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THE FAGE OF THE INDUSTRY AS 2001 UNFOLDS

Music GCompanies Feel
Dotcom Meltdown

BY BRIAN GARRITY
NEW YORK—File 2000 under the
year the digital music bubble burst.

Roughly 12 months after the
promise of digital distribution allowed
start-up Internet music companies to
tap the capital markets for more than
$1 billion in financing and sent the
share prices of many publiely traded
businesses with ties to the music sec-
tor soaring to new heights, investors
have turned to run in the opposite
direction.

(Continued on page 92)

Radio Took A Big Hit
On Wall St 1ast Year

BY FRANK SAXE

NEW YORK—Following a record-
setting year in 1999, the first year of
the new century was much more dif-
ficult for the radio sector. Worries
over an economic slowdown and a
pronounced loss of Internet adver-
tising led many investors to sell their
stock and analysts to cut their rat-
ings.

According to Kagan Media Re-
search, the broadcast sector was
down 24% in 2000, with the radio sec-

(Continued on page 92)

Rounder Records Releasing
Alan Lomax Gollection

BY ELENA OUMANO
NEW YORK—In 1962, ethno-musi-
cologist/folklorist Alan Lomax trav-
eled through the Eastern Caribbean,
hauling a Nagra tape recorder and a
pair of 3-foot-high loudspeakers.

In the fields, city

for their delighted makers, cap-
turing their reactions and asking
questions.

“Tombstone Feast: Funerary
Music Of Carriacou” and “Mar-
tinique Cane Fields And City
Streets,” both due

streets, and even in
boats floating on
the Southeastern
edge of the Carib-
bean Sea, he
recorded the musie,
rituals, and dances
that had survived
the Middle Pas-
sage, as well as
Creole hybrids that
resulted from interactions between
Africans and between slaves and
master. Each time Lomax recorded
a group, he’d replay the sounds

Alan Lomax in La Plaine, Dominica, 1962.

for release Jan. 23,
are the latest
installments in
Rounder Records’
“Caribbean Voy-
age” series, which
is part of the
label’s comprehen-
sive and ongoing
Alan Lomax collec-
tion project. Virtu-
ally all the “Caribbean Voyage”
material has never been previous-
ly released.

(Continued on page 90)

Despite Strong Sales Of DVDs And The Beatles’ ‘1,
Merchants Report A Flat Holiday Selling Season

This story was prepared by Ed Christ-
man and Brian Garrity in New York
and Fieen Fizpatrick i Los Angeles.

The biggest week in the history of
the musice business, strong DVD
sales, and the Beatles saved home

entertainment retailers from suffer-
ing a disastrous holiday selling sea-
son. But even with those factors
working in their favor, most mer-
chants still reported flat to slightly
down sales for the period.

An explosive Christmas week,
with album sales totaling 45.4 mil-
lion, according to SoundScan,
came to the rescue of music mer-

Grammy Gites
Destiny, Scott

BY LARRY FLICK
NEW YORK—Without the media-
ready romance of a comeback king
like Carlos San-
tana or a monu-
mental breakout
newcomer like
Christina Aguil-
era, retailers are
viewing the nomi-
nations for the
43rd annual Gram-

SCOTT
my Awards as being business as
usual-—but good business as usual.
| Announced Jan. 3 at branches
| (Continued on page 83)

|

chants, allowing them to draw
within striking distance of achiev-
ing a flat holiday selling season.
That total was 13.6% greater than
the amount sold in the week prior
to Christmas 1999. Before that
week, many merchants privately
admitted to Billboard that sales
were down as much as 15% on a
comparable-store basis for the hol-

iday selling season.
Pete Cline, president of Handleman |
Entertainment Resources
(Continued on page 93)
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- Album Sales Increase
By Only 4% In 2000

| BY ED CHRISTMAN

NEW YORK—While the music
industry enjoyed its fourth straight
year of positive sales growth since
the mid-"90s sales slump, the rate of
increase for album sales has been
slipping. For 2000, album sales rose
4% to 785.1 million units, from 754.8
million units in 1999, according to
SoundSecan. But that comes on the
heels of a 5.9% increase between
1998 and 1999 and a 9.1% increase
hetween 1997 and 1998.

(Continued on page 88)

What's Next For BMG?

New President Named

This story was prepared by Gordon
Masson and Adam White in London,
Wolfgang Spahy in Hambuwrg, and Don
Jeffrey m Neuw York.

Bertelsmann was expected to
announce Jan. 5 that Rolf Schmidt-
Holtz, its chief creative officer, would
be the new president/CEO of major
music company BMG Entertainment.

In what would
have been Rudi
Gassner’s first
week in his dream
job— president/
CEO of BMG—Bertelsmann AG
chairman/CEO Thomas Middelhoff
was faced with the sad task of naming
his successor. The announcement was
to be made a day after the funeral for

(Continued on page 100)

The Gassner Legacy

BY ADAM WHITE
LONDON—AII five of the multina-
tional music groups that dominate
today’s record industry have long his-
tories when you take into account some
of their parts, such as the RCA assets
acquired by the Ber-
telsmann  Music
Group in 1987 and
the PolyGram prop-
erties swallowed by
Universal in 1998.
But today’s BMG
Entertainment also
owes much of its

GASSNER
muscular presence and global drive
to the efforts of Rudi Gassner, who
joined the company 14 years ago as
it was being reinvented by co-chair-
men Michael Dornemann and Monti

(Continued on puge 97)
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Universal Music Leads European Charts

BY EMMANUEL LEGRAND
LONDON—Universal Music has main-
tained its status as the largest record
company in Europe.

According to chart share analysis
compiled by Billboard’s sister magazine
Musie & Media, during 2000 Universal
led the full-year singles charts with a
22.4% share and the albums charts with
26%. Both figures show increases over
the previous year. The figures are based
on Music & Media’s Eurochart Hot 100
Singles and European Top 100 Albums
charts.

“This, of course, is a tremendous
result and is particularly pleasing as
there were so many in the industry who
doubted that the merger between Poly-
Gram and Universal would work,” says
Max Hole, Universal Music Interna-
tional senior VP, marketing and A&R.

However, the statisties also reveal
that Universal would have lost its
crown had EMI been combined with
either Warner Music or BMG. If the
EMI/Warner Music merger had pro-
ceeded, the new entity would have had
a chart share of 32.4% in albums and
22.6% in singles, which would have
placed it ahead of Universal in both cat-
egories. Had EMI been combined with
BMG, the joint share would have been
27% albums and 26% singles.

In album share, Universal Music is
ahead of Warner, which moved from
third to second with a 17.83% share;
EMI; BMG; and Sony, which fell from
second position in 1999 (see chart, this

‘We’re fortunate to have
extremely talented
executives running all
our companies in
Europe, and this is a
tribute to them and to
all our artists who have
consistently delivered
the best music
throughout the year’

- MAX HOLE -

page). Indie Zomba stands sixth with
4.4%. All companies gain points at the
expense of Sony Music, with Warner
cashing in the benefits of a year in which
Madonna and the Corrs dominated
European charts.

In singles, Universal is followed by
Sony Musie, at 16.1% up one position,
thanks in no small part to high-scoring
singles by Anastacia and Bomfunk
MC'’s, BMG (which also gains one posi-
tion), then EMI, Warner, and Zomba,
which finished the year just 0.7% below
its nearest competitor.

Universal’s performance owes a lot to
arelease schedule that has not suffered
any lapses during the year and to a
steady flow of superstar releases from
Bon Jovi, U2, Texas, and Eminem.

Says Hole, “We're fortunate to have
extremely talented executives running
all our companies in Europe, and this is
a tribute to them and to all our artists
who have consistently delivered the
best musie throughout the year.”

Meanwhile, Sony Music followed a

Shares hy labels and companies in 2000 |

[compiled from Music & Media charts, weeks 1-51] -
(Chart shave by company (albums)

| Company 2000 19 1408 1997 1996 |

i Ulniversal 0 3.8 2.5 (80000 4.8 (23.9) w'a (19.7) |

| Warnor 173 15.3 16,0 9.9 171 |

| EM1 151 14.4 192 24.5 21.1

| BMi: 119 1141 11.4 129 12.3
Sony 11.5 233 23.0 15.6 19,9
Fomba 44 (.0 s s nfa
thers 15.6 1.6 6.9 B4 9.4

Chart share by company (singles)

Company 2000 1595 155 1897 1956
Uniiversal 284 185 6.7 {20.2) 6.3 (15.2) s (17.0)
Sony 16.1 166 247 14.2 16:5
BMG 156 17.6 11.1 15.0 138
FEMI 126 135 14.65 179 21.b
Warner 101 it 1111 104 11.1
Fomba 0.4 11.6 nia n'a n/a
(Others 1.0 184.5 .4 B4 AL
Nute: Por Universal yewrs 1906-08, the figures in parentheses ave PolyGrom's share; FMT

comfnes EMT and Viegin,

strong 1999 with a rather weak sched-
ule in 2000, but was boosted at the end
of the year by the simultaneous releas-
es of works by Ricky Martin, Sade, and
the Offspring.

BMG consolidated its position in the
album charts, mainly thanks to the sales
run of Santana’s “Supernatural,” Music
& Media’s album chart-topper of 2000.
Other artists contributing to BMG’s
success were Whitney Houston, West-
life, Eros Ramazzotti, and Toni Braxton.

EMI lost single chart share during
2000 but improved its album chart
share by about 5% with a year domi-
nated by Radiohead, Coldplay, Robbie
Williams, and Kylie Minogue on the
EMI side and Melanie C., the Spice
Girls, and Lenny Kravitz for Virgin.
The release of the Beatles’ compilation
“1” also gave EMI’s album perform-
ance a terrific boost.

Zomba enhanced its status as a lead-
ing independent company with close to
a 10% share of the singles charts and
almost 5% album chart share. London-
based Zomba International record
group managing director Stuart Watson
says these results are “a testimony to
the work of all our affiliates. We have
put together a structure combining good
A&R and innovative marketing with
possibly the best people and the best
records.”

Adds Watson, “The results highlight-:

ed in Music & Media’s year-end statis-
ties illustrate just how far Zomba has
come as a company in the last 12 months
and confirms our growing status as a
global record company that is now chal-
lenging the majors in Europe and
around the world.”

Watson says one of the characteristics
of Zomba's success is that it is based on
a very high ratio of hits vs. misses. Most
of Zomba’s performance is based on
releases by Britney Spears, Backstreet
Boys, Steps, ‘N Sync, and R. Kelly.

“We are very focused; we have fewer
releases and a very high strike rate. One
out of three releases is a success,” he
explains.

Watson says Zomba's performance is
even more remarkable considering that
most of the company’s affiliates were
recently set up; the French company is
only 15 months old, and Spain and Italy
have only been operating for six
months.

“Our managing directors should feel

very proud of our collective achieve-
ment,” adds Watson. “We are a very
young company, we're getting better at
what we do, and there is still room for
improvement.”

EXGLUSIVE: MORE FROM
GEORGE HARRISON ON THE
BEATLES’ NEW SUGGESS AND
HIS OWN SOLO GATALOG

Featured in Reviews & Previews
(see page 25) is a review of George Har-
rison’s long-awaited reissue of his first
proper solo album, 1970's acclaimed “All
Things Must Pass.” Due in stores Jan.
23 from Apple/Capitol,the revised 30th-
anniversary edition features five previ-
ously unreleased bonus tracks and
marks the start of a comprehensive reis-
suing of his entire solo output during his
Capitol and subsequent Warner Bros.
years, including his Warner recordings
with the Traveling Wilburys.

At the Billboard.com Web site, read-
ers can find a special expanded edition
of Billboard Editor in Chief Timothy
White’s Dec. 30 installment of his Music
to My Ears column, which contained a
world-exclusive interview with Harri-
son. This version of the column includes
more thoughts from the former Beatle
regarding his old band and the huge
international sales success of the Bea-
tles’ “1” album, in addition to more
commentary on the historic back-
ground to “All Things Must Pass” and
the nature of its new tracks—plus
word on his next all-new solo album.
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INTERNATIONAL s

46 Sarah MclLachlan scores
success in the U.K. via club .

—

B.a

Y

S0-PLUSH: P 28

nated for National Assn. of
Recording Merchandisers
Awards.

-

TOP 40 TRACKS

% IT WASN'T ME 84
SHAGGY FEATURING RICARDO "RIK-ROK” DUCENT + McA
* TOP VIDEO SALES 76

% CHICKEN RUN * WARNER HOME VIDEO

DVD SALES 176

% GLADIATOR * DREAMWORKS HOME ENTERTAINMENT

HEALTH & FITNESS 77
% BILLY BLANKS: TAE-BO WORKOUT * VENTURA DISTRIBUTION

MUSIC VIDEO SALES 53
* THE UP IN SMOKE TOUR * VARIOUS ARTISTS * EAGLE VISION

RECREATIONAL SPORTS

% MLB: WORLD SERIES 2000 * USA HOME ENTERTAINMENT 77

RENTALS

* GLADIATOR * DREAMWORKS HOME ENTERTAINMENT

76

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* VERD! * ANDREA BOCELL] * PHILIPS

CLASSICAL CROSSOVER
% DREAM A DREAM * CHARLOTTE CHURCH * SONY CLASSICAL

JAZZ
* WHEN I LOOK IN YOUR EYES * DIANA KRALL * VERVE

JAZZ | CONTEMPORARY
* INDIVIDUALITY [CAN | BE ME?] * RACHELLE FERRELL * cAPITOL

NEW AGE
* A DAY WITHOUT RAIN * ENYA  REPRISE

Listen Lays Off Staff In Bid For Profitability

BY EILEEN FITZPATRICK

LOS ANGELES—In a restructuring
move aimed at shortening its road to
profitability, Listen.com has laid off
25% of its work force.

On Jan. 3, the company pink-slipped
42 employees from its engineering,
marketing, editorial, and product- and
business-development departments.
All affected employees will receive
severance packages, the company says.

No layoffs, however, were made in
the sales department.

In a statement, Listen.com CEO and
founder Rob Reid said, “The realities
of the market, the changes in our busi-
ness model, and the need to minimize
the time it takes to reach profitability
all factored into this decision.”

A company spokesman says that Lis-
ten.com is moving away from its con-
sumer model to a business-to-business
model. The layoffs had been planned
for several weeks but were held off

until after the holidays, he says.

Like many music sites, privately
held Listen.com is shifting to a busi-
ness-to-business model by building up
a suite of digital services that it will
syndicate to other companies and Web
portals.

For example, the company recently
acquired WiredPlanet.com for radio
streaming services and has partnered
with the personalized music company
Mood Logic.

“We don’t know what distribution
system will win out, but consumers
will want to do more than type the
name of their favorite band and down-
load a track,” the spokesman says.

The company continues to operate
its search directory, which points con-
sumers to legal music downloads on
the Web.

Listen.com, however, doesn’t have a
peer-to-peer service. It failed in its bid
to purchase the assets of Scour; on

Dec. 12, CenterSpan Communications
outbid Listen.com for file-sharing com-
pany Scour in U.S. Bankruptcy Court
(Billboard, Dec. 23). CenterSpan will
incorporate the Scour Exchange file-
sharing software into its own C-Star
technology and plans to launch its
service with licensed content in the
next three months.

Reid has said that Listen.com does
not want to develop its own propri-
etary file-sharing service and is active-
ly looking for a partner.

The spokesman says that the com-
pany has “plenty of money in the
bank” and that with the restructuring
it expects to reach profitability by
2002.

Listen.com is financially backed by
the five major record companies—
BMG Entertainment, EMI Recorded
Music, Sony Music Entertainment,
Universal Music Group, and Warner
Music Group.
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U2 Planning 2001 Tour

First Performance Scheduled For March

BY RAY WADDELL
NASHVILLE-Irish rock band U2
is poised to take on the world yet
again with its upcoming 80-show
arena tour, to roll out March 24 in
Miami.

The band is expected to
announce Jan. 9 a world tour in
support of its Interscope release
“All That You Can’t Leave
Behind.” SFX will produce all
dates, beginning with 50 North
American shows, followed by 30
shows in Europe. More _
regions could be added, and &
multiple dates for certain
markets will be tacked on s,
as ticket sales warrant. PJ |
Harvey will open the North
American dates.

As is typical of U2 tours, pro-
duction will be unique and high-
tech, with a 360-degree end-stage
configuration. What is atypical,
however, particularly among top-
shelf rock acts such as U2, is a
general admission (GA) setup on
the entire floor.

Sources close to the tour say the
ticket scale in the U.S. will be $130
for gold circle (the seats in the
first rows on either side of the
stage), $85 reserved, and $45 for
the GA floor. Eighty percent of the
house is priced at $85 or less.

GA floors are more popular in
Europe, and the situation is “real-
ly what the band wants” this time
out, the source says. “When you
see the design of the stage, it
makes sense.”

Production will be less elaborate
than past tours, following the over-
all feel of U2’s more stripped-down
current release. There will, how-
ever, be some “show-stopper” pro-
duction elements, the source says.

Last time out on the PopMart
worldwide stadium extravaganza,
U2 grossed $173,610,864 and drew

-

Devito’s ‘Party.’ Louie Devito recently achieved a milestone by having his
album “N.Y.C. Underground Party Volume 3" (E-Lastik Records) hit No. 1 on the
Heatseekers chart. The album, which reached the top spot in the Dec. 16 issue
of Billboard, was the first DJ-driven compilation to become a No. 1 Heatseekers
hit. Devito recently stopped by Billboard's New York headquarters, where he
was presented with a commemorative Billboard Heatseekers T-shirt.

just under 4 million people to 95
shows. That tour was promoted by
Toronto-based The Next Adven-
ture (TNA), later acquired by
SFX Entertainment; former TNA
president Arthur Fogel now heads
SFX Touring and spearheaded the
company’s efforts in putting the
U2 tour deal together.

Despite the big numbers it gen-
erated, there was a perception by
some in the industry that PopMart
was something less than totally
successful. Roughly half of
the dates sold out, but U2
had gone clean at virtually
every show on previous
tours, albeit often at small-
er venues. Regardless,
PopMart did extremely well
in Europe and most North Ameri-
can markets and remains one of the
top-grossing tours of all time.

For PopMart, TN A received the
bid to produce the tour, beating
out two high-profile consortiums:
Creative Artists Agency with Bill
Graham Presents, and Metropoli-
tan Entertainment Group, Pre-
mier Talent, and European pro-
moters Harvey Goldsmith and
Mark Lieberberg. U2’s guarantee
for the PopMart tour from TNA
was reportedly as high as $100
million or more, a figure TNA
never confirmed.

Sources say there was no bid
situation for the 2001 tour. Craig
Evans will be TN A’s tour director,
working with tour manager Jake
Berry (the Rolling Stones). SFX’s
regional network of promoters will
coordinate media and production
for each date locally.

Initial ticket on-sales for the first
few markets will begin Jan. 13, with
the rest going up in the following
weeks. No corporate sponsors are
involved, but MTV and VHI1 are
media partners in the tour.

BY MELINDA NEWMAN

LOS ANGELES—Artist manag-
er/record producer Andy Slater
has been offered the position of
president of Capitol Records,
according to sources. Should he
accept, these sources say, he will be
formally named to the U.S. post in
mid-January at the earliest.

Roy Lott, who was brought into
Capitol Records’ parent EMI by
EMI Recorded Music Worldwide
president/CEO Ken Berry in
March 1998 as EMI Recorded
Music North America deputy pres-
ident, has served as Capitol
Records president as well since
June 1998, following the departure
of label president Gary Gersh.

At the time of Lott’s appoint-
ment as Capitol Records president,
Berry told Billboard that he would
eventually seek a new permanent
president. “At some point in the
future,” he said, “and it’s quite
some way away now, it’s quite con-
ceivable that we will appoint some-

alater May Become Gapitol’s Head

one else to be the day-to-day Capi-
tol Records president, but obvi-
ously Roy would still be remaining
here in his existing role as deputy
president, North America.”

In his two years at Capitol’s
helm, Lott has made a number of
changes, including reinstating a
black music division that Gersh
had disbanded. While Capitol is
currently at the top of the charts
with the Beatles’ “1” album (which
is in its fifth nonconsecutive week
at No. 1), it has struggled to break
a number of acts over the last few
years, such as ex-Spice Girl Geri
Halliwell and Robbie Williams. In
addition to “1,” the only other
album to reach No. 1 on The Bill-
board 200 from the label in 2000
was Radiohead’s “Kid A.”

Sources say Slater is seen as
someone who can bolster Capitol’s
artist roster because of his close
ties to a number of acts. Among the
artists Slater has managed are the
Wallflowers and Fiona Apple. He

also runs his own Epic-distributed
imprint, Clean Slate, which is home
to such artists as Macy Gray and
Apple. (Slater also received a
Grammy nomination Jan. 3 for
record of the year as producer of
Gray’s “I Try.” See story, page 1).

Lott also holds the title of
CEO/president of Capitol Records
Group, a label consortium formed
in June 1999 that encompasses a
number of EMI-owned labels,
including Capitol, Capitol
Nashville, EMI Latin, EMI Cana-
da, Angel Records, Blue Note, and
the Christian Music Group. It is
not known whether he will retain
that role should Slater accept the
Capitol Records post.

EMI is in the process of dis-
cussing a possible merger with
BMG Entertainment. A planned
merger with Warner Music Group
failed last year.

EMI and Capitol representa-
tives, as well as Lott, had no com-
ment,. Slater did not return calls.

Lawsuits Stall Release Of Beach Boys Set

BY CHRIS MORRIS

LOS ANGELES—Gordon Ander-
son, VP of Beverly Hills, Calif.-
based Collectors’ Choice Music, is
bemused about the current federal
court flap over some nearly 40-
year-old recordings by the Beach
Boys.

“This stuff’s been out in various
forms again and again,” Anderson
says, noting previous releases by
such companies as Varese Vintage
and DCC. “I don’t know what the
heck’s going on.”

In November, Collectors’ Choice
announced plans to release “First
Wave—The Complete Hite Morgan
Sessions,” a comprehensive two-
CD set of the Beach Boys’ first
1961-62 recording sessions with
L.A. producer Hite Morgan. The
package was assembled by Surf’s
Up Records, a Pampa, Texas, firm
operated by Beach Boys aficionado
Brad Elliott.

However, those plans have been
put on hold by an exchange of law-
suits. On Dec. 20, Brother Records,
the Beach Boys’ label entity, sued
Elliott; Surf’s Up; Hite Morgan’s
son, Bruce Morgan; and Morgan’s
label, Deck Records, in U.S. Dis-
trict Court in Los Angeles, alleging
trademark infringement, unfair
competition, and misappropriation
of name, voice, and/or likeness.
(Collectors’ Choice is not a party in
the suit.)

The same day, Bruce Morgan
lodged his own suit for declaratory
relief in the same court against
Brother Records and surviving
original Beach Boys members
Brian Wilson, Mike Love, and Al
Jardine. (Morgan’s action was
amended Dec. 29.)

District Judge Manuel Real
immediately granted a temporary
restraining order barring the sale
or release of any Beach Boys mate-
rial by Elliott, Surf’s Up, Bruce
Morgan, or Deck Records. On Mon-
day (8), Real will hear arguments

regarding the granting of prelimi-
nary or permanent injunctions
against the material’s release.
Brother Records’ action is a rela-
tively unadorned presentation of its
position. Noting that the name “the
Beach Boys” was registered as a
trademark in 1978 and renewed in
1998, the suit alleges that the defen-
dants’ intended use of the name
constitutes “a willful and deliberate
false designation of origin ... [and
is likely to] cause confusion, mis-
take, or deception by inducing the
impression among purchasers,

‘That stuff’s been
out in various
forms again

and again’

- GORDON ANDERSON -

potential purchasers, and the public
in general into the belief that the
recordings, and the sale, dissemi-
nation, and/or distribution thereof,
was and is in some manner
approved, licensed, or sponsored by
[Brother Records].”

