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All 27 No.1Hits on1CD

The Beatles Anthology Book

“The Beatles Revolution” 2-Hour Primetime ABC/VH1 TV Special

The Beatles Radio Special

National TV

National Radio

National Print

New Media

Premium Packaging
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Beaties
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: loves
t to hold your hand
buy me love
A hard day’s night

i feel fine
Eight days a week
Ticket to ride
Help! Yesterday
Day tripper

We can work it out
Paperback writer

Yallow submarine

Eleanor Rigby
Penny Lane

all you need is love
fAello, goodbye

Lady Madonna
Hey Jude Get back

The ballad of
John and Yoko

Something
Come together

Let it be

The long and
winding road
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BET, Viacom
Solidify Merger

BY CARLA HAY

and FRANK SAXE

NEW YORK—BIlack Entertain-
ment Television founder Robert
Johnson, who is selling the com-
pany he started 20 years ago to
Viacom, vows that BET will

VIACOM | 1B=Y

remain independent in its pro-
gramming. The deal merges the
largest African-American media
company with the entertainment
powerhouse that owns MTV, VH1,
TNN, CMT, the Box, and MTVZ2,
plus dozens of radio stations.
(Continued on page 122)

Half.com, Buy.com Team

RUDI REDUX: GASSNER BAGK TD RUN BMG

Company Shakeup Signals Music Is Its ‘Core Biz’

A Billboard staff report.

NEW YORK—Rudi Gassner’s ascension to the top
spot at BMG Entertainment, only months after being
driven from the company over differences in style with
president/CEQ Strauss Zelnick, is being seen as a vie-
tory for the creative ranks within Bertelsmann's music
group.

However, the Lazarus-like turn
by Gassner, as well as the resigna-
tions of Zelnick and chairman
Michael Dornemann over the week-
end of Nov. 4, comes at a critical
period for the music division.
Despite a year of record success,
much of BMG’s fate looks to hang in
the balance as Gassner now responds to a number of
strategic challenges—beyond the business of develop-
ing and marketing of artists—that promise to test him
quickly.

As incoming president/CEOQ,
Gassner not only inherits fragile
relationships with many of his high-

profile label heads, a changing role for BMG in digital
distribution, and a raging debate over a recently
announced alliance with file-swapping service Napster,
but he also may have a major merger deal to contend
with.

] Sources familiar with the situa-

tion say parent company Bertels-
mann AG is exploring the possibili-
ty of making a play for EMI Re-
corded Music, following EMI’s
failed merger with Warner Music
Group.

But, as Gassner tells Billboard,
despite questions surrounding
mergers and the Internet, his pri-
mary focus will be “all about the

GASSNER

NEWS ANALYSIS

music.”
“It’s a different ballgame from before, to the extent
that [ have been given the mandate very clearly to look
after the development of our
artists, our music, signing the right
talent, marketing them extremely
(Continued on page 114)

Bay Area Studios
See Hard Times

BY CHRISTOPHER WALSH
Thirty-three years after San
Francisco—ground zero in the
Summer of Love—celebrated
the dawning of the Age of
Aquarius, the mood here is
decidedly less —
festive. As the
dotcom economy
of Silicon Valley
has pushed the
already high cost
of real estate to astronomical
levels, tension among longtime
San Franeisco residents, and in
particular those involved in the
arts, has neared the boiling
(Continued on page 123)
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G’right Suits Gould Suffer

On Latest Used-Goods Site

BY EILEEN FITZPATRICK
and BRIAN GARRITY
LOS ANGELES—In another linking of a retailer of new
CDs and a used-goods seller, consumer electronics site
buy.com is teaming with eBay’s Half.com on a co-brand-
ed service for buying and selling secondhand CDs,
videos, and DVDs.
Under terms of the
| | I I (L agreement, music and
f videos for sale on
Half.com will be fea-
tured on the buy.com
site on a co-branded
page called the
Entertainment Marketplace. Additionally, buy.com con-
sumers will be able to sell CDs, DVDs, and VHS tapes
through the marketplace service, which is expected to
launch next year.

According to Half.com VP of business development
Chris Fralic, the deal reflects the increased consumer
demand for used products. “Consumers are looking for

(Continued on page 115)

BILLBOARD SPOTLIGHTS THE
DIGITAL MUSIC REVOLUTION

BEGINS ON PAGE 71

Motown’s Badu To Deliver “Gun’

BY RASHAUN HALL

NEW YORK-—There is a time and
a place for everything, according
to Erykah Badu. In this case, fol-
lowing the success of
her debut effort,
1997’s “Baduizm,” and
the follow-up “Live”
set, it was time for
children.

In 1998, the singer
took some time off to
have a son, Seven. But
now, it's time to get
back to the music.
Badu makes her
return official with “Mama’s
Gun,” due Nov. 21 on Motown.

BADU

“Timing is very important,” the
artist says. “I felt it was the right
time for my career. When my son
was born, I took the time to give
him emotionally what
I would give my
record. So, I couldn’t
do both things at
once.

“I never took the
time off completely. I
continuously write
songs,” Badu contin-
ues. “This time I pro-
duced the record,
wrote all the music
and lyries, and participated in a

(Continued on page 119)

from Lack Of Registration

BY BILL HOLLAND

WASHINGTON, D.C.—A Billboard search survey of
the U.S. copyright registrations for 100 best-selling or
critically acclaimed albums released in 1997, 1998, and
the first half of 1999 reveals that about one-third of
those recordings have no copyright registration as
sound recordings with the Copyright Office.

If copyright owners fail to reg-
ister recordings entirely, say the
Library of Congress and Copy-
right Office officials, they lose,
under Section 412 of the Copy-
right Act, any and all infringe-
ment compensation remedies
available in civil cases—includ-
ing the ability to collect statuto-
1y damages and lawyer’s fees.

“You can’t bring suit unless you're registered—until
you have a certificate of registration,” says Kent Dun-
lap, a senior attorney in the office of general counsel at
the Copyright Office. “Otherwise, it’s going to be

(Continued on page 112)

HEATSEEKERS

Don Moen’s ‘I Will Sing’
Re-Enters Ghart At No. 1

See Page 26

088 112 378-2/4

IN THE NEWS

Henley May Be Galled To Testify

At Universal/MP3.com Hearing
See Page 115
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Denise Donlon To Lead Sony Ganada

BY LARRY LeBLANC
TORONTO—Canadian music industry
leaders are elated that Canada’s top video
network executive, Denise Donlon, has
been named president of Sony Music
Entertainment (Canada), effective Dec. 1.
She will report directly to Rick Dobbis,
president of Sony Music International.

Donlon joins Sony from video networks
MuchMusic and MuchMoreMusic (owned
by Canadian CHUM Ltd.), where she was
VP/GM, overseeing all production act-
ivities of MuchMusie since 1997. In 1998,
Donlon supervised the launch of Much-
MoreMusic, Canada’s first AC-styled
video network.

She is being succeeded in both positions
by David Kines, who had been program
manager and director of operations for
the two networks.

“It’s a good move for Sony and for our
industry,” says Deane Cameron, presi-
dent of EMI Music Canada. “She is so
energetic and entrepreneurial.”

“It will be invigorating,” says Garry
Newman, president of Warner Music
Canada. “She will make us all do our jobs
better. She'’s a great marketing person
who gets along with artists amazingly
well, and she’s reasonably technological-
ly advanced.”

Donlon joined MuchMusic and its Toron-
to sister station CITY-TV in 1985 as the
anchor for MuchMusic’s “Rockflash News”
program. In 1986, she became an on-air
host and producer for CITY-TV’s nation-
ally syndicated program “The New Music.”
Two years later, she also produced and
hosted MuchMusic’s country program,
“Outlaws & Heroes.” From 1993-97, Don-
lon served as director of music program-
ming of MuchMusic and CITY-TV.

At Sony, Donlon replaces Rick Camil-
leri, who resigned Sept. 1. Camilleri, who
was named president in January 1993, left
to pursue interests outside the musie
business, according to the company. Sony

also says that he will be a consultant to
Sony Music International “on various
technology priorities and initiatives.”

Since Camilleri's departure the senior
executive management team of Sony
Music (Canada) has been coordinating
day-to-day activities.

“I’'m excited by having Denise move to
Sony,” says Eric Lawrence, co-president
of Coalition Entertainment Management,
which manages Sony Canada’s top rock
act, Our Lady Peace. “There’s already a
strong relationship with us [there]. I'm
glad they decided to bring someone in from
the outside with marketing sense and
bring some new fire into the company.”

“Denise is an amazing executive,” says

Sony’s Hot CoCo. Sony and Sony Music International executives recently met with Sony

Steve Hoffman of Toronto’s S.R.0. Man-
agement, which handles Columbia teenage
pop trio b4-4. “I had heard the rumor, but
it sounded at first like a long-shot rumor.”

While Donlon has also worked in artist
management, she has never held a position
at a label. Cameron, however, doesn’t feel
that her lack of label experience will hand-
icap her at Sony. “Denise is not going to
break a beat,” he says. “She’s been a sen-
ior person [at the video channels]; she’s
entrepreneurial, multi-tasked, and incred-
ibly creative. There will be a lot of paral-
lels at Sony to what she’s already experi-
enced. She’s got an energy and
objectiveness that will be sensational for
our business. She’s also an artist’s person.”

Music International recording artist CoCo Lee following her performance at Sony’s company-
wide global marketing conference in Tokyo. Pictured, from left, are Jim Morey, president of the
Morey Management Group; Norio Ohga, chairman of the board of directors for the Sony
Corp.; Lee; Robert M. Bowlin, chairman of Sony Music International; and Rick Dobbis, presi-

dent of Sony Music International.

BY BILL HOLLAND

WASHINGTON, D.C.—The unfolding
presidential cliffhanger drama did not
extend to the results of congressional
elections, although term limits on House
committee chairmen will ensure changes
once the 107th Congress convenes in Jan-
uary 2001.

Among the changes in the House will
be new chairmen of the Judiciary and
Commerce committees, which deal with
issues affecting the entertainment,
cyberspace, and broadcasting industries.

Republicans maintained control of
both the Senate and House, although in
the final vote count the Democrats
picked up three seats in the Senate and
two seats in the House, giving the GOP
only a slim 50-49 majority on the Senate
side and a 221-212 majority in the
House.

Under the Gingrich-era Contract With
America, the current Judiciary Commit-
tee chairman, Rep. Henry Hyde, R-IIL,
is required to step down, having fulfilled
three terms. In seniority, Rep. James
Sensenbrenner, R-Wis., would be the
first choice as Hyde's successor. The
music industry, particularly the per-
forming right societies, does not view
Sensenbrenner as an ally.

I.S. House Committees To See New Faces

New Chairmen Will Head Panels Dealing With Entertainment Industry

Sensenbrenner was the driving force
for 1998 legislation, now law, that carved
out background-music licensing exemp-
tions for the restaurant and tavern indus-
try.
ASCAP and BMI fought to defeat the
Fairness in Music Licensing Act for four
sessions of Congress, but Sensenbrenner
played hardball and effectively blocked
all copyright legislation from coming to
votes in committee, including the Sonny
Bono Copyright Term Extension Act,
until the performing right societies with-
drew opposition to his bill.

The chairman of the Commerce Com-
mittee, Rep. Thomas A. Bliley, R-Va., has
announced his retirement. Although the
Republican leadership will not announce
committee assignments until January, it
is expected that Rep. W. J. “Billy” Tauz-
in, R-La., who is next in seniority, will
assume the chairmanship. Tauzin has
been chairman of Commerce’s Subcom-
mittee on Telecommunications, Trade,
and Consumer Protection.

Overall, there were few surprises in
incumbent-friendly races. Most of the
members sitting on Senate and House
committees that deal with industry
issues won their back-home contests.

However, on the House side, two con-

servative members of the Judiciary Com-
mittee have been defeated.

In a closely watched contest, incum-
bent James Rogan, R-Calif., who also sits
on the Judiciary Committee’s Subcom-
mittee on Courts and Intellectual Prop-
erty, was beaten by Democratic chal-
lenger Adam Schiff. Rep. Bill McCollum,
R-Fla., failed in his bid for the Senate in
arace against Democratic challenger Bill
Nelson.

Rep. Charles Canady, R-Fla, who also
sits on the House Judiciary Committee,
had announced his retirement because
of term limits. Another Republican,
Adam Putnam, will assume his seat in
January.

There was only one major shift on the
Senate side. Conservative John Asheroft,
R-Mo., who sits on both the Judiciary and
Commerce committees, fell in his contest
against the late Mel Carnahan, the pop-
ular governor who was killed in an air-
plane crash three weeks ago. Carnahan’s
widow, Jean, has said she would assume
her late husband’s seat if he won.

Sen. Orrin Hatch, R-Utah, and Sen.
John McCain, R-Ariz., are expected to
retain their chairmanship of the Senate
Judiciary and Commerce committees,
respectively.
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COUNTRY 42
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INDEPENDENT 63
% WHO LET THE DOGS QUT * BAHA MEN * S-CURVE
B INTERNET 70
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KID AUDIO
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THE BILLBOARD LATIN 50 50
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POP CATALOG 20
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R&B/HIP-HOP
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REGGAE 46
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WORLD MUSIC 46
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100}
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CLASSICAL CROSSOVER
% LA LUNA ¢ SARAH BRIGHTMAN * NEMO STUDIO / ANGEL

JAZZ
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THIS WEEK THIS WEEK THIS WEEK Bi||b.crd THIS WEEK THIS WEEK THIS WEEK

Toe Or The News

7 Denise Donlon, Canada’s top
video network executive, is the
new president of Sony Music
Enterfainment (Canada).

Arnsts & Music
12 Executive Turntable: Hilary
Shaev is promoted to executive
VP of promotion for the Epic
Records Group.
16 Ricky Martin gets loud on
his new set, “Sound Loaded.”
16 The Beat: The Eagles take
flight with their first boxed set.

BICKY MARTIN: P18

18 Boxscore: Vicente Fernan-
dez and Edith Marquez gross
more than S$1 million in Univer-
sal City, Calif.

25 Soundtracks and Film
Score News: Sting signs on
with Disney fo score “The
Emperor’s New Groove.”

26 Popular Uprisings:
Dinosaur Jr's J Mascis steps
out on “More Light.”

28 Reviews & Previews:

Albums from Pru, Sara Lee,
Musiq Soulchild, and the Off-

THE BEAT

[ e
THE EAGLES: P. 16

spring are in the spotlight.

31 R&B: U.K. production team
Full Crew gets into the label
business with self-titied venture.

34 Rhythm Section: Jay-Z and
OutKast battle for top spot on
R&B albums chart.

37 Dance: Madonna makes
her mark with New York per-
formance.

39 Country: Oak Ridge Boys
remain busy with multiple proj-
ects.

43 Classical/Keeping Score:
Infernal shakeup realigns Uni-
versal Classics Group.

44 Higher Ground: The gospel
community honors its own at
annual Hall of Fame banquet.

45 In the Spirit: Fred Ham-
mond and Yolanda Adams are
among the nominees for this
year’s Sfellar Awards.

46 Jazz/Blue Notes: Don
Byron offers a blend of styles on
new Blue Note set.

48 Pro Audio: William Garreft
reaps the benefits of freelance
production work.

50 Latin Notas: Fonovisa
launches pop and hip-hop
labels.

54 Songwriters & Publishers:
World Music Network looks to

expand its music publishing
venture.

INTERNATIONAL
55 Japanese-based Avex signs
distribution deal with South
Korean label SM Entertainment.
56 Hits of the World: U2’s “All
That You Can’t Leave Behind”
takes the top spot on eight inter-
national charts.
57 Global Music Pulse: Pro-
ducer Narada Michael Walden
gathers musicians for “Music Of
Love” charity album in Japan.
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ic team for MP3 retail/DJ site.
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Fuegos leader Dan Zanes
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66 Retdail Track: BMG Direct
may rethink confroversial record
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110 Music Video: “Thirty Frames
Per Second” offers an inside 0ok
at the music video business.
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102 Classifieds

105 Update/Goodworks: Music
executives, including Jason
Flom, John Sykes, and Zach
Horowitz, prepare to fake part in
Spirit of Music Award dinner.
119 Hot 100 Spotlight: Destiny’s
Child scores its third No. T with
“Independent Women Part 1.
122 Between the Bullets: Jay-
Z bests both QutKast and U2 to
debut atop The Billboard 200.
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online this week.

124 Market Watch

124 Chart Beat: Westlife
breaks Spice Girls’ record with
its seventh consecutive No. 1
on the U K. singles chart.

124 Homefront: Record
Research puts out fwo new Bill-
board chart books.

Philly Gets A New Label/Publishing Group

BY GAIL MITCHELL

LOS ANGELES-—Philadelphia is now

home to another new industry start-up,

Majera Entertainment Group.
President/CEO Marcy Rauer heads

the operation, which includes three

major divisions: Bosou Records,

Majera Records, and

Majera Publishing.
Other members of the
Majera Entertain-
ment executive team
include partner Glenn

A. Manko, who dou- gr:oc%RODLSI
bles as president of | T
Bosou; COO Vince
Kershner; and VP of business and legal
affairs Jessica Sol.

Both labels are gearing up for first-
and second-quarter releases.

Bosou, derived from the Haitian
spirit meaning “bountiful earth” and
whose symbol is the bull, will focus on
music that encompasses R&B, rap, hip-

hop, and soul. The label is now in final
negotiations with Philadelphia-based
singer Louis Logic.

Majera, under the direction of Rauer,
is a non-genre-specific label that will
focus initially on modern rock, pop,
country, and roots. That label’s first
signings include mod-
ern rock band Tyvus
and country female
singer Clarice Rose.

The publishing divi-
sion will oversee
worldwide licensing
for use of Majera mu-
sie in TV, film, and
other areas. Majera recently signed a
distribution agreement with North
New Jersey-based Big Daddy. Sales
and marketing are being handled by
another North Jersey company, In-
Tune Music.

“I’ve been planning this company for
most of my adult life,” says founder

Rauer. “I’ve also been fortunate to
come across a great team of people in
Glenn, Vince, and Jessica, as well as to
get on board with national distribution
out of the box. ’hiladelphia is a hotbed
of music right now, and we’re terrifi-
cally excited about being part of that
and taking it to the next level. We're a
very A&R/song-driven label and hope
to accomplish great things.”

Rauer is a former entertainment
attorney whose background also
includes stints in music production
and songwriting (“I'm Not Your Man”
by Sony/Columbia artist Tommy Con-
well). Kershner was previously VP of
promotion at WE A entity Mystic
Music, while Sol is a former federal
litigator who worked for the city of
Philadelphia. Public-relations veter-
an Manko most recently served as VP
of media relations for Antra/Artemis
Records and before that spent near-
ly seven years with Ruffhouse.
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China Seeks Managers’ Advice

Vets Explain Licensing, Other Issues In 1st Such Seminar

BY MAYA KOVSKAYA
BEIJING—Until recently, there
were no professional artist man-
agers in China. Management work
was usually handled by production
company staff or by individuals
working on a volunteer or commis-
sion basis. All other artist manage-
ment has been handled by Song and
Dance Troupes, state-run “work
units” that arrange performance
opportunities for their artists.

That situation is changing, how-
ever, as a new breed of music pro-
fessionals comes to the fore.
Among them is Gary Chen, CEO of
Pulay Music, one of the first music
management agencies to set up
shop in mainland China, whose
artists include pioneer Chinese
rock star Cui Jian. With the sup-
port of China’s Auclio Video Assn.,
Chen organized tke China Music
Managers Forum, China’s first
such conference, which took place
Oct. 24 here.

Attending the seminar were
high-profile veteran managers
Michael McMartin, chairman of
the International Music Managers
Forum, and Music Managers For-
um U.K. council member Peter
Jenner. Also presant were such
representatives of domestic
record labels as Xiyangyang
DMVE’s Zhang Jing (artist man-
agement) and Cim International
GM Zhang Ling.

The seminar featured lectures by
McMartin and Jenr.er, who shared
their rich managemrent experience

and gave the participants a crash
course in the ABCs of musiec man-
agement. This included discussion
of such issues as copyright, con-
tracts, human resources, market-
ing, promotion, and managing and
representing artists.

Says Jenner, “There is a gener-
al desire to develop a more coher-
ent commercial music industry in
China, and that’s basically why we
traveled to Beijing. The desire

‘Our main goal in
holding this seminar
was to plant the
seeds of some basic
business concepts’

- GARY CHEN -

seems to center around something
that conforms more with Western
standards whilst maintaining the
Chinese characteristics.”

Jenner points out that with the
vast majority of music in China
being Mandarin or Cantonese pop,
the penetration of Western music
is to a very small minority. “How-
ever, if you look at the population
of China and you can interest just
1.5% of the people in Western mu-
sie, you are still talking about a
potential audience equivalent to
the entire population of Aus-

‘Singing Governor’ Jimmie
Wrote Giassic Hit ‘You Are

BY DEBORAH EVANS PRICE
NASHVILLE—Jirimie Davis, the
“Singing Governor” well-known for
his classic “You Are My Sunshine,”
died in his sleep Nov. 5 at his Baton
Rouge, La., home.

Former governor of Louisiana,
Davis was reportedly 101, though
he once admitted he wasn’t quite
sure about his age, and some
sources cite his birth date as Sept.
11, 1902. He was a member of both
the Gospel Music Hall of Fame and
the Country Music Hall of Fame.
Last year, “You Are My Sunshine”
was named a Towering Song by the
Songwriters’ Hall of Fame.

“He was absolutely one of a
kind,” says Maggie 1.ewis Warwick,
a Shreveport, La.-based singer/
songwriter and “Louisiana Hay-
ride” producer. “The fact that he
excelled at both politics and his
music was phenomenal . .. As far as
his influence on Louisiana and the
music scene, he’s just irreplace-
able.”

Born James Houston Davis in
Beech Springs, La., Davis had an
impressive career in both music and
politics. Despite humble beginnings
as a sharecropper’s son, he earned
a bachelor’s degree from Louisiana
College Pineville, as well as a mas-
ter’s from Louisiana State Univer-

sity in 1927.

After graduation he took a teach-
ing post at a college in Shreveport,
but the entertainment bug bit, and
he soon found himself performing
on local radio stations. He recorded
his first project in 1928 and signed
with the Victor
label a year later.
A prolific artist,
he recorded 70
sides for the label
before moving to
Decca Records in
1934.

Davis recorded
several hits, in-
cluding “Nobody’s Darling But
Mine” and “It Makes No Difference
Now,” but his biggest success came
from his self-penned “You Are My
Sunshine.” He first recorded the
song in 1940. Over the years it has
been recorded by a variety of
artists and become an American
musical classic. A music publishers’
promotional CD was made by pub-
lisher peermusic that showcased
many versions of the song.

However, music wasn’t his only
passion, and the winning personal-
ity that made him a successful re-
cording artist also served him well
in politics. He became chief of police
in Shreveport in 1938 and moved to

DAVIS

tralia—it’s a very significant poten-
tial market. And there’s also a sig-
nificant potential market for Chi-
nese music outside the PRC, if you
start looking at Taiwan, Hong
Kong, Singapore, Indonesia, ete.”

Jenner adds, “The subtext of my
speech was very basic first principles
of what management is all about and
about what the modern manager
does—that he is there to serve the
artist and to try to make what the
artist wants to do work within the con-
text of the industry. I suspect that is
not the way that a lot of the Chinese
music industry has worked in the past.”

Chen’s lecture took these basic
management concepts and put them
in the context of challenges unique
to China, addressing difficulties
posed by restrictions on release, dis-
tribution, and licenses, as well as the
challenges in obtaining promoter
licenses. Promotion, like release and
distribution, is state-controlled via
the Ministry of Culture.

“Other significant management-
related challenges facing the Chi-
nese music industry include the
widespread lack of trained, quali-
fied, and knowledgeable human
resources in every area of the in-
dustry,” says Chen.

“Our main goal in holding this
seminar was to plant the seeds of
some basic business concepts in the
minds of people in the music indus-
try,” he says. “Perhaps this will
stimulate other efforts to continue
this kind of dialogue and help those
seeds sprout and take root.”

Davis Dies,
My Sunshine”

state government four years later,
when he was elected Louisiana’s
public service commissioner.

He was elected governor of
Louisiana in 1944 and served four
years. He again served as Louisiana
governor from 1960-64. During his
tenure, Davis is credited with cre-
ating the state’s first driver’s licens-
es and successfully navigating
Louisiana during the desegregation
battles of the early 1960s.

All the while he was excelling in
polities, he never abandoned his
entertainment career. He scored
five hit singles during his first term,
including “Is It Too Late Now,”
“There’s A Chill On The Hill To-
night,” and “There’s A New Moon
Over My Shoulder.” He also starred
in three western films in the ’40s,
including a semiautobiographical
role in the 1947 movie “Louisiana.”

Davis also had a successful career
in gospel music with such hits as
“Suppertime.” A prolific song-
writer, Davis is credited with writ-
ing more than 400 songs and re-
cording at least 52 albums.

“Gov. Jimmie Davis has made a
significant contribution to gospel
musie, as well as music in general,”
says Gospel Music Assn. (GMA)
president Frank Breeden. “He was

(Continued on page 119)

For Universal’s Leeds,
It’s All About The Song

Six Questions is an occasional fea-
ture that focuses on noteworthy
industry people. This issue’s subject
is Steve Leeds, senior VP of pro-
motion for Universal Records.

Pop music has been flourishing
over the last couple years. Do you
see a shelf life for its current pop-
ularity?

We're in the midst of a very heavy
pop-music cycle, which you can view
in terms of historical perspective.
Just look at New Kids On The Block,
the Jackson 5, New Edition, Menudo,
the Bay City Rollers. . . Is Lil’ Bow
Wow any different from Kris Kross?

It’s definitely a cycle where we're
reaping the benefits of consumers’
desire for happy-go-lucky, carefree
pop music now. But at the end of the
day, it’s about songs and how you
present them—either in a teen pop
manner or a hard rock manner.
What makes the elements of Brit-
ney vs. 3 Doors Down or Godsmack
hit is about the quality of
the songs. It always has
been, it always will be.

What part do video
outlets now play?

MTYV, which is synony-
mous in America with
music videos, has been in
the business for 21 years,
and it remains a vital part
of the industry. But the
uniqueness of music video
is long gone, so there are
new challenges. There’s a
concerted effort by the
power structure at MTV
to have some pure music
video again—that’s
healthy. The combined dis-
tribution of the Box and MTV2bodes
well for video music.

What made MTV real at their
launch is that they broke Duran
Duran. MTV2 has to find its Duran
Duran to prove its true validity. BET
is a great vehicle for African-Ameri-
can music, but they frustrate me and
their viewers with non-music shows,
the sitcoms, the brokered time shows.
It remains to be seen what will hap-
pen, but I think there’s a great oppor-
tunity for MTV and Viacom.

What are the most pressing
issues for the future?

We are looking at the distillation of
American radio broadcasting into
five or six major players. The [Fed-
eral Communications Commission]
licenses radio stations on the basis of
public interest, need, and necessity. I
Jjust hope that charter still holds forth.

There are cost savings through
broadcast consolidation, but it's going
to take a year or so for the economics
to determine whether that’s good or
bad. And how does the industry con-
tinue to show Wall Street that these
weren't one-time cost savings?

On the air, breaking a band now
seems to go beyond just airplay. The
practice of “I'll play your record and
get ratings and you sell CDs” seems
to have gone by the wayside. With

Steve leeds is
senior VP of
promotion for
Universal Records

constant economic pressures and
spot loads maxed out, nontraditional
revenue has now been expanded to
include participation in the band’s live
performances.

Another concern for the radio
industry is single voice-tracking.
When you have a single voice track
that’s played from one market to
another, it eliminates jobs and train-
ing. Where are future disc jockeys
going to come from? Imagine if
Howard Stern never had the chance
to develop his personality in Hartford
[Conn.].1 just wonder where the next
compelling media stars are going to
come from.

How about the utilization of
new media?

People are going to consume music
differently than they have in the past.
Will they view their computers as an
entertainment center as opposed to
a tool? Distribution is going through
ashakedown, with the phone compa-
ny, your cell phone, and
satellites all in the game.
With that comes frag-
mentation. So, unlike the
past, it’s going to become
difficult to have a mass
mainstream movement
again. Inthe '60s, say, with
the Beatles, you had one
media source: Ed Sulli-
van. Such doesn’t exist
anymore. Time will tell us
if there is truly an eco-
nomic base to sustain
fragmented niches.

We're in an era where
technology allows us to
do almost anything, but
just because it exists
doesn’t mean we should
utilize it. The technology exists to
offer free music to everybody and to |
share it, but does that mean it gives
you the right to automatically use it?
At least in America, the rights of the
individual were always protected,
and there’s no protection of that
now. We live in a capitalist society,
and we need to get paid.

So obviously, new business
models present new challenges?

In this new millennium, informa-
tion and access to it are the com-
modities. In some ways, that seems
more important than money. We can
see the day when computer chips will
be more valuable than currency.
Right now, businesses are about
information flow and having that
information on a timely basis.

Where does that leave the arts?

There’s no passion for theater,
movies, music—any of the arts any-
more. We're living in a very dispas-
sionate era. People have passion for
inanimate things like the speed of
their Internet connection or getting
restaurant reservations at the right
places. But there’s not a warm, fuzzy
feeling for intangible things anymore.
The biggest challenge we have in this
industry is to find a way to instill pas-
sion in the consumer. CHUCK TAYLOR
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McLaughlin Readies For New HMV Post

BY TOM FERGUSON
LONDON—Brian McLaughlin, the
newly promoted COO of HMV Media
Group (BillboardBulletin, Nov. 9),
is expecting his new post to spice up
his 32-year “marriage” to the music
retailer.

McLaughlin, London-based man-
aging director of HMV Europe, was
named to the newly created post of
COO Nov. 8. A company veteran
with three decades of front-line retail
experience at HMV, McLaughlin is
highly respected within the U.K.
music industry. He has twice served
terms of two years apiece as chair-
man of the British Assn. of Record
Dealers (BARD). On Jan. 1, 2001, he
will take up his new post, reporting
to HMV Media Group CEO Alan
Giles.

In the new role, based in Maiden-
head, west of London, McLaughlin
will take day-to-day operational
responsibility for all the group’s busi-
nesses worldwide.

“Brian’s track record at HMV
speaks for itself,” Giles says. “In the
U.K., HMV has been a magnificent
business in terms of Brian’s restless
quest for quantitatively improved
performance. It’s of great benefit to
the group to bring his experience and
drive into play across all the opera-
tions and businesses of the group—
not just HMV in the U.K.”

McLaughlin, who was appointed
managing director of HMV U.K. in
1987 and joined the HMV Media
Group board in May 1999, says he is
“very much looking forward” to his
new global role. “I’ve done this job

now here for 13 years,” he says, “and
HMYV and I are ‘married’ in all sens-
es of the word . . . So it makes sense
for me to go on, to try to work with
and try to improve the other busi-
nesses in the group.”

David Pryde, currently HMV
Europe operations
director, replaces
McLaughlin.
Finance director
John Clark is pro-
moted to the new
post of deputy
managing director,
HMV  Europe,
while retaining his
existing role.

Giles says that
the promotion of Pryde and Clark is
“very much about continuity.” He
adds, “They’ve worked very closely
with Brian for a long time, and Brian
will still be closely involved with that
[HMV Europe] business. The aim is
to free up some of Brian’s time to
bring it into play in the overseas
HMYV businesses and also [U.K.
bookseller] Waterstone’s.”

McLaughlin admits, “It’s not going
to be easy for me giving up my
involvement in the U.K. record
industry, and I'm not going to. But at
the same time, David and John are
going to want to steer the company
in their own direction, and I'm going
to be around if they want any advice
or help, but I'm not going to do it for
them.”

He adds that there is “every
chance” he will maintain his involve-
ment with BARD.

MCLAUGHLIN

Retailers Break Street Date
In Holland For New U2 Album

BY ROBBERT TILLI
HILVERSUM, the Netherlands—
Again Dutch retailers ignored the
European street date of a major
album release. Due to sales in the
days before Oct. 30, the officially des-
ignated U2 Day, the Irish band’s new
album, “All That You Can’t Leave
Behind” (Island), enjoyed a No. 1
entry in the Dutch Mega Top 100
albums chart on Nov. 3.

The album also entered at No. 1in
the Eurochart Top 100 Albums, as
published weekly by Billboard sister
publication Music & Media. Univer-
sal Music Holland sales director Wim
Derksen says that “unfortunately
with Monday releases this problem
is usual business. With such releases
one has to ship before the weekend.”

Universal Music Holland’s key
accounts, such as retail chain Free
Record Shop, received the U2 album
on Thursday, Oct. 26, and had to sign
a letter to guarantee they would
stick to the embargo. All the remain-
ing retailers received their stock on
Oct. 27 with a letter informing them
about the embargo.

“Logistically, it is impossible to ask
these shops to sign this letter,” says
Universal’s Derksen. “We trust our
clients that they will stick with this
gentlemen’s agreement. The sales
before the official street date start-
ed off with retailers who have got
their U2 albums from other sources

than us, for instance from German
wholesalers. They don’t have our let-
ter, so they don’t feel obliged to play
the game according to our rules.”

Derksen says that it is impossible
for Universal to track down which
retailer started to sell before Oct. 30.
“Once one of those shops which don’t
work with us started selling, a snow-
ball effect was generated, and many
of our clients followed. By definition
this happens with Monday releases.
It has happened already three times
before with our local star Marco Bor-
sato [on Polydor].”

Says Ad Zwager, buyer at inde-
pendent retail chain Plato, “Such gen-
tlemen’s agreements never work.
After we received our CDs and the
‘no-go letter,” I called Universal to
check if we could start selling in the
weekend anyway. They didn’t com-
municate simple answers like yes or
no, so we did start selling. What else
can you do when everybody else does?
I have the impression [Universal
doesn’t] really mind, as it generates the
best publicity for U2's new album.”

Universal’s Derksen frankly ad-
mits that this is a typical “luxury
problem” for the company. “There is
no solution for the problem, but as
long as we're talking about best-sell-
ers, we can live with it,” he adds.

In its first week, 100,000 units of
the new U2 set have been sold in the
Netherlands.

Pryde and the managing directors
of the group’s other three divisions—
Peter Luckhurst at HMV North
America, Chris Walker at HMV Asia
Pacific, and David Neil at Water-
stone’s—plus E-commerce director
Duncan Bell, will report to McLaugh-
lin.

“I’'m particularly looking forward
to being involved in the book side,”
McLaughlin says. “It’s new territory
for me. I’ve been working for one
brand, HMV, for the past 32 years.
What a fabulous opportunity this is
to work with another great brand.”

However, McLaughlin faces an
uphill struggle to revive the fortunes
of the bookseller, which has consis-
tently under-performed in recent
years. HMV Media Group’s annual
figures for the year ending April 29
showed Waterstone’s sales growing
from 390.6 million pounds ($591.4 mil-
lion) to 403.9 million pounds ($611.6
million). But over the same period, its
earnings before interest, taxes,

(Continued on page 115)

Interpol Pledges Aid
Against Global Piracy

BY LARS BRANDLE
LONDON-—International police
organization Interpol has passed a
resolution recommending action on
crimes against intellectual property,
particularly in the music field.

The body says in a statement
that the global $4.1 billion pirate
music trade can “only effectively
be addressed in cooperation with
the international busi-
ness community by
implementing a com-
prehensive program
not only aimed at rais-
ing awareness of the
problem, but also fo-
cusing on a comprehensive strate-
gy to actively combat this form of
crime.”

During its Oct. 27-Nov. 3 General
Assembly in Rhodes, Greece, Inter-
pol conceded that a resolution on

)

Ravi’s Return To NYC. Ravi Shankar returned to New York’s Carnegie Hall
recently, joined by his daughter Anoushka Shankar, in his only New York appear-
ance this season. The performance highlights a year of celebrations of the sitar
master’s 80th birthday and the continuation of the Full Circle world tour with his
daughter, his first full U.S. concert tour in decades. The concert was recorded
live for an album that Angel Records will be releasing early next year. Shown
backstage, from left, are Bruce Lundvall, president of Capitol Classics & Jazz;
Shankar; and Gilbert Hetherwick, senior VP/GM of Angel Records.

