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Furopean Regulators
OK Time Warner/ADL

BY GORDON MASSON

and BRIAN GARRITY
LONDON—The demise of EMI’s
hopes to merge its music interests

®
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I.K. Glub Gulture Wins
Devotees Across U.5.

BY MICHAEL PAOLETTA Throughout the U.K.—unlike in
NEW YORK—While mainstream the U.S.—dance music is pop music.
British pop and rock artists contin- These companies are tapping into
ue to struggle for acceptance in the the interests of stateside Anglophiles

Gountry Biz Loses
As Garth Tours End

BY RAY WADDELL

NASHVILLE—Garth
Brooks’ decision not to tour |
anymore (Billboard, Oct. 14} is
bad news for country music
touring, which is in sore need

companies would not try to unfairly
block rivals from accessing the
emerging online media and enter-
tainment markets.

with that of Time Warner
looks to have been a suffi-
cient concession for the

AMERICA l

The major condition in that
| approval entails that the new
entity sever its relationship

European Commission (EC) (4 ardse with Bertelsmann, the par-
to grant permission for the i J ent company of BMG. That

TIME WARNER

latter’s $129 billion
marriage to America
Online (AOL).

The AOL/Time Warner mega-
merger was one of the EC’s overrid-
ing concerns in the proposed $20 bil-
lion Warner/EMI Music transaction,
but the withdrawal of that smaller
deal earlier this month (Billboard,
Oct. 14) has taken AOL/Time Warn-
er one giant step closer to fruition.

The European Union’s executive
body approved the larger deal Oct.
11, on the strict condition that the

relationship also fig-
ured strongly in the
EC’s statement of
objections toward the Warner/EMI
merger. The commission stated in
that document that it was unhap-
py that AOL could control the
online music market if it effec-
tively had a

stars.
While
Brooks
recording
sales, which
have reached a milestone of
100 million albums sold, have
garnered the lion’s share of
attention, it is sometimes
overlooked that Brooks is in
(Continued on page 96)
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U.S. (Billboard, Sept.
9), the U.K. under-
ground dance music
scene is surging into
stateside prominence
via branding of its top
labels, clubs, and DJs.
Top-flight companies
like Essential, Ministry
of Sound, Cream, Gatecrasher, Wall
of Sound, XL Recordings, INCredi-
ble, and Warp are penetrating the
U.S. market and proving that lifestyle
marketing could

monopoly on
the distribution
of content from
(Continued on

page 96)

be the answer
generating

H i i in rati
nnnrlng Es n rna ﬂas Ing American inter-

Newcomers, Repeaters Win Billboard/Monitor Awards

est in British
music.

who keep tabs on cut-
ting-edge musical
trends in the U.K. and
continental Europe.

“The whole club
culture is growing at
an astonishing rate,”
explains Pete Tong, a
Radio-1 DJ and direc-
tor of A&R at ffrr/London U.K.
“Today’s youth has a tremendous
hunger to be a part of something.
The North American audience is
incredibly clued up about what’s
going on musically.

“They’re a very committed audi-
ence,” he continues. “These kids
scour the Internet for information on
(Continued on page 97)

aony Discos’ Grespo
Unleashes ‘Wow! Hash’

BY LEILA COBO

MIAMI—Puerto Rican merengue sensation Elvis Cres-
po has often said that his 7-year-old son and namesake
is the inspiration behind his past two hits, “Suavemente”

CRESPO

and “Pintame.” No wonder, then,
that Crespo has approached his
upcoming album, due out Nov. 28,
with a sense of childlike wonder-
ment.

Take the title track, initially set
to be called “My Love/Mi Amor”
and which at Crespo’s suggestion is
now titled “Wow! Flash.”

Endowed with a catchy, bilingual hook—a la “Suave-
mente”—it is designed to straddle both the English and
Spanish markets. But musically, the song itself—begin-

(Continued on page 105)

A Hillboard staff report.
NEW YORK—The 2000 Bill-

40, R&B, and country. For a com-

plete list of winners, see the photo

board/Airplay Monitor Radio

Awards were marked
by a number of
repeat winners and
several newcomers,
as the music industry
honored the best in
broadeasting Oct. 7 in
the finale to the annu-
al Billboard/Airplay
Monitor Radio Semi-

nar:
The awards show,
hosted by KYSR

(Star 98.7) Los Angeles’ Ryan
Seacrest, honored stations, pro-
grammers, and personalities in

sone

Radio Seminar
Highlights,
Including J

Records Showcase,
Paul Simon
Interview, Photos
See Pages 12, 84, 86

four format categories: rock, top

spread beginning on page 90.

WXRT TOPS ROCK

When the show
ended, it was the staff
of triple-A WXRT
Chicago that collected
the most awards of
any rock station, with
four trophies going to
the perennial triple-A
fave, nearly sweeping
its category.

The only person
that stood in the way

of WXRT’s sweeping all five
triple-A categories was KFOG
San Francisco “marketeer” Jude

(Continued on page 89)

BMG’s Download Service
Dffers “1-Stop Shopping’

BY MARILYN A. GILLEN

NEW YORK—The Oct. 10 launch of BMG Entertain-
ment’s paid-download initiative will bring several thou-
sand more albums and singles from such big-name acts
as Christina Aguilera, Santana, Toni Braxton, and Whit-
ney Houston to a hit-starved commercial online music
market by the holiday season, promising

to offer the best test yet of whether fans NEWS
now accustomed to getting bit-based mu-  F.5,/F. 15§ 1=
sic for free will actually pony up for

downloads.

But equally important, in the view of the company
and some observers, it will also bring a certain level of
ease to a checkout process overstuffed with obstacles
to simply closing the sale.

“This is an absolutely different approach,” says Kevin

(Continued on page 98)

THE BIGGEST AUSTRALIAN
HITS OF ALL TIME
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Urgent Yoices Of The Harlem Renaissance

Commercial nonsense had trumped common sense. Dominating the
cultural scene were diluted jazz and degenerate pop, with white vocal-
ists performing in literal or virtual blackface, while a stream of
insipid/insulting pseudo-ethnic novelty songs filled in many of the gaps.
But astir on the sidelines, from deep within America’s most notorious
urban precinet, came a rebirth, an insomniac’s sudden clarity in the
midst of dazed self-loathing. The period in question isn't America in
the year 2000 but rather Harlem, N.Y,, in the midst of its 1920s-30s
renaissance, whose inspiring musical, literary, and political output still
shimmers just outside the popular mainstream.

“When I was a young kid in Harlem, people were sharing each
other’s cultures much more than they are now;” says renowned singer/
actress Eartha Kitt. “I was living in a Latin/Afro-American neigh-
borhood in Harlem at 115th and Madison Avenue, and there was the
Cuban thing and the Puerto Rican thing all over Harlem, and then fur-
ther up in Harlem you'd have the classic blues and Duke Ellington,
Count Basie, and Earl Hines and people like that at the Apollo [The-
atre). It was a culture being exchanged.”

dance company, the most important African-American troupe of its time.
She traveled with Dunham to Paris, where black entertainers were so
strongly preferred that such white musicians as French drummer Alain
Romans were sometimes compelled to don blackface in order to sit in
with black bands. Such were the uneasy accommodations with the pas-
sions or prejudices of the time, but Kitt's debut as a singer in a nightclub
off the Champs-Elysées led to a role opposite Orson Welles in a Parisian
production of “Faust” and stardom in films and TV and on records. Her
many hits included “Cest Si Bon,” “I Want To Be Evil,” “Santa Baby,”
“Somebody Bad Stole De Wedding Bell,” “Lovin’ Spree,” and a frisky
interpretation of ‘An Old Fashioned Girl.”

For Kitt, the appearance of a musical homage like “Rhapsodies In
Black” is both appropriate and bittersweet, since it arrives at a histori-
cal juncture comparable with the upheaval that fueled the Harlem
Renaissance. Her colleague Hughes, born in 1902 in Joplin, Mo., to a
militant abolitionist family, had watched the lingering racial intolerance
of post-Civil War America, the Gilded Age, and World War I (in whose

aftermath returning black troops experienced heart-

The enduring fruits of that exchange are abundant
on “Rhapsodies In Black: Music And Words From The
Harlem Renaissance,” due Nov. 7 from Rhino. Eloquent
contemporary spoken-word testimony binds together
the four-CD anthology of music (by Bert Williams,
James P Johnson, Eubie Blake, Sidney Bechet, Mamie
Smith, Ethel Waters, Leadbelly, Louis Armstrong, Fats
Waller, Duke Ellington, and many others), with the ex-
cerpts culled from literary pioneers of the era, particu-
larly Zora Neale Hurston and Langston Hughes. In
editor Wallace Thurman’s Fire!! magazine, as social
historian Ann Douglas has observed, Hurston and
Hughes “proudly wrote about just the things” that more
traditional black contemporaries “wished to downplay
if not ignore: sex, color-consciousness, racism, and self-
hatred, not among whites, but among blacks.”

“I knew Langston Hughes well, and he was always
interested in interchanging cultures,” says Kitt, who

TO MY EARS

i Ey Timothy White

rending discrimination), and he’d witnessed depictions
of black people in blackface minstrelsy as they’d evolved
at the turn of the century from rustic philosophers to
primitive brutes. The defiant dignity of Bessie Smith’s
“Nobody Knows You When You're Down And Out” and
the worldly wise “Baby” by Adelaide Hall with Duke
Ellington & His Famous Orchestra were designed to
talk back to such hateful caricatures. And the political
and entrepreneurial movements of the Harlem Ren-
aissance (often supported by progressive white forces)
were intended to reinforce the cultural rehabilitation.

Douglas notes in her book “Terrible Honesty: Mon-
grel Manhattan In The 1920s” (Farrar, Straus and Gi-
roux, 1995) that this was an epoch of new technological
immediacy and innovation, of radio and wristwatches,
when all media began to “dramatize and defer to the
clock.” As Ethel Waters intoned with exquisite anxi-
ety, “There’ll Be Some Changes Made.”
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offers a skin-tingling excerpt on “Rhapsodies In Black”
of “Sensemaya: Chant For Killing A Snake,” a poem
written by Nicolas Guillen during the Harlem Renaissance and trans-
lated into English by Hughes. “The poem is about beginnings and end-
ings,” Kitt explains. “Everything must end in order to have another
beginning. As far as Langston Hughes was concerned, he was always
studying things for their positives. The poem concerned a sacrifice in
order to gain strength, to give power to the worshipper, the snake being
a god of some kind. The snake is sensuous; it's wise, too, because it
knows how to slither out of the way. And a snake rarely attacks unless
it’s hungry or threatened. I don’t see a snake as a dangerous thing—
unless you pester it!”

Kitt laughs, her mischievous glee edged with the gravelly feline growl
that has become her sultry trademark. “I must have been 6-7 years old
when I moved to Harlem,” recalls Kitt, who was barn Jan. 17, 1927, in St.
Matthews, S.C. “The aunt, Mamie Kitt, who was in New York and sent
for me after my mother died, she said she was my mother. It's a very con-
fusing story, because I don’t know which [woman] was my mother, and I
didn't know my father.” As part of the Great Black Migration (circa 1910-
380) from the Southern states, where hundreds of thousands fled the crop
failures and lynching-steeped racism of the region, Kitt knew hardship
but won a scholarship in her teens to study with Katherine Dunham’s

Kitt and others see ominous parallels between the
desperate needs the Harlem Renaissance answered
and the cultural stagnation and decay of the present era, wherein young
blacks (and even poor whites) are demonized as a cynical method of
excluding them from the middle-class and New Economy mainstream.
“The music seems to be out of sorts right now;” says Kitt. “It has not
come to a positive point where it can interpret what's really going on.
We don’t seem to be exchanging culture now—we’re just selling it, mak-
ing a lot of money on it, stealing it blind from one race of people to
another—not sharing it culturally, just using it.”

“I'm in complete agreement with what Spike [Lee, director of the
controversial new film “Bamboozled”] has to say,” young rapper Mos
Def recently told Newsweek regarding modern hip-hop’s frequent
stereotypical resemblance to 19th and early 20th century blackface.
“It’s minstrelsy because that’s what white people want to believe about
us—that it’s about ‘money, cash, hos’ for all of us.”

“We have things pricking at us,” says Kitt, “but I hope that Afro-
Americans and Hispanics feel this intellectual, scientific, and social
pulsation that’s going on and decide to become a part of it, rather than
sitting there waiting for something to happen or somebody to pull them
up. It’s not about the money; it’s about us, you and me, sitting down and
talking about each other’s culture—then and now.”
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Stalled WT0 Talks Overshadow U.S./China Trade Law

BY BILL HOLLAND

WASHINGTON, D.C.—On Oct. 10 President
Clinton signed a landmark bill granting perm-
anent normalized trade relations (PNTR) sta-
tus to China. But the celebration of what is
perhaps his administration’s last major trade
policy victory was muted by news from his
U.S. trade representative that ongoing nego-
tiations in Geneva with China to join the World
Trade Organization (WTO) have stalled.

The law relates to a U.S./China trade
agreement signed last November. PNTR
supplanted a law in place for 20 years that
gave Congress the authority to review trade
relations with China and other communist
countries annually. The Asian giant agreed
to open its vast markets to the West as a con-
dition for joining the WTO.

However, U.S. Trade Representative
Charlene Barchefsky, who said recently that
China may not join the WTO until next year
as a result of the breakdown in discussions,
has requested a meeting with Prime Minis-
ter Zhu Rongjiis and is flying to Beijing to

continue discussions. If and when China joins
the WTO, it will allow foreign labels to set
up distribution networks by holding equity
of up to 49% in indigenous labels.

A trade representative spokesman says
Barchefsky’s trip is not related to revising
any part of the U.S./China agreement. If
China were to join the WTQ, its tariffs on
U.S. goods would drop from about 25% to 9%
within five years. However, analysts here say
that the Chinese leadership may now be wor-
rying that when new products are available
to its 1 billion citizens, state-run factories
may fail, causing massive layoffs. There is
also said to be areluctance by the long-insu-
lated leadership to be forced to fully comply
with the terms of foreign agreements.

Most music industry veterans here and in
Europe have expressed cautious optimism
about the future role of foreign record com-
panies in China, even with WTO membetrship.

The House passed the PNTR bill May 24
(Billboard, June 7); the Senate approved the
measure Sept. 19. The September Senate

vote, like Clinton’s signing of the bill into law;
brought concerns to the fore from some in
the Chinese music community that competi-
tion from powerful outside major record
companies could have negative effects and
drive indigenous players out of business. Oth-
ers wondered how the Chinese would react
to pressure from the major international
record companies to stem piracy as part of
WTO rules (Billboard, Sept. 30).

On an optimistic note, the Associated
Press (AP) reports that China’s leadership
approved a five-year economic plan at the end
of a secret three-day meeting. According to
the Oct. 11 AP article, one of the tenets of the
plan was a call for economic growth, more
open markets, and accession to the WTO.

“With WTO entry, our country’s opening to
[the] world will enter a new stage,” said the
Chinese communiqué, adding that China must
“develop an open-type economy.” The com-
muniqué also said that state-run businesses
must be more efficient to prevent foreign com-
petition from putting them out of business.
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BY ED CHRISTMAN

NEW YORK—In moving to $9.99
everyday low pricing online, BMG
Direct is embracing a new busi-
ness model in an attempt to
expand its customer base. But like
most record club marketing
moves, this new strategy is prov-
ing to be unpopular with record
merchants.

The new online club, OnePriceCds
at onepricecds.com, allows cus-
tomers to sign up by submitting
basic demographic data and then to
choose any title from the BMG
record club inventory. The price for
any single-dise album is $9.99 includ-
ing shipping.

Elizabeth Rose, VP of strategic
planning and E-commerce at
OnePriceCDs/BMG Direct, says
that the new club is aimed at
reaching consumers

New BMG Online Glub
Angers Merchants

are paying $11.40 to $12 for. How
unfair can it get?”

Mike Dreese, CEO of 20-unit,
Boston-based Newbury Comics,
calls the pricing structure of what
he sees as basically an online
store “dirty pool. It’s infuriating.”

BMG is just “mimicking” the
traditional mail-order and online
store models, Dreese says. “If
record clubs are just going to be
a substitute for Amazon, why
should they receive reduced costs
for product?” he says. “It’s time
for artists to take a closer look at
the record-club clause in their
contracts.” He says he wonders
whether the new struecture even
qualifies as a record club.

Brett Wickard, owner of nine-
unit Portland, Maine, chain Bull
Moose Music, says, “It’s disap-

pointing that a compa-

who can’t find value in

the traditional record

club environment.
According to Rose, L

BWG

ny as large and well
run as BMG can’t com-
pete with retailers on

¥ ¢ T aneven footing. I chal-

some consumers do
not find that the typi-
cal record-club promotional offer
of 12 CDs for the price of one “is
a value proposition.” “Maybe they
can’t find 12 CDs that they want
to buy at one time, or maybe they
prefer something simpler” than
having to mail a postecard every
month.

With BMG Direct’s traditional
record club, BMG Music Service,
and OnePriceCDs, consumers
now have a choice that gives them
“very rational trade-offs,” Rose
says.

Brick-and-mortar retailers,
however, find nothing rational
about the new club’s pricing
structure.

Russ Solomon, president of
102-unit, West Sacramento,
Calif.-based Tower Records/
Video/Books, calls the new online
site “totally unfair; this site
heads-on competes with all online
stores. They are selling CDs for
$9.99, including shipping, that we

lenge them to buy at
the same price as us
and compete in a real market-
place. This is unbelievable.”

Rose declines comment on re-
tail concerns about BMG’s prieing
for the new vehicle, but execu-
tives familiar with record clubs
say that the $9.99 price point,
even with free shipping, is actu-
ally a price increase for club
members, when all the giveaways
under the traditional model are
taken into consideration.

In the traditional record club
model, also known as the nega-
tive-option strategy, consumers
are notified each month about a
featured record they will receive
unless they mail back a postcard
declining to purchase that title.
Negative-option record clubs usu-
ally have very attractive front-end
offers, such as 11 CDs for a penny
or 12 CDs for the price of one.

Negative-option clubs tend to
produce membership fatigue and
(Continued on page 105)

RIAA Plans Digital ID Song System

BY MARILYN A. GILLEN

NEW YORK—The Recording In-
dustry Assn. of America (RIAA)
intensified its efforts to jump-start
the commercial online music business
with the Oct. 12 announcement that
it has launched a project to develop
“a standardized system for identify-
ing digital files of sound recordings.”

Such a “bar code” system, which is
envisioned as supporting sales,
licensing, and tracking of online
music, is seen as one of the necessary
drivers of a legitimate music mar-
ketplace.

The U.S. trade group says it will
work with the International Federa-
tion of the Phonographic Industry
(IFPI) and the Recording Industry
Assn. of Japan on the project, which
it says is intended to be available for
worldwide use.

The project will also seek the coop-
eration and support of “other music-
industry interests,” according to the
RIAA, such as distributors and on-

and offline retailers.

The RIAA has tapped U.K. con-
sultancy Rightscom.com to manage
the project. Mark Isherwood, lead
consultant for the company, is the for-
mer director of new technology for
U.K. authors’ rights body the
Mechanical Copyright Protection
Society.

No timetable for development or
rollout of the proposed ID system was
given. Executives at the RIAA had
not returned calls by press time; Ish-
erwood and IFPI executives could not
be reached.

The move is the latest in a series of
online-commerce initiatives un-
dertaken recently by the RIAA. On
Oct. 10, it unveiled an agreement with
the Harry Fox Agency, the mechani-
cal-royalty collection unit of the
National Music Publishers’ Assn., to
create new procedures to expedite
licensing of recorded songs made
available for distribution on the Inter-
net (see story, page 4).

The RIAA is also working on the
formation of a new collecting body
that aims to handle the performance
royalties mandated under the U.S.
Digital Millennium Copyright Act to
be paid by Webcasters to labels and
artists. Dubbed SoundExchange, the
project is expected to be officially
announced in the coming weeks.

The global music industry already
has a recorded-music ID system in
place—the International Standard
Recording Code (ISRC), which was
developed in 1989 and whose guide-
lines for use were revamped by the
IFPI in 1998.

According to the RIAA, the new
digital-file ID system is visualized as
being “fully compatible” with the
ISRC and other existing ID sys-
tems—by both building on and work-
ing with them. The new digital ID
marks would be used to identify the
song and artist in a music file and
thus determine how royalties should
be distributed.

Extra Revenue Expected From Vivendi Universal

BY BRIAN GARRITY

NEW YORK—During a two-day
investor conference in Paris Oct. 12-
13, Vivendi, Seagram, and Canal
Plus outlined financial projections,
potential cost savings, and synergy
opportunities for the company that
will result from their pending three-
way merger.

Meanwhile, at press time French
media reports said the European
Commission is likely to proceed with
a second-phase inquiry into the
merger, which could delay approval
of the deal for up to four months.

In a report from the conference,
the companies estimate they will see
an extra 200 million euros ($174 mil-
lion) in revenue in 2002 and more
than 400 million euros ($348 million)
in additional revenue in 2003 through
internal cross-marketing efforts.

Synergy revenue will be led by
the promotion of Seagram-owned
Universal Musie Group content and
other music services on Vivendi’s
Internet property Vizzavi and its
wireless property Cegetel Mobile
Services. Cegetel is expected to
offer its users music-related com-

Ghicks, Joel Join Select Few In Sales Numbers

BY JILL PESSELNICK

LOS ANGELES—OQver the past two
months of sales certifications, stars of
rock and country have made history.

Dixie Chicks earned their place in
history this September, according to
the Recording Industry Assn. of
America’s (RIAA) monthly certifica-
tions. The Chicks’ 1998 major-label
debut, “Wide Open Spaces” (Monu-
ment/Sony Nashville), was certified
for sales of 10 million units, making the
trio only the fourth country act ever to
earn a diamond award. The group now
joins the sales-topping company of
Kenny Rogers, Garth Brooks, and
Shania Twain.

In August, the certification of Bill-
board Century Award winner Billy
Joel's two-CD set, “Greatest Hits, Vol-
ume 1 & Volume 2” (Columbia), at

sales of 21 million made the 1985
album the fifth-highest-certified
album of all time. The top four slots
are held by “Led Zeppelin IV” (22 mil-
lion), Pink Floyd’s “The Wall” (23 mil-
lion), Michael Jackson’s “Thriller” (25
million), and the Eagles’ “Their Great-
est Hits 1971-1975” (26 million).

In additional sales news for Sep-
tember, rapper Eminem reached the
7 million level with “The Marshall
Mathers LP” (Web/Aftermath/Inter-
scope), as did Puff Daddy with his
1997 debut, “No Way Out” (Bad Boy/
Arista). Just four months after being
released, Britney Spears’ Jive album
“Oops!...1Did It Again” was also cer-
tified for sales of 7 million copies.

Faith Hill reached the 5 million level
with “Faith” (Warner Bros.), and
Korn’s “Follow The Leader” (Epic)

was certified for sales of 4 million
units. Nelly’s “Country Grammar”
(Fo’ Reel/Universal) was certified
triple-platinum this month, and Big
Tymers’ “I Got That Work” (Cash
Money/Universal) earned both gold
and platinum awards.

Several acts added platinum and
gold awards to their résumés this
September. Bon Jovi received its
eighth consecutive platinum album for
“Crush” (Island), and Martina Me-
Bride’s “Emotion” (RCA Nashville)
became the artist’s fourth consecutive
platinum album. Alabama earned its
22nd gold record for its RCA project
“Twentieth Century,” and Aaron Tip-
pin received his sixth gold record for
“People Like Us” (Lyric Street/Hol-
lywood).

(Continued on page 101)

munities, mailbox personalization,
and ring-tone services. Universal’s
music will be used to boost Vizzavi
registration and traffic. Vizzavi, in
turn, is expected to offer customized
portals with artist features.

The companies also said that in
2002 they expect to pick up an addi-
tional 420 million euros ($365 million)
in earnings before interest, taxes,
depreciation, and amortization (ebit-
da) from cost savings and efficien-
cies created by combining their tech-
nology and operational back-end
infrastructures.

Overall, the combined company, to
be called Vivendi Universal, is call-
ing for 356% average annual ebitda
growth between 2000-02. Content
businesses—which include music
and film—are expected to post “sta-

ble” average annual ebitda growth of
12% over the period.

Overall revenue is expected to
grow 10% annually between 2000 and
2002, with content operations posting
6%-1% annual average growth.

The companies also said that they
expect the merged entity to gener-
ate 800 million euros ($696 million)
in free cash flow by 2001 and 2.1 bil-
lion euros ($1.8 billion) in 2002, be-
fore restructuring costs.

For fiscal 2000, Vivendi Universal
is forecasting approximately 3.5 bil-
lion euros ($3 billion) in total ebitda,
with 1.1 billion euros generated by
the music division. Revenue is ex-
pected to total 24.6 billion euros
($21.4 billion), with music accounting
for 6.6 billion euros ($5.7 billion) of
that figure.

Farm Aid Favorite “She certainly has grown up, hasn’t she,” said John Mel-
lencamp, after a warm reception from the crowd for Mellencamp’s surprise
concert duet with singer Tiffany on his hit “Key West Intermezzo (I Saw You
First)” during the 15th annual Farm Aid benefit show, held Sept. 17 at the Nis-
san Pavilion in Bristow, Va., and broadcast live on CMT. Tiffany’s new album,
“The Color Of Silence” (Eureka Records), hits stores Tuesday (17). “Farm Aid
Volume One—Live” (Redline Entertainment), a double-album anthology of pre-
vious live performances from Mellencamp, Live Aid co-founders Neil Young
and Willie Nelson, and such guests as Dave Matthews Band, Beck, and Sheryl

Crow, is in stores now.
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it only looks like Gumby

And it's not Pokey either... In fact it's the fastest, most comprehensive retail music solution available today. Built on Liguid Audio's
leading-edge digital distribution platform, our retailer-branded kiosks let consumers burn albums and create custoem-made
compilations from low-cost, virtual inventory. Retailers can offer rare or deep catalog albums, current and past hit singles, as well as
live tracks, virtually eliminating the words "out-of-stock" from your vozabulary.

Liquid Audio offers a turnkey kiosk solution including consumer stations, Liquid Server, cashier interface and an on-site CD factory that
can be configured to meet the demands of your particular store. We will work with you to determine the solution that best meets your
needs. We will also handle all the details of installation and ongoing maintenance.

For more information on Liguid Kiosks email sales@liquidaudio.com or call 1-888-547-8430
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NetPD Tracks File Swapping On Web

U.K. Co.’s Software Instrumental In Metallica’s Suit Against Napster

BY GORDON MASSON

LONDON—U.K.-based NetPD,
through its development of soft-
ware that finds, identifies, and can
remove material from Internet
sites, has become instrumental in
one of the music industry’s most
contentious legal battles.

With its software in hand and a
demonstration of what that tech-
nology could achieve, the start-up
company approached Metallica and
soon had provided the band with a
total of about 500,000 names of
users who had committed some 4
million alleged infringements of
Metallica’s music using Napster.

The latest hearing involving the
Recording Industry Assn. of
America vs. Napster was held Oct.
2, and while the music and Inter-
net industries await the outcome of
that courtroom battle, which also
will impact Metallica’s infringe-
ments case, NetPD continues to
grow its client base through its
claim that it has the ability to track
down any piece of music anywhere
on the Internet. That ability also
has helped the company attract
financial backing from one of
Europe’s largest banks.

“Since we started our work with
Metallica, we have been flooded
with interest,” says NetPD chair-
man/CEO Jim Stoddart. “All of
that is sub judice at the moment,
and because of the sensitivities
involved, most of our clients prefer
to remain anonymous, but safe to
say they are all big-name stars.”

Established in January 2000,
NetPD is just one of a glut of com-
panies working on Internet security
technology applications. However,
where it differs from its competitors
is that it already has developed the
software and has established a
strong Internet presence both in
Europe and throughout the U.S.

“We are establishing a strong In-
ternet access presence in co-location
centers throughout the U.S.A., and
what that allows us to do is to effec-
tively monitor traffic on the Inter-
net throughout the whole world,” ex-
plains Stoddart, adding that the
company’s business plan helped
attract an undisclosed investment

RECORD COMPANIES. Jeffrey A.
Panzer is promoted to senior VP of
video production for the Universal/
Motown Records Group in Los Ange-
les. He was VP of video production.

Cheryl Vetrano is promoted to VP
of shared services for Sony Music
Entertainment in New York. She was
senior director of shared services.

Ricky Riker is named director of
marketing for Capitol Records in
Hollywood. He was director of mar-
keting for Sony 550 Music/Epic
Records Group.

BMG Entertainment names
Evan Harrison director of online
marketing and Gabriel Levy direc-
tor of online marketing, both in New
York. They were, respectively, exec-
utive producer for GetMusic and a
graduate student.

CUTIVE

from banking giant UBS Capital.

The primary architect of
NetPD’s technology is Bruce
Ward. He tells Billboard, “We ini-
tially are looking at music online,
but we are developing very rapid-
ly into other areas, such as the
games industry. Basically, we pro-
vide an intensive ‘search, identify,
and removal’ service for any mate-
rial on the Internet that infringes
our clients’ copyrights.”

Ward explains that the company
uploads a song into its computers,
which then scan the entire Inter-
net to find every single file around
the world that includes all or part

‘We provide an
intensive “search,
identify, and
removal” service
for any material on
the Internet that
infringes our
clients’ copyrights’

~ BRUCE WARD -

of that song. He continues, “The
process is highly intensive. Our
computers in Cambridge are doing
the work of 4,000 people, 24 hours
a day, seven days a week, and if we
want, we can quickly and easily
increase that to 40,000 people or
400,000 people—it’s just a question
of bringing in more equipment.”
Showing what the NetPD soft-
ware can do, the company, at Bill-
board’s request, tracked four
albums—Madonna’s “Music,” Radio-
head’s “Kid A,” Eminem’s “The
Marshall Mathers LB” and U2’s as-
yet-unreleased “All That You Can’t
Leave Behind”—on Napster over
the two-day period Sept. 7-9.
NetPD’s results reveal that
118,900 tracks from the Eminem set
were available for download on Nap-
ster during those two days via 67,367
users. Ward tells Billboard that, us-

PANZER VETRANO
Jeff Ruiz is promoted to director
of artist development for 143 Rec-
ords in New York. He was artist
development coordinator.

Jennifer Dunn is promoted to di-
rector of human resources for the
Elektra Entertainment Group in
New York. She was associate direc-
tor of human resources.

Dwayne Robinson is named
associate director of end-user sup-

ing a standard home PC, each of
those users would have the capability
of providing about 300 tracks to other
Napster users during a 48-hour peri-
od. For the Madonna album, 41,045
tracks were available through 22,157
users, while U2 clocked 18,800 avail-
able tracks and 10,441 users, and
37,040 copies of Radiohead tracks
were available via 12,157 users.

The software also details indi-
vidual tracks, the most popular
being Eminem’s “The Real Slim
Shady,” which was made available
by 14,951 users during the 48-hour
period; the same artist’s least pop-
ular track (“I'm Back”) was made
available by 448 users.

Says Mare Marot, former man-
aging director of Island Records
U.K. (now Universal/Island U.K.),
to which U2 is signed for the world,
“[Those figures] sound like a lot,
but via U2.com we've been putting
tracks up on the site for the last
three weeks on a streamed form,
and to put things into context, we
have streamed more than 700,000
tracks from the new album.”

Marot, who produces the
U2.com site, continues, “It’s diffi-
cult to speak for U2, but my own
personal opinion is that every
artist deserves to be paid for its
copyright, and yet at the same
time, the excitement that is gen-
erated from something like this on
Napster will definitely also have a
positive effect. It’s that question of
what is promotion and what is
copyright theft, but I err on the
side that it is copyright theft.

“Universal/Island and U2 are
also showing that they are per-
fectly capable of managing a Web
campaign online, given the fact
that we had 56 million page
impressions in just two months and
served 500 gigabytes of streamed
music last month,” he continues.
“So rather than thanking Napster,
I think the message is, “Thank you,
but we don’t need your help.””

NetPD says that reaction from
the industry to its services has
been very positive, and the com-
pany is hoping to secure a deal
with one of the majors soon.

(Continued on page 18)
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port for MCA Records in Santa
Monica, Calif. He was technical sup-
port lead for Universal Music
Group.

RELATED FIELDS. David Schulte is
named head of licensing and mer-
chandising for the Firm in Beverly
Hills, Calif. He was head of mar-
keting and sales for Jerry Leigh
Entertainment.

BY KAI R. LOFTHUS
OSLO—European music E-tailer
Boxman is the latest E-venture to
face bankruptey (BillboardBul-
letin, Oct. 12), despite its strong
management team, which included
such seasoned record industry
executives as Tony Salter, the for-
mer VP of EMI in Eastern Europe,
and Alain Levy, previously presi-
dent/CEOQ of PolyGram.

Levy, who operates his own Lon-
don-based company, Ilchester In-
vestments, joined the company as a

Boxman Drops Plans
In Face Of Bankruptcy

many, Holland, France, Norway,
Denmark, and Finland. Phone calls
to the retailer on Oct. 11 were met
with a prerecorded message stat-
ing, “Boxman’s phone line is tem-
porarily closed due to technical dif-
ficulties.” Orders that have been
placed by consumers will not be ful-
filled, according to sources.

The majors would not divulge
how much money Boxman owes
them, but the figures are said to be
“minuscule.”

The news comes just four weeks

At the time, Salter
had identified Italy,
Spain, Belgium, Aus-
tria, Switzerland,
Australasia, and

nonexecutive direc- after Boxman CEO
tor and an investor in Tony Salter issued a
March (Billboard, ‘There ’S a share offering to its
March 25) to aid the . . investors, looking to
international devel- realistic chance raise 30 million
opment of Boxman. pounds ($49.2 mil-

that we can

keep going’

- TONY SALTER -

lion) (Billboard, Oct.
14). Investors would
have had to assign a
cash proposal by
Oct. 9 in order to

Canada as commer-
cially viable markets
for the company and looked to an
initial public offering at stock ex-
changes in London and Stockholm
to finance those start-ups.

But in the meantime, investors’
wallets have worn and torn on Box-
man’s plans for expansion, which
also included digital downloads and
streaming projects.

On Oct. 10, while in negotiations
with its shareholders and creditors
to voluntarily liquidate its business,
the London-based online retailer of
CDs, videos, DVDs, and leisure
software dismantled its local trad-
ing sites in Sweden, the U.K., Ger-

save the company.
The fate of the
company’s 115 employees could not
be immediately determined.
According to Salter, the liquidation
process is expected to take up to
two weeks, until the end of October.
But while the plug has been
pulled, Salter retains hope that
Boxman’s brand can be maintained.
“There’s a realistic chance that we
can keep going. So that’s what
we're working on when we’re not
talking to journalists,” he says.
One complicated factor in
Salter’s current evaluation process
is the entangled investor structure,
(Continued on page 105)

Investors Take Italy’s Vitaminic

Digital Music Distribution Co. Enjoys Strong IPO

BY GORDON MASSON
LONDON—Digital music distribution
company Vitaminic is enjoying
renewed optimism in the wake of
strong investor demand for its initial
publie offering (IPO). Shares in the
company were oversubscribed by
more than twice the original offer.
The Milan-based company had its
share price fixed at 26 euros ($22.70)
for the TPO on the Nuovo Mercato of
Borsa Italiana
S.p.A. The shares
were set to debut
on that exchange
Oct. 12. Based on
the offered price,
the value of the
minimum block
of 40 ordinary
shares will be
1,040 euros ($908).
The global IPO involved 1.2 million
Vitaminic S.p.A. shares—approxi-
mately 27% of the company’s total
share allocation. However; applications
were received for a total of 2.63 mil-
lion shares from 22,693 different
applicants. Of that figure, more than
1.5 million shares were applied for by
47 separate institutional investors—
23 of which were Italian and 24 for-

DETTOR!

eign. The IPO was subscribed to by
22,541 applicants requesting 1.1 mil-
lion shares. A small private offering
attracted 105 applicants who request-
ed 20,128 shares.

Gianluca Dettori, CEO of Vitaminic,
says, “Millions of people download
music from the Internet. We are at an
important erossroad: The music indus-
try is being given the possibility of
transforming this trend into a market
which Forrester foresees will reach a
global value of
$1.1 billion in 3
years. Vitaminic
is in the right
position to under-
stand the impor-
tance of this market, offering a value-
added service to consumers and to the
record industry in the protection of
artists’ copyrights and their work.”

Founded in April 1999, Vitaminic
currently has offices in eight coun-
tries—seven in Europe (Italy, the
U.K., Germany, France, Spain, the
Netherlands, and Sweden) and one in
the U.S.

To date, 430 labels and more than
15,000 artists have uploaded their
music and offered it for sale on the Vit-
aminic network.
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Tahiti 80°s "Heartheat’ Gatches Ears

French Rock Band’s Minty Fresh Debut Wins Fans In U.S.

BY MOIRA McCORMICK
NEWPORT, Ky—In a stateside musi-
cal climate dominated by prefab teen
R&B, rage-fueled heavy music, and
rock’n’rap acts, indie band Tahiti 80 is
turning heads. The foursome is from
the unlikely country of France, plays
sunshiny, ’60s-enamored pop songs—
and sold out most of its dates on a just-
concluded U.S. club tour.

According to Jim Powers, president
of Tahiti 80’s Chicago-based U.S. label
Minty Fresh, orders for the band’s de-
but album, “Puzzle,” have been aver-
aging 1,000 units per week since its
June 6 release. Those are significant
numbers, says Powers, “for a French
rock band with minimal airplay.”

Still, radio has begun to take notice.
“There is an underground buzz on this
band,” says Nic Harcourt, music direc-
tor of KCRW Santa Monica, Calif., and
host of the National Public Radio affil-
iate’s daily music program “Morning
Becomes Eclectic.” “We're launching
aweekly, nationally syndicated version
of the show called ‘Sounds Eclectic,’
and our first program features David
Gray and Tahiti 80.”

“Our listeners want something
fresh and new, and they’re like noth-
ing else on the radio,” says Gary Cee,
PD of modern rock outlet WLIR Long
Island, N.Y. Cee says that first single
“Heartbeat” was “so fresh and catchy,
we had to put it on.”

The exuberantly seductive “Heart-
beat” is one of a dozen songs on “Puz-
zle” that reflects Tahiti 80’s ardent
affection not only for '60s pop but for
soul too—as well as the era’s buoyant,
horn-laced TV and film soundtracks.
Yet Tahiti 80 is no slavishly formal
retro outfit, evidenced as much by lead
singer and primary songwriter Xavier
Boyer’s disarmingly loopy English
lyrics as by the album’s edgy elements
of contemporary electronica (which
also keep the band’s confections from
floating away on clouds of spun sugar).
The pieces of a very specific past are

all here, but Tahiti 80 assembles them
in continually unexpected ways.

“We try to stick to the framework of
pop,” says Boyer, 26, prior to a late-Sep-
tember performance at Cincinnati-area
club Southgate House, a converted
mansion across the Ohio River in New-
port, Ky. “But at the same time, you
have to experiment with the structure,
the sound. That’s what I like about pop
music: when it's surprising. One of the
worst periods for pop music was with

T o

TAHITI 80

the Britpop bands after Oasts, all try-
ing to copy the guitar sound from ‘Re-
volver’ by the Beatles. I think it was,
like, [as] uninteresting as possible.”
Still, the Beatles happened to be
Boyer’s introduction to '60s pop, via a
pair of Capitol cassette compilations,
“1962-1966” and “1967-1970,” which
his family played on car trips. Other
significant influences include the
Kinks and the Zombies; Boyer’s
breathy voice resembles that of Zom-
bies singer Colin Blunstone, and Tahi-
ti 80 covers “Tell Her No” in concert.
Boyer found kindred spirits while
majoring in English at the University
of Rouen in the early "90s. He formed
Tahiti 80 with bassist (and fellow
British Invasion fan) Pedro Resende
in 1993, augmenting the lineup with
guitarist Mederic Gontier in "94 and
drummer Sylvain Marchand in ’95. A
self-produced EE, “20 Minutes,” was
released in France in 1996. “Puzzle”
was recorded last year in New York,
with Andy Chase (of Ivy and Foun-
tains Of Wayne) producing; Fountains

Of Wayne’s Adam Schlesinger played
keyboard tracks, and Eric Matthews
(of Cardinal fame) contributed trum-
pet. “Andy told the band that Minty
Fresh would be a good U.S. label for
them,” says Powers, noting that the al-
bum is on Atmospheriques in France;
the French label shot a video for
“Heartbeat,” which is included on the
“Puzzle” CD.

Powers was impressed by Tahiti
80’s live-wire 1999 shows. “I thought,
‘We have to work together,” ” he says.
“Beyond their respect for '60s pop
and contemporary production,
they’re a genuine rock band—that,
to me, was huge.”

Upon signing Tahiti 80, Powers
says, “it was apparent that they’d have
to tour America to have an impact.”
Mitch Okmin of the Mob Agency set
up the tour, which ran Sept. 1-Oct. 6.

“We didn’t know what to expect;
we're so surprised and amazed at how
things are going,” says Boyer. “Sold-
out shows, people coming to shows
knowing the songs ... No other
French bands are doing what we're
doing right now.” Before and after the
U.S. jaunt, Tahiti 80 also toured
Japan, where “‘Puzzle” went gold.

Powers says Minty Fresh will make
a concerted radio push after the
fourth-quarter blockbuster season.
Instead, the label’s been concentrating
on “building a base at retail—putting
the album on sale, holding retail dis-
play contests, chiseling out our perch
on the cliff until spring, when we'll give
‘Heartbeat’ a full push.”

Ed Crow, senior buyer at Chicago’s
Virgin Megastore, says, “We put ‘Puz-
zle’ in our listening station, and it did
well for us—about 30 pieces a week,
which is quite good for {an unknown]
band.” Nabil Ayers, co-owner of inde-
pendent Seattle retailer Sonic Boom,
agrees. “It’s one of those records
everyone latched on to. We've sold
over 100 copies, which is amazing for
a band from France with no airplay.”

COUNTRY==LATIN=CLASSICALJAZZ=PRO AUDIO

aongwriter Lisa Angelle
Debuts On DreamWorks

BY DEBORAH EVANS PRICE
NASHVILLE—Lisa Angelle is a
veteran songwriter whose composi-
tions have been cut by numerous
artists, including Kathy Mattea,
Tanya Tucker, and Trisha Year-
wood. Wynonna had a No. 1 country
single in 1992 with Angelle’s “I Saw
The Light.”

Yet as Angelle
herself prepares for
the Oct. 31 release of
her self-titled debut
for DreamWorks,
she still finds profes-
sional enlightenment
to be a daily learning
process.

For example, vid-
eo can be a powerful
tool in an artist’s career,
but when a clip makes an extreme-
ly strong statement, it can some-
times overshadow the rest of an
artist’s musical repertoire. Such is
the case with Lisa Angelle’s “I
Wear Your Love” video.

The video for the initial single
from Angelle’s album was a sultry
clip set in a swamp, with Angelle
frolicking with a huge snake. “The
consumers loved it,” says Dream-
Works head of marketing John
Rose. “We never had any negatives
on it. We got letters from children
as well as grandmothers. [People]
remember that video, and that’s
what you want them to do. You want
to distinguish [that artist] from
everybody else in the pack, and it
worked. At the same time, it distin-
guished her a little too much.”

Angelle agrees. “I don’t want to
be known as the snake woman,” she
says. “I'm a music person. I have a
long history in the business, and as
a songwriter, I'd like people to hear

ANGELLE

the inusic . . . It’s alot of work to try
to get the music heard past the
image, but we're doing it. It’s a day-
by-day process. I will do whatever
it takes to get this music heard and
to make a second album and a third
and move on from there. I'm not
going anywhere. This is what I'm
supposed to do.”

Angelle grew up
in Louisiana, where
music was a con-
stant in her life. Her
father, Dan Dia-
mond, worked in ra-
dio at powerhouse
WNOE New Or-
leans (and is cur-
rently at Monroe,
La.’s KNOE), and

her mother was a song-
writer and producer. Though An-
gelle experienced crippling health
problems as a teen and for a time
couldn’t even walk, she was deter-
mined to have a music career.

Argelle made her way to Nash-
ville and, after a brief stint with
Capitol Records, moved to Los
Angeles, where she honed her song-
writing chops and contributed to
film soundtracks. When she began
getting cuts in Nashville (Angelle is
a BMI writer who owns her own
publishing company, Sister Eliza-
beth Music), she returned to Music
City.

Angelle describes her self-titled
debut album as musical “gumbo”
that incorporates a variety of influ-
ences. “They are all true stories,”
she says of the songs. “I have a lot
of life experience to back this up.”

In writing “I Didn’t Want To
Know” and “4, 3,2, 1,” Angelle drew
from the well of previous relation-

(Continued on page 48)
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PJ Harvey Opens Up On ‘Songs’

Band’s Front Woman Shows New Accessibility On Island Set

BY JULIE TARASKA

NEW YORK—In this age of tabloid
tell-alls and confessional TV, Polly Jean
Harvey is an anomaly. Notoriously pri-
vate, the protagonist of the band PJ
Harvey is more remark-
able for what she doesn’t
say—the absences, the
blanks, the question
marks she leaves hang-
ing in both her lyrics and
her statements.

But as she readies
her sixth album, “Songs
From The City, Songs
From The Sea,” due
Oct. 31 in the U.S. on Island and Oct.
23 everywhere else on Island/Uni-
versal, the 30-year-old singer/song-
writer is filling in some details—
albeit in her own unique way.

For example, when gently prod-
ded about her new track “You Said
Something,” she responds with a
long silence. Then she laughs. “The
whole point of this song is that this
something is not explained,” she
says, emitting a gleeful howl.

Such unexpected twists pepper
“Songs,” Harvey’s most accessible
album in years. Its appeal lies in both

HARVEY

the music—Harvey hot-wires folk,
country, and Irish reels with pure
rock’n’roll—and her attitude. She’s
more fortheoming, something she
credits to recording hall of the
album while living in
Manhattan, as opposed
to her usual English
countryside environs.
Another plus is the
surprise contributions
by Radioheud front man
Thom Yorke. Yorke,
whose band opened for
Harvey in its early
days, duets with her on
“The Mess We're In.” He also lends
backing vocals to two other tracks:
“One Line” and “Beautiful Feeling.”
“Songs” reunites Harvey with her
original drummer, Robh Ellis, and
multi-instrumentalist Mick Harvey
(no relation), best known for his work
with Nick Cave & the Bad Seeds.
According to Harvey, she moved to
New York for her own reasons. “1
went there for writing,” she says,
“but that wasn’t my sole purpose. It
was more a personal thing. I felt it
would be very good for my soul and
spirit.” Along with « sense that she

- ]

female Teen Trio 3LW To Debut
With Self-Titled aal Music Set

BY RAQIYAH MAYS

NEW YORK—Although muny girl
groups come and go, 550 Musie/Epic
is banking on new act 3LW (Three
Little Women), whose eponymous
debut bows Nov. 14, as an act that
will endure.

Consisting of teens Kiely Wil-
liams, Naturi Naughton, and Adri-
enne Bailon, 3LW touches on every-
thing from motivational anthems like
the single “No More (Baby I'ma Do
Right)” to realistic,
innocent ballads like the
whispery “Curious.”
Not only does the trio
belt out powerful notes
like seasoned adults,
but it has acquired a
workaholic lifestyle, too.

“We have eight-hour
rehearsals so when we
get onstage, we don’t
have to think about our dance,” says
Bailon. “It’s hard work.”

The girls met at an audition in
April 1999. One week following their
introduction, they were in the studio
working on a four-song demo. Soon
thereafter, they performed for Sony
Music Entertainment chairman/
CEO Thomas Mottola, who quickly
signed them. Nine months later,
their debut disc was complete. It's
been a whirlwind that’s anchored by
the act’s genuine {riendship.

“We've become like sisters. We
sing, pray, and go to church as a unit.
We have bunk beds,” says Bailon
with a giggle. “The bond we share is
unbreakable.”

Although 3LW’s debut doesn’t
drop until next month, a marketing
campaign has been unfolding since
May. An extensive summer-promo-
tion push saw 3LW cassette sam-
plers and bounce-back postcards dis-
tributed on the ‘N Syne¢, Sisqd, and
Christina Aguilera tours. Also, 3LW
spent a month on Ed MeMahon’s
mall and high school tour to intro-
duce his new Internet venture, Next
bigstar.com. Adding to the group’s
schedule has been gigs
sponsored by Adidas
and Jump magazine.

The trio is now prepar-
ing for a European pro-
motional jaunt. “This is a
huge priority for us all
over the world,” says
Maria Ma, 3LW’s prod-

3LwW uct manager. “Their

albumn is full of hit songs.”
Adding to 3LW’s profile is the fact
that the Chris Robinson-directed
videoclip for “No More (Baby I'ma Do
Right)” has enjoyed active requests
on the Box since its Aug. 22 debut. “I
think people see them and realize that
there’s nothing else like them out
there,” says Ma. “They’re approach-
able, hip, and have a lot of flavor.”
Ma might be right. In one month,
3LW’s Web site went from clocking
2,000 hits to 10,000. The trio is set to
do a second taping of BET’s “Teen
Summit” program. Also, Nickelodeon
has tapped the act to star in a new
series called “Taina,” in which the
members will sing their songs and
play a group called Blue Mascara.

could do and get what she needed,
the relocation made her “feel like I
was seeing things [or the first time
again, which made me reappraise
everything I take for granted.

“And as a writer,” she continues,
“that is a fabulous thing to happen,
because it makes you start from
scrateh all over again.”

Yet reinvention has always been
Harvey’s strength. Even when her
first album, 1992’s caustic “Dry,”
cast her into the cauldron of angry

(Continued on page 20)

Offering Buried Treasure. Atlantic act Hootie & the Blowfish has unearthed a
plethora of rare tracks for “Scattered, Smothered, And Covered.” Due in stores
Oct. 24, the compilation features B-sides, soundtrack tunes, and previously
unreleased versions of songs by R.E.M., Tom Waits, and Vic Chestnut, among
others. The album also includes five cuts selected by fans via the Internet. Pic-
tured during a recent promotional visit to New York, from left, are band members
Jim Sonefeld, Dean Felber, Darius Rucker, and Mark Bryan.

Inside The Songwriting Process With Simon;
ahould Acts Give In To Any Station Demand?

HOW DOES SIMON RHYME? Paul Simon gave a
fascinating glimpse into the world of songwriting during
the Billboard/Airplay Monitor Radio Seminar (Oct. 5-7)
in New York. In a superb interview session with Bill-
board Editor in Chief Timothy White, Simon took the
audience through the creation of his new album, “You're
The One,” which came out Oct. 3 on Warner Bros.

Of particular interest was his walk through the cre-
ation of the track “Darling Lorraine.” Sounding like an
observer into his own thought process, Simon dissect-
ed the song line by line, explaining how the characters
take on a life of their own, until it becomes clear to him
in which direction they are turn-
ing. Other lyrical cues come from
the music. For example, he said he
set the song at Christmas time
after a musical passage reminded
him ol the holiday season.

As a singer who first came into
prominence as the album was

L
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riences, but perhaps none was as expressive as Shaggy,
who has logged more time in the trenches than some of
the other panelists. When talk turned to radio shows,
Nash recalled how she and her band flew from Rome to
Poughkeepsie, N.Y,, to play  free station show and then
went right back to Rome to resume a tour. Shaggy, who
happened to have been on the same show;, declared that
was nuts and he wouldn’t do something like that. Scan-
nell agreed that such a move seemed inhuman.

While it’s unclear if the station would have dropped
Sixpence’s music if the group had said no, especially since
the group clearly had a legitimate reason for declining,
the story goes to show that radio
is the cart leading the horse today.
Other than news/talk, radio would-
n’t exist if it weren’t for these
artists, and vet they are expected
to bow to the stations’ demands.
Often after these panels I feel as
if the only response an act has

becoming an important artistic
statement (as opposed to just a
collection of tracks and singles),
Simon talked about the balancing
act an artist now faces when making an album that is
meant to be listened to as a piece. In this age of pro-
grammable CD players, he asked, “How do you make
an album that [someone] can listen to in its entirety
without getting bored?”

While the answer wasn't clear, especially since many
artists don’t have a CD’s worth of good material yet feel
the need to fill a 77-minute dise, Simon said he just hoped
people would give the music a shot. Whether they inter-
preted his music as he meant it to be understood was sec-
ondary to their getting some enjoyment out of it.

During a question-and-answer period, Simon was
asked which of his tunes was his favorite. At first he
declined to choose one (and how could he, given his
tremendous catalog!), but ultimately he singled out
“Bridge Over Troubled Water,” citing the fan response
he’s gotten to it. He said it took years for him to recon-
nect with the song because someone else (Art Gar-
funkel) sang it and the Simon & Garfunkel version
featured a piano instead of a guitar, the instrument on
which Simon wrote it. Add to that Aretha Franklin’s
sterling rendition, and Simon said he felt such a distance
from the song that it didn’t seem his until much later.

Simon also commented that as he’s gotten older, he’s
come to believe that music is the most powerful force
in the world today. Certainly food for thought.

TAIL WAGGING THE DOG: Following Simon’s ses-
sion, I moderated the third annual artists panel. The pan-
elists were Shaggy, Vitamin C, Vertical Horizon’s Matt
Seannell, and Sixpence None The Richer’s Leigh Nash.

Fach artist had insights about his or her radio expe-

by Melinda Newman

when a station, especially a big
one, asks it to jump is “How high?”

IS IT THAT TIME OF YEAR
ALREADY? Call it “Must Hear CD.” On Nov. 1, NBC
Records, in conjunction with EMI-Capitol Music Special
Markets and Metacom, will release “NBC Celebrity
Christmas,” a collection of holiday tunes recorded by
actors and actresses on NBC series. Participating artists
include “Will & Grace’s” Sean Hayes (“The Christmas
Song”); Megan Mullally (“Silent Night”); “Deadline’s”
Bebe Neuwirth and “3rd Rock From The Sun’s” John
Lithgow dueting on “Baby, It’s Cold Outside”; and
“Tonight Show” host Jay Leno (who reads “ "Twas The
Night Before Christmas”).

The set will be available exclusively at Wal-Mart
stores. A portion of the proceeds will benefit the Chil-
dren’s Miracle Network. The charity, co-founded by
Marie Osmond (who performs “O Holy Night” on the
dise), raises money for programs at 70 children’s hos-
pitals across the U.S. A TV campaign to promote the
disc will be launched in early November and will include
exposure on the Macy’s Thanksgiving Day Parade, as
well as on “Christmas At Rockefeller Center.”

STUFF: Paul McCartney and Billy Joel are among the
artists who have contributed compositions to “Music Of
Hope,” a CD whose sale will benefit the American Can-
cer Society. The disc, which primarily features classical
tunes, includes performances by the New York Philhar-
monic and the London Symphony Orchestra.
MeCartney’s “Nova” makes its orchestral debut on the
set, while Joel's “Elegy: The Great Peconic” marks his
recording debut as a classical composer. The dise, coor-
dinated by Dawn Treader Productions and Tim Janis
Ensemble Records, will be released in February 2001.

12

www.billboard.com

www americanradiohistorv com

BILLBOARD OCTOBER 21, 2000



www.americanradiohistory.com

CONGRATULATIONS
To OuR
CMA AwaRrRDS WINNERS
FROM YOourR ASCAP Fawviy

MARK D. SANZ
SoNG OF T;
"1 HopE Yot

PauL WoR
PRODUCER

W HERE

Dixie CHICKS

ENTERTAINZR, AL3UM, VOCAL;GRaw

":M U S

VlDEo OF TiE

C BEGINS
Egom

*:"

L



www.americanradiohistory.com

Artists & Music
Hornshy Releases Live Two-Disc Set On RCA

BY JIM BESSMAN

NEW YORK—Bruce Hornsby is fol-
lowing his last album, 1998’s two-disc
“Spirit Trail,” with another two-disc
title, “Here Come The Noisemakers,”
which RCA releases Oct. 24.

The set is Hornsby’s first live col-
lection, and it contains concert ver-
sions of hits like his 1986 break-
through “The Way It Is,” as well as
“Mandolin Rain,” “Every Little Kiss,”
and “The Valley Road.” Also included
are hits that the Warner/Chappell
(ASCAP) writer wrote for others.

“I did a fairly extensive tour
around the first double-record last
year. At a certain point, I felt that
this band was really becoming a spe-
cial unit, where every night we got
the chills and came offstage elated,”
says Hornsby.

He got “so buzzed” by the sound
of his current backup band that he
recorded numerous concerts while
touring from 1998-99. The 18 songs
gathered on “Noisemakers” come
from this period, including gigs
from the Woodstock festival and
episodes of “Austin City Limits” and
BET’s “Jazz Central.”

“I’d hear the tapes and think that
the mass audience doesn’t know what
I really do,” Hornsby notes. “Main-
stream America knows me from the
seven or eight hits from between 86
and 90, but I've also written for oth-
ers, and the songs I've done since
then are to me the most interesting
music I've made in my career.”

He views the lesser-known mate-
rial on “Noisemakers” as a true
reflection of himself. “If someone
says, ‘Bruce, I know your name but
not what you do,” or if they know ‘The
Way It Is’ and ‘Mandolin Rain,’ I say,
‘Listen to this, because it’s absolute-

ly what we're about.’ It portrays our
full concert experience, the broad
range of styles—everything from
bluegrass and fiddle tunes to swing
and bebop. We reference lots of dif-
ferent music in our songs, going
from one of mine and jumping into a
different tune—and this band can
turn on a dime.”

Hornsby and band do indeed cross

HORNSBY

over a lot of musical ground on this
project. Besides Hornsby’s catalog,
the group covers Huey Lewis & the
News’ hit “Jacob’s Ladder,” which
Hornsby wrote, and Don Henley’s
“The End Of The Innocence,” which
he co-wrote. Several songs segue into
intriguing cover snippets, like
George Gershwin’s “I Loves You
Porgy,” Samuel Barber’s “Nocturne,”
Bill Evans’ “Twelve Tone Tune,” the
Grateful Dead’s “Black Muddy
River,” Bud Powell’s “Tempus Fugit,”
and Bob Dylan’s “It Takes A Lot To
Laugh, It Takes A Train To Cry.”
“We’ll go from jazz to folk, but it
really flows,” says Hornsby, who has
performed with Dylan, the Dead,
Evans, Lewis, and Henley, among
many others. “Much of it is very
spontaneous. We do a lot of instant
recomposition on the spot at the gig,

(/l/(oza'zt. Bzoac{way.
Warhol, (/l/(acliion Hoenue. Bszgc{o'z/i.
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completely reinventing songs and
talking a load of crazy stream-of-con-
sciousness raps. A lot of people come
to concerts hoping to hear music just
like the records, but if anyone said
that to me, I'd take it as a cut. I've
played in enough top 40 bands that to
just regurgitate a faithful copy of the
record is so uncreative and uninter-
esting. If you know the old versions
of the songs, you'll hear quite an evo-
lution in how they’re played now.”

