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pearchanners |~ Major Music Merger Deals — workfor-hire

ADVERTISEMENT
-

the new album featuring
“Why Pt.2,”
“Perfect Day” & “Skin”

STREET DATE OCTOBER 10

Sights On Web

BY FRANK SAXE
NEW YORK—Naturally, the |
wide reach that Clear Channel |

Communications apparently
aspires to includes the Web.
Clear Channel has completed
— its billion-dollar
( spending spree for
the moment,
obtaining 108
) radio stations from
AMFM in a $23.8
billion deal and 120 live enter-
tainment venues from SFX
Entertainment for $3.3 billion. ‘
Those acquisitions, along with
dozens of smaller deals, have
| given Clear Channel one of the ‘
most impressive media portfo-
| lios in the country. Soon it aims |
to begin leveraging that empire,
using the Internet to glue |
together its music and media ‘

| holdings.
| (Continued on page 92)

Web Firms Warned
In MP3.com Ruling

BY MARILYN A. GILLEN

NEW YORK—If there was one thing
that the parties in Universal Music
Group vs. MP3.com were in total
agreement on—
and there may

—

/
il have been only
7y L0l one—it was that
: all eyes were on
L ¥ | the New York

court Sept. 6 when it finally issued its
damages ruling in the long-running
copyright-infringement case.

Facing Sharp Scrutiny

Hearings Reveal Concerns | EU May Slow Transactions

BY EMMANUEL LEGRAND
and GORDON MASSON
LONDON—AnNd then there were . . .

five?

For several of
the most senior
executives of Time
Warner and EMI
Group, Sept. 6 was
a long day. While
they were attend-
ing extensive an-
titrust hearings in
Brussels, the dra-

(Wit

BY BRIAN GARRITY

NEW YORK—Ongoing regulatory
questions swirling around the three
major merger deals affecting the
music industry
have yet to scare

.
!Stﬂgmm off Wall Street

[EMI|

NEWS ANALYSIS

from endorsing
the likelihood of
the proposed cor-
porate combina-
tions. But analysts
caution that the
pending block-

VIVEND!

ma of the occasion was heightened by | busters in question—America Online
the fact that during the preceding
week, there had been widespread

(Continued on page 88)

(AOL)/Time Warner, Warner Music/
EMI, and Vivendi/Seagram/
(Eontinued on page 88)

' Radiohead Won’t Play By Rules

Unconventional Sound, Marketing In Store For Capitol’s “Kid A’

BY PAUL SEXTON
LONDON—TIt’s highly unusual in
these days of scientifically coordi-

f 3

T

nated market-
ing campaigns
to find an act
| that has no
qualms about
l risking com-
mercial gain to
‘ maintain its
creative self-
government.

RADIOHEAD IN CONCERT REHEARSAL, 2000

But “highly unusual” is Radiohead
through and through.

Capitol set. 1997’s “OK Computer;,”
has sold 1.2 million copies in the

' The British group—whose last

4.5 million worldwide by label esti-
mate—is preparing to release its |
hotly anticipated fourth album,
“Kid A,” with
some typically
nontraditional
tactics. There'll
be no single, no
conventional
video, and no
U.S. tour, at
least not until
next year—and
by then, there could even be anoth- |
er Radiohead album. 5
Even to consider such exceptions
to the marketing rule book is a
measure of Radiohead’s artistic

l
 Roliback Proceeds

BY BILL HOLLAND
WASHINGTON, D.C.—When |
House lawmakers introduced |
landmark legislation Sept. 6
requested by recording artists
to return a section of the 1976

Copyright
Act to its \
original state |
before the passage last year of |
a recording industry-backed
bill, the artists took a major
step closer to greater repre- ’
|

CROW

sentation on Capitol Hill and in
the corporate boardrooms of
the music business.
The earlier bill, backed by the
(Continued on page 89)

N Sync, Eminem
Top MTV Awards

BY CARLA HAY
NEW YORK—Retailers are expect-
ing ‘N Syne’s multi-platinum Jive
Records album “No Strings Attached”
to experience a
healthy sales
increase following
this year’s MTV
Video Musie
Awards, which
were held Sept. 7
at Radio City Music Hall here.

‘N Syne’s video for “Bye Bye Bye”

MUSIC TELEVISION®

What lessons those observers will U.S,, according to SoundScan, and (Conmtinued on page 87) topped the list of winners with three
(Continued on page 91) e e = (Continued on page 98)
. B e gk T = i 5 7
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blender the new album fromr

the band with more #1 rock songs than any other artist in the past decade

ectivesoul

PRODUCED BY: ED ROLAND AND ANTHONY J. RESTA
MIXED BY JACK JOSEPH PUIG & CHRIS LORD-ALGE
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ON SEPTEMBER 26 THE WRIT IS OVER!

- “Tonéx totally rocks and

he can dance too!”
Yolanda Adams

“Eve bodys been talking
about the ‘next level’ for |
Gospel artistry. Then Tonéx L
showed up to introduce us to %:
what it looks and sounds like.”

Teresa Harriston
Publisher, Gospel Today
and Gospel _bzdustry

When I think of Tonéx, I think
of God,&tmtegy'rt-?mazes me
to see how God strategically
placedtimyin,a time like this.
With his music, he speaks
directly to issues that-confront
the entire household of faith. He
gives not only an alternative but
a sound solution. Many are
impressed by his artistic ability to
write, produce and perform; I
laugh and smile, because I know
he is a disciple well informed.”

Pastor John P. Kee ‘

THE HIGHlY HNTIBIDHTEI] MUSICAL PRODIGY.
ﬂﬂMEﬁ OUT WITH THE HlBlIM EVERYBODY'S BEEN TlllKlNI} fiBouT!
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Where He Belongs: ‘The One’ And Only Paul Simon

Back comes rhymin’ Simon, “over the bridge of time,” as he intones on
his new album, “You're The One” (Warner Bros., due Oct. 3). Paul Simon
sounds older but wiser, poetic as always, but rarely has he been more
blithe—or more powerful.

“I'm walking with my family/And the road begins to climb,” sings the
renowned songwriter in the semi-autobiographical allegories of “Hurricane
Eye,” whose lyric intermingles his latter-day roles as poet, parent, adult part-
ner, and child’s playmate, the man seasoned in each by a lengthy career in
which “the oldest silence speaks the loudest” and forged by a rare talent that
has become a fatherly responsibility: “Tell us a story/About how it used to
be/Make it up and write it down/Just like history.”

“My feeling at this point in my life was that if I didn’t make a record that
was extremely pleasant—if not seductively so—it might not get listened to,”
explains Simon wryly, as he and his wife and three small children (two boys,
ages 2 and 7, and a girl, age 5) spend Labor Day packing up to return to Man-
hattan after a Long Island summer at the beach. While lighthearted now;, the
composer is alluding to the rough eritical treatment he suffered when his bleak
but musically exceptional 1997 “Capeman” project excelled

herazade entertains her cruel husband, the legendary king of Samarkand,
with a tale each evening for 1,001 nights in order to deter him from killing
her:. For Simon’s part, the narrative impulse is entirely voluntary and kind-
ly, albeit urgent (as indicated on “Quiet”), the 58-year-old musician quick to
impart his tender insights while he’s spry enough to fully inhabit such fond
gestures. Most of all, when you've really got something searing to say, you
don’t need to shout it.

“The essence of the album is guitar duets superimposed on percussion
elements,” notes Simon, “with Vincent Nguini, who I've played with since
“The Rhythm Of The Saints’ [1990], and [bassist] Bakithi Khumalo, who I've
known since ‘Graceland,’ working with percussionists Jamey Haddad, who's
from a Lebanese family in Cleveland, and Steve Shehan, an American who
lives in Paris, with Steve Gadd, who's been recording with me since the days
of [1975’s] ‘560 Ways To Leave Your Lover.’ But the tracks’ colors and tempos
are pleasurable, using intuitive flashes, synaptic leaps, and shorthand logie
to help keep the story coming.”

But if prior records like “Graceland” and “The Rhythm Of The Saints”

were about emotional impressions and sensory abstractions,

as a recording but closed on Broadway after a brief run. I ——— —® 1 jewmaterial like “Darling Lorraine” and “Love”—each of

“If you're not someone who makes records meant for which originated as instrumental tracks—imparts respect
dance, and you're like me,” Simon continues, “then your for the power of the small truths fate and mortality make
records should consist of interesting stories. So the new precious. The rich ideas in the music are executed more sim-
album grows organically, using all these different struetures, ply than ever before, like the murmured, cadent deserip-

while I see how [ can still keep the pulse going. And it’s
meant to be a journey, with a lot of incredible experiences,
but told in a style that’s relaxed and calm.”

Underlying that serenity, however, are reverberant echoes
and answers from a life span of turmoil. Initial doses might
induce some to deseribe “ You're The One” as a mere gentle
gem of a record, exquisite in its meditative ease. But steady
exposure reveals the 11-song, 42-minute work to be more

tions of a lifelong companion who's succumbing: “Darling
Lorraine/Her hands like wood/The doctor was smiling/But
the news wasn't good.”

Whether it’s everyday heartbreak and regret (“Sefiori-
ta With A Necklace Of Tears”) or the epic pain of eult wor-
shippers & la Jonestown or Waco, Texas, who get devoured
by leaders’ deadly appetites (“The Teacher”), they get
examined with grace and care for the fading pulse of each

pointed in its purposeful self-awareness than any of the £ loss. Simon has learned to write and perform songs with
artist’s prior solo efforts, from the earliest sketches of his Z. the eye and touch of the enlightened appreciator.

1965 debut on “The Paul Simon Songbook” (CBS/U.K.) to 2 As with the melodie charm of “You're The One,” much
the acknowledged artistic acumen of “There Goes Rhymin’ Ll ] of the world’s loveliest contemporary musie, from George
Simon” (1973), “Still Crazy After All These Years” (1975), by Timoihy White Butterworth’s “The Banks Of Green Willow™ to Brian Wil-
and “Graceland” (1986). The whimsy, torment, and allegor- - son’s “Pet Sounds,” could almost be deemed at first blush

ical inventories of inner and outer questing that informed

those classic, self-referential releases are in refined evidence in “You're The
One,” but Simon’s latest turn is a rapt travelogue on finding home rather than
fretting over receding horizons.

Like the best of Hans Christian Andersen, Sholom Aleichem, or Carl
Sandburg, “You're The One” is related with the humble hindsight of one who
aims to engage a wondering child as well as a worldly elder: It's a small book
of parables about angels and bogeymen, daring human intent and lowdown
imposition, blue skies and black eyes, wolves and sheep, open wounds and
tender scars, and things that go bumptious in the gathering night—and one
more thing: the fragile gift of love in life’s brief flickering.

“‘Look at that” 1 say in the song of that name,” says Simon, “and then,
‘Look at this! or ‘Where'd he oI don’t know” in the song ‘Pigs, Sheep And
Wolves,” because that's the fun way you begin little stories when you try to
teach your kids to be observant and open to ideas. My children are all through
this record, running in all directions,” he admits with a chuckle, eager to
underscore his happiness with singer Edie Brickell, his third wife, whom he
wed on May 30, 1992. “But in a way the finished album is closer to ‘Arabian
Nights,’ where you try to keep someone fascinated as long as possible with
good stories.”

In the case of that Arabie hallmark of world literature, a trapped She-

as designed for children, but souls of all ages are moved
because they feel that the best or worst of what’s being so empathetically
played and sung about will surely come to pass.

The same could be said of the inevitability of aging itself—and Simon does,
on the smash-worthy first single from “You're The One,” the ingeniously
anthemic “Old.” Experienced on its own terms, “Old” is endearing in its self-
deprecation, but encountered in the context of the album, it's more stunning
for its wise personal testament to the immovable verities: the eternal score-
board of love and death. How much of the former did one generate before
the latter arrived?

“Let’s face it,” Simon says with a laugh, “everybody outside their teens
thinks they’re old—women in their late 20s, men in their late 30s—and [
remember once thinking musicians in their late 50s were really old, like B.B.
King and Sonny Rollins, but now I know better! It's an absurd, obsessive
thing, but when you get perspective and pull the camera way back above the
planet, you see we're all just links.”

And Simon’s proper place in that linkage is the ultimate theme of open-
ing track “That’s Where I Belong” and the sum total of “You're The One.”
The album is the brilliant diary of a storyteller who learned to embrace the
meaning of his own stories. “That’s true,” he says softly. “That was the out-
come of the journey.”

Peak And Goncord Announce Jazzy Joint Venture

BY CHRIS MORRIS

L.OS ANGELES—Contemporary jazz label
Peak Records in Calabasas, Calif., has sealed
a joint-venture agreement with the Concord,
Calif.-based independent jazz label Concord
Records.

The new deal takes effect Oct. 10 with the
release of “Life In The Tropics,” a new stu-
dio album by the Rippingtons, the top smooth
Jjazz sextet led by guitarist and Peak Records
partner Russ Freeman. On the same date,
Peak will issue a new Freeman-produced
album by the Denver contemporary jazz unit
Dotsero.

Peak, which was founded in 1994 and orig-
inally distributed through GRP Records,
came close to pacting with Concord in 1997.

According to artist manager Andi Howard,
Freeman’s partner in the label, she was intro-
duced at that time to Glen Barros, who had
taken the reins as president of Concord after
founder Carl Jefferson died in April 1995.
Jefferson had built a large catalog of tradi-
tional jazz and pop/jazz vocals. In 1996, Bar-

ros signed a distribution deal with Stretch
Records, the contemporary jazz label run by
pianist Chick Corea.

Howard says, “They were basically look-
ing to do what Windham Hill had been look-
ing to do, which was . . . to expand” into the
jazz/AC and adult R&B
markets.

Barros recalls, “We
really wanted to turn Con-
cord into a major force in
jazz—not to disregard its
history or its roots or her-
itage but to build upon it
and in doing so expand
upon the breadth of the
label and the spectrum of jazz in which we
record.

“It was always my plan to get into con-
temporary jazz and [adult R&B] and really
have the ability to create in all those formats,”
he adds. “One of the ways we envisioned
doing that, and the way I preferred, was to
bring on partner labels that I felt were real-

FREEMAN

ly entrenched and could do it right.”

However, as discussions between Concord
and Peak entered the final stages, Concord
parent Alliance Entertainment Corp., which
had purchased the label from Jefferson in
1994, collapsed in bankruptey in mid-1997.

Concord remained in the hands of
Alliance’s secured creditors until June 1999,
when the label was purchased by Act I11
Communications, the firm headed by pro-
ducer Norman Lear and Hal Gaba. Earlier
this year, Concord returned to the Alliance
fold when it finalized a joint venture with the
reorganized Coral Springs, Fla.-based com-
pany; Alliance’s distribution firm Innovative
Distribution Network now handles Concord’s
titles.

With new financing in place, Barros again
approached Peak, whose distribution deal
with Windham Hill Records (itself absorbed
in June by the RCA Music Group) ended in
February.

“T wanted to resume the plan to bring on

(Continued on page 91)
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revised "Wide Angle.”

36 Country: RCA's Sara Evans
prepares fo take off with her lafest
set, “Born To Fly.”

40 Classical/Keeping Score:
Jaz Coleman and Nigel Kennedy
team for rock/classical mix on
“Riders On The Storm: The Doors
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48 Hits of the World: Robbie
Williams’ "Sing When You're Win-
ning” debuts atop two internationat
charts.

49 Giobal Music Pulse: Alsou's
"Solo” becomes Russia’s best-sell-
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be waning.
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BY EILEEN FITZPATRICK

LOS ANGELES—In spite of the flavor-
of-the-month status of file-sharing tech-
nologies offered by Napster and Scour,
Internet analysts say the legal firestorm
engulfing these companies has appar-
ently caused the investment community
to give them the cold shoulder until the
courts decide if the software application
is shielded by “safe harbor” provisions.

Charging that the copyright-infringe-
ment lawsuit brought by the Recording
Industry Assn. of America (RIAA) and
the Motion Picture Assn. of America
(MPAA) has prevented it from enticing
additional investors, Beverly Hills, Calif.-
based Scour laid off 52 of its 64 employ-
ees Sept. 1.

Privately held Scour is in its third
round of financing, and industry analysts
say the lawsuit, as well as Napster’s legal
problems, most likely contributed to
Scour’s financing troubles. “If [MPAA
president] Jack Valenti has a vendetta
against Scour, that would scare the

underwear off any venture capitalist,”
says Raymond James & Associates VP of
digital media research Phil Leigh.

About a dozen staffers remain at the
company, including its five founders and
a handful of engineers to keep the Web
site up and running.

YOUR DIGITAL ENTERTAINMENT UNIVERSE

Leigh suggests that MP3.com’s copy-
right-infringement trial with Universal
Music Group is also sending a message
to potential investors who are consider-
ing technologies that are under fire in
the courts. In that case, decided Sept. 6,
a judge ruled that MP3.com had willful-
lv committed copyright infringement in
conjunction with the Internet company’s
My.MP3.com service (see story, page 5).

“If you look at MP3.com, [Seagram
president/CEO] Edgar Bronfman has

Gourts, Not Investors, To Decide Fate Of file-SharEl:ns.

taken a very hard line,” Leigh says. “And
there might be a concern among finan-
cial backers that Bronfman may attempt
to pierce the corporate veil’—i.e., seek
additional damages from a company’s |
investors.

“I was surprised by the [Scour] lay-
offs, but I can see why investors were
unwilling to put money into it,” he says.

Forrester Research media and enter-
tainment analyst Eric Scheirer agrees
that the flurry of litigation has chilled the
investment community on file-sharing
technologies. “Napster only got its $15
million because at that time the RIAA
was suing everyone,” he says, referring
to Hummer Winblad Ventures Partners’
$15 million investment in Napster in May.
“But the climate is much more {righten-
ing, and it’s much more difficult now.”

Scheirer says that peer-to-peer file-
sharing applications are creating a lot of
“heat and smoke,” but like many Inter-
net ventures, there is no revenue source.

(Continued on page 91)
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GDs, Music DVDs,
Special Markets Rise

BY RAY WADDELL
NASHVILLE—A robust economy
and the huge success of youth-ori-
ented acts have helped boost CD
shipments to an all-time high, ac-
cording to midyear figures
released by the Recording Indus-
try Assn. of America (RIAA).
CDs shipped were
up by 6% from a

year ago (420

million units in

the first six

months of 2000),

and DVD music
video shipments

were up 71.3% (1.4 mil-
lion units). But with every format
declining except CDs and DVDs,
overall shipments decreased by
2.4%.

According to RTAA statistics,
CDs remain far and away the most
popular format, at 86% of the total
music-purchasing market. Dollar
value of CD product, pushed by the
unprecedented sales levels of such
acts as ‘N Syne, Britney Spears,
and Eminem, grew 9.9% to nearly
$5.7 billion.

The numbers indicate the CD
format remains king. “Despite the
excitement felt by music lovers and
record companies alike over the
positive potential of the Internet,
for the time being, loyalty to the
physical product remains, as is evi-
dent by these midyear shipment
numbers,” says Hilary Rosen, pres-

(Continued on page 99)

RIAA Posts Midyear Stats

Latin GDS Increase
For 4th Straight Year

BY LEILA COBO

MIAMI—As the Latin population in
the U.S. continues to grow, so does
Latin musie, according to the Record-

‘The nice thing
about the Latin
music market is
it’s very plump and
healthy, and it just
moves along every
year’

- ALEX WALSH -

ing Industry Assn. of America
(RIAA), whose midyear statisties
show increases in both CD shipments
and dollar value for the genre for the
fourth year in a row.

Latin music now makes up 5.2% of
the overall market in list-price dol-
lars, compared with 4.9% at the same
time last year. With a 3% increase in
units shipped and a whopping 11%
increase in dollar value, Latin music
continues to represent the highest
overall growth in the music industry.

The gap between units and dollars
is due to a decrease in cassette ship-
ments that mimics the overall mar-
ket, as well as a nearly 70% drop in
video shipments, signaling the

(Continued on page 99)

Revised Advisory Label Scrutinized

BY BILL HOLLAND
WASHINGTON, D.C—A spokesman
for vice presidential candidate Sen.
Joseph Lieberman, D-Conn., one of
the Senate’s most vocal critics of the
the U.S. record industry for not trying
hard enough to keep violent and sexu-
ally explicit material out of the hands
of children, says the Recording Indus-
try Assn. of America (RIAA) has not
gone far enough in its revised volun-
tary labeling system, announced Sept.
1.

The revisions were released as a
Wednesday (13) Senate hearing
approaches to review the damaging
conclusions of a year-old Federal
Trade Commission (FTC) probe,
which found that U.S. record labels,
film studios, and video game compa-
nies market violent product to chil-
dren.

The FTC will release its full study
Monday (11). Leaked preliminary con-
clusions of the probe appeared in sev-
eral newspapers Aug. 28.

The RIA A’s revision of its labeling
system is the latest installment in a 16-
year saga that has involved the record-
ing industry and its critics in argu-
ments about the best way to inform
parents about language inappropriate
for children and yet protect recording
artists’ right of expression.

RIAA spokeswoman Amy Weiss
says the revision was agreed to and
forwarded to the FTC several weeks
ago. She also says the Sept. 1
announcement was not a response to
the forthcoming Senate hearing. “We
are constantly refining and updating
our policies, and these guidelines have
been in the works for quite some time.”

Changes in the revised program
still do not contain the specificity that
lawmakers and others have long asked

for, such as information on the label
itself that would clearly state whether
product contains violent or sexually
explicit material.

Lieberman plans to attend the
Wednesday (13) hearing. He has pro-
posed legislation for several years ask-
ing for both greater specificity in label-
ing and a uniform one-label-fits-all

‘We are constantly
refining and
updating our

policies, and these

guidelines have
been in the works
for quite some time

- AMY WEISS -

b4

change for sound recordings, film,
video, and video games.

A spokesman in Lieberman’s office
said the latest labeling revisions are
insufficient.

“The senator has stated over and
over that he believes parents want to
be able to tell at a glance whether a
product might contain violent materi-
al or sexually explicit lyrics, and that
means [the words appearing] on the
label itself,” said the spokesman. “He
wants uniform labeling for all enter-
tainment-industry product.”

The RIAA’s revised guidelines
include new voluntary marketing and
advertising standards for the use of the
parental advisory label that clearly sig-
nal to retailers and the public that a
stickered recording contains explicit

Warner Asks Gountry To Don Henley’s ‘Wedding’

BY DEBORAH EVANS PRICE
NASHVILLE—Country radio listen-
ers will get a special taste of Don Hen-
ley’s current “Inside Job” album Oct.
9, when Warner Bros. Nashville takes
a mix of the tender ballad “For My
Wedding” to country programmers.

The label is also readying a video for
release to CMT, Great American Coun-
try, and other country video outlets.

For Henley, working in the country
format is like a homecoming. “My
original band from Texas, Shiloh, had
a great pedal steel guitar player in it
named Al Perkins,” Henley says of the
pre-Eagles band, which included
Richard Bowden, his cousin Michael
Bowden, and current Warner Bros.
Nashville president Jim Ed Norman.
The group recorded one album, pro-
duced by Kenny Rogers.

“When Kenny Rogers took us to
California, we played lots of country
musie,” Henley says. “Al was, and
probably still is, one of the best steel
guitar players I've ever heard. So this
is not exactly new territory for me. It's
a bit like coming full circle.”

It was Henley's idea to take “For My
Wedding” to country radio. “I just
thought the song was appropriate. The
fellow who wrote it writes songs that
might be categorized as country/folk.
He's an excellent songwriter, and it's an
excellent song,” Henley says of the Larry

John MeNally tune, the only one on
“Inside Job” he didn't write or co-write.

“A songwriter named Jude Johnstone
sent it to me, and it just fit in with the
songs [ was writing about my family and
my relationships,” Henley says. “I said
to myself, Tve got to do this song.””

His desire to expose the song to the
broadest audience
possible was a fac-
tor in taking it to
country  radio.
“People love it, and
1 thought, “‘Why not
giveitatry? L have §
ahistory with coun- [
try radio. They #
played ‘Lyin’ Eyes’
thousands of times.
Then we had the ‘Common Thread’
album, the Eagles tribute album. I have
alot of friends in Nashville, and, last but
not least, I am after all a country boy. I
grew up in a town
of 2,500 people in
East Texas. 1 lis-
tened to ‘The Louisiana Hayride’ on
KWKH with my dad.”

Norman and Stan Lynch, who co-
produced the album with Henley, went
into a Nashville studio earlier this
summer with acclaimed musician Paul
Franklin to add steel guitar to the cut.

“The day I had a discussion with Don
about the kind of character he would like

HENLEY

from the steel, I said to him, ‘We have
one of the best steel players in the world
in Paul,’ ” says Norman, who has known
Henley since their college days in Den-
ton, Texas. “Don described to me a bit of
what he was thinking and feeling about
the sound. I think of Paul as somebody
who naturally does some of the things
Don was describing.
It ended up being a
perfect fit.”
F Henley is equally
* pleased with Frank-
* lin's contributions to
the cut. “Paul Frank-
lin is one of the best
there is. Stan and 1
were thinking we
should have done it
[with steel guitar] in the first place. It
just didn’t occur to us recording in L.A.
It fits like a glove.”
Franklin’s deft steel touches per-
fectly complement
heartfelt

BILLBOARD EXCLUSIVERLGE
integrity in Hen-

ley’s vocals. The combination of song,
performance, and subtle country fla-
voring should make the track a winner
at country radio.

“It’s an honest wish for people to be
happy, and I think Don’s voice is so in
character with that statement,” says
Lynch. “I really hope that resonates.
I hope people will slow down enough

to let that song sink in, because it’s not
a fast little ditty.”

Warner Bros. Nashville senior VP of
promotion Jack Purcell believes coun-
try programmers will be open to “For
My Wedding.” “His ties and influences
to the format have been incredible, the
most recent with Trisha Yearwood and
‘Walkaway Joe’ and the ‘Common
Thread’ album,” he says, citing the Year-
wood hit that featured Henley’s vocals
(the two performed the tune on the 1993
Country Music Assn. Awards show) and
the tribute album “Common Thread:
The Songs Of The Eagles,” which fea-
tured Travis Tritt, Tanya Tucker, Clint
Black, Alan Jackson, and other country
artists covering Kagle tunes.

That 1993 release stayed atop the
Top Country Albums chart for 13
weeks. The Eagles appeared with
Tritt in the “Take It Kasy” video,
which received widespread airplay.

Henley has already garnered coun-
try radio airplay as part of the EKagles.
“Lyin’ Eyes” peaked at No. 8 on Bill-
board’s country singles chart on Dec.
6,1976. “New Kid In Town” charted in
1977 and “Seven Bridges Road” in
1981. The reunited Eagles once again
graced the country chart in 1994, when
“The Girl From Yesterday,” a cut from
“Hell Freezes Over,” peaked at No. 58.

Norman believes the new single has

(Continued on page 99)

content. The RIAA says that if a
record label decides a sound recording
merits an advisory sticker, “all con-
sumer print advertising should com-
municate the presence of explicit con-
tent” by displaying the parental
advisory label in the ad.

Additionally, it recommends that
advertising for such labeled recordings
should not appear in publications or on
Internet sites for which more than
50% of the targeted demographic is 16
years old or younger.

The revisions also reach out to k-
tailers, setting up a voluntary guide-
line for prominent online display of
current parental advisory label warn-
ings by Internet retailers. The RIAA
has also established a more uniform
standard for label executives and
artists to use in deciding whether the
contents of a release warrant a label,
“keeping in mind that we believe that
artists’ freedom of expression must be
protected,” says Weiss.

The guideline eriteria include con-
sideration of the context of words or
phrases that parents might find offen-
sive; the context in which the artist
may be performing the material; the
varying interpretations of the mater-
ial; depictions of violence, sex, or sub-
stance abuse; and application of the
labeling to single-track releases as
well as full-length albums.

The goal of the revisions, according
to the RIAA announcement, is “to
ensure that consumers are able to
expect uniformity regarding the appli-
cation of the parental advisory label
when making purchasing decisions
and [to ensure they are] consistently
informed when a recording being
advertised contains explicit content.”

Says RIA A president/CEO Hilary
Rosen in the announcement, “The
basic system in place works for artists
and parents and guardians. But from
time to time, we have revised the
implementation of the system and
reflect the changing marketplace
because we take seriously our respon-
sibility to let parents or guardians
know when discretion with regard to
music purchases is advised.”

In forging the changes, the RIAA
worked closely with the National Assn.
of Recording Merchandisers (NARM).

Last June, President Clinton, react-
ing to increased concerns that media
violence may influence youth behavior,
called for the FTC study after the
shooting tragedies at Colorado’s
Columbine High School. Clinton had
also held a House Youth Violence Sum-
mit with top entertainment executives
last year after the shootings.

Opposition by legislators against the
easy availability of explicit or violent
recordings and other violent media to
America’s youth from Republicans and
Democrats—including both Democra-
tic presidential candidate Al Gore and
vice presidential candidate Joseph
Lieberman, as well as former Repub-
lican presidential candidates Orrin
Hateh, R-Utah, and Sen. John
McCain, R-Ariz., began long before
Clinton’s call for a probe.

The issue has also touched Texas
governor and Republican presidential
candidate George W. Bush, who in
1997 signed a budget bill that includ-
ed a provision to disallow major state
investments in companies that release
explicit recordings.

(Continued on page 99)

10

www.billboard.com

wwWwW americanradiohistorvy com

BILLBOARD SEPTEMBER 16, 2000


www.americanradiohistory.com

this 1s what we do

(LIQUID AUDIO'S INTERNET MUSIC SOLUTIONS: )

Digital Asset Management

encoding in leading formats - catalog synchronization with music databases - hosting

Digital Rights Management

copy control - territory management - multiple DRMs - watermarking - timeouts

Internet Distribution

retailer sites - radio sites - lifestyle sites - portals - instore kiosks

Retail Site Integration

commercial and promotional downloads - song previews - customer support systems

Commerce Capabilities

customized online store - shopping cart - clearinghouse - daily reports

Consumer Product Support

personal computers - digital music players - CD recorders

Liquid Audio’s systems for delivering digital music are currently being used by more

4 (G
than 1,400 labels and 800 retailers worldwide. For more information visit ? )
www.liquidaudio.com or email sales@liquidaudio.com. | “
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Amazon Targets Speakers Of French
With Launch 0f Its Latest Web Site

BY EMMANUEL LEGRAND
PARIS—The lure of a potential 160
million new customers prompted
leading U.S. online E-tailer Ama-
zon.com to target France as its third
localized site in Europe, after the
U.K. and Germany.

Amazon.fr, a French-language site,
will offer books, music CDs, DVDs, and
videos. It targets customers in France
and in French-speaking countries
around the world, a population esti-
mated at 160 million by Amazon’s
founder and CEO, Jeff Bezos.

The arrival of Amazon was antici-
pated in France for some months, but

the company only disclosed its plans
two days before the Aug. 31 launch.

Without revealing finaneial details,
Bezos said Amazon is making “a sig-
nificant investment” in France.
Observers estimate that Amazon
start-up costs in that country have
been heavier than anticipated because
the E-tailer had to create from seratch
a massive books database. Initially,
Amazon had sought to acquire a com-
pany providing the database but had
no suceess.

Amazon claims to have 1.8 million
clients in the UK. and 1.2 million in Ger-
many. Bezos said that “23% of our sales

BY CHRISTOPHER WALSH
NEW YORK—Amazon.com, in
announcing changes in its privacy
policy, has sparked concern among
consumers and criticism from con-
sumer advocates.

At issue is Seattle-based Ama-
zon’s admission that personal
information—ecritical ammunition
for an Internet-based retail busi-
ness—could be shared with other
companies.

The move is significant in the
wake of the collapse of several E-
commerce companies. Those that
remain are struggling

Amazon.com Policy Ghange
Raises Privacy Goncerns

events that have caused apprehen-
sion among online shoppers and
Web surfers at large. In July, the
Federal Trade Commission opened
an investigation when online retail-
er Toysmart.com filed for bank-
ruptey protection and proposed
selling its customer list, after
promising customers it would
never do so. Internet advertising
broker DoubleClick.com also drew
criticism when it planned to mar-
ket a record of Web pages that

individuals have visited.
“Our basic position with regard
to Internet privacy

to attract and retain
investors as the initial
wave of speculation in

{ amazon.com

has not changed in
light of the Amazon
privaey policy,” says

new-media businesses
wanes.

“As we continue to develop our
business, we might sell or buy
stores or assets,” reads one pas-
sage of Amazon’s Privacy Notice.
“In such transactions, customer
information generally is one of the
transferred business assets. Also,
in the unlikely event that Ama-
zon.com Inc. or substantially all of
its assets are acquired, customer
information will of course be one
of the transferred assets.”

The move follows two recent

Andrew Shen of the
Washington, D.C.-based Electron-
ie Privacy Information Center.

“We think some baseline stan-
dard for privacy protection is nec-
essary,” Shen continues, “and 1
think Amazon’s privacy policy—
and the recent revisions—are just
an example of why. Internet con-
sumers should not be forced to
continuously go back and check a
Web site’s privacy policy. Internet
companies should not be able to
change how they protect your per-
sonal data—and at their whim.”

B AES WA VE
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are outside the US.” He forecast that by
2003 only 35% of the company’s cus-
tomers will be in the U.S.

Bezos said Amazon already had “a
few hundred thousand customers in
France” but declined to disclose his
target. The site will be launched with
a massive advertising campaign, but
Bezos said that, most of all, he counts
on the site’s brand name to attract
customers.

In a statement, Diego Piacentini,
Amazon.com senior VP and GM/inter-
national, says the site was “created for
and designed by French people, which
for the first time will allow French lit-
erature, music, film,
and culture to be
accessed easily and
quickly by people
around the globe.

“This is one fur-
ther step in our
plans to become a
global merchandis-
er;” adds Piacentini.

More than a hun-
dred people are employed by Ama-
zon.fr, whose managing director is
Denis Terrien, a former consultant for
McKinsey. Logistics of the site will rely
on two facilities in France, with oper-
ations and administration at Guyan-
court, in the suburbs of Paris, and a
distribution center in Orleans, an hour
away from Paris. Customer services
will be handled through Amazon’s Pan-
European customer service center at
the Hague in the Netherlands.

In France, Amazon will compete
head to head with other established E-
tailers, among them fnac.com, the
online operation of leading retailer
FNAC, which offers 400,000 CD titles;
alapage.com, which specializes in
books and offers 140,000 music titles;
and bol.fr, the French portal jointly
owned by Bertelsmann and Havas
(part of Vivendi), which claims to have
800,000 CDs available.

Amazon.fr will source CDs of local
repertoire through French distribu-
tors but also claims to be able to offer
240,000 imported titles of internation-
al repertoire. The site is understood to
be offering 100 top sellers in France
as well as the top 25 best-selling U.K.
and U.S. albums at an “attractive”
rate. In addition, a few top-line albums
will be sold at a zero margin.

BEZOS

RECORD COMPANIES. Steve Barnett
is promoted to executive VP/GM of
Epic Records Group in New York.
He was executive VP of worldwide
marketing for Epic Records and
550 Music.

Victor McLean is named man-
ager of national urban promotion
for the Verve Music Group in New
York. He was urban marketing spe-
cialist for the Florida region for
Universal Musie and Video Distrib-
ution.

Holly Hutchison is promoted
to director of A&R research for
Capitol Records in Hollywood.
She was associate of A&R
research.

MCLEAN

BARNETT

PUBLISHING. Claribel Cuevas is
named senior creative director/
Latin for Famous Music in Los
Angeles. She was A&R director
for EMI Latin.

Caroline Davis is promoted to
director of media and editorial
director of the Intranet for BMI in

i

HUTCHISON CUEVAS
Nashville. She was previously
media relations coordinator.

RELATED FIELDS. Jeffrey Jacobs is
named director of publicity for
S.0.B.’s Productions in New York.
He was founder of Twenty20
Media.

BY JIM BESSMAN

NEW YORK—Motown Records
founder Berry Gordy Jr., in mak-
ing a $750,000 donation to the
Rhythm & Blues Foundation, pre-
sented a challenge to the current
and future owners of his label and
other record companies to join the
fight for royalty reform and uphold
the foundation’s basic principles.

Gordy, who
made the donation
at the Sept. 6 Pio-
neer Awards 2000
presentation at
the Hammerstein
Ballroom in New
York, brought up
the lingering issue
of royalty reform.
Gordy lauded
such industry executives as Ahmet
Ertegun, Jim Fifield, Irving Azoff,
and Richard Foos for “having the
guts to lead the way.”

He said he hoped his donation
would prompt French conglomer-
ate Vivendi, which is expected to
become the new owner of the
Motown catalog with its purchase
of Seagram and the latter’s Uni-
versal Music Group, to institute a
royalty reform policy.

The contribution sets up the
Gwendolyn B. Gordy Fuqua Fund,
honoring Gordy’s late sister.

“She gave me money to follow
my dream,” Gordy said, noting that
the new fund would assist in meet-

GORDY

Gordy Sets Up Fund

Grant Provides Benefits For R&B Pioneers

ing the “pressing needs” of the
many R&B artists still lacking
basic health and life insurance and
pension benefits.

Indeed, master of ceremonies
and Motown legend Smokey
Robinson said that his own dreams
were made possible by the fulfill-
ment of Gordy’s and that the Pio-
neer Awards could be called the
Survivor Awards. The recent “Sur-
vivor” television series, Robinson
added, was “child’s play” compared
with the survival techniques
required to stay alive in a “tough
business where the rats eat yow.”

But Gordy’s grant goes a long
way toward helping artists in need
and keeping the foundation—
formed in 1988 to promote and pre-
serve R&B and offer finanecial
assistance to its creators—viable.

“Berry’s putting us back on the
map,” said Asleep At The Wheel’s
Ray Benson, a member of the foun-
dation’s board of directors and
chairman of the Pioneer Awards
Committee. “We've received over
$2 million in grants but were
beginning to deplete our resources.
Now we're starting to get more
money.”

The foundation, Benson added, is
being “revitalized” by Gordy and
other benefactors, including
Prince, who gave $100,000 this past
year to help establish the founda-
tion’s Financial Assistance Fund.

(Continued on page 98) J

Impressions, Wright Honored
As R&B Foundation Pioneers

BY RASHAUN HALL

NEW YORK—The Rhythm &
Blues Foundation again paid
homage to R&B legends at the
Pioneer Awards 2000. Held at New
York’s Hammerstein Ballroom, the
ceremony honored pianists John-
nie Johnson and Huey “Piano”
Smith, songwriters Sylvia Robin-
son and Clyde Otis, and recording
acts the Chi-Lites,
the Impressions,
and Betty Wright.

Additionally, At-
lantic Group co-
chairman/co-CEO
Ahmet Ertegun re-
ceived the founda-
tion’s first Founders
Award, recognizing
him for his years of service. Erte-
gun was not in attendance due to
illness; he did, however, send a
statement praising the founda-
tion’s efforts and thanking it for
the honor. Aretha Franklin, who
presented Ertegun’s award, urged
her fellow artists to make a con-
tribution to the Rhythm & Blues
Foundation by writing a $50,000
check to the organization.

Marvin Gaye became the second
artist honored with the Legacy
Tribute Award. The award, pre-
sented by Berry Gordy Jr. and
Harvey Fuqua, was accepted by

RHYTHM
¢ BLUES

FOUNDATION

Gaye’s children, Nona and Marvin
III. In honor of Gaye, Brenda Rus-
sell, Gerald Levert, Brian McK-
night, Ashford & Simpson, and
BeBe Winans performed a medley
of Gaye’s songs.

The foundation also presented
Stevie Wonder with its Lifetime
Achievement Award for his numer-
ous musical contributions. Isaac
Hayes, Dionne
Warwick, and Her-
bie Hancock pre-
sented the honor to
Wonder, who daz-
zled the audience
with stories and a
few songs.

“The concept
and the spirit in
which the Rhythm & Blues Foun-
dation began is a great thing,”
said Wonder during his acceptance
speech. Wonder challenged ar-
tists, young and old, to make a
commitment to the Rhythm &
Blues Foundation by coming
together for a compilation album
to benefit the organization.

The evening, hosted by Smokey
Robinson, also featured presenta-
tions and performances by Asleep
At The Wheel’s Ray Benson, foun-
dation trustee Bonnie Raitt, Natal-
ie Cole, Mary Wilson, the Dells,
Sister Sledge, and Erykah Badu.
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BY PAUL SEXTON
LONDON—Mark Knopfler has
said goodbye to stadium rock, and
he couldn’t be happier. The erst-
while front man of Dire Straits, one
of the mainstays of grand-scale live
rock in the ’80s, is voluntarily
charting a more manageable musi-
cal path these days and thoroughly
enjoying the journey.

Knopfler’s second formal solo al-
bum-—not counting his film scores
or such collaborations as 1990’s
“Neck And Neck” with Chet Atkins
—1is called “Sailing To Philadel-
phia.” The record is due for release
Sept. 26 in the U.S. by Warner
Bros. and one day earlier interna-
tionally by Mercury. It resonates as
expected with his sophisticated gui-
tar stylings and coarse-grain

vocals, but there’s not a headband
in sight or a single lighter aloft.

The album features 12 new com-
positions by Knopfler, who is pub-
lished by Straitjacket Songs via
Rondor Musie, with guest appear-
ances by James Taylor on the title
track, Van Morrison on “The Last
Laugh,” and Squeeze mainstays
Glenn Tilbrook and Chris Difford
on “Silvertown Blues.”

“It’s taken a long time to put this
one together, but the actual time in
the studio hasn’t been that much,”
says Knopfler, who certainly hasn’t
been dragging his feet since 1996’s
“Golden Heart,” which has sold
200,000 copies in the U.S., accord-
ing to SoundScan. After the exten-
sive international tour behind that
record, Knopfler added two more

KNOPFLER

movie scores to his lengthy film
canon, “Metroland” and “Wag The
Dog,” and has recently completed
another for the upcoming soccer-
themed Robert Duvall/Michael
Keaton picture, “A Shot At Glory.”

While the new set won’t have the
immediate benefit of British and
international touring, live work is a
strong possikility. “I'm one of those
very lucky people who enjoys the
whole shebang, as far as music
goes,” he says. “I love writing, I
love rehearsing more than any-
thing, and I love recording and
touring, so it’s only going to be a
matter of time.”

But when he does tour with the
five-piece that made the record,
including longtime collaborator
Guy Fletcher, the venues will be
relatively intimate by his previous
standards. “It got so big—I just
wanted to ga and run away,” says
Knopfler of Dire Straits’ stadium
years. “Playing in huge, great
places all the time suits some peo-

Philadelphia’ On Warner

ple, and it’s great—good luck to
them. I wouldn’t say I felt out of
place in it, but I never really dug it
[like] a fix that I felt I needed to
have . . . and I thought if [ was
going to improve as a writer and as
a player, I was going to have to try
to get myself into another situa-
tion.”

Both Knopfler’s U.S. label and
his management are pumped by the
promotional energies that the wide-
ly respected but often media-wary
musician is devoting to the project.

“ ‘Reinvigorated’ is the word,”
says Paul Crockford, Knopfler’s
manager. “He seems to be com
pletely reinspired by the album,
he’s very enthusiastic, and he’s
doing more press and promo than

(Continued on page 95)

Barber Makes Standards Her Own On Premonition’s ‘Nightclub®

BY STEVE GRAYBOW
NEW YORK—While Patricia Barber
acknowledges that most musicians can
adequately interpret standards, the
Jjazz pianist/vocalist is quick to note the
dangers of tampering with the classics.
“You have to hope that an artist has
enough personality to put their own
imprint on something that people have
heard many times, while still respect-
ing the material,” says Barber, who
covers 12 such tunes on “Nightelub,”
due Sept. 26 on Premonition/Blue
Note. It is only her sixth release in a
career that spans 20 years of playing
clubs on the fertile Chicago jazz scene.
Although Barber stops far short of
implying that she has the personality
and creativity to add something unique
to material by writers such as Sammy
Cahn and Cole Porter, her music
makes the point in no uncertain terms.
With her lush, husky vocal delivery
and equally evocative piano playing,
Barber does not so much interpret the
songs as reinvent them, using them as

a framework to express her own emo-
tions and individuality. “I knew I was
doing this album for the past year, so
I started paying attention to the songs
I was playing, choosing those that felt
warm and heartfelt,” she explains.

A self-proclaimed “stickler for con-
sistency,”

Barber uti- IR SIREE 1809

lized several . BLUE NOTE

musicians —_— 2
who have ap-

peared on her prior albums, includ-
ing longtime bassist Michael Arnopol
and drummer Adam Nussbaum, both
of whom can be heard on her 1991 re-
lease “A Distortion Of Love” (Verve).
“If I can draw things together, I will,”
says Barber. “Both of them are confident
enough to play exactly what is needed
for the songs without the need to make
a personal statement. They stayed with-
in my concepl of the music.” Also
appearing on “Nightclub” are drummer
Adam Crug, bassist Mare Johnson, and
eight-string guitarist Charlie Hunter:

Premonition president Mike Friedman
says the album “gives people something
familiar to lateh onto, so it hus the potential
to take her a step beyond being a well-kept
secret amongst her die-hard fans.”

Premonition begun alerting Chicago-
area fans and retailers to Barber’s new

BARBER

release a month prior to “Nightelub’s”
streel date by distributing stickers,
posters, and fliers arcund the Chicago
area. “Nightelub” is Barber’s first stu-
dio release to be worked as a joint effort
by Premonition and Blue Note. “Mod-
ern Cool,” released on Premonition in
July 1998, was reissued in August 1999

in conjunction with Blue Note; the live
“Companion” received similar joint-
promotion efforts when it was released
in October of last year.

Saul Shapiro, VP of sales and market-
ing for Blue Note, says the key to break-
ing Barber to a wider audience is aggres-

qlvelongterm

{ Fﬁ—"ju:'_] '_E_JH promotlon
3 emonnmnnccovus SmpanOtes

: Barber has
committed to

a 20- to 30-city tour lasting through
December. The album will receive price
and positioning support in concert mar-
kets for the duration of the tour, with
radio promotion lasting well into 2001.

Jeff Jimenez, associate buyer of

jazz, classical, and new age for the
Musicland Group, says that his com-
pany “was the first to come to the
table to break Patricia out nationally.”
He anticipates aggressive price and
positioning for “Nightclub” in the 240
Musicland Group stores targeted to
jazz listeners. “This is more of a main-

stream record for Patricia, but it still
has the unique aura that she puts out
and should bring her a step closer to
being a household name,” he says.
Jimenez is confident that “Nightclub”
will be a vital part of the Musicland
Group’s November jazz promotions.

Blue Note will service “Nightelub”
to college and triple-A radio as well as
jazz radio outlets. No single track will
be targeted specifically for radio, but
Jimenez and Shapiro point to Barber's
cover of the Burt Bacharach/Hal David
song “Alfie” as an airplay contender.

Print advertising for “Nightclub” will
include several publications targeting
the gay and lesbian market in order to
reach an audience that has strongly sup-
ported Barber in the past.

Barber says that “Nightelub” is ded-
icated to both her late-night fans and to
her mother, who has wanted her to
record a standards album for many
vears. “I resisted doing this album,” Bar-
ber explains. “I made my mom wait for
this record, so I dedicate it to her.”
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Artists & Music

aquirrel Nut Zippers Unleash ‘Bediam’

Samba, Mariachi L‘ontrlhute To The Fun On Mammoth Set

BY ERIC AIESE
NEW YORK—Jim “Jimbo” Mathus,
vocalist, guitarist, founder, and ring-
master of the Squirrel Nut Zippers,
was introduced to music as a child,
learning it as a family pastime, not a
business. Despite the millions of al-
bums sold with the Zippers, this fun
spirit pervades the Chapel Hill, N.C.,
collective’s fourth studio set on Mam-
moth, “Bedlam Ballroom,” due Oct. 17.

“I wanted a record that was fun
and easy to listen to,” says Mathus.

Since the release of the Zippers'
first album, 1995’s “The Inevitable,”
the group’s repertoire has grown to
reflect a wider range of influences.
That first set featured an anachro-
nistic collection of ’20s and ’30s jazz-
influenced songs. But the Zippers do
not consider their music swing des-
pite the follow-up “Hot,” featuring the
1997 No. 13 Modern Rock Tracks hit
“Hell,” which coincided with the neo-
swing movement of the late *90s.
Instead, as that album’s title sug-
gests, they describe their style as
“hot music.”

On “Ballroom,” the group widens
its palette. “Bedbugs,” the leadoff sin-
gle, and several other tunes have the

SQUIRREL NUT ZIPPERS

classic Zippers sound, but the group
explores new styles as well.

“I write music in all genres,” says
Mathus. “I wanted to use some other
influences in our shows and albums, to
keep it fresh for our fans and for us.”

The samba “It All Depends”
brings a Latin jazz feel to the record,
while “Missing Link” sounds like it
could have come from a mariachi
band in a small Mexican village.

On “Do What?” the band pays trib-
ute to the ’60s Stax-Volt hit factory
with a roaring sax, horn licks, and
aggressive rhythm, not to mention an
inside joke. “I was listening to Elvis,
and they kept singing ‘doo-wop,” and
I thought ‘Do What? would be funny,”
explains Mathus.

ainging/Songwriting Sisters
The Pierces Make Epic Debut

NEW YORK—1In these days of man-
ufactured pop acts, organic singer/
songwriters that also have commer-
cial viability are a rare find.

Epic act the Pierces—sisters Alli-
son and Catherine—go against the
odds, writing and performing the 13
tracks on their eponymous debut, due
Sept. 26. Plus, they combine a folk/
rock feel with an image that rivals
any of pop’s young stars.

“Their songs
are beautiful, but
they are too. It’s
a great combina-
tion,” says Chris
Poppe, VP of
marketing for
the label.

usually about what’s going on, more
universally, not a specific heart-
break.”

After enrolling at Auburn (Ala.)
University, the Pierces continued per-
forming. “We’d always sang for fun,
but we started singing at church and
at weddings,” says Allison. “Then
people would ask us to sing for big
events. It was always for fun, but we
had a lot of experience.”

Asthe sisters’
reputation grew,
their gigs got
bigger, leading
them to open for
Emmylou Har-
ris, David Wil-
cox, and Sister

The sisters Hazel  when
returned to their those acts played
hometown of Alabama.
Birmingham, THE PIERCES The Pierces
Ala., after both are wrapping up

grew tired of their former lives in bal-
let. They had sung as a hobby since
childhood and began performing at
local coffeehouses. Building a follow-
ing around town, they performed cov-
ers as well as their own songs.

“I knew there were songs in me
that needed to come out. And when I
picked up the guitar, they came out,”
says Allison, who plays guitar while
both she and Catherine sing. The
songs on the album were written by
the sisters individually, except for two
they penned together.

“My songs are more specifically
personal, what’s happened to me,”
says Allison, “while Catherine’s are

a dozen New England dates on their
first tour. “Seeing them perform live
was amazing, so we decided to have
them play for different [Sony Music]
branches on the East Coast,” says
Poppe.

Allison says the sisters are getting
back into the swing of performing
live. “We're still nervous, but we both
love it.”

Touring, especially in intimate
venues, is the best way to promote the
act, says Poppe. “They’re real, and we
want this to happen for real. The best
way to do this is to bring them to dif-
ferent markets so people can see
them for real.” ERIC AIESE

The album also features Katharine
Whalen’s jazzy vocals on four tracks,
sounding increasingly more polished
than on past Zippers sets. She rejoins
the group after a solo jaunt, 1999’s
“Katharine Whalen’s Jazz Squad.”

Mathus also took time away from
the group to become a sideman. He
plays rhythm guitar on blues legend
Buddy Guy’s upcoming album.

Back on the homefront, “Ballroom”
introduces several new Zippers to the
ensemble: Tim Smith on alto saxo-

i

Gl S

It’s Their Town. J Records act O-Town recently visited New York as part of an
ongoing promotional tour. The group is set to release its first album later this
year. Pictured, in the back row from left, are O-Town’s Ashley Angel, Trevor
Penick, Jacob Underwood, and Erik Estrada and BMG Entertainment’s Dan
Seifert. In front, from left, are PaineWebber’s Donna Rizor-Longfellow and O-
Town's Dan Miller.

(Continued on page 20)

karth’s 100 Mil. In Sales Earns A Party;
Favorite Broadway Love Songs In Goncert

WHAT A MILESTONE! Capitol Records is
throwing a party Oct. 26 for Garth Brooks,
whose album sales have reached 100 million
units in the U.S., according to the Recording
Industry Assn. of America (RIAA). He’s the
first solo artist in history to do so and is topped
only by the Beatles for total album sales.
Brooks’ top-selling set? 1990’s “No Fences,”
which has sold more than 16 million copies,
according to the RIAA. Three other titles,
“Ropin’ The Wind,” “The
Hits,” and “Double Live,” have

Stewart, and Barry Manilow. The concert is
being sponsored by Target.

“The show will air during PBS’ March pledge
drive, and we see the album coming out around
the same time,” says John Scher, president/
CEO of MEG. “I see this as an ongoing series,
where we keep doing it every year with different
themes.”

While “My Favorite Broadway: The Leading
Ladies” has sold only about 20,000 copies,
according to SoundScan,
Scher says it has sold anoth-

surpassed 10 million copies
each.

The fete, which will be held
at an undisclosed location in
Nashville, is a black-tie affair.
Although the label is being coy
about the evening’s proceed-

er 70,000 units through PBS
and non-SoundScan outlets.

LIVE: Creed and Collective
Soul will kick off a 16-date
tour Sept. 22 in Sacramento,
Calif. Collective Soul will

ings, we imagine there will be
special guests and lots of
music. The invitation-only
event will not be open to the
publie, and there will be no radio promotion con-
tests for winners to be flown in to the shindig,
according to the label.

Brooks has taken the year off to spend it with
his family and think about his career’s future.
No word on when he is expected to announce any
plans.

c H-CH-CHANGES: Bruce Hornsby has
changed management from New York-based Q
Prime to Raleigh, N.C.’s Deep South Entertain-
ment. Headed by Andy Martin, Deep South also
handles SR-71, Bomb 32, and Collapsis. Horns-
by’s new release, a two-disc live album titled
“Here Come The Noisemakers,” will be released
Oct. 24 by RCA. He will then begin working on
a new studio album.

BROADWAY REDUX: Metropolitan Entertain-
ment Group (MEG) will tape its second “My
Favorite Broadway” PBS special Oct. 16 at New
York’s City Center, with an album to follow on
MEG’s Hybrid Records in 2001.

Following 1998’s tremendously successful “My
Favorite Broadway: The Leading Ladies,” this
year’s edition will be “My Favorite Broadway:
The Love Songs.” Hosted by Julie Andrews, as
was 1998’s show, the concert will feature such
top names as Michael Crawford, Linda Eder,
Peter Gallagher, Jennifer Holliday, Rebecca
Luker, Bebe Neuwirth, Marin Mazzie, Adam
Pascal, Chita Rivera, Brent Spiner, Patrick

by Melinda Newman

release its fifth Atlantic
album Oct. 10. The project
includes guest vocals by
Elton John on a track called
“Perfect Day.”

Madison Square Garden’s Paramount Theater
will be the scene of the multicultural “Peace,
Health, And Prosperity” concert on Saturday
(9). The event will close out the United Nations
Millennium Summit, which gathered 188 heads
of state. The Symphony For United Nations
will back a number of artists, including Swiss
drummer Jojo Mayer; gospel singer Ella
Mitchell; Broadway performers Luoyong
Wang, Gilles Chiasson, and Angela Coving-
ton; and British-Korean pianist Richard
Hyung-Ki.

GOOD STUFF: Howie Dorough of Backstreet
Boys will play two solo shows in San Juan, Puer-
to Rico, Wednesday (13) and Buenos Aires,
Argentina, Friday (15) to raise money for the
Caroline Dorough-Cochran Lupus Foundation.
Dorough started the foundation shortly after his
sister died of lupus in 1998. A new Backstreet
Boys album is due in November from Jive

. The Jayhawks, Sixpence None The Richer,
Anointed, Andrea McArdle, and Plus One are
among the acts that will join former President
Carter at a concert Sunday (10) for Habitat for
Humanity at New York’s Lincoln Center. The
evening will celebrate Habitat’s completion of
its 100,000th home . . . Jennifer Holliday and
Steve Vai will receive honorary doctor of music
degrees from the Berklee College of Music Sept.
8. Vai graduated from Berklee in 1979.
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Damita’s Atlantic Debut Positions Gospel Singer For Mainstream Grossover

BY LISA COLLINS

LOS ANGELES—After a year in
the studio, newcomer Damita Had-
don is about to help Atlantic
Records take its much-anticipated
first steps into
the gospel music
arena with her
debut dise,
“Damita.”

In a series of
summer show-
cases, Haddon—
who will be mar-
keted solely by
her first
name—is already collecting acco-
lades with electric performances
that have drawn fond comparisons
to Tina Turner. But this fall,
Atlantic will shift into high gear
in its efforts to catapult this little-
known (but highly regarded with-
in tight-knit industry cireles)
gospel talent to mainstream star-
dom, with an album due Sept. 26.

Mark Lusk, VP of marketing
for the label’s Christian division,
says, “We totally believe in Dami-
ta at [the] superstar level. She’s
one of our top priorities this fall.”

Atlantic has good reason to
believe that Damita is a strong
commercial bet. The vocal dynamo
has previously sung backup for
Aretha Franklin, and she earned
standing ovations while touring
nationally in the gospel stage pro-
duction “Mama Don’t.” She cut
her professional teeth in Adora-
tion N’ Prayze, a group that gar-
nered attention with its 1991
album, “Time Is Running Out.”

Her high-profile marriage to
rising gospel star/producer
Deitrick Haddon hasn’t hurt,
either. She provided vocals for
“Hold On To Your Faith,” a break-
out hit for him in 1997. The pair
penned “The Wedding Song” for
her album.

That track will serve as the
first single from “Damita,” and it
will benefit from a joint venture
between Atlantic and Bride mag-
azine that will begin with a pro-
motional tour starting Sept. 10.
The seeds of the alliance between
the two companies were sown
when Haddon performed “The
Wedding Song” at the publica-
tion’s Will You Marry Me Day pro-
motion on Valentine’s Day.

Bride magazine publisher Nina
Lawrence reports, “We're thrilled
to feature Damita at our Brides
on Location shows this fall, mark-
ing the first time ever we’ve had
an artist perform on tour in all
nine cities that Brides on Location
will visit. Naturally, Damita’s sin-
gle couldn’t be a more appropriate
soundtrack for the 20,000 engaged
women and their guests who

DAMITA

cases. Most importantly, we’ll
have her performing for a lot of
consumers.”

The main thrust of the label’s
mainstream marketing campaign
begins in January. In the mean-
time, another cut, “Won’t Be
Afraid,” will ship to radio Aug. 28,
and Atlantic is pulling together an
aggressive rollout inclusive of
mainstream, Christian, and
gospel retail.

Says Lusk, “We're also doing a
lot of viral marketing, where we
go into Web sites that have con-
sumers that would be prime con-
sumers—both gospel and urban
music listeners—and inform
them, via chat rooms, of Damita’s
release. Stickers are being given
out at concerts that play up her
Web site [damitaonline.com],
which is continually updated and
includes snippets of the album.”

Atlantie and Bride magazine
execs are not the only ones tout-
ing Damita. Famed producer Arif
Mardin, who helmed “The Wed-
ding Song,” says, “I've been
blessed in my career to have
worked with great singers. [Co-
producer] Joe Mardin and I think
that Damita is one of them.”

That sentiment is echoed by
Ryan Glover of production team
Noontime Music. “It impresses me

that she will introduce people to
her sound and style who don't lis-
ten to gospel or Christian music
at all,” he says. “Working with
Damita gave Noontime different
ground to conquer, and we were
truly appreciative of the opportu-
nity to work with someone that is
conquering new ground as well.”
Damita was signed to the label
in June 1999 by Atlantic Records
(Continued on page 21)
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attend the nation’s only upscale
bridal tour annually.”

Lusk reports that the Bride
magazine promotion is a catalyst
that the label is working around.
“We’ll be going into each market
beforehand and talking with
radio, retail, and coordinating
both performances and key show-
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SQUIRREL NUT ZIPPERS UNLEASH ‘BEDLAM’

(Continued from page 18)

phone, David Wright on trombone,
and Reese Gray on piano.

“I'm very happy with the band,”
says Mathus. “I'm optimistic about
what we can do.”

Equally enthusiastic is Mammoth
director of marketing Billy Maupin.
“We're excited to have them back out
in the public eye,” he says.

The Zippers’ last studio sets. 1996’s
“Hot™ and "95’s 'Perennial Favorites,”
were certified platinum and gold,
respectively, by the Recording Indus-
try Assn. of America. Even the
group’s '98 holiday set, “Christmas
Caravan,” has sold 230,000 copies,
according to SoundSean.

“They’ve done really well for us in
the past. I'm sure there will be a lot of
interest for this one,” sayvs Ken
Thurheimer, store manager for

Chapel Hill's Schoolkids Records.

The past albums appealed to a
broad demographic, says Maupin. At
shows, young and old people would be
dancing together, a juxtaposition that
pleases Mathus.

“I enjoy myself a lot more when
there’s more than one kind of person
in a big erowd,” Mathus says. “If it’s
Jjust one kind, it’s just not as much fun.
I like when you get the skinheads all
the way to the grandmas—that’s
interesting to me.”

However, marketing an album to
such a wide audience calls for special
promotional techniques. The first sin-
gle, “Bedbugs,” is shipped to college
radio Sept. 11 and to triple-A and mod-
ernrock Sept. 2. After the initial push
at these formats, however, Mammoth
plans to approach specific markets to

‘I write music in all
genres. I wanted to
use some other
influences in our
shows and albums,
to keep it fresh for
our fans and for

b4

us

- JIM JIMBO’ MATHUS -

work the single at top 40 and AC.
Mammoth also plans to harness
the power of the Internet for the Zip-
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pers. The label has hooked up with
MusicPak.com, a company that adds
a proprietary funetion to MP3 files,
making them neither sharable nor
playable without the companyv’s
secure playver. Its .mpk format can
include additional information, such
as cover art and tour plans, and
unlike other watermarking tech-
nologies, it does not change the
sound. The player can also distribute
coupons to consumers, allowing
labels to partner with retailers.
Maupin sees MusicPak as a help-
ful tool for promotion. “It's a great
way for people to hear new music.”
As an added value, the CD version
of “Ballroom” features the video for
“Ghost Of Stephen Foster,” a track
from “Perennial Favorites.” The clip
was created by Matthew Nastuck
and Raymond Persi, two animators
from television's “The Simpsons.” It
was recently named hest animated
short film at the Toronto Film Festi-

val and will be available exclusively
on the enhanced disc.

Following the tradition of past
releases, “Ballroom™ will also sport
special packaging. The initial run of
the album will include a limited-edi-
tion six-panel Digipak case with lent-
icular animated cover.

Perhaps the biggest launch for
“Ballroom” will come just before the
release, at Mathus' Hopson Musie
Festival at the Shack-Up Inn, an old
plantation commissary in Clarksdale,
Miss.

“We want to bring some people
down there to show what Clarks-
dale’s all about—hospitality. food,
great music, and all-night parties out
in the cotton pateh,” says Mathus of
the weekend of free shows, set for
Oct. 13-14.

After all, Mathus says, “music is
there for people to share and make
people dance and be happy: That’s the
basic underlying motive of music.”

amusement
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Gross Attendance
Capacity Promoter

ARTIST(S) Venue Datels) Ticket Price(s)
TINA TURNER Valle Hovin Stadium ~ Aug. 6 $1.362,448 30.604 Gunnar Eide.
Oslo {12,188.596 kroner}  seliout Ma
$44.51
{
UP IN SMOKE TOUR: Fiddler's Green Aug 20 $1,217.184 30,788 Dream Team Tours }
DR. DRE. SNOOP DOGG. Amphitheatre $45/435 33412 House of €
EMINEM, WARREN G, TQ, Englewood. w0 shows Concerts
EASTSIDAZ
TIM MCGRAW & FAITH Gund Arena Sept. 1 $1,000,046 18,810
HILL. CLARK FAMILY Cleveland $59.50/$49.50/ seliout
EXPERIENCE $29.50 Setki
| 0ds
. 1 il
WIDESPREAD PANIC, KARL River Run Resort Aug. 1 $996,405 29,094 ck Morris
DENSON'S TINY UNIVERSE. Keystone. Colo $37.50/832.50 31.150 Bill Gra
DIRTY DOZEN BRASS BAND two shows ham Presents/SFX
| Great Knight Prads
i 1
UP IN SMOKE TOUR: America West Arena,  Aug.9-10 | $832,355 21,882 ]
DR. DRE, SNOOP DOGG, Phoenix $45/830 28.690 dio up
EMINEM, WARREN G. TQ, two shows
EASTSIDAZ
1 | | |
THE WHO, UNAMERICAN Pepsi Center Aug. 24 [ $166,179 10,451 ] I ‘
| Oenver $128.50/838.50 11,153 ts
{ B
| Presents/TNA/SFX ‘
| | | |
TIM MCGRAW & FAITH Mellon Arena Sept. 2 $151,46% 15,641 SFX Touring/PACE/ ‘
HILL, CLARK FAMILY Pittsburgh $59.50/849.50/ seltout Are
EXPERIENCE $29.50
| |
- - | |
DIXIE CHICKS, Freedom Hall Aug 17 $629.952 15974 | Kentucky State Fair
RICKY SKAGGS Coliseum $36/344 sellout
Louisviile. Ky.
1
TIM MCGRAW & FAITH Van Andel Arena Sept. 3 $629,036 12,120 urin
HILL, WARREN BROTHERS Grand Rapids. Mich $61/$51/$31 seflout or, Belkin P
|
UP IN SMOKE TOUR: Lakewood Aug. 4 $595,650 17,802 House of Blues
| DR. DRE, SNOOP DOGEG, Amphitheatre $45/830 18,954
EMINEM, WARREN G. TQ. Atlanta
EASTSIDAZ

S| |

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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i

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET g
- - SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY soundscan® 5 .
ouw | Hu | ARTIST TITLE | 25
s % £ | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I I I “ =
—=smll NO. 1 B
CREED A* MY OWN PRISON
1 1 WIND-UP 13049 (11.98/17.98) (B 33 weeksatNo. 3 | 153
BOB MARLEY AND THE WAILERS & LEGEND
2 2| TUFF GONG/ISLAND 8462 10/IDJMG (12.98/18.98) - 585
DIXIE CHICKS A! WIDE OPEN SPACES
3 3 | MONUMENT 68195/SONY (NASHVILLE) (10.98 EQ/17.98) 136
METALLICA ¢ METALLICA
4 4 ELEKTRA 61113%/EEG (11.98/17.98) 473
'N SYNC ¢’ 'N SYNC
5 5 RCA 67613 (11.98/18.98) 128
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
6 6 | CAPITOL 30334* (10.98/15.98) o 306
PINK FLOYD ¢'° DARK SIDE OF THE MOON
1 7 CAPITOL 46001* (10.98/17.98) 1224
DEF LEPPARD A’ VAULT — GREATEST HITS 1980-1995
8 9 MERCURY 5287 18/IDJMG (10.98/17.98) 200
PEARL JAM ¢! TEN
9 12 | EPIC 47857* (10.98 EQ/17.98) 265
ANDREA BOCELLI A® ROMANZA
10 11 | PHILIPS 539207 (12.98/18.98) 144
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
11 10| WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 68
BACKSTREET BOYS " BACKSTREET BOYS
12 18 | JIVE 41589 (11.98/17.98) 160
LENNY KRAVITZ A? G
13 15 | VIRGIN 47758 (12.98/17.98) 121
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
14 | 17 | MCA325633*(12.98/18.98) ] 481
MATCHBOX 20 ¢! YOURSELF OR SOMEONE LIKE YOU
15 16 | LAVAATLANTIC 92721%/AG (10.98/17.98) ER 183
BEASTIE BOYS A® LICENSED TO ILL
16 8 DEF JAM 527351/IDJMG (6.98/11.98) 440
ELTON JOHN &'© GREATEST HITS
A7 | 19 | ROCKETASLAND 512532/IDIMG (6.98/11.98) 465
CREEDENCE CLEARWATER REVIVALA'  CHRONICLE THE 20 GREATEST HITS
18 | 22 | FANTASY 2*(12.98/17.98) 360
JAMES TAYLOR &' GREATEST HITS
13 25 | WARNER BROS. 3113 (7.98/11.98) 512
AC/DC &'© BACK IN BLACK
20 23 | EASTWEST 92418/EEG (11.98/17.98) 321
STYX @ GREATEST HITS
21 13 | A&M 540387/INTERSCOPE (10.98/17.98) 45
CAROLE KING ¢° TAPESTRY
2 14 | EPIC 65850 (5.98 EY/11.98) 435
TIM MCGRAW A’ EVERYWHERE
23 29 | CURB 77886 (10.98/16.98) 169
TOM PETTY AND THE HEARTBREAKERS A¢ GREATEST HITS
24 31 MCA 110813 (12.98/18.98) 334
DAVE MATTHEWS BAND A CRASH
25 20 | RCA 66904 (11.98/17.98) 224
QUEEN A GREATEST HITS
26 | 26 | HOLLYWOOD 161265 (11.98/17.98) . 374
BON JOVI A* CROSS ROAD
/i 24 | MERCURY 526013/IDJMG (10.98/17.98) 62
ABBA A’ GOLD
28 37 | POLYDOR 517007/UNIVERSAL (12.98/18.98} 178
AC/DC A? LIVE
23 32 EASTWEST 92215/EEG (11.98/17.98) 129
SUBLIME A® SUBLIME
30 | 30 | GASOLINEALLEY 111413/MCA(1198/17.98) | 205 |
FAITH HILL A* FAITH
31 | 45 | WARNER BROS. (NASHVILLE) 46790/WRN (10.98/16.98) - 117
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
32 33 | ARISTA NASHVILLE 18852/RLG (10.98/16.98) 131
WEEZER A® WEEZER
33 38 | DGC 24629/INTERSCOPE (10.98/11.98) 79
ERIC CLAPTON A’ TIME PIECES — THE BEST OF ERIC CLAPTON
34 21 POLYDOR BOOO14/UNIVERSAL (6.98/11.98) 322
MADONNA A° THE IMMACULATE COLLECTION
35 | 43 | SIRE 26440*/WARNER BROS. (13.98/18.98) 314
BON JOVI &'? SLIPPERY WHEN WET
36 27 | MERCURY 830264/IDJMG (7.98 EQ/11.98) 60
VAN MORRISON A° THE BEST OF VAN MORRISON
37 | 39 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 483
METALLICA A’ ...AND JUSTICE FOR ALL
38 40 ELEKTRA 60812/EEG (11.98/17.98) 539
MILES DAVIS A KIND OF BLUE
39 | 49 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) | 8
DAVE MATTHEWS BAND A® BEFORE THESE CROWDED STREETS
40 35 | RCA67660*(11.98/17.98) 102
DMX A’ IT'S DARK AND HELL IS HOT
41 41 RUFF RYDERS/DEF JAM 558227*/IDJMG (12.98/18.98) 118
AL GREEN A GREATEST HITS
42 44 HI/THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 111
1O DEE MESSINA A’ I'M ALRIGHT
43 | 34 | CURB 77904 (10.98/16.98) 129
BOSTON &'© BOSTON
| 44 | — | COLUMBIA34188(10.98 E0/16.98) 28
FLEETWOOD MAC A® GREATEST HITS
45 - WARNER BROS. 25801 (10.98/17.98) 411
METALLICA A°® MASTER OF PUPPETS
46 47 | ELEKTRA 60439/EEG (11.98/17.98) 484
MEAT LOAF ¢ BAT OUT OF HELL
47 42 | CLEVELAND INT'L 34974*/EPIC (7.98 EQ/11.98) 231
JOHN MELLENCAMP A  THE BEST THAT | COULD DO 1978 - 1988
48 | 48 | MERCURY 536738/IDIMG (11.98/17.98) 8
DIANA KRALL @ LOVE SCENES
43 — | IMPULSEYGRP 050233/VG {10.98/16.98) 10
BEE GEES A° BEE GEES GREATEST
50 36 | POLYDOR 80007 1/UNIVERSAL (13.98/22.98) 80

Catalog albums are 2-year-oid titles thal have fallen betow No. 100 on The Billboard 200 or reissues of older atbums. Total Chart
Weeks coiumn reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. @ Recording Indus-
try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certitication for net shipmeni of
1 million units (Platinum). € RIAA certification for net shipment of 10 miltion units (Diamond) Numeral following Platinum or Dia
mond symbol indicates album’s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units {Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and cD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. S indicates past or present Heatseeker title.

@ 2000, Bitlboard/BPI Cornmunications, and SoundScan, tnc.
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Platinum Thongs. The production and songwriting team of Tim Kelly and Bob Robinson was recently presented with a
muilti-platinum plaque by DreamWorks Music Publishing for “Thong Song,” the smash they wrote and produced with Def
Jam artist Sisqd. The duo has penned hits for Boyz Il Men, TLC, and Monica, among others. They are currently working with
Def Jam newcomer Case on his debut album. Pictured, from left, are Robert White, creative director, DreamWorks Music;
Ron Handler, A&R executive, DreamWorks Music/Records; Kelly; Robinson; and Chuck Kaye, head of DreamWorks Music.

DAMITA

(Continued from page 19)

A&R VP Craig Kallman, who
believed she could be an artist
who would satisfy both markets
without compromising her cre-
ative perspective.

Toya Beasley, PD at WRKS
New York, agrees, saying, “She
knows how to work the stage and
has a look that can be marketed to
the mainstream. I'm always look-
ing for gospel songs that fit in the
mix, and she definitely has a
sound for mainstream radio.”

The truth is that the Detroit na-
tive, who grew up singing in the
church with her twin sister, Mar-
garita, doesn’t consider herself to

‘If we want the kids
to turn off to all
the negative music,
we’ve got to give
them something
jJust as good’

- DAMITA -

be a strictly gospel artist.

“I’'m not saying I don’t want to
be a gospel artist, but I don’t want
to be limited,” she explains. “A lot
of times we preach Jesus, but we
have to show people by our
lifestyle. This album is about
touching people with real experi-
ences. ‘Won’t Be Afraid’ deals
with coming out of the fear that
holds people captive in abusive
relationships. Then I have a lot of
spiritual love songs—Ilike ‘The
Wedding Song.” If people say,
‘That’s not gospel,” they’re right.
It’s a love song.”

She continues, “The kids need
to hear things compatible to Mary
J. Blige and R. Kelly. If we want
them to turn off to R&B and all
the negative music, then we’ve got
to give them something just as
good—with the hip-hop beats but
with the anointing and the mes-
sage. That’s my goal.”

The biggest challenge of this
project, concludes Demetrus
Alexander, VP of artist relations
for Atlantic Christian, “is not to
have her music confined by the
classification of gospel but to have
retail and radio and press treat
the music like music and let it rise
to its own level.”
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broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

Broadband Taient Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promote your music to labels and fans online, ali day, every day, worldwide. And with the
expanded Broadband Talent Net store, you can sell your music online. Applying is easy.

For more information, visit www.broadbandtalentnet.com/membership

Top 10 Favorite Artist Picks

. August 25, 2000

The Most Popular New Talent On Broadband Talent Net

The Most Listened-to New Tracks On Broadband Talent Net

# Artist Genre Weeks On
1 Barely Heroes Rock, Alternative 2
2 Robert Reilly Pop, Rock 2
3 Reckless Kelly Alternative, Country 12
4 Alexz Johnson Pop 5
5 51 Peg Alternative, Industrial 11
6 Aztek Trip Rock, Alternative 9
7 Domestic Problems Rock, Acoustic 7
8 Adam & Eve Pop 1
9 Groovy Times In Babylon Pop, Rock 4
10 Trent Summar Country 3

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

Radio Play Favorite Song Requests

August 25, 2000

# Composition, Artist Genre Weeks On
1 Baby, 3 Series R'n B, Hip Hop 7
2 Fight, Drone-Elite Alternative, Rock 18
3 Walton Love, Reckless Kelly Alternative, Country 6
4 Here | Go, Isis (E-sis) R'n B, Hip Hop 7
5 Dream About You, Alexz Johnson Pop 7
6 Too Phat Baby (featuring Ruffedge), Too Phat  Hip Hop,R'n B 1
7 The Wave, Julie Frost Pop, Rock 1
8 Another Day, Kasai R'n B, Jazz 1
9 Apology, 51 Peg Alternative, Industrial 13
10 | Know, Sidecar Rock, Pop 28

Weekly Radio Play rankings are based on audio access requested by the site's registered and unregistered online audience
for any composition featured on the site.

lew Talent Spotlight

The Most Outstanding And Available Acts On Broadband Talent Net

BARELY HEROES

Currently #1 on the Broadband Talent Top10, alternative rock band Barely Heroes have found
something that many other bands search for but never find; A unique sound that has never
been heard. The band busts out a hard rock sound that's both fresh and fantastic. With
hometowns ranging from South Carolina, Switzerland, Texas, and Indiana, Barely Heroes
have come a long way to converge in Nashville, Tennessee. They've been together for 2 years,
and have just released their debut CD "Feed The Monster.” This music has energy and soul
that's much like nature's cycle - it has been molded and shaped into something bright and
alive. It will evolve and be passed down, just the way Rock & Roll evolution has been doing
for decades. "I've always felt it would be the best thing in the world for someone out there
to know how | feel” says Barely Hero Matt Huber, "and this music is the tool we use to do that!"

Deals sought:
Booking Agent, Distribution

From
Nashville, TN

Genre
Rock, Alternative, Pop

For further artist details log on to www.broadbandtalentnet.com/barelyheroes

For details about these and other up and coming artists visit our website at

Sponsored by é%

ASCAP

www.broadbandtalentnet.com

info@broadbandtalent.com
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‘Heaven Knows’
How To Make Film
About Songwriting

BY MICHAEL PAOLETTA

NEW YORK—When a Hollywood
film captures the creative process of
songwriting, it often appears as an
easy task, resulting in a hit record. But
those in the trenches know better:
Songwriting isn’t always effortless,
and hits don’t happen every day.

Such realities form the foundation
of the Jan Ross-directed “Heaven
Knows,” a 30-
minute documen-
tary-style film
that will officially
premiere at the
Woodstock Film
Festival (Sept.
21-24) in Wood-
stock, N.Y.

The film re-
ceived its first screening last June at
the Tribeca Film Festival in New
York.

“I was always interested in captur-
ing the real creative process of writing
a song,” says Carol Kaye, founder of
New York-based management/public-
relations firm Kayos Productions, which
oversees the careers of Ricky Byrd and
Frank Carillo, the two singers/song-
writers spotlighted in “Heaven Knows.”

“There’s more to writing a song
than what the public sees in a film like
‘Grace Of My Heart,” ” Kaye adds.

“Contrary to what people think, all
hit songs aren’t written in 15 min-
utes,” offers Byrd. “You sit down to
this empty piece of paper.”

Kaye says she met Ross at a Song-
writers Hall of Fame showcase in
New York. “Ricky performed two
songs that night, and afterward Jan
inquired about using both songs in a
film he was working on,” she recalls.

Shortly thereafter, Kuye told Ross
about her film idea. “He had his film
crew follow Ricky and Frank around
for one weekend,” she says.

Says Carillo, “At first, it was unnerv-
ing having these camera guys follow-
ing us everywhere. After a while,
they became like fixtures and we
were able to relax and be ourselves.”

The film features such Byrd/Car-
illo compositions as “Man In Love”
and “If You Don't.” Byrd’s and Caril-
lo’s songs are published by Little
Ricky Music (ASCAP) and Rude
Tango Music (ASCAP), respectively.

The Woodstock Film Festival’s co-
founder/festival director Meira
Blaustein finds “Heaven Knows” a
“oreat film that talks about the cre-
ative process between two musicians.
As soon as I saw it, I knew it had to
be included in the festival.”

Immediately following the film’s
premiere at the Zoyous Lake club
will be a live performance by Byrd
and Carillo.

“I’m still surprised by the end
result of this film,” acknowledges
Kaye. “It could’ve been a complete
failure if Jan wasn’t so passionate
about music and film. Jan captured
Ricky and Frank’s humor and talent.
By the end of the film, it’s like you
personally know these two guys.”

BYRD

Continent

UNSIGNED ARTISTS

B VY L AR

THIS IS Jerry Sharell’s big moment.

After spending the last few years striving to conecoct the per-
fect batch of pop tunes, the Los Angeles singer/tunesmith is ready
to share his music—and he’s gunning for the biggest possible audi-
ence. By his own extremely apt deseription, he’s a hybrid of “Rob-
bie Williams, Edwin McCain—a solo Vertical Horizon. There's
still a hole in the market for [that kind of artist].”

And Sharell is ripe to be the dude to fill that hole. Simply put,
he’s got it all: A highly videogenic
image; a strong, radio-friendly voice;
and hook-happy tunes that linger in
the mind long after an initial listen.

Apparently, we're not alone in this
assessment. Sharell has already been
tapped for a publishing deal with
Quiney Jones Music, and the famed
Stiletto Management is representing
him. Pretty impressive, eh?

Sharell is currently shopping an
album’s worth of material, much of
which sounds ready for release—bar-
ring a studio tweak or two. Among
the stronger cuts on his demo is “I
Won't Walk Away,” a defiant, ultimately empowering rocker that
the singer says tells “the tale of my trying to get signed.” Although
it carries a notable personal context, the lyrics are shaped so that
it’s easily interpreted as an urgent love song.

Also of particular note is the guitar-laden ballad “All I Do,” a
personal favorite of ours that crackles with a chorus that demands
play on top 40 radio.

Trivia buffs will recall that Sharell first came into prominence
a number of years ago via the
MGM/Disney series “Kids
Incorporated,” having shared
screen time with members of
Wild Orchid, Shanice Wil-
son, and Jennifer Love
Hewitt. The material on this
demo does a fine job of
extracting Sharell from the
kiddie niche and presenting
him as an adult rocker with
undeniable youth appeal.
Keep an eye on this one.
We're betting he’s going to be
part of the next wave at top
40 radio.

For further information,
contact Garry Kief at Stilet-
to, 310-957-5757, or via E-
mail, gkief@stiletto-vox.com.

SHARELL

The material on
this demo does a
fine job of
extracting Sharell
from the kiddie
niche and
presenting him as
an adult rocker
with undeniable
youth appeal

BEATS ’N PIECES: Raven is « rare artist in R&B. She has the
technical chops to match the attitude needed to make a jam bounce.
For proof, investigate her solid, self-made dise, “The Voice Of
Magic,” a collection that brazenly combines the sass of Mary J.
Blige with the quirky edge of Macy Gray and the jazzy sophisti-
cation of Teena Marie. There’s an unapologetic vibe of maturity
wafting throughout the set, which limits its kid appeal. While that
might be a negative to some, it is a big plus to adults starved for
someone new and fresh to embrace. Raven’s voice is truly some-
thing to behold. For additional information, E-mail the artist,
raven(@ musicyouchoose.com.

Our weakness for coffeehouse folkies has been well-document-
ed in this column, and Mary Coppin is yet another fine strummer
worth considering. On her disec “A Room Up For Rent,” she dis-
plays ample humor to go with the requisite confessionals. Wisely,
producer James Donnellan keeps the arrangements sparse and
focused on Coppin’s earthy voice and clever lyrics. The yearning
set opener, “Would You, Could You,” and the spirited “This Time”
are particularly engaging. For more details, call 909-789-0962, or
visit the artist’s Web site, marycoppin.com.
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c ARR-VING OUT A
NICHE: The Kurt Carr
Singers have been regular
hitmaker's on the Top Gospel
Albums chart. Three of the
act’s previous albums have
been in the chart’s upper

Just Say ‘Ya.” World beat
artist Khadja Nin returns
with the album “Ya,” due
Oct. 17 on Mondo Melo-
dia/Ark 21 Records. She
says, “It was the first time
we recorded in a mobile
studio, and it was fantas-
tic. It was just like being at
home. This album is a
résumé of the last 20
years of my life.” The
artist, who was born and
raised in the African coun-
try of Burundi, plans a U.S
tour sometime next year.

regions: 1997’s “No Else”
(No. 8), 1991’s “Together”

| Oscar

The Kurt Carr Singers’
new album, “Awesome Won-
der;” is set for release Sept.
19 on Gospo Centric
Records. Carr wrote almost
all of the songs on the album.
“T want to minister to the
needs of people and not just
to their emotions or to their
ears,” he says. “I want the
music to sound good and to
make them feel good. But all
that is pointless if we aren’t
doing something to touch the
spirit.”

Russ’ ‘Time." “Words In
Time" is the solo album debut
from Russ Lee, former lead
singer of contemporary Christ-
ian group NewSong. Lee says
of the album (due Sept. 26 on
Sparrow Records), “I've tried
to capture my favorite pop
musical styles and marry them
to the timeless message of
hope.”

REGIONAL HEATSEEKERS NO.1s

MOUNTAIN I i
Mudvayne, L.D. 50

~ NORTHEAST

Dar Williams, The Green World

POPULAIRUPIRISIIN G S.

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

(Nine Inch Nails, Smash-
ing Pumpkins) and Adam
Kasper (Foo Fighters). The
Jacksonville, Fla.-based Cold
was recently on the Tattoo
the Earth tour, and more
Cold tour dates are expected
before the end of the vear.
Meanwhile, the album’s first
single, “Just Got Wicked,”
has been serviced to rock
radio.

ILL’S ARRIVAL:
Funs of last year’s
] MTV program “The

Cut” (an unsigned

—

LOPEZ’S ‘FIRE ﬂ

est album, “Arman-
do’s I'ire” (Narada
World), features
his style of Latin
jazz fusion. Lopez
has been touring
behind the album,
which includes first

EAST NORTH CENTRAL
Mudvayne, L.D. 50

L T

WEST NORTH CENTRAL

MIDDLE ATLANTIC
Louie DeVito, N.Y.C. Underground Party 2

talent contest) may
remember hip-hop
act 111 Harmonics.
The  Columbus,
—  Ohio-based duo

1 appeared on the
show and were

| SoulDecision, No One Does If Better

/ S

single “Frontiers.”
Upcoming tour

PACIFIC
David Gray, White Ladder

dates include Oct.
16 in Alto, N.M_;
Nov. 3 in Memphis,
and Nov. 4 in
Durham, N.C.