The suit seeks actual and com-
pensatory damages of $150 million,
plus additional punitive damages to
be determined at trial.

In contrast, Morgan’s suit—
essentially filed as an answer to
Brother Records’ action—offers
what purports to be a detailed his-
tory of the relationship between
Morgan’s parents, Hite and Dorin-
da Morgan, and the Beach Boys.

According to the suit, during the
’50s the Morgans were profession-
ally and socially acquainted with
Murry Wilson (whose name is
incorrectly rendered as “Murray”
throughout the document), an
aspiring songwriter and the father
of future Beach Boys Brian, Carl,

and Dennis Wilson. One of Murry’s
compositions, “One Step Two Step,”
was published by the Morgans’
company, Guild Music, in the mid-
’50s, the suit claims.

Bruce Morgan’s action alleges
that on an occasional basis from
1959-60 and regularly from mid-
1961 on, the Pendletones—a group
(incorrectly referred to as “the Pen-
deltons” in the suit) comprising the
Wilson brothers, Love, and Jar-
dine—rehearsed and created their
sound at the Morgans’ home in the
Silver Lake area of L.A.

“In 1961, Dorinda Morgan sug-
gested to Dennis Wilson that he
create a list of surfing terms and
that the group create songs using
‘surfin’’ vernacular,” the suit
claims. “ ... Dorinda Morgan sug-
gested that [the group] change
their name to ‘the Beach Boys,’
which became the name of the
group in late 1961.”

In 1961-62, the suit alleges, Hite
Morgan and his label, Deck
Records, paid for various sessions
that resulted in nine Beach Boys
masters, including “Surfin’ ” and
the original versions of the later
hits “Surfin’ Safari” and “Surfer
Girl.” “Surfin’ ” was subsequently
released on the X Records label and
licensed to Candix.

According to the suit, on March
29, 1962, Murry Wilson and Hite
Morgan signed an agreement giv-
ing the Morgans the right to pro-
duce, record, and promote all Beach
Boys recordings for a period of one
year. The action claims that Capitol
Records’ July 16, 1962, contract
with the group breached the Mor-
gans’ contract, but adds that the
couple “took no action to effectuate
their rights.”

The action notes that as early as
September 1962, Capitol licensed
“Surfin’ ” from Deck Records and
has distributed and sold the title for
the past 38 years.

(Continued on page 100)
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New PBS pledge special
“This Is The Moment” in March.

Confirmed television appearances include:
The Today Show - Monday, February 5
Rosie O'Donnell - Tuesday, February 6

ABC made-for-TV movie “Inside the Osmonds”
airs during February sweeps,
reaching over 60 million households.

Summer 2001 concert tour

Network and Cable TV Campaign

Local and National Newspaper Campaign
Talk Radio Campaign

AC Syndicated Radio Campaign

DONNY OSMOND

This Is The Moment

One of the great voices of our time returns with
a contemporary collection of songs from current
and classic Broadway hits from Rent and

Guys and Dolls to Aida and Seussical.

Featuring duets with
ROSIE O’DONNELL and VANESSA WILLIAMS

—

Produced by PHIL RAMONE
Engineered by ELLIOT SCHEINER

‘DONNY 0SMOND

This Is The Moment
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BY PAUL SEXTON
LONDON— “Singer, bassist,
and drummer wanted for new
band. Influences: Zeppelin,
Stones, Free, Who, Hendrix.
Must be committed.”

The ambitious-sounding adver-
tisement could have appeared at
any time in the past 30 years, but
this one had the sad distinction of
being among the last to appear in
the famous classified section of a
fixture of British music journal-
ism. The Dec. 20 edition of
Melody Maker marked the last
appearance, after almost 75
years, of one of the oldest music
publications in the world.

Publisher IPC Music & Sport
announced Dec. 14 that
the title would merge
with its other celebrated
rock periodical, New
Musical Express (NME),
as of the Jan. 6 issue,
since “market conditions
made continued publish-
ing impossible,” accord-
ing to managing director
Mike Soutar.

The classifieds, the conduit to
success for countless future stars
from T. Rex to Phil Collins, are
transferring to NME and its
nme.com Web site, where some
staffers are being found jobs. The
news swiftly followed rival pub-
lisher Emap’s decision to close its
rock monthly, Select.

“It certainly didn’t go down for
want of people’s effort or enthu-
siasm,” says Allan Jones, who
first wrote for Melody Maker in
1974 and was editor from 1984
until 1997, when he left to launch
IPC’s rock monthly Uncut. “But
things are very different now.
When I started buying the music
papers, there was no other
source of information. Even as
late as the mid-1980s, you
weren’t bombarded by the ubig-
uity of music coverage. It’s just
very sad that music isn’t quite as
singular a focus as it was when
you and I were growing up.”

Melody Maker, which gave the
first U.K. coverage to Louis
Armstrong in 1927, was the

Melody Maker Folds

U.K. Music Magazine To Merge With NME

paper in which the Rolling
Stones’ manager, Andrew Old-
ham, announced his “retirement”
in 1964, where his Beatles coun-
terpart Brian Epstein argued for
the legalization of marijuana
shortly before his death in 1967,
and where David Bowie revealed
his bisexuality in 1972.

Melody Maker’s circulation,
regularly in excess of 200,000 in
the 1970s, had fallen to an aver-
age of 32,206 for January-June
2000, according to figures from
the Audit Bureau of Circulations
(ABC). This followed drops of
11.5% and 18.2% in the same peri-
ods of 1999 and 1998, respective-
ly. NME’s ABC figure for Janu-
ary-June last year was
76,215 ( down 16%), and
Seleet’s 50,634 (down
13%). Among youth-ori-
ented rock titles, only
Kerrang! has bucked the
trend, with a January-
June 2000 readership of
45,342, up 10% year-to-
year.

Melody Maker was first pub-
lished, as a monthly, in January
1926 and went weekly in 1933, by
which time it was respected as
the only British publication to
champion both American and
domestic jazz. The paper also
staged its first dance band com-
petition in 1933 and went on to
have a key role in the mounting
of jazz concerts. That coverage
remained key through the 1960s,
by which time rock and pop had
infiltrated its columns. Following
a somewhat grudging acknowl-
edgement of new wave in the
late 1970s, jazz, folk, and blues
were excised from its pages soon
afterward.

Former Billboard special
issues editor Peter Jones was
editor of Record Mirror in the
late 1960s and early 1970s, when
the thriving British music scene
supported four weekly main-
stream titles, also including Disc
(later to be supplanted by
Sounds). Melody Maker’s jazz
coverage made it “required read-

(Continued on page 101)

RECORD COMPANIES. Sony Music
Entertainment promotes Adam
Block to VP/GM of Legacy Re-
cordings in New York. Sony
Music Entertainment also names
Ross L. Weston senior counsel
in New York. They were, respec-
tively, VP of marketing for
Legacy Recordings and a senior
associate for Rosenman & Colin
LLP.

Jeff Jones is promoted to
senior VP of jazz for Columbia
Records in New York. He is also
senior VP of Legacy Recordings.

J Records names Emio Zizza
VP of business and legal affairs
and Rani Hancock VP of A&R
administration in New York.

UTIWVE

BLOCK ZI1ZZA

They were, respectively, senior
director of business and legal
affairs at Arista Records and
director of A&R administration
for Arista Records.

Rebecca Risman is named
director of promotion for Con-
cord Records in Concord, Calif.
She was president of Laughing
Redhead Productions.

Edel To Supply Music To Napster

BY EILEEN FITZPATRICK

LOS ANGELES—Two months
after aligning itself with Napster,
Bertelsmann AG has convinced one
other record company to endorse
the file-sharing firm.

In a deal brokered by Bertels-
mann eCommerce Group president/
CEO Andreas Schmidt, Hamburg-
based independent label edel music
AG has agreed to supply content
from its library to Napster when it
launches a membership service later
this year.

Prior to the launch, edel artists
will be featured in Napster’s Fea-
tured Music Program area, which
highlights new and emerging talent.

“We welcome Napster’s commit-
ment to protect the interests of
artists, songwriters, and other
rights holders through their new
business model, and we will support

any activity that provides for fair
compensation for everyone in-
volved,” says edel CEO Michael
Haentjes.

Under the deal, edel will also at-
tempt to enlist other labels for the
new Napster and serve as an advis-
er for the company.

wmapster

To date, no other major record
company has agreed to sign on with
Napster.

Each of the majors, including
BMG Entertainment, is waiting for
a ruling on an injunction against
Napster from the 9th U.S. Circuit
Court of Appeals in San Francisco.
The case stems from the labels’
copyright infringement lawsuit filed
against Napster more than a year

ago. It is unclear when the 9th Cir-
cuit will render a decision in the
injunction appeal.

In the meantime, BMG and Nap-
ster are expected to reveal details of
the new membership service within
the next few months. BMG has
loaned Napster $50 million to devel-
op a legal file-sharing technology,
which it hopes will be accepted by
the music industry.

Edel, which is Europe’s largest
indie record company, also has
majority stakes in alternative
record labels Play It Again
Sam and Eagle Rock, as well as
U.S.-based distributor Red
Distribution.

Over the past year, edel has
forged several alliances in the digi-
tal music space, including deals with
Liquid Audio and U.K.-based On
Demand Distribution.

Radioactive Records Sues MGA, Universal

Joint Venture Regarding 1996 Live Album Basis Of $10M Lawsuit

BY CHRIS MORRIS

LOS ANGELES—Following a pro-
tracted wrangle over the terms of
what an informed source calls “an
extremely expensive deal” between
Radioactive Records and MCA
Records, Radioactive has turned to
the courts to resolve the conflict
regarding its long-running joint ven-
ture.

On Dec. 20, Radioactive sued
MCA, Universal Music Group, Uni-
versal Music and Video Distribution,
and MCA Records Canada in Cali-
fornia Superior Court in Los Ange-
les, alleging breach of contract,
fraud, and breach of fiduciary duty.
The label, headed by manager Gary
Kurfirst, seeks damages in excess of
$10 million.

According to the suit, the Radioac-
tive/MCA joint venture—signed in
July 1990 and extended twice—“was
successful, selling more than 15 mil-
lion albums and producing in excess
of $100 million in net revenues to the
venture from record sales.”

Most of those albums were
undoubtedly moved by Radioac-
tive’s most commercial act, the
Pennsylvania-bred quartet Live,
which cut four best-selling albums
for the label; the most recent, “The

TURNTABLE

LAMBERTON

HANCOCK

PUBLISHERS. Karen Lamberton
is promoted to VP of Quiney
Jones Music Publishing in Los
Angeles. She was senior direc-
tor.

RELATED FIELDS. Mark Meyuhas
is named mixer at AudioBanks in
Santa Monica, Calif. He was a
mixer at POP Sound.

Distance To Here,” was released in
October 1999. The rest of the com-
pany’s roster was considerably less
potent and included such acts as the
Ramones (who disbanded in 1997),
Black Grape, Big Audio Dynamite,
porn star-turned-dance artist Traci
Lords, Angelfish (fronted by future
Garbage lead vocalist Shirley Man-
son), and the Heads (featuring the
rhythm section of Talking Heads,
which was managed by Kurfirst).
According to Radioactive’s suit,

Radioactive’s
lawsuit alleges
breach of contract,
fraud, and breach of
fiduciary duty,
seeking damages in
excess of $10 million

the label’s disagreement with its
erstwhile joint-venture partner was
sparked by divergent estimates of
advance money owed to Kurfirst’s
firm.

The suit claims that a second
extension of the venture, of four
years and six months, was struc-
tured to commence July 1, 1995, and
end Dec. 31, 1999; the contract was
not actually executed until July
1996.

Under the terms of the extension,
Radioactive allegedly was to be paid
an advance based on the profitabili-
ty of one of Live’s albums, “if the
measuring Live album sold approx-
imately 2.2 million units, the Live
advance payable to Radioactive
would equal the $10 million maxi-
mum or cap,” the suit claims.

The action alleges that Live's 1996
album “Secret Samadhi,” the so-
called “measuring album,” sold 1.6
million units in the U.S. and 1 million
units outside the U.S. by July 1999,
therefore leading Radioactive to
expect the $10 million maximum
advance.

However, the suit alleges, in
August 1999, “MCA notified
Radioactive for the first time that
MCA purportedly believed that the
language it drafted in the 1996
amendment provided that overhead
expenses incurred by the venture
were deductible in calculating the
Live advance ... [and] to further
reduce the amount of the Live
advance payable to Radioactive,
MCA also undertook improperly to
increase the amount of other deduc-
tions with respect to the measuring
album. As a result, MCA estimated
that the Live advance would total
only approximately $900,000.”

The action continues that in late
December 1999, “MCA refused to go
through with its own proposal for a
third extension unless Radioactive
further agreed to modify the parties’
agreement regarding payment of
the Live advance so that the calcu-
lation thereof would include the
overhead expenses of the venture
... In fact, MCA never intended to
extend the agreement for a third
extension unless Radioactive suc-
cumbed to the blackmail.”

The suit also alleges that MCA
failed to fund the agreed Radioactive
expense budget for 1998 and 1999,
making a contribution of only $1.8
million—purportedly some $1.2 mil-
lion less than agreed—in those years;
failed to make contributions neces-
sary to fund semi-annual bonuses
payable to Kurfirst in 1997, 1998, and
1999; and refused in the second half
of 1999 to provide Radioactive with
accounting information.

With the expiration of the second
extension of the venture at the end
of 1999, the suit alleges, “MCA
essentially shut down the venture as
a going concern after refusing to go
forward with its own proposal for a
third extension. In connection there-
with, MCA also undertook to put
Radioactive out of business and oth-
erwise to prevent Radioactive from
competing in the record business
after MCA’s closing of the venture.”

A Universal spokesman says the
company does not comment on
pending litigation.
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ROUNDER RECORDS 30TH ANNIVERSARY

We celebrate Rounder Records’ 30 years at the forefront of the independent music
scene with a look at their rise to success and the artists and executives who made it happen.
Join us in honoring this independent music industry leader.

; Be a part of the celebration!

Contact:
Jeffrey Serrette 646.654.4697 .
jserrette@billboard.com ISSAUDE cDI_%TsEE- 555 } g

2001 RECORD | I LATIN music
RETAILING DIRECTORY | ] SIXPACK 1

. Billboard’s 2001 Record Retailing
Directory reaches thousands of key
record labels, wholesalers, distribu-

CHILDREN’S
ENTERTAINMENT

Billboard focuses on technological
1 and creative advances in the
. children's music market. We take a

Billboard takes a closer look at the
crossover phenomena--US labels’
ventures into the Latin market and
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BY LEILA COBO

MIAMI—In her native Puerto
Rico, Ednita Nazario long ago
made the jump from singing star
to becoming the undisputed
reigning queen and icon of the
island’s vast musical scene. But
ask about Nazario in Spain or in
many places in Latin America or
on the West Coast, and you're apt
to be met with a blank stare.

“I’ve never been to Spain [pro-
moting an album],” says Nazario
ruefully. “I haven’t been to Mexi-
co in years. Latin America? My
promotion there has been mini-
mum to none.”

That lack of recent internation-
al exposure is one of the reasons
why, after a fruitful 10-year asso-
ciation with EMI Latin that yield-
ed five studio albums, Nazario
decided to switch labels and musi-
cal gears. Newly signed to Sony
Latin, the singer is set to release
her first disc on the label, “Sin
Limites” (No Limits), Feb. 27.

“We’d been following her sue-
cessful career for many years,”
says Jorge Pino, senior VP/GM of
Sony Latin. “She’s a fascinating
artist. She sings, dances, pro-
duces, acts. When you see that
much talent together, it generates
interest.”

Sony’s main thrust, says Pino,
is to take Nazario beyond the con-
fines of Puerto Rico and truly
make her an international star.

“Basically we’re retaking a
position that had been a little
stalled,” says Nazario’s longtime
manager, Angelo Medina (who
also handles Ricky Martin), not-
ing that Nazario has sold more
than 3 million albums during a
career that includes numerous
hits in countries as disparate as
Mexico, Venezuela, and Colombia.
“So now we want to retake and
fortify an international career
that she deserves and that has its
own merits, since she’s already

knocked on those doors.”

The final knock, so to speak,
may have been Nazario’s role in
Paul Simon’s Broadway show
“The Capeman” alongside Rubén
Blades and Marc Anthony, a part
that showcased Nazario’s acting
abilities and her perfect command
of English.

Although film roles are already
in the works for the end of the year,
the moment’s priority is “Sin
Limites,” which will also be pro-
moted through a May concert tour
that kicks off in Puerto Rico and
continues through Mexico, Argenti-
na, and the U.S. It is, says Medina,
Nazario’s first international tour in
approximately five years.

The availability of options open
to Nazario reflects the sense of lib-
erty prevalent in an album that—
as is Nazario’s

NAZARIO
BILLBOARD EXCLUSIVE

Miami hotel room during a lull in
recording and sporting newly
darkened hair.

“Sin Limites,” a colleetion of
mostly pop and pop/rock material,

custom—is titled
to reflect a
central theme.
Here, for the
first time,
instead of work-
ing with a single
producer (past
collaborators
have included
KC Porter and
Robi Rosa),
Nazario worked
with three:
Tommy Torres
and César
Lemos, who pro-
duced the bulk of
the album, and
Juan Vicente
Zambrano, who
produced one
track he also co-
wrote with Car-
los Vives.

“I had a lot of
liberty and a lot
of options,” says
Nazario, speak-

posers.

CLASSICAL /[

Fest Unites N.Y. Gomposers

BY BRADLEY BAMBARGER
NEW YORK-—This city has long been blessed with myriad cultur-
al wonders, not the least of which is its diverse community of com-

KEEPING

Arguably, the turn of the 21st century sees the scene at its rich-
est ever. From serialist sages and Broadway veterans to jazz-savvy |
mavericks and soundtrack hitmakers, New York’s composing talent
runs the musical gamut.

Cellist Fred Sherry, a longtime new-music maven here, has com-
memorated the Big Apple’s bounty by producing a festival of con- |
certs and symposia dubbed “A Great Day In New York.” To be held |
Jan. 13-Feb. 9 at Alice Tully Hall and Merkin Concert Hall here, the |
concert series will also be broadcast live on the radio and via the |
(Continued on page 89)

‘She’s a fascinating
artist. She sings,
dances, produces,

acts. When you see
that much talent

together, it
generates interest’

- JORGE PINO -

also delves in unexpected corners—
touches of house, disco, and tradi-
tional Puerto Rican folk music—all
the time highlighting Nazario’s very
pathos-ridden voice. Even the more
traditional power
ballads—ineclud-
ing first single
“Devuélveme”—
sound uniquely
Nazario thanks
to the sense of
urgency and own-
ership she imparts
on her tracks. The
results have to do,
in part, with the
fact that Nazario
co-produces her
| discs, even when
she sings other
people’s songs,
which is usually
the case.

“[In the studio]
she is, without a
doubt, heads and
shoulders above
every other female
Latin singer,” says
one prominent
producer who's
worked with
Nazario. “She has
a great voice, she
comes prepared,

SCORE

ing from a

she knows the songs, she knows
what she wants. It’s a joy to work
with her.”

Last year, just months after
releasing “Corazén” and months
before signing with Sony,
Nazario was already reviewing
“an infinite amount” of material
for her current album. “Precise-
ly because of the versatility I can
access, I resort to other people's
sensibilities,” says Nazario. “And
I never look for the same people.
Of course, I have people who've
been with me a long time and
know what I like. But I love to
discover new people. There’s a
fresh approach that’s important,
and I think my responsibility as
an artist is to look for new ele-
ments so the music continues to
renew itself.”

This time around, Nazario’s
writers include rocker Claudia
Brant (“Después De La Lluvia”),
Illiak Negroni (“Bajo Cero”),
Yoel Henriquez (“Devuélveme™),
and Ricardo Arjona, whose track

with Nazario—was also included
in his album “Galeria Caribe.”
The eclectic array mirrors
Nazario’s intuitive approach in
selecting her music. Negroni, for
example, is one of her backup
singers, while Torres she knows
solely from his recorded music.

Not surprisingly, “Sin Limites”
includes an English track, “Having
The Time Of My Life,” which is a
translation of another track, “Vida.”
For the bilingual Nazario, it was
“an invitation” for those listeners
who don’t understand Spanish.

Expectations are high. “She
has, almost, a guarantee stamp,”
says German Estrada, PD for
WRMA Miami, while Aidita
Oruna, marketing director for
Puerto Rican retail chain La
Gran Discoteca, says, “I think it's
one of the most awaited albums
this season.”

E-maill; |

Special pricing for industry.
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Pavement’s Malkmus Steps Dut

Band’s Former Front Man Offers Solo Debut On Matador

BY JONATHAN COHEN

NEW YORK—With college rock
stalwart Pavement unlikely to
regroup in the foreseeable
future, Stephen Malkmus, the
band’s former front man, is
quickly moving on to new
endeavors. After leading the
band to critical acclaim over the
past 10 years, the singer/gui-
tarist issues his solo debut Feb.
13 on Matador—the New York-
rooted label that released Pave-
ment’s five full-length albums.

Although Malkmus says a
handful of the set’s 12 tracks had
been kicking around his brain for
yvears, the bulk of the project
came together during low-key
rehearsal sessions this Aprilin a
basement in Portland, Ore.,,
where the artist has been living
of late. Drummer John Moen and
bassist Joanna
Bolme, both
veterans of the
Portland
scene, played
with Malkmus
in an im-
promptu band,
which eventu-
ally entered a
variety of area
studios to
record the
material with
engineer Rick
Saltzman.

At first,
Malkmus considered self-releas-
ing the music. But when Matador
staffers heard a rough mix, they
jumped at the chance to extend
their relationship with the artist.
(Pavement was with Matador, as
well.)

“He was like, ‘I’ll send you
some stuff’ in a shrug-of-the-
shoulders kind of way,” says
Matador co-president Chris
Lombardi. “And you know, |after
that] my cassette deck might as
well have been locked shut. It’s
the only tape I had in my car
stereo all summer.”

Although the new songs don’t
fall too far from Pavement’s icon-
ic, ironic indie-rock family tree,
they demonstrate a welcome
musical and emotional diversity.
The set opens with the dense
rocker “Black Book” and pro-
ceeds to test out everything from
highly catchy keyboard-addled
whimsy (“Phantasies”) to reflec-
tive but immediate narratives of
music and love (“Jenny And The
Ess-Dog,” “Church On White”).

Then there’s “Jo Jo’s Jucket,”
which sounds like a tribute to
late actor Yul Brynner but has
been rumored to be about a cer-
tain bald electronic-music artist.
Without clarifying the issue,
Malkmus says, “When we were
making rough tapes with head-
phones on, I would just say stuff
to try and crack up the band, to
keep it interesting. |Instead of

&.'emsgs

MALKMUS a

recording new lyrics], we
thought we should definitely
keep it.”

As for the album as a whole,
Malkmus says simply, “I think
youll like it if vou're a Pavement
fan.” He adds that the writing
process “wuas pretty similar” to
past efforts, including Pave-
ment’s 1999 album “Terror Twi-
light,” which peaked at No. 95 on
The Billboard 200 and has sold
more than 75,000 copies in the
U.S,, according to SoundScan.

“After you make an album, you
get this release and momentum
of thinking that you wanted to do
things that you couldn’t do,” he
says. “You get this burst of ener-
gy. I always do. That’s when
most of the songs are written.”

Matador has high hopes for the
album, which will be simultane-
ously released
on Domino in
Europe and P-
Vine in Japan.
College radio,
on which Pave-
ment remains
a staple, will
be a huge piece
of the puzzle,
according to
Matador prod-
uct manager
Donovan Finn.
Stuations got

four-song

sampler
around Christmas and will be
serviced with a commercial sin-
gle for the track “Discretion
Grove,” backed with two non-LP
B-sides (the single hits retail
Jan. 16). The full album goes to
radio next month. Triple-A and
alternative specialty radio will
be the focus of another campaign
involving the full-length set,
which will be stickered with
three emphasis tracks. Malkmus
also plans to make a host of in-
station appearances.