Since many of the new, live ver-
sions of Hornsby’s songs contain
spontaneous, extended jams, a two-
disc follow-up to the preceding two-
disc studio set was required. “There
was no way to package it without
having ‘jammus interruptus,’ ” says
RCA senior VP of artist develop-
ment/creative services Hugh Sur-
ratt, “and part of the role of this
record is to go back and reaffirm
Bruce as a musician’s musician and
be a showcase for his and the band’s
talent. This album goes back and
reminds everyone of one of the pre-
eminent musicians out there, who’s
recorded with a wide résumé of
diverse musicians in diverse genres.”

“We're readdressing the Bruce
Hornsby fan base with a ‘greatest
hits’-type package,” Surratt contin-
ues, “and activating younger music
lovers who are into jam bands but not
aware that this kind of music is com-
ing from Bruce Hornsby.”

Surratt says that as a former
Grateful Dead sideman, Hornsby has
already connected with this audience
by participating in the Furthur Fes-
tival. The Deep South Management
client, who is booked by QBQ, is plan-
ning a November tour; Surratt says
that in-store performances are likely
along the way in “the usual suspects”
like Borders or in key indie stores
“frequented by a different clientele.”

Surratt notes that the athletic
Hornsby regularly performs at
major sports functions and is slated
to perform Tuesday (17) at the Pres-
idents Cup 2000 professional golf
tournament in Washington, D.C.
Also upcoming is an appearance on
“Late Show With David Letterman.”

RCA has already serviced the
album’s “Sunflower Cat” to triple-A
radio and is preparing a heavy Inter-
net marketing presence. “We sent
him a digicam so he could turn re-
porter/photographer during the
Furthur Fest,” says Surratt, adding
that Hornsby has supplied behind-
the-scenes photos and updates for
his Web site.

Hornsby is at work on his next stu-
dio album, due in 2001. He has the
end-title song in Spike Lee’s
new movie, “Bamboozled”—having
worked with Lee on two earlier
films—and another song in a docu-
mentary on child abuse tying in with
Mark McGwire’s charity foundation.
He recently appeared at the Tel-
luride bluegrass and Newport jazz
festivals, as well as on album tributes
to Keith Jarrett and Bill Monroe. The
latter disc was produced by Ricky
Skaggs, and Hornsby says it went so
well that the two hope to do a whole
album together early next year.

’.

Getting Wild. The members of Elekira band Marvelous 3 get playful for the

S

camera during a recent promotional tour in support of their latest collection,
“ReadySexGo,” which was produced by vocalist/tunesmith Butch Walker and
Jerry Finn (Green Day, Blink-182). The set's first single, “Sugarbuzz,” is getting
airplay at rock radio. Look for the band to begin a lengthy concert tour this fall.
Pictured, from left, are group members Slug, Walker, and Jayce.
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Wopat Sings “Still 0f The Night’ On Angel

Ex-‘Duke’ Follows Up Annie’ Success With Standards Set

BY JIM BESSMAN

NEW YORK—Fresh from his Tony-
nominated role starring opposite
Bernadette Peters in the Broadway
revival of Irving Berlin’s “Annie Get
Your Gun,” Tom Wopat has recorded
his fifth solo album, “The Still Of The
Night,” which Angel Records releas-
es Oct. 24.

The Russ Titelman-produced dise
is standards-oriented and features
classic pop song fare like the Cole
Porter title track (“In The Still Of
The Night”), Rodgers and Hart’s
“Where Or When,” and Jimmy
Webb’s “The Moon Is A Harsh Mis-
tress.” Also included is Frank Loes-
ser’s “Baby It’s Cold Outside,” which
Wopat sings with Antonia Bennett,
Tony Bennett’s daughter, in her re-
cording debut.

The album, Wopat notes, is “a
direct descendent” of “Annie Get
Your Gun,” whose soundtrack was
also released on Angel. It is in line
with Wopat’s concept of “following
the arce” of a love affair.

“There seemed to be a whole
niche available for this style of
record,” says the actor/singer, whose
initial fame was sparked by the role
of Luke Duke in the TV series “The
Dukes Of Hazzard.” Seemingly as a
result of his “Dukes” fame, his pre-
vious solo albums were country-ori-
ented. “Harry Connick Jr. and
Michael Fienstein have done it a bit,
but they’re not really ‘singer’
singers. Tony Bennett’s the only one
of the older ones who's still copping
it pretty good.”

Titelman, who ranks the classical-
ly trained Wopat among the finest
singers he’s ever heard and “The Still
Of The Night” among his best pro-
duction efforts, enlisted Antonia Ben-
nett after hearing her sing at a
restaurant.

Other participants include string
arrangers Arif Mardin and Jonathan
Tunick, father/son jazz guitarists
Bucky and John Pizzarelli, and the
jazz trio of pianist Larry Goldings,
bassist Marc Johnson, and drummer
Steve Jordan.

“Half of the vocals are live, with no
overdubs,” continues Wopat. “The
idea was to reinvent the songs in cre-
ating a continuity through the whole
album, and it was a real process of
discovery.”

The result, says Angel senior VP/
GM Gilbert Hetherwick, is “a true
jewel. I've been giving it to friends,
and they ask, ‘Who the hell is this?
Tom Wopat? The guy from “Dukes
Of Hazzard”?’ But he’s been on
Broadway ever since then.”

In fact, Wopat, a Lodi, Wis., native
who began singing and dancing in
musicals at the age of 12, has per-
formed on Broadway since debuting
in Cy Coleman’s “I Love My Wife” in
1986. Other Broadway credits include
lead roles in “City Of Angels” and the
revival of “Guys And Dolls.”

“When I first saw him in ‘Annie,’ 1
was blown away by his voice and pro-
jection and charisma,” says Hether-
wick. “While most Americans may

know him from ‘Dukes,’ this is one of
the most amazing albums of stan-
dards I've ever heard, in the great
tradition of the grand Sinatra con-
cept records.”

If many listeners are surprised by
the album, as Hetherwick predicts,
they’ll have reason. Wopat’s previous

WOPAT

solo albums came out of Nashville,
where he remains based.

“The country situation was actual-
ly more of a digression than this is—
and probably tied in with my TV
career,” says Wopat. “But those rec-
ords were kind of ‘wish-them-to-be
records’ rather than ‘promote-them-
to-be records’: They hoped that my
name recognition would carry them
rather than try to break a new art-
ist. Angel seems to be a lot more se-
rious in eovering all the bases.”

Wopat, who is talking to prospec-
tive managers and agents, recently
teamed with his “Dukes” co-star
John Schneider in reunion concerts

of their respective country record-
ings. He’s now preparing perfor-
mances in New York to coincide with
the release of “The Still Of The
Night,” followed by a road show ver-
sion of “Annie Get Your Gun” to run
from November through next March.

“Part of that deal is that my album
gets sold with the merchandise and
that I get to perform at promotional
events in those cities outside of the
show,” says Wopat. Hetherwick adds
that radio and TV interviews will
also be scheduled at the “Annie” tour
stops.

“But our entire campaign is built
on getting people to hear the musie,”
says Hetherwick, noting that a three-
song sampler is available at retail,
where listening stations are also
being employed. The album is going
out to jazz, adult standards, and pub-
lie radio formats, focusing on the title
track and the Walter Donaldson/Gus
Kahn eclassic “Makin’ Whoopee.”

In light of the “Diana Krall phe-
nomenon,” Hetherwick adds that
“The Still Of The Night” will addi-
tionally be promoted to jazz media.

“So many people have done rec-
ords of standards that sound ordi-
nary, but there’s a magical quality to
these performances,” he says. “Tom’s
a singer and an actor, and it comes
out in the songs: He doesn’t just sing
but really does interpret them—and
brings them across to an audience in
a way that’s incredibly believable.”

In The Studio. Rocker Liz Phair is currently working on her next studio collec-
tion, her first since 1998’s “whitechocolatespaceegg.” Here she is pictured with
Capitol Records president Roy Lott, left, in Studio A at the historic Capitol

Records tower in Los Angeles. The set is planned for release during mid-2001.

Fun At Daemon Records. The members of 6X recently invaded the offices of their
label, Daemon Records, during a pit stop from promoting their latest disc, “Kung
Pow!” The project has earned critical praise for its solid blend of punk aggression
and pop hooks. 6X will continue playing gigs through the fall. Pictured, from left,
are band members Tim Johnston, Kevin Rej, and Rob Gal. Seated is Lara Kiang.
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| NETPD TRACKS FILES

(Continued from page 8)

Says NetPD sales and market-
ing director Jon Fowler, “We can
also put filters on each search to
differentiate between pirates
and genuine fans, and the soft-
ware is so sophisticated that it
also can differentiate between
different mixes of a song or
whether a song is from a live con
cert or from a studio recording.”

Fowler formerly was director
| of international marketing for
Sony Music U.K. He remains
involved in Andy Stephens Man
agement, whose clients include
George Michael, Lisa Stansfield,
and Geri Halliwell.

One satisfied NetPD client is
Cliff Burnstein, a partner in
| QPrime, Metallica’s management
company. “I’'m very grateful to
NetPD, because not only have
they provided us with informa-
tion and backing for our lawsuit
and for our case but also with
knowledge. When we started
this, we didn’t know everything
there is to know about the Inter-
net, and NetPD has been very
patient in helping us get up to
speed by explaining things to us.
I’m so glad that they came out of
nowhere—I didn’t know that a
firm like them even existed.”

Burnstein says that the inter-
est stirred by the Metallica case
has led to queries from other
artists about how to contact
NetPD, and it seems like certain
functions performed by the com-
pany could have far-reaching
consequences, not just for the
pirates but also for rogue
employees.

“We can actually trace back
the source of the original
infringement online,” says Ward,
adding that this means that if,
for example, a studio technician
posts an unreleased album on
the Internet, NetPD has the
ability to identify that individ-
ual.

Notes Fowler, “Our technology
can monitor every single file
transaction on Napster, or any-
thing else for that matter.” Ward
adds, “We can look at all file-
sharing services, and we can
counter the threat of Napster or
any other pirate software. We
have monitored as many as 6 mil-
lion songs per day being swapped
on Napster—that 1is 69.4
infringements every single sec-
ond of the day.”

And sending a message to gov-
ernment, Stoddart says, “We’ve
seen pirated sites with up to
40,000 different tracks on them.
These people are obviously very
well-organized and are making
money out of their activities, but
they are also involved in porn,
and quite nasty porn at that, as
file-sharing allows people to eas-
ily swap files containing porno-
graphic material. We are trying
to raise government awareness
of this, and by doing that we can
also hopefully help the music
industry and others to stamp out
Internet piracy.”
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PJ HARVEY OPENS UP ON ‘SONGS’

(Continued from page 12)

voung women, she quickly proved
she had more in common with the
arch songeraft of Elvis Costello than
the inchoate 1age of a riot grrrl. Her
follow-up sets—1993’s “Rid Of Me”
and its bare-bones eompanion, “4-
Track Demos”—found her experi-
menting with presentation, alter-
nately adding layers of production to
her songs, then stripping them down
to their rhythmic cores. 1995’s “To
Bring You My Love” crystallized her
blues influence. The genre was there
in feeling and form, with Harvey a
testifying preacher, obsessed and
possessed, sexuality and spirituality
spilling all over the music.

After collaborating with John
Parish on “Dance Hall At Louse Point”
(1996), recorded as an accompaniment
for a local dance company, Harvey
released “Is This Desire?” (1998), a
handful of stark, pensive tracks cut
from the same cloth as that of her
heroes, Bob Dylan and Neil Young.

“For people of [the alternative
rock] generation, she’s our Johnny
Cash,” Livia Tortella, product man-
ager at Island Records, says about
Harvey. “We've grown up with her
for the past 10 years . .. For [“Sto-
ries”] we're going back to her roots:
We're going to reach out to those
people who bought her early albums
and keep building on that.”

To that end, Island will roll out a

multistage, long-term campaign for
the set. The first leg will target Har-
vey’s core audience: college students,
alternative media, and indie retail. In
the U.S,, the single “Good Fortune,”
will be shipped to college stations
Oct. 26. A sampler of her past hits
will follow soon afterward. In the
U.K., two versions of “Fortune”
(each with different B-sides) will be
issued commercially Nov. 6.

A video for “Fortune,” directed by
Sophie Muller; will be sent to local U.S.
video outlets, as well as to MTV, VH1,
and M2. The clip—lensed in East Lon-
don and featuring a glammed-up Har-
vey prowling the streets—will pre-
miere Oct. 28 on MTV2 during a
two-hour special on Harvey.

On the online side, a viral market-
ing campaign will launch around the
time of the album’s release. It will
include E-cards, an MP3 album sam-
pler, and a “Win It Before You Can

3uy It” promotion with music site Son-
icNet. The site will stream the entire
disc on the Internet a day before its
U.S. street date. There will also be a
two-week pre-order campaign for the
set on Amazon.com starting Oct. 9.

In early 2001 the label will go to
modern rock with the album’s second
single, “This Is Love.” A third online
campaign—this one with E-tailer
CDnow—uwill kick off simultaneous-
ly. In February and March, Harvey

will play seleet club showeases in the
U.S., then tour in April as the open-
ing act for an as-yet-undetermined
band. She’s planning some low-key

gigs in the U.K. around the time of

the album’s release and is booked to
play several dates on Australia’s Big
Day Out Festival in January.

Despite her superstar status in her
native Britain, Harvey remains an
indie artist in the States, her five solo
albums having sold 890,000 units,
according to SoundScan. But Island
U.S. decided to release “Songs” in the
competitive fourth quarter because
the set “was coming out in England
and [Harvey] has such a rabid fan base
that we didn’t want to disappoint them
and lose that slot,” says Tortella.

As for Harvey, she’s producing the
debut disc for Tiffany Anders, the
daughter of film director Alison
Anders. She also has collaborated on
several songs with Sparklehorse that
will appear on the group’s third set,
due next year.

For herself, Harvey plans to con-
centrate on sculpture and to contin-
ue to write poetry, some of which she
has already published. Oh, and she
will return to New York, too.

“[My being there] gave me a feel-
ing of empowerment,” she says. “I
was able to do and get what I need-
ed in a way that [ haven’t felt before.
It made things seem possible.”
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BY CHARLES KAREL BOULEY

LICT THE HITS BEGIN: As the leaves turn color and fall, film
studios are busy dropping releases left and right into the the-
aters. The pre-holiday movie season is upon us, and there will be
no stopping Hollywood until well after Christmas. Many of the
films are also boasting soundtracks, and some are real heavy-
weights.

Among the first is the ever-lovable “Rugrats” franchise. With
the release of “Rugrats 2: The Rugrats In Paris” (which opens
Nov. 11), this wildly popular animated kids’ series has now
become a Hollywood franchise as well.

The soundtrack is on Maverick (due in stores Nov. 7), and it’s
already drawing widespread attention. However, when asked for
sales expectations, Russ
Rieger, senior executive at
Maverick, is quick to point
out his thinking.

“‘Rugrats’ is a huge
name brand for us, the pro-
ject was a lot of fun to put
together, and we were hon-
ored to work with Nick-
elodeon,” he says. “We
know they have great
expectations for the movie,
and everything on the
soundtrack is in the movie.
It is our hope that people
will want to take a piece of
the movie home, and thus
we’ll do well.”

It doesn’t take a scien-
tist, however, to see the album has the elements of a major hit.
Boasting acts that include the Baha Men, Tionne “T-Boz”
Watkins of TLC, Sinéad O’Connor, Cyndi Lauper, Geri Halli-
well, Jessica Simpson, Isaac Hayes, and 15-year-old newcomer
Amanda, among others, the soundtrack is making pre-release
waves.

“The first official single is the T-Boz cut [“My Getaway,” which
went to top 40 radio Oct. 9], but there is a single out doing mas-
sively right now by the Baha Men [“Who Let The Dogs Out”],”
notes Rieger. “That really has taken off more than we imagined,
and we couldn’t be happier. It’s such a fantastic beginning. The
minute we heard that song, we had to have it.”

Assembling an album with such a wide range of acts might be
tough for some, but music supervisor George Acogny, a close pal
of “Rugrats” creator Gabor Csupo, was up to the challenge.

“‘Rugrats’ have an eclectic audience, because the parents have
to take the kids to the show,” Acogny says. “We have to please 4-
year-olds to 12-year-olds—and we have to make sure the parents
don’t mind taking them again. The diversity of the artists on the
soundtrack gives the parents something to tap into while satis-
fying the needs of the voungsters.”

As expected, the film and album have huge retail partners,
including Nickelodeon, Burger King, and Showtime.

“It’s a true partnership,” says Barbara Bausman, Maverick
Records marketing executive. “The ‘Rugrats’ brand opens many
doors, such as Showtime—they are tying it in to a subscriber pro-
motion as an added value. That kind of exposure is invaluable.”

Rieger points out, “It’s wonderful to have all these partners to
get the word out. But so much rests on the quality of the film and
how the music is placed in it that makes it a magical experience
for the filmgoer, who then wants to have this music at home.”

Acogny agrees. Musicality was his first priority, something that
could be lost on a project seen more as a marketing item than a
musical work.

“There was no doubt we weren’t just creating an album but a
piece of merchandise, one that some would view like any other
souvenir from the movie,” he says. “But when you have artists
involved, you can’t look at the project that way. So you try to
maintain some integrity.”

RIEGER

Charles Karel Bouley can be reached at 562-438-6623; fax 562-
621-1047; and E-mail karel@ karel-andrew.com.
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BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

OUT OF LEFT FIELD:
Modern rock band Lefty has
returned with its second al-
bum, “4-3-2-1” (Interscope
Records), which took the
band only three weeks to re-

Say The Wordd.

Gospel duo the Wordd
worked with Grammy
Award-winning producer
Tony Rich on the act’s

debut album, “How U
Gonna Live” (Myrrh
Records). Chris and
Stan Jones, the two
brothers in the Wordd,
“have always sung
together,” Stan says.
Two singles have been
released from the
album: “Better Day”
(serviced to Christian
radio) and “This Is A
Party,” released to
gospel radio.

cord. The set is the band’s
major-label debut and the

follow-up to Lefty’s 1999
self-released, self-titled de-
but album. Band guitarist
Lorenzo Giovani says that
listening to Lefty’s music is
“like eavesdropping on some-
one else’s conversations and
finding out you are just like
them.”

On “4-3-2-1,” Lefty
worked with producer/engi-
neer Bradley Cook, whose
credits include Foo Fighters
and Counting Crows.

Lefty is current-
ly on a U.S. tour.
Dates are Oct. 24 in

Crystal Clear. Crystal Sier-
ra’s music is hip-hop with a
Latin flavor. She says of her
Virgin Records debut album,
“Morena,” due in January
2001, “I'm taking a risk com-
bining Latin and hip-hop, but
| have to be true to myself.”
The album’s producers
include Rodney Jerkins and
Ellis Pacheco.

: Puul Oakenlold Perfecto Presenfs Anomer World

REGIONAL HEATSEEKERS NO.1s

P

MOUNTAIN

, NORTHEAST
L

David Gray, White Ladder |
e !

have been increasing, no
doubt since Halloween is
approaching. According to
Rhino, Stewart’s Halloween
album is “a collection of au-
thentic, eerie effects origi-
nally created to scare trick-
or-treaters at her own front
door.”

Stewart’s involvement
with the music industry isn’t
that new. Who could forget
her infamous pairing with
Busta Rhymes a few years
ago as a presenter
at the MTV Video
Music Awards?

Pittsburgh; Oct. 25
in Cleveland; Oct.
26 in Columbus,
Ohio; Oect. 27 in
Cincinnati; Oct. 28
in Detroit; Oct. 31
in Chicago; Nov. 2
in Green Bay, Wis.;
Nov. 3 in Minneapo-
lis; Nov. 15 in Port-
land, Ore.; Nov. 18

Paul Oakenfold, Perfecto Presents Another World

_.,

EAST NORTH CENTRAL
SoulDecmon No One Does Ir Beﬂer

] MIDDLE ATLANTIC
{ DJ Taucher, Live At Websrer Hall NYC

1 WEST NORTH CENTRAL

B ERNARD’S
BLUES: Blues mu-
sician Bernard
Allison’s latest al-
bum, “Across The

The Union Underground, ...An Education in Rebeflion

Water” (Tone Cool

[ “~ 3

SOUTH ATLANTIC

,I. r

PACIFIC

Puul Oakenfoid, Perfecro Presents Another World

3 Records), has
made a regional

r\’_JV

in Seattle; and Nov.
22 in San Francis-
co.

S CARY MAR-

THA STEWART: If you
think domestic guru Mar-
tha Stewart isn’t scary
enough, she’s recorded
“Spooky Scary Sounds For
Halloween” (Rhino Rec-
ords), which has been bub-
bling under the Heatseekers
chart. Sales for the album,
which was released Sept. 5,

SOUTH CENTRAL
Brad Paisley, Who Needs Pictures

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

SOUTH ATLANTIC
. Paul Oakenfold Perfecto Presents Another World
Alejandro Sanz EI Aima Al Aire
. Donnie McClurkin Live In London And More. ..
. Brad Paisley Who Needs Pictures
Ludacris Ludacris Presents: Incognegro
SoulDecision No One Does It Better
Good Charlotte Good Charlotte
. Chayanne Simplemente
Phife Dawg Ventilation : Da LP
10 The Union Underground ...An Education In Rebelfion

EAST NORTH CENTRAL

SoulDecision No One Does It Better
Brad Paisley Who Needs Pictures
The Union Underground ..An Education In Rebellion
Soldierz At War Hu$$lin 4 A Kau$e
Nickelback The State
Paul Oakenfold Perfecto Presents Another World
Phife Dawg Ventilation : Da LP
Mr. C The Slide Man Cha-Cha Slide
Methrone My Life

. Cold 13 Ways To Bieed On Stage
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sales impact: This
issue the album
comes in at No. 15
on the New Artist,
Mountain chart.
Allison is current-
ly on tour, with
dates that include Oct. 25 in
Detroit; Oct. 28 in Nash-
ville; Nov. 2 in Atlanta; Nov.
5 in Tampa, Fla.; Nov. 9 in
St. Louis; and Nov. 11 in
Minneapolis.

BYRON’S JAZZ: Clarinet
player Don Byron returns
with the album “A Fine

Line” (due Nov. 7 on Blue
Note Records), with such
guest artists as Cassandra
Wilson, Patricia O’Callag-
han, and Mark Ledford.
Two of his previous albums

Making A Point.
Florida-based hard
rock band Nonpoint is
on tour in support of
its major-label debut

album, “Statement”
(MCA Records). Non-
point drummer Robb
Rivera describes the
band’s music as “no
frills. What you see is
what you get.” The
band’s tour dates
include Tuesday (17)
in Huntington, W.Va_;
Friday (20} in Water-
bury, Conn.; Saturday
(21) in Worcester,
Mass.; Oct. 22 in
Pittsburgh; and Oct.
23 in Toronto.

have been hits on the Top
Jazz Albums chart: 1997’s
“Bug Music” (No. 3) and
1999’s “Romance With The
Unseen” (No. 22).
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EOITED BY MIGHAEL PROLETTA
PO

p» COLLECTIVE SOUL

Blender

PRODUCERS: Ed Roland, Anthony J. Resta

Atlantic 83400

On its latest effort, Collective Soul
returns with more ultra-glossy guitar
pop that’s mildly pleasant and immedi-
ately forgettable. Front man Ed Roland
once again proves to have a keen ear
for catchy radio-friendly hooks, as evi-
denced on the album’s first single,
“Why Pt. 2”"—an alternative rock-lite
track with crunching guitar riffs and
gurgling synthesizers that epitomizes
the band’s sound. But it’s tough for Col-
lective Soul to claim too much cred,
despite the platinum record sales of
previous efforts. The album title comes
from a radio promotion in Atlanta
where it took 12,000 entries to come up
with the name “Blender.” For all those
pining for a collaboration between
Roland and Sir Elton John, the wait is
over (the pop tune “Perfect Day”). But
no matter how bland the results may
be, Collective Soul is a seemingly
review-proof band. Its latest outing
isn’t likely to change a lot of opinions
about it one way or the other.

» YANNI
If 1 Could Tell You

PRODUCER: Yanni

Virgin 7087 6 15746

With the incessant repackaging of his Pri-
vate Music catalog by Windham Hill, it’s
difficult to discern a new Yanni album
from a compilation of old material. “If I
Could Tell You” makes that dilemma even
more problematic. It is, indeed, a new
Yanni album, his first since 1997’s “Trib-
ute.” But it sounds like something he
could have made in the 1980s. After a cou-
ple of CDs of orchestral bombast, Yanni
leaves the strings behind and returns to
his wired keyboard roots. Perhaps sur-
prisingly for Yanni, it is lacking in the
overt dynamism and weeping melodicism

SPOTLIGHT
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=1 Wallflbwers
(Breach)

THE WALLFLOWERS

Breach

PRODUCER: not listed

Interscope 43691

Jakob Dylan and cohorts hit their
stride on their third career disc—and
their first since penetrating the pop
mainstream with “One Headlight.”

In a sea of trend-conscious releases,
“Breach” will wash over the senses
like a cool, refreshing breeze. Al-
though it’s a completely contemporary
and competitive entry into today’s
market, you won’t find even the tiniest
musical element that will render

this set irrelevant or outdated in 10
years. This is timeless, guitar-driven
rock'n’roll, kids, flavored with a sweet
pop filling. Dylan’s maturity as a tune-
smith is undeniable; he infuses each
song with thoughtful, literate prose,
as well as melodies that permanently
stick to the brain upon impact. Add-
ing to his songwriting growth is a
markedly more relaxed vocal delivery.
His once-strident stance has been
replaced by palpable soul—and even
the occasional splash of playfulness.
He is supported by bandmates who
carefully walk the line between letter-
perfect musicianship and garage-style
rawness. This all adds up to a thor-
oughly satisfying collection that only
gets better with repeated spins.

of his best-known music. Instead, he
returns to the synthesizer-driven middle
of the road pop he’s purveyed since 1987's
“Qut Of Silence.” He throws in some elec-
tronica loops for “On Sacred Ground,” and
he uses a Chinese flute for ornamentation
and brings in a South African choir on the
tribal orchestrations of “Wishing Well.”
But by and large this is still the same
orchestral/electronic rock he was generat-

ing more than a decade ago. And no doubt,

he’ll have the same success with it, being
among the few new age artists to pene-
trate The Billboard 200.

SPOTLIGHT

KEB' MO’

The Door

PRODUCER: Russ Titelman

Okeh/550 Music/Epic 83240

It’s been nearly two years since Keb’
Mo’ issued “Slow Down,” a sterling
collection that earned the artist a 1999
Grammy for best contemporary blues
album. With “The Door,” the artist
proves that good things truly do come
to those with patience. Working under
the studio guidance of the venerable
Russ Titelman, Mo’ continues to
breathe freshness into the blues
genre without losing his reverence.
And while there’s nothing here that
panders to the transient sounds that
currently dominate the charts, there's
plenty of material to appeal to those
with a contemporary ear. “Loola Loo,”
for example, will tickle anyone who

has ever been glued to an episode of
MTV’s “Unplugged,” while “Stand Up
(And Be Strong)” rocks with palpable
authority. His wonderfully expressive
voice and deft guitar work elevate him
miles above the competitive ranks. Do
yourself a favor: Take a break from
the doldrums of the trendy bands of
the moment and pay a little respect to
the kind of musicianship and creativity
that 2!l stand the test of time.

% BADLY DRAWN BOY

The Hour Of Bewilderbeast

PRODUCER: Badly Drawn Boy

XL Recordings/Beggars Group 133

Winner of the 2000 Mercury Music Prize
in the U.K,, the debut album from Badly
Drawn Boy, aka Damon Gough, is a won-
derfully offbeat blend of atmospheric folk
and lo-fi rock that never fails to charm.
Gough, a decidedly melancholy singer/
songwriter, claims Bruce Springsteen as a
leading influence. However his composi-
tions and sonic texturing are most often
reminiscent of the quirky sensibilities dis-
played by the likes of Michael Penn, Beck
(in his more acoustic moments), and the

SPOTLIGHT

Suweet Honey In The Rock

StiLk
THE SpmE
2 ME.

SWEET HONEY IN THE ROCK
Still The Same Me

PRODUCER: Bernice Johnson Reagon

Rounder Kids/Rounder 11661-8100

For its new album, the Grammy
Award-winning female African-Ameri-
can ensemble Sweet Honey In The
Rock has created a positively uplift-
ing—and incredibly entertaining—col-
lection of songs for children (and their
parents). Overflowing with positive
messages, “Still The Same Me,” which
was produced by group member Ber-
nice Johnson Reagon, is steeped in the
sacred music of the black chureh, in-
cluding spirituals, hymns, and gospel.
The overall effect is wildly soulful and
entertaining (inspiring and education-
al, too). Throughout the 17 tracks,
which are infused with jazz, blues, and
contemporary rhythms, Sweet Honey
In The Rock gloriously unites voices,
percussive instruments, and the occa-
sional children’s choir. Irresistible
tracks include “Improv Time!-—Geor-
gia Red Clay,” “We Shall Not Be
Moved,” the title track, and “Still
Gotta Get Up In The Morning,” a
rousing, hand-clappin’ affair that

will surely have the kids shoutin’ and
smilin’, dancin’ and prancin’. The tra-
ditional Bahamian lullaby “Goodnight”
closes the set on a buoyant, yet sooth-
ing, a cappella note.

Beta Band. But this rich and diverse
album is not easily pigeonholed. It also
gorgeously invokes everything from Beat-
lesque harmonies (“Once Around The
Block”) to Elliott Smith-style folk (“This
Song”) to Stevie Wonder-influenced soul
(“Disillusion”). One of the year’s most
well-rounded and consistently satisfying
albums.

% PAUL PENA

New Train

PRODUCER: Ben Sidran

Hybrid HY20019

The surprise of the year: Recorded in

INDIGO GIRLS

Retrospective

PRODUCERS: various

Epic 61602

Fifteen years ago, pals Amy Ray and
Emily Saliers set out to prove that
there was still room for good ol’ fash-

3 7@ ioned folk/pop
in the contem-
porary rock
landscape. They
may have never
gotten their full
due at radio, but
they’ve success-
fully connected
with the world at large, drawing the
ardor of millions with finely crafted
tunes that reverently reference Arlo
Guthrie and Joni Mitchell while also dis-

VITAL

playing the soul of modern renegades.
“Retrospective” effectively traces their
career, from the haunting Ray epic
“Strange Fire” to Saliers’ romantic,
shoulda-been-a-smash “Power Of Two.”
Along the way, we witness their evolu-
tion from raw acoustic strumming to
richly layered electric instrumentation.
At all times, Ray and Saliers have re-
mained consistent, often poetic lyri-
cists—with an incredible knack for
tightly woven harmonies. Diehards will
quibble at the exclusion of several key
cuts, like Ray’s brilliantly psychedelic
“Swamp Ophelia” and her heart-
wrenching “Blood And Fire,” as well as
Saliers’ wonderfully literate “Virginia
Woolf.” But that’s a minor complaint,
especially in light of the inclusion of two
well-conceived new tunes that build a

RE

ISSUES®

firm bridge into the future for this ex-
ceptional act.

SHELBY LYNNE

The Epic Recordings
PRODUCERS: Bob Montgomery, Billy Sherrill, James Stroud
Lucky Dog CK 61566

Now that admir-
ers of the fine,
genre-defying
Island/Def Jam
set “I Am Shel-
by Lynne” know
who this im-
mensely talent-
ed artist is, Epic
offers a taste of where she came from.
The revelation is that Lynne, all smoky
attitude on “I Am . . .,” really can sing—
imagine k.d. lang or Patsy Cline, but

louder. The 16 love songs here (11 of
which are sad—the perfect country
ratio) readily oblige Lynne’s stunning
instrument with choruses and bridges it
can wail on. Comprising just over half of
Lynne’s work from three hard-to-find
albums recorded between 1989 and 1991,
“Epic Recordings” proves that Lynne
had the Nashville formula down pat
before going on to break every rule. The
jazzy “I'm Confessin’ ” and “Don’t Mind
If T Do” (precursors to her mid-"90s indie
big-band albums) and a sultry cover of
Johnny Cash’s “I Walk The Line” are
highlights of this sublime, tasteful set,
which forgoes treacly material but also
neglects some great barn-burners and a
couple of extreme torch songs. Expect to
spot Lynne fans trolling used-CD outlets
in search of more out-of-print treasures.

SPOTLIGHT

TRAVIS TRITT

Down The Road | Go

PRODUCERS: Billy Joe Walker Jr., Travis Tritt
Columbia 62165

Travis Tritt distinguished himself as a
member of Nashville’s heralded “Class
of ’89” not only as a purveyor of rau-
cous, outlaw-tinged rockers but as a
singer having a very successful way
with sentimental-but-tough balladry.
He exhibits both skills on this, his
Columbia debut. But what makes this
album work so well is the perspective
that maturity and life experience bring
to both his proven vocal ability and
ever-improving songwriting chops.
Tritt waxes Skynyrd-esque on the title
cut and the worried “Livin’ On Bor-
rowed Time.” “Best Of Intentions” is
the most heartfelt ballad Tritt has ever
written, and “It’s A Great Day To Be

Alive” is a what-the-hell anthem. Tritt
brings authenticity and honesty to the
sweet, bluesy “Love Of A Woman” and
evokes Waylon on “Never Get Away
From Me” (dedicated to Jennings and
Jennings’ wife, Jessi Colter). The pro-
duction alternates between tender and
tough: The haunting ballad “I Wish I
Was Wrong” boasts a menacing re-
verb, while “Just Too Tired To Fight
It” stands up to any country ballad
Tritt has ever sung, which means it
stands up to anybody’s.

L ]

1973, this remarkable record finally
arrives—27 years late. Don't ask. In "73,
Paul Pena was a rising singer/songwriter
who came out of the latter stages of the
folk revival, but, as we hear in these
tracks, he was immersed in a sound that
was a genre-busting amalgam long before
anyone coined the phrase. He moves with
facility from a near-Grateful Dead vibe on
“Venutian Lady” (with Jerry Garcia sit-
ting in on pedal steel) to the rich gospel
inflection of the title track to the edgy
rock of “Wait On What You Want.” There’s
also a driving, bluesy, performance of “Jet
Airliner,” which was a hit for Steve Miller
back in the day. The song is a Pena origi-
nal, and upon listening, it’s obviously his
baby. The man’s songwriting is some kind
of sweet, and then there’s that soulful
Pena voice. These tunes feel like they
were tracked last month.

% THE TWILIGHT SINGERS

Twilight As Played By The Twilight Singers
PRODUCERS: Greg Dulli, Fila Braziliia

Columbia 14083

The Afghan Whigs—singer/songwriter/
mojo man Greg Dulli’s day gig—have
always rocked with the widescreen swag-
ger of early-"70s Rolling Stones. Born of
late nights in New Orleans, Dulli’s side
project, the Twilight Singers, tones down
the jagged guitars in favor of a hip-swing-
ing, soul-singing vibe—although the front
man’s sense of notr drama is still here in
spades. Dulli’s vocal mates are fellow Ohio
player Harold Chichester and falsetto ace
Shawn Smith, with production help from

(Continued on next page)
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English ambient duo Fila Brazillia. As
with the Whigs’ albumns, the cumulative
effect is less like that of a record than of a
film, as the songs build to create a power-
ful sense of mood—beautiful nights that
slip through your hand, love lost like a bad
roll of the dice. The standout scenes are
the compulsive sex-rocker “Annie Mae”
and the touching audio-verité groover
“Verti-Marte,” not to mention the tone-
setting ache of “That’s Just How That
Bird Sings.”

|_R&B/HIP-HOP |

P TAMIA
A Nu Day

PRODUCERS: various

Elektra 1528

It is the dawn of “A Nu Day” in R&B.
Tamia, most remembered for her head-
turning debut (“You Put A Move On My
Heart”), returns with a stunning new
set, her first for Elektra. The 25-year-
old Ontario native—truly one of tomor-
row’s divas—starts the 13-track “A Nu
Day” with the upbeat “Can’t Go For
That.” Produced by Missy “Misde-
meanor” Elliott, the track grooves with
a slight touch of nostalgia thanks to its
clever borrowing of Hall & Oates’ “I
Can’t Go For That (No Can Do).” Also
included is “Can Go For That,” a remix
featuring 213 (aka Snoop Dogg, Warren
G., and Nate Dogg). On the simply
infectious “Go,” Tamia kicks things into
high gear. Fans of slow jams will find
much to admire here. The gospel-influ-
enced introduction to the DeBarge
cover “Love Me In A Special Way”

sets the stage for Tamia to put her own
spin on the classic. The gut-wrenching
“Stranger In My House” is a surefire
crossover hit and should be the album'’s
second (or third) single. Tamia, all
grown up on her latest set, is definitely
ready to seize the day.

% CHARLIE WILSON

Bridging The Gap

PRODUCERS: various

Major Hits/Universal 3956700052

Staying in tune with today’s changing
music scene is a formidable challenge for
contemporary artists—let alone those
whose heyday dates back to the good ol’
school days of the *70s and "80s. But an
undaunted Charlie Wilson—the energetic
front man of seminal funk outfit the Gap
Band—steps up to the plate and scores a
home run with his first solo set since
1992’s “You Turn My Lite Around.” This
appropriately titled 13-track mix of
R&B/hip-hop finds the veteran doing just
that, teaming up with such contempo-
raries as Case, Angie Stone, Snoop Dogg,
Mare Nelson, Nate Dogg, and Chris
“Tricky” Stewart. Moving love song/lead
single “Without You” paves the way to a
smooth-grooving Wilson who also hasn’t
forgotten how to get down (“Absolutely,”
“Him Or Me"). Uncle Charlie proves he's
still a player.

. DANCE "__

SENOR COCONUT Y SU CONJUNTO

El Baile Aleman

PRODUCER: Seiior Coconut

Emperor Norton Records EMN 7028

For much of the "90s, Germany’s Uwe
Schmidt (aka Atom Heart) took part in his
country’s influential electronica music
scene, collaborating with the likes of Bill
Laswell and Yellow Magic Orchestra’s
Haruomi Hosono. Along the way, he
formed his own label (Rather Interesting
Records). In 1997 he packed his bags,
leaving Frankfurt for Santiago, Chile.
With a change of address came a change
in recording monikers: Sefior Coconut was
born. “El Baile Aleman” finds Coconut
revisiting nine Kraftwerk electro-pop
songs, merging his electronic German
background with his newfound love, clas-
sic Latin dance forms. Done in cumbia,

cha-cha-chd, and merengue styles, respec-
tively, “Trans Europe Express,” “The
Robots,” and Homecomputer” are as
seductive as they are quirky. Contact 213-
427-15680.

___COUNTRY |

p KENNY ROGERS

There You Go Again

PRODUCER: Kenny Rogers

Dreamcatcher DCRO062

Here he goes again, big time. This second
Dreamcatcher issue from Rogers works
on all levels, fromt lush, languid ballads to
crisp, well-delivered midtempos. High-
lights abound, often coming from unex-
pected sources. On-target, full-bodied love
songs are a given with Rogers, and he
doesn't disappoint here, with the title cut,
“I Wish I Could Say That,” and “I Do It
For Your Love” being among the best. But
Rogers also effectively drives home the
edgy toughness of “Heartland” and gets
remarkably funky and spry on “Blue
Train.” “He Will, She Knows” is an effec-
tive, optimistic midtempo, and Rogers is
at his world-weary hest on the well-writ-
ten “Crazy Me.” Soothing strings and lilt-
ing piano drive the train for the most part,
but there’s also a fair dose of twang on
cuts like the steamy “I Won't Forget.”
Rogers’ steady production hand is appro-
priately subtle throughout. And while
there’s plenty of star-power backing, this
is a Kenny Rogers showpiece. A totally
classy piece of work.

PLENA LIBRE

Mas Libre

PRODUCER: Gary Nufez

RykolLatino PZA 111017

On its third album for RykoLatino,
Puerto Rican band Plena Libre man-
ages once again to blend traditional
Puerto Rican rhythms—like plena and
bomba—with contemporary elements of
jazz, reggae, and salsa, among others.
The result is an eminently danceable
album that’s also multidimensional.
While “La Plena Bien Sabrosa” boasts
a horn intro reminiscent of the horn
interlude in “Pedro Navaja,” “Chiviriq-
uitén” is a remake of the Ismael Rivera
standard. Bandleader Gary Nuhez—
who presides over this 13-man ensem-
ble—also indulges in jazz on the instru-
mental “Tema De Luis Gabriel.” A
superb arranger, Nunez also knows how
to take songs into unexpected territory,
as he does with the chorus counterpoint
in “Maleria’o,” augmented by Papo
Lucca’s guest appearance on piano,

and with the initial reggae beat of
“Quiéreme.”

WORLD MUSIC

% RUBEN GONZALEZ

Chanchullo

PRODUCER: Nick Gold

World Circuit/Nonesuch 79503

Cuban pianist Rubén Gonzdlez is one of
the most fluent and musically gifted play-
ers to ever take a seat at the 88s. Listen to
Gonzilez on “Pa’ Gozar” and the title
track and reflect on the hands and heart
of this 80-year-old maestro. Gonzilez
earned his chops playing with Arsenio
Rodriguez, Orchestra De Los Hermanos,
and Enriqué Jorrin’s band in the 1940s-
60s, but he hadn’t been active for over a
decade when Juan de Marcos Gonzélez
came calling in "96 with his Afro Cuban All
Stars project, “A Toda Cuba Le Gusta.” A
rejuvenated Rubén has since released sev-
eral albums. “Chanchullo” is a rewarding
mix of Cuban styles, from son montuno to
danzdn, cha cha, and descarga. Working
with a group of super sidemen and guests
like Ibrahim Ferrer, Cheikh L6, Eliades
Ochoa, and Ry Cooder, Gonzilez brings us
treats like the descarga “La Illuvia,” the
masterful cha cha “Rico Vacilén,” and the
tantalizingly lazy son number “Choco’s
Guajira.”

EDITED BY CHUGK TAYLOR

» SPICE GIRLS Holler (3:55)

PRODUCER: net listed

WRITER: not listed

PUBLISHER: not listed

Virgin (CD promo)

Perhaps it’s an overstatement to claim
that Spice Girls revolutionized top 40 in
the late '90s. But they certainly played
a significant role in the rejuvenation

of the pop airwaves, with their endless
stream of unwaveringly tempting
youth-oriented ditties. After a break
from the spotlight, the quartet returns
with a song that, if not as innovative

as those early titles, is spellbinding
nonetheless. Believe it or not, the high-
light here is the quality and confidence
of the vocals. Each of the girls is given
the chance to shine, and there’s a bold,
sauey attitude evident here that’s more
convineing than in the past. Production
is swift, clever, kicky, and whitewashed
of girly tics and gimmicks, though we
could do without the nod to Destiny’s
Child—a sound that has come to per-
vade the airwaves like a plague. Ironi-
cally, the fact that Spice Girls don't
sing like that group and their dozens
of paint-by-numbers imitators is pre-
cisely what makes this track a refresh-
ing standout. This should please pop
programmers to no end; they can still
sound like they’re playing nothing but
Destiny’s Child, while actually offering
listeners a much-needed break from
that ubiquitous act.

» VITAMIN C The Itch (3:13)

PRODUCER: nat listed

WRITERS: C. Fitzpatrick, B. Steinberg, J. Harry
PUBLISHER: not listed

Elektra 1542 (CD promo)

Elektra’s Vitamin C has squeezed her
way into America’s mainstream con-
sciousness, becoming one of the bigger
success stories of the past year. Her
debut album has surpassed the platinum
point, spawning two hit singles—"“Smile”
and “Graduation (Friends Forever)”—
that not only made their mark on the
charts but impacted pop culture, while
she garnered the kind of press often
reserved for much more established acts.
With the first single from her upcoming
sophomore album, due Nov. 21, C serves
up another super-infectious pop anthem,
co-written with Billy Steinberg and Jim
Harry. As with every female-driven song
released on the planet these days, there
are elements of—guess who?—Destiny’s
Child in the beat and production. Fortu-
nately, this track has enough of the
artist’s own stamp to lift it beyond its
would-be cookie-cutter sound. And as
with past efforts, hooks abound. Look for
Vitamin C’s profile to extend further with
her appearance as good-girl-gone-bad
Luey in “Dracula 2000,” opening Dec. 22.
She also has a cameo as herself in “Get
Over It,” with Kirsten Dunst and Ben
Foster, opening in January 2001.

% MANDY MOORE Walk Me Home (4:21)
PRODUCERS: the Wasabees

WRITERS: T. Battaglia, S. Fisher

PUBLISHER: not listed

550 Music (CD promo)

Mandy Moore’s new “Walk Me Home” is

SINGLES:

| SPOTLIGHT
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BILLY GILMAN Oklahoma (3.55) [
PRODUCERS: David Mailoy, Blake Chancey |
WRITERS: D. Vincent Williams_ J. Allen
PUBLISHER: not listed
Epic 16155 (CD promo)
Billy Gilman melted many a heart and
perhaps even effected societal change
with his mind-blowing debut “One
Voice,” an ode to simpler and safer
times as seen through a child’s eyes.
But, alas, how to do it twice and keep
the kid from becoming a novelty? Epic
Nashville has come pretty darn close
with “Oklahoma,” an enchanting,
heartstrings-tugging track about a
boy meeting his dad for the first time.
Carefully written by D. Vincent
Williams and John Allen, the lyrics
make clear that Pop was never aware
that he had his fine son until now, and
it has been arranged for the two to
meet. Gilman narrates the song, offer-
ing up both the hope that he feels
through the child’s eyes and the expla-
nation given him: “We found the man
who looks like yow/'Whoe cried and said
he never knew, about the boy in pic-
tures that we showed him/. . . He
swore he would have been there had
he known it.” The accompanying mel-
ody is just stunning, with a chorus that |
allows Gilman to let loose with a voice
that truly carries an emotional depth
| beyond his pre-teen years. If radio
keeps an open mind and remembers
its primary female target, this over-
whelmingly touching track could be
just the ticket for young Gilman. A
prized moment for radio.

the best song that Janet Jackson never
recorded. Produced and sung like that
songbird’s most tender ballads—a la
“Let’s Wait Awhile”—it’s another step
forward for teenaged Moore, who contin-
ues to show that she’s truly got the goods:
a gifted voice, spirit, charm, and great
looks. This ballad is decidedly youth-pop-
edged, with delicate instrumentation lin-
ing her vulnerable vocal about having her
eye on the boy down the street: “Baby,
won’t you walk me home/I don't want to-
go all the way alone.” While this is an
utterly lovely outing, some top 40 pro-
grammers may hesitate because of its
downtrodden pacing and overtly delicate
production. But given Moore’s high pro-
file at MTV and in the teen mag scene—
and previous success with the enchanting
“l Wanna Be With You"—savvy radio
folks will see that there’s already a story
in place here and a career that deserves
the industry’s continuing red-carpet
treatment.

RSN e
ABSOULUTE Is It Really Like That (no timing isted)
PRODUCERS: Kevin Hicks, Donnie Scantz, Bryan-Michae!
Cox

WRITERS: K. Hicks, D. Scantz, B. Cox, B. Casey
PUBLISHERS: Kevin Hicks Music/Noontime Tunes, BMI;
Scantz Music/Noontime South/Babyboy's Littie Publishing
Co., SESAC; Them Damn Twins, ASCAP
Noontime/Atlantic 300254 (CD promo)

What do you call a group comprising two
great male vocalists steeped in Southern-
fried harmonies . . . why, Absoulute should
do just fine. The Atlanta-based group

SPOTLIGHT

MATTHEW SWEET So Far (3:17)
PRODUCERS: Fred Maher, Matthew Sweet

WRITER: M, Sweet

PUBLISHERS: EMI Blackwood Music Inc./Charm
Trap Music, BMi

Volcano 37237 (CD promo)

Longtime modern rock and college
radio fave Matthew Sweet has re-
leased “Time Capsule: The Best Of
Matthew Sweet 1990-2000,” a hits set
chronicling his decade of recordings,
featuring 16 classics and two previous-
ly unreleased tracks. “So Far,” the fan-
tastic leadoff single, might be the
breakout tune to take Sweet main-
stream after all these years. The gui-
tarist/bassist/singer’s knack for writ-
ing a catchy melody is coupled here
with a mainstream accessibility. Un-
like some of his past hits, such as the
crossover “Sick Of Myself,” which had
a more alternative feel, this single is
pop-ready. The luscious chorus fea-
tures Sweet’s falsetto backed by his
own multitracked background voeals.
“So Far” is a no-brainer for hot AC
and modern AC, but it has just enough
guitar to appeal to his fans at modern
rock. It'd be great to see Sweet break
through to the mainstream the way
Ben Harper did earlier this year—
and this should be the tune to make

it happen.

makes its debut with the guitar-tinged “Is
It Really Like That.” Absoulute’s Corey
and Yero blend smooth tenor harmonies
over slick production, courtesy of the
Noontime camp, with a tale of a relation-
ship gone wrong. While the song treads in
the same waters as so many recent male
group R&B ballads, its unusually catchy
hook is grabbing the ear of a number of
R&B stations, while the videoclip for “Is It
Really Like That” is also receiving atten-
tion at BET. Absoulute’s self-titled debut
set, the first release through Noontime’s
distribution deal with Atlantic, should offer
more smooth harmonies, rugged lyrics, and
sensual soul.

PUBLIC ANNOUNCEMENT Mamacita (3:47)
PRODUCER: Travon Potts

WRITERS: G. Collins, T. Potts

PUBLISHERS: Nikata Publishing/DreamWorks
Music/Travon Music/Universal Music Publishing, ASCAP
RCA 60308 (CD promo)

It’s amazing how well Public Announce-
ment has persevered. The quartet sur-
vived being “let go” early in its career by
one-time lead singer, now superstar R.
Kelly, after his solo career took off in the
early '90s. Then the guys endured the
folding of former label A&M Records and
evolving management before ending up
on RCA with their current project, the
forthcoming “Don’t Hold Back.” The out-
fit's first single, “Mamacita” is a Latin-
tlavored R&B/hip-hop track. The Latin
sound seems to be the “in” thing of the
moment, with everyone from Sisqé to Lil’
Kim releasing songs with distinct Latin
influences. And “Mamacita” is a great
radio record—it has tempo and a
singable hook, and it could appeal to a
wide variety of people. Plus, it sounds
nothing like R. Kelly. It’s as if the group
is at last shining from under its former

(Continued on next page)
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lead man’s shadow, something that it had
not conquered with its previous release,
in 1998. Now, with renewed vigor and

a sound that hits the mark, these guys
have nothing but a bright future to look
forward to.

COUNTRY

» THE KINLEYS Pmin (3:37)

PRODUCER: Radney Foster

WRITERS: R. Foster, G. Middleman

PUBLISHERS: Universal-PalyGram International Publish-
ing/St. Julien Music/On My Mind Music, ASCAP

Epic 45793 (CD promo)

There’s nothing like sibling harmony to
add the extra icing that makes a good
record even better. The rich, silky
vocals of twins Jennifer and Heather
Kinley bring this song to life. Their
performances should quickly grab the
ears of programmers looking for a solid
song with good tempo and a radio-
ready feel to the production. Penned by
artist/writer/producer Radney Foster
and Giant Records newcomer Georgia
Middleman, the lyric explores the com-
plexities of relationships from a realis-
tic but upbeat point of view. Foster’s
production is smooth and buoyant yet
at the same time has an earthy, organic
feel that is extremely appealing. It's as
if the instruments were swirling around
the sisters’ vocals, creating a musical
rush that just sweeps the listener
along. From production to performance,
this song is a winner. It’s time for the
Kinleys to be given their chance to
shine, and this fresh record should be
just the trick.

ROCK TRACKS

THE NIXONS Blackout (2:39)

PRODUCER: Steven Haigler

WRITERS: the Nixons, J. Blades

PUBLISHER: Mookie Michaei Music/Sony Music

Koch 8085 (CD promo)

After spending a large part of eight
years touring, Oklahoma City-based
quartet the Nixons took a year off to
actually do some writing at home. In the
process, they wrote the songs for their
latest release, “Latest Thing.” The verse
combines an '80s-ish bouncy drum beat
(lead singer Zac Maloy even mentions
the Cars by name) with Scott Bush’s
guitar licks and—if you listen careful-
ly—some strange Cars-esque effects in
the second verse. The chorus takes it a
little louder while keeping the same
driving feel. The minimal melody and
lyric fit well on this fun tune. Producer
Steven Haigler—the man behind the
board for entertaining albums from sim-
ilar left-of-center rockers the Pixies—
effectively emulates the retro feel on the
tune. The band’s 1996 No. 11 Modern
Rock hit “Sister” found some crossover
success at top 40, yet this tune is even
better equipped to make the journey to
mainstream.

PALOALTO Sonny (3:.44)

PRODUCER: Rick Rubin

WRITERS: J. Grundler, J. Shanks

PUBLISHERS: EMI Virgin Music Inc./Line One Publishing,
ASCAP; EMI Blackwood Music/Wrong Treats Music, BMI
American/Columbia 14060 (CD promo}
Alternative quintet Paloalto, straight out
of Los Angeles (350 miles south of the
band’s namesake), leads off its eponymous
debut album, due Tuesday (17), with this
single. The song has a good rocking feel
from the get-go, but the punch is intermit-
tent by intent. “Sonny” is a great vehicle
to showease the band’s dramatic range in
dynamics, as well as legendary Rick
Rubin’s tight production. Both are evi-
denced in the song’s explosive transitions
from the diminished verses to the guitar-
driven chorus. Drummer Florian Reinert
punctuates the song with his two sticks’
worth of syncopation. And front man
James Grundler’s fluid voice slides
through the vocals on the chorus. He’s
almost whiny, but it still seems to work.

Even using just a few chords, the band
has a pretty enticing tune on its hands
here.

CRUSHDOWN This (3:58)

PRODUCER: Jason Bieler

WRITERS: J. Raymond, B. Sonneborn, J. Bieler
PUBLISHER: not listed

MCA 25227 (CD promo)

A new group from Florida is heating
things up nationally, and Lou Pearlman
isn’t even involved. Quintet crushdown
explodes onto the scene with its debut
album, “Like This,” released Oct. 3.
The group’s unbridled hard rock sound
is revealed here on its opening track
and first single, “This,” the dark tale
introducing the band. Singer Justin
Raymond shows a vocal versatility on
the track—he does a screaming thing
on the chorus, uses a hushed baritone
through the verses, and even has a
short spoken-word-influenced rant
(think of the Rollins Band’s “Liar™).
Guitarist Bruce Sonneborn ignites the
sound in a way unexpected for a guy
from the backwoods of Maine. Producer
Jason Bieler, to his credit, manages to
make the song really rock—guitars,
yelling, and all—without sacrificing the
song’s melody. Like Korn or Alice In
Chains, erushdown combines catchy
tunes with loud guitars and vocals while
turning up the volume a few notches.
That kind of feat should help the band
crush down on the radio.

KOTTONMOUTH KINGS Daydream Fazes

{no timing listed}

PRODUCER: not fisted

WRITER: not listed

PUBLISHER: not listed

Capitol Records (CD promo)

Oh, hoy, straight out of Ripley's: a rap/
metal song about marijuana! In the
same vein as Cypress Hill, the Orange
County, Calif.-based Kottonmouth
Kings deliver a testimonial about the
joys of smoking in another track off its
third set, “High Society.” Following the
middling success of this summer’s
“Peace Not Greed” on Billboard’s Mod-
ern Rock Tracks chart comes “Day-
dream Fazes.” The hard rock part of
the track isn’t covering any new
ground—the guitar licks utilize a total
of two chords that just won’t go away.
Unlike its predecessor, which also
overused a simple sample yet more
effectively got away with it, “Fazes” is
a little too much aggression with too
little substance. Same goes for the
words: The haughty lyric goes a little
too far to claim “We got the sound that
you can’t deny.” Maybe the Kings’
fondness for the weed is starting to
cloud their own judgment.

» RICHARD MARX Days In Avalon (no timing listed)
PRODUCER: Richard Marx

WRITER: R. Marx

PUBLISHER: Chi Boy Music, ASCAP

Signal 21 5001 (album track)

In the midst of his profound success as
writer/producer of ‘N Sync's current
smash, “This I Promise You,” Richard
Marx demonstrates he’s still got plenty of
hooks left for himself, too, with his latest,
“Days In Avalon.” The prolific singer/
songwriter has been out of the spotlight
for a couple of years, distancing himself
from a round of wrangling with his former
label, and returns fresh on Signal 21, an
imprint he’s started up with buddy and
musie industry vet Bobby Columby.
“Days,” written and produced solely by
the artist, is signature stuff for Mr.
Marx—Ilyrically vital, craftily produced,
and as satisfying as a deep breath of the
calming autumn air. With his rich catalog
of hits that flowed through the '90s, it’s
easy to see how we came to take Marx’s
mastery of melody and hooks for granted.
But in an environment where few mature
artists are still ereating great musical
moments, this is a song for AC stations
across the board to immediately embrace.

“Days In Avalon” could easily send this
timeless artist back to No. 1 splendor. A
truly momentous return from an album
that will foster satisfied smiles from long-
time fans.

BETTE MIDLER Nobody Else But You (2:52)
PRODUCERS: Marc Shaiman, Don Was

WRITERS: B. Midler, M. Shaiman

PUBLISHERS: Divine’s Music Ltd/CP TV, BMI; Winding
Brook Way Music/Columbia Torch Music, ASCAP
Warner Bros. 100441 (CD promo}

As the new CBS television series
“Bette” is set to launch, Warner Bros.
is hoping to fan the flames with an 11-
track soundtrack featuring this, the
show’s theme song. “Nobody Else But
You” is a peppy nugget, featuring spir-
ited instrumentation via trumpets,
bells, and piano, along with a toe-tap-
ping vocal from the show’s star, Bette
Midler. The song could certainly score
radio action at AC, as long as the show
hits big and works its way into Ameri-
ca’s conseiousness in a jiffy. Still, the
timing may be a little off; after all,
Vonda Shepherd’s theme to Fox’s “Ally
McBeal” wasn’t released until the show
was in hyper-hype mode, then buzzed
to No. 16 on the Hot 100 Airplay chart.
In any case, adult fans of Midler will
smile in unison with their idol, swing-
ing to and fro with this appealing
melody.

