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The Gurtain Rises On A New Era For Broadway

Musical Theater Gains Fresh Greativity Even As Some Artists Struggle To Make Voices Heard

BY WAYNE HOFFMAN

NEW YORK—Five years ago this
week, ent hit Broadway like a
meteorite. A modern retelling of
Puccini’s La Bohéme, Rent trans-
ferred the setting to New York’s
gritty East Village and translat-
ed the opera into a rock-inspired
score. The musical, by a then-
unknown composer, filled its
stage with then-unheralded
actors and immediately attracted
a then-undiscovered Broadway

— audience: voung punks with

spiked hair, college students in
leather jackets, and thrill-seek-
ing suburbanites.

Weeks later, Rent took home the
Tony Award for best musical.

acandinavian Music Finds

Rent seemed to offer Broadway
a way out of the doldrums after
years of declining bhox office and

LACHIUSA

lackluster productions. New voices
would revitalize the form, eritics
posited, and the American musical
would never be the same.
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Now that the dust has settled,
insiders have divided opinions and
mixed emotions about the state of

GORDON

musicals in the U.S. Broadway box
office receipts and attendance
records are climbing—but so is
the astronomical cost of produc-

ing a show, which makes investors
wary of taking creative risks.
New composers are developing
daring shows—but they often
find themselves consigned to off-
Broadway or regional theaters.
Record companies are releasing
cast albums from more unusual
shows—but with almost no sup-
port from radio, they have trou-
ble finding an audience.

“|Musical theater| has a certain
sickness deep in its heart that needs
to be addressed.” one composer
laments, while another argues that
this is a new “golden age.”

The truth, perhaps, is that they
are both right.

(Continued on page 80)
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Dance’s Big Beat

BY MICHAEL PAOLETTA

NEW YORK—Two years ago,
Big Beat Records stopped put-
ting out product. Now, with the
imminent release of Plummet’s

4

“Damaged”—a radio-primed
track steeped in trance and

breakbeat rhythms—Big
(Continued on page 88)
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Metal Tours: A Sure Thing,

aecond Home In Germany

BY WOLFGANG SPAHR
HAMBURG—Nordic acts are conquering the German
record market.

Following the individual successes in recent decades
of Abba, Ace of Base, Aqua, Roxette, and Bjork, there
has been a veritable Scandinavian invasion of the Ger-
man charts in the past few months by such acts as A-ha
from Norway, Bomfunk MC’s from
Finland, and Andreas Johnson and
Rednex, both from Sweden.

“Scandinavia has always been an
important source of good pop music,”
Polydor Germany managing director
Jorg Hellwig says. “Whether it’s Backstreet Boys, ‘N
Syne, or even Bon Jovi, Scandinavian producers and song-
writers are never far away. Scandinavian acts are still in.”

Universal’s roster includes such acts as the Cardigans
and A*Teens (both Swedish), Darude (Finnish), Barcode
Brothers (Danish), and Briskeby (Norwegian), to name
but a few of the latest Seandinavian successes.

Heinz Canibol, EMI Electrola president/CEO, Ger-

(Continued on page 85)

Germany Fetes

Eclo Awards’
10th Anniversary
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With Gountry Music’s Woes

BY CHRISTOPHER WALSH
For Nashville’s numerous com-
mercial recording studios—among
the best-equipped, maintained, and
staffed in the
world—declining
sales of country mu-
sic have contributed
to an ongoing dilem-
ma that many feel
has been worsening.
After a discourag-
ingly sparse booking
schedule last year
(especially in its latter half) and the
increasing bite that new technolo-
gy is taking out of the commereial
facilities’ economic pie, many audio
professionals on Music Row are

concerned about the long-term via-
bility of their businesses.

Country music represented just
8.5% of overall album sales in 2000,
down from 9.2% in
1999, 10.2% in 98,
and 10.8% in "97.
Historically, coun-
try’s popularity has
been eyelical: There
have been rumors
of the genre’s
demise before—fol-
lowed by a new gen-
eration of artists coming along and
breathing new life into the music.
But this time, some fear, the
nadir may truly be at hand. The

(Continued on paye 89)
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Thanks To Multi-Act Lineups

BY RAY WADDELL
Spring is in the air, flowers are in bloom, and “hard

music” multi-artist tours are gearing up for their sum-

Already routed and on sale are the 2001 editions
of Ozzfest and the Vans Warped tour. Soon to fol-
plans are being finalized for another Family Values
tour this fall.

IN TOURING
only to provide value for fans NEWS
(while still turning a healthy
genre that often lacks support from either radio
or music TV.
if the next single isn’t a hit, their career’s over,”
says Vinnie Paul, drummer for Pantera. “We’ve been
because of all the work we’ve done on the road.
Our fans know they won’t hear us on MTV or

mer road assaults.
low is Pantera’s Extreme Steel arena tour, and
These outings are geared not
profit) but also to expose acts at all levels in a
“So many bands rely on a hit record at radio, and
around 11 or 12 years, and [ really believe it’s
(Continued on page 82)
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Now that you've made it,
it’s time to put your
finances front and center.

Achieving long-term financial success is a two-sided effort: growing your assets and protecting
what you’ve built. With decades of experience in both asset management and insurance,
Prudential can help you develop a smart strategy for growing and protecting your wealth.

Strategies

to help make
your wealth
last a lifetime

— Retirement
planning

— Estate planning

— Portfolio
management

— College funding

— Real Estate
services

Team up with an advisor you can trust.
At Prudential, you'll work closely with a
financial professional who will help you
analyze your investment needs, set goals,
put a plan in place, and keep it on track
over time. Prudential offers a wide range of
advisory services for clients, including full-
time, professional portfolio management.

Protect your family, your assets, and
yourself. We'll help you make the right
choices to protect your family and your
estate. And show you how disability
insurance can help protect your

income stream.”

© 2001 The Prudential Insurance Company of America. ALL RIGHTS RESERVED.

*Availability varies by carrier and stote.

Learn more. Call today to learn
how you can enjoy the unique
benefits of The Rock.® And be
sure to ask for your free copy
of our new guide Managing
Your Wealth.

1-800-THE-ROCK
ext. 5193, or visit us at:
prudential.com

@ Prudential

Securities products and invesment advisory services offered through Pruco Securities Corporation, 751 Brood Street, Newark, NJ, ond Prudential Securities, 199 Water Street, New York, NY, both members SIPC.
Pruco Securifies conducts advisory business under the nome Prudential Finanial Planning Services. Prudentiol Real Estofe brokerage services ore offered through the Network of fronchisees of
The Prudenticl Real Estate Affiliates, Inc. Most franchisees are independently owned and operated. Equal Housing Opportunity. & Al of the above are companies of Prudential, 751 Broud Street, Newark, NJ.
A42717-20010404
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Napster Under Fire For Non-Gompliance

Company Favors Search Databases Over File-Filtering Technologies

BY EILEEN FITZPATRICK

LOS ANGELES—After receiving a severe
tongue lashing from U.S. District Judge Mar-
ilyn Hall Patel about its failure to comply with
the terms of a preliminary injunction, Nap-
ster continues to reject technologies that
could help it resolve its legal problems.

The March 5 injunction—requiring Napster
to eliminate copyrighted material from its site—
stems from a copyright infringement lawsuit
filed by the Recording Industry Assn. of Amer-
ica (RIAA) and music publishers against Nap-
ster in December 1999. At an April 10 hearing
in San Francisco, Patel called Napster’s com-
pliance attempts “disgraceful” after she was
handed a stack of papers listing hundreds of
copyright songs still available on the service.

A source at Bellevue, Wash.-based Can-
tametrix, which monitors the transfer of a file
by “sniffing” it for unauthorized songs, says Nap-
ster continues to shun its technology. Can-
tametrix has fingerprinted more than 1 million
songs. In March it signed a deal with London-
based music file-sharing subscription service
Wippit, and it is also seeking additional deals
with music publishers worldwide. Cantametrix
has been in talks with Napster since February,
and discussions heated up following Patel’s scold-
ing, the source says.

Yet ameeting, scheduled a day after the hear-
ing, was abruptly canceled. “They completely
dissed us, and our feeling is they just want to
doit all themselves,” the source says.

Napster has also rejected such digital fin-
gerprinting technologies as Audible Magic.
“Their mind-set is that they are anti-finger-
printing, and they don't believe it works,” says
the Cantametrix source.

Instead, Napster is relying on search data-
bases, such as Gracenote, that identify song
titles, as well as titles and artist names that are
misspelled or otherwise altered.

Just prior to the appearance before Patel,
Napster acquired Gigabeat, which has devel-
oped various music search and identification
technologies that can be used to help comply
with the preliminary injunction. Terms of the
deal were not disclosed, but Gigabeat co-
founders Wilburt Labio and Narayanan Shiv-
akumar and its 18 engineers will join Napster.

In three compliance reports submitted to the
court, Napster says it has spent more than
$750,000 to remove 311,504 artists and song
titles and 1,717,602 file names since the injunc-
tion was put in place March 5. The RIAA has
submitted its own report outlining the failures
of Napster’s filtering technologies.

RIMES AND REASON

I read with interest attorney Jay
Bowen’s letter in the March 3 issue of
Billboard. I do not wish to engage in a
public debate with Mr. Bowen regard-
ing LeAnn Rimes’ recording agreement
with Curb Records, as the appropriate
forum is the Tennessee court where the
case is now pending.

However, to set the record straight,
Mr. Bowen is wrong on the facts.

As apparently confirmed by your
reporter through an outside attorney,
the recording agreement does pro-
vide for an extraordinary number of
albums.

Gerald F. Edelstein,

attorney for LeAnn Rimes
Edelstein, Laird & Sobel, LLP
Los Angeles

At the hearing, Patel sided with the RIAA.
At one point during the April 10 hearing, she
quipped, “Maybe I willneed to shut youdown.”
But RIAA senior executive VP/general coun-
sel Cary Sherman says the remark was made

in response to the “enormity” of the violations
and should not be taken seriously. He says
Patel won't change the terms of the modified
injunction. “Judge Patel has made it clear from
the beginning that if the technology was not
good enough, then we’d all have to find some-
thing else that works,” Sherman says.

The method Napster will eventually use to
remove the copyright songs will be determined
by the collaborative efforts of Napster, the
RIAA, and AJJ. “Nick” Nichols, a technology
expert appointed by Patel in late March. While

Nichols was present for the hearing, he did not
participate; RIAA outside counsel Russell
Frackman says Nichols will play an important
role. Frackman, an RIAA technology expert;
attorney Robert Silver, a technology expert
representing Napster; and Nichols were sched-
uled to meet April 13.

‘“The basic point is, what Napster is doing
isn't working at all, and there are other methods,
which they have refused to use,” says Frack-
man. “The technology expert is supposed to find
other systems and report back to the court.”

In other court business, Patel indicated she
will grant class-action status for music publish-
ers and songwriters, which would separate
them from the RIAA action against Napster.
The music publishers had asked to be consid-
ered separately so they could address specific
issues related to their business. But Patel said
she will reject a similar action on behalf of all
unsigned musicians.

