys member Mike D. In
the meantime, Luaka Bop
Records is getting ready for
the Sept. 12 release of Los
Amigos Invisibles’ Spanish-
language album “Arepa

Twin Talents. Twin sisters
Tegan and Sara perform
alternative rock with a
sassy attitude on their
debut album, “This Busi-
ness Of Art” (Vapor
Records). “It took us nine
days to record the album,”
says Sara, who co-writes
with Tegan. “We're very
energetic and passionate.
Our music isn't meant to
be background music. It's
about making people feel
something and investing
those feelings.” The Cal-
gary, Canada-based duo
is currently on a North
American tour with Neil
Young and the Pretenders.

3000,” which has been serv-
iced to eollege and public
radio.
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Reviews & Previews

ARTISTS

I
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EOITED BY MIGHAEL PADLETTA

% GABRIELLE

Rise

PRODUCERS: various

Go! Beat/Universal 314547768

First things first—Gabrielle’s “Dreams” is
one of the best pop/R&B songs of the
1990s. Issued seven years ago, the song
was a hit throughout Europe; it remains
as vital today as it was back then. Sadly, it
failed to click in the U.S,, except in under-
ground clubs where, in all its remixed
glory, it was a bona fide smash. The
acousti-soul track recently resurfaced on
the “Magnolia” soundtrack. These days,
Gabrielle is enjoying much European suc-
cess (again) with the Bob Dylan-sampled
title track of her third album. Cleverly
incorporating “Knockin’ On Heaven’s
Door,” “Rise” is warm, melodic, classic-
sounding, and spiritually uplifting. It’s one
of those tracks that, if given the opportu-
nity to spread its wings on U.S. radio,
would surely find its way into the top 10 of
both the pop and R&B charts. Of course,
this being the U.S,, that’s a big if. That
said, the fingers are crossed. As a collee-
tion of songs, “Rise” shines the spotlight
firmly on soulful pop music. It so deserves
to be heard—and not just by a select few.
(The fingers remain crossed.)

% LAIKA

Good Looking Blues

PRODUCERS: Margaret Fiedler, Guy Fixsen

Too Pure/Beggars Banquet Pure 89

On its third album, “Good Looking Blues,”
the London-based collective, helmed by
Margaret Fiedler and Guy Fixsen, contin-
ues its search for that completely different
electronic beat. In other words, Laika—
singer Fiedler. guitarist/programmer
Fixsen, bassist John Frenett, and drum-
mer Lou Ciccotelli—aren’t content to play
follow the leader. On the contrary, Laika
prefers to be the tastemaking leader, in-
tertwining rock-etched guitars and
turntable samples. It’s no wonder that
visionary artists like Brian Kno and
Tricky have welcomed the act with open
arms. “Good Looking Blues” finds the
group combining the best elements of its
past (like the left-of-center funk of 1994’s
“Silver Apples Of The Moon” and the
tense rhythms of 1996’s “Sounds Of The
Satellites”) with bluesy horns, Jamaican
beats, hip-hop drum loops, and avant-
Jjazzy excursions. Songs like “ Widows’
Weed,” “Uneasy,” “Glory Cloud,” and
“Black Cat Bone” are as sublime and
organic as they are haunting and schizo-
phrenic. Modern rock, indeed.

R&B/HIP-HOP

% BLAYZ

Dear Jane

PRODUCERS: Carl Shackleton, Campbelison Shackleton
Unplugged 1166

Atlanta-based Blayz is prepared to set
the world afire with this red-hot debut.
Comprising four twentysomethings
(Calvin “Kimon” Brumant, Jonathon
“Baby Boy” Johnson, Darren “A.J.”

WYCLEF JEAN

The Ecleftic: 2 Sides I A Book

PRODUCERS: various

Columbia 62180

Wyeclef Jean plays master storyteller
on his latest epic, “The Ecleftic: 2
Sides I A Book.” As the title sug-
gests, Jean reveals his many sides
on the eclectic 23-track set, from a
community activist (the emotional
“Diallo”) to the G-string aficionado
(the houncy “Red Light District”).
Throughout, Jean appears to he an
open book with many chapters. “The
Ecleftic” is also full of surprising
guest stars, including Kenny Rogers
and Whitney Houston. World
Wrestling Federation superstar the
Rock joins Jean on the guitar-tinged
“It Doesn’t Matter.” Combining one
of the wrestler’s trademark phrases
with an old-school backbeat, Jean
gets the party started with this lead
single. On the other end of the spec-
trum, Jean teams with Mary J. Blige
on “911.” This agonizing tale of love
lost from a man’s point of view is a
rare one, indeed. Jean’s crooning
may not be the most melodic, but it
is heartfelt. “Where Fugees At” is an
interesting open letter to fans—and
anyone else—who may be clamoring
for a Fugees reunion. Although not
as cohesive as Jean’s “Carnival,”
“The Ecleftic” spins a compelling
tale of a hip-hop superstar who
defies convention.

Sealy, and Campbellson “Sadiq™ Shackle-
ton), Blayz offers what some might label
hip-hop R&B-—that combination of
brazen attitude and Jush vocals that has
become quite popular on the charts of
late. The group gets off to an average
enough start with the bouncy track

SPOTLIGHT

1NC (ONE NATION CREW)

Kirk Franklin Presents 1NC

PRODUCERS: Kirk Franklin, Al West

B-Rite 6069490341

Gospel’s main man emerges [rom the
wake of his 1998 solo set, the double-
platinum “Nu Nation Project,” as the
creative dynamo fueling this formida-
ble, nine-voice aggregation. Even
while co-producing, writing all but one
of the album’s 13 songs, and exerting a
pervasive, commanding presence as
instrumentalist, singer, and arranger,
Franklin still generously shines the
spotlight on his powerful, personally
picked protégés. And as great as INC
| i, this is Franklin’s moment to make
or break, and he dazzles at every turn.
The multi-ethnic makeup of INC gives
the already eclectic Franklin a palette
from which to paint boldly, and with

near perfection, into genres that
include hammering hip-hop (“Movin’
On”), salsa-spiced Latin/pop (“Uncon-
ditional”), Sunday-morning gospel
(“Breath Away”), and power-chording
pop/rock (“Could’ve Been Me”).
Equally amazing are “Nobody,” which
merges hooky hip-hop colors and flaw-
less Flamenco guitar, and the sophisti-
cated, lavishly orchestrated “Lost
Hearts.”