% FRENCH AFFAIR My Heart Goes Boom (La Di
Da Di) .40

PRODUCERS: French Affair

WRITER: not listed

PUBLISHER: not hsted

REMIXERS: French Affair, Plasmic Honey, Mikey D., Bas-
tone & Bernstein, the Sharp Boys

Logic 79126 (c/o BMG) (CD single)

Remember Crystal Waters’ break-
through hit, “Gypsy Woman”? Well,

if you found that now-classic jam’s
catchy nursery-rhyme hook madden-
ing in the best possihle way, prepare
to lose your mind all over again.
Europop act French Affair serves

up a dance ditty with a chorus that
you will be humming for hours after
just one spin. The uncredited siren
purring her way through the tune has
a voice similar to Waters’, and she
breathes seductive sexuality into a
simple “la di da di” refrain that will
likely trigger complimentary compar-
isons to Eartha Kitt. The track sports
a slew of time-sensitive remixes that
should do the trick in drawing praise
from eclub enthusiasts. However, none
of the remixes are even remotely as
infectious and fun as the original ver-
sion, which demands the attention of
top 40 radio. All it takes are a couple
of adventurous programmers. This
tasty tune will take care of the rest.

% NIKKI MONROE Sukiyaki (3:38)

PRODUCER: Narada Michael Walden

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Georgie Porgie, José Umberto

Yoe/Domo Records (CD promo)

It’s amazing that no one has thought
this one up before—a dance version

of the ubiquitous “Sukiyaki.” Ha! New
Japanese pop/dance artist Nikki Mon-
roe serves up this festive number with
[7ber-aplomb, amid a cascade of frothy
beats and frolicking blips and bloops.
Six mixes are provided, from producer
and Grammy winner Narada Michael
Walden’s original to the preferred
Surrender Dorothy edit and freestyle-
lite Night in Oz version. Monroe
comes by way of a singing competition
held hy TV Asayan, in which she
topped some 8,500 other singers in
front of an audience of millions.
Dance-leaning stations catering to the
young 'uns could have a field day with
this, as could mix-show producers.
Certainly worth the call: Contact
Domo Records in Los Angeles at 310-
966-4414.

R

DON GIOVANNI

By Wolfgang Amadeus Mozart and Lorenzo Da Ponte
Featuring Bryn Terfel, Renée Fleming, Ferruccio Furlan-
etto, Solveig Kringelborn, Paul Groves, Hei-Kyung Hong,
Sergei Koptchak

Production by Franco Zeffirelli

Conducted by James Levine

Metropolitan Opera, New York

“Don Giovanni” first shook up
audiences in Prague 213 years
ago this month. The penultimate
panel in Mozart’s operatic trip-
tych with librettist Lorenzo Da
Ponte, the work wasn’t just a
dark twist on the age-old buffa
form but a pioneering black
comedy. As a day in the life of a
Don Juan in 17th-century Spain,
the story of “Don Giovanni” was
well-worn when Mozart and Da
Ponte set to work. Yet with sub-
limely theatrical music and char-
acterizations
of real psycho-
logical depth,
the pair trans-
formed the old
tale into a
drama whose
ambiguities
have always
helped it retain
a strangely
modern air.

At first, it’s
easy to laugh
as one woman
after another

Bryn Terfel as Don Giovanni.

o

stentorian voice throughout.
Fleming, too, was a vocal mar-
vel, with her peerlessly creamy
soprano. And tenor Ferruccio
Furlanetto, as the Don’s hapless
squire Leporello, offered aptly
sung comic relief. But the pleas-
ant surprise was Solveig
Kringelborn, making her Met
debut as the alternately sympa-
thetic and pathetic character of
Donna Elvira. The Swedish
soprano’s vocal equipment may
not be as plush as Fleming’s, but
she proved to be a fetching
actress in a complex role—and
her solo feature, “In Quali
Eccessi,” earned some of the
night’s warmest applause.

The fever-dream overture of
“Don Giovanni” makes for one
of the most
miraculously
perfect dra-
matic preludes
ever penned.
(Incredibly,
Mozart sup-
posedly wrote
it in a last-
minute over-
night session,
with the musi-
cians getting
their parts
while they
were still wet

falls for Don
Giovanni’s
seductions (some repeatedly),
and the character does have a
certain Luciferian allure as he
acts on his impulses regardless
of the cares of foolish women or
foppish men. But, ultimately, his
emotional and even physical cru-
elty—which borders on the
sociopathic—makes you squirm.
Of course, Don Giovanni gets his
in the end, but as Anthony
Burgess has pointed out, the
Don is dragged down to hell not
for his licentious womanizing
but for the greater 18th-centu-
ry sin of mocking the dead.

One of several in an acclaimed
fall run, the Metropolitan
Opera’s 458th performance of
“Don Giovanni” boasted a starry
cast—led by Welsh baritone
Bryn Terfel in the title role and
American diva Renée Fleming
as Donna Anna—and delivered
on almost all of the work’s man-
ifold promise. And for those
unlucky enough not to be there,
the Oct. 6 performance was
taped for broadcast Dec. 27 on
PBS.

Although a keenly charismat-
ic presence, Terfel lacks the
demonic character of some pop-
ular exponents of Don Giovanni
(and following a back injury, he
may be a bit paunchy for a Don
Juan). Still, the baritone is a joy
to watch, and he was in great,

on the page,
just as the
audience settled into their seats
for the Prague premiere.) If
you're used to Mozart on record
by the fiery likes of Nikolaus
Harnoncourt or John Eliot Gar-
diner, James Levine’s conduct-
ing of his high-class Met
Orchestra can seem a bit too
well upholstered, making the
overture and subsequent
episodes of cut-and-thrust vio-
lence rather genteel. In other
instances, though, Levine can be
a wonderfully lyrical Mozart-
ean, and he conjured some beau-
tiful playing from his band.
After the opera’s awesome de-
nouement, there is a distinctly
non-dramatic coda-—in which
the ensemble (sans Don Giovan-
ni) comes together to reinforce
the morality tale with a jaunty
“Sinners meet their just
reward.” Objectively considered,
that finish may seem superflu-
ous to us now, but in the event,
one more page of such glorious
music—and so gloriously played
and sung, as it was this night—
always seems heaven sent. In a
nod to the composer’s Enlight-
enment age, Burgess, again, has
the apt phrase: “[Mozart’s]
music contains the image of a
perfectly ordered civilization,
which is itself an image of divine
order.”
BRADLEY BAMBARGER

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003

26

www.billboard.com

wwWw americanradiohistorvy com

BILLBOARD OCTOBER 21, 2000


www.americanradiohistory.com

ARTISTS & MUSIC

I

Grammatically Correct. To celebrate the dou

Songs’ VP of urban music Derrick Thompson, and Nelly co-manager Tony Davis.

ble-platinum sales of his “Country
Grammar” album, Fo’ Reel/Universal’s Nelly dropped by the offices of his pub-
tisher, BMG Songs. Nelly’s debut topped The Billboard 200 album chart for five
weeks. Pictured, from left, are Nelly co-manager Courteny Benson, Nelly, BMG

BY RASHAUN HALL

NEW YORK—Despite the fact that
he never seriously considered a music
industry career, Musiq Soulchild is
awaiting the Nov. 14 release of his
debut Def Soul/Def Jam album,
“Aijuswannasing.”

“I tell people all the time that I
never wanted to be in the music indus-
try,” says the Philadelphia native, who
was born Taalib Johnson but acquired
the Musiq street moniker for his beat-
boxing skills as a youth.

“I didn’t think the music industry

would appreciate what [ was doing,”

Loud Signs Its 1st Female Hip-Hop Artist:
Goodie Mob Aids Epic’s Rehab On Debut

WHASSUP! Loud has signed its first female hip-hop
artist, Remy Martin. Initially under the tutelage of
late rapper Big Pun, Martin is now working with artist
Fat Joe on her debut album, slated for release next year
... Just in time for Halloween: the “Fear Of A Black
Hat” soundtrack is back. EMI-distributed Avatar
Records is rereleasing the cult favorite on Oct. 24. The
label originally issued the album—the companion to the
Rusty Cundieff-directed film mapping the tribulations
and trials of fictitious rap group Nig**z With Hats—
five years ago via its alliance with PolyGram. Speaking
of Avatar, its “Oz” soundtrack is now set to break out
Jan. 9 to coincide with the HBO series’ new season . . .
Noontime/Atlantic artist
Jazze Pha begins moon-
lighting as a radio show host
on WHTA (Hot 97.5) Atlanta.
His weekly “The Penthouse
Party” bows Saturday (21)
and will air every Saturday
from 2 p.m.-6 p.m. (ET). His
self-produced debut album,
“Do You Know This Play-
boy?,” features such guests
as Redman, Erik Sermon,
Mystikal, Tamar Braxton,
Bobby Womack, Too $hort, and the Goodie Mob’s
Cee-Lo and is set for first-quarter 2001. It’s preceded
next month by the first single, “Playboy” . . . “The Four
Tops: Live At The MGM Grand In Las Vegas™ is a 1996
concert featuring all the original members before the
death of Lawrence Payton. Naperville, Ill.-based Clas-
sic World Productions—in association with DNA—has
released it in DVD form, in tandem with digitally
recorded greatest-hits CDs by the quartet and the
Temptations.

The
Rhythm
and the

Blues

HIP—HOP TO A 12-STEP BEAT: Setting the tough
ordeal of rehabilitation to a hip-hop beat—or any beat,
for that matter—isn’t something that immediately
springs to mind. But that’s the route Rehab takes on
its Destiny Music/Epic Oct. 24 debut, “Southern Dis-
comfort.” Which isn’t a surprise given that Atlanta-
based duo Danny Boone and Brooks are recovering
addicts who were introduced by another rehab center
acquaintance.

“Writing and rapping/singing about this is a lot eas-
ier than talking to people about it,” says Boone, who's
been working with Brooks for five years. “A lot of
times when you have problems, you start feeling weak.
This is our own kind of therapy.”

The 15-track album—which includes such image-
rich titles as “Drinkin’ Problem,” “Sittin’ At A Bar,”

by Gail Mitchell

“Rattle Me Cage,” and “Mission Impossible”—is
essentially a diary of the pair’s personal dependency
experiences, set to a hip-hop beat that calls into play
rock’n’roll and other influences ranging from Stevie
Wonder and Run-D.M.C. to A Tribe Called Quest
and Beethoven. A prime example of Rehab’s 12-step
rhythm is the rock-funked lead single “Stormchaser,”
which features the Southern hip-hop flavor of the
Goodie Mob’s Cee-Lo and Big Gipp.

*‘Stormchaser’ is our way of describing people who
try to run away from everything,” says Brooks. “Ever
since I went through {rehab’s] mental stuff, I began
writing about my emotions. Our music has a hip-hop
foundation as far as the
beats are concerned. On top
of that is music ranging from
rock to soul, from country to
lounge, and from acoustic to
classical.”

Currently on tour with
the Kottonmouth Kings,
Rehab is already looking for-
ward to its next album. But
Boone and Brooks say not
every song will pertain just
to drugs. “This is about emo-
tion,” adds Brooks. “When you're in rehab, you're just
trying to deal with life. And that’s pretty much what
we're trying to talk about.”

VANDROSS HONORED: New J Records artist Lu-
ther Vandross is this year’s honoree for BET’s fifth an-
nual Walk of Fame. Among those singing praises for the
veteran singer on Oct. 14 will be Patti LaBelle, Chaka
Khan, Gerald Levert, Tyrese, ldeal, Chanté Moore,
and Next. Producer/director Robert Townsend hosts
the Washington, D.C., event, which is being taped for
later telecast on BET (at 10 p.m. ET/PT Oct. 24). Pro-
ceeds benefit the United Negro College Fund. And
entrepreneur Russell Simmons’ life takes center stage
when BET’s new series, “Biographies In Black,” pre-
mieres Tuesday (17). Upcoming music-oriented profiles
include gospel chanteuse CeCe Winans (December) and
No Limit maestro Master P (January 2001).

CONDOLENCES: To the family, friends, and co-
workers of fellow trade publication colleague Kym
Winfrey, who died Oct. 5 following a bout with can-
cer. She joined Urban Network in 1994, handling
duties ranging from radio relations to producing the
publication’s “Future Jam” CD compilations. She is
survived by her husband, her mother, and two sons.
Services are Oct. 14 in Los Angeles

he says. “I sing, but I also have a real
rugged hip-hop essence to what I do.
When D’Angelo, Erykah Badu, and
Lauryn Hill all came out, that gave
me a lot of hope.”

This singer/songwriter’s love for
his craft is reflected in
the album’s creatively
spelled title, which
also is a nod to the pho-
netic approach he uses
in his songwriting.

“The title sums up
how [ feel about my
artistry,” says Musiq,
who met songwriting @
partner Carvin Hag-
gins while recording
his demo at DJ Jazzy
Jeff’s Philadelphia-
based A Touch of Jazz. “There are a lot
of other things that go along with being
in the music industry, but I just want
to sing. I used to sing in the streets,
galleries, malls, stores, schools, the
open mike cirenit—I would sing every-
where, That’s how I bumped into my
manager, J [Jerome Hipps].” Hipps
and partner Michael McArthur oper-
ate the Philadelphia-based manage-

MUSIQ SOULCHILD

Musiq Soulchild Just Wants To Sing

Def Soul Singer/Songwriter To Debut “Aijuswannasing’ Set

ment firm Mama’s Boys.

“When Carvin and I write, our
motto is ‘Keep it real,” ” Musiq con-
tinues. “Just say what’s on your mind.
I write songs as if I'm talking to you.
I could be singing the words I'm say-
ing right now, because
singing [for me] is as
simple as talking.”

Musiq incorporates
a number of musical
i influences on his 14-
track album, including
Stevie Wonder, whose
musical flavor is
£ apparent on “143.”
® “*143 is my Won-
der/[Lauryn] Hill
impersonation,” says
Musiq. “Back in the
day, people used to say that 143 was
numerical for ‘I love you.” Writing-
wise, we're playing on that idea.”

A Musiq buzz has been building
since this summer, when lead non-
commercial single “Just Friends
(Sunny)” bowed on “Nutty Professor
IT: The Klumps” soundtrack, which
also is on Def Soul/Def Jam. The sin-

(Continued on page 32)

Indie Label Soulife Aims To Expand
On Soul Legacy Of Motown, Stax

BY GAIL MITCHELL

LOS ANGELES—Soul 24-7. That’s
the operating credo of independent
label Soulife Records, which co-prin-
cipals Chris Dawley and producer
Mark Sparks envisicn as following in
the pioneering footsteps of Stax,
Motown, and Philadelphia Interna-
tional.

“This is the perfect time for an
independent company,” says Dawley
about the Studio City, Calif.-based
soul/hip-hop label, whose slogan is
“life, love, and other funky things.”
“These [major-label] mergers don’t
scare us because we have the talent,”
he continues. “We're targeting urban
music that has both pop and interna-
tional appeal but isn’t formulaic. We
want Soulife to be a brand name that
says community.”

Drawing upon a stable of hip-
hop/soul producers that includes the
Grammy-winning Sparks (Salt 'N
Pepa, Guru, Jodeci) and Mike City
(Carl Thomas, Usher, Dave Hollister),
Soulife is home to Charlotte, N.C.,
female vocalist Sunshine (neé Ander-
son), Charlotte singer/songwriter
Anthony Hamilton, and Munro, Calif.,
male trio Deep South. All three are
slated to have debut albums released
early next year.

Earlier this year, Sparks helmed
the “Soulife Soul Revue,” a showcase
of the label's roster—and a takeoff on
Stax and Motown’s now-legendary
cross-country junkets—that staged
stopovers at various black colleges
and local clubs across the country.
Sunshine’s first single, the City-pro-

duced uptempo anthem “Heard It All
Before,” was featured this summer
on cable channel Showtime’s “Soul
Food” series. And Hamilton has been
busy singing background on D’Ange-
lo’s recent Voodoo tour.

“We're breaking out of R&B—rap
and bullshit,” says Sparks. “We're
calling it R&S—rhythm and soul.”

Currently in final negotiations for
amajor distribution
contract, Dawley,
§ Sparks, and third
co-principal Akbar
Shamji are also
mapping out vari-
ous other projects.
Among them:
Soulife Raw, a rap
imprint that will
bow next year with
the first album by the group Pinky,
also produced by City. A film division
is also in the works; slated projects
under that banner include a docu-
mentary by director Antoine Fuqua
(“The Replacement Killers”) and the
“Wattstax Soul Revue I1,” a sequel to
the 1973 documentary featuring Isaac
Hayes, Mavis Staples, Richard Pryor,
and others. Shooting has already
begun with original director Mel Stu-
art; Macy Gray is among the artists
who've agreed to participate. Also in
development is a Soulife.com Web site.

“Soulife represents a return to the
R&B/soul/funk vibe,” adds Dawley,
whose background includes working
at Def Jam. “We're going after the
whole music scope, capturing the
spectrum of black music.”

DAWLEY
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apeaks Offers R&P On Epic’s ‘Praise’

BY JIM BESSMAN

NEW YORK—After gaining an R&B
foothold with his 1996 East/West debut
set, “No Equal,” gospel-steeped
Michael Speaks shifts to “R&P”
(rhythm and praise) on his Nov. 14 Epic
debut, “Praise At Your Own Risk.”

“I want to destroy the lines of sepa-
ration between saints and sinners and
give some common ground for the aver-
age person who's not that religious,”
says Speaks, a Worldwide Music and
Media (BMI) songwriter who penned
all the album’s songs except current sin-
gle “I Just Wanna (Dance Now),” by
Mary Mary. The sister act sings back-
ground on the stirring tune, and its
producer, Warryn Campbell, produced
“Praise At Your Own Risk” as well.

The rest of the disc, Speaks says,

SPEAKS

offers a “spiritual gumbo,” exemplified
by the hip-hop/Caribbean-flavored
“Born Again,” the title track’s uptempo
funk, smooth ballad “Praise Your Prob-
lems Away,” and worship song “Lord Of
Life.” “It's been an incredible experience

STEPHANIE LOPEZ'S
[

RHY T
. MEGTION

TIGHT SPACES: The Hot Shot Debut at No. 2 on the Top R&B/Hip-Hop
Albums chart is Scarface’s return, “The Last Of A Dying Breed” (Rap-
A-Lot/Virgin). The rapper has had five albums on this chart throughout
the course of a 10-year solo career with Rap-A-Lot and Virgin. The last
project, “My Homies,” was released in 1998 and held the No. 1 slot for
two weeks before going on to platinum status, one of three for him.

Mystikal, who holds the No. 1 slot again this issue, has also enjoyed a
successful career. He has three albums to his credit, the last of which was
1998’s “Ghetto Fabulous.” “Fabulous” went platinum and moved to the
top of the chart after an initial week of street-date violations,

Why the brief history on the top two albums? The pair are so close that
we really must acknowledge both, as a tiny gap of less than 50 units sep-
arates the two, an extremely slim core-store margin that forces Scarface
to debut at No. 2. The closest point spread between No. 1 and No. 2 ever
for the albums chart was back in the Nov. 14, 1992, issue, when Mary J,
Blige’s “What’s The 411?” (MCA) edged Bobby Brown’s “Bobby” (No,
2, also MCA) by less than 10 units.

INDEPENDENCE RECOGNIZED: With a vinyl single notching sales
at core R&B stores, “Independent Women Part I” (Columbia) by Des-
tiny’s Child moves 26-16 on the Hot R&B/Hip-Hop Singles & Tracks
chart. This is the first single from the “Charlie’s Angels” soundtrack,
The movie, which stars Drew Barrymore, Lucy Liu, and Cameron Diaz,
is due in theaters in early November. The song is gaining steady ground
at radio, with WERQ Baltimore, WVEE Atlanta, XHTZ San Diego, and
WBOT Boston among the leaders.

Destiny’s Child has been busy on the road these past few months. The
group has been promoting its latest album, “The Writing’s On The Wall”
(Columbia), which is already certified five-times platinum. The group
opened for Christina Aguilera and hosted or was featured on various
TV specials and video shows. “Wall” has garnered two No. 1 singles,
“Bills, Bills, Bills” and “Say My Name,” which, aside from topping both
Hot R&B/Hip-Hop Singles & Tracks and The Billboard Hot 100, were
each certified gold.

ALL LOVE: Ever since the formula for Hot R&B/Hip-Hop Singles &
Tracks was changed in September to give more emphasis to sales, the
majority of big moves on this chart have come from singles that have the
more prominent retail impact. This issue, however, presents an exception,
Jay-Z’s “I Just Wanna Luv U (Give It 2 Me)” (Roc-A-Fella/Def
Jam/IDJMG) wraps up the Greatest Gainer/Airplay ribbon, moving 84-
28. That huge 56-point jump comes purely from airplay, as the song is not
available in stores. There is only a 12-inch scheduled for retail release
thus far, but no date has been set.

Jay-7 has released an album a year for the past four years, the most
recent being the double-platinum “Vol. 3. .. Life And Times Of S. Carter”
(Roc-A-Fella/Def Jam/IDJMG). The new track comes from his upcom-
ing album, “Dynasty: Roc La Familia 2000,” which, when it is released
Oct. 31, will continue his album-a-year pace.

to grow so much musically, as well as
acknowledge the man upstairs,” he adds.

The son of a Pentecostal preacher,
the L.A.-based Speaks grew up in
Michigan under the influence of gospel
groups like the Winans and Commis-
sioned. But after reading an article in
Black Beat about Whitney Houston'’s
breakthrough in the Manhattan sup-
per-club scene, he went to New York,
where he performed in the subways by
day and the supper clubs by night.

“One guy heard me hit a high note in
the subway, and the next thing [1 knew]
there was a humongous bidding war,”
Speaks says. He was featured on “Sis-
ters Better Recognize” by East/West
rapper Champ MC prior to the release
of “No Equal,” which he co-produced.
Touring with Mary J. Blige, Keith
Sweat, and Brandy followed, and the
album also achieved success overseas.

“But [ grew very empty in the midst
of all the hype,” recalls Speaks. “Every-
thing I thought would satisfy me began
to disgust me. Everything centered
around ‘me, me, me,” ‘I, I, I," and ‘him,
him, him.” The way I was raised was
that ‘him’ was Jesus—and there was no
Jesus in what I was doing except for one
song, Jesus Is Real’ "—which is
reprised on his Epic debut.

Speaks was five songs deep into his
big-budget follow-up album when he
decided to rededicate himself to Christ
and change his career direction.

“Michael has a name at urban-lean-
ing stations from his previous album, so
this will be an interesting project for us,”
says Jimi Starks, Sony Music Distribu-
tion’s VP of sales/urban music. “With us
having Word Records and artists like
the Winans and Shirley Caesar, they
know we're serious about gospel.”

Starks admits the core gospel au-
dience can be put off by pop and R&B
artists who gravitate toward its genre.
But he cites the gospel success of other
R&B artists like Howard Hewett and
especially Aretha Franklin. “Gospel
people . . . will accept you if they don't
think you're phony,” he says, noting that
while the urban-leaning “I Just Wanna
(Dance Now)” single has been target-
ed at gospel and R&B stations, “Lord
Of Life” preceded it and was aimed
solely at the gospel market.

“With gospel you have to take care
of the base first,” he adds. “Going to
urban first is suicide, because you can't
go back: The gospel audience needs to
know you're committed. They can see
right through you if you're not.”

Speaks has been promoting “Praise”
since March, when the setup for the
project began. Managed and booked by
Faith Management and Gospel World
Management, the artist has performed
with Mary Mary at Breakfast Club and
Super Supper shows sponsored by
Sony Distribution. He performed in
August at the Gospel Music Workshop
of America trade show in New Orleans.

Tim Smith, who hosts a gospel-ori-
ented R&B/hip-hop show for WDTR
Detroit, witnessed a Breakfast Club
show. “He had this mostly mainstream
audience of retailers and radio on their
feet singing,” says Smith. “To have
them on their feet so early in the morn-
ing was a feat. He's a unique artist who
comes at you with that old-school R&B
drive—but with today’s flavor.”
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

z | COLLECTED, COMPILED, AND PROVIDED BY
| |2 S SoundSiaIr|1®
Ul g |z | €< | TITLE ARTIST
ZE| 2| 22| 25| MPRINT & NUMBERDISTRIBUTING LABEL I l I I
~ml] NO. 1 B
1 1 1 | 11 | BOUNCE WITH ME LIL BOW WOW FEATURING XSCAPE
(T) (X} SO 50 DEF 79476"/COLUMBIA T 9 weeks al No. 1
9 | 2 ] 2 | g | MOVESOMETHIN' TALIB KWELI & HI-TEK
(C) (D) (T) RAWKUS 38703/PRICRITY
3 1 3 | 3 | 15 | CALLIN'ME LIL ZANE FEATURING 112
(C) (D) WORLDWIDE 53582/PRIORITY
(@| Newp | 1 | TSOK SLIMM CALHOUN FEATURING ANDRE 3000 OF OUTKAST
(C) (D} {T) AQUEMINI/EASTWEST 67091/EEG T
5 | 5 | 5 | 13 | YEAHTHAT'S US MAJOR FIGGAS
(C) (D) (T) RUFFNATION 16854/WARNER BROS. 1
—=umll GREATEST GAINER B
@ 7 9 5 HE DID THAT SILKK THE SHOCKER FEATURING MASTER P AND MAC
(C) (D) (T) NG LIVIT 38736/PRIORITY 1
7 | 4 | 4 | 4 | FLAWLESS PHIFE DAWG
(C) (D) (T) GROOVE ATTACK 067/LANDSPEED t
8 | 8 | 7 | g | CONNECT DJ HURRICANE WITH XZIBIT, BIG GIPP AND PHAROAHE MONCH
(C) (D) {T) TVT 6451 1
®| 3] 6| 3 | FREITUP SELF
(C) (D) {T) LETHAL 54407/LIGHTYEAR
10| 6 | 6 | 29 | ILIKEDEMGIRLZ LIL JON & THE EAST SIDE BOYZ
(C) (T) (X} BME 7777* t
1| g | g | 7 | SHAKEITLIKEADOG KANE & ABEL FEATURING PNC AND 5TH WARD WEEBIE
{C) (D) MOST WANTED EMPIRE 0002 1
121 10| 0] 5 | ANDYOU KNOW THAT D-DON FEATURING REDMAN
{C) (D) (T) LOCK DOWN 54398/LIGHTYEAR
BIG DOE SUICIDE
NEW > ! {C) (D) FUTURESCOPE 3331 t
SHAKE YA ASS MYSTIKAL
12 14 12 {T) JIVE 42721 t
TRUST THE PHARCYDE

(T) DELICIOUS VINYL 18226*/EDEL AMERICA

17 | CHERCHEZ LAGHOST
(C) (D) (T) WU-TANG/RAZOR SHARP 79464/EPIC T

GHOSTFACE KILLAH

JAHARI

~ =l = = =] | =
(=] )| =~ [ & ||l ] &
n
=]
—_—
~

5 | 11 | ¢ | COMERIDEWITH ME
(C) (D) (T) SUCCESS 54392/LIGHTYEAR
6 | MS.FAT BOOTY 2 MOS DEF FEATURING GHOSTFACE KILLAH
(T) RAWKUS 269*
THE LIGHT COMMON
21 32 13| mven 188763 1
16 12 1 HOW MUCH YOU WANT ME HAVANA
(C) (D) (T) HEAT 54382/LIGHTYEAR
YOU NASTY TOO SHORT
2 1 13 8 (C) (D) (T) SHORT 427 19/JIVE
25 28 4 WHAT'S YOUR FANTASY LUDACRIS FEATURING SHAWNA
(T) DISTURBING THA PEACE/DEF JAM SOUTH 562944%/IDJMG 1
23 | 19 | 22 | 12 | BETWEEN ME AND YOU JA RULE FEATURING CHRISTINA MILIAN
(T) MURDER INC./DEF JAM 562890*/IDJMG t
26 | 17 | 19 | 4 | BALLERS (UP IN HERE) RAM SQUAD FEATURING EREKS XL AND WIZ GAM
(C) (D) (T} UNIVERSAL 156249 t
25 | 18 | 20 | 15 | BAD BOYZ SHYNE FEATURING BARRINGTON LEVY
(T) BAD BOY 79324*/ARISTA §
2 27 18 10 UN-HUH DEVYNE STEPHENS “THE ENTERTAINER"
(C) (D) (1) (X) EASTWEST 67069/EEG
97 | 26 | 24 | 19 | FLOWERS FOR THE DEAD CUBAN LINK
(C) (D) (T} TERROR SQUAD/ATLANTIC 84685/AG T
WHO LET THE DOGS OUT? CHUCK SMOOTH
B | 2 57 1 (0) (D) (W) (T X) WINGSPAN 0002
4 _ 2 WHOA! LI MAMA... X-CON WITH TWIG & JAY
(C) (D) (T) FIRST STRING/EASTWEST 67 102/EEG
SPREAD IT OUT MASTER ACE
30 | 283 5 (T) YOSUMI 2202*/LANDSPEED
31 | 32 | 26 | 33 | (HOT $**T) COUNTRY GRAMMAR NELLY
(C) (D) {T) FO' REEL 156800/UNIVERSAL 1
2 B*TCHES TOO SHORT
A 2 | ¢ 01T SHORT 42701vE
33 3] 4 3 LIFT YOUR FIST GURU'S JAZZMATAZZ FEATURING ANGIE STONE
(T) VIRGIN 38732+
39 | 35 | 35 | WHISTLE WHILE YOU TWURK YING YANG TWINS
(C) (T) (X) COLLIPARK 1005* 1
ANTE UP (ROBBING-HOODZ THEORY) M.O.P.
@ ST 5 | mioun1aory
MONET CAMARA
¥ H )5 9 (C) (D) (T) WINGSPAN 0008
FLAMBOYANT BIG L
3 13 30 19 1 (¢)(D) (T) RAWKUS 38707/PRIORITY
38 | 34 | 31 | g | GHETTOSTAR  GREENEYEZ FEATURING B-BRAZY, REDRUM, SQUEAK RU, BIG WY
(C) (D) (T} STREET SLANG 1COL/EVEJIM
BOUNCE MIRACLE
RE-ENTRY | 37 | (u(T) () MAJOR TURNGUT/SOUND OF ATLANTA 0001 #UNIVERSAL f
WEEKENDS BLACK EYED PEAS
NEW ) ! (T) INTERSCOPE 497390* f
VIRUS DELTRON 3030
NEW) ! (T) 75 ARK 75029*
WHOA! LiL MAMA... X-CON
RE-ENTRY 12 1 (o) (D) (7) FIRST STRING 03 12/GROUND LEVEL
HOT GAL TODAY (HAFF GET DE GAL YAH) SEAN PAUL & MR. VEGAS
RE-ENTRY 19 (D) (T) 2 HARD 6349VP
4 | 33 | 34 | 13 | HEY PAPI JAY-Z FEATURING MEMPHIS BLEEK & AMIL
(T) DEF JAM/DEF SOUL 562862*/IDJMG t
PULL OVER TRINA
RE-ENTRY 4 (T) SLIP-N-SLIDE 84701*/ATLANTIC t
% | a1 | _ | 12| WHAT MEANS THE WORLD TO YOU CAM'RON
(T) EPIC 79434* t
DO YO THANG GiRL D.J. JUBILEE
NEW) ! (0) (T) (X} TAKE FO' 207*
48 16 18 18 WHAT YOU WANT DMX FEATURING SISQO
(T) RUFF RYDERS/DEF JAM 562808*/1DJMG
THE WAY | AM EMINEM
49 )42 4« 10 (T) WEB/AFTERMATH 497399%/INTERSCOPE t
50 50 . 47 HOT BOYZ A MISSY “MISDEMEANOR” ELLIOTT FEATURING NAS, EVE & Q-TIP
(C) (D) (T) (X) THE GOLD MIND/EASTWEST 64029/EEG t

(O Records with the greatest sales gains this week. T Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of 1
mittion units (Platinum). {C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-single available. (V) Vinyl single availabe. (X) CD maxi-single availabe. Catalog number is for (D). *
Indicates (D) unavailable, in which case, catalog number is for {C), (X), (T} or (M) respectively, based on availability.
@ 2000, Billboard/BPI Communications, and SoundScan, nc.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 103 R&B stations,
are electronically monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
g p
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
g
> x
2|5 |5 | TITLE o |5 |& | TITLE
Z | 3| £ | ARTIST (IMPRINT/PROMOTION LABEL) E | 3| 2 | ARTIST IMPRINT/PROMOTION LABEL)
JUMPIN', JUMPIN’
% —-‘ NO. 1 — 3832 | 24 | DESTINYS'CHILD (COLUMBIA)
’SHAHE YA ASS
DR R i s ot o) 44| 4 | BEAUTY QUEEN
AG LADY WHAT'CHU LIKE
22|13 ERYKAH BADU (MOTOWN) 40(37)26 DA BRAT FEAT. TYRESE (SO SO DEF/COLUMBIA)
BETWEEN ME AND YOU SEPARATED
33|12 A RULE FEA. CHRISTINA MILIAN {MURDER INC/DEF JAWIDIMG) 41|36 | 31 | RUaNT (MAGIC JOHNSON/MCA)
| WISH STRAIGHT UP
(D 5|6 R. KELLY UIVE) %4 CHANTE MOORE (SILAS/MCA)
INCOMPLETE BY YOUR SIDE
5| 4127 ssgo (DRAGON/DEF SOUL/IDIMG) 413 SADE (EPIC)S
JUST BE A MAN ABOUT IT PASS YOU BY
6 | 6 |22 | 7ori BrRAXTON (LAFACE/ARISTA) 4140 | 16| pov7 ) men (UNIVERSAL)
LIAR FINE
8 |10 | prorvie (MOTOWN) 45(45| 6 | Wiitnev HousToN (ARISTA}
OPEN MY HEART HOW MANY LICKS
8 | 9|25 | YoLanpa ADAMS (ELEKTRA/EEG) 56 | 3 | "k FEAT. 5500 (QUEEN BEE/UNDEAS/ATLANTIC)
; 911 NAH, NAH...
(D) 14] 8 WYCLEF JEAN FEAT. MARY J. BLIGE (COLUMBIA} 48| 8 | E240 FEAT. NATE DOGG (SICK WID' ITJIVE)
1010115 BOUNCE WITH ME 4842110 DON'T MESS WITH MY MAN
LIL BOW WOW FEAT. XSCAPE {SD SO DEF/COLUMBIA) LUCY PEARL (POOKIE/BEYOND)
BAD BOYZ WHERE | WANNA BE
12 | 14 | GiYNE FEAT. BARRINGTON LEVY (BAD BOVIARISTA) 49|55 | 12 | §iapE sHEisT (BABY REE/LONDON-SIRE)
12| 7 |29 LET'S GET MARRIED 50|38 | 12 THE WAY | AM
JAGGED EDGE (SO SO DEF/COLUMBIA) EMINEM (WEB/AFTERMATH/INTERSCOPE)
THE LIGHT ONE WOMAN MAN
13 [ 111 19| Common tica 62 | 2 | DAVE HOLLISTER (DEF SQUADIDREAMWORKS)
INDEPENDENT WOMEN PART | BEST OF ME PART 2
266 DESTINY'S CHILD (COLUMBIA} 32| 51| 10 | yxg JaY.2 (UNIVERSITYIINTERSCOPE/IDIMG)
0 MORE EMOTIONAL
15113125 | quer ENDZ (EPIC) (59| 68 | 6 CARL THOMAS (BAD BOY/ARISTA)
SUMMER RAIN THUG NATURE
16| 17 | 13 | Z4eiTriomas (GHET-0-vISIONBAD Bov/arsTA) | | 94 | 57| 3 2;% (Dhé;’\\m ROW)
TREAT HER LIKE A LADY COMING BACK HOME
1711526 o (IVE) 55| 50 | 17| gEgE FEAT BRIAN MCKNIGHT & JOE (MOTOWN)
JUST FRIENDS (SUNNY) PULL OVER
297 MUSIQ (DEF JAM/DEF SOUL/IDIMG) 96| 54 | 13| qina (SLIP-N-SLIDE/ATLANTIC)
YOU SHOULD'VE TOLD ME WITHOUT YOU
24110 | keLiy Price (DEF SOUL/IDIMG} (ED)| 64 | 3 CHARLIE WILSON (MAJOR HITSHAKE/INTERSCOPE)
WHAT'S YOUR FANTASY I'LL TRADE (A MILLION BU
20|20 16 LUDACRIS (DISTURBING THa PEACEPDEF Jaw soutHiome) | | 98 | 66 | 3 | ket SWEAT (rz,#, LIL’?AO (ELE(;'(!?F%?\/EEG)
THAT OTHER WOMAN DOESN'T REALLY MATTER
a8 CHANGING FACES (ATLANTIC) 99| 47|20 JANET (DEF JAM/DEF SOUL/IDJMG)
MY FIRST LOVE THANK YOU VANCE
@) 7 AVANT FEAT. KETARA WYATT (MAGIC JOHNSON/MCA} —|! Boé 1l MEg (Ulr\”le\ESAAL) ¢
2321112 GIRLS DEM SUGAR 6158 16 BITCH PLEASE H
BEENIE MAN FEAT. MYA (SHOCKING VIBESVPNVIRGIN) EMINEM (WEB/AFTERMATH/INTERSCOPE)
HEY PAPI IT AIN'T PART It
24118 | 13| vz ore JAM/DEF SOUL/IDJMG) 82| 72 | 3 | SCARFACE (RAP-A-LOTVIRGIN)
E.l. Al P (ROBBING-HOODZ T RY
(@D 27 | 6 NELLY (FO' REELUNIVERSAL) -1 MNOTIE. %‘LOL(JD) " HEORY
1 JUST WANNA LOVE U (GIVE IT 2 ME) YOU AND ME
65| 2 JAY-Z {(ROC-A-FELLA/DEF JAW/IDIMG) — | 1| LLCOOL J FEAT. KELLY PRICE (DEF JAWIDIMG)
WHERE | WANNA BE PROTECT YA NECK (THE JUMP OFF
27| 23| 33| poneil JONES {UNTOUCHABLES/LAF ACE/ARISTA) —|1 WU»TZ[EG CLAN (WU-TAPSG/LOUJDII‘::OLUMBIA;
WHAT YOU WANT HT TO DEF
281620 OMX FEAT. $ISQQ (RUFF RYOERS/DEF JAM/IDIMG) 66|70] 3 y;\%x 10 FEAT. T-BDZ {HOO-BANGIN/PRIORITY)
WIFEY MY MIND RIGHT
28|22 24| Nexy (ARISTA) — | 3 | MEMPHSS BLEEK {ROC-A-FELLA/DEF JAM/IDJMG)
#1 STUNNA MY GETAWAY
0[50 BIG TYMERS (CASH MONEY/UNIVERSAL) 68|63 2 TIONNE “7-B0Z" WATKINS (MAVERICK/WARNER BROS.)
DOWN FOR MY N'S WHO'S SHE LOVIN’ 7
39 C-MURDER (TRU/NO LIMIT/PRIORITY) 891675 | \igerry cmrEFLAO (HARE?LVJJIVE)
WHAT MEANS THE WORLD TO YOU NO MORE (BABY I'MA DO RIGHT)
(32 34|10 CAM'RON (EPIC) 10171 4| 5w (NINE LIVES/EPIC)
133 DO YOU nl|nls THIS LUV
FUNKMASTER FLEX FEAT. DMX (LOUD) DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA)
(HOT S**T) COUNTRY GRAMMAR IT'S A T
343129 NELLY (FO' REEL/UNIVERSAL) 52 SPARKLENA:OTOWN)
35 | 28 | 16 CASE OF THE EX (WHATCHA GONNA DO) 730691 3 STAN
MYA (UNIVERSITY/INTERSCOPE) EMINEM FEAT. DIDO (WEB/AFTERMATH/INTERSCOPE)
GETTIN' IN THE WAY CAL!
3635) 10 | 5 'scorr (HIDDEN BEACH/EPIC) —|1 Lé&‘é‘s (PmLORm)
POP YA COLLA PROJECT DREAMZ
3D 52| 3 | USHeR (LAFACE/ARISTA) @ —| 1 FIELD MOB (SOUTHERN HOUSE/MCA)
C) Records with the greatest airplay gains. © 2000 Billboard/BPt Communications.
1—11 1 WANNA KNOW 12 PARTY UP (UP IN HERE)
JOE JWE) DMX (RUFF RYDERS/DEF JAM/IDJMG)
WHATEVER SAY MY NAME
2 | 3| 2 | IDEAL FEAT, LiL' MO (VIRGIN) 15| 14| 12 | BESTiNs CHILD (cOLUMBIA)
3|26 | TRYAGAIN 16| 13| 18| GET T ON TONITE
AALIYAH (BLACKGROUND/VIRGIN) MONTELL JORDAN (DEF SOUL/IDJMG)
4 | —| 1 | DANCE TONIGHT 171167161 ! DON'T WANNA
LUCY PEARL {OVERBROOK/POOKIE/BEYOND) AALIYAH (BLACKGROUND/PRIORITY)
5 | 1 | 3 | THE NEXT EPISODE 18|15 7 { xxpLosIVE
DR DRE FEAT. SNOOP DOGG (AFTERMATHINTERSCOPE) DR DRE IAFTERMATH/INTERSCOPE)
6144 | WISH 19612 S WE LAY
CARL THOMAS (BAD BOY/ARISTA) KELLY PRICE (DEF SOUL/IDJMG)
71917 HE WASN'T MAN ENOUGH 201767 TOO CLOSE
TONI BRAXTON (LAFACE/ARISTA) NEXT (ARISTA)
AR EVIRY KNOW WHAT'S UP 21118 8 YOUR CHILD
DONELL JONES [UNTOUCHABLES/LAFACE/ARISTA) MARY J. BLIGE (MCA)
g | 7| § | SHACKLES (PRAISE YOU) 2123117 Al
MARY MARY (C2/COLUMBIA) BLACK ROB (BAD BOV/ARISTA)
100518 BIG PIMPIN’ 2311928 BACK THAT THANG UP
JAY-Z FEAT. UGK (ROC-A-FELLA/DEF JAM/IDIMG) JUVENILE (CASH MONEY/UNIVERSAL)
111101 6 MARIA MARIA 2| — |48 EX-FACTOR
SANTANA FEAT. THE PRODUCT G&B (ARISTA) LAURYN HILL (RUFFHOUSE/COLUMBIA)
121113 THONG SONG 252218 UNTITLED (HOW DOES IT FEEL)
SISQO (DRAGON/DEF SOUL/IDIMG) D'ANGELO (CHEEBA SOUNDAVIRGIN}
Rei ts are titles which h peared on the Hot R&B/Hip-
13— 1 mf’ xn?gLﬁiREN“{a}gEA/ENTDﬁSY/ASTaNTIC) ;I;%uéri&_?lgtsa::i;ét 'g'w rntlnre tha;: g% w::ks g:d r?avg dropped'p
ow the top 50.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

32 #1 STUNNA (Money Mack, BMI)

15 911 (Sony/ATV Tunes, ASCAP/LLC/Huss Zwingh, ASCAP/EMI
Blackwood, BMI/TeBass, BMI) HL

92 AND YOU KNOW THAT {Izzum Muzzic, ASCAP/Groovily Grand,
ASCAP/Royalty Network, ASCAP/JamGap, ASCAP)

74 Ag(T:E up {ROBBING HOODZ THEORY) (Bllnd Man’s Bluff,

ASCAP)

65 BABY U ARE (Dwided, BMI/Zomba, BMI/Coopick, ASCAP) WBM

13 BAD BOY2 (Solomon's Work, ASCAP/Universal-PolyGram
International, ASCAP/EZ Elpee, ASCAP/Screen Gems-EMI,
BMI/Jones Music America, ASCAP) KL/WBM

1 BAG LADY (Irvin ,BMI/WB, ASCAP/Ain't Nuthin' Goin' On But

Funking, ASCAP/Loot On Loose Leaves, ASCAP/Big Yacht,
ASCAP/Sony/ATV Tunes, ASCAP/Phat Cat, ASCAP/Antraphil,
BMI/Sharon Hill, BMI/Nate DO%BM]/Dwme Pimp,
ASCAP/BMG Songs ASCAP) K

97 %SHF]"IFUL LADY (Roger Troutman, ASCAP/WW Wildstyle,

)

48 BEAUTY QUEEN (Divine Mill, ASCAP/WB, ASCAP/Fingaz Goal,
ASCAP/Funkout, ASCAP/Lonelm, ASCAP/Uh, Oh,
ASCAP/Famous, ASCAP) HL/WBM

72 BEST OF ME PART 2 {EKOP, BMI/Sony/ATV Sengs, BMI/ENOT,
BMI/Sony/ATV Tree, BMI/Shellies Kouse, SESAC il Lu Ly,
BMI/EMI Blackwood, BMI/Copyright Control) KL

5 BETWEEN ME AND YOU (Slavery, BMI/White Rhino, BMI/Lil
Rab, BMI)

96  BIG DOE (Microhard, ASCAP)

82 BITCH PLEASE Il (Eight Mile Style, BMI/Ensign, BMI/Ain't
Nuthin' Goin' On But Funking, ASCAP/Music Of Windswept,
ASCAP/Five Card, ASCAP/Elvis Mambe, ASCAP) HL

98 Ré%ﬂ.)(Gnat Booty, ASCAP/Chrysalis, ASCAP/Dungeon Ratz,

6  BOUNCE WITH ME (EMI April, ASCAP/So So Def, ASCAP/Air
Control, ASCAP/Throwin' Tantrums, ASCAP/Babyboys Little,
SESAC/Noontime South, SESAC/TCF, ASCAP/Fox Tures,
SESAC) RL/WBM

53 BY YOUR SIDE (Angel, ASCAP/Sony/ATV Tunes, ASCAP) KL

39 CALLIN' ME (Kalinmia, ASCAP/LiI Nettie, ASCAP/Mr. Fiss &

Diggie,

38 CAN'T GO FOR THAT (Mass Confusion, ASCAP/WB,
ASCAP/One Shot Deal, SESAG/Unichappell, BMI/Hot-Cha,
BMI/Sangs Of Windswept Pacific, BMI/Nuevo Dia,
BM|/Nature’s Fynest, ASCAP) WBM

37 CASE OF THE EX (WHATCHA GONNA DO) (Famous,
ASCAP/Tunes On The Verge Of Insanity, ASCAP/Ma Better
Grooves, ASCAP/Hitco South, ASCAP/Tabulous, ASCAP/Hale
Yeah, SESAC) HL

70 COMING BACK HOME (EMI Blackwood, BMI/Benny's Music,
BMI/Zomba, ASCAP/563, ASCAP/AI Street, ASCAP/WE,
ASCAP/Magic Man, PRS) HLAWBM

81 CONNECT (Get The Bo, ASCAPNVaco, BMI/Point East,
BMI/Trescadecaphobia, BMI)

58  DANCE WITH ME (Frank, ASCAP/Lakshmi Puja, ASCAP/) & )
Ross, ASCAP)

30 DOESNT REALLY MATTER (EMI Apnil, ASCAP/Flyte Tyme.
ASCAP/BIack Ice, BMI) KL

49 DON'T MESS WITH MY MAN (Ugmoe, ASCAP/Watermelon Girl,
BMI/Ensngn BMI/Tenom, ASCAP/Universal-PolyGram
International, ASCAP/Tony! Toni! Tone!, ASCAP{ KL

54 DON'TTHINK I'M NOT (Shek'em Down, BMI/Hitco Squth,
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/EMI April,
ASCAP/3rdi, BMI) HL

33 DOWN FOR MY N'S (EMI Blackwood, BMI/My Own Chit, BMI) HL

40 DO YOU (Boomer X, ASCAP/Dead Game, ASCAP/D) Irv,
BMI/Famous, ASCAP/Gang BMI/Second Decade, BMI/Warner-
Tamerlane, BMI) HL/WBM

26 E.I. (Jackie Frost, BM/BMG Songs, ASCAP/Basement Beatz,
ASCAP/Universal, ASCAP) WM

69 EMOTIONAL (Thom ASCAP/Hicklo, ASCAP/Yellow Man,
BMi/Butter Jinx, BMI/Magnetic, BMI/EMI Blackwood, BMI) KL

55  FINE (Ugmoe, ASCAP/Zomba, ASCAP/U Betta Like My Muzic,
BMi/Zomba, BMI/UniversaI-PoI¥Gram International, ASCAP)

84 FIREIT UP (Little Stephen BMI/Eddie Whispers, BMI/Clark
lay, BMI/Simply Sage, BMI)

76 FLAWLESS {DJ Hi-Tek, BMI/Diggy Tunez, ASCAP}

41 GETTININ THE WAY (Blues Baby, ASCAP/JATCAT
ASCAP/Double Ohh Eight, ASCAP/Touched By Jazz, ASCAP/EMI
April, ASCAP) HL

23 GIRLS DEM SUGAR (EMI Blackwood, BMI/The Waters Of
Nazerath, BMI/EMI April, ASCAP/Chase Chad, ASCAP) HL

71 GOTTA TELL YOU (Arr Chrysalis Scandinavia, ASCAP/Murlyn,
ASCAP/Universal, ASCAP/WB, ASCAP) RL/WBM

50  HE DID THAT (Big P, BMI)

2 HS% PI)&PIL(Lll Lu Lu BMI/EMI Blackwood, BMi/Virginia Beach,

36 (HOT S**T) COUNTRY GRAMMAR (Jackie Frost,
BMI/Careers-BMG, BMI/Publishing Designee, BMI/Universal,
ASCAP/Basement Beatz, ASCAP) HL/WEM

57 HOW MANY LICKS (Notorious K.|.M., BMI/Undeas,
BMI/Warner-Tamerlane, BMI/Yellow Man, BMI/Butter Jinx,
BMI/Justin Combs, ASCAP/EMIApnI ASCAP) HL/WBM

42 IDON‘T CARE (Gamble-Huft. BMI/Monetam, BMIWB, ASCAP)

28 | JUST WANNA LOVE U (GIVE IT 2 ME) (Lil Lu Lu, BMI/EMI
Blackwood, BMY/The Waters Of Nazerath, BMi/Chase Chad,
ASCAP/EMI April, ASCAP/Justin Combs, ASCAP/Big Poppa,
ASCAP/Oenc Angelettie, BMI/Wind Tiger, BMI/Strand.
BMI/Zomba, BMI/Mike City, BMI)

75  I'LL TRADE (A MILLION BUCKS) (Mo Loving, ASCAP/Salter
Sounds, ASCAP)

100 1 LOVE CALI (Flossy, ASCAP)

4 INCOMPLETE (Montell Jordan, ASCAP/Famous ASCAP/Hudson

Jordan, ASCAP/AImo, ASCAP/Wixen, AL M

16 INDEPENDENT WOMEN PART | (ENOT BMI/SUny/ATV Tunes,
ﬁggﬁP{Soi\y/ATV Songs, BMI/Con Tiftani, BMI/Beyonce,

43 IS IT REALLY LIKE THAT? (Kevin Hicks, BMI/Noantime Tunes,
BMI/Scantz, SESAC/Noontime, SESAC/Babyboy's Little,
SESAC/Thern Oamn Twins, ASCAP)

80 IT AINT PART I (N-The Water, ASCAP/Zomba, ASCAP)

89 A FACT (Tuff Huff, BM!/Diva This, Diva That, BMI)

45 IT‘S 0K (Gnat Booty, ASCAP/Chrysalis, ASCAP/Dungeon Ratz,
ASCAP/CurbStone-LAILO, ASCAP/Sir William, ASCAP/Big M,
ASCAP/Ms. Pat, ASCAP)

7 1 WISH (Zamba, BMI/R Kelly, BMI) WBM

31 JUMPIN', JUMPIN' {All Black Music, SESAC/353 Music
Publishing. SESAC/Beyonce, ASCAP/Universat-PolyGram
International Tunes, SESAC/Unwversal-PolyGram International,

P/Back 2 Da Getto, ASCAP/AIl Blac, ASCAP) WBM

10 JUST BE A MAN ABOUT IT (Braxtoni, BMI/Naked Under My
Clothes, ASCAP/Chrysalis, ASCAP/October Eighth, BMI/Noantime
Tunes, BMI/Black Baby, SESAC/Noontime, SESAC) WEBM

19 JUST FRIENDS (SUNNY) (Warner-Tamerlane, BMI/Portable,
BMI/M.R.C., BMI/EMI April, ASCAP/Tauched By Jazz,
ASCAP/Nivrac Tyke, ASCAP/Double OH Eight, ASCAP) HL/WBM

77 LET ME BE THE ONE (Nonh Avenue, ASCAP/Sewwis,
ASCAP/EMI April, ASCAP) KL

9 LET'S GET MARRIED (So So Oef, ASCAP/EMI April,

ASCAP/Them Damn Twins, ASCAP/Babyboy's Little,
SESAC/Naontime, SESAC) KL

2 LIAR (E. Dixon, BMi/Zomba, BMi/Hitdistrict, BMI) WBM

14 THE LIGKT (EMI Blackwood, BMI/Sin-Orome, BMI/Bendan,
ASCAP/Universal-PalyGram International, ASCAP/E.P.H. C Y.
ASCAP/Songs Of Universal, BMI/Senseless, BMI) HL/WBM

67  MOST GIRLS (ECAF, BMI, ATV Songs, BMI/D

ASCAP/E2Music, ASCAP/EMI l( ril, ASCAP) HL

34  MOVE SOMETHIN' (Pen Sidlls, BMI/DJ Hi-Tek, BMI)

25 MY FIRST LOVE (Not Listed)

87 MY GETAWAY (Songs Of Windswept Pactfic, BMI/Nueva Dia,
BMI/Nature's Fynest, ASCAP/EMI Apnl, ASCAP/Grunge Girl,
ASCAP) HL

94 MY MIND RIGKT (Val's Child, ASCAP/D) Twinz, ASCAP)

61  NAH, NAH... (Zomba, BMI/E-Forty, BMI/Show You How Daddy
gaMI:,)ASCAP/BIack Fountain, ASCAP/Nate Dogg, BMI/Embassy,

8  NO MORE (Eddie F., ASCAP/Sharay's, ASCAP/WB, ASCAP/I
Want My Daddy's Records, ASCAP/Universal-PolyGram
International Tunes, SESAC/Jahgae Joints, SESAC) WEM

90  ND MORE (BABY I'MA DO RIGHT) (Gimme Some Hot Sauce.
ASCAP/Tunes On The Verge Of Insanity, ASCAP/Famous
ASCAP/Zomba, BMI/Faith Force, BMI/Killer Cam,
ASCAP/Unrivera, BMI/Warner-Tamerlane, BMI) HL/WBM

68 ONE WOMAN MAN (Mike City, BMI)

99 %%?AH (T-Girl, BMI/Daisy Age, BMI/Warner-Tamerlane, BMI)
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2| 2| 6 | proryLe (voTOWN) 1 @ 451 & | [lgeRTY CITY FLA. (HARRELL/JIVE)
INCOMPLETE a1 | WISH
3 | 3 12| 51550 (DRAGON/DEF SOULIDIMG) AL143 4 | RNE Ly ove
41410 BOUNCE WITH ME 4213519 COME RIDE WITH ME
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| TALIB KWELI & HI-TEK (RAWKUS/PRIORITY) | 39 MOS DEF FEAT, GHOSTFACE KILLAH (RAWKUS)
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| 8|8 20| NextarisTa) 44350 | 13 | common tMea)
- + |
717110 DOESN'T REALLY MATTER 45138 |31 SHACKLES (PRAISE YOU) |
JANET (DEF JAM/DEF SOUL/IDIMG) MARY MARY (C2/COLUMBIA)
8l5|s CAN'T GO FOR THAT 4636 |11 HOW MUCH YOU WANT ME
TAMIA (ELEKTRA/EEG) | HAVANA (HEAT/LIGHTYEAR)
NO MORE YOU NASTY
9| 9 | 17| Rufr EnDz Epic: 4734 | 8 | 100 SHORT (SHORT/IVE)
| CALLIN' ME HOT
10110 {15 | 5 7anE Fear. 112 wortowipePrioriTy) | |48 | 40 | 8 TGN estes (PRIORITY)
T — |1 IT'S OK @ 55| 4 WHAT'S YOUR FANTASY
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15|16 13 YEAH THAT'S US 531 57 | 38 | MARIA MARIA
| MAIOR FIGGAS (RUFFNATION/WARNER BROS.) | 22 SANTANA FEAT. THE PRODUCT G&B (ARISTA)
HE DID THAT BALLERS (UP IN HERE
FIB 22 [ 5 | ik Te SHOCKER (NO LIMIT/PRIORITY) 54137 4 | Ram SQUAD((UNIVERSAL) )
1711315 LET'S GET MARRIED 55| 44 | 15 BAD BOYZ
JAGGED EDGE (SO SO DEF/COLUMBIA) | SHYNE FEAT BARRINGTON LEVY (BAD BOV/ARISTA)
DON'T THINK 'M NOT -HUH
18 | 17112 | i (coLUMBIAY 36 | 52 | 10 | DEVYNE STEPHENS (EASTWEST/EEG)
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21144 | FLAWLESS @ |30 WHO LET THE DOGS OUT?
PHIFE DAWG (GROOVE ATTACK/LANDSPEED) / CHUCK SMOOTH (WINGSPAN)
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| DJ HURRICANE (TVT) X-CONWITH TWIG & JAY (FIRST STR NGEASTWEST/EEG)
| JUMPIN’, JUMPIN' SPREAD IT OUT
23| 20 | 12 | Desinvs'CHILD (CoLUMBIA) [BLY 62 | 4 | ViaSTER ACE (YOSUMILANDSPEED)
D FIRE IT UP ROLL WIT ME
241 32| 3 | SELF (LETHAULIGHTYEAR) 62 47 | 19 | £0 £p (RUBICON/UNIVERSAL)
(751 LET ME BE THE ONE TAKE THAT
21 27| 8 | gaw.z vm 63 51| 19 | JoRREY CARTER (THE GOLD MINDEASTWESTEEG)
BABY U ARE SEPARATED
2| 26|10 GERALD LEVERT {EASTWEST/EEG) 64 63 | 26 | RVANT (MAGIC JOHNSON/MCA)
| LIKE DEM GIRLZ MESSIN AROUND
27| 21| 29 | {,{'JON & THE EAST SIDE BOYZ (BME) 85 61 | 2 | FORCE MD'S (MAD LOVE/BIG DADDY)
SHAKE IT LIKE A DOG g HOT S**T) COUNTRY GRAMMAR
8 25)7 KANE & ABEL (MOST WANTED EMPIRE) fﬁ_ﬁ:}’ 6732 kELLV (FO' F«JEEL/UNIVERSAL
TA DA 2 B*TCHES
2 | 18 [ 12| [}\" Mo (easTWEST/EEG) 67 59 | 20 | %00 SHORT (SHORTLIVE)
‘E_] 2815 AND YOU KNOW THAT 68 (66| 2 KEEP YOUR WORRIES
| D-DON FEAT. REDMAN (LOCK DOWN/LIGHTYEAR) GURU'S JAZZMATAZZ (VIRGIN)
- G DOE | | WHISTLE WHILE YOU TWURK
i 1| SUICIDE (FUTURESCOPE) .@:; — | 32 | YING YANG TWINS (COLLIPARK)
BEAUTIFUL LADY | BITCH WITH NO MAN
K321 41| 8 | Roger troursan i twortowipe witpstveey | | 70| 60| 16| ot Y EOE e pEOPLE cwarnER BRoS.)
B
WITHOUT YOU GET UP
b | 33| 4 [ Ao twasor Hirsumcennrerscoeer | | 71| 71| 11 | SEL & e runiresTLEss)
SHAKE YA ASS | EVERYTIME
34131 | 1| GystikaL Ove) ﬂ_z—-', 75 | 22 | TATYANA ALI (MIYWORK/EPIC)
: U4 ME T LOVE SETS YOU FREE
(351 46 | 13| 3p¢ (312 ENTERTAINMENT) 13— | 25 | KELLY PRICE & FRIENDS (DEF SOULIDIMG)
DAILY ANTE UP (ROBBING-HOODZ THEORY)]
362912 TQ (CLOCKWORK/EPIC) 4 — | 4 MNO 5 (LOL(JD - )
a7 TRUST ONET
L3TH 53 | 4 | Ji prarovoe (oELicious vinvueDes avericy | 19 | 54 9 | iRiARA winasany
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OPEN MY HEART (EMI April, ASCAP/Fiyte Tyme,
ASC;\P/aneapahs Guys, ASCAP/Jibranda, ASCAP/Jamyo