EXECUTIVE

RECORD COMPANIES. Hilary Shaev is
promoted to executive VP of pro-
motion for Epic Records Group in
New York. She was senior VP of
promotion for 550 Music.

Michael Johnson is promoted
to senior VP of R&B promotion
for Arista Records in New York.
He was VP of R&B promotion.

Sharlotte Blake is named head
of marketing for Giant Records in
Burbank, Calif. She was a mar-
keting executive for Alchemy
Marketing.

Diane Mayer is named director
of video promotion for Capitol
Records in New York. She was
director of video promotion for
Mammoth/Ideal Records.

Kami Broyles is promoted to
paralegal for business and legal

TURNT

SHABY JOHNSON
affairs for MCA Records in Santa
Monieca, Calif. She was an assis-
tant for business and legal affairs.

PUBLISHERS. Universal Music Pub-
lishing Group promotes Dana
Kasha-Murray to director of cre-
ative services in Los Angeles.
Universal Music Publishing
Group also names Toni Ann
Marinaccio VP of international in

P

counterfeiting adopted in 1994 had a
“limited impact internationally” and
that intellectual property violations
“continue to pose a major problem to
legitimate business interests, nega-
tively impacting on the scale of in-
vestments and on the economies of
the countries affected.” Interpol Gen-
eral Secretariat (IPSG) was mandat-
ed to implement the resolution.

The announcement
comes more than a year
after the International
Federation of the
Phonographic Industry
(IFPI) began actively
liaising with Interpol
over the issue of music piracy. In a
bid to rally support for greater
awareness of the global piracy issue
and its involvement with organized
crime, the IFPI this year attended
the Interpol conference—recog-
nized as the biggest international/
intergovernmental forum outside
the United Nations—for the first
time.

The IFPI has applauded the ini-
tiative, which sees major music
pirates become priority criminal
targets, as Interpol’s strongest com-
mitment yet in the fight against
global music piracy.

“What they’re proposing now has
got the chance of becoming some real
action,” says Iain Grant, the IFPI’s
London-based head of enforcement.
“Private industries should be sup-
porting conventional law enforce-
ment in the fight against organized
crime. Interpol is proposing some-
thing that will have some real practi-
cal application, and we’re very en-
couraged by that,” he says, adding
that “Interpol will be a crucial ally in
the process of fighting piracy.”

A global police response, asserts
the IFPI, is crucial in combating the
problem of music piracy, which
thrives on weak legislation and poor-
ly coordinated law enforcement
across national borders. In theory,
an enhanced alliance between the
IFPI and Interpol creates a impres-
sive global anti-piracy network.
Interpol’s law enforcement opera-

(Continued on page 119)

BLAKE

MARINACCIO

Los Angeles. They were, respec-
tively, manager of creative serv-
ices and senior director of inter-
national acquisitions for BMG
Music Publishing.

Nancy L. Tuck is named direc-
tor of operations for Hamstein
Music Group in Nashville. She
was office and account manager
for Willin’ David Music and House
of David Studio.
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AMERICAN SUMMER TOUR
JUNE-JULY
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Hit Single Helps David Gray HHWSE ‘White Ladder”’ ﬂll ATO

BY CARLA HAY

NEW YORK—It’s being hailed as one
of the most un-trendy hits of the year.
David Gray’s latest album, “White
Ladder” (ATO/RCA Records), has
built a steadily increasing audience for
Gray, whose personal songwriting is in
the tradition of Bob Dylan and Van
Morrison.

Industry observers credit the grow-
ing attention for the album to strong
word-of-mouth, touring, and radio and
video exposure for the album’s first
single, “Babylon.”

“White Ladder” is the first alboum
from ATO (According to Our) Records,
the label whose principals are Dave
Matthews; Matthews’ personal manag-
er, Coran Capshaw; his tour manager,
Michael McDonald; and Matthews asso-
ciate Chris Tetzeli (Billboard, Feb. 12).

Released March 21 in the U.S,,
“White Ladder” entered the Heatseek-
ers chart at No. 47 in the July 15 issue.
The album stayed on the chart for the
next several weeks, eventually ascend-
ing to No. 1 in the Nov. 4 issue. It
reached Heatseekers Impact status in
the Nov. 11 issue, when the album
jumped from No. 108 to No. 92 on The
Billboard 200. This issue the album is
No. 79 on that chart.

“ATO has done a brilliant job work-
ing this record, and we've worked real-
ly hard to get to where we are,” says
Gray.

The singer/songwriter—who previ-
ously recorded for Caroline Records,
Virgin Records, and EMI Records—
says that working with ATO has made
asignificant difference, particularly with
his U.S. breakthrough. “I've toured the
U.S. more than any other place in the
world, and it’s an awfully big country.
Breaking into Ameriea is such a long-
term thing; you need a record company
who's behind you. You can't have people
pulling the plug halfway through your
tour. That's soul-destroying. ATO hasa
steely glint in their eye. [“White Lad-
der”] was the first record they put out
and the only record they had to focus on,
and it meant so much to them.”

According to ATO co-founder Tet-
zeli, Matthews and his associates
became passionate converts to Gray’s
music “when Dave bought David
Gray’s first album, and it spread like
wildfire in our camp. Dave took David
on tour with him as an opening act.”

Gray made his recording debut with
the 1993 album “A Century Ends”;
1994’s “Flesh” and 1996’s “Sell, Sell,
Sell” followed. All were virtually
ignored by the American music-buy-
ing public.

After parting ways with the major
labels that released his previous albums,
Gray released “White Ladder” in 1998
on his own independent label, IHT
Records. The album was initially issued
only in Ireland, where it has since sold
more than 180,000 copies, reaching 12-
times-platinum status, according to
ATO. In the UK, the album has gone
platinum, hitting No. 2 on the U.K.
album chart and selling in excess of
300,000 copies, according to ATO.

The demand for more Gray music in
the U.K. was so high, in fact, that this
year, Gray’s IHT label released in the
U.K. the album “Lost Songs,” a collec-
tion of tracks that didn’t make ‘“White
Ladder” or “Sell, Sell, Sell.”

Tetzeli says, “The idea of starting a
record label was simmering about two
years ago. [Gray publicist] Ambrosia
Healy knew we were thinking about
starting this label and that we were
huge fans of David Gray. When he put
out ‘White Ladder,’ it forced our hand
in putting the label together to release
the album in North America. We saw
David as the absolute perfect artist to
sign to the label.

“Our approach to this album all along
was we don’t spend a lot of time study-
ing trends,” adds Tetzeli. “We knew it
was a magical album that struck a
nerve, and we felt so confident init that
it was mainly a grass-roots, word-of-
mouth effort to get people to hear the
music.”

ATO was initially an independent
label distributed through BMG, but it
has since partnered with RCA for mar-

keting and promotion.

Gray applauds the move. “RCA has
come on board at the right time.
They’ve done a really good job of get-
ting the album more exposure, more
radio and video play. We're getting
blanket coverage for the first time ever.

“It’s like RCA has stepped up with a
bigger bat to hit people with over the
head,” he adds with a laugh.

Gray’s growing popularity in the
U.S. is due in large part to “word-of-
mouth, his live performances, and radio
keeps playing his songs,” says Eddie
Neto, assistant manager of Tower
Records’ Van Ness Avenue location in
San Francisco.

GRAY

“This record wasn't supposed to hap-
pen, according to the typical music-
industry formula,” says Tetzeli. “We
released ‘Babylon’ to triple-A radio in
March, and we hired independent pro-
moters to work the record. Our beliefin
the record was verified when we saw
how triple-A radio was creating sales.
Throughout, we've had amazing pub-
licity. And there’s been the hard-work
touring from David and his band.”

“This is a strong reaction record,”
says Amy Brooks, music director of
triple-A WBOS Boston, which has
“Babylon” in heavy rotatior.. “The new
David Gray album is something I tell
people they’ve got to have in their col-
lection. It’s one of the best records of
the year, and our audience adores him.”

Tetzeli says, “It’s been a seamless
transition with RCA, whick: has helped
increase the trajectory of this record
and kicked in with mass marketing.

We're now multi-format with ‘Babylon.’
It's one of those tracks that comes along
that doesn’t fit what’s usually on [com-
mereial] radio, but it strikes a chord
because the music is so honest.”

RCA senior VP of artist develop-
ment/creative services Hugh Surratt
says of Gray’s breakthrough success,
“We've just seen the tip of the iceberg.
RCA officially got involved with this
record in August, and the first thing we
did was develop a strategy for how we
could reach further into the market-
place. This meant putting more prod-
uct in the marketplace, ramping up the
street and college marketing, and tak-
ing ‘Babylon’ to radio formats other
than triple-A, such as modern aduit, hot
AC, modern rock, and top 40. This rec-
ord goes beyond any formatted restric-
tions, radio-wise and video-wise. It
crosses boundaries.”

“Babylon” has been rising up the
Adult Top 40 chart, where it stands this
issue at No. 21.

In addition to the increasing radio
airplay, “Babylon” is getting notable
exposure on major music video net-
works. The low-budget first version of
the “Babylon” video was set aside in
favor of a more stylized second version,
directed by “Leaving Las Vegas” film
director Mike Figgis.VHI has select-
ed the clip for its Inside Track promo-
tion, and MTV has put the video in
Buzzworthy rotation.

Two passionate supporters of
“White Ladder” have been VH1 pres-
ident John Sykes (who sent the “White
Ladder” CD to industry tastemakers
with a personal note raving about it)
and VHI executive VP of talent and
music programming Wayne [saak.

“We were inspired by the sound of
the music,” says Isaak. “RCA showed
us a performance of his at a festival in
Europe, and we were all so moved by
his performance and how he connect-
ed with people. Sometimes you have
to stand up for music whether or not
it’s going to be the next mainstream
hit.”

VH1 has featured Gray on its pro-

gram “The List,” as well as onits VH1
atWork online radio programming on
VH1.com.

Gray—who is booked in North
America by Marty Diamond at Little
Big Man Booking and outside North
America by Mike Greek of Helter
Skelter—is currently touring in
Europe, and he will return for a U.S.
tour sometime in late March or early
April 2001.

In the meantime, Gray (who has
already performed on “Late Show
With David Letterman”) will make
select U.S. TV appearances this
month: “Saturday Night Live” on Sat-
urday (18), a second “Letterman”
appearance Nov. 24, as well as “The
Charlie Rose Show” and “Austin City
Limits,” with air dates to be
announced.

For Gray, his breakthrough in the
U.8. is special because “so few British
acts have broken significantly in the
States in the last few years. In Amer-
ica, you have to make personal contact
to make the whole thing work. You
can't just do it on the phone.”

Gray is managed by Rob Holden, a
former A&R executive at Polydor
U.K. His songs are published by
Chrysalis Music (ASCAP).

The singer/songwriter adds that the
common thread in many of the fans’
responses to the music is that “they
say that my music is genuine. I'm a
‘heart on sleeve’ kind of songwriter.

“T've become more understated and
more confident in my writing. I used
to be more wordy, and I'’ve moved
away from that,” he says.

Looking ahead to the future, he
says, “ ‘White Ladder’ is only the
beginning for me musically. I have a
number of songs finished and a large
pile of musical ideas for my next album.
I don't think my next album will be a
million miles away from ‘White Lad-
der; but it’ll sound better because we'll
have more money to spend in the stu-
dio. We'll just have to see what happens
in the studio situation because I've got
so much I'd like to explore.”
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Busy Martin Makes Set On The Road

Artist Aims To Top Himself With columbla ’s ‘Sound Loaded’

BY LARRY FLICK
NEW YORK—Ricky Martin never
slows down.

“What can I say? 'm an adrenaline
junkie,” he says with an infectious
laugh during a rare moment of quiet
in his Miami home. “But seriously,
I've worked so hard to reach this
point. To let a moment slip by would
feel like a waste.”

But Martin's schedule does beg the
question: When does the man sleep?
The Latin heartthrob, who enjoyed a
monumental pop breakthrough in
1999 with the smash hit “Livin’ La
Vida Loca” (spawned from an equal-
ly successful eponymous English-lan-
guage album), never even left the
road to record the follow-up, “Sound
Loaded” (Columbia, Tuesday [14]).

“Whenever I had a day off from
touring, I'd dash back to Miami to lay
down a voeal or work on a track,” he
says, his voice accelerating to a
breathless rhythm as he outlines a
schedule that would see him “leave
the stage, hop on a plane to Miami to
do some work on the record for a few
hours, and then get back on a plane
and jet off to the next city to doa
show.”

MARTIN

It’s a schedule that would trigger
groans of exhaustion and self-pity
from most artists, but Martin insists
that such a punishing pace “never felt
like a sacrifice. I'm surrounded by
extraordinarily talented people who
make life a pleasure. My band is fam-
ily, and I just can’t get enough of being
onstage. Then, in the studio, I had the
privilege of having Walter | Afanasi-
eff] in one room and Emilio | Kstefan
Jr:] in the other. There’s no room for
anything other than gratitude in a sit-
uation like that—except to also learn
from such great people.”

The resulting “Sound Loaded” is a
sterling, wholly engaging album on
which Martin accomplishes the tricky,
unenviable task of sating fan demand

Aluia Label’s Nass Marrakech
Brings Moroccan Music To U.S.

BY PHILIP VAN VLECK
DURHAM, N.C.—The Morocean
band Nass Marrakech recently
appeared in concert at Duke Uni-
versity here during a brief U.S.
tour sponsored by Alula Records,
also based in Durham. The act’s
sold-out performance in Duke’s
Nelson Music Room was a sensa-
tion.

The location, usually the site of
classical music
performances,
wus alive with
people dancing
and the driving
rhythms of
gnawa musice,
fueled by three
drummers, the
wild, metallic
beat of the
karkabas (metal double castanets),
and the soaring vocals of Abdeljalil
Kodssi and Abdelaziz Arradi.

Alula released its first album
with Nass Marrakech, “Sabil 'A
Salaam,” last February, and the
band’s trip to the U.S. was the first
visit to this country for all the band
members, as well as its manager/
producer, Florenci Mas.

Mas and Nass band member
Moulay M’Hamed Ennaji (aka
Sheriff) were upbeat when dis-
cussing the band’s success outside
of Morocco. Given that the group
is performing traditionally based
music in Arabie, their sound has
nonetheless attracted a substantial
following in Europe.

NASS MARRAKECH

“The (irst time we really played
outside Morocco was at a great fes-

tival in Barcelona [Spain],” Sheriff

says. “We didn’t know anything
about how the public would react
to our music, so we just went
onstage and played like we were in
Morocco. We played for 242 hours,
and the crowd was asking for more
when we finished. We also played
a roek festival in Holland in ’92,

before and
after rock
bands. The
crities  who

heard us there
w e r e
impressed
with how pow-
erful our music
was, consider-
ing that we
were using acoustic instruments.”

“They just haven’t had any prob-
lems,” Mas adds. “Even if people
don’t understand the words, they
understand the musie.”

Indeed, whether in Holland or
France or North Carolina, music
fans who hear Nass Marrakech like
what they hear and, at some intu-
itive and physical level, they con-
nect with the music. Sheriff was
not especially surprised by this
observation.

“When it’s musie that can bring
gnawa people to a state of trance
or bring them to dance, then why
not the same for Dutch people, or
Americans?” Sheriff asks.

(Continued on page 22)

for familiarity a la “Livin’ La Vida
Loca” while also sweetening the pot
with a plethora of {resh, ultimately
satisfying musical ingredients. In

addition to working with Afanasieff

and Estefan, the artist collaborated
with producers Robi Rosa, Desmond
Child, George Noriega, Randall Bar-
low, Steve Morales, Mark Taylor, and
KC Porter on the set’s 15 tracks.

“It might sound clichéd, but it was
my dream team,” Martin says. “It
was a situation devoid of egos. It was

Smith At Work. Veteran musician Jimmy Smith is currently working on “Dot
Com Blues,” his first album in over five years. Due Jan. 9 on Verve, the set fea-
tures guest appearances by B.B. King, Keb’ Mo’, Etta James, Dr. John, and Taj
Mahal. Pictured at Cello Studios in Los Angeles, from left, are Ron Goldstein,
president of Verve; Smith; bassist Reggie McBride; drummer Harvey Mason; and

(Continued on page 24)

Dr. John. Seated is James.

The Eagles Let Fly Their First Boxed Set;
Beatles Have Web Site, New Hits HElEaSE

WHAT THE HECK TOOK THEM SO LONG?
After years of saying no, the Eagles have finally
given in and joined the boxed-set brigade. The four-
dise collection “The Eagles: Selected Works 1972-
1999” comes out Tuesday (14) on Elektra Entertain-
ment. The first three dises contain Eagles’ classics,
while the fourth dise is a live concert culled from the
group’s Deec. 31, 1999, concert at Los Angeles’ Sta-
ples Center:

“We always resisted a boxed set,” says Eagles
singer/guitarist Glenn Frey. “We have a nice cata-
log that has performed quite well over the years.
We've been able to follow its per-

album, and we’re not promoting it as such. At the
same time, it’s nice to have a boxed set where all the
important stuff is included in one place.”

“The Eagles: Selected Works 1972-1999,” has a
suggested list price of $59.98.

ALL YOU NEED IS A MODEM: The Beatles have
sanctioned their first official Web site. The site, the-
beatles.com, will lannch Monday (13) in conjunction with
the worldwide release of “1,” a greatest-hits CD coming
from EMI worldwide. (The album, which features 27
British and American No. 1's by the group, will come

out Tuesday (14) in the U.S. on

formance, and we thought it was
doing just fine by itself.” Indeed,

the Eagles’ “Their Greatest Hits
1971-1975” collection has been
certified for sales of more than 26
million units in the U.S. by the
Recording Industry Assn. of

Capitol. The Web site will feature
interactive links to each song. For
example, when the viewer clicks
on “I Wanna Hold Your Hand,” he
or she will get a tour of a Beatles
session at Abbey Road Studios.
Additionally, ABC will air a

America, tying it with Michael
Jackson’s “Thriller” as the top-
selling album in U.S. history.

However, Frey says that “the millennium is over;
it’s a bl(m(l -new calendar. We just thought, ‘Let’s
wrap up the first 28 years of this band.’ It just made
a lot of sense to put it out.” So Frey, singer/dirummer
Don Henley, longtime manager Irving Azoff, and
producer Bill Szymezyk went into the vaults and put
together the collection. Other than two hidden tracks
of what Frey calls “amusing studio outtakes that we
wanted to throw in” and the live disc, the set does not
include previously unreleased material.

“The term ‘alternate takes’ just sounds like versions
that weren’t good enough to be on the record,” says
Frey. “Also, the fact of the matter is we never finished
songs that we didn’t think were good enough to be on
the record, so we don’t have a stockpile of unreleased
Eagles material. What we do have to offer are some
rare performances. At least half of the stuff on the [live
disc] are songs we don’t veally do live, like ‘Ol 55,” “Those
Shoes,’ or ‘Take It To The Limit’ with me on lead.”

The live tracks will be available for free download
starting the day of the boxed set’s release. Eight
online retail sites, including Amazon.com, Twec.com,
Borders.com, Towerrecords.com, and Musicland.com,
will offer the downloads from Tuesday (14) until Dec.
31. Once downloaded, the tracks will not time out.

“If you put out a boxed set and there’s 12 live
Eagles songs on it, some of our die-hard fans don’t
want to pay boxed-set prices to get one CD,” says
Frey. “Since we own the live tracks, we thought we’d
do it for them as a sign of good will.” (Elektra still
owns the rights to the studio-recorded material.)

Frey says the band has no plans to tour behind the
boxed set. “It’s a special project. It’s not a new

by Melinda Newman

two-hour special on the group,
“The Beutles Revolution,” on
Friday (17). Although the three
remaining members of the group didn’t give new
interviews for the TV special, the program will
include spots with such artists as Keith Richards,
Sting, Lenny Kravitz, and Pete Townshend about
how the Beatles influenced them. A VH1 special is
also in the works.

STUFF‘: Britney Spears will host the 28th annual
American Music Awards, which will air live Jan. & on
ABC. .. Who knows where he finds the time, but top
music attorney Donald Passman has just had his sec-
ond novel published by Warner Books. “Mirage” is a
thriller about a genius who works at a cyber-encryp-
tion company and becomes the prime suspect after his
office building is bombed . . . Bruce Springsteen and
a number of other Jersey musicians, including Joe
Grushecky & the Houserockers, helped raise
$20,000 in the fight against Parkinson’s disease when
they convened Nov. 3 at the Stone Pony in Asbury
Park, N.J. The concert was organized by Grushecky’s
manager, Bob Benjamin, who suffers from the dis-
ease, and Concerts East’s Tony Pallagrosi.

Epice/550 went back to the “Ally McBeal” well a
third time for the Nov. 7 release of “Ally McBeal: A
Very Ally Christmas Featuring Vonda Shepard.” The
project, which follows 1998’s “Songs From Ally
McBeal” and 1999’s “Heart And Soul: New Songs
From Ally McBeal,” features Shepard’s take on seven
holiday favorites, as well as performances by “Ally”
actresses Calista Flockhart and Jane Krakowski.
Additionally, the set includes Macy Gray’s rendition
of “Winter Wonderland,” recorded in 1998 but never
released commercially.
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Reunion’s Smith Finds Instrumental ‘freedom’ |

BY DEBORAH EVANS PRICE
NASHVILLE—With his long-
awaited instrumental album, “Free-
dom,” due Nov. 21 on Reunion,
Michael W. Smith says he’s finally
written a soundtrack for the movies
in his mind.

However, the famed singer/tune-
smith isn’t letting the creative flow
stop with the album. He plans on
launching a film company and is
already co-writing the screenplay
for a film in which he’ll portray the
lead character.

“There are three or four songs
inspired by the Civil War,” says
Smith, a Grammy and Dove award-
winning artist whose accolades in-
clude being named the Gospel Music
Assn.’s 1999 artist of the year.
“We've started writing a movie
based on this album. Jimmy A, Ben
Pearson, and myself have been talk-
ing about making a short film.”

He adds that there are plans to
begin filming in early 2001. The lead
character will be based on a soldier
whose letter to his wife, Sarah,
became part of Civil War history.

“It will rip your heart out. It’s
one of the most beautiful love let-
ters I've ever read,” Smith says of
the famed, poignant letter penned
by Union soldier Sullivan Ballou.
“He says, ‘Obviously I don’t know
what battle holds this week. It’s
going to be intense. I hope to come
home because I want to raise my
boys, but if I don’t come home, just
know that if I go down, my last
breath will be “Sarah.””’ He died a
week later.”

The letter was the inspiration for
the beautiful composition “Letter
To Sarah.” The album’s title cut
came from Smith picturing a battle
scene in his mind. Many of the
songs, however, were inspired by
events much closer to home.

“Carol Ann” was written after a
close family friend died suddenly
in a horseback-riding accident.
“Prayer For Taylor” came after one
of his son’s 11-year-old friends suc-
cumbed to cancer. “It’s been an
emotional year,” says Smith. “The
Carol Ann thing just rocked our
world. I've never been through any-
thing like that. She was [my wife]
Deb’s best friend. I'd known her for
20 years.

“The last thing I wanted to do
was go write Carol Ann a song,” he
adds. “Sometimes I just don’t know
how to verbalize. I weep, and I cry,
and 'm bent over, and I don’t know
how to express what I'm really feel-
ing. I really do believe it comes
through my fingers.

“The ‘Carol Ann’ song was not
what I expected to write when you
write for somebody who has passed
on,” Smith says. “It’s not this ballad
[where] you're really jacking with
somebody’s emotions. I wrote it in
five minutes the night of the memo-
rial. I was so distraught and sad—
knowing that God is in control and
it’s going to be OK—but, golly, this
is one of the hardest things I've
ever been through. I started think-
ing about her life, and that’s what
happened.”

Produced by Smith and Bryan
Lenox, the Reunion Records proj-
ect features the Nashville String
Machine. Smith credits David
Hamilton’s orchestrations for play-
ing a major part in the album’s
sound. The Irish Film Orchestra
also gives “Freedom” a distinctive
feel. Portions of the album were
recorded in Dublin utilizing the
famed orchestra.

“I’d heard about the Irish Film
Orchestra quite a bit,” he says.
“The folks from Word went over
there and did the ‘Streams’ record,
and I was impressed. I heard how
passionate they were when they
played, and more than anything
else T wanted to go to Ireland.
That’s one place I've wanted to go
my whole life that I’d really never
been to.”

“Freedom” is Smith’s 14th album,
and it’s his first instrumental effort.
However, he says, it definitely

SMITH

won’t be his last. “This has been a
dream come true, and I think this is
one of the things I do best. As to
how it sells, that’s all yet to be seen,
but what a great adventure it was.”

Reunion GM Dean Diehl antici-
pates the project selling well. “Peo-
ple are excited about this record
because Michael is one of the most
talented people in this industry and
beyond. It's amazing. It’s going to
exceed people’s expectations.”

Diehl adds that this album is hit-
ting the street the same time that
Smith’s previous album, “This Is
Your Time,” did last year. “I've
been able to watch the reactions,”
he says. “The sell-in on this record
is every bit as strong as it was on
“This Is Your Time.’ So retailers
have not hedged their bets at all.
They are right behind this thing.
Family Christian Stores actually
put in a larger initial order than
they did on “This Is Your Time."”

“We are extremely excited about
this new record,” says John van der
Veen, music buyer for the Grand
Rapids, Mich.-based Family Chris-
tian Stores chain. “It’s a very mov-
ing, moving record. Personally,
when I listen to it, it brings out
every kind of emotion in me. |
laugh. I cry. I smile. It makes me
happy and sad. It’s a very moving
piece. It’s epic. This is a record that
you cannot play enough. It’s just a
beautiful, beautiful record.”

Diehl says the label is looking to
boost first-week sales through an
aggressive pre-sale campaign. “If
you pre-buy the album, you get a

free live recording of Michael called
‘Michael W. Smith The Acoustic
Set.” It was recorded at a church in
Ohio,” says Diehl. “It’s over 40 min-
utes long and includes Michael talk-
ing as well as some of his biggest
hits. People love that acoustic set.
We are counting on that at the re-
tail level to build excitement.”

Diehl says the pre-sale campaign
includes a floor display to help in-
crease awareness of the project.
There will also be radio advertising
and print ads. Reunion executives
are in discussion with their main-
stream partner, Jive Records, to
explore mainstream opportunities
with the record outside the Christ-
ian market.

“With this album Michael is truly
doing something new,” says Diehl.
“We even talked about calling the
album ‘Beyond Words’ at one point.
He reached into his heart and soul
beyond the barrier of words. It’s
pure communication. What you're
hearing on this record is Michael’s
soul with no words to intervene and
channel how you interpret it. It’s
soul-to-soul communication.”

Smith is managed by GET Man-
agement and booked by Creative
Artists Agency; he recently signed
a new publishing deal with Word
Music Publishing. He has also
signed on as the spokesman for
Musicforce.com. “We're excited
about working with Michael W.
Smith,” says Dave Jaworski, senior
VP/GM of Gaylord Digital. “He is
truly a superstar in Christian music
and has a wonderful ministry.

“As Michael seeks to work more
from Nashville and spend more
time with his growing family, this
gives us an opportunity to have
a true win-win,” he continues.
“Michael can reach his existing fans
and his ever-growing fan base over
the Internet, and we have the
opportunity with both Music-
force.com and Lightsource to reach
those existing and new fans in new
and exciting ways with original con-
tent from Michael. We're very
excited to be moving forward in
this relationship.”

Smith will embark on a Christ-
mas tour this month that will in-
clude some songs from “Freedom.”
There are also plans for him to per-
form dates with symphony or-
chestras around the country next
year. He’s already booked to play
with the Atlanta Symphony the
night before the International
Christian Booksellers Assn. Con-
vention starts next July.

In 2001, he also plans to launch a
new venture. “My desire is to start
a film company,” says Smith, adding
that it will likely be called Rocke-
town. (He already owns a successful
Christian record label by the same
name.) “We have a lot of talent in
this town, a lot of great writers, and
I just think if ’'m going to be in
something and have creative con-
trol over the content, I want to
head this thing up. I think there’s
some great stories to be told that
can be for the kingdom of God. I'm
ready to go for it.”

One From The Boys. Epic act B.O.N. recently paused from its promotional trek

across the U.S. in support of its up-and-coming debut single, “Boys.” The pop-
driven track is already a smash throughout Europe, including the act’s native

Germany. Epic is preparing to release B.O.N.’s first album here in the first quar-
ter of 2001. Pictured, from left, are bandmates Guy and Claus.
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NASS MARRAKECH

(Continued from page 16)

“There’s something good and
something bad here,” Mas notes.
“In the First World, people tend to
label musie, you know-—put it in

| little boxes. Everything is quite

organized. The good thing is that
people don’t think in this way in
Africa. There’s no separation

| between so-called intellectual

music and entertaining music.
There’s just music. All music is the
same; it has to entertain, and it has
to have a social function. That’s it.
Just good music that moves you.”

When Angel Romero, co
founder of Alula Records, decided
to do a licensing deal with Nass
Marrakech, the sort of elemental
response to the group’s sound that
Mas alluded to figured in his deci-
sion.

“T was at [world music trade

| fair] WOMEX last year,” Romero

says, “walking around the booths,
and I met Florenci Mas, and he had
a CD he’d produced with Nass on
their own label. I brought a lot of
CDs back from Berlin, and theirs
was one of the best. Somehow our
sales manager, Sarah Wolfe, got
her hands on it and just fell in love
with it. She started asking if we
could do something with Nass
Marrakech. I thought about it and
decided that it’s a good thing when
your sales manager is really
behind a project. We decided to
license the CD.”

Romero says Nass showeased at
WOMEX last year, and, due to the
response in Berlin, the band was
invited to the Chicago World Music
Festival 2000, as well as to quite a
few festivals in Europe.

“A lot of music from northwest-
ern Africa—that area known as
the Magreb—is very popular in
France, because there are 6 million
Muslims in France, and most are
from Algeria and Morocco,” he
says. “France was, therefore, the
first country after Spain to
respond to Nass Marrakech. Ger-
many followed.”

Romero’s real challenge, howev-
er, is not Europe but the U.S,,
since its geography is an issue. “It
is a major problem,” he acknowl-
edges. “Bringing Nass over here
means a lot of money, whereas in
Europe you just can put them on a
bus and travel to several different
countries in a few hours. In the
U.8S. distances are huge, and a tour
of, say, the East Coast does noth-
ing for you on the West Coast. So if
you do get a world music act over
here, it doesn’t mean you’re doing
a national tour. It’s usually a
regional tour. Only major artists
can do a national tour in the U.S.”

Romero points out that in
Europe, governments at all levels
spend money to produce cultural
events, including music festivals.
This concept is virtually unheard-
of in the U.S., where funding for
music events comes mainly from
the private sector. But Romero is
optimistic that he will be able to
bring Nass Marrakech back to this
side of the pond next year for a
more far-reaching tour.
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BUSY MARTIN MAKES SET ON THE ROAD

(Continued from page 16)

all about creativity. Everyone was
open to working toward the same
goal, which was to make the best pos-
sible record.”

The general consensus at Colum-
bia is that Martin and eohorts effec-
tively achieved their goal.

“Overall, this is a better album, and
that’s amazing considering how
incredibly strong that [last] record
was,” notes Don Ienner, president of
the label. “As a listener, you get clos-
er to who Ricky is on this album than
on the last one. He exudes immeas-
urable confidence throughout this
record. Without question, it’s his
finest work to date.”

Such accolades are being support-
ed by an elaborate marketing plan
worthy of a superstar. The project
began unfolding Sept. 19, when “She
Bangs" went to radio. “We did a world
premiere of the single via satellite to
200 stateside stations during a half-
hour special via Westwood One,”
notes Charlie Walk, executive VP of
promotion at Columbia. “It just
exploded from there.” The radio spe-
cial was made available to various ter-
ritories through-

Martin and his loyalists. Besides pro-
motions and chats with America
Online, TV Guide.com, and MSN.com,
Martin presides over his own impres-
sive site. Launched Oct. 31, the mul-
tilingual site offers streaming snip-
pets of “Sound Loaded,” a brief
introduction from the artist, and a
wall of videos, allowing visitors to
view clips of past singles in addition
to “She Bangs.”

And, of course, no marketing plan
for a Ricky Martin release would be
complete without a lengthy concert
tour. Dates are being eyed for early
spring. “I have to be out there,” says
Martin with an excited grin. “It’s in
my blood. I've been doing this since I
was 12. I don’t know anything else. If
I'm off the road for too long, I start to
feel jittery. I need to feel that connec-
tion with people.”

Constantly being in the public eye,
however, requires developing a tough
skin. Martin’s success (which inchides
a career sales total of 44 million
records worldwide and 15 million
records worldwide of his last set,
according to Columbia) has put his
name on the hit

out Europe.
The video
accompanying
“She Bangs”
became an
instant staple on
MTV and its
influential week-

‘Without question,
it’s his finest
work to date’

- DON IENNER -

list of members
of the media hun-
gry for dirt on his
private life. To
date, Martin has
handled the
intrusion with
good humor and

day program

“Total Request Live.” The clip was
also the subject of an episode of the
network’s popular “Making The
Video” show that aired Sept. 25.

Adding to the video’s exposure,
“Good Morning America” offered its
broadcast television premiere on
Sept. 26. The ABC-TV program
marked the start of what will be a
string of high-profile television
appearances that will stretch through
the end of 2000. Already locked in are
spots on “Saturday Night Live” (Nov.
11), “The Today Show” (Tuesday
[14]), “Late Show With David Let-
terman” (Wednesday [15]), and “The
Rosie O’Donnell Show” (Nov. 21).
Martin is also scheduled to appear on
the Billboard Music Awards Dec. 4
and “The Tonight Show With Jay
Leno” in December.

“America discovered Ricky via tel-
evision,” notes Larry Jenkins, senior
VP of marketing and media at Colum-
bia. “It’s logical that we devote an
extensive portion of Ricky’s schedule
to maintaining that foundation of sup-
port.”

Beyond TV, Martin will build his
profile at radio and retail. A string of
interviews are planned, as well as a
major in-store appearance on Tues-
day (14). The site was still to be con-
firmed at press time.

“It’s vital to Ricky that we create
scenarios that allow him as much con-
tact with his fans as possible,” notes
Rocco Lanzilotta, senior director of
creative marketing at Columbia. “He
thrives on that kind of interactive
energy.”

To that end, the label is immersed
in a meaty Internet campaign
designed to close the gap between

a philosophical
hand.

“In the end, it’s just so silly,” he
says, his tone getting serious as he
ponders the issue. “It can get frus-
trating to create music you love and
have people quiz you about every-
thing but the music. But I can’t get
hung up on people whose lives are
that empty. I just pray for them, and
T ask God to grant me the serenity to
accept the things that cannot be
changed. It’s a waste of time and
energy tofocus on the negative when
so much of life is good and produc-
tive.”

With that, Martin turns his atten-
tion back to “Sound Loaded.” His
pride in the final product is palpable—
and deserved. His vocals are notably
more relaxed—edgy and seductive on
percussive uptempo jams like “One
Night Man” and “Loaded” (the next
single), and then downright heart-
breaking on more introspective tunes
like “The Touch” and “Come To Me.”
The latter two songs are particular
favorites of the artist.

“I was completely open, emotion-
ally bare on those songs,” he says.
“I’ve never been more emotionally
present than I am on those two songs.
I hope that comes across to the lis-
tener.”