Napster declined to comment on the court
proceeding and the proposed Cantametrix deal.

BY EILEEN FITZPATRICK
and WES ORSHOSKI

In another dotcom demise, year-old mu-
sic locker company Musicbank ceased oper-
ation April 11. The San Francisco-based
company laid off its 40 employees; princi-
pals Michael Downing and Pierce Ledbet-
ter have also left the company.

A company spokeswoman says Music-
bank “ran out of money” and was unable to
secure additional financing. Other business
partnerships also failed to materialize. The
service has been in preliminary tests since
November but never publicly launched.

Musicbank was similar to MP3.com’s
My.MP3 storage service, which allows con-
sumers to place their record collections
online. Unlike MP3.com when it launched
My.MP3, Musicbank had secured licensing
deals with each of the five major labels.
Musicbank’s assets are now handled by Dia-
blo Management, located in the Bay Area.

In related news, members of an eight-
person jury claim to have made a major
miscalculation when they ordered MP3.com
to pay about $292,000 for infringing upon

Musichank Geases Operation

copyrights held by TVT Records. The
infringements arose from the inclusion of
TVT material in the My.MP3 service.

After delivering the decision April 6,
members of the jury phoned U.S. District
Judge Jed Rakoff and another court
employee the following weekend to explain
that they miscalculated. The actual amount
of damages, they say, is about $2.9 million.
The jurors apparently left off a zero.

It may be several weeks before a final
decision is made on the amount awarded.
Rakoff interviewed each member of the
jury April 9-10 about the apparent error.
He also asked both companies to submit
arguments on the matter. According to pub-
lished reports, Rakoff may either declare a
mistrial, let the decision stand, or raise the
damages to the roughly $3 million figure.

In November, Rakoff presided over
Universal Music Group’s (UMG) copy-
right infringement case against MP3.com
concerning the My.MP3 service. In that
case, which was not decided by a jury, he
ordered MP3.com to pay UMG $53.4 mil-
lion in damages.

WHERE THE BEE GEES CAME IN

Just a note to say thanks to Timothy
White for all the good words about the Bee
Gees (“The Bee Gees: 35 Years of Musie,”
The Billboard Interview, Billboard, March
24). This Is Where I Came In is bloody
incredible. Can you believe they actually
made this kind of album after all these
years? Proves they refuse to rest on their
laurels, always seeking that new melody,
new chord, new sound. What brilliance and
amazing songs. This album is even better

than I could imagine. I am blown away.
Philip Page
Hoedown Artist Management
Helsinki

NAPSTER: REVENGE OF THE SINGLE?
Some 20 years ago the music industry
handed the single its hat and kicked it out

the door into the cold night. Refusing to die
(because the single was an idea, not a tech-
nology), the single wandered in the wilder-
ness until, depending on your point of view,
a miracle or a disaster happened.

Napster should be subtitled “The Re-
venge of the Single.” By the millions, peo-
ple turned to Napster to find the song by the
artist they love. Napster provided what the
customer had been clamoring for: access to
the hits! We were slow to embrace and
develop this delivery system, and now we
are compounding the mistake by suing
everyone in sight. We should make peace
with the past and present, work with pop-
ular technology and delivery systems, and
officially bring the single back from the cold.

Terry McManus, music business professor

Fanshawe College
London, Ontario

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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6 Recording Industry Assn. of
America statistics show regional
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Latin market share.
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7 Executive Turntable: Buich
Waugh is promoted to executive VP
of the RCA Label Group in Nashville.

10 The Beat: Sigur Ros makes ifs
U.S. debut on PIAS America.

10 Joe Henry teams with sfar
jazzers for Mammoth release Scar.
12 Boxscore: Backstreet Boys
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release of his sophomore album,
2000 Waits, for RCA.

19 Rhythm Section: Women are
on top, with Janet at No. 1 on Hot
R&B/Hip-Hop Singles & Tracks
and Singles Sales and Sunshine
Anderson leading the airplay chart.

REVIEWS & PREVIEWS
7 Da

SHELBY LYNNE: P. 17

19 Words & Deeds: DJ Red
Alert leaves radio and turns his
attention to a Loud compilation.

23 Dance: Keoki borrows
from his influences for his
latest album, Jealousy.

25 Country: DreamWorks
Nashville establishes itself with
successful releases from Toby
Keith and Jessica Andrews.

30 Classical/Keeping Score:
Ambitious Andante.com opens to
the public with Web site and a
line of recordings.

31 Higher Ground: Twila
Paris, expecting her first child,
releases an album of lullabies
on Sparrow.

31 In the Spirit: Gospo Centric
Records enters the soundtrack
genre with Kingdom Come.

32 Jazz/Blue Notes: Monfreal-
based Justin Time Records crafts
its own niche with infernational
musicians.

33 Pro Audio: The Hit Factory
and Dolby Laboratories hosts a
panel on mulfichannel mixing.

43 Songwriters & Publishers:
Bryan-Michae!l Cox and others
receive honors at the annual
SESAC Awards.

44 Latin Notas: Nydia Rojas
joins with Juan Gabriel on a pop-
influenced album for Hollywood.

INTERNATIONAL

58 Hits of the World: Emma
“Baby Spice” Bunton tops the
U.K. singles chart with “What
Took You So Long?”

59 Global Music Pulse:
World Circuit Records is set fo
issue an eponymous solo disc
from Buena Vista Social Club
bassist “Cachaito” Lopez.

MegcHaNTS & MARKETING
62 Universal remains the No.
1 album distributor for first-
quarter 2001.

64 Retail Track: Columbia
House plots an industry-friendly
approach 1o sales, helping
labels target consumers.

66 Declarations of Inde-
pendents: The Assn. for Inde-
pendent Music’s annual con-
venfion returns with a packed
schedule.

67 Child’s Play: Koch Kids
pulls out all the stops to pro-
mote the new Pokémon sound-
track.

68 Sites + Sounds: European
E-commerce is the big issue at
this year’s Plug.In Europe.

69 Home Video: Criterion Col-
lection/Home Vision Entertain-
ment releases classic Jacques
Tati films.

PROGRAMMING
76 Major broadeasters cease
Webcasts rather than pay fees to
advertisers’ groups.
77 The Modern Age: Powderfin-
ger's Bernard Fanning talks about
“My Happiness.”
79 Music Video: Billboard gets
ready for the 23rd annual Music
Video Conference and Awards in
November.

Features
73 Classifieds
75 Update/Goodworks: The sixth
annual Boarding for Breast Cancer

Snowboard + Music Festival will
feature Linkin Fark and Stereomud.

; INTERNATIDNAL

Digital Rights In
Canada At Issue

85 Hot 100 Spotlight: Janet

maintains the top spot on The Bill-
board Hot 100 with “All for You.”

88 Between the Bullets: Now 6
bows at No. 1, but most acts that
appear on the compilation see
their album sales decrease.

89 Billboard.com; What's
online this week

90 Market Watch

90 Chart Beat: O Brother,
Where Art Thou? ties Hope Floals
with nine weeks af No. 1 on Top
Country Albums.

90 Homefront: Billboard will
present its first Star Award to
singer/actress Thalia af the Latin
Music Awards.

JAZZ | CONTEMPORARY
% KISSES IN THE RAIN * RICK BRAUN * WARNER BROS

NEW AGE
* A DAY WITHOUT RAIN « ENYA « REPRISE

Borders Links With Amazon For Fulfiliment

BY MATT BENZ

and ED CHRISTMAN

NEW YORK—Borders Group and
Amazon.com will relaunch Borders
.com in August as a new, co-branded
site for which Amazon will handle all
order-fulfillment and customer-serv-
ice functions.

The companies did not disclose terms
of the deal, except to note that no equi-
ty is changing hands. Borders will cut
about 70 jobs in its online group but will
look to reassign those employees.

Borders initially handled its own ful-
fillment for its site but last month
turned to Ingram Entertainment to
perform that function for books. In
music, Borders.com is believed to do its
own fulfillment, supplementing it with
Alliance Entertainment Group.

3orders.com came out of the start-
ing gate late, opening in May 1998. It
lost $1%.4 million on $27.4 million in
sales last vear, compared with a loss

of $17.2 million on $19.9 million in
sales the year before.

Although Borders.com doesn’t break
out sales of musie, Billboard estimates
that it generates about 10% to 15% of
its revenue, or $4 million, from that

product line. Because
Alliance only does a

a small amount of fulfill-
= ment for the site, it
=) likely won’t feel Bor-

- ) ders’ defection, espe-
. cially since the whole-
‘ > s saler also serves as a

BEZOS supplementary suppli-
er to Amazon.com.

Amazon chairman/CEQO Jeff Bezos
says Amazon’s digital downloads—
many of which, he notes, are free
enticements for CD sales—are a possi-
bility for the new Borders site. Bezos
and Borders president/CEQO Greg Jose-
fowicz say they will take a wait-and-see
approach to digital downloads.

“Digital music is obviously one of the
most confused spaces right now,” Bezos
says. “We will see over the next couple
of years how that marketplace really
begins to take shape.”

Credit-ratings firm Moody’s In-
vestors Service changed its rating out-
look on Amazon’s debt from “stable” to
“positive” and suggested that the com-
pany’s path to profitability may consist
in cutting similar fulfiliment deals.

“Moody’s believes that Amazon is
unlikely to grow sales rapidly enough
to cover the costs of carrying its cur-
rent infrastructure,” Moody's analysts
wrote. “However, Moody’s believes
that Amazon may be able to generate
cash from sources other than retailing.
The company has an opportunity to use
its reputation in fulfillment, bolstered
by the initial success of its recent
alliance to fulfill online orders for Toys
“R” Us, to generate high-margin fee
revenues and absorb operating costs.”
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aweden’s Music Network
Retains Its Independence

BY JEFFREY DE HART
STOCKHOLM—Stockholm-based
recording and publishing company
Music Network Records Group
(MNW) has negotiated with sever-
al major labels to sell off its assets
over the past six months. But by
lining up a diverse group of new
shareholders, MNW has ultimately
remained independent of the
majors—a move that pleases com-
pany insiders.

Three men have acquired the
23.8% of the company’s shares previ-
ously held by Swedish investment
company Traktor AB, whichis now in
liquidation: MNW’s former CEO,
Peter Yngen, who was fired last year
because the board viewed

In recent months, MNW sold off
two of its primary acts: Backyard
Babies to BMG Sweden and Teddy-
bears Sthlm to Sony Music Sweden.
“We have a lot of new artists coming
up, and we will put a lot of effort into
developing these,” Nyman says. One
band, Prime, will be releasing an
album in the U.S. through Jive.

While the recent turmoil created
enormous uncertainty among the
company’s 70 employees, the ultimate
decision to proceed without the back-
ing of a major label is comforting to
some of the staffers.

“MNW is now owned by people
who want to keep the company inde-
pendent with a long-term strategy.
This is totally another

him as an obstacle in sell-
ing the company (Bill-
boardBulletin, Oct. 26,
2000); Rolf Hasselstrom,

MUSIC NETWORK

direction than a couple of
weeks ago, when the con-
trolling part of the com-
pany wanted badly to sell

who is president of
machinery company Svenska Rotor
Maskiner; and Jorgen Hallberg, a for-
mer finance director at EMI Sweden
who is currently managing director of
printing company Tabergsgruppen.
Hasselstrom is to become chairman
of MNW, while Yngen and Hallberg
will take seats on the board. Financial
details were not disclosed.