BMI

PASS YOU BY (Shawn Patrick, BMI/Ensign, BMI) KL

POP YA COLLA (UR4, ASCAP/EM) April, ASCAP/Shekem Down,
BMI/Hitco South, ASCAP/Kandacy, ASCAP/Ar Control, ASCAP) HL
PROJECT DREAMZ (Two Four Fifteen, BMI/Kuntry Slim,
BMI/Deuan's Daddy's, BMI/Sinus Problemz, BMI/Pride And
Joy, BMI/Black Toney Montana's, BMI)

PROTECT YA NECK (THE JUMP ‘OFF) (Not Listed)

PULL OVER (Funk So Rightous, BMI/First N’ Gold, BMI/Kase,
BMI/Ms. Trina, BMI/Duece Pop, BMI/Neko, BME)

ROLL WIT ME (Track Team, BMI)

SEPARATED (Grindtime, BMI/ZomDa. BMI/Tuff Huff, BMI) WBM
SHAKE IT LIKE A DOG (Full Pack, BMI/MW, BMI)

SHAKE YA ASS (Zomba, ASCAP/Bout It, ASCAP/The Waters Of
Nazerath, BMI/EMI Blackwood, BMI/Chase Chad, ASCAP) HL/WBM
STAN (Eight Mile Style, BMI/Ensign, BMI/WB, ASCAP/Warner
Chappell, PRS/Champion)

STRAIGHT UP (EMI Apnl ASCAP/So So Def, ASCAP) HL
SUMMER RAIN (Sounds From The Soul, ASCAP/Soul On Soul,
ASCAP/EMI April, ASCAP/Black Bull, ASCAP/Jobete
ASCAP/Nyrraw, ASCAP) KL

TA DA (Shep 'n Shep, ASCAP/Rondor, ASCAP/Hudson Jordan,
ASCAP/Montell Jordan, ASCAP/Famaus, ASCAP/Daniels,
BMIWixen, ASCAP) KL/WBM

THANK YOU IN ADVANCE (Shep 'n Shep, ASCAP)

THAT OTHER WOMAN (Zomba, ASCAP/963, ASCAP/Tallest
Tree, ASCAP/WB, ASCAP) WBM

TRIS LUV (Check Man, ASCAP/WB ASCAP/Ness, Nitty &
Capone, ASCAP/So Goode, ASCA

THUG NATURE (Joshua s Dream, BMI/UmversaI -Sangs Of

Pol Gram | I, BMI/Music Of

ASCAP/QOIII Soundlab, ASCAP/John Bettis, ASCAP/WB,
ASCAP/Welbeck, ASCAP/Sony/ATV Tunes, ASCAP) HLAWEM
TIGHT TO DEF (Stacka Grip, ASCAP/EMI April, ASCAP/M. Atford

24

62
52

59

83
20

Info, BMI/Bang N' Blast, BMI/Grunge Girl, ASCAP/BMG Songs,
ASCAP/Dos Hermanos, ASCAP/Careers-BMG, BMI/Happ Dog,
BMi/Volume 10, BMI/Rubber Band, BMI/Universal-Songs O
Pol{ﬁram International, BMI/Saja. BMI/Songs Of Lastrada) KL
T KER LIKE A LADY (Zomba, BMY/Tuff Kutf, BMI/East
Memphis, BMI/rving, BMI} WBM
THE WAY | AM (E&ht Mile Style, BMI/Ensign, BMI) KL
WHAT'CHU LIKE (Throwin’ Tantrums, ASCAP/EMI April,
ASCAP/Air Cantrol, ASCAP/So So Def, ASCAPWarner-
Tamerlane, BMI/Edition Lollipop, GEMA) HL/WBM
WHAT MEANS THE WORLD TO YOU (Kitler Cam,
ASCAP/Unrivera, ASCAPWarner-Tamerlane, BMV/Armacien,
BMI/Edmonds. BMVEMI Blackwood. BM/Magnetic, BMI) HL/WBM
XISHC‘;‘JP)S YOUR FANTASY (Ludacris. ASCAP/Dre Santiago.
WHAT YOU WANT (Boomer X, ASCAP/Ruff Ryder-Dead Game,
ASCAP/North Avenue, ASCAP/Reach Ahead, ASCAP)
WHERE | WANNA BE (Check Man, ASCAP/WB, ASCAP/Ness.
1 & Capone, ASCAP/Willarie. ASCAP/EMI Apnl, ASCAP}

WHERE 1 WANNA BE (Antraphil, BMI/Divine Mill. ASCAP/WB,
ASCAP/Dogg Foundation, BMI/E.balastin, ASCAP/Humbar,
ASCAP/N With The Words, ASCAP/Fingaz Goal, ASCAP) WBM
WHO'S SHE LOVIN' NOW? (Zomba, BML/Tuft Hutt, BMD
WIFEY (Divine Mill, ASCAP/WB, ASCAP/Fingaz Goal,
ASCAP/Un Oh, BMI/Ensign, BMI/EMI April, ASCAP) RL/WBM
WITHOUT YOU (EMI Apnil, ASCAP/Hale Yeah, SESAC/Songs Of
Peer, ASCAP/BreezevnI? ASCAP/Hitco South.
ASCAP/Tabulous, ASCAP/Music Of Wlndswept ASCAP/Air
Control, ASCAP/Silliwak, ASCAP/O, ASCAP) KL

YEAK THAT'S US (Unrivera, BMI/Warner-Tamerlane, BMIR.
East, ASCAP/M. Allen, ASCAP/WB, ASCAP/Maney- N-Pocket.
ASCAP/B. Jones, ASCAP/T. Lavelace, ASCAP) WBM

YOU AND ME (Not Listed)

YOU SHOULD'VE TOLD ME (Lleroll, ASCAP/Universal,
BMI/Sengs Of Universal, BMi/Dushon's, BM!)
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6§ | 3 | — | 2 | LILBOW WOW 5050 DEFCOLUMBIA 69381+/CRG (1198 EQ/17.98) BEWARE OF DOG } .3 60 | 60 | 46 | 7 | MAJOR FIGGAS RUFFNATION 47743%WARNER BROS. (11.98/17.98) FIGGAS 4 LIFE | 29
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10 | 9 | 10 | 55 | YOLANDA ADAMS A reres coasoees (119817 8 BB MOUNTAIN HIGH_ VALLEY LOW | © 63 | 51 | 41 | 10 | RELASOUL @ eisoe ART OFFICIAL INTELLIGENCE: MOSAIC THUMP | 3
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15 | 7 2 3 | CAM'RON UNTERTAINMENT 69873*/EPIC (11.98 EQ/17.98) S.D.E | 2 68 | 63 | 6l 5 \I?Eglf}‘YN4'3E5“(§'gg_'§g]%§'s’)“m LIVE IN LONDON AND MORE... | 50
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21 | 16 | 11 6 ROJC-‘/:\!T:'E—IJLELA/DEF JAM s[zés%q‘ﬁoﬂﬁ%sﬁ%sgP{%STAGE — MIXTAPE {MUSIC INSPIRED BY THE FILM) 1 75 | 69 2 | SOUNDTRACK MOTOWN 159687/UNIVERSAL (11.98/17.98) BAMBOOZLED | 69
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MUSIQ SOULCHILD JUST WANTS TO SING

(Continued from page 27)

gle, shipped to radio Sept. 11, cur-
rently sits at No. 19 on the Hot R&B/
Hip-Hop Singles & Tracks chart. The
Marcus Raboy-directed videoclip was
serviced to BET in late September.

the growing buzz about the 22-year-old
artist and the album’s wide range of
sounds from R&DB to soul to funk, “Def
Soul could repeat the success they've
had with Kelly Price. Right now, music

and in turn build a strong relationship
with music buyers, Def Soul has
devised several different marketing
approaches, Graham says. The singer
is on a 10-¢ity tour sponsored by Cour-

titles. Like a number of other Phil-
adelphia-based artists, Musi¢q has a
Web site that is being built by okay-
plaver.com (Billboard, Oct. 7) in con-
junction with Def Jan’s new-media

currently playing.”

Reflecting on what’s happened over
the past year, Musiq says, “I was this
kid on the street singing, and almost
overnight 'm with one of the biggest

“‘Just Friends’ is personal to me,”

says Musiq, “because it was some-
thing I've always wanted to express
to girls: Every guy in the world isn’t
always trying to get something from
you. Be mindful of people who
approach you and how they feel.”

Sonya Askew, urban music buyer for

the Musicland chain, notes that given

buyers are open to new music. If Def
Soul releases another single prior to
the album’s release, that will only solid-
ify the project’s success.”

“Musiq’s music is so meaningful,”
says Deidre Graham, product man-
agetr for Def Soul. “The album’s songs
are all about building a relationship.”

To broaden awareness about Musiq

voisier cognac. In addition to having
Musiq perform in intimate venues in
Philadelphia, Los Angeles, and Miami,
Def Soul will be sponsoring college
campus listening sessions and distrib-
uting samplers to students.

Music buyers will also be able to
receive a sampler at select retailers
with the purchase of other Def Jam

department.

The artist is also set to perform at
radio station WUSL (Power 99)
Philadelphia’s 16th annual Power-
house concert Oct. 27 and 28. “We've
been getting great phones on ‘Just
Friends,” ” says Helen Little, the sta-
tion’s operations manager. “It adds a
nice flavor to the music that we're

musical companies in the world.

“I just want this album to establish
me as an artist—more than just a
singer or a songwriter,” he adds. “I
want to inspire and have a positive
effect on people . . . to be the type of
artist who, when I'in no longer around,
will still be talked about for my cre-
ativity, innovation, and inspiration.”
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Glubland’s Diversity Shows On Gompilations

SHOPPING for dance musie compi-
lations is like shopping for melons at
your local supermarket. You have to
pinch and squeeze a lot of 'em to dis-
cover the good one(s). In our contin-
ued effort to be clubland’s little shop-
per’s helper, what follows are today’s
choice selections.

SIMPLY SUBLIME: Fans of New
York’s weekly Body & Soul party,
which recently celebrated its fourth
anniversary, will flock to “Body &
Soul, Volume 3" like bees to honey.
Arriving via Wave Musie, this latest
installment in the series, like its two
predecessors, brings the club experi-
ence home and features DJs Danny
Krivit, Francois K., and Joe Claus-
sell. Noteworthy tracks: “Closer 1
Get” by Yoruba Presents Marie St.
James, “Never Forget (When You
Touch Me)” by Hardrive 2000 Fea-
turing Lynae, “Equitorial” by Dub-
tribe, “Groove La Chord” by Aril
Brikha, and “Elements Of Life” by

D
HOT PLATE

* Zelma Davis, “Power” (Bash sin
gle). Davis, who’s been missing in action
for too long, returns to dancefloors with
this Junior Vasquez-remixed peak-hour
gem. Great lyrics, urgent rhythms, sweet
piano tinklings, and trance-laced synths
provide the rock-solid foundation from
which the former lead singer of C+C
Music Factory simply explodes. Sure to
be massive!

+ Mijan, “Alright” (Bold Music/Slip
‘N’ Slide U.K. single). After circulating
as a white label for the past 12 months,
Doug Smith and Richard Payton’s Sal-
soul remix of Mijan's 4-year-old classic
“Alright” is at long last seeing a proper
release. The sublime 12-minute restrue-
turing, which deliciously samples Dou-
ble Exposure’s disco nugget “My Love
Is Free,” has already found its way onto
the turntables of Frankie Knuckles,
Dimitri From Paris, Danny Rampling,
and Tony Humphries. "Nuff said

* French Affair, “My Heart Goes
Boom (La Di Da Di)” (Logic/BMG sin-
gle), Guilty pleasure? Perhaps, but
there’s no denying this European hit’s

infectious (and oh-so-radio-primed) cho-
rus and hook. Club DJs who find the song
a li'l too pop should investigate the “big
room” remixes provided by Plasmic
Honev.

+ Inaya Day, “Feel It” (Strictly
Rhythm single). Club belter Day, along
with producer DJ Dome (aka Orlando
Ortiz), takes us back to the booty-shakin’
"70s with this sassy, wickedly filtered
disco-splashed jam. Impossible to ig-
nore—or resist.

+ Afropeans, “No. 17/“Guitarrero”
(ProgCity/Peppermint Jam Germany
single). This double-sided German import
is equal parts disco funk (“No. 1”) and
disco jazz (“Guitarrero”) by way of Ibiza.

+ Neon Heights, “16 Again” (Glas-
gow Underground Scotland single). The
second single culled from Neon
Heights’ debut album, “A View From
The Heights,” finds Zoe Johnston’s
dreamy vocals interlaced with Cal Gib-
son and Simon White’s guitar-fueled,
post-club background. Fans of Every-
thing But The Girl, Moby, and Krud-
er & Dorfmeister will find much to
admire here. Those desiring something
a tad more hands-in-the-air should give
a listen to Neon Heights’ positively
buoyant house remix.

Dance,

TRAX |
by Michael Paoletta

“Little” Louie Vega Featuring
Blaze.

Similarly, fans of London’s weekly
Lazy Dog party, which is fashioned
after Body & Soul—and which is host-
ed by DJs Ben Watt (of Everything
But The Girl) and Jay Hannan—
won't want to miss the deep house
rhythms of “Lazy Dog” (Astral-
werks). From the set, which compris-
es two discs (one mixed by Watt, the
other by Hannan), we can’t stop play-
ing tracks like Negrocan’s “Cada
Vez,” Willy Washington Presents
Paula Ralph’s “Ain’t No Running
Away,” Mark Grant’s “Jazzy Kinda
Sum'n,” Leee John’s “Mighty Power
Of Love,” and current dancefloor
smash Everything But The Girl Vs.
Soul Vision’s “Tracey In My Room,”
which cleverly fuses EBTG’s “Wrong”
with SV’s “Come Into My Room.”

In need of an ultra-smooth, jazz-
tinged house excursion? Give a listen
to Harry The Bastard’s “Club H, Vol.
2.7 Streeting Nov. 7 via New York-
based Statra Recordings, the 14-track
set shines the light on tracks like 51
Days’ “Paper Moon,” Aqua Bassino’s
“Milano Bossa,” Euphoric 7 Featur-
ing Kevin Yost’s “Getting Away
From It All,” Kings Of Tomorrow’s
“Fade To Black,” and Hi-Lo’s “He
Didn’t Know.”

Fave independent label Naked
Music delivers “Bare Essentials, Vol-
ume One,” which serves as a mighty
fine overview of the label’s releases
from the past year. Key tracks include
Petalpusher’s “Breakin’ It Down,”
Blue Six’s “Music & Wine,” and
Summerland’s “Soulmate.”

P ARADISE IS HERE: The second
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

installment in M1n1stry of Sound’s
American CD series, which is distrib-
uted by Ultra Records, is a dream
come true for lovers of soulful house.
The two-dise set, helmed by DJs “Lit-
tle” Louie Vega (disc one) and Erick
Morillo (disc two), delivers potent
tracks like Jasper Street Company’s
“Musie,” Full Intention’s remix of
Awa Band’s “Timba,” Joe Claussell’s
“Spiritual Insurrection,” Johnny Cor-
porate’s “Sunday Shoutin’,” Afro
Medusa’s “Pasilda,” X-Press 2’s
“AC/DC,” A.T.F.C. Presents
OnePhatDeeva Featuring Lisa Mil-
let’s “Bad Habit,” Bob Sinclar’s “I
Feel For You,” and Josh Wink Fea-
turing Lil’ Louis’ “How’s Your
Evening So Far.”

The latest “Global Underground”
volume—*“Danny Tenaglia: London”
(Boxed U.K.)—is perhaps the finest
addition to the series. Throughout this
two-dise collection, Danny Tenaglia
seamlessly unites the many shadings
of house musie (soulful, tech, tribal,
and progressive), more often than not
re-editing each track. The end result?
One incredibly cohesive compilation.
Fave cuts include the Ananda Pro-
ject’s “Cascades Of Colour,” Katcha’s
“Touched By God,” Peace Division’s

“Tribal Phunk,” Art Of Trance’s
“Ever So Lonely,” and Next Evi-
dence’s “Sands Of Time.”

For Strictly Rhythm’s “Party Time
2001,” DJ Escape intertwines under-
ground vibes and crossover jams. The
two-disc set features such current hits
as Ultra Naté’s “Desire,” Eartha
Kitt’s “Where Is My Man,” Darude’s
“Sandstorm,” Black Legend’s “You
See The Trouble With Me,” the Love
Bite’s “Take Your Time,” Razor ‘N’
Guido Featuring Reina’s “Miss The
Way,” Fragma’s “Toca’s Miracle,” and
Zombie Nation’s “Kernkraft 400.”

New York-based independent
Rumba Jams has quite the cool col-
lection with “Party Crasher.” Not only
does Benji Candelario provide the
savvy turntable skills, but the 11-
track set also finds him showeasing
his own favorite productions and re-
mixes. Highlights: Jocelyn Brown’s
“Picking Up Promises,” Serious
Intention’s “You Don’t Know,” Benji
Candelario With Arnold Jarvis’
“Learn To Give,” and Central Park’s
“Rum De’ CoCo.”

Earlier this year, 2-year-old Miami-
based label Harlequin Recording
Group scored an underground hit

(Continued on next page)

Smiling Faces. Last March, dance
trio Afro Medusa’s Brazilian-etched
“Pasilda” made its debut at the Winter
Music Conference in Miami. In the
months since, the track, which was
issued via Azuli Records U.K., has
become a club anthem throughout
Europe. Such international DJs as
Pete Tong and Dimitri From Paris thor-
oughly embraced the track. On Oct. 3,
New York-based Jellybean Recordings
released “Pasilda” in the U.S., and
already, influential stateside jocks like
Roger Sanchez, “Little” Louie Vega,
and Danny Krivit have embraced it.
This issue, the track jumps eight spots
to No. 8 on the Biliboard Hot Dance
Music/Club Play chart. Shown, from
left, are band members Patrick Cole,
Isabel Frutt-Uoso, and Nick Bennett.

NEW YORK—Since moving to Lon-
don six years ago from her hometown
of Manchester, Paulette “DJ
Paulette” Constable has hahdled pub-
licity chores at Mercury Records
U.K. (specifically its dance imprints
like Talkin’ Loud and Manifesto) and
A&R/promotion duties at Azuli Rec-
ords U.K. Along the way, she has tire-
lessly championed numerous acts,
DJs, and producers, including Byron
Stingily, Afro Medusa, 4 Hero, Nu-
yorican Soul, Roni Size/Reprazent,
Joey Negro, Knee Deep, and House
Of Glass.

While Constable has thoroughly
enjoyed helping others to shine, she
feels that now is the right time to
turn the spotlight on herself. On Nov.
3, New York-based Nervous Records
will issue “Must Be The Musie,” DJ
Paulette’s first official beat-mixed
compilation.

“The timing just seemed right,”
says Constable, who’s been DJing
since 1991. According to Constable,
she mixed cne other compilation—
the gold-certified “Club Mix *96” for
Polygram TV/Mercury U.K.—but
wasn't eredited on the disc’s liner
notes. “Because of that, I consider

. ‘Must Be The Music’ to be my official
coming out as an artist.”

“We're very proud and excited to
be introducing DJ Paulette to U.S.
clubgoers,” says Michael Weiss, pres-
. ident of Nervous Records. “In doing
thls project, we wanted to discover

- new talent. And Paulette, who is well
known in the UK., is a brand-new
name here. We want to help take her
to the next level.”

- Constable says she worked closely
with Nervous on the collection’s track
listing. “But I pretty much hand-
picked each track,” she notes. “The
compilation is a good introduction for
people who may not know me or my
musical style.”

“Must Be The Music” features 19
house tracks, intertwining the soul-
ful and the progressive, the vocal and
the dub. High-
lights include
Sandy Rivera’s
“The Path,”
Timo Maas’ mix
s of Winx’s “Don’t

" Laugh,” Bini &
Martini’s vocal
mix of the Soul
Providers’
“Rise,” Jeremy
B’’s remix of House Of Glass’ “Disco
Down,” Joi Cardwell’s “Let It Go,”
Kim English’s “Higher Things,”
Rochelle Fleming’s “It’s Not Over,”
and Afro Medusa’s “Pasilda.”

On Oct. 1, Constable embarked on
a two-week DJ tour of the U.S. to
promote “Must Be The Music”—as
well as herself. By tour’s end, she will
have played at clubs in Washington,
D.C.; Los Angeles; New York; and
Chlcago, among othe cities.

Additionally, Weiss notes that Con-
stable will be heavily promoted via
Nervous’ Web site (nervousnye.com).
In addition to the customary
biographical data, the site will offer
audio snippets of variéus tracks fea-
tured on “Must Be The Music.”

Constable credits much of her cur-
rent success to Manchester’s “healthy
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DJ PAULETTE

U.K.’s Constable Brings ‘Music’ To Nervous

gay club scene,” which is where she

received her turntable training. “My
first official gig was at Flesh, a

monthly gay party at the Hacienda
club,” she says. “I honestly don’t think

I’d be where I am today without that,
initial strong support I received from

the boys of Manchester.

“As a female DJ, I was able to
stand out in the gay scene,” Consta-
ble continues. “You're allowed to be
different in such an environment. At
the same time, though, it made it
much more difficult to then get work
in the straight clubs.”

These days, Constable keeps a
heavy presence on the international
DJ circuit. Booked by Fiona Craw-
ford of London-based Unlimited DJs,
Constable tours primarily through-
out Europe, playing at all types of
clubs in Switzerland, Italy, Spain, and
the U.K. Last July, she (wo)manned
the turntables at the opening-night
party of the seventh annual Billboard
Dance Music Summit in New York.

Constable also regularly reports
on dance music and club culture for
England’s Channel 4 and BBC1, and
she writes for British dance music
magazines like Ministry, DJ, and 7.
Beginning Wednesday (18), she’ll
have a weekly slot on the Ministry of
Sound’s digital radio channel.

As for taking on the added role of
producer/remixer, Constable says,
“We'll just have to wait and see. Now
that I’m no longer connected to a
label and pretty much my own boss,
I'm keeping my ears and eyes in-
credibly open to all possibilities.”

&«  MICHAEL PAOLETTA
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36 | 38 | 44 | 4 | ROSE ROUGE BLUE NOTE PROMO/CAPITOL ST GERMAIN 35)| NEWD 1 | MY HEART GOES BOOM (LA DI DA DA) (T) (X} LOGIC 79126 FRENCH AFFAIR
49 | — | 2 | YEAH..RIGHT NERVOUS 20451 JONAH 36 | 32 | — | 2 | KILLER (T (x) RADIKAL 99034 ATB
38 | 36 | 29 | 7 | LOVESUPREME PLAYLAND 81357/PRIORITY 516 37 | 36 | 29 | 10 | LET THE MUSIC PLAY/GIVE ME TONIGHT (THE LOST MIXES) (X) CONTAGIOUS 8942 SHANNON
39 | 27 | 2% | 9 | FROM HERE TO ETERNITY LOGIC 3000 7758%/0GIC  GIORGIO MORODER VS. DANNY TENAGLIA 38 | 39 | 35 | 20 | CAN'T TAKE THAT AWAY (MARIAH'S THEME) (T) (X} COLUMBIA 79399/CRG 1 MARIAH CAREY
48 2 | SUMMER OF LOVE EPIC PROMO LONYO 30 | 28 | 27 | 7 | DESIRE (M X STRICTLY RHYTHM 12595 t ULTRA NATE
—estll HOT SHOT DEBUT B 40 | 27 | 34 | 3 | WHERE IS MY MAN (T) (X) GROOVILICIOUS 225/STRICTLY RHYTHM EARTHA KITT
NEW D ! SANDSTORM GROOVILICIOUS 227/STRICTLY RHYTHM ¥ DARUDE 41 | 45 | 39 | 16 | TRY AGAIN (T} BLACKGROUND 38722/VIRGIN 1 AALIYAH
42 | 4 | & 8 ELECTRIFIED (THE TIME HAS COME) AUTHORITY 009 TIKI JONES 42 | 38 37 15 | 1I'M NOT IN LOVE (T) (X} MAVERICK 44866/WARNER BROS. OLIVE
43 | 46 50 g MORE THAN LIFE CURB PROMO/LONDON-SIRE JANA 43 | 46 | — 3 ANSWERING MACHINE (T} (X) F-111 44300/ARNER BROS. GREEN VELVET
44 | 35 25 9 BANG GROOVILICIOUS 123/STRICTLY RHYTHM ROBBIE RIVERA PRESENTS RHYTHM BANGERS 4 | 34 | 4l 31 | THE LAUNCH/YOU GOT MY LOVE (T) () GROOVILICIOUS 094/STRICTLY RHYTHM DJ JEAN
NEWD | | | MISS THE WAY GROOVILICIOUS 226/STRICTLY RHYTHM RAZOR N' GUIDO FEATURING REINA 45 | 44 | 43 | 44 | ABOVE THE CLOUDS (1) Tommy Boy 2053 AMBER |
46 | 37 [ 34 | 6 | AvLAPART Il EDEL AMERICA 00213 AYLA 46 | 40 | 38 | 98 | BELIEVE (T)(x) WARNER BROS. 44576 1 CHER
NEW ) 1 | PITCHIN' (IN EVERY DIRECTION) ULTRA 1064 HI-GATE 47 | 41 | 44 | 26 | DON'T STOP (T) (X) RADIKAL 99015 ATB
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anywhere in the top 50. t Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-singie availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 2000,
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DANCE TRAX

(Continued from preceding page)

with “Whatcha Gonna Do?” by Shau-
na Solomon. That track—along with
other Harlequin singles like Oscar
G.’s “Make Me Feel,” Progression’s
“Drums Of Life,” Menace’s “Another
Time,” and Jask’s wickedly lush Fall
From Heaven mix of Ad Finem’s “If
You Fall”—form the sturdy founda-
tion of “Harlequin DJ Tools, Vol. 1.”

CIRCUIT GROOVES: For “Dance 1,
Volume One” (Afterhours/Strictly
Hype Recordings), Texas DJ Roland
Belmares seamlessly intertwines

wailin’ diva house (Sunkids Featur-
ing Chance’s “Rise Up,” Ralphi
Rosario Featuring Sevanah Stone’s
“Give Me A Break”), filtered disco
house (Mirrorball’s “Burnin’ ), pro-
gressive house (Electrix’s “Blame
The Music,” DJ Manta’s “Holding
On”), and trance (ATB’s “Summer”).

Barry Harris, one-half of produe-
tion outfit Thunderpuss, is responsi-
ble for the deft mixing skills heard on
“Circuit Sessions 00.3” (4 Play
Records). Encompassing tribal, pro-
gressive house, and epic vocal an-

thems, the set finds Harris spotlight-
ing Thunderpuss-approved remixes
like Jocelyn Enriquez’s “When I Get
Close To You” and Jennifer Holiday’s
“Think It Over.” It also finds him fea-
turing blistering tracks like David
Morales & Albert Cabrerra Present
Moca Featuring Deanna’s “Higher”
and Mike Cruz Presents Inaya Day
& Chino Ro’s “Movin’ Up.” Out Oct.
24. Also available from 4 Play are
“Circuit Sessions 00.1” and “Circuit
Sessions 00.2,” mixed by Manny
Lehman and Abel, respectively.

TWILIGHT ENERGY: On his latest
beat-mixed collection, “Perfecto Pre-
sents Another World” (Sire/London-
Sire), globe-trotting D.J Paul Oaken-
fold delivers a most satisfying set that
incorporates Led Zeppelin (the
Quiver mix of “Babe I'm Gonna Leave
You”), Timo Maas (“Ubik”), Dead
Can Dance (“Sanvean”), Vangelis
(“Rachel’s Song” and “Tears In Rain,”
both from the “Blade Runner” sound-
track), Jan Johnston (“Flesh”), and
Delerium (“The Silence 2000”),
among others.

Yes, Timo Maas’ “Music for The
Maases” (Kinetic Records/Hope
Recordings) includes the song that
put him on the map: the 3-year-old
“Mama Konda,” which he recorded
under the moniker Orinoko. It also
includes his mixes of Azzido Da
Bass’ “Dooms Night,” Muse’s “Sun-
burn,” Jan Driver’s “Drive By,”
Green Velvet’s “Flash,” and Big
Ron’s “Let The Freak.” An absolute
high point is his unreleased voeal
mix of Lustral’s classic “Every-
time.”
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ARTISTS & MUSI

Country Hard Hats. Vince Gill, center, and his wife, Amy Grant, right, take a
tour of the new Country Music Hall of Fame with director Kyle Young, left. The
$37-million showplace is nearing completion in downtown Nashville.

BY JIM BESSMAN
NEW YORK—The Coen Brothers’
forthcoming movie, “O Brother, Where
Art Thou?,” is so steeped in bluegrass
and other forms of roots music that
knowledgeable country music figures
eagerly point to potential parallels
with “The Buena Vista Social Club” in
how the soundtrack album represents
a relatively obscure music genre.
The soundtrack, which Mercury
Records will release Dec. 5, features
Alison Krauss & Union Station, the
Stanley Brothers, John Hartford,
Emmylou Harris, Norman Blake, the
Cox Family, the Whites, Gillian Welch,

Bryan White Views First Greatest-Hits Set
As New Beginning On Longtime Label Asylum

CATCHING UP: A greatest-hits package often marks
the end of the road in a relationship between an artist
and a label. Bryan White, whose hits package is due
Oct. 31, prefers to think of it as more of a beginning.

Since signing with Asylum in 1993, he has released five

albums on the label under numerous regimes. In the past
year, he’s watched his label become an imprint of Warn-
er Bros. Yet he says he is excited about the potential
those changes bring.

“Every artist probably yearns for the point where
they can release a greatest-hits record,” says White,
“and the first reaction when the label brings [you] the
idea is like, ‘Are you serious? Do I get to do another
record? Is this it? The idea grew on me as | went

through the process of
putting it together. I
Nashville

thought it’'s a great
™

chance to close a chap-
ter . .. This is sort of let-
ting the past go and but
still freeze-framing it
and showing my appre-
ciation toward all those
great songs and fans
that have been there for

White, 26, is undergoing some changes in his per-
sonal life too. He is marrying actress Erika Page this
month, doing a benefit tour for firefighter and police-
man associations throughout October;, and gearing up
for a two-week East Coast Christmas tour. After that,
he plans to take three to six months off to write songs
for his next album and enjoy being off the road for the
first time in about seven years.

The hits package contains four No. 1 songs, three top
10 hits, and three that were top 30, plus two new songs—
“The Way You Look At Me” and new single “How Long.”

ON THE ROW: Gaylord Digital, Gaylord Entertain-
ment’s Internet division, laid off 22 staffers, about 18%
of its work force, Oct.
10.

The Artist Envoy
Agency (AEA) of Nash-
ville has aequired Mus-
tang Entertainment, a
FFort Worth, Texas-based
booking agency. Mus-
tang principals Matt
Preveto and Troy John-
son will join AEA and

all those songs.”

But, White happily re-
ports, he still has a deal
with Asylum/Warner Bros. The greatest-hits project,
he says, “buys us a little more time, because I'm start-
ing to focus on doing a lot of writing and putting together
a new record for the next year to come.”

White says he’s “been through three or four versions
of Asylum. The first team when I was there from "93-
"96 was a really supportive team that
I'was really proud to be working with.
Then it changed two or three differ-
ent times, so it’s been hard to settle
into. It’s kind of nice that everything
seems real concrete now for the first
time since I've been on a record label.”

As a result of the merger with
Warner Bros., White says, “I've had a
really big spark under me happen just
in the last six months. It’s been really
an exciting time for me, because for the first time I'm
sitting down having marketing meetings with all these
people. That generally has not happened too much in my
past, so that really fired me up and made me feel . . .
totally supported by this whole new giroup of people.
Their energy and positivity are awesome. It built my
confidence up, and it got me really excited about work-
ing on the next record after the greatest hits.”

by Phyllis Stark

remain in Fort Worth.

Nashville-based label/
retailer @The-Record-
Store.com has signed artists Jo-El Sonnier, Dan Seals,
John Schneider, and Jim Nabors to its roster.

After 20 years of handling publicity for the Academy
of Country Music (ACM), Paul Shefrin and the Shefrin
Co. have stepped down from the job but will continue to
consult through the ACM Awards in May 2001.

ARTIST NEWS: Rutledge Hill Press will release a
hardeover book version of the Country Music Assn. sin-
gle and song of the year, “I Hope You Dance,” this month.
In addition to the text, written by songwriters Mark D.
Sanders and Tia Sillers, the book will contain an acoustic
version of the Lee Ann Womack hit recorded by her
exclusively for the project. Womack also wrote the book’s
introduction. The illustrated book retails for $13.99.

Rodney Crowell will release his first album of new
music in four years, “The Houston Kid,” Jan. 30, 2001,
on Sugar Hill Records.

Chris LeDoux underwent a liver transplant Oct. 8 at
the University of Nebraska Medical Center in Omaha.
LeDoux was recently diagnosed with the liver diseuse
primary sclerosing cholangitis.

John Berry signs with Hot Schatz Public Relations.
His Christmas album, “My Heart Is Bethlehem,” is due
Tuesday (17) on Ark 21 Records.

the Fairfield Four, and Chris Thomas
King. King, a Blind Pig Records blues
artist, and a number of other sound-
track artists appeayr in the film, includ-
ing Welch, the Whites, three of the
Fairfield Four, and Union Station.
Union Station’s Dan Tyminski con-
tributes the singing voice for the key
movie character played by George
Clooney, who lip-syncs the songs.

Members of Union Station and the
Nashville Bluegrass Band contributed
much of the instrumental playing for
the project. Welch is additionally cred-
ited us associate producer of the
soundtrack. Denise Stiff, who man-
ages Welch, Krauss, and Union Sta-
tion, is its executive producer, with T-
Bone Burnett the musical producer
for both the film and the soundtrack.

The Universal Pictures/Buena Vista
Pictures movie comes out Dec. 22 and
is loosely based on Homer’s “Odyssey.”
Starring Clooney, John Turturro, and
Tim Blake Nelson, and featuring .John
Goodman and Holly Hunter, it takes
place in Mississippi in the *30s and cen-
ters around the colorful exploits of
three fugitives from a chain gang who
record a hit version of the bluegrass
classic “1 Am A Man Of Constant Sor-
row.” It is sung by Clooney’s character
in the film’s Soggy Bottom Boys group
and is the album’s first focus track.

“Music is such a big part of this
movie, it's almost a musical,” says pro-
ducer/screenwriter Ethan Coen
(brother Joel Coen is the film’s direc-
tor/screenwriter). “Not that there’s
scenes of characters bursting unmo-
tivated into song, but there’s a lot of
nusic in it, and it’s kind of the raison
d’étre of the movie.”

Aside from two vintage prison
chants licensed from folklorist Alan
Lomax and Harry “Mac” MeClintock’s
1928 classic “The Big Rock Candy
Mountain,” all the music was recorded
by Burnett, who previously worked
with the Coens on their 1998 movie,
“The Big Lebowski.” “It’s kind of his
movie,” says Coen. “It takes place in
the South in the ’30s, and we've always
been big on old-timey music and other
music from the region: mountain
music, proto-bluegrass, Delta blues,
field hollers, chain-gang chants.
They're different genres of music but
roughly of the same time and place.”

The soundtrack version of “Constant
Sorrow,” Coen notes, copies the Stan-
ley Brothers’ arrangement. “It’s all of
the period,” adds Tyminski, who sang
the song several keys lower than usual
to match Clooney’s speaking voice.
“We recorded on mikes from the era
and stood around a single mike with no
headphones, so it was really authentic.”

Noting that the key song from “O
Brother, Where Art Thou?” is a blue-
grass tune and that the film is a big-
budget Coen Brothers production, Jon
Grimson, executive producer of syn-
dicated radio’s “This Week In Amer-
icana,” says that the movie will put
bluegrass and roots music “on the
map in a new way. Lots of people know
who Alison Krauss is, but not the Fair-

Goen Bros. Movie Features Bluegrass

Mercury To Release ‘0 Brother, Where Art Thou?’ Soundtrack

field Four or Ralph Stanley or Gillian
Welch, and to hear this music pre-
sented in such a foreground way is
very unusual and remarkable.”

Grimson will devote an entire show
to the soundtrack and create a sepa-
rate multi-format radio special. He
says, “Many soundtracks consist of a
theme song that runs in the credits
along with ‘music inspired by’ thrown
in at the 11th hour: But this film is built
around the musie, and the Coen Broth-
ers treated it with great respect.”

The quality of the music, and its
prominence in the film, “puts a lot of
pressure on us to give the music its
due,” says John Grady, Mercury
Nashville’s senior VP of sules, mar-
keting, and promotion. Starting at the
core target, the label will screen a
trailer for the movie Tuesday (17) at
the International Bluegrass Musie
Assn. Convention in Louisville.
“Constant Sorrow” will ship to roots
stations this month,
and programming
of the album on
public radio vehi-
cles like “All Things
Considered” and
“Prairie Home
Companion” is also
being planned.

Mercury
Nashville looks to
expose the music to the mainstream
as well. A major talk radio and TV
push is in the works, Grady says, pos-
sibly to include the Coens and some of
the soundtrack artists. There will also
be a big album kickoff at Amazon.com.

“We're going with the believers—
whoever wants to be involved,” says
Grady. “We think it’s one of the most
important albums we've ever released
and a chance to do for this kind of
musie what the ‘Buena Vista Social
Club’ film did for that genre: All the
songs play all the way through, and
many of the artists play characters,
so if the movie goes well, you won’t be
able to escape the music.”

Last May, most of the soundtrack
artists performed the musie at the
Ryman Auditorium as a benefit for
the Country Music Hall of Fame.
Famed documentarist D.A. Pen-
nebaker filmed the event for eventual
release; snippets of it can be glimpsed
in the video for “Constant Sorrow.”

“That night had some of the best
performances I’ve ever seen,” says
Grady. “Seeing Ralph Stanley sing ‘O
Death’ and the trio of Alison, Gillian,
and Emmylou on ‘Didn’t Leave Nobody
But The Baby’—it was just a special
night all the way through. And to have
all the musicians and actors there and
see the looks on their faces, you knew
it was something very special.”

“O Brother, Where Art Thou?,” inci-
dentally, has already opened in Europe,
where the soundtrack album is also
already in release to rave reviews and
surprising sales. In France, for in-
stance, the album had reached No. 12
in mid-September without the impetus
of a single.

ETHAN COEN
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I HOPE YOU DANCE
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Tony Lane - Now You See Me
Allen Shamblin - Live, Laugh, Love
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by Wade Jessen

PRIME TIME: Although NBC’s “The West Wing” and ABC’s “The
Millionaire” gave the 34th annual Country Music Assn. Awards (CMA)
show a run for its money Oct. 4, the gala finished with a 10.9 rating and
a 17 share, down from the 1999 telecast, which closed with a 12.1 rat-
ing and 20 share. At the end of the tally, about 38 million viewers tuned
in to the CMA show at various points during its three hours on CBS.
Looks like a lot of them bought music.

Unit volume on Top Country Albums is up 7% over the previous week,
highlighted by Greatest Gainer honors for Dixie Chicks’ “Fly” (Monu-
ment) and a Pacesetter nod to Brad Paisley’s “Who Needs Pictures”
(Arista/Nashville). Up 15,000 units, “Fly” was the top vote getter in the
album of the year category and was bolstered by entertainer of the year
and vocal group of the year accolades for the trio, along with the top music
video award for “Goodbye Earl.” The Chicks gave the show its most ener-
getic performance with “Sin Wagon,” a track from the award-winning set,
which rises 6-4 on Top Country Albums and 46-24 on The Billboard 200.

On Top Country Catalog albums, “Wide Open Spaces” gains 3,000
units and pushes Shania Twain’s “Come On Over” (Mercury) to No. 2.
The two sets scan 15,000 and 14,000, respectively.

TOP HAT: Brad Paisley’s five CMA nominations attracted plenty of
attention on both sides of the broadeast, but it’s his performance and
Horizon Award win that fanned the retail flames to vault “Who Needs
Pictures” 18-1 on our Heatseekers chart and puts the aforementioned
Pacesetter trophy squarely on Paisley’s mantle. The set gains 155% and
scans more than 14,000 units to reclaim its No. 13 peak position attained
in the Nov. 6, 1999, issue. “Who Needs Pictures” re-enters The Billboard
200 at No. 102. On Hot Country Singles & Tracks, “We Danced” gains
221 detections to step 14-12.

SONG AND DANCE: Lee Ann Womack’s “I Hope You Dance” (MCA
Nashville) earned both single and song of the year awards on the CMA
show and recaptures its bullet on Hot Country Singles & Tracks, where
it gains 123 detections and jumps 24-21. The trophies turn buyers’ atten

tion to the song, which gains approximately 13,000 units, the second-largest
unit gain on the country chart, where it steps 10-9. With Pacesetter hon-
ors for an 85% gain on The Billboard 200, Womack’s set jumps 97-53.

TOP POP: Faith Hill offered the CMA show’s opening performance
and took the top female vocalist award, pushing “Breathe” to gain more
than 8,000 units and jump 4-2 on the country chart and 23-21 on the big
chart. One can't help but attribute some part of the increase to pop air-
play for “The Way You Love Me,” Hill’s current pop single, which spent
four weeks atop Hot Country Singles & Tracks in May. It collects
approximately 42 million impressions and bullets at No. 18 on The Bill-
board Hot 100 (see Hot 100 Singles Spotlight, page 101). The commer-
cial single dominates Top Country Singles Sales again this issue, with
more than 20,000 copies sold.

GMA Winners See A Boost To Touring

High-Profile Performance On Show May Help More Than Award

BY RAY WADDELL
NASHVILLE—Winning a Country
Music Assn. (CMA) Award, or even
performing on the nationally televised
show, can have a big impact on an act’s
touring potential, according to agents
and artists.

Among the acts expected to get a
boost from this year’'s CMA Awards,
which aired live on CBS-TV Oct. 4, are
Brad Paisley, Lee Ann Womack, and
Montgomery Gentry.

The red-hot Dixie Chicks received
four CMA Awards this year, for enter-
tainer of the year and vocal group of
the year, among others, and per-
formed on the show. Their long-time
agent, Paul Lohr of Buddy Lee
Attractions, cites
previous awards
° from the CMA and
- other sources for
helping give the
. group a push.

“The [previous]
awards raised
awareness,” says
Lohr. “Any time you
have national net-
work television exposure, there are
people who might not be fans or famil-
iar with the music, yet who see them.”

The Chicks, Lohr points out, are
particularly well-suited for TV. “They
exhibit a fresh, vital, energetic feeling
that makes a lot of people buy an
album or think, “This is an act I want
to see in concert,” ” he says.

When the Chicks accepted one of
their four CMA Awards this year,
they took the time to thank Lohr,
credit typically reserved for man-
agers, label executives, family mem-
bers, or God. For Lohr, who began
booking the Chicks for $300 or less
before their career took off, the
group’s acknowledgement of his help
was as appreciated as it was hard-
earned. This year, on the Dixie
Chicks’ first headlining tour, the
group stands to gross more than $40
million.

OTHER WINNERS
A high-profile performance such
as the Chicks’ rousing rendition of
“Sin Wagon” or any of the others on

the CMA telecast may offer more
value than an award. A strong tele-
vised performance can be eye-open-
ing to country music fans. Lohr
thinks Womack, another Buddy Lee
act, derived great benefits from her
performance of her mega-hit “I
Hope You Dance.” He adds that up-
and-coming artist Paisley did him-
self some good, and others agree.

“Obviously, both the TV appearance
and award are high-profile events,”
says Rob Beckham, agent for Horizon
Award winner Paisley, who per-
formed two of his songs at the CMAs,
including “Me Neither,” for which he
was backed by Ricky Skaggs.

“T don’t know if winning the award
makes somebody buy a ticket,” says
Beckham, “but seeing Brad perform
live, and the fact that he had six nom-
inations, has huge impact. Performing
live was more impactful than any-
thing, but everything helps.”

Paisley, currently opening for Alan
Jackson on an arena tour that wraps
in mid-November, will take part in
another prominent tour-support role
before headlining in his own right.

“We want to keep building and
maybe talk about headlining next fall,”
says Beckham. “There’s no reason to
take a chance when you
don’t have to.”

Another act that could
get a big boost from the
CMAs is Montgomery
Gentry, who unseated
Brooks & Dunn from an
eight-year reign as vocal
duo of the year. Mont-
gomery Gentry conveyed
their rowdy persona with a perfor-
mance of “All Night Long” with Char-
lie Daniels.

“We were more worried about per-
forming with Charlie than winning
the award,” says Eddie Montgomery.
“A lot of [performers on the show]
were Memorex, but we want to play
live any chance we can get. We want
to show we didn’t just pick up our
instruments yesterday.”

Troy Gentry agrees the televised
performance could have more impact
than the award, but neither hurts.
“The award might create opportuni-

MONTGOMERY GENTRY

ties to play bigger markets and
venues,” says Gentry. “But for a young
act like us, being able to perform live,
especially with one of our heroes, will
have an impact.”

Gentry says Montgomery Gentry is
putting the final touches on a new
record that should be out in early
2001, and the band will open for major
headliners next year. “We're still at
the stage career-wise where we want
to be part of somebody else’s show,
because we still have a lot to learn,”
Gentry says.

THANKS FOR NOTICING

While he believes “winning an
award is always a good thing,” Ron
Baird of Creative Artists Agency
(CA A) in Nashville says that “the
Nashville country music ecommunity
probably places more importance on
an award than its actual real impact.”
CAA is the booking agency for Tim
MeceGraw and Faith Hill, winners of
the CMA male and female vocalist of
the year awards.

“It’s helpful that Tim and Faith won
[those awards], but more perceptual-
ly than actually,” says Baird. “It’s still
an accomplishment to be recognized
by the music community that you're
the best. Does it translate
into more ticket sales or
album sales? It should, a
little bit. But I don’t know
that it will eatapult you to
the next level.”

: For Dixie Chicks and
* McGraw/Hill, all of
whom are selling out
large arenas this year,
there aren’t many touring levels
left to reach. “You might argue that
if the Chicks are selling out the
largest arenas in the country,
what’s next?” says Lohr. “Maybe
next is stadiums.”

If so, it won’t happen in 2001, he
says. “They’re going to take a break
next year after three years of touring
constantly and take some time for
themselves. The [current] tour ends
Dec. 3 in Fort Worth, Texas, and that
will probably be the last live perfor-
mance by the Dixie Chicks until
2002.”
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TITLE {Publisher — Licensing Org.) Sheet Music Dist.
ALBL NIGHT LONG (Miss Hazel, BMI/Songs Of Universal, M)
Wi

M
ASHES BY NOW (Tessa, BMI)

BMI/Buna Bay, BMI) WBM
35  HE WILL, SHE KNOWS (EMI Blackwood, BMIEMI April,

ASCAP/Sea Gayle, ASCAP) HL
BEST OF INTENTIONS (Post Oak, BMI) HL 33 | CANT LIE TO ME (Stee! Wheels, BMI/CLMAT, BMI/Acuff-Rose,
BORN TO FLY (Sony/ATV Tree, BMI/Careers-BMG, BMFloyd's BMI/Milene, ASCAP) HL
Dream, BMi/Chuck Wagon Gourmet, ASCAP/Famous, ASCAP) 21 | HOPE YOU DANCE (Universal-MCA, ASCAP/Soda Creek,
H ASCAP/Choice Is Tragic, BMI/Ensign, BMI) HLAWBM
BURN (Positive Dream Pty., BMIEMI Blackwood, BMI/Standard 59 1 KNEW | LOVED YOU (Rough Cut, ASCAP/WB, ASCAP) WBM
Music Pty., ASCAP/EMI Australia Pty., Ltd., APRAVEMI April, 17 1LOST IT (Major Bob, ASCAP/Wamer-Tamerlane, BMI/Taxcast-
ASCAP)HL er, BMI) WBM
BUT FOR THE GRACE OF GOD (BMG, BM|/Weedwackers, 39 I'M GONNA LOVE YOU ANYWAY (EMI Blackwood, BMI/Song

BMI/Cobum, BMI/Ten Ten, BMI) WBM

CANT FIGHT THE MOONLIGHT (Realsongs, ASCAP} WBM

COUNTRY COMES TO TOWN (Tokeco Tunes, BMI) p1]
DON'T MAKE ME COME OVER THERE AND LOVE YOU (Mighty
Nice, BM/Laudersongs, BMI/Scrambler, ASCAP)

EVERYBODY'S GOTTA GROW UP SOMETIME (Songs Of
Nashville DreamWorks, BMI/EMI Longitude, BMI/Bamey Build-
ing, BMI) CLM/WBM 67
EVERY MAN FOR HIMSELF (Sony/ATV Tree, BMI/EMI Black-

wood, BM|/Tim Johnson, BMI) HL 19
FEELS LIKE LOVE (Vinny Mae, BMI) WBM

GEORGIA (EMI Full Kegl, ASCAP/Blakemore Avenue, ASCAP/EMI 2
Longitude, BMI/Wedgewood Avenue, BMI) HLWBM

Island, BMI/McSpadden, BMI/Reynsong, BMi/Wrensong, BMI)
H

L
I'M HOLDIN' ON TO LOVE (TO SAVE MY LIFE) (Universal-
Songs Of PolyGram Intemational, BMI/Loon Echo, BMIZomba,
ASCAP) WBM
8 1 NEED YOU (Ariose, ASCAP/EMI Christian, ASCAP/EMI Apnl.
ASCAP/JesKar, ASCAP) HL
1 PRAY FOR YOU (Sony/ATV Cross Keys, ASCAP/That's Rich,
ASCAP/Famous, ASCAP) HL
1T MUST BE LOVE {Universal-PolyGram Intemational,
ASCAP/Ranger Bob, ASCAP) WBM
IT'S ALWAYS SOMETHIN' (Wamer-Tamerlane, BM|/Golden
Wheat, BMI/Careers-BMG, BMI) HLAWBM

AGDOD DAY TO RUN (EMI Blackwood, BMU/Harley Creek, 40 | WANT TO KNOW (EVERYTHING THERE 1S TO KNOW ABOUT
BMI/Mike Curb, BMD) HL/WBM ) YOU) (Sony/ATV Songs, BMI/Sony/ATV Tree, BMBMG Songs.
GO ON (Hamstein Cumberiand, BMi/Baby Mae, BMI/Glitterfish, ASCAP) HL

11 I'WILL...BUT (Without Anna, ASCAP/Magnolia Hill,
ASCAPMcSpadden-Smith, ASCAP} CLMML
66 | WOULD (Songs Of Universal, BMI/Sony/ATV Songs,
BMI/Sany/ATV Tree, BMI/Songs Of Teracel, BMI) HL/WBM
10 JUST ANOTHER DAY IN PARADISE (EMI April, ASCAP/Phil Vas-
sar, ASCAP/AImo, ASCAP/Daddy Rabbit, ASCAP} HL/WBM
23 KATIE WANTS A FAST ONE (Songs Of Peer, ASCAP/Steve
Wariner, BMI) HL/WBM
1 KISS THIS {Acuff-Rose, BMY/Thea Later, BMV/Curb,
ASCAP/Chartie Monk, ASCAP/Mick Hits, ASCAP) HLAWBM
6  LET'S MAKE LOVE (Songs Of Nashville DreamWorks, BMI/Cher-
1y River, BMI/Wamer-Tamerlane, BMI/Golden Wheat,
BMI/Careers-BMG, BMI/Silverkiss, BMI) CLMHLMWBM
27 ALITTLE GASOLINE (Mighty Nice, BMI/Blue Water,
BMI/Sony/ATV Cross Keys, ASCAP) HL
2 THE LITTLE GIRL (Coburm, BMi/Ten Ten, BMI) WBM
55 LIVE IT UP (EMI Blackwood, BMI/Artbyrme, BMI/EMI April,
ASCAP/Phil Vassar, ASCAP)
63 LOST IN THE FEELING (Careers-BMG, BMD
37 LOVE SHE CAN'T LIVE WITHOUT (Blackened, BMI/Acuff-Rose,
BMI) HLAWBM
1 LUCKY 4 YOU (TONIGHT I'M JUST ME) (Without Anna,
ASCAP/LehsemSongs, BMIMusic & Media Intemational,
ASCAP/WB, ASCAP/Big Tractor, ASCAP) WBM
56 MAKIN' UP WITH YOU (Tanasi, BMI/Mike Curb, BMI) WBM
32 MEANWHILE BACK AT THE RANCH (Universal-PolyGram Inter-
national, ASCAP/Sondance Kid, ASCAP/Wamer-Tamenane,
BMi/Sell The Cow, BMI) WBM
60 MOVE ON (Sony/ATV Tree, BMIWamer-Tamerlane, BMI/One
Hundred Billion Dollar, ASCAP) HL/WBM
31 MY LOVE GOES ON AND ON (Caliber, ASCAP/WB, ASCAP/Plat-
inum Plow, ASCAP) WBM
15 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vassar, ASCAP)

HL

57 NOBODY'S GOT IT ALL (Layng Martine, Jr,, BMI/irvirg,
BMI/Colter Bay, BMI HLWBM

68  NOW THAT'S AWESOME {For Ice Cream, ASCAP/Thsre's One,
ASCAP/Twin Spurs, BMI)

65  OKLAHOMA (WB, ASCAP/Richard And Castle, ASCA>Nan,
ASCAP) WBM

62 ONCE IN A LIFETIME LOVE (Lori Jayne, BMI/Sondaiidy,
BMIMuy Bueno, BMI}

64 PARADISE (Sony/ATV Tree, BMI/Triple Shoes, BMI/Cobum,
BMI/Ten Ten, BMI/Sony/ATV Sangs, BMI) HL/WBM

74 POUR ME (Wamer-Tamerlane, BMI/WB, ASCAP) WEM

q gm;OTENHERE I NEED TO BE (Acuff-Rose, BMI/60- Broadway,

MI) H

73 RUN AWAY (Curb, ASCAP/Shane McAnally, ASCAP/Peynsong,
BMI) HL/WBM

53 SHE'S GONE (Songs Of Windswept Pacific, BMI/Yellcw Desert,
BMI/My Lite's Work, BMI/Little Blue Box, ASCAP/AirsTeam
D%rgih ASCAP/Coyote House, ASCAP/Famous, ASCAP)
H

58  SIN WAGON (Scrapin’ Toast, ASCAP/Woolly Puddin', BMI/Bug,
BMI/EMI Blackwood, BMI/Singles Only, BMI) HL

51 SO WHAT (WB, ASCAP/Wamer-Tamerlane, BMI/EMI April,
ASCAP) HL/WBM

50  SWIMMING IN CHAMPAGNE (Still Working For The Man,
BMI/RC Moon Pie, ASCAP/MRBI, ASCAP)

71 TAKE ME WITH YOU WHEN YOU GO (Songs Of Universal,
BM\/Glitterfish, BM|/Chaytynn, BMI) WEBM .

29 TELL HER (Kwesi B., ASCAP/Almo, ASCAP/Daddy Rabbit,
ASCAP/Rondor, ASCAP) WBM

20 THAT'S THE KIND OF MDOD I'M IN (EMI Blackwood, BMI/Buzz
ﬁwBMI/Ty Land, BMI/Mike Curb, BM/Diamond Stom, BMI}

M

5 THAT'S THE WAY (Almo, ASCAP/Anwa, ASCAP/WB, ASCAP/Plat-

inum Plow, ASCAP) WBM

38 THERE IS NO ARIZONA (EMI April, ASCAP/Pang Toon, BMU/Jer-
sey Girl, BMI/EMI Blackwood, BMI/Mark Alan Springer, BMI) HL

13 THERE YOU ARE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Sony/ATV Tree, BMI/Love Monkey, BMi/Careers-BMG,
BMIMusic Hill, BMI) HLAWBM

36 THIS EVERYDAY LOVE (Irving, BMI/360 Music, SESAC/Emelia,
SESAC) WBM

70  TIRED OF LOVING THIS WAY (EMI Blackwood, BMI/BritSar,
BMY/BMG Songs, ASCAP/Bases Loaded, ASCAP) HL

30 THE VISIT (Major Bob, ASCAP/Mid-Summer, ASCAP) WBM

12 WE DANCED (EMI April, ASCAP/Sea Gayle, ASCAP) HL

34 WERE SO GOOD TOGETHER (Aimo, ASCAP/Anwa,
AS%/SOW/ATV Songs, BMI/Nothing But The Wolf, BMI)
HL/WBM

16 WHAT ABOUT NOW (WB, ASCAPMaverick, ASCAP/Notes To
Music, ASCAP/D-Tex, BMI/Blind Sparrow, BMIMuy Buero,
BMI/Sony/ATV Tree, BM|/Ron Harbin, ASCAP) HLAWBM

54  WHAT DO YOU KNOW ABOUT LOVE (Coal Dust West,
BMI/Wamer-Tameriane, BMI) WBM

72 WHLLIE NELSON FOR PRESIDENT (Spence Lane, BMI)

1 erHg)UT YOU {Scrapin' Toast, ASCAP/EMI April, ASCAP/703,
ASCAP) HL

28 WWW.MEMORY (WB, ASCAP/Yee Haw, ASCAP) WBM

25 YES! (McSpadden-Smith, ASCAPAICG, ASCAP/EMI Blackwood,
BMI/Singles Only, BMI/Starstruck Angel, BMI/Makeshift,
BMY/Cuts R Us, BMI) H

44 YOU MADE ME THAT WAY (Starstruck Angel, BMI/Malloy's Toys,
BMI/Universal-MCA, ASCAP/Gary Burr, ASCAP) WBM

26 YOU WON'T BE LONELY NOW (Sony/ATV Tree, BM/Songs Of
Le{/awc%l, BMVBig Red Tractor, ASCAP/Hay Wagon, ASCAP)

M
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The Boolk That's Destiwed To Be An International Hit!