For Martin, walking the line be-
tween displaying raw emotion and
being the swaggering, Elvis Presley-
like belter is crucial. “I need that vari-
ety,” he says, preparing to get back to
the hectic pace of the life he’s built. “I
need to feel free to stretch, to try alit-
tle of this and a little of that. There’s
so much more to learn, so much more
to experience. This is only the begin-
ning for me.”
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OMUNDIRACKS

AND FILINM SCORE NEWS

@ 8 8 8 B 0 B B B B BB B BB B BB B R
BY CHARLES KAREL BOULEY

A NEW GROOVE FOR DISNEY: It’s no secret that one of the best
gigs in the soundtrack business is to have 1 song or songs on a Disney ani-
mated feature soundtrack. Why? Not only do the soundtracks perform
well at retail, but Oscar usually takes note of these musical endeavors.

Pop icons seem to clamor to the Mouse: The likes of Phil Collins
and Elton John have longstanding relationships cranking out sound-
tracks and hits for Disney. Enter Sting. Sting? Yes, Sting.

Disney’s latest animated outing, “The Emperor’s New Groove,” hits
theaters Dec. 15. Meanwhile, the soundtrack bursts into retail on Nov.
14 with lyries by Sting and music by him and David Hartley; it also fea-
tures original score tracks composed and conducted by John Debney.

Sting’s signature fusion of world beat, jazz, and
contemporary rock permeates the five songs fea-
tured on the soundtrack (the other six are score
songs by Debney). What’s refreshing is the variety
of artists used to perform them. Sting sings the first
single, “My Funny Friend And Me,” produced by
Jimmy Jam and Terry Lewis. Another track, “One
Day She’ll Love Me,” features Shawn Colvin. That
song, however, is not in the film. While it was writ-
ten for inclusion, it didn’t make the cut, so look for
the song to be exploited commercially.

Meanwhile, the hips that refuse to grow old, Tom Jones, leads off
the outing with “Perfect World.” The timeless Eartha Kitt growls and
croons her way through “Snuff Out The Light” and reminds the lis-
tener that hers is a very under-utilized talent in this format. With such
a distinctive and (surprisingly) still powerful voice, Kitt is perfect on
the soundtrack and as a featured character in the film. Rasecal Flatts
rounds out the selection with “Llama Llama,” another song recorded
but not included in the film.

The songs fit perfectly around Debney’s score, and instead of com-
ing off as contrived, the mixture of songs and score captures what Dis-
ney does best: mass appeal. As with its films, here’s a soundtrack that
young and old alike will want, from Sting fans to hardcore film score
buffs, baby boomers to children.

DEBNEY

ROCK OF AGES: If there is a hell, loud rock music will be blaring
there; at least, that’s according to the new Maverick soundtrack re-
lease to the Adam Sandler film “Little Nicky.”

Nicky is Satan’s son and must do battle with evil siblings to save
the world. Waile he is doing so, the likes of P.O.D., Cypress Hill, and
Incubus serve as the score to his misadventures.

“Adam Sandler’s a good friend, and we're thrilled to be working with
him once again,” says Maverick partner Guy Oseary. “The first sound-
track Maverick ever did was for his 1998 film ‘The Wedding Singer.’ We
did very well with that album, and we expect similar results with this.”

While many of the tracks were not created specifically for the film,
the first single by P.O.D., “School Of Hard Knocks,” is original. It’s
produced by Rick Rubin, and the video is already completed. The
album also contains an unreleased acoustic version of Deftones’ “Be
Quiet And Drive” and a special FU’s Forbidden Little Nicky remix of
“Stupify” by Disturbed. New Maverick signings Insolence and unLo-
co have tracks “Natural High” and “I,” respectively.

“These bands are the forerunners of today’s new music scene, and
we're lucky to have them,” says Michael Dillbeck, music supervisor for
“Little Nicky.” “Such new music from up-and-coming bands gives the
movie a great tone.” According to Dillbeck, Sandler had specific ideas
about what he wanted each song to do in the film, and he wouldn't settle
for a song unless it worked. It’s not often that the principals become
involved in the scoring, but when the songs become a character, it's vital.

JUST IN TIME FOR THE HOLIDAYS: “Blue’s Clues” fans re-
joice—the soundtrack for Blue’s “Big Musical Movie” is out on Kid
Rhino Records. Interestingly enough, parents won’t mind listening so
much, thanks to the voices of Ray Charles and the Persuasions.

Also, the singing, dancing turtle Franklin has &« new musical album
out on Kid Rhino, “Hey, It’s Franklin.” On the set, billed as “music for
the kid in us all,” Franklin, at least musically, beats the tar out of that
hig purple dinosaur.

FOR THE RECORD: In the Nov. 4 edition of Billboard, Soundtracks
and Film Score News carried an incorrect byline. Charles Karel
Bouley is now the column’s permanent author. He can be reached at
562-624-5863 or at karel@karel-andrew.com.

BMG AFRICA FOCUSES ON PUSHING MAHLASELA SET

(Continued from page 20)

“This new album retains beautifully
his originality as a composer and per-
former while showing that he has the
skill to take what is our right, as
artists, to appropriate and embrace
the cultures of the world—in his case
musical choices.”

U.S. writer and respected musi-
cologist Roger Steffens is equally
convinced of Mahlasela’s abilities.
“Vusi Mahlasela is one of the great-
est voices to come out of Africain the
last 10 years,” he says. “He’s in a class
with the continent’s best, Baba Maal
and Salif Keita. Vusi combines an
inspired poetic consciousness with his
haunting octave-spanning voice to
produce a new kind of music that
adds an African touch to jazz, folk,
and pop.”

Sting is another Mahlasela fan,
personally selecting the artist to
accompany him on a recent South
African tour. He admires Mahlasela’s
voice so much that during his Durban
and Cape Town shows, he collaborat-
ed with Mahlasela on his song “Frag-
ile.”

“When Sting held my hand and we
walked from one side of the stage to
another, I felt like he was saying to
the audience, ‘Hey, look at what
you've got here,” Mahlasela recalls.
“Through the Sting concert I really
feel like I won myself a whole new fan
base.”

Mahlasela is an artist whose appeal
is broad, unusual in a still relatively
divided South Africa. Says Michelle
Constant, a DJ on national public
radio station SAFM, “I think what
Vusi does is truly represent South
Africa on every level. He doesn't fit
a specific genre or style, which makes
him accessible to black and white
audiences.”

This ability to cross boundaries of
all kinds is also seen at a retail level.
“Everyone from other musicians to
real South African music lovers of all
ages and races are our clients for
Vusi’s repertoire,” confirms Brian
Olsen, merchandise and marketing
director of Compact Disc Where-
house, a retail specialist with two
branches in Johannesburg and one
opening in Cape Town next year.
“Vusi is one of our most steacy sellers
with a great catalog. Whenever he
releases an album, it will fly up our
charts and remain there for a long
time.”

Olsen says that Mahlasela’s collab-
orative effort with guitarist Louis
Mhlanga, “Live At The Bassline,”
was CD Wherehouse’s fifth-best sell-
er in the Afro-juzz genre in a recent
sales report he had compiled.

Thompson confirms the longevity
of the artist’s catalog. “Vusi’s career
has been one of a slow build resulting
in local success,” he says. “This has

been essential given Vusi’'s wide
range of styles both musically and
language-wise, making it impossible
to easily identify his core market.
There has been a lot of activity at
various media levels.”

Thompson adds that the slow-build
approach has been an integral part of
BMG Africa’s approach to
M:hlasela’s international career.
“Over the past few years Vusi has
performed all over the world and
built a small but loyal fan base. How-
ever, we haven't been able to convert
this to sales. What we need is a cham-
pion that can represent Vusi outside
of South Africa and help us sell him
to the world. I'm confident that we
will find that person or people. There
is no other voice like Vusi’s. When
you hear him sing for the first time, it
stays with you forever. Add this to
his poetic songwriting skills, plus lots
of dedication and perseverance, and
you have a recipe for success.”

Mahlasela himself is eagerly look-
ing forward to elevating his career to
anew level. “My work with Sting and
Andy Narell [who guests on “Miyela
Africa”] makes me hopeful that
bridges can be built between our-
selves and artists of international sta-
tus. I've realized that I can stay true
to my music and move towards most
styles of music and reach an interna-
tional audience.”
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POPULAR-UPIRISINGS

BILLBOARD’S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

DiNosSAUR SOLO: In
the late ’80s and ’90s,
Dinosaur Jr was one of
those alternative rock
bands that had a loyal fol-
lowing but never quite
made a massive break-

Latin Hip-Hop. Cuban
hip-hop group Orishas
makes its U.S. debut
with the album “A Lo
Cubano,” due Tuesday
(14) on Universal Latino.
Group member Ruzzo
says of Orishas’ unique
sound, “We are the vic-
tims of our own originali-
ty.” Orishas begins a
U.S. club tour Friday (17)
in Los Angeles.

through. The band broke
up in 1997, and now lead
singer J Mascis has
returned with his first
solo album, “More Light”
(Ultimatum Music), cred-
ited to J Mascis & the
Fog.

- sin

Released Oct. 24, the
album is bubbling under
the Heatseekers chart.

Masecis is currently on a
U.S. tour, with dates set
for Nov. 21 in Austin,
Texas; Nov. 22 in Dallas;
and Nov. 24 in New
Orleans.

THE ‘SMELL OF RICE:
Contemporary Christian
music singer Chris Rice
has returned with his lat-
est album, “Smell
The Color 9”7

Rising Young Talent. R&B
group Talent is a protégé act of
R. Kelly, who signed it to his
Interscope-distributed label,
Rock Land Records. Kelly also
wrote and produced most of
Talent’s debut album, “Bulls
Eye,” due in early 2001. Group
member Keith Murrell says,
“What we sing on tape is what
you'll get live.”

REGIONAL HEATSEEKERS NO. 1s

released Oct. 31

Jamie O’Neal, Shiver

MOUNTAIN

on Word/Epic

]

Records. The
the 1999 Dove
Award for male
vocalist of the
year, wrote all the
songs on his cur-
rent album. He’s
also written

\

heard on the group’s first
three albums and its lat-
est release, “Pasion”
(Angel/EMI Classics).
The album, as the title
indicates, has a Latin
flavor.

The trio—violinist
Adela Peiia, cellist Sara
Sant’Ambrogio, and
pianist Erika Nickrenz—
is currently on a U.S.
tour.

Upcoming tour dates

include Dec. 2 in

NORTHEAST
Lee Williams & The Spiritual &C's, Good Time

Las Vegas; Dec. 5
in Houston; Dec.

T 7-9 in Valencia,

EAST NORTH CENTRAL

ne Does-if Belter

N\®

Calif.; and Deec.

—————10in Stanford, —

Calif.

MIDDLE ATLANTIC
,\ Samantha Mumba, Gotta Tell You

STEAL THIS
BAND: British

WEST NORTH CENTRAL
The Union Underground, ...An Education In Rebellion

songs for Amy
Grant, Michael

PACIFIC
Keb’Mo’, The Door

|

W. Smith, and
Kathy Troccoli.

Rice is on a
U.S. tour, with
dates that include
Friday (17) in Houston;
Saturday (18) in Tulsa,
Okla.; and Saturday (19)
in Highlands Ranch, Colo.

CLASSICAL TRIO: The
Grammy-nominated clas-
sical chamber of music of
Eroica Trio has been

) e J 4 alternative metal
e SOUTH ATLANTIC band Grand Theft
The New Life Community Choir, Nof Guity..The Experieriie Audio was intro-

\ \

SOUTH CENTRAL

Big Pokey, D-Game 2000

1)

w3

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
SoulDecision No One Does It Better
. Soldierz At War Hu$$lin 4 A Kau$e
The Union Underground _..An Education In Rebellion
Mr. C The Slide Man Cha-Cha Slide
Nickelback The State
Brad Paisley Who Needs Pictures
Tony lommi lommi
. Samantha Mumba Gotta Teil You

SomNOUAWN S

—

. Coid 13 Ways To Bleed On Stage

. The New Life Community Choir Not Guilty... The Experience

SOUTH ATLANTIC
. Lifehouse No Name Face

Chayanne Simplemente
SoulDecision No One Does It Better
Oscar De La Hoya Oscar De La Hoya
. Brad Paisley Who Needs Pictures

Jamie O'Neal Shiver
. Alejandro Sanz EI Aima Al Aire

SoENOU LN

—

. The New Lite Community Choir Not Guilty... The Expenence

Donnie McClurkin Live (n London And More..

Paul Oakenfold Perfecto Presents Another World

duced to a U.S.
audience this
past summer
when the group
played select
dates on the
Warped tour. The
band consists of singer
Jay Butler, former 3
Colours Red guitarist
Chris McCormack, for-
mer Wildhearts drummer
Ritch Battersby, and
bassist/keyboardist Ralph
Jezzard.

Grand Theft Audio’s

debut album is “Blame
Everyone” (London-Sire
Records). The album’s
first single, “We Luv U,”

Not So Dumb. British
modern rock band Dum
Dums has had two top
20 hits in the U.K. this
year: "Everything” and
“Can’t Get You Out Of
My Thoughts.” The
songs are on the band’s
U.S. debut album, “It
Goes Without Saying”
(MCA). A “love for
Seattle music” helped
bring the band together,
says bassist Steve
Clarke.

received early spins on
modern rock stations
WXRK New York; WHFS
Washington, D.C.; and
WPLY Philadelphia.
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CHRISTIE'S ART DECO

By Fiona Gallagher. Gleaned from precious private
collections and the archives of the world-famous auction
house, the objects in this stunning illustrated survey
trace the development of Art Deco within the historical
context of an era marked by the quest for a lifestyle
filled with speed and opulence. 120 color illus.

1orie B. Gracen

5
4! l\lLLl‘\Uf\RD (LAUSTRATLT

l‘.N(ﬂYC\.OPYD\ A of

MAD: COVER TO COVER

An inside look at the outside of MAD — the most
successful satire magazine in the country. Here are
all of the first 400 covers, together for the first time,
along with rare, never-before-seen art, photos, and
sketches from MAD'’s humble inception right up

to the present. 400 color, 50 b&w illus.

PAUL McCARTNEY:

I SAW HIM STANDING THERE

By Jorie B. Gracen. Exclusive photographs taken
by the author who had unique access to the artist
since 1976 combine with revealing statements

by McCartney himself and stories by fans in this
unique glimpse into the private persona of one of
the world's greatest musician-singer-songwriters.
180 color, 40 b&w illus.

THE BILLBOARD ILLUSTRATED

ENCYCLOPEDIA OF CLASSICAL MUSIC

Edited by Stanley Sadie. Containing a dazzling display
of information, analysis and color, this comprehensive,
authoritative and accessible volume is ideal for back-
ground reading or use as a wide-ranging reference work.
Organized chronologically by musical era, it brings to
life the key composers and personalities, musical

styles, forms and instruments. 800 color illus.

SPECIAL EFFECTS

The History and The Technique

By Richard Rickitt. Spanning the rich history of movie
magic, from George Mélies's 4 Trip to the Moon to the
Wachowski Brothers’ The Matriz, this spectacular
guide to visual trickery is unparalleled in scope,
presenting a lushly illustrated chronicle of
special effects development over ten decades
of filmmaking. 350 color, 60 b&w illus.

jrickitt

we ARTS @ CRAFTS
.« LIFESTYLE
,HND DE_S‘GN u % %

THE ARTS AND CRAFTS

LIFESTYLE AND DESIGN

By Wendy Hitchmough. This unique hook
explores the ways in which objects, interiors,
and buildings were put together and used after
they left the Arts and Crafts designer’s studio.
Organized on a room-by-room basis, this
handsome volume explores the individual
interpretations that gave the style its
enduring substance.

120 color, 10 b&w illus.

Picture the pleasure
with these beautiful gifts
from WATSON-GUPTILL

Wherever books are sold

| ARCHITECTURE

™ oxrears

A¥urtw MARYN

ARCHITECTURE: THE CRITICS’ CHOICE
Edited by Dan Cruickshank. This engrossing
guided tour is divided into ten chapters, ranging
from antiquity to modernism and beyond, each written
by an eminent speeialist. The contributors’ choices
give the reader an enormously varied selection from
world-famous structures to lesser-known masterpieces
that have, until now, been the private pleasures of

the experts. 190 color, 50 b&w illus.

Aaron Copl;uul's

A WORLD OF OUR OWN

Women as Artists Since the Renaissance

By Frances Borzello. Told for the first time, here is
the stirring account of the centuries-long struggle of
gifted women who confronted the exclusionary tactics
of a male-dominated art establishment but pressed
ahead 1o gain public acceptance as sought-after
professional artists. 100 color, 100 b&w illus.

FUSION INTERIORS

The Internationa! Design of Andrew Martin

By Martin Waller and Dominic Bradbury. This
beautifully illustrated atlas of design is a virtual

travel book for the house, each chapter offering a new
geographic experience and suggesting recipes for elegant
living, fusing ideas from many different cultures into
eclectic, exciting, and unique home interiors.

180 color, 20 b&w illus.

AARON COPLAND'S AMERICA

A Cultural Perspective

By Gail Levin and Judith Tick. This fresh and
engaging look at a great American composer reveals - | Theesivoag
a little-known but critically important passion in his ! oy
life — cherished friendships with some of the most
remarkable artists of the twentieth century who
had a significant influence on Copland’s music.

50 color, 90 b&w illus.

ANED

UNDERSTANDING PAINTING

Themes in Art Explored and Explained
Edited by Alexander Sturgis and Hollis Clayton.
This fresh approach to understanding the history
of art is the only book to explore painting by
genre, rather than chronology, providing a new
and enlightened way to view and appreciate
the language of art through the ages.

550 color illus.

LOST CHICAGO

By David Garrard Lowe. Now available in a
revised and updated paperback edition, this
highly acclaimed book recreates the magical
built environment that thrilled generations
of Chicago residents and visitors before
falling to the wrecking ball of “progress.”
270 b&w illus.
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* SHAWN LEE

Monkey Boy

PRODUCER: Shawn Lee

We Love YowWall of Sound AMOUR 2CD

Raised in Wichita, Kan., the London-
residing Shawn Lee has created a fine,
genre-bending debut. Musically alive,
“Monkey Boy” finds Lee—who wrote,
arranged, and produced the set—eavort-
ing with a veritable potpourri of musical
elements, including blues, folk, funk, hip-
hop, and bossa nova. Influences include
Prince (“I Can’t Save You”), PM. Dawn
(“Floating”), Seal (“Hangin’ By A
Thread”), Beck (“Kill Somebody”), Lou
Reed (“A&R Man Of Love”), and Astrud
Gilberto (“Happiness”). Throughout the
11-track set (don’t miss the additional
two quirky hidden tracks), such influ-
ences never stand taller than Lee’s deft
skills as a singer/multi-instrumentalist. In
the end, though, a few questions remain:
Will “Monkey Boy” prove to be too soul-
ful for the indie scene and too indie for
the pop/R&B community? Or will it cre-
ate a niche all its own? Here’s to hoping
for the latter. Distributed by Caroline.

% CASPAR BROTZMANN

Mute Massaker

PRODUCER: Caspar Brotzmann

Thirsty Ear 57093

German avant-axeman Caspar Brotz-
mann leans far more to hard rock than to
the free jazz of his father, lauded veteran
saxist Peter Brotzmann. But the heavy-
metal instrumental extravaganza “Mute
Massaker” burns with a textured im-
provisational fire rare among rockers.
Fronting his power trio live in the studio
(and eschewing vocals this time out,
thankfully), Brotzmann channels the
ghosts of Jimi Hendrix and Sonny Shar-
rock on a half-dozen gems of spiritualized
skronk; the rhythm section—bassist
Ottmar Seum and drummer Robert
Démmig—pounds with invention, but the
main attraction are Brétzmann’s six
shredding strings. The title track sets a
grand, spacious tone, while “Cheyenne”
whips up a storm of distorted, distressed
poetry on the pervasive Native Ameri-
can theme. The mostly solo “Rain” cours-
es with subtly ruminative melodicism,
and “Woodstock Hymne” ends it all in a
beautiful cathedral of noise.

R&B/HIP-HOP

P R.KELLY
TP-2.com

PRODUCER: R. Kelly

Jive 41705

R. Kelly’s mixture of masculinity, sensi-
tivity, and sexuality has redefined mod-
ern R&B for a generation. On this, his
fifth set, he returns to solidify his place
in R&B history. Not to be outdone by
the generation of singers he has influ-
enced, he raises the bar with the

SPOTLIGHT

PRU

Pru

PRODUCERS: various

Capitol 7243 5 2312009

Webster’s defines the word “prudent”
as “capable of exercising sound judg-
ment.” Capitol artist Pru (neé Ren-
fro) definitely fits the bill with this
noteworthy debut. Picking up the
lyrical gauntlet thrown down by such
neo-soul sistahs as Angie Stone, Jill
Scott, and musical influence/label-
mate Rachelle Ferrell, this Houston-
bred singer/songwriter sparkles with
colorfully imaged songs about love
won, lost, and anticipated—Iaid
against an R&B backdrop rhythmi-
cally punctuated with hip-hop, Latin,
pop, jazz, rock, and country. The cre-
ative interpolation of Smokey Robin-
son’s “Tracks Of My Tears” on lead
single “Candles” gives way to other
stay-with-you standouts like the sen-
suous “Aroma Of A Man,” the coun-
try-flecked hip-hop love story “183
Miles,” the euphoric “Got Me High,”
and tender ballad “Hazy Shades.”
Confident enough to put a Latin spin
on Sade’s signature “Smooth Opera-
tor,” Pru is an up-and-comer who
deserves to be heard.

19-track set. The emotional “I Wish”
serves as the leadoff from “TP-2.com.”
Set against a rich guitar track, Kelly
remembers friends and family that he’s
lost. The gospel-influenced, and poten-
tial crossover hit, “The Storm Js Over
Now?” is reminiscent of “I Believe I Can
Fly” with its dramatic musical back-
drop and inspirational lyries. Although
grandparents and kids love this R.
Kelly, there is most certainly another
side to the artist: the uptempo “R&B
Thug” and the sensual “The Greatest
Sex.” On the Latin-tinged, radio-
ready “Fiesta,” Kelly’s lothario per-
sona is coupled with a staccato step.
“TP-2.com”—a nod to Kelly’s classic
“12 Play”—seamlessly highlights his
two faces.

BRAND NEW HEAVIES

Trunk Funk Classics (1991-2000)

PRODUCERS: various

Rhino/Delicious Vinyl 79992

Whatever you want to call it—rare
groove or acid juzz—there’s no denying
the Brand New Heavies are a major fac-
tor in that movement. The proof is this
15-track compilation: the band’s first
best-of CD to be released domestically
and the first fruit from Rhino’s new li-
censing deal with Delicious Vinyl. The
pivotal London act conjures up a spicy
mix of vintage funk, R&B, jazz, and disco
that still percolates, set off by vocal
divas N’dea Davenport, Siedah Garrett,
and Carleen Anderson. Culled from the
Heavies’ major releases, this set offers
up the obligatory hits (“Never Stop,”
“Dream On Dreamer™), tight mixes (the
previously unreleased “Dream Come
True '92,” “Sometimes” with Q-Tip),
additional guest appearances (Mos Def,

SPOTLIGHT

SARA LEE

Make It Beautiful

PRODUCERS: Peter Scherer, Harvey Jones
Righteous Babe RBR0O21

British bassist Sara Lee has been ply-
ing her feisty musical wares since the
late "70s. As an in-(lemand session play-
er, Lee has toured and recorded with
numerous high-profile acts, including
Fiona Apple, the B-52's, Indigo Girls,
Thompson Twins, Gang Of Four, and
Ryuichi Sakamoto, Four years ago, she
accompanied singer/songwriter Ani
DiFranco on tours of Europe and
North America. With “Make It Beauti-
ful,” the ultra-photogenic Lee finally
delivers her greatly anticipated solo
debut. Throughout the set’s 10 tracks,
funky beats seamlessly collide with
decidedly pop mannerisms, and new-

SARA LEE

make 1t beauliful

wave aesthetics joyously embrace disco
rhythms. Groove is in the heart,
indeed. Dig a little deeper, though, and
discover a rich harvest of stimulating
tales, dealing more often than not with
love gone wrong. On tracks like “Hood
Over Hood,” “Grace,” and “Gone,” Lee
receives sisterly assistance from
DiFranco, Indigo Girl Emily Saliers,
and Gail Ann Dorsey, respectively. In
the end, Lee couldn’t have named this
album anything else.

the Pharcyde), and a special bonus: the
aptly titled brand-new cut “Finish What
You Started,” featuring the inimitable
Davenport.

DANCE

% ANANDA PROJECT

Release

PRODUCER: Chris Brann

Nite Grooves/King Street Sounds 217

Ananda Project mastermind/producer
Chris Brann is no stranger to clubland.
Since the early '90s, the Atlanta resi-
dent has maintained a heavy presence
on dancefloors, as well as in rhythm-
infused lounges/restaurants—thanks to
his many recording aliases (P’Taah,
Santal, and the Wamdue Project). Origi-
nally intended as a one-off side deal, the
Jjoyously soulful Ananda Project has
evolved into a colorful collective of tal-
ented musicians, vocalists, and song-
writers. In fact, the act has already
scored a global dancefloor hit with the
Guaelle Adisson-fueled “Cascades Of
Colour,” which is included here. Other
key tracks on “Release” include the
disco-splashed “Breaking Down” with
Heather Johnson on vocals and the Mr.
Fingers-hued “Falling For You” with
Terrance Downs on the mike. Downs
can also be heard on the radio-primed
“Glory Glory,” which is currently being
embraced by many of clubland’s finest.
With “Release,” the Ananda Project
further establishes itself as a fine pur-
veyor of deep, emotional, soulful
house—the kind of club music that too
often gets eclipsed by the airbrushed
austerity of trance.

SPOTLIGHT

MUSIQ SOUI.CHILD

Aijuswannasing

PRODUCERS: various

Def Soul/Def Jam 8289

With a moniker like Musiq Soulchild,
expectations are high for this soul-
ster’s debut. The Philadelphia native
does not disappoint throughout the
album’s 15 melodic tracks. Taking
musical cues from legends like Stevie
Wonder and Marvin Gaye, Musiq
places his hot-buttered soul against
lush musical backdrops courtesy of
James Poyser and A Touch of Jazz’s
Carvin Haggins. “Just Friends
(Sunny),” with its head-nodding back-
beat and sliding keys, caught the
attention of R&B radio ears last sum-
mer. On the hypnotizing “Girl Next
Door,” Musiq flips the familiar tale of
not seeing what’s in front of you till
it’s too late, with a laid-back swagger.
The singer also knows how to take
things down a notch; witness the
melancholic “Mary Go Round.” Else-
where, the keyboard-drenched foun-
dation of “143” slightly recalls Won-
der’s “I Just Called To Say I Love
You,” while at the same time forging
its own identity with its uptempo
bridge. Other noteworthy tracks
include the message-driven “Seven-
teen” and “L’ Is Gone,” a Roots-influ-
enced jam session.

COUNTRY

> ALAN JACKSON

When Somebody Loves You

PRODUCER: Keith Stegail

Arista 07863

For more than 10 years, Alan Jackson
has stayed completely true to his coun-
try music vision, prevailing winds be
damned. On his 11th release, Jackson
retains his skill in writing and choosing
great songs but also surprises with a
keen sense of humor. It’s all good here,
from the laid-back country excellence of
“Meat And Potato Man” to the self-
penned title cut, an instant slow-burn
classic. And while the heartfelt stuff is
top-drawer, Jackson also exhibits com-
edic skill worthy of the late Roger Miller
in the driving “Where I Come From”
and the goofball “It’s Alright To Be A
Redneck.” But Jackson saves his most
biting humor for the biz, with “Three
Minute Positive Not Too Country Up-
tempo Love Song,” which in, yes, three
minutes sums up the bulk of what’s
wrong in Music Business City. When
you’re as good as Jackson, you can be
fearless, and country musie fans reap the
rewards. See you in the Hall of Fame.

P> DWIGHT YOAKAM

Tomarrow’s Sounds Taday

PRODUCER: Pete Anderson

Reprise 47827

While his penchant toward trad country
and the Bakersfield sound make Dwight
Youkam more like “yesterday’s sounds
today,” his latest collaboration with long-
time partner Pete Anderson is neverthe-
less a complete success. “Sounds” sounds

SPOTLIGHT

THE OFFSPRING

Conspiracy Of One

PRODUCER: Brendan O'Brien

Cotumbia CK 61419

On the winning follow-up to its 1995
smash “Americana,” the Offspring
doesn’t stray far from the brand of
adrenaline-fueled punk/pop it first
helped popularize with Green Day
back in the mid-'90s. But “Conspiracy
Of One” proves the SoCal rock act to
still be among the top practitioners of
the genre, which has most recently
been owned by another group of
smart-ass punk revivalists, Blink-182.
The band roars out of the gates on the
aptly titled track “Come Out Swing-
ing” and blisters through the first 10
songs without looking back. But as
opposed to Blink, which powers

ColSef vw & One

straight ahead with scatological juve-
nility, the Offspring bridges punk with
change-ups of metal and traditional
rock and brings a more sarcastic wit
to its observations of male teen angst.
The set is highlighted by “Original
Prankster,” a Latin-tinged track remi-
niscent of the hit “Pretty Fly (For A
White Guy)”; “Special Delivery,” a
stalker anthem that juxtaposes its
heavy-handed subject with a smirking
“ooga-shaka” sample from Blue
Swede’s “Hooked On A Feeling”; and
“One Fine Day,” a stomping testimo-
ny to the drunken exploits of tall-boy
drinking Neanderthals.

great, alternating between driving, per-
cussive romps like “Love Caught Up To
Me,” “Free To Go,” and “Dreams Of Clay”
and moments of sheer country perfection
in “Time Spent Missing You,” “A Promise
You Can’t Keep,” and the wonderfully
hangdog Hank Williams knockoff “The
Heartaches Are Free.” Yoakam has qui-
etly become one of country’s most consis-
tent songwriters, and his knack for a
unique turn of phrase and sense of mel-
ody are in great form here. Yoakam also
continues to wear his influences on his
sleeve, as a collaboration with Buck
Owens in “The Sad Side Of Town” works
wonders. Two other “bonus Bucks” duets
with Owens close out the record in joyous
fashion, but even at 14 generous tracks,
the party’s just beginning. Yoakam
retnains one of country’s most creative
stylists, as well as one of the few instantly
recognizable voices left on the airwaves.

JAZZ

ARTURC SANDOVAL

For Love Or Country: The Arturo Sandaval Story

PRODUCERS: Arturo Sandoval. Andy Garcia,

Jellybean Benitez

Atlantic 83419

Those familiar with the playing of

trumpet virtuoso Arturo Sandoval

will be prepared tor some of what this

album—which features music from

the HBO film of the same title—has
(Continued on next page)

ALBUM

» SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
» standing collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (#): New releases, regardless of chart potential, highly recommended because

of their musical merit. MUSIC TO MY EARS (J7J): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercialty available in the U.S. are eligible. Send review
copies to Michael Paoletta, Billboard, 770 Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classi-
cal/world/jazz/pop//N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.}; Gordon Ely (gospel); John Diliberto (new age);.Philip van Vleck (blues/world); Leila Cobo (Latin).
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to offer: musicality and a prodigious
technique that Sandoval shows off to
the max. This leads us to sometimes
parrot that oft-repeated phrase: “Too
many notes.” But regardless, in the
hands of Sandoval and his sidemen—
most of them L.A.-based studio play-
ers (with notable exceptions like sax-
ophonist Ed Calle)—many of the
tracks on this album swing, from
standards like “A Night In Tunisia”
to Sandoval originals like “Blues for
Diz.” Throughout, Sandoval makes it
clear that, although a soundtrack
project, this is a jazz album. Save for
“Canta Trompeta Querida,” featuring
singer Oscar De Ledn, there are only
background vocals here. Other note-
worthy tracks include “The Man 1
Love,” which appears in a unique,
decades-old arrangement by Armando
Romeu that Sandoval played when he
was part of the Orquesta Cubana de
Musica Moderna, and the simple but
lovely “Marianela,” where Sandoval
plays both trumpet and piano.

LATIN

s ULISSES ROCHA & TECO CARDOSO

Caminhos Cruzados

PRODUCERS: Ulisses Rocha, Teco Cardoso

Malandro Records MAL 71016

The combination of guitar and wind
instruments is, at first thought, a diffi-
cult one to envision without a piano or
other percussion to provide an anchor
and a rhythmic base. But in “Caminhos
Cruzados,” Brazilian guitarist Ulisses
Rocha and woodwind player Teco Car-
doso manage to do so with a sense of
exploration and style that pushes the
boundaries of the duet format. Both
established musicians, Rocha and Car-
doso joined forces after playing a con-
cert together in the early '90s. The
ensuing “Caminhos” includes six works
by Rocha as well as compositions by
Egberto Gismonti (“Infancia”), Tom
Jobim, and Ivan Lins. It’s a broad range
of material that calls on the players’
classical, jazz, and Brazilian sensibili-
ties. Throughout, Cardoso switches
from alto, soprano, and baritone sax to
flutes and bamboo flutes for greater
variety and ideal sonic unity: Alto sax
provides the plaintiveness in “A Noite,”
flute the whimsy and longing in “Laran-
jeiras.”

* HENRI DIKONGUE

Mot'a Bobe

PRODUCER: Etienne Mbappé
Tinder Records 42860622

The only reason someone might
think to label this album Afro-pop
is because Dikongué is a native of
Cameroon. It isn’t Afro-pop, howev-
er, but world pop. This may well be
the biggest artistic leap ever taken
by an African-born vocalist.
Dikongué continues to sing in his
native Douala, but everything
about the instrumental arrange-
ments here says western popular
forms, whether they be Cuban son,
chanson, jazz, or American
soul/pop. “N’Dolo,” the opening
track, sounds like something you’d
hear spilling out of a cafe in Mont-
marte. “Non Retour” rides a riff
taken straight from Memphis, horns
and all, while “Ya Di La Bobe” is
Cuban rhythm married to a bluesy
sax line. Musically, Dikongué, who
composed every tune, is all over a
couple of continents with his sound.
Conceptually, this disc is way over
the top for someone who came out
of Afro-pop. If you're looking for
what remains of the Cameroon,
check the heartfelt and socially
aware lyrics.

“* VARIOUS ARTISTS

And This Is Maxwell Street
PRODUCER: fan Talcroft
Rooster Blues R2641

This two-disc set is the complete street
recordings made for the 1964 documen-
tary “And This Is Free,” a film that
took viewers into the blues-rich envi-
ronment of Chicago’s Maxwell Street,
once a haven for street musicians. This
is definitely lo-fi, mike-and-a-tape-deck-
style recording, but there’s a visceral
urgency to these tracks. It's not a
stretch to argue that this is what the
blues are really all about—a few guys
on the sidewalk knocking down tunes
like “That’s All Right,” “Love You
Tonight,” and “Dust My Broom,” put-
ting the boogie in a street crowd of
weekend bargain hunters. This stuff is
so raw that it’s the urban equivalent of
an all-nighter in some Delta backwoods
juke joint, circa 1945. But when you lis-
ten to Robert Night Hawk on “Annie
Lee/Sweet Black Angel” or Big John
Wrencher blowing harp on the shuffle
tune “Lucille,” you’re into some hard-
core blues. Other featured artists
include Carey Bell, James “Blind Jim”
Brewer, Arvella Gray, and John Lee
Granderson.

CLASSICAL

# BACH: Orchestral Suites
Brazilian Guitar Quartet
PRODUCER: Chnis Landen
Delos 3254

Of all the anniversary albums paying
homage to Bach this year via unusual
transcriptions of the great composer’s
music, this disc offers some of the most
unlikely yet consistently delightful lis-
tening. In a way, the album acts as an
addendum to Paul Galbraith’s two hit
sets of solo Bach on Delos; the Scottish
guitarist serves as one-quarter of the
Brazilian Guitar Quartet, whose mem-
bers have arranged the composer’s four
Orchestral Suites for the group. Beauti-
fully recorded in a Los Angeles church,
the Quartet—Galbraith and Everton
Gloeden on eight-string guitars and
Edelton Gloeden and Tadeu do Amaral
on six-string instruments—makes the
Suites sound as if they were meant for
this arrangement all along, with the play-
ers bringing out not only the rich coun-
terpoint but the vibrant color of the
works. As a test piece, the ever-popular
Air of the Suite No. 3 moves with a
grace both limpid and lapidary. A won-
derful record.