0 UT IN THE COLD:
Heavy rock band Cold has
been touring in advance of
the release of its second
Flip/Geffen Records album,
“13 Ways To Bleed On
Stage.” The album, set for

SOUTH CENTRAL
Big Moe, City Of Syrup
= e

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

MIDDLE ATLANTIC
Louie DeVito N.Y.C. Underground Party 2
Major Figgas Figgas 4 Life
Buju Banton Unchatned Spirit
Dar Williams The Green World
Nina Gordon Tonight And The Rest Of My Life
SoulDecision No One Does It Better
Morcheeba Fragments Of Freedom

WEST NORTH CENTRAL

. SoulDecision No One Does It Better 1.
Mudvayne L.D. 50 2.
. The Union Underground ...An Education In Rebellion 3.
Rascal Flatts Rascal Flatts 4.
Nickelback The State 5.
Nina Gordon Tonight And The Rest Of My Life | 6.
. Keith Urban Keith Urban 7.

8.

9.

SomNomrwN -

‘3_!

SOUTH ATLANTIC
Arjona Ricardo, Galeria Caribe |

among its top 10
1\ finalists. Il Har-
monics has since
signed a record deal
with EMI-distrib-
uted Uprok Rec-
ords, which will
release the act’s
album, “An Octave
Above The Original,” Sept.
26. The album has been sent
to R&B and college radio.

c HARLOTTE’S WEB:
Annapolis, Md.-based mod-
ern rock band Good Char-
lotte is off to a promising

Eve 6. Good Charlotte’s self-
titled debut album, due Sept.
26 on Daylight/Epic Rec-
ords, features first single
“Little Things,” which has

Over The Moon. Former
Lonestar singer/bassist
John Rich is getting atten-
tion for “I Pray For You,”
the first single from his
debut solo album, “Under-
neath The Same Moon,”
due Oct. 10 on BNA
Records. The song is No.
57 this issue on the Hot
Country Singles & Tracks
chart. Rich was recently
named by People maga-
zine as one of America’s
100 most eligible bache-
lors. He admits that “70%-
80% of my records are
going to be bought by
women.”

gotten early airplay on mod-
ern rock stations WHFS

(No. 11), and 1995’s “Serious  release Tuesday (12), was UL S L e T e start, having toured recent- Washington, D.C., and
About It” (No. 21). produced by Chris Vrenna [10. Static-X wisconsin Deatn Trip 10. Donnie McClurkin Live {n London And More.. ly with Lit, Goldfinger, and WPLY Philadelphia.
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Reviews & Previews
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EDITED BY MIGHAEL PAOLETTA
R TR,

ROKIA TRAORE

Wanita

PRODUCER: Label Bieu

Indigo/Harmonia Mundi LBLC 2574

J2 Featured in Music to My Ears, Bill-
board, July 15.

TAJ MAHAL

The Best Of Taj Mahal

PRODUCERS: David Rubinson, Taj Maha!

REISSUE PRODUCER: Bob Irwin

Columbia/Legacy CK 65856

. J Featured in Music to My Ears, Bill-
board, July 29.

TAJ MAHAL

The Natch'l Blues

PRODUCERS: David Rubinson

RE!SSUE PRODUCER: Bob lrwin

Columbia/Legacy CK 65857

JJ Featured in Music to My Ears, Bill-
board, July 29.

TAJ MAHAL

Taj Mahal

PRODUCER: David Rubinson

REISSUE PRODUCER: Bob Irwin

Columbia/Legacy CK 65858

43 Featured in Music to My Ears, Bill-
board, July 29.

TAJ MAHAL

The Real Thing

PRODUCER: David Rubinson

REISSUE PRODUCER: Bob Irwin

Columbia/Legacy CK 65859

JJ Featured in Music to My Ears, Bill-
board, July 29.

K SPARKS

Balls

PRODUCERS: Ron Mael, Russeil Mael

Lift Off/Oglio Records 89119

Consisting of brothers Ron and Russell
Mael, Sparks has been making some of the
most quirky, refreshing, and original elec-
tronic music of the past three decades. Of
course, back then, electronic music was sim-
ply called synth pop, and later, Euro-disco.
In fact, the duo’s Giorgio Moroder-pro-
duced album “No. 1 In Heaven” remains
along with Donna Summer”’s “I Feel Love”
and Kraftwerk’s “Trans-Europe Express,”
a very influential recording for today’s pop-
electronica music makers (William Orbit
comes to mind). On “Balls,” the Los Ange-
les-residing duo’s 19th studio album, the
Maels continue flexing their musical might.
Tracks like “More Than A Sex Machine,”
“The Calm Before The Storm,” and the
eye-winking title track are just waiting to
be embraced by dancefloors worldwide.
Those in search of wicked orchestral
maneuvers need look no further than the
brilliantly titled “How To Get Your Ass
Kicked” and the historical “Scheherazade,”
which are steeped in, respectively, melun-
cholic and haunting overtones.

R&B/HIP-HOP

pLL COOLJ

G.OAT

PRODUCERS: various

Def Jam 46819

Is LL Cool J cocky? Definitely. Does he

& MUSIC

SPOTLIGHT

B Veresn

BARENAKED LADIES

Maroon

PRODUCER: Don Was

Reprise Records 2-47814

Geek-popsters Barenaked Ladies play
it straight with mixed results in the
slick follow-up to 1998’s “Stunt”—the
album that spawned the ubiquitous
faux hip-hop tune “One Week.” Front
men Steven Page and Ed Robertson,
who built the band’s reputation on
smart-alecky anthems like “Be My
Yoko Ono” and “If Had $1000000,”
move further into more mature song-
writing as they explore everything
from the philosophical (the bittersweet
first single “Pinch Me”) to unabashed
gee-whiz love (the shimmering
“Falling For The First Time” and “Go
Home”). The band still has a bit of
smirkiness in its system—Ilisten to the
bouncing “Never Do Anything,” a sar-
castic look at slacker ambition, and the
overly theatrical “Sell Sell Sell”—but
unfortunately those moments are too
rare here. However, the album’s
biggest weakness may be the fact that
it’s front-loaded. After ripping
through a half-dozen fun and undeni-
ably catchy pop tracks, the band slow-
ly runs out of momentum as it down-
shifts into darker thematic territory
and Page’s crooning. But for fans of
the last album, there are enough win-
ning moments early on to make
“Maroon” a worthy successor.

have reason to he? Absolutely. With eight
albums under his belt, LL is arguably the
best MC to ever touch the mike. With his
latest offering, “G.0.A.T.,” LL attempts

SPOTLIGHT

THE CORRS

In Blue

PRODUCERS: Robert John “Mutt” Lange, the Corrs,
Mitche!l Froom

143/Lava/Atlantic 83352

On the international front, the Corrs
are pop superstars. At this point in
time, the same can’t be said for the
ultra-talented and -photogenic Irish
quartet’s standing in the U.S, where
it’s been unable to break. But with the
release of the act’s third studio set, “In
Blue,” which has topped the pop
charts in 18 countries, that’s about to
change. From the infectious first sin-
gle, the Robert John “Mutt” Lange-
produced “Breathless,” which may
remind some of the Go-Go’s, to the
bright and buoyant “No More Cry,”
the Corrs—who penned/co-penned all

the corrs “

mission. Fans of the band’s two previ-
ous studio albums (“Forgiven, Not
Forgotten” and “Talk On Corners”)
and last year’s international-only live
album (“The Corrs Unplugged”) will,
no doubt, find much to admire and
embrace on this wholly satisfying col-
lection.

to end the argument—and he makes a
pretty good case. Besides the few seduc-
tive verses (“Take It Off” and lead single
“Imagine That”)—prerequisites for his
female fan base—“G.0.A.T.” is a relent-
less lyrical attack on all those who have
opposed him and any willing to take the
challenge. The gritty “Back Where I
Belong” takes listeners on a ride back to
L.Ls roots, but this is no stroll down
memory lane. The MC is getting back to

SPOTLIGHT

TOM TOM CLUB

The Good The Bad And The Funky
PRODUCERS: Chris Frantz, Tina Weymouth
Rykodisc/Tip Top RCD 10603

Has it already been 19 years since the
Tom Tom Club wrecked more than a
few nerves in clubland with such
quirky and funky fare as “Wordy Rap-
pinghood” and “Genius Of Love”? In a
word, yes. In the ensuing years, the
Tom Tom Club—masterminded by
Talking Heads alumni bassist Tina
Weymouth and drummer Chris
Frantz—intluenced a diverse set of
artists, including Ziggy Marley, LL
Cool J, Grandmaster Flash, and Mari-
ah Carey. On this, the Club’s fourth
album, Weymouth, Frantz, and compa-
ny come {1is close to surpassing the
raw energy, vibrant power, and
rhythm-fresh approach of their now-
classic eponymous debut. Intertwining
elements of soul, funk, pop, and reg-
gae, “The Good The Bad And The
Funky” is a nonstop, butt-shakin’
party jam with infectious tracks like
“Who Feelin’ It,” “Happiness Can’t
Buy Money,” “She’s Dangerous,” and
“She’s A Freak.” The band gets extra
points for offering wickedly delicious
covers of two classics: Donna Sum-
mer’s “Love To Love You Baby” and
Lee “Scratch” Perry’s “Soul Fire.” Old
school meets the new school, indeed.

his hip-hop roots with merciless lyrics
and a throaty hook provided by labelmate
Ja Rule. Uncle L also reinvents the
“posse cut” Def Jam-style, as he is joined
by Redman, Method Man, and DMX on
the ferocious “Fuhgidabowdit.” With

FONTELLA BASS

Free

PRODUCER: various

Fuel 2000/Varése Sarabande 302 061 072
Despite notching a No. 1 hit in 1965 with
“Rescue Me,” Fontella Bass is a power-

ful singer who’s never received her
proper due. To help rectify that over-
sight, Fuel 2000 has compiled this 15-
track album gleaned from the Jewel-
Paula vaults. A compelling
representation of Bass’ musical creativi-
ty and political awareness following a

VITAL

two-year, post-“Rescue Me” sojourn in
Paris, this is actually an expanded ver-
sion of Bass’ 1972 Paula album, “Free,”
that also includes four tunes previously
released only as Paula singles. From the
beautifully arranged “To Be Free” to the
emotion-wrought, O.V. Wright-penned
classic “I Want Everyone To Know;,”
with such points in between as “I Need
Love” and “It Sure Is Good,” Bass more
than proves her mettle as an R&B diva
who can throw down with the best of
them. An added bonus: a new version of
“Rescue Me.”

GEORGE THOROGOOD & THE DESTROYERS
Anthology

PRODUCERS: Kevin Flaherty, Bob Hyde

Capitot 72435

Long on attitude and short on diversity,
George Thorogood has carved out his
niche in the rock’n’roll pantheon by
unapologetically and energetically
delivering straight-ahead blues-based
rock. He has seldom veered from that
mission, much to the delight of his
many longtime fans. This two-disc,
remastered set compiled from Thoro-
good’s stints on Rounder, EMI, and
CMC extensively captures Thorogood

REISSUES®

at his sweaty finest as one of rock’s
rowdiest performers. Dating back to
Thorogood’s 1977 breakout, “Madison
Blues,” the set includes such killer cuts
as “One Bourbon, One Scotch, One
Beer,” “I Drink Alone,” and “Bad To

GEORGE

THOROGOOD

« THE PESTROYVERS

o A Jnl/ml’.vw/ = i

The Bone,” as well as lesser-known but
equally enjoyable songs like “Get A
Haircut” and “I Don’t Trust Nobody.”
Simply put, George Thorogood kicks
butt, and nothing outside of one of his
shows could prove it better than

“Anthology.”

SPOTLIGHT

EMMYLOU HARRIS

Red Dirt Girl

PRODUCER: Malcofm Bumn

Nonesuch Records 79616

In 1995, when she collaborated with
Daniel Lanois on the sonically fearless
“Wrecking Ball,” Emmylou Harris
found her own solution for making
country music sound relevant. On her
new set, Harris retains many of
Lanois’ influences (“Wrecking Ball”
engineer/mixer Malcolm Burn pro-
duced “Red Dirt Girl”), but this time
there’s less gimmickry, more sympa-
thy for the words and melodies. Bill-
board Century Award winner Har-
ris—who, with the exception of 1985’s
“Ballad Of Sally Rose,” has written
sparingly throughout her three-
decade-long career—has crafted 11
profound, graceful poems that rank

I

with the best songs she’s ever record-
ed. They are also some of the most
grievous. On “My Baby Needs A
Shepherd,” Harris assumes the point
of view of a mother who has lost her
child; on the title track she mourns a
small-town woman who has lost hope.
On songs that seem nakedly honest,
she explores an addictive romance (“I
Don’t Wanna Talk About It Now”) and
missing the intimacy of a lover
(“Tragedy”). The album opener, “The
Pearl,” however, suggests that pain
can eventually “become the pearl,”
and Harris achieves this transforma-
tion on each track through
unashamedly rich imagery, creative
and unexpected arrangements, and a
voice that grows ever more expressive.

“G.0.A.T.,” LL, who spent much time vis-
iting prisoners on New York’s Rikers
Island prior to its recording, seems to
have regained the fire that was sorely
missing from his previous release, “Phe-
nomenon.”

DANCE

VARIOUS ARTISTS

Latin Travels

PRODUCERS: various

Six Degrees Records 657036 1033

In the mood to be seduced by sounds
from yesterday flirting with beats from
today and tomorrow? If so, don't even
think of ignoring this spicy 10-track set
that seamlessly merges contemporary
electronic culture with ancient tradi-
tions and deep roots. This lounge-ready
set is a fine representation of the vari-
ous rhythms of the world, including
Afvrican, Cuban, Caribbean, and Brazil-
ian. Additionally, it clearly showcases
the dance music community’s major
contributions to the “new wave” of
Latin music. Highlights include St.
Germain’s jazzy “Soul Salsa Soul,”
Senor Coconut’s quirky salsa sensation
“Supertropical,” Garry Hughes’ sinewy
“Viva La Revolution!,” Jazzanova’s
electro-house mix of Men From The

(Continued on next page)
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Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Biltboard, 49 Music Square W., Nashville, TN 37203, Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.);
Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely (gospel); John Diliberto (new age); Philip van Vieck (blues/world); Leila Cobo (Latin).
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Nile's “Watch Them Come,” Restless
Soul’s sublime disco-shaded remix of
Suba’s “Vocé Gosta,” and DJ Git
Hyper’s big beat-fueled restructuring
of Zuco 103’s “Brazilectro.” From
mambo pioneers like Tito Puente to
Latin jazz maestros like Mongo Santa-
maria to progressive funk acts like
Mandrill to the artists featured on
“Latin Travels,” one thing has
remained constant: the club communi-
ty’s unwavering love and support of
Latin sounds.

THE WARREN BROTHERS

King Of Nothing

PRODUCERS: Chris Farren, Brett Warren, Brad Warren
BNA 07863

Brothers Brad and Brett Warren have
existed somewhat on country music’s
fringe, but here and in their first out-
ing they have provided some of the
genre’s more interesting music of late.
They’re a bit more focused this time
out, writing or co-writing nine of the
album’s 11 cuts, and the project seems
to benefit from this. Lead vocalist
Brett possesses a highly accessible,
relaxed, sincere style that effectively
carries the songs across, and Brad
contributes strong harmonies and
effective guitar work throughout.
“Strange” has a live, roadhouse feel,
and “Waiting For The Light To
Change” boasts a memorable melody
and nice lyric. Likely to attract atten-
tion on Music Row is “Superstar,” a
not-so-flattering take on the country
music biz. Perhaps the album’s best
offering is the title cut, a smoky,
regret-tinged ballad punctuated by a
soulful vocal and some excellent
acoustic guitar work. Also included is
“That’s The Beat Of A Heart,” a duet
with Sara Evans, which originally
appeared on the “Where The Heart Is”
soundtrack and has become the broth-
ers’ most successful single to date.
Overall, the Warrens bring plenty to
the party, and their realness would
seem a great fit in a radic format over-
crowded with much slicker fare.

JAZLZ

s CHRISTIAN MCBRIDE BAND

Sci-Fi

PRODUCER: Christian McBride

Verve 543915

A veteran of more than 100 recording
sessions, the 20-something McBride
still finds time to lead his own band,
whose collective chops have been honed
on the road for the past year. That ded-
ication to developing a cohesive group
sound comes to fruition with this
recording, which features seven of the
bassist’s own compositions and several
well-chosen covers. Of note is an inven-
tive take on the Police nugget “Walking
On The Moon,” which finds the bassist
exploring the vast spaciousness
detailed in the song’s lyries. McBride's
love of '70s fusion noticeably rears its
head in his intricate arrangements,
while his passion for straight-ahead
jazz and funk gives the entire affair a
warm, spontaneous feeling. Subtle use
of keyboards and sampled instrumental
loops provide a wholly modern slant,
allowing the music to point toward the
future while it pays homage to the
past.

LATIN

P CHRISTINA AGUILERA

Mi Reflejo

PRODUCER: Rudy Perez

BMG US Latin/RCA Records 69323-24

Like many Latin artists who have
crossed into the English market,
Christina Aguilera’s foray into Spanish
has yielded a mostly mainstream pop

album with Latin inflections. This is to
be expected on a dise that includes six
adaptations of previous Aguilera hits in
English, including “Genio Atrapado”
(Genie in a Bottle). What makes Aguil-
era’s effort commendable is not the
occasional salsa beat or the use of
acoustic guitars now heard in every
album by a Latin artist. Instead, Aguil-
era hreaks rank by virtue of her magnif-
icent voice and by refusing to leave
behind her R&B inflections, which give a
distinet flavor to every song on the disc,
including those that have been specifi-
cally tailored for the Latin market.
Aguilera also displays a faint accent, 4 la
Eydie Gorme, that doesn’t take away
from the musiec. Just how the Latin
music buyer outside the U.S. will react
to all this may well determine Aguilera’s
future steps in the Spanish-language
world, as well as those of other U.S.-
bred artists seeking to go there. But
even the most conservative listener will
enjoy “Si No Te Hubiera Conocido,” a
duet with Luis Fonsi, and the most
breathtaking cover of “Contigo En La
Distancia”—an old holero—heard in
recent memory.

WORLD MUSIC

% MASTER MUSICIANS OF JAJOUKA

Master Musicians Of Jajouka

PRODUCER: Talvin Singh

Point Music/Universal Classics Group 289 464 536
Those in search of something different
should immediately investigate this disec.
A most unusual recording, the Master
Musicians Of Jajouka's self-titled disc is
a dazzling fusion of Middle Eastern,
dance, and ambient sounds. Throughout
the album’s 11 tracks, the ancient and
the modern are seamlessly intertwined.
The end result is a truly mind-expanding
experience—thanks to dance music pro-
ducer Talvin Singh. For the uninitiated,
the British-born tabla master Singh won
the U.K.’s much-coveted Mercury Musie
Prize last year for his album “OK” (he’s
also remixed for such one-named artists
as Madonna and Bjork). Now, following
in the footsteps of former Rolling Stones
member Brian Jones, who recorded with
the Morocco-based Master Musicians a
year before his death, Singh pushes the
envelope, creating a frenetic, techno-
splashed soundscape. The set also fea-
tures Bachir Attar, the current leader of
Jajouka. Between Attar and Singh, an
explosive ray of light now hovers over
and surrounds the Master Musicians Of
Jajouka.

CONTEMPORARY CHRISTIAN

% KAREN PECK & NEW RIVER

A Taste Of Grace

PRODUCERS: Michael Sykes, Phil Johnson

Spring Hill Music Group 7-89042-1001-20

After a decade with the Nelons, Peck
has worked hard to carve out a suc-
cessful career with her band New
River—and this stellar effort demon-
strates why this lady has won 11 con-
secutive Singing News fan awards as
favorite soprano. She succeeds on this
project by delivering a well-rounded
album that contains a variety of ele-
ments, from bluegrass to straight-
ahead Southern gospel to country. “A
Taste Of Grace” not only showcases
Peck’s vocal prowess, it also shines a
spotlight on other talented members of
her group, including her sister, Susan
Peck Jackson. Newcomer John Rowsey
(who replaced vocalist David White)
contributes his songwriting talents on
the cuts “The Truth Is,” “Rest In
Him,” and “Big Change.” The latter
cut features a terrific, soulful lead
vocal by Rowsey. Celebrating nearly 20
years in Southern gospel music, Peck
is one of the community’s most out-
standing talents, and this album shows
a gifted artist in peak form surround-
ing herself with equally impressive
musical comrades.

EDITED BY GHUCK TALOR
[ PoP

CAEDMON'S CALL The Only One (3:45)
PRODUCERS: Monroe Jones, Ed. Cash

WRITER: not listed

PUBLISHER: not listed

Essential 140492 (CD promao)

The first top 40 release from Christian
rock/pop outfit Caedmon’s Call’s upcom-
ing “Long Line Of Leavers”—its eighth
album—is a pleasant, if somewhat dated,
midtempo pop/rock number that con-
jures memories of Gin Blossoms and
Toad The Wet Sprocket. Lyrically, this is
a potent leap for the seven-member
band, which appears to step completely
outside of the inspirational arena this
time, instead talking about a male-to-
female relationship. There’s a positivity
about the track, guided further by lead
Cliff Young’s competent vocal. Also on
the CD promo is an inspirational track
called “Prepare Ye The Way,” which label
Essential is taking to AC—although its
chances of airplay in major markets is
slim with its overtly religious text. Mean-
while, Caedmon’s Call is taking its wares
to the streets, touring across the country
from the middle of September through
nearly Thanksgiving. All in all, a nice
effort, though production needs to be
lifted to the next level, with a little more
edge and some varied instrumentation.

» WYCLEF JEAN FEATURING MARY J. BLIGE
911 (4:06)

PRODUCERS: Wyclef Jean, Jerry Duplesis, Sedeck
WRITERS: W. Jean, J. Dupiesis

PUBLISHERS: Sony/ATV Tunes LLC/Huss Zwingli Pubtish-
ing, ASCAP; EMI Blackwood Music Inc/o/b/o itself/e-Bass
Music, BMI

Columbia 15799 (CD promo)

After a faulty start with first single “It
Doesn’t Matter” from his sophomore solo
set, “The Ecleftic: 2 Sides IT A Book,”

Wyclef Jean comes back strong with
“911.” A poignant and moving love song,
its penetrating lyric will send shivers up
the spine. The story describes what love
does to one, metaphorically. It compares
falling in love with being shot “with a bul-
let in my heart/And it’s piercing straight
though my soul/I'm losing blood/Feel my
body growing cold.” Jean’s angst and pain
is felt in his desperate plea to call “911.”
The track has a feel reminiscent of Bob
Marley, with Jean’s distinct and heartfelt
vocal performance blending seamlessly
with the gritty soulfulness of Miss Mary J.
Blige. Without a doubt, this is a piercing
duet that could go down in history as a
classic. And while the song runs the aver-
age length of four minutes, it really feels
too short. You want the groove, the story,
and the performance to continue. Hopeful-
ly, this won’t be the last time we hear
these two talented artists sing together.

» STEPHEN SIMMONDS | Can't Do That (3:47)
PRODUCER: Soulshock & Karlin

WRITERS: S. Simmonds, C. Schack, K. Karlin
PUBLISHERS: Madhouse Music/BMG Music, ASCAP; Jun-
gle Fever Music/EMI-Blackwood Music/Soulvang Music/
EMI-Blackwood Music, BMI

Priority 81144 (CD promo)

Swede Stephen Simmonds hits a home run
with this first single from his U.S. debut,
“Spirit Tales,” due Sept. 19. The track got
off to a running start, thanks to BET,
which caught this one early and has been
running the video all summer. “I Can’t Do
That” will be a great ballad for the fall,
combining dark, eerie synths with an infec-
tious, hooky chorus. Soulshock & Karlin,
known for their production work with
Whitney Houston and Toni Braxton, are as
slick as usual in making this slow jam one
to remember, as well as a great introduc-
tion for Simmonds to U.S. audiences. The
tune continually builds throughout, climax-
ing in an energetic double-speed
drum’n’bass coda, a la the Roots’ “You Got
Me.” Simmonds provides a smooth, heart-
felt vocal on the track, and his great, ultra-
cool look, as evidenced in the video, can
only help him. Look for “I Can’t Do That”
to explode at R&B and rhythmic top 40.

COUNTRY

» MARK CHESNUTT Lost In The Feeling (3.01)
PRODUCERS: M. Wright, M. Stuart

WRITER: L. Anderson

PUBLISHER: Careers-BMG Publishing, BMI

MCA 72102 {CD promo)

Mark Chesnutt is one of country music’s
finest traditional vocalists, but perhaps
not surprisingly, his biggest radio success
has come from the more pop-leaning
Diane Warren cut “I Don’t Want To Miss
A Thing.” This time, from the opening

BAD RELIGION | Love My Computer (3:05)
PRODUCER: Todd Rundgren

WRITER: G. Graffin

PUBLISHERS: Polypterus Music/Warner Tamerlane
Music Publiching, BMI

Atlantic 300265 (CD promo}

ZEBRAHEAD Playmate Of The Year (2:58)
PRODUCER: Howard Benson

WRITERS: E. Udhus, A. Tabatabaee, G. Bergdorf, J.
Mauriello, 8 Osmundson

PUBLISHERS: Plagiarism Publishing/Bust a Nut in
Your Eye Music/Kamikaze Zero Music/Grand Mastey
Chimp and Da Cronies Music/Butt Nuggett and the
Squirrels Music, BMI

Columbia 15077 (CD promo)

By the sounds of these two new sin-~
gles, the record industry’s conspiring
to remind America’s kids that Nap-
ster isn’t the only thing to do online.
Either that, or porn must be back in
style. With “I Love My Computer,”
Bad Religih comes through with a
tune pretty tame and poppy by their
standards, complete with pleasant
harmony. Todd Rundgren is at the
helm, produring @ tight single. The
overnsed computer sound effects
detract from the song a bit—but then
again, if taken too seriously, the lyric
does too: “When I'm through/I just

click/And you just go away.” Musically,
this could’ve been a breakthrough for
Bad Religion, but is America ready to
sing along about dirty Web sites?
“Playmate Of The Year,” the leadoff
single from zebrahead’s sophomore
album of the same title, is another ode
to porn—on paper this time—and all
that goes with teen angst. The witty
lyrie is full of sexual innuendo, strad-
dling (yuk yuk) the line between
funny and gross. The peppy tune is
laden with guitars, and the chorus fea-
tures the band’s crisp harmonies. It
gets to the point and is all done in
under three minutes. Columbia is
cross-promoting the single with Play-
boy later this year; a million singles
and CD-ROMs will be packaged with
the magazine. The video, available in
both a PG-rated and a Playboy-exclu-
sive uncensored version, features 2000
playmate of the year Jodi Ann Pater-
son, among other models. The music
isn’t anything new, but the novelty of
the song could make this a winner for
zebrahead. Musically, Bad Religion is
the real winner here, but it’s a toss-up
as to whether either of these is widely
marketable.

notes of the weeping steel guitar intro, it’s
immediately apparent that Chesnutt is
squarely back in hardcore country territo-
ry. A hit for Conway Twitty 17 years ago
and recorded by Chesnutt for the “Daddy
& Them” soundtrack, this song should
please multiple generations of country
music fans. While Chesnutt may lack the
vocal charisma of Twitty (and who
doesn’t?), he nails the song’s sentiment
and gives it a flowing, relaxed treatment.
The aforementioned steel, along with
mandolins and lilting strings, forms a solid
base on which Chesnutt builds a highly
effective vocal. Nothing fancy here, just
three minutes of country music perfection.

JOLIE & THE WANTED | Would (3:57)
PRODUCER: Dann Huff

WRITERS: T. Verges, B. James

PUBLISHERS: Songs of Universal/Tree Publishing/Songs of
Teracel, BMI

DreamWorks 13531 (CD promo)

This is 1980s-style pop, featuring a charis-
matic voeal and a peppy violin (not fiddle)
part that sounds closer to Kansas than
country. It’s a very listenable track, but
lyrically it’s puff: “Swim a thousand
oceans/Walk a million miles,” ete. Still,
with a demo as young as this song must be
targeting, one must conclude that old is
now new again. Jolie sings hard and with
feeling, and Dann Huff’s production is
crisp and sonically interesting. Jolie & the
Wanted also look good, which, in this video
era, obviously doesn’t hurt. In fact, CMT
is already on the bandwagon, and radio
will likely soon follow. This is the debut
single from the act, with a street date for
the album of Feb. 13, 2001.

MARK WILLS | Want To Know (Everything There
Is To Know About You) (3:14)

PRODUCER: Carsen Chamberiain

WRITERS: L. Anderson, B. Regan

PUBLISHERS: Tree Publishing/BMG Songs, ASCAP, BMI
Mercury 02069 {CD promo)

Doesn’t anybody cry in their beer any-
more? More lightweight country/pop love
stuff here from Mark Wills, but his vocal
puts the emphasis on the country side of
the equation. The lyric takes a look at the
curiosity that new love brings, and it
works. There’s a nice hook, Wills has fun,
and the musicianship is top rate. Wills is
settling into a solid career and seems to
have found a home at country radio. In
fact, his vocals have never sounded more
relaxed and confident. The right single for
this contender could be a blockbuster, but
it may take a bit more substance than this
to make it happen.

» JOAN OSBORNE Safety In Numbers (3:59)
PRODUCERS: Joan Osbome, Mitchell Froom

WRITER: not listed

PUBLISHER: not listed

Interscope 10161 (CD promo)

The first radio release from Joan Os-
borne’s upcoming “Righteous Love,” the
long-overdue follow-up to her 1995 Gram-
my-nominated “Relish,” shows that the
singer/songwriter/guitarist has been pay-
ing attention to what's being played on the
radio. Gone are the days when female rock
artists could till the fruits of their labor on
pop terrain. But, hey, that’s not a problem
for Osborne, whose 95 top 10 pop hit,
“One Of Us,” was more a fluke than a true
representation of her bluesy signature.
That’s why she sounds so at home with
“Safety In Numbers,” a gritty groove-
laden anthem that talks about the comfort
many find in sticking with the crowd, with
Osborne then getting sassy with its appli-
cation to love. Musically, the track effec-
tively delivers the ambience of a crowded,
smoke-filled barroom, with Osborne and
her guitar tearing up alongside organ,
organic percussion, and other elements
that make this song as bluesy as a mid-
night moon. Vocally, Osborne deserves a
cool high five, as she drops her voice cel-
lar-low at points, then makes her point
with a well-timed growl. This is the one to
welcome Osborne back—a great effort

(Continued on next page)
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LEANN RIMES Can't Fight The Moonlight
{3:34)

PRODUCER: Trevor Horn

WRITER: D. Warren

PUBLISHER: Realsongs, ASCAP

Curb Records 73116 (CD promo)

“Can’t Fight The Moonlight,” one of
four tracks on the “Coyote Ugly”
soundtrack by crossover chanteuse
LeAnn Rimes, is by far her most com-
pelling pop offering yet—and one of
the more intriguing compositions of
late from songwriting superwoman
Diane Warren. Oh-so creatively pro-
duced by Trevor Horn with guitars,
lush layers of harmony, and a funky
albeit delicate hip-hop track (no, real-
ly), this easy-flowing midtempo pop-
per is a sassy number, demonstrating
that Rimes has crossed the line to
adult-leaning lyrics, a la “You can try
to resist my kiss, but you know you
can’t fight the moonlight/Deep in the
dark yow'll surrender your heart.”
Everything about this killer song
screams for radio action, especially in
light of Rimes’ current country radio
hit, “I Need You.” Horn’s production
wand packs this track with instrumen-
tal hooks, with a bit of an '80s feel
that’s fun and immediately ingratiat-
ing. That Rimes’ vocal is right on the
mark is a given; with every record,
this well-traveled artist does nothing
but improve and enrapture all the
more. Also take note of a second cut
from the soundtrack on the commer-
cial CD single, the sweet, beautifully
written, AC-hitworthy “But I Do Love
You,” also written by Warren. Now,
Jjust one question: What's with the
cover art? Rimes looks like a 40-year-
old woman trying too hard to look 25.
Rough night at Coyote Ugly?

(Continued from preceding page)

that rock radio would be wise to open its
ears to.

% ROBERT BRADLEY’S BLACKWATER SUR-
PRISE Baby (3.31)

PRODUCERS: Michael Nehra, Andrew Nehra

WRITERS: R. Bradiey, A. Nehra, M. Nehra, J. Fowlkes, T.
Diaz

PUBLISHERS. Twelve Day Man Music/Refried Music/
Deward Pond, BMI

RCA 60274 (CD promo)

Seems a unique concept—a blind street
singer from Alabama hooking up with a
rock band from Detroit—almost like a sit-
com. But “Baby,” the latest single off
“Time To Discover,” the sophomore set
from Robert Bradley’s Blackwater Sur-
prise, proves once again that the unlikely
pairing works. The single finds the quintet
jamming through a laid-back midtempo
blues/rock number. Bradley, via his sand-
paper voice, relays a 8%-minute love story,
shaking with vibrato and even slipping
into a falsetto. The minimal melody and
production slowly grow to be slightly less
minimal, but it’s quite charming, and the
chorus is pretty catchy. “Baby” will be
right at home at heritage rock and triple-
A, and the Southern feel could even work
at roots formats. It’s a perfect song for
the end of summer, and the down-home
feel is great for hangin’ around and just
relaxing to the groove.

SPOTLIGHT

GURU WITH ANGIE STONE Keep Your Wor-
ries (4:58)

PRODUCER: DJ Scratch

WRITER: not listed

PUBLISHER: not llsted

Virgin {CD promo)

Collaborations can be risky business.
The right combination of artists and
song can produce classics, like the
teaming of superstars Diana Ross and
Lionel Richie in the '80s on “Endless
Love.” But more often than not, collab-
orations are used as glaring marketing
tools, such as the teaming of Mariah
Carey and Luther Vandross on the "90s
remake of “Endless Love.” Fortunately,
in the case of the ‘Jazzmatazz” series—
commandeered by Guru, the vocal half
of seminal hip-hop group Gang Starr—
the results are fresh, inspired, and
meaningful. Two dises deep in the
series, Guru has already recorded
duets with N’Dea Davenport, MeShell
Ndegéocello, and Chaka Khan. He is
now primed for a third time around
with ‘Jazzmatazz: Street Soul,” and
what better way to start things off than
with neo-soul swooner Angie Stone?
The duo is musical yin yang, with
Guru'’s monotone cadence tautly set
against Stone’s sliding voeal, as they
ride along a groovy organ backdrop,
courtesy of DJ Scratch. The song’s lyri-
cal content—which recommends that
naysayers worry about “their own
backyards”—gives the single its funky
intonation. “Keep Your Worries” will
make some serious noise at radio,
thanks to these acts’ high-rising pro-
files at R&B radio and based on the
sheer vibe of the track. It's clear, as has
been noted by the label, that these two
artists got together not at the insis-
tence of a record company executive
but because they share a musical
vision, one that is evident here. Ah, a
nice moment, and just the first of many
to come from this hard-hitting disc.

SPOTLIGHT

DESTINY'S CHILD independent Women
Part 1 (3:41)

PRODUCERS: Tone and Poke, Corey Rooney
WRITERS: S. Barnes, J. Oliver, C. Rooney, B.
Knowles

PUBLISHERS: Enot Publishing/Sony/ATV Tunes LLC/
Beyonnce Publishing, ASCAP; Cori Titfani Publishing,
BM!

Columbia 15089 (CD promo)

Destiny’s Child is destined to stay in
the hot pocket of pop culture with
“Independent Woman Part 1,” the lead
single from the hotly anticipated film
version of “Charlie’s Angels.” Here
the group members play the roles of
strong, in-your-face women, much like
the characters in the flick: “I buy my
own diamonds and I buy my own
rings/Only ring your celly when I'm
feeling lonely/Then when it is over,
please get up and leave.” As usual,
their take on men is pretty harsh—ho-
hum-—but they certainly further their
image as girls who ain’t gonna take no
crap from their boys. In person, the
ever-revolving door of singers that
make up this quartet-turned-trio
seems to have had zero impact on its
success at both radio and in sales. And
while musically this song is a thumb-
print of previous hits—uptempo with a
distinet Latin feel and an intro that
sounds a lot like Santana’s “Maria
Maria”—this group shows no sign of
slowing down, even when much of the
entire R&B format has adopted a
sound so similar, it's hard to tell who’s
who at radio these days. But no mat-
ter—the girls remain in the driver’s
seat at both pop and R&B, and it won’t
be long before the entire country will
be chanting in unison, “All the honeys
making money/All the mamas droppin’
dollars/Throw your hands up at me.”
Radio is already starting to make its
move on this one; saturation 18 just
about guaranteed by the movie’s
release on Now. 17.

DANCE

NITE & DAY How Deep Is Your Love (4:36)
PRODUCER: Luis Columna

WRITERS: Gibb Bros.

PUBLISHERS: BMG NMusic, BMI, Nite & Day

REMIXER: DJ Lucho

Mambo City (CD promo)

Duo Nite & Day—comprising vocalists/
choreographers Erly and Jo-Elle—
refashion the 1977 No. 1 Bee Gees hit
“How Deep Is Your Love” into a salsa
slinger—and to grand effect, for fans of
the sound. In its original version, the
track is straight-ahead salsa, complete
with bongos, trumpets, and a mix of
Spanish and English vocals. The rousing
English and Spanglish remixes, howev-
er, add a throbbing dance beat, upping
the song’s appeal and impact. Taking it
even further are the extended club and
rap club mixes, courtesy of DJ Lucho,
which could further expand the song's
range. For a homemade record on a
small indie label, this track is delightful-
ly well-executed, beautifully recorded,
and a lot of fun for both fans of the origi-
nal song and salsa and dance enthusi-
asts. These guys have great voices, too.
Contact Mambo City in New York at
718-261-7974.

YOUNG MC What It Look Like ttiming not tisted)
PRODUCER: Marvin Young

WRITER: M. Young

PUBLISHER: Young Man Moving, ASCAP

Young Man Moving/Ground Level (CD promo}

It’s no secret that Young MC knows how to
have fun, but the Los Angeles-based rap-
per, known for “Bust A Move,” returns
from a long hiatus with a new edge. A well-
seasoned veteran at the age of 33, MC
seems focused on proving himself again
with the first single from his new set, “Ain’t
Goin' Out Like That.” Although not the
hardest MC around, Young does drop
poignant jewels over a piano-driven track.
Always a competent storyteller, he simply
advises listeners that things are not always
what they seem. Young MC even takes a
few potshots at the industry he came up in:
“They got you walking around hard/But
they’re treating you soft/You're making 80
cents a record/And they’re ripping you
off.” Only time will tell how the single does
at radio—on one hand, Young MC does
have name recognition, but in this business
you're only as good as your last hit. In any
case, Young MC has some things on his
mind and, with determination, is likely to
get his message to the people.

B 0N X STACE

THE CRADLE WIiLL ROCK
Written By Marc Blitzstein

Directed by David Fuller

Performed by Jean Cocteau Repertory
Bouwerie Lane Theatre, New York

When Marc Blitzstein’s pro-
union “play in music” “The Cradle
Will Rock” was preparing to open
in summer 1937, congressional bud-
get cuts scuttled the premiere.
Blitzstein and director Orson
Welles reasoned that their federal-
ly funded show had been targeted
by conservative legislators for polit-
ical reasons, so they defiantly
mounted a guerrilla production in a
different theater, with Blitzstein
himself playing piano as the actors
performed their parts from the
audience. The show—and the
drama surrounding it—became the
stuff of legend; the story was
recounted in Tim Robbins’ 1999
film “Cradle Will Rock.”

The Jean Cocteau Repertory’s
new stage production is an earnest
re-creation of the original. Some-
times, like Rob-
bins’ film, it is
too earnest. Its
black-and-white
divisions
between good
and evil, wise
and naive, leave
the show feeling
like a museum
piece rather
than a living
work.

Set in Steel-

s
w 1

1

. e
Craig Smith, left, and Jason Crowl in
“The Cradle Will Rock.”

handed tone might have even given
the show’s message greater power.
The same year “The Cradle Will
Rock” premiered, for instance,
Harold Rome’s musical revue “Pins
And Needles” opened in New York.
Performed on weekends only, by
unionized garment workers who
returned to their sewing machines
during the week, “Pins And Nee-
dles”—like “The Cradle Will
Rock”—set the concerns of the
labor movement to music.

Yet “Pins And Needles” played
its game with more stealth; its
melodies (“Sunday In The Park,”
“Doing The Reactionary”) are so
tuneful, its lyrics so witty, and its
disposition so sunny that listeners
can be drawn in before they fully
appreciate the underlying themes
of class struggle and workers’
oppression. “The Cradle Will Rock”
has no such appeal: Theatergoers
may sympathize with the show’s
bald politics, but nobody will be
taken in by the songs alone. Indeed,

its closest rela-
| tive is not the
contemporane-
ous musical
“Pins And Nee-
dles,” but the
1935 Clifford
Odets drama
about unions,
the non-musical
“Waiting For
Lefty.”

Musically,
Blitzstein was

town, U.S.A,,

the play follows a woman arrested
for prostitution who finds herself
awaiting arraignment alongside the
Liberty Committee—a collection of
prominent citizens opposed to
unionization who have been mis-
takenly picked up by police during
a labor rally they were protesting.
Confronted in night court by a man
who lost everything to the town’s
corrupt mob bosses, the committee
members—a journalist and a min-
ister, a doctor, and a university
president, among others—explain
how they sold out to corporate
strongman Mr. Mister. The steel
magnate is pure malevolence, and
the committee members are his
wide-eyed dupes; the labor orga-
nizers, conversely, are without
guile. But the members of the Lib-
erty Committee are eventually
forced to face their moral bank-
ruptey in court, and they join the
workers’ fight with raised fists.

A bit of detachment or self-
awareness would do a great deal to
freshen the Jean Cocteau Reperto-
ry’s pat agitprop. (Jason Crowl
brings a hint of this knowing atti-
tude to his role as union activist
Larry Foreman, and it is a welcome
relief from the show’s didactie,
albeit frequently accurate, rhetori-
cal construction.) A less heavy-

ahead of his
time. While Broadway was swoon-
ing to satiny standards by Rodgers
and Hart or Cole Porter, Blitzstein
took his audience to a place more
concerned with feeling and sinceri-
ty than melody lines and clever
rhymes. It is no surprise that in
“The Cradle Will Roek,” Blitz-
stein—an operatic composer—
largely avoided sing-along melodies;
it is perhaps more surprising that
he also avoided rousing hymns or
anthems of universal struggle. His
songs are specific, driven by char-
acters, even when those characters
are broad archetypes.

Not all the performers are up to
the songs. Elise Stone brings the
best tone and warmth to her
singing, whether in “Nickel Under
The Foot” or in “Joe Worker.” Lone
accompanist Charles Berigan plays
piano onstage, echoing Blitzstein’s
solo turn 63 years ago. If the music
sometimes begs for more grandeur;
Berigan manages to create a potent
whirlwind in the title number, as
the protesters chant ominously,
“That’s thunder/That’s lightning/
And it’s gonna surround you.” The
show closes on this stirring note,
leaving audience members raring
to charge down the aisle after the
performers, fists raised in solidar-
ity. WAYNE HOFFMAN

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Legendary Quartet. Smokey Robinson’s summer performance at the Universal
Amphitheatre was his first Los Angeles concert in more than 12 years. Celebrat-
ing post-concert, from left, are Motown founder Berry Gordy; Robinson's manag-
er, Suzanne DePasse; Robinson; and “Soul Train” creator Don Cornelius.

BY MARCI KENON

NEW YORK—A brighter Ja Rule
steps up to the beat on his sopho-
more Murder Inc./Def Jamn set,
“Rule 3:36,” coming Oct. 3. It’s the
follow-up to his multi-platinum debut
“Venni, Vetti, Vecci,” featuring the
hip-hop anthem “Holla Holla.”

“T did this new album in L.A.,
where things are a little brighter,”
says the 24-year-old artist (aka Jeff
Atkins), who spent four months re-
cording tracks in a rented Holly-
wood Hills mansion. “I wanted to get
adifferent vibe, a different feel. The

Blues Foundation Has Gharles ﬂlﬁté Mind;
Thomas Teams With Penn For ‘Memphis’

WHAT’D I SAY: Ray Charles has said quite a lot
through his music over the years. That indisputable
fact will be celebrated Oct. 2, when the Blues Foun-
dation honors “the Father of Soul” with its Lifetime
Achievement Award at Los Angeles’ House of Blues,
coineiding with the influential musician/singer’s 70th
birthday. Quiney Jones will handle the tribute hon-
ors, welcoming such performers as Ashford & Simp-
son (who wrote Charles’ 1966 No. 1 R&B hit “Let’s Go
Get Stoned”), Diane Schuur, and Willie Nelson, who
will receive the foundation’s Blues Hero Award the
same night. For additional information, call the Blues
Foundation at 800-861-8795 or visit its Web site at
blues.org.

—

N EW ORLEANS’ SOUL
QUEEN: Before Lucy
Pearl jumped into rhythmie
action with its contempo-
rary take on a universal
theme, “Don’t Mess With
My Man,” Crescent City
songstress Irma Thomas
scored a top 30 hit with a
same-titled song in 1960 and
hasn’t looked back since.

The two-time Grammy nominee and Rhythm &
Blues Foundation Pioneer Award winner—nicknamed
“the Soul Queen of New Orleans”—is back with a new
Rounder album that pairs her still formidable pipes
with the songwriting artistry of Dan Penn (“Do Right
Woman,” “I'm Your Puppet”). “My Heart’s In Mem-
phis: The Songs Of Dan Penn” grew out of a three-
song collaboration between the duo for Thomas’ 1997
Rounder album “The Story Of My Life.” Her recent-
ly released set, recorded in Memphis, features nine
new Penn compositions plus four of his catalog tunes,
including “Puppet,” a 1966 hit for James & Bobby
Purify.

“I’'m one of those singers who can sing whatever I
decide to,” says Thomas, “which means I don’t fit a
[specific] category. Over 40 years in this business, ['ve
tried to find a happy medium to reach the masses and
have been able to build a great fan base that makes it
worth Rounder’s while to keep recording me.”

Such longevity in this business is a rare commodi-
ty. Especially when you consider that Thomas has not
had a lot of major radio airplay. “I’ve not gotten a lot
of airtime,” she says. “I'd like to be on more playlists,
and I'd like to have another major hit—I"m as normal
as anyone else in that respect. In today’s music scene,
it's here today, gone tomorrow. No longevity. But in my
case, if it ain’t broke, you don’t {ix it. I love what I do

The
Rhythm
and the

|
Blues |

first album was kind of dark because

I was going through a lot of shit at

the time. I was in New York, and
everything wasn’t as
glamorous as it
seemed. The second
album isn’t as dark
because I'd had a lit-
tle success, some fun,
and made a little
money.”

Thirteen tracks
make up “Rule 3:36,”
produced by Irv
Gotti’s Murder Inc.
production squad.
The set features sev-
eral tunes with broad
appeal. Amang those are tirst single
“Between Me And You” with guest
vocalist/Def Soul newcomer Christi-
na Milian. It was released on vinyl to
select D.Js on July 4.

There’s also the second single,

JA RULE

Ja Rule Hopes To Rule Gharts Again

Rapper Aims For Lighter Feel On Sophomore Murder Inc. Set

“What Would 1 Be Without You,” fea-
turing Ja Rule labelmate Vita. Other
potential singles: “Extasy” with Javo
Felony, Ty Murder, &
Black Child and
“Cry,” featuring
Elektra artist Lil’
Mo. Ja Rule’s pub-
lishing company is
Slavery Music/BMI.
As a Def Jam A&R
representative, Gotti
signed the Queens,
N.Y.-born Ja Rule to
Murder Inc./Def
Jam. Rule, who's also
a partner with Gotti
in Murder Inc., was
then featured on Jay-Z's “Can I Get
A ... and other prominent tracks as
a lead-in to his successful debut. “Ja
is to Murder Inc. what X [DMX] is
to Ruft Ryders and what Jay is to
(Continuved on page 31)

by Gail Mitchell

and will till T close my eyes.”

STAY TUNED FOR: The Mos Def-headlined Lyri-
cist Lounge tour. It kicked off Sunday (10) at Chicago’s
House of Blues and touches down in 20 major cities,
including Los Angeles (Sept. 17), Atlanta (Sept. 21),
and Washington, D.C. (Oct. 1), before wrapping in Mil-
waukee (Oct. 7) . . . Five new titles in Brunswick
Records’ ongoing “Original Soul Classics” reissue
series: Tyrone Davis (“Can I Change My Mind”), the
Young Holt Trio’s first release pre-Young Holt
Unlimited (“Wack Wack”), Jackie Wilson (“Higher
And Higher”), the Artistics (“What Happened”), and
the Chi-Lites (“[For God’s
Suake] Give More Power To
The People”). Release date
for all five is Sept. 19.

Speaking of classics: The
landmark Cold Chillin’ cata-
log (which includes Master
Ace, Big Daddy Kane, Kool
G Rap, Marley Marl, Biz
Markie, and Craig G)
undergoes the reissue treat-
ment thanks to Boston-based
LandSpeed Records, headed
by president Bob Perry. On Oct. 17, the label releas-
es best-of albums by Markie and Kool G Rap, to be fol-
lowed later in the year by a double-CD set of catalog
classics, as well us other best-of albums by Cold Chill-
in’ acts . . . Def Jam South’s first album release, “Back
For The First Time,” by Atlanta rapper Ludacris,
arrives Oct. 17. The set was originally titled “Incogne-
gro” and released earlier this year on indie label Dis-
turbing the Peace, with which Def Jam South has
partnered on this project. Additional production
comes by way of Organized Noise, Jermaine Dupri,
and Timbaland. Ludacris’ first single is “What’s Your
Fantasy.”

PREVENTIVE MEASURES: Singer Damon Har-
ris is going public with his personal fight against
prostate cancer, seeking to promote awareness, edu-
cation, and support, especially among young African-
American males. “I had two choices,” says the former
Temptations member. “Be despondent and get mad
at God, or accept it and do something positive.”

The Reno, Nev.-based Harris, who’s in remission,
has established the Damon Harris Cancer Foundation.
He’s also planning a benefit for early next year, tar-
geting the cooperation of the music and film indus-
tries. Interested parties can log on to damonharris.com
or call TKM Productions at 609-877-9352.

A Jones Fantare. DreamWorks executive Jheryl Busby, right, recently hosted a
reception to benefit the African-American chapter of the American Diabetes
Assn. The event included a silent auction, featuring such items as Quincy Jones’
first trumpet. The instrument was sold to Don Miles, left, owner of the Fifty North
Salon in Beverly Hills, Calif.

Talent Search Winner. The seven-city “True Talent” search—a partnership
between Universal Music Group and Coca-Cola classic-—has netted a winner:
Houston-based R&B singer Torrance. The national finals were staged at Los
Angeles’ House of Blues. Torrance is shown performing his self-penned song
“It's About Time.”
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lela HI[lES The Southern Rap Wave

BLING BLING JUST NOT ENUFF:
Clarifying the meaning behind his
third album, “The World Ain’t Enuff,”
Tela says he wants
more than just the
material things out
of life.

“The [material]
world is counterfeit
to me,” says the
Memphis-based
rapper, whose Rap-
A-Lot/Virgin al-
bum bows Sept. 19.
“The automobiles, jewelry, women. . .
P've got all that. But it’s not enough for
me. I definitely need God to be there
first and foremost. With just the
material things, I'd be a crazy man.”

The 14-song set includes production

TELA

1S

by Marci Kenon

by Slice T, who also worked with the
rapper on his 1996 debut album,
“Piece Of Mind.” Released on Suave
House Records, that album sold
375,000 units, according to SoundScan.
Tela’s second album, “Now Or Never,”
released in 1998 on Rap-A-Lot, has
sold 190,000. The new album’s first sin-
gle, “Tela,” was sent to radio Aug. 22.
Other noteworthy tracks include “Bye!
Bye! Bye!,” a send-off to player haters.

Noting the growing recognition and

STEPHANIE LOPEZ'S

i
SLCTION

NO NONSENSE: The retail release of a few singles and the new for-
mula being used to create Hot R&B/Hip-Hop Singles & Tracks causes
some conspicuous jumps on the chart. The largest belongs to Tamia’s
newest single, “Can’t Go For That™ (Elektra/EEG), which moves 69-32
The original single, “I Can’t Go For That (No Can Do),” was made famous
by Daryl Hall & John Oates and peaked at No. 1 on the R&B list in
November 1981,

This time around Tamia has the production expertise of Missy “Mis-
demeanor” Elliott behind her. Elliott’s streak on Hot R&B/Hip-Hop Sin-
gles & Tracks includes five top 10 singles, all of which shipped gold. Elliott
is not the only star to offer a contribution to this remake. The remix,
which will likely be available only on Tamia’s upcoming album, features
213. A collaboration consisting of Warren G, Snoop Dogg, and Nate
Dogg, 213 can be seen on the “Can’t Go For That” video now being played
on BET. Tamia’s album is due to hit retail Oct. 10 and is now titled “A New
Day.” Another cover on the album that deserves a mention is Tamia’s take
on El DeBarge’s “Love Me In A Special Way.”

TRUTH BE TOLD: The second largest jump on Hot R&B/Hip-Hop Sin-
gles & Tracks belongs to Profyle, which has its best charting single to
date. The song is “Liar” (Motown), which moves 34-7.

Profyle’s first single, “I Ain’t The One,” featured Juvenile and peaked
at No. 65 in July 1999. Profyle’s follow-up single, “Whispers In The Dark,”
peaked at No. 57 in February. Now the act is back and chipping away at
the chart with “Liar,” which has a huge 232% gain in total points over
last issue’s numbers. The reason for the big gain was the release of “Liar”
at retail. In its first full week of sales, “Liar” sold more than 10,000 copies
at core R&B stores. This figure also earns Profyle a debut at No. 1 on
Hot R&B/Hip-Hop Singles Sales, a first for the group. Look for the video
on BET and MTV.

Profyle will be doing a radio promotional tour at various stations across
the country in support of the single and upcoming album. With major sta-
tions like WBLS New York, KKDA Dallas, and WQUE New Orleans play-
ing “Liar,” it’s no wonder the single only took five weeks to crack the top
10 on Hot R&B/Hip-Hop Singles & Tracks.

FRIENDSHIPS FOUND: The third great jump on Hot R&B/Hip-Hop
Singles & Tracks belongs to “Just Friends (Sunny)” (Def Soul/Def
Jam/IDJMG) by Musiq. “Friends” moves 91-61, with a 40% gain in total
points. The group is new to the music scene and has quite a buzz grow-
ing. This is the fourth single off the soundtrack to “Nutty Professor II:
The Klumps” (Def Soul/Def Jam/IDJMG). Jay-Z’s “Hey Papi” and Janet’s
“Doesn’t Really Matter,” also on the soundtrack, are still in the top 25 of
Hot R&B/Hip-Hop Singles & Tracks (at Nos. 23 and 8, respectively). The
soundtrack has sold 677,000 units to date at the overall store panel and
moves 9-8 on the Top R&B/Hip-Hop Albums chart. The album has not
left the top 10 since its release eight weeks ago. For you vinyl lovers, the
B-side of the retail-available 12-inch for “Friends” is the fifth single to be
worked from the soundtrack—“Even If” by Method Man.

popularity of Southern hip-hop acts,
Tela says, “You've got different people
from different sides of the planet doing
different things [in hip-hop]. . . At one
point, rappers out of the South were
the minorities in the back of the bus.
With the success of every act that’s
broken through, people now under-
stand that we have something to say.”

BRAND SADAT X: Although Brand
Nubian is no longer with Arista, that
hasn’t stopped group member Sadat
X (aka Derek Murphy) from moving
forward on solo endeavors. “I'm a sur-
vivor,” says the artist, whose Stimulat-
ed/Loud EE “The State Of New York
Vs. Derek Murphy,” arrives Sept. 19.

“I’ve been making money in hip-
hop for about 12 years and have fig-
ured out ways to keep money coming
in constantly without going gold or
platinum,” he continues. “I keep my
European and Japanese ties open, as
well as my independent ties. I don’t
burn bridges.”

Last year, fans were treated to
Sadat X’s duet with the late Notorious
B.LI.G. on “Come On” from B.1.G.’s
“Born Again” album. After listening to
cuts on the six-song EP such as “Ka-
Ching” and “X-Man,” fans will hear a
different side of Sadat X. “On Brand
Nubian, you hear straight positivity in
the lyries,” he explains. “My EP takes
more from the streets. Probably a lot
of the language and content might be
deemed shocking to some.”

And Sadat X adds that we can
expect to hear more from Brand
Nubian. “We do have an album’s worth
of material done,” he says. “We'll prob-
ably drop one of those songs indepen-
dently while we’re completing a deal.”

A SMOKIN’ FESTIVAL: Prepara-
tions are under way for the third
annual Smoke Out festival, set for Oct.
7 in San Bernardino, Calif., at the
National Orange Show Events Center.

Main stage performer Cypress
Hill and Insider magazine are again
teaming up to present the event.
Other main stage acts will be Red-
man, Dilated Peoples, Gang Starr,
DJ Tony Touch, and Xzibit.
Described by Smoke Out executive
producer and Insider editor/publish-
er Chang Weisberg as a “hotbed for
up-and-coming talent,” the second
stage will host performances by dead
prez, Slum Village, Bahamadia,
Freestyle Fellowship, and Beat
Junkies. All told, some 50 acts are
scheduled to perform on four stages.

Besides good music, making certain
that attendees feel safe and secureis a
priority. “We’ve proven that you can
throw a show with a bunch of rap and
hip-hop on the bill that doesn’t have
any problems,” he adds. “It just takes
a lot of planning.”

Performances begin at noon and end
at around 2 a.m. In keeping with past
Smoke Outs, a special guest act will
perform at 4:20 p.m. (The time refers
to the criminal code for a marijuana
arrest [420].) Cypress Hill advocates
people’s right to smoke marijuana.

Marci Kenon can be reached at
urbanfocusla@hotmail.com.
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29 | 27 | 24 | 8 | BEENIE MAN SHOCKING VIBESVP 49093+VIRGIN (11.98/16.98) ART AND LIFE | 18 82 | 63 | 75 | 20 | VARIOUS AR i6os  TWISTA PRESENTS: LEGIT BALLIN' THEALBUMVOL. 1 | 59
30 | 28 | 23 | 15 | LUCY PEARL @ POOKIE 78050/BEYOND (11.98/17.98) LUCY PEARL |3 83 | 53 | 49 | 7 | SOMETHIN' FOR THE PEOPLE WARNER BROS. 47354 (1198/17.98) ISSUES | 23
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(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral following Platinum or Diamond symbot indicates atbum’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested Ixsts Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BPt Communications, and SoundScan, Inc.

JA RULE HOPES TO RULE CHARTS AGAIN

(Continued from page 29)

Roc-A-Fella,” adds Gotti.

To maintain and build on Ja Rule’s
street and mainstream audience
appeal, Del Jam product manager
Deidre Graham says, “because his
roots are the streets, we started cre-
ating an early buzz on weekend mix
shows.” A noncommercial CD promo
was issued Aug. 7 and sent to radio
Aug. 29.

The initial street campaign also
encompasses placards, stickers, bill-
boards, and image projections: A van
uses a huge light to project the al-

bum image onto a highly visible wall
during a major event.

The campaign’s Internet phase
has also kicked in, with Ja Rule
going fishing with a Vibe.com rep
and the Murder Inc. camp challeng-
ing the Peeps.com staff to a game of
paintball. Ja Rule and his daughter
will also join MTV.com at New Jer-
sev’s Six Flags Great Adventure. All
of these outings are being video-
taped to be Webcast on the Internet.

On the crossover front, MTV
world-premiered the “Between Me

And You” video—directed by Dave
Meyer—Aug. 24. In addition to
appearing in ads for Coca-Cola and
Calvin Klein, the rapper marked his
film debut in both New Line Cine-
ma’s “Turn It Up” and Miramax’s
Hard Knock Life tour documentary
“Backstage” Sept. 6. He also began
shooting “Redline,” a Universal film
about street car racing, Sept. 5. Kim
Greitzer manages Rule’s movie
career on behalf of the Artists Man-
agement Group.

A week before the album drops, Ja

Rule—managed and booked by Ron
“Gutta” Robinson—will embark on a
three-week radio and retail major-
market promo tour that includes
New York, Los Angeles, Philadel-
phia, and Washington, D.C.

Both radio and retail are taken
by Ja Rule’s growth as an artist.
“We did very well with the first
record,” says Darryl Kennedy,
buyer/warehouse manager for
Brooklyn, N.Y.-based one-stop
MCM Distributors. “He’s matured
as an artist on the second album,

which is better than the first. I'd
like to sell at least double what we
sold on the first record.”

Adds Damon Young, assistant PD
at Los Angeles’ KPWR, “Ja’s overall
growth and what he’s gone through
this vear have created the substance
for the most incredible album to
come out this year.”

Ja Rule, however, isn't making any
predictions. He's content with the joy
his suceess has brought his family. “It’s
kind of cool to have my mother proud
of me for once in my life,” he says.
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DANCE TRAX

(Continued from preceding page)

Tears, among others—describes
“Girlie Girlie” as musically diverse.
“It’s got something for both dancin’
[“Cut It Up”] and romancin’ [“Sun-
dae”],” Brown says.

Brown says her new recording
name is something that had to be
done. “My younger sister Dorothy
died from complications of AIDS four
years ago on Valentine’s Day, which
was 14 years to the day that ‘T Spe-
cialize In Love’ was released,”
explains the singer. “Since Dorothy
gave me many special gifts, I thought

I had to include her name in mine.”

As for the album’s title, Brown notes
with a laugh that her oldest grand-
daughter calls her “girlie girlie.”
Brown, whose songs are handled by
Tshaym Music Publishing Co. (BMI),
can be reached at 718-829-0589.

For those who missed its release last
year in France via Sony Records,
Shazz’s eponymous debut is now avail-
able as a British import. A smooth
blend of soul, R&B, house, and jazz—
as well as vocals and instrumentals—
the Distance Records release includes

such Shazz singles as “Pray” and
“Innerside.” What makes this U.K.
release particularly appealing—and
essential—are the bonus tracks: Joe
Claussell’s Inner I‘usion remix and
Lenny Fontana’s Deep & Horny Vocal
mix of “Innerside” and Bob Sinclar’s
Summer Breeze edit of “Pray.”

STATESIDE SIGNINGS: Con-
gratulations to Jellybean Recordings
for picking up two of our fave dance
imports (from Azuli Records U.K.)
for U.S. consumption: Afro Me-

dusa’s “Pasilda” and the Goodfel-
las’ “Soul Heaven.” Jellybean will
release both Oct. 3.

Similarly, we tip our hat to New
York-bhased Rampage Music for li-
censing Negrocan’s Latin-splashed
underground hit of last year, “Cada
Vez,” from Swing City U.K. Although
the U.S. version includes a new remix
by Lord G., we still find ourselves
going back to the original (and Base-
ment Jaxx-approved) Grant Nelson
remixes. If, as Faithless proclaims,
God is a DJ, then “Cada Vez” will soon

be sitting pretty atop the Billboard
Hot Dance Music/Club Play chart.

REMIXED: Switzerland’s Jamie
Lewis recently re-tweaked Sabri-
na Johnston’s “Halleluyah” for Slip
‘N’ Slide U.K. and Billie Ray Mar-
tin’s “Honey” for Clubstar Ger-
many and React U.K. Lewis’ Win-
terthur, Switzerland-based label,
Purple Music, will release Jessika
Parker’s “Come On”/“Touch Me”
and Phunkinvestigation’s “Space
Planet” mid-September.
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Motherhood Informs Sara Evans’ ‘Born To Fly’ On RGA

BY DEBORAH EVANS PRICE

NASHVILLE—Maturity, happiness,
and contentment are attractive quali-
ties, especially when they help inform
an artist’s music. Since becoming a
mother, RCA recording artist Sara
Evans has found a peace in her per-
sonal life and confidence in her
artistry that permeate her forthcom-
ing album, “Born To Fly,” due Oct. 10.

“Having Avery absolutely changed
everything,” Evans says of her year-
old son. “What shows in this album
more than anything is I'm so much
more mature and confident as a
woman, because when you become
someone’s mother, you just take on a
whole new role and feelings that you
just never even imagined that you
had. I was just so happy—it’s such a
simple word, but I was just so happy
after he was born. I just loved life so
much more.”

Motherhood also changed Evans’
perspective on her career. “This whole
career was just so much more appeal-
ing to me after Avery was born
because I didn’t care as much about
my career, so it made me love it more,”
says the artist who is nominated for
the Country Music Assn.’s Horizon
Award. “It’s kind of a weird sensation,
but when you're not so stressed about
something, and something else takes
its place in importance, then you can
really appreciate it more.”

Evans says the new album repre-
sents a more well-defined musical
direction. “ ‘Born To Fly’ is the perfect
example of where I've arrived on my
musical journey,” she states, “because
it’s taken me until now really to find
my true sound. My first album [1997’s
“Three Chords And The Truth”]
failed because it was too traditional.
My second album [1998’s “No Place
That Far”] did great, but I felt rushed
in the making of that second album.

“This time I really found out who I
was musically. [With] these songs 1
didn’t try to be country, I didn’t try to
be pop, I didn’t try to be anything. 1
just chose songs that I loved, and
every song is very different.”

Evans’ newfound perspective trans-
lated into an intensely creative period
that prompted her to co-write six cuts
as well as earn her first production
credit, as co-producer with Paul Wor-
ley. “I took a lot of time off with the
baby and to get back in shape,” she
says. “So I was a little bit afraid that
people were going to forget about me
and that radio was going to forget
about me, because it had been awhile
since ‘No Place That Far’

“But Paul and everybody around
me just kept convincing me the best
thing is to take your time, and I did,”
Evans continues. “We went in the stu-
dio in January and didn’t come out till
May. We piece by piece, layer by layer,
built this record, and it was totally a
labor of love.”

T0 OUR READERS

Nashville Scene will return next
week.

Evans says she didn’t intend to co-
produce when she began recording,
but she spent so much time in the stu-
dio and contributed so much to the
process that Worley called her man-
ager, Brenner Van Meter, and said she
should be listed as co-producer. “I'm a
very hands-on person, a little bit of a
control freak,” Evans admits, “So I
was just in the studio the whole time.”

RCA Label Group senior VP/GM
Buteh Waugh feels this will be a land-
mark album for Evans. “With the
choice of the songs and the production,
this really captures her voice, her
intensity, and her passion for the
musie,” he says. “On this album, with
the production, the
musicians, and her
voice, this is the
first time we've got
it all together at one
time. This just
jumps off the CD
player.”

After completing
the album, Evans
hit the road for a
six-week radio tour to get reacquaint-
ed with stations. RCA released the
title track as the first single, and it’s
currently No. 27 on Billboard’s Hot
Country Singles & Tracks chart. “It’s
just a fun song,” says Evans. “It just
makes you happy, and so many people
can relate to it. You know you were just
born to do something else and get out
of your small town. It’s totally my
autobiography.”

“That song, and a lot of the work
we'll be hearing from her over the next
few months, is great traditional coun-
try vocals put together with some real-
ly updated production,” says KPLX
(the Wolf) Dallas assistant PD Smokey
Rivers. “Her vocals are just terrific,
and what a great gal! She'’s fun to be
around and great with listeners. I'm
expecting big things from Sara
Evans.”

KBEQ Kansas City, Mo., PD Mike
Kennedy is equally enthusiastic. “I
and a lot of other people have always
known that Sara had the potential to
be a real star in this format, and 1
think the new project will certainly
raise her to the next level,” he says.
“Not only is the single great, but there
are some great songs on the CD as
well. I'm very, very impressed.”

One of Evans’ favorite cuts on the
new record is “Show Me The Way To
Your Heart,” a song she co-wrote with
James LeBlane. “Tome, it’s an incred-
ibly spiritual song,” says Evans, who
is signed to a publishing deal with
Sony/ATV Tree and booked by
William Morris.

“I make no bones about being a
Christian,” says Evans. “My relation-
ship with God is just everything to me
. .. The song was about someone who
is witnessing to someone else or trying
to help someone else and saying, ‘Take
my hand and lead me to where you are.
If you're homeless or suffering, show
me the way to your heart and how I can
get to you.” The song just moves me.”

Evans lends her distinctive musical
personality to two cover tunes on the

EVANS

album—Edwin McCain’s “T Could Not
Ask For More” and Bruce Hornsby'’s
“Every Little Kiss.” “That’s Bruce
Hornsby playing on it,” she says. “When
we cut it, Bruce came in and played
piano. That’s a night I'll never forget.”

Evans cites “Saints And Angels” as
her favorite song on the album. “It
totally makes me think of my mar-
riage, how we're only human. We lose
our way. We come unwound. We get
crazy every now and then, but we are
stronger together as a couple,” she
says. “It says, ‘When we’re torn apart,
shattered and scarred/Love has the
grace to save us/We're just two tar-

nished hearts, but in each other’s
arms/We become saints and angels.’
That just kills me. I just love it.”
Evans enlisted some special guests
to contribute their talents to “Born To
Fly.” Ricky Skaggs harmonizes, and
Jerry Douglas serves up his prowess
on the dobro. Her sisters, Ashley
Evans Simpson and Lesley Evans
Lyons, and her sister-in-law;, Melody
Ann Schelske, sing on the album.
Waugh says he’s been getting posi-
tive feedback on the record. “We're
really proud of this package. What 1
like about it is, now that it’s started to
get out to all the distribution centers,

I'm getting three E-mails a day from
different branches all over the coun-
try raving about it. When the branch-
es are into it, you're in great shape,
‘cause those guys know their music.”

Evans was also enthusiastically
received on her radio tour. “She played
and sang a lot of different tracks from
the album. If a radio station liked any
particular song on the CD, she could
do that song live,” Waugh says. “It was
incredible.”

At radio, the label will be utilizing
“win it before you can buy it” contests.
Evans will also be doing some syndi-
cated radio shows around street date.

Nashville Underground To Showcase Writers

BY LORIE HOLLABAUGH

NASHVILLE—Some of Nashville’s
top singer/songwriters who don't fit
neatly into a format niche or specif-
ic music genre are eschewing the
established regime and heading
underground these days, thanks to a
new record label collective formed by
writer Chuck Cannon and several
other Nashville songwriters.

The new label, Nashville Under-
ground, was designed as a place
where writers can record and re-
lease original versions of their best-
known hits and other material while
enjoying unfettered artistic expres-
sion and taking advantage of the
power of their pooled resources. The
label was the brainchild of Cannon
and his wife, Lyric Street recording
artist Lari White, who felt it was
time that the unique voices and vast
amounts of talent among the Nash-
ville songwriting community be rec-
ognized and heard.

“The impetus for the project was
Chuck,” says White. “While prepar-
ing to release Chuck’s album on our
own, it became obvious how many
people there were like Chuck, who
were not only
incredible writers
but great enter- I l I

Kesyviile Underground
Fecard Collective

tainers and pro-
ducers. They often
produce the demos
that end up, for all
intents and purposes, being copied
by the big-name producers to go on
the radio and become hits.

“So knowing Chuck was not the
only one who needed to be making
records and needed some kind of
support system to promote them and
expose them, that’s how we came up
with Nashville Underground,” she
adds.

Structured around the concept of
serving the artist first and preserv-
ing the creative process, the compa-
ny hopes to become a creative haven
where artistic expression can flow
freely without intervention from out-
side influences, where the visual
complements the aural, and where
the balance of power is tipped in
favor of the artist in terms of royal-
ty rates, recording contracts, and
master ownership.

“ ‘Disintermediation’ has really
become our theme—taking the mid-
dleman out of the process so that we
can get to unadulterated art,” says
Cannon. “We're attempting to not
only one-up the system but make it
a no-brainer for these artists by let-
ting them own their masters, paying
on the highest
mechanical rate,
tripling the point
rate on the sam-
plers, and allowing
artists to record
for other labels.”

“The artists
retain the indepen-
dence necessary to
make the art,”
notes White, “but there’s no A&R
guy breathing down your neck, no
marketing guy saying, ‘You can’t
write that—it’ll never be a hit.” It's
the best of all worlds.

“And as more people get online
and digital distribution becomes the
norm,” she continues, “what’s most
important to me is support in letting
people know it’s out there. So that’s
what Nashville Underground will
provide to these artists for their own
independent projects as well because
there are a lot of benefits to acting
as a collective.”

The label’s first project, “Sampler
Series Vol. I,” is currently available
on the Nashville Underground Web
site, and features songs by Chuck
Jones, Vicetoria Shaw, Gary Burr,
Cannon, Stephony Smith, and Pam
Rose. A companion coffee-table book
is being developed in conjunction
with the album featuring stories
about the songs, so fans can get an
entire package that represents the
compilations visually.

A section on the Web site, “The
Dirt,” will offer editor-free takes on
the music and creative community
from top music journalists. The visu-
al element will ultimately become a
key component, with a gallery offer-
ing original works of art, prints, and
photographs associated with the
musie.

“I remember [ Elton John’s] ‘Good-
bye Yellow Brick Road’ album had
these great pages full of artwork,”
recalls Cannon. “I don’t think we're

CANNON

the only ones who miss those, so
we're going to make the artwork
that accompanies the project avail-
able to the buyers. I think a lot of
people like a visual connection to the
music, so you can go to our site and
order original prints or images
extracted from or associated with
the packaging of the CDs you love.”

Incorporating unique visual ele-
ments into the label is just one way
Cannon and White hope to establish
and ultimately brand Nashville Un-
derground as the source for finding
first-rate music by some of Music
City’s finest songwriters.

“I look to companies like Blue
Note and Windham Hill a lot as mod-
els for what we're doing,” explains
White, “because they branded them-
selves, so you knew if it was a Blue
Note record, you might not have seen
or heard of that artist before, but, to
a large degree, you knew what you
could expect—some of the best jazz
you'd ever heard. Blue Note was also
very visually intensive. They brand-
ed that company with strong design
elements—you can tell a Blue Note
record just by looking at the jacket.”

Live performance will also play an
important role in developing the
label, which is currently in talks with
national retail chains like Borders
Books & Music about a possible dis-
tribution relationship. Artists fea-
tured on the first volume are set to
perform Sept. 17 at the grand open-
ing of Borders’ West End location in
Nashville.

“We’re happy to be able to help
support Nashville Underground and
have them participate in the grand
opening of our second Nashville
store,” says Borders marketing spe-
cialist Tom Bails. “Since Nashville
Underground features a roster of
diverse talent, and we have a deep
and broad selection of music to offer
as well, this was a natural match for
us to team with them as they launch
their label. We pride ourselves on
being industry leaders in communi-
ty support, and we're hoping if this
is successful we'll be able to extend
support and carry their musie in our
other stores at some point.”

“I really think the secret to tak-

(Continued on page 38)
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thanks a million
thanks a million
nanks a million
nanks a million
thanks a million
thanks a million
thanks a million
nanks a million

Congratulation%_to Andrea, Caroline, Sharon and Jim from Warner
Music International on becoming official IFPI Artists Spokespersons,
earning the special Platinum Europe Award recognising your
Exceptional Contribution to the European Music Industry ...

and for European sales in excess of 10 million!

thanks a million
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PLATINUM CERTIFICATIONS REVEAL EUROPE’'S DIVERSITY OF TALENT

IFPI has certified 139 albums
Platinum in Europe in 1998-2000,
originating from 13 different
countries and covering all the
main musical genres. Here’s a
review of the winners.

The Platinum Europe Awards are a
perfect indicator of both the tastes of
European consumers and the diversity of
musical tatent coming out of
Europe.

Sony Music’s Paul Russell
says the accolades, which
recognise sales in Europe of
one million units of an album
released after 1994, are
different from other awards in
that “they are sales-based and
so reflect the choices of

European consumers.” artists.”

Since July 1998, a total of Thomas M. Stein
139 awards have been
certified by IFPI, a slight
increase over 1998's figure of

133. Of these, 118 were new albums (104 in

René Dif and Lene G Nystrom (Aqua)

"The Platinum Awards
celebrate the
enormous success of
the European music
market and the
extraordinary talent
and creativity of
Europe’s best-selling

BMG Entertainment

1998), and 21 are albums previously awarded
Platinum status and have since gone multi-
Platinum (29 in 1998).

DION’S TOP CROWN

In total, 111 artists were awarded Platinum
certifications, with several artists receiving
awards for more than one album during the
period considered. These were Canadian pop
diva Celine Dion (4), Irish band the Corrs (3),
followed by Italian tenor Andrea Bocelli,
Canadian rock act Alanis Morrissette, Irish
popsters Boyzone, Canadian guitarist Bryan
Adams, US singer Cher, UK band the
Lighthouse Family, UK pop
singer George Michael, UK boy
band Five, UK pop star Robbie
Williams, US R&B singer
Whitney Houston, Belgian
balladeer Helmut Lotti, US R&B
artist Mariah Carey, US heavy
metal band Metallica, UK
singer Sting, Italian crooner
Adriano Celentano (one solo,
one with Mina), US hip hop act
Wilt Smith, and UK pop band
Steps, alfl with two albums
certified.

The act with the highest certification figure
is Celine Dion, whose 1998 album Let’s Talk
About Love has now reached the nine million
mark, and by the time of the next IFP| Platinum
Awards in 2002 should become the first act to
reach the 10 million summit.

Behind Dion come fellow-Canadian country
star turned pop act Shania Twain, with Come
On Over, and Madonna'’s Ray Of Light, who
both found over six million buyers in Europe.
Other multi-platinum acts are, at five million
sales, US boy band Backstreet Boys’
Backstreets Back, George Michael's Ladies
and Gentleman—The Best Of George
Michael, The Corrs’ Talk On Corners, Elton
John’s compilation Love Songs, and Irish rock
band U2‘s The Best Of 1980-1990.

In terms of geographical origin, winners of
Platinum Awards come from 13 different
countries—10 European (UK, Germany,
Ireland, France, Italy, Spain, Sweden, Belgium,
Denmark, Netherlands) and three from the rest
of the world (the US, including Puerto Rico,
Canada and Australia).

A WEALTH OF TALENT

The list of Platinum certifications aiso
represent a universal jukebox of musicand
genres. They include pop (Ricky Martin, Robbie
Williams, Natalie Imbruglia); dance (Fatboy
Slim, Chemical Brothers); hip hop (Puff Daddy,
Will Smith); heavy metal (ACDC, Metallica);
British rock (Oasis, Radiohead, Travis); world
music (Manu Chao, Hevia); R&B (TLC, Mariah

www americanradiohistorv com

COUMNTRY NO OF AWARDS
EUR/UK

UsA
EUR/GERMANY
EUR/JRELAND
CAMADA
ELUR/FRAMCE
EUR/ATALY
AUSTRALIA
EUR/SPAIN
EURSWEDEN
EUR/BELGIUM
EUR/DENMAREK

EUR/NETHERLAMNDS

Grand Total

Carey); Spanish “cantautores” (Alejandro
Sanz); German "Schlager” (Wolfgang Petry);
French “chanson” (Francis Cabrel, Florent
Pagny); Europop (Aqua); ltalian pop (Ligabue,
Adriano Celentano); classical (Andrea Bocelli,
Helmut Lotti); and US rock (The Offspring, Red
Hot Chili Peppers).

As BMG’s Thomas M. Stein, points out, the
Platinum Awards “celebrate the enormous
success of the European music market, the rich
diversity of musical taste among millions of
young people and the extraordinary talent and
creativity of Europe’s best-selling artists.”

Key points:

¢ Total number of albums receiving
awards since the Platinum Europe
Awards 1998: 139 (133 in 1998).

e Total number of qualifying artists since
July 1998: 111.

e Number of countries represented
among Platinum Award 2000
qualifiers: 13.

¢ Proportion of New Award albums
carrying European repertoire: 65%
(73% in 1998, 62% in 1996).

« New albums going Platinum: 118
(2000), 104 (1998), 97 (1996). Total
since launch: 319.

Origin of Platinum Awards since July 1998

N _
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LOCAL REPERTOIRE SETS THE TONE FOR EUROPE

Europe is the second largest
music market after North
America. Two trends have
dominated the musicscene in
Europe this past decade: the rise
of local repertoire in each
country and the development of
cross-border success.

The importance of Europe, both in terms of
market size and as a source of repertoire, has
grown significantly over the past decade.
Although its growth rate has eroded in the
past few years, Europe is the second largest
music market in the world after North America,
with sales of euro 12 billion, and accounts for
almost 32% of total world
sales.

BMG's Richard Griffiths
describes the importance of
Europe as "huge.” He
elaborates: “Economically,
the industry employs
thousands of people, whole
or part-time, across the whole
breadth of the musical
creative process—writing,
performing, recording,
marketing, and distribution.
Culturally, and | say this
having spent 12 years in the US, musicis an
extraordinary force in defining and expressing
what is unique about living in Europe and
being part of a European musical tradition.”

"Thereisa

exiting.”

Dag Haggqvist

During the past decade, two key factors have
radically transformed the European music
market. The first one has been the increasing
growth of domestic repertoire in the various
European countries, and the second is the
steady rise of cross-borders successes. These
two trends have not just affected major
markets such as Germany or France, but also
smaller markets such as Sweden, Denmark and
The Netherlands.

THE RISE OF LOCAL TALENT

“There are a number of reasons for the
increased success of local repertoire over the
past 10 years,” explains Warner Music’s
Stephen Shrimpton. “People are making better
records in better studios with highly
accomplished producers; recording techniques
have improved, as have the marketing and
promotional skills of people in the European
companies; and European artists are travelling
more and more to play and promote their
music to wider audiences.”

BMG’'s Thomas M. Stein concurs: "It is no
longer the case that our local market is
dominated by Anglo-American artists in the

28

development of
genuine international
cross-pollination. It's
working in all
directions and it's very

President Gazell Musicand
president IFP! Sweden

way it has been previously. In Germany, for
instance, almost 50% of sound recordings in
the very valuable singles chart are German
productions. Moreover, today, European artists
are not only successful locally, but they are
crossing more and more boundaries. European
artists and creativity are well known
worldwide.”

The Platinum Awards list bears witness to
Europe’s growing repertoire, with such top-
selling European acts such as Travis, Melanie C,
Robbie Williams (UK); Francis Cabrel, Florent
Pagny, Manu Chao (France); Aqua (Denmark);
The Cardigans, Eagle Eye Cherry (Sweden);
Herbert Gronemeyer, Lou Bega, Xavier Naidoo,
Guano Apes (Germanyy); The Corrs, Boyzone,
The Cranberries (Ireland); Alejandro Sanz,
Hevia (Spain); Adriano Celentano, Ligabue,
Andrea Bocelli (Italy); and Helmut Lotti
(Belgium).

THE SWEDISH MIRACLE

A country which exemplifies the
changes in the European market
is Sweden. With only eight
million inhabitants, this country
has managed to become a
major source of talent with acts
such as The Cardigans, Eagle Eye
Cherry, Emilia, Meja and
Roxette, among others. “From a
Swedish perspective, what s
happening now in Europe is
overwhelming,” says Dag
Haggqvist of Gazell Music, who
dates the trend back to Abba‘s success in the
early ‘70s.

To explain the Swedish "miracle” Haggqvist
says that Sweden has been able to nurture “a
very good combination of talent both on the
creative and the business side. In an
environment now caring for things that don‘t
necessarily come from the US or the UK, having
been able to really confront the Anglo-
American dominance on their own termsis a
major achievement. It has made a tremendous
difference in the atmosphere in developing
local artists.”

Adds Haggqvist: “Success is a matter of
confidence and skills. We need to have the
confidence to develop the skills. For a small
nation of eight million inhabitants, to discover
that we have this possibility to be

(

~
Key points:

¢ The European music industry is a euro
12 billion per year business.

¢ Europe accounts for almost 32% of
total world sales.

¢ The share of domestic repertoirein
most European countries is growing.
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Herbert Grénemeyer

internationally heard is a blessing. To produce
quality music for such a small market is notan
easy task and is not enough—you need to have
perspective on the other markets. There is a
development of genuine international cross-
pollination. It's working in all directions and it's
very exiting.”

However, some in the industry wonder if the
trend, which has seen the relentless rise of local
repertoire, will be sustained. Paul Russell of
Sony Music suspects that “we have seen the
growth of local repertoire as a piece of each
national market reach a plateau. Looking at
various numbers, none of them being totally
conclusive, the trend seems to mark a plateau.
We'll have to wait to see if this trend is
confirmed or if it is just temporary.”

SUSTAINING THE EFFORT

However, Warner Music’s Shrimpton believes
that what will sustain the growth is the on-
going commitment of record companies to
continue to invest in local repertoire and make
all the efforts required to make this repertoire
travel throughout Europe and hopefully in the
rest of the world.

“Culturally there is no getting away from the
growth of local repertoire in Europe over the
past decade in almost all European territories,”
says Shrimpton. “The drive to discover and
develop new local talent remains of
paramount importance alongside an increased
empbhasis on greater cross-pollination between
territories in the area of marketing. For these
reasons, | believe the success of local repertoire
can be sustained so long as it is coupled with a
more aggressive marketing stance on the part
of the record companies to forge better links
between markets, not just in Europe but also
further afield.”
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ARTISTS TAKE A STAND ON COPYRIGHT

More than 1400 recording Artists supporting the petition include
Ireland’s Boyzone and the Corrs; the UK's

Robbie Williams, Manic Street Preachers and
the Petition on Copyright Eurythmics; Italian superstars Eros Ramazzotti,
Laura Pausini and Claudio Baglioni; classical
artists Mstislav Rostropovich and Barbara

last year in Strasbourg by the Hendricks; German acts Die Fantastischen Vier,
ind ustry Artist Spokesman Loona, Nana and BAP; France’s Patricia Kaas,
Francis Cabrel and Jean-Jacques Goldman;
Aqgua from Denmark; Alejandro Sanz from
Spain; Roxette from Sweden; Axelle Red from
Belgium and Paulo Gonzo from Portugal.

artists in Europe have signed

presented to European MEPs

Jean-Michel Jarre.

'/

Dear members of the European
Parliament,

We the undersigned are artists and
musicians from around Europe. We make
our living through our music. The music
that we create touches the lives of
millions of people all over the world. Our
creativity and our success depend on
strong copyright protection. We need
your help.

Europe has always been a fervent
supporter of its artists and musicians
through strong copyright protection. We
need that support now more than ever.
New copyright rules that will shape the
digital era are presently being discussed
in Brussels. Our prosperity and creativity
in the future depend on you.

We want to use new digital
technologies like the Internet to create
and deliver our music. But we will only
feel confident doing so if we know that
the laws are there to stop our works
falling victim to pirates.

The digital era provides the technical
systems for us to protect our works; but
we need the laws to be able to use those
systems. That is why the European
Copyright Directive is so important. It
must allow us to use technology to
protect our works. It must make
technology a friend and not an enemy of
our creativity.