[ILLMAN FRANKY wen 1 Happenca-

More Than 60 Years of Country Music Memories

4

Patricia Martinez
The Editor

Read How Tillman Helped HANK WILLIAMS SR.

and ELVIS PRESLEY When They Were Getting

Started In The Music Business and Needed a Friend.

You are cordially invited
To attend
An Autograph Party and Unveiling
For The Book
Tillman Franks

| Was There When It Happened
Friday, the twenty-seventh day of October
Autograph Party--4 - 7 o’clock in the evening
Program With Tillman’s County Music Friends
From 7 - 9 o’clock in the evening at

CAsINO MAGIC
Official Sponsor

Publisher

Robert Gentry

Top Quality
8 1/2 x 11 Book

ISBN 1-893643-10-4

300 Riverside Drive
(Take Exit 198 Off 1-20)
Bossier City,Louisiana
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Arlos Smith was named songwriter of the year at the
SESAC Awards. Good Ole Delta Boy Music was hon-
ored as SESAC'’s top publisher. Pictured, from left, are
SESAC president/COO Bill Velez, Good Ole Delta Boy
Music’s Shannon Brown and Jimmy Metts, Smith, Good
Ole Delta Boy Music's Tommy Couch Jr., and SESAC
senior VP of writer/publisher relations Pat Rogers.

MCA Nashville threw a party to honor its CMA Award recipi-
ents at Nashville’s Hard Rock Cafe. Pictured, from left, are
Sons Of The Desert's Drew Womack, MCA Nashville senior
VP of A&R Mark Wright, Lee Ann Womack, Universal Music
Group president/COO Zach Horowitz, MCA Nashville chair-
man Bruce Hinton, and Sons Of The Desert members Tim
Wemack and Doug Virden.

The RCA Label Group (RLG) celebrated its CMA victories
during a post-show bash at its Music Row offices. Pic-
tured, from left, are RLG senior VP/GM Butch Waugh,
Arista VP of national promotion Bobby Kraig, Alan Jack-
son, Pam Tillis, Horizon Award winner Brad Paisley, and
RL& chairman Joe Galante.

Al Anderson, Skip Ewing, Dixie Chick Martie Seidel, and
Shania Twain shared BMI's Country Songwriter of the Year
accolade during BMI's 48th annual awards gala at its
Music Row offices. Pictured, from left, are BMI VP Roger
Sovine, Ewing, Twain, BMI president/CEQ Frances Pre-
ston, Seidel, and Anderson.

Country music’s creative community honored its best and brightest
talents during Nashville's annual Country Music Week festivities.
ASCAP, BMI, and SESAC honored their top songwriters and publishers
with black-tie galas, In addition to various record-label showcases and
celebrations, the week included the Nashville Songwriters Assn. Inter-
national’s annual hall of fame inductions and the 31th annual Country
Music Assn. (CMA) Awards, which were broadcast live by CBS.

During the CMA Awards telecast, Trisha Yearwood, center, was joined by Kim
Richey, left, and Mary Chapin Carpenter for a powerhouse performance of
“Where Are You Now” from Yearwood’s current album, “Real Live Woman.”

Dixie Chicks had lots to celebrate at
the Sony Nashville party following the
CMA Awards, where the trio won in
the group, video, album, and enter-
tainer of the year categories. Pictured
at the Rainforest Cafe, from left, are
Sony Music Nashville VP of sales
Dale Libby, senior VP of sales and
marketing Mike Kraski; Dixie Chick
Emily Robison; her husband, record-
ing artist Charlie Robison; Sony
Music Nashville president Allen But-
ler; Monument Records VP of national
promotion Larry Pareigis (in the
back); Sony Music Nashville senior
VP of A&R Blake Chancey; Dixie
Chick Natalie Maines; Sony Music
Nashville senior VP of national coun-
try promotion Jack Lameier; Dixie
Chick Martie Seidel; and Senior Man-
agement’s Simon Renshaw.

SESAC honored its top songwriters
and publishers at its annual awards
dinner. Pictured enjoying the festivi-

ties, from left, are Mercury recording

artist Mark Wills, SESAC senior VP of
writer/publisher relations Pat Rogers,
and SESAC president/COOQ Bill Velez.

During Country Music Week, Mercury
Nashville celebrated the success

of Shania Twain's “Come On Over”
album, which has sold more than 17
million units domestically and 30 mil-
ion worldwide, pushing Twain’s total
album sales to more than 50 million
globally. Pictured, from left, are Jon
Landau Management's Barbara Carr,
Universal Music Group president/COQO
Zach Horowitz, Mercury Nashville
president Luke Lewis, Twain, and
Twain manager Jon Landau.

Curb recording artist Tim McGraw took
home his second consecutive CMA
trophy for male vocalist of the year.
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Warner Bros. Records hosted a post-CMA Awards bash
at its Music Row offices. Pictured, from left, are Asylum
Records artist Chalee Tennison, Warner Bros, Records
Nashville president Jim Ed Norman, Warner Special
Products president Tony Pipitone, Warner Bros. Records
senior VP of worldwide corporate communications Bob
Merlis, Warner Music Group senior VP of group/external
relations Linda Moran, Dwight Yoakam, Asylum president
Evelyn Shriver, and WEA Inc. chairman/CEO Dave Mount.

§ - £
Gary Chapman, Toby Keith, and Darryl Worley were
among those partying with the DreamWorks Records
staff at a special dinner after the CMA Awards. Pic-
tured, from left, are James Stroud, principal executive
for DreamWorks; GM/head of label operations Wayne
Halper; Worley; Keith: and Chapman.

Sony/ATV Tree Publishing in Nashville was named
publisher of the year at ASCAP’s annual country
awards banquet at tha Opryland Hotel. Pictured, from
left, are Sony/ATV Tree creative director Arthur Buena-
hora, senior VP/chief creative officer Don Cook, VP/GM
of creative services Woody Bomar, president/CEO
Donna Hilley, senior creative director Terry Wakefield,
creative director John Van Meter, ASCAP senior VP
Connie Bradley, and ASCAP CEO John LoFrumento.

' a _»

Mac Davis, Allen Reynelds, Billy Edd Wheeler, and Randy
Goodrum were inducted into the Nashville Songwriters
Hall of Fame during a banquet at Loews Vanderbilt Plaza
sponsored by the Nashville Songwriters Foundation (NSF)
and the Nashville Songwriters Assn. International (NSA¥).
Pictured, from left, are NSAI president Mark Alan Springer,
Reynolds, Wheeler, NSA! executive director Bart Herbison,
Davis, Goodrum, and NSF chairman Wayland Holyfield.

< 11 7

Merle Haggard, I2ft, welcomed Charley Pride into the
Country Music Hall of Fame during the CMA Awards.
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by Deborah Evans Price

POETS DELIVER YET ANOTHER GREAT
‘“VERSE”: We've all had those nights, be it in a huge arena
or small, cramped club, when we've left knowing we just
had a musical experience that was going to linger with us
along, long time. T had one of those about six vears ago in
Marietta, Ga., at a venue called the Strand.

The good folks at the now delunct REX label had taken
a handiul of journalists down to Georgia to see the Wait-
ing perform. It turned out to be one of those magical
musical nights, Not only did T tall in love with the group,
but I was also totally enthralled by the other acts on the
hill—Third Day und Villanelle, which evolved into
Smalltown Poets. The talent those acts displayed that
evening has since propelled each band to national acelaim.

So is was with great anticipation that I received the
Poets’ new album, “Third Verse,” and I wus not disap-
pointed. The band serves up another collection of intelli-
gent, thought ful songs marked by inspired performeances.
However, since its last outing, there’s been a change in per-
sonnel. Danny Stephens, Byron Goggin, and Kevin Bre-
uner departed, leaving co-founders Miguel DeJesus and
Michael Johnston to carry forth the Poets’ legacy.

In their wake, Johnston and DeJesus joined forces with
co-producer Paul Ebersold to fashion an album that long-
time Poets fans will love for its sense of continuity, yvet
they will also be excited by « few new twists.

“Miguel and I co-produced the record, so we were a
lot more hands-on with all aspects of the creative
process, not just the songwriting but getting the guitar

sounds and trying to fit the parts together;” says John-
ston. “Musically, we wanted to stretch ourselves. Miguel
and I are a good combination because he’s a music guy
and I'm more of a lyric guy. He tends to lean a little more
edgy and a little more guitar-oriented.”

Johnston says the album isn’t a total departure, even
though changes in the band obviously had an impact. “I
think we did a good job of sticking to what is Smalltown
Poets and what's familiar about Smalltown Poets, but at
the same time allowing ourselves to grow a bit.”

Lyrically, the album explores numerous topics. DeJe-
sus describes “Clean” as being about “God reconciling
himself to us through Jesus.” Johnston says the song is
“prohably the best we've ever done at the marriage of lyric
and music” and says it’s one of his favorites to perform
live, “Firefly” is a number that reminds us that we are all
carriers of God’s light. The Poets also include an effective
cover of the 77s’ song “The Lust, The Flesh, The Fves,
And The Pride Of Life.” “That song just meant a lot to
us,” says Johnston. “It’s a song that had a big impact on
us. The first time we heard the 77s play it, I thought,
‘That’s incredible. Somebody feels the same way I feel”
We just wanted to share that with more people.”

Also, the Waiting and Smalltown Poets have united for
the Superfriends 2000 tour: “Todd [Olsen of the Waiting|
and I have been trying to put that together for a long time,”
says Johnston of the tour, which kicked off Sept. 26.

N WS NOTE: Gary Chapman will host the Gospel
Music Hall of Fame induetion banquet Oct. 30 at 7 p.m. at
the Cool Springs Marriott in Franklin, Tenn. Shirley
Caesar (performing category) and Robert R. “Bob”
MacKenzie (nonperforming category) will be inducted
as individuals. The Oak Ridge Boys, Petra, the Edwin
Hawkins Singers, the Fisk Jubilee Singers, Roger Bre-
land & Truth, and the Kingsmen Quartet will be
inducted as groups. The Fisk Jubilee Singers, the Oak
Ridge Boys, the Kingsmen Quartet, Caesar, Petra, and
Truth will perform that evening. For ticket information,
20 to gospelmusic.org or call $15-242-0303.

N
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27 | 16| 17| NICOLE C. MULLEN  woRD 6762 NICOLE C. MULLEN
30 | 2 | AARON NEVILLE  TELL IT/EMI GOSPEL 0287/CHORDANT DEVOTION
29 |29 |85 | SONICFLOOD  GOTEE 2802/CHORDANT SONICFLOOD
30 | 28|50 | CECEWINANS  WELLSPRING GOSPEL/SPARROW 1711/CHORDANT ALABASTER BOX
31 | 25| 19| MARK SCHULTZ  MYRRH 7002/WORD MARK SCHULTZ
(32) |re-EnTRY| VARIOUS ARTISTS
SPRING HOUSE 2272/CHORDANT GAITHER GOSPEL SERIES: HOMECOMING HYMNS WITH THE HOMECOMING FRIENDS
33 |3 I 22 | POINT OF GRACE  woRD 7572 RARITIES & REMIXES
RE-ENTRY| THE HAPPY GOODMANS
SPRING HOUSE 2271/CHORDANT 50 YEARS: CELEBRATING 50 YEARS OF MARRIAGE, MINISTRY AND MUSIC
35 |3 ‘ 44 | JARS OF CLAY @  ESSENTIAL/SILVERTONE 10499/PROVIDENT IF | LEFT THE ZOO_ﬁ
RE-ENTRYl BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SPRING HOUSE 2253/CHORDANT GOOD NEWS
@ NEWP| SOUNDTRACK  REUNION 10022/PROVIDENT LEFT BEHIND
38 (3421 | MXPX TOOTH & NAI/ARM 1156*/CHORDANT THE EVER PASSING MOMENT
i 39 | 23| 2 | SWITCHFOOT  RE.THINK/SPARROW 1736/CHORDANT LEARNING TO BREATHE
40 | 36| 4 | B.B.JAY HARRELLVERITY 43151/PROVIDENT IR UNIVERSAL CONCUSSION

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million
units (Platinurm). @ RIAA certification for net shipment of 10 miillion units (Diamond). Numerai following
Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. indicates past or present Heat-
seeker title. © 2000, Billboard/BPI Communications.

26| 2 | AVALON  SPARROW 1733/CHORDANT JOY: A CHRISTMAS COLLECTION
19 | 22| 8 | ZOEGIRL  SPARROW 51734/CHORDANT ZOEGIRL
20 | 17 | 10 | RACHAEL LAMPA  wORD 6036 LIVE FOR YOU .
21 | 24 | 69| STEVEN CURTIS CHAPMAN @  sparrOwW 1695/CHORDANT  (SPEECHLESS)
92 | 19| 16| VARIOUS ARTISTS ® o ' [ ’4~ m
PROVIDENT 10533 WOW GOLD: 30 LANDMARK CHRISTIAN SONGS OF THE 70'S, 80'S AND 90'S
@ RE-ENTRY| MARK CONDON  HOSANNA!INTEGRITY 1780/WORO MARVELOUS THINGS
24 | 71| 29| FRED HAMMOND & RADICAL FOR CHRIST SrlKlT
VERITY 43140/PROVIDENT PURPOSE BY DESIGN
27 | 11| 4HIM  BENSON 83320/PROVIDENT HYMNS: A PLACE OF WORSHIP -
26 | 20 | 50| VARIOUS ARTISTS A ™

by Lisa Collins

NOT GUILTY: If there is one thing John P. (“Prince”)
Kee is guilty of, it is not letting down his fans. And his lat-
est entry into the gospel marketplace—“Not Guilty”—due
Oct. 24 from Verity Records, is just one more reason why.

Ranging from R&B funk to foot-stomping traditional
church music, from praise and worship to the soulful bal-
ladry of “Peace” (featuring Deitrick Haddon), and from
Latin to the straight-up hip-hop beats of “Give Me The
Verdict,” this is the most comprehensive effort yet from
Kee, who is backed by his renowned New Life Commu-
nity Choir. Recorded both live and in the studio, the dou-
ble-album, which officially ends Kee's self-proclaimed
exile from gospel music three years ago, leatures 22 new
songs and two remixes: “I Do Worship” and “God Of
Mercy, Reign On Us.”

“When I said retirement, I meant really focusing in on
my ministry, and this albumn really transcends that min-
istry,” Kee says. “It's what I've been doing for three years,
and that’s why I love the project so inuch.”

Album highlights include stylized vocal tributes to the
Hawkins Family, Hezekiah Walker, and Donald
Lawrence. [ee also stretehes out on piano with “On Holy
Land,” showeasing vet another facet of his multi-talent-
ed artistry.

The title track was created inside the walls of the Meck-
lenburg County (N.C.) Jail, where Kee voluntarily spent

two weeks behind bars writing the tunes. The song
reflects a theme the 87-year-old producer/artist has been
building on in Double Oaks, a neighhorhood containing
some of Charlotte, N.C.’s toughest streets.

“All of the songs speak to the core of being guilty of
something,” Kee observes. “When you confess that thing,
God will free you.”

Tt is all part of an outreach that has contributed to the
gritty persona of the former drug offender turned
singer/preacher, who is now tickled with the retracting
of naysayers who condemned the radical new style of
gospel he introduced when he debuted in 1987. “I've got
a few more years, and in those years I want to tap into
destiny,” Kee declares. And what is destiny? “Destiny is
seeing someone blessed through my ministry.”

Verity Record executives, confident that it will be his
biggest seller yet, launched o massive consumer advertis-
ing buy in August and have followed up with an online blitz
at major gospel Web sites and major co-op acdvertising for
price and positioning at retail outlets. Meanwhile, Kee has
madle the album the centerpiece of his concert calendar:

LTVING UP TO THE HYPE? Tonexs career has finally
heen launched with the long-awaited debut of “Pronounced
Toe-nay,” which entered Billboard’s Top Gospel Albums
chart at No. 15 in the Oct. 14 issue (this issue it’s No. 23).
According to Verity Records VP Jazzy Jordan, “This is only
the beginning. Still to come is the video for lead single ‘Per-
sonal Jesus’ and a commetcial single and massive marketing
and promotional campaign to secular and gospel ractio.”

The artist will perform “Personal Jesus” on BET’s
“Live From L.A.” on Wednesday (18) and has a full slate
of performances lined up to promote the record, in addi-
tion to a national tour expected to kick off the first of the
year. All of which keeps Verity executives excited about
the development of an artist they feel is one of the most
phenomenal on today’s gospel music scene.
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CW ‘E CONPILED FROV ANATIONAL SAMPLE OF RETAL STORE, MASS MERCHANT,  Scgzascan
r = | = 5 AND INTERNET SALES REPORTS COLLECTED, CowpiLED, anp provien gy [TIIIATI
o] w z
renowned demand for excellence. The book includes a 2 | 212 | ARTIST TITLE
discography dating back to 1924. I [ €| £ | IMPRINT & NUMBER/DISTRIBUTING LABEL
In the periodical realm: Ha:w}wrket Magazines—the ——mll NO. 1 B
London-based publishers of Gramophone—has pur- 1 | 1|5 voLanDa ADAMS A
chused the lifestyle-oriented English monthly Clussic ELEKTRA 62439EEGER 18 weeks at No. 1 MOUNTAIN HIGH...VALLEY LOW
= FM. Haymarket also seems out to shore up Gramo- (2)|NEWD| BISHOP ANDREW MERRITT & THE STRAIGHT GATE MASS CHOIR
phone’s U.S. presence, having just hired the services of INTEGRITY/WORD 6384 1/EPIC FAITH IN THE HOUSE
by Bradley Bambarger New York-based classical-music promotion firm 21C. 2 |6 )
1 i : . 17 1 BEBE  MOTOWN 159405/UNIVERSAL LOVE AND FREEDOM
The Bath, England-based Classic CD will bite the dust 3 e
I with the November issue, with BBC Music magazine 4 | 3|23 MARY MARY ®  C2/COLUMBIA 63740/CRG THANKFUL
N PRINT: It’s rare that a work of fiction can capture  purchasing the hapless monthly’s subseriber base. The 5 L e
the spirit of musie in prose, yet Vikram Seth’s “An Equal ~ beautifully produced Goldberg early-music magazine L VERITY 43150 LIVE IN LONDON AND MORE...
Music” is just such an uncommon creation. Set in con-  lost its U.S. distributor earlier this year when Qualiton e — = TG
temporary London, with diversions to Vienna and Yenice, Imports stopped racking the unique Spanish/English 6 |58 B 4903’;2',:NTERSC%§EESEN KIRK FRANKLIN PRESENTS 1NC
Italy, Seth’s touching, poetic novel has a violinist as its pro-  dual-language quarterly. Thankfully, the Pamplona,
oISt | st et e ain-hesad (2 i ; - stateside distribu- KURT CARR & THE KURT CARR SINGERS
tagonist—one-quarter of a stnpg quartet an(_l a4 man trou Spa'm based (x(zldl')er'g found a new state§1de bd»lStl ibu @ 6| 3| KURE e et E s s L
bled by lost love and lost music. The story incorporates  torin Ingram Periodicals (contact: 615-793-5522).
actual London venues and chamber pieces—among them 8 | 7 | 30| FRED HAMMOND & RADICAL FOR CHRIST EURECE B s oY
a Haydn quartet, Schubert’s “Trout” ON A BUDGET: Two quality-minded (if banally titled) VERIVAS140
Quintet, Bach’s “Art Of The Fugue,”  bargain-price series bow this fall. Deutsche Gram- ()] 10| 2 | AARON NEVILLE  TeLL T 20287/mi GOSPEL DEVOTION
a Vivaldi sonata, and a rarely heard  mophon’s “Panorama” is one of the most astutely pro- , - ,
i work by Beethoven, the String Quin-  duced two-fer editions vet, including not only classic per- 10 | 8 | 52 | CECEWINANS _WELLSPRING GOSFEL 5171VSPARROW ALREE R B0y
tet Op. 104 (the composer’s arrange-  formances but generous hooklets with multi-language 11 | 9 | 5 | SHIRLEY CAESAR  MYRRHMWORD 61071/EPiC YOU CAN MAKE IT
ment of his C Minor Piano Trio). liner notes, color photos, and a list of further titles in the . .
Thanks to an imaginative soul at  series. Drawing from the vast Decca and Philips archives 12 | 11| 35| VARIOUS AR WOW GOSPEL 2000 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
Decca, readers now can enjoy the  along with that of Deutsche Grammophon, “Panorama’ —— q
recent Vintage paperback of “An  often covers the standard repertoire valiantly. Among the | 13 [ 12] 3| B.B.JAY HARRELL 41609/VE WNIVERSPL CONEDSSION
qual Music” accompanied by the  choice titles in the first wave are Fhose devoted to 14 | 16 | 12| RICKY DILLARD & “NEW G” (NEW GENERATION CHORALE)
sounds so deftly described in the novel (381 pages, $14).  Debussy and Mussergsky; they offer ideul programs for CRYSTAL ROSE 20960 ) NO LIMIT
The label has issued a two-isc anthology designed by — neophytes, even as they hold treats for connoisseurs. The 15 | 13| 3 | TD. saKES
Seth that includes the Haydn, Schubert, Bach, Vivaldi, Debussy features Karajan’s “La Mer” and Michel- INTEGRITYAORD 61069/EPIC GET READY! THE BEST OF T.D. JAKES
and more—including, incredibly, the premiere record-  angeli’s first book of Preludes, among other gems; the T T
ing of that autumnal ngthovep‘St,ring (Quintet. rI.’he Mussorgsky includes rarely hezu‘d songs. 4 16 |14} 2 ) B ANTIC B3399CHORDANT BISHOP CARLTON PEASON PRESENTS: AZUSA PRAISE JUBILEE!
novel is dedicated to violinist Philippe Honoré, the fea- The budget-price Harmonia Mundi USA series “Clas-
tured performer on several of the works. sical Express” accents earlier, more offbeat repertoire. A 247 \',(VEF:IDHWJIDOET(‘)‘;?L"‘?&THE SPIRITUAL VOICES LIVE & ALIVE
Another moving tale—though true—is the life of  winner among its first titles is a selection from “The Note- r
Mozart. Via the freshly idiomatic translations of Robert  book Of Anna Magdalena Bach,” with mezzo Lorraine 18 | 17|50 | YOLANDA ADAMS VeR(Ty 43144 THE BEST OF YOLANDA ADAMS
Spaethling, we have an epistolary autobiography in  Hunt Lieberson and Nicholas McGegan on harpsichord. 19 | 19 | 15| HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
“Mozart’s Letters, Mozart’s Life” (W.W. Norton, 479 0 VERITY 43132 FAMILY AFFAIR
] P ) or < to life vin his imasine. S Eve - - 3
pages, ‘B&)). The composer comes to life via }’us imagina- | PERA I\_IEW@ Even thoggh the challenging cost/prof- 90 | 18| 42| TRIN-LTEE 5:7  6a17E 490350/ TERSCOPE T———
tive way with words—and Spaethling doesn’t soft-pedal it ratio of full opera recordings has made such releases
the endearingly characteristic scatological passages. The  rare these days, there are a number of them this fall. The 21 | 21| 2 | DAMITA  ATLANTIC 83330/AG DAMITA
text makes for an intimate addendum to Robert Gut-  most revelatory is the Telare set of Gluck’s “Iphigénie
man’s wide-ranging, deeply felt “Mozart: A Cultural ~ En Tauride,” the work’s first recording on period instru- @ 2| | DCREIANIHUTCHINGS [ EEEIm EIErED |
Biography” (Harcourt Brace, 839 pages, $40). nments. Reviewed in the Sept. 30 issue of Billboard, the 23 | 15| 2 | TONEX VERITY43153IvE PRONOUNCED TOE-NAY
. ‘T}}e 82-_\_1ea1' achievement 91 the Cleveland Orchestra  wonderfully produced set teaturesl SOprano Phr.]stme RE.ENTRY| SAINTS WITH A VISION MUSIC & ARTS SEMINAR MASS CHOIR
Is a remay kable one, especially con- Goerke and Boston Baroque under Martin Pearlman. MEEK 2004 CALLING ALL SAINTS
sidering that this virtuoso ensemble is Just out are two great early opera recordings featur- N Ne—— o — 1
7 . K . . . SR . ., . 5 - Y A
the only one of the A}nel ican Big F ive ing Cecilia Bartoh—_each, fu_nml_v cnogtg‘h, ha>_ed on t.he 25|02 N I g e - S GOD IS WORKING — LIVE
from a less-than-major city. Longtiine same 16th-century epic. First is Haydn’s “Armida,” with
Cleveland Plain Dealer critic Donald the superstar mezzo in the title role alongside tenor 26 | 25 | 32 | DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
. ) ; ), 3 9 . EMI GOSPEL 20251 TRI-CITY4.COM
Rosenberg details the group’s gene- K®B EVELAVD Christoph Prégardien and Concentus Musicus Wein - I
sis and maturation in his exhaustive %Bgé{YESTRA led by Nikolaus Harnoncourt. Teldec has put together a RE-ENTRY| PAUL BEASLEY AND THE ORIGINAL GOSPEL KEYNOTES
new tome, “The Cleveland Orchestia |8 RN beautiful product, including photos from the live Vienna JBIMI728% YOU ARE THE ONE
Story: ‘Second To None’ ” (Gray & Co., Donld Rosenberg concert recording in a package resembling a mini-hard- 28 | 22| ¢ | DARYLCOLEY
700 pages, $40), with the subtitle com- back book. For her home label, Decea, Bartoli stars in | | SPARROW 20205 ~_ COMPOSITIONS: A DECADE OF SONG |
ing from band-building conductor George Szell’s (Continued on next page)J RE-ENTRY| TONY TIDWELL & RIGHTEOUS LIVING I
— MEEK 4011 GET YOUR PRAYZE ON
30 | 26| 7 | DOROTHY NORWOOD WITH MIAMI MASS CHOIR
MALACO 6032 OLE RICKETY BRIDGE
23 | 28 | CHESTER D.T. BALDWIN & MUSIC MINISTRY MASS
'd g efz 0 ﬁeet 05 e D1 1259 SING IT ON SUNDAY MORNING!
P 32 | 23| 25| BISHOP CLARENCE E. MCCLENDON PRZSENTS THE HARVEST FIRE MEGA MASS CHOIR
INTEGRITY/WORD 63542/EPIC SHOUT HALLELUJAH
Famon MO A, JUNE 5 g TC Co '. LIN s (33) |RE-ENTRY| MASQUE  week 4008 THANK YOU
{)REA“R“ON- 34 |30 | 16| TARRALYN RAMSEY veriTy43118 TARRALYN RAMSEY
35 [ 29|79 T.D.JAKES ISLAND INSPIRATIONAL 524630/IDJMG SACRED LOVE SONGS
NEWD| NEW DIRECTION  wYRRHWORD 61072/6PIC GET YOUR PRAISE ON
| . DERRICK MILAN WITH THE PETER'S ROCK MASS CHOIR
37) |RE-ENTRY
_ SONDOFGOSPEL223:WME  DERRICK MILAN'S MINISTRY OF PRAISE WITH THE PETER'S ROCK MASS CHOIR
N , , ou 7 ﬂ 38 | 35| 85| VARIOUS ARTISTS T R B
n W-'iﬂ | EMI GOSPEL 20209 GREAT WOMEN OF GOSPEL I
i Rg-JECOLLINS
BUMING SPHING 2“01 ' 37 | 45| GOD SQUAD  amen 1501 GOOD MORNING NEIGHBOR
NEW D | SOUNDTRACK  GOSPOCENTRIC 490754/INTERSCOPE HIS WOMAN, HIS WIFE

(O Records with the greatest sales gains this week. ® Recording industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold). & RIAA certification tfor net shipment of 1 miltion
units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following
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TOP BLUES ALBUMS.
, , ‘ 5|5 COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
N =N AND INTERNET SALES REPORTS COLLECTED, COMPILED, anp proviEpBY  [J TN
o |5 |oE| TITLE
£ | < |35 IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
. . . , —mll NO.1 B
TAKIN(: RISKS: It is paradoxi- 1ec.01 c}’ as 1.t does one by a pop 1 |1 |17 | RiDING wiTH THE KING & B.8. KING & ERIC CLAPTON
cal that in jazz, live recordings are JA% artist.” While comparative price DUCK/REPRISE 47612/WARNER BROS. 17 weeks at No. |
believed to sell 1)001'l.y and are L A points may make sense from a 2 | 3|3 | MILKCOW BLUES WILLIE NELSON
therefore released fairly infre- BLUE business standpoint, Transparent SEANDIDAZS T7/IDIMG
quently, while the music itself is betting that a consumer is more 3 |2f2 S&%ﬁf@g‘%’;’;‘g""" WATERS SO
develops and flourishes in a live NoTES likely to take a chance on an artist 4 | 4 | 48 | GOTTA GET THE GROOVE BACK JOHNNIE TAYLOR
setting. After all, how many times whose album is less of a strain on MATACON/A9)
have you seen a dynamic live per- by Steve Granow the wallet. 5 | 5 |103| WANDER THIS WORLD A JONNY LANG
formance and wished that you had o Mitchell admits that t}}e free- 6 | 6|5 |LIVEON KENNY WAYNE SHEPHERD BAND
a copy of the show to listen to at  best light. wheeling nature of “Raw” makes GIANT/REPRISE 24729/WARNER BROS.
home? Upon hearing the tapes, Trans- it a difficult proposition for radio I G e e S e STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
oo ’ [T3 o JRENE L) e S50 . a1l 7 N .
Mark Whltfl.eld s “Raw parent Music’s Chuek Mitehell airplay. While stations w1.11 be ser- 8 | 5 | 27 | BLUES AT SUNRISE STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
(Transparent Music, Oct. 10) doc-  decided to release them commer- viced with edits LEGACY 63842/EPIC
uments the guitarist’s quartet— cially. “At one point in time, it was from the project, |(g)|15] 2 m%‘;gol% iars SHEMEKIA COPELAND
including drummer Donald felt that jazz was best expressed in marketing will
. . . : S . . BEST OF B.B. KING THE MILLENNIUM COLLECTION B.B. KING
Edwards, bassist Brandon thelive setting, and live recordings focus on alterna- 10 73 | mea 111939
Owens, and pianist Robert were very popular,” he says. “Now, tive means of get- 11 | 9 | 66 | BEST OF ETTA JAMES ETTA JAMES
Glasper—playing live in the heat it seems that live albums somehow ting consumers to zf;éll_;%a NEICETGNS
of inspiration. Culled from record- do not count. We hope to attract hear the music, 12| 11| 22| pacrvoerm s gg
ings that Whitfield initially made people through the energy of the such as extensive 13 | 13 | 55 | MATERIAL THINGS MEL WAITERS
for himself simply to document his  music.” listening-post LI ZBGS/MALACO
group’s progress, the music s~ With its furious bop grooves, WHITFIELD positioning and RE-ENTRY| CALL ME MR. C WILLIE CLAYTON
intense apd exciting, captured frenzied mus101gpsh11), and free public per- 15 12‘ , | LOVE IS GREATER THAN ME CHRIS DUARTE GROUP
exactly as it happened during the extended compositions, “Raw” formances, including the opening AV ACE TS
past year at assorted New York projects the essence and excite- of a new food court Thursday (19)
venues. ment of improvised music with in New York’s Grand Central Sta- TuP HEGGAE AI_B“MS,M
“One of the things that takes the  stunning clarity. It also boasts a  tion.
magic out of live albums nowadays consumer-friendly $12.98 list Only time will tell whether the il NO. 1 B .
is that they are not really live,” price that Mitchell says will allow  low price will work for this project. 1 | 1 |13 ARTAND LIFE ‘ BEENIE MAN
says Whitfield. “You've got a truck it to sell for around $10 in many However, it has already been SHOCKINGIVIBESVER9093 MIRGIN Lolweeksisuton
outside, there’s an engineer outlets. proved that consumers are attract- 2 1217 Eﬂﬁp’gﬁmgl?ssgggg%mTAPH BUJU BANTON
onstage, and they’re telling the According to Whitfield, jazz ed to jazz samplers with lower
. L ; AR . S . 3 | 4 | 20 | REGGAE GOLD 2000 VARIOUS ARTISTS
audience what to do. With ‘Raw,” artists “spend a lot less money prices, and it is just possible they VP 1599
we didn’t think we were making a making records than pop artists, may be willing to take a similar 4 | 3 |47 | CHANT DOWN BABYLON @ BOB MARLEY
) e 3 — . 5 . j . s o TUFF GONG/ISLAND 546404*/IDJMG
record. We were just trying to get  so it shouldn’t cost someone the chance on a developing artist when
. . : : A 5 WORDS OF TRUTH SizzLA
in the zone, so it captured us in our  same amount of money to buy my the price is right. 51 6| veisor
7 [2[BE T,
7 | 6 | 4 | BOBA ASHANTI SIzzLA
—— GREENSLEEVES 259
KEEPING SCORE o || NORE T,
(Continued from preceding page) 9 | 10| ¢ | REGGAE PARTY VARIOUS ARTISTS
POLYGRAM TV/ISLAND 565654/1DJMG
Ham_iel’s “Ri.naldo.” Countertepor Felicity Lott on Forlane. c.o_nd.uctor Aptonio Pappano, a 14| 2 | DANCERALL 101 VOL. | VARIOUS ARTISTS
David Daniels plays the title lifetime achievement award to VP 1592
knight. C ONGRATS I: The winners of tenor Carlo Bergonzi, and a spe- 11 [ 11] 5 9,,“1"5‘;3%“““ 101 VOLUME 2 VARIOUS ARTISTS
Also on De(ica is a new take on the 23rd annual Gramophone cial achievement d,wald to Testa- 12 | 5 | 45 | 1999 BIGGEST RAGGA DANCEHALL ANTHEMS VARIOUS ARTISTS
Leoncavallo’s verismo favorite Awards include Sir Simon Rattle ment for the label’s resuscitation GREENSLEEVES 4001
“Pagliacci.” Star tenor José Cura for his live EMI recording of of the 1951 Bayreuth “Gétterdam- 13 |12 20 ﬂﬁﬁg&n%&gpms'w 2000 VARIOUS ARTISTS
e ; - , i ) -
may disappoint as Canio, but the  Mahler’s 10th Symphony with the  merung.” . ) 14 | 9 | g6 | SCROLLS OF THE PROPHET — THE BEST OF PETER TOSH PETER TOSH
Concertgebouw Orchestra and Berlin Philharmonie, which Other winners include Davitt COLUMBIA 65921/CRG
Riccardo Chailly provide dra- earned honors for best orchestral Moroney (Hyperion), William 15 |15 3 %’é&%&“‘“ BASHMENT VARIOUS ARTISTS
matic accompaniment. In Orfeo’s recording and record of the year. Christie (Erato), Andrew Manze
line of live Austrian radio record- Rattle also took the trophy for (Harmonia Mundi), Yan Pascal
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stein Live” deluxe 10-disc boxed
set, just out from the New York
Philharmonic’s own label.

D Albums wth the greatest sales gains this week @ Recording Industry Assn Of Amenica (RIAA) centication for net sipment of 500,000 album umits {Gold)
A RIAA certitication for net shipment of 1 mullion units {Platinum) @ RIAA certificateon for net shipment of 10 million units (Diamond} Numeral following Plat-
inum or Diamand syrbol Indicales album’s mult-platinum level For boxed sets, and double albums with a running hime of 100 minutes or mare, the RIAA multi
plies shipments by the number of discs andior tapes All albums available on cassette and CD. RIAA Latin awards. O Certification for net smpmenr of 100,000
units {Oro} A Certification of 200,000 umts (Plalin) A Certification of 400,000 units {Multi-Platino) *Astensk indicates viny) avaiiable [ indicates past and
present Heatseekers htles ¢ 2000, Billboard/8PI Communications and SoundScan, Inc

44

www.billboard.com

www americanradiohistorv com

BILLBOARD OCTOBER 21, 2000



www.americanradiohistory.com

ARTISTS

Bug Signing. Tom Coster Jr., co-writer of “The Real Slim Shady” from Eminem’s hit album “The Marshall Mathers L?" has
re-signed with Bug Music. Shown, from left, are Eddie Gomez, senior director of creative at Bug Music; Bug’s Steve
Toland; Coster; and Bug’s Jonathan Palmer, Fred Bourgoise, and Kyle Staggs.

Showcasing The Showcase. The National Academy of Popular
Music (NAPM), parent of the Songwriters’ Hall of Fame, recently
hosted its 35th Songwriters Showcase with eight unsigned
writer/artists selected from more than 75 who made submissions.
Shown, from left, are Jordan Kaplan, Julie Kovich, Lucinda Dudeck,
NAPM projects director Bob Leone, Serena Cosmo, NAPM manag-
ing director April Anderson, Eddie Woods, Libby John, Leenya
Rideout, and Frank Carillo. (Photo: Chuck Pulin)

Bowled Over. ASCAP chairman/president Marilyn Bergman paid a
backstage visit recently to Los Angeles’ Hollywood Bowl to greet
performers Rosemary Clooney and Michael Feinstein. Feinstein
was joined onstage by John Bucchino, who accempanied him on

piano during a performance of Bucchino’s song “Grateful.” RCA
Victor has released “Grateful: The Songs Of John Bucchino.”
Shown, from left, are Stuart Boxer, husband of U.S. Sen. Barbara

The Next One. Famous Music recently si gned a
worldwide publishing agreement with R.L., a mem-
ber and key songwriter in the Arista vocal trio Next.
Shown at a recent party in Los Angeles, from left,
are R.L.; Brian Postelle, VP of urban music at
Famous Music; and Tweety and T-Low of Next.

And Tunes To Come. Kevin Antunes, a song-
writer/musician who has collanorated with ‘N Sync,
Britney Spears, and Enrique Iglesias. has made a
global publishing deal with BMG Songs, the U.S.
unit of BMG Music Publishing. Shown, from left,
are Peter Brodsky, senior director of legal affairs at

songwriters & Publishers

NO.1T SONG CREDITS

T I T L E

COME ON OVER BABY (ALL | WANT IS YOU) * Johan Aberg, Paul Rein, S. Peiken, Ron Fair, Chaka Blackmon, R. Cham,
Eric Dawkins, Christina Aguilera, Guy Roche * Air Chrysalis Scandinavia/ASCAP, Eclectic/ASCAP, Madhouse
Forlag/ASCAP, BMG Scandinavia/STIM, Shellayla/BMI, Faircraft:BMI, Celebrity Status/BMI, E.D. Duz-It/ASCAP, Vibe Like
That/ASCAP, Christina Aguilera/ASCAF, Manuiti L.A./ASCAP, BMG/ASCAP

KISS THIS * Aaron Tippin, Thea Tippin, Philip Douglas + Acuff-Rose/BMI, Thea Later,BMI, Curb/ASCAP, Mick Hits/ASCAP

BAG LADY - Isaac Hayes, Andre Young, B. Balley, C. Longmiles, B. Brown, Nathaniel Hale. Erykah Badu * Irving BMI, WB ASCAP,
Aln't Nuthin' Goin' On But Funking ASCAP, Loot On Loose Leaves'/ASCAP, Big Yacht/ASCAP, Sony/ATV/ASCAP, Phat Cat ASCAP,
Antraphil/BMI, Sharon Hill BMI, Nate Dogg. BMI, Divine Pimp/ASCAP BMG/ASCAP

BOUNCE WITH ME « Jermaine Dupri, Da Brat, Bryan-Michael Cox » EM! April/ASCAP, So So Def/ASCAP, Air
Control/ASCAP, Throwin’ Tantrums/ASCAP, Babyboy's Little/SESAC, Noontime South/SESAC, TCF/ASCAP, Fox

VEN CONMIGO (SOLAMENTE TU) » Johan Aberg, Paul Rein, Rudy Perez * Air Chrysalls Scandinavia/ASCAP,

W R ITER
THE HOT 100

HOT COUNTRY SINGLES & TRACKS

HOT R&B SINGLES

HOT RAP SINGLES

Tunes/SESAC
HOT LATIN TRACKS

P U B LI S HER

BMG Scandinavia'STIM, Eciectic/ASCAP, Madhouse Forlag. ASCAP,

ASGAP Deal Adds Audio Profiles
0f Writer/Artist Members To Site

THE BEAT GOES ON: ASCAP
has launched a new marketing
and technology partnership
designed to provide a “career-
enhancing” service for its mem-
bers.

The collaboration, with
ASCAP-licensed BEHINDthe-
BEAT.net, streams audio profiles
of ASCAP writer/artist mem-
bers, which will be rotated reg-
ularly for the writer/artists us
well as provide extra interest
and enjoyment for visitors to the
ASCAP Web site, ascap.com. In
coming months, over 150 differ-
ent members, in all genres, will
be featured in ASCAP Audio
Portraits. ASCAP members to be
profiled are selected by
BEHINDtheBEAT.

The first six profiles, debuting
Oct. 4, are Dan Hicks, Dusty

ful of retail and magazine sites
this fall.”

BEHINDthe BEAT audio por-
traits are available from BE-
HINDtheBEAT via subscription
and for syndication.

HER THEME: Blaise Pascal,
a singer/songwriter signed to
BMG Music Publishing Canada,
has written the theme song for
the new Disney cable-TV series
“In A Heartbeat,” a half-hour
teen drama. The song was
specifically written for the
series after music supervisor
Ron Proulx approached BMG
Music Publishing Canada about
the project. Pascal’s song was
among a number submitted. She
also sings the song on the sound-
track. Pascal is currently seek-
ing a label deal.

Trails, Juras-

siec 5, Nava, = CONTINU-
Papa Roach, wnrds & M“S“} ING ON THE
and  Willie TRAIL  of
Nile. Audio t - i great writers,
portraits will [t o £ 1 || Warner/Chap-
be added to I S LE I_}!: I‘ s pell Music has

the site regu-
larly to aug-
ment coverage
in ASCAP’s Playback magazine
and other editorial features. The
album-artist/writer portraits are
produced by BEHINDtheBEAT.
net, a new-media company start-
ed by a team of former National
Public Radio producers, Internet
professionals, and technology
experts.

Phil Crosland, ASCAP senior
VP of marketing, says that “the
ASCAP Web site is the most-vis-
ited professional music Web site.
And now it has been enhanced
with the sound of our members’
music and their own voices talk-
ing about the creative process,
adding a new dimension for visi-
tors to our site, particularly those
who are aspiring songwriters and
music funs.”

“These album-artist portraits
give artists a new and emotion-
ally rich way to reach fans and
consumers,” said John Rieger,
BEHINDtheBEAT executive

by Irv Lachtman

released two
more “Songs
Of ...” promo
CDs, one featuring the works of
Kurt Weill and another on Noél
Coward. The sets feature commer-
cial releases by a bevy of major per-
formers.

MOVE: The musie print unit of
Cherry Lane Music has officially
switched to new offices in New
York at 151 W. 46th St., 10036.
Working out of that office now are
staffers John Stix, Mark Phil-
lips, and Rebecca Quigley. Cher-
ry Lane’s music publishing and
magazine divisions stay at 6 E.
32nd St.

PRINT ON PRINT: The follow-
ing are the best-selling folios {rom
Music Sales:
1. Tori Amos, “I'or Easy Piano.”
2. Paul Simon, “Complete.”
3. AC/DC, “Stiff Upper
(guitar tablature edition).
4. Pink Floyd, “The Wall” (gui-
tar tablature edition).

Lip”

Boxer; Feinstein; Bucchino; Barbara Boxer; songwriter Alan BMG Music Publishing; Antunes; Clyds Lieber- editor. “We’re hoping to add 5. Larry Carlton, “Finger-
Bergman; Marilyn Bergman; Dante DiPaola, Clooney's husband; man, VP of U.S. creative operations for BMG album-artist portraits to a hand- prints.”

and ASCAP’s Brendan Okrent. Songs; and Wallace Collins, Antunes’ lawyer.
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ARTISTS & MUSIC

Il.l/ Remixer Peters Expands Goals With Deeper Studios

ANY ARTISTS DREAM OF
having their own personal studio
environment in which to create—a
place free of distractions. This luxu-
ry is usually attained only after a
considerable measure of success: To
build and equip a professional re-
cording studio is something not to be
taken lightly.

Jonathan Peters, remixer/DJ/
producer, has arrived at such a place.
A DJ since the age of 16, Peters has
been propelled in the past five years
to stratospheric heights in the club/
dance music genre, thanks in no
small part to the enormous popular-
ity of his remix of Whitney Hous-
ton’s “My Love Is Your Love.” That,
however, was only one of Peters’ suc-
cesses. Following the Fugees’ ver-
sion of “Killing Me Softly,” Peters’
remix of the original “Killing Me
Softly With His Song” by Roberta
Flack earned him his first No. 1 hit
on Billboard’s Hot Dance Music/Club
Play chart, a feat he quickly repeat-
ed with the remix of Chaka Khan's
“Never Miss The Water” featuring
MeShell Ndegéocello.

After months of planning and con-
struction, Peters’ new studio is com-
plete. In addition to providing a
home for his extensive remix work,
Deeper Studios is a vital resource for
the ambitious plans he has for his
production company, Jonathan Pet-
ers Productions. Located in the
Chelsea section of New York, the loft
also houses the offices of Deeper
Rekords, Peters’ own label.

Deeper Studios is a two-room,
interconnected facility built around
Pro Tools 24 MIXplus workstations
with ProControl interface and plug-
ins from Digidesign, Waves, Lexicon,
Focusrite, and TC Electronic. Re-
movable hard drives allow sessions
to move to another studio, though
given the comfortable surroundings,
that seems somewhat unlikely.

The studios were designed by
Fran Manzella of FM Design, a
Yorktown Heights, N.Y., firm that
received a Technical Exeellence and

Creativity Award nomination this
year. As the main control room was
originally conceived to house a mid-
size Solid State Logic console, Man-
zella explains, he had to design a
room that would accommodate any
control surface.

“We also talked about a [Neve]
Capricorn at one point,” Manzella
recalls. “We talked about Euphonix,
we talked about every kind of large-
format analog or digital console. The
versatility and power of the Pro
Tools system being what it is, that’s
where they ended up going. I was
tickled pink to see them make that
decision, because I had been looking
forward to doing a nice studio
around a Pro Tools rig. I've gotten a
lot of interest because of that gig,
because people see a nice ProCon-
trol setup in a real room and say,
‘Yeah, that makes sense.” It's kind of
an urban music powerhouse produc-
tion setup, I think. It’s really a very
smart way to go.”

Peters says that he expects to
acquire some vintage outboard
equipment to supplement the abun-
dance of software-based processing
gear. With a staff of 20, which
includes in-house songwriters, engi-
neers, and producers, variety is
important, he explains. He adds that
vintage gear such as the Teletronix
LA-2A compressor—a favorite
among recording professionals since
its introduction nearly 40 years ago
and now reproduced by Universal
Audio—is good to have when record-
ing live vocals. Peters also hopes to
add a Universal Audio 1176 limiting
amplifier.

The studios—two control rooms
sharing a comfortable isolation booth
—provide an environment for Peters
and partner Tony Coluccio to cre-
ate their unique remixes, for which
labels have been clamoring, espe-
cially since “My Love Is Your Love.”
But Peters’ young production com-
pany will also be well-served by the
studio: With plans to sign and devel-
op five artists a year for the next five

Supernova. Paul McCartney's composition “Nova” was recorded by the Lon-
don Symphony Orchestra at Abbey Road Studios last month for *Music Of
Hope," a CD to benefit the American Cancer Society. Pictured, from left, are con-
ductor John Wilson, McCartney, composer Tim Janis, and producer Matt Singer.

a[l0I0
MONIIOR.

by Christopher Walsh

years, a state-of-the-art production
facility was essential.

“We're looking to do 25 crossover,
pop artists over the next five years,”
Peters says. “We're still in the devel-
opment stage, so we've mostly been
doing remixes here. But we are
developing new talent.”

Central to the plans Peters has in
mind for his roster is to shun nega-
tivity, which has defined much of the
popular music of the past decade.

“We're making hit records,” says
Peters. “That’s the main thing we're
doing, but we’re making hit records
for new artists with no negative con-
tent in it. There are no negative
lyries—it’s all positive.”

Reminiscent of the large clubs
where Peters does much of his work,
the main lounge at Deeper Studios
features an array of EAW Avalon
Series loudspeakers, situated both
on the floor and flown from the ceil-
ing, along with a full DJ rig includ-
ing turntables, CD equipment, and
DVD player with flatscreen televi-
sion. By emulating a club environ-
ment, albeit on a small scale, the
lounge serves as a convenient space
to listen to rough cuts of remixes
destined for dancefloors.

“The lounge was extremely impor-
tant,” says Manzella. “They had ear-
marked a large percentage of the
space they had for the lounge. We
came up with a couple of nice finish-
es for the wood paneling and metal
paneling, to make the lounge an
interesting mixture of the old and
the new. I think it worked out nice.”

It is that club environment, after
all, where Peters has and continues
to sharpen his craft. Working his
way up from his first DJ gig at New
York’s Cafe Iguana in the mid-1980s,
he has been the Saturday resident at
New York’s Sound Factory since
early 1997, where he entertains
some 3,000 to 4,000 clubgoers from
Saturday night to Sunday afternoon,
spinning records for a staggering 17
hours. The Sound Factory gig is in
addition to engagements as far away
as Japan; he recently completed gigs
in Boston, Washington, D.C., and
Philadelphia.

“I hate to travel,” Peters sighs,
sounding tired but happy to be back
at his new base, Deeper Studios.

NEWS FROM AES CONTINUES:
Studioexpresso.com, an online book-
ing and referral service for the re-
cording community that was fea-
tured in last issue’s Studio Monitor,
has received an enthusiastic
response from the pro audio com-
munity, reports founder Claris
Sayadian-Dodge. Sayadian-Dodge
began to promote studioexpresso.
com, founded earlier this year, in
earnest at last month’s Audio Engi-
neering Society (AES) Convention,
held at the Los Angeles Convention
Center.

Needless to say, the Internet is
revolutionizing the way business is
transacted. Another online service I
discovered at AES is StageSmart.
com. Based in San Francisco,
StageSmart.com brings manufac-
turers, dealers, and buyers together
in a manner that transcends the tra-
ditional manufacturer-rep-retailer-
buyer model of buying and selling
professional audio products. Stage-
Smart leverages the best practices
of each in order to bring more effi-
ciency to the marketplace, while pro-
viding buyers with a competitive
pricing environment and a hugely
expanded range of products and ven-

dors to choose from.

At the AES Convention, Stage-
Smart announced that online/catalog
retailer Musician’s Friend has
agreed to be a vendor of profession-
al audio equipment through the
StageSmart.com Web site. Current-
ly signing manufacturers, dealers,
and buyers, StageSmart will launch
with some of the most recognizable
names in pro audio manufacturing
and sales.

“We are thrilled to have Musi-
cian’s Friend join our rapidly grow-
ing nationwide database of dealers
utilizing StageSmart to expand their
reach and increase sales,” said
StageSmart president Bora Ozturk
upon completion of the negotiations.
“There are tremendous synergies.
Musician’s Friend means increased
choice to our buyers. As the leader
in online/offline catalog marketing,
Musician’s Friend strengthens our
‘increased choice and value’ proposi-
tion to buyers of pro audio and music
products.”

With upward of 5,000 dealers sell-
ing pro audio equipment nationwide,
the StageSmart business-to-busi-
ness exchange offers online buyers a
one-stop way to compare features
and specifications, then locate and
purchase the product meeting their
performance needs and budgets.
Once they locate the right product,
buyers place a request for a quota-
tion from the system.

Sellers offering the equipment or
services sought are immediately
notified and respond to the quotation
request, and the buyer chooses the
most appropriate vendor to deal with
based on the most important criteria
for that particular transaction, such
as price, availability, or shipping
options.

The agreement further expands
the product choices for buyers na-
tionwide by providing hundreds of
additional products available through
StageSmart.com.

Studio Design Gompanies Add Overseas Dffices
To Keep Pace With Global Growth Of Industry

BY DAN DALEY

Following the lead of the media
industry in general, the facility and
acoustical design sector has seen a
trend in the past several years in
which designers of recording stu-
dios, broadcast facilities, post-pro-
duection studios, and other media pro-
duction operations have set up shop
on other shores.

In the past five years, Walters-
Storyk Design Group (WSDG) of
Highland, N.Y., opened offices or
formed ventures in Switzerland;
Buenos Aires; Monterrey, Mexico;
and Bella Horizonte, Brazil. U.K.-
based Recording Architecture
opened an office in Richmond, Va.,
this year. U.K.-based Andy Munro
Associates formed a joint venture

with Professional Audio Design of
Boston. Studio bau:ton of Los Ange-
les opened offices in Switzerland,
France, and Singapore. Finally,
Toronto’s Pilchner Schoustal Inter-
national plans to open a Los Ange-
les office in 2001.

“It’s definitely more of a global
industry at this point,” observes
Pilchner Schoustal International
partner Martin Pilchner of the music
recording, film post-production, and
broadcast market sectors. It’s why
the 10-year-old Canadian company
has set its sights on the U.S., where
about 70% of its work has come from
in the past six years. “In recent years
we've done facilities in Austria, Tur-
key, Bermuda, and India, in addition
to what we do in Canada and the U.S.

So it’s all over the place now.”
Vincent Van Haaff, owner of Wat-
erland Design in Southetn California,
says that 30 or so studios of the 200
he’s designed in the past 23 years are
directly attributable to the commis-
sion-based representation relation-
ships he set up in Tokyo 12 years ago
and in Milan five years ago. “It all
stems from the ongoing decentraliza-
tion of the media business, which used
to be centralized in places like New
York and Los Angeles,” he says.
“This has spawned an enormous de-
mand for expanding the infrastruc-
ture of production and post-produc-
tion in places that used to come to the
U.S. or Europe to do their work.”
More non-U.S. design firms are
(Continned on next page)
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STUDIO DESIGN COMPANIES ADD OVERSEAS OFFICES

(Continued from preceding page)

coming to these shores than the other
way around. But the reasons for es-
tablishing beachheads in other coun-
tries seem to be common to all. “It’s
the same as in any industry,” says
Roger D’Arcy, prineipal in Recording
Architecture, which chose Richmond
for its lower overhead costs, avail-
ability of office space, and proximity
to several major cities. “To grow a
company, you have to find new mar-
kets. It’s normal, everyday thinking
in electronics and automotive manu-
facturing. Now, it’s starting to be-
come that way in the business of

entertainment technology.”

While the 13-year-old company
has done over 300 studios at 200
facilities from Warsaw and Tel Aviy,
Israel, to Bombay, India, it has thus
far done only a half-dozen in the
U.S,, including the Rainmaker post
facility in the same building as its
office in Richmond and recording
artist Lenny Kravitz's new private
studio in Miami, though it has
signed deals to do several in Min-
nesota since opening its U.S. office.

The U.S. is the world’s largest
media market, and that underscores

Across The Ocean. Sony Music Japan recorded a full-orchestra big-band
album at Ocean Way Recording in Hollywood. The project was recorded on
Direct Stream Digital as a demonstration of the Super Audio CD. Pictured, from
left, are Jerry Hey, horn section leader; Masanori Sasaji, producer/arranger;
Allen Sides, engineer; Ito 88, Sony executive producer; and Hiroya Tsubaki,

assistant engineer. (Photo: David Goggin)

why design firms from abroad look
to it as a source of growth. At the
same time, however, the U.S. is also
one of the few markets in the world
able to make the necessary invest-
ment into high-end facilities. “We’d
be happy with 1% to 2% of the U.S.
market, as long as it was at that
level,” D'Arey says. “The U.S. is the
world’s biggest market and the last
big one we've entered.”

WSDG is the largest U.S. firm
yvet that has moved onto other
shores. It began with an affiliation
with Fingers Arts Group facility
owner Sergio Molho in Buenos
Aires five years ago, then added an
office in Monterrey the following
year and one near Zurich, Switzer-
land, two years later. Its Brazilian
office opened last year.

Fach of these ventures is slightly
different in nature. Some are what
WSDG principal John Storyk calls
“hard” offices, with salaried employ-
ees and rents; others are commis-
sion-based relationships with region-
al representatives; still others are
true joint ventures, such as the
Buenos Aires office. But each ven-
ture has brought in new business and
been profitable, Storyk muaintains,
adding to the 50 or so overseas facil-
ities WSDG has built in its 31 vears
of operation. It has built some 900
facilities in all.

But Storyk says that a significant
reason for adding an overseas pres-

ence has more to do with finding
human resources than it does with
finding more business. “We're al-
ready operating at full capacity with
studios we're doing in the U.S.)” he
says. “But there is a serious shortage
of qualified people in the design field.
This is a way to increase our own set
of technical resources.

“In a real way, it doesn’t matter
that someone is in another country,”
he adds. “We have two physicists
working for us in Switzerland, and
when we have physics problems to
work out on a facility anywhere, we
E-mauil the data to them, and they
solve it. And all of our offices have
video conferencing, so we're sharing
information and technical assets on
every project. The common thread in
all of these offices and ventures
[overseas] is the people and the re-
sources they bring to what we do. It’s
not a matter of finding new markets
and more work.”

Nonetheless, WSDG has several
projects ongoing in other countries.
Latin America has become a partic-
ularly busy region for it, with facili-
ties such as AR Studios in Rio de
Janeiro, Brazil, already in place for
several years and a new facility in
Costa Riea coming online in stages.

“From an economic perspective,
there certainly has been enough
work to justify being there,” Storyk

says, and recent announcements for
WSDG-designed studios in
Switzerland, Holland, and Portugal
seem to bear that out. “And our
expansion plans for our business
are leaning towards things like con-
ference rooms and other high-tech
business installations, and we think
there'll be more of that happening
in overseas markets. Still, there’s
no indication that any of these mar-
kets will become huge for us in the
long run.”

In fact, Storyk adds, the studio
design business remains in many
ways a localized one, in which stu-
dic owners, particularly music stu-
dios, want designers who under-
stand their own markets. Recording
Architecture’s D’Arcy concurs. “It
appears that there is some region-
ality with U.S. design. John Storyk,
for instance, may be all over the
East Coast and Argentina, but you
rarely see him in California, and by
the same token you don’t see the
California designers on the East
Coast that often.”

With the continuing consolidation
in the entertainment industry in gen-
eral, and the ongoing development of
media worldwide outside the tradi-
tional media centers, it’s reasonable
to expect that the design facility com-
ponent of the business will also con-
tinue its own globalization.