NEW AGE

% SPACESHIP EYES

Of Cosmic Repercussions
PRODUCER: Don Falcone
Hypnotic CLP 0900

Spaceship Eyes is San Franciscan syn-
thesist Don Falcone, and on his third CD,
he successfully merges his space music
roots into a hallucinatory, ambient elec-
tronica. Falcone orchestrates kinetic
environments full of clanking machines,
navigating virtual geometries on tracks
like “The Mystery Of The Leaping Fish.”
By turns dark and dizzying, Spaceship
Eyes summons up the demons on the
malevolent grooves of “OCA (For Pro-
tection),” while “Vapor” takes a more
euphoric trip through space in a collabo-
ration with another ambient unit, the
Spice Barons. With one of the more origi-
nal rhythmic palettes of recent electroni-
ca, Falcone’s percussion designs sound
like a Rube Goldberg contraption on acid,
taking acoustic tablas and morphing
them into jungle grooves on “Big Martian
Dog Hop” and alternating jazz riffing
with a heavy-metal death march on
“Keep Yourself Healthy.” Spaceship
Eyes’ repercussions may not be cosmic,
but they are exhilarating.

EDITED BY GHUGK TAYLOR

INNOSENSE So Together (3:41)

PRODUCER: Guy Rache

WRITERS: S. Pelken, G. Roche

PUBLISHERS: Sushi Too Music/Hidden Pun, BMI;
Manuiti L.A., ASCAP

RCA 60382 (CD proma)

It may be the year 2000, but you’ll swear
the new single from girl group Innosense
is a long lost ballad from late-'80s teen
queen Debbie Gibson. And that’s no
harsh criticism. There’s a timeless air
about this midtempo ballad, brought to
contemporary standards by a hip-hop-lite
beat. “So Together,” co-written and pro-
duced by the well-traveled Guy Roche,
requires a couple of listens to truly dis-
cover its unique flavor, at once sexy and
ever-so-slightly teasing. Thematically,
we're not constructing satellites here:
It’s all about missing some kissing. This
appealing outfit is working hard to make
its mark in a pop landscape that’s become
begrudging to let new players in, but
already Innosense has toured incessantly
throughout 2000 with ‘N Sync and Brit-
ney Spears and released its debut album,
“So Together.” This song isn’t going to
crack the airwaves open, but it’s a nice,
easy-flowing track that could really make
an impression on the autumn playlists of
youth-leaning top 40s.

112 It’s Over Now (4:24)

PRODUCER: Daron Jones

WRITERS: D. Jones, M. Scandrick, M. Keith, Q. Parker,
M. Glover, S. Robinson

PUBLISHERS: Da Twelve Music/Justin Combs Publish-
ing, ASCAP; Liquid Liquid Publishing/Sugar Hill Music
Publishing Ltd./Twenty Nine Black Music, BMI

Bad Boy/Arista 9342 (CD promo)

Original Bad Boy R&B breakthrough
group 112 returns to the scene with a
new single to close out 2000. But its third
album, as yet untitled, isn’t scheduled for
release until March 2001. By the time the
album is released, it will have been more
than two years since 112’s huge 1999 hit,
“Anywhere.” It’s amazing how fast time
flies, huh? New single “It’s Over Now”
stays in the same vein as “Anywhere”—a
midtempo track with plenty of lush, lay-
ered harmonies. There’s also growth
here, with a lyric about the heartbreak
suffered after a cherished relationship
sees its finish. That’s certainly a marked
change of direction from 112's earlier
call-out, “We can do it anywhere/From
the bathroom floor/To the kitchen table.”
It’s as if the group is growing up from
boys to men, and, in fact, its sound here
truly emulates idols Boyz II Men. Not a
bad place to be, though we have to ques-
tion Bad Boy’s decision to miss out on the
holiday buying season if this track catch-
es fire at R&B radio.

MYA For Free (2.08)

PRODUCERS: Jimmy Jam, Terry Lewis
WRITERS: J. Harris, T. Lewis, M. Harrison,
A. Richbourgh, T. Tolbert

PUBLISHER: not Iisted

Interscope 10218 (CD proma)

Young singer Mya certainly has a lot to
be confident about. She’s already gar-
nered a hit debut album, which fostered a
number of hit singles. Now on her second
outing, “Fear Of Flying,” she’s working
on her third single, “Free,” the follow-up
to the top 10 “Case Of The Ex (Whatcha
Gonna Do).” “Free” is all about being a
strong, self-sufficient, independent
woman—a nearly ubiquitous theme these
days among female artists (check out cur-
rent songs by Destiny’s Child, Kandi, and
Chanté Moore). But what comes across
strongest in this song is the trademark
Jimmy Jam/Terry Lewis sound. As a
matter of fact, the track practically rips
off what we know as the Janet Jackson
style, with Mya’s fragile voice possessing
many of the same qualities as Janet’s.
Hopefully, her label or management isn’t
pushing the artist to the edges of the
crossover/pop realm, because she’d be
more savvy to maintain an edge closer
along the lines of the hip-hop flavored
“Case Of the Ex” or Beenie Man’s “Girls
Dem Sugar,” on which Mya is a featured
singer. “Free” is just a little too girly
pop-sounding, even for the pop audience
out there today.

BILLY YATES What Do You Want From Me Now (2:42)
PRODUCERS: Garth Fundis, Billy Yates

WRITERS: B. Yates, M. Geiger, B. Taylor

PUBLISHERS: EMI Blackwood Music/Pay the Bill Music/
Sixteen Stars Music/Bell Glade Music/Milk the Stars

NEW &
NOTEWORTHY

LIFEHOUSE Hanging By & Moment (5.35)
PROCIUCER: PunAretia

WAITER: 1" Wade

PUBLISHLR- G-Crills, HRA

DresmWarks 13559 (00 pramal

Californis-bazed Lifehouse has hesn
howing e erafl for vears, working its
way through the club seens and
developing the songwriting and musi-
il shills bo play with the big bavs. On |
itz majordabel debul, “No Nume
Face,” lead voralist/songwriter Jazon
Wade singa sbout scouting not des-
tiny snd learning about Efe from the
ingide ot His locen ability tu bring

| universality tn his own strugeles has

| already lsnded the still-youthfal hand
a warm-up =pol for Pearl Jam this
fall—and all signa2 are polnling up-
ward, Gaining solid ground ai medern
rock radio, the potent, muitar-baaed
“Hanging By A Momenl” stakes out u

speat om the zame ground gs bands like
Croed] und huddies Pear] Jam, pog-
seraing commercial aceessibility with-
ot ahedding the menty musioal sub-
stanee that weeds out the peenrs
frum the real thing. Joinei hy hazsist
Sergio Andrade, puitarist Stuart
Mathis, snd drummer Rick Woolsten-
hulme, charizmatic Wade sees his
marment Lo shine timed parfectly with
mainstrern radio’s acceplance of
| harder-edged bands. Indesd, the wel-
vone mut for Lifehonze conldn't be
miore viting,

Music, BMi
Columbia 12779 (CD promo)

The highest-debuting single on this
issue’s Hot Country Singles & Tracks
chart marks the welcome return to radio
of one of the more gifted singer/songwrit-
ers in country music today. After a brief
stint on Almo Sounds (remember the
powerful single “Flowers”?), Billy Yates
has joined the Columbia roster and
makes his label debut with this infectious
single. Penned by Yates, Michael Geiger,
and Bobby Taylor, the song boasts a live-
ly uptempo melody and a well-written
lyric about a man who has tried and tried
to make a relationship work and in frus-
tration asks his partner, “What do you
want from me now?” Yates has a wonder-
fully distinctive voice with great phras-
ing. On this cut, he walks that fine line of
being traditional yet accessible—country
without running the risk of being tagged
“too country.” The result is a single that
should garner widespread support from
programmers. Yates is one of the most
talented young acts in the format, and
this lively single could be his much-
deserved breakthrough hit.

CHALEE TENNISON Go Back (3:59)

PRODUCER: Jerry Taylor

WRITERS: J. Campbell, D. Hackett

PUBLISHERS: Isham Music, BMI; SwaydeMan Music
Inc., ASCAP

Asylum/Warner Bros. 47820 (CD promo)

The latest single from Chalee Tennison’s
“This Woman’s Heart” album is a stirring
ballad that updates a long-favored tradi-
tion in country music—the trucker song.
The poignant lyric speaks of a young
driver with a family who is involved in an
accident as he hurries home to be with
his wife and baby daughter. The song
changes from tear-jerker to happy tune
as the angels tell him it’s not his time, so
“go back.” It’s an affecting lyric, and the
tender words are wrapped in a pretty
melody. Tennison has a lovely voice and
has just been in need of the right song.
There’s been good word-of-mouth about
this cut, which could be the single that
does it for her.

McALYSTER | Know How The River Feels (3:44)
PRODUCERS: Mark Spiro, Billy Decker

WRITERS: S. Jones, A. Powers

PUBLISHERS: Island Bound Music/Famous Music/
Powers That Be Music, ASCAP

MCA 02093-2 (CD promo)

This youthful foursome is made up of
Cody Collins, Valerie Gillis, Josh Walter,
and Leigh Usilton. There’s no denying
there’s a sweet, appealing quality to the
performance, and the four singers have
an engaging vocal blend, but this is a pure
pop confection that sounds more suited to
share the airwaves with the likes of ‘N
Sync than with George Strait, Tim
McGraw, or Lee Ann Womack. Penned by
Steven Dale Jones and Amy Powers, the
lyricis a tender tribute to the joy of find-
ing true love, and the pop-flavored pro-
duction puts the focus on the shimmering
vocals. It's a pretty song and a promising
performance, but where it fits in the
country format remains to be seen.

RICKY VAN SHELTON Somebody's Gonna Lose
(2:51)

PRODUCER: Steve Gibson

WRITERS: M. Sherrilt, L. Butler

PUBLISHERS: Hamstein Cumberland/Cook Family
Music, BM}

Audium Records 8116A (CD promo)

There once was a time when independent
records didn’t stand a chance in the coun-
try market, from either a sales or airplay
perspective. However, with Kenny
Rogers’ recent success on his Dream-
catcher label, there’s hope that a good
indie can still break through. Audium is
among the crop of indie labels looking to
give the big boys a run for their money,
and singles like this show they are on the
right track. Shelton has one of the most
distinctive voices to hit country radio in

(Continued on next page)

» PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (%) New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights
= new and developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible
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the past few decades, and here that
warm, rich baritone is married with a
smooth, little number that sounds ready-
made for radio. The lyric is all about
choices and how a wronged party will
only take so long before she finds the
door. Penned by Mark Sherrill and Larry
Butler, the song encourages a re-evalua-
tion of priorities while there’s still time to
save a dying relationship. It’s not one of
those records that sereams smash on the
first listen, but with repeated play it can
charin even the most jaded ears. Pro-
grammers would do well to give it a shot.

ROCK TRACKS

SAMANTHA 7 framed (2.24)

PRODUCER: Jack Blades

WRITER: C. Deville

PUBLISHER: Johannessongs, BM}

Portrait/C2 16216 (CD proma)

After getting clean and rejoining his I’oi-
son bandmates for a 1999 tour, C.C. DeV-
ille wanted to write and play his own
material. Branching out, he formed the
metal/pop trio Samantha 7 (named after a
giant robot on Japanese children’s televi-
sion). which released its self-titled debut
dise back in May. Now, here comes the
single "Framed.” an upbeat rocker with a
bright future. The track is nice and popypy,
with enough guitar to keep DeVille's rep-
utation intact. And who'd have guessed
that the guy was so witty. The story
offers another one of those sorry (but cre-
ative) excuses about getting caught with
another woman. “I told her no/She didn’t
listen/She forced herself down on me/I
was framed.” DeVille claims on the track,
as he handles both guitar and vocals. The
song is peppy. with a catehy hook, and it’s
just about two minutes long. Look for this
to appeal to mainstream and modern rock
and to anyone else with a sense of humor.

THE JAYHAWKS Somewhere {n Ohio (3:39)
PRODUCER: Bab Ezrin

WRITERS: M. Periman, G. Louris, T. O'Reagan, B. Ezrin
PUBLISHERS: Third Wheel Music/Absinthe Music/War
ner-Tamerlane Publishing Corp./Wilson Music/Under-Cut
Music Publishing Company. administered by Irving
Music, BMI

American/Columbia 15795 (CD promao)
Country/rock/heritage collective the Jay-
hawks break from their roots on “Some-
where In Ohio,” the latest single from the
group’s sixth album, “Smile.” The peppy
new tune utilizes some atypical tools for
the Minneapolis-based quintet, from the
drum machine to guitar distortion. The
organ pulses keep the tune bouncing along.
Heavyweight producer Bob Ezrin puts it
all together, bringing his experience—
including records for Pink Floyd, Kiss,
Aerosmith, and even Air Supply—to the
table. Ezrin’s style manifests itself here in
a cut that's slick at its core but is still com-
plete with melody and a little guitar distor-
tion for some rock'n’roll-style garnishing.
“I'm Gonna Make You Love Me,” another
tune from “Smile,” appeared on Billboard’s
top 40 adult chart this past summer. but
while this track should perform fine at
triple-A and heritage, it could also open
some eyes for the group at hot and modern
AC. Check the band out on the road;
they're touring through mid-November.

COWBQY MOUTH How Do You Tell Someone (3:35)
PRODUCER: not listed

WRITER: F. LeBlanc

PUBLISHER: Mouthing Off Music, BMI
Blackbird/Atiantic 300319 (CD promo)

New Orleans’ Cowboy Mouth may be the
most popular band you've never heard of.
Performing for 10 years, the quartet
developed a huge cult following, playing to
some 750,000 people last year and headlin-
ing the New Orleans Jazz and Heritage
Festival for three years. The Mouth left
MCA after a couple of albums, signing
with Atlantic for the June album “Easy.”
This tune serves as a peppy sampling of

SPOTLIGHT

FOO FIGHTERS Next Year (3:21)
PRODUCERS: Adam Kasper, Foo Fighters
WRITERS: Foo Fighters

PUBLISHERS: M.}. Twelve Music/Flying Earform
Music, administered by EMI Virgin Songs Inc.,
BMI/Living Under a Rock Music, ASCAP
Roswel/RCA 60249 (CD promo)

The positioning of a pop song as a
television show theme song equals
mega-promotion that money can’t
buy. Just look how “Friends” revital-
ized (er, vitalized) the Rembrandts’
career by featuring “I'll Be There For
You” back in 1995 (which peaked at
No. 17 on The Billboard Hot 100) and
how “Roswell” worked wonders for
Dido earlier this year. The Foo Fight-
ers stand to gain big, as NBC’s new
show “Ed” has adopted this song as
its theme. The tune has already made
an appearance at modern rock, but
this tune has major promise to keep
going. The climate at top 40 appears
amenable for this relaxed pop/rock
tune—if Creed can reach No. 1 on the
Hot 100, there’s definite room for the
Foos as well. Like the similarly
midtempo 1998 hit “Walking After
You,” which made some crossover
moves, “Next Year” also combines a
pop-ready mellow melody with a
vocal showing off the sensitive side
of Dave Grohl. The remix delivers a
tighter package, knocking a minute
off the album version and pitching up
the track a tad. Even with some
major crossover hits (has anyone not
seen the Mentos-inspired “Big Me”
video?), the band seems to have re-
mained an alternative act. The crities
are heralding “Ed” as a great show,
so with the weekly exposure to a
wide audience, this single could be
the one to bring the Foos to main-

stream popularity.
e

the quartet’s country/folk rock. Drummer
Fred LeBlanc serves double-duty as lead
vocalist/front man, with his drums front
and center. But he’s a lot more energetic
than Phil Collins ever was. You can almost
hear him jumping around (which he
apparently does. handing the sticks over
to the versatile puitarist). The bonus live
version on the single captures the band as
it performs best. with the energy of the
crowd singing along. This song is being
serviced to modern AC and alternative,
but it should be a winner at triple-A and
heritage stations. as well.

IRON MAIDEN Out Of The Silent Planet (no timing
listed}

PRODUCER: Kevin Shirley

WRITERS: J. Gers, B. Dickinson, S. Harris
PUBLISHER: Warner/Chappell Music Ltd., administered
by WB Music. ASCAP

Portrait/Columbia 16122 (CD promo}

First, Judas Priest’s Rob Halford resur-
faces with hot, new music, and now here
comes a single from Iron Maiden. Yes,
the Maiden is still making music 24 years
after its formation. The group reunited
last vear to tour and, back in the spring,
released its gazillionth album “Brave
New World”—its first with the classic
lineup back together. “Out Of The Silent
Planet” starts with a lot of power and
guitars, but it seems to fizzle by the time

it ends. The guitar riffs are mixed a little
too low, creating a deceptive atmosphere
for the listener. You hear them, but the
mix is a little too smooth, kind of soften-
ing the bite—something seems wrong,
but it’s hard to put a finger on it. Never-
theless, the song rocks. Bruce Dickin-
son's voice still sounds great, and the
band’s tight. A cool nugget to check out is
the intro to the six-minute album ver-
sion, which consists of a guitar figure
working a complex time signature.

DANCE

MODJO Lady (Hear Me Tonight) (3:46)

PRODUCERS: Yann Destagnol, Romain Tranchart
WRITERS: Y. Destagnol, R. Tranchart

PUBLISHERS: Universal Music Publishing; Sony/ATV
Songs/Warner-Tamerlane Publishing o/b/o Bernard's
Other Music, BMI

REMIXERS: Harry "Choo Choo” Romero, Ray Davis Jr
MCA 13866 (CD promo)

This sterling slab of French house, concoet-
ed by Modjo’s Yann Destagnol and Romain
Tranchart, was one of the summer anthems
throughout Europe, hitting the No. 1 spot
in the U.K. and going top 10 in BBelgium,
Germany, and Switzerland, among other
countries. Based around a solid sumple—
Chic's groovy “Soup For One”—“Lady
(Hear Me Tonight” is awash in retro mem-
ories and of-the-moment dancefloor sensi-
bilities. A given on U.S. dancefloors, espe-
cially with mighty fine remixes courtesy of
Harry “Choo Choo” Romero and Roy
Davis Jr., “Lady” simply demands radio
attention—and for good reason. Male
vocals, incessant rhythm guitars, fitered
effects, and unshakable melodies ereate an
incredible feel-good atmosphere. There's
only one problem: the song’s availability
solely as a 12-inch vinyl single. Why would
a lubel want to limit sales of such a potent
song to only owners of turntables? Perhaps
MCA needs to seriously consider offering a
commercial CD single.

OUTKAST Ms. Jackson (3:59)

PRODUCER: Earthtone |11

WRITERS: A. Benjamun. A. Patton, D. Sheats
PUBLISHERS: Gnat Booty/Chrysalis Music, Inc./Dungeon
Ratz Music, ASCAP

LaFace/Arista 4487 (CD proma)

Several musicians have recently addressed
the concept (and complications) of having
children out of wedlock, and while many
have talked about the relationship between
the two parents (think Dave Hollister's
*“Baby Mama Drama” or B-Rock & the
Bizz's "My Babydaddy™), few have talked
about the “baby’s mama’s mama.” Leave it
to QutKast to tuke it to another level by
doing just that. “Ms. Jackson” tackles the
issue with sincerity over a synthed-out
drum track. Big Boi and Andre 3000’ fran-
tic flows stress the drama of the situation.
Lyrically, the song ofters a positive message
of a father who will be there for his child, no
matter what drama may occur. The track
itself has a retro feel, reminiscent of early
’80s hip-hop. The message-oriented single
has caught fire across the country at radio.
The single’s animal-friendly accompanying
clip is also in heavy rotation.

CHRISTMAS

CHRISTINA AGUILERA The Christmas Song (Chest-
nuts Roasting On An Gpen Fire) (Thunderpuss 2000
Holiday Remix) (3:59)
RCA 65900 (CD promo}

TRANS-SIBERIAN ORCHESTRA Christmas Eve
Sarajeve (3:24)
Lava/Atlantic 6928 (CD proma)

PATSY “Kid” Santa Claus/Happy Holly-Day (3:21)
Roperry 2255 (cassette single)
Contact: 212-371-4142.

PERRY PAYNE Santa Claus Won't Get Lit Up (At The
Trailer Park This Year) (no timing listed)

Hometown Productions 214 (CD single}

Contact: 212-749-9164 or iperry.com.

50 YEARS DOWN A COUNTRY ROAD
By Ralph Emery with Patsi Bate Cox
William Morrow

390 pages; $25

Country music has undergone
numerous changes both stylisti-
cally and professionally over the
past 50 years, and one would be
hard pressed to name anyone
more involved in the process than
Ralph Emery. In his four books on
country music, Emery shares his
wealth of insight and experience
as both an observer and partici-
pant in the genre, doing so in a
homespun, conversational style
reflective of the man himself. With
the latest, “50 Years Down A
Country Road,” Emery takes a
historical perspective on country’s
most influential personalities,
based largely on thousands of
hours from his taped radio and tel-
evision interviews.

Emery jump-started his career
at highly influential

TV show on what
was formerly known as
TNN: The Nashville
Network. As an inter-
viewer of virtually
every major and minor
act of the past half-cen-
tury, Emery has a
knack for asking the right ques-
tions, resulting in the book’s more
illuminating passages.

Even in subject matter before
his time, Emery can be fascinating,
as when he surveys Hank Williams
and his mysterious, untimely pass-
ing. The author details Williams’
last hours, primarily through
research conducted by singer Tom
T. Hall (for an aborted TV project),
and the results are harrowing.
Emery is one of many who marvel
at how an artist of such fame could
die in such an odd, ill-recorded
manner. He also notes that Wil-
liams’ demise contributed to his
enduring appeal: “If Hank in life
had shown Nashville what a super-
star could do for the business,
Hank in death showed them what a
legend could accomplish.”

Emery has an acute awareness
of the business machinations that
not only helped “hillbilly music”
gain credibility and more wide-
spread popularity but also led to
Nashville becoming Music City. He
notes that when Columbia’s Art
Satherly was having trouble per-
suading distributors to handle his
product, he cut a deal with Sears to
bring country music to the heart-
land. Emery points out, “Young
people today don’t have any idea
what outcasts we were in the ‘50s
and ‘60s. We were considered white
trash, hicks, hillbillies—dolts.”

Emery brackets the time periods

B (VI rrinT

country radio station RA[PH EMERY continue to write them
WSM Nashville in the and bring them to me.
'50s and later hosted S0 YBARS We’ll make the same
the “Nashville Now” DOWN A deal with you we made

COUNTRY

covered in his book with what he
considers country’s most influential
characters during those years. For
the time frame following Williams’
death, Emery focuses on the late
Marty Robbins, whose crossover
clout and versatility he amply cred-
its, saying, “I can’t think of anyone
I’ve known in the music business
who did more to hold country’s flag
high during the '50s.”

Among the more interesting
segments in Emery’s book are
those dedicated to Don Gibson, the
troubled but brilliant author of
such country standards as “Sweet
Dreams,” “Oh, Lonesome Me,” and
“I Can’t Stop Loving You.” The
songwriter endured his share of
personal hardships, ineluding an
ex-wife who claimed it was she who
had penned many of his songs.
According to Emery, publisher
Wesley Rose reportedly respond-
ed, “Madam, if you’ve been writing

all these hits, you just

with Don.” Emery says
Gibson has never got-
ten his due in Nash-
ville, and today he
never even “sings
around the house.”

Emery also dedicates
space to Roger Miller
(“the single most creative mind I've
ever run across”), Willie Nelson
(who, Miller said, “is about five min-
utes ahead of his time”), Hall, Bobby
Bare, Eddy Arnold, Webb Pierce,
Kris Kristofferson, and Dolly Parton,
among others. He also cites Charley
Pride, Mel Tillis, and Ronnie Milsap
as three artists who overcame huge
obstacles (racism, a speech impedi-
ment, and blindness, respectively) to
scale professional heights.

The somewhat rambling ap-
proach of “50 Years Down A Coun-
try Road” can be trying, and in the
latter pages things start to spin
almost out of control when Emery
attempts to categorize country’s
more contemporary era and
artists. Yet he speaks with author-
ity on the launch and evolution of
TNN, which has been rechris-
tened The National Network and
moved to New York since his book
was written. On this, Emery is
prophetic: “I look for TNN to
move out of town.”

Emery’s historical perspective
also allows him to weigh in on the
format’s current “pop vs. country”
stylistic debate. “If the hip critics
have a problem with country records
being too ‘middle-of-the-road, I ask
them, ‘Who died and made them
country music’s arbiters of taste?
The public will have the last word.
We in the business should stand up
and cheer the people who bring in
new audiences.” RAY WADDELL

R gt
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formers were Ashford & Simpson, Billy Preston, and Diane Schuur. In a celebra-
tory mood, from left, are Blues Foundation executive director Howard Stovall,
Preston, Charles, and Schuur.

Ray Of Music. The Blues Foundation presented R&B legend Ray Charles with
its Lifetime Achievement Award at Los Angeles’' House of Blues. Among the per-

STEPHANIE LOPEZ'S

RHY I H
SECTION

CLOSE RACES: In a race almost as close as this year’s presiden-
tial election, OutKast (LaFace/Arista) and Jay-Z (Roc-A-Fella/Def
Jam/IDJMG) battled for the No. 1 slot on Top R&B/Hip-Hop
Albums. Unlike Bush and Gore, however, both Jay-Z and OutKast
were winners during their new albums’ first full week of sales. Jay-
Z’s latest, “The Dynasty: Roc La Familia (2000- ),” debuted last
issue on Top R&B/Hip-Hop Albums at No. 87, due to street-date
violations. This issue the same album is the Greatest Gainer, mov-
ing 87-1 and selling gold, or more than 550,000 albums overall, of
which more than 180,000 were sold at R&B core stores. Jay-Z has
released an album every year for the past five years, and all of them
have remained on the chart for at least 45 weeks. As a matter of
fact, during the seven months from October 1998 through May 1999,
Jay-Z had two albums on the chart at once: “Vol. 1. .. In My Life-
time” and “Vol. 2. .. Hard Knock Life.” The first single from “The
Dynasty,” titled “I Just Wanna Love U (Give It 2 Me),” moves 7-3
on Hot R&B/Hip-Hop Singles & Tracks, with a 23% increase in total
points in its sixth week on the chart.

OutKast has managed to achieve some significant numbers as well
with its latest album, “Stankonia.” Its current single, “Ms. Jackson,”
was the Hot Shot Debut on Hot R&B/Hip-Hop Singles & Tracks in
the Oct. 28 issue and has followed that honor by earning the Great-
est Gainer/Airplay title in each of the next three weeks. Now “Ms.
Jackson” moves into the top 10, rising 14-9, while the first single
from “Stankonia,” “B.0.B. (Bombs Over Baghdad),” is still on the
chart at No. 84. All the success QutKast has had on the singles level
certainly helped sales of the album. “Stankonia” was the Paceset-
ter this issue, moving from the street-date violation entry of No. 96
to No. 2. This project managed to sell more than 525,000 pieces over-
all, 140,000 of which were from R&B core store sales.

BAGS, POWER, AND HISTORY: It’s no surprise that Erykah
Badu stays at No. 1 for the seventh week in a row on Hot R&B/Hip-
Hop Singles & Tracks with “Bag Lady” (Motown). Considering
there is almost a 1,000-point gap between Badu and the No. 2 sin-
gle, R. Kelly’s “I Wish” (Jive), my guess it that she may just hold
on to the top spot even longer. This issue’s peak position breaks a
three-way tie for the most weeks at No. 1 during this calendar year.
Up to this point, Badu’s “Bag Lady,” Carl Thomas’ “I Wish” (Bad
Boy/Arista), and Missy “Misdemeanor” Elliott Featuring Nas,
Eve & Q-Tip’s “Hot Boyz” (Gold Mind/EastWest/EEG) had all
spent six weeks at No. 1. “Bag Lady” is the first single from Badu’s
forthcoming album, “Mama’s Gun,” due Nov. 21, just in time for the
holiday shopping spree. With the exception of the No. 1 Profyle
single “Liar” from a few weeks ago, the last time Motown had a
chart-topping song was December 1997, when Boyz II Men scored
with “A Song For Mama.” “Song” went on to become a platinum
single for the group.

Island Def Jam
Artists To Make
Digital Videos

BY GAIL MITCHELL

LOS ANGELES—Jay-Z, DMX,
and Ja Rule are among the Def Jam
hip-hop artists whose music will
undergo the interactive, animated
digital-video treatment under a
newly announced production
agreement between Island Def Jam
Musie Group, headed by president
Lyor Cohen, and Brilliant Digital
Entertainment Inc., headed by
chairman/CEO Mark Dyne.

The pact grew out of Brilliant’s
existing Digital HipHop partner-
ship with entrepreneur Russell
Simmons and producer/director
Stan Lathan. Established in April,
Digital HipHop is a joint-venture
animation studio for the creation of
Internet content. When BET
acquired Simmons’ 360hiphop in
October, Simmons and Lathan
retained Digital HipHop.

Production is already set to begin
on several imminent Def Jam titles:
Ja Rule’s “6 Feet Underground,”
DMX’s “Good Girls, Bad Boys,” and
Jay-Z’s “You, Me, Him And Her.”
Each video will feature standard
3D animation with interactivity in
realtime streaming audio and video
with supplemental E-commerce
and promotional elements. Island
Def Jam, Digital HipHop, and Bril-
liant Digital will be partners in dis-
tributing and syndicating the
videos and will share in associated
revenue.

The Digital HipHop studio is
based in L.A. and supervised by
Lathan, whose entertainment expe-
rience includes his current role as
executive producer and director of
television’s “The Steve Harvey
Show.” He also co-created and exec-
utive-produced the HBO series
“Russell Simmons’ Def Comedy
Jam” and has directed pilots for
various series, including “Moesha,”
“The Parkers,” and “Martin.”

Brilliant Digital Entertainment’s
other online partnerships include
VH1, Yahoo!, and USA Networks.

st oo Vo @ i
Showcasing Pru. Capitol recording
artist Pru recently began a series of
showcase dates in support of her self-
titled debut disc, which came out Nov.
7. Among the stops on her tour was a
night at New York’s S.0.B.’s. Shown,
from left, are Pru, producer Stevie J.,

and Interscope recording artist Eve.
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DA BRIDGE 2001 QB FINEST
NEWD 1| ()L wiLLcoLUMBIA 795227/CRG
27 15 16 8 TRUST THE PHARCYDE
(T) DELICIOUS VINYL 18226*/EDEL AMERICA
DO YOU FUNKMASTER FLEX FEATURING DMX
8 | 32| W 3 | miounssrt
29 | 35 | 32 | 37 | (HOT S**T) COUNTRY GRAMMAR NELLY
(C) (D) (T) FO' REEL 156800/UNIVERSAL 1
FIRE IT UP SELF
0 | 1|1 7| () (D) (D) LETHAL 54407/LIGHTYEAR
THE LIGHT COMMON
31 | 31 | 26 | 17 | mywcaise7ear t
22 | 45 | | 5 | EVENIF METHOD MAN
(T) DEF JAM/DEF SOUL 562902*/IDJMG t
COME RIDE WITH ME JAHARI
33 | 24| 38 | 13 1 (D) m SUCCESS 54392/LIGHTYEAR t
34 | 34 | 30 | g | BALLERS(UP IN HERE) RAM SQUAD FEATURING EREKS XL AND WIZ GAM
() (D) (T) UNIVERSAL 156249 1
35 36 37 61 WHO LET THE DOGS OUT? CHUCK SMOOTH
(C) (D) (M) (T} (X) WINGSPAN 0002
36 39 3] 14 UN-HUH DEVYNE STEPHENS “THE ENTERTAINER"
(C) D) (T) (X) EASTWEST 67069/EEG
YES SIR DRO
NEWD 1| o/t o TiGHT v LIFE 4504+
38 | 26 | 19 | 10 | MS.FAT BOOTY2 MOS DEF FEATURING GHOSTFACE KILLAH
(T) RAWKUS 269*
39 41 40 39 WHISTLE WHILE YOU TWURK YING YANG TWINS
(C) (T) (X) COLLIPARK 1005* }
ANTE UP (ROBBING-HOODZ THEORY) M.O.P.
REJENTRY ! (T) LOUD 1949* {
2 B*TCHES TOO SHORT
41 | 40 | 36 | 24 | {0 (m shorr 42701/JVE |
42 | 48 | 43 | 23 | FLOWERS FOR THE DEAD CUBAN LINK
() (D) (T) TERROR SQUAD/ATLANTIC 84685/AG
EQUALITY AFU-RA
NEWD 1 | 7 oaosocH 080100*/FAT BEATS -
BOW WOW (THAT'S MY NAME) LIL BOW WOW
RE-ENTRY 2 | ('S0 50 DEF/COLUMBIA 79487+/CRG t
WHAT MEANS THE WORLD TO YOU CAM'RON
RECERTRY 13 1 mepc 70a3ar t
WHERE | WANNA BE DAMIZZA PRESENTS SHADE SHEIST FEATURING NATE DOGG & KURUPT
RE-ENTRY 3 | (7 BABY REE/LONDON-SIRE 35055"
YOU AND ME LL COOL J FEATURING KELLY PRICE
RESENTRY 2| (1) DEF JAM 572665+/DIMG 1 ] |
DO YO THANG GIRL D.J. JUBILEE
REENTRY 2 (C)(T) (X) TAKE FO' 207* o
SPREAD IT OUT MASTER ACE
49 | o I 2 9 | ) YoSUM: 2202*/LANDSPEED e
NEW D) 1 LONG DOUGH BIG SHANK FEATURING MAKE IT HOT AND KIDD

