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Work-for-Hire Act
Passage Gleared

BY BILL HOLLAND
WASHINGTON, D.C.—At
press time, insiders on Capitol
Hill said that lawmakers had
cleared the
way for “hot-
lined” unani-
mous consent
passage of
the Work for
Hire and
Copyright
Corrections Act of 2000, H.R.
5107, and that passage could be
expected as early as Oct. 9.
H.R. 5107 repeals a law
passed Nov. 25, 1999, that made
sound recordings a new catego-
ry of work made for hire under
the Copyright Act and thus took
away a right guaranteed to re-
(Continued on page 121)

Arista Rolls Out
DVD Singles Line

BY ED CHRISTMAN

NEW YORK—Retailers say they
are intrigued by the Nov. 21 rollout
by Arista Records of a line of DVD
Video singles in an attempt to capi-
talize on the popularity of music

Wamer Muszc s DVD Audio

Debut Welcomed By Retailers
Page 6

DVD, but merchants have questions
about pricing and the merchandising

of the configuration.
The series is dubbed ASAP DVD,
standing for Arista Signature Art-
(Continued on page 111)

karth Gets Personal As Sales Hit 100M

World Exclusive: Brooks Shares Insights About Professional, Private Future

BY MELINDA NEWMAN

LOS ANGELES—On Oct. 26 Capitol Records will
throw a party for Garth Brooks to commemorate the
superstar selling 100 million albums—a milestone

unmatched by any other solo
artist in history.

While it should be a cause for
celebration, the party comes at
a time when Brooks is going
through life-altering transitions.

When he left the public eye
last December, he did so by
dropping a bombshell, telling the
audience of TNN's “Crook &

Chase” that he planned to take the year off and come
back at the end of 2000 “to probably announce our
retirement.” The year, said Brooks, would be spent with
his three young daughters, as well as working on his
marriage to college sweetheart Sandy.

As the year heads to a close, Brooks says he will now
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delay his decision about retirement until he sees the fall-
out of the collapsed merger between Capitol Records’
parent EMI and Warner Music Group. However, his

comments indicate that he’s

mulling over making one more

studio album, even if he decides

to retire.

| Sadly, on the personal front, he
says that “Sandy and I both
agree that we need to get
divorced” and that his time is
now devoted to taking care of his
children.

In his first extensive interview of 2000, Brooks talks
to Billboard about his career, his family, the industry, hit-
ting the 100 million milestone, and where he goes from

(Continued on page 112)

HOB Plans New Venues, More Touring

BY RAY WADDELL
NASHVILLE—House of Blues
(HOB) has announced an aggres-
sive venue strategy that will see
the concert promotion/venue firm
open no fewer than nine new
venues in the coming months.

The strategy is geared to
improve HOB’s live music presence
in each of these markets, promot-
ing bands at all levels of popularity.
HOB clubs and amphitheaters will
act as a base of operations, but the
company will promote dates in
other venues and increase its
involvement in nationally promoted
tours.

The move shows that HOB, a dis-
tant but very active second to world
concert promotion leader SFX, is
interested not only in maintaining
its current significant market

presence but in growing all levels
of its business as well.

“It’'s going to get even more ag-
gressive than this,” vows Greg Tro-
jan, HOB CEOQ. “We are very happy

and couldn’t be more excited about
the future of all three of our busi-
nesses. The clubs are doing great,
we just had a record year for con-

certs, and our media properties are
experiencing lots of growth.”

BIG PLANS TO BUILD

On Monday (9), HOB was to an-
nounce plans for new House of
Blues club ventures in San Jose,
Calif.; San Diego; Denver; Dallas;
and Kansas City, Mo. Each will
seat around 1,000 for live concerts;
an Anaheim, Calif., club is sched-
uled to open in January 2001. HOB
owns, operates, or plans to build
large amphitheaters in each of
these markets except Kansas City.
Additionally, HOB has broken
ground on a new 20,000-capacity
amphitheater in Austin, Texas, and
is in negotiations with the city of
West Valley, Utah, near Salt Lake
City, for another new 17,000-plus-
(Continued on page 111)

Merger Withdrawn |

By Warner, EMI

A Billboard staff report.

LONDON—The Warner/EMI
merger, born in Sardinia, Italy,

56 weeks ago during a confer-
ence of senior EMI executives,
fell to Earth Oct. 5 in London
and Brussels, as the companies
withdrew their application
seeking approval of the deal by
the European Commission
(EO).
The decision to scrap their
$20 billion merger raises ques-
(Continued on page 114)

Newcomers Should
see GMA Gains

BY DEBORAH EVANS PRICE

NASHVILLE—In a year that has
seen substantial career growth by
such newcomers as Brad Paisley and

AWARDS, |

WOMACK

Billy Gilman, retailers expect coun-
try’s freshman class to see the
biggest sales spike from the 34th an-
nual Country Music Assn. (CMA)
Awards show, held here Oct. 4.
Paisley performed before the
(Continued on page 111)
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Napster Says Proposals Rejected By Industry

BY EILEEN FITZPATRICK

SAN FRANCISCO—The music industry
has called proposals by Napster to settle its
copyright infringement lawsuit with the
labels “laughable,” unworkable, or nonexis-
tent, despite Napster CEO Hank Barry’s
insistence that negotiations are taking place
in good faith.

From the courthouse steps after its hear-
ing before the 9th U.S. Circuit Court of
Appeals here Oct. 2, Barry slammed the
music industry for rejecting what he called
“serious proposals” to settle its lawsuit with
the Recording Industry Assn. of America
(RIAA) out of court. But some label execu-
tives say Barry is misrepresenting the facts
of the discussions held to reach a licensing
agreement.

The RIAA, on behalf of the labels, is suing
the music file-swapping software company
for copyright infringement. The hearing
before the circuit court will determine if a
preliminary injunction order issued by a
lower court July 26 will be overturned. The
appeals court stayed the injunction July 28.

At least one major-label executive tells
Billboard that he is unaware of any discus-
sions with Napster. “BMG has in fact dis-
cussed various business proposals with
Napster,” said BMG’s chief marketing offi-
cer/president of new technology Kevin Con-
roy in a statement countering Barry’s accu-
sations. “But Napster has never addressed
the important issue of licensing nor pro-
posed anything approaching a sound, legit-
imate business model.”

Another label source called Napster’s pro-
posals “preposterous” and said that execu-
tives from the company did not create “an
atmosphere for negotiation.”

But Barry contends that the company’s
proposals are legitimate and that the record
industry is attempting to quash the technol-
ogy. “I stand by what I said earlier,” Barry
said in a statement. “Since I joined Napster,
I have made serious proposals to each of the
major record companies and their music-pub-

over the past year. Napster says that amount
of revenue could be reached by getting at
least one-third of its 32 million users to sign
up for the service.

But it remains unproved whether music
fans will pay to access music online. In addi-
tion, the figure does not take into account
Napster’s cut or the numerous payments that
would have to be made to publishers. Napster
representatives would not elaborate further
on its proposed subscription model or the sta-

tus of its label discussions.

While Napster was playing the victim out-
side the courtroom, some legal experts say
the company came out a winner before the
bench. “Going in I thought the odds were 4-
to-1 against Napster,” says copyright attor-
ney Fred von Lohmann of San Francisco law
firm Morrison & Foerster. “Now I think it's
2-to-1 against them. It’s still an uphill battle,
because the judges were troubled by some of
the Sony Betamax arguments, but they
weren’t as hostile toward Napster as [U.S.
District Judge Marilyn Hall] Patel.”

On July 26 Patel granted the RTAA a pre-
liminary injunction against Napster, which
was stayed by the appeals court on July 28.

In the recent hearing, Napster lead
counsel David Boies appeared to be bet-
ter prepared than he was during his sum-
mer appearance. He answered questions
from the three-judge panel quickly and
with conviction.

As expected, Boies used the 1984 Sony
Betamax Supreme Court decision as the
foundation of Napster’s argument. In that
landmark case, the Supreme Court ruled
that if a technology has non-infringing uses,
the maker cannot be held liable for copyright
infringement.

“Unauthorized copying represents fair

“Don’t they have any control as to what
goes on?” Schroeder asked.

“No, but no one can get the material with-
out using the Napster software,” Frackman
replied.

Boies said that Napster does not know
what and where files are being sent and that
it can police its users only if they are identi-
fied by the copyright holders.

In addition, Beezer asked Frackman
whether the RTAA, with its concern about
copyright violations, had prosecuted individ-
uals who download copyrighted material.

“No,” Frackman said. “We don’t want to
put Napster users in jail; we want to stop it at
the source.”

Von Lohmann says Frackman did a good
job in pointing out E-mails from Napster co-
founder Sean Parker that said the software
was designed to pirate musiec.

“The analysis under Sony is still the key
component,” says intellectual property
lawyer Joseph J. Wiseman. “The judges
were clearly struggling with it, but the
hearing went much better for Napster
than expected.”

DMX Forms Label
With Def Jam While
Still bn Ruff Ryders

BY GAIL MITCHELL
LOS ANGELES—Multi-platinum
rapper DMX will oversee a new joint
venture, Bloodline Records, with Def
Jam while con-
tinuing as a Ruff
Ryders/Def Jam
artist.

“DMX is still
signed to Ruff
Ryders,” says

a affiliates. I repeat, every one of these

proposals has been rejected, and the record
companies have made no counterproposals.”

He added that the record industry is “act-
ing in concert to control or destroy an excit-
ing new technology.”