“Freak In My Life,” which will easily find
a niche at radio, where similar fare is
dominating the airwaves. Similarly,
“Dance With Me” is a definite club track
that should move the crowd. Although
Blayz can keep up with the competition in
the uptempo department, the key to
“Dear Jane” is the ballads. Tracks like
the sorrowful “Lonely” and the dramatic
“All Alone” showcase the group’s true
colors and musicianship. For info, contact
Unplugged Records at 404-315-1938.

SPOTLIGHT

| ELASTICA
The Menace

PRODUCERS: various

Atlantic 83386

Five years after releasing its now clas-
sic self-titled debut—and following
considerable internal strife that long
held the fate of the band in question-—
Elastica returns with another satisfy-
ing collection of quick, riff-happy new
wave/punk rock that, while no match
for its first album, was nonetheless
worth the wait. Whereas “Elastica”
was all cool momentum with its con-
cise bursting structures and speeding
hooks, “The Menace” takes time to
brood—most notably on the spoken-
word “My Sex” and the instrumental
“Miami Nice”—reflecting more icy,
electronic influences. It is also at times
frivolous, as on the cover of the Trio’s
1982 hit “Da Da Da” and “How He
Wrote Elastica Man,” a collaboration
with Mark E. Smith that sounds like a
pep squad cheer. The album’s finest
moments arguably come first, with
songs that are most reminiscent of’
previous material: “Mad Dog” plays
like a sonic cousin of “Connection,”
while “Generator” is an infectious
punk/pop firecracker. But no matter
what directions the band takes on this
moody effort, lead singer Justine
Frischmann remains its heart. Her
detached attitude, distinctive Brit
snarl, and guitar style remain Elasti-
ca’s signature and strongest asset. She
makes “The Menace” a winner.

CLEOPATRA

Steppin’ Out

PRODUCERS: various

Maverick 2-4-47791

For its sophomore effort, “Steppin’
Out,” the U.K.’s Cleopatra—sisters

THE BEACH BOYS

Carl & the Passions: So Tough/Holland
PRODUCERS: various/the Beach Boys

REISSUE PRODUCERS: Cheryl Pawelski, Paut Atkinscn
Brother Records/Capitol 72435-25694-2-7

15 Big Ones/The Beach Boys Love You
PRODUCER: Brian Witson/Brian Wilson

REISSUE PRODUCERS: Cheryl Pawelski, Paul Atkinscn
Brother Records/Capitol 72435-27945-2-2

Keepin’ The Summer Alive/The Beach Boys
PRODUCERS: Bruce Johnston/Steve Levine

REISSUE PRODUCERS: Cheryl Pawelski, Paul Atkinson
Brother Records/Capitol 72435-27948-2-9

M.1.U. Album/L.A. (Light Album)

PRODUCERS: Alan Jardine, Ron Altbach/Bruce John-
ston, the Beach Bays, Jim Guercio, Curt Becher
REISSUE PRODUCERS: Cheryl Paweiski, Paui Atkinson
Brother Records/Capitol 72435-27950-2-4

This summer’s reissue of all of the
Beach Boys’ Brother Records albums
continues with the release of four more

VITAL REISSUES®

digitally remastered sets of twofers.
The most artistically momentous—with
cuts like “Marcella” and “Sail On,
Sailor”—is the “So Tough”/“Holland”
duo, whose liner notes feature heartfelt

words of praise from Elton John for
the former record (originally paired as
a bonus with the 1972 vinyl rerelease of

“Pet Sounds”) and Tom Petty for the
latter (which also includes an aurally
exceptional edition of the six-track
“Mount Vernon And Fairway” fairy
tale from Brian Wilson that was a
bonus EP in the original 1973 pack-
age). “15 Big Ones” and “Love You” are
seriously flawed but often beguiling
artifacts, and there is worthy music on
even the pale “M.I1.U.”/“L.A.” pairing,
which boasts, respectively, the hit
cover of “Peggy Sue” and the gorgeous
“Good Timin’.” But the most welcome
surprise is the 1985 album simply titled
“The Beach Boys,” dedicated at the
time to the recently deceased Dennis
Wilson. A courageously resolute Carl
Wilson was the artistic guiding light
during the difficult era of “The Beach
Boys,” and he has rarely composed,
sung, and played more hauntingly, par-
ticularly in his work on “It’s Gettin’
Late,” “Maybe I Don’t Know,” and pos-
sibly the single most moving song Carl
ever created, “Where I Belong.”

Zainam (19), Cleopatra (18), and
Yonah (16)—has left its British pop
roots behind for a more mature, hip-
hop-skewed sound. The album offers
sleek and sexy ditties like “Press
Here To Start” and “I Just Want To
Be.” The set’s first single, “U Got It,
is driven by a head-nodding bassline
and lush guitar sample but lacks real
substance. This set finds Cleopatra
working with such prime-time hitmak-
ers as Jimmy Jam and Terry Lewis,
Daryl Simmons, and Dallas Austin. It
also finds the sisters penning 90% of
the material, and although their
efforts are to be praised, it also lends
to the album’s similarities. Too many
of the songs sound the same, with syn-
copated beats bleeding from one track
to another and lyries that go on and on
about young love and heartbreak.
Vocally, the three beautiful voices
seem trapped hy the lack of diverse
material. In the end, Cleopatra cer-
tainly has the style and talent to hit it
big in the U.S. But for that to happen,
better material will be needed.

RUFF ENDZ

Love Crimes

PRODUCERS: various

Epic EK 69719

The Baltimore duo of David “Davinch”
Chance and Dante “Chi” Jordan is al-
ready drawing comparisons with K-Ci &
JoJo and Bobby Womack. But there’s
more to this urban-honed pair, as evi-
denced by its current chart-climbing,
body-moving single “No More,” wlich
boasts production from Eddie F. and Dar-
ren Lighty, the team behind Donell Jones’
top 10 hit “U Know What’s Up.” Chance
and Jordan skip from gritty hip-hop to
traditional R&B without missing a beat on
this promising debut. They maintain the
“No More” momentum with “Are U Mess-
ing Around,” then go for the slow burn on
“I'm Not Just Sayin’ That I'm Feeling
That,” “T Apologize,” and the title track,
guided along the way by such producers
as Dru Hill’s Nokio, Manuel Seal, and
Bryan-Michael Cox.