(D) NEW HORRIZON 8610 §

(O Records with the greatest sales gains this week. t Videoclip availability. @ Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-single avaitable. (V) Vinyl singte availabe. (X) CD maxi-single availabe. Catalog number is for D). *
Indicates (D} unavailable, in which case, catalog number is for (C), (X), {T) or (M) respectively, based on availability.
© 2000, Billboard/BPI Communications, and SoundScan, Inc.
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THLE (Publisher — Licensing Org.) Sheet Music Dist. B =
60  #1 STUNNA (Money Mack, BMI}
8 911 (Sony/ATV Tunes ASCAP/Huss 2wingli, ASCAP/EMI -
Blackwood, BMI/Te-Bass, BMI) HL
82 ALL GOOD? (T-Girl, BMI/Dals Age. BMI/Chaka Khan, ™
Compiled from a national sampie of airplay supplied by Broadcast Data Systems' Radio Track service. 103 R&B stations 90 ﬁ?’éwﬁ“ 8?;:;{"(; Hggns THEORY) (Blind Man's BIuff, Compiled from a national sub-sampe of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP) of units sold to SoundScan, Inc. This data is used.in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singleschart. 48 BABY IF YOU'RE READY (Nay D, ASCAP/Sokol, ASCAP/Black LK ca/|~
Biessed Girl, ASCAP/Hi S%h Priest, ASCAP/Famous, ASCAP/Show
= Me How Daddy Ball, ASCAP/Black Fountain, ASCAP) HL — |
x| x|~ <|x|z 19 BAD BOYZ (Solomon's Work, ASCAP/Universal-PolyGram x| x| | x | x |
o =3 Hlu| o International, ASCAP/EZ Elpee, ASCAP/Screen Gems-EMI, glw)o e
=2 EA AR BMI/Jones Music America, ASCAP) HL/WBM 2|32 =3¢
215 |4 TITLE @ % o | TITLE 1 FAGKUDXS((IIer B{M(I)/WLB AS(II-AP/Alnt/‘lggthu}BGmn ?]n But 2| | 8| TITLE 5 % & | TITLE
i | 2 | ARTIST UMPRINT/PROMOTION £ | ARTIST (IMPRINT/PROMOTION _ABEL) unkiny P/Loot On Loose Leaves, ig Yacht SRS Z | ARTIST (IMPRINT/PROMOTION LABEL)
. — ke é?ncl?s'fsony{fﬂvgmfﬁ QASCA"/ Pé‘,aV%a‘ ASSAP Antraphil, e ARTIST (IMPRINT/PROMOTION LABEL) =
BY YOUR SIDE aron hi ate Doy vine Pimp, | LIKE DEM GIRLZ
el NO. 1 B 381 7 | hot EPi) ASCAPBNG Soge SCAP) HB —~=mll NO. 1 B 38130 | 33 | |, )0n & THE EAST SIDE BOYZ (BMD)
(1D 1|10 LWISH (1) DANGER (BEEN SO LONG; " gsECAP/FuukEE;‘ A%T;E/{M |ASCAA3PC/XV;§/UASCAP/FmgaZ o 1|1 |13 | BAGLADY (39) WHO'S SHE LOVIN' NOW? N
N UNKoU! onelm, b
R. KELLY (IVE) 2wisatio. 1| (39159 | 3 | DRFRET N TRING NiveR Cve) " ésEg%/FFa&ng.?AﬁcZA&/Egg A ml /éSC/}l;wSUWBMBMVENOT ERYKAH BADU (MOTowN) 7 wis atNo. 11 [39) 47 | 8 | [lGERry Giry Fis. (HARRELLIVE)
K MI/Sony; ongs,
INDEPENDENT WOMEN PART | PROMISE DANCE WITH ME WHOA! LIL' MAMA,
(2] 4 | 10 | GESTRrs CHILD (CorumEn) 411 3 | JAGGED EDGE (50 S0 DEF/COLUMBIA) gmg&'}ygﬁl}g& p )S"e”'es House, SESAULILul, (D] 5 | 17 | Soeas morcan (e oss Laseuarianmo | | 4039 | 5 | MRt K MM srwestrerc) N
BETWEEN ME AND YOU I'LL TRADE (A MILLION BUCKS) 5 BETWEEN ME AND YOU (Slavery, BMi/White Riino, BV SOULIAS PROTECT YA NECK (THE JUMP OFF)
(3] 3 | 16| il star cuon e ok o v o Aoy 46 | 7| KEITHSWEAT FEAT. LIL' MO (ELEKTRAEEG) ol [ I?OE)(Mmham ASCAP) (3] 6| 2 | WRstER P o LmTPRIORITY) 41136 | 3 | W(TANG CLAN (WU-TANG/LOUDICOLL MBIA)
SHAKE YA ASS NO MORE (BABY I’'MA DO RIGHT. 92 BITCH PLEASE Il (Eight Mile S le, BMI/Ensign, BMI/Aint LIAR CONNECT
41217 el ows 5] [l o OREA(BABNE ! Nt Gor On Bt {ungng & CAP/Music Ot Windswept, 4 [ 2 | 10] BroFvie morown 42| 45| 12| 5T HURRICANE vT)
ASCAP/Five Card, ASCAP/Elvis Mambo, ASCAP/WB, =i N
@ 5| g | JUST WANNA LOVE U (GIVE IT 2 ME} 434037 WHERE | WANNA BE ASCAP/EMI April, ASCAP) HL 5|45 IT'S OK 55| 4 STYLE
JAY-Z {(ROC-A-FELLA/DEF JAM/IDJMG) DONELL JONES (UNTOUCHABLES/LAF ACE/ARISTA) 84 BS% B. (Gnat Booty, ASCAP/Chrysalls ASCAP/Dungeon Ratz, SUIMM CALHOUN FEAT ANDRE 3000 (AGUEMINVEASTWEST/EEG) SYLK-E. FYNE (RUFFTOWN/PALM PICTURES/RYK( PALM)
C) 911 THIS LUV MI April, INCOMPLETE TA DA
6 8 |12 | Jvcier seanpear wary o suce icouwemn) | | 4 [ 48] 9 | DONELL JONES (UNTOUCHABLESLAFACEARISTA) B ;c’gogl{%i;;n‘sv(,!;wf}%\f«% I;;Eé@?fﬁ%%%@ﬂ,?ﬁcﬂ;@ . 613 ]16] sisG0 (DRAGON, DEF SOUL/IDIMG) 4142116 | | Mo easTwESTEEG)
AC/Noontime Sou P/Fox Tunes,
MS. JACKSON PROJECT CHICK GOTTA TELL YOU CHERCHEZ LAGHOST
13| 4 | OUTKAST (CAPACE/ARISTR 57 | 2| CasH WONEY MILLIONAIRES CASH MON EVUNVERSAL o RS&E'JE%B%LSJI‘VS”{SMAE) (EMItAnrllsf;SS%l)’/So R T Bl R AU I [CAR DI TERSEORE] 49 | 21 | GROSTRAGE KLU (WU TANGRAZOR SHAREPIC |
G LADY WHAT YOU WANT abyboy's Little, /Noontime BABY IF YOU'RE READY WITHOUT YOU
8 1 7|17 Ervikan BAoU (MoTOWN) 46|36 | 24 | oirear sisao YR RYDERSIDEF JAM/IDIMG) g} ?:XNY%R 5!3,% ﬁ"fl n}i&%ﬁ?ﬂzﬁw&%}fﬁ /veSCAP) HL 1| sho0poous resents bocors st . Toocs et | | 46| 46 | 16 | ChinLiE wiLSON (AJOR LABEL)
— i
9| ¢ |14] UAR 4739 7 | HOW MANY LicKs ASCAP/One Shot Deal, SESAC/Unichay a ell, BMI/Hot-Cha, 24| 2 | 1JUST WANNALOVE U (GIVE IT2ME) | | 47 21 | |2 | YOU NASTY
PROFYLE (MOTOWN) LiL" KIM FEAT. SISO (QUEEN BEE/UNCEAS/ATLANTIC) gm://ﬁo?xs of eﬁllndtsvae éAPa)cmc BMiNuevo Dia JAY-Z {ROC-A-FELLA/DEF JAM/IDIMG) TOO SHORT (SHORT/JIVE)
ature's Finest
MY FIRST LOVE WHERE | WANNA BE 67 CASE OF THE EX (WHATCHA GONNA DO) (F ous, THAT OTHER WOMAN | WISH
LU | LU | UANT FEAT KETARA WYATT (MAGIC JOHNSONMCA) 49| 16 | SHADE SHEIST (BABY REE/LONION-SIRE) ASCAP/Tunes On The Verge Of Insanity, ASCAP Mo Better 10 2 | CHANGING FACES (ATLANTIC) B4 8 | rkeltyuve
(TD) 9 | 11 | JUST FRIENDS (SUNNY) 55| 5 | THANK YOU IN ADVANCE e il Al 13| 10| cAN'T G0 FOR THAT 49 | 15 | 35 | SHACKLES (PRAISE YOU)
MUSIQ (DEF JAM/DEF SOUL/IDIJMG) BOYZ Il MEN (UNIVERSAL) 100 CHA-CHA SLIDE (M.DB. ASCAP) TAMIA (ELEKTRAVEEG) MARY MARY (C2/COLUMBIA)
WHAT'S YOUR FANTASY FINE 78 COMING BACK HOME (€M Blackwood, BMI/Benny's Music HE DID THAT THE POWER OF ONE
@) 10|20 LUDACRIS e peaceor v souriowey || 30 | 47 | 10 Grimiey HousTon RisTa) ggﬂc%g/fagﬂ , ??4%’)/;;?3) A%P/AI Stréet, ASCAP/W, 15| 9 | Siike THE SHOCKER (N LIMIT/PRIORITY) 3 | DONNA SUMMER (ATLANTIC)
E.l. #1 STUNNA 81  CRAZY (WB, ASCAP/2000 Watts, ASCAP/Link Browder, ASCAP) IS IT REALLY LIKE THAT? DAILY
13[12]10 NELLY (FO' REEL/UNIVERSAL} 51042115 BIG TYMERS (CASH MONEY/UN VERSAL} 65 CROSS THE BORDER (EMI Blackwood, BMI/Chase Chad 131810 ABSQULUTE (NOONTIME/ATLANTIC) 515316 TG (CLOCKWORK/EPIC)
ASCAP/EMI April, ASCAP/Fatima & Baron Outlet, ASCAP/Main R
14| 29 | OPEN MY HEART 52| 45 | 28 | JUMPIN', JuMPIN' Mone AL 14| 11| 14 | BOUNCE WITH ME (5D 60 | 19| BAD BOYZ
YOLANDA ADAMS (ELEKTRA/EEG) DESTINY'S CHILD (COLUMBIA} u DANCYE WITH ME (Frank, ASCAP/Lakshmi Puja, ASCAP/I & ) LIL BOW WOW FEAT. XSCAPE {SO SO DEF/COLUMBIA) SHYNE FEAT. BARRINGTON LEVY (BAD BOY/ZRISTA)
" Ross, ASCAP] -
YOU SHOULD'VE TOLD ME o BOW WOW (THAT'S MY NAME) NO MORE o DA BRIDGE 2001
(15 18 14| YOU PRICE (DEF SOUL/IDJMG) &) ! | it sow wow (50 0 DEF/COLIMBIA “ Eé&‘fi@éj’é@'&f&éﬁ ':?%gcgg \?gtlgrss gfﬁgzi’érket}wbgw/m 15|12 | 21 | R5ErENDS EPIC) (53) | S e —
pril ase Chat WIFEY
16| 17 | 31 | INCOMPLETE 54|52 7 | WiTHOUT YOU 64 DONT MESS WITH MY MAN (Ugmoe, ASCAP/Watermelon Girl, | | 16 | 14 | 24 54|57 12| HOT
SISQO (DRAGON/DEF SOUL/IDIMG) CHARLIE WILSON {MAJOR HITS/JAKETINTERSCOPE) F’EM /Entsxgn |B,rslgf|§‘/°rm A|STCAP| v "'veirs,qaslc?%(ﬂfm NEXT (ARISTA) TONI ESTES {PRIORITY)
GIRLS DEM SUGAR NAH, NAH... nlernationa ony! Toni! Tone! MOVE SOMETHIN' TRUST
L7115 | 16 | Gesie wan AT wra tsmockiv viseswenira | | 99 | 51| 12| Eag Feat. NATE DOGG (SICK vaID' TAIVE) 6 RggA})/TKHI o ANS((]:L FS/A‘% em' D?VZ\nSCBAhI’lI//EHh‘ﬂ lcgpsr?lu 17]9]9 TALIB KWELI & Hi-TEK (RawkussprioriTy) | |95 35 | 8 | i PHARCYDE (DELICIOUS VINYL/EDEL AMERICA)
aidacy, Ir Lontrol — =
18116 26 JUST BE A MAN ABOUT IT 56 | 50 | 20 CASE OF THE EX (WHATCHA GONNA DO) ASCAP/3rdi, BMI/Silliwak, ASCAP) HL 18|16 14 DOESN'T REALLY MATTER 64| 2 DO YOU
TONI BRAXTON (LAFACE/ARISTA) MYA (UNIVERSITY/INTERSCOPE( gg ggv:gur?g! MY N XS X%ngg;a[gkvau%d BMI% R% JChut BMI) HL | JANET (DEF JAM/DEF SOUL/IDJMG) FUNKMASTER FLEX FEAT. DMX (LOUD)
o 00mer ead Lame,
BAD BOYZ IT'S A FACT CROSS THE BORDER | LOVE SETS YOU FREE
21 18| v pear, nerminaron Lev @ap sovarst | | 57 | 54| 6 | sparkLE (vMoTow ?y,,'(g,?:;g‘;sg ASCAWS{}‘E B o e, O Waer 25 | 4 | BAILLY'S MOST WANTED (ATLANTIC) 57| 62 | 28 | 1B\ ¥ PRICE & FRIENDS (DEF SOULADIMG)
0 o 96  DREAM WITH NO LOVE (Divided, BMI/Songs 0f Universal,
LET’S GET MARRIED PROTECT YA NECK (THE JUMP OFF) MOST GIRLS CRYBABY
20| 19| 33 | JaGGED EDGE (S0 SO DEF/COLUMBIA) 65 | 5 | WU-TANG CLAN (WU-TANG/LOUL/COLUMBIA) " :S"l’g/xjia'i’cj}g"F‘"fs';lﬂ'é%zﬁ?gdszl?;"ASCAP/Basemem Beatz, 18] 7 | pNCOAFACERRISTA) 98 |58 | 24 | MARIAH CAREY FEAT. SNOOP DOGG (COLUMBIA)
EMOTIONAL IT WASN'T ME niversal 1G DOE HOT $**T) COUNTRY GRAMMAR
(ZD) 24 | 10| EARDTHOMAS (840 BoviARISTAI 98| 61| 3 | 5iacay PeAT. RICARDO “RIKROK® ELCENT (MCA) 22 EMOTION (TERAT EI:ASICBAIaPmm "m)BMV Butter Jinx, W19 5 | SUitioe (FutuRescope) )| 25l | AT
SUMMER RAIN BEST OF ME PART 2 57  FINE (Ugmoe, ASCAP/Zomba ASCAP/U Betta Like My Muzic, WITHOUT YOU FIRE IT UP
2|00 CARL THOMAS (GHET-0-VISION/BAD BOY/ARISTA) 6060 | 14 MYA & JAY-Z (UNIVERSITY/INTERS OPE/IDIJMG) m g%lﬁ‘mlbﬂ I%{hgl/vlljmv:é?al PBO'meA“S Icrxgmatmnal SCAP) 2218 CHARLIE WILSON {MAJOR HITS/JAKE/INTERSCOPE} 60337 SELF (LETHAL/LIGHTYEAR)
P ues Bal
THAT OTHER WOMAN MAMACITA ASCAP/Double OH Eight ed B Jazz, ASCAP/EMI DON'T THINK I'M NOT THE LIGHT
23| 23 | 15 | 0/ lANGING FACES (ATLANTIC) 68 | 3 | PUBLIC ANNOUNCEMENT (RCA. ASM /SDCOUb) bie D Eigt. ASCAMY ouched By Jazz, ASCAP/E 23| 20 | 16 | aNpr (coLUMBIA} 61161117 | coummon (mcar
18  GIRUS DEM SUGAR (EMI Blackwood, BMI/The Waters Of
POP YA COLLAR TIGHT TO DEF . INDEPENDENT WOMEN PART | LET ME BE THE ONE
2155 7 | Uswer waracemmisa 62196 7 | wack 10 FEAT. T-BOZ (HOO-BANG N/PRIORTY) | Eggﬁ%;{:ﬁ% 5@3&@2}%’?{%’5‘?5&%,3,“ (24) 31| 5 | DESTINGS CHILD (COLUMBIA) 62| 41112 | gry 7'vm
ONE WOMAN MAN BEAUTY QUEEN RS A LAR DON'T MESS WITH MY MAN JUST FRIENDS (SUNNY]
(Z) 32 | 6 | DRUE NoLLISTER (b saunooreamworks) | |63 [ 53| 8 | BEQ (ARISTA) 49 OEU(A"C%SH"S Scandinavia, ASCAPMurtn, | (22 34 | 6 | B PeNe (pOOMIE BEYOND) 1| MUSia oeF i SO0 DIME)
— —_ égg/AEPI\/AlIJIRveIrSglﬁ ASCAP/WB, ASCAP/Warner Chappell,
WHAT MEANS THE WORLD TO YOU COMING BACK HOME prt | DON'T CARE TAKE THAT
26| 27| 14| chwRON (EPIC) 64 1 67 | 16 | Sar FEAT. BRIAN MOKNIGHT & JCE (MOTOWN) 56 HE DID THAT (BugL 26 | 171 41| 8 QUisToN PHLADELPHA NTLRUFPUATON HARYE BR0S) 22 | G ARTE A S LLOTT T GOLD MINDEASESTAEG
T — 34 HEY PAPI (L|I Lu u BMI/EMI Btackwood, BMIVirginia Beach, ) N
27 | 26 | 73 | THE LIGHT 65| 62 | 20 | PASS You BY ASCAPHB 27| 28| 16 | JUMPING JUMPIN 65| 50 | 13 | GOME RIDE WITH ME
COMMON (MCA) BOYZ Il MEN (UNIVERSAL) 54 HOW MANY LICKS (Notonuus KIM, BMI/éJ d/eBas DESTINY'S'CHILD (COLUMBIA) JAHAR| (SUCCESS/LIGHTYEAR)
E BMI/Warner-Tamerlane, BMI/Yellow Man, BM), utteerx [
NO MORE IT AIN'T PART I BABY U ARE _ MARIA MARIA
28| 29| 29 | Rirr ERDz (EPIC) 66 _66 7 | SCARFACE (RAP A-LOTVIRGIN) 99 f@m‘-’;&:}iﬁﬁs(hagg,ﬁ?::,%%gg[{l},/ﬁ%ﬁ%rﬁ ASCAP/ungle 28| 32 | 14| GeRalD LEVERT (EASTWEST/EEG) 66 | 63 | 42 | SXNTANA FEAT. THE PRODUCT G&B (ARISTA)
ever [aCKWOO! aulvan, v,
29 | 22 | 19 | BOUNCE WITH ME 73| 3 | ALL GoOD? ; 3 1IUST WANNA LOVE U (GIVE IT 2 ME) (il Lu Lu, BMY/EMI 29| 23| 19 | LET'S GET MARRIED 67|69 | 8 | BALLERS (UP IN HERE)
LIL BOW WOW FEAT XSCAPE (SO SO DEF/COLUMBIA} DE LA SOUL FEAT. CHAKA KAHN (TOMMY BOY) ﬁ'sa&;’,"g",% BM /'R‘é (ﬂ?’%rs of %ale{)em g&l é%“ﬁ Chad, JAGGED EDGE (SO SO DEF/COLUMBIA) RAM SQUAD (UNIVERSAL)
STRAIGHT UP LET'S GET HIGH Apl, ustin Combs ig Poppa, YEAH THAT'S US WHO LET THE DOGS OUT?
3718 CHANTE MOORE (SILAS/MCA) 1 DR ORE FEAT HITTAN, KURUPT & MS. ROQ AFTER AATHINTERSCOPE) eacl}“ZP/Dgﬂc éweleibec?yw/mm Tlﬁ?r BMI/Strand 302917 MAJOR FIGGAS (RUFFNATION/WARNER BROS.) 11|34 CHUCK SMOQOTH (WINGSPAN)
— 0moa, Mike Ci - 1
STAN B.0.B. 86 W (Money Mack. BMI) CALLIN' ME -HUH
BD| 43| 7 | e rear oo weerreramunvierscore) | |89 [ 98 | 5 | Brdidsr waracermmista 4 ls { TRARSE 30 ILLION BUCKS) (Mo Loving, ASCAP/Salter 31126119 | [07anE reaT. 112 worowioeeriormy) | (8] 75 | 13 | BRARE Sreprens eastwesTieee)
. A ounds, b
HEY PAPI| THE RAIN WHAT'S YOUR FANTASY YES SIR
2131 /1 JAY-Z (DEF JAM/DEF SOUL/IDJMG) 2 SYGNATURE (COLUMBIA) 1 ”‘,Sr%':,f’ lfg&ﬁfﬁ"n'eo” ,{g’&i’&&ﬁgﬁ"@%’xg)”s lﬁvCAP/Hudson 321371 8 | (oucms (DISTURBING THA PEACE/DEF JAM SOUTHADIMG) —| 1| oo TGHT v uFe)
4 INDEPENDENT WOMEN PART I (ENOT, BMI/Sony/ATV Tunes, —
TREAT HER LIKE A LADY ND ME BETWEEN ME AND YOU ROLL WITM
33130130 jor(ve) 78] 5 | o PN Kevwy PricE (F sAWIDING) ASCQE{S,?{'YMW Sangs. BMi/Con Tifar, BMI/Beyonce, (33 40 | 14| RENN crsTN LN iwuRoER we e ot | | 71| 72 | 23 | Co'ko RUBCORAUNVERSAL
DOWN FOR MY N'S CRAZY 62 1S IT REALLY LIKE THAT? (Kevin Hicks, BMI/Noontime Tunes, SHAKE YA ASS SEPARATED
34|28 | 13| CHURDER (TRUNO UMIT/PRIORITY) 72\ 70| 4 | K2k Joso vem SM ScanLeESAG Nonniie SESAC/Habyboys Lite 3438 | 15 | Bverikal ove) 29 | RVANT (MAGIC JOHNSONMCA)
— — SESAC/Them Damn Twins, ASCAP/EMI Aprit. ASCAP) ——
35(33] 28 WIFEY 13| 64| 30 WHAT'CHU LIKE 80 ITAINT PART 1l (N-The Watel ASCAP/Zomba, ASCAP) 3527111 SHAKE IT LIKE A DOG 131521 10 MS. FAT BOOTY 2
NEXT (ARISTA) DA BRAT FEAT. TYRESE (SO SO DE5/COLUMBIA) gg IT'§ BKF?((;:T (tT gﬁ "“HSBC%I!/%KG Th;s Iﬂgggp/aé Bmi} . KANE & ABEL (MOST WANTED EMPIRE) MOS DEF FEAT GHOSTFACE KILLAH (RAWKUS)
nat boo salls, ungeon Ra
GETTIN' IN THE WAY BITCH PLEASE 11 ASCAl SCA% M, GHETTO STAR WHISTLE WHILE YOU TWURK
36| 34| 14| JU'SCOTT (HIDDEN BEACH/EPIC) | 19| EMINEM (WEB/AFTERMATH/INTERSCOPE) ﬁggé%usrbg;?net{mm SCAF/Si Wilkiam, ASCAF g 43 | 11 | GREEN EYEZ (STREET SLANG/EVESIM) 33| ¥ING YANG TWINS (COLLIPARK)
94 IT'S OVER NOW (Da Twelve, ASCAP/Justin Combs, ASCAP/EMI
DO YOU IT'S OVER NOW FLAWLESS NTE UP (ROBBING HOODZ THEORY)
371357 FUNKMASTER FLEX FEAT. DMX (LOUD) @D —| 1| 11580 tovmmsTay 3 BF;'C'k"gﬁ"{”“““"’ Liquid, BMI/Sugaril, BMI/Twenty Nine 37|22 | 8 | piiFe DAWG (GROOVE ATTACK/LANDSPEED) —| 5 | WOF¢
(O Records with the greatest airplay gains. © 2000 Billboard/BP Communications. 7% :va{éﬁ 'zzzr':lfa(%‘ll\hlffiﬂmﬁyksaﬁnvam | (O Records with the greatest sales gains. © 2000 Biliboard/BPI Communicalions and SoundScan, Inc.
47 JUMPIN', JUMPIN’ (All Black Music, SESAC/353 Music
I,I 'I' H &B I,I") I,I I) Publishing, SESAC/Be{once ASCAP/Universal-PolyGram
International Tunes, SESAC/Universal-PolyGram Imematlonal ASCAP/Zomba, BMI/Faith Force, BMi/Killer Cam 87  THUG NATURE UJoshua's Dream, BMI/Universat-Sangs Of
ASCAP/Back 2 Da Getto, ASCAP/AIl Blac, ASCAP) WBM BMI/Unrivera, BMI/Warner-Tamerlane, BMt) HLWBM PolyGram International, BMI/Music Of Windswept
1| 2|10 TRYAGA 1413 THONGISON B e A Chnals. KSCamoc %MVENa#tehd Wfﬁ o B O ﬁ!a’ﬂ?’%é&“fﬁ" CIWASCAF)’/FI ASA eber ASeRe Somy AN BemsAsAg%)f> e
AALIYAH BLA KGROUND/VIRGIN) Sl DRAGON/ EF SOULIDING) othes, 2l claver El oontime il Welbec /Sony, unes,
LG SOk DEFSOULID Lo, BMIack By, SESACloontine, SCAC) Wi AECA I meanis by ASEAR s Bonda ASEAPamyo, 70 TIGHT 10 DEF Stac G, ASCAPEM Al KSCAPA
21312 (HOT S**T) COUNTRY GRAMMAR 1515 16 PARTY UP (UP IN HERE) 10 JUST FRIENDS (SUN Y) Wamet Tamellane BMI/Ponable ) AIfOIdInfo BMI/Bang N’ Blast, BMI/Grunge Gil, ASCAP/BMG
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U.K.’S FULL CREW LAUNCHES LABEL

(Continued from page 31)

totally different. We’ve actually done
two versions: slow and uptempo.”

Another similar “remake” was done
with Destiny’s Child’s “With Me.”
Says Lawes, “What made that stand
out was having the girls in the studio.
We had a bit more maneuverability
because we were able to change
things. Rather than have just the lead
and backing vocals, we could say, ‘We
want this instead.” So we changed the
chorus, making subtle changes. That
made the mix very interesting.”

Full Crew’s long list of credits

includes remix jobs for Macy Gray,
the Lighthouse Family, George
Michael and Mary J. Blige, Tyrese,
and Conner Reeves, a white, British
R&B singer/songwriter. The trio
remixed Mariah Carey’s “My All”
and “The Roof,” the only U.K. remix-
es of Carey’s music. The Crew’s
remix of Angie Stone’s “My Life
Story” ended up on her “Black Dia-
mond” debut set.

“At first we did a mix that was
more hard hip-hop,” says Lawes.
“But after meeting with everyone

else in the company, we all sat down
and said we should do something a bit
easier. It was a nice gesture to see
they liked it so much that they actu-
ally put it on the album.”

In addition to engineering, pro-
gramming, and producing its ses-
sions, Full Crew is made up of actual
musicians. Lawes trained as a
bassist, Reid as a pianist, and Daley
as a guitarist. Each also plays or pro-
grams other instruments.

Lawes, Reid, and singer Sean
Cummings are former members of

Kreuz, a 1990s British R&B group
that had the unusual distinction of
releasing its debut album, “Next
Generation,” on Motown. The three-
some released two additional albums
on its management-owned Diesel
label, charting in the top 50 in the
U.K. with “Kreuz Control.”

In development on the Full Crew
label are planned 2001 releases by
Maria Wallace, Chrystal, Michelle,
and the group Blaze. Full Crew is
also working on its own new album.

“Now is a time when we can cre-

ate a platform for up-and-coming
artists who are missed by the
majors,” explains Lawes when asked
why the Full Crew label was estab-
lished. “It’s about opening doors. If
you look at people like Jazzie B. [of
Soul IT Soul fame], they opened doors
for people like us to come through as
musicians and producers.”

British R&B is “getting better,”
adds Daley. “It’s taken a long while
for it to be recognized commercially.
But now everyone is learning, and
their skills are a lot better.”
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Dance

ARTISTS & MUSIC

Madonna Gelebrates “Music’s’ Global SIII}I}ESS At Roseland

WHAT IT FEELS LIKE: It’s days
after Madonna’s Nov. 5 party/per-
formance at New York’s Roseland
Ballroom, and, well, the smile has yet
to leave our face. Yes, the sight of
Madonna—looking every bit the
Nashville-hued party gal in a Britney
Spears-emblazoned black tank top,
hip-huggin’ palazzo-like pants, cow-
boy hat, and boots—effortlessly par-
taking in a lil’ boot scootin’ boogie
(that's a country line dance, for all you
non-urban cowboys!) during the
show’s closer, “Music,” was certainly
a grin-inducing Kodak moment.

In fact, it was one of many such
moments in a night that fabulously
celebrated the global success of the

ke Dance Tt

HOT PLATE

* Daft Punk, “One More Time” (Virgin
single). Vocodered vocals and filtered loops,
anybody? Well, look no further than this
positively euphoric, disco-flavored anthem
from this fave French duo. “One more time/
We're gonna celebrate.” Indeed.

* Arnold Jarvis, “Special Kind Of
Love” (King Street Sounds single). Benji
Candelario’s original production will sure-
ly put a smile on the faces of the many who
miss the days of the Paradise Garage
Those searching for Subliminal-hued vib-
rancy should go directly to Jazz-N-
Groove’s Primetime Club mix.

¢ First Choice, “The Player” (Fluential/
Sony U.K. single). Remixers Mousse T.,
Boris Dlugosch, and Olav Basoski inject
new life into this Philadelphia classic.

® The Rurals, “Window Pain” (Society
Hill Recordings single). With “Window
Pain,” this U.K.-based collective has creat-
ed a timeless, late-night deep house track
that seamlessly combines guitar licks, a
thick bassline, and air-brushed female
vocals. Remixer Pete Moss offers two
alternatives, both of which are primed for
peak play. Contact 215-413-9101,

= CeCe Peniston, “Lifetime To Love”
(4 Play Records). Looking for an equivalent
to Peniston’s classic “Finally”? If so, don’t
overlook this wickedly infectious, and
incredibly hooky, house jam. All remixed
bases are covered, from pop (Nikolas &
Sibley) and circuit tribalisms (Rosabel) to
progressive house (Nic Torriero & Rob
Milo) and 2-step (Dave Audé aka Mr. Nice
Guy).

* Yukihiro Fukutomi, “Music Is The
Healer” (Jazzanova Compost Records Ger-
many single). This four-track EP is home
to jazzy affairs like “I Am,” “Speak,” and
“Drifting.” It also showcases the diva-
fueled, 2-steppin’ “Music Is The Healer,” an
uplifting track that demands your immedi-
ate attention. Ya won’t be disappointed,
trust.

* Richard Les Crees, “Dengon” (Dis-
tance U.K. single). This New Jersey-based
keyboardist/arranger has issued tracks on
1! Records and Hipbone. He's also collabo-
rated with the Groove Collective. The
sublime “Dengon,” which is culled from
Crees’ debut album “Bahia”—and spot-
lights the gentle Japanese vocalizing of
Mai—will appeal to the Body & Soul and
Lazy Dog contingents. Oh yeah, Larry
Heard delivers two trademark mixes,
too—and nobody plays the keyboards quite
like Heard.

o Junior Jack, “My Feeling” (Defected
U.K. single). From acetates alone, the
Alexander O'Neal-sampling “My Feeling”
has received ample support from DJs like
Danny Rampling, Alistair Whitehead,
and Tall Paul. On Nov. 27, the double-pack
arrives with the Johnny Corporate’s
groovy mixes, the jacked-up Hatiras
excursions, Solaris’ Stardust-speckled
journey, and Kick ‘N’ Deep’s original mix_

Dauce

TRAX
by Michael Paoletta

singer/songwriter’s multimillion-sell-
ing Maverick/Warner Bros. album
“Music.”

Backed by a full band, singers/
longtime friends Nicki Harris and
Donna DeLory, and muscled dane-
ers, Madonna opened the incredi-
bly tight five-song set with the jan-
gly trance workout “Impressive
Instant.”

The pop icon peeked her head
out of a window of a white Ford
pickup truck that was parked on
the venue’s secondary stage
(which, like the main stage, was
decorated in “Hee-Haw”-styled
glamour) to the ear-deafening
applause of 3,000 screaming fans.
Within seconds, Madonna was
wiggling out the window and
crawling onto the truck’s hood,
where she posed and lounged,
singing her heart out. By the
song’s end, she was transported—
with the help of audience mem-
bers’ hands—onto the main stage.
Paradise (for me), indeed.

For “Runaway Lover,” and with
frenetic film footage playing, the 42-
year-old mother of two gleefully
worked the stage as if she were a
Dolce & Gabbana runway model.
While somewhat disposable as an
album track, “Runaway Lover” so
works in a revved-up, adrenaline-
pumping live setting.

All electronic elements were
eliminated for the third song,
“Don’t Tell Me,” which saw
Madonna perched on a bale of hay
with acoustic guitar-strumming
producer Mirwais by her side. On
the secondary stage was a melan-
cholia-hued string section, which

only increased the song’s sensi-
tivity. We can only hope this stel-
lar performance was being filmed,
because a postcard-perfect video
for “Don’t Tell Me” would now be
in the can.

“This is for Britney,” said Madon-
na, before delving into a positively
heartfelt version of (fave album
track) “What It Feels Like For A
Girl”

Before launching into the funked-
up “Musie,” Madonna, in a particu-
larly festive mood, regaled her ador-
ing fans with tales from days gone by.

“The last time I played Roseland
was 18 years ago,” she said, giggling.
“I was the opening act for New Edi-
tion.” In a less well-constructed
building, the crowd’s thunderous
laughter and applause would’ve
surely brought the roof down. Here,
it only slightly shook the building’s
very foundation.

“If Bobby Brown’s in the audi-
ence tonight,” continued Madonna,
“I now have a bathrobe with my
name on it.”

And then she launched into the
song that everybody needed to hear:
“Music.” In only 30 minutes, Madon-
na had, without doubt, concocted one
of the year’s most energizing and
unforgettable shows. What a wicked
preview to her much-talked-about,
full-on 2001 tour, which had best
include the hyper-infectious track
“Amazing”!

Girl Is Workin’. On Nov. 7, New York-based Nervous Records issued DJ Paulette’s
beat-mixed “Must Be The Music.” Comprising soulful, progressive, and filtered
house music, the 19-track set includes such tracks as Winx's “Don’t Laugh,”
House Of Glass’ “Disco Down,” Afro Medusa'’s “Pasilda,” and Kim English’s
“Higher Things.” DJ Paulette recently spent two weeks trekking across the U.S. in
support of the album, plying her turntable skills at clubs in Washington, D.C.; Los
Angeles; Chicago; and New York. Shown in the DJ booth at New York’s Centro-Fly
club, from left, are Nervous Records art director Julie Weiss and A&R director Kevin
Williams, DJ Paulette, and Nervous Records president Michael Weiss.

OPENING FOR MADONNA was
Tommy Boy artist Everlast, whose
Tom Waits-tinged voice was per-
fectly complemented within an inti-
mate acoustic setting. In such a
beat- and rhythm-free atmosphere,
songs like “Black Coffee,” “I Can’t
Move,” and “Black Jesus”—which
all appear on the artist’s new “Eat

At Whitey’s”—were far more riv-
eting than their album counter-
parts.

Everlast’s short but incredibly

smart set was further enhanced by
featured vocalist N’'Dea Davenport
on “Love For Real,” which seam-
lessly merged the artist’s gritty
delivery with Davenport’s soulful
wailings. One of “Eat At Whitey’s”
truly great moments, we can only
hope Tommy Boy has plans to issue
“Love For Real” as a single. Such
potent tracks—and couplings, for
that matter—don’t come down the
pike every day.

(Continued on next page)
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

BY RICK SALZER

NEW YORK—Seven years ago,
Nigel Richards opened the doors to
Philadelphia specialty retailer 611
Records with an in-store stock of
approximately 60 vinyl-only titles.

Today, the store has evolved
into a multifaceted operation,
encompassing the Internet
(611records.com), a clothing/used
vinyl shop (612), music publishing
(611 Music/ASCAP), and label
imprints (611, 611D+B, and Soci-
ety Hill Recordings).

Upstairs from 611, Richards
leases office space to Ovum Re-
cordings, which was founded by
DJ/producers Josh Wink and King
Britt. While Richards and Ovum
are not affiliated, Richards says,
“Ovum’s traffic and many articles
in the press have helped the store.
Furthermore, some of our high-
profile DJ/producer employees like
Dieselboy and Pete Moss have also
contributed to the awareness about
611.”

According to Richards, the shop
had only two employees when it
first opened: himself and Wink. He
says it was a very small, niche-ori-
ented operation. “But with hard-
core underground promotion [pro-
ducing/distributing thousands of
611 stickers and T-shirts], we were
able to let things grow organically,

Nigel Richards Extends 611 Into Many Media

from the ground up,” he explains.

A native of Philadelphia, Richards
acknowledges that it wasn’t easy
breaking into the city’s dance music
scene. After graduating from the
University of Rochester, N.Y., in 92,
Richards returned to the City of
Brotherly Love.

“Itried to earn aliving as a DJ,” he
recalls. “But when no one hired me, I
started throw-
ing my own
parties, which
greatly helped
establish my
name in the
Philadelphia
area.”

Since that
time, Richards
has become a
globally recognized DJ, plying his
multi-layered techno-tweaked musi-
cal landscapes at clubs/venues
throughout the U.S., Canada, Ger-
many, Scotland, Austria, and the U.K.

Along the way, Richards has
issued numerous singles, as well as
two suceessful 12-inch vinyl series on
611 Records: “611 Funkyshit” and
“Philadelphia Acid Experiments.”
Additionally, he’s remixed tracks like
Winx’s “UR The One.” Richards has
also licensed many of his tracks to
some of clubland’s most revered
labels, including Moonshine and City

RICHARDS

of Angels.