At retail, Matador is targeting
chains that have posted histori-
cally strong sales with Pave-
ment’s catalog, including Tower,
Best Buy, and Musicland, with
listening stations and special dis-
plays.

“We’re fairly confident that
this record has the potential to
outsell ‘“Terror Twilight,” because
it’s such a great record, and
there’s definitely a feeling of
newness to it that was starting
to not be there so much for Pave-
ment,” Finn says. “The anticipa-
tion is pretty high.”

It’s a sentiment echoed at
Portland’s Jackpot Records,
where owner Isaac Slusarenko
reports, “A lot of people have
been asking about [the album].”
In a gesture of hometown good
will last fall, Malkmus and his
bandmates showed up at the
store’s third-anniversary party
and played an on-the-fly set of

alternative rock covers.

But Malkmus and company
won't put their first public face
on the material until a special
Jan. 25 performance at New
York’s Bowery Ballroom, playing
to a erowd that will likely consist
of industry members, a small
group of the general publie, and
contest winners, according to
Finn.

A short tour of Europe is on
the schedule for February, to be

y Hits Gold. ATO/RCA recording artist David Gray was recently presented
with a gold record for sales of his album “White Ladder.” The presentation took
place backstage at the “Saturday Night Live” studios, where Gray was the

show’s musical guest. Shown, from left, are Steve Ralbovsky, senior VP of A&R
for RCA; Bob Jamieson, president of RCA; Rob Holden, Gray’s manager; Jack
Rovner, executive VP/GM at RCA, Gray; ATO Records’ Michael McDonald; and

Hugh Surratt, senior VP of artistic development and creative services for RCA.

(Continued on page 23)

Execs Gite Napster, Gonsolidation, Piracy
As The Top Stories/Trends 0f 2000

HAI’PY NEW YEAR! At the end of last year, we
asked several top music industry executives what they
felt was the biggest industry story/trend of 2000, as
well as what their company’s biggest success story was
(Billboard, Dec. 16). The following is part two of the
survey.

JOHN BOULOS, Warner Bros. Records senior VP
of promotions: Obviously, working at Warner Bros.
brought the potential EMI deal to the
forefront. I really feel this would have
been an amazing opportunity for our
company. I still have hopes that it will
work out in the

DAVID MASSEY, executive VP of A&R for Epic
Records Group: The story of the year is the reality of
digital downloading—not the drama of
Napster, but the massive marketing
opportunities the digital world offers.
Personally, it would be breaking
Anastacia worldwide and Epic
Records’ proving it is possible to break
artists around the world without rely-
ing on U.S. success.

DAVID RENZER, president, Universal Music Pub-
lishing Group Worldwide: While we in the publishing [and

record] communi-

MASSEY

future ... Nap-
ster! We will as
an industry hope-
fully utilize Napster as a benefit
in breaking new artists. .. Anoth-
er greal story is the fact that pop
radio has started to play more

BOULOS

e
L BEAL

ty were wringing
our handsover the
unstoppable pira-
cy of the Internet,
there were some
signs of light at
the end of the tun-

RENZER

rock music.

Personal success: Being part of
a team that re-broke the Red Hot
Chili Peppers and [had] amazing
success in crossing Faith Hill from country to main-
stream pop radio.

RAY COOPER, co-president, Virgin Records Amer-
ica: The biggest industry story of the vear is the pro-
liferation of Napster and its subsequent agreement
with Bertelsmann. The approach that BMG has made
is to find some workable solution of dealing with the
business issues of Napster and take its unquestionable
power into the mainstream.

The biggest stories for Virgin this year were our
deals with Blackground, Grand Royal, Immortal, and 1
AM and the successes of the “Romeo Must
Die”/Aaliyah soundtrack, At The Drive-In, the “Strait
Up” project, D’Angelo, Lenny Kravitz, and the “Now”
series.

CHARLES GOLDSTUCK, president/C0OO, J
Records: The final elimination of the MAP [minimum
advertised price] policy has [far-reach-
ing consequences]. The retail commu-
nity had put their houses in order dur-
ing the last few years, but I think
they're at risk again, especially the
pure-play retail stores. On the positive
side, the high number of artists who
debuted with sales in excess of 1 mil-
lion in their debut week show that superstar acts are
more dominant now than at any other time. The upside
is so much greater than it's ever been for a label, which
allows for investment in future artist development.
Personally, the highlight wus the creation of J Records
with Clive Davis and the opportunity to really build a
stellar company overnight.

GOLDSTUCK

by Melinda Newman

nel with the MP3/NMPA [Nation-
al Music Publishers’ Assn.] settle-
ment and with the hope that
Napster will legitimize its business
through proper licensing. These developments suggest
that a strong message is being sent that proper licensing
and compensation for creators is what is appropriate,
even as we as an industry sort out the particulars of
licensing and distribution of said compens:tion.

The biggest story of the year for Universal Music Pub-
lishing Group was the addition of the amazing Rondor
Music catalog, which brought us key copyrights of leg-
endary songs from the Beach Boys, the Carpenters,
Tom Petty, Garbage, and numerous other classies.

RICHARD SANDERS, president, V2 Music Group
(U.8.): The trend posing the biggest threat to the indus-
try is the devaluation of music as an
intellectual property. The removal of
MAP, chart-motivated singles sale pric-
ing, and file-sharing technologies such
as Napster are teaching consumers to
pay little or nothing for music. The
industry can’t continue to thrive unless
we protect the value of our creative
properties.

The biggest story for V2 is our emergence as a lead-
ing label in electronic dance music. The nearly double-
platinum success of Moby’s “Play,” combined with
releases by Underworld, Aphrodite,
Rinocerose, Ian Pooley, and Alex
Gopher, cements V2's commitment to
this genre.

JOHN SCHER, president, Metro-

SANDERS

politan Entertainment Group: The SCHER
biggest trend of the year is consolida-
(Continued on page 22)
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Minneapolis’ Honeydogs Will Test Their “Luck’ With Palm Debut

BY ANDREW BOORSTYN

NEW YORK—One listen reveals
Honeydogs’ “Here’s Luck” (due
Jan. 30 on Palm) as a richly tex-
tured album with solid rock songs,
atmospheric instrumentation, fluid
melodies, and haunting lyrics. But
the chances of the band finding
widespread success may hinge on
another trait: endurance.

“This record definitely has a very
dark vibe to it, and a lot of it has to
do with this long tunnel we’ve been
going through as a band, just try-
ing to keep our heads above water,”
says Adam Levy, Honeydogs’ lead
vocalist, guitarist, keyboardist, and
main songwriter. “A lot of the songs
reflect that sense of doom and the
walls closing in on you.

“But each song definitely has a
light at the end of the tunnel,” he
continues. “It isn't just a record
about being alienated and feeling
like an outsider. There’s some hope
in all of these songs.”

The journey began in 1994, when
Levy formed Honeydogs with
younger brother Noah on drums,
Trent Norton on bass, and Tommy
Borscheid on guitar. The Min-
neapolis-based group recorded two
albums for local indie October
Records, then moved up to the
majors, releasing “Seen A Ghost”
in 1997 on Mercury’s Debris

imprint.

Soon afterward, Borscheid left
the band. And after Honeydogs re-
corded “Here’s Luck” as a trio,
Debris shuttered. But the band,
which soon added guitarist Brian
Halverson and keyboardist Jeff
Victor, continued to be propelled by
word-of-mouth, especially among
die-hard Minneapolis fans, and the
sheer joy of playing music togeth-
er—not to mention a surprise hit in
several local markets.

“I Miss You,” which is included
on both the Honeydogs’ self-titled
debut and “Seen A Ghost,” began
receiving airplay at scattered
triple-A stations throughout the
U.S,, performing strongly for indi-
vidual outlets as recently as late
2000.

“Locally, it became our big call-
ing card,” says Levy. “When Mer-
cury had lost interest in the band,
all of a sudden we were getting air-
play in Austin [Texas] and Buffalo,
N.Y., and other places. It was very
surprising to us. Two years after
the record was done, all of a sudden
it got a second life, and it kept us
going.”

The support of DJs and fans—
some of them on Palm’s staff—
helped seal the label’s decision to
pick up the band, according to GM
Celia Hirschman. “This band has a

much longer staying power than
whatever this week’s ratings are all
about,” she says, adding that the
label, too, is in it for the long haul.
Hirschman explains, “Our inten-
tion is to build a strong fan base for

HONEYDOGS

the band to rest on for their next
record [which is already in the
works]. Our first plan of entry will
be to go back to Minneapolis and
really solidify that market in all
areas—radio, press, retail position-
ing, and lifestyle marketing. Once
we develop a sales story there, we
want to use that to help us bridge
other key markets.

“Building a band’s awareness on
a national level is truly about en-
durance,” she adds. “What’s eritical
here is to not go out of the box with
guns blazing across the country and
run out of steam in three months,

but rather to plan methodically.”

Hirschman says Palm has serv-
iced the album to a variety of radio
formats in Minneapolis and to
triple-A outlets around the country,
with the misleadingly cheerful rock-
er “Sour Grapes” as the focus track.
For Twin Cities retailers, the first
pressing of “Here’s Luck” will
include a bonus disc containing “I
Miss You” and two other previous-
ly released non-album tracks. In
addition to intimate-room shows for
their fans, Honeydogs will perform
Jan. 10 at Minneapolis’ esteemed
First Avenue venue.

“That’s our favorite place to play
in the world,” says Levy. “I grew up
seeing all the great bands come
through Minneapolis there—Bow
Wow Wow, Steve Earle, Los Lobos,
and Prince, of course.

“Growing up, the records that
had the greatest impact on me were
ones I could come back to again and
again,” he continues. “And we
wanted to make [“Here’s Luck”] a
record that would be interesting
upon repeated listening, on which
you would discover new things,
new layers, with songs that have a
very carefully constructed move-
ment and some sort of great climax.
We like to build songs that way.”

Levy says his day job served as
an inspiration for much of the

album’s material. “Having worked
as a social worker for 10 years, [
feel that has definitely seeped into
a lot of the songwriting—seeing
people in poverty, looking for jobs,
and keeping their heads above
water,” he says, echoing the motif
of survival against harsh odds. Per-
haps this recurring idea made
“Stonewall,” a tribute to the 1969
riots that sparked the gay rights
movement, the natural album
opener, both thematically and
musically.

“That’s definitely a statement of
intent,” says Levy of the song. “It
introduces a lot of the elements that
you're going to find throughout the
record—the different sonic tex-
tures, the Mellotron, all the elec-
tronic instruments, the breathy
percussion, the vocals. It's right in
your face. Part of that song is about
the curiosity of being attracted to
bisexuality—this almost fixation
that people have that’s exploded
into a trend. There’s definitely a
look at that in the song—whether
it’s ironic or something really mean-
ingful.”

“Here’s Luck” is such a strong
album that almost any song could
be considered a standout: the
cheeky, shuffling “Red Dye #40”;
the lewd, romance-gone-wrong

(Continued on page 22)
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Bersuit Vergarabat Seals Its Gomeback With Universal Argentina’s ‘Hijos Del Gulo’

BY ENRIQUE LOPETEGUI
MIAMI—The cliché “least likely
to succeed” is a good way to
describe the early version of
PolyGram Latin act Bersuit Ver-
garabat, which is now Argenti-
na’s hottest rock band.
“Bersuit is a band that, for
good or bad, is fueled by hate,”
says singer Gustavo Cordera in a
Pphone conversation from Buenos
Aires. “There is a bitter, filthy
aspect about our thing, which has

a lot to do with resentment. But
we use humor because, without
it, our sound would be unbear-
able.”

That’s the unique thing about
Bersuit Vergarabat (pronounced
bear-sweet bear-ga-ra-bat}. As
opposed to most Latin alterna-
tive “party” bands, what drives
it is not the urge for fun, but the
sense of despair. It claims to rep-
resent the serewed-up masses
who, despite their state, have
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Most New York City hotel rooms give you exactly enough
room for sleeping. but at The Waldorf Towers, room is in |
abundance. In each of our individually decorated suites, you'll
find plush bathrobes, Frette bed linens and Penhaligon’s bath
products. No detail has been overlooked. And of course,

you're assured of our customary unparalleled service.

e /41%}/%%};

TheJeading Hotels of theWorld

100 Eaxt 80t Srect, New York, NY 10022
Shone:212-366-3 100 Facsinle:212-872-779.9

A NOVEL CONCEPT
IN A NEW YORK HOTEL ROOM:
ROOM

T

For reservations, visit us at www.waldort-t

s.com of call your

travel agent or The Waldorf Towers at 1-888-WATOWER.

The Waldorf Towers, its legos and logotypes are régislered trademarks of Hilton Hotels Corp ©2001

A

-
i
i
:

CORDERA

stories to tell and demand their
piece of the spotlight. Bersuit
talks about a world of joy within
the utmost frustration.

“We're a flower in the middle
of the dung,” Cordera says with
good humor.

After a well-received debut in
1991, Bersuit became an instant
underground cult hit. But it also
got swept up in its new-found
popularity. resulting in a bad
streak of three weak recordings
and the near destruction of the
band from drug abuse.

Unbeknownst to the band, it
was during one of those hang-
over days that the Los Angeles
Times—mostly on the strength
of that first album—named
Bersuit one of the top 10 rock en
espafol bands in Latin America.
Clarin, Argentina’s top daily,
carried the story in Spanish. But
instead of getting encouraged,
Cordera got mad at God.

“I was at the lowest point of
my life,” says Cordera. “No food,
no sleep for days, too much coke
and acid, and the band was going
nowhere. What that story said
didn’t reflect the state of the
band at that time. [ thought that
on that day, God had chosen me,
specifically, to make my life mis-
erable. I thought it was a taste-
less joke.”

Gradually, Cordera began
appreciating the fact that some-
one in the U.S. still believed in
the band, and decided to make a
comeback.

“We felt that, if people had
confidence in you, it must be for
something,” he notes. “We real-
ized we owed ourselves and the
fans a good album, and that we
needed to feel more love for the
songs. We decided to get serious
and take charge.”

Cordera and the band did just
that and, for the first time, made
a careful plan. They needed a
good producer, and the choice
was obvious: Gustavo Santaolal-
la. The problem was that Santao-
lalla does not make a commit-
ment to a band unless it has 50
solid songs to choose from for an
album. Also, Santaolalla had
heard the band’s first album and
had not been particularly
impressed. Nevertheless,
Bersuit accepted the challenge
and came up with its best song-
writing in years.

“This was a different band,”

says Santaolalla about the demos
he heard. “They had things to
say and, most important, they
had the songs.”

“Libertinaje” (Libertinism)
(1998) would’ve been a strong
comeback even without “Sr.
Cobranza” (Mr. Collector), a rap
version of the song by tropical
band Las Manos De Filippi. It is
a merciless attack on then-
Argentine President Carlos Saul
Menem and his team, whom the
song explicitly accuses of drug
dealing. The tune was an instant
hit, and despite government cen-
sorship not seen since the mili-
tary rule, Bersuit went gold
(more than 30,000 copies) soon
after its release. To date, accord-
ing to the label, the album has
sold more than 150,000 copies in
Argentina, 20,000 in Mexico,
10,000 in Spain, and 10,000 in the

U.S.: excellent numbers for a
rock en espanol act.

But the follow-up was the real
test. Bersuit had to prove that it
was a legitimate artistic alterna-
tive, not a populist four-letter
word machine. “Hijos Del Culo,”
released in Argentina in October
2000, is the band’s best album to
date and one of the year’s finest.
Despite its scatological title
(roughly translated as “sons of
the world’s rear end”), “Hijos”
shows a band at its poetic and
musical peak. But despite
Bersuit’s newfound poetic sub-
tlety, it’s still angry.

“Nowadays, it is more radical
and transgressive not to curse,”
says Cordera, referring to Latin
rock’s fashionable habit of paying
attention to the explicit language
at the expense of the music.

(Continued on page 23)

b u s l ness BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capac ty Promoter
‘N SYNC, BAWA MEN, LI Great Western Forum  Nov. 27-28 $1,372.808 28,689 Nederlander Organi
BOW WOW. DREAM tnglewood, Calif $60.50/347.75/ two zation, SFX Music
$35.75 sellouts Group
DAVE MATTHEWS BAND. Gund Arena Dec.7 $795,522 17,484 Belkin Productions
FUNKY METERS Cieveland $45 seliout
TIM MCGRAW & FAITH Air Canada Centre Dec. 8 $771.744 18,000 House of Blues
HILL, WARREN BROTHERS Teronto (31,188,665 Canadi-  seliout. Canada
an) $48.75/
$42.20/$32.39
“N SYNC, BAHA MEN, LiL' Staples Center Nov. 26 $773,010 14,248 Nederlander Or-
BOW WOW, OREAM Los Angeles $65/$49.18/336.82  seliout ganization, SFX Music
Group
TIM MCGRAW & FAITR 7D Waterhouse Cen-  Dec. 12 $650,356 13,287 Fantasma Preduc
HILL, WARREN BROTHERS tre Orlando, Fla $59.50/$29.50 seflout- tions, SFX Music
Group
STEVIE WONDER'S HOUSE Great Western Forum  Dec. 16 $581.395 8,705 Nederlander Organi-
FULL OF TOYS: STEVIE Inglewood, Calif $250/8150/$75/$35 14,974 zation, Taxi Produc-
WONDER, D.L. RUGHLEY, tions
KIM BURRELL & GOSPEL
CHOIR, CARL THOMAS,
MYA, NORMAN BROWN,
BONEY JAMES, GEORGE
DUKE. DIANNE SCHUUR,
LA LEY, KIRK FRANKLIN,
JILL SCOTT. SISQ0, CHAR-
LIE WILSON, MACY GRAY
ANGER MANAGEMENT Schottenstein Center  Dec. 5 $415,675 10230 Belkin Productions,
TOUR: LiMP BIZKIT, DMX, Columbus, Ohio $42.50 12,450 SFX Music Group
GODSMACK
DIXIE CHICKS. JOE ELY Reed Arena Dec. 2 $365.264 9,872 Jam Productions,
College Station, $37 seftout Glenn Smith Pre-
Texas sents
TED NUGENT SAMMY Palace of Auburn Dec. 31 $346,708 10.367 Palace Sports and Enter-
HAGAR & THE WABORITAS Hilts $45/$39.50 14,618 tainment inc., SFX Music
Auburn Hills, Mich. Group, Belkin Productons
PAUL WINTER'S 21ST Cathedral of St. John  Dec. 14-16 $340.594 9317 Paul Winter Consort
ANNUAL WINTER SOL- the Divine $65/$38/$28 10,600 - Inc.
STICE: PAUL WINTER New York four shows ane
CONSORT, LUCIANA selad
SOUZA, ARTO TUNCBOY-
. ACIYAN, DAVY SPILLANE
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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THE BEAT

(Continued from page 14)

tion on all levels of the entertainment
business. The biggest story of the
year is the completion of the Via-
com/CBS merget, Viacom buying the
rest of Infinity, and Viacom’s purchase
of BET, which now gives MTV Net-
works control of MTV, VH1, MTV2,
the Box, CMT, and BET. Very quiet-
ly, [ Viacom COQ| Mel Karmazin has
put together an integrated media
company that really has no equal.

As far us Metropolitan’s successes
at the record division, it was Guster;
on touring, Up in Smoke, Sarah
Brightman, and Further Festival; on
the management side, Vertical Hori-
zon; and on the concert side, in this
relatively unfriendly SFX concert
world, it was a terrifically profitable
year for us.

RON SHAPIRO, executive
VP/GM, Atlantic Records: The
biggest story of the
year was unequivo-
cally Napster. In the
shortest period of
time, Napster went
from being some-
thing that people did-
n’t really know about
to where we're watching seismic
shifts occur in people’s thinking about
our business and plans for the future.
I’ve never seen one thing so drasti-
cally alter everyone’s thought process
in the music business.

The biggest stories for Atlantic
were taking Christian rock/rap
band p.o.d. platinum, and finally
breaking the Corrs in America.
We've gone gold while still working
the first single.

SHAPIRO

HONEYDOGS

(Continued from page 16)

“Hearts And Heads”; the epic,
empathetic “Freak Show.” But per-
haps most striking is the ravishing
rock waltz “Wilson Blvd.”

“That song is about yearning for
some kind of human connection—‘I
want to hear my voice in the din,””
says Levy, who may find that the
wish voiced in the song is granted
by the public’s reception to “Here’s
Luck.”

“I think after all this time, we're
starting to get some sense of con-
nection—that people are hearing
this record. Even internationally,
we’ve been doing interviews with
Japanese magazines, and there’s
just a sense of something growing,”
he says. “Having gone through two
years of silence from the outside
world, with very little response, it’s
very exciting to have people finally
listening.

Levy, who has two children and
another one on the way, says, “The
record and my child are coming at
the same time, although one has
had an inordinately long gestation
period. It feels like I'm actually hav-
ing two kids.”

Looking forward to this month’s
release of “Here’s Luck” and, with
hope, the end of a difficult stretch
for Honeydogs, Levy says, “The
long winter finally feels like it’s
over.”

Continental Drift

BY LARRY FLICK

CREAT[VE TRANSITIONS: If we had a penny for every industry
acquaintance who is working behind the scenes but who is really striv-
ing to be an artist or a songwriter, we could retire. Unfortunately, if
receiving that penny was contingent upon that same acquaintance’s
actual talent, we’d probably be homeless.

To that end, we're always a little uneasy every time someone in the
biz slips us his or her demo. We were especially nervous when a song-
writer’s disc by venerable record promoter/marketing exec Frank
Ceraolo (who recently ended a nearly 10-year association with Epic
Records) arrived in the mail.

But our nerves were quickly eased by the first cut, “Somethin,’” a
percussive, synth-spiked tune that Ceraolo penned with Shai Lahav.
The words are smarter than your average top 40 ditty, and the melody
is appropriately sticky. The five-song demo runs a stylistic gamut that
ranges from dance/pop (“Sad But True”) to adult-friendly pop (“If
This Is True”). The strongest cut is “It’s All About You,” a breezy
tune etched with an infectious title refrain and prickly verses about
the twists and turns of romance.

Now based in Miami, Ceraolo is teaming with a variety of com-
posers, while also seeking a publishing deal (or simply some smart
A&R execs looking to flesh out forthcoming projects with solid songs).
We were pleasantly surprised by the quality of this budding writer’s
skills, and we believe you will be, too.

For further information, call 305-762-6563, or E-mail Ceraolo direct-
ly at fiercefc@aol.com.

NATURAL SOUL: It’s been a pleasure to watch Paul Manchin’s
music evolve over the past few years. The Canadian pop-star-in-wait-
ing has been effectively mining a sound that lands somewhere
between mainstream belter George Michael and club veteran
Robert Owens. With his latest self-made disc, “Natural,” he deliv-
ers his most assured, fully realized recording to date.

“Natural” integrates elements
from soul, pop, R&B, electronica,
hip-hop, and dance, which the artist
playfully calls “SPREHD.” “It’s
fresh and funky,” he says. “A ‘nat-
ural’ progression in my sound.”

“Natural” is the newest addition
to Manchin’s already impressive
discography. His three previous B-
Group releases received critical
acclaim in the U.S. Sticking with a
formula that works, Manchin has
once again collaborated with Brent
Bodrug, who produced the artist’s
dises “Phobia” (1997), “Debut” (1998), and “Life” (1999). Additional-
ly, Manchin has worked with a range of musicians that includes Spy-
ros Poulos, Calvin Roberts, Chin Injeti, and Candi Pennella. It all
adds up to a feisty package of memorable, rhythm-smart gems.

For more information and sound clips by Manchin, check out the
B-Group Music Web site (bgroupmusic.com). You can also reach
Manchin directly at paulm@hwen.org.