The other major shareholders in
the company are Swedish investment
companies Xcelera (18%) and Fisch-
er Partners (10%), plus the former
owners of MNW-owned label House
of Kicks (9%). Various other compa-
nies also have investments in the pub-
licly held MNW.

Terry Connolly, who succeeded
Yngen on the board last October, says
the company was looking at both
major labels and other investors
throughout recent negotiations. “At
the board’s request, I had discussions
with Warner and EMT and also, to a
lesser extent, Universal. That was the
policy. But, behind my back, the [for-
mer] chairman [Stefan Svensson] had
discussions with other non-music-
related investors.”

The company’s value, which has
declined of late, rebounded slightly
on news of the new shareholder deal.
MNW’s shares on Sweden’s Nordic
Growth Market composite rose April
6 from 8 Swedish kroner (79 cents)
to 9 kroner (89 cents). The MNW
share price peaked at 28 kroner
($2.76) on Jan. 29.

Yngen says, “The value of the com-
pany is probably between 10 and 20
times the stock value right now. I
know the kind of figures other com-
panies are willing to pay for back cat-
alog, contracts, and everything else
that’s not valued at zero on the com-
pany’s balance sheet. This is an ex-
tremely healthy situation for people
who want to develop the company in
a long-term perspective.”

The company won't be making any
drastic changes soon. Taking the vacant
CEO position at MNW is Niklas
Nyman, who is currently the company’s
CFO. “It’s too early to say what kind of
direction we're going to take at the com-
pany, but I can’t see any dramatic
changes,” he says. “In the first two
months of this year, we have a market
share in Sweden of approximately 10%,
50 we're on the right track.”

the shares to basically
anyone,” Yngen says.

Carl von Schewen, the A&R man-
ager at House of Kicks—the label he
founded, co-owned, and later sold to
MNW-—says, “To be part of a major
would have been a total disaster. 1
would have lost my job, and the shares
would have been worth nothing.”

Von Schewen says the employees
are optimistic about the company’s
future. “The reaction to all of this is that
people have renewed hope for the com-
pany again,” he says. “Of course, it's eas-
ier to be positive when the company is
strong, but we have been working on
other things and also working for our
own future. When in trouble, you must
continue doing your own thing.”

Mexican/Tejano Rules Latin Genre

RIAA Finds Pop, Tropical Music Lag Far Behind In The U.S.

BY LEILA COBO

MIAMI—The Recording Industry
Assn. of America’s (RIAA) first-ever
breakdown of Latin music by genres
shows that regional Mexican/Tejano
music reigns supreme in the U.S. mar-
ket, with an astounding 51% share of
the $608 million value of all Latin ship-
ments in 2000. Latin pop and rock
were a distant second, with a report-
ed 33% of the dollar value of Latin
shipments, while an ailing tropical
genre reported only 16% of the total.

The numbers, scheduled to be
released April 13, validate what Latin
music pundits have long claimed: that
despite being largely snubbed by the
mainstream, regional Mexican sounds
are Latin music’s healthiest category.

“Certainly, regional Mexican music
and artists are consistently under-
mined, but our artists in that genre are
very consistent,” says Fonovisa GM
Gilberto Moreno. “Mexicans, even if
they’re second- or third-generation,
and even if English is their predomi-
nant language, tend to go back to their
roots, and they consistently buy music
in Spanish. Soit’s a perennial market.”

Fonovisa has close to 60 regional
Mexican artists on its roster; including
such favorites as Marco Antonio Solfs
and Los Temerarios, who were both
certified by the RIAA for sales of 1 mil-
lion copies last year. It is the leading label
for the subgenre in the U.S,, reporting
increased market share in this year’s
first quarter (see story, this page).

But the strength of the regional
Mexican market—which grew by
more than 20% in comparison with
1999—was still not enough to pre-
vent a decline in U.S. Latin musie

Stand And Be Counted. Mail-order music retailer Columbia House was hon-
ored April 6 by Respond Inc., the Massachusetts-based nonprofit organization
to assist victims of domestic violence, receiving its 2000 Take a Stand Award.
The honor was bestowed in recognition of Columbia House’s extraordinary
actions in support of causes aimed at preventing domestic violence. Columbia
House has been an active promoter since 1999 of Respond Inc.’s acclaimed
benefit compilation album, Respond (Signature Sounds). Produced by per-
former Charan Devereaux, Respond contains tracks from 27 of New England’s
top female singer/songwriters, including Patty Larkin, Merrie Amsterburg,
Melissa Ferrick, Catie Curtis, Jennifer Kimball, Juliana Hatfield, Jen Trynin, Jess
Klein, Pamela Means, Barbara Kessler, Mary Lou Lord, and Esther Friedman.
Shown at the presentation in New York, from left, are Billboard editor in chief
Timothy White (the 1999 Take a Stand Award recipient for his March 6, 1999,
Music to My Ears column against misogyny in popular music); Lynne Brody,
executive director of Respond Inc.; Marshall Wilcoxen, VP of A&R, Columbia
House; Andrea Hirsch, senior VP of business development, Columbia House;
and Brian Wood, president, Columbia House. Proceeds from the Respond
album, which has thus far raised more than $110,000, directly fund vital serv-
ices to women and children who are victims of domestic violence, including
shelter, support, advocacy, and education. The Respond Inc. hotline number
for victims seeking help is 617-623-5300. (Photo: Ralph P. DeVitto)

shipments overall, which dropped
7% from year-end 1999 figures. Total
net shipments declined from 53.1 mil-
lion units in 1999 to 49.3 million in
2000, and total dollar value dropped
3% percent, from $626 million to $608
million during the same period. Latin
music’s year-end share of the musie
market is now 4.2%, compared with
4.3% last year and 4.1% in 1998,

“It’s still a very, very healthy chunk
of the market,” says Alex Walsh, the
RIAA’s VP of market research. “Plus,
we're talking about Spanish-language
recordings only, which means you're
losing a lot of the big stars.”

The lack of a big-name hit is cited
by most industry insiders as the
main cause for the
decline in Latin
numbers. “A cou-
ple of years ago, a
release by some-
y one like Enrique
Iglesias would
scan 20,000 units in
one week,” says
Isabelle Salazar,
national music buyer for Where-
house and Tu Musica. “Now, prod-
ucts that reach No. 1 seldom go over
10,000 copies.”

Nowhere has the dip been felt more
than in tropical musie, where units
shipped dropped by 11% in relation to
1999. “Salsa in particular is a genre
that becomes active with important
artists,” says Universal Music Latino
president Carlos Sanchez. “They’ve
lacked a new Marc Anthony.”

According to Fernando Ramos,
East Coast director for BMG U.S.
Latin, tropical music is waiting for a
“new rhythmic fusion that will draw
the buyer.”

Timing of releases is also an impor-
tant issue, says Sanchez. “In the past

ZAMORA

couple of years, several big albums
were released at the same time, which
isn’t the norm. I think American dis-
tributors developed expectations that
didn’t repeat themselves. But I think
we're back to normal now, and the ten-
dency for the numbers to go up will
continue, although not necessarily
from one year to the next.”

This year, new releases are expect-
ed from such big sellers as Man4,
Marco Antonio Solfs, and Anthony.
Meanwhile, despite a lack of presence
in the Latin Grammys, regional Mex-
ican musie is picking up the slack. Uni-
versal Music Latino, for example,
signed Los Tucanes de Tijuana in
2000. According to Sinchez, the label
needed a “strong, U.S.-based, region-
al Mexican band.” Los Tucanes simul-
taneously released two albums late
last year and have sold 300,000 copies
of each, according to Sanchez.

Sony Discos is aggressively pushing
developing regional Mexican artists,
notably Lupillo Rivera, whose newly
released Despreciado topped the Bill-
board Latin 50 chart earlier this year.

Two years ago, WE A Latina cre-
ated WEA Mex, an affiliate label
dedicated exclusively to regional
Mexican music. “We’ve done ex-
tremely well,” says WEA Latin
president George Zamora, noting
that the label accounts for 30%-
35% of WEA Latina’s sales.
“According to my numbers, region-
al Mexican music has outsold
everything else for the past three
years. The regional Mexican con-
sumer is a very traditional con-
sumer. A lot of the big groups have
been around for 15 or 20 years, and
they continue to sell record after
record. If we say, ‘Regional Mexi-
can music doesn’t exist,” we’ll be
out of a market.”

MIAMI—First=quarter market-
share figures for distritmtors of Latin
alburns show Sony Musie Distribution

ing to SoundSean.

In second place was EMI Musie
Distribution, with 16.07%. Maaormdle
Fonovisa carne in third with 135%, up
from 12.9% Lhe: year before. WEA,
BMG Distribution, and TTniversal
Musie and Video Distribution fol-
lowed with shares uf 101,525, 10.51%,
and 10.39%, respectively, e

Sony’s strong standing was aided
by Ricky Martin’s La Historia, a
greatest-hits album that debnired at
No. 1 on The Billboard Latin &, as
well as by strong new releases from
such artists as Fidnita Nazzuio, Lupil-
lo Rivera, and Victor Miruelle. Sony
bands OV7 and Azul Azul were also
strong chart performers. , °©

EMI got a boost from A.B. Qum
tanilla y los Kumbia Kings’ Shhih! and
Intocables’ greatest-hits disc.

Fonovisa had a strong showmg
with Banda el Récodo and maintained
its position with stalwarts Los Tigres

 Sony Music 1st-Quarter Leader
Of Latin Market With 27% Share

led with 27.17% of the ma.rket accord-.and had a strong outing with Jerry

dgl Norte and Maren Antonio Solis.
BMG earried over the suceess of
Christina Apmilera and Juan Gabrel

Rivera's ballad debul, boosting its
share from Lhe T.H2% it had last :ymr

[iniversal's share rose fiom 7227,
* thanks to Paulina Rubios continued
siiceess, although newly sipned
Grupomania debuted strongly on the
charts as well. =

WEA eontinued seoring with Luis
Mignel and Mand (whose MTV
Unplugged completed U2 weeks on
the charts) und banked on several of
it WEA Mex albums, ineluding
Tigrillos and Banda Machos.