We urge you to promote the future of
artists and musicians all over Europe. Take
a stand for creativity. Take a stand for
copyright. Stop Internet piracy. Help
musicians use the Internet to get music to
people across the world.

Take a stand for creativity

Take a stand for copyright

25
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“You're quite literally
taking money out of
artists’ pockets if you
support piracy, if you
download music off
the Net unless it’s with
the permission of the

artist.”

Jim Corr

Artist Spokesman

JARRE AND THE CORRS VOICE THE VIEWS OF ARTISTS

On the occasion of the July 13
IFPI Platinum Awards show,
French artist Jean-Michel Jarre
handed his Artist Spokesman
baton over to Irish foursome the
Corrs. Here, they reflect upon
their role undertaken on behalf
of their peers.

Music copyright may seem somewhat
bookish from a distance, but in the Internet
age it touches upon the very future of the
record industry. Jean-Michel Jarre knew it
when he became the IFPI's inaugural Artist
Spokesman in 1998, and as he passed his baton
to the Corrs at the Platinum Europe Awards
ceremony in Brussels on July 13, they were
ready to fight the same vigorous fight.

The multi-platinum Irish superstars are eager
to meet the challenge of their new
“spokesfamily” role, and when it comes to the
prickly central issue of Internet downloading
and such buzz words as MP3 and Napster, they
are clearly on a mission to spread the creative
community’s point of view.

Andrea Corr minces no words in discussing
why digital copyright is the single hottest issue
to be addressed during their next two years as
spokespeople. Citing recent high-profile cases
of downloads, involving Metallica and
Madonna, taking place without the artists’
consent, she says: “It's so vital that it gets
controlled, [otherwise] it's going to kill a
thriving industry and a wonderful business. It's
basic theft that can happen through the
Internet, and it needs to be put under very
strong control very urgently.”

UNITED ARTISTS

Explaining the group’s
willingness to take up the
role even amid the
intensely busy schedule
surrounding their new
143/Lava/Atlantic album /n
Blue, Sharon Corr
continues: "We love this
industry and we love the
fact that new artists will be
heard and will make a
living from their music. It's
an obvious thing that if
you're involved in an
industry you are aware of
its problems and of any danger. You'd need to
have blinkers on not to be interested in getting
involved. | think it's the intelligent thing to
do.”

As a preview for their new job, the Corrs
joined Jarre last year at meetings with
politicians in Strasbourg, France—an alliance
that helped to secure amendments for all
artists’ potential benefit in the areas of

24

copyright protection and piracy. For his part,
Jarre says he has enjoyed the
challenges of the
spokesperson role in the past
two years, during which he
believes that musicians and
record companies have
started to A.orﬂto acommon
good.

Jean-Michel Jarre

"What | will keep from this
experience, first of all, is that
on this issue artists and record companies are
fighting on the same side,” says Jarre.
“Fighting together for strong copyright
(protection) in the era of the Internet goes far
beyond the differences between artists and
record companies. And as an artist | can use my
voice.”

REACHING POLITICIANS

Perhaps Jarre's most tangible success was in
rallying artists to sign a petition delivered to
the European Parliament speaking out against
the then draft of the proposed EU Copyright
Directive. "l was really happy to have been able
to launch the petition and gather more than
1,400 [artists’] signatures across Europe,” he
says. "It was very important to be able to
convey this information to various politicians.”

Jarre's commitment won him the respect of
the industry. Paul Russell, chairman of the IFPI
Platinum committee, says that when Jarre
agreed to become the Artist Spokesman, “he
was the first and it was incredibly brave of him
to do that. He didn‘t get paid at all—it was
completely voluntary. He had no other agenda
than to help. He did it because he believed in
the fight for intellectual property rights.”

Russell adds that he has no doubt the Corrs
will continue the task started by Jarre with the
same dedication and enthusiasm. "The Corrs,

WWW.americanradiohistorv.com

"We have to fight
against piracy, which is
not only linked with
the Internet.”

Outgoing Artist Spokesman

who were also involved in the process on
various occasions, began to
understand the effect they could
have on policy makers," says
Russell. "They are very busy
artists but they are willing to
undertake this task. This
involvement will help us raise
our profile.”

Jim Corr believes that

tomorrow’s hit artists simply will
not have the chance to develop and thrive
unless action is taken soon. “You‘re quite
literally taking money out of artists’ pockets if
you support piracy, if you download music off
the net unless it's with the permission of the
artist. If record company finances are being
affected, they're not going to be prepared to
put the same amount of money into
developing a new artist.”

FIGHT FOR SURVIVAL

The move towards harmony on the
Copyright Directive is welcomed by Caroline
Corr. "Unfortunately there has been a delay in
getting proper legislation in place,” she says. “|
think the Internet is a wonderful medium but |
don‘t think people realised just how fast it was
going to grow.”

Of his own appointment as the first Artist
Spokesman, Jarre says: “| think it was a good
choice, and the choice of the Corrs is a good
one too, because in addition to their huge
commercial success, they also have an image
link with a country which is constantly fighting
for its own rights on different issues. Also, lots
of Irish artists have been very involved in the
idea of protecting copyright. We have to fight
against piracy, which is not only linked with the
Internet. These past two years have shown
everybody that now the legitimate business
has to be allowed to evoive.”
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Success is Universal
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Congratulatiors to all our artists
on achieving

ifpi

Platinum Europe Awards

A- Teens
Ace Of Base
Andrea Bocelli
André Rieu
Aqua
Bee Gees
Beautiful South
Bloodhound Gang
Bon Jovi
Bryan Adams
Boyzone
The Cardigans
The Cranberries
Eagle-Eye Cherry
Dire Straits
Lara Fabian

Lighthouse Family

Johnny Hallyday
Enrique Iglesias
Elton John
Helmut Lotti
Manau
Metallica
Florent Pagny
OST: Notting Hill
Rammstein
S-Club 7
Texas
Shania Twain
Sting
U2
Barry White
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INDUSTRY SEES PIRACY AS THE BIGGEST THREAT

Worldwide music piracy
continues to thrive, and is
costing the legitimate industry
billions in lost sales every year,
despite efforts made by the
music community to protect its
repertoire.

"Music piracy is proliferating, driven by
increased traffic in mass-produced audio CDs,
an alarming surge in illegal sales of CD-
Recordable discs and an
exponential spread of pirate
music files onthe Internet.”

Such is the alarming
conclusion of the IFPI Music
Piracy Report 2000, which
monitors on an annual basis
the progress of piracy around
the world. Music industry
executives look on with angst
atthe proliferation of piracy, even if some
notable individual successes can be pointed to
in the ongoing fight against it. “Online piracy
and physical piracy, through organised crime as
well as CD-R burning, have reached a critical
stage and are truly hurting the industry,” says
Sony Music’s Paul Russell.

Tim Bowen

As BMG's Thomas Stein puts it, "the spread
of piracy, both of CDs and on the Internet, is
the greatest threat to the legitimate music
industry.” Stein notes that the total value of
the pirate music market in 1999 was estimated
by IFPI at $4.1 billion, with total sales of pirate
music CDs, cassettes and CD-Rs amounting to
1.9 billion units. "The future of a dynamic
creative sector, of artists’ livelihoods and of
hundreds of thousands of jobs are all at stake,”
warns Stein.

‘PIRACY IS THEFT’

The industry recognises that
CD-R burning in continental
Europe has become a major
problem affecting legitimate
sales of music. Recent research
in Germany and France has
established that there is a
direct correlation between the
increase in sales of blank CD-Rs
and a drop in sales of pre-
recorded CDs. Meanwhile, the
market for counterfeit products—largely in the
hands of organised crime—is also still growing.

industry.”

BMG’s Richard Griffiths says: “Unfortunately,
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"We have to enforce
our rights. We can't
accept that people
dispose of our music
and give it to others.”

"The theft of recorded
music, and the
consequent need to
protect people’s
creative efforts, remain
issues of paramount
importance for us all in
the international music

like the poor in spirit, piracy will always be with
us. Piracy is theft and thieves should be
restrained. Music has a value—both
quantifiable in terms of the investment made
in developing it, and unquantifiable as a
representation of the cultural assets of a
country.”

According to Jay Berman, chairman & CEO of
IFPI, the organisation “has substantially
stepped up its fight against piracy in recent
years.” At the same time, IFPI has implemented
a "Zero Tolerance” approach to piracy, which,
according to Berman, “has also reaped positive

results.”

IFPI has set up a worldwide
enforcement structure in 1997,
headed by lain Grant, which
comprises investigators,
regional coordinators and
technical support, and has
increased its anti-piracy budget.

ZERO TOLERANCE FOR PIRATES

Universal Music International

The resultis a slight increase in
individual seizures, from CD shipments to
underground manufacturing CD plants, and
criminal and civil investigations in South East
Asia, Eastern Europe, the Middle East and Latin
America in the last two years.

“The existing theft of our music is by the
illegal manufacture of CDs in plants around the
world, specifically South East Asia and Eastern
Europe,” notes EMI Music’s Rupert Perry, “and
in that respect through the IFPI we have
boosted our anti-piracy activities dramatically
in the last couple of years. We have now 25
people working on this and have invested in
excess of £10 million in this type of activity.”

Perry adds that online piracy is also a
growing concern. He explains, “The new piracy
is the theft of our music
through the Internet. In this
respect, we need a great deal
of help from Governments,
who have got to get involved
in laying down some rules as to
how the Internet should work.
We are the first major industry
to have been affected by this
theft but we are now starting
to see the same sort of theft
affect other industries such as
film, television, and
newspapers.”

Stephen Shrimpton
Warner Music International

Industry executives agree with Perry that
appropriate action by the industry can only be
efficient if sustained by proper laws and
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enforcement by both local governments and
European Union authorities. "Having laws is
one thing, having the enthusiasm to enforce
them is another,” explains Sony Music’s Russell.
"On the piracy front, the industry needs good
laws, the will to enforce them and appropriate
sanctions. We have made much progress in
countries such as ltaly, but there is still a long
wayto go.”

ENFORCING RIGHTS

Enforcement, says Universal Music’s Tim
Bowen, is key to the process and he urges the
industry to feel unabashed about its rights. “As
far as piracy is concerned,” says Bowen, “the
industry should learn not to be ashamed of
prosecuting those who steal and sell our music.
We have to enforce our rights. We can’t accept
that people dispose of our music and give it to
others. We are enforcing our right of
ownership.”

Warner Music’s Stephen Shrimpton
concludes: “Piracy threatens the very soul and
existence of the music industry on a global
scale. The theft of recorded music, and the
consequent need to protect people’s creative
efforts, remain issues of paramount
importance for us all in the international music
industry. The need for appropriate legislation,
which covers not only traditional piracy but
also all aspects of new technology, is there for
all to see along with increased enforcement of
these laws. Tougher penalties for offenders
would also act as major deterrent.”

( )

Key points:

* Music piracy is a $4.1 billion
illegitimate business.

An estimated 1.9 billion units of
illegitimate sound carriers were
distributed worldwide in 1999 (1.4
billion cassettes and 450 million CDs).

In 1998 and 1999 a total of 33 million
CDs were seized in Latin America
alone, imported from South East Asia.

* Some three million infringing MP3
files were being downloaded every
day at the beginning of 1999,
according to estimates from Forrester
Research.

In 1999, the IFPI contributed to the
removal of around 15,000 web sites
containing over three millionillegal
music files.

Source: IFPI Music Piracy Report 2000
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AN INDUSTRY EVOLVING WITH NEW TECHNOLOGY

Technology is rapidly changing
the shape of the music industry,
opening up new channels for the
distribution of music, despite the
threat of piracy. Record company
executives reflect on how these
innovations will change the
industry’s existing business
model.

In a world where new technologies are
setting the agenda, the musicindustry is in the
vanguard of the movement. Few other
industries are experiencing such radical
changes as the music industry, thanks to the
combination of digitisation and media
convergence.

For the music industry, new technologies are
creating new distribution streams. For the
moment, the industry derives most of its
revenues from the sale of pre-recorded sound
carriers, the CD and the audio cassette, but as
Universal Music’s Tim Bowen describes, there
will be countless new ways for consumers to
access music in the future.

“People will be consuming music in so many
different ways: CDs, digital downloads,
streaming audio, through their PCs, via cable,
with the Internet, on the phone,” says Bowen.
"This will all mount up, but it will not all be
sales. | think we will still be selling CDs for quite
some time, but further down the line, with
digital downloads and streaming
audio, new models will develop
to the point that we'll be talking
not about the selling of music but
of the consumption of music.”

ECONOMIC POTENTIAL

Despite the threat posed by
unauthorised copying, new
technologies are now looked at
with genuine interest by record
labels, both as new distribution
outlets and for promotional
purposes. “New means of
distributing music to the consumer and of
establishing new customer relationships
contain great economic potential,” says
Thomas M. Stein of BMG Entertainment. He
points out that “all major music companies are
currently using the Internet at least as a
promotion tool for their artists,” and that “the
whole industry is working on commercial
online distribution platforms.”

His BMG colleague Richard Griffiths is
confident that “technology will enable us to
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” New means of
distributing music to
the consumer and of
establishing new
customer relationships
contain great economic
potential.”

Thomas M. Stein
BMG Entertainment

market and promote great music to a wider
number of fans and customers. Technology, on
the other hand, will not help bad music
become great music. New technologies offer
great opportunities. Butin the early stage
there are a lot of costs involved.”

Warner Music’s Stephen Shrimpton is also
one of those who see new technologies as new
opportunities for the music industry. “The
Internet, DVD, e-commerce—all these things
can and will generate new business for us but
there also has to be
appropriate, strong and
enforceable protection for
music companies and artists
if we are to benefitas an
industry, ” says Shrimpton.

Universal Music's Bowen
says it is unfair to criticise the
industry for being cautious
about new technologies.

. SR secure.”

"The industry is criticised for
not being pro-active Paul Russell
Sony Music

enough, but there isa
difference between being
pro-active in a pirate way and
pro-active in a legitimate way,” he contends.
“Distributing music for free is not a difficult
thing to do technologically, but to create a
legitimate business for copyright ownersis a
more difficult proposition.”

Shrimpton agrees: “Every record company—
large or small—has set up a division to
research, monitor and ultimately investin
these new technologies,” he says. "There is no
question that record companies are fully
prepared to offer consumers music on the
Internet, but it is an

intellectual property which
must be paid for in order
that the original investors—
the record companies—and
the creators—the
musicians—are properly
rewarded.”

STARTING DOWNLOADS

In fact, most major record

companies have made plans

to start offering legitimate
digital downloads during the
second half of the year, taking on a market
that has so far been left in the hands of services
such as Napster or MP3.com, which are the
subject of litigation for copyright
infringement.

Says Stein: “In the next few months all major
companies will present commercial music
downloads on the Internet. But, on the other
hand, the new technologies also represent
risks for the music industry, especially the
increasing Internet piracy. We have to combat
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" We need to create an
environment where
business can develop
and thrive. Everybody
believes that thereisa
good future for the
music business if the
environment is

piracy on the Net in order to build an e-
commerce market for music and muitimedia.
For a secure electronic music delivery we work
in the Secure Digital Music Initiative (SDMI) on
watermarking and distribution systems.”

EMI Music’s Rupert Perry says he sees “the
likes of Napster and Gnutella as being major
threats to the artists, the songwriters, music
publishers, record producers and record
companies because the music that has been
created and that we represent is being

consumed for free and that is not
right.”

“Where is it said that the
Internet is free?” asks Bowen.
"People pay to access the
Internet and people buy through
the Internet. Kids do it
[downloading music for free]
because they are encouraged to
doitbutlam not sure the kids
are the probiem. The source of
the problem is people who have
taken a piece of music and tell
the publicthat they can have it
for free. It is the one who allows
that to happen who is actually responsible.”

LOOKING TO THE FUTURE

Hence, adds Perry, the reason why the
industry, specifically in the US, “is bringing
major lawsuits against these entities, who for
some reason believe that they can have
something for nothing, defending not only our
rights but also the rights of the creators we
represent.”

Sony Music’s Paul Russell agrees with Perry in
that “theoretically, there are tremendous
opportunities for the music industry with e-
commerce and digital distribution, but
practically, unless we are given the right laws
to protect our content, it won’t happen.”

Concludes Russell: "We need to create an
environment where business can develop and
thrive. Everybody believes that there is a good
future for the music business if the
environment is secure.”

a D
Key points:

¢ The musicindustry is looking at new
technologies as opportunities.

¢ To develop a legitimate online
business, the industry needs adequate
copyright protection.

¢ Major record labels are starting to
offer legitimate and secure digital
downloads.

N J
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| ANCO CELENTAMO Mina Celentano
DION s Suffisait D' Aimer
; N All The Way... A Decade of Song

N mi'-WS Talk About Love

PEEARRCSTRE AR

CELINE DION These Are Special Times

BOB DYLAN The Best Of Bob Dylan

FATBOY SLIM You've Come A Long Way Baby

MACY .GRAY On How Life Is

I:A.U RYK‘f HILL The Miseducation Of Lauryn Hill
JAMIROQUAI Synkronized

JULIO IGLESIAS My Life

JENNIFER LOPEZ On The 6

MANIC STREET PREACHERS This Is My Truth, Tell Me Yours
RICKY MARTIN Ricky Martin
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ONE LABEL
HOIULWNNINN
TEN MILLION EUROPEAN SALES

BACKSTREET BOYS BRITN EY SPEARS

“MILLENNIUM” “BABY ONE MORE TIME”
4 X PLATINUM 4 X PLATINUM

R KELLY
il . “STEPTACULAR”
PLATINUM PLATINUM

Jive Records and The Zomba Group congratulate
Backstreet Boys, Britney Spears, R Kelly and Steps on their
European platinum award winning achievements.
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"The business model of
the music industry is
underpinned by
copyright.”

Richard Griffiths
BMG Entertainment

 J

INDUSTRY UNITES FOR COPYRIGHT PROTECTION

As the music community celebrates the success of European artists, senior industry
executives from the region discuss key issues that will shape the models for the future: the
cultural and economic importance of the music industry in Europe; the fight against
piracy; the opportunities and challenges offered by new technologies; and the need for

greater protection of copyright.

The following articles are based on interviews with Tim Bowen, senior vice-president,
Universal Music International; Richard Griffiths, president, BMG Entertainment Central
Europe, and chairman, BMG Entertainment UK & Ireland; Dag Haggquvist, president,
Gazell Music and president, IFPI Sweden; Rupert Perry, senior vice-president, EMI
Recorded Music; Paul Russell, chairman, Sony Music Entertainment Europe; Stephen
Shrimpton, chairman & CEQ, Warner Music International; and Thomas M. Stein, president,
BMG Entertainment Germany, Switzerland, Austria and Eastern Europe.

Faced by the development of
uncontrolled use of its copyrights,
Europe’s top music industry executives
are calling for proper copyright
protection to secure the future.

Two years ago, the music industry was
hoping that Europe would adopt a Copyright
Directive which would have given artists and
labels sufficient protection to face the
challenges of the digital age. The Copyright
Directive has been over three years in the
making and is still not yet adopted.

“In the process, there have been changes at
both the Commission and the Parliament,”
observes Sony Music Europe’s Paul Russell. “We
had to start the whole lobbying process all over

again.”

But for many in the industry,
the clock is ticking. Universal
Music’s Tim Bowen describes
the Copyright Directive as
“good in partand not goodin
other parts, but it can still be
improved.” Hence the efforts
made by the IFPI, through its
office in Brussels headed by Frances Moore,
and the music community to try to convince
both the Commission and MEPs to take into
consideration the music industry’s
amendments to the current text.

INDUSTRY ANXIETY

The industry is watching with apprehension
the development of exemptions for private
copying contained in the Copyright Directive.
“The issue has to do with the desire on the part
of some governments to tolerate and allow
one-off copying,” says Bowen. "Although
there is a complete understanding to provide
musicto libraries or blind people for free, the
fact that you are allowing copies opens the
doors to others. It is almost impossible to
create a system that allows private copying and
another that doesn’t. That is the nub of the
problem and the cause of all the angst.”

Warner Music’s Stephen Shrimpton echoes
Bowen’s fears. “The most recent IFPI figures
show once again that music piracy is still on the
increase in both the CD format and on the
Internet. Record companies have already

14

shown that they are prepared
to take legal action to protect
the developing online business
from piracy, and they are
working closely with
governments to ensure further
protection. Now we need an
acceptable and effective EU

R rt P
Copyright Directive.” e

The Copyright Directive is
not the only body of legislation
from Brussels that the industry has had to deal
with. Also under discussion has been the E-
commerce Directive. Overall, what the industry
is calling for is a level of protection of
copyrighted works that will allow the industry
to develop new business models.

WINNERS AND LOSERS

“l run a business which employs thousands of
people who are all involved in making and
selling great music,” explains BMG’s Richard
Griffiths. “The business model is underpinned
by copyright. If the underpinning collapses
through lack of support then the whole
structure collapses and everybody loses, other
than pirates who destroy livelihoods for their
own personal gains.”

According to EMI Music’s Rupert Perry, the
question is not only getting the best protection
in Europe but also harmonising Europe'’s
legislation with that of the US. Says Perry:
“Because of the globalisation of our industry,
we need to have harmonisation with relation
to the life of copyright laws. It no longer makes
any sense to have the US with a life of
copyright of 95 years and Europe with 50 years,
let alone the songwriters having a copyright of
life plus 70 years. This matter needs to be put
on the agenda for the next round of WTO
[World Trade Organisation] talks or trade talks
between Europe and the US.”

LEVELLING UP PROTECTION

For Stephen Shrimpton, the EU Copyright
Directive “has to reflect the record companies’
needs to protect their material if they are
going to be involved in delivering music to
consumers over the Internet.” He agrees with
Perry that the Directive “must also give the
level of protection that matches the United
States. It would be worrying if Europe, with its
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"Intellectual property
needs to be protected
so that the people who
create intellectual
property can be
properly compensated
for their creativity.”

EMI Recorded Music

T

rich cultural heritage and longstanding respect
for copyright, were to deny its artists and
record companies the level of protection that is
available in the US.”

For EM! Music’s Rupert Perry, the current
discussion on the Copyright Directive should be
putinto a bigger perspective, which is the
notion of where intellectual property will fitin
the digital age. “Intellectual property needs to
be protected so that the people who create
intellectual property can be properly

compensated for their
creativity,” says Perry.

Thomas M. Stein from BMG
believes that protection of
intellectual property is as much
an economic imperative as a
cultural necessity. “Intellectual
property rights are an
incentive for cultural activities
which must not be
underestimated,” says Stein,
who considers that even if the
level of rights protection “is
surely not perfect in Europe,” there have been
some achievements.

“Many EU Directives have harmonised the
copyright rules within the EU,” says Stein. "But
there is the risk that the protection of
intellectual property rights is sacrificed on the
altar of the information society. Short-term
interests of Internet service providers,
telecommunication companies and consumers
may weaken copyright protection, ignoring
the fact that itis also in their interest to secure
artistic activities both legally and economically,
as the attractiveness of the networks depends
on the fact that new attractive content may be
made available on-line.”

Sony Music’s Paul Russell is confident that
eventually, the point of view of intellectual
property owners will prevail, but that in the
meantime, the industry must remain in a
combative mood. “On the bright side, there’s
still a lot that can be done to improve the
Copyright Directive. We are going to work
hard. There will be a lot of lobbying by the
industry and we'll be doing a lot of fighting to
get the best protection. We have our artists to
help us. | am hopeful that we will end up in a
better shape than we are now.”

7
Key points:

¢ The Copyright Directive needs to be
amended.

* Only a sufficient level of protection
can ensure the development of new
business models.

* Protecting intellectual property is as
much a cultural as an economical
necessity.

\. J
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back row (left to right): Anders
Svensson, Nina Persson, Lars-Olof
Johansson, Bengt Lagerberg
(The Cardigans); Hevia; Ligabue;
Alejandro Sanz

middle row: Marc Verwilghen
(Belgian Minister of Justice),
Heimut Lotti; René Dif (Aqua);

Paul Russell (Sony Music); Andrea,
Caroline, Sharon and Jim Corr (The
Corrs); Lisa Anderson (LA Associates)

front row: Lene G Nystrom (Aqua),
Jean-Michel Jarre; Melanie C;
Romano Prodi (President of the
European Commission); Phil Collins;
Neil Kinnock (Vice President of the
European Commission); Jay Berman
(Chairman and CEO of IFPI); Sasha

Melanie C
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Jim, Caroline and Sharon Corr, Romano Prodi and Andrea Corr Bern Dopp (Warner Music), Sasha, Michael Kersteing, Gerd Gebhardt Caroline, Sharon, Andrea and Jim Corr
(Warner Music) and Thomas M. Stein (BMG)

Kathryn Seren {Kinnock Cabinet), Rupert Perry (EMI), Sharon Rowles Tim Bowen (Universal), Malcolm Harbour MEP and Charles Tannock MEP Marc Verwilghen (Belgian Minister of Justice), Yolanda Smits (IFPI) and
(constituency staff of Glenys Kinnock) and Beverley Tempest (Cabinet Helmut Lotti
Kinnock)

Hevia Rogier Wezenbeek (European Commission), Charlotte Thomsen (IVF), Alejandro Sanz
Patrick Ravillard (European Commission) and Mike Edwards (IFP1)

Lene G Nystrem and René Dif (Aqua)

PHOTOGRAPHY JOHN MARSHALL, CHRIS LOPEZ AND FRANCIS BOOTH

Jean-Michel Jarre, Sharon Corr, Melanie C, lim Corr, Andrea Corr and Caroline Corr
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Kenstantin Dimitrov, (Ambassador of Bulgaria to Belgium and Nato) and  Helmut Lotti Madeleine Schavoir and Arthur Kerrigan (European Commission)
fain Grant {IFPI)

Jorge Reinbothe (European Commission), Peter Zombik (IFPI Germany), René Dif and Lene G Nystrom (Aqua) Anders Svensson, Lars-Olof Johansson, Nina Persson (The Cardigans),
Martin Schaefer {IFP| Germany) , Bernd Dopp (Warner Music) and and Richard Griffiths (BMG)
Thomas Stein {BMG})

Paul Conroy (Virgin) and Phil Collins Melanie C Alejandro Sanz

PLATINUM EUROPE AWARDS 11
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Gerolamo Caccia Dominioni (Warner Music), Alejandro Sanz and Roger
Ames {Warner Music)

Glenis Kinnock, Jean Michel Jarre and Neil Kinnock.

Nina Persson {The Cardigans)

10

Eric Nicoli (EMI Music), Paul Conroy (Virgin) and Neil Kinnock

Awards 13.07.20

i ifpi

Awardy 1107

Phil Collins

President Prodi and Frances Moore (IFP1}

PLATINUM EUROPE AWARDS
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Melanie C and Romano Prodi

Sasha

Sharon and Andrea Corr, Roger Ames (Warner Music)
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“IO NON SO PARLAR D "AMORE”

FOR OVER 50 WEEKS HIS LAST CD IS ON TOP OF ITALAN CHARTS.

rs L _ -
"IO NON SO PARLAR D’AMORE" HAS TO L % ITALY OVE\R 1.500.000 COPIES.

THIS EXTRAORDINARY RESULT HAS TO BE ADD R ONE HUNDRED MILLION RECORDS
SOLD ALL OVER THE WORLD BY ADRIANO ¢ 1’L WANG— ROUGHOUT\ ABOUT THIRTYYEAR

wwwamerlcanradmhlstm com
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The Platinum

Europe Awards
Brussels, Thursday 13th July 2000

Left to right from top to bottom
1. Jim, Caroline, Sharon and Andrea Corr

2. Glenys Kinnock MEP, Jean Michel Jarre, Neil Kinnock (Vice President
of the European Commission) and Phil Collins

3. Romano Prodi (President of the European Commission) and Jay
Berman (Chairman and CEO of IFPI)

4. Charles Tannock MEP, Malcolm Harbour MEP, Rosemary Scalion MEP
and Damian Scallon

. Jay Berman, Phil Collins, Romano Prodi, Paul Russell (Sony Music )
. Herbert Grénemeyer and Neil Kinnock

. Romano Prodi, Enzo Mazza (IFPI Italy) and Rupert Perry (EMI)

o N oW

. Melanie Cand Neil Kinnock

8 PLATINUM EUROPE AWARDS
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For over 50 weeks his last CD 1s on top of italian charts.

“Mina Celentano”: over 1.200.000 copies sold in Italy.
“To non so parlar damore”: over 1.500.000 copies sold to date in Italy.
Two extraordinary success by Adriano Celentano.

distributed by Sony Music Italy
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A FRIENDLY ENCOUNTER
OF MUSIC AND POLITICS

"It was a very enjoyable evening because it
was very friendly.”

This is how Neil Kinnock, the UK’s former
Labour party leader and currently vice-
president of the European Commission,
described the third IFPI Platinum Europe
Awards show which took place on July 13in
Brussels at the Hotel Plaza. Kinnock’s views
seem to be shared by the 350 participants who
attended the event, not least by the artists
themselves who were present in Brussels.

“For me, it was a pleasure to be here,” said
the evening’s host Phil Collins, who also
received a Platinum Award himself. "I was here
because | was asked to host it and because of
the essence of the award. | didn’t know | was
going to get an award—it was a big surprise.
But I was here just for the fun.”

Collins and all the artists contributed to the
friendly and relaxed atmosphere which was
notlost on Kinnock, who presented all the
awards to all the artists. “Usually in such
ceremonies, you have a lot of sharp elbows and
there was none of this tonight,” he
commented after the show. A little earlier,
Kinnock had taken the stage for a speech in
which he said he favoured “sensible laws to
deter copyright abuse and combat piracy.”

Paul Russell {Sony Music), President Prodi and Ligabue

After receiving her award and performing
two songs, Virgin act Melanie Csaid she
accepted the invitation to perform in Brussels
because “there’s a lot of important people
here, and the fans have recognised that they
enjoy my album. Sometimes you just feel like
you want to prove yourself to all the industry
bods because they are the hardest to please.
You know, it's the toughest audience. I'm
going on tour in September and now that I've
done this it's going to be easy, isn't it?”

In addition to Melanie C, the show included
performances from German artist Herbert
Grdnemeyer and ltalian superstar Ligabue.

Melanie C

Picking up awards were Alejandro Sanz and
Hevia from Spain, Helmut Lotti from Belgium,
Sasha from Germany, Aqua from Denmark, and
The Cardigans from Sweden. Kinnock
considered that the evening’s performers were
reflecting “the cultural diversity of Eurcpe and
thatis a cause for celebration.”

Artists like Warner Music ltaly act Ligabue
were conscious of the special nature ol the
award show, where both artistic merits and
global considerations were present. Speaking
after the show, Ligabue, who regrets that all
his catalogue is available through websites
such as Napster, joined the list of artists calling
for better protection in the digital world.

“We are living in very confused times,” he
explained. “The Internet can be a fantastic way
to communicate or a very dangerous tcol. We
need some strong rules—proper legislation for
everyone who writes and plays music. And we
need to make sure these rules are enforced.”

The evening also saw Jean-Michel Jarre
handing over to the Corrs the baton of Artist
Spokesman. Jarre was presented with a special
medal for his contribution to the music
industry by IFPI chairman & CEO Jay Barman.
"\We were lucky that in Jean-Michel Jarre we
had found an artist who has far exceeded our
expectations,” said Berman.

"1 spent two years with the IFPl and | enjoyed
it,” reciprocated Jarre, adding: “l am now
happy to pass the baton to the Corrs.” Sharon
Corr replied that “it is a privilege to take this
role from Jean-Michel.”

The presence of high-level European policy
makers, combined with the smooth running of
the show, prompted many positive comments
from music industry executives. Sony Music

wWWW americanradiohistorv com

Entertainment Europe chairman Paul Russell,
who is also chairman of the IFPI Platinum
Europe committee, said: “It was a great night
and the fact that that both [European
Commission president] Romano Prodi and Neil
Kinnock—two of the most important
politicians in Europe—attended shows how
significant the Awards have become within the
Brussels agenda. In addition it has become a
high priority for artists and my thanks go to all
of them for their support—and particularly
Phil Collins for doing a wonderful job as host.”

For Stephen Shrimpton, chairman & CEO of
Warner Music International, “once again the
IFPI Platinum Awards illustrated the great
diversity of musical talent on offer throughout
Europe while the show itself—without having
to contend with the demands associated with a
major television broadcast—remains an
informal, charming and friendly event
bringing together people from our own
industry with those from the European
business and political forum.”

Platinum Europ Awards 13.07.2000 Platinum Ensm?e Awards

Cifpi ifpi _ifpi

Jean-Michel Jarre
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AXITEEND

INTRODUCTION JAY BERMAN Chairman & CEO of IFP|, representing the recording industry worldwide

Platinum Europe is a recent addition to the
music industry’s awards line-up. It was created
precisely for the purpose of heightening
awareness of Europe as both a market for
recorded music—the second largest market in
the world—and as a very significant source of
repertoire for both the European market and
the world. Today, about one-third of all the
musicsold in the world is European repertoire.

In only a few years, Platinum Europe has
established itself as a symbol for European
cultural achievement. We are proud to have
played a part in its creation and we welcome the
opportunity to share with you the diversity of
European talent it recognises.

Platinum winners join that elite group of
artists who have sold one million copies of an
album in Europe. This year, we add a number of
new names to the special status of European
superstars.

Jay Berman

A total of 118 new albums have gone
platinum since the last awards ceremony, held
two years ago. It is a tribute to the vitality of the
industry in Europe that 65% of these new
albums are made up of European repertoire.

The growing appetite of European consumers
for local culture is demonstrated by the rise in
the level of domestic repertoire over the last six
years, from 34% to 41% as a percentage of total
sales in Europe. IFPl was especially pleased to
bring this celebration of European cultural
diversity and achievement back to Brussels and
to share it with a distinguished audience from
the various European institutions.

In particular, we were most honoured that
European Commission President Romano Prodi
joined us for the first part of the evening and
Vice-President Neil Kinnock agreed to present
the awards. All of this is a tremendous tribute to
the importance of the European industry.

advisor to DCMS) and Jay Berman

Neil Kinnock, John Deacon (BPI), Sara John (music business

Two of our own industry’s most celebrated
European talents, with a worldwide audience of
fans, were also present at the awards. Jean-
Michel Jarre, the first artist spokesman for the
European music industry, and his accomplished
successors, the multi-talented Corrs, who will
continue to voice the views of artists in the
digital age and promote the music sector in
Europe.

To host the show we were honoured to have
with us one of the most successful and prolific
artists in the history of the recording industry, Mr
Phil Collins.

Platinum Europe is a tribute to all of the artists
who have achieved the remarkable feat of
selling a million albums across a continent with
so many different languages and cultures. Their
musical achievements know no bounds.

Neil Kinnock

WELCOME ADDRESS NEIL KINNOCK vice-President of the European Commission

This is a night to celebrate the joy, the
creativity, and the success of European music—
here in our own continent and across the
planet.

This Platinum Europe Awards event has
special qualities:

* Itis based onsales so it is the music buying
public, right across the diversities of Europe,
that decides who gets the awards.

It gives us a chance to give public recognition
to the outstanding achievements of the
performers and the writers, producers and
technical geniuses that help to make good
music.

And it provides a platform for us to let
everyone know that the European music
industry is a world leader with over a third of
the global music retail market, 600,000 jobs,
and nearly Euro 12 billion worth of sales in
Europe alone.

That is a real testimony to talent in music and
marketing. And there’s much more to come.
Simply because the people who make musicin
Europe have proved their capacity for
sustained and brilliant innovation in
generating and in meeting changing demands.

If Europe was a single country, with asingle
language and a single culture—and, happily,
Europe will never be any of those things—all
those would be creditable accomplishments.

But maybe the greatest cause for celebration
is the fact that, whilst every part of this
continent retains its vital distinctiveness, and
whilst artists reflect that great diversity, they
still strike common chords with people right
across Europe and beyond it.

That unique contribution to dynamic
modern culture, together with the huge
entertainment and economic product of this
industry, make it essential for the European
Union to play its part in safeguarding the
future.

wwwW americanradiohistorv com

Of course, that doesn’t mean—and it can’t
mean—cotton wool wrapping. But it does
mean sensible laws to deter copyright abuse
and combat piracy.

Cheap access to stolen intellectual property
and musical creativity might seem attractive.
But the truth is that the pirates hit investment,
variety, opportunity, and quality—and the
music makers and the fans lose out.

Helping to make modern international rules
is, of course, part of the job of the European
Commission—and we will strive to make our
contribution to upholding deserved
intellectual property rights and the legitimate
interests of the creative community.

That, | guess, is why IFPI gave me the
pleasure of being here tonight. I'm here
because the European Commission needs to
support, and wants to support, the further
growth and success of creativity in Europe.

And I'm here to say "Thank you for the
music”: Life wouldn’t be as good without you.
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DOUBLE PLATINUM IN EURDPE!

TRIPLE PLATINUM: UK, Ireland - PLATINUM: Italy  DOUBLE GOLD: France
GOLD: Netherlands, Belgium, Greece, Norway, Switzerland, Portugal
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THE PLATINUM EUROPE AWARDS 2000

A celebration of musical achievement in europe

Music
eda.
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(Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gatner shows chart's largest unit increase Pacesetter indicates biggest percentage
growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titie. © 2000, Billboard/BPI Communications, and SoundScan, Inc

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT AND INTERNET

.“wrd Tu cu “ “ll‘ cala I n AI h“ m s SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY So undScarl7® [
® ™ SEPTEMBER 16, 2000 Ill“' |

2
x = - £
£k ARTIST TITLE | &} 28 |25 ARTIST TITLE
= IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) = F | O IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
1 DIXIE CHICKS A '° MONUMENT 68195/SONY (10 98 EQ/17 98) 2 weeks at No. 1 WIDE OPEN SPACES | 136 14 14 CHARLIE DANIELS A EPIC 64182/SONY (5.98 EQ/9 98) SUPER HITS | 292
2 TiM MCGRAW A" CURB 77886 (10.98/16.98) EVERYWHERE | 170 15 15 SOUNDTRACK A? CAPITOL 93402 (10.98/17.98) HOPE FLOATS | 120
_3 FAITH HILL A* WARNER BROS. 46790/WRN (10.98/16 98) FAITH 124 16 22 | THE JUDDS CURB 77965 (7.98/11.98) NUMBER ONE HITS | 26
4 BROOKS & DUNN A ARISTA NASHVILLE 18852/RLG (10 98/16 98) THE GREATEST HITS COLLECTION | 155 17 16 | TRISHA YEARWOOD A* MCA NASHVILLE 170011 (11.98/17.98) (SONGBOOK) A COLLECTION OF HITS | 156
JO DEE i :
- 5 MESS.":‘AA COREPEON A 08/16ps) L T 18 18 SHANIA TWAIN @'! MERCURY 522886 (12.98/18.98) THE WOMAN IN ME | 291
6 JOHN DENVER MADACY 4750 (5.98/9.98) THE BEST OF JOHN DENVER 115 - 1
19 19 [ ALISON KRAUSS A ¢ ROUNDER 610325*ADJMG (11 98/17 98 NOW THAT I'VE FOUND YOU. A COLLECTION | 203
1 11 HANK WILLIAMS JR. A CURB 77638 (5 98/9.98) GREATEST HITS vOL. 1 | 326 1
] 20 17 | WILLIE NELSON A COLUMBIA 64184/SONY (5 98 EQ/9.98) SUPER HITS | 310
8 8 PATSY CLINE A MCA SPECIAL PRODUCTS 420265/MCA (3 98/6 98) HEARTACHES 90 —
2
9 10 ALAN JACKSON A* ARISTA NASHVILLE 18801/RLG {10.98/16.98) THE GREATEST HITS COLLECTION | 254 4 2 MAEARIEES MEBIRIBE, A" gos e f)Gy10:9516:,95) EVOLUTION Eih
10 9 | WILLIE NELSON LEGACY/COLUMBIA 69322/SONY (7 98 EQ/11 98) 16 BIGGEST HITS | 108 | 2|2 TRAVIS TRITT A WARNER BROS. 46001/WRN (10.98/16 98} GREATEST HITS — FROM THE BEGINNING | 229
11 5 PATSY CLINE A® MCA NASHVILLE 320012 (6 98/11 98) 12 GREATEST HITS | 702 23 | — | ALABAMA A’ RCA 67633/RLG (19.98/28.98) FOR THE RECORD: 41 NUMBER ONE HITS | 106
12 | 12 TIM MCGRAW A® CURB 77659 (7 98/16 98) NOT A MOMENT TOO SOON | 336 24 | 25 | TIM MCGRAW A CURB 77800 (7.98/11 98) ALLTWANT | 136
| 13 | 13 | THE CHARLIE DANIELS BAND A’ EPIC 65694/SONY (7.98 EQ/11.98) A DECADE OF HITS | 632 25 | 24 | GEORGE JONES LEGACY/EPIC 69319/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 73

Cataiog albums are 2-year-old tities that have fallen below No. 100 on The Biilboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Goid). A RIAA cer-
tification for net shipment of 1 million units {Platium). € RIAA certification for net shipment of 10 milhon units {Diamond). Numeral following Platinum or Diamond symbol ndicates album’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more. the RIAA multiplies shipments by the num-
ber of discs and/or tapes. *Asterisk indicates viny! LP 1s available. Most tape prices, and CD prices for BMG and WEA fabels are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. (g indicates past title. ©2000, d/BPI C: ations and SoundScan. Inc.
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by Wade Jessen

DIVA FOR THE PURISTS: Patty Loveless starts with 10,000 units
to claim Hot Shot Debut honors at No. 13 on Top Country Albums with
“Strong Heart” (Epic), her first set of new material in nearly three
years.

Loveless posted her biggest opening week in the SoundScan era with
“Long Stretch Of Lonesome,” which bowed with more than 16,000 scans
in the Oct. 18, 1997, issue. It also logged Loveless’ fattest one-week total
of more than 25,000, rung up during Christmas week 1998.

“Strong Heart” is Loveless’ ninth set of new songs and her fourth-
highest debut on the country chart. “Classics,” a 1999 best-of package
that peaked where it entered at No. 6, achieved Loveless’ highest debut
and peak position to dute.

“That’s The Kind Of Mood I’'m In,” the lead single from “Strong
Heart,” gains 164 detections to step 30-29 on Hot Country Singles &
Tracks. It spins on 143 monitored stations with heavy airplay (more
than 35 plays) at WMZQ Washington, D.C., and WRNS New Bern, N.C.
New spins are detected at eight signals, including KWNR Las Vegas;
KCKI Tulsa, Okla.; WKXC Augusta, Ga.; and WCOS Columbia, S.C.

HARD COUNTRY: On the strength of his in-your-face barroom
anthem “Kiss This,” Aaron Tippin’s “People Like Us” (Lyric Street)
gains approximately 1,500 units to bag the Greatest Gainer trophy and
jump 7-5 on Top Country Albums. On The Billboard 200, Tippin’s new
set hops 60-53.

when “People Like Us” entered at No. 5 with more than 28,000 pieces
in the Aug. 12 issue. Previously, “Call Of The Wild” claimed Tippin’s
biggest opening-week sum and highest chart debut on Top Country
Albums when it popped on at No. 11 with 17,000 scans in the Aug. 28,
1993, Billboard. “People’s” debut also bested Tippin’s highest peak posi-
tion, set in the April 11, 1992, issue, when “Read Between The Lines”
rose to No. 6. The aforementioned “Call Of The Wild” also rose to No.
6 in the Sept. 11, 1993, issue.

Meanwhile, “Kiss This” gains 181 detections to bullet at No. 9 on Hot
Country Singles & Tracks, with airplay at each of our 153 monitored
stations. Heavy airplay is counted at 31 stations, including KSCS Dal-
las, KYCY San Francisco, and WKHX Atlanta.

With 770 detections to date, KPLX Dallas is the overall airplay leader,
followed by KSOP Salt Lake City and WRNS New Bern, N.C., with 456
plays each.

SOUTHERN FLAVOR: With almost 3,000 units, Ricky Skaggs &
Friends enter Top Country Albums at No. 52 and Top Independent
Albums at No. 49 with “Big Mon: The Songs Of Bill Monroe” (Skaggs
Family). On Skaggs’ most recent tip of the Stetson to the father of blue-
grass, he collaborates on 13 Monroe gems with John Fogerty, Dixie
Chicks, Patty Loveless, the Whites, and others. Skaggs duets with
Joan Osborne on the Monroe classic “On The Old Kentueky Shore.”

Tippin set a pair of new career benchmarks on the country chart

|

0’Neal Makes Mercury Debut With A “Shiver’

BY RAY WADDELL

NASHVILLE—With her attention-
grabbing debut single and un easily
identifiable vocal style, staffers at
Mercury Nashville feel they have
plenty to work with in Jamie O’Neal.

“Shiver,” due Oct. 3, is O’Neal’s first
album. Procluced by Keith Stegall, the
record contains 13 cuts, nine of which
were co-written by the singer.

“This record speaks for itself,” says
Luke Lewis, president of Mercury
Nashville. “What’s so cool about it is
this is a woman that developed her
chops they way you would hope most
artists would, from years on the road
and singing demos. That’s what artist
development really should be about
before they come to the record label.”

(’Neal is ready for “Shiver” to hit
the streets. “I hope it’s the kind of
album people can relate to,” she says.
“For me, with any song, the believ-
ability has to be there, because with-
out passion and believibility; it doesn’t
matter what you're singing. I'm sure
Kid Rock sings with passion, but 1
can’t identifv with it.”

People seem to be relating to
O’Neal’s kickof! single, a haunting
ballad called “There Is No Arizona,”
which O’Neal described as “kinda
dark and twisted.” The song was
written by O’Neal with Lisa Drew
and Shaye Smith.

“When we first wrote ‘Arizona,’ we
all loved it because it was so unique,”
says O’'Neal. “But I was unsure of
how other people would receive it. I
personally am real happy with the
way it came out, and I'm glad we were
able to record it.”

Perhaps not surprisingly, the song
has taken off in some Southwestern
markets, including Phoenix, where
KMLE began playing it in July. It is
currently being played 53 times a
week. PD Jeff Garrison is an early
believer, and listeners are responding.

“‘There Is No Arizona’ has been
our No. 1 requested song for three
weeks,” says Garrison. “Regionally, it
is a very local song for us becuuse it
mentions Arizona—Tombstone and
Sedona.”

While the local references are a
positive, Garrison says, that’s cer-
tainly not all the song has going for it.
“The emotion in her voice and her

connection with the song makes it
even bigger than the local aspect,” he
says. “The more it’s on the air, the
more appeal it has.”

Raised in a professional singing
family, O’Neal moved to Nashville
four years ago and immediately
began writing songs and singing
demos. A cut by LeAnn Rimes helped
lead to a publishing deal with EMI,
: _ and then Mercury
offered her u
recording deal in
December 1998.
O’Neal first
entered the studio
for Mercury on
Sept. 9, 1999.

“Keith [Stegall]
felt like I could
write most of the
album—he probably had more faith
in me than I did,” s:tys O’Neal, adding
that Stegall gave her plenty of free-
dom in the studio.

Five of the album’s songs clock in
at more than four minutes. “I write
most of my melodies, and Keith let
me do what 1 wanted to do with
them,” she says. “Most of the time we
kept the songs the same way they
were on the demos.”

The record boasts a contemporary
sound, with several powerful ballads,
including “Where We Belong” and
“She Hasn’t Heard It Yet.” O’Neal
says she isn’t concerned that the
record may be ballad-heavy.

“You never know how many should
20, and at the end of the recording we
felt like there weren’t any we could
lose,” she says. “Keith also let me pick
the sequencing.”

Toward that end, “Shiver” wraps
with & melodic acoustic ballad called
“To Be With You.” “I thought that
wus a great song to go out on,” says
O’Neal.

Conversely, “Frantic” is uptempo,
Celtic-tinged country/pop, and “The
Only Thing Wrong” is a bluesy romp
penned by Richard Marx and Gary
Harrison. Now O’Neal is braced to
see how the eclectic mix is received
by the public.

“Everybody’s hollering for some-
thing fresh and new, and we're trying
to get that done without going over
the line for country radio,” says

Lewis. “Thankfully, everybody’s been
really receptive so far.”

Lewis says there are no current
plans for O’Neal to tour any time soon
other than showeases, including an
Oct. 3 release party in Nashville, “We
want to go slow and let the musie talk
for a while,” he says. “I hear at least
half a dozen singles on this record. It’s
one of those dartboard records in
terms of picking one out.”

For her part, O’Neal is just start-
ing to think in the long term. “When
you start out, you're happy to get a
record deal, and you don’t really see
past that,” she says. “Once the
record’s out there, all you can do is
hope people accept it and like it. 'm:
at the waiting part right now.”

0’Neal has been so focused on the
recording project that she has yet to
sign either a management or book-
ing agency deal. “Keith’s kind of
been doing everything,” says
O’'Neal. “He’s been like & dad in this
project the whole way, and the
label’s been great.”

Still, O’Neal is anxious to take her-
songs to live audiences. “I love per-
forming live. That’s my favorite
thing,” she says.

UNDERGROUND

(Continued from page 36)

ing Nashville Underground nation-
ally is forging a relationship with a
retailer like Borders who can capi-
talize on the whole product line, the
hooks, CDs, and the live music,” says
White. “We can tour groups of three
or four artists in different parts of
the country, where they can walk in
lean and mean with just guitars and
not a lot of production and entertain
the pants off of anybody who’s
there.”

The label hopes to continue sign-
ing gifted writers for future sam-
pler projects each year, offering sup-
port for solo albums like Jones’
upcoming “Mailbox Money,” and
eventually releasing singles for
radio airplay, once distribution is in
place. But for now, its meain goal is to
brand itself so that people recognize
it as an outlet for quality recordings
by top-notch writers.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Osg.) Sheet Music Oist.

70 BAREFOOT IN THE GRASS (EMI Blackwood, BMIMark Alan 30 1LOSTIT (Major Bob, ASCAPAWamer-Tamerlane, BMI/Taxicaster,
Springer, BMI/Acufi-Rose, BMI) HL BMI) WBM

16 BEST OF INTENTIONS (Post Oak, BMI) HL 47 I'M GONNA LOVE YOU ANYWAY (EMI Blackwood, BMI/Song Island,

25 BLUE MOON (Acrynon BMWCR BMI) BMUMcSpadden, BM|Reynsong, BMIMhensong, BMI} HL

21 BORNTO FLY (Sory/ATV Tree, BM\/Careers-BMG. BMIFloyd's 34 I'MHOLDIN ON TO LOVE (TO SAVE MY LIFE) (Unwersal-Songs Of
Dream, BMI/Chuck Wagon Gourmet, ASCAP/Famous, ASCAP) HL PotyGram Intemational, BMIALoon Echo, BMI/Zomba, ASCAP) WBM

42 COLD DAY IN JULY (EMI U Catalog ASCAP/Lion Hearted, ASCAP/EMI 12 I NEED YOU (Anose, ASCAP/EMI Chinistian, ASCAP/EM) April,
April, ASCAP) WBM ASCAP/JesKar, ASCAP) HL

8 COUNTRY COMES TO TOWN (Tokeco Tunes, BM) 57 | PRAY FOR YOU (Sony/ATV Crass Keys, ASCAP/Thats Rich,

49 EVERYBODY'S GOTTA GROW UP SOMETIME (Songs Of Nashwille ASCAP/Famous, ASCAP) HL
DreamWorks, BM/EMI Longrude, BM/Bamey Building, BMI) 2 [T MUST BE LOVE (Universal-PolyGram itemational, ASCAP/Ranger
CLMMWBM Bob, ASCAP) WBM

55 EVERY MAN FOR HIMSELF (Sony/ATV Tree, BMVEM Blackwood, 6 IS ALWAYS SOMETHIN' (Wamer-Tameriane, BMI/Golden Wheat,
BMI/Tim Johnson, BMI) HL BM|/Careers-BMG. BMI) HLAWBM

14 FEELS LIKE LOVE (Vinny Mae, BMI) WBM 67 | WANT TO KNOW (EVERYTHING THERE 1S TO KNOW ABOUT

74 GEORGIA (EMI Full Keel, ASCAP/Blakemore Averiue, ASCAP/EMI YOU) (Sony/ATV Songs, BMI/Sony/ATV Tree, BM/BMG Songs,
Longitude, BMIMedgewood Avenue, BMI) HL ASCAP) HL

10 GO ON (Hamstein Cumberdand, BMI/Baby Mae, BMI/Giitterfish, 4 1 WILL...BUT Without Anna, ASCAPMagnolia Hill, ASCAPMcSpad-
BM/Buna Boy, BMI) WBM den-Smith, ASCAP) CLWHL

39 HEWILL, SHE KNOWS (EMI Blackwood, BMIEMI April, ASCAP/Sea 72 1 WOULD (Songs Of Universal, BMI/Sony/ATV Songs, BMUSony/ATV
Gayle, ASCAP) HL Tree, BMU/Songs Of Teracel, BMI) HL

37 | CANT LIE TO ME (Steel Wheels, BMYCLMAT, BMIAcuft-Rose, 20 JUST ANOTHER DAY IN PARADISE (EM! April, ASCAP/Phil Vassar,
BMUMilene, ASCAP) HL ASCAP/AImo, ASCAP/Daddy Rabbit, ASCAP) HLABM

13 1HOPE YOU DANCE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Choice s Tragic, BMVEnsign, BMI) HLAYBM
56 | KNEW | LOVED YOU (Rough Cut, ASCAPWB, ASCAP) WBM

28 KATIE WANTS A FAST ONE (Songs Of Peer, ASCAP/Steve Wanner,

BMI) HLMWBM
KISS THIS (Acuff-Rose, BMU/Thea Later, BMI/Curb, ASCAP/Charlie

Monk, ASCAP/Mick Hits, ASCAP) HLWBM

11 LET'S MAKE LOVE (Songs Of Nashvile DreamWorks, BMi/Chery
River, BMl/Wamer-Tameriane, BMI/Goiden Wheat, BM|/Careers-
BMG. BMI/Sitverkuss, BMI) CLWHL/WBM

35 A LITTLE GASOLINE (Mighty Nice, BM/Blue Water, BMI/Sony/ATV
Cross Keys, ASCAP) HL

15 THELITTLE GIRL (Cobum, BMI/Ten Ten, BMI) WBM

21 LONELY (WB, ASCAP/Maverick, ASCAP/Big Red Tractor, ASCAP)
WBM

LOVE SHE CANT LIVE WITHOUT (Blackened, BMI/Acuff-Rose, BMI)
HLWBM

58 MAKIN' UP WITH YOU (Tanasi, BMUMike Curb, BMI)

44 MEANWHILE BACK AT THE RANCH (Universal-PolyGram Intemia-
tional, ASCAP/Sondance Kid, ASCAPWamer-Tamertane, BMI/Sell The
Cow, BMI) WBM

62 MY CELLMATE THINKS I'M SEXY (Scarlet Moon, BMLCM), BMVEMI
Blackwood, BMVJelinda, BMI) HL

38 MY LOVE GOES ON AND ON (Caliber, ASCAP/WB, ASCAP/Platinum
Plow, ASCAP) WBM

40 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vassar, ASCAP) HL

66 NO PLACE LIKE HOME (Wamer-Tamerane, BMI/Crtchfield,
BMUMAS Verture, BMI) WBM

60  NOW THAT'S AWESOME (For lce Cream, ASCAP/There's One,
ASCAP/fwin Spurs, BMI)

53 ONCE IN A LIFETIME LOVE {Lori jayne, BMU/Sondaddy, BM/Muy
Bueno, BMI)

26 ONE VOICE (Starstruck Angel, BMi/Malloy's Toys, BML/Sony/ATV Tree,
BMI/Don Cook. BMI) HL

46 PARADISE (Sony/ATV Tree, BMU/niple Shoes, BMI/Cabum, BMYTen
Ten, BMU/Sony/ATV Songs. BMI) HLAWBM

19 PRAYIN' FOR DAYLIGHT (Wamer-Tamerlane, BMI/Careers-BMG.
BMUSontanner, BMI} HL/WBM

65  RIGHT WHERE ! NEED T0 BE (Acutf-Rose, BMI/601 Broadway,
BMIY HL

52 RUN AWAY (Curb, ASCAP/Shane McAnall, ASCAP/Reynsong, BMI)
HUWBM

71 SEVENTEEN (Careers-BMG. BMUSiveriiss, BMI) HL

54 SHE'S GONE (Songs Of Windswept Pacific, BMi/Yellow Desert,
BMIMy Life's Work, BMIALittle Blue Box, ASCAP/Airstream Dreams,
ASCAP/Coyote House, ASCAP/Famous, ASCAP) HL/WBM

75 SILENCE ON THE LINE (Sory/ATV Tree, BMI/Sony/ATV Songs, BMI)
HL

64 SIN WAGON (Scrapin Toast, ASCAP/Moolly Puddin', BMU/Bug,
BMI/EMI Blackwood, BMUSingles Only, BMI) HL

63 SO WHAT (WB, ASCAPMamer-Tamertane, BMI/EMI April, ASCAP)
H

61  SWIMMING IN CHAMPAGNE (Stll Working For The Man, BMIRC
Moon Pie, ASCAP/MRBI, ASCAP)

51  TAKE ME WITH YOU WHEN YOU GO (Songs Of Unwersal, BMY/Git-
terfish, BMIChaylynn, BMI) WBM

69  TELL HER (Kwesi B, ASCAP)

22 THAT'S THE BEAT OF A HEART (Kodeko, ASCAP/Mizo,
ASCAP/TFC, ASCAP/Songs Of Universal, BMUFifty Seven Varieties,
BMI) WBM

29 THAT'S THE KIND OF MOOD I'M IN (EMi Blackwood, BMI/Buzz Cu,
BMU/Ty tand, BMIMike Curb, BMUDiamond Storm, BMI) HLWBM

1 THAT'S THE WAY (imo, ASCAP/Anwa, ASCAP/WB, ASCAP/Platnum

Plow, ASCAP) WBM

45 THERE IS NO ARIZONA (EM) April, ASCAP/Pang Toon, BMI/Jersey
Girl, BMIEMI Blackwood, BMIMark Alan Springer, BMI HL

18 THERE YOU ARE (Uniersal-MCA, ASCAP/Soda Creek,
ASCAP/Sany/ATV Tree, BMI/Love Monkey, BM/Careers-BMG.
BMMusic Hill. BMI) HL/WBM

59  THIS EVERYDAY LOVE (Irving, BMIZ360 Music, SESAC/Emelia.

SESAC) WBM

43 THIS TIME AROUND (Wamer-Tamerdane, BMuSmith Haven, BMI)
WBM

50  TIRED OF LOVING THIS WAY (EMI Blackwood, BMIBritSar.
BMUBMG Songs, ASCAP/Bases Loaded, ASCAP) HL

36 THE VISIT (Major Boh, ASCAP/Mid-Summer, ASCAP) WBM

68 WAITIN' ON SUNDOWN (Fourth Floor, ASCAP/WB, ASCAP/Gary
Nichoison, ASCAP/Universal-MCA, ASCAP/Love My Music, ASCAP)

WBM
24 THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda
ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams, ASCAP/Coyote
House, ASCAP/Famous, ASCAP) HL
23 WE DANCED (EMI Apnl, ASCAP/Sea Gayle, ASCAP) HL
43 WE'RE SO GOOD TOGETHER (Aimo, ASCAP/Antwa,
ASCAP/Sany/ATV Sorgs, BMI/Nothing But The Wolf, BMI} HL
3 WHAT ABOUT NOW (WB, ASCAP/Mavenck. ASCAP/Notes To Music,
ASCAP/0-Tex, BMU/BIind Sparrow, BMUMuy Bueno, BMI/Sony/ATV
Tree, BMI/Ron Harbin, ASCAP) HL/WBM
41 WHEN YOU COME BACK TO ME AGAIN (No Fences, ASCAPMaior
Bob, ASCAP/In My Dreams, ASCAP) WBM
33 WITHOUT YOU (Scrapin' Toast, ASCAP/EMI Apn, ASCAP/703,
ASCAPYHL
17 YES! (McSpadden-Smith, ASCAP/ICG, ASCAP/EM Blackwood,
BMU/Singles Onty, BMi/Starstruck Angel, BMUMakeshitt, BMUCuts R
Us, BMI HL
7 YOU'LL ALWAYS BE LOVED BY ME (Sory/ATV Tree, BMU/Showbily,
BMI HL
5 YOUR EVERYTHING (Songs Of Nashwille DreamWorks, BMi/Chenry
River, BMI/BMG Songs, ASCAP fessiree Bob, ASCAP) CLMHL
73 YOU WITH ME (Wamer-Tamertane, BMI/Chenowee, BMI) WBM
32 YOU WONT BE LONELY NOW (Sony/ATV Tree, BMI/Songs Of Teracel,
BMU/Big Red Tractor, ASCAPHay Wagon, ASCAP) HL
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CD maxi-single availability. ¢ 2000, Billboard/BPi Communications.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
[ ] BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 153 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
I &'I'R Acl(s WEEK SONGS RANKED BY NUMBER OF DETECTIONS. ~ myymey
SEPTEMBER 16, 2000 ™ T e
T = —T =] = I =
W O © ) O - =]
28 | pE|5g|g%| TITLE ARTIST |32 | |2E|pE|Eg|e%| TiTLE ARTIST | %%
T2 |52 |2 25| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Tz |32 | 2| 23| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
e [ — | HE WILL, SHE KNOWS KENNY ROGERS
No. 1 40 | 41 | 12 |\ RoceRS (SLESLEE,F ROGERS) DREAMCATCHER ALBUM CUTT | o0
THAT'S THE WAY 1 week at No. 1 JO DEE MESSINA MY NEXT THIRTY YEARS TIM MCGRAW
3 3 18 | 5 GALLIMORE.T MCGRAW (A ROBOFF H LAMAR) {0) CURR 73106 § ! 471 52 | 13 | goalimoRe ) STROUD.T MCGRAW (P VASSAR) curs asomcur | 40
2 1 2 IT MUST BE LOVE ALAN JACKSON WHEN YOU COME BACK TO ME AGAIN GARTH BROOKS
21 1 41 | 2 | 38| 19 21
K.STEGALL (B.MCDILL) ARISTA NASHVILLE ALBUM CUT A REYNOLDS (G BROOKS, J.YATES) CAPITOL PROMO SINGLE T
3 9 1 2 WHAT ABOUT NOW LONESTAR 1 42 36 29 18 COLD DAY IN JULY DIXIE CHICKS 10
D.HUFF (A.SMITH,A. BARKER.R.HARBIN) (v) BNA 60212 B.CHANCEY,P.WORLEY (R.LEIGH) MONUMENT ALBUM CUT
4 4 4 36 | WILL...BUT SHEDAISY 4 43 23 14 12 THIS TIME AROUND YANKEE GREY 3
D.HLIFF tK OSBORN,J.DEERE) LYRIC STREET ALBUM CUT R.E.ORRALL,J.LEO (T.HUNT,J.CAVERLEE T CLAYTON) MONUMENT ALBUM CUT ¥
@ 5 8 30 YOUR EVERYTHING KEITH URBAN 5 53 62 8 MEANWHILE BACK AT THE RANCH THE CLARK FAMILY EXPERIENCE 1%
M.ROLLINGS K .URBAN (C.LINDSEY B.REGAN) (v) CAPITOL 58847 B.GALLIMORE,T. MCGRAW (G.KENNEDY W.KIRKPATRICK) CURB ALBUM CUT
IT'S ALWAYS SOMETHIN’ JOE DIFFIE THERE IS NO ARIZONA JAMIE O'NEAL
®) 7 7| 32 | DcOOK.LWILSON (1 GREEN,A MAYO) spcaBUMCUTE | O 45 ) M8 | 8 |\ Sitoal 0 ONEALL DREW.SSMITH) W WERCURY 1721771 | ¥
YOU'LL ALWAYS BE LOVED BY ME BROOKS & DUNN PARADISE CRAIG MORGAN
1 b 5 | 2T | 5GALIMORE.R DUNN K BRODKS (K. DUNN,T MCBRIDE) (©) (V) ARSTA NASHVILLE 13198 | ° 46 | 46 | 15 | g i\ WILSON (C MORGAN.HALLEN) ATiANTIC ALBUM CUT 1 | 0
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by Bradley Bambarger

OPENING DOORS: Artistically fortuitous mergers
of rock and classical music are rare creatures, most
being clumsy, eynical, or far worse. Yet two artists who
have each trumped the odds to yield hybrids of real
style and substance—arranger Jaz Coleman and vio-
linist Nigel Kennedy—have now collaborated on per-
haps the most artful alchemy yet. Coleman has creat-
ed “Riders On The Storm: The Doors Concerto,” a
richly poetic feature for Kennedy, the Prague Sym-
phony Orchestra led by Peter Scholes, and the iconic
themes of the Doors.

Due Oct. 10, the Decca album follows Coleman’s pre-
vious hit excursions into orchestral reanimation—the
peerless “Us And Them: Symphonic Pink Floyd” and
“Kashmir: Symphonic Led Zeppelin,” two Point/Uni-
versal discs that each resided high on Billboard’s Top
Classical Crossover chart for the maximum 104 weeks
allowed. Coleman’s unique success stems from a unique
background: Although classically trained (starting out
as a boy chorister and violinist in his native England), the
39-year-old musician understands
avant-rock from the inside. His early
claim to fame came as front man for art-
metal provocateurs Killing Joke, whose
mid-'"80s work influenced bands ranging
from Nirvana to Nine Inch Nails.

It is via Coleman’s uncommon com-
bination of deft technique and wild
imagination that the Doors Concerto
leaps far beyond the cheap, stultifying
literalism plaguing other attempts at
“symphonic rock.” With his character-
istic sense of drama, Coleman says,
“The artistic odds really are so stacked against youin a
project like this that T was compelled to approach the
arrangements as if they were the last work I was going
to do on this planet. I dreamt about it for a year before
I put pen to paper. I wanted to surpass all previous ideas
of what an arrangement could be. I wanted to invest so
much detail, so much beating heart, into the work that
it could take on a life of its own.”

Incorporating echoes from the band’s late-'60s milieu,
Coleman’s Doors Concerto conjures a cinematie vista;
material transmuted from “Light My Fire,” “Hello, I
Love You,” “The Unknown Soldier;” “Strange Days,” and
“The End” evokes everything from Bacchanalian revel-
ry and Vietnam War dissent to an ultimate, Eastern-
minded grace. The tone painting’s subtleties obviously
strike an emotional chord with the living Doors—key-
boardist Ray Manzarek, guitarist Robbie Krieger, and
drummer John Densmore—as they have been effusive
in their praise of Coleman’s work. For his part, Manzarek
points out that the dark lyricism of the arrangement
manages to merge the lust for life of the original Doors
ethos with the autumnal sadness now audible in their
music. The concerto rings with both the grand potential
and the faded actuality of the Doors and their decade.

Of course, the ghost of Jim Morrison shades every
note of the Doors Concerto, as Coleman explains.
“Although the solo role isn’t limited to the vocal line at
all,” he says, “I aimed to capture Morrison’s voice—the
voice of absolute freedom—in a virtuoso violin part. In
my head, I had to write for a specific violinist, and that
was always Nigel, even before we'd contacted him. Man-
zarek has talked about the Dionysian spirit of Morrison,
and I strove to connect with the spirit of the dead by
writing for a violinist who himself is intimately famniliar
with the rites of Bacchus.”

A great fan of Kennedy’s record-shattering Vivaldi
“Four Seasons”—and even more his kindred-spirit col-
laborations in Brahms and Beethoven with the late con-
ductor Klaus Tennstedt—Colernan also felt in sympa-

thy with Kennedy’s recent achievement in arranging
the music of Jimi Hendrix for improvisatory chamber
ensemble. Once the two met, “it was like finding a long-
lost brother, in a way,” Coleman says. “He understands
the primal aspect of the best experimental rock, and
there are so few accomplished classieal musicians who
do. Now I have someone to talk to!”

Coleman adds that although Kennedy is “a keen per-
fectionist, he runs with the music. He lets his soul
explode in music the way Hendrix did. And the guy has
no airs or graces—he is a completely unpretentious clas-
sieal virtuoso, which is quite uncommon.”

For Kennedy, it is always tricky business for classical
artists to mix it up with rock icons. “First of all,” he says,
“the Doors, or Hendrix for that matter, don’t really need
this sort of thing—their music exists, and will exist, on
its own, forever. Like all great art, the Doors’ music
makes a mockery of space and time. It sounds more con-
temporary than most of what tries to pass itself off as
contemporary in pop music today. Having said that, I
absolutely fucking love Jaz's arrangements—they're
inspired, beautiful stuff; they groove, capturing the
rhythmic impetus of the Doors in this sort of neoclassi- I
cal symphonic space. Above all, he has gotten in touch
with the essence of the music, putting a lot of himself—
his soul—in it along the way. To me, the music sings with
a love that is missing from 99% of everything that record
companies label as ‘crossover.’ ”

Kennedy plays his intense bel canto role with such
idiomatic fire and poetry that it is hard to imagine any
other artist pulling it off. But while it
was fun for him, recording the concer-
to wasn’t quite a virtuoso’s holiday.
“Before seeing the scores,” he says, “I
thought I’d probably just waltz in and
jam. But I saw them after just coming
home from a tour playing Bach with
the Berlin Philharmonic—and, hon-
estly, T thought, ‘Look at all those notes!
Jesus, the last thing I need are more
notes.” The violin part was complex,
gruesome, really, but I was challenged.
And playing that vocal violin role, I did
feel in touch with Jim Morrison’s spirit.”

Of the collaboration with the Prague Symphony,
Coleman says, “I'm sure the orchestra thought, ‘Oh,
we’ll have a bit of a break and play some light rock
music.” Well, you should have seen their faces when
they saw the scores. And they played the music with
all the hunger I ever could have wanted, a hunger I
probably couldn’t gotten from one of the slicker high-
profile orchestras. I also think the Prague players have
a connection to a certain late-’60s idealism that has
mostly disappeared.”

The Doors sessions were so fruitful that the Prague
Symphony named Coleman its composer-in-residence
for the next two years. On Halloween, the orchestra
premieres his “Inamorata,” a work for double choir
and orchestra.

Coleman is also at work on another piece for Kennedy,
provisionally titled “Illuminati,” (The pair’s bond is fur-
ther cemented now that they share management, with
Kennedy recently signing with British rock magnate
Jazz Summers.) Having just ended his long rock pub-
lishing deal, Coleman is casting about for publishers. Of
his goals for his future classically oriented compositions,
Coleman says, “I am a neo-Romantic at heart. I love dis-
sonance, obviously, but I love dissonance before it
resolves into pure harmony . . . Overly intellectualized
music, music that is merely ‘interesting,’ is not enough.
To move people, to really matter at all, music has to be
blood-red with passion.”

Audiences around the world may get a chance to hear
Coleman’s red-blooded sound live, as a Doors Concerto
tour is in the works for Kennedy, who will appear with
various orchestras. Some of these concerts could be
major events, as Coleman has also begun writing ar-
rangements for further Doors songs—with the aim of
having the living band members playing along with
Kennedy and the orchestra. A Hollywood Bowl show is
being planned, as is a Paris concert marking the 30th
anniversary of Morrison’s death next year.
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VARIOUS ARTISTS

SONY CLASSICAL 89019 SWEET AND LOWDOWN - MUSIC FROM THE MOTION PICTURE

DAVID BENOIT
GRP 543637/VG

@ 1165 DIANA KRALL ® 52 weeks at Na. 1
VERVE 050304/VG WHEN | LOOK IN YOUR EYES
2 |2 | & | JANE MONHEIT
N-CODED 4207/WARLOCK R NEVER NEVER LAND
3 | 3 |2 | SOUNDTRACK
MALPASL /7548 WARNER BROS SPACE COWBOYS - MUSIC FROM THE MOTION PICTURE
@ 8 | 28 DIANA KRALL
JUSTIN TIME 46050 STEPPING OUT
() [Re-entry| ROSEMARY CLOONEY WITH JOHN PIZZARELLI
CONCORD JAZZ 4884/CONCORD BRAZIL
6 4|13 VARIQUS ARTISTS
NARM 50004 BET ON JAZZ PRESENTS: FOR THE LOVE OF JAZZ
7 5 135 STEVE TYRELL
ATLANTIC 83209/AG A NEW STANDARD
15 | 29 | JOHN COLTRANE
RHINO 79778 THE VERY BEST OF JOHN COLTRANE
9
10

HERE'S TO YOU, CHARLIE BROWN: 50 GREAT YEARS!

DIANNE REEVES

197 BLUE NOTE 25141/CAPITOL IN THE MOMENT- LIVE IN CONCERT
18| 2 | VARIOUS ARTISTS

32 JAZZ 32205/RYKO JAZZ FOR WHEN YOU'RE IN LOVE
13 |10 83 MILES DAVIS

LEGACY/COLUMBIA 65853/CRG LOVE SONGS
14 |14 66 HARRY CONNICK, JR. ®

COLUMBIA 69618/CRG COME BY ME
15 | 13| 2 | LOUIS ARMSTRONG

LEGACY/COLUMBIA 63527/CRG THE COMPLETE HOT FIVE & HOT SEVEN RECORDINGS
16 | 11| 15| ROY HARGROVE

VERVE 54354(VG MOMENT TO MOMENT - ROY HARGROVE WITH STRINGS

JIMMY SCOTT

NEW) MILESTONE 915/FANTASY MOOD INDIGO

18 | 17|67 | VARIOUS ARTISTS

32 JAZZ 32130/RYKO JAZZ FOR A LAZY DAY
19 | 12| 3 | BRANFORD MARSALIS QUARTET

COLUMBIA 63850 CONTEMPORARY JAZZ
20 | 22 | 33| VARIOUS ARTISTS

32 JAZZ 32152/RYKO JAZZ FOR THOSE PEACEFUL MOMENTS
21 | 16|83 | VARIOUS ARTISTS

32 JAZZ 32106/RYKO JAZZ FOR WHEN YOU'RE ALONE
22 | 21| 22| JOSHUA REDMAN

WARNER BROS. 47465 BEYOND
23 | 24| 13 | CHARLIE HUNTER

BLUE NOTE 25450/CAPITOL CHARLIE HUNTER
2 |1l TITO PUENTE

CONCORD PICANTE 4924/CONCORD PARTY WITH PUENTE!
25 | 19| 2 | CHARLES LLOYD

ECM 543043 THE WATER 1S WIDE

Artists & Music

Living Daylights llluminates Seattle Scene

SOMETHING ABQOUT SEATTLE:
In order to reach new audiences, jazz
must adapt to the times, bringing
ever-changing influences into its sonic
stew. Medeski, Martin & Wood
understand that. So does John
Scofield, who not only utilized musi-
clans from jazz/rock bands such as
Deep Banana Blackeut on his recent
album and tour but also played recent
dates at clubs and festivals that are
frequented by young music fans.

The Seattle-based trio Living Day-
lights also understands. Consisting of
saxophonist Jessica Lurie, electric
bassist Arne Livingston, and drum-
mer Dale Fanning, the group has a
third release, “Electric Rosary” (Lig-

o
"J./\

LIVING DAYLIGHTS

wid City, distributed by City Hall), due
Tuesday (12). The set showcases the
band’s stellar improvisations and com-
positions and its ability to fuse
straight-ahead jazz with the eclectic
aclventurousness of its hometown.

Jagy
BLUE
NOTES

by Steve Graybow

“There is a darn good jazz seene in
Seattle,” says Lurie. “There is definite-
ly life beyond grunge. Seattle is known
for cutting-edge musie, and while a lot of
traditional jazz musicians eome through
and draw crowds, there are many small-
er clubs that lean more towards the
experimental and avant-garde.”

With its Eastern European tonali-
ties, African and Afro-Cuban rhythms,
and references to bop, free jazz, and
everything in between, Living Day-
lights’ music could, conceivably, become
toc heavy-handed for the average lis-
terer. However, the band makes a con-
scious effort to avoid what Lurie terms
“attention deficit composition,” prefer-
ring instead to find ingenious ways to
groove, swing, and play captivating
melodies while utilizing odd time sig-
natures. “We don’t want the music to
sound like an intellectual exercise,”
Lurie explains, noting that the trio
improvises more and plays freer in a
live setting than it did in the studio.

Lurie has extensively studied the

Croatian, Yugoslavian, and Bulgarian
music from which many of Living
Daylights’ compositions derive their
melodic sensibilities and has per-
formed with acts as diverse as Indigo
Girls and Wayne Horvitz. Similarly,
Livingston’s résumé includes a stint
with Joshua Redman and a gig open-
ing for Willie Nelson, while Fanning
has played with both Mark Whitfield
and Pearl Jam’s Mike McCready.
Another of Seattle’s favorite musi-
cal sons, guitarist Bill Frisell, turns
up on four of “Electric Rosary’s”
tracks, weaving energetic lines that
mirror the group’s instrumental
excitement and rock-influenced vigor.
Not surprisingly, the band, whose
tour itinerary often includes exten-
sive cross-country road trips, has
been embraced by the same jam-band
audience that has been galvanized by
the groove-heavy jazz of Medeski,
Martin & Wood and Charlie Hunter.
“Young people today want to dance
to jazz, and to an extent we have that
element in our music,” says Lurie, who
co-produced a Seattle festival featuring
avant-garde jazz and rock artists. “It’s
important to add elements of whatever
is going on, culturally, to jazz. Jazz
should not be a static form. It should
always be evolving. There is no way to
escape whatever is going on around you,
and those things should feed the music.”
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20 | 12 ] 15| KEIKO MATSUI
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ARTISTS & MUSIC

All That Jazz. Rufus Reid, the first Charlie Parker Jazz
Composition Award winner for his piece “Skies Over Emil-
ia,” accepts his BMI Crystal. Shown, from left, are Bur:
Korall, director of the BMI Jazz Composers Workshop:
Reid; and Manny Albam and Jim McNeely, co-musical

Thong’ Award. DreamWorks Music Publishing recently
presented production/songwriting team Tim and Bob with a
multi-platinum plaque for “Thong Song,” the hit they wrote

NO.1T SONG CREDITS

T I T L E W R I T ER P UBL I S HER

THE HOT 100
MUSIC - Madonna, Mirwais Ahmadzai - WB/ASCAPF, Webo Girl/ASCAP, 1000 Lights/BMI,
Warner-Tamerlane/BMI

HOT COUNTRY SINGLES & TRACKS
THAT'S THE WAY « Annie Roboff, Holty Lamar « Almo/ASCAP, Anwa/ASCAP WB/ASCAP
Platinum Plow/ASCAP

HOT R&B SINGLES
BOUNCE WITH ME « Jermaine Dupri, Da Brat, Bryan-Michael Cox + EMI April/ASCAP, So So Det/ASCAF,
Air Control/ASCAP, Throwin’ Tantrums/ASCAP, Babyboy’s Little/SESAC, Noontime South/SESAC,
TCF/ASCAP, Fox Tunes/SESAC

HOT RAP SINGLES
BOUNCE WITH ME - Jermaine Dupri, Da Brat, Bryan-Michael Cox <« EMI April/ASCAP, So So Deft/ASCAP,
Air Control/ASCAP, Throwin’ Tantrums/ASCAP, Babyboy's Little/SESAC, Noontime South/SESAC,
TCF/ASCAP, Fox Tunes/SESAC

HOT LATIN TRACKS
IMAGINAME SIN TI + Mark Portmann, Rudy Perez * Rubet/ASCAP, Universal/ASCAP, Marport/ASCAP

Management Duties To Be Divided
For NMPA, Harry Fox Agency

directors of the workshop.

Signed On, Writer/artist Chad Parson has signed a pub-
lishing deal with Helene Blue Musique Ltd. Parson, who
also owns and performs on a fabel calied Chadderbox
Music, is shown with Helene Blue.

and produced with Def Jam artist Sisqé. Sisqd’s album,
“Unleash The Dragon,” has been certified four-times plat-

IR

inum. Pictured at the plaque presentation, from left, are
Robert White, creative executive for DreamWorks Music
Publishing; Ron Handler, A&R executive for DreamWorks
Records and DreamWorks Music Publishing; Tim; Bob; and
Chuck Kaye, head of DreamWorks Music Publishing.

E L nnssnuWN

Openmg New Doors. 3 Doors Down, whose album ° The
Better Life” (Republic/Universal) has gone double-platinum,
has signed a worldwide publishing deal with Universal
Music Publishing Group (UMPG). Shown in the front row,
from left, are David Renzer, worldwide president of UMPG;
group members Todd Harrell, Chris Henderson, and Matt
Roberts; and Tom Mackay, senior director of A&R at Repub-
lic Records. In the back row are Phil Daly, head of the rock
department of McGathy Promotions and tour manager;
group member Brad Arnold; and Tom Sturges, executive

VP of creative affairs at UMPG.

“YOU MAKE ME FEEL
BRAND NEW”
Written by Thom Bell,
Linda Creed
Published by Warner Tamer-
lane Music (BMI)

Having a song chart high inthe
ever-fickle music business s
tough, to say the least. Attempt-
tng a successful cover of a
chart-topping song is usually
even tougher. But that didn't
stop RuffNation/ Warner Bros.”
No Question, who ably re-create
the Stylistics’ classic “You Make
Me Feel Brand New” (No. 2 on
The Billboard Hot 100 in 1974)

‘THEY'RE PLAYING MY SONG'

H A U N

on the group’s self-titled debut,
released Sept. 5.

“Actually, my parents introduced

ing its original sound. “We have
more drums, but for the most part it
sounds the same,” says Massey of

me to the song,” says
Dante Massey, who
along with Nicholas
Johnson, Damon Jer’-
Core, and Thomas
Blackwell zomprise the §
Philadelphia-based No
Question. “Ever since
then, I liked it. I always knew I had
a high voice, so | always wanted to
perform that seng on a record.”
The late-teen quartet, the first
R&B act signed to Chris Schwartz’s
RuffNation label, wanted to add a
little edge to the tune without los-

produced by Jer’Core,
Johnnie Croom, and
Stacey McGee.

No Question’s live
performance of the
track has attracted
audiences of all ages
to the group.

“Everybody loves it, from the
younger folks to the older folks,”
says Massey, who cites R&B
heavyweights like Al Green and
Sam Cooke as influences on the
group.

the song, which was

ONFIRMATION: Acting
through a professional services
{irm, the National Music Publish-
ers’ Assn. (NMPA) and the Harry
Fox Agency (HFA), its sister
mechanical-royalty collection arm,
has coniirmed that management
responsibilities for the two compa-
nies—now held by president/CEO
Ed Murphy—uwill be split (Bill-
boardBulletin, July 13).

New Jersey-based KPMG LLP,
hired to study the operations of
the HFA, said that its “Best Prac-
tices” study recommended “fur-
ther steps to keep the agency at
peak operating efficiency in the
digital age.” Those steps were not
specified.

Murphy is expected to retain his
title at NMPA. Before Murphy’s
arrival at the

on board.

UMPG ranks as the world’s third-
largest publisher and will move up
notch with the pending merger of
EMI Music and Time Warner.

ORRALL TO PEERMUSIC:
Peermusic has brought on board
hit-laden writer/producer/artist
Robert Ellis Orrall.

Formerly associated with EM1
Music, he’s written No. 1 hits for
Michael Peterson (“From Here
To Eternity”), Clay Walker
(“What’s It To You”), and
Shenandoah (“Next To You,
Next To Me”). Some 125 of his
songs have been recorded by the
likes of Reba McEntire, Dia-
mond Rio, Colin Raye, and
Ricky Skaggs.

Orrall, who

association 15
years ago, the
duties for the
NMPA and
HFA were split e
between two

is
WIII'I|3 &Musie
CAP is cur-

RliD
E== -Lle fg?'aﬁ At e

cleared
AS-

rently in the |
studio working
as a producer |

ainas

persons. A
search for a
new president/
CEO of the HFA is now under way.

“This reorganization will
enhance . . . efforts to serve the
clients and customers of HFA,”
said NMPA/HFA board chair-
man Irwin Robinson.

RENZER RE-UPS: David Ren-
zer, president of Universal Music
Publishing Group (UMPG) for the
past 4% years, has been rewarded
with a new employment deal at the
company, 4 payoff reflected in a
500% growth in the company’s rev-
emue and in earnings before inter-
est, taxes, depreciation, and amor-
tization since Renzer assumed his
post.

Based in Los Angeles, Renzer
will continue to report to Zach
Horowitz, president/COO of Uni-
versal Music Group.

With many catalog deals under
his belt, including that of PolyGram
and the recent acquisition of Jerry
Moss and Herb Alpert’s Rondor
Music for about $360 million, Ren-
zer now oversees a catalog of
800,000 copyrights, triple that of
the company’s songs when he came

by Irv Lichtman

with Yankee
Grey (Sony/ |
Monument)
and Peterson (Sony/Monument).
As an artist, Orrall is working on a
new album, “Stefflel/Flanders.”

AIMP N.Y. LUNCHEON: The
Assn. of Independent Music Pub-
lishers (AIMP) in New York will
host a luncheon Sept. 21 at the Le
Parker Meredian Hotel.

Marybeth Peters, U.S. register
of copyrights, will speak on “Cur-
rent Copyright In The Age Of
Napster, Scour, and ‘Work-For-
Hire.”

For more info, contact the AIMP |
at 212-7568-6157; fax 212-758-9402.
E-mail aimpny@aol.com.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Cherry Lane Musie:

1. Metallica, “Legendary Licks,
1988-96.”

2. Barbra Streisand, “A Love Like
Ours.”

3. “Best Of Lenny Kravitz” (easy
guitar).

4. COdl Chamber, “Chamber Mu-
sie.”

5. “World Of Jekyll & Hyde.”
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HBSIII‘I‘BI:tEll apinal Tap Finds New Life In The Studio

ANS OF Britain’s now-legendary
Spinal Tap can experience the thrill
all over again when the Rob Reiner-
directed “This Is Spinal Tap” is
released on DVD Tuesday (12). A
classic among musicians—and most
people in the music business—this

XY

o ,;/,,5;;’?” %% 0o 08 ceae s
Pictured at the Solid State Logrc con-
sole in Studio D at Henson Recording
Studios (formerly A&M), from left, are
producer/arranger/co-writer C.J.
Vanston; Spinal Tap’s Derek Smalls
(Harry Shearer) and David St. Hubbins
(Michael McKean); drummer Gregg
Bissonette; and engineer Bill Drescher.

“rockumentary” is a brilliant parody,
not to mention one of the funniest
films in recent decades.

The DVD release (accompanied by
alimited theatrical rerelease) features
a b.1 surround mix, which the DVD
format enables, allowing an even more
exhilarating experience. In addition,
the DVD features footage omitted

from the original 1984 release.