One of Napster's ideas is to pay artists and
labels through a subscription service charg-
ing users a $4.95 monthly fee. Barry says that
if the labels had accepted the offer, they could
have received up to $500 million in payments

use, and all it takes is that the device be capa-
ble of non-infringing uses,” Boies argued.
“Even if the District Court is right that [ Nap-
ster] infringes, as long as there’s substantial
non-infringing use, Sony applies.”

U.S. Circuit Judges Robert Beezer and
Mary Schroeder grilled RIA A lead attorney
Russell Frackman about how Napster could
possibly control what was being transferred
to whom.
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FACING UP TO THE BRITISH EVASION

I couldn’t agree more with your articles out-
lining Britain’s current lack of U.S. presence
(“The British Evasion,” Billboard, Sept. 9). As
import buyer for one store in a small Arizona-
based retail chain, I've observed, over the past
five years, a marked decline in sales of UK.
acts even as our total percentage of imports
has steadily risen. Whereas before we could
count on moving numerous copies of virtually
every two- and three-part import single re-
leased, now we're lucky if those singles we do
bring in—and we've had to become selective
with our budget allocations, sticking with
proven artists—move out the door prior to a
clearance markdown. Ditto the full-lengths
issued overseas in advance of a U.S. release.

Yet another indicator of our clientele’s cir-
cumspect attitude: We have months-old

LETTER

issues of New Musical Express and Melody
Maker gathering dust on our newsstands, my
suspicion being that Americans have given
up thinking that U.K. bands are anything
more than the product of British newsweek-
ly hype (all those Super! Explosive! Fantas-
tie! in-your-face cover photos and blurbs start
to look pretty generic after a while).

The folks buying new product by U.K. acts
tend to be old-schoolers—those who grew up
collecting U2, Depeche Mode, New Order, ete.
There may be a chicken-or-the-egg situation
at play here, but just the same, very few retail-
ers these days set out to create sales trends—
they follow the trends, and for now, consumer
confidence in British acts is at an all-time low.

Fred Mills
Zia Record Exchange
Tucson, Ariz.

manager Ray
Copeland, who'’s
helping the rapper
put the New York-based label
together. “He’d been considering a
label venture to go along with his
various other side projects. He was
offered a deal and took it.”
Def Jam executives could not be
(Continued on page 121)

NEW APPROACH TO NAPSTER

The industry needs to take a totally new
approach to dealing with the technology put
forth by Napster, MP3.com, ete. It is with-
in a record company’s right to expect that
product available for retail sale not be given
away for free via download. What labels can
do is make available tracks not included on
the album, live versions of songs, etc. to
hardcore fans who have bought all the prod-
uct commercially available. If Napster and
the sites of its ilk are shut down, other sites
will begin showing up on the Internet to
replace them. But if the industry and Nap-
ster join together in this mutually benefi-

cial venture, everybody wins.
Mike Siskind, president
Siskatune Music Publishing Co.
West Hempstead, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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Where Should Music Go On The Internet? Home

BY JOSHUA WATTLES

The music industry wants the Internet
to deliver revenue and profits equal to the
impact of the CD and the videocassette.
But it might deliver next to nothing unless
quick, decisive, and radical shifts in ap-
proach are made by the music industry.

The CD led to the reissue of every back
catalog item in or out of stock (in fact, that
is still going on). Each new CD reissue
generated new royalties to publishers,
songwriters, and artists. The record com-
panies profited most by selling back in-
ventory at prices much higher than those
on original release for product that cost
much less to make.

The VCR for the first time led to the out-
right sale of copies of motion picture and
television catalogs. The bonus for music—
no film company or television company had

ever cleared music rights for the sale of
copies. In most cases, music publishers and
songwriters more than doubled their
money on the original licenses.

‘The music industry’s reliance on
injunctions and intellectual-property
laws as a front-line defense to the
Internet industries is a little like
building a fence to protect against a

tornado’

Josh Wattles is CEQ of start-up Internet music
firm Tips LLC. He co-founded the consulling firm
Waltles & Fead MMI, of which he remains a prin-
cipal.

Both of these highly profitable shifts in
technology occurred with no effort on the
part of artists and songwriters. No music

publisher pushed the development of the
CD or struggled with the risks and costs of
introducing a whole new format for record-
ings. The record companies did, but they
first extracted extraordinarily reduced
rates from all their royalty participants. No
music industry executives sat at a table in
Japan to help the development of the Beta-
max or the VHS videocassette formats.

To be fair, though, from the start the
whole of the music industry was at the
table in spirit, since the CD makers and
the videocassette machine makers planned
all along to build their technologies on the
products of the ereative industries.

The lesson from the VCR and CD: Just
do a little licensing, a little enforcement,
and the payments will follow. There was
more: pay television, cable television,

(Continued on page 95)
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BY RAY WADDELL
NASHVILLE—As concertgoers
flock to the Internet to purchase tick-
ets in ever-increasing numbers, pro-
moters and acts are making cost-
effective use of the Web to help get
the word out and sell more tickets.

The Internet offers
highly targeted, event-
specific promotions that
are increasingly attractive
when compared with high-
priced media buys. And
consumers are reacting,
not only buying tickets off
the Web but often first hearing about
a concert or event via an E-mail
heads-up from the promoter or act.

SFX Entertainment, far and
away the world’s top concert pro-
moter, says that it will host some 60
million people at its events in 2000
and that many of them are using the
Internet to get to these events. “We
know that year-to-date we’re selling
roughly 30% of our tickets online,”
says Pam Spivak, president of SFX
Interactive. “We've been watching
these figures for well over a year
now, and [Internet sales] numbers
tick up consistently, month after
month.”

Dnline Tickets Pay Off

Concert Promoters Exploit Ease Of Web

Consumers can purchase tickets
through the act’s Web site, through a
Web-based ticketing company like
Ticketmaster Online, or through the
venue's Web site. SFX sells tickets
through “all of the above,” Spivak
says. “We're selling more and more
through SFX.com, linking
through Ticketmaster.
Obviously, we sell a lot of
tickets through Ticket-
master [with whom SFX
has an exclusive long-term
arrangement], as well as
through the venue and the
artists’ Web sites. Most of the artists
we're promoting have links to
SFX.com.”

One reason acts and promoters
love selling tickets on the Internet is
because buyers leave an “E-trail” of
potent information.

“The fact that consumers are using
the Web to buy tickets allows us to
build a database of fans to whom we
can make other recommendations, tell
when an artist is coming to their area,
and promote other relevant purchas-
es of products and services,” says Spi-
vak. “There is a lot you can do with
that information and the relationships

(Continued on page 117)

Hit Writer Robert Allen Dies

BY IRV LICHTMAN

NEW YORK—Robert Allen, the com-
poser/lyricist whose many chart hits
in the mid- to late '50s reflected an
older pop sensibility as rock’n’roll
evolved into a mainstream sound, died
Oct. 1 at his home in Quogue, N.Y,,
after a long iliness.

While he had hits with other art-
ists, he and his lyrie-writing partner,
Al Stillman, produced a string of par-
ticularly notable hits recorded by
acts Johnny Mathis and the Four
Lads, both of which appeared on
Columbia Records.

In 1957, the team produced Mathis’
first top 10 hit, “It’s Not For Me To
Say,” which Allen and Stillman fol-
lowed up the same year with Mathis’
first of two No. 1 singles, “Chances
Are.” For the Four Lads, Allen and
Stillman wrote the hits “Moments To
Remember” (1955), “No, Not Much!”
(1956), and “Who Needs You?” (1957).

Allen, a native of Troy, N.Y., start-
ed his collaboration with Stillman sev-
eral years before their associations
with Johnny Mathis and the Four
Lads. In 1953, Perry Como succeed-
ed with their “You Alone (Solo Tu),”
and a year later Como introduced a
song that would emerge as a holiday
favorite, “(There’s No Place Like)
Home For The Holidays,” which
Garth Brooks recorded for his 1999
Christmas album. For Como, Allen
also wrote “You Are Never Far Away
From Me,” which Como sang at the
end of his weekly programs.

Apart from Stillman, who died in
1979, Allen also wrote the words to
other ballads, including two TV
themes, “Theme Song From ‘Song
For A Summer Night’ ” (1956) and “A
Very Special Love (Song For The
Ninth Day)” (1957), that were intro-
duced, respectively, on the Studio One

production “Song For A Summer
Night” and the Playhouse 90 produc-
tion “The Ninth Day.” In 1963, he and
composer/lyricist Richard Adler col-
laborated on the Doris Day hit
“Everybody Loves A Lover.”

Other artists who recorded his
songs included Tony Bennett, Billie
Holiday, Mitch Miller, Carol Burnett,
and George Shearing.

Some of Allen’s songs were covered
by contemporary acts, such as the
Shirelles with “Everybody Loves A
Lover” in 1963 and the Vogues with
“Moments To Remember” in 1969.

Following his graduation from
high school in 1945, Allen decided to
pursue a career in music. He per-
formed as a jazz pianist on the New
York club circuit until the early ’50s,
when he began to write music. One
of his first assignments was to ar-
range and compose for TV’s “Colgate
Comedy Hour.”

In addition to his individual songs,
Allen wrote special material for Jim-
my Durante, Jane Morgan, Eddie
Cantor, and Julie Wilson. Allen also
wrote the soundtrack scores to sever-
al feature films.