SoundSean sales don't reflect all
sales of Latin music albums, howev-
er. Aceoriling to a Reeording Indus-
try Aszzn, of America Hispanic music-
congumer survey, 24% of Latin
eonsumers buy most of thede music at
mom-and-fwi stores, which ty :r'w.qlly§
do not repart to SoundSean. Last |
year’s study alan indicales tha.t 6% of
purchaseé were made st swap meets

orconcerts. - LEILA COBO ™
= =R
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BY MATT BENZ
NEW YORK—EMusic, soon to be a
part of Universal Music Group
(UMG), may be the exception rather
than the rule among small, publicly
traded online music companies—
many of which, analysts say, could be
left out in the cold following the flur-
ry of recent digital music deals. The
reason: Those deals, while frustrat-
ingly lacking in detail, have effec-
tively established the major labels’
partners in the online music game.
“You’ve got Real[Networks],
Yahoo!, and AOL [ America Online]
—you've got some real scale here,”
explains analyst Michael Nathanson
of Sanford Bernstein

Major-Label Alliances Online
Pushing Others Out Of Market

of our anticipated losses and our cash
position, our auditors have qualified
their opinion on our financial state-
ments to note that there is substan-
tial doubt regarding our ability to
continue as a going concern.” Launch
Media’s shares were trading at about
90 cents each at press time, down
from a 52-week high of about $14.
Liquid Media has also seen its
shares tumble, from a 52-week high
of around $21 to a range of $2-$5.
Musicmaker.com, whose shares also
remain around $2, is said to be pursu-
ing a liquidation. Last month, Nasdag
notified ArtistDirect that its stock
may be de-listed for failure to main-
tain a minimum bid

in New York.
Streaming audio
and video provider
RealNetworks has
teamed with Warner
Music Group, EMI
Recorded Music, and
BMG Entertainment
on the licensed digi-
tal subseription serv-
ice MusicNet; Web

‘It’s almost
“game over” for
a lot of these
smaller guys.’

—MICHAEL NATHANSON,
SANFORD BERNSTEIN

price of $1. MP3.com
continues contending
with copyright-in-
fringement lawsuits;
its stock price is about
$2. And when the E-
Music purchase was
announced, its stock
was trading below 50
cents a share.

portal Yahoo! is the

partner of UMG and Sony Music
Entertainment for its Duet sub-
scription service; and AOL Time
Warner is the parent company of
Warner Music.

“I think the real point is that it
may be too late,” Nathanson says. “1
think it’s almost ‘game over’ for a lot
of these smaller guys, obviously, and
the ones with the traffic are going to
win. NBC and ABC have backed out
of the portal games. What does that
tell you? It’s just too hard to build
traffic. And the labels are smart
enough to identify that that’s where
you want to be.”

To many of the “smaller guys,”
this comes at a bad time. In its recent
10-K annual report, Launch Media,
operator of the Launch.com Web
site, noted, “We have a history of
losses, and, because we anticipate
that our operating expenses will
grow more quickly than our rev-
enues, at least in the short term, we
expect increased losses. As a result

Entertainment
analyst Katherine
Styponias of New York’s Prudential
Securities says EMusic’s value to Uni-
versal is in the digital rights the com-
pany negotiated with independent
record labels. Launch Media and
MDP’8.com “are a different sort of ani-
mal,” she says, with the latter “almost
positioned more to be a customer of
the labels than something that they’d
want to own.”

But not all are convinced that the
small guys have been shut out. Says
P.J. McNealy, an analyst with Inter-
net research firm Gartner,
“Nobody’s quite 100% certain about
which business model’s going to suc-
ceed. So the Big Five, for example,
are still going to continue to try mul-
tiple things. So there’s still opportu-
nities out there.”

McNealy notes that the labels are
leaning toward the subscription
model and its promise of recurring
revenue streams. Of course, he says,
“whether or not people will subscribe
to it is another question.”

RECORD COMPANIES. Butch Waugh
is promoted to executive VP for
RCA Label Group RLG/Nashville
in Nashville. He was senior VP/GM.

Pete Ganbarg is named senior
VP, A&R, for Epic Records in New
York. He was senior director, A&R,
for Arista Records.

Nan Fisher is named VP, alter-
native promotion, for Columbia
Records in New York. She was sen-
ior VP of rock and alternative pro-
motion for Capricorn Records.

Michael Whited is named VP of
promotion for Priority Records in
Hollywood. He was VP of West
Coast promotion for Elektra
Records.

MCA Records promotes Mark
Payette to associate director, plan-
ning, in Santa Monica, Calif. MCA
Records also names Clyde Lieber-
man VP, A&R, and David Irvin art

EXEGCUT| VE

UMG Prepares Web Music Services

Company Stakes Online Claim With EMusic Acquisition, Duet Service

BY BRIAN GARRITY

NEW YORK—Universal Musie
Group (UMG)’s recent efforts
toward creating its own con-
sumer digital music services
and establishing distribution
channels for them marks a
strategic contrast to another
high-profile, major-label online
initiative: the newly announced
MusicNet, a business-to-busi-
ness licensing body from Warn-
er Music Group, EMI Recorded
Music, and BMG Entertainment
that claims it will make its con-
tent available to third parties
(Billboard, April 14).

In its latest move to secure out-
lets for its digital
music offerings,
Universal has
- agreed to acquire
i, EMusic, operator
of an independent
download site
and owner of the
RollingStone.com
Web site, for
roughly $24 mil-
lion in cash.

Universal also
has a joint venture subsecription
service, Duet, with Sony Music
Entertainment. It is in talks to
acquire full control of GetMusic,
a joint online venture with
BMG. And, with Sony as a part-
ner, it recently entered into a
nonexclusive pact with Yahoo!
to carry Duet.

The EMusic deal gives Uni-
versal access to the site’s cata-
log of 13,000 albums, which like-
ly can be included in Duet, along
with Universal’s download serv-
ice, known as bluematter.

“To the extent that there’s
contractual rights to do so, we
would love to see [EMusic’s con-
tent] on the subscription serv-
ice for Duet, and we’d love to
see it in the same offerings for
downloads that are being
offered now by Universal,” says
Larry Kenswil, president of
UMG’s eLabs division.

And by adding RollingStone

KENSWIL

.com to the mix, UMG picks up
a second powerful outlet after
Yahoo! for getting its content
and services in front of the con-
sumer. Analysts predict that
portals and branded media sites
will be among the leading desti-
nations for consumers and sell-
ers of digital music content.
Jupiter Media Metrix analyst
Aram Sinnreich says Universal
may even be able to ultimately
sell a branded subscription
offering through RollingStone
.com. But he adds that he is
skeptical about Universal’s
effectiveness in controlling the

Duet users unll be
able to share playlists.
Certain subscriptions
will eventually
include the option to
transfer music from
PCs to approved
portable devices.

RollingStone site.

“I don’t think it will be very
competitive from a feature-set
[standpoint] and a price-point
standpoint, because it is going to
be run by a bunch of label [peo-
ple],” he says, noting the poten-
tial for conflicts of interest.

In the meantime, UMG will
focus on integrating Rolling-
Stone.com with Universal’s con-
tent sites, which include Farm-
club.com.

As for subscription offerings,
the focus is on Duet. The serv-
ice, slated to roll out this sum-
mer in the U.S. and globally by
the year’s end, will initially
offer only streaming subserip-
tions. Ultimately, consumers
will be able to choose from tiers

WAUGH

GANBARG

director in Santa Monica, Calif.
They were, respectively, account-
ing manager; VP of BMG Music
Publishing, U.S., ereative; and cre-
ative director of Motown Records.

Michelle St. Clair is named VP
of promotion for immergent
Records in Los Angeles. She was
senior director, alternative promo-
tion, at MCA Records.

Andy Navarro is named VP of
artist development for Amphion

WHITED

FISHER

Records in New York. He is also
owner of Furry Thug Productions.

Rick Goetz is named senior
director, A&R, for Elektra Records
in New York. He was director of
A&R for Lava/Atlantic Records.

Rey Roldan is named national
director of media and artist rela-
tions for Island Records in New
York. He was senior account exec-
utive for KSA Publicity.

JCOR Records names Betsy

TURNTABLE

LIEBERMAN ST. CLAIR

Bolte national director, urban pub-
licity, and Dana Mason director of
distributed labels in Los Angeles.
They were, respectively, president
of Betsy Bolte Public Relations and
product development manager in
the catalog department for EMI
Music Distribution.

Janet Burdaky is named man-
ager of publicity for Jive Electro in
New York. She was a publicist for
Formula PR.

of options for streaming, down-
loading, or both. Pricing will be
disclosed at launch.

The Yahoo! distribution an-
nouncement marked the first
public acknowledgement of
Duet since Sony and Universal
announced plans for a joint-ven-
ture subscription service last
year (BillboardBulletin, May
3, 2000). The company will be
run as a New York-based stand-
alone business to which Sony
and Universal will license their
content on a nonexclusive basis.
A management team for Duet
has not yet been announced.

Duet consumers will be able to
share playlists, and certain sub-
scription offerings will eventual-
ly include the option to transfer
music from a PC to approved
portable devices. Technology
partners for Duet have not been
announced; however, Universal
and Sony say they are working
with several companies.

“We’ve been working with var-
ious [technology] partners in the
discreet downloading business,
and those providers are working
toward this end with us,” says
Mike Bebel, executive VP at
Universal’s eLabs division.

Microsoft and Reciprocal are
Sony’s partners in its download
business; RealNetworks, Inter-
Trust, and Magex are the lead-
ing partners on Universal’s
bluematter download offering.

Just where EMusic and its
content fits in is unclear. There
is no word yet on what will be-
come of EMusic’s management
or how exactly EMusic's MP3-
formatted catalog will be inte-
grated with UMG’s secure digi-
tal catalog. However, the audio
distribution business will likely
be managed separately from the
content businesses.

Universal will commence a
tender offer of 57 cents per
share for all outstanding EMu-
sic common stock. The tender
offer will begin April 20 and
must be completed by June 25.

GOETZ

ROLDAN

Josh Nicotra is promoted to
new-media marketing representa-
tive for Universal/Motown
Records in New York. He was
new-media coordinator for Uni-
versal Music.

PUBLISHERS. Tom Marshall is
named head of Amphion Music
Publishing in New York. He is also
the main lyricist for the rock band
Phish.
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BY MOIRA McCORMICK

When front man Ian Webber
announces from the stage in an
unmistakably English accent, *“We're
the Tender Idols from Atlanta,”
uninitiated audience members often
do a double take.

And when the five-piece band
begins to play, it indeed sounds like
little else Atlanta has produced:
lush, seductive yet hard-edged gui-
tar rock that calls to mind not only
Britpop purveyors like Blur, Oasis,
and Coldplay but such classic-rock
forebears as Pink Floyd, David
Bowie, and even Led Zeppelin.

But the Tender Idols, whose E-
magine Entertainment debut, Dis-
tressorn, went to retail April 10, do in
fact hail from Georgia’s capital
city—even though Webber’s a
native of Devon, England. He
fetched up in Atlanta in 1992 almost
by accident.

“I came here on holiday and saw
s0 many cool, little clubs with origi-
nal music,” Webber says. “I'd been
in bands in London before and want-
ed to get back into that whole thing.
I thought, ‘What would happen if I
Jjust stayed here? ” Webber dislikes
hot weather, but he arrived in De-
cember, “and it doesn’t get really
warm until March. By the time it
was 95°, [ was auditioning for bands,
so it didn’t worry me.”

Webber first hooked up with
[dols guitarist Danny Howes—a fel-
low English music enthusiast—
through an ad in Atlanta alternative
weekly Creative Loafing, drummer
Guy Strauss joined later. The
group’s eponymous debut album,
consisting of what Webber charac-
terizes as “traditional three-minute
pop songs,” was released on the
indie Symbiotic imprint in 1996.