To promote the DVD, Spinal Tap,
already known as a band that refuses
to die, is once again active onstage
and in the studio. Having employed a
staggering total of 37 members over
the course of its first two decades (as
noted in the film), Spinal Tap has
most recently enlisted Los Angeles-
based keyboard player and producer
C.J. Vanston to uphold its infamous
reputation.

For Vanston, the gig actually began
back in 1992, when he was referred
to the band. With Vanston on keys,
Spinal Tap performed a half-dozen
songs during the National Assn. of
Musice Merchants Convention in Ana-
heim, Calif.

“We just hit it off,” recalls Vanston,
or “Caucasian Jeffrey Vanston,” as
his bandmates refer to him. “They
intended it to be just one gig, and I
said, ‘You guys should be doing this
more, you love it way too much.’ So
they decided, ‘Maybe we should keep
this guy around.’ I started pushing
the band to do more stuff, and that’s
where it went.”

It should be noted, in the unlikely
event that this group is taken too seri-
ously, that Spinal Tap is led by a
nucleus that consists of David St.
Hubbins, Nigel Tufnel, and Derek
Smalls. They are, in reality, actors/

ollIl
HONTOR

by Christopher Walsh

writers/directors Michael McKean,
Christopher Guest, and Harry
Shearer, respectively. Together with
Reiner (aka filmmaker Marty Di-
Bergi), they wrote, recorded, and
perform the hilarious songs featured
in the movie, among them “Big Bot-
tom,” “Sex Farm,” and the trippy
1967 single “(Listen To The) Flower
People.”

Vanston, whose many credits
include Ringo Starr, Tina Turner,
B.B. King, and Barbra Streisand,
produced Spinal Tap's new song, the
aptly titled “Back From The Dead.”
The song is available for free down-
load from a Web site called, natural-
ly, tapster.com.

Pre-production was done at
Vanston’s personal studio, which is
based around the Mark of the Unicorn
2408 digital audio hard-disc recording
system running on a Macintosh G4,
plus a Yamaha 02R digital mixer.

PRODUCTION CREDITS
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“It’s an awesome system,” says
Vanston, explaining his preference for
the Mark of the Unicorn/02R combi-
nation, as opposed to the more high-
ly visible Pro Tools digital audio
workstation with user interface, such
as Digidesign’s ProControl or Mack-
ie Designs’ HUI (Human User Inter-
face). “People don't look at the 02R as
that kind of device. They look at it as
a stand-alone mixer, as opposed to an
integrated hard-disc recording con-
trol surface. It's beautiful for it.”

Vanston’s studio is also equipped
with Tannoy monitors, and he notes
that many of his 52 vintage synthe-
sizers were put to use on “Back From
The Dead.”

The song was then recorded to
Quantegy 467 digital tape at the for-
mer A&M Studios in Hollywood
(which, after a brief closing resulting
from the merger of A&M parent
company PolyGram with the Univer-
sal Music Group, reopened as Elec-
tric Mayhem Recording and Master-
ing and has since been renamed
Henson Recording Studios). Record-
ing took place in the Solid State Logic
G Series-equipped Studio D. Vanston
produced, while the song was record-
ed by engineer Bill Drescher.

The remix for the DVD and the-
atrical rerelease of “This Is Spinal
Tap” was done by Mark Rzett, assist-
ed by John Blum, at Chace Produc-
tions in Burbank, Calif. As Rzett
explains, the advent of 5.1 surround
enables a more compelling experi-
ence, bringing out greater clarity and
detail in the music and effects.

Rzett and Blum took the original
analog 24-track, recorded in Dolby A
and mixed for LCRS (left/center/
right/surround), and remixed it in the
5.1 configuration.

“That had all the dialogue, effects,
and music stems separated out,”
Rzett recalls. “We were using the
Chace surround processor and also
the Sound Performance Lab Vitaliz-
er processor for subharmonies.”

Dialogue was left untouched, Rzett
adds, due to its authentic, documen-
tary feel. But the greater freedom
allowed by multichannel mixing tech-
nology had to be exploited for effects
and, especially, for musie.

“It was a real priority for us to
keep the integrity of the original
mix,” he explains, “just to free it from
those limitations they had to deal with
originally.”

The 5.1 remix, Rzett notes, allows
for greater separation, enabling
music tracks to be enhanced for the
DVD and theatrical rerelease.

“That’s where we did a lot of
manipulation,” says Rzett, “bringing
instruments forward and stuff like
that. As a rerecording mixer, I am
really careful about not changing the
feel of the original mix. I just want to
free it from limitations and make the
decisions I feel the original mixers
would have done if they’d had 5.1 dig-
ital available at that time.

“We were able to do some cool stuff
with ‘Big Bottom,” ” Rzett continues.
“It has a lot of bass guitar work in it,

and we were able to go nuts with the
subharmonics. And they [Shearer,
McKean, and Guest] were very
directly involved in it too. They had a
lot of suggestions and were there the
whole time we were remixing. And
they’re hilarious guys, really funny.”

In a case of life imitating art,
Spinal Tap, which hit bottom and
appeared to be finished as its disas-
trous 1982 comeback tour drew to a
close, has risen yet again. After the
Sept. 5 premiere of the rerelease at
the Egyptian Theater in Hollywood,
the band boarded a tour bus for a trip
to the House of Blues, 2'2 miles away.
On Sept. 7, Tap performed on “Late
Show With David Letterman.” Dis-
cussions were ongoing for subsequent
shows in London and Paris.

For Vanston and his bandmates, it
is all part of a tapestry of collabora-
tion. He scores director Guest’s
movies, he notes, and works with
Shearer on his film projects as well.

“When I took this gig, I got a lot of
eriticism,” he admits. “To me, it's like
the explorers that were trying to
raise the Titanic, and everyone got
pissed off and said, ‘Best leave it right
where it sank.” It’s kind of the same
with this band. But I wanted to raise
the band and let them face the ice-
berg again.”

Excitement for Spinal Tap’s latest
comeback is fevered as the DVD
release draws near. While one critic
complained that “the musical growth
rate of this band cannot be charted”
and that they are “drowning in a sea
of retarded sexuality and bad poetry,”
fans cannot get enough of Spinal Tap,
as confirmed by the actual longevity
of a band born in a film that is said to
have been largely ad-libbed.

“The thing is, these guys don’t stray
too far musically,” Vanston deadpans.
“As a musical shepherd, which is how
I view my role as producer on this
record, I didn’t have to put up a fence.
They don’t go anywhere.”

c ONSOLE MANUFACTURER
Solid State Logic has announced two
new appointments.

Colin Pringle has been appointed
group marketing director, responsi-
ble for worldwide marketing and
market development. Pringle, who
was a director of SSL between 1988
and 1995, had most recently been
with United Business Media, where
he was responsible for corporate
development and marketing of the
company’s International Music,
Entertainment Technology, and Elec-
tronies divisions. He also played a
major role in developing a range of E-
business initiatives as part of United
News & Media's investment in Inter-
net technologies.

SSL’s other announcement is that
John Andrews has been appointed to
the new post of broadecast develop-
ment director. Since his appointment
as marketing director in 1997,
Andrews has been responsible for the
introduction of the “A Class” digital
console range, including Avant,
Axiom-MT, and Aysis-Air.
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] L zz 4 COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE 90 LATIN MUSIC STATIONS ARE ELEC-
only die-hard Lobos fans. But its almost innocent sim- o |r | | 2 2 & ARHTSR.?N'CALLY MONITORED'S ANTTO 12 MIDNIGHT, 7/ DAYS A WE TITLE
plicity makes it a nostalgic testament to a band that has T | 2u |2 M N PROMOTION LABEL PRODUCER (SONGWRITER)
come to embody Mexican-American music in this coun- = NO. 1 B
try. '
otas “This is 1978, and these are a bunch of guys who orig- 1 {1 ] 3 |10 ) GOS0t pusisattol  mPEREZrPan P,
inally got into music to play roek’n’roll, and all of it is 2 9 | | 29 | SON BYFOUR A PURO DOLOR |
done in the studio,” says Pérez. “But the things that — —
—=am GREATEST GAINER Bw—

sound like it’s recorded in a party we mocked up in a
studio. We made it sound homemade. It is what it is, and
it’s snapshot of what we were and of what we were doing
at the time.”

Once Los Lobos became bigger than its Iust Los
Angeles neighborhood, the album was stashed and for-
gotten and the masters stored into oblivion. When the
time came to revamp the recording for this release,
plans were already under way to do so from the origi-
nal vinyl, until the original masters were found—entire-
lv by accident—in the bottom of a trunk that album pro-
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CHRISTIAN CASTRO POR AMARTE ASI|
ARIQLA/BMG LATIN K.SANTANDER (E.REYES A MONTALBAN)

by Leila Cobo

IF YOU PICK UP Los Lobos’ latest, “I.os Lobos Del
Este De Los Angeles (Just Another Band From East
L.A.)” (Hollywood Records), and feel transported back
in time—way back in time—you’re on the right track.

Recorded in 1977, “Los Lobos” sounds a little like a
demo, a little like an experiment, and a lot like an out-
pouring of honesty in its 12 tracks, most of them old

Bleee~ - -

Mexican folk songs—from “Ceilito Lindo” to “Guan-  ducer and {ilmmaker Luis Torres had stored in his 1| 12| 4 %E\,L,';ﬁéoéEON CUAND,;%-%M&,{% |
1 '
tanamera. ' - home yeurs before. 511 g | VICTOR MANUELLE COMO DUELE
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album,’” says band member Louie Pérez, noting that ~ Angeles River to the West Side—and the album differs Bllinl s gOEHYEMRULKIVERSAL Lo L SvE ST FLORES A GARCiAI\'GlSJEE\éESLSCI)
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therecordwas ~ greatly in content and quality from most everything 14 | 12 | 12 | 22 | BANDAEL RECODO YO SE QUE TE ACORDARAS
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prior to any  gia and thinking, ‘We sound like puppies,’ ” savs Pérez. e T CRETE R
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MAJOR CREDIT CARDS ACCEPTED

(O Records showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for
mote than 20 weeks will not receive a bullet, even if it registers an increase in audience. Greatest Gainer indicates song with \arﬂes( audience
growth. If two records are tied in audience size, the recor bem%pl yed on more stations 1s placed first. Records below the top 30 are removed
from the chart after 26 weeks. T Videoclip avallability. © 2000 Billboard/BP! Communications, Inc
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NOTAS

(Continued from preceding page)

Ritmo Latino Convention, held Aug.
29-31 at Universal City in L.A., spot-
lighted the continuing growth of the
company. Among the highlights,
according to president David Mass-
1y, is the expansion of the Ritmo Lati-
no bookstores—{rom one to seven—
and the Ritmo Rock sections from one
to three.

Described by Massry as “a niche
within a niche,” Ritmo Rock sells only
alternative Latin and rock enespaiiol,
as well as clothing and accessories.

Ritmo Latino has also opened its
first Washington, D.C., store, as well
as a 7,000-square-foot megastore in
Houston. A new Ritmo will open
November in Bakersfield, Calif., and
the company has purchased a lot in
East Fresno, Calif,, to build its first-
ever store from scratch.

The Ritmo Latino Awards, which
are voted upon by the public, are to
be held Oct. 19 in Los Angeles.

FAMOUS GOES LATIN: In an
effort to further expand its commit-
ment and concentration on Latin
musie, Famous Music, the music pub-
lishing division of Viacom’s Para-
mount Pictures, has created its first

Billboard.

in-house Latin position. At its head us
senior creative director is Claribel
Cuevas, formerly A&R director of
EMI Latin and, most recently, senior
VP of Silverlight Entertainment.
Famous’ connection to things Latin
isn’t new. The comp:ny has the exist-
ing catalog of Mareco Flores, Ilan
Chester, and Rodolfo Castillo,
among others, and
between 1993 and
1996 it established
a successful joint
venture with Cas-
tillo and song-
writer/producer
K.C. Porter.
“We've been
strong in every
genre and are
looking to have that same success in
the Latin tield,” says Cuevas. In addi-
tion to targeting songwriters and
catalogs in all genres, Famous will be
focusing on crossover writers who
work in both English and Spanish and
can be marketed to both audiences.
Another focus will be regional Mexi-
can music, says Cuevas, “due to my
experience in that genre and our
proximity to that market.”

- #
L

CUEVAS
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O Albums wth the greatest sales gains this week. ® Recording Industry Assn Of America (RIAA) certification for net shipment of 500,000 album
units (Golds A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond).

SOAP SUCCESS: Never underesti-
mate the power of a soap opera.
Rocio Dureal’s most recent release,
“Caricias,” jumped from No. 38 to No.
7 in The Billboard Latin 50 after the
single “Infiel” was featured in Univi-
sion’s soap “Mujeres Enganadas” last
month. The album has remained
solidly in the top 20 since then and is
No. 6 this issue.

Record sales weren’t higher ini-
tially because stores ran out of
albums, says BMG U.S. Latin spokes-
woman Mayna Nevirez. As a result,
BMG is preparing for a similar
onslaught when Pablo Montero’s
single “Cuando Ya No Me Quieras”
debuts in the upeoming Univision
soap “Vuelve Junto A Mi.”

ADULT RADIO: Chilean station
Oasis (102.1 FM) has changed its pro-
gramming to target listeners 45 and
older, a segment of the population
usually overlooked by radio in that
country. Oasis’ playlist is made up
mostly of hits in English, Portuguese,
Italian, French, and Spanish from the
’50s, "60s, and *70s.

Oasis has just been purchased by
Comunicaciones Horizonte, which
bought the station from media con-
glomerate Copesa, which owns news-
papers, magazines, and otherradio sta-
tions in Chile. Qasis, which is now called
New Oasis, had competed unsuccess-
fully by programming English- and
Spanish-language hits from the "80s.

IN BRIEF: Newly signed Universal
artist Juanes has reached the top of
the Colombian charts with “Fijate
Bien,” a single from his upcoming
album, slated to be released Sept. 11
in that country . . . José Guadalupe
Ilsparza, known as the ex-leader,
vocalist, and main songwriter for
Bronco, is recording his fifth solo
album. The not-yet-titled disc
includes six Esparza-written tracks.
Among them is “Amigo Del Corazén,”
a duet with José José. Reportedly,
both singers felt so comfortable dur-
ing recording sessions that they plan
to work together on future projects.

Julio Iglesias will be taping “Te
Voy A Contar Mi Vida,” the third
video off his album “Noche De Cua-
tro Lunas,” Sept. 27-28 in an as-yet
undisclosed location. The video will
be directed by Daniel Pearl. Also in
late September, Iglesias begins
rehearsals for his upcoming U.S. tour,
with 16 scheduled dates in October
alone . . . Singer Marisela veers {rom
her pop past on her upcoming new
disc, “Historias De Un Amor;” a col-
lection of old boleros due Sept. 26 on
BMG U.S. Latin. Produced by Hugo
Gutiérrez of Los Tri-O fame, “His-
torias” includes standards like “Piel
Canela,” “Cenizas,” and the title
track—“Historia De Un Amor,” a
duet with Los Tri-O.

Assistance m preparing this column
was provided by Sergio Fortuno in
Chile and Teresa Aguilera in Mexico.
Leila Cobo may be reached at
leobo@billboard.com or at 305-361

5279. Material may be sent to 101
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Durgan Takes On WMI Marketing

Senior VP Focuses On Increasing His New Company’s Share

BY GORDON MASSON
LONDON—A phone call from Warner
Music Group chairman Roger Ames
led to Jay Durgan’s arrival as senior
VP of marketing at Warner Musie
International (WMI) and the challenge
of changing the
company to an oper-
ation that is deter-
mined to increase
its overall market
share.

“My two portfo-
lios are basically
drive the priorities
and move music
around the world. Those are really
good objectives,” Durgan tells Bill-
board. “In marketing, we are like the
mechanics.”

Recalling the aftermath of Uni-
versal’s takeover of PolyGram (which
had already taken over his previous
employer, A&M), Durgan admits it
was not a happy period for him, but
he denies that he was desperate to
leave the company. “[The Universal
acquisition] was painful for me,
because so many people who had
invested a lot in me personally and
professionally were suddenly gone.
But I stayed there for 11 months. If
it was that terrible, I would not. At
the end of the day, I did not decide to

DURGAN

Back In The U.K.:
Reid New MD
At WEA Records

BY GORDON MASSON

| LONDON—John Reid, former
president of Ieland/Def Jam
Musie Group in the LS, s look- |
ing forward to revisiting for- |
mer ground and Hnking up with
lemetime allies after recrossing
the Atlantic to
become man-
aging director
of WEA Ree-
oeds TLEL (Bill-
hoardBulletin,
Sepl. 5).

Reid replaces
| Moira Dellas
Cimmediately
“yx part of a restructuring of
WEA Reeards,” according 16 a
statement by Warner. Reid will
report to Nick Phillips, chairman
ol Warner Music 11K,

According to Phillips, Heid's
“wide-ranging experience at

(Continued on page 749)

REID

leave there—I wasn’t running away
from anything, I was running to
something.”

Ames’ phone call offering Durgan
the top marketing job at WMI
changed all that. “I knew Roger
from the PolyGram days, when he
was chairman of the UK. company,”
Durgan says. “He then moved on to
his global position, and he and I were
both in New York. I guess that Roger

and I kind of speak the same lan-
guage. We have the same goals [as
anyone else], but we just drive it
harder.

“It’s quite simple, and I really
enjoy his company—I like sitting
down with him and talking about
records, and he has it down to a fine
art when it comes to deciding what
is and what is not important,” Dur-

(Continued on page 79)

MTV Nordic Division Moving
From London To Stockholm

BY FREDRIK NILSSON

STOCKHOLM—MTYV is moving its
Nordie division from London to Swe-
den as part of the network’s strate-
gy of regionalization across Europe.

Starting Nov. 1, MTV’s Scandina-
vian office—located in Stockholm
but until now used only for sales and
marketing—will also house a pro-
duction team headed up by program
and production manager
Mats Jankell, formerly pro-
ject leader for entertainment
at Swedish national channel
TV4.

In addition to providing
home-grown output for MTV
Nordic in Sweden, Denmark,
Norway, and Finland, the Stockholm
production unit is expected to pro-
duce programs that will be taken by
other MTV European regions.

Jankell explains, “My ambition is
to create an exclusive Nordic pro-

gram format to attract young listen-
ers not only in the Nordic countries
but also in the rest of Europe.”

As with the recent launch of MTV
France, English will be used as the
main language on MTV Nordic,
mainly because of the different lan-
guages spoken in the various Nordic
territories.

Jankell will have four senior peo-
ple working with him. Anna
.| Marselius will be responsi-

| ble for talent and artist rela-
tions. Cathrin Whyrén, for-
merly music programmer at
Stockholm AC station
Wow!105.5, will have the
same role at MTV Nordic.
Kjetil Njoten will be on-air producer
responsible for graphies and pro-
gram promotion. Marit Kringstad,
who has been recruited from Swe-
den’s TV3, will be the program
scheduler.

FROM AROUND

BY MIRIAM HUBNER
COLOGNE, Germany—German
music TV channel Viva has suc-
ceeded in winning a terrestrial
radio license in the country’s
most-populated state, North
Rhine-Westphalia.

Viva holding company Viva
Media secured the license, for two

German Music TV Channel Viva
Wins License For Viva Radio

cy in North Rhine-Westphalia,
which makes up a quarter of the
German radio market, plus our
concept of convergent radio, we
are now in an excellent position to
take advantage of promising
future technological develop-
ments,” he says.

Viva and NRW will each have a
50% financial stake in the enter-
prise.

Annette Schmiedel, director of
corporate communications at
Radio NRW, says

VA

that if everything
goes smoothly, the
new station will go
on the air at the end
of this year or the
beginning of 2001.

AM frequencies, in a joint venture
with local commerecial broadcast-
er NRW. The license was award-
ed by the state’s broadcasting
authority LfR,

which favored the

Viva/NRW bid over

six competitors.

Viva Radio, as the
station will be
known, will target
the same 14- to 29-
year-old demographic that the
main Viva TV service aims at with
a top 40 format. It will broadeast
via the Internet and satellite in
addition to its two medium-wave
frequencies of 885 kilohertz (kHz)
in Nordkirchen and 702 kHz in
Jiilich.

A Viva source says the station
will effectively act as a terrestri-
al support for Viva’s Internet
radio channel, as well as be a pre-
cursor for a future FM license
application. “It’s part of our strat-
egy to start locally, test the water,
and then expand further,” she
says.

Dieter Gorny, Viva Media CEO,
is delighted with the license win.
“With the medium-wave frequen-

Radio NRW, based
in Oberhausen, already operates
AC station Radio NRW (targeting
30- to 49-year-olds), and a top 40
youth radio station, Power Radio,
broadecast on satellite and digital
radio. Some of Power’s existing
programming is expected to be
used on Viva Radio.

“In Viva we have found a part-
ner with a high awareness
among young people,” says
NRW managing director Hart-
mut Glimann. “The know-how
of both companies should ensure
a successful launch for Viva
Radio.”

A Viva representative says that
full programming details of the
new station will be disclosed in a
few weeks’ time.

Cheah Honored By BMG Asia-Pacific

Frankie Cheah, one of Asia’s most
seasoned music industry executives—
and a former recording artist to
boot—was honored in Malaysia
recently upon his departure Aug. 31
from BMG after 12 years.

Top Malaysian acts such as Ziana
Zain, Rockers, Amy, and Awie were
among those present Aug. 16 at a
reception in Cheah’s honor hosted by
BMG Entertainment Asia/Pacific
senior VP Michael Smellie, as were
Cheah’s colleagues from BMG com-
panies around the region.

“His heart is really in this business,”
Smellie told the guests at a venue in
Kuala Lumpur, the Malaysian capital.
Cheah held a number of posts with the
company, including chairman of its
Malaysian and Singapore affiliates.

Senior local music-industry execu-
tives contributed to a video tribute to

Cheah that aired that night, including
EMI Music senior VP Beh Suat
Pheng, who signed Cheah during the
latter’s *70s singing and recording
career. His EMI hits include “Women
In My Life” and “My Name Is The
Wind.” Previously, he had been a
teacher.

BMG Entertainment chairman
Michael Dornemann and
president/CEO Strauss Zelnick paid
tribute on video to Cheah’s role in
building BMG's presence in Asia. He
joined the major in 1989 when it
acquired Malaysian-based Pacific
Music Corp. and went on to lead BMG
companies in Malaysia and Singapore
to significant market positions. In
doing that, Cheah worked with former
BMG senior VP Peter Jamieson.

Following his career as an artist and
then as an A&R executive at EMI

Malaysia, Cheah was tapped by the
late Nesuhi Ertegun of WEA Inter-
national to open the U.S. major’s
Malaysian affiliate in 1978, His A&R
experience helped develop that com-
pany’s local repertoire presence.
Cheah also served in key posts at the
Malaysian Assn. of Phonogram and
Videogram Distributors, including
chairman.

Cheah’s exit from BMG had been
expected (Billboard, June 24),
although he will serve as a consultant
and stay on the boards of several sub-
sidiaries. He told Billboard earlier this
year that he expected to maintain
links with the music business, partic-
ularly given his experience in dealing
with the Malaysian government on the
industry’s behalf, and will possibly
become involved in the concert pro-
motion sector.

BMG Entertainment Asia/Pacific
senior VP Michael Smellie, left,
makes a commemorative presenta-
tion to BMG Malaysia/Singapore
chairman Frankie Cheah upon the
latter’s departure from the company
after 12 years.
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Mushroom’s Yothu Yindi Joins
fast Timorese Gelebrations

BY GLENN A. BAKER

DILI, East Timor—A day of cele-
brations marking the anniversary of
East Timor’s vote for independence
in a United Nations-sponsored ref-
erendum—the result of which
sparked violence leading to fright-
ening devastation and loss of life in
Dili and beyond—began at 8 a.m.
Aug. 30, with a mass in the city’s Vila
Verde Cathedral.

It ended at midnight with the cli-
max of an exhilarating concert by
leading indigenous Australian rock
band Yothu Yindi.

The band had been invited to the
fledgling Asian nation just two
weeks before by Kirsty Sword, the
Australia-born wife of resistance
leader Xanana Gusmao. Yothu Yindi
—which had recorded a song titled
“Kast Timor”—donated its services
and lent its moral support to a peo-
ple whose innate love of music is no
less inspiring than their desire for
freedom.

The concert came nine months
after a contingent of high profile
Down Under acts—including John
Farnham and Kylie Minogue—per-
formed for Australian troops from the
initial United Nations force that kept
the peace after the withdrawal of the
Indonesian army and the brutal pro-
Indonesian (mainly West Timorese)
militias. Indonesia had invaded the
former Portugese colony in Decem-
ber 1975, one month after its unilat-
eral declaration of independence.

After its concert, Yothu Yindi
returned from East Timor to the
Gove Peninsula of Arnhem Land in
Australia to headline the annual
Garma Festival, after which it will
open the Paralympics in Sydney and,
according to some press reports,
participate in the closing ceremony
of the Olympices proper.

The Aug. 30 event drew up to
10,000 people—mostly East Timo-
rese—who gathered in the open air
near Dili Harbor. Strongly repre-
sented were Timorese children, who
used empty plastic water bottles to
beat out (and often improvise their
own) rhythms on the ground and

then filled the stage during Yothu
Yindi’s encore, dancing in imitation
of the aboriginal dance moves they
had been intently observing for 90
minutes.

In the front row were José Ramos-
Horta, the Nobel Peace Prize-win-
ning VP of the National Council of
Timorese Resistance, and Sergio
Viera de Mello, the Brazilian head of
the United Nations mission in East
Timor.

The concert was essentially
presided over by the charismatic
Xanana, who introduced the bands
onstage, sang along with Portugese
folk singer Luis Repreza, and, to the
huge delight of the crowd, took pub-
lic didgeridoo lessons from Yothu
Yindi singer/dancer Wityana Wari-
ka and from aboriginal Australian
soldier Private Shane Garling, who
joined the band as a guest musician
for its set closer, “Treaty.”

“Just being onstage was areally a

proud moment for me,” says band
leader Mandawuy Yunupingu. “The
impact was really positive. There
was a sense of acceptance and recog-
nition, a sense of oneness.”

His nephew Warika, whose play-
ing of the bilma (ironwood clapstick)
contributed to the ancient ambience,
saw it as a “good and powerful expe-
rience for myself, for East Timor.
There’s a special spirit—we have
brothers and sisters here.”

For co-lead vocalist Jodie Cocka-
too Creed, the constant highlight
was “seeing the Timorese with those
wonderful smiles on their faces, so
inquisitive and so reserved at the
same time. This sort of cultural ex-
change is very important—it lets
them know that they have got people
behind them, they have support from
everywhere. There are some similar
struggles between indigenous Aus-
tralia and the Timorese—there’s

(Continued on page 79)

Australian Indies Gut A Deal
for Videos On Qantas Flights

BY CHRISTIE ELIEZER
SYDNEY—Australian independent
music is flying high. The Assn. of
Independent Record labels (AIR),
which represents about 200 local
labels, has struck a deal with Qantas
Airways to screen an all-Australian
music show called “AIRplay” as part
of its in-flight video entertainment.
“AlRplay” will feature 30 videos; it
will screen through September on do-
mestic and international flights. Qan-
tas expects a 40% rise in passenger
traffic during the Olympics, according
to Michael Freedman, executive pro-
ducer of its in-flight entertainment.
Acts like Diana Ah Naid (Origin), son-
icanimation (Global), and the Fauves
(Shock), who are staples of alternate
charts, have the potential to be seen by
3 million Qantas passengers this month.
“We're trying to increase artist pro-

Platinum Boobies. The members of rock/rap outfit Bloodhound Gang, in

Copenhagen to play a free show to 30,000 people in the Danish capital’s Tivoli
Gardens amusement park, were presented with platinum discs by Universal
Music Denmark execs, marking sales in excess of 50,000 units in Denmark for
their Geffen album “Hooray For Boobies.” Shown, from left, are Universal Den-
mark marketing manager Mikkel Bagger, promotion director Annette Wigandt,
band member Evil Jarod, promotion manager Ander Reuss, and band members

Jimmi Pop, Willie, Q Ball, and Lupus.

files and let people know there are new
independent labels coming up all the
time finding new talent,” says AIR
chairman David Williams, also chair-
man of the Shock Records Group. ‘Air-
lines have music videos in-flight—why
not get Australia’s national carrier to
feature more Australian talent and
especially bring them to the attention of
the tourists coming in for the games?”

Qantas introduced music videos in
April, slotting them in between movies.
Freedman suggests that, depending on
passenger feedback, “AIRplay” could
become long-lasting and lead to more
marketing opportunities between the air-
line and the local music industry.

“Music is always an important part in
any airline entertainment, and any fur-
ther association with the music indus-
try is only good for both of us, in terms
of showcasing new talent, getting early
access to albums and footage of live
concerts,” says Freedman.

ATR will source and package the
show, but Qantas will edit footage that
is overtly sexual or culturally insensi-
tive. Not all the music will be un-
derground; some of the biggest-sell-
ing pop and rock hits of the year have
come from indie labels with major dis-
tributors. These have included Killing
Heidi (Wah Wah/Roadshow), Madison
Avenue (Vicious Vinyl), Savage Gar-
den (Roadshow), Vanessa Amorosi
(Transistor), and S28S (Standard).

Aided by Australia Council funding,
which allowed it to set up a full-time
office in Sydney this year, AIR is
working on a number of projects.
Williams declines to discuss them until
they are completed, but he says a pri-
ority is to accumulate research and
statistics on the independent sector.

et

Resistance leader Xanana Gusmao, second from left, and his Australian wife,

Kirsty Sword, far left, meet with Yothu Yindi singers Jodie Cockatoo Creed, far
right, and Mandawuy Yunupingu Aug. 30 in Dili, East Timor. (Photo: Glenn A,

Baker)

Australian Sales Down,
But New Music On Rise

BY CHRISTIE ELIEZER
SYDNEY—Despite weak figures
for the first six months of 2000,
Australian retail and record labels
are looking forward to a stronger
second half performance, building
on an encouraging showing by
new—and local—talent.
Wholesale figures for the six
months that ended June 30,
released Aug. 31 by labels body the
Australian Record Industry Assn.
(ARIA), showed

consumers who expected CD
prices to fall by up to $56 Australian
($2.85) refrained from making pur-
chases prior to the GST’s intro-
duction. Eventually, prices only
dropped by $1 Australian ($0.57).
However, some retailers insist a
lack of strong releases in the first
six months was also a factor. “The
music industry is content-driven,
and if you have great music com-
ing out, people will buy it, regard-
less of whether

that record com-
panies shipped
more than 20 mil-
lion units, down
3.99% compared

ARIA

Australian Record Industry Association

it’s $20 or $18,”
says Gavin
Ward, GM of the
220-store Lead-
ing Edge group

with the same

period in 1999. Value dropped $18
million Australian ($10.27 million)
to $212.5 million Australian ($121.1
million).

Within that units total, CD
album sales dropped 3.6%, to 15.1
million units from 15.6 million in
the first six months of 1999. Sales
of albums on cassette also fell,
from 310,843 units to 302,285,
while music videos and DVD sales
fell to 203,179 units from 212,772.
However, vinyl albums more than
doubled, from 11,457 units to
24,232, and a recent explosion of
interest in dance music here also
saw vinyl singles double to 12,800
units. CD singles dipped slightly
to 4.5 million units.

Record industry insiders sug-
gest that, in the months leading up
to the July 1 introduction of the
goods and services tax (GST), con-
sumer speculation about lower CD
prices resulting from its arrival
had a negative effect on sales.

The GST, the biggest shakeup of
the country’s tax system in more
than 50 years, arrived to great
consumer confusion (Billboard,
July 1). Tt meant that a 22% sales
tax on CDs was scrapped in favor
of a 10% across-the-board tax, and

and chairman of
the trade group the Australian
Music Retailers Assn. “There was
a significant lack of good material
in the first half of the year.”

ARITA notes that new releases
increased in unit sales by around
3%, including
debut albums by
Macy Gray,
Killing  Heidi,
Vanessa Amorosi,
and Britney
Spears. Five sin-
gles by local acts
hit No. 1 in the
period, by Killing
Heidi, Chris Franklin, Bardot,
Madison Avenue, and Kylie
Minogue. Six Australian albums
also hit the top spot: those were by
Killing Heidi, Amorosi, Bardot,
Savage Garden, 28 Days, and John
Farnham.

Faced with greater competition
from department stores that dis-
counted CD prices and intensified
their music marketing, record retail-
ers concentrated on breaking new
acts as a way of increasing their vol-
ume of traffic through stores during
the first six months of the year. The
three major music retail chains,

(Continued on page 53)
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5 | 3 | ANASTACIA NOT THAT KIND Eric 3 | THE
7 | 3 | MAIKURAKI DELICIOUS WAY GizAsTubio 6 | 4 | BRITNEY SPEARS OOPS!...IDID IT AGAIN g CORRS IN BLUE 1a3avanTLANTIC 5 |NEW| PATRICIA KAAS LIVE COLUMBIASONY
8 |NEW| BOYZ Il MEN NATHAN MICHAEL SHAWN WANYA e JIVE 5 ) EMINEM THE MARSHALL MATHERS LP INTERSCOPE 6 5 THE CORRS IN BLUE 143/LAVA/EASTWEST
UNIVERSAL EoNBs 6 4 MELANIE C NORTHERN STAR VIRGIN 7 6 | JOHNNY HALLYDAY 100% JOHNNY LIVE A LA
9 4 | VARIOUS ARTISTS SUPER EUROBEAT VOL.110— 7 8 | MELANIE C NORTHERN STAR VIRGIN 7 6 | DAVID GRAY WHITE LADDER IHT/EASTWEST TOUR EIFFEL MERCURY/UNIVERSAL
MILLENNIUM ANNIVERSARY, NON-STOP MEGAMIX 8 5 | BONJOVI CRUSH MERCURY/UNIVERSAL 8 9 | MOBY PLAY MmutE 8 | 10 | SAIAN SUPACREW KLR VIRGIN
X TRAX G 9 | & | REDHOT CHILI PEPPERS CALIFORNICATION wea | g | 8 | WHITNEY HOUSTON WHITNEY: THE GREATEST 9 |NEW| MANO SOLO DEHORS EASTWESTWARNER
10 | 7 | AYMAN HOCHEXPLOSIV EASTwesT 10 | RE | MADONNA RAY OF LIGHT WEAWARNER
ALL NO Y 1} HITS arisTA
| R e Yousvou o e eror 11 | 10 | GIGI D’AGOSTING UAMOUR TOUJOURS zvx 10 | 7 | SAVAGE GARDEN AFFIRMATION cotumen 11 | 8 | EMILE & IMAGES JUSQU'AU BOUT DE LA NUIT
VICTOR 12 | 11 | REAMONN TUESDAY VRGN 11 | 10 | COLDPLAY PARACHUTES PARLOPHONE oY
12 | 7 | KENHIRAI THE CHANGING SAME sonv 13 | 9 | SANTANA SUPERNATURAL ARISTWARIOLA 12 | 11 | BRITNEY SPEARS OOPS!...|DID IT AGAIN Jive g 175 ANATASCIA NOT IH/S‘TEKL’;‘XNET"'C
13 |NEw| SENS. TOMEI NA ONGAKU 8w FUNHOUSE 14 | 12 | B.B.KING & ERIC CLAPTON RIDING WITH THE 13 | 16 | RICHARD ASHCROFT ALONE WITH EVERYBODY PATRICK BRUEL JUST!
! A 14 | 9 | MUSICAL LES 10 COMMANDEMENTS MERCURV
e SPITZ HAYABUSA Potroon 15 | 14 | WOLFGANG PETRY KONKRET o UNIVERSAL
15 9 19 MUGENDAI vicTor HANSA 14 14 SCLUB 7 7 POLYDOR
16 | 20 | VARIOUS ARTISTS THE MOST RELAXING—FEEL | 16 |NEW| BRYAN FERRY SALVE TO LOVE—BEST OF 15 | 12 | SANTANA SUPERNATURAL ARistA 15 | RE | JOHNNY HALLYDAY SANG POUR SANG  MERCURY/
" BALLADS WVIRGIN 16 |NEW| JJ72 JJ72 LakoTA
TOSHIBA-EMI 16 14 BRITNEY SPEARS OOPS!. .. |DID IT AGAIN Jve/
17 | 13 | TAKAKO OKAMURA REBORN estwest iapan 17 | 13 | SOUNDTRACK MISSION: IMPOSSIBLE 2 pEL 17 | 13 | RED HOT CHILI PEPPERS CALIFORNICATION e §
18 |NEW| VARIOUS ARTISTS YOGAKU ICHIBAN—JIVE SUPER | 18 | 18 | SONIQUE HEAR MY CRY UNIVERSAL WARNER BROS./WEA 17 | 11 | SHANIA TWAIN COME ON OVER MERCURY/UNIVERSAL
HITS AVEX TRAX 19 | 19 | BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL | 18 | 17 | DESTINY'S CHILD THE WRITING'SONTHEWALL | 18 | 12 | HELENE SEGARA AU NOM D’UNE FEMME
19 | 11 THE YELLOW MONKEY 8 BMG FUNHOUSE CLUB WORLD CIRCUIT/EAST WEST CDLUMBIA DRLANDO/EASTWEST
20 |NEW| VARIOUS ARTISTS DANCEMANIA EURO-MIX— 20 | 16 | EMINEM THE MARSHALL MATHERS LP moTOR/ 19 | RE | TOMJONES RELOAD out 19 | 13 | LOUBEGA A LITTLE BIT OF MAMBO BmG
HAPPEE PARADISE TOSHIBA-EMI UNIVERSAL 20 18 BON JOVI CRUSH MERCURY 20 | RE DR. DRE DR. DRE—2001 POLYDOR/UNIVERSAL
CANADA (soundscan) 09/16/00 NETHERLANDS (stichting Mega Top 100) 09/09/00 AUSTRALIA rim 0504100 ITALY i 083100
THIS |LAST THIS (LAST THIS LAST THIS [LAST
WEEKWEEK| SINGLES WEEK WEEK| SINGLES WEEKWEEK| SINGLES WEEK(WEEK| SINGLES
; 110 mt’lg:g (m%%mAMADONNA MAVERICK/WARNER 1 | 1 | QUESI, QUE NO JODY BERNAL DiNo 1 | 1 | MUSIC MADONNA MAVERICKWEA 1 | 1 | MUSIC MADONNA MAVERICKWEA
3 | 6 | CANDLEIN THE wﬂgs’ggk#;gmmmc agout | 2 | 3 | 1 TURNTOYOU MELANIEC viram 2 | 2 | rMOUTTA LOVE ANASTACIA erc 2 | 2 | FREESTYLER BOMFUNK MC'S Sony
THE WAY YOU LOOK TONIGHT ELTON JOHN 3 | 2 | I'WOULD STAY KREZIP waRNER 3 | 5 | LUCKY BRITNEY SPEARS ivEzomea 3 | 11 | BREATHLESS THE CORRS 143LAVAATLANTIC
MERCURY/UNIVERSAL 4 | 6 | SUPERSTRING CYGNUS X D&t 4 | 3 | JUMPIN', JUMPIN' DESTINY'S CHILD coLumeia 4 |NEW| PAROLE DI BURRO CARMEN CONSOLI poLrooR/
4 | 2 | THE HAMPSTERDANCE SONG HAMPTON THE 5 | 7 | LABOMBA KING AFRICA roarUNERARCADEMUSIC | 6 | 8 | SHACKLES (PRAISE YOU) MARY MARY coLumsia oA | RS o
HAMPSTER kocH 6 | 4 | MUSIC MADONNA MavERICKWARNER 6 | 10 | ROCK DJ ROBBIE WILLIAMS emi =8 ol Krake ook R0 ONDY e BIIZKIT NTERSCOPE!
2 3 géggn?ggs?gﬁNI;HFEEXT%FQESCﬁgé WAMI 7 | 9 | 7DAYS CRAIG DAVID eoeL 7 | 6 | LIFEISAROLLERCOASTER RONAN KEATING UNIVERSAL
o e 8 8 I'M OUTTA LOVE ANASTACIA Epic POLYDOR/UNIVERSAL 7 5 VAMOS A BAILAR PAOLA & CHIARA COLUMBIA
7 | 5 | HERE COMES THE SUNSHINE LOVE INC. viems 9 | 5 | LUCKY BRITNEY SPEARS JVEZOMBA 8 | 4 | WEWILL ROCK YOU FIVE & QUEEN BMG 8 | 3 | IT'SMYLIFE BON JOVI MERCURNUNIVERSAL
8 |NEw/| SILENCE DELERIUM FEATURING SARAH 10 12 HIDE U KOSHEEN zomea 9 9 SAY IT ISN'T SO BON JOVI MERCURY/UNIVERSAL g 7 CARMEN QUEASY MAXIM xL
MCLACHLAN NETTWERK 11 | 10 | MICHEL ANOUK DiNo 10 | 7 | BREATHLESS THE CORRS 143/LAVAWEA 10 | 12 | LIFE IS A ROLLERCOASTER RONAN KEATING
9 9 DOESN'T REALLY MATTER JANET DEF JAM/DEF SOUL/ 12 11 ROCK DJ ROBBIE WILLIAMS emi 11 11 TRY AGAIN AALIYAH wvirGIN POLYDOR/UNIVERSAL
ol s A — 13 | 14 | SANDSTORM DARUDE epeL 12 | 14 | SHALALA LALA VENGABOYS BREAKINVEMI 11 | 9 | ROME WASN'T BUILT IN A DAY MORCHEEBA wea
I BOGULAR/EMS 14 | 13 | TAKE A LOOK AROUND LIMP BIZKIT poLYDOR/ 13 | 18 | couLD | HAVE THIS KiSS FOREVER WHITNEY 12 | 8 | LUCKY BRITNEY SPEARS JvErzomea
R e UNIVERSAL HOUSTON & ENRIQUE IGLESIAS ARISTA 13 | 10 | IDISAPPEAR METALLICA peL
13 | 7 | CAROUSEL THE BRATT PACK PopuLAREM: 15 | 17 | DOESN'T REALLY MATTER JANET MERCURY/ 14 |NEW| FILL ME IN CRAIG DAVID sHock 14 | 13 | IT FEELS SO GOOD SONIQUE UNIVERSAL
14 | 13 | COULD I HAVE THIS KISS FOREVER WHITNEY UNIVERSAL 15 | 12 | MY HAPPINESS POWDERFINGER GRUD/UNIVERSAL 151 6 I:‘I::E:STL SLIM SAHDY EMINEM  INTERSCOPE/
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s WEB/A”ERM"T;/'NTERSCOPBUN'VERSM COLUMBIA 17 | 16 | 1 TURN TO YOU MELANIE C viraIN ———]
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SPARRDW/CAPITOL/EMI AI B ALB
19 16 BETTER OFF ALONE ALICE DEEJAY VIOLENT/DEP UMS UMS ALBUMS
INTERNATIONAL 1 3 CRAIG DAVID BORN TO DO IT epeL 1 1 JOHN FARNHAM 33 1/3 8MG 1 1 LUNA POP SQUE'REZ? UNIVERSO-BANANA/UNIVERSAL
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ARISTA/BMG 3 2 | THE CORRS IN BLUE 143/LAVAWARNER 3 4 | SLIM DUSTY LOOKING FORWARD LOOKING BACK 3 3 | THECORRS IN BLUE 143/LaAvAWEA
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1 |NEW| VARIOUS ARTISTS NOW THAT'S WHAT | CALL el 4 | 3 | ANASTACIA NOT THATKIND epic KING v:‘a 3
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6 2 CREED HUMAN CLAY EPIC/SONY MG Z0MBA 9 9 RONAN KEATING RONAN POLYDOR/UNIVERSAL UNIVERSAL
7 5 PAPA ROACH INFEST DREAMWORKS/UNIVERSAL 10 11 MELANIE C NORTHERN STAR VIRGIN 10 6 DESTINY’S CHILD THE WRITING'S ON THE WALL 10 10 WHITNEY HOUSTON WHITNEY: THE GREATEST
8 6 SOUNDTRACK COYOTE UGLY curs 11 9 EMINEM THE MARSHALL MATHERS LP PDLYDOR/ COLUMBIA HITS ARISTA/BMG
9 |NEW| SARAH BRIGHTMAN LA LUNA NEMO STUDIO/ANGEL/ UNIVERSAL 11 12 BON JOVI CRUSH UNIVERSAL 11 11 JARABE DE PALO DEPENDE wvirGIN
EMI 12 | 7 | FRANS BAUER & MARIANNE WEBER WAT IKZOU | 12 | 11 | MATCHBOX TWENTY MAD SEASON BY MATCHBOX | 12 |NEW| ROBBIE WILLIAMS SING WHEN YOU'RE WINNING
10 9 ‘3 DOORS DOWN THE BETTER LIFE REPUBLICUNIVERSAL WILLEN SONY MMM TWENTY EAST WEST EMI
|| e R 13 | 13 | MOBY PLAY pins 13 |NEW | ENRIQUE IGLESIAS ENRIQUE universaL 13 | 14 | ADRIANO CELENTANO 10 NON SO PARLAR
14 | 14 | BON JOVI CRUSH MERCURY/UNIVERSAL 14 | 10 | VANESSA AMOROS| THE POWER TRANSISTOREBMG D'AMORE  sony
DT : 15 | 12 | RED HOT CHILI PEPPERS CALIFORNICATION 15 | RE | SANTANA SUPERNATURAL ARISTABMG 14 | 16 | RED HOT CHILI PEPPERS CALIFORNICATION wea
13 | 12 | DESTINY’S CHILD THE WRITING'S ON THE WALL 15 | 15 | GIANLUCA GRIGNANI SDRAIATO SU UNA NUVOLA
COLUMBIAISONY WARNER 16 | NEW| JOHN WILLIAMSON ANTHEMS—A CELEBRATION ONVERSAL
14 11 S CLUB 7 7 POLYDOR/NTERSCOPE/UNIVERSAL 16 16 ST. GERMAIN TOURIST emi OF AUSTRALIA Em 16 | NEW| RONAN KEATING RONAN POLYDORIUNIVERSAL
15 | 7 | WYCLEF JEAN THE ECLEFTIC: 2 SIDESIIABOOK | 17 | 17 | THE CORRS MTV UNPLUGGED 1431LAVAWARNER 17 | 13 | BRITNEY SPEARS OOPS!...!1DIDITAGAIN we | 17 | 12 | PIERO PELU' NE' BUONI NE' CATTIVI WRE:
o 18 | RE | WHITNEY HOUSTON WHITNEY: THE GREATEST ZOMBA 18 | 13 | SANTANA SACRED FIRE: LIVE IN SOUTH AFRICA
113 v:;}gu‘;O;’R’ﬂg’sG’éggmg O REELUNNERSAL HITS ARISTAEMG 18 |NEW| RESIN DOGS GRAND THEFT AUDIO viRGivewm ONIVERSAL
18 14 MOBY PLAY v2/BMG 19 RE LIMP BIZKIT SIGNIFICANT OTHER PoLyDOR/ 19 20 THE WHITLAMS LOVE THIS CITY EasT wesT 19 RE RENATO ZERO TUTTI GLI ZERI DEL MONDO
19 | RE | CHRISTINA AGUILERA CHRISTINA AGUILERA RCABMG UNIVERSAL 20 | 15 | EMINEM THE MARSHALL MATHERS LP INTERSCOPE/ FONOPOLI/SONY
20 16 ENRIQUE IGLESIAS ENRIQUE INTERSCDPE/UNIVERSAL 20 | 20 SANTANA SUPERNATURAL ARISTA/BMG UNIVERSAL 20 17 NEK LAVITAE' wea
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HITS OF THE WORLD
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SPAIN (AFYVE/ALEF MB) 08/26/00

MUSIC

EUROCHART o0/09/00 & MEDIA
THES (LAST
WEEK\WEEK| SINGLES

1 |NEW | MUSIC MADONNA MAVERICK/WARNER BROS.

2 1 LUCKY BRITNEY SPEARS Jive

3 3 I TURN TO YOU MELANIE C virGIN

4 4 THE REAL SLIM SHADY EMINEM INTERSCOPE

5 5 ROCK DJ ROBBIE WILLIAMS cHRysaLIs

6 2 I’M OUTTA LOVE ANASTACIA epic

7 6 FREESTYLER BOMFUNK MC'S EPIDROME/SONY

8 8 TAKE A LOOK AROUND LIMP BIZKIT INTERSCOPE

9 10 AROUND THE WORLD ATC HansA

10 9 MARIA MARIA SANTANA FEATURING THE

PRODUCT G&B arisTA
ALBUMS

1 1 THE CORRS IN BLUE 143/LAVA/ATLANTIC

2 | NEW| RONAN KEATING RONAN POLYDOR

3 2 BRITNEY SPEARS OOPS! . . .1 DID IT AGAIN Jive

4 5 SANTANA SUPERNATURAL ARISTA

5 3 EMINEM THE MARSHALL MATHERS LP INTERSCOPE

6 4 BON JOVI CRUSH MERCURY

7 RE MELANIE C NORTHERN STAR vIrRGIN

8 6 MOBY PLAY wmurte

9 7 ANASTACIA NOT THAT KIND epic

10 8 RED HOT CHILI PEPPERS CALIFORNICATION

WARNER BROS.

THIS

'WEEK | WEEK
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SINGLES

MUSIC MADONNA MAVERICKWEA

YA NO QUIERO TU QUERER JOSE EL FRANCES
ARIOLA

{T FEELS SO GOOD SONIQUE UNIVERSAL

BOOM BOOM CHAYANNE coLumsia

ROCK DJ ROBBIE WILLIAMS Emi

TAKE A LOOK AROUND LIMP BIZKIT poLvpor/
UNIVERSAL

SUENO SU BOCA RAUL Horus

EL CIELO NO ENTIENDE OBK HisPAvOX

IF YOU LEAVE ME NOW MONICA NARANJO epic
TRES GOTAS DE AGUA BENDITO GLORIA ESTEFAN
EPIC

ALBUMS

ESTOPA ESTOPA arioLA

RAUL SUENO SU BOCA Horus

MANA UNPLUGGED wea

THE CORRS IN BLUE 143/LAvA/DRO

JOSE EL FRANCES ALMA ARiOLA

JULIO IGLESIAS NOCHE DE CUATRO LUNAS
COLUMBIA

OBK ANTROPOP HispavOx

LA UNION GRANDES EXITOS wea
CAMELA SIMPLEMENTE AMOR  HISPAVOX
BON JOVI CRUSH MERCURY/UNIVERSAL

NEW ZEALAND {Record Publications Ltd.) 09/03/00_ 1

THES |LAST
'WEEK WEEK| ALBUMS
1 1 ZED SILENCER UNIVERSAL
2 |NEW | RONAN KEATING RONAN UNIVERSAL
3 2 RED HOT CHILI PEPPERS CALIFORNICATION
WARNER
4 4 THE CORRS IN BLUE 143/LAVA/WARNER
5 3 ROBBIE WILLIAMS THE EGO HAS LANDED emi
6 6 B.B. KING & ERIC CLAPTON RIDING WITH THE
KING wARNER
7 5 ANASTACIA NOT THAT KIND sony
8 7 VENGABOYS THE PLATINUM ALBUM vIOLENT/EMI
9 |NEW | DAVE DOBBYN HOPETOWN sony
10 9 MOBY PLAY FeSTIVAL

?_ORTUGAL (Portugal/AFP) 09/05/00

THIS |LAST
WEEK [WEEK
1] 1
2 |2
3 |NEW
a4 | 4
5 | 3
6 | 5
7 |5
8 [NEW
9 | 8
10| 9

ALBUMS

SILENCE 4 ONLY PAIN IS REAL MERCURY/UNIVERSAL
SCORPIONS & BERLINER PHILARMONIKER
MOMENT OF GLORY emt

ALICE DEEJAY WHO NEEDS GUITARS ANYWAY?
VIOLENT/EMI

THE CORRS IN BLUE 143/AvAWARNER
SANTAMARIA VOAR vipisco
BRITNEY SPEARS OOPS! . ..
EMI

JULIO IGLESIAS NOCHE DE CUATRO LUNAS sony
ROBERTO CARLOS O CALHAMBEQUE sony

STING BRAND NEW DAY POLYDORUNIVERSAL
SOUNDTRACK MISSION: IMPOSSIBLE 2 HoLLywoob/
EDEL

I DID IT AGAIN Jives

'SWEDEN . 09/07/00

DENMARK (IFPI/Nielsen Marketing Research) 08/28/00

SINGLES

3 LUCKY BRITNEY SPEARS JIVEMIRGIN

HIGHER PETER JOBACK coLumBiA

1 I TURN TO YOU MELANIE C vireiN

4 VACKER UTAN SPACKEL JOAKIM HILLSON
BONNIERVIRGIN

2 MUSIC MADONNA MAVERICK/WEA

TAKE A LOOK AROUND LIMP BIZKIT INTERSCOPE/
UNIVERSAL

8 IT TAKES A FOOL TO REMAIN SANE ARK VIRGIN
LOLLIPOP DJ ALIGATOR PROJECT Emi

5 LIFE IS A ROLLERCOASTER RONAN KEATING
POLYDOR/UNIVERSAL

6 IT'S GONNA BE ME ‘N SYNC Jive

ALBUMS

CRAIG DAVID BORN TO DO IT epeL

1 MELANIE C NORTHERN STAR viRGIN

2 VIKINGARNA KRAMGOA LATAR 2000 NMG/EMI

3 RONAN KEATING RONAN POLYDOR/UNIVERSAL

4 THE CORRS IN BLUE 143/LAVAWARNER

6 BRITNEY SPEARS OOPS!. .. I DID IT AGAIN Jives
VIRGIN

5 EMINEM THE MARSHALL MATHERS LP INTERSCOPE/

UNIVERSAL

ROBBIE WILLIAMS SING WHEN YOU'RE WINNING

EMI

7 TEDDYBEARS STOCKHOLM ROCK'N'ROLL

HIGHSCHOOL mvG/MNw

WHITNEY HOUSTON WHITNEY: THE GREATEST

HITS ARISTABMG

THIS
WEEK

Db WN

O o~
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DU A WN

7
8
9

10

LAST
WEEK

SW N —

RE

SINGLES

VED DU HVAD HUN SAGDE ROLLO & KING epEL
MUSIC MADONNA MAVERICK/WARNER

AROUND THE WORLD ATC Bmc

I TURN TO YOU MELANIE C viRGIN
DARKSIDE HYPERTRAXX FLEXEMI

LIFE IS A ROLLERCOASTER RONAN KEATING
UNIVERSAL

PUSSYLOVERS BALLOON BONNIER/NICEANDFIRM
LUCKY BRITNEY SPEARS ZOMBAVIRGIN
BUMBLEBEES AQUA UNIVERSAL

LOLLIPOP DJ ALIGATOR PROJECT FLENVEMI

ALBUMS

RONAN KEATING RONAN UNivERSAL

THE CORRS IN BLUE 143/LAvA/WARNER
BARCODE BROTHERS SWIPE ME UNIvERSAL
OLSEN BROTHERS WINGS OF LOVE cmc

TINA TURNER SIMPLY THE BEST emi MeDLEY
HVA SNAKKER DU OM? DEN KA BYTTES, VOL. 1
SONY

GABRIELLE RISE UNIVERSAL

ANDREW STRONG OUT OF TIME RECART/CMC
B.B. KING & ERIC CLAPTON RIDING WITH THE
KING WARNER

MELANIE C NORTHERN STAR VIRGIN

RWAY (Verdens Gang Norway) 09/0%30

FINLAND {Radiomafia/IEPI Finland) 09/03/00

rSIN(:‘.LES

MUSIC MADONNA MAVERICK/WEA

I TURN TO YOU MELANIEC virgiN
SANDSTORM DARUDE puBa

LOVING YOU GIRL OPUS X sony

I'M OUTTA LOVE ANASTACIA BMG

LUCKY BRITNEY SPEARS .IvE/ZOMBA

LIFE IS A ROLLERCOASTER RONAN KEATING
UNIVERSAL

TAKE ON ME Al sony

IT FEELS SO GOOD SONIQUE UNIVERSAL

8 TAKE A LOOK AROUND LIMP BIZKIT UNIVERSAL

ALBUMS

1 RONAN KEATING RONAN UNIVERSAL
CRAIG DAVID BORN TO DO IT epeL

3 MELANIE C NORTHERN STAR vIRGIN
7 ANASTACIA NOT THAT KIND sony

SwW®E Novas wNHE;

LAST
'WEEK
NEW

RE
NEW

NEW
5
9

ALBUMS

ISMO ALANKO SAATIO SISAINEN SOLARIUM poko
PETRI NYGARD MUN LEVY opPenPOKO

RAULI BADDING SOMERJOK! TASS ON RAULI,
MO! LOVE RECORDS/SIBONEY

EMINEM THE MARSHALL MATHERS LP UNIVERSAL
THE CORRS IN BLUE 143/LAVA/WARNER

MELANIE C NORTHERN STAR viRGIN

AKNESTIK HITIT—SUROMIROKKIA JA SUURIA
TUNTEITA poko

ROBBIE WILLIAMS SING WHEN YOU'RE WINNING Emi
FREDERIK KOVIMMAT HITIT wARNER

RONAN KEATING RONAN POLYDOR/UNIVERSAL

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY NIGEL WILLIAMSON

ALSOU HAS MADE history with the biggest-
selling single ever released in Russia, accord-
ing to the InterMedia national information
agency. “Solo,” the song with which she
recently won second place in the Eurovision
Song Contest, has achieved sales in excess of
60,000 units in Russia since its release six
weeks ago. “Alsou’s achievement is amazing
given the fact that pirates control 95% of the
Russian music market,” says David Junk,
Universal Music Russia’s managing director.
He calculates that 500,000 bootlegged copies
have also been sold. Alsou is in London work-
ing on her first English-language album with
producers Brian Rawling (Cher/Enrique
Iglesias) and Simon Franglen (Celine
Dion/S Club 7). The album will be released
on Merecury in early 2001. It is the first time
a Russian artist has received an internation-
al release on a major label. ALEKSEY KRUZIN

WHILE FOOLING AROUND with a sample of Eric
Clapton’s “Forever Man,” Michael Linde, a
23-year-old Dane, decided to make a demo. The
recording “How Many Times” was produced
as a white label release by the indie Bim Bam
Recordings. The disc made its way to London,
where Clapton heard it and became interested
in the project. Back in Denmark, EMI-Med-
ley’s dance subsidiary, Flex, signed Linde and
is now set to release the recording as “Forev-
er Man (How Many Times)” under the act
name Beatchuggers Featuring Eric Clap-
ton. EMI-Medley director of international
exploitation Ole Mortensen says that the
record will be released in late October and that
Clapton will be featured in the video. Linde
recently quit his day job at a record store to
begin working on material for his debut set.
CHARLES FERRO

INDIAN VIOLIN MAESTRO Dr. L. Subramaniam
is being celebrated with the release of four
albums on Sony Music India covering the
artist’s varied musical journeys. “From The
Ashes” features the maestro with jazz/rock gui-
tarist Larry Coryell. “Eulogy—A Tribute To
Viji Subramaniam” is in memory of his late
wife, an acclaimed classical musician. “Laksh-
minarayana Global Music Festival” is a collec-
tion of live recordings from the festival found-
ed by Subramaniam in 1992 and brings
together such artists as Herbie Hancock and

Jean-Pierre Rampal along with ethnic musi-
cians from Iran and China. “The Southern
Sky” is a South Indian classical offering.
Subramaniam is one of India’s pioneering world
music artists, and his recent international
releases include “Global Fusion” on French
label Erato. His film work includes the sound-
track to “Salaam Bombay.” NYAY BHUSHAN

THE FIRST RUMORS about the trio Tommy
Hools started to filter out from the Parisian
seene in early 1998. The group’s first EP of
dark, cinematic hip-hop on the Kung-Fu
Fighting label confirmed its reputation as one
of France’s brightest hopes. Now comes the
group’s debut album, “Popular Frequencies”
(EastWest/France). The record is packed with
classic, guitar-driven songs combined with hip-
hop flavors, and Tommy Hools seems well-
placed to emulate the international success of
such French groups as Daft Punk and Air.
GARY SMITH

WHAT MORE CAPTIVE AUDIENCE for new music
could there be than a flight full of internation-
al travelers? That's the premise behind a col-
laboration between Swissair and its program-
ming supplier, Inflight Productions.
“Destination Tokyo,” an 11-track album of cut-
ting-edge dance and ambient music from Japan
compiled by Inflight producer Nick Lus-
combe, is the first in a series of limited-edition
CDs, initially for sale exclusively to Swissair
passengers, that highlight some of the airline’s
major international destinations. Acts include
Fantastic Plastic Machine and Shiba, with
tracks by PsysEx and ISH commissioned
especially for the collection. Luscombe flew to
Tokyo and Kyoto, Japan, to locate material
from industry contacts there. “I chose to begin
the series with music from Tokyo because of
my interest in Japanese new music and the
strong images of the city” he says. The pack-
aging by the company Fruitmachine present-
ed some unusual challenges. “We had to make
a CD that was smaller and lighter than usual
to compete with erowded in-flight sales trol-
ley space,” Luscombe notes. He will be doing a
DJ stint Sept. 17 at Club Metro in Kyoto as
part of the Swissair-sponsored Airport Expo
2000. Further compilations are planned for
Zarich, Switzerland; New York; London; Paris;
and Rio de Janeiro, Brazil. PAUL SEXTON
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A Universal Game. Representatives of the U.K.’s music and video trade bodies joined up Aug. 17 for
the fourth annual golf tournament arranged by the British Assn. of Record Dealers (BARD), the British
Phonographic Industry, and the British Video Assn. to raise funds for anti-piracy activity. This year’s
event raised about 32,000 pounds ($48,000). Shown are three members of the winning Universal
Music TV (UMTV) team collecting their trophy from Ken Onstad, K-tel International president and a for-
mer BARD council member involved in organizing the event. Pictured, from left, are UMTV GM Paul
Chisnall and managing director Brian Berg, Onstad, and UM3 financial controller Trevor Callaghan.
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International
Breach Of Trust Excites U.5. Labels

Canadian Multicultural Indie Act Seeks Deal Across The Border

BY LARRY LeBLANC
TORONTO—In a dizzying five
months, Canadian alternative
hard-rock quartet Breach Of
Trust, one of the best unsigned
bands in Canada, has moved from
doing bar dates in remote commu-
nities in northern Canada to being
tracked by a legion of U.S. labels.

Lacking a label’s backing, the
four-piece from La Ronge, Sas-
katchewan, raised its own finances
for the dual-guitar-fueled album
“Songs For Dying Nations,” inde-
pendently released by the band
May 23 in Canada. Breach Of
Trust subsequently played indus-
try showcases in California and,
during a 10-day stretch (Aug. 16-
26), logged 6,000 miles on its rental
van, driving back and forth across
the Canadian/U.S. border.

The act was named band of the
month in August by U.S. rock Web
site Pimp Rock Palace, with its al-
bum hailed there as “quite possi-
bly one of the biggest sleeper hits
ever released.” On the endorse-
ment of ex-Montreal act Slaves On
Dope, which moved to Los Angeles
last year, Breach Of Trust snagged
bookings Aug. 21 at the Whiskey A
Go-Go and Aug. 22 at the Trouba-
dour in Hollywood.

“It tripped me out seeing our
name on their marquees,” admits
Breach Of Trust lead singer and
guitarist Marty Ballentyne. “We
all put everything on the line {for
the trip].”

According to the band’s Toronto-
based lawyer, Susan Abramovitch
of Stohn Henderson, the California
excursion has paid dividends.
“Reaction has been fast,” she says.
“There are now 10-15 labels inter-
ested in the band, mostly from the
U.S. Canadian labels are only [now]
starting to call. They all received
the album months ago, but only
Koch Records paid attention.”

To date, “Songs For Dying Na-

ki :
BREACH OF TRUST

tions” has only been available to
select record retailers in western
Canada on a consignment basis or
via Amazon.com. Sales, according
to Ballentyne, have been several
hundred copies.

“With the major labels becoming
interested, we decided to sit on the
album,” explains the band’s man-
ager, Eric Anderson. U.S. labels
that have been in contact, he says,
include RCA, Roadrunner, Capitol,
and the Island/Def Jam Music

BY SUSAN L. SCHUHMAYER
VIENNA—Austrian record sales
jumped 10% in the first half of the
year—the highest growth rate of
any European country, according to
figures released by the Austria
chapter of the International Feder-
ation of the Phono-
graphic Industry
(IFPD).

About 2 billion
schillings ($130
million) were spent
on singles and
albums between
January and June
in a country of just
8 million inhabi-
tants. Although 1999 was a weak year
for general European sales with few
notable new releases, the first half of
2000 brought a “boom throughout
Austria,” according to IFPI
spokesman Thomas Boehm.

Despite international acts scoring
well, particularly Santana and Eif-
fel 65, about 15% of the singles and
albums purchased during the first
half of the year were produced
domestically. Compilations pro-

KRAPFENBACHER

GCompilations Spur 10% Rise
For Austrian Record Sales

duced specifically for the Austrian
market, such as “Wickie,” “Slime
And Piper,” “O3 Greatest Hits,” and
“Bravo Hits,” performed particu-
larly well.

Industry sources suggest that
the growth may have been partly
fueled by a new Saturday after-
noon top 40 TV program aired by
public broadcaster ORF and by
the increasing number of music
stations on the airwaves since
Austrian commerecial radio finally
debuted in 1998.

Singer Anton Aus Tirol—alias
Gerry Friedle—is also being cred-
ited with the upturn. Despite
receiving virtually no airplay, his
self-titled novelty single sold more
than 140,000 copies domestically,
while the album has sold about
40,000 copies. “It's one of the most
successful, if not the most success-
ful, single in Austria ever,” says
EMI Austria managing director
Erich Krapfenbacher.

Although it’s too early to predict
sales figures for the second half of
the year, [FPI Austria expects sales
will be up 5%-10% over last year.

Group.

“I’'m surprised other Canadian
labels haven’t caught onto the
band,” says Koch Records Canada
label manager Roger Greame.
“This is one band people have to
hear. This record has to be put out
internationally; it’s a great record.”

“It’s musically and lyrically
intelligent,” says David Novak,
senior VP of international A&R
at RCA Records in New York. “I
saw the band at the Troubadour,
but they were uncomfortable
playing in a showcase situation in
a near- empty room. I now want
to see them in their hometown.
I’m curious about their culture
and background.”

La Ronge is, in fact, not valued
for its musical scene but for the
abundance nearby of fish, game,
minerals, forests, and thousands of
islands carved into Lac La Ronge,
the site of a provincial park. The
area was originally inhabited by
Cree Indians.

Formed in 1993, Breach Of
Trust consists of Flin Flon, Man-
itoba-born Ballentyne, who
describes himself as being “a
half-breed of Cree, Finnish, and
European extraction”; Ojibway
Cree native Colin Cheechoo (gui-
tar/vocals) of Prince Albert,
Saskatchewan, son of local
singer/songwriter Vern Chee-
choo; Bill Aubut (drums), of Irish
and Cherokee origins; and Zane
Kryzanowsky (bass/vocals) a
Metis (“of mixed blood”) who is
currently studying engineering
in Calgary, Alberta.

Ballentyne, 30, is also GM of the
aboriginal-controlled Missinipi
Broadcasting Corp. in La Ronge,
which transmits local, regional,
and national aboriginal news and
entertainment in the English,
Cree, and Dene languages to 47
communities in northern
Saskatchewan and Alberta via
cable and FM radio.

Additionally, he is vice chair-
man of the 18-month-old Aborig-
inal Peoples Television Network,
which broadcasts in the region.
“Music is still a weekend thing
for me,” admits Ballentyne,
whose musical influences include
Leonard Cohen, Bob Marley,
John Lennon, Bob Dylan, and
John Frusciante of Red Hot Chili
Peppers.

While Ballentyne’s edgy lyries
on the band’s album deal with
themes related to the land and
native traditions, a search of cul-
tural roots is evident, particularly
on “Complicated,” “Who Am 1,”
“Generation,” and “Disease.”
“We’re all exiles,” he says in ref-
erence to the members’ mixed
racial backgrounds.

Following Breach Of Trust’s
first release, the five-song “Dead
Issue” EP on Saskatoon’s Rockin’
Rod Records in 1995—and touring
to support it—the members real-

“(Continued on page 53)

newsline...

GERMAN LABEL GROUP EDEL MUSIC reported a 259%
increase in revenue to 543.6 million marks ($247.1
million) for the six months that ended June 30. The
Hamburg-based indie’s acquisitions in 1999—Bel-
gium’s Play It Again Sam group for 222.7 million
marks ($101.2 million), the U.K.’s Eagle Rock for 25.5 million marks ($11.6
million), and a majority stake in RED Distribution in the U.S. for 126.1
million marks ($57.3 million)—contributed significantly to sales. Edel’s
earnings before interest, depreciation, and amortization dropped to 5.8
million marks ($2.6 million) from 8.2 million marks ($3.7 million) in the
same period last year. Edel’s latest licensing deal sees it sign an exclu-
sive pact with Munich-based TV-Loonland AG, a provider of children’s,
youth, and family programs. Through its subsidiary, Loonland Merchan-
dising, TV-Loonland will license to edel the rights to its existing and
future characters and programming for radio, video/DVD, hits compila
tions, and other uses. The five-year contract, effective Sept. 1, covers the
German-speaking territories. WOLFGANG SPAHR

7’40

STOCKHOLM-BASED INDIE LABEL group Music Network is laying off 13 of its
85 employees and will scale down its number of international licensing deals
from 300 labels to 100 by the end of the year. The company intends to increase
its domestic repertoire considerably over the next 18 months. At present it
has a local roster of 25 acts. CEO Peter Yngen says Music Network’s remain-
ing affiliates—which include Rykodisc, Epitaph, Bloodshot, and World Cir-
cuit—constitute 98% of its sales. “The labels we're discontinuing relations
with are ones you have never heard about,” he notes. KAI R. LOFTHUS

ROB CAIN, former president/CEO of giant U.S. music and video wholesaler
Valley Media, has resurfaced at startle ple, a U.K -based independent dis-
tributor of CDs and digital music, where he will serve as managing direc-
tor of the physical division. He replaces acting managing director Geoff
Heath, who will resume his role of deputy chairman. Cain, who joined Val-
ley in 1991, helped build that company from a $35 million regional whole-
saler to a business with annual sales of nearly $1 billion. Cain and other
key Valley executives exited the company earlier this year (BillboardBul-
letin, May 18, 26). GORDON MASSON

EMI MUSIC PUBLISHING has signed a worldwide nonexclusive licensing deal
with Finland-based telecommunications giant Nokia for customized ring-
ing tones on the company’s mobile phones. An initial 300 tones, mainly from
the publisher’s classic songs, film, and TV eatalogs, will be available for
Nokia’s Espoo phones this fall. Fifty tones will be added each month there-
after. The password-protected service will be available at ClubNokia.com.
EMI and Finland-based Nokia have agreed on an undisclosed minimum
fee to be charged for the downloadable tones, of which a fixed percentage
is payable to the publisher. Nokia is reportedly in negotiations with other
music publishers to strike similar deals. KAIR. LOFTHUS

DAVID FOSTER, the American producer, composer, and music industry exec-
utive, will be the MIDEM 2001 personality of the year at the annual music
trade show, to be held Jan. 21-25. 2001, in Cannes. Foster has penned songs
for Whitney Houston, Celine Dion, and Barbra Streisand and operates the
143 Records label. Former WorldOnline chairman Nina Brink was the 2000
personality of the year. EMMANUEL LEGRAND

LONDON-BASED CHANNELFLY, a company with interests in Webcasting, pub-
lishing, and live music venues, has linked with digital rights management
clearinghouse and services company Magex in a marketing promotion that
will see 130,000 free CD-ROMs distributed throughout the U.K. Music fans
will be offered 13 samples of tracks from British acts such as the Delgados,
Elbow, and Babybird. The cuts can be heard a limited number of times. The
CD-ROM links to a Magex site on the Internet where fans can purchase
the tracks through a secure account. Each studio recording will cost $1.50.
The discs are encrypted with technology developed by InterTrust Tech-
nologies Corp., making it impossible to create digital copies. Beginning this
month, the CDs can be ordered from channelfly.com, the Fly magazine, or
at the affiliated BarFly venue in Camden, North London. LARS BRANDLE

STEFAN FRYLAND, chairman of the International Federation of the Phono-
graphie Industry (IFPI) in Denmark and executive chairman of Universal
Music Denmark, is retiring after 28 years in the industry. Fryland—previ-
ously managing director at Danish promotion firm Music Rack, Warner
licensee Metronome, and PolyGram denmark—will exit Universal at year’s
end. No replacement will be named. Managing director Jens Otto Paludan
will become the company’s top executive. Fryland will be replaced at the
IFPI by Michael Ritto, president of EMI in Scandinavia and managing
director of its Danish affiliate, EMI Medley. Ritto will also serve on the
IFPI’s European regional board.
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VHash fine-lunes E-Mail Gampaigns

Application Enables Cos. To Use ‘Permission-Based Marketing’

BY MARILYN A. GILLEN

NEW YORK—Among the buzzwords
and catch phrases that have cropped
up like weeds on the new-media land-
scape is this mouthful: “permission-
based marketing.” The concept is
actually an old one, but it has seem-
ingly become a mantra among some-
times-chastened marketing execu-
tives following the first heady days of
the Internet, when all those E-mail
addresses collected via Web sites
appeared so tantalizing to so many
with something to sell.

“People don’t mind being marketed
to, but only ¥ you are telling them about
something they want to know;” says one
major-label executive about the fine line
between sending out “spam” or what
will be viewed instead as a tasty little
nugget of news. “Otherwise, you are as
likely to lose a customer [by marketing
to them] as to gain one.”

Among the many firms aiming to
help companies tread that delicate line
today is the New York-based Value-
Flash, whose desktop-based E-mes-
saging technology is designed to allow
consumers who “opt in” to customize
the list of information that they would
like to receive about the goods or ser-
vices supplied by companies employ-
ing the service.

The so-called VFlash application
can be delivered to consumers by
including it on a CD, which they then
install via their computer’s CD-ROM
drive; posting it on a Web site for
download; or sending it to members of
adatabase by E-mail. Consumers are
then presented with a sign-in form
and a preferences list to fill out, if they
choose to participate.

Thereafter, whenever the con-
sumers are online, the company
behind that VFlash can send re-
quested information as it arises to the
user’s desktop icon, which blinks
when new data arrives; links can also
be used to send the user from the
VFlash to other Web sites.

“It’s a form of one-to-one direct
marketing over the Internet allowing
clients to talk directly with their con-
sumers by sending messages to [the
consumer’s] desktop,” explains
Michael Jolly, executive VP of Value-
Flash. “But it’s strictly permission-
based, and [the consumers] get to say
what kind of information they are
interested in receiving.”

That element of choice and cus-
tomizability was key to the EMI
Christian Music Group (EMI-CMG),
which will begin using VFlash and its
companion CDKnet video technology
with the Sept. 26 release of a new
album, “Learning To Breathe,” from
its Sparrow Records act Switchfoot.

“If they take a few minutes to fill out
the preferences list when they get [the

VFlash], they will get only the infor-
mation they are asking for,” says David
Caldwell, senior VP/GM of the Sparrow
Label Group. “That way, we know when
we are sending a message out that, first
and foremost, we are not spamming
anybody. And second, we can reach
exactly the right people with exactly
the right information for them.”
Caldwell says, for instance, that
people can choose to receive informa-
tion about tours for specified acts—
and rest assured that “they won’t be
finding out about everybody who is
ever going out on the road anywhere.

‘We know when we
are sending a
message out that,
first and foremost,
we are not
spamming anybody.
And second, we can
reach exactly the
right people with
exactly the right
information for
them’

~ DAVID CALDWELL -

If they’re on the East Coast, we won’t
give them West Coast dates, for
instance.”

EMI-CMG also plans to use the
alerts to advise of new album releas-
es from specified acts—a crucial piece
of marketing information that contin-
ues to confound the best efforts of
labels to share with fans.

“I got a[consumer] survey late last
year in regard to our biggest-selling
album last year, which was from
Steven Curtis Chapman,” Caldwell
says. “And this was six or seven
months after his album had come out,
and there was a fan included there
who said he had purchased three or
four of [Chapman’s] prior albums but
not this one—because he didn’t know
he had a new album out! And this
thing was already gold and this guy
was already a fan. So you just have to
go, ‘Darn, there has to be a better way
to do this.””

The Switchfoot album will also
include two music videos using
CDKnet technology, which the com-
pany says allows for full-screen, full-
motion video. CDKnet and ValueFlash
are sister companies.

“We see the CDKnet video as being
hopefully one of the drivers that is
going to get the consumer to take the
CD and put it in their [computer’s]
disc drive,” where they will then
encounter the VFlash element, Cald-
well says.

Caldwell anticipates a slow ramp-
up of VFlash and CDKnet use on
EMI-CMG releases, including them
on “a handful of dises” initially. Among
those, however, is a big one: The Oct.
31 release of the “Wow” hits album,
which Caldwell describes as “our
biggest seller, and maybe gospel’s
biggest seller.”

EMI-CMG will also direct other
customers to its Web site to download
the VFlash, he says, adding that if the
label can achieve a 10%-15% opt-in
rate among users, “that would be a
significant base for us to market to,
and we’'d be happy with that.”

MORE THAN MUSIC

EMI-CMG follows on the heels of
other music companies that have
already embraced VFlash, including
major Atlantic Records and indie
Artemis Records.

TV network NBC, however, also
used CDKnet and VFlash on the re-
lease of its first album from NBC Rec-
ords, “The Today Show: Best Of The
Summer Concert Series, Vol. 1.” NBC
tied a trivia contest into its VFlash
download, offering such prizes as a
trip to New York to those who sent
back the registration form.

The “Today” VFlash has since been
used by NBC to send highlights and
updates from that morning show to
users’ desktops. “We're talking with
a lot more corporate clients,” Jolly
says. “They all see a lot of possible
uses for this.”

Video retailer Blockbuster, mean-
while, will send out several million
CDs containing the VFlash messen-
ger and multimedia elements such as
film clips, E-commerce links, and
game demos to its members this fall.

“This technology opens yet another
communication channel to enhance
the unique relationship we have with
our members,” says Greg Smogard,
president of Blockbuster Marketing
Solutions. “The interactivity, more
frequent contact, and customized con-
tent should also encourage incremen-
tal sales in stores and on block-
buster.com.”

As with the label applications,
Blockbuster will offer its VFlash
users the chance to customize their
information preferences. Jolly says
this can conceivably go as narrow as
“saying you want to know about new
releases in one genre or only about
films that have Tom Cruise in them.
You can really target it finely.”

Outer Banks is owned by Steve Gurkin, who has had a “condo-retailing” deal
with the strip mall in Nags Head, N.C., since 1996. (Photo: Patricia Bates)

Duter Banks Music
Finds Garolina Niche

BY PATRICIA BATES
NAGS HEAD, N.C.—Outer Banks
Music seems to defy some retail
expectations here in the barrier
islands of North Carolina. The two
independent stores in Nags Head
and Kitty Hawk, N.C., draw most of
their customers from Monday
through Friday rather than on week-
ends and during June through
August instead of in December.
“Our gross income has been up
since 1994 as much as 20% year to
year and month to month,” says
owner Steve Gurkin. “We've always
found that vacationers have no prob-
lem spending an
average $16.97
for a CD. March
to May is our

SESAVSIUIEE (s COMING SOON TO
CLGIRDICECICEN 4 STORE NEAR YOU!
out in mid-

May-—and July
is our best sales month.”

Outer Banks Music serves tourists
who come from New Jersey, Penn-
sylvania, Ohio, and Maryland to this
sixth-largest coastal region in the
U.S. Tourism is the No. 1 industry on
the Dare County peninsula, just a
narrow one-half-mile-wide strip of
land off North Carolina.

“For most retailers, the weekends
are the busiest. Yet, it’s just the
opposite for us in the Outer Banks,”
says Gurkin, who staffs up from
June through August with eight full-
time people and extends his nightly
hours. “Saturday is the turnover day
for leasing a cottage, so that’s when
families go or come here along
Highway 168. It's a2 mass exodus.”

Outer Banks Music attracts thou-
sands of passers-by a year to its
1,800-square-foot store in Croatan
Centre in Nags Head with a catchy
yellow-and-blue sign. They browse
through 5,000 titles, of which 50%
are alternative and classic rock. The

BILLBCOAIIRLS
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product mix also includes 10% jazz,
10% rap, 5% beach music, 5% blues,
and less than 5% country. Because
most of the Outer Banks customers
are transients, Gurkin’s used CDs
make up only 5% to 10% of invento-
ry.

“For any business here, visibility
from the road is the key to advertis-
ing,” says Gurkin. “We’ve bought ads
in the local Sunny Day guides for the
past five years, but we can’t do that
anymore because of the rising costs
of CDs after the mergers of distrib-
utors and labels. We can’t afford to
spend that extra $12,000 to $15,000
a year.”

Outer Banks
Music opened a
second location
in the Market-
place in Kitty
Hawk. The neigh-
borhood’s demo-
graphies are 55 and older, so Gurkin
carries just 2,000 titles within 3,500
square feet of space. He tools back
and forth to Nags Head about 13
miles away if he needs a particular
CD.

“When ‘N Sync released its ‘No
Strings Attached’ CD this March, we
sold 30 copies in Nags Head and less
than five in Kitty Hawk,” says
Gurkin. “Kitty Hawk and Southern
Shores are our retirement commu-
nities, so they lean toward jazz, easy
listening, and classical CDs.

“The Kitty Hawk store is doing
fine, but it doesn’t have the exposure
off Highway 168 that we have in
Nags Head,” adds Gurkin. “We know
that convenience is what’s important
in the Outer Banks, because every-
body wants to park in front and walk
right up to the door.”

There were a few competitors to
Outer Banks Music in this Hampton
Roads area in the 1980s, and they

(Continued on next page)
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f\ "] MUSICLAND STORES reports that a
- “weak summer music release sched-
#U SICLAND ule” caused a 1.7% drop in compara-
ble-store sales for the four weeks that
ended Aug. 26. The company’s mall-
stores division (Sam Goody and Sun-
coast Motion Picture Company) saw a 1% decline in comp-store
sales, while the superstores (Media Play and On Cue) experienced
a3.2% drop. Total Musicland sales for the period fell to $122.6 mil-
lion from $122.7 million—due in part to a 2.4% drop in overall sales
at malls, to $79 million from $81 million a year ago. Meanwhile
superstore total sales were up 4.7% to $43.6 million, compared with
$41.6 million in August 1999. For the 34 weeks that ended Aug. 26,
Musicland’s comparable-store sales are up 2.3% and total sales are
up 3.4%, to $1.06 billion from $1.03 billion last year. The company
expects music sales to increase the rest of the year—starting with
new albums from Madonna and 9%8°, due later this month.

TRANS WORLD ENTERTAINMENT has expressed concern with its sales
trends in the early part of the third quarter, which caused Gold-
man Sachs analyst Matthew Fassler to downgrade his rating on
the company’s stock. In a note to investors, Fassler said that he is
not recommending selling Trans World but that the stock is expe-
riencing a “lack of catulysts” for growth. Fassler is anticipating
“decelerating growth of robust [earnings] levels earlier in the
year.”

CD WAREHOUSE says Jerry W. Grizzle has stepped down as chair-
man, CEOQ, and president of the company. He is replaced by
Christopher M. Salyer, who has served as a member of the CD
Warehouse board of directors since October 1996. David S. Race,
the company’s VP of franchise services, has been named COO.
Grizzle, who has been CD Warehouse’s top executive since its
founding in September 1996, has been appointed chairman emer-
itus, a non-voting position. He is reported to be stepping down to
complete a Ph.D.

In other news, Doyle E. Motley has resigned his position as the
company’s senior VP and CFO. Salyer will assume CFO responsi-
bilities until Motley’s successor is named. Salyer is the former
chairman/CEO of Medical Arts Laboratory, an independent med-
ical laboratory, and chairman of Accel Financial Staffing, a tem-
porary-services company he formed in 1995. Salyer also served as
chairman/CEO of National Check Cashiers, a retail financial serv-
ices company, from 1984 to 1994. In a statement announcing his
appointment, Salyer said CD Warehouse will focus its attention on
franchisee profitability and service. CD Warehouse franchises and
operates more than 325 music stores in 38 states, the District of
Columbia, England, France, Guatemala, Canada, and Venezuela.

HASTINGS ENTERTAINMENT reports a second-quarter loss, which the
retailer attributes to expenses related to the restatement of past
operating results due to accounting errors and an initiative to reduce
and balance its inventories. The company posts a net loss of $2.3 mil-
lion, or 18 cents per share, compared with a profit of $862,000, or 7
cents per share, in the same period last year. That figure includes a
one-time charge of $2.7 million for costs relating to the accounting
adjustments. Revenue increased 4.6% to $107.1 million. Compara-
ble-store sales were “basically flat.” Hastings also announces a new
three-year, $70 million secured revolving-credit facility with Fleet
Retail Finance and the CIT Group/Business Credit.

K-TEL INTERNATIONAL has shifted its online order-
processing and fulfillment services to Ama-
zon.com. Minneapolis-based K-tel, which had
been handling those operations itself, will con-
tinue to manage sales transactions for its digital
downloads and custom CDs.

BERTELSMANN has completed its previously announced acquisition
of CDnow. The online retailer is now a wholly owned subsidiary of
the Bertelsmann e-Commerce Group, which is also home to
BOL.com and GetMusic. In connection with the merger, any out-
standing shares of CDnow not yet owned by Bertelsmann are
redeemable for $3 per share in cash, without interest. In a state-
ment announcing the deal’s completion, e-Commerce group presi-
dent/CEO Andreas Sehmidt praised CDnow, calling it “one of the
great online music brands,” and said the company will be “an
important platform” in digital distribution.

OUTER BANKS MUSIC FINDS CAROLINA NICHE

(Continued from preceding page)

“came and went” in succession, says
Gurkin. However, Waves Music oper-
ates a store less than a mile away in
Nags Head in the Outer Banks Mall,
in the same location where Gurkin
once operated an Outer Banks Musie
store.

He bought into “condo-retailing”
in Nags Head through a 15-year
mortgage with partner Harold Gess-
ford on 4,000 square feet of space—
in the Croatan Centre strip mall—
that Gurkin shares with Gessford,
who operates a Radio Shack there.
“After then, I can relocate, sell, or
lease,” says Gurkin. “I wish there
were more deals like this.”