DANCE

Y THIEVERY CORPORATION

The Mirror Conspiracy

PRODUCERS: Rob Garza, Eric Hilton

Eighteenth Street Lounge Music ESL 033

Since emerging four years ago, Washing-
ton, D.C.’s Thievery Corporation—com-
prising Rob Garza and Eric Hilton—has
been creating some of the most stylish and
sophisticated beats to grace clubland.
Sadly. and unlike days gone by, these
aren’t the types of beats clubgoers are
likely to hear in the “big room” of any
major metropolitan elub—save for “Air
Batucada” (with delicious vocals by Pam
Bricker), which seamlessly straddles the
fence between Larry Heard-vibed house
and Brazilian rhythms. Instead, Thievery
Corporation’s languidly lush and sonically
sublime soundscapes are more often than
not heard in lounges. bars, and cafes, as
well as boutiques and hair salons. (Yes, the
same places where acts like Dido, Bebel
Gilberto, and Air tend to dominate.) On
“The Mirror Conspiracy,” the duo fine-
tunes its deft merging of all things dub,
electronica, and bossa nova, creating
sweet and savory tracks like “So Com
Voce,” “Focus On Sight.” and “Shadows Of
Ourselves,” with voeals by Gilberto, SEE-
I, and Lou Lou, respectively.

COUNTRY

B.J. THOMAS

You Call That A Mountain

PRODUCER: Bud Logan

Kardina Records BJ241

Some 35 years into his musical career,

(Continued on next page)
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B.J. Thomas still has something that’s
sorely lacking in many of his much
younger contemporaries—style. And
while at 57 his mind sometimes makes
promises his vocal chords can’t keep, he
more than overcomes any shortcomings
with personality and a keen sense of
getting the most out of a lyric and
melody. In a collection of mostly coun-
try and pop standards, Thomas smol-
ders on Hank Thompson’s “Most Of
All,” pines convincingly on the title cut,
and nails “What’s Forever For.” He
revisits such past glories as Hank
Williams’ “I'm So Lonesome I Could
Cry” and his own hit, “Raindrops Keep
Falling On My Head.” Thomas’ expres-
sive vocal is backed largely by piano
and strings, more AC than country in
overall tone, but with a smooth, pleas-
ing sound throughout. With Thomas
consistently touring, and his loyal fan
base in place, “You Call That A Moun-
tain” could give this evergreen artist
yet another career peak.

p WYNTON MARSALIS SEPTET

The Marciac Suite

PRODUCER: Delfeayo Marsalis

Columbia/Sony Classical 69877

Trumpeter Marsalis’ heralded “Swing-
ing Into The 21st” series of releases
turned out to be a mixed bag, where
most jazz listeners seemed to claim one
or two stellar projects that stood above
the rest. Interestingly, most people had
widely differing views on which discs
were the standouts. Whether or not
Marsalis saved the best for last will
undoubtedly be fuel for future debate,
but the bottom line is that this 13-part
suite is a winner. Composed in honor of
the medieval French town where the
trumpeter has performed every sum-
mer for nearly a decade, this intriguing
work is both playful and complex, with
bouncy melodies that intertwine to
form lengthy extended segments.
Many of the pieces are named for one
or more citizens of Marciac, and from
the tones and colors Marsalis evokes
through his playing and composing, one
can only surmise that these must be
among the kindest and most giving of
people.

LATIN

RAUL DI BLASIO

De Mis Manos

PRODUCER: Bebu Silvetti

BMG Latin 76446

Instrumental pop music is usually sim-
ple by definition, but Di Blasio takes
things to an extreme in a production
where his piano playing is limited
mostly to single-note melodic lines. The
reasoning behind this might be to bal-
ance out Bebu Silvetti’s lush string
arrangements, but as a piano album,
this one lacks more substance. Even
tunes like the standard “Como Fue,”
with Los Trio singing vocals, turns pal-
try, as Di Blasio trades the most basic
melody lines with the singers in what
becomes basically a call-and-response
with virtually no trace of improvisa-
tion. The effect is often pretty, but we
want more of Di Blasio’s flair, which
shines through in rare instances,
including on the opening track,
“Lorelei.” This, along with the more
intricate and interesting harmonies
and pianism of “Samba En Preludio,”
saves the disc.

BERTIN OSBORNE

Sabor A México

PRODUCER: Sirak Balollan Jr.

Mercury 157 458

Bertin Osborne’s tribute to Mexico and
its music is the latest in a string of
albums and artists to celebrate the
country. But instead of taking the tra-

ditional route—that is, tackling Mexi-
can music—Osborne does things with a
twist, putting Mexican arrangements
to well-known pop standards by Span-
ish composers. These include tunes like
“Por El Amor De Una Mujer” and the
opener “Quererte A Ti,” revamped with
lots of strings and trumpets. While it’s
formulaic and predictable, the album
has nevertheless sold extremely well in
Spain. To appease purists, Osborne has
included “Popurri Mexicano,” a medley
that includes “Mexico Lindo” and
“Volver, Volver, Volver.” But the real
surprise of this album is “A Las
Mujeres Que Amé,” a Spanish version
of “To All The Girls I've Loved
Before,” sung as a duet with Pedro
Fernandez.

BLUES

% ELVIN BISHOP & LITTLE SMOKEY
SMOTHERS

That's My Partner!

PRODUCERS: Elvin Bishop, Bruce Iglauer

Alligator ALCD 4874

Elvin Bishop left Tulsa, Okla., in the
early '60s to attend the University of
Chicago. He ended up getting a first-
class education in Chicago, but his cur-
riculum was the blues and his mentor
was Little Smokey Smothers. Almost
40 years later, in San Francisco, this
very feisty duo was reunited and cut a
live album. This dise is the distillation
of that gig. Bishop has remained, over
the years, as “country as a dozen
eggs,” to quote a line from his song
“Dirty Drawers,” but his guitar play-
ing, like that of Smothers, is pure
Chicago. Backed by a fine horn section
and the formidable keyboard work of
S.E. Willis, Bishop and Smothers deliv-
er a set of tunes that is part autobiog-
raphy, part nimble South Side blues,
and wholly entertaining. Old hands are
the best hands when it comes to play-
ing the blues, and these two have
logged a life’s worth of juke-joint miles
since they first met.

ANOTHER FINE DAY

Salvage

PRODUCER: Tom Green

Six Degrees Music 657036 3004

Tom Green is a British producer and
composer who has worked with ambient
pioneers the Orb and the world fusion
ensemble Baka Beyond. On this second
release by Green’s recording persona,
Another Fine Day, he merges both
those aspects, orchestrating a world
music ambience of kalimba-driven
grooves and melodies with global elec-
tronica loops. He creates a lovely and
inviting sheen, beginning with a novel
adaptation of “Scarborough Fair” that
he turns into a hypnotic trance. He
throws in jazz piano stylings on the
funky “Twisted Standards” and Brian
Eno/Harold Budd ambiences on “Lost
In Space.” Lending the album its
charm, however, are the gentle, plucked
metal tines of the kalimba, an African
thumb piano. It's an endearing instru-
ment that Green sets in the most unusu-
al frames, like the Persian, Jon Hassell-
inspired landscape of “In 5” and the
appropriately titled “Two Kalimbas And
A Synth.” Even the traditional Shona
piece, “Cutting Branches,” sounds like
it took a left turn into a Parisian café in
space.