By the time the band’s follow-up,
Step on Over, came out in late '8,
guitarist/bassist David Cobb had

Anglo Influences Make Tender Idols

Building On Local Acclaim, E-magine Issues Hot Atlanta Act’s Third Album

joined the band, and Webber says
that was “when it turned a little
more bluesy and heavier.” It got
even more 8o when bassist Joe
Jones, who had done stints with
local thrash-metal, punk, prog-rock,
and new-wave bands, came on
board in fall 1999.

THE TENDER IDOLS

That same year, the Tender Idols
signed with E-magine (distributed
by Alternative Distribution Al-
liance), as well as with Atlanta-
based Russell Carter Management;
the firm now co-manages the Idols
with Michael Weeman.

Band members say E-magine
seemed the best fit, though they had
been courted by the majors, too. But,
Webber says, “alot of the people we
talked to were trying to fit us in a
formula, like a Matchbox Twenty,
Sugar Ray, or Third Eye Blind:
‘Maybe you could write some songs
in this vein.”” But, he adds, E-mag-
ine “let us do the album we really
wanted to do.”

Plus, Howes says, E-magine
chiefs Christoph Riicker and Chris-
tian Jorg—both former BMG exec-
utives—“market bands in ways that
are less traditional. With the on-
slaught of Napster and the whole

computer generation, you have to
think a little more out of the box.”
Jorg himself says E-magine is
employing “viral marketing” tactics
(such as street teams) keyed by the
Internet, “to get the word out about
Distressor and build the fan base.
We don’t want to spend a ton of mar-
keting money, work the project for
two months, and drop it. We sign
artists that have a future.”
Manager Weeman says he was
impressed by E-magine’s having re-
issued Step on Over last year. “The
Tender Idols are a long-term proj-
ect for them, irrespective of what
radio does,” he says. “If the climate’s
right, fantastic—if not, they have a
home where they can develop.”
Athens, Ga.-based indie radio
promotion firm Team Clermont is
working the Gavin McKillops-pro-
duced Distressorto college and com-
mercial radio, with album track
“Afraid to Move” garnering early
spins from such rock stations as
WBCN Boston and WHF'S Wash-
ington, D.C., according to Team
Clermont president Nelson Wells.
E-magine also had the making of
Distressor captured on video, so two-
to three-minute vignettes from the
footage will be streamed on the band
and label Web sites, as well as offered
to Internet content providers.
Noting that the Tender Idols’
first two indie albums did well, Jim
Richter, manager of Atlanta’s HMV
outlet, expects Distressor to be
“huge” in Atlanta. Bill Adcock,
owner of local retailer Corner Com-
pact Disc, concurs. Atlanta modern
rock station 99X (WNNX) played
“Getaway” from Step on Over, and
there are “at least five songs on
Distressor that could work as sin-
gles,” says PD Leslie Fram, who
joins with Richter and Adcock in
her enthusiasm for the local boys.
“We're all fans.”

ﬂﬂﬂ_ﬂﬂl‘ﬂ shows Gospel Side
With Twin Releases On Hag

BY DEBORAH EVANS PRICE
NASHVILLE—For a fiercely pri-
vate man, Merle Haggard allows
fans a rare glimpse of his soul with
the forthcoming release of two
gospel collections—Cabin in the
Hills and Two Old Friends. Due
May 1, the albums ini-
tiate a new partner-
ship between the
country icon’s Hag
Records and Relent-
less/Nashville, part
of Madacy Enter-
tainment’s newly e-
stablished Madacy
Label Group.

Produced by Hag-
gard at his Tally Studios
in Palo Cedro, Calif.,
Cabin in the Hills in-
chudes his original songs
as well as takes on such
classics as “Love Lifted
Me,” “This World s
Not My Home,” and “Life’s Railway
to Heaven.” Haggard performed and
produced Two Old Friends at Tally
with gospel singer Albert E. Brumley
Jr., whose father penned such stan-
dards as“Tll Fly Away” and “I'll Meet
You in the Morning.”

“All these years Al and T have been
friends, but we never have really
recorded together,” says Haggard,
whose relationship with Brumley
dates back to the early '60s when both
performed on Cousin Herb and the
Trading Post Gang, a Bakersfield,
Calif., TV show. “Al has a terrifie
voice, an honest voice.”

For his part, Brumley says record-
ing with Haggard was a great expe-
rience, “because we respect each
other. You don’t try to outdo each
other. You just sing the way you feel.”

It was especially gratifying for
Brumley to pay homage to his fa-
ther, who has been heralded as one
of the greatest gospel songwriters.

HAGGARD

“He was gifted,” Haggard says of
the elder Brumley. “I think all gifted
writers have in some way tapped into
the source of all creativity. [ think the
greatest songs ['ve written have been
written that way. [ don’t know how
they come or what makes them come,
but when I get through
writing them down,
I'mjust as amazed. 'm
sure Al Brumley Sr.
was that way, as well
as Hank Williams.”

The 64-year-old
Haggard says he has
been contemplating
mortality recently,
and this theme is
especially apparent in
the originals he re-
corded for the new
albums. The title
track on Cabin in the
Hills finds a man con-
sidering where he
wishes to spend eternity, while “Apart
for Awhile” also addresses death.
Haggard says his generation spends
a lot of time in funeral homes as
friends and loved ones pass on. With
that in mind, he says, “if you really
believe you are going to see them
again, then you are going to be happy
about them getting out of this mess.”

His two new gospel albums hold a
special significance for Haggard,
because his late mother was a gospel
music fan. “It was a strange feeling
to do something that your mother
would approve of and have her
already gone to the other side,” he
says. “Maybe we're getting some
help there we don’t know about.”

Haggard is not one to flaunt his
beliefs, but he obviously holds his
convictions dear. “I've been a Chris-
tian for many years. I just never
make a public issue of the fact, and [
still feel sort of personal about it. It's

(Continued on page 32)
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Henry’s ‘Scar’ Poised To Make A Mark

Top Jazzers Help Singer/Songwriter Flesh Out New Mammoth Disc

BY CHRIS MORRIS

LOS ANGELES—Singer/songwriter
Joe Henry opens a provocative chap-
ter of his career with the help of an
eclectic cast of musicians—including
such top jazz talents as
the legendary Ornette
Coleman—on his new
Mammoth Records al-
bum, Sear, due May 15.

Jazz pianist Brad
Mehldau, jazz drummer
Brian Blade, bassist
Me’Shell Ndegéocello,
and guitarist Marc
Ribot also contribute to
the 10 evocative tracks
on Scar, which Henry says were
recorded mostly live in the studio.

“The last two records I've made
[1999s Fuse and 1996’s Trampoline)
have kind of been pieced together, a
fragment at a time, over the course of
a longer period,” Henry says. “I was
looking at going back in a room and
recording with people.”

To perform his new cycle of songs—
about, in Henry’s words, “regret and
having to come to terms with that part
of you that is decidedly, unmanageably
human”—Mehldau brought in as co-

HENRY

producer an old friend, Craig Street,
who has worked with Ndegéocello,
k.d. lang, Chris Whitley, and Cassan-
dra Wilson, among others.

Henry sought out Mehldau, one of
the most lyrical key-
boardists of his genera-
tion, to play on a single
track. “He came in for
that song, and I'd set a
little bit of a trap for
him,” Henry recalls. “I
had kind of hoped that if
he came in and it went
really well, he would
stay. And, in fact, that's
exactly what happened.
Brad came for the session and really
enjoyed himself and liked what was
going on, and kept coming back for the
next few days, as luck would have it.

“Same with Brian Blade. I had opened
the door to have him come in and play
on the one song, and then I feit, Jeez, if
I have Brian Blade here, it seems foolish
not to do more with him than that.””

As he had with Mehldau, Henry
reached out to free-jazz pioneer Cole-
man through the mail. He recalls, “I
heard back—‘No, thank you, Ornette
doesn’t do that kind of thing. He rec-

Dance Single’s Success Brings
aarina Paris Her Priority Debut

BY STEVEN HOUSMAN

LOS ANGELES—Clubgoers first
became aware of Sarina Paris back
in 1994 via her international dance
hit “Mystery Man,” but like so
many other dance artists, she got
lost in the mix when it came time
for a pop crossover. Her options are
definitely stronger this time
around, as Priority prepares for the
Tuesday (17) release of her epony-
mous debut album.

It’s a solid set that
combines driving beats
with voeals that reflect
her experiences grow-
ing up in Toronto and
exploring young adult-
hood in Italy, where
she was a member of
an act called the Gam-
Gam Project.

While performing in
Ttaly two years ago, Paris grabbed
the attention of EMI-Italy A&R
executive Nico Spinosa. He signed
her to a solo deal under which she
cut the single “Look at Us.” Short-
ly after the track’s release last year,
it won widespread club play—both
in Europe and in the States.

The success took Paris by sur-
prise. “I was so unaware how many
people loved the song,” she says,
adding that the single’s success led
to a deal with EMI-U.S. affiliate
Priority Records.

In January, she completed re-
cording her first album. The mate-
rial consists of original songs co-
written by Paris, along with a

PARIS

version of Cyndi Lauper’s “True
Colors.” The artist describes the
set’s tone as “nothing too intellec-
tual—just music to make you happy
and to make you feel good.”

Paris says she tests out all of
her material on her 14-year-old
niece. “If it makes her sing and
smile, then I know I have [been
successfull.”

Priority is gradually but steadi-
ly building an audi-
ence for Paris via
“Look at Us,” which
got 4 maxi-single re-
lease in the U.S. in
March—the same
time that the label
issued “Just About
Enough” as a club-ex-
clusive offering.

The two tracks are
helping the label reach
what Don Rotella, the label’s mar-
keting director, describes as Paris’
target audience: the all-important
12-t0-25 female demographic.

To help draw that audience,
Rotella says, the label has had
Paris on the road. She’s appear-
ing at fashion events sponsored
by Seventeen magazine, and along
the way she’s performing at area
malls. CD samplers of Paris’ al-
bum are being distributed at the
mall events.

On the Internet, Priority has
developed an interactive site
(sarinaparis.com), where visitors
can program a facsimile of Paris to
dance and change outfits.

ognizes that you're a sincere, earnest
musician, but he gets asked all the
time, and he just doesn’t do that.” I
think a large part of that was that if
he says yes to me and he says no to
other people, it looks like he’s passing
judgment on the work, and he does-
n't choose to do that.”

begun to talk to other musicians about
occupying the saxophone chair, Cole-
man reconsidered. Henry flew to New
York for an orchestial session and an

Yet a week later, after Henry had

(Continued on page 13)

Grooving With Dallas. Producer/tunesmith Dallas Austin, left, was recent-
ly in a studio in Atlanta with newcomer Richard Lugo. The two were cutting
tracks for Lugo’s first album on Austin’s Elektra-distributed Freeworld |
Records. The set is due in early May.