ALL HAIL THE QUEEN: The term “diva” continues to be tossed
around a little too freely for comfort. It seems like all you need is a rel-
atively big voice and a lot of makeup to declare yourself a diva—some-
thing we strongly disagree with. Sure, those are key elements one
must possess. But one must also exude the energy of a person who
has lived life to the max, from the hard knocks to the victories.

One up-and-comer who shows signs of being a real diva is Sonja-
Elise Freeman, a New Yorker who is actually brave enough to don
the stage name Queen Diva. The artist has been earning praise with
a jazz-laced show playing in a variety of clubs throughout New York
during the past year. Paired with pianist Karl Browne, Freeman flex-
es her gorgeous, five-octave voice throughout a set that is equal parts
original material and pop standards.

We never miss the chance to hear this charismatic young woman
sing, and neither should you. Folks outside of New York will soon get
to hear Freeman on a self-made disc that she’s currently recording,
with plans to release it in the early spring. This is a woman to keep a
close eye (and ear) on. She’s something special.

For more details, call 917-564-0734, or E-mazil queendi-
vanyc@yahoo.com.
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Tﬂp Pnp@ calalng Alh“mSTM
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT. AND INTERNET 51 BERSUIT VERGARABAT SEALS ITS COMEBACK WITH UNIVERSAL
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ® Fasd X 1 9 D
TR e || (e o a0 . _— |
E2 | S2 | IMPRINT & NUMBERDISTRIBUTING LABEL {SUG. LIST PRICE) 2¥| Among the usual mix of party- piece band from Argentina can’'t an exportable album. It has inter-
No. 1 oriented ska, chamamé, cumbia, even begin thinking about a U.S. national quality.”
CREED A° - -1 - MY OWN PRISON candombe, and even Brazilian- tour without adding Mexico to Whatever the case, Bersuit
1 2 | WIND-UP 13049 (11.98/18.98) BB 39 weeks at No. 1| 170 influenced fusions, the album the mix. That's what Bersuit did first wants to make sure its posi-
DIXIE CHICKS WIDE OPEN SPACES includes “Negra Murguera” for “Libertinaje,” and the results tion at home remains solid before
2 | 3 | MONUMENT 68195/SONY (NASHVILLE) (10.98 EQ/17.98) BB . 1198 | (Black Murguera), a multilayered were encouraging. attempting to conquer the U.S.
3 | 18 RGEOPllJ)E'SLPgII\%}}Q%/UNIVERSAL(12.98/18.98) GODSMACK | | song based on the murga rhythm “In Mexico, [“Libertinaje”] market.
'N SYNC A HOME FOR CHRISTMAS and vocal format brought to worked out pretty well,” says “Now we’'re really focused on
| 4 | 4 | RoA67726(11.9818.98) S _ —'3_1 neighboring Uruguay by a Robbie Lear, Universal's region- working [in Argentina], because
5 | 1 ,"(R'fsb#:‘yg(go‘m_%n&%) FAITH: A HOLIDAY ALBUM | - . zarzuela from Cddiz, Spain, in  al director of Latin artists mar- we needed it,” said Cordera. “We
METALLICA &7 METALLICA the beginning of the century. For keting. “The thing about Bersuit hadn’t played here for over a
6 | 15 f(LlEST;’:)‘Ecl:(”f/EEG‘“-98’”98’ - 40 | the song, Bersuit used Faltay is that, in the Latin world, the year and wanted to embrace our
7 | 12 | KD ROCKA e 83119+/aG (12.98/18.98) BB DEVILWITHOUT ACAUSE | .| Resto, one of Uruguay’s most albums and concerts leave a good ~ fans after so long.”
98 DEGREES A THIS CHRISTMAS | | respected murgas, with aston- taste in the public’s mouths. Bersuit presented “Hijos Del
8 | 23 U::VAENR?:LT15391|8‘“;28“7_-9_3_’ — 1 O | ishing results. It is the backbone Even in Spain, they win people Culo” Nov. 10 with a sold-out gig
g | 7 3ERCURV(ngﬁ,ﬂgmm(12_98,18_98, EOLESEITR O A 165 | of an album filled with powerful over.” at Buenos Aires’ Obras Sani-
AMY GRANT @ “A CHRISTMAS TO REMEMBER songwriting. The main obstacle for Bersuit tarias stadium, and followed up
10 | 36 g"ﬁ&“?ﬁg&io"ﬁ‘11~98“7-93’ TG OF CRISTIS 19 “We had so much respect for and all the other rock en espafiol ~with shows in Rosario, Argenti-
1l CAPITOL(NASHVILLE)2%550(10.98/16.98) MAGIC OF CHRISTMAS | - . that song that it almost didn’t bands in the U.S. is the lack of na, and throughout the province
BOB MARLEY AND THE WAILERS & LEGEND make it into the album,” says radio airplay, so the label must of Buenos Aires. Cordera added
| 12 | 21 | L"I:;“;‘fg%“.”“zw"mm“2»98”8-98’ T 180l | Cordera. “But eventually we emphasize other areas. that the band will visit the U.S.
13 | 22 | capiroL 46001> (1098717 98) DARK SIDE OF THE MOON .01 were able to come up with the “We're planning lots of touring, and Mexico right after the early-
VARIOUS ARTISTS THE MOST WONDERFUL TIME OF THE YEAR version that we wanted, the one of course,” says Lear. “And cov- March stateside release of “Hijos
|14 ] — iﬁ%{&ﬂ}ifjg}éﬁssfg ORMANDY) & THE GLOIOUS SOUN GF Cristas T 10| that would make justice to it. It erage by Latin and Anglo press, Del Culo,” and its growing legion
15 SONY CLASSICAL 6369 {5.98 EQ/9.98) MAS 1 s is a very powerful, very big song, because the generation that lis- of fans will be able to confirm
) THE BEATLES &' THE BEATLES in terms of historical and musical tens to rock en espafiol is not only  Bersuit's new attitude.
6 | 30 ‘;”l'j:l_“l‘;’;‘::f“—"”OL‘15-98’3“-93’ SUEIN: pall significance.” Latin. We want to conquer both “We just got tired of living in
17 | — | CASOLINE ALLEY 111413/MCA (11.98/17.98) 214 For “Hijos Del Culo,” Univer- the Latinos and the Anglos. This the darkness,” said Cordera.
) CELINE DION A° THESE ARE SPECIAL TIMES sal Argentina decided on a is a good album for Argentina, “Now we want to climb onstage
L ?;(’SM;’;'(C:?”/EP'C‘“BB Gl ST 1 38 | frontal attack. The first single, where the market is very diffi- to cheer people up, not the other
19 | 13 | rea67613011.9818.98) 145 “La Bolsa,” a fast-driving ska- cult, but has enough balance tobe  way around.”
T | i uze THE BEST OF 1980-1990 cuartetazo (a two-tone style pop-
I flL&N: gzldzsléxo_‘]MGmgm%)_ - THREE DOLLAR BILL, YALL t e S O
2 | FLIP 490124/INTERSCOPE (11.98/17.98) BB - 3 Y far from being the best song PAVEMENT’S MALKMUS STEPS OUT
2 | 20 | ROSIE O'DONNELLA A ROSIE CHRISTMAS onthe album, but it's definitely 00 o0 e age 12)
;c:::zsieaaswcm(nsa EQ/17.98) cresresTriTe T 16 the catchiest. Given the precari- ! g pag
23 T TS T e T 77 ous state of Argentina’s record followed by a 30-date North are hopeful that two archival proj-
2 | 55 | BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS industry, it was an openly com- American tour. After returning ects—a live album and a DVD
= 2‘53%3;‘;(‘:ﬁ9|_8;‘2'_98’ R OVANTA 138 | mercial approach. The trick to Europe and hitting Japan, compilation—will eventually see
25 | 17 | PHILIPS 539207 (12.98/13.98) S 161 worked well: “Hijos Del Culo” Malkmus and company will come  the light of day. The DVD, compil-
T THE BEACH BOYS ULTIMATE CHRISTMAS went gold and spent several backtothe U.S. fora tour of sec- ing all the band’s videos plus live
ST I R B — e weeks as the best-selling album  ondary markets in late summer. footage. was initially set to be
JIMI HENDRIX ®  EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX : ; e ot :
L | - EXPERIENCE HENDRIX 111671%/MCA (12.98/18.98) 23 by an Argentine band, outsold Although it’s still under con- released around the time of Malk-
aE JEWEL A JOY: A HOLIDAY COLLECTION only by Madonna. According to  struction, Malkmus’ official Web  mus’ album but has experienced a
- AATI;‘;‘;'T”SO/AG“0'98“7'98) — o0 & label executives, the album has site (stephenmalkmus.com) will number of delays.
| 29 | 25 | POLYDOR 517007/UNIVERSAL (12.98/18.98) 192 so far sold nearly 70,000 copies in eventually feature sound sam- “Matador is still pursuing the
o BON JOVI A* CROSS ROAD . its homeland, an impressive fig- ples, news, and contributions archival projects. Whether or not
T ¥g‘gt?52wl3ﬂmm(m9ﬂ9& AENMA T | ure for Argentina. from the artist. For now, fansare we can get the [members of
EEE VOLCANO 31087+ (11.98/17.98) - i BV “Even though the Argentine redirected to Malkmus’ section Pavement] in on it is another
- DEF LEPPAITDDA‘ VAULT — GREATEST HITS 1980-1995 - music market is totally onthe Matador site (matador- story,” Lombardi says. “We're
G . . . . .
- MERCURY 5287 18/DIMG (10.98/17.56) , destroyed [by the economic cri- records.com). In mid-January, going to distance the DVD from
THE BEATLES ¢ SGT. PEPPER'S LONELY HEARTS CLUB BAND . ; .
33 | 42 | APPLE 46442"/CAPITOL (11.98/17.98) - | 36 | sis], the album is selling at a the four songs from the college the Malkmus record. The focus
oy mﬁ/ﬁgﬂggglﬁglwagclﬂEQ%TSI;; CHRISTMAS EVE AND OTHER STORIES . much better rhythm than ‘Lib- radio sampler will be available really is on this. We're not inter-
— L Fo - = ertinaje,” ” says Cordera. for download at various retail estedin tying this into Stephen’s
DAVE MATTHEWS BAND A’ CRASH . . . ; .
35 | 49 | RCA66904(11.98/17.98) 123% But the marketing of a band sites, Finn says. past, necessarily. There are sim-
% | 3 THE BEAT'L/ESO” ABBEY ROAD 18 like Bersuit in the rest of Latin Malkmus says he hasno plans to  ilarities, but we're talking about
ARPLE 46446/GAPITOL 111.98/17.98) - America and the U.S. is a differ- perform any Pavement songs in  him as he is, not who he was
METALLICA A’ ...AND JUSTICE FOR ALL . i, - A "
37 ELEKTRA 60812/EEG (11.98/17.98) 547 ent matter. For starters, a nine-  his live sets, but he and Matador working with in the past.
FAITH HILLA° FAITH
38 | 19 | WARNER BROS. (NASHVILLE) 46790/WRN (11.98/17.98) - 133
DR. DRE A’ THE CHRONIC
| 39 | — | DEATHROW/INTERSCOPE 50611*PRIORITY (10.98/16.98) 99 |
MANNHEIM STEAMROLLER A CHRISTMAS LIVE
| 40 27 | AMERICAN GRAMAPHONE 1997 (10.98/15.98) 24
JAMES TAYLOR o' GREATEST HITS
41 | 31 | WARNERBROS.3113(7.98/1198) o 527
MILES DAVIS A KIND OF BLUE
42 | 41 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 89
MATCHBOX 20 ¢ YOURSELF OR SOMEONE LIKE YOU
43 | 35 | LAVAVATLANTIC 92721%/AG (10.98/17.98) BB o 196
TOM PETTY AND THE HEARTBREAKERS A GREATEST HITS
4 | — | MCA110813(12.98/18.98) B o 345
. AC/DC &' BACK IN BLACK - l
[ EASTWEST 92418/EEG (11.98/17.98) o
| NIRVANA & NEVERMIND SHURE MICROPHONES & JONNY LANG
| 46 DGC 424425*/INTERSCOPE (11.98/17.98) o 275 |
( METALLICA A MASTER OF PUPPETS
47 | — | ELEKTRAGO439EEG(11.9817.98) 1488
| MADONNA A° THE IMMACULATE COLLECTION |
48 | — | SIRE 26440*WARNER BROS. (13.98/18.98) | 324
KENNY G A' MIRACLES — THE HOLIDAY ALBUM |
49 | 9 | AmiSTAlB767(I2981898) | 74
SADE A* BEST OF SADE | | il
50 EPIC 66686* (11.98€Q/1798) | 160 : . i
Catalog albums are Zt-year»([)’id |:jl|es ":(al h?vilallen beIO\g No_”l‘OO on The Billboard ¥OOPor reéssues of older albums. Tg(al Chart -
Week! | fl: it i { . @ Ri i : .
et ol Slc oS et W s Siperss o, The B 200 an Lo op o @ recrig s, IT'S YOUR SOUND
1 mihion umts (Platinum). € RIAA certification for net shipment of 10 mullion urits (Diamond). Numeral following Platinum or Dia
mond symbol inthcates album’s multi-platinum tevel. For boxed sets, and double albums with a runming time of 100 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units {Oro). A Certification of 200,000 units (Platino). Certification of 400,000 units {Muiti-Platino). *Asterssk indicates vinyl LP
1s available. Most tape prices, and CD prices for BMG and WEA labels, are suggested ists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from whotesale prices. indicates past or present Heatseeker title.
. 2001, Biliboard/BPI Ct i and Inc.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART = BY CARLA HAY

LOCAL BOYS MAKE
GOOD: Matthew Good
Band is already a hit act inits
native Canada, where its
album “Beautiful Midnight”
reached No. 1 last year on the
Canadian SoundScan chart.

Easton’s ‘Truth.” Singer/
songwriter Tim Easton
delivers a country-meets-
folk style of rock on the
set “The Truth About Us,”
to be released Jan. 23 on
New West Records.
Guests on the album
include members of Wilco.
Easton says Victoria
Williams and ex-Jayhawks
member Mark Olson
joined him for a “sing-
along” on the album track
“Don’t Walk Alone.”

The set is due for U.S. release
Jan. 30 on Atlantic Records.
The U.S. version will contain
three remixed tracks from
the band’s 1997 album “Un-
derdogs™ “Everything Is Au-
tomatie,” “Deep Six,” and
“Apparitions.” The Vancou-
ver-based rock band has re-

bums and two EPs in Cana- -
da, but “Beautiful Midnight” |
is the act’s U.S. debut album. !
At last year’s MuchMusic
Video Awards, Matthew
Good Band’s “Load Me Up”
won best video and best |
rock video. The clips for |
|

leased three full-length al- | :

“Strange Days” and “Hello
Time Bomb” have also been

hits on MuchMusie.

The band’s first U.S. single
is “Hello Time Bomb,” which

has been released to
rock radio and has
been getting early
airplay on such sta-
tions as KFRQ Me-
Allen, Texas; WOTT
Watertown, N.Y,;
WZZO Allentown,
Pa.; WSTZ Jackson,
Miss.; and WCND
Youngstown, Ohio.

A ONE TRICK
PONY: Country mu-
gic act Trick Pony
has built a loyal fol-
lowing through con-
stant touring. The
Nashville-based
group—singer Heidi

Newfield, guitarist Keith
Burns, and bassist Ira
Dean—has been playing
more than 250 dates a year.

Trick Pony’s self-titled de-
but is due to be released
March 13 on H2E/Warner
Bros. Nashville. The album’s
first single, “Pour Me,” is ris-

Vini Vidi Vici. Brazilian artist
Vinicius Catuaria assembled
such noted musicians as

David Byrne, Bill Frisell, and
Marc Johnson for Catuaria’s
album “Vinicius,” due March

ing up the Hot Country Sin-
gles & Tracks chart, bulleting
at No. 29 this issue.
Upcoming concert dates
include Feb. 14 in Houston;
April 13-14 in Gulfport,

6 on Transparent Music. The
singer says his music is a mix
of “old Brazilian attitude and
contemporary touches.”

REGIONAL HEATSEEKERS NO.

MOUNTAIN
Biue Man Group, Audio

NORTHEAST
| | Louie DeVito, N. YC Undelgmund Party Vol. 3

PACIFIC
Coldplay, Parachutes

SOQUTH CENTRAL
[ Mr. C The Slide Man, Cha-Cha Siide

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

EAST NORTH CENTRAL
Mr. C The Slide Man Cha-Cha Slide
. Coldplay Parachutes
SoulDecision No One Does It Better
The Union Underground ...An Education In Rebedtion
Nelly Furtado Whoa, Nelly!
Samantha Mumba Gotta Tell You
. Nickelback The State
. Evan And Jaren Evan And Jaron
At The Drive-In Relationship Of Command
. Rascal Flatis Rascal Flatts

SOUTH ATLANTIC
Field Mob 613: Ashy To Classy
Mr. C The Slide Man Cha-Cha Slide
Coldplay Parachutes
Louie DeVito N.Y.C. Underground Party Voiurme 3
Donnie McClurkin Live In London And More...
SoulDecision No One Does It Better
Good Charlotte Good Charlotte
Evan And Jaron Evan And Jaron
Chayanne Simplemente
. Brad Paisley Who Needs Pictures

COPNPUAWN
=
SOmNPUAWN -

[

EAST NORTH CENTRAL
| M. C The Siide Man, Cha-Cha Siide
MIDDLE ATLANTIC
M Louie DeVito, N..C. Underground Porty Vo, 3
wssr NORTH CENTRAL e mﬁ
AR R ibon SOUTH ATLANTIC
Field Mob, 613: Ashy To Classy |

Miss.; and May 27 in Cincin-
nati. The group is also on a
promotional tour of such
country radio stations as
WTCR Huntington, W.Va.,
and WKKT Charlotte, N.C.

LUSH LIFE: New
York alternative
rock act Vibrolush
is on the rise with
“Touch And Go,” the
title track from its
V2 Records set. The
track has crossed
over to mainstream
radio and is getting
airplay on such adult
top 40 stations as
WTMX Chicago;
KALZ Fresno, Ca-
lif; KCDA Spokane,
Wash.; KUCD Hon-
olulu; WCPT Al-
bany, N.Y.; and
KAMX Austin,
Texas.

DANCE OF THE

DJ: Ever since DJ compila-
tion albums became eligible
for the Heatseekers chart in
1999, such artists as DJ
Skribble, Funkmaster Flex,
Louie DeVito,
Escape have made an impact
upon it. A potential Heat-

and DJ

seekers contender is DJ
Icey’s “DJ Icey’s Essential
Mix” (Sire-London), whose
techno/dance album is cur-
rently bubbling under.

DJ Icey has already had
hits on the dance charts. His
1998 single “This Is How My
Drummer Drums” reached
No. 32 on the Hot Dance
Music/Club Play chart and
No. 21 on the Hot Dance

Touched by Angelle.
Country singer Lisa
Angelle’s current single, “A
Woman Gets Lonely,” was
a No. 62 hit fast year on
the Hot Country Singles &
Tracks chart. The single is
from Angelle’s self-titled
album on DreamWorks,
and the song’s video got
considerable CMT airplay.
Summing up her musical
perspective, she says, “I
want it all!” Angelle is a
songwriter who'’s penned
songs for Wynonna and
Kathy Mattea.

Music/Maxi-Singles Sales
chart. On the latter chart,
DJ Icey also had hits with
three other singles.

24

www.billboard.com

wwWwW americanradiohistorv com

BILLBOARD JANUARY 13, 2001



www.americanradiohistory.com

Reviews & Previews

ARTISTS & MUSIC

|

EDITED BY MICHAEL PAOLETTA

* VARIOUS ARTISTS

0z—The Soundtrack

PRODUCERS: various

Avatar/EMI 10007

This all-star compilation was inspired by
HBO’s acclaimed prison series “0z.” now
breaking into its fourth season. Offering
various takes on the hot topie of imprison-
ment. this who's-who-in-rap lineup lays it
out pure and simple against a backdrop of
R& B-inspired melodies and slamming hip-
hop beats that will have you alternately
rocking and contemplating the harsh reali-
ties of the prison/judicial system. As
Styles & Jadakiss lyrically point out in
“Some Niggas™ “Some find Christ/Some
stay humble/Some fight to the death.”
Among the 17-track album’s other strong
suits are first single “Behind The Wall”
(Kurupt and Nate Dogg), “What Is The
Liaw” (Pharoahe Monch), and “Shackled
Up” (Krayzie Bone). And it’s all for a good
cause: Avatar is donating a per-copy roy-
alty to legal aid organization the Inno-
cence Project.

THERYL “HOUSEMAN” DE’CLOUET

The Houseman Cometh

PRODUCERS: Scott Billington, Theryl de’Clouet
Bullseye Blues & Jazz 11661-9637

Fans of the New Orleans-based juzz/
funk band Galactic know de’Clouet as o
lead vocalist with great promise. “The
Houseman Cometh” is de'Clouet’s solo
debut effort, and it’s very much in align-
ment with Galactic expectations. The
overall feel of the album is a product of
de’Clouet’s Big Easy roots. The New
Orleans soul vibe issues from a sensibil-
ity that pays an almost constant hom-
age to traditional R&B and the influ-
ence of such artists as Irma Thomas and
Johnny Adams, while infusing that sen-
timent with the spice of funk. De’Clouet
is right there when it comes to bringing
this particular feel to his musie. A bit of
rap sneaks in on “You Came” and the
pointed commentary of “Ain't No
Yachts In The Ghetto,” but the sweet
soul of “Tough On You, Tough On Me”
and “Two Wrongs” is the ruling groove,
which is perfectly suited to the ragged
elegance of de’Clouet’s voice.

DANCE

LISETTE MELENDEZ

Greatest Hits

PRODUCERS: various

Fever/Warlock 2838

For a brief period during the early *90s,
the pop world was treated to an appealing
blend of Latin freestyle music that was
led by Melendez. Working under the pri-
mary guidance of beat-savvy producer
Carlos Berrios, the New York vamp
cranked out such top 40 hits as “Together
Forever” and “A Day In My Life.” She
wasn’t the best singer of all time, nor was

SPOTLIGHT

GEORGE HARINSON
ALL THINGS MUST 1ASS

GEORGE HARRISON
All Things Must Pass

PRODUCERS: George Harrison, Phil Spector
Apple/Capitol 72435 30475

Easily among the very finest albums
ever issued by a solo Beatle, this land-
mark work returns in a special 30th
anniversary remuastered edition that
features tive bonus tracks, including
the original, spellbinding acoustie stu-
dio takes of “Beware Of Darkness”
and “Behind That Locked Door.” Just
as winning among the previously unis-
sued gems is a wonderfully spare and
open-souled ballad {rom the 1970 ses-
sions, “I Live For You.” That said, the
exquisite remastering job by Jon Ast-
ley reveals the original 23-track proj-
ect to be even more impressive than it
seemed when it first hit No. 1 in Bill-
board’s Jan. 2, 1971, issue. Harrison
showed himself to be a composer of
remarkable range on classics as varied
as “I'd Have You Anytime,” “Isn’t It A
Pity,” “Apple Scutfs,” “Behind That
Locked Door,” “What Is Life,” and the
prismatic “My Sweet Lord.” In its rich
moods and wide-ranging emotional
and instrumental textures, this
remaing adventurous and honest
songeralt of the highest rank. Bill-
board’s first recipient of the Century
Award (1992) outdid himself as a
vocalist and guitarist, but the seminal
Derek & the Dominos—aus well as
members of Badfinger—likewise lent
deft hands, as do flery U.K. femaule
vocalist Sam Brown and Harrison’s
guitarist/keyboardist son Dhani on the

new “My Sweet Lord (2000).” Harri-
son has also resequenced the rollicking
“Apple Jam” to reflect its actual in-
studio momentum as well as to cap
this rock banquet with a flourish.
Quite simply, this is essential listening
in any century by one of the most gift-
ed artists in the history of popular
music. (Visit Billboard.com for a spe-
cial expanded edition of Billboard
Editor in Chief Timothy White's
recent Music to My FEars column,
where he interviewed Harrison about
this album, the success of the Beatles’
“1” release, and more.)