BILLBOARD’S NO. 1t SINGLES (OCTOBER 14, 2000)

CATEGORY HOT 100 R&B COUNTRY DANCE SALES | RAP
TITLE COME ON OVER BABY | BAG LADY KISS THIS MUSIC BOUNCE WITH ME
Artist/ (ALL | WANT IS YOU) Erykah Badu/ Aaron Tippin/ Madonna/ Lil Bow Wow Feat.
Producer Christina Aguilera E. Badu A. Tippin, B. Watson Madonna, Mirwais Xscape/

{Label) G. Roche Tone The Backbone M. Bradley (Maverick/Warner Bros.) | J. Dupri, B.M. Cox
(RCA) (Motown) {So So Def/Columbia)

RECORDING BANNANA BOAT PALMYRA THE SOUND SHOP SARM WEST SOUTHSIDE
STUDIO(S) (Burbank, CA} (Dallas, TX) {Nashville} (London, ENGLAND) (Atlanta)
Engineer(s) Mario Luccy Chris Bell Mike Bradley Mark "Spike" Stent Phil Tan

| CONSOLE(S) | custom Neve 8038 Trident Vector SSL 9000 Amek G 2520
DAW(S)

'RECORDER(S) | Pro Tools Studer AB0O MKIII Sony 3348 | Pro Tools/Sony 3348 | Sony APR 24
MIX MEDIUM Pro Tools Quantegy 499 Quantegy 467 i BASF 931 Quantegy 499

| |
MIX DOWN PACIFIQUE ELECTRIC LADY IMAGE l OLYMPIC SOUTHSIDE
STUDIO(S) (Burbank, CA) (New York) {Los Angeles) (London, ENGLAND) (Atlanta)
Engineer(s) Dave Way Tom Soares Chris Lord-Alge Mark "Spike" Stent Phil Tan
Jermaine Dupri

CONSOLE(S)/ SSL 9000J SSL 9000J Trident Vector SSL 4000G SSL 4064G plus
DAW(S) w/ G computer
RECORDER(S) Studer A820 Studer 800 MKII Sony 3348 Sony 4080 G Plus Panasonic 3800
MASTER Quantegy 499 BASF 900 Quantegy GP-9 Quantegy GP-9 DAT
MEDIUM
MASTERING 0ASIS STERLING SOUND MASTERMIX METROPOLIS BERNIE GRUNDMAN
Engineer Eddy Schreyer Chris Gehringer Hank Williams Tim Young Bernie Grundman
CD/CASSETTE BMG UNI UNI WEA SONY
MANUFACTURER

© 2000, Billboard/BPi Communications, Hot 100, R&B & Country appear in this_iaure_each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 646-654-4634,

Fax 646-654-4671, mmarone@biilboard.com
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date

CALENDAR

OCTOBER

Oct. 14, Third Annual Lili Claire
Foundation Dinner, Beverly Hilton Hotel,
Los Angeles. 323-857-9100.

Oct. 16, Symphony Space’s Fall Gala
Benefit, Symphony Space, New York.
212-864-1414, ext. 223.

Oct. 19, The Spirit 0f Life Award, pre-
sented by the Music and Entertainment
Industry for City of Hope, Barker Hangar,
Santa Monica Airport, Santa Monica, Calif.
213-202-5735, ext. 6540.

Oct. 20, United Negro College Fund
Frederick D. Paterson Awards Dinner,
Regent Beverly Wilshire, 323-938-2364.

Oct. 24, 14th Annual ARIA Music
Awards, Sydney Entertainment Centre,
Sydney. 612-9267-7996.

Oct. 30, Thurgood Marshall Scholarship
Fund Annual Gala, New York Sheraton, New
York. 323-938-2364.

NOVEMBER

Nov. 5, Black Entertainment & Sports
Lawyers Assn, Gala Tribute To The
Founders, Marriott Frenchman’s Reef, St.
Thomas, Virgin Islands. 323-938-2364.

Nov. 8-10, Billboard Music Video Con-
ference And Awards, Universal Hilton, Uni-
versal City, Calif. 646-654-4660.

Nov. 10-11, American Music Assn. Annu-
al Membership Meeting And Conference,
Hilton Suites Hotel, Nashville. 615-340-
9596.

Nov. 10-12, Thurgood Marshall Scholar-

GOOD WORKS

YOUNG INMATE: Blues musi-
cian Jonny Lang will perform at
the Key Club in West Hollywood
to support California inmate
Brandon Hein. All proceeds
from the Nov. 2 show will be
donated to the Brandon Hein
Defense Fund, which is set up to
help appeal Hein’s life-without-
parole sentence. The 23-year-old
was at the scene of a scuffle that
led to a murder four years ago
and was charged under Califor-
nia's felony-murder rule. Con-
tact: Sam E. Lucas at 310-274-
5800, ext. 374.

LEGION HALL: To raise money
for the refurbishment of the
Eagle Rock American Legion
Hall, the LA Bluescasters will
play a benefit concert at the
venue Friday (20). The per-
formance begins at 8:30 p.m.
Contact: Marcus Cazares at 323-
257-4815.

M EANIES FOR MAZZY: The
Blue Meanies played the “Miles
For Mazzy” show to aid the Juve-
nile Diabetes Foundation Oct. 11
in Chicago. The show is named
for the daughter of WKQX Chica-
go DJ Robert Chase. Mazzy was
diagnosed with juvenile diabetes
a year ago. Contact: Erik M.
Stein at 310-865-0586.

ship Fund Celebrity Golf Tournament, Pel-
ican Golf Course, Newport Beach, Calif. 323-
938-2364.

Nov. 12, Cammy Awards, Alabama The-
ater, Myrtle Beach, S.C. 770-448-8439.

Nov. 12-14, 12th Annual EPM Entertain-
ment Marketing Conference, Universal City
Hilton and Towers, Los Angeles. 212-941-
0099.

Nov. 15-20, Second Annual Jamerican
Fitm And Music Festival, Wyndam Hill, Mon-
tego Bay, Jamaica. 323-938-2364.

DECEMBER
Dec. 5, Recording Academy New York
Heroes Award, presented by the New York
chapter of the National Academy of Record-
ing Arts and Sciences, Hotel Roosevelt, New
York. 212-245-5440.

Please submit items for Life-
lines, Good Works, and Calendar
to Jill Pesselnick, Billboard,
5055 Wilshire Blvd., Los Ange-
les, Calif. 90036, or jpesselnick
@billboard.com.

Nash ‘Bounces’ Onto Soundtrack. Sixpence None The Richer lead vocalist
Leigh Nash recently recorded the end-title song for the film “Bounce,” starring
Gwyneth Paitrow, Ben Affleck, and Jennifer Grey. Although “Need To Be Next To
You” marks Leigh'’s solo singing debut, she has not left Sixpence. The Matt Ser-
letic-produced, Diane Warren-written tune shipped to radio Sept. 12; “Bounce”
opens in theaters Nov. 10. Shown in the studio, from left, are Warren; Randy
Spendlove, president of music for Miramax Films; Nash; Serletic; and Lindsay

Fellow, engineer.

LIFELINES

DREAMWORKS HIT WRITER LISA ANGELLE GOES SOLO

(Continued from page 11)

ships, while “Daddy’s Gun,” the tale
of a boy who Kkills his abusive father,
was ripped from newspaper head-
lines. “Sparrow” is an intensely
personal song the devout Christian
says is about staying focused on the
right things.

Angelle penned some of the
songs with frequent co-writer and
co-producer Andrew Gold. Paul
Worley shares production credits
on second single “A Woman Gets
Lonely.”

“I absolutely love this record,”
says Rose, adding that Angelle was
the first artist signed to Dream-
Works and one of the reasons he
opted to go with the label. “She’s a
tremendous artist, and I think her
appeal is much broader than some
of what comes out of our town.
We’re trying to spread her music in
as many ways as we can.”

Rose acknowledges that An-
gelle’s first two singles have not
caught on at country radio. Howev-
er, she’s gotten tremendous expo-
sure via videos and the Internet.
“The first video was Hot Shot and
the second was Pick Hit on CMT,
and we’ve had great rotations,
countdown inclusion, and breakout
status on both videos,” he says.
“The first single, ‘I Wear Your
Love,” never had really any airplay
to speak of, except in a few mar-
kets, but we did generate a [suc-
cessful commercial single] based
off video exposure alone. That gave
us a lot of hope. We knew we were
connecting.”

In addition to getting exposure
on CMT and Great American Coun-
try, Angelle will be featured on
VHI1 in “VHI Introduces Lisa
Angelle.” The segments will spot-
light Angelle’s videos, clips from a
14-minute film DreamWorks shot
for the electronic press kit, and

‘I will do whatever
it takes to get this
music heard and to
make a second
album and a third
and move on from
there’

~ LISA ANGELLE -

footage around Nashville. “She’s
filmed several blocks of program-
ming that [will run] Oct. 28 through
Nov. 5,” Rose says. “Lisa went all
over Nashville with a erew and
filmed . . . the Tennessee Titans,
the Ryman, and other notable
things around Nashville.”

Rose says Internet marketing
will play an integral role in launch-
ing Angelle. DreamWorks has been
distributing Angelle’s music via
Liquid Audio. “We did a sequential
time-out download of the entire
album, which started Aug. 22,”
Rose says of the campaign, which
allows consumers to download
Angelle’s music to their hard drives
for a specified amount of time
before it would disappear at the end
of the time-out period. “Every week
we would release more tracks so
that, by street week, we would have
released the entire album.”

Nashville-based Michael Moore,
director of content for Liquid
Audio, says the promotion has been
extremely successful and credits
the fact that DreamWorks began
working on the setup far in
advance. “A little over a year ago,
Johnny Rose introduced me to this
album, and I absolutely fell in love

with it on an artistic level,” say
Moore. “It’s a landmark record, and
I wanted Liquid to be part of it. So
they have blessed us with allowing
us to help them introduce her to the
world. We kicked down all the doors
to expose this on as wide a level
across the Internet as can be done,
and we feel like that’s been a huge
success.”

DreamWorks has also been pro-
moting Angelle’s album via
Streamsearch.com, Yahoo!, country.
com, musiccountry.com, lisaangelle.
com, and other sites. There will be
an album release party Nov. 1 at
Nashville’s Borders Books & Music
location that will be broadeast on
music.com. Rose says there will
also be “win it before you can buy
it” contests at radio and listening
posts at retail.

Music.com reeently accompanied
Angelle to the USS Theodore Roo-
sevelt, where she performed aboard
the aircraft carrier for 5,000 mili-
tary personnel. The event was
filmed and will be broadcast on
music.com. Rose says Angelle has
showcased for Eurpac and Army
and Air Force Exchange Service,
two organizations that supply
inventory to military base retail
outlets, and buyers at both opera-
tions are enthusiastic about her
forthcoming release. Angelle’s
brother is a major in the Army’s
special forces.

The artist, who is booked by
William Morris, will be touring
Japan, Korea, and other Asian ter-
ritories in November and Decem-
ber. Her schedule also includes vis-
its to orphanages to try to raise
visibility for and bolster interna-
tional adoptions. “I want to get
some of those kids adopted,” she
says, “and that's my opportunity
right now.”

BIRTHS
Boy, J. Cole, to Amy Powers
and J. Todd Harris, Sept. 14 in
Los Angeles. Mother is a lyri-
cist. Father is a film producer.

A girl, Samantha Ann Bordin,
Oct. 8 to Fran and Jeff Bordin,
in New York. Father is senior
director of top 40 promotion at
Elektra Records. ’

MARRIAGES
Amy Sheridan to Michael
Globenfelt, Sept. 23 in Tampa,
Fla. Groom is the son of Jack
Globenfelt, president of
Cabaret Records.

Maria C. Malta to Stephen
Yegelwel, Sept. 24 in New
York. Bride is senior director
of publicity and media rela-
tions for Capitol Records.
Groom is executive VP of S-
Curve Records.

DEATHS

Benjamin Orr, 53, of pancre-
atic cancer, Oct. 3 in Atlanta.
Orr, born Benjamin Orze-
chowski, was the former
bassist and vocalist of the
Cars. He formed the band with
singer/guitarist Rie Ocasek in
1976, and the group released
its first album in 1978. The
Cars scored four top 10 hits on
The Billboard Hot 100 in the
1980s: “Drive” (No. 3, 1984),
“Shake It Up” (No. 4, 1982),
“You Might Think” (No. 7,
1984), and “Tonight She
Comes” (No. 7, 1986). Orr also
released a solo album in 1986
and had recently been playing
in the band Big People. He is
survived by a son.

Kym Winfrey, 40, of cancer,
Oct. 5 in Los Angeles. Winfrey
most recently worked at Urban
Network, where she performed
duties such as office communi-
cations, radio relations, and
advertising. She produced
Urban Network’s “Future Jam”
CD compilations and also coor-
dinated its annual PowerJam
conference. Winfrey is survived
by her husband, her mother,
and two sons.

Jhan Hiber, 53, after a suicide
attempt, Oct. 5 in Anchorage,
Alaska. Hiber was in Anchor-
age for the Alaska Broadcast-
ers Assn.’s annual convention.
He had been suffering from
several illnesses. Hiber worked
as a ratings and research spe-
cialist in the radio field. He
wrote a column for the trade
publication R&R for years and
had recently been contributing
to Gavin. He was also a former
broadeaster for Alaska’s
KIMO-TV.
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The Local Industry Displays Diversity As
New Talent Emerges, Online Music Expands And
Oz Natives Continue To Hit The U.S. Charts.

BY CHRISTIE ELIEZER

Olympics here last month enjoyed a magnificent show with a theme
of reconciliation. It was a theme that captured the spirit of multicul-
tural Australia in the 21st century—a reconciliation between black and
white, between towns brimming with urban vitality and country regions
where time stands still, and between the past, present and future.
The biggest impact of the Olympic Games was on the Australians
themselves, who felt good about their country, their achievements and
their place on the international stage.

T he global TV audience who watched the opening ceremony of the

CELEBRATING THE MUSIC

This month, the music industry here will celebrate its own achieve-
ments—through the ARIA Awards, Australian Music Week and other
events. Four years ago, Australian music went through a celebrated
changing of the guard initiated by the success of silverchair and Savage
Garden. The nominations for this year’s ARIA Awards indicate the vital-
ity and diversity of the industry; the most significant aspect is that major
nominations came from debuts by Madison Avenue (Vicious
Viny/EMI), Killing Heidi (Wah Wah/Roadshow), Vanessa Amorosi
(Transistor/BMG) and Kasey Chambers (EMI).

Half the nominations were for artists on independent labels.

Through the year, six domestic Australian singles hit No. 1 on the
ARIA charts—four by debut acts—while four of the seven chart-topping Oz albums were
by new acts.

Online music-file swapping, for all the bad publicity it got, certainly created a greater
excitement about new usic among consumers. The elforts to expose new music by Triple
J and Channel [V] were bolstered this year by the proliferation of Aussie-based Internet
radio stations and the short-lived “House Of Hits” on the Ten Network.

Record labels and publishers have generally kept up the quality, willing to nurture acts
until they're ready. Warner Music kept R&B brothers Kaylan in the studio for two years
and shipped gold with their first single “Rock Me All Night.” Sony did the same with pop
singer Leah Haywood, whose single “We Think It’s Love” went top 10, and Universal with

Sophomore success: Savage Garden

singer/songwriter Sean lkin. Five of Festival’s charting acts—28 Days,
Adam Brand, Motorace, Gerling and Machine Gun Fellatio—were
signed within the last 12 months. Adelaide-based hip-hop/metal act
Testeagles, indie Krell Records, had a crossover top-10 hit with its
album.

SIGNING NEW ACTS

“The toughest job is saying no to something; it’s always easier to say
yes,” observes Shaun James, chairman of Warner Music Australia. Adds
Tim Prescott, managing director of BMG Australia, “The talent is more
diverse, especially in pop and dance.”

Roger Grierson, chairman of Festival Mushroom Records, agrees:
“There’s never been more new talent out there—and there’s never been
more companies looking for unsigned acts because it suits their Internet
stralegies.”

Aside from facing such problems as a flat market and rising piracy, and
the need to restructure divisions to streamline operations, Australian
record labels had to commit themselves to building rosters with the cre-
ative freedom their public demanded.

After a 7% rise in 1999, wholesale figures for the six months ending
June 2000 showed that labels shipped more than 20 million units, at a
value of" Australian $212.5 million (U.S. $121.1 million). Unit sales
dropped by 3.99%, compared to the same period in 1999, a drop of a dollar value of
Australian $18 million (U.S. $10.27 million). The drop was attributed mostly to the July 1
introduction of the 10% Goods & Services Tix, the biggest shakeup of the country’s tax sys-
tem in 50 years, which had consumers holding off on purchases, thinking CD prices would
drop. The good news was new local and international artists increased in unit sales by 3%.

OZ COUNTRY COMES TO AMERICA
In international markets, Australian artists continued their assault. Savage Garden’s
sophomore album, “Affirmation” (Roadshow/Warner), notched up 6 million units.
Continued on page 50
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A Guide To The Leading Companies

UNIVERSAL MUSIC AUSTRALIA
www.universal-australia.com.au
wuww.planetpop.com.au
Executives: Peter Bond, pres-
ident; Paul Krige, inanaging
director.

The Universal/PolyGram
integration under Bond (who
returned from Asia in February
99) sliced a level of middle
management to one manag-
ing director, two marketing
directors and label managers.
Bond wants to increase mar-
ket share (now at 20%-21%) to
24% and work on taking
domestic repertoire abroad. -

Key acts: Powderfinger, Grinspoon
Grinspoon, Skunkhour, Tex Perkins, Cruel Sea, H Block
101, Screaming Jets, Spiderbait, Sean Ikin.

SONY MUSIC ENTERTAINMENT AUSTRALIA
Www.sonymusic.com.au
Executives: Denis Handlin,
chairman & CEO; John
Sackson, managing direc-
tor.

Sony expanded its new

technology division while
Handlin announced vyet
another fine-tuning of the
company Oct. | by enlisting
Price Waterhouse Coopers to
collate a survey of the mar- i
ket and the company and, Human Nature
as a result, streamlined and specialized A&R, promotion
and marketing, with an ambitious new sales structure.
Role of state branch managers was virtually made redun-
dant.
Key acts: 'T'ina Arena, Troy Cassar-Daley, Frenzal Rhoimnb,
Slava Grigoryan, Leah Haywood, Tim Draxl, Midnight
Oil, Human Nature, Real Blondes, Testeagles, Tony Lee
Scott.

WARNER MUSIC AUSTRALIA
WWULWATROT NUSIC.COM AU
Executives: Shaun James,
chairman; Chris Moss, man-
aging director, WEA.

Since James took over |8
months ago, the domestic
roster has been expanded to
include pop (T'V-promoted
Bardot) and dance. The
company reports market
share growth due to success
of domestic roster, greater
resources applied to strate-
gic marketing division, a
joint venture with Austereo 1
radio network for compila- The Superjesus
tions, and expanding third party deals through niche
compilations. Warner is about to launch an Internet strat-
egy and new-media division.

Key acts: Jimmy Barnes, Taxiride, the Superjesus, Shihad,
Regurgitator, Kaylan, Primary, Whitlams, Bardot, Marie
Wilson, Pnau.

BMG AUSTRALIA
www. bmg.com.au
Executive: Tim Prescott, managing director.

Reports best financial result in seven years, following
the company’s dramatic restructure two years ago. BMG
is most aggressive about I'T in the region, and the
Australian operation was the first of local companies (and

among the first in BMG
worldwide) to announce the
introduction of digital down-
load tests with retailers
before the end of the year
Three separate A&R sonrces
(Gotham, Rubber and BMG)
make for a dynamic domestic
roster.

Key acts: john Farnham,
Bachelor Girl, You Am I,
Oscarlima, Guven, Oblivia,
Wendy Matthews, Jack Jones.

Bachelor Girl

EMI MUSIC AUSTRALIA
WWW.e MINUSIC.CONL.AU
WWW.VIrgINMusic .com.au
Executive: Tony Ilarlow, managing director.

British-hatled Harlow
has brought in European
execs (o give company
stalf a greater global per-
spective, the result being
Madison Avenue’s No. |
debut n the U.K. with
“Don’t Call Me Baby.”
IHarlow also restructured 7
the company in August, <*
putting the sales team
out on the road equipped
with laptops, setting up an
extranet to be accessed by retailers for artist updates,
and streamlined the promotions department.
Key acts: Madison Avenue, Living End, Alex Lloyd,
Jackson Mendoza, David Bridie, Kasey Chambers, Lee
Kernaghan, Gina Jeffreys, Shim Dusty, Paul Kelly,
Avalanches, Ben Lee, The Wiggles.

*

¢y ¢ .
Jackson Mendoz

FESTIVAL MUSHROOM RECORDS
wuww.festrvalrecords.com.au
www.mushroom.com
Executives: Roger Grierson, chairntan; Paul Dickson, CEO;
Jeremy Fabinyi, managing director.

The two-year plan to change Rupert Murdoch’s compa-

ny from a lackluster performer to a major player paid ofl

this year. The company was totally restructured and the
domestic roster reshultled (although there are more local
acts today than two years ago). The Festival, Mushroom
and MDS labels were combined last year, providing for
more interaction between divisions. FMR has probably
shown the biggest growth oflocal labels, moving from a 6%
market share 12 months ago to current 11.5%, mostly
from the success of local acts.

Key acts: Kylie Minogue, 28 Days, Yothu Yindi,
Christine Anu, Nokturnl, Motorace, Jimmy Little,
Deadstar, Ruby Hunter, Archie Roach, l.eonardo’s
Bride, Deni Hines.

SHOCK RECORDS DISTRIBUTION
wuww.shock.com.au

Executives: David Williams, managing director; Frank
Falvo, director; Charles Caldas, CEO.

Shock highlighted its continuing development as a
“mainstream” company by setting up the Velocity label to
focus on its dance and pop product. Velocity, in some
months, has constituted 60% of business for the company
that began as a champion of alternative music. Also set up
an Internet fulfillment company, CD Fulfillment Australia.
They have been quiet this year due to a lack of A&R man-
ager until the appointment in September of Stuart
MacQueen.

Key acts: Supetvheist, Dirty Three, Screamteeder, The
Fauves, Ronin System, Dave Hole, Mach Pelican, Angels,
Cosmic Psychos, Kerri Simpson, Toe To 'Toe. | |
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WHAT’S SHAKIN’

Continued from page 49

AC/DC’s “Stift Upper Lip” continued to salute those who
wanted to rock. Tina Arena’s European success included
sales of a milhon albums in France. Country singer Keith
Urban became the first Aussie to enter the U.S. country
charts. Amorosi, who is signed to Universal in the
European and Asian territories, debuted at No. 7 on the
U.K. charts with her single “Absolutely Everybody.” Pop
duo $28 (Standard/Mushroom) landed a top-20 hit in the
U.K. with thewr anthem “Sister,” and joined major tours
through the U.S. with Britney Spears and Christina
Aguilera.

Australia can have its cake and eat it too: far enough
away from the major global centers to put a different slant
on 1ts music but close enough to be a player. Madison
Avenue entered the U.K. charts at No. 1 with “Don’t Call
Me Baby,” also registering in Europe and the Billboard
dance charts. More club acts followed: Pnau (Warner) was
signed by U.K.-based Instinct Management, while its
debut album “Sambanova” was issued in Europe.

Enropean label interest was registered for Groove
Terminator (EMI), Endorphin (Sony), Biftek (Sony) and
Friendly (Zomba).

Chambers, whose “The Captain” (EMI Australia, Virgin
Europe) arrives in the U.S. this month on Asylum, per-

Pop stars Bardot, left, and Pnau

formed U.S. showcases which had Lucinda Williams and
Steve Earle offering to appear on lier next album. Girl
band Bardot (East West/Warner) lound sales in Asia after
their TV series “Pop Stars” appeared during prime time in
eight territories. Taxinde (East West/Warner) continued to
build its European following, opening for Tina Turner.

The contemporary rock band Invertigo (Standard/
Mushroom) signed with Atlantic Records for the U.S.
Amorosi inked European and Asian deals with Universal
Music, while Sony’s Haywood and teen act Lo-Tel get
international releases in early 2001. The PopKomm fair in
Germany saw its first Australian showcases, triggering
label interest for FEuropean distribution for six acts.

POWDERFINGER & KILLING HEIDI BREAK

Domestic No. I albums by Powderfinger (Universal), 28
Days (Festival Mushroom Records) and John Farnham
(BMG) have sparked interest [rom European labels. EMI
U.K. and Europe released Alex Lloyd in September and
will issue David Bridie in January.

Kylie Minogue, a Festival Mushroom Records artist in
Australia and New Zealand and signed to Parlophone for
the rest of the world, returned to the high end of the U.K.
charts with a back-to-pop album.

The two main obstacles to a continual flow of fresh tal-
ent in Australia—major airplay and talent management
skills—are being addressed. Discussions between ARIA
and major radio network Austereo saw a greater commit-
ment to playing new music and joint initiatives to promote
upconing talent.

“There nsed to be antagonism,” admits ARIA executive
director Emmanuel Candi. “Once you start talking, you
might disagree with some basic principles, but you under-
stand each other.”

‘The Music Managers Forum holds monthly seminars to
increase skills. Taking a cue from John Woodruff’s role in
steering Savage Garden to 17.5 million global album sales
were manager/entrepreneurs such as Killing Heidi’s Paul
Kosky and 528’s Ralph Carr. Both take on the lion’s share
of A&R, marketing and developing their acts.

A&R managers are becoming cult heroes and can name
their own price. BMG Music is using two external A&R
sources and Sony Music is looking overseas for its new
A&R manager. “The basics will never change—it’s about
having the right songs and having charisma,” says Sony
chairman and CEO Denis Handlin. What has changed, he
says, is that label marketing has become smarter.

“Record companies are not necessarily spending more,”
says Handlin. “The days of throwing releases against the
wall and hoping they’d stick are truly gone. They’re work-
ing on getung the right songs and the right production

Continued on page 5+
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Our Indie 2000

M:l-2 TOM JONES
PLATINUM

DELERIUM
PLATINUM

MOBY
TRIPLE PLATINUM

@ 28 DAYS

#1 PLATINUM
DEBUT ALBUM

@ GERLING

NEW ALBUM 2001

@ JOSH ABRAHAMS

PLATINUM SINGLE. NEXT SINGLE - ROLLIN" NOV 2000

o CHRISTINE ANU

PLATINUM 2RTIST. NEW ALBUM - COME MY WAY

® MOTOR ACE

ROCK! DEBUT ALBUM MARCH 2001

® LASH
NEXT YEAR'S MOST TALKED ABOUT ACT...WE SWEAR.
DEBUT SINGLE MARCH 2001

® NOKTURNL

FROVM THE DEAD HEART OF OZ - DEBUT ALBUM D 2001

» KATE CEBERANO

PLATINUM ARTIST. NEW ALBUM MAY 2001

SISTER2SISTER

PLATINUM SINGLE. GOLD DEEUT ALBUM

JIMMY LITTLE

GOLD ALBUM - NEW ALBUM 2001

KYLIE MINOGUE

PLETINUM + OVER 1 MILLION ALBUMS SOLD IN AUSTRALIA

FESTIVAL

THE MAJOR INDEPENDENT VEHICLE MH”ESEHUHHUUUSM

ZTT - TVT - OUTCASTE - PIAS - VICTORY - RYKOC - PALM - GUT - MUTE
TOMMY BOY - FANTASY - HOLLYWOOD - DISNEY - NETTWERK - ECHO
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Which Australian acts have been the most successful in
the U.S. in the history of the Billboard Hot 1002 This chart
of the top-50 hits by artists from Australia was compiled
by Chart Beat columnist Fred Bronson based on a point
system developed for the third edition of his book
“Billboard’s Hottest Hot-100 Hits,” to be published by
Biliboard Books in January 2001.

.  “Truly Madly Deeply,” Savage Garden {Columbia) 1998

2.  "IKnew | Loved You,” Savage Garden (Columbia) 2000
2.  “Down Under,” Men At Work (Columbia) 1983
A ‘“Jessie’s Girl,” Rick Springfield (RCA) 1981

5.  “Don't Tulk To Strangers,” Rick Springfield (RCA) 1982

“Who Can it Be Now?,” Men At Work {Columbia) 1982

P.  “All Out Of Love,” Air Supply {Arista) 1980 | .. £ |
“I Am Woman,” Helen Reddy (Capitol) 1972 Py

“The One That You Love,” Air Supply {Arista) 1981 § 3

“Need You Tonight,” INXS {Atlantic} 1988

“Mouth,” Merril Bainbridge {Universal) 1996

“Making Love Out Of Nothing At All,” Air Supply {Arista) 1983

“Delta Dawn," Helen Reddy (Capitol) 1973

“Lost In Love,” Air Supply {Arista) 1980

“| Want You,” Savage Garden {Columbia) 1997

16. “Emotion,” Samantha Sang (Private Stock) 1978

“Devil Inside,” INXS {Atlantic) 1988

“Overkill,” Men At Work {Columbia) 1983

“Reminiscing,” Little River Band {Harvest) 1978

0. ‘Angie Baby,” Helen Reddy {Capitol) 1974

1 . “Leave Me Alone {Ruby Red Dress),” Helen Reddy {Capitol} 1973

22. “The Loco-Motion,” Kylie Minogue (Geffen) 1988

23. “Every Woman in The World,” Air Supply (Arista) 1981

24 “New Sensation,” INXS (Atlantic) 1988

25 . “Sweet Dreams,” Air Supply {Arista) 1982

£6. "Ooh Aah Just A Little Bit,” Gina G (Eternal/Warner Bros.} 1997

27 . “Here | Am (Just When | Thought | Was Over You),” Air Supply
{Arista) 1981

28. “Lven The Nights Are Better,” Air Supply (Arista) 1982

29. "I Touch Myself,” Divinyls {Virgin) 1991

30. “The Night Owls," Littie River Band {Capitol} 1981

S 3. “Lonesome Loser,” Little River Band {Capitol) 1979

2. "What You Need,” INXS {Atlantic) 1986 i

33 “The Other Guy,” Little River Band {Capitol) 1983 bﬁ# ’

3. “Miair Of The Heart,” Rick Springfield (RCA) 1983 ™ Air Supply

BS. “Toke It Easy On Me,” Little River Band (Capitol) 1982

&6G. “Lady,” Little River Band (Harvest) 1979

B9 . “Love Somebody,” Rick Springfield (RCA) 1984

3G, “It's A Mistake,” Men At Work {Columbia) 1983

B39. “Cool Change,” Little River Band {Capitol) 1980

2. “I've Done Everything) For Yoy,” Rick Springfield (RCA) 1981

41, “ElecricBlue," lehouse (Chrysalis) 1988

Q. “The Lord's Prayer,” Sister Junet Mead (ASM) 1974

4.3, “Never Tear Us Apart,” INXS {Atlantic) 1988

4.4 "You And Me Against The World,” Helen Reddy {Capitol) 1974

4%, “Goy," lehouse ((hws;alis) 1988

4.6. “You're My World," Helen Reddy {Capitol) 1977

4.7 . "Ain't No Way To Treat A Lady,” Helen Reddy (Capitol) 1975

4.8. “Funky Town,” Pseudo Echo (RCA) 1987

4.9 "Man On Your Mind,” Little River Band (Capitol) 1982

B0. ‘I Don't Know How To Love Him,” Helen Reddy {Capitol) 1971

'Save Garden

Helen Reddy

The ARIA Nominees

The Australian Record Industry Association will present the 14th annual ARIA Awards on Oct. 28.
The show is broadcast live by the Ten Network from the Sydney Entertainment Centre.
Here are the final nominees for this year’s awards.

ALBUM OF THE YEAR
Alex Lloyd, “Black The Sun” (EMI)
David Bridie, "Act Of Free Choice” (EMI)
Killing Heidi, “Reflector” (Roadshow)
Savage Garden, “Affirmation” (Roadshow)
Shihad, “The General Electric” (WEA/Warner)

RECORD OF THE YEAR (SINGLE)
28 Days, “Rip 1t Up” (Sputmk/FMR)
Kasey Chambers, “The Captain” (EMI)
Killing Heidi, “Mascara” (Roadshow)
Madison Avenue, “Don’t Call Me Baby” (Vicious
Grooves/Virgin)
Powderfinger, “Passenger” (Grudge/Universal)

BEST GROUP
Killing Heidi
Madison Avenue
Powderfinger
Savage Garden
Shihad

BEST FEMALE ARTIST
Christine Anu
Diana Ah Naid
Kasey Chambers
Kylie Minogue
Vanessa Amorosi

BEST MALE ARTIST
Alex Lloyd
David Bridie
Endorphin
Groove Terminator

Paul Kelly

BEST NEW ARTIST (SINGLE)
28 Days, “Rip It Up” (Sputnik/FMR)
Augie March, “Asleep In Perfection (Waltz)” (Ro/BMG)
Lo-Tel, “Teenager Of The Year” (Murmur/Sony)
Madison Avenue, “Don’t Call Me Baby” (Vicious
Grooves/Virgin)
Vanessa Amorosi, “Have A Look” (Transistor/BMG)

BEST ALTERNATIVE RELEASE
28 Days, “Rip 1t Up” (Sputnik/FMR)
David Bridie, “Act Of Free Choice” (EMI)
Dirty Three, “Whatever You Love You Are” (Anchor &
Hope/Shock)
Nokturni, “Neva Mend” (Mushroom)
Tumbleweed, “Mumbo Jumbo” (Grudge/Universal)

HIGHEST SELLING AUSTRALIAN ALBUM
Savage Garden, “Affirmation” (Roadshow)
Bardot, “Bardot” (WEA/Warner)

Taxiride, “Imagination” (WEA/Warner)
Killing Heidi, “Reflector” (Roadshow)
Vanessa Amorosi, “The Power” (Transistor/BMG)

BEST POP RELEASE
Frenzal Rhomb, “Never Had So Much Fun”
(Shagpile/Shock)
Kylie Minogue, “Spinning Around” (Mushroom)
Savage Garden, “Affirmation” (Roadshow)
Spiderbait, “Glokenpop” (Grudge/Universal)
Vanessa Amorosi, “Absolutely Everybody”
(Iransistor/BMG)

BEST INDEPENDENT RELEASE
Diana Ah Naid, “I Don’t Think I'm Pregnant” (Origin)
Lota, “The Hip Bone Connection” (MGM)
$28, “Sister” (Standard)
Skulker, “Too Fat For Tahiti” (MGM)
Stella One Eleven, “Only Good For Conversation”
(WOW)

ARTA

Australian Record Industry Association
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BEST DANCE ARTIST RELEASE
Chili Hifly, “Is 1t Love” (Central Station/Shock)
Madison Avenue, “Don’t Call Me Baby” (Vicious
Grooves/Virgin)
Pnau, “Sambanova” (WEA/Warner)
Sonic Animation, “Orchid For The Afterworld”
(Global/FMR)
Wicked Beat Sound System, “Inna Styles” (Mushroom)

BEST ADULT CONTEMPORARY ALBUM
Ice Cream Hands, “Sweeter Than The Radio”
(Rubber/BMG)
Karma County, “Into The Land Of Promise”
(WEA/Warner)
Marcia Hines, “Time Of Our Lives” (WEA/Warner)
Michael Spiby, “Hois Kitchen” (Mushroom)
Vika & Linda, “Two Wings” (Mushroom)

BEST BLUES & ROOTS ALBUM
Matt Walker, “Soul Witness,” (Virgin/EM1)
Mick Thomas, “Under Starters Orders”
(Croxton/Shock)
Neil Murray, “Wondering Kind” (ABC/EM]I)
Peter Gelling, “Bluestime” (Best Notes/Empire)
Ruby Hunter, “Feeling Good” (Mushroom)

BEST JAZZ ALBUM
Australian Art Orchestra/Sruthi Laya Ensemble,
“Into The Fire” (ABC Classics/Universal)
James Muller Trio, “All Qut” (ABC/EMI)
Janet Seidel, “Art Of Lounge Vol. 27 (La Brava)
Mike Nock/Marty Erlich, “The Waiting Gamne”
(Naxos Jazz/Sonart)
The Catholics, “Barefoot” (Rufus/Universal)

BEST COUNTRY ALBUM
Adam Brand, “Good Friends” (Festival)
John Williamson, “The Way It Is” (EMI)
Keith Urban, “Keith Urban” (WEA/Warner)
Lee Kernaghan, “Rules Of The Road™ (ABC/EMI)
Troy Cassar-Daley, “Big River” (Columbia/Sony)

BEST WORLD MUSIC ALBUM
Chris Duncan, “Fyvieis Embrace The Golden Age Of
The Scottish Fiddle” (ABC Classics/Universal)
Inka Marka, “Auki Auki” (Black Market)
Riley Lee/Marshall McGuire, “Spring Sea Music For
Shakuhachi And Harp” (ABC Classics/Universal)
Tim Gibuma & The Storm, “The Gaba—Gaba Mawi”
(CAAMA)
Timothy Kain/Virginia Taylor, “Music Of The Americas”
(ABC Classics/Universal)

In addition to these nominations, winners in four
categories have already been announced:

BEST VIDEO
Mark Hartley for Madison Avenue’s “Who The Hell Are
You” and “Don’t Call Me Baby” (Vicious Grooves/Virgin)

BEST COVER ART
Janet English for Spiderbait’s “Glokenpop”
(Grudge/Universal)

ENGINEER OF THE YEAR (five winners):
Brent Clarke for Christine Anu’s “Sunshine On A Rainy
Day” (Mushroom)

Doug Brady for John Farnham’s “Live At The Regent”
(BMG)

Iva Davies for her self-produced “The Ghost Of Time”
(Roadshow)

Jonathon Burnside for Grinspoon’s “Easy”
(Grudge/Universal)

Steve James for Oblivia’s “My Friend” (BMG)

PRODUCER OF THE YEAR
Steve James for Oblivia’s “My Friend” (BMG) B
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team behind them. They're paying more attention to
detail and making sure the right record is being made.
Tina Arena is a great example on focusing on a market;
she did that in France and sold nearly a million albums
there.”

Adds BMG’s Prescott, “There is a danger, people are
looking for acts that you can play on radio. It’s important
for record companies to see ahead. We are supposed to be
leaders not followers, and sometimes the acts getting
signed are just what record companies think radio 1s play-
ing. That doesn’t necessarily make for signing adventur-
ous music.

LOCAL TALENT FOCUS

There are more examples of labels delaying releases and
working debut singles to position an album. “The climate
of the public has changed, and every record company is
focused on local talent,” says Cathy Oates, marketing man-
ager at EMI’s contemporary division. “Alex Lloyd and
Kasey Chambers took us a year [to break], bur we got
there. We're not necessarily looking for the quick hit but
we’'re working on making their first albums as successtul as
they can be.”

Shock Records’ rise to major league status is compound-
ed by the fact that it discovered acts like Bodyjar and
Frenzal Rhomb, which have moved to, respectively, EMI
and Sony.

“It puts the impetus on us to find a new generation of
street-wise acts,” says the company’s CEO, Charles Caldas.
“Personally, 1 think the next generation of great acts will
come out of dance and electronica, where artists are mix-
ing genres and coming up with some fantastic music.”

INDIE STRENGTH
Publishers have been no less busy. Says Peter Hebbes,

B(if) tek

Leah Haywood

Midnigkt Oil

Simon Ted

- australian artists..

Anna Maria La Spina

Endorphin

Frenzal Rhomb
ebediah

Lo-tel

@ Rezl Blondes
-

the backbone of our bus:ines

SONY MUSIC ENTERTAINMENT AUSTRALIA

g# COLUMBIA

managing director of Universal Music Publishing Group,
“The level of young writers is still high. The emphasis has
changed from ability to attract an audience to ability to
perform on recordings. We're looking at them more as
writing and recording entities.” Hebbes says there’s a vac-
uum 1n the Aussie marketplace for a young solo male.
John Anderson, managing director of EMI Music
Publishing Australia, the largest publisher here, notes, “In
the last 12 months, independents have grown in strength,”
pointing out many new acts like Killing Heidi and Amorosi
choose to keep their publishing independent. “But it
makes for a very dynamic industry.”

The Australasian Performing Rights Association reports
that after averaging a 7% annual growth over the past
decade, the last 12 months has seen a drop in performing
rights revenue from $14 million to $12.5 million. “But that
doesn't reflect a drop in the popularity of Australian
recorded music,” explains APRA chief executive, Brett
Cottle. “It more reflects an apparent decline in the popu-
larity of films and TV, which we obviously hope is a short-
lived phenomenon.”

Fuelled by searches for online licensing opportunities,
APRA projects an 8% growth in net distributable revenue
in 2001 (compared to a 3% growth this year). These will

Alex Lloyd, left, and Tina Arena

come with the full benefits of its new license schemes for
commercial radio and cable TV crystallized, one-off rev-
enue from the huge use of music during the Olympics,
and the opening up of online licensing opportunities from
the Digital Agenda Legislation.

APRA now has authority to license online radio stations
and demand royalties for music on hold—that is, music
played over the telephone while customers wait to be con-
nected to their party—from all service users rather than
the telecommunication companies whose networks were
used. Additionally, APRA’s costs are well under control
(about 14.2% of total revenue), and the association plans to
use the electronic logging/matching system it uses for com-
mercial and national radio broadcasts to include TV
broadcasts.

EXPANDING THE MARKET

Marketing strategies for record labels have expanded to
include the rise of pay TV—particularly Channel [V] and
Country Music Television—although pay TV has contin-
ued to delay the release of its ratings figures.

“Pay TV still hasn’t got to the stage where you can have

an artist to the exclusion of all others, where you could
with Triple J,” points out Festival’s Grierson. “But they do
give a choice.”
- Internet radio stations too have expanded the exposure
of fresh grooves. Digital One’s Radio Raw, for instance,
plays only unsigned local music. And the Internet radio
outlets have set up agreements with local royalty-collection
agencies to put aside income for the acts. But again, most
executives agree it will be some years before Net radio will
make an impact.

Peter Bond, president of Universal Music Australia, is a
bit of a fan. “The good ones are very good,” he comments.
BMG's Prescott is not so sure. “They’re interesting and
have curiosity value but won’t be a major force until they
have enough local content to be relevant.”

Retail continues to remain a stronger partner in helping
to break new Australian acts.

“It’s a responsibility we take seriously,” says Gavin Ward,
chairman of the Australian Music Retailers Association
(AMRA) and general manager of the 220-store music
chain Leading Edge. “It’ll be the 28 Days, Killing Heidis
and Leah Haywoods who'll drive the hits this year and the
next two years. You can’t re-sell, you have to create new
music and new styles.”

Martin Carr, commercial director of HMV Australia,
equates excitement at retail with the quality of its staff.
“The people who work in our stores are always discussing
new music, they're aware of what’s coming up,” he says.
“They believe in the product, and they’re keen to promote
it from day one.”

This approach certainly helped the three leading music
retailers increase their share this year. Sanity grew to 260

Continued on page 56
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Continued from page 54

stores and claims a market share close to 30%, while sup-
pliers put Leading Edge's share a1 12.5% and 13% and
HMV at 10% with 30 stores, despite discounting and heavy
competition from department retailers such as Myers and
KMart.

“You get around that by working on new music like
dance, which they don’t stock, and we've been getling
healthy sales from blues and jazz releases,” says Daniel
Agostinelli, CEO of Sanity.

BIG IN ASIA
Music retailers have widened their online operations—
thev believe that digital downloading should be used.

“One ()f the problems the industry faces,” says AMRA's
Ward, “is that everyone is llllgalmg each other over the
dissemination ol information. Yet there needs 1o be a
structure where we can disseminate a ftormat ol the
music, which is purely promotional—it can be segments
of the music, or ol a certain audio quality—io expose
-
music.

IIMV’s Carr also believes the industry needs to find new
formats. “There’s been a focus on the negative aspects ot
downloading’s possible impact on the industry. But I do
know that our younger customers, who come in looking
for singles and dance compilations, are being driven to
buv CDs because they’re exposed to new music through
their computers.”

The recovering economies of Asia become a strong mar-
ket for Australian talent. In the years before the region’s
financial meltdown, soft rockers Rick Price and Air Supply
sold enough records to achieve a superstar status they did
not enjoy in their home market.

Says Universal’s Bond, who was previously based in Asia,
“For energy-pop and pop-dance, Asia’s always had the

Continued on page 59

WITH THE EYES OF THE WORLD TURNED

THERE’S ONE RECORD COMPANY THAT STANDS
PROUDLY ON THE WINNER’S PODIUM

o

JOHN FARNHAM OBLIVIA

BACHELOR GIRL

ol

LYDIA DENKER

The fresh debut
single “Real To

YOU AM |

s
BMG AUSTRALIA LIMITED

Multi-Platinum
album “33 1/3".
Number one
debut and 4
weeks on the
top of the
Australian Charts.
Performed at
the opening
of the Sydney
Olympics.

%ERG - ATRALIS

INCLUDE:; WEX1}

Top 40 debut
sinale “My Friend”
and forthcoming
album "The
Careless Ones”
produced by
Steve James (Sex
Pistols, The Jam)
and mixed by
Tim Palmer

(Uz, Pearl Jam).

DEL, MEjLFU. BAUNDE

= ¥

€

Z

After 5 hit singles
from their
Multi-Platinum
debut “Waiting
for the Day”
Bachelor Girl
are preparing
for their- next
event as they
record their new

album fgmglease

in 20011,

The biggest
record-breaking,
chart topping
Aussie rock
and roll band.
Currently working
on a new studio
album with Clif
Norrell (REM).

RALIAN ARTT ST s WITH FORT_.
V '\*( HEWS, AUGIE

Me” launches
the career of
Lydia Denker -
a young women
with a heart full
of dreams, a
head full of
music, huge
ambitions and a
voice to match.
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The Internet has tamed the tyranny of distance. These
Web sites are among the most notable, conveying
the latest music and news from Australia.

}AR!A

ARILA

WWW.arla.com.au

Updates by the Australian Record
Industry Association on industry
issues as well as ofticial charts and e
transcripts of chats from defunct ‘ = =
“House Of Hits” TV show.

wwiv.bigfatradio.com

Online radio station staffed with former Triple ] FM staft,
which uses Oz-developed “streamcasting” technology to
ofter music with “click-on” news about the act being
played.

#. Waich

WWW.Sdi.CcoIm.aul

Online version of the music retail
chain Sanity includes Webcasts,
online version of Sa:n and Sain
Unlimited magazines {or
music/lifestyle features and a newly launched site for
unsigned clubland acts.

[
HIT SQUAD ore HRERGN
www.hitsquad.com = B
This Queensland-based site is a ‘ - ===
s

musicians’ center, with instrument 5=
updates, sheet music, how-to
books and discussion forums.  |mmeemmmmes
www.immedia.com.au

The Web site of the events compa-
ny Immedia! is industry-oriented.
with news and views in the “In
Music & Media” e-zine, a book
store and top-10 video charts.

TAKE 4240 RADIO
wivw.lake4(.com

TV and radio syndicators MCM
Entertainment create an “overall
experience” to each track that is
played, with Iinks and video
footage.

www.radioraw.org

One of the audio streams [rom
Sydney-based online broadcaster
Digital One, this one showcases
100% unsigned Aussie acts with a
retail link to the HMV site.

APRA s
Www.apra.com.dau g
Provides good updates of industry |

issues, links, membership list and

online services available from the

Australasian Performing Rights —

Association and the Australasian Mechanical Copyrights
Owners Society.

wwiw.himv.com.au o

The online presence of the Aussie T
operations of HMV effectively cre- == 4
ates an HMV community with & = .
updates on specials and CD Y :
releases. Also features its o =

“Massive” in-house publication and serves as an online
radio station.

CHAOS MUSIC
www.chaosmusic.com.au
High-traftic e-tailer site includes
mass-format downloads, artist
interviews, Net geek updates and
a Freeiracks search engine to find

MP3 files. B
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“Australia’s Biggest Band”

Kathy McCabe
The Daily Telegraph

Powderfinger | Odyssey Number Five

“How Big!? Powderfinger
will lift our GDP, Mate!”

Danny
Telesales -

UNIVERSAL
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The past year has seen a wealth of
new artists emerge on the Australian music
scene. Billboard asked influential tastemakers
from Australian media and retail to share
his or her choice of a favorite album of the
past 12 months.

STUART MATCHETT

Program director

Triple | Network

“Vika & Linda’s “Two Wings’ [FMG] was truer lo their roots and
different lo everything else around. Shihad’s ‘The General
Electric” [Warner] is real power rock,

and the Bifiek album [Sony] was

muventive dance music.”

BARRY CHAPMAN

General manager

Channel [V] Australia

“My favorite is ‘The General Electyic’

by Shihad. @ great live stadium-rock

band from New Zealand now based in
Melbourne. Albums by Nokturnl

[FMG] and 28 Days [FMG] have a

real edge Lo them, which I enjoy.”

DANIEL AGOSTINELLI

COO

Sanity Music

Albums by Killing Heidi, Savage
Garden and §2S. 1 don’t like them if they're
not big sellers!” 3

MARTIN CARR
Commercial director
HMV
“Top of my list are Alex Lioyd’s ‘Black The
Sun’ [EMI], Something For Kate'’s
‘Beautiful Sharks’ [Sony] and Diana Ah
Naid’s ‘I Don’t Think I'm Pregnant’ om ethin
[Origin/Shock].” For Rate_
; )

GILL ROBERT

Managing director

CMT

“Kasey Chambers’ “The Captain’ [EMI] 15
one of the best country albums ever record-
ed in this country. The songs are so good;
she’s a very special performer. Adam
Brand’s ‘Good Friends’ [FMG] is a collec-
tion of well-crafted songs from a promising
newcomer.”

GUY DOBSON

Program director

Triple M Sydney

“Powderfnger’s ‘Odyssey Number Five’ [UMA] and The
Whitlams’ ‘Love This City’ [Warner].”

IRENE KANARIS

Music director

3FOX-I'M, Melbourne

“Vunessa Amorosi’s ‘The Power’ [Transistor/BMGJ was one of the
best pop albums we've had for years. Killing Heidi’s ‘Reflector’
[Wah Wah/Roadshow] for us was a rock/alternative album that
crossed over lo the mainsiream. Savage Garden’s Affirmation’
[Roudshow/Warner] was beiter than the lasi one, which 1s saying
something. We've played five singles already, and there are a lof
more.”

JODIE PRUDAMES

Music programmer

MTYV Australia

“Vanessa Amorosi’s ‘The Power’ 1s fresh and shows off her great
voice. Killing Heidi’s ‘Reflector’ is just oulstanding, and Savage

BILLBOARD OCTOBER 21, 2000
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Garden’s A//nmalmn is (il//mmzl step from their first album.
The Whitlams’ ‘Love This City’ is special, //mdm] Tim Freedman
is a brilliant writer; highly poetic and sensitive.”

potential,” says Bond, who previously worked in Asia. “Its
harder to sell rock music with the exception, potentially, of

apan and ea and, a lesser , Malaysia and Ll
{ I:I()lcl:rllegi]a(. lll(‘(y)i)(:llhl::'(e ut(;()(l‘kl(:lls)(i;nf)::ietﬁ[a :/llrl(l)lll)gbll;alllgfl enterta nl ng

K. : pe 21it
financial advice @

GAVIN JONES

Producer

“Deadly Sounds,” syndicated indigenous show

“I haven't stopped playing  Frank Yamma’s ‘I’/a} With Fire’
[CAAMAY; the songs are powerful, and he sings in language.
Yothu Yindi’s ‘Gamma’ [FMG] is true world-class music. Christine
Anu’s ‘Come My Way' is a big development from her last album,
it manages to be bolh contemporary and have traditional [Torres
Strait Islander] values.”

content, that also has potential. Beyond that, iC’s dilficult.”
Bond adds that one of Universal’s six new signings, melod-
ic singer/songwriter 1kin, will be promoted in Asia, initially
with a single track on a compilation albuin. Another new
singing, Anita Spring, a pop singer with R&B base, could
also be right for Asia.

ROB APPEL
CEO
(‘hdosMusic

“The new solo album by Tex Perkins [UMA]. I attend a lol of his
shows by his bands the Cruel Sea & Beasts Of Bourbon, and I like
that style of music, very Australian in essence without resorting to
caricatire. Ilike a lot of Melbourne dance \z‘u[/ Also I\mq Curley
[independent], which happens to be my brother’s band.”

IN NEED OF SUPPORT Roseby, Rosner-and Young have become-the
The music industry’s turbulent relationship with the fidant and EHH:].EG'I" to many renown
Australian government has calined down somewhat. The
relaxation of parallel imnports in July 1998 did not cause as
much destruction to in both the entertainment and film industries
the industry’s invest-
ment base as initially
thouglit. But the free
market has caused a

top-rated international artists and ¢ H{|'II'IECIEI'I‘

during the past 24 years.

We are now able to provide superior Royalty

GAVIN WARD severe piracy prob- Audit/Accounting services - do not hesitate to
General manager lem. In turn, the gov- call us for Further details.

Leading Edge Group ernment has provid-

“Some tremendons debut records quite frankly saved us at retail. ed a myriad ol fund- Pra rour int vhile in Australia, New

Killing Heidi's ‘Reflector’ is sensational with a distinctive sound.
In the rock section, 28 Days” Upstyle Down’ has an edge, Madison
Avenue’s ‘Don’t Call Me Baby’ [Virgin/EMI] was a fine dance
single, and, from the pop side, Vanessa Amorosi’s “The Power’ and
S28’s ‘One’ [Standard/FMG] delivered.”

ing and initiatives to : . : ;
}‘IC%[)"I(‘IS mmf and get Zealand, and major countries throughout South

. abroad. It was also East Asia - contact us, we shall be pleased to
Killing Heidi’s new style sympathetic to the assist you.

positions of ARIA
and APRA on the digital-agenda bill, which the music indus-
try has pressed for since 1996 to reinforce the rights of
copyright owners and penalize those who infringe on
those rights. Sull, the music industry believes that the gov-
ernment could take it more seriously.

“What's always frustrated me is that we are not recog-
nized as a creative industry,” says Warner’s James. “1f
you're making films, putting on opera or live theatre, no
problem. Yes, there are development funds and grants
that go to acts and managers for touring opportunites,
but the music industry has never had a taxation break.
Look at the way the film industry is treated as an export
industry. If we had government support in terms of the
investment that we put in, and seen as an export business,
that would be a major, major win.”

IAN ROGERSON

Creative director

Big Fat Radio

“Killing Helidi’s ‘Reflector’ was a great album from a great live
band. The e/mnvmouslv titled CD from Multiball [Creative Vibes],
_wilh members of d.i.g., has cool grooves. Kasey Chambers® “The
Captain’ was a bit too country for me, but it had some tremendois
songs on it.”

PAUL CASHMERE

Executive producer

Radio Undercover

“The best album in the last 12 monihs from an Australian artist
by far is Alex Lloyd’s ‘Black The Sun.”" H
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Accountants Inlernational Taxation Advisors Tax Agents

Artists appearing in alphabetical order...
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A Bruce
BARBRA STREISAND \2 /»/) E?@&I@?L% snriHQSIee“

TIMEIESS BEAUTYs:BEAST

THE BROADWAY MUSICAL

Pearl g oo
Joar! SHANA TTITIR 2,

A New Australian Musical Ehf—tfﬁmmtr\rrrowgtf

Ciwreras Doutno Pavarormim Levive

IN COKCERT 1998/97
s T150R RDAS s

The Choice
»*

JACOBSEN ENTERTAINMENT
Sydney, Australia

Telephone: 612 9211 6899 Facsimile: 612 9211 6966 Email: jacobsen@jacobsen.com.au www.jacobsen.com.au
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Hot Latin Tracks.