Both Outer Banks Music stores
are on the main drag between five
incorporated villages. In Dare Coun-
ty, the average age of residents is 36,
and the year-round population is just
27,394, according to the Dare Coun-
ty Tourist Bureau. Kill Devil Hills is
the largest town at 5,327, then Kitty
Hawk (2,445), Nags Head (2,167),
Southern Shores (1,882), and Man-
teo (1,717).

Andy Griffith lives in the Outer
Banks, in Manteo, N.C., where his
career began with the outdoor
drama “The Lost Colony.” Gurkin
offers Griffith’s gospel CDs, includ-
ing “I Love To Tell The Story”
(Sparrow Records), which won the
1996 Grammy Award for best South-

Outer Banks sales associates Jared
Thompson, left, and Scott Bush have
been with the retailer for three years.
(Photo: Patricia Bates)

Outer Banks Music has visibility
because of its signage on the highway
in coastal North Carolina. The peak
sales period for the operation is June
through August, when vacationers
travel to their beach homes. (Photo:
Patricia Bates)

ern country or bluegrass gospel
album.

The Outer Banks wus also where
the first radio communication was
made in America in 1902 by broad-
caster Reginald Fessenden between
the Roanoke Island and Buxton Vil-
lage stations.

“We have a fairly loyal customer
base in the Outer Banks,” says
Gurkin. “People rent homes here
year after year, and some of those
have six to 10 bedrooms that lease
for $6,000 to $8,000 a week around
Duck, N.C., and Corolla, N.C.”

Outer Banks Music Club was
started by Gurkin as an incentive,
and it now has 500 members joining
for $20 a year. Every CD he sells is
labeled with both a “club” price (usu-
ally $1.50 to $2 less per CD) and a
“regular” price. Cardholders who
purchase 10 CDs get a $10 credit
toward other merchandise.

“I wanted to give people a reason
to shop with us,” says Gurkin. “So I
came up with this idea. They fill out
an application with us, which goes

EXECUTIVE TURNTABLE

HOME VIDEO. Randy Malinoff is
named VP of Internet marketing
for Universal Studios Home Video
in Universal City, Calif. He was GM
of K-tel Online.

DISTRIBUTION. Alan Becker is pro-
moted to senior VP of product
development for RED Distribution
in New York. He was VP of product
development.

Glen Hoffman is promoted to
senior director of film and video
production for BMG Distribution in
New York. He was director of video
production services.

RETAIL. Ron Nugent is named exec-
utive VP/chief marketing officer for
Tower Records/Video/Books in
Sacramento, Calif. He was VP of
marketing for Breuners Home Fur-
nishings Corp.

NUGENT

BECKER

NEW MEDIA. Bertelsmann eCom-
merce Group names Tom Espeland
chief information officer and Caro-
la Holtermann director of market
communications. They will both be
based in Hamburg and New York.
They were, respectively, executive
VP/chief information officer of info-
works and director of marketing
and market communications for
AOL Europe IMG.

Ted Werth is promoted to chief
strategic officer of Digital Club Net-
work Ine. in New York. He was COO.

into our Musicware program on the
computer,” he says. When a transac-
tion is made, “their name appears on
the screen for the Outer Banks
Musie Club.”

Outer Banks Music has also
reported to SoundScan for three
years, but “I haven’t seen an added
benefit to it,” says Gurkin. “We don’t
get any more promotional items from
the labels than anyone else. But it
would be an eight hour a day job for
us just to seek co-op dollars.”

When Gurkin was an avid record
shopper himself just 15 years ago, he
frequented North Carolina’s chains,
such as Tracks and Record Bar,
which was ultimately acquired by
Wherehouse Music. “They were cus-
tomer-friendly, and T knew that’s
what I wanted for the Nags Head
store,” says Gurkin. He was hired in
1992 by Gessford, who had sold
music since 1978 under the name
Surf Sound Records & Tapes.

“T pride myself in inventory con-
trol,” says Gurkin. “For nine months
of the year [September to May], I
really have to examine that closely.
We order between eight or 10 SKUs
of the major CD releases but only
two SKUs of backlist.”

Gurkin purchases about 50% of
his CDs from Pacific Coast One-Stop
in Secaucus, N.J.

“When rap is hot, it’s hot here,”
says Gurkin. “We don’t sell a lot of
country, but those fans don’t neces-
sarily go to record stores like ours
anyway. They go instead to the Wal-
Marts and Kmarts.”

North Carolina’s bluegrass audi-
ence extends to the nearby fishing
village of Wanchese, which likes the
group Molasses Creek.

“Jazz holds its own throughout the
vear in the Outer Banks, but most of
our beach music we sell from June
through August,” says Gurkin.
“Some popular acts are Bill Deal &
the Rondells, the Embers, and
Chairman Of The Board.”

Outer Banks Music has sponsored
the Beach Music Festival in May for
the last two years at Roanoke Island
State Park in Manteo, where the
North Carolina School of the Arts
also performs in the summer. Rock-
abilly bands like Cashmere Jungle
Lords and Eddie From Ohio have
CDs on consignment at both stores.
They also headline at nightelubs like
the Pit and Port O’ Call, while jazz
favorites such as Joe Mapp & the
Coordinates and Laura Martier play
at restaurants such as Ocean Boule-
vard.

Many Tarheels go to Wilmington,
Beach, N.C., or Myrtle Beach, S.C.,
for music festivals because of the
lack of a major east/west route in
North Carolina. “When they finally
construct I-64 as a four-lane from
Raleigh, N.C,, the Quter Banks will
become more of an option to them.
We will see more people from in-
state,” says Gurkin. “There’s still a
lot of people out there with only tape
players in their cars and beach
homes. We haven't totally gotten out
of cassettes yet, but we've also grad-
ually added up to 30 titles of DVD
music videos, too.”
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BREACH OF TRUST EXCITES U.S. LABELS

(Continued from page 50)

improved studio album. They also
wanted a marketing and promotion
strategy to support the album as
well as to be able to purchase top-
line equipment. Using Ballentyne’s
business savvy, they set out to
raise the necessary funds.

During the following year, the
band raised $10,000 Canadian
($6,800) playing as cover band the
Ugly Sisters. (Since 1993, per-
forming a repertoire ranging from
R.E.M. to Prong, the Ugly Sisters
had been able to earn up to $1,200
Canadian [$815] a night in
Saskatchewan bars, and they
opened local shows for the Ken-
tucky Headhunters, Nazareth,
April Wine, and Trooper.)

“The Ugly Sisters would never
have existed if we didn’t know
Breach Of Trust was there as
well,” says Ballentyne “We became
the opening band of choice,

because we could juice up the
crowds. We weren’t picture-per-
fect, but we were scrappy as hell
and played really hard.”

Breach Of Trust subsequently
raised $100,000 Canadian ($68,000)
for its recording, promotion, and
tour plans from family members as
well as through grants and loans
from Aboriginal Business Canada,
Visions North Business Develop-
ment Corp., the Saskpower North-
ern Enterprise Fund, and the
Saskatchewan Arts Board.

“We didn’t have all the money in
place until the fall of ’99.” notes
Ballentyne. By that time, Breach
Of Trust had been recording with
New York-based Canadian produc-
er Glen Robinson at Studio Victor
and Studio Star in Montreal and at
Greenhouse Studios in Vancouver.

“Their songs have really great
riffs and strong lyrical content

AUSTRALIAN SALES DOWN

(Continued from page 47?)

Sanity, HMV, and Leading Edge, all
claim to have expanded their market
shares as a result.

Sanity, for instance, focused on
dance names that department
stores do not stock. Daniel
Agostinelli, its COO,

investing more in stock,” he says.
Ward adds that retailers are work-
ing harder at making their outlets
more exciting “and in translating
their own enthusiasm for music to
the consumers.”

The anticipation of

adds, “Jazz and blues
have become a larg-
er market for us.”
Martin Carr, com-
mercial director at
HMYV, reports more
younger funs coming
to its 30 stores. He

‘Everyone’s
focusing on the
negative side of
[downloading],

a strong July-Decem-
ber period is not just
because of promised
international super-
star releases from
the likes of Madonna
and U2 but product
from proven Aus-

says, “Everyone’s butitis tralian multi-plat-
focusing on the nega- . . inum acts, such as
tive side of how down- rezntroduczng Farnham, Minogue,
loading can impact on . Powderfinger, Madi-
the music industry, music to a son Avenue, the

but it is reintroducing
music to a young gen-
eration. I know our
younger consumers

young

generation. I

Superjesus, Yothu
Yindi, the Mavis’s,
Bodyjar, and Chris-
tine Anu.

—who come in to buy know our Record companies
singles and dance seem to share that
compilations—are younger optimism. Roger Gri-

being driven to buy
CDs because they’re
being exposed to
more music through
their computers.”
Retailers also report
that consumers have
now become comfort-
able with the GST, and
sales since late July
have been strong.
“August was terrific,”
says Agostinelli, who

consumers . . .
are being driv-
en to buy CDs
because they’re
being exposed to
more music

through their

erson, chairman of
Festival Mushroom
Records, says, “With
more record compa-
nies actively looking
for unsigned acts
because it suits their
Internet strategies,
we’re open to more
new talent than ever
before.”

Tim Prescott, man-
aging director of

suggests that the per- computers 2 BMG Australia, says
formance of the music he is impressed by
market is worsened by - MARTIN CARR - the sheer diversity of

“too many people with

material and commit-

negatives, driving it

down even further. Suppliers are com-
ing up with the goods, more so than
I've scen before. And it’s up to retail-
ers to get that product into people’s
bags.”

The second half of 2000 is already
buoyant for retail, reports Ward.
“People know it’s going to be a
strong second half, so retailers are

ment to breaking
artists coming from local labels. He
adds, “The next 12 months is going
to be the busiest ever for BMG with
regard to Australian talent.”
Warner chairman Sean James
points out, “Australia is still a mar-
ket where you can breuk some rules.
We still tend to breuak acts with help
from retail.”

based on their culture,” says
Robinson, who has previously
worked with Slaves On Dope,
GWAR, Annihilator, and Tea Party.

On Aug. 11, Breach Of Trust
and the Ugly Sisters shared a bill
for the first and only time. After
the gig at the South Bay Youth
Conference in Lac Ile-a-la-Crosse,
Saskatchewan, it was decided to
jettison the cover band forever.

“We played as the Ugly Sisters,
and [it] was really lame,” explains
Ballentyne. “We took a break and
came back as Breach Of Trust. 1
had never been hungrier to play
than I was at that moment. A thou-
sand kids just went crazy; they
sang along with my lyrics and
crowd-surfed. It was an extraordi-
nary experience for us.”

AR LA SARNIVE S, SN W/ L
Dual Appearance. Elektra recording act Pantera recently joined Vivid Video
actress Kira Kener at a Tower Records in-store appearance in Nashville. Pantera,
which signed copies of its latest release, “Reinventing The Steel,” is co-headlin-
ing the Ozzfest tour. Shown, from left, are Pantera’s Vinnie Paul and Dimebag
Darrell, Kener, and Pantera’s Rex Brown and Philip Anselmo.
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N CASE YOU haven'’t noticed, a
year after it was promised, we will
finally have a digital download
Christmas, with all five majors on
track to have product available in the
format. But don’t get yourself too
excited, because it will be a while
before digital downloads amount to
a hill of beans, at least in terms of
dollars and sense.

One of the reasons that digital
downloads will get off to a slow start
is because of the division between
retailers and the majors over the
digital download business models.

For those of you who have been
following this discussion, it’s no sur-
prise that Universal, like Sony Music
Distribution before it, is having a bit
of difficulty selling its download
business model to traditional brick-
and-mortar merchants. Universal’s
list of online merchants that would
handle the company’s downloads is
pretty devoid of traditional music
merchants, with the notable excep-
tion of Best Buy, Alliance Entertain-
ment Corp.’s Store 24, and Where-
house Entertainment, which, of
course, has signed on as part of
Checkout.com.

The rest of the merchants include
such players as Launch.com, Rolling-
stone.com, Lycos Music, and Excite
@home, as well as the expected
presence of GetMusie.

Needless to say, traditional mer-
chants aren’t too happy with the
“agency model” being touted by Uni-
versal, Sony, and BMG Entertain-
ment, whereby the labels set the
price and collect the credit-card
information in their own shopping
baskets. Merchants want to set their

own prices, and they definitely want
to use their own shopping baskets.
Another reason merchants are
unhappy is because of the profit-
margin issue, with Universal and
Sony Music appearing to be on the
low end of the totem poll, depending
on which retailer you talk to.
Here’s how the Universal model
works. According to sources, for the
first three months that it is offering

RETAILPES
TRACK &

by Ed Christman 58

digital downloads, Universal will pay
a fee of 20%, but after that fees will
be on a sliding basis, depending on
volume.

At the low end of its model, for
transactions under the 1,000-unit
mark in the first year, Universal will
pay online merchants a 7.5% com-
mission. For 1,001 to 2,500 units in a
year, that fee rises to a 10% com-
mission; for 2,501 to 5,000 units, it
rises to a 12% commission; and for
5,001 to 10,000 units, the commission
rate is 15%. For download sales
between 10,000 and 25,000 units,
Universal will pay 17%, and above
25,000 units, the fee is 20%.

Super-distribution transactions—
where customers pass along their
favorite songs or albums to their
friends, who can listen once and then
buy them—are not counted in the
Universal unit sales structure that
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determines the percentage to be
paid to a retailer. Retail accounts,
however, are paid a commission for
such sales.

On the first and second pass-
along, accounts receive 100% of the
commission they’ve earned based on
sales. So if an account qualifies for
the 20% commission based on having
achieved download sales of more
than 25,000 units, the first and sec-
ond pass-along sale generated by
super-distribution each will result in
a commission of 20%, with the fee
being reduced 50% for all subse-
quent pass-along sales, which in this
case would be a 10% commission.

If, however, merchants take the
initiative and put together market-
ing campaigns to generate super-
distribution for the first pass-along
sale, Universal will pay a fee of 110%
of the commission rate earned by an
account. In other words, if an
account has generated digital down-
load transactions of more than
25,000 units in a year, then an
account would get 110% of a 20%
commission on the first pass-along
sale of a song or an album—the
equivalent of 22% of what the con-
sumer pays for the music.

Furthermore, if accounts that
achieve the level of 1,001 to 2,500
units are entitled to a 10% commis-
sion, and they promote super-distri-
bution among their shoppers, the
first pass-along sale would receive a
commission of 11%, the second pass-
along sale would achieve a commis-
sion of 10%, and all subsequent pass-
along sales would pay a commission
of 5% of the money collected from
the consumer.

In contrast to Universal’s model,
Sony Music’s agency-based model
pays merchants a 20% commission
from the total price charged for each
download across the board, retail
sources say. But it is in the super-dis-
tribution phase that the Sony model
falls down, according to the compa-
ny’s retail detractors. After the ini-
tial sale, retailers would receive a
sliding profit margin in each
instance of super-distribution, start-
ing with 12% for the first pass-along
and falling 2% on each subsequent
pass-along, down to an eventual bot-
tom of 6%.

BMG’s digital download model is
viewed somewhat more favorably
than Universal’s or Sony’s, although
since it is agency-based, merchants
still have a hard time getting excit-
ed about it. At press time, I didn’t
have all the details, but it sounds like
the company’s model will be volume-
based like Universal’s. But instead of
starting at 7.5%, it is said to start at
20% and then work its way up to
25%. In BMG’s favor, its super-dis-
tribution model pays full commission
on all pass-along sales, and it allows
the retailers to use their own inte-
grated shopping baskets, a distinc-
tion merchants feel very strongly
about.

As was previously reported, EMI

(Continued on page 76)
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Bayside Gonference Introduces New Staff,
NBle Acquired Labels; Frishie Takes lm

AYSIDE BONDING: The late-
summer sales conference season
drew nearer to a close on Aug. 19-
23, when West Sacramento, Calif.-
based Bayside Entertainment Dis-
tribution brought its 2000 confab
to the Semiahmoo Resort in
Blaine, Wash., on the banks of
Puget Sound, not far from the
Washington/Canada border.

“ ‘Semiahmoo’—that’s Indian for
‘Viducich,’ I think,” says Bayside
senior VP of sales Glenn Devery,
who presided at the conference
with COO Mark Viducich.

In attendance were representa-
tives of Bayside’s biggest labels,
including Fantasy, Rounder, Welk
Music Group/Vanguard, Chicago
Records, and Collectables. Label
presentations were mounted by 14
companies, while other firms spon-
sored dinners and luncheons.

Devery notes that this year’s
conference was especially impor-
tant, given the many recent inter-
nal changes at Bayside. The meet
served as a formal introduction for
Bayside executive VP Brent Gor-
don and marketing VP Jeff Gor-
don, who entered the fold follow-
ing the collapse of Platinum
Entertainment’s Georgia-based
distribution company, PED (Decla-
rations of Independents, Billboard,
July 15). Seven ex-PED field sales
staffers also joined the company at
that time.

“It was a good opportunity to get
everybody together,” says Devery.
“This was about melding the new
folks in, meeting our labels, and
planning for the fourth quarter.”

The sales meeting also served to
introduce several labels acquired
as a result of the Platinum/PED
fallout, including 91.7 (ex-Platinum
exec Hank Caldwell’s imprint),
Badman, and Symbiotic Label
Group.

(Bayside has proved to be a can-
nily opportunistic label of late.
Devery reports that one of the
company’s most productive new
labels has been Sybersound
Records, a Los Angeles company
that was in the thick of the M.S
Distributing crisis last year.)

Devery rates the Washington sit-
down as a success, though he notes
that unlike some other firms, Bay-
side placed little emphasis on the
presentation of live talent at Semi-
ahmoo. “We focused more on plan-
ning, our inner struecture, and
where we’re going from the fourth
quarter,” he says.

An unspoken focus of the meet-
ing, and many of Bayside’s recent
moves, has probably been an
attempt to move beyond the long-
time perception of the company as
“Tower Records’ distribution com-
pany.” The Tower chain now
accounts for only 35% of Bayside’s
business—a good chunk, to be
sure, but nothing like what it was a
decade ago.

As a slew of new labels and an
influx of new personnel have come

DECLARATIONS

i Drote
INDEPENDENTS.

by Chris Morris

on board this year, the subliminal
message has been, “Here’s the new
Bayside.”

QUICK HITS: Ryko Distribution
has elevated Rob McDonald to
national director of sales and Matt
Slifkin to director of special mar-
kets. MeDonald, who is based in
Vacaville, Calif., was previously
senior director of sales. Slifkin,
who is based in New York, was
advertising manager. They report
to Ryko Distribution president Jim
Cuomo . .. Label M, the new com-
pany founded by noted jazz pro-
ducer Joel Dorn, is being exclu-
sively handled by Ryko
Distribution. The relationship
kicks off on Sept. 26 with the
release of live sets by the late Stan
Getz and Sonny Stitt and Mor-
gana King’s “The Complete
Reprise Recordings,” a two-disc
set comprising three ’60s albums
by the vocalist and “Godfather”
saga co-star. (Dorn’s former label
32 Records is also distributed by
Ryko.) ... Damon & Naomi and
the wonderful Japanese band
Ghost will support their excep-
tional new Sub Pop collaboration
(Declarations of Independents,
Billboard, July 15) with four West
Coast shows together at the Knit-
ting Factory in L.A. (Oct. 31); the
Bottom of the Hill in San Francis-
co (Nov. 1); Berbati’s Pan in Port-
land, Ore. (Nov. 2); and, as part of
the Terrastock Festival, the Show-
box in Seattle (Nov. 3). Earlier
dates on Damon & Naomi’s tour,
which begins Oct. 18 in Cambridge,
Mass., will feature Ghost guitarist
Michio Kurihara.

FLAG WAVING: Those who like
their pop music melodic, crisp, and
refreshingly sincere will be imme-
diately taken with “The Subversive
Sounds Of Love,” the Hear Diago-
nally Records debut of the Chicago
quintet Frisbie.

To hear guitarist/vocalist and
band namesake Steve Frisbie tell
it, the group put its sound together
simply by doing what comes natu-
rally.

“We just did what we were gonna
do,” he says. “We knew we wanted
harmony vocals. We knew we want-
ed a second guitar player. We want-
ed to render melody. But did we
want to emulate anything? Not
really.”

The group was founded from the
members of various Windy City
units. Bassist Eddie Carlson hailed
from (former Flag Waver) the Alu-

minum Group. Drummer Zack
Kantor had played with Carlson in
the band On. Guitarist/vocalist
Liam Davis was with the Movie-
goers. “I was just strumming
acoustic guitar in coffeehouses and
hating it,” Frisbie says.

While there’s little apparent
overcalculation in their brisk music,
the band members acknowledge
some antecedents.

“The Beatles wrote the book,”
Frisbie says. “That door’s never
gonna close, and that’s fine with
me.”

Frisbie expresses admiration for
the work of former Trip Shake-
speare mastermind Matt Wilson:
“He’s a genius.” And Davis notes a
shared love of the soulful Memphis
popsters Big Star: “At least three
of us are big fans. When we opened
for them [in Chicago last year], we
experienced a big fannish thrill.”

However, while Northern Illinois

FRISBIE

has a distinguished pop/rock tradi-
tion that includes such bands as
Cheap Trick, Shoes, Pezband, and
Off Broadway, the group doesn’t
view itself as part of that tradition.

“Zack [one of the band’s three
writers] couldn’t care less about Jeff
Murphy and Shoes,” Davis says.
“He has a heavy jazz background.. . .
but his songs follow the pop song
format.”

One thing that both Frisbie and
Davis note emphatically is that the
group’s music has no use for irony.
“This is the music that comes out of
us, and we mean it,” says Davis.

Adds Frisbie, “The spirit of it is,
it’s brave to play music without
irony. We mean it, and we love it.
Our point of view is, if you do it,
you're a badass—it’s about putting
something you love out there.”

Frisbie—which played a well-
received date at L.A.’s Internation-
al Pop Overthrow in July—plans
some East Coast dates in October
and a return to the West Coast in
early November. While they
acknowledge that there isn’t a huge
audience for their style, they're
happily playing to their niche.

Frisbie notes, “There seems to
be this enclave of people who are
spread out across America who
worship what they call power-pop.”

Hear Diagonally is distributed
to major chains by Baker & Taylor
and to indie outlets by Carrot Top.

SEPTEMBER 16, 2000

Billboard,
Top Independent Albhums. |

x COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, SoundScan@
o ‘.; AND INTERNET SALES REPORTS COLLECTED CompiLED AND PRovipep &Y |
i ARTIST TITLE
E 5 = | IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT}
—ll NO. 1 E—— 5
2GETHER -
@ NEW> |":,l': rn:lIIU R '*H 1 W'B&_l\ al Mo -1 mim
BAHA MEN
@ 2 6 S-CURVE/SHERIDAN SQUARE 751052/ARTEMIS (10.98/16.98) WHO LET THE DOGS OUT_
3 | 1|4 |DELASOUL @ eissm ART OFFICIAL INTELLIGENCE: MOSAIC THUMP
4 |3 |12|THREEG MAFIA® 17 WHEN THE SMOKE CLEARS SIXTY 6. SIXTY 1
SLIPKNOT A
5 4134 | AM 8655*/ROADRUNNER (11 98/17.98) SLIPKNOT
NICKELBACK
6 | 7 [ 20| rospRUNNER 8586 (8.98/13.98) THE STATE |
76 [s] KITNE SPIT
NG/SHERIDAN SQUARE 751002/ARTEMIS (10.98/16.98)
KENNY ROGERS A
8 | 11|34 | DreamcarcHer 004 (11.9816.98) SHE RIDES WILD HORSES
g [  [IB] LMMyIREGH ST HEBL ACKSCROINES LIVE AT THE GREEK
BUJU BANTON
10 5 | 2 ANTI/PENTHOUSE 86580*/EPITAPH (10.98/16.98) UNCHAINED SPIRIT
11 |13 | 31 | SNOOPDOGG & THA EASTSIDAZ @ ' SNOOP DOGG PRESENTS THA EASTSIDAZ
C-BO
12 9 6 WEST COAST MAFIA 2829/WARLOCK (11.98/17.98} ENEMY OF THE STATE
JETS TO BRAZIL
@ NEWD JADE TREE 1052 (9.98 CD) [B FOUR CORNERED NIGHT
14 [ | g | SARIBUSBRTISTS o s MTV: THE RETURN OF THE ROCK
RANCID
| 15 105 HELLCAT 80427*/EPITAPH (10.98/16.98) RANCID
16| 18- 25| SoHNE TAYEOR - o5 GOTTA GET THE GROOVE BACK

@ NEW) | SOUNDTRACK SURVIVOR — THE OFFICIAL SOUNDTRACK TO THE HOT CBS TV SERIES |
| | TVT SOUNDTRAX 6900/TVT (17.98 CD |

18 |17 |11 ‘gﬁ}ﬁﬁ%ﬁ;@gﬂg}%m PUNK O RAMA #5 |
| 19 1912 ] gké»"\v/G\(l)IOLDLV,I\BGEEZOZS'/ATOMIC POP (14,98 CD} FANTASTIC VOL. 2 l
2001] 2, | 15, | MARIGAS ARTISTS REGGAE GOLD 2000 |
(ZD)| 27| 18 | AIMEE MANN  ecoy  BACHELOR NO. 2 OR THE LAST REMAINS OF THE DODO '
22 | 15| 20 SOUNDTRACK  2GETHER: MUSIC FROM THE MV ORIGINAL TV MOVIE |
20 | | T i e R NTEEAT
B NEw D | A o o7 s FRESH AIRE 8
(25|45 5&%@3@?Jﬁwowc POP (8.98 CD) BB QUEEN
260 1| 20 | SOUIE D e N.Y.C. UNDERGROUND PARTY 2
(27 NEWD kguo 1868 (11.98/17.98) BB HOW LONG
26 |ia6 [/ 5/} FOTHURACANES DEL HEARTE EN QUE TRABAJA EL MUCHACHO |
29 2 2 EIEL$XEEE‘§I'YTHCST§E§:?‘EOAJI\II(G)EN0033' (16.98 CD) MIRROR CONSPIRACY
46|23 POE%DISPS';‘E(ZIO.QS/IG.QS) LET'S GET FREE
31 | 2|10 | S e ey i sai 2.0 EBK4
32 || 5] 28 || EONs ar it (11.98/17.98) THE PIECE MAKER
G| 37 |12 gggsr&%bslg;s}gx_omisss (16.98 CD) TANTO TEMPO
4 |23|3 Eb\élar’zggszsE(Yssa/zltsa) ELVIS — COUNTRY
35 |87 \?vlrz%cwggp 4441 (11.98/16 98) 8 CITY OF SYRUP
36 30|34 :\(NTRIL\JE(;'(-)I“/ARTEMIS (10.98/16.98) THA STREETZ IZ A MUTHA
ET | T s e OUT THERE AND BACK
414 Il)-IlSJTDUQé:IE(SI§HA PEACE 911 10981698y  LUDACRIS PRESENTS: INCOGNEGRO
39 |38 | 30 | MMy BT 6os  BUFFETT LIVE: TUESDAYS THURSDAYS, SATURDAYS
NEWD | FEPEAGUILAR | losan e LO GRANDE DE LOS GRANDES

THE CONGREGATION

41 2116 BULLETPROOF/KHAO_TIC GENERATION 3111/HENDU (11.98/15.98) BOOK |
WALTER BEASLEY ;

42 |41 7 | shaNacre 5071 (17.98 o) WON'T YOU LET ME LOVE YOU

NOFX
4 31_ 12 | EPITAPH 86584+ (10.98/16.98) PUMP UP THE VALUUM J

JOAN SEBASTIAN
50 | 19 | WMUSART/BALBOA 2280/CAIMAN (10.98/16.98) SECRETO DE AMOR
BUMPY KNUCKLES
45 32110 KJAC 2000*/LANDSPEED (11.98/16.98) INDUSTRY SHAKEDOWN
STEVE EARLE
| 46 |40 | 13 | PsoUaenisHERIDAN SausRE 751033ARTEMIS (1698 co)  TRANSCENDENTAL BLUES
= MAN
RE-ENTRY ¥AEASF’{‘|\NL2G0508°(?1.98/16.98) VESTAL & FRIENDS
48 33J 27 | VARIOUS ARTISTS  TWISTA PRESENTS: LEGIT BALLIN' THE ALBUM VOL. 1
" | LEGIT BALLIN' 50000 (11.98/16.98)
NEwD | RICKY SKAGGS & FRIENDS = 5,6 MON: THE SONGS OF BILL MONROE
SEVENDUST @
50 36 TVT 58-20 (10.98/16.98) HOME

Top Independent Albums are current titles that are sold via independent distribution. including those which are fulfilled via major branch distribu
tors. (O Albums with the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certificalion for net shipment of 500,000
album untts (Gold). A RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net shipment of 10 million units
(Diamond). Numeral following Platinum or Diamond symboal indicates album's multi-platinum fevel. For boxed sets, and double albums with a running
time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net ship-
ment of 100,000 units (Oro). A Certification of 200,000 units (Platino}. A? Certification of 400,000 units (Multi-Platino}. *Aslensk indicates vinyl
LP is available. Most tape prices are suggested lists. Tape prices marked EQ and most CD prices are equivalent prices, which are projected from
wholesale prices. BB indicates past or present | title. ©2000, Bil and Inc.

BILLBOARD SEPTEMBER 16, 2000

www.billboard.com
WwWwWwW americanradiohistorv com

55


www.americanradiohistory.com

&

o

The Constitution
protects human
rights.

Reciprocal
protects digital
rights.

Millions of consumers are ready for
digital distribution of musiz on the
Internet, but are you ready to govern
your online distribution?

The right to realize your fuil economic
potential on the Internet is more than
a priority. Reciprocal’s music solution
prevents uvnauthorized cooying and
creates a secure, robust environment
that can drive new busin2ss
opportunities and track customer
usage. Get complete contiol over
your digital music assets with a
fully-custemized solution that meets
your specific needs.

So, when it’s time for your business
to become part of the digital content
economy™, |let Reciprocal help you
stand up for your rights.

For more information
contact Reciprocal Music
at 212.983.8200
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MERCHANTS & MARKETING

aDMI In Search Of A Few Skilled Hackers

Open Challenge Designed To Test Pool Of Technology Proposals

SITES+

This 1ssue’s colwumn was prepared by
Mavrilyn A. Gillen.

CALLING ALL HACKERS: The
Secure Digital Music Initiative
(SDMI), an inter-industry effort to
establish a secure framework for the
digital delivery of music, is asking
for help in “cracking” security sys-
tems online.

No, the group—which has come
under some criticism for the speed
with which it has progressed in its
admittedly daunting task—hasn’t
finally thrown up its hands and
embraced the dark side of the unreg-
ulated movement of music files
online. Rather, the open challenge is
part of its testing process of the com-
panies vying to have their technolo-
gies selected for “Phase I1” of its

| specification for portable digital

devices.

The portables specification, which
was adopted in June, is to be rolled
out in two phases. The Verance
Corp.’s watermarking system has
already been selected for the Phase
1 process; it will indicate when initial
SDMI-compliant devices need to be
upgraded to incorporate Phase II.

TRAFFIC TICKER

Top Music Info Sites

Duration
AVERAGE MINUTES PER
VISITOR PER MONTH
1. sonicnet.com........ - awwrd g 12.7
2. launch.com ...i.vvniiinonins 113
3. backstreetboys.com ........... 10.2
4. country.com..........ooiennnn 10.0
5. pollstarcom ...........c.uu0s 10.0
B.mtvcom ..o voviiniii i 9.6
7.billboard.com ...... ... 00 8.5
8.vh1.COM ..o 7.4
9.mP3.COM .oviivnrrrainenrnns 741
10, harmony-central.com .......... 6.3

Unique Visitors (in 000s)

HOUSEHOLD INCOME
$15,000-$39,900/YEAR

10. checkout.com

l 3. rollingstone.com .......ocveuues 508
4, sonicnet.com ........0iciiunnn 420

5. launch.com . ...ovovnineiunns, 34
[ & bmgcom....c.iviiriiiaiian, 221

T.vhicom .oovvniiiiiiiiiienes 198
[ 8.ublcom.........oiiienins 184
i 9. PEEPS.COM .vvrvnarrcnnnrncnns 183
L

f.mveom.........oveiieiine 1,152
2.mp3.COM .ovvvvvaiienninnaes 1,102
3. rollingstone.com .............. 747
4, sonicnet.com .. ... iieeiiniian 618
S.launchcom........voveiieninns 459
6.vhicom .....oovveniniiannnn 350
T NSYNC.COM ¢ vevvnnncnennnnens 300
8. virginnet ...l 257
Goubleom . ..o it 254
10. checkout.com ............00n 246

Source: Media Metrix, July
2000. Sites categorized by
Billboard. Media Metrix de-
fines unique visitors as the
actual number of users who
visited each site, without duplication, once in a given
month. More than 50,000 individuals throughout the
\I.S. participate in the Media Metrix sample.

SOUNDS.

When Phase I1 is ready, detection
of the watermark will automatically
let consumers know that their soft-
ware can be upgraded to play new
SDMI-compliant music releases.

The challenge is to
defeat the
technology . . .
Successful hackers
may earn up to

$10,000

As the plan is laid out, SDMI-pro-
tected content will be embedded
with “an inaudible, robust water-
mark” or use other technology that
is designed to prevent the unautho-
rized copying, sharing, and use of
digital music.

Eleven companies originally sub-
mitted proposals to SDMI on how to
achieve that screening and protec-
tion. In addition to Verance, they

Billboard

were Nielsen Media Research, Blue
Spike, Cognicity, CRL, EMI, Image-
Lock, M.ken, Phillips, Samsung, and
SealTronic. Several, however, have
since been put out of the running,
according to SDMI executive direc-
tor Leonardo Chiariglione, who
declines to specify them.

The challenge, as outlined Sept. 6
by Chiariglione, is to remove the
watermark or defeat the other tech
nology on the proposed copyright-
protection systems. As an added
incentive (beyond the thrill of the
illicit), successful hackers may earn
up to $10,000 for their efforts, he
says. That total will be split among
any hackers who are successful, he
notes.

“It seemed like a good idea to have
a test of the technologies that we are
considering for standardization
before they are actually standard-
ized,” Chiariglione says of the “hack-
ing” test. “We want to subject them
to the kinds of hacking attempts that
would happen naturally.”

To participate, users can go to the
Web site at hacksdmi.org after Fri-
day (15). Those who agree to the
terms of the posted “public chal-
lenge agreement” will have until
Oct. T to break the systems.

No date has yet been set for when
SDMI will make its decision on a

(Continued on page 83)
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RESENT THE INDUSTRY LEADING

" INTERNET MEDIA TRAINING SEMINAR

=" DESIGNED TO HELP YOU MASTER THE INTERNET MEDIA BUSINESS!

THE WESTIN SEATTLE HOTEL, SEATILE, WA
SEPTEMBER 25-26

THE BOSTON PARK PLAZA HOTEL, BOSTON, MA
OCTOBER 5-6

Get more in-depth knowledge than offered
in any other program. Whether you are a
novice or experienced buyer or seller, this
seminar will help you work more effectively
and profitably!

plus ..
husiness models, technologies, profiling, personalization,
site comparisons, sponsorships, sules tool & territory mgmt.,
media skills & planning, communications, budgetfing,
online/ offline integration, campaign opfimization and
analyses, account & sales mgmt. AND much more!

OVER 3,500 PROFESSIONALS HAVE ALREADY TAKEN ADVANTAGE OF THIS POWERFUL TRAINING PROGRAM!

Yz

i

Nielsen//NetRatings

To register or for info, visit WWW.ADWEEK.COM/ADWEEKCONF/ or call 888.536.8536
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If you want to reach the worid
of music and video, you need the
 International Buyers Guide.
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4 Over 15,000 current and updated
listings worldwide - complete with
key contacts, phone & fax numbers,
addresses, e-mail addresses and
wehsite listings.

* Record labels ®* Music distribution companies
* 'Nholesalers & Distributors * Video compani=s
* Music publishers * CD, CD-ROM & Video
disc manufacturers ® Equipment manufacturess
* Accessory companies ®* PR companies
* International listings ® Associations and
professional organizations ® Performing anc
mecnanical rights organizations
* Music libraries ® Entertainment attorneys
e Importers/Exporters ® Replicators * Duplicators
* And much more!

To arder send paynent for $145 plus $6 S&H ($14 for internatonal
orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in N,
NJ, 2A, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S
funcs only. All sales are final

FOR FASTEST SERVICE CALL (800) 344-7119

International (732) 363-4156.
Or fax your order to (732) 363-0338.

<SPECIAL OFFERZ Buy the IBG print directory together

with our new BG online service and receive 25% ofL

For more information on this special combo deal
call 800-449-1402 or visit

www.billboard.com/directories for a free online demo.
BDEG3160

Merchants & Morke’ring

Navarre Hosts 2000 [:lIIWEII“IIII

MINNEAPOLIS—Navarre Corp. convened its music division | ¢ = ]
for its 2000 annual convention July 19-22 at the Hyatt Whit- | Ly ?i

ney here. The confab included live talent showcases at the | '
local clubs Jitters and the Fine Line and an intimate perform-
ance by Signal 21 artist Richard Marx at Oar Fin Studios.

Making a surprise appearance, veter-
an singer Judy Collins personally in-

troduced her new imprint, Wildflower
Records, to Navarre staffers.

P — W . B |
A new signing to Kenny Rogers’ Dreamcatcher Records, the Lou Pearlman-devel-
oped quintet Marshall Dyllon, won an ovation from Navarre’s salespeople with a
stirring unaccompanied set.

1§

Richard Marx treated Navarre staff
members to a one-man racital of his
biggest hits at Oar Fin Studios.

|
|
|
|
|

- 1
Vocalist Lee Williams led his MCG
Records group the Spiritual QCs
through a rousing performance at
Navarre's “gospel breakfast.”

Showing absolutely no shame,
Navarre national accounts director
Vyto Lazauskas, left, sales director Ed
Maxin, and Alternative Retail Market-
ing division buyer Dean Mikkelson
plugged in and rocked out as the ad
hoc blues band the Minnesota
Destroyers.

ﬂ i y. \

Songwriter Paul Overstreet bowed his
new Navarre-distributed label, Scarlet
Moon Records, with a solo perfor-
mance at Jitters.

FreeFalls Entertainment artist Billy Burnette, left, and his guitarist, Kenny Vaugh-
an, tore up the house at the Fine L'ne with a spirited set of rockabilly.
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midst the repeated strains of Prince’s “1999” and
ARObbic Williams’ “Millennium,” special domes, wheels

and fireworks brought in a new century with enthusi-
asm despite the proclamations of certain disaster. The
pervasive hype about potential computer failures and world
catastrophes on the eve of Y2K proved unnecessarily
pessimistic.

Thus far, the 00s have stressed positive energy and experi-
mentation, especially in music. The past year’s phenomena—
pop acts ‘N Sync and Britney Spears, the rap/metal combo
Limp Bizkit and comeback king Santana—satiated the teen
market and interested audiences with a blending of musical
styles.

Labels are continuing in their quest to rein in a varied

audience during the fourth quarter. With releases from old
favorites, such as U2 and Madonna, competing with albums
from such fresh faces as singer/songwriter Nelly Furtado
and boxer Oscar de la Hoya, the remainder of the year will
offer a plethora of choices for music fans.

WE WILL ROCK YOU

If you like to rock 'n’ roll all night, look for Limp Bizkit’s
“Chocolate Starfish And The Hot Dog—Flavored Water”
(sometime in October on Interscope/Geffen/A&M),
Radiohead’s “Kid A” (Oct. 3 on Capitol), Fastball’s “The
Harsh Light Of Day” (Sept. 19 on Hollywood), a Cake
greatest-hits set (Oct. 10 on Capricorn), an Incubus disc
(Nov. 7 on Epi¢/Immortal), Blink-182’s live set, “The Mark,
Tom And Travis Show” (Nov. 7 on MCA) and an Offspring
project (Nov. 14 on Columbia).

Rage Against The Machine will show its fury with a live set
Nov. 14 on Epic. Green Day returns Oct. 3 on Reprise, and
Sammy Hagar will see release of his Oct. 9 album, “10/13,”
on Beyond. Marilyn Manson’s “Holy Wood (In The Shadow

Jessica Andrews

Album Forecast:

aomething Sound For Everyone

BY JILL PESSELNICK

Of The Valley Of Death)” drops Oct. 24 on Nothing/
Interscope. Godsmack delivers its second Universal disc on
Oct. 31, and the Wallflowers dive into “Breach” Sept. 26 on
IGA. On Atlantic, Collective Soul comes together with
“Blender” for an Oct. 10 release, and Rod Stewart’s
“Human” is slated for Nov. 7. The Allman Brothers Band is
also back, with “An Evening With...” (Sept. 26 on 550 Musm)

The fourth quarter will also see ()t}.,y releasing its “Vapor
Transmissions” (Oct. 10 on Warner Bros.). DreamWorks
chomps the bit with “Whoa, Nelly!,” a world-beat rock
album by Nelly Furtado, on Sept. 26. Fuel challenges the
chain of evolution with “Something Like Human” (Sept. 19
on 550 Music), and the Dave Matthews Band workhorses
release a new RCA set Nov. 7. A Sugar Ray disc is set for Nov.

featuring Fred Durst and D] Lethal of Limp Bizkit, Jonathan
Davis of Korn and Mark McGrath of Sugar Ray.

SNAP, CRACKLE, POP

Fall will be brimming with crisp new pop gems. The batch
of fresh sounds includes Madonna’s “Music” (Sept. 19 on
Warner Bros.), 98 Degrees’ “Revelation” (Sept. 26 on
Universal), a fresh dose of Vitamin C (Oct. 17 on Elektra),
U2’s “All That You Can’t Leave Behind” (Oct. 31 on IGA), a
Ricky Martin project (Nov. 7 on Columbia) and a Backstreet
Boys disc slated for a November release on Jive.

Jennifer Lopez travels on “A Passionate Journey” (550
Music) on Oct. 17. On Sept. 26, Paula Abdul steps up with
“Greatest Hits” (Virgin), while the Indigo Girls release their
Epic hits collection Oct. 3. Barenaked Ladies issue
“Maroon” (Sept. 12 on Warner Bros.), and Duncan
Sheik returns with “Phantoimn Moon” (Sept. 19 on
Nonesuch/Atlantic). Bjork’s unique brand of pop is
back with “Selma Songs” (Sept. 19 on Elektra), and
the Cherry Poppin’ Daddies swing on a Universal
album Oct. 3. Bette Midler shows off her brass, and
Paul Simon avers that “You're The One” with their
respective Warner Bros. projects, both scheduled for
Oct. 3.

A two-CD live set from Bruce Hornsby, “Here
Come The Noisemakers,” arrives Oct. 10 on RCA,
while Barbra Streisand’s two-CD live set will be
released Sept. 19 on Columbia. Maverick will also
release an Erasure project in the fourth quarter.

Aaron Carter hopes to follow in his Backstreet Boy
brother’s footsteps with “Aaron’s Party (Come Get
1t)” (Sept. 26 on Jive). Bare Jr. flexes his country-pop mus-
cle with “Brainwasher” (Oct. 10 on Immortal/ Virgin). Youth
Asylum asserts “We Are Young Americans” (Oct. 31 on
Warner Bros.). PY.T. sings about “Something More
Beautiful” (Oct. 24 on Epic).

Girl groups rule this fall, with releases such as I5’s first
album (Sept. 12 on Giant), Precious’ Capitol debut Sept. 26,
and All Saints’ London/Sire project Oct. 17. Wild Orchid
emits its sweet sounds Oct. 10 on RCA. Narada World also
releases the “Mantra Mix” Tibet charity album for the Ofhice
of the Dalai L.ama; arusts such as Madonna, Natalie
Merchant, Ben Harper and Sinead (O’Connor contribute
pop songs with a spiritual twist.

21 on Adantic. Electrasy determines
“In Here We Fall” Sept. 26 on Arista.
FJ. Harvey offers “Stories From The
Caty, Stories From The Sea” Oct. 23 on
Island Def Jam, while Interscope/
Geften/A&M (1G A) extends its tongue
with a Toadies project in October.

Matthew Sweet’s hits set is slated for
a Sept. 26 release on Jive. The Meat
Puppets sink their teeth into “Golden
Lies,” their Breaking Records/Atlantic
project due on Sept. 26. Soulfly
demonstrates its “Primitive” side Sept.
26 on Roadrunner.

MCA brings a New Found Glory proj-
ect to stores Sept. 26, while Hollywood
Records tops its roster with a Squirrel Nut Zippers album
Oct. 17. Grand Theft Audio finds reason to “Blame
Everyone” with its London/Sire project Oct. 3.

Wind-up Records clouds things up with a Dust For Life
disc Oct. 10, and Professional Murder Music’s eponymously
titled set is due Oct. 10 on IGA. The Blue Meanies ride “The
Post Wave” Sept. 19 on MCA. Punk rockers L.E.S. Stitches
patch things up with “Lower East Side” (Sept. 26 on
Artemis). Spineshank reaches “The Height Of Callousness”
(Roadrunner) on Qct. 10. Lifehouse offers a safe haven Oct.
17 on DreamWorks, and Elektra also releases a Reveille
album Oct. 10.

In rock compilations, the Extreme Championship
Wrestling disc, “Anarchy Rulz,” available Sept. 26 on V2, wiil
feature Rob Zombie, Powerman 5000, Static-X and the
Deftones.

Sub Pop will release a tribute album to Bruce Springsteen’s
“Nebraska” on Nov. 7. The project includes Ani Difranco,
Patti Smith, Ben Harper and Los Lobos. Immortal/Virgin
serves “Strait Up: A Tribute To James Lynn Strait” (Nov. 7),

GOTTA DANCE

Dancers will have plenty of music to groove to with the
release of Gillette’s “Did I Say That?” (Sept. 19 on Jellybean),
lan Pooley’s “Since Then” (Oct. 10 on V2) and Dieselboy’s
two-CD set (Oct. 10 on Palm).

DJs Paul Oakenfold and Joshua Ryan each bring new tunes
to the dance floor. Oakenfold’s project, “Perfecto Presents
Another World,” will be released Sept. 19 on London/Sire,
and Ryan’s “Gravity” (Palm) comes out Oct. 10. “Solaris” by
Photek will be available Sept. 26 on Science/Astralwerks, and
Greg Street mixes it up with “6 O’Clock Volume 1”7 (Oct. 10
on Atlantic). House-music innovator Junior Vasquez spins
“Twilo Vol. 1” (Sept. 19 on Virgin). October also brings tech-
no artist Roni Size on Island Def Jam, and Razor & Guido’s
“Dance Floor” on Groovilicious.

Moonshine Music offers the “Moonshine Overamerica
2000—The Music D] Mix” compilation on Sept. 26. Other
compilation albums include two Jellybean projects available
Sept. 19—*“Trance X/Perience Vol. 2” and “Divine Divas”—
and “Party Time 2001,” available in October on Groo-
vilicious. Also look for a new project by Prodigy on Maverick.

Continued on page 62

60

BILLBOARD SPOTLIGHT

www americanradiohistorv com

BILLBOARD SEPTEMBER 16, 2000


www.americanradiohistory.com

06LIO THE ULTIMATE IN-FIDELITY! B

LET US PUT THE “HIGH” BACK IN YOUR "FI”!

RECORDS

A=~
ﬁ HOWARD STERN'S HEAD WRITER. - O
JACKIES S5TH AND FUNMIEST FIRST NEW ALBUM IN 1968 CLASSIC REISSUED FOR 00
CD S0 FAR! -y 00U OVER 5 YEARS, THE FIRST THAE IN THE US, 2
b dfaad
Iiﬁ
JACKIE “THE JOKE MAN® SPARKS - “BALLS” 3 BIG CADDY MARGO GURYAN
MARTLING - “F. JACKIE® BRAND NEW MUSIC FROM SPARKS “THE BEST OF BIG DADDY" “TAKE A PICTURE"
NEW RELEASES NEW RELEASES

e e ) "———__\_I—'
/ [ 16 SWRGIN COVERS INC: ULSNG -\ NEW MUSIC FROM THE LEGENDARY
A COLLECTION OF THE MOTELS POWER POP FOR THE LAST RE50RY GLOSER, GUITARIST FROM THE DOORS. EMOTIONAL ROCKING
OEMOS, LIVE AND RARE TRACKS._| | NEWMILLENMUM LREER, SUERILLA RADID, HOONE | FEATURES "WAR TOAD poxcermosmasy | PUNKHAROCORE FROM DAYTON O

Yerienced Recondiyg

I
| B | 8 A Eﬁ;}’o/oglm Bhig -
{ JHEMOTELS \ ~ASHTRAY BABYHEAD X R RICHARD CHEESE \ ROBBY KRIEGER k FOD ,  Firest ln '
ANTHOLOGYLAND RADIO ] “LOUNGE AGAINST THE MACHIL™ CINEMATIX” “THE STORY CHANGES EVERYDAY'] ¢/0[//m/0/{0/”c [//0 Yot [ |
WEW RELEASES NEW RELEASES 0 Your Hi-1; gJ JJ//@;/ '
FEATURES BOWIE/TROSBY, W /- A GREAT COMPILATION FEATURING -\ (CHRISTMAS CLASSICS PERFORMED! / HOLIDAY MAGIC \ lq el”‘ :
BEACH BOYS. ROY ORBISON, THE WATRESSES, QUEEN, EY NEIL DIAMOND'S FROM TWO LEGENDS.
%Q%L@( - e | STEEL DRUM PLAYER, ERHANED €3 WITH WOEQ. '
4 '
'
g
SSHOLIDAY Expores - A £ I | '
- g5/ | ! | | :
) [—— } e oi—— e
[ W R - i A e R '
CHRISTMAS FAVORITES CHRISTMAS FAVORITES CHRISTHAS FAVORITES CHRISTMAS FAVORITES '
'
6 20/20 ) ~ ( Jamie James ) > ( Rod J LRt 3 5 : :
EF Ashtray Babyhead } © [ Killer Pussy ) © [ Scott Goddard ) : z 5 C g !
% ( Barnes & Barnes ) g ( King ) % { Sparks LR i i : :
w (____ Big Daddy i “BJ ( Kingbees ) w { TakeWarning ] : : : g 1
o ( Bosco Fr ] o ( MergoGuryan ] (g { Teen Heroes ) : Q" :},] 2 : :
iz: (_Bowie&Croshy J 2 [ MenWithoutHats J Z [ Tina Louise ) e ‘;‘\:ﬁ\; X :
o { Braid ) 2 [ Motels ) o Tokens ) : '?(7,']“@ : :
9 (_Cocktails In The Cantina ] & Mr Methane REe - | Vince Charles ) g !
z ( Curtis 95 ) 3 ( CgdenEdsl ) & (__ WesleyWilis___) @ : :
w (__DanCostelaneta ) % (___PeterGoowin__) 4 (Wheelshy MidPuies Trtute) RECORDS '
m S S N S e S I M S T I W A W R R S W
< ( Freur ) S (C__RedRockers  } S Wire Train ) :
S (___ HenryPhilips ) S (_ Richard Cheese ) | Wrockers ) an IT convenenrty | 8
Q (____Holiday Express ) % ( Richard 0'Brien  } % ( Yvette Freeman | K !' I wast mooeaw | ]
< ( JackieMarting ) < ([ RobbyKrieger ] T [ serxrerrrrx ) e '
'
LN
0 Az "
BUY 12 SELECTIONS AND GET THE 13TH AT 100% OF FULL PRICE /4 :
©2000 The Oglio Entertainment Group, Inc. « tel (310) 543-7500 « fax (310} 543-7568 « email info @ oglio.com e Distributed by ADA .
'

www americanradiohistorv com


www.americanradiohistory.com

“-I ¥ 9 il 7 -
@W‘tef /@fa// Bafe/‘ & %/{/@

frum_ﬂlue’s'!:iﬁag o al;ny Brainy,
Kids Audio Rises This Fall

BY CATHERINE CELLA

Of Songs,” this CD sets poetry—by Dickinson,
Longtellow and Poe—to original music by Ted
Jacobs.

In September, MLP steps out in “Blue Suede
Shoes: Elvis Songs For Kids,” following the
Beatles and beach-music in their For Kids line.
And October’s treats are “Toddlers Sing
Storytime” of Mother Goose rhymes and “A
Child’s Celebration Of Soul”

Aretha, Otis, and Sam and Dave.
On Oct. 3, Peter Pan picks a peck of pop
faves for “Christmas Classics With The Peter

Pan Singers,” Christian classics for “Christmas
Past with the Peter Pan Carolers” and original
contemporary music for “Let’s Celebrate Kwan-
zaa.” Peter Pan, aka David Hummer, VP, cre-
ative development, promises the Christmas CDs
will “sound just like you remember them from

the '50s and '60s.”

"Tis the season for soundtracks at Kid Rhino.
Leading the charge was last month’s “The Best
Of The WB Sound FX: Crash! Bang! Boom!”
(Aug. 15) with cartoon sound effects, dialogue
and answering-machine messages. Three kids’
soundtracks are released later this month—
“Tweety’s High-Flying Adventure,” “Blue’s
Clues: Blue’s Big Musical Movie” and “Scooby-
Doo And The Alien Invaders.”

October sees Franklin the turtle’s first musi-
cal album, “Hey, It's Franklin,” the Looney

Tunes’” “Kwazy Christmas” and “Batman

Beyond: Return Of The Joker,” in addition to
| play-set packaging of the Blue’s Clues title. A
“1 10x10 book opens up to a stage setting for
 "Blue’s Big Musical,” complete with die-cut
| figures of Steve, Blue and friends.

mingles with song, Peter Pan with the

King of Rock " Roll and veggies with
dinosaurs. It's the reaim of fourth-quarter
children’s and family audio. And it’s chock-full
of scintillating stories and sensational songs.

Thcre’s a place where the spoken word

WHAT’S THE BIG IDEA?

Big Idea Productions, home to the inspired
and inspiring VeggieTales videos, has a new
Veggie'Tunes release Oct. 31. “A Queen, A King
And A Very Blue Berry” collects 18 fun sing-
alongs from recent VeggieTales vids.

Nashville-based Cedarmont Kids, which
streeted “Gospel Action Songs™ Aug. 22, deliv-
ers “Gospel Christmas Songs” this week. Also
from Nashville, lon lmdgindti(m Records
debuts a singing tree h()g in “Flumpa’s World:
Out Of This World.” Aimed at early elemen-
tary listeners, the album teaches with tunes aboui
the planets, stars and universe.

Random House's Listening Library imprint
has stacks of books on tape tor young literati.
Highlights of September include “Nory Ryan’s
Song,” about a 12-year-old coping with Ireland’s
potato famine, "The Graduation Of Jake Moon”
(read by Fred Savage) and “Blue Avenger Cracks
The Code.”

In October, Listening Library plans two
Richard Peck stories of summer trips to
Grandma’s in "A Long Way From Chicago™ and | =
“A Year Down Yonder” “Matilda Bone,” by fd{;@ TM f’a'?,"t
Newbery medalist Karen Cushman, is set m |- stsf cfsl
medieval England. And a boy’s 121 days in New :
York’s subway system are recounted in “Slake’s
Limbo,” as read by Neil Patrick Harris.

November’s slate includes an 1l-year-old A
“Stowaway” on Captain Cook’s expedition and b Sy L PY:_ MILK AND HONEY
“The Lost Years Of Merlin"—before the boy T T Rounder milks Sweet Honey in the Rock for
knew he was the greatest wizard of all time. And AR ' Sept. 19's “Still The Same Me.” Featuring the
December brings the intriguingly titled “What Grammy-winning a cappella ensemble, the CD
Jamie Saw™ and “Peppermints In The Parlor.” has several improv cuts on such themes as
“Rhythm Slam™ and “Georgia Red Clay.”

Smithsonian Folkways brings another African
American female talent to the fore Oct. 24 with
“Flla \]cnkins: Songs, Rhythms And Chants For
The Dance.” With guest vocalists and musi-

cians, la bclld Ella hopes to get kids up and
j moving in “Plenty Good Room™ and “Hey

Moo Ma Moo Ma Ma Hey.” In addition to its

21 tracks, the CD features interviews with
dance professionals and students about what it takes to
have the right stuft.

ROCK WITH BARNEY

On Aug. 15, Lyrick simul-streeted the seem-
ingly oxymoronic “Barney Rocks!” with the DTV
“Come On Over To Barney’s House.” The vid’s
rock songs are coupled with Barney classics set to
a club beat. And SBK/Capitol is releasing
“Barney’s Greatest Hits,” fourth in its 5 million—
selling Barney series. The album’s
Sept. 26 bow coincides with that of the
big guy’s concert tour, Barney's

Musical Castle.
ELMO SAVES

CHRISTMAS—AGAIN
Sony Wonder has re-releases for
the ho-ho-holidays in “Elmo Saves
Christmas: Holiday Favorites,” “A
Sesame Street Christmas,”
A “Rudolph, Frosty And Friends:
: Continued on page 70

MUSIC FOR MORE
THAN LITTLE PEOPLE
Music For Little People continues
several of its excellent series this fall,
opening with August’s “The Days
Gone By: Songs Of The American Poets.”
Like the original Famous Author title, “A Child’s Garden

with the likes of

ALBUM FORECAST
Continued from puge 60

COUNTRY ROADS

Fall/winter country highlights include an Emmylou Harris
project (Sept. 12 on Nonesuch/Atlantic), George Strait’s
eponymously titled album (Sept. 19 on MCA Nashville),
Dwight Yoakam’s “Tomorrow’s Sounds Today” (Oct. 31 on
Reprise/Warner Bros.) and Reba McEntire’s greatest-hits set
(Nov. 21 on MCA Nashville).

Willie Nelson returns with an Island Def Jam project in
September, and Casey Chambers shows who is “The
Captain” (Sept. 19 on Asylum/Warner Bros.). John Michael
Montgomery releases an Oct. 3 project on Atlantic Nashville,
and John Rich looks to the skies with “Underneath The
Same Moon” (Oct. 10 on BNA). DreamWorks Nashville pre-
sents Lisa Angelle’s “Twisted” (Oct. 3), the debut album by
Jolie & The Wanted (Oct. 24) and a Jessica Andrews project
(Nov. 7).

Allison Moorer takes a challenge with “The Hardest Part”
(Sept. 26 on MCA Nashville), and October brings Chalee
‘Tennison’s “This Woman’s Heart” on Asylum/Warner Bros.
T.G. Sheppard’s “Super its” comes out Oct. 3 on Warner
Bros. Janie Fricke is “Live At Billy Bob’s Texas” with her Oct.
10 Razor & Tie release. Mercury Nashville also releases
Terri Clark’s “Fearless” on Sept. 19, a Jamie OO'Neal disc on
Oct. 3 and a Neal Coty project on Oct. 24. Additionally,
Atlantic Nashville has greatest-hits projects due from Billy
Joe Royal, Robin Lee, Glen Campbell and Neal McCoy on
Sept. 19.

LATIN BEAT
The fourth quarter will heat up with sizzling Latin
albums—such as Los Lobos
(Sept.

[

Del Este De Los Angeles”
12 on Hollywood), Christina Aguilera’s “Mi Refleja”
(Sept. 12 on RCA), Los Tigres
Del Norte’s “De Paisano A
Paisano” (Sept. 25 on Fono-
visa), a Graciela Beltran project
(Oct. 3 on EMI Latin) and a
Luis Miguel disc (early October
on WEA Latina).

Oscar de la Hoya forays into
the music realm with his
eponymously titled disc (Oct.
10 on EMI Latin). Pop projects
by Franco Devita, Michelangelo
and Kesia are due in October
on Universal Music Latino.
WEA Latina also releases a new
Alejandro Sanz album Sept. 26,
and Cuban percussionist Luis
Conte’s “Cuban Dreams”
streets Sept. 26 on Rounder.
Plena Libre’s “Mas  Libre”
(Sept. 26 on RykolLatino) will
mix reggae, salsa, samba and
Latin jazz for a unique sound.
Latin rapper Vico-C releases
“El Super Heroe” Sept. 26 on
EMI Latin.

Regional Mexican fare by
Fidel Hernandez and Los Del
Garrote will be available this
October on Universal Music
Latino. EMI Latin also releases
regional projects by Los Mismos (Sept. 26), Intocable (Oct.
3), Los Originales de San Juan (Oct. 24) and Los Angeles
Azules (Nov. 21).

" Christina
Aguilera

WORLD TOUR

Sounds from around the world will get some toes tapping
this fall. Yanni’'s new-age tunes on Virgin's “If I Could Tell
You” will be available Oct. 3. Narada World releases the two-
CD set “Global Transmissions” on Oct. 10; it features African
group Zap Mama, Afro-Peruvian singer Susana Baca,
Tibetan Yungchen Lhamo and many others.

A bevy of Celtic releases will also be available. Green
Linnet presents both Kornog’s eponymous album and
Susan McKeown's “Lowlands” on Sept. 26. The traditional
Celtic group Solas sings of “T'he Hour Before Dawn” (Oct.
10 on Shanachie). Valley Entertainment brings a
Capercaillie project to stores Sept. 26, and Ronan
Hardiman, composer of “Michael Flatley's Lord Of The
Dance,” releases his second solo album, “Anthem,” Sept. 26
on Decca.

Smithsonian Folkways brings a “Calypso Awakening” to
stores Sept. 26. Putumayo will also release two compilation
albums—"A Jewish Odyssey” (Sept. 26) and “Italian Music
Qdyssey” (Oct. 24)—and Higher Octave brings the various-
artists disc “Earthdance 2000 to stores on Sept. 26.

JAZZ IT UP
Some smooth-jazz releases promise to please the ear and
Continued on page 64
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From classical to Broadway, new age to Latin hits, soundtracks to all-new multi-media Read-Alongs,

Walt Disney Records gives you more ways to sell great sounds to the entire family. @

Share the music of Disney at our website: www.disney.com/DisneyRecords %{’

Original Toy Story elements © Disney. Toy Story 2 elements © Disney/Pixar. All Rights Reserved. TARZAN® Owned by Edgar Rice Burroughs, Inc. and Used by Permission. © Burroughs/Disney. AIDA elements © Hyperion Theatricals. .
REMEMBER THE TITANS: Mation Picture Artwork & Artwork Title © 2000 Disney Enterprises, Inc. Photographs © 2000 Disney Enterprises, Inc. and Jerry Bruckheimer, Inc. Silhouette Image © Diane Johnson/NFL Photos. ©Disney
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Living In The Past:

Reissue Beat

BY JILL PESSELNICK

This year’s fall/winter release schedule is replete with
album reissues. Among the many...

Warner Bros. offers the first batch of its Warner
Remasters series on Sept. 19. Five Rod Stewart albumns,
including his first Warner project, “"Adantic Crossing,” and
his classic “Tonight I'm Yours,” and six Van Halen discs,
such as “1984” and “Women And Children First,” are
among the releases. Projects by Eric Clapton and Dire
Straits will also be available.

Rhino releases “"The Very Best Of Ray Charles Volume 27

(Sept. 19) and “Ray Charles Duets” (Oct. 17). A best-of collec-
tion by Tyrone Davis will also hit stores Oct. 17. “Soul Train”
compilations covering 1974 and 1975 are due Sept. 19.

Columbia ILegacy brings expanded editions of Blood,
Sweat & Tlears’ classic albums “Child Is Father To The
Man” and “Blood, Sweat & Tears” to stores Sept. 5; the
Chambers Brothers’ “The Time Has Come” will also be
available on that date. On Sept. 26, a greatest-hits collec-
tion by Soul Asylum will be released. “The Ultimate Tony
Bennett” hits stores Oct. 3, as does the Shel Silverstein
musical collection “Where The Sidewalk Ends,” on
Columbia Legacy/Sony Wonder. Other Legacy titles
include “The Best Of Laura Nyro” (Oct. 10) and “The
Best Of Santana Vol. 27 (Oct. 31).

An Indigo Girls “Retrospective” is expected Oct. 3 on
Fpic. An Isley Brothers career overview will be available
Oct. 3 on Epic Legacy/T-Neck. Epic Legacy will also
release the remastered REO Speedwagon discs “High In-
Fidelity” and “You Can Tune A Piano, But You Can’t Tune
A Fish,” on Oct. 17. On Oct. 24, “The Best Of The Spin
Doctors” and an Al Dimeola anthology will be released.

A 23-song Patsy Cline album is due Sept. 12 on Varese
Vintage. The disc includes her breakthrough hit, “Walkin’
After Midnight.” El Chicano’s brand of Latin pop/rock will
hit stores Oct. 3 with
“This Is.” Varese also
memorializes classic
television with “The
Best Of TV Quiz
And Game Show
Themes.”

Greatest-hits = sets
from Bell Biv Devoe
and Bobby Brown
are due Sept. 26 on
Universal Music En-
terprises (UME).
UME reissues will
additionally include
a Jackson 5 two-CD set on Oct. 24 and Stevie Wonder’s
“Musicquarinm” on Oct. 17. On Nov. 21, a special edition
of Peter Frampton’s “Comes Alive” and Blind Faith’s “The
Session” will be available. Hip-O will release Aimee Mann'’s
“Ultimate” Sept. 12, and U'T'V also issues a Patsy Cline col-
lection on Oct. 3.

On Sept. 26, Capitol releases “The Band’s Greatest
Hits”; “The Very Best Of Badfinger” is due on Sept. 12,
the same date that The Right Stuff releases an Al Green
two-CD retrospective, “Take Me To The River.” The label
also brings the various-artists compilation “Tales From
‘The Crypt: Monsters Of Metal” to stores Sept. 26.

A greatest-hits collection from Yanni is due Oct. 10 on
RCA. Paul Revere & The Raiders’ “Mojo Workout!” will be
available in October on Sundazed. The label will also be
bringing the funk sounds of the Meters to stores in
November, and an album featuring songs by country/rock
legend Gram Parsons is expected in December. Razor &
Tie issues The Plasmatics’ “Coup d’Etat” on Sept. 26 and
“The Collection” by Mac Davis on Oct. 10.

Two Daryl Hall & John Oates reissues will be released Sept.
26 on Buddha. Lou Reed's controversial “Metal Machine
Music” is also expected that day. Partridge Family fans can
look for David Cassidy’s “Cherish” (Oct. 24). Harry Nilsson’s
“Ariel Pandemonium Ballet” will be available Nov. 7.

Music Club will release Brownie McGhee’s “The Last
Great Blues Hero” on Sept. 19. Also on the 19th, a
greatest-hits collection by King Tubby will be available.

Blue Note offers several jazz titles in the fourth quarter.
These include Jimmy Smith’s “The Sermon” (Sept. 12),
Horace Silver’s “Six Pieces Of Silver” (Sept. 12) and Herbie
Hancock's “The Prisoner” (Oct. 10). Releases
by Joe Henderson, Kenny
Dorham and Hank Mobley
are also expected.

A selection of classical al-
bums will also be reissued.
These include Sutherlands’
“The Art Of The Prima
Donna,” Della Cassa’s
“Strauss: Four Last Songs”
and “Ultimate Puccini
Divas,” featuring various
groups. All are due in
November on Decca. W

ALBUM FORECAST
Continued from page 62

invigorate the soul. Blue Note will release Patricia Barber’s
“Nightclub” (Sept. 26) and Everette Harp's “For The Love”
{Oct. 10), while Atlantic brings Olu Dara’s “Neighborhood”
and Manhattan Transfer’s tribute to Louis Armstrong, “The
Spirit Of St. Louis,” to stores on Oct. 10.

The sound of Richard Leo Johnson’s “Language” will be
explored Sept. 26 on Blue Note. Michael Wolft’s “Impure
Thoughts” comes out Oct. 10 on Razor & Tie, while clarinet
player Eddie Daniels delivers
“Swing Low Sweet Clarinet”
(Oct. 10 on Shanachie). Bob
Dorough and Dave Frishberg
question “Who’s On First” (Oct.
24 on Blue Note), and Medeski
Martin & Wood bring down
“The Dropper” (Oct. 24 on
Blue Note). Francois Carrier
shows “Compassion” with his
October project on Naxos Jazz.
Lara & Reyes’ “World Jazz”
(Higher Octave) will also be

: available Oct. 24.
ol
i

g
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SINGIN’ THE BLUES

A bluesy mood will be set by
John Hiatt’s “Crossing Muddy
Waters” (Sept. 26 on Van-
guard), a Shirley Brown project
(September on Malaco) and
Shemekia Copeland’s “Wicked”
(Sept. 12 on Alligator).

Blues/rock artist Mark Selby’s
“More Stores Coming” will be
available Sept. 26 on Vanguard.
Fall will also bring on “The
Chill” by guitarist/vocalist Rusty
Zinn on Alligator. Bullseye
Blues & Jazz offers Robert
Nighthawk’s “Live On Maxwell
Street” and Eddy Clearwater’s
“Reservation Blues,” both due
this week. On Oct. 3, HighTone also releases a disc from
country/blues guitarist Geoff Muldaur.

ALL THE FOLKS

Red House Records offers the Latin/Celtic-tinged sounds
of Vancouver faves the Paperboys. Their “Postcards” album
is available this week. Folk chanteuse Claudia Schmidt is
back with “Wings Of Wonder” (Sept. 12 on Red House).

On Sept. 19, Damien Jurado sings his brand of urban folk
on “Ghost Of David” (Sub Pop). John Stewart’s “Wires From
The Bunker” (Appleseed) finally surfaces on Oct 10. The
album was o follow Stewart’s “Bombs Away Dream Babies”
in the 1980s but was not released at the time. Red House
also has Eliza Gilkyson’s “Hard Times In Babylon” set for
release (Oct. 10).

HEAR THE CLASSICS

If the symphony or the opera strikes your fancy, then pre-
pare for a stellar classical lineup. George Szell and the
Cleveland Orchestra cover “Mozart: Symphonies 39 & 40”7
and “Beethoven: Symphony No. 3; Overtures” in
September on Sony Classical. Terfel's “The Welsh Album
(We'll Keep A Welcome)” is available Sept. 19 on DG, the
Aradia Ensemble brings us Purcell’s “Tempest” (October on
Naxos), and Andrea Bocelli’s first complete opera album,
“Puccini: La Boheme,” will be released on Philips in
November.

The Berlin Philharmonic performs Rachmaninoff’s
“Piano Concert No. 3,” available this month on Sony
Classical. Also in September, Naxos will have Stravinsky
piano music by Peter Hill. DG offers Bach’s “New Year/21st
And 23rd Sunday After Trinity” and “27th Sunday After
Trinity/The Visitation Of Mary” on Oct. 10.

Composer/arranger Jaz Coleman, violist Nigel Kennedy
and the Prague Symphony Orchestra collaborate on
“Riders On The Storm: The Doors Concerto” (Oct. 10 on
Decca). The disc features versions of “Light My Fire,”
“Hello, I Love You,” “Riders On The Storm” and “The
End.” Compositions by Johann Strauss Jr., Franz Lehar
and Josef Lanner are included in Telarc’s “Viennafest”
album (Oct. 24), featuring Erich Kunzel and the
Cincinnati Pops Orchestra. Legendary composer John
Willianis will also release a project on Sony Classical in
October. The label’s October list additionally features
three volumes of “A Copland Celebration” and Vladimir
Horowitz’s “Horowitz—A Reminiscence.”

In September, RCA Victor releases an opera-highlights
disc covering “Aida,” “The Marriage Of Figaro” and
“Turandot.” New albums in the label's Relaxation series—
“Brahms For Relaxation” and “Flute For Relaxation: James
Galway"—will be available in October. W
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Great Composers of Jazz
Great Composers of Jazz

Brubeck
Bernstein
Carmichael
Evans
Gershwin
Hefti
Lewis
Mangini
Monk
Peterson

David Benoit,-Gra;g A‘Bissna;,ﬂ 7
Brian Bromberg

Jazz On Broadway

Spring Can Really Hang You Up The Most
I Could Have Danced All Night
Where Or When
've Got Rhythm
Falling In Love With Love
Hetlo Young Lovers
I've Got You Under My Skin
Surrey With The Fringe On Top
On A Clear Day You Can See Forever

<oe La Barbera,Jim De Julio,
faul Smith

Record=d direct to two-track with no mixing, editing or overd,dbbing at Ocean Way Recording, Hollywood, Ca., USA, May 2000.
- LT DN DT
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The History Of Acid Jazz
| THE HISTORY. '§
L OF ACID JAZZ
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THE GOLD COLLECTION

James Taylor Quartet Live

! BEATURING, Uad_‘ﬂ‘E_N ONIONS
SY - WH LOVE

$J
BREAKDOWN/ST, #Y & HUTCH
BLACK GUN & MANY MORE ...

THE GOLD COLLECTION

— T e

VEHTIC A 22

Mack The Knifa
Salt Peanuts
| Mean You
Now'’s The Tims
Take Five
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Boxing Days:

Multi-Disc Sets Make It Merry

eading the way at Christmastime 2000 for lovers of
top-of-the-line boxed sets are two splendid collec-
tions focusing on the work of Frank Sinatra.

On Sept. 26, Capitol will re-release “Concepts,” the
impressive 16-CD set comprising the Chairman’s classic
work for the label. Originally issued in a wooden “bread-
box” and out of print for two years, the set has been recon-
figured in a new cloth-covered package. Besides including
such incomparable titles as “In The Wee Small Hours,”
“Songs For Swingin’ Lovers” and “Nice ‘N’ Easy,” the box
includes a 96-page illustrated booklet. On the same day,
Reprise Records (the label Sinatra founded after exiting
Capitol) will drop a four-CD box of the singer’s “Reprise
Musical Repertory Theatre” interpretations of scores for
the Broadway musicals “Finian’s Rainbow,” “Kiss Me

Frank Sinatra Eagles
Kate,” “South Pacific” and “Guys & Dolls.” These projects,
initiated by Sinatra in the early '60s, feature the vocalist in
the company of such peers and pals as Bing Crosby, Dean
Martin, Sammy Davis Jr, Keely Smith and Rosemary
Clooney.

VELVET EXPERIENCE

Among the most opulent projects of the year is
Experience Hendrix’MCA Records’ “The Jimi Hendrix
Experience,” scheduled for release this week. The four-CD
package (which will also be available as a limited eight-LP
box) surveys the breadth of Hendrix’s career through 56
rare and previously unreleased studio alternates and live
tracks, dating from the Experience’s fourth public perfor-
mance in Paris in 1966 through Hendrix’s appearance at
the Iste of Wight Festival in August 1970. The velvet-
covered box includes an 80-page color book with detailed
track-by-track annotation.

On Oct. 24, The Right Stuff/EMI will offer “Dion: King
Of The New York Streets,” a three-CD homage to one of

BY CHRIS MORRIS

rock’s greatest voices. The collection will track Dion
DiMuccr’s career from his work with the seminal doo-wop
group the Belmonts through his memorable solo career,
which spawned such unforgettable recordings as “The

anderer,” “Abraham, Martin & John” and the Phil
Spector—produced “Born To Be With You.” The set will
feature encomia from Bruce Springsteen, Bob Dylan, Panl
Simon, Lou Reed and other peers.

Two of RCA’'s most fabled acts receive boxed treatment this
season. Sept. 12 brought “Peace In The Valley,” a three-CD
compilation of Elvis Presley’s complete gospel recordings,
including material from the “Million Dollar Quartet” ses-
sions and the feature films “That’s The Way It Is” and “Elvis
On Tour.” On Sept. 26, “The Man Who Invented Soul” will
salute R&B master Sam Cooke. The four-CD package in-

SERREREN

Thelonious Monk

cludes Cooke’s many
Keen and RCA hits and
the great albums “Night
Beat” and “Live At The
Harlem Square Club”
in their entirety.

On Nov. 21, EMD/
Capitol will issue
“Legacy,” a four-CD,
100-song homage to
the late Rick Nelson.
The collection will sur-
vey both Nelson's sem-
inal rockabilly hits for
Verve and Imperial
and his pathfinding
country-rock sides for Decca, Epic and Capitol. The set,
which will feature rave and unissued studio and live per-
formances, will be annotated by Grammy winner Colin
Escott.

[fi’s a whole lotta soul you're after, Universal is obliging
with its four-CD, 88-song collection devoted to the
Supremes, Motown Records’ top girl vocal group. The set,
released Aug. 29, follows the group from its early incarna-
tion as the Primettes and incliudes all of the group’s chart
hits, 15 previously unreleased recordings and 13 unheard
mixes. The first 25,000 copies of the set include a limited-
edition fifth disc of live performances culled from shows
recorded between 1964 and 1970.

i

PRYOR COMMITMENT
Information was limited at press time, but Elektra
Records has a four-CD boxed set devoted to the studio
work of the Eagles scheduled for Nov. 7.

Rhino Records’ voluminous vaults will issue a quartet of

diverse boxes ftor the holidays. On Sept. 5, Warner

The Supremes

Archives/Rhino released its long-awaited Little Feat set,
“Hotcakes & Outtakes: 30 Years Of Little Feat”; the fonr-
CD, 83-track set takes a comprehensive look at the rock '’
roll band’s expansive career from 1969 to 1998. On Oct.
17, comedy is king with Richard Pryor’s “...And It’s Deep
Too! The Complete Warner Bros. Recordings (1968-
1992).” The set includes all seven of the groundbreaking
comic’s Warner albums, six of which have never appeared
on CD, and much unreleased material. The Nov. 7 collec-
tion “Brain In A Box: The Science Fiction Collection” is a
five-CD overview of all things from outer space, from film
and TV music to pop and novelty tunes. It includes a 200-
page hardbound book with an introduction by Ray
Bradbury. Finally, Nov. 7 also brings “Rhapsodies In Black:
Music And Words From The Harlem Renaissance,” a four-
CD look at the artistic revolution that took
place in New York’s Harlem district from
1918 through the mid-"30s.

Sony’s Legacy division will take a deep
look at a trio of acts this season, with three-
CD sets devoted to Heart ("Strange
Euphoria,” due in late October), Stevie
Ray Vaughan & Double Trouble (also late
October) and ELO (early November). But
Legacy’s most ambitious project for the
holidays is its five-CD set, co-produced
with Verve Music Group, accompanying
Ken Burns’ forthcoming PBS sevies “Jazz.”
Like Burns' 19-hour film, the box follows
the history of the music from its begin-
nings in New Orleans through today; more
than 90 wracks survey the genre’s many
styles and stars.

BEDROCK BIRD

On Oct. 24, Savoy/Attantic will dazzle fans of the alto sax-
ophone great Charlie Parker with *The Complete Savoy &
Dial Sessions.” Fhis eight-CD boxed set brings together,
for the first time, Bird’s studio sessions for Herman
Lubinsky’s Savoy Records and Ross Russell’s Dial
Records—trailblazing recordings that served as the
bedrock of the bebop insurrection.

Fantasy Records—which has documented the career of
Bill Evans in a trio of handsome boxes—releases another
homage to the pianist in mid-October, when its Milestone
mmprint issues “The Last Waltz: The Final Recordings Live
At Keystone Korner, September 1980.” The eight-disc, 65-
track set presents eight evenings of lnminous perfor-
mances by Evans, bassist Marc Johnson and drummer Joe
LaBarbera recorded days before Evans’ death. Another
seasonal Fantasy treat hit the market in nud-August:
Thelonious Monk’s “The Complete Prestige Recordings,”
three CDs of historic performances (many with Sonny
Rollins on tenor) by the distinctive pianist-composer.

DECADE OF DANCE

A pair ol very difterent independent labels will celebrate
their anniversaries with seasonal boxed sets. On Sept. 26,
Arhoolie Records examines its distinguished history with
“40th Anniversary Collection: 1960-2000/The Journey Of
Chris Strachwitz.” Label owner Strachwitz’s classic record-
ings of blues, country, zydeco, Tex-Mex, gospel and world
music will be sampled on the five-CD, 106-track set.
Dance/electronic pathfinder Ninja Tune records will mark
its 10th year in business with “Ninja Cuts” on Oct. 23; the
package, which will feature Coldcut and other label main-
stays, will be available in three-CD, four-LP and six-LP
configurations. W

66

BILLBOARD SPOTLIGHT

www americanradiohistorv com

BILLBOARD SEPTEMBER 16, 2000


www.americanradiohistory.com

BILLY

GILMAN'’S
- ONE VOICE
IS PLATINUM!

&2 YOUNGEST SOLO ARTIST EVERTO
RECEIVE A PLATINUM RECORD

ONE VOICE ISTHE BEST-SELLING
DEBUT COUNTRY ALBUM RELEASED
BY A NEW ARTIST IN 2000

o 24HHHES

YOUNGEST COUNTRY ARTIST
TO CHART A DEBUT SINGLE ON
BILLBOARD COUNTRY CHARTS

YOUNGEST ARTIST TO CLAIM A
NO.1 SPOT ON THE COUNTRY
SINGLE SALES CHART
(MULTIPLE WEEKS)

© APPEARED ON:
TONIGHT SHOW (NBC)
ROSIE O'DONNELL
TODAY SHOW (NBC)
CNN
ACCESS HOLLYWOOD (3X)
FOX NEWS NETWORK
ACM AWARDS SHOW (CBS)
FAMILY TELEVISION

st L I BILLY GILMAN CLASSIC CHRISTMAS
IN STORES OCTOBER 177TH!

PRODUCED BY BLAKE CHANCEY, DON €00K AND DAVID MALLOY.
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. \mPIC
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..where it’s still about the music.
www.sonynashville.com or www.billygilman.@em  © 2000 sony Music Entertatument inc
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I'T’S BEEN A VERY GOOD YEAR « 1
for R&B/hip-hop music, with the enormous suc
cess of the “Dr. Dre—2001" album released on In-
terscope in December 1999 and continuing to sell
more than 5 million units into this year, according
to SoundScan. Labelmate Eminem has also passed
5 million units on his sophomore album, “The
Marshall Mathers LP” releasedt in June and spend-
ing eight weeks at No. 1 on the Top 200. Missy
“Misdemeanor” Elliot’s platinum singte, “Hot
Boyz,” from her million-selling album “Da Real
World” on Gold Mind/Elekera, broke records in
March with an 18-week stay at No. | on the Hot
Rap Singles chart—the longest No. 1 single in the
chart’s [l-year history.

R&B/hip-hop albums certified platinum so
far this year mclude releases from Joe, Toni
Braxton, Jagged Edge, D'Angelo, Busta Rhymes,
Cypress Hill and Bone Thugs-
N-Harmony. And expectations
are even higher for last-quarter
releases. Here’s what's just-out
and coming up.

SEPT. 12

Memphis Bleek, Beante Sigel,
Nelly, Jaheim and other artists
lay a trap for a Foxx (the film’s
star Jamie, that is) with the
“Bait” soundtrack, dropping on
Ruffnation/WB. Tela complains %
that “The World Ain’t Enuff” on : o
Rap-A-Lot/Virgin, while Boyz 11 e -
Men introduce themselves as :
“Nathan Michael Shawn
Wanya” on Universal. Producer
Dame Grease plays “Live On
Lenox” (Vacant Lot/Priority), Too Short says “You Nasty”
(Jive Records) to veggies but hollers “Hey Kandi” to the
former member of Xscape, whose solo debut drops on
Columbia.

SEPT. 19

Sadat X, member of Brand Nubian, goes to trial with
“The State Of New York Vs. Derek Murphy,” bowing on
Loud. Scienz Of Life savors “Strange Fruit”(Subverse) and
clashes with Nature’s “For All Seasons” on Columbia.
Meanwhtle, Talib Kweli & Hi-Tek look at the “Reflection
Eternal” (Rawkus), and veteran songstress Patti LaBelle
looks to the future with her next MCA release. Phife Dawg,
former member of A "Iribe Called Quest, provides
“Ventilation” with his release on the German independent
label Groove Attack. Afro Swede Stephen Simmonds tells
“Spirit Tales” (Priority), and Cam’ron gets real with
“S.D.E. (Sports, Drugs & Entertainment)” on Epic.

SEPT. 26

Various artists—Erykah Badu, Prince, Stevie Wonder,
Angie Stone, Gerald Levert, Mos Delf, Chuck D and The
Roots—get “Bamboozled” on this Motown soundtrack,
and Black-Eyed Peas are “Bridging The Gap”™ on
Interscope. Memphis Bleck gets “The Understanding”
with his sophomore set dropping on Roc-A-Fella/Def Jam.
Jermaine Dupri’s young protégé, Lil' Bow Wow, heeds the
warning: “Beware Of Dog,” his debut album, which drops
on So So Def/Columbia.

Bad Boy artist Shyne’s eponymously titled album hits
the streets, and singer/songwriter Toni Estes’

Latifah

LIS AWEALD
weter Fotail B f@/éé’ fa/&/a

Ma<well

Ginuwine

“Two-Eleven” arvives
on Priority. Guru and
guest artists work magic
on the Virgin set
“Guru’s Jazzmatazz:
Street Soul.”

High-energy hip-
hoppers MOP clean up
with “Warrtorz,” and
The Dwellas declare
that “The Last Shall Be First”—both on Loud. Sure hope
owners of Los Angeles-based D3 Entertainment are
“Playaz Of Da Game,” as the label gets set to release this
album of Juvenile songs recorded prior to his Cash Money
association.

On The R&B/Hip-Hop Tip:

An Onslaught Of New Product

BY MARCI KENON

SOMETIME IN OCTOBER

Sparkle, who was introduced by R. Kelly, comes
with a sophomore set on Motown, and Epic drops
Ginuwine’s next album. London-based progressive
soul artist Finley Quaye has his second Epic set due,
while Rawkus delivers “Lyricists Lounge Pt. 2.7
featuring Mos Def, Kool G Rap, Beanie Sigel,
Ghostface Killah and others.

OCT. .

Ja Rule (Def Jam) and Silkk The Shocker (No
Limit/Priority) lay down the law with “Rule 3:367
and “My World, My Way,” respectively. Scarface
professes that he is the “Last Of A Dying Breed”
(Rap-A-Lot/Virgin). Bad Azz exposes his “Personal
Business” (Priority), while Xzibit gets “Restless™ on
Loud after months out on the Up In Smoke tour.
Ram Squad gets paid with “Random Access Money”
(Universal), and rapper and labelmate Tracey I.ce
reports “Live From 'The
215.7 Prodigy (of Mobb
Deep fame) promotes him-
self to “H.N.I.C.. (Ilead
Nigga In Charge)” on
Loud.

OCT. 10

Brit Jeymes sings “The
Blues Of Kilburn™ on Epic,
and Rasheeda raps about
the “Dirty South™ on Mo-
town. Philly’s Most Wanted
orders folks to “Get Down
Or Lay Down” on Atlantic,
while E-40 unveils “Loyalty
& Betrayal” on Jive. E-40's
first single, “Nah Nah,”
features Nate Dogg.