J

Belgium’s Play It Again Sam Launching
1.S. Label With Icelandic Act Sigur Ros

COMING TO AMERICA: Belgium-based Play It
Again Sam, a label and Pan-European distributor, has
started a U.S. label called PIAS America. The first
release on the new venture will be Agaetis Byrjun
from Icelandic eritical darlings Sigur Ros.

The label is shooting for a May 1 release date. The
Sigur Ros release is a one-off for PIAS America; future
Sigur Ros albums will come out on MCA in North
America through a licensing deal with FatCat
Records. FatCat had previously released Agaetis Byr-
jun in the U.S. as an import. London-based FatCat is
partially owned by Play It Again Sam.

“Part of Sigur Ros’ record deal

named executive VP/GM of S-Curve Records. Also
joining the company is former Epic staffer Amy
Touma as a product manager.

STUFF: Live has cut the end-title tune for the new
movie The Mumwiy Retwrns. The song, “Forever May
Not Be Long Enough,” was co-written by Live’s Ed
Kowalezyk and Glen Ballard and produced by the
latter. The movie’s soundtrack will be released May 1
on Decca. There are no plans yet to release the track
as a single, but it will be offered as a free download via
the band’s official Web site . . . Beth Orton will release

her next U.S. album on Astralw-

with MCA was that the existing
record would go through an indie
structure,” says PIAS America
GM Kevin Wortis. He adds that
with an eye toward future Sigor
Ros releases, MCA is helping with
the marketing of Agretis Byrjun.

Distribution for PIAS America

erks, via an agreement with
Heavenly Records.

CHECKING IN: Feed the Fire,
Timothy B. Schmit’s first solo
album in more than a decade, will
come out May 1. Released on
Schmit’s own Lucan Records and

goes through RED, which, like
PIAS Americy, is majority-owned
by Hamburg’s edel music. Edel
bought 74.9% of Play It Again Sam two years ago (Bill-
board, Aug. 7, 1999).

Sigur Ros performs atmospheric, often ethereal
tunes in Icelandic and Hopelandish, a language made
up by vocalist Jon Thor Birgisson. The group will
play its first U.S. date April 28 at the Coachella Music
& Arts Festival in Indio, Calif., which will be followecl
by a sold-out Los Angeles date and a handful of club
shows across the country.

As for future PIAS America releases, Wortis
declines to mention specifics. “There will be other
acts coming out; it’s just nothing we can talk about
vet,” he says. “There will be some clarity in a couple
of months.”

IS THAT A ZODIAC SIGN? Following the sale of the
majority of its roster and catalog, the Atlanta-based
label formerly known as Capricorn will now be called
Velocette Records.

Volcano Records, owned by Zomba and @ Prime
heads CLiff Burnstein and Peter Mensch, purchased
much of Capricorn’s assets late last year from Capri-
corn founder Phil Walden. Under the terms of the
deal, Capricorn could no longer use its old name.

Velocette retained four acts from its former days:
San Francisco-based Beulah, Nashville's the Honey-
rods, and the Glands and Jucifer, both from Athens,
Ga. The label is working on a new distribution deal and
expects to announce plans shortly.

MORE CHANGES: Marty Maidenberg, former VP
of worldwide marketing for Epic Records, has been

by Melinda Newman

distributed through Jimmy Buf-
fett’s Mailboat Records in the
U.S,, the album came out April2 in
Europe through Giant/BMG. The album was produced
primarily by Schmit, with four tracks produced by Mark
Hudson.

The first single, a remake of “You Are Everything,”
is a sweet take on the 1971 Stylistics hit. The track
goes to AC stations May 15.

But as radio-ready as the remake is, Schmit knows
an artist doesn’t have an easy time at radio anymore.
“Quite frankly, that’s why I’'m certain no major label
wanted to take this [album] on,” says Schmit, whose
previous solo albums came out on MCA. “But I'm sim-
ply not worried about it. This whole thing has been a
blast. I’'m answering to nobody. I don’t expect 18-year-
olds to buy it. I'm not stupid, but there are a lot of peo-
ple around my age who still buy records, and I think
they’ll like it.”

In Europe, Feed the Fire will undoubtedly be pro-
pelled by the Eagles’ tour there, which starts in late
May. “I'll do whatever I can to promote the album over
there,” says Schmit, who first joined the Eagles in
1977. “But the band really comes first.”

After this round of touring concludes, the Eagles will
attempt to make a new studio album, Schmit confirms.
“I don’t know how much longer we can keep doing
those old songs,” he says with a laugh. “I think it’s time
to give people something new. Everyone is really ener-
gized to see how it goes.” Schmit says the band tenta-
tively plans to go back into the studio after a proposed
fall Asian tour. “Then we'll start to really buckle down
and try to make a record. Whenever we can finish that,
we'll start to gear up and do shows in the U.S, but I
don't foresee us doing that until an album comes out.”
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Epic’s G-Love Still Running ‘The Electric Mile’

BY PETER KLEIN

NEW YORK—As much as he admits
to hoping that The Electric Mile will
“blow up” commercially, the front
man of perennial blues/rock group G-
Love & Special Sauce is not willing to
forsake the sound that has earned the
act an ardent cult following:.

“Don’t get me wrong—I'm trying
to ‘blow up’ like everyone else. I'm
always trying to do the best 1T can,”
says G-Love, aka Garrett Dutton,
hefore asserting thut the new disc is
simply a natural progression of the
music the band’s been making since
signing to Epic seven years ago.

The sound of G-Love & Special
Sauce (which also includes drum-
mer Jeffrey Clemens and double-
bassist Jimmy Prescott) is too di-
verse to pigeonhole. As exemplified
on The Electric Mile—due April 24
from Epic—the band melds blues,
classic rock, jazz, rap, modern rock,
and reggae.

“What separates this record from
other records out now is that it’s
very organic and rootsy,” Dutton
says. “It’s also honest—that has
always been at the root our success,
and it’s been our downfall.”

Consistent with that honesty, Dut-
Lon—the act’s guitarist and vocalist,
as well as its primary songwriter—
aceurately describes The Electric

Mile as “dark, ethereul, striving, emo-
tional, and bluesy because it’s got the
blues—but there’s also some greens
and purples as well.”

The leader of the Philadelphia-
bused threesome is especially
pleased with the “continuity” of their
latest recording. “We wanted a

G-LOVE & SPECIAL SAUCE

record that sounded like one session
at the same studio,” Dutton notes,
adding that the band originally want-
ed the sessions to be just the trio
with no special guests. “But we
[wound up having] about four ot five
who really brought evervthing to a
new level,” he says, referring to
organist John Medeski of Medeski,
Martin & Wood and Morphine drum-
mer Billy Conway, among others.
In terms of marketing, The Elec-
tric Mile will benefit from the
band’s relationship with Epic mar-
keting director Scott Carter, who
has been working with the act since

1997 and is an unabashed fan.
“| Dutton has] become an even bet-
ter songwriter, using more instru-
mentation on this album. It has a
much fuller sound.”

Carter is confident that Epic will
reach the band’s loyalists and also
expand its audience. The label start-
ed its campaign April 2, when it
shipped the single “Unified” to mod-
ern rock radio. “The last single,
‘Rodeo Clowns' [trom 199Ys Philadel-
phonic] got played a lot on [that for-
mat].” Carter suays. “We're going after
those formats again.”

But radio is not the only thorough-
fare on which Epic is pushing The
Electric Mile. Carter stresses the
importance of indie retailers, noting
that “if you want to reach the real G-
Love fans, that is the only way; they
go through indie. Once we have some-
thing on the radio, that’s when the
non-indies seem to kick in.”

Carter does not downplay the
importance of retail planes beyond
the indie level. “In every major mar-
ket, we plan on doing something—
whether it’s a ticket giveaway, a free
CD, or an in-store performance.”

G-Love & Special Sauce are also
now visible on the Internet. The
act’s management company, Phila-
delphonic, maintains a site for the