SPOTLIGHT

JIMMY SMITH

dot com blues

PRODUCER: John Porter

Blue Thumb/The Verve Music Group 314 543 978

This latest addition to soul/jazz orgun-
ist Jimmy Smith’s monster discogra-
phy—his first studio album in five
years—iinds Smith playing host to sev-
eral notable blues artists who help set
the tone for this project, which is cer-
tainly a walk on the blues side. Dr:
John, B.B. King, Keb’ Mo’, Etta James,
and Taj Mahal lend vocal and, in most
cases, instrumental support, and the
Texacali Horns step in on four tracks.
As might be expected, the combination
of King and Smith on “Three O'Clock
Blues” is very forceful, but Dr. John
singing and handling piano on “Ouly In
It For The Money,” with Smith work-
ing out on B-3 and the Texacali Horns
on the second line, is the most spot-on

extension of Smith’s signature sound on
the CD. Jazz fans may be taken aback
by five vocal tracks on a Smith album,
but it’s still Smith’s groove, and his
playing is superb. Six fine instrumental
cuts, including the Smith/Rebennack
winner “Mr. Johnson,” balance out the
vocal numbers.

SPOTLIGHT

CURTIS SALGADO

Soul Activated

PRODUCER: Marlon McClain
Shanachie 9028

CURTIS SAI.GI'H]g

s o ul

acti

This aptly titled 11-song CD is a tour
de force that showcases Salgado’s
range and power as a vocalist.
Whether it's the Stax-inspired cover
of Jimmy Clitt’s “The Harder They
Come,” the hard-nosed blues of “Old
Enough To Know Bettei,” the beauti-
fully measured R&B of Salgado’s orig-
inal tune “Summertime Life,” or the
phat sound of “More Love Less Atti-
tude”-~punctuated by the fiery work
of the Memphis Horns and guitarist
Jimmie Vaughan—Salgado throws
down weighty, soulful vocals that are
as much a product of his mature inter-
pretive gift us they are a tribute to the
muscular quality of his voice. It’s
worth noting that Salgado and produec-
er Marlon McClain were hip enough in
their choice of material, studio players,
and guest musicians to give this proj-
ect the chance to be exceptional. Plug
in Salgado’s vocal and harmonica
chops, and we're talking 4 major artis-
tic statement.

Jones. but the two had chemistry thut
was downright combust.ble—not to men-
tion a knack for erafting testy jams. The
fruits of their labor can be hrard on this
14-cut beat-mixed compilatior. —which

effectively revisits Melendezs heyday
while updating a handful of tunes with a
new-millenniurn funk flavor. Songs like
the giddy, hip-hop-laced “Goody Goody”
have held up remarkably well over time,

while “Time Passes By™ and "“Please
Please Me” have a contemporary, elec-
tronica-spiked feel that could do the trick
in reigniting interest in this charming
(and still youthful) artist.

COUNTRY

CLAY BLAKER

Welcome To The Wasteland

PRODUCER: Clay Blaker

Neobilly Records 1709

Texan Clay Blaker's third release on his
own Neobilly imprint is an authentic Lone
Star roadhouse blitz, punctuated by lively
guitarwork, aceessible melodies, and hon-
est lyries. Blaker lives up to the Texas
singer/songwriter tradition and also
enlists the help of such notable co-writers
as Jim Lauderdale, Luke Reed, and Leslie
Satcher. Among the many highlights wre
the Waylonesque title cut: the cleverly
written ballud ~1t's Not Too Late™ the
Bakersfield tearjerker “This Heart's Not
Mine™: and the good-natured shuftle “A
Day Late And A Darlin’ Short.” David
Lee Garza contributes accordion to the
gorgeous “Brown Eyes Of Mexico.” and
guest vocalist Lisa Morales kills on Rod-
neyv Crowell's “No Memories Hangin’
Around.” While the production is occasion-
ally muttled. musicianship is high through-
out, and there’s plenty here to please coun-
try fans both within and outside the
borders of Texas. Contact 830-905-7709.

MARSHALL DYLLON

Enjoy The Ride

PRODUCER: Jim Mazza

Dreamcatcher Records 1012

Having already succeeded mightily with
Kenny Rogers. Dreamcatcher now tar-
gets the other end of the demographic
spectrum with Marshall Dyllon. Nush-
ville's most calculated attempt vet to
bring pop's boy-band phenomenon to the
country airwaves. On that level, Marshall
Dyllon succeeds, with layered, sophisti-
cated vocal arrangements. punchy
melodies, and Iyrical content aimed
squarely at the middle-school set. “God
Bless This Town” is a peppy homage to
small-town life, and “All T Wanna Do”
and “Special Girl” are puppy-love ditties.
Country instrumentation is mostly limit-
ed to the occusional acoustic guitar and
fiddle break, although a banjo surprises
on “Live It Up,” a good-time song that is
duplicated thematically on the title cut.
Piano-based ballads like “You™ and “Is
She Gone™ would fare equally well in the
hands of Marshall Dyllon’s pop radio
counterpatts, and the largely spoken-
word “I'll Never Miss That Girl” is pret-
ty much a waste of time, given these
guys’ considerable vocal chops. Too
voung to cry in their beer, MD can indeed
sing. Oh, yeah—theyre cute, too.

(Continued on next page)

KEN BURNS JAZZ

The Definitive Sidney Bechet
PRODUCER: Michael Brooks
Columbia/legacy CK 61441

KEN BURNS JAZZ

The Definitive Lester Young
PRODUCERS: Ben Young, Richard Seidel
Verve 314-549-082

KEN BURNS JAZZ

The Definitive Ornette Coleman

PRODUCER: Ben Young

Columbia/Legacy CK 61450

Beyond an upcoming 19-hour PBS spe-
cial, Ken Burns’ documentary “Jazz” has
also yielded a DVD Video boxed set
(Warner Home Video), a coffee-tuble
book (Knopt), and a hit tive-CD boxed
set (Columbia/Legacy). With unprece-
dented vision, Legacy and Verve collabo-
rated on the wide-ranging CD set—even

VITAL REISSUES?®

licensing tracks from other labels to
touch on those areas that their own capa-
s jazz archives didn't cover: Legacy
anu Verve also worked together to issue
22 mu. “riced, single-dise anthologies sui-
veying s me aof the pivotal artists fea-
tured in th. Burns film, from such house-
3 ? g hold names as
BELHE . Louis Arm-
strong and
Miles Davis to
an aimost-for-
gotten figure
like Fletcher
. iy .  Henderson.
Three particularly interesting titles help
trace the saxophone's history in jazz,
from the birth of the art in New Orleans
and the glory of the swing era to the
tflowering of the ’60s avant-garde. Leg-
endarily idiosyneratic and pugnacious,
Sidney Bechet was also the epitome of a
soulful New Orleans musician, with a
deep blues feeling and peerless virtuosi-

ty on the elarinet and soprano saxo-
phone. This disc covers 192347, with
material from Victor, Blue Note, and
Columbia. A highlight is his small-combo
treatment of “Summertime,” rendered
as an elegy for a late musician friend.
Lester Young was famously laconie, and
his reticent
lyricism was a
great influ-
ence on the
later *“cool
school.” Cov-
ering 1936-57,
N his album fea-
tures items from Aladdin/Blue Note,
Verve, Decea, and Columbia. Perfor-
mances with the Kansas City Six and
Count Basie Orchestra are here, as are
such immortal items as “He's Funny
That Way” with his soulmate/vocal part-
ner, Billie Holiday. Ornette Coleman’s
freeing of jazz from previous rhythmie
and harmonic constraints was equally

controversial and inspirational; his dise
starts with a track from his ’58 Contem-
porary debut and goes on to survey his
classic tenure on Atlantic with such
melodic gems in the rough as “Lonely
Woman" and “Ramblin’.” An excerpt
from his "70s orchestral-jazz experiment
on Columbia is
included, as is an
electric-band
standard from
his later Verve
period. The
remastered
sound quality is
excellent for each disc (heroieally so with
the early material), and in an all-too-
often neglected touch, the documenta-
tion points interested fans in the direc-
tion of other available albums. One could
hardly hope for better single-disc digests
of these enduring talents, which have
been brought beautifully to light via
Burns’ *Jazz.”

Berrios ever mistaken for a young Quincy

AlB“M o SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
» standing collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardless of chart potential. highly recommended because

of their musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review

copies to Michael Paoletta, Biliboard, 770 Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.}; Bradley Bambarger (classi-

cal/worid/jazz/pop//N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashvifle); Brian Garrity (pop/N.Y.); Gordon Ely (gospel); John Diliberto (new age);.Philip van Vleck (blues/world); Leita Cobo (Latin).
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LATIN

FARREL

Farre!

PRODUCERS: Ramén Martinez, Cartos Velédsquez

EMI Latin H2-7243-530187

If there's a slew of Italian artists doing
Latin pop, what’s to stop a Latin artist
from singing Italian pop in Spanish?
Newcomer Farrel, a Puerto Rican, has
done just this on a debut album that
spotlights primarily old Italian pop
favorites, including the single
“Pequeiia Y Fragil’—originally sung
more than two decades ago by Ricardo
Cocciante—and “Sélo Tu Y Yo” (“Solo
Noi” in its original Italian title). Even
when Farrel turns toward new materi-
al, such as Rodolfo Barrera’s “Entre Tu
Y EI” (which in the inside cover is
labeled with a different title, by the
way), the feel is distinctively Italian,
down to the slightly raspy voice. The
upshot is that all the songs are decid-
edly Ttalian pop (think sweeping,
catchy, and evocative). That said,
there’s no real innovation to be found
and certainly no original concept
behind this venture.

CLASSICAL

+* EDISON DENISOV: Film Scores

Orchestre De La Cinématographie Russe/Serguei
Skripka

PRODUCER: Vadim Ivanov

Le Chant Du Monde 288172

Who would’ve thought that a Siberian
composer could write music as warm,
witty, and Western as these three
suites? Edison Denisov (1929-1996)
never compromised his avant-garde
ideals, so his concert works were long
banned by Soviet authorities. But like
such fellow composer/dissidents as
Alfred Schnittke, Denisov made a living
via film scores—and from these three
lighthearted suites, you would never
know he created under repressive con-
ditions. His musie for the Russian films
“A Nameless Star,” “An Ideal Hus-
band,” and “Turtle Tortilla” range from
outrageously tuneful, circuslike
episodes to heart-melting romantic
interludes. “A Nameless Star” is a small
masterpiece; the main theme—given
full rein in the moonlit slow move-
ment—is a melody Aaron Copland
would’ve been proud to have penned.
“An Ideal Husband” also swoons irre-
sistibly but kicks up its heels during the
dances. If given a spin, this dise would
have classical programmers’ phones
ringing off the hooks. Distributed by
Harmonia Mundi.

CONTEMPORARY CHRISTIAN

MARY-KATHRYN

One Spirit

PRODUCER: Roy Salmond

Rhythm House RHD3812

Mary-Kathryn is a gifted singer/song-
writer whose music resonates with
warmth and a hope-filled charm. On her
latest offering for San Antonio-based
Rhythm House Records, producer Roy
Salmond dresses her pensive lyrics in a
variety of musical styles. The opening
cut, “Let Us Praise,” has a decidedly
Middle Eastern flavor. “Unto The Least
Of These” has a polished folkie feel.
Throughout the project, Salmond incor-
porates instruments not commonly
heard on contemporary Christian
albums, such as sitar, ukulele, glocken-
spiel, and penny whistle. But the most
affecting instrument on the album is
Mary-Kathryn'’s lovely voice. There’s a
purity and clarity of tone that makes for
soothing listening. Among the best cuts
are “Walking On Water,” “Savior,”
“Light Up The Darkness,” and “Illumi-
nate Me.”

|
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SOULDECISION Ooh It's Kinda Crazy (4:20)
PRODUCERS: Charles Fisher, Femi Jiya, SoulDecision
WRITER: T. Guthrie

PUBLISHER: not listed

MCA 26276 (CD promo)

SoulDecision’s breakthrough single,
“Faded,” was one of those slow-growing
hits whose groove was so easygoing and
familiar-sounding, it took a while to grab
listeners’ ears. By the time all was said
and done, however, the track scored top
10 airplay at mainstream top 40 and
earned the trio a packed touring schedule
throughout the fall and winter, including a
steady stream of high-profile radio holiday
shows at year’s end. “Ooh It’s Kinda

NEW &
NOTEWORTHY

4TH AVENUE JONES R.E.S.PE.C.T. (3:35)
PRODUCER: KP

WRITERS: 4th Avenue Jones, KP, R. Diggs, D.
Coles, C. Woods, L. Hawkins, R. Jones, J. Hunter, .
Hayes, D. Porter

PUBLISHERS: Ahmad Music/Napz, Teef N' Earz
Music/Beats by KP/Gary Grice, ASCAP; Careers-
BMG Music Publishing/Wu-Tang Publishing/BMG
Songs/irving Music, BMI

interscope 7459 (CD mromo)

Los Angeles-based newcomer (of
sorts) 4th Avenue Jones is creating a
serious buzz in the hip-hop world with
debut single “R.E.S.PE.C.T.” The
seven-piece band, comprising three
vocalists (Ahmad, Jabu, and Tena
Jones) and four instrumentalists (gui-
tarist Alex Woodstiff, bassist Greg B.,
violinist Gaily Cowart, and drummer
“Drummy” Dave Dumonde), work a
frantic pace out of the box, Cowart
takes the forefront as her violin solo
hums along in the background, while
all three vocalists take their turn on
the microphone. Some may remember
Ahmad from his 1994 solo hit, “Back In
The Day.” Employing a sample from
the Wu-Tang Clan’s “C.R.E.AM.,” 4th
Avenue Jones elevates a mere rap
song to the next level with precise
lyricism and a great live instrumen-

| tal. Following in the tradition of
other so-called “alternative” hip-hop-
pers like the Roots and Black Eyed
Peas, 4th Avenue Jones grooves with
a combination of soul and streetwise
swagger.

Crazy” maintains SoulDecision’s midtem-
po '80s vibe, with lead Trevor Guthrie
again doing his best George Michael
impression. The song is plenty catchy and
a pleasant enough ride, providing a
smooth break from the rock edge and
manic female R&B fodder currently per-
vading pop radio, and it should find its
way to mainstream, hot AC, and AC sta-
tions that found success with “Faded.”

SCOTT HOWARD Deserve You (5:04)

PRODUCERS: Scott Howard, Jon Gordon

WRITER: S. Howard

PUBLISHER: Scott Howard Music, ASCAP

Scott Howard Music SH7712 (CD track)

New York-based singer/songwriter Scott
Howard has been a fixture on the local
music scene for years. With the upcoming
release of his first tull-length CD. “Lucky
One,” he at last puts it all down for the pub-
lic to enjoy at will. Throughout, the piano
man aptly demonstrates a seamless conti-
nuity that brings his ultimate mission into
clear focus. In the 10 tracks he wrote or co-
wrote here, Howard reflects on those uni-
versal emotions that make life an ongoing
adventure, but he does so by painting indi-
vidual vignettes that become as much a
visual treat in the mind’s eye as an aural
one. “Deserve You” is a straight-ahead love
song, oozing with admiration and awe for
the object of his affection; “Seeing you as
you sleep/Too tired for anything/But you're
here with me/What did I do to deserve
you?” As always, Howard’s ability to craft
indelible melodies—here with a rejuvenat-
ing bridge awash in warmth and joy, thanks
to a fine acoustic guitar solo fromJon Gor-
don—makes this outing all the sweeter:
Conjuring images of artists ranging from
Savage Garden to Barry Manilow, Howard
is an old-school songwriter with a masculine
albeit silky smooth voice that goes down as
easy as butterscotch pudding. A real treat
for adult-oriented pop stations. Find out
more at scotthowardmusic.com or call 914-
963-0547.

BOYZ Il MEN Thank You In Advance (4:14)
PRODUCER: Shep Crawford

WRITER: S. Crawford

PUBLISHERS: Shep 'N Shep Music Publishing/Rondor
Music Publishing/Hudson-Jordan Music Publishing,
ASCAP

Universal 8443 (CD promo)

The Boyz are back in town with the sec-
ond single from their latest set, “Nathan-
MichaelShawnWanya.” The melodic, Shep
Crawford-written “Thank You In Ad-
vance” is everything you would expect
from the Philadelphia-based act—the
striking harmonies, moving melodies, and
heartfelt emotion—leaving little doubt
that the quartet can do a tune better than
any of the boy bands of the day. The song,
which features Crawford’s beautiful lyrics,
is sure to be a wedding favorite in the
near future. That said, unfortunately the
release of this track puts Boyz II Men in
the precarious position of releasing yet
another ballad in a radio environment of
teen pop confections and R&B fluff. That's
not likely to endear this enduring group to
R&B radio’s current core, unless they pick
up the pace a bit. It’s a bitter pill to swal-
low—that trends outweigh talent—but it’s
far from a phenomenon in the biz. Boyz 11
Men have done their part; now let's get
the label behind the right song.

CASPER Cha Cha Slide (3.46)

PRODUCERS: Men on Business, Hudson Beaudy
WRITER: W. Perry

PUBLISHER: M.0.B. Music, ASCAP

Universal 012 159 807 (CD promo)

Watch out, it’s spreading. “Cha Cha
Slide,” this year's answer to the ultimate
wedding reception song, started in Chica-
go and has already made its way east to
Detroit. Now, it's hoping to take control
of all places in between. Like the ubiqui-
tous “Electric Slide” and “Macarena”
before it, “Cha Cha Slide” is a fun record
that actually contains instructions in the
lyric (remember “The Bus Stop”?). In
fact, the commercial single even comes

with a complementary instructional
video. But in its production, this silly,
quick-burn track sounds like a local
record or something your uncle recorded
in his basement studio. It contains ele-
ments of the Chicago house style along
with some Latin percussion, while the
vocals have a distinct effect that is as
annoying as it is a standout. If you hear it
in a club, this one may require a few
drinks before you start dancing, but at
least your grandmother will be willing to
get funky with it at your cousin’s wed-
ding. Stranger things have hit; if radio
takes a shine to this novelty record,
Casper may scare up one monster smash.

JOHN MICHAEL MONTGOMERY That’s What | Like
About You (3:06)

PRODUCERS: Buddy Cannon, Norro Wilson, John
Michael Montgomery

WRITERS: L. Alderman, R. Fagan

PUBLISHERS: Milene Music/Of Music, ASCAP

Atlantic 300408 (CD promo}

The phenomenal success of John Michael
Montgomery’s chart-topping “The Little
Girl” breathed new life into the crooner’s
career and spurred sales of his current
album, “Brand New Me.” This rowdy new
single demonstrates the other side of Mont-
gomery’s musical personality. As affecting
as he can be on a tender ballad, he’s equally
adept at delivering a rollicking good-time
tune like this one. “That’'s What I Like
About You” is an uptempo ode to all the
things he appreciates about the woman he
loves. There’s a playfulness to his perform-
ance that sounds like a throwback to Satur-
day night performances in the bars of his
native Kentucky. It's frisky and appealing
and should garner attention at country
radio. For anyone who may have consid-
ered Montgomery’s career in a slide, he's
proving he’s still got the goods.

TYLER ENGLAND | Drove Her To Dallas (3:33)
PRODUCER: Garth Brooks

WRITERS: T. Martin, M. Narmare

PUBLISHERS: Starstruck Angel Music/Mitchelltown
Music/Hamstein Cumberland Music/Baby Mae Music,
BMI

Capitol 1444704 (Enhanced promo CD)

Tyler (formerly Ty) England has had a
couple things to overcome that most new
artists don’t have to contend with. Well-
known for the musical skills and show-
manship he demonstrated in his years in
Garth Brooks’ band, he had to step out
from under Brooks’ shadow, and initially
he was confused with Ty Herndon. Now
with his new Capitol album, “Highways &
Dance Halls,” he's on the same label as
Brooks—and Brooks is producing. So
obviously he’s no longer trying to outrun
the association with Garth. And he’s
changed his moniker slightly to avoid fur-
ther confusion. Sadly, while England
gained notice on RCA with tunes like
“Should’ve Asked Her Faster,” he has yet
to really get his due, and he deserves it.
He’s a solid, traditional vocalist who
knows his way around a good lyric, and
he’s found a winner in this mournful bal-
lad, penned by Tony Martin and Mark
Narmore. It’s a song about a man whose
woman has left him and is heading back
home for Dallas. He admits he might not
be driving that Chevy truck, but emotion-
ally he drove her away. It’s a strong hook,
good melody, and a great performance by
England that should add up to a hit.

ROCK TRACKS

GEDDY LEE Grace To Grace (4:17)

PRODUCERS: Geddy Lee, Ben Mink, David Leonard
WRITERS: G. Lee, B. Mink

PUBLISHERS: Boge Songs, administered by Core Music
Publishing/Zavion Enterpnses, SOCAN

Atlantic 300391 (CD promo)

“Grace To Grace,” the closing track from
Geddy Lee’s solo album, “My Favorite
Headache,” is a surprising choice as the
set’s second single. Although it has
vibrant rock guitar licks, a strong compo-
sition, and Lee’s less-is-more approach to
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FAITH HILL If My Heart Had Wings (3:36)
PRODUCERS: Byron Gallimore, Faith Hill
WRITERS: A. Roboff, J.F. Knobloch

PUBLISHERS: Almo Music/ANWA Music/). Fred
Knobloch Music, ASCAP

Warner Bros. 47373 (CD promo}

The latest single from Faith Hill's
multi-platinum “Breathe” album is an
epic-sounding, uptempo number with
big production that finds Hill's vocal
riding atop a crest o instrumentation
that would drown a less-confident
vocalist. There’s not much here that
resembles country music, but it
doesn’t really matter. Hill has firmly
established herself as a pop sensation
yet still maintains her dominant pres-
ence at country radin. This single will
likely find a home across multiple for-
mat lines, It’s a buoyant anthem about
the desire to be with the one you love
despite life’s demands, and, as always,
Hill sounds like she’s pouring her heart
and soul into every line. The lyric
about longing for a loved one when dis-
tance is keeping two people apart is no
doubt one that Hill can relate to with
her hectic schedule zs one of the
world’s top entertairers. The year 2000
was a great one for Hill, and as she
heads into 2001, the juggernaut is sure
to continue. A fine, fine outing.

playing keyboards (which all make for a
great tune), it doesn’t leap to mind as the
most radio-ready cut from the set. But
considering Lee’s membership in Rush—
a band where going against the grain has
always been par for the course—we
should expect the unexpected, since it’s
one of the cornerstones of their success.
This song should have little trouble being
accepted at classic and modern rock for-
mats, although it might have difficulty fit-
ting in with the current crop of songs
dominating the mainstream airwaves.
“Grace” is also reminiscent of the Rush
standard “Time Stand Still,” which
explains why it has the feel of already
being a classic rock song even though it’s
brand-new. Nice to hear one of the most
respected figures in modern rock contin-
ue to write songs that defy today’s musie-
by-numbers landscape.