Before his death, Allen was in-
formed that he would be the 2000
recipient of the ASCAP Founda-
tion’s Lifetime Achievement Award
in the field of pop music. His widow,
Patty Allen, will accept the award in
New York.

In addition to his wife, Allen is sur-
vived by four children from two pre-
vious marriages, his mother, a sister,
and three grandchildren. In lieu of
flowers, the family requests that
donations be made to the Memorial
Sloan-Kettering Cancer Center, Attn:
Philip Paty, Department of Surgery,
1275 York Ave., New York, N.Y. 10021.
Services were scheduled to be private.

WWH Plans To Rock Fans On Label

BY WES ORSHOSKI

NEW YORK—Planning to capitalize
on the gold and platinum successes of
its compilations, the World Wrestling
Federation (WWT) is launching a new
record label named Smackdown!

Records.

The label—based at the WWE’s

headquarters in Stamford, Conn.—

- ~ plans to issue al-

| bums by new hard

rock acts while

continuing to re-

rooorils lease an annual

compilation of

' songs played at

the WWT’s live events, according to

Smackdown! president and former

Windham Hill VP of marketing Ron
McCarrell.

Smackdown!, a division of World
Wrestling Federation Entertainment
(WWFE), plans to release two to
three albums a year. The first release
will be a compilation of rock and rap
artists covering the songs used to

introduce such WWF stars as the
Rock and Undertaker during the com-
pany’s televised wrestling matches.
Sony will distribute this album but
says it has not signed a permanent
distribution deal.

Cypress Hill, Disturbed, and new
Portrait/Columbia act Union Under-
ground are already on tap for the
project, slated for
an early 2001 re-
lease. One of the [
WWF’s four Koch-
distributed compila-
tions of those theme §
songs, “WWEF: The
Music, Vol. 47—
written and com-
posed by WWF di-
rector of music programming Jim
Johnston—and another compilation,
“WWF Aggression,” have reached
platinum and gold status, respective-
ly, according to the Recording Indus-
try Assn. of America. A second vol-
ume of “WWF Aggression” will be

McCARRELL

aal Digital Media Ventures Launched
Io Make Web Opportunities For Sony

BY MARILYN A. GILLEN

NEW YORK—Like its major-label
competitors, Sony is aiming for a
two-pronged payoff from its just-
launched new-technology invest-
ment/incubator arm: a bottom-line
return on investment (ROI) and a
less-easily quantifiable boost to its
existing units’ efforts in new media.

“550 Digital Media Ventures
[DMV] is ROI-driven and mandat-
ed to have a high return for its
investor, Sony,” says Robert
Wiesenthal, vice chairman of the
new company, which is a subsidiary
of Sony Broadband En-
tertainment (SBE). “But we
hope and expect that at the
same time 550 Digital Media
Ventures introduces us to
the kinds of companies and
technologies that can bene-
fit all the companies in the &
Sony family.”

SBE was launched in
March as a U.S. holding company
for Sony’s music and film units and
is charged with seeking new busi-
ness opportunities in the digital
age.

Sony Music president of new
technology and business develop-
ment Fred Ehrlich, who has been
named president/CEO of 550 DMV,
says it will have “several hundred
million dollars” at its disposal and a
particular focus on “enabling tech-
nologies” in the broadband, wire-
less, and Internet realms rather
than consumer-directed businesses.

The company is charged with
“creating, incubating, operating,
investing in, and acquiring” digital
media companies, and Ehrlich says
it will pursue each of those options.

“There is not a mathematical
breakdown on a spreadsheet as to
how much is in start-ups vs. acqui-
sitions vs. investments,” he says.
“What we are going to do is look for
opportunities. And when we see a
great opportunity, we are going to
go forward with it, and if it’s all in

EHHH

one category, that’s fine.”

The primary focus will be on
U.S.-based companies, he adds.

The creation of the unit, which is
headquartered in New York and has
offices in San Francisco, Los Ange-
les, and London, formalizes the in-
vestment activities Sony’s units
have been involved with over the
last year or so. Thus 550 DMV
already has more than 35 companies
in its portfolio, ranging from pure
Sony startups such as Unsurface—
a soon-to-launch “digital locker”
company that will encompass the

__ former Uville.com—to
B cstablished entities in which
Sony has invested, such as
- Yupi.com, AudioBase,
~ 360hiphop.com, and Recip-
: rocal.

i 550 DMV will offer its

b network of companies

access to capital, operating

infrastructure, and back-
office operations, as well as strate-
gic oversight, executives say.

Howard Stringer, chairman/CEO
of Sony Corporation of America and
president of SBE, is chairman of
the new venture. He retains his
other titles, as do Ehrlich and
Wiesenthal, who is SBE’s chief
strategy officer.

Universal Music previously un-
veiled its own venture-capital unit,
the eLabs division, which is charged
with, among other things, develop-
ing digital technologies, seeking
investments in new music and tech-
nology companies, and funding
entrepreneurs with promising
ideas.

Last month Bertelsmann said it
is financing a new venture capital
fund—eBertelsmann—with a total
volume of up to $1 billion. The BMG
parent company also operates Ber-
telsmann Ventures, a risk capital
fund whose early-stage investments
include online music/service com-
panies Riffage.com and the soon-to-
launch Musicbank.

released by Smackdown! and distrib-
uted by Priority/ EMI next year.

Through the WWE, Smackdown!
will be equipped with a promotional
force that few labels have at their dis-
posal. Smackdown! artists will gain
exposure through the WWE’s televi-
sion programs, which fill nine hours
of programming per week; two fan
magazines, Raw and WWE, claiming
a global circulation of more than 1 mil-
lion copies; and a new MTV program
titled “WWF Heat.”

McCarrell, also former GM of the
House of Blues label and former head
of marketing at Capitol Records, says
he became intrigued by the WWF’s
marketing opportunities while being
interviewed earlier this year by
WWF boss Vince McMahon. “My
eyes began to get wider and wider as
1 began to look around at the oppor-
tunities around here . . . There are
these wonderful marketing vehicles
available for my music that are only
mine,” he says.

Without giving details, MeCarrell
says that the WWF has made an
“enormous” financial commitment to
the label, adding that the company is
prepared to do “whatever it takes” to
turn Smackdown! records into hits. In
the label’s first year, MeCarrell plans
to hire only about four staffers, includ-
ing a director of A&R. But that num-
ber is deceiving, as much of the label’s
promotion, marketing, and publicity
needs will be met by the WWE.

(Continued on page 120)

Warner’s Debut
Into DVD Audio
Pleases Retail

BY ED CHRISTMAN

NEW YORK—Retailers are happy
that Warner Music Group will be the
first major to issue DVD Audio titles
but say the introduction of the for-
. mat is long over-
due.

On Nov. 7 the
Warner  Music
Group will issue
seven titles—three
classical, one jazz,
and three rock.
The latter titles
are “Tigerlily” by
Natalie Merchant, “Core” by Stone
Temple Pilots, and “Brain Salad Sur-
gery” by Emerson, Lake & Palmer.
Carrying a $24.98 list price, each
title has been remixed and remas-
tered to take advantage of the sonie

. qualities offered by

| DVD Audio.
| | Moreover, in or-
{ | der to accommo-
date the capabili-
ties of existing
DVD hardware,
each title will con-
tain three versions,
which allows it to be played in
advanced resolution surround sound,
advanced resolution stereo, and DVD
Video-compatible Dolby Digital sur-
round sound. The latter capability
means the new DVD titles will be
backward-compatible with existing
(Continued on page 121)
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Boxman Seeks Shareholder Gapital

Company Puts Off IPO, Opening Affiliates In Spain & Italy

BY KAI R. LOFTHUS
LONDON—Creating value for Box-
man.com’s shareholders is a hard bar-
gain for CEO Tony Salter these days.
While the company has announced it’s
putting off plans to go public, Salter
says he issued a document to its 500
shareholders on Sept. 15, offering them
additional shares for an extra cash infu-
sion.

Though he declined to reveal details,
it’s understood that, by Monday (9),
Boxman hopes to raise some 30 million
pounds ($49.2 million) by offering
investors the chance to buy six shares
for every share they own, at 10 pence
per share. Boxman's shares had previ-
ously peaked at 175 pence. The rights
offer closes on Friday (13).

“This means that we’re not com-
pelled to go into a public offering for a
while. It [also] means that we can run
our business without having [an PO}
as our primary means of fund raising,”
Salter says.

He adds that Boxman will not have
“a significant” presence in Spain and
Italy (previously reported to be prima-
ry markets for opening affiliates)
before Christmas. It currently oper-
ates affiliates in Sweden, the U.K., Nor-
way, Finland, Denmark, Holland, Ger-
many, and France.

While not giving specific details
about the current state of Boxman’s
balance sheets, Salter says, “We are

‘We are looking
forward to the
great release
schedule for the
fourth quarter’

- TONY SALTER -

looking forward to the great release
schedule for the fourth quarter.” Group
turnover for the first six months was
6.2 million pounds ($9 million), the
same as in last year’s corresponding
period. Total turnover for 1999 was 12.7
million pounds ($18.5 million).

Theodor Dalenson, chairman of
Stockholm-based investment company
Novestra, which owns 1.8% of Boxman,
says, “We only have a minority share,
but if [Salter’s offering] can secure Box-
man’s financial situation as well as turn-
ing it into a profitable company, then
I'm sure we will be participating in it.”