FOR THE RECORD

In the Aug. 12 issue, the review of Jim
Brickman’s “My Romance: An Evening
With Jim Brickman” incorrectly stated
that the title track features Donny
Osmond and Olivia Newton-John.
Osmond appears on “Love Of My
Life,” and Newton-John appears on
both “Valentine” and “Change Of
Heart.”

EDITED BY GHUGK TAYLOR
______POoP |

SANTANA (FEATURING DAVE MATTHEWS AND
CARTER BEAUFORD) Love Of My Life (3.45)
PRODUCERS: Stephen M. Harris, Carlos Santana
WRITERS: C. Santana, D. Matthews

PUBLISHERS: Stellabelia Music, BMI; Colden Grey Ltd.,
ASCAP

Arista 3875 (CD promo}

Carlos Santana returns with a fifth single
from the gazillion-selling “Supernatural,”
and like the previous four, “Love Of My
Life” takes on the flavor of Santana’s
guests. As such, the song would be right
at home on a Dave Matthews Band album.
The midtempo track features a minimalist
vocal line from Matthews and DMB’s
Beauford on drums. Matthews trades
vocal lines with Santana’s guitar, using a
melody inspired by Brahms’ Symphony
No. 3 in F major. The tune’s coda shifts
gears into a Latin/jazz/rock groove for a
fade-out more typical of classic Santana.
The single benefits from a strong, radio-
friendly team-up and should work on a
number of levels, from top 40 to AC.
Seems that Santana can do no wrong
these days. Expect swift action.

DREAM He Loves U Not (3.46)

PRODUCERS: David Frank, Steve Kipner

WRITERS: S. Kipner, D. Frank, P Sheyne

PUBLISHERS: Stephen A. Kipner Music/EMI-April
Music/Muso Music/Griff Griff, ASCAP; Warner-Tameriane
Publishing Corp./Appletreesongs, BMI

Bad Boy 9337 (CD promo)

After much fanfare, Puff Daddy finally
Jjumps on the bandwagon with the first
Bad Boy girl group. Dream, a collective of
four pretty California girls, shines here on
its debut single. “He Loves U Not” is
great pop material, very radio-friendly,
and yet the song still manages to have a
street edge, with a slow groove and ag-
gressive percussion. Then there’s the
group itself. They can sing; even with filter
effects, the girls sound good. Lyrically
speaking, the song picks up where Brandy
& Monica’s “The Boy Is Mine” left off—
it's a musical catfight, with a refrain that
slaps you upside the face (“He loves me/He
loves U not”). With Bad Boy’s genius and
solid talent here, “He Loves U Not” has a
good shot at becoming a Dream come true.

AARON CARTER Aaron's Party (Come Get It}
(3:24)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Jive Records 6921 (CD promo)

Twelve-year-old Aaron Carter has already
scored a gold album in a dozen nations, a
platinum set in Japan, and four top 40 sin-
gles in the U.K. With his official U.S.
debut album on the way, this first single
serves as an introduction to the young-
ster’s eurious mélange of super-youthful
pop melodies with high-pitched rapping.
Truth be told, it's a little jarring at first to
hear an all-American blond kid rapping
and talking like a street-wise punk at
times (the album features 11 spoken-word
interludes in between songs). For the
Radio Disney crowd, this probably comes
across as hip and daring—and all in good,
clean fun—but will top 40 programmers
risk alienating their 12-plus audience with
a song that is so clearly youth-centrie?
Carter, who is the younger brother of

Backstreet Boy Nick Carter;, will probably
find his greatest support from the teen
mags and via appearances on Nickle-
lodeon and the Disney Channel. Still, if
there’s anyone who knows how to break
youth acts, it’s Jive Records. Already,
Carter is scheduled for an article in Peo-
ple magazine, an appearance on “Donny &
Marie,” and a biography (yes, already)
titled “The Little Prince Of Pop,” from
Penguin. And he’s been a warmup for who
else but labelmate Britney Spears. Sales
of the single are already moving at a swift
pace. Will radio follow? Never say “never”
in this business.

NO QUESTION | Don't Care (2:41)

PRODUCERS: Damon Jer'core, Rick Starr

WRITERS: D. Core, R. Williams

PUBLISHERS: Monetam Music/Gambie-Huff Music, BMI;
WB Music, ASCAP

RuffNation/Warner Bros. 100156 (CD promo)
Sometimes a man'’s gotta do what a man’s
gotta do. In the case of Philadelphia-based
ensemble No Question, it’s about loving
their women, no matter what anyone else
says—and getting a hot single out of it
while they're at it. With this midtempo
ditty, the RuffNation quartet—comprising
Damon Core, Thomas Blackwell, Dante
Massey, and Nicholas Johnson—is staking
its elaim in the already crowded field of
male R&B groups looking to make the
ladies swoon. The music is easy listening
and pleasant, but what stands out most on
the track is the group’s strong vocals. The
foursome’s church-honed harmonies are so
lush that the less-than-original lyrics are a
passing thought. This single was so power-
ful, in fact, that it convinced RuffNation
CEO Chris Schwartz to sign the group,
and it’s already raised a lot of ears at R&B
radio. Without question, No Question could
quite possibly have a bona fide smash on its
hands.

NEW &
NOTEWORTHY

DEXTER FREEBISH Leaving Town (3:55)
PRODUCERS: John Shanks, Dexier Freebish
WRITERS: Kyle, Romig, Lowe

PUBLISHER: not listed

Capitol 15183 (CD promo}

S N

Talk about pressure. The debut single
from male quintet Dexter Freebish
hits rock radio with some lofty expec-
tations. The Austin, Texas-based band
won the acclaimed John Lennon Song
Writing Contest in the pop category,
chosen from some 27,000 entries, That
notice led to it signing with Capitol
Records and the recording of its first
major-label album, “A Life Of Satur-
days,” due next month. But not to
worry. Freebish’s fine track “Leaving
Town” is a contemporary blend of gui-
tar-fueled rock with friendly hooks
and the unique vocal stylings of lead
singer Kyle (these guys go only by
their first names). With Capitol’s ap-
propriate push, this track should gar-
ner instant notice at rock radio, with a
follow-up push to modern aduit, adult
top 40, and mainstream top 40. It'sa
song that’s right on the pulse of where
top 40 seems to be heading, as the
youth explosion wears a little thin

around the edges. Nice going, guys.