NEIL YOUNG Fool For Your Love/All Along The
Watchtower (3.20/5:02)

PRODUCERS: Netl Young, Ben Keith

WRITERS: N. Young, B. Dylan

PUBLISHERS: Silver Fiddie Music, ASCAP/Dwarf Music,
SESAC

Reprise 100507 (CD promo)

On his latest set, “Road Rock Vol. 1,” Neil
Young documents two nights of his Sum-
mer 2000 tour’s shows at the Red Rocks
Amphitheatre in Colorado. Young fills the
disc with only eight cuts, two of which have
been serviced on this CD promo. Fans will
appreciate the first cut, the shufflin’ “Fool
For Your Love,” released for the first time
on this set. In lieu of three-chording the
new tune, “Fool” sports an uncommon
chord progression (similar to the oldie “Sea
Of Love”). Young’s voice is a little shaky in
parts, though no more than normal, with

(Continued on next page)
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plenty of background voices to level things
out. “All Along The Watchtower,” edited
from its eight-minute album version, acts as
a vehicle for Young to really jam. Chrissie
Hynde—who, with the Pretenders, opened
some of Young's shows—sings 1 verse,
offering a nice, more melodic alternative to
Young’s choppier delivery. When they actu-
ally try to sing together (it might be hurmo-
ny. if their words came out at the same
time), it doesn't really work. And the back-
ground singers are back again. Maybe an
agent gave them the wrong date for the
John Tesh show. The real highlight forr
“Watchtower” is Young's axework as well
the crowd energy, which pervades both
tracks.

FIVE FOR FIGHTING Easy Tonight (3:17)
PRODUCER: Gregg Wattenberg

WRITER: J. Ondrasik

PUBLISHER: EM! Blackwood Music Inc., Five for Fight-
ing Music/BM!

Aware/Columbia 16408 (CD promo)

Don't let the name fool you: I'ive For
Fighting is a stage name for singer/gui-
tarist/songwriter and social eritic John
Ondlrasik. (The name refers to a hockey
penalty—five minutes in the box for fight-
ing.) On this debut single from Five’s soph-
omore “America Town” set, the Los Ange-
les aet rocks with o catchy. midtempo tune
with an anti-suicide message: "Shotgun
fire, anybody home/1 got two dimes in the
telephone . . /It's not easy tonight”
Ondrasik’s airy vocal starts the track and,
along with the instrumentation. grows
through the relaxed verses, building to the
louder chorus. which eranks up the guitar
a bit. Five toured with Dave Matthews
Band last summer, and its track “Super-
man” recently landed a spot on the second
soundtrack to TV's “Dawson’s Creek,” u
big feather for one’s cup. Now on Colum-
bia, the act has some great exposure for
the teen crowd, not to mention Gen X-ers
who thrive on “Dawson’s” as « guilty
pleasure. This should fit right at home on
modern rockers and hit/modern AC, as
well as triple-A stations.

NDRTH MISSISSIPPI ALLSTARS Drop Down Mama (4.40)
PRODUCER: not listed

WRITER: F. McDowell

PUBLISHER: Tradition Music, BMI

Tene-Cool Records (CD promo)

Straight outta the South comes “Shake
Hands With Shorty.” the debut album
from the North Mississippi Allstars, it
genre-fusing trio from. yup, northern Mis-
sissippl. On “Shorty,” the guys—Luther
Dickinson on slide guitar, mandolin, and
vocals; his brother Cody on drums; and
Chris Chew on the bass—break the tradi-
tional walls of styles, bringing a bluesy
roots hise together with un open, extend-
ed-jam flavor, along with some hip-hop
samples and traces of alternative rock.
ska, and punk. Back in the mid-"90s, the
Dickinsons were principals in punk-tunk
group DDT, so the versatility in the story
all comes together. Heve, on “Drop Down
Mam:l.” Luther's vocals have a great
bluesiness to them, and the whole tune
has a fun, Southern/roots flavor. The solo
section eranks up with the electric guitars,
including « solo contributed by Alvin
Youngblood Hart. The market might be
limited for this kind of tune, but it'd be
great to see these guys make some noise
at triple-As and roots stations. And it's
contemporary enough for some modern
rock playlists.

DANCE

THE SOCA BOYS Follow The Leader (5:32)
PRODUCER: The Soca Boys

WRITERS: O. Gurley, N. Lewis

PUBLISHERS: Tia/Slamm It Music/Nanada Music
Republic/Universal 314 567 471 (12-inch)

On the heels of the Baha Men’s foray into
platinum stardom, the Soca Boys contin-
ue the soca movement with the peppy
“Follow The Leader.” The uptemnpo tune
works with a peppy beat from the islands
and an infectious refrain, creating a tune
that straddles the line between party-

JAzZ

Directed by Ken Burns

Written by Geotfrey C. Ward

A production of Florentine Films and WETA Washing-
ton, D.C., in association with the BBC

PBS Home Video/Warner Home Video

19 hours; VHS, $150; DVD, $200

JAZZ: A HISTDRY OF AMERICA'S MUSIC
By Geoffrey C. Ward and Ken Burns
Knopf

490 pages; $65

As the knell sounds again for
the “death of jazz,” the improvised
art is in a slump it hasn’t seen
since the late '70s. Jazz record
sales are down, trailing even clas-
sical music in their share of the
market. And jazz musicians across
the spectrum are complaining that
live gigs are drying up, too. Ken
Burns’ “Jazz” eouldn’t have come
at a better time.

The director of acelaimed docu-
mentaries on the Civil War and
baseball, Burns has added anoth-
er compelling chapter to his
epochal film history of America
with “Jazz.” As a 19-hour PBS
special and home-video boxed set,
“Jazz” incorporates some 500
pieces of musie, 2,400 stills, and
more than 2,000 film clips as it
tells the tale of the country’s
greatest original art form—an art
that Burns and company compare
to American democracy in its ded-
ication to individual expression
within collective harmony. The
project is magisterial in scope and
deeply moving in detail. No mul-
timedia work has ever traced the
music’s development from its
turn-of-the century roots in New
Orleans to its great flowering in
New York with the impact of
“Jazz.” And nothing has reani-
mated the lives and times of the
past jazz giants quite like this
film.

Yet “Jazz” isn’t without its
flaws. One disappointment is that
the film more or less ignores the
art as it has developed since the
late 1960s, except for the ‘80s neo-
traditionalist movement and its
prodigious progenitor, Wynton
Marsalis. Marsalis was a key artis-
tie consultant for “Jazz,” and his
views (and those of his intellectu-
al associates) most influence the
vision of Burns and his screen-
writer, Geoffrey C. Ward. This is
both good news and bad. There
are few artists—or people, peri-
od—who know and feel jazz histo-
ry like Marsalis. He is a wonder-
ful speaker, with his erudite but

down-home commentury as rich

and colorful as his trumpet play-
ing (which he proffers for off-the-
cuff musical explications). Still,
some truly great jazz has been left
out of “Jazz,” and it generally
encompasses music that doesn’t
fit the rather strict Marsalis mold.

There are limits to what even a
19-hour tilm can depict, of course.
But by the final episode of “Jazz,”
a neophyte could be forgiven for
seeing juzz in the past tense—
which is hardly beneficial for the
future of the music. Some pet
peeves: Any history of jazz that
doesn’t include pianist Keith Jar-
rett—a unique, forward-minded
artist also steeped in tradition—is
lacking. There is also no acknowl-
edgment of intluential saxophon-
ist/composer John Zorn or the fer-
tile downtown New York scene of
the “90s, and the virtues of elec-
tricity are almost completely dis-
regarded (including some of Miles

Orswonvuey

Davis’ masterpieces in the form).
To be fair, “Juzz” makes an effort
to portray its subject as a living
art and not just a legacy; it does
this through closing vignettes that
allude to succeeding generations,
with the spotlight on vibrant per-
formers like Joe Lovano and Regi-
na Carter.

When considering what “Jazz”
contains rather than what it
doesn’t, one could fill volumes
with praise. The film rises to the
soulfulness of its subjeets with
savvy research, grand production
values, and an unerring use of
music. The lives and works of
Jelly Roll Morton, Sidney Bechet,
Bix Beiderbecke, Duke Ellington,
Benny Goodnman, Lester Young,
Billie Holiday, Ella Fitzgerald,
Charlie Parker, Thelonious Monk,
Dave Brubeck, John Coltrane,
Charles Mingus. Ornette Cole-
man, and many other icons are
relayed during the course of the
film. From beginning to end,
Louis Armstrong is at the spiri-
tual core of “Jazz.” In this, the film
couldn’t be more right-minded or

full-hearted. And the key socio-
political motif is the African-
American experience from which
jazz was born—particularly
racism and its artistic antidote,
the blues.

The experts Burns taps are
almost uniformly apt, with critic
Gary Giddins rivaling Marsalis for
both screen time and sheer charm.
Among other writers called upon
are Gerald Early and Nat
Hentoff; artists include such vet-
erans as Jackie McLean and the
late Doc Cheatham, along with
relative youngsters like Joshua
Redman and Cassandra Wilson.
Also interviewed are behind-the-
scenes stalwarts, including pro-
ducer Michael Cuscuna and pro-
moter George Wein. (Amid the

parade of expertise, however,
there are a few duds. Singer
Abbey Lincoln offers a nonsensi-
cal theory about rock’s British
Invasion being a conspiracy to
“kill” jazz. And why does actor
Ossie Davis appear so often while
saxophone colossus Sonny Rollins
and swing sage Benny Carter
aren’t interviewed even once?)
The film lingers thoughtfully over
a few individual masterworks,
such as Armstrong’s “West End
Blues,” Holiday’s “Strange F'ruit,”
and Davis' “Kind Of Blue.” But
some of the priceless moments—
snatches of the Ellington band’s
road movies, a reel of Dexter Gor-
don warming up backstage—
hardly need commentary.

By far the finest, fullest way to
experience the sublime sounds and
indelible images of “Jazz” is
through the 10-dise PBS/Warner
DVD Video boxed set. More than
any other music-oriented DVD
Video this writer has seen, “Juzz”
takes advantage of the new medi-

um’s resources. The DVD edition
features three additional full-
length performances: Armstrong
singing “I Cover The Waterfront,”
from a rare live filin shot in 1933
in Copenhagen; Ellington in a 1942
“soundie,” synched to the OKeh
recording of “C Jam Blues”; and
Davis in “New Rhumba” from a
1959 TV show, with Gil Evans con-
ducting. The bonuses also include
a 20-minute “making of” docu-
mentary. And by pushing the |
“title” button on a DVD controller,
the viewer can easily access
“information cards” providing
helpful artist/source details for the
music heard on the film.

More than just an addendum to
the film, “Jazz: A History Of
Ameriea’s Music”—a beautifully
produced coffee-table-style tome
by Ward and Burns—manages to
cover even more ground. Simply
put, there could hardly be a bet-
ter illustrated introduction to jazz |
than this book. The wealth of pho-
tos includes rarities from turn-of-
the-century New Orleans, and
Ward’s lucid narrative valiantly
connects most of the dots in the
contemporary age. In addition to
an extended interview with
Marsalis, there are essays by
some of the best writers on juzz
today. Giddins contributes a piece
on the avant-garde. Early offers a
generally well-balanced piece on
the contribution and controversy
of the white musician in jazz
(including Jarrett). And jazz his-
torian Dan Morgenstern adds a
touching recollection of growing
up a jazz buff in war-torn Europe.
In addition to famous tales of jazz
life triumphant (Ellington, Arm-
strong) and tragic (Parker, Holi-
day). the book finds space for pas-
sages on such relatively unsung
figures as pianist/composer Mary
Lou Williams and Jazz at the Phil-
harmonic impresario Norman
Granz.

In this era of ephemeral com-
mercialism, Burns’ “Jazz” should
be universally applauded for its
celebration of an art form that
encompasses the highest intellec-
tual/spiritual striving. But as a
film and book (and five-CD Lega-
cy boxed set), his venture will
surely encounter criticisms sur-
passing the few mentioned here.
On this, Marsalis has words to con-
sider: “The debate around jazz is
always heated because jazz music
deals with the soul of our nation.”

BRADLEY BAMBARGER

ready and annoying. The lyric amasses
Simon says-esque lines (“Everybody put
one hand in the air!” “Evervbody repeat
after me!™). While it’s no “Hot Hot
Hot!!!,” the resulting interactive game
should have enough staying power to be
anovelty for wedding receptions for
vears to come. The act is now on Repub-
lie, a haven for dance acts (Sonique, Alice
Deejay, Eiffel 65), and its record should

gain some national attention as the rest
of the country picks up on this.

DETROIT GRAND PU BAHS Sandwiches (3:03)
PRODUCERS: Detroit Grand Pu Bahs

WRITERS: A. Toth, M. Goudy Jr.

PUBLISHERS: Zomba Enterprises/Dr. Bootygrabber
Music/Throw Intuit Music, administered by Intuit Solar
Music, administered by Zomba Enterprises Inc.. ASCAP
Jive Electro 42757 (CD single)

Straight from Detroit, the birthplace of

techno, comes a hot new dance project,
the Detroit Grand Pu Bahs, consisting of
Dr. Toefinger (Andy Toth) and Paris the
Black Fu (Mack Goudy Jv.). This track
combines a minimal beat—think Mr.
Oizo's “Flat Beat”—with an oftheat and
off-color lyrie. Goudy provides a hyper-
processed voeal repeated throughout the
tune. He sings about “"Sandwiches” (don't
worry—it’s a metaphor), cracking into a

charming falsetto on the high notes,
which seem to fall off the beatx a little,
but it all works. A little humor can go a
long way in the clubs—just look at Green
Velvet's current hit, "Answering
Machine” or any Sagat or 20 Fingers
record from the early "‘90s—so it sounds
like the vocal's the real star here. Already
stirring up club play. “Sandwiches” could
take a real bite out of the charts.

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Female Quartet 5o Plush To Debut

Rodney Jerkins Lends A Hand To Dark Child Records Act’s Set

BY RASHAUN HALL

NEW YORK—It says something
about an emerging act’s talent when
a top-name producer decides to get
involved with it. Female foursome
So Plush finds itself in that enviable
position with its self-titled Feb. 6
debut on Rodney Jerkins’ Epic
imprint Dark Child Records.

The quartet, featuring T.J Lottie,
Rhonda Russell, Raquel Campbell,
and Donielle Carter,
was born three years
ago at the suggestion
of Campbell’s moth-
er. Manager John
Atterberry put them
through a series of
voeul and grooming
lessons, and then
thev auditioned for
several label execu-
tives, including
Jerkins. Once signed to Dark Child,
So Plush tasted its first bit of suc-
cess with the single “Damn” on the
“Blue Streak” soundtrack.

“*Damn’ was originally recorded
for our album,” says Russell. “Epic
was doing the soundtrack for Sony,
and they liked it. Then later,
through Epie, Ja Rule was added to
the track.”

“It [“Damn”] broke us in the
business as far as the public seeing
and hearing us,” adds Campbell.
“When we go out now, people
remember we were on that sound-
track.”

So Plush, whose name was chosen
to reflect the quartet’s elegant style,
started recording its debut album a
vear ago. The foursome co-wrote a
couple of the featured songs, one of
which is “Hatin’ On Me.”

“I like the vocal arrangement on

—
L

SO PLUSH

‘Hatin' On Me,” ” says Russell.
“Rodney did some different stuff
with the track. I also like the song’s
lvrical content. It’s basically talking
about a relationship where every-
one is in the couple’s business.”

Although Jerkins’ signature
sound is sprinkled throughout the
album’s 14 cuts, the producer
changes things up on certain songs.

Notes Russell, “He’s constantly
trying to do different
things, like with
‘Ain’t My Fault,” an
album track that
doesn’t have his sig-
nature sound. The
sound effects that he
puts on his records
are intricate. We've
found just how intri-
cate his music is dur-
ing rehearsals when
we’ve done some of the songs a cap-
pella.”

Jerkins, whose industry clout also
helped in securing guest commit-
ments from Keith Sweat and Da
Brat, has been a mentor to the
group. “He’s definitely taught us a
lot about the business, writing, and
producing,” says Lottie. “He’s been
a hig support throughout all this.”

So Plush is beginning to reap the
rewards for its hard work thus far.
First single “Things I'’ve Heard
Before” is beginning to make noise,
as are the group’s live performances.

“When we first get onstage, peo-
ple are a little hesitant because they
don’t know who we are,” says
Carter. “Some may remember
‘Damn,” but they’re not familiar
with our faces or the songs we're
doing. So we’ve recently incorpo-
rated ‘Damit’ into our show. We're

In The Land Of Oz. Avatar Records recently donated $10.000 to the Innocence
Project of the Benjamin N. Cardozo School of Law at Yeshiva University, which
provides legal assistance to wrongly convicted prisoners. The presentation pre-
ceded Avatar’s Jan. 9 release of “Oz—The Soundtrack,” a compilation inspired by
HBO’s acclaimed prison series and featuring such rappers as Snoop Dogg, Talib
Kweli, Master P, and Method Man—the latter two of whom will guest-star on the
show when its fourth season resumes Jan. 7. Pictured during the ceremony are,
from left, “Oz” actor Dean Winters, actor and soundtrack artist Lord Jamar, Avatar
president Larry Robinson, soundtrack artist Pharoahe Monch, Innocence Project
co-founder/defense attorney Barry Scheck, and “Oz” cast member muMs.

also getting a lot of good response
at our Web site.”

Despite the full support of Epic
and Jerkins, So Plush knows the
road ahead will not be an easy one.
But they believe they have what it
takes to persevere.

“Everybody is showcased on the
album,” says Campbell. “Kind of like
what Fn Vogue used to do. And while
being with Rodney alone makes us
different, we're four girls with dis-
tinct personalities. And that shows
through our music as well as through
what we do onstage together.”

Basketball De La Soul. Tommy Boy hip-hop trio De La Soul recently performed
tracks from their fourth album, “Art Official Intelligence: Mosaic Thump,” at New
York’s NBA Store as part of the outlet's ongoing concert series. The group also
appears in NBA Entertainment/USA Home Entertainment’s new compilation
“NBA Live 2001: The Music Videos.” Pictured, from left, are De La Soul’s Posd-
nuos (aka Kelvin Mercer), Maseo (Vincent Mason), and Dave (David Jolicoeur).

Looking Ahead To 2001’s Releases;
Recalling Rap Pioneer Joe Robinson SI‘

ZFROING IN ON ’01: Well, another new year is upon
us. Is it me, or do they seem to be flying by? As to what
2001 holds in store, a cross section of industry players
will share their pithy predictions in next issue’s column.
In the meantime, here’s a quick look at what’s happen-
ing in the immediate future, as well as a tribute to rap
pioneer Joe Robinson Sr.

MUSICAL ALERT: Avatar/IEMI’s “Oz—The Sound-
track”——with an all-star lineup ranging from Kurupt
and Nate Dogg to Pharoahe Monch and Talib Kweli—
hits storesJan. 9. .. A week later Rhino weighs in with
“Love Songs” packages by Curtis Mayfield and
Grover Washington Jr. and new “Smooth Grooves”
entry “Live,” followed by

Jan. 30’s “Steppin’ Out,”
another “Smooth
Grooves” set . .. A remix
and video of Joe’s “Stut-
ter,” featuring Mystikal,
coincides with the Friday
(12) release of the Eddie
Griffin/Orlando Jones
flick “Double Take.” The
video contains clips from

The
Rhythm
and the

Blues

the film . . . The Right
Stuft/IEMI gears up with
Jan. 23's “Greatest Slow
Jams” by Teddy Pendergrass and the Whispers (vol-
ume two), while its eighth edition of “Slow Jams Time-
less” launches Feb. 13

Babyface’s legacy gets the reissue treatiment on Feb.
6 with the rerelease of four classic Epie albums:
“Lovers,” “Tender Lover,” “For The Cool In You,” and
“The Day.” Each title features bonus tracks. Coming
down Epic/Columbiw/Legacy’s “Rhythm & Soul” series
pipeline on Feb. 13 are bonus-tracked reissues of Mau-
rice White’s “Stand By Me,” Earth, Wind & Fire’s
“Spirit” and “Open Our Eyes, and an O’Jays hits com-
pilation, “The Ultimate O'Jays.”

A STARRY NIGHT: The United Negro College
Fund’s annual fund-raiser airs this Saturday (6) with
hosts Lou Rawls, Robert Townsend, Vivica A. Fox,
and Debbie Allen, plus performances by Aretha
Franklin, Chaka Khan, Patti LaBelle, Gladys
Knight, Yolanda Adams, Mary Mary, Kevon
Edmonds, and others.

PROPS TO A PIONIEER: You can’t write the history
of rap without including Englewood, N.J.-based Sugar
Hill Records and the genre’s hugely influential 15-
minute "79 commercial breakthrough—the Sugarhill

by Gail Mitchell

Gang’s “Rapper’s Delight.” And all of us musie vets can
recall where we were when we first heard the *52 social
anthem “The Message,” wherein Grand Master Flash
& the Furious Five let loose with the memorable coda
that still holds true some 28 years later: “It’s like a jun-
gle sometimes/It makes me wonder how I keep from
going under.”

“People called Joe street-wise,” recalls independent
U.K. publisher John Merritt of vap pioneer and Sugar
Hill co-founder Joe Robinson Sr. “But I called him a
hands-on record man; he would get things done.”

Hatrlem, N.Y.-born Robinson, who died Nov. 5, 2000,
at the age of 69 following « long bout with cancer, did
just that during a career that included stints in real
estate, artist manage-
ment (former wife and
label co-founder Sylvia,
who notched the 1973
hit “Pillow Talk”), night-

club ownership, and
label operation. (In addi-
tion to launching the All
Platinum label and off-
shoots Turbo, Stang,
and Vibration, the
Robinsons later bought
the Chess catalog.)
Along the way, the
intrepid entrepreneur scored pre-Sugar Hill R&B hits
with Shirley (And Company) (“Shame, Shame,
Shame”) and the Moments (“Love On A Two-Way
Street”), signed a pre-Arista Angie Stone when she
was 4 member of Sugar Hill act the Sequence, and
watched son Joey Jr. take up the family’s musical cause
as a member of the West Street Mob.

Sugar Hill later allied itself with MCA and then cur-
rent U.S. owner Rhino, with Sanctuary/Castle handling
the label in the UK. and the rest of Europe. While Robin-
son’s style and business dealings rubbed some people the
wrong way, others, like former Castle executive Bob
Fisher, remember him as being “personally generous.
He'd think nothing of giving 100 pounds [$150] to secre-
taries and others in similar jobs because he liked them.”
Adds Ensign Records co-founder Nigel Grainge, who
helped obtain All Platinum’s international license for
Phonogram in *75, “I never saw the dark side of Joe. Obvi-
ously, he had connections. But he was such a nice man.”

Harold Lipsius, president of Universal One-Stop in
Philadelphia, sums up Robinson’s cachet in nine words:
“He lit the room up when he was around.”

Assistance in preparing this column was provided by
Adam Whate in London.
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Hot R&B/Hip-Hop Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 103 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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o5 || TITLE o |G| TITLE
=1 5 | 2 | ARTIST IMPRINT/PROMOTION LABEL) F 1S | 2 | ARTIST UMPRINT/PROMOTION LABEL)
DIDN'T CHA KNOW
] NO. T E— 37| 8 | Ervkai BADU (MOTOWN)
§IUST WANNA LWE LEEGIVE IT @ ME]
2| | R a e b el | (3D 41| 37 Lﬁ}"&%imc)
2 | 1|12 Ms. Jackson 40|39 | 7 | SNOOP DOGG
QUTKAST (LAFACE/ARISTA) SNOOP DOGG (NO LIMIT/PRIORITY)
| WISH MAMACITA
3 318 R. KELLY (JIVE) 4114011 PUBLIC ANNOUNCEMENT {RCA)
MY FIRST LOVE | AMOR
4 4119 AVANT FEAT. KETARA WYATT (MAGIC JOHNSON/MCA) 318 ANGIE MARTINEZ WITH JAY-Z (EASTWEST/EEG)
DANGER (BEEN SO LONG) BY YOUR SIDE
@ 511 MYSTIKAL FEAT. NIVEA (JIVE) 4415 SADE (EPIC)
JUST FRIENDS (SUNNY) I'LL TRADE (A MILLION BUCKS)
6 6119 MUSIQ (DEF JAM/DEF SOUL/IDJMG) 47|15 KEITH SWEAT FEAT. LIL' MO (ELEKTRA/EEG) |
EMOTIONAL SOUTHERN HOSPITALITY
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INDEPENDENT WOMEN PART | FREE
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PROMISE BOUT DAT
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112 (BAD BOY/ARISTA) BABYFACE (EPIC)
WHAT’S YOUR FANTASY STRAIGHT UP
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BETWEEN ME AND YOU You
2|21 24 JA RULE (MURDER INC./DEF JAM/IDJMG) 85| 2 LUCY PEARL (POOKIE/BEYOND/HOLLYWOOD)
OPEN MY HEART THAT'S GANGSTA
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LIAR CASE OF THE EX (WHATCHA GONNA DO)
28|22 PROFYLE (MOTOWN) 69 | 27 MYA (UNIVERSITY/INTERSCOPE)
LET'S GET MARRIED LOVE DON'T COST A THING
34 JAGGED EDGE {SO SO DEF/COLUMBIA) 643 JENNIFER LOPEZ (EPIC)
NO MORE {BABY I'MA DO RIGHT) BARRE BABY
22516 3LW (NINE LIVES/EPIC) 672 BIG MOE {(WRECKSHOP)
BAG LADY LADIES MAN
30|25 ERYKAH BADU {MOTOWN) 203 CHANGING FACES (ATLANTIC)
GIRLS DEM SUGAR ANTE UP (ROBBING-HOODZ THEORY)
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AFTER PARTY GET CRUNKED UP
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C) Records with the greatest airplay gains. © 2001 Biliboard/BPI Communications.
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ased
mostly 12-inch singles since launch-
ing in 1997. “It’s not about how many
records yvou sell,” he says of how he
stays afloat. “It’s whether people
pay you or not, meaning retailers
and distributors. I have managed to
get my money.”