Mentbers of Changing Faces send out invitations
to “Visit Me” (Atlantic), and Jive recording artist
Mystikal tells his crew “Let’s Get Ready.” Tyrese elec-
trifies on his sophomore RCA set, “2000 Watts,” and
Def Jam South introduces Ludacris, who elects to be
“Incognegro.” Greg Street, Atlanta D] on V103, pre-
sents “6 O’'Clock Volume 1,” the first mix-tape CD of
Southern rappers (Atlantic). Tamia, formerly with
Qwest, has her first release on Elektra—an epony-
mously titled album.

OCT. 17

James Gotti asks “Who Is He?” with his Flavor
Unit set, and Motown artist Profyle answers
“Nothing But Drama” with his album. Other acts bringing
the noise include 20 Grand Pikasoe (Flavor Unit), Groove
Theory (Columbia), Kool G Rap (Rawkus), Xscape
(Columbia) and Chante Moore (MCA).

OCT. 24

One of the most innovative sets of this year, “Stankonia,”
the new album f{rom OQOutKast, drops on LaFace.
Singer/songwriter LiI' Mo confirms that her Elektra set is
“Based On A True Story,” and Slimm Calhoun gives “The
Skinny” on Aquemini, the label owned by OutKast and
distributed by Elektra. Devyne Stephens (Elektra) feels it's
“About Time” for “The Reunion” of Capone-N-Noreaga
on Tommy Boy.

R. Kelly gets futuristic with “TP-2.com” on Jive. The
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album’s first single, “I Wish,” was
released  commercially Sept. 12
3 ] e
Snoop introduces Doggy’s
Angels, a group of female rappers
on Dogehouse Records, while rap
group QB Finest drops an epony-

mously utled  set featuring
Queenshridge rap artists on
Columbra,

OCT. 31

Universal artust Moniluh gocs
“Home” after Damozel (MCA
female quartet) declares “You
Don’t kKnow Me Like That.” Loud
Records artist Kravzie Bone’s
untitled album is also due on
Halloween. Universal artist Sticky
Fingaz (ol Onyx) denies being

“Black Trash (Autobiography Ot

Kirk Jones).” Master I* sends a let-
ter scaled with “Ghetto Postage”
on No Limit/Priority.

NOV. 7

Epic delivers an album of

Bubyface’s greatest hits, while
MCA unleashes K-Ci & JoJo and
introduces Chico & Coolwadda, a
rap group discovered, groomed
and  produced by Chris “The
Glove” Tavlor (formerly with
Aftermath). Loud relcases a new
Wu-Tang Clan album; the group
has wrapped up its Hrst tour in
three years. “The Dynasty,” an
eponvimously titled album on Roc-
A-Fella/Del” Jam, leatures the col-
lectve ol Jay-Z, Amil, Memphis
Bleek, Beanie Sigel, Rell and
Christion.

NOV. 14

Snoop Dogg whips up “The
Last Meal”—and his last album for
No  Limit/Priority-—and  Cuban
Link shines with “24 Karat,” his

frst album for Adantic. (Cuban
Link has been featured on Big
Pun’s “Yeeeah Babv!” album, as
well as Fat Joe’s gold albnm, “Don
Cartagena.”) Priovity drops “Thug
On The Line” [rom Kkrazyie Bone.
I's & “Dru World Order” on Def
Jam from Dru Hill. Usher returns
with a set on Lalace.

NOV. 21

Lond artst Funkmaster Flex
cranks it up with “Voluime TV,)”
and Queen Latitah gets raw and
brutally honest on “Nigganvity,
1o be released mdependently on
Flavor Unit, a label she co-owns.
Def Jam drops “Aijuswannasing,”
the debut album trom Musig.
Columbia releases the next album
from female vocal group Blaque
and rhe next Maxwell set.

DECEMBER

Def Jam issues the “Soul Food
Soundirack (Best Of R&B 2000)”
Dec. 5, Redman’s next album Dec.
12 and Method Man’s “Tical 0:
The Prequel™ Dec. 19.

TO BE SCHEDULED

Albums  from the following
artists are also scheduled  fon
release sometime belore the end
ot the year: from Motown, Lrykal
Badu’s album “Mama’s Gun”;
Llekera's 1.SG; Columbia duo The
Product G&B (Gheuo & Blues);
Cappadonna on Razor Sharpy
Lpic; Eve's sophomove album on
Rull Rvders/Tnterscope; veteran
rapper Dougie Fresh on Flavor
Unit; and producer Swizz Beats
debut album on Rulf Ryders/
Interscope. Svleena Johnson will
relcase “Chapter 1: Love, Pain
And Forgiveness” on Jive. ll

1999°S TOP HOLIDAY ALBUMS

The Christmas titles list provides a look at the top-selling titles from last year's holiday season. This recap covers the period from
the Nov. 20, 1999, issue through this year's Jan. 15 issue, when Billboard published its Top Christmas Albums chart, which is based
on SoundScan. Both new and previously released Christmas and Hanukkah albums are eligible to appear on the chart, which is
compiled weekly but is printed every other week. The rankings on this Spotlight's recaps reflect accumulated units sotd for each
week a title appeared on the Top Christmas Albums.

Top Christmas Albums

Pos. TITLE—Artist—Imprint/Label

1 FAITH: A HOLIDAY ALBUM—
Kenny G—Ansta
2 THE MAGIC OF CHRISTMAS—
Garth Brooks—Capitol (Nashville)
3 A ROSIE CHRISTMAS—Rosie
0'Donnell—Columbia/CRG
4 THESE ARE SPECIAL TIMES—
Celine Dion—550 Music/Epic
5 THIS CHRISTMAS—98 Degrees—
Universal
6 JOY: A HOLIDAY COLLECTION—
Jewel—Atlantic/AG
7 HOME FOR CHRISTMAS—
‘N Sync—RCA
8 A CHRISTMAS TO REMEMBER—
Amy Grant—A&M/Interscope
9 A CHRISTMAS STORY—Point Of
Grace—Word/Epic
10 MIRACLES — THE HOLIDAY
ALBUM—Kenny G—Arista
11 WHITE CHRISTMAS—Martina
McBride—RCA (Nashville)/RLG
12 ULTIMATE CHRISTMAS—Various
Artists—Arista
13 SECRET OF GIVING: A
CHRISTMAS COLLECTION-—Reba
McEntire—MCA Nashville
14 MERRY CHRISTMAS WHEREVER
YOU ARE—George Strait—MCA
Nashville
15 CHRISTMAS LIVE—Mannheim
Steamroller—American
Gramaphone

16

17

18

19

20

21

22
23

24

25

Hailh

2 00 By A ararel

MERRY CHRISTMAS-—Mariah
Carey—Columbia/CRG
CHRISTMAS—Mannheim
Steamroller—American
Gramaphcne

A CHRISTMAS ALBUM—Michael
Crawford—Atlantic/AG

A VERY SPECIAL CHRISTMAS
LIVE: FROM WASHINGTON,
D.C.—Various Artists—A&M/
Universal

TOUCHED BY AN ANGEL — THE
CHRISTMAS ALBUM—Varous
Artists—550 Music/Epic

THE CHRISTMAS ANGEL—
Mannheim Steamroller—American
Gramaphene

CHICAGO 25—Chicago—Chicago
BREATH OF HEAVEN — A
CHRISTMAS COLLECTION—Vince
Gill With Patrick Williams And His
Orchestra—MCA Nashville
CHRISTMAS EVE AND OTHER
STORIES—Trans-Siberian
Orchestra—Lava/Atlantic/AG
THE IRISH TENORS HOME FOR
CHRISTMAS—John McDermott/
Anthony Xearns/Ronan Tynan—
MasterTone/Point

26

27

28

29

30

31

32

33

34

35

36

37

38

39

40

WHEN MY HEART FINDS
CHRISTMAS—Harry Connick, Jr.—
Columbia/CRG

CHRISTMAS IN THE AIRE—
Mannheim Steamroller—American
Gramaphone

WINTER SOLSTICE ON ICE—
Various Artists—Windham Hill
CHRISTMASTIME—Michael W.
Smith—Reunion/Jive
CHRISTMAS ISLAND—Jimmy
Buffett—Margaritaville/MCA

A FRESH AIRE CHRISTMAS—
Mannheim Steamroller—American
Gramaphone

A CHARLIE BROWN
CHRISTMAS—Vince Guaraldi—
Fantasy

MR. HANKEY'S CHRISTMAS
CLASSICS—Various Artists—
American/Columbia/CRG

A CHRISTMAS ALBUM-—Barbra
Streisand—Columbia/CRG
CHRISTMAS FAVORITES—Nat King
Cole—EMI-Capitol Special Markets
A VERY SPECIAL CHRISTMAS—
Various Artists—A&M/Universal
WHITE CHRISTMAS—Bing
Crosby—MCA Special Products/MCA
THE MAGIC OF CHRISTMAS—
Natalie Cole With The London
Symphony Orchestra—Elektra/EEG
GIVE LOVE AT CHRISTMAS—The
Temptations—Motown/Universal
THE CHRISTMAS ATTIC—
Trans-Siberian Orchestra—
Lava/Atlantic/AG

MUSIC 4 THE HOLID§
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LARAGRETES NAVIDAD

Ottmar Liebert
Poets & Angels

Lara & Reyes
Navidad

Navidad, the new Christmas album by the Latin guitar
duo of Sergio Lara and Joe Reyes will take you on a

joyous sleigh ride of a lifetime.

HiGH! x OCTAVE | MUSIC

CUSCO

A Choral Christmas

CUSCO's halimark flutes and celestial sounds are
joined by the angelic voices of the Munich Opera Choir.
The result is an exceptional collection of ten traditionai
compositions originating from the late Middle Ages,
Renaissance and classical periods.

Ottmar Liebert captures the heart and soul of the
gypsy guitar and brings new life to the celebration
of Christmas, combining renditions of ten holiday
classics with five stunning originais.

Tribute to the

L CUARTETO RETRIA .

Eliades Ochoa

Tribute to the
Cuarteto Patria

www.higheroctave.com

Grammy® nominated Buena Vista Social Club
guitarist/vocaiist Eliades Ochoa returns with his
follow-up to iast year’s critically acclaimed CD,
Sublime flusién. Tribute to the Cuarteto Patria
is @ much deserved recorded tribute to the
historic band that he now leads.

Craig Chaquico
Panorama: The Best of

Panorama: The Best of Craig Chaquico is an
amazing retrospective offering both a glorious
look back and glimpses of the great excitement
and diversity to come from this trendsetting artist.
includes 2 new great tracks!

Hicuner HichFr
OcTave OCcTAVE
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-~

BILLBOARD SEPTEMBER 16, 2000

BILLBOARD SPOTLIGHT

wwWwW americanradiohistorv com

69


www.americanradiohistory.com

SALE

CHILDREN AT PLAY

Continued from page 62

Favorite Christmas Songs,” “Alvin
And The Chipmunks: A Very
Merry Chipmunk” and “Nick At
Nite: A Classic Cartoon Christmas,”
volumes | and 2.

Hoping to capitalize, literally, on
its broadcast phenom, Walt Disney
Records’” Buena Vista label
brought out “Who Wants To Be A
Millionaire: The Album” Aug. 1.
The set features songs about luck
and money, including Regis
Philbin crooning “Pennies From
Heaven.” “Tigger-mania” with
Peter Frampton came out that
same date with cuts of rock, ska
and appropriately bouncy hip-
hop.

Also just out are Disney’s “The
Lullaby Album,” with all-new
instrumentals of traditional lulla-

; Avdrill o
4%—@«1/‘@# Fotal, 5«%@/‘3’ 4714/2/6

bies, as well as such Disney classics
as “When You Wish Upon A Star”
and “Baby Mine”; “The Little
Mermaid 2: Return To The Sea”
soundtrack; and “Woody’s Round-
up,” starring Riders In The Sky
and preceding Oct. [7’s “Toy
Story 2."

Finally, Zany Brainy celebrates
its new national presence Sept. 15,
with 182 stores carrying the pre-
miere title on its My Zany Music
label. “Celebrate Friends,” pro-
duced by Craig Taubman, brings
together some of the best in the
biz—Tom Chapin, Joanie Bartels,
Jessica Harper and Trout Fishing
In America, to name a few. In
addidon to contributing their own
songs, the artists come together to
sing the “My Zany Music Theme.”
And some will even do in-store
performances—now that's some-
thing to celebrate! W

The World’s Best
Supplier of
Music Video!
VHS..DVD..T-Shirts

MUSIC VIDEO DISTRIBUTORS

VHS. DVD. T-SHIRTS over 30,000 TITLES

422 Business Center.

800-888-0486

P.O. Box 280 OQaks Pa 19456
musicvideodistributors.com
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No Boundaries

highly competitive prices.

sulutions to complete store fixtures and
design, High Level excels at providing
retailers with the very best products at

can design anything that you can imagine
and we’ll back it up with our two-year
warranty and unsurpassed level of
customer service. Call now for details.

%teractive Audio/Video Displays
%stom & Standard Display Fixtures

%mplete Store Design & Planning

HiGH LEVEL INTERACTIVE SYSTEMS

High Level

Roswell Tower

4400 Coldwater Canyon Avenue, Ste. 100 © Studio City, CA 91604

Sales: 714-524-5043
Corporate: 818-769-7700
Fax: 818-769-7133
e-mail: info@highlevel.net

Cuantity disconnts, credit card payment, financing and leasing are available.

Sounds Of The Season:

A Downpour Of Holiday Repertoire

travels by sled or surfboard; the

sounds of the season are what
set the mood. And whether it’s
Christmas or Hanukkah that is
celebrated, there is plenty of new
and old nrusic available this fourth
quarter.

Leading the pack of hotly
anticipated releases is an as-
yet-untitled Christmas album
from Christina Aguilera on
RCA Records. She is in good
company, as RCA will also re-
release “Home For Christias”
by °N Sync.

A teen of a difterent genre
will be releasing a Christmas
collection as well. Charlotte
Church, whose Sony Classical
album was not yet titled at
press time, will otfer favorites
such as “Come All Ye Faith-
ful” and “Winter Wonder-
land.”

Teen sensations aren’t the
only artists launching music
this season. “The Three
Tenors Christmas,” featur-
ing, of course, Jose Car-
reras, Placido Domingo
and Luciano Pavarotti, is
intended to “capture the spir-
it of the season™ with this live
performance, recorded in
Vienna last December (Sony
Classical). Included songs are
“Let It Snow” and “Dornn
Bambino.”

Another opera legend.
Mario Lanza, will be repre
sented this Christmas on
Delta Entertainment, which is
oftering the newly remastered
RCA recording of his “Christ-
mas Hymns & Carols.”

It doesn’t matter whether Santa

ROSIE REDUX

New albums from Epic this
quarter include Ottmar Leibert’s
“A Chrisunas Album” and Ally
McBeal’s as-yet-untitled Christimas
collection. Rosie O'Donnell will
also keep the spirit alive, with a
sequel to the charity album she
released last year on Columbia.

Giant Records will unveil “Be-
liever: A Christmas Collection,”
which will contain new and tradi-
tional songs. Among the featured
artists are Clay Walker and Neil
McCoy. “Simple Gifts” will also
come from Windham Hill this
October.

Atlantic Records has at least two
new releases this season, with
“Linda Eder And The Broadway
Gospel Chorus” and “A Charlie
Brown Christmas” by Cyrus
Chestnut and Friends.

Two new holiday albums will
come from EMI Records: New
World Orchestra’s “A Most Re-
laxing Christmas” and “Rock "N’
Roll Christmas,” featuring various
artists.

New releases from Rhino
Records for the holidays include
“Lifetime Intimate Portraits:
Christmas Belles.” This album fea-
tures classic recordings fronmt Ella
Fitzgerald, Judy Garland, Lena
Horne, Doris Day and Rosemary

BY DEBBIE GALANTE BLOCK

Clooney, to name a few. Rhino will
also release an album exclusively
for K-Mart called “Martha Stewart
Presents Christmas.” A five-CD
brickpack called “Various Artists—
A Billboard Chrismias”™ will debut
from Rhino as well.

The Latin beat will not be lost

‘

this Christmas either, as “Mainbo
Santa Mambo,” featuring music
from the 1950s and 1960s by
artists such as Billy May, will also
be available from Rhino this year.

OLD FAVORITES

Al Hirt's “Have Yourself A
Merry Little Christmas,” “Perry
Como Sings Merry Christmas
Songs” and “Joy To The World” by
the Robert Shaw Chorale, from
the venerable RCA/Camden cata-
log, will be reissued by Delta.

Turning up once again this
fourth quarter from Atlantic will
be Bob Rivers” “Twisted Christ-
mas,” “Christmas With Michael
Crawford” and Jewel's “Joy: A
Holiday Collection.” Rock operas
from the Trans-Siberian Orchestra
will also be re-released. The titles
are “The Christmas Attic” and
“Christmas Eve And Other Stories”
(Lava/Atlantic).

MCA Records” “My Christmas
Album,” featuring such R&B artists
as Patti LaBelle and Mary |. Blige,
will brighten the holidays again this
year. And it wouldn’t be Christmas
without Elvis Presley’s "White
Christinas” (RCA), Nat King Cole’s
“Christmas Album™ (EMI), “Bing

Crosby’s “A Winter Wonderland”
(EMD), Frank Sinatra’s “Christmas
Album” (EMI) and Dean Martin's
“A Winter Romance” (EMI).
Other favorites, from RCA,
include Henry Mancini's “Great-
est Christmas Songs,” Julie An-
drews’ “Great Christmas Songs”
and “Christmas In Rome: Silent
Night” from Paddy Moloney, the
Chieftains & Friends. The label
will also reissue “Winter's Cros-
sing: Phil Coulter And James
Galway,” “The Most Fabulous
Christmas Album Ever” and “A
Merry Jazzmas.” Windham
Hill will offer “The Gift” by
Jim  Brickman and “De-
cember” by George Winston,
while EMI Music Distri-
bution will release Nat King
Cole’s “The Christmas Song”
and Kenny Rogers’ “Christmas
Greetings.” Another country
favorite, “The Sweetest Gift,”
from Trisha Yearwood, will be
relaunched with new packaging
from MCA Nashville this vear.
And SHeDAISY delivers a
Christmas  set, “Brand New
Day,” Sept. 26, on Lyric Street.
From Epic comes [2-year-old
Billy Gilman’s holiday album,
produced by Asleep At The
Wheel's Ray Benson. In the
Christian-music field, Spar-
row group Avalon promniises
to bring “joy.”

CHILDREN’S TITLES

“Wiggly, Wiggly Christmas”
by Australian entertainers the
Wiggles will be released by
Lyrick Studios on CD and
audiocassette siimultaneously
with its video release. On the
album are several Wiggles
originals, as well as some clas-
sic favorites.

Sony Wonder makes Christmas
a priority with the re-release of
“Elmo Saves Christmas: Holiday
Favorites,” “A  Sesame Street
Christimas,” “Cinderelmo,” “Ru-
dolph, Frosty And Friends: Fav-
orite Christmas Songs” and “Alvin
And The Chipmunks: A Very
Merry Chipmunk.” Nickelodeon
titles “A Classic Cartoon Christ-
mas” and “A Classic Cartoon
Christinas 11" will also be re-
released. In addition, EMI Music
Distribution will offer the Chip-
munks’ “Greatest Christmas Hits”
and Nat King Cole's “Christmas
For Kids” (with bonus tracks).

Music For Little People will
nrake its classic titles available once
again this Christmas, as well. “A
Child’'s Hanukkah,” “A Child’s
Celebration Of Christmas” and
“Christmas Favorites” will bring
light to children’s eyes this year.
Music For little People has not
forgotten another tavorite holiday
either—Halloween. “Spooky Fav-
orites” and “Halloween Howls”
will be available for kids’ second-
most-anticipated holiday.

Two kids titles from Delta are
also due for reissue: “Rudolph
The Red-Nosed Reindeer” and
“Jingle Bells.” W
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On an overseas flight, journalist Buck Williams (Kirk
Cameron) and pilot Rayfoid Steele (Brad Johnson) are
. zaught in the middle of a mystery of epic proportions.
¢ Without warning, dozens of passengers simply vanish
and it soon becomes clear that millions of people are
nissing from around the world.
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¥ s overflowing with suspense, action and ndventure.
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journey throwgh the most ‘ncredible event in history.
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NARM ‘Supplier of the Year’' Award 3 years in a row.

1998

1999

2000
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A big thanks
times three!

A big thanks to all our employees, partners,
vendors, and especially our customers for
your ongoing support. We accept this award
— our third — while dedicating ourselves to
continually meeting and exceeding your
expectations in the year ahead.

CASE LOGIC

USA: 6303 Dry Creek Parkway, Longmont, CO 80503
Telephone 800-447-4848

Canada: 300 Alden Road, Markham, Ontario L3R4C1
Telephone 905-470-6697
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National Geographic Gelebrates Its History Of Documentaries

BY ANNE SHERBER
NEW YORK—Most of the major stu-
dios have flirted with the documentary
video market with varying degrees of
success, but National Geographic Home
Video has spent the past 15 years com-
mitted to the genre. This yea, it is cel-
ebrating its accomplishments.

“National Geographic is one of the
world’s best-loved, most trusted
brands,” says Catherine Hagney, VP
of domestic home video and DVD for
the company. “It touches the lives of
millions of people around the world
through its magazines, programming,
and Web sites.”

In 1985 the company released the
first videos of its popular television

programs. Since then, its catalog of
more than 200 titles have accumulat-
ed domestic sales of more than 12 mil-
lion units, according to the company.
National Geographie says its best-
selling video, “Secrets Of The Titan-
ic,” which was released well before the
Paramount Pictures/20th Century Fox
feature “Titanic,” has sold more than
500,000 units alone. Most recently, its
“Dinosaurs” title dovetailed with the
Walt Disney Pictures release of
“Dinosaur.” The label’s Africa series,
which was a co-production with New
York public television station WNET,
has also been a top sales performer.
Part of National Geographic’s suc-
cess can be attributed to its distribu-

tion pact with Warner Home Video.
Under the Warner umbrella, its titles
are part of Warner’s Century 2000
promotion and are stickered with a
“Buy 3—Get 1 Free” mail-in rebate
offer as well as an enclosed coupon
savings book with $250 in savings.
Besides being part of Warner’s
promotion, the label is celebrating its

15th anniversary in a number of

splashy ways. The label has plunged
head-first into the DVD marketplace.
It released three of its most popular
videos in the format in fourth-quar-
ter 1999 and another four during the
first quarter of this year.

“We've done very well with the
DVD produet that we've released so

Rentrak’s 3PE.com E-GCommerce Division
Prepares To Go Public; 3 Discs Of ‘Fantasia’

GETTING READY: While a final decision hasn’t
been made, Rentrak's E-commerce fulfillment com-
pany, 3PF.com, has moved one step c¢loser to going out
on its own as a public company.

Recently, the Rentrak division hired the account-
ing firm of Arthur Andersen LLP to file some
paperwork with the Internal Revenue Service about
the proposed spinoff. The division has yet to file an
S-1 document, but parent Rentrak has spend more
than $400,000 over the past year setting up the ful-

fillment division. The e
company was founded I)I ’I‘UI{E

in January 1999 under
the name Comalliance.
Hiring the accounting
firm is another step in
the process of going
publie, says 4 company
spokesman.

Since May, newly
named 3PF.com has had
its own board of direc-
tors and its own man-
agement team. It operates separately from Rentrak;
in fact, Rentrak hired 3PF.com to distribute more
than 3 million videos to its retail customer base.

3PF.com has about 20 clients, including a baby
goods Web site, a site that sells all kinds of batteries
online, an “emergency” service for last-minute gifts,
and some entertainment-related companies.

The spokesman says part of the company’s appeal
is its close proximity to Airborne Express, which is
on the same property as 3PF.com. “We can take
orders until midnight, with delivery by noon the next
day,” he says.

As with everything related to the Internet,
3PF.com is on the expansion track. Its 102,000-square-
foot warehouse has expanded to 302,000 square feet,
and another 120,000 square feet of warehouse space
will be added within the next year. The spokesman
says, “Overall, this is a very successful business.”

FANTASTIC ‘FANTASIA: Walt Disney Home Video
will release “Fantasia 2000” as a three-disc set Nov.
14. The special “anthology” collector’s edition will be
priced at $69.99, and a single disc is available for
$29.99. The VHS version of the film is priced at
$26.99.

Collector’s edition elements include the original
“Fantasia” film, now celebrating its 60th anniversary;,
the new film; and a third disc with supplementary
material.

Disc three will contain bonus footage from both

by Eileen Fitzpatrick

“Fantasia” and “Fantasia 2000,” including the behind-
the-scenes documentary “The Fantasia That Never
Was” and unproduced “Fantasia” segments from the
sequences “Claire De Lune,” “The I'light Of The
Bumblebee,” and others. From “Fantasia 2000” there
is a documentary, deleted animation sequences, alter-
native versions, and other honus footage.

DVDZINE AT WHEREHOUSE: BroadcastDVD will
distribute its new music magazine DVD for free at more
than 500 Wherehouse
Music stores beginning
next year. Currently in
beta form, the mugazine
is called 750 MPH and
highlights the progres-
sive rock genre.

The premiere issue
will eontain two hours
of music, videos, live
performances, inter-
views, and profiles. In
addition, movie trailers,
short films, and games are part of the package. More
than 250,000 copies of the DVD will be distributed
at Wherehouse stores in January.

BroadcastDVD publishes the DVD magazine Film-
Fest, which focuses on the independent film market.
Plans call for similar DVD magazines covering
extreme sports and travel.

PRESERVING THE PAST: Image Entertainment
will release an impressive collection of 50 movies gath-
ered from 18 different film archives. The four-disc
boxed set, titled “Treasures From American Film
Archives: 50 Preserved Films,” is priced at $99.99 and
arrives in stores Oct. 3.

With a running time of over 10 hours, the collection
includes a 1916 version of “Snow White,” Groucho
Marx home movies, footage of Orson Welles’ version
of “Macbeth,” and other rare films. Political ads,
newsreels, and animation are also included.

More than 18 different film archives contributed to
the collection, including the Smithsonian, the UCLA
Film and Television Archive, the Library of Congress,
and the George Eastman House.

The National Film Preservation Foundation pro-
duced the package, and Image will donate a portion
of the proceeds to the nonprofit organization. A 150-
page booklet accompanies the package. Bonus mate-
rial includes more than 300 menus and illustrated
essays that introduce each of the participating
archives.

far, and we look forward to growing
with this new product eategory,” says
Hagney. “DVD is the perfect format
for National Geographic because we
are known for the beauty and elarity
of our images.”

For the fourth quarter, a 10-title
boxed VHS set of its best-selling videos
will be released. A seven-title DVD col-
lector’s set is also planned. “It will be a
dynamic collection of documentaries
for anyone who wants a stable of great
programming,” says Hagney.

All of the DVDs included in the
collector’s set have special features
such as bonus programming, inter-
active maps, and National Geo-
graphie quizzes.

Other upcoming VHS releases are
“Submarine [-52: Search For WWII
Gold” and “Lost Ships Of The Med-
iterranean,” which each street Sept.
19. In November, the label will release
“Return Of The Wolf,” another: co-pro-
duction with PBS, which will be
released almost simultaneously with
the broadcast premiere of the pro-
gram. All VHS and DVD product re-
leased during 2000 will be stickered
with a 15th-anniversary logo to fur-
ther tout the milestone.

Also in honor of its anniversary, the
company has made the leap into E-
commerce by launching a virtual store-
within-a-store on Amazon.com that
will carry a variety of branded Nation-
al Geographic merchandise, including
all available VHS and DVD titles.

“There aren’t many brands like us
in that they could build a store around
us,” notes Hagney. “And our products
are evergreen, and sales are not
street-date dependent.”

Hagney says National Geographic’s

location on Amazon won’t just be a
sales site but will also give the compa-
ny a voice. “We especially liked that
Amazon gives us the opportunity to fill
out the pages with editorial content.”

A third element in the anniversary
festivities will be the launch of a
National Geographic cable ehannel.
Although the company; in partnership
with NBC and Fox Entertainment,
already operates National Geograph-
ic channels in 64 countries, reaching
more than 53 million households in 12
languages, in the U.S. its shows air
only on CNBC and PBS. But that will
change in January 2001 when the
cable channel debuts.

While the label has a “tremendous
wealth” of programming in its ar-
chives, the prospect of filling a televi-
sion channel with product 24 hours a
day, seven days a week has the com-
pany busily produeing new programs,
Hagney says. With the increase in
produetion, the video division sched-
ule will also grow.

“We'll be marketing the new fran-
chises that the channel creates for the
video market,” she says. “But the out-
reach of the channel will inerease the
growth of the brand.”

Hagney believes that the cable
channel will increase the profile of all
of National Geographie’s programn-
ming. This is especially true for chil-
dren’s programming, which relies
heavily on television exposure for
retail success. Hagney also notes that
sales of National Geographic product
always get a bump when the program
is aired on television.

“It’s important in a crowded mar-
ketplace,” she says, “because it gives
our produets an edge.”

ISLAND
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It's sun, sand, sex and more on the hottest island on the planet!
Jamaica's Hedonism III is a clothing-optional, adults-only
playground where the party never ends. Playboy's Girls of
Hedonism takes you there, and captures all the excitement of
true sexual abandon. Getting away has never been hotter!

PLAYBOY HOME VIDEO

www_playboy.com
© 2000 Playboy Entertainment Group. Inc.

HEAT.

BILLBOARD SEPTEMBER 16, 2000

www.billboard.com

wwWw americanradiohistorvy com

73


www.americanradiohistory.com

Billboard..

SEPTEMBER 16, 2000 Billboard

SEPTEMBER 16, 2000

I 0 v I de ﬂ a I e s ™ sl COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
w|u|8
= 2| = g
o COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. @ |5 P . Label Principal
<< T | 2 |@XT| TITLE (Rating) = .
« x S = =1 3|30 Distributing Label, Catalog Number Performers
[Iv) @
oJ w z 20 )
5|8 - _ 58| = | %4 No. 1 e
21l g |2 abe rincipa 52| £ | oy Universal Studios Home Vidh Julia Roberts
T3 = TITLE Distributing Label, Catalog Number Performers L | & |33 1 | 1| 2 | ERIN BROCKOVICH (R) ﬁ%ﬁ i T Al;b‘:,( s
sl NO. 1 B (2|25 | MAGNOLIA ) Warnet Hiome Vo 4969 Tom Crate
i Miramax Home Entert, t Tobey Magui
1 | 1 | 3 | ERIN BROCKOVICH Universal Studios Home Video 85710 aniey pioorey 200 | R {2298| |3 |11| 2 | THE CIDER HOUSE RULES (PG-13 b issrome niranment 20206 _Wicheol Caine
’ . R Bruce Willis
. . Hollywood Pictures Home Video Bruce Willis 4 | 9 | 6 | THE WHOLE NINE YARDS (R) Warner Home Video 18381 Matthew P
‘ 3 8 THE SIXTH SENSE Buena Vista Home Entertainment 18301  Haley Joel Osment 1999 | PG-13 _19'99 Je? Liew erry
3 | g | ¢ | MARY-KATE & ASHLEY: Dualstar Video Mary-Kate & o it | Tos |9 | 12| 4 | ROMEO MUST DIE (R) Warner Home Video 18128 Aaliyah
SCHOOLDANCE PARTY Warner Home Video 56501 Ashiey Olsen ’ Y ] e — 5
4 | 5 | 4 | BUZZLIGHTYEAR OF STAR Walt Disney Home Video rimated U I peleicl & SRS oloeng L P
COMMAND: THE ADVENTURE BEGINS  Buena Vista Home Entertainment 19751 ""'™? - 7 (14| 3 | RENDEER cavEs ® Dimension Home Video Ben Affleck
Frankie Munz =1’ L A R Buena Vista Home Entertainment 20619 Gary Sinese
’ i . 2000 P 19.98
5 5 7 | MY DOG SKIP Warner Home Video 18286 Kevin Bacon 1 G 8 16! 2 | TiTus ® P ﬂ\:stgggyLr::f:ms
SOUTH PARK: BIGGER, . . = o
6 | 4 | 15| 'ONGER & UNCUT Paramount Home Video 336823 Animated 1999 | R | 1998 9 | 3| 9 | THE TALENTED MR. RIPLEY (R) Paramount Home Video 331423 g‘;‘y’n‘gfhm;’:mow
7 | 11| 14 | SEXAND THE CITY SRS Vo g— Sarah Jessica Parker | o0 | np | 3992 | |10 5 | 5 | THE NINTH GATE () New Line HomeNide0 izs Johnny Depp
New Line Home Video Giovanni Ribisi
8 | 22 | 3 | PLAYBOY'S SEXY GIRLS NEXTDOOR | ooyHome Vhieo @ @ oovoses  Various Artists 200 | R [1998| [11[7 | 7 | BOILERROOM ®) Wamer Home Video 5054 Vin Diesel
D Entertai t S|
9 | 7 | g | PLAYBOV'S WET & e e i Various Artists 2000 | W | 190 | [12]8 | 16| AMERICAN BEAUTY ) Baagy e TN e Bening
WILD-SLIPPERY WHEN WET Universal Music & Video Dist. PBVO864 ’ Tom Hanks
. 13 | 10 | 11 | THE GREEN MILE (R) Warner Home Video 2579 Michael Clarke D
10| 6 | 15 | AMERICAN PIE Universal Studios Home Video 84436 flj:gnak'ig:mgan 1999 | WR | 1998 e gl Clarke Duncan
14 | 6 | 7 | THE HURRICANE (R) | ——— Denzel Washington
) Keanu Reeves -
11 | 10 | 37 | THE MATRIX Warner Home Video 17737 Laurence Fishburne 1999 | R | 1998 15|15 10 aEAlﬂEEG?(;gﬁI(')O(VR\;: ;?Jl:acn:ﬁ\ll)izgF}‘-?l;nnfevEI?\?:namment so135Rob Schneider
0 Playboy Home Video ] . :
12 | 9 | 12 | PLAYBOY'S LUSTY LATIN LADIES Uy Music & Video Dist. PBVOgG2  Yarious Artists 2000 | NR {1998 |16 |18 | 18 | FIGHT cLUB () FoxVideo 2000306 -
. Columbia TriStar Home Vi inona R
13|17 | 4 | THE Fog MGM Home Entertainment 100812 Jamie Lee Curtis 1979 | R | 99 | |17]13 |12 | GIRL, INTERRUPTED () PG AEOELiiE e e
. MGM Home Entertainment James Spader
14 | 25 | 3 | THE THOMAS CROWN AFFAIR MGM Home Entertainment 907452 e 1999 | 7 |1a95| |18 [NEWD | SUPERNOVA ) 1000801 Angela Bassett
Miramax Home Entertainment )
STAR WARS EPISODE 1: A Liam Neeson 18 | 17| 2 | HOLY SMOKE (R) Buena Vista Home Entertainment 19713 _Kate Winslet
15 | 16 | 21 | THE PHANTOM MENACE FoxVideo 2000092 Ewan MoGregor 1999 | PG | 24.98 sia H ———
E— e 20|19 | 5 | DROWNING MONA (PG-13) ST s YAt R e
16 18 36 BUENA VISTA SOCIAL CLUB Artisan Home Entertainment 10171 Social Ciub 1339 G 2238 @ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released
Death Ro > Pac ] programs, or of at least 25,000 units and $1 million at suggsested retail for nonthealrical titles. <> IRMA platinum certification
W for a minimum sale of 250,000 units or a doliar volume of $18 million at retail for theatrically released programs, and of at
17 20 21 DEATH ROW UNCUT Ven_tura Distribution 66200 Snoop Doggy Dogg 2000 NR L339 least, 50,000 units and $2 million at suggested retail for nontheatrical titles. @ 2000, Biliboard/BPI Communications.
18 | 12 | 41 = [LUTOTR WL ool gV Roadrunner Video 981 Slipknot 1999 | NR | 598
OUR NEIGHBORHOOD @ Bi" rd S A6, 2000
t)()(] g EPTEMBE y 2
19 | 40 3 THE HOWLING MGM Home Entertainment 100813 Dee Wallace Stone 1981 R 994 -
20 | 39 | 2 | SAMURAIX A.D.V. Fiilms 001D Animated 2000 | NR [ 1998 0“ nvn sales
™
21 | 15 | 40 al’}#LNSEI?ZEEﬁRSSPg)\';‘SE out Jive/Zomba Video 41651-3 Britney Spears 1999 | NR | 19.98
) Tim Allen '93 COMPILED FROM A NATIONAL SAMPLE OF /ol
22 | 27 | 18 | GALAXY QUEST DreamWorks Home Entertainment 4560 g0 o weaver 1999 | PG | 2299 | x| 3 RETAIL STORE AND RACK SALES REPORTS :
: ] E = COLLECTED, COMPILED, AND PROVIDED BY /¢
23 | 21 | 20 | STUART LITTLE Columbia TriStar Home Video 05215 O Sals 1999 | pe | 2496 Z1z210e e A -
Michael J. Fox 21 2| €| TITLE Ratin ) (Price) Label Principal
Psychopathic/Island = [ T 3 e Distributing Label, Catalog Number Performers
24 | 24 | 5 | BIG MONEY HUSTLAS Universal Music & Video Dist. 053809 Insane Clown Posse 2000 | NR | 2495 No. 1
: | 0. ——
Walt Disney Home Video J
25 | NEWD | THE TIGGER MOVIE Buena Vista Home Entertainment 19302 Animated 2000 & |25 1 |[NEWD | BRAVEHEART (R) (29.99) Paramount Home Video 5584 Mel Gibson
. Pierce Brosnan
26 | 23 | 16 | THE WORLD IS NOT ENOUGH MGM Home Entertainment M208103 i 1999 | PG-13 | 19.98 2 |NEWD> | TERMINATOR 2: JUDGMENT DAY (R) (39.98)  Artisan Home Entertainment 10967 Afnold Schwarzenegger
Sophie Marceau W
. 3 Sti Al Paci
27 | 34 | 20 | 10 THINGS | HATE ABOUT YOU -Eg?xuecnr;siloirs‘teamo(;nr:evégte:rtainment 18142 i!ueI::hStLlleedsger 1999 | pe-13 | 19.99 3 [NEWD | ANY GIVEN SUNDAY (R) (24.98) Warner Home Video 18322 Denzicsm(guaid
- THE SOUND OF MUSIC-FIVE STAR ) Julie Andrews
28 | 2 | 23 | PLAYBOY'S GIRLFRIENDS 2 O e o deo Dist. PBVOSSS  Various Artists a0 | w {190 | |4 [NEWD | COLLECTIONEDITIONG) (2938 ForVideo 2000037 Christopher Plumme
99 | 14| 2 MARY-KATE & ASHLEY: Dualstar Video Mary-Kate & - 5 INEWD> | MAGNOLIA (R) (29.98) New Line Home Video/Wamer Home Video 5029 Tom Cruise
SWITCHING GOALS Warner Home Video 36879 Ashley Olsen ) Julia Roberts
GIRLS GONE WILD-COLLEGE 6 | 1 | 3 | ERINBROCKOVICH (R) (26.98) Universal Studios Home Video 20783 Ajhert Finney
30135 | 3| co-EDs: MARDI GR-AS Ventura Distribution 0213 Various Artists 2000 | NR | 1995 Walt Disney Home Video/Buena
: 7| 2| 2 | THE TIGGER MOVIE (G} (29.99) Vista Home Entertainment 19302 Amimated
MCA Music Video 8
31 | 33 | 37 | BLINK-182: URETHRA CHRONICLES  J " "v ' “ Video Dist. 53830 Blink-182 1999 | NR | 1435 8 | 5 | 12 | THE GREEN MILE (R) (24.98) Warner Home Video 2579 R e
32 | NEWD | TOM GREEN SHOW UNCENSORED  f 1WomeVicer oo Tom Green 2000 | WR {199 | | 9 [ 6 |50 | THE MATRIX (R) (24.98) Warner Home Video 17737 D B
33 | 31 | 24 | THE POKEMON MOVIE Warner Home Video 18020 {fe“rzrfi’g;a{‘;ylor 1999 | 6 |2699| |10]12 |10 | INDEPENDENCE DAY (PG-13) (34.98)  Foxvideo 2000045 et Coun
- Jet Li
34 | 19 | 10 | PLAYBOY'S NO BOYS ALLOWED Dy o e wdeo Dist. VOS5 Various Artists 200 | nr |1998| [11] 3 |5 | ROMEOMUSTDIE R) (2498 WelthelEsioepl A28 Raliyan
= 12 [NEWD> | DISNEY ANIMATED GIFT SET (0) (350.%0) (1o, Disney Home VideorBuena. = imated
35| 38 | 3 | STIGMATA MGM Home Entertainment 907269 ieuEn Q;‘r‘::“e 1999 | R | 1495 Vistalriome(f piztainmentl 9200 —
13| 4 | 7 | THE PRINCESS BRIDE (°G)(19.98)  MGM Home Entertainment 908064 ot ywits
8 S ght
36 | 29 | 7 | THEPOWERPUFF GIRLS: MONKEY . o \iome video 1579 Animated 2000 | W | 1495
SEE, DOGGIE DO
) 14 [NEWD> | BROKEDOWN PALACE (PG-13) (39.98)  FoxVideo 2000003 Claire Danes
. Ashiey Judd
371 28 | 5 | DOUBLE JEOPARDY Paramountt Home Video 333153 Tommy Lee Jones 1999 | R 11998 | | 15| 15| 23 | HIGHLANDER (DIRECTOR'S CUT () 998)  Repubiic Pctures Home Video 55805 s goner Lambert
38 | 37 | 9 | SHAFT MGM Home Entertainment 95051 Richard Roundtree 1971} R | 994 16 | 10 | 7 | THE WHOLE NINE YARDS (R) (24.98)  Warner Home Video 18381 a’:ﬁﬁx{"g:",
i Miramax Home Entertainment/Buena  Tobey Maguire
39 | NEWDP | THE LIMEY Artisan Home Entertainment 60696 L:rteerr\%eors‘;aamp 1999 | R | 1998 17| 8 | 3 | THECIDER HOUSE RULESE'B) 8299 vista HomerEentertainment 18306 M;ch)gel Cgalijne
0| 2 9 RUNAWAY BRIDE Paramount Home Video 323843 Tlllcir;a’;((j)bGeer: 1999 | pe | 1995 18 | 17 | 8 | THE HURRICANE (R) (26.98) Universal Studios Home Video 20719 Denzel Washington
19|14l 8 JAWS ANNIVERSARY COLLECTOR'S Universal Studios Home Video 20912 Roy Scheider
® RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales al suggested EDITION (DOLBY) (PG) (26.98) Richard Dreyfuss
retail. ® IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at jeast 25,000 units and . Madonna
$1 million at suggested retail for nontheatrical titles. © IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 miition at retail for 20 NEWD | THE NEXT BEST THING (PG 13) (20.99) _ Paramount Home Video 334227 RUD&" Everett

theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2000, Billboard/BPI Communications.
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MERCHANTS & MARKETING

franklin The Turtle Stars In Direct-To-Video Feature From USA

GOOD KNIGHT: USA Home En-
tertainment, formerly known as
PolyGram Video, is launching its
biggest kid-vid promotion since the
company relaunched last year.

On Oct. 10 the company will re-
lease “Franklin And The Green
Knight,” its first feature-length di-
rect-to-video and DVD project. The
video is the latest spinoff of the pop-
ular animated series featuring
Franklin the Turtle, which USA dis-
tributes on video. The 75-minute
“Franklin And The Green Knight”
will retail for $19.95 VHS and $24.95
DVD.

The highly rated Nickelodeon
preschool program also has been
spun off as a book series that has
sold more than 25 million units
worldwide, according to USA. The
show is part of CBS’ Saturday-
morning children’s lineup.

USA VP of children’s marketing
and special projects Jacqueline
Lawes says the Franklin marketing
campaign is “the biggest we've done
since the Barney movie, which was
when we were PolyGram Video.
Franklin is our best-selling kids’
property.” USA’s other children’s
properties include the Richard Scar-
ry animated line and Noddy, a char-
acter created by itsy bitsy Enter-
tainment.

Lawes says the Franklin charac-
ter has proved popular with cross-
promotion partners as well. “We
were looking for brand alliances or
other alliances with significant mar-
ket presence and ended up working
with Radisson, Sears, and Apple-
bee’s, all of which have strong fami-
ly identification,” she says.

Purchasers of “Franklin And The
Green Knight” can take advantage
of a “buy one night, get one free” at
Radisson Hotels across the country.
Plus, Radisson is featuring the
movie in its in-room magazine,
Voyageur, which is available at more
than 250 of its hotels in North Amer-
ica. Lawes says USA and Radisson
designed this promotion “so families
can hopefully have a nice weekend
together.”

Sears, which debuted Franklin li-
censed-merchandise boutiques in
more than 850 of its stores July 1,
will carry the video and feature it in
its Sears Portrait Studios depart-
ments. A continuous loop of the
movie trailer and two Franklin
episodes—“Franklin Goes To
School” and “Franklin In The
Dark,” are also available for retail-
ers to play in stores, says Lawes. A
Sears Franklin boutique, she notes,
“will be up until March 31, 2001.”

“Franklin And The Green
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by Moira McCormick

Knight” will also be receiving addi-
tional exposure in 1,200 Applebee’s
restaurants around the country dur-
ing October via themed place mats
and collectible plastic tumblers.
“The paper place mats will feature a
picture of the video and a 50%-off
coupon good toward a purchase at
Sears Portrait Studios,” says Lawes,
“and Applebee’s will display in-store
Franklin signage.”

USA is also teaming up with toy
manufacturer Kidpower, which
makes the Franklin plush, to pro-
mote its new “Franklin And The
Green Knight” talking plush. Kid-
power will also advertise the video’s
availability through national TV
spots airing on Nickelodeon, Car-
toon Network, E!, and Lifetime.

USA will conduet its own ad cam-
paign encompassing TV, radio, print,
and the Internet. Havas Interactive
will launch Franklin CD-ROMs in
October, Lawes says, and the com-
pany is “looking to do cross-promo-
tions with them. They’ll already be
featuring the video in their print ads.

“If ‘Franklin And The Green
Knight’ does well,” she says, “we're
hoping to do a sequel.”

SAVING THE WORLD BEFORE
BEDTIME: Warner Home Video
and the Cartoon Network are un-
leashing two new video titles from
the hilarious series “The Powerpuff
Girls.” The two titles arrive Nov. 7,
along with the video debut of “Dex-
ter’s Laboratory,” another Cartoon
Network series.

“Birthday Bash” and “Dream
Scheme” follow up the Powerpuff
Girls’ successful video debut earlier
this year and carry the suggested
retail price of $14.95. The Girls also
make their DVD debut Nov. 7, with
“Down 'N Dirty,” running 111 min-
utes, and “Powerpuff Bluff” running
114 minutes. Each is priced at
$19.98. “Dexter’s Laboratory: Ego
Trip” debuts at $14.95.

Each of the videos will come
packed with a $3 rebate when con-
sumers purchase two or more videos
or DVDs. A Powerpuff Girls savings
booklet with consumer discounts on
Powerpuff merchandise is also in-
cluded.

The DVD versions of the Power-
puff titles include extra episodes,
such as favorites selected by the
fans, interactive games, DVD-ROM
access to the Powerpuff Girls Web
site, bios, and trivia. The “Dexter’s
Laboratory: Ego Trip” video will
feature episodes from two more
Cartoon Network originals: “Dial
‘M’ for Monkey” and “Justice
Friends.”

Warner Home Video is running
print and online ads supporting the

titles, as well as showing trailers in
Warner Bros. Studio Stores and on
TV monitors at Six Flags amuse-
ment parks.

KIDBITS: “Air Bud: World Pup” is
the latest installment in Walt Disney
Home Video’s “Air Bud” franchise.
It scampers into stores Dec. 12,
priced at $19.99 for VHS and $29.99
for DVD. The film features cameo
appearances by U.S. women’s soccer
players, including Brandi Chastain
and Briana Scurry.

There’s a new “Baby Songs” re-
lease due Tuesday (12) from Anchor
Bay Entertainment, featuring nine
songs from veteran children’s artist

Billboard,

Hap Palmer. “Baby Songs Play
Along Songs” contains two new
Palmer tunes and seven favorites
from a previous version of the video.
It retails for $12.98.

Also due Tuesday is “The Mira-
cle Maker—The Story Of Jesus”
from Artisan Home Entertain-
ment’s Family Home Entertain-
ment division. “The Miracle Maker”
is priced at $19.98 for VHS and
$29.99 for DVD. The Claymation
version of the holiday Bible story
aired last Easter Sunday night on
ABC and features the voices of
Ralph Fiennes, Julie Christie,
Richard E. Grant, William Hurt,
and Miranda Richardson.
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T K . d v . d
np I I e nm
E: COMPILED FROM A NATIONAL SAMPLE OF
- o (:5 RETAIL STORE SALES REPORTS.
A o | B8
2 g | © -8 | B2
v § g | TITLE §§ &;
& o~ = Label, Distributing Label, Catalog Number 22 | 35
W N ] N
e —umgl NO. 1 Do
. 5 .
1 3 | MARY-KATE & ASHLEY: SCHOOLDANCE PARTY N I e
Dualstar Video/Warner Home Video 56501 )
MARY-KATE & ASHLEY: GREATEST PARTIES
2 4 3 Dualstar Video/Warner Home Video 56520 AU (EED
3 2 2 BUZZ LIGHTYEAR OF STAR COMMAND: THE ADVENTURE BEGINS 2000 | 2499
Walt Disney Home Video/Buena Vista Home Entertainment 19751 :
4 1 1 MARY-KATE & ASHLEY: SWITCHING GOALS 2000 | 19.96
Dualstar Video/Warner Home Video 36879 )
THE POWERPUFF GIRLS: MONKEY SEE, DOGGIE DO
S | 8 | 5 | Warmer Home Video 1579 el
VEGGIE TALES: KING GEORGE AND THE DUCKY
6 | B8] 2 | gig geartyric Studios 2136 Al YRR
MULAN
1 J » Walt Disney Home Video/Buena Vista Home Entertainment 4773 (AL R
BLUE'S CLUES: ABC’S AND 123'S
8 N 38 Nickelodeon Video/Paramount Home Video 835743 1998 | 9395
SALUDOS AMIGOS
9 6 9 Walt Disney Home Video/Buena Vista Home Entertainment 1445 2000 1999
TARZAN
10| 12 15 Walt Disney Home Video/Buena Vista Home Entertainment 15799 i ks
THE TIGGER MOVIE
11 | NEWD Walt Disney Home Video/Buena Vista Home Entertainment 19302 U AR
MARY-KATE & ASHLEY: AMAZING ADVENTURES
12 | 10 3 Dualstar Video/Warner Home Video 56519 G HEEDD
POKEMON: THE FIRST MOVIE
13 . 12 Warner Home Video 18020 1999 1 2699
AN AMERICAN TALE: MYSTERY OF THE NIGHT MONSTERS
14125 2 Universal Studios Home Video 83306 AN R
POKEMON: WATERBLAST
15116 | 5 | Viz video/Pioneer Entertainment 71260 2000 | 145
ELMO’S WORLD
16 9 1 Sony Wonder 51720 2000 | 998
THE ADVENTURES OF ELMO IN GROUCHLAND
17 18 18 Columbia TriStar Home Video 04528 o
MAKE MINE MUSIC
18115 4 Walt Disney Home Video/Buena Vista Home Entertainment 19865 el
SCOOBY DOO’S GREATEST MYSTERIES
1911923 Cartoon Network Video/Warner Home Video H3867 s
THE POWERPUFF GIRLS: BUBBLEVICIOUS
20 3 5 Warner Home Video 1576 CO0C it
MONSTER RANCHER: LET THE GAMES BEGIN
21| 2|1 O 010 2000 | 14.98
BARNEY: MORE BARNEY SONGS
22131 Barney Home Video/The Lyons Group 1234 1999 | 1495
THE FOX AND THE HOUND
23 = 70 Walt Disney Home Video/Buena Vista Home Entertainment 2141 1981 | 29
AN EXTREMELY GOOFY MOVIE
EERY & Walt Disney Home Video/Buena Vista Home Entertainment 4156 ZUON e
MARY-KATE & ASHLEY: PASSPORT TO PARIS
25 | 21 & Dualstar Video/Warner Home Video 36878 1999 | 19.96

@ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. & IRMA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at Ieast 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 2000, Billboard/BPI Communications.
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CALENDAR _

SEPTEMBER

Sept. 5-10, Sixth Annual College Urban
Music Fest, Atlanta University Center and Geor-
gia State University, Atlanta. 770-908-6102.

Sept. 11, Canadian Country Music Assn.
Awards, Skyreach Centre, Edmonton, Alberta.
615-269-7071, ext. 144,

Sept. 11, Music Business 101: Legal
Issues Concerning Copyrights, ASCAP
Nashville office, Nashville. 615-742-5000.

Sept. 12, Sony Music Celebrates The Life
And Career Of LeBaron Taylor, Sony Plaza,
New York. 212-833-7912.

Sept. 13, Latin Grammy Awards, Staples
Center, Los Angeles. 310-392-3777.

Sept. 13, Real Stories Workshop: How To
Write/Develop A Business Plan, ASCAP New
York office, New York. 212-621-6243.

Sept. 13-15, National Assn. Of Recording
Merchandisers Fall Conference, Coronado
Island Marriott Resort, Coronado, Calif. 856-
596-2221, ext. 25.

Sept. 15-16, The Great Midwest Guitar
Show, Sheldon Concert Hall, St. Louis. 314-
533-9900.

Sept. 15-17, ChangeMusic San Francis-
co, Hotel Nikko, San Francisco. 877-6-FES-
TIVAL.

Sept. 16, How To Start And Run Your Own
Record Label, sponsored by Revenge Pro-
ductions, New Yorker Hotel, New York. 212-
688-3504.

Sept. 16, Third Annual Capital Soulfest,
Bull Run Park, Fairfax, Va. 301-322-8100.

Sept. 18-23, National Quartet Convention,
Kentucky Fair and Expo Center, Louisville, Ky.
800-846-8499.

Sept. 19, 2000 Global Entertainment,
Media And Communications Summit: Real-

LIFELINES

BIRTHS
Boy, Jonathan David, to Maria and
David Kleinman, Aug. 9in Los An-
geles. Mother is VP of media relations
for Walt Disney Records. Father is a
television commercial producer.

Girl, Brittany Kay, to Gary and Tara
LeVox, Aug. 26 in Nashville. Father
is the lead singer for Rascal Flatts.

Boy, Jack Devon, to David and Bradi
Nathan, Aug. 26 in New York. Fa-
ther is the senior director of pop pro-
motion at Universal Records.

DEATHS

Mort Ruby, 97, after a brief illness,
Aug. 28 in Los Angeles. Ruby was
the road manager for the Nat King
Cole Trio at the beginning of the
group’s career. He later wrote a book
titled “The King And Me.” He is sur-
vived by a sister.

Saunders King, 91, of natural caus-
es, Aug. 31 in Oakland, Calif. King
was a blues musician most remem-
bered for the hit “S.K. Blues.” He
recorded for several labels, including
Rhythm, Modern, and Aladdin. King
is survived by his wife, two daugh-
ters, son-in-law Carlos Santana, and
six grandchildren.

izing The Value Of Convergence, presented
by PricewaterhouseCoopers, Marriott Mar-
quis, New York. 212-259-2413.

Sept. 20-23, National Assn. Of Broadcasters
Radio Show, Moscone Convention Center, San
Francisco. 800-342-2460.

Sept. 20-24, Eighth Annual Cutting
Edge Music Conference And Roots Music
Seminar, sponsored by the Louisiana Music
Commission, Contemporary Arts Center,
New Orleans. 504-945-1800.

Sept. 21, 11th Annual MuchMusic

Video Awards, MuchMusic headquarters,
Toronto. 416-591-7400.

Sept. 23, Rhythm & Beats: Making It In
R&B And Hip-Hop Music, presented by the
New York chapter of the National Academy
of Recording Arts and Sciences, Brooklyn
Museum of Art, Brooklyn, N.Y. 212-245-
5440, ext. 370.

Sept. 23, 16th Annual Technical Excel-
lence and Creativity Awards, Regal Bilt-
more Hotel, Los Angeles. 925-939-6149.

Sept. 29-30, 18th Annual Town Point

Jazz Tour Finds Its Groove. Organizers of the Montreux Festival on Tour pose
with Al Jarreau and George Duke after the recently sold-out Chicago kickoff at
the Chicago Theater. Jarreau is performing with Joe Sample, Roberta Flack, and
David Sanborn on the 20-city jazz tour, which is produced by TBA Entertainment
Corp. and Rug Music. Shown at the performance, from left, are Brian Murphy,
executive producer of TBA; Duke; Christopher Borden, account supervisor for
Northstar; Jarreau; Andy Green, VP/GM of TBA; Mary Keefe, producer of the
Montreux Festival on Tour/Rug Music; and Dave Longwill, senior project manag-

er at TBA.

GOOD WORKS

CLEF’S KIDS: The Wyclef Jean
Foundation presents an invitation-
only party at New York’s Copaca-
bana on Sept. 6. The festivities will
benefit the Clef’s Kids program,
which aids young adults dedicated
to music and the fine arts. At the
party, Wyclef Jean will perform
selections from his new album, “The
Ecleftic: 2 Sides I A Book.” The
cost is $500 per seat. The party will
move to the West Coast on Nov. 2 at
the Armani Exchange store in Los
Angeles. This event will also include
a performance by Jean. Contact:
Rebecca Rosen at 718-522-7171.

WISHFUL THINKING: On Sept.
21, the Singin’-for-a-Wish benefit
concert and silent auction will take
place at Los Angeles’ El Rey The-
ater. Barbara Morrison and
Brasil, Brazil are among the
scheduled performers. Silent auc-
tion items include a date with
Fabio, an autographed Elton John
CD, and a Fender guitar signed by
Green Day. Proceeds will be donat-
ed to the Los Angeles Make-a-Wish
Foundation. Tickets range from
$100-$175. Contact: Ilene Proctor
at 310-271-5857.

YOUNG ARTISTS: The National
Foundation for Advancement in the
Arts (NFAA) is accepting applica-
tions for its annual ARTS program.
Artists aged 17 or 18 can apply in
nine different categories: dance, film
and video, jazz, music, photography,

theater, visual arts, voice, or writing.
Eligible students should apply online
at ARTSawards.org or call 800-970-
ARTS. The deadline is Oct. 2. The
NFAA will select 125 artists to par-
ticipate in “ARTS Week 2001,” a
weeklong series of classes, work-
shops, exhibits, and performances in
Miami. Individuals may receive cash
awards ranging from $100 to $3,000.
Two individuals competing in jazz,
music, or voice will receive $25,000
cash awards from the Music for Youth
Foundation. Artists not chosen to par-
ticipate in ARTS Week may earn
$100 honorable mention awards. Con-
tact: Sonja Romany at 305-377-1140.

ALASKAN EDUCATION: Native
American trio Walela will perform a
benefit concert to aid the Arctic Edu-
cation Foundation Oct. 17 at Alaska’s
Anchorage Center for the Perform-
ing Arts. Contact: Sharon Liveten
at 310-264-7839, ext. 108.

0 CEAN MISSION: Sausalito,
Calif.-based new-age label Real
Music’s Aug. 22 release of “Cous-
teau’s Dream” will benefit EarthSea
Institute, a foundation created to
promote environmental awareness.
The label says about $2.50 from each
CD sold will go to causes relevant to
sea explorer Jacques Cousteau,
including preserving the oceans and
protecting Antarctica from commer-
cial development. Contact: Ronnie
Chasen at 310-274-4400 or by fax at
310-274-4467.

Jazz And Blues Festival, Norfolk water-
front, Va. 757-441-2345.

Sept. 30, BMG Entertainment Music
Row Celebrity Tennis Tournament, Van-
derbilt University, Nashville. 615-256-2002.

OCTOBER

Oct. 1, Sprint Music Row Celebrity Golf Tour-
nament, the Governors Club, Brentwood, Tenn.
615-256-2002.

Oct. 2, Music Row Celebrity Bowling Bash
And Minnesota Fats Rack 'Em Billiards Tourna-
ment, Hermitage Lanes, Hermitage, Tenn. 615-
256-2002.

Oct. 3, 48th Annual BMI Country Awards, BMI
Nashville office, Nashville. 615-401-2000.

Oct. 5, A&R: Will It Ever Be The Same?, pre-
sented by the New York chapter of the National
Academy of Recording Arts and Sciences,
Webster Hall, New York. 212-245-5440, ext. 370.

Oct. 5-6, International Recording Media
Assn. 2000—12th Annual Technology And
Manufacturing Conference, Scottsdale, Ariz.
609-279-1700.

Oct. 5-7, Billboard/Airplay Monitor Ra-
dio Seminar And Awards, New York Hiiton,
New York. 646-654-4660.

Oct. 5-7, Internet/Music/2000 Conference,
Fair Lakes Hyatt, Fairfax, Va. 909-986-7502.

Oct. 7-8, Southwest Florida Folk And Blues
Fest, KOA Kampgrounds, Pine Island, Fla. 941-283-
5166.

Oct. 9, Bill Boyd Celebrity Golf Classic, pre-
sented by the Academy of Country Music, De Bell
Golf Course, Burbank, Calif. 323-462-2351.

Oct. 13-20, International Children’s Film Fes-

tival, Media City Center, Burbank, Calif. 310-440-
0184.

Oct. 16-19, International Bluegrass Music
Assn. Trade Show, the Galt House, Louisville, Ky.
270-684-9025.

Oct. 16-22, International Bluegrass Music
Assn. World Of Bluegrass Week, the Galt
House, Louisville, Ky. 270-684-9025.

Oct. 17, British Music Industry Trust's Award,
Grosvenor House Hotel, London. 44-207-851-4000.

Oct. 19, International Bluegrass Music
Awards, Kentucky Center for the Arts, Louisville,
Ky. 270-684-9025.

Oct. 19, Ritmo Latino Music Awards, Univer-
sal Amphitheatre, Los Angeles. 310-385-1697.

Oct. 19, The Spirit Of Life Awards, presented by
the Music and Entertainment Industry for City of
Hope, Barker Hangar, Santa Monica Airport, Santa
Monica, Calif. 213-202-5735, ext. 6540.

Oct. 27-29, 2000 Dance Championship Mas-
querade Ball, Universal Hilton Towers, Universal
City, Calif. 818-329-6097.

Oct. 30, Thurgood Marshall Scholarship Fund
Annual Dinner, New York Sheraton, New York. 323-
938-2364.

NOVEMBER
Nov. 8-10, Billboard Music Video Conference
And Awards, Universal Hilton, Universal City, Calif.
646-654-4660.

Please submit items for Lifelines,
Good Works, and Calendar to Jill
Pesselnick, Billboard, 5055 Wilshire
Blwd., Los Angeles, Calif. 90036, or

jpesselnick@billboard.com.

RETAIL TRACK

(Continued from page 54)

Recorded Music embraced the tra-
ditional gross-margin model, with
costs and profits exactly the same as
the CD, and the Warner Music
Group was believed to be headed in
the same direction.

The gross-margin model is the
most popular with merchants.
That’s because, theoretically, the
gross-margin model provides the
most profit for retailers. But now
that the Federal Trade Commis-
sion has eliminated minimum-
advertised-price policies for at
least the next seven years, if a
price war breaks out on digital
downloads, retailers may one day
be thanking whatever gods they
pray to for the agency model, which
at least ensures a profit margin,
however small.

Anyhow, the main reason why
merchants don’t like the Universal
model is because the company wants
to use the information culled from
digital download customers to
directly market to consumers. Uni-
versal says it won't sell to them, just
market to them. That’s a bit differ-
ent from Sony, which says it wants to
have access to the information but is
willing to sign a contract saying it
won’t use it.

So in addition to margin issues,
most traditional retailers have been
reluctant to sign with either Sony or
Universal, for customer information
reasons.

In the case of Universal, retail-
ers remember very vividly how
Seagram president/CEO Edgar

Bronfman Jr. kept telling Wall
Street over the past 18 months
about his plans to sell music direct-
ly to customers. The claim chafes
publicly traded retailers even more
than the rest, because every time
Bronfman shot off his mouth, their
stocks lost tens of millions of dol-
lars in market capitalization.

One merchant wonders what’s to
stop Universal or any other major
from selling directly to consumers,
using customer information gar-
nered from retailers’ sites, once the
contracts run out.

Anyway, with the majors’ digital
download business getting off to a
slow start, merchants continue to
push for the labels to rethink their
business models so that they can
have the added muscle of traditional
merchants to help build a digital
download marketplace.

But a Universal executive says his
company is not going to change its
model and points to the lineup of
nontraditional retailers it has selling
its downloads. “The digital download
boat is leaving the dock, and the
brick-and-mortar merchants better
come aboard now,” he says. “Or they
may find that downloads are the
province of the Internet portals of
the world and that they have missed
the boat.”

It will be interesting to see which
way this one turns out. Will the boat
leave the dock without traditional
retailers, or will the boat ever even
leave the dock this time around, con-
sidering the way it’s built?
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P':Eg%f'ni\)/':ﬂ'g&“ GLASS MASTERING AUDIO/CD-ROM/DVD
AT 20,000 PIECES & UP DVD AUTHORING/DVD REPLICATION
ARRORIMAGE P cALL TODAY!

PHONE: 1.800.486.6782 * FAX: 1.803.548.3335 ® email: www.uavco.com

NIEHOK INVCE

ONE-STOP
MANUFACTURING

¢ CD Replication

¢ Vinvl Records (colors available?)
e Casseltes

¢ Graphics Design

e Super-Hot Mastering Studio

NEW - On-Demand Color Printing

We make eversthing in-house.
Best Price. Besl Service. & Besl Qualily ..

EUROPADISK;LTD, (800) 455-8555

Major credit cards aceepted. httpZAsww.europadisk.com.

period.

replicatiop vy
51@ fisc rsh

+ CD duplication
RSB

manufacturing
art ’g!eSIgn & prmtmg

+ mastering
* cassetfes
on digital bin
* printing
1800 361-8153
WWw.rshisc.com

CRYSTAL CLEAR SOUND|
{ 1, ’ Ay

Natmnal Ta;zr’ Disc .

ORPORAT

iTS ABETTER DEAL!

"ADD ITUP" mo 48th Ave. North - Nashvile, TN 37209 O"
1,000 CDs 650.00 1-800-874-4174 :
1,000 jewel/Wrap 250.00 Digitol Mostering Services - D'gfuMudio =

240.00 Dupkcation - Computer Graphirs

$ 1,140.00

from your CD-Ready Magter
& Prirt-Reody Film

1,000 2-Pg Book /Tray

SAME DAY SERVICE!

(on short run €D & Cassette copies)

For Billboard Classified Advertising email David McLean at dmclean@billboard.com or Call 646-654-4698

DUPLICATION/REPLICATION

1000
COMPACT DISCS
98 EA*

CDR DUPLICATION!
$2.00 each!

Minimum Quantity 50
FAST TURNAROUND!

1000
CASSETTES
.64 EACH*

*Call for
details

ALSHIRE

CUSTOM SERVICE

CALL NOW! (800) 423-2936

1015 W. ISABEL STREET, BURBANK, CA 91506
Fax (818)569-3718 * sales@alshire.com * www.alshire.com

CD PACKAGE: $97'5

INCLUDES:
© ORIGINATION = 1-COLOR 1-PAGE BOOKLET
ANDTRAY CARD* © 1-COLOR (D LABEL"
© JEWEL BOX & SHRINK WRAP ® QUICK TURNAROUND

From your print-ready film (in Roinba’s specs}

(D PACKAGE:

INCLUDES:
ORIGINATION  FULL COLOR 4-PAGE BOOKLET*
{INSIDE BLACK) and 4-COLOR TRAY CARD™ »
2-COLOR LABEL IMPRINTING =
JEWEL 80X & SHRINK WRAP © QUICK TURNAROUND
From your print-ready film (in Roinbo’s specs)
IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING « OVER 60 YEARS OF EXPERIENCE
ASK FOR OUR FREE BROCHURE!  PRICES SUBJECT TO CHANGE WITHOUT NOTICE
Rainbo Records and €assettes
1738 Berkeley St. » Santa Monica,CA 90404 « (310) 829-3476 -
s Eay: (310) 828-8765 * www.rainborecords.com * info@rainborecords.com

www.digitalforce.com
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TOTAL CD, CDR, CD-ROM, DVD, & CASSETTE PRODUCTION 212-252-9300 in NYC

1-877-DISC-USA _ O

the POWER ot Excellence

TOLL FREE

BETTER QUALITY-LOWER PRICES!
1000 Retail Ready CDs - $1220

Creative Sound

THIRD WAVE MEDIA

WORLD CLASS QUALITY CD & DVD REPLICATION

* FREE Web Page w/ sound sampig
* FREE Third Color on Discs

% * FREE Clear Trays
* FREE UPC Barcode
3&_. - * FREE Deslgn Knt

| PREMIUM CD PACKAGES

© (800) 323-PAcK

http:/icsoundcorp.com

- % m vunoml \»-
500CDs $ 999 SISTRIBATION, 46 PRODUCTIONS
1000 CnI’\ $1290 SAMPLEOF - 25CDRs-$100/50CDRs-$175
Yeur IUS'C. | 100 CDRs -$250/200CDRs - $425

I ND HIDDEN CHARGES

| MO SALES TAX Excupt-CA Residents)

JaYosmomn
£ e s

$5.00 0FF WITHTHISAD
From CDor CDR master. includes CDR jewel box
w/texi printing on CD label. Add $19 for other digital
master. $33 toranalog master. Qrders must be prepaid.
Shipping notineluded
Tel (800) 850-5423 Email: info@-416p.com

Visitour Web Page at hitp://www.46p.com

10CD 79

GlobalDlsc com

incm’un!s:

\o/ i
MAJOR LABEL QUALITY, GLASS MASTERINE S
UP TO 3 COLOAS ON DISC, 2 PANEL 4 EOLOR

(4711 INSERTS, JEWEL BOX & POLYWRRP

{FROM YOUR CDR & PRINT READY FILMS}

CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWW. THIHDWAVEMEDIA COom
. "

Sleep...meditation...relaxation...wellness...

expanded awareness...focused attention...

Metamusic® uses hemispheric synchro-
nization (Hemi-Sync®) sound technologies
to balance and focus the brain

Monroe Products 804-263-8692

Interstate@Hemi-Sync.com

$ IF IT'S THE MOVERS AND SHAKERS
www.Hemi-Sync.com

OF THE MUSIC INDUSTRY YOU
WANT TO REACH
CALL BILLBOARD CLASSIFIED

1-800-390-1489

DUPLICATION/
REPLICATION

I

,CD_ VINYL & CASSETTE :
oL 386 MAX DISK

FREE 3475

WWW. MAXDISK com

\______________

COMPUTER/
SOFTWARE

y e Complete POS/Inventory
Contro! for ALL your record

and video store needs!
 Spanish availability built-in!

;ﬁ 888-222-4767 (tol} free)

Fax (919) 828-4485
e-mail:SALES@IDCSOFT.COM

WWV!.IDCSOFT.COM

ﬁj

The Computer and POS Solution
for the Music & Video Industry

p ySYSTEMSg

(888)658-7100
+Chains «Independents «One-Stops

WWW. youngsysiems.com

RecordTrak

Inventory Management
For Record Stores

e 500-942-3008

Fax 203-263-3930
Voice 203-265-3440

PUBLICATIONS

OIS man,
rs
o .

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb
info@discmakers.com

) DISC MAKERS

$ Royalties $

Access Your Future Now!
Granite Capital Corp.
Call now 800-326-9520
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BUSINESS OPPORTUNITIES

America’s most-established PRODUCER’S COLLECTION of Jazz and Blues Recordings actively seeks participation
partnerships for representation of its line for PREMIUM distribution.

We offer a full range of composers and artists. ALL MAJOR NAMES, CLASSIC REPERTOIRE. All of our productions
meet the highest audio standards. Material has previously been distributed by leading major labels to most of the

world’s foremost retail record outlets.

We offer this line for marketing of PREMIUM and CUSTOM COMPILATIONS. We can supply custom manufactured

product or licensing opportunities. Arrangements are available for single tracks, complete CD’s, groupings or box sets.

Please forward letter of interestto:

Sonny Lester Productions

MUSIC MERCHANDISE

BUY DIRECT AND SAVE!

Whife other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emaii: scorpiomus@aol.com

VILA(BLPs » 12" e 45s |
LTD. ED. 7" BOX SETS e Picture Discs * Color Vinyl
Tons of current and hard-to-find titles at the
best prices ever! FREE CATALOGS! a1
Wholesale only. G OTHAT
GUTHAM nISTHIBUTIDN COHP
1-800-4-GOTHAM » FAX: (610) 649-0315
2324 Haverford Road * Ardmore, PA 19003

THE ORIGINAL ALBUM
NOW AVAILABLE ON CD
INCLUDING
THIS BEAT GOES ON/
SWITCHIN' TO GLIDE

www.thekingsarehere.com

PUBLICITY
PHOTOS

- LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER -

B&W
8x10's
500 - *80
1000 - *108
B&W
POSTCARDS
500 - *65.00

Other atxem & color avatiabie
Prices Inciude Typesetting &
Freignt tn Continental U 5.

Ca(alog & Sampbes

Fax (941)355-1526

Email: jazzmansonny@home.com

TALENT

i

[ Check us out on-line for a FREE subscription of the
entertainment industry's most comprehensive resource.

CelebrityAccess is a business to business resource
service strictly for entertainment professionals.

CelebrityAccess

[freetri aldcelebrityaccess.com - (303)499-7790

wwW.celebrityaccess.com

Profile information on over
25,000 performers.

Management. agency. record label. e-mail addresses,
direct dial numbers. production requirements-
biographies. performance fees. tour dates.s posting
;boardss events calendar. mass email system - and more

WANTED TO Y

WE BUY!

CDs and VIDEOS
...ANY QUANTITY
¢ New or Used ¢
Send your list or call:
Phone: 1-800-486-6782
Fax: 803-548-0125
email: ed.pernick@uavco.com

TALENT

ATTENTION MUSIC ACTS &
% RECORD PRODUCERS %

Ron Yatter, veteran talent and producer’s
agent (former Sr. VP of William Morris Agy)
announces his company, The Producers
Agency, is introducing Record Producers to
Singer-Songwriters & Songwriting Bands.
Producers andArtists areinvited to
Call212-247-9800 or
E-mail:RonYatter@aol.com

TOP $ PAID

For:Cd’s, Lp's, Cassettes,
Video, DVD.
Call (201)567-4614
Fax 201-567-4288

VOCALIST WANTED

Star male vocalist wanted for signed
modern rock band ages 14 to 16 years
old. Image and vocal range amust.

Call 310-378-8174 for audition

1867 E. Florida St., Suite 88
Springtield, MO 65803
Toll Free 1-888-526-5336
www.abcpictures.com

PICTURES

BILLBOARD
CLASSIFIEDS

www.billboard.com

for more info call: 800-390-1489
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STORE SUPPLIES

Factory Direct Prices!
Backed by “2 Year Unconditional™ No Strings Guarantce!
®Video, DVD. & CD Merchandisers.
@®Storage Cabinets
Free 100 page Catalog
Ships from Baltimore or L.A_

(800) 433-3543 / www.jdstore.com

CD Merchandiser
As tow as $116.00!

STORE SUPPLIES

PLASTIC
DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

FOR SALE

Rolls Royce for Sale

Areal stunner and head turner 1973 Rolls
Royce, Silver Shadow dramatic long wheel
base (could be used as limo) color: sand
over sable. Many upgrades
Asking $18.5Call 818-980-9588 or email
JDiamond20@aol.com

REAL ESTATE

PCS Property Management

5200 West Hills. Woodland Hills California

Life on top of the world at Premiere Hills offers a host of
amenities including. .

Breathtaking valley views™ 2 Muiti-level floorplans™
Gated and controlled access @ Lushly landscaped garden pool & spa
Washer & Drver hook-ups ® Direct access garages

Relaxing spa-tubs ¢ Granite accents throughout
Elegant designer fireplaces* @ State-of-the-art Fitness Center
Corporate housing available @ Screening Room / Media Center

® @9 Y @ e w

2 Hardwood Floors*

Reserve your view today! Call 818.992.VIEW

“The amerties isted above may vary ‘
from wat lo ul
A

< CD-DVD Browsers

e Video Merchandisers
< P.O.P Displays

e Custom & Stock Signs
< CD Repair Systems

* Free Store Planning

e Modular Storage Cabinets

o Security & Surveillance Systems

We Ship World Wide - Se Habla E

1-800-999-0786

CD-DVD
Impact
Browsers ,

NEWS EDITOR

Billboard magazine is seekinganews
editor in its New York office. This person
will be responsible for assigning and edit-
ing news and feature articles for the week-
ly publication. We are locking for someone
with five years' daily or weekly publication
experience as a business or musicre-
porter or editor. Knowledge of the music
businessisaplus.
Please send resume, cover letter,
andtwoorthree clipsto:
Managing Editor

sharndotﬂponl

Your Onllne Resource For All Your Printing Needs

DOLLARS

4x6 POSTCARDS

Quality 4/1, 175 Ipi, Heavy Card,
Printing UV Coated. 3-5 Days
Discount CD & DVD Packaging Available
Call Us Today!

Billboard
more products: www.sharpdots.com 770 Broadway, 6th Floor
toll-free: (877)SHARP8Y (742-7789) NYC 10003

www.billboard.com

www americanradiohistorv com
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HELP WANTED

HELP WANTED

NOCH

ENTERTAINMENT
Marketing Director

New York City based KOCH Entertain-
ment has an immediate opening for a
marketing director. Candidates must
be detail oriented have atleast3t0 5
years product management experi-
ence and have knowledge of many
genres of music. Duties include the
creation and implementation of
marketing plans and one-sheets for
new releases and overseeing crea
tions of promotional material. Must
have aworking knowledge and be
able to initiate consumer advertising
campaigns and also a knowledge of
retail on a local and national level
Candidates should also have experi-
ence dealing with artists and artist
managers. Must have strong written
and verbal communication skills and
be computer proficient

Pleasefax resume to:
1-212-353-2845  ore-mait to
HRnyc@kochint.com

SALES POSITION

Music Video Distributors is hiring experi-
enced sales representatives. Applicants
must have excellent computer & commu-
nication skills, detemination, persistence,
motivation, follow-through & attention to
detail. Position invoives aquiring new ac-
counts & servicing existing accounts.
Highly competitive compensation plan,
benefits & bonus. Relocation required.
Please sendresumeto:

Michael DeMonte, Sales Manager
Music Video Distributors
P.0.Box280
Oaks, PA 19456
Fax:(610)650-9102
Email: miked@spectrum-mv.com

ADVERTISING SALES

Billboard Magazine seeks an experi-
enced advertising sales person for an
important assignment in its New York of-
fice. Reporting to the Group Advertising
Director/East, this person will work in the
most exciting and dynamic areas of the
music industry including e-music, and in
addition call on national consumer ac
counts. Successful candidates will have
atleast two years of advertising space
sales experience with an affinity for
music if not experience in some aspect
of the entertainment industries.

I Please send resume to:
Billboard Magazine
Classified Response Box 668
770 Broadway, 6th Fir

New York, NY 10003
——

Established independent labelin Los
Angeles seeks experienced sales person
to increase sales with national accounts,
open new accounts, and develop custom/
special market products. Send resume
and cover letter to: David, P.O. Box
39439, Los Angeles, CA.90039.

PARALEGALWANTED

BMG Entertainment is seeking a Paralegal
in our Law & Business Affairs department
who will be responsible for drafting and
negotiating sengwriter and other music pub-
lishing agreements. The ideal candidate will
have strong drafting and negotiating skills as
well as the ability to resolve disputes diplo-
matically. We are seeking someone with
knowledge of the music industry, preferably
in music publishing. We offer a generous
salary and benefits package.

Please faxor mail

resumeand cover letter to:
212-846-4762
BMG ENTERTAINMENT
1540 Broadway

Human Resources -Dept. JS
New York,NY 10036

SALES REPS

All Music Wholesale is searching for
Sales Representatives in Europe, Asia,
and America. Candidate will bere-
sponsible for selling our catalog music
items to wholesalers and retailers in
those countries and will be paid on a com-
mision basis.
Please email or faxresumeto:
service@allmusicwholesale.com

FAX:49-211-575605, Attn: Ludger

SALES REPRESENTATIVE

Intergroove, an international and indepen-
dent dance music distribution company
seeks an experienced sales representative
for CD Chain/One Stop solicitation. In-
volvement with dance music preferred, but
not required. Candidate must have com-
puter & communication/organizational
skills, motivation and determination. Posi-
tioninvolves aquiring new accounts &
servicingexisting ones.
Fax resumes to:212-791-2360
email: Intergus@aol.com

PUBLICIST

Edel America Records seeks in-house
Publicist with firm music industry publicity
background and relationships. Position en-
tails generating and coordinating press for
several artists/projects of different genres.
Must be assertive and aggressive, flexible,
self-motivated, organized, meet deadlines
and lastly, have an outgoing personality.
College degree and 3 yrs of music indus-
try experience.
FaxresumetoHR @ (212)664-8391

EXECUTIVE SALES ASSISTANT

For an energetic NY based record company.
Need to have good phone, communication
and social skills. Detail oriented, wellt or-
ganized, and self motivated. Ability to pull
soundscan, book travel and prepare T&E re-
ports. Musthave good computer skills.

Please fax resumeto-212-337-5277

VIRGIN RECORDS
AMERICA

ISSEEKINGAWEBMASTER
AND WEBDESIGNER.
www.virginrecords.com/jobs
Nophone calls, please EOE

LICENSING/RIGHTS
Music, Celebrities, Film & TV clips, art
etc. Welicense itall!!! Seeking
someone with licensing experience
Smalloffice so yourinput wilt matter.
Sane hours. Salary $40ies - Benefits
Resumes by fax to BZ/Rights
212-924-2525.

DURGAN TAKES ON WMI MARKETING

(Continued from page 46)

gan continues. “If I can develop that
ability in myself while here at Warn-
er, then I'll be very happy, because
Roger is very focused that way.”

Durgan took over WMI’s global
marketing responsibilities from Peter
Ikin, who departed earlier this year
after a long stint as senior VP of inter-
national marketing and artist develop-
ment. Durgan’s arrival and Ikin’s exit
were the first major personnel changes
following Stephen Shrimpton’s Jan. 1
appointment as WMI chairman/CEOQ.

One of Durgan’s key moves has
been to strengthen the marketing
machine at WMI, including the
establishment of a strategic market-
ing unit. Despite not having any offi-
cial budget to ramp up marketing
functions, Durgan’s team appears to
be working wonders in its drive to
increase market share. The new
“flexible” attitude at WMI’s Baker
Street headquarters means that bud-
getary concerns have not proved to
be a problem, according to Durgan.

“The team I work with here—
finance and legal—all work together,
and I've never heard anyone saying
that we can’t do something because it
wasn't budgeted for;,” he says.

And if initial results are anything to
go by, it is unlikely Durgan will hear
the word “no” too often. “If I look at
our priority list over the last six
months, we are forecast to do anything
from 360% to 3.5% over 15 records, and
most of them are probably at 50% or
better than was actually originally bud-
geted. So we are already seeing [the
results of the marketing drive] start-
ing to come out,” says Durgan.

“Warner was historically a real mar-
gin-driven company that was not chas-
ing market share, which I was very
accustomed to at PolyGram, and prob-
ably my counterpart at Sony also
knows the game really well. Basically,
what we now want to do is say, ‘Let’s go
after the market, and let’s be a bigger
company. Let’s take the volume of
artists that maybe sold 3 or 4 [million
records] and take them to 5 [million];
take the artists that sold 6 [million] and
take them to 12 [million]."”

Rather than bring scores of new
marketing executives into WMI, Dur-
gan has taken existing staffers and
rewritten their job descriptions.
“We're not going crazy—I’ve not
swelled the staff at Baker Street with
respect to strategic marketing. In say-
ing that, the team is bigger because we
never had a team before—one person
would be a bigger staff for strategic
marketing. So we have added there,
but I think people will pay for them-
selves many times over.”

One key staffer that he has brought
on board is VP of Warner Strategic
Marketing Dennis Ploug, whom he
originally hired to work for him at
PolyGram.

Durgan says, “Because Dennis has
such a high work rate and Warner had
no one involved in strategic marketing
whatsoever, he was to me the logical
choice. There has not been enough erit-
ical review of how we are handling the
catalog, in my view. Dennis is now
focusing on that.

“The other role that he works on is
global marketing priorities,” Durgan
continues. “In my small unit I have Sue
Wildish [senior director of marketing]
working on non-U.S., non-U.K. reper-
toire; Andy Murray [VP of marketing]
looking after developing-artist priori-

ties; and then I look after the global
marketing priorities, but Dennis is
really there with me.”

Wildish will head up a staff based at
Baker Street that Durgan says “will
be something like an ad hoc interna-
tional department offering marketing
services to affiliates who could not oth-
erwise afford a full-on department.”

“We have global marketing priorities,
and we have artist development priori-
ties,” he says. “Global marketing prior-
ities pretty much are that the previous
album had to sell 1 million units and the
artist has to be available to do interna-
tional. Those are the only eriteria.”

Durgan also is part of a new execu-
tive committee that votes on artist
development priorities.

“There may be four or five [on the
list], if we are lucky, during the course
of one year,” he says. “M2M was the
first one I had, but that was pre-com-
mittee. The committee consists of our
regional presidents, Stephen Shrimp-
ton, Roger Ames, and me, and we sit
down in a room having listened to the
music two weeks prior to going into it,
and we'll nominate or vote who does or
does not go on the list. And again there
is a really simple checklist that the
record companies, the artists, and the
affiliates must adhere to before they
can make it onto the list.”

Warner’s album priorities for the
remainder of the year include Madon-
na, the Corrs, the Red Hot Chili Pep-
pers, Green Day, Enya, Rod Stewart,
and All Saints. Durgan also counts Ale-

jandro Sanz, Luis Miguel, and Laura
Pausini as priorities.

“Right now I'm listening to Laura
Pausini, an English-language effort,”
he says. “I think she has a fabulous
voice and has some great songs on her
new album, and I'm trying to figure
out how we are going to try to make
that work.”

On the catalog side, the company is
releasing a Pretenders hits album, a
Doors hits package, and a Michael
McDonald album that includes previ-
ously unreleased songs. “There are just
things that Warner has never seen, and
it’s thrilling to watch people’s reaction to
what is being turned out,” says Durgan

“We have to make some local
changes here and there,” he adds, “but
by and large I think that once we are
up and running and driving the prior-
ities, I believe that we can start
addressing the other part of my port-
folio, which is to start moving music
around the world.”