COUNTRY

JNEAL McCOY Every Man For Himself (3:53)
PRODUCERS: Ed Seay, John Hobbs

WRITERS: M. Elliott, T. Johnson

PRODUCERS: Sony/ATV Songs/EMI Blackwood Music/Tim
Johnson Music, BMI

Giant 100295 (CD promo)

McCoy is so well-known for uptempo,
good-time hits (think “Wink”) that it’s
easy to forget how effective he can be as
a balladeer. This solid single should go a
long way in reminding programmers that
there’s more than one side to this versa-
tile entertainer. The lyric paints a por-
trait of a group of men who paid too
much attention to careers and lost their
families. It’s an interesting twist, as most
songs about single life focus on how
tough it is for women. The lonely men
who populate the bar in this song demon-
strate that life alone can be difficult no
matter what gender you are. MeCoy
turns in an affecting performance that
wistfully conveys the sense of loss and
frustration that dominates these lives.
There’s a smoothness and richness to his
vocal that is well-supported by the under-
stated production. It’s a strong outing
that should help draw attention to the
Tuesday (22) release of his Giant debut
album.

JACK INGRAM Barbie Doll (3:33)

PRODUCER: Richard Bennett

WRITERS: J. Ingram, T. Snider

PUBLISHERS: Beat Up Ford Publishing/Elmo Buzz Pub-
lishing, BMI

Lucky Dog 15172 (CD promo)

The faint of heart, middle-of-the-road
programmers at mainstream country
radio aren’t likely to cozy up to this
gritty little romp from Ingram’s Lucky
Dog disc “Hey You.” But the fact that
it’s so totally different from the pol-
ished, cookie-cutter fare most often fed
to country radio may be just the ticket
that might make someone bite into this
tasty little record. Ingram growls his
way through the lyric, which offers a
warning about a woman who looks good
but has no heart. Ingram’s performance
oozes personality, and the raw, edgy
production fits the raucous tone of the
song perfectly. The way the song is cut,
it has an almost-live feel to it. There’s
something about the whole vibe that
makes you envision a bar band in a
Texas honky-tonk on a Saturday night
with chicken wire separating it from a
volatile, whiskey-guzzling erowd
undoubtedly populated by good ole boys
and a few Barbie dolls. It’s not main-
stream country radio fare, but it should
be enthusiastically accepted by that
outer fringe that likes its country music
a little on the wild side.

CHALEE TENNISON Makin’ Up With You (3.29)
PRODUCER: Jerry Tayior

WRITERS: P O'Dennell, J. Campbell

PUBLISHERS: Tansal Music/Mike Curb Music, BMI
Asytum/Warner Bros. 100279 (CD promo)

From its opening notes, this record has
a big, meaty sound. And when Tenni-
son’s strong, textured vocals come in,
listeners will think they’re in for a treat.
But the promising start disintegrates as
the song proceeds. Tennison has an
impressive set of pipes with a heart-in-
throat emotional quality in the tradition
of such legendary country female voices
as Tammy Wynette and Loretta Lynn.
The performance is great and the pro-
duction commanding, but the song itself
is pathetic. The lyric finds the woman in
the relationship looking to start a fight
and encouraging her man to slam doors
and get riled up because she loves the
way he looks when he tries to be tough.
Oh pleeeeease. No one can deny that
making up is great, but a song about
instigating an argument to get there is
repugnant. In recent years, numerous
country songs have brought attention to
the tragedy of domestic violence. Now
here’s a song inviting it. Bottom line:
talented artist, bad song.

(Continued on next page)
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SPOTLIGHT

SAVAGE GARDEN Affirmation (3.25)
PRODUCER: Watter Afanasieff

WRITERS: D. Hayes, D. Jones
PUBLISHERS: Rough Cut Music/WB Music, ASCAP
Columbia Records (CD promo)

Savage Garden’s “Affirmation” is
among the most spirited uptempo,
pure pop songs of the past 10 years.
Its joyous melody is absolutely indeli-
ble in the brain; the lyric is deep,
clever, positive, and universal; and the
performance from Darren Hayes and
Daniel Jones—and production from
Walter Afanasieff—is an expression of
sheer inspiration. Couple that with the
summer sun and you've got the per-
fect seasonal song to roll right into the
fall. The appeal here is so great, in
fact, that this latest single from the
album of the same name should cross
all borders: Top 40 is a no-brainer,
while adult top 40, rhythmic top 40,
and AC are likely to be all over this
one like grass stains on white pants.
Kids will dig the frenetic melody,
adults will embrace the endearing
lyric, and radio will love the attention
it garners. Thematically, Hayes tosses
out mantra after life mantra, like, “I
believe that beauty magazines pro-
mote low self-esteem/I believe in love
when I'm completely by myself alone/I
believe in karma, what you give is
what you get returned/I believe you
can’t appreciate real love till you've
been burned/ believe that God does
not endorse TV evangelists.” Hayes’
rapid-fire delivery is a mind-full, and
with such an ingratiating melody, this
is sure to lodge itself tight into Ameri-
ca’s collective consciousness in record
time. The track, trimmed for radio
from a lofty 4:56 to a tidy 3:25, has al-
ready hit pay dirt in Europe, debuting
in the U.K. top 10. With a live perfor-
mance of the track scheduled for the
upeoming Summer Olympics in Aus-
tralia—Savage’s homeland—it’s about
to become a worldwide treasure. Wow.
Simply irresistible.