ABB averages around 7,000 units
sold per 12-inch single release.
“While the vinyl pie is much small-
er{than the CD piel,” adds Beni B,
“it’s probably the most important
piece, because of its link to the

streets, clubs, and ultimately radio.”

ABB'’s first release was Defari’s
“Bionic,” produced by Evidence of
Dilated Peoples. To date, the inde-
pendent label has issued more than
25 releases, primarily 12-inch singles
featuring such acts as the aforemen-
tioned Defari (on Open Bar), Dilated
Peoples (Capitol), and Planet Asia.

Beni B’s goal for 2001 is to release
two or three albums. He’s only
released two full-length albums,
including a compilation, since the
company’s inception. Meanwhile,

he’s about to release several 12-inch
singles, including Amad Jamal’s
“The Renaissance,” produced by
Evidence (Feb. 6), and Joey
Chavez’s “The Original Structure”
(March 6), the follow-up to Chavez’s
“After The Heat” single.

For more information, contact Fat
Beats spokesman Amir at 718-875-
%191 or ABB Records via Beni B at
510-986-9412.

Marci Kenon can be reached at
wrbanfocusla@hotmail.com.

Toy Story. Stevie Wonder’s fifth annual House Full of Toys holiday benefit con-
cert at Inglewood, Calif.’s Great Western Forum —presented by Wonder-owned
radio station KJLH Los Angeles—attracted such R&B/pop performers as Carl
Thomas, Mya, Sisqo, Jill Scott, Dianne Schuur, Kirk Franklin, Macy Gray, and
Charlie Wilson, plus host D.L. Hughley. From left, jazz performers George Duke,
Norman Brown, and Boney James flank Wonder backstage.
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ARTISTS & MUSIC

Irip Downtown Raises The Question, “Is There A DJ In The House?

WISHIN’ & HOPIN’: Thanks to
some much-needed downtime over
the holidays, we were able to make
our way to New York’s Deitch Pro-
jects art gallery for its installation,
“Paradise Garage—Keith Haring
And Music,” which runs through Feb.
10.

Consisting of large, colorful paint-
ings, objects, and drawings, the
exhibition spotlights the work Har-
ing did that mirrors the spirit of the
Paradise Garage, as well as pieces
that he made specifically for events
and performances at the legendary
(and now defunct) New York club.
Along the way, the lovingly execut-
ed show celebrates the creative
fusion inspired by Haring and the
Paradise Garage experience.

Standing in the center of the main
gallery space, we couldn’t help but
feel nostalgic for the club that was

*Photek. “Mine To Give” (Science/Astralw
erks single). When Photek dropped its third
alhum ("Solaris”) last September, house purists
immediately claimed the Robert Owens-front
ed and melancholia-hued track “Mine To Give™”
ax their own. Dreamy in its original state, the
song now sports hard-tinged restylings by hoth
David Morales and Satoshi Tomiie. Count on
this one being massive!

*BM Dubs Presents Mr. Rumble Featur-
ing Brasstooth & Kee. “Whoomp! There
It 1s” (Incentive U.K. single). Tag Team’s
Miami basx hit from 1994 has been restvled into
a ghetto-tech anthem (we can already hear DJ
Assault and Basement Jaxx championing this
one!) for the new millennium, You can thank
producers Andy K. and Hugh Williams, [)J Mr.
Rumble, and MCs Brasstooth and Kee for this
wicked slab of contemporary hip-house. Out
Feh 12

*Chili Hi Fly, “Is It Love?” (Razor & Tie sin
gle). Originally appearing as a Ministry Of Sound
import last winter, Chili Hi Fly's “Is It Love?" is
now ready to dominate U8, dancefloors and radio,
A full-on male vocal dominates this deliciously fil
tered house track, which spotlights 4 certain lil
trumpet sample (think Kool & the Gang). Avail
able Feb, 13

*Jan Van Dahl Featuring Marsha. “Castles In
The Sky” (Robbins [Entertainment single), Equal
parts buoyant pop and euphorie trance, “Castles In
The Sky" is the next logical step for those who
embraced Fragma’s “Toca’s Miracle.” Lustral’s
“Bverytime,” DJ Jurgen's “Higher & Higher,” and
ATBs “0 PM (Till 1 Come)

*Blaze Featuring Palmer Brown, “My Beat™
(Kickin'/Slip ‘N' Slide UK. single). This three-year-
old gem from fave New Jersey act sees the light of
| day (again) with a new hard-house restructuring
courtesy of the Netherlandy’ AMbassador, who hzs
recorded under such guises as DJ Misjah, Jonah,
and Rank. Also included is Derrick Carter’s long-
since-deleted Disco Cirele remix. Out Jan. 22

eEverything But The Girl Vs, Soul Vision,
“Tracey In My Room™ (VC' Recordings/Virgin U.K
single). Circulating via limited promotional 12-inch
for the past few months, this deft merging of
EBTGs “Wrong and SV's “Come Into My Room”
sees the (commercial) light of day Monday (8). Note:
The track is one of many highlights on the Astral-
werks compilation “Lazy Dog,” which was beat-
mixed by Jay Hannan and EBTG's Ben Watt

*Soulstice, “Lovely” (Om Records single)
Enjoy the laid-back, late-night club vibes of Every-
thing But The Girl and Sade, as well ax the entire
Naked Music catalog? If so, prepare yourself to be
worked over in lovely fashion. San Francisco'’s
Soulstice obviously knows what it means to be
funky, covl, and sophisticated (love the live horns
and the detached vocals of Gina Rene). The beau
tiful “Lovely” is culled from the act’s sublime
album “Illusion,” which arrives Apr. 20

*WR, “Love To Love You Baby” (Ryth
mix/Warner Music France single). A delicious
cover uf the Donna Summer classic, with
drop-dead-gorgeous vocals by Lidy Arbogast
and deft mixes by Tom Moulton (orchestral
slo-mo), DJ Cam (bumpin’ 2-step), and Ben
Mays (jazzy house} |

housed in a former parking garage at
84 King St. in the Lower West Side of
Manhattan’s SoHo neighborhood.
Within seconds, we were being trans-
ported back in time, reliving our first
visit to the club (summer 1979).
Songs I remember hearing that
night—Kano’s
“I'm  Ready,”
Chantal Curtis’
“Hit Man,” Inner
Life’s “I'm
Caught Up (In A
One Night Love

Dauce

TRAX

the bulk of my Saturday nights—and
Sunday mornings—were spent
ensconced within the cavernous
disco’s four walls, blissfully immersed
in the rhythmic magic that sparked
from Levan’s turntables.

Within a short period of time, and
with Levan’s
incessant push-

| ingofthe musical
envelope, I dis-
| covered the most
| important role a
DJ can play: edu-

Affair),” Phreek’s
“Weekend” —
flooded the mind. One night in heav-
en, indeed.

At the time, I knew next to noth-
ing about the Garage’s resident DJ,
Larry Levan. All [ knew was that he
was playing the kind of dance music
that macde me feel completely alive.
Now, days after witnessing Haring’s
exuberant installation, I find myself
still reflecting on the Paradise Garage.

In 1983, after moving to New York
from Cleveland, I became an official
card-carrying member of the Paradise
Garage. Until the club closed in '87,

by Michael Paoletta

cator.

Remember
the night he debuted Taana Gard-
ner’s wickedly downtempo “Heart-
beat”? Yes, that’s right, the dancers
stormed off the dancefloor in protest.
Weeks later, and thanks to Levan’s
belief and perseverance, the track
became a bona fide Garage classic.
And what about the night he intro-
duced us to Skipworth & Turner’s
“Thinking About Your Love”? Well,
after playing the song nine times in
the course of one of his marathon sets,
we finally got it!

Yes, Levan was rather adept at

An Everlasting Love. Twenty-five years after debuting with the top 10 hit “This
Will Be,” multi-Grammy Award winner Natalie Cole remains in the spotlight. Late
last year, Elektra Records issued “Natalie Cole: Greatest Hits, Volume 1,” which
coincided with the release of the singer’s tell-all book, “Angel On My Shoulder—
An Autobiography.” In addition to highlighting the singer’s many R&B, pop, and
dance hits, the 19-track collection features two new songs, including “Livin’ For
Love,” which peaked at No. 1 on the Billboard Hot Dance Music/Club Play chart
the week of Dec. 23. Penned by Cole, Denise Rich, and Garianno Lorenzo, the
Brian Rawiing-produced “Livin’ For Love” was remixed by Frankie Knuckles and
Hex Hector. Shown celebrating, from left, are Rich; Rawling; Jimmy Hester,
GM/VP of Denise Rich Songs; Cole; and singer Luther Vandross.

educating his “students.” Always
musically open-minded, he thrived on
breaking down, and even eliminating,
musical borders. In so doing, he
opened peoples’ eyes to a wide vari-
ety of beats, rhythms, and artists—

BY JUNE JOSEPH

NEW YORK—Though a ubiqui-
tous, albeit background, fixture on
the thriving acid-jazz scene of the
early '90s as a member of the influ-
ential outfit K-Creative, Ski Oak-
enfull has ensured his place in the
spotlight with the release of his solo
debut, “Life Changes,” which
Columbia Records France issued
last fall.

In an inspired move, Sony
Records will release the album in
the U.S. Jan. 30 via its relatively
new Sony Music Imports division of
Sony Music International. Content-
wise, the imports are the same as
those released in the artists’ home
territories, but they are priced at
less than $20, giving artists such as
Oakenfull—who is part of the inno-
vative London-based collective of
talent spearheaded by influential
DJ and label maven Gilles Peter-
son—a fair shot at competing with
similar domestic releases.

Explains Jennifer Lynn, associ-
ate director of artist development
for Sony Music International, “Sony
Music Imports’ mission is to provide
distribution and, in some cases,
grass-roots marketing support for
Sony’s international artists that we
believe have U.S. sales potential,
yet which do not currently have
U.S. release commitments through
Sony’s U.S. labels.”

The set’s first single, “Fifths,” is
scheduled to be serviced to club and
radio (college and specialty) DJs
next month.

“With ‘Life Changes,’ it was the
first time I felt I had the freedom to
do what I wanted,” acknowledges

Dakenfull’s Golumbia Set Sees U.S. Release

London-basad Oakenfull, who pro-
duced, recorded, and mixed the
album. “I've always been involved
with other people in bands. I final-
ly had the financial freedom to be
[musically] selfish. So, I gave myself
a year to do the project. I revisited
ideas from five years ago. I'd say
half the album is [sonic] noodlings,
the result of me messing around
with old ideas, while the other half
is entirely rew material.”
_ “Life Changes”
melds a contempo-
rary, albeit raw,
¥+ jazz aesthetic with
1] left-field, dance-
floor-friendly beats
and melodies. It
easily makes the
transition from
club to stage to
lounge, meshing live instrumentation
with electrcnie-based sonics.

“If I was to define the style of the
album, I would say it was electron-
ic funk encompassing many differ-
ent elements,” says the London-
based artist, whose songs are
published by Chrysalis Music Ltd.
“Artists like Larry Heard influ-
enced me a lot. I'm really into the
ambient scunds of artists like Eno
and Aphex Twin. I'm also very
much into jazz artists like Herbie
Hancock, Miles Davis, and Weath-
er Report. And I like classical com-
posers such as Debussy.”

Oakenfull says he worked close-
ly with Marie Gomis-Trezise of
Sony France’s A&R department,
who helped the artist in selecting
the album’s songs. “We wanted the
songs that best exemplified my dis-

OAKENFULL

parate musical manifesto,” he says.
“Out of 22 possible tracks, Marie
and I picked the ones that worked.
Musically, we're on a similar tip.”

At the time of the album’s Euro-
pean release, Oakenfull embarked
on a series of club dates throughout
Europe. His seven-piece band
includes his K-Creative cohort Jim
Carmichael on drums. Oakenfull
says he hopes to take the “Life
Changes” live experience to the l
numerous British music festivals in
the coming year.

Oakenfull first made his presence
known as a member of K-Creative, l
which debuted in ’91 with the album
“Q.E.D.” on Peterson’s Talkin’ Loud
imprint. When the group broke up
two years later, Oakenfull per-
formed session keyboard duties
with Britain’s Raw Stylus after a
brief stint in Japan writing jingles.
Shortly thereafter, he became an
integral member of acid jazz outfit
Galliano; he co-produced the act’s
critically acclaimed album “4.” He
also collaborated with Incognito as
a producer/remixer before finally
embarking on his debut solo effort.

Oakenfull is understandably
pleased with the way things are
taking shape with the release of
“Life Changes.” He does, however,
harbor hopes of a U.S. label push.
“T don’t really know how the
process works,” he offers. “But I'd
really love to see ‘Life Changes’
receive a proper domestic release
in the U.S.”

Oakenfull is managed by Guy
Tresize of London-based Head-On
Management and booked by Lon-
don-based Primary Talent.

music that he believed they needed to
know and care about.

Levan thought nothing of playing
a session that consisted of Pat
Benatar’s “Love [s A Battlefield,”
Inner Life's “Ain't No Mountain High
Enough,” Lenny Williams’*“Choosing
You,” Betty Wright's “One Step Up,
Two Steps Back,” Gwen Guthrie’s
“Seventh Heaven,” the Clark Sis-
ters’ “You Brought The Sunshine,”
Yoko Ono’s “Walking On Thin Ice,”
the Clash’s “Magnificent Seven,”
Tom Tom Club’s “Genius Of Love,”
Stevie Nicks’ “Stand Back,” Eddie
Grant’s “Time Warp,” ESG’s
“Moody,” Sylvester’s ““I Need You,”
LaBelle’s “Messin’ With My Mind,”
Yello’s “Bostich,” and MFSB’s “Love
Is The Message.” Steeped in musical
variety, Levan's marathon sets were
challenging, exciting, diverse, and
fun—never monotonous.

Sadly, it's these very elements that
are all too frequently missing from
today’s club experience. Are the vari-
ous members of the club community—

(Continued on next page)
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DANCE TRAX

(Continued from preceding page.)

DJs, producers, remixers, punters,
promoters, label execs, artists—too
narrow-minded, too blinded by the
hype of the day?

You be the judge. A recent sojourn
to Twilo left us ice cold. Why? The DJ
(whom we'll spare by leaving name-
less) regaled the groove-hungry
crowd with a “happy” blend of face-
less dubs. (Who can even tell if they
were current or not? They were that
innocuous.) And the so-called “hits of
the day” were designed to impress
the handful of promoters in the

house.

Where was the vision? Where
was the inspiration? Where was the
DJ’s point of view? Alas, by the
fourth or fifth cocktail—or by
increased consumption of “party
favors”—most didn’t care. They had
surrendered to the fact that this DJ
was not an educator; nor was he a
leader. He was a follower. A product
of an industry that had taken away
his power to make his own deci-
sions. Or upon further thought, had
he simply sold out? Just a li’l some-

thing to think about as we begin
2001. Time truly does mareh on.

LET’S MAKE A DEAL: Atlanta-
based duo Dagizmo is currently
shopping a five-track demo that
demands your immediate attention.
Band mates vocalist/songwriter
Veronica “Roni Gizmo” Clay and
producer/musician/songwriter Dar-
ryl “Dario S” Stewart seamlessly
merge incredibly infectious
melodies with soulful house
rhythms. Just try getting tracks

like “Close The Door,” “The Vibe,”
and “Blessed By The Beat” out of
your head. Contact 404-522-8459.
Also looking for a label to call
home is DJ TJ. But this is not a
turntable whiz—DJ TJ is the clever
moniker of 26-year-old Dayton,
Ohio-based producer/songwriter
Tyrese Jones, who credits his
father (Iyricist/guitarist/album con-
tributor Delbert Jones) with the
idea for this dance project; hence,
the initials of both father and son!
Tentatively titled “Caution

Dance!Floor,” the 11-track set finds
DJ TJ surrounding the listener with
R&B-rooted dance grooves of the
hip-hop, house, funk, electro, and
Miami bass kind. Providing the vocal
fire are Chantell Burrell, Anthony
Burton, and Tyrese. Choice cuts
include “Fantasy Frequency,” “Not
Gon’ Cry,” “Promise To You,” “Win-
dow Pain,” and “U & Me (Together,
Buby).” A&R execs desiring a listen
should contact Leotis Clyburn of
Atlanta-based Ground Control Music
at 404-733-5511.
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l:nuntry Music Leaders Predict Trends For The New Year

BY DEBORAH EVANS PRICE
and PHYLLIS STARK

NASHVILLE—In the last issue of

2000, we asked industry leaders in
various facets of the country music
business what the top stories and
issues of the year were.

Now looking forward, we asked
them for their projections and pre-
dictions for what the emerging issues
and trends of the new yeur will be.
While the most oft-cited answers
were satellite radio, alt.country, and
technology issues, there were also
some surprises among the responses.

Those include Sony Nashville presi-
dent Allen Butler's prediction about
the rise of bluegrass and Asylum
Records president Evelyn Shriver
pointing to the emergence of folk-ori-
ented music in the format.

Ron Baird

Agent

Creative Artists Agency

1. The good news is, there’s a num-
ber of artists who look as though they
could emerge the next 12-18 months
as possible headliners. They include
Shedaisy, Lonestar, Jo Dee Messina,

Lee Ann Womack, Billy Gilman, and
several others.

2. There [were] at least three major
country tours listed in the top 20 tours
of [2000], all formats, and overall the
format looks and feels good. But there
is a dark side, which is the mid-level
artists. There is going to be a contin-
ned decline in the mid-level artist
pack. The shakedown is not over.
They are going to have to drop their
pricing, reduce the number of ates
they play, [and] find new opportuni-
ties to play because, in many cases,
they’ve overplayed most markets, or

Paisley Reflects On Opry Membership:
CMT Ups Hastaba, Parr Hagewood

IF 2000 HADN’T ALREADY been a year of dreams
come true for emerging Avista/Nashville star Brad
Paisley, it certainly would have become one last
month, when he was invited to become a member of
the Grand Ole Opry cast.

Puisley, a faithful Opry supporter, has performed at
the venerable live radio institution 36 times since May
1999. In June, he told Billboard, “Every time I have a
Friday or a Saturday night off, I go play there, even if
Pm burned [out], because, to me, that recharges me.”

His membership seemed inevitable. Paisley grew up
listening to the Opry, is well-versed in its history and
traditions, and has befriended many of its stars. In fact,
Puaisley called for this interview from the hospital bed-
side of ailing Opry artist Johnny Russell.

onstage during his Dec.
16 Opry performance by
friends Bill Anderson,
Little Jimmy Dickens,
and Jeannie Seely, who
extended the member-
ship invitation. His for-
mal induction will take
place Feb. 17 at the

Paisley was surprised

™

N THE ROW: Paul Hastaba is promoted from
VP/GM to senior VP/GM at CMT in Nashville. Chris
Parr is upped from director of programming to VP of
music and talent. He will now split his time between
the current CMT offices on Opryland Drive and the
company’s Music Row office. Also, Stacey Killian
Hagewood is promoted from director of creative serv-
ices to VP, creative, at CMT. Dixie Weathersby
recently joined CMT as a publicist. She previously was
media relations manager at the Country Music Assn.

Former Intersound/Platinum Records Nashville chief
George Collier has been tapped as president of the newly
opened RMG Records, a division of Row Music Group.
The label, distributed by Navarre Corp., had signed coun-
try veterans Eddy Raven, Don Williams. and Ricky
Lynn Gregg and new
duo James/Dean. Collier
says he is also negotiat-
ing with six additional
established artists.
Steve Pope joins the
label as creative director
and will oversee its pub-
lishing aum.

Brenner Van Meter

lyman Auditorium,
where the Opry is being
held this month and next.

So what was his reac-
tion to being asked to join? Surprisingly, Paisley says,
“I telt a little guilty.” Guilty? “I think it’s because it’s so
early in my career;,” Paisley explains. “I don’t know that
I deserve this as much as some that come to mind.”

Puisley says the invitation left him “humbled and at
the same time very excited and optimistic about my
potential to get to play [the Opry| for as long as T want
to. It’s kind of like « given, set-in-
stone, every-weekend gig for the rest
of your life if you want it, which is a
wonderful thing for a performer:. The
history of this place got me so into it
over the years. I found myself so
taken by the path that the Opry has
forged for this entire format.”

For Paisley, success is measured
not in awards and gold records but in
“feeling like I'm making a difference
in a positive way toward this format of ours.” The
biggest thrill, he says, is “knowing my name would go
on that long list of people” who have been part of the
Opry’s rich history.

After his Opry induction, Paisley will embark on
the George Strait Country Music Festival tour. The
first single from his sophomore album is due in
Matrch, with the album, “Part 2,” to follow in the
spring.

PAISLEY

by Phyllis Stark

joins Dreamcatcher
Artist Management as
director. An attorney
formerly in private
practice, Van Meter has been the personal manager for
RCA artist Sara Evans for the past five years and
brings Evans into the fold at Dreamcatcher, which also
represents Kenny Rogers, Diamond Rio, Linda
Davis, 3 Of Hearts, and Marshall Dyllon.

Entertainment attorney Linda Edell joins Stokes
Bartholomew Evans & Petree as head of the firm’s new
Music Row office. She most recently was with Loeb &
Loeb in Nashville and previously was VP of operations
at PolyGram Music Publishing in New York.

Kay Smith has been promoted to VP, A& R admin-
istration, at Sony Music Nashville. She previously
was senior director of the department. Also at Sony,
Mark Janese is upped from Scuthwest regional pro-
motion manager for Columbia Records to the newly
created position of associate director, regional coun-
try promotion, for Columbia and sister label Lucky
Dog. He remuains based in Dallas. Monument
Records West Coast regional promoter Pamela
Newman exits.

ARTIST NEWS: Kitty Wells, 81, and Johnny
Wright, 86, gave their farewell performance Dec. 31 at
the Nashville Nightlife Theater. The pair, who have
been performing together since their marriage in 1937,
announced plans to retire last year. The farewell show
aired live on WSM-AM.

they need a tremendously strong new
hit record.

I predict you'll see more midlevel
acts lose their record deals, more com-
binations of artists into one package,
and other creative methods to create

1 “one-plus-one-plus-one-equals-five”
[scenario].

3. Another trend you're going to
see is the continued efforts and suc-
cessful achievement of country artists
crossing over into AC and pop.
Country has the broadest demo of
any format that appeals to most main-
stream adults, and T think we'll see
continued growth and expansion in
those crossover formats.