He concludes, “We're getting the
boat all eranked up, and it’s going to
run hotter than it’s ever run. And
then the artist comes in with the
musie, and that’s what drives the
boat. The only thing I can hope is that
when that hot driver sits down in that
seat, we're able to take that driver
wherever they want to go without
fail. At the end of the day, if it works
well, then I can say I had something
to do with it. If it doesn’t work, then
you can say that Jay didn’t do a good
Jjob and was not up to it.”

BACK IN THE U.K.: REID NEW MD AT WEA RECORDS

(Continued from page 46)

both the local and international
level makes him the perfect ean-
didate for this vital role.”

Reid in turn notes that when he
received a call from Phillips
offering him the job, it was a
familiar voice on the other end of
the line.

“We have never worked togeth-
er before,” he tells Billboard, “but
we have been good friends for a
number of years, and obviously I
know Roger [Ames] very well—
I've worked for Roger since 1988.”
Ames is chairman/CEO of Warn-
er Music Group.

Irishman Reid, who had headed
the European operation of man-
agement company Rush Produe-

tions from 1986-88, first joined
Ames’ executive team at London
Records, where he was interna-
tional marketing director from
1988-92. The first Atlantic cross-
ing in his career took place in
June 1995, when he was appoint-
ed president of A&M/Island/
Motown Records of Canada. He
subsequently became chairman of
PolyGram Group Canada in 1998
and took up his Island/Def Jam
post in December of that year.

Bellas joined Warner U.K. in
1971 and held various publicity
and A&R posts before taking the
WEA top slot in 1992. At press
time, she was unavailable for
comment.

YOTHU YINDI JOINS EAST TIMORESE CELEBRATIONS

(Continued from page 47)

that connection.”

Yothu Yindi’s sixth and most re-
cent Mushroom album, “Garma,”
features the track “Macassan Crew,”
which deals with the topic of seafar-
ers who visited Australia’s northern
coastline well before the arrival of
Europeans.

“My people had a relationship
with our northern neighbors which
was interrupted early in last centu-
ry by the establishment of interna-
tional boundaries, customs, and
immigration authorities,” says Yunu-
pingu. “Our visit to Timor to partic-
ipate in this historic anniversary is a
step toward re-establishing ties and
links that have been unattended for
a long time but not forgotten.

“One great, immediate thing that

came out of this,” he continues, “was
that the Timorese band that was on
before us, L.a Honey, came up to me
after their gig and asked if they
could come to my Yirrnga Music stu-
dio in Arnhem Land and record an
album. When I told Xanana about
that later, he was just over the top.”

For a band that has played the
Glastonbury Festival in Somerset,
England; headlined Australia’s Big
Day Out Festival; and performed in
more than 30 other countries, as well
as worked with the Darwin Sym-
phony Orchestra and recorded in
Dublin and Bavaria, it is all very
much a case of business as usual.
“And when the opportunity arises,”
promises Yunupingu, “we’ll come
back and play here again.”
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newsline...

CLEAR CHANNEL AND CUMULUS DEAL AGAIN. Cumulus Broacdecasting has
struck another deal with Clear Channel to swap or sell stations in six
markets, although all the details had yet to be released at press time.
According to a filing made with the FCC, stations would be added in
Augusta, Ga.; Carbondale, I11.; Augusta, Maine; Jonesboro, Ark.; Tupe-
lo, Miss.; and Musele Shoals, Ala. The FCC, however, flagged a number
of the transfers, saying they would give Clear Channet too big a chunk
of the markets’ advertising revenues. This is the third in a series of
deals cut between the two companies, as Cumulus has worked to get
back on its feet financially. In July, Cumulus sold Clear Channel 55 sta-
tions in 10 markets for $166 million; another swap in May gave Clear
Channel 25 new stations and Cumulus seven new stations, plus $91 mil-
lion.

NASSAU PROMISES CLOSING. After Nassau Broadeasting put its IPO
plans on hiatus, there was some question as to whether it would be able
raise the capital needed to close its $185 million buyout of Aurora Com-
munications. While it is not disclosing the source of its funding, Nassau
says it has enough to close the deal by the end of September. In March,
Nassau announced plans to buy Aurora’s nine stations in suburban New
York and Connecticut.

SUIT FINALLY SETTLED. Triathlon Broadeasting may be gone, but its law-
suits are going the distance. Triathlon, which has since been absorbed
into the Clear Channel fold, has finally gotten a judge to sign off on a
$638,000 settlement in a 1998 lawsuit filed by a shareholder who protest-
ed a $190 million buyout by Capstar Broadcasting. Under the settle-
ment filed in Delaware Chancery Court, sharcholders will get an extra
11 cents per share. In approving the settlement, Judge Jack Jacobs also
awarded shareholder Herbert Behrens $150,000 to cover his legal fees.

NEW NORTHWEST SIGNS SITE DEAL. New Northwest Broadcasters has
pacted with SiteShell to maintain the Web sites for its 40 stations. Under
terms of the agreement, SiteShell will create and maintain locally
branded, format-specifie sites, which will also include E-commerce, of
which SiteShell will get a percentage. “After considering all the avail-
able options, we realized we could not independently maintain compa-
rable Web sites,” says New Northwest president Ivan Braiker. “Great
Web sites are very expensive to operate.”

HIRE MORE WOMEN, SAYS NESS. In a speech before the American Women
in Radio and Television Convention, FCC Commissioner Susan Ness
called for the communications industries to hire and promote more
women to positions of leadership. Citing statisties showing that women,
while representing 46% of the work force, make up only 5% of the most
senior communications executive positions and hold only 9% of media
company board seats, she said, “The good news is that women are final-
ly waking up to these realities and are doing something about it.” Ness
was referring to a group of female executives now meeting on a regu-
lar basis.

Are Gonsultants Worth The Gost?

Radio Consolidation, Tight Budgets Affect Use Of Outsiders

BY FRANK SAXE

NEW YORK—As Clear Channel con-
tinues to assess its new stations, won in
its $23.8 billion buyout of AMFM and
just closed days ago, what it chooses
to do and not do will have a significant
impact on the radio industry.

The reason is simple: As it pushes
toward owning 1,000 radio stations—
or one in 10 commercial stations in the
U.S.—it will likely lead the industry
down a road that Clear Channel will
cut through the woods.

Clear Channel has often bucked
trends in radio—some say to cut
costs, others say to build a corporation
with a low body-fat content, enabling
it to bypass established media giants
such as Disney and Viacom. One such
areawhere Clear Channel has gone it
alone has been in the realm of consul-
tants. In fact, its very public policy of
not employing music and program-
ming consultants has, in part, lead to
a consolidation in that industry as
well. Yet as Clear Channel adds hun-
dreds of stations from AMFM, the
fate of those men and women who
influence what format of music « sta-
tion plays remains in question.

Meanwhile, Viacom is preparing to
roll up Infinity Broadcasting into its
fold. Viacom president Mel Karmazin,
who is also CEO of the soon-to-be-
extinet Infinity, has long worn his fru-
gality on his sleeve as a badge of
honor. As Karmazin finds himself, at
least for the moment, no longer sitting
at the head of the table, there are
those who believe he will be anxious
to prove himself to Viacom chair-
man/Cl50 Sumner Redstone and,
perhaps more important, to the board
of directors, who will pick Redstone’s
successor when he steps down in the
next few years.

To do that, some believe Karmazin
will pull in the reins on expenses even
more tightly, and that could put even
more pressure on radio station GMs
to pink-slip station consultants.

“Tt’s been an emotional roller coast-
er,” says consultant Mike McVay, who
has seen his client list sharply rise and
fall in the past few years. Today, he
says, he is further ahead than ever
before because he has been able to
pick up business by other consultants
who have given up or gone in-house.

MeVay, whose firm focuses primar-
ily on rock radio, says Clear Channel
seems to have the format handled
internally. “They
don’t look outside
their organization
with rock, and
that’s hurt us a lit-
tle hit, but we have
more Clear Chan-
nel stations than
we’ve had in the
past.”

Admissions such
as that are rare. Several consultants
said that while they have Clear Chan-
nel contracts, they would rather not
admit it in print, figuring they are fly-
ing under corporate management’s
radar for the moment.

Top 40 consultant Guy Zapoleon
has worked with a number of AMFM
stations, which are now part of the
Clear Channel fold. Although he
works with fewer stations from Clear
Channel than before, he still consults
premier properties, including top 40
WHTZ (Z100) New York, rhythmic
top 40 WKTU New York, and KYSR
(Star 98.7) Los Angeles.

“As a result of consolidation, com-
panies are trying to find ways to pro-
gram stations with smaller budgets,”
says Zapoleon. “You are often secing
first-time programmers who may have
alot of talent but haven’t had the years
of programming wisdom to look at a
situation from all sides. Or you have a
veteran programmer who is oversee-
ing multiple stations and doesn’t have
the time to focus on all the details.”

R&B consultant Tony Grey would
not advise someone to begin a career

ZAPOLEON

in radio consulting today, yet he
believes it is still a viable business
since a number of small, minority-
owned broadeasters cannot atford to
have an in-house consultant. Grey
recently renewed contracts with
CBS/Infinity and ABC Radio, but he
also works with smaller companies
such as Inner City Broadeasting and
Blue Chip Broadecasting.

Although PDs and consultants can
disagree on programming and musice,
most seem to prefer keeping a con-
sultant on the payroll.

At Clear Channel’s Fort Myers,
Fla., eluster, director of programming
Jim Radford says Clear Channel
recently appointed top 40 WFLZ

(Continued on page 84)

Ganada’s GILQ Censured
For Howard Stern Remark

OTTAWA—Syndicated shock jock
Howard Stern has again run afoul
of the Canadian Broadcast Stan-
dards Council (CBSC).

Album rock CILQ (Q107) Toron-
to, which is already editing Stern’s
show to conform to CBSC rules, has
been censured for a broadeast in
which, according to a complainant,
Stern declared that “retarded per-
S0NS are more prone to commit rape
and do socially unacceptable things
in public.” The CBSC noted that
while CILQ’s editing process to
remove language that might breach
CBSC standards was “working to a
considerable extent,” in this case the
show’s producer “was not as cau-
tious in the editing of the segment
and, indeed, had been edging closer
to the line.”

The CBSC concluded the station
must be more diligent in its editing. It
also ordered Q107 to announce on-air
that it breached the CBSC code.
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ehron’s Strateqy For Infinity Success

Co-C00 Melds Individual And Team Efforts In Mega-Radio World

COLUMBIA ALBUM CUT T

Compiled from a national sample of aiplay suppiied by Broadcast Data Systems' Radio Track service. 73 adult contemporaty stations and § adult top 40 stations are elec-

tronically monitored 24 hours a day, 7 days a week Sonigs ranked by number of detections. () Tracks showing an increase in detections over the previous week, regardiess
o chart movernent. A record which has been on the chart for more than 20 weeks will generally not receive a buliet, even if it registers an increase in detections. Airpower
awarded to songs appeaning in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. 1 Videochip

avarlable. © 2000, Billboard/BPI Communications.

¢l | €€ TILE ARTIST
=2 | 4% | | 2O | IMPRINT & NUMBER/PROMOTION LABEL
—amll NO. 1 BB
1] | | 23 | YOU SANG TO ME MARC ANTHONY
COLUMBIA 79406 T 6 weeks l-t No. 1 ]
2 2 » | 33 | BREATHE FAITH HILL This story was prepared by Avrplay
WARNER BROS. 16884 1 Monitor’s Jeff Silberman.
(| 3 | 2 | 19 | TAKING You HOME DON HENLEY
WARNER BROS. ALBUM CUT t .
4 | 4| 2 | 22| INEEDYOU LEANN RIMES LOS ANGELES—While the
ISPARROLV -’1’?86\3(’0“””"%“““ ST AMF'M/Clear Channel merger has
S5 |6 |19 R&l‘égzm To ou A dominated the headlines, Infinity
6 | 6 5 | 53 | AMAZED LONESTAR has been quietly getting its own
:":: ;ng |T e TR house in order with the recent pro-
T |7 T 189 | columen 79236 1 motion of co-COO John Gehron to
8 8 8 47 | THAT'S THE WAY IT IS CELINE DION oversee programming strategies
58522":5}‘%;‘;7 3H/550ANORKE, = for the entire station group.
| | 15 6 | B R ot “The consolidation, as far as buy-
10 | 11 | 16 | COULDIHAVETHIS KISS FOREVER  WHITNEY HOUSTON & ENRIQUE IGLESIAS ing and selling stations is con-
ARISTA/INTERSCOPE ALBUMS CUT ¥ cerned, has C&l]med dOWn,” Gehron
1] 9 | 9 | 3 | SHOW l!}nMECEﬁ MEANING OF BEING LONELY ~ BACKSTREET BOYS says. “We’re now learning the best
13 | 12 | 15 | 1 WILL LOVE AGAIN LARA FABIAN | Wy to operate the stations we have
COLUMBIA 79375 } and how the synergies will work.
13 | 12 | 10 | 38 | BACKATONE o @ calt BRIAN MCKNIGHT “When you're busy taking over
14 | 14| 13| 72 | YOULLBE IN MY HEART PHILCOLLINS | Stations and trying to fold them
WALT DISNEY 860025/HOLLYWOOD into the corporate cluster, it takes
@5| 18 | 17 | 12 | THEONE BACKSTREETBOYS | apepgy away from operating the
% | 16 | 19 | 7 | THERE YOU ARE MARTINA MCBRIDE stations themselves. Now we're
REATATBUMICOT allowed to spend all of our time
17 | 17 | 16 | 46 | SMOOTH SANTANA FEATURING ROB THOMAS | gperating. We can help our pro-
18 | 15 | 12 | 21 | CRASHANDBURN SAVAGE GARDEN grammers to focus on what their
== COLUMBIA ALBUM CUT job really is—to run their stations
21 | 22 | § | THELOVE) A’iglw'c&/'%: ou JIM BRICKMAN as successfully as possible instead
20 | 19 | 18 | 72 | VWILL REMEMBER YOU (LIVE) SARAH MCLACHLAN of worrying about who’s going to
ARISTA AHBUM cuT t own WhOm.”
2 | 21 | B | O euw cut t JOE Although former AMFM pro-
@ | | 2 | THE WAY YOU LOVE ME FATHHILL | gramming honcho Steve Rivers
WARNER BROS. ALBUM CUT recently likened the new radio
@] 2 | o7 | 4 | DESER RO cove t STING FEATURING CHEB MAMI | world dominated by Clear Channel
% | | 2 | FRIENDS NEVER SAY GOODBYE ecton joun | and Infinity to a turf war between
DREAMWORKS SOUNDTRACK CUT | “the Bloods and the Crips,” Gehron
noou|n|u IEPT(? AYLBUM cur f BEGHERAY disagrees.
¢
A[I"Il T[m 40 There are a lot of
—=a NO. 1 different corporate
BENT MATCHBOX TWENTY , o
SR I L v e, & Navsnt | cultures, but ours is
ABSOLUTELY (STORY OF A GIRL) NINE DAYS .
2 | 2 | 2 | 21 | 550musicALBOM CUT/550 WORK { Slmple.' to [)erform.
3| 3| 3 |2 |DESERTROSE STING FEATURING CHEB MAMI R
4 | 4 | 4 | a1 | EVERYTHING YOU WANT VERTICAL HORIZON We give our people
A
5 | 5 | 5 | 10| WONDERFUL eercliaR | g lot of freedom to
CHANGE YOUR MIND SISTER HAZEL
6 b b 15 | UNIVERSAL ALBUM CUT perform, and we
7 | s | 9 | 1z | TONIGHT AND THE REST OF MY LIFE NINA GORDON
WARNER BROS. ALBUM CUT hold them
s |71 7 | 30 IGHER CREED
WIND-UP ALBUM CUT { -bl
KRYPTONITE 3 DOORS DOWN
9 9 13 9 REPUBLIC ALBUM CUT/UNIVERSAL f responsz e for
YOU'RE A GOD VERTICAL HORIZON ’
3| 15 | 9 ) YOUREACO what they’re able
SMOOTH SANTANA FEATURING ROB THOMAS
1|10 |11} 8 | Jrsiniansd to do 2
121 1 w0l 3 | LIRY MACY GRAY
EPIC ALBUM CUT {
13 | 12 | 14 | 19 | BACKHERE BBMAK P OHNFCERRON-
HOLLYWOOD 164040 1
—=mlli AIRPOWER B a
o | s | 4 | Pinch ME BARENAKED LADIES In most markets, there are gen-
REPRISE ALBUM CUT t erally three broadcasters at the top
18] 201 8 rsTL;\i[mebIMFchmmmet BON Jovi of gach heap,” Gehron notes. “So
6 | 15 | 12 | 3 | NEVERLETYOU GO THIRD EYE BLND | While we compete against Clear
ELEKTRA ALBUM CUT/EEG | Channel in many markets, we're
17 | 16 | 18 | 47 Lﬁ'ﬁg‘cgyfg Mﬁ OI‘ BMINGICOMES SMASH MOUTH also competing against a Susque-
—esmt AIRPOWER B hanna, Emmis, Bonneville, or other
2 | 25 | 5 | YOURE AN OCEAN FASTBALL | Strong companies.”
HOLLYWOOD ALBUMCUT T ___ . Gehron’s new duties include
20 | 37 [N WITH ARMS WIDE OPEN CREED “coordinating with all the other
20 | 19| 22 | 5 | CRAZYFOR THIS GIRL EVAN & JARON |  divisions of Viacom,” such as MTV,
SOLUMBIAALRUM CUT VHI, and CBS-TV, which helps fos-
| 1| s | 23 | BROADWAY ot GOOGOODOLLS | tor tie-ins for MTV’s awards shows
(22)| 25 | 28 | 7 | DEEP INSIDE OF YOU THIRD EYE BLIND and the red-hot “Survivor” phe-
IE-ILIE:}SEA\:/LF#& %IJE/EEM DIDO nomenon. “If someone in radio has
| 8 | 2| 28 |15 | smsamBUMCUTY questions about doing something
2 | 22 | 16 | 17 | JAKING YOU HOME DON HENLEY | [with a Viacom entity], I know who
2% 25 21 2 CRASH AND BURN SAVAGE GARDEN to call to facilitate that. The same

thing goes when Viacom wants to
do something with radio.”
Another major aspect of his

duties is “to bring all [of Infinity’s
programming] brainpower togeth-
er to use it across the country,”
Gehron says. “We’ve always been
very independent-station-oriented.
While our program-
mers participate in
their own conference
calls, it’s still more
important to have them
focused on their own
markets and what's
going on there. At the
same time, if they want
to tap in to other pro-
grammers’ knowledge,
there are things we're
doing to improve that
process.”

Infinity may be one
of the big two in corporate radio,
but there are still clear differences
between its operating style and
Clear Channel’s. A recent Clear
Channel memo limiting the use of
outside contractors—including
independent promoters—and its
heavy use of shared air shifts
between markets suggests a grow-
ing in-house mentality.

But “we prefer not to do every-
thing in-house,” Gehron says.
“Some people do certain things bet-
ter than we can, so why not work
with them? We leave those deci-
sions up to the individual stations.
It goes hand in hand with our belief
that putting the best people we can
in each local market is the way to
be successful.”

However, Infinity isn’t automati-
cally against the concept of voice-
tracking. “If we have personalities
who are capable-of doing more and
programmers want to take advan-
tage of them, it’s something to con-
sider,” he says. “We wouldn’t do this
simply to put people out of business
[but] only to improve what we're
already doing. But we haven’t
talked about [doing] it yet.”

As for the current talent pool,
“it’s not that there are fewer good
personalities,” he says. “What we
do have are more good broadcast-
ers running stations who realize the
need for more quality talent. The
demand for talent has risen in our
industry.”

One place where Infinity has
strayed from the current radio
mind-set is on the Internet, where
it doesn’t allow stations to stream
their audio. “Many of our Web sites
are very successful without stream-
ing,” Gehron says. “We see the
Internet as an incredible opportu-
nity to have a two-way dialogue
with our listeners. Obviously, there
are revenue opportunities on top of
that, but the basic plus is interact-
ing and communicating with our lis-
teners [in a way] we never could
before.

“As for future streaming, I don’t
know what will happen,” he adds.
“Mel [Karmazin] is working on a
strategy and has hired a very good
group of people to run the Net and
new business development.”

Yet the real bottom line, Gehron

GEHRON

believes, is 1n Infinity’s program-
ming mentality. “There are a lot of
different corporate cultures, but
ours is simple: to perform,” he says.
“We give our people a lot of free-
dom to perform, and we
hold them responsible
for what they’re able to
do.

“Most people can
understand that and
enjoy that,” he says.
“When our program-
mers take more respon-
sibility for their sta-
tions’ success and can
control their own des-
tinies, they put the
pressure on themselves
to be successful,
because they’re not carrying out
someone else’s plan that they’re not
responsible for.

“The great PDs have leadership
skills and and understand the
entertainment value of radio,” he
says. “They also let personalities be
personalities. They don’t design
formats that limit their personali-
ties’ abilities.”

Sirius Progress. Sirius Satellite
Radio launched Sirius-2 on Sept. 5
from the Baikonur Cosmodrome in
Kazakhatan. This is the second satel-
lite in a three-satellite constellation
that will beam satellite radio to the
U.S. beginning in mid-2001. The com-
pany’s third satellite, Sirius-3, previ-
ously scheduled for takeoff in October,
is likely to be rescheduled for Novem-
ber due to congestion on the Proton
launch calendar.
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“shotgun theory” to the group’s sophomore

550 Music album, “Something Like Hu-
man.” The lyricist/guitarist says he penned 40 or
50 songs for the project because when you “write
enough songs, hopefully there’s going to be some-
thing in there that’s good.”

One single deemed good enough to make it into
the album’s final 12 was “Hemorrhage (In My
Hands),” No. 6 on this issue’s Modern Rock Tracks
chart. Bell says that the first verse of the song
“deals with the male point of view of a relation-
ship that you’ve gotten burned on, and the person
has come back to you. But by then, there’s been
damage beyond repair. The second verse kind of

Billboard.

Fuel’s Carl Bell applied what he terms the

shows the vulnerability of the girl. It’s just some-
thing probably a lot of people have had happen in
their lives. It’s always an interesting situation and
a pretty wrenching one as well.”

AA2AC W -

“We toured all over
the world the last
couple of years, and
I’m sure that had
some effect.”

—Carl Bell, Fuel

The track’s powerful lyrical delivery is offset
by the use of a string section, which initially wor-
ried Bell. He says, “When you put strings on a
song, people tend to think you're going overboard

SEPTEMBER 16, 2000 BI”bOOrd

BY JILL PESSELNICK

and trying to hide a lack of substance or trying to
be too epic. You've got to serve the song, and I
think it was the best way to serve it.”

The lyrics and music of the track were “based
on internal things,” he says. “We toured all over
the world the last couple of years, and I'm sure
that had some effect. But I never really write
about the environment I'm in as much as how the
environment is affecting me on the inside.”

Bell was concerned, though, that the current
wave of rap/rock songs might burn Fuel’s chances.
“This isn’t necessarily the norm of what’s going
on in the airwaves,” he says. “That could be a good
thing as long as it stands out. How many ‘I did it
all for the nookie’ songs can you have?”
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@ 31 32 3 BARTENDER (I JUST WANT YOUR COMPANY)  (HED)PLANET EARTH THERE IS NOTHING LEFT TO LOSE ROSWELL/RCA t
BROKE VOLCANO/JIVE t 23 20 14 21 TAKE A LOOK AROUND LIMP BIZKIT
NEWD 1 MINORITY GREEN DAY “"MISSION: IMPOSSIBLE 2" SOUNDTRACK HOLLYWOOD t
WARNING REPRISE 2% 22 19 11 YOU'RE A GOD VERTICAL HORIZON
@ 28 35 3 FREE VAST EVERYTHING YOU WANT RCA t
MUSIC FOR PEOPLE ELEKTRAVEEG t @ 32 37 ] LEAVING TOWN DEXTER FREEBISH
SATELLITE BLUES AC/DC A LIFE OF SATURDAYS CAPITOL
B | 2|18 16 reruseerie EASTWESTIEEG 1 % | 22 | 20 | 10 | NEVER GONNA COME BACK DOWN BT FEATURING DOUGHTY
38 2 ARE YOU READY? CREED MOVEMENT [N STILL LIFE NETTWERK/CAPITOL 1
. HUMAN CLAY WIND-UP 31 30 5 ROCK THE PARTY (OFF THE HOOK) PO.D.
THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN ATLANTIC t
| |7 P ot o BADIOACTWENCA § 28 | 29 | 28 | 5 | BOHEMIAN LIKE YOU THE DANDY WARHOLS
JUST GOT WICKED = CoLD THIRTEEN TALES FROM URBAN BOEHMIA CAPITOL t
3 — 2 13 WAYS TO BLEED ON STAGE FLIP/GEFFEN/INTERSCOPE NEW D 1 AM RADIO EVERCLEAR
ROCK THE PARTY (OFF THE HOOK) PO.D SONGS FROM AN AMERICAN MOVIE VOL. ONE: LEARNING HOW TO SMILE _ CAPITOL
30 | 27 | 25 | T | 14E rUNDAVENTAL ELEMENTS OF SOUTHIOWN ATLANTIC 30 | 25 | 24 | § | RESPONSIBILITY P
e NE oG THE EVER PASSING MOMENT ASM/INTERSCOPE
ki1 29 29 7 SAD SWEETHEART OF RODEO HARVEY DANGER
SLEOF @ UNIVERSAS] ¥ | 38 3 | KING JAMES VERSION LONDON-SIRE
32 92 20 12 HELL ON HIGH HEELS MOTLEY CRUE @ PINCH ME BARENAKED LADIES
NEW TATTO0 MOTLEY/BEYOND t 34 | 34 3
MARQON REPRISE
B | 2 L8| e O SOEONE worleret | [ [ |7 | & | \OSARER e
MELTDOWN AC/DC -
NEWD U | stirrupper e EASTWEST/EEG 34 | 28 | 26 9 %%ggggggNEVERYTH'NG 8?!3?';%71
WASTING TIME KID ROCK
Sl~A | =8 3 | DEVIL wiTHOUT A CAUSE TOP DOG/LAVA/ATLANTIC @ NEWD 1 35%'55%35 A PERFECT CI 5{%&
TAKE A LOOK AROUND LIMP BIZKIT
36 | 33 | 30 | T | .yicson. mpossisLe 2 SOUNDTRACK HOLLYWOOD 1 36 | 33 | 32 5 mﬁKH%iRNO? ,g]wEFRERENCE 78 RIG/ISLENUD;\I/l‘) J‘:Aé
TEN YEARS GONE JIMMY PAGE & THE BLACK CROWES
Bju|s ! JIMMY PAGE & THE BLACK CROWES: LIVE AT THE GREEK __ MUSICMAKER.COM/TVT 37 | 35 | 29| 24 g}&fﬂg}g ERSTAR CYPRCEOSLLSJM'Q&%
3 LIBRAS A PERFECT CIRCLE
NEWD | 1| | JLIERAS e 3% | 40 | 3 | IMELOSTARTOFKEEPINGASECRET  QUEENS OF THE STONE AGE
FICTION (DREAMS {N DIGITAL) ORGY
NEWD | 1 | 5ok reanswission ELEMENTREE/REPRISE 1 39 1 37| % | 6 I&EEEGQND 6o VIBROLUSV';
ONE STEP CLOSER LINKIN PARK
NEW)D 1 | DNESTEPC I NEWD | 1 i EF?JgENDER (1 JUST WANT YOUR COMPANY) (HED)PL\%TCEATN%EE
 — ———

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 mainstream rock stations and 68 modern rock stations are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. (O Tracks
showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase in detections. Airpower awarded to songs appearing in the
top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. t Videoclip availability. © 2000, Billbcard/BPI Communications.

SITES + SOUNDS

(Continued from page 56)

Phase II technology. “It won't be
years, but it won’t be weeks either,”
Chiariglione says. “But I can say we
are now collecting a pretty good
amount of information, so the time
is nearing.”

YAHOO! has become the biggest
company yet to strike a Webcast
licensing agreement with the
Recording Industry Assn. of Amer-
ica (RIAA). The Webcast licenses
are mandated under the Digital Mil-
lennium Copyright Act, but terms
and conditions of such a license are
not spelled out.

The Yahoo! license defines those
terms, according to Matt Right-
mire, VP/GM of the entertainment
and media group at Yahoo! He
declines to reveal the terms, howev-
er, citing a confidentiality agree-
ment with the RIAA as well as a
concern about “muddying the
waters” for those other online com-
panies still negotiating deals with
the RIAA.

Among negotiations taking place
are those between lobbying group
the Digital Media Assn., or DIMA,
and the organization. DiMA is rep-
resenting a number of online music
companies in those talks.

Yahoo! is also « member of DIMA,
but Rightmire says his company felt
the need to move forward on this
particular issue on its own.

“Like anybody that is trving to
run a business, we are going to
make decisions that are beneficial to
the things that we are trying to pur-
sue,” he says, “and in this case it
became pretty clear that in order to
do the things that were right for our
business model, we needed to talk to
the RIA A directly.

“But this [licensing issue] is only
one of tens if not hundreds of issues
that DiMA is involved with,” he
adds, “and we are going to continue
to be actively involved in and with
DiMA as we wrestle with these tens
and hundreds of issues.”

THE PLACE TO B-TO-B: What'’s
in a name? For a growing number of
Internet companies in an age when
.com suffixes come and go with the
vagaries of the public markets, plen-
ty. The latest company to tweak its
moniker is www.com, which has just
been re-christened as the much
more descriptive OnAir Streaming
Networks Inc. (onair.com).

Company founder/CEO Scott
Purcell says the shift is designed to
better reflect the company’s focus
on “hosting and solutions” for
streaming media broadcasters. “In
today’s market, it is critical that
infrastructure companies not be
confused with consumer-focused
business models,” Purcell says.

The Los Angeles-based company
was founded last July as a consumer
Webcast site offering commercial-
free, genre-based music channels.
The company has since shifted to a
business-to-business model, howev-
er, concentrating on providing back-
end streaming infrastructure for
radio stations and other Webcasters.

As for its former name, the com-
pany says it is aiming to partner
with another company to supply
content and marketing for the
www.com site, which would contin-
ue as a consumer destination.
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‘Top 40 Tracks.

| TRACK TITLE
4| [MPRINT/PROMOTION LABEL

—=mt NO. 1 B—

ARTIST

Wes, |

T
WK
L.
WK
2

RS

3 | 2 | x| JUMPIN JUMPIN' et e | DESTINGS CHILD
GO, 5 :

1 3 1 DOESN'T REALLY MATTER JANET
DEF JAM/DEF SOUL/IDIMG

) 1 41 BENT MATCHBOX TWENTY

z LAVAATLANTIC

4 5 f MUSIC MADONNA
MAVERICK/WARNER BROS
ABSOLUTELY (STORY OF A GIRL) NINE DAYS

550 MUSIC/550-WORK

B KRYPTONITE
REPUBLIC/UNIVERSAL

3 DOORS DOWN

CHRISTINA AGUILERA

=186 =186 -6~ |0

7 | 1a | & | COMEON OVER BABY (ALL I WANT IS YOU)
RCA
9 | 8 | 3 | HE WASN'T MAN ENOUGH TONI BRAXTON
| LAFACE/ARISTA
18 | 21 | 7 | MOSTGIRLS PINK |
LAFACE/ARISTA
13 | 15 | & | (HOTS**T) COUNTRY GRAMMAR NELLY
5 FO' REEL/UNIVERSAL
6 | 6 | 24 | | WANNAKNOW JOE
JIVE
12 | 14| 9 |z | 'T'SGONNABEME 'NSYNC |
JIVE |
@)| 17 | 20 | 5 | GIVEMEJUST ONE NIGHT (UNA NOCHE) 98 DEGREES
UNIVERSAL
14 | 10 | 7 | gz | HIGHER CREED
WIND-UP
5 | 12 | 10 | 25 | TRYAGAIN _ AALIYAH
5 BLACKGROUNDNVIRGIN
16 16 | 16 | 7 | LUCKY BRITNEY SPEARS
JIVE
17 15 | 12 | 1 | EVERYTHING YOU WANT VERTICAL HORIZON
RCA
1 | 11 | 11 | 15 | BACK HERE BEMAK
: HOLLYWOOD
20 | 22 | 4 | WONDERFUL EVERCLEAR
[ CAPITOL
24 | 3 | 3 | WITH ARMS WIDE OPEN CREED

| WIND-UP
| DESERT ROSE
ASM/INTERSCOPE

22 21 18 1 ' | THINK I'M IN LOVE WITH YOU

| COLUMBIA

STING FEATURING CHEB MAMI

JESSICA SIMPSON

@] 2| » i | YOU'REAGOD VERTICAL HORIZON
w] rea
G| 23 | 23 Baee] VS MYLIFE BON JOVI
| m 3 : ISLAND/IDJMG
:@3) 25 | 26 | a | FADED " SOULDECISION FEATURING THRUST
i MCA
.'::. 75| 26 | 30 | 1 | WHOLET THE DOGS OUT BAHA MEN
| S-CURVE/SHERIDAN SQUARE/ARTEMIS
) DON'T I'M NOT DI
3| % | 2 h COLUMBI: i a
28 | 27 | 24 | 15 | ! WANNA BE WITH YOU MANDY MOORE
550 MUSIC/550-WORK
32 | 33 | 1 | DEEP INSIDE OF YOU THIRD EYE BLIND
ELEKTRA/EEG
30 | 29 | 27 | 17 | BIG PIMPIN' JAY-Z FEATURING UGK
| ROC-A-FELLA/DEF JAM/IDJMG |
31 | 31 | 31 | (1 | THE NEXT EPISODE DR. DRE FEATURING SNOOP DOGG
= AFTERMATH/INTERSCOPE
32 33 32 i CHANGE YOUR MIND SISTER HAZEL
: UNIVERSAL
33 » 4 | CASE OF THE EX (WHATCHA GONNA DO) MYA
UNIVERSITY/INTERSCOPE
14 30 | 29 | & | PUREST OF PAIN (A PURO DOLOR) SON BY FOUR
| SONY DISCOS/COLUMBIA
() 34 | — | » | NOMORE RUFF ENDZ
\35) e I
(35} NEW)D | | YOU'RE AN OCEAN FASTBALL
HOLLYWOOD
(31} NEWD .| DANCE WITH ME DEBELAH MORGAN
| : THE DAS LABEL/ATLANTIC
I(38)| 36 ~ | . | PINCHME BARENAKED LADIES
| 2 REPRISE
39 | RE-ENTRY | 24 | BETTER OFF ALONE ALICE DEEJAY
REPUBLIC/UNIVERSAL
40 | 37 | — | sz | MYBABYYOU MARC ANTHONY
= COLUMBIA

Compiled from a national sample of airplay of Mainstream Top 40, Rhythmic Top 40 and Adult Top 40 stations
supplied by Broadcast Data Systems' Radio Track service. 247 Top 40 stations are electronically monitored 24
hours a day, 7 days a week. Songs are ranked by Audience Impressions. (O Tracks showing an increase in
Audience over the previous week. A record which has been on the chart for more than 20 weeks will generally
not recieve a bullet, even if it registers an increase in audience. Records below the top 20 are removed from the
chart after 26 weeks. © 2000, Billboard/BPI Communications.
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PROGRAMMING

ARE CONSULTANTS WORTH THE COST?

(Continued from page 80)

operations manager B.J. Harris and
PD Domino Theodore brand man-
agers for the Fort Myers top 40 sta-
tion, WOST (Star 100).

“It’s working out quite well,” says
Radford. “The fact they’re both living
the lifestyle by being on-air at WFLZ
really comes into play. Their ability to
feel and relate to music trends, pop
culture, and positioning that captures
the target listener’s attention has
been invaluable.”

“Their role is
still important,
especially for
smaller stations,”
says Anthony lan-
nini, PD of country
WDSD Dover, Del.
“I rely on my con-
sultant a great deal
because he has
access to things we don’t, like all the
research and his clients in other, big-
ger markets.”

WDSD has recently become part of
the Clear Channel family, so Iannini
is unsure whether he will keep his
consultant. “If they can replace what
we have, then I don’t think we’ll suf-
fer whatsoever. If they cannot or don’t
replace what we have, that’s when we
might run into some bumps.”

Even in the largest markets, con-
sultants are enlisted. “There will
always be a place for smart people,”
says modern rock WXRK (K-Rock)
New York PD Steve Kingston, whose
Infinity-owned station continues to
use the same outside programming
consultant that it has since the 1980s.
“Those that survive the consolidation
will continue to have some impact on
music selection,” he says.

WXRK does use other consultants,
although it is limited to special pro-
jects, whether it’s creative brain-
storming or marketing.

Next Media VP of programming
Don Parker says that as a group pro-
grammer he works closely with many
stations, and only when a station is in
an extremely competitive battle—or
a format he doesn’t have a lot of expe-
___ rience in—does it

~ go outside. “The
days of having a
consultant  for
¥ peace of mind are
¢ over. I don’t think
there’s a lot consul-
tants can bring to
the table that we
don’t already have.”

It is that attitude
that worries Buzz Brindle, who pro-
grams country WGNA Albany, N.Y.
He says groups have a tendency to
look at mid-level managers as in-house
consultants. “Thus, an anti-consultant
attitude can arise, as the outside con-
sultant is viewed as an unnecessary
expense.”

Brindle believes the outside, objec-
tive viewpoint is valuable, particular-
ly when navigating the “tricky politi-
cal corporate waters.”

Chuck Knight, who programs AC
WSNY Columbus, Ohio, says he’s
seen situations where a great pro-
gramming team was assembled and
yet “they weren’t successful internal-
ly or externally because there were

IANNINI

PARKER

just too many cooks in the kitchen.”
In these cases, Knight says, the
consultant could be viewed as one of
the unnecessary cooks. “In talking
with my peers, it seems that experi-
enced PDs are a bit gun-shy of pro-
gramming by huge committee. I've
seen these committees consist of a
PD, GM, VP of programming, VP of
programming for a specific format,
two consultants, two researcher
firms, and a former PD. Too many
cooks in the kitchen spoil the broth.”

HEY MR. DJ, PUT A RECORD ON

Now that companies count their
stations by the hundreds and their
consultants and programmers by the
dozens, some worry what effect that
may have on what music makes it onto
the airwaves.

“The influence of a programming
consultant has been one of those
voodoo stories that has been bigger in
legend than reality,” scoffs rock radio
consultant Alex DeMers, whose clients
include CBS/Infinity and Greater
Media. Yet he also admits that in some
cases there is a potential for that. “Nei-
ther I nor my consultants have ever
been shy about expressing what's right
for a station, but more often than not,
[we] encourage them to play some-
thing challenging for a station.”

DeMers points to 3 Doors Down’s
“Loser” and “Kryptonite” as tracks
that have been slow
to garner high
scores on call-out
music testing, yet
his company contin-
ues to encourage its
client stations to
keep spinning. “We
spent a lot of time
on the phone with
our guys, and it was
not because we chatted with anyone
at a label or looked at record sales; we
just know our radio stations.”

“Consultants are an excuse for a
PD that doesn’t have the balls to say
they’re not adding a song,” jokes
McVay, who says his firm never does
group adds. “I never slam a song or
say you have to add it. We influence a
larger number of radio stations, that’s
true; and I can understand where all
the radio stations sound alike. But
that’s because a lot of us came from
the same school and are applying the
same strategies. A lot of us are safe
too. We don’t take chances on
unknown artists.”

One radio programmer, now work-
ing as an independent promoter,
points to a country consultant whose
hands-on style can be heard. “The
music on his stations tends to be uni-
form across all his [outlets],” he says.

DeMers says in some situations a
consultant and group programmer
have joined forces to continue to back
a single that is getting poor listener or
sales feedback. “There’s some sense
of making a hit in some of the groups,”
he says.

In some cases, programmers
across a group have worked together
to break a record. “When one compa-
ny controls almost 10% of stations in
the country, they will have some influ-
ence,” says Grey. “Prior to consolida-

DEMERS

tion, no one had the kind of control
that exists today over playlists, talent,
and on-air programming.”
Research companies are also
affected by the changes. Coleman
Research VP Warren Kurtzman says
his company has a lot more influence
over the business even though it now
competes with the
radio groups’ own
research arms.
“Consolidation
has been a great
development
because one of the
things it has
brought about is a
higher degree of
the way stations are
programmed from a strategic stand-

KURTZMAN

-point,” Kurtzman says. “Mom-and-

pop stations are now owned by big,
public companies that have the
resources to make investments and
expand their share of the ratings and
revenue pie.”

Coleman consults several different
groups, including CBS/Infinity,
Emmis, and Jefferson-Pilot Commu-
nications.

Universal Records VP of pop pro-
motions Charlie Foster thinks consul-
tants do have more power, yet he has
vet to see it used negatively. In fact,
he says, groupwide consultants and
programmers can make his life easier.

Columbia Records senior director
of product marketing Madelyn
Scarpulla thinks consultants have con-
siderably less influence because of the
recent consolidation and, in some
cases, the reluctance to use outsiders,
“thereby decreasing the consultants’
influence on day-to-day playlists or
adds. There are so many experienced
in-house programming guys that
there is no need for consultants.”

Foster supports Clear Channel’s
shift away from outside consultants.
“Program directors working at the
radio stations are more in touch than
a consultant that may work out of his
house, to the degree they’re right
there in the building hearing the jocks
say they’re getting tons of calls on a
record.”

He says group PDs are also given
more freedom to test or “spike” a
record to see if it can work in one mar-
ket, then expand it to others.

Dave Shakes, a top 40 consultant at
Alan Burns & Associates, also sees
that as a positive. “The closer you are
to the street, the better decisions you
make about what music to put on. A
good PD and music director who have
been trained by a good consultant are
going to make a better decision as to
what is taking off early than some-
body up in an ivory tower.”

While DeMers believes the impact
a consultant has on music and playlists
remains constant, he says consultants
are also gaining access to long-term
cluster strategy meetings, where they
help formulate a plan to maximize a
cluster’s dominance in a particular
market.

Zapoleon agrees. “We're always
involved in the process of helping
select music, but at the end of the
story it's always the PD’s decision to
what happens.”
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PROGR

2 Goncert Series Gome To TV;
Ghristian Videos See Increase

N EW MUSIC CONCERT
SERIES: Two new concert series
that will debut in October are
aiming to give artists more live-
musie exposure on TV.

First, satellite-T'V service Dir-
ecTV is launching the series “Mu-
sic In High Places,” which pre-
mieres Oct. 6. The series concept
is to film acoustic performances
from hit artists at some of the
more remote locations. Alanis
Morissette will be featured in the
premiere episode in a perfor-
mance filmed at the Navajo Na-
tion’s Canyon de Chelly National
Monument in Arizona. Lyle
Lovett, Chrissie Hynde of the
Pretenders, and Shawn Colvin
will be featured in upcoming

episodes.
Next is MuchMusiec
USA’s “MuchMusic

Front Row Concerts,”
which premieres Oct. 21
with a Hanson concert
from Chicago’s House of
Blues. The concert, to
be held Oct. 4, will be
tied in to a sweepstakes
in which the grand

prize winner will meet
the band, win a free
limo ride and dinner
before the concert, and
get free CDs. At press

TIHE
EVE

Web. Other Internet outlets the
study singled out for their exem-
plary Christian music video con-
tent are Christianhitsl.com,
Crosswalk.com, and GospelNet-
work.com.

AristoMedia also identified
four types of Christian musie
videos being played: contempo-
rary Christian, inspirational,
rock/alternative, and urban/
gospel. Many Christian music
video outlets play more than one
form of subcategories of Christ-
ian musie. According to Aristo-
Media, urban/gospel is the most
popular, with 87% of Christian
video outlets playing it, followed
by contemporary Christian
(82%), rock/alternative (70%),
and inspirational.

The study concludes
that programming op-
portunities for Chris-
tian music artists and
videos continue to go
up not only because of
technological advances
on TV and the Internet _
but because other secu-
lar outlets (such as
Disney Channel and
College Television Net-
work) are becoming
more open to showing
videos from Christian

time, a MuchMusic by Carla music acts.
spokeswoman said that Hay
upcoming featured THIS & THAT: West

artists in the series hadn’t been
confirmed yet, but that future
location sites for the series will be
in San Francisco, Boston, and Los
Angeles.

CHRISTIAN MUSIC VIDEO
TRENDS: Christian music video
outlets are on the rise, with the
Internet being the fastest growth
area for the genre, according to a
recent study by independent
video promotion company Aristo-
Media.

The Nashville-based Aristo-
Media is a leading independent
promoter and marketer of coun-
try and Christian musie.

Despite the loss of Z Music
(the Gaylord Entertainment-
owned contemporary Christian
channel that was shuttered ear-
lier this year), the number of out-
lets (national and local/regional)
has risen from approximately
120 last year to 138 this year,
says AristcMedia president Jeff
Walker.

He says of the increase, “Chris-
tian music is getting better and
more diverse, and people are dev-
eloping new ways to show these
videos.”

Among those ways is the emer-
gence of more Christian music
video outlets on the Internet.
AristoMedia cites Vidnet.com as
the leading source for streaming
Christian music videos on the

Haven, Conn.-based modern rock
show “The Swindle” has ended
production after four years on the
air.

Production company Gas, Food
& Lodging has promoted Tori
Horowitz from representative to
head of music video and has
named Jim Evans executive pro-
ducer.

LOCAL SHOW SPOTLIGHT:
This issue’s spotlight is on
Omaha, Neb.-based modern rock
show “Secondary Emission."”

TV affiliate: Cox Cable in
Omabha.

Time slot: 10 p.m. Mondays
through Thursdays.

Key staffers: Brandon Hen-
ery, producer; Dave Baker, host;
Todd Sanford, host.

Web site: discoveromaha.com/
partners/se/main.html

E-mail address: secondary
emission@cox.com.

Following are five videos from
the episode that aired the week
ending Sept. 2:

Bad Religion, “New America”
(Atlantic).

Rancid, “Ruby Soho” (Epi-
taph).

The Urge, “Too Much Stereo”
(Virgin).

Sum 41, “Makes No Differ-
ence” (Island).

MxPx, “Responsibility”
(A&M).

FOR WEEK ENDING AUGUST 29, 2000

Bilboard Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS” ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

-

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Toni Braxton, Just Be A Man About It
2 Common, The Light
3 R. Kelly, | Wish
4 Mystikal, Shake Ya Ass
§ Carl Thomas, Summer Rain
6 DMX, What You Want
7 Ruff Endz, No More
8 Jay-Z, Hey Papi
9 Big Tymers, #1 Stunna
10 Joe, Treat Her Like A Lady
11 De La Soul, Qoo
12 Boyz Il Men, Pass You By
13 Lil' Zane, Callin' Me
14 Yolanda Adams, Open My Heart
15 SIS?O Incomplete
16 Profyle, Liar
17 Changing Faces, That O1her Woman
18 C-Murder, Down For My N
19 Eminem, The Way | Am
20 Destiny's Child, Jumpin' Jumpin'
21 Mya, Case Of The Ex..
22 Stephen Simmonds, | Can't Do That
23 Shyne, Bad Boyz
24 Ideal, Whatever
25 Jagged Edge, Let's Get Married
26 Nelly, (Hot S**t) Country Grammar
27 Lil Bow Wow, Bounce With Me
28 Amil, | Got That
29 Beenie Man, Girls Dem Sugar
30 Janet, Doesn't Really Matter
31 Ja Rule, Between Me And You
32 Trina, Pull Over
33 Kelly Price, You Should've Told Me
34 Jill Scott, Gettin' In The Way
35 Mya Featuring Jay-Z, Best Of Me Part 2
36 Cam'ron, What Means The World To You
37 Tamia, Can't Go for That
38 Blaque, As If
39 Kandi, Don't Think I'm Not
40 Lucy Pearl, Don't Mess With My Man
41 Bebe, Coming Back Home
42 Next, Wifey
43 Absoulute, Is It Really Like That?
44 Samantha Mumba, Gotta Tell You
45 Channel Live, Wild Out 2K
46 Felecia, Thls Amt Livin’
47 E-40, Nan,
48 No Ques(lon I Dont Care
49 Big L, Holdin’ It Down

~=ell NEW ONS B

Jill Scott, Getting' In The Way
Three 6 Mafia, Tongue Ring
Ludacris, What's Your Fantasy
504 Boyz, Whodi

Mack 10, Tight To Def
Absoulute, Is It Really Like That?

CMT

COUMTEY MUBIC THLIVIBION-

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Keith Urban, Your Everything

2 Vince Gill, Feels Like Love

3 Lee Ann Womack | Hope You Dance

4 Darryl Worley, When You Need My Love

5 Billy Gilman, One Voice

6 Jo Dee Messina, That's The Way

7 Aaron Tippin, Kiss This

8 LeAnn Rimes, | Need You

9 Shedaisy, | Will...But
10 Rascal Flatts, Prayin’ For Daylight
11 Garth Brooks, When You Come Back To Me Agan
12 Lonestar, What About Now
13 Joe Diffie, It's Always Somethin’
14 Faith Hill With Tim McGraw, Let's Make Love
15 Travis Tritt, Best Of Intentions
16 Toby Kei(h. Country Comes To Town
17 Jolie & The Wanted, | Would*
18 Billy Ray Cyrus, You Won't Be Lonely Now*
19 Sara Evans, Born To Fly*
20 Kenny Chesney, | Lost It*
21 Lisa Angelle, A Woman Gets Lonely*
22 Ricochet, She's Gone*
23 Eric Heatherly, Swimming In Champagne*
24 Clay Davidson, | Can't Lie To Me*
25 Jamie O'Neal, There Is No Arizona*
26 Terri Clark, A Little Gasoline*
27 Sons Of The Desert, Everybody's Gotta Grow...*
28 Diamond Rio, Stuff
29 Faith Hill, The Way You Love Me
30 Phil Vassar, Just Another Day In Paradise
31 Chely Wright, She Went Out For Cigarettes
32 Eric Heatherly, Flowers On The wall
33 Ricky Van Shelton, Call Me Crazy*
34 Trisha Yearwood, Where Are You Now
35 The Kinleys, She Ain't The Girl For You
36 John Rich, | Pray For You
37 Collin Raye Wim Bobbie Eakes, Tired Of Loving...
38 Patty Loveless, That's The Kind Of Mood I'm In
39 Kenny Rogers, He Will, She Knows
40 Reba McEntire, I'll Be
41 Craig Morgan, Paradise
42 Daryle Singletary, | Knew | Loved You
43 Marty Raybon, Searching For The Missing Peace
44 Anita Cochran, You With Me
45 Loretta Lynn, Country In My Genes
46 Allison Moorer, Send Down An Angel
47 Trent Summar & The New Row Mob, New Money
48 Bill Engvall, Now That's Awesome
49 Yankee Grey, This Time Around
50 Chalee Tennison, Makin’ Up With You

* Indicates Hot Shots

—=gll NEW ONS B

Cledus T. Judd, My Cellmate Thinks I'm Sexy
Gary Allan, Right Where | Need To Be
Mark Wills, | Want To Know...

Tammy Cochran, So What

The Kentucky Headhunters, Too Much To Lose

IE

{

Continuous programming
1515 Broadway, NY, NY 10036

1 Eminem, The Way | Am
2 Nelly, (Hot S**t) Country Grammar
3 Papa Roach, Last Resort
4 Christina Aguilera, Come On Over Baby...
5 Incubus, Stellar
6 Britney Spears, Lucky
7 98 Degrees, Give Me Just One Night
8 P.O.D., Rock The Party (Off The Hook)
9 DMX, What You Want
10 2Gether, The Hardest Part Of Breaking Up...
11 Madonna, Music
12 Red Hot Chili Peppers, Californication
13 Janet, Doesn't Really Matter
14 Rage Against The Mach, Testify
15 Big Tymers, #1 Stunna
16 Pink, Most Girls
17 Foo Fighters, Next Year
18 SR-71, Right Now
19 Busta Rhymes, fire
20 Deftones, Change
21 Destiny's Child, Jumpin', Jumpin’
22 Disturbed, Stupify
23 Mya, Case Of The Ex...
24 Ruff Endz, No More
25 Moby, Porcelain
26 Third Eye Blind, Deep Inside Of You
27 Mystikal, Shake Ya Ass
28 Macy Gray, Why Didn't You Call Me
29 Common, The Light
30 De La SouI Oooh.
31 Jay-Z, Hey Papl
32 Creed, With Arms Wide Open
33 Eve 6, Promise
34 Baha Men Who Let The Dogs Out
35 Next, Wlfey
36 Korn, Somebody Someone
37 Saman(ha Mumba, Gotta Tell You
38 Eminem, The Real Slim Shady
39 Bon Jovl It's My Life
40 Puff Daddy & Faith Evans, {1l Be Missing You
41 Trina, Pull Over
42 3 Doors Down, Kryptonite
43 Nine Days, Absolutely (Story Of A Girl)
44 Everclear, Wonderful
45 BBMak, Back Here
46 Hanson, If Only
47 Madonna, Vogue
48 R.E.M., Everybody Hurts
49 Naughty By Nature, Hip Hop Hooray
50 Snoop Doggy Dogg, Murder Was The Case

** |Indicates MTV Exclusive

—~=gll NEW ONS B
None This Week

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Madonna, Music
2 Janet, Doesn't Really Matter
3 Faith Hill, The Way You Love Me
4 Matchbox Twenty, Bent
5 Sting, Desert Rose
6 Nine Days, Absolutely (Story Of A Girl)
7 Bon Jovi, It's My Life
8 The WaIIrowers Sleepwalker
9 Barenaked Ladies, Pinch Me
10 Vertical Horizon, You're A God
11 3 Doors Down, Kryptonite
12 Destiny's Child, Jumpin', Jumpin'
13 Dido, Here With Me
14 Creed, With Arms Wide Open
15 Toni Braxton, He Wasn't Man Enough
16 Red Hot Chili Peppers, Californication
17 Everclear, Wonderful
18 The Brian Setzer Orchestr, Gettin' In The Mood
19 B.B. King & Eric Clapton, Riding With The King
20 Creed, Higher
21 Foo Fighters, Next Year
22 Fastball, You're An Ocean
23 The Corrs, Breathless
24 Metallica, | Disappear
25 Santana, Smooth
26 Foo Fighters, Learn To Fly
27 Sugar Ray, Every Momin%
28 Christina Aguilera, Come On QOver Baby...
29 Nina Gordon, Tonight And The Rest Of My Life
30 Moby, Porcelain
31 Macy Gray, Why Didn't You Call Me
32 Third Eye Blind, Deep Inside Of You
33 Madonna, Ray Of Light
34 Lenny Kravitz, American Woman
35 Lenny Kravitz, Fly Away
36 Jennifer Lopez, Waiting For Tonight
37 Boyz Il Men, Pass You By
38 Madonna, Beautiful Stranger
39 Sisqo, Thong Song
40 Santana, Put Your Lights On
41 Toni Braxton, You're Makin' Me High
42 George Michael, Faith
43 Will Smith, Just The Two Of Us
44 Britney Spears, Lucky
45 Sinead 0'Connor, Nothing Compares 2 U
46 Tal Bachman, She's So High
47 Shania Twain, That Don't Impress Me Much
48 Jennifer Lopez, If You Had My Love
49 Steppenwolf, Born To Be Wild
50 Grateful Dead, One More Saturday Night

~—ell NEW ONS B

Lenny Kravitz, Again
U2, Beautiful Day

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING SEPTEMBER 16, 2000.

¥ M E

music network

Continuous programming
1221 Collins Ave
Miami Beach,FL 33139

BOXTOPS

Mya, Case Of The Ex...

3LW, No More (Baby I'ma Do Right)
Madonna, Music

Eminem, The way | Am

Trina, Pull Over

98 Degrees, Give Me Just One Night...
Wheatus, Teenage Dirtbag

Christina Aguilera, Come On Over Baby...
Lil Bow Wow, Bounce With Me
Disturbed, Stupify

Mystikal, Shake It Fast

Jagged Edge, Let's Get Married

Big Tymers, #1 Stunna

Aaron Carter, Aaron's Party (Come Get it)
Baha Men, Who Let The Dogs Out
Nelly, (Hot $**t) Country Grammar
Britney Spears, Lucky

Boyz Il Men, Pass You By

OPM, Heaven Is A Halfpipe (If | Die)
Blaque, As If

Wyclef Jean, It Doesn't Matter
Bloodhound Gang, Mope

DMX, What You Want

Pink, Most Girls

Samantha Mumba, Gotta Tell You
Profyle, Liar

NEW

3 Doors Down, Loser

504 Boyz, Whodi

Absolute, Is It Really Like That?
C-Murder, Down For My N's
Destiny's Child, Jumpin’, Jumpin'
Incubus, Steller

Jill Scott, Gettin' In The Way
matchbox twenty, If You're Gone
Mau Mau, Blak Iz Blak

Orgy, Fiction (Dreams In Digital}
RAM-Z, L et Me Be The One
Sparkle, It's A Fact

Q2

Continuous programming
1515 Broadway
New York,NY 10036

Robbie Williams, Rock DJ

Good Charlotte, Little Things

Papa Roach, Broken Home

Tahiti 80, Heartbeat

Dido, Here With Me

Lucy Pearl, Don't Mess With My Man

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

The Dream Watrriors, Breathe Or Die (NEW)
Fastball, You're An Ocean (NEW)

Sum 41, Makes No Difference (NEW)
matchbox twenty, If You're Gone (NEW)
Fuel, Hemorrhage (In My Hands) (NEW)
Pink, Most Girls (NEW)

Snow, Everybody Wants To Be Like You
Red Hot Chili Peppers, Californication
Our Lady Peace, Thief

Britney Spears, Lucky

Matthew Good Band, Strange Days
Everclear, Wonderful

Janet, Doesn't Really Matter

Creed, With Arms Wide Open
SoulDecision, Qoh Its Kinda Crazy
Destiny's Child, Jumpin', Jumpin’
Nelly, (Hot $**t} Country Grammar
Madonna, Music

Jessica Simpson, | Think I'm In Love With You
The Tragically Hip, My Music

v
WC TELLVISION ©

EUROPE

Continuous programming
Hawley Crescent
London NW18TT

Madonna, Music

Red Hot Chili Peppers, Californication
Limp Bizkit, Take A Look Around

Bon Jovi, Say It Isn't So

MoDJo, Lady (Here Me Tonight)

Craig David, Seven Days

Eminem, The Real Slim Shady
Sonique, It Feels So Good

Ronan Keating, Life Is A Rollercoaster
Robbie Williams, Rock DJ

Britney Spears, Lucky

Thomas Rusiak, Hiphopper

Janet, Doesn't Really Matter
Destiny’s Child, Jumpin’, Jumpin’
Christina Aguilera, | Turn To You
Darude, Sandstorm

Das Bo, Turtich Turlich

The Underdog Project, Summer Jam
Morcheeba, Rome Wasn't Built In A Day
B.O.N., Boys

" COLLEGE
L = TELEVISION
NETWORK
24 hours daily

32 E 57th Street
New York,NY 10022

Ben Harper And The Innocent Criminals, Steal My Kisses
Destiny's Child, Jumpin’, Jumpin'
Vertical Horizon, You're A God
SR-71, Right Now

Mya, Case Of The Ex...

OPM, Heaven Is A Halfpipe (If | Die)
Foo Fighters, Next Year

Lit, Over My Head

Wheatus, Teenage Dirtbag

Beck, Nicotine & Gravy

Moby, Porcelain

Changing Faces, That Other Woman

Elastica, Mad Dog
The Tragically Hip, My Music
8Stops7, Question Everything

Three hours weekly
216 W Ohio
Chicago,IL 60610

Good Charlotte, Little Things

H2o0, It Was A Good Day

(Hed) Planet Earth, Bartender
Wheatus, Teenage Dirtbag

Isle Of Q, Little Scene

Fuel, Hemorrhage (In My Hands)
Zebrahead, Playmate Of The Year
Queens Of The Stone Age, The Lost Art Of Keeping A Secret
Vast, Free

Kittie, Charlotte

Kottonmouth Kings, Peace Not Greed
Placebo, Every You Every Me
Goldfinger, 99 Red Balloons

Mest, What's The Dillio?

Shivaree, Goodnight Moon

RAGE

TV FOR U-NOT THEM ~38

1/2-hour weekly
46 Gifford St
Brockton,MA 02401

SR-71, Right Now

Fingers11, Drag You Down

Disturbed, Stupify

Eve 6, Promise

Queens Of The Stone Age, The Lost Art Of Keeping A Secret
Isle Of Q, Little Scene

Kenny Wayne Shepherd Band, Last Goodbye
Fuel, Hemorrhage (in My Hands)

Snake River Conspiracy, How Soon Is Now?
Wheatus, Teenage Dirtbag

The Dandy Warhols, Bohemian Like You
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opening-night party - the first of many networking
opportunifies
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provocative panels - top music video professionals
discuss the hottest topics In the industry.

artist performances - featuring established and
up-and-coming artist!

exhibits - visit displays of the latest music video
services and technology

musicC video tivia contest - wiinner receives two tickets
to the billboard music awards show In las vegas
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the revamped show honors the best in 10
genres: pop, hard rock, modern rock,

registration bag inserts r&b jazz & ac, country, rap/hip hop.

i |
; & SPONSOrship dance, and contemporary chrstian
and the newly added latin category.
’ SRRARES FOR THE IST TIME ...
By cebele rodnguez winners will be chosen by billboard readers.
646.654.4648 watch for the ballot in the
| crodnguez@billboard.com sept 30 1ssue of billboard!

contact iInformation

hOT9| michele jJacangelo carla hay
hilfon universal city & towers special events director music video editor
555 universal terrace parkway bbevents@billboard.com chay@bilboard.com
universal city, ca 91608 646.654.4660 ph 646.654.4730 ph
818.506.2500 646.654.4674 fx 646.654.4681 fx
conference room rate: $160 for info & updates

‘ room reservations must be made by: 10/17 www.b|l|boord.com/even’r3/mvc

to recelve discounted rate.
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m.., discount airfare on 03 $450 early-bird - receved by sept 20 o (3 $499 pre-regsstration - receved betwn sept 15-oct 27« 13 $550 full regstration - after oct 27 & walk up
]
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(charges not valid without signature)

canceliahons must be received In wrting. canceliations received before oct 20 are subject to a $150 adminsstrative fee. no refunds will be issued after oct 27
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RADIOHEAD WON'T PLAY BY RULES

(Continued from page 5)

conviction, its prominent standing with-
in its record company, and the huge
groundswell of support for- one of the
U.Ks few genuine international guitar-
based groups. But then, the “guitar-
based” description itself is under siege
on the remarkable “Kid A,” due Oct. 3
in the U.S. on Capitol and in Canada on
EMI. (In Japan, the album streets
Sept. 27 on Toshiba-EMT. It will be re-
leased in the rest of the world a day car-
lier on Parlophone/EMI.)

The highly adventurous record (see
track-by-track analysis, this page)
often distances Radiohead from its
recognizable electric and acoustic gui-
tar framework in favor of audacious
new sonic experimentation that is by
turns mesmerizing, disconcerting,
and exhilarating.

Capitol will service a promotional
CD of the track “Optimistic” to rock
radio Sept. 18 and will ship the entire
album (produced by the band with
longtime associate Nigel Godrich) to
radio a week later; but programmers
will be encouraged to take an old-
fashioned proactive stance in choos-
ing music from “Kid A.” In place of a
standard video, some 40 “video blips”
have been produced, featuring a
range of esoteric images and clips
from the album, but with little visual
evidence of the band itself.

“We’d rather not make a record
than make another record that
sounds like ‘OK Computer, ” says
guitarist Ed O’Brien. “We've done
that. What’s the point, unless
you're in it for the lifestyle? We've
done this record this way because
we want to carry on making a
record a year, and we haven’t been
in that position because the indus-
try doesn’t let you.”

Radiohead’s discomfort in deal-
ing with the byproduets of popular-
ity is nothing new. Speaking to Bill-
hoard in 1997, lead singer Thom Yorke
told this writer, “I never want to be in
the situation where because you are
who you are, people snarl at you, like
‘Oh, it’s that lot,” like suddenly when
people look at you in a different way. 1
don’t think I can handle that. Most of
the time I have panic attacks about
what will be the consequences of [mak-
ing| this [record] and what we will be
doing.”

It has been an open secret that the
recording of “Kid A” was often fraught
with creative infertility, and O’Brien’s
postings to the band’s Web site became
the focus of much industry attention.
Work began on the album in January
1999 in Paris, followed by an equally
unproductive period in Copenhagen
before the band moved into 4 Glouces-
tershire mansion in southwest Eng-
land in the spring. By August, O’Brien
was writing in his Web diary that
“nothing substantial” had resulted
from any of those sessions.

The band’s own studio, close to its
hometown of Oxford, was finally ready
for members to work in by September,
but progress was still slow. “We all
thought several times that we might not
see the other side of it,” says ’Brien.
The turning point came when it recon-
vened after last Christmas. “Before we
knew it, by the end of March, we had
22 or 23 songs finished.”

The band is already considering
the possible release in 2001 of some
or all of the 13 songs completed but
not used on “Kid A.” The idea cer-
tainly doesn’t faze Parlophone UK.

managing director Keith Wozeneroft.
“Come January,” he says, “we may
well be talking about another album.
I do see another record next year.”

Capitol senior VP of A&R Perry
Watts-Russell is similarly supportive.
“They’re widely considered to he one
of the best live bands in the world, but
they’re not going to tour in the States
for at least six months,” he says.
“They're widely acknowledged to have
made some of the best videos ever; and
they’re not going to make any videos.
They can churn out very radio-friend-
ly songs, but they’re choosing to go
down another path there.

“To me that’s all good news,”
Watts-Russell continues. “Does it
make our life more difficult? Yes, it
does, but it also challenges us to find
other ways of doing things. Every-
thing comes from the music.”

Radiohead played dates throughout
Europe this summer to work in new
songs and reintroduce itself to the
road. Anticipation for the album, thus
seeded, has grown with a series of
UK. and international playbacks of
“Kid A,” at which journalists were
invited to listen in a conducively serene
atmosphere on cordless headphones,
resulting in excited “early impression”
reviews everywhere from the New
Musical Express to allstar.com.

The band then started its Under a

Indian’s soundtrack to the Lars Von
Trier movie “Dancer In The Dark,”
in which Bjork stars. That album will
be released Sept. 18 in the U.K.

Meanwhile, the story of Radio-
head’s evolution up to and including
the “Kid A” sessions is documented in
“Exit Music: The Radiohead Story,”
a new band biography by Mac Ran-
dall, published Tuesday (12) in the
U.S. by Delta.

Also with serendipitous timing, an
extensive new survey of consumer and
media album tastes reveals Radiohead
reaching new levels of acclaim. Colin
Larkin’s “All-Time Top 1000 Albums,”
a poll of the favorite music of 200,000
music lovers in the U.K. and beyond,
published Sept. 7in Britain by Virgin,
shows that the band is now challeng-
ing the traditional supremacy of the
Beatles themselves.

“Revolver” holds at No. 1 on the
survey, but Radichead’s “The Bends”
climbs to No. 2 (it was No. 10 in the
most recent edition, from 1998), while
“OK Computer” moves 21-4, braced
by “Sgt. Pepper’s Lonely Hearts Club
Band” and “The Beatles” (popularly
known as “The White Album”).

Those ratings were greeted with
some surprise in the U.K. media, but
the band’s work has always made a
powerful connection with its audi-
ence, even if the effects were some-
times not immediately obvious. In

O’BRIEN YORKE

Big Top tour Sept. 2 in Newport,
Wales, transporting its own 10,000-
capacity tent from town to town.
After dates in Holland, Denmark,
Belgium, and France, it will play
three sold-out London shows Sept. 23-
25 at Vietoria Park, with an extensive
British itinerary thereafter.

Retailers contacted by Billboard
had yet to hear the album but ac-
knowledged the keen anticipation.
Chris Roberts, a buyer for Welsh
indie retailer Cob Records in Bangor,
says, “Radiohead always go really
well around here; I think it will fly
out. We just had people in usking
about it two or three minutes ago.
Expectations are pretty high.”

Alex Huskisson, mail-order man-
ager for independent retail and mail-
order store Badlands in Cheltenham,
Gloucestershire, says, “I think [in-
terest in it] is going to take off soon.
1t'll be interesting to see how it sells,
with the fact that they aren’t pro-
moting it in the usual way.”

Wozencroft, who was instrumental
in signing the band during his A&R
days at Parlophone, sympathizes with
its motives entirely.

“The more I go along the roots of
the project, the more [of the] music I
listen to, I totally understand the
vision the band had,” he says. “I don’t
see [the album] as anything other
than commereial. The music and visu-
als work perfectly together.”

Just ahead of “Kid A,” Yorke will
be heard dueting with Bjork on “I've
Seen It All Before,” from One Little

1997, Yorke recalled for Billboard
that two years earlier “The
Bends” only charted in the U.K.
at No. 6 in the same week that
Elastica’s self-titled debut
entered at No. 1.

“We were on tour and just
thought, ‘Whatever.’ Then, a year
after that, I'd go into a club, and
some drunk bloke would come up
to me and grab me and shake me
and say, ‘This album changed my
life,” ” he said.

With daytime pop radio airplay in
the U.K. unlikely to materialize on
“Kid A,” Parlophone and Courtyard
are focusing early radio exposure at
the BBC’s national top 40 station
Radio 1. On Sept. 18, presenter Steve
Lamaceq’s “Evening Session” show
will premiere the album in a special
show from Paris, also featuring inter-
views with the band.

“Radio 1 and its listeners have had a
very rewarding relationship with
Radiohead over their three studio
albums,” says Alex Jones-Donelly, edi-
tor of Radio 1 musie policy. “We're excit-
ed to be premiering the new album.” Of
its musical direction, Jones-Donelly
says, “What strikes me on a first listen
is that it’s certainly a challenging but
exciting body of work, with new tex-
tures and a strong sense of flow.”

Chris Hufford, who co-manages
Radiohead with Bryce Edge for
Courtyard Management, adds that
there are plans for a Radio 1 live
broadeast of the band’s Oct. 2 U.K.
show in Warrington, Cheshire, in
northwest England.

Meanwhile, Capitol will bring key
U.S. radio programmers over to Lon-
don for the group’s Sept. 23 Victoria
Park concert date. A possible video
project may result from new tour
footage being shot by Grant Gee, the
director of the Radiohead tour film
“Meeting People Is Easy.”

“We're going to push for exposure
in every way possible and be true to
the record,” says Capitol president

Roy Lott. “In this day and age, when
you keep reading about consumers
being upset that the rest of a record
doesn’t sound like the song on the
radio, in this case we've got an album
that really stands up as an album.”
Radiohead is planning one U.S.
show next month and is also booked
to perform Oct. 14 on NBC’s “Satur-
day Night Live.” Clips from the al-
bum, plus video images, are already

appearing at Capitol’s hollywood
andvine.com site, and artwork can be
viewed at the band’s site, radio-
head.com.

On Sept. 5, approximately 200 jour-
nalists and 400 lucky fans—some of
whom had waited overnight in a line
that spanned a city block—filled the
Sony IMAX theater in New York’s
Lincoln Square for the first North

(Continued on page 98)
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Following is a track listing for
“Kid A

* “Everything In Its Right Place.”
A fascinating, dreamy synthesizer
collage overlaid with Thom Yorke’s
familiar displaced lead vocals pro-
cessed back on themselves. “It’s kind
of a statement of intent,” says gui-
tarist Ed O’Brien. “People who
thought we were a gui-
tar band, you're going
to have to rethink that.”

* “Kid A.” Named
after a computer pro-
gram of children’s voic-
es. Ostensibly simple
initially, but with an
even more synthetic
voice box lead by Yorke
and punchy percussion, leading into
panoramic synth washes. Even some
devoted fans will not deduce the
band’s identity from this evidence.

* “The National Anthem.” Under-
pinned by Colin Greenwood’s fuzz
bass and Phil Selway’s muscular
drums, building into an extraordinary
avant~garde conflagration of horns.

* “How To Disappear Completely.”
Pining, acoustic-led ballad with horn
detail and swaying, forlorn strings.
The first glimpse of Radiohead as it
has been known up to now.

* “Treefingers.” Long, ambient,
and almost trance-inducing instru-
mental oasis.

* “Optimistic.” The song most
likely to attract airplay among inde-
pendent-spirited programmers, and

Voices Garry: Radiohead’s New Set
‘Kid A’ Expands Its Musical Identity

the track Capitol will service first to
U.S. radio. The most riffy and melod-
ically adhesive cut on the record, but
still unlike anything else on the air-
waves. Certain to be a live favorite.

* “In Limbo.” Featuring an intri-
cate Johnny Greenwood guitar motif,
with Yorke pleading, “I’m lost at
sea.”” “Guitars were initially thrown
out the window,” says
O’ Brien, “but then we
rediscovered the joys of
playing them again.”

. “Idioteque.”
“Probably the most
‘out there’ track,”
muses O’Brien. Yorke
sings about “women
and children first” to
a barren, near-disco beat. “[Radio-
head co-manager] Bryce [Edge]is a
real song man,” O’Brien adds, “and
the first time he heard it, he just
couldn’t get it. Within a week of
playing the record, that was his
favorite track.”

* “Morning Bell.” Typically unset-
tling, structured around Selway’s
five/four backbeat.

* “Motion Picture Soundtrack.”
Even expecting the unexpected from
Radiohead,'Kid A” surprises with the
conclusion’s elements of organ, choir,
harp, and celestial voices.

“The album’s quite schizophrenic
in parts,” says O’Brien. “We haven't
got all the answers, but that’s part-
ly because we don’t want all the
answers.”

Yorke at ‘Under A Big Top' tour soundcheck.
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EU MAY SLOW MUSIC DEALS

(Continued from page 5)

Canal Plus—may not clear antitrust
hurdles as quickly, or as cleanly, as
originally anticipated.

That concern is especially sharp
when it comes to the joining of Time
Warner and EMI—the transaction
perhaps most in doubt in the eyes of
the financial community. Analysts,
while still cautiously optimistic about
the transaction going through, are
bracing for anything from a sale of
one of the Warner/EMI publishing
businesses to an outright collapse of
the deal.

But those concerns aren’t originat-
ing in the U.S. Observers of the situ-
ation say resistance to the deal
doesn’t seem strong among American
antitrust officials, at least thus far.
That’s in part because it’s being over-
shadowed by the AOL/Time Warner
merger and the issue of “open access”
for competing content on cable and
Internet pipelines—a debate (see
story, this page) that indirectly
includes music.

Instead, the fate of the combination
appears to lie in the hands of Euro-
pean antitrust regulators, who, unlike
their American counterparts, are
viewing it as part and parcel of the
larger union of America Online and
Warner Music’s parent company,
Time Warner.

Michael Nathanson, an analyst
with Sanford C. Bernstein who cov-
ers EMI, concedes that he is “wor-
ried” about the deal getting done and
gives it “60/40” odds of receiving
approval from the European Union
(EU).

“I'm saying there is more upside
here than not,” he says. “{But] that’s
not the odds you want to be laying
down in a merger. It's a hard one to
call.”

According to Nathanson, the deal
faces three primary challenges over-
seas: the shrinking of the number of
major labels from five to four and
their control over oligopoly pricing,
the potential dominance of a com-
bined Warner/EMI publishing busi-
ness, and the massive scope and
power of a combined America Online,
Time Warner, and EMI in the digital
world.

Nathanson sees the first two con-
cerns as issues that the EU can be
swayed on: Takers exist for one of the
valuable publishing assets, and oli-
gopoly price controls may be a thing
of the past in the age of digital distri-
bution and increased discounting of
musie at retail. However, the future
impact of all the assets in question
consolidated under the AOL umbrel-
la—which relates to business models
that don’t yet exist—is a tougher
issue. “The concern is that in the new
world they are going to have infinite
control over the next generation of
technology,” he says.

Kathy Styponias, an analyst with
Prudential Securities who tracks
Time Warner, says that while she too
is concerned about the fate of Warn-
er/EMI in the face of all the noise
being made by the EU, the companies
continue to display confidence that
the deal will go through.

That said, expressions of company
confidence are no guarantee of a
deal’s success, as evidenced by the
assurances that surrounded the
failed merger of CDnow and Colum-
bia House. But Styponias maintains
that what regulators decide to do

with Warner/EMI largely depends
on how convincingly the companies
can sell their arguments about the
impact of the deal on publishing and/
or online.

“They [Warner/EMI] need to
expand how the landscape is being
defined and who the competitors are.
Time Warner thinks it’s being defined
too narrowly,” she says.

But Wall Street doesn’t seem over-
ly concerned even if a worst-case sce-
nario plays out and the deal doesn’t
happen. In fact, Styponias says that
if the music merger fails, it still
doesn’t seem likely to affect her rec-
ommendation of investing in Time
Warner.

“The EMI/Time Warner deal
makes a lot of sense, and I think it’s a
great deal from Warner’s perspec-
tive,” she says. “But if it doesn’t get
done, does that diminish Time Warn-
er’s prospects in the music space? My
sense right now is, ‘No.””

More important, in the U.8. ana-
lysts say there are bigger regulatory
and financial concerns than Warn-
er/EMI—namely, the fate of the
AOL/Time Warner combination.

On Wall Street, shares in Time
Warner and AOL recently fell on
word that the Federal Trade Com-
mission might place conditions on
approval of the deal with respect to
open-access issues. Time Warner
stock fell $2.50 Sept. 5 and another 28
cents Sept. 6, to $82.50, on the news.
AQOL shares, down 19 cents Sept. 5,
fell $1.63 Sept. 6, to $55.75.

But analysts continue to endorse
the likelihood of the merger and its
upside, even in the face of regulatory
requirements.

“We believe the deal will be
approved on a basis that will not in
any way impair the company’s ability
to achieve its financial targets,” said
Bane of America Securities analyst
Stewart Halpern in a recent note to
investors.

Styponias says that potential con-
ditions imposed on the merger
shouldn’t come as any great surprise
to anyone. What's more, she argues,
fears that the qualifiers the govern-
ment may place on the deal will be s0
great that they will sink the transac-
tion are overblown at this point.

Halpern is still calling for AOL/

Time Warner regulatory reviews to
be completed, both here and in
Europe, by the end of October.

Meanwhile, EU antitrust regula-
tors have set a reported date of Oct.
2 for issuing a first-phase decision
on the proposed merger of Vivendi
SA, Seagram Co., and Canal Plus
SA. At that point, the European
Commission will elect to either clear
the deal or review it over a four-
month period.

But analysts say the companies’
previously stated goal of completing
the deal by December may be overly
ambitious at this point. The European
approval process has been slowed due
to initial filings by the companies that
regulators deemed incomplete. And

while the transaction has already
passed U.S. antitrust hurdles and
received an OK from the Canadian
Competition Bureau, regulatory
approvals in Canada remain pending
before government agencies Industry
Canada and the Department of Cana-
dian Heritage.

Seagram shares were downgrad-
ed at the end of the week ending
Sept. 2 by analysts at Bear Stearns
and TD Securities, which cited
modest growth potential for the
stock in connection with the Viven-
di merger.

“We believe Seagram is no longer
trading on its fundamentals, and the
spreads between the current share
price and the implied acquisition/

arbitrage prices has narrowed,” said
Bear Stearns analyst Ray Katz in a
note to investors.

But analysts say that with respect
to Vivendi/Seagram, which enjoys the
luxury of not having to sell the Uni-
versal/PolyGram music merger like
AOL Time Warner does with Warn-
er/EMI, the question is more likely
about when the deal will be complet-
ed, rather than if.

That ultimately could also aid AOL/
Time Warner and Warner/EMI, in-
dustry watchers note.

“These deals [Vivendi/Seagram
and AOL/Time Warner/EMI] should
go together,” predicted one analyst.
“Both will go through, or nothing will
go through.”

HEARINGS REVEAL CONCERNS

(Continued from page 5)

leaks of confidential European Com-
mission (EC) documents suggesting
that the commission was not inclined
to approve the Warner EMI Music
union and that it had serious doubts
about the wisdom of green-lighting
the larger Time Warner/AOL merg-
er.
As aresult, media analysts, indus-
try commentators, and even employ-
ees of the two music companies had
begun to entertain the possibility
that the world’s five major music
companies might not, after all,
become four.

The corporate officers of Time
Warner and EMI spent approxi-
mately seven hours working to con-
vince European regulators that the
proposed merger of their music divi-
sions would not “significantly im-
pede” competition in the European
Union.

Then, they had to listen for anoth-
er four hours as opponents of the
deal, including representatives of
Universal Music and the Walt Disney
Co., gave their opinions to the regu-
lators.

Present at the Brussels hearings
were Time Warner president
Richard Parsons, Warner Music
Group chairman Roger Ames, EMI
Group chairman Erice Nicoli, and
EMI Recorded Music CEO Ken
Berry, among others. According to

one attendee, they presented a point-
by-point rebuttal of EC concerns,
which were documented in the 44-
page “statement of objectiong” relat-
ing to Case No. COMP/M.1852-Time
Warner/EMI. The executives “ro-
bustly presented the commission
with a set of arguments,” said the
witness. “They talked about the mer-
its of the case and made sure every-
thing was fully understood.”

In its preliminary findings, the
EC’s merger task force had said the
creation of Warner EMI Music “is
incompatible with the common mar-
ket and the functioning of the EEA
[European Economic Area] agree-
ment.” The antitrust team contend-
ed that the merger would create “a
collective dominant position in the
market for recorded music and a sin-
gle dominant position in the markets
for: mechanical, performance, and
synchronization rights throughout
the EEA; the licensing of music
rights for online delivery; online
music; and music software.”

After the first day’s hearing, an
EMI spokeswoman said, “We believe
we have addressed comprehensively
each and every one of the points
raised by the commission and the
concerns raised by our competitors
and third parties. This will now be
considered by the merger task
force.” She added, “We have pre-

‘Merger Approval Hinges On Open High-Speed Lines

| BY BILL HOLLAND

[ WASHINGTON, [LC.—Regulators
ut the Federpal Trade Comimission
(P TCY are prepared to hlock the
merper of America Online Lne,
LAY and Time Warner 1ne, unless
tho companies agvee Lo keep open
their high-speed cable lines to com-
poting entertainment and online
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| mise that satisfies the FTC, con-
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ment between top executives of the
companice written Lhis spring
pledging open aceess, FTC attor-
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Time Warner TV and Internet con-
tent and programming.
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of 1.5, consumer groups and media
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Federal Communications Commis-
gion, which is also reviewing the
merger, arpuing that the proposed
merger should be rejected as ineon-
sigtent with the publie interest
unleas the merged compuny is re-
contigured Lo be more eompetitive.
In the filing, Consumers Union,
the Consumer Federation of Ameart-

ra, the Media Aecess Project, and the
Clonter for Media Education charged |
that the merged glant would lessen |
the number of media voices available,
restrict open Internet aceces, and
prevent comsumers from getting cun-
tent {Billhoard, May G

Seott Miller, a spokesman for
Time Warner, said Sept. 5 that
“A0L and Time Warner arc fully
comtnitted to open aceess, and no
ane has done more to advanee Lhat
cause, from our memo of under-
standing on access to the recent
landmark deal between Time War-
ner and [ Tnternet service provider|
Juno," Miller says that ongoing eon-
voraations with the apencies "are
provesding well and have been con-
structive, We are on track to close
in the fall”

sented undertakings to the commis-
sion, and we now await a response
from officials.”

The two companies’ senior officers
were scheduled for a return rendez-
vous with EC regulators on Sept. 7,
with the latter part of the day ex-
pected to focus on the Time Warn-
er/AOL deal (Case No. COMP/
M.1845). For the EC, those present
included merger task force director
Gotz Drauz. Those in the hearing
room numbered dozens, given that all
of the interested parties—for or
against—were accompanied by legal
advisors.

Discussing the Sept. 6 hearing
afterward with Billboard, attendees
said it was apparent that Time Warn-
er and EMI were not ready to enter-
tain or signal concessions, such as
asset divestment, to show good will
to the commission. On a key point
regarding the future of their rela-
tionship with European authors and
collecting societies, however, EMI
and Warner officials declared that
their publishing arms would not
withdraw from such societies for a
period of five years after the merger
approval.

Opponents of Warner EMI Music’s
creation and other interested parties
had about half an hour each Sept. 6
to present their case. They included
European independent labels’ orga-
nization Impala, French independent
labels’ group UPFI, Germany’s edel
music, the European Broadcasting
Union, Universal Music Group, the
Swedish Society of Popular Music
Composers, and the Walt Disney Co.

Universal, represented by Univer-
sal Music International general coun-
sel Richard Constant and Universal
Music Publishing senior VP Crispin
Evans, spoke about the effects of the
merger on the publishing sector,
while the Disney representative
warned about the impact on syn-
chronization rights. A representative
of Bertelsmann was present at the
hearings but only as an observer.

It was over publishing that the
EC’s initial statement of objections
pulled the fewest punches. It noted
that EMI Music Publishing and
Warner/Chappell Music together
have about 2 million copyrights out of
an estimated total of 6 million world-
wide. “The new entity will be three
times bigger than its closest com-
petitor in the category of Anglo-

(Continued on next page)
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(Continued from preceding page)

American repertoire. Such level of
control by the new entity would allow
it to act as a ‘one-stop shop’ for users,
especially large-scale international
users, bypassing thereby the current
collective licensing arrangements for
mechanieal and/or performing rights,
which would in turn give the new enti-
ty hitherto unprecedented market
power over the terms of access to its
‘international’ repertoire unmatched
by any of the other major publishers.”

On the control of musical works,
the commission says, Warner EM1
Musice would have “by far the largest
back catalog of all music publishers
in the EEA, almost three times that
of its next competitor, and more than
that of all the major publishers put
together.”

Drawing on data from third par-
ties, the EC says Warner EMI Mu-
sic’s financial strength “will enable it
to increase rivals’ costs.”

The commission concludes that the
proposed merger would give Warner
EMI “overall market shares in the
region of 30%-40% . . . These market
shares underestimate the real power
of the parties due to the position of
the parties in international reper-
toire, the breadth and quality of their
catalog, their financial strength, and
the fragmented supply structure.” It
adds, “The proposed merger would
in itself polarize the existing market
structure . . . to such an extent that
it would become extremely difficult
for any of the existing players on the
market to exert any meaningful com-
petitive counterweight to the merged
undertaking.”

That view is in sharp contrast to
the companies’ own figures. Roger
Faxon, the EMI Music Publishing
executive VP in charge of the com-
pany’s regulatory matters during the
merger procedures, is on the record
as claiming the combined market
share would amount to “less than
15%” (Billboard, June 24). Faxon
based this figure on data from all the
collecting societies in Europe that
provided details of their total rev-
enues over a period of three years.