(Continued from preceding page)

ROCK TRACKS

» EVE 6 Promise (2:56)

PRODUCER: Don Gilmore

WRITERS: M. Coliins, Eve 6

PUBLISHERS: Fake and Jaded Music/Less Than Zero
Musi¢/Southfield Road Music, BMI

RCA 60305 {(CD promo)

Los Angeles-based trio Eve 6 has steadily
built a following over the past couple years,
first with its platinum debut in 1998 and
now with its new album, “Horrorscope,”
which debuted at No. 34 on the Aug. 12
Billboard 200. The band’s steady climb has
now catapulted it into a glamorous new
realm, and new single “Promise” is full of
just that—the promise for success at rock
radio, where it’s already going great guns
at mainstream rock. But with top 40’s cur-
rent embracing of rock-edged music, this
could also be the band’s breakthrough in
the mainstream world. Verses here are
rapidly sung, immediately drawing one’s
attention to the lyric. Then there's the
great reward: a chorus replete with melod-
ic hooks and a gratifying guitar riff that
sticks like epoxy to the brain. Lyricist/lead

SPOTLIGHT

MARC ANTHONY My Baby You (3:38)
PRODUCERS: Walter Afanasieff, Dan Shea
WRITERS: M. Anthony, W. Afanasieff
PUBLISHERS: Sony/ATV Tunes/Wallyworld Music,
ASCAP

Columbia 12692 (CO promo)

Fans of Marc Anthony’s current self-
titled album will be overjoyed to know
that “My Baby You”—by far the most
passionate song on the set and a time-
less love song—has been tagged as the
next release to radio. Significant air-
play in a number of major markets
began weeks ago (it's No. 4 in airplay
at WKTU New York), demonstrating
this ballad’s great promise even before
the label push began. And what an
amazing composition. Written by An-
thony with co-producer Walter Afan-
asieff, the melody itself sweeps and
cascades through the air, with a lyric
that is just drenched with adoration
and romance: “As I look into your
eyes/I see all the reasons why/My
life’s worth a thousand skies/My baby
yow/Are the reason I could fly/And
"cause of yow/1 don’t have to wonder
why/There’s no more just getting
by/You're the reason I feel so alive.”
Then, of course, there’s Anthony’s
voeal, which radiates with near-trem-
bling emotion, peaking with a note
that will send shivers up and down
your spine. Mr. Marc’s performance of
this song on his recent HBO concert
special was a defining moment for this
one-of-a-kind premier talent; now, this
great song has the opportunity to
reach an even broader audience, and
that’s a blessing. Top 40, rhythmic top

- 40, AC, have a field day. Bravo, indeed.

singer/bassist Max Collins, guitarist Jon
Siebels, and drummer Tony Fagenson are
on their way to the big time; “Promise”
abounds.

DUMDUMS Everything (no timing listed)
PRODUCER: Steve Power

WRITERS: J. Doyle, S. Ciarke, S. Wilkinson

PUBLISHER: not listed

MCA (CD promo}

A top 20 hit in the U.K., “Everything” is
the leadoff U.S. single for Dumdums’
(yup, named after the lollipops) debut set,
“It Goes Without Saying.” The rockin’
tune is a good choice to introduce the trio
to the U.S. Lead singer Josh Doyle sounds
like a hyper version of Third Eye Blind’s
Stephan Jenkins, half-rapping the verses
and shifting into harmonizing mode on the
chorus. Guitar riffs abound throughout
the energetic song, yet it’s not too heavy
for pop radio. And it’s all in the bite-size
portion of 2% minutes. The lyric has bite,
but the music keeps the song sounding
and feeling upbeat. “Everything” should
definitely rock at modern radio and has a
solid shot at top 40 as well.

POE Walk The Walk (4:08)

PRODUCERS: Poe, Olle Romo

WRITERS: Poe, J. O'Brien

PUBLISHERS: Sony/ATV Songs/Apra Poe Go Music, BMI;
EMI April Music/Sad Clown Songs, ASCAP

Atlantic 300103 (CD promo)
Singer/songwriter/producer/engineer Poe
returns with the leadoff single from her
sophomore set, “Haunted,” her first in five
years. The energetic rocker features lots of
guitars and a pretty manipulative groove

SPOTLIGHT

BABY BUMPS | Got This Feeling (timing not
listed)

PRODUCER: Sean Casey

WRITERS: M. Jackson, S. Casey

PUBLISHER: Warner/Chappetl

REMIXER: Sean Casey

Radikal Records 99021 (CD promo)

Utilizing the full instrumental track
from Michael Jackson’s classic 1979
smash “Don’t Stop 'Til You Get
Enough,” this terrifically clever dance
track adds a full-on new vocal, com-
plete with fresh verses and a chorus as
catchy as the original, essentially turn-
ing it into a brand-new song. Yes, it's a
sample, something that this industry
has certainly seen enough of in the
past decade, but seldom is the re-
working of a familiar melody accom-
plished with such a clever hand and
with such festive results. Vocals—
that’s singing, not a rap—come from
the highly capable Lisa Millett, with
production, lyrie, and instrumental
arrangement from Sean Casey, aka
Baby Bumps, a onetime teenage acid-
house raver now turned DJ and musi-
cian. He's already gained notoriety
with a string of rave club hits in the
early '90s, but here, he’s ready to
break bad into the mainstream with
this pure disco anthem, neatly execut-
ed and ready for major club action via
a handful of varying mixes. Top 40,
there’s a great radio edit here too, and
it’s ripe for the picking. Listeners
young and old will go mad for this. It’s
unabashed fun. Contact Radikal
Records at 212-532-2345.

for your bobbing pleasure. Poe almost raps
through the verses with rapid-fire delivery.
For the new album, she took advantage of
advanced recording equipment for the ulti-
mate freedom in the studio, heavily utiliz-
ing Pro Tools and the like to the equip-
ment'’s fullest extent. It’s a testament to
her songwriting and overall vision that
“Walk The Walk,” despite her technical
s4avvy, remains a cohesive, musical, and
catehy tune. Look for this to rock at mod-
ern and active rock stations into the fall.

JENNIFER PAIGE Beautiful (4:09)

PRODUCER: Rob Cavallo

WRITER: not listad

PUBLISHER: not histed

Centropolis Records/Hollywood 11307 (CD promo)
For a while, it looked like Los Angeles-
based Jennifer Paige was to be filed away
as a one-hit wonder, following the top three
suceess of her perky 1998 hit “Crush.”
However, this first single from the Richard
Gere/Winona Rider film “Autumn In New
York” could turn up the volume on her
promising career: It’s a lovely ballad with
sweeping strings and gentle instrumenta-
tion; a delicate, hurtful vocal from Paige;
and a lyric with which all identify. She sings
of looking back to a happier time with a
partner, wondering if it was worth it as she
now endures the pain of loss. AC should
react to this track immediately. For top 40,
it may take a few spins for listeners to tune
in, which could be a challenge since tenaci-
ty is not one of the format’s strong suits. In
any case, it’s nice to have Paige back. Now
when’s that second album coming out?

CROWDED HOUSE: Something So Strong
By Chris Bourke

Pan Macmilian Australia

376 pages; $18

ONCE REMOVED

By Neil Finn

Phatography by Mark Smith
Sanctuary Publishing

192 pages; $30

After the split of New Zealand
new wave sensation Split Enz, sing-
er/guitarist Neil Finn regrouped
with the trio Crowded House,
whose artful pop gained interna-
tional renown in the mid-'80s. First
published in 1997, “Something So
Strong” recounts the tale of
Crowded House in such an engag-
ing manner that you don’t even
have to know the band’s music to
enjoy the read. Author Chris
Bourke has positioned the Crowd-
ed House story as part history/part

commentary on the machinations
of the ’80s music business.