Last month, New York-based
Kinetic Records issued the beat-
mixed “Nigel Richards: DJ Mix—
A Commemorative Mix For The
Whistle 3 Party.” Dedicated to
Philadelphia’s annual “Whistle”
event, which draws over 10,000
dance music enthusiasts, the dise
marks the first release in 611's new
CD-only distribution deal with
Kinetic.

To promote the “Whistle 3
Party” set, Richards—who is
booked by Paul Morris of New
York-based AM Only—com-
menced a 10-week tour on Oct. 13.
In the coming weeks, he’s con-
firmed to play at clubs in Asbury
Park, NJ.; Detroit; Seattle; Dallas;
and New York.

Richards hopes the collection,
along with his new affiliation with
Kinetie, will build even more
awareness for the 611 brand.

“Over the next few years, and if
all goes according to plan, I will
play the role of entrepreneur as
opposed to being involved with
every aspect of the 611 business,”
explains Richards. “Instead of
knowing everything about the
60,000 records in the shop and on
the Web site, I'd rather focus on
the big picture and let my qualified
people handle such details.”
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(Continued from preceding page)

PROVIDING THE PROGRES-
SIVE HOUSE BEATS between
sets was DJ/production outfit Deep
Dish. Armed with secret weapons of
the vinyl kind, the Washington, D.C.-
based duo—Sharam Tayebi and Ali
“Dubfire” Shirazinia—Kkept the
energy alive and building through-
out the evening.

Song highlights from the pair’s
tag-team style of beat-mixing
included John Creamer and
Stephane K.’s remix of Satoshi
Tomiie’s “Love In Traffic,” KC

Flight’s “Voices,” Lexicon
Avenue’s remix of East West Con-
nection’s “Once I’ve Been There,”
Morel’s “Funny Car,” the 16B
remix of Mysterious People’s
“Fly Away,” X-Press 2’s “Muzik
Express,” Xzyque’s “Outside
Looking In,” Steve Lawler’s mix
of Cevin Fisher’s “Love You Some
More,” and Deep Dish’s restruc-
turings of Dusted’s “Always
Remember To Respect Your Moth-
er,” and Madonna’s “Music.”
Those who would like to explore

the Deep Dish experience in the
comfort of their homes should snag
a copy of the deep and delicious two-
disc set “Deep Dish: Renaissance
Ibiza,” which the duo recently issued
via its Yoshitoshi label.

IN RELATED NEWS, Madonna’s
“Don’t Tell Me”—the second single
culled from the singer’s Maver-
ick/Warner Bros. album “Music”—
has been majorly reconstructed for
dancefloors by Thunderpuss,
Richard “Humpty” Vission, and

Tracy Young.

In trademark fashion, Thunder-
puss’ vocal-fueled Club mix cleverly
straddles the fence between main-
stream pop and underground house,
replete with spiraling synth pads, a
sinewy bassline, and jagged key-
board effects.

The always-funky Vission goes a
bit deeper with filtered beats,
tweaked keyboard riffs, and wicked-
ly trippy vocals (think Madonna
underwater). Progressive house the
way it should be made.

Young, who dazzled us with her
restructurings of “Music,” deftly
delivers the goods here with an elec-
tro-charged workout (love the
“Heart Of Glass” nuances!). Midway
through, the squiggly synth patterns
give way to a beautiful violin-
splashed breakdown, which effort-
lessly evolves into a full-throttle
anthem. Simply riveting.

At press time, the label had yet to
confirm promotional and commercial
release dates for “Don’t Tell Me.” But
we'll be sure to keep you posted.
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Dak Ridge Boys ‘Keep It Going’ With Smart GD, Other Projects

BY DEBORAH EVANS PRICE
NASHVILLE—With an innova-
tive “Smart CD” specially designed
to assist promoters, a new country
label deal in the works, and an
upcoming gospel project on Spring
Hill, the Oak Ridge Boys continue
to be one of country music’s busiest
acts. Newly inducted into the
Gospel Music Hall of Fame, the vet-
eran group shows no signs of slow-
ing its pace as it gears up for 2001.
Booked by the William Morris
Agency, the Oaks still perform well
over 150 dates a year, without the
benefit of widespread radio airplay.
When not on the road, they are also
pursuing a variety of other endeav-
ors. Prior to being notified of their
Hall of Fame induction, the act had
begun work on a new gospel proj-
ect helmed by noted Southern
gospel producer Michael Sykes.
William Lee Golden, the baritone

recorded a solo project, “My Life’s
Work” (see story, page 41), and
tenor Joe Bonsall has a second
career as a children’s book author
with the successful “Molly The Cat”
series.

To keep fans up to date on all
their projects—including their
recent campaigning for George W.
Bush—the Oaks utilize their Web
site, oakridgeboys.com. There, fans
can get the latest news on Golden,
Bonsall, Duane Allen, and Richard
Sterban. The Oaks’ organization
has also specially crafted two CD-
ROMs, one geared toward promot-
ers and another for their fan club.
The latter is offered to club mem-
bers who renew their membership.

“On the fan CD, we gave them
the Oak Ridge Boys’ rendition of
the national anthem, and the Oaks
went into the studio and recorded a
song specifically for it, ‘Life’s A

Mir, executive VP of the Qak Ridge
Boys organization, who has been
working with the group for 27
years.

“It’s not been released on any
other [project] prior to this,” says
Mir. “We also included on the CD
about 70 minutes of an interview
with Karl Shannon, who is in Lex-
ington, Ky., at WVLK ... Then I
did an animation and a little video-
clip on there too, and there’s more
press kit information. It’s a well-
rounded CD for the fans.”

The group is getting positive feed-
back from fan club members about
the bonus CD, but one of the most
useful tools in its organization is the
Smart CD issued to promoters.

“We did the first one on a very
limited run for the last Christmas
tour,” says Mir. “We put on all the
artwork, and we had the boys come
in here and record liners and just

with the long silvery mane, has also

Railway To Heaven,

' says Jon

some generic ‘ho, ho, ho’s’ and ‘oom

Austin, Barris Among First Artist/Writers
On The Wrensong Entertainment WE Label

WRENSONG Publishing Corp. president Ree
Guyer Buchanan is expanding her operation with
the formation of Wrensong Entertainment and sub-
sidiary record label WE Records.

The label will focus on developing artist/writers,
as well as those who have had some success on other
labels. In the latter camp is Sherrié Austin, a Wren-
song writer whose first album for WE Records, “Fol-
lowing A Feeling,” is due in February. Austin pre-
viously recorded two albums for Arista/Nashville.

In the developing artist category, WE has signed
Sally Barris and has already released her album,
“Reluctant Daughter,” to roots radio. For now, the
album is being distrib-
uted through the Wren-
song Web site.

ON THE ROW: Nash-
ville-based talent agen-
cy Buddy Lee Attrac-
tions has formed a
strategic alliance and
co-representation

Nashville
Soone l

™
i

Nashville-based Gaylord Entertainment Co. will
discontinue operation of its Wildhorse Saloon in
Orlando, Fla., effective mid-November. The club is
located at Walt Disney World. Disney will license the
name and logo, buy some of the club’s physical assets,
and continue to operate it.

Copyright.net’s Seream Marketing division will
release its first album, “The Blue Collar Comedy
Tour Live,” Nov. 14. The album features comedians
Jeff Foxworthy, Bill Engvall, Ron White, and
Larry the Cable Guy. The album is being distrib-
uted by Navarre and is also available on the compa-
ny’s Web site, bluecollar.copyright.net.
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ARTIST NEWS: In
aroster restructuring
move, Joe Diffie
shifts from Epic, his
longtime label home,
to sister Sony Music
label Monument.
Meanwhile, Wade
Hayes exits the Sony

agreement with Los
Angeles-based theatri-
cal and literary agency
Gold Marshak Liedtke
Associates. The deal calls for Gold Marshak Liedtke
to represent certain Buddy Lee clients in the areas
of film, television, and literary endeavors.

Nancy Tuck joins Hamstein Music Group as direc-
tor of operations. She previously worked as office
and account manager for Will 'n David Music and
House of David studio.

Veteran producer and songwriter Jerry Cupit has
launched HotSong.com Records, a label that will spe-
cialize in country, roots, and Christian.

The Country Music Assn. has announced ticket
prices for next year’s four-day Fan Fair, to be held in
downtown Nashville June 14-17. Ticket prices cor-
respond to different levels of seating at Adelphia
Coliseum, where the event’s main stage will be locat-
ed. Prices are $115 for platinum seating ($79 for
minors), $100 for gold seating ($69 for minors), and
$90 for sterling seating ($59 for minors).

by Phyllis Stark

roster. Hayes had
previously segued to
Monument from sis-
ter label Columbia.

Eminent Records has signed Rosie Flores and
Heather Eatman to its artist roster. Flores’ first
album for the label will be produced by Rick Vito
and is due in April 2001. Eatman’s first Eminent
album, produced by Roger Moutenot, is also due in
April.

SIGNINGS: Roy D. Mercer, a character created
and voiced by KMOD Tulsa, Okla., personalities
Brent Douglas and Phil Stone, has “signed” a man-
agement agreement with Whistler’s Entertainment.
“Mercer” records albums of prank phone calls for
Virgin Records Nashville.

Virgin artist Chris Cagle has signed with Aristo-
Media for publicity representation.

Russian country band Bering Strait has signed a
management deal with James “Mike” Kinnamon
at JMK Music.

pah-pah mau-mau’s’ [Sterban’s sig-
nature bass vocal on the Oaks’ hit
“Elvira”], greetings, and those
kinds of things that we thought
radio stations and promoters could
utilize. We compiled it all on one CD
and pressed it ourselves and sent it
out. Very shortly thereafter, we had
great response from it, so we start-
ed doing it for the regular tour.

“Then we went and had it pro-
fessionally mastered and had jack-
ets printed this
time,” says Mir. “We
got a lot more of
them done and
shipped them to
everybody that had
a date and every-
body who bought a
date. We could send
one to the radio sta-
tion that was spon-
soring the concert and one to the
newspapers who were running the
ads, and on those, they had all that
was needed for advertising, except
videoclips, which would have to be
handled separately. But they did
have audio and anything for print
that they needed, including the lat-
est photos of the Oaks and logos
and graphics.”

Bonsall says taking advantage of
technology to stay connected with
fans and to work more efficiently
with promoters is an integral part
of how the Oaks operate. “I do a lot
of work on the Oak Ridge Boys
Web site,” Bonsall says. “I'm
always trying to come up with ideas
to keep the content flowing. Our
Web site is more interactive than
most. We have an incredible nucle-
us of wonderful fans who are on
there all the time. It doesn’t take
that much for me to answer ques-
tions and interact with people... A
little typing and hit the post button
and you have fans interacting with
you like never before.”

AHEAD OF THE PACK

The Oaks have always been
eager to utilize the latest available
technology. Mir began using E-mail
in the Oaks offices in the early '80s
and became the subject of an arti-
cle in Success magazine. “I think it
was their first-ever article on E-
mail,” Mir recalls. “Obviously, I
wasn’t just E-mailing myself, so I
wasn’t the only pioneer in the
movement. We had started a small
circle of music industry people, like
Vari-lite [lighting company] and a
few other people we dealt with that
were technology-savvy.”

Sterban says the Smart CD has
been extremely beneficial. “I think
it’s a clever idea,” he says. “It’s the
wave of the future, and we've
always tried to stay abreast of what
was happening, be on the edge of it,
and be the leader instead of follow-
ing. I think people respect that. We
are an act that works a lot. If you
talk with William Morris [they will
tell you] we work as much as any-
body in the music business. We

OAK RIDGE BOYS

have a lot of regular buyers that
buy us all the time and promote our
shows, and they appreciate the fact
that we are doing it this way. It
makes things a lot easier. It's all
self-contained.”

Monica Montella, promotions
manager at the Star Plaza Theatre
in Merrillville, Ind., agrees. “Our
marketing department has found
the new Smart CD very helpful,”
she says. “We’ve been using it to
create color post-
cards, posters, fliers,
and ads for this
upcoming holiday
season.”

Montella says this
marks the group’s
20th year appearing
at the venue (she’s
been working their
dates there for the
past 11), and the Smart CD has
replaced an overflowing file. “They
are considered family at Star Plaza,
with years of memories and files
filled with information following
their career from year to year,” she
says. “With the release of their new
Smart CD, those files have been
considerably thinned out, due to all
pertinent information, logos, and
photos needed being compiled on
one convenient CD.”

BACK TO THE FUTURE

The next couple of months wil be
extremely busy for the Oaks. They
will embark on a Christmas tour
and will also be going into the stu-
dio with Sykes to work on their
Spring Hill debut. The Oaks cut an
album of hymns and gospel classics
a couple of years ago, produced by
Leon Russell, but this project will
be their first album of new gospel
material in more than 25 years.

The Oak Ridge Boys got their
start as a Southern gospel quartet
before making the transition to
mainstream country music in 1977
with their breakthrough hit “Y’all
Come Back Saloon.” Since then,
they’ve had 34 top 10 country sin-
gles, including 17 No. 1 hits, among
them “I’ll Be True To You,” “Leav-
ing Louisiana In The Broad Day-
light,” “Elvira,” “American Made,”
and “Make My Life With You.”

But before the switch to country,
the Oak Ridge Boys were a ground-
breaking gospel act. The group was
well-established when Golden
joined and was followed by the
other Qaks in the current lineup.
(Golden was replaced by Steve
Sanders in 1987 and returned in
1996. Sanders committed suicide in
1998.)

At the Hall of Fame induction,
Allen recalled a large part of an
audience walking out during a
Roanoke, Va., show because of the
group’s switch to country music. He
said he had been hurt by the con-
troversy surrounding their move to
the country genre. The induction
helped heal old wounds.

(Continued on page 46)
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This free one-hour program features conversations with members of
SHeDAISY plus songs from their new Christmas album Brand New Year.

The program is on CD and includes local avails. Licensed country music

stations should receive a copy of The Gift VII by the first week in Decemjer,
otherwise, call (210) 652-3937 and we’ll mail one to you.
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by Wade Jessen

HILLBILLY MUSIC: Opening with more than 21,000 scans, Dwight
Yoakam'’s “Tomorrow’s Sounds Today” (Reprise) starts with Hot Shot
Debut stripes at No. 7 on Top Country Albums and enters The Billboard
200 at No. 68. It is Yoakam's fourth-biggest opening week since we adopt-
ed point-of-sale data for chart tabulation nearly a decade ago and his high-
est debut on the country chart since “Gone” bowed at No. 5 in the autumn
of 1995. With more than 31,000 copies sold, that set also holds Yoakam’s
SoundScan-era benchmark for first-week sales.

As a notable precursor to the storied “Class of ’89” (a stable of artists
that revitalized the early-"90s country scene), Yoakam saw his first three
sets quickly rise to No. 1 on Top Country Albums. “Guitars, Cadillacs,
Ete., Ete.,” “Hillbilly Deluxe,” and “Buenas Noches From A Lonely
Room” reigned in successive years, beginning in 1986.

Since then, Yoakam has had an on-again, off-again relationship with
country radio, and it appears to be on again. The lead single from the new
set, “What Do You Know About Love,” gains 68 detections to step 44-42
on Hot Country Singles & Tracks. With eight chart weeks under its belt,
the single spins on 110 of our monitored stations. New airplay is detect-
ed at KFKF Kansas City, Mo.; KHAY Oxnard, Calif.; KHKI Des Moines,
Iowa; KSSN Little Rock, Ark.; and KTTS Springfield, Mo.

THE BIG RED DOT: Travis Tritt controls Hot Country Singles &
Tracks for the first time in more than six years and gives his new label its
first No. 1 in more than three years, as “Best Of Intentions” (Columbia)
gains 291 detections on its way to the summit. On Top Country Albums,
Tritt's “Down The Road I Go” scans approximately 13,000 units to encore
at No. 12 and finishes at No. 122 on The Billboard 200.

OLD BRUSH ARBORS: Randy Travis places his first set of religious
material on our charts. His “Inspirational Journey” enters Top Country
Albums at No. 63 and narrowly misses a debut on the Top Contemporary
Christian chart. Travis, who recently parted ways with DreamWorks'
Nashville shop, returns to his familiar former home at 20 Music Square
East in Music City, where Warner Bros. works the new set to the gener-
al markets and Atlantic’s Christian music division downstairs shepherds
the effort at Christian retail.

Warner Bros. has serviced country stations with “Down With The Old
Man (Up With The New),” a track identified as “Baptism” on the album.

POWER IN THE BLOOD: Hank Williams III gets his first ink on Bill-
board’s Hot Country Singles & Tracks with “I Don’t Know” (Curb), which
enters at No. 72. Williams, the son of Hank Williams Jr. and grandson of
Hank Williams. is heard on 11 of our 154 monitored stations with a track
from “Risin’ Outlaw,” a cult favorite among the alternative country crowd
that has amassed 21 chart weeks on Top Country Albums since its March
debut. On that album, the younger Williams takes stylistic cues from his
legendary grandfather and bows to the renegade flavor of his father’s
period of dominant influence, which helped bridge country music from
the "70s to the '80s.

Video/GOD Project
Profiles The Life
0f Dak Ridge Boy

BY DEBORAH EVANS PRICE
NASHVILLE—William Lee Gold-
en has long been considered one of
the most distinctive artists in coun-
try music, and the Oak Ridge Boy’s
colorful life is captured in the
video/CD collection “My Life’s
Work.”

The package includes a photo
montage spotlighting the various
stages of Golden’s career (and the
progression of his near waist-length
hair and beard), as well as a video
documentary that chronicles his life
from an Alabama farm boy through
his years in gospel music to his rise
to country music stardom as a
member of the Oak Ridge Boys.
Directed by Jeff Panzer, the video
includes interviews with Golden’s
family, members of the Oaks, man-
ager Jim Halsey, and MCA Nash-
ville president
Tony Brown, a
former member
of the Oak Ridge
Boys band.

“As we live and
as the years keep
clicking by, we
reflect on our life
and realize there’s
alot of things we'd
like to do while we still have the
opportunities and the health,” says
Golden, the only Oak Ridge Boy to
have recorded solo. (His first solo
album, “American Vagabond,” was
released on MCA in 1986.) “There
are songs still in us that we’d like to
get out and to have it documented
on recordings and available to loyal
fans.”

“My Life’s Work” was produced
by Golden’s son Chris. “I respect
Chris’ musical talent,” says Golden
with obvious pride. “He’s multital-
ented and plays a lot of different
instruments. He loves the songs
and playing the music that fits each
song. He’s a strong believer in that
the song is what it’s all about, and
he communicates well with all the
musicians.”

Penned by some of Nashville’s

(Continued on page 45)
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COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.)} Sheet Music Dist.

38 ALL NIGHT LONG (Miss Hazel, BMI/Songs Of Uni- 22 MY LOVE GOES ON AND ON (Caliber, ASCAP/WE,
versal, BMI) WBM ASCAP/Platinum Plow, ASCAP) WBM

27  ASHES BY NOW (Tessa, BMI) 8 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil

1 BEST OF INTENTIONS (Post Oak, BMI) HL Vassar, ASCAP) HL

10 BORN TO FLY (Sony/ATV Tree, BMI/Careers-BMG, 68 NOBODY'S GOT IT ALL (Layng Martine, Jr., BMI/Irv-
BMI/Floyd's Dream, BMI/Chuck Wagon Gourmet, ing, BMI/Colter Bay, BMI) HL/WBM
ASCAP/Famous, ASCAP) HL 75 NOW THAT'S AWESOME (For Ice Cream,

25 BURN (EMI Blackwood, BMI/EMI Australia Pty., Ltd., ASCAP/There's One, ASCAP/Twin Spurs, BMI)
APRA/EMI April, ASCAP) HL 45 OKLAHOMA (WB, ASCAP/Richard And Castle,

32 BUT FOR THE GRACE OF GOD (BMG, ASCAP/an, ASCAP) WBM
BMI/Weedwackers, BMi/Coburn, BMI/Ten Ten, BMI) 46 ONE MORE DAY (EMI April, ASCAP/Sound Island,
WBM ASCAP/Mike Curb, BMI) HL/WBM

62 CAN'T FIGHT THE MOONLIGHT (Realsongs, ASCAP) 50 POUR ME (Warner-Tamerlane, BMI/WB, ASCAP/Rope
WBM & String, ASCAP) WBM

59 DON'T MAKE ME COME OVER THERE AND LOVE 44 RIGHT WHERE | NEED TO BE (Acuff-Rose, BMI/601
Y(S)(l:l (l\;lighty Nice, BMI/Laudersongs, BMI/Scrambler, Broadway, BMI) HL
ASCAP,

55 SCREAM (Dayspring, BMI/Little Chatterbox,
74 EVERYBODY'S GOTTA GROW UP SOMETIME (Songs

BMI/Writers Extreme, BMI/Sis 'N Bro,
Of Nashville DreamWorks, BMIZEMI Longitude, ASCAP/Moraine Park, ASCAP)

BMI/Barney Building, BMI) CLM/WBM 48 SHE MISSES HIM (EMI Blackwood, BMI/Tim John-
33 EVERY MAN FOR HIMSELF (Sony/ATV Tree, son, BMI) HL
BMI/EMI Blackwood, BMI/Tim Johnson, BMI) HL 58 SHE'S ALL THAT (EMI Blackwood, BMI/BritSar, BMI)
6 FEELS LIKE LOVE (Vinny Mae, BMI) WBM HL
71 FOR MY WEDDING (Larry John McNally, ASCAP) 65 SHE'S GONE (Songs Of Windswept Pacific, BMI/ el

WBM low Desert, BMI/My Life's Work, BMI/Little Blue Box,
34 GEORGIA (EMI Full Keel, ASCAP/Blakemore Avenue, ASCAP/Airstream Dreams, ASCAP/Coyote House,

ASCAP/EMI Longitude, BMI/Wedgewood Avenue, ASCAP/Famous, ASCAP) HL/WBM

BMI) HL/WBM 54  SIN WAGON (Scrapin’ Toast, ASCAP/Woolly Pudden’,
64 GO BACK (Isham, BMI/SwaydeMan, ASCAP) BMI/Bug, BMI/EMI Blackwood, BMI/Singles Only,
31 AGOOD DAY TO RUN (EMI Blackwood, BMI/Hatley BMI) HL

Creek, BMI/Mike Curb, BMI) HL/WBM 60 SO WHAT (WB, ASCAP/Warner-Tamerlane, BMI/EWI
5 GO ON (Hamstein Cumberland, BMI/Baby Mae, April, ASCAP) HL/WBM
BMI/Glitterfish, BMI/Buna Boy, BMI) WBM 15 TELL HER (Kwesi B., ASCAP/AImo, ASCAP/Daddy
56 HOW LONG (Davand, BMI/Texascity, BMI) Rabbit, ASCAP/Rondor, ASCAP) WBM

67 THE HUNGER {Curb Magnasong, BMI/Red Quill, 14 THAT'S THE KIND OF MOOD I'M IN (EMI Black-
BMI/Moraine, BMI) wood, BMI/Buzz Cut, BMI/Ty Land, BMI/Mike Curb,
26 | CAN'T LIE TO ME (Steel Wheels, BMI/CLMAT, BMI/Diamond Storm, BMI) HL/WBM
BMI/Acuff-Rose, BMI/Milene, ASCAP) HL 20 THAT'S THE WAY (Almo, ASCAP/Anwa, ASCAP/W3,
72 1 DON'T KNOW (BMG Songs, ASCAP/Randy Howard, ASCAP/Platinum Plow, ASCAP) WBM
ASCAP) 29 THERE IS NO ARIZONA (EMI April, ASCAP/Jersey
70 | KNEW | LOVED YOU (Rough Cut, ASCAP/WB, Girl, BMI/EMI Blackwood, BMI/Mark Alan Springer,

ASCAP) WBM BMI) HL
9 | LOST IT (Major Bob, ASCAP/Warner-Tamerlane, 61 THERE WILL COME A DAY (Careers-BMG, BM/Sil-
BMi/Taxicaster, BMI) WBM verkiss, BMI/Songs Of DreamWorks, BMI}
37 I'M GONNA LOVE YOU ANYWAY (EMI Blackwood, 12 THERE YOU ARE (Universal-MCA, ASCAP/Soda

BMI/Song Island, BMI/McSpadden, BMI/Reynsong, Creek, ASCAP/Sony/ATV Tree, BMI/Love Monkey,
BMI/Wrensong, BMI) HL BMI/Careers-BMG, BMI/Music Hill, BMI) HL/WBM

17 I'M HOLDIN' ON TO LOVE (TO SAVE MY LIFE) (Uni- 49 THINGS CHANGE (BMG Songs, ASCAP/DreamWo ks
versal-Songs Of PolyGram International, BMI/Loon Songs, ASCAP/Big Tractor, ASCAP}

Echo, BMI/Zomba, ASCAP) WBM 28 THIS EVERYDAY LOVE (Irving, BMI/360 Music,
51 I'M IN (Universal-PolyGram International, ASCAP/St. SESAC/Emelia, SESAC) WBM

Julien, ASCAP/On My Mind, ASCAP) WBM 21 THE VISIT (Major Bob, ASCAP/Mid-Summer,
69 | PRAY FOR YOU (Sony/ATV Cross Keys, ASCAP) WBM

ASCAP/That's Rich, ASCAP/Famous, ASCAP) HL 4 WE DANCED (EMI April, ASCAP/Sea Gayle, ASCA?)
36 | WANT TO KNOW (EVERYTHING THERE IS TO HL

KNOW ABOUT YOU) (Sony/ATV Tree, BMI/BMG 23 WE'RE SO GOOD TOGETHER (Almo, ASCAP/Anwa,

Songs, ASCAP) HL ASCAP/Sony/ATV Songs, BMi/Nothing But The Woif,
3 JUST ANOTHER DAY IN PARADISE (EMI April, BMI) HL/WBM

ASCAP/Phil Vassar, ASCAP/Almo, ASCAP/Daddy Rab- 16 WHAT ABOUT NOW (WB, ASCAP/Maverick,

bit, ASCAP) HL/WBM ASCAP/Notes To Music, ASCAP/0-Tex, BMI/Blind
30 KATIE WANTS A FAST ONE (Songs Of Peer, Sparrow, BMI/Muy Bueno, BMI/Sony/ATV Tree,

ASCAP/Steve Wariner, BMI) HL/WBM BMI/Ron Harbin, ASCAP) HL/WBM
73 KICK DOWN THE DOOR (Universal-PolyGram Inter- 42 WHAT DO YOU KNOW ABOUT LOVE (Coal Dust

national, ASCAP/On My Mind, ASCAP/Fever Pitch, West, BMI/Warner-Tamerlane, BMI) WBM

BMI) 57 WHAT DO YOU WANT FROM ME NOW (EMI Blac«-
13 KISS THIS (Acuff-Rose, BMI/Thea Later, BMI/Curb,

wood, BMI/Pay The Bill, BMI/Sixteen Stars,
ASCAE/CharIie Monk, ASCAP/Mick Hits, ASCAP)
M

BMI/HoriPro, BMI/Milk The Whistle, BMI) HL

HL/W 35 WHENIT ALL GOES SOUTH (Sony/ATV Cross Keys,
63 LEGACY (Murrah, BMI/Neal Coty, BMI/Caribbean ASCAP) HL

Stud, ASCAP/Big Picture, ASCAP/Suzabelle, ASCAP) 53 WHO I AM (Sony/ATV Tree, BMI/Songs Of Teracel,
18 A LITTLE GASOLINE (Mighty Nice, BMI/Blue Water, BMI/Songs Of Universal, BMI) HL/WBM

BMI/Sony/ATV Cross Keys, ASCAP) HL 7 WITHOUT YOU (Scrapin' Toast, ASCAP/EMI April,

2 THE LITTLE GIRL (Coburn, BMI/Ten Ten, BMI) WBM ASCAP/703, ASCAP) HL

47 LIVE IT UP (EMI Blackwood, BMI/Artbyrne, 52 WRONG FIVE 0‘CLOCK (Still Working For The

BMI/EMI April, ASCAP/Phil Vassar, ASCAP) Woman, ASCAP/Pyschobilly, ASCAP/RC Moon Pie,
66 LOST IN THE FEELING (Careers-BMG, BMI) ASCAP/MRBI, ASCAP)

41 LUCKY 4 YOU (TONIGHT I'M JUST ME) (Without 11 WWW.MEMORY (WB, ASCAP/Yee Haw, ASCAP)
Anna, ASCAP/LehsemSongs, BMI/Music & Media WBM
International, ASCAP/WB, ASCAP/Big Tractor, 33 YOU MADE ME THAT WAY (Starstruck Angel,
ASCAP) WBM BMI/Malloy's Toys, BMI/Universal-MCA, ASCAP/Gary
24 MEANWHILE BACK AT THE RANCH (Universal- Burr, ASCAP/Warner-Tamerlane, BMI) WBM
PoIgGram International, ASCAP/Sondance Kid, 40 YOU SHOULDN'T KISS ME LIKE THIS (Tokeco
AP/Warner Tamerlane, BMI/Sell The Cow, BMI) Tunes, BMI)

19 YOU WON'T BE LONELY NOW (Sony/ATV Tree,
BMI/Songs Of Teracel, BMI/Big Red Tractor,

43 MOVE ON (Sony/ATV Tree, BMI/Warner-Tamerlane,
ASCAP/Hay Wagon, ASCAP) HL

BMI/One Hundred Billion Dollar, ASCAP) HL/WBM
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Bz [ 5= TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST [ Ta | % w2 [ =5 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
| ———l NG. 1 B— [ 16 | 18 NOBODY'S GOT IT ALL EPIC 79481/50NY JOHN ANDERSON
1 1 1 7 THE WaY YOU LOVE ME WhfnER EROS. 108 LW & vtk at i 1 FAITH HILL 15 |13 | 1 BREATHE @ WARNER BROS. 16884/WRN FAITH HILL
(C2¥ 2 | 2 | 12 | CAN'T FIGHT THE MOONLIGHT/BUT | DO LOVE YOU CURB 73116 LEANN RIMES 16 14 1 UM IN EPIC 79496/SONY THE KINLEYS
|@ 3 [ 3 | 1 | OKLAHOMA Epic 79503/50NY BILLY GILMAN 17 i 15 13 THAT’S THE KIND OF MOOD 1I’'M IN EPIC 79447/SONY PATTY LOVELESS
' b ———— T
[ 4 | 4 | 4 | 15 | BEST OF INTENTIONS COLUMBIA 79404/SONY TRAVIS TRITT 18 |17 | 16 SO WHAT £PiC 79502/S0NY TAMMY COCHRAN
[fsal 7 [ 7 3 | MY CELLMATE THINKS I'M SEXY MONUMENT 79495/SONY CLEDUS T. JUDD | 18 | 15 WHEN YOU NEED MY LOVE DREAMWORKS 459043/INTERSCOPE DARRYL WORLEY
(61| 9 | — | # | HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/INTERSCOPE TOBY KEITH LY HOW DO 1 LIVE A CUrs 73022 LEANN RIMES
7 3 3 25 | ONE VOICE ric 79396/50NY BILLY GILMAN n|2a |22 GOODBYE EARL @ MONUMENT 79352/SONY DIXIE CHICKS
B 5 5 I£ | | NEED YOU SPARROW 58863/CAPITOL/CURB LEANN RIMES 2 20|19 ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
9 | 8 8 | 2 | THAT'S THE WAY cURB 73106 10 DEE MESSINA B 2| NOW THAT'S AWESOME swaeczsémic  BILL ENGVALL FEATURING TRACY BYRD, NEAL MCCOY & T. GRAHAM BROWN
10 | 10 0 9 | 15 | YOU WON'T BE LONELY NOW VONUMENT 79440/50NY BILLY RAY CYRUS # o oul2 | BLUE MOON/DON'T MAKE ME BEG curs 73087 STEVE HOLY
11} NEWDP | | | MEANWHILE BACK AT THE RANCH CURB 73118 THE CLARK FAMILY EXPERIENCE (Z5)| NEWD | | | GEORGIA ARisTA NASHVILLE 69010 CAROLYN DAWN JOHNSON
12 11 10 F ALL NIGHT LONG coLUMBIA 79515/SONY MONTGOMERY GENTRY (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for net shipment of 500,000
units (Gold). ARIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following
13 12 | 12 B MY LOVE GOES ON AND ON viRGiN 58867 CHRIS CAGLE the symbol. © 2000, Billboard/BPi Communications and SoundScan, Inc.
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= 5 ~ Z | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = = ~ Z | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
==% No. 1 W= 38 | 33| 35 | 5 | ROYD MERCER ogg HOW BIG'A BOY ARE YA? VOLUME SEVENHANGIN' IT UP | 32
1 1 1 52 | FAITH HILL A* WARNER BROS. 47373/WRN (12.98/18.98) 6 weeks at No. 1 BREATHE. 1 —
. . G 39 | 32 | 31 | 50 | REBA MCENTIRE @ wcanasHvILLE 170119 (11,9817 98) SO GOOD TOGETHER | 5
4 62 | DIXIE CHICKS A7 MONUMENT 69678/SONY (11.98 EQ/17 98 FLY 1 —
2 el : ’ 39 | 37 | 40 | KEITH URBAN capiror 97591 (10.98/16.98) B KEITH URBAN | 18
KENNY q g GREATEST 1
e N CHESNEYENA 67276RLE UL a/l7.28 STHITS 4l | 3 | 34 | 11 | BILL ENGVALL bNA 6931 URLG (10.98/16.98) NOW THAT'S AWESOME | 14
| —— ol P
(D] 5 | 6 | 20 | BILY GILMANA epc 6208&2)3?7?: S/?La)GAlNER ONE VOICE | 72 PACESETTER
g : 61 | 70 | 4 | LONESTAR BNA67975RLG (11.98/17.98) THIS CHRISTMAS TIME | 42
5 4 3 6 JOHN MICHAEL MONTGOMERY ATLANTIC 83378/AG (11.98/17.98) BRAND NEW ME 2 23 | 38 | 38 T2 | RODNEY CARRINGTON CAPToL 24827 (100817 05 BB MORNING WOOD 3
6 L5 1 5 [ 14 | SOUNDTRACK ® curd 78703 (1198/17.98) COYOTE UGLY | 1 44 | 41 | 41 | 54 | GARY ALLAN @ wCANASHVILLE 170101 (11 98117 8) SMOKE RINGS IN THE DARK | 9
1 —== HOT SHOT DEBUT M 45 | 40 | 36 | 29 | SOUNDTRACK BNA 67963/RLG (11.98/17.98) WHERE THE HEART IS 18
1 DWIGHT YOAKAM 7827MR 2 4 TODAY.