(Continued on next page

[ COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT, AND INTERNET E 1
o SALES REPORTS COLLECTED. COMPILEC, AND PROVIDED BY SoundScan‘i 5 -
X )
QW | LE | ARTIST BRRENl nme | =c
E2 | S= | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) : 2=
—=amll NO. 1 W
CREED A MY OWN PRISON
1 1 WIND UP 13049 {11.98/18.98) 53 weeks at No. 1 | 184
JOURNEY ¢! JOURNEY'S GREATEST HITS
2 11 | COLUMBIA 44493/CRG (11.98 FQ/17.98) | 488 |
BOB MARLEY AND THE WAILERS ¢ ° LEGEND
3 2 TUFF GONG/ISLAND 8462 10/IDJMG {12.98/18.98) 615
METALLICA ¢! METALLICA
4 3 ELEKTRA 611 13*/EEG (11.98/17.98) 504
GODSMACK A’ GODSMACK
b 6 REPUBLIC 153190/UNIVERSAL (12.98/18 98) 118
SHANIA TWAIN &2 COME ON OVER
6 4 MERCURY (NASHVILLE} 536003 (12.98/18.98) 179
DIXIE CHICKS &' WIDE OPEN SPACES
1 /i MONUMENT 68195/SONY (NASHVILLE) {10.98 EQ/17.98) 167
KID ROCK A DEVIL WITHOUT A CAUSE
8 | 5 | TOPDOG/LAVA/ATLANTIC 83119*/AG (12.98/18.98 119
PINK FLOYD ' DARK SIDE OF THE MOON
9 12 | CcAPITOL 46001* (10.98/17.98) 5 1253
{ BOB SEGER & THE SILVER BULLET BAND A GREATEST HITS
10 3 CAPITOL 30334* (10.98/15.98) 337
JAMES TAYLOR & GREATEST HITS
11 | 14 | wARNERBROS.3113(7.98/11.98) 541
AC/DC &' BACK IN BLACK
12 | 16 | EASTWEST 92418/EEG (11.98/17.98) 347
AEROSMITH ¢! AEROSMITH'S GREATEST HITS
13 13 | COLUMBIA 57367/CRG (7.98 EQ/11.98) 333
ENYA A PAINT THE SKY WITH STARS — THE BEST OF ENYA
14 18 | REPRISE 46835WARNER BROS. (11.98/17.98) 56
2PAC A GREATEST HITS
15 19 AMARU/DEATH ROW 490301 */INTERSCOPE (19.98/24.98) 91
SUBLIME A SUBLIME
16 | 15 | GASOLINEALLEY111413/MCA (12.98/18.98) 227
A’ IT'S DARK AND HELL IS HOT
17 8 RUFF RYDERS/DEF JAM 558227*/IDJMG (12.98/18.98) 128
MILES DAVIS A° KIND OF BLUE
18 21 LEGACYCOLUMBIA 64935/CRG (7.98 EQ/11.98) 103
BON JOVI A CROSS ROAD
19 17 | MERCURY 526013/IDJMG (10.98/17.98) 90
U2 e THE BEST OF 1980-1990
20 20 | ISLAND 524613/IDJMG (12.98/18.98) 60
EVA CASSIDY SONGBIRD
21 30 BLIX STREET 10045 (11 98/16.98) 3
AEROSMITH A" BIG ONES
22 10 | GEFFEN 424716/INTERSCOPE (12.98/18.98) 156
DEF LEPPARD A? VAULT — GREATEST HITS 1980-1995
23 23 MERCURY 5287 18/IDJMG (10.98/17.98) 226
AC/DC A LIVE
24 | 22 | EASTWEST 92215/EEG (11.98/17.98) 151
VARIOUS ARTISTS ® TODDLER FAVORITES
25 | 29 | MUSICFOR LITTLE PEOPLE/KID RHINO 75262/RHINO (3.98/6.98) 14
CAROLE KING ¢ TAPESTRY
26 39 | EPIC 65850 (7.98 EQ/11.98) 449
B.B.KING THE BEST OF B.B. KING - 20TH CENTURY MASTERS THE MILLENIUM COLLECTION
2 25 MCA 111939 (6.98/11.98) 5
SADE A* THE BEST OF SADE
28 | — | EPIC85287(12.98 EQ/18.98) 168
QUEEN A GREATEST HITS
29 | 26 | HOLLYWOOO 161265 (11 98/17.98) 400
JANET JACKSON A° DESIGN OF A DECADE 1986/1996
30 24 | A&M 540399*/NTERSCDPE (12.98/18.98) 33
MATCHBOX 20 &' YOURSELF OR SOMEONE LIKE YOU
31 28 | LAVA/ATLANTIC 92721+/AG (10.98/17.98) BB 210
BRUCE SPRINGSTEEN A GREATEST HITS
32 | — | COLUMBIA 67060%/CRG (10.98 EQ/17.98] 93
ANDREA BOCELLI A° ROMANZA
33 36 | PHILIPS 539207 (12.98/18.98) 175
BRITNEY SPEARS ¢ ...BABY ONE MORE TIME
34 | 35 | nvE41651(11.98/18.98) 117
ABBA A° GOLD
35 34 POLYDOR 517007/UNIVERSAL (12 98/18.98) 206
DAVE MATTHEWS BAND A CRASH
36 32 | RCA 66904 (11.98/17.98) 248
JOHNNY CASH @ 16 BIGGEST HITS
31 — | LEGACY/COLUMBIA (NASHVILLE) 69739/SONY (NASHVILLE) (7.98 EQ/11.98) 2
JANIS JOPLIN A’ GREATEST HITS
38 | - COLUMBIA 65869/CRG (7.98 EQ/11.98) 302
EAGLES ¢/ THEIR GREATEST HITS 1971-1975
39 | 33 | ELEKTRA 105+EEG (11.98/17.98) 311
SUBLIME A 40 OZ. TO FREEDOM
40 31 GASOLINE ALLEY 111474/MCA (12.98/18.98) IR 126
VARIOUS ARTISTS @  CEDARMONT KIDS CLASSICS: TODBLER TUNES: 26 CLASSIC SONGS FOR TODDLERS
| 41 | 44 | BENSON 84056 (3.98/5.98) 13
PATSY CLINE A HEARTACHES
42 | 37 | MCASPECIAL PRODUCTS 420265/MCA (3.98/6.98) 9
EMINEM A* THE SLIM SHADY LP
43 42 | WEB/AFTERMATH 490287*/INTERSCOPE (12.98/18.98) 107
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
M4 41 ARISTA NASHVILLE 18852/RLG (10.98/17.98) 149
TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
45 | 40 | mca110813(12.98/18.98) 359
TOOL A? AENIMA
46 50 | VOLCANO 31087*(11.98/17.98) 177
CREEDENCE CLEARWATER REVIVALA‘  CHRONICLE THE 20 GREATEST HITS
47 45 | FANTASY 2+ (12.98/17.98) 376
METALLICA A’ ...AND JUSTICE FOR ALL
48 — ELEKTRA 60812/EEG (11.98/17.98) 555
AL GREEN A GREATEST HITS
49 38 | HVTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 132
STEELY DAN A DECADE OF STEELY DAN
50 — MCA 111214 (29.98 CD) 1

Catalog albums are 2-year-old titles that have falien below No. 100 on The Billboard 200 or reissues of older albums. Total Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. @ Recording Indus-
try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of
1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Dia-
mond symbol indicates album's multi-platinum level. For boxed sets, and doubie albums wrth a running time of 100 minutes or more,

the RIAA mulliplies shipments by the number of discs and/or tapes. RIAA Latin awards:

) Certification for net shipment of 100.000

units (Oro). A Certification of 200.000 units {Platino). A* Certification of 400,000 umits (Multi-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for BMG and WEA labels, are sugges(ed lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. [Bindicates past or present Heatseeker title.
© 2001, Biliboard/BPi Communications, and SoundScan, inc.

WEST HOLLYWOOD
CALIFORNIA 90069

Nestled in the
foothills of West
Hollywood, Le Réve
offers all the comfort
and charm of Old
European tradition.
Guests of Le Réve
will experience the
quiet elegance of
West Hollywood

at its best. Along
with Le Réve’s
charm and beauty,
Quests are q)j‘ered

superior amenities.

1-800-835-7997

HOTEL

8322 CYNTHIA STREET

FRENCH COUNTRY CHARM
IN THE HEART OF WEST HOLLYWOOD

+ Complimentary fresh fruit and beverage upon arrival

+ In-suite dining and rooftop poolside dining
+ Kitchenettes with refrigerator and mini-bar
+ In-suite copter, printer, tax machines

+  Multi-line telephone with voice mail

+ Private lines available upon request

+ Meeting room for up to 45 people

+ Remote control TV with HBO

« Indoor parking
<+ In-suite movies
+ Fireplace

+ Gym
+ 1-310-854-1114 =«

www.lerevehotel.com

+ Rooftop swimming pool and mincral water spa

1-310-657-2623 (fax)
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Word/Epic’s Point Of Grace Weds Songs Of Faith To Wide-Ranging Production

BY DEBORAH EVANS PRICE
NASHVILLE—For contemporary
Christian artists, trying to create
musice that is adventurous enough to
challenge your audience but also
familiar enough to be comfortably
accessible is a difficult line to walk.
Yet Point of Grace walks that line
with remarkable ease on Free to Fly
(May 1, Word/Epic).

“They’'ve taken their foundation
and gone a couple of steps further
with it,” says Gabe Vasquez, Word
executive director of marketing.
“They've added some new elements
[to the music]. You hear that on songs
like ‘Free Indeed’ and ‘By Heart."”

Formed a decade ago on the cam-
pus of Arkansas’ Ouachita Baptist
University, Point of Grace—com-
prising Shelly Breen, Terry Jones,
Heather Payne, and Denise Jones—
is respected in the Christian music
sector for such harmony-laden, pop-
infused hits as “The Great Divide”
and “Keep the Candle Burning.”

Free to Fly stays true to that for-
mula while widening the act’s creative
scope—thanks in large part to the
various songwriting and production
contributions of David Tyson (Aman-
da Marshall, Tina Arena), Nathan
Nockels (half of the Rocketown duo
Watermark), Brown Bannister (Amy
Grant, Steven Curtis Chapman), Tom
Laune (CeCe Winans, Phil Keaggy),
Glenn Garrett, and Wayne Tester
(Anointed, Wynonna).

“You're going to hear the same
group, just a little more progres-
sive,” Payne says. “There are a cou-
ple of songs that will surprise you as
a little different-sounding for us.
But there are still moments when

”

you say, ‘That’s Point of Grace.

Breen says the group was initial-
ly drawn to Tyson, mostly due to his
work with Arena and Marshall. He
had never produced anything in the
Christian market, but Point of
Grace approached him and was
delighted when he agreed. “His
stuff has a little poppier sound, a lit-
tle more of an edge.”

With Bannister, the act was on
familiar soil. “He’s a classic,” Breen
says. “He produces music that
sounds timeless.”

Given the results of Free to Fly,
the act is not likely to return to
working with just one producer
again. “It was great to move around
and not go to the same studio with
the same guy for two months in a
row,” Breen says. “It gets a little
uninspiring after a while.”

While the project succeeds in offer-
ing musical variety, Point of Grace’s
instantly recognizable vocals provide
a unifying thread. “Individually, we
all have such different voices,” Payne
says. “But there’s a sound that the
four of us get when we sing together,
a sisterly kind of harmony.”

Since they don’t write their own
songs, the members of Point of Grace
rely on the pool of songwriting talent in
the Christian community. In choosing
the songs for Frree to Fly, Payne says,
they simply followed one rule of
thumb. “If it ministers to us or speaks
to us, then we know the people we sing
it for are going to feel the same way.”

The group’s connection with its
audience is one of Point of Grace’s
key assets. “They have a passion
for their ministry and for their
music,” says Bob Starnes, director

of field operations and buying for
the Lemstone chain.
Breen says the song “Yes, I

POINT OF GRACE

Believe” shows the act's commitment
to making music that reflects its
Christian beliefs. “If there was ever
any question about us straying from
our message, this album solidifies that
we are not,” Breen says. “We're not
interested in singing about anything
but our faith. ‘Yes, I Believe’ sums it
up. We're proud of the message we
sing about—our faith in God.”

Staying true to Biblical scrip-
ture is a top priority for the act. “I
love songs that have the word of
God in them,” Payne says. “There’s
nothing more powerful than
singing His word.”

In readying the album, Payne says,
Point of Grace was looking for a spe-
cial song to encourage its audiences.
The group found it in “You Will
Never Walk Alone,” penned by
Nashville tunesmith Lowell Alexan-
der. “It’s a song of comfort and con-
viction,” Payne says. “It was the last
song that we found for the record. We

EPIC’S G-LOVE SEEKS HONESTY, CONTINUITY

(Continued from preceding page)

band (philadelphonic.com), as does
Epic (g-love.com).

Adding to the band’s multimedia
cachet are the enhanced features of
The Electric Mile CD, which include
film footage assembled by Dutton.
The CD also uses ConnecteD tech-
10logy, which takes computer users
lirectly to g-love.com, where they

will be able to download “One
Nature,” a Web-exclusive track.
Regardless of such high-tech
marketing methods, G-Love & Spe-
cial Sauce is a band that can—and
does—thrive simply by being on the
road, Carter says. Dutton agrees.
“We've played Woodstock, which
was 200,000 people, and we've

played bars in Little Rock, Ark.,
that were for 300 people,” he notes.
“I’ve found that we carry best in
[the latter] setting.”

G-Love & Special Sauce recently
wrapped up a series of pre-release
gigs and are due to begin a full-
fledged tour shortly after the release
of The Electric Mile.

JETFast—>— .
LAPTOP pyprss

Free Pickup
And Delivery
Anywhere
In The U.S.A.

The World’s Fastest Laptop Repair Service

1-888-USA(872)-9813

Visit Our Web Site at www.servicetechs.com

were looking for a song that we could
look people in the eye and sing to
them, because a lot of the songs we
sing are from us to God.”

To let consumers know there is a
new Point of Grace album available,
Vasquez plans to make the foursome
highly visible via retail catalogs, a
direct-mail campaign, and extensive
consumer advertising. First-week
sales stand to get a boost from a pre-
sale campaign that started April 1. To
herald the release, retailers will
recetve point-of-purchase items,
including endeap kits and a standee
in which to display product.