Allen Butler

President

Sony Music Nashville

1. We'll be able to get the yvounger
audience back into the format, very
similar to the one we had in the mid-
"80s, because the artists once again—
evern i they are country and do tradi-
tional music—have the ability,
through their hip-
ness and presenta-
tion, to appeal to a
younger audience.
That'’s very healthy
for us.

2. [With Dixie
Chicks] having a fid-
dle and banjo as the
predominant instru-
ments in their presentution and, on a
lot of tour dates, having Ricky Skag-
¢s [open the shows] with 12-year-old
girls screaming at this guy who is
basically a bluegrass artist, I think
you are going to see—believe it or
not—some bluegrass influence this
year in a lot of people’s music. There’s
Nickel Creek, and Alison Krauss has
always been around adding to it.
[Sony] might even look at some things
in that area this year.

3. I'm still excited about the alter-
native country thing that’s going on
in Texas. I think that will grow in
some areas this year.

-

BUTLER

Gary Falcon

Founder

Falcon-Goodman Management

1. The Internet and Internet sales
—that is the story that is going to con-
tinue to develop and become a real
focal point of the
entire music indus-
try, not just country
music. As the oppor-
tunities grow and the
technology catches
up, the Internet is
going to be the story
to wateh

2. Satellite radio—
it’s huge. The concepts are yet to be
defined as to how it’s going to impact
all of our lives, but the concept of hav-
ing commercial-free radio—and radio
that you can follow from Maine to
New Mexico and up to Washington
state is wonderful. Also, the fuct that
they are going to be able to offer
many different subformats . .. It’s
going to really present opportunities

FALCON

for independent labels and younger
bands to get exposure they might not
have been able to get with the current
chart system. Satellite radio is going
to be very important to us.

3. Another trend that is continuing
in the touring industry is more casi-
nos and corporate-sponsored events.
With SFX now the primary promot-
er in the country, you are going to see
[fewer] independent promoters out
there and less opportunities for acts
to negotiate. So they are going to be
turning to what outlets are available,
and casinos and corporate events are
fast becoming a mainstay of the tour-
ing industry.

Donna Hilley

President/CEO

Sony/ATV Tree Publishing

Because of mechanical sales
being down overall in country, we are
going to have to be more creative
with how we work our catalogs. You
are going to see more commerecials,
big commercials with country songs.
[earning] a lot of sync fees. We are
pushing more for the money you can
get right away, money in movies, TV
shows, commercials, money in sec-
ondary usages. You are going to see
the emergence of that happening big-
ger and better.

Basically, the business is going to
get real. There’s just not going to be
any funny money out there, and if it
is, it won't be us, because when busi-
ness gets tough, you have to get
tough in business. I don’t think you
are going to be seeing a lot of crazy
deals happening. It has to be a part-
nership. What’s good for me has to be
good for the person I'm dealing with.

Jon Kerlikowske

GM

Tower Records, Nashville

1. The first of every year there’s
been a traditional drop-off in cassette
sales, because people get CD players
for Christmas. This past year was so
much more dramatic. Usually it had
been in the 8%-12% range. That’s
where that drop-off had been. This
[past | year it was probably in the 30%
range. | As for] the cassette single,
they might as well not make them
anymore. | carry very few of them at
all.

2.1 don’t see the Internet as a big
trend that is going to hurt us, the
brick-and-mortar stores, dramatical-
ly. The download times are just far too
slow. The amount of time that it’s
going to take to really wire everyone
so that they can get downloads at a
really quick pace is going to take a
long time and is going to be very
expensive. Ask any university presi-
dent that has wired all his dorms how
long it took and how much it cost.

Paige Levy
Senior VP, A&R
Warner Bros. Records
1. Napster and MP3 issues will
continue to be in the news for at
least another yvear while the labels
(Continued on page 37)
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(3)] 3 | 3 | 20 | CAN'T FIGHT THE MOONLIGHT cura 73116 LEANN RIMES 18 | 18 | 185 | HOW DO I LIVE A’ CURa 73022 LEANN RIMES
4 1 4 | 5 | 10 | HOW DO YOU LIKE ME NOW?! DREAMWORKS 450932/INTERSCOPE TOBY KEITH 18 | 16 | 16 | 36 | ONE VOICE £P(C79396/50NY BILLY GILMAN
5 6 3 9 hl\i/IEANWHlLE BACK AT THE RANCH CURB 73118 THE CLARK FAMILY EXPERIENCE 20 20 36 WHEN YOU NEED MY LOVE DREAMWORKS 459043/INTERSCOPE DARRYL WORLEY
6 | 5 | 4 | 17 | MYCELLMATE THINKS PM SEXY MONUMENT 79495/50NY CLEDUS T. JUDD 20 | 22 | 19 | 27 | THAT'S THE KIND OF MOOD I'M IN £p(C 79447/50NY PATTY LOVELESS
7 10 | 11 | 48 | BREATHE @ WARNER BROS. 16884/WRN FAITH HILL | 21 | 21 | 22 | 45 | GOODBYE EARL @ MONUMENT 79352/SONY DIXIE CHICKS
13 | 14 | 9 | GEORGIA ARISTANASHVILLE 63010 CAROLYN DAWN JOHNSON 22 | 19 | 24 | 4 | POUR ME WARNER BROS. 16816WRN TRICK PONY
9 | 11 | 10 | 30 | THAT'S THE WAY CURB 73106 JO DEE MESSINA 23 | 24 | 21 | 24 | |1 NEED YOU SPARROW 58863/CAPITOL/ICURB LEANN RIMES
10 3 7 23 BEST OF INTENTIONS COLUMBIA 79404/SONY TRAVIS TRITT NEW ) 1 WHAT DO YOU WANT FROM ME NOW COLUMBIA 79405/SONY BILLY YATES
1 9 | 9 | 2 | YOU WON'T BE LONELY NOW vONUMENT /944050NY BILLY RAY CYRUS RE-ENTRY | 56 | IT DON'T MATTER TO THE SUN/LOST IN YOU @ ceproissss  GARTH BROOKS AS CHRIS GAINES
12 12 12 12 I'M IN EPIC 79496/SONY THE KINLEYS (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000 units
F S— (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the sym-
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by Wade Jessen

WHAT A DIFFERENCE A WEEK MAKES: In this first issue of the
new year, comparisons with the previous, unpublished retail and airplay
charts approach the sublime and the ridiculous. Perhaps feast and famine
is a bit too pointed, but whatever descriptive you like best, this is the week
every year when the temperatures aren’t the only thing taking a plunge.

On Top Country Albums, sales dip 656% from Christmas-week volume of
approximately 2.67 million, while catalog album sales decrease roughly 64%
from the 677,000 units during the fat week. Meanwhile, singles sales slide
41%. (For a comprehensive analysis of this transition week, see Between
the Bullets, page 102.)

A pair of titles on Top Country Albums, one driven by television fulfill-
ment and another by a hot new film, fare better than most during this post-
Christmas swoon. Anne Murray’s “What A Wonderful World” (Straight-
way) shoots 25-15 in rank, in spite of a 39% decrease, while the “O Brother,
Where Art Thou?” soundtrack (Mercury) vaults 41-18, down approximately
7%, the smallest decrease of any title on the chart.

Tim McGraw’s “Greatest Hits” (Curb) manages to scan a respectable
143,000 units to retain control of Top Country Albums. McGraw'’s first hits
set found its way into at least 428,000 holiday stockings.

Meanwhile, McGraw’s “My Next Thirty Years” is saluted for a fifth con-
secutive week atop Hot Country Singles & Tracks. As post-holiday airplay
patterns return to more normal behavior, it is possible the track could stay
on top next issue. If that happens, it would become his second solo single
to net six weeks at No. 1. Previously, McGraw’s “Just To See You Smile”
spent six weeks there in 1998, as did “It’s Your Love,” a 1997 duet with
Faith Hill.

DO NOT ADJUST YOUR SET: Billboard’s Hot Country Singles & Tracks
takes on a new look this issue, along with a significant change to the rule that
moves songs to recurrent status (see Country Corner, Billboard, Dec. 23,
2000). Aside from trimming 15 positions at the lower end of our former 75-
position list, descending titles are now removed after 20 weeks when they
fall below No. 20. Under the old policy, such titles were taken off the list
after 20 weeks when they dipped below No. 25.

As is usually the case when Billboard revises chart methodology, rank-
ings in the “last week” and “two weeks ago” columns for Hot Country Sin-
gles & Tracks have been adjusted to reflect where the song would have
been if the new depth and recurrent criteria had already been employed.
In several instances, these ranks will be different from the ones published
in our last issue, dated Dec. 30, 2000. Likewise, the “weeks on chart” data
reflects how long each song would have charted had the new parameters
already been in place.

The revised “weeks on chart” column benefits Gary Allan’s “Right Where
I Need To Be” (MCA Nashville), which had accumulated 23 weeks prior to
the changes but had been allowed to remain on the chart due to consistent
weekly airplay gains (38-33). Its adjusted number of chart weeks is 16.

Please direct any questions or comments concerning the changes to me
at wjessen@billboard.com.

Country

COUNTRY MUSIC LEADERS PREDICT TRENDS FOR NEW YEAR

(Continued from page 35)

figure out the best compromise.

2. Americana and alt.country—
there must be a reason why a third of
the acts | get pitched fall into that
alternative country genre. There are
so many talented artists out there
making great music that does not fit
our contemporary country genre.
We've got to find a way to get bigger
and better exposure for them. This is
how we win the younger audiences.

3. More shrinking playlists at coun-
try radio will result in even less expo-
sure for our new artists. More con-
solidation and roster-cutting will take
place in an effort to focus on fewer
new artists.

Eric Logan

Operations Manager

WQYK/WRBQ Tampa, Fla.

1. Garth [Brooks] returns, or at
least that is what he has said. Having
the biggest icon of our format with
new material back on the radio will
help everyone—ratings, record sales,
etc. We know that he is not going to
tour, but a new CD will mean that the
Garth marketing machine will be
promoting Garth, and the entire coun-
try format should see a benefit.

2. XM and Sirius [Satellite Radio]
go live. All the talk about satellite radio
will become reality in 2001. We will
finally hear what all the buzz is about.

3. Streaming of radio stations. The
recent ruling of licensing fees that
radio stations will have to pay to
stream might change the entire com-
merce strategy of radio stations. It’s so
early, so it's hard to say how, but radio
stations are responsible for fees dating
back to 1998.

Gary Overton

Executive VP/GM

EMI Music Publishing

1. You are going to see more com-
panies making singles deals with
artists. Recorid companies can't afford
to stay in the game as long and wait for
album No. 2. Costs are so high these
days. The risks are so high.

2. There’s going to be further con-
solidation through town in just about
every facet of the business. Business
isn't great right now, so I think you are
going to see a lot of things dictated by
the dollar. Within all that, there will be

entrepreneurs whose spirit will lead
the way with cool new music. [There’ll
be] great new writers and new artists.
That’s all it takes ... It's just finding
real music that will
touch people. There’s
nothing new about
that.

The key is not as
much searching for a
genre of music—it’s
finding true perform-
ers. In Nashville,
everybody waits for
it to come to us. That’s well and good,
but there’s a lot of great talent out
there, big fish in little ponds. They
might be playing in Lafayette, La., and
nobody in Nashville is going to say,
‘Hey, I'm going down to Lafayette and
see what's going on down there.’

That’s one of the keys if you look at
the big sellers who do well in country
music. Shania [Twain] spent years and
years at those resorts. That’s how she
made her living. [Same with] Dixie
Chicks—they are performers. Brad
Paisley also and the Clark Family
Experience. Jamie O’Neal grew up in
her family band opening for country
acts. She's done it her whole life. That's
the key to finding great, unique talent.
That’s what they do for aliving. That’s
the difference between them and peo-
ple who come to town and [just]sit. ..
The amount of A&R an artist [needs]
is directly inverse to the amount of suc-
cess they will have.

OVERTON

Evelyn Shriver

President

Asylum Records

1. An emerging trend is folk-ori-
ented music. Lyrically, it’s going to
swing to folk again. [The music is] so
candy-coated and so teen-oriented at
this moment, that’s the only way it
can go.

2. The strength of the independ-
ents—so much is falling through the
cracks, and there is business out there
for people who are content to pick up
the erumbs. It’s going to hit country,
[which]is always late.

Look at the pop scene, the whole
hip-hop thing. Those were all basical-
ly custom labels, and they got taken
over by the majors and distributed.
The usual evolution has country being

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

31 ALL NIGHT LONG (Miss Hazel, BMi/Songs Of Universal, WBM
BMI) WBM 42 GO BACK (isham, BMI/SwaydeMan, ASCAP)
7 ASHES BY NOW (Tessa, BMI) 18 A GOOD DAY TO RUN (EMI Blackwood, BMI/Hatley

10 BEST OF INTENTIONS (Post Oak, BMI) HL Creek, BMI/Mike Curb, BMI) HLAWBM

51 BLUE CHRISTMAS (Universal-PolyGram International, 60 HAVE YOURSELF A MERRY LITTLE CHRISTMAS (EMI

ASCAP) WBM Feist, ASCAP) WBM
3 BORN TO FLY {Sony/ATV Tree, BMI/Careers-BMG, 37 THE HUNGER (Curb Magnasong, BMI/Red Quill,
BMI/Floyd's Dream, BMI/Chuck Wagon Gourmet, BMI/Moraine, BMI) WBM
ASCAP/Famous, ASCAP) HL 50 [F MY HEART HAD WINGS (Almo, ASCAP/Anwa,
6 BURN (EMI Biackwood, BMI/EMI April, ASCAP/My Own ASCAP/J. Fred Knobloch, ASCAP)
Chit, BMI} HL 4 [ LOST IT (Major Bob, ASCAP/Warner-Tamerlane,
13 BUT FOR THE GRACE OF GOD (BMG, BMi/Weedwack- BMI/Taxicaster, BMI) WBM
ers, BMI/Coburn, BMI/Ten Ten, BMI) HL/WBM 41 I'M IN (Universal-PolyGram International, ASCAP/St.
55 THE CHRISTMAS SHOES (Sony/ATV Songs, BMI/Low- Julien, ASCAP/On My Mind, ASCAP) WBM
ery, BMI'WB, ASCAP/lerry's Haven, ASCAP) HL/WBM 44 IT'S A GREAT DAY TO BE ALIVE (EMI April,

49 DECK THE HALLS (Public Domain) ASCAP/House Of Bram, ASCAP) HL
24 DONT MAKE ME COME OVER THERE AND LOVE YOU 35 IT'S MY TIME (Sony/ATV Tree, BMI/Sony/ATV Cross
{Mighty Nice, BMI/Laudersongs, BMI/Scrambler, Keys, ASCAP/Willdawn, ASCAP/Brian's Dream,

ASCAP) HL ASCAP/CMI, ASCAP) HL
45 EVERY MAN FOR HIMSELF (Sony/ATV Tree, BMI/EMI 53 | WANT TO KNOW (EVERYTHING THERE IS TO KNOW
Blackwood, BMI/Tim Johnson, BMI) HL ABOUT YOU) (Sony/ATV Tree, BMI/BMG Songs, ASCAP)
27 GEORGIA (EMI Full Keel, ASCAP/Blakemore Avenue, HL
ASCAP/EM! Longitude, BM!/Wedgewood Avenue, BM!) 58 JINGLE BELLS (Public Domain)

12 JUST ANOTHER DAY IN PARADISE (EMI April,
ASCAP/Phil Vassar, ASCAP/AImo, ASCAP/Daddy Rabbit,
ASCAP) HL/WBM

54 THE LAST THING ON MY MIND (Almo, ASCAP/Daddy
Rabbit, ASCAP/Mighty Nice, BMI/Al Andersongs,
BMI/Bluewater, BMI)

56 LEGACY (Murrah, BMI/Neal Coty, BMI/Caribbean Stud,
ASCAP/Big Picture, ASCAP/Suzabelle, ASCAP) WBM

52 LITTLE DRUMMER BOY (Mills Music, ASCAP/Interna-
tional Korwin, ASCAP) WBM

17 THE LITTLE GIRL (Coburn, BMI/Ten Ten, BMI) WBM

39 LIVE IT UP (EMI Blackwood, BMI/Arthyrne, BMI/EMI
April, ASCAP/Phil Vassar, ASCAP) HL

46 LOOKIN' FOR LOVE (Music City Music, ASCAP/EMI
April, ASCAP/Southern Days, ASCAP/CMI, ASCAP) HL

22 LUCKY 4 YOU (TONIGHT I'M JUST ME) (Without Anna,
ASCAP/LehsemSongs, BMI/Music & Media Internation-
al, ASCAP/WB, ASCAP/Big Tractor, ASCAP)
CLMMHLWBM

19 MEANWHILE BACK AT THE RANCH (Universal-Poly-
Gram International, ASCAP/Sendance Kid,
ASCAP/Warner-Tamerlane, BMI/Sell The Cow, BMI)
WBM

26 MOVE ON (Sony/ATV Tree, BMI/Warner-Tamerlane,
BMI/One Hundred Billion Dollar, ASCAP) HL/AWBM

1 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phif Vas-
sar, ASCAP) HL

57 0 HOLY NIGHT (Public Domain)

34 OKLAHOMA (WB, ASCAP/Richard And Castle,
ASCAP/Song Ot Van, ASCAP) WBM

21 ONE MORE DAY (EMI April, ASCAP/Sound Island,
ASCAP/Mike Curb, BMI) HLAWBM

59 PEOPLE LIKE US (Encore, ASCAP/Scott And Soda,
ASCAP/0Id Desperados, ASCAP/N2D, ASCAP/MRBI,
ASCAP/Brian's Dream, ASCAP/CMI, ASCAP/Willdawn,
ASCAP)

38 PLEASE (Airstream Dreams, ASCAP/Coyote House,
ASCAP/Famous, ASCAP/Songs Of Windswept Pacific,
BMI/My Life's Work, BMI/¥ellow Desert, BMI/Little Blue
Box, ASCAP) HL/AWBM

29 POUR ME (Warner-Tamerlane, BMI/WB, ASCAP/Rope &
String, ASCAP) WBM

33 RIGHT WHERE | NEED TO BE (Acuff-Rose, BMI/601
Broadway, BMI) HL

47 SCREAM (Dayspring, BMI/Littie Chatterbox, BMI/Writ-
ers Extreme, BMI/Sis N Bro, ASCAP/Moraine Park,
ASCAP)

28  SHE MISSES HiM (EMI Blackwood, BMI/Tim Johnson,
BMI) HL

43 SHE'S ALL THAT (EMI Blackwood, BMI/BritSar, BMI} HL

5 TELL HER (Almo, ASCAP/Daddy Rabbit, ASCAP) WBM
8 THERE IS NO ARIZONA (EMI April, ASCAP/Jersey Girl,
BMI/EMI Blackwood, BMI/Mark Alan Springer, BMI) HL

32 THINGS CHANGE (BMG Songs, ASCAP/DreamWorks
Songs, ASCAP/Big Tractor, ASCAP/Warner-Tamertane,
BMI/Golden Wheat, BMI} CLM/HL/WBM

five years behind everybody else.
[This] year we'll see it impact Nash-
ville. You see it in little bits from Audi-
um Records to Eddy Raven’s little
label. You're going to see more of that,
and they are going to do very well.

Scott Siman

President

rpm management

1. Technology issues will con-
tinue to dominate: Napster, MP3,
Web sites, Webcasts, making money
online, online delivery services. The
list is endless.

2. The new Country Music Hall of
Fame—this building is going to be the
talk of Nashville in 2001. It's something
we as an industry can take incredible
pride in.

Phil Vassar

Arista/Nashville Artist

It’s a great time for great songs. I
think it always is, but it’s more com-
petitive right now, so you almost have
to come out with your guns blazing. It’s
a great time to be a
songwriter, too, if you
write different things.
Sometimes when
genres get really,
really hot, it seems
like it’s just one after
another of the same
kind of thing. I don’t
think that's going on
right now. It's really good for us. It's
good for country music.

VASSAR

Tim Wipperman

Executive VP/GM

Warner/Chappell Music

1. Determining how to divide the
royalty streams between the cre-
ators’ community (songwriters), the
artists’ community, and the busi-
ness community (publishers, record
companies, etc.) in a new business
model of subseriptions and digital
applications.

2. What is the new business model?
A legitimized Napster? New wireless
technologies? Brain implants?

3. In the country music business, the
question may be how to circumvent
the traditional terrestrial radio bottle-
neck to expose our artists to a larger
audience.

16  THIS EVERYDAY LOVE (Irving, BMI/360 Music,
SESAC/Emelia, SESAC) WBM

11 WE DANCED (EMI Apni, ASCAP/Sea Gayle, ASCAP) HL

48 WE'RE SO GOOD TOGETHER (Almo, ASCAP/Anwa.
ASCAP/Sony/ATV Tree, BMI/Nothing But The Wolf, BMI)
HL/WBM

30 WHAT DO YOU KNOW ABOUT LOVE (Coal Dust West,
BMI/Warner-Tamerlane, BMI) WBM

20 WHEN IT ALL GOES SOUTH (Sony/ATV Cross Keys,
ASCAP) HL

40 WHERE ARE YOU CHRISTMAS? (WB, ASCAP/Univer-
sal, ASCAP/Biue Sky Rider, BMI/Sony/ATV Tree, BM|/Rye
Songs, BMI/Songs Of Universal, BMI) HL/WBM

25 WHO | AM (Sony/ATV Tree, BMi/Songs Of Terace!,
BMI/Songs Of Universal, BMI) HL/WBM

14 WILD HORSES (WB, ASCAP/Cash Crop, ASCAP/Warn-
er-Tamerlane, BMI) WBM

2 WITHOUT YOU (Scrapin’ Toast, ASCAP/EMI April,

ASCAP/703, ASCAP/Bughouse, ASCAP) HL

36 WRONG FIVE O'CLOCK (Still Working For The Woman,

ASCAP/Pyschobilly, ASCAP/RC Moon Pie, ASCAP/MRBI,

ASCAP)

WWW.MEMORY (WB, ASCAP/Yee Haw, ASCAP) WBM

YOU MADE ME THAT WAY (Starstruck Anget, BMI/Mal-

loy's Toys, BMI/Universal-MCA, ASCAP/Gary Burr,

ASCAP/Warner-Tamerlane, BMI) HL/WBM

15 YOU SHOULDN'T KiSS ME LIKE THIS (Tokeco Tunes,
BMI)
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COMPILED FROM A NATIONAL SAMPLE OF
RETAIL STORE, MASS MERCHANT, AND INTER-
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52 | 45 42 9 RANDY TRAVIS WARNER BROS. 47893/WRN (11.98/17.98) INSPIRATIONAL JOURNEY | 41

@ 25 | 24 | 63 | ANNE MURRAY @ STRAIGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD | 4

53 67 65 9 BRYAN WHITE ASYLUM 47830/WRN (11.98/17.98) GREATEST HITS pi-
16 19 20 83 LONESTAR A’ BNA 67762/RLG (10.98/17.98) LONELY GRILL 3
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17 | 23 | 17 | 12 | LONESTAR BNA67975RLG (11.98'17.98) THIS CHRISTMAS TIME | 11 T
P 55 | 42 45 13 | KENNY ROGERS DREAMCATCHER 006 (13.98/17.98) THERE YOU GO AGAIN 17
—=ntll PACESETTER s
11 BILLY ONUMENT 62105/SONY (11.98 EQ/17.98 S
41 | 53 | 4 | SOUNDTRACK MERCURY 170069 (11 9818 98) 0 BROTHER, WHERE ART THOU? | 18 36 Jf Lhial Bt RAVASHRUSIMONGHENTCCZI0=SN ’ CUILERHIE k) 18
51 51 62 LEANN RIMES A CURB 77947 (11.98/17.98) LEANN RIMES 1
19 J) 7 11 BILLY GILMAN @ E£PIC 61594/SONY (11.98 £Q/17.98) CLASSIC CHRISTMAS 4 i
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