NEW) o A P el LR AR ! 46 | 42 | 40 | 83 | MONTGOMERY GENTRY @ COLUMBIA 69156/SONY (10.98 EQ/16.98) TATTOOS & SCARS 10
8 8 8 15 | AARON TIPPIN @ LYRIC STREET 165014/HOLLYWOOD (10.98/16.98) PEOPLE LIKE US 5 a7 37 ” 22 | RONNIE MILSAP ViRGI 48871 (17 98.24.98) 40 #1 HITS | 28
9 9 9 24 | LEE ANN WOMACK A MCA NASHVILLE 170099 (11.98/17.98) | HOPE YOU DANCE 1 48 m 15 74 | CHRIS LEDOUX CAPITOL 99781 (10.98/16.98) 20 GREATEST HITS 17
10 L ! [ CEURCEISTIRAIES WEINIE 7arcliRees YR S L 49 43 47 83 | JOHNNY CASH LEGACY/COLUMBIA 69739/SONY (7.98 EQV11.98) 16 BIGGEST HITS 18
11 10 10 4 SARA EVANS RCA 67964/RLG (11.98/17.98) BORN TO FLY 8 - T 5 29 | VINCEGILL T

LET'S M URE WE Ki OODBYE

12 | 12 | 12 | 5 | TRAVIS TRITT COLUMBIA 62165/50NY (11.98 EQ/17.98) DOWN THE ROAD 1GO | 8 M NACHYILLE 170008 UL ORIT.08) -
51 | 47 44 14 | CHRIS LEDOUX CAPITOL 26601 (10.98/17.98) COWBOY 17

19 | 21 | 3 | BILLY GILMAN EPIC 61594/S0NY (11.98 EQ/17.98) CLASSIC CHRISTMAS | 13
52 49 48 27 | CHAD BROCK WARNER BROS. 47659/WRN (11.98/17.98) YES! 17

14 13 14 79 | TIM MCGRAW A’ CURB 77942 (10.98/17.98) A PLACE IN THE SUN 1
53 | 48 | 46 58 | CLINT BLACK @ RCA 67823/RLG (10.98/16.98) D'LECTRIFIED 7

15 11 15 8 EMMYLOU HARRIS NONESUCH 79616/AG (11.98/17.98) RED DIRT GIRL )
54 51 51 54 | LEANN RIMES A CURB 77947 (10.98/17.98) LEANN RIMES 1

16 I 19 35 | ANNE MURRAY @ STRAGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD 4 ROVIDUAERCER
17 | 17 | 17 | 14 | JO DEE MESSINA @ cure 77977 11.9817.98) BURN | 1 % | 54 | 57 | 28 | vieinaaos(io9sneos  GREATEST FITS: THE BEST OF HOW BIG'A BOY ARE YA? | 26
18 | 15 | 16 | 78 | SHEDAISY A LYRIC STREET 165002/HOLLYWOOD (10.98/16.98) S THE WHOLE SHEBANG | 6 56 | 52 | 92 | 88 | KENNY CHESNEY A" BNA67655/RLG (10.98/16.98) EVERYWHEREWE GO | 5
19 18 18 75 LONESTAR A? BNA 67762/RLG (10.98/17 98) LONELY GRILL 3 57 57 63 31 VARIOUS ARTISTS TIME LIFE 18435 (13.98 CD) CLASSIC COUNTRY LATE '60S 36
20 14 11 3 JOHNNY CASH AMERICAN/COLUMBIA 69691/CRG (10.98 EQ/17.98) AMERICAN ll: SOLITARY MAN 11 98 3 % 10 RATIYILOVELE S 1eR Cleose0/SON VAol i7ion) STRONG HEART 13
21 20 20 75 | BRAD PAISLEY @ ARISTA NASHVILLE 18871/RLG (10.98/16.98) IR WHO NEEDS PICTURES 13 % 20 & 2 AL SONIMOORE RIMCANASHYTI Ol eei2lo0) IR ARDESTIRART %
(2D)| NEWP | 1 | JAMIE O'NEAL uercurY 170132 (8.9812.98) SHIVER | 22 60 | 65 | 66 | 77 g‘g{ﬂg;&ggﬁ%gﬂwfm LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE 90 | 19
53 TOBY KEITH @ DREAMWORKS 450209/INTERSCOPE (10.98/16.98) HOW DO YOU LIKE ME NOW?! 9 VARIOUS ARTISTS

n|a| 2z B Y 0 0 61 | 60 | 65 | 31 | YARIQUS ARTISTS | CLASSIC COUNTRY 1970 — 1974 | 3

24 | 22 13 3 BILLY RAY CYRUS MONUMENT 62105/SONY (11.98 EQ/17.98) SOUTHERN RAIN 13
= 62 | 58 | 64 | 31 | VARIOUS ARTISTS = CLASSIC COUNTRY EARLY ‘70S | 37

NEWDP | | | BRYAN WHITE asyLUM 47830/WRN (11.98/17.98) GREATESTHITS | 25
NEWD | | | RANDY TRAVIS WARNER BROS. 47893MRN (11.98/17.98) INSPIRATIONAL JOURNEY | 63

31 | 29 | 4 | MERLE HAGGARD ANTI 86593/EPITAPH (11.98/17.98) IF | COULD ONLY FLY | 26
64 | 56 50 | 29 | ERIC HEATHERLY MERCURY 170124 (8.98/12.98) ER SWIMMING IN CHAMPAGNE | 17

27 24 27 54 | ALAN JACKSON A ARISTA NASHVILLE 18892/RLG (10.98/17.98) UNDER THE INFLUENCE 2
— 65 62 61 43 | MARK WILLS @ MERCURY 546296 (11.98/17.98) PERMANENTLY 3

GEORGE STRAIT A
2|2 28 135 | A NASHVILLE 170100 (11.98/17.98) LATEST GREATEST STRAITEST HITS 1 66 63 | — 2 CHRIS CAGLE VIRGIN 28293 (8.98/12.98) PLAY IT LOUD 63
28 | 27 | 32 | 103 | GARTH BROOKS & CAPITOL 97424 (19.98/26.98) DOUBLE LIVE | 1 67 | 64 | 59 | 32 | TRISHA YEARWOOD @ MCA NASHVILLE 170102 (11.98/17.98) REAL LIVE WOMAN | 4
30 | 25 | 25 | 78 | KENNY ROGERS A DREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES | 6 68 | 59 | 58 | 63 | CLAY WALKER @ GIANT 24717/WARNER BROS. (10.98/17.98) LIVE, LAUGH, LOVE | 5
ELVIS PRESLEY MARK (11. d

31 18] (78] 0 2 e Rl s THE ELVIS PRESLEY COLLECTION — COUNTRY | 19 69 | 66 | 53 | 3 CHESNUTT MCA NASHVILLE 170125 (11.98/17.98) LOST IN THE FEELING | 53
32 | 26 | 23 | 5 | KENNY ROGERS DREAMCATCHER 006 (13.98/17.98) THERE YOU GO AGAIN | 17 70 | 55 | 62 | 21 | STEVE WARINER CAPITOL 23503 (10 98/17 98) FATHINYOU | 3l
33 [ 30 [ 30 | 60 | MARTINA MCBRIDE A RCA67824/RLG (10.98/16.98) EMOTION | 3 NEWD | | | VARIOUS ARTISTS @ secol A COUNTRY SUPERSTAR CHRISTMAS Ill | 71
4 |29 28 7 TERRI CLARK MERCURY 170157 (11.98/17.98) FEARLESS 8 12 69 60 8 LORETTA LYNN AUDIUM 8119 (17.98 CD) STILL COUNTRY | 37

@ 44 | 54 6 | SHEDAISY LYRIC STREET 165007/HOLLYWOOD (11.98/17.98) BRAND NEW YEAR | 35 73 (72| 49 3 | PATSY CLINE UTV 560214/UNIVERSAL {21.98 CD) THE ULTIMATE COLLECTION | 43
36 34 33 37 PHIL VASSAR ARISTA NASHVILLE 18891/RLG (10.98/16.98) PHIL VASSAR 23 14 67 67 29 | VARIOUS ARTISTS ARISTA NASHVILLE 18890/RLG (10.98/17.98) ULTIMATE COUNTRY PARTY 2 17
37 35 39 22 | RASCAL FLATTS LYRIC STREET 165011/HOLLYWOOD (8.98/12.98) RASCAL FLATTS 14 75 75 | — | 26 | CLAY DAVIDSON VIRGIN 48854 (9.98/12.98) UNCONDITIONAL 3

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Ptatinum). 4 RIAA certification for net shipment of 10 million units

(Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-

able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage

growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker titte. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
B-l" I n ““nll‘ ala u “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
I ® ™ NOVEMBER 18, 2000 IIIII"
= =
o
(g z . g
28| 58| arTIST TTLE | 23| | 28| %4 |arTiS ITLE| 23
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= 3 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =3 | 33 | IMPRINT & NUMBER/DISTRIBUTING | ABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ==
1 1 DIXIE CHICKS '° MONUMENT 68195/SONY (10.98 EQ/17.98) 9 weeks at No. 1 WIDE OPEN SPACES | 145 14 10 TIM MCGRAW A’ CURB 77800 (7.98/11.98) ALL | WANT | 145
2 2 SHANIA TWAIN @7 MERCURY 536003 (12.98/18.98) COME ON OVER | 157 15 | 13 | TOBY KEITH @ MERCURY 558962 {11 98/17.98) GREATEST HITS VOLUME ONE | 104
3 | 3 | TIMMCGRAW A‘ CURB 77886 (10.98/16 98) EVERYWHERE | 179 16 | — | MARTINA MCBRIDE @ RCA 67842/RLG (10.98/16.98) WHITE CHRISTMAS | 26
4 | 4 | FAITHHILL A’ WARNER BROS. 46790WRN (10.98/16.98) FAITH | 133 17 | 16 | WILLIE NELSON LEGACY/COLUMBIA 69322/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 117
5 5 BROOKS & DUNN A? ARISTA NASHVILLE 18852/RLG (10.98/16.98) THE GREATEST HITS COLLECTION | 164 18 15 CHARLIE DANIELS A EPIC 64182/50N (5.08 EQ/9.98) SUPER HITS | 301
6 8 ALAN JACKSON A* ARISTA NASHVILLE 10.98/16.98 THE GREATEST HITS COLLECTION | 263
Cl TR T 19 17 TRAVIS TRITT A WARNER BROS, 46001/WRN (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 238
7 6 HANK WILLIAMS JR. A CURB 77638 (5.98/9.98) GREATEST HITS, vOL. 1 | 335 -
20 12 FAITH HILL A WARNER BROS. 45389/WRN (7.98/11.98) TAKE ME AS | AM | 139
8 7 PATSY CLINE A MCA SPECIAL PRODUCTS 420265/MCA (3.98/6.98) HEARTACHES | 99 -
9 | 20 | BURL IVES MCA SPECIAL PRODUCTS 322177/MCA (6.98 CD) RUDOLPH THE RED-NOSED REINDEER | 20 Y g (B2 T o DI R 750, LET [HEREBEPEAGEIGNEARTHT) 16
10 9 JOHN DENVER MADACY 4750 (5.96/9.98) THE BEST OF JOHN DENVER | 124 22 18 THE CHARLIE DANIELS BAND A° EPIC 65694/SONY (7.98 EQ/11.98) A DECADE OF HITS | 541
11 | — | GARTH BROOKS A CAPITOL 23550 (10.98/16.98) THE MAGIC OF CHRISTMAS | 9 23 | 19 | PATSY CLINE A® MCANASHVILLE 320012 (6 98/11.98) 12 GREATESTHITS | 711
12 11 TIM MCGRAW A° CURB 77659 (7.98/16.98) NOT A MOMENT TOO SOON | 345 24 | — | TRISHA YEARWOOD @ MCA NASHVILLE 111091 (3.98/6.98) THE SWEETEST GIFT | 22
13 14 JO DEE MESSINA A® CURB 77904 (10.98/16.98) I'M ALRIGHT ALISON KRA ? ROUNDER 610325+1DJMG (11.98/17.98) (I8 NOW THAT I'VE FOUND YOU: A COLLECTION
138 25 21 LISON KRAUSS A° [HS] 212

Catalog afbums are 2-year-old tities that have falien below No. 100 on The Billboard 200 or reissues of oider albums Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA cer-
tification for net shipment of 1 million units (Platinum). 4@ RIAA certification for net shipment of 10 million units (Diamond). Numerai following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multipiies shipments by the num-
ber of discs and/or tapes. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and ali other CD prices, are equivalent prices, which are projected from wholesale prices. i indicates past Heatseeker titie. ® 2000, Billboard/BPt Communications and SoundScan, Inc.
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by Bradley Bambarger

UNIVERSAL CHANGE: Organizational shifts at
any one company are usually not of much wider inter-
est, except when that company happens to be the
world’s largest purveyor of classical music. Although
in a personnel limbo of late, Universal Classics
Group—the New York-based corporate umbrella for
the Deutsche Grammophon, Decca, and Philips labels—
has mutated once again, having eschewed the core/
crossover split initiated following the Universal/Poly-
Gram changeover in favor of an ambitious, integrated
structure that includes several new
appointments. At a time when major
labels are cutting back or getting out
of classical altogether, Universal’s
efforts are heartening.

In recognition of Universal Clas-
sics’ record worldwide financials
last term, former GM/senior VP
Kevin Gore has been promoted to
president of the group, reporting to
Universal Classics chairman Chris
Roberts (who is also president of classics and jazz
internationally). All the departments underneath
Gore have been rearranged. There are new heads of
media (senior VP Aimee Gautreau, a former pub-
licity VP with Angel) and marketing (senior VP
David Hazan, previously of world-music “lifestyle”

ROBERTS

duce and the way we market it, we want to be inclu-
sive—we’re going after everything.” And with the
new artist-relations liaison, Universal aims to ame-
liorate “the alienation factor” that Roberts says has
come 48 artists have had to deal with constant corpo-
rate changes and the ascendance of a more “prag-
matic” approach to marketing.

Even with the classical market’s shift from a catalog-
driven business to an emphasis on new releases (as the
retail slots for catalog titles decrease), Universal’s cat-
alog output has yielded positive financial return and
will continue to be emphasized. “We aren’t forgetting
that our catalog is so much of who we are,” Roberts
says. European territories will still have room to cre-
ate their own lines, as with Decca’s “Eloquence” budg-
et series—which, while apt for the price-sensitive U.K.
market, will not likely come to the U.S.

If the New York structure meets success, then other
Universal Classics territories may adopt some of its
layout. As of yet, though, no changes seem attendant in
Europe, and the label presidents for the Hamburg-
based Deutsche Grammophon and London-based
Decca/Philips remain Martin Engstroem and Costa
Pilavachi, respectively. Based in London, senior VP
Tom Deacon is in charge of Universal’s international
catalog, having led the way in creating the company’s
first worldwide, multi-label reissue series, the excel-
lent new quality two-fer line “Panorama.” The head-
quarters for Universal Recording Services and classi-
cal archives also remains in Hanover, Germany.

Some critics of Universal claim the company has
gradually drained the spirit from the great European
identities of Deutsche Grammophon and Decca, replac-
ing it with a middle-brow, marketing-is-all American
aesthetic. “Bullshit,” says Roberts, stressing that the
initial A&R and artist/album imagery still originate
from the label headquarters and often the artists them-
selves. He also stresses that Universal cultivates a

marketer Putumayo), as well as a newly
created artist relations position (filled by
Philicia Gilbert, formerly a publicist with
BMG Classies and Decea).

Moreover, Universal Classics has two

UM

UNIVERSAL CLASSICE GROUD

global ethos, laboring not to fall into the
“provincial” mode he ascribes to some other
classical majors. Regarding the future of
Philips (which Decea subsumed), such label
vets as Valery Gergiev and Alfred Bren-

= L

new departments: the five-person new-

media team, headed by senior director Steve Singer,
and a U.S. catalog development operation, led by VP
Joe Szurly (formerly of Sony Classical). The sales and
field marketing department is still run by senior VP
Gerry Kopecky. ECM—distributed by Universal in
the U.S. and most other territories—is represented by
label director Sarah Humphries and press/promotions
director Tina Pelikan, both ECM veterans.

Another new wrinkle for Universal Classics is the
development of « New York repertoire center. The
“missing link” in the company’s A&R structure will be
crossover-oriented, according to Roberts, with an aim
of tapping the music of the Americas. One of the first
such projects is Decca’s hit “Two Worlds,” which fea-
tures classical tunes interpreted by middle-of-the-road
Jazzers Dave Grusin and Lee Ritenour (with help
from star soprano Renée Fleming
and violinist Gil Shaham). 2

Despite the buoy of the past year’s = |
positive numbers, Gore concedes that
the evolution “hasn’t been easy.”
(Crossover maven Lisa Altman left
the company with the restructuring.)
Driving Universal’s changes is the
admirable belief that “the art is so
great that people only have to hear it
to want to buy it,” Gore says. “Of
course, the challenge is getting those opportunities for
people to hear the music. With the old division of core
and classical, we were sometimes stuck in a marketing
rut. Our new structure gives us the means to make the
most of every channel and expand our reach beyond
traditional classical avenues. The goal is taking records
to the next level—and that means as many little victo-
ries as big ones, from an artist selling 5,000 copies of a
new record rather than the 3,000 of the last one.”

Roberts adds, “In the past, record companies have
tended to take either a purely commercial outlook or
apurely exclusive, elitist outlook. In the music we pro-

GORE

del will continue issuing albums via the
imprint; anniversary Philips reissues are also due this
spring, although no new artists will be signed.
Roberts and Gore insist that the financial pressure
from their corporate bosses is tough but fair, with clas-
sical given both support and autonomy. The new mar-
keting/media structure will soon have an ideal oppor-
tunity to prove itself, as Universal’s 2001 release
schedule looks strong. The first quarter sees a new
effort from Fleming (“Songs Of The Moon,” a set of

fin-de-siecle songs with pianist Jean-Yves Thibaudet)

that comes with a world tour to back it up. A second-
phase marketing program for Fleming’s current smash
bel canto dise (which has reportedly shipped 50,000
copies) also kicks in with the new year.

Cecilia Bartoli’s “Vivaldi Album” will also see a
marketing reprise, as she tours the U.S. in February
and March. Speaking of nontraditional marketing, she
is now on the back of Cheerios boxes with the likes of
R&B crooners Boyz II Men. Another star mezzo,
Anne Seofie von Otter, has recorded an album pro-
duced by rocker Elvis Costello (who, not surprising-
ly, put discs by Von Otter and Bartoli on his much-dis-
cussed list of 500 favorite records in November’s
Vanity Fair). With just a short advance listen, the folk-
tinged album (due by summer) sounds like the very
ideal of a crossover project, organic and artful.

Buttressing Universal’s audience-development
efforts is a contract with 21C, the forward-minded
classical marketing firm headed by former Universal
head of core classics (and longtime PolyGram fixture),
Albert Imperato. A great success at Columbia Uni-
versity’s Miller Theater in New York, the Imperato-
pioneered “20/21 Club” events—named after
Deutsche Grammophon’s contemporary music line
and featuring free informal artist presentations and
open question-and-answer sessions—were just taken
on the road with young violinist Leila Josefowicz.
Remarkably, the next “20/21 Club” takes place Nov. 29
at Miller with the usually elusive Gergiev.
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1159 YOLANDA ADAMS A
ELEKTRA 6243%/EEGER 22 weeks at No. 1 MOUNTAIN HIGH...VALLEY LOW
2 | 2|10| BEBE MOTOWN 159405/UNIVERSAL LOVE AND FREEDOM
3 3 | 3 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KE
VERITY 43139 R NOT GUILTY... THE EXPERIENCE
4 4 1 27| MARY MARY @  C2/COLUMBIA 63740/CRG THANKFUL
5 | 5 | 12| DONNIE MCCLURKIN
VERITY 43150 IH LIVE IN LONDON AND MORE...
6 6 | 12| KIRK FRANKLIN PRESENTS 1NC
B-RITE 490325/INTERSCOPE KIRK FRANKLIN PRESENTS 1NC
1 71y KURT CARR & THE KURT CARR SINGERS
GOSPO CENTRIC 490747/INTERSCOPE AWESOME WONCER
10| 2 | YOLANDA ADAMS
ELEKTRA 62567/EEG CHRISTMAS WITH YOLANDA ADAMS
9 | 8| 6| AARON NEVILLE  TELL IT 20287/EtMI GOSPEL DEVOTION
13| 2 | LEE WILLIAMS AND THE SPIRITUAL QC'S
MCG 7018 GOOD TIME
11 | 9 | 34 | FRED HAMMOND & RADICAL FOR CHRIST
VERITY 43140 PURPOSE BY DESIGN
12 | 12 | 56 | CECE WINANS  WELLSPRING GOSPEL 51711/SPARROW ALABASTER BOX
(13)| 17 | 11 | DOROTHY NORWOOD WITH MIAMI MASS CHOIR
MALACO 6032 OLE RICKETY BRIDGE
14 | 39| VARIOUS ARTISTS @
EMUWORD 43149VERITY WOW GOSPEL 2000 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
@ 22| 5 | SOUNDTRACK  GOSPO CENTRIC 490754/INTERSCOPE HIS WOMAN, HIS WIFE
16 | 16 | 9 | SHIRLEY CAESAR  MYRRH/WORD 6107 /EPIC BB YOU CAN MAKE IT
17 | 15 | 16 | RICKY DILLARD & “NEW G” (NEW GENERATION CHORALE)
CRYSTAL ROSE 20960 NO LIMIT
18 | 18| 7 | T.D.JAKES
INTEGRITY/WORD 61069/€PIC BB GET READY! THE BEST OF T.D. JAKES |
1
NEWD | NATALIE WILSON & THE S.0.P. CHORALE |
GOSPO CENTRIC 490675/INTERSCOPE [GIRL DIRECTORT
20 | 11| KEITH JOHNSON & THE SPIRITUAL VOICES
WORLD WIDE GOSPEL 2635 LIVE & ALIVE
21 | 19| 54| YOLANDA ADAMS  VERITY 43144 THE BEST OF YOLANDA ADAMS
22 | 21 | 48| NORMAN HUTCHINS DI 1258 BATTLEFIELD
26 | 46 | TRIN-I-TEE 5:7  B-RITE 490359/INTERSCOPE SPIRITUAL LOVE
24 | 73| 5 | BISHOP CARLTON PEARSON
ATLANTIC 83399/CHORDANT BISHOP CARLTON PEASON PRESENTS: AZUSA PRAISE JUBILEE!
@ 31| 6 | DAMITA  ATLANTIC 83330/AG DAMITA
26 [ 25| 6 | TONEX TOMMY BOYVERITY 43153/IVE PRONOUNCED TOE-NAY
27 | 28 | 57 | HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
VERITY 43132 FAMILY AFFAIR
28 | 27| 7 | B.B.JAY HARRELL 41699/IVE BB UNIVERSAL CONCUSSION
29 | 79 | 79| THE BROOKLYN TABERNACLE CHOIR
M2.0 COMMUNICATIONS/WORD 63805/EPIC GOD IS WORKING — LIVE
30 | 11| 2 | LAMAR CAMPBELL & SPIRIT OF PRAISE
EMI GOSPEL 20290 WHEN | THINK ABOUT YOU
31 [ 30| 36| DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
EMI GOSPEL 20251 TRI-CITY4.COM
(32) [RE-ENTRY| GOD SQUAD  aweN 1501 GOOD MORNING NEIGHBOR
@ 351 9 PAUL BEASLEY AND THE ORIGINAL GOSPEL KEYNOTES
J& M 7284 YOU ARE THE ONE
38 | 2 | EVELYN TURRENTINE-AGEE w.0S. 1273/WORLD WIDE GOSPEL ~ GOD DID IT!
(35 |NEWP | DOTTIE PEOPLES  aTLaNTaINTL 10268 SHOW UP & SHOW OUT
(36) |Re-ENTRY| SAINTS WITH A VISION MUSIC & ARTS SEMINAR MASS CHOIR
MEEK 4004 CALLING ALL SAINTS
37 | 33| 29 | BISHOP CLARENCE E. MCCLENDON PRESENTS THE HARVEST FIRE MEGA MASS CHOIR
INTEGRITY/WORD 63542/EPIC SHOUT HALLELUJAH
38 | 24 | 37 | CHESTER D.T. BALDWIN & MUSIC MINISTRY MASS
JDI 1259 SING IT ON SUNDAY MORNING!
(39) |Re-ENTRY| DERRICK MILAN WITH THE PETER'S ROCK MASS CHO

SOUND OF GOSPEL 2231/NINE

DERRICK MILAN'S MINISTRY OF PRAISE WITH THE PETERS ROCK MASS CHOIR

T.D. JAKES  ISLAND INSPIRATIONAL 524630/10MG B

SACRED LOVE SONGS

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 mitlion
units (Platinum). €@ RIAA certification for net shipment of 10 million units (Diamond). Numeral foliowing
Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. B8 indicates past or present
Heatseeker titles. © 2000, Billboard/BP1 Communications.
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by Deborah Evans Price

NIGHT TO REMEMBER: The recent Gospel
Music Hall of Fame induction banquet was one of
those special evenings that members of the commu-
nity will remember for a long time. Gary Chapman
was a superb host, and he could obviously tell he had
many in the crowd on his side when he asked why,
of all possible nights, we were all there on a Monday.
(Hometown favorites the Tennessee Titans were
playing.) He served up a wonderful new song and
shared a hilarious “bus story,” which prompted oth-
ers throughout the night to share their memorable
road adventures.

But the night clearly belonged to the recipients—
the late Bob MacKenzie (whose tremendous impact
on everyone there was celebrated throughout the
night), Shirley Caesar, the Oak Ridge Boys, Petra,
the Fisk Jubilee Singers, the Kingsmen Quartet,
and Roger Breland & Truth.

In a conversation the next day with Oak Ridge
Boy Duane Allen, he expressed how much the honor
had meant to the group and how exciting it is to be
working on its first album of new gospel material in
more than 25 years. The Oaks signed with the good
folks at Spring Hill for the act’s gospel music; anoth-
er deal is in the works for its country music (see
story, page 39).

Personally, I’'ve been an Oxks fan for as long as [
can remember. They were the first major act I inter-
viewed when I was working as a DJ at KRMD
Shreveport, La. I used one of their songs, “Make My
Life With You,” in my wedding. It’s great to see them
getting the recognition they so deserve. They are
great guys and have one of the best live shows in the
business. I can’t wait to hear that new gospel record.

NEWSONG BRANCHES OUT: It looks like Jive
Records and Provident Music Group could very well
have another “Butterfly Kisses” on their hands. On
NewSong’s fabulous new album, “Sheltering Tree,”
there’s a cut called “Christmas Shoes” that has been
stirring attention not just from Christian radio but
also from mainstream stations. It was played on the
syndicated “Steve & D.C.” morning show, based in
St. Louis, and listener response flooded the phone
lines and crashed the E-mail server. “It was amaz-
ing, the calls they took and [hearing] the things peo-
ple were saying, things you never really think about
when you write a song,” says founding NewSong
member Eddie Carswell.

Ironically, the song almost didn’t make it on “Shel-
tering Tree.” The group had finished the album when
Carswell played “Christmas Shoes” for a few people
and was encouraged to put it on the record. Now Jive
(both Provident Music Group, including the Benson
label, and Jive are Zomba-owned) is taking the sin-
gle to mainstream radio on Tuesday (14).

It’s a great song, but just one of many on “Shel-
tering Tree.” NewSong members Carswell, Billy
Goodwin, Leonard Ahlstrom, Michael O’Brien,
Stephen Reischl, and Matt Butler have crafted an
album of great songs that they deliver with lots of
energy and passion. “Red Letter Day” is a buoyant
opener penned by Carswell and Ahlstrom. The title
cut is a testament to the power of friendship that fea-
tures vocals by guests Rebecca St. James, Mac
Powell, Fred Hammond, Natalie Grant, Carolyn
Arends, and Charlie Peacock. “God & Time” is a
beautiful ballad that reminds us that when we are
hurting, all we need is God and time. Carswell says
he’d had the idea for a while and had just never writ-
ten the song. Then, after he lost his father-in-law,
who was one of his best friends, the idea came to him
again. “I got together with Leonard and shared the
idea, and we wrote it. Hopefully it will help a lot of

people,” he says. “It helped me writing it.”

Prior to the making of the record, NewSong
underwent some personnel changes. Scotty
Wilbanks exited the band. Russ Lee left to pursue
a solo career with Sparrow Records, and O’Brien, a
former solo artist on Benson, joined the group, as did
Reischl and Butler. “Change is going to happen, and
I accepted that back some years ago,” says Carswell.
“We try not to change for the sake of change, but if
God has changed it, it will work out on both ends.”

Carswell encouraged both Lee and Pamplin artist
Charles Billingsley to spread their wings and pur-
sue solo careers, and they are all still good friends.
Carswell is pleased with what O’Brien brings to the
lineup. “Mike is a good communicator,” says Carswell,
who appreciates not only O’Brien’s vocal talents but
his ability to share his heart with the audience. “God
takes care of us. He brings people into our lives and
puts things together and makes things work.”

In addition to great music, the album is spawning a
book. Due out next year through Howard Publishing,
“Sheltering Trees” will be co-authored by Carswell
and will feature inspiring stories of friendship. The
group is also gearing up for its next Xtreme Youth
Conference in late December in Gatlinburg, Tenn.

LEE AND BILLINGSLEY FLY SOLO: Like
many other great Christian groups, such as Truth
and the Gaither Vocal Band, NewSong seems to
be a training ground for successful solo acts. One of
the most impressive debuts this fall is Russ Lee’s
Sparrow release “Words In Time,” which showcas-
es Lee’s stellar vocals as well as his songwriting tal-
ents. “It wasn’t a matter of not liking where I was
with NewSong, because I loved the guys and their
commitment to musical excellence and their fami-
lies,” says Lee. “It has just always been buried deep
in my heart to do [a solo project].”

Lee feels that by being with NewSong, “God used
an opportunity to send me to songwriting school.” He
had always wanted to write but lacked confidence.
He says being with the group taught him a lot. “It
was a great opportunity to understand not just the
craft of songwriting but the craft of connecting,
because you can write great songs and nobody gets
it, or you can write a song and in 212 minutes grip
someone’s heart. That’s my goal.”

Lee hits the mark on “Words In Time.” “I wanted
to make a record where it didn’t necessarily sound
like everything coming out of the [contemporary
Christian music] market,” says Lee, “and that’s hard
to do when you're making a pop record. I wanted to
be lyrically direct, and I wanted it to be palatable. I
wanted it to be a language that people understood—
just a conversation about the reality of Christianity
and human life.”

Lee has been sharing those great new songs while
out on tour with Avalon this fall. Then, around the
holidays, he’ll be part of the Child of the Promise
tour, where he'll portray King Herrod.

Charles Billingsley is another NewSong alum
who is making great music as a solo artist. His latest
release, “Marks Of The Mission,” is his sophomore
effort for Pamplin. Like Lee, Billingsley is paving a
successful solo course with passionate vocals and
strong songs. “One element that I really wanted to
add to this record, compared to the last one, was
more worship-type songs,” says Billingsley. “I lead
worship at my church 20 times a year, but I'm not
necessarily a worship leader, although I consider my
concerts more worship then anything. The overall
goal is to lead people to the throne.”

One of Billingsley’s favorite cuts on the new record
is “Settle Me Now,” which he wrote with Don Koch
and Brian White. “We are all so busy all the time,
and we never have the opportunity to enjoy the pres-
ence of the Lord,” he says. “It’s about grabbing some
of that time back and spending it with the Lord and
finding out what is really real for us every day of our
lives. That set the tone for the whole writing process
of the record.”

Billingsley currently tours 220 days a year. “I do
three, four, and sometimes five concerts a week,” he
says. “I fly out from where I live here in Atlanta.”
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16 | 73| VARIOUS ARTISTS A
MARANATHAVINTEGRITY 1583WORD WOW WORSHIP: TODAY'S 30 MOST POWERFUL WORSHIP SONGS
15 | 12| 2 | PASSION WORSHIP BAND  SPARROW 1768/CHORDANT PASSION: ONEDAY LIVE
16 | 15|17 | THIRD DAY ESSENTIAL 10670/PROVIDENT  OFFERINGS: A WORSHIP ALBUM
26| 6 | AVALON  SPARROW 1733/CHORDANT JOY: A CHRISTMAS COLLECTION
18| 58| RO.D. ®
ATLANTIC 83245/CHORDANT THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN
19 | 17| 12| KIRK FRANKLIN PRESENTS 1NC
B8-RITE 9426/INTERSCOPE KIRK FRANKLIN PRESENTS 1NC
20 | 14| 2 | REBECCA ST. JAMES  FOREFRONT 5251/CHORDANT TRANSFORM
NEWP | CHRIS RICE  ROCKETOWN 7912/WORD SMELL THE COLOR 9
22 | 20| 11 | VARIOUS ARTISTS
ESSENTIAL 10607/PROVIDENT CITY ON A HILL—SONGS OF WORSHIP AND PRAISE
@ 32 | 3 | VARIOUS ARTISTS  HILLSONG AUSTRALIAINTEGRITY 1763WORD FOR THIS CAUSE
24 | 21| 2 | GAITHER VOCAL BAND  SPRING HILL 1009/CHORDANT | DO BELIEVE
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24| 10| STACIE ORRICO  FOREFRONT 5253/CHORDANT GENUINE
29 | 23 | 22| VARIOUS ARTISTS
WORSHIP TOGETHER 0282/CHORDANT | COULD SING OF YOUR LOVE FOREVER: 25 MODERN WORSHIP SONGS
30 | 25| 7 | KURT CARR & THE KURT CARR SINGERS
GOSPO CENTRIC/INTERSCOPE 4267/WORD AWESOME WONDER
27 | 12 | ZOEGIRL  SPARROW 51734/CHORDANT ZOEGIRL
NEWD | YOLANDA ADAMS
ELEKTRA 62567/CHORDANT CHRISTMAS WITH YOLANDA ADAMS
33 (112 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
SPRING HOUSE 2269/CHORDANT WHISPERING HOPE
34 | 28| 6 | AARON NEVILLE TELL IT/EMI GOSPEL 0287/CHORDANT DEVOTION
35 [ 34|89 | SONICFLOOD  GOTEE 2802/CHORDANT SONICFLOOD
40| 2 | KATHY TROCCOLI REUNION L0070/PROVIDENT [ LOVE HAS A NAME
37 [ 30| 4 | THE OC SUPERTONES  BEC 7740/CHORDANT LOUD AND CLEAR
NEWP | LONESTAR  BNA'SPARROW 63326/CHORDANT THIS CHRISTMAS TIME
39 [ 37 (73| STEVEN CURTIS CHAPMAN @  SPARROW 1695/CHORDANT  (SPEECHLESS)
40 |39 | 33| FRED HAMMOND & RADICAL FOR CHRIST
VERITY 43140/PROVIDENT PURPOSE BY DESIGN

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 mitfion
units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All albums available on cassette and CD. *Asterisk indicates vinyl available. BN indicates past or present Heat-
seeker title. © 2000, Billboard/BPI Communications.
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by Lisa Collins

BEST & THE BRIGHTEST: Nominations for the
16th annual Stellar Awards were recently announced
in Atlanta, and there were quite a few surprises, though
few were surprised at the showing that past winners
Fred Hammond and Yolanda Adams made. Both were
expected to reap quite a harvest, and they did.

Hammond pulled in a total of eight nominations,
including male vocalist of the year and two nods for pro-
ducer of the year, one for work on his “Purpose By
Design,” which is also up for CD of the year. The other
was for his work on Adams’ platinum-selling Elektra
debut, “Mountain High . . . Valley Low.” The chart-top-
ping LP earned Adams a total of seven nominations,
including artist of the year, female vocalist of the year,
and song of the year (“Open My Heart”).

The biggest surprise was that both Adams and Ham-
| mond were eclipsed by Hezekiah Walker, whose lat-
est project, “Family Affair,” garnered Walker and his
Brooklyn, N.Y.-based Love Fellowship Crusade
Choir nine nominations, including choir of the year, con-
temporary male vocalist of the year, and hip-hop gospel
performance of the year (for “Let’s Dance”).

Among the industry’s brightest new stars were Mary,
Mary, whose five nominations included new artist of the
year; Bishop Clarence McClendon, who earned dual
nominations; and Brenda Waters, whose Crystal Rose
recording debut, “Believers & Friends,” garnered three
nominations. Waters is best-remembered for her guest

work with the Tri-City Singers on cuts like
“Strangers” from the group’s “Bible Stories” LP.

Another pleasant surprise was the showing by Los
Angeles-based independent, J.D.I. Records, founded
by James Roberson just six years ago. Two of its
artists—Norman Hutchins (“Battlefield”) and
Chester D.T. Baldwin & the Music Ministry Mass—
earned nominations. Other independents weighing in
were Danbla Records (Montel Thomas & Soul Win-
ners International) and Real Deal (Lexi).

Trin-I-Tee 5:7 (“Spiritual Love”) and Donald
Lawrence (“Tri-City4.Com”) pocketed four nominations
each. Rounding out the multiple nominees—with three
each—were the late James Moore (“Family & Friends
Live From Detroit”), Luther Barnes (“Wherever I
Go”), CeCe Winans (“Alabaster Box”), and the
Williams Brothers. (“The Concert”). The Williams
Brothers will also be honored with the prestigious
James Cleveland Award.