Artists & Music

Velasquez Touring Before Next Set

1 RICARDO ARJONA SONY DI
€os CUANDO
2 CHRISTINA AGUILERA RCABMG LATIN
VEN CONMIGO (SOLAMENTE TU)
3 RICKY MARTIN COLUMBIA/SONY
D15COS SHE BANGS
4 SON BY FOUR sONY DISCOS
A PURO DOLOR
5 MELINA LEON SONY DISCOS
CUANDO UNA MUJER
6 OSCAR DE LA HOYA emi
LATIN VEN A M|
7 GLORIA ESTEFAN EPIC/SONY DIS-
€0S COMO ME DUELE PERDERTE
8 CHRISTIAN CASTRO ARIOLABMG
LATIN POR AMARTE ASI
9 ALEJANDRO SANZ WEA LATI-
~Na CUANDO NADIE ME VE
10 CHAYANNE COLUMBIA/SONY
DISCOS YO TE AMO
11 LUIS MIGUEL WEA LATINA
LA BIKINA
12 LAURA PAUSINI WEA (ATINA
ENTRE TU Y MIL MARES
13 JOAN SEBASTIAN MUSART/BAL-
BOA SECRETO DE AMOR
14 LUIS FONSI UNIVERSAL LATI
NO IMAGINAME SIN TI
15 MARC ANTHONY COLUMBIA/SONY
DISCOS MUY DENTRO DE Mt

1 CHRISTINA AGUILERA RCA/BMG LATIN
VEN CONMIGO (SOLAMENTE TU)
2 OSCAR DE LA HOYA Em:
LATIN VEN A M|
3 ANTHONY J&N/SONY DISCOS
YO TE CONFIESO
4 MELINA LEGN SONY DISCOS
CUANDO UNA MUJER
5 RICARDO ARJONA SONY DIS-
cos CUANDO
6 RICKY MARTIN COLUMBIA/SONY
DISCOs SHE BANGS
7 VICTOR MANUELLE sony
pIscos COMO DUELE
8 DOMINIC PRESTIGIO/SONY DIS-
cos LLORAN LAS ROSAS
9 LIMI-T 21 Emi LATIN
Y DALE
10 ALEJANDRO SANZ WEA LATI
NA CUANDO NADIE ME VE
11 EDDY HERRERA J&N/SONY
DISCOS PEGAME TU VICIO
12 TITO ROJAS M.P/SONY DISCOS
QUE MAS TU QUIERES DE MI
13 GLORIA ESTEFAN EPIC/SONY DIs-
€0s COMO ME DUELE PERDERTE
14 REY RUIZ BOHEMIA/UNIVER-
SAL LATINO MUEVELO
15 KEVIN CEBALLO rRMM

1 BANDA EL RECODO FONOVISA
YO SE QUE TE ACORDARAS
2 EL COYOTE Y SU BANDA TIER-
RA SANTA EM) LATIN TE SONE
3 ROGELIO MARTINEZ DIsCOS
CISNE Y SIGUES SIENDO TU
4 POLO URIAS Y SU MAQUINA NORTE-
NA FONOVISA PARA QUE QUIERES.
5 CONJUNTO PRIMAVERA FONOVISA
EN CADA GOTA DE M| SANGRE
6 VICENTE FERNANDEZ SONY DIS-
€0s BORRACHO TE RECUERDO
7 LOS TIGRES DEL NORTE FoNO
VIsA DE PAISANO A PAISANO
8 LIMITE UNIVERSAL LATING
POR ENCIMA DE TODO
9 EL PODER DEL NORTE
DISA/EMI LATIN A ELLA
10 LUPILLO RIVERA SONY DIS
€os TU Y LAS NUBES
11 LOS RIELEROS DEL NORTE
FONOVISA MENTIROSA
12 LOS TEMERARIOS rFonoviSa
ERAS TODO PARA MI
13 JULIO PRECIADO Y SU BANDA PERLA
DEL PACIFICO RCABMG LAT'N COMO..
14 EL COYOTE Y SU BANDA TIERRA
SANTA EMi LATIN NO PUEDO OLVIDAR.
15 INTOCABLE Em) LATIN

MI PRIMER AMOR FUERTE NO SOY

() Records showing an increase In audience over the previous week, regardless of chart movement. A record which has been on the chart for

more than 20 weeks will not recerve a bullet, even if it registers an increase 1n audience. Greatest Gainer indicates song with largest audience

Frowth, 1t two records are tied In audience size, the record p\ssgspllayed on more stations is placed first. Records below the top 20 are removed
000 B

rom the chart after 26 weeks. T Videoclip availability. © 2

Iboard/BPI Communications, Inc

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST_
=z DATA SYSTEMS’ RADIO TRACK SERVICE. 89 LATIN MUSIC STATIONS ARE ELEC-
= = Q O 2 TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK
24| 2| =g | €| ARTIST TITLE
=2 |3z|~x| 20 MPRINT/PROMOTION LABEL PRODUCER (SONGWRITER} P
RIOR TO beginning work on her
—~emll NO. 1 B ; :
| 5| 6 | cHRiSTINAAGUILERA  VEN CONMIGO (soLAmENTE Uy | eW Spanish album early next year,
RCABMG LATIN T 2 weeks at No. 1 RPEREZ (1.ABERG.PREINRPEREZ) | Jaci Veldsquez is in the midst of a
@] 1 | = We E)Mslfm ?E LA HOYA Pt aaaeVaEaN ;(\3 gg ! grueling, 53-city tour throughout the
RPLRLZ(RGBBAGIRBNEIRE | [J S in support of her latest English-
3|2 ! 9 ?JSVAD'?S%(%Q‘RJONA RARIONA A CUCD” PENA TR ARX langu lease, “Crystal Clear.”
t : \ A (RARJONA) anguage release, “Crystal Clear.
RICKY MARTIN SHE BANGS « o iorities.” s:
@ 6 6 3 COUMBIASONY DISCOS T WAFANASIEFF,R ROSAD.CHLD (W AFANASIEFF.D.CHILD, BLAKE G MONROIG.J SIERRADAOPEY) | ;rhe)/ e bOth. my l)TIO-] ltlf?S“, Sd)‘/S
5 5 4 | 31 | SON BY FOUR A PURO DOLOR Veldsquez of her dual career. “Every
SJEI?E?EEON CUAND’*(-;’*S'L?’?\%']E‘; year I'm going to put out a record.
®)] s ! S | sonvoiscos AJAEN (O.ALFANNO) What happer}s is, I go from 1'ecord!ng
(D| 11 | 12 | 19 | ROGELIO MARTINEZ ranSJGUES SIENDO TU one record [in Spanish]| to recording
i ISN ' SANDOVAL (S.TWAIN,R. . T : ] e =
8 | 12 | 10 | 27 | BANDAEL RECODO YO SE QUE TE ACORDARAs | another [in English), so Thave to have
FONOVISA G.LIZARRAGA (J.MARQUEZ) time to give each its fair share.
JOAN SEBASTIAN SECRETO DE AMOR 450UeZ. W ish- :
. 9 10 9 5 1 MUSART/BALBOA J.SEBASTIAN (J.SEBASTIAN) Velasg‘ueé, 0y hose Sp%l,nbh language
10 4 | 5 | 11 | GLORIA ESTEFAN COMO ME DUELE PERDERTE |  debut, “Llegar A T1,” garnered a
EPIC/SONY DISCOS { E.ESTEFAN JR.G.NORIEGA R.ELADES (M.FLORES) Gl'ammv nomination, had never
LUIS MIGUEL LA BIKINA ed thi s nsivelviss alRenal na:
16 % R L MIGUEL (R EUENTES tow ed this extensively as a headliner:
12 | 9 g8 | 12 ERTOTL’SBLI?LN cNASTRo N EF’@E?M%RT%% Earlier this year, she tested the
[ AT! K.SANTA R (E. A.MONTALBAI g
—  waters with a 17-stop tour before
ANTHONY YO TE CONFIESO .
18 | 2L | 5 | jansonybiscos LA CRUZ (E CRESPO.L A CRUZ) gathering steam for her current
—eumll GREATEST GAINER B ende§1v01". Although the Crystal Clear
30 | 32 | § | ELCOYOTEY SU BANDA TIERRA SANTA TE SON tour is aimed at a Christian, English-
s T EPAEZJ ALUGO RUBIO (J.SASUETA) speaking audience, Veldsquez includes
ALEJANDRO SANZ CUANDO NADIE ME VE o ioh tracks i
|15 | 13 | 15 | 4 | Geiiainas A O sever al of hgr Spanish tracks in Fhe
22 | 30 | 7 | POLOURIASY SUMAQUINA NORTENA PARA QUE QUIERES QUE VUELVA set list, varying the number according
FONOVISA PURIAS (J.SILVA) to her StOp
CONJUNTO PRIMAVERA EN CADA GOTA DE M| SANGRE 3 3 e
@ A 18| 2 onovsat J.GUILLEN (J.DE JESUS PINEDA RAMOS) Already established in the Christ-
17 | 35 || YICENTE FERNANDEZ BORRACHO TE RECUERDO ian market, where her new single is a
4 | 14 | 7 | LOSTIGRES DEL NORTE DE PAISANO A pAISaN0 | Nifs Veldsquez is nevertheless consid-
FONOVISA LOS TIGRES DEL NORTE (EVALENCIA} | eped a “new” artist in the Latin mar-
CHAYANN Pa— . T her
3 | — | 2 | GV nscos s esrerao/csripmg, | ket who won't be touring solo until her
20| 15 | 18| 5 | LAURAPAUSINI ENTRE TU Y MIL MARES | Second Spanish-language disc comes
WEA LATINA t ACERRUTI (1. BALLESTEROS,B.ANTONACCI) out next year. But judging from a
LUIS FONSI IMAGINAME SIN T 5 o LR .
22 I 2 15 | UNIVERSAL LATING R.PEREZ (M.PORTMANN,R. PEREZ) recent per fox.mcmce, she should have
@] 3 |35 | LMIE o POR ENCIMA DE TODO no trouble doing so.
vl TIN _CARRILLO (A GUTIERREZ . . . anich al.
20| 25 | 15 | 13 | VICTOR MANUELLE COMO DUELE As for her upcoming Spanish al
SONY DISCOS S.GEORGE (A.JAEN)
4] 24 2 6 ER?MI’G?‘OI/gONY DISCOS § ERNA DEZLRLgoRéi'\\I‘.EleSMR'IQSEGQS
{ AFl N .GON. (A.MATHEUS
2 2 LIMI-T 21 Y DALE LATIN TRACKS A'Z
EMI LATIN E.TORRES SERRANT (J.R.RODRIGUEZ} (Publish ¥ Org)
27 % 2 - AZUL AZUL LA BOMBA TITLE (Publisher — Licensing Org.
SONY DISCOS R.SAAVEDRA (F.ZAMBRANA MARCHETT!) 28 A ELLA (Huina, BM)
28 | 29 | 20| g | ELPODER DEL NORTE — 5 A PURO DOLOR (ENOA, ASCAP)
5 o [ | | g5 eMerwmos Sy [ ST A
A AAALBA] | fentura, A
39 | 20 | 3 | PEDRO FERNANDEZ SIN TU AMOR 33 COMO ESTE LOCO (Acpa, BM)
&ERCURY'UNIVEEEAL LATING { H.PATRON (D .HARRIS.D.TERRY JR) 10 COMO ME DUELE PEROERTE (Estefan, ASCAP/Mas Sa de
31 | 25 | 28 | 5 | LUPILLO RIVERA TU Y LAS NUBES CV. ASCAP)
SONVIDISCO: PRIVERA UA.JIMENEZ 3 CUANDO (Sony/ATV Discos. ASCAP/Ariana Musical, ASCAP)
20 | 40 | 10 | 593 RIELEROS DEL NORTE e 15 CUANDO NADIE ME VE (Akazul S.1)
(33)| NEWD | | | JULIOPRECIADO Y SUBANDA PERLA DEL PACIFICO COMO ESTE LOCO § RUCTINVHEERE
RCA/BMG LATIN M.ABDALA.O.LOREDO (PANGULO) | 19 DE PAISANO A PAISANO (TN Ediciones, BMI)
37 | 35 | 1g | ELCOYOTEY SUBANDA TIERRA SANTA NO PUEDO OLYIDAR TU V07 38 EL COYOTE (Arpa, BMI}
i’m:ﬂ:T J-A-LEDE%'\AAE SMA-RUll 17 EN CADA GOTA DE MI SANGRE (Mundo Musical)
R AAMI
3 34 3 6 EMI LATIN § E.ESTEFAN JR. L DERMER (E.ESTEFAN.JR. L PDERMER A CHIRING,T SODLR DERMER) _| ;; ::KZET;I;J :;AM'\:?(E:DE;W;?;;SMDNM
INTOCABLE FUERTE NO SOY '
RE-ENTRY | 3 | ey J.LAYALA (M 4 PEREZ R.J.MUNOZ) _| 36 FUERTE NO SOY (Ser-Ca. BM)
RE-ENTRY 14 RAMON AYALA Y SUS BRAVOS DEL NORTE QUEMAME LOS 0J0S 22 IMAGINAME SIN TI LIMAGINE ME WITHOUT YOU] (Rubet.
FREDDIE R.AYALA (J.R.MARTINEZ) ASCAP/Universal. ASCAP/Marport, ASCAP)
8 | 35 ’ 39 | 5 | ORONORTENO EL COYOTE 11 LABIKINA (Pesr Int1, BMI)
PLATINO/FONQV(SA MUSIDEAS (PGARZA) 27 LA BOMBA (Sony/ATV Discos, ASCAP)
39 | REENTRY | 3 | BANDA LA COSTENA M TR DEe oo | 25 LLORAN LaS ROSAS (Rubet ASCAPIUnverslMusica
(40)| me-ENTRY | 18 | BANDA MAGUEY QUE BONITO AMOR ASEAD)
RCA/BMG LATIN E SOLANO {J.A.JIMENEZ) 39 ME TRAES DE UN ALA (Edimal)
bOP POPICA Al A 5 ON2 A 32 MENTIROSA (Arpa, BMI)

34 NO PUEDO OLVIDAR TU ¥OZ (Mas Music)

16 PARA QUE QUIERES QUE YUELVA (E! Zaz)

12 POR AMARTE AS} (Erami, ASCAP/Warner/Chappeli)
23 POR ENCIMA DE TODO (Warner/Chappell Mexica S.A.}
40  QUE BONITO AMOR (Phamm/Peermusic, BMI)

37 QUEMAME LOS 0)0S (Marfre. BMI}

35 REGRESA A MI (FL.PP. BMI)

9 SECRETO DE AMOR (Edimusa, ASCAP)

4 SHE BANGS (A Phantom Yox, BMI/Wamer-Tamerlane,
BMI/Sony/ATV Tunes, ASCAP/WallyWorld, ASCAP/Desmundo,
ASCAP)

30 SIN TU AMOR (Sony Music, BMI)
14 TE SONE (Mas Music)
31 TUYLAS NUBES (Peer Intl., BMI)

2 VEN A M1 [RUN TO MEI (Gibb Brothers, BMI/Careers-BMG.
BMI)

1 VEN CONMIGO (SOLAMENTE TU) [COME ON OVER BABY
(ALL | WANT IS YOU}] (A Chrysalis Scandinavia,
ASCAP/BMG Scandinavia, STIM/Eclectic, ASCAP/Madhause
Forlag, ASCAP)

26 Y DALE (To Heaven)

7 Y SIGUES SIENDO TU [YOU'RE STILL THE ONE] (Universal-
Songs Of PolyGram, BMI/Loon Echo, BMI)

8 YO SE QUE TE ACORDARAS (Maxima Aguirre, BMI)

20 YO TE AMO (Sony/ATV Latin. BMI/World Deep Music, BMI)
13 YO TE CONFIESO (Sony/ATV Latin, BMI)

by Leila Cobo

bums, Veldsquez has plans to work
again with Rudy Pérez and “at least
one other producer, maybe two.” Also
in the works is a duet, perhaps with
Juan Luis Guerra. “We're talking
about it,” says Veldsquez, who plans to
eventually produce Latin vocalists
herself. “We have the same beliefs, so
it would be good for us. He has a heart
of gold, and he’s amazing. He’s one of
my favorites.”

MARISA MONTE has been taking
her dreamy tour in support of her
recent “Memorias, Cronicas E Dec-
laracoes De Amor” throughout the
U.S. before heading off to Europe and
later to the Brazilian Northeast.

The album, her first in three years,
comes after a stint producing for
music partner Carlinhos Brown and
the Old Guard of Portela, a veteran
samba school in Rio. “We did a lot of
research for that,” says Monte. “Most
of the songs were from the ’60s and
had never been recorded. They only

belonged to the oral tradition. So it
was very important to record them
now, or they would have been lost.”

The experience marked Monte’s
present work in subtle and not-so-sub-
tle ways. “I reully took a dive into the
samba world and got into it more and
more deeply,” she says. “I guess
there’s some sambas in my record that
are a consequence of that. And it
made me more precise in my work,
since I got to produce someone.”

As for Monte’s concerts, aside from
the music, they feature a set—a fabric
sculpture, to be exact—designed by
Brazilian plastic artist Ernesto
Netto. “You can touch people through
their visual sense as well, so it’s very
cool to have someone that I admire
doing this kind of work with me,” savs
Monte.

CROSSOVER CRAZE: It was only a
matter of time. Chart-topping act Son
By Four, whose hit “Purest Of Pain
(A Puro Dolor)” has also been playing
on English-langnage radio and which,
you will recall, sang alongside ‘N Sync
during the Latin Grammys, is report-
edly releasing an English-language
album in November.

In a related (well, kind of) story,
Robi Rosa is producing two tracks on
the upeoming album by Valeria, a

(Continued on next page)
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Over 3,000 listings from 19 countries:
record company executives, music
publishers, wholesalers and distribu-
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| which has been rel

NOTAS

(Continued from preceding page)

new signing on Interscope. The disc
is expected to be released in the
spring of 2001.

Rosa, who has become highly cov-
eted as a producer following the suc-
cess of Ricky Martin, describes Vale-
ria’s music as “melodic hip-hop with
Latin grooves. It’s an adventure.
Because it’s new. It's slammin’”

Interestingly enough, on paper at
least, the Valeria project sounds a lot
like the Crystal Sierra project, which
is due in January on Virgin. Sierra’s
debut, titled “Morena,” blends R&B
and hip-hop with Latin beats and uses
producers as dissimilar as Kike San-

tander, Steve Morales, and Swizz
Beatz (DMX, Eve).

Sierra, born of a Colombian father

and an American mother, grew up in

3altimore and is part of that growing
grou) of bilingual, bicultural artists
that major, non-Latin labels have final-
Iy decided are worth their while.

‘We predict (rather, we hope) that in
the very near future, all this ethnic
background scoping will merely
become par for the course rather than
the main focus of marketing cam-
paigns. But in the meantine, suffice
to say that Sierrawent to Berklee Col-
lege of Music on a scholarship. There’s
much to be heard in her music.

ATERCI()PELADOS STAYS ON
BMG: Colombia’s Aterciopelados will
finally release its newest dise, which
was finished « couple of months ago,
on its label, BMG U.S. Latin. After
BMG closed its offices in Colombia,
the duo was uncertain as to who would
release their album. Word wus out
that Arista was courting the group,
which was part ol the recent Watcha
tour. To be released in February, this
album is the last that Aterciopelados
has under contract with BMG, so
quite possibly, the act will be up for
grabs in the near future.

STILL ON THE ROAD: The Mi-
guel Bosé/Ana Torroja tour hits the
U.S. Thursday (19) with a show in San
Diego before continuing on to L.A.; El
Paso, Texas; Puerto Rico; New York;
and Miami. The two Spaniards have
been on the road since April and will
continue to tour until February.

The association has even yielded an
album, “Girados,” which is set to be
released Tuesday (17) in the U.S. on
WEA Latina. The disc leatures hits
from both artists as well as a previ-
ously unreleased track, “Corazones,”
leased us the
album’s single.

Torroja, who used to be part of
Mecano, hadn’t toured lor eight
years; she has hit the road after two
solo albums. Bosé hadn’t toured in
four years.

M TAMI was the site last month ol
the international music industry’s
biggest anti-piracy enforecement con-
ference, organized hy the Interna-
tional Federation of the Phonograph-
ic Industry and the Recording
Industry Assn. of America. The
three-day meeting brought together
more than 100 investigators {rom 43
countries, who spcke about specific
ways to target piracy in various parts
of the globe.

Leila Cobo can be reached at 305-361-
5279, by fax at 305-361-5299, or at
leobo@ bitlhoard.com.
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B|||boord LOTII ) 50 y—
onaL II
EE | <% | £3 | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE
——mmgl]l NO. 1 WS
1 1 4 CHRISTINA AGUILERA RCA 69323/BMG LATIN 4 weeks at No. 1 Mi REFLESO
—=ll HOT SHOT DEBUT S

|
LUIS MIGUEL WEA LATINA 84573 VIVO |

LOS TIGRES DEL NORTE roNovisa6092 [

DE PAISANQ A PAISANO |
SON BY FOUR

i
| SON BY FOUR @ sonv Discos 63181 [
{

| 3 | 2 | ALEJANDRO SANZ wen LATINA 85052 (B ~ ELALMAALARRE |
: 5 | 4 | VARIOUS ARTISTS epice 2000 LATIN GRAMMY NOMINEES
NEWD | RUBEN GONZALEZ wori0 G UIT/NONESUCH 79503/AG CHANCHULLO
| 8 | 7 [ 5 | CONJUNTO PRIMAVERA ronovish 10118 (I8 ) EL RECADO
9 | 6 | 32 | SHAKIRA sonv Discos 837/5 EB MTV UNPLUGGED |
NEWD | CHAYANNE COLUMBIA B4098/SONY DISCOS SIMPLEMENTE
11 | 9 | 6 | RICARDO ARJONA SONY DISCOS 84014 [ GALERIA CARIBE
12 [ 8 | 5 | GIPSYKINGS wov 79541/ VOLARE! VERY BEST OF THE GIPSY KINGS
13 14 11 ROCIO DURCAL AR(CLA MG LATIN [F CARICIAS
| 14 | 15 | 81 | AB QUINTANILLAYLOS KUMBIA KINGS /\ ey L ool R AMOR, FAMILIA Y RESPETO
15 | 10 | 20 | GLORIAESTEFAN @ Y ALMA CARIBENA — CARIBBEAN SOUL
| 16 | 17 | 48 | MARCANTHONY riv 835e050ny DESDE UN PRINCIPIO — FROM THE BEGINNING _ |
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Australian Music Week Launches Platinum Europe Honors

Industry Sees Progress From Event’s Focus On Local Acts

BY CHRISTIE ELIEZER

ADELAIDE, Australia—Various
strands of the Australian music in-
dustry were drawn together here Oct.
11 to officially launch this year’s Aus-
tralian Music Week (AMW)—an
annual event that over the past decade

e —

1|

has successfully helped raise the pro-
file of domestic artists.

Speaking at the opening presenta-
tion, which took place at the city’s SK8
Park venue, were Ella Hooper, singer
with rock band Killing Heidi (this
year’s “official patrons” of the event);
Brian Cadd, president of the Australian

JASRAL Gives OK
Io 5 Gompanies’
Watermark Work

BY STEVE McCLURE
TOKYO—Japanese authors’ soci-
ety JASRAC has given its seal of
approval to five companies’ entries
in its STEP 2000 digital water-
mark evaluation project (Billboard,
July 1).

IBM, MarkAny of South Korea,
Victor Co. of Japan, Signum of the
U.K., and BlueSpike of the U.S. all
submitted watermark technologies
that JASRAC says can be recom-
mended to businesses involved in the
digital distribution of music. The
test was conducted by the Tokyo-
based Nomura Research Institute
on behalf of JASRAC, international
performing rights body CISAC, and
mechanical rights organization
BIEM. STEP 2000 was billed as the
first such initiative by copyright
management hodies.

Other rights societies that took
part in the project as member orga-
nizations were APRA of Australia,
ASCAP and BMI of the U.S,,
BUMA/STEMRA of the Nether-
lands, CASH of Hong Kong, GEMA
of Germany, Mechanical Copyright
Protection Society/ Performing Right
Society of the U.K., SACEM of
France, SGAE of Spain, STAE of
Italy, and TEOSTO of Finland.

The two main criteria in evaluat-
ing the entries submitted were ro-
bustness (whether or not the water-
mark could be extracted after music
was played back) and audibility
(whether the presence of water-
marks could be detected by listen-

(Continued on page 82)

Music Foundation (AMF), which coor-
dinates the weeklong activities; and
Malcolm Buckby, South Australia’s
minister of education.

Performing were local acts the
Trims, Gawler High School Band,
Gawler Skate Kru, and DJs Pabb and
Griff. The AMW is
set up to focus on
domestic acts—
both new and estab-
lished—pulling
together a series of
in-store appear-
ances and live con-
certs across the
country under the
AMW banner and increasing airplay
for domestic acts on commercial and
college radio networks. For their part,
music retailers flag Australian prod-
uct and give local music more in-store
display space.

In 1989, when the AMW concept
was launched, local music was strug-
gling to be heard on commercial ra-
dio, the once-buoyant live scene was
withering, and music industry execu-

PARISI

tives were complaining about audi-
ences being overly partial to overseas
acts. The outlook for new local music
today is healthier, with greater com-
mercial radio airplay and a more
vibrant A&R approach by major la-
bels. This year alone has seen six local
singles and seven local albums top-
ping the Australian Record Industry
Assn. (ARIA) charts.

Australian executives have ap-
plauded the ongoing AMW initiative
as a way of boosting the profiles of
local acts. Michael Parisi, Australian
music director at Festival Mushroom
Records, suggests that “radio’s get-
ting better, but [the fact] that some
[local] acts do big business without
airplay indicates public interest is
there.”

Despite recent breakthroughs, the
percentage of Australian product that
makes up the year’s total sales
remains a moot point. ARIA puts the
figure at 25%; other sectors suggest it
is closer to 15%. Cadd tells Billboard
that “Australian Music Week reminds

(Continued on page 82)

Led By Madonna Record

BY PAUL SEXTON

LONDON—Pop, rap, R&B, and
adult rock all captured the imagina-
tion of European record-buyers dur-
ing September, according to the
International Federation of the
Phonographic Industry’s (IFPI) lat-

ternational of 3 million units (exclud-
ing the U.S.), a company record. The
next single, “Don’t Tell Me,” will fol-
low next month.

Several other acts among the new
IFPI list—honoring Pan-European
album sales of 1 million units or

more—exhibited

est list of Platinum
Europe Award winners. |
But it was the Olympian
form of Madonna that
broke records as she
accelerated from zero to

ifpi

PLATINUM EUROPE

1,000,000

admirable timing. Fat-
boy Slim’s 1998 album
“You've Come A Long
Way, Baby” (Skint/Sony)
reached double-plat-

CE8E wF ONE ML 1o

2 million in 10 days.
That was the track time logged by
the veteran pop figurehead’s Maver-
ick/Warner Bros. album “Musie,”
which clocked 2 million European
sales within 10 days of its Sept. 16
release. The set spent its second week
at the top of Music & Media’s Euro-
pean Top 100 Albums chart in the Oct.
14 issue, and the title track was in its
fifth week at the summit of Music &
Media’s Eurochart Hot 100 Singles.
The album total was part of an ini-
tial shipment by Warner Music In-

inum just ahead of the
Nov. 6 release of its sequel, “Halfway
Between The Gutter And The Stars.”
Britney Spears’ “Oops! ... I Did It
Again” (Jive) hit 2 million just before
the singer arrived for her first Euro-
pean tour, a 30-date, 11-country itin-
erary that kicked off Oct. 10 in Lon-
don. Destiny’s Child achieved its first
Platinum Europe nod for “The Writ-
ing’s On The Wall” (Columbia), teeing
up more U.K. live dates in November
and the appearance of the group’s
(Continuned on page 82)

BY ELLIE WEINERT
HANNOVER, Germany—An Oct. 7
gala concert staged on the grounds of
the Expo 2000 world's fair here pro-
vided a fitting climax to the sixth
annual Music Bridges Around the
World international songwriters’
gathering.

The latest Music Bridges event
took place at the Hotel Kaiserworth
in the historic town of Goslar, near
Hannover, over five days leading up to
the concert. Participating in the event
| were 43 songwriters from 25 coun-
tries. They included such luminaries
as Tamla/Motown writer/producer
Lamont Dozier and Peter Rafelson, a
writer for Madonna, the Corrs, and
Chaka Khan.

Co-writing partnerships among
the 43 were chosen by a random lot-
tery system, and over the course of
the five days no fewer than 36 songs
were written and demoed by various
combinations of the writers. Subse-
quently, 26 songs were selected to be
performed during a three-hour show
in a hall at the massive Expo 2000
site. A house band made up of partic-
ipating musicians played.

Other writers participating in
Musie Bridges included Allan Rich,
Matthew Andrae, Brad Parker, Ralph
Torres, Shad Rabbani, and Toni
Kasza (all from the U.S.); Eleanor
McEvoy and Kieran Goss (both from

Ireland); Trine Rein (Norway); Liz
Scott (Australia); Clevie (Jamaica);
and Claire Dallison (U.K.). The other
countries represented ranged from
Chile to Indonesia.

The event's founder and organizer,
songwriter Alan Roy Seott, compares
Music Bridges to a “cultural scientif-
ic experiment,” with the final concert
acting as the resultant “paper” of the
group’s research.

Among the German writers taking
part this year were Scorpions front
man Klaus Meine, musician/produc-
er Michael Holm (alias Cusco), pro-
ducer Peter Hoffmann, singer/song-

Writers Enjay Multicultural Exchange At Music Bridges 2000

writer Stefanie Hempel, and author
Frank Langer. Their participation
meant that Music Bridges received
considerable coverage in the local and
national press and TV,

This year’s event had been in
preparation for several years, as
Meine recalls. “I first met Alan Roy
Scott when participating in the Music
Bridges event in Bali, Indonesia, in
1995,” he says. “It was a fantastic
experience for everyone involved.
Afterwards, knowing that Expo 2000
was going to take place in Hannover,
our hometown, I suggested that he
should bring Music Bridges to Ger-

Music Bridges organizer Alan Roy Scott, left, chats with Scorpions front man
Klaus Meine, center, and Motown veteran Lamont Dozier at the songwriting
event in Goslar, Germany.

many, and over the past three years
we have kept in close contact to
enable this magical event to happen,
with help from many other individu-
als and official bodies.

“Getting so many talented song-
writers and artists from over 25 coun-
tries around the world to perform
together is exactly what the whole
Expo theme is all about,” Meine adds,
“and I was delighted to be a small
part of it.”

Scott, a songwriter for 25 years,
says, “I believe in the power of music
and what it can do in people’s lives.
The power of a song is the ultimate
communication tool. The concept of
Music Bridges brings together cul-
tural exchange through the art of
songwriting to make a statement,
Jjust as strong as politics. That's why
we consider it to be a healing force.”

Scott deseribes the nonprofit Music
Bridges events as comparable to a
musical Peace Corps. Since 1988, it
has taken place in Russia, Bali, Ire-
land, Romania, and, last year, Cuba
(Billboard, April 10, 1999).

The main sponsors of this year’s
event were the Expo 2000 organizers.
Others included U.K. electronics firm
Peavey, which provided the recording
equipment; the city of Goslar; and
BMI. Scott says the next “United
Nations of songwriting” will most
likely be held in Jamaica.
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Reid Seeks A&R Turnaround In U.K.
As Arista Adapts To Life After Glive

BY PAUL SEXTON
LONDON—Avrista Records presi-
dent/CEO Antonio “L.A.” Reid was
here the week of Oct. 2 for his first
U.K. visit since taking over the com-
pany’s helm July 1 from founder
and former president/CEQO Clive
Davis (Billboard, July 29).

During his stay, Reid, co-founder
of the now wholly BMG-owned
LaFace label, spent time at Arista’s
London offices, collected a lifetime
achievement trophy at the Music of
Black Origin (MOBO) Awards at
Alexandra Palace Oct. 4 (Billboard,
Oct. 14), and spoke with Billboard
on a variety of ereative and business
issues.

What were your impressions of
the MOBOs?

I thought it was good, [especial-
ly] the idea that urban music has
progressed to the point where it has
this kind of recognition and support,
because the place was packed.

It was interesting to hear what
vou said in vour acceptance
speech about “living for the
artists.” Is that informed by the
fact that you’ve been one?

I'm sure it is. When I was a per-
former, I knew what was important
to performers, and I never got the
sense that record companies in gen-
eral [did]. They knew what was
important for the record company.
They knew obviously that we had
common interests, that we all need-
ed hits. But I was always a little bit
put off.

I understand it more now, but if
you're a struggling artist—and the
product manager, for example,
who’s responsible for vour project
has a really nice apartment, nice
car, nice clothes, and life is on a bit
of a schedule—and you're « strug-
gling artist and you don’t have any-
thing, you just kind of look at it and
say, “There’s something lopsided
about this.” So the thing that I did
was I built my company as a home
for artists.

What are your thoughts on
Arista U.K. as a repertoire
source? There’s a feeling in the
industry here that it hasn’t ever
fully established itself in that
regard.

I think it’s starting to come
together. Since I've been here, I've
spent some time in the Arista U.K.
office listening to some of the prod-
uct—some of the records; I hate to
say “product.” T found there were
some really interesting things on
the horizon. In the past, I think
you're right: It’s been u highly ques-
tionable repertoire source. Going
forward, it’s a focus, something
thev’re really keen on growing, and
to the extent that I can help, I will.

Angie Stone, for example, came
from Arista U.K., and she’s an
impressive recording artist as well

REID

as stage performer and someone 1
highly respect. So it that’s the
beginning of it, I think we're going
to see a turnaround.

Have you felt as though you’ve
had to go through a period of win-
ning people over, artists and oth-
ers in the company?

Absolutely. And some people T'll
never win over. Let’s face it, there’s

a new guy in their life, it's me, and
they don’t know me, so I do spend a
certain amount of time trying to let
them know who I am, how I think.
Artists like Santana, I started in
talking about old records that he’d
made. That always connects. But
veah, there’s a period of having to
win people over.

Is it still going on?

I don’t know that i1t’s done, no. [
think I’ve made a lot of progress.
Look, I've accepted one of life’s
biggest challenges from a career
standpoint which is . . . successor to
arguably the greatest record man,
or one of the great record men, of
our lifetime, and that’s a tough chal-
lenge. Many people have entrusted
their lives to Mr. Davis’ guidance
and not mine, so it’s very tough to
get people to say, “OK, I was with

(Continued on page 82)

Fryland Exits To Praise

Danish Executive Called Industry Leader

BY CHARLES FERRO
COPENHAGEN—Over the past few
weeks, the Danish music industry has
been bidding farewell to the man cred-
ited with restructuring its do-
mestic business.

Stefan Fryland retired at
the end of September from his
post as chairman of Universal
Music Denmark. A month ear-
lier, the 61-vear-old executive
had bowed out as the chair-
man of the Danish branch of
the International Federation of
the Phonographic Industry (IFPI), a
position he had occupied for the past
18 vears.

EMI-Medley managing director
Michael Ritto has stepped into the

FRYLAND

vacant IF'PI chaiy, but I'ryland is not
being replaced at Universal.
“I’'ve worked with Stefan since I

was 15; he’s one of my mentors,”

Ritto says about his friend.
“He’s a gifted person, very
friendly, and demonstrated
strength as PolyGram man-
aging director and IFPI
chairman. Stefan has a great
sense of humor, and that’s
helped defuse tense situa-

tions through the years.”
After training as an econ-
omist, Fryland worked as a
sules/product manager at
food/household products giant
Unilever in Denmark. In 1972 he
(Continued on page 68)

Online Lineup. Former British Phonographic Industry (BP1) chairman John Pre-
ston returned to his old haunts recently as a speaker at a new-media seminar
organized by the labels’ body in London. Preston was there in his joint role as
chairman of E-commerce applications provider Mode International and as CEO
of the Hospital Group Ltd., a London-based multimedia creative center co-
founded by Eurythmics’ Dave Stewart, who also spoke at the event. Shown par-
ticipating in the panel, from left, are Preston, Stewart, EMI Recorded Music
senior VP of new media Jay Samit, iCrunch chief executive David Phillips, and

BPI director general Andrew Yeates.

newsline...

BRITISH COLLECTING BODY the Mechanical Copyright Protection Society
(MCPS)-Performing Right Society (PRS) Alliance has restructured, form-
ing a joint management board. The board comprises John Hutchinson,
CEO of both societies, and five executive directors: John Axon (PRS), Chris
Martin (MCPS), Steve Porter (finance and operations for both societies),
John Rathbone (information services), and David Lester (legal). The
alliance says the change is meant to improve efficiency and contain costs;
a spokesman says cuts from the collective staff of 850 will follow. Hutchin-
son says his goal is a “small and lean U.K. operation” that can draw upon
the shared back-office functions of the International Music Joint Venture,
the Amsterdam-based digital processing group formed last year by MCPS-
PRS, ASCAE and Dutch body BUMA/STEMRA (BillboardBulletin,
March 18, 1999). LARS BRANDLE

LEADING AUSTRALIAN E-TAILER ChaosMusic has sold 2 million shares worth
$900,000 Australian ($482,000) to local consumer electronics retailer Strath-
field Group. The move brings Strathfield’s stake in ChaosMusic to 8.9%.
Strathfield CEQ Andrew Kelly becomes a nonexecutive director at the
online company. “This new investment strengthens our relationship with
Strathfield’s mature offline business,” says ChaosMusic CEO and founder
Rob Appel. Chaos will roll out its ChaosBar in-store vending kiosks in
Strathfield’s 80 stores following a three month-trial.  CHRISTIE ELIEZER
has linked up with homeless people’s charity the Big —1
Issue Foundation to release a Christimas compilation ]
album through indie label Jeepster Recordings, dis- ’
tributed by 3MV, Released Nov. 20, the album is titled

“It’s A Cool, Cool Christmas,” and features 21 tracks, |
16 recorded exclusively for the project. All profits from
sales will go to the Big Issue Foundation; the album will retail at 10.99
pounds ($16.10). The release will be supported by a national TV campaign
starting Nov. 27; all marketing activity is funded by Xfm, which predicts
that more than 4 pounds ($5.86) per unit sold will go to the charity. Among
the acts to have donated tracks to the album are Belle & Sebastian (“O
Come, O Come Emmanuel”); Grandaddy (“| Alan Parsons In A] Winter
Wonderland”); the Dandy Warhols (“Little Drummer Boy”); Eels (“Every-
thing’s Gonna Be Cool This Christmas”); the Flaming Lips (“White Christ-
mas”); and Calexico (“Gift X-Change™). TOM FERGUSON

LONDON-BASED ALTERNATIVE ROCK radio station Xfm

104.9 fm .
London’s anly alternative |

MATTHIAS IMMEL, head of product coordination and Internet for BMG
Entertainment in the Germany/Switzerland/Austria region, is leaving the
company Oct. 31. In his current role, Immel—who joined BMG in 1995—
is responsible for the marketing coordination of international artists in the
German-speaking region and developed the company’s online activities.
Over the past two vears, he oversaw such BMG projects as the launch of
mote than 50 Web sites and the company’s first commetrcial download activ-
ities. No successor has yet been nominated. WOLFGANG SPAHR

MUSIC EXPORT NORWAY, a new local music industry-funded trade group
based in Oslo, has named Inger Dirdal as managing director, effective
immediately. Dirdal will manage the Norwegian music industry’s ap-
pearances at such trade fairs as PopKomm and MIDEM, which previous-
ly had not been coordinated by a single body. She was previously exports
manager at Oslo indie label Kirkelig Kulturverksted. In her new role she
reports to chairman Barry Matheson. KAI R. LOFTHUS

ANTI-PIRACY RAIDS by trading standards officials, police, and representa-
tives of U.K. trade groups, including the British Phonographic Industry
(BPI) and the Mechanical Copyright Protection Society, on Oct. 1 led to a
father-and-son team being arrested in Gravesend and Bexley Heath, south-
east of London. According to the BPI, during the raids “thousands of MP3
compact discs” containing downloaded compressed music files were seized
together with six computers and duplicating equipment. David Martin, BPI
director of anti-piracy, says, “I am delighted with the success of these raids,
which underlines the value of intellectual property rights organizations
working together and sharing intelligence and resources.”

TOM FERGUSON

PETER HEBBES will exit Oct. 16 as managing director of Universal Music
Publishing in Australia. British-born Hebbes arrived in 1977 in Sydney as
head of A&R and publishing for Festival Records, before joining MCA
Music (later Universal) in 1993 as managing director. He says he is unde-
cided about his plans. Hebbes’ replacement is Bob Aird, former managing
director of Rondor Music Australia, which closed following Universal’s
acquisition of Rondor (BillboardBudletin, Aug. 3). Aird is credited with
forging publishing deals for Australian rock acts Cold Chisel and the
Angels. CHRISTIE ELIEZER
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THIS |LAST THIS | LAST THIS | LAST THIS | LAST
WEEK|WEEK| SINGLES WEEK WEEK| SINGLES WEEXWEEK| SINGLES WEEKWEEK| SINGLES
1 |NEW| RING B'Z rooms 1 1 | THE SPIRIT OF THE HAWK REDNEX JivEzoMBA 1 |NEW| BLACK COFFEE ALL SAINTS LONDON 1 1 | LES ROIS DU MONDE D'AVILLA/SARGUE/BAGUET
2 | 2 | HOMIRMA NE FLASCHE BIER STEFAN RAAB 2 1 | AGAINST ALL ODDS MARIAH CAREY FEATURING BAXTER/UNIVERSAL
2 SL%“;:REZ‘?R;O:’;\"'QPGF::;‘;TTTI " foeL TS (i 2 | 2 | MOI...LOLITA ALIZEE PoLYDORUNIVERSAL
" 3 | 3 | MY HEART BEATS LIKE A DRUM ATC Hansa 3 |NEW| SILENCE DELERIUM FEATURING SARAH S| e LA T A AT S
4 | NEW | PLEASE SMILE AGAIN NAMIE AMURO AvEX TRAX 2 2 I TURN TO YOU MELANIE C VIRGIN MCLACHLAN NETTWERK/EH! DANIEL LEV] MERCURY/UNIVERSAL
4 | 4 | ANGELA SAIAN SUPA CREW
5 2 SIMPLY WONDERFUL MAI KURAKI Giza sTuDIO 5 8 COULD 1 HAVE THIS KiSS FOREVER WHITNEY 4 3 BODY GROOVE ARCHITECHS FEATURING NANA g £ EllETEe A T(;\: fes " SOURCENVIRGIN
6 | 6 | BOYFRIEND AIKO PONYCANYON HOUSTON & ENRIQUE IGLESIAS ARISTAARIOLA s 2 B et 2 TS A e
I e CACH TR OCKEE BN 6 | 5 | SHE'S GOT THAT LIGHT ORANGE BLUE eorL 5 | 2 | KERNKRAFT400 ZOMBIE NATION mara 7 | 7 | JPETE LES PLOMBS DISIZ LA PESTE BarcLav/
VICTOR 7 9 | SANDSTORM DARUDE univERsAL 6 |NEW/| INDEMAND TEXAS MERCURY UNIVERSAL
8 1 | SURREAL AYUMI HAMASAKI avex TRAX 8 6 | LUCKY BRITNEY SPEARS .veszomea 7 |NEW| COULD | HAVE THIS KISS FOREVER WHITNEY 8 8 | THE REAL SLIM SHADY EMINEM POLYDOR/UNIVERSAL
9 9 | Z00-Al WO KUDASAI SYUKA HASUI sony 9 7 MUSIC MADONNA  MAVERICKWEA HOUSTON & ENRIQUE IGLESIAS ARis™ 9 | 10 | 1T FEELS SO GOOD SONIQUE BARCLAY/UNIVERSAL
10 | 7 | TRUE LOVE STORY HIROMI GO/SEIKO MATSUDA 10 | NEW| 1 WISH R. KELLY Jiveizomsa 8 [NEW| THE WAY | AM EMINEM INTERSCOPE 10 | 9 | MUSIC MADONNA MAVERICKWEA
Sony 11 | 12 | ISCH LIEBE DISCH TIC TAC TOE Rca 9 | & | M OUTTA LOVE ANASTACIA eric 11 |NEW| QUELQUES CRIS JOHNNY HALLYDAY MERCURY/
11 |NEW| MY SWEET DARLIN' HITOMI YAIDA TosHienem 12 | 10 | SUMMER JAM THE UNDERDOG PROJECT 10 | 5 | LADY(HEAR ME TONIGHT) MODJO =oLvooR UNIVERSAL
i 10 AR 0 UNIVERSAL 11 |NEW| 1BELIEVE STEPHEN GATELY POLYDOR 12 13 LADY (HEAR ME TONIGHT) MODJO BARCLAYAUNIVERSAL
UL MIVED S| TN AT 13 | 11 | KOMODO/SAVE A SOUL MAURO PICOTTO rovooR | 13 | 2 | TELLME MELANIE B viam 13 | 12 | AROUND THE WORLD ATC buG
13 | 11 | IF... DAPUMP AvExTRAx UNERSAL 14 | 18 | AU CAFE DES DELICES PATRICK BRUEL BMG
14 | 5 | REALITY AMISUZUKI sonv 14 | 14 | SUPERFLY MUSIC INSTRUCTOR eAsTweST }i NE7W VMvggTLSHEEP?,\?KGSLgECLAEQiA MEN o 15 | 11| MARIAMARIA SANTANA FEATURING THE
15 | 14 | GEKKOH CHIHIRO ONITSUKA TOSHIBAEMI 15 | 16 | DANCING IN THE MOONLIGHT TOPLOADER tpic PRODUCT G&B _arisTvBMG
15
16 | 16 | 1 WISH MORNING MUSUME zEriva 16 |NEW| LAST RESORT PAPA ROACH MOTORUNIVERSAL e NSW OUERLOAD ShonBRBLS Lonoon 16 | 15 | PARLEZ MOI DE NOUS HELENE SEGARA oranoor
17 | 18 | NATSU MATSURI WHITEBERRY sony 17 | 15 | WEWILL ROCK YOU FIVE & QUEEN rca 17 | 8 | AIN'T NOTHING STOPPING US DJ LUCK & MC 17 |NEW| SIMON PAPA TAPA YANNICK NOAH SAINT GERMAINY
18 | 13 | 200 ECHOES sonv 18 | 18 | B-BOYS & FLYGIRLS BOMFUNK MC'S sony A I Caos -
19 | 15 | GET U'RE DREAM ZARD B.GRAM o ([ CHBINID g D e R G E N EM) 18 | 10 | SKY SONIQUE SERIOUSUNIVERSAL 18 | NEW | DON'T MESS WITH MY MAN LUCY PEARL VIRGIN
20 [ 19 | AH YOKATTA HANA HANA WARNER MUSIC JAPAN 20 |NEW| GROOVEJET (IF THIS AIN'T LOVE) SPILLER 19 |NEW| CHEEKAH BOW BOW (THAT COMPUTER SONG) 19 | 14 [ CES SOIREES LA YANNICK €£GP/SONY
uMS UNIVERSAL TS e 20 | 19 | AQUO!BONLES MILLE ET UNE VIES D'AL! BABA
ALB! ALBUMS 20 | 16 | ABSOLUTELY EVERYBODY VANESSA AMOROSI ol L/ACEN O
. L AYUM) HAMASAKI DUTY  avex TRax 1 1 MADONNA MUSIC MAVERICKWEA MERCURY MERCURYIUNIVERSAL
2 | 2 | MR.CHILDREN Q TOYS FACTORY 2 | 2 | PUR MITTENDRIN Emi ALBUMS ALBUMS
3 4 VARIOUS ARTISTS IMAGE sony 3 3 MARK KNOPFLER SAILING TO PHILADELPHIA 1 |[NEW| RADIOHEAD KID A em
4 |NEW/| TINA ORARIO TOKUMA JAPAN MERCURY/UNIVERSAL 1 | NEW| RADIOHEAD KID A PARLOPHONE 2 L MADONNA MUSIC MAVERICKWEA
5 5 TOSHINOBU KUBOTA AS ONE sony 4 |NEw| RADIOHEAD KIDA ewi 2 1 MADONNA MUSIC MAVERICKWEA 3 2 MUSICAL ROMEOQ & JULIETTE BAXTER/UNIVERSAL
3 ROBBIE WILLIAMS SING WHEN YOL'RE WINNING | 4 [NEW | PASSI GENESE vasony
6 | 11 | VARIOUS ARTISTS THE MOST RELAXING- -FEEL 5 4 | CRAIG DAVID BORN TO DO IT epEL 5 6 | MUSICAL LES 10 COMMANDEMENTS MERCURY/
e 6 6 | ROBBIE WILLIAMS SING WHEN YOU'RE WINNING LD
7 | 3 | MASAYOHI YAMAZAKI ONE NIGHT STANDS ] 2 |NEW| GREEN DAY WARNING reprist 6 | 3 méﬁéfsmoou FRANCAIS TREMASONY
7 | 11 | EMINEM THE MARSHALL MATHERS LP moToR! 5 | 6 | EMINEM THE MARSHALL MATHERS LP wremscorr | 5 | 3| MICHELSERDOU FRANGAS
e UNIVERSAL [N IO AT) N U IO T 8 | 8 | ISABELLE BOULAY MIEVX QUICIBAS varsony
g 2 é‘;'&:"gx“ﬁﬁm"‘s'o"‘ RN 8 | 9 | BRITNEY SPEARS OOPS!...IDIDITAGAIN sve | 7 | 2 | KYLIEMINOGUE LIGHT YEARS paRLGPHONE 9 | 4 | BJORK SELMASONGS BARCLAVUNIVERSAL
WARNER MUSIC JAPAN ZOMBA 8 13 RUSSELL WATSON THE VOICE pecce 10 7 MARK KNOPFLER SAILING TO PHILADELPHIA
10 5] RADIOHEAD KID A TOSHIBA-EMI g RE UDO JURGENS MIT 66 JAHREN-—WAS WICHTIG 9 8 DAVID GRAY WHITE LADDER IHTEASTWEST MERCURY/UNIVERSAL
11 | 10 | MADONNA MUSIC MAVERICKWARNER MUSIC JAPAN IST ARISTA 10 | 4 | MARK KNOPFLER SAILING TO PHILADELPHIA 11 | 9 | EMINEM THE MARSHALL MATHERS LP
12 15 VARIOUS ARTISTS PURE UNIVERSAL 10 14 ANASTACIA NOT THAT KIND EpPic MERCURY POLYDOR/UNIVERSAL
13 |NEW| THE BOOM LOVIBE rosmsaem 11 | 5 | SOUNDTRACK COYOTE UGLY curgemi 11 | 12 COLDPOLAY PARACHUTES PARILOPHONE 12 | 12 | EMILE & IMAGES JUSQU'AU BOUT DE LA NUIT
14 | 19 | S.E.N.S. TOMEI NA ONGAKU BMG FUNHOUSE 12 |NEW| ANDRERIEU LA VIE EST BELLE! poypormuniversat | 12 | RE | THE CORRS IN BLUE 143/LAvA/ATLANTIC UNE MUSIQUE/SONY )
15 | 18 FUJIKO HEMMING YUUSYUU NO NOCTURNE 13 |NEW| CHRIS REA KING OF THE BEACH EASTWEST 13 | 14 PINK CAN'T TAKE ME HOME  Larace/aRISTA 13 10 | HELENE SEGARA AU NOM D'UNE FEMME
14 | 8 | FUNF STERNE DELUXE NEOQ.NOW Zz0MBA 14 |NEW | BILLIE PIPER WALK OF LIFE INNOGEMTAVIRGIN PREANDOVERSTWEST)
VICTOR 15 10 THE CORRS IN BLUE 1431 AvAERSTWEST 15 1 SONIQUE HEAR MY CRY SERIOUS/UNERSAL 14 |NEW| ANDRE RIEU LA VIE EST BELLE PHILIPS/UNIVERSAL
16 | 13 ::Ti ELEPHANT KASHIMASHI SWEET MEMORY e || e e n e o 16 | 16 | WHITNEY HOUSTON WHITNEY. THE GREATEST 12 }; SSAFGRSA\% DB%ER_NZPC())%)OP?‘I':YDEODR[/SS(I)\:\JEVRSAL
17 RE REAMONN TUESDAY VIRGIN HITS ARISTA 17 RE ALAIN SOUCHON AU RAS DES PAQUERETTES viRG
17 | 7 | EIKICHI YAZAWA STOP YOUR STEP tosngaem 18 | 7 | DIEFLIPPERS DER FLOH IN MEINEM HERZEN 17 | 15 | RONAN KEATING RONAN FOLYDOR {0 S Nty e S s
18 | 16 | FUJIKO HEMMING LA CAMPANELLA victor ARIOLA 18 | 17 | SPANDAU BALLET GOLD—THE BEST OF crrvsalis MERCURY/UNIVERSAL
19 | 12 | LARC-EN-CIEL REAL Kkioon 19 | 12 | ROSENSTOLZ KASSENGIFT POLYDOR/UNVERSAL 19 | 9 | MOBY PLAY wmute 19 | 14 | CLAUDE NOUGARO EMBROQUEMENT IMMEDIAT eni
20 | 14 | WHITEBERRY HATSU sony 20 | 19 | GIGI D'AGOSTINO L'AMOUR TOUJOURS zvx 20 |NEW | PAUL SIMON YOU'RE THE ONE WARNER BROS. 20 | 15 | THE CORRS IN BLUE 143/LAVA/EASTWEST
CANADA soundscan 102100 NETHERLANDS (sticnting Mega op 100 1011400 | AUSTRALIA aria) 10102700 ITALY v 100500
THIS |LAST THIS |LAST THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES
1 ] 1 | MUSIC MADONNA MAVERICKWARNER 1 | 1 | QUESI, QUENO JODY BERNAL oino 1 | 5 | ONANIGHTLIKE THIS KYLIE MINOSUE FESTIvAL 1 |NEW| FUOCO NEL FUOCO EROS RAMAZZOTTI aRioLA
2 | 2 | EVERYBODY WANTS TO BE LIKE YOU SNOW 2 | 2 | COULDIHAVE THIS KISS FOREVER WHITNEY 2 | 1 | MOSTGIRLS PINK arisiaame 2 | 2 | LADY(HEAR ME TONIGHT) MODJO unveRsaL
3 | 3 | DESERT ROSE STING FEATURING CHEB MAMI HOUSTON & ENRIQUE IGLESIAS ARISTABMG 3 | 8 | GROOVEJET (IF THIS AIN'T LOVE) SPILLER emi 3 1 | MUSIC MADONNA MAVERICKWEA
A&M/INTERSCOPE/UNIVERSAL 3 3 LA BOMBA KING AFRICA ROADRUNNER ARCADE MUSIC 4 3 SHACKLES (PRAISE YOU) MARY MARY coLumBiA 4 7 BREATHLESS THE CORRS 143/LAVAVATLANTIC
4 4 THE HAMPSTERDANCE SONG HAMPTON THE 4 5 LADY (HEAR ME TONIGHT) MODJO PpoLYDOR/ 5 2 MUSIC MADONNA MAVERICKWEA 5 5 FREESTYLER BOMFUNK MC'S sony
HAMPSTER KkocH UNIVERSAL 6 4 ROCK DJ ROBBIE WILLIAMS £mi 6 9 I'M OUTTA LOVE ANASTACIA Epic
5 5 | I DON'T BELIEVE YOU JOEE MCA/UNIVERSAL 5 7 | WALK ON WATER MILK INC. emi 7 6 | FILLME IN CRAIG DAVID sHock 7 | NEW| BLACK COFFEE ALL SAINTS wea
6 6 BAG LADY ERYKAH BADU MOTOWN/UNIVERSAL 6 6 HIDE U KOSHEEN zomBA 8 7 B-BOYS & FLY GIRLS BOMFUNK MC'S eric 8 4 TRA TE E IL MARE LAURA PAUSINI cGpmwea
7 | 9 | SILENCE DELERIUM FEATURING SARAH 7 | 4 | ITURNTO YOU MELANIE C virain 9 | 10 | COME ON OVER BABY (ALL | WANT IS YOU) 9 | 8 | WHATITIS MARK KNOPFLER MERCURY/UNIVERSAL
e T 8 | 8 | GOTTATELL YOU SAMANTHA MUMBA PoLvDoR CHRISTINA AGUILERA BMG 10 | 3 | TAKE A LOOK AROUND LIMP BIZKIT iNTERSCOPE/
8 7 | CAN'T FIGHT THE MOONLIGHT LEANN RIMES
CORBWARNER 9 | 11 | COME ON OVER BABY (ALL 1 WANT IS YOU) 10 | 9 | EVERYTHING YOU NEED MADISON AVENUE VIRGIN eSS O
g 8 BANG BANG BANG THE MOFFATTS Emi CHRISTINA AGUILERA 8mG 11 11 I TURN TO YOU MELANIE C VIRGIN 11 13 ROME WASN'T BUILT IN A DAY MORCHEEBA wea
10 | 10 | HERE COMES THE SUNSHINE LOVE INC. vikeu | 10 | 17 | WER BISTO TWARRES Emi 12 | 16 | LET'S GET LOUD JENNIFER LOPEZ cotumeia 12 | 6 | COULD I HAVE THIS KISS FOREVER WHITNEY
11 | 16 | GOTTA TELL YOU SAMANTHA MUMBA wioCARD/ | 11 | 9 | | WOULD STAY KREZIP wARNER 13 | 18 | TEENAGE DIRTBAG WHEATUS cOLUMBIA HOUSTON & ENRIQUE IGLESIAS ARIST&/BMG
POLYDORIUNIVERSAL 12 | 10 | 7 DAYS CRAIG DAVID EpEL 14 | 14 | | WANNA BE WITH YOU MANDY MCORE Epic 13 | 12 | TOROLOCO REMIX PIERO PELU" wea
12 | 15 | LET'S GET MARRIED JAGGED EDGE s0s00er 13 | 15 | GROOVEJET (IF THIS AIN'T LOVE) SPILLER syte | 15 | 15 | DON'T YOU WORRY MADASUN vozomsa 14| 12| Rockpl S?Eggow's%r'\ﬁg"&w‘
' UNIVERSAL
13 | 11 | JUMPIN' JUMPIN' DESTINY'S CHILD cotumaasony | 14 | 14 | I'MOUTTA LOVE ANASTACIA eric 16 |NEW| GOTTA TELL YOU SAMANTHA MUMBA POLYDOR/ 1o | 12 | THE REAL SLiM SHADY EMINEN o e
L D L T K FaneVER WHITNEY 12 }Z zkd':E:Fs\TrgluNRGMClL?)NLTJ:LTE IS?EPPERS EATURING | 17 | 12 ::‘;vg:ss}\; ROLLERCOASTER RONAN KEATING S
HOUSTON & ENRIQUE IGLESIAS ARISTA/BMG F N
15 | 12 | I'WILL LOVE AGAIN LARA FABIAN COLUMBIASONY VICTORIA BECKHAM ARiSTA/BMG POLYDORIUNIVERSAL i; NZE?N ;gngBAOB,\“‘"-AR LS NI
16 | 18 | KERNKRAFT YOU ZOMBIE NATION POPULAR/EM! 17 |NEW | THE WAY | AM EMINEM POLYDOR/UNIVERSAL 18 | 17 | I'M OUTTA LOVE ANASTACIA EpiC 1o |new!| 7pavs 'céAllesgmB
17 | 13 | DOESN'T REALLY MATTER JANET DEF JAMDEF 18 | 12 | MUSIC MADONNA MAVERICKWARNER 19 | 13 | LUCKY BRITNEY SPEARS Jivezomsa 20 | 18 | PAROLE DI BURRO CAERD&LEN CONSOLL PorooRs
SOULUNIVERSAL 19 | 18 | TIME TO BURN STORM wARNER 20 | 20 | WE WILL ROCK YOU FIVE & QUEEN 8Mc Fow
18 17 DON'T THINK I'M NOT KANDI COLUMBIA/SONY 20 19 SPANISH GUITAR TONI BRAXTON ARISTABMG UNIVERSAL
19 |NEW| | AM WHO I AM LARA FABIAN COLUMBIA'SONY ALBUMS ALBUMS
20 20 AMERICAN PIE MADONNA MAVERICK/WARNER ALBUMS 1 1 VARIOUS ARTISTS THE GAMES OF THE XXVII T s S e—
ALBUMS 1 | 2 | BLOF WATERMAKERS EmimUSIC OLYMPIAD, OFFICIAL MUSIC FROM THE OPENING B i | RO SN PHILASELPHIA
1 |[NEW/| RADIOHEAD KID A CAPITOUEMI 2 1 MADONNA MUSIC MAVERICK/WARNER CEREMONY SONY/BMG MERCURY/UNIVERSAL
2 |NEW| GREEN DAY WARNING REPRISEWARNER 3 | 5 | CRAIG DAVID BORN TO DO IT EpEL 2 |NEW| RADIOHEAD KID A mi e o
3 1 MADONNA MUSIC MAVERICKWARNER 4 3 THE CORRS MTV UNPLUGGED 1431LAVAWARNER 3 2 KYLIE MINOGUE LIGHT YEARS FEST vAL
2 | 3 | VARIOUS ARTISTS NOW THAT'S WHAT I CALL 4 | 2 | LAURA PAUSINI TRA TE E IL MARE cobwea
N 5 | 13 | MARK KNOPFLER SAILING TO PHILADELPHIA 4 | 3 | POWDERFINGER ODYSSEY NUMBER FIVE GRUD/ s
MUSIC! 5 WARNER DONNA MUSIC mAVERICKWEA
5 5 | CREED HUMAN CLAY EPIC/SONY LTIV E LT 6 4 LUNA POP SQUE'REZ? UNIVERSO-BANANAUNIVERSAL
6 | 4 | EMINEM THE MARSHALL MATHERS LP wes/ 6 [NEW | RADIOHEAD KIDA emi 5 |NEW]| MADISON AVENUE THE POLYESTER EMBASSY 7 | 5 | PEARLJAM LIVE IN EUROPE epic
AFTERMATH/UNIVERSAL 7 6 THE CORRS IN BLUE 143/LAVA/WARNER VIRGIN 8 |NEW| GREEN DAY WARNING wea
7 2 98° REVELATION UNIVERSAL 8 12 K'S CHOICE ALMOST HAPPY DOUBLE T/SONY 6 4 MADONNA MUSIC MAVERICK/WARNER 9 10 SANTANA SUPERNATURAL ARISTA/BMG
8 |NEW| THE MOFFATTS SUBMODALITIES emi 9 | 7 | KREZIP NOTHING LESS wARNER 7 |NEW| GREEN DAY WARNING wARNER 10 | & | THECORRS IN BLUE 143tavawea
9 | NEW | GREAT BIG SEA ROAD RAGE wARNER 10 4 BON JOVI CRUSH MERCURY/UNIVERSAL 8 5 VANESSA AMOROSI THE POWER TRANSISTOR/BMG 11 12 MORCHEEBA FRAGMENTS OF FREEDOM wea
10 | 6 BARENAKED LADIES MAROON REPRISE/WARNER 11 9 ANDREA BOCELLI VERDI UNIVERSAL 9 18 | SAVAGE GARDEN AFFIRMATION ROADSHOWMWARNER p
11 |NEW| VARIOUS ARTISTS HOUSEMIX 3 UNivERSAL e O e
12 7 BRITNEY SPEARS OOPS! 1 DID IT AGAIN JivEr 12 10 DE DIJK ZEVENDE HEMEL MERCURY/UNIVERSAL 10 7 ANASTACIA NOT THAT KIND epic 13 7 GIGI D’ALESSIO QUANDO LA MIA VITA CAMBIERA
o s 13 | 14 | EMINEM THE MARSHALL MATHERS LP 11 | 6 | THECORRS IN BLUE i43/tAvAWEA RCA
13 | 10 | BABY BLUE SOUNDCREW PRIVATE PARTY: POLYDOR/UNIVERSAL 12 | 8 | RONAN KEATING RONAN POLYDOR/UNIVERSAL 14 |NEW| SACRED SPIRIT INDIANI-IL NUOVO CAPITOLO DEI
COLLECTORS EDITION MCA/UNIVERSAL 14 8 KANE AS LONG AS YOU WANT THIS BmG 13 10 PINK CAN'T TAKE ME HOME ARISTA/EMG CANTI VIRGIN
14 12 SOUNDTRACK COYOTE UGLY cure 15 | 20 HANS TEEUWEN TRUI ROADRUNNER/ARCADE MUSIC 14 12 CRAIG DAVID BORN TO DO IT sHoca 15 9 B.B. KING & ERIC CLAPTON RIDING WITH THE
15 | 8 | NELLY COUNTRY GRAMMAR FO" REELUNIVERSAL 16 | 15 | ANASTACIA NOT THAT KIND Epic 15 | 9 | DESTINY'S CHILD THE WRITING'S GN THE WALL KING wea
16 | 9 | PAPAROACH INFEST DREAMWORKSANIVERSAL 17 | 11 | BRITNEY SPEARS OOPS!...1DID IT AGAIN Jver COLUMBIA 16 | 13 | PIEROPELU’ NE' BUONI NE' CATTIVI wea
17 | NEW xﬁgLIIEMYvaIAMS SING WHEN YOU'RE WINNING Z0MBA 16 | 13 | JOHN FARNHAM 33 1/3 BuG 17 | 8 | ST.GERMAIN TOURIST &mi
18 13 VARIOUS ARTISTS PLANET POP 2001 BMG 18 RE ENRIQUE IGLESIAS ENRIQUE POLYDO’R/UNWERSAL 17 11 MOBY PLAY FreSTIVAL 18 RE ANASTACIA NOT THAT KIND EpiC
19 | 16 | ROBBIE WILLIAMS SING WHEN YOU'RE WINNING | 18 | NEW | CHRISTINE ANU COME MY WAY FESTIVAL 19 |NEW| CRAIG DAVID BORN TO DO IT epeL
19 | 15 | 3 DOORS DOWN THE BETTER LIFE REPUBLIC/ i
CvERSAL Ewi 19 | 17 | RED HOT CHILI PEPPERS CALIFORNICATION wea | 20 | 16 | CARMEN CONSOLI STATO DI NECESSITA' cvciope/
20 16 MOBY PLAY vz/BMG 20 17 LIVE THE DISTANCE TO HERE MERCURY/UNIVERSAL 20 i4 HI-5 IT'S A PARTY ePic UNIVERSAL
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HITS OF THE WORLD
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BMG