In the early ’70s, Tim Finn
formed Split Enz, with the star
front man eventually enlisting little
brother Neil as the band’s guitarist.
The younger Finn got off to a shaky
start, but he gradually evolved into
a superlative songwriter, penning
several of the group’s biggest hits,

i including “I Got You” and “One

Step Ahead.” Split Enz wasn'’t able
to parlay massive success Down
Under or even a couple of early
MTYV hits into long-lasting gains
worldwide, so the veteran band
parted ways, setting the stage for
Neil's second act.

In drummer Paul Hester and
bassist (and album cover artist)
Nick Seymour, Neil found ideal
comrades for his low-key, high-
craft brand of Beatles-esque pop.
Indeed, the debut Crowded House
album contained several bona fide
classies, including “Don’t Dream
It’s Over,” “World Where You
Live,” and the tune that gives
Bourke’s book its title. After the
long-awaited top 10 success of
“Don’t Dream It’s Over,” the album
was a smash in the States—thanks
largely to faith in the group by cer-
tain Capitol executives. The

amount of time and money spent to
break a band like Crowded House
in the U.S. would probably never be
expended in today’s more short-
sighted pop marketplace.
Unfortunately, the good times for
Crowded House would be brief.
Despite the hit ballad “Better Be
Home Soon,” the group’s sopho-
more album, “Temple Of Low
Men,” would not duplicate the gold-
certified stateside success of the
band’s debut disc. By the third
offering, the musically rich but
commercially disappointing “Wood-
face,” Tim Finn had joined the
group, splitting songwriting chores
with Neil. The reunion was short-
lived, though, and Tim was soon
back to his solo work. After releas-
ing a fourth album and the depar-
ture of Hester, the act quietly dis-
banded in 1996, bidding farewell to

Neil Finn
‘Once Removed
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their fans by playing a free show at
the Sydney Opera House. Nearly
250,000 people crammed into the
Opera House’s surrounding areas
to witness Crowded House’s final
hour.

After the release of a Finn
Brothers record, Neil went solo,
which is how he works today. “Once
Removed” is a collection of photos
taken on the 1998 world tour in
support of his Work/Sony album
“Try Whistling This,” with Neil's
recollections and reflections pro-
viding the text. The portrait that
emerges from the book is one of a
family man trying to keep his
bearings in a hectic and often dis-
orienting business. Just as his
older brother once gave him a job
in his band, Finn employed his
elder son, Liam, to fill in on guitar
and drums on the tour, and his
wife, Sharon, worked as his light-
ing director. The family affair obvi-
ously suits Finn, and he comes off
as a gracious person who truly
appreciates his fans.

“Once Removed” will be pub-
lished next month, while “Some-
thing So Strong” is currently
available online from the author at
somethingsostrong.com.

MIKE VILLANO
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LiI’ Bow Wow Enters The Spotlight

13-Year-0Id Rapper Goes Solo On So So Def/Columbia Debut

BY MARCI KENON
LLOS ANGELES—At the tender age
of 13, Lil’ Bow Wow is
an industry veteran
with seven years in
the business and
guest tracks on sever-
al albums, including
Snoop Dogg’s 1993
“Doggystyle” and Will
Smith’s 1999 “Wild
Wild West” sound-
track. Now the teen
rapper finally gets to
shine on his own

the Columbus, Ohio, native, whose
work ethic has earned him compar-

. Isons with the young

Smith), whose debut album, “Totally
Krossed Out,” was eventually certi-
fied quadruple-platinum. It was later
decided within the Sony ranks that
Bow Wow be transferred to So So Def
for full artistic support.

“Bow Wow comes to the table with
the knowledge of a rapper,” Dupri
says of his protégé. “Kris Kross, they
Jjust had a look. They were never rap-
pers before they met me. They had
never done shows. They knew how to
rap just like most other kids. But Bow

(Continued on page 53)

Michael Jackson.
But just because
Bow Wow is young
doesn’t mean he hasn’t
had to pay some dues.
In one incident, he
quickly learned that
practice makes per-
fect. “T was in the stu-
dio with Snoop, and he
had written some-
thing for me,” Bow

Monami In Motion. Violator/AMG president Mona Scott celebrated the launch
of her Elektra imprint, Monami Entertainment, with a showcase featuring the new
label’s premiere artist, Jamie Hawkins. On hand at Manhattan, N.Y.’s Joe’s Pub,
from left, were Monami CEQO Scott; Hawkins; Elektra Entertainment CEO Sylvia
Rhone; and Hawkins’ manager, James Edmond of Arsis Entertainment,

LI’ BOW WOW

debut album, “Beware
Of Dog,” arriving Sept. 26 from So So
Det/Columbia Records.

Bow Wow (aka Shad Moss) has been
in the game since he was 6, when he
was signed to Death Row Records
after freestyling for Snoop at a show
during the Chronic tour. Snoop dubbed
him Lil’ Bow Wow;, and he went on to
open several of the tour dates.

“The best thing about being an
artist is getting the attention, being
in a position to work with great peo-
ple and rap with great people,” says

Wow recalls. “I really
couldn’t get it. They were yelling at
me, and 1 didn’t like it. I wanted to
quit. I went back home and studied
that rap. I went back the next day and
showed them I eould do it.”

Bow Wow later signed with Epic
Records. A label A&R representative
approached Jermaine Dupri, CEO of
So So Def/Columbia, to lend his
expertise to the project. That move
made perfect sense: Dupri had devel-
oped the young Atlanta male rap duo
Kris Kross (Chris Kelly and Chris

U.K.’s Ama Aims For U.S. Success
‘In Return’ For 2nd Warner Album

BY KWAKU

LONDON—Imagine being a college
student merrily singing to yourself in
a London subway station where you
impress a passing record producer,
who offers to sign you up. Within a
couple of vears, your debut album has
gone platinum, you scoop the 1997
Music of Black Origin (MOBO)
Awards for best R&B act and best
newcomer, and you're named best
female artist at the 1998 Brit Awards.
That’s the fairy tale-like—but
true—story of 21-year-old British
R&B singer Shola Ama. Although
her Warner U.K. debut album,
“Much Love,”
generated four
top 20 hits, its
U.S. launch in
1998 was aborted
when the Warner
Bros. black music
department went
- through a down-
AMA sizing. Now she’s
hoping to make a
stateside splash with her sophomore
set, “In Return,” set for release Sept.