Another investor, Kjell Spangberg,
chairman of Stockholm-based Emerg-
ing Technologies, says, “Business-to-
consumer sites get a lot of tough treat-
ment these days. The best ones tend
to be good, while a lot of sites will be
beaten out. It’s too early to say about
Boxman.”

Boxman has gone through a major
makeover since the fall of 1997, when
the company launched under the aus-
pices of Kent Granath, Hakan
Damberg, Krister Hanner, and Bill
Odqvist, who established headquarters
in Stockholm. Jan Carlzon, former chief
executive for airline company SAS, was
hired as chairman, but he exited by the
end of the 1999 fiscal year and handed
over his stripes to current chairman
Patrick Cox.

Some of the early investors, in-
cluding members of bands Roxette and
Ace Of Base, have reportedly also
pulled out. In the beginning, Sping-
berg and Carlzon owned 25% and 15%,
respectively.

According to one of the founders,
who requested anonymity, “The com-
pany started to experience problems
in 1998, when the logistics failed to
collaborate. Concurrently, some of the
company’s investors were eager to
enter Europe.”

In 1999, the company moved its
offices to London, coinciding with the
entry of former EMI exec Salter into
the company.

Boxman nonexecutive director Peter
Tornqvist, who is also VP for the
Nordic region at London-based invest-
ment bank Lehman Brothers (which
began to prepare Boxman’s IPO late
last year after Morgan Stanley pulled
out of the mission), did not return calls.

oanz Sets Record, Again, With Album’s Sales

BY HOWELL LLEWELLYN
MADRID—Singer Alejandro Sanz
has smashed all Spanish sales rec-
ords over the past three years, but
he topped the lot during four days
in late September—the Latino star
sold close to 800,000 units of his
album “El Alma Al Aire” (The
Bared Soul) from the Sept. 26
launch date to Sept. 29.

“This is absolutely spectacular
and is the equivalent of an artist
selling 15 million copies in the U.S.
in the first four days of release,”
says an ecstatic Warner Music
Spain president Sadal Tagarro.
“Sanz is a social phenomenon that
goes much further than music.”

In the same period, WEA Latina

EXEC UTIYVE

RECORD COMPANIES. Laura
Swanson is promoted to senior
VP of publicity for Arista Rec-
ords in New York. She was VP of
publicity.

Instinct Records names Peter
Wright COO and Brendan Gart-
land export manager/Shadow
Records marketing manager in
New York. They were, respective-
ly, GM for Ryko Palm and retail
marketing coordinator for Ryko
Palm.

Stephen Ferrera is named VP of
A&R/producer for RCA Records in
New York. He was head of A&R/pro-
ducer at the jazz and classics division
for Capitol Records.

Adam Mirabella is promoted to
VP of sales/online retail develop-

shipped another 800,000 units to
Latin America and U.S. Latino
markets.

International Federation of the
Phonographic Industry figures for
1999 show that although Spain (pop-
ulation 39.5 million) is the world’s
eighth-biggest market, U.S. retail
trade was 20 times higher than
Spain’s. “Yet the highest-ever first-
week sales there was ‘N Sync with
2.4 million, beating Backstreet
Boys’ previous high of 1.5 million,”
says Tagarro. “Those figures put
Alejandro’s achievement in per-
spective.”

Warner Spain set into motion a
steady marketing campaign in July,
with the release to radio of a 30-sec-

ond snippet of the first single,
“Cuando Nadie Me Ve” (When No-
body Sees Me). Full-page newspa-
per ads appeared a week before the
album’s release announcing it had
already received advance sales of
500,000, making it quintuple-plat-
inum on its first day of release.
There is no precedent in Spain of
such a feat.

In four days, Sanz sold more al-
bums than the biggest-selling art-
ist of 1999—Puerto Rico’s Chay-
anne, whose Columbia album “Atado
A Tu Amor” sold some 700,000 units
in Spain.

Sales were pushed by ads inform-
ing fans that those who bought first-

(Continued on page 120)

SWANSON

FERRERA

ment for Atlantic Records in New
York. He was senior national direc-
tor of sales.

Monica Alexander is named
senior director of R&B publicity
for MCA Records in Santa Monica,
Calif. She was senior publicist at
Rogers & Cowan.

Katina Bynum is promoted to
director of marketing for Universal

TURNTABLE

MIRABELLA ALEXANDER

Records in New York. She was a
product manager.

PUBLISHERS. ASCAP promotes
David Bander to assistant VP/direc-
tor of radio licensing and Ray
Schwind to assistant VP/director of
television licensing in New York.
They were both broadeast licensing
directors.

BY KAI R. LOFTHUS
LONDON—The online music licens-
ing trial at the Assn. of Independent
Music (AIM)—a U.K. indie label
organization representing 26% of the
retail market—has reached a new
level of intensity, following the
appointment of Mo Darbyshire to
manage its development
(BillboardBulletin,

IL.K. Indie Group Testing
atreaming Licensing

ing music over the Internet exists in
the U.K. A compulsory license does
exist in the U.S., but that does not
cover any interactive uses. This
means that the system [Darbyshire]
will develop with AIM could set
precedents domestically and inter-
nationally.”

Darbyshire remains
a director of music

Sept. 22).

AIM’s initiative,
designed to test the
elasticity of potential

services at Sky Televi-
sion and will head
Soundmouse, the
broadeast consultancy

terms and conditions in
the online music market, is expected
to lead to a structured business-to-
business licensing system for
streamed music (as opposed to
downloadable musie) by the end of
March, according to AIM CEO Ali-
son Wenham. The project was
launched last June.

A spokesman for AIM points out
that “no collective system for licens-

that she co-founded. At
AIM, she will report to Wenham.
“We currently have over 25 clients,
and there are more coming in all of
the time,” says Wenham, citing com-
panies like StormRadio, iCrunch,
Playlouder, Music3W, NetBeat, MTV,
BBC, and Capital Radio. While not
all of these companies will be stream-
ing music themselves, the service
(Continued on page 120)
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-Platinum Gray. Sony Music Entertainment executives recently presented

Epic Records artist Macy Gray with plaques commemorating worldwide sales of
more than 6 million units for her debut release, “On How Life Is.” Shown at the
presentation, from left, are David R. Glew, chairman of the Epic Records Group;
Andrew Slater, Gray’'s manager and producer of the album; Polly Anthony, presi-
dent of Epic Records Group; Gray; Thomas D. Mottola, chairman/CEO of Sony
Music Entertainment; Michele Anthony, executive VP of Sony Music Entertain-
ment; Robert M. Bowlin, chairman of Sony Music International; and Steve Bar-
nett, executive VP/GM of Epic Records Group.

Graig David Wins Big

Fave At Music Of Black Origin Awards

BY GORDON MASSON
LONDON—Wildstar recording art-
ist Craig David took the annual Music
of Black Origin Awards by storm Oct.
4, winning three of the six awards for
which he was nominated.

The feat was a record for the
awards ceremony, and
the haul—best single,
best newcomer, and
best British R&B act—
adds to a growing list of
accolades for the 19-
year-old star. David also
performed a medley of his hits
accompanied by only an acoustic gui-
tar at the awards, held at London’s
Alexandra Palace. Wildstar Records
is part of the Telstar Records Group
and is a 50-50 joint venture with the
Capital Radio Group.

Jeremy Marsh, managing director
of Telstar Records, says, “Craig has
proved himself to be an artist of true
international stature and has the
potential to become one of the biggest
stars that the U.K. has produced for
many years.” Telstar is in ongoing

£6C wALICPOARE

®MOBO AWARDS

talks to sign the artist in the U.S.

Epic artist Sade gave her first live
performance in almost a decade; other
performers included Jamelia, Gab-
rielle, MJ Cole, Youssou N’Dour, and
Donell Jones with Lisa “Left Eye” Lo-
pes, who co-hosted the show with TV
and radio presenter
Trevor Nelson.

One surprise of the
evening was Tim West-
wood’s vicetory in the
best U.K. radio DJ cat-
egory. Westwood and a
colleague were shot in an incident in
London last year (Billboard, July 31,
1999), and he has since scaled down
his public appearances.

A list of other winners follows.

Best hip-hop act: Eminem.

Best video: Jamelia, “Money.”

Best jazz act: Ronny Jordan Featur-
ing Mos Def.

est reggae act: Beenie Man.

Best producer: MJ Cole.

Best gospel act: Mary Mary.

Best world music: Santana.

Best U.K. garage act: DJ Luck & MC
Neat F‘eaturin% Jf

Best U.K. album: Gabrielle.

Best U.K. club DJ: Steve Sutherland.
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Daylight/Epic’s Anastacia Vies For International Stardom

BY ADAM HOWORTH
LONDON—Give the world access, and
watch it react. Anastacia Newkirk is the
latest U.S. recording artist to demon-
strate that personal attention paid to
international music markets can parlay
a well-received song and videoclip into a
highly successful album, whatever its
domestic fate.

In this case, her Daylight/Epic re-
lease, “Not That Kind,” has spent
three months in the upper reaches of
Music & Media’s Top 100 European
Albums chart and is fast approaching
1 million unit sales on the Continent.
It is also a major hit in Australia.

The project’s popularity abroad
ensures that it will receive the benefit of
considerable resources at home from
Anastacia’s record company come 2001.

“Her personality and her voice really
cut through to the media and to her
fans,” says Dave McGregor, Epic
Records’ marketing manager at Sony
Music Australia, about Anastacia’s
arrival Down Under for a promotion
tour in July, to capitalize on the chart
suceess of the single “I'm Outta Love.”