“We're also doing a direct-mail-
ing campaign to the Women of
Faith mailing list,” he says, noting
that Point of Grace hus gotten
prime exposure by performing for
Women of Faith conferences across
the country. “Details are still com-
ing together, but they're going to
get a special offer when they buy

the album at Wal-Mart.”

Street-week activities include a
seven-day promotional tour. “We're
not doing in-stores, but Point of
Grace events,” Vasquez says. “Our
goal is to get 3,000 to 5,000 people at
each event. We're bringing a band
and an opening act, hitting six of their
major markets.” Cities confirmed so
far include Houston, Chicago, Dallas,
and Minneapolis, as well as Atlanta,
where the label plans to partner with
Six Flags Over Georgia and WVFJ
radio for a show that is expected to
draw 34,000 attendees. In Dallas, the
group will perform at KLTY-FM’s
annual May Fest event.

Managed by Mike Atkins Man-
agement and booked by the William
Morris Agency, Point of Grace will
perform at fairs and Christian fes-
tivals throughout the summer
before embarking on its next major
tour in September. FFH will be the
opening act.

& TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Pricets) Capacity Promoter
BACKSTREET BOYS, Foro Sol March 23- $7,240,102 154,716 Ocesa Presents
KRYSTAL Mexico City 25 (68,786,666 pesos) 156,455
$157.89/$14.73 three
shows
BACKSTREET BOYS, America West Arena March 12- $1,537,887 271,631 SFX Music Group.
KRYSTAL Phaenix 13 $58.50/$49.50 28,000 in-house
two shows
BACKSTREET BOYS, San Diego Sports March 17- $1,208,398 2ni SFX Music Group
KRYSTAL Arena 18 $58.50/$49.50 23,874
San Diego two shows
LOS FABULOSOS Palacio de los April 3-5 $1,108,505 52,292 Ocesa Presents
CADILLACS, ELY GUERRA. Deportes (10,641,650 pesas) 59,278
PANTEON ROCOCD, Mexico City $26.04/$12.50 three
JULIETA VENEGAZ shows
AC/BC, WIDE MOUTH United Center Apnil 8 $624,540 14,178 Jam Productions
MASON Chicago $45/435 seffou:
AC/BC, WIDE MOUTH Xcel Energy Center  April & $615,420 14,484 Jam Productions,
MASON St Paul, Minn. $45/$35 16,508 Theatre Live!
AC/DC, SINOMATIC Natienwide Arena April 4 $570,416 14,239 Belkin Productions
Columbus. Ohio $45/$36.50 seliou®
SARAH BRIGHTMAR FleetCenter March 27 $402,534 §,791 Metropolitan
Baston $75/$55/$35 7.000 Entertainment Group
AC/DC, SINOMATIC Raleigh Entertainment  Apnil 1 $393,340 9,598 SFX Music Group
and Sports Arena $45/835 13,805
Raleigh. N.C.
MATCHBOX TWENTY, Savuis Center March 21 $389,857 13,358 SFX Musc Group.
EVERCLEAR, LIFEHOUSE St. Louis $34.50/829.50 14,733 Kiel Center Partners
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group,
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Ailen, 625-321-9171.
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SWUNDTRACKS

AND FILINM SCORE NEWS
@ § 8§ 8 8§ 8 § 8 8 B BB 8 B 6 W N G GE O RO

BY CHARLES KAREL BOULEY

IT MAY ONLY BE SPRING, but soundtracks are coming at a pace
equal to that of the usual summer deluge. Most cinema buffs think
of a film-score album when they contemplate movie music on disc,
but it is the artist-driven soundtrack that can go a long way for
either a good or mediocre film.

April will see history being made in the soundtrack world as Kirk
Franklin becomes the first gospel artist to write and produce an
entire score for a major motion picture—Kingdom Come (Inter-
scope). The soundtrack features Franklin, Jill Scott, Carl Thomas,
Deborah Cox, Shawn Stockman of Boyz II Men, Tamar Brax-
ton, and Az Yet performing original inspirational music with Natal-
ie Wilson & the S.0.P. Chorale, CCM Sensation, Crystal Lewis,
and the One Nation Crew.

The soundtrack’s first single—*“Thank You” by Franklin and Gram-
my-winning duo Mary Mary—hit stores April 3. Director Billie
Woodruff recently shot the video for the track in Los Angeles. Else-
where on the album, Cox shines on “Thy Will Be Done,” and Braxton
and One Nation Crew combine to deliver the rousing “Try Me.”

Franklin has made a habit of mixing faith-based music with more
contemporary artists, striving to make inspirational music accessible
to listeners who don't typically subscribe to the gospel genre. How-
ever, this is the first time that a mainstream film has opted to take
that one step further and have the messages in the music intertwine

an album that could attract the attention of today’s youth.
DEAR DIARY: Island Records has a winning package in the Brid-

talent and interesting covers by a bevy of pop acts. The soundtrack
to the Hugh Grant/Renée Zellweger film kicks off with the sin-
gle release of “Killin’ Kind” by Shelby Lynne, winner of this year’s
Grammy for best hew artist. The track is a new recording by the
acclaimed performer, produced by Glen Ballard.

(“Love”), Gabrielle (“Out of Reach”), and Tracy Bonham (“Just
Perfect”), among others.

As strong as the new original material is, the set’s real gems
are the adventurous covers. British superstar Robbie Williams
bravely covers the Frank Sinatra standard “Have You Met Miss
Jones?” and Geri Halliwell takes a crack at the Weather Girls’
“It’s Raining Men.” Also, Dina Carroll revisits Van Morrison’s
“Someone Like You.”

Factor in vintage tracks by Chaka Khan and Diana Ross with
Marvin Gaye, and the listener winds up with a soundtrack that
begs for widespread attention.

The CD pressing of Bridget Jones’s Diary is interactive, offer-
ing excerpts from the first chapter of the book’s sequel: Bridget

Meter quiz, as well as interview footage with Helen Fielding,
author of the book that inspired the film.

With enhanced CDs a common item in the pop mainstream,
from the movie. As the competition for dollars heats up in the com-
ing months, expect to see the soundtrack market get a [ot more
interesting and elaborate.

DANCING IN THE STORES: While Showtime’s Queer as Foll:

tracks of recent years. Fans of the show will love it because it will
tic Club Babylon. But those looking for a great dance compilation
will like this release whether or not they are fans of the show. While
much of the CD is typical dancefloor fare, diva Kristine W.’s “Lov-
ing You” is a great inclusion from her much overlooked album. “Dive
er standout track, as is Full Frontal’s “You Think You're a Man.”

ize the dance genre at mainstream retail if it can overcome the

their collection with the word “queer” printed in bright red on the

party soundtrack at their disposal.

with the messages of family and forgiveness in the film. The result is

get Jones’s Diary soundtrack, thanks to original tunes by superstar

HENRY’S ‘SCAR’ SURE TO MAKE A MARK

(Continued from page 16)

overdubbing date with the altoist.

“I spent a number of hours the day
before with him at his apartment, talk-
ing about anything and everything,
and found out we had a tremendous
amount in common,” says Henry. “He’s
got about as much use for the idea of
what jazz is supposed to be as I do for
the idea of what rock is supposed to be.
We bonded on that almost instantly.

“For a while, I sang and he played.
He said, “You sit down. Don’t worry
about your time signature, don’t worry
about what key you're in. Just sing,
and I'll play” And we did that for about
an hour. He sat me at the piano, and he
gave me 2 course in harmolodics. I left
thinking, “You know, even if he doesn’t
show up at the studio tomoirow, that
was a revelation to me.””

Coleman’s solo is a highlight of
Scar’s opening track, “Richard
Pryor Addresses a Tearful Nation”
(published, like the rest of Henry’s
songs, by WB Music/True North
Musie, ASCAP).

Henry says of Coleman, “He put a
lot of himself into it. He absolutely
exceeded every expectation I had, on
a purely musical level. To my ear,
what he plays is the purest, most
emotional blues I've ever heard in my
life. It’s absolutely emotional and com-
pletely to the point of the song.”

Mammoth president Rob Seiden-
berg acknowledges that marketing an

album as unusual as Scaris “very chal-
lenging . .. Historically, writers and the
press have been fans of Joe and have
been quite encouraging as he’s basical-
ly, each time around, taken a different
twrn and experimented in other ways
and worked with different collabora-
tors and has come up with albums that
really have incredibly strong personal-
ities of their own. That’s both the
strength and the challenge. [Scar| has
this incredible personality to it. It’s
quite a musical jowrney, but it’s not one
that can easily be encapsulated by 15-
second sound bites or the like.”
Advance copies of Scar were dis-
tributed a couple of months before the
release date. Seidenberg says, “The
people who get it first are people who
are open-minded about music—peo-
ple that don’t just like something
because it’s going to be selling 2 mil-
lion albums or something like that.”
Mammoth also prepared a 15-song
compilation, Selections, for distribu-
tion in conjunction with Henry's per-
formance during the National Assn.
of Recording Merchandisers conven-
tion in Orlando, Fla., in March.
“Upon domgthat we said, ‘Well, this
is 4 great opportunity to 1e¢1lly present
an overview of Joe's career;, "’ Seiden-
berg says. The sampler was subse-
quently issued to film- and TV-music
supervisors, retailers, and the press.
Tracks from the album will be

played during May and June in 1,500
Bubble & Bumble salons and will be
included on Patio Music compilations
to be distributed at high-end hotels in
major markets from May through
July. Two tracks will be included on
75,000 customized Rio players to be
distributed promotionally by Nike.
Seidenberg says, “We're certainly
going to do a lot on Web sites and offer-
ing downloads. I don’t have all the
specifics yet, but basically on all the top
retail sites und all the portals, beginning
in May, we're going to be downloading
and streaming Joe Henry songs.”
Some of the new material was per-
formed by Henry and Mehldau at a
one-time duo show in late March at
Largo in Los Angeles. Henry, who is
managed by David Whitehead of
Maine Road Management and booked
by Frank Riley of Highroad Touring,
will begin his campaign for the album
with some select concert dates.
“We're going to do some special
shows, particularly in major cities,
particularly in New York and L.A.,
around the release of the album,” Sei-
denberg says. “Whether it’s [going to
be] exactly the people on the record
or not, we don’t know yet, but cer-
tainly we'll be bringing in as many
people from the record as we can.”
Forthcoming TV appearances
include a guest shot on Late Show
With David Letteriman June 27.

The album also features brand-new music by Sheryl Crow
(“Kiss That Girl”), intriguing new Island Records artist Rosey

Jomes: The Edge of Reason. In addition, there is a Bridget-0-

soundtracks are now following suit by offering more than just cuts

may be a bit of gay melodramatic camp, its soundtrack (BMG/RCA
Victor) could turn out to be one of the most successful TV sound-

fill their stereos with the decadent beats from the show’s hedonis-

in the Pool” by Barry Harris Featuring Pepper Mashay is anoth-
Queer as Folk (or QAF to those in the know) may help revital-
trepidation Middle Americans may have about putting a CD in

cover. People willing to get over that hurdle will have a great

TOWN HALL

ANUARY 2004
ks l,‘gw YORK
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