26 via Freak Street/ Warner Bros.
“We thought it would be detri-
mental to my career to release
[“Much Love”] at that time,” says
Ama, who believes she’s better pre-
pared to make her stateside bid now.
“In Return” is indeed a more
mature, classier, love songs-based
album, with contributions from Baby-
face and David Foster (the radio-
friendly ballad “This Time Next
Year”); producer/writers Soulshock
and Karlin, Fred Jerkins, and Har-

vey Mason Jr.; and Ama’s UK. writ-
ing/production crew D’Influence (also
owners of the Freak Street label and
whose member Kwame Kwaten dis-
covered Ama). The set’s release will
be preceded by a Darkehild produc-
tion (¥red and Rodney Jerkins): the
midtempo cut “Imagine.” The single
arrives in stores Sept. 19.

Dwight Bibbs, Warner Bros.’
senior VP of urban promotions, says
radio is getting excited about the sin-
gle, citing WNEZ Hartford, Conn.,
and WVEE Atlanta. He sees no
problem selling London-born Ama —
who is managed by George Hinosa of
Los Angeles-based Syndicate Man-
agement and published by Warn-
er/Chappell Music—in America.

“It doesn’t really make a differ-
ence whether she’s British, because
it’s a very good record,” Bibbs says.
“One thing we have in our favor is
that she’s had success in the U.K.
And a lot of the DJs here are very
aware of her past in regards to win-
ning the Brit Awards.”

About her U.S. prospects, Ama
says, “I think I stand a pretty good
chance because my album has some
strong songs. My only worry is if
Americans will be open to a UK.
artist doing their style of music in
America.”

Among the set’s potential hits that
fit into the Brandy/Monica niche is
the bopping “Can’t Have You.” It'’s
also produced by Fred Jerkins and
co-written by Mason, LaShawn
Daniels, and Ama. The singer also
co-wrote more than half of the songs
on her album.

Eagle Vision Secures TV, Video, DVD Rights
To Up In Smoke Tour; Gerrard’s Romance

NEWS BEAT: As you read this column, the Bill-
board/BET R&B/Hip-Hop Conference is well under
way. Coverage—both editorial and pictorial—will fol-
low in the next issue. In the meantime, here are a few
items that made news recently:

Virgin Records inked a deal with Barry Hanker-
son’s Blackground Records (the “Romeo Must Die”
soundtrack) for 4 joint-venture agreement valued at
$15 million (see story, page 8) ... Eagle Vision Inec.
has acquired the home video, DVD, and television
rights for this summer’s popular Up In Smoke tour
featuring Dr. Dre, Eminem, Ice Cube, Snoop Dogg,
and others. The video and DVD will be available in
October; a television special
of the concert is planned
after the DVD release.
Eagle Vision is & division of
Eagle Rock Entertainment
PLC ... Concrete Market-
ing has entered into a joint
venture with Round the
Globe Music Ltd. to launch
a new R&B musie division.

The
Rhythm
and the

Blues

The first marketing projects
in the pipeline: “Layzie Bone
Presents Mo Thugs I11: The
Mothership,” a Mo Thugs/State Street 8111/Koch
release, and a new album by B-Legit, also on Koch.
Concrete is headed by president Bob Chiappardi;
Neil Levine is president of Round the Globe.

Era Sound 1 is a new label and E-commerce site
established by artist Laurnea. Prior to releasing her
sophomore set, “Laurnea I1” (the first was “Betta Lis-
ten”), the label has issued first single “Keep Your
Head Up,” produced by Ali Shaheed Muhammad.
The Era Sound 1 roster also includes Carl McIntosh
of Loose Ends, Kemeticjust (comprising DJ Kemit
and DJ Justin), and songwriter/producer Nadirah
Shakoor . . . Houston-based rap artist South Park
Mexican has signed a production/distribution deal
with Universal Records for his Dope House Records.
The first project under this pact is the Dope House
compilation “Purity,” released Aug. 15.

A SOULFUL RETURN: As a member of the Van-
couver, British Columbia group Skylark, Donny Ger-
rard made 2 memorable impression with his version
of “Wildflower” (later covered by New Birth). Other
old-schoolers will remember such ’70s singles as
“Words (Are Impossible)” and “Stay Awhile With Me.”

Now after a 20-plus-year break, Gerrard is back
with the recently released “The Romantic.” As the
title implies, the Frequency/Lightyear/WEA album
is full of love songs, ranging from R&B fave “Baby

by Gail Mitchell

I'm Yours” (the first single) to such standards as “The
Very Thought Of You” and “I Love
You For Sentimental Reasons” to a
reworked version of “Wildflower.”
Sprinkled in between are four orig-
inal tunes, including “Time Was.”
Between albums, Gerrard has fine-
tuned his chops by singing background
vocals for such artists as Elton John,
Cher, Bobby Womack, Ray Charles,
and Brenda Russell and doing vari-
ous commercials. In fact, it was a
Buick commercial in which he sang “Baby I'm Yours”
that prompted the decision to
do another studio album.
Acknowledging that the
music scene has changed
since his last album in 1977,
Gerrard says, “That was one
of my concerns. But no one
is doing music for the older
audience. I don’t have any
illusions. It seems you must
be 19 years old with nine-
inch hips. I've never been one
to follow the usual path, and
that’s probably been to my detriment. But there’s got
to be a way of doing this without following what every-
one else is doing. If Tony Bennett can put out a hit
record, there’s certainly an audience out there for this.”

GERRARD

COMING SOON: The ubiquitous Sisqé and soap
opera heartthrob Shemar Moore are co-hosts of the
sixth annual Soul Train Lady of Soul Awards. The
two-hour affair is being taped live Sept. 2 from Santa
Monica, Calif., with LaFace vocalist Toni Braxton
receiving the Aretha Franklin Award for entertainer
of the year and actress Halle Berry taking home the
Lena Horne Award for outstanding career achieve-
ments . . . The third annual Cypress Hill Smoke Out
will be held Oct. 7 (Columbus Day weekend) at the
National Orange Show Events Center in San
Bernardino, Calif.

It’s still four months down the road, but there’s
already some product buzz brewing for 2001: Earth,
Wind & Fire’s anticipated 23rd album with Eric
Benét, Wyclef Jean, and others is due in the first
quarter from Jean’s Refugee Camp/Columbia.
Delilah Films is lensing a documentary about the
group’s 30-year career . . . A Kool