Adds MeGregor, “That’s when the
[album] really took off.” Earlier, Sony
had gotten the ball rolling with videoclip
exposure on Channel V, Ten Network,
and ABC-TV.

In France, the breakthrough came
after TV bookers responded positively to
the videoclip and invited Anastacia to
play live—a request she was able to ful-
fill. “In France, we love voices like Lara
Fabian’s, and Anastacia’s got a great per-
sonality,” says Epic Records marketing
director Emmanuel Durand at Sony’s
French company; noting that “five prime-
time TV shows gave people the opportu-
nity to see she’s a star” Album sales in
the territory have now surpassed 500,000
copies.

In Germany; Epic Records managing
director Jorg Hacker says it was the
authenticity of Anastacia’s music that hit
home with consumers. “It’s not plastic—
it’s made with a band,” he says. “When
I first heard ‘T’'m Outta Love, I thought,
“Wow, another good black artist.” Then I

was told it was a white female, and 1
couldn’t believe it.”

German audiences had the opportu-
nity to believe it for themselves, as
Anastacia scheduled separate promo-
tional visits to the country in August and
September. She’s due to go
back for a third time in
October. Meanwhile, Ger-
man sales of “Not That
Kind” have now exceeded
250,000 copies.

“It’s still astounding for
me to realize how universal
[“I'm  Outta Love”]
became,” the singer says,
““cause I didn't try to do it.
My vibe was, ‘T wanna write
a song like “It’s Raining
Men” and “I Will Survive,”
one that makes you move and makes you
happy’

“In the U.S., we just released the
single, never released the video, and
never released the album because
Europe took off so quick,” she recalls.
“We decided to leave the single sell-
ing and went with the strongest, most
undeniable force, which was Europe.
It was so huge and so fast that we had
no choice, really.”

A beguiling if unlikely mixture of L.A.
boho chic and "70s R&B-influenced pop,
Anastacia’s distinctive sound has been a
key factor in her breakthrough. Jeroen

ANASTACIA

Van Der Meer; international marketing
manager at Epic’s European regional
office, says, “There are so many female
artists at the moment, but none have a
voice like Anastacia’s.” What has also
obviously helped is that without U.S.
demands on her schedule,
“we had alot of access to the
artist—over four timesin a
five-month time span.”

David Massey, Epic
Records executive VP of
A&Rinthe US. and head of
the boutique label Daylight,
to which Anastacia is
signed, says he never doubt-
ed that she would be well-
received in Europe. “This
sort of sound has always
been popular [there]: the
blue-eyed soul singer:” Moreover, he says
the idea of first marketing artists out-
side their home market could become
more commonplace.

“You're going to see more inventive
ways of breaking artists out of other ter-
ritories,” says Massey. “With Anastacia,
we wanted to really develop Europe and
Australia as a platform first; we gave her
time to be in these countries, tobe on TV,
and the European affiliates showed very
strong enthusiasm early on. Everyone
committed very early without breaking
America—it’s so important to go where
there’s passion and commitment.”

Comparisons have been made with
Macy Gray, whose initial breakthrough
was fueled by a strong European recep-
tion. “You can compare the two artists,
but not from our approach,” says Frank
Stroebele, London-based VP of mar-
keting at Epic’s European regional
office. The focus for Gray was live work;
for Anastacia, the emphasis was on in-
person promotional availability. “Macy
was more organic, with showcases,” says
Epic’s Van Der Meer: “With Anastacia,
everyone felt the first single was going to
be a smash. And with access to the artist
and support from MTYV, we've turned
that into a European hit.”

Hans Hagman, head of music pro-
gramming at MTV northern Europe,
says the catchiness of “I'm Qutta Love”
and the strength of the video were key
factors in the channel’s support. “We
earmarked this one and got it early—
one or two months before we started to
play it. It felt like a summer hit, which is
why we waited to put it on breaker feeds
across Europe. After that, we saw sup-
port from radio and quite quickly moved
it up to hot rotation and then to heavy. It
had a perfect life span.”

A native New Yorker, Anastacia is
the product of an actress mother and
singer father. Her first national expo-
sure came through dancing in Salt’N
Pepa’s “Get Up Everybody (Get Up)”
and “Twist And Shout” videos. After

Golombian Rocker Juanes Goes Pop On Surco

BY LEILA COBO
MIAMI—As recently as seven or
eight years ago, it was rare to find
Colombian pop music outside the
confines of the country. As for find-
ing a successful Colombian pop act—
one with a large international audi-
ence—that was virtually impossible.
But that was before Carlos Vives,
Shakira, Charlie Zaa, Los Tri-O, and
Aterciopelados, just to mention a few
of the high-profile names that have
made steady appearances on global

pop charts in the past few years.
Now, what may well be Colombia’s
newest breakout
artist is as dis-
similar and as
related to these
acts as they are
to one another.
_ & Juanes, whose
- real name is Juan
Esteban Aristiz-
abal and whose
debut album, “Fijate Bien,” is due

JUANES

Oct. 17in the U.S,, is being billed by
his label—Surco/Universal—as a
“pop act with credibility.”

The reference to pop is a nod to
Juanes’ listener-friendly melodies
and catchy hooks, even though the
music leans more toward a rock
sound and “Fijate Bien” is produced
by Latin rock icons Gustavo Santao-
lalla and Anibal Kerpel.

The credibility has to do with
intense lyrics—many dealing with

(Continued on page 94)

moving to Los Angeles in 1993, she
signed a production deal with O.G.
Pearce, whose credits include Montell
Jordan and CeCe Peniston, but failed
to secure a recording contract.

Finally, with the guidance of new
manager Lisa Braudé, Anastacia was
signed in 1998 to Epic by Massey; after
appearing on “The Cut,” MTV’s talent
competition for unsigned acts.

“I found the record man of my
dreams,” the singer says of Massey,
revealing how she cried tears of relief
after their first meeting. “{He under-
stood] the true art of what I'd like to
do—which is be myself and be allowed
to wear my glasses and sing the way 1
sing, be the person I am without being
molded and changed.”

Nine of the 12 songs on the album’s
European version were co-written by
Anastacia; her Poho Productions pub-
lishing firm is signed to Universal Music.
Her co-authors included Evan Rogers
and Carl Sturken, who produced three
tracks. Rie Wake produced four cuts.

“Not That Kind” is scheduled for a
January release in the US,, according
to Massey, with the first single being
either “Not That Kind” or “I'm Outta
Love.” “She was kind of discovered by
MTV,” he says, “so we're hoping they get
behind her in the US. America is part
of the mix, as opposed to being the dom-
inant part. It’s very much a global
focus—that’ll mean a huge amount of
work for her.”

Epic Records sent “I'm Outta
Love” to British retail in September,
and it opened at No. 7 on the UK.
chart. “Anything with that much
public support behind it 1n Europe
will translate over here,” says Suzie
Chandler of Tower Records U.K.’s
marketing team. Chris Straw, head
of music at chart-oriented Hallam
FM in Sheffield, calls the song “a
cracking good single and ideal for our
playlist.”

Assistance i preparing this story was
provided by Christie Eliezer in Mel-
bourne, Australio.
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Kravitz Looks Forward On “Hits’ Set

Virgin Compilation Includes Praised New Track Again’

BY LARRY FLICK

NEW YORK—Lenny Kravitz says
he sometimes marvels at the fact
that he’s recorded enough material
to fill a greatest-hits compilation.

“Let’s face it,” he says with a sigh.
“This is the era of disposable, crash-
and-burn careers. It’s a blessing to
still be standing 11 years down the
line—and to also feel like your best
years are on the horizon.”

The singer/tunesmith offers
highlights of what has been an
undeniably sterling run as a
recording artist on “Greatest
Hits,” due Oct. 24 on Virgin, while
also giving a minor hint of where
he’s headed next. In addition to
such rock-radio staples as “Are You
Gonna Go My Way,” “Let Love
Rule,” and “Fly Away,” the 15-cut
collection includes “Again,” a lean,
guitar-driven new jam that was ini-
tially intended for inclusion on
Kravitz's next studio effort.

“But the more we listened to it,
the more it seemed to stand alone,”
says the artist, who is already lay-
ing down tracks for an album
planned for mid-2001 release. “It
became clear that this album was

KRAVITZ

the best place for it to land. It’s very
simple, but it has a lot of energy.”

“Again” is fueling an aggressive,
multifaceted marketing campaign
that is designed to provide Kravitz
with his biggest pop hit to date.

“We believe that we have the Len-
ny Kravitz single that mainstream
pop listeners have been waiting for,”
says Virgin Music Group vice chair-
man Naney Berry of the cut, which
went to top 40, rock, and triple-A
formats on Sept. 22. “The early re-
sponse at top 40 radio, in particular,
supports that theory.”

The single is complemented by a
music video lensed by famed direc-
tor Paul Hunter that is already get-
ting heavy rotation airplay from

Eric Johnson’s Alien Love Child
Gomes Alive On Favored Nations

BY JIM BESSMAN

NEW YORK—After three studio
albums that vaulted him to the top
ranks of guitar-rock heroes, Erie
Johnson, fronting the power trio
Alien Love Child, takes a mostly live-
recording approach on his new set,
“Live & Beyond.”

The dise, which features guest
vocals by Storyville’s Malford Milligan
on two tracks, is Johnson’s first for fel-
low guitar ace Steve Vai's
RED-distributed
Favored Nations label
and is due Oct. 24.