The event is scheduled for Jan. 13, 2001, at the
Atlanta Civic Center and for the first time will be aired
live in some markets. The all-star performance lineup
includes multi-platinum recording artist Kirk Franklin,
Mary, Mary, Shirley Caesar, Donnie McClurkin, and
pop superstar Aaron Neville. Dr. Bobby Jones and
Vicki Winans will co-host. Winans recently inked a new
deal with Tommy Boy Gospel Records that includes the
introduction of a clothing line and a Web site. A new
album is expected in the second quarter.

BRIEFLY: To celebrate the release of his new album,
“Not Guilty,” John P. Kee held a “praise party” at his
church, the New Life Fellowship Center in Charlotte,
N.C., where he performed selections from the Oct. 24
release for more than 15,000 people. “Not Guilty”
entered the Top Gospel Albums and Top Contemporary
Christian charts at No. 30 and No. 4, respectively.

VIDEO/CD PROJECT PROFILES THE LIFE OF OAK RIDGE BOY

(Continued from page 41)

top tunesmiths, the songs on the set
are as warm and comforting as an
old family quilt, with many of the
lyries reflecting the values of fami-
ly and home. “Keep Lookin’ Up” is
a positive anthem about surviving
life’s ups and downs that Golden
delivers with an authority born of
experience. “Red Dirt Highway,”
(previously a single/video for Gold-
en on Mercury Records), chronicles
a young man’s leaving home. “Just
Like Me” celebrates family and the
satisfaction of having offspring that
want to emulate their dad.

It’s familiar territory for Gold-
en, as he’s performed many of
these songs onstage with his sons
Chris and Rusty over the years.
(Son Craig doesn’t perform pub-
licly with the family.) “There are
loyal fans that have been there
through thick and thin, and people
have requested [we record] a lot of
the songs on the album project,”
says Golden.

“Our longtime friend Jeff Panz-
er had talked to [my wife] Brenda
and I and said he'd like to do a doc-
umentary on my life’s story,” says
Golden. “Brenda thought it would
be a good idea to package it as a
multimedia boxed set with a photo
montage of me throughout the
years and with the documentary.
Brenda put together a lot of the

interviews and gathered a lot the
old footage.”

The Goldens released the
boxed set via their own compa-
ny, Audio Visual Arts III, and
are taking a single, “The Stone,”
to country radio. According to
Brenda, they’ve been seeking a
distribution deal for the project.
In the meantime, they’ve been
aggressively marketing the
release via ads in country con-
sumer publications such as
Country Weekly and through in-
store appearances at various
Wal-Mart locations. The release
is also on Golden’s Web site,
williamleegolden.com, and is
being sold on the road at Oak
Ridge Boys concerts.

“It’s a wonderful project,” says
Oak Ridge Boy Joe Bonsall. “It’s
something William Lee wanted to
do from his heart and from his
soul. When people have all the
right motives to do something,
then it’s a good project. We’ve all
supported William Lee and ‘My
Life’s Work.” It’s a tremendous
piece of work that he should be
very proud of.”

“I wouldn’t take nothing for the
project,” says Golden. “It’s some-
thing I'll cherish for the rest of my
life. It’s a compilation of who I am
and what I'm about.”
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Byron’s ‘fine Line’ Grosses kenres

THE SONG, NOT THE SINGER:
In a world where music is frequent-
ly identified and compartmentalized
by seemingly arbitrary definitions, it
is important to remember the com-
mon bonds of melody and harmony
that are the basis of all forms of com-
position.

On “A Fine Line: Arias And
Lieder” (Blue Note, released Nov. 7),
clarinetist Don Byren postulates that
the musical forms of the aria and the
lieder (show-stop-
ping vocal solos and
intimate songs, &
respectively) have %
gone beyond their
classical originsand
are thriving in the
worlds of modern
pop and jazz. To
that end, Byron
interprets music by
composers ranging from Ornette
Coleman and Frédéric Chopin to
Roy Orbison and Stevie Wonder,
not blurring but instead obscuring the
culturally imposed lines between the
pieces of music.

Byron credits an occurrence on
the 1998 Grammy Awards—where
Aretha Franklin filled in at the last
minute for Luciano Pavarotti,
singing the Puccini aria “Nessum
Dorma”—as being pivotal to the pro-
ject’s direction. “There was some-
thing happening in that moment that
was pretty interesting, because it
blurred the lines of what classical
music is and what a classical musi-
cian is,” says Byron. “Aretha is cer-
tainly as good a musician as many
classical musicians are, plus she could
apply something altogether different
to the aria.”

As with Franklin’s rendition of
Puccini, Byron reflects the composi-
tions he interprets through his own
individualistic prism, adding Mark
Ledford’s wordless vocal to the
melody of Coleman’s “Check Up”
and arranging for solo clarinet
Chopin’s Larghetto from his Piano
Concerto No. 2. “What I am doing is
looking at music objectively across
idioms,” explains Byron. “The record
is not overly impressed with the ful-

BYRON
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by Steve Graybow

fillment of a particular style but
rather with the actual music itself.
Sometimes the way a song is per-
formed can hurt the way you hear
the composition.”

Joining Byron on many of the
tracks are drummer Paulo Braga,
bassist Jerome Harris, and pianist
Uri Caine, who similarly put his own
unique stamp on Bach’s seminal
“Goldberg Variations,” which came
out earlier this year on the Winter &
Winter label.

“The common bond between the
songs I chose for the record is that
they are all at a high level of art,”
says Byron. “I tried to gather pieces
that seemed to have some of the
characteristics of aria and lieder. A
lieder does a certain thing, melodi-
cally, in the way the words and the
music work together. There are
things other than those that are part
of classical music that do that.”

In a project brimming with sur-
prises, one of the most pleasing is
Byron’s interpretation of rock bal-
ladeer Orbison’s “It’s Over,” sung
with appropriately dark-hued long-
ing by Ledford. “That song is one of
the most gut-wrenching arias ever
written, so far as what Orbison is
saying and how he sings it,” says
Byron, who first became acquainted
with Orbison’s music as a child
through a “best-of”’ collection owned
by his parents. “When I was a kid, it
scared me to listen to him, with the
reverb and the morbid sentiments.
It sounded like tragedy. He was a
successful, tragic guy.”

Also interpreted on “A Fine Line”
are Wonder’s “Creepin’” and Hol-
land/Dozier/Holland’s Motown clas-
sic “Reach Out I'll Be There,” per-
formed as a bass clarinet/piano duet
by Byron and Caine. Stripped of its
trademark vocal arrangement, the
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song’s melody and artful construc-
tion becomes the focus of the piece.
“The Motown-era songs are about
composing,” says Byron. “Even
though it was in some ways a very
industrial thing that Motown had
going on [with writers adapting
ideas from songs that were proven
hits to new songs], there were many
interesting harmonic and rhythmic
things happening in the music.”

AN D: The Verve Music Group and
Music.com have entered into a part-
nership, whereby Music.com will cre-
ate dedicated sites for Verve artists.
A vervemusicgroup. music.com site
will be established, housing sites for
10 Verve artists, including Diana
Krall, George Benson, Regina
Carter, and Al Jarreau. Additional
artists will be added in the future.

Santa Monica, Calif.-based Sam-
son Records has signed contempo-
rary keyboardist Jeff Lorber, whose
label debut is expected early next
year. Also expected in the first quar-
ter is volume two of Ubiquity
Records’ “Jazz On The Latin Side,”
which will feature Poncho Sanchez,
Francisco Aguabella, Justo
Almario, and members of Los
Lobos and Ozomatli.

Mal Waldron'’s “Left Alone” and
Zoot Sims’ “Down Home” were
reissued Oct. 17 by Avenue Jazz.
Both originally appeared on the
Bethlehem label in the early 1960s

. The fourth annual New York
Blues Festival returns to New
York’s Symphony Space Nov. 17-19.

OAK RIDGE BOYS

(Continued from page 39)

“It was an awesome feeling,”
says Allen. “I'm still feelingit... A
huge honor has been bestowed on
our organization. I never dreamed
of this.”

Allen and Sykes have been
spearheading the Oaks’ search for
material. “What I want to try to do
in the gospel music area is find new
songs that would excite us and
excite everybody and show growth
in our group, because there’s been
so many compilations out,” says
Allen. “I wanted to do an album of
new material people could listen to
that would affect them in an emo-
tional way.

“Our gospel roots are our natu-
ral roots,” he continues. “That’s
where we all cut our teeth. ... The
opportunity to cut gospel again
feels like we're rebuilding our
foundation.”

The Oaks’ future also includes a
new country album. Allen says they
are in negotiations with a new
start-up label he declines to name,
and they plan to go into the studio
with longtime producer Ron Chan-
cey in early 2001.

“What the Oak Ridge Boys are
all about is keeping it going,” says
Bonsall. “One thing we’ve never
been able to plan is how to stop it.”

Sterban agrees. “I don’t ever see
retiring, at least not any time soon.”
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Freelance Producer/Engineer Racks Up Gredits

FROM NEW KIDS ON THE
BLOCK to Slayer, mixing to studio
design, and commercials to film
scores, composer/producer/engi-
neer William Garrett has seen a lot
in the 20 years he hus spent as a
freelancer. Though not a household
name, Garrett has cut a wide path
through the music business, going
far beyond the role of engineer.

It is not well-known that he
mixed a quadruple-platinum album,
for example, or that he started a
record label while in his early 20s.
But his credits are growing in both
number and prominence, and today
Garrett is marking two decades as
a freelance producer/engineer with
new ventures, including two Inter-
net-based companies, while contin-
uing to improve the Sony/ATV
Music Publishing project studio he
has overseen (in a freelance capac-
ity) since 1991.

The North Carolina native’s
career began in 1978 in Boston,
after one year at the University of
North Carolina, where he studied
classical music and composition.
Transferring to the Berklee College
of Music, Garrett was suddenly in
the middle of a rock’n’roll scene that
had recently produced Aerosmith,
the Cars, and the J. Geils Band
and would soon explode with a crop
of new artists, some of whom would
themselves achieve national recog-
nition. After two years at Berklee,
Garrett took an entry-level job at
Boston’s Intermedia Sound, work-
ing up to assistant engineer. His
first session, he recalls, was an aus-
picious one: The clients were Burt
Bacharach and Carly Simon. Ses-
sions with the Cars and Aerosmith
quickly followed.

“Aerosmith had recorded ‘Dream
On’ at Intermedia years before,”
says Garrett. “They returned to do
a session with [producer] Jack
Douglas. They were reminiscing
about making their first record
there and how cool it was. Even the
college music scene in Boston was-
n’t as big as it would later become,
so these were the biggest things
going on in town. That made it real-
ly exciting for me, as an impres-
sionable 19-year-old.”

As the simmering local scene
began to boil in the early 1980s,
Garrett moved quickly, forming
Alpha-Media Records as a means of
making a name for himself as a pro-
ducer. Taking advantage of evening
and weekend downtime at a studio
he was working at, he recorded and
produced bands, releasing the
results on 45 rpm discs.

“We did a bunch of singles, and
one EP by Pink Cadillac [of which
the leader, David Champagne,
became part of Treat Her Right, a
band later signed to RCA]J. Boston
radio, including commercial station
WBCN and college stations at
Emerson and Boston College, were
incredibly supportive of local musice,
so you could have a big local hit. It
was great—you’d be riding in some-
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body’s car, and your song would
come on the radio between Spring-
steen and Tom Petty. These days,
that doesn’t happen anymore to
someone who presses 1,000 45s.
That was a wonderful time for
bands in Boston.”

Intermedia Sound’s owner also
ran Century Three, a studio cater-
ing largely to advertising clients.
Working nights at Century Three,
Garrett made the acquaintance of
two brothers, Michael Jonzun and
Maurice Starr. Again working
during off-hours, Garrett would
record the brothers as they laid
down R&B grooves that would
become backing tracks for Sugar
Hill rap artists. All these releases,
however, gave credit to the Sugar
Hill engineer. Jonzun and Starr also
recorded an act in the attic of their
house, known as New Edition.

“They recorded New Edition on
an 8-track,” Garrett explains, “then
brought it to Century Three, and
we added another three tracks.
This 11-track recording went on to
become a No. 1 song, ‘Candy Girl.””
With Jonzun and Starr, Garrett
added the Stylisties and Aztec
Camera to his résumé.

Starr’s next project, for New
Kids On The Block, was mixed in
a studio outside of Boston.

“He would drop me off in the
afternoon and say, ‘Mix two
songs,” ” Garrett recalls. “This first
record didn’t do so well, but their
second sold millions. Fans went
back and bought the first one, and
it eventually sold 4 million copies.”

After spending a decade in
Boston and winning the Boston
Music Award for best producer in
1988, Garrett was ready and eager
to move to the recording mecca of
New York. Working his way into
the recording community, he was
recommended to producer Rick
Rubin by engineer Ed Stasium.
Through working with Rubin on a
Slayer project, he met George
Drakoulias, then an A&R man
with A&M Records. Drakoulias had
recently been to Atlanta, where he
recorded demos for a local band
called Mr. Crowe’s Garden. Gar-
rett mixed the demos in New York,
at what is now Looking Glass Stu-
dios on lower Broadway.

“A&M passed on the project,”
says Garrett. “George left A&M
and went to Rick’s Def American.
The rest, as they say, is history.”
Mr. Crowe’s Garden later became
known as the Black Crowes, and
they are now working on their sixth
major-label release.

Through doing production work

for various labels and production
companies, Garrett was asked to
become staff producer/engineer at
Sony/ATV Music Publishing’s demo
studio a short time later, a position
he continues to hold. Though for
some time conditions were far from
ideal—the studio was housed in a
file room at 666 5th Ave., then
another room at Sony’s current 550
Madison Avenue headquarters—a
1997 move to its present location at
550 coincided with major upgrades.
With assistance from his friend,
engineer/designer Brad Leigh,
Garrett fashioned a comfortable
control room, a separate booth for
instruments and vocals, and an
impressive equipment list. The cor-
poration, he adds, had gained some
understanding of a recording stu-
dio’s needs, allowing him to opti-
mize the space, creating an ideal
place for writing and recording new
music within the confines of an
office environment. Sessions there
have included Everything But The
Girl, Cyndi Lauper, Groove The-
ory, Lauryn Hill, and John Waite.
For the last several years, Gar-
rett has been steadily building a
film and television discography,
working at his personal studio,
Electra Craft. Composing and
recording music for the short film
“Back In The Days,” which was
screened at the Toronto and Sun-
dance film festivals, led to more
projects. To date he has composed
scores and/or songs for 17 films and
various music for television, includ-
ing Cinemax, Lifetime, American
Movie Classics, and the Travel
Channel, as well as produced and
engineered scores by other com-
posers, including Pat Irwin (of the
B-52’s) and Andrew Hollander.
1999 saw Garrett’s first collabo-
rations with composer John Cale,
which include the music for the film
“American Psycho.”
“It was exciting, recording with
a big orchestra,” says Garrett of the
sessions at New York’s Avatar Stu-
dios. “We tracked in Studio A and

mixed to Pro Tools in 5.1 surround
in B on the Solid State Logic 9000 J
Series console.”

Most recently, Garrett is estab-
lishing two new companies. Cine
Song is a custom songwriting shop
for films and television, he suays,
and will provide an original song in
the style of a standard or piece
that a movie producer cannot
afford to use.

“We can custom-write a song in
the same mood, with the same lyri-
cal content, that fits the scene, at a
lower cost,” says Garrett. “As com-
posers, Andy [Hollander] and I
have been called to do that several
times. In the film ‘Wrestling With
Alligators,’ I actually sing a '50s-
style song that plays through the
radio during a specific scene, and
the actors sing along!”

The other company is a label
called Craft Disc, which will
release, via the Internet, scores
from independent features and
shorts that are not typical major-
label fare. Garrett expects Cine
Song, Craft Dise, and related infor-
mation to be at electracraft.net in
one month.

Juggling his duties as producer,
engineer, and Sony staffer with his
composing career is no small feat,
says Garrett, but it’s working.

“If T was just engineering all the
time, there could be a great loss on
the creative side. That’s where pro-
ducing comes into play—you get to
use musical skills and instincts. But
getting back to composing and
songwriting via the film business
has been really rewarding.”

M ENLO PARK, Calif.-based
Music Annex Recording Studios
has cause to celebrate last issue’s
Billboard salute to Los Tigres Del
Norte. Annex founder David
Porter has been working with the
Tigres since the mid-"70s. The band
has recorded more than 30 albums
at Music Annex, with Porter at the
board until 1983, then with engi-
neer/producer Jim Dean.

Mlxmg Time. Semisonic is putting the finishing touches on its third full-length
album. Singer/guitarist Dan Wilson recently joined producer/mix engineer Tom
Lord-Alge at South Beach Studios in Miami to prepare the upcoming MCA
release. Pictured, from left, are Lord-Alge and Wilson.
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Pro Audio

Ghanges At Studer NA; Neutrik Debuts New Line

COMPLET]NG A SHIFT IN mar-
ket focus from analog tape machines
to digital audio consoles, Studer
North America (NA) has reorgan-
ized its administrative offices. The
Swiss-based manufacturer has also
added a new president for its North
American operations.

Industry veteran and 11-year
Studer executive Prodromos Con-
stantinou, succeeding John Carey,
will direct Studer NA from the
company’s Toronto offices. Studer
NA will continue to maintain sales
offices in New York, Los Angeles,
and Nashville.

“The shift in demand from analog
to digital mixing consoles in the
North American market required
Studer to change its focus,” says
Constantinou. “The introduction of
the D950 M2 Digital Mixing System
represents, we believe, the perfect
combination of digital processing
power, sonic transparency, and reli-
ability for our customers in the U.S.
and Canada.”

Constantinou is a systems engi-
neer by training, with more than 30
years’ experience in audio consoles.
Studer’s Toronto offices have sold
in excess of 250 Studer consoles
under Constantinou’s stewardship.
Prior to joining Studer, Constanti-
nou worked with Ward Beck Sys-
tems and MeCurdy Radio.

Building on the success of its

flagship D950 Digital Mixing Sys-
tem, Studer launched the next-gen-
eration Studer D950 M2 at the
109th Audio Engineering Society
Convention, held in Los Angeles in
September. The M2 brings software
enhancements and a new control
surface design to the D950, which
has sold more than 90 units since
1998, with more than 20 going to
North American buyers. The sys-
tem is used for both broadcast and
post-production applications. The
D950 M2 is now shipping; more
than 15 orders have been placed.

LIECHTENSTEIN-BASED
NEUTRIK AG, which manufae-
tures connecting equipment for
the professional audio industry,
has made several product intro-
ductions.

The company has released a new
line of BNC cable connectors and
bulkhead jacks. The BNC 75 ohm
cable connectors are now available
in push-pull and rear-twist versions
to cover all applications.

“The Neutrik BNC 75 ohm cable
connectors and bulkheuds are of par-
ticular interest to our customers,”
says James Cowan, VP of Neutrik
USA. “The pro audio industry relies
on the BNC connector, a vital piece
of the connection process that need-
ed revitalization. Neutrik’s updated
series incorporates suggestions

gathered from the top engineers in
the business worldwide.”

Neutrik has also introduced the
new smallest size 5-pole XLLR
chassis connector. The A and B
Series of the chassis connectors
will be enlarged by the new 5-pole
version.

This new chassis connector is
designe(l especially for applications
in audio, industrial, and lighting
(DMX) systems. The 5-pole XL R
chassis connector PCB version of
the A and B Series is available in
horizontal and vertical mounting
with easy fastening and self-tap-
ping PT screws.

AKG ACOUSTICS has an-
nounced the restructuring of its
U.S. sales and support organiza-
tions to reflect a geographic distri-
bution of resources.

AKG Acoustiecs VP/GM Doug
MeCallum announced several pro-
motions: Kevin Madden huas been
promoted to Eastern regional sales
manager, Tom Stotler has been pro-
moted to Central regional sales
manager, and Doug Kittle has been
promoted to Western regional sales
manager.

In addition, Cindy Carroll, Sara
Anderson, and Christi Heard are
sales administrators for the East-
ern, Central, and Western markets,
respectively.

e CD, CD-Rom and DVD Replicators
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e Professional Equipment
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e And much more
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ﬂlllll\llSﬂ alarts |||l PIIII, ||I|l Hop Labels

ONOVISA TARGETS POP
MARKET: Fonovisa has an-
nounced the creation of two new
labels under its jurisdiction:
Melody Latina, which will carry all
Fonovisa pop artists, and Proamsa,
which will carry newly signed hip-
hop artists. Both labels’ projects
will be distributed by Fonovisa.

“We're looking for more devel-
opment for our pop artists,” says
Fonovisa GM Gilberto Moreno.
“Our strategy is to maintain our
position in the regional Mexican
market and also attack the pop,
tropical, and hip-hop markets.”
Melody Latina will be based in
Miami.

RIPPLES IN THE AIRWAVES:
Changes are afoot at Spanish
Broadcasting System (SBS) fol-
lowing the appointment of Bill
Tanner as executive VP of pro-
gramming. Tanner joins SBS after
six years with Heftel and Hispan-
ic Broadcast Corp.

“I’'m here to try to make the sta-
tions more productive and to get
them to maximize their potential—
which is to say, get as many listen-
ers as possible,” says Tanner.

One of his first steps in doing so
was hiring Pio Ferro, KLVE Los
Angeles’ former PD, who is now
project director for New York and
Los Angeles. Ferro supervises the
Los Angeles stations KLAX and
KFSG, a full-market FM that SBS
recently purchased for $250 mil-
lion. Tanner says he’s in the
process of building his own team of
“programming experts,” which
already includes Brian Meléndez,
VP of programming for SBS sta-
tions in Puerto Rico, and Jesis
Salas, Tanner’s VP of program-
ming.

Tanner is looking to replicate the
phenomenal success he had with
KLVE, which became the No. 1
station in that market after Tanner
took over in 1994. Currently,
regional Mexican station KCSA is
No. 1, with KLLVE in the No. 2 spot.
Also, adds Tanner, “we are looking
at aggressively acquiring more sta-
tions and more people for those
stations.”

A RTISTRY MEETS COCA-
COLA: If there is such a thing as
the perfect marriage between
artistry and commercialism, it
could turn out to be “Aqui Y
Ahora” (Here And Now), an album
that features some of Spain’s top
bands—including Café Quijano,
Seguridad Social, Presuntos
Implicados, DJ Kun, Greta Y Los
Garbo, La Barberia Del Sur, and
Buen Color—playing their own
versions of “Aqui Y Ahora,” Coca-
Cola’s new theme song in Spain.
Buyers of the album, which was
released Nov. 7 by Warner/Dro,
will hear everything from ballads
to hard-rock versions of the tune,
with lyrics ranging from romantic
to existential. Although Coca-Cola
has long looked to big stars to
interpret its jingles, releasing an

by Leila Cobo

entire album of covers of a single
song is perhaps unprecedented.

“The whole notion of the slogan
‘Aqui Y Ahora’ is to live the mo-
ment,” says Coca-Cola representa-
tive Jaime Rodriguez. “And each
band has taken this concept and
given it a completely personal
interpretation. The idea was to
express the diversity of genres and
interpretations that can be found
in the same melody.”

Although Coca-Cola now owns
the rights to each of the new ver-
sions of “Aqui,” the company has
no plans to use them in its market-
ing campaign. The album, which
had an initial shipping of 50,000,
will be marketed as a commercial

‘Our strategy 1is to
maintain our
position in the
regional Mexican
market and also
attack the pop,
tropical, and
hip-hop markets’

~ GILBERTO MORENO -

disc with the Coca-Cola portion of
the profits going to Cooperacién
Internacional, a nongovernmental
organization that works with
youths and trains volunteers to
repair homes in blighted urban
areas.

ONSTAGE: Latin Grammy win-
ner Café Tacuba was the featured
act at last month’s Sélo Con
Invitacién, the Miller Light-spon-
sored showcase that features a
surprise guest artist. Playing at
the Century Club in Los Angeles,
the band alternated the more eso-
teric material from its double-
album “Revés/Yosoy” with crowd-
pleasers like “Rarotonga” and its
version of Juan Luis Guerra’s
“Qjala Que Llueva Café.”

In Miami, Spanish diva Rocio
Durcal played a sold-out show at
the James L. Knight Center
(capacity 4,646). She made full use
of her phenomenal voice and
backed most of the time with a full
mariachi band, featuring individ-
ual players throughout the night.
Durcal sang from her old and new
repertoire, dwelling mainly on
treacherous, unappreciative men.
Her latest disc, “Caricias,” has
already sold 200,000 copies, accord-
ing to label BMG U.S. Latin,

thanks to the single “Infiel”
(Unfaithful), featured in the soap
“Mujeres Engafnadas.” (Cheated
Women).

IN BRIEF: The fab four of the
moment, Son By Four, are yet
again topping the Hot Latin Tracks
chart with “A Puro Dolor,” making
this the 19th week the quartet has
spent in the top chart spot. If the
boys hang in there for just three
more weeks, they will break the
record for most weeks at the No. 1
spot on a Billboard chart. Cher
holds the honor with “Believe,” a
No. 1 on Billboard’s two dance
charts for 21 weeks . .. In her pur-
suit of the Latin market, Christi-
na Aguilera has added two Span-
ish-language songs to the set list of
her current tour, which takes her
to Puerto Rico Nov. 22 . .. Salsero
Tony Vega has signed with Uni-
versal Music Latino. The singer is
already working in pre-production
for his new album with the label.
The set will be recorded in Miami
and Puerto Rico and is expected to
be released in January 2001.

MEXICO NOTAS: After nine
years together, Banda Pequeiios
Musical has released its first live
album, “En Vivo,” which includes
hits like “Luna Llena,” “Un Loco
Solitario,” and “Nifia Linda,” as
well as the current single “Ningu-
na De Las Dos.” Pequefios Musical
will tour the U.S. and Mexico
through the end of the year. .. The
Scorpions visited Mexico on a pro-
motional tour for their album
“Moment Of Glory,” in which, 4 la
Metallica, they play with the
Berlin Philharmonic. The band
plans to include Mexico City in its
spring tour and is looking for
orchestras to accompany it onstage.

A RGENTINA NOTAS: Sui
Generis original members Charly
Garcia and Nito Mestre have
rejoined for a historical new album
for Universal Music and a Latin
American tour organized by Fénix
Producciones. The disc was re-
leased midnight, Oct. 30, at the
Tower Records megastore in the
Belgrano district, but a crowd of
more than 500 fans pushed against
the few security guards and broke
in, causing Garcia and Mestre to
leave the building immediately and
cancel a scheduled mini-concert.
The tour will begin Dec. T at the
40,000-seat Boca Juniors stadium.

CASTRO FANS: BMG artist and
Latin idol Christian Castro
ended an intense continental tour
supporting his “Mi Vida Sin Tu
Amor” album with a visit to
Buenos Aires, where he added
seven shows due to popular
demand. Originally slated to play
Oct. 25 and 26 at the Gran Rex
Theater, Castro’s gig was extend-
ed to Oct. 30, with additional
performances Nov. 18 and 19.

TROUT FACE: On Oct. 24
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CECAR DE LA HOYS

38 SON BY FOUR @ SONY 01SCOS 83181

SON BY FOUR

LUIS MIGUEL WEA LATINA 84573
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5
5 CHAYANNE SONY DISCOS 84098
7 LOS TIGRES DEL NORTE FONOVISA 6092

VIVO
SIMPLEMENTE

DE PAISANO A PAISANO

—=m HoT SHOT DESUT BEe—

1 CHRISTINA AGUILERA
RCA/BMG LATIN MI REFLEJO

2 OSCAR DE LA HOYA em|
LATIN OSCAR DE LA HOYA

3 LUIS MIGUEL WeA LATINA
VIVO

4 CHAYANNE SONY DISCOS
SIMPLEMENTE
5 MARCO ANTONIO SOL1S
FONOVISA EN VIVO
6 VARIOUS ARTISTS EPIC/SONY DISCOS
2000 LATIN GRAMMY NOMINEES
7 ALEJANDRO SANZ WEA LATI-
NA EL ALMA AL AIRE
8 ROCIO DURCAL ARIOLABMG
LATIN CARICIAS
9 PAULINA RUBIO UNIVERSAL
LATINO PAULINA
10 SHAKIRA SONY DISCOS
MTV UNPLUGGED
11 AB. QUINTANILLA Y LOS KUMBIA
KINGS £mi LATIN AMOR FAMILIA
12 GIPSY KINGS NONESUCH/AG VOLARE!
VERY BEST OF THE GIPSY KINGS
13 RICARDO ARJONA SONY DIS-
COS GALERIA CARIBE
14 MANA WEA LATINA
MTV UNPLUGGED
15 MARCO ANTONIO SOLIS FONO-

visa TROZOS DE MI ALMA

TRQFINL %LSJI

1 SON BY FOUR SONY DISCOS
SON BY FOUR
2 RUBEN GONZALEZ WORLD CIR
CUIT/NONESUCH/AG CHANCHULLO
3 MARC ANTHONY RMM/SONY DIS-
€os DESDE UN PRINCIPIO.,,
4 GLORIA ESTEFAN EPIC/SONY
DISCoS ALMA CARIBENA
5 CARLOS VIVES EMI LATIN
EL AMOR DE MI TIERRA
6 OMARA PORTUONDO WORLD CIR-
CUIT/NONESUCH/AG BUENA VISTA
7 IBRAHIM FERRER wORLD
CIRCUIT/NONESUCH/AG BUENA VISTA
8 ELIADES OCHOA HIGHER OCTAVE
WORLDAIRGIN TRIBUTE TO THE ..
9 TITO ROJAS M.P/SONY DISCOS
ROMPIENDO NOCHES
10 TITO PUENTE & EDDIE PALMIERI
RMM OBRA MAESTRA
11 BLANCO Y NEGRO SONY DIS-
cos PIDO Y REZO
12 DLG SONY DISCOS
GREATEST HITS
13 MELINA LEON SONY DISCOS
BANO DE LUNA
14 ANTHONY MALDONADO JAN/SONY DIS-
¢os SERAS PARTE DE MI MUNDO
15 VARIOUS ARTISTS J&N/SONY
piscos MERENHITS 2000

REGIONAL MEXICAN

1 LOS TIGRES DEL NORTE FONO-
vISa DE PAISANO A PAISANO
2 LOS ANGELES DE CHARLY
FONOVISA UN SUENO
3 CONJUNTO PRIMAVERA
Fonovisa EL RECADO
4 1.0S ORIGINALES DE SAN JUAN
EMI LATIN LA CASPA DEL DIABLO
5 INTOCABLE EMI LATIN
CONTIGO
6 BANDA EL RECODO FONOVISA
PLAZA DE TOROS MEXICO
7 PEPE AGUILAR MUSART/BALBOA
LO GRANDE DE LOS GRANDES
8 CONJUNTO PRIMAVERA
FONOVISA MORIR DE AMOR
9 JOAN SEBASTIAN MUSART/BAL
BOA/CAIMAN SECRETO DE AMOR
10 PRISCILA Y SUS BALAS DE PLATA
ANDREAPLATINOFONOVISA EL AMOR
11 BANDA EL RECODO FONO-
VISA LO MEJOR DE MI VIDA
12 LOS HURACANES DEL NORTE
FONOVISA EN QUE TRABAJA EL
13 SELENA EMI LATIN ALL MY HITS
- TODOS MIS EXITOS VOL. 2
14 LOS TEMERARIOS FONOVISA
EN LA MADRUGADA SE FUE
15 BANDA MACHOS WEAMEX/WEA
LATINA Mi GUITARRA Y YO

NEWD | (05 ANGELES DE CHARLY foncwss 5o BB M SUEND
(3)| NEWP  MARCO ANTONIO SOLIS FONOVISA 0521 EN VIVO
9 7 8 VARIOUS ARTISTS EPIC 85133/SONY DISCOS 2000 LATIN GRAMMY NOMINEES
10 | 9 | 6 | ALEJANDRO SANZ WEA LATINA 85052 EL ALMA AL AIRE
{11 | 8 | 9 = CONJUNTO PRIMAVERA FONOVISA 10118 EL RECADO
(12)| 12 | 15  ROCIO DURCAL ARIOLA 75173/BMG LATIN CARICIAS
(13| 11 | 2 | L0SORIGINALES DE SAN JUAN Emi LATIN 29660 LA CASPA DEL DIABLO
| 14 | 19 | PAULINA RUBIO uNIVERSAL LATING 543319 PAULINA
15 | 10 5 RUBEN GONZALEZ WORLD CIRCUIT/NONESUCH 79503/AG CHANCHULLO
16 13 36 SHAKIRA SONY DISCOS 83775 MTV UNPLUGGED
[ 17 | 16 85 | AB QUINTANILLAYLOS KUMBIAKINGS A twi umi 9199 I AMOR_ FAMILIA Y RESPETO...
18 15 19 GIPSY KINGS NONESUCH 79541/AG VOLARE! VERY BEST OF THE GIPSY KINGS
19 18 52 MARC ANTHONY RMM 83580/SONY DISCOS DESDE UN PRINCIPIO — FROM THE BEGINNING
20 17 10 RICARDO ARJONA SONY DISCOS 84014 GALERIA CARIBE
21 20 72 MANA @ wEa LATINA 27864 MTV UNPLUGGED |
(2)| 5 | 9 | MARCO ANTONIO SOLIS A Fonovisa 0516 TROZOS DE MI ALMA
23 22 67 INTOCABLE A EMI LATIN 21502 CONTIGO
48 | 8 | BANDA EL RECODO Fonovisa 10121 PLAZA DE TOROS MEXICO
25 21 12 PEPE AGUILAR MUSART 12326/BALBOA LO GRANDE DE LOS GRANDES
26 27 |24 GLORIA ESTEFAN @ EPIC 62163/50NY DISCOS ALMA CARIBENA — CARIBBEAN SOUL |
27 23 75 CHRISTIAN CASTRO A ARIOLA 66275/BMG LATIN M1 VIDA SIN TU AMOR
28 | 28 | 28 | THALIA A ewnam 26232 B ARRASANDO
29 24 41 CONJUNTO PRIMAVERA @ FONOVISA 9926 MORIR DE AMOR
36 28 JOAN SEBASTIAN A MUSART/BALBOA 2280/CAIMAN SECRETO DE AMOR
i 33 55 CARLOS VIVES A EMI LATIN 22854 EL AMOR DE Mt TIERRA
32 19 3 PRISCILA Y SUS BALAS DE PLATA ANDREAPLATING 10124FONOViSA EL AMOR NOS MANTENDRA JUNTOS |
33 32 54 BANDA EL RECODO @ FONOVISA 80769 LO MEJOR DE MI VIDA |
34 | 29 | 14 | LOSHURACANES DEL NORTE ronovisa 6088 EN QUE TRABAJA EL MUCHACHO
35 34 11 OV7 SONY DISCOS 83967 CDOO
36 | 31 | 36 | SELENA eMiuaTn23332 ALL MY HITS — TODOS MIS EXITOS VOL. 2
37 | 26 | 36 LOS TEMERARIOS ® Fonovisa0519 EN LA MADRUGADA SE FUE.
40 | 12 BANDA MACHOS WEAMEX 84015WEA LATINA MI GUITARRA Y YO
[739 [ 39 | 8 | LAURA PAUSINI wea LATiNA 4307 ENTRE TU Y MIL MARES _
| 40 30 14 AZUL AZUL SONY DISCOS 83941 EL SAPO
| 41 | 38 18 | GRUPOBRINDIS Y LOS ACOSTA nisa 27z8ue LTy L0S DOS GRANDES ROMANTICOS FRENTE A FRENTE
NEWD | MDO sonv oiscos 84070 SUBIR AL CIELO
43 [ 44 | 48 | ENRIQUE IGLESIAS Fonovisa 0518 THE BEST HITS
44 | 41 | 26 | JUAN GABRIEL ARIOLA 75837/BMG LATIN QUERIDA