Similarly, the combined recorded-
music market share would be less
than 30%, said Faxon in June. He
admitted that there are countries
where the joint venture would have a
strong footing, “but across the board
the figure would be 28% [market
share] throughout Europe.”

The pledge by EMI and Warner
executives to remain affiliated with
Europe’s performance right societies
appears to address a specific point
made in the EC documentation. Not-
ing that “there are no legal barriers
for publishers to withdraw certain
categories of rights from the collect-
ing societies,” the EC says, “once the
dominant publisher has abandoned
the collecting society, it will have the
ability to exercise market power vis-
a-vis its customers.”

One crucial belief noted by the pro-
consumer commission is that “prices
to end-user of music will increase.
Due to the dominant positions being
created in the EEA markets for
music publishing rights, the new enti-
ty will have the power to unilaterally
increase prices to the users of these
music publishing rights, and conse-
quently prices to the final consumer
will go up.”

Delving into the field of retail dis-

counts, the commission reveals that
“Warner [price published to dealer
(PPD)] prices were below those of
EMI and that those of BMG, Sony,
and Universal fluctuated around EMI
prices.” It continues, “It is likely that,
in a first step, the parties [EMI and
Warner] will unilaterally increase the
Warner PPD’s prices up to the EMI
prices.” And the document adds,
“EMI/Time Warner will be able to
raise prices without losing significant
market shares to the other majors.”
Taking this concept one step fur-
ther, the report says, “The price in-
crease would not necessarily have to
be implemented through an increase

of the PPD but could be implemented
through a reduction of the discounts
given by the parties to retailers. The
commission’s market investigation
has revealed that this is a likely
development because the new entity
will have a eatalog of such breadth
and strength that it will not be pos-
sible for retailers to refuse re-
ductions in discounts.”

In its separate but concurrent
deliberations on the AOL/Time
Warner deal, the commission regula-
tors added the market share of Ber-
telsmann, which is linked to AOL in
Europe, to those of Time Warner in
the markets for performance and

mechanical rights to measure the
market power that the new combined
venture would enjoy. “The new enti-
ty will be the dominant supplier of
music over the Internet because of its
control, through Time Warner, EMI,
and Bertelsmann, of almost half of all
the music publishing rights for digi-
tal delivery, including the most
sought after Anglo-American reper-
toire, over the Internet.”

Again highlighting AOL’s rela-
tionship with Bertelsmann, the com-
mission hints at its strong opposition
to the proposed merger between
AOL and Time Warner by stating,
“Both with or without EMI, the new

entity will control the dominant play-
er software and could charge supra-
competitive prices for it.”

EC competition regulators have
told merger opponents and others
that the deadline for last objections or
comments, in writing, is Monday (11).
Brussels officials have until Oct. 18 to
deliver their ruling on Warner EMI
Music and until Oct. 24 for the larger
AOL/Time Warner transaction.

But a source participating in the
latest hearings told Billboard that the
commission seems to want to pro-
ceed quickly. “It looks like by early
October, there should be a decision,”
he said.

WORK-FOR-HIRE ROLLBACK PROCEEDS

(Continued from page 5)

Recording Industry Assn. of Ameri-
ca (RIAA), had changed the copyright
law to make sound recordings a new
category of “work for hire,” thereby
removing a right previously guaran-
teed under the Copyright Act that
allowed artists to reclaim rights to
their licensed recordings. Lawmak-
ers say they believe the new bill—
which would return the law to its sta-
tus prior to the sudden, undebated
change last November, as well as pre-
serve artists’ authorship rights—will
win quick approval on the House floor
this month.

One reason to expect swift
progress, say informed congression-
al sources, is that bipartisan spon-
sorship of the House measure, H.R.
5107, by the Republican chairmen
and ranking Democrat members of
both the Subcommittee on Courts
and Intellectual Property and the
Judiciary Committee greatly en-
hances the chances for House passage
of the bill. And so does a negotiated
settlement approved by both the
artists’ community and the RIAA,
they say.

“This ought to be a win-win. I'd be
amazed if anybody voted against it,”
Rep. Howard Coble, R-N.C., chair-
man of the Subcommittee on Courts
and Intellectual Property and a co-
sponsor of the legislation, told Bill-
board. Co-sponsor Howard Berman,
D-Calif,, the ranking Democrat on the
subcommittee, says he believes that
the sooner the law is changed, the bet-
ter. “I believe passage of this bill is
vital to accomplish our goal, which is
to return the law on the eligibility of
sound records to its status quo ante,”
he says. “We want to make sure—in
this Congress—that whatever rights
may have been previously held by
sound recording authors are restored
in a way that doesn’t unfairly impair
the rights of others.”

Artist Sheryl Crow, who testified
in behalf of artists at a May 25 House
hearing airing artists’ grievances and
is co-founder along with Don Henley
of the Artists’ Coalition, says, “It
shows that at the end of the day the
system does work if people will just
stay diligent and keep plugging and
not throw in the towel. I think that
made a huge difference.”

The Nov. 25, 1999, law, artists and
many copyright experts claim, effec-
tively took away the reversion right
given to artists to reclaim their
sound-recording copyright ownership
in the future. Congress, when it
revised the 1909 Copyright Act in

1976, specifically granted authors the
right to reclaim creative works after
a period of 35 years because artists
traditionally lack clout in contract
negotiations.

If Congress approves the rollback
bill, the first artists to qualify for the
reversion right could announce their
decision to claim ownership in 2003
and begin negotiations with the
record companies in 2013.

The new bill’s other initial co-spon-
sors are Judiciary Committee chair-
man Henry Hyde, R-Ill., and John
Conyers, D-Mich., the ranking Demo-
crat on the committee.

Coble offered his thanks to co-spon-
sor Berman and the subcommittee
staff and also to chairman Hyde, the
major gatekeeper of any copyright-re-
lated legislation. “Henry Hyde gave us
awide berth on this and said, ‘You guys
g0 with it, and whatever you come up
with, I'll go along withit,” ” says Coble.
“It made our jobs
easy7’

Coble reiterates
that, for his part,
the artists’ loss of
rights as a result of
the changes in the
new law “were
unintended. It was
my belief that all
we were doing was
codifying accepted practice.”

He adds, “Applying 20-20 hindsight
in retrospect, it probably would have
been better to be more deliberate.”

Says Margaret Cone, who repre-
sents the Artists’ Coalition in Wash-
ington, “From the beginning, when
we approached chairman Coble in
November, he agreed to the hearing,
and throughout the process, he’s kept
an open and fair mind.”

“We are pleased that chairman
Coble and congressman Berman have
introduced legislation that resolves
this issue,” says RIAA spokesman
Doug Curry. “We look forward to
working with artists to see it enacted
this year.”

Marybeth Peters, the U.S. govern-
ment’s register of copyrights, says,
“From our perspective, the change
was 4 substantive change in the law.
And from the debate, it was clear that
much more study was needed on this
issue. So legislation to return the law
to its status quo, we think, is a very
positive step.”

The introduction of the House bill
is also significant because it reflects
the fruit of the first-time organizing
and lobbying efforts of the recording

COBLE

artists’ community, who now join the
long list of other music industry par-
ticipants and music users who have
come to Capitol Hill for decades to
secure legislation that specifically
affects their rights.

Crow thinks there’s more educa-
tion that has to be done within the
artists’ community. “I still think there
are a lot of people who still don’t
understand this issue of copyright,”
she says. “ ‘Copyright'—it seems so
far away—but it’s something I believe
our Constitution is founded on: fair-
ness and reaping the rewards of your
own hard work. It's what America to
me is about.

“And so when we face this Napster
stuff and determining whether peo-
ple feel like they should pay for music
or not have to pay for it, I'm hoping
that the fact we’ve gone through this
struggle will give us some momentum
and hopefully pull people together
and show that just
being present and
showing up makes
a big difference,”
Crow says.

After the May
hearing, a newly
organized coalition
of artists, man-
agers, copyright
experts, and estab-
lished groups—such as unions, per-
forming right societies, and the Nation-
al Academy of Recording Arts and
Sciences—banded together and were
able to forge rollback language with
the RIAA, with a little push by Coble
and Berman (Billboard, Aug. 19).

Because of the two parties’ agree-
ment on the language and the bipar-
tisan sponsorship, the bill is expected
to be approved by the House Judicia-
ry Committee later this month and to
be sent to the House floor and placed
on the suspension rules calendar,
which limits debate and requires a
two-thirds vote.

Despite the history-making devel-
opment, artists aren’t home free yet,
veteran Capitol Hill observers say.
The measure must next be approved
by the Senate as well—and quickly,
because Congress in this election year
adjourns in the middle of October.

There is cautious optimism that the
bill will be approved by Senate Judi-
ciary Committee chairman Orrin
Hatch, R-Utah. Sources say he and
his staff are sympathetic to the roll-
back legislation and may push for
quick passage on the Senate floor.

Furthermore, even if the law is

BERMAN

turned back, the question of whether
some or all sound recordings can qual-
ify or “fit” the pre-existing categories
of works for hire still remains, specif-
ically in the categories of compilations
or contributions to a collective work,
and has yet to be definitively decided
by a court—or Congress.

In their remarks in the June 7 Con-
gressional Record accompanying the
introduction of the bill, both Coble and
Berman say that in a future session,
Congress should take up and decide
in a deliberate manner the still
ambiguous issue.

“It is my opinion that we should
immediately undo Section 1000(a)(9)
S0 as to prevent any prejudice to the
legal arguments of authors of sound
recordings,” wrote Berman. “Then a
future Congress, after more exten-
sive deliberation and careful consid-
eration, could decide whether this
legal debate should be resolved
through legislation.”

A court could also decide. The pos-
sibility of such a determination exists
if the judge in the ongoing Universal
Music Group (UMG) copyright
infringement suit against MP3.com
decides to weigh in on an MP3.com
contention that UMG may not own its
recordings because the company has
fraudulently claimed them as works
for hire both in contracts and in Copy-
right Office registrations.

The arguments, which UMG attor-
neys term a “smokescreen maneu-
ver,” are being put forward by
MP3.com in order to sway a judge’s
decision on whether the online com-
pany is guilty of willful infringement
and, if so, what the costs might be per
infringement.

Whether or not the judge consid-
ers the charge frivolous, it is clear
that the issue of whether a recording
is a work for hire—or a work owned
by a creator and assigned to a com-
pany for a period of time—is sudden-
ly on the front burner in controver-
sies going beyond artists’ fights to
have the recent amendment to the
copyright law repealed.

UMG is awaiting approval of a
merger with the French company
Vivendi. A financial profile that
includes a statement of ownership of
its sound recording copyrights in
perpetuity could only enhance such a
deal, and any change in that pre-
sumption could have possible rever-
berant consequences.

The once obscure work-for-hire
provision of the Copyright Act is
obscure no longer.

BILLBOARD SEPTEMBER 16, 2000

www.billboard.com

www americanradiohistorv com

89


www.americanradiohistory.com

cyIinders——785—455—albums—8—tracks—cassettes—cds——downloading,—broadbandJF

B I I B T P
GoTDeER b

Tt 1 TERAATIOMAL MAWIWERKLY OF MERIC. V1DL0_AND NGMR UK ERTAINKL]

Blotal ats are  AAIYSLS Wemh Pros, Gons =E=omm=
Ratla st iail O Big-Ticket Weh neals g e

Y AR SOLmONS
VIS i ke | WY AmiAN GARITY v Crmss mOmmrs

ifpr S5 S me @ T R

1¥D futio In :""ff"."','_' SEETTEET i v ayers
Hnmmg Hmern —_— e Carry 01 Profis?
e, Dnline Yax's impact Debated | =v=miono

m...q' i €l Fisve Gaves Wesght Awany Prrssdcslin Condebtes | . s .‘?’
s - Sive yusa ot

| always at the intersection of musicand new media |
| |

Covering new media is an organic process at Billboard.

Weekly news includes:

s In-depth reports on business deals and alliances and their implications

* The latest in technological innovation

* The most in-depth coverage of online retailing

¢ Updates on fulfillment, promotion, and publishing rights

* ‘Sites + Sounds’ weekly feature - the most current inside music & new media information
* ‘Sites + Sounds’ Quarterlies - an expanded section published 4 times a year

* Weekly charts including top Internet sales and online store traffic

Billboard informs Music about New Media and New Media about Music.
You need to know. You need Billboard!

To subscribe, call: 646-654-5878  jjamin@bpicomm.com * www.billboard.com

www americanradiohistorv com


www.americanradiohistory.com

WEB FIRMS WARNED IN MP3.COM RULING

(Continued from page 5)

take away from the judgment—
which assessed MP3.com $25,000
for each Universal CD it is found to
have “wilfully infringed,” or as
much as $250 million (Billboard-
Bulletin, Sept. 7)—is likely to be in
large part a matter of individual
perspectives and business interests,
with record labels, online competi-
tors, and analysts expressing vary-
ing views in interviews following the
decision.

One oft-repeated sentiment, how-
ever, is that the relatively harsh rul-
ing—-coupled with an ongoing swirl
of litigation around Napster, Scour,
and MP3Board.com—signals the
extinction of the “cowboy mentality”
online and the dawning of a new age
of caution and “order,” to borrow the
word used by several label execu-
tives. Whether that is a good thing,
of course, is a matter of debate.

“It sends a message or a confir-
mation, if taken in totality with Nap-
ster and MP3Board, that the musie
industry has had success in not just
reining in the errant companies but
in establishing control of the evolu-
tion of the digital music space,” says
David Pakman, co-founder of online
locker company Myplay.

“With many start-ups already
muddled in distracting legal dis-
putes, this ruling sends a clear sig-
nal that if you violate current copy-
right laws—however outdated they
may seem—and if you are found
guilty, you will pay dearly with your
dream, and a load of your own cash,
down the toilet,” says Jeffrey Vilen-
sky, a digital media analyst at invest-
ment bank Bear, Stearns & Co.
“Proceed with caution, but more
importantly with legal knowledge,
may be the new mantra after this.”

“ ‘Better safe than sorry.’ I think
that is going to be the ultimate les-
son for people,” says Dave Goldberg,
CEO of Launch.com.

The deterrent effect is something
that U.S. District Judge Jed Rakoff
factored in when arriving at his
$25,000 figure, he said. (Having
found “wilfulness”—that “defendant
knew at all times that its copying of
plaintiff’s CDs was presumptively
unlawful [and] that its fair-use justi-
fication was factually and legally
very doubtful”’—Rakoff could have
ordered from $750 to $150,000 in
damages per CD.)

“Some of the evidence in this case
strongly suggests that some compa-
nies operating in the area of the In-
ternet may have a misconception
that, because their technology is
somewhat novel, they are somehow
immune from the ordinary applica-
tions of laws of the U.S., including
copyright law,” Rakoff said. “They
need to understand that the law’s
domain knows no such limits.”

Most of the executives at the half-
dozen online companies Billboard
spoke with Sept. 7 said that lesson
had already been sent with Rakoff’s
partial summary judgment ruling on
April 28 that MP3.com had violated
major-label copyrights when it cop-
ied some 80,000 CDs to create the
database for its My.MP3.com service.
The damages award underscored it
in their minds, though, they added.

“This case had already defined the
outer limits in terms of telling com-
panies that there are things—like
copying CDs to create a database

without licenses—that you can’t do
without getting into hot water,” says
copyright attorney Fred von Loh-
mann of the law firm Morrison &
Foerster. “But [with his damages
award] the judge laid down what the
temperature of that water is going
to be—and it turns out that it’s very,
very hot.”

FATE: LAST ROUNDUP OR REPRIEVE?

The true impact of the 8-month-
old case, which will continue through
Nov. 13 as the two parties parry over
the exact number of copyrights eli-
gible for damages, may not be fully
known until the fate of the company
itself becomes clearer.

MP3.com chairman/CEO Michael
Robertson said following the judge’s
ruling in U.S. District Court for the
Southern District of New York that
the company will “definitely appeal”
what some observers see as a poten-

tially fatal financial blow.

Credit Suisse First Boston analyst
Heath P, Terry said in a note to in-
vestors Sept. 6, cautioning them to
“stay on the sidelines” for now, that
MP3.com reported $315 million in
cash at the end of June. Some $150
million of that has already been set
aside for litigation, including the
approximately $80 million it has
agreed to pay the four majors with
which it has already settled.

Whether, with that reserve, the
San Diego-based company can pull
through depends on any or all of a
number of factors, including:

* The outcome of its appeal, which
will not commence until after the
CD-counting phase ends Nov. 13.
Attorneys familiar with the process
in infringement cases say while such
courts are hesitant to “quibble over
[dollar] numbers,” they could re-

(Continued on next page)

PEAK AND CONCORD ANNOUNCE JAZZY JOINT

(Continued from page 7)

a real strong contemporary jazz
partner,” Barros says, “and Andi
happened to be in a position where
she was looking to do something dif-
ferent.”

Freeman says, “Since we had al-
ready had a great relationship with
Glen, it seemed like that would be the
right place to go. And this is a differ-
ent deal than what we’ve had before.
[With GRP and Windham Hill] it was
more an imprint deal where we’re
using their distribution. This is a joint
venture, so there’s a lot more at stake.”

Both Howard and Freeman ex-
press satisfaction with their entry into
the indie side of the jazz business.

“It was a funny situation, being
with the majors with this genre of
music, because it’s a difficult genre,”
Howard says. “I mean, we're happy
selling 200,000 units. Someone who’s
selling ‘N Syne records is not happy
selling 200,000 units. But with an inde-
pendent company that understands
the marketplace and understands
what needs to be done and how you
really need to get to the people and
(that] it’s 2 much more intimate way
of selling records, it’s a better thing.
It’s a better situation.”

“Because they’re small and they're
focused, I think that’s going to be an
asset, [as opposed to] being a small
cog in huge corporate machinery,
where you might not get the atten-
tion,” Freeman says.

The partners are also pleased by
the fact that several former GRP
executives, including Bud Katzel, who
now heads Concord’s field marketing
unit, work for their new joint-venture
partner.

The first 2001 release under the
Peak/Concord agreement will be a
live Rippingtons album, which was
recorded last year; originally slated
for release by Windham Hill, it is now
set for January

“We took the record back so that
we'd have more control when it does
come out,” Freeman explains. “What
we didn’t want to do was, in a lame-
duck situation, just throw a piece of
product out there that might not get
worked.”

The company also expects to issue
a set by adult R&B vocalist Miki
Howard in February and a collection

by saxophonist Eric Marienthal in
April.

Two Peak artists may or may not
join the Concord fold. Vocalist Phil
Perry was signed to Peak through
BMG, while saxophonist Paul Taylor
was brought to N-Coded Music after
Windham Hill passed on him. “It’s
hard to tell [what will happen],” Free-
man says. “It kind of depends on what
happens with their current albums.”

In terms of Concord’s expectations,
Barros says he thinks Peak will bring
the company five or six titles in 2001
and seven or eight albums in 2002.

He adds, “In terms of product, they
are really going to put together a very
solid roster in the smooth jazz and
[adult R&B] arenas ... Andi, of
course, has a lot of relationships, as
does Russ, with a number of other
people through the management con-
tacts they have and [from| being in
that world for so long, so 'm looking
for them to really expand that roster
and build a really good, steady stream
of important records.”

“Our deal with Turner provides an

ASCAP

account licensing for music used

Music” series of companion books

RMM Records, has signed a five

stands Latin music and the pote

newsline...

AFTER PROTRACTED NEGOTIATIONS, performance right society ASCAP
has signed a new five-year performance fee deal with cable programmer
Turner Broadeasting System, home to the TN'T, TBS, and CNN networks.
ASCAP says the settlement provides for “significant” increases in licens-
ing fees, with retroactive compensation dating back to 1989, when court
proceedings to set the fees began. ASCAP CEO John LoFrumento says,

excellent opportunity for other cable-

service litigants to settle with us before court proceedings begin in a few
months.” Those proceedings will be heard in U.S. District Court for the
Southern District of New York. For its part, performance right group
BMI two years ago entered into a performance deal with cable’s TNN
and made a local cable deal recently.

IRV LICHTMAN

IN ANOTHER ASCAP DEVELOPMENT, the society and the Department of
Justice have agreed on a new consent decree, which ASCAP president/
chairman Marilyn Bergman says will “streamline the government’s role”

in the society’s operations. The move
will modernize a consent decree that
was entered into in 1950 and amend-
ed in 1960. The new decree repre-
sents changes in two areas, member-
ship and distribution rules and the
licensing of music users. It defines
various licensing terms that were
ambiguous in the original document
and streamlines rate proceedings—
changes that will cut down on litiga-
tion and save money, ASCAP says.
The new decree also takes into
on the Internet, and it abolishes an

order that “highly regulated ASCAP’s membership and distribution
rules.” Bergman says this order was not imposed on any other rights
organization. The full text of the consent decree is available at ascap.com.

IRV LICHTMAN

VH1 HAS PARTNERED with Pocket Books to publish a “VH1 Behind The

based on the network’s series of the

same name. The first book to be published in the series will be on Willie
Nelson; it is scheduled for a Tuesday (12) release. Other books to be pub-
lished in the series include “1968” and “The Day The Music Died.”

CARLA HAY

AFTER MONTHS OF DISCUSSIONS, salsa diva India, long a stalwart with
-album deal with Sony Discos. “I'm
very excited to be signing with such an important label that under-

ntial Latinos have in the industry,”

said India after signing Sept. 6 at Sony’s New York offices. India’s
deal calls for her to record tropical music, but the singer isn't dis-
counting the possibility of also working in English. She plans to begin
work on a new album before year’s end for a 2001 release. India still
has one disc pending with RMM, which, she says, is under negotiation.

LEILA (‘,OBH

COURTS TO DECIDE FATE OF FILE-SHARE COS.

(Continued from page 8)

“To simply have a Web site that
attracts a lot of people isn’t
enough.” Scour claims to have 3
million users, while Napster
claims 20 million, but neither has
turned a profit.

The legality of the file-sharing
technology also hinders the
progress of such sites. However,
Scheirer says, the climate could
“suddenly get better” if Napster
wins its appeal.

The RIAA, which sued Napster
for copyright infringement in
December 1999, had won a pre-
liminary injunction against it
July 26. But the injunction was
stayed by the 9th U.S. Circuit
Court of Appeals in San Francis-
co July 28. A hearing before the
court is scheduled for Oct. 2.

Both analysts agree that the
fate of file-sharing technologies
offered by Scour and Napster
will be decided by the judicial
system and not by the investment
community. “The end of Scour

will be determined by the courts,
not by these layoffs,” says Leigh.
“But these are young entrepre-
neurs who are on a mission and
can operate pretty lean. They
aren’t looking to buy a new Mer-
cedes.”

The most notable investor in

‘The end of Scour
will be determined
by the courts, not by
these layoffs’

~ PHIL LEIGH -

the 3-year-old Scour is former
Hollywood super-agent Michael
Ovitz’s Yucaipa Cos. Representa-
tives for Ovitz and Yucaipa did
not return calls.

Scour president/CEO and co-
founder Dan Rodrigues said in a

statement that the company was
a David against the Goliaths of

the RIAA and MPAA.

“ We

remain hopeful that our dispute
will come out the same way that
the original David and Goliath

battle did,” Rodrigues said.

The RIAA and MPAA filed
their lawsuit against Scour July
20 in U.S. District Court for the
Southern District of New York,
alleging that the company
engages in “large-scale Internet
piracy,” according to court

papers.

Scour operates Scour Ex-
change, a Napster-like software
program that allows users to
swap music and video files. It also
offers Internet storage service
Scour Drive and online radio com-

munity network Scour Caster.

A representative for Scour said
the company will continue to
fight the lawsuit and look for
investors. The next court date in

the lawsuit is Oct. 20.
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CLEAR CHANNELS SIGHTS ON WEB

(Continued from page 5)

Clear Channel chairman/CEOQO
Lowry Mays says, “It is increasing-
ly clear that the Internet is a critieal
component of our company’s future
growth and shareholder return.”

To back this up, he has created a
new position overseeing all of Clear
Channel’s Internet and interactive
businesses worldwide, including
SFX Entertainment, its radio and
TV holdings, and its outdoor compa-
nies. Kevin Mayer is charged with
bringing together Clear Channel’s
properties as he becomes the first
chairman/CEOQ of Clear Channel
Internet Group.

Mayer has a background in nup-
tials—he presided over the marriage
of traditional and new media at Dis-
ney, where he oversaw the launch of
ESPN.com, ABC.com, ABCNews.
com, and Disney’s Go.com portal
site. He is also the former presi-
dent/CEOQ of Playboy.com, which he
exited in February.

“Now is the time to digest all of
the things that we've acquired, so we

have to get into that mode, and that’s
going to be our biggest challenge,”
says Mayer from his office in Los
Angeles. “There’s a broad intersec-
tion of different industries and expe-
riences being brought under one
roof. If you believe in the Clear
Channel strategy of bringing these
together, there’s clearly synergies
between them.

“There’s also a complementary
Internet presence that works across
all those that you can get your arms
around pretty easily,” he adds.
“That’s why it makes sense to bring
them together.”

Mays has come a long way—from
Texas petroleum engineer to a media
mogul. His “play tough and fast”
strategy helped build Clear Channel
into the largest radio group in the
country, and he is renowned for hold-
ing his company under tight reins
(see story, page 80). One former
AMFM GM caused a stir by calling
the company “cheap channel” before
a radio industry erowd at a Min-

neapolis convention this summer.

Insiders say the addition of Mayer
into Clear Channel’s executive ranks
signals Mays’ commitment to build-
ing the company’s presence on the
Web. Publicly, Mays says it is more
about shareholder value. “As the
markets have shown, expansion in
this area needs to be thoughtful and
strategic,” he
says.

That means
thinking before
acting, says
Mayer. It also
means turning
red ink into
black. “It’s been
tough on the
Internet to see
profits. I'm not saying it won’t be
challenging, but that is my mission—
to grow this thing in a profitable way.
It won’t be profitable immediately,
but I want to make sure in develop-
ing our strategies and developing our
business on the Internet that profit

MAYER

WEB FIRMS WARNED IN MP3.COM RULING

(Continued from preceding page)

address the “wilfulness” issue. That
ruling is significant not only because
it opened the door to higher damages
but also because it could be the entry
point for suits from MP3.com share-
holders, observers say.

* The ability of MP3.com’s attor-
neys to have many of the 4,700-
10,000 CDs in contention ruled inel-
igible for damages via some faney
legal footwork. The ecompany’s
attorneys tell Billboard that they
intend to challenge every copyright
claim presented by Universal. The
company claims that many of the
recordings were made prior to 1972,
before sound recordings were cov-
ered by copyrights; Universal coun-
ters that since the dises were
remastered, the post-"72 copyrights
are valid. MP3.com also says many
of Universal’s copyrights are for
foreign works, and thus only the
copyright laws of foreign countries
should apply; Universal points out
that they are also registered in the
U.S. And MP3.com will challenge
all the copyrights on the basis of
their registration as “works made
for hire,” arguing that since they
are not considered such under copy-
right law, then the copyright cover-
ing those recordings is also invalid
(Billboard, Sept. 9).

* The longer-term reaction of the
stock market, which sent MP3.com
down more than 20% on Sept. 7 to a
new 52-week low of $6.19. Trading in
the stock was halted—at $7.88—on
Sept. 6 just before the 2 p.m. ruling;
it plunged to nearly $5 in after-hours
trading that night. Robertson
Stephens was among the financial
institutions that downgraded it Sept.
7. “These damages of up to $250 mil-
lion—in addition to the settlement
costs the company had already pro-
jected for lawsuits with four other
major labels—could prove crippling
to the company,” said analyst A. Sasa
Zorovik.

* The willingness of Universal
Music to settle for a lower amount—
and to grant MP3.com a license so
that it ecan relaunch its My.MP3.com
service.

» The outcome of a pending suit
brought by music publishers.

» And the scope of the expected
onslaught of new suits from indie
labels and publishers that will be
filed in the ruling’s wake. At least
two publishers not party to the above
suit had representatives in court
“Just observing,” they told Billboard.

“I wouldn’t count them out, but 1
wouldn’t want to be in their shoes
either,” sums up Launch’s Goldberg,
CEO of Launch Media, of the chal-
lenges that lie ahead for MP3.com.

BUMPY SETTLEMENTS?

Not the least of MP3.com’s com-
plications in extricating itself is the
“most favored nation” clauses that
were included in the settlement
agreements it had previously
reached with BMG, Warner Music,
EMI, and Sony. Under those claus-
es, according to sources, each of the
companies will be “bumped up” to
the best deal reached by any of
them. The labels have already
agreed to receive about $20 million
each under those pacts.

But if Universal agrees to settle
with MP3.com for some number less
than that ordered by the judge but
likely well more than $20 million,
those clauses would kick in at that
new rate. That means MP3.com
would have to find a number that
Universal would agree to that it
could also afford to pay to the other
four labels—and still have enough
money left over to run its business.

Several observers believe Univer-
sal—despite allegations made by
MP3.com at trial that the label was
seeking to put it out of business—
may be satisfied with the “clear win”
it has achieved in court and agree to
settle with the company.

“If they don’t settle, and MP3.com
loses the appeal and has to pay, it
could just file for bankruptey, and
then Universal doesn’t get paid any-
thing but ends up in line at bank-
ruptey court as the largest creditor,”
says one exec whose company, which
settled, would also find itself in line.

Universal declined comment.

For many of the labels watching
with interest from the sidelines,
MP3.com’s ability to survive its dam-
ages award is viewed as important
from a business perspective—they
hope to work with the company—but
more so from a political one.

“My concern is that the message
shouldn’t be, ‘We are just trying to
put people out of business.” That isn't
the message,” says an executive at
one of the majors that previously set-
tled with MP3.com, who asks not to
be identified. “The message is, ‘Do
the right thing, and we are happy to
be in business with you.””

Indeed, as part of their settlement
deals with MP3.com struck in the
months and weeks preceding the
trial, the other four major-label
groups consented to license their
catalogs to MP3.com for use in its
My.MP3.com streaming-audio serv-
ice. Universal and BMG have also
made license deals with start-up
company Musicbank, which will
launch its own streaming service
this fall.

“You don’t want this to play out as
“The big bad labels take down the lit-
tle guy,’ ” agrees another major-
label executive whose company had
also settled with MP3.com before
trial.

The better message in their view,
and one that Bear, Stearns analyst
Vilensky has come away with, is this:
“Although it has and will continue to
be a long, drawn-out, frustrating
process, in the end, those [online
companies] who play in the sandbox
will be the ultimate beneficiaries.”

FOR THE REGORD

In an article on the return of
hip-hop activism in the Aug. 12
issue of Billboard, it was in-
correctly reported that Michael
Franti of the group Spearhead
was originally with a group called
the Beatniks. He was a member
of the Beatnigs.

is first and foremost in our mind.”

The Internet focus comes as Clear
Channel looks to leverage its prop-
erties and aims to become more of a
player in the music marketplace.
“We certainly have the resources to
be a very major player on the Inter-
net in the music space,” boasts
Mayer.

Take for instance SFX’s current
agreement with Britney Spears,
putting her exclusively in SFX ven-
ues. Offline synergies would have
Spears making appearances for
Clear Channel radio and TV sta-
tions, which could also broadcast a
concert.

Online there are a number of pos-
sibilities as well, says Mayer, includ-
ing “ticket sales, merchandising,
promotions through the radio and
live venues, perhaps even pay-per-
view streaming rights to the tour
itself or subscriptions to multiple
tours that you could follow online as
a consumer. There’s a lot of busi-
ness opportunities that take advan-
tage of the spectrum that Clear
Channel has.”

Future SFX negotiations will like-
ly include streaming rights, which
will give artists and their labels addi-
tional exposure and new revenue, he
adds.

John Martin, president of Clear
Channel Web Services Group, says
the company is gathering hundreds
of thousands of E-mail addresses
from its radio station sites, which
could be used for target marketing.
“If we have a rock listener in Los
Angeles and a concert that is only
75% sold out 72 hours before the
show, we could E-mail him and offer
him tickets for the event.”

Another way Clear Channel may
look to expand its profits is by
launching a portal for its radio sta-
tions similar to Broadeast.com, a site
that aggregates hundreds of radio
stations’ audio streams.

“Imagine the content we're going
to have with 1,000 radio stations,”
says Martin. “Also, our musiec is
already digitalized, and with our tal-
ent easily accessed, it would be very
easy for us to move down that path.”

Mayer says Clear Channel is still
determining whether it will contin-
ue to pay to have sites such as Broad-
cast.com host its stations.

If Clear Channel does, it won't be
alone. Several radio groups have
formed a consortium that is prepar-
ing to pull their stations from Yahoo!
to their own site. With nearly 1,000
radio stations, Mayer says, Clear
Channel has less incentive to join
with others.

Although Mayer says the compa-
ny is still putting together a long-
range Internet plan, he feels it al-
ready has a solid track record in
putting its radio stations onto the
Internet and running them effi-
ciently. “They’ve been doing more
than dabbling—they’ve been creat-
ing real business on the Internet.”
He says Clear Channel has already
created a platform allowing adver-
tisers to more easily insert ads on a
number of sites.

The company has also had a pair
of high-profile launches of Internet-
only radio stations in Los Angeles
that, combined with personalized
Internet programming, will expand
its brand names and personalities to

the Web. Mayer acknowledges that
that may draw eyes and ears from its
traditional media outlets.

“In this business of technological
changes, you have to eat your own
young—you can’t wait for someone
else to do it for you,” he says. “So if
they’re going to be cannibalized, and
I’'m not sure if they will or not, we
want to be the ones doing the canni-
balization.”

Internet analyst Kurt Hanson
says Clear Channel has been more
aggressive than other radio groups
in creating Web products and devel-
oping support systems for its sta-
tions. He points out that it has hired
programmers to be content man-
agers for various station formats
who will help individual stations
develop content for their sites.

“While some companies are just
looking at putting up classifieds,
they have put the Internet on par
with their radio and TV stations,”
Hanson says.

He predicts Clear Channel will
soon begin streaming its stations’
terrestrial signals and place parallel
formats on their sites. As for
whether it will find success in cross-
promotion, he is less optimistic.

“Radio stations will probably be
reluctant to give up their [advertis-
ing] inventory to SFX without get-
ting something in return, so I'm not
sure it ever ends up being as lucra-
tive as it looks.” he says.

Although its stock price has taken
a recent beating, largely due to in-
vestor worries about declining levels
of Internet advertising, Wall Street
has been enamored with Clear
Channel. On Sept. 6, Credit Suisse
First Boston (CSFB) named Clear
Channel one of the eight companies
around the world that is poised to
become a winner in the new-media
landscape.

CSFB ranked Clear Channel
among the likes of Rupert Murdoch’s
News Corp., Viacom, and Time War-
ner. The companies were ranked on
the eriteria of management quality,
new revenue streams, scale and
scope, global footprint, brands,
bundling, and vertical integration.

CSFB analyst Ian Zaffino believes
Clear Channel’s move to the Inter-
net is a logical step. “They just have
tremendous assets that they can
leverage. With SFX [venues], radio
stations, and other media, they are
incredibly symbiotic.”

First Union Securities director
Bishop Cheen agrees, adding that
“Clear Channel needs to extend its
brand-name radio station platform
to become a local portal—a first
stop for consumers and advertisers
who want to be plugged into the
local market for obvious things like
news and weather; concerts, but also
classified ads and celebrity tie-ins
with the local team or the local
whatever’s hot.”

One thing that should help in that
effort, says Cheen, is the addition of
the AMFM portfolio, which “is a
platform that can lend itself to a
national portal for streaming, mer-
chandising, promotion, and content.”

Zaffino also calls Mays a “savvy
operator” who has a “good sense for
making money.” For that reason,
Zaffino thinks Clear Channel will be
among the few to make money on the
Web.
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KNOPFLER TACKS BACK WITH ‘SAILING TO PHILADELPHIA" ON WARNER

(Continued from page 15)

he’s done on any record ever.”

That’s a pleasant surprise for Gary
Briggs, Warner Bros.” Los Angeles-
based VP of artist development/cre-
ative marketing. “We're hoping to
have a minimum of three promo tours
[from] him, two prior to street date,”
says Briggs, noting that a scheduled
Sept. 27 performance on “Late Show
With David Letterman” will be “the
official kickoff.”

Knopfler and Taylor share vocal
duties on “Sailing To Philadelphia,”
a song inspired by Thomas Pyn-
chon’s epic novel “Mason & Dixon,”
about the English astronomers who
became trans-Atlantic frontiersmen.
“James had asked if I would produce
him,” says Knopfler, “and he was
kind of on my mind. It occurred to
me he would be ideal to play this
part, if you like.”

Of Morrison’s involvement on “The
Last Laugh,” Knopfler says, “I had
him in mind for it as soon as the song

was sitting looking at me on the page.
Van has been so much a part of my
life—it’s a thrill to hear him singing
a song that you've written.”

Knopfler reveals that he also re-
corded two songs with Emmylou
Harris for the project but has shelved
them for a possible album collabora-
tion.

Crockford has taken over as
Knopfler’s manager after the recent
amicable dissolution of the artist’s
23-year professional relationship
with Ed Bicknell of Damage Man-
agement. “From my point of view, I
was already working for Ed, coordi-
nating the whole campaign, when
they decided to part company,” says
Crockford, “and both parties said,
‘Would you do it? I'd known them
forever. I first worked with Mark
and Ed in 1979, when Dire Straits
opened for Talking Heads.”

Adds Briggs, “If it had been an
outsider, this transition would have

been nightmarish, a month before
release. There was already so much
in motion with Ed. But we haven’t
missed a beat.”

In the UK., “What It Is” will be
released as a commercial single Sept.
18 by Mercury and has early support
from national AC broadcaster BBC
Radio 2, although Crockford is real-
istic about the reduced mainstream
airplay possibilities for an artist of
Knopfler’s vintage. “We're way
beyond that [BBC national pop sta-
tion] Radio 1 ‘can’t play you unless
you're 13’ scenario,” he says.

Adam Woodgate, PD at soft AC
Magic 828 in Leeds, says he has not
been serviced with “What It Is” and
also acknowledges that daytime ex-
posure for Knopfler is likely to be
limited in the U.K.’s pop-driven
radio scene. “But artists like him do
have a habit of coming back with
good musie,” he says, adding that
the station has an outlet for his past
successes on its “20th Century Clas-

sies” show.

Key to the U.K. rollout of “Sailing
To Philadelphia” will be Knopfler’s
Sept. 22 appearance, the Friday
before street date, on noted English
chat-show host Michael Parkinson’s
BBC1 series.

Gennaro Castaldo, head of press
and public relations for the HMV
retail chain in the U.K., predicts
“quite a lot of media interest in the
album. It’s not one that will leap off
the shelf, plus it’s competing with
some very high-profile releases,” he
says. “But there’s still clearly a fan
base there. It’s probably a question
of [releasing it] and letting it burn
over a long period. The potential is
there for it to do well.”

Knopfler is due in New York Sept.
16-18 for press and television inter-
views. “We're trying to feature him
on TV as much as possible,” says
Briggs. A TV Guide feature is due
to run the week of his “Letterman”
performance.

Warner Bros. is currently build-
ing a new U.S. Web site for
Knopfler, says Briggs, and the label
has established a partnership with
recording studio and audio equip-
ment manufacturer Lexicon. “We're
giving them the record in advance to
showease it. Whenever anyone goes
into a booth to test their hi-fi gear,
Mark’s is the record they’ll hear.”

This promotion, and the album
itself, dovetail with Warner’s Sept.
19 reissuing of the entire, digitally
remastered Dire Straits catalog.

Ahead of an official add date of
Sept. 16 for the album’s lead track,
“What It Is,” Warner serviced it
Aug. 9 to triple-A, rock, and classic
rock formats “as a sampler, basical-
ly to reintroduce Mark,” says Briggs.
“Somewhere in the neighborhood of
10 stations have added it [as of Sept.
1], and several others are playing
with it. They’re all coming back and
saying, ‘What an amazing track.’ It
feels good already.”

HOTI00|

SPOTLIGHT

by Silvio Pietroluongo

CAN’T STOP THE MUSIC: Madonna’s “Music” (Maverick/Warner Bros.)
marches to the top of The Billboard Hot 100 on the heels of a phenomenal
week at retail. The release of the regular-length CD and cassette singles
pushes her sales total to 156,000 units, which more than doubles Madonna’s
one-week high for any of her titles in the SoundScan era. Contrary to my
column last issue, her previous one-week high was for “This Used To Be My
Playground,” which scanned 76,000 units in the Aug. 15, 1992, issue.

It has been almost a year since we had a single move this many units. The
last single to top this total was “Heartbreaker” by Mariah Carey Featur-
ing Jay-Z, which sold 157,000 pieces in the issue of Oct. 16, 1999.

This is Madonna’s first No. 1 on the Hot 100 chart since “Take A Bow” in
February 1995 and her first on the Hot 100 Singles Sales chart since we
began using SoundScan data in 1991. On the radio side, “Music” gains 2 mil-
lion listeners for an audience total of 69 million and moves 7-6, becoming her
highest-ranking airplay track since “Don’t Cry For Me Argentina” peaked
at No. 5 in February 1997.

Madonna should easily remain at No. 1 on the Hot 100 next issue. On the
following week’s chart she will be challenged by the Sept. 12 retail release
0f 98°’s “Give Me Just One Night (Una Noche)” (Universal). After that, the
next major release belongs to Christina Aguilera with “Come On Over Baby
(AIlT Want Is You)” (RCA), which hits stores Sept. 26. This issue, on airplay
alone, “Night” holds at No. 26 on the Hot 100 while “Baby” rises 18-11,

MOVING BODY PARTS: For the second time in the last four weeks, “Shake
Ya Ass” by Mystikal (Jive) earns the Greatest Gainer/Airplay designation
with a gain of 7.5 million listeners. This bump moves “Shake” 34-25 on the Hot
100 and 26-16 on the Hot 100 Airplay chart. The title also moves to the top
of the Hot R&B/Hip-Hop Airplay chart . . . The second-largest gainer on the
airplay chart is Creed with “With Arms Wide Open” (Wind-Up). “Arms”
posts a 6.5 million jump, which lifts the song 23-14 on the airplay chart and
29-19 on the Hot 100. This gives Creed two songs in the top 20 of the Hot
100, as “Higher” holds at No. 17. The last rock group to achieve this feat was
the Goo Goo Dolls in the Jan. 23, 1999, issue with “Slide” (Warner Bros.) at
No. 10 and “Iris” (Warner Sunset) at No. 20.

MOONLIGHT AND KRYPTONITE: Last issue, I mentioned LeAnn
Rimes’ rare accomplishment of placing two titles in the top 15 of the Hot
100 Singles Sales chart with “Can’t Fight The Moonlight” (Curb) and “I Need
You” (Sparrow/Capitol/Curb). This issue she places her name in the record
book, as “Moonlight” (No. 5) joins “Need” (No. 9) in the top 10, making Rimes
the first female solo artist to place two titles in that portion of the chart since
its inception in 1991. An earlier component list, Hot 100 Sales, ran from 1984
through December 1991. Only six other acts have managed to accomplish
this: TLC, Boyz 11 Men, Dr. Dre, SWV, Kris Kross, and M.C. Hammer . . .
3 Doors Down holds at No. 6 on the Hot 100 with “Kryptonite” (Repub-
lic/Universal) while moving 4-3 on the Hot 100 Airplay chart. Although it is
the third most-heard song in the country, it actually ranks No. 1 overall in
total plays, with 11,000.
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NEWD | | | DO OR DIE &P ALOT 49072 RGN (1298/17.98) VICTORY | 13 68 | 52 | — | 2 | RUFF ENDZ tpceorio 1198 1799 LOVE CRIMES | 52
14 12 l 12 58 | DESTINY’S CHILD A° COLUMBIA 69870%/CRG (11.98 EQ/17.98) THE WRITING'S ON THE WALL 5 POD.®
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RAWKUS 26136*/PRIORITY (10.98/16.98) HE BIG E
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(53)| 60 | 56 | 6 | AARON TIPPIN LYRICSTREET 165014/HOLLYWOOD (10.98/16.98) PEOPLE LIKE US | 53 107 | 105 | 98 | 34 | IDEAL @ NOONTIME 47882VIRGIN (10.98/16.98) IDEAL | 83

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net shipment ¢f 10 millicn umits (Diamond). Numeral
following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiphes shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {(Oro).
A Centification of 200,000 units (Platino). A Certification of 400,000 units (Multi-Platino). *Astenisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from
wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. 8M indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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13 NEWD | 1 MUDVAYNE N0 NAvE 6382 LEP1C (17 98 £0 01 L D.50 | 13 159 | 157 | 144 | 11 K.D. LANG WARNER BROS. 47605 (12.98/18.98) INVINCIBLE SUMMER 58
114 | 109 | 103 | 66 | LONESTAR A?&na67762RLG (1098/17.98) LONELY GRILL | 28 L PR P B i FARMHOUSE | 12
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121)| 133 | 131 | 15 | PLUS ONE 143/ATLANTIC 83329/AG {10.98/16.98) THE PROMISE 76 NEW) | 1 xORSHlPTOGETHER 20082 (159scp; | COULD SING OF YOUR LOVE FOREVER: 25 MODERN WORSHIP SONGS | 167
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124 [ 119 | 110 | 42 | KORN A" mvorTat s3710+E71c (11.98 £@17.98) 1SSUES | 1 RE-ENTRY | 4 | RACHAEL LAMPA WORD 61068/EPIC (11.98 EQ/16.98) LIVE FOR YOU | 120
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135 [ 117 ] 100 | 10 | SISTER HAZEL UNIVERSAL 157883 (11.98/17.98) FORTRESS | 63 181 [ 128 | — | 2 | BUJU BANTON ANTUPENTHOUSE 86580%/EPITAPH (10.98/16.981 B8 UNCHAINED SPIRIT | 128
i 1
136)] NEWP| 1 | RICARDO ARJONA SONY DISCOS 84014 {10.98 EQ/16.98) GALERIA CARIBE | 136 182 | 159 | 143 | 65 | SMASH MOUTH A® INTERSCOPE 490316 (12.98/15.98) ASTRO LOUNGE | 6
137 | 121 | 126 | 22 | CAT STEVENS A&MUTV 541387/UNIVERSAL (11.9¢/17.98)  THE VERY BEST OF CAT STEVENS | 117 183 | 199 | 194 | 99 | PHIL COLLINS A FACE VALUE/ATLANTIC 83139/AG (10.98/17.98) LHITS | 18
138 | 118 | 106 | 21 | DA BRAT @ 50 S0 DEF/COLUMBIA 69772%/CRG (11,98 EQ/17.98) UNRESTRICTED 5 184 | 181 | 161 | 55 | MARY J. BLIGE A MCA 111929* (11.98/17.98) MARY | 2
139 ( 124 | 111 | 14 | LARA FABIAN COLUMBIA 69053/CRG (11,38 EQ/17.98) LARA FABIAN | 85 185 | 176 | 149 | 7 | MOBY cLekTra 52554/E€G (18.98 CD) MOBYSONGS: 1993—1998 | 137
162 | 184 | 59 | VARIOUS ARTISTSA s  WOW WORSHIP: TODAY'S 30 MOST POWERFUL WORSHIP SONGS | 70 186 | 127 | — | 2 | ZEBRAMEAD coLuMBIA 63817/CRG (7.98 EQ/13.98) PLAYMATE OF THE YEAR | 127
VARIOUS ARTISTS @ ! ) ;
161 | 158 | 23 | VARIOUS ARTISTS® oy 1oRsHp ORANGE: TODAYS 30MOST POWERFUL WORSHP SONGS | g RE-ENTRY | 10 | il ockanne o1 savnos  WOW GOLD: 30 LANDHARK CHRISTIAN SONGS OF THE 70'S, 0S AND90'S | 11
188 | 190 | 186 | 73 | 2PAC A®AMARU/DEATH ROW 490301 */INTERSCOPE (19.98/24.98) GREATEST HITS 3
GEORGE STRAIT A
142 | 138 | 1241 26 | et oM s 08 LATEST GREATEST STRAITESTHITS |
189 | 194 [ 175 | 27 | BONETHUGS-N-HARMONY A RUTHLESS 63581+/EPIC (11.98€0/17.98)  BTNHRESURRECTION 2
165 | 151 | 20 | SON BY FOUR A? soNY DISCOS 83181 (10.98 £0/15.98) IR SON BY FOUR 94 —
NINA GORDON RE-ENTRY | 30 | SNOOP DOGG & THA EASTSIDAZ ®  s\0OP DOGG PRESENTS THA EASTSIDAZ | 3
144 | 134 | 123 | 6 | D iRieRsnos 47746 (1198117 98) TONIGHT AND THE REST OF MY LIFE | 123
RE-ENTRY | 31 D’ANGELO A CHEEBA SOUND 48499*/VIRGIN (11.98/17.98) vOODOO 1
145 | 132 | 127 | 4l;| METALLICA A* ELEKTRA 62463*/EEG (18.98/24.98) S&M 2
i 192 | 177 | 169 } 13 | VARIOUS ARTISTS ARISTA 14647 (11.98/17.98) ULTIMATE DANCE PARTY 2000 70
188 | 174 | 58 | BRIAN MCKNIGHT A2 MOTOWN 153708/UNIVERSAL (12.98/18.98) BACK AT ONE 7
193 | 166 | 145 7 WILL DOWNING MOTOWN 15788 1/UNIVERSAL (11.98/17.98) ALL THE MAN YOU NEED | 100
147 | 152 | 137 | 45 | ALAN JACKSON A ARISTA NASHVILLE 18892/RLG (10,98/17.98)  UNDER THE INFLUENCE 9
RS 194 | 196 | 146 | 14 | BONEY JAMES/RICK BRAUN WARNER BROS. 47557 (11.98/17.98) SHAKE IT UP 78
el i ESSENTIAL 10607 (10.98/16.98) e o ol P D T I 195 | 191 | 185 | 66 | SOUNDTRACK AZ WALT DISNEY 860645 (11.98/17.98) TARZAN 5
149)| 171 | 150 | 3" | DAVID GRAY T 2153 16,95 C0) I WHITE LADDER | 149 196 | 153 | 136 | 6 C-BO WEST COAST MAFIA 2829/WARLOCK (11.98/17.98) ENEMY OF THE STATE | 91
150 | 137 | 121 | 24 | [GECUBE @ @ oiseriony (11ogsos WAR & PEACE VOL. 2 (THE PEACE DISC) | 3 197 [ 167 [ 142 | 5 | MORCHEEBA SIRE 31137/LONDON-SIRE (17.98 CD) FRAGMENTS OF FREEDOM | 113
151 | 129 | 115 | 34 | KITTIE NGSHERIDAN SOUARE 751002/ARTEMIS (10.98/16.98) SPIT | 79 198 | 164 | 133 | 7 | SOUNDIRACK  oisos  POKEMON THE MOVIE 2000: THE POWER OF ONE | g5
152 | 35| — | 2 FOURPLAY WARNER BROS. 47694 (17.98 CD) FOURPLAY... YES, PLEASE! | 135 199 | 154 | 150 | 26 | VITAMIN C @ ELEKTRA 62406/EEG (11.98/17.98) VITAMINC | 29
153 | 141 | 118 | 6 | PEARL JAM @ EPIC 63665 (11.98 EQ/17.98) BINAURAL 2 RE-ENTRY | 2 RODNEY CARRINGTON CAPITOL (NASHVILLE) 24827 (10.98/17.98) MORNING WOOD | 153

TOP ALBUMS A-Z (LISTED BY ARTISTS)

2Gether 15
2Pac 188

3 Doors Down 7

504 Boyz 100
AC/DC 177

Toni Braxton 20 Eiffel 65 154 Jay-Z 65

Jim Brickman 75 Eminem 3, 97 Wyclef Jean 12
Sarah Brightman 17 Bilt Engvall 133 Joe 27

Buju Banton 181 Eveb 74 Donell Jones 128

Jurassic 5 131
Juvenile 161

Busta Rhymes 105 Everclear 37

Yolanda Adams 31
Christina Aguilera 21
Alice Deejay 157
Marc Anthony 56
Ricardo Arjona 136
A*Teens 101

Avant 91

B.B. King & Eric Clapton 16
Backstreet Boys 59

Baha Men 25
BBMak 44
BeBe 30

Beenie Man 93
Bigt 72

Big Punisher 178
Big Tymers 35
Mary J. Blige 184
Blink-182 117

Bloodhound Gang 171
Andrea Bocelli 179

Bon Jovi 26

Bone Thugs-N-Harmony 189

Canibus 169

Rodney Carrington 200
C-B0 196

Kenny Chesney 166
Phil Collins 183
Common 63

Creed 4

Cypress Hill 94

DaBrat 138
D'Angelo 191
De ta Soul 45
Deftones 64
Destiny's Child 14
Dido 60

Celine Dion 83
Disturbed 39
Dixie Chicks 36
DJClue &

DMX 28

Do Or Die 13
Will Downing 193
Dr. Dre 22

Lara Fabian 139
Fourplay 152
Kirk Franklin Presents INC 90

Billy Gilman 29
Godsmack 78

Goo Goo Dolls 132
Nina Gordon 144
David Gray 149
Macy Gray 40

(had)Planet Earth 112
Don Henley 73

Faith Hill 24

Whitney Houston 82

lce Cube 150
Ideal 107
Enrigue Iglesias 81
Incubus 48, 88

Alan Jackson 147
Jagged Edge 92
Boney James/Rick Braun 194

Toby Keith 120

Kid Rock 38, 54
Kittie 151

Korn 124

Diana Krall 104

Rachael Ltampa 170
k.d.lang 159
Chris LteDoux 165
Gerald Levert 176
L' Zane 46

Lil' Kim 47

Limp Bizkit 57
Lonestar 114
Patty Loveless 126
Lucy Pearl 86
Lynyrd Skynyrd 172

Major Figgas 168
Mary Mary 95
matchbox twenty 34
Donnie McClurkin 108

Reba McEntire 158
Tim McGraw 115
Brian McKnight 146
Sarah MctLachlan 162
Jo Dee Messina 70
Metallica 145
Methrone 163
Moby 49, 185
Mandy Moore 96
Morcheeba 197
Mudvayne 113
Mya 79

Nelly 1

Next 51
Nickelback 134
Nine Days 111
No Doubt 98
‘NSync 8

Stacie Orrico 103
Jimmy Page & The Black Crowes

Papa Roach 9
Pearl Jam 153

A Perfect Circie 61
Phish 160

Pink 32

Plus One 121 Mission: Impossible 2 67 City On A Hill—Songs Of Worship
P.0.D. 69 Nutty Professor II: The Klumps 23 And Praise 148
Kelly Price 43 The Original Kings Of Comedy 58 1 Could Sing Of Your Love Forever:

Pokemon The Movie 2000: The

Rage Against The Machine 156 Power Of One 198

Rascal Flatts 155 Monsters Ot Rap 76

Red Hot Chili Peppers 18 LTS LIS U L N 1 £F

Kenny Rogers 174 yde Or Die vol. :

RUff Endz 68 Shaft 180 The Source Hip-Hop Music Awards
Tarzan 195 2000—The Album 19

Sammie 66 South Park Mexican 106 Teen Riot 164

Santana 42 Britney Spears 2,77 Totally Hits 2 87

Savage Garden 89 SR-71 102 Ultimate Dance Party 2000 192

Jil Scott 55 Cat Stevens 137 WOW Gold: 30 Landmark Christian

The Brian Setzer Orchestra 129 Sting 11 Songs Of The 70's, 80's And 90's

Shaggy 122 Stone Temple Pilots 118 187

SheDaisy 84 George Strait 142 WoW Worship Orange: Today's 30

Jessica Simpson 41 Third Day 125 Most Powerful Worship Songs 141

Sisqo 52 Third E g’EIind 110 WoW Worship: Today's 30 Most

Sister Hazel 135 o Thgmas 71 Powerful Worship Songs 140

Slipknot 123 Three 6 Mafia 50 Vertical Horizon 80

Smash Mouth 182 Aaron Tippin 53 VitaminC 199

Snoop Dogg & Tha Eastsidaz 190 Trina 127 Wheatus 99

Son By Four 143
SoulDecision 116

SOUNDTRACK
Bring It On 119
Coyote Ugly 10

Shania Twain 85

The Union Underground 130
Keith Urban 173

VARIOUS ARTISTS

Lee Ann Womack 62
Zebrahead 186

25 Moadern Worship Songs 167
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‘N SYNC, EMINEM TOP MTV AWARDS

(Continued from page 5)

awards: best, pop video, viewers choice,
and best choreography in a video.

Eminem’s “The Marshall Mathers
LP” (Web/Aftermath/Interscope) is
also expected to have a post-awards-
show sales jump. Eminem’s “The Real
Slim Shady” video won two awards,
best video of the year and best male
video. “The Real Slim Shady” and “Bye
Bye Bye” were tied for most nomina-
tions, with six each.

Nonetheless, media saturation may
hamper both acts’ sales effects. “A lot of
people have got the [latest] ‘N Sync and
Eminem albums already,” says Doug
Smith, music buyer for Carnegie, Pa.-
based National Record Mart. “So I can’t
see sales for those albums doubling
after the awards show. Theyll probably
increase in the 10%-30% range.”

“The ‘N Syne and Eminem albums
should have similar spikes in sales,”
notes David Levesque, head music
buyer for Troy, Mich.-based retail chain
Harmony House Records and Tapes.
“Even though Eminem and ‘N Sync are
very different, they also have alot of the
same people buying their music.”

OVEREXPOSURE FACTOR

Overexposure, and the fact that
record sales have already peaked for
some of the awards show artists, may
also affect post-awards show sales, adds
Levesque. “This has been ‘N Sync’s
year, but they’ve been overexposed.
Their record sales will go up after the

awards show, but the sales inerease
won't be so over the top that it’s going to
break another record.”

Smith adds, “People are getting kind
of sick of Eminem and ‘N Sync. The
awards show won’t hurt their sales, but
it won't be a turning point in their careers,
like the [1999] Grammys were for Ricky
Martin. MTV didn’t really have any
developing artists on the verge of a big
breakthrough performing on the show, so
I don't see any major new breakout sales
happening because of this year’s MTV
Awards. All of the artists who performed
already have big hits out right now.”

Performing at the awards show were
‘N Syne, Eminem, Janet, Britney Spears,
Christina Aguilera, Red Hot Chili Pep-
pers, Sisq6, Rage Against The Machine,
Blink-182, and Nelly.

Red Hot Chili Peppers received the
special Video Vanguard Award for their
outstanding contributions to the musie
video medium, with the award recipient
determined by MTV. The 2000 MTV
Video Music Awards were hosted by
comedians Marlon and Shawn Wayans.

Videos eligible for this year’s awards
were clips that premiered on MTV
between June 12, 1999, and June 9, 2000.
Appmsinately 1,400 ballots were sent out
for the final voting phase, with about 750
sent to music industry professionals and
about 650 sent to select MTV viewers.

Following is the list of winners:

Best video of the year: Eminem, “The Real

Stim Shady” (Wely/Afterrmathy nrersc .Ee).

Best male video: Eminem, “The Real
Slim Shady.”

Best female video: Aaliyah, “Try
Again” (Blackground/ Virgin).

Best group video: Blink-182, “All The
Small Things” (MCA).

Best R&B video: Destiny’s Child,
“Say My Name” (Columbia).

est rap video: Dr. Dre Featuring
Eminem, “Forgot About Dre” (After-
math/Interscope).

Best hip-hop video: Sisqd, “Thong
Song” (Dragon/Def Soul).

Best dance video: Jennifer Lopez,
“Waiting For Tonight” (The Work
Group/Epic).

Best rock video: Limp Bizkit, “Break
Stuff” (Flip/Interscope).

Best pop video: ‘N Syne, “Bye Bye
Bye” (Jive).

Best new artist in a video: Macy
Gray, “I Try” (Clean Slate/Epic).

Best video from a film: Aaliyah, “Try
Again” from “Romeo Must Die.”

Viewers choice: ‘N Syne, “Bye Bye
Bye.”

Breakthrough video: Bjork, “All Is
Full Of Love” (Elektra).

Best direction in a video: Red Hot
Chili Peppers, “Californication” (Warner
Bros.). Directors: Jonathan Dayton and
Valerie Faris.

Best choreography in a video: ‘N
Syne, “Bye Bye Bye.” Choreographer:
Darrin Henson.

Best special effects in a video: Bjork,
“All Is Full Of Love.” Special effects:
Glassworks.

Best art direction in a video: Red
Hot Chili Peppers, “Californication.” Art
director: Colin Strause.

Best editing in a video: Aimee Mann,
“Save Me” (Reprise). Editor: Dylan Tich-
neor.

Best cinematography in a video:
Macy Gray, “Do Something.” Director of
photography: Jeff Cronenwett.

GORDY SETS UP FUND

(Continued from page 12)

“People don’t realize that even if
artists did get royalties, a gold record,
until 1973, was only 330,000 albums,”
said Benson. “Multiply by $3 wholesale,
and that’s only $1 million, out of which
artists got a tiny percentage.”

Gordy likened veteran R&B artists
to older sports figures, and he repeat-
ed the analogy in an interview with Bill-
board following his gift.

“Many people get paid who no longer
can produce, but our pioneers are still
selling records and making money,” he
said. “I admire [Seagram presi-
dent/CEQ] Edgar Bronfman, and I
think [the record company’s executives’]
hearts are in the right place. I just think
people are so busy, and there’s a lack of
clarity on the issue. The right way to
address it is to start with respect for the
legacy of the music. But it’s just a mat-
ter of timing. I'll eventually sit down
with them and know they’ll do the right
thing. I'm just a catalyst.”

Universal Music Group declines com-
ment.

Gordy proved to be a leader by
example, as other R&B luminaries,
including Aretha Franklin, quickly
matched his generosity. Presenting
an absent Ertegun with the R&B
Founders Award, she pledged her
own $50,000 contribution and chal-
lenged her fellow artists in the audi-
ence to follow suit.

Jerry Butler, who received a money
award as a member of the Impressions,
gave it back to the foundation. Lifetime
Achievement Award winner Stevie
Wonder asked young and old artist
attendees to join together in a classic
R&B song compilation, with royalties
going to the foundation.

Foundation director and awards
committee member Bonnie Raitt, long
a champion of royalty reform and
other efforts on behalf of R&B artists,

saluted Franklin’s challenge and
Berry’s donation.

“We owe everything to these art-
ists, who built the industry and are
suffering,” she said, acknowledging
the need to further educate the pub-
lic about the issue. “When someone
like Berry Gordy gets up and talks
about royalty reforms and the lack of
recognition of artists and their plight,
it makes a big difference.”

The event’s other honorees were Huey
“Pjano” Smith, Sylvia Robinson, Clyde

Otis, the Chi-Lites, Johnnie Johnson, and
Betty Wright. The late Marvin Gaye was
the subject of the Legacy Tribute.

Benson noted another significant
sign that the Rhythm & Blues Foun-
dation had “turned a corner” with
Pioneer Awards 2000. “This is the
first time the show has not only bro-
ken even but made money,” he said,
pointing out that previous presenta-
tions have been held in conjunction
with the Grammy Awards festivities,
which tripled the costs.

RADIOHEAD WON'T PLAY BY RULES

(Continued from page 87)

American playback of “Kid A.” The
music was accompanied by a 3D film
of the ocean floor, projected in glori-
ous detail on the theater’s signature,
80-foot-high screen.

More than a few audience members
were left speechless after the listen-
ing session was complete. Even Watts-
Russell told the crowd it would prob-
ably take several years before “Kid A’
can be truly evaluated amid Radio-
head’s catalog.

Jay Krugman, Capitol senior VP of
marketing, hints that the label has other
ideas up its sleeve. “We would certainly
agree that the project does present its
unique challenges,” he says. “Look for sur-
prises.” He points to extensive press cov-
erageon the band, which will include a Spin
magazine story in early October. Radio-
head will also be the cover story for the
October issue of the UK.’s Q magazine.

“It’s important to recognize that
their stature in the press grew dra-
matically through the life of the last
project,” says Krugman. Indeed, “OK
Computer” saw the band’s profile
rebound both commercially and erit-
ically. Its 1993 debut, “Pablo Honey,”

bolstered by the breakthrough track
“Creep,” has sold 1 million copies in
the U.S., reports SoundScan, but
1995’s “The Bends” was pegged back
to 700,000 units.

Now;, thanks to popular aceeptance
of “OK Computer;” the act’s global fan
base is poised to grow even larger.

Band manager Hufford says, “Dur-
ing the period they’ve been away, the
band’s reputation and stature has
grown, so we’re coming into this
somewhere we've never been before—
there’s just an incredible level of
excitement.”

O’Brien concludes that the toil and
anguish that went into “Kid A” will
have been worth it if the result is the
simple freedom to make more musie
more often. “You have to look at
David Bowie in the '70s,” he says.
“Sometimes he brought out two al-
bums a year. He was on a mission. His
albums were hit and miss sometimes,
but he was brilliant because of that.”

Assistance in preparing this story
was provided by Jonathan Cohen in
New York.

BETWEENTHE

BULLETS

by Geoff Mayfield

SNOOZE ALARM: Someone wake me up when the big albums start to
show. The combination of back-to-school distractions, Labor Day getaways,
and a “Where’s the beef?” release schedule results in a somewhat sleepy
Billboard 200. That means no new chart-topper, with Nelly holding court for
a fourth week. In fact, last issue’s top five albums are also this issue’s, the
only change being that Creed and the multi-act “Now 4” have traded places,
the former moving up a notch to No. 4 with a 3% gain. Actually, Creed is the
only member from last issue’s top 20 to see any kind of growth over prior-
issue sales.

As was the case for the last couple of weeks, Nelly’s “Country Grammar”
is the only one on the chart to sell 200,000 or more units. Despite his 6%
decline, he takes in 200,500 for the week. He's followed by Britney Spears
(154,500 units, down 10%), whose latest has been No. 2 in all but three of its
16 chart weeks.

The thunder that we expect to find during the holiday selling season begins
to roll on Tuesday (12), when Christina Aguilera’s Spanish-language album
and new releases from Boyz II Men, Barenaked Ladies, and LL Cool J
hit stores. Madonna, George Strait, and Barbra Streisand will be among
the contenders who arrive the following week.

MTV’s Video Music Awards, on Sept. 7, and the inaugural telecast of the
Latin Grammy Awards, Wednesday (13) on CBS, should also add some need-
ed zip to musie sales.

In the meantime, rapper C-Murder, whose new album hit stores Sept. 5,
looks like the odds-on favorite for next issue’s Hot Shot Debut, with an out-
side shot at the No. 1 slot. His last one bowed at No. 2 with opening-week
sales of 175,500 copies in March 1999. The 1998 debut of this Master P sib-
ling had a lower peak, No. 3, but made even more sales noise, ringing up
197,000 copies in its first week.

IN-BETWEEN TIME: While we await the fireworks, at least we have the
mild thrill of having four new titles bow in the top 20. If you read this col-
umn in the last issue, you know we haven't seen too many high debuts dur-
ing what has turned out to be a tepid summer for new releases. For each of
the four acts—DJ Clue, Do Or Die, 2Gether, and Sarah Brightman—the
chart positions scored by the new arrivals either set or tie career-high peaks.

Clue is the only one of the four to reach the top 10, launching at No. 6 with
112,500 units. The mix DJ’s 1999 bow actually sold 16% more in its first week,
opening with 131,500 pieces. However, since it arrived amid heavier compe-
tition, the week before Christmas, those sales placed it no higher than No. 26.

Do Or Die, another hip-hop artist, ties his career high, starting at No. 13
with 58,000 units. His last album, 1998’s “Headz Or Tailz,” also debuted at No.
13. Like Clue, Do Or Die’s last album actually sold more—to the tune of
88,000 units. Also like Clue, that earlier album was fighting holiday traffic,
although it was Easter rather than Christmas.

Made-for-MTV act 2Gether (No. 15) and Broadway chanteuse Brightman
(No. 17) not only reach higher chart rungs than ever before, but each does
so with huge sales improvement.

The series debut of “2Gether,” based on an MTV movie, helps the prefab
five surpass 55,000 pieces, which also locks up No. 1 on Top Independent
Albums. TVT had exclusive versions of the new set available at Target and
at Best Buy. The original soundtrack had its best week in March, when it
peaked at No. 85 with 41,000 units. That album, which had a bump two weeks
ago that took it to No. 135 on The Billboard 200 when the series hit MTV,
sees a 25% decline following the new title’s release. It’'s now No. 22 on the
indie list and falls shy of the big chart.

Brightman has, by far, her biggest week as a solo artist. A ’98 album, “Time
To Say Goodbye,” and one of two 1999 releases, “Eden,” each hit 19,000 units
in their biggest sales weeks, a standard that is shattered by her new “La
Luna,” which opens with 50,500 pieces. “Eden” peaked at No. 65, while
“Goodbye” stalled at No. 71,

ON THE TUBE: Somewhat surprisingly, “The Source Hip-Hop Music
Awards 2000—The Album” gets no lift from the Aug. 29 airing on UPN of
the troubled awards broadcast, which had to be patched together when a dis-
ruption interrupted the taping (Billboard, Sept. 2). The album slips two spots
to No. 19, with a 2.6% decline, despite a decent boost in ratings over that of
1999's broadeast. This year’s show got a 3.3 rating and a 5 share; last year’s
drew 2.5/5. Of the acts that played the show; the only one to see a boost on
either The Billboard 200 or Top Independent Albums is dead prez, which
rides a 29% bump to bullet 46-30 on the indie list. Sales for this year’s Source
compilation declined each of the weeks since it bowed at No. 19, but last issue
it slid up to No. 17 in a soft part of the chart, by far the highest rank of the
five compilations to which the hip-hop magazine has lent its name. A 98 set,
“The Source Presents Hip Hop Hits—Volume 1,” peaked at No. 38. .. Diana
Krall squeezes juice from the appearance she and Tony Bennett made on
“Late Show With David Letterman.” Her “When I Look In Your Eyes”
moves 151-104 with a 1% lift, the largest percentage boost on The Billboard
200. With a 30% gain, Krall’s “Love Scenes” climbs in at No. 49 on Top Pop
Catalog Albums, only the second time it has appeared on that chart.
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REVISED ADVISORY LABEL SCRUTINIZED

(Continued from page 10)

This year, both Gore and Lieberman
mentioned the issue of media violence
and its effect on children in their
acceptance speeches at the Democra-
tic National Convention.

HISTORY OF AN ADVISORY

The voluntary Parental Advisory
Label program was created and imple-
mented in 1985 by the RIAA to give
parents or guardians the ability to
make informed listening choices for
their children by providing a voluntary
sticker on possibly controversial or
objectionable recordings.

Then as now, the structure of the
voluntary program called for artists
and record companies to determine
which records should contain a label
indicating a parental advisory. In
most cases, records with possibly
offensive lyrics were stickered, but
in some cases companies chose not to
sticker records that contained explic-
it lyries or covers.

The establishment of the labeling
program followed a resolution by the
National Parent-Teacher Assn. (PTA)
in June 1984 calling for the estab-
lishment of a rating system for
records that would make it easier for
parents to identify material contain-
ing profanity, sex, violence, or vul-
garity (Billboard, July 7, 1984).

In early '85, the “concerned house-
wives” of the Parents Music
Resource Center, co-founded by Tip-
per Gore, joined the PTA in a call for
labeling.

The Senate Commerce Committee
held its now-famous hearing on objec-
tionable lyrics in September 1985.
The then Sen. Al Gore joined other
lawmakers in questioning panelists
Frank Zappa, Twisted Sister lead
singer Dee Snider, John Denver, and

Underworld
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the then RIAA chief Stanley Gor-
tikov about objectionable lyrics (Bill-
board, Sept. 28, 1985).

No legislation was introduced, and
although Gore was polite throughout,
other senators threatened that if the
industry didn’t regulate itself, Con-
gress might step in. Throughout the
"80s and "90s, the industry also fought
censorship legislation and more vig-
orous labeling bills introduced in
dozens of state legislatures.

In 1996, after continuing pressure
from lawmakers and parents’ groups
to expand the voluntary program, the
RIA A, with assistance from NARM,
extended its program by providing
record retailers with a variety of point-
of-sale tools, such as posters, to alert
parents to the advisory and explain the
intent of the label. That same year,
“family values” critics of gangsta rap
held congressional hearings and also
staged a series of protests at retail
record stores to underscore their con-
tention that kids were able to purchase
such recordings.

At a November 1999 Senate hear-
ing, “Music Violence: How Does It
Affect Our Children?,” Lieberman
and other lawmakers asked the
RIAA to toughen its program (Bill-
board, Nov. 15, 1999). “I hope the
RIAA will consider improving its
one-size-fits-all labeling system, at a
minimum,” Lieberman said, “to give
parents more of the basic informa-
tion they need to make informed
Jjudgments.”

Lieberman also asked that the
Seagram Co.’s Universal Music
Group “will start by dumping (Noth-
ing/Interscope act) Marilyn Man-
son.” (Universal then owned 50% of
Interscope.)

Seagram had come under tough
scrutiny since the half-acquisition of
Interscope in 1996, largely because
of Interscope’s distribution of some
gangsta rap albums on the Death
Row label. At the hearing, Seagram
president/CEO Edgar Bronfman Jr.
replied to criticism by saying that the
company was aiming to strike a bal-
ance among artists’ creative inter-
ests, marketplace preferences, and

community standards.

During the hearing, Lieberman
also widened his net beyond Sea-
gram. “The men and women who run
Seagram, Time Warner, Sony, BMG,
and [sic] PolyGram must stop hiding
behind the First Amendment and
confront the damage some—and [
enmphasize some—of their products
are doing,” he said.

At that hearing, the now-vice pres-
idential candidate also called for Sen-
ate investigation of the connection
between some rap labels and orga-
nized crime.

The RIAA’s Rosen testified that
the current parental advisory sticker
was sufficient and that it was “the
responsibility of parents, not record

companies, to monitor what their
children buy and listen to.”

Lieberman and other lawmakers
grilled Rosen and said they were dis-
appointed with her presentation of
industry views. Rosen disagreed
with Lieberman’s estimation of the
cultural legitimacy of such groups as
Marilyn Manson, responding, “Sen-
ator, I’d like to open your eyes fur-
ther to American culture.”

Rosen chose not to appear at
another media violence hearing
before the Senate Commerce Com-
mittee held last year, saying she did
not want “to be political fodder” (Bill-
board, May 15, 1999). Lieberman,
present at that hearing, lambasted
the entertainment industry for its

marketing practices and called for
the FTC probe that Clinton soon
“borrowed.”

Lieberman and McCain have also
introduced a uniform-label bill this
year. It would require all entertain-
ment industry products to carry a
uniform label describing the “nature,
context, intensity of violent content,
and age appropriateness” of violent
content. Fines for manufacturers and
retailers in violation would be $10,000
for every day the product is in the
marketplace. An RIAA spokesman
characterized the bill as “an uncon-
stitutional prior restraint on free
speech” (Billboard, May 27). The bill
has not yet been scheduled for a
hearing.

MIDYEAR RIAA STATS

(Continued from page 10)

ident/CEO of the RIAA, in a state-
ment accompanying the statistics.
“CDs will be around for a long time.”
Cassettes accounted for 8% of all
product shipped to manufacturers in
the first two quarters of 2000 and 5%
of the overall market in terms of dol-
lars. Cassettes represent $303 mil-
lion in business at list price, down
from 8.1% and $482 million in 1999.
Cassettes are down 37.1% in dollar
value and 31.5% in units shipped
from the same period last year.
Retailers are realizing numbers
reflective of the RIA As stats, with
CD sales dominating the market,
and cassette sales falling off. “That
would be exactly what we're seeing,”

says Gary Jackson, buyer for
Owensboro, Ky.-based Waxworks
Inc., owner of more than 100 Disk
Jockey stores. He says that big sell-
ers like Spears, ‘N Syne, and
Eminem are driving the train, while
“catalog sales are soft.”

Singles shipments also continued
a steep decline, down 45.2% from
41.5 million units in midyear 1999 to
22.7 million this year. Dollar value of
singles shipments dropped to $93.3
million, down from $165.5 million last
year and $205 million in mid-"98.

Special markets, however, contin-
ued to increase in the first half of
this year, as shipments of all formats
to direct and special markets grew

3.8% from 138.4 million in mid-'99 to
143.7 million in ’00. Dollar value of
shipments to direct and special mar-
kets grew 3.9% from $767.2 million
in mid-"99 to $796.8 million this year.

The RIA A's midyear statistics,
which are compiled by the account-
ing firm of PricewaterhouseCoopers
LLE represent direct data from
companies that distribute approxi-
mately 90% of the prerecorded
music in the U.S. To calculate unit
shipments and dollar values for the
remainder of the market, Pricewa-
terhouseCoopers utilizes retail sales
data from SoundScan to estimate
shipments by non-reporting compa-
nies.

LATIN CDs CONTINUE TO RISE

(Continued from page 10)

absence of a big video hit. Still, Latin
CD sales are so strong, they more than
compensated for the drops.

“The nice thing about the Latin
music market is it's very plump and
healthy, and it just moves along every
year,” says Alex Walsh, VP of market
research for the RIAA. “The impor-
tant thing is whenever we're talking

WARNER ASKS COUNTRY TO HENLEY’S ‘WEDDING’

(Continued from page 10)

a good shot at country radio. “The tra-
dition of country music historically is
about the singer and the song. It’s
great, because the whole spotlight of
that track is about the singer and the
song. It's Don with acoustic guitar and
very simple instrumentation.”

Purcell says Henley will be involved
in promoting the single. “You can prob-
ably expect him to show up on some
morning shows out there,” says Pur-
cell, adding that Henley will likely be
doing some country press as well.

Henley has already filmed a video
for the song. “It was shot in Los Ange-
les at a very interesting place. It’s a
house that Jackson Browne partially
grew up in that his grandfather built.
It’s called the Abbey, and it’s in East
L.A. Jackson’s grandfather was a
sailor: He traveled the world.

“Then one day he had a spiritual
epiphany and got saved, I guess, much
like the man who wrote ‘Amazing
Grace,” and went and built this house
as sort of a shrine with these two Mex-
ican laborers,” he says. “The three of

them built it by hand. It’s made out of
stone and has parts in it from all over
the world, from his travels. It’s quite
beautiful. We shot the video there.”

Even though country programmers
have yet to hear the new version of the
song, reaction to Henley playing on
country airwaves has been positive.

“He’s a Texas guy, so it’s easy for us
to make that leap,” says KPLX-FM
Dallas assistant PD Smokey Rivers. ‘A
good song is a good song, and if you
look back, Eagles stuff meshes pretty
well with country and always has. [
don’t think the audience will have any
trouble with it being Don Henley. So
bring it on!”

“I really hope that ‘For My Wedding’
is accepted at country radio,” says Hen-
ley. “I don't know if they will accept me
or not, but I certainly feel a kinship
there. I don't feel like an outsider: Lord
knows the Eagles certainly had an
influence on the country music we hear
today. I don’t know if that’s good or
bad,” he says with a laugh. “That
depends on who you ask, I guess.”

about these numbers, we're talking
about music that’s 51% in Spanish.”

That takes crossover acts like Mare
Anthony out of the equation.

In fact, unlike last year, Latin music
hasn’t had a series of huge-selling
artists to fuel the numbers, says John
Garefa, world music product manager
for Virgin Megastores. But, says Gar-
cfa, Virgin has expanded its Latin
music department in almost all stores
in the past two years and is developing
rock en espaiiol sections in various
locations.

According to the RTAA, shipments
of Latin music full-length CDs jumped
16% over midyear 1999, from 17.5 mil-
lion units to 20.2 million units.

Cassette shipments dropped 23%
and decreased 31% in total dollar
value, although the format continues
to be popular in Latin musie.

The RIAA says it is in the process
of breaking up Latin music shipment
data into genre categories. These are
expected to be reported by year’s end.
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

“Billboard Minutes” is cele-
brating its 200th show with the
announcement of new syndication
deals and technological advances
that will give the programming
even greater exposure.

Last year, Billboard and Bill-
board.com partnered with
AENTYV, the leading creator and
wehcaster of original program-

‘Billboard Minutes’ Grows
Via Syndi, Tech Advances

Internet, have recently part-
nered with AENTV to syndicate
“Billboard Minutes” worldwide.
On the technology side, a wire-
less application will enable audi-
ences to receive streamed audio
and video through handheld
devices. Further, AENTV now
offers the five-minute program-
ming in both narrowhand and

ming for the Inter-
net, to create “Bill-
board Minutes,” a
streaming video pro-

Billeoard
WMINUTES

broadband formats.
“Our goal is to

develop and produce

original branded or

gram offering world-
wide Internet audiences up-to-
the-minute news about artists,
tours, new releases and the Bill-
board charts. There are 5 shows
produced every week (top news,
pop/rock, country, R&B/hip-hop,
and Latin). Taping and produc-
tion take place at the new
Inextv/AENTYV Internet Media
Center in Woodland Hills. Calif.
With the help of syndication
deals and technological acdvances,
the audience for “Billboard Min-
utes” is rapidly growing. Al-
taVista.com and iWON.com, two
of the top search engines on the

Final ballots for the Billboard
Music Video Awards will be
included in Billboard’s Sept. 30
issue. The vote is the final step in
a three-step process. Record
labels submitted potential nomi-
nees for 10 different categories.
An expert panel of judges nar-
rowed down hundreds of submis-
sions to choose the top 5 in each

| celebrity-driven pro-
gramming that has wide demo-
graphic appeal, and to offer that
programming through our syndi-
cation channels to a chosen group
of high-profile syndication part-
ners, portals, search engines, and
destination sites,” said Drew
Cummings, president/CEO of
AENTV.

IFor more information on “Bill-
board Minutes” syndication
opportunities, contact Glen
Schwartz at 81%-884-9966 (ext.
704). To view the show, click the
“Billboard Minutes” icon at Bill-
board.com.

Subscribers To Vote For Top Videos

category. Domestic subscribers
will now have their chance to vote
for the winners.

Awards will be given at the
Billboard Music Video Awards
Show, to take place on Nov. 10 at
the Universal Hilton, Universal
City, Calif., as the finale to the
three-day Billboard Music Video
Conference.

board’s advertising department in
NewYork as advertising
assistant. Farber will pro-
vide administrative and sales
department support, keep
track of advertising space in
the Airplay Monitors, and
assist in additional sales
department projects.

Prior to joining Billboard, Far-
ber interned for Sen. Charles E.
Schumer, D-N.Y., providing ad-
ministrative support in the local
senatorial office, and researching

Allison Farber has joined Bill-

FARBER

social and legislative issues. She

also co-founded and managed Nu

Balance Productions, an
entertainment promotion
company that specializes in
nightly productions. At Nu
Balance, Farber booked tal-
ent, negotiated contracts,
and planned nightly pro-
gramming. She received her
B.A. in English at the State Uni-
versity of New York at Buffulo.
Farber reports to Joellen Som-
mer, business manager of the Bill-
board Music Group.

Making Her Own Kind Of ‘Music’

WITH THE ADVANCE OF “Music” (Maverick) to
the top of The Billboard Hot 100, Madonna becomes
only the sixth artist in the rock era to achieve at
least 12 No. 1 hits. By racking up an even dozen
chart-toppers, Madonna ties the Supremes and pulls
into fifth place among acts with the most No. 1’s.
Madonna needs eight more to match the Beatles,

who have 20. Five more will bring

her even with Elvis Presley, who
has 17. Just three more will
BEAT.

mateh Mariah Carey’s total of
15, and with her next No. 1 title,
Madonna will tie Michael Jack-
son for fourth place, with 13.
Madonna's 12th No. 1 hit

comes 15 years and 10 months
after her first, “Like A Virgin.”
By comparison, the Beatles’ 12th
No. 1 hit, “Paperback Writer,” came two years and
five months after their first, “I Want To Hold Your
Hand.” Presley had a span of exactly four years
between his first No. 1, “Heartbreak Hotel,” and his
12th, “Stuck On You.” Carey took seven years and
one month to go from “Vision Of Love” to her 12th
No. 1, “Honey.”

Among the artists with the greatest amount of No.
1 hits, only Jackson took longer to achieve his 12th
chart-topper. Counting from “Ben,” his first solo No.
1, it took 19 years and two months to get to “Black
Or White.”

Of course, taking a long time to achieve that many
No. 1 hits is not a bad thing. Most artists would love
to still be having No. 1 hits 15 or 20 years after their
first time in pole position.

“Music” is Madonna’s first No. 1 hit of the millen-
nium and arrives after a five-year, seven-month gap,

by Fred Bronson

dating back to her last single to reach the summit,
“Take A Bow,” in February 1995. This is the longest
amount of time between No. 1 titles for Madonna.
Her biggest hit between “Bow” and “Music” was
“Frozen,” which peaked at No. 2 in April 1995. Pre-
viously, the longest gap between Madonna’s No. 1
hits was the 2%-year wait between “This Used To
Be My Playground” and “Take A
Bow.”

Some other “Music” notes: As
Madonna succeeds Janet Jack-
son, this is the first time in 19
months that two solo female
artists have had consecutive No.
1 hits. You'd have to go back to
March 1999, when Cher followed
Monica, to find the last pair of
solo female artists with succes-
sive chart-toppers. And since Jackson only used her
first name on her single, and as she followed Sisqd,
this is the first time in the rock era that we’ve had
three one-named singers in a row at No. 1.

There’s more “Musie” trivia from Peter J. Baker
of Milwaukee, who says this is Madonna’s fifth sin-
gle to reach No. 1 in its sixth chart week, following
“Like A Virgin,” “Like A Prayer,” “Vogue,” and
“This Used To Be My Playground.” Six weeks is th
fastest any of her singles have reached the top.

Baker also points out that this is the first time
Madonna has had a No. 1 hit in September, although
she’s come close. “Playground” was No. 1 for one
week in early August 1992; “Who's That Girl” was
No. 1 for one week, and that was the week ending
Aug. 22, 1587; and “Papa Don’t Preach” was on top
for two weeks, concluding with the week ending Aug.
23, 1986.

Billboard/Airplay Monitor Radio Seminar & Awards
New York Hilton ¢ Oct. 5-7
The 22nd Annual Billboard Music Video Conference & Awards
Universal Hilton, Universal City, Calif. * Nov. 8-10

For more information, contact Michele Jacangelo at 6146-654-4660
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vapor transmission, the follow-up to therr platinum debut album Candyass. is already off to a phenomenal
start. The first single "Fiction [Dreams Ir Digital).” 1s an out-of-the-box hit at Modern Rock radio! A special bonus
track "Spectrum,” will be included on imited edition, first run copies of the album. Look for the MTV co-presented

First Annuat Orgy Ball on 10/7 and watch for their national tour to kick off this fall...
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