“Live & Beyond” con-
sists of nine live rendi-
tions of previously unre-
leased songs, mostly
recorded during a
three-night club gig at
Antone’s in Johnson’s
Austin, Texas, home base. The disc-
closing 10th cut, “World Of Trouble,”
is a new studio effort. “It’s literally
Jjust us playing what went down live
on tape, without going back and
changing things,” says Johnson.

Alien Love Child came together in
1995 during the sessions for “Venus
Isle,” which Johnson issued through
Capitol in 1996. It includes drummer
Bill Maddox—founder of fusion group
the Electromagnets, of which Johnson
is a former member—and bassist
Chris Maresh, whose prior work
includes stints with the Austin Sym-
phony and country singer Kelly Willis.

“We were fooling around with a
blues feel and improvisational approach,
mostly for fun,” Johnson says. “There’s

JOHNSON

a basic blueprint for a song, but most of
it is improvised. My roots as a player
since I was a kid are the blues: B.B.
King, Albert King, and early Eric
Clapton. The mind-set for this live
record was to capture some of that
‘Live At The Fillmore’-era Cream.”

“Live & Beyond,” notes Cindy Paul,
Favored Nations VP of marketing
and sales, is a significant release for
the year-old company. “We’re a young
label, and it’s important
to work with an artist of
Eric’s caliber;” she says.
“He’s known as an inno-
vative guitarist. Steve
Vai has the ultimate
respect for his ability:
He signed him and
wrote high praise for
him on the pre-release
disc, which he doesn’t
usually do.”

Favored Nations, adds Paul, is set-
ting up album-release parties tying in
with radio stations in markets where
Johnson has a strong sales history,
including Houston, Dallas, and Austin.
The label is also taking the album cut
“The Boogie King,” a tribute to John
Lee Hooker, to triple-A and rock sta-
tions in October, at the same time that
the track “Rain” goes to AC stations.

Johnson will do radio and in-store
appearances as the Joe Priesnitz-
managed, Entourage Talent Associ-
ates-booked artist tours in support of
“Live.” He will be on the road for the
next six to eight months in the U.S,,
with an eye toward dates in Europe,
Asia, and Australia.

MTV and VH1. In fact, the Web sites
for both networks have further sup-
ported the clip (in which the artist is
paired with actress Gina Gershon)
by offering it as an exclusive timed-
out download using the Microsoft
Windows Media Player. The net-
works’ Web sites (mtv.com and
vhl.com) have been offering the clip
since Sept. 22, After Monday (9), the
clip can be downloaded at Kravitz’s
site (lennykravitz.com) and Virgin’s
site (virginrecords.com).

Feelin’ Soulful. Capitol diva Rachelle Ferrell recently played showcases in New
York, Los Angeles, and Chicago to launch her latest recording, “Individuality
(Can | Be Me?).” The set was produced by George Duke, and it features guest
appearances by Kenny Lattimore and Jonathan Butler, among others. Pictured,
from left, are Ferrell, Lattimore, and actress Dawn Lewis.

(Continued on page 21)

Poe ‘Haunted’ By Father’s Voice On Atlantic;
Moby And Madonna Make Mahayana ‘Mantra Mix’

A TALE OF POE: To paraphrase the narrator in
the movie “Magnolia”: “You may be done with the
past, but the past may not be done with you.”

So Poe found out when she wrote the songs for
“Haunted,” her first album in five years, which
comes out, appropriately enough, Oct. 31 on Fishkin
Entertainment/Atlantic.

The song cycle is an extended letter of sorts to her
deceased father that covers childhood traumas and
loss as well as wonderment. With seemingly no lay-
ers left to protect her, Poe sings
with an honest vulnerability that

Poe says. “I'm telling my version of the same theme.
I read his book while I was writing the album, but
you have to remember, I've been reading the book
for 10 years. These are ideas that he and I have
have been talking about for a very long time.”
However the album is received by the public, it’s
already brought about a wonderful reaction from
Poe’s family. “It’s caused a closeness between my
mother and me and my brother that was unimagin-

is compelling.

“I have to tell you that in the
process of making the album, it
was just something that [ had to
do. Period,” says Poe. “To this
day, T haven’t put a lot of
thought into who else is going to

ed in a massive way. There
were things within me that
were fractured. This album is
a journey into those regions
that hurt, and a lot of the
regions don’t hurt anymore.”
“Haunted” will be the end

hear it. The first time they
printed up 100 copies for people
at Atlantic, I admit, I thought,
‘Oh, my God. What have I done?’

“But I don’t really feel like I have anything to
hide,” she continues. “I hope that there are parts
of it that can be useful to somebody else. So many
of my friends have said, ‘It’s so bizarre that you're
doing this when you’ve spent your whole life trying
to run away from your parents’ voices.” ”

Unbelievably, two years ago, as Poe was sorting
out the logistics of making the album, she came
across a box of audiocassettes recorded by her
father, a documentary filmmaker. His voice crops
up often on the album, serving as a commentator
of sorts from the grave.

“As I listened to these cassettes, the more I
understood the nature of his voices in my head and
I could separate the two,” says Poe. “It’s easier to
recognize the thought patterns that were his and
not mine.”

Lest the description make the record sound like
one long new-age whine, nothing could be further
from the truth. Bolstered by atmospheric dance
melodies like “Wild” or “Walk The Walk,” the
album features a full sonie range including the
acoustic “5% Minute Hallway” and the rocker “Not
A Virgin.”

The album is a companion to “House Of Leaves,”
the highly acelaimed, very original novel by Poe’s
brother, Mark Danielewski, about, among other
things, a house that is bigger on the inside than on
the outside. The two complement each other in that
the works offer the siblings’ views of sharing the
same upbringing.

“I'm not telling the same story my brother is,”

by Melinda Newman

able a year ago. I needed my mother to hear this. I
definitely feel as though, in a
selfish way, I've been reward-
title for the movie “Blair Witch
2: Book Of Shadows.” Addi-
tionally, Poe will perform the
track on “The Late Late Show
With Craig Kilborn” on Halloween.
STUFF: “Mantra Mix,” a compilation album fea-
turing many top names, will benefit the Foundation
of the Mahayana Tradition, a Tibetan relief fund.
Narada World will release the project Oct. 24.
While the album primarily contains previously re-
leased tracks, such as Fatboy Slim’s “Right Here,
Right Now,” Moby’s “Everloving,” and Madonna’s
“Shanti/Ashantgi,” a number of cuts, such as
Travis’ “The Connection” and R.E.M.’s “Lotus
(Weird Mix),” have never been available stateside.
The release also includes an enhanced portion that
features the Dalai Lama . . . Christina Aguilera
will receive the YoungStar Starlight Award Nov. 19
at the fifth annual YoungStar Awards, presented
by Billboard sister publication The Hollywood
Reporter. Aguilera is receiving the humanitarian
award for her work with the community outreach
organization Do Something.

Metallica, Simon & Garfunkel, Eric Clapton,
and Percy Sledge are among the acts that will have
their music immortalized on “Masters Of Chant,”
an album by a group of chanters who go by the
name Gregorian, coming Nov. 21 on Edel America.
While not actual monks, Gregorian is composed of
a dozen classically trained chanters. We’d say that
Gregorian’s take on Metallica’s “Nothing Else Mat-
ters” probably has to be heard to be believed . . .
Todd Brodginski and Marcee Rondan have been
promoted from VPs to senior VPs at the Mitch
Schneider Organization.
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Gorrosion 0f Conformity Returns With Sanctuary’s ‘Dealer’

BY CLAY MARSHALL
LOS ANGELES—Though four
years have elapsed since its last re-
lease, little seems to have changed in
the world of Raleigh, N.C., hard roek
act Corrosion Of Conformity (COC).
The band recently opened four
shows for Metallica, with whom it
toured for more than a year in the
mid-"90s. Meanwhile, its seventh set,
“America’s Volume Dealer;” due Oct.

CORROSION OF CONFORMITY

ONE CLICK CAN

HELP YOU DISCOVER

THE STARS OF
TOMORROW

www.music-licence.com

the Web site that can make you rich!

Click he~e to register for free and begin
scouting musical talent from around the
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24, is its third consecutive release fea-
turing the same lineup—a first for the
group—and it’s the act’s fourth effort
to be produced by John Custer-

The album also showcases the
development of COC’s signature
swampy, gritty sound that founding
guitarist Woody Weatherman says
came into its own with 1994’s “Deliv-
erance.” But following COC’s ami-
cable split with Columbia, the record
will be the first release under the
BMG-distributed Sanctuary
Records banner, a change that
Weatherman says reminded the
band of its underground roots.

“It’s cool being back on a quasi-
independent label after spending a
few years on a major,” he says. “It’s
like coming back home in a way, where
you can call someone and get things
done, and it doesn’t have to go through
20 or 30 different people.”

Tom Lipsky, president of Sanctu-
ary Records Group, North America,
says the label courted COC partly
because it believed the group’s sound
was ahead of its time. “[COC} is bet-
ter for the market today than they
originally were, because they were
ahead of the curve [of] rock radio

| turning as heavy and aggressive as it

has.” Accordingly, one of the album’s
edgier cuts, “Congratulations Song,”
will be the first single.

The song was one of three new
tracks recently debuted live when the
self-managed band, nominated for a
Grammy for best metal performance
in 1997, opened shows for Metallica
in Dallas and Atlanta. Metallica’s
James Hetfield invited the act to play
with only 48 hours’ notice. “If they
can handle that last-minute call from
Metallica, they can pretty much han-
dle whatever gets thrown at them,”
says Ray Koob, Sanctuary Records
Group VP of promotions.