IRELAND {IRMA/Chart-Track) 10/14/00

MUSIC
EUROCHART 10/14/00 & MEDIA SPAlN (AFYVE/ALEF MB) 09/30/00
THIS | LAST THIS |LAST
WEEK WEEK| SINGLES WEEKWEEK| SINGLES
1 1 MUSIC MADONNA MAVERICK/WARNER BRC 1 | NEW | LADY (HEAR ME TONIGHT) MODJO UNVERSAL
2 2 LADY (HEAR ME TONIGHT) MODJO 8aRcLAY 2 1 MUSIC MADONNA  MAVERICKWEA
3 6 AGAINST ALL ODDS MARIAH CAREY FEATURING 3 [NEW| SKY SONIQUE univERsa
WESTLIFE coLUMBIA 4 2 IT FEELS SO GOOD SONIQUE univeRsAL
4 I'M OUTTA LOVE ANASTACIA rpic 5 5 WHAT IT IS MARK KNOPFLER WMERCURY/UNIVERSAL
5 | 10 | COULD I HAVE THIS KISS FOREVER WHITNEY 6 | 3 | YANOQUIERO TU QUERER JOSE EL FRANCES
HOUSTON & ENRIQUE IGLESIAS arisTA ) ARIOLA
6 3 | LUCKY BRITNEY SPEARS IvE 7 COULD | HAVE THIS KISS FOREVER WHITNEY
7 g9 MOI . .. LOLITA ALIZEE POLYDOR HOUSTON & ENRIQUE IGLESIAS ARISTA/ARIOLA
8 8 LES ROIS DU MONDE D'AVILLA/SARGUE/BARGUET 8 10 THE REAL SLIM SHADY EMINEM POLYDOR/UNIVERSAL
T g M d O/ 9 |NEW| B-BOYS & FLY GIRLS BOMFUNK MC'S kpic
9 5 I TURN TO YOU MELANIE C viRGIn 10 [NEW | IN DEMAND TEXAS MERCURY/UNIVERSAL
10 | NEW | THE SPIRIT OF THE HAWK REDNEX Jive ALBUMS
ALBUMS 1 1 ALEJANDRO SANZ EL ALMA AL AIRE wea
2 |NEW| MARK KNOPFLER SAILING TO PHILADELPHIA
1 1 MADONNA MUSIC MAVERICK/WARNER BROS MERCURY/UNIVERSAL
2 |NEW| MARK KNOPFLER SAILING TO PHILADELPHIA 3 |NEW| LUIS MIGUEL VIVO waRNeR MUSC
fAERCERY 4 3 | LA OREJA DE VAN GOGH EL VIAJE DE COPPERPOT
3 2 CRAIG DAVID BORN TO DO IT wILDSTAR/EOEL £PIC
4 3 | ROBBIE WILLIAMS SING WHEN YOU'RE WINNING | g 4 ESTOPA ESTOPA ARIOLA
CHRYSALIS 6 2 MADONNA MUSIC MAVERICKWEA
5 4 EMINEM THE MARSHALL MATHERS LP INTERSCOPE 7 5 MIRA QUE ERES CANALLA AUTE MIRA QUE ERES
6 5 THE CORRS IN BLUE 143/LavaaTLANTIC CANALLA AUTE VIRGINARIOLA
7 6 BRITNEY SPEARS OOPS! .. . IDID IT AGAIN Jive 8 6 CHAYANNE SIMPLEMENTE coLumBia
8 10 BJORK SELMASONGS ONE LITTLE INDIAN/POLYOOR 9 [NEW | HEVIA AL OTRO LADO HisPAVOX
9 | RE | MOBY PLAY wmure 10 | 8 | JULIO IGLESIAS NOCHE DE CUATRO LUNAS
10 | NEW | KYLIE MINOGUE LIGHT YEARS PARLOPHONE COLUMBIA
MALAYS'A (RIM) 09/26/00 HONG KONG (IFPI Hong Kong Group) 08/06/00
THIS |LAST THIS |LAST
WEEK WEEK| ALBUMS WEEK WEEK| ALBUMS
1 |NEW | RAHMAT, EKAMATRA, SALEEM & iKLIM 1 1 LESLIE CHEUNG GREATEST HEAT AVCD UnIVERSAL
RAHMAT, EKAMATRA, SALEEM & IKLIM Emi 2] 4 ELLE ELLE EP 02 IN SUMMER BmA
2 | £ [BEARICUSISRTISTSENOWIS gemi 3 | 5 | EKINCHENG BEAUTIFUL LIFE euc
i g S:’;"ﬂ';j\’ﬁg%é’gf"%’ggﬁﬁ WARNER 4 | 2 | NICHOLAS TSE TO UNDERSTAND Etc
o Il o :\:/IZIVII ety PNURPLE WAR:;:DSTAWBMG 5 | 7 | VARIOUS ARTISTS EMPEROR'S BEST VOL. 2 tfc
6 |NEw| 98° REVELATION umversal 6 3 EASON CHAN NOTHING REALLY MATTERS capiiAL
7 | 9 | SITINURHALIZA THE BEST OF SITI NURHALIZA ARTISTS
| SUWAH 7 6 JACKY CHEUNG ONLY LOVE wHAT'S Mus!
8 | 6 | WESTLIFE SPECIALEDITION eue & |INEwai CEOIKUEIUMRINGIGAME) waRnER
g RE | RONAN KEATING RONAN UNIVERSAL 9 10 | KELLY CHEN PAISLEY GALAXY GO EAST
10 7 BRITNEY SPEARS OOPS! . .. I DID IT AGAIN Jive/ 10 9 KELLY CHEN KELLY CHEN COLLECTION 1995-

2000 o EAST

| BELGIUM/WALLONIA o) 10/13/00

THIS [LAST THIS |LAST
WEEKWEEK| SINGLES WEEK |WEEK| SINGLES
1 1 AGAINST ALL ODDS MARIAH CAREY FEATURING 1 1 LES ROIS DU MONDE D'AVILLA/SARGUE/BAGUET
WESTLIFE coLumBiA MERCURY/UNIVERSAL
2 3 KERNKRAFT 400 ZOMBIE NATION DATA 2 3] MOI . .. LOLITA ALIZEE POLYDOR/UNIVERSAL
3 2 LADY (HEAR ME TONIGHT) MODJO SOUND OF 3 2 BELSUNCE BREAKDOWN BOUGA VIRGIN
BARCLAY/POLYDOR 4 4 L'ENVIE D'AIMER DANIEL LEVI MERCURY/UNVERSAL
4 |NEW /| THE WAY | AM EMINEM INTERSCOPE 5 5 MUSIC MADONNA MAVERICK/WARNER
5 8 | I'M OUTTA LOVE ANASTACIA EriC 6 7 | I'M OUTTA LOVE ANASTACIA Epic
6 |NEW{ BLACK COFFEE ALL SAINTS (onDON 7 6 | THE REAL SLIM SHADY EMINEM INTERSCOPE/
7 4 | GRADUATION (FRIENDS FOREVER) VITAMIN C UNIVERSAL
ELEKTRA/EASTWEST 8 9 | AQUOIBON SONIA LACEN & SEBASTIAN LORCA
8 |[NEW /| COULD | HAVE THIS KISS FOREVER WHITNEY MERCURY/UNIVERSAL
HOUSTON & ENRIQUE IGLESIAS ARISTA 9 | 10 | COULD I HAVE THIS KISS FOREVER WHITNEY
9 5 | GROOVEJET (IF THIS AIN'T LOVE) SPILLER PposiTiva HOUSTON & ENRIQUE IGLESIAS ARISTABMG
10 |[NEw | SILENCE DELERIUM FEATURING SARAH 10 |NEW| ELLE EST A TOI ASSIA VIRGIN
MCLACHLAN NETTWERK/EMI ALBUMS
ALBUMS 1 | 1 | MUSICAL ROMEO ET JULIETTE MERCURY/UNIVERSAL
1 [NEW/| RADIOHEAD KID A PARLOPHONE 2 2 MADONNA MUSIC MAVERICK/WARNER
2 2 EMINEM THE MARSHALL MATHERS LP INTERSCOPE 3 3 MICHAL SARDOU FRANCAIS MERCURY/UNIVERSAL
3 | RE | STEREOPHONICS PERFORMANCE & COCKTAILS vz | 4 7 | COMEDIE MUSICALE LES 10 COMMANDMENTS
4 1 MADONNA MUSIC MAVERICKWEA MERCURY/UNIVERSAL
5 3 | ROBBIE WILLIAMS SING WHEN YOU'RE WINNING | 5 4 | THE CORRS IN BLUE 143/LAVAWARKER
CHRYSALIS 6 5 | HOOVERPHONIC THE MAGNIFICENT TREE
6 5 DAVID GRAY WHITE LADDER HT COLUMBIA
7 4 | SHARON SHANNON & FRIENDS THE DIAMOND 7 | 10 | FREDERICKS/GOLDMAN/JONES PLURIEL '90-'96
MOUNTAIN SESSIONS GRAPEVINE COLUMBIA
8 7 | RED HOT CHILI PEPPERS CALIFORNICATION 8 6 | EMINEM THE MARSHALL MATHERS LP
WARNER BROS /WEA INTERSCOPEAINIVERSAL
9 9 | THE CORRS IN BLUE 143/ AVA/EASTWEST 9 9 | CRAIG DAVID BORN TO DO IT epeL
10 8 THE DOORS THE BEST OF THE DOORS eLexratasTwesT | 10 | NEW | RADIOHEAD KID A emi
AUSTRIA  (nustvian iFpyaustiia Top 40) 10/03/00 SWITZERLAND  (cdis control Switzeriand) 10/15/00
THIS | LAST THIS | LAST
WEEK WEEK| SINGLES WEEK|WEEK| SINGLES
1 1 THE SPIRIT OF THE HAWK REDNEX JIvEZZOMBA 1 2 COULD | HAVE THIS KISS FOREVER WHITNEY
2 | 3 | ITURNTOYOU MELANIE C vIRGIN HOUSTON & ENRIQUE IGLESIAS BMG
Z i ;VUEMWABLMRC;ACAKBEEU AZ'VEER& QUEEN svo 2 | 2 | LADY(HEAR ME TONIGHT) MODJO univERsaL
SERN 3 4 BISCH PARAT? LASSO MUSIKVERTRIEB
5|6 l’fgx:;i’/s““ A'SOUL MAURO PICOTTO 4 | 7 | THESPIRIT OF THE HAWK REDNEX JivEzomes
6 7 ELECTRONIC LADY MARQUE EDEL 5 3 MUSIC MADONNA MAVERICK/WARNER
7 5 | LUCKY BRITNEY SPEARS JWEZOMBA 6 |NEW | FUOCO NEL FUOCO EROS RAMAZZOTTI eme
8 8 | MY HEART BEATS LIKE A DRUM ATC Bmc 7 6 | KOMODO/SAVE A SOUL MAURO PICOTTO
9 | 10 | COULD | HAVE THIS KISS FOREVER WHITNEY UNIVERSAL
HOUSTON & ENRIQUE IGLESIAS BMmG 8 5 THE REAL SLIM SHADY EMINEM UNVERSAL
10 |NEW| LA PASSION GIG! D'AGOSTINO 7vx 9 8 | ITURNTOYOU MELANIE C emi
ALBUMS 10 |NEW | GROOVEJET (IF THIS AIN'T LOVE) SPILLER
1 | 1 | MADONNA MUSIC warner —_——
2 4 MARK KNOPFLER SAILING TO PHILADELPHIA ALBUMS
UNIVERSAL 1 1 MADONNA MUSIC MAVERICK/WARNER
3 | 3 | SOUNDTRACK COYOTE UGLY Ewm 2 | 2 | LAURAPAUSINI TRA TE E IL MARE warNER
4 2 | GIGI D'AGOSTINO L'AMOUR TOUJOURS 7vx 3 4 | ANASTACIA NOT THAT KIND sony
& INEW| UDD JURGENS WIT o6 IaHREN was wicHTia | 4 | 3 | SUBZONIC ACHTERBAHN sonv
IST BvG ' 5 | 5 | MARKKNOPFLER SAILING TO PHILADELPHIA
7 5 | JANTJE SMIT EIN BISSCHEN LIEBE UNVERSAL AL
8 |NEW| ANDREA BOCELLI VERDI UNIVERSAC 6 | 8 | THECORRS INBLUE 143/LAvAWARNER
9 |NEW | JIMI HENDRIX EXPERIENCE HENDRIX- THEBEST | 7 | 7 | CRAIG DAVID BORN TO DO IT pronac
OF UNIVERSAL 8 |NEW| RADIOHEAD KID A Em
10 | 10 | RED HOT CHILI PEPPERS CALIFORNICATION 9 6 RONAN KEATING RONAN UNIVERSAL
WARNER 10 10 MUSICAL ROMEQ & JULIETTE UNIVERSAL

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY NIGEL WILLIAMSON

DON’T TEMPT FATE by calling them the new
Oasis. But former Creation Records boss
Alan McGee is convinced the Cosmic
Rough Riders are his most exciting sign-
ing since he discovered the one-time Brit-

COSMIC ROUGH RIDERS

pop brand leader seven years ago. A quin-
tet from Glasgow, Scotland, the Riders
play classie, California-iniTuenced pop that
recalls a more organic era when drum
machines and samplers had not been
invented. “Enjoy The Melodi¢c Sunshine”
will be released Nov. 6 on McGee’s new
Poptones label in the U.K. and is the
group’s third album in 1% months, follow
ing the release of “Deliverance” and
“Panorama” on its own Raft Records. “I
love quality pop and vocal harmonies,”
says lead singer/songwriter Daniel Wylie,
who freely acknowledges a debt to his par-
ents’ collection of Eagles and Beach Boys
albums. “I can’t deny I'm influenced by
the past a lot. But I don’t think our music
is a carbon copy. I feel we’ve stamped our
own personality.” NIGEL WILLIAMSON

THE VITAL ROLE of music in Africa is
underscored by the decision of the Musi-
cians Union of Ghana (Musiga) to launch
an album aimed at “educating the public
on its civic responsibilities.” The 20-track

recording, covering gospel (Daughters Of

Glorious Jesus), hiplife (Tic Tac), high-
life (C.K. Mann), and reggae (Ras
Kobby), is part of a program by Musiga
to promote peace and tolerance during
the upcoming December elections, at
which longtime President Jerry Rawlings
plans to step down. According to Musiga
president Alhaji Sidiku Buari, concerts
and videoclips will also be organized to
promote the “democratic culture based on
two principles of free and fair elections.”

KWAKU

SPANISH SINGER Carlos Cano is in Cuba
to record an album called “Asi Cantan Los
Ninos De Cuba” (This Is How Cuban Chil-
dren Sing), promoted by Spanish non-
governmental organization Proyecto
Mundo (World Project) to stimulate con-
tact hetween the children of Spain and
Cuba. Cano has already recorded the leg-
endary “Guantanamera” in Havana’s
Abdala Studios with Compay Segundo,
the 90-year-old star of Buena Vista

Social Club, and a children’s chorus. On
Sept. 29 Cano performed at Havana’s lux-
ury Hotel Nacional to celebrate its 70th
anniversary. HOWELL LLEWELLYN

FORMER BACKING SINGER Laith Al-Deen,
a 28-year-old of Iraqi descent who was
born and raised in Germany, is enjoying
chart success with the debut single
“Bilder Von Dir” (Pictures Of You) (Epic).
The record is still elimbing after 12
weeks; it reached No. 32 this issue. The
pop/soul song gradually became a radio
airplay hit after his performance at the
SWF3 New Pop Festival and other sum-
mer radio festivals. The video has also
been on rotation on German music chan-
nel Viva and recently on “Breakout” MTV
rotation. The album entitled “Ich Will Nur
Wissen” (I Only Want To Know), produced
by the team of Ralf Hildenbeutel, A.C.
Boutsen, and Stevie B-Zet, entered the
charts at No. 44 two weeks ago.

ELLIE WEINERT

EMI-MEDLEY HAS RELEASED the sound-
track to “Hj=lp Jeg Er En Fisk” (Help
I’'m A Fish), claimed to be the most ambi-
tious project in the history of the Danish
film industry. With a budget of 100 mil-
lion kroner ($11.7 million), the animated
feature will go head to head with forth-
coming Disney productions. The first hall
of the double-CD features the title song
by Creamy and tracks by Cartoons,
IZurovision Song Contest winners Olsen
Brothers, Meja, Zindy, and the film’s vil-
lain, Alan Rickman, all singing in Eng-
lish. The second disc will feature local
artlsts in the respective territories where
the filin is distributed and will be sung in
the local language. The movie premieres
this month in Scandinavia, timed for the
autumn school holiday. A worldwide cine-
ma release is planned for next Easter
with a different but coordinated CD
release in each territory, according to
EMI director of international exploitation
Ole M. Mortensen. Lisa Stokke, who
was discovered by Abba’s Bjérn Ulveus
and Benny Andersson, will appear on the
Norwegian version, and Jade and Isabel
will be featured on the Swedish release.
CHARLES FERRO

IN AN UNUSUAL MOVE, Sony/ATV Music
Publishing Scandinavia’s Fredrik Ekan-
der and Kim Rosenberg, managing direc-
tor and creative director, respectively, have
set up their own label, Kred, under the
umbrella of Sony Musie Entertainment
Sweden. The label plans to release only
two or three albums a year. The first three
acts on Kred are Awa, Bravo 6, and Sheri,
whose publishing is signed to Universal
Musie Publishing Scandinavia, where the
two executives previously worked. “We
want to be with these artists all the way,
because they're strong songwriters and
unique artists,” Ekander says. “And al-
though they’re signed to Kred, we won’t
necessarily only be offering the music to
Epie or Columbia.” KAl R, LOFTHUS
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Ganadian Tammy Fassaert Self-Releases 2nd Bluegrass Set

BY LARRY LeBLANC
TORONTO—Over a decade, diversely
talented singer/songwriter/bassist
Tammy Fassaert has quietly estab-
lished herself as one of the leading fig-
ures in Canada’s vibrant West Coast
folk music scene.

On Sept. 26, Fassaert released her
second solo alburn, the bluegrass-tinged
“Corner Of My Eye,” on her own Tam
Can Productions label, handled nation-
ally here by Festival Distribution of Van-
couver. The album is available in the U.S.
via mail order from Virginia-based
Country Sales.

“There are quite a few bluegrass
musicians in this area,” notes Festival
Distribution president Jack Schuller.
“We distribute about 15 titles by
[local] bluegrass acts. They are most-
ly regional, but artists like Tammy
and [mandolinist] John Reischman go
into the U.S. and perform there
often.”

Playing bluegrass and traditional
and eontemporary folk music, Fassaert
has toured not only throughout North
America but through Europe, the UK.,
Taiwan, and Japan in the past decade.
In addition to performing dates accom-
panied by guitarist David Moshier; she
is in high demand as an acoustic bass
and guitar instructor, spending sum-
mers at various workshops throughout
North America.

“I'm quite happy with my career,”
says the 38-year-old artist. “I feel I'm
well-respected in my field, and book-
ings are getting easier. I'm making
almost enough money to relax. It's a
pretty good lifestyle. It's certainly bet-
ter than slogging away at a job 40 hours
a week!”

For the past four years, Fassaert has
lived in Courtenay; British Columbia, on
the east coast of Vancouver Island. Nes-

tled against a backdrop of mountains,
Courtenay is a service center for the
surrounding logging, fishing, and farm-
ing region and a major ski center. “It’s
a beautiful place,” she says. “I went for
a walk yesterday morning, and I
watched a bear fishing from across the
river. There’s a nice little community
here—a mix of resource-based ernploy-
ment and a lot of artists and musicians.
You can do anything you want here.”

Well, almost anything. Since moving
to Courtenay, Fassaert has found little
time for songwriting due to increasing
career demands. “I haven’t written any
songs since [ got here,” she admits. “My
brain is so into doing business. I'm not
a prolific writer in the first place.”

Nevertheless, “Corner Of My Eye”
is a solid gathering of a handful of Fas-
saert original songs as well as covers of
compositions by Canadian songwriters
John and Michelle Law;, Tod Gort, Meg
Tennant, and Joe Charron and U.S.
bluegrass songwriters Delia Bell and
Bill Grant, Johnny Mullins, and Wayne
Raney.

Musicians on the album include pro-
ducer Reischman on mandolin, Chris
Stevens and Nathan Tinkham on gui-
tar, Sally Van Meter on dobro, Alberta
fiddle champion Byron Myhre on that
instrument, Jordy Sharp on banjo, and
Doug Schmidt of local Celtic band the
Paperboys on accordion. Bass duties
are split between Paul Bergman and
Fassaert, who also plays guitar

Fassaert recorded four of her own
songs for the album, and each is re-
markable. The title track is a love song
from a man’s perspective, “Leaf On A
Vine” relates how Fassaert’s parents
pushed her in contrary directions
(toward being a free spirit by her
mother, toward academics by her
father), “Proud Ponderosa” chronicles

the deepening of love in a relationship
over time, and “Set Me Free” nimbly
deals with the closing moments of a
terminal illness.

Fassaert reveals she had the blue-
print for the album five years ago.
“I waited until I thought the mate-
rial was all good,” she says. “I also
wasn't sure of what direction to take.
When I decided to go in the bluegrass

FASSAERT

vein, [ added ‘Lonely Violet’ and ‘Moods
Of A Fool.” Those were the last tunes [
decided on.”

California-born Reischman, who has
lived in Vancouver since 1991, was a
natural choice to helm the album. As
one of the top-ranked bluegrass man-
dolin players in North America, he has
toured and recorded for many years
with San Francisco Bay Area group
Good OI' Persons and was a member of
the cutting-edge Tony Rice Unit in the
early '80s. He now performs and
records with a wide range of musical
configurations, including John Reis-
chman & the Jaybirds.

Fassaert met Reischman in 1984,
when the Vancouver-based Pacific
Bluegrass Heritage Society brought
the Good 'Ol Persons to perform in a
local club. Since then, Fassaert and
Reischman have performed together in
a half-dozen bands.

A guitar player since age 8, Fassaert
switched to bass when she started per-
forming music professionally in 1984.

“I put the guitar down because I just
couldn’t keep up with all those flat-
pickers,” she jokes. “There also weren't
any bluegrass bass players around.”

Fassaert drew early inspiration from
the playing of “new acoustic” bluegrass
pioneers like David Grisman, Sam
Bush, and Ricky Skaggs, who were
blazing paths in the genre in the "70s
and '80s. “It took me time to get a taste
for [bluegrass legend] Bill Monroe,” she
admits. “I first heard Ricky Skaggs
singing on Emmylou Harris’ 1980
album ‘Roses In The Snow.’ I didn’t
know who he was, but I sure liked his
voice.”

From 1988-91, Fassaert toured
North America backing San Francis-
co-based bluegrass star Laurie Lewis.
With an emphasis on original material
and a willingness to push the bound-
aries of traditional bluegrass, Lewis’
band was a perfect setting for Fassaert
to hone varied acoustic-based musical
styles. “My life changed when Laurie
hired me,” she says candidly. “Music
became a full-time job.”

Prior to joining Lewis, Fassaert
wanted to be a veterinarian; she had
graduated from the University of
British Columbia in 1983 with a bache-
lor’s degree in science and agriculture.
“I had wanted to go to vet school but
couldn’t get the grades,” she says. “I
was doing four- to six-month contract
work for Agriculture Canada and the
British Columbia Ministry of Agricul-
ture. Then I'd go on unemployment
insurance for a while before doing
another contract.”

In 1994, Fassaert’s debut solo album,
‘Just Passin’ Through,” was issued by
Strictly Country Records in Holland.
Produced by guitarist Seott Nygaard
and featuring Reischman and Van Meter;
it was an impressive mix of the bluegrass

FRYLAND EXITS TO PRAISE

(Continued from page 64)

became managing director of Danish
rackjobber Music Rack until joining
local Warner licensee Metronome
Records in 1975.

Three years later he took the helm
of PolyGram, where he remained until
the Universal acquisition in 1998. “It’s
sad to leave Universal,” he says. “It’s
been a wonderful time.

“T've been in the industry during its
best period,” Fryland adds, “when the
CD was introduced and growth was 15-
18% annually.”” However, “the past three
years have been difficult; the market
has been flat, and marketing costs are
high.”

Of his future, Fryland tells Bill-
board, “I have some different options,
and it may be outside the music indus-
try”

Jesper Bay, managing director of
music consultant MusicMatters,
which has been heavily involved in
organizing events—including the
annual Dansk Grammy Awards—and
other major projects for IFPI in the
past few years, pays tribute to Fry-
land. “He has natural authority as the
‘Grand Old Man’ of the Danish music
industry,” he notes. “But the reason
he has reached this status is because

he is wise and fair, both as an ally and
an opponent.”

In the mid-1980s, PolyGram had
a long roster of local acts, and the
company held around 40% share as
the dominant player. Fryland suc-
ceeded in getting a lot of the Dan-
ish indies to sign distribution deals
with PolyGram. Subsequently, the
company was distributing 80%-90%
of all local repertoire.

Says Fryland, “We found out,
from a sales company’s point of
view, that was not too healthy, so we
decided to exit the deals. There was
a tendency to forget international
repertoire, and it took too much
time from the organization.”

At the time, Bay worked at the inde-
pendent Genlyd label—later acquired
by BMG—and dealt with Fryland on
a PolyGram distribution deal. “We all
got good treatment, and everybody
benefited. It was a win-win situation
and a lucrative arrangement for Poly-
Gram,” Bay recalls. “[Stefan] has a
way of dealing with people. He can pro-
vide the services needed, and he can
also say ‘no’ in a decent way.”

Through the 1980s the Danish
industry changed, as larger concert

venues appeared and a larger number
of international acts got more atten-
tion. During that period, commercial
radio was introduced to the country,
providing more music exposure.

Under Fryland, PolyGram Swe-
den moved its distribution operation
to a central hub in Hannover, Ger-
many, five years ago. After the Uni-
versal acquisition, the distribution
system was refined, with Swedish
company GDC handling chart mate-
rial and catalog coming from Han-
nover; ordering and invoicing goes
through GDC. Fryland says, “For a
small territory it’s the best way to
distribute.”

When Fryland took the IFPI chair
in 1982, it was still a fledgling orga-
nization. “I have nothing but praise
for Stefan,” says IFPI board mem-
ber and Sony Music Sweden manag-
ing director Jan Degner. “Through
the years he has been a good man for
the industry and for IFPI; he’s been
dedicated to the tasks at hand. He
has transformed the organization
from a small group of small players
into a large, well-functioning appa-
ratus. In the industry, he’s been there
since it was a ‘Mickey Mouse’ busi-

ness until it became a real industry,
primarily in the past 10 years.”

Ritto believes Fryland’s diplomatic
talents helped establish the Danish
branch of IFPI as a broad group seen
as representing labels of many sizes.
Says Bay, “As the chairman of 1FPI,
he has been able to protect all the
labels through the years by finding the
best compromise solutions. And he’s
done this consistently, so people listen
to him.”

Among his achievements, Fryland
spearheaded the IFPI’s successful
battle to remove an excise tax on
CDs a few years ago. Sales charts
showed sharp upward spikes imme-
diately after the tax was repealed.
Ritto will be assuming the IFPI
chair at a time when Danish music
has made inroads abroad, but like
the rest of the industry faces an
uncertain future in the digital age.

“There will be lots of changes—dis-
tribution will change a lot,” Fryland
concludes. “But I believe that elec-
tronic distribution will not become any
more than 20%-25% of the total. I still
believe in the pride of having a physi-
cal product and the feeling which
going into a music store gives you.”

and traditional countrry she had been per-
forming with the short-lived group
Tammy & the Americans. Two years
later; it was released in Canada by Tam
Can Productions but went ignored. “We
distributed the album, but sales were
slow; because it had come out in Europe
first and was also available as an import
here,” recalls Schuller. “Also, Tammy
didn’t do much promotion on it.”

Fassaert acknowledges her inability
to piteh her music has been a career
drawback. “I'm not good at the sales
thing,” she says. “I don’t want to bull-
shit all the time just to get my name out
there. That’s just not my style. I'm an
up-front, direct person; that's not good
in winning business deals.”

sony Music Japan
Seeking Increases
In Dverseas Sales

BY STEVE McCLURE
TOKYO—Sony Music Enter-
tainment (Japan) (SMEJ) has
unified its international market-
ing activities as part of its
efforts to increase overseas
sales of Japanese music.

SMEJ’s Asian affairs and
international marketing sec-
tions—the latter of which pro-
motes the label’s domestic reper-
toire in overseas territories apart
from Asia—have been merged
into an expanded international
marketing section. One key rea-
son for the move is to more effec-
tively use the Internet to push
Sony Japan domestic acts outside
Japan.

“In terms of online promotion,
the first thing we want to do is
coordinate better with our over-
seas affiliates,” explains Sampei
Yamaguchi, VP of international
marketing. Yamaguchi, who is
now also GM of the expanded
international marketing section,
reports to SMEJ corporate exec-
utive Hiroshi Goto. Remaining as
VP of international marketing is
Aki Tanaka, who will continue to
oversee Sony’s marketing efforts
in Asian territories. (Tanaka
reports to Yamaguchi.) The ex-
panded section has a staff of 14.

In Asia, Sony’s current focus
is on promoting Japanese rock
band L’Arc-En-Ciel and
singer/songwriter Ken Hirai.
Other priority acts are male idol
group Tokio and pop/R&B singer
Toshinobu Kubota.

In territories outside Asia,
Sony is pushing Mondo Grosso,
a club-music unit led by Shinichi
Osawa. Mondo Grosso’s latest al-
bum, “MG4,” is being released
by Sony affiliates in more than
20 territories. And in an unusu-
al move, Sony Music France will
release eight albums by SMEJ
acts in a campaign called “Made
In Japan” in January.
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Universal Is Top Albums Distributor For First Nine Months

It’s Also leader
In R&B, Gountry;
BMG Tops Singles

BY ED CHRISTMAN

NEW YORK—Universal Music and
Video Distribution continues to press
the pedal to the metal, as it effort-
lessly captured four of the five U.S.
market-share categories tracked by
Billboard for the first nine months of
the year.

In the remaining category, singles
distribution, traditional leader BMG
Distribution continues to see its lead
on the No. 1 spot narrowed by Uni-
versal.

As the No. 1 distributor in both
total albums and current albums
market share, Universal improved on

Total U.S. Album
Market Share By Distributor

UNIVERSAL

INDIES

SOURCE: SOUNDSCAN

the leads it held in the first six
months. For total albums, Universal
tallied up a 27.3% slice of the pie in
the first nine months, leading inde-
pendent distributors, which collec-
tively place at No. 2 with 16.9%, by
more than 10 percentage points. By
contrast, in the first half of the year
Universal fell just short of a 10 per-
centage point lead, with 26.8% vs.
then No. 2 BMG's 17%.

Similarly, for current albums, Uni-
versal scored a 28.9% share in the

first nine months, an improvement of

almost one percentage point from
the 28% it had at the end of the first
half of the year. In the same period,
No. 2 BMG slipped slightly more
than one percentage point to 19.8%
in current albums, down from 20.9%.

Universal was also the No. 1 dis-
tributor in eountry albums, where it
had a 28.5% share, and R&B albums,
with 40.1%. In singles, BMG saw its
lead shrink to less than a percentage
point as it tallied a 22.5% share,
while Universal finished at No. 2
with 21,.9%.

The market-share rankings are
for the period beginning Jan. 3 and
ending Oct. 2. They are determined
by White Plains, N.Y.-based Sound-
Scan, which collects point-of-sale
information for all formats and con-
figurations from retailers, rack
accounts, and other merchants,
including mail-order companies and
online stores. The accounts that pro-
vide the data generate 85% of U.S.
music sales, and SoundScan projects
totals for the entire U.S. market.

Market-share tallies for albums
and singles include all formats and
genres available in the respective
configuration. The shares for coun-
try and R&B albums consist of data
collected by SoundScan from the
specialized panels used to compile
Billboard’s album charts for those
genres. In caleulating current mar-
ket share, SoundScan counts only
those album sales that have occurred
within the first 18 months of a title’s

release (12 months for classical and
jazz albums).

In scoring 27.3% in the total
albums category, Universal improved
upon the 26.9% it garnered in the
first nine months of 1999. Its indus-
try-leading total was based on
strength in alternative rock, jazz,
rap, soundtracks, catalog, and deep
catalog. It is the No. 1 distributor in
each category. Universal was the No.
2 distributor in elassical and hard
rock and in placing albums on Bill-
board’s Heatseekers album chart.

The independent sector enjoyed a
surge in the third quarter that al-
lowed it to slip past BMG in total
albums. BMG was the No. 2 distrib-
utor at the halfway point this year
The indies collectively garnered
16.9% in the first nine months of this
year, up from the 16.3% they had in
the first nine months of 1999. Inde-
pendent distributors showed

Total “Current” U.S. Album
Market Share By Distributor

UNIVERSAL

28.9%
27.6%

INDIES

Jan.-Sept.

Jan.-Sept.

1999 -

EXCLUDES TITLES CONSIDERED TO BE CATALOG
SOURCE: SOUNDSCAN

strength by coming in first in gospel
and classical and in placing albums
on the Heatseekers chart. They
were No. 2 in Latin.

BMG, the No. 3 distributor in total
albums, garnered 16.2% in the first
nine months of this year, up {rom the
15% in the same time period in 1999.
But it fell out of the No. 2 spot it held
in the first six months of this year.
BMG'’s total was helped by its strong
showing in gospel, where it ranked
as the No. 2 distributor, and new age,
where it came in first.

WEA managed to stem the mar-
ket-share erosion it has been suf-
fering by finishing the first nine
months of the year with 15.9% in
total albums, up from the 15.6% it
garnered in the first six months of
the year. But its nine-month tally
was down from the 16.3% the com-
pany had in the first nine months of
1999. In coming in as the No. 4 dis-
tributor in total albums, WEA
showed strength in hard rock,
where it was the No. 1 distributor,
and in alternative rock, jazz, sound-
tracks, catalog, and deep catalog,
where it was the No. 2 distributor in
all those categories.

Sony Music, on the other hand,
suffered a slight decline in total
albums share, finishing as the No.
5 distributor with 14.7%, down
from the 15.5% it had in the first
six months of the year. In placing
fifth, Sony showed strength in
Latin music, where it was the top
distributor.

EMI Music Distribution finished
in last place with 9% in total albums,
down from the 10% it had in the first
nine months of 1999 but up {rom the
8.8% it garnered in the first six
months of this year.

As the No. 1 distributor in current
albums, Universal had big albums
with Eminem’s “The Marshall Math-
ers LB Dr. Dre’s “Dr. Dre—2001,”
Sisqé’s “Unleash The Dragon,”
Nelly’s “Country Grammar,” DMX’s
“...And Then There Was X,” 3

Doors Down’s “The Better Life,”
Jay-7Z’s “Vol. 3 . . . Life And Times Of
S. Carter,” Papa Roach’s “Infest,”
Eiffel 65’s “Europop,” Sting’s
“Brand New Day,” and a “Now That’s
What I Call Music” various-artists
compilation.

While BMG’s current albums total
of 19.8% is down from the score it
had in the first six months of the year,
it is an improvement on the 18.4% the
company had in the first nine months
of 1999. So far this vear, BMG has
four of the top five sellers. ‘N Syne’s
“No Strings Attached” currently is
the No. 1 seller in 2000. Britney
Spears’ “Oops! . .. [ Did It Again”
was No. 3, followed by Santana’s
“Supernatural” and Creed’s “Human
Clay.” Other big sellers for BMG are
Christina Aguilera's self-titled
album, Backstreet Boys’ “Millenni-
um,” Joe’s “My Name Is Joe,” and

(Continued on next page)

Total U.S. Singles
Market Share By Distributor
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newsline...

MUSICLAND STORES reports that comparable-store sales for the five
weeks ending Sept. 30 decreased 4.2%. CFO Keith Benson attributes
the decline to a weak music release schedule and softness in shopping
due to the Olympics. Same-store sales at the mall stores division (Sam
Goody and Suncoast Motion Picture Company) decreased 2.9%, while
sales at the superstores division (Media Play and On Cue) decreased
6.4%. Total sales for the month decreased to $139 million from $142.6
million a year ago. Total sales at Sam Goody and Suncoast fell 4.2% to
$88.7 million from $92.5 million a year ago. Total sales for Media Play
and On Cue increased 0.7% to $50.3 million from $49.9 million last Sep-
tember. For the 39 weeks ending Sept. 30, Musicland’s comparable-store
sales increased 1.5% and total sales increased 2.7% to $1.20 billion from
$1.17 billion the year before.

In other news, the company has entered into a marketing agreement
with the Mall of America in Minneapolis to rebrand its main rotunda
“Sam Goody Central.” The space will be the live event center at the
mall, featuring celebrity appearances, musie, movie screenings, and
other attractions.

POSTHUMAN RECORDS, Marilyn Manson’s label, will release the sound-
track to “Book Of Shadows: Blair Witeh 2” as its first album. Posthuman
is distributed by Priority. The soundtrack will feature a previously unre-
leased track by the artist, a cover of Johnny Mandel and Michael Alt-
man’s “Suicide Is Painless” from the film “M.A.S.H.” The album, due
Tuesday (17), also features cuts by Rob Zombie, at.the.drive.in, and
Elastica.

BMG ENTERTAINMENT and Capital One Bank have partnered to offer a
credit card that will earn users points toward free CDs, concert tick-
ets, and audio equipment. The BMG Visa gives cardholders three points
for every $1 spent via the BMG Music Service club and one point for
every $1 spent elsewhere. Points can be traded for merchandise from
BMG Music Service and other sources. Until Jan. 1, a portion of every
transaction will go to the Christina Aguilera Foundation for abused,
homeless, or sick children.

AMPLIFIED.COM, a business-to-business fulfillment service, has inked
licensing deals with indie labels Delicious Vinyl, GNP Crescendo, K
Records, the End Records, and Monarch Records. The deals add near-
ly 7,000 tracks to Amplified’s catalog, including material by Duke Elling-
ton, Beck, John Lee Hooker, Built To Spill, and Tone Loc.

TVT RECORDS has signed a deal with Supertracks to digitally distrib-
ute its catalog to online music stores. The companies have kicked off
their new alliance by making 20 albums—including titles by Nine Inch
Nails, XTC, and Guided By Voices and the “Buffy The Vampire Slayer”
soundtrack—available on HMV.com. Prior to the deal, consumers could
only purchase TVT product via the company’s Web site. Each album
sells for $7.38.

PRIORITY RECORDS and rock indie Spitfire Records have entered into
agreements with PlayJ, an advertiser-supported provider of digital
downloads, to distribute promotional tracks from their artists online.
Priority is a wholly owned unit of the EMI Group; its roster includes
Ice Cube, Lil’ Zane, Mack 10, and Snoop Dogg, and it distributes labels
such as Rawkus and Master P’s No Limit. Spitfire acts include Alice
Cooper, Deep Purple, Sebastian Bach, Twisted Sister; and Gary Numan.
New York-based PlayJ, a subsidiary of EverAd Inec., offers encrypted
downloads that are free but display customized advertising material us
tracks are played. The company—which offers more than 65,000 titles
and distributes its content through a network of affiliate partner sites,
including Listen.com—recently released promotional tracks by Wyclef
Jean and T-Boz of TLC. PlayJ also recently signed a distribution agree-
ment with Danny Goldberg’s Artemis Records.

CAPRICORN RECORDS has further trimmed its staff. Three employees
were terminated at the beginning of October: college promotion direc-
tor Amy Leavell, publicist Paula Donner, and Trip Norton, assistant to
CFO Scott Segler. In the past year, Atlanta-based Capricorn has cut
some 15 jobs. The label—home to 311, Gov’t Mule, the Glands, and oth-
ers—now employs 14, according to VP of business affairs Philip Walden
Jr., who says he’s not sure if more cuts are on the way. Capricorn had
about 40 staffers prior to the cuts. Capricorn is distributed by Univer-
sal but has been seeking a new deal for more than a year. In that time,
it has received offers for the entire label and, separately, its catalog,
Walden says. The catalog includes albums by 311, Cake, and Widespread
Panic. Recently, the members of 311 filed suit against Capricorn, alleg-
ing breach of contract and seeking a termination of their label deal.
Also, Cake and Widespread Panic have left the label.

UNIVERSAL IS TOP ALBUMS DISTRIBUTOR FOR 1ST NINE MONTHS

(Continued from preceding page)

Tony Braxton’s “The Heat.”

In finishing third in current
albums with 15.5%, the indepen-
dent sector moved up one notch
from the fourth-place position it
held both in the first six months of
this year and in the first nine
months of 1999.

Sony Musie Distribution, the No. 4
distributor, finished with a 14.6%
tally in current albums, down from
the 15.9% it had in the same time
frame last year. Sony’s big sellers
are Destiny’s Child’s “The Writing’s
On The Wall,” Dixie Chicks’ “Fly,”
Macy Gray’s “On How Life Is,”
Celine Dion’s “All The Way ... A
Decade Of Song,” and Mark Antho-
ny’s self-titled album.

WEA finished in fifth place in
current albums, the same ranking it
held last year in the first nine
months. But its total in the catego-
ry was down to 13.7% from 1999’s
14.2%. WEA's big-selling albums

US. Market Share By
Distributor: Country Albums

UNIVERSAL

28.5%
29.6%

Jan.-Sept.

2000 .

Jan.-Sept.

1999 .

SOURCE: SOUNDSCAN

this year are Kid Rock’s “Devil
Without A Cause,” Faith Hill’s
“Breathe,” the Red Hot Chili Pep-
pers’ “Californication,” Kid Rock’s
“The History Of Rock,” and match-
box twenty’s “Mad Season By
matchbox twenty.”

EMI Musie Distribution, which
came in last place in current albums,
finished the first nine months with
7.5%, down from the 8.9% it had in
the same time frame last year. Its
best-selling album is D’Angelo’s
“Voodoo.”

In singles distribution, BMG’s
22.5% share represented a loss of
more than four percentage points
from the 26.7% it had in the first
nine months of last year. But it still
managed to hold on to the lead in
this category. BMG’s two biggest
singles are Santana’s “Maria
Maria,” which is the No. 1-selling
single so far this year, and Britney
Spears’ “From The Bottom Of My
Broken Heart.”

Universal’s second-place tally of
21.9% in singles was an improve-
ment on the 19.2% it had in the first
nine months of 1999. Universal’s big
hits are Sisqd’s “Incomplete” and
Montell Jordan’s “Get It On Tonite.”

Coming in third place in singles
distribution for the first nine months
of the year was Sony, which finished
with an 18.2% share, down from the
22.1% it had in the same time frame
last vear. Its best-selling titles are
Mariah Carey With Joe And 98°’s
“Thank God I Found You” and Des-
tiny’s Child’s “Say My Name.”

WEA finished fourth in singles
distribution with an 18.1% share, up
from the 15.7% the company had in
the first nine months of 1999. WEA’s
best-selling titles are Faith Hill’s
“Breathe” and Madonna’s “Music.”

The independent sector collective-
lv placed fifth in singles distribution
with a 12% share, up from the 8.4%
it had in the first nine months of
1999. And EMI Music Distribution
came in last place with a 7.3% share,
down from the 7.8% it garnered in

EXECUTIVE TURNTABLE

HOME VIDEO. Suzanne White is pro-
moted to VP of marketing for
Columbia TriStar Home Video in
Culver City, Calif. She was executive
director of marketing.

BBC Worldwide Americas names
Aimee White director of retail mar-
keting and licensing, Allison Weiss
Haberman director of BBC Direct,
and Britta von Schoeler manager
of video marketing in New York.
They were, respectively, director of
sales adninistration for Sony Music
Entertainment, director of direct
marketing for Promotions.com, and
manager of home video for Golden
Books Family Entertainment.

DISTRIBUTION. Craig Applequist is
promoted to senior VP of sales and
new technologies for Sony Music
Distribution in New York. He was
senior VP of sales.

BMG Distribution promotes
Wendy Schlesinger to VP of new

APPLEQUIST

PRISAMENT

media applications and Matthew
Newell to director of new media
development in New York. BMG Dis-
tribution also names Kevin Clement
senior director of new media opera-
tions in New York. They were,
respectively, VP of marketing, man-
ager of alternative music marketing,
and co-founder of YesterDay Online.

NEW MEDIA. Robert Prisament is
promoted to senior director of grass-
roots/community marketing for
Electric Artists in New York. He was
director of project management.

U.S. Market Share By
Distributor: R&B Albums

UNIVERSAL
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INDIES

8.9%

the first nine months of 1999.

In country albums, Universal’s
28.5% was down more than a per-
centage point from the 29.6% it had
in the first nine months of 1999, but
it was still good enough to lead the
U.S. industry. The No. 2 country
albums distributor, WEA, was almost
six percentage points behind Uni-
versal. But its 22.8% share was an
improvement on the 20.3% it obtainec
in the first nine months of 1999.

Sony Music came in third in coun-
ty albums distribution with an 18.8%
share, down from the 19.2% it had
in the same time frame last year.
BMG Distribution held steady as the
No. 4 distributor with 16.4%, up a
tick from the 16.3% it had in the
same period in 1999.

Independent distributors collec-
tively came in as the No. 5 country
albums distributor with a 6.84%
score, while EMI finished last with
6.76%.

In R&B albums, Universal
romped to a 24-point lead over Sony:.
Universal had a 40.1% share, up
from 38.1% in the first nine months
of 1999. The No. 2 distributor, Sony,
scored a 16.1% share in the first nine
months, up from the 14.7% it had in
the corresponding period last year.

BMG, meanwhile, suffered a
market-share decline to 14% in
R&B albums, down from the 17.2%
it had in the same time frame last
year. That decline resulted in the
company moving from No. 2 in 1999
to No. 3 in the first nine months of
this year.

EMI Musie Distribution collected
11.9% in R&B albums in the first
nine months of 1999, up from the
11.5% it had in the same time frame
last year, and held on to its No. 4
ranking.

WEA suffered a slight decline in
R&B albums, going from 9.6% in the
same period last year to 8.97% in the
first nine months of this year. The
independent sector collectively gar-
nered 8.95% during that time peri-
od to finish last.
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What Does Future Hold For EMI Music Distribution,
Now That The EMI/Warner Merger IS In Limba?

Your Cornplis Tily S
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No Boundaries
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world to cost-effective Internet kiosk
solutions to complete store fixtures and
design, High Level excels at providing
retailers with the very best products at
High Level

can design anything that you can imagine

highly competitive prices.
i
and we’ll back it up with our two-year
warranty and unsurpassed level of

customer service. Call now for details.
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ﬁ)mplete Store Design & Planning T
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4400 Coldwater Canyon Avenue, Ste. 100 ¢ Studio City, CA 91604
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Corporute: 818-769-7700 -
Fax: 818-769-7133 F!f,ll‘l"

¢-mail: info@highlevel.net

Quantity discounts, credit card payment, financing and leasing are available.

WITH THE WARNER Music
Group/EMI Recorded Music deal
now up in the air; if not outright dead,
it’s been interesting watching EMT
Music Distribution (EMD) manage-
ment and staff continue to function
throughout the process, seemingly
without a worry about their fate.

Many in the industry have specu-
lated that il the deal had been com-
pleted, EMD would have been swal-
lowed up by WEA, since the latter
company has long been consideved
one of the stronger major distribu-
tion companies.

Actually, what would have proba-
bly happened is that the best people
of both companies would have found
a place in the combined entity, while
some good people at both companies
would have lost their jobs. But for
sure the dead weight at both compa-
nies would have been out of work.
Even in this scenario, however, many
were of the opinion that WEA would
remain the dominant entity.

That view was buttressed by the
recent incorporation of the Rhino
sales and marketing staft’ into WEA.
Industry speculators believed that
Warner Music Group chairman/CLO
Roger Ames likely had a rough idea
of how the two distribution companies,
WEA and EMD, might fit together
and wouldn’t have let the Rhino thing
happen, if it would have had to be dis-
mantled down the line when the
merger was completed. So industry
observers thought Ames was tipping
his hand with the Rhino move.

But now all bets are off as to what
would have happened in the merger,

because most of the betting current-

ly taking place dismisses the notion
that the merger will be revived.

Sonte suggest EMI might be sold
to another major, others suggest that
it might be sold to a new third party
player from outside the industry,
while still others suggest that it could
be sold off'in pieces.

So whatever eventually happens to
EMI Recorded Music, it looks like

EMD gets a new lease on life, which
is deserved, because in Retail Track’s
view, the company has made great
strides in improving itself in the past
few vears.

Back before EMI had the man-
agement shakeup that brought Ken
Berry into power as EMI Recorded
Musiec president/CEO and Richard
Cottrell in as president/CEQ of EMI
Musie Distribution, the company was
considered the weakest distribution
company of the majors. That’s
because the then EMI Music Distri-
bution management was handeuffed
by the then EMI powers that be,
which first forced a downsizing of
distribution and then followed that up
hy withholding resources needed to
upgrade the company’s distribution
pipeline in order to meet the growing
demands for jnst-in-time inventory
replenishment. For a while back
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then, every time an EMI label had a
hit, EMD would intmediately fall into
a back-order position—i.e., it would
be out of stock and scrambling to
manufacture more.

But in the summer of 1998, under
the leadership of Cottrell and the new
management at EMI Recorded
Musie, $10 million was committed to
re-engineering the distributor’s sup-
ply chain. Among the improvements
was the integration of its distribution
facility in Jacksonville, Fla., into the
same building as its manufacturing
plant. Without a doubt, EMI has
improved its capacity greatly in that
area.

Similarly, EMD management
hasn’t been stagnant in 1ssuing new
policies, regardless of the fute hang-
ing over its head. In July, it revamped
its policies concerning catalog, mov-
ing away from the three-tiered cata-
log program to an ongoing discount
of 4% with an extra 30 days dating
for front-line catalog and a 7% dis-
count for midprice titles.

An ongoing discount has its pluses
and minuses, and in the latter area,
you lose out on the sales burst that
periodic catalog promotions bring.
EMD management, however, recog-
nized this by implementing its Choice
2000 Fall Catalog campaign, which
provided incentives to load up on cat-
alog, thanks to discounts that pro-
vided an extra pop.

Phase two of that campaign ran
Sept. 4-15 and gave accounts the
choice of discounts and dating. For
example, if accounts were only inter-
ested in discounts, they could choose
a 12% discount for front-line catalog
(17% for midline) and have no extra
dating on top of the normal 60 days.

Or accounts could choose a 10%
discount for front-line catalog (15%
for midline), with an extra 60 days
dating, which meant accounts would
have 120 days to pay. The final choice,
aimed at accounts that prelerred dat-
ing over discounts, offered a 7% dis-
count (12% (or midline) with 90 days
extra dating, which meant accounts
would have 150 d:ys to settle up.

Moreover, EMD offered accounts
two extra shots to take advantage of
its Choice 2000 Fall Catalog cam-
paign—Oect. 2-13 and Oct. 30-Nov.
10—with discounts slightly less than
above but still much larger than the
normal ongoing year-round discounts.

At the National Assn. of Recording
Merchandisers Convention, Gene
Rumsey, executive VP of sales and
marketing at EMD, told me that the
catalog program was “designed to be
customer-friendly, presenting ac-
counts with a program that dem-
onstrates flexibility—which recog-
nizes that our customers have
different needs. Customers have the
flexibility to choose between discount
vs. dating.”

Notice Rumsey’s choice of words:
“triendly,” “flexibility,” and “recog-
nizing different needs,” which are all
key ingredients, in Retail Track’s
view, for a successtul aceount/dis-
tributor relationship.
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Lithgow’s ‘Farkle McBride’ Gets Full Drchestral Treatment

‘
FARKLE’ SPARKLES: Actor
John Lithgow’s smashing new
kids’ book, “The Remarkable
Farkle MceBride,” is soon to be a
book and CD package, at which
point it should take its place as a
children’s music classic. The first
significant introduction-to-the-
orchestra piece since Paul Tripp
and George Kleinsinger’s 1945
Tubby The Tuba”—itself the
only other major work of this
type after Prokofiev’s 1936
“Peter And The Wolf”—*“Farkle

McBride” was recently per-
formed live with Lithgow and the
Chicago Symphony Orchestra

LITHGOW

(CS0) at the Windy City’s Sym-
phony Center.

Child’s Play caught both Chica-
go “Farkle & Friends” shows (it’s
our home base) and later caught
up with Lithgow, star of TV’s
“3rd Rock From The Sun,” to
talk about his new creation.

These thoroughly terrific per-
formances, which took place back
to back Sept. 23 in front of large
and appreciative houses, also fea-
tured songs from Lithgow’s 1999
Sony Wonder album “Singin’ In
The Bathtub” (Child’s Play, Bill-
board, Jan. 30), as well as a pair
of new tunes he wrote with col-
laborator Bill Elliott. Elliott was
the arranger and conductor on
the big-band pieces on that
album, and he composed
“Falkle’ ” orchestral musie.
Elliott also conducted the CSO at
Lithgow’s shows, which also fea-
tured producer and keyboardist
Jai Winding on piano, members
of the Chicago Children’s
Choir, and vocal quartet the
Lucky Stars.

It was only the third and
fourth time Lithgow had
appeared live with a full orches-
tra. “When we were preparing
the CD, I did a lot of concerts,
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but in small venues with piano
and guitar,” he says. “The first
time we |performed with] a small
jazz orchestra was at UCLA a
year ago. And then we did
Carnegie Hall with the New
York Pops, the first time with a
full orchestra. This time, it was
with a great, great orchestra, so

it sounded incredible.”

Lithgow had had a full orches-
tra in mind ever since making
“Singin’ In The Bathtub,” he
says, “because there was a lot of
big orchestra music in it. [
approached major orchestras,
just by phone call. Of course, I'd
always be transferred to their
education departments. And the
first question always was, ‘What
is the educational component?” Of
course these are novelty songs,
and I’ve always felt they're plen-
ty educational—the intention was
to get kids into a concert hall and
give them a wonderful experi-
ence.

“But I realized that if I [was]

going to strengthen this pitch, I'd
better have some education up
my sleeve,” Lithgow continues.
“So I quite calculatedly invented
the story of Farkle McBride as a
sort of education adjunct to the
silly song. And of course I<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>