Earlier this month, COC also per-
formed alongside Foo Fighters and
Everlast at the annual MeGathy Pro-
motions meeting in Amsterdam.
“That was a great place for them to
play,” Koob says. “It gave us a chance
to get them in front of U.S. radio pro-
grammers [and] European press.”

Thus far, the label has marketed
“America’s Volume Dealer” online
via COC’s official Web site, corro-
sivecabaal.com, which offered a
sneak preview of the song “Over
Me.” Additionally, a CD sampler of
unfinished mixes of four tracks was
sent to select media, radio, and retail
outlets to build anticipation at the
street level, Lipsky says. “We want-
ed to get the word out way in
advance that the band was coming
back, but to make it cool for the fans,
instead of waiting until we had a fin-
ished master, to show them a work in
progress and make the fans feel like
they were seeing the record grow.”

The final produet, says vocalist Pep-
per Keenan, sees the group ex-
perimenting while remaining true to
its sound. “Every band I like that
stays around has always pushed
things,” he says. “We continually try
and explore new options, because 1
think it’s important for a band like
COC to try and push the parameters
of heavy music.”
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Songwriter/
Artists

MARTIE SEIDEL

ALL THINGS CONSIDERED

Tim Hunt

Smith Haven Music

Warner -Tameriane Publishing Corp.

AMAZED

Marv Green

Chris ‘Lindsey

Aimee Mayo

Careers-BMG Music Publishing, Inc.
Golden Wheat Music

Silverkiss Music

Songs of Nashville DreamWorks
Warner -Tamerlane Publishing Corp.

BECAUSE YOU LOVE ME

Kostas

John Scott Sherrill :

Nothing But The Wolf Music

Seven Angels Music

Sony/ATV Tree

Universal -Songs of PolyGram
International, Inc.

SHANIA TWAIN

BIG DEAL

Al Anderson

Jeffrey Steele

Al Andersongs

Mighty Nice Music

My Life's Work Music
Songs of Windswept Pacific
Yellow Desert Music

BREATHE

Stephanie Bentley

Hopechest Music

Universal-Songs of PolyGram
International, Inc.

COME ON OVER

Shania Twain

Loon Echo, Inc.

Universal -Songs of PolyGram
International, Inc.

COWBOY TAKE ME AWAY

Marcus Hummon

Martie Seidel

Careers-BMG Music Publishing, Inc.
Reoyd's Dream Music

Woolly Puddin* Music

CRAZY LITTLE THING CALLED LOVE
Freddie Mercury (PRS)
Beechwood Music Corporation

EVERYTIME 1 CRY
Karen Staley
Warner-Tamerlane Publishing Corp.

GOD MUST HAVE SPENT

A LITTLE MORE TIME ON YOU
Evan Rogers

Carl Sturken

Bayjun Beat Music

Songs of Universal, Inc.

MWW americanradiohi

HANDS OF A WORKING MAN
Jim Collins

David Vincent Williams
Megalex Music

Sugar Bend Music

Warner-Tamerlane Publishing Carp.

HOW DO YOU LIKE ME NOW?!
Chuck €Cannon

Yoby Keith

Tokeco Tunes

Wacissa River Music. Inc.

HOW FOREVER FEELS
Wendell Mobley
New Works Music Ce.

Warner-Tamerlane Publishing Corp.

1 CANT GET OVER YOU
Ronnie Dunn

Terry McBride

Constant Pressure Publishing
Showbilly Music

Sony/ATV Tree

Warner-Tamerlane-Publishing Corp.

I'LL GO CRAZY
Andy Griggs
Zack Turner
Sony/ATV Tree

I'LL THINK OF A REASON LATER
Tony Martin

Tim Nichols

Baby Mae Music
EMI-Blackwood Music, Inc.
Hamstein Cumberiand Music
Ty Land Music

I'M ALREADY TAKEN
Terry Ryan

Steve Wariner
Fleetside Music
Steve Wariner Music

LESSONS LEARNED
Paul Nelson
Asifits Music
Sony/ATV Tree

AIMEE MAY®

Country Song
of the Year

AMAZED

LITTLE GOOD-BYES
Kenny Greenberg
Kent Greene Music
Sony/ATV Tree

LONELY AND GONE

Greg Crowe

Dave Gibson

Bill McCorvey, Jr.

House of Integrity Music

Little Tornadoes Music

Timberock Music

Universal -Songs of PolyGram
International, Inc.

Warner-Tamerlane Publishing Corp.

MAN! | FEEL LIKE A WOMAN!

Shania Twain

Loon Echo, Inc.

Universal-Songs of PolyGram
International, Inc.

MISSING YOU
John Waite
Paperwaite Music

MY BEST FRIEND

Aimee Mayo

Bill Luther

Careers-BMG Music Publishing, Inc.
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SKIP EWING

(NOW YOU SEE ME) NOW YOU DON'T
David Lee
Ken Ten Publishing, Inc.

ONE HONEST HEART

David Malloy

Malloy's Toys Music
Starstruck Angel Music, Inc.

PLEASE REMEMBER ME
Will Jennings
Blue Sky Rider Songs

POP A TOP
(2nd Award)
Nat Stuckey
Sony/ATV Tree

POWERFUL THING
Al Anderson

Al Andersongs
Mighty Nice Music

PUT YOUR HAND IN MINE
Skip Ewing

Acuff-Rose Music, Inc.
Write On! Music

READY TO RUN

Marcus Hummon

Martie Seidel

Careers-BMG Music Publishing, Inc.
Floyd's Dream Music

Woolly Puddin’ Music

SHE THINKS MY TRACTOR'S SEXY
Jim Collins

Paul Overstreet

EMI-Blackwood Music, Inc.
Jelinda Music

Scarfet Moon Music, Inc.

SHE'S IN LOVE

Keith Stegall
EMI-Tower Street Music
Little Cayman Music

SINGLE WHITE FEMALE
Shaye Smith
EMI-Blackwood Music, Inc.
Zomba Songs, Inc.

?ﬁ

Country.
Songwriters
of the Year

AL ANDERSON

SMILE
Chris Lindsey
Songs of Nashville DreanmWorks

SOMETHING LIKE THAT
Rick Ferrell

Mr. Noise Music

We Make Music

STAND BESIDE ME

{2nd Award)

Stephen Allen Davis
Hamstein Cumberland M

THAT DON'T IMPRESS ME MUCH

Shania Twain

Loon Echo, Inc.

Universal -Songs of PolyGram
international, Inc.

THIS KISS

(2nd Award)

Robin Lerner

Puckalesia Songs
Warner-Tamerlane Publishing Corp.

TWO TEARDROPS

Bill Anderson

Steve Wariner

Mr. Bubba Musig, Inc.
Sony/ATV Tree

Steve Wariner Music

MWW americanradiohi
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UNBELIEVABLE

(2nd Award)

Al Anderson

Jeffrey Steele

Al Andersongs
EMI-Longitude Music
Mighty Nice Music

My Life's Work Music

Songs of Windswept Pacific
Yellow Desert Music

WHAT DO YOU SAY
Michael Dulaney
Dulaneyhouse Music
Ensign Music Corporation
Michael Dulaney Music

WHAT DO YOU SAY TO THAT
Jim Lauderdale

Melba Montgomery
Caroljac Music

Laudersongs

Mighty Nice Music

WHATEVER YOU SAY

Ed Hill

Tony Martin

Baby Mae Music

Careers-BMG Music Publishing, Inc.
Hamstein Cumberland Music

Music Hill Music

WHEN | SAID 1 DO
Clint Black
Blackened Music

WISH YOU WERE HERE
Bill Anderson

Skip Ewing

Debbie Moore
Acuff-Rose Music, Inc.
Belton Uncle Music
Mr. Bubba Music, Inc.
Sony/ATV Tree

‘Write On! Music

'WRITE THIS DOWN
Kent Robbins
Colter Bay Music
Irving Music

WRONG NIGHT

Rick Bowies

Josh Leo

Helimaymen Music

Starstruck Angel Music, In<.
Warner-Tamerlane Publishing Corp.

YOU HAD ME FROM HELLO
Kenny Chesney

Skip Ewing

Acuff-Rose Music, Inc.
Roots dand Boots Music
Write On! Music

YOU WERE MINE
Emily Robison

Martie Seidel

Woolly Puddin’ Music

YOU WON'T EVER BE LONELY
Andy Griggs
Sony/ATV Tree

Couniry Publisher
of the Year

'SONY/ATV TREE

visit us at bmi.com
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Ghayanne Bucks Grossaver Trend, Sticks To Spanish On Sony Set

BY LEILA COBO

MIAMI—You could say Chayanne’s
crossover was ahead of its time. In
1998, before Ricky Martin made his
landmark Grammy debut and before
Mare Anthony did an HBO special,
Chayanne was starring in a major
motion picture, “Dance With Me.”
He was also singing the theme song,
“You Are My Home,” with co-star
Vanessa Williams.

An English-language album would
have appeared to be the natural next
step, but instead, Chayanne put out
“Atado A Tu Amor”—a Spanish al-
bum—a mere month later in what
was conceived as a parallel release
to match the film. It was a success-
ful strategy that yielded sales of over
3 million units worldwide, according
to Chayanne’s label, Sony.

But the notion of a crossover re-
cording simmered, and this year, it
was said, Chayanne would record in
English.

Not so. The Puerto Rican singer’s
new album, “Simplemente,” due
Oct. 24, is entirely in Spanish, save
for a couple of Spanglish tracks that
will be included in the European
release. That a major star who
already has a foothold in the Eng-
lish market would decline to record
in that language in a climate that is
ripe for it may be puzzling to some.

However, it underscores the confi-
dence the artist has in the Latin
market and in his burgeoning fol-
lowing in Europe and Asia.

“I wanted to record this album in
English, but you have to go with the
toys that are available to you,” says
Chayanne. “Originally, the album
was going to include four or five
tracks in English and six or seven in
Spanish. As time went by, I thought
it wasn’t here nor there. I ended up
going toward Spanish, because in
Latin America, Europe, and Spain,
they like me to sing in Spanish.”
Indeed, prior to being released in the
U.S. or Latin Ameriea, “Simple-
mente” was released in Spain Sept.
18, where it sold over 150,000 copies
during its first week, according to
Chayanne’s management.

The album has garnered strength
from “Boom Boom,” an infectious
dance single issued in Europe dur-
ing the summer, where it reached
the top 20 on several charts. The
song is included on “Simplemente”
as a bonus track. But in this part of
the continent, the single is “Yo Te
Amo,” a power ballad written by
Chayanne’s longtime collaborator,
writer/producer Estéfano.

The dichotomy of styles simply
underscores the duality of Chayanne
himself, who is as equally popular

7 CHRYA

simplemente

CHAYANNE

with ballads as he is with the uptem-
po tunes utilized to showcase his
remarkable dance moves onstage.
“The album has to portray the
Chayanne style,” says Patty Vega,
director of Chaf Enterprises, which
handles Chayanne’s career.
“There’s the romantic aspect, which,
in my opinion, is what sells the
album,” Vega says. “And there’s the
rhythmie aspect, which is what peo-
ple want to see in Chayanne. And of
course, his Caribbean and tropical
influences, which are his trademark
and is what’s opening the market for
him in Europe, but in his own lan-
guage.”

Though the 31-year-old Chayanne
has been around for 20 years (at the
age of 10, he belonged to kiddie pop
group Los Chicos) and has been
signed to Sony since 1987, his incur-

LIVE
at Wolf Trap

in stores

October 24 2000

w

WILDFLOWER

www.judycoltins.com

sion into the European market only
came in 1998 with “Atado” and the
uptempo single “Salomé.”

This time around, “Boom Boom”
seeks to mimic that success. The
song, originally written in French
with a cha-cha-cha beat, was adapt-
ed to Spanish by Estéfano, who's
also collaborated on Chayanne’s past
two albums.

“It’s been a progressive responsibil-
ity,” says Estéfano, who wrote six
tracks on this album vs. four on
“Atado” and who describes this disc
as more “aggressive.”

“When I say aggressive, [ mean it’s
far crazier,” he says. “I wrote two
standard ballads, the kind that work
well for Chayanne. The others were
different genres of rhythmic music
that are kind of wild.”

But the standard ballads are what
break Chayanne in the U.S. market-
place, and “Yo Te Amo,” which was

released to radio Sept. 18, has al-
ready gone into regular rotation in
stations nationwide.
“He’s one of our core artists, and he
took a no-miss route with this sin-
gle,” says Carlos Alvarez, PD at
KLVE Los Angeles. “It’s the type of
song that does well in this market-
place. We haven’t done audience
research yet, but it follows the trend
of his last two singles. I predict it’s
going to be a huge hit.”
On WAMR (Radio Amor) Miami, “Yo
Te Amo” has gone into regular rota-
tion. “I love it,” says PD Tony Cam-
pos. “We’ve gotten very positive
feedback from the Miami audience.”
As for his English-language en-
deavors, Chayanne has plans to work
with producer Ric Wake—original-
ly slated for the project—as well as
Diane Warren, who's already sent a
couple of songs, and Desmond Child,
(Continued on page 120)

i BONSCORE
D U S i N € S S
I Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
TIM MCGRAW & FAITH Palace of Auburn Sept. 29- $1.863,138 37561 SFX Touring, Palace
HILL, WARREN BROTHERS Hills 30 $59.50/$49.50/ two Sports & Entertain-
Auburn Hills, Mich. $29.50 sellouts ment tnc
TINA TURNER, Air Canada Centre. ~ Sept. 24 $781,183 14741 Steve Herman,
JOE COCKER Tosonto ($1,162,316 seHout Core Audience
Canadian}
$60.42/$46.98/
$33.54
TIM MCGRAW & FAITH Allitel Arena Sept. 26 $704.20% 16,379 Beaver Prods.
HILL. WARREN North Little Rock $59.50/$45/$29.50  seilout
BROTHERS Ark
GIPSY KINGS Radio Crty Sept. 12- $698,195 11,533 Radio City
Music Hall 13 $75/$60/$45/$35 11,910 two Entertainment
New York shows; one
seflout
DIXIE CHICKS, Ice Palace Sept. 29 $646 540 13480 SFX Touring
PATTY GRIFFIN Tampa, la. $58.75/$49.25/ 16,286
$31.75
NEIL YOUNG The Gorge Sept. 9 $620,532 10,098 House of Blues
George, Wash. $95.85/$64.35/ 13.500 Concerts
$43.35
STING. JONNY LANG TD Waterhouse Sept. 1 $591.665 8,657 Fantasma Prods.
Centre $75/835 10,552
Orlando, Fla.
BARENAKED LADIES, Pine Knob Music Sept. 22 $583.947 15710 Palace Sports &
GUSTER Theatre $43.50/$33.50 seflout Entertainment Inc.
Clarkston, Mich Betkin Prods., Cellar
Door/SFX Music
Group
DIXIE CHICKS, TD Waterhouse Sept. 30 $578,089 12,008 SFX Touring
PATTY GRIFFIN Centre $58.50/$49/831.50  sellout
Orlando, Fia
DAVE MATTHEWS BAND, TD Waterhouse Sept. 6 $548 366 12,052 Cetlar Door/SFX
VERTICAL HORIZON Centre $45.50 13,624 Music Group
Orlando, Fla.
i 2 {
Copyrighted and compited by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Boo Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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KRAVITZ LOOKS FORWARD ON ‘HITS’ SET

(Continued from page 14)

Kravitz’s connection to MTV and
VH1 will continue via appearances
on several of the networks’ special-
ty programs, most notably MTV’s
“Road Home” and “Making The
Video,” and VH1’s Fashion Awards
on Nov. 30. Also in the works is a
Kravitz performance on VH1’s “Sto-
rytellers” before the end of 2000.

Other television appearances are
still being slotted, although Berry
says that “Saturday Night Live” and
“Late Show With David Letterman”
are among the programs on the
artist’s agenda.

While Kravitz is not planning to
tour in support of this project, he is
playing three special club dates in
New York, London, and Paris. The
New York show was held at the
Limelight on Sept. 28, while the lat-
ter two shows will be held shortly
before the street date of the album
at venues still to be announced. The
New York gig was also filmed for
use at a later date.

Maintaining such a busy promo-
tional schedule will take Kravitz
away from the studio, where he is
happily laboring over his next pro-
ject. He says it will “continue the
journey. It’s going to have a whole lot
of soul and a whole lot of spirit. More
than anything, it will be inhabited
by the appreciation I have for living
my life as a musician. I never take it

for granted. If anything, I'm over-
whelmed by the success I've had,
especially when I trace through the
songs of my past.”

The songs that fill “Greatest Hits”
offer a fine overview of Kravitz’s five
albums to date: “Let Love Rule”
(1989), “Mama Said” (1991), “Are
You Gonna (z0 My Way” (1993), “Cir-
cus” (1995), and “5” (1998), which
has sold more than 6 million copies
worldwide, according to Virgin. The
set was also a fixture on The Bill-
board 200 for 110 consecutive weeks.

Berry notes that there was ini-
tially some debate over whether or
not to do a hest-of compilation at this
point. “Lenny was on such a big cre-
ative {low that we were tempted to
just go into the next studio album.
Upon further consideration, it
seemed like a good idea to take this
opportunity to examine the wonder-
ful success of Lenny’s career up to
this point.”

That said, the project was pulled
together in what Berry describes as
“lightning speed. It was done in two
weeks’ time. It’s remarkable how
quickly things have come together:
The video for ‘Again,’ for example,
was turned around—{rom top to
bottom—in four days. There’s been
no time for second-guessing.”

That hectic pace has proved to be
invigorating for Kravitz, who says

—

that it “indicates that we continue to
be on the right path. Things don’t
flow so easily when you're forcing
the music in the wrong direction.”

Besides enjoying the opportunity
to relive past victories and cultivate
new ones via “Again,” the artist says
he’s pleased that “Greatest Hits”
allows him to revisit an old favorite
that has not yet been given its
chance under the spotlight, “Black
Velveteen.”
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The track, first heard on “5,” will
be offered as a single after “Again.”
It’s distinguished by its quirky
blend of dance-friendly rhythms a
la *70s-era Giorgio Moroder with
scratchy rock guitars. “It’s differ-
ent from my other songs in that it
has a strong techno feel,” Kravitz
says. “I love how hypnotic the
bassline is. And just when it lulls
you, along comes a guitar blast. It’s
a cool track.”
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“Black Velveteen” has already
been remixed to suit a variety
of formats, ranging from club
turntables to rock radio airwaves.
It also boasts a videoclip directed
by